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Bernstein, Springsteen
claim top spots

on new CD charts
See page 23

Book chains pursae

home video market
See page 3

Prince climbs to No. 1

on Top Pop Albums
See page 72
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$9.98 Price Test, Too

15 Gold, Piatinum Acts
Spark June Release List

BY PAUL GREIN

LOS ANGELES In an unseason-
ably strong lineup for the start of
summer, 15 albums by gold or plati-
num-level acts are set for release
this June. Among them are new al-
bums by heavy metal titans Motley
Crue, the Scorpions and AC/DC,
which should provide a test of the
much-publicized heavy metal cut-
back at radio and MTV.

All three of those albums bear list
prices above the $8.98 norm, which
should test the impact of higher
pricing on metal product. The Scor-
pions’ “Worldwide Live” is a double
live album listing for $10.98; Motley
Crue’s “Theatre Of Pain” and AC/
DC’s “Fly On The Wall” are single-

See Hot Summer
For Home Video
After Spring Lull

BY TONY SEIDEMAN

NEW YORK Home video manu-
facturers, distributors and retailers
are expecting a strong summer vid-
eo season following a late-spring
slump.

Driving the marketplace up from
current levels are a slew of high-
powered feature films, either just
released or about to be. Once again,
a film that showed unexpected
strength at the boxoffice will proba-
bly provide huge drawing power at
the home video sales counter, with
distributors and dealers projecting
that RCA/Columbia Pictures Home
Video's “Karate Kid” will outdo the

(Continued on page 74)

record studio sets listing for $9.98.

A surprising addition to the ranks
of $9.98 “superstar’” pricing is At-
lantic’s Laura Branigan, who only
notched her first gold album last
August. Billy Joel, whose last six al-
bums have been certified for sales
in excess of 22 million, will return in
June with “Greatest Hits, Vol. 1 &
2,” a double hits album featuring
two new tracks.

Another superstar release set for
June is Sting’s “The Dream Of The
Blue Turtles” on A&M. It’s the first
solo album by the lead singer of the
Police, whose last four albums have
gone platinum. Sting’s band fea-
tures an array of jazz and pop

(Continued on page 74)

The unique Dr. York—Singer, Songwriter, Producer—has cut his
first album entitled simply, “NEW” (PRC78619.7). With airplay

NARM SURVEY

Cassette Sales
Outpace LPs
Five to Four

BY FRED GOODMAN

NEW YORK The first National
Assn. of Recording Merchandisers
(NARM) members’ survey in six
years shows retail sale of cassettes
outstripping LPs at a rate of ap-
proximately five to four, with the
fledgling Compact Disc grabbing
4% of prerecorded music sales.
The survey, released by the mer-
chandisers’ trade group Friday
(24), is based on information from
more than 1,000 outlets, including
rackjobbers, one-stops and indepen-
dent distributors representing
about half of NARM’s membership.
A members’ survey from NARM’s
(Continued on page 74)

AL RTISEMENTS

building, sales skyrocketing, a video of the hit single “IT'S ONLY
A DREAM" (PRC78619/20) currently airing (with two more vid-
e0s in the making: "'IT'S ON ME” and “PLAIN AS BLACK AND
WHITE"), and a major world tour imminent, YORK is the man to
watch in '85. Available soon on Passion Records.

NEW GERMAN LAW
IMPOSES TAPE LEVIES

_BY WOLFGANG SPAHR

BONN Legislation mandating lev-
ies on the sale of blank audio and
videotape was passed unanimously
by the West German Bundestag
last Thursday (23), the first such
action to be taken in a major world
market.

The move comes as part of a new
copyright law that becomes effec-
tive July 1 and continues levies on
the sale of audio and video hard-
ware, while offering greater protec-
tion to copyright owners in a num-
ber of significant areas.

Photocopying of printed music is
prohibited, except by special agree-
ment with the publishers. Provision
is made for a royalty to be paid for
the photocopying of other copyright

©1985 A&M Records, Inc. All Rights Reserved.

material, and the legislation sets
out much more severe penalties for
piracy.

As anticipated, the levy on blank
audiotape is about four cents per
hour and on videotape of about five-
and-a-half cents an hour of playing
time. The levy on audio hardware
will be about 80 cents per machine,
and on video recorders about $6 per
player.

Photocopy machines making be-
tween two and 12 copies per minute
will carry a levy of $25; those with a

(Continued on page 76)

WEA, PolyGram
To Shutter
Warehouses

NEW YORK Both WEA and Poly-
Gram will be closing distribution
warehouses in the coming months—
demonstrating that despite the past
year’s upturn in business, consolida-
tion of the branch system is far
from over.

At WEA, that consolidation is
taking the form of the shuttering of
warehouses in Cleveland and Dal-
las, expected to be completed by the
fall. The company will maintain its
present marketing and sales offices
in those cities, with accounts now
shipped out of Cleveland being ser-
viced from Chicago, and those get-
ting product from Dallas receiving
shipments from Atlanta.

PolyGram will be shuttering its
operations in Edison, N.J. and Sun
Valley, Calif. Up until now, Edison
has been the sole shipping point for
PolyGram Compact Dises. It could
not be determined at presstime

(Continued on page 76)
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GEORGE THOROGOOD
ALBUM RELEASE: 1/25/85

“MAVERICK™
STATUS: GOLD
Ist SINGLE: “HAND JIVE” RELEASED NOW by popular demand
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SOUTHERN ACCENTS
1985 TOUR

6/15 Meadowlands, NJ
6/16 Saratoga, NY Performing Arts Center
6/18 Cleveland, OH Blossom Music Hall
6/19 Indianapolis, IN Music Sports Center
6/21 Detroit, MI Pine Knob
6/22 Chicago, IL Poplar Creek
~0/23 E. Troy, WI Alpine Valley
6/25 St. Paul, MN Civic Center
6/28 Omabha, NB Civic Arena
6/29 Tulsa, OK Mobauk Park
7/.2 Norman, OK Lioyd Noble Arena
773 Austin, TX Frank Irwin Center
7/6 Dallas, TX Union Hall
7/7 Houston, TX The Summnit
7/11 Atlanta, GA Omni
7/12 Tampa, FL Sun Dome
7/24 Seattle, WA Coliseum
7/26-7/27 Berkeley, CA Greck Theatre
8/1 - 3 Los Angeles, CA Forum -

TOM PET

FROM THE MCA LP
SOUTHERN ACCENTS

TOM PETTY & HEARTBREAKERS

MCA-54860

JEARTBREAKERS

Management: ﬁ)ny Dimitriades & Elliot Roberts for Lookovt Management
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Cagle Leaving WAPP for
Summit Programming Post

NEW YORK “I'm quitting be-
cause I want to wake up in a city
where there are sheep,” says Gerry
Cagle, whose jovial manner masks
the inherent disappointment he
feels in leaving a situation where he
never had real control.

Cagle, who is leaving the opera-
tions manager post of Doubleday’s
WAPP New York, claims he was
happy there. But he adds, “I'm even
happier to be leaving and going to a
company where they put a premium
on winning.

“You know, I actually had con-
trol, real control over [ WAPP’s]
programming for 29 days! Who
knows, it might do quite well now in
a more AOR direction, but I'll have
more fun in Kansas City.”

Cagle’s new position—heading up
the programming of North Caroli-
na-based Summit Communica-
tions—will initially focus on Kansas
City, where the group is about to
complete the acquisition of Fair-
banks’ KCMO-AM-FM. New call let-
ters for the FM country outlet,
KBKC, have already been selected,
and while that’s a challenge, Cagle
says he’s most excited about work-
ing with KCMO-AM.

“It will be the first talk station
I've dealt with. It’s got all the major
sports teams, and it’s going to be

fun putting some top 40 promotions
into that approach.”

While the position is new to Ca-
gle, his relationship with Bill Kirk-
patrick, head of Summit’s radio divi-
sion, dates back to the days when
both worked at Miami’'s WFUN.
“He was a salesman and [ was a
jock,” says Cagle, “and when I got
blown out he got me the job at
WMFJ.”

In addition to the Kansas City
properties, Summit also owns Okla-
homa City's KXXY-AM-FM,
WREC/WZXR Memphis, WCOA/
WJLQ Pensacola and WSJS/WTQR
Winston-Salem.

Back in New York, consultant
Bobby Hattrik says Steve Ellis will
remain as acting program director
indefinitely as WAPP continues its
evolution in a more AOR direction.
“I think it’s been clearly demon-
strated that there wasn’t room for
another broad top 40 station with a
ot of urban influence,” notes Hat-
trik.

“WAPP is still being cumed by a
lot of old users,” he adds. “Even in
the AOR format it was really a hy-
brid station, and we’re finding now
that a lot of listeners are still unsat-
isfied with the options they have.
This is an avenue WAPP can capi-
talize upon.”

Milestone for Johnny Hayes
Two Decades on L.A.’s KRLA

LOS ANGELES When Johnny
Hayes joined KRLA here 20 years
ago, smart money would have never
bet he’d make it to his 20th birthday
on the infamous top 40 outlet.

But he has. And in the process,
he’s not only survived a number of
program directors and formats, but
he’s done every shift imaginable (at
one time he did them all simulta-
neously), served as PD twice, MD
thrice, and now, on this 20th anni-
versary, is finding a home with yet
another group of owners.

How did he manage what no one
else even attempted? “Not to say I

don’t possess ambition, but simply
put, I made sure that my dreams
were never so big that I used radio
as a stepping stone to a higher pla-
teau,” says Hayes, who sees him-
self as more than “simply passing
through the medium.”

Patience was also a virtue. “‘I
learned early on that it was so much
more practical as well as profession-
al to exercise patience and ride out
what generally amounted to insig-
nificant rifts with co-workers or an
opposing point of view over pro-
gramming philosophy,” he says.

(Continued on page 15)

Bi-Coastal Corned Beef. KMAI Honolulu’s Ted Sax puts Larry Parker’s Deli’s
24-hour delivery promise to the test while munching on one of several
sandwiches flown to him from the mainland deli.

UOX|

by Rollve Bornstein

OX

CONGRATULATIONS TO Alan Sneed, who follows
the entrepreneurial urge into the formation of his own
company. The former AOR programmer, most recent-
ly with Atlanta’s WKLS, says he figures that if he can
play ‘em, he can promote ‘em. In conjunction with
Chris Hensley, he’s formed Rock Promotion & Mar-
keting, an independent promotion firm specializing in
album product based in Atlanta. You can reach him at
(404) 633-8720.

Into the country programming seat at Cedar Rap-
ids’ KHAK goes former WDJO Cincinnati midday
man Mike McCoy, who rejoins Stoner Broadcasting,
where he formerly worked with Des Moines’ KSO.

If you're ever out driving around Oxnard, or Ventu-
ra, or even Thousand Oaks, Calif., you'll be quick to
notice the many Q-105 bumper stickers. The highly
rated station is the handiwork of PD Brian Thomas,
who exits that post to join Nationwide. He’ll program
Orlando’s WBJW (BJ-105).

Several things are happening in Kansas City. In ad-
dition to Gerry Cagle’s imminent arrival (separate
story, this page), Garry Munson and a very well-
known radio personality who shall remain nameless
have sold KCFX for $3.8 million. Licensed to Harrison-
ville, the Class C outlet goes to Jay Hoker, who leaves
Dallas-based Belo Broadcasting to head up the aptly
named Hoker Broadcasting. Where did he get the
money? His partners include a well-known backer and
a couple of solid venture capitalists.

Across town at Dick Lamb’s soon-to-be-former
KKCI, the new call letters will be KCMG once Key-
board takes over ... Back in New York, former
WAPP morning partner Mark McEwen, who’s been
handling overnights on WNEW-FM there for some
time now, slides into morning drive, joining Richard
Neer and news personality Lisa Glasberg. You can
see McEwen strutting his stuff on a soon-to-be-re-
leased McDonald’s spot, by the way. He plays the role
of daddy in the morning breakfast biscuit spot, and
it’s a speaking part. He says, “Mmm, fresh,” which he
claims he’s been practicing for weeks.

At WKTU, the word is that Neil McIntyre has giv-
en up his PD-ship to form a radio marketing firm.
He’ll keep WKTU, where Quick McCoy is upped to
PD, as a client. And who knows, he may get WPIX.
After all, creative services director Bert Gould is exit-
ing that post for the exciting world of Channel 66,
Boston’s WVJV.

Should you have listened to WKTU last weekend,
you heard them courtesy of the ABC Radio Network,
which volunteered its broadcast center while WKTU’s
studio was being rewired. According to ABC’s John
Abrams—who notes that, while WKTU is an ABC
Contemporary affiliate, his first loyalty is to company-
owned WPLJ there—*I don’t think we’ll be sending
out any pictures.”

Abrams also mentions that Z-100 in Portland
(KKRZ, an ABC Information affiliate) was the first
station to break the news of the Springsteen wedding,
thus giving ABC Info the scoop. On the other hand,
Magic 107 (KMJK) wants you to know they had the
details faster. Seems Springsteen’s new wife has two
brothers, and while one was hastily calling Z-100, his
favorite station, the other got wind of the indiscretion
and told al/ to KMJK.

MEANWHILE, AT Z-100’s AM half, KEX, PD Carl
Gardner is upped to operations manager ... Across
town at KAAR, it’s the under-12 set they’re after as
the station signs up the Children’s Radio Network.
They’re not the first to do so, however. That honor be-
longs to Jacksonville’s WEXI. .

Speaking of Jacksonville, former Y-103 (WIVY)
GM Yulee Godfrey, who is now Yulee Godfrey-Com-
mander, becomes sales manager at crosstown WFYV
... It’s official: WNDE/WFBQ GSM Milt McConnell

gets the nod as GM, now that Denny Rossman has ex-
ited.

No word on a format, but Miami’s soon-to-be WCJX
(Vox Jox, May 25) has a PD. He’s former WPJB Prov-
idence assistant PD Jon Holiday, a former co-worker
of Todd Chase, who will head the programming of

" both WCJX and co-owned ZZ 99 (KZZC Leavenworth/

Kansas City).

As for the format at WPJB, the word is that the top
40 outlet turned AC is turning top 40 again ... Mean-
while, in Sacramento, KGNR is turning big band. It
had been news/talk, which leaves powerhouse KFBK
alone in the format.

Is 98.5 closer to 99 than 99.77 We'll soon find out in
Atlanta, where Warm is getting a cool reaction from
WSB-FM. Seems WSB-FM has been using the “99
FM” slogan and logo for some time now—which was
fine, except all these new digital radios were causing
“Warm 100" (WRRM) some concern, since they actu-
ally were at 99.7, and felt that some folks might write
down 99 in their Arbitron diaries. The solution, accord-
ing to the folks at Susquehanna’s Warm, was simple:
Call it Warm 99.

Well, Cox’s WSB-FM didn’t cotton to that. Howev-

Programmer Sneed
switches to promotion

er, a judge seemed fairly nonplussed when he refused
to issue a restraining order against Warm. Cox feels
they were there first, since they’ve been using the slo-
gan for several years (both are AC outlets), and
they're taking Susquehanna to court to the tune of $3
million.

Katz’s WZZK-AM-FM Birmingham moves Tony
Kidd into the PD slot for the AM country outlet, as
Jim Tice becomes operations manager over both facil-
ities while retaining his FM PD title. Kidd will serve as
MD for both facilities . .. Across town at WKXX
(KXX 106), PD Roger Gaither, who came from Gads-
den’s WQEN months back, exits that post.

THE NEXT TIME WBAP PD Bill Mayne has a ques-
tion about the Ft. Worth facility, he can ask in-house.
Former WBAP/KSCS operations director R.T. Simp-
son returns to Cap Cities from Capitol’s WLVK Char-
lotte. This go-'round he takes Mayne’s former post as
operations director of L.A.’s KLAC/KZLA, a move
which reunites him with KLAC/KZLA VP/GM Vern
Ore, with whom he worked in Dallas.

In Salt Lake City, as Bruce Byxbe moves from PD
to production director at K-Lite (KLTQ), Shawn Mul-
hern comes on board as operations manager. Sports
fans will recognize Mulhern, who appropriately was
most recently with Green Bay’s WNFL, from his work
with the Chicago Bears.

Now that the ownership reins have changed at Cin-
cinnati’s urban AMer, WCIN, principal Earnest
James will serve as president/GM, while former
WDRQ Detroit PD Steve Harris comes in as PD . ..
Changes in New York’s Tri-Cities area have WTRY
Troy PD Bob McDougall leaving the AC outlet for
the morning slot on local news/talker WQBK. Back at
WTRY, no one’s filled the PD slot yet, but operations
manager Rick Van Zandt is looking. While he’s look-
ing, he's also moved Andi Turco from MD to PD at
WTRY’s AOR other half, WPYX. Van Zandt had been
filling that himself.

Dick Penn leaves NBC and strikes out on his own
with the word that he’ll acquire Sunbelt’s properties in
Albuquerque and Colorado Springs for $5.4 million.
Albuquerque boasts KQEO (an oldies outlet) and
KZZX (Transtar AC). Transtar AC is heard on Colora-
do Springs’ KSPZ as well, while news/talk is the word
of the day on AMer KVOR. Penn anticipates no
changes, but Transtar expects a move. They haven’t
confirmed it, but we hear their Colorado Springs-
based networks will be consolidated into their L.A.
studios before the end of the year.

We also hear that Guy Zapoleon protegé Kelly
Norris has vacated the KRQQ Tucson PD-ship . ..
Upped to sales manager at Nashville’s WSIX-AM-FM
is Don Sullivan . .. Moving from weekends to mid-
days at WABB-FM is Chip Mapoles, which leaves
Steve Anthony more time to concentrate on his duties
as production director for both WABB-FM and its AM
counterpart. (Continued on page 17)
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Air Supply has the decade’s most formidable statistics, becoming one of
today's superstar acts:

*More than 15 million records sold in less than five years.

"4-for-4 platinum LPs, with Greatest Hits topping the three-million mark.

*Eight top 5 singles in four years, including such smashes as "Lost In Love,”
“Even The Nights Are Better,” "The One That You Love,” and the most recent
#1 hit, "Making Love (Out Of Nothing At All).”

ANOTHER HOME RUN!
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ow, Air Supply are back in
the box with a great new
album, featuring the first
it single, "Just As I Am.”
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YH-1 Presents the Air Supply “Power Of Love Tcur ‘85"

Album produced by Bob Ezrin, and Peter Collins Management: Don and David Arden/Jet Management
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BY HANS W. SIKORSKI

One in a series of special Com-
mentary features based on topics
to be debated at Billboard’s 14th
International Music & Home En-
tertainment Industry Conference
(IMIC) at the Hotel Sheraton, Mu-
nich, June 5-8.

It is a well-worn truism that tech-
nological innovation in communica-
tions and entertainment is racing
ahead at ever accelerating speed
and massively outdistancing the la-
borious legislative process of copy-
right revision and reform.

This is very much a race in which
technology is the hare and copy-
right protection the tortoise. The vi-
tal question is: Will the result of the
race be as Aesop recounted, or must
the copyright community resign it-
self to the prospect of diminishing
power and resources to cope with
the exponential expansion of dis-
semination of intellectual property?

We are living in an age of accel-
eration, and unless there is broad
consensus, cooperation and coordi-
nation among the owners and custo-
dians of various kinds of copyright
material, we run a very serious risk
of losing the battle.

There are three basic prerequi-
sites to our keeping pace with tech-
nology:

Firstly, we must strive to achieve
legislation providing for adequate
copyright protection in those coun-
tries where the law is either non-ex-
istent or inadequate.

Secondly, we must press for the
enactment of new laws to deal with
new uses of intellectual property.
As U.S. Senator Charles Mathias
has noted, the very ingenuity that
has produced the new technologies
should be able to devise the laws to
accommodate them.

Thirdly, we must do everything in
our power to see that the laws are
enforced.

Let us examine some of the areas
of intellectual property exploitation

Catching Up With Technology

ARE WE LOSING THE COPYRIGHT BATTLE?

which pose rhajor threats to copy-
right owners.

® Home Taping: 1t is encouraging
to note that more and more govern-
ments are recognizing the justifica-
tion for a blank tape royalty to com-
pensate creators for the private
copying of their works. To have the
principle accepted is a major ad-
vance. But, unfortunately, the com-
pensation in most cases is absolute-
ly minimal.

In West Germany we have had a
levy on tape recorders for almost 20
years, yielding between 30 and 40
million marks ($9.78 million and $13
million). The new copyright law will
provide for a software royalty of 12
pfennigs (3.8 cents) per hour for an
audiotape and 17 pfennigs (5.5
cents) per hour for a videotape. But
I fear that our share of the com-

creasing the level of royalty with-
out requiring a further statute.

® Reprography: The photocopying
of copyrighted works, especially
sheet music, has become an enor-
mous problem. The sheet music
business has suffered terrible
losses as a result of unauthorized
copying. It is to be hoped that the
new German law will prohibit the
unauthorized copying of musie and
provide for some sort of tariff with
reduced rates for educational users.
But reprography is an impossible
activity to monitor, and a copying
royalty is probably the only effec-
tive answer.

® Cable transmission: We must
see to it that in all cable countries,
the cable dissemination of music
programs taken from radio broad-
casts is subject to royalty payments

‘A race in which

technology is the hare
& copyright protection

the tortoise’

Dr. Hans Stkorski is president of
Musikverlage, Hamburg, and vice chairman of
GEMA, the West German performing and
mechanical rights society.

bined tape and hardware royalty un-
der the new law will amount to less
than we were originally receiving
from just the hardware levy alone,
because there are additional benefi-
ciaries among whom to divide the in-
come.

Meanwhile, blank tape sales con-
tinue to boom in West Germany—
something between 120 and 150 mil-
lion audiocassettes annually.

What we must hope is that the
new law offers the possibility of in-

in addition to those already paid by
the radio. This is established under
German law and is consistent with
the provisions of the Berne Conven-
tion.

o Satellite transmission: The de-
velopment of satellite operations
with vast multi-territorial footprints
poses immense problems in the
realm of royalty collection and dis-
tribution. It seems to me essential
that there should be provision for
collection of royalties either at the

point of origination of the signal
(the up leg) or at national relay
points, whichever is more practical.
And if the signal is received by dish
aerial, some way must be found to
secure compensation, perhaps from
a royalty incorporated in the price
of the dish.

There are many more problem ar-
eas: record and video piracy, the
erosion of national repertoire re-
sulting from the massively Anglo-
American programming of the
broadcasting industry internation-
ally, the question of whether the
soundtracks of movies transferred
to video are subject to royalties.

Suffice it to say that copyright
owners everywhere have a tough
struggle on their hands, one which
can only be won by concerted ac-
tion. It may be that we will ultimate-
ly have to abandon national copy-
right laws and evolve some interna-
tional system of contract law to
control licensing of copyrighted
works. And maybe we shall have to
have one pan-European collecting
society instead of national societies
in each territory.

There is no doubt that the chal-
lenges are formidable and the abili-
ty of the copyright community to
meet them effectively is inhibited
by conflicts of interest among the
different segments of that commu-
nity. More importantly, it is inhibit-
ed by funding inadequate to cope
with the highly sophisticated and
abundantly financed entrepreneur-
ial technocrats in the burgeoning
field of communications.

But, for all that, I remain optimis-
tic that we can still win the copy-
right protection battle. Above all I
am immensely encouraged by the
fact that, with the constantly in-
creasing share of leisure time for
people everywhere, the demand for
copyrighted material is certain to in-
crease proportionately.

We must all make sure that all
those creating and distributing the
material get the remuneration to
which they are entitled.

FOR THE RECORD

With reference to the recent article
headed “Two U.S. Firms Offering
DMM” (Billboard, April 17), you
should know that at the present
time there is only one DMM licensee
in the U.S, and that is Europadisk
Ltd. It is damaging both to us and to
DMM to print such misinformation,
and I feel sure you will want to cor-
rect it. We have had a technical and
business relationship with Teldec,
the inventor of DMM, for a number
of years and have been working on
a licensing arrangement for over
two years.

The problem some established
cutting studios have with DMM is
not that it is better technically, but
that it is potentially ckeaper than
lacquer technology. New releases
can generate six to 30 sets of lac-
quer masters at costs of about $270
per set. With DMM, only one set of
copper masters is required, with
“mothers’’ replicated from the
DMM cut for $80 per set. For any
release requiring more than one set
of masters, there are immediate
cost savings.

Letters to

So we can see why there is some
foot-dragging among established
disk mastering people. Why move
into a newer and cheaper technol-
ogy, when the cost savings accrue

to the producer?
James P. Sheiton, President
Europadisk Ltd.
New York

IT'S ONLY FAIR

Every musical form deserves an
equal chance. Just because one
form appeals to fewer people than
another is no reason for it to be ig-
nored. Country music appeals to
less people than pop, but it has its
own charts and awards. This goes
for many other genres too. But one
does not, and it’s high time it does.

I speak of heavy metal. It's a dis-
tinct form of musie, with dedicated
artists and fans. For proof, you
have only to read sections of your
recent Heavy Metal issue (April
27).

This dedication should be given
support that recognizes its identity.
Separate charts for heavy metal al-
bums and singles are musts. Let’s

the Editor

add them alongside the country,
classical, black, dance/disco and
jazz charts. It’s only fair.
Andrew John Ohar
Staten Island, N.Y.

SAYING IT DIFFERENTLY

Thanks to Edward Morris for his
brilliant indictment of the vapid lyri-
cism so prevalent in country music
today (Billboard, May 11).

J.D. Souther once said something
to the effect that the art of song-
writing is taking something that’s
been said a thousand times and say-
ing it differently. The trend in coun-
try music seems to be taking some-
thing that’s been said a thousand
times and saying it exactly the
same.

Please keep up your campaign for
better music. People need to be told
the truth about why we’re not sell-
ing records.

John Moffat & Michael Heeney
Multimedta Music Group
Nashville

MISSING THE POINT
After reading Ed Morris’ article

“Music City Learns More About
VH-1” (Billboard, May 11), I won-

dered if he was awake during the
seminar. Ed completely missed list-
ing Nashville’s own Susan Binford
as one of the MTV executives on
hand. Sue is now vice president of
MTYV Networks.

Ed also missed a couple of main
points made about VH-1. The MTV
executives stated that they are open
to any act that has a good video of a
good song, regardless of label affili-
ation. They also told Nashville they
are not receiving an overabundance
of new videos. ‘

As a former small-label execu-
tive, I was encouraged by MTV’s at-
titude. I found the seminar to be
very enlightening.

Jon "“Mr. Big" D’Amelio
Jack O'Diamonds Music
Hermitage, Tenn.

Articles and letters appearing on
this page serve as a forum for the
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Pnternational
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DIGITAL RECORDINGS have not yet been undertaken by Polish record com-
panies, but the London-based firm Leastrom has a mobile digital studio
in Poland and is accepting commissions for recordings of solely classi-
cal music for both Polish and foreign labels.

IRON MAIDEN, the British heavy metal band, stars in a documentary mov-
ie shot in Poland by Pawel Karpinski during the group’s concerts as
part of “The World Slavery Tour, 1984/85.” Titled simply “The Tour,”
the movie includes informal backstage footage.

NIGEL WRIGHT, the British producer of Passion Records and Skratch, has
recorded the Polish rock band Kombi at his studio, accompanied by
Skakatak singer Tracey Ackerman. The tapes are being made avail-
able to record companies worldwide to test sales potential before a de-
cision is made about a release pattern.

POLSKIE NAGRANIA, Poland’s main state-owned record company, has run
into serious printing problems. Because of a shortage of finished
sleeves, there’s a pile-up of more than 500,000 albums awaiting release.

MAUSOLEUM RECORDS, the Scandinavian-based heavy metal label headed
by Alfie Falckenbach and Stonne Holmgren, has finalized a deal with
the Polish Pagart agency for release of recordings by Polish heavy
metal band RSA. First album under the pact is set for foreign release

this spring.

LINKS BETWEEN Poland and the Dutch conglomerate Philips were forged
when Philips vice president Leonardus Heesselsels met here with Pol-
ish deputy prime minister Janusz Obodowski. Also present was Hen-
dricus Vijverberg, the Dutch ambassador to Poland. The deal is chiefly
in the home electronics equipment field. Polish cooperation with Phil-
ips goes back half a century; one of the first factories built outside Hol-
land by Philips was located in Warsaw between the two World Wars.

POLAND

ROMAN WASCHKO

Domestic Talent Dominated
Last Year’s British Charts

BY PETER JONES

LONDON The domination of Brit-
ish acts and productions in the U.K.
music market through 1984 is heavi-
ly underscored in a new report from
the British Phonographic Industry
(BPI). Nearly two-thirds of the 100
top-selling singles were by domestic
acts, as were 10 of the 14 chart-top-
pers.

Only two territories other than
the U.S. made the top 100: West
Germany, via Nena and Alphaville,
and Jamaica, with the late Bob Mar-
ley. The U.S. third of the listing in-
zluded product from Lionel Richie,
Chaka Khan and film soundtrack
items from Stevie Wonder, Kenny
Loggins and Ray Parker Jr.

In the top 100 albums, British art-
ists turned in 60% of the action, not
including compilations on which do-
mestic acts were heavily featured.
U.S. artists accounted for 25%, with

Billboard

IMIC "85

{Presented in association
with Intergu)

at the
Hotel Sheraton,

Munich
June 5-8, 1985

Richie’s “Can’t Slow Down” a nota-
ble hit. Jamaica (Marley again) and
France (pianist Richard Clayder-
man) were the only other interna-
tional territories with a top 100
stake.

In its “Year Book 1985,” BPI
notes that the top 100 singles ac-
counted for 52% of all short-play
sales and the top albums (LPs and
cassettes) for 43% of all sales in
that sector.

Says BPI: “The mix of artist na-
tionality in the balance of sales be-
low the top 100 ratings tends even
more towards a British bias. But it

(Continued on page 64)

. O

The Great Traiﬁ Toast. Subenramp members Iadd a little bubbly to an in-transit

Report: U.K. Publishers Make Big Profits

New Survey Outlines Music Industry’s Turnaround

LONDON According to a newly
published survey of the British mu-
sic industry, taking note of pub-
lished accounts of 100 companies in
virtually all sectors, music publish-
ers are way out in front of the field
in terms of profit margins.

The report from ICC Business
Ratios, priced at some $175, covers
leading record/tape manufacturers
and distributors, musical instru-
ment manufacturers, wholesalers
and publishers over the three years
to financial 1982-83. According to its
findings, the top 10 most profitable
companies during that period,
judged on profit margins, were all
publishers.

The report also comments on the
music industry’s eventual reversal
of a five-year decline in 1984, And it
singles out Virgin Records for its
“outstanding performance” during
the period, increasing its sales from
$11.31 million in 1980-81 to $53 mil-

lion in 1982-83, an average sales
growth of 54%, taking the pound
sterling at an exchange rate of $1.30
against the U.S. dollar.

Notes the report: “What is equal-
ly impressive is that Virgin also
managed to increase its profit mar-
gins from 2.3% to 10.4% while
achieving sales growth. Sales,
therefore, were certainly not
achieved at the expense of heavy
discounting, thus reducing mar-
gins.”

Also highlighted is the sales
growth of wholesaler/distributor
Lightning Records & Video, whose
sales rose from $5.85 million in 1980-
81 to $17.68 million in 1982-83, an an-
nual sales growth of 74%.

On the down side, it’s noted that
Chrysalis Records fell from $17.9
million in 1981-82 to $11.96 million in
1982-83.

Biggest profits noted in the re-
port were made by CBS U.K., with

$15.47 million pre-tax in 1982-83 and
a total of $35.1 million over the
three-year period under review.
EMI Records also did well, with $9.1
million profits in 1982-83, but over
the three-year period the firm’s to-
tal profits were just $10.4 million,
because it traded at a $6.1 million
loss in the first of the three years.

Record and tape manufacturers
increased pre-tax profit margins to
4.4% from zero levels during 1980-
81, the report says, but within the
average there were “wide differ-
ences.”

The report warns that the num-
ber of money-losing companies un-
derlines that music is still “a high
risk industry.” And it notes that the
companies in the musical instru-
ment sector are still the “poor cous-
ins” of the music business, with fall-
ing sales and money-losing trading.

Oaks Help Open New Theatre in Nice

BY MICHAEL WAY

NICE MCA country act the Qak
Ridge Boys flew into the Cote d’A-
zur on May 14 for a one-night stand
more than a little beyond the ordi-
nary. The group was the U.S. choice
for the special “American Night,”
one of the inaugural concerts at the
ultra-modern Apollo Theatre in the
new multi-purpose Acropolis Center
here.

The show filled the 2,500-seat au-
ditorium for what was the Oaks’
first full live appearance in conti-
nental Europe, although they did
perform in the U.K. seven years
ago. Another tour in this
region is being planned for
January.

Ted Hacker, the Oaks’ general
manager, acknowledged that the
brief trip was unusual, but pointed
to the accords reached betweeen the
Mayor of Nice, Jacques Medecin,
and his Nashville counterpart Rich-
ard Fulton to make the night a suc-
cess despite the bare penetration of
U.S. country music in France.

The Oak Ridge Boys used the oc-
casion to promote their latest al-

listening party on the Orient Express while delivering their new album, “Brother
Where You Bound,” to A&M and Polydor executives in Paris and Venice. Shown
from left are Bob Siebenberg, Rick Davies, Dougie Thomason and John

Helliwell.

bum, “Step On Out,” due to be re-
leased throughout Europe Monday
(27). The concert was recorded by
the Silver Eagle Cross Country Mu-
sic Show for transmission Stateside
on the July 4 holiday weekend over
450 affiliated stations.

The concert proceeds were dedi-
cated to one of the Oaks’ major
charities, “Feed The Children,” in
particular to help finance the drill-
ing of four water wells in Kenya.

The “American Night” was just
one of a series of events marking
the opening of the Apollo. A perfor-
mance by French singer Charles Az-
navour got the season under way
May 6, and opera singer Placido Do-

mingo is scheduled to give a perfor-
mance in mid-June,

The Apollo, the stage of which is
the second biggest in France after
the Paris Opera House, is the final
link in the Acropolis Center, which
the Nice municipality hopes will be-
come one of the major conference
venues in the world. Opened in
March, 1984, it has already attract-
ed 150 congress conferences.

Imported Rock Posters

Largest U.S.A. Distributor
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LIFE BY NIGHT.

FURs n F u

\Ou wont be sorry in the morning.
“LIFE BY NIGHT”

Their first album, featuring, “Phone to Phone”
They've got a very bright future.

On Manhattan Records and Cassettes.
Management . Fitzgerald/Hartley
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NAB President Speaks Out on ‘Porn Rock’

Fritts Expresses Concern in Letter to Station Owners

BY BILL HOLLAND

WASHINGTON The president of
the National Assn. of Broadcasters
(NAB), Edward O. Fritts, has sent
out a letter to 806 radio and televi-
sion group station owners voicing
his concern over the sexually explic-
it and violent lyrics of some of to-
day’s music and their effect on
younger listeners.

The letter, mailed May 13, follows
a recent announcement by a group
of politically connected and con-
cerned Washington mothers warn-
ing about “porn rock’ (Billboard,
May 11). The NAB says its purpose
is to “foster awareness of the grow-

Gold Circle Drops
In-House Buying
For Lieherman

LOS ANGELES The 50 Gold
Circle record/tape units are
switching from in-house servic-
ing to racking by Lieberman En-
terprises. Two years ago, the
Federated-associated discount
chain started serving its music
needs via its home base in Wor-
thington, Ohio.

The move by Gold Star is a re-
versal of a trend in recent years
that has seen the establishment
of in-house record/tape/accesso-
ry buying services. These in-
clude the Target stores based in
Minneapolis, with John Farr
heading the buying service; and
the Fred Meyer chain in the
Northwest, with its Roundup
Music service headed by local in-
dustry veterans Chuck Black-
smith, Lou Lavinthal and Stan
Jaffe.

At Gold Circle, Charles Alfon-
so continues as record buyer.

JONN SIPPEL

ing problem with top-line manage-
ment” who might not be cognizant
of such songs being picked by pro-
gram directors for airplay.

The letter to owners is believed to
be the first time a leader in the
broadcast industry has gone on rec-
ord voicing concern about rock lyr-
ics.

In a related development, the
NAB executive board voted May 19
to ask the staff to draft a letter to
be sent to the heads of record com-
panies requesting them to include
the lyrics with records sent to radio
stations so that management “will
clearly understand what words are
being sung.”

The move is similar to a vote by
the national Parents/Teachers
Assn. (PTA) last June to ask record
companies to label records and
tapes voluntarily in an effort to
identify material containing profan-
ity, sex, violence or vulgarity. The
Recording Industry Assn. of Ameri-
ca (RIAA), after correspondence
with the group, turned over the
matter to member companies. There
is no connection between the two de-
velopments, according to the NAB.
Fritts’ letter is a result of meeting
with the mothers’ group and a sub-
sequent decision to inform members
of the problem.

The NAB president’s letter be-
gins: “The lyrics of some recent
rock records and the tone of their
related music videos are fast becom-
ing a matter of public debate.”

It continues, quoting parts of a
lyric from Prince’s “Darling Nikki”;
“Many state that they are extreme-
ly troubled by the sexually explicit
and violent language of some of to-
day’s songs. An example that has
been cited is the song with words
which say in part:

‘I knew a girl named Nikki

I guess u could say she was a sex
fiend

I met her in a hotel lobby

masturbating with a magazine.””

Fritts then adds: “The pre-teen

Records Group Resurgent

MCA Inc. Revenues Jump

LOS ANGELES MCA Inc. has re-
ported the highest first quarter rev-
enues in its history, pointing to im-
proved television, home video and
pay-tv sales and the continued re-
surgence of its Records & Music
Group as factors behind the upbeat
report. Operating income and net in-
come declined against comparable

Atlantic Execs Join
McDonald Center

LOS ANGELES Doug Morris, At-
lantic president, and Paul Cooper,
the label’s vice president and West
Coast general manager, have joined
the national advisory committee for
the McDonald Center for treatment
of alcoholism and drug abuse. The
center is located at Scripps Memori-
al Hospital in La Jolla, Calif.

The goal of the 22-member com-
mittee is to raise public awareness
that alcoholism and drug addiction
are treatable.

figures for the same quarter last
year, however, dipping 8.3% and
12.6% respectively.

The Records & Music Group
achieved its highest first quarter
revenues to date, and also showed
increased operating income when
compared to the same period last
year.

Overall, revenues were
$431,569,000 for the corporation as
compared to $392,441,000 for first
quarter '84. Operating income was
$21,552,000 and net income was
$18,377,000 for the quarter ended
March 31, 1985. This compares with
a reported first quarter '84 operat-
ing income of $23,507,000 and a net
of $21,032,000. Per share earnings
dipped to 38 cents from 43 cents for
the same quarter last year.

For the Records & Music Group,
revenues for the quarter rose to
$63,072,000, compared to
$55,550,000 a year ago. Operating
income for the division was
$3,986,000, compared to $2,154,000
for the same quarter in '84.

and teen audiences are heavy listen-
ers, viewers and buyers of rock mu-
sic. In some communities, like
Washington, D.C., parents and oth-
er interested citizens are organizing
to see what they can do about the
music in question, which at least
one writer has dubbed ‘porn rock.” ”’
The letter, which steers clear of
any NAB suggestion of how station
owners should deal with the prob-
lem, closes with an open-ended cave-
at: “It is, of course, up to each
broadcast licensee to make its deci-
sions as to the manner in which it
carries out its programming respon-
sibilities under the Communications
Act.”
(Continued on page 77)

A Star Is Found. Durell Coleman, center, “Star Search’s” 1984-85 best male
vocalist, enjoys the fruits of his labor while signing a worldwide recording
contract with Island Records. Welcoming him to the company are Island
Publishing president Lionell Conway, left, and manager Sherwin Bash.

by Paul Grein

THE TOP EIGHT SINGLES on
this week’s Hot 100 are all by acts
from outside the U.S., pointing up
the increasing importance of the
international market as a spawn-
ing ground for new talent. Of the
artists in the top eight this week,
Wham!, Tears For Fears, Sade,
Billy Ocean and Howard Jones
are all English, Simple Minds is
Scottish, Harold Faltermeyer is
German and Bryan Adams is Ca-
nadian.

Watermark’s Matt Wilson notes
that this is the [irst time in chart
history that the top eight positions
on the U.S. chart have been occu-
pied by international acts. The pri-
or record was set in May, 1965,
when seven of the top eight singles
(and nine of the top ten) were by
British acts.

The only American act in the top
10 at that peak of the (first) Brit-
ish invasion was Gary Lewis & the
Playboys, whose “Count Me In”
was number two. The only Ameri-
can act in this week’s top 10 are the
Mary Jane Girls and Kool & the
Gang, at numbers nine and 10.

PRINCE'S “Around The World
In A Day” moves up to No. 1 on
this week’s Top Pop Albums chart,
just 20 weeks after the superstar
wound up a 24-week run at No. 1
with ““Purple Rain.” That’s the
fastest any artist has returned to
No. 1 with a new album since El-
ton John debuted at No. 1 in No-
vember, 1975, just 10 weeks after
his final week on top with “Cap-
tain Fantastic & The Brown Dirt
Cowboy.”

Prince also becomes only the
third artist to collect two No. 1 al-
bums so far in the ‘80s. The other
two: the Rolling Stones, who
topped the chart in 1980 with
“Emotional Rescue’ and in ‘81
with “Tattoo You,” and Bruce
Springsteen, who scored in ‘80 with
“the River”” and in ‘84 and ‘85 with
“Born In The U.S.A.”

CHAR

Before we leave the subject of
Prince, we should note that we left
out “Purple Rain” in our discus-
sion last week of albums that have
produced two No. 1 hits and a num-
ber two. The others were Michael
Jackson’s “Thriller” and Donna
Summer’s “Bad Girls.”

DAVID FOSTER, who tied Lio-
nel Richie for the Grammy for
producer of the year in February,
is more than living up to that honor
on this week’s charts. Foster wrote
and/or produced five singles on
this week’s Hot 100, plus a sixth
that’s bubbling under and two or
more that are likely to hit the chart.

Foster is currently represented
by Kenny Loggins’ “Forever” at
67 bullet, Chaka Khan’s “Through
The Fire” at 74, Jack Wagner’s
“The Lady Of My Heart” at 79 bul-
let, Chicago’s ‘“Along Comes A
Woman” at 83, and Paul Hyde &
the Payolas’ “You're The Only
Love” at 85 bullet.

Foster also did the honors on
Bill Withers’ “Oh Yeah,” a top 30
black hit which is bubbling under

International acts dominate
the top end of the Hot 100

The discussion was keyed to the
fact that Wham!’s “Make It Big”
is the first album since the Bee
Gees’ “Spirits Having Flown” six
years ago'to generate three No. 1
singles.

Prince’s “Purple Rain” would
have done the trick if the title track
had followed “When Doves Cry”
and “Let’s Go Crazy” into the No.
1 spot. Instead, it peaked at num-
ber two for two weeks last Novem-
ber. Ironically, the No. 1 hit at the
time was the record that started it
all for Wham!, “Wake Me Up Be-
fore You Go Go.”

BRUCE SPRINGSTEEN’S
“Born In The U.S.A.” moves back
up a notch this week to number
three on Billboard’s Top Pop Al
bums chart. It's the 49th consecu-
tive week that the album has fin-
ished in the top four, a record
topped in recent years by only one
album: Michael Jackson’s “Thrill-
er,” which logged 67 consecutive
weeks in the top four, from Febru-
ary, 1983 to May, 1984,

The fifth “U.S.A.” single, “Glo-
ry Days,” is the top new entry on
this week’s Hot 100 at number 48.
If it follows the first four singles
into the top 10, “U.S.A.” would be-
come only the third album in pop
history to generate five top 10
hits. The others: “Thriller’”” and
Lionel Richie’s ‘““Can’t Slow
Down.”

the Hot 100 at 106. And he pro-
duced two more singles that are
likely to crack the chart: Northern
Lights’ “Tears Are Not Enough”
and John Parr’s “Man In Motion.”
The latter title is the theme from
the forthcoming film ““St. Elmo’s
Fire,” which Foster scored.

SHANN()N‘S “Do Wanna Get
Away” (Mirage) holds at No. 1 on
this week’s dance/disco club play
survey. It’s the third No. 1 dance hit
in less than two years for the Brook-
lvn Heights native, following “Let
The Music Play” (which crossed
over to the pop top 10 in February,
1984) and “Give Me Tonight.”

WE GET LETTERS: James
Kemp of Lady Lake, Fla. wrote to
say: “I hope you will mention the
10th anniversary of the first al-
bum in modern times to enter the
chart at No. 1. The date was June
6, 1975. The album was Elton
John’s ‘Captain Fantastic & The
Brown Dirt Cowboy.” People seem
to have forgotten just how popu-
lar Elton was back in the mid-“70s.
It would be nice if you could re-
mind them.”

James, we couldn’t agree more.
Many acts have become hot since
Elton hit his peak of popularity a
decade ago, but few have carried it
off with as much style, personality
and flair. Elton was not only hot,
he was—and remains—fantastic.
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Gards Seen Stacked Against Indies

Panel Cites Problems with Distribution, Radio

BY EDWARD MORRIS

NASHVILLE Independent labels
will always be on the leading edge
of creativity and will almost certain-
ly fail financially in the process.
These were the themes that
emerged during the panel discus-
sion on indies sponsored by the
Nashville Music Assn. here last
Wednesday (22).

Moderated by record promoter
Stan Byrd, the panel was made up
of Alan Bernard, head of MTM Rec-
ords; Barrie Bergman, chairman of
the Record Bar chain; Charlie Fach,

president of Compleat Records; art-
ist John Prine, who also heads his
own Oh-Boy label; Joe Talbot, an
owner of the Precision and United
record pressing plants here; and
Don Tolle, president of Noble Vision
Records in Atlanta.

At the outset, Fach maintained
that many indie labels have disap-
peared because they succeeded
enough to become majors or be tak-
en over by them. Others failed, he
said, when independent distributors
went out of business. “I don’t fore-
see independent distributors com-
ing back,” he added.

‘American Rock’ Concerts

Levi in U.S. Tour Link

LOS ANGELES The world’s oldest
and largest jeans maker, Levi
Strauss & Co., has launched its first
U.S. rock music concert tour link.

The San Francisco-based jeans
maker has sponsored successful Eu-
ropean rock tours by David Bowie,
Ultravox and Roxy Music.

Levi’s “American Rock” program
includes 58 dates by Kenny Log-
gins, 16 by Don Henley, 22 by Huey
Lewis & the News and an unan-
nounced number of appearances by
John Cafferty & the Beaver Brown
Band. Stacey Bovero of Levi
Strauss is coordinating the tour
through David Saltz of ESI-Ameri-
ca, a Los Angeles marketing firm.

The jeans maker intends to con-
centrate on hefty advertising bud-
gets, in which many local retailers
across the country will partici-
pate. The promotion will include in-
store registration concerts offering
free trips to concerts, concert tick-
ets, limited-edition posters and com-
memorative tour jackets. In the
case of Loggins, Levi Strauss is
staging a local concert contest, in
which an autographed lithograph of
the cover of his album “Vox Hu-
mana’’ by artist Michael Gonzales
will be awarded.

Levi Strauss will receive a “Levis
Presents” logo on concert tickets
and in advertising. JOHN SIPPEL

Talbot said that in his more than
20 years in the record pressing busi-
ness, he had seen only two or three
indies succeed. “It’s overwhelming-
ly difficult,” he said.

Part of the difficulty, Talbot add-
ed, particularly for independent
country labels, is the fault of radio:
“When there were people in radio
who cared about country music,
there wasn’t much money in the
business. Now that there’s money,
there aren’t many people in radio
who give a damn about country mu-
sic.”

Specialty labels that concentrate
on a certain type of music have the
best chance of making it, Talbot
concluded. Bergman agreed, noting
that “one reason specialty labels
have done well is that they haven’t
depended on radio. There’s no bet-
ter way to sell people on your re-
cords than by going directly to re-
tail clerks.”

Even majors are discovering,
Bergman said, that the clerks are in
a position to move product by what
they recommend to customers and
what they play in their stores.

Fach contended that not all radio
is stacked against small-label art-
ists: “If you look at the black and
the rock charts, they're filled with
new acts. We shouldn’t be discour-
aged by the blinders on country ra-
dio.”

(In remarks made separate from
the panel discussion, record promot-
er Frank Mull said that in 1979, the

(Continued on page 77)

60s-Oriented Midline Series

JGI Introduces ‘Baby Boomer Glassics’

BY SAM SUTHERLAND

LOS ANGELES Taking a cue from
advertisers and product marketers
in other fields, JCI has invested $1.2
million in packaging and promoting
a new midline album series targeted
to the burgeoning ‘““baby boom”
adult demographic. JCI's first eight
titles in its new ‘“Baby Boomer Clas-
sics” line reached retail bins last
week using a '60s focus for its $5.98
suggested list compilations.

David Catlin, president of the
Agoura Hills, Calif. marketing firm,
acknowledges rising general mar-
ket attention for the oft-touted gen-
eration that now comprises an esti-
mated 31% of the U.S. population.
“The whole idea was to put together
a line of product that the baby
boomers would probably reach for
when they went into the record
store,” he explains.

Catlin adds that dealers’ percep-
tions that older customers have fall-
en away from traditional record/
tape accounts are currently offset
by that sector’s swing into home
video product. ‘““Older customers
were now coming into stores, wait-
ing for rentals,” he says of this new,
attractive consumer segment. “But
retailers weren’t providing inviting
displays or the right product mix to
reach these consumers.”

JCI’s compilations are thus ge-
nerically tied through overall pack-
age graphics and the common
““Baby Boomer Classics” logo em-
blazoned across the upper left cor-
ner of each album. Catlin says the

goal is to bridge both racked ac-
counts, already eager for a product
line positioned for their general
floor traffic, and the record/tape re-
tail community, which he says re-
mains wary of most compilations.

“Music retailers often stay away
from general compilations,’”’ he
notes. “They pick and choose when
it comes to nostalgia packages.” To
help overturn that prejudice, JCI is
duplicating cassette versions on
chrome tape and pressing its LPs
with premium vinyl.

Initial entries are “Rockin’ Six-
ties,” “Love Sixties,” “Electric Six-

ties,” “Mellow Sixties,” “Soul Six-
ties,” “Surfin’ Sixties,” “British Six-
ties,” and “Dance Sixties.”” All use
original versions of well-known pe-
riod hits. Two more titles in the line,
“Sock Hoppin' Sixties”’ and “Folk
Sixties,” have already been set to
follow in June.

Catlin claims an initial order of
one million units on the first eight
titles prior to May 1, boasting of “a
100% favorable response from our
customers.” To sustain interest,
marketing will focus on display con-
tests, giveaways, localized market
campaigns and direct mail.

Four New Films Planned

‘Footloose’ Producer Busy

LOS ANGELES Film producer
Craig Zadan, who co-produced the
boxoffice smash “Footloose,” has
four new musicals in development
through his Storyline Productions.
Zadan and partner Neil Meron have
also signed a new two-year produc-
tion agreement for Storyline with
Tri-Star Pictures.

The films, most with budgets be-
tween $10 million and $12 million,
are:

e “Divisions,” a musical love sto-
ry, to be directed and choreo-
graphed by Jeffrey Hornaday, who
choreographed “Flashdance” and
the forthcoming film version of “A
Chorus Line.”

e “I'm Getting My Act Together

And Taking It On The Road,” the
film adaptation of the long-running
musical hit. The play was initially
developed by Zadan and Meron as a
stage piece.

e “Sing,” a new musical set in
contemporary Brooklyn. Both the
original screenplay and the song
score will be written by Oscar-win-
ner Dean Pitchford, who served in
the same capacities on “Footloose.”

e “Jump Street,” a film set in the
background of New York’s Brill
Building in the early '60s. Cynthia
Well is set to write the original song
score, and will serve as technical ad-
visor and musical consultant.

PAUL GREIN

Six Million Dollar Men. USA For Africa coordinator Ken Kragen, center,
receives a check for $6.5 million from CBS Records executives, representing
net proceeds to date from sales in March of the “We Are The World" single.
Shown with him at a special press conference in New York are Columbia senior
vice president/general manager Al Teller, left, and CBS Records Group chief
Walter Yetnikoff.

Executive Turntable

RECORD COMPANIES. CBS Records International names Robert Jamieson vice
president of marketing and sales, Europe, based in the Paris office. He was
vice president/managing director of CBS Records Australia.

Herb Corsack is appointed executive vice president of the Island Records
Group in New York. He was senior vice president of Island Records and
president of Mango/Antilles/4th & Broadway and associated labels.

Gianfranco Rebulla is named managing director of PolyGram, [taly. He
was president of PolyGram Classics, U.S.A.

CBS/Records Group promotes Roger M. Holdredge to vice president of
marketing at CBS Masterworks in New York. He was manager of market:
ing, Western region, for the label, located in Los Angeles. In addition, Gary
Lucas and Louise Brennan are elevated to associate director of copy, ad:
vertising and design and associate director of single sales, respectively, al

JAMIESON HOLDREDGE LUCAS

CORSACK

CBS Records, also in New York. Lucas was a copywriter in the creative
services department. Brennan was single sales manager in core marketing.

Mel Fuhrman joins Fastfire Records in New York as executive vice pres-
ident in charge of marketing, national label distribution and music publish-
ing. He was corporate executive vice president of the New York Music Co.
Fuhrman replaces Bill Neiderman, who was promoted to the dual posts of
president and chief operating officer of the label.

A&M Records, Los Angeles, names Jay Durgan to the newly created po-
sition of international marketing/promotion director. He joins from Alfa
Records, where he was a representative for A&M.

Allan Stein is appointed national video sales manager for RCA Records

4
FUHRMAN

SHARELL

GREENE

in New York. He was Eastern regional video sales manager for the label.
Jodi Rovin is upped to assistant art director at Atlantic Records in New
York. She was junior designer.
Paul Orescan is appointed label manager of IRS Records Canada, and
will operate out of MCA Records’ Canada headquarters in Toronto. He
served as IRS coordinator for A&M Records Canada.

RETAILING/DISTRIBUTION. Louis A. Feola is appointed vice president of video
distribution for MCA Distributing, Universal City, Calif. He was director of
marketing at MCA Home Video.

Dennis Winget is promoted from senior director to vice president of
store operations for Licorice Pizza in Los Angeles.

The Record Bar, Durham, N.C., names Jamie Knapp public relations
manager. She was news director at WDNC and WDCG.

Video Products Distributors (VPD) makes the following appointments in
Sacramento: Bob Kronenberg as video software buyer; Raechadah Lar-

(Continued on page 70)
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Manufacturers Making Big ABA Pitch

VIDEO IN SPOTLIGHT AT BOOK GONFAB

BY JIM McCULLAUGH

SAN FRANCISCO Prerecorded
home video as a sell-through prod-
uct is playing a greater role in the
fortunes of the retail book business.
This development was expected to
be much in evidence during the an-
nual American Booksellers Assn.
(ABA) convention, Saturday (25)
through Tuesday (28) at the Mos-
cone Center here.

All the major home video manu-
facturers were planning to be a

presence among the convention’s
17,000 attendees. Although not
heavily represented as exhibitors—
the 1,500-plus booths were sold out
a year ago—the video firms intend-
ed to confer with executives of ma-
jor book chains, and to gain greater
overall awareness of bookstore
merchandising. Such retailers have
dipped their toes into the video wa-
ters this past year with some suc-
cess, especially via $19.95 public do-
main product from Kartes.

Also a first for the ABA conven-

Bullish GD Player Forecast

Shipments Seen Reaching 800,000

BY IS HOROWITZ

NEW YORK Key entrants in the
Compact Disc sweepstakes are up-
grading their estimates of the num-
ber of players expected to reach the
U.S. market this year.

Total shipments in 1985 may
reach 800,000 units, according to
some manufacturer representatives
attending the two-day Compact
Disc Group (CDG) meeting, held
last Tuesday and Wednesday (21-
22) at Technics headquarters in Se-
caucus, N.J. Early this year, esti-
mates hovered at about 400,000,
with the most optimistic tendering
figures that peaked at 600,000.

Hardware producers at the meet
pointed to escalating demands for
CD players at a time when normal
demand for hi fi units tapers, and
the sharp reductions in consumer
cost for new units, as reasons for

the revised estimates. Several com-
panies are known to be introducing
CD players listing at $299.95 at the
Consumer Electronics Show next
week, and rumors of still lower-
priced units persist.

Much interest at the CDG con-
clave was shown in future uses of
the CD format, including graphic
capability and ROM. A meeting this
summer between technical repre-
sentatives of Philips and Sony and
licensees of CD technology is ex-
pected to result in the adoption of
industry standards for graphic en-
coding and decoding. First graphic
CDs might then hit the trade in late
fall, observers speculate.

Attendees heard that Denon is
near a decision on the location of a
new CD software plant, which it
would put up by itself or in partner-
ship with another company. The

(Continued on page 76)

tion: a video and audio seminar
Monday (27). In addition, Ingram
Video, the Nashville-based distribu-
tor credited with accelerating the
home video mix at bookstores, caps
off that evening with an “extrava-
ganza' designed to enhance home
video excitement among book deal-
ers.

“Fifty percent of the future of
home video business lies with the
bookstores,” asserts Stuart Karl,
president of Karl/Lorimar Home
Video. “And for them it's a sales
market.”

Adds Court Shannon, the firm’s
vice president: “We consider our-
selves video publishers, so it fits in
very well with our plans. The shelf
life of a product like a Jane Fonda
tape is lengthy, and the cross pro-
motions are potentially very excit-
ing.”

“It's a definite market for book-
stores,” adds Ingram vice president
Joani Lehman, “if they recognize it.
It's an ideal time to be in since home
video is still in a pre-peak state. The
crossover is natural. Bookstores
sell entertainment, education, infor-
mation, magazines and calendars.
Audio and video fits into that nice-
ly.”

Ingram itself looks to contain cat-
egories as essential to book mer-
chants: lower-priced movie hits, the
classics, health and fitness tapes, in-
structional/how-to, children’s video
and music. Beyond that, Lehman
also sees ‘“‘video extras” such as
sports titles, and educational/enter-
tainment programs such as Para-
mount’s “Strong Kids, Safe Kids.”

“Bookstores have a real edge,”

(Continued on page 76)

Call for More Indie Activism Sounded

NAIRD Convention Draws Record Turnout

BY KIM FREEMAN

PHILADELPHIA While the annu-
al National Assn. of Independent
Record Distributors & Manufactur-
ers (NAIRD) convention appeared
to be business as usual on the sur-
face, backroom rumblings called for
the organization to take a more ac-
tive and aggressive stand on secur-
ing the indies’ place in the market.
Held here May 16-19, the conven-
tion set a new record by drawing an
eclectic group of 324 attendees,
ranging from longtime core NAIRD
members to a crop of beginners
with demos in hand. In an attempt
to bridge this knowledge gap, the
meet began with a first-timers ses-
sion led by NAIRD organizer Jerry
Richman of Richman Bros. and
George Hocutt, head of California
Record Distributing in Los Angeles
and an organization founder.
Opening the session, Richman
said, “Ours is an industry with
equal opportunity for failure and
success, and we're all here to help
achieve the latter.” The tips offered
at this meeting dealt with issues as
elementary as getting an official
letterhead and proper insurance pol-
icies and accounting procedures.
With this groundwork laid, at-
tendees urged panelists to address
stickier subjects, such as distribu-
tors’ promotion responsibility and
their criteria in picking up a label,
and NAIRD’s reputation as a spe-

cialty-oriented group. “Technical-
ly,” said Richman, “a distributor
does not have to have promotion
people, but- 1 don’t know a good one
that doesn’t.”” However, he pointed
out that his distribution firm carries
300 lines, and promotion must be as-
signed only to the product believed
to have the greatest potential.

Rounder Distribution’s Duncan
Browne fielded the criteria question
by noting, “We have to determine
from the label that there’s some
plan of attack, and often we must
wait until there’s some sort of [ra-
dio and retail] activity in one mar-
ket.”

On the consistent complaint
about NAIRD’s predisposition for
specialty labels, Richman said, “If
you people don’t give me some rock
hits soon, I'll die,”” while Hocutt
chimed in with, “Most distributors
here specialize only in records that
will sell.”

Tommy Boy Records president
Tom Silverman’s appointment as a
board of trustess member was gen-
erally acknowledged by NAIRD
members as a step toward embrac-
ing more of the hit-oriented labels
and distributors, most of whom are
not currently members of the orga-
nization. Distributors like Impor-
tant, Greenworld and Jem were
dubbed “a whole other network” by
Action Music Sales’ Clay Pasternak.
The decision of these rock-oriented
firms to abstain from NAIRD in-

volvement is likely to keep the or-
ganization’s mainstream impact to a
minimum.

The consenus of the panelists on a
publicity workshop was crystalized
by Philadelphia Daily News report-

(Continued on page 77)

Billhoard Bows
Two GD Charts

With this issue, Billboard debuts
its Compact Disc charts, track-
ing pop and classical releases.
They appear on page 23, 30 posi-
tions deep in each category.

The No. 1 pop CD is Bruce
Springsteen’s ‘“Born In The
U.S.A.” on Columbia. The No. 1
classical CD is Leonard Bern-
stein’s recording of “West Side
Story”” on Deutsche Grammo-
phon. The WEA group of labels
has the most CDs charted in pop
(14), while PolyGram labels are
the most heavily represented in
classical, with 13 titles.

Billboard’s Compact Disc
charts, which will appear weekly
in the Retailing department, ‘are
made up from a national sample
of retail reports. Further details
are in the magazine’s CD col-
umn, “On The Beam,” on page
22 of this issue.
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‘...THIS IS A GREAT FILM!”

—Roger Ebert and Gene Siskel. At The Movies

“Vital, unforgettable performances by Timothy Hutton as Boyce and Sean Penn as Lee!

—Bruce Williamson. Playboy Magazine

“Penn is a funny, harrowing wonder of energy...Hutton is just
as fine in a role that demands—and gets—caged heat’’

—Richard Corliss. Time Magazine
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Brother where you bound

An inspirational album by Supertramp. The first to come from the new
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JOHNNY HAYES

(Continued from page 12)

At one point, while doing over-
nights, Hayes—sympathetic to the
music tastes of the late Tom Dona-
hue, his former KYA San Francisco
co-worker—programmed an under-
ground-oriented show against the
wishes of management. Even
threatened dismissal left him un-
daunted. Eventually they gave up,
and so did Hayes.

“It was pretty bizarre,” he
laughs, adding that “Future Rock,”
one of the formats the station tried
during its lean years, was not exact-
ly run-of-the-mill either.

“Patience has been my key,” he
continues. “‘In 90% of the cases
where a disagreement has occurred,
I find the situation rights itself
within weeks, sometimes days.
We've all seen guys blow their tops
and storm out. Out of the station,
out of a job and eventually out of ra-
dio.”

Hayes’ attitude has netted him an
honor unique to L.A. radio veterans.
Over the last 20 years, several per-
sonalities have achieved higher
numbers, but no one has done it
more consistently than Johnny
Hayes on KRLA—a man who was
almost too nervous to meet with Bill
Drake in Atlanta.

Growing up in Macon, Ga.,
Hayes’ earliest influences were
“WNOE in New Orleans; John Mec-
Cormick at KMOX in St. Louis, the
man who walks and talks at mid-
night—I absolutely worshipped
him; Moonglow with Martin on
WWIL New Orleans; KYW Cleve-
land; WQAM Miami; John R. and
Hoss Allen at WLAC in Nashville,
and the first-ever black disk jockey
in my hometown, Hamp Swain. He
called himself King Bee on the air,
and the records he played changed
my life.”

While doing a stint on Macon’s
WNEX, his first job in radio, Hayes
was recommended to WAKE’s PD
gill Druke by Capitol’s local promo-
i

ion man. “I came up with every ex-
use not to go,” says Hayes. Drake
as more persuasive than Hayes
as scared, and Johnny was hired
n his 21st birthday.

The station was owned by Bartell,
hich at the time also owned Bir-
ningham’s WYDE, KCBQ San Die-
0, WOKY Milwaukee and KYA
an Francisco. When Drake and GM
ane Swain were transferred to
YA, Hayes moved to WYDE be-
‘ore joining them in 1962.

Shortly thereafter, KYA was sold
o Churchhill and Hayes began
earning his lessons of patience.
rake was ultimately fired to make
oom for Churchill’s Russ “The
oose” Syracuse, who came in
from Buffalo’'s WKBW, and while
Jrake wanted Hayes to join him in
resno, where he had just taken
iene Chenault’s KYNO to victory
ver KMAK, programmed by Ron
Jacobs, Hayes saw the town and
ouldn’t take him seriously.

He was more enthused over
Drake’s offer to join San Diego’s

he recalls, “and by the next book we
were No. 1. We knocked off KCBQ,
a Bartell station.” A few months
later, even Hayes’ patience could
1ot withstand an attack from the
rogram director.

“Let’s say we had a small dis-
greement over the tidyness of my

KGB. “I became a KGBeach Boy,” |

desk. He was in a tirade over my
disarray and said that if 1 didn’t
keep my desk neater he was going
to take me out of afternoon drive
and put me back on the all-night
show. As he was shouting, I began
to clean out my desk, and by the
time he was done, I had my brief-
case packed, I stood up and shook
his hand and said goodbye. He
turned white. He didn’t know how
he was going to explain it to Bill
Drake.”

Wishing him luck, the PD told
Johnny he was bound for L.A. John-
ny had no intention of going. He
Just wanted to visit his folks in Ma-
con for a while. He turned down an
offer from KCBQ, but when Bob
Hudson contacted him the next day
in Georgia for the KRLA opening,
he accepted.

“When I arrived [ had to take a
solemn oath that I would not leave
for KHJ because they had just lost
two jocks to the station, which Bill
Drake had just taken over. A year
later I ran into him at Martoni’s and
he said, ‘You son of a ... Two days
after you stormed out of KGB, I
was going to hire you for KHJ. I
had to hire Gary Mack, and when he
left, Johnny Williams.” Both had
been at KRLA. No wonder they
made me promise not to go to KHJ!
And here I've been for the past 20
years.”

Regarding the future, Hayes al-
lows, ““I hope someday to have a na-
tionally syndicated show [the noon
hour “Johnny Hayes Countdown”
program is the station’s most loved
feature], but I still would like to
maintain my base here at KRLA.
Greater Media has made me feel
most welcome. Bobby Moore, the
GM, said to me a couple of days ago,
‘I want to guarantee in every way
that your 30th anniversary will be
spent here.””

WAXY Programmer Looks Back in Triumph

Rick Shaw: 25 Years in South Florida

MIAMI To those who spent their
teenage years in Miami in the ’'60s,
the strains of Ray Peterson’s
“Goodnight My Love” meant it was
11 p.m.—time to go home, time to
get to bed, or if nothing else, time to
change the radio station to avoid Al-
len Courtney’s talk show, which
would follow on WQAM because
Rick Shaw was saying goodnight.
And if Rick Shaw said it, whatever
it was, Miami teens heard it—or, at
the very least, heard about it.

In an era where Hooper shares
routinely hit double digits, Shaw’s
astounding 54 share pales by com-
parison to his recent feat. The leg-
endary night personality celebrated
his 25th anniversary on the South
Florida airwaves last month. In a
town where the population churn is
astronomical, Shaw has not only
survived, he’s triumphed.

“Today we're the No. 1 adult con-
temporary station in the market,”
says Shaw of RKO’s WAXY, which
he has been programming since its
humble days as an automated oldies
outlet in 1976.

Shaw, a native of St. Louis, ar-
rived in Miami in May, 1960, by way
of Omaha and Denver, where he
worked at KICN. “When I got to
WCKR [today WIOD], I was Jim
Hummel [Shaw’s real name]|. The
general manager said, ‘Hello,
vou’re Rick Shaw.” I tried to tell him
I wasn’t, but he said [ was going to
be, and even though I was kind of
bummed out worried about how I'd
explain it to my mother [the only
one left who still calls him Jim}, I
wasn’t going to turn around and
drive 2,000 miles back to Denver.”

It was a fortunate decision.
WCKR, then owned in association
with local tv station WCKT, not
only provided Shaw’s first televi-
sion exposure—which would later

lead to “Saturday Hop” on the local
ABC affiliate, WLBW (the show
was so highly rated in Miami that it
was seen in place of Dick Clark’s
‘“American Bandstand‘ for a
time)—but also paved the way fora
job at top-rated WQAM, where his
career and influence really took
hold.

In the seven years Shaw ruled the
airwaves on WQAM, his fast-talk-
ing style (common to many jocks,
but different with Shaw in that his
speed was only outdistanced by his
diction and inflection as he interact-
ed with several nonsensical drop-ins
of Tonto and the Lone Ranger) took
second place only to his ability in
the production room.

“The attraction of radio for me
has always been the ability to re-
cord sound on tape,” Shaw says. “‘I
love production, and when [ was at
WQAM, I wanted to do more and
more with it.”

In 1970, Shaw and some partners
decided to form Miami Teleproduc-
tions, a videotape production house.
In the process, Shaw lost his job at
WQAM.

“In 1970, Storz Broadcasting
[owners of WQAM] took the posi-
tion that Miami Teleproductions
was a conflict of interest, since |
might be doing spots for people who
were advertisers on the radio sta-
tion. I was doing afternoon drive,
and the ratings had never been bet-
ter.”

The firing left Shaw with a dis-
taste for the business. “After Miami
Teleproductions, I went to Sandy
Tinsely advertising because I was
down on Storz and down on the
business. I felt like it was a bad
deal; I had given everything to that
radio station and I had not been
treated fairly. I thought, ‘If that’s
radio, then I don’t want any part of

it.

Shaw is now is able to laugh at
that period of time. “I remember
Bud Armstrong [Robert Storz’s
right hand man] telling me he
thought FM was just a passing
fad.” At the time, FM was just be-
ginning to emerge. In 1975, Albert
Tedesco sold WIXX-FM for
$650,000 to RKO, which improved
the signal, changed the call letters
and put Drake Chenault’s ‘‘Solid
Gold” on WAXY. A year later Shaw
was hired to program the station.

“We looked at what we had to
work with—an incredible signal
and, in terms of audience, a 25-34
loyal oldies core.”” Shaw built on
that base, and while the casual lis-
tener felt it was a case of an old
rock jock bringing in his old rock
jock buddies (Shaw initially enlisted
the aid of former WQAM staffers
Lee Sherwood, Charlies Murdock,
Jim Dunlap and Roby Yonge, who
all recorded voice tracks), the plan
was to broaden the approach once a
foundation was formed.

Shaw’s staying power can be
found in his sincere love for the
business, which has kept him in Mia-
mi’s radio foreground for the past
25 years. Regarding the next 25,
Shaw says, “I’ll be here in South
Florida, probably working on the air
and playing third base on our sta-
tion softball team. Maybe doing a
little tv.

“As for radio’s future, like today,
the guys who know what they’re do-
ing will succeed. But [ am con-
cerned that the number of real true
blue radio people is getting smaller
and smaller. You used to throw
enough money at a problem like
finding a good morning man and
you'd solve it. It isn’t as easy any-
more.”

Study with Top Professionals in the

Entertainment Industry This Summer.

