SM 14011

Bill

0106604802483 MA RS
& 6 «
MONTY GREENLY 03 10 5 Band Aid leaps to No. 20,
LONG BEACH CA ucy a nets dollars for Ethiopia
90837 g s
Z ee page

Bryan Adams reaches top

10 on Hot 100, Pop Albums
See pages 64, 67

Chicago notches another

top 10 single
See page 64

VOLUME 97 NO. 1

THE INTERNATIONAL NEWSWEEKLY OF MUSIC AND HOME ENTERTAINMENT

JANUARY 5, 1985/$3.50 (U.S.)

Vidclip Compilations Seen
Emerging as Strong Sellers

BY TONY SEIDEMAN

NEW YORK Music clip compila-
tions are making strong progress as
home video sales items. Many man-
ufacturers and distributors say a
product that was once decried as
virtually unsaleable is now perform-
ing well in the marketplace.

“Music video is definitely starting
to happen,” says Sound Video Un-

Ghains Predict
Greater Role
For Direct Mail

BY EARL PAIGE

LOS ANGELES Music chains say
that direct mail promotion, once lim-
ited mainly to the Christmas selling
season, will be used with greater
frequency in the new year. But
while there is greater interest in a
medium overcoming its “junk mail”
image, chains offer a mixed assess-
ment of direct mail’s impact.

A number of chains, including
Los Angeles-based Licorice Pizza,
are involved in an initial direct mail
effort, while others are expanding
their previous efforts or experi-
menting with more creative ap-
proaches. All those chain executives
surveyed cite the ability to target
consumers by segment and address
as the big breakthrough for direct
mail.

Yet another benefit, says Licorice
marketing director Randy Gerston,
is the ability to test concepts. In Lic-
orice’s four-pager targeting all
households within three miles of the
34 stores, a coupon good for one
free video rental (normally $2) is in-
cluded. Gerston says he can mea-
sure response because the rental
coupon will be omitted in 500 of the
mailers given out at each store.

There are still chains eyeing di-

(Continued on page 71)

limited vice president Stan Meyer.
According to Meyer and others,
three major ingredients have com-
bined to spark life into a product
category that was regarded as rela-
tively moribund until a short time
ago: price, artist quality and timing.

“Prince was the catalyst,” says
Meyer, crediting the artist’s feature
film “Purple Rain,” released by
Warner Home Video at $29.95, with
creating enthusiasm for music titles
on the record retailing, mass mer-
chant and video specialty store lev-
els.

Other distributors agree with
Meyer’s optimistic prognosis of the
state of the video clip market. “Mu-
sic video is starting to be real hot,”
says Bill Perrault of Shelburne, Vt.-
based Artec. “We said some day it
would do real well, and that day has
arrived.”

According to distributors and
manufacturers, the compilations do-
ing best are those consisting of clips

(Continued on page 71)
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SANTA IS GOOD TO DEALERS

Holiday Sales Post Slow Start, Powerful Finish

BY FRED GOODMAN

NEW YORK Yes, Virginia, there
was a Christmas for record/tape re-
tailers. It might have been a nail-bit-
er, but in the end, it wasn’t bad at
all.

An unusually slow start for the
holiday shopping period forced re-
tailers to wait almost until the night
before Christmas to find out wheth-
er the season would be naughty or
nice. And although most retailers
had not compiled hard figures at
presstime, the general consensus
was that the seasonal shopping
spree had one of the strongest fin-
ishes ever.

“All of my hopes, desires, wants
and needs came to fruition,” says a
sated Howard Applebaum at the 26-
store Maryland-based Kemp Mill
Records. “The business we did in
these last three days — Saturday,
Sunday and Monday — was unbe-
lievable. Business had been off ear-
ly in the month, and we were count-

ADVERTISEMENTS

ing on those extra days.”

A survey of national chains
shows the strong finish overcoming
a lackluster month. Jack Eugster,
president of the 435-store Musicland
operation, notes strong Thanksgiv-
ing and Christmas weekends, but a
“soft middle.”” Overall, Eugster
says his seasonal totals will be up,
but not at the 20% hike registered
in December of '83. “We were work-

ing against some big numbers” he
says.

In Canton, Ohio, Camelot Enter-
prises also had its work cut out if it
was to match last Christmas’ fig-
ures in its 156 stores. “We strug-
gled in the early going,” says Larry
Mundorf, vice president of retail op-
erations. “But our year-to-date was
way, way up on this week, and we

(Continued on page 70)

92,000 Expected

CES: Audio/Video Ties Grow

BY STEVEN DUPLER

NEW YORK The Winter Consum-
er Electronics Show (CES) in Las
Vegas, which begins Saturday (5)
and runs through Tuesday (8), will
be marked by a strong emphasis on
video hardware, Compact Disc, and
the solidification of the marriage be-
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“TOMMY BOY'S GREATEST BEATS” (TB 1005) is a double al-

bum collection of hit-making history. Includes AFRIKA BAMBAA-
TAA & SOULSONIC FORCE, JONZUN CREW, FORCE M.D.’s,
PLANET PATROL, G.L.C.B.E. & WHIZ KID and many more! Plus
bonus cuts of brand new Tommy Boy mastermix. A real steal

$8.98!

tween audio and video products.
Sharing the spotlight will be a
healthy crop of computer hardware
and software firms, although video
software will have almost no pres-
ence at all in this, the largest Winter
CES to date.

According to a CES spokesman,
the show will be the largest Winter
CES yet, with more than 1,400 ex-
hibitors (compared to last year’s
1,312) and more than 92,000 attend-
ees expected. The CES estimates
that of these, at least 50,000 to
60,000 will be retailers.

“There will be almost nothing on
hand in the way of video software,”
says one industry observer. “The
manufacturers are very happy with
the results of the Video Software
Dealers Assn. meet, and it looks as
if most of them will be restricting
their exhibition activity to that very
precisely targeted convention.”

The observer also notes that one
concern shared by many video soft-
ware producers is the inability of
the Electronics Industries Assn.
(EIA) to provide them with a spe-
cific listing of dealers active in video
software who will be attending the
CES.

“We remain hopeful that the vid-
eo software producers will eventu-
ally return to the CES,” says the
convention spokesman. “Our feel-
ing is that it’s essential to them to

(Continued on page 70)
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Bronski Beat. whose debut album,
The Age Of Consent (MCA-5538),
was just released in the U.S. by MCA
Records, has already hit Number One
with either or hoth of their {irst two
singles, “Smalltown Bov’" and
“Why?,” in Germany, France, Hol-
land, Australia, Italy, and their Brit-

10

ish homeland. The 127 import of

s

“Smalltown Boy” has been near the
top of the U.S. dance charts for
months, and the video of the groups
first U.S. single, also “Smalitown
Boy” (MCA-52194). was added imme-
diately by MTV. Bronski Beat will
visit the U.S. in February for a coast

to-coast tour.

Based in London, Bronski Beat
consists of leadsinger-lyricist Jimmy
Somerville and th
Larry “Laz” Steinbachek and Steve
Bronski. All three combine on the
music, and record and in concert,
they expand by adding background
singers and appropriate musicians.

synthesizer duo of

Their international success finds
them currently touring Europe’s cap-
ital cities, inciuding Paris, Madrid,
and Bonn. In Europe as well as at
home 1n England. the faces of the
three Bronskis have become most
familiar via numerous television
appearances as well as a succession
of coverstories of such publications as

Melody Maker and New Musical
Express.

v
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Paramount, RCA/Columbia Below $15

DISTRIBUTORS HAIL VIDEO PRIGE DROPS

BY TONY SEIDEMAN

NEW YORK Home video’s race to
create a sale-oriented market has
been given a giant push via the cre-
ation of an under-$15 price point by
Paramount Home Video and RCA/
Columbia Pictures Home Video.

Rather than the feature films
which account for most of home vid-
eo’s business, the RCA/Columbia
and Paramount Home Video prices
were achieved on music product and
television episodes, respectively.

But regardless of the kind of
product, sale-oriented distributors
exulted at the fact that any home
video majors would put out signifi-
cant product at that low a price.

Paramount Home Video will be
selling all 79 episodes of the “Star
Trek” tv series, each of which runs
for 51 minutes, for $14.95, while
RCA/Columbia choose to use the
tag to initiate its new MusicVision
line with releases by Lionel Richie
and the Go-Go’s, each running less
than 30 minutes.

“It’s looking real good so far,”
says Bill Perrault of the Vermont-
based distributor Artec. ‘“‘Retailers
have been expressing a lot of inter-
est” in product being sold at the
$14.95 price point, he says. Mass
merchandisers and other sale-ori-
ented outlets have been most inter-
ested in the titles, he adds.

Other distributors agree, and
many predict that the key impact of
the ultra-low priced product will be
to keep many of the new accounts
that were opened via Paramounts
“25 for under $25” program on line.

At Lechmere’s, a mass merchan-
dise outlet in Boston, video buyer
Jerry Wolff says his store will
‘“probably do a little advertising
with it and probably sell a lot of
pieces.

“We have seen very good sales
with Paramount’s titles at $24.95,
and I would think the price point is
really hot,” says Wolff, who says
the new lows are “kind of filling the
gap left by CED,” the videodisk for-
mat that was axed by RCA in early

1984.

Consumers are getting excited
about the new low prices for video,
Wolff says, noting that in order to
fill the demand he has recently
started stocking under-$20 public
domain titles in his store. Such
prices as $39.95 are becoming some-
what obsolete, he says. “In the con-
sumer’s mind the hot price is under
$20.n

Recent-release feature films
won’t reach that level for “more
than a year,” says Paramount
Home Video vice president and gen-
eral manager Tim Clott. But he says
$19.95 is ‘“‘the next logical price
point.”

In order to sell to consumers at
$14.95, word is that both the RCA/

Columbia and Paramount titles are

going out to distributors at around
$10. The only way for manufactur-
ers to reach that level would be to
achieve production costs on each ti-
tle of $5 or less a unit. Bell & Howell
Columbia Pictures Video Services

(Continued on page 70)

Ethiopia-Aid Single, Video Take Off

BY PAUL GREIN

LOS ANGELES Band Aid’s Co-
lumbia single “Do They Know It’s
Christmas” and an accompanying
Vestron video were shipped in mass
quantities before Christmas, and
are expected to raise hundreds of
thousands of dollars for the Ethiopi-
an Famine Fund.

Columbia reports that as of Dec.
21, the seven-inch single had sold 1.9
million copies, while a 12-inch single
sold an additional 400,000 copies.
The single was certified gold Dec.
19 after the Recording Industry
Assn. of America waived a rule re-
quiring a 60-day delay between re-
lease and certification. The reason:
The money is going to charity, and
the certification might spur sales of
the record and thus help save lives.

On Billboard’s Hot 100, the single
leaps from number 65 to number 20,
making it the first Christmas single
to crack the top 20 since the Eagles’
“Please Come Home For Christ-

mas” six years ago.

Columbia has reported that all of
its profits, and all funds beyond the
record’s basic costs, are being do-
nated to the Band Aid Trust. The
company also reported that most of
its major accounts are donating all
or part of their profits from the re-
cord.

These contributions are being
matched by the video industry. Ves-
tron video has shipped 120,000
copies of a 30-minute video featur-
ing the full-length promotional vid-
eo, other footage shot on the day
the single was recorded, and special
messages from David Bowie and
Mick Jagger.

The video, which lists for $9.95,
was released nationally Dec. 18.
Vestron is marketing and distribut-
ing it without profit, and expects
other individuals and companies to
donate their services as well.

Several other industry organiza-
tions are also seeking to help the
famine victims in Ethiopia. The Na-

tional Assn. of Recording Merchan-
disers has asked all members to
send contributions to the Band Aid
Trust ¢/o Stoy Hayward & Co., 54
Baker Street, London W1, England.

A&M Records announced that 1n
lieu of sending out Christmas gifts,
it was contributing to World Vi-
sion’s Ethiopian Relief Effort. Elek-
tra/Asylum made a similar dona-
tion to the Catholic Relief Fund for
the people of Ethiopia. And L.A.-
based Image Consultants made a
donation to “the Peace Ship,” which
embarks twice weekly from Israel
to Ethiopia with food and medical
supplies.

Also, concert promoter Bill Gra-
ham and radio station KRQR spon-
sored a special concert featuring
the Buddy Miles Express at the Ka-
buki Theatre in San Francisco Dec.
27, with a portion of the proceeds
donated to the Ethiopian famine vic-
tims through World Vision.

IMIC Looks at ‘The Way Ahead’

Copyright Authority Stewart To Moderate Panel

LONDON Dr. Stephen Stewart,
one of the world’s leading authori-
ties on international copyright, will
be a key participant in Billboard’s
14th International Music & Home
Entertainment Industry Confer-
ence (IMIC), to be held at the Sher-
aton Hotel in Munich, June 5-8.

Stewart will moderate a vital dis-
cussion by an international panel of
experts from different segments of
the entertainment industry on the
challenges and opportunities pre-
sented to creators by the new tech-
nologies.

Called ‘“The Way Ahead,” the
panel will consider technological in-
novations in the realms of record-
ing, broadcasting and video and will
examine ways in which rights own-
ers can act to ensure that copyright
law is updated and more adequately
defended around the world.

This key session will be held as a
joint presentation by Billboard and
Intergu, the International Copy-
right Society, on Saturday (8), the
inaugural day of the 10th Congress
of Intergu, which runs through
June 12.

Says Stewart: “I have always be-
lieved that the most effective way
of securing a viable commercial fu-
ture for all segments of the commu-
nications and home entertainment
industries is for copyright owners in
all fields to band together, pool
their resources and seek to remedy
deficiencies in copyright legislation
by concerted action.”

Joining Stewart on the panel will
be Dr. Erich Schulze, president of
both GEMA and Intergu. Other
panelists will be named at a later
date.

The theme of the 14th IMIC is to

be “The New Horizons,” with the
emphasis on new trends and devel-
opments in all fields of home enter-
tainment. This theme will be empha-
sized in a keynote speech by Dr.
Klaus Schrape, head of the depart-
ment of media and communications
with Prognos, the Basel-based cen-
ter for applied economic research.

Schrape, who has made a special
study of leisure time trends and
consumer behavior, will make a pre-
sentation, based on intensive scien-
tific research, on the ways in which
the leisure industry market will
evolve over the remaining years of
this century, and beyond.

On IMIC’s official opening day,
June 6, Marcus Bicknell, marketing
director of Thorn EMI cable opera-
tions, will moderate a panel that will
examine the latest developments

(Continued on page 70)
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January Hot Album Releases -

Five albums are due in January by acts that have hit gold or platinum withntheir last albums, or in the last
12 months. All are studio albums listing for $8.98 unless noted after title.

ARTIST "

DATE

TITLE LABEL PRODUCER
ALABAMA FORTY HOUR WEEK RCA- w2l HAROLD SHEDD, ALABAMA
GEORGE BENSON 2020 ~ WARNER BROS. 7 RUSS TITLEMAN. MICHAEL
PHIL COLLINS NO JACKET REQUIRED ATLANTIC CENDOFAN.  THL COLLINS, HUGH
DO{I;LY PARTON REAL LOVE RCA JAN. 21 DAVID MALLOY '
f DAVIO LEE ROTH &%A/zsggngm THE HEAT WARNER BROS, JAN, 28 TED TEMPLEMAN

Labels’ Release Schedules

Fogerty’s Return the Big January Story

BY PAUL GREIN

LOS ANGELES While five albums
are due in January by acts that are
coming off gold or platinum hits,
the month’s most highly anticipated
release is by an artist who hasn’t re-
leased an album in nearly a decade.
The artist is John Fogerty, and his
album is “Centerfield,” due Jan. 7
on Warner Bros.

The first single from Fogerty’s
album, “The Old Man Down The
Road,” is already in the top 50 and is
expected to be the former Cree-
dence Clearwater Revival leader’s
first top 20 hit since the Blue Ridge
Rangers’ “Jambalaya’ in 1973.

Another of Warner Bros.” key
January releases is David Lee
Roth’s EP “Crazy From The Heat,”
due Jan. 28. It’s the first solo re-
lease by a member of Van Halen,
whose last album, “1984,” was certi-
fied quadruple platinum by the Re-
cording Industry Assn. of America
(RIAA).

Also in January, Phil Collins will
release his first studio album since
the No. 1 hit “Against All Odds” put
him over the top at pop radio. Col-
lins’ two previous solo albums,
“Face Value” and “Hello, I Must Be
Going,” both went gold.

RCA has albums from two coun-
try-pop superstars set for January:
Alabama’s “Forty Hour Week,”
originally slated for mid-December,
and Dolly Parton’s “Real Love,” her
last album under her current RCA
contract.

Parton’s manager, Sandy Gallin,
has put RCA on public notice that
the singer’s re-signing with the la-
bel hinges on the performance of
the new album. In an extraordinary
press release issued last month,
Gallin said: “Dolly is not expected to
make any decision regarding her
own personal services as a record-
ing artist until she has had ample
time to evaluate the results of her
new album.”

While Parton’s last few solo al-
bums have been disappointing sell-
ers, her new Christmas album with
labelmate Kenny Rogers, “Once
Upon A Christmas,” went platinum.

Also due from RCA in January:
Elvis Presley’s “A Valentine Gift
For You,” a studio set slated for re-
lease Jan. 21.

Capitol has two noteworthy re-
leases set for Jan. 18: Little River
Band’s ‘“Playing To Win,” produced
by Spencer Proffer, best known for
his work with Quiet Riot; and Saw-
yer Brown’s “Round One.” The lat-

ter group was a big winner on tv’s

“‘Star Search’” show, which was also

the springboard for Sam Harris,
whose Motown debut went gold in
November.

Geffen plans a Jan. 7 release for
Eric Carmen’s label debut, pro-
duced by Bob Gaudio and Don Geh-
man. Carmen’s Arista debut nine
years ago went gold and produced
the gold single “All By Myself.”

Other key albums in Warner
Bros.’ crowded January release
schedule are David Sanborn’s
“Straight To The Heart,” produced
by Marcus Miller; Emmylou Harris’
“The Ballad Of Sally Rose,” pro-
duced by Harris and Paul Kennerly;
and Linda Thompson’s “One Clear
Moment,” produced by Hugh Mur-
phy.

MCA'’s release for January con-
sists of three label debuts: Razzy
Bailey’s ‘““Cut From A Different
Stone,” Steve Wariner’s “One Good
Night Deserves Another” and Kim
Wilde’s “Teases And Dares.” Bailey
was formerly on RCA, Wariner on
RCA and Wilde on EMI America.

Arista’s top releases for the
month are Dionne Warwick’s “Find-
er Of Lost Loves,” Roman Holli-
day’s ‘““Fire Me Up’’ and Jeff
Lorber’s “Step By Step.”

Manufacturers Ready for Gopyright Battle

Blank Tape, Hardware Firms Vow Tough Fight

BY BILL HOLLAND

WASHINGTON Japanese manu-
facturers of video and audio cas-
sette recorders and blank tape have
instructed their Washington lobby-
ists that they will accept no compro-
mise from the Congress on several
copyright issues affecting the mu-
sic industry, and have declared in
meetings both in Tokyo and Wash-
ington that they intend to wage a
multi-million-dollar lobbying battle.

This is the scenario painted by of-
ficials of the Home Recording
Rights Coalition (HRRC) and the
Audio Recording Rights Coalition
(ARRC), the audio adjunct of the
manufacturer/retailer/consumer
video group. Both groups oppose
any home taping legislation that of-
fers a royalty “tax” on equipment
and blank tape to copyright owners
in the music industry who claim sig-
nificant financial losses as a result
of home taping.

HRRC is also opposed to video
First Sale legislation, and was part-
ly responsible, along with the Video
Software Dealers Assn. (VSDA),
for the scuttling of both bills in the

last Congress.

However, it now appears that
Hollywood’s priorities for the new
99th Congress, just convened, are
changing, and that home taping and
video First Sale legislation might be
less important to the studios now
than several more pressing issues,
particularly the Reagan Adminis-
tration’s intention to eliminate in-
vestment tax credit benefits from
American businesses. Also impor-
tant to Hollywood, according to lob-
byist sources, is the passage of the
cable copyright bill, which also
failed to pass muster in the 98th
Congress.

This leaves the audio section of
the home taping bill conspicuously
vulnerable, and the ARRC says it is
planning to aim all of its big lobby-
ing guns on any proposal that would
impose what it calls a “tax on con-
sumers.”

Not only is the ARRC prepared to
run an expensive campaign for the
defeat of any such bill this session,
but it is also organizing the cam-
paign as a consumer crusade in
which the “bad guys’ are record
companies, artists, producers, pub-

lishers and songwriters.

Coalition members are planning
to point to the posting of record-
high gains by the major labels as a
key element of their strategy.
ARRC, they say, will publicize the
fact that despite past home taping
studies by the industry showing
nearly $1 billion in lost sales, record
companies are now ‘‘sitting pretty”
in offices with newly framed plati-
num records on the walls.

The advantage of evidence of fi-
nancial loss enjoyed by the record-
ing industry might soon fade, ac-
cording to ARRC officials, and the
industry could find itself in the less
defensible position Hollywood
found itself in on Capitol Hill last
year (Billboard, Nov. 24).

In addition to the news that the
Japanese plan to fund opposition ef-
forts to home taping legislation—
until the dawn of the next decade, if
necessary—the ARRC had some
other revelations, some of them
equally surprising:

o ARRC has already started a na-
tionwide campaign aimed at enlist-
ing the support of college students

(Continued on page 70)

MTM Label Distribution. Howard Stark, seated, president of the MTM Music
Group in Nashville, prepares to sign his new distribution agreement with Capitol
Records. Looking on from left are MTM senior vice president Tommy West and
chief executive officer Alan Bernard, Capitol vice president Dennis White, and
Jim Foglesong, president of Capitol/EMI America Nashville.

E xecutive Turntable

RECORD COMPANIES. Mark Fine becomes West Coast a&r manager for the
pop music division at PolyGram, Los Angeles. He was director of product
acquisition at K-tel.

Steven M. Giles resigns as director of promotion and a&r representative
for the Relativity and Combat record labels, New York. He will be doing
independent promotion and management for several acts.

In Los Angeles, Columbia Records elevates Jeanne Matiussi to associate
director of artist development/video for the West Coast. She was manager
of that department.

MATTIUSSI SHINDLER

KIRKEBY COHEN

Marc Kirkeby is appointed director of press and public affairs at CBS/
Records Group, New York. He had been working on special projects for the
company on a freelance basis and was a reporter and editor for various pub-
lications.

In Nashville, MTM Music Group appoints Bruce Shindler national pro-
motion man for its record division. He joins from Leon Russell’s Paradise
label, where he was general manager.

Joe Kozlowski joins Telarc Records in Cleveland as director of sales and
marketing. He was director of sales and marketing for New York Business
Publications.

Jim Hart is promoted to sales manager at 415 Records in San Francisco.
He headed college promotion and will continue to share some of those du-
ties.

DISTRIBUTION/RETAILING. Alpha Distributing makes the following changes in
New York: Frank Gasparri is promoted from credit manager to vice presi-
dent of operations and corporate secretary. Gary Warren is upped from
sales manager to executive vice president of marketing and a member of
the board of directors. Allan Blumenfeld joins from the accounting firm of
Citrin Cooperman Co. as a controller.

Barry A. Leshtz is named head of sales and marketing for Video Trend in
Chicago. He was with RCA VideoDisc and CBS/Fox Video.

Lee Cohen is promoted to the newly created position of vice president at
Licorice Pizza, Glendale, Calif. He was vice president of marketing and hu-
man resources.

£

HESTER

BROWN

RUSCIN

McNALLY

Record Bar, Durham, N.C., makes the following changes: Jean Hester is
promoted from director to vice president of management information sys-
tems; Jackie Brown is upped from executive administrative director to gen-
eral manager of Napoleon’s Groceries, Record Bar’s gourmet food store;
and Carla Lockhart becomes executive assistant to chairman Barrie Berg-
man and president Ron Cruickshank. She joins from Horsehairs and Tri-
bunal Music, where she was vice president and general manager.

HOME VIDEO. MGM/UA Home Video, New York, appoints John Ruscin vice
president of programming/East Coast. He joins from the Entertainment
Group of EUE/Screen Gems, where he was vice president.

(Continued on page 68)

4

www.americanradiohistorv.com

RILLBOARD JANUARY 5, 1985


www.americanradiohistory.com

DOING THE BUSINESS
FOR THE WORLD'S MUSIC

INDUSTRY AGAIN

Nowhere in the world is so much music industry
business conducted each year as at MIDEM. At
least that’'s what participants at last year's show
will tell you.

MIDEM is the music world’s largest international
marketplace. To celebrate its 19th year, MIDEM
'85 will be greater than ever, with over 7,500 pro-
fessionals from 1,500 companies and 50 countries
expected to participate.

Be there if you want to meet the top producers,
record companies, music publishers and indepen-
dents. Be there if you wish to promocte your rec-

ords and catalogs, push your artists or negotiate
distribution rights. Be there if you want ta meet
with music video service companies at MIDEM’s
show within a show—MIDEM Video Clip. Be there
to see the latest innovations in studio equipment
hardware. And be there to see the second Interna-
tional Radio Program Market—MIiDEM-Radio, fol-
lowing its acclaimed introduction last year!

There will also be extensive world press coverage
with over 700 journalists present—plus television
coverage of the Galas and top band$ who play live
at MIDEM.

Needless to say, as an exhibitor, you'll find every-
thing is done for you, including your stand being
fully equipped with an office, furniture, phone, vid-
eo and Hi-Fi equipment. Just contact your local of-
fice and they will be happy to advise you on your
stand and listening room, or special hotel rates—
even help with your freight.

it would take months and much expense to line up
the kind of international contacts you’ll make at
MIDEM ’'85. Take just a moment now anrd either
pick up the phone or fill in the coupon to take ad-
vantage of this super business opportunity.

Please send me, without any obligation, information

B8 MID VAR

Name: s Position: _ —
Company: S ~ I

Main activity of this Company: — B
Address: _ City/State: _ P
Country: . s - Telephone:

Please return to:

NORTH, CENTRAL & SOUTH AMERICA Perard Associates, Inc. (Syosset office), 100 Lafayette Drive, Syosset, NY 11791, Tel: (516) 364-3686, Telex: 685 2011; Harvey SESLOWSKY, Director;
Chuck GELINI, Director of Sales; David JACOBS, International Sales Manager « U.K. International Exhibition Organisation Ltd., 9 Stafford Street, London W1X 3PE, Tel: (01) 499-2317, Telex
25230 MIP-TV MIDEM LDN; Peter RHODES, Sales Director « JAPAN Intercommunications (Japan) Inc., Eiraku Bldg., 1-13-8 Ginza, Chuo-Ku, Tokyo 104 Japan, Tel: (03) 562-4781, Telex: J
32194 INCOM TYQ; Kozo YAMAMOTO, Director » ALL other countries MIDEM Qrganisation, 179 Avenue Victor Hugo, 75116 Paris, France, Tel: 505 1403, Telex: 630547 MIDORG; Bernard
CHEVRY, Commissaire General; Alain BENAIM, International Sales Manager
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Chart Surprises Galore in Late *84

Stars Stalled, ‘Has-Beens’ Came Back in Second Half

BY PAUL GREIN

LOS ANGELES Robert Plant tops
the adult contemporary chart. Bar-
bra Streisand has her lowest-chart-
ing studio album in 15 years. The
son of a slain ex-Beatle cracks the
top 10. The Jacksons’ “Victory” al-
bum drops out of the top 10 after
just two months.

As these news flashes show, the
charts have brought their usual
share of surprises in the past six
months. Dozens of albums have
done either much better or worse
than had been expected, given the
artists’ track record or general ca-
reer momentum.

Prince’s ‘“Purple Rain” and Bruce
Springsteen’s “Born In The U.S.A.”
have done the best of any albums in
the past six months, but those suc-
cesses were to be expected—if not
perhaps to that degree. And long-
running hit albums by Tina Turner,
Cyndi Lauper, Huey Lewis & the
News, Billy Idol and the Pointer Sis-
ters were rated as surprise hits in
our wrapup of the first six months
of 1984.