RECORDING ARTS

® Popular Music on Record: 1900-1960
X 448.3A

® Popular Music on Record:
1960-Present X 448.38

® Legal and Practical Aspects of the
Recording and Publishing Industries
X 448.8

® Introduction to Audio Engineering
X 448.23

¢ Techniques of Multi-Track Mixing for
Studio Recording X 448.748

* Audio Equipment Maintenance
X 448.16

* The Independent Record Game:
A Practical Guide to Releasing
Records through Independent
Distribution 832

® Making Music: Careers in the Music
Industry 854.7

MUSIC: COMPOSITION &
LYRIC WRITING
¢ Songwriters Workshop X 407

® Fundamentals of Music Composition |
X 403.3

® Fundamentals of Music Composition |l
X 403.4

® Contemporary Jazz and Pop Harmony
and Scoring for the Rhythm Section
X 407

® The Working Synthesist Il
FM Digital Programming X 480.2

® Techniques of Film Scoring VI:
Advanced Studio Workshop X 485.6

® Music Manuscript Preparation for
Composers X 488

MUSIC: HISTORY & THEORY

® Far Training and Sightsinging X 400A

® Jazz Among Us X 437.4

® Electronic Music and the Synthesizer:
Composers at Their Craft X 444

* The Conductor’s Art: A Seminar and
Concert at the Hollywood Bowl 802

* Making Music through Electronics:
A Demonstration Survey of the Latest
Devices and Their Applications 823

MUSIC: PERFORMANCE
@ Singing in Tune 874
® Classical Guitar: Beginning 819

* Now this quarter

For a free copy of the Summer
Extension catalog which describes the
complete program in The Arts, please
phone Ms. Miller (213) 825-9064.

Or fill out the coupon and mail to
UCLA Extension, Dept. of The Arts,
P.O. Box 24901, Los Angeles,

CA 90024

SUMMER QUARTER BEGINS JUNE 17.

Please send me a copy of the Summer
Extension catalog.
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Address
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Bilboard

NATIONAL T T NATIONAL NUMBER
158 REPORTERS ADDS  ON CYNDI LAUPER THE GOONIES 'R’ (IS?OR;E%?SE?-{ PORTRAIT REPZR;ING
BRUCE SPRINGSTEEN GLORY DAYS coLumBia 84 88
DARYL HALL & JOHN OATES POSSESSION OBESSION rca 57 57 E\(f;rrzlngNEs SRR NATE RIEGAr (ERRANG G AIALANES) s 28
NIGHT RANGER SENTIMENTAL STREET cameL/mca 46 120 MENUDO HOLD ME rca 23
THE BEACH BOYS GETCHA BACK cariBou 45 119 DURAN DURAN A VIEWTO AKILL capiToL 21
HEART WHAT ABOUT LOVE? capiTOL 45 45 MAUREEN STEELE SAVE THE NIGHT FOR ME  moTown 19

REGION 1

CT, MA, ME, NY State, RI, VT

WZON Bangor, ME

WIGY Bath, ME

WHTT Boston, MA

WXKS-FM (KISS) Boston, MA
WBEN-FM Buffaio, NY

WNYS Buffalo, NY

WPHD Buffalo, NY

WKPE Cape Cod, MS

WERZ Exeter, NH

WKSS (Kiss) Hartford, CT
WTIC-FM Hartford, CT

WKCI (KC-101) New Haven, CT
WSPK Poughkeepsie, NY
WPRO-FM Providence, Rl
WMJQ Rochester, NY

WPXY Rochester, NY

WGFM Schenectady, NY
WFLY Troy/Albany, NY
WRCK Utica/Rome, NY

REGION 2

DE, D.C.. MD, NJ, NY Metro. PA, WV

WQQQ (Q-100) Allentown. PA
WFBG Altoona, PA

WILK-FM  Asbury Park, NJ
WBSB (B-104) Baitimore, MD
WMAR-FM Baltimore, MD
WVSR Charieston, WV

WZYQ (Z-104) Frederick, MD
WKEE Huntington, WV

WBL! Longlsland, NY

WAPP New York, NY

WHTZ (Z-100) New York, NY
WKTU New York, NY

WPLJ New York, NY

WKH!  Ocean City, MD
WCAU-FM Philadelphia, PA
WUSL Philadelphia, PA

WZGO (Z-106) Philadeiphia, PA
WBZZ (B-94) Pittsburgh, PA
WHTX Pittsburgh, PA

WPST Trenton, NJ

WAVA  Washington, DC

WRQX (Q-107) Washington, DC
WOMP-FM  Wheeling, WV
WILK Wilkes-Barre, PA

WKRZ Wilkes-Barre, PA
WHTF  York. PA

WYCR York/Hanover, PA

—
A weekly national indicator of the five
most added records on the radio
stations reporting to Billboard's
Hot 100 chart. The stations in each
region represent the entire panel in
that region, not just those which have
added the records listed.

REGION 3

FL. GA,NC, SC, East TN, VA

WISE Ashevilte, NC

WOQXI-FM (94-Q) Atlanta. GA
WIGC (Z-93) Atlanta, GA
WBBQ-FM Augusta, GA

WSSX Charleston, SC

WBCY Charlotte, NC

WROQ Charlotte, NC

WNOK-FM Columbia, SC

WNKS (Kiss) Columbus. GA
WNFI (1-100) Daytona Beach, FL
WDCG (G-105) Durham/Raleigh, NC
WQSM Fayetteville, NC

WANS Greenville, SC

WOKI Knoxville, TN

WHYI (Y-100) Miami, FL
WINZ-FM (1-95) Miami, FL
WKZQ-FM Myrtle Beach, SC
WYAV (Wave 104) Myrtle Beach, SC
WNVZ Norfolk, VA

WBJW Orlando, FL

WRVQ (Q-94) Richmond, VA
WXLK (K-92) Roanoke, VA
WZAT (Z-102) Savannah, GA
WRBQ (Q-105) Tampa, FL
WMGG Tampa Bay, FL

WINE (Z-98) Tampa Bay. FL
WSEZ Winston-Satem, NC

REGION 4

IL, IN, KY, MI, OH, w!

WKDD Akron, OH

WBWB Bloomington, IN
WCIL-FM Carbondale, IL
WBBM-FM (B-96) Chicago, IL
WGCI-FM  Chicago, IL
WLS-AM  Chicago, IL

WLS-FM  Chicago, IL

WKRQ (Q-102) Cincinnati, OH
WGCL Cleveland, OH

WMMS  Cleveland, OH
WXGT-FM (92X) Columbus, OH
WCZY Detroit, MI

WHYT Detroit, M!

WSTO Evansville, IN

WNAP Indianapolis, IN

WZPL |Indianapolis, IN

WVIC Lansing, M!

WZEE Madison, Wi

WKTI  Milwaukee, WI

WZUU Milwaukee, Wi

WKZIW (KZ-93) Peoria, IL
WRKR Racine, WI

WZOK Rockford, IL

WSPT Stevens Point, Wi
WHOT-FM  Youngstown, OH

REGI S

1A, KS, MN, MO, NE. ND, OK, SD

KFYR Bismarck, ND

KFMZ Columbia, MO

KIIK Davenport, 1A

WDAY-FM (Y-94) Fargo, ND
KKXL-FM Grand Forks, ND
KRNA |owa City, IA

KBEQ (Q-104) Kansas City, MO
KZZC (ZZ-99) Kansas City, KS
KDWB-AM Minneapoiis, MN
KDWB-FM Minneapolis, MN
WLOL Minneapolis, MN

KJYO (KJ-103) Oklahoma City, OK
KQKQ Omaha, NE

KKLS-FM Rapid City, SD
KKRC Sioux Falls, SD

KWK St. Louis, MO

KHTR St.Louis, MO

KDVV Topeka, KS

KAYl Tulsa, OK

KFMW  Waterloo. A

KEYN-FM Witchita, KS

REGION 6

AL, AR, LA, MS, West TN, TX

KHFl Austin, TX

WQID Biloxi, MS

WKXX (KXX-106) Birmingham, AL
KAFM Dallas, TX

KEGL Dallas, TX

KTKS (Kiss-FM) Dallas, TX
KAMZ E|Paso, TX

KSET ElPaso, TX

KISR Fort Smith, AR

WQEN (Q-104) Gadsden, AL
KKBQ (93-FM) Houston, TX
KMJQ (Magic102) Houston, TX
KRBE-FM Houston, TX

WTYX Jackson, MS

KKYK Little Rock, AR

KBFM Mcallen-Brownsv, TX
WMC-FM (FM-100) Memphis. TN
WJDQ (Q-101) Meridian, MS
WABB-FM Mobile, AL
WHHY-FM  Montgomery, AL
WWKX (KX-104) Nashville, TN
WZKS (Kiss) Nashville, TN
WEZB (B-97) New Orleans, LA
WQUE-FM New Orleans, LA
KITY San Antonio, TX

KTFM San Antonio. TX
KWTX-FM  Waco, TX

REGIO

AZ, Southern CA, CO, HI, Southern NV,
NM, UT

KKXX Bakersfield, CA

KIMN Denver, CO

KOAQ (Q-103) Denver. CO
KPKE Denver, CO

KRXY-FM (Y-108) Denver, CO
KLUC Las Vegas, NV

K1IS Los Angeles, CA

KIQQ Los Angetes, CA

KKHR Los Angeles, CA

KCAQ (Q-105) Oxnard, CA
KOPA Phoenix, AZ

KZZP Phoenix, AZ

KFMY Provo, UT

KDZA Pueblo, CO

KRSP Salt Lake City, UT
KSDO-FM(KS 103) ~ San Diego, CA
XHITZ San Diego, CA

KIST Santa Barbara, CA
KHYT Tucson, AZ

KRQQ Tucson, AZ

REGION 8

AK, Northern CA, ID, MT, Northern NV,
OR, WA, WY

KYYA Billings, MT

KIYS Boise, ID

KTRS Casper, WY
KMGX Fresno, CA
KYNO-FM Fresno, CA
KOZE Lewiston, ID
KHOP Modesto, CA
KOOSO Modesto, CA
KKRZ (Z-100) Portland, OR
KMJK Portland, OR
KPOP Sacramento, CA
KSFM Sacramento, CA
KWOD Sacramento, CA
KSKD Salem, OR

KITS San Francisco, CA
KMEL San Francisco, CA
KSOL San Francisco. CA
KEZR San Jose, CA
KWSS San Jose, CA
KSLY San Luis Obispo, CA
KUBE Seattle, WA
KNBQ Tacoma, WA

REGIO

CT, MA, ME, NY State, RI, VT

Bee Gee Dist. Latham, NY

Buffalo Enterprises 1-Stop Butfalo, NY

Cambridge 1-Stop Boston, MA

Cavages Dewitt, NY

Central Record & Tape S.Windsor, CT

Cutler’'s New Haven, CT

Dicks One Stop Dedham, MA

Discount Records Cambridge, MA

Easy Records 1-Stop N.Quincy, MA

Everett Music Everett, MA

Good Vibrations Boston. MA

House Of Guitars Rochester, NY

Music Suppliers One-Stop Needham,
MA

Northeast 1-Stop Troy, NY

Peters One Stop Norwood, MA

Record Giant Utica, NY

Record Theater Buffalo, NY

Rhody's Warwick, Rl

Trans-World 1-Stop Latham, NY

REGION 2

DE, D.C., MD, NJ, NY Metro, PA, WV

A-1 One Stop New York, NY
All-Service One-Stop Union, NJ
Alpha Rack New York, NY

Benel Dist. Bronx, NY

C&M 1-Stop Hyattsville, MD
Eastern One-Stop Philadelphia, PA
Eiroy Enterprises Roslyn, NY
Gallery of Sound Wilkes-Barre, PA
Harmony Music Bronx, NY

J&R Music World New York, NY
J.E.K. Enterprises Baltimore, MD
Kemp Mill Beltsville, MD

Mobile One-Stop Pittsburgh, PA
Music Factory Brooklyn, NY
Musical Sales Baltimore, MD
Musicden Edison, NJ

National Record Mart  Pittsburgh, PA
Oasis Bethel Park, PA

Oasis Pittsburgh, PA

Record & Tape Ltd. Washington, DC
Record Bar Morgantown, WV
Richman Brothers Pennsauken, NJ
Sam Goody Baltimore, MD

Sam Goody Masapequa, NY
Seasons Four Records Hyattsville, MD
Shulman Records Cinnaminson, NJ
Tape King One Stop Hillside, NJ
The Wiz Brooklyn, NY

Tower New York, NY

Universal One-Stop Philadelphia, PA
Waxie Maxie Washington, DC

Wee Three Philadelphia, PA

Win's Records Long Island City, NY

A weekly national indicator of
“breakout” singles, i.e., those with
significant future sales potential based
on initial market reaction. These
records are not yet on the top 30 lists
of the retaiters and one-stops reporting
to Billboard's Hot 100 chart. The
outlets in each region represent the
entire panel-in that region, not just
those which are reporting the records
listed.

REGION 3

FL, GA, NC, SC, East TN, VA

Album Den Richmond, VA

Bibb One Stop Charlotte, NC

Camelot Atlanta, GA

Camelot Charlotte, NC

Camelot Daytona Beach, FL

Camelot Winston-Salem, NC

Coconuts Atlanta, GA

Coconuts Jacksonville, FL

Jerry Bassin's 1-Stop N.Miami Beach,
FL

Nova Records 1-Stop Norcross, GA

One-Stop Records Atlanta, GA

Oz Records Stone Mountain, GA

Peaches Clearwater, FL

Peaches Greensboro, NC

Peaches Richmond, VA

Peaches Ft. Lauderdale, FL

Q Records Miami, FL

RPM Associates Fairfax, VA

Record Bar Savannah, GA

Record Bar Durham, NC

Sounds Familiar Columbia, SC

Specs Records Miami, FL

Starship Records Savannah, GA

Tara Records Atlanta, GA

Tidewater One-Stop Norfolk, VA

Tracks Records Norfolk, VA

REGION 4

IL, IN, KY, M1, OH, Wi

Ambat/Record Theater Cincinnati, OH
Angott 1-Stop Detroit, M|

Buzzard's Nest Columbus, OH
Camelot N. Canton, OH

Central 1-Stop Columbus, OH

Flipside Records Arlington Heights, IL
Gemini One-Stop Cleveland, OH
HarmonyHouseRecords&Tapes Troy,MI
Laury’s Records Des Plains, IL
Mainstream Records Milwaukee, Wl
Martin & Snyder Dearborn, MI
Musicland Norridge, IL

Northern Record 1-Stop Cleveland, OH
Oranges Chicago, IL

Peaches Cincinnati, OH

Radio Doctors Milwaukee, Wi

Rapid Sales Madison, Wi

Record City Skokie, IL

Record Works Belleville Park, IL

Rose Records Chicago, IL

Scott’s 1-Stop Indianapolis, IN

Sound Video One Stop  Niles, IL

Vinyl Vendors Kalamazoo, Ml

Wax Works Owensboro, KY

REGION S

1A, KS, MN, MO, NE, ND, OK, SD

Brown Bros. One-Stop  Minneapolis, MN

CML-One Stop  St. Louis, MO

Camelot- Wichita, KS

Dart One-Stop Minneapolis, MN

Great American Music  Minneapolis,
MN

Hastings Lawton, OK

Music Vision St. Ann, MO

Musicland Minneapolis, MN

Musicland  St. Louis, MO

Musicland Minneapolis, MN

Record Bar Cedar Rapids, IA

Record Bar Norman, OK

Streetside-Records  St. Louis. MO

The Record Shop Edina, MN

REGION 6

AL, AR, LA, MS, West TN, TX

Camelot Little Rock, AR

Camelot N.Richland Hills, TX
Camelot Plano, TX

Central South One-Stop Nashville, TN
Disc Records El Paso, TX

Discount Records Nashville, TN
H.W. Daily Houston, TX

Hastings Arlington, TX

Hastings Austin, TX

Hastings Houston, TX

Hastings San Antonio, TX

Hastings Tyler, TX

Melody Shop Dallas, TX

Music City One-Stop Nashville, TN
Musicland Birmingham, AL
Peaches Memphis, TN

Poplar Tunes Memphis, TN

Star Records El Paso, TX

Sunbelt Music Dallas, TX

Texas Tapes & Records Houston, TX
Western Merch. One Stop Houston, TX
Wherehouse Metaire, LA

REGION 7

AZ, Southern CA, CO, HI, Southern NV,
NM, UT

Abbey Road One Stop Santa Ana, CA
Alta/West. Merch. Sailt Lake City, UT
Associated One-Stop Phoenix, AZ
Canterbury’'s Pasadena, CA
Circles Phoenix, AZ

Dan-Jay Denver, CO

Licorice Pizza Glendale, CA
Licorice Pizza San Diego, CA
Lovell's Whittier, CA

Middle Earth Downey, CA

Music Box Fullerton, CA
Musicland Murray, UT

Odyssey Records Las Vegas, NV
Peer Records Irvine, CA

Record Bar Colorado Springs, CO
Record Bar Salt Lake City, UT
Record Retreat Los Angeles, CA
Show Industries Los Angeles, CA
Sound Barrier Tucson, AZ

Tower Anaheim, CA

Tower ElCajon, CA

Tower San Diego, CA

Tower Las Vegas, NV

Tower Panorama City, CA

Tower San Diego, CA

Tower Sherman Oaks, CA

Tower Los Angeles, CA

Tower Tempe, AZ

Tower West Covina, CA
Wherehouse Gardena, CA
Wherehouse Mission Valley, CA

REGION 8

AK, Northern CA, ID, MT, Northern NV,
OR, WA, WY

Budget Boise, ID

Budget Cheyenne, WY

Dan-Jay Tuilwila, WA

Eli's Records & Tapes Spokane, WA
Eucalyptus Records Napa, CA
Leopold’s Records Berkeley, CA
Music People Qakland, CA
Musicland Billings, MT

Musicland San Jose, CA

Peaches Seattle, WA

Rainbow One-Stop S.San Francisco, CA
Sea-Port 1-Stop Portiand, OR
Tower Campbell, CA

Tower Concord, CA

Tower Portland, OR

Tower Sacramento, CA

Tower San Francisco, CA

Tower Seattle, WA

Westgate Records Boise, ID
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RESEARGH
PACKAGES

The definitive lists of the top hits year by
year, through the entire history of the Adult
Contemporary Singles charts.

Based on the authoritative statistical research
of the music industry’s foremost trade publi-
cation.

THREE TITLES AVAILABLE

Number One Adult Contemporary
Singles, 1961 through 1984. Lists Bill-
board issue date, title, artist and label of the
number one record of each week. $30.00.

Top Ten Adult Contemporary Singles,
1961 through 1984. Lists title, artist and
label of every record which reached number
10 or higher on Billboard’s Adult Contem-
porary Singles chart. Listed alphabetically
within each year. #1 records are indicated.
$30.00.

Top Adult Contemporary Singles Of The
Year, 1966 tbroughb 1984. The annual
listings of the top hits of the year in rank
order, as published in Billboard’s year-end
special issues. Includes title, artist and label
for each entry. $30.00.

Individual yearly lists may also be purchased
separately; see coupon below. $5.00 per list.

Billboard Chart Research
Attn: Debra Todd
1515 Broadway
New York, NY 10036

Please send me the following Billboard Chart
Research Packages:

G-1 3 Number One Adult Contemporary
Singles @ $30.00

G-2 [J Top Ten Adult Contemporary Singles
@ $30.00

G-3 [J Top Adult Contemporary Singles Of
The Year @ $30.00

[J Individual yearly lists from

(please list book code number) for____
(please list year(s) desired.)

Check or money order is enclosed in the
amount of:

$

(Sorry, no C.O.D. or billing)

Name

Company_ .

Address —

City, State, Zip__ .
Overseas air mail rates available upon request.
All sales are final.

VOX JOX

(Continued from page 12)

THIS IS FOR ALL of you who
claim you can’t find a good morning
man: Steve Cochran is available,
and you can reach him at (305) 488-
2168. Steve, who had a two-year ul-
tra-successful run on Sconnix’s
WSSX in Charleston, transferred
down to co-owned WMXJ in Ft. Lau-
derdale, two weeks before the new
PD arrived. So two weeks later
Cochran—who you’ll be reading
about in the American Comedy
Network’s soon-to-be-released book
on morning drive techniques (it’s
excellent, by the way)—was al-
ready looking for his next chal-
lenge, which may be your answer.

If you too are looking for a morn-
ing gig, vou might want to send a
tape to Fairbanks’ Russ Morley at
WRMF in West Palm Beach. The
PD is looking to replace himself in
morning drive, and he’s got the
bucks to go for “great,” so if vou
are, don’t delay.

If you fancy yourself as a killer
night jock and don’t mind America’s
most desirable city (we didn't rate
it), then B-94 in Pittsburgh is the
place to contact . .. Rather be on
television? Boston’s WVJV needs
another vidiot . .. And the way we
hear it, there’s plenty of room at the
Cap Cities Inn in Atlanta. Contact
Neil McGinley at WKHX.

When Kiss Detroit (WKSG, li-
censed to Mt. Clemens) PD and
morning man Kevin O’Neal record-
ed “No More Madonna” to the tune
of Frankie Avalon’s “Dee Dee Di-
nah,”” he knew it wouldn’t have
much meaning for the fans of his
oldies outlet. But it was a great par-
ody, and the production credits in-
cluded musical arrangement by
Kiss consultant Paul Christy’s son
Scott. Recorded under the name
“Slightly Twisted Disappointer Sis-
ters,” the ditty was picked up by Z-
95.5 (WCZY) Detroit morning man
Dick Purtan, who has been getting
some great reactions. (Speaking of
which, Purtan has just signed a
longterm extension to his morning
contract.) Copies are also en route
to New York’s Z-100, KDWB Minne-
apolis and KKBQ Houston.

Did we mention that Denny Ross-
man left his WFBQ Indianapolis
GM post? ... Or that Patrice Wat-
son moves from WKRC Cincinnati
to the sales manager position at
crosstown WDJO/WUBE?

UPPER ALTITUDE changes we
didn’t have room for last week have
one of radio’s nice guys, Arch Mad-
sen, becoming president emeritus
for Bonneville International. Mad-
sen, who had been president since
the company’s formation in 1964, is
replaced by Rodney Brady, who
most recently was president of Og-
den, Utah’s Weber State College.
We also ran out of space before
we could tell you that the rumors
about the fate of TM Communica-
tions can now be put to rest. The
word is that a proposed merger be-
tween TM and Oklahoma City-based
Video Image (they make video
products for the educational and
home markets) has been aproved in
principle by the boards of directors
of both companies. The joint ven-
ture will remain TM Communica-
tions, with Pat Shaughnessy as
president/CEOQ, while VI's John

Hazelton will serve as chairman of
the board.

It’s been weeks, but we did not
want to let Bill Wilkins’ passing go
unnoticed. Wilkins, a 15-year radio
vet, was killed coming home from
work when he fell asleep at the
wheel and his car crashed into a
parked semi. For the past seven
yvears he had been working for
Cleveland’s WHK (with a stop at
co-owned KNEW San Francisco do-
ing mornings). Prior to that he
spent time at WWWE and WKYC
Cleveland, and ABC in Chicago dur-
ing its brief WDHF days. If you
haven’t done so already, you may
want to pass along your condo-
lences to Bill’s brother Stew (who
uses the air name Bill Stewart on
Toledo’s WSPD). Wilkins is also
survived by his parents and three
children.

Well, it finally happened: Radio
Marti emerged. And ironically, it
was only red tape that delayed the
startup to May 20. History buffs
will recognize the date as the anni-
versary of Cuba’s independence
from Spain 83 years ago. The way
we hear it, Miamians aren’t hearing
it, or much else on the AM band, as
the word from Cuba is “we be jam-
min’ .”

Further up the Florida coast,
WFLA-FM Tampa’s Dave Mann se-
gues from mornings to afternoons,
as Mike Weber from the AM side
now does mornings. Mann, by the
way, can also be seen hosting ‘44
RPM”’—on Channel 44 (WTOG-
TV), of course, Saturday after-
noons.

Earshot is no more. The radio
news publication is now a part of
the parent company’s “Rip n Read
Extended Service,” and features
such as ‘“Jobs & People,” ‘‘Date-
line” and “Deep Throat” will still be
offered to Earshot subscribers
through Rip n Read.

THE SAD WORD from Charlotte
is that WBT will be picking up Mu-
tual’s Larry King on overnights.
That’s not a slam against Larry—
who is an excellent talk personal-
ity—or Mutual (where, by the way,
our congratulations go to GM Jack
Clements upon the announcement
that he’s been named president).
Rather, it’s a commentary on the
poor use of a 50 kw facility. Cover-
ing Maine to Florida, WBT could al-
ways be counted upon to provide
quality overnight programming in-
house. We remember ‘“Lacey Lis-
tens” more than a decade ago—host
Bob Lacey was convincing enough
to get us to think about working in
the area—even Truckin’ Tom
Miller and some of the later oldies
shows gave Charlotte a special
place in our heart. We like Larry,
but we’re not fond of hearing him in
18 places on the dial—at once.

Did you know that Drake Chen-
ault will be consulting Beasley’s
WXTU in Philly, where Bob Young
is soon to arrive as PD? D-C has
also signed Maui’'s KHEI/KVIB.
KHEI will run “Great Gold,” while
KVIB opts for XT-40. Also from
Drake Chenault comes word that
Bob Laurence is upped to VP/pro-
gramming.

Bernie Mann's WGLD-AM
Greensboro opts for KalaMusic, as

does WHP-AM Harrisburg, Pa. ...
Up in Louisville at Robb Stewart’s
WRKA, WMC Memphis’ Bill
Knight comes into afternoon drive,
while WRAL Raleigh’s Jay Roberts
becomes production director and 9-
noon personality.

Moving from Oklahoma City’s
KATT is Shelly Dunn, who be-
comes the 6-10 p.m. personality on
Dallas’ 570 KRQX ... 10 K (KRSP
1060 AM Stereo, Salt Lake City)
midday man Beb Jennings adds to
his duties, becoming promotions di-
rector there.

Fans of KIIS Los Angeles morn-
ing news ace Raechel Donahue will
soon hear her on disk. Not singing,
as far as we know; rather playing
the part of a newscaster announc-
ing changes in Morris Day’s career
on his upcoming Warner Bros. al-
bum, to be released in August.

John Gorman is a happy guy
these days. Not only over the con-
tinuing success of WMMS Cleve-
land, but also with the Buffalo
Birch. The March/April figures
show WPHD, which he consults,
No. 1 18-34 and number two overall
with a 9.6 behind WBEN-AM.

ELSEWHERE IN upstate New
York, WGNA Albany PD Chris
Warren makes some changes which
put overnighter C.K. into the all-re-
quest 7-midnight show, while Dick
Stark comes in for ‘“Stark After
Dark.” The new overnighter had
been with Charlottesville, Va.’s
WPED.

Then in Oneonta at WZ0Z-103
FM, Ann Kolodziej is upped to PD,
as Joe Moss becomes production di-
rector and June Marcley becomes
news director. Rachel Lutz tries
her hand behind the mike on week-
ends, while she’s also zapped with
some instant karma, moving from
her post as traffic manager to the
station’s sales staff.

Congrats to KCMJ Palm Springs’
Jill Fox, who moves up to afternoon
drive at the country outlet, about to
move to 1140 on the dial (it's now at
1010, but the switch will give the
outlet a nice power boost to 10,000
watts) . .. William Paterson Col-
lege (it’s in Wayne, N.J.) grad Bill
Reilly steps out into the profession-
al world, making his debut at Blairs-
town, N.J.’s FM 106 (WFMV).

Facts and Fiction. Sugarscoop artist
Tim Greene, seated, enjoys a positive
response to his single “The Facts Of
Life” from V-103 Atlanta program
director Roy Sampson. Looking on is
Linda Wills of Schwartz Bros.
distributing.
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Raaw

Hits From Billboard 10 and
- 20 Years Ago This Week
’l I r()mOtl()nS POP SINGLES—1D Years Ago
. 5 ng' Compiled from a national sample of AOR radio playlists. 1. Before The Next Teardrop Falls,
X (4] O " Freddy Fender, aBc/poT
& & A $10,000 IN FREE ADVERTIS.ING asked. 2. Thank God I'm A Country Bo
& ) = e} y y boy,
o /& )& $ WZYQ (Z-104) Frederick, Md. John Denver, rca
L/F/ & ARTIST UIULE (contemporary) HOWARD HESSEMAN KIDNAPPED 3. How Long, Ace, Asc
CABELT e Contact: Howard Johnson WCMS Norfolk (country) 4. Only Yesterday, Carpenters, aeum
13 0hs gt | ROBERTELANT LITTLE BY LITTLE Whlle] lr(nost money contests gener-  Contact: Marjorie Crump ) slenGoldegtiiie
5 F g F EURYTHMICS DR TO YU ate ta ~among llstenerjs, impact on WCMS has always been a station to 6. Bad Time, Grand Funk, caprou
the station advertisers is fairly min-  be counted on for interesting pro- 7. Old Days, Chicago, coLumBiA
306 |14 4 JOHN CAFFERTY/BEAVER BROWN BAND TOUGH ALL OVER imal—unless, of course, a direct tie-  motions. One of the earlier anti- 8. Shining Star, Earth, Wind & Fire,
SCOTTIBROS. — in to specific sponsors is included. drunk driving camapigns, for in- | 9. 1Don't Like To Sleep Alone, Paul
4 | 1| 1 | s | BRUCESPRINGSTEEN TRAPPED Targeting just that group, the ~ stance, centered on WCMS an- | cvf:‘av wwreoARnsTs
o ahili : . en yvi e Loved, Linda
=1 . 5 | micKIAGGER AT folks who have the ability to spend  nouncements declaring that anyone Ronstadt, CAPITOL
COLUMBIA money advertising on Z-104—and as  who was planning to drink and drive
6 5 5 s TOM PETTY REBELS a fringe benefit upping airplay in  need only register first with the sta- POP SINGLES—20 Years Ago
MCA several retail locations—Z-104 GM  tion. Then, if the registrant was 1. Help Me Rhonda, Beach Boys
7|1 | —| 2 | SUPERTRAMP CANNONBALL Howard Johnson for the third year subsequently killed while driving " Chritol ' '
in a row is offering $10,000 in free drunk over the Christmas holiday, 2. Ticket To Ride, Beatles, capitoL
8 | 13| 18| ¢ | JOENALSH LR gass o advertising to anyone in the metro the station would provide a free fu- | > gs;‘r‘e’r':'eMsyMngr:;NAgaun,
9 | 3 1 3 | 7 | JULIANLENNON SAY YOU'RE WRONG IRk . neral. 4. Mrs_Brown You've Got A Lovely
ATLANTIC Through July 15, Z-104 personnel This time, the station is receiving Daughter, Herman's Hermits, mGm
10| 14 | 19 | 5 | PHILCOLLINS SUSSUDIO will be checking businesses even more press, but some observ- 5. ;Vr?a‘:'go?“s’"zéiam The Sham & the
throughout the area to see what sta-  ers feel not all of it is positive. The : : i
. y . . . ) : 6. Cr In The Chapel, EI
11| 251 — | 2 mEHT RANGER SN SUEEL tion they’re listening to. If Z-104 is  idea was a three-stage contest. The Prglsrllgy,rrlzc,x VICTOR pen v
12| 18 | 20 | 5 | KIMMITCHELL GO FOR A SODA on the radio, that business is put first stage: Put promos on the air 7. Count Me In, Gary Lewis & the
BRONZE/ISLAND into the hat for a drawing on July advertising the arrival of WCMS'’s . :D,:?)'Qboys';'.“;’; -
B35 5 chAENN FREY SMUGGLER'S BLUES 2}?. No purchase is necessary, and newest air personality, one Dr. ' Seekz::YCALTwL S et
the contest is open to all businesses, Johnny Fever. Yes, the actual How- 9. Just A Little, Beau Brummels,
14 | 29 | — | 2 | BRUCESPRINGSTEEN GLORMDAYS not only clients and former clients.  ard Hesseman of “WKRP In Cin- v
] I gereee] Ohe vl @R e i . 67w etz D T t of 10. it's Not Unusual, Tom Jones,
15| 8 | 2 | 11 | TEARSFORFEARS EVERYBODY WANTS TO RULE THE WORLD p Sty CUIENT GRS DRI WD 109 & i @ PARROT
MERCURY Johnson has sent a letter to a signif- the WCMS lineup.
16 | 19 | 27 | 4 | THEHOOTERS ALLYOU ZOMBIES | icant number of businesses in the And, sure enough, come start TOP ALBUMS—10 Years Ago
arey, including a small card reading  date, there he was, reading PSAs, 1. That's The Way Of The World,
17 | 12 | 12 | 10 | PHL (EOLL'NS INSIDE OUT “Notice: Do not touch this dial. We  doing the weather and playing the ) 15_3'”" W'S"d &d’:t"e-:o#"“‘ﬂ\"oh
. . 3 o . . Tommy Soundtrack, The Who,
TR : HUEY LEWIS & THE NEWS TROUBLE IN PARADISE are participating in a spemal_ Z-104  country hits. By th_e fourth day, ll.S- pou?o!
COLUMBIA contest that could could win our teners were convinced he was in 3. SSvtvﬁlgggGShooter. Bad Company,
191 ¢ 4 | 12 | THEFIRM SATISFACTION GUARANTEED company $10,00(_) in advertising fact a WCMS jock. (When asked 4. Chicago VIN, coLumpia
from Z-104. To win we must keep  why, he nonchalantly replied: “A 5. Blow By Blow, Jeff Beck, Eric
20 | 22 22 | & | DOKKEN ALONE AGAIN the radio on Z-104.” person’s got to make a living.”) 6. Hearts, America, waRNERBROS. |
91 | 22 | 2 | 5 | 'TIL TUESDAY VOICES CARRY In addition to the $10,000 grand By the f1ft}} day he was long 7. g:;;g?l;mrcy Nightmare, Alice |
EPIC prize, a second prize of $5,000 and a  gone, and that’s when the contest |
. ) . o . . . . 8. Ph sncal Graffiti, Led Zeppelin,
22 | 10| 8 | 10 | JOHNFOGERTY CENTERFIELD third prize of $3,000 in advertising portion of the promotion kicked in. SWAN'S |
WARNER BROS. will also be awarded. The station claimed that Hesseman 9. Nuth}ﬂ Fancy. Lynyrd Skynyrd, mca |
23 | 1 9 8 (?E(F)FrgNHENLEY DRIVING WITH YOUR EYES CLOSED had been kidnapped. They further 10. Plgg&g Possum, Carly Simon,
OPERATION GRAOUATION 1985 were offering more than $100,000 in
HOWARD JONES THINGS CAN ONLY GET BETTER h . ’
24|21 |2 ]9 | fecma > ] T 8 WCZY Detroit (contemporary) rewards to the listener who uncov- TOP ALBUMS—20 Years Ago |
26 | 31 | 35 | 4 | GRAHAM PARKER AND THE SHOT WAKE UP (NEXT TO YOU) Contact: Julie Finkel ered his whereabouts through clues | 1. mary Poppins, Soundtrack, vista |
ELEKTRA g ; : ; ! X ' |
Furthering the efforts of the provided by counterfeit sleuth Rick | 2 The Sound Of Music, Soundtrack,
26| 3 | 36 | 4 | ERICCLAPTON SEE WHAT LOVE CAN DO MADD (Mothers Against Drunk Devlin, Private Eye, heard on the g :‘rf:r‘gf’LocRing SN
PKTGUNG S G ol 6 A Driving) and SADD (Students airat7:10a.m, 12:10 p.m., 4:10 p.m. © MGM !
27 | 45 | — | 2 | Colowsia Against Drunk Driving) cam- and 7:10 p.m. ‘ 4. Dear Heart, Andy WiIIiaIms, CoLUMBIA
98 | 25 | 28 | 5 | BONJOWI ONLY LONELY paigns, WCZY has come up with a Large newspaper ads explained 2' g’(‘)‘fd?if‘ai'; '?’S‘(’)st;’r‘;i{("f":'g?
MERCURY promotional blitz targeting the vari-  the setup, and in fairness to the sta- * ARiGrs 2T Sou o
29 | 33 | 40 | 3 | LONEJUSTICE WAYS TO BE WICKED ous “prom night” celebrations that tion, they were explicit in explaining 7. My Fair Lady, Soundtrack, coLumsia
occur annually at this time and of- that the kidnapping was a hoax, 8. A Song Will Rise, Peter, Paul &
30| B | 31 6 BRYAN ADAMS HEAVEN 2 « 0 e Mary, WARNER BROS.
ASM ten are the cause of several fatali- but the 100 Gs are very real” in the 9. Girl Happy, Elvis Presley, rca vicTor
31| 27 | 23 | 7 | KATRINA AND THE WAVES WALKING ON SUNSHINE ties associated with drunk driving. WCMS Great $100 Grand Gumshoe 10. Bringing it All Back Home, Bob
CAPITOL In a campaign known as “Opera-  Giveaway. Dylan, coLumsia
32| 42| — | 2 | TEARSFORFEARS SHOUT tion Graduation 1985,” the station is As for the reaction in the market-
MS\C;:Y e seeking to further educate the place, the competition so far is hav- COUNTRY SINBLES—10 Years Ago
33| 231 13| 7 | Bdassocareo FESHIEILA youth in the Detroit area about the ing a field day putting the idea 1. Thanll()God I'm A Country Boy,
inki i i John Denver, rRCA
THE POWER STATION BANG A GONG real dangers of drinking and driv- down. But WCMS appears confi- ] . ) )
M| B 5| o ing. To get the message across, the  dent that when it’s all over, people | * W ED e ey @l
35 | 3 | 3 | 3 | WILLIE & THE POOR BOYS BABY PLEASE DON'T GO station has enlisted the support of  will understand it’s just a promo- 3. Misty, Ray Stevens, BarNasY
- such well-known musicians as Kim  tion, not an attempt to misrepresent 4. g’he"; Vc‘j’;“ I Be Loved, Linda
36| 20 | 16 | 15 | SIMPLEMINDS DON'T YOU (FORGET ABOUT ME) Carnes and the Beach Boys’ Bruce the product. ROLLYE BORNSTEIN o B(r):sssaBu'C(;::F;l;OLBarbie oo
Johnston, as well as local celebrities " PLAYBOY ! '
TOM PETTY DON'T COME AROUND HERE NO MORE L e
37 126 | 0] 12| ya and station personalities, who have 6. (7:00 ka'e TOAXYI:;'% Too Blue To
. . - = ry, Ronnie Milsap, rca
38 NEW) mgz&gggjlsms MONEY FOR NOTHING recorded statements urging llst‘e‘n New sewlce Helps 7. 1 Ain't All Bad, Charley Pride, rca
- ers ,to ha_ve fun bUt VRN LeY I,f 8. Tryin’ To Beat The Morning Home,
39 | 33 | 25 | 11 | FIONA TALK TO ME you’re going to drink, don’t drive.’ ln Job sBarch T.G. Shepard, MELODYLAND
: i 9. You're My Best Friend, D
40 | 20 | 43 | 3 | PRINCE & THE REVOLUTION RASPBERRY BERET ‘Rather than attempt to dissuade wine My Best Friend, Jon
PAISLEY PARK kids from drinking, or attempt to 10. From Barrooms To Bedrooms
41 NEW) HEART WHAT ABOUT LOVE have them drink less, the campaign NEW YORK Hopeful college " David Wills, epic ’
CAZITON is non-judgmental in that regard. graduates may find the pavement a
42 | 3 [ 2% I 10 | ERICCLAFTON SHE'S WAITING The issue is not drinking, but drink-  little easier to pound this summer, SOUL SINBLES—10 Years Ago
ing and driving. In that spirit, a  at least in the radio market. Thanks 1. Spirit Of i
F LIF ” R > . Spirit Of The Boogie, Kool & the
43 NEW) eI WALK OF LIFE Parent/Student Agreement” is  for this development are due to the Gang, DE-LITE )
THE ALAN PARSONS PROJECT DAYS ARE NUMBERS also being made available, and kids  Radio Information Center here and 2. Love Won't Let Me Wait, Major
4 | 30 | 30 6 ARISTA T : ” - Harris, ATLANTIC
and parents are urged to read and its “Job Finder” service. 3. Baby That's Backatcha, Smokey
45 NEW ) PAUL HYDE & PAYOLAS YOU'RE THE ONLY LOVE sign it. Basically, the student prom- For $50, clients can get mailing la- R ’
GINO E I ises not to drive with someone who  bels for up to 500 radio stations, as 4. Rockin’ Chair, Gwen McCrae, cat
46 NEW)D G CVANNELL) has been drinking, nor attempt to  selected according to the subscrib- 5. gije The People What They Want,
. o o o il g o ays, PHILADELPHIA INTL.
A7 | 5 | | 8 REO SPEEDWAGON ONE LONELY NIGHT drive if he or she has be?‘n drinking. er’s preferenqes in format, locgtlon 6. | Want To Be Free, Ohio Players,
EPIC He or she also pledges, “If I need a  and market size. The labels will be MERCURY o
8 MEATLOAF MODERN GIRL ride, I will call home for one.” addressed to the station’s program 7. Thank You Baby, Stylistics, avco
4 a |4 3 RCA ) : - 8. Cut The Cake, AWB, aTLANTIC
- On the parents’ part, the order is  director or general manager, ac- o s:ack, U eéarbar'a M;’S‘L‘n
49 | a3 | 33 | 10 | YANZANT I'M A FIGHTER a bit taller, saying: “I promise to of- cording to the applicant’s career in- " Boooa P '
i 7 ild i 1 | 10. Me And Mrs. Jones, Ron Banks &
THE POWER STATION SOME LIKE IT HOT fer a ride to my child if he/she terest. For more information, call g D
M4 ]H]5 | e should need it . .. no questions  (212) 371-4828. ZthelDramatics aee
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- Featured Programming

JACK CLEMENTS is the new
oresident of the Arlington, Va.-
Dased Mutual Broadcasting Sys-
tem. A 12-year Mutual veteran,
vlements had been executive vice
Jresident and general manager . . .
n neighboring Reston, Va., Studio-
ine Cable Stereo adds three jazz
experts to its “All That Jazz” fare,
one of nine formats on the compa-
ay’s national premium audio pro-
gramming service. Veteran Wash-
mgton air talent Felix Grant will
~ake the mike for 10 hours a week,
olaying selections from his personal
zollection of more than 20,000 rec-
ords. Sid Mark, who hosts “Sounds
Of Sinatra,” will provide six one-
aour programs for the service, and
~adio/tv personality Paul Anthony
.oins as program director.

The latest wrinkle in the never-
ending search for quality children’s
Jrogramming comes from the
Nashington, D.C.-based Corpora-
ion For Public Broadcasting,
which has agreed to fund nation-
wide production, broadcast and
market testing for “Kids America.”
This title is the new name for
“Small Things Considered,” the
aighly acclaimed live, daily chil-
dren’s show produced by WNYC-
AM New York for the past several
7ears. The station will continue pro-
ducing the show, and its national de-
but under the “Kids America’ ban-
aer is set for Oct. I. With the mar-
xeting and promotion services of
American Public Radio in St. Paul,
Minn., the program will be tested
“or a one-year period in eight mar-
zets ... Meanwhile, adults get their
due by tuning to WNYC-FM New
York, later this week for a live
droadcast of the seventh Van Cli-
yurn International Piano Competi-
~ion.

1 Another worthy event comes
“rom CBS Radioradio in New
fork. Airing on Saturday (1) is a
alf-hour documentary on the
Children Of The World” project
nd the worldwide debut of the
roup’s version of “We Are The
orld.” Produced by George Duke,
he record was organized by Sonny
elendrez and includes the voices
f 40 children from 20 countries.
’hild stars such as Drew Barry-
ore and Kim Fields have volun-
eered to appear on CBS’s commer-
ial-free broadcast, which will later
e available to the rest of the world
hrough Armed Forces Radio. Oth-
r good news from CBS is the re-
ruit of 40 Canadian stations to car-
y Radioradio’s “Entertainment
‘oast To Coast’” program. CBS
*laims this event marks the first
egularly scheduled international
atellite feed of long-form program-
ning to the country.

ABC Information Network of
New York also scores an affiliate
‘oup, with WMIM-AM Mount Car-
nel, Pa. signing up as its 600th affil-
ate . . . The United Stations in New
ork ups Dick Kelley to director of
sastern sales. He joined the net-
ork last year as an account execu-
ive. Also at The United Stations,
'om Roland, associate producer of
‘Solid Gold Country,” was recent-
v chosen to comment on the coun-
y music scene in an episode of Ca-
le News Network’s “Show Biz To-
y” program. KIM FREEMAN

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate local stations
have option of broadcast time
and dates.

May 31, Cars, Hot Rocks, United
Stations, one hour.

May 31-June 2, John Cougar
Mellencamp, Superstars Rock Con-
certs, Westwood One, 90 minutes.

May 21-June 2, Slade, Robert
Plant, Rock Album Countdown,
Westwood One, two hours.

May 31-June 2, Eddie lleywood
Jr., The Great Sounds, United Sta-
tions, four hours.

May 31-June 2, Steve Wariner,
Weekly Country Music Countdown,
United Stations, three hours.

May 31-June 2, Rick Springfeild,
Superstars Of Rock, Barnett-Rob-
bins, two hours.

May 31-June 2, Kool & the
Gang, Street Beat, Barnett-Rob-
bins, two hours.

May 31-June 2, Kim Carnes, Su-
perstar Portraits, Barnett-Robbins,
90 minutes.

May 31-June 2, Statler Brothers,
Hot Country Gold, Barnett-Rob-
bins, 90 minutes.

June 1, Temptations, Solid Gold
Saturday Night, RKO Radio Net-
work, one hour.

June 1-2, Van Halen, On The Ra-
dio, NSBA, one hour.

June 1-8, Waylon Jennings, The
Best Of The Silver Eagle, DIR/
ABC Entertainment Network, one
hour.

June 2-9, Stewart Copeland,
Rock Over London, Radio Interna-
tional, one hour.

June 3-9, Chicago, Part I, Star
Trak Profiles, Westwood One, one
hour.

June 3-9, Eurythmics, John
Parr, In Concert, Westwood One,
90-minutes.

June 3-9, Thelma Houston, Spe-
cial Edition, Westwood One, one
hour.

June 3-9, Benny Goodman, En-
core with William B. Williams,
Westwood One, two hours.

June 7, REO Speedwagon, Hot
Rocks, United Stations, one hour.

June 7-9, Luther Vandross,
Street Beat, Barnett-Robbins, two
hours.

June 7-9, Sammy Hagar, Super-
stars Rock Concert, Westwood
One, 90 minutes.

June 7-9, Santana, Superstars Of
Rock, Barnett-Robbins, two hours.

June 7-14, Fernando von Arb of
Krokus, Metalshop, MJI Broad-
casting, one hour.

June 7-14, Lee Greenwood,
Country Today, MJI Broadcasting,
one hour.

June 8-9, REO Speedwagon, On
The Radio, NSBA, one hour.

June 815, Charley Pride, The
Silver Eagle, DIR/ABC Entertain-
ment Network, one hour.

June 10-16, Chicago, Part II,
Star Trak Profiles, Westwood One,
one hour.

June 10-16, Chaka Kahn, The
Concert Hour, Westwood One, one
hour.

June 10-16, Harry James, Encore
with William B. Williams,
Westwood One, two hours.

Billboard.

ADULT CONTEMPORARY
MOST ADDED

A weekly national compitation of the most
added records on the radio stations currently
reporting to the Top Adult Contemporary
Singles chart.

NEW TOTAL

76 REPORTERS ADDS ON
THE BEACH BOYS 18 45
GETCHA BACK carigou
AIR SUPPLY 16 32
JUST AS | AM amisTa
DEBARGE 15 15
WHO'S HOLDING DONNA
NOW? coroy
DOLLY PARTON (DUET WITH
KENNY ROGERS) 14 30
REAL LOVE rca
KENNY LOGGINS 14 14

FOREVER coLumsia

WSKY Asheville, NC
WRMM Atlanta, GA
WSB-AM  Atlanta, GA
KEYl Austin, TX

WBAL Baltimore, MD
WFBR Baltimore, MD
WJBC Bloomington, IL
KBOI Boise, ID
WBEN-AM Buffalo, NY
WGR Buffalo, NY

KTWO Casper, WY
WVAF Charleston, WV
WBT Charlotte, NC
WCLR Chicago, IL
WYEN Chicago, IL
WKRC Cincinnati, OH
WLLT Cincinnati, OH
WLTF Cleveland, OH
WMJI Cleveland, OH
WIS Columbia, SC
WTVN Columbus, OH
KMGC Dallas, TX

WLAD Danbury, CT
WHIO-AM Dayton, OH
KHOW Denver, CO
KRNT Des Moines, |A
WEIM Fitchburg, MA
WENS Indianapolis, IN
WSLI Jackson, MS
WIVY Jacksonville, FL
KLSI Kansas City, MO
KUDL Kansas City, KS
KMJJ Las Vegas, NV
KMGG Los Angeles, CA
KOST Los Angeles, CA
WHAS Louisville, KY
WRKA Louisville, KY
WMAZ Macon, GA
WIBA Madison, Wi
WRVR Memphis, TN
WAIA  Miami, FL

WISN Milwaukee, Wl
WTMJ Milwaukee, Wi
WLTE Minneapolis, MN
KWAV  Monterey, CA
WHHY Montgomery, AL
WLAC-FM Nashville, TN
WCTC New Brunswick, NJ
WPIX New York, NY
WWOE Norfolk, VA
KLTE Oklahoma City, OK
KOIL Omaha, NE

WIP Philadelphia, PA
KKLT Phoenix, AZ

KOY Phoenix, AZ

WTAE Pittsburgh, PA
WWSW  Pittsburgh, PA
KGW Portland, OR
WPJB Providence,
WPRO-AM Providence, Rl
WRVA Richmond, VA
KQSW Rock Springs, WY
WSGW Saginaw, Ml

KSL Salt Lake City, UT
KFMB-AM  San Diego, CA
KFMB-FM San Diego, CA
K-101 San Francisco, CA
WGY Schenectady, NY
KKPL Spokone, WA
KSD St Louis, MO
KKJO St.Joseph, MO
WIQI Tampa, FL
WWWM Toledo, OH
KRAV Tulsa, OK

WLTT Washington, DC
WMAL Washington D.C.,
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awur CONTEMPORARY

A
o § Compiled from a national sample of radio playlists.
s /S/S/S
<SG
&/SS/S
) 0’; g: = TITLE ARTIST
RIWATEY g: LABEL & NUMBER/DISTRIBUTING LABEL
@ 112110 SUDDENLY Jive 1-9323’ARI;A 2 weeks at No. One
¢ BILLY OCEAN
@ 30317 AXEL F mca 52536
& HAROLD FALTERMEYER
3 211112 SMOOTH OPERATOR  PORTRAIT 37-04807/EPIC
¢ SADE
518¢ EVERYTHING SHE WANTS CcOLUMBIA 3804840
* WHAM!

10 FRESH  DE-LITE 880623-7/POLYGRAM
& KOOL & THE GANG

EVERYBODY WANTS TO RULE THE WORLd MERCURY 880659-7/POLYGRAM

R & TEARS FOR FEARS
4412 CRAZY FOR YOU  GEFFEN 7-20051/WARNER BROS

® MADONNA |
nligls THE SEARCH IS OVER  sCOTT) BROS. 4-04871/EPIC

¢ SURVIVOR

SAY YOU’'RE WRONG  ATLANTIC 7-89567

@5@9'@'°~@@@

S & JULIAN LENNON
Bl13!7 ONE LONELY NIGHT EepiCc 34-04848
¢ REOQ SPEEDWAGON
15/15| 6 DAYS ARE NUMBERS (THE TRAVELLER) ARiSTA 1-9349
THE ALAN PARSONS PROJECT
71514 RHYTHM OF THE NIGHT GORDY 1770/MOTOWN |
B ¢ DEBARGE
ANGEL  SIRE 7-29008 WARNER BROS
o MADONNA

FULL MOON/EPIC 34-04835

AMY GRANT

EVERYTIME YOU GO AWAY  COLUMBIA 38-04867

- ¢ DAN FOGELBERG |
@ 221081 4 NEVER ENDING STORY  EMI-AMERICA 8230
¢ LIMAHL
1912115 THROUGH THE FIRE  waRNER BROS. 7-29025
& CHAKA KHAN
17 191711 | JUST WANNA HANG AROUND YOU  wARNER BROS, 7-29042
GEORGE BENSON
27| | 2 | GETCHA BACK cariBou 4.04913/EPiC
¢ THE BEACH BOYS
24131 4 YOU GIVE GOOD LOVE  4RISTA 1-9274
& WHITNEY HOUSTON
HEAVEN  aam 2729
25, S0 & BRYAN ADAMS
21 (1701113 I'M ON FIRE coLumBia 38-04772 |
# BRUCE SPRINGSTEEN
22 1ol 9|18 ONE MORE NIGHT  attanTiC 7-89588
- - & PHIL CO_LLES
@ %112 CENTERFIELD  wARNER BROS. 7-29053
JOHN FOGERTY
24 | 21120 19 NIGHTSHIFT  MOTOWN 1773
¢ COMMODORES
25 | 23119 | 11 WE ARE THE WORLD A% cOLUMBIA US7-04839
& USA FOR AFRICA
A
26 |12 12] 8 RUN TO ME  ARISTA 1-9341
DIONNE WARWICK AND BARRY MANILOW
27 |w6i181] 7 I'M THROUGH WITH LOVE  GEFFEN 7-29032/WARNER BROS.
# ERIC CARMEN
NEW} JUST AS | AM  aRiSTA 1-9353
AIR SUPPLY
39 | — | 2 | REALLOVE rca 14058
KENNY ROGERS AND DOLLY PARTON
30 32040! 3 | DON'T THINK I’'M READY FOR YOU capiTOL 5472
ANNE MURRAY
FIND A WAY  a&m 2734
32

32)| NEW
> @ PAUL YOUNG

33 i28124! 10 THAT WAS YESTERDAY  ATLANTIC 7-89571
¢ FOREIGNER
34 (3313219 CAN'T FIGHT THIS FEELING ePiC 34-04713
¢ REO SPEEDWAGON
@ NEW} WHO’S HOLDING DONNA NOW?  GORDY 1793/MOTOWN
DEBARGE
36 /37| | 2| DONT YOU (FORGET ABOUT ME) sm 2703 ]
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Dealers Outline Problems with Indie Labels
Stores’ Cautious Approach Explained at NAIRD Panel

BY FRED GOODMAN

PHILADELPHIA Retailers say
they add independent titles slower
than major label releases because of
comparatively sluggish inventory
turns, lower levels of artist recogni-
tion and fear of being stuck with
non-returnable product.

Those sentiments and others
were expressed at a retail panel
held here on Saturday, May 1%, as
part of the National Assn. of Inde-
pendent Record Distributors &
Manufacturers (NAIRD) conven-
tion at the Franklin Plaza Hotel.
Panelists included Howard Apple-
baum, co-owner of the 26-store
Kemp Mill chain; Richie Richman,
head of Sound Odyssey and Plus
Variety stores; Manny Drucker,
buyer for the 60 Listening Booth
outlets; and Stan Werbin, owner of
East Lansing, Mich. mom-and-pop
store Elderly Instruments. Bruce
Kaplan of the Flying Fish label
moderated.

“Our No. 1 objective is to get the
best dollar turn on our inventory,”
said Richman. “We have to be selec-
tive. Most of our locations are in
malls, and we have problems with
space limitations. The majors do a
lot of advertising, and they do turn
product.”

Conversely, Kemp Mill’s Apple-
baum said his chain “wants to carry
anything people reasonably want,”
and noted that when he made a
greater commitment to stocking in-
dies two years ago, the product
“added a lot to our mix and identi-

t".”

As a buyer, Listening Booth’s
Drucker questioned the longevity of
smaller labels. “I have a bad feeling
when it comes to putting in some
line that I don’t know, even when
it’s guaranteed,” he said. “The titles
always seem to come back to the
warehouse from the stores two
years after [ ask for them.”

As a possible solution, Drucker
proposed “a long markup as com-
pensation for pieces | may get
burned on down the line. [ know
that eventually you may not be
here, and this could be the determin-
ing factor.”” He added that to
achieve that long markup, he will
price a title above suggested list
price. “l believe n affixing a price
the market will bear,” he said.

Despite his cautionary approach
to fledgling indies, Richman’s
stores do carry comparatively ex-
tensive catalog sections. Yet he em-
phasized that labels need to do all
they can to raise the profile of their
artists.

“In order to sell an indie artist,
the customer has to be aware alrea-
dy,” he said. “Our sales help isn’t
knowledgeable enough to lead them
to it. It’s very difficult to find the
salesperson with a knowledge other
than hit titles.”

On the catalog side, an area in
which independent labels have tra-
ditionally been able to compete with
the majors, the retailers noted that
stepped-up deals including dis-
counts, extended dating and adver-
tising allowances on midline and

Adult Video Controversy

Morowitz Takes a Stand

BY EARL PAIGE

LOS ANGELES Veteran home vid-
eo entrepreneur Arthur Morowitz
became the first known adult video
product supplier to take a public
stand on the controversial issue
when he spoke here May 14 at a reg-
ular meeting of the Video Software
Dealers Assn. (VSDA) Orange
County chapter.

Morowitz's talk came just a week
after another dramatic VSDA chap-
ter meeting here at which the na-
tional group announced filing an
amicus curiae brief in a Phoenix
prosecution (Billboard, May 25).

Morowitz spoke mostly from his
experience as a retailer and theatre
chain operator. A founding member
of VSDA and currently a director,
Morowitz heads a complex of New
York-based firms, the best known
of which are retail chain Video
Shack and national distribution firm
Metro Distributors. In his talk,
Morowitz also made a vigorous ap-
peal to retailers to develop a sules
market for regular home video
product.

Morowitz emphasized repeatedly
that he feels confronting the cur-
rent attack on adult video has to be
individual retailers’ own decisions.
He indicated that little “industry
support” would be likelv, and cau-
tioned dealers against looking for

some “license” to display any prod-
uct they wish. He said increasingly
sophisticated prosecutors are now
aiming at “pandering,’” that is, a
blatant exploitation of adult product
themes or elements.

Detailing how New York-based
Video Shack operates in several
“censorship prone areas like West-
chester and Nassau,” Morowitz not-
ed that displays in his stores are
very understated. But, he said, “It
is not under the counter. We do not
hide it. [t is not a preoccupation
with us.” He added that each pack-
age is labeled with a disclosure.

“Any prosecutor will look like a
goddamned fool” if disclosure la-
bels are used, Morowitz said. “You
have to play it practical.” He noted
that in “20 vears in this business”
he has observed numerous in-
stances where obscenity prosecu-
tions related to politics.

Morowitz made no direct refer-
ence to his own company’s Video-X-
Pix label or to any generic identifi-
cation of product, except at one
point he cautioned about program-
ming involving ‘“‘children and ani-
mals,” though even here he made
the point that he was “just one per-
son’” otfering an opinion. Morowitz
was one of four speakers at the
meeting.

catalog titles on major labels is
making it harder for indies to get
bin space. In response to a question
from the floor, one retailer said a re-
cent major label deal for catalog
gave his chain six-month dating, a
6% discount off the top and an addi-
tional advertising allowance of be-
tween 9% and 11%.

Advertising and promotion were
also urged. Acknowledging that
modest budgets have frequently
spurred indies to develop new and
alternative methods of exposing
artists, Richman said it’s difficult
for indies to compete with majors
for wall and window space at the
point of purchase.

(Continued on opposite page)

Aspen Records Sees ‘No Competition’

Black Music Superstore Opening in Detroit

NEW YORK Can the superstore
concept work in a black neighbor-
hood? Retailers Carl Williams and
Lester Brown are betting it will:
Their 10,000 square foot Aspen Rec-
ords debuts June 7 in a former bowl-
ing alley on Wyoming St. in one of
Detroit’s middle class black neigh-
borhoods. And if all goes well, they
will be taking the concept of a black
music superstore to Chicago.

“We're doing this because we've
found the black neighborhoods to
be wide open,’” says Williams.
“There is no competition there, and
we feel that having this kind of se-
lection and presentation will make it
exciting. People are dying for some-
thing first class.”

Eleven-year veterans of the De-
troit retail scene, Williams and
Brown own three Detroit Audio
stores that already serve black
neighborhoods in the Motor City
and Pontiac, although they will
shutter one location because of its
proximity to the new superstore. In
addition, the two have franchised
four other Detroit Audio outlets,
and operate a wholesale operation
in Oak Park under the Aspen Rec-
ords banner.

“We got into the business by acci-
dent and didn’t know anything
about it.”” recalls Williams. “We
were selling a lot of records but
didn’t know why, or how we could
improve the business.”

Consequently, Williams took to
the road to study how other record
retailers were running their opera-
tions, a move that led directly to De-
troit Audio implementing an inven-
tory control system. “We generate
our own bar codes now,” he says,
adding that the new superstore has
computerized checkout.

The study of other operations
also led Williams to add a video
rental and sales section to the new
outlet, and ultimately led to the de-
cision to try a large-scale store.
“It’s been on the boards since Feb-
ruary, but it's been in my mind for
two years,” he says.

Launching the Aspen superstore
carries a price tag in excess of $1
million. With an inventory of nearly
70,000 albums, the store is expected
to employ 30 people. Although pop

Limahl in Harmony. EMI America artist Limahl recently stopped by the
Michigan headquarters of Harmony House to promote his debut aibum, “*Don’t
Suppose.” Pictured from left are Harmony House president Carl Thom, EMI
promotion manager Linda Vitale, Limahi, Harmony House advertising director
Susan Thom and Harmony House general manager Jerry Adams.

records will be included in the prod-
uct mix, the emphasis will be on
black music, with extensive r&b,
disco, gospel, jazz and blues sec-
tions.

Williams sees the Wyoming St.
cite as a perfect place to test his
faith in the concept of a large-scale
black-oriented operation. “The de-
mographics show a dense popula-
tion with a higher income,” he says.
“It’s also a high traffic area that in-

Licorice Targets Shrinkage
Managers Get New Role in ‘War’

LOS ANGELES Licorice Pizza is
taking a new approach to combat-
ting shrinkage by restructuring the
store manager’s sphere of responsi-
bility. The plan is part of what exec-
utives of Licorice and parent firm
Record Bar term a “war on shrink-
age.”

In an exhaustive loss prevention
seminar conducted for Licorice
store and headquarters staff here
May 9, Record Bar’s top security ex-
ecutive Bill Shanley offered tips on
spotting internal shrinkage and tak-
ing corrective action. Shanley was
joined by Carol Simon, Licorice’s se-
nior store manager, who detailed
her plan for restructuring mana-
gers’ role.

Noting that the advent of video
rental has “brought so many new
consumers into the store,” Simon
said the restructuring of manager
duties “will find us learning a dif-
ferent way to run a store.” The
change would see Licorice going
from having an “audio” manager
and a “video” manager to having a
“floor” manager and an ‘‘opera-
tions” manager.

A fundamental objective of the
restructuring is to force store per-
sonnel to give more attention to the
customers. The floor manager, for
example, is always on the sales
floor.

While there is a continual regi-
men of work “in the backroom” all
day long for which the operations
manager is responsible, the key ele-

cludes a new supermarket, a new
bank and several other food and
clothing shops.”

The response from suppliers and
manufacturers has been mixed, Wil-
liams says. “They’ve been nice but a
little skeptical. When they see the
reality of it, I'm sure they’ll come in
and support it fully.”

FRED GOODMAN

ment Simon stressed is that a top
person responsible for the store is
always visible out front. i

At the same time, myriad dutie*z
are being rescheduled for the hour
immediately prior to the 10 a.m.
opening as well as 10-midnight, in;
cluding shipments, RAs, orders, di
plays, sale changes, weekly fina:
cial work, scheduling and buye
projects. With expected growt
from video rentals, Simon said,
video manager would be added.

In working out the new plan in
pilot store, Simon said, “At the poin
of implementation, I didn’t car
what this would cost.” However, a
it turns out, the plan achieves muc
more efficient use of staff.

“We expected payroll to be thre
times the normal,” she said. “Bu
during open hours, we can schedul
less people.”

Lauding the new plan, Shanley i
dicated that store security is on
way that Licorice Pizza will becom
more congruent with Record Bar
Shanley’s presentation included ;
discussion on the psychology of i
ternal theft losses. He said tha
both longtime and temporary em
ployees must be watched vigilentl
“The longtime employee knows thi
system,” he noted. “The part-timj
person has no loyalty.”

One of Shanleyv’s more revealinj
points came as he disclosed th
“poker chip” system utilized by en|
ployees not ringing up sales and e

(Continued on page 2.

20

wWWwW americanradiohistorv com



www.americanradiohistory.com

etailing

Tower Store
Polls Customers
On Prince GD

NEW YORK With the experimen-
tal Compact Disc packaging for
Prince the Revolution’s “Around
The World In A Day” a hotly debat-
ed topic among dealers, a Tower
store has decided to take the contro-
versy to the streets by polling its
customers.

Bret Mitchell, manager of the
Tower in Sherman Oaks, Calif., says
one of the reasons he put up a box
to collect customers’ comments
about the package is that he had
“some pretty strong opinions about
it myself.” But he adds that he was
more interested in finding out what
his customers thought of the all-
cardboard box.

Although he has yet to make a fi-
nal tally, Mitehell says publie opin-
ion has not been overwhelmingly
for or against the idea of dropping
the jewel box. “It’s been running
about 60/40 against the package,”
he says. However, he has found con-
sumer resistance to another of the
package's features.

“Anmong those who like the pack-
age, a lot are complaining about the
lyrics being on the [throw-away |
box instead of the storuge sleeve,”
he says. Response to the poll has
been generally enthusiastic. “Peo-
ple are very interested in the pack-
age and are anxious to have an opin-
ion heard,” Mitchell says.

Although his approach to the sur-
vey huas been “very informal,”
Mitchell says he will turn the sug-
gestions and comments over to his
WEA salesman.

FRED GOODMAN

NAIRD DEALER PANEL

Conlinued from opposite page)

“We try and sell what the custom-
er is familiar with,” he said.“That’s
what we put in our displays, fronts,
step-downs and advertising. Recog-
nition is what gets a poster up there
on the wall.” Instead, he urged cas-
sette samplers for in-store play.
Although retailers cannot carry
every title on every label, panelists
urged manufacturers to do all they
can to keep wholesalers well
stocked. “Our needs are for a good
fill,” said Elderly Instruments’
Werbin. “If we can’t give a custom-
er fast service on a special request,
he will get it somewhere else. [
haven’t gotten a good fill on inde-
pendent labels from anyone, and
I've used a lot of distributors.”
Echoing Werbin’s call for good
fill on special orders was Drucker.
However, he added that the prob-
lem is compounded by his distaste
for special orders altogether. “We
accept any special order,” he said,
“but it’s a bad situation. Eight out
of 10 times you can't fill it, and then
the customer gets mad at you.”

ACTIONMNART
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On the Beam

BY SAM SUTHERLAND

A weekly column focusing on de-
velopments in Compact Disc hard-
ware and software.

BUBBLING UNDER: This week,
Billboard debuts its first Compact
Disc charts, covering both pop and
classical titles in the new configura-
tion. As might be expected, the top
10 pop listings are dominated by
current hits, fulfilling the majors’
contention that stars will drive the
market, but it’s some of the sleepers
that dot the listings that we're in-
trigued by.

After tracking the pilot runs of
the new pop CD chart during the
weeks leading up to this first, offi-
cial breakout, it’s worth singling
out some of the CD catalog peren-
nials reflected. Pink Floyd’s “Dark

Side Of The Moon” has bounded to
an enviably high post for an album
with considerably more than a de-
cade of chart action under its belt,
while the research printout’s lower
rungs boast a number of entries
““bubbling under’’ after many
months in CD bins.

Prior to publication of the actual
30-position charts, Billboard’s re-
search actually yields 75 CD titles
for each chart. It’s here that artists
like Flim & the BB’s, George Win-
ston, Mannheim Steamroller,
Dave Grusin, Steely Dan, Linda
Ronstadt, Donald Fagen, Talking
Heads and the Who are maintain-
ing sales presence with relatively
“o0ld” CD releases.

Overall, CD sales indicate that
classical product still maintains a
healthy share of the overall action
for digital disks. Less obviously,

pre-publication dry runs already
show evidence of a likely yo-yo ef-
fect that the current production
crunch may impose. With dealer fill
problems still a headache, and the
biggest hits among the most vulner-
able products when sellouts occur,
short-term shortages could well
vield a bumpy ride for some albums.
Tom Noonan, Billboard’s asso-
ciate publisher and director of
charts, reports that the retail panel
created for the new charts was dic-
tated by several criteria. Starting
with the magazine’s traditional re-
cord/tape retail base, potential re-
porters were screened to ensure
that they carried a full line of Com-
pact Disc merchandise, while gener-
ating sufficient sales volumes to
provide viable weekly reports.
Then, additional retail reports were
(Continued on opposite page)

Budin Reaches Smaller Markets

Arizona Racker Makes Move to Video, CD

BY EARL PAIGE

PHOENIX Rackjobbers serving
smaller markets can now success-
fully merchandise home video soft-
ware and Compact Discs, asserts
Cary Budin of Music & Video Mer-
chandisers of America here. That
rack service’s own evolution from
its former identity as Music Mer-
chandisers of America attests to
that prospect, but Budin still stress-
es a core emphasis on records and
tapes.

Budin, president of the 14-year-
old company, offers a fertile array
of demographics beyond the com-
petitive frontiers of those mass
merchandisers, chain record/tape

g — )
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& Lower Prices Than
Paper CD Packaging.

From the No. 1 Suppﬁe_r
of CD Blisters.

Cali Cal 612-934-4078
INNOVATIVE PLASTICS INC. J

-

retailers and independent video spe-
cialty stores clustered in major mar-
ket areas. Within the Southwest ter-
ritory now serviced by Music & Vid-
eo Merchandisers, Budin claims a
“mini-market on every corner.”

That central concern for sustain-
ing traditional prerecorded music
sales volume, even as he broadens
services to include new products
like video and CDs, leads Budin to
stress new artist development in his
serviced locations.

“QOur regional markets are not
saturated with retail,”” Budin says.
He also notes the impact of tourism
throughout the region’s economy.
People with all sorts of tastes in
prerecorded product, he points out,
“are out here in cars in the middle
of nowhere. There aren’t that many
radio stations, either.”

Budin claims that Music & Video
Merchandisers of America gets on
product early. A former indepen-
dent producer who entered rackjob-
bing in Cleveland before relocating
here three years ago, Budin says,
“We're like a mini-record shop in all
the marts and grocery stores. [
could see three years ago how the
formats were opening up again.”

Among the critical merchandising
themes he cites is the total empha-
sis on artists rather than genre.
“Our stocks are kept alpha by art-
ist. We use no title boards; we don’t
stick a letter up somewhere. It

1-800-672-2802 (NC)

Your HOT Source for

and Recording Tape

Call our TOLL FREE HO'Y LINE
1-800-334-2484

Audio/Video Accessories

makes you put your eyes on every-
thing we carry.”

Budin also credits momentum to
an early shift toward the cassette
configuration. “We were running
87% cassette three years ago,” he
claims. Currently, only the top 20 or
so albums are stocked in LP, “un-
less we do a promotion. We still
throw in some LPs then.” While
some stores stock seven-inch sin-
gles, no 12-inch product is carried.

Display is a key component, notes
Budin, who says he first got inspira-
tion ‘““from the L’eggs hosiery
racks. We came up with a rack 80
inches high in a bright red and beige
that holds 24 LPs with the cassette
winged to the LP.” As the firm
moves more into CDs, Budin says
he will adjust the rack so that the
new configuration can be merchan-
dised along with the cassette and
LP.

Accounts are typically serviced
with from 700 to 1,400 cassette ti-
tles—‘‘the cream of the catalogs,”
according to Budin. The only genre
slighted is classical. “We feature
that in a budget line,” he says.

Although wary of disclosing ac-
count names or too many details,
Budin says stores recognize the con-
tribution of home entertainment
software to the extent “that we get
end cap positions opposite the ex-
press lanes.” Price averages $6.99.

“We may not deliver fabulous
gross margins,” he says, but he
notes that most grocery chains
don’t anticipate large profits any-
way. What the firm does for stores
is deliver gross volume. “We run
$1,200 to $3,000 per square foot an-
nually,” he says, which he says com-
pares to $250-$300 for ordinary gro-
cery and sundry items.

With a reputation for bringing
home music, the move into video
was easier. “We did wait it out. It’s
very capital intensive. A lot of peo-
ple were going into the grocery
stores and doing it poorly.”

Music & Video Merchandisers has
been in video rentals about three
months, otfering VHS only and car-
rying about 150 hit titles at $3-$5
nightly.

June’s Voice of America. Ras recording artist June C. Lodge recently signed
autographs for customers at Tower’'s Washington, D.C. store. She is pictured
here with George Collinet of the Voice of America, who taped an interview with

the Jamaican singer.

New Releases

~ ALBUMS

The following configuration ab-
breviations are used. LP—album;
EP—extended play: CA—cassette;
NA—pvrice not available. Multiple
records and/or tapes in a set ap-
pearwithin parentheses follow-
ing the manufacturer number.

POP/ROCK
THE BEACH BOYS
346 CBS no list

LP Caribou BF

cA 9946
COCK ROBIN

LP Columb: 8 8
CA st

DYLAN, BOB

Empire Burlesque

LP Columbia FC 40110 CB

CAFCT 40110 no hst

EUROPE

Wings Of Tomorrow

LP Epic BFE 40049 CBS no list
CA BET 10049 no Iist
FERRY, BRYAN

Boys And Girls

LP Warner Bros 1-250,

CA 425082 $

GOWAN

Strange Animal

LP Columbia > 40104 list
CABCT 40104 nolist

LOFGREN, NILS

Flip

LP Columbia

CABCT 399¢ fist

MEN AT WORK

Two Hearts

LP Columbia FC 40078 CE st
CAFCT 40078 no st
SCORPIONS

World Wide Live

LP Me 43441 iram $10 98
CA 824 344.4 $10.98

THE STYLE COUNCIL
Internationalists

LP Getfen GHS 24061 WEA §
CA M 1

BLACK

THE DEALERS
LP CBS Associate
CA BZT 40065 no hist

GRIFFIN, BILLY
Systematic

Lp c

CA T |

THE KINGSNAKES
Take A Chance

CA Bluewave 101 no hst
RENE & ANGELA
Street Called Desire

LP Marcury 824 1 Poly $
CA 824 4

COUNTRY
ROSANNE CASH
Rhythm And Romance
LP Columbia FC 39463 CBS
cA 4

HOT RIZE
Traditional Ties
LP Suga S 748 %8 98
ca 4
JAZZ

DANKO, HAROLD
Ink And Water
LP Sun at $
CAS

CLASSICAL

BARTOK

Bluebeard'’s Castle

Christa Ludwig, Walter Berry,
London Symphony, Kertesz

LP Ente 1sedld 1 yGra 39
CA $9 98

BLOCH

Schelomo; Voice In The Wilderness
Janos Starker, Israel Philharmonic,

Zubin Mehta

LP London Enterprise 414 166
CAA414166-4LF $9.9
DVORAK

Symphony No. 7 in D Minor
Chicago Symphony Orchestra, Levine
LP RCA Records A 15 E

HAYDN

Symphony No. 94 in G “Surprise,”
Symphony No. 98 in B Flat

Scottish Chamber Orchestra, Leppard
LP Erato NUM-75151 A

KHACHATURIAN

Symphony No. 2

Vienna Philharmonic, Khachaturian

LP London Enterprise 414 169-1 LE/PolyGram/$9.98
CA 414 169-4 LE/$9.98

SCHOENBERG

Serenade, Op. 24, Ode To Napoleon
London Sinfonietta, David Atherton

LP Lc 414171 s 9.98
CA414171-4 LE 39.9

STRAVINSKY

Dumbarton Oaks

English Chamber Orchestra, Sir Colin Davis
P 21 prise 4 ¢ 89 ¢
cadl )9

VARESE

A Strangely Disturbing Pioneer Spirit
Los Angeles Philharmonic, Zubin Mehta
LP London Ente 14 1701 LE PolyGram $9.98
CA -4 y

VIVALDI

Concertos for Flute, String Orchestra
and Continuo, Op.10

New Irish Chamber Orchestra, Galway
LP R(

WAGNER

Der Ring Des Nibelungen
Sutherland, Vienna Philharmonic
Orchestra, Sir Georg Solti

LP 4.1 M $
CA4 ALM12 $127 €
WAGNER

Gotterdammerung

Vienna Philharmonic Orchestra,
Sir Georg Solti

Lp 414 15 PolyGram $39.9C
CA 4141154 LH4 $49

(Continued on page 29)
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When you want

FOR WEEK ENDING JUNE 1, 1985

ON THE BEAM

(Continued from opposite page)

developed from non-traditional out-
lets that are carrying substantial
CD stocks, including audio outlets
and special CD stores.

INDEPENDENT VIEWS on the
Compact Disc were vented during a
panel on “new technologies” at the
NAIRD conclave last week, yielding
a hardly surprising mix of enthusi-
asm and frustration among inde-
pended labels eyeing the new con-
figuration. According to Billboard’s
Kim Freeman, the CD market’s po-
tential for opening sales opportuni-
ties remains a potent lure—but on-
going production shortfalls and the

resulting long waits for product by
new CD contendors continue to de-
lay a broader spectrum of indie
product.

The session also witnessed some
grumbling among indies over Poly-
Gram'’s planned June rollout for its
budget-priced “Popular Price Col-
lection” compilations. To those in-
dies complaining that PolyGram’s
pricing would undercut full-priced
market entries from independent
lines, PolyGram’s Harry Losk re-
sponded with a reminder that a vari-
able price structure is a trade-wide
goal.

The panel also found Ryko Disc

noting plans for what may be the
first domestic reggae release in CD,
due shortly from Rounder’s Heart-
beat affiliate via Rounder’s ar-
rangement with Ryko.

David Weinberg, making a pitch
for Night Thunder Corp., the new
Connecticut CD pressing venture,
meanwhile took a dig at continued
U.S. production snags by express-
ing his dismay that ““Born In The
U.S.A.” had to be made in Japan,”
despite earlier hopes that DADC in
Terre Haute would handle domestic
CD production of the Bruce Spring-
steen hit.
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Q_C‘t Compiled from a national sample of retail sales reports. é;' ‘g)_ v(? Compiled from a national sample of retail sales reports.
S NYRTEZ
"/ ARTIST TITLE £ &/ & & TITLE ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL A I/ /S LABEL & NUMBER/DISTRIBUTING LABEL
' BERNSTEIN: WEST SIDE STORY  0G 415-253 1 week at No. One
1 _ - 1 BRUCE SPRINGSTEEN coLumBIA CK 38653 1 week at No. One BORN IN THE U.S.A. 1 TE KANAWA, CARRERAS (BERNSTEIN)
LA ] 2 = WEBBER: REQUIEM  ANGEL DFO-38218
2 1 PHIL COLLINS ATLANTIC 2-51240 NO JACKET REQUIRED DOMINGO, BRIGHTMAN (MAAZEL) [
- PRINCE & THE REVOLUTION N [ AMADEUS SOUNDTRACK  FANTASY WAM-1791
3 L 1 PAISLEY PARK 2-25286/WARNER BROS. AROUND THE WORLD IN A DAY 3 = NEVILLE MARRINER
) e ] ; 4 L= TIME WARP  TELARC 80106
4 1 SADE PORTRAIT RK-39581/EPIC DIAMOND LIFE B CINCINNATI POPS (KUNZEL)
| ] 5 S [ TCHAIKOVSKY: 1812 OVERTURE  TELARC 80041
5 1 MADONNA SIRE 2-25157/WARNER BROS ) LIKE A VIRGIN CINCINNATI POPS (KUNZEL)
| . 6 S COPLAND: APPLACHIAN SPRING  TELARC 80078
6 1 | JOHN FOGERTY waRNER BROS. 2-25203 CENTERFIELD ATLANT SRR
o MOZART: REQUIEM  L'OISEAU LYRE 411-712
— = / SIDE OF M 7] —|— ;
| 7 1 PINK FLOYD HARVEST CD 46001 /CAPITOL DARK E OF THE MOON ACADEMY OF ANCIENT MUSIC (HOGWOOD)
r
HAYDN/HUMMEL/L MOZART: TRUMPET CON. cBs MK-37846
— | — ! MAKE IT 8§  — | —
! g U || WHAMI couumeia ck 39535 86 | WYNTON MARSALIS, NATIONAL PHILHARMONIC ORCH. (LEPPARD)
[ BACH: GOLDBERG VARIATIONS  cBS Mk37779
S — : BU BEA 9 | = | —
l 9 1 DON HENLEY GEFFEN 2-24026/WARNER BROS |Ll_)ING THE PERFECT ST GLENN GOULD
I BEETHOVEN: SYMPHONY #9 0 B
= i|| = SO BEVERLY HILLS C 10 — | — : 410987
10 1 UNDTRACK MCA MCAD 5553 RLY oP BERLIN PHILHARMONIC (KARAJAN]
11| — | — | 1 | LIONEL RICHIE motown 6059 Mo CAN'T SLOW DOWN 1| — | — TELARC SAMPLER #1  TELARC 50101
~ VARIOUS ARTISTL__
120 — | — 1 FOREI a AGENT PROVOCATEUR 12 — | — THE BEST OF WOLFGANG AMADEUS MOZART  PHILIPS 412-244
GNER ATLANTIC 2-81999 G B NEVILLE MARRINER |
13" | == [—= 1 CHICAGO FuLL MOON/WARNER BROS. 2-25060,/ WARNER BROS 17 13— — BEETHOVEN: SYMPHONIES #5 & 6 0 413933
— — BERLIN PHILHARMONIC (KARAJAN)
14 | — | — | 1 | TEARS FOR FEARS MERCURY 824-300-2/POLYGRAM SONGS FROM THE BIG CHAIR 11— | — AVEIMARIARs BEsl Tz 20
= |l o KIRI TE KANAWA
15| — | — | 1 | BRYAN ADAMS asmcos013 RECKLESS 15 — | — WITH A SONG IN MY HEART  Priluies 412625
_— JESSYE NORMAN, BOSTON POPS (WILLIAMS)
16 | — | — | 1 | THE FIRM atiantic 2:81239 THE FIRM 16| — | — RHAPSODY IN BLUE  TeLARC 80058
| -~ = CINCINNAT! POPS (KUNZEL)
17 | — | — | 1 | TINA TURNER caproL cD 46041 PRIVATE DANCER 17 | —f &= STAR TRACKS  TELARC 80094
_ CINCINNATI POPS (KUNZEL)
18 1 — | — | 1 | PINKFLOYD cotumsia c2k 36183 THE WALL 18 — | — TELARC SAMPLER #2  TELARC 80102
Sk i VARIOUS ARTISTS
19 | — | — 1 JULIAN LENNON ATLANTIC 2-80184 VALOTTE 19 | — | — VIVALDI: FOUR SEASONS  ARCHIV 400-045/06G
S . _ THE ENGLISH CONCERT (PINNOCK),
20— =11 ERIC CLAPTON WARNER BROS /DUCK 225166/ WARNER BROS. BEHIND THE SUN 20 | — | — HANDEL: WATER MUSIC  arciiv 410525
THE ENGLISH CONCERT (PINNOCK),
21 | — | — | 1 | THE POINTER SISTERS PLANET PCD1-5410/RCA BREAK OUT 21 | — | — MOZART: REQUIEM  PHLIPS 6514-320
} DRESDEN STATE ORCHESTRA (SCHREIER)
22 [— o= 1 SOUNDTRACK GEFFEN 2-24063/WARNER BROS. VISION QUEST 22 § = | me BERLIOZ: REQUIEM  TeLARC 80068
—— == | _ATLANTA SYMPHONY (SHAW)
23 | — | — | 1 | THE HONEYDRIPPERS ES PARANZA 2-90220/ATLANTIC THE HONEYDRIPPERS VOL. | 23| — | — PACHELBEL CANON  Rrca RCD1-5468
e — e - ) PAILLARD CHAMBER ORCHESTRA |
24 | — | — | 1 | BILLY JOEL coLumeia cx 38837 AN INNOCENT MAN 2 | — | THE ART OF BEVERLY SILLS  anGEL AV-34017 |
BEVERLY SILLS
25 1 — | — | 1 | HUEY LEWIS & THE NEWS CHRYSALIS VK 41412 SPORTS 2% — | — BIZET: CARMEN (EXCERPTS)  ERaTO HBC1-5302
B DOMINGO (MAAZEL)
26 ol | . 1 MANNHEIM STEAMROLLER MANNHEIM'S FRESH AIR STEAMROLLER VOL.5 2 - . BOLLING: SUITE FOR CELLO AND JAZZ PIANO TRIO  cBS MK-39059
AMERICAN GRAMAPHONE AGCD 385 - YO-YO MA, CLAUDE BOLL|NG
27 | — | — | 1 | PRINCE & THE REVOLUTION WARNER BROS. 2-25110 PURPLE RAIN 27| — | — COME TO THE FAIR  ancEL Ds-38097
KIRI TE KANAWA i
28 | — | — | 1 | GEORGE WINSTON WINDHAM HILL WD 1025/A&M DECEMBER B = | < GERSHWIN: PORGY AND BESS  eriLis 412720
I SIMON ESTES, ROBERTA ALEXANDER
29| —| — 1 BRUCE SPRINGSTEEN coLumsia CK2-36854 THE RIVER 20| =] = MAMMA  LonDON 411-959
. LUCIANO PAVAROTTI (MANCINI)7=
30 f — | — | 1 | PHIL COLLINS atLanTC 2-16029 FACE VALUE 30 | — | — BAROQUE SOLOS AND DUETS  cas mx-39061
WYNTON MARSALIS WITH EDITA GRUBEROVA |
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/ N, ! [
llconlcE SHmNKAGE / // \% Compiled from a national sample of retail store and rack sales reports. I ] l = |
(Continued from page 20) &/ &/ 2 < g B
. . (& v = Q s ©
tracting cash at a later time. YN s Bloe E el =s|3
i i /o /)@ - s o g 5 &
Typlca}ly, said Shanl(.ey,. a staff T/ 2/ &/ nme Publisher Remarks >l el 2| 8|3 2| &8 ‘ <
person will arrange penC}ls in a cup,
“or perhaps something like doodles 1 | 1 | 72| FLIGHT SIMULATORII Sublogic Simulation Package o | o 1
near the register,” to keep track of
sales not being rung up. f‘Yoq need 2 | 4 | 80 | FLIGHTSIMULATOR Microsoft Simulation Package °
to watch any ‘cash over’ situations,” THE RITCHRIKER" —
Shanley added, noting that the dis- 3 31 2| THE GALAX% KER'SGUIDETO 1500 Adventure Strategy Text Adventure. ® ® ) ® ® ) )
honest employee will often deal only
in even amounts. 4 2 | 10 | KARATEKA Broderbund Action Arcade Game. o
“They won’t be worring about =
that 34 cents each time they let a $7 5 | 5 | 12| F15STRIKEEAGLE Micro Prose Air Combat Simulation Game. L] L] L] L]
cassette go through. That’s how the — T
cash over builds up.” 6 8 13 BRUCE LEE Datasoft Adventure Game Y Y °
Shanley deseribed not ringing up — T
sales or “sweethearting and dis- o 7 7 134 | ZORKL Infocom Fantasy Strategy Text Adventure ® ® [ ) [ ) ® [ ] [ ]
counting” as “the easiest way em- ) ADVENTURE CONSTRUCTION )
gt 1915 ic i i
ployees can steal and the most diffi- E 8 SET Electronic Arts Build your own graphic adventure game. (]
1 y I3
cult to catch.” He urged, “Watch 3 9 | NEWD | BOUNTYBOBSTRIKESBACK  BigFive Software Arcade Game .
out when clusters of kids seem to
favor Che’(’?kmg out with one particu- E |10 | 9 | 26 | GHOSTBUSTERS Activision Strategy Arcade Game o o | o
lar clerk. < —
Many of Shanley’s points were E 11 | 16 | 4 | GaTO lsnpce“’“m HoloByte gy ategic Game °
subtle—for instance, the need to set =
good examples. “Maintain a sepa- Gd | 12| 14 | 3 | MICROLEAGUE BASEBALL g";g“r‘t’;:zfgf It Baseball Strategy Game o |  olo | e
rate petty cash drawer. What if an ; e - =
employee sees another go into the i 13 | 6 | 42 | SARGONII Hayden Chess Game ° °
register for something and then get —
busy and not go for the item right 14 | NEWD | SOLOFLIGHT MicroProse Fun Flight Simulation o o (o | o
then? He or she assumes that per- == = = I
son is stealing.” 15 | NEW)-| RESCUE ONFRACTALUS Epyx Action Adventure Game ° ° ° °
He also stressed elements of 16 | NEWD | summer
overall store security. “Open with MER GAMES H Epyx Arcade Style Sparts Game [ [ [ )
two people, close with two people,
151 29 KING'S -Li
and two people should 20 to the 17 QUEST Sierra On-Line Adventure Game [ [ ]
bank for deposits. You want to
: 1 20 | 4 KENNEDY APPROACH MicroP Speaking Air Traffi i i
know how many reports we have of 8 icroProse peaking Air Traffic Controller Simulation [ ] [ ]
people being beat up out back by 19 | NEWD | KING'S QUEST Sierra On-Line Adventure Game ° °
drunks sleeping in the trash dump- S
, :
ster? We're telling all pepple that no \ 20 | 17 | 16 | LODERUNNER Broderbund Arcade-Style Game o | o [
one takes out trash at night.”
EARL PAIGE
Educational program that teaches touch typing to ages 7 | I
1 1 87 NEW IMPROVED MASTER TYPE Scarborough toadultin an exciting video game format in 1 8 different ® (00 (00 | @ ®
lessons.
. Program That Develops Speed, and shows progress
2 2 35 TYPING TUTORi! Simon & Schuster inTyping Speed and Accuracy. [ ] [ ] [ ] ® |
— —— 4  —
# 1 Contains over 600 problems in addition, subtraction, ]
AMERICA ’S 3 3 70 MATH BLASTER! Davidson & Associates  multiplication, division, fractions and decimals for ® ® | ®
Fun COmbaf SImu’a'or! students ages 6.trl\rough .12,W|tlhagamle attheend. | |
bty — z : ) No adult supervision &_fnendly interactive package
- ‘ ° 4 25 EARLY GAMES Springboard Software ?oomf\ﬂ?jed o;: egxic/aztltongl, entertaining games designed ® ok | % | ® ok
r children age 06. |
—_——
SUCCESS WITH MATH: A teacher created Math tutorial program for stud- ents 7 | |
‘ : 5 | 6 | 11 | ADDITION/SUBTRACTION CcBS to 10 years old. 8 Y e (o o o
]
=) | 6 | 8 | 66| MUSICCONSTRUCTIONSET ElectronicArts o s e ol | @ | @ | ®
-~ ] i |
ad Designed for students, grades 41 12, to teach new words T B
7 L] 42 WORD ATTACK! Davidson & Associates  their meanings and their usages in an interesting and [ ® [ |
| exciting way. | |
T T
‘ | 8 NEW’ SIMONS BASIC Commodore E;ga;gzgsmmodore Basic with graphic and 114 other -
S e — |
Fr.om your distributor or 1 9 | REENTRY | MASTERING THE SAT CBS Educational Program designed to help prepare for the SAT ° ° °
MicroProse Software eem |
301 /667-1151 Children can create a story with friends and pets names to T
10 | 9 2 BUILD A BOOK Scarborough print out and make their own book. Recommended ages 2- | @ ® Y '
L 12.
i
g [
Manage your family’s | 1|1 [ 45| erintswop Broderbund At Home Print Shop e e la
4 —
h PRINT SHOP GRAPHICS An additional disk for use with the “Print Shop”. Supplies
most imporfant money B2 TS Broderbund el . 3
E 3 8 9 mszés,TSDv&%TOBIAS Meca Intergrated Home Financial Package. YN
| g 4 6 87 BANK STREET WRITER Broderbund Word Processing Package [ [ ® ®
Combines word processing,communications and data
§ 5 3 6 HOMEPAK 3 Batterres Included management in one package. C - L C
. The program lets you design, illustrate and print your own
§ 6 4 6 THE NEWSROOM Springboard newspaper. The program has a built-in word processor. L L4 L4
wl 7 ) 79 DOLLARS AND SENSE Monogram Home Financial Package ° Y Y |
g 8 | RE-ENTRY | LOTUS1-2-3 Lotus Inc. Programming Language ® Y
=0 %= 9 7 21 PAPERCLIP Batteries Inctuded Word Processing Package ® | Ox
Tha Crevvhnrnncds Curetnrm
TG ST WUT VUYI J) 2IGTTTe ] ]
Fromyour distributor or 10 | 10 | 25 | NETWORTH Scarborough System  Designed to manage personal finances. ® ® ® ®

The Scarborough System, Inc.
800-882-8222
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NAVD Nabobs. Want a little history? Three executives who have played
significant roles in making the video business what it is today reminisce at the
recent National Assn. of Video Distributors convention in San Diego. From left
are Paramount Home Video vice president and general manager Tim Clott; Larry
Beyer, president of ZBS Industries Inc. and a founder of NAVD; and Reg Childs,
president of distribution for Embassy Home Entertainment.

NEW YORK Major changes have
occurred in the makeup and struc-
ture of two key European video
shows scheduled for this fall.

Signs are strong that the contro-
versiul St. Tropez Video Music Fes-
tival will be sharply scaled down in
size and scope from last year’s
event, with the international tone
significantly reduced.

At the same time, Vidcom, the
European home video festival, has
been renamed Mipcom and reorient-
ed towards cable and broadeast tv
as well as the home video market-
place it has always covered.

“Videom no longer exists in the
same form as it did last year,” says
Charles Gelini, American represen-
tative of the show. Mipcom will be

BY KIP KIRBY

This is the second of two articles
n new music-related titles video
dealers can expect in June and
July.

NASHVILLE Jazz consumers will
have no dearth of titles to choose
from this summer, with an appeal-
ing array of potential traffic-build-
ers due for release.

CBS/Fox is releasing another in
its series of “Prime Cuts” compila-
tions, titled “Prime Cuts: Jazz And
Beyond.” The eight-clip package
features Miles Davis, Herbie Han-
cock, Chuck Mangione, Al Di Meola,
Andreas Vollenweider, Hiroshima,
Weather Report and the Clarke/
Duke Project.

CBS/Fox will offer the digitally
mixed cassette in VHS and Beta ste-
reo hi fi formats with a 35-minute
running time and a suggested list of
$19.98. 1t will also be available in
ight-inch laserdisk format and by
ail via Columbia House.

To promote its latest ““Prime
Juts” title, the video manufacturer
lans to cross-promote actively with

held in the same time period once oc-
cupied by Videom: the third week-
end in October, which this year is
Oct. 21-25. But the emphasis will be
centered totally on programming,
with the show aming to be an “all
media” event, Gelini says.

Reflecting the new emphasis,
there will be no French video sec-
tion at Mipcom, nor any of the at-
tempts to appeal to retailers that
were a large part of last year’s Vid-
com. The theatrical marketplace
will be the only arena not represent-
ed at Mipcom, Gelini says.

Mipcom is a combination of the
MIP video rights show and the old
Vidcom, according to Gelini. Al-
though video rights owners are now
faced with a plethora of festivals

New CBS/Fox, Sony Titles

Summer Festival of Jazz

cable channels that carry jazz pro-
gramming, and will gear its con-
sumer advertising toward both the
home video user and the general
musie buyer.

Sony Video is releasing an eight-
title “Video LP” jazz series in June,
containing separate cassettes by
Chick Corea, Art Farmer, Nancy
Wilson, Mike Mainieri, Joe Wil-
liams, Bob Wilber, Mel Lewis and
Buddy Barnes. Except for the
Barnes title, priced at $19.95, the se-
ries will be tagged at $29.95 in both
hi fi formats.

Also scheduled in June from Sony
is “The Best Of Reggae Sunsplash,
Part I1.”” The hour-long $29.95 con-
cert showcases such artists as Toots
& the Maytals, Deniece Williams,
Taj Mahal and Chalice in perfor-
mance at the Jamaican music festi-
val.

Meanwhile, Sony continues its
current 25-title jazz promotion with
distributor accounts, providing spe-
cial catalog brochures highlighting
the various product plus in-store
display materials.

Chick Corea and Gary Burton are

(Continued on page 34)
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SMALL-SGREEN GOMIC BOOK WARS

D.C., Marvel Titles Hitting Market via Warner, Prism

BY TONY SEIDEMAN

NEW YORK The home video in-
dustry is about to have its own com-
ic book wars, with two manufactur-
ers putting out lines based on top
adventure-oriented characters.

Using sharply divergent market
approaches, Warner Home Video
has begun releasing programming
based on D.C. Comics characters,
while Prism Entertainment is put-
ting out prograumming based on
Marvel Comics characters (sepa-
rate story, this page).

Warner’s comic characters will go
into release on June 22 as “The Su-
per Powers Collection,” featuring
four tapes priced at $24.98 each.
Batman, Superman, Aquaman and

Two European Shows Make Big Changes
New Name, Scope for Vidcom; St. Tropez Seen Shrinking

and markets, Gelini maintains that
the restructured market will be a
success because of the length of
time between it and competing
events.

Videom carved a place for itself
as the most important international
home video meet, and most of the
majors are in the habit of schedul-
ing gatherings of their overseas
stafts for the event. According to
Gelini, many home video firms have
already signed up for Mipcom, so
the show should continue to be a
strong home video event if only out
of habit.

Non-home video companies al-
ready signed up for the show in-

(Continued on page 33)
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Superboy will be the characters
showcased in the 60-minute cas-
settes.

Warner currently has no plans to
put out more episodes of the car-
toon shows in its vaults, says direc-
tor of national sales Gary Marenzi,
but that doesn’t mean additional ti-
tles won’t be released. “D.C. Comics
is part of Warner Communica-
tions,” he notes. ““We have lots
more material.”

Both the Warner and Prism prod-
uct should do well, distributors say,
though many prefer Prism’s $19.95
price point and its policy of releas-
ing 10 to 12 titles at a time.

“I think $19.95 is a good, saleable
price,” says Sound Video Unlimited
vice president Stan Meyers. As for
the number of units put out a time,
he says Prism’s release schedule
“makes a lot of sense,” especially
with product that's seen exposure
on tv.

Meyers suggests that one of the
main reasons Paramount Home Vid-
eo’s episodes of “Star Trek” have
been selling so well is that the com-
pany has been releasing episodes in
large batches. With many episodes
hitting the market at once, retailers
can create “‘a special section that
can make it meaningful” and more
visible, he notes.

But he says Warner probably
hasn’t hurt itself by only putting
out four titles in its initial release.
The label’s name and market
strength, he suggests, should be
more than enough to garner high
visibility for the product.

In the end, Meyers says, the suc-
cess of the programming “depends
on what kind of advertising support
they’re willing to put behind it.

(Continued on page 35)

BY JIM McCULLAUGH

LOS ANGELES Prism Entertain-
ment is launching one of the largest
drives in the children’s video market
to date when it launches its Marvel
Comics Video Library, which it hopes
will be a major sell-through line.

According to Prism president
Barry Collier, the company locked
up rights to 213 half-hour episodes
of the popular Marvel animated tv
series last April. The first 18 titles
will have a street date of Sept. 17.
Each will consist of two half-hour
episodes and carry a suggested list
price of $19.95 in the U.S. and $29.95
in Canada.

Thereafter, Prism will release 12
new cassettes every quarter, allow-
ing the company to release product
into the pipeline regularly for at
least two years. Rights to the entire
Marvel line extend over the next
five years. The programs are the
work of Marvel Production Studios,
which is also responsible for the
highly successful characters G.1.
Joe and the Transformers.

Front cover graphics on the cas-
sette boxes will reflect comic book
art, with a hero (such as Spider-
Man) on the front and a villain
(such as Mole Man) on the back.

Collier says he considers the prod-
uct line a coup, since some 15-mil-
lion youngsters a week read Marvel
comics and the characters have
been exposed on network television.
Moreover, it's estimated that one
million readers follow the Marvel
characters every week in 500 news-
papers. Marvel, adds Collier, is also
believed to have a 65% share of the
comic book market.

“All things combined,” he says,

(Continued on puage -39)
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VIDEODISK

T 1
Compiled from a national sample of retail store sales reports. I [
_e | !
] 5 E © |
Copyright Owner, Principal 3 2= 5 g
Distributor, Catalog Number Performers > o & |
! !
. . Clark Gable | [ i
1 i i GONE WITH THE WIND A MGM/UA Home Video 100284 Vivien Leigh 1939i G L CED | 49.95
9 | 4 | o | STARTREKIITHESEARCHFOR  Paramount Pictures william Shatner 1984 | p| CED | 2995
SPOCK Paramount Home Video 1621 Deforest Kelley Laser | 29.95
The Ladd Company Steve Guttenberg CED | 29.98
3 Z 2 POLICE ACADEMY A Warner Home Video 20016 Kim Cattrall 35 || & Laser | 34.98
) Patrick Swayze
4 8 7 RED DAWN A MGM/UA Home Video 100499 C. Thomas Howell 1984 | 13| CED | 3495
Orion Pictures Gene Wilder CED | 29.95
5 5 5 THE WOMAN INRED A ¢ Vestron 5055 Kelly Le Brock 198¢ | 13 Laser | 34.95
The Ladd Company Robert De Niro
6 | 10| 3 ONCE UPON A TIME IN AMERICA A\ = 0 Y 20017-19 James Woods 1984 | NR | Laser | 39.98
Warner Brothers Pictures Barrett Oliver CED | 29.98
7 | 6 | 20 | THENEVERENDING STORY A Warner Home Video 11399 Noah Hathaway 1988 1 PG| ocer | 3498
Warner Brothers Pictures George Burns
1 1
8 | NEW)p | OH, GOD! YOU DEVIL A e T e st 1984 PG[ Laser | 34.98
THE ADVENTURES OF BUCKAROO Peter Weller | ceo | 2995 |
9 |NEWD  giNzaia o estionlb 056 John Lithgow 1988 1 PG| | ager | 34.95
A } e
Warner Brothers Pictures .
10| 9 | 14 | TIGHTROPE A e i A O Clint Eastwood 1984 | R ! Laser | 34.98

® Recording Industry Assn. Of America (RIAA) gold certification, sales of 50,000 units or suggested list price income ot $2 million (20,000 or $800,000 for
non-theatrical made-for-home product). A RIAA certification for platinum, sales of 100,000 units or suggested iist price income of $4 million (40,000 or $1.6
million for non-theatrical made-for-home product). Titles certified prior to Oct. 1, 1984 were certified under different criteria.) @ International Tape Disc Assn.
certification for gross label revenue of $1 million after returns or stock balancing.
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WHAM RAP

BAD BOYS

CLUB TROPICANA

WAKE ME UP BEFORE YOU GO-GO
CARELESS WHISPER

LAST CHRISTMAS

And Featuring Their
Third Consecutive #1 Hit

EVERYTHING SHE WANTS
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Only in Home Companion!!
will you find “Tales of the Dead
Ranger”, “Dueling Lounge

% ggm rom the minds
F that brought you
~ the Grammy Award

Winning Elephant Parts

i Pianos”—Tips on domesti-
comes the long awaited

cating a 200 foot tall, 20,000
ton reptile “Life With Rogar”.

Now yoﬁ too ‘can join the Nez - § Only in Home Companion!!
M will you find “The Voyage of
the Kona Tiki”, rare docu-

Loon Platoon and move your
video library one step further
into the zone!!! Based around four mentary footage of one

of the Nesmith musical numbers o rﬁan’s valiant attempt to cross the Pacific in

from the hit NBC-TV series Television Parts- a Polynesian restaurant ... and much much
TPHC contains a wealth of comedy that will more!! 40 Minutes/Color. $29.95 Retail
never be seen on network television. (PAVR-526) VHS/Beta hi-fi.

Distributed by MCA Distributing Corporation

<

Pacific Arts Uideo Records

)
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Sammome video

Analysts at
Symposium See
Retail Shakeout

BY SAM SUTHERLAND

LOS ANGELES Even as major
motion picture studios look to home
video, pay-tv and cable to contribute
an increasing share of revenues and
profits, the home video market is
headed for a retail shakeout. That
turbulence is only one of several
likely wild cards to be thrown by
new home entertainment technol-
ogies during the coming years.

Such a scenario was outlined by
seasoned financial analysts during
a symposium on the entertainment
industry hosted at the Beverly Wil-
shire Hotel here, May 1. And while
the theme for the day’s business
sessions was “‘opportunities for suc-
cessful entrepreneurs,” much of the
agenda focused on the potentially
checkered fortunes of the major
film studios in the current home vid-
ep terrain.

Among the current market forces
and forecasted shifts noted by par-
ticipants:

e Continued erosion of studio
profits, despite the growing signifi-
cance of home video revenues, now
running close to 25% of total studio
income overall, according to analyst
David Londoner, vice president of
Wertheim & Co.

¢ Cannibalization of potential
profits through costly mergers, as
well as within studio profit struc-
tures. Cable television revenues, for
example, have been achieved at the
expense of network tv income, sug-
gested Harold Vogel of Merrill
Lynch Capital Markets.

e Proliferation of home video re-
tpil sites, coupled with ongoing mi-
ration of major mass merchandis-
rs into the video sales and rental
harket, will squeeze out smaller
fom-and-pop video outlets, force
rice-cutting strategies, and place
‘reater pressure on new hit re-
ases. Store failures will in turn
reate inventory dislocations that
7ill undercut new product sales, ac-
ording to Londoner.

e While the installed base of
"CRs will rise to virtual saturation
v the mid-"90s, home video soft-
rare growth won’t mirror this
urve because rental libraries will
1crease more slowly.

o Cable and pay, while still recov-
ring from overly optimistic growth
orecasts and profitless franchise
ompetition, should benefit from im-
yroved technology, including signal
crambling that inhibits theft, as
ell as legislation aimed at curbing
satellite theft. The eventual devel-
pment of efficient pay-per-view
systems will enable program own-
rs to reap higher profits from fea-
ures sold to such services, contend-
*d Showtime/The Movie Channel
‘hairman Neil Austrian.

e A rental-driven home video
arket will still allow overall indus-
ry growth to as much as $4 billion,
yithout a substantial shift toward
roduct sales, according to Vestron
ideo chairman Austin Furst. Furst
Iso predicted that pre-buying of
atures by home video companies
ill continue to increase, despite
(Continued on page .37)
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AVAILABLE ON
VIDEO CASSETTE

#1451

ONLY FROM

PRISM

ENTERTAINMENT

Violence—
in a Prison for Boys

swene RAY WINSTONE MICK FORD -
JULIAN FIRTH PHIL DANIELS
Freoucess DON BOYD e MICHAEL RELPH
#eRoetr MARTIN CAMPBELL
77 DAVINA BELLING . CLIVE PARSONS
FTEROY MINTON 8% ALAN CLARKE
A BOYD'S COMPANY PRODUCTION

Banned from British Television

“A bar-rattling exposé... con- “It startles ... You are forced to
structed with the inevitability of react, to think, to argue, to
a time bomb.” attack or defend.”

— The Village Voice — Dennis Potter,

“A rattling good tale.” The (London) Sunday Times

—The (London) Observer

A

1875 CENTURY PARK EAST, SUITE 1010 LOS ANGELES, CA 90067 (213) 277-3270 .
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Copyright 1985. Billboard Publications. Inc. No part of this publication may be reproduced. stored in any
retrieval system, or transmitted. in any form or by any means, electronic, mechanical, photocopying.

/ é'\ Compiled from a national sample of retail store sales reports.
&/ & & 53| w»
34‘/ /\$ § Copyright Owner, Principal § % '% -g
§’ &/ &/ TILE Manufacturer, Catalog Number Performers x| @ | &
K/~ /R
1 | 2 |15 | JANEFONDA'S WORKOUT A R e PO 0 042 Jane Fonda 1982 | NR | 5995
TR e
| 3 | 3 | 11 | GONEWITHTHE WIND A MGM/UA Home Video 900284 Sl‘jlg‘n‘ii‘l’; 1939 | G |8995
4 | 4 | 2 | PRIMETIMEA & RYCRCA Video Prog. 0 058 Jane Fonda W 1984 | NR | 3995
5 | 7 | 13| LIONELRICHIEALLNIGHT LONG &  Brockman Epterprises inc. Lionel Richie 1984 | NR | 1995
{_6_ 10 | 13 | TINA TURNER PRIVATE DANCER ® gg;rf;'vﬁc'}f;fg;g‘v"'are 97W0066.7 Tina Turner 1984 | NR | 1695
7 ‘5—]]» 2 | PURPLERAIN & o e A Zggﬁgnia Kotero 154 KL 2998
o |5 0| DEANETORWOROT  crcaveerse T s | w9
9 | 13| 63 | DOIT DEBBIE'S WAY & 5%9’23};‘525‘2%&3{8325‘“” [Pzl Debbie Reynolds 1983 | NR | 39.95
10| 12 | 5 | WHAMITHE VIDEO ® CBS I o Music 3048 Wham! 1985 | NR | 19.98
11 6 6 THE TERMINATOR A Thorn/EM!/HBO Video TVA2535 A. Schwarzenegger 1984 | R | 79.95
12 | 11 | 76 | RAIDERS OF THE LOST ARK T 73 Harrison ford 1981 | PG | 2095
13| 15 || GARTEHEWRATHO  prmennue T whnsmre | on | [
14 8 |28 m%tggg,:o:u BEAUTY AND Rgarln\;?&?r:gfne Video 2651 e ety LBE] || LT |fSE
15| 17 | 5 | THE DOORS “"DANCE ON FIRE" el o The Doors 1985 | NR | 3995
16 | 14 | 3 | THECOTTON CLUB grigr;g;ﬁgerse PO == B3 O |fEE
17 | 21 | 6 | ELVIS ALOHA FROM HAWAII ?A‘éﬁi;’ﬁg‘r’nz%gfe =k E;‘f;‘j 163 Elvis Presley 1973 | NR | 2995
18 | 18 | 27 | THE EMPIRE STRIKES BACK A CBS-Fox Video 1425 Mark Hamll 1980 | PG |79.98
1916 | 20 | DRENTINE® DANCING ON THE E"cfn‘ﬁ vidos Software 97w507_5 Ruanlonran 0 g B2 || BeeE
20 [ 19| 50 | ZAUREa e MOTON ot Hiag ideo BB5E [ﬁfl,'ﬁ’a"?dsﬁmey' 1980 {707 1] 24:95
21|32 | 5 | RAINBOW BRITE-PERILIN THEPITS  Shildrens video Library Animated 1985 | NR | 2095
22 | 23 | 17 | THE SONG REMAINS THE SAME LTI SIS AR Led Zeppelin 1976 | PG | 39.98
Warner Home Video 11389
23 | NEWD | TEACHERS CBS-Fox Video 4728 T;CQe’;‘r‘]"“,ﬁ““ams 1988 | R | 7998
24 | 24 | 15 | DURAN DURAN SING BLUE SILVER ® mgfﬁ/oﬁﬁ;h‘ggﬂ;‘ideo 2852 Duran Duran 1985 | NR | 2995
25 | 27 | 4 | LET'S JAZZERCIZE r{,féféﬁ;%iﬁ;‘_iggogg‘gpo- Judi Sheppard-Missett| 1983 | NR | 3995
26 | 25 | 8 | U2LIVE AT RED ROCKS el g‘g‘(’)‘gsw u2 1986 | NR | 2995
271201 5 g}"’?EEE"TY REGARDS TO BROAD CBS-Fox Video 1448 z?r:‘g':"scgff”ey 1984 | PG | 29.98
28 | 22| 20 | POLICE ACADEMY & Jvr;r%:? ﬂfnfemf/’%”eyo 20016 E};v?:gi‘:;ﬁnberg B || & |jeee
29 | 2 ) BODY DOUBLE I;gi/l(iolumbia Pictures Home Video 6- r(\:ArealiagnYZaé;?f?th 1984 R | 7995
i 30 3 I 2 THIEF OF HEARTS E’::gﬂgt:: ﬁic(;::;evsideo 1660 g‘aer\l’g;aBSVuiﬁirams B2 NR JREE
31|39 | 12| REDDAWN A MGM/UA Home Video 800499 e LS 1986 | PG-13 | 79.95
32 | 3¢ | 81 | AN OFFICER AND A GENTLEMAN A ¢ ﬁg;gng: ﬁig::e'evsideo 1467 gfg‘;"jvﬁi;; 1982 | R | 2495
33 | NEWD | ANIMALIZE LIVE UNCENSORED MusicVision 6-20445 Kiss 1985 | NR | 29.95
34| 37 | 15| THEWOMANINRED A & Orion Pietures S;"‘; ider 1984 | PG-13 | 7995
35| 31 | 12 | ONCEUPONATIMEINAMERICAA [heladdCompany Robert De Niro 1984 | NR [ 7995
36 | 38 | 9 | REVENGE OF THE NERDS A CBS Fox Video 1439 ﬁg?ﬁ;fggj’gi{g‘; 198 | R | 7998
37 | 30 | 10 | WHERE NO MAN HAS GONE BEFORE Daramountmictures @ 1007 ‘{‘nga':‘ds,gf’r;‘g 1966 | NR | 1495
NEEE e o0 | |
39| 36 16 | ALLOFMEA Thorn/EMI/HBO Video TVA2715 f’l‘l‘iﬁo"r"ﬂ?;'” 1984 | R | 7995
W0 7| b | THECORBOMITEMAMUEVER  DITOTCN . o0on  [menSine s w |

® Recording Industry Assn. Of America (RIAA) gold certification, sales of 50,000 units or suggested list price income of $2 million (20,000 or $800,000 for
non-theatrical made-for-home product). A RIAA certification for platinum, sales of 100,000 units or suggested list price income of $4 million (40,000 or $1.6
million for non-theatrical made-for-home product). Titles certified prior to Oct. 1, 1984 were certified under ditferent criteria.) & International Tape Disc Assn.
certification for gross label revenue of $1 million after returns or stock balancing.

Future or Fossil? Sony Corp.’s new 8mm video camera, with 8mm
videocassette, which is about the size of an audiocassette, alongside.

Fast Forward

BY FRANK LOVECE

SONY, WHICH HAS been an-
nouncing since 1980 that it’s ready
to market an 8mm video system,
has just announced it again (Bill-
board, May 11).

Making the company’s word more
credible this time is a fertile market-
place already plowed by others, plus
promising developments in the
availability of 8mm blank tape. Con-
sumer awareness of the mini-for-
mat—which uses videotape cas-
settes only slightly larger than au-
diocassettes—has grown with the
recent additions of Canon and
Sanvo to the ranks of 8mm hard-
ware marketers. In fact, most ob-
servers agree, Sony’s imminent en-
trance should provide an important
push to the still-nascent 8mm mar-
ket.

As with Beta Hi-Fi, Sony’s intro-
duction of what it calls Video 8
comes full-blown with software—in
this case blank tape—and accesso-
ries. The $1,695 camcorder, model
CCD-VE, comes to market with two
optional outboard components, as
well as with 30-, 60- and 90-minute
blank cassettes. Sony’s spec sheet
also mentions two-hour recording
with a “P6-120" blank, with market-
ing of this maximum length sched-
uled to begin this summer.

Unlike Sony’s record-only Beta-
movie, the new 8mm camcorder is
both a record and a playback unit.
The camera portion carries an ad-
justable, detachable electronic view-
finder, and a CCD (charge-coupled
device) imager rather than a cam-
era tube. The advantages of a CCD
and other microchip imagers are du-
rability, light weight and negligible
size. The main disadvantage is their
relative insensitivity in low light sit-
uations, although the claimed 19 lux
minimum-illumination here is re-
spectable.

The VCR portion is a two-video-
head system that uses the metal-
powder tape specified in the 1983
standards agreed to by more than
120 companies. The CCD-V8 also
features freeze-frame and picture-
scan capabilities, as well as off-air
recording with an optional tuner/
timer.

The use of metal powder for the

magnetic coating (rather than the
standard metal oxides) is some-
thing of a requisite, given the band-
width restrictions of quarter-inch
videotape. The needle-shaped metal
particles offer high degrees of mag-
netization (coercivity) and signal
retention, which are said to offset
the bandwidth compression.

TDK and Fuji sources point out
that the relative newness of the pro-
cess, the need for increased quality
control and the low production runs |
expected make 8mm tape expensive
to produce. However, a sampling of
East Coast and Midwest dealers
suggests that the high-end nature
of 8mm video, as well as its “archi-
val” uses, will support retail prices
higher than those for half-inch tape.

Suggested retail prices for Sony’s
blank cassettes are $13, $14 and $16
for the P6-30, -60 and -90, respective-
ly. Sony won’t comment on whole-
sale pricing, although retailers, off]
the record, place the three lengths
in the $7, %9 and $10.75 range. R
tailers also say the cost-effectiy|
longer tapes will probably be t
most appealing to consumers.

How much impact Sony’s intr
duction will have on the prerecord
software side is uncertain. Techn
logically, metal-powder tape seen
capable of reproducing studio-qua
ty programming. Retailers, howe
er, almost uniformly agree th:
there will be no viable prerecord
gmm market for as much as fiv
years to come.

Regardless, along with the earl
buzzings about prerecorded 8m
fare are some active preparation
by blank tape manufacturers.

TDK, which supplies blank tap
to early 8mm advocate Kodak on a
OEM basis, has introduced its ow
brand of 30- and 90-minute meta
powder 8mm blanks. And in a mov
prerecorded program supplier
agree is critical for their need
TDK is introducing a 120-minut
8mm tape, tagged the MP-120, a
the Summer Consumer Electronic
Show. Factory production of this s
far maximum-length 8mm tape b«
gan at least a month ago, accordin
to a company source.

Wholesale prices for the 30- ar
90-minute TDK blanks respective
range, depending on quantity, frc

(Continued on page .
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Hot Rock Videos

Volume 2

11 Songs Indwding:

HOT ROCK VIDEOS

Volume 2

Volume 1
It’s an all-star video dance party for the  Viskse 3 o e Six sizzling conceptual clips from the lead-
‘vn'?" ['3‘: T:;E i ina ing edge of rock and roli, featuring The

home, compiling some of the biggest re- =5 JO FAITE ,’,3!
No Brakec | ;- .;y?ﬁf » Thompson Twins’ worldwide smash,
™
- ‘1 )

VIDEO A GO-GO

cent hits from America’s discos and video

nightclubs. “Hold Me Now”} and a newly-produced
- Hi-l C 1 3 : : g 1o €6

Includes Stephanie Mills’ #1 Disco/ “oritty vocal power of John Waite and the ;ij:gg;r;:’oer;’c’)f Eustreslereptive

Dance single, “Medicine Song’, CHERE AT v SRl IV W M A .

Bananarama’sTop 10 record, “Cruel Nt gt CRUTSEPe o SRR i 11 Iincludes Rodney Dangerfield’s hilari-

Summer”, and Animotion’s huge - UBERR RN T DR S ous hit, “Rappin’ Rodney’), Jefferson

high-tech hrt “Obsession” Plus, daz- Brilliantly produced for the home screen, - ~ Starship’s celebrity-studded “Layir’ It

zling new videos by Kool & The Gang, ~John VVaite's exc  live show Te: '~: On The Line”, and the latest musical

The Vels and The Bar-Kays. - 11 great sc : di A ge’, visions of Lou Reed and Meat Loaf.

TISiaN PHNIGCVISION

.Ig ;‘1: S 1 g g
I _
"] BTN I MOWOEDTION o ateeevitios

i ROCVEBI D stpareiiveron [ Mﬁﬂlowmq' ’ r’“ﬂ 1 AL Ok

i ' lr’l.

111

.' LD
-!"'."'..
-,\5_ I.ﬂlv

Skl
A

AVAILABLE ON MUSICVISIGN. VIDEOCASSETTES o

|
IS A TRADEMARK FOR VIDEOCASSETTES WITH | RCA/Columbia Plctures Home Video 2901 W. Alameda Ave. “S,IEEE?'

© Artwork and Design 1985 RCA/Colum bia Pictures Home Video. All Rights Reserved. | 4 ; |
Price may vary in Canada | THE GREAT SOUND QUALITY OF VHS Hi-FI AND BETA HI-FI Burbank, Ca. 91505 POP HOTLINE 1-800 RCA/CPHV
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TOP VIDEOCASSETTES :
A
o ng Compiled from a national sample of retail store rental reports. ne Sllne
$/8/3 53 «| | 00O U U 00
cf N © Copyright Owner, Principal § 2= ) A
& \)‘; &/ TILE Distributor, Catalog Number Performers x| x VCR HAROWARE GROWTH SLACKENEO in April, but the results were still im-
pressive, with 685,000 machines sold, a 59% boost over the year before,
1 1 6 THE TERMINATOR A Thorn/EMI/HBO Video TVA2535 A. Schwarzenegger 1984 | R according to the Islectronic Industries Assn.’s Consumer Electronics
- _ Group. The numbers are only disappointing in comparison to the phe-
2023 THE COTTON CLUB gr:;gg:sljtﬁgenie Entertainment 1714 S;g:i’faﬁz'e 1984 | R nomenal figures for the first part of this year, when machines were
_ moving at a pace 80% or more above last year’s. A measure of the pace
3 |2 | 2 | TEACHERS CBS-Fox Video 4728 T o iams 1984 | R that’s been set so far can be seen in the fact that even with April’s
YR — e slack figures, VCR sal‘es for the year to date are up by 72.9% from
q | 4 4 BODY DOUBLE T AT MelaiieGriffith 1984 | R 1984. Last year, the luIA_says, 1,824,887 machmes had been sold to
dealers by the end of April; this year, the figure is 3,155,813.
5 | 5 | 12 | BACHELORPARTY A CBS-Fox Video 1440 o Hanks 198 | R
- RCA/COLUMBIA PICTURES INTERNATIONAL isn’t going to have problems find-
6 | 3 | 12 | REVENGE OF THE NERDS A CBS-Fox Video 1439 ﬁg:’:;fggi‘;'rg‘; 198 | R ing product to put out for quite some time. The company has signed a
: licensing deal with Orion that will give it exclusive overseas rights to
7167 COUNTRY Touchstone Home Video 241 é‘;sn?'giésgrgde 1984 | PG 30 library and 29 current and future titles from the studio. No details
‘ - on the money involved are available, although RCA/Columbia Interna-
8 | 9 {5 | SUPERGIRL 5'3'}\3}?5"':%32217.515 g;'g:‘g!?‘o‘zle 1984 | PG tional did say that the “deal provides for substantial guarantees
against royalties based on video distribution results.” In an unrelated
9 | 8 | 21 | POLICEACADEMY A w‘a‘i#::’ggnﬁg‘%’go 20016 i}emv‘f:g‘t’:;ﬁ”befg 1986 | R deal, RCA/Columbia International has also arranged for distribution
— . of its product in Greece, via a linkup with Videosonic. Videosonic will
10| 7 | 4 | THE POPE OF GREENWICH VILLAGE A  MGM/UA Home Video 800490 E,,'i'gkz;’%%ﬁke 1984 | R have rights to 105 titles, which will be subtitled in Greek and are due
1nluli g;s%;(rREK 11I-THE SEARCH FOR garamount F’icturevs_d ’1 VDVil’Liam Shatner 1984 | PG for distribution starting sometime this fall.
aramountome Video 16 EfoEstic ey VESTRON VIOEQ HAS ALSO BEEN a heavy player in the rights market recent-
12 | 12 | 13 | RED DAWN A MGM/UA Home Video 800499 ga‘T'L%kmz“s’a'f‘éae” 1984 | PG-13 ly, picking up and scheduling releases of such titles as “Pumping Iron
‘ : II: The Women,” the Giorgio Moroder version of ‘“Metropolis,” and
13 | 10 | 4 | THIEF OF HEARTS g::zzgﬂ:: E‘::‘;’gevsideo 1660 g;ig;fsvuiﬁi’ams 1984 | NR “Outpost,” “At Close Range” and “Miracle Mile,” the last three part of
e _ a multi-picture agreement with Hemdale Film Corp. All of the Hem-
14 | 16 | 15 | THEWOMANINRED A ¢ 8;2:?02'%‘3'5‘3; E:ﬁ‘;&'gfgck 1984 | PG-13 dale titles are in pre-production right now. Picked up in a separate deal |
» with Hemdale was the Charles Bronson-starring “Murphy’s Law.”
15| 13| 3 | OH,GOD!YOU DEVIL A wz::z: E?ﬂ‘:;e\'”sdzg‘i’ﬁsls $‘:g’vgv255“r”5 1980 | PG Vestron’s Children’s Video Library has just picked up the rights to
“Robotman And Friends” from United Media Licensing. The company
16 | 28 | 2 | OXFORD BLUES CBS-Fox Video 4725 Rob Lowe 1984 | PG-13 also is continuing its made-for efforts, with “Truly Tasteless Jokes” a
— recent release in the genre.
17 | 18 | 8 | THELITTLE DRUMMER GIRL A KEZI E‘g‘::";e\'ﬁ e 6 Diane Keaton 1984 | R
: UNITED ENTERTAINMENT INC. is making a major push to increase its profile
18 | 14 | 16 | ALLOFMEA Thorn/EMI/HBO Video TVA2715 E‘itl‘;vfo"r"jir:” 1984 | R n thefhome video marketplace. (I;ast year the company was exclusive
_ manufacturer/distributor for VCI Home Video and Vanguard Video.
19| 15 | 7 | IRRECONCILABLE DIFFERENCES A Cgf{jf: gg‘se;“a iuestios gﬁzﬂe(y"[“;:; 1986 | PG Now it’s added a new label, United Home Video. The company will try
to consolodate its efforts under the United Home Video label. UEI
20 | 17 | 11 | GONE WITH THE WIND A MGM/UA Home Video 900284 Sl'jl':n(ﬁtl’; 1939 | G claims a library of about 600 titles, and says all future releases of these
. - titles will come under the United Home Video label. First titles out via
21| 21 | 2 | NINJAIITHE DOMINATION ® e S5 Eﬂgi:;:%gi'ckey 198 | R United Home Video are “The Lucifer Complex,” “Whale Of A Tale,”
: “The Brothers O’'Toole,” “Point Of Terror” and “Stromboli.” The com-
22 | 22 | 11 | CRIMES OF PASSION Rgx vag::g 5;323’%5512 ﬁimf:;‘g:r"zﬁ's 1984 | NR pany, which says it has installed 300 new slaves in its duplication facili-
o . 6 ” H - a 2 .
73 | 15 | 15 | once Uron A T e AmEmGA & Tre Ladd Company Rabort De Niro - ty, will release “Blood Cult,” a film it co-financed, sometime this year.
WarnerHoma Videol20017:15 Jaes oS AMERICAN NATIONAL ENTERPISES has picked up the rights to “St. Helens,”
24 | 24 | 37 | ROMANCING THE STONE A CBS-Fox Video 1358 e 1984 | PG a feature dealing with the explosion of Mount St. Helens starring Ar
. Carney and Cassie Yates. The film has had heavy cable exposure.
251 25 | 18 | TIGHTROPE A xg[:g ﬁ;me(lfdzg‘f{isoo Clint Eastwood 198 | R S
e — — T ?gﬁ:;N:E \éIO}EOd|SIUO|NG solmvtzlgetnre mz'i‘rhketmg in ltsl;lune relﬁaée_es,tcg?
26| 23 | 2 FIRST BORN ! 1984 | R ring its schedule around Westerns. The company has reached into 1
- Paramount H?me. Video 1744 Peter Weller library for the titles, with “The Big Sky,” “Station West,” “Badman’y
27 | 30 | 24 | THENATURAL A ¢ Sgggc\zg’gbée_‘zp(')%‘ggs g?etl’fn“c'fgggmd 1980 | PG Territory” and “Return Of The Badmen” coming out at $24.95, and
— - : S “Gun Smugglers”/“Hot Lead” and “The Renegade Ranger”/“Scarle
28 | 26 | 8 | THERAZOR'S EDGE RoA/Columbia Picturss Eere 1984 | PG-13 River” being released as $34.95 double features. All of the titles will b
- in black and white.
29 | 27 ) FLASHPOINT A Silver Screen Partn_ers Kris Kri§tc_;fferson 1984 R
- Thom/Ew/HBo icomgzn0 Treatw”?'ams PARAMOUNT HOME VIOEO is another company pulling titles out of its tele
30 | 39 | 10 | EXTERMINATOR2 ® ng‘&c/”&f\'msnlgcvideo 800516 mﬁsor‘vg;”geebles 1988 | R vision library for home video exploitation—and some of them at price:
. . the consumer press is already describing as exploitative. Bearing the|
31 | NEW)p | CITY HEAT wiiﬂii E‘L‘:‘:he\'ﬁsd@gtﬂisaa g"rr‘ttsasmﬁfd 1984 | PG highest retail tag is “Shogun,” whose four episodes will sell for i sug-
£ ur Zeynotes gested $249.95. Other product coming out of the company’s video
32 (32| 5 | BILLCOSBY HIMSELF A CBS-Fox Video 1350 Bill Cosby 1981 | NR vaults includes “More! Police Squad” and “Working Stiffs,” both con-
, _ sisting of tv shows and both selling for $39.95, and the premiere epi
33 | 38 | 21 | THENEVERENDING STORY A azﬁﬂii EL°§,’§Q?£’§‘1”{?99 Ei;r:t’:guga 1984 | PG sode of the recently cancelled “Call To Glory,” bearing a suggested list
_ - : : ’ of $49.95. Also on Paramount’s schedule is “Melon Crazy’” by comedian
a1l Sl AUNDER THEVOLGANO(® VA Dot Corp. 80125 dacqueing Bisset ) A Gallagher.
35|33 | 16 | THEEVIL THATMENDO A ¢ R ran Charles Bronson 1984 | R EMBASSY ISN'T KIDDING ARBUND with the release of its latest child-orient-
ed title. The program, “Baby Dynamies,” is basically an excersise tape
36|37 |13 E'AE'Z“BVENIURES OF BUCKAROO Vestron 5056 Jpgr‘]‘:"l_"i‘{f]”%' 1984 | PG for the toddler-and-younger set. Two volumes will be marketed, each
ES priced at $39.95. Introduction of the title will be through a direct mar-
37 | NEWD | THE KARATE KID 5%:1‘;0\7'(‘;”“%"’2"(;?3?5 Raiph Macchio i 1984 | PG keting effort in the pages of Parents magazine. Also featured in the
1de0 & — S e o Parents direct marketing effort will be “The Lamaze Method: Tech
38|36 | 6 NO SMALL AFFAIR 5%:1,;0\%;%?;&;?5 JDc;r:n?mgre 1988 | R I{]iql;l’es For Childbirth Preparation” and the magazine’s own “‘Shape
. p. TONY SEIDEMA]
39 | 38 | 27 | THE EMPIRE STRIKES BACK 4 CBS-Fox Video 1425 Mark Ham 1980 | PG R = S—— S S
40 | 31 | 3 | PERILS OF GWENDOLINE S e Tawny Kitaen 1985 | R

® Recording Industry Assn. Of America (RIAA) gold certification. sales of 50,000 units or suggested list price income of $2 million (20.000 or $800,000 for
non-theatrical made-for-home product). A RIAA certification for platinum, sales of 100,000 units or suggested fist price income of $4 million (40,000 or $1.6
million for non-theatrical made-for-home product). Titles certified prior to Oct. 1, 1984 were certified under different criteria.) ® International Tape Disc Assn.
certification for gross label revenue of $1 million after returns or stock balancing.
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CITY HEAT

Though “City Heat’ did less
than gloriously at the boxoffice
considering the star power that
fuels it, the movie may now be
on its way to making up for its
poor performance via the home
video market, debuting at num-
ber 31 on the rental chart. De-
spite the presence of Clint
Eastwood and Burt Reynolds,
“City Heat” had a brief theatri-
cal life, and grossed only $37 mil-
lion.

The title should be a good test
of the piece of home video wis-
dom that says films that do bad-
ly at the boxoffice can be good
candidates for home video bucks,
because they’re pulled from the
theatres so fast most filmgoers
don’t get a chance to see them.

The story takes place in Kan-
sas City in 1933, with Eastwood
portraying a tough cop and

| Reynolds a wisecracking detec- | |

tive. The two team up and con-
tend with the mob and each oth-
er, with comic results. Jane Alex-
ander, Irene Cara, Rip Torn,
Richard Roundtree, Tony Lo
Bianco and Madeline Kahn co-
star in the film, which was di-
rected by Richard Benjamin
(“My Favorite Year”).

“City Heat” was released on
cassette May 13 by Warner
Home Video. Merchandising aids
promoting the feature are post-
ers, counter cards and in-store
standees. Advertising funds are
available through WEA. The ti-
|tle is available in VHS and Beta
jformat, with a suggested list
{ price of $79.95, and as a $34.98-

list laserdisk.

Continued from page 25)

lude ABC, Adler Entertainment
annon Films, Blair, Filmation, Fox
orber, King Features, Lorimar,
etromedia and the Samuel Gold-
vyn Co.

As for St. Tropez, sources close to
he show’s organizers say the event
5 being sharply scaled back from
ast year. Chances are good that the
‘estival will still be held, as it was
ast vear, the week before what was
mce Videom and is now Mipcom.

ut the show will now be much
nore of a local event, with little of
‘he hoopla or facilities needed to

ake it truly international in scale,
ources say.

Word is that the cutbacks are be-
ng made even though American in-
erest in the show is still relatively
tigh. The St. Tropez Music Video
‘estival reportedly lost more than a
nillion dollars last year, and the or-

anizers are said to be worried that
ey’ll see a similar flood of red ink

his year.
TONY SEIDEMAN
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AN.E.

HomeVideo.

EXCLUSIVELY DISTRIBUTED BY PRISM ENTERTAINMENT

ome video

Soaring Above the Rest...

A far-sighted new force in entertainment has appeared
on the horizon. American National Enterprises, Inc.
presents A.N.E. Home Video, exclusively distributed by
Prism Entertainment Corporation — a fresh vision in
home viewing, offering a unique line of quality motion
pictures that the entire family will enjoy.

A Proud New Name in Home Video...A.N.E.
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SHOW STOPPER

BILLBOARD’S
4th ANNUAL

VSBA

SHOW ISSUE
FOR EASY REFERRAL!

WEEKLY CHARTS
NEWS AND REVIEWS
BEST READERS:

SELL-THROUGI
ORIENTED
VIDEO RETAILERS!

BONUS CIRCULATION

ISSUE DATE: AUGUST 31

ADVERTISING MECHANICAL
DEADLINE: AUGUST 9

FOR ADVERTISING DETAILS CALL:
Ron Willman in New York (212) 764-7350
Diane Daou in Los Angeles (213) 859-5312
or contact any Billboard Sales Office world-wide.

sk Billboard

1515 Broadway, New York, N.Y. 10036

The International Newsweekly of Music and Home Entertainment

‘Goldwyn Gold’
Glassics Due
From Embassy

LOS ANGELES Embassy Home
Entertainment will release its
“Goldwyn Gold” collection of clas-
sic films on June 26. The company
had been running a series of teaser
ads on the acquisition to whet deal-
er appetites.

The 55 films making up the Gold-
wyn Gold collection have earned 91
Academy Award nominations span-
ning most categories. The collection
features 40 of the most popular film
stars of the '30s and ’40s.

The initial release will include
“The Best Years Of Our Lives,” a
winner of seven Academy Awards
that centers on three World War I1
veterans readjusting to civilian life.
Myrna Loy, Frederic March and
Dana Andrews star. The two-vol-
ume film will have a suggested re-
tail price of $89.95 for cassette in
the U.S. ($109.95 in Canada) and
$39.95 on laser videodisk in the U.S.

Other initial titles include “The
Little Foxes’ with Bette Davis,
“The Princess And The Pirate” with
Bob Hope and Virginia Mayo, and
Gary Cooper’s “The Westerner.”
The latter three films will retail for
$69.95 in the U.S. and $89.95 in Can-
ada.

The Goldwyn Gold series will
move into the marketplace at differ-
ent times than normal Embassy re-
leases. A special collector’s edition
poster measuring 16 by 24 inches
and containing restored original art
will be shipped each month to deal-
ers featuring one of the titles. The
first poster features “The Best
Years Of Our Lives.”

MUSIC RELEASES

(Continued from page 25)

the featured headliners in a 60-min
ute concert performance title
“Live In Tokyo,” set for June re
lease by Pacific Arts Vide
($24.95).

And later in the summer, Pacifi
Arts plans to come out with th
third and fourth volumes of its wel
received Huberman Festival series
an eight-cassette compilation fea
turing the Israeli Philharmonic Or
chestra and guests Isaac Stern, Itz
hak Perlman and Pinchas Zuker
man. These run 50 to 60 minutes an
are offered in both formats fo
$39.95.

Thorn EMI/HBO will expand its
ongoing Classic Performances se-
ries in July when it releases “Sleep-
ing Beauty” and “Manon Lescaut.”
Pioneer Artists has three disks
scheduled in June: “A Night With
Lou Reed,” priced at $24.95, and
“Blancmange’’ and ‘“‘“Tears For
Fears,” both three-song, eight-inch
disks priced at $12.99.

Pioneer is now mailing its newj
marketing tool, “Laser News,” to
dealers and press as a means to
spotlight its catalog of titles, de-
scribe product more fully and pro
vide camera-ready artwork.
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MARVEL COMICS LINE

(Continued from page 25)

“76% of kids aged 6-17 are familiar |

with the characters. Those kind of
demographics suggest we will have
a well-known product right out of
the box.”

Prism will offer extensive dealer
support, with in-store posters, stick-
ers, mobiles and other materials, in-
cluding a full-color floor display ca-
pable of featuring the 36 episodes.

Distribution efforts will also be
broad, with extensive trade and con-
sumer print advertising. Spot televi-
sion advertising is also being consid-
ered.

Prism will utilize its existing dis-

tribution network, but is also eyeing |

bookstores, supermarkets, toy
stores, drug stores and other out-
lets as well as video specialty stores
and record stores, all of which Col-
lier maintains can be successful
with the line.

Collier adds the deal allows him to
have the option of re-editing and re-
packaging the programs in order to
have $9.95 or even $7.95 product
two years downstream if market
conditions shift in that direction.

This will be Prism’s fourth sub-la-
bel. Already available are the Prism
line, the Silver Screen line and the
recently announced American Na-
tional Enterprises Inc. programs.
Silver Screen’s “second act” of 24

$19.95 titles is set for July release. |

Prism began operations in Febru-
ary, 1984.

‘SUPER POWERS’

(Continued from puge 25)

We'll have to see.”

The titles in “The Super Powers
Collection” have “been a Saturday
morning regular for years,” says
Marinzi, but he doesn’t expect that

» hurt the market potential of the
programs. “Superman and Batman
are kind of timeless,” he says.

Bolstering his belief that the ti-
tiles will perform despite their long-
tlime Saturday morning exposure,

arenzi claims, is the performance

f similar product in the home video

narketplace. “If you go back just
he last six months to a year, you
ee a lot of animation” doing well on

e market, he says.

As for the advertising and promo-
ional campaign behind the Warner
itles, Marenzi says, “We will be
utting some good steam behind it.”
-o-p will include life-sized store
tandees, posters, countercards and

unter display boxes.

When you want
to reach
leading
video
retailers . ..

BILLBOARD!

We mean business!

LBOARD JUNE 1, 1985

A.N.E.

HomeVideo.

Soaring

Above

the
Rest...

The feature
presentation in
the premiere
AN.E. Home
Video release is
“IRONMASTER,’
a stirring action
epic set at the
dawn of time.
Primitive clans
clash, as prehis-
toric man'’s
discovery of the
first weapon
opens the gates
of war in a thrill-
filled spectacle.
#1651

A Proud New Name
in Home Video...
A'N'E'

EXCLUSIVELY DISTRIBUTED BY PRISM ENTERTAINMENT

ome video
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How will the industry develop — Topics Include: ———

mn the closing years Of the 20th f:entury? ) * Will video kill the audio star?
Find out at the premier International Music O ety o e e frae el

and Home Entertainment Industry Conference ... * Where the customers are

® Marketing Video Music

® The international crossover phenomenon
e Complete Compact Disc update

¢ International copyright questions

® The future of home entertainment

* [n conjunction with INTERGU, the International :
Copyright Society

¢ Catering to the individual and united concerns
of the recording, publishing, home video and
computer software industries.

* Simultaneous translation of all sessions into
German, French, English, Spanish and Russian

Be there to meet with
the shapers of the future.

A partial listing of panelists and speakers

Marcus Bicknell — Marketing Director/Cable Division. Thorn-EMI Donald MacLean — Chairman, Federation Against Computer Software Theft

Stan Cornyn — Vice President, Warner Communications, U.S. Prof. Dr. Erich Schulze — President, INTERGU

Fritz Rau — Director, Lippman & Rau Dr. Klaus Schrape - Director/Department of Media & Communications, Prognos, AG

dan Timmer — President, PolyGram Dr. Stephen Stewart Q.C. — Chairman, Common Law Institute of Intellectual Property, Ltd.
Chris Wright — Chairman, Chrysalis Dr. Herbert London — President, Data for the Future

Ken Kragen — President, Kragen & Co. Mickey Kapp — President, Warner Special Products

Bob Geldof — Artist Giorgio Moroder — Songuwriter, Producer

enmEENEnEsnEaenss REGISTRATION FORM sszsuunnsnsnnanmn:

REGISTRATION FEES HOTEL BOOKINGS
| 11$ 550} (f 455) {DM 1635) — INDIVIDUAL REGISTRATION RATE Hotel space is limited {especially Suites}. Please place your reservations early 10 ensure availability. If the room requested
[ 11{$ 450) (£ 370) {DM 1340) — *“CORPORATE REGISTRATION RATE (per person) is not available, a reservation will be made for the most similar accommodation.
| | FREE (THERE IS NO REGISTRATION CHARGE FOR THE ACCOMPANYING SPOUSE) Check accommodation below: Note:- Room/suite rates quoted are inclusive of
Sheraton breakfast, 14% VAT and 15% Service Charge.
{Registration fee can be paid in dollars, pounds sterling or deutsche marks}.
SINGLE ROOM: [ 1 DM 204.50 ($66 / £55)

*The reduced “‘corporate’” rate is for 3 or more paid registrants for IMIC from the same company.