Herewith, a look at the 10 albums
that have performed below expecta-
tions in the last six months of '84:

1. “Waking Up With The House
On Fire,” Culture Club, Virgin/
Epic. Culture Club’s last album
logged 30 weeks in the top 10 and

generated three top 10 singles. This
followup apparently peaked last
week at number 26, and now dips to
28. Suspected problem: a backlash
to the group’s massive media expo-
sure in the past two years.

2. “Emotion,” Barbra Streisand,
Columbia. Streisand’s last studio
album, 1980’s “Guilty,” went to No.
1 and yielded three top 10 hits. This
album peaked at number 19, which
is lower than “Wet,” “Songbird” or
“Butterfly.” Streisand’s last studio
album to chart lower was 1969’s
“What About Today?”

3. “Victory,” Jacksons, Epic.
Can an album be rated a disappoint-
ment when it cracks the top five and
produces two top 20 hits? It can
when the group’s star member is
coming off the best-selling album of
all time, and the group is in the
midst of the most attention-getting
tour in concert history.

4. “Isolation,” Toto, Columbia.
“Toto IV” was in and out of the top
10 for 10 months in 1982-83, and pro-
duced five chart hits. It also swept
the Grammys, taking prizes for al-
bum and record of the year. Toto V
isn’t doing nearly as well: The al-
bum is holding at number 42 for the
fourth week.

5. “Cats Without Claws,” Donna
Summer, Geffen. Summer’s last al-
bum, ‘““She Works Hard For The
Money,” went top 10 and produced

Beatles Gase Accounting
Seen Taking 18 Months

BY PETER JONES

LONDON The Beatles have won
their U.K. High Court dispute with
EMI over underpaid royalties and
accumulated interest. But it is likely
to be at least 18 months before ac-
countants can establish just how
much the group is owed.

In his Dec. 13 decision, the judge
granted, with the consent of EMI
Records, an application from Apple
Corps, the Beatles’ company, that
accountants should examine wheth-
er the group was underpaid on earn-
ings for such songs as “Yesterday”
and “Yellow Submarine.” Apple is
owned by Paul McCartney, George
Harrison, Ringo Starr and John
Lennon’s widow, Yoko Ono.

The judge, Justice Peter Gibson,
said at the end of the three-week
hearing: “It is common ground that
there are many matters that need
investigation.” EMI, whose “proud
boast was of being the greatest re-
cording organization in the world,
has now accepted that situation,” he
said.

Apple accountants had suggested
the underpayment could be as much
as $2.5 million. National newspa-
pers here, on the other hand, have
headlined figures around double
that amount. :

EMI has pointed out that Apple’s
original claim was “substantially re-
duced” on the first day of the hear-
ing. Said an EMI spokesman: “The
judge didn’t award any sum of mon-
ey. He passed judgment on the
methods of accounting and interpre-
tations of certain contractual
clauses pertaining to EMI Records
and the Beatles that will be opera-

tive in an audit of payments due, an
audit that EMI had previously
agreed to.”

And EMI has emphasized that the
company was ‘“‘absolved in court of
the allegation that it deliberately
under-accounted to the Beatles.”

During the hearing, it was said
that the Beatles signed originally to
Parlophone for one old penny per
track, which “reflected their then
obscurity.” Later, greater royalties
were obtained, and Apple raised the
question of whether EMI had failed
to account fully for these royalties.

When the Beatles split up, a firm
of accountants, Goldberg Ravden,
was commissioned to audit royal-
ties. In June, 1980, the firm reported
an underpayment of some 2.5 mil-
lion pounds (around $3 at today’s
exchange rate).

The High Court case took three
weeks and was started less than
two months after Paul McCartney
and Yoko Ono reached an out-of-
court settlement with Northern
Songs, now owned by Robert
Holmes a’Court. The amount of that
settlement has not been made pub-
lic, but guesses of up to $2 million
have been made.

The Beatles’ dispute with EMI de-
veloped some six years ago. The
claims cover the 1966-79 period.

Accountants Goldberg Ravden
say: “This case is likely to prove the
first of many such issues that will
be settled in and out of court.”

Still to come is the Apple civil suit
against Capitol/EMI in the U.S.
This action, also dating from 1979,
claims the Beatles and Apple are
owed more than $20 million for
sales of U.S. recordings.

one of the biggest hits of the sum-
mer of '83. This followup peaked at
number 40, becoming the lowest-
charting studio album of Summer’s
career.

6. “Now Voyager,” Barry Gibb,
MCA. Gibb’s long-awaited solo
peaked at number 72, and the first
single ‘‘Shine, Shine,” was only a
modest top 40 hit. It’s disappointing
not only for Gibb, but for MCA,
which had banked heavily on this re-
lease.

7. “Wheels Are Turning,” REO
Speedwagon, Epic. REQ’s “Hi Infi-
delity” was the best-selling album
of 1981. The followup, “Good Trou-
ble,” did much less well, but still

(Continued on page 72)

& :
Food Fight at the Pleasure Dome. Actor/dancer Gene Kelly engages in a
Frankie-esque form of relaxation after inviting ZTT/Island act Frankie Goes To
Hollywood to visit the MGM/UA studios in, of course, Hollywood. Tossing the
corn about, from left, are group members Paul Rutherford and Brian Nash, Kelly,
and Frankies Peter Gill and Holly Johnson.

CHI

by Paul Grein

BRYAN ADAMS consolidates his
1983 breakout success by cracking
the top 10 with his album “Reck-
less’”’ and single “Run To You.”
It's good news for Adams’ co-pro-
ducer Bob Clearmountain, who
now has two singles in the top 10,
Adams’ and Daryl Hall & John
Oates’ “Out Of Touch.” And it's
great news for Adams’ label,
A&M, which is coming off a rare
disappointing year.

“Reckless” is A&M’s first album
to crack the top 10 since the Po-
lice’s “‘Synchronicity,” which first
made the mark in July, 1983. And
“Run To You” is the label’s high-
est-charting single since the Po-
lice’s “Wrapped Around Your Fin-
ger” in March, 1984.

“Reckless” is Adams’ second al-
bum in a row to both crack the top
10 and produce a top 10 single. The
singer’s “Cuts Like A Knife” al-
bum reached the top 10 in June,
1983, along with the single
“Straight From The Heart.”

Clearmountain is one of two pro-
ducers to kick off 1985 with two
top 10 singles. The other: Nile
Rodgers, who’s represented with
Billboard’s top two hits, Madon-
na’s “Like A Virgin” and Duran
Duran’s “The Wild Boys.” Both
Clearmountain and Rodgers are
members of the musical mafia of
New York's super studio, the Pow-
er Station.

JULIAN LENNON’s “Valotte”
holds at number 10 on the Hot 100
for the second straight week. It's
the 15th top 10 single for producer
Phil Ramone, following seven hits
by Billy Joel, four by Paul Simon
and one each by Simon & Garfun-
kel (“My Little Town”), Barbra
Streisand (‘“Evergreen”) and Mi-
chael Sembello (‘“Maniac”).

It’s worth noting that the Mus-
cle Shoals rhythm section played
on Ramone’s current top 10 hit as
well as his first, Simon’s ‘“‘Loves
Me Like A Rock” in 1973.

Finally, we’'d be remiss if we
didn’t note that the top 10 success

of “Valotte”’ makes Julian Len-
non one of a handful of perform-
ers to follow a parent’s footsteps
into the top 10. Among the others:
Natalie Cole, Debby Boone and
Nancy Sinatra.

CHICAGO’S “You're The Inspira-
tion” leaps six points to number

have had longer cumulative runs
at No. 1—Fleetwood Mac’s ‘“‘Ru-
mours’’ and Michael Jackson’s
“Thriller’ —bounced in and out of
the top spot.

FAST FACTS: Midnight Star’s
“Operator” holds at No. 1 for the
third straight week on Billboard’s
black singles chart. It's Solar Re-
cords’ fourth No. 1 black hit, fol-
lowing Shalamar’s “The Second
Time Around” and the Whispers’
‘““And The Beat Goes On,” both
from 1980, and Lakeside’s ‘“‘Fan-
tastic Voyage,” from ’81. Midnight
Star’s previous biggest hit,
“Freak-A-Zoid,” peaked at number
two in 1983.

Ashford & Simpson’s “Solid,”
which topped the black chart last
month, jumps to number 36 on this

Bryan Adams’ top 10 triumph
is also good news for producer
Bob Clearmountain and A&M

nine on this week’s Hot 100, two
months after “Hard Habit To
Break’ peaked at number three.
This marks the first time in more
than a decade that the group has
notched top 10 hits back-to-back.
They last scored in 1974 with
“Searchin’ So Long” and “Call On
Me.”

If “Inspiration” cracks the top
five, which seems likely, it would
mark the first time Chicago has
ever snared top five hits back-to-
back in their 16-year history.

All of this singles success has
brought “Chicago 17’ to a new
peak of number eight on the pop al-
bum chart. That’s the highest any
Chicago album has placed since
“Chicago XI” topped out at num-
ber six in November, 1977. Chica-
go’s celebrated comeback album,
“Chicago 16,” peaked at number
nine in October, 1982.

PURPLE NEW YEAR: We don’t
want to preempt next week’s col-
umn, but we will say that Prince’s
“Purple Rain” soundtrack, now in
its 23rd week at No. 1, is one week
shy of tying “Saturday Night Fe-
ver” as the longest-running No. 1
soundtrack album of the past 20
years.

If “Rain” goes to a 24th week at
No. 1, it will also tie “Fever” for
the longest consecutive run at No.
1 in the past 20 years. Both of the
albums from the last 20 years that

week’s Hot 100. That ties the peak
position of 1979’s “Found A Cure”
as the duo’s highest-charting pop
hit to date.

The Honeydrippers’ ‘“‘Sea Of
Love” jumps to number three on
this week’s Hot 100, becoming the
highest-charting single of Robert
Plant’s career. It tops Led Zeppe-
lin’s classic “Whole Lotta Love ”
which peaked at number four n
January, 1970.

Deep Purple is back on the Hot
100 for the first time in more than
10 years, as “Knocking At Your
Backdoor” debuts at number 76.
It's already the group’s highest-
charting hit since “Smoke On The
Water’’ reached number four in
July, 1973.

And this week marks the first
time in exactly three years that
three female singers have placed
albums in the top 10. Madonna’s
“Like A Virgin,” is number two,
Tina Turner’s “Private Dancer” is
number five and Cyndi Lauper’s
‘“‘She’s So Unusual”’ is number
nine. The last time females made
such a strong showing was in Jan-
uary, 1982, when Olivia Newton-
John’s “Physical,” Stevie Nicks’
“Bella Donna”” and Barbra Strei-
sand’s ‘“Memories” were all in the
top 10.

TO OUR READERS: All the best
in the new year. May you always
have a bullet on the chart of life.
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Pnternational

SPECIAL REPORT: GERMANY,
AUSTRIA, SWITZERLAND

hewsline...

POLYGRAM VIDED appears to be the first subsidiary affected by the col-
lapse of the Warner-PolyGram merger. It had been due to merge with
stronger Warner Home Video. Effective immediately, no film rights
will be sought by Polygram Video, though back catalog will be main-
tained. Instead, the firm is intensifying music video contacts with affil-
iated labels, especially hi fi stereo titles. “Now more than ever,” says a
spokesman, “PolyGram is a music company.”

A HOLIDAY MUSIC sales boom swept through Central Europe in Novem-
ber and December. German Phonoverband head Peter Zombik calls
units “clearly better than 1983, income around the high 1981-82 levels.
It looks like the industry revitalization which started in early 1984 in
the U.S. and U.K. has finally reached us.” Swiss dealers and distribu-
torss tell Billboard’s Pierre Haesler they’'re satisfied, too, especially
with booming CD demand. PolyGram’s Ossi Deechsler pegs the cur-
rent CD market share at more than 16%, while EMI’s Peter Mampell
bemoans CD supply problems.

Musikvertrieb’s Lucien Monnerat, with WEA, RAC and Teldec prod-
uct, is crowing over nine singles and seven albums in the top 15. At
CBS, Norman Block says the Christmas spurt extended to all sound
carriers, not just CD. In Austria, Billboard’s Manfred Schreiber re-
ports that the IFPI prognosis was for solid seasonal sales, but not
enough to raise 1984 units to 1983 levels. Expect a drop of 2%-3%, he
says, with income holding steady.

BUDGET COMPUTER SOFTWARE debuted last month in Germany from low-
price record/tape leader Miller International. The MCA subsidiary
launched its “Europa Computer Club” with eight different cassettes
retailing for $3.25, all Atari/Commodore 64 compatible. Miller market
head Hans-Martin Neumann estimates that there are 700,000 Commo-
dore units in German households, smaller penetration than in the U.K.,
but enough for “very fine results” in the first month.

GAS LINES: Harpist Andreas Vollenweider’s new album “White Winds”
(Phonag/CBS) is the third part of a trilogy including his previous two
releases, both of which went gold in Holland, Germany and his native
Switzerland. Following successful U.S. shows late last year, Vollen-
weider continues his tour in Europe: 30 shows and five countries in the
coming months...Stevie Wonder and Michael Jackson were hailed by
the Austrian record dealers as 1984’s best-selling international artists-
....Band Aid’s Ethiopia-aid single “Do They Know It’s Christmas”
jumped into the German sales charts at number six, one of the highest

new entries in recent memory.

A Look Back at 84

Domestic Acts Slip on German Charts

Year-End Analysis: International Product Dominates

BY JIM SAMPSON

MUNICH International product
regained its strong hold on West
German music sales in 1984, accord-
ing to an analysis of the charts in
the German trade magazine Musik-
markt.

Ariola took the biggest chunk of
singles action, while EMI nipped
CBS for the album lead. Laura
Branigan and homegrown rock
stars Nena and Herbert Groene-
meyer led in individual categories.

The biggest loser on the German
sales charts this year was Poly-
Gram. Its three companies (DG/Po-
lydor, Phonogram and Metronome)
together won only 16% of both al-
bums and singles action, the first
time PolyGram has fallen below
20% of either chart. The firm,
however, enjoyed a good year in
non-charted areas such as classical
and Compact Disc.