{Note for multi-national companies: the “corporate” rate is only applicable to 3 or more paid DOUBLE ROOM: [ 1 DM 258.00 {$84 / £70)

registrants working in the SAME country)

ONE-BEDROOM SUITES:

LASURYYE FLEATLIALES Junior Suite: [ 1DM 469.50 (5152 /£127)  (Single occupancy)
THLE SPOUSE NAME P | 1 DM 489.00 ($159 / £132) {Double ,, )
COMPANY Bayern Suite: [ 1 DM 469.50 {6152 / £127) {Single occupancy)
ADDRESS i “ [ 1 DM 489.00 {$159 / £132} (Dovble )
ey el e e,
COUNTRY TELEPHONE TELEX: : "

The reg ion fee covers all sessions — both IMIC and INTERGU — and also the social activities ovganned n TWO-BEDROOM SUITES:

connection with both events —~ cockiail parties, receptions, lunchx and 2 banquet. The {ee does

not include air fair or hotel accommodanon. but discounted “group™ hotel rates are available at the de luxe Sheraton Hotel.
Canceilations afier May 25th are subject 10 a 10% cancellation fee uniess registriation substitutions are made

Enclosed is cheque foramountof_____ __ (Piease state: $/£/DM)
Charge Credit Card No: Exp. date,
| 1 American Express [ | Diners Club | | Bank Americard/Visa ~ [ ) MasterCard

Mail complete form to:

U.S. only: Kris Sofley
Billboard 9107 Wilshire Boulevard
Beverly Hills, CA. 90210
(818) 842-1212

Wk Billboard IMIC'SS

Admiral Suite: [ 1 DM 1099.00 ($356 / £296) (Single occupancy in each bedroom)
Ambassador Suite: | | DM 1249.00 {$405 / £337) « . © ® 00 )

Arrivaldate:__________ Departuredate:___________ {Total no. of nights } Time of arrival:

The Deutsche Marks room rate per night Quoted above 1s the discounted price for IMIC participants 1o pay the Hotel in June "85 (The $ and
equivalents — based on Dec. ‘84 exchange — are for reference only.) Unless room cancellations are made 10 days prior 10 the conference date
{1.e. May 25}, a cancellation fee of one night’s room rate will be due.

All other countries Vera Madan,
Conference Coordinator
Billboard 7 Carnaby Street London W1V 1PG
01-439-9411 Telex: 262100 Billbd G
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RETAIL SHAKEOUT

(Continued from page 29)

high risk, with the number of jointly
ventured productions possibly dou-
bling during the coming year.

Overall, the seminar agenda cov-
ered motion pictures, television and
the music industry, with its entre-
preneurial theme illustrated
through presentations from three
industry entrepreneurs: producer
Michael Phillips of Mercury Enter-
tainment Corp., Peter Samuelson of
Interscope Investments and George
S. Kaufman of Kaufman Astoria
Studios. All three cited changing
technologies as a factor in their re-
spective businesses, with Samuel-
son and Kaufman in particular un-
derscoring the critical role techno-
logical shifts will pay in their
futures.

Samuelson, for example, noted
that while his firm has major inter-
ests in a diverse array of technol-
ogies including laser optics (for sur-
gical applications) and motion pic-
ture opties (Panavision, recently
purchased from Warner Communi-
cations), Interscope’s growing slate
of feature productions won’t
prompt any move into distribution.
“The technology in the next five
years will change more than it has
in the past 40,” he cautioned.

Kaufman stressed plans to posi-
tion the sprawling Kaufman As-
toria complex for emerging audio/
visual production and distribution
options rather than focusing solely
on its niche in conventional film and
video work.

Elsewhere, Furst offered some
clues for the future of home video
software, predicting that laser
printing technology and 8mm video-
cassettes could translate into a unit
manufacturing cost under $5 within
the next few years. Such a break-
through could yield broad viability
for $19.95 product, he said.

Also on the agenda was MTV
Networks executive vice president
and chief operating officer Robert
Pittman, who reviewed the genera-
tion strategy behind MTV’s original
launch and argued that the service’s
impact on young “tv babies” finds
them “educating the adult demo-
graphie” about the allure of video
music.

FAST FORWARD

(Continued from page 30)

$7-$7.35 and from $9.50-$10.05.

Fuji, which started marketing its
“Fujix-8” 8mm video system in Ja-
pan in April, is also set to bring its
! own brand of 8mm blanks to this
country. U.S. marketing plans for
Fujix-8 hardware are quite uncer-
tain, but a successful tape launch
may be a first step.

In a related development, TDK is
scheduled to start delivery next
month on an 8mm video head-
cleaner, the model CL-8. No sug-
gested retail price has been set.

With Canon, GE, Kodak, Polar-
oid, Sanyo and now Sony actively
pursuing the 8mm market, and with
tape suppliers “intensely interest-
ed” in the duplication market, in the
words of 2 TDK spokesperson, 8mm
video seems to huve made the leap
from the drawing boards to the
drawing rooms.

A.N.E.

HomeVideo.

A.N.E. Home Video's debut
release of seven titles also
Includes these outstanding
feature fllms:

NCE UPON A
e ——— .

ZERO MOSTEL stars as the
greastest rascal of them all
in this rollicking comedy.
*1654

B . I ' . . I I E
A_~

-

[ — 1

-’

Two female adventurers
battle a super-villainous in
the treacherous waters of

the Bermuda Triangle.
#1653

BEASTS

A wounded, enraged
grizzly and two murderous
criminals stalk a terrified
couple in the Rockies.
#1655

TONY LO BIANCO is a
crippled rodeo rider
attempting a painful

comeback and a difficult
family reunion.
*1656

EXCLUSIVELY DISTRIBUTED BY PRISM ENTERTAINMENT

Johnny
firecloud
A young Native American
takes violent revenge for his
grandfather's murderin a
searing drama starring

RALPH MEEKER.
*1652

lost

SANDRA DEE portrays the
concerned mother of a little
girl lost in the dangerous
Utah wilderness.

#1657

ome video

Soaring Above the Rest...

A Proud New Name . In Home Video...
A.N.E.

order close July 10
on-street premiere july 23

—_—_——
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aideo music

Anti-War Glip Provokes Network Wrath

Hardcastle’s ‘19’ Recut Following ABC, NBC Objections

BY JiIM BESSMAN

NEW YORK Angry reaction by
two television networks to a rock
video using their graphic Vietnam
War documentary footage has
caused the directors of the clip to re-
cut it with similar material obtained
from stock footage houses.

Jonas McCord and Bill Couterie,
who fashioned the anti-war clip for
Paul Hardcastle’s British chart-top-
ping anti-war dance tune “19” out
of their own award-winning 1982
ABC-TV documentary “Vietnam
Requiem,” were made to remove all
the footage originating from ABC-
TV and NBC-TV after the initial
version of the clip was submitted to
the networks. The two men share
songwriting credit with Hardcastle,
who was reportedly so moved by
the documentary that he mixed part
of its narration and dialog with his
own electronic dance music and ad-
ditional words.

Couterie says that an agreement
with ABC allows the voice of the
network’s late anchorman Frank
Reynolds to remain on the video
soundtrack, but that the corre-
sponding newscast footage, present
in the documentary, could not ap-
pear in the video. McCord says that
while their contract with ABC “stat-
ed in absolute terms that we had the
right to use the documentary any
way we saw fit,” it did not specifi-
cally mention use for music record-
ings or video, and that to take on the
corporate giant in court would only
have impeded the success of the re-
cord. According to Couterie, both
networks promised to ‘“‘take what-
ever steps necessary’’ to prevent
their footage from being used.

McCord adds that NBC objected
to the “improper” use of its footage
as “an entertainment form on MTV
or any other vehicle.”” When con-
tacted, a network spokesman said
that it had sold its footage to ABC

..hewsline...

RCA VIDEO PRODUCTIONS is helping bring new blood into the video music
world. The company has selected three winners for its New York Univ.
student music video competition, and will be giving the students
grants towards production of three clips featuring RCA Records art-
ists’ songs. Winners and projects are: Chris Bongirne, doing “Watch
The Closing Doors” by I.R.T.; Jason Brandenberg, with “Home Of The
Brave” by the Nails; and Moshe Issakarov, with Elvis Presley’s “Don’t
Be Cruel.” Production of the clips is expected to be finished in June; a
screening will be held shortly afterward. MTV’s “Music News” will be
covering the clips and ceremonies.

THOSE LOOKING FOR OTHER ROUTES into the video music business may want
to try “Breaking Into Video,” just out from Simon & Schuster’s Fire-
side Books. Though not heavy on lists or specific contacts, the book’s
relentlessly upbeat tone should at least help job hunters feel good
about the business—and get some background on how production,
broadcast tv, cable tv, DBS, home video, and other areas of the smor-
gasbord that is the video industry work.

MIRAMAX FILMS HAS PICKED UP rights to “Rush—Grace Under Pressure
Tour 1984” and “Willie & the Poor Boys.” Rights to “Grace” are world-
wide; the 60-minute concert was filmed by Concert Productions Inter-
national. Among the tunes included are ‘“The Spirit Of Radio,” “New
World Man” and “Tom Sawyer.”” Also featured is the Laserium light
show. For “Willie,” Miramax has bigger star power but a smaller
scope for sales. The Who, Rolling Stones and Beatles are represented
in the program by Kenney Jones, Ron Wood, Bill Wyman and Ringo
Starr, but Miramax only has rights to the program for Japan.

VIDEO POOL SERVICES OF CHICAGO adds a major Florida restaurant/bar
chain to its roster, with Crown Liquors of Broward Inc. signing on.
Crown currently has 35 units, with video featured in 13 and plans to
equip the rest in the near future. Dance, rock and pop videos are fea-
tured, and some outlets also have a country format.

THE NATIONAL ACADEMY OF VIDEO ARTS & SCIENCES has drafted new mem-
bership criteria and nomination procedures. New requirements pro-
pose a division of the general membership into two distinct categories:
active membership (voting) and associate membership (non-voting).
All applicable individuals may apply in either classification, with poten-
tial voting members required to list two music/home video productions
they have worked on that have been commercially released and/or ex-
hibited on broadcast or cable television. The general membership votes
Wednesday (29) at L.A.’s Sunset Hyatt Hotel.

NEED A REASON TO G0 TO FRANCE IN JULY? Scheduled for July 5-8 is the
second annual Saumur Video Clip Festival. Organizers claim they
drew 3,000 “spectators’ to last year’s event. Those interested in more
info can write: MJC, 49 400 Saumur Place, Verdun, Saumur, France;
phone: 41.51.05.30. TONY SEIDEMAN

only for ABC’s use. At ABC, Rich-
ard Richter, senior producer of doc-
umentaries for ABC News, said
that his network considers it “total-
ly inappropriate to take material as
serious as that and put it in an en-
tertainment form.”

Castigating the original “19” vid-
eo as a “trivial” piece of “rock bop,”
Richter said that “to turn the [Viet-
nam footage] into propaganda is a
corruption and abortion of the origi-
nal fine non-fiction documentary.”
He further suggested that the “na-
ture of rock video as a medium”’ was
unworthy for ‘“something of ulti-
mate seriousness—death, destruc-

(Continued on opposite page)

The Video Lineup. The talk is video music after a recent press conference at
the American Film Institute in Los Angeles, where the 3M New Talent Award in
Music Video, a joint 3M/AF| project, was announced. Pictured from left are
video conceptualist Keith Williams; David Crist, marketing communications
supervisor, magnetic/audio/video products division of 3M; Simon Fields of
Limelight Films; and James Hindman, assistant director for AFI program
development.

Independent Producer/Director

Lampel Critiques His Fellow Clip Creators

NEW YORK Independent video
producer/director Bob Lampel, who
heads BLTV Inc. and was creatively
involved in Todd Rundgren’s semi-
nal early '80s music video experi-
ments, recently had his theories re-
garding the impact of music video
backed up when New York Univ.
asked him to make a high school re-
cruiting documentary.

“They were aware that kids these
days get bored by a slow enrollment
piece backed by classical music, that
they now respond more to fast-
paced media like music videos, ‘Mi-
ami Vice’ and jeans ads,” Lampel
says.

Lampel contends that today’s
kids are extremely sophisticated
viewers, having grown up on televi-
sion commercials designed to con-
vey as much information as possible
in 30 seconds. Music videos, he adds,
have further restructured their way
of looking at things.

“People have to move through
more images in a prescribed period
of time to keep an audience enter-
tained,” he notes. Music video’s im-
pact, he adds, has spilled over into
filmmaking, network television and
commercials, with the result that
young people have been trained to
recognize visual information at a
quicker rate.

However, Lampel maintains,
most video directors haven’t been
able to live up to the expectations
that the new medium has generat-
ed. “What you see too often are dis-
jointed videos full of beautiful im-
ages that don’t hold up in repeated
viewings,” he explains. “They look
good but don’t do anything, and
look more like a moving picture pho-
to album instead of telling a strong
story. But to make a three-minute
slide show without direction for a
song is shirking your responsibil-
ity.”

The main culprit in the way of
“linear”” story-telling favored by
Lampel is an overindulgence in
what he terms “dynamic editing,”
which “tends to trick people into
thinking that what they’re seeing
has movement.” Instead, he says,
he prefers less busy editing tech-
niques geared to establishing “A to
B to C” video plot lines, rather than
loading a clip with “obligatory im-

ages and pretty pictures in order to
get the piece to move.”

To back up his contention that
“it’s better to tell one tale in three
minutes as opposed to four tales,”
Lampel points to his own year-old
clips for Mink DeVille’s “Each
Word's A Beat Of My Heart” and
Tom Teely’s “A Rocket And A Ro-
man Candle.” In the DeVille video,
which he wrote and produced, the
band’s performance of the song was
integrated into the clip’s thematic
concept, while the Teely video,
which he directed, rejects dynamic
editing in favor of only 12 shots,
though each is full of visual action
created by a constantly moving

camera and New York street scene
energy. Both clips, he says, go
against the “misconception that if
music video doesn’t have a lot of
cuts it's slow.”

Another problem Lampel cites is
video directors who take themselves
and their product too seriously. He
contrasts Timothy Hutton’s clip for
the Cars’ “Drive,” which “goes past
the sensitivity of the tune,” with
Charlex and Jeff Stein’s collabora-
tion on that group’s “You Might
Think,” which he cites as a “mani-
festation” of Rundgren’s initial ef-
forts.

Lampel, who produced the “an-

(Continued on opposite page)

PolyGram Clips Going Mohile

Chicago’s Wolfram Service in Pact

BY MOIRA McCORMICK

MILWAUKEE Wolfram Video, a
custom clip compilation service
here, has secured permission from
PolyGram Video to distribute its
product to mobile video units for a
per-venue access fee.

According to Wolfram Video
president Wolf Zimmerman, Poly-
Gram is the first major company to
reverse a prior decision prohibiting
mobile services from using their
product.

“Manufacturers opposed to let-
ting mobiles run their clips have felt
that there was not enough promo-
tional value in a mobile situation,”
says Zimmerman, ‘“‘and also that
there was not enough control over
their product.”

Wolfram Video’s system, he says,
allows for the most stringent con-
trols possible. Clips are ordered by
the service on a custom basis at $10
per clip plus a $35 setup fee. With a
minimum of 16 clips per tape, two
bonus videos are thrown in at no ex-
tra charge.

When PolyGram product is or-
dered, the mobile unit pays Wol-
fram Video $10 per venue in which
it’s aired, a charge which includes
PolyGram’s access fee. In addition,
says Zimmerman, detailed feedback

sheets are required of the mobile
service from each venue in which it
has operated. Feedback sheets are
due back at Wolfram Video head-
quarters by the fifth of the follow-
ing month.

Wolfram Video has been servie-
ing mobiles since April 1.

St. Tropez Fest
May Be Trimmed

NEW YORK There are strong
indications that the St. Tropez
Music Video Festival may not
happen on an international scale
this year.

Reports are that the organiz-
ers, afraid of losing large sums
of money on the show as they did
last year, have decided not to
cancel the event but to reduce its
scale considerably.

Details of what the new ver-
sion of the St. Tropez event may
be like were not available at
presstime. For more information
on St. Tropez and on the reorga-
nization of the home video-ori-
ented Vidcom into Mipcom, see
the Home Video section.
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AS OF MAY 22, 1985

PROGRAMMING

ation.

WEEKS ON
PLAYLIST

A-HA TAKE ON ME Warner Bros.

KIM CARNES CRAZY IN THE NIGHT EMI America

RAY DAVIES RETURN TO WATERLOO Ansta

**THE DODRS ROAD HOUSE BLUES MCA Home Video/Elektra
BOB DYLAN TIGHT CONNECTION TO MY HEART Columbia
DONHENLEY NOT ENOUGH LOVE IN THE WORLD  Geffen
IAM SIAM SHE WENT POP  Columbia

GREG KIHN BOYS WON'T LEAVE GIRLS ALONE EMI America
LONG RYDERS | HAD A DREAM Frontier

FREDDIE MERCURY | WAS BORN TO LOVE YOU Columbia
THE POWER STATION BANG A GONG  Capitol
TRANSLATOR COME WITHME 415/Columbia

VIDEOS ADDED
THIS WEEK

LIGHT
LIGHT
LIGHT
MEDIUM
MEDIUM
POWER
NEW
LIGHT
NEW
LIGHT
POWER
NEW

DAVID BOWIE LOVIN' THE ALIEN EMI America
DURAN DURAN A VIEW TO A KILL Capitol
EURYTHMICS WOULDILIE TOYOU? RCA

MICK JAGGER LUCKY INLOVE Columbia

CYNDI LAUPER GOONIES R GOOD ENOUGH  Epic
ROBERT PLANT LITTLE BY LITTLE Es Paranza

POWER
ROTATION

Sneak Preview Videos

B W W s N W

*BRYAN ADAMS HEAVEN A&M

PHIL COLLINS SUSSUDIO Atlantic

*FOREIGNER THAT WAS YESTERDAY  Atlantic

GLENN FREY SMUGGLER'SBLUES MCA

HUEY LEWIS & THE NEWS BAD IS BAD Chrysalis

*MADONNA INTO THE GROOVE Warner Bros.

*THE POWER STATION SOME LIKE IT HOT Capitol

*DAVID LEE ROTH JUST A GIGOLO/1 AIN'T GOT NOBODY Warner Bros.
SIMPLE MINDS DON'T YOU (FORGET ABOUT ME) A&M

*BRUCE SPRINGSTEEN I'M ONFIRE Columbia

TEARS FOR FEARS EVERYBODY WANTS TO RULE THE WORLD  Mercury
‘TIL TUESDAY VOICES CARRY Epic

*WHAM! EVERYTHING SHE WANTS Columbia

HEAVY
ROTATION

**JOHN CAFFERTY & THE BEAVER BROWN BAND TOUGH ALL OVER  Scotti Bros.
HAROLD FALTERMEYER AXELF MCA

THE FOOLS DO WAH DIDDY DIDDY  Jem

**DARYL HALL & JOHN OATES POSSESSION/OBSESSION RCA

*DARYL HALL & JOHN OATES SOME THINGS ARE BETTERLEFT UNSAID RCA
HOWARD JONES THINGS CAN ONLY GET BETTER Elektra

*JULIAN LENNON SAY YOU'RE WRONG  Atlantic

KATRINA & THE WAVES  WALKING ON SUNSHINE  Capitol

*REO SPEEDWAGON ONE LONELY NIGHT Epic

**PAUL YOUNG EVERY TIME YOU GO AWAY Columbia

ACTIVE
ROTATION

—
N o W ENe

(SN e R e R |

**BEACHBOYS GETCHA BACK Caribou/Epic

DOKKEN ALONE AGAIN Elektra

THE HOOTERS ALL YOU ZOMBIES Columbia

LONE JUSTICE WAYS TO BE WICKED  Geffen

BELOUIS SOME IMAGINATION Capitol

SURVIVOR THE SEARCH IS OVER  Scott Bros.

*TINA TURNER SHOW SOME RESPECT  Capitol

GINO VANNELLI BLACK CARS HME/CBS

VITAMINZ BURNING FLAME Geffen

**WILLIE & THE POOR BOYS BABY PLEASE DON'T GO Passport

MEDIUM
ROTATION

B 00NN W NWON

BON JOVI ONLY LONELY Mercury

DEPECHE MODE PEOPLE ARE PEOPLE Sire

BRYAN FERRY SLAVE TOLOVE Warner Bros.

COREYHART NEVER SURRENDER EM! America

KING LOVE ANDPRIDE Epic

LORDS OF THE NEW CHURCH THE METHOD TO MY MADNESS
MENUDO HOLDON RCA

GRAHAM PARKER & THE SHOT WAKE UP  Elektra
SUPERTRAMP CANNONBALL A&M

JOE WALSH THE CONFESSOR Warner Bros.

BREAKOUT
ROTATION

IRS

o &

NN NN S NN

ANIMOTION LETHIM GO Mercury

PHILIP BAILEY WALKING ON THE CHINESE WALL Columbia

BOOMTOWN RATS RAIN Columbia

COCK ROBIN WHEN YOUR HEART IS WEAK  Columbia

LLOYD COLE FOREST FIRE Geffen

DEAD OR ALIVE YOU SPIN ME AROUND  Epic

DEL LORDS HOw CAN A POOR MAN STAND SUCH TIMES AND LIVE  EMI America
DOPPELGANGER COMMUNICATION BREAKDOWN  Manhattan

GO WEST CALLME Chrysalis

PEARL HARBOUR FLIRT
PAUL HARDCASTLE 19 Chrysalis

DAN HARTMAN GET OUTTA TOWN MCA

JERMAINE JACKSON PERFECT Arista

LADY PANK MINUS ZERO MCA

MAMA'S BOYS NEEDLE IN THE GROOVE Arista

KIM MITCHELL GO FOR SODA Bronze

RED 7 HEARTBEAT MCA

SHOOTING STAR SUMMER SUN  Geffen

RICHARD THOMPSON WHEN THE SPELL IS BROKEN Polydor
THE THOUGHT EIGHT MILES HIGH  IRS

LIGHT
ROTATION

Island

NN WO Ob WwwWwh A RNOWNWNN

THE BONGOS BRAVE NEW WORLD RCA

BRONSKI BEAT WHY? MCA

DE GARMO & KEY  Six, Six, Six  Power Disc

FLASHKAHAN ONEATATIME Capitol

JAZZY JEFF KING HEROIN Jive

RAVEN ON &ON Atlaniic

ULI JOHN ROTH THE NIGHT THE MASTER COMES  Capitol
MARC ANTHONY THOMPSON LOVE COOLS DOWN  Warner Bros.

NEW

ROTATION

—_— N W N~ N W oW

* Denotes Sneak Preview Recurrent. ** MTVY Exclusive.
For further information, contact Buzz Brindle, director of music programming,
MTV, 1133 Avenue of the Americas, New York, N.Y. 10036.
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If This Photo Was in Color, it W

ould Definitely Look Weird. That is, unless

you ordinarily like your tanks painted in pink. Add a kielbasa-stealing dachshund
to the mix, and you know Zbigniew Rybczynski has been at work again. This
one's named “‘Minus Zero,” and it’s for the Polish group Lady Pank, from their
MCA album “Drop Everything.” Standing from left are Pawel Mscislawski,
Edmund Stasiak, Jaroslaw Szlagowski, Rbczynski, Jan Borysewicz and Anusz
Panasewicz. All except Rbczynski are band members. Alan Kleinberg, not

pictured, directed the clip.

PAUL HARDCASTLE’S ‘19’ GLIP

(Continued from opposite page)

tion, mayliem and national trawna.”

Richter also noted ABC’s conten-
tion that it was ‘“‘bad taste” to use
Frank Reynolds’ footage in the vid-
eo. “He was such a stickler for ob-
jectivity, and it’s especially bad
taste because he’s dead.”

In response to Richter’s state-
ments, Couterie says that the only
reason for the networks’ actions is
their objection to rock music. “What
is the difference between the words
in our song and the 7 o’clock news?
The only difference is rock’n’roll.
And why did they love the documen-
tary and hate the video so much?
Every word in the song is from the
film, and there was never any argu-
ment with the facts. The only differ-

ence is the music.”

McCord says he and Couterie
were asked by Chrysalis Records to
rush-produce the clip following the
song’s unexpectedly rapid rise to
No. 1in England and its subsequent
rush-release in the U.S. The title
“19” refers to the average age of
Vietnam combat soldiers.

“I think we made an important
political statement,” concludes Cou-
terie. “Nineteen-year-olds fight
wars and get killed. I've never seen
anyone feel like dancing while
watching the video. You feel more
like throwing up. Just because it's
seen on MTV doesn’t mean it's a
Kiss video.”

PRODUCER/DIRECTOR BOB LAMPEL

(Continued from opposite page)

cient” Rundgren clips “You Make
Me Crazy,” “Set Me Free,” “Time
Heals” and “Rock Love,” reports
that Rundgren had also toyed with
conceptually layering together ani-
mation and live action, though with
primitive results. He says that at
that time they were looking at mu-
sic video as a ‘‘Flintstones’’-like
adult cartoon format.

One final problem in music video
production noted by Lampel re-
gards relations between record
companies and directors. ‘“The la-

For fast action, use
ACTIONMART

the Billboard
Classified,
Call Jeff Serette toll

free at (800) 223-
7524 (NY residents
dial 764-7388).

bels wait until the last possible mo-
ment to see what the trends are or
which slot is open, and then they
come to you and give you no time to
make the clip. Unfortunately, we all
take the jobs, reinforcing their
thought process that says, ‘Since
we gave you a week last time,
here’s a week this time.””

Lampel, who recently directed
MTV’s “white paper” hyping its pro
wrestling “Brawl To Settle It All”
and designed the lighting for VH-1,
is currently producing a one-hour
promotional compilation video-
cassette to be used as a giveaway
item with purchases of RCA VHS
Hi-Fi VCRs. JIM BESSMAN

1d
—Negl}[f)ls eo

This weekly listing of new video
clips generally available for pro-
gramming and/or promotional
purposes includes: Artists, title,
album (where applicable)/label,
producer/production house, di-
rector. Please send information to
Billboard, New Video Clips, 1515
Broadway, New York, N.Y. 10036.

BRYAN ADAMS
Summer Of '69
Reckless/A&M
Limelight

Steve Barron

ROSANNE CASH

| Don’t Know Why
Rhythm & Romance/Cotumbia
New Company

Wayne Isham

FISHBONE
Modern Industry
Fishbone/Columbia
Steve Buck

David Hogan

GAP BAND

| Found My Baby

Gap Band VlI/Total Experience
Karolyn Ali/8ill Parker Productions
Bill Parker/Peter Allen

GOWAN

Strange Animal
Strange Animal/Columbia
Michael Rosen

Derek Sewell

FREDDIE JACKSON
Rock Me Tonight
Rock Me Tonight/Capitol
Eric Meza

Bill Mason

JOE LAMONT

Secrets You Keep
Secrets You Keep/Private 1/C8S
Goetzman/Demme Productions
Tim Matheson

RATIONAL YOUTH

No More And No Less
Heredity/Capitol

Michael Rosen

Derek Sewell

ROCKWELL

Peeping Tom

The Last Dragon Soundtrack/Motown
Patricia Friedman/New Company

tan Fletcher

SANTANA

I'm The One Who Loves You
Beyond Appearances/Columbia

Steve Buck

David Hogan

SHARPE & NUMAN
Change Your Mind
12-inch/Polydor

Jump Productions
Camamile & Braun

TEARS FOR FEARS

Shout -
Songs From The Big Chair/Mercury

Dickfilms Ltd.

Nigei Dick

TRANSLATOR
Come With Me

Transiator/Columbia
Rathod Productions
David Rathod

TINA TURNER

Show Some Respect
Private Dancer/Capitol
Jacqui Byford

David Mallet

PROMOTIONAL

MUSIG VIDEO

venues throughout America
We provide: ¢ Newest Releases
¢ Quick Service
¢ Highest Quality
® L ow Cost

# 1 way of staying on top of video music

Available on 1 Hour Tape Compilations to cotleges, nite olubs, and other pubiic

Lawrenece Erztsmpmésu, Ohe.

Call us today to see if you
qualify to receive promotional
videos on a monthly basis.

Dial (201) 667-4026
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Seven New Products Debut in ‘85

Panasonic Steps Up Commitment to Ramsa

BY STEVEN DUPLER

NEW YORK Panasonic Industrial
Co. (PIC) says it is “reaffirming its
commitment” to its Ramsa pro au-
dio and sound reinforcement arm,
claiming that while the division’s
performance has been satisfactory
so far, it has yet to live up to its po-
tential as part of a company with
more than $1 billion in sales last
year.

Toward that end, the company is
making a greater investment in per-
sonnel, research and development
and marketing support for Ramsa.
And the division is debuting seven
new products this year, including its

first mixing console to break the
$15,000 price point, on the heels of
the higher-priced WR-8616 board,
Ramsa’s highest-grossing product
last year.

“As far as Ramsa goes, we have
not done much yet,” says Ken Kura-
hashi, PIC’s president. “In Japan,
the top two companies in sound rein-
forcement are Yamaha and Ramsa,
but it has been difficult to establish
the name as strongly in America.”

Part of the problem, says Kura-
hashi, is the difficulty Japanese en-
gineers and designers have experi-
enced in tailoring products for the
American market. To help resolve
that, he notes, there will be an in-

Video Track

LOS ANGELES

DIRECTOR MARTY CALLNER
has completed the video for “Bit By
Bit,” the theme from the Universal
Chevy Chase vehicle “Fletch,” re-
corded by MCA artist Stephanie
Mills.

Hollywood Pacific Studios re-
cently hosted child star Ricky
Schroder, who was taping a series
of 13 90-second informational spots,
“Kids’ Point Of View,” for the CBN
cable network. The spots were pro-
duced by David Freyes (“Sesame
Street’’) and written by John
Genny.

F/M Filmgroup was behind the
video for the Commodores’ “Ani-
mal Instinet,” from their Motown
album “Nightshift.”” Chip Miller
and Janet Flora produced, Mary
Guida directed, and Dan Hainy
served as director of photography.

NEW YORK

EURYTHMICS’ “Would I Lie To
You’’ video, airing on MTV for
about a month, was directed by
Mary Lambert (Madonna, Lone
Justice, Go-Go’s) and produced by
Sharon Oreck for Limelight Pro-
ductions. The clip was lensed at the
Roxy in Los Angeles, and features
actor Steven Bauer (“Thief Of
Hearts,” “‘Scarface’’) as Annie
Lennox’s boyfriend. Cameo appear-
ances are also made by two mem-
bers of the L.A.-based band Fish-
bone, as well as former Blondie
drummer Clem Burke, Heartbreak-
ers keyboardist Benmont Trench
and session bassist Nathan East.

Is it better to work with a director
who structures your environment,
or one who's a bit more free-form?
Chrysalis act Go West thinks both

can work equally well. The duo has

(Continued on opposite page)

Come home

from the studio.

Come home to a Manhattan hotel that is really like your
own apartment on Central Park, Around the corner from
Lincoln Center and minutes to the things that are impor-
tant to you 1in New York City. And, while we recently have
lavished millions on our guestrooms and suites, we
pride ourselves most on our traditions: personal ser-
vice; prompt and courteous attention; gracious hospi
tality: and good value. The Mayflower Hotel, 61st St &
Central Park West, New York 10023. See your travel

agent or call toll-free 800-223-4164 or 212-265-0060

The Maytlower Hotel

right on New York’s Central Park

creasing amount of input from the
American staff, as well as a stron-
ger emphasis on sound reinforce-
ment products, which have already
benefitted from strong market ex-
posure in this country.

“It’s the track record syndrome,”
says Tom Bensen, Ramsa’s market-
ing manager. “People want to see a
proven track record on products be-
fore they'll go out and purchase
them, and we’re hoping to capitalize
on our success at the 1984 Olympics
in Los Angeles, as well as the 1983
World’s Fair in Knoxville, Tenn.”
For those events, Ramsa supplied
every piece of the sound reinforce-
ment systems, from microphones to
speakers to power amplifiers, with
“not a single amp failure in either
installation,” according to Bensen.

Both Kurahashi and Bensen say
that the vastness of PIC’s Japanese
parent company, Matsushita Elec-
tric Co., can be a double-edged
sword. While enabling PIC to spend
large sums on r&d and personnel,
the broad range of products and
companies under the Matushita um-
brella can make communication and
cooperation between divisions diffi-
cult.

“In a way, our weakness is our di-
versity,” acknowledges Kurahashi.
“QOur factories in Japan have basi-
cally been primarily for consumer
goods. It’s only now shifting to in-
dustrial and business goods.”

In the pro audio area, Ramsa has

(Continued on page 59)

Italy’s AVIC
Tape Group
Comes to U.S.

NEW YORK AVIC, a consortium
of seven Italian audio/video tape
companies involved in duplication
services, magnetic tape production,
and the manufacture of C-0s and
blank cassettes, has opened an of-
fice in Tarrytown, N.Y., to repre-
sent the various firms’ services to
the North American market.

Under the arrangement, AVIC's
manufacturing and production op-
erations will remain housed in Italy,
while the U.S. office will serve in a
rep capacity only. However, says
Piero Agnetta, spokesman for the
group, “Down the line, we may es-
tablish a storehouse for finished
products.”

“We are capable of duplicating
150,000 cassettes per day,” Agnetta
continues, estimating that an order
of 50,000 cassettes for an indepen-
dent record label could be processed
within “three, perhaps four days, in-
cluding all typographical work.”
Agnetta says the dollar’s strength
in Italy makes the venture highly
cost-effective for interested U.S.
customers.

AVIC’s clients in Europe include
CBS Italy and various publishing
and software companies. The group
is expecting U.S. orders to emanate
mostly from spoken word and reli-
gious labels, but says it is “having
discussions with major U.S. labels”
as well.

Audio Track

NEW YORK

PROJECTS AT Big Apple Studios:
Japanese jazz artist Takeo Naka-
mura is recording an album using
32-track Mitsubishi digital. Produc-
er/engineer George Kazane is mix-
ing Society’s Child on the Mitsubi-
shi X-80 two-track. And Alabama’s
Randy Hunter is in working on
rhythm tracks with the Tempta-
tions’ rhythm section.

At N.C.P. Studios, Nikki Lauren
(formerly with PolyGram act Hot
Box) is recording a solo project
with producers Matt Noble and
Tom Musto.

Tim Moore has been in at Tikki
Recording Studies, Glen Cove,
N.Y,, doing overdubs and mixing
his upcoming Elektra album. Rob
Freeman (Go-Go’s) is producing,
with Danny Caccavo at the board.
Also, Bonnie Parker was in record-
ing a new project with producer
D.L. Byron (Pat Benatar’s ‘“Shad-
ows Of The Night”) and engineer
Mark Gaide. And the Duke Elling-
ton Orchestra was in recently with
producer Art Baron and engineer
Stuart Allyn.

At Shakedown Seund, Brass
Construction has been in laying
tracks and mixing for their upcom-
ing EMI America album. Producer
is Randy Muller, engineer is Andy
Wallace. Also, the Latin Rascals
(Tony Moran and Albert Cabrera)
were working on edits for Lime’s
“Greatest Hits’’ album on Prism.
The record is due this month, pro-
duced by Denny LePage.

At Quadrasonie Sound, Joe Hi-
saishi Is mixing an album titled
“Anamophosis” for Japan Records.
Hisaishi is producing, with Joe Bar-
beria and Rob Stevens engineering,
assisted by Paco Corey. And reg-
gae artists Desmond Scarlett and
Deigo Brown were in tracking for
their upcoming record on the Earth
Man label. Producers are Scarlett
and Robert Shorta; engineer is Pe-
ter Lewis.

LOS ANGELES

PRODUCER HUGH HELLER is
in at Skip Saylor Recording, mix-
ing the Class Radio Project for
Heller Corp. Skip Saylor is at the
board. Also, Kommunity F.K. is in

mixing an album with producer
Jules Chaikin and engineer Saylor.

At Image Recording, Pat
Glasser has been producing Night
Ranger’s third Camel/MCA album.
John Van Nest is engineering, as-
sisted by Steve Krause. Also, Lau-
ra Branigan was in recording her
latest Atlantic album with produc-
ers Jack White and Harold Falter-
meyer. Juergen Koppers engi-
neered, with Krause assisting.

Taj Mahal was in recently at
Group 1V Recording, laying tracks
for a Levis 501 jeans commercial
with producer Tom Salisbury and
engineer Chris Minto, assisted by
Andy D’Addario. Also, singer/pia-
nist Michael Feinstein was laying
vocal tracks for his new Parnassus
Records album. Herb Eisman pro-
duced, with Dennis Sands engineer-
ing.

Ernie Watts, Quincy Jones and
Dave Grusin recently collaborated
on “Musician,” an album scheduled
for release this month on Jones’
Qwest label. A number of studios
were employed for the project: Reg-
gie Fisher’s, Westlake Annex, Ya-
maha International, Starlight
Sound and One On One. Mastering
was done by Bernie Grundman.

NASHVILLE

RECENT PROJECTS AT Sound-
shop Recording have included:
Travis Turk producing and engi-
neering sessions for Bonnie Nel-
son; producer Buddy Killen work-
ing with Exile, with engineer Pat
McMakin; Joe Chambers produc-
ing the Bama Band, with Mike
Bradley engineering.

OTHER CITIES

T}IE WORKS recently finished re-
cording their debut single at Pyra-
mid Sound Studios in Ithaca, N.Y.
Alex Perialas and Peter Bombar
engineered and co-produced the
project. Currently, Megaforce act
Anthrax is in recording their second
album, with producer Carl Canedy.
Perialas is engineering, with Bom-
bar assisting.

At Sounds Unreel in Memphis,
Arista act Krokus has been doing
pre-production work, with Jack

(Continued on opposite page)

Send For Your Free Copy Of This Brochure

cators
Education,

Before You Have Any More
Cassettes Duplicated

You really owe it to yourself and to your budget to
find out how competitive Eva-Tone can be on your
next audio cassette order.

For more than 20 years we've been supplying
high quality, low cost Soundsheets to communi-
in all
Religion,
Now we're putting this experience and expertise to

Entertainment, Advertising,
Employee Communications.

fields:

work in high speed, high quality audio cassette
duplicating, too.
Your copy of “"Cassette Talk” has everything

you need to help you make an ordering decision.
Information on tape, shells, labeling, packaging and
pricing. And of course you can call or write Eva-Tone
for answers to any other questions you may have.

EWTGE P.0.Box 7020 — Dept. 910
Clearwater, FL 33518-7020

AUDIOQ CASSETTES ¢ SOUNDSHEETS o PRINTING ¢ MAILING
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VIDEO TRACK

(Continued from opposite page)

so far made two videos, working
with directors whom they say repre-
sent opposite ends of the disciplin-
ary spectrum: the team of Kevin

Godley & Lol Creme and Russell .
Mulcahy. “Godley and Creme got a
spontaneous performance out of
our nervousness,” says songwriter/ 4

vocalist Peter Cox. “Russell was
more of the director who would in-
struct you and let you rehearse
what you were going to do.” Song-
writer/guitarist Richard Drummie
adds: “I think Godley and Creme
jammed with us in the same way
musicians might.”

Jingle production company Sid
Woloshin Inc. recently called on
Lena Horne and her trio, led by
Mike Renzi, to record a “sophisti-
cated jazz version’’ of the theme
music for their client, Meadow-
lands Race Track, in a spot for the
Pegasus Restaurant located there.
The 30-second ad was directed by
Lou Puopolo.

OTHER CITIES
POLYDOR ARTIST Alan Merrill

recently completed his debut video
for the single “Hard Hearted Wo-

man.” Greg Maya directed. and ]
Adam Friedman produced. Merrill MLANS JW
was formerly lead singer and song- Missing From: Watertown, NY  Date Missing: 05/17/84 Missing From: Greeley, CO Date Missing: 12/20/84
writer for British act the Arrows, Date of Birth: 11/25/81 Date of Birth: 02/9/72
whose big hit was “I Love Rock’n’ Race: Caucasian Hair: Blonde Rk anaeiny (TR
R E Sex: Male Weight: 45 Ibs. Sex: Female Weight: 115 Ibs.

Ol Height: 2'11.5" Eyes: Green Height: 53 Byes: Brown

Edited by STEVEN DUPLER Identifying Marks: Braces, pierced ears, small faint
scars on the bottom of her chin,

|" !

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Video Track, Billboard, 1515
Broadway, New York, N.Y. 10036.

AUDIO TRACK

(Continued from opposite page)

Holder and Don Smith at the
board. Also, Epic artist Terry
McNeal has been in working on his
debut album, co-produced by Eli
Ball and Jack Holder and engi-
neered by Don Smith.

Discos Mas International artist
Salvador Torres is completing his
upcoming album at Progressive
Music in Tampa, Fla., and Pac 3

L o e e LOUIS MACKERLY KELLY JUANITA STAPLES
LI ST AN Missing From: Allentown, PA Date Missing: 06/07/84 Missing From: Chicago, IL Date Missing: 01/08/80
. . Date of Birth: 02/15/77 Date of Birth: 07/28/73
All material for the Audio Track Race: Caucasian Hair: Blond Race: Black Hair: Black
column should be sent to Steven Sex: Male Weight: 44 Ibs. Sex: Female Weight: 42 1bs,
Dupler, Billboard, 1515 Broad- Height: 4'1" Eyes: Blue Height: 3’ Eyes: Brown
way, New York, N.Y. 10036. Identifying Marks: Four front teeth missing Identifying Marks: Birthmark on left middle chest

If you have any information about the location of
a missing child please call:

1-800-843-5678

LASER DISC,
COMPACT DISC, CD

&ERONeD
g ’
/!' Call it what you wanl, bul when you
? come to the packaging, call us.
dDee Mides Assoc,, Tnc,
160 East 56 51, Depl AB
WY NY 10027 Ted T58-3232
Serving the graphic needs of the music industry since 1952
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Power Station Tour Targets Rock Audience

SPANDAU BALLET SEEKS NEW U.S. IMAGE

BY PAUL GREIN

LOS ANGELES Spandau Ballet's
status as special guests on the up-
coming Power Station tour prom-
ises to give the band its best oppor-
tunity to date to shed its image as a
new-age adult contemporary act.

That image is the result of the
fact that all three of Spandau’s U.S.
hits, the ballad “True” and the pop-
py “Gold” and “Only When You
Leave,” have been in the light pop
vein.

It’s in the hope of gaining more
rock credibility that Spandau is go-
ing back on the road with Power
Station, just weeks after finishing
its own headlining tour of medium-
sized halls.

“At the moment I think we really
need to play live,” says Gary Kemp,
the band’s main songwriter. “We
need to get face-to-face with people
and show them what Spandau Bal-
let are about, because people don’t
know, especially in this country.

“We’ve been unfortunate be-
cause the record company [Chrysa-
lis] has only broken the ballads in
this country, which aren’t complete-
ly representative of the band. Ev-
erywhere else, when ‘True’ came
out there was some shock value in
it.

“If you never knew the history of
the group and then suddenly heard
a track like ‘True,’ you could really
get the wrong idea about the band.
So playing live sells our history to
everyone.”

That’s a short-term solution to
the image problem. Kemp suggests
that there may need to be longer-
range solutions as well.

“We need to try to get our record
company to sell our records, and not
just the ones that are easy,” he
says. “We've had a string of records
that have had success everywhere
in the world apart from here in
America. I don’t see any reason for
that.”

In Kemp's view, American audi-
ences are no different, though he
adds: “The American business is
different. It’s more money-oriented.
I find it more corrupt. But you can’t
swim with one hand tied up your
back. As soon as we can get some-
one who can put our singles in the
charts successfully, then we’ll be
recognized.”

Spandau, a five-member group
formed in 1979, aims to control all
aspects of its career, with the help
of manager Steve Dagger, whom
Kemp describes as “a sixth member
of the band.”

“We have complete artistic con-

trol over just what single comes out
when and where,” Kemp says. “And
we have artistic vetoes over produc-
ers, directors and artwork.

“We have our own publishing
company, Reformation, and our
own promotion company. We pro-
moted our tour in Britain last year.
Big promoters take too much mon-
ey off of you, and do exactly what
we could have done ourselves.

“Promoters are great if you're a
band that can’t sell out those tick-
ets. But if you can, there’s no point
to it.”

Kemp adds that Reformation em-
ploys lain Hill in Britain to promote
Spandau’s tours there. “It gives us
more control,” he says. “We've got
the final say on everything in that
sense.”

In the U.S., Spandau is booked by
Wayne Forte of the International
Talent Group, which also handles
Power Station and put that package
together.

Spandau co-produced its last two
albums with Tony Swain and Steve
Jolly, but Kemp says the group will
probably make a switch for the up-
coming fifth album.

Spandau has made videos for all
16 of its singles, something that
Kemp says it had written into its
Chrysalis contract.

Carter Gives Up Producing for A&M Post

A&R Veteran Makes Move A fter ‘Private Dancer’

BY SAM SUTHERLAND

LOS ANGELES For most a&r vet-
erans, supervising one of the year’s
biggest crossover smashes and ce-
menting the “comeback of the
year” in the same sweep would be
the crowning glory in a label career.
For John Carter, that very zenith—
his “match-making” production for
Tina Turner’s triple platinum Capi-
tol debut album “Private Dancer”
last year—coincides with a series of
bold career shifts, including a new
record company post and retirement
from line producing.

“Done,” he answers simply when
confirming his decision, prior to as-
suming his new post as A&M’s di-
rector of a&r, to stop producing. “I
had enjoyed making records for a
long time, so when the opportunity
to work with Tina Turner came

along, that capped it.

“In an interview years ago, I was
asked which artists I'd love to work
with, and I answered Van Morrison,
Tina Turner and John Fogerty.”
With Turner enabling one dream to
come true, Carter suggests, he was
ready to shift focus to screening
and developing other acts.

A swing away from in-house pro-
duction at Capitol Records, then
Carter’s home, was already in ef-
fect. Carter says he has found the
change invigorating.

“When I returned to full-time a&r
rather than production, I was glad,”
he says. “The fact that the last rec-
ord I produced should be the most
successful is certainly ironic, but 1
was ready for this.”

A&M, meanwhile, was ready for
Carter, who shared a career-long
emphasis on new and developing
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acts. “A&M wasn’t looking for a
staff producer either,” he says. “1
think the main profile for the com-
pany, which will be a key issue for
us both, is their total focus on new
acts.

“They’ve never been in competi-
tion for major-name acts; the devel-
opment of new talent continues to
be A&M’s goal.” Carter’s own ca-
reer in a&r had been focused while
at Capitol on then-struggling acts
like Bob Seger, Sammy Hagar, Bob
Welch and the Motels.

Carter says A&M has established
“a pretty solid roster,” but he also
sees room for new talent expansion
as present mainstays such as Super-
tramp, Styx and the Police enter pe-
riods of de facto inactivity, through
solo projects or longer development
cycles between albums.

Carter says he is excited by the
upsurge in new artists snaring air-
play and sales, along with the cali-
ber of unsigned acts he’s hearing.
“I'm overhelmed by the quality of
the work on the tapes I'm hearing
these days. I'm looking at 10 acts
right now, and a while back if I was
looking at one strong act, it was
good.”

Both Los Angeles and San Fran-
cisco are sustaining healthy local
talent scenes, he reports, and San
Diego has also yielded promising
new bands.

Carter has plans for two live al-
bums, including one by Y&T. Not-
ing that one of A&M’s few underde-
veloped areas is harder rock, Carter
suggests that the Bay Area pop
metal band can broaden its reach by

(Continued on page 46)

Metal Mavens. Carmine Appice of King Cobra, second from left, greets friends

Yy 0

backstage after the group’s recent show at New York’s Studio 54. Surrounding
Appice are, from left, Stephen Pearcy of Ratt, Paul Stanley of Kiss and Robbin

Crosby of Ratt. (Photo: Chuck Pulin)

Alexenbury Is Managing
New Role for Former Label Head

BY IRV LICHTMAN

NEW YORK After 20 years of var-
ious music industry activities, rang-
ing from wholesaling to label pro-
motion and direction, Ron Alexen-
burg finds himself nuturing talent
from a managerial perspective.

“I never realized the total respon-
sibility of being a manager until 1
became one,” says Alexenburg,
who opened Allegory Entertain-
ment Group here last January in
partnership with Cecil Gorey, a
manager mainly involved with
Broadway and film personalities. “1
thought their role ended when they
made a record deal, other than beat-
ing up on record companies when
they were unhappy.

“There’s so much more to talent
management, such as an under-
standing of touring, funding, the
use of video and even showing an in-
terest in the personal lives of
clients.”

Alexenburg, who currently repre-
sents six acts, says he realizes “ it
costs a lot for a record company to
say ‘ves' to a record deal.” And
from his new role in management,
Alexenburg says that a manager
can make that “yes” a better bet
with his own ability to relate to a
record company.

“As a manager, | feel I've got to
deal with a label's street people,
those in sales and promotion, as
well as those who form top manage-
ment,” he says.

Alexenburg says he learned his
lessons well from top managers he
has dealt with who knew the value
of establishing relationships with
label personnel below the top man-
agement level. At CBS Records,
where he spent 13 years before run-
ning his own labels—Infinity via
MCA, and Handshake through
Trudi and Peter Meisel—Alexen-
burg recalls strong ties with Mort
Lewis (Simon & Garfunkel), Marty
Ehrlichman (Barbra Streisand),
Paul Ahern (Boston), Dave Kapra-
lik (Sly & the Family Stone) and
Gordon Mills (Tom Jones).

Alexenburg says there is a crying

need for management expertise, es-
pecially in New York, where talent
management now takes a back seat
to Los Angeles.

Among the acts represented by
Alexenburg and Gorey is USA
Band. The group is involved in an
unusual case of corporate sponsor-
ship, since Anheuser-Busch, the
beer company, is providing funding
support through its Budweiser
brand even though USA Band has
yet to sign a record deal.

Other Allegory acts are Top Se-
cret, produced by Michael Zager;
and two comic attractions, Gotham
and Steve Rizzo. According to
Alexenburg, he and Gorey take a
20% commission that “de-escalates
with success.”

In addition to talent acquisitions,
the two plan theatrical and film pro-
ductions as executive producers.

Toronto Venue:
No Rock Shows

TORONTO Area music fans will
feast again this summer on con-
certs. Dozens of dates are planned
through autumn at the lakefront
recreational center, Ontario Place,
while many of the industry’s big-
gest stars will flock for shows to
the Kingswood Theatre at Canada’s
Wonderland, north of here.

But one place where there will be
no shows in 1985 is the Canadian
National Exhibition Bandshell. Not
to be confused with the giant Exhi-
bition Stadium on the same amuse-
ment ground, the renovated band-
shell had been a favorite place for
medium-scale acts.

However, the CNE'’s board of di-
rectors has voted not to allow any
rock shows at the open-air facility
this summer. Ben Grys, a local al-
derman who serves on the board,
says it would have been unfair to
nearby residents to subject them to
night after night of noise.
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Talent in Action

PHIL COLLINS
Radio City Music Hall, New York
Tickets: $22.50, $20

HO WOULD HAVE thought
that the front man of one of the
original British art-rock bands
would emerge as a mainstream pop
superstar—or that he’d take to the
road with a band including the
Earth, Wind & Fire horn section,
and close his show with an Impres-
sions medley?

Whimsical in demeanor, elf-like in
appearance and very, very British,
Phil Collins is an unlikely candidate
for the role of Soul Man—not as un-
likely as Boy George, perhaps, but
unlikely nonetheless. And yet at Ra-
dio City on May 16, the second of
three sold-out nights, a strong r&b
sensibility—and a strong dance
groove—were at the heart of Col-
lins’ performance.

Oddly, although Collins’ impas-
sioned (if technically limited) vocal
style is best suited to melodramatic
ballads like “Against All Odds” and
the menacing “In The Air Tonight,”
the material that came across most
effectively at Radio City tended to
be the uptempo numbers like his
current Atlantic hit single “Sussu-
dio”’—which, with its heavy back-
beat, Peter Robinson’s stabbing
synthesizer lines and the impas-
sioned riffing of the four-man Phe-
nix Horns, strongly suggests that
Collins is listening closely to Prince
as well as to vintage soul music
these days.

The highly rhythmic character of
Collins’ music—even his ballads
have an unusually percussive
pulse—is undoubtedly attributable
;0 his background as a drummer.
[t’s a shame, then, that he did so lit-
:le drumming at Radio City, confin-
ng himself mostly to standup vocal-
zing and some keyboard playing.
Chat said, there certainly wasn’t
wnything wrong with the muscular,
soulful percussion work of Chester
Thompson (who has also relieved

‘ollins at the drum kit on numerous
»urs with Genesis).

On those few occasions when Col-

1s did pick up sticks—notably for

vo extended instrumentals that
ive vent to the progressive, fu-

Yn-oriented side of his musical na-

're—it was worth the wait. It was
reshing to hear that characteris-
fat drum sound, and gratifying
;see that his newfound fame as a
‘iter and singer of well-crafted,

mmable and/or danceable pop
ngs hasn’t obliterated Collins’
Ilnse of adventure.

g

d PETER KEEPNEWS
¢ STANLEY JORDAN

! Palace Court, Los Angeles

. Tickets: $8.50

UITARIST STANLEY JORDAN
it the first virtuoso whose tech-
kjue has threatened to overshadow
= music. Wes Montgomery’s use
! octaves sometimes drew atten-
>n away from his overall musician-
aip; Wynton Marsalis’ prodigious
lops are discussed nearly as much
5 what he does with them. So when
yrdan got a standing ovation at the
nd of his first set here on April 26,
Is first local concert date, it was
>ugh to tell if the Palace Court au-
ience was cheering what he
layed—or the way he played it.

Indeed, Jordan is an astonishing
layer. He uses the guitar like a pi-
no keyboard, hammering the frets
(ith 10 fingers instead of five.

Amazingly, his right hand, spinning
out single note melody lines, is as
nimble as his left, which handles the
bass and chordal parts. And Jordan
is fun to watch. He uses his right in-
dex finger like a diving rod, pointing
out notes as his hands vie in death-
defying counterpoint.

At the Palace Court, a small, rea-
sonably intimate spot above the Pal-
ace rock emporium, it was apparent
that Jordan’s style has its draw-
backs. Since he doesn’t pick or pluck
the strings, his notes lacked the sus-
tained attack that comes from bend-
ing and holding. His tone was also
on the thin side, especially in the
high register. Jordan performed
solo—and while showmanship is
hardly a jazzman’s top concern, his
could use some polish.

Jordan’s pop leanings were ap-
parent in his choice of covers
(“Moon River,” “Georgia On My
Mind,” “Eleanor Rigby,” “Sunny”’),
some of which he also plays on his
debut Blue Note album. Imagine a
bluesier version of Bucky Pizzarelli
and the late George Barnes—a bri-
liant guitar duo who could swing
new life into banal material—and
you get an idea of Jordan’s arpeg-
giated variations on those chest-
nuts. Add to that his better origi-
nals, like the modal improvisation
“Return Expedition,” and you get
an idea of Jordan’s potential. A
tougher sound might help—but
whatever way he goes, 25-year-old
Stanley Jordan will be heard from.
He is the real thing: an original.

SAMUEL GRAHAM

BEAT FARMERS
Cabaret Metro, Chicago
Tickets: $12, $10

THE BEAT FARMERS, an in-
creasingly prominent entry in the
“American roots music” category,
set themselves apart from purist
brethren with their pervasive sense
of humor. While the Farmers’ reper-
toire (influenced by a multitiude of
classic American performers) at
times recalls that of contemporaries
Rank & File, the Blasters and Los
Lobos, their borderline tongue-in-
cheek approach is pretty unusual.

Appearing here May 10, the Cali-
fornia-based foursome ran through
an hour-plus set of new material
along with most of “Tales Of The
New West,” their first-rate debut
release on Rhino Records. Guitar-
ists Buddy Blue and Jerry Raney
capably traded vocals much of the
time, but the house was brought
down whenever drummer Country
Dick Montana stepped to the mike.

The hulking, bearded Montana,
who cut a Jesse James-cum-Aqua-
lung figure in his cowboy hat and
grungy overcoat, has a basso pro-
JSundo voice that shatters woofers.
He applied it to such instant classics
as “Happy Boy” (with its irresist-
ible “hubba, hubba, hubba’” chorus)
and “California Kid” (the tale of a
bad hombre who ““hopes you're
quite prepared to die”).

The comedic high point of the eve-
ning, however, had to have been the
Beat Farmers’ Led Zeppelin med-
ley. As Blue, Raney and bassist
Rolle Dexter huddled together
mounting Zep riffs while holding
the letters “LDS’ above their
heads, Country Dick knocked off
segments of “Black Dog,” “Whole
Lotta Love” and “Immigrant Song”
in about two minutes flat.

(Continued on page 46)
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TOP CONCERT
GROSSES

Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
PHIL COLLINS & HIS HOT TUuB Radio City Music Hall May 15-17 $375,600 17,622 Radio City Music Hall Prods.
cLuB New York $22.50/$20 three sellouts
MADONNA The Omnt May 14 $215,760 14,843 Concert Promotions/Southern
BEASTIE BOYS Atlanta $15 sellout Promotions
MADONNA Frank Erwin Center May 5 $208,005 14,639 In-House/Pace Concerts
BEASTIE BOYS Univ. of Texas at Austin $15/813 selfout
AL JARREAU Chastain Park May 10-11 $204,970 12,703 Concert Promotions/Southern
DAVID SANBORN Atlanta $18.75/$16.75/$13.75 two sellout Promotions
BRYAN ADAMS The Omni May 18 $169,735 12,573 Beaver Prods.
SURVIVOR Atlanta $13.50 sellout
AL JARREAU Mud Island May 14-15 $141,315 9,421 Mid-South Concerts
DAVID SANBORN Memphis $15 two sellouts
REO SPEEDWAGON Dane County Exposition Center May 16 $136,269 10,100 Stardate Prods.
CHEAP TRICK Madison, Wis. $15.50/$14.50 sellout
ALABAMA Irvine Meadows Amphitheatre May 12 $133,201 9,387 Avalon Attractions
Laguna Hills, Calif. $18.75/$16.75/$11.75 15,000
BRYAN ADAMS Nashville Municipal Auditorium May 15 $130,680 9,680 Beaver Prods.
SURVIVOR $13.50 sellout
KOOL & THE GANG Mississippi Coast Coliseum May 18 $129,350 9,556 Creative Entertainment
SHALAMAR Biloxi $15.50/$13.50 10,000
KLYMAXX
BRYAN ADAMS Dallas Convention Center May 10 $128,250 9,500 Beaver Prods.
SURVIVOR $13.50 sellout
JOAN ARMATRADING Red Rocks Amphitheatre May 17 $127,989 8,910 Feyline Presents
Denver $14.85/$13.74 sellout
KOOL & THE GANG Marriott Convention Center May 15 $127,891 8,251 Creative Entertainment
MIDNIGHT STAR Oklahoma City $15.50 10,000
SHALAMAR
KLYMAXX
BRYAN ADAMS Charlotte N.C. Coliseum May 17 $125,739 9,459 Beach Club Concerts/Kaleidoscope
SURVIVOR $13.50/$12.50 12,008 Prods.
FOREIGNER Buffalo (N.Y.) Memorial May 10 $122,140 9,255 Festival East
GIUFFRIA Auditorium $14/812 13418
KOOL & THE GANG San Antonio (Tex.) Convention May 14 $112,500 1,500 Creative Entertainment
MIDNIGHT STAR Center $15 10,000
KLYMAXX
BRYAN ADAMS San Antonio (Tex.) Convention May 8 $104,652 7,752 Beaver Prods.
SURVIVOR Center $13.50 sellout
AIR SUPPLY Front Row Theater May 1819 $101,454 6,057 In-House
Cleveland $16.75 two sellouts
TUBES Radio City Music Hall May 10 $101,045 3,977 Radio City Music Hall Prods.
UTOPIA New York $17.50 5874
CONNIE FRANCIS Front Row Theater May 10-11 $99,246 6,302 In-House
Cleveland $13.75 two sellouts
BRYAN ADAMS Lakefront Arena May 11 82,971 6,146 Beaver Prods.
SURVIVOR Univ. of New Orleans $13.50 sellout
HANK WILLIAMS JR. Sales (Va.} Civic Center May 4 $90,324 7,400 Future Entertarnment
DAVID ALLAN COE $13 sellout
DARYL HALL & JOHN OATES Nashville Municipal Auditorium May 2 $87,570 5,838 Concert Promotions/Southern
'TIL TUESDAY $15 9,900 Promotions
MIDNIGHT STAR Barton Coliseum May 16 $77,130 6,707 Mid-South Concerts
SHALAMAR Little Rock, Ark. $11.50 10,000
KLYMAXX
GEORGE THOROGOOD & THE Agricom May 11 $67,340 5421 Perryscope Prods.
DELAWARE DESTROYERS Edmonton, Alberta ($84,176 Canadian) sellout
$16.50/$15.50
RAY STEVENS Lanierfand Music Park May 18 $50,960 5,096 In-House
PINKARD & BOWDEN Cumming, Ga. $10 8.332
GEORGE THOROGOOD & THE Winnipeg Arena May 6 $50,856 4,238 Perryscope Prods.
DELAWARE DESTROYERS (63,570 Canadian) 4,500
$16/815
ACCEPT Hollywood Paladium May 10 $50,847 4,400 Avalon Attractions
ROUGH CUTT $13.50 sellout
CONEY HATCH
EMMANUEL James L. Knight Center May 19 $50,770 2,286 ABC Presents
Miami $25/$20/815 4,943
GEORGE THOROGOOD & THE Max Bell Arena May 10 $49,600 4,000 Perryscope Prods.
DELAWARE DESTROYERS Calgary, Alberta ($62,00 Canadian) sellout
$15.50
TRIUMPH Praine Capitol Convention Center ~ May 19 $44,937 3941 Jam Prods.
MOUNTAIN Springfield, Ill. $12.50 8,420
VICTOR BORGE Front Row Theater May 12 $42,572 2,703 In-House
Cleveland $15.75 sellout
SANTANA Mid-Hudson Civic Center May 8 $40,100 3,037 Harvey & Corky/Austen Fager
Poughkeepsie, N.Y. $13.50 sellout
HAPPY TOGETHER TOUR: Des Moines (Jowa) Civic Center May 17 $36,047 2,569 Cloud Nine Prods.
TURTLES, $14.50 2,655
GRASSROOTS,
BUCKINGHAMS, GARY LEWIS
& THE PLAYBOYS
JOAN ARMATRADING Gammage Performing Arts May 19 $29,588 2,404 Evening Star Prods.
COOK DA BOOKS Center $12.50/$10.50 3,029
Tempe, Ariz.
THREE DOG NIGHT Front Row Theater May 15 $28,878 2,265 In-House
PAUL TEMPLE Cleveland $12.75 3,19
HAPPY TOGETHER TOUR The Carlton West May 10 $27,090 1,855 Stardate Prods.
Green Bay, Wis. $18-§12 two sellouts
HAPPY TOGETHER TOUR Lakeview Arena May 14 $27,037 2,351 Supersound Prods. International
Marquette, Mich. $11.50/$10 3,500
HAPPY TOGETHER TOUR Paramount Theater May 19 $26,714 1,781 Jam Prods.
Cedar Rapids, lowa $i5 1,913

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should
be submitted to Louise Zepp in Nashville at (615) 748-8129; Ancil Davis in New York at (212) 764-7314; Linda Deckard in Los Angeles at

(213) 859-5338; or Melinda Newman in Chicago at (312) 236-2085.
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‘Classic’ Success Story

Boy Meets Girl: Right Group, Right Time

BY ETHLIE ANN VARE

LOS ANGELES—Boy Meets Girl's
climb up to the top 40 with their de-
but single, “Oh Girl,” is more than
just the usual story of hard work
and dues-paying. It’s also a story of
remarkable luck, and of being in the
right place at the right time. This
Seattle duo actually got their A&M
contract from an over-the-transom
demo tape.

“It was the classic story,” says
George Merrill, the “‘boy” half of
the duo. “We sent hundreds of
tapes to different companies.”

“Not hundreds—maybe tens,”
breaks in Shannon Rubicam, the
“girl” half. “We sent them out, and
promptly forgot about it. Whoever
thinks anyone will hear a tape that
you send in the mail? You picture it

going right in the garbage.”

But A&M man Aaron Jacoves ls-
tens to tapes, and called the singer/
songwriters. “They wanted a pop
group, someone who does just what
we do,” says Rubicam. “It was a
luck and timing thing. We walked
into the right situation, for us and
for them.”

That was lucky break number
one. Lucky break number two for
Boy Meets Girl was signing as the
first client of Direct Management—
which happens to be run by Martin
Kirkup, former vice president of
A&M Records.

“Martin’s inside the company,”
says Rubicam. ““He knows just who
to tap, and for how long.”

Lucky break number three was
obtaining top producer Tom Wer-
man to oversee their self-titled al-

Prince Reigns Supreme

At Minnesota Music Awards

BY MOIRA McCORMICK

MINNEAPOLIS Prince dominated
the fifth annual Minnesota Music
Awards here last Monday (20), cap-
turing top honors in nine categories.
Minneapolis’ most famous citizen
was named musician of the year,
best male vocalist, best producer,
best songwriter and artist of the
year. In addition “Purple Rain” and
“When Doves Cry” topped the ma-
jor label album and single catego-
ries; Prince & the Revolution were
named band of the year; and Prince
was cited in the technical achieve-
ment category for the movie “Pur-
ple Rain.”

Notably absent was Prince him-
self, who had performed at all prior
Minnesota Music Awards shows.
Revolution band members Mark
Brown, Matt Fink and Bobby Z col-
lected awards for their boss, who
was playing a benefit in Boston

BROCCOLI RABE
IN Asr&m WITH
BERNHARD BATES
ASSOCIATES

mlq“

i R
THE REALM from Ft. Lauderdale, Florida
is on their tri state area tour. They will pre-
miere at Trax, NYC on May 28th, and will
appear at The Bitter End, NYC June 6th.
For concert and booking information,
call (201)942-0890.

with Sheila E. Prince’s sister Tyka
Nelson accepted his musician of the
year trophy.

The two-and-a-half-hour ceremo-
ny, held at the Carlton Celebrity
Theatre in suburban Bloomington,
was highlighted by performances
from Bonnie Raitt, Alexander
O’Neal, Husker Du, the J.B. Steele
Singers, Limited Warranty, Melanie
Rosales, the Jets and other Twin
Cities-based artists.

According to event producer Paul
Moe, the awards show was sold out
in advance for the first time in its
history. Tickets were $20 and $30,
with proceeds directed to the non-
profit Minnesota Music Awards Inc.

In addition to Prince, multiple
award recipients included the Wal-
lets (best rock show/variety group
and best independent single for “To-
tally Nude”); Melanie Rosales (best
female vocalist and best funk/
dance vocalist); Ricky Peterson
(best jazz/fusion vocalist/instru-
mentalist and best funk/dance in-
strumentalist); and Patty Peterson
(best jazz modern/mainstream vo-
calist and group for her trio).

Folk/blues trio Koerner, Ray &
Glover and jazz/funk saxophonist
Morris Wilson were inducted into
the Minnesota Music Awards Hall
of Fame. And pioneer indie label
Twin/Tone Records received the
Connie Hechter Award for major
contributions to the Minnesota mu-
sic scene.

Other winners included the 3M
Co. in the technical achievement cat-
egory, the Metro All Stars for best
rock/pop band, the Bingham/
McCabe Band for best blues band,
the J.D. Steele Singers for best gos-
pel group, David Rivken (Prince’s
engineer) for best recording engi-
neer, Alexander O'Neal for best vid-
eo, Leo Kottke for best folk instru-
mentalist, Pinchas Zukerman for
best traditional classical instrumen-
talist, and the St. Paul Chamber Or-
chestra for best traditional classical

group.

bum. That one came about when
a&r head Jordan Harris happened
to hand Werman a tape of ““this new
pop group we signed.”

“Tom was definitely ready for a
change,” says Rubicam. “He felt he
was pegged as heavy metal, and
that isn’t all he wanted to do. He
was ready to surprise people.”

“Getting Tom had advantages for
us and for A&M,” notes Merrill. “It
was a confidence-builder for them.”
It was also an added production ex-
pense for the label, but, as Rubicam
notes, “Tom came down in his price
for us.

These latest lucky breaks have
taken Boy Meets Girl over the
hump, career-wise. But even get-
ting to this point required lucky
breaks earlier on. The pair’s song-
writing career was first established
by legendary producer Thom Bell,
who hired the two as staff writers
at his Seattle-based Bellboy Music.

“We were hanging out in Seattle,
playing clubs,” remembers Rubi-
cam. “We had done a demo tape
with a friend, and he was doing
some mixing in the studio near
Thom’s office. Thom heard it
through the wall, and said ‘Who are
those guys? I'd like to meet them.””

After contributing tracks to Den-
iece Williams and Whitney Houston,
Boy Meets Girl relocated to Los An-
geles to take a stab at solo success.
Now, the last remaining hump is
consumer acceptance. The main ob-
stacle: a male-female twosome that
isn’t a duet, but rather two lead
singers who alternate track by
track.

“It’s going to make promotion
trickier,” admits Rubicam. “And it
made us have to juggle as far as
choosing a second single—should
we go with a song I sing, just when
people have gotten used to
George?”

“But media has changed percep-
tions since, say, Fleetwood Mac,”
adds Merrill. “With video, people
can see immediately who’s in the
band.”

So after nine years together—as
both a professional and personal
pair—Boy Meets Girl have collected
the requisite number of lucky
breaks. If they can maintain both
ends of the relationship, they can
overcome a label’s understandable
gun-shyness over bands involving
couples.

“We don’t dare get married,”
laughs Merrill. “And we already
have the divorce worked out:
There’s a ‘leaving artist’ clause in
the contract.”

JOHN CARTER

(Continued from page 46)

mixing new songs and older, little-
remembered material on a concert
package.

Although Carter’s own involve-
ment with the trade began with
songwriting (he penned the Straw-
berry Alarm Clock’s 1967 smash
“Incense And Peppermints”), he
isn’'t necessarily confining his a&r
probing to music. He notes that one
trend that could yield label futures
is comedy, especially if video can be
effectively tapped.

TALENT IN ACTION

(Continued from page 45)

Far from being a joke band, how-
ever, the Farmers showed other fac-
ets as well: tearing up the joint one
minute with “Selfish Heart” and
bringing a tear to the eye the next
with “Where Do They Go.” A group
to reckon with, to say the least.

MOIRA McCORMICK

MICHAEL W. SMITH
KATHY TROCCOLI
Tennessee Performing Arts
Center, Nashville
Tickets: $10.50

SMITH AND TROCCOLI present-
ed an interesting combination here
May 6: the heart of rock and the
soul of gospel. Rock is high energy
with a touch of rebel; living fast and
on the outside. Contemporary Chris-
tian performers such as Smith and
Troccoli have kept the energy and
discarded the rebellion. The result is
wholesome rock’n’roll—which isn’t,
as some insist, a contradiction in
terms.

This show was the end of a 52-
concert tour, and Nashville is home-
town for both Smith and Troccoli, so
there was a special energy in the
air. It was dubbed the “Friends”
tour, and there was an extra bit of
excitement when a couple of other
friends—Amy Grant and Gary
Chapman—made cameo appear-
ances.

After Troccoli ended her high en-
ergy opening set, there was a brief
intermission before Smith appeared
amid flashing lights and smoke ef-
fects. His first song, “I'm Up,” set
the tone for the evening: exciting,
vibrant and energetic. Smith ran,
danced and poured his all into a per-
formance that got the audience in-
volved and excited to a fever pitch.

Both Smith and Troccoli did an ex-
cellent job of transmitting their
message without being overbear-
ing. In a particularly moving seg-
ment, Smith got the audience to be
quiet and listen while he recited
Psalm 139.

In the end, it was gospop—high-
energy music with a moral mes-
sage. Gospel music today has much
more in common with Bruce Spring-
steen than George Beverly Shea,
and the new message from Chris-
tian musicians is “Let it rock.”

DON CUSIC

One Car. Elliot Easton, lead guitarist
for the Cars, performs during a recent
solo show at the Ritz in New York.
(Photo: Chuck Pulin)

A TRIBUTE TO THE BYRDS
Boardwalk Cafe, Nashville
Tickets: $7

WHAT IS A “Tribute To The
Byrds?” The name suggests the ap-
palling prospect of unemployed El-
vis imitators abandoning their king
to cash in on '60s nostalgia. But the
Tribute, which now tours the Mid-
west and East, is no mere imitation.
With a lineup consisting of three
veterans of the Byrds’ various con-
figurations, two members of the
Band, an ex-Beach Boy and the lead-
ing voice of Firefall, the Tribute
brings together the original mas-
ters of four distinct genres of popu-
lar music.

The seven musicians comprising
the Tribute—Gene Clark, John
York, Michael Clarke, Rick Danko,
Richard Manuel, Blondie Chaplin
and Rick Roberts—covered much of
the range of music their careers
have encompassed. Inevitably, the
emphasis was on history. The group
introduced no more than two new
songs during its three-hour show
here May 7.

The most satisfving part of the
performance came at its start, when
York, Roberts, Danko, Manuel and
Chaplin each performed short solo
sets. Each artist’s unique musical
persona came through perfectly un-
til they all crowded on stage to play
as a group. With Gene Clark hand-
ling most of the lead vocals, the
united Tribute cranked out hard-
driving bar-band arrangements,
mostly of Byrds standards. But, in
spite of the cumulative power of all
the familiar songs, the whole of the
Tribute amounted to something less
than the sum of its parts. In forcing
their still-creative musical personal-
ities into a nostalgic Byrds package,
Chaplin, Manuel, Danko and Rob-
erts seem to cut themselves off
from the sources of their own inspi-
ration.

Less than adequate sound rein-
forcement undermined the group’s
show, but the musicians tolerated
rude howls and whistles of feed-
back with admirable good humor
and professional poise. Light atten-
dance—the show’s minimal promo-
tion inexplicably failed to mention
who the members of the Tribute
were—and a relatively undemon-
strative crowd irritated the band
only slightly more.

The Byrds certainly are worth a
tribute—as are the other groups
from which these musicians are
drawn. But it’s too early in the
game for these players to spend the
rest of their careers riding on the
past. Let’s hope they’ll soon return
to creating new music and new me-
mories. ANDREW ROBLIN

New Dates for
New Music Seminar

NEW YORK Dates for the gnnual
New Music Seminar here have been
pushed backed to Sept. 26-28. Origi-
nally slated for Aug. 20-23, the Sem-
inar had to be rescheduled because
construction of the Marriot Marquis
Hotel, where it will be held, is run-
ning behind projections, according
to Tommy Boy Records president
Tom Silverman.
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Who’s That Blond Stl;anger ... Sitting at Ralph Emery’s

his new bluegrass-influenced album, *“High Country Snows.”

desk: It's Jimmy
Buffett, guest hosting “Nashville Now,” with Dan Fogelberg in stitches.
Fogelberg was in Nashville for a recent concert at the Opry House showcasing

BY KIP KIRBY

NASHVILLE The Merit Music
Group and The Nashville Network
have formed a new joint venture,
the Merinet Music Series.

Designed as a way of marketing
and promoting albums by artists
with proven audiences but no label
situations, Merinet debuts its first
project this week, an album by sing-
er Tom Grant titled “At Last.”

“Our concern is for those artists
who still sing great, who still tour
actively across the country, who

Y by Kip Kirby

NEXT-DAY PUNSTERS called it “Bush Country,”
which is what it was at the Grand Ole Opry when
George Bush paid an official visit to country music’s
great enduring tradition.

To maximize the public relations value of the ap-
pearance, the vice president’s visit took place during
the nationally televised 7 p.m. portion of the Opry,
with Bush seeming pleased by a bipartisan opportuni-
ty to trade quips with Roy Acuff, It was Acuff who
made the formal introduction to an Opry audience of
4,000—not to mention millions more who now watch
via The Nashville Network’s live cable feed.

Bush, referring to the music as “country and west-
ern,” noted that he and his wife Barbara (who attend-
ed the Opry with her husband and sat onstage next to
Tennessee governor Lamar Alexander during the
show) usually fall asleep and wake up with country
music on their radio. (Must be an AM station, since
Bush noted it was “at the end of the dial.”) During the
segment the vice presidential couple attended, they

The Opry welcomes
the vice president

ieard performances by Acuff, Minnie Pearl and Con-
iie Smith, and Bush received a silver Grand Ole Opry
Geket from Acuff before returning with his wife to
(he nearby Opryland Hotel for the night.

While the Opry cast and crew tried to assume a
‘business as usual” posture, it was hard to overlook
‘he security precautions that surrounded Bush’s at-
endance. After all, how do you ignore some 50 Secret
Yervice agents and police, 14 motorcycle officers, a
limousine escort on the ground, surveillance helicop-
lers in the air, and rooftop guards on adjacent Nash-
Hlle Network buildings?

9 HE LATEST Nitty Gritty Dirt Band album, “Part-
ners, Brothers And Friends,” is the group’s 17th to-
gether. More remarkable is the fact that the members
are originals—something you can't say about many
acts these days. The title cut is autobiographical;
whether or not it becomes a single, Warner Bros. is
planning to do a video for the song, using old footage
of the band between new takes.

By the way, that’s Jeff Hanna singing lead on
“Modern Day Romance,” his first time back at the
main microphone since “Shot Full Of Love™ began
the group’s swift ascent up the country charts three
yvears ago. Hanna sang lead on the band’s big *60s and
"70s hits (““Mr. Bojangles,” ““American Dream,”
“Make A Little Magic”), but starting with “Dance
Little Jean,” the last five Dirt Band singles have fea-

ASHVILLE SC

tured guitarist Jimmy Ibbotson.

Eddie Rabbi, Even Stevens and David Malloy have
written what could be country's first “wrestlemania”
song, capitalizing on the national craze popularized by
Cyndi Lauper, Mr. T and others. Their song is called
“One Two Three. .. You've Really Got A Hold On
Me,” and uses wrestling terminology to describe the
effects of love. If Rabbitt’s expected RCA signing
comes through, this could be the first song he records
with new producer Phil Ramone. Ramone is also re-
portedly producing Nashville export Deborah Allen,
who has switched to RCA’s pop division and is now
handled by Rod Stewart’s manager.

GOME OUT SWINGING when the bell rings: It start-
ed at a recent Nashville screening of “Rustlers’ Rha-
paody,” when WSM air personalities Marijo Monette
and Katie Haas broke the news to Pinkard & Bow-
den just before the film started that the duo’s hilari-
ous “Crumblin’ Stumbleweed” had been cut from the
movie. That sounded like a challenge to Sandy and
Richard, who promptly stormed the mike inside the
theatre and issued their own challenge: a wrestling
match for vindication.

Undoubtedly a publicity ploy, but one with a payoff:
Pinkard & Bowden will go into the ring with the
WSMers May 30 at the Nashville Fairgrounds. Their
bout will take place as a charity event during a real
pro wrestling match.

To publicize the fracas, Pinkard & Bowden have
been taking to the airwaves around Nashville with
their challenge; and, of course, the WSM female DJs
are doing their part to fan the furor. (We understand
they aren’t worried about the upcoming bout now that
it’s been learned Pinkard & Bowden actually failed a
Pepsi Challenge not long ago.)

Meanwhile, if you want to hear the song that start-
ed this, you'll have to buy the soundtrack album, be-
cause unfortunately, “Crumblin’ Stumbleweed” really
was cut from the movie. Too bad; the movie could have
used it—and Pinkard & Bowden—and Riders In The
Sky, too.

The Nashville Music Assn. is determined to get local
a&r types out to see its upcoming June 5 Spotlight
with headliners Poco. Pure Prairie League and Dave
Gibson.

The purpose of these Spotlights is to showecase un-
signed talent for record companies and—hopefully—
get the acts signed; but attendance by the necessary
label reps hasn’t been overwhelming at previous NMA
showeases. So this time, the NMA is sending limou-
sines around to pick up the various executives shortly
before showtime and carry them downtown to the
Tennessee Performing Arts Center. The limo service
is compliments of Limousines Unlimited in Nashville.

could still sell records if they had a
way of making them,” explains
Merit executive vice president
Norro Wilson, who is partnered in
the venture with TNN’s vice presi-
dent/general manager David Hall.

“Through our arrangement with
The Nashville Network, we can pro-
duce these albums, and follow up
with in-house marketing and promo-
tion to exactly the right country au-
dience.”

In the case of Tom Grant, the
singer is a regular performer on
TNN, especially “Nashville Now,”
and is consistently ranked in the top
five of all artists for fan mail, talent
appearances and photo requests, ac-
cording to TNN’s viewer services
department.

Merit Music’s Al Henson will
serve as producer for the label se-
ries. Budget for the Grant album is
estimated at between $15,000 and
$20,000. Joe Talbot is handling
pressing for Merinet LP product;
Precision will duplicate the cas-
settes and eight-tracks. Price on all
three configurations will be $9.95.

The Nashville Network will air
paid PI spots for Merinet product in
regular daily rotation. Additionally,
to promote “At Last,” Grant will ap-
pear on “Nashville Now"” twice a
week throughout June, and has
taped a segment of “New Country”
to air in July. Video from ““New

MERIT MUSIC, TNN IN LABEL VENTURE

Merinet Music Series Debuts with Tom Grant Album

Country’ may be used later on
TNN’s two clip shows, “Video-
Country” and “*CountryClips.”

In addition, notes TNN's Diavid
Hall, the opportunity exists for Mer-
inet albums to be racked at Opry-
land and sold offstage at “Nashville
Now.”

“We're bypassing the usual out-
lets of radio and retail,” explains
Merit's Wilson. “We contrel the
marketing and promotion our-
selves. Our sales will come directly
through TNN. We might conceiv-

(Continued on page 32)

CMA Changes
Approved at
Board Meetings

NASHVILLE The Country Music
Assn.’s board of directors estab-
lished a new awards category, re-
structured its Talent Buyers Semi-
nar, approved more market re-
search in England and elected two
new officers at its series of April
meetings in Australia and New Zea-
land.
For the first time this year, the
CMA awards show in October will
(Continued on page 50)
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T.COLLINS (D.MORGAN, S.DAVIS) MCA 52537 M.WRIGHT (B.MCDILL) RCA 14081
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34 41 6 SIZE SEVEN ROUND (MADE OF GOLD) GEORGE JONES AND LACY J. DALTON 80 83 _ ) STRAIGHT LACED LADY TRACY LYNDEN
B SHERRILL (M.FIELDS, G.LUMPKIN) EPIC 34-04876 R.C.BANNON (R.C.BANNON. K MCGREGOR) RCA 14059
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B.LOGAN. R.MCCOLLISTER (W.ALDRIDGE. R BYRNE) WARNER BROS. 7-29021 D.HUNGATE, J.BOWEN (S.HARRIS, J.ROSASCO) MCA 52552
4% 54 7 TO BE LOVERS CHANCE 91 86 79 22 COUNTRY GIRLS JOHN SCHNEIDER
B.ARLEDGE (C.WHITSETT, B.ARLEDGE) MERCURY 880-555-7/POLYGRAM J.BOWEN (T.SEALS, E.SETSER) MCA 52510
45 57 5 DIM LIGHTS, THICK SMOKE (AND LOUD LOUD MUSIC) VERN GOSDIN 92 84 82 22 HONOR BOUND EARL THOMAS CONLEY
V.GOSDIN. R.J.JONES (J.MAPHIS, RL.MAPHIS. M.FIDLER) COMPLEAT 142/POLYGRAM N.LARKIN, E.T. CONLEY (C BLACK, T.ROCCO. A.ROBERTS) RCA 13960
3 25 12 13 IF IT AIN'T LOVE (LET'S LEAVE IT ALONE) THE WHITES 93 89 72 14 FOUR WHEEL DRIVE THE KENDALLS
R.SKAGGS, M.MORGAN (D.FRAZIER) MCA/CURB §2535/MCA B.FISHER (M.WATKINS) MERCURY 880-588-7/POL YGRAM
) 32 15 16 SOMEBODY SHOULD LEAVE REBA MCENTIRE 94 85 711 7 WHEN YOU HELD ME IN YOUR ARMS REX ALLEN JR.
H.SHEDD (H.HOWARD. C.RAINS) MCA 52527 A.DIMARTINO (H.MOFFATT) MOON SHINE 3036
g TOO GOOD TO SAY NO TO LEON EVERETTE
51| 68 | 3 | SHESSINGLE ACAI ccam A T % [ %0 | 78 | 10 | TR0 GO0D Ien 0T MERCURY 850-611/POLYGRAM
4% 27 10 13 YOU'RE GOING OUT OF MY MIND T.G. SHEPPARD 9 94 93 4 GUILTY MERLE KILGORE
J.E.NORMAN (J.MCBEE. W.HOLYFIELD) WARNER/CURB 7-2907 1 /WARNER BROS. H.SHEDD (A.ZANETIS) WARNER BROS. 7-29062
52 66 4 FOOLED AROUND AND FELL IN LOVE @ T.G. SHEPPARD 97 78 76 25 SEVEN SPANISH ANGELS @ RAY CHARLES WITH WILLIE NELSON
RHALL (E.BISHOP) COLUMBIA 38-04890 B.SHERRILL (T.SEALS, E.SETSER) COLUMBIA 38-04715
RNIN EDDIE RABBITT WHAT I DIDN'T DO STEVE WARINER
48 20 4 15 !Isﬁzvsrls, ERsAtla(E;#T. J.BOWEN (E.RABBITT, E.STEVENS) WARNER BROS. 7.28089 938 96 95 25 T.BROWN, J.BOWEN (W.NEWTON, M.NOBLE) MCA 52506
53 62 5 IT°S JUST ANOTHER HEARTACHE ANDANA 99 92 9] 3 YOUR EYES SIMON & VERITY
E.PRESTIDGE. J E.NORMAN (S.BOGARD. R.GILES) WARNER BROS. 7-29029 T.CHOATE. D.WILSON (J.LWALLACE, T.SKINNER, W.PERKINS) EMI-AMERICA 8264
@ 63 73 3 (LOVE ALWAYS) LETTER TO HOME GLEN CAMPBELL 100 | 91 84 8 DO ME RIGHT DAVID FRIZZELL & SHELLY WEST
H.SHEDD (C.JACKSON) ATLANTIC/AMERICA 7-99647/ATLANTIC J.E.NORMAN (B.PRICE) VIVA 7-29048/WARNER BROS.
C) Products with the greatest airplay and sales gains this week. @ Video clip availability. @ Recording Industry Assn. O° America (RIAA) seal for sales of one million units. A RIAA seal for sales of two milhon units.
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FOR WEEK ENDING JUNE 1, 1985

Bilboard Hot Country Singles SALES & AIRPLAY

A ranking of the top 30 country singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Country Singles chart.

& =
&/¢ SALES 55 &/ & AIRPLAY =5
$/& sg|  /g/& 35
Z/3 /[ rime ARTIST § & VAN ? £
1 3 | DON'T CALL HIM A COWBOY CONWAY TWITTY | 1 1 3 | DON'T CALL HIM A COWBOY CONWAY TWITTY | 1
2 2 | FALLIN' IN LOVE SYLVIA | 2 2 2 | FALLIN' IN LOVE SYLVIA | 2
3 4 | NATURAL HIGH MERLE HAGGARD | 3 3 4 | NATURAL HIGH MERLE HAGGARD | 3
4 5 | COUNTRY BOY RICKY SKAGGS | 4 4 6 | COUNTRY BOY RICKY SKAGGS | 4
5 | 8 | THERE'S NO LOVE IN TENNESSEE BARBARA MANDRELL | 7 5 7 | LITTLE THINGS THE OAK RIDGE BOYS | 5
6 | 7 | LITTLE THINGS THE OAK RIDGE BOYS | 5 6 | 11 | SHE KEEPS THE HOME FIRES BURNING RONNIE MILSAP | 6
7 | 10 | SHE KEEPS THE HOME FIRES BURNING RONNIE MILSAP | 6 7 9 | NOBODY WANTS TO BE ALONE CRYSTAL GAYLE | 8
8 | 9 | LETIT ROLL (LET IT ROCK) MEL MCDANIEL { 9 8 | 10 | THERE'S NO LOVE IN TENNESSEE BARBARA MANDRELL | 7
9 | 11 | NOBODY WANTS TO BE ALONE CRYSTAL GAYLE | 8 9 { 12 | LETIT ROLL (LET IT ROCK) MEL MCDANIEL | 9
10 | 12 | SHE'S A MIRACLE EXILE | 11 10 | 1 | RADIO HEART CHARLY MCCLAIN | 10
11 | 14 | MY OLD YELLOW CAR DAN SEALS | 13 11 | 14 | SHE'S A MIRACLE EXILE | 11
12 | 13 | WHITE LINE EMMYLOU HARRIS | 14 12 | 16 | FORGIVING YOU WAS EASY WILLIE NELSON | 12
13 | 15 | WHEN GIVIN' UP WAS EASY ED BRUCE | 17 13 | 19 | DIXIE ROAD LEE GREENWOOD | 15
14 | 17 | FORGIVING YOU WAS EASY WILLIE NELSON | 12 14 | 15 | WHITE LINE EMMYLOU HARRIS | 14
15 | 1 | RADIO HEART CHARLY MCCLAIN | 10 15 { 18 | MY OLD YELLOW CAR DAN SEALS | 13
16 | 6 | IN A NEW YORK MINUTE RONNIE MCDOWELL | 16 16 | 20 | HEART TROUBLE STEVE WARINER | 18
17 | 21 | DIXIE ROAD LEE GREENWOOD | 15 17 | 22 | HELLO MARY LOU THE STATLER BROTHERS | 19
18 | 22 | HEART TROUBLE STEVE WARINER | 18 18 | 21 | WHEN GIVIN' UP WAS EASY ED BRUCE | 17
19 | 24 | HELLO MARY LOU THE STATLER BROTHERS | 19 19 | 24 | MAYBE MY BABY LOUISE MANDRELL | 20
20 | 23 | MAYBE MY BABY LOUISE MANDRELL | 20 20 | 26 | OPERATOR,OPERATOR EDDY RAVEN | 21
21 | 16 | WARNING SIGN EDDIE RABBITT | 48 21 | 5 | SOMETIMES WHEN WE TOUCH MARK GRAY & TAMMY WYNETTE | 22
22 | 18 | STEP THAT STEP SAWYER BROWN | 35 22 | 8 | INANEW YORK MINUTE RONNIE MCDOWELL | 16
23 | 29 | OPERATOR,OPERATOR EDDY RAVEN | 21 23 | 28 | LOVE DON'T CARE EARL THOMAS CONLEY | 23
24 | 19 | SOMETIMES WHEN WE TOUCH MARK GRAY & TAMMY WYNETTE | 22 24 | 30 | IT"S A SHORT WALK FROM HEAVEN TOHELL  JOHN SCHNEIDER | 24
25 | 20 | WORKING MAN JOHN CONLEE | 25 25 | 13 | WORKING MAN JOHN CONLEE | 25
26 | — | DOWN ON THE FARM CHARLEY PRIDE | 26 26 | — | OLD HIPPY THE BELLAMY BROTHERS | 27
27 | 25 | IF IT AIN'T LOVE (LET'S LEAVE IT ALONE) THE WHITES | 43 27 | 29 | DOWN ON THE FARM CHARLEY PRIDE | 26
28 | — | DON'T CRY DARLIN' DAVID ALLAN COE | 29 28 [ — | 40 HOUR WEEK (FOR A LIVIN') ALABAMA | 28
29 | 26 | SOMEBODY SHOULD LEAVE REBA MCENTIRE | 44 29 | — | SIZE SEVEN ROUND (MADE OF GOLD) JONES/DALTON | 30
30 | — | IT'S A SHORT WALK FROM HEAVEN TO HELL  JOHN SCHNEIDER | 24 30 | — | DON'T CRY DARLIN' DAVID ALLAN COE | 29

©Copyright 1985, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

COUNTRY SINGLES

BY LABEL

A ranking of distributing labels
by their number of titles
on the Hot Country Singles chart.

LABEL NO. OF TITLES
ON CHART

MCA (15) 19
MCA/Curb (3)
Permian (1)

RCA (18) 19
RCA/Curb (1)

WARNER BROS. (13) 16
Warner/Curb (2)
Viva (1)

COLUMBIA 12

POLYGRAM 9
Mercury (8)
Compleat (1)

EPIC (7) 8
Full Moon/Epic (1)

CAPITOL (3) 5
Capitol/Curb (1)
MTM (1)

EMI-AMERICA (4) 5
Liberty (1)

AMI 1

ATLANTIC 1
Atlantic/America (1)

EVERGREEN 1

MOON SHINE 1

NSD 1
Soundwaves (1)

STEP ONE 1

SWANEE 1

89

52

47

TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.

40 HOUR WEEK (FOR A LIVIN') (Anbern, ASCAP)

(Music Corp. of America, BMI/MCA/Leeds, 64 GIRLS NIGHT OUT
ASCAP/Patchwork, ASCAP/Don Schlitz, ASCAP) (Welbeck, ASCAP/Blue Quill, ASCAP)
A BAR WITH NO BEER 61 GO DOWN EASY

(Halinote, BMI) (Irving, BMI/Danor, BMI)
CALIFORNIA 96 GUILTY

(April, ASCAP/Blackwood, BMi/Stegall, BMI) (Tree, BMI)

CAROLINA IN THE PINES 55 HE BURNS ME UP

(Mystery, BM1) {(Unichappell, BMI)
COUNTRY BOY 18 HEART TROUBLE

(Ackee, ASCAP) (Irving, BMI/Silverline, BMI)
COUNTRY GIRLS 19 HELLO MARY LOU

(Warner-Tamerlane, BMI/WB Music, ASCAP/Two (Unichappell, BMI/Six Continents, BMI/Champion,

Sons, ASCAP) BMI) MCA

THE COWBOY RIDES AWAY 36 HIGHWAYMAN
(Cross Keys, ASCAP/Tightlist, ASCAP) (White Oak, ASCAP)
DID | STAY TOO LONG 92 HONOR BOUND

(Warner House Of Music, ASCAP/Reidem, ASCAP)
DIM LIGHTS, THICK SMOKE (AND LOUD LOUD

(Chappell, ASCAP/Bibo, ASCAP/MCA,
ASCAP/Chriswald, ASCAP/Hopi Sound, ASCAP) MCA

MUSIC) 86 | CAN FEEL THE FIRE GOIN' OUT

(Comet, BMI} (WB, ASCAP/Two Sons, ASCAP/Warner-Tamerlane,
DIXIE ROAD BMI)

(Southern Soul, BMI/Window, BMI) 68 | DON'T KNOW WHY YOU DON'T WANT ME

DIXIE TRAIN (Chelcait, BMI/Atlantic, BMI/Coolwell, ASCAP/Granite,
(CBS, BMI/Latter End, BMi/Bright Sky, ASCAP) ASCAP)

DO ME RIGHT 38 | DON'T THINK I'M REAQY FOR YOU

(Dane Bryant, BMI/Peppermint Flash, BM1) (Happy Trails, BMI/Music Corp. of America, BMI)
DON'T CALL HIM A COWBOY 85 | NEED MORE OF YOU

(Southern Nights, ASCAP} (Bellamy Brothers, ASCAP/Famous, ASCAP) CPP
DON'T CALLIT LOVE 59 | NEVER MADE LOVE (TILL | MADE LOVE WITH YOU)
(Pzazz, BM1/Snow, BMI) CPP (Hall-Clement, BMI)

DON'T CRY DARLIN' 67 | WANT EVERYONE TO CRY

(Dean Dillon, BMi/Larry Butler, BMI)
DOWN ON THE FARM

(Warner-Tamerlane, BM|/Writers House, BMI/WB,
ASCAP/Bob Montgomery, ASCAP)

(Make Believus, ASCAP/WB, ASCAP/Two Sons, 43 IF ITAIN'T LOVE (LET'S LEAVE IT ALONE)
ASCAP/Warner-Tamerlane, BM!) (Acuff-Rose, BM1)

FALLIN' IN LOVE 78 {F IT WAS ANY BETTER (I COULDN'T STAND IT)
(April, ASCAP/Random Note, ASCAP/Welbeck, (Tapadero, BMI/Lynn Shawn, BMI)

ASCAP/Blue Quill, ASCAP) 74 IF YOU BREAK MY HEART

A FEW GOOD MEN
(Hall-Clement, BMI)
FIRE IN THE SKY

(Cross Keys, ASCAP/Tree, BMI/0’Lyric, BM1)
31 I'M FOR LOVE
(Bacephus, BMI)

(Longjohns, ASCAP) 16 IN A NEW YORK MINUTE

THE FIREMAN (Tree, BM1/0'Lyric, BMI)

(Tree, BMI) 31 ITAIN'T GONNA WORRY MY MIND

FOOLED ARGUND AND FELL IN LOVE (April, ASCAP/Lionhearted, ASCAP)
(Crabshaw, ASCAP) 24 IT'S A SHORT WALK FROM HEAVEN TO HELL
FORGIVING YOU WAS EASY (Hall-Clement, BMI)

(Willie Nelson, BMI) 33 IT'S ALL OVER NOW

FOUR WHEEL DRIVE {Abkco, BMI)

49

70

72

32

50

23

37

20

27

21

K]

39

40

97

IT'S JUST ANOTHER HEARTACHE

(Vogue, BMI/Dejamus, ASCAP)

IT'S YOUR REPUTATION TALKIN'

(Welbeck, ASCAP/Terrace, ASCAP)

I'VE BEEN HAD BY LOVE BEFORE

(Coal Miners, BMI)

LASSO THE MOON

{Ension, BM!)

LEAVING

(Phono, SESAC)

LET IT ROLL (LET IT ROCK)

(Arc, BMI)

LITTLE THINGS

(Reynsong, BMI)

(LOVE ALWAYS) LETTER TO HOME

(Latter End, BMI)

LOVE DON'T CARE

(Blue Moon, ASCAP/April, ASCAP/Labor Of Love, BMI)
LOVE IS WHAT WE MAKE IT

(Blackwood, BMI/Magic Castle, BMI)

MAYBE MY BABY

(Safespace, BMI/E.C.B., BMI/Warner-Tamerlane, BMI)
MY OLD YELLOW CAR

(Debdave, BMI/Briar Patch, BMI)

MY SWEET-EYED GEORGIA GIRL

(Blackwood, BMI/Priority, ASCAP)

NATURAL HIGH

(Mount Shasta, BMI)

NOBODY WANTS TO BE ALONE

(Almo, ASCAP/Prince Street, ASCAP/Irving,
BMI/Eaglewood, BMI)

OLD HIPPY

(Bellamy Bros., ASCAP)

OPERATOR, OPERATOR

(Goldline, ASCAP/Granite, ASCAP)

PITY PARTY

(Stallion, BMI/Ledger, BMI}

RADiO HEART

(Tapadero, BMI/Tom Collins, BMI)

REAL LOVE

(Debdave, BMI/Mallven, ASCAP/Cotton Patch, ASCAP)
SAVE THE LAST CHANCE

(Rick Hall, ASCAP/Terry Wood Ford, ASCAP)
SEVEN SPANISH ANGELS

(Warner-Tamerlane, BMI/WB, ASCAP/Two Sons,
ASCAP)

SHE KEEPS THE HOME FIRES BURNING

(Tom Collins, BMI/Collins Court, ASCAP/Lodge Hall,
ASCAP)

SHE'S A MIRACLE

COUNTRY SINGLES A-Z rPUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
A-Z (LISTED BY TITLE)

n

45

76

35

87

65

56
82
41
95
n
48

66

98

51

(Pacific Island, BMI/Tree, BMI)

(SHE'S GOT A HOLD OF ME WHERE IT HURTS) SHE
WON'T LET GO

(Lyn Pen, BMI/Mercey Brothers, PRO)

SHE’S SINGLE AGAIN

(Blackwood, BMI/April, ASCAP)

SIZE SEVEN ROUND (MADE OF GOLD)

(Taylor And Watts, BMI/Algee, BMI)

SOMEBODY SHOULD LEAVE

(Tree, BMI/Choskee Bottom, ASCAP/Cross Keys,
ASCAP)

SOMEONE’S GONNA LOVE ME TONIGHT

(That's What She Said, BM!/Making Betts, BMI)
SOMETIMES WHEN WE TOUCH

(Weibeck, ASCAP/ATV, BMI/Mann & Weil, BMI)
STEP THAT STEP

(Gid, ASCAP)

STILL ON A ROLL

(Auodad, ASCAP/WB, ASCAP/Make Believus,
ASCAP/Beckaroo, BM1)

STRAIGHT LACED LADY

(Warner-Tamerlane, BMI/Three Ships, BMI)
(THAT'S WHAT YOU DO) WHEN YOU'RE IN LOVE
(Hall-Clement, BMI)

THERE'S NO LOVE IN TENNESSEE

(Tom Colfins, BM!1/Tapadero, BMI)

THERE'S NO WAY

(Alabama Band, ASCAP)

TIME DON'T RUN QUT ON ME

(Screen Gems-EMI, BMI/Elorac, ASCAP)

TO BE LOVERS

(Acutf-Rose, BMI/Marledge, ASCAP)

TOO GOOD TO SAY NO TO

(April, ASCAP/Swallowfork, ASCAP)

TRUE LOVE

(Benefit, BMI)

WARNING SIGN

(Debdave, BMI/Briar Patch, BMI)

WE KNOW BETTER NOW

(Collins Court, ASCAP/Tom Collins, BMI)

WE WORK

(Lionsmate, ASCAP/Fishin’ Fool, BMI/Debdave, BMI)
WHAT | DIDN'T DO

(Warner House of Music, BMI/WB Gold, ASCAP)
WHEN GIVIN' UP WAS EASY

(Cavesson, ASCAP)

WHEN YOU GET A LITTLE LONELY
(Nick-Ov-Time, ASCAP/Screen Gems-EMJ, BM{/Moon
And Stars, ASCAP/WB-Elektra-Asylum, BM!/Mopage,
BMI)

62

57
25

1K)

1]

46

WHEN YOU HELD ME IN YOUR ARMS
(Eoquillas Canyon, BMI/Atlantic, BMI)
WHITE LINE

(Emmylou, ASCAP/Irving, BMI)

WHO'S THE BLOND STRANGER

(Coral Reefer, BMI/Coconutley, ASCAP/Warner-
Tamerlane, BMi/Blue Sky Writer, BMI}
WOMEN IN LOVE

(Hall-Clement, BMI)

WORKING MAN

(Tapadero, BMI)

YOU DONE ME WRONG

(Cedarwood, BMI/Fort Knox, BMI)

YOUR EYES

(Hall-Clement, BMI/Bibo, ASCAP)
YOU'RE EVERY STEP | TAKE

{(Music Makers, BMI/Silver Dust, ASCAP)
YOU'RE GOING OUT OF MY MIND
(CBS-U, ASCAP/Ides Of March, ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocai sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures
ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard

B-3 Big Three IMM Ivan Mogull

BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth

CPi Cimino WBM Warner Bros.

BILLBOARD JUNE 1, 1985

wwWw americanradiohistorv com

49



www.americanradiohistory.com

ountry

CMA BOARD MEETINGS
(Continued from page 47)

have a best video category, a divi-
sion already acknowledged by the
Academy of Country Music in its
awards presentations. This marks
the first addition to the CMA prize
roster since the Horizon Award was
instituted in 1981.

Changes in the Talent Buyers
Seminar include a new name (Tal-
ent Buyers Entertainment Market-
place), the establishment of an
agents’ marketplace during the
event for actual bookings, and the
setting up of three showcases, dur-
ing which 15 separate acts will per-
form. In addition, the first SRO
Award will be conferred on an out-
standing country music talent buy-
er or promoter.

Syndicated columnist and author
Lewis Grizzard will deliver the key-
note address to the buyers. The
seminar will be held this year at the
Hyatt Regency, Oct. 11-13.

The board approved continued re-
search by the Gallup Organization
in England to determine the market
for country music there and
throughout Europe. Part of the
study will involve compiling record
sales statistics from chain and spe-
cialty stores to make up a country
album chart.

Bill Sherard of WPKX Washing-
ton was elected to replace Don Nel-
son as vice president, and Charlie
Ochs of KJJJ Phoenix was named to
fill Bill Anderson’s slot as assistant

secretary. Both Nelson and Ander-
son cut their terms short—Nelson
because he had switched to a station
with a non-country format, and An-
derson because of his wife’s injury
last fall in a car wreck.

The board was told that the CMA
and the National Assn. of Record-
ing Merchandisers (NARM) will
again promote the October awards
show and country music record
sales generally with display con-
tests for rackjobbers and retailers.
Kraft, the awards show’s sponsor,
will also renew its participation in
the campaign.

The next CMA board meeting will
be held in Charlotte, N.C., July 16-
18.

Small Is Better. Or at least just as good, as Freddie Hart discovers when he
tries playing his first EI Dorado record, ‘| Don't Want To Lose You,” in miniature
form. The small version was mailed to radio stations as a promotion gimmick,
but it really does play.

©Copyright 1985, Billboard Publications, Inc. No part of this publication
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NATIONAL NATIONAL NUMBER
130 REPORTERS NEW TOTAL 64 REPORTERS REPORTING

ADDS ON EARL THOMAS CONLEY LOVE DON'T CARE Rrca 30

GEORGE STRAIT THE FIREMAN mca 80 87 JOHN SCHNEIDER IT'SASHORT WALK FROMHEAVENTO HELL mca 20

RESTLESS HEART | WANT EVERYONE TO CRY rca 39 39 DAVID ALLAN COE DON'T CRY DARLIN' coLumaia 17

MEL TILLIS YOU DONE ME WRONG  rca 32 33 HANK WILLIAMS, JR. I'M FOR LOVE waRNER/CURB 17

DOLLY PARTON (DUET WITH KENNY ROGERS) REAL LOVE Rrca 32 110 GEORGE JONES AND LACY J. DALTON SIZE SEVEN ROUND (MADE

THE KENDALLS IF YOU BREAK MY HEART  MERCURY 29 30 OF GOLD) eric 16

REGION 1 REGION 4 REGION 6 REGIO REGION 4 REGION 6

CT. MA, ME, NV State, RI, VT ICIRLAVIMLDL W SEURIEIVE S NS IL, IN, KY, M1, OH, Wi AL, AR, LA, MS, West TN, TX

CT, MA, ME, NY State, R, VT
KEAN-AM/FM Abilene, TX
KMML Amarillo, TX

KASE Austin, TX

WYNK Baton Rouge, LA
WZZK Birmingham, AL
KOUL Corpus Christi, TX
WTVY Dothan, AL

KHEY ElPaso, TX

KPLX Fort Worth, TX
KIKK-FM Houston, TX
KILT Houston, TX

KSSN Littie Rock, AR
KLLL Lubbock, TX
WMC-AM Memphis, TN
WOKK Meridian, MS
WKSJ-FM  Mobile, AL
KNOE Monroe, LA

WLWI  Montgomery, AL
WSM-AM Nashville, TN
WNOE New Orleans, LA
KYXX Odessa, TX

WPMO Pascagoula, MS
KBUC San Antonio, TX »
KKYX San Antonio, TX
KRMD Shreveport, LA
KWKH Shreveport, LA
WACO Wwaco, TX

ABC One Stop San Antonio, TX
Camelot Austin, TX

Central South One-Stop Nashville, TN
E&R One Stop San Antonio, TX
Handleman Co. Little Rock, AR
Lieberman Dallas, TX

Music City One-Stop Nashville, TN
Poplar Tunes Memphis, TN

Record Bar Baton Rouge, LA

Record Bar New Orleans, LA

Record Service Houston, TX

Sound Warehouse Metarie, LA
Southwest Distributing Houston, TX
Top Ten Records Dallas, TX
Western Merch. One Stop Dallas, TX

WSLR Akron, OH

WYNE Appleton, Wi
WUSN Chicago, IL
WUBE Cincinnati, OH
WGAR-FM Cleveland, OH
WMNI Columbus, OH
WONE Dayton, OH
WCXI-AM/FM  Detroit, M|
WWWW  Detroit, MI
WAXX-FM Eau Claire, Wl
WROZ Evansville, IN
WGEE Green Bay, WI
WFMS Indianapolis, IN
WIRE Indianapolis, IN
WITL Lansing, MI
WAMZ Louisville, KY
WTSO Madison, Wi
WMIL Milwaukee, WI
WXCL Peoria, IL

WKKN Rockford, IL

Ambat/Record Theater Cincinnati, OH

Arc Distributing  Cincinnati, OH

Arrow Dist Solon, OH

Gemini One-Stop Cleveland, OH

Martin & Snyder Dearborn, M|

National Record Mart  Akron, OH

National Record Mart  St. Clairsville,
OH

Peter's One Stop Norwood, MA
Record Town Latham, NY

WGNA Albany, NY
WBOS Boston, MA
WYRK Buffalo, NY
WOKQ Dover, NH
WPOR-FM Portland, ME
WHIM Providence, RI
WSEN-FM Syracuse, NY

REGIO

DE, D.C., MD, NJ, NY Metro, PA, WV

Radio Doctors Milwaukee, Wi
Singer One Stop Chicago, IL
Sounds Unlimited Niles, IL
Wax Works Owensboro, KY

A&C Records Pittsburgh, PA
Elkins One Stop Charleston, WV
J.E.K. Enterprises Baltimore, MD
Kemp Mill Beltsville, MD

Mobile One-Stop Pittsburgh, PA
Musical Sales Baltimore, MD

REGION 2

DE, D.C., MD. NJ, NY Metro, PA, WV

WCAO Baltimore, MD
WRKZ Hershey, PA
WHN  New York City, NY
WXTU Philadelphia, PA
WMZQ Washington, DC
WPKX Washington, DC
WWVA  Wheeling, WV

|ARE§NI3 NE, ND, OK, SD
REGION 3

FL. GA, NC, SC, East TN, VA

REGION 7

Lieberman Kansas City, MO
Lieberman Minneapolis, MN QZM Sggfhem CA, CO, HI, Southern NV,

Musical Sales Minneapolis, MN
Phil’'s One Stop Oklahoma City, OK
Uptown Records St. Louis, MO

Bibb One Stop Charlotte, NC

Dean’s Record One Stop Richmond, VA
Lieberman Norcross, GA

One-Stop Records Atlanta, GA
Peaches Clearwater, FL

Peaches West Palm Beach, FL

Charts Records & Tapes Phoenix, AZ
KSG Layton, UT

Mountain Coin Denver, CO

Music Operators Fullerton, CA

REGIO

1A, KS, MN, MO, NE, ND, OK, SD

REGIO

FL, GA, NC, SC, East TN, VA

WJAZ Albany, GA KHAK Cedar Rapids, IA b g Record Bar Atlanta, GA Pro One Stop Tempe, AZ
WWNC Asheville, NC KSO Des Maines, |A KLUR-FM  Wichita Falls, TX Record Bar Columbus, GA Smash Record Dist - Phoenix, AZ
a:’;bos AAtIanta, GéA :EIL’(X;LO [;‘;':;suﬁbm Ripete Records Fayetteville, NC $°W9' E: (T:?’IO"-C(;‘A
ugusta, b Sounds Familiar Columbia, SC ower oro,
WXBQ Bristol, VA er':T KFO‘: E%?tger\lllpé) REGI o N 7 Sou(he,rn Music Orlando, FL Tower Las Vegas, NV
agé% F(h:‘har(lzehsat:;lg,"SECNc WoRE :ann:as Ci¥)'( 510 Afv] Sguthern CA, CO, HI, Southern NV, Tucker's Record Shop Knoxville, TN
% b ! , UT
WDOD Chattanooga, TN KEBC Okiahoma City, OK
WUSY Chattanooga, TN WOW Omaha, NE REGION 8
WCOS Columbia, SC KTTS Springfield, MO KRST  Albuquerque, NM AK, Northern CA, ID, MT, Northern NV,
WGTO Cypress Springs, FL KUSA St. Louis, MO KUZZ  Bakersfield, CA OR, WA, Wy
WFNC Fayettville, NC WIL-FM  St. Louis, MO KSSS Colorado Spring, CO
WESC Greenville, SC KTPK Topeka, KS KBRQ-AM/FM _ Denver, CO American Stereo Eugene, OR
WCRJ Jacksonville, FL KVOO Tulsa, OK KLZgiDenyer[CO Major Dist. Seattle, WA
WIVK  Knoxville, TN KFD)  Witchita, KS KYGO Denver, CO Sea Port 1-Stop Portiand, OR
WWOD L nchbljrg VA KVEG  Las Vegas, NV Tower Fresno, CA '
WCMS  Norfold, VA KIKF Orange, CA '
WHOO Orlando' FL KNIX-FM Phoenix, AZ
WWKA Orlando' FL KSOP Salt Lake City, UT
WPAP Panama City, FL KSON-AM  San Diego, CA
WKIX Raleigh, NC KCUB Tucson, AZ
WRNL Richmond, VA
WSLC Roanoke, VA
WQYK St Petersburg, FL REG | o N 8
WIRK  West Palm Beach, FL AK, Northern CA, ID, MT, Northern NV,
WTQR Winston-Salem, NC OR, WA, WY
KGHL Billings, MT
KGEM Boise, ID
KHSL Chico, CA
KUGN Eugene, OR A weekly national indicator of
KMAK  Fresno, CA “breakout” singles, i.e., those with
:::gv Nc';’a‘:::“; %’: significant future sales potentiat based
nd, e ;
A weekly national indicator of the five LTSI T Ol o ar ot Yt on he I::ss.o tists
most added records on the radio =vovfé FF:(;:??\?\} OR of the retailers and one-stops reporting
;t:‘t-z:sm:ttwg:m '::cﬂhv::u{:e sshm KRAK Sacramento, CA o Billboard’s Hot Country Singles
e v ': " sent the ol KGAY Salem, OR chart. The outlets in each region
i ':hlam present the entire KMPS  Seattle, WA fepresent the entire panel in that
panel in that region, not just those KGA Spokane, WA region, not just those which are
which have added the records listed. KRPM Tacoma, WA reporting the records listed.
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50,000 WATTS OF PLEASURE FROM

Radio’s love affair with Charly McClain has never
been hotter! She’s got a “Radio Heart” on her latest
album. And in addition to the number one title song,
she’s recorded three radio-right duets with Wayne
Massey, including the next single, “With

Just One Look In Your Eyes”.

Charly Loves Radio!

Radio Loves Charly!

4

\ : ‘__ -
! = CHARLY McCLAIN
A\ ) y “RADIO HEART”

IFE 39871

Preduced by NORRO WILSON

ON g’p;! RECORDS & CASSETTES

Epc, Zp% are taacemarks of CBS, Inc. € "985 CBS. Inc

ot S O Ro B 10 IO bt A _irh D —
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Skaggs Recorded ‘Live In London’

LONDON Ricky Skaggs’ recent
sold-out concerts in London have
been recorded for an album to be re-
leased by Epic this fall. The album
will also be released in Compact
Disc form.

Plans call for Skaggs to return to
London concurrent with the release
of the “Live In London” album in
the U.K. for promotion, followed by
a concert tour in Europe set for ear-
ly next year.

The May 18-19 London shows,
performed by Skaggs and his hand
at the Dominion, were videotaped
by RPM Productions for a full-
length U.S. cable special this fall, as
well as foreign television distribu-

FOR WEEK ENDING JUNE 1, 1985

Billboard.

tion and subsequent home video re-
lease through CBS/Fox, coinciding
with release of “Live In London.”

The concerts occurred as part of
Skaggs' first European tour, May
15-23, spanning Holland, Germany,
Ireland, Sweden, Scotland and the
UK.

/

Two at Work. Apparently enjoying their collaboration are RA arns Hillary

MERINET MUSIC SERIES

(Continued from page 47)

ably pull a single from an album for
secondary markets if we get re-
quests, but we aren’t looking to ra-
dio in this situation.”

TNN provides ideal exposure for
future Merinet artists, who could in-
clude older members of the Grand
Ole Opry, since recent Nielsen sur-
veys indicate that TNN now reaches
23 million homes per week and is ac-
tively viewed by six million house-
holds. At this point, no artists, ex-
cept Grant have been signed.

Kanter and producer Even Stevens, shown cutting her current single, *'We

Work,” at Emerald Studio in Nashville.

©Copyright 1985, Billboard Publications. Inc,

- No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher

é.\ Compiled from a national sample of retail store Q’.\
‘5}_ é;_ v(? Cb and one-stop sales reports. é‘ 43' v(?o 5‘3‘
8 ,f & s N /\&‘" & S

/3{? \3(? $ &v{? L::ET:-SNTJMBER/WSTRIBUTING LABEL (SUG. LIST PRICE) T /;{“\o \3(? $ §{? uﬁa’::al‘izmam/msmnaunNG LABEL (SUG. LIST PRICE)* TITLE
@ 1 1 15 | ALABAMA A RCA AHL1-5339 (8.98) (CD) 10 weeks at No. One 40 HOUR WEEK 39 (24 | 2 16 STEVE WARINER mca 5545 (8.98) ONE GOOD NIGHT DESERVES ANOTHER
@ 3 4 14 SAWYER BROWN CAPITOL/CURB ST-12391/CAPITOL (8.98) SAWYER BROWN 45 52 4 HANK WILLIAMS, JR. @ WARNER/CURB 23924/WARNER BROS. (8.98) MAN OF STEEL
3 2 2 41 RAY CHARLES coLumBia Fc-39415 FRIENDSHIP 9 | — 2 RESTLESS HEART Rca cPL-5369 (5.98) RESTLESS HEART
4 4 3 28 | THE JUDDS @ RCA/CURB AHL1-5319/RCA (8.98) (CD) WHY NOT ME 48 | 54 | 59 | ALABAMA A2 RCA AHL1-4939 (8.98) (CD) ROLL ON
@ 6 6 9 MEL MCDANIEL capiToL 12402 (8.98) LET IT ROLL 43 39 37 9 REBA MCENTIRE MeRCURY 824 342-1 (8.98) THE BEST OF REBA MCENTIRE
6 5 5 32 ANNE MURRAY cAPITOL $J-12363 (8.98) (CD) HEART OVER MIND 4 40 28 32 KENNY ROGERS A RCA AFL1-5043 (8 98) (CD) WHAT ABOUT ME
@ 9 10 11 WILLIE NELSON COLUMBIA FC 40008 ME AND PAUL 45 44 42 6 KATHY MATTEA MERCURY 824 308-1/POLYGRAM (8.98) FROM MY HEART
8 8 9 17 EMMYLOU HARRIS wARNER BROS 25205 (8.98) THE BALLAD OF SALLY ROSE 4 | 47 | 31 | 39 | JOHN SCHNEIDER mca 5495 (8.98) TOO GOOD TO STOP NOW
@ 11 11 13 DOLLY PARTON RCa AHL1-5414 (8.98) REAL LOVE 47 50 50 | 109 | JOHN CONLEE mca 5406 (8.98) JOHN CONLEE'S GREATEST HITS
10 7 7 31 RICKY SKAGGS EPIC FE-39410 (CD) COUNTRY BOY 48 | 37 8| 29 DAN SEALS EMI-AMERICA ST-17131 (8.98) SAN ANTONE
11 12 15 7 THE OAK RIDGE BOYS mca 5555 (8.98) STEP ON OUT 49 46 46 89 THE KENDALLS MERCURY 812-7791-1/POLYGRAM (8.98) MOVIN' TRAIN
@ 13 17 10 | CONWAY TWITTY waRNER BROS. 25207 (8.98) DON'T CALL HIM A COWBOY 50 | 41 | 36 | 15 | RICKY SKAGGS EepiC FE-39409 FAVORITE COUNTRY HITS
(3)| 14 | 16 | 10 | GEORGE STRAIT mca sse7 98 GEORGE STRAIT'S GREATEST HITS GD| NEW)p RIS PR L S A 2 HIGHWAYMAN
14 | 10 | 8 | 31 | GEORGE STRAIT @ mcaressis g8y DOES FORT WORTH EVER CROSS YOUR MIND @ NEW)D CHARLY MCCLAIN coLumBIA FC 39871 RADIO HEART
15 15 13 36 EXILE epic Fe-39424 KENTUCKY HEARTS 53 53 55 79 JIM GLASER NOBLE VISION NV-2001 (8.98) THE MAN IN THE MIRROR
18 19 31 EARL THOMAS CONLEY RCA AHL1-5175 (8.98) TREADIN' WATER @ 61 61 6 THE WHITES MCA/CURB 5562/MCA (8.98) WHOLE NEW WORLD
17 17 21 7 CRYSTAL GAYLE wARNER BROS. 25154 (8.98) NOBODY WANTS TO BE ALONE 55 56 58 15 SHELLY WEST viva 25189/WARNER BROS. (8 98) DON'T MAKE ME WAIT ON THE MOON
20 | 32 3 KENNY ROGERS LIBERTY LO-51157/EMI-AMERICA (8.98) LOVE IS WHAT WE MAKE IT 56 | 52 | 49 | 4 JOHN MCEUEN wARNER BROS. 25266 (8.98) JOHN MCEUEN
19 19 | 22 11 SYLVIA RCA AHLI-5413 (8.98) ONE STEP CLOSER 57 43 30 14 JOHN FOGERTY WARNER BROS. 25203 (8.98) (CD) CENTERFIELD
20 16 14 29 REBA MCENTIRE mca 5516 (8.98) MY KIND OF COUNTRY 58 59 | 62 5 TERRI GIBBS WARNER BROS 25209 (8.98) OLD FRIENDS
@ NEW} HANK WILLIAMS, JR. WARNER/CURB 25267/WARNER BROS. (8.98) FIVE-O 66 69 34 JIMMY BUFFETT mca 5512 (8.98) RIDDLES IN THE SAND
(22)| 38 | 4 | 3 | LEE GREENWOOD wmca 5582 (8 98) GREATEST HITS 64 | — | 2 | ATLANTA mcass576 (8.98) ATLANTA
23 23 26 29 JOHN CONLEE mca 5521 (8 98) BLUE HIGHWAY 61 63 63 168 | ALABAMA A3 RCA AHL1-4229 (8.98) (CD) MOUNTAIN MUSIC
24 | 26 | 12 | 24 | RAY STEVENS mMCa 5517 (8.98) HE THINKS HE'S RAY STEVENS 62 | 62 [ 70 | 11 | NICOLETTE LARSON mca 5556 (8.98) SAY WHEN
(25)| 2 | — | 2 | THE STATLER BROTHERS MERCURY 824.4201/POLYGRAM (3.98) PARDNERS IN RHYME 63 | 67 | 71 | 115 | ALABAMA A2 RCA AHL 1-4663 (8.98) (CD) THE CLOSER YOU GET
2% | 2512 7 MERLE HAGGARD EPIC FE-39602 KERN RIVER NEW)D VERN GOSDIN COMPLEAT 671012/POLYGRAM (8.98) TIME STOOD STILL
27 28 29 7 THE KENDALLS MERCURY 824-250-1 (8.98) TWO HEART HARMONY 65 58 59 193 | WILLIE NELSON AZ COLUMBIA KC 237542 (CD) GREATEST HITS
32 33 3 RONNIE MILSAP RCA AHL1-5425 (8.98) GREATEST HITS VOL. 2 66 54 45 6 GEORGE JONES €PiC FE-39899/CBS FIRST TIME LIVE
23 | 2 23 10 DAVID ALLAN COE cOLUMBIA FC 39617 DARLIN', DARLIN' 67 | 65 65 27 MERLE HAGGARD Eepic FE39545 (CD) MERLE HAGGARD'S EPIC HITS
30 |31 |4 |07 gmg /?J;'J_élergg/ i m05. (598 (0] HANK WILLIAMS JR'S GREATEST HITS 68 | 51 | 48 | 44 | WILLIE NELSON @ coLumeia FC-39145 (D) CITY OF NEW ORLEANS
31 | 21 | 18 | 46 | NITTY GRITTY DIRT BAND wARNER BROS. 25113 (8.98) PLAIN DIRT FASHION 75 | 64 | 82 | GEORGE STRAIT @ mca 5450 (8.98) RIGHT OR WRONG
32 | 33 | 34 | 4 | TAMMY WYNETTE epic 35971/C8S (8.98) SOMETIMES WHEN WE TOUCH 70 | 60 | 53 | 5 | MICKEY GILLEY Eepic FE-39900 (8.98) LIVE! AT GILLEYS
3| 3 39 9 BARBARA MANDRELL mca 5566 (8.98) GREATEST HITS 71 2 173 28 WAYLON JENNINGS RCA AHL1-5325 (8.98) (CD) WAYLON'S GREATEST HITS - VOL. 2
34 | 27 | 24 | 55 | THE STATLER BROTHERS MERCURY 818.652-1 (8.98) (CD) ATLANTA BLUE 72 | 73 | 75 | 13 | VARIOUS ARTISTS epiC FE 39597 19 HOT COUNTRY REQUESTS
35 35 35 40 THE OAK RIDGE BOYS @ mca 5496 (8.98) (CD) GREATEST HITS 2 73 68 66 | 167 | WILLIE NELSON A3 COLUMBIA FC 37951 (CD) ALWAYS ON MY MIND
36 | 36 | 40 | 44 | GLEN CAMPBELL ATLANTIC/AMERICA 90164/ATLANTIC (8.98) LETTER TO HOME 74 | 71 | 72 | 369 | WILLIE NELSON A3 COLUMBIA JC 35305 (CD) STARDUST
37 | 30 | 25 | 51 | HANK WILLIAMS, JR. ® WARNER/CURB 25088/ WARNER BROS. (8.98) MAJOR MOVES 75 | 55 | a3 | 22 | MICHAEL MARTIN MURPHEY THE BEST OF MICHAEL MARTIN MURPHEY

92 | %6 | 3 | JOHN SCHNEIDER wch sse3 @98 TRYING TO OUTRUN THE WIND | 22 Atbums with the greatest e gains e week, (D) Compact Disc avalatle & Recording oy Aeen O i oy a

numeral following the symbol. *CBS Records does not issue a suggested list price for its product.
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FOR WEEK ENDING JUNE 1, 1985

BiboardHot Black Singles SALES & AIRPLAY

A ranking of the top 30 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart.

x x
_§7 § SALES §§ § _#,‘f'r AIRPLAY §§
e /& =& /& - &
L/S /[ 1me ARTIST |28 NN e
1 | 2 | Rock ME TONIGHT FREDDIE JACKSON | 1 1 | 3 | Rock ME TONIGHT FREDDIE JACKSON | 1
2 | 3 | vou GIVE Goop LOVE WHITNEY HOUSTON | 2 2 | 1 | YOU GIVE GOOD LOVE WHITNEY HOUSTON | 2
3 | 1 | FRESH KOOL & THE GANG | 7 3 | 2 | SANCTIFIED LADY MARVIN GAYE | 3
a | 7 | ELECTRIC LADY CON FUNK SHUN | 4 4 | 5 | FREAK-ARISTIC ATLANTIC STARR | 8
5 | a4 | iNMYHOUSE THE MARY JANE GIRLS | 9 5 | 7 | suppeEnLY BILLY OCEAN | 5
6 | 6 | MEETING IN THE LADIES ROOM KLYMAXX | 6 6 | 8 | ELECTRIC LADY CON FUNK SHUN | 4
7 | 11 | SANcTIFIED LADY MARVIN GAYE | 3 7 | 6 | DOYOU WANNA GET AWAY SHANNON | 14
8 | 14 | SUDDENLY BILLY OCEAN | 5 8 | 18 | CAN YOU HELP ME JESSE JOHNSON'S REVUE | 15
9 | 8 | SMOOTH OPERATOR SADE | 12 9 | 12 | DEEP INSIDE YOUR LOVE READY FOR THE WORLD | 10
10 | 10 | AXELF HAROLD FALTERMEYER | 13 10 | 4 | MEETING IN THE LADIES ROOM KLYMAXX | 6
11 | 5 | RHYTHM OF THE NIGHT DEBARGE | 16 11| 9 [ canTsTop RICK JAMES | 11
12 | 18 | FREAK-ARISTIC ATLANTIC STARR | 8 12 | 14 | THROUGH THE FIRE CHAKA KHAN | 22
13 | 19 | DEEP INSIDE YOUR LOVE READY FOR THE WORLD | 10 13 | 11 | FEEL SO REAL STEVE ARRINGTON | 17
14 | 13 | canTsToP RICK JAMES | 11 14 | 19 | DANGEROUS NATALIE COLE | 24
15 | 12 | 1 FOUND My BABY THE GAP BAND | 21 15 | 21 | EVERYTHING SHE WANTS WHAM! | 18
16 | 9 | LOST IN LOVE NEW EDITION | 20 16 | 17 | AXELF HAROLD FALTERMEYER | 13
17 | 15 | WE ARE THE WORLD USA FOR AFRICA | 19 17 | 23 | oH vEAH:! BILL WITHERS | 23
18 | 26 | FEEL SO REAL STEVE ARRINGTON | 17 18 | 24 | BABY COME AND GET IT THE POINTER SISTERS | 25
19 | 29 | DO YOU WANNA GET AWAY SHANNON | 14 19 | — | RASPBERRY BERET PRINCE & THE REVOLUTION | 31
20 | 25 | EVERYTHING SHE WANTS WHAM! | 18 20 | 13 | FRESH KOOL & THE GANG | 7
21 | 17 | BRING BACK YOUR LOVE GLENN JONES | 27 21 | — | HANGIN' ON A STRING LOOSE ENDS | 26
22 | 16 | READ MY LIPS MELBA MOORE | 37 22 | 29 | A WOMAN, A LOVER, A FRIEND KLIQUE | 29
23 | — | cAN You HELP ME JESSE JOHNSON'S REVUE | 15 23 | — | sussubio PHIL COLLINS | 36
20 | — | HANGIN' ON A STRING LOOSE ENDS | 26 20 | 10 | WE ARE THE WORLD USA FOR AFRICA | 19
25 | 21 | INNOCENT ALEXANDER O'NEAL | 39 25 | 25 | KEEP GIVIN' ME LOVE GLADYS KNIGHT & THE PIPS | 32
% | — | YOU TALK TOO MUCH RUN-DM.C. | 28 %6 | 16 | SMOOTH OPERATOR SADE | 12
27 | 30 | NEW ATTITUDE PATTI LABELLE | 45 27 | 30 | MATERIAL THANGZ DEELE | 30
8 | — | oH YEAH! BILL WITHERS | 23 28 | — | You TALK TOO MUCH RUN-DM.C. | 28
29 | 28 | BABY COME AND GET IT THE POINTER SISTERS | 25 29 | — | THINKING ABOUT YOUR LOVE SKIPWORTH & TURNER | 33
30 | 23 | 'TIL MY BABY COMES HOME LUTHER VANDROSS | 42 30 | 28 | BABIES ASHFORD & SIMPSON | 35

"Copyright 1985, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
hotocopying, recording, or otherwise, without the prior written permission of the publisher.

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
-Z (LISTED BY TITLE)

TITLE

(Publisher — Licensing Org.)
Sheet Music Dist.

ALL SHE WANTS TO DO IS DANCE
(Kortchmar, ASCAP) 10

ANGEL

(WB, ASCAP/Blue Disque ASCAP/Webo Girl,
ASCAP/Black Lion, ASCAP) 14
ANIMAL INSTINCT

| (Zomba, ASCAP)

AXELF

| (Famous, ASCAP)

| BABIES
(Nick-0-Val, ASCAP)

{ BABY COME AND GET IT 4
(Dyad, BMI/Eisman, BMI/Hen-Al, BMI/Kings Road,

BMI)

BABY FACE

! (Blackwood, BMI/April, ASCAP) 17
BACK IN STRIDE

| (Amazement, BMI) 8

1 BE YOUR MAN

! (Crazy People, ASCAP/Almo, ASCAP) 7

' BIG MOUTH

(Zomba, ASCAP) 59
BODYSNATCHER

(Hip Trip, BMI/Midstar, BMI) 96
BORN IN THE US.A.

(Bruce Springsteen, ASCAP) 68

BOYFRIEND

(Swelka, BM1) 26
BRING BACK YOUR LOVE

(Chappell, ASCAP/Richer, ASCAP) 7
CALL ME MR. TELEPHONE MAN

{Not Listed)

CAN YOU HELP ME 21
{Crazy People, ASCAP/Almo, ASCAP)

CAN'T STOP

(Stone City, ASCAP/National League, ASCAP)
CAN'T STOP THIS FEELING

(Young Millionaire's Club, BMI/Avodah, ASCAP/Steel
Chest, ASCAP)

CAN'T WAIT TIL TOMMOROW

(Jennifer, BMI/Leigh, BMI/Walpergus, ASCAP/WB,
ASCAP/Hook And Line, ASCAP)

(COME ON) SHOUT

(Welbeck, ASCAP/Anidraks, ASCAP/Chilly D,
ASCAP/WB, ASCAP)

DANGEROUS

(Temp. Co., BMI)

DANGEROUS

(Welbeck, ASCAP/Anidraks, ASCAP/Steven Mitchell,

82

52

76

ASCAP)

DEEP INSIDE YOUR LOVE

(Ready For The World, BMI/Excalibur Lace, BMI/Trixie

Lou, BMI)

DO YOU WANNA GET AWAY

(Emergency, ASCAP/Jobete, ASCAP/Green Star,

ASCAP)

DON'T KEEP ME WAITING

(Hip Trip, BMI/Midstar, BMI)

DOUBLE OH-OH

(Bridgeport, BMI/Duexvon, BMI)

ELECTRIC LADY

(Funk Groove, ASCAP/Zomba, ASCAP)

EVERYTHING SHE WANTS

(Morrison Leahy, ASCAP/Chappell, ASCAP)

FEEL SO REAL

(Konglather, BMI/Motor, ASCAP/Cheyenne, ASCAP)

FREAK-A-RISTIC

(Atmo, ASCAP/Jodaway, ASCAP)

FRESH

(Delightful, BMI)

FRIENDS

(RCA Musica, BMI/Gipsy, BMI)

GENTLE

(New Trend, BMI)

GIRLS LOVE THE WAY HE SPINS

(Grandmaster Flash, ASCAP/Grandpa Lou's, ASCAP)

HANGIN' ON A STRING

(virgin, ASCAP/Brampton, ASCAP)

HOLD ME

(Unicity, BMI/Off Backstreet, BMI/Limited Funds,
MI)

| FOUND MY BABY

(Temp. Co., BM1)

1 JUST WANNA HANG AROUND YOU

{WB, ASCAP/Gravity Raincoat, ASCAP/Unicity,
ASCAP/No Pain No Gain, ASCAP/Joh-Dan, ASCAP/Al
Dente, ASCAP)

| REALLY WANT YOU

(Marie, BMI)

| WANNA BE A B BOY

(Wicked Stepmother, ASCAP/Wedot, ASCAP)

| WONDER IF | TAKE YOU HOME

(Personal, ASCAP/Mokojumbi, BM{)

I'LL STILL BE LOOKIN' UP TO YOU

(Abkco, BMI/Ashtray, BMI)

I'M SORRY

(Temp.Co., BMI)

IN MY HOUSE

39
100

79

46

72

57

20

30

98

69

87

45

(Stone City, ASCAP/Jay Warner, ASCAP)
INNOCENT

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)
INTO THE NIGHT

(MCA, ASCAP) MCA

ITCHIN' FOR A SCRATCH

(T-girl, BMI/T-Boy, ASCAP/Go-Glo, ASCAP)
JAMMIN

(April, ASCAP/Midnight Magnet, ASCAP)

JUST FOR YOU

(Tricky-Trac, BMi)

KEEP GIVIN' ME LOVE

(Unichappell, BMI/Mr.Dupper, BMI/Chappell,
ASCAP/Richer, ASCAP)

KING TUT

(Oval, PRS)

KISS ME NOW

(JC Sinban, ASCAP)

LET ME KNOW

(Almo, ASCAP/March 9, ASCAP/Irving,
BMt/Liebraphone, BMI)

LET'S GO OUT TONIGHT

(Plan 9, ASCAP/WB, ASCAP)

LET'S GO TOGETHER

(Little Macho, ASCAP/WB, ASCAP)

LOST IN LOVE

(Colgems-EMI, ASCAP)

LOVE ON THE RISE

(MCA, ASCAP/Little Tanya, ASCAP/Wayne
A.Braitwaite, ASCAP/New Music, BMI) MCA
MATERIAL THANGZ

(Hip Trip, BMI/Deele Reele, BMI/Midstar, BMI)
MEETING IN THE LADIES ROOM

(Hip-Trip, BMI/Midstar, BMI)

MY LOVE IS TRUE (TRULY FOR YOU)

(Jobete, ASCAP/Tall Temptations, ASCAP/Stone
Diamond, BMI/Ahamay, BMI/Dajoye, BMI/Ensign,
Bmt)

MY TOOT TOOT

(Sid Sim, BMI/Flattown, BMI)

MY TU-TU

(Sid Sim, BMI/Flattown, BMI)

THE NATURE OF THINGS

(Gratitude Sky, ASCAP/Bellboy, BMI/Polo Grounds,
BMI)

NEW ATTITUDE

(Unicity, ASCAP/Off Backstreet, BMI/Brass Heart,
BM!/Rockomatic, BM!/Robinhill, ASCAP)
NIGHTSHIFT

23

95
70

49

7

91

31

37

40

85

51

12

75

36

62

(Walter Orange, ASCAP/Tuneworks, ASCAP/Rightsong,
BMI/Franne Golde, BMI) CPP

OH YEAH!

(Foster Frees, BMI/Shankman de Blasio, BMI/Bleunig,
ASCAP/Pal Dog, ASCAP)

ONE NIGHT IN BANGKOK

(MCA, ASCAP)

PARADISE

(Herds of Birds, ASCAP/Double M Stable, ASCAP)
QUEEN OF ROX (SHANTE ROX ON)

(Pop Art, ASCAP)

RAINBOW

(Philly World, BM1)

RAPPIN’

(Funk Groove, ASCAP/Zomba, ASCAP/Go-Glo,
ASCAP/Broome Street, ASCAP)

RAPPIN' DUKE

(Bar-John, BMI)

RASPBERRY BERET

(Controversy, ASCAP)

READ MY LIPS

(WB, ASCAP/Montgomery, ASCAP/Cross Keys,
ASCAP)

RHYTHM OF THE NIGHT

(Edition Sunset, ASCAP/Arista, ASCAP)

ROCK ME TONIGHT

(Bush Burnin', ASCAP)

SANCTIFIED LADY

(April, ASCAP/Bug Pie, ASCAP/Connie’s Bank Of
Music, ASCAP)

SAVE YOUR LOVE (FOR #1)

(A La Mode, ASCAP)

SEXY WAYS

(Stone Diamond, BM1)

SHOW SOME RESPECT

(Chappell, ASCAP/Rightsong, BMI/Sookicozy, BMI}
SMOOTH OPERATOR

(Adu, MCPS/St.John, MCPS)

SOMEDAY WE'LL ALL BE FREE

(Kuumba, BMI/Warner Bros., BMI)

SUDDENLY

(Zomba, ASCAP/Willesden, BMI)

SUSSUDIO

(Phil Collins, ASCAP/Pun, ASCAP)

TEASER

(Shapiro, Berstein & Co., ASCAP/Painted Desert, BMI)
TELEPHONE

(Pure Love, ASCAP)

THIEF IN THE NIGHT

BLACK SINGLES

BY LABEL

A ranking of distributing labels
by their number of titles
on the Hot Black Singles chart.