Ariola’s 21.3% of singles gave the
company leadership of this chart for
the seventh time in eight years.
With 17.5%, CBS consolidated its
hold on second place, followed by
EMI (14.8%), WEA (11.9%), Met-
ronome (6.8%), DG/Polydor
(6.6%), Intercord (5.9%), RCA
(5.7%), Teldec (3.6%), Phonogram
(3.3%), Bellaphon (1.7%) and Mi-
kulski (1%).

“Self-Control” easily won song of
the year honors in Germany for its
Italian authors. Jack White’s ver-
sion, recorded by Laura Branigan
on Atlantic, was the most charted
single, with Raff’s original version
on Carrere/Polydor also making the
year-end top 20 based on chart plac-
ings. Nino de Angelo’s “Jenseits
Von Eden” (DG/Polydor) edged
Frankie Goes To Hollywood’s “Re-
lax” on Island/Ariola for second
place.

IFPI’s Thomas: War on Piracy Going Well

LONDON The past year has pro-
duced “‘notable success” in IFPI’s
worldwide campaign against the pi-
racy which the record industry
watch organization still sees as its
main priority in defending copy-
right interests. That’s the view of-
fered by Ian Thomas, IFPI director
general and chief executive, who
also pointed, in a powerfully
phrased summary of IFPI policies,
to “genuine advance’ in the cam-
paign for royalties on blank tape
and recording hardware.

On piracy, he named Asia and Af-
rica as regions where the [FPI-coor-
dinated campaign had worked par-
ticularly well, noting: “In February,
1984, some 280,000 pirate audiocas-
settes were publicly destroyed in
Singapore before a crowd which in-
cluded many of the region’s most
popular recording artists.

“This haul was one of a regular
series resulting from a systematic
program of raids. In West Africa, as
another example, major seizures by
customs officials acting on informa-
tion from IFPI and other bodies
have netted more than 700,000
copies.

“But these seizures represent
only a fraction of huge quantities of
contraband cassettes being churned
out by pirates all over the world.
We're planning a significant intensi-

fication of the international cam-
paign to stem this flow and then
eradicate the evil.”

IFPI has stepped up its Asia Pa-
cific regional presence via opera-
tional bases in Hong Kong, Singa-
pore and Malaysia, which also cover
antipiracy activity in Indonesia, Ko-
rea, the Philippines, Taiwan and
Thailand.

Said Thomas: “We have a legal
adviser looking after the Mediterra-
nean area and the Gulf States, in
particular Saudi Arabia. The com-
ing year will see all these operations
expand to the utmost extent that fi-
nances permit, and antipiracy aid
will continue to be extended to Latin
America, India and Kenya as well
as other territories.” Antipiracy ac-
tivity has also continued in the more
developed markets, with major IFPI
contributions in Italy and Greece.

The IFPI chief said the success of
antipiracy campaigns in the devel-
oped markets of Europe and North
America served to focus increased
attention on the continuing expan-
sion of private copying, or home
taping. He went on: “While the wel-
come upturn in sales for the music
industry in a number of countries
has been due almost entirely to the
prerecorded cassette market, blank
tape sales continue to rise even fast-
er.

“For several years, IFPI has co-
ordinated the industry campaign for
royalties on blank tape and record-
ing hardware as remuneration for
this new use of copyright material.
In Europe, we’ve had a year of gen-
uine advance in the campaign, with
legislation providing for royalties
on blank tape in Iceland and Fin-
land, while the French government
has introduced a Parliamentary bill
which can claim to be one of the
most comprehensive attempts to
date to protect producers and per-
formers.

“Similar legislation is being pre-
pared in a number of other coun-
tries, where draft laws and consul-
tative documents are expected to
appear in 1985. It's particularly
hoped that the European Commis-
sion’s imminent paper on harmoni-
zation of copyright will underline
the urgent need for legislative ac-
tion within the EEC.”

But Thomas stressed that, in ad-
dition to handling existing prob-
lems, IFPI must consider the impli-
cations for copyright of future de-
velopments in the production and
distribution of recorded music, in
particular the areas of music video
and satellite and cable broadcast-
ing.

“While recognizing the promo-

(Continued on page 60)

EMI Electrola (19.8%) narrowly
regained the album chart leadership
it surrendered last year to CBS
(which had 19.4% in 1984). CBS
was followed by Ariola (18.3%),
DG/Polydor (8.7%), WEA (8.3%),
RCA (5.4%), K-tel (5.4%), Phono-
gram (5.1%), Teldec (3.7%), Inter-
cord (3%), Metronome (2.4%) and
Bellaphon 0.7%).

Germany’s most-charted album
came from EMI: Herbert Groene-
meyer’s “4630 Bochum.” Chris de
Burgh attained superstar status
with his year-end number two “Man
On The Line” (A&M/CBS), just
ahead of Nena’s “Fragezeichen” on
CBS.

The Musikmarkt analysis of over-
all chart performance gave Groene-
meyer a slim lead among male sing-
ers (ahead of Peter Maffay and Lio-

nel Richie), while Nena easily
outpointed Tina Turner and Laura
Branigan on the distaff side. Queen,
Depeche Mode and Talk Talk led
group activity in the charts.

Following the sensational domes-
tic share of music sales in 1982, in
the wake of the ““new German
wave,” international artists have
slowly regained the dominance they
enjoyed a few years ago. Purely do-
mestic productions won slightly less
than 20% of the German singles
chart and 28% of the album chart in
1984.

Without EMI Electrola’s unusual-
ly potent domestic roster, German
musicians would have fared even
worse. The Cologne-based firm cov-
ered nearly one-third of all German-
language album action, and more

(Continued on page 60)

Gomputer Pirates Targeted
Dutch Foundation Triggers Raids

‘WILLEM HOOS

AMSTERDAM A massive cam-
paign against computer software pi-
racy was launched in Holland just
before Christmas, on the initiative
of the recently established Software
Protection Foundation, in which 23
manufacturers and importers of
computer programs are working tog-
ether.

The first coordinated action
against the pirates took place in
four southern cities, with five shops
in the same computer retail chain
raided by police and some 2,000 al-
legedly counterfeit computer tapes
confiscated. The software included
games and educational/business
programs. The manager of the
chain has been arrested.

An as-yet-unidentified Dutch
manufacturer of computer soft-
ware programs had asked for the

police action in the five shops. He
had been told that his programs, il-
legally copied, were selling here at a
guilder equivalent of just $9 a unit.
The standard price for legitimate
software would have been $90 a
unit.

The Dutch authors’ rights society
has pointed out that duplicating a
computer program is, technically,
not yet punishable by law, but sell-
ing or renting those copied pro-
grams is forbidden.

At a recent computer software
exhibition here, it was claimed that
the Dutch computer industry, a
boom area at this time, is losing
around $30 million annually from
the illegal sale of copied software.

According to SPF spokesman
Marinus van Heertun, there will be
a continued buildup of action
against software piracy.
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ommentary

There’s a happy symbolism, as we
see it, in the year-end opening of
Russ Solomon’s latest store. We're
referring to the new Tower outlet in
Washington, D.C., which is almost
certain to become as popular and
publicity-prone, as the chain’s su-
perstores elsewhere.

We hope that the commitment to
growth, innovation and excitement
typified by Tower will become the
Spirit of ’85 for the music and home
entertainment industry as a whole.

There are early indications: this
weekend’s Consumer Electronics

Editorial

THE SPIRIT OF "85

Show, for example. This promises
more exhibitors and more attendees
than at any previous Winter CES.
And, of course, the many and differ-
ent “razors’” on display inside the
Las Vegas Convention Center are
nothing without “blades.”

Another pointer is the early activ-
ity surrounding the 1985 National
Assn. of Recording Merchandisers
convention, set for Florida in late
March. Billed as a “‘Gala Celebra-
tion of Music & Video,” it will carry
forward the theme articulated by
Licorice Pizza's Jim Greenwood in

his 1984 NARM convention speech.
There are, he said then, at least sev-
en streams of revenue and income
opportunity for music and home en-
tertainment merchandisers: prere-
corded audio, prerecorded video for
sale, prerecorded video for rental,
accessory and care product, bou-
tique product reflecting the life-
style of the audio/video culture,
blank tapes and disks, and enter-
tainment-oriented computer soft-
ware.

A few weeks before Tower’s
Washington store opened another

major U.S. merchandiser reiterated
the expanding role of software.
Wilfred Schwartz of The Federated
Group, participating in Morgan
Stanley’s 10th annual retail forum
in New York, observed, “The sound
of music is with us everywhere; mu-
sic is a part of every life, and home
entertainment, in some form, is a
part of every household.”

That reality, for all our industry’s
manufacturers, distributors and re-
tailers, as for Federated, is a happy
augury for the Spirit of '85.

BY HERB FISCHER

Way back in 1980 and 1981, when
the home video industry was in its
infancy, the major studios were in
agreement about one thing: The
only way to make a healthy profit
was to market blockbuster titles
that everyone had heard about and
wanted to see.

Promoting these films was rela-
tively easy. They had already made
a powerful and relatively recent im-
pact. As a result, there were some
marketers who relaxed their cre-
ative muscles and simply packaged
the titles in their original motion pic-
ture imagery.

In less than three years, however,
the situation has changed dramati-
cally. There is finally a viable mar-
ket for special interest home video
material. Actually an umbrella cate-
gory, “special interest” program-
ming encompasses many different
formats: magazine and news shows,
kidvid, music video, how-to, cult fa-
vorites and classic films. There are
probably many more that can be
added to this list.

According to at least one recently
published study, the audience for
special interest material now com-
prises more than 20% of the home
video market. It is expected to rise
to 42% by 1988.

There are at least two good rea-
sons why this new market evolved.
First, there are only so many block-
buster films to go around. And sec-
ond, the home VCR market has

Home Video Opportunities

PROFITING FROM SPECIAL INTERESTS

grown to such a phenomenal degree
that it can support programming
aimed at fractional segments of
that market.

But satisfying these special inter-
ests presents a more demanding
marketing challenge. It’s necessary
to marshall an extraordinary
amount of time, energy and talent,
to develop effective campaigns di-

wood.

Like other home video companies
involved in this area, we had to iden-
tify our potential audience in order
to forecast sales with some accura-
cy, and to target the special charac-
teristics of this group. It was also
necessary to build excitement about
specific programming genres, and
that has a lot to do with impact—a

‘Special interest

material now

comprises more than
20% of the market’

Herb Fischer is vice president and general
manager of Key Video, based in La Jolla, Calif.

rected at these sub-markets. Failure
to do so can quickly lead to a need-
lessly stunted marketplace, creat-
ing a false impression that the prod-
uct itself is bad.

Our. own experience may be in-
structive. When we went into busi-
ness, our programming philosophy
was that a significant proportion of
our release schedule would be made
up of such special interest material
as cult favorites and classic films.
These are often identified as silver
screen blockbusters from the '30s
and '40s, the Golden Age of Holly-

seemingly ephemeral quality, but
one that shouldn’t be underestimat-
ed.

We have all seen some home vid-
eo companies fare poorly with spe-
cial interest product. My assess-
ment is that they failed to create
any impact for these films. It was
one common element that continual-
ly made itself known by its absence.

Instead of building marketing
campaigns around a sharply defined
group of “‘one-category” films, too
many companies release overly di-
verse schedules and rely on market-

ing campaigns that are equally neb-
ulous. This can only lead to loss of
impact.

The quality of impact has always
struck me as particularly important.
To muster as much as possible, I've
advocated releasing titles in concise
groups, or ‘“‘collections” of films.
This way they would not get lost in
a hodgepodge of unrelated titles.
Our consumers began to take no-
tice; they began to await our re-
leases with anticipation.

Our success as a special interest
marketer must prove something, es-
pecially to the naysayers who said it
couldn’t be done. There is indeed an
active universe of classic film en-
thusiasts, just as our initial market
research indicated. And that re-
search told us that our audience is
younger than we originally
thought. Most are 28 to 40 years of
age. They are affluent and college
educated.

Another thing we did was to pay
special attention to public relations
in gaining visibility and awareness.
PR was able to do something for us
which advertising alone couldn’t:
excite the media and, in turn, the
trade and consumers.

The expanding home video uni-
verse means that my company, as
well as others—perhaps yours—can
increase marketing efforts on spe-
cial interest material. If we do our
job right, the day is not far off when
the phrase “home video” will bring
to mind many forms of program-
ming—not just blockbuster films.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.

BACK TO BASICS
I used to watch MTV frequently to
see and hear new bands I wouldn’t
experience -otherwise. But now it’s
dominated by the same stuff heard
on all the top 40 and AOR stations.
And since I find a good many of
these videos either sick or stupid,
I've been watching a lot less.
Video can be a magnificent and
innovative way of exposing music,
but until I start seeing some more
creativity and a lot less garbage, I'll
stick to my stereo.

Todd Post
Moorhead, Minn.

Letters to

CROCODILE TEARS

Walter Wager’s commentary (Dec.
8) on the music industry’s copyright
woes was appreciated. However, I
would like to make a suggestion to
improve the industry’s credibility.

When sending out press kits such
as the “basic, factual” ones Wager
proposes, or the flagrantly bogus
hype that arrives in the mail every
day, how about leaving out the un-
authorized copies of magazine and
newspaper articles? My articles are
as precious to me as your music is to
you, yet I have hundreds of cases
over the years where record compa-
nies and PR firms have run off
copies of reviews and stories with-
out asking permission, let alone of-
fering a nickel’s compensation.

Not that I'd like to get paid, or
that I really give a damn. But it is
instructive that the same industry
that sobs so mightily over home tap-

the Editor

ing practices the opposite of what it
preaches. I promise never again to
complain about this meaningless
(probably even useful) infringe-
ment of my work, just as soon as
the record industry acknowledges
that home taping is a scapegoat and
a diversion from more significant in-
dustry problems.

Dave Marsh, Editor
Rock & Roll Confidential
Maywood, N.J.

ASSESSING BLAME
It was with extreme disappointment
that I read Billy Squier’s assertion
(Billboard, Nov. 24) that my work
on his video “Rock Me Tonight” had
hurt his career.

Although we agreed initially that
the concept, style and execution of
the clip would be a collaborative ef-
fort, he quickly and effectively took
control of the project, dictating all
the elements which he now says

were forced upon him. No detail
was approved or included without
Billy’s careful scrutiny. If the clip
presented “‘pop star pretensions”
and “sexual ambiguity,” it was be-
cause Billy got what he wanted. If
anything, I tried to toughen the im-
age he was projecting.

Finally, both the editor, Peter
Sternlicht, and I became so frustrat-
ed by our lack of involvement that
we insisted our names be omitted
from the credits. Let there be no
doubt, “Rock Me Tonight” was a
Billy Squier video in every sense. If
it has damaged his career he has no
one to blame but himself.

Kenny Ortega
Sherman Oaks, Calif.
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ewsmakers

Great Reasons To Party. SRP recording artist Diane Schu.- taxes a trip from her S=attle home kase to visit By George! Geo ge Wein, 0'garsi?:el of th2 an_nual Kool Jazz Festval., gesa Commanoatnon.of

the label’s-chiefs Larry Rosen, left, and Dave Grusin, a-d to cel3braze the success of her album ‘Deedles.” Excellence dlacus from BMI fxr his Tany dedicatec years 3f supporting he genre. Shown with
him at a seception foltowing ths B'na B'rith Music & Perfoaming Arts mesting in New York are
BMI president Ec Cramer, Aein. and BV vice president Al Feilich.

»~

| .’-i
T Time. Mult-media artist Mr. T makes a wsiting round at Chidren s Hospital in Los Ang=les © celebrete the release of his
“B MCA album and video “Be Somebody Cr Be Scmebody’s =tal.”” Mr. T's bodyguerds, frcm lekt, are MCA Distributing’s Bob
X . Schnieders, MCA Records’ Kent Crawfond, MCA Distributing’s Johin Burms, MCA promotion mam Ernie Sngieton, the destribu-
Sessions in Question. Remcnas eads=r Joey Ramone lefs, teems up with Ri- tion wing’s John Allison, and MCA'’s black mus ¢ vice president Jhexryl Busby.
chie Stotts, cf heavy metal act king Flux, for an impromptu sengwriting session
in New York. The collaboration’s first r2sult is the anthz=mic ‘Roeck And Roll Is
The Answer,” to be released on a yet-unnamed label.

\ 'iI'?l

it {15 . . ™ g g
Singers of the Certury. (D2era sta's come ¢ £ n fo ce at a New York recaotion to ce ebrate tre RCA Red
Seal release of “RCA/Met: 100 Singers, ~0C Years,” an eight-albumr t-ibLts to the Metropolitan Opera’s
artists. Standing fram feft a-e former RCA Reccras president George Marek, Rosal nd Elias, Fose Bamp-
-on, Jerome Hines, Ried 3eal's Thomas Shzpard, RCA president Rotert Summer, Anna Moffo, Sherrill
Milnes, Licia Albanese, Jarnila Novctna anc Patrice Munsel.

angel on the Airwaves. Angal recording artist ltzhak Ferlman soncucts the first autograph sess.on
at Tower's new Lincoln Centzr outlet in Mew York, while stafers froom the city’s classical staton
NQXR stand by for a live broadcast of the event. Stanzing ere Angel's Tony Caronia, left, and Mark
=orlow. Seatad are Perimen, let, and WQXR's Bob Sterman.

Stopping To Smell the Rases. Don George, author of “The Yellow Rose
Of Texas,” stops by :he offices of New York's Environmental Fragrance
Technologies to get a whiff of tte scented version of his classic tune. EFT
promises “‘Aroma Disc” trbutes to cities and states in the nzar futurs. Pic-
tured from left are EFT president Hank Wasiak, George, Planetary Music’s
Phil Kahl and EFT marketing dwsctor Laura Tencer.
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LARSON READS WCMF'S PULSE

Programmer Plans To ‘Update’ Rochester AOR Outlet

ROCHESTER ‘“‘Basically, what
I'm going to do is update the radio
station musically—make it a little
more familiar, keeping in mind the
heritage and image that it has de-
veloped,” says John Larson, the
newly appointed PD of Rochester’s
AOR institution WCMF.

“Right now the station is very
personality-oriented, and that's def-
initely something I don’t want to
change,” says Larson, who cites 10
p.m. to 2 a.m. jock “The Weasel” as
having particularly great appeal
and visibility. “The talk on the
street is tremendous. Everybody
knows this guy.”

Larson’s affinity for feeling the
street pulse through research dates
back to his first PD post in his
hometown of Rockford, Ill. “I was
hired to do middays on WROK,” he
recalls. “After I was there a short
period of time, the manager came to
me and said they were taking the
FM from easy listening to AOR and
wanted to know if I wanted to be a
part of it.

“My career up to that point,” Lar-
son continues, ‘“had been on the air
on top 40 stations—WROK, KSTT
Davenport, working in Evansville
with Jim Wood and Buddy Scott—
but it sounded interesting. After a
while they asked if I wanted to be a
PD.

“On the AM we were using Jack
McCoy’s RAM Research, and it was
obviously impossible to research
two completely different audiences
on one system, so [ asked Jack
about adapting it to AOR. Initially
he said, ‘I don’t think you can re-
search ablum cuts,” but I pushed
him on it, and within a month he

called our owner, Verne Nolte [the
man who, in addition to owning the
Rockford properties, holds the pat-
ent for inventing the stop tone em
ployed in virtually all cart machine
technology] and said, ‘Tell John he
has a system.’

“What I did in Rockford,” Larson
notes, ‘“was just to use the top 40
formatics I had learned over the
years, adapting them to AOR. That,
and the research we were able to
put together, took us froma5.8toa
13.2.”

Larson’s programming then
caught the ears of Bobby Hattrik,
who in 1980 brought him to Double-
day Broadcasting to program De-
troit’s WLLZ, where he and the con-
sultant became fast friends. “Bob-
by’s research without a doubt is the
best system I’ve worked with,” says
Larson. “Not only is it accurate, but
he’s found a reliable way to test for
burn. Using his system, WLLZ de-
buted at a 7.6 and followed that with
a92”

Moving within the company to
WAVA Washington in 1982, Larson
remained at the helm of the AOR
outlet until its switch to top 40 in the
fall of '83. At that point he was reas-
signed to Chicago’s WMET, where
he’s been serving as assistant PD
and 10 p.m. to 2 a.m. personality.

‘“Doubleday has been a great
learning experience,” asserts Lar-
son. “Both Bobby and Gary Stevens
have provided me with insights and
ideas I know are going to help me
here and in the future.”

Larson, who replaces Trip Reeb—
who ironically left WCMF to pro-
gram WMET, returning once
Doubleday acquired the Chicago

Bill Tanner Leaves WASH
To Return to South Florida

This story prepared by Bill Hol-
land in Washington and Rollye
Bornstein in Los Angeles.

WASHINGTON Bill Tanner—who
left top-rated Y-100 (WHYI Ft.
Lauderdale/Miami) in January,
1983, after almost a decade of suc-
cess as PD and morning man, to
beef up Metromedia’s WASH-FM
here—resigned his position at the
restructured top 40 station Dec. 18.
Tanner is returning to South Flori-
da as program director and morning
personality for EZ Communications’
WEZI (EZ 105).

Under Tanner’s direction, WASH
had fallen from the middle of the
pack to near the bottom, posting a
2.2 share in the spring Arbitron and
a 2.6 this summer, despite highly
visible promotion campaigns, one of
which awarded one listener a mil-
lion dollars.

While EZ’s Dan Vallie would only
confirm that the company and Tan-
ner were at the talking stages,
printed reports in the Miami Herald
had the move a fait accompli. It’s
also expected that Tanner will be
bringing personality Cramer Haas
and music director Coleen Cassidy
back to South Florida. Leaving EZ
105 is morning man Mike Taylor.

Unconfirmed speculation in the
market had the AC outlet—the for-
mer easy listening WYOR, licensed
to Coral Gables—moving in an ur-

ban direction while marketed as a
mass appeal facility. At present, Mi-
ami, a predominantly ethnic and
largely Hispanic market, is served
by only one full-time urban station,
WEDR (99.1), which many believe
does not live up to the format’s po-
tential.

Tanner, while less than success-
ful in D.C,, has a proven track rec-
ord in integrating the general mar-
ket top 40 approach with the special-
ized direction of urban Y-100, which
has continued to build on its success
under PD Robert Walker and morn-
ing man Sonny Fox since his depar-
ture.

Carl Brazzell, president of Metro-
media Radio, released a statement
about Tanner’s resignation from
WASH in which he said the pro-
grammer had “requested an early
release from his contract.” He add-
ed that “after several days of dis-
cussion, I decided we did not want
to stand in the way of this opportu-
nity.” Tanner was unavailable for
comment.

While sources say that WASH's
advertising revenues had plummet-
ed since Tanner’s arrival, GM Jim
Smith would not comment on finan-
cial conditions. However, Smith did
attest that he’s happy with the way
the station sounds and hopes that
the present staff will stay on, “al-
though some might decide to go
with Bill.”

property from Metromedia—will be
aided by consultant Jeff Pollack and
Stoner national PD Peter McLain.
Larson sees the real competition
for the station—which has slipped
in the Birches over the past year
and a half from about a 16 to an 8—
not from another AOR. “We're
pretty much alone in the format,”
he notes, “but there are two top 40s
which have made great inroads: Q-
92 (WMJQ), which jumped in the

Birch from an 8 to a 12.5, and > ‘

WPXY, which was recently bought
by Sunny Joe White’s group, is in
there at around 9.”

~

Julio Hoopla. WYNY New York air talent Steve O'Brien, right, and station
promotion manager Leslie Juceam come loaded with roses to greet Jutlio
Iglesias during his opening night performance at Radio City Music Hall, for which
O’Brien served as MC.

710)4

by Rollye Bornstein

D) A

WKZQ MYRTLE BEACH program director and mid-
day personality Chris William foregoes sand, surf
and beach music even, moving inland and about 100
miles to the Metrolina area, where he’ll do evenings on
Randy Kabrich’s WROQ Charlotte . .. Speaking of
which, it’s sad to note the passing of John Foley.
Known for the past several years as a record rep
(Capitol, MCA, Elektra and PolyGram), Foley han-
dled middays as “Melvin the Grocery Boy” on ’'ROQ in
the '60s during its “Big WAYS” heyday. He was 43.

The country competition is heating up in the na-
tion’s capital, as WPKX (Kix 106) has snatched
WMZQ call-in comedienne Rita Bentley. Bentley, a
programming assistant at Richmond’s WRVQ, be-
came so popular phoning 'MZQ’s Jim London as Rita
Bodine (from Short Pump, Va., where she lives in a
trailer park with her four kids and mother, supporting
the group by driving a truck for the local creamery,
selling cosmetics on the side) that Kix made her an of-
fer she couldn’t refuse. Consequently, those wanting
to keep up with her soap opera-like experience will
now have to check out Kix’s John Bodnar.

All those rumors about the sale of BENI’s Pitts-
burgh “Music Of Your Life” outlet, WJAS, have final-
ly been confirmed, as $1.5 million makes Tony Renda
the station’s fifth owner in 11 years. As you’ll remem-
ber, WJAS was the NBC property that became 13Q
(WKTQ) under Cecil Heftel’s ownership until Nation-
wide purchased it, dumping 13Q but retaining the
WKTQ calls. From there BENI purchased the proper-
ty, bringing back the WJAS handle.

If you’ve been keeping track, you’ll also know that
Renda, who purchased easy listening WSHH from Na-
tionwide last year, owns WIXZ-AM in McKeesport,
which he’ll have to sell in order to purchase WJAS,
where GM Bill Brant will be staying.

Looking for a morning man? How about EZ 105 Mi-
ami’'s Mike Taylor? As Bill Tanner comes in (sepa-
rate story, this page), Taylor heads out and can be
reached at (305) 443-8510. His other credits include
a.m. drive on San Francisco’s KYA-FM . .. Did some-
one say San Francisco? If we haven’t told you already,
KZAP Sacramento’s Chris Miller (also a former
KLOL Houston PD) comes to the Bay Area to pro-
gram CBS’s KRQR.

DOWN IN L.A., Jeff Gonzer returns to KMET after
a brief hiatus as a vidiot for Ted Turner’s short-lived
Cable Music Channel. Leaving the Mike Harrison-
programmed outlet is Jim Ladd. And while we’re
bringing Harrison’s name into the picture, we should
mention his upcoming “Rockers '85” convention. We’d
tell you it was going to be great even if we weren’t on
the advisory board, so make your plans now for March
10-13 at the Sheraton Premier Hotel. You can get all
the info you need from (818) 343-3952.

Across town at KRLA, the word is out that Mike

Wagner is in. The former KIIS L.A. PD comes back to
the market, programming the AM oldies outlet under

operations director Jay Clark—who, we’re delighted
to report, has announced he'll retain the services of
our fave, Johnny Hayes. For a minute there we
thought we’d have to leave the market. After all,
what’s lunch without the Johnny Hayes Countdown?

Speaking of leaving the market, we returned, and
not 2 moment too soon. Running out of gas in the Bal-
timore tunnel not only gave us a chance to learn a
brand new cluster of obscenities from the colorful
truck drivers, but also caused us to happen upon
WEBB. (The tunnel is wired for AM, and WEBB at
1360 proved to be one of the highlights of our trip.)
The heck with urban; we’re talking East Coast r&b
with Chuck Max, who not only played some of our
faves and entertained us with rapid-fire rap, but made
us laugh when he gleefully told a contest caller,
“You're sure a happy loser!” ... We also checked out
Ellen Sullivan on WYRE, which kept us entertained
until Triple A arrived.

Christmas brought with it a great dinner courtesy
of KGFJ L.A.’s Barry Richards, where we ran into
another golden great. Depending on where you heard
him, you might know him as Gentleman Jim Madison
(from Mack Richmond’s WPGC Washington), Mark

WZKQ’s William leaves
the beach for WROQ

Allen, Walt The Jones Boy or Rob Roberts (all on
Harry Averil’s WEAM in D.C.) or Texas Walt Robin
from Dallas’ KVIL, KLIF, KFJZ and KXOL. These
days he’s hitting Hollywood big, producing martial
arts movies, including his latest project, “The Man In
Black,” in which Richards will have a bit part. Any-
thing for a turkey dinner, huh? We plan on plying him
with filet mignon, hoping for a speaking part.