LABEL NO. OF TITLES
ON CHART
ATLANTIC (5) 12
Mirage (2)
Philly World (2)
Cotillion (1)
Istand (1)
Modern (1)
MCA (8) 11

Camel/MCA (1)
Constellation/MCA (1)
Virgin/MCA (1)

RCA (5) 9
Total Experience (3)

Planet (1)

CAPITOL (7) 8
Manhattan (1)

COLUMBIA 7

EPIC (5) 7
Portrait (1)

Tabu (1)

MOTOWN (3) 7
Gordy (4)

WARNER BROS. (4) 7
Geffen (1)

Paisley Park (1)
Sire (1)

ELEKTRA (3) 6
Solar (3)

A&M 4

ARISTA (2) 4
Jive (2)

POLYGRAM 4
Mercury (3)
De-Lite (1)

PROFILE

BEVERLY GLEN

CRITIQUE

EMERGENCY

ISLAND
4th & B'Way (1)

JWP

MALACO

POP ART

SINBAN

SOUNDTOWN

SUNNYVIEW

TIMETRAX/HEAT

URBAN SOUND

s s s N

bt bt et b s et s

(Mycenae, ASCAP)

THINGS CAN ONLY GET BETTER

(Howard Jones, BMI/Warner-Tamerlane, BMI)
THINKING ABOUT YOUR LOVE

{Larry Spier, ASCAP)

THROUGH THE FIRE

(Dyad, BMI/Foster Frees, BMI/Neropub, BMI/Tom
John, BMI)

‘TIL MY BABY COMES HOME

(April, ASCAP/Uncle Ronnie’s, ASCAP/Thriller Miller,
ASCAP/MCA, ASCAP) MCA

TILL MIDNIGHT

(St.Winevelyn, BMI/Edge Of Fluke, BM1/Quter Snake,
BMI)

TOO MANY GAMES

(Amazement, BMI)

WALKING ON THE CHINESE WALL

(Noa-Noa, ASCAP/Glass Sea, ASCAP/Make Zee, BMI)
WE ARE THE WORLD

(Mijac, BMI/Brockman, ASCAP)

WE NEED LOVE

(Persembre, ASCAP/Philly World, BMI)

A WOMAN, A LOVER, A FRIEND

(Regent, BMI/Lena, BMI)

YOU GIVE GOOD LOVE

(New Music Group, BMI/MCA, BMI) MCA

YOU GOT ME RUNNING

(Hills Hideaway, BMI/Variena, BMI)

YOU TALK T0O0 MUCH

(Protoons, ASCAP/Rush-Groove, ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights,

ABP April Blackwood CPP Columbia Pictures
ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard ™
B.-3 Big Three IMM  lvan Moguit

BP Bradiey MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth

CP1 Cimino WBM Warner Bros.
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= RETAIL BREAKOUTS

NATIONAL NATIONAL NUMBER
89 REPORTERS NEW TOTAL 14Q REPORTERS REPORTING
Qs 0] COMMODORES ANIMAL INSTINCT  matown 15
LU st UERA00) o 22 50 MIDNIGHT STAR BODYSNATCHER  soLAR 15
:'I?LE gO:GERS LET'S GO OUT TONIGHT wARNER BROS. 22 48 KENNY G & KASHIF LOVE ON THE RISE  aRisTA 15
INCE & THE REVOLUTION RASPBERRY BERET  PaisLev par ol 78 MAZE FEATURING FRANKIE BEVERLY TOO MANY GAMES capiroL 15
MIDNIGHT STAR BODYSNATCHER soLAR 20 35 PHIL COLLINS SUSSUDIO ATLANTIC 13
THE FORCE MD'S ITCHIN' FOR A SCRATCH  ATLANTIC 19 40
CT, MA, ME, NY State, RI, VT IL, IN, KY, MI, OH, Wi AL, AR, LA, MS, West TN, TX CT, MA, ME, NY State, RI, VT IL, IN, KY, MI, OH, Wi AL, AR, LA, MS, West TN, TX
WILD Boston, MA WBMX Chicago, IL WXOK Baton Rouge, LA Cambridge 1-Stop Boston, MA Angott 1-Stop Detroit, MI All South Distributors New Orleans, LA
WKND Hartford, CT WGCI-FM  Chicago, IL WATV Birmingham, AL Cavages Cheektowaha, NY Audie’s One Stop  Milwaukee, Wi Big State Distributors Dallas, TX
WNHC New Haven, CT WJPC Chicago, IL WENN-FM  Birmingham, AL Easy Records 1-Stop  N.Quincy, MA Barneys Chicago, IL Bowie's Records Baton Rouge, LA
WDKX-FM Rochester, NY WBLZ Cincinnati, OH KNOK Ft.Worth, TX Hill Records E. Norwalk, CT Central 1-Stop Columbus, OH Brown Sugar New Orleans, LA
WCIN Cincinnati, OH KCOH Houston, TX Mass One-Stop Boston, MA Cleveland One-Stop Cleveland, OH Curly Dallas, TX
WDMT Cleveland, OH KMJQ Houston, TX Skippy White’s Mattapan, MA Color Rite Records Chicago, IL Discount Records Nashville, TN
REGI WJMO Cleveland, OH WJMI Jackson, MS Damon's Detroit, Ml H&W Records Dallas, TX
WZAK Cleveland, OH WKXI Jackson, MS Detroit Audio Systems Detroit, Ml Hastings Records Houston, TX
DE, D.C., MD, NJ, NY Metro, PA, WV WDAO Dayton, OH KLAZ Little Rock, AR Eklund Enterprises Kansas City, MO Kings Record Mart Dallas, TX
WGPR  Detroit, MI KRNB Memphis, TN REGION 2 Filmore Records Cleveland, OH Mushroom New Orleans, LA
WWIN-FM Baltimore, MD WJILB Detroit, MI WDIA Memphis, TN DE, D.C., MD, NJ, NY Metro, PA, WV Fietcher's One Stop Chicago, IL Music Center, One Stop Birmingham,
WXYV Baltimore, MD WKWM Grand Rapids, MI WHRK Memphis, TN Gemini One-Stop Cleveland, OH AL
WRKS New York, NY WTLC Indianapolis, IN WBLX Mobile, AL A-1 One Stop New York, NY Greater Detroit Detroit, Ml Peaches Memphis, TN
WNJR Newark, NJ WIJYL Louisville, KY WQQK Nashville, TN Al Wicke Records Elizabeth, NJ Kendricks Records Detroit, MI Peaches New Orleans, LA
WOCQ Ocean City, MD WLOU Louisville, KY WVOL Nashville, TN Broadway Record Museum Camden, Metro Music Chicago, IL Pop Tunes Memphis, TN
WDAS-FM  Philadeiphia, PA WLUM Milwaukee, WI WYLD-AM New Orleans, LA NJ Music Master Chicago, IL Poplar Tunes Memphis, TN
WUSL Philadelphia, PA WNOV  Milwaukee, Wi WYLD-FM New Orleans, LA C&M 1-Stop Hyattsville, MD Musicland Southfield, MI Reeses Records Dallas, TX
WAMO Pittsburgh, PA KHYS Port Arthur, TX Disc-O-Mat New York, NY Northern Records Cleveland, OH Sam's Records Dallas, TX
WDJY Washington, DC KAPE San Antonio, TX Gola Electronics Philadelphia, PA 0id Town Record Shop Hamtramck, M| Select-O-Hits Memphis, TN
WHUR Washington, DC REGI ON 5 KOKA Shreveport, LA Harmony Music  Bronx, NY Professional Records & Tapes Detroit, Sound Warehouse Metarie, LA
KZEY Tyler, TX J&R Music World New York, NY MI Southern Records New Orleans, LA
1A, KS, MN, MO, NE, ND, OK, SD Kemp Mill Beltsville, MD Radio Doctors Milwaukee, Wi Southwest Distributing Houston, TX
REGION 3 S Kansas City, MO King James Records Philadelphia, PA Record gente:: | CITve?nSHOH Stans Record Service Ts)r(wevepon, LA
KPR ansas City, Olsens Re Tape Lid. i ecord Den Cleveland, unbelt Music Dallas,
FL, GA, NC, SC, East TN, VA KAEZ Oklahoma {:ity, oK REGION 7 SIS UERI S Record Rendezvous Cleveland, OH Tape City US.A. Metaire, LA
KMJM St. Louis, MO AZ, Southern CA, CO, HI, Southern NV, P & L Records Philadelphia, PA Singer One Stop  Chicago, IL Western Merch. One Stop Houston, TX
WAOK Atlanta, GA WESL St. Louis, MO MU Record & Tape Collector Baltimore, Sound Asylum  Toledo, OH Wherehouse Metarie, LA
WIGO Atlanta, GA WZEN St. Louis, MO MD Sounds Good Chicago, IL
WVEE Atlanta, GA KDKO Denver, CO Record Outlet Pittsburgh, PA
WPAL Charleston, SC ?S(A:s |I:OS /A\"Ee:es. gﬁ Richman Brothers Pennsauken, NJ RE
WWWZ Charleston, SC 0s Angeles, Sabins Records Washington, DC
WGIV Charlotte, NC KJLH Los Angeles, CA Sam K Records Washingon, DC REGION AZ, Southern CA, CO, H, Southern NV,
WPEG Charlotte, NC KUKQ Phoenix, AZ Stratford Garden City, NY IA, KS, MN, MO, NE, ND, OK, SD MU
WJTT Chatanooga, TN XHRM  San Diego, CA The Wiz Washington, DC
WRBD Ft. Lauderdale, FL The Wiz Brooklyn, NY CML-One Stop  St.Louis, MO Circles Phoenix, AZ
WJAX-AM Jacksonville, FL Tower New York, NY Hudson's Embassy St.Louis, MO City One Stop Los Angeles, CA
WIJAX-FM Jacksonville, FL REGI ON 8 Tower Washington, DC Musicland Minneapolis, MN Flipside Records Los Angeles, CA
WPDQ Jacksonville, FL Universal One-Stop Philadelphia, PA Musicland St.Louis, MO Fortune Records (nglewood, CA
WEDR Miami, FL AK, Northern CA, ID, MT, Northern NV, Vogels Elizabeth, NJ Musicvision Jennings, MO Jazz City Los Angeles, CA
WOW! Norfolk, VA ORANA NN Waxie Maxie Washington, DC Sound Town St Louis, MO Malt Shop Denver, CO
WRAP Norfolk, VA Webb's Dept Store Philadelhia, PA Uptown Records  St, Louis, MO Mid-Cities Los Angeles, CA
WORL Orlando, FL KRE  San Francisco, CA Win's Records Long Island City, NY Music Brokers Los Angeles, CA
WPLZ Petersburg, VA KSOL San Francisco, CA Your Record Shop Baltimore, MD On Target San Diego, CA
WANT Richmond, VA Riverwood Music Inglewood, CA
WEAS Savannah, GA Sun State Los Angeles, CA
WR St. Petersburg, FL Tower San Diego, CA
WWXDBM Sumter, SC ¢ REGION 3 Wherehouse Gardena, CA
WANM Tallahasse, FL FL, GA, NC, SC, East TN, VA Wherehouse Los Angeles, CA -
WWIL-FM  Wilmington, NC World Of Records Los Angeles, CA
WAAA Winston-Salem, NC Album Den Richmond, VA
Bibb One Stop Charlotte, NC
Cals Records Jacksonville, FL
Camelot Decatur, GA QEGIOCHDS Northern NV
Camelot Atlanta, GA (g Sl MT, Northern NV,
Churchill's Richmond, VA LA
D.J. Records Jacksonville, FL
Frankie's Got It Norfolk, VA Evans House Of Music  San Francisco,
Goldmine Records Atlanta, GA
Jerry Bassin's 1-Stop N.Miami Beach, Leopoid's Records San Jose, CA
FL Leopold's Records Berkley, CA
Nova Records 1-Stop Norcross, GA A weekly national indicator of Music Menu Seattle, WA
One-Stop Records Atlanta, GA “breakout” singles, i.e., those with Music People Oakland, CA
Peaches N. Miami, FL significant future sales potential based Record Factory C_)akland, CA
Peppermint Records Atlanta, GA on initial market reaction. These Tower San Francisco, CA
A weekly national indicator of the five Pritchetts St. Petersburg, FL records are not yet on the top 30 lists Tower Seattle, WA .
most added records on the radio Record Boutique Winston-Salem, NC of the retailers and one-stops reporting Wauzi Records  San Francisco, CA
stations reporting to Bifiboard's Second Act Atlanta, GA to Billboard’s Hot Black Singles chart.
Hot Black Singles chart. The stations Southern Music  Orlando, FL The outlets in each region represent
in each region represent the entire Specs Records Mlamr;, ’:'1‘ n the entire panel in that region, not just
panel in that region, not just those Pdeyatle’rz One~ds ‘WM- of g:-k those which are reporting the records
which have added the records listed. (LI Julsa ey MBI fisted
Tucker's Record Shop Knoxville, TN g

BILLBOARD’S BLACK CHART RESEARCH PACKAGES

THE DEFINITIVE LISTS OF THE BEST-SELLING BLACK SINGLES AND ALBUMS, YEAR BY YEAR

Number One Black Singles, 1948-1984
Top Ten Black Singles, 1948-1984

Top Black Singles Of The Year, 1946-1984
Number One Black Albums, 1965-1984
Top Ten Black Albums, 1965-1984

Top Black Albums Of The Year, 1966-1984

FOR INFORMATION, WRITE: Billboard Chart Research, Attn: Debra Todd, 1515 Broadway, New York, NY 10036
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BILLBOARD’S BLACK CHART

RESEARCH PACKAGES

THE DEFINITIVE LISTS OF THE BEST-SELLING BLACK
SINGLES AND ALBUMS, YEAR BY YEAR

Number One Black Singles, 1948-1984
Top Ten Black Singles, 1948-1984

Top Black Singles Of The Year, 1946-1984 DTSR RN
Number One Black Albums, 1965-1984 A A

a»i % & £
nrdd ko @ A

Top Ten Black Albums, 1965-1984
Top Black Albums Of The Year, 1966-1984

WRITE: Billboard Chart Research, Attn: Debra Todd, 1515 Broadway, New York,

NY 10036

FOR WEEK ENDING JUNE 1, 1985

e b
City Girls. Two residents of Queens share smiles backstage at New York’s
Town Hall recently. In costume is Audrey Wheeler, who has been appearing with
Jeff Lorber on his nationa! tour and provided lead vocals on his single “Step By
Step.” Next to her is singer/songwriter LaLa, composer of Whitney Houston’s
No. 1 black single “You Give Good Love.”

-
«Copyright 1985, Billboard Publications, inc,

- No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written
permission of the publisher

é} Compiled from a national sample of retail store 4-\
‘gf ‘gf v(? Cz. and one-stop sales reports. dr d’ § &Y
S/ S/ S &/ /S
L/&/ &/ &g/ amust TITLE o /& /& /o / ARuST TITLE
N v/ N R LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)" L/I/ /S LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
@ 1 1 9 LUTHER VANDROSS €P(C FE 39882 5 weeks at No. One THE NIGHT | FELL IN LOVE 39 | M4 34 24 MADONNA A% SIRE 25157-1/WARNER BROS. (8.98) (CD) LIKE A VIRGIN
2 2 2 10 MAZE.FEATURING FRANKIE BEVERLY carioL sT-12377 (8.98)  CAN'T STQP THE LOVE 40 | 38 27 37 KURTIS BLOW MERCURY 822420-1M-1/POLYGRAM (8.98) EGO TRIP
3 3 4 24 | KOOL & THE GANG @ DE-LITE 3822943-M-1/POLYGRAM (8.98) (CD) EMERGENCY 41 | 37 | 37 | 35 | DIANA ROSS @ Rrca AFL1-5009 (8.98) (CD) SWEPT AWAY
@ 8 15 9 WHITNEY HOUSTON ARISTA ALB-8212 (8.98) WHITNEY HOUSTON , 47 47 6 STEVE ARRINGTON ATLANTIC 81245 (8.98) DANCIN' IN THE KEY OF LIFE
5 5 5 15 SADE PORTRAIT BFR 39581/EPIC (CD) DIAMOND LIFE 43 45 49 13 GRANDMASTER FLASH ELEKTRA 60389 (8.98) THEY SAID IT COULDN'T BE DONE
(6)| 6 | 13| & | PRINCE & THE REVOLUTION o6 o) AROUND THE WORLD IN A DAY 44 | 43 | 42 | 33 | GLENN JONES rca NFL1-5036 (8.98) FINESSE
@ 7 9 11 THE MARY JANE GIRLS GORDY 6092GL/MOTOWN (8 98) ONLY FOUR YOU 45 | 46 | 41 | 82 LIONEL RICHIE A8 MOTOWN 6059ML (8.98) (CD) CAN'T SLOW DOWN
8 4 3 10 DEBARGE ® GORDY 6123 GL/MOTOWN (8.98) RHYTHM OF THE NIGHT 53 60 3 BILL WITHERS coLumBia FC39887 WATCHING YOU, WATCHING ME
@ 9 10 | 12 | JESSE JOHNSON'S REVUE aum 65024 (6.98) JESSE JOHNSON'S REVUE 51- | 56 4 KLIQUE mca 5532 (8.98) LOVE CYCLES
11 1412 KLYMAXX CONSTELLATION/MCA 5529/MCA (8.98) MEETING IN THE LADIES ROOM 48 | 48 50 28 PHILIP BAILEY ® COLUMBIA FC 39542 CHINESE WALL
11 12 11 17 SOUNDTRACK A mca 5547 (8.98) (CD) BEVERLY HILLS COP a9 | 42 43 9 SOUNDTRACK mca 5561 (8.98) INTO THE NIGHT
;@ 20 | — 2 FREDDIE JACKSON CAPITOL ST-12404 (8.98) ROCK ME TONIGHT 50 | 50 39 24 THE WHISPERS SOLAR 60356/ELEKTRA (8.98) (CD) SO GOOD
13 10 7 15 COMMODORES MOTOWN 6124ML (8.98) NIGHTSHIFT @ 60 | — 2 SHANNON MIRAGE 90267/ATLANTIC (8.98) DO YOU WANNA GET AWAY
@ 17 7 43 BILLY OCEAN A JivE JL8-8213/ARISTA (8.98) (CD) SUDDENLY @ 55 58 3 GEORGE HOWARD 784 T8 205/PALO ALTO (8.98) DANCING IN THE SUN
15 13 6 7 USA FOR AFRICA A2 cOLUMBIA USA 40043 WE ARE THE WORLD @ 59 48 7 THIRD WORLD coLumsia FC 39877 SENSE OF PURPOSE
16 | 15 12 | 5 TINA TURNER A3 CAPITOL ST-12330 (8.98) (CD) PRIVATE DANCER @ 58 | — 2 PHIL COLLINS A ATLANTIC 81240 (9.98) (CD) NO JACKET REQUIRED
B @ 19 25 3 CON FUNK SHUN MERCURY 824345-1M-1 (8.98) ELECTRIC LADY @ NEW) READY FOR THE WORLD mca 5594 (8.98) READY FOR THE WORLD
1 18 14 8 32 NEW EDITION A mca 5515 (8.98) (CD) NEW EDITION 56 56 44 12 JEFF LORBER ARISTA AL8-8269 (8.98) STEP BY STEP
i @ 2% | 35 3 RICK JAMES GORDY 6135GL/MOTOWN (8.98) GLOW @ 67 | 67 | 32 | CHAKA KHAN A WARNER BROS 25162-1 (8.98) (CD) | FEEL FOR YOU
(2 | 16| 18 | 15 | RUN-D.M.C.PROFILE PRO 1205 (8 98) KING OF ROCK NEW)D STANLEY JORDAN BLUE NOTE BT 85101/CAPITOL (8.98) MAGIC TOUCH
{ 21 | 21 | 22 | 29 | WHODINI ® Jive jL8-8251/ARISTA (8.98) ESCAPE NEW) LOOSE ENDS mca 5588 (8.98) A LITTLE SPICE
¢ @ 29 51 3 ATLANTIC STARR a&m SP-5019 (8.98) AS THE BAND TURNS NEW)D KENNY G. ARISTA AL8-8282 (8.98) GRAVITY
t 23 22 19 13 WILTON FELDER mca 5510 (8.98) SECRETS 61 62 46 36 STEVIE WONDER A MOTOWN 6108ML (8.98) (CD) THE WOMAN IN RED-SOUNDTRACK
E M| 2320 | TEENA MARIE ® epic FE39528 STARCHILD 62 | 54 55 5 THE EMOTIONS MOTOWN 6136ML (8.98) IF { ONLY KNEW
2% | 25| 2% 8 ALEXANDER O'NEAL T1ABU FZ 39331/EPIC ALEXANDER O'NEAL 63 52 54 | 32 JEFFREY OSBORNE @ asm SP-5017 (8.98) (CD) DON'T STOP
: @ 3t | — 2 THE REDDINGS POLYDOR 823332-1Y1/POLYGRAM (8.98) IF LOOKS COULD KILL 64 | 44 | & 8 THE MANHATTANS coLumBIA FC 39277 TOO HOT TO STOP IT
(27 | 18 | 16 | 21 | THE GAP BAND TOTAL EXPERIENCE TEL8-5705/RCA (8 98) GAP BAND VI 65 NEW)D BOBBY WOMACK BEVERLY GLEN 10006 (8.98) SOMEDAY WE'LL ALL BE FREE
: 28 1 24| 24 6 MELBA MOORE caPITOL ST-12382 (8.98) READ MY LIPS 66 | 41 30 24 EUGENE WILDE PHILLY WORLD 90239/ATLANTIC (8.98) EUGENE WILDE
1 @ 32 1 32 [ 17 | WHAM! A coLumsia FC39595 (CD) MAKE T BIG 67 | 61 | 53 | 17 DAVID SANBORN WARNER BROS. 25150-1 (8.98) STRAIGHT TO THE HEART
30| 27 21 29 ASHFORD & SIMPSON @ CAPITOL ST-12366 (8.98) SOLID 68 | 69 65 | 29 DARYL HALL & JOHN OATES AZ RCA AFL1-5309 (9.98) BIG BAM BOOM
; 31 30 | 29 9 SOUNDTRACK mMOTOWN 6128ML (8 98) BERRY GORDY'S THE LAST DRAGON 69 | 64 61 45 THE TIME A WARNER BROS. 25109-1 (8.98) ICE CREAM CASTLE
]i 32 | 28 23 29 | THE TEMPTATIONS GORDY 611GL/MOTOWN (8.98) TRULY FOR YOU 70 | 66 | 66 | 47 PRINCE & THE REVOLUTION AZ WARNER BROS. 25110-1 (8 98) (CD) PURPLE RAIN
: @ 40 3 10 GLADYS KNIGHT & THE PIPS coLumsia FC 39423 LIFE 71 49 40 27 FAT BOYS ® SuUTRA SUS 1015 (8.98) FAT BOYS
; M| 33| 3 17 GEORGE BENSON wARNER BROS. 25178-1 (8.98) (CD) 20/20 72 | 63 52 5 GEORGE DUKE ELEKTRA 60398 (8 98) THIEF IN THE NIGHT
35 | 3% | 38|10 PAUL HARDCASTLE PROFILE PRO 1206 (8.98) RAIN FOREST 73170 | 63 | 28 AL JARREAU WARNER BROS. 25706-1 (8.98) (CD) HIGH CRIME
.’ 36 | 36 | 36 | 43 | THE POINTER SISTERS A2 PLANET BXL1-4706/RCA (B 98) (CD) BREAK OUT 74 | 72 | 71 | 24 | SHALAMAR SOLAR 60385/ELEKTRA (8.98) (CD) HEART BREAK
DIRIARY 3 EARL KLUGH wARNER BROS. 25262-1 (8.98) (CD) SODA FOUNTAIN SHUFFLE 75 | 65 | 62 | 12 | JENNY BURTON ATLANTIC 81238 (8.98) JENNY BURTON
3B [ W[ 7| 2| MIDNGHT STAR © s0uuR dodse/mioxtna (99) D P AT ARY INVASION | s i e e i e e Ot v o s il Sach s30Kiora) milion icheated by 3
numeral following the Symbol. *CBS Records does not issue a suggested list price for its product.
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BILLBOARD CLASSIFIED ADVERTI

NG SECTIO

cards accepted.

To order an ad...check the type of ad you want...
(] Regular classified (ads without borders): $2.20 per word, per
insertion. Minimum ad order, $44.00.

[] Display classified (all ads with borders): $72.00 per column per
inch, per insertion; 4 insertions $67.00 per; 12 insertions $62.00
per; 26 insertions $59.00 per; 52 insertions $48.00 per. Price
discounts are based on insertions in consecutive issues.

[J Count 8 words for our Box Number and address Add $6 for
handling. Only regular mail forwarded-tapes not acceptable.

Check the heading you want...

] Help wanted [] Position Wanted [] For Sale [] Wanted to Buy
[ Used Equipment for Sale [[] Golden Oldies [7] Comedy Matenal
[ Distnibuting Services [] Video Hardware
[ Business Opportunity [] Schools and Instruction [] Video Software

Send your ad copy today with payment to Bill-
board Classified, 1515 Broadway, N.Y., NY 10036

Payment must accompany order. Major credit

Call Toll Free 1-800-223-7524 Local (212) 764-7388

Computer Software

TAPES

BLANK AUDIO & VIDEO CASSETTES
21ST ANNIVERSARY
LOWEST PRICES IN TOWN
® Audio Cassettes ¢ Video Cassettes
* Mastering Tapes ® 8 Tracks
Don’t Detay—Call Todayl For More Information®
Andol Audio Products, Inc.
4212 14th Ave, Brooklyn, NY 11219
Call Toll Free—(800) 221-6578 N.Y. Res.
(718) 435-7322

WHY PAY MORE ?

cassette sslrk bianks, 3m tape

1-45 cass 65 8tk 89
46-60 cass 74 Btrk 97
61-80 cass 80 8tk 106
81-90 cass 90 Btrk 115

CASSETTE & 8TRK DUPLICATORS CUSTOM
DUPLICATION. SHRINK WRAP & LABEL AOD 45¢

TRACKMASTER InC
1310 South Dixie Hwy. West
Pompano Beach Fla.33CG80
Tel: (305) 943-2334

CASSETTES

400 different titles—no higher than $2.00. We
accept as low as $25 orders. Write or call for
free catalog.
R.B. Records
289 Skidmore Rd.
Deer Park NY 11729
(516) 667-0500

WANTED

Cassette and B-track users—
Cut-outs and budgets—all
winnars at a bow pricel

JEJ
8620 West Belment, Chicage, IL. 50634
{312) 286-4444

VIDEO/AUDIO TAPES
TDK-SONY-FUJI-KODAK

ALL THE MAJOR BRANDS FOR LESS!
Umatic-,-C-90, D-20, T-30-60-90-120-
150

Special custom lengths
Professional duplicating tapes bulk or
packaged

“The King of Tapes”
VC1, 11-12 Clintonville St.
Whitestone, NY 11357
(718) 767-2200

ACTIONANART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.

CASSETTE TAPE
SECURITY DEVICES
DESIGNED FOR RETAIL OUTLETS
EASY TO USE INEXPENSIVE
REUSEABLE & DISPOSABLE

5 SELECTIVE MODELS

-FOR SAMPLES AND PRICES-
CONTACT
C & D SPECIAL PRODUCTS
309 SE QUOYA DRIVE
HOPKINSVILLE KY 42240
502/885-8088

BLANK AUDIO
VIDEO CASSETTES

® Audio cassettes C-5 to C-90’s

® Video cassettes T-120's & Beta 500

® Welded C-O's available, many col-
ors—custom duplication

® Norelco boxes

RAINBOW USA
231 E. Commercial Bivd.
Ft. Lauderdale, FL 33334
305-493-8800

BLANK AUDIO CASSETTES
* OPTIONS o BASF ® CHROME ¢ AGFA » STANDARD
LOWEST PRICES NATIONWIDE
11045......... 57 461060 ......... 65
611080 ......... 74 811090 ..... ... 83
CASS BOXES SWRINK WRAP, LABELS, 8TRK'S
& PRICE BREAKS AVAILABLE
CALL (313) 933-9095 OR WRITE
AMERICAN AUDIO INC.
7834 KENTUCKY, DEARBORN MICH. 48126

RECORD MFG. SERVICES
SUPPLIES & EQUIPMENT

RECORD PRESSING
CASSETTE DUPLICATION
SEND FOR OUR PRICE LIST

CALL TOLL FREE

1-800-468-9353
925 N. 3rd St., Phila., PA 19123

3rd EDITION OF
YOUR HIT PARADE
BY BRUCE ELROD
NOW ON SALE FOR $15.95

Includes weekly charts of the onginal Lucky
Strike Hit Parade 1935 thru June 7th 1958
Book also includes weekly charts from June/
1958 thru 1984 plus Top Ten songs 1835 thru
1984 Also Top Chnistmas. Gospel. Country
and other specialized charts that were tabu-
Jated by computer through major trade publi-
cation Charts. RIAA sales and in some cases
public opimion polis First 500 copies num-
bered in GOLD for collectors Allow 6 to 8
wks for delivery Send check or MO to

YOUR HIT PARADE
P.0. Box 363
White Rock SC. 29177
(803) 798-8651

POSTERS, T-SHIRTS
Li d Rock Merchandi
Wholesale Only
Buttons, posters, tapestnes, headbands, bandanas,
postcards, decals. enamel pins, stickers, caps and
more! We will match any price you currently receive on
identical merchandise.
RJF PRODUCTS, INC.
35946 Ford Road, Westland, Ml 48185
1-313-729-1033
We are the competition!

~= s w buttons, buttons, BUTTONS! we wmm -i

Order a $50 or $100 Button Master sampler pak
|lo see all the newest of our 60,000 designs l
[werre the world's largest dist. of licensed and |
lnovelly pins with over 100 new designs weekly! |
We take full returns and even take returns of
|omer button companies™ stuff you got sluck'
Jwith it you're paying more than 40¢ per button. |
lyou're getting ripped offl! Kids that can't swing
$8 98 for an Ip can afford a buck for a button.
|Ask for our catalog NOW!
|8uﬂon Master, PO Box 129, Bndgeport. PA 19405 |
l 1-{800) 523-1197-{national) I
1-{215) 277-1966-(PA)
Ilf you don't have a business phone dwectory'
Pisting pease seno 5150 for e caraiog. |

POSTERS
Rock Posters
ZAP ENTERPRISES
1251-3 Irolo St.
Los Angeles, Calif. 90006
(213) 732-3781
DEALERS ONLY

LARGE SELECTION OF R&R
POSTERS AND BUTTONS

ONE STOP POSTERS
1001 Monterey Pass Rd.
Monterey Park, Ca. 91754
(213) 263-7361 1 (800) 421-6341

DEALERS ONLY

POSITION WANTED

A IN-HOUSE MANAGER has 10 years experi-
ence is looking for a position in the New York
area. CAN WCRK long hours and weekends.
Please call (212) 584-4575. (Anytime.)

FOR SALE

Michael Jackson ‘“THRILLER'

t-shirt $ 950 ea.
sleeveless $ 950 ea
|ersey $11°50 ea
button $ 150 ea
Add $1 per order for shipping
CATALOG $ 100

WHOLESALE INQUIRIES WELCOME
Cuanty Fromohons
FTOE Trird Ave Ste #8O0RHE
San Mateo 7 A 24401

Budget Cassettes
Rock - Pop - Country - R& B
Classical - Jazz - Children
Call or write for catalog.
Golden Circle Inc.

45 Jetterson Street Stamford. CT 06902
203-325-24386

LP's, 8 TRACKS AND CASSETTES
AS LOW AS 22¢

Write for our free giant catalog Retalers and
distributors only

RECORD-WIDE DISTRIBUTORS, INC.
1755 Chase Dr.
Fenton (St. Louis) MO 63026
(314) 343-7100

WHOLESALE ONLY
WE SPECIALIZE IN 12" PRODUCT

Also current LP's, Cass & 468
Lowest Prices! Same day UPS
GLO MDSE CORP.

43-02 34th Ave. LIC, NY 11101
(718)708-0615

Lened automatic 12" presses. Fine condi-
tion. Additional parts available, 2 SMT
dual cavity 7" automatic presses.

Box #7607
Billboard Magazine
1515 Broadway
New York, NY 10036

ROLEX WATCHES AUTHENTIC, all Swiss,
brand new, valid factory warranty. Best prices.
Fast, reliable, confidential service. MELSAL
PRECIOUS ASSETS, (213) 541-9025.

CLASSICAL CATALOG AND mobil education-
al recording business available for sale. Can be
operated anywhere in U.S. Sold separately or as
a unit. Box 7609, Billboard Publ,, Inc. 1515
Broadway. New York. N.Y. 10036 (212) 620-
5931

LARGEST SELECTION
OF CASSETTES & LPS

Low prices—same day service—Qwip service avail-
able. Full ine of blank tapes/video tapes plus over
20,000 single ttles Send $2 0C for erther the 92 pg LP
catalog or 80 pg oldie catalog TODAY' Wholesale
Only
Or Call Bob
California Music
6264 Foothill Blvd., Tunjungo CA 91042
(818) 352-5953

DISTRIBUTOR
WHOLESALE ONLY
We are 127 records. blank audio,
blank video. video games, movies, ac-
cessories. hardware. CD's, albums,
|Zl])l'\ P
Stratford Dist., Inc.
86 Denton Ave.
Garden City Park NY 11040
(718) 343-6920, (516) 877-1430
(800) 645-6558, Telex 6852201

HELP WANTED

WAREHOUSE POSITION
AVAILABLE

Long Island record distributor warehouse re-
ceiving position available. Full time, experi-
ence preferred, good salary and benefits, oth-
er positions atso available. Farmingdale area.

Call Jim
(516) 694-4545

“NO DISC
JOCKEYS NEED APPLY”

Top 20 market seching outstanding personahties/
talk hosts/newsperson Creativity and controversy
welcome Send tape and resume in complete confi-
dence tor
Box 37606
Billboard Magazine
1515 Broadway
New York, NY 10036

DISTRIBUTING SERVICES

AMERICA’S LEADING HSTRIB
BLANK TAPE & ACCESSOR

il 222 o Free Calalog Featuring:

Maxell » Discwasher « Memorex « TDK
Recoton * Sony » Koss » Scotch » Fuji
Eveready » BASF « Altsop » Savoy
Audio Technica « Kodak » Duracetl |
Amaray + and many more!

‘?2’ ® 24 Hour Freight

Paid Service

|1:"-- + Free Mailing of
Exira Profit Times

¥ Dealers Dnly
Send or Call Toll Free for Your
Free Copies: 800-523-2472

JOSEPH GUNCHES PRESENTATIONS is
seeking experienced Road Managers/Roadies.
Please send resume to: 12827 Sylvan St., No.
Hollywood CA 91606.

COLLECTIBLES

MINT CONDITION RECORD
COLLECTION

Just bought from radio station—nunt promo 45 s,
Beatles, Fhvis, Ricky Nelson. Pat Boone, Beach Bove
anel countless other artists Al sales wall go to chanity
Lists sl be made avalable sweekh — 00 of new
aunt 435 LP'S and 785 Don’t gne up, we have

plenty of duplicates Call or write to

Your Hit Parade
P.O. Box 363
White Rock SC 29177
(803) 798-8651

SAM ASH STORES
MAIL ORDER SERVICE
Deal with the professionals. N.Y.C.’s lurg-
est inventory and best prices on musical
imstruments. sound and recording gear.

1-800-645-3518
N.Y. State 1-800-632-2322

“EXQUISITE ART FORMS"

Hatural salection, time worn, créated by
God: Redwood, Ironwood, M. Maho-
gony, Manzanita, Mosguita, Alligator Ce-

aar, Myrtlewood, Wild Cherry, |
T5¢ brings delightful calalog.
Woods, 4510 Holladay Blvd., Salt Lake
City, UT B4117. (B01) 272-2391,

ild Ok,

CUT OUTS & IMPORTS
LP’s, cassettes, 8 tracks and 45's, Rock, Coun-
try, R&B and Gospel.
Wrile or phone for free catalog.
MARNEL DIST,
P.O. Box 953
Piscataway, NJ 08854

(201) 560-9213

ROCK & SOUL
ELECTRONICS

470 Tth Ava, (bet. 35 36
Mew York, M.

WE HAVE THE
RICES IN TOWN!

.54.99

Lp's

12 inch
al
LARGEST SELECTION OF
IMPORT 12 INCH

——
NEW CATALOGS! ~—
e

ACCESSORIES
COMPACT DISCS
GOSPEL
REGGAE
MONTHLY FLYER
Dealers Only.

CALL TODAY TO RECEIVE
YOUR FREE COPIESI

WE PULL, PACK AND SHIP
THE SAME DAY WITH
A SENSE OF URGENCY.

Lapcal d32p1-5
Maryiamd Watts Bidr-Jups
Dot o ate Walts ROk -b58-1

While Other People are raising their prices,
we are slashing ours. Major label LP's as
low as 50¢. Your choice of the most exten-
sive listings available.
For free catalog call: (609) 890-6000
or write
Scorpio Music Inc.
Post Office Box A
Trenton N.J. 08691 0020
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PROFESSIONAL SERVICES
Business Personal Mortgage
LOANS
Tenants Householders Commerce

Available with Lite insurance/Redundancy Accident Cover. Repayments can be up 1o Twenty Five Years. Full details without
obligation to anyone over 18 Licenced under the Consumer Credit Act.

705 Moston Lane, MANCHESTER M10 QD
Tel. 061-682 7130,

i use Croch it Dotor—Crecor
Agreements & Agencies
: e e _ ___ ¥ __]
RADIO JOB MART
POSITION AVAILABLE TOLL q
RADIO TV JOBS — FREE
10,000 radio jobs a year for men and women are listed cussl-

in the American Radio Job Market weekly paper. Up to
300 openings every week!' Disk Jockeys, Newspeople
and Program Directors. Engineers, Salespeople
Small. medium and major markets all lormats. Many
jobs require little or no experience! One week comput-
ar list $6 00. Special Bonus, six consecutive weeks
only $14 95—you save $21

AMERICAN RADIO JOB MARKET
1553 North Eastern
Las Vegss, Nevada 89101

—_

NATIONAL. ..

The Radio Placement Leader

We have jobs for

* e Programmers * News People
e Announcers * Production Pros

Male & femaie All size markets Coast to-Coast |
NATIONAL makes the presentaton for you

For complete details and registration form enclose $
postage & handling

1
help YOU
Let NAT\ONAL Y.
ATIONAL} BROADCAST TALENT COORDINATORS ‘
Dept. L PO Box 20551
Birmingham, AL 35216
(205) 822-9144

INVESTORS WANTED

INVESTORS NEEDED

For join! venture/national dates with national
international acts. 15% to 20% return within
4 - 6 weeks max. Inquire

RICK THOMPSON PRODUCTIONS
P.O. Box 19471
Cincinnati, Ohio 456219
(513) 751-5106
Minimum Involvement $15,000/$20.000

VIDEO

Act Now!

MUST SELL

OVER 6,000 VHS & BETA VIDEO |
MOVIES. MINT CONDITION, ALL |
OR PART AND BEST PRICES. |

(416) 537-3841

|
|
|
|

CONVERT FOREIGN STANDARD
VIDEO FOR HOME OR BUSINESS

Digital broadcast quality PAL, SECAM
and NTSC. Special %2" rates. Call:

Video Conversion International
at (312) 726-6556

MUSIC VIDEO
BEN-MOTION PICTURES

tn a film production company specializing in
music videos. We produce high quality low
budget videos Our work is presently shown
on MTV
Call:
GLADYS BENSIMON (212) 924-8072

SERVICES, SUPPLIES
& EQUIPMENT

NRXXFNERERRERRREY
DISCO & STAGE
UGHTING/AUDIO

Mirror Balls, Pin Spots, Rain Lights, Chasers, Por-
table DJ Gear, Club Lighting, etc.

x
»*
»*
»*
WHOLESALE PRICING AVAILABLE! »
»*
»*
»*
*

Farratane Enterprises, tnc.
166 Central Ave.
Farmingdale, N.Y. 11735
(518) 752-9824

(212/764-7388
in N.Y. State)

SAVE TIME AND MONEY
Obtain permission to perform, record,
print or otherwise use any song or copy-
righted material including musical scores
One call allows you to do the creating

A & R COPYRIGHT SERVICES
(212) 696-4244

while we take care of the paper work. 1

L

ANNOUNCEMENTS

INQUIRE ON STATION
LETTERHEAD:

RECORD SOURCE

INTERNATIONAL
1515 Broadway
New York. NY 10036

——d

Recording Contracts Available in the U.K., send
a demo, Phil, Stonecourt. Underwood Road. Ca-
terham. Surrey, England

DESPERATELY SEEKING TALENT
Hollywood based management firm repre-
senting musical groups and soio artists seeks
new talent. Write today for free information of
professional artist development services of-
fered

30-Rock Management
7033 Sunset Bivd. Suite 2258

el R R B BB B Rk R f ol Hollywood CA 90028
213 651-0233
SERVICES
RECEIVE LOTS
OF MAIL WOULD YOU LIKE TO BE

We'll list you with 100’s of Publishers, Whole-
salers, importers, Firms Wanting Home Work-
ers, Mailers, etc. Send $2.00 to:
Messier Industries
Drawer 49 1, Federal Building
Worcester, MA. 01601-0491

PROMOTED IN THE U.K.?

If you're looking for a recording deal,
you need 1o reach the people that
matter.

Contact: Horizon, 27 Link Lane,
Wallington, Surrey, England.

DANCE FLOOR

L E R EEREESEE S8 S B

5 THE MUSIC SERVICES

¥ MODULAR LiGHTED DANCE FLOOR *
& Controliers. Gyro Wtes. Ran hghting, mirror %
balls. strobes. rotators and fog machines »

Call or write:
x MUSIC SERVICE »
& 327 S. Miller Rd., Akron, OH 44313 »
x (216) 867-157%

»
AR A AAAE A A AR RN A

SONGWRITERS

FUTURE HITS!

Dynamic female vocalist with major rec-
ord contacts seeking original R&B/Pop
material. Don't call unless you mean
business.

Please call:
(703) 998-7124

_.The best demos f've heard in a long time.”
—NIK VINET, Veteran Producer for the
BEACH BOYS & LINDA RONDSTADT.
# Call or write for FREE sample record %

7

850 Union Street. 2434 / San Francisco. CA 9412
Telephone: (415) 381-8185

REAL ESTATE

GOVERNMENT HOMES
FROM $1

(U repair). Also delinquent tax
property. Call for information.

(805) 687-6000 EXT. GH 1304

FOR SALE

Record pressing plant, 4 Finebuilt
presses, Ip’s and singles. Terms—
owner must sell. A sacrifice at
$40,000.
Call
(714) 635-3076

SCHOOLS &
INSTRUCTIONS
BE A REC6I{DING engineer! Newms;es‘q_ua:-
terly. Institute of Audio/Video Engineering

(213) 666-3003 1831 Hyperion. Dept D Holly-
wood, CA 90027

Music business careers!

Lewmn the music business from the inside-
prepare yourself for the marketing, manage:
ment or technicil career you want. Top pro
training in studio conecert video production,
artist representation/nianagement, retail
wholesale, promotion/marketing, publishing,
much more. Employment assistance and
financial aid avatlable.

Free brochure/career guide:
call toll-free 800-554-3346, or write

THE MUSIC BUSINESS INSTITUTE
Dept. BB,3376 Peachtree Rd ,N.E.
Atlanta, GA 30326

UNIVERSITY DEGREES! ECONOMICAL
home study for Bachelor's, Master’'s, Doc-
torate. Prestigious faculty counsels for in-
dependent study and life experience cred-
its. Free information. Richard Crews, M.D.
(Harvard), President, Columbia Pacific
University, 1415 Third St., Dept. 2B16, San
Rafael, CA 94901; Toll Free: 800/227-1617
Ext. 480; California: 800/772-3545 Ext. 480.

VIDEO SOFTWARE

VIDEO MOVIES

Warehouse clearance on over
10,000 casseftes both VHS &
Beta. All cassettes with original
jackets in excellent condition.
Buy all or part.

(514) 342-6492

EQUIPMENT
FOR SALE
DUPLICATOR

240/120 IPS FERRITE heads, capable of
5,000 C-60 cassettes, 8 hours. Tape loaders
R/R duplicators.
$18,500

(408B) 727-8750

This publication
is available

in microform.

et 104
LU AT R
WRIVERSITY BIGNSF ILIR 18Ts0maY IO0AL

L U 1AL 1
[ L]

Universioy
Microrias

..

University Microfilms
International

Please send additional information
for

Name

Institution

Street

City e

State Zip

300 North Zeeb Road
Dept. PR.

Ann Arbor, Mi. 48106
USA.

30-32 Mortimer Street
Dept. PR.

London WIN 7RA
England

-

|
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Big Changes at Standard

Management Shuffle Announced

TORONTO Only days after Toron-
to broadcast executive Allan Slaight
announced he had agreed to buy
Standard Broadcasting Corp., a ma-
jor managerial shuffle was an-
nounced.

Standard’s radio division presi-
dent Peter Shurman insisted that
the changes were in the works for
several months. Nevertheless, they
are significant as Slaight takes over
the Standard empire in a deal that
could ultimately be worth $126.6
million (Billboard, May 25).

Ralph Lucas, general manager of
Standard’s CJAD Montreal, moves
to Toronto, where he replaces John
Spragge as program director at
flagship station CFRB. The move is
effective this week.

Last Tuesday (21), CKFM-FM
Toronto general manager Bill Bal-

lantine stepped down and was re-
placed by John Mackey, program di-
rector of Standard’s CJSB Ottawa.
A report last week failed to include
CJSB in a list of Standard stations.

The arrival of Lucas is being
widely interpreted as further evi-
dence that CFRB is aiming for a
younger audience. Already this
spring it has spruced up its playlist
by dropping big band music and
adding soft rock.

Slaight’s takeover, believed to be
the largest such transaction in Ca-
nadian broadcasting history, in-
cludes a $64 million (Canadian) pur-
chase of the 49% of Standard held
by influential brothers Conrad and
Montegu Black. A followup offer of
$21.50 per share is being made to
other holders of Standard stock.

KIRK LaPOINTE

In B.C., Ontario

‘Tears’ Lotteries Approved

VANCOUVER In a rather quick
about-face, the British Columbia
and Ontario governments have is-
sued lottery permits to allow the
Northern Lights For Africa Society
to hold draws for 10 signed song-
sheets by the artists who participat-
ed in the recording of “Tears Are
Not Enough,” the all-star Canadian
single for Ethiopian famine relief.
Earlier, officials had said it would
take up to six months to issue the
permits. Without them, the society
could only quietly urge those who
wished to bid for the sheets to send

cash. Solicitation under such cir-
cumstances is illegal.

Only about one quarter of the
thousands who sent their names to
the society for the drawing were
sending money. It will now cost $5
to enter.

“Tears Are Not Enough” contin-
ues to sell well at Canadian outlets,
and CBS is predicting a second life
for the song when it is issued in the
U.S. as the next single from the
“We Are The World” album (Bill-
board, May 18). The single is clos-
ing in on triple platinum.

Maple Briefs

A&M SALES VICE PRESIDENT
Bill Ott is heading a committee to
develop an industry-wide Record
Marketing Month. The Ontario gov-
ernment has already pledged
$25,000 in assistance, and an an-
nouncement is expected soon.

MUCHMUSIC NETWORK debut-
ed Supertramp’s 19-minute film,
“Brother Where You Bound,” on
May 13. A recent fracas involving
MuchMusic and the broadcast regu-
lator prevented the network from
showing composer/producer Gior-

Erdmann Elected
GRIA Chairman

TORONTO Peter Erdmann, the
president of PolyGram Canada, was
elected chairman of the Canadian
Recording Industry Assn. (CRIA)
at its annual meeting.

Ross Reynolds, MCA Records
Canada vice president and general
manager, is the CRIA’s new vice
chairman, while A&M Records Can-
ada senior vice president Joe Sum-
mers is treasurer. WEA Music of
Canada president Stan Kulin is past
chairman. Brian Robertson remains
as president.

gio Moroder’s updated version of
the silent film classic “Metropolis”
in full, but the network got around
that by showing the music videos
from the movie.

AIDES TO Communications Minis-
ter Marcel Masse are playing down
reports that a purge of cultural
agency chiefs is about to take place.
CBC president Pierre Juneau and
CRTC chairman Andre Bureau are
safe in their jobs, they say.

SPEAKING OF communications
ministers, it’s interesting to see
what two former cabinet members
are up to. Francis Fox has surfaced
as chairman of the proposed youth
television network. Fox was a Liber-
al under former Prime Minister
Pierre Trudeau. David MacDonald,
communications minister under the
short-lived Joe Clark government in
1979 and 1980, is president-elect of a
proposed religious television net-
work and is also Canada’s coordina-
tor for Ethiopian famine relief.

A LATE APPOINTMENT an-
nouncement (the mail just doesn’t
arrive quickly anymore): Dave
Watt to artist relations and national
publicity manager at MCA. He had
been Ontario promotional represen-
tative at the company.

Harrod’s Record Qutlet: Recession-Proof

Prestigious Site, Conservative Buying Policy Pay Off

By NICK ROBERTSHAW

LONDON Through the long sales
recession of the late "70s, one UK.
record outlet continued to increase
its annual turnover relentlessly.
With a clientele dominated by “A”
and “B” social groups and tourists,
the 2,500 square foot site within
London’s famous Harrods store
benefits from one of the most pres-
tigious shopping locations in the
world, and surely one of the most
recession-proof.

According to record buyer David
Mullan, the record store, which
opened in the '20s, now earns close
to $2 million annually, with classical
product accounting for nearly half
the total turnover. Vinyl disks rep-
resent less than 30% of sales; cas-
sette business is exceptionally
strong, and Compact Discs already
generate 14% of overall earnings.
Videocassettes, introduced four
years ago and sold exclusively on a
straight sale basis, now earn more
than $250,000 annually from a dis-
play area of only 100 square feet,
Mullan says.

Mullan, who like all Harrods’
more than 200 buyers has full re-
sponsibility for his own department,
characterizes its buying policy as
“conservative: little and often rath-
er than large and indigestible.”
Price discounting, still widespread
among U K. retailers, is not part of
his policy.

“We’'re not competing with the
High St. multiples,” he says.
“They’re in a totally different mar-
ketplace. Instead we offer large dis-
counts in our January and July
sales, so much so that we’ve even
had local dealers coming in to snap
up sale stock at half price.”

One small department within a
vast store of 1.3 million square feet,
Harrods’ record shop faces particu-
lar constraints: no passing custom-
ers, and the nearest window display
two floors and a hundred yards
away. Catering to an international
clientele also dictates a certain mo-
dus operandi: Tourist videos are
available in NTSC format; a thriv-
ing mail order business is conduct-
ed; cashier and customer service ar-
eas are kept well apart, and the
stock layout is exceptionally clean,
with white browsers, red signs, and
most disk and tape stock displayed
face on.

Mullan notes: “Record companies
go to a lot of trouble to make their
covers attractive. It would be fool-
ish to hide them.”

Unlike many retailers here, Har-
rods still provides listening facili-
ties, and it uses a self-selection sys-
tem in preference to master-bag-
ging, with an inventory-controlled
security device to prevent shrink-
age. Total refurbishment of the de-
partment is planned within the next
18 months.

“We hope to have a new concept
of presentation, marketing and sell-
ing, using current techniques from
other areas of the retail trade,”
says Mullan, “the basic objective be-
ing to provide the finest overall se-
lection that’s commercially feasible
in the most pleasant environment
possible.

“Most record shops look as if they
had been hit by a bomb,” he contin-
ues. “Even the good ones. It’s only
recently people have begun to learn
the environment is as much a part
of retailing as the product.

“Staff training is also under-rat-
ed. There are people working in
multiples who know nothing about
the industry, which is a great trage-
dy. I like to see shops that give a
genuine service to their customers.”

Harrods’ status has allowed Mul-
lan to undertake promotions other
retailers cannot. In 1977 the store
ran an exhibition in conjunction
with the British Phonographic In-
dustry celebrating ‘100 Years of
Recorded Sound.”

The record department partici-
pates in occasional store-wide pro-
motions showcasing the products of
a particular country. Recently it
was Hong Kong: Mullan made and

1984 BRITISH CHARTS

(Continued from page 9)

is the dominance of the most popu-
lar recordings which colors percep-
tion to the greatest degree, and it's
worth emphasizing that the UK. is
not a cultural colony when it comes
to popular music.”

U.K. success in the U.S., “out-
standing’”’ in 1983, continued
through last year, says BPI, with
seven British titles among the 20
chart-toppers registered. British
artists received 12 platinum and 16
gold album awards from the U.S. in-
dustry last year, plus five gold sin-
gles, with long-established acts like
the Rolling Stones and Yes as well
as new names represented.

“The 1985 outlook for British pop
in the U.S. is encouraging,” BPI
says, “with artists like Alison
Moyet, Nik Kershaw, Sade and Paul
Young set for major break-
throughs.”

sold a limited edition of 500 Harrods
cassette boxes. Next year it will be
France, and he is already planning
liaison with the French record in-
dustry.

Harrods has even marketed its
own albums, “A Touch Of Harrods”
and “Live From Harrods,” featur-
ing live piano from one of the
store’s restaurants. A ‘‘Harrods
Guide To London” on cassette has
just been completed. Spoken word
recordings account for nearly 3% of
the store’s turnover.

Despite its breadth of stock, Har-
rods is no different from any other
retailer in concentrating its effort
where the turnover is: on hit prod-
uct. “I'm like a good greengrocer,”
says Mullan. “It’s my job to see the
fruit that’s in season is on the
shelves, because it goes off very
quickly.”

The number of BPI-certified
awards in Britain in 1984 was lower
than it had been in 1983. But, BPI
points out, “Even though the abso-
lute number of awards is declining,
the size of the record market mea-
sured by total sales has not declined
to the same extent. This is explained
by the increase in volumes for the
really big sellers.”

Even so, the platinum (million
sales) singles sector was last year
at its highest level (five, compared
to just one in 1983) for five years.
Gold singles were down from 17 to
12, and silver singles marginally up
to 58 from 55.

There were 32 platinum albums,
compared to 33 the year before,
while gold albums were down from
86 to 65 and silver albums from 52
to 49.

10. 16-20-80.

88.

fach 1150. 04551-81428.

{NTERNATIONAL EDITOR
PETER JONES, Billboard, 7 Carnaby St., London W1V 1PG.

INTERNATIONAL CORRESPONDENTS

Austria=—MANFRED SCHREIBER, 1180 Wien, XVil, Kreuzgasse 27. 0222 48-28-82.
Australia—GLENN BAKER, P.0. Box 261, Baulkham Hills, 2153 New South Wales.
Belgium—MARC MAES, Kapelstraat 41, 2040 Antwerpen. 03-5688082.

Canada—KIRK LaPOINTE, 7 Glen Ames Ave., Toronto, Ontario M4E 1M3. 416-364-0321.
Czechoslovakia—DR. LUBOMIR DOURZKA, 14 Zeleny Pruh, 147 00 Praha 4 Branik. 26-16-08.
Denmark—KNUD ORSTED, 22 Tjoernevej, DK-3070 Snekkersten. 02-22-26-72.

Fintand—KAR| HELOPALTIO, SF-01860 Perttula 27-18-36.

France DERRY HALL, 8 Rue de I'Eure, 75014 Paris. 1-543-4879.

Greece—JOHN CARR, Kaisarias 26-28, Athens 610.

Holland—WILLEM HOOS, Bilderdijhlaan 28, Hilversum. 035-43137.

Hong Kong—HANS EBERT, TNS, 17/F, Wah Kwong Bldg., 48-62 Hennessey Rd., Tel: (5) 276021.
Hungary—PAUL GYONGY, Orloutca 3/b, 1026 Budapest 11. Tel: 167-456.

Ireland—KEN STEWART, 56 Rathgar Road, Dublin 6, Ireland. 97-14-72.

Israel—BENNY DUDKEVITCH, P.0. Box 7750, 92 428 Jerusalem.

Italy—VITTORIO CASTELLI, Via Vigoni 7, 20122 Milan. 02-545-5126.

Japan—SHIG FUJITA, Utsunomiya Bldg., 19-16 Jingumae 6-Chome, Shibuya-ku Tokyo 150. 03 4984641.
Kenya—RON ANDREWS, P.0. Box 41152, Nairobi. 24725.

Philippines—CES RODRIGUEZ, 11 Tomas Benitez, Quezon City 3008.

Poland—ROMAN WASCHKO, Magiera 9m 37, 01-873 Warszawa. 34-36-04.
Portugal—FERNANDO TENENTE, R Sta Helena 122 R/c¢, Oporto.

Romania—OCTAVIAN URSULESCU, Str. Radu de la La Afumati nr, 57-B Sector 2, Bucharest 0.P. 9. 13-46-

Singapore—ANITA EVANS, 164 Mount Pleasant Rd., 1129. 2560551.

South Africa—JOHN MILLER, ¢/o The Rand Daily Mail, 171 Main St., Johannesburg. 710-9111.
Sweden—MAGNUS JANSON, Tavastgatan 43, 11724 Stockholm. 8-585-085.

Switzerland—PIERRE HAESLER, Hasenweld 8, CH-4600 Olten, 062-215909.

U.S.S.R—VADIM D. YURCHENKOV, 6 Aprelskaya Str., Block 2, Apt. 16, 195268 Leningrad, K-268. 225-35-

West Germany—WOLFGANG SPAHR (Chief Correspondent), 236 Bad Segeberg, An der Trave 67 b, Post-

JIM SAMPSON (News Editor), Grillparzerstr. 46, 8000 Munich 80. 089-473068. Tix: 5216662.
Yugoslavia—MITJA VOLCIC, Dragomer, Rozna 6, 61 351, Brezovica, Ljubljana 23-522.
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CANADA  (Courtesy The Record) As of 5/23/85 AUSTRALIA  (Courtesy Kent Music Report) As of 5/27/85
SINGLES SINGLES
1 1 TEARS ARE NOT ENOUGH NORTHERN LIGHTS COLUMBIA/CBS 1 1 WE ARE THE WORLD USA FOR AFRICA cCBS
2 | 3 | DON'T YOU (FORGET ABOUT ME) SIMPLE MINDS  VIRGIN/POLYGRAM 2 | 2 | ONEMORE NIGHT PHIL COLLINS WEA
3 2 RHYTHM OF THE NIGHT DEBARGE GORDY/QUALITY 3 5 CAN'T FIGHT THIS FEELING REO SPEEDWAGON EPIC
4 7 EVERYBODY WANTS TO RULE THE WORLD TEARS FOR FEARS 4 3 THE HEAT ISON GLENNFREY MCA
VERTIGO/ROCYCRAM 5 | 4 | SOME LIKEIT HOT POWERSTATION PARLOPHONE
5 | 5 | WEARETHE WORLD USA FOR AFRICA COLUMBIA/CBS 6 | 6 | EVERYBODY WANTS TO RULE THE WORLD TEARS FOR FEARS
6 | 11 | CRAZYFORYOU MADONNA SIRE/WEA MERCURY
7 6 SHOUT TEARS FORFEARS VERTIGO/POLYGRAM 7 15 | WIDE BOY NIK KERSHAW Mca
8 4 ONE NIGHT IN BANGKOK MURRAY HEAD RcCA 8 10 | NIGHTSHIFT COMMODORES MOTOWN
9 | 9 |JusTA gl/GOLO/I AIN'T GOT NOBODY DAVID LEE ROTH WARNER 9 | 20 | DON'T YOU (FORGET ABOUT ME) SIMPLE MINDS VIRGIN
BROS./WEA
10 | 13 | EVERYTHING SHE WANTS WHAM! COLUMBIA/CBS ig NEW ::RCBTDS(ESOUNTOEDVEELSS %?J::{izzmc“m‘“s
L e R NIGHTSHIETRC OMMODORE SO e 12 |NEW | WOULD ILIETO YOU EURYTHMICS RCA
12 | 12 | ALL SHE WANTS TO DO IS DANCE DONHENLEY GEFFEN/WEA
13 | 17 | SMOOTH OPERATOR SADE PORTRAIT/CBS 13 | 8 | LOVEAND PRIDE KING cBs
14 | 10 | OBSESSION ANIMOTION MERCURY/POLYGRAM i‘; :EW 50 years UNCANNY XMEN MUSHROOM
15 |NEW | BLACK CARS GINO VANNELLI POLYDOR/POLYGRAM . 1;” \Jrl(j)ijs?a IGN"::’EL;’OS:I‘)"DDLEE:DRC?J:LI‘\'I’QR"‘E‘;FI‘CBRO&
16 | 16 | ONE MORE NIGHT PHIL COLLINS ATLANTIC/WEA 0 ,
17 | 14 | ACRIMINAL MIND GOWAN COLUMBIA/CBS 57 || 86 || [LEDUE SuAREAN TN (ARSI
18 |NEW | WOULD I LIE TO YOU EURYTHMICS Rca 18 | 13 | THINGS CAN ONLY GET BETTER HOWARD JONES WEA
19 | 15 | SOME LIKE ITHOT THE POWERSTATION capiToL 19 | 11 | NEUTRON DANCE POINTERSISTERS PLANET
20 |NEW | TOKYO ROSE IDLE EYES wEa/wEA 20 | 9 | 1SHOULD HAVE KNOWN BETTER JIM DIAMOND A&M
©Copyright 1985, Billboard Publications. Inc. No part of this publication ALBUMS ALBUMS
may be reproduced, stored in any retnieval system, or ﬁra_nsmitted, in any 1 2 PHIL COLLINS NO JACKET REQUIRED ATLANTIC/WEA 1 |[NEW | DIRE STRAITS BROTHERS IN ARMS VERTIGO
farm or by any means, electronic, mechanical, photocopying, recording, 2 | 1 | TEARSFORFEARS SONGSFROM THE BIG CHAIR VERTIGO/POLYGRAM 2 | 3 | VARIOUS 1985LET'SGO Rca
or otherwise, without the prior written permission of the publisher. 3 5 USA FOR AFRICA WE ARE THE WORLD COLUMBIA/CBS 3 2 VARIOUS HEAPS OF HITS '85 cBS
4 4 MADONNA LIKE A VIRGIN SIRE/WEA 4 1 PHIL COLLINS NO JACKET REQUIRED wea
5 | 3 | JOHNFOGERTY CENTERFIELD WARNERBROS./WEA 5 | 4 ) BRUCESPRINGSTEEN BORNINTHEUS.A cas
BRITAIN  (Courtesy Music Week) As of 5/25/85 6 | 7 | BRUCESPRINGSTEEN BORN IN THE U.S.A. COLUMBIA/CBS 6 | 7 | TEARSFORFEARS SONGS FROM THE BIG CHAIR MERCURY
This | Last 7 8 | PRINCE & THE REVOLUTION AROUND THE WORLD IN A DAY  PAISLEY 7 6 | INXS DEKADANCE WEA
Week |Week | SINGLES PARK/WEA 8 8 | USAFORAFRICA WE ARE THE WORLD cBS
1 1 | 19 PAUL HARDCASTLE CHRYSALIS 8 | 6 | DAVIDLEEROTH CRAZY FROM THE HEAT WARNER BROS./WEA 9 | 5 | RICHARD CLAYDERMAN THE PRINCE OF ROMANCE WEA
2 | 7 [ AVIEWTOAKILL DURANDURAN PARLOPHONE 9 | 11 | SADE DIAMOND LIFE PORTRAIT/CBS 10 | 10 | PAULYOUNG SECRET OF ASSOCIATION cBS
3 | 8 | LOVE DON'T LIVE HERE ANYMORE JIMMY NAIL VIRGIN 10 | 10 | WHAM! MAKE ITBIG COLUMBIA/CBS 11 | 13 | ORIGINAL SOUNDTRACK AMADEUS FANTASY
4 | 2 | MOVE CLOSER PHYLLIS NELSON CARRERE 11 | 9 | THE POWER STATION CaAPITOL 12 |NEW | JULIANLENNON VALOTTE VIRGIN
5 3 | IFEEL LOVE BRONSKIBEAT & MARC ALMOND FORBIDDEN FRUIT 12 | 12 | TOMPETTY & THE HEARTBREAKERS SOUTHERN ACCENTS mca 13 | 12 Perg’;gs& REVOLUTION AROUND THE WORLD IN A DAY WARNER
6 | 4 13 | 13 | BRYAN ADAMS RECKLESS A&M :
5| Jy | RHTHM OF THE NIGHT DEBARGE. Gomox 12 | 12 | GOWAN STRANGE ANIMAL COLUMEIA/CES 14 | 9 | VARIOUS THE GREATEST ROCK ‘N’ ROLL COLLECTION K-TEL
8 5 | FEEL SO REAL STEVE ARRINGTON ATLANTIC 15 | 15 | BEVERLY HILLS COP SOUNDTRACK MCA 15 | 11 ] U2 THE UNFORGETTABLE FIRE ISLAND
9 | 6 | WALLS COME TUMBLING DOWN! STYLE COUNCIL POLYDOR 16 | 16 | ANIMOTION LANGUAGE OF ATTRACTION MERCURY/POLYGRAM 16 | 14 | CYNDILAUPER SHE'S SO UNUSUAL PORTRAIT
10 | 35 | WE ALL FOLLOW MAN. UNITED MANCHESTER UNITED FOOTBALL 17 | 17 [ CHICAGO 17 FULLMOON/WEA 17 |NEW | TALKING HEADS STOP MAKING SENSE  Emi
TEAM COLUMBIA 18 |NEW | EURYTHMICS BE YOURSELF TONIGHT RCA 18 | 15 | PARADE SPANDAU BALLET CHRYSALIS
11 | 14 | SLAVE TOLOVE BRYAN FERRY EG/POLYDOR 19 |NEW | SUPERTRAMP BROTHER WHERE YOU BOUND A&M 19 |NEW | JULIE ANTHONY THISISIT J+8
12 | 11 | | WAS BORN TO LOVE YOU FREDDIE MERCURY cBS 20 | 20 | FOREIGNER AGENT PROVOCATEUR ATLANTIC/WEA 20 |NEW | ORIGINAL SOUNDTRACK BEVERLY HILLS COP wEA
13 | 10 | DON'T YOU (FORGET ABOUT ME) SIMPLE MINDS VIRGIN
14 | 32 | HERE WE Gé EVERTON 1985 ZOLUMB.A WEST GERMANY  (Courtesy Der Musikmarkt) As of 5/27/85 JAPAN (Courtesy Music Labo) As of 5/27/85
15 | 9 INGLE INGLE
16 | 20 :A‘Z\EZ:‘EBRES%::”:;ZLE ::ll;: T::G‘:ZORLD e 1 1 fnvs [ LI?E OPUS POLYDOR/DGG 1 |NEW :0V NO T?iEME MOMOKO KIKUCHI  vAP/BERMUDA-JCM GEIEI
17 | 24 | CALLME GO WEST CHRYSALIS 2 2 | YOU CAN WIN IF YOU WANT MODERN TALKING HANSA/ARIOLA 2 |NEW | OCHINADE MADONNA TOSHIHIKO TAHARA CANYON/JOHNNY'S
18 | 31 | OUT IN THE FIELDS GARY MOORE & PHIL LYNOTT 10/VIRGIN 3 | 3 | WEARETHE WORLD USA FORAFRICA CBS 3 | 1 | BOYNOKISETSU SEIKO MATSUDA (CBS-SONY/SUNM
19 | 22 | RAGE TO LOVE KIMWILDE Mmca 4 | 4 | THEHEATISON GLENNFREY MCA/WEA 4 |3 CLENRLIMTERY AR NAKAMORI  WARNER-PIONEER/MC CABIN-
20 | 39 | WALKING ON SUNSHINE KATRINA AND THE WAVES CaPITOL 5 | 13 | DON'T YOU (FORGET ABOUT ME) SIMPLE MINDS VIRGIN 5 2 | NIKUMARESONA NEW FACE KOJI KIKKAWA SMS/WATANABE
21 | 25 | SHAKE THE DISEASE DEPECHE MODE MUTE 6 | 5 | COLDDAYS, HOTNIGHTS MOTISPECIAL TELDEC 6 | 4 | FUTARINO NATSU NO MONOGATARI KIYOTAKA SUGIYAMA V
22 | 13 [ 1WANT YOUR LOVIN' CURTIS HAIRSTON LONDON 7 7 | MIDNIGHT MAN FLASH & THE PAN  EPIC/CBS OMEGA TRIBE VAP/BERMUDA/NTV.M
23 | 19 | CRY GODLEY & CREME POLYDOR 8 |NEW | CRY GODLEY &CREME POLYDOR/DGG 7 5 | WE ARE THE WORLD (12 INCH) USA FOR AFRICA CBS-SONY/NICRION
24 | 33 | GETITON POWER STATION PARLOPHONE 9 16 | OBSESSION ANIMOTION MERCURY/PHONOGRAM 8 6 | ANOKO TO SCANDAL CHECKERS CANYON/YAMAHA-THREE STARS
25 | 18 [ WOULDILIE TOYOU EURYTHMICS RCA 10 | 8 | THISIS NOT AMERICA DAVID BOWIE/PAT METHENY GROUP EMI 9 | 7 | SCHOOLGIRL C-C-B POLYDOR/NICHION
26 | 12 | THE UNFORGETTABLE FIRE U2 ISLAND 11 | 12 | THELAST KISS DAVID CASSIDY ARISTA/ARIOLA 10 | 8 | TOKONATSUMUSUME KYOKOKOIZUMI VICTOR/BURNING
27 | 36 | STAINSBY GIRLS CHRIS REA MAGNET 12 | 9 | 1CAN'T STAND THE RAIN TINA TURNER CAPITOL/EMI 11 | 9 | MIAMORE AKINA NAKAMORI WARNER-PIONEER/MC.CABIN-NTV.M
28 | 38 | OBSESSION ANIMOTION MERCURY/PHONOGRAM 13 6 | YOU SPIN ME ROUND DEAD ORALIVE EPIC/CBS 12 | 12 | SOSHITE MEGURIA! HOROSHI ITSUKI TJC/TV-ASAHI M.-SOUND !
29 | 40 | THE WORD GIRL SCRITTI POLITT! VIRGIN 14 | 19 | WECLOSE OUREYES GO WEST CHRYSALIS/ARIOLA 13 | 10 | WE ARE THE WORLD USA FOR AFRICA CBS-SONY/NICRION
30 | 23 | WALK LIKE A MAN DIVINE PROTO 15 10 | NIGHTSHIFT COMMODORES MOTOWN/RCA 14 19 | DJINMYLIFE ANNIE EPIC-SONY/TAIYO-CELLULOID
31 | 28 [ ALLFALLDOWN FIVE STAR TENT/RCA 16 |NEW | 19 PAUL HARDCASTLE CHRYSALIS/ARIOLA 15 |NEW | TOUCH HOSHIMIIWASAKI CANYON/TOHO-FUI
32 | 27 | LOVER COME BACK TOME DEAD OR ALIVE EPIC 17 |NEW | AROUND MY DREAM SILVER POZZOLI TELDEC 16 | 11 | ANATO TO HAPPENING HIDEMIISHIKAWACC RVC/GEIEI
33 | 17 | WE ARE THE WORLD USA FOR AFRICA cBS 18 {NEW | FUERALLE WIND JUPITER/DGG 17 | 16 | SEINEN NO SHUCHO TUNNELS VICTOR
34 | 16 | ONE MORE NIGHT PHIL COLLINS VIRGIN 19 | 11 | EVERYBODY WANTED TO RULE THE WORLD TEARS FOR FEARS 18 | 14 | SATUI NO VACANCES MINAKO HONDA TOSHIBA-EMI/BOND-NICHION
35 | NEW [ ICING ON THE CAKE STEPHEN 'TIN TIN' DUFFY 10/VIRGIN MERCURY/PHONOGRAM 19 |NEW | BEAT ON PANIC SHINGO KAZAMI FOR LIFE/BURNING
36 | NEW TH":;;&%V‘}SOUT YOUR LOVE SKIPWORTH & TURNER FOURTH & 20 |NEW | | FEEL LOVE BRONSKIBEAT & MARC ALMOND LONDON/METRONOME 20 | 18 | KESSIN HIROMIIWASAKI VICTOR/NTV.M
ALBUMS ALBUMS
39 | 34 | DON'T FALL INLOVE TOYAH PORTRAIT 2 1 | PHIL COLLINS NO JACKET REQUIRED WEA 2 | 2 | SOUNDTRACK TAN TAN TANUKI CANYON
40 |NEW | THELIVEEP GARY NUMAN NUMA 3 2 TINA TURNER PRIVATE DANCER CAPITOL/EMI 3 3 | JUNICHIINAGAKI NO STRINGS FUN HOUSE
ALBUMS 3 | 7 | SRUCE SPRINGSTEEN BORNNTHEUSA. o S | 5 || B Grare e
BRU PRINGSTEEN THE U.S.A. cBS HI CANYON
3 (N | S R I s Yereo, 6 | 4 | MATTBIANCO WHOSE SIDE ARE YOU ON? wEA 6 | 7 | AKINANAKAMORI BITTERAND SWEET WARNER-PIONEER
a 8" |t s Erremee e 7 | 6 | OPUS LIVEISLIFE POLYDOR/DGG 7 | 6 | AMZEMCHITAI NEDLESS KITTY
a 2 PHIL COLLINS NO JACKET REQUIRED VIRGIN 8 |NEW | DIRE STRAITS BROTHERS IN ARMS VERTIGO/PHONOGRAM 8 10 | POWER STATION  TOSHIBA-EMI
5 | 4 [P eSS S R aRENR (e 9 | 11 | HERBERT GROENEMEYER 4630 BOCHUM EMmI 9 | 9 | PHILCOLLINS NO JACKET REQUIRED WARNER-PIONEER
3 | 8 || oS R SR ro 10 | 8 | COMMODORES NIGHTSHIFT MOTOWN/RCA 10 | 8 | TAKAKO SHIRA! & CRAZY BOYS FLOWERPOWER CBSSONY
o oanl e e, s 11 |NEW | SUPERTRAMP BROTHER WHERE YOU BOUND A&M/DGG 11 | 13 | THE SQUARE RESORT CBSSONY
3 e |t r s (S e R G EERY o 12 | 10 | PRINCE & REVOLUTION AROUND THE WORLD IN A DAY WARNER 12 | 12 | KOJIKIKKAWA INNOCENT SKY SMs
BROS./WEA 13 | 15 | KIYOTAKA SUHIYAMA V OMETA TRIBE NEVER ENDING SUMMER
9 [NEW| DEAD OR ALIVE YOUTHQUAKE Epic 13 | 20 | FREDDIE MERCURY MR.BADGUY cBs VAP
. 10 | 8 | THEBEST OF ELVIS COSTELLO  TELSTAR 14 | 12 | MICK JAGGER SHE'S THE BOSS CBS 14 | 11 | SHIBUGAKITAI BARROW GANG BC CBS-SONY
111 5 | PAULYOUNG THE SECRET OF ASSOCIATION cBs 15 | 9 | TEARS FOR FEARS SONGS FROM THE BIG CHAIR 15 | 17 | CULTURECLUB LOVE ISLOVE TOSHIBA-EMI
12 | 16 | THE BEST OF THE EAGLES  AsYLUM MERCURY/PHONOGRAM 16 | 19 | PAUL YOUNG SECRET OF ASSOCIATION EPIC-SONY
13 | 7 | BRUCE SPRINGSTEEN BORNIN THE USA cas 16 | 13 | USA FOR AFRICA WE ARE THE WORLD CBS 17 | 20 | SOUNDTRACK CARIB Al NO SYMPHOINY CBS-SONY
14 6 | FREDDIE MERCURY MR BAD GUY cBS 17 | 17 [ CHRIS REA SHAMROCK DIARIES MAGNETS/DGG 18 | 14 | 7800 FAHRENHEIT BON JOVI PHONOGRAM
15 | 17 | GOWEST  CHRYSAUS 18 | 15 | JENNIFERRUSH CBS 19 | 18 | YOU HAYAMI WAW TauRrus
16 | 10 | CHINACRISIS FLAUNT THE IMPERFECTION VIRGIN 19 | 14 | PAULYOUNG THE SECRET OF ASSOCIATION cBS 20 |NEW | YUTAKA OZAKI KAIKISEN CBS-SONY
17 | 14 | BRONSKIBEAT THE AGE OF CONSENT FORBIDDEN FRUIT 20 | 19 | FOREIGNER AGENT PROVOCATEUR ATLANTIC/WEA
18 | 11 | BBC WELSH CHORUS VOICES FROM THE HOLY LAND BBC ___
19 | 26 | LEONARD BERNSTEIN/KIR) TE KANAWA/JOSE CARRERAS WEST NETHERLANDS ,ounesyStichting Nederlandse Top 40) ITALY  (Courtesy Germano Ruscitto) As of 5/21/85
SIDE STORY DEUTSCHE GRAMMOPHON
20 |NEW | SUPERTRAMP BROTHER WHERE YOU BOUND? SINGLES SINGLES
21 |NEW | CHRISREA SHAMROCK DIARIES magnet 1 1 | WE ARE THE WORLD USA FOR AFRICA CBS 1 1 | WE ARE THE WORLD USA FOR AFRICA cBS
22 |NEW { NEW MODEL ARMY NO REST FOR THE WICKED EmI 2 | 3 | DON'TYOU SIMPLE MINDS VIRGIN 2 | 7 | VOLARE ITALIAPERL'ETIOPIA RICORDI
23 13 | ALISON MOYET ALF cBS 3 2 EVERYBODY WANTS TO RULE TEARS FOR FEARS PHONOGRAM 3 2 MIXING DURANDURAN EMI
24 |NEW | MAGNUM ON A STORYTELLER'S NIGHT Fm 4 4 RHYTHM OF THE NIGHT DEBARGE Rca 4 3 SHOUT TEARSFORFEARS POLYGRAM
25 | 12 | VARIOUS STREET SOUNDSELECTRO 7 STREET SOUNDS 5 |NEW | DANCING IN THE DARK BRUCE SPRINGSTEEN cBS 5 4 DON'T YOU SIMPLE MINDS VIRGIN
26 | 20 | TINA TURNER PRIVATE DANCER capPITOL 6 8 | THE SUMMERTIME BZN MERCURY 6 5 | UNA STORIA IMPORTANTE EROS RAMAZZOTT! DDD/CBS
« 27 [ 18 | HOWARD JONES DREAM INTOACTION wea 7 | 5 ALLATONCE WHITNEY HOUSTON aRioLA 7 |NEW [ YOU SPIN ME ROUND DEAD OR ALIVE EPIC/CBS
28 | 19 | THE POWER STATION  PARLOPHONE 8 10 | CRY GODLEY & CREME POLYDOR 8 |NEW | SOME LIKE ITHOT POWERSTATION EMI
gg fg WHAM! MAKE ITBIG EPIC 9 | 9 | MIJNMEISSIE DANNY DE MUNK RCA 9 | 6 | RAGAZZIDIOGGI LUIS MIGUEL Emi
PRINB%gé REVOLUTION AROUND THE WORLD IN A DAY WARNER 10 [NEW TAn:-A;uo“lissDEvu CALLED LOVE ALISON MOYET cBS :g : FLL FLY FOR YOU SPANDAU BALLET RCA
g; NZE;N USAIRORIARRIC ARWEIARENTIEWORLDYCES 1 | 2 | BRUCE SPRINGSTEEN BORN IN THE US.A. cBS 12 | 18 ;:;ssﬁo':g T :::f lci:'c(;l.kl.lNDsA V»INDEE owiE e
FRANKIE GOES TO HOLLYWOOD WELCOME TO THE PLEASUREDOME 2 | 3 | TEARSFORFEARS SONGSFROM THE BIG CHAIR PHONOGRAM
T 13 | 13 | ONE NIGHT INBANGKOK MURRAY HEAD RCA
33 | 29 | BRYAN ADAMS RECKLESS aem 3 | 1 | PHILCOLLINS NO JACKET REQUIRED wea 14 | 11 | THE WILD BOYS DURANDURAN Em
34 | 30 | LOOSE ENDS SO WHERE ARE YOU? VIRGIN 4 | 4 | PAULYOUNG THE SECRET OF ASSOCIATION cBS 15 |NEW | MATERIAL GIRL MADONNA WEA
35 | 21 | U2 THE UNFORGETTABLE FIRE ISLAND 5 | 8 | PRINCE & REVOLUTION AROUND THE WORLD IN ADAY WEA 16 |NEW | NO TIME NO SPACE FRANCO BATTIATO Emi
36 | 28 | SADE DIAMOND LIFE EpiC 6 | 7 |USAFORAFRICA WE ARE THE WORLD cas 17 | 12 | EVERYTIME YOU GO AWAY PAULYOUNG cBs
37 | 24 | ZZTOP ELIMINATOR WARNER BROS. 7 | 6 | TALKING HEADS STOP MAKING SENSE  EMI BOVEMA 18 | 17 | THINGS CAN ONLY GET BETTER HOWARD JONES wEA
38 | 32 | ROSE MARIE SINGS JUST FORYOU Al 8 | 5 | ERICCLAPTON BEHIND THE SUN wEA 19 | 15 | GHOSTBUSTERS RAY PARKER JR. CGDMM
39 | 27 | PHILCOLLINS FACE VALUE VIRGIN 9 | 10 | DIVERSEN NOW THIS IS MUSIC VOLUME 2 aRioLA 20 | 10 | THE POWER OF LOVE FRANKIE GOES TO HOLLYWOOD
40 |NEW | PHILIP BAILY CHINESE WALL cCBS 10 [NEW | ODE ANN AMADEUS STENBERG + VAN ZWEDEN-PHONOGRAM ISLAND/RICORDI
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eviews

ALBUMS |

SPOTLIGHT Predicted to hit top 10
on Billboard’s Top Pop Albums
chart or to earn platinum
certification
NEW & NOTEWORTHY ‘kighlights
new and developing acts worthy of
| attention
| PICKS  new releases predicted to
hit the top half of the chart in the
JSormat listed

RECOMMENDED Other releases
predicted to chart in the respective
Jormat; also, other albums of |
superior quality |

All albums commercially available
in the U.S. are eligible for review

Send albums for review to

Sam Sutherland, Billboard |
9107 Wilshire Blvd. |
Beverly Hills, Calif. 90210

or Fred Goodman, Billboard

1515 Broadway

New York, N.Y. 10056 |

Country albums should be sent to:
Kip Kirby, Billboard

14 Music Circle East

Nashville, Tenn. 37203

F':"' T

L
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Wide Awake In America

PRODUCERS: Various

Island 90279-1-A (EP)

Four-song EP lists at $4.98 and
features two previously unreleased
tunes plus live versions of “Bad” and
“A Sort Of Homecoming.” As with
the previous “Live At Red Rocks,”
which was piggybacked on the “War”
album and tour, “Wide Awake In
America” should be able to garner
significant sales on both its own
merits and the momentum created by
the “Unforgettable Fire” album and
just-completed tour. U2 has been
enjoying an incredible hot streak, and
this uniquely priced package should
stir additional action.

BOB DYLAN

Empire Burlesque

PRODUCER: Bob Dylan

Columbia FCT 38862

Self-produced album sounds like
Dylan’s most commerecially viable
collection since “Blood On The
Tracks.” First single, “Tight
Connection,” should generate strong
airplay, as could “When The Night
Comes Falling From The Sky.”
Several outstanding ballads are also
contained, including “Emotionally
Yours” and “Dark Eyes.” Fans of the
songwriter’s feistier side should be
pointed towards “Clean Cut Kid.” All
in all, a well rounded example of
Dylan’s diverse abilities, served up
with appropriate production.

MARVIN GAYE

Dream Of A Lifetime

PRODUCERS: Marvin Gaye, Gordon Banks. Harvey
Fuqua

Columbia 39916

Scandalous, sad, prophetic. Liner
notes by CBS Records’ Larkin Arnold
accurately characterize the contents
of this eight-cut release. The best
songs—*'‘It’s Madness,” “Symphony,”
“Life’s Opera”—are quintessential
Gaye, reminiscent of his “Let’s Get It
On” and “Here, My Dear” career
peaks. The worst—"“Savage In The
Sack,” “Masochistic Beauty”’—are
rough and redundant, devoid of value
except as artifacts. Enigmatic
recordings from an enigmatic talent.

JOHN CAFFERTY & THE BEAVER BROWN BAND
Tough All Over

PRODUCER: Kenny Vance

Scotti Brothers FZ 39405

Bar circuit veterans produced the
sleeper of 1984 with the Springsteen
sound-alike “Eddie & the Cruisers”
soundtrack. That album proved that
the public wasn’t getting its fill of
Springsteen, and that cable television
could sell significant numbers of
soundtrack albums, but left a lot of
questions unanswered about Cafferty
and company. This time out they go
for a broader sound, and the results
are more diffuse, making a clear call
difficult. But then, nobody called the
last one, either. Best cuts: “Small
Town Girl,”“C-I-T-Y” and “Strangers
In Paradise.”

NIGHT RANGER

7 Wishes

PRODUCER: Pat Glasser

Camel/MCA 5593

Corporate rock lives with this quintet,
whose sound seems a response to a
composite profile of teenage
consumers. Big arena sound and those
vocal harmonies they can’t seem to
get enough of on the Midwest concert
circuit.

FOUR TOPS

Magic

PRODUCERS: Various

Motown 6130

The Tops’ sound, especially that of
lead vocalist Levi Stubbs, is as
distinctive as ever, and the group
maintains high visibility through a
vigorous performing schedule. The
result should be solid, older-
demographic sales for this pop/AC-
oriented package.

DEADLINE

Down By Law

PRODUCERS: Bill Laswell, Phillip Wilson

Celluloid 6111

Drummer Phillip Wilson resurrects
the band name he used around New
York clubs four years ago, but this
time his funk/rock concept is coupled
with Afro-beat and spiced by high-
tech percussion. Underground all-star
band features Bernie Worrell, Bill
Laswell, Olu Dara, Ayib Dieng and
Afro-pop godfather Manu Dibango.

PETER SCRILLING

Things To Come

PRODUCERS: Armin Sabol, Peter Schilling

Elektra 60404

Schilling’s Teutonic techno-pop gets a
transatlantic infusion of jangling
guitars, yielding a commercial balance
of rock classicism and '80s electronics.

ORIGINAL MOTION PICTURE SOUNDTRACK

A View To A Kill

PRODUCERS: Various

Capitol $3-12413

James Bond soundtrack vet Barry
offers dependably stylish cues, but
it’s Duran Duran’s main title song, a
well-crafted if typical techno-pop
piece, that will likely offer the main
lure.

EVERYTHING BUT THE GIRL

Love Not Money

PRODUCER: Robin Miller

Sire 25274

British pop outfit’s first full album
poses a cool, melodic pop/rock
equation factored from ‘60s
components; vocalist Tracey Thorn’s
mix of anguish and control is
compelling.

NINA HAGEN

Nina Hagen in Ekstasy

PRODUCERS: Various

Columbia BFC 40004

Transplanted Berliner’s avant-pop
throws in everything but the kitchen
sink for dizzying pop, rock and
beyond; Hagen's own over-the-top
persona remains front-and-center
throughout.

NEW AND
NOTEWORTHY

E. KOESTYARA & GROUP GAPURA

Sangkala

PRODUCER. Yale Evelev

Icon 5501

Modern Indonesian music using
traditional instruments and the
ancient degung ensemble format of
flute, drum and tuned gongs and
metalaphones. If the description puts
you off, you owe it to yourself to put
the record on: While the present “new
age” craze has indies and majors alike
scrambling for exotic earthtones, New
York’s tiny Icon label has uncovered
what should become a staple of the
genre. In-store play will assure
response. Distributed by Important
Records and New Music Distribution
Service, 500 Broadway, New York,
N.Y,; (212) 925-2121,

HANK WILLIAMS

Just Me And My Guitar

PRODUCER: Bob Pinson

Country Music Foundation Records CMF 006
Historically, this is an important
album; and musically, it’s an
enjoyable one. It is a collection of
rare—and only recently discovered—
demo recordings. Some songs are
familar. some never released and
some at variance with their
commercial versions. The sound is
clean and distinct.

BRUCE COCKBURN

Dancing In The Dragon’s Jaws

PRODUCER: Eugene Martynec

Gold Mountain/A&M 3276

Cockkburn’s new label reactivates
this solid 1979 album by the veteran
Canadian song poet, which yielded his
only prior U.S. hit, “Wondering
Where The Lions Are.”

BILLY CIOFFt

Dangerous Type

PRODUCERS: Billy Cioffi. Zeke Zirngiebel

GAL Records GAL 3471

L.A. journalist/musician, best known
for his work with the Monte Carlos
(Darlene Love’s backup for her
comeback there), flexes crisp
arrangements, solid production on this
six-song mini, which downplays retro
rock for more modern fare. Contact:
6519 Hayes Drive, Los Angeles, Calif.
90048.

THE TAILGATORS

Swamp Rock

PRODUCER: Spot

Wrestler WR 285

Trio from Texas includes ex-Leroi
Brother Don Leady on guitar, ex-
Fabulous Thunderbird Keith
Ferguson on bass and drummer Gary
Smith. Result is rock served straight-
no-chaser, with occassional Cajun
accents. Fans of the Thunderbirds or
Rockpile are directed here. Contact:
(512)441-1689.

KING

Steps In Time

PRODUCERS: Richard James Burgess. Liam Henshall
Epic BFE 40061

Latest British pop act is a quartet
featuring vocalist Paul King and not
much else. Best track: “Won’t You
Hold My Hand Now.”

TOURE KUNDA

Natalia

PRODUCER: Bill Laswell

Celluloid 6113

African trio is among the very finest
to work their way into the U.S. record
market in the wake of King Sunny
Ade. Celluloid has already released
several titles by the group, but this is
the best to date.

CHAZ JANKEL

Looking At You
PRODUCER: Zeus B.Held
ALM SP 6 5050

First-rate songwriter has yet to pull a
hit himself. Although tracks like
“Number One” and “Hard Music”
make for thinking man’s dance music,
there seems little here that can break
in a big way.

GEORGE GRITZBACH

All American Songs

PRODUCERS: George Gritzbach, David Budries
Flying Fish FF353

A versatile storyteller, Gritzbach
offers an eloquent and light-hearted
sampling of fine folk, ragtime and
acoustic blues guitar. Highlights are
Gritzbach’s a cappella solo on
“Common Demoninator” and a spooky
creole tune that closes side one.

FIDDLE FEVER

Waltz Of The Winds

PRODUCERS: Fiddle Fever, Glen Berger

Flying Fish FF303

Aptly described on the liner notes as
"“latter day chamber music,” this
album is alternately moody and
brightly melodic. The fiddle’s country
association is understated, making
this project accessible to adventurous
listeners of all types

BLACK

E

RODNEY FRANKLIN

Skydance

FROUUCERS: Kodney rrankiin, Paui Buckmaster
Columbia FC 39962

Pianist continues in the pop/jazz
framework of his previous four
albums. Added emphasis on vocals
this time seems to be aimed at “Quiet
Storm” programming. Pleasant if
predictable.

CARL ANDERSON

Protocol

PRODUCER: Patrick Henderson

Epic BFE 39889

Fine vocalist has yet to distinguish
himself with a big hit. Best shots here
are “Let’s Talk” and “Somebody Up
There Likes Me.”

TWO TONS (a.k.a. THE WEATHER GIRLS)
Megatonnage: The Best Of The Two Tons
PRODUCERS: Various

Fantasy MPF-4521

Greatest hits package includes the
vocal duo’s one Columbia hit as the
Weather Girls, “It’s Raining Men,” as
well as earlier tracks done for
Fantasy.

LOOSE ENDS

A Little Spice

PRODUCER: Nick Martinelli

MCA 5588

Trio plies slick sound on ballads and
moderate-tempo vehicles. Very
smooth, very listenable and very
forgettable.

JAZZ-FUSION

KEVIN EUBANKS
Opening Night
PRODUCER: Kevin Eubanks
GRP 1013

Outstanding date finds young
guitarist splitting time between
electric and acoustic guitars and
making memorable music regardless
of setting. First-rate sidemen include
Kenny Kirkland, Buster Williams and
Branford Marsalis. Certainly
Eubanks’ best recording to date.

JACK DE JORNETTE

The Jack DeJohnette Piano Album
PRODUCERS: Orrin Keepnews, Jack DeJohnette
tandmark 1504

Master percussionist’s occasional
keyboards on recent albums with his
shifting Special Edition ensemble
offer only a glimpse of the craft
revealed here, where he shines on
acoustic piano and synthesizer in a

classic trio format. Teamed with
bassist Eddie Gomez and drummer
Freddie Waits, DeJohnette ranges
from Coltrane to Cyndi Lauper, with
visits to Gigi Gryce and Denny Zeitlin
for material.

GENE AMMONS

Night Lights

PRODUCER: Bob Porter

Prestige P-7862

A full album of material associated
with Nat King Cole provides the late
tenor great a chance to show his
throaty ballad abilities. Features
Wynton Kelly on piano.

DEXTER GORDON

At Montreux

PRODUCERS: Joel Dorn Michael Cuscuna

Prestige P-7861

Live recording from 1970 features
Gordon in front of the Junior Mance
trio. Strong playing and a hot version
of “Rhythm-A-Ning,” but no surprises
in terms of repertoire.

JIMMY PONDER

So Many Stars

PRODUCER: Bob Porter

Milestone M-9132

Jazz/funk guitarist mines that
familiar groove. Hip as Dupree or
Upchurch, but cooler.

PRILLY JOE JONES

Drum Song

PRODUCER: Ed Michel

Galaxy GXY-5153

Four standards and two originals by
Slide Hampton, who also handled the
arrangements, act as the framework
for a fine septet session. Surprisingly,
the title track is not a feature for the
leader.

RON CARTER & JIM HALL
Telephone

PRODUCER: Carl E. Jefferson
Concord Jazz CJ-270

Live pairing of the virtuoso bassist
and nonpareil guitarist, yielding their
third album together, is reliably fine.
Concord Jazz Festival performance
from last August mixes old and new
originals and standards.

CORKY HALE

Harp Beat

PRODUCERS: Susan McCusker. Dennis Williams
Stash ST245

Studio ensemble peppered with strong
jazz players hews more to the pop/
black crossover mandate, with harpist
Hale’s lacy pluckings evoking the
same soft focus romanticism as much
of Earl Klugh'’s recent work.

GERARD PANSANEL

Calypso

PRODUCERS: Guy Simon. Gerard Pansanel

Owl 036 (PSI)

French guitarist flexes a rounded,
relaxed style in a limber quintet
setting sparked by sax and piano as
melodic foils. Sunny, straight-ahead
acoustic jazz, as well as more
classically-oriented acoustic guitar
spots.

FRED HIRSCH TRIO

Horizons

PRODUCER: Fred Hirsch

Concord Jazz C3-267

Young pianist’s first date as leader
confirms his promise in a strong
program spanning Alec Wilder,
Rodgers & Hart, Herbie Hancock,
Ellington and Wayne Shorter, all
probed in trio format. Impressive.

THE RAY BROWN TRIO FEATURING GENE
HARRIS

Soular Energy

PRODUCER: Carli E. Jetferson

Concord Jazz CJ-268

Bassist spotlights pianist Harris, long
out of the mainstream but clearly not
out of chops or ideas; bluesy,
swinging updates of familiar pop and
jazz standards predominate, with Red
Holloway and Emily Remler guesting
on Brown’s ‘‘Mistreated But
Undefeated Blues.”
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FOR WEEK ENDING JUNE 1, 1985

Billboard

A ranking of the top 30 singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot 100 Singles chart.

HOT 100 SINGLES

BY LABEL

A ranking of distributing labels

Y x z x - oz by their number of titles
$ g SALES 86 $ g AIRPLAY S5 on the Hot 100 chart.
£/ o % L/ é 53 LABEL NO. OF TITLES
&/ T/ TTE ARTIST |E¢& AN Ia ON CHART
1 1 EVERYTHING SHE WANTS WHAM! 1 1 1 EVERYTHING SHE WANTS WHAM! 1 WARNER BROS. (5) 15
2 5 EVERYBODY WANTS TO RULE THE WORLD TEARS FOR FEARS 2 2 3 EVERYBODY WANTS TO RULE THE WORLD TEARS FOR FEARS 2 g;g?g)«‘)
3 4 AXEL F HAROLD FALTERMEYER 3 3 2 DON'T YOU (FORGET ABOUT ME) SIMPLE MINDS 4 Full Moon/Warr)]er Bros. (1)
Paisley Park (1
4 2 DON’T YOU (FORGET ABOUT ME) SIMPLE MINDS 4 4 6 AXEL F HAROLD FALTERMEYER 3 Qwest (1)
5 9 SUDDENLY BILLY OCEAN 5 5 7 SUDDENLY BILLY OCEAN 5 ATLANTIC(2(§'>) 11
Mirage
6 6 SMOOTH OPERATOR SADE 6 6 ] HEAVEN BRYAN ADAMS 7 Es Paranza (1)
7 | 3 | ONE NIGHT IN BANGKOK MURRAY HEAD | 15 7 | 4 | SMOOTH OPERATOR SADE | 6 E‘;‘g:r/nB{f;‘ze @
8 16 HEAVEN BRYAN ADAMS 8 10 THINGS CAN ONLY GET BETTER HOWARD JONES 8 COLUMBIA 11
9 13 IN MY HOUSE THE MARY JANE GIRLS ] 9 17 ANGEL MADONNA 14 EP;C 4) @ 9
ortrait
10 11 FRESH KOOL & THE GANG 10 10 13 IN MY HOUSE THE MARY JANE GIRLS ] Scotti Bros. (2)
11 15 THINGS CAN ONLY GET BETTER HOWARD JONES 8 11 12 JUST A GIGOLO/I AIN'T GOT NOBODY DAVID LEE ROTH 12 Caribou (1) .
RCA (7)
12 10 DON'T COME AROUND HERE NO MORE PETTY/HEARTBREAKERS 29 12 14 FRESH KOOL & THE GANG 10 Planet (1)
13 17 WALKING ON SUNSHINE KATRINA AND THE WAVES 11 13 16 WALKING ON SUNSHINE KATRINA AND THE WAVES 11 A&M 7
7
14 | 8 | CRAZY FOR YOU MADONNA | 13 14 | 5 | CRAZY FOR YOU MADONNA | 13 ;’;F:T(‘;)L ;
15 7 SOME LIKE IT HOT THE POWER STATION 16 15 20 SUSSuUDIO PHIL COLLINS 17 Camel/MCA (1)
16 | 20 | JUST A GIGOLO/I AIN'T GOT NOBODY DAVID LEE ROTH | 12 16 | 23 | RASPBERRY BERET PRINCE & THE REVOLUTION | 25 P(JCL‘:(“GS:::;‘°"/ L) 5
17 21 SMUGGLER'S BLUES GLENN FREY 18 17 8 SOME LIKE IT HOT THE POWER STATION 16 Mercury (6)
18 | 12 | WE ARE THE WORLD USA FOR AFRICA | 24 18 | 22 | THE SEARCH IS OVER SURVIVOR | 22 Mg%\';‘; ((13)) .
19 14 RHYTHM OF THE NIGHT DEBARGE 23 19 19 ONE LONELY NIGHT REOC SPEEDWAGON 19 Gordy (3)
20 | 23 | ANGEL MADONNA | 14 20 | 21 | SAY YOU'RE WRONG JULIAN LENNON | 21 ARJI_STPZ 1()2) 3
ive
21 30 SUSSuUDIO PHIL COLLINS 17 21 11 ONE NIGHT IN BANGKOK MURRAY HEAD 15 CHRYSALIS 3
22 25 NEVER ENDING STORY LIMAHL 20 22 30 A VIEW TO A KILL DURAN DURAN 27 ELEKTRA 3
23 | 22 | ONE LONELY NIGHT REQ SPEEDWAGON | 19 23 | 25 | NEVER ENDING STORY LIMAHL | 20 EMI-AMERICA f
CBS
24 — WOULD | LIE TO YOU? EURYTHMICS 26 24 26 SMUGGLER'S BLUES GLENN FREY 18 HME (1)
25 18 NEW ATTITUDE PATTI LABELLE 30 25 — WOULD I LIE TO YOU? EURYTHMICS 26
26 19 OBSESSION ANIMOTION 33 26 15 RHYTHM OF THE NIGHT DEBARGE 23
27 29 SAY YOU'RE WRONG JULIAN LENNON 21 27 18 WE ARE THE WORLD USA FOR AFRICA 24
28 = VOICES CARRY ‘TIL TUESDAY 28 28 — VOICES CARRY ‘'TIL TUESDAY 28
29 — THE SEARCH IS OVER SURVIVOR 22 29 28 INVISIBLE ALISON MOYET 31
30 26 'TIL MY BABY COMES HOME LUTHER VANDROSS 32 30 — THE GOONIES ‘R’ GOOD ENOUGH CYNDI LAUPER 36
©Copyright 1985, Billboard Publications, inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means. electronic. mechanical,
photocopying, recording. or otherwise, without the priorfwritten permission of the publisher.
HOT 100 A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
A-Z (LISTED BY TITLE)
TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.
78 19 2 EVERYBODY WANTS TO RULE THE WORLD 92 LET'S GO OUT TONIGHT (Edition Sunset, ASCAP/Arista, ASCAP) CPP 46 WAKE UP (NEXT TO YOU)
(Oval, ASCAP) (Nymph Ltd., BMI) CPP (Plan 9, ASCAP/WB, ASCAP) 93 ROCK AND ROLL GIRLS (Ellisclan, PRS)
45 ALL SHE WANTS TO DO S DANCE 59 EVERYTHING ! NEED 54 LITTLE BY LITTLE (Wenaha, ASCAP) CPP 11  WALKING ON SUNSHINE
(Kortchmar, ASCAP) (April, ASCAP) (Talktime, ASCAP) 77 ROCK ME TONIGHT (Screen Gems-EMI, BMI/Megasongs, BMI) WBM
70 ALL YOU ZOMBIES 1 EVERYTHING SHE WANTS 47 LOST IN LOVE (Bush Burnin’, ASCAP) 87 WALKING ON THE CHINESE WALL
(Dub Notes, ASCAP/Human Box, ASCAP) {(Morrison Leahy, ASCAP/Chappell, ASCAP) CHA/HL (Colgems-EMI, ASCAP) WBM 93 SATISFACTION GUARANTEED (Noa-Noa, ASCAP/Glass Sea, ASCAP/Make Zee, BM1)
65 ALONE AGAIN 39 EVERYTIME YOU GO AWAY 38 LUCKY IN LOVE (Sundown Kingston, ASCAP) WBM
(Megadude, ASCAP/WB, ASCAP/Elektra-Asylum, (Unichappell, BMI/Hot-cha, BMI) CHA/HL (Promopub B.V., PRS) CPP 91 SAVE THE NIGHT FOR ME 71 WAYS TO BE WICKED
ASCAP) 64 FIND A WAY 100 MATERIAL GIRL (Jobete, ASCAP/Bobby Sandstrom, ASCAP) CPP (Gone Gator, ASCAP/Wild Gator, ASCAP) WBM
83 ALONG COMES A WOMAN (Bug & Bear, ASCAP/Meadowgreen, ASCAP) (Minong, BMI) 21 SAY YOU'RE WRONG 24 WE ARE THE WORLD
(Double Virgo, ASCAP/Music Corporation Of America, 67 FOREVER 62 MEETING IN THE LADIES ROOM (Charisma, ASCAP/Chappell, ASCAP) CHA/HL (Mijac, BMI/Brockman, ASCAP) WBM
BM|/Fleedleed, BMI) CPP/MCA (Milk Money, ASCAP/Foster Frees, BMI) (Hip Trip, BMI/Midstar, BMI) CPP 22 THE SEARCH IS OVER 96 WE CLOSE OUR EYES
14 ANGEL 90 FREAK-A-RISTIC 95 MISSING YOU (Rude, BMi/WB, ASCAP/Easy Action, ASCAP) WBM (ATV, BMI) CLM
(WB, ASCAP/Bleu Disque, ASCAP/Webo Girl, (Almo, ASCAP/Jodaway, ASCAP} (Brockman, ASCAP) CLM 44 SENTIMENTAL STREET 73 WHAT ABOUT LOVE?
ASCAP/Black Lion, ASCAP) WBM 10 FRESH 50 MY TOOT TOOT {Kid Bird, BM1/Rough Play/BMI) (Welbeck, ASCAP/trving, ASCAP/Calypso Toonz, BMI)
57 ANIMAL INSTINCT (Delightful, BMI) CPP (Sid Sim, BMI/Flattown, BMI) 37 SHOW SOME RESPECT 75 WHO'S HOLDING DONNA NOW
(Zomba, ASCAP) 41 GETCHA BACK 20 NEVER ENDING STORY (Chappell, ASCAP/Rightsong, BMI/Sookloozy, BMI) (Foster Frees, BMI/Garden Rake, BMI/April,
3 AXELF (Daywin, BMI/Careers, BMI) (Giorgio Moroder, ASCAP/Colgems-EMI, ASCAP) WBM CHA/HL ASCAP/Random Notes, ASCAP)
(Famous, ASCAP) CPP 48 GLORY DAYS 30 NEW ATTITUDE 6 SMOOTH OPERATOR 26 WOULD I LIE TO YOU?
97 BABY COME AND GET IT (Bruce Springsteen, ASCAP) (Unicity, ASCAP/Off Backstreet, BMI/Brass Heart, (Adu, MCPS/St.John, MCPS) {(Blue.Network, ASCAP)
(Dyad, BMI/Eiseman, BMI/Hen-Al, BM|/Kings Road, 86 GO FOR SODA BMI/Rockomatic, BMI/Robinhill, ASCAP) 18 SMUGGLER'S BLUES 34 YOU GIVE GOOD LOVE
BMI) (Mark-Cain, ASCAP) 55 NIGHTSHIFT (Red Cloud, ASCAP/Night River, ASCAP) WBM (New Music, BMI/MCA, BMI)
53 BLACK CARS 36 THE GOONIES 'R' GOOD ENOUGH (Rightsong, BMI/Franne Golde, BMI/Tuneworks, 16 SOME LIKE (T HOT 88 YOU SPIN ME AROUND (LIKE A RECORD)
(Black Keys, BMi/Screen-Gems, BM1) WBM (Warner-Tamerlane, BMI/Perfect Punch, BMI/Rellla, BMI/Walter Orange, ASCAP) CPP/CHA/HL (Ackee, ASCAP/Tritec, ASCAP/N.V., ASCAP) (Chappell, ASCAP)
CALL ME BMI/Pet Me, BMI} WBM NOT ENOUGH LOVE IN THE WORLD 76 SOME THINGS ARE BETTER LEFT UNSAID 85 YOU'RE THE ONLY LOVE
(ATV, BM1) 7 HEAVEN (Cass County, ASCAP/Kortchmar, ASCAP) (Hot-cha, BMI/Unichappel inc., BMI) CHA/HL (lrving, BMI/Blotch, BMi/Foster Frees, BMI)
52 CANNONBALL (Adams Communications, BMI/Calypso Toonz, OBSESSION 80 SQUARE ROOMS CPP/ALM
(Silver Cab, ASCAP/Almo, ASCAP) PROC/Irving, BM1) CPP/ALM (Pacific Island, BMI1/Careers, BMI|/Makiki, (Anigro, SUISA/Hythefield, BMI/Red Admiral, BMI)
43 CELEBRATE YOUTH 63 HOLD ME ASCAP/Arista, ASCAP) CPP 5 SUDDENLY
{(Super Ron, BMI) (Unicity, BMI/0ff Backstreet, BMI/Limited Funds, 42 OH GIRL (Zomba, ASCAP/Willesden, BMI) CPP
56 CENTERFIELD BMI) (Irving, BMI/Boy Meets Girl, BMI) CPP/ALM 17 SUSSUDIO
{Wenaha, ASCAP) 72 I'M ON FIRE 19 ONE LONELY NIGHT (Phil Collins, ASCAP/Pun, ASCAP) WBM
89 (COME ON) SHOUT (Bruce Springsteen, ASCAP) CPP (Janisongs, ASCAP) WBM 49 THAT WAS YESTERDAY
(Welbeck, ASCAP/Anidraks, ASCAP/Chilly D, 98 IMAGINATION 81 ONE MORE NIGHT (Somerset Songsinc., ASCAP/Evansongs,
ASCAP/WB, ASCAP) WBM (Tritec, ASCAP) (Pun, ASCAP) WBM ASCAP/Stray Notes Music, ASCAP) WBM/HL SHEET MUSIC AGENTS
13 CRAZY FOR YOU 9 IN MY HOUSE 15 ONE NIGHT IN BANGKOK 8 THINGS CAN ONLY GET BETTER are listed for piano/vocal sheet music copies
(Warner-Tamerlane, BMI/WB, ASCAP) WBM (Stone City, ASCAP/Jay Warner, ASCAP) CPP (MCA, ASCAP) MCA (Howard Jones, BMI/Warner-Tamerlane, BMI} WBM and may not represent mixed folio rights
40 CRAZY IN THE NIGHT (BARKING AT AIRPLANES) 31 INVISIBLE 69 ONLY LONELY 74 THROUGH THE FIRE '
{Moonwindow, ASCAP) {Beau-di-o-do, BMI/All Boys, BM1) CPP (Famous, ASCAP/Bon Jovi, ASCAP) CPP (Dyad, BMI/Foster Frees, BMI/Neropub, BMI/Tom ABP April Blackwood CPP Columbia Pictures
58 DANGEROUS 12 JUST A GIGOLO/! AIN'T GOT NOBODY 61 PEOPLE ARE PEOPLE John, BMI) CPP ALM Almo HAN Hansen
(Welbeck, ASCAP/Anidraks, ASCAP/Steven Mitchell, {Chappell, ASCAP/Intersong, ASCAP/Edwin H.Morris (Sonet, BMI/Warner-Tamerlane, BMI) 32 'TIL MY BABY COMES HOME B-M Belwin Milis HL Hal Leonard
ASCAP) CLM & Co., ASCAP/Jerry Vogel, ASCAP) HL 66 POSSESSION OBESSION (April, ASCAP/Uncle Ronnie’s Inc., ASCAP/Thriller, B-3 Big Three IMM  Ivan Mogull
60 DO YOU WANNA GET AWAY 51 JUST AS | AM (Hot-cha, BMI/Unichappell, BMI/Fust Buzza, BMI) ASCAP) CPP/ABP/MCA Brad C C
(Emergency, ASCAP/Green Star, ASCAP/Jobete, {Don Kirshner, BMI/Blackwood, BMI/Rightsong, 25 RASPBERRY BERET 35 TOUGH ALL OVER BP Bradiey MCA MCA
ASCAP) CPP BMI/Mystery Man, BMI) CH/HL (Controversy, ASCAP) WBM (John Cafferty, BMI) CHA  Chappell PSP Peer Southern
29 DON'T COME AROUND HERE NO MORE 79 THE LADY OF MY HEART 82 REACTION TO ACTION 27 A VIEW TO A KILL CLM Cherry Lane PLY Plymouth
(Gone Gator, ASCAP/Blue Network Inc., ASCAP) (Foster Frees, BMI/Garden Rake, BMI/MCA, ASCAP) (Somerset, ASCAP/Evansongs, ASCAP/Stray Notes (Tritec, ASCAP) HL/CPP CPI Cimino WBM Warner Bros.

DON'T YOU (FORGET ABOUT ME)
(MCA, ASCAP/Music Corporation Of America, BMI)

LET HIM GO
(Big Wad, ASCAP)

Music, ASCAP)
23 RHYTHM OF THE NIGHT

28

VOICES CARRY
(Intersong, ASCAP/'Til Tunes, ASCAP) CHA/HL
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pdate

..newsline...

“HAL DAVID: EXPRESSING A FEELING” is the premiere offering of the United
States Information Agency’s American Songwriter film series. The 30-
minute film, featuring the Academy Award-winning lyricist and presi-
dent of ASCAP, bows June 7 in Munich at the Amerika Haus, the USIA
cultural center, as part of Billboard’s IMIC gathering. Performing Da-
vid’s material in the film are such artists as Dionne Warwick, Frank
Sinatra, the Carpenters, Perry Como and Jackie DeShannon.

ANOTHER FIRST ARRIVES via the CBS Catalogue Partnership, which has
established a SYNC award for the most creative use of music in a tele-
vision campaign. The winner for 1984 efforts is Ogilvy & Mather for
the use of Henry Mancini’s ‘“Pink Panther Theme” in its continuing tv
commercials. For 1985 awards, which must involve CBS copyrights, en-
tries should be sent to Danny Strick at the publisher’s New York of-
fices, 49 E. 52nd St., New York 10022. Sync in publishing parlance
stands for use of music in a visual context, but for the award it also
stands for ‘‘Song of the Year in National Commercial.”

STUDENTS WILL BE OPERATING three publishing companies as part of New
York Univ.’s music business and technology program under the direc-
tion of Prof. Richard Broderick. The companies are MBT, SEHNAP
and Broderick, with affiliations with performing rights societies
ASCAP, BMI and SESAC, respectively. The companies have applied
for non-profit status, with charity and scholarships to benefit from
successful songs.

“THE BEATLES: AN ILLUSTRATED DIARY” arrives June 11 from Perigee
Books. The publisher describes it as the “most accurate year by year,
date by date, highlight by highlight chronology of the Beatles’ career.”
Price for the soft-cover tome, penned by H.V. Fulpen, is $9.95.

KILMARNOCK IS THE NAME of a label started years ago by “Hair” compos-
er Galt MacDermot. His son Vincent has now taken over its operation
and has announced two new releases: “Boogie Man” by Galt MacDer-
mot’s New Pulse Jazz Band and the original cast album of the senior
MacDermot’s score for “The Human Comedy.” Kilmarnock is located
at 12 Silver Lake Rd., Staten Island, N.Y. 10301; phone: (718) 816-8139

Lifelines

BIRTHS

Girl, Jessica Helen, to Tracy and
Ken Hahn, May 16 in New York. He
is co-owner and engineer of Sync
Sound Inc. there.

Denny Rosencrantz to Brenda
Nicholas, May 19 in Los Angeles.
He is vice president of promotions
at Frontline Management.

DEATHS

Herbert J. Springer, 34, in a car ac-
cident, May 2 near Gouverneur,

N.Y. He was chairman of the RGR
Broadcasting Companies and presi-
dent/general manager of radio sta-
tion WIGS Gouverneur. He is sur-
vived by his wife, Penny; his par-
ents and a brother.

Bohdan Wodiczko, 73, May 12 in
Warsaw. He was founder and direc-
tor of the Baltic Philharmonic and
longtime director/conductor of the
National Philharmonic in Warsaw.
Well known abroad, he was for
many years conductor of the Reyk-
javie (Island) Philharmonic. In the
mid-’60s, he was director of the
Warsaw Grand Theatre/Opera.

EXECUTIVE TURNTABLE

(Continued from page 4)

schan, marketing director; Hans Lange, controller; and Alen Darr, director

of management information systems.

H(ll!E VIDED. MCA Home Video names Jerry Sharell senior vice president in
Uplvgrsa! City, Calif. He was senior vice president of MCA Home Video
Distribution. Sharell joined MCA in 1983 as senior vice president of MCA

Records.

Robin Montgomery is appointed senior vice president of acquisitions,
production and corporate marketing for Embassy Home Entertainment in
Los Angeles. She was vice president of marketing and sales.

Barbara Javitz, vice president of programming and acquisitions at Her-
on Communications, is appointed a member of the board of Media Home
Entertainment in Culver City, Calif. She’s been with Media for the past four

years.

. Prism Entertainrpent names Philip Mandell to the newly created posi-
tion of Western regional sales manager in Los Angeles. He served in a simi-
lar capacity at Media Home Entertainment.

or (718) 448-4221.

New (Companies

Target Music Distributors, a new
cutout distributorship, formed by
Gary Kulla. 8228 N.W. 6th St., Mi-
ami, Fla. 33166; (305) 591-2188.

Atmosphear Records, an indepen-
dent label showcasing avant-garde
and experimental music, formed by
Doug Moody and Mark Wheaton.
6277 Selma Ave., Hollywood, Calif.
90028-6495; (213) 462-9005.

Halper & Associates, a Nashville-
based financial management firm
geared toward the specific money
management needs of individuals
and small businesses in the enter-
tainment industry, formed by
Wayne R. Halper. 1207 17th Ave.
South, Suite 310, Nashville, Tenn.
37212; (615) 320-6166.

Pink Glove Records, an indepen-
dent label specializing in dance-ori-
ented product, formed by Ramon
Noguera and Gary Noguera. 2966
Diamond St., Suite 141, San Franeis-
co, Calif. 94131; (415) 469-8448.

Northwest Records Corp., a label
concentrating its efforts in the r&b
and new music areas, formed by
Thomas Walker and Alphonso Tay-
lor. 200 Wendell Ct. SW, Suite 232,
Atlanta, Ga. 30331; (404) 696-9522.

Star Artist Video, formed by Doug
MacDuff. Company’s major func-
tion is to recompile and redistribute
music video product. 241 S. Atlantic
Blvd., #300, Ft. Lauderdale, Fla.
33316; (305) 761-1220.

Bloom & Emery Associates Inc.,
formed by Phillip Bloom and Den-
yse Emery. Company will provide
entertainment marketing and mer-
chandising services and consulta-
tion, including talent and event
sponsorships, marketing executions
and promotional merchandising for
the advertising and entertainment
industries. 250 W. 57th St., Suite
1527, New York, N.Y. 10019; (212)
246-0505.

Crawford, Greene & Associates,
formed by Jess Crawford and Mike
Greene. Company will coordinate
record, video, film and television
projects for Crawford Communica-
tions. 535 Plasamour Dr., Atlanta,
Ga. 30324; (404) 876-7149.

Whitehorse Inc., a tour consulting
and promotions firm, formed by
Mark Shimmel. 2200 Pacific Coast
Hwy., Suite 314, Hermosa Beach,
Calif. 90254; (213) 376-8781.

Pearl Hunt Records, a custom la-
bel, formed by Scott Perlman, Bret
Perlman and Tracy Hunter. 9200
Sunset Blvd., Suite PH25, Los An-
geles, Calif. 90069; (213) 274-7800.

Active Home Video appoints Ron McGuire to the newly created post of
director of public relations in Beverly Hills. In addition to his new responsi-
bilities, he will continue to direct the creative services department. And
Mark Berger is named assistant controller. He was senior accountant at
the Post Group.

David F. Friedman joins Video-X-Pix as West Coast sales representative
in Los Angeles. In addition to his new appointment, he will continue to oper-
ate Entertainment Ventures, his theatrical distributing company.

PRO AUDIO/VIDED. Mike Greene is named executive vice president of Craw-
ford Communications, the Atlanta audio/video studio and post-production
facility. Greene, who was with The Video Music Channel in Atlanta, is also
president of Crawford, Greene & Associates, the service arm of Crawford
Communications.

Bubbling [Under

THE HOT 100 SINGLES

101 | WONDER IF I TAKE YOU HOME LISA-LISA & CULT JAM WITH FULL FORCE
102 SANCTIFIED LADY MARVIN GAYE COLUMBIA 38.04861 S EREEOTLE
103 BURNING FLAME VITAMIN Z GEFFEN 7-29039 (WARNER BROS.)

104 REALLOVE DOLLY PARTON (DUET WITH KENNY ROGERS) Rrca 14058

105 THINKING ABOUT YOUR LOVE SKIPWORTH & TURNER  4TH & B'WAY 414 (ISLAND)
106 OHYEAH BILLWITHERS coLumBIA 38-04841

107 FEEL SOREAL STEVE ARRINGTON  ATLANTIC 7-89596

108 HANGIN' ON A STRING LOOSE ENDS  VIRGIN/MCA 52570 (MCA)

109 ZIE ZIE WON'T DANCE PETER BROWN COLUMBIA 38-04832

110 CANYOU HELP ME JESSE JOHNSON'S REVUE as&m2730

THE TOP POP ALBUMS

201 MOTLEY CRUE SHOUT AT THE DEVIL  ELEKTRA 60289

202 TWISTED SISTER STAY HUNGRY  ATLANTIC 80156

203 SOUNDTRACK FOOTLOOSE coLumBiA Js-39937

204 BRUCE SPRINGSTEEN DARKNESS AT THE EDGE OF TOWN  coLumeia JC 35311
205 SHALAMAR HEARTBREAK SOLAR 60385 (ELEKTRA)

206 TOMPETTY AND THE HEARTBREAKERS DAMN THE TORPEDOES mMcasio05
207 BOBBY WOMACK SOMEDAY WE'LL ALL BE FREE  BEVERLY GLEN 10006

208 BELOUIS SOME SOME PEOPLE caPITOL ST-12345

209 THE EMOTIONS IF | ONLY KNEW MOTOWN 6136 ML

210 JOHNPALUMBO BLOWING UP DETROIT HME BFw 39949 (CBS)

(Calendar

Weekly calendar of trade shows,
conventions, award shows, semi-
nars and other notable events.
Send information to Calendar,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

June 2-5, 1985 Summer Consum-
er Electronics Show, McCormick
Place, Chicago. (202) 457-8700.

June 5-6, Independent Third
Party Computer Maintenance
Conference, Halloran House, New
York. (212) 233-1080.

June 5-8, IMIC '85, Hotel Shera-
ton, Munich. London 01-439-9411;
Beverly Hills (213) 273-7040; New
York (212) 764-7347.

June 7-10, International Coun-
try Music Buyers Assn. Spring
Meeting, Hyatt Regency, Nash-
ville.

June 10, Music City News
Award Show, Nashville.

June 10, Videotape Production
Assn.’s 1985 Monitor Awards,
New York State Theatre, Lincoln
Center. (212) 265-4160.

June 10-16, International Coun-
try Music Fan Fair, Nashville.

June 12, International Radio &
Television Society Annual Meet-
ing and Broadcaster-of-the-Year
Luncheon, Waldorf Astoria, New
York. (212) 867-6650.

June 12-14, Association of Pro-
fessional Recording Studios
(APRS) Conference, Kensington
Exhibition Centre, London.

June 13, 21st Annual Awards
Dinner Dance, B’nai B’rith Music
& Performing Arts Unit, Sheraton
Centre, New York. (212) 245-3939.

June 17, National Music
Publishers’ Assn. Annual Meet-
ing, Park Lane Hotel, New York.
(212) 370-5330.

June 21-22, Bobby Poe’s 14th
Annual Radio/Records Seminar
& Awards Banquet, Marriott Air-
port Hotel, Atlanta.

June 22-25, National Associa-
tion of Music Merchants
(NAMM) Show, Rivergate Expo
Center, New Orleans.

June 25-27, Computer Graphics
’85 West, National Computer
Graphics Assn., Los Angeles. (703)
698-9600.

June 27-29, ShowBiz Expo 85,
Santa Monica Civic, Los Angeles.
(213) 668-1811.

AUGUST

Aug. 4-6, Rockamerica’s Third
Annual Video/Music Seminar,
Roosevelt Hotel, New York. (212)
475-5791.

Aug. 15-18, Jack The Rapper’s
Family Affair ’85, Marriott Mar-
quis Hotel, Atlanta. (305) 423-2328.

Aug. 25-28, Video Software
Dealers Assn. Convention, Shera-
ton Washington and Shoreham Ho-
tels, Washington, D.C. (609) 424-
7117,

SEPTEMBER

Sept. 11-15, NAB/NRBA Radio
Convention And Programming
Conference (RCPC), Dallas Con-
vention Center.

Sept. 25-28, New Music Seminar,
Marriott Marquis Hotel, New
York. (212) 722-2115.
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SINGLES REVIEWS

(Continued from page 67)

HUGH MASEKELA

Lady (6:23)

PRODUCER: Hugh Masekela

WRITER: Fela Anikulapo Kuti

PUBLISHER: Yaka

Jive Afrika JD1-9361 (c/o0 Arista) (1 2-inch single;
7-inch version also available, Jive Afrika JS1-9360)
Cross-cultural dance music balances
traditional call-and-response vocals
with flashes of rock guitar;
fascinating polyrhythms.

JEFF LORBER BAND

Best Part Of The Night (5:20)

PRODUCERS: Mic Murphy, David Frank
WRITERS: David Frank, Mic Murphy
PUBLISHERS: April/Science Lab, ASCAP

Arista AD1-9365 (12-inch single)

Followup to his Dance chart
breakthrough “Step By Step”; tidy,
unaggressive electropop, with lead
vocals by Gavin Christopher.

JERMAINE JACKSON

(Closest Thing To) Perfect (5:50)

PRODUCER: Michael Omartian

WRITERS: Michael Omartian, Bruce Sudano,
Jermaine Jackson

PUBLISHERS: Golden Torch/See This House,
ASCAP/Gold Horizon/Sudano/Black Staliion, BMI
Arista AD1-9357 (12-inch single: 7-inch reviewed
May 25).

WHODINI

Escape (I Need A Break) (5:20)

PRODUCER: Larry Smith

WRITERS: Larry Smith, Jalil Hutchins
PUBLISHER: not listed

Jive JD1-9372 (¢/0 Arista) (12-inch single)
Urban nervous-breakdown music
arranged with a New Yorker’s flair

for overstatement.

PAUL-SIMPSON CONNECTION

Treat Her Sweeter (7:30)

PRODUCER: Paul Simpson

WRITER: P. Simpson

PUBLISHERS: Publishing: Corp. of America/Paul
Simpson/Rightsong, BMI

Easy Street EZS-7517 (12-inch single)
Low-tech soul/disco with a warm
vocal sound. Label based in New
York.

INNER LIFE

Let's Change It Up (6:18)

PRODUCER: not listed

WRITERS: Leroy Burgess, Sonny Davenport
PUBLISHERS: Personal/Silver Satin, ASCAP
Personal P49816 (1 2-inch single)

Urban contemporary disco formula to
the letter. Label based in New York.

LL COOL J

| Want You (4:50)

PRODUCER: not listed

WRITERS: Rick Rubin, James Smith
PUBLISHER: Def. Jam, ASCAP

Def Jam DJOOS (1 2-inch single)

Smooth-voiced rhymer. Contact: (212)
420-8666.

RICK SPRINGFIELD

Celebrate Youth (5:20)

PRODUCERS: Rick Springfield, Bill Drescher
WRITER: Rick Springfield

PUBLISHER: Super Ron, BMI

RCA PD-14052 (12-inch single, 7-inch reviewed
Apr.13)

JOUBERT SINGERS

Stand On The Word (6:24)

PRODUCERS: Phyliss Joubert, George Rodriguez, Jr.
WRITER: Phyliss Joubert

PUBLISHERS: 5.T.M./Joubert Rodriguez, BMI

Next Plateau NP-50028 (1 2-inch single)

Gospel chorus hits a righteous groove.
Label based in New York.

SINITTA

Cruising (5:52)

PRODUCERS: J.G. Hargreaves, M. Parker
WRITER: J.G. Hargreaves

PUBLISHER: Southern

Vanguard SPV 87 (1 2-inch single)

U.S. release of a hi-NRG Italian
import that’s been causing a club buzz
for some time. Label based in New
York.

WILL KING

I'm Sorry (6:16)

PRODUCERS: Jimmy Hamilton, Maurice Hayes
WRITERS: J. Hamilton, M. Hayes

PUBLISHER: TEMP, BMI

Total Experience TED1-2617 (c/0 RCA) (12-inch
single; 7-inch reviewed Mar. 16)

ZENOBIA .

In The Night (5:47)

PRODUCERS: Zenobia, Michael Wooten
WRITER: Zenobia Conkerite

PUBLISHERS: Streetwise/Xenobia, BM!
Streetwise SW-2240 (12-inch single)
Torchy disco. Label based in New
York.

MALOPOETS

Sound Of The People (5:40)

PRODUCERS: Malopoets, Martin Meissonnier
WRITERS: Sefolosha, Mokota, Sosibo, Shabalala
PUBLISHERS: Clouseau/Afrison

EMI America V-7859 (1 2-inch single)

south African group’s “township
music” is a blend of highlife
and light Western pop.

BAMBI

| Want It All (5:49)

PRODUCER: Allan Felder

WRITERS: Allan Felder, Larry Richardson
PUBLISHERS: Timbertake/Top Bound, BMI/ Chosen
Few/ Ramora, ASCAP

Domino 8902 (12-inch single)

Feverish techno-soul. Label based in
New York.

Miz

Fun With Fat Girls (4:35)

PRODUCER: Tony Camilio

WRITERS: Tony Camillo, Michael Brook
PUBLISHERS: Fools Prayer/Etude. BMI

T.C. TC 7004 (12-inch single)

Girl group with beat box and sense of
fun. Contact; Sutra Records, New

York.

JOHN DENVER

Don't Close Your Eyes, Tonight (4:15)
PRODUCER: Roger Nichols

WRITERS: Richard Kerr, Frank Musker
PUBLISHERS: Irving/Buchanan Kerr, BMI/April/Rio
Cartel, PRS

RCA PB-14115

ERIC TAGG

Woman | Love (4:25)

PRODUCER: Les Williams

WRITER: R.C. Denem

PUBLISHER: RMC. ASCAP

RMC RMC-712

Slow soul-jazz ballad; singer was
heard on the Lee Ritenour hit “Is It
You”. Contact: (713) 492-2295.

OTHER
RELEASES

COUNTRY

BLASTERS Help You Dream
Slash 7-29055 (c/o Warner Bros.)

CODY BEARPAW if | Ever Need A Lady
Moon Shine 3038. Contact: (615) 244-1990.

RON WIGGINS Two Lonely People
Jamex 45-019. Label based in Sherman Oaks, Calif.

BACKWATER Country Music Is Number One.
A.M.l. 1927. Label based in Hendersonville, Tenn.

CLYDE BREWER'S ORIGINAL RIVER ROAD BOYS
1 Do My Cryin' At Night
Longhorn 452006. Label based in Studio City, Catif.

BUTCH BARKDULL Over The Hill
Skill 45-100.

CRAIG McDANIELS  Your Love
Starr SF21785. Contact: (614) 253-4418.

TOMMY BELL Don't Touch (The Pain's Not Dry)
Westar 101.
Contact: Redlight Productions, Las Vegas.

BOB SHOCKLEY She Loves Texas
Angela Celeste 3460-1. Contact: (805) 832-6633.

DIANE FISHER & DANNY SCHAFER
Swear {'m Fallin' in Love
Walking Tree 015. Contact: (313) 581-8100.

JOHN WINTERS The Rhythm Cowboys Play
Golden Eagle 136. Contact: (615) 646-9999.

BONNER FAMILY There’s Country In California
0O.L. 45-110. Contact: (213) 946-1524.

J.D. MATHEWS  Suddenly | Knew
Satin 1065.

SEONA McDOWELL  (And Now) I'm Easy
Wallaby Wecords 1001. Contact: (216) 692-1 193.

DOYE O'DELL Diesel Smoke Dangerous Curves ‘
Longhorn 452001. Labe! based in Studio City, Catit.

PAUL CROSS
Somewhere Between Haggard & Jones
Hoot Gibson 45-1001. Contact: (713) 473-3668.

JIMMY WINDROW | Don’t Care Who Knows
Hillton 2009. Contact: Madison Record Dist.,
P.O. Box 8289, Nashville, Tenn. 37207.

GLENN SWENSON JR. Two Days To Texas
Round Robin 750. Contact: (615) 824-9100.

NORMAN ELDER A Motel in Downey
Memphis Lee 1001.

TONY CHARMAGNE  Johnny One Time
Round Robin CD-225. Contact: (615) 824-9100

BILL GLASS  Gulf Of Mexico
Allegiance 3920. Label based in Hollywood. Calif.

AL BRUNO  Force Of Habit
Pacific International 1010.
Contact: (818) 784-2797.

REBEL Easy Ride
Belle 100. Label based in Bakersfield, Calif.

STEVE DOUGLAS Gonna Move Back Home
Banka 4185. Contact: (713) 682-3760.

STEVE WESTBROOK  Family Farm
Timestar 2327. Contact: (615) 244-1028.

JESSE C. YOUNG Porch Light
Country Star 1069.

BOB ROGERS & THE SWINGING STRINGS
I'll Always Be Holden To You

Big Sound 1059.

Label based in No. Hollywood, Calit.

CAGLE FAMILY BAND Vicksburg
Jay-Vol 4-1-85. Contact: Cagle Music, Carriere, Miss.

GARY RAY- Nothin' On But The Radio
Pony NR16001-2. Contact: (704) 632-4635.

ALBERT UPDYKE
Silver Tongued Devil Strikes Gold
Stargem 2330. Contact: (615) 244-1028.

SILVER CREEK EXPRESS | Want You
Timestar 2328. Contact: (615) 244-1028.

SILVER STAR  Moving On
Trend 193. Contact: (803) 756-4337.

BILL CROZIER Somewhere Out In Texas
Dee-Lark 500851.
Contact: Swanee Records, Mt. Juliet, Tenn.

JOYCE JAGGAR Dream On Little Dreamer
Treva (no number). Label based in Orville, Wash.

GEORGE PICKARD Coke Was it
Stargem 2331. Contact: (615) 244-1028.

VICKI LEE  Cry-Cry
Rustic 1027. Contact: (615) 776-2060.

EXILE Dixie Girl
MCA/Curb 52596

BOBBY & BILLY SPROUT
Never Be Anyone Else But You
Sound Track 1060. Contact: (615) 297-2239.

HANK CHANEY  I'll Comfort You
CMI HC-02

DEE HENDERSON  From 7 Days To 2
Fraternity 3500. Label based in Cincinnati.

DON McHAN TV The Ruler
Great Chalice 850001. Contact: (615) 255-2175.

DENISE BURRESS Gimme A Break
Soundwaves 4754. Contact: NSD, Nashville.

PAUL PROCTOR Tennessee Woman
BNA 013. Contact: (615) 776-2343.

LOR! LEE (WOODS) & JACO Storms Never Last
Legs 45-102. Contact: (414) 725-4467.

MAX COOLEY Slid into Home-
Six-One-Five $1002. Contact: (615) 833-1457.

WALT CASSITY The Night Time
Pacific 2105. Label based in Nashville.

DOC & SMITTY BAND  Please Don't Change The Taste
Bridges. NR16054-1. Contact: NSD, Nashville.

DAVID WALSH  Alice, Rita and Donna
Charta 196. Contact: (615) 255-2175.

FRED SMOTHERS  Miss Liberty
Statue NR16010-1.
Contact: Project One Records, Ft. Payne, Ala.

LOU HOBBS You Turn My World Around
Pollyfox U-13330M.

SOUTHERNER  Hatf Past Thirty
Rose Petal 001. Contact: (404) 943-6496.

TERRY BELL A Date With Destiny
Down The Road 112. Label based in Bratenah!, Oh.

O’ROARK BROTHERS
Piaying Both Ends Against The Middle
Comstock 1783. Contact: (913) 631-6060.

CARL HILEMAN  Another Piece Of America
Mi Star 001. Contact: (615)824-8025.

GREG TRAFIDLO Song For A Fiddler's Lady
Audio Traks GT 2122. Contact: (703) 774-6939.

TEX ROWLAND What's A Woman Good For Anyhow?
Bonfire 105. Label based in Miami Beach, Fla.

TEX ROWLAND There's A Full Moon Out Tonight
Bonfire 106. Label based in Miami Beach, Fla.

CESAR AND SANOY We're Having A Love Affair
Texan 10030

DANI HAYES  True Blue
USA Country 1006. Contact: (318) 688-4999.

TONY ALAMO  Quiet Nights Of Quiet Stars
Alamo 333. Contact: (603) 762-1117.

PATTY GOODMAN Don't Monkey With Me
Osage AV-1185. Contact: (603) 752-1117

BARBARA LEE Sad Movies Make Me Cry
Emerald AS 3296. Contact: (615) 327-4538.

R.W. WHITE Closin Time (Came One Drink To Soon)
Lone Star 0003. Label based in Amaritlo, Tex.

HENRY LEWIS Jalapeno Lips
Burgundy 1009. Contact: NSD, Nashville.

VIK CHANDLER Then I'll Stop Loving You
Soundwaves 4756. Contact: NSD, Nashville.

. JACKIE G (I Just Found) A Natural High

Triple TTT JG-2. Contact: (512) 321-4930.

LEE WRIGHT The Eyes Have it
Prairie Dust 5185. Label based in Nashville.

POP

DAVE EDMUNDS Do You Want To Dance
Columbia 38-04923.

TODD WALKER  Point of No Return
T&JT&JOOL.

MELANIE Who's Been Sleeping in My Bed
Amherst AM-300-7 (12-inch reviewed Apr. 27).
Label based in Buffalo, N.Y.

ROBERT FORMAN  Wednesday
Scotti Bros. ZS4 04915 (c/0 CBS).

GOWAN A Criminal Mind
Columbia 38-04927.

THEREZA BAZAR Gotcha!
MCA 52581.

SMITHS  How Soon is Now?
Sire 7-29007.

KEEL The Right To Rock
Gold Mountain GS-82014 (c/o A&M)

NYLONS  That Kind Of Man
Open Air 0S-0012 (c/0 A&M)

SEVENTY SEVENS  Mercy Mercy
Exit WW-2736 (c/0 A&M)

JANICE PAYSON Jealous Love
Atlantic 7-89554

ALAN MERRILL Hard Hearted Woman
Polydor 881 941-1

MUD, SWEAT & JEERS Every Dawg Mas its Day
RCA PB-14088 (12-inch version also available.
RCA PW-14089)

REVOLVER  You Don’t Know
Macola MRC 0906. Contact: (213) 469-5821.

SOUTH PAW  Hot Razors In My Heart
USA Rock USAR-2002, Contact: (615) 321-4498.

ROADHOUSE Cheap Talk, Patter And Jive
C S CSR-022. Contact: (312) 934-0993.

PREPPS  Flip Flop (Squid Top)
Shrinkin Head SO-17671.
Contact: (616) 451-2632.

HEY Paradise Road
Breaktast 10 500. Contact: (215) 245-5448.

BRUCE MICHAELS Love After you (1 Have My Doubts)
Body BD 103. Contact: (313) 571-0708.

YOUTH IN ASIA Kamikaze
A Street 45-850221.
Label based in Northumberland, Pa.

TED & CURTIS VOEL-PEL 1 Don't Know Why
TC RR-42550. Contact: (312) 827-7517.

2PLUS 2 Two Girs
Tan-Am F/W 23002. Contact: (215) 257-7770.

VELVET MONKEYS Colors
Bona Fide BF-7002. Contact: (717) 845-3784.

MESS It's All Wyrd
The Mess 44076 (7-inch EP).
Contact: P.O. Box 2532, Madison, Wisc. 63701.

SAMURA| WHITEBOY  Vigilante
Coyote GJ124. Contact: (415) 673-2850.

UPSETTERS  Fild Gumbo
Keep A-Rockin' CCU-103.
Contact: (213) 662-5666.

BLACK

DAVID DIGGS Playin’ The Fool
TBA TB 707. Contact: (213) 877-5106.

BRIDGE Baby Don't Hold Your- Love Back
Atlantic 7-89565 (12-inch version also available,
Atlantic 0-86892.)

CENTRAL GROOVE  Special How Ya Do
Vanguard SPV-88 (12-inch single}

MAI TAl  History
Critique CR 715. Contact: (617) 944-0423.

FORMULA FIVE Part Time Lover, Full Time Fool.
Malaco MAL 2114. Label based in Jackson, Miss.

ROCK SQUAD Facts Of Life
Tommy Boy TB 855 (1 2-inch single).
Label based in New York.

BUNNY WAILER Jump Jump
Solomonic 12-022 (1 2-inch single).
Contact: (201) 445-5561.

BILLY ALWAYS  Ain't Nothing But A Heartache
Waylo 3001. Contact: (301) 527-4961.

MIGHTY MOUTH {'m All Rapped Out
Fantasy D-236 (1 2-inch single)

LEE “SHOT" WILLIAMS
Every Man Wants A Woman (Like You)
O'ona 201. Contact: (901) 527-4961.

LYNN WHITE  All Because Of Your Love
Waylo 3000. Contact: (901) 527-4961.

EDDIE “SKI" WHITE Baby Be Mine
Smokin’ TAl 121114 (12-inch single).
Contact: (718) 229.5462.

JERSEY Things Ain't As Bad As They Seem
Mel-0 MLO777 (12-inch single).
Contact: (201) 432.5444.

RICKIE CLARK COMPANY | Don't Want To Go
Becket BKA-45-20. Contact: (212) 582-6900.

SARAH MOON  Sex Symbol
Golden Boy GB 123 (1 2-inch single).
Contact: Jem Records, S. Plainfield. N.J.

TIM SEARCY Check it Out
Piatinum Boulevard 2256.
Contact: (212) 222-8715.

EAST COAST CREW

The Final Word—No More Roxanne (Please)
CHIT CH 3000 (1 2-inch single).
Contact: (609) 456-0119.

MASTER 0.C. AND KRAZY EDDIE FEATURING “THE
GREAT PESO” AND THE MAIN ATTRACTION
Private Lessons

Next Plateau NP-50030 (12-inch single).

Label based in New York.

EVERYBODY The Deep
G.A.S. G.A.5.4001. Label based in Philadelphia.

CHARLES McCORMICK  Live Wire
Queen City QC 101 (12-inch version also available,
Queen City QC 1001). Contact: (213) 292-8669.

WORLD CLASS WRECKIN CRU  Juice
Kru-Cut KC 003 (12-inch single).
Contact: (415) 495-9246.

LAWRENCE Look, Look
Fantasy D-233 (12-inch single)

MOOK STANTON  Straighten Up & Fly Right
Take Out 1001-TO (12-inch single).
Contact; P.O. Box 162, Richboro, Pa. 18954

D.W. AND THE PARTY CREW FEATURING ROXY
Roxy (Roxanne's Sister)

Party Crew DW-140 (12-inch single).
Contact: (213) 469-5821.

GLENEIL ROSEMAN  Serious Joke
GRM GG-330511 (12-inch single).
Label based in Hollywood, Calif.

JOHN BLAIR Momma Said Shut-Up
SAKB SAK-001 (12-inch single).
Contact: (201) 242.8459.

FLASH BAKK We Come Here To Jam
Sunryse TM032885. Contact: (602) 438-8559.

O'MAR P.M. Affair
Chrome CR 001 2. Contact: (314) 521-8094.

ABDUL SHAHID !nside Of Me
Ultraphonic USD 7-01. Contact: P.O. Box 552,
Ansonia Station, New York, N.Y. 10023,

THIRD WORLD EARL A Change Is Gonna Come
Bee Pee BP 253 (12-inch single).
Contact: (212) 316-5900.

RODD Skorpeo
Phive Phaze 356 3R. Contact: (713) 635-2141.

PAUL J. MIDDLEBROOK Run It Down To Me
Circle City CC8284. Contact: (212) 5682-6900.

NATE PITTMAN  Mother
Knobhill 51285. Label based in Oakland, Calif.

GOLDEN CROWNS  Don't Go Astray
Wonderful NR14296. Contact: (502) 634-1620.

GLENEIL ROSEMAN  Reggae Danc'in Time-
Groover G 136.
Contact: GRM Records, Hollywood, Calif.

SHAMAN  This Is Not A Jungle, This Is A Zoo
New Medium 22992. Contact: (718) 625-2838.

DANCE

FORMULA 6 ANl Night (1 Don’t Care)
TSOM SUN 424 (1 2-inch single).
Contact: (212) 582-6900.

HUBERT KAH  Angel 07
MCA/Curb 23551 (12-inch single)

LEGION  Guarantee
Columbia 44-05209 (12-inch single)

SWEET TRIO  Non-Stop
Tommy Boy TB 864 (12-inch single).
Contact: (212) 722-2211.

IAM SIAM  She Went Pop
Columbia 44-05215 (12-inch single)

GIVENS FAMILY That's What Friends Are For
Sugarhill SH-32041 (c/0 MCA) (1 2-inch singie;
7-inch reviewed Apr. 27)

PASSPORT Running In Real Time
Atlantic 0-86888 (1 2-inch single; 7-inch version
also available, Atlantic 7-89558).

WOMACK & WOMACK  Strange & Funny
Elektra 0-66904 (1 2-inch single; 7-inch version
reviewed May 25)

KHEMISTRY | Can’t Win For Losing

Mainline ML-5003 (12-inch single; 7-inch version
also available, Mainline ML-7003).

Contact: (212) 980-1485.