We also want to thank all the friendly folks at
WFIL Philadelphia, including GM Bruce Holberg, for
that great Christmas party. The invites said no
spouses, so Joey Reynolds took us along as his mis-
tress. When that didn’t play, we just claimed to be eat-
ing Jerry Blavat’s meal, since he seemed to be off do-
ing another record hop with hundreds in attendance.
The city is obviously in a time warp, but who are we to
tell them 1962 has passed?

FROM AMATURO to Amaturo goes Jim Snowden,
who resigned his national PD post headquartered at
Amaturo’s KMJQ Houston in order to take over Ken
“Spider” Webb’s place on Inner City’s WBLS New
York a few months back. This time he replaces Steve
Harris as PD of Detroit’s WDRQ.

Maybe Gary Hoffman should have stayed at Indy’s
Apple. The former WZPL PD, who exited for cross-
town WNAP nine months ago, is now exiting that
post. He’s being replaced by WFYR Chicago musie di-
rector John Wetherbee.

Adding VP to his GM title at Sconnix’s KFKF-AM-
FM Kansas City is Tom Bresnahan . .. Moving up in
the Infinity chain is WIVY Jacksonville VP/GM Tom
Chiusano, who takes up that post at New York’s
WKTU now that WIVY is about to change hands (the
sale to Gilmore is expected to be approved any mo-
ment now).

(Continued on page 15)
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RADIO AWARDS

RULES

1. All entries must have aired within the eligibility period of Jan. 1, 1984 through Dec. 31,
1984 and must be submitted prior to Jan. 1, 1985.

2. All entries must be accompanied by the official entry blank printed below which may be
duplicated. A separate entry blank is required for each Category entered.

3. A telescoped aircheck of the work under consideration is mandatory for all categories
and must be on cassette (no reel to reel). Total running time must not exceed 20 minutes.

4. RADIO STATION OF THE YEAR, PROGRAM DIRECTOR OF THE YEAR AND PER-
SONALITY OF THE YEAR categories are open to all U.S. and Canadian broadcasters.
Awards will be presented for small, medium and major markets. (Arbitron market size will
apply in the U.S.; population figures will determine Canadian classification. Awards will
further be divided into six format categories: contemporary (contemporary hits, AC, top
40), urban (including black), country, AOR (including new wave), MOR (including nostal-
gia), and miscellaneous, which includes any format not mentioned above, i.e. news/talk,
oldies, Spanish. In addition to the entry blank and cassette, applicants as follows must
also provide:

a) Radio Station Of The Year: In addition to the entry blank and cassette described
in item 3, a written presentation describing station's programming, on-air promo-
tions, off-air advertising, community involvement, target audience, goals and posi-
tioning statement in addition to a brief history of station's performance over the
last five years. Support materials, i.e. promotional items, sales pieces, may also be
included. If also éntering the program director of the year category, a separate
entry, including tape and written materials is required.

b) Program Director Of The Year: In addition to the entry blank and cassette de-
scribed in item 3, a written presentation describing entrant's programming philoso-
phy, station's ratings history (documentation must be included), target audience,
objectives and positioning as well as entrant’s background, motivational skills and
personal goals.

¢) Air Personality Of The Year. In addition to the entry blank, the cassette must con-
tain a telescoped aircheck of one complete hour of actual air ime.

5. INTERNATIONAL PERSONALITY OF THE YEAR: Entrant must be a local broadcast-
er (military, commercial and state-owned stations) outside the U.S. and Canada. Cassette
must contain a telescoped aircheck of one complete hour of actual air time, and itis
suggested a one-page outiine of station, format and market be included.

6. FEATURED PROGRAMMING: Two awards will be given, one to a locally produced
program by an individual station and one to a syndicated program including network, syn-
dicator and AFRTS productions. Program may be a regularly scheduled feature or a one-
time special aired within the eligitility period. In addition to the entry blank and telescoped
cassette aircheck of the program, a written description including dates aired, personnel in-
volved and target audience must also be included. Syndicated applicants must also pro-
vide station line-up.

7. Judging will be supervised by Billboard's Radio Advisory Board. A list of members is
available upon request.

8. Finalists will be announced no later than June 1985. Awards will be presented at the
Billboard Radio Conference, date and location to be announced.

BILLBOARD RADIO AWARDS

1984 ENTRY FORM
NAME (of entrant):

STATION:

ADDRESS:

CITY STATE ZIP:

PHONE:

CATEGORY ENTERING: (check one only)

STATION OF THE YEAR
in present format since: mo:._____yr:

PROGRAM DIRECTOR OF THE YEAR

in present position since: mo: yr:
PERSONALITY OF THE YEAR
daypart ____ since: moi____yr

INTERNATIONAL PERSONALITY OF THE YEAR

military commercial
market: daypart_____

FEATURED PROGRAMMING
station produced___syndicator/network produced___

MARKET INFORMATION:

(American entrants state Arbitron market served and size)

MAJOR 1-30 # market
MEDIUM 31-100 # market
SMALL 101-over # market

(Canadian applicants state market and metro population:

___ contemporary hit/ — AOR
adult contemporary —— MOR/nostalgia
__ urban/black ____miscellaneous ‘

____country (please describe):

All entries must be submitted no later than Jan. 1, 1985 to:
Rolilye Bornstein Radio Editor
Billboard Magazine 9107 Wilshire Bivd. Beverly Hills, CA 90210

BY BILL HOLLAND

UNITED BROADCASTING was
presented with a big Christmas
present from the FCC: a renewal li-
cense for its once naughty-not-nice

Larry Knight
Dies at Age 38

SAN DIEGO The death of veteran
programmer Larry Knight here
Dec. 17 following a two-month bout
with pneumonia shocked and sad-
dened those who knew the 38-year-
old broadcaster, who until his death
programmed KLZZ here.

Knight, never a household name
in broadcasting, quietly and often
anonymously added much to some
of America’s great radio stations.
Working with George Johns at Fair-
banks Broadcasting, Knight pro-
grammed Indianapolis’ WIBC, after
a stint as PD of co-owned WRMF in
Titusville. After moving into the
challenging role of manager of Fair-
banks’ WIBG (WZZD) Philadel-
phia, Knight went on to San Diego,
where he saw KCBQ through its
transition to country before joining
Jefferson Pilot in Miami.

Knight programmed AC outlet
WGBS there until the announce-
ment of its switch to news/talk. Re-
turning to San Diego, he again
teamed up with Johns at KLZZ, re-
positioning the former KPRI in its
currently successful “Class’ ap-
proach.

Beyond formatics, “Class’ de-
scribed Knight, whose friendship,
integrity and gentle nature will not
soon be forgotten by those fortu-
nate enough to know him. He is sur-
vived by his mother and two chil-
dren.

Coyote McCloud
Ready To Howl
Again in Nashville

NASHVILLE Retirement from ra-
dio was short-lived for Nashville ra-
dio personality Coyote McCloud,
who exited his KX 104 (WWKX Gal-
latin) “Good Time Morning Show”
to pursue a full-time recording ca-
reer earlier this year. As of Jan. T,
McCloud again returns to the world
he knows best, this time in the
morning slot at Y-107 (Lebanon’s
WYHY).

McCloud’s early retirement fol-
lowed the initial success he had with
a novelty duet he recorded with
Wendy’s septuagenerian Clara
(“Where’s the beef?”’) Peller. The
hamburger chain had supposedly
agreed to do a video with McCloud
and Peller, but the $125,000 budget
never came through, according to
McCloud.

McCloud, who is also seen as local
host of the Elvira horror movie
show on WZTV-117, replaces Dr.
Dave, who joined the station last
September in the morning slot and
now moves to afternoon drive. Af-
ter first rising to prominence in
Nashville as night personality from
1972-74 on WMAK-AM under PD
Scott Shannon, McCloud joined KX
104 in 1978 after a stint on Atlanta’s
WQXL

FM property in D.C., WOOK (now
WDJY). United convinced the full
Commission that its current clean-
as-a-whistle management can do a
good job, s0, in a three to one vote in
closed session Dec. 19, the FCC
overturned the August, 1983 Re-
view Board decision stripping the
station’s license. Who says Santa
isn’t real?

THE DAYTIME BROADCAST-
ERS ASSN. (DBA) announced Dec.
18 that the group will merge with
the NAB effective Jan. 5. The
agreement will become effective af-
ter ratification by the DBA board of
directors on Jan. 4 at NAB head-
quarters. The Daytimers group will
then disband and urge all of its

_members to join NAB. DBA had an-

nounced months earlier that it
wished to merge with either NAB or
NRBA, and both organizations
made presentations. DBA an-
nounced its intentions to go with
NAB at that organization’s conven-
tion last April.

THE LAST FCC OPEN MEETING
of 1984 dealt with several important
radio issues. Among them: the an-
nouncement of the 689 communities
that will be allotted new FM “drop-
in” channels as a result of the Com-
mission’s Docket 80-90 decision to
seed the country with new FMers,

Washington Roundup

and a decision on a compromise
multiple ownership rule which had
been hammered out between the
Commission and Congressional
leaders the week before.

The new 12-12-12 station holding
rule won't affect AM or FM owners
(except for the fact that there is
now no ‘“‘sunset” provision stating
the FCC will reevaluate its rule in
six years), and it will permit groups
to own 12 television properties as
long as the stations do not reach
more than 24% of the national view-
ing audience. This will help indies
and also limit the growth of the ma-
jor networks, which Congress want-
ed. Also in the compromise: a minor-
ity enhancement to extend the maxi-
mum number of stations to 14 if two
of them are minority-controlled.

A FEW CLASS II STATIONS that
were notified by the FCC in early
December of approved power in-
creases for post-sunset operation
got a surprise: a note that they
must cut their power, or else they’d
be in violation of a Canadian treaty.
All Class IIs on 1580 kHz, and those
new on the air since the initial 1983
power calculations, are affected.
The Commission says most Class
IIs are not affected. The Commis-
sion explains that “the directional
antenna information was incorrect
in the FCC database.” In other
words, a foulup.

WMLX Switches to Oldies

Cincinnati Outlet Gets New Calls

CINCINNATI The new year
brings with it some newer music—
relatively speaking—for WMLX
here, the city’s ‘‘Music Of Your
Life” outlet. Dropping both the nos-
talgia format and associated call let-
ters, WMLX becomes WDJO on
Tuesday (1), with an oldies ap-
proach encompassing the late '50s
to the early '70s.

The switch returns the top 40 for-
mat to the 1230 dial position, where
as WUBE-AM in the early '60s the
station once rivaled WSAI for domi-
nance among local teens. Switching
to country shortly thereafter, the
former Plough outlet, now owned
by DKM Broadcasting, again found
itself competing with WSAI in the
'70s, which likewise abandoned its
top 40 stance for country several
years later. In September, 1981,
WUBE-AM dropped its country ap-
proach, still successful on WUBE-
FM, adopting the WMLX identity.

With an emphasis on the mid to
late ’60s, the new format will span

the rock’n’roll years from the late
’50s to the early "70s, according to
acting GM Todd Leiser. He defines
the approach as ‘“filling a void on
the AM dial,” with pre-tested oldies
targeted to appeal to the 25-to-49
set.

But music won’t be the only
throwback to the past, according to
operations manager Paul O’Brien,
who has announced the hiring of
WQXY Baton Rouge’s Chuck Dees
as program director and afternoon
drive personality. “We're going to
encourage active participation on
the part of the listeners,” says
O'Brien, adding that he hopes to re-
create the excitement and rapport
existing in top 40’s “golden years.”

One thing not a throwback to the
former WUBE-AM is the recently
revised coverage. With new FCC

—rulings, the Class IV outlet no long-
er has to cut back to 250 watts at
night. With 1 kw full-time, notes
Leiser, “We'll have as much power
at night as WKRC-AM.” -

Lee Michaels Dies in Gar Accident

ATLANTA Lee Michaels, presi-
dent of Burkhart/Abrams’ ‘‘Super-
Stars’ format division, died here
Dec. 18 in a car accident. He was 37.

A seven-and-a-half-year veteran
of the consultancy and program
supplier here, Michaels was “crucial
to the development” of Burkhart/
Abrams’ AOR format, says the
company’s vice president of re-
search and development Jon Sinton.
He joined Burkhart/Abrams in 1977
after five years with KISW Seattle,
one of the consulting firm’s first cli-
ents for the “SuperStars” format.
Sinton says Michaels was hired for

“his ability to work with” the now
14-year-old program, noting that
Michaels was Kent Burkhart and
Lee Abrams’ first employee, pro-
moted to a full partner in 1979.

“He was a free spirit,” says Sin-
ton, who credits Michaels with an
“exceptional orientation towards
talent” and a “knack for critical
analysis.” Sinton also says Michaels
was a ‘“‘great educator. Many pro-
gram directors owe their education
to him.”

Michaels, a divercee, is survived
by his nine-year-old daughter Erika.
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A weekly nationat and regional compilation of the most added records on the
radio stations currently reporting to the Hot 100 Singles chart.

REGION 1

CT,MA,ME,NY State,RI,VT

WGUY Bangor, ME

WIGY Bath, ME

WHTT Boston, MA

WXKS-FM (KISS) Boston, MA
WBEN-FM Buffalo, NY
WKBW Buffalo, NY

WNYS Buffalo, NY

WERZ Exeter, NH

WTIC-FM Hartford, CT
WFEA Manchester, NH

BAND AID
DO THEY KNOW IT'S CHRISTMAS

CYNDI LAUPER
MONEY CHANGES EVERYTHING

JOHN FOGERTY
THE OLD MAN DOWN THE ROAD

WKCI(KC-101) New Haven, CT
WJBQ Portland, ME

WSPK Poughkeepsie, NY
WPRO-FM Providence, RI
WMJQ Rochester, NY

WPXY Rochester, NY

WGFM Schenectady, NY

WFLY Troy/Albany, NY

WRCK Utica/Rome, NY

178 REPORTERS

BAND AID

DO THEY KNOW IT'S CHRISTMAS  coLumBia

SHEENA EASTON
SUGAR WALLS EMIAMERICA

CYNDI LAUPER

MONEY CHANGES EVERYTHING  PORTRAIT

JOHN FOGERTY

THE OLD MAN DOWN THE ROAD  WARNER BROS.

NATIONAL .
NEW TOTAL
ADDS  ON
58 98
51 106
47 110
46 104
a2 62

NEW EDITION
MR. TELEPHONE MAN  mca

eCopyright 1985, Billboard Publications, inc.
No part of this publication may be
reproduced, stored in any retrieval system, or
transmitted, in any form or by any means,
electronic, mechanical, photocopying,
recording, or otherwise, without the prior
written permission of the publisher.

REGION 6

AL,AR,LA MS West TN,TX

KHF1 Austin, TX

WFMF Baton Rouge, LA

WQID Biloxi, MS
WKXX (KXX-106)
AL

KITE Corpus Christi, TX

KAFM Dallas, TX
KAMZ ElPaso, TX
KSET ElPaso, TX
KISR Fort Smith, A

WQEN (Q-104) Gadsden, AL
KILE Galveston, TX

KKBQ (93-FM) Ho

JOHN FOGERTY
THE OLD MAN DOWN THE ROAD

SHEENA EASTON
SUGAR WALLS

CYNDI LAUPER
MONEY CHANGES EVERYTHING

WTYX Jackson, MS

KKYK Little Rock, AR

KBFM Mcallen-Brownsv, TX
WMC-FM (FM-100) Memphis,
TN

WJDQ (Q-101) Meridian, MS
WABB-FM Mobile, AL
WHHY-FM Montgomery, AL
WWKX (KX-104) Nashville, TN
R WEZB (B-97) New Orleans, LA
WTIX New Orleans, LA

KITY San Antonio, TX

KTFM San Antonio. TX

Birmingham,

uston, TX

REGION 2

OE,D.C.,MD,NJ,NY Metro,PA WV

WFBG Ailtoona, PA

WILK-FM Asbury Park, NJ
WBSB (B-104) Baltimore, MD
WMAR-FM Baltimore, MD
WVSR Charleston, WV

WZYQ (Z-104) Frederick, MD
WKEE Huntington, WV

WBLI Longlsland, NY

WHTZ (Z-100) New York, NY
WKTU New York, NY

WPLJ) New York, NY

WKHI  Ocean City, MD
WCAU-FM Philadelphia, PA

NEW EDITION
MR. TELEPHONE MAN

JOHN FOGERTY
THE OLD MAN DOWN THE ROAD

SHEENA EASTON
SUGAR WALLS

WUSL Phitadelphia, PA
WBZZ (B-94) Pittsburgh, PA
WHTX Pittsburgh, PA

WPST Trenton, NJ

WASH Washington, DC
WAVA Washington, DC
WRQX (Q-107) Washington, DC
WOMP-FM  Wheeling, WV
WILK Wilkes-Barre, PA
WKRZ Wilkes-Barre, PA
WQXA (Q-106) York, PA
WYCR York, PA

REGION 4

IL.IN,KY , MI,OH,wi

NEW EDITION

MR. TELEPHONE MAN

BAND AID

DO THEY KNOW IT'S CHRISTMAS

CYNDI LAUPER
MONEY CHANGES EVERYTHING

WKDD Akron, OH

WBWB Bloomington, IN
WCIL-FM Carbondale, IL
WBBM-FM (B-96) Chicago, IL
WGCI-FM  Chicago, IL
WLS-AM/FM Chicago, IL
WKRQ (Q-102) Cincinnati, OH
WDMT Cleveland, OH

WGCL Cieveland, OH
WNCI-FM  Columbus, OH
WXGT-FM (92X) Columbus, OH
WCZY Detroit, M|

WDRQ Detroit, M|
WHYT Detroit, Ml
WNAP Indianapolis, IN
WZPL Indianapolis, IN
WVIC Lansing, Ml
WZEE Madison, Wi
WKTI Milwaukee, Wi
WZUU Milwaukee, Wi
WK2ZW (KZ-93) Peoria, IL
WRKR Racine, W!
WZOK Rockford, IL
WSPT Stevens Point, Wi

REGION 7

AZ,Southern CA,CO,HI,Southern

NV,NM,UT

KKXX Bakersfield, CA

KIMN Denver, CO

KOAQ (Q-103) Denver, CO

KPKE Denver, CO
KLUC Las Vegas, N

KIIS Los Angeles, CA

KKHR Los Angeles,
KOPA Phoenix, AZ
KZZP Phoenix, AZ
KFMY Provo, UT

SHEENA EASTON
SUGAR WALLS

BAND AID
DO THEY KNOW IT'S CHRISTMAS

CYNDI LAUPER
MONEY CHANGES EVERYTHING

KDZA Pueblo, CO

KRSP Salt Lake City, UT
KSDO-FM(KS 103) San Diego,
CA

v XTRA San Diego, CA

KIST Santa Barbara, CA

KHYT Tucson, AZ

KRQQ Tucson, AZ

KTKT Tucson, AZ

CA

EGION

FL,GA,NC,SC,East TN,VA

BAND AID

WISE Asheville, NC

WQXI-FM (94-Q) Atlanta, GA
WVEE (V-103) Atlanta, GA
WZGC (Z-93) Atlanta, GA
WBBQ-FM Augusta, GA
WSSX Charleston, SC

WBCY Charlotte, NC

WCKS (CK-101) Cocoa Beach,
FL

WNOK-FM Columbia, SC
WNFI (I-100) Daytona Beach, FL

WFLB Fayetteville, NC
WRQK Greensboro, NC

NEW EDITION
MR. TELEPHONE MAN

WDCG (G-105) Durham/Raleigh,

DO THEY KNOW IT'S CHRISTMAS

CYNDi LAUPER
MONEY CHANGES EVERYTHING

WANS Greenville, SC

WOKI Knoxville, TN

WHYI (Y-100) Miami, FL
WINZ-FM (1-95) Miami, FL
WKZQ-FM Myrtie Beach, SC
WNVZ Norfolk, VA

WBJW Orlando, FL

WRVQ (Q-94) Richmond, VA
WXLK (K-92) Roanoke, VA
WAEV Savannah, GA
WZAT (Z-102) Savannah, GA
WRBQ (Q-105) Tampa, FL
WSEZ Winston-Salem, NC

NC

REGI

1A,KS,MN,MO,NE,ND,OK,SD

BAND AID

DO THEY KNOW IT'S CHRISTMAS

CYND! LAUPER
MONEY CHANGES EVERYTHING

JOHN FOGERTY
THE OLD MAN DOWN THE ROAD

KFYR Bismarck, ND

KFMZ Columbia, MO

KIIK Davenport, IA

KMGK Des Moines, 1A
WEBC Duluth, MN

KQWB Fargo, ND

KKXL-FM Grand Forks, ND
KRNA lowa City, IA

KBEQ (Q-104) Kansas City, MO
KDWB-AM Minneapolis, MN
KDWB-FM Minneapolis, MN
WLOL Minneapolis , MN

KJYO (KJ-103) Oklahoma City,
OK

KQKQ Omaha, NE
KKLS-FM Rapid City , SD
KKRC Sioux Falls, SD
KHTR St.Louis, MO
KDVV Topeka, KS

KAYl Tulsa, OK

KRAV Tulsa, OK

KFMW Waterloo, 1A
KEYN-FM Wwitchita, KS

REGION 8

AK,Northern CA,ID,MT,Northern

NV,OR, WA, WY

KYYA Billings, MT
KBBK Boise, ID

KTRS Casper, WY
KMGX Fresno, CA

KYNO-FM Fresno, CA
KGHO Hoquaim, WA

KOZE Lewiston, ID

KHOP Modesto, CA
KOSO Modesto, CA
KIDD Monterey, CA

BAND AID
DO THEY KNOW IT'S CHRISTMAS

SHEENA EASTON
SUGAR WALLS

CYNDI LAUPER
MONEY CHANGES EVERYTHING

KMJK Portland, OR

KSFM Sacramento, CA
KWOD Sacramento, CA
KSKD Salem, OR

KITS San Francisco, CA
KWSS San Jose, CA

KSLY San Luis Obispo, CA
KPLZ Seattle, WA

KUBE Seattle, WA

KNBQ Tacoma, WA,
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A weekly compilation of “breakout”, i.e., singles with

initial movement indicative of significant future sales

potential, but not yet on the top 30 lists of the retailers

and one-stops currently reporting to the Hot 100 Singles chart.

REGION 1

CT,MA ME,NY State,RI,VT

ALPHAVILLE
BIG IN JAPAN

BAND AID
DO THEY KNOW IT'S CHRISTMAS

DARYL HALL & JOHN OATES
METHOD OF MODERN LOVE

Bee Gee Dist. Latham, NY

Buffalo Enterprises 1-Stop Buffalo, NY
Cambridge 1-Stop Framingham, MA
Cavages Dewitt, NY

Central Record & Tape S.Windsor, CT
Cutler’s New Haven, CT

Dicks One Stop Dedham, MA

Discount Records Cambridge, MA
Easy Records 1-Stop N.Quincy, MA
Everett Music Everett, MA

Good Vibrations Boston, MA

House of Guitars Rochester, NY

Music Suppliers One-Stop Needham, MA
Northeast 1-Stop Troy, NY

Peters 1-Stop Norwood, MA

Record Giant Utica, NY

Record Theater Buffalo, NY

Rhody's Warwick, Rl

Trans-World 1-Stop Latham, NY

=Copyright 1985, Billboard Publications, Inc.
No part of this publication may be
reproduced, stored in any retrieval system, or
transmitted, in any form or by any means,
electronic, mechanical, photocopying,
recording, or otherwise, without the prior
written permission of the publisher.

REGION 2

DE,D.C.,MD,NJ,NY Metro,PA,WV

DARYL HALL & JOHN OATES
METHOD OF MODERN LOVE

ELMO & PATSY
GRANDMA GOT RUN OVER BY A REINDEER

PRINCE & THE REVOLUTION
IWOULDDIE 4 U

A-1 One Stop New York, NY
Ali-Service One-Stop Union, NJ
Alpha Rack New York, NY

Alwic Records Elizabeth, NJ

Benel Dist. Bronx, NY

C&M 1-Stop Hyattsville, MD

Eastern One-Stop Philadelphia, PA
Elroy Enterprises Roslyn, NY

Gallery of Sound Wilkes-Barre, PA
Harmony Music Bronx, NY

J&R Music World New York, NY

JEK Enterprises Baltimore, MD
Kemp Mill Beltsville, MD
-Mobile One-Stop Pittsburgh, PA
Music Factory Brooklyn, NY

Musical Sales 1-Stop Baltimore, MD
Musicden Edison, NJ

National Record Mart Pittsburgh, PA
Oasis Bethel Park, PA

Oasis Pittsburgh, PA

Peaches Rockville, MD

Record & Tape Ltd. Washington, DC
Record Bar Morgantown, WV
Richmond Bros. 1-Stop Pennsauken, NJ
Sam Goody Philadelphia, PA

Sam Goody Masapequa Masapequa, NY
Sam Goody Baltimore, MD

Seasons Four Records Hyattsville, MD
Shuiman Rec. Co. Cinnaminson, NJ
Tape King One Stop Hillside, NJ

The Wiz Brooklyn, NY

Tower New York, NY

Universal One-Stop Philadelphia, PA
Waxie Maxie Washington, DC

Wee Three Philadelphia, PA

Win 1-Stop Long Island City, NY

NATIONAL
195 REPORTERS
NUMBER
REPORTING
BAND AID DO THEY KNOW IT'S CHRISTMAS  coLumsia 22
DARYL HALL & JOHN OATES METHOD OF MODERN LOVE  rca .21
TEENAMARIE LOVER GIRL Epic 16
GLENN FREY THE HEATISON mca 16
WHAM FEATURING GEORGE MICHAEL CARELESS WHISPER  coLumsia 13
REGION 3 REGIO
FL,GA,NC,SC East TN,VA IA,KS,MsN,MO,NE,ND,OK,SD
TEENA MARIE GLENN FREY
LOVER GIRL THE HEAT IS ON
BAND AID DARYL HALL & JOHN OATES
DO THEY KNOW [T'S CHRISTMAS METHOD OF MODERN LOVE
DARYL HALL & JOHN OATES BAND AID
METHOD OF MODERN LOVE DO THEY KNOW IT'S CHRISTMAS

Album Den Richmond, VA

Bibb One Stop Charlotte, NC
Camelot Atlanta, GA

Camelot Daytona Beach, FL
Camelot Winston-Saiem , NC
Coconuts Atlanta, GA
Coconuts Jacksonville, FL
Grapevine Records Charlotte, NC
Jerry Bassin’s 1-Stop N.Miami Beach, FL
Nova Records 1-Stop Norcross, GA
One Stop  Atianta, GA

Oz Records Stone Mountain, GA
Peaches Clearwater, FL
Peaches Greensboro, NC
Peaches Richmond, VA
Peaches Ft. Lauderdale, FL

Q Records Miami, FL

RPM Associates Fairfax, VA
Record Bar Savannah, GA
Record Bar Durham, NC
Sounds Familiar Columbia, SC
Specs Miami, FL

Starship Records Savannah, GA
Tara Records 1-Stop Atlanta, GA
Tidewater One-Stop Norfolk, VA
Tracks Records Norfolk, VA

Brown Bros. One-Stop Minneapolis, MN
CML-One Stop  St. Louis, MO

Camelot Wichita, KS

Dart One-Stop  Minneapolis, MN

Great American Music Golden Valley, MN
Hastings Lawton, OK

Music Vision St. Ann, MO

Musicland Minneapolis, MN

Musicland St. Louis, MO

Musicland Minneapolis, MN

Record Bar Norman, OK

Record Bar Cedar Rapids, |A
Streetside Records St. Louis; MO

The Record Shop Edina, MN

REGION 7

AZ,Southern CA,CO,HI,Southern NV,NM,UT

TOMMY SHAW
LONELY SCHOOL

BAND AID
DO THEY KNOW IT'S CHRISTMAS

KOOL & THE GANG
MISLED

Abbey Road One Stop Santa Ana, CA
Alta One-Stop Salt Lake City, UT
Associated One-Stop Phoenix, AZ
Canterbury's Pasadena, CA
Circles Records Phoenix , AZ
Dan-Jay Denver, CO

Independent Records Englewood, CO
Licorice Pizza Glendale, CA
Licorice Pizza San Diego, CA
Lovell’'s Whittier, CA

Middle Earth Downey, CA

Music Box Fullerton, CA
Musicland Murray, UT

Odyssey Records Las Vegas, NV
Peer Records Anaheim, CA
Record Bar Cotorado Springs, CO
Record Bar Salt Lake City, UT
Record Retreat Los Angeles, CA
Show Industries Los Angeles, CA
Sound Barrier Tucson, AZ

Tower Anaheim, CA

Tower ElCajon, CA

Tower Las Vegas, NV

Tower Los Angeles, CA

Tower Panorama City, CA

Tower San Diego, CA

Tower San Diego, CA

Tower Sherman Oaks, CA

Tower Tempe, AZ

Tower Records West Covina, CA
Wherehouse Mission Valiey, CA
Wherehouse Entertainment Gardena, CA

REGION 4

IL,IN,KY,MLOH, Wi

DARYL HALL & JOHN OATES
METHOD OF MODERN LOVE

BAND AID
DO THEY KNOW IT'S CHRISTMAS

GLENN FREY
THE HEAT 1S ON

Ambat One-Stop/Record Theater Cincinnati, OH
Angot 1-Stop  Detroit, M|

Buzzard's Nest Columbus, OH
Camelot Mt. Prospect, IL

Camelot N. Canton, OH

Centra Columbus, OH

Flipside Records Arlington Heights, IL
Gemini One Stop Cleveland, OH
Laury's Records Des Plains, IL
Mainstream Records Milwaukee, Wi
Martin & Snyder Dearborn, Mi

Music Peddlers One Stop Troy, M|
Musicland Norridge, IL

Northern Record 1-Stop Cleveland, OH
Oranges Chicago, IL

Peaches Cincinnati, OH

Radio Doctors Milwaukee, Wl

Rapid Sales Madison, Wi

Record City Skokie, IL

Record Works Belleville Park, IL

Rose Records Chicago, IL

Scott's 1-Stop Indianapolis, IN

Sound Video One Stop Niles, IL

The Record Store Chicago, IL

Vinyl Vendors Kalamazoo, MI

Wax Works Owensboro, KY

REGION 6

AL,AR,LA,MS,West TN,TX

DARYL HALL & JOHN OATES
METHOD OF MODERN LOVE

BAND AID
DO THEY KNOW IT'S CHRISTMAS

KOOL & THE GANG
MISLED

Budget Corpus Christi, TX

Cameiot N.Richland Hills, TX
Camelot Little Rock, AR

Camelot Plano, TX

Centrai-South One-Stop Nashville, TN
Disc Records El Paso, TX

Discount Records Nashville, TN
H.W. Daily Houston, TX

Hastings Arlington, TX

Hastings Austin, TX

Hastings Houston, TX

Hastings San Antonio, TX

Hastings Tyler, TX

Melody Shop Dallas, TX

Music City One-Stop Nashville, TN
Musicland Birmingham, AL
Peaches Memphis, TN

Poplar Tunes Memphis, TN

Star Records El Paso, TX

Sunbelt Music 1-Stop Dallas, TX
Texas Tapes & Records Houston, TX
Western Merch. One Stop Houston, TX
Wherehouse Records Metaire,, LA

REGIO

AK,Northern CA,ID,MT,Northern NV,OR,WA WY

KOOL & THE GANG
MISLED

BAND AID
DO THEY KNOW IT'S CHRISTMAS

TEENA MARIE
LOVER GIRL

Budget Boise, D

Budget Cheyenne, WY

Dan-Jay Tuilwila, WA

Eli's Record & Tape Spokane, WA
Eucalyptus Records Napa, CA
Leopold's Berkeley, CA

Music People's 1-Stop Oakland, CA
Musicland Billings, MT

Musicland San Jose, CA

Peaches Seattle, WA

Rainbow One-Stop San Francisco, CA
Sea-Port 1-Stop Portland, OR
Tower Campbell, CA

Tower Concord, CA

Tower Sacramento, CA

Tower Portland, OR

Tower San Francisco, CA

Tower Seattle, WA

Westgate Records Boise, ID
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Promotions

TOP ROCK TRACKS

LOTTERY COMMISSION SEAT

KRQR San Francisco (AOR)
Contact: Peter B. Collins

Now that California is getting a lot-

phone booth in Charlotte. Beginning
on Thursday morning at 6 a.m. and
finishing on Saturday night at 6
p.m., Wicker will try for 60 hours of

also eligible for the “Cabbage Patch

Clubhouse” grand prize.
Additionally, 21 new Cabbage

Patch Dolls are being brought into

A
& iled from national album-ori tery, the state is inevitably also get- consecutive dialing. the world by “Dr.” Andy Rent, with
& é}‘ § g radio airplay reportS- ting a lottery commission, and Pe- Listeners are asked to helpintwo  the winners—er, parents—pre-se-
¥ /\& o /S ter “B for Bucks” Collins feels em- ways: by pledging a donation, or by  lected in a WCUZ contest presented
§’ &/ & "/ ARTIST TITLE inently qualified to sit on the board. sending in the location of a phone  with their “offspring.”
NYAMYALWA A Trips to the NAB in Las Vegas booth. Those responding to either . ROLLYE BORNSTEIN
1 1 [ | g | DONHENLEY THE BOYS OF SUMMER aside, Collins says his extensive ex- category will be eligible for a draw-
GEFFEN perience with contests and cash ing for the unmentioned “grand
Z ] 2| 8| 9 || ERtbIiLs RUNTO YOU giveaways during his tenure as an  prize.” It’s also unmentioned exact- HAB Oﬁerin
FOREIGNER [WANT TO KNOW WHAT LOVE 1S AOR air personality should more ly whom Wicker plans to call, but . g
3 3 3 4 | aranmc than make his services attractive to the promo does ask that those do- Ij ‘B ck d’
4| 4 5 7 | THEKINKS DO IT AGAIN Gov. Deukmejian (FCC regulations nating tape a couple of dimes to Ve a gmlll'l
A concerning lotteries notwithstand- their check to help defray the Ma
5 | 6 | 7 | 7 | SUFFRIA CALL TO THE HEART ing, of course). Bell charges. At sales confab
Feeling that a letter to the gov
6 ]9 |u|[s | EYHESALE EASYLOVER | a5 only a start, Collins suggested STEVE AND GARRY NEW YORK The Radio Advertis-
7 | 5 | 4 | 1o | PATBENATAR WE BELONG that his supporters phone the politi- 60 CHRISTMAS SHOPPING ing Bureau’s “Instant Background”
CHAYSATS cian in Sacramento with their sup- WLS Chicago (contemperary) report series goes live during the
8 | 12|16 8 | JOHNPARR NAUGHTY,NAUGHTY port. Semi-seriously, Collins con- Contact: Susan Whitaker RAB’s annual Managing Sales Con-
IR S e cludes, “I know how to make win- Last week the infamous duo of ference, to be held Jan. 27 at the
917 |10 6 [ ning thrilling, and the opportunity Steve Dahl and Garry Meier origi- Amfac Hotel & Resort at the Dal-
10| 8 | 9 | 13 | BRUCESPRINGSTEEN BORN IN THE US.A. to give away millions of dollars nated their afternoon drive offering  las-Ft. Worth Airport. The half-day
CoLumaiA would be a real thrill for me.” from the toy department of Mar-  session will feature speakers from
11 | 13| 15- 5 | JRIUMPH SPELLBOUND shall Field’s State St. store. Using  the banking, auto and appliance,
OHNFOG PHONE CALL FOR YOU wireless mikes, the duo roamed the and restaurant and grocery indus-
12 [ & I EEOHROGERTY THE OLD MAN DOWN THE ROAD WBCY Charlotte (top 40) aisles on a $5,000 shopping spree tries, who will address the role of
3] 15 | 3| 7 | DEEPPURPLE PERFECT STRANGERS Contact: Langley Watts while introing the likes of Duran vadio in their ad budgets.
MERCURY WBCY air personality Jeff Wicker, Duran. The “Instant Background Brief-
14 | 18 | 33 | 3 | DONHENLEY SUNSET GRILL in hopes of raising money for chil- The idea was to pick out the sea- ing’’ may serve as bait for the
oren over the holidays, is attempt- son’s hottest toys—while playing RAB'’s newly initiated drive for as-
15| 19 | 26 | 7 | DEEPPURPLE KNOCKING AT YOUR BACK DOOR ing to make a phone call from every ~ with them on the air—with the sociate members. By dangling ac-
16 | 10 | & | 11 | JULIANLENNON VALOTTE pair’s choices being donated to the  cess to its research pool, the on-line
ATLANTIC G N y I..i t f Ronald McDonald House’s annual  “Co-op Network” service and its
17 | 14 | 12 | 9 | JOHNCAFFERTY & BEAVER BROWN BAND TENDER YEARS ; av Et SLIStO Christmas party. new magazine Sound Management,
. ngn the RAB hopes to enlist the support
18 | 22 | 27 | 4 | JULANLENNON TOO LATE FOR GOODBYES Affiliates Grows CABBAGE PATCH BIRTHDAY PARTY of program distributors, talent
19| 7 1 & | 12 | BOBSEGER & THE SILVER BULLET BAND UNDERSTANDING WCUZ Grand Rapids (country) agencies, law firm§, trade schools
CAPITOL SAN FRANCISCO George Or- If you have a Cabbage Patch Doll, and several other indsutry-related
20 |26 | 39 | 3 | SYRVIVOR HIGH ON YOU well’s predictions notwithstanding, chances are excellent it was “born”  companies.
b COTTI BROS. ' 1984 has been a great year for the last Christmas. And so it is that To boost the program further, the
21 | 29 { 42 | 4 | REOSPEEDWAGON CAN'T FIGHT THIS FEELING National Gay Network here, which WCUZ, in conjunction with Rogers  bureau has recruited former WCNX
RODGER HODGSON HAD A DREAM has upped its affiliate list from sev- Qatalog showroom, is hostmg.the Middletown, Conn. staffer Carolie
21| u |2 en to 40 stations with the addition of first annual “Cabbage Patch birth-  Collins as a New York account exec-
23 | 25| 21 | 4 | PATBENATAR DIAMOND FIELD WWUH Hartford and several over- day party.” All proud cabbage “par-  utive and has issued a new sales and
CHRYSALS seas outlets. ents” are invited to partake in the marketing kit entitled “Radio Is Su-
24 | 30 | | 7 | KROKUS OURLOVE Adopting the motto “We broke festivities, including cupcakes and  permarketing For Supermarkets.”
2 AUTOGRAPH TURN UP THE RADIO the silence,” NGN was formed in balloons. Those in attendance are .
Z |41 7 | rea 1982 by its producer and news an-
2% | 1 9 | BRUCE COCKBURN IF IHAD A ROCKET LAUNCHER chor Tom Post. The network, which
SOLDEN MOUNTAI/ASM ' produces and distributes five min-
27 | 24 | 20 | 12 | HONEYDRIPPERS RO (i I et utes of gay-oriented news, made
broadcast history of sorts earlier
GLENN THE HEAT IS ON .
2 NEW)D Ve N FREY 50 this year as the f1r§t homosexqal'
2 EW BILLY SQUIRE EYE ON YOU media outlet to air its Presidential
: NEw D ChmTOL campaign coverage live from the
30| 1|9 | foTO STRANGER IN TOWN floor of both parties’ national con-
ventions.
31 | 34 |43 | a | Y2 WIRE
32 u 2 | BANDAID DO THEY KNOW IT'S CHRISTMAS?
33 31 41 4 %8§HI/.V(V)A%9ESR BROS. DON'T WORRY BABY C P I E s
3|23 |w|s| Y2, PRIDE (IN THE NAME OF LOVE) ( )
35| 43 | 45 | 3 | MOLLYHATCHET STONE IN YOUR HEART O F
36 | 2 uzg 5 | PLANET.P.PROJECT WHAT | SEE
7 | | | + | bapagwe e || WEEKLY
38 | 21| 23| 9 | EUROGLIDERS HEAVEN (MUST BE THERE) C H RT s Fishing for Compliments. WFOX Atlanta lures prospective listeners with an
elaborate table spread of ice sculptures and fish dunng a party celebrating its
39 NEWD - | GYNDILAUPER MONEY CHANGES EVERYTHING A on-air debut Iast Summer.
40 | 28 | 18 | 1p | REOSPEEDWAGON | DO'WANNA KNOW are available from
Billboard’s Chart
81 | 35 | 32 | ¢ | BiLLYIDOL CATCH MY FALL <
CHRYSALIS Research Depart- ( )
42 | 45 | 47.| 3 5| BRYANADAMS KIDS WANNA ROCK : A SURE-FIRE HlT CALLED
] ment. Pop Singles
w [ [ oo | o snoroe | | 1941 through 1083 “ALWAYS”
" NEWD EILVETTICED SISTER THE PRICE Top LPs 1949
through 1983. b M s-
DOKKEN JUST GOT LUCKY
45 NEW ) ELEKTRA G $35O per Chart. y arco Ison
a6 | a0 I % I 4 | BRYAN ADAMS SUMMER OF 69’ Call . . . ) . )
AL all or write: Big action on this record in the mid-west.
FOREIGNER TOOTH AND . . .
a7 NEWD ATLANTIC NAL — Chart R h Don’t miss this hot new single on
illboard Chart Researc
48 | 38 | 28 | 11 | THECARS HELLO AGAIN U
—— , B LD Nucleus Records
49 | 41 | 22 | 16 | SURVIVOR I CAN'T HOLD BACK New York, NY 10036 :
SCOTTI BROS. (212) 764-4556 P.O. Box 111, Sea Bright, New Jersey 07760
50 |4 | 3 | 9 | AC/DC JAIL BREAK )
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YesterHits

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Angie Baby, Helen Reddy, capitoL
. Lucy In The Sky