DENROY MORGAN
Everybody Wants to Be Somebody Eise
RCA PW-14117 (12-inch single)

JESSE'S GANG  Real Love
Jes Say JS 9994 (12-inch single).
Contact: Warrior Records, Paim Springs, Calit.
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@ 12 13 8 THE POWER STATION CaPITOL SJ-12380 (8.98) THE POWER STATION 67 56 57 | 33 U2 A ISLAND 90231 /ATLANTIC (8.98) THE UNFORGETTABLE FIRE
13 13 10 19 JOHN FOGERTY A WARNER BROS. 1-25203 (8.98) (CD) CENTERFIELD 9% | — 2 PAUL YOUNG coLumBIA BFC 39957 (CD) SECRET OF ASSOCIATION
14 24 7 HOWARD JONES ELEKTRA 60390 (8.98) (CD) DREAM INTO ACTION 69 59 54 11 SANTANA COLUMBIA FC39527 (CD) BEYOND APPEARANCES
@ 18 26 41 BILLY OCEAN A 1ivE JL 8:-8213/ARISTA (8 98) (CD) SUDDENLY 93 | 129 3 CON FUNK SHUN MERCURY 824 345-1M-1/POLYGRAM (8.98) (CD) ELECTRIC LADY
16 15 16 15 DAVID LEE ROTH @ wARNER BROS. 1-25222 (5.99) CRAZY FROM THE HEAT 7l ” 72 10 FIONA ATLANTIC 81242 (8.98) FIONA
@ 20| 21 25 DON HENLEY A GEFFEN GHS 24026/WARNER BROS. (8.98) (D) BUILDING THE PERFECT BEAST 72174 | 74| 92 MADONNA AZ SIRE 1-23867/WARNER BROS. (8.98) (CD) MADONNA
18 16 15 51 TINA TURNER A3 capIToL 5112330 (8.98) (CD) PRIVATE DANCER @ 83 | 112 5 YNGWIE MALMSTEEN POLYDOR 825 324-1/POLYGRAM (8.98) RISING FORCE
21 | 23 | 11 | DEBARGE ® GORDY 6123GL/MOTOWN (8.98) (CD) RHYTHM OF THE NIGHT 74 | 61 | 61 | 28 | FRANKIE GOES TO HOLLYWOOD @ WELCOME TO THE PLEASURE DOME
24 | 25 9 LUTHER VANDROSS epic 39882 THE NIGHT | FELL IN LOVE @ 77 | 83 11 PAUL HARDCASTLE PROFILE PRO 1206 (8.98) RAIN FOREST ‘
@ 23 27 6 RICK SPRINGFIELD Rca AJL1-5370 (9.98) TAO 8| 8 10 JOAN ARMATRADING a&M SP-5040 (8.98) (CD) SECRET SECRETS
22 | 17 | 17 | 13 | SOUNDTRACK a&Msp-5045 (8.98) THE BREAKFAST CLUB @ NEW)D SUPERTRAMP a&msp-5014 (8.98) (CD) BROTHER WHERE YOU BOUND
28 1 30 ¢ 25 KOOL & THE GANG @ DE-LITE 822943-1/POLYGRAM (8.98) (CD) EMERGENCY 78 7l 68 25 LOS LOBOS WARNER BROS./SLASH 25177-1/WARNER BROS. (8.98) HOW WILL THE WOLF SURVIVE ‘
24 19 | 14 16 | COMMODORES A MOTOWN 6124ML (8.98) (CD) NIGHTSHIFT 82 (114} 5 BOY MEETS GIRL a&msp-6-5046 (6.98) BOY MEETS GIRL
25 25 18 28 REO SPEEDWAGON A EPIC QE39593 (CD) WHEELS ARE TURNING 87 | 125 3 MEAT LOAF Rca AFL1-5451 (8.98) BAD ATTITUDE s
26 | 27 28 14 THE FIRM @ ATLANTIC 81239 (8.98) (CD) THE FIRM 81 | 67 55 | 25 TEENA MARIE @ epiC FE 39528 STARCHILD
@ 38 | 4 12 THE MARY JANE GIRLS GORDY 6092GL/MOTOWN (8.98) ONLY FOUR YOU 82 | 69 | 58 10 SOUNDTRACK MOTOWN 6128 ML (8.98) BERRY GORDY'S THE LAST DRAGON
28 | 2 20 22 FOREIGNER AZ ATLANTIC 81999 (9.98) (CD) AGENT PROVOCATEUR 83 | 76 | 77 28 WHODINI @ Jive JL-8251/ARISTA (8.98) ESCAPE
29 26 19 80 THE POINTER SISTERS A2 pLANET BEL1-5410/RCA (9.98) (CD) BREAK OUT 104 | 108 | 14 ANDREAS VOLLENWEIDER coLumsia FM 39963 (CD) WHITE WINDS
35 42 8 KATRINA AND THE WAVES capITOL ST-12400 (8.98) KATRINA AND THE WAVES 85 80 73 45 THE TIME A WARNER BROS. 25109-1 (8.98) (CD) ICE CREAM CASTLE
@ 33 [-70 4 DAN FOGELBERG FULL MOON/EPIC FE 3961 6/EPIC HIGH COUNTRY SNOWS 8 | 8 | 91 11 THE BLASTERS wARNER BROS./SLASH 1-25093/WARNER BROS. (8.98) HARD LINE |
@ 37 | 38 | 31 | GLENN FREY mcas5501(8.98) THE ALLNIGHTER 87 | 8 | 80 | 30 | PHILIP BAILEY @ coLumsIaBFC 39542 CHINESE WALL i
@ 39 | 39 14 GEORGE THOROGOOD EMmI-AMERICA ST-17145 (8.98) (CD) MAVERICK 88 | 75 | 76 14 LOUDNESS aTc0 90246 (8.98) THUNDER ON THE EAST ,
@ a4 | 40 | 36 SURVIVOR @ sCOTTI BROS. FZ 39578/EPIC (CD) VITAL SIGNS 89 | 73 69 13 THE ALAN PARSONS PROJECT arISTA AL8-8263 (8.98) (CD) VULTURE CULTURE .
@ 2145 7 'TIL TUESDAY eriC BFE 39458 VOICES CARRY 90 | 88 | 88 61 THE CARS AZELEKTRA 60296 (8.98) (CD) HEARTBEAT CITY
36 30 22 14 SOUNDTRACK @ GEFFEN GHS-24063/WARNER BROS. (9.98) (CD) VISION QUEST 91 91 | 93 19 GEORGE BENSON waRNER BROS. 1-25178 (8.98) 20/20
@ 52 | — 2 EURYTHMICS rca aJL1-5425 (8.98) BE YOURSELF TONIGHT 92 92 95 6 ALEXANDER O’NEAL 18U Fz-39881/€PIC ALEXANDER O'NEAL
38 | 28 | 31 15 ANIMOTION MERCURY 822580-1/POLYGRAM (8.98) (CD) ANIMOTION 93 | 9% | 75 | BILLY JOEL A% coLumBia QC 38837 (CD) AN INNOCENT MAN
39 | 41 37 12 MICK JAGGER @ cOLUMBIA FC 39940 (CD) SHE'S THE BOSS 109 | 146 | 3 HANK WILLIAMS, JR. WARNER/CURB 25267 /WARNER BROS. (8.98) FIVE-O
a0 | 31 331 M NEW EDITION A mca 5515 (8.98) (CD) NEW EDITION 101 | 84 9 ANDREW LLOYD WEBBER ANGEL 38218/CAPITOL (11.98) (CD) REQUIEM
41 4| 3 9 ERIC CLAPTON wARNER BROS./DUCK 1-25166/WARNER BROS. (8.98) (CD) BEHIND THE SUN 96 (97 97 10 JASON & THE SCORCHERS EMI-AMERICA ST-17153 (8.98) LOST AND FOUND
45 64 3 BON JOVI MeRCURY 824 509-1/ROLYGRAM (8.98) (CD) 7800 FAHRENHEIT 97 89 82 28 SOUNDTRACK FANTASY WAM-1791 (2LPS)/ (19.98) (CD) AMADEUS
3| 83 4 12 | JESSE JOHNSON'S REVUE a&M sp-6-5024 (6.98) JESSE JOHNSON'S REVUE 98 81 | 81 11 RAVEN ATLANTIC 81241 (8.98) STAY HARD
44 | 40 | 34 | 30 | JULIAN LENNON A‘-ATLANTIC 80184-1 (8.98) (CD) VALOTTE 150 | — 2 THE HOOTERS coLumBia BFC 39912 NERVOUS NIGHT
4% | 46 9 ALISON MOYET coLumaia BFC 39956 ALF 124 | — 2 SHANNON MIRAGE 90267/ATLANTIC (8.98) DO YOU WANNA GET AWAY
48 60 [ LIMAHL EMI-AMERICA ST-17142 (8.98) DON'T SUPPOSE 101 | 103 | 106 | 84 PHIL COLLINS @ ATLANTIC SD16029 (8.98) (CD) FACE VALUE !
47 | 4 49 12 VARIOUS ARTISTS RCA CPL-2.5340 (12.98) (CD) CHESS 138 | — 2 SOUNDTRACK DEUTSCHE GRAMOPHONE 415 2531/POLYGRAM (19.98) (CD) WEST SIDE STORY ‘
43 50 18 KLYMAXX CONSTELLATION/MCA 5529/MCA (8.98) MEETING IN THE LADIES ROOM NEW) JOE WALSH FuLL MOON/WARNER BROS. 1-25281/WARNER BROS. (8.98) THE CONFESSOR '
49 | 32 | 32 | 53 | CHICAGO A3 ruLL MOON/WARNER BROS. 1-25060/WARNER BROS. (8.98) (CD) 17 104 | 99 {101 | 13 KEEL GOLD MOUNTAIN 6-5041/A&M (6.98) THE RIGHT TO ROCK ‘
@ 55 | 56 10 | WHITNEY HOUSTON ARISTA AL8-8212 (8.98) WHITNEY HOUSTON 129 | 155 3 ATLANTIC STARR a&m sP-5019 (8.98) AS THE BAND TURNS
51 | 36 | 29 | 32 DARYL HALL & JOHN OATES A2 RCA AFL1.5309 (9.98) (CD) BIG BAM BOOM 106 | 105 | 94 10 | ACCEPT PORTRAIT BFR 39974/EPIC METAL HEART
52 | 50 | 47 7 KENNY LOGGINS coLumgiaFC 39174 VOX HUMANA 107 | 84 | 78 11 GREG KIHN EM.AMERICA $J-17152 (8.98) CITIZEN KIHN
@ 58 | 65 4 RICK JAMES GORDY 6135GL/MOTOWN (8.98) GLOW 108 | 107 | 103 | 85 SOUNDTRACK A MOTOWN 6062ML (8.98) (CD) THE BIG CHILL
54 53 48 82 LIONEL RICHIE A8 MOTOWN 6059 ML (8.98) (CD) CAN'T SLOW DOWN 109 | 100 | 90 32 GENERAL PUBLIC 1.RS. SP-70046/A8M (8.98) (CD) ALL THE RAGE
55 | 51 | 35 | 36 | DIANA ROSS @ RcaAFL1-5009 (8.98) (CD) SWEPT AWAY 110 | 112 .8 | 15 | RAY CHARLES coLumeia 39415 FRIENDSHIP

D Atbums with the greatest sales gains this week. (CD) Compact Disc available. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of one million units,
with each additional miilion indicated by a numeral following the symbol. *CBS Records does not issue a suggested list price for its product.

(Continued on page 75)
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June Hot Album Releases

Fifteen albums are slated for release in June by artists who hit gold or platinum with their last releases,
or in the past 12 months. All are single-disk studio sets listing for $8.98, unless otherwise noted.

ARTIST TiTLE LABEL DATE PRODUCER

AC/DC FLY ON THE WALL/ss.98 ATLANTIC LATE JUNE ANGUS & MALCOLM YOUNG
JOHN ANDERSON TOKYO, OKLAHOMA WARNER BROS. JUNE 10 Al
LAURA BRANIGAN HOLD ME/$9.98 ATLANTIC LATE JUNE JACK WHITE

CAMEO SINGLE LIFE (LML JUNE 17 LARRY BLACKMAN

BOB DYLAN EMPIRE BURLESQUE COLUMBIA EARLY JUNE 808 DYLAN

FAT BOYS THE FAT BOYS ARE BACK SUTRA JUNE 1 KURTIS BLOW

BILLY JOEL SES&T“EST HITS, Vol. 1 & 2/doutie COLUMBIA JUNE 24 PHIL RAMONE

MEN AT WORK TWO HEARTS COLUMBIA JUNE 3 COLIN HAY, GREG HAM
MOTLEY CRUE THEATRE OF PAIN/s9.98 ELEKTRA JUNE 14 TOM WERMAN

RAY PARKER JR. SEX AND THE SINGLE MAN ARISTA JUNE 27 RAY PARKER JR.
SCORPIONS WORLDWIDE LIVE/double five $10.98 MERCURY/POLYGRAM JUNE 17 DIETER DIERKS

STING 1U|§TCI‘.'EESAM OF THE BLUE A&M JUNE 17 STING, PETE SMITH
TALKING HEADS LITTLE CREATURES SIRE/WARNER BROS. JUNE 10 TALKING HEADS
STEVIE WONDER IN SQUARE CIRCLE TAMLA/MOTOWN ASAP STEVIE WONDER

“WEIRD AL” YANKOVIC

DARE TO BE STUPID

SCOTTI BROS./EPIC

JUNE 17 RICK DERRINGER

15 GOLD, PLATINUM ACTS SPARK JUNE RELEASE LIST

(Continued from page 1)

heavyweights; a film via A&M is
planned for theatrical release.

Columbia has set a June 3 release
for Men At Work’s “Two Hearts,”
the first album in more than two
years by the Australian band whose
first two albums were in Billboard’s
top 10 simultaneously in May, 1983.
It’s been a long layoff for the
group, which won the Grammy as
best new artist of 1982, preceding
Culture Club and Cyndi Lauper.

Also due from Columbia in June
is Bob Dylan’s ‘““Empire Bur-
lesque,” his first studio album since
the gold “Infidels” in late 1983. It’s
Dylan’s first release since his par-
ticipation in the No. 1 “We Are The
World” refocused attention on him
for the younger pop audience.

The top release through Warner
Bros. is the Talking Heads’ ‘Little
Creatures” on Sire. The group went
gold in 1983 with two albums,
“Speaking In Tongues” and “More
Songs About Buildings And Food.”
Also due from Warners: John An-
derson’s “Tokyo, Oklahoma,” his
followup to the gold “Wild And
Blue.”

Motown continues to await deliv-
ery of Stevie Wonder’s “In Square
Circle,” the superstar’s first studio
album since 1980’s “Hotter Than
July.” Other top black music re-
leases set for June include Cameo’s
“Single Life,” “The Fat Boys Are
Back” and Ray Parker Jr.’s"‘Sex
And The Single Man.” All are fol-
lowups to gold albums; Parker’s al-
bum—his first studio set since the
platinum “Ghostbusters” sound-
track—is his last album for Arista
before he moves over to Geffen.

Other notable black music re-
leases set for June: Aretha Frank-
lin’s “Who’s Zoomin’ Who?,” pro-
duced by Narada Michael Walden
for Arista; Peabo Bryson’s “Take
No Prisoners,” produced by Tommy
LiPuma and Arif Mardin for Elek-
tra, and George Clinton’s “Some Of
My Best Jokes Are Friends,” pro-
duced by Thomas Dolby, among
others, for Capitol. Also: Jean
Knight's “My Toot Toot” (Mirage),

Stacy Lattisaw’s “I'm Not The
Same Girl” (Cotillion) and One
Way’s “Wrap Your Body” (MCA).

Among the key artists set to
make label debuts in June are
Heart, who will move from Portrait
to Capitol with the June 14 release
of “Heart,” produced by Ron Nevi-
son, and Carly Simon, who will
move from Warner Bros. to Epic.

Also due from the Epic label
group in June: Jeff Beck’s “The
Flash,” produced by Nile Rodgers,
Arthur Baker and Beck; Cheap
Trick’s “‘Standing On The Edge,”
and “Weird Al” Yankovic’s “Dare
To Be Stupid”, the comic’s first al-
bum since “In 3-D.”

CASSETTE SALES OUTPACE LPS

(Continued from page 1)

sister group, the Video Software
Dealers’ Assn. (VSDA), will be re-
leased this week.

Retailers report that the com-
bined sale of LPs and singles just
nudges past cassette volume, with
vinyl accounting for 37.9% com-
pared to 36.7% for prerecorded cas-
settes. Among NARM members,
prerecorded video is still in its infan-
¢y, accounting for less than 3% of
store volume. Blank tape and acces-
sories combined account for 10.8%
of sales, with hardware providing
an additional 4.2%.

By category, rock and pop contin-
ue to account for the lion’s share of
prerecorded music sales for retail-
ers, with 52.5% of total sales vol-
ume. Soul is a distant second with
12% and country third with 9%.
Classical shows a strong 6.8%—
nearly double the market share for
jazz—perhaps as a result of the mu-
sic’s strong representation on Com-
pact Disc.

While the rock/pop category is
equally strong with one-stops, rack-
iobbers and independent distribu-
tors, the soul designation accounts
for nearly 16% of indies’ prerecord-
ed music sales and a whopping
23.7% of one-stop volume. Country

Two other comedy albums are set
for June: Joe Piscopo’s “New Jer-
sey’”’ on Columbia and Pinkard &
Bowden’s “PG 13” on Warner Bros.
The latter album was produced by
Jim Ed Norman.

Top release from EMI America is
Corey Hart’s “Boy In The Box,” the
second album from the Canadian
singer whose single “Sunglasses At
Night” went top 10 last year.

Top releases from A&M, apart
from Sting’s solo debut, include
Herb Alpert’s “Dancing In The
Lights,” Y&T’s “Open Fire” and,
through Windham Hill, Shadow-
fax’s “Watercourse Way.”

remains strong for rackjobbers, ac-
counting for 20.7% of sales. The
rack sector also continues to ac-
count for a larger proportion of chil-
dren’s record sales, with kiddie
product holding 5.3% of that record
market, as compared to 2.3% for
the pure record retail outlet.

Within the comparatively small
prerecorded video segment, NARM
retailers report that fully two-thirds
of that income derives from sales.
In a product pool that also includes
blank tape sales, prerecorded VHS
titles account for slightly more than
half of all sales, while Beta has a
small 8.9% share. Disks account for
5.2% of the video volume, with
blank tapes of both formats ac-
counting for a total of 34.2%. Al-
most 19% of the stores surveyed
rent video hardware.

Under a general business opera-
tions heading, the survey reports
the average record retail transac-
tion at $14, based on 1.9 units at
$7.37 apiece. The average number
of titles per store is put at 12,233,
with 55,565 total units at a value of
just under $250,000. Estimated an-
nual inventory turn is 3.2, with an
average shrinkage rate of 1.4%.

SEE HOT SUMMER FOR HOME VIDEO

(Continued from page 1)

150,000-unit sales of Thorn EMI/
Home Box Office Home Video’s
“The Terminator” by a considerable
margin.

Another title considered likely to
help make summer a warm time at
the sales counter is Walt Disney
Home Video’s “Pinocchio,” a $79.95
title with a ship date of June 27.

RCA/Columbia is also well repre-
sented among the other titles ex-
pected to do strongly, including
“Starman,” “Micki & Maude” and
“A Soldier’s Story.” The company
will also be putting out “We Are
The World” via its MusicVision line.

MGM/UA Home Video's “2010”
and a 10-title promotion of its classic
musical titles are expected to be

‘powerful performers, while Vestron

Video has two touted titles: “The
Flamingo Kid”’ and “The Falcon
And The Snowman.” Warner Home
Video’s “Protocol” and “City Heat”
are expected to be strong, while
MCA Home Video has “Dune” and
““The River,” and CBS/Fox has
“Johnny Dangerously.” ,

Specialty-oriented indie titles ex-
pected to make their mark include
Family Home Entertainment’s
“Transformers” and Coliseum Vid-
eo’s “Wrestlemania.”

Home video executives are also
expecting the VCR market to get a
spur from this year’s Summer Con-
sumer Electronics Show, scheduled
for June 2-5, with new low price
points set by Korean and Taiwanese
manufacturers and play-only ma-
chines.

Many home video executives pre-
dict that a lot of the summer sales
heat will be concentrated at the top
end of the market, with catalog and
backlist product making a weak
showing until fall rolls around.

“We slowed down last summer,
and it looks like we’ll slow down this
summer,” says East Texas Distri-
bution president Ron Eisenberg.
“I’'m not talking so much absolute
dollars as I am catalog sales.”

Most home video executives say
business in May followed this pat-
tern strongly, especially after the
boom-level business done in the pre-
vious two months. “I would call it a

mild downturn from what we were
doing in March and April,” says
VCA/Technicolor president and
chief executive officer Al Markim.

Markim says the main impact on
his firm, one of the top video dupli-
cating houses in the country, has
been that product is no longer back-
ordered, with his slave machines
just working at capacity.

May’s sag and the large roster of
hit films due for summer release
could have a significant impact on
the performance of indie home vid-
eo companies and backlist and cata-
log product for the summer season.

“A good title will always sell,”
says Prism Entertainment Corp.
head Barry Collier. But, he adds, his
other titles in recent weeks “did not
perform up to standard.” One rea-
son he gives is “more selectivity on
the part of the retailer.”

Vestron Video’s Janice Wiffen
says the same is true for her firm,
with big titles selling but ‘“‘sales
lower on B and C titles for the last
month.” Used tape volume may be
part of the reason for the slump,
she suggests.

At Philadelphia Video Exchange,
a major used tape brokerage, execu-
tive vice president Wilbur Pierce
says he has not seen any sudden
boost in the amount of used tape
available or in demand for used
product. “We haven’t seen them
open the faucet and sell off films—
only to a modest extent,” he says.

Market strength seems to be
heavily dependent upon region. Im-
pact appears to have been greater in
the Midwest than on either coast,
according to Paramount Home Vid-
eo’s Eric Doctorow. Distributors
from the area confirm Doctorow’s
observation, with one saying
they’re “waiting for the air condi-
tioners to turn on.”

Just a little weather can go a long
way towards affecting home video
revenues, says Sight & Sound En-
tertainment’s Larry DeVoino.
“They have no cash flow,” he says
of retailers. “If business goes soft
last weekend, they can’t buy prod-
uct this week.”

Houston’s Hot All Over. Arista’s international operations vice president Rick
Blaskey, left, offers a special plague to Arista/Ariola Holland label manager
Gerard Kostermans for being the label's first overseas representative to bring
Whitney Houston to the top five in his country. The presentation was made in
New York, where Kostermans was flown to catch Houston’s recent show at the

Bottom Line.
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FOR WEEK ENDING JUNE 1, 1985

R - — —
Bilboard- TOP POP ALBUMS continued
A A
o /& o /&
x/&/E/ 3 s/ &/8/3
/&) T/ g/&/ T/
NYZSVEII /S8 /.0
/& /&) @/ ARTIST TITLE /& /) o/ ARTST TITLE
/3\ Sf o £ LABEL & NUMBER/DISTRIBUTING LABEL (SUG LiST PRICE)* < N3 a & LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
@ 1Bl — | 2 STANLEY JORDAN BLUE NOTE BT 85101 /CAPITOL (8 98) MAGIC TOUCH @ NEW)D KENNY G. ARISTA AL8-8282 (8.98) GRAVITY
12| 116 | 123 | 16 | DEPECHE MODE SRE 25194.1/WARNER BROS. (8.98) SOME GREAT REWARD 157 | 159 | 160 | 7 | GEORGE STRAIT mca 5567 (5.98) GREATEST HITS
113 | 114 | 104 | 37 | TALKING HEADS @ SiRe 1.25186/WARNER BROS. (8.98) (CD) STOP MAKING SENSE 158 | 126 | 116 | 33 | JEFFREY OSBORNE @ A&mSP-5017 (8 98) (CD) DON'T STOP
114 | 94 85 30 ASHFORD & SIMPSON @ CAPITOL ST-12366 (8.98) SOLID 159 | 110 | 107 | 13 WILTON FELDER mca 5510 (8.98) SECRETS
115 | 111 | 102 | 33 | SHEENA EASTON A EMI-AMERICA ST-17132 (8.98) (CD) A PRIVATE HEAVEN 160)]| 165 | 194 | 3 FREDDIE MERCURY COLUMBIA FC 40071 MR. BAD GUY
116 | 95 | 92 | 34 KURTIS BLOW MERCURY 822420-1/POLYGRAM (8.98) EGO TRIP 161 { 160 | 128 | 25 | JOHN PARR ATLANTIC 80180 (8.98) JOHN PARR
117 | 108 | 111 | 24 GEORGE THOROGQOOD EMI-AMERICA ST-17076 (8.98) BAD TO THE BONE 162 | 162 | 167 5 AMY GRANT @ aam Sp-5058 (8.98) STRAIGHT AHEAD
118 | 120 | 115 | 12 DONNIE IRIS HME HFW-39949/CBS NO MUSS ... NO FUSS 163 | 163 | 170 3 LEE GREENWOOD mcA 5582 (8.98) GREATEST HITS
@19} 128 | 133 | 4 | EARL KLUGH WARNER BROS. 125262 (8.98) (CD) SODA FOUNTAIN SHUFFLE @69} 176 | — | 2 | THE3O'CLOCK rs.5591/mMcA @ 98) ARRIVE WITHOUT TRAVELLING
120 | 98 98 13 VAN MORRISON MERCURY 822 895-1/POLYGRAM (8.98) (CD) A SENSE OF WONDER 165 | 173 | 144 | 137 | LIONEL RICHIE A%MOTOWN 6007 ML (8.98) (CO) LIONEL RICHIE
121 | 123 | 9% 27 DEEP PURPLE A MERCURY 824003-1/POLYGRAM (8.98) (CD) PERFECT STRANGERS 166 | 127 | 108 | 37 STEVIE WONDER A MOTOWN 6108ML (8.98) (CD) THE WOMAN IN RED-SOUNDTRACK
122 | 113 | 113 6 NIK KERSHAW mca 5548 (8.98) THE RIDDLE 167 | 153 | 134 | 95 GEORGE WINSTON @ wiNDHAM HILL C-1025/A&M (9.98) (CD) DECEMBER
123 | 125 { 117 | 22 | FAT BOYS @ SuTRASUS1015 (8 98) FAT BOYS (68| 190 | — | 2 RED 7 MCA 5538 (8.98) RED 7
@20} 164 | — | 2 | FREDDIE JACKSON caPIToLST-12404 (898) ROCK ME TONIGHT NEW) MILES DAVIS coLumsia FC 40023 YOU'RE UNDER ARREST
15 | 121 | 124 | 26 MIDNIGHT STAR @ SOLAR 60384/ELEKTRA (8.98) (CD) PLANETARY INVASION 174 | — 2 CARPENTERS A&M sp-6601 (12.98) YESTERDAY ONCE MORE
@ 152 | — 2 WILLIE & THE POOR BOYS PASSPORT PB 604 7/JEM (8.98) WILLIE & THE POOR BOYS @ 175 | 1715 | 5 VAN ZANT GEFFEN/NETWORK GHS-24059/WARNER BROS. (8.98) VAN ZANT
127 | 102 | 79 | 26 | GIUFFRIA CAMEL/MCA 5524/MCA (8.98) GIUFFRIA 172 | 171 | 142 | 58 | STEVE PERRY A COLUMBIA FC 39334 (CD) STREET TALK
28| 144 | 163 | 3 | KIMMITCHELL BRONZE/ISLAND 90257 /ATLANTIC (8.98) AKIMBO ALOGO 173 | 157 | 141 | 13 | JEFF LORBER ARISTA AL8-8269 (8.98) (CD) STEP BY STEP
129 | 122 | 99 | 29 | THE TEMPTATIONS GORDY 6119 GL/MOTOWN (8.98) TRULY FOR YOU 79| 188 | — | 2 | EMMYLOUHARRIS waRNER BROS. 1-25205 (8.98) THE BALLAD OF SALLY ROSE
130 | 117 [ 121 | 17 DAVID SANBORN WARNER BROS. 25150-1 (8.98) (CD) STRAIGHT TO THE HEART @ NEW)D DAVID BYRNE ECM 1-25022/WARNER BROS. (9.98) MUSIC FOR THE KNEE PLAYS
131 | 118 | 120 § 71 VAN HALEN A5 WARNER BROS. 1-23985 (8.98) (CD) 1984 176 | 172 | 151 | 35 KISS A MERCURY 822495-1/POLYGRAM (8.98) (CD) ANIMALIZE
@ 135 | 139 5 SLADE CBS ASSOCIATED FZ 39976/EPIC ROGUES GALLERY 177 | 167 | 150 | 27 DURAN DURAN A2 CAPITOL SWAV12374 (9.98) (CD) ARENA
@ 142 | 136 | 33 | CHAKA KHAN A WARNER BROS. 25162-1 (8.98) (CD) | FEEL FOR YOU 178 | 181 | 158 | 25 | WHAM! coLumsiagrc 38911 FANTASTIC
134 | 136 | 110 | 14 | THE SMITHS SiRe 1-25269/WARNER BROS. (8.98) MEAT IS MURDER 1831 — | 2 | BILL WITHERS coLumsia Fc 39887 WATCHING YOU, WATCHING ME
135 [ 106 | 100 | 20 BRONSKI BEAT mca 5538 (6.98) THE AGE OF CONSENT 180 | 155 | 143 8 SOUNDTRACK coLumsia Js 39983 PORKY'S REVENGE
(36)| 161 | — | 29 | TEARSFOR FEARS MERCURY 811 039-1/POLYGRAM (8.98) (CD) THE HURTING NEW)D CHINA CRISIS WARNER BROS. 1-25296 (8.98) FLAUNT THE IMPERFECTION
THE LORDS OF THE NEW CHURCH
137 | 115 | 105 26 TRIUMPH mca 5537 (8.98) (CD) THUNDER SEVEN 182 | 158 | 161 6 LR.S. SP.70045/ABM (8.98) THE METHOD TO OUR MADNESS
138 | 141 | 122 | 78 U2 @ ISLAND 90127/ATLANTIC (5.98) UNDER A BLOOD RED SKY 183 | 156 | 126 | 11 GLADYS KNIGHT & THE PIPS coLUMBIA FC 35423 LIFE
139 | 132 | 132 | 111 | Z Z TOP A% WARNER BROS. 1-23774 (8.98) (CD) ELIMINATOR 189 | 177 | 164 | 34 WYNTON MARSALIS coLumBia FC39530 (CD) HOT HOUSE FLOWERS
140 | 130 [ 130 | 6 MELBA MOORE CAPITOL ST-12382 (8.98) READ MY LIPS 185 | 185 | 187 3 STEVE ARRINGTON ATLANTIC 81245 (8.98) DANCIN' IN THE KEY OF LIFE
141 | 139 | 138 | 13 THE GAP BAND TOTAL EXPERIENCE 343-1/POLYGRAM (8.98) GAP GOLD 18 | 168 | 173 | 79 BILLY IDOL A2 CHRYSAUS FV 41450 (CD) REBEL YELL
142 | 140 | 135 | 574 | PINK FLOYD @ HARVEST SMAS11163/CAPITOL (8.98) (CD) DARK SIDE OF THE MOON 187 | 187 | 188 | 56 | JOHNCAFFERTV/BEAVER BROWNBANDA  EDDIE & THE CRUISERS-SOUNDTRACK
NEW)D G e S HIGHWAYMAN 188 | 166 | 166 | 6 | MOUNTAIN SCOTTIBROS. F2-40006/EPIC GO FOR YOUR LIFE
(149 149 | 180 | 3 | MELISSA MANCHESTER mca 5587 8.98) MATHEMATICS 194 | — | 2 | THE BOOMTOWN RATS coLUMBIA FC 39335 IN THE LONG GRASS
145 | 145 | 149 7 ALCATRAZZ cAPITOL ST-12385 (8.98) DISTURBING THE PEACE 190 | 169 | 147 13 THE VELVET UNDERGROUND vERVE 823 721-1/POLYGRAM (8.98) VU
146 | 148 | 145 | 50 RUN-D.M.C. @ PROFILE PRO 1202 (8.98) RUN D.M.C. 191 | 197 | 184 | 49 ORIGINAL BROADWAY CAST GEFFEN GHS 2031/WARNER BROS. (16.95) CATS
154 { 172 | 6 | CHET ATKINS coLumBia Fc 29591 STAY TUNED 192 | 146 | 118 | 8 | SOUNDTRACK mca 5561 (8.98) INTO THE NIGHT
148 | 151 | 154 | 63 BRYAN ADAMS A A&M SP-4919 (8.98) (CD) CUTS LIKE A KNIFE 193 | 178 | 176 | 34 PAT METHENY GROUP £CM 25008-1/WARNER BROS. (9.98) (CD) FIRST CIRCLE
149 | 133 | 127 | 133 | PRINCE A2 WARNER BROS. 1-23720 (2LPS$) (10 98) (CD) 1999 194 | 170 | 165 | 22 JASON & THE SCORCHERS EMI-AMERICA SQ 19008 (8.98) FERVOR
150 | 119 | 119 8 THIRD WORLD coLumsla FC 39877 SENSE OF PURPOSE 195 | 192 | 181 | 44 EDDIE MURPHY A coLuMBIA FC 39005 COMEDIAN
151 | 143 | 137 | 28 AL JARREAU WARNER BROS. 1-25106 (8.98) (CD) ) HIGH CRIME 196 | 196 | — 77 BRUCE SPRINGSTEEN A COLUMBIA PC 2-36854 (CD) THE RIVER
152 | 147 | 148 | 100 | W2 A ISLAND 90067 /ATLANTIC (8.98) (CD) 2 2 WAR 197 | 182 | 152 7 KENNY ROGERS LIBERTY LO-51157/EMI-AMERICA (8.98) LOVE IS WHAT YOU MAKE IT
153 | 134 | 131 | 20 | THE GAP BAND TOTAL EXPERIENCE TELS-5705/RCA (8.98) GAP BAND VI 198 | 193 | 168 | 26 | LINDA RONSTADT A ASYLUM 60387/ELEKTRA (8.98) (CD) LUSH LIFE
154 | 137 | 140 | 68 BRUCE SPRINGSTEEN ® COLUMBIA JC 33795 (CD) BORN TO RUN 199 | 186 | 159 | 13 RICHARD THOMPSON MERCURY 825 421-1/POLYGRAM (8.98) ACROSS A CROWDED ROOM
@ 179 | — 2 MENUDO rea AFL1-5420 (8.98) MENUDO 200 | 200 | 162 7 PETER GABRIEL GEFFEN GHS-24070/WARNER BROS. (9.98) BIRDY-SOUNDTRACK
TOP POP ALBUMS Az (LisTED BY ARTISTS)

X Ray Charles 110 Howard Jones 14 ; 4 The Alan Parsons Project 89 BeyerlylLiillsiCopRIE U2 67,138,152
Lo e C:iycagoar 8459 gz:er:,ycibﬁljs 200 Stanley Jordan 111 1Met::::aMP::26h§slter 14 Steve Pgrry 172 'g\e Big %hlll 108 USA For Africa 9
Accept 106 China Crisis 181 The Gap Band 153, 141 Katrina And The Waves 30 Wynton Marsalis 184 Tom Petty And The Heartoreakers 11 Srdy 290 Van Halen 131
prysnjidamsRRIUS N0 Eric Clapton 41 General Public 109 Keel 104 The Mary Jane Girls 27 EIklRovdieL 32 s o Van Zant 171
Alabama 56 Phil Collins 101, 2 Go West 60 Nik Kershaw 122 Maze Featuring Frankie Beverly 65 1he Pointer SHED &) erry Gordy's The Last Dragon 62 Luther V. 20
Alcatrazzigicts Commodores 24 Lee Greenwood 163 Chaka Khan 133 Vot a6 The Power Station 12 Into The Night 192 Sthedy diass
Animation 38 Con Funk Shun 70 Giutfria 127 Greg Kihn 107 enudo. 155 RnCERLIS LTLIB I, TR R TS
Joan Armatrading 76 ) ) T s Mepudo 0 Prince & The Revolution 1, 61 Vision Quest 36 Chess 47
Steve Arrington 185 Miles Davis 169 Daryl Hall & John Oates 51 Elss Freddie Mercury 16 West Side Story 102 The Velvet Underground 190
Ashford & Simpson 114 Debarge 19 Paul Hardcastle 75 Kf" Klugh a 119 Pat Metheny Group 193 REO Speedwagon 25 The Woman In Red 166 Andreas Vollenweider 84
Chet Atkins 147 Deep Purple 121 Emmylou Harris 174 Gly:';a”l(( a8 DTG Midnight Star 125 Raven 98 Bruce Springsteen 3. 154. 196 Joe Walsh 103
Atlantic Starr 105 Depeche Mode 112 Don Henley 17 K a Iys "'ggt e Pips 183 Kim Mitchell 128 Red 7 168 Rick Springtield 21 Andrew Lioyd Webber 95
Autograph 57 Dokken 62 The Hooters 99 ool & The Gang 23 Melba Moore 140 Lionel Richie 54, 165 The Statler Brothers 162 Whamt 178.8

- . Duran Duran 177 Whitney Houston 50 Cyndi Lauper 58 Van Morrison 120 Kenny Rogers 197 George Strait 157 Whod'}\' 23’
Philip Bailey 87 Julian L 44 Mountain 188 Linda Ronstadt 198 Supertramp 77 e
George Benson 91 Sheena Easton 115 Billy Idoi 186 Hu ian Lennon Alison Moyet 45 Diana Ross 55 e Hank Williams, Jr. 94
The Blasters 86 Eurythmics 37 Donnie Iris 118 L'ueghll_evillsfi& The News 59 Eddie Murphy 195 David Lee Roth 16 ! Willie & The Poor Boys 126
The Boomtown Rats 189 Witon Feider 159 ik geas geat P Alexander O'Neal 92 D 8 o e The Temptations 129 Stevie Wonder 166
RO i e FFiofg; Ibe2r6g . Al Jarreau 151 The Lords Of The New Church 182 gig{c?ﬁiinmé)iow S Santana 69 Riea "T','“’om;sso% 60 Paul Young 68
David Byre 175 John Fogerty 13 ﬁﬁiﬁrﬁngevsfﬁéfs"fn's J.cliﬁj % tgién"é’s"f 8788 Cats 191 SEZ"e”ml 32100 %‘?I";gi:d'?mg;;’d 117,33 BEUD [EX)
(J:ohn Ciﬂenyfgzaver Brown Band 187 EOVELB.neé 281_ P K Kristofferson 143 Madonna 7. 72 Jeftrey Osborne 158 The Smiths 134 Tr:e 1:Jime y85
arpenters rankie Goes To Hollyw Billy Joel 93 u . 1
The Cars 90 Glenn Frey 32 J;;);e cJ)zhnson’s Revue 43 Yngwie Malmsteen 73 (J};a:agri’arl;esrl& The Shet 63 Sotrrazziécg% H;:n}?j:ne: 3718
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NAIRD GONVENTION DRAWS

(Continued from page 3,

er Jonathan Takiff, who urged, “Do
your homework.” This remark was
defined as:

e Understanding and gearing a
story pitch to the publeation’s audi-
ence,

e Finding a writer who would be
interested in your type of product.

e Helping journalists put your
item in a larger news perspective,

“Press is one area where major
label dollars don’t count indies out,”
said Tommy Boy vice president
Monica Lynch, who also suggested
counseling artists on how to handle
themselves in an interview. Lynch
also alerted indies to the potential of
film opportunities, both as a means
of hitting a mainstream audience
and as a route to getting relatively
cheap videos.

In general, videos were placed
fairly low on the publicity totem
pole for indies. Here, the cost-to-val-
ue ratio was said to be way out of
whack because of the predisposition
of MTV and other clip outlets to-
ward major product.

Publicity was acknowledged as a
key factor in artist development, an
area addressed in another panel.
With commercial radio basically out
of indies’ reach, heavy touring and
extensive coordination with retail
were cited as the most important
factors in building a bigger audi-
ence for artists.

The wisdom of indies managing

CD PLAYER FORECAST

(Continued from page 3)

U.S. and Canada are among coun-
tries under consideration, and a
number of potential sites are said to
have been surveyed. At best, how-
ever, production at a new Denon
plant could not be implemented for
about two years.

In general, the CDG is looking to
extend its reach into new uses for
the technology, and is mulling a re-
duced rate schedule to attract more
members. Seminars on CD graphics
and ROM are under consideration,
as is a program of market research.

RECORD TURNOUT

acts on their own label was ques-
tioned by Alligator’s Bruce Iglauer
and Tommy Boy’s Silverman, who
claimed that such a situation usual-
ly arose at the artist’s request.
Countering a comment from the
floor that such a situation was a
“dangerous conflict of interest,”
Silverman said, “The biggest prob-
lem artists suffer from is poor man-
agement.”

Rescuing a panel bogged down in
generic discussions of computer ap-
plications and terminology, Silver-
man outlined the installation of
Tommy Boy’s IBM system and soft-
ware program now in progress.
Claiming that the set-up could be
worth $50,000 to $250,000 to Tommy
Boy over the next five years, Silver-
man said going on-line was an es-
sential business tool for indies: “We
must have all the information that
the majors do in order to beat them
at their own game.”

Specifically, Silverman cited the
ability to track regional distributor
effectiveness, returns and weekly
profits as the biggest assets, and
noted that a program for royalty
payments was now in progress. Sil-
verman and his staff have been
working with Rob Auspitz of McIn-
tyre Designs to create a music in-
dustry software package that will
be commercially available to others
in the future.

Outside of the panels, convention
highlights included the NAIRD hos-
pitality suite and the indies awards
banquet, with a special perfor-
mance by Living Music Records
principal Paul Winter and part of
his Consort. Michael Tearson, an air
personality on local AOR station
WMMR, presided over these cere-
monies, handing out awards in 14
categories as voted on by NAIRD
members. The recipients were:

Country: Sugar Hill for Chris
Hillman’s “Desert Rose.”

Folk: Arhoolie for ‘““Elizabeth
Cotton: Live!”

Children’s: Rounder for John
McCutcheon’s ‘“Howjadoo.”

World Music: Redwood for Inti-
Ilimani’s “Palimpsesto.”
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Album Design: Kaleidoscope for
Bob Wills & the Texas Playboys’
“Best Of The Tiffanies,” art direc-
tion by Elizabeth Weil.

Bluegrass/String Band: Sugar
Hill for Doc & Merle Watson’s
“Down South.”

British Isles: Green Linnet for
Phil Cunningham’s “Airs & Gra-
ces.”

Blues: Alligator for Johnny Win-
ter’s “Guitar Slinger.”

Rock: Blacktop for the Neville
Brothers’ “Nevillization.”

Reggae: Alligator for the Ska-
telites” “Scattered Lights.”

Historical: Kaleidoscope for Bob
Wills & the Texas Playboys’ “Best
Of The Tiffanies.”

Gospel: Flying Fish for Jane
Sapp’s “Take A Look At My Peo-
ple.”

String Band Jazz: Flying Fish
for Robin Flower’s “First Dibs.”

Jazz: Concord Jazz for Carmen
McRae’s “You're Lookin” At Me.”

Assistance in preparing this story
provided by Fred Goodman in
New York.

Songwriter Says
Richie Gopied
His Gomposition

LOS ANGELES Local songwriter
Gene Thompson has filed suit in
Federal District Court here, accus-
ing Lionel Richie of copying largely
from his copyrighted song, “Some-
body’s Got To Love Her,” in two
songs from the album “Can’t Slow
Down.”

Thompson alleges he provided an
agent for Richie with a copy of a
tape containing the infringed song
in June, 1980, with the agent asking
for another copy in July, 1980, stat-
ing that the first had been lost. The
complaint states that “Stuck On
You” and “Hello” are copied from
the Thompson composition.

The suit seeks a temporary in-
junction and asks the court to estab-
lish damages.

Other defendants named in the
action are Motown Records, Brook-
man Music and James Anthony Car-
michael,

A spokeswoman for Richie de-
clined comment on the litigation.

Rebirth of a Salesman. MCA’s
Boston/Hartford branch salesman
Michael Khouri accepts a plaque as
one of the company’s salesmen of the
year. Making the presentation is MCA
Distributing’s John Burns, right,

Cara Takes Legal Action
Against Goury, Network

LOS ANGELES Irene Cara is
mounting a two-pronged legal at-
tack against Al Coury and his Net-
work Records here. The singer has
filed a California Labor Commission
petition along with a Superior Court
suit.

In the petition to the state labor
board, Cara alleges that Coury act-
ed as an agent, seeking and obtain-
ing employment for her, though he
did not have an agent’s license.

In the court complaint, she claims
Coury mishandled her career. She
seeks exemplary and punitive dam-
ages of $10 million and compensa-
tory damages estimated at $2 mil-
lion.

In her filing, Cara traces the rela-
tionship between the two back to
May, 1980, when as a 20-year-old un-
known she signed with RSO Rec-
ords, where Coury was president
and chief operating officer. In that
role, Cara says he won her confi-
dence to a point where he persuaded
her to sign with his label when he
left the Stigwood Organization in
July, 1981,

Cara’s complaint contends that
Coury misled her into a publishing
agreement which was “one-sided,
unjust and oppressive.” In the court
file is a composer royalty statement
for the period ending Dec. 31, 1984,
which shows royalties of $24,536 to
the defendant’s firm and $61,343 to
the plaintiff.

Cara alleges that she signed an
Elektra recording binder in Octo-
ber, 1981, in a deal in which Coury
told her he had paid “substantial
sums” for her release. Cara claims
Coury pocketed in excess of $1 mil-
lion. Cara alleges that Coury divert-
ed $2 million in composing/record-
ing deals involving her song “What
A Feeling,” which was featured in
“Flashdance” and won the Oscar
for best original song in 1984, and in
a deal Coury arranged for her to
participate in the music for “D.C.

NEW GERMAN TAPE LEVY LAW

(Continued from page 1)

capacity of between 13 and 35 copies
a minute will have a levy of $33; ma-
chines producing between 36 and 70
copies a minute will be subject to a
$50 levy; and machines of faster
production capability will have a
levy of $200.

Schools will be required to pay a
half-cent per photocopy of copy-
right works. Other users will pay
more than that, but less than one
cent per copy.

In introducing the new law, Hans
Engelhard, minister of justice, said
that the government planned to re-
view the copyright situation every
three years to assess the adequacy
of the fees. He added that the gov-
ernment intended to do research
into the economic importance of
copyright.

Wolfgang Saurin, Christian Dem-
ocrat MP, said that the home taping
levy would mean only an insignifi
cant increase in the prices of blank
tapes and recording machines.

“We've tried to see that the bur-
den is fairly shared between the
hardware and software industries,
rather than limit the levy to the
hardware industry alone,” Suarin
said.

Cab,” a Universal picture.

Cara’s complaint alleges that she
financed her own recording projects
and had to assume ‘“‘commercial
risks’’ that labels would normally
assume, yet she received minimal
royalties.

In a filing with the court, an in-
stant motion by the defense to pay
Cara $430,000 in back royalties is
mentioned,

Coury denies Cara’s charges as
without merit in the court file.

WEA, POLYGRAM

(Continued from page 1)

whether the PolyGram move was
tied to a possible sale of its U.S. op-
eration,

In confirming WEA’s move, Russ
Bach, executive vice president of
WEA, said the Cleveland and Dallas
operations will continue to handle
“all marketing activities except
warehousing. We recognize the
need for branch managers in the re-
gions,” he added, noting that field
activities, accounts receivable and
order entry will continue to be han-
dled locally with no reduction in the
sales or merchandising staffs.

Bach called the move the result of
“a very thorough analysis of our
customer and shipping needs,” add-
ing that a 1985 market study deter-

mined a need for only four shipping

points.

The four remaining dumps will be
Los Angeles, Chicago, Philadelphia
and Atlanta. Sales branches will be
located in New York, Boston, Dallas
and Cleveland. Under the new ar-
rangement, WEA will still operate
more warehouses than any other
branch distributor, according to
Bach. FRED GOODMAN

He indicated that there would
shortly be a change in the federal
import regulations so as to ensure
that imported hardware was subject
to exactly the same levy as domesti-
cally produced players.

In their initial reaction to the new
law, both the German music pub-
lishers’ association and the record
industry federation commented that
it was a step in the right direction,
even if the provisions fell a long
way short of what they saw as be-
ing required to offset the losses oc-
casioned by private copving. (See
Commentary, page 10.)

Both parties said they were cer-
tain that the government’s first
copyright review three years hence
would reveal that the level of the
software, hardware and photocopy-
ing royalties had been set too low.

ACTIONANART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524
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NAB’S FRITTS BLASTS ‘PORN ROCK’

(Continued from page 6,

NAB officials say they have al-
ready received several letters of re-
ply from group owners voicing their
concern and appreciation for the let-
ter, and one unnamed owner was
said to have been surprised by the
explicitness of some lyrics.

Other owners, or their spokesper-
sons, had a more varied response.
John Abrams, director of public re-
lations for ABC Radio, said that
ABC “supported” the Fritts letter,
and that the network’s standards
and practices division does not allow
profanity or sexually explicit words
on the air. “However,” Abrams add-
ed, “it's a very complex question.”
He noted that ABC Radio had
deemed Sheena Easton’s ‘““‘Sugar
Walls,” mentioned by the mothers’
group as an explicit song about gen-

NASHVILLE PANEL ON INDIES

(Continued from page 4)

90 Billboard reporting country sta-
tions were playing more than 400
different titles. Today, he noted, the
130 or so reporting stations are
playing between 157 and 163 differ-
ent titles—a fact, he argued, that
makes it difficult for even “John
Doe” acts on the majors to get on
the playlists. Mull is also executive
director of the Country Radio
Broadcasters.)

Prine—who earlier recorded for
Atlantic and Asylum—said he start-
ed his own label after having been
dropped by a major that could find
no place for his music on radio. Ma-
jors, Prine continued, are “trying to
sell jeans and Corvettes. I'm selling
music. The market exists.”

He reported that since January
his “Aimless Love” album has sold
29,500 copies, more than 50% of
them by mail order. He added that
he deals with distributors and retail-
ers strictly on a C.0.D. basis: “We
don’t have to wait 90 to 120 days to
get paid, which is why I think most
independents go out of business.”

Citing the indie success of the
various “Roxanne’’ rap records,
Fach announced that Compleat will
release an album of eight “Rox-
anne” songs June 15, with a $6.98
tag. Seven of the cuts will be covers
of the original hits, while the eighth
will be a “Rap Your Own Roxanne”
track.

Prine said he had invested some

KEEPING SCORE

(Continued from page 61)

placed on the block at Sotheby’s in
London recently.

The identity of “Immortal Belov-
ed” was a mystery that had en-
gaged the interest of generations of
scholars. It was only after Solo-
mon’s detective work, disclosed in
his recent biography of the compos-
er, that the identity of the lady was
established to the general satisfac-
tion of musicologists.

BRIEFLY NOTED: Telarc is now
being distributed in Canada by Poly-
Gram . .. Elliott Carter, a recent
winner of the National Medal of
Arts, will find his Nonesuch catalog
bolstered by “In Sleep and Thun-
der” and “Triple Duo” in a release
later this year. . . . A Philips release
this month will feature jazz pianist
John Lewis in a number of Bach
preludes and fugues drawn from
the “Well-Tempered Clavier.”

ital arousal, as
“one we play.”

Gary Stevens, president of Doub-
leday Broadcasting, said, “Fritts is
simply transmitting his concern to
his members, and that’s his job.
Now, we share that concern, but we
are not going to act as censors.”

Stevens said Doubleday “has nev-
er refused to play a song because of
its lyric content, although we re-
serve the right to do so.”

And RKO President Jerry Lyman
said he “supports the effort 100%
My philosophy is, we’re not in the
business of promoting drugs, alco-
hol misuse, porno or anything like
that. But there’s a difference be-
tween selectivity and censorship.
There needs to be some restraint.”

“suggestive’’ but

of his indie. album income into a
computer for keeping track of buy-
ers and their addresses, a ploy he
predicted will result in sales of
35,000 out of the box on his next al-
bum.

Tolle noted that his promotion
work for A&M enabled him to get a
head start when he set up Noble Vi-
sion. When the label released its
first Jim Glaser single, he said, he
and his office staff called every
country radio station on the Coun-
try Music Assn. list to promote the
record. “We had plenty of time,” he
noted wryly.

He agreed that it’s difficult for an
indie to get paid by distributors un-
less it turns out a constant flow of
hits. The Glaser album produced six
country chart singles, one of which
went to No.1.

Auditions Set
For ‘Star Search’

NASHVILLE Performers interest-
ed in appearing on next season’s
edition of ““Star Search,” a national-
ly syndicated talent competition
seen in numerous markets across
the U.S., should send in an audio or
video audition tape to be considered
for the show’s current road tryouts.

Nashville is one of almost 20 cit-
ies “Star Search” will visit to screen
applicants for its upcoming 13-week
tv talent competition. Tryout dates
here are June 11-14.

Only performers who have al-
ready sent in their tapes and have
been selected as a result of a pre-
screening will be seen for live audi-
tions by “Star Search” scouts.

Those interested should mail a
non-returnable tape, less than five
minutes in length to be received by
May 27. Singers may send audio
tapes; other category contestants
are asked to submit videotapes.
Also required is an 8- by 10-inch
black and white photo and a resume.
Categories under consideration for

Nashville auditions include male -

and female vocalists, comedians,
dancers and vocal groups.

Send tapes to ‘“‘Star Search,”
Nashville Auditions, 8687 Melrose
Ave., M-20, Los Angeles, Calif.
90069.

(Grass Route

BY KiM FREEMAN

A weekly column focusing on the
activities of independent labels
and distributors.

AS IS TRUE with any convention,
last week’s NAIRD meet provided a
great opportunity to match faces
with phone voices and catch up on
new and old labels who have been
too busy to keep us posted. This
four-day meet is unique, however,
as it sports an almost communal at-
titude in exchanging information
between industry big guns and be-
ginners.

The level of snobbery was low,
with the Jerry Richmans and
George Hocutts of the business ex-
plaining items like what a DJ pool is
with a commendable amount of pa-
tience. Before we go any further,
Sonny Richman deserves an award
of her own for orchestrating the
whole affair smoothly and gracious-
ly.

As panel coverage appears in oth-
er areas of this issue, here’s a
roundup of more informal happen-
ings. First of all, the Texans with
the perpetually flashing camera
were Jack Kirkpatrick and Ronnie
Henderson of Bagg Records/Not
Bad Enterprises in Ft. Worth. The
photos came out fairly well and can
be obtained at a reasonable price by
calling the duo at (817) 457-7871.
Under the heading of “‘unique prod-
ucts,” the Enterprises outfit offers
die-cut record labels that come in
the shape of fists, Buddhas, bunnies
or custom designs, and “the string
thing” gimmick, which they’ll have
to explain themselves. The label is

home to Henderson’s XN-25 Creue,
whose progressive pop EP has just
been picked up by Western Mer-
chandisers’ 150-store Hastings re-
tail chain.

The most interesting label we
came across was the Flushing,
N.Y .-based Howards Internation-
al. Best defined as a movie star
logo, its roster specializes in albums
by film, stage and radio stars. The
strangest item we picked up is a
compilation album called “Alaskan
Hit Singles,” available through
Joan Ingalls at (212) 662-1480.

The convention’s most visible
newcomer was Living Music Pro-
ductions, with offices in New York
and Sausalito, Calif. The label is
home to Paul Winter, who per-
formed with part of his Consort dur-
ing the Indie Awards Banquet. Ac-
cording to Gotham-based Richard
Perl, Living Music has just pur-
chased a 24-track recording studio
in Litchfield, Conn. It’s primarily an
in-house studio for Winter and
members of his Consort, but the fa-
cility and its production team will be
available to others in the jazz, folk
and new age genres soon. For more
information, call studio manager
Chris Brown at (203) 567-8796 . ..
Speaking of the Awards Banquet,
Rounder’s Marian Leighton, Fly-
ing Fish’s Bruce Kaplan and Sugar
Hill’s Barry Poe must have put an
extra mile on their running shoes
while making numerous trips to the
podium for first place and honor-
able mention certificates.

Fondly referred to as ‘“‘the hostil-
ity suite,” the NAIRD hospitality
room was open and humming every
night ‘til the wee hours. The high-

light here was the appearance of
Jerry Royce, pitcher for the Los
Angeles Dodgers, who professed to
being a big black and country music
fan. He posed patiently for endless
group photos, most of which include
Action Music Sales’ Clay Paster-
nak. Also there, we found Peter
Macklin of U.K.-based Demon Rec-
ords, home of Elvis Costello in that
country. He has a roster of other
artists and is looking for U.S. dis-
tributors. Meanwhile, Prelude’s
promotion man Joey Bonard made
a typically brief convention appear-
ance to talk up “D” Train’s latest
release.

At the hotel pool, we caught the
611 Broadway Boys revealing the
secrets of their youthful appear-
ance. All housed in one New York
office, ROIR’s Neil Cooper did a
few laps while Bernie Brightman
discussed a budding jazz/pop hit by
Corky Hale on his Stash logo. And
Cachelot’s Eric Dufaure an-
nounced that his third street music
compilation, “Stars Of The Street
II1,” would hit the pavement next
week. The release will be feted with
a bash at Gotham’s Lone Star Cafe
on June 12.

In one of NAIRD’s genre-specific
breakout panels, Duncan Browne
of Rounder graciously offered tips
to a group of hopeful rock stars. A
complaint that emerged during this
session and others was the difficul-
ty of parlaying buzz on a given title
from one market to another. As a
result, we'd like to open this column
to reports from regional distribu-
tors on records generating above-
average excitement in their mar-
kets.

VIDEO IN SPOTLIGHT AT BOOK CONFAB

(Continued from page 3)

adds Lehman, “in that they are
learning how to sell video, not rent
it. Video dealers are having to learn
how to sell. The gross profit dollars
for video are very attractive.”

Lehman, too, encourages the idea
of cross-promotions. Among the ex-
amples she offers: tie “Curious
George’’ children’s video to the
books and ‘“‘Star Trek” compendi-
ums to the videos.

The consensus among home video
manufacturers, distributors and re-
tailers appears to be that book-
stores, at least at this point, are
drawing the line at $29.95-$39.95 as
their list price points for a video pro-
duction although certain more ex-
pensive titles, such as MGM/UA’s
“Gone With The Wind” and the
Jane Fonda exercise tapes from
Karl/Lorimar, can be successful.
Another view is that bookstores, in
order to be a factor, must merchan-
dise the product and let potential
buyers know they are stocking vid-
€0; it can’t be merely an impulse
buy.

“Repeatability and collectability
are big factors,” notes Don Ed-
wards, manager of audio/video de-
velopment for the more than 900
Waldenbooks nationwide. “But I
would observe that $29.95 would be
a maximum price point. We have
done very well, though, with ‘Gone
With The Wind’ at $79.95 and ‘Jane
Fonda’s Workout’ at $59.95.

“Feature films at $29.95 do very
well. We sold many more of Para-
mount’s ‘Star Trek’ movies at $29.95
than ‘Star Wars’ at $79.95,” Ed-

wards adds, noting that Walden-
books has made a major commit-
ment to video chainwide and will
launch umbrella departments inside
each store.

Waldenbooks is also beefing up
its consumer presence with ads in
such publications as USA Today,
and will augment that with more
consumer advertising, as well as
cross-promotions. The giant B. Dal-
ton chain is also moving more ag-
gressively into home video.

“We're very serious about the
book business,” notes Michael Oli-
veri, vice president of Vestron Vid-
eo. Like Karl/Lorimar, Vestron
views itself as a “video publisher.”

“For sales-oriented product,” Oli-
veri notes, “bookstores can be very
significant. Some may even get in-
volved in rental, but that will be a
function of where they are located.
Our new ‘Weight Watchers’ pro-
gram will be priced at $39.95, and I
see bookstores having no problem
with that.”

“Bookstores are a logical place to
sell video product,” reinforces
Prism president, Barry Collier.
“They draw more of an upscale de-
mographic which is inclined to buy.
We will be creating programs for
them as the year goes by, and we
will introduce some very exciting
new product that those channels
will be natural for.”

“Bookstores will be a very signifi-
cant part of our business,” states
Gary Khammar, senior vice presi-
dent of RCA/Columbia Pictures
Home Video. “You can be sure that

our special offer on six $29.95 titles
will be in bookstores.” Those titles
include “Tootsie,” “Close Encoun-
ters Of The Third Kind (The Special
Edition),” “Annie,” “Blue Thun-
der,” “Kramer vs Kramer” and
“Stripes.”

“The challenge for the book-
stores,” notes Eric Doctorow, vice
president of sales and marketing
for Paramount Home Video, “is to
educate customers. If they do that,
it can be an integral part of their
business.”

“They have to take a page out of
Wherehouse’s book,” agrees Paul
Culberg of New World Video.
“They have to merchandise aggres-
sively, increase their selections and
not make it merely into an impulse
item. Public domain titles have
made significant inroads for them.
It’s still early in the game for book-
stores, and there are still a lot of
variables.”

Stephanie Schulman, director of
marketing services for MGM/UA,
notes substantial success with a
“Great Books” promotion the com-
pany ran last fall with B. Dalton and
Waldenbooks. The catch phrase was
“Watched Any Good Books Late-
ly?” Six classics were offered at
$29.95.

“It was a thematic compilation,”
she says. “It did so well that it was
extended a month. We'll continue
developing more programs like
that, and we'll come up with more
ambitious plans.”
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Passing On the Spirit. Top line executives gather to discuss the launch of this
year's fundraiser for the City of Hope in Los Angeles. Scotti Brothers
Entertainment Chairman Tony Scotti, right, is this year’s “'Spirit of Life” recipient,
while Motown president Jay Lasker, center, was last year’'s honoree, and MCA
president Irving Azoff, left, held the designation in 1983.

Teen Glub Bill Under Fire

Calif. Law Would Impose Controls

BY SAM SUTHERLAND

LOS ANGELES Owners and oper-
ators of teen dance clubs are team-
ing with sympathetic area resi-
dents, including major record la-
bels, to oppose a proposed
California state assembly bill that
would control the operation of the
clubs.

As introduced by Assemblywom-
an Maxine Waters, AB 2546 would
require proprietors of teen clubs to
report illicit use, sale or possession
of aleohol or drugs to local law en-
forcement agencies; require formal
identification documents from mi-
nors; impose a lower age limit of 13
for admittance without guardian or
parent; prohibit sale and consump-
tion of alcoholic beverages; and im-
pose curfews of 10 p.m. on week-
nights and midnight on weekends
for all minor patrons.

On May 6, according to local
club operator Kevin Parr, a series
of amendments were made to the
bill. Waters herself has been un-
available for comment, and no au-
thorized copies of the amended bill
have been released, but revisions
are said to include a broadening of
the bill to include clubs with live tal-
ent policies, not just discos, and an
upward adjustment of the admis-
sion age without guardian to a mini-
mum of 16 years.

A hearing on the bill in the As-
sembly’s ways and means commit-

tee was held on May 15.

Waters’ original proposal ignited
local controversy when first filed on
March 26. With upwards of two doz-
en teen clubs in operation across
Southern California, four of them in
the Los Angeles metropolitan area,
residents are divided over the mer-
tis and disadvantages of such opera-
tions. Sympathizers claim that the
teen clubs offer a healthier alterna-
tive to conventional clubs where al-
cohol is served; the clubs’ suburban
locations also enable parents to
monitor their children’s activities
more closely.

The Waters bill ironically seeks to
increase that degree of control
while significantly threatening their
survival as viable businesses. Parr
and other operators claim that the
age limits and schedule curfews
would force clubs to shift their
sights toward adult patrons.

Parr, who runs the Phases club in
Canoga Park, a San Fernando Val-
ley community, has helped form the
California Lobby For Teen Rights
there to combat the bill. He’s also
approached several labels for sup-
port, including Arista, Warner
Bros., MCA, Geffen and Motown,
contending that the demise of teen
clubs could eliminate an important
avenue for product exposure to
younger teen buyers.

Net Income Up 81 %

MTV Networks: Big Quarter

NEW YORK MTV Networks Inc.
increased its first quarter net in-
come 81% over the same period in
1984, from $1.4 million to $2.5 mil-
lion, with per share earnings in-
creasing from nine to 16 cents. Rev-
enues for the company were up 46%
over the first quarter of last year,
from $20.6 million to $30 million.
According to MTV Networks
president David Horowitz, some of
the credit for the active first quar-
ter goes to the “nationwide enthusi-
asm” for VH-1, the cable firm’s re-
cently launched second music ser-
vice. Horowitz says VH-1 increased

its subscriber base 62% over the
first quarter, and is currently re-
ceived in 5.5 million homes, accord-
ing to MTV Networks' own data.
Horowitz also says that the costs
associated with certain 1985 first
quarter activities (including the
launch of VH-1, institution of a dual
satellite feed for Nickelodeon and
the establishment of a program-
ming arrangement with the Nation-
al Geographic Society) were offset
“substantially” by the elimination
of all bank indebtedness that was
present in the first quarter of
1984. STEVEN DUPLER

INSIDE TRACK

POLYGRAM’S SIX-MONTH SEARCH for a U.S.
partner following the collapse of its intended merger
with the recorded music interests of Warner Commu-
nications Inc. appears over. At presstime, it was ex-
pected that such a deal would be concluded with a
consortium headed by Alan Hirshfield, former chief
of 20th Century-Fox. Negotiations were expected to
be concluded in the U.K., where PolyGram was con-
ducting an international management meeting last
week at a conference center outside London. Lending
further credence to finalization of the tie with Hirsh-
field was his appearance at the meeting. Hirshfield
became a music industry factor more than a decade
ago when, as a Columbia Pictures Industries execu-
tive, he brought in Clive Davis to run what eventually
became Arista Records.

NAIRD MAY WELL embrace the more hit-oriented la-
bel contingent that composed the Independent Label
Coalition, following its national confab last week.
Seems Tommy Boy’s Tom Silverman, who single-han-
dedly conceived and promulgated ILC, is going along
with the unification. As predicted here, Charlie Mitch-
ell, former boss of Takoma Records, is NAIRD counsel
and is calling for a September board meeting in New
York, the first such interim conclave in NAIRD histo-
ry ... Yetanother world charity recording is being for-
mulated, a Tex-Mex version which would be endorsed
by San Antonio mayor Henry Cisneros and produced
by Cara Records president Bob Grever. The music, to
be composed by Luis Silva, would be recorded by the
end of June.

cHRYSLER-D()DGE. in its second year of co-spon-
sorship of concerts with the Nederlander Organization,
has more than 50 concerts at each of the locations, in-
cluding Pine Knob, Detroit; Pacific Amphitheatre, Ir-
vine, Calif.; and the Greek Theatre, L.A ... Track
heard from Richie Bullock, who masterminded the
now-defunct Odyssey stores. He’s still healing from the
severe injuries suffered in an auto accident and is doing
some business consulting from his Santa Cruz
home . .. The proposal to extend recording pacts from
seven to ten years, proferred by California State Sena-
tor Ralph Dills, was kayoed for 1985 with a four-to-two
vote by the Senate’s industrial relations commitee.
RIAA backed the legislation, while a coalition of AF-
TRA, talent managers’ groups and the AFM opposed it,
seeking instead a five-year limit. Those opposing the
RIAA wanted the $6,000 annual guaranteed wage
upped to $125,000 . .. Gov. James Blanchard of Michi-
gan designated Aretha Franklin “a natural resource”
and set aside last Thursday (23) as the official day for
the Michigan resident, who was also given a gold
record.

MCA SOURCES CONFIRM that the Universal City gi-

ant is indeed in negotiations to acquire the Chess cata-
log from Joe Robinson. MCA already distributes reis-
sues from that catalog via its deal with Robinson’s Su-
garhill Records . .. After an entire career on Savoy
Records, gospel legend Rev. James Cleveland has
signed with Armen Boladian’s Westbound label. The
deal gives Cleveland his own imprint, King James
Records. . . Capitol Records staffers can tell that
Bhaskar Menon is recovering from his recent emer-
gency appendectomy. Says one: “The flow of paper is
beginning again.”

nVERNIGHT NIELSEN RATINGS from 10 cities put
NBC-TV’s May 19 “Motown Returns To The Apollo”
on top with a 19.6 rating and 31 share. Full ratings later
showed the Motown Productions/Inner City/Don
Mischer extravaganza second place to CBS’s “Christo-
pher Columbus,” which garnered a 17.4/29 to 16.2/27
for “Apollo.” Nevertheless, the Motown epic must be
regarded as a big hit, another boost for black music on
prime time tv .

I.OOK FOR A major shakeup at the label division of
Word Inc., with two major executives set to leave the
gospel label to form their own record company . . . Ste-
vie Wonder met with 1000 Washington-area high school
seniors Thursday (23) at the Kennedy Center to launch
a new music video, “Don’t Drive Drunk,” sponsored by
the U.S. Dept. of Transportation in conjunction with
the Advertising Council and Chrysler Corp. The Na-
tional Assn. of Broadcasters will distribute the video,
along with several public service announcements, on
two satellite feeds to tv stations nationwide. Wonder
and Casey Kasem are featured on radio spots ... BMI
honors writers and publishers of 1984’s most performed
songs and the writers of scores for tv and feature films
at back-to-back invitational dinners at the Beverly Wil-
shire Hotel, June 18 and 19.

THE T.J. MARTELL FOUNDATION’s 10th anniver-
sary Humanitarian Award dinner at the New York Hil-
ton May 18 raised a record $3.6 million. Founder and
president Tony Martell was honored; guest speaker
was Morris Abram; the Beach Boys provided the en-
tertainment . . . David Weinberg was at the NAIRD
convention, looking to drum up dollars and customers
for his proposed NightThunder CD plant. Ground will
be broken between July 15-30, he assures Track, with
production starting next March. He admits Night Thun-
der lacks a Philips license, and has yet to take delivery
or mastering or manufacturing equipment from Phil-
lips or Optical Disc Corp. Forms Weinberg distributed
at NAIRD offered those labels investing in the project
“stock in the company, guaranteed production of Com-
pact Discs, and a 20% per CD discount on its purchase
of CDs” from his plant. Edited by JOHN SIPPEL

Mobile Fidelity Plans Original Releases

Audiophile Label Unveils New Cafe Records Subsidiary

LOS ANGELES Mobile Fidelity
Sound Lab is stepping up its in-
volvement with originally produced
recordings via Cafe Records, a new-
ly formed subsidiary label that will
diverge from the company’s prior
concentration in premium audio-
phile reissues via competitively
priced, domestically manufactur-
ered releases.

According to MFSL president
Herb Belkin, the genesis for the
new line began with the company’s
overall search for new markets to
augment its core business in half-
speed mastered LPs, premium real-
time cassette recordings and high-
end Compact Discs. Noting a
“guarded approach to CD licens-
ing” as impeding rapid expansion
for Mobile Fidelity’s well-received
digital disks, Belkin says, he turned
to original recordings.

“I'd read an article noting that
just over 1,400 albums were re-
leased in 1984, compared to some-

thing like 4,800 in 1978,”’ he ex-
plains. “It seemed to me that there
are now a lot of experienced per-
formers who can’t get their records
out in the current marketplace.”

Mobile Fidelity had already is-
sued one such project, a solo album
by producer David Foster, some
months ago. That package was re-
cently given a renewed marketing
push, but now Belkin says he’s ac-
tively screening unreleased masters
from various acts.

Downplaying any particular idi-
om for the line, Belkin cites the com-
mon thread to the first six projects
as “casual, relaxed pop music;” but
stresses likely forays into jazz and
classical product. “We’re probably
not ready for Twisted Sister,” he
jokes, “and the line will probably be
diverse and rather eclectic. We're
looking into computer music, for ex-
ample, since we’ve already been tied
into major electronic music pro-
jects.”

Among the initial packages are a
solo album from former Doors gui-
tarist Robby Krieger, recorded with
various guest musicians, and a
boxed set of live performances by
the Buddy Rich big band, recently
videotaped and recorded in San
Francisco for cable television. The
latter will be issued as a double-CD
or triple-LP package.

The same ‘“‘gourmet emphasis”
used to pitch Mobile Fidelity’s au-
diophile goods will carry over into
the marketing mix used for Cafe.
“We'll stay with the sort of print
media we’ve used in the past, be-
cause there’s still a quality orienta-
tion common to all our products,”
Belkin says.

Cassettes for the series will be
duplicated in real time, as are MFSL
reissues. “‘“The only major differ-
ence will be the use of domestic
pressers and compound,” Belkin
notes. SAM SUTHERLAND
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IF YOU LOVE SOMEBODY SET THEM FREE

The first single.

THE DREAM OF THE BLUE TURTLES
The debut solo album.  *

FROM STING.

Produced by Sting and Pete Smith.

ON A&M RECORDS.
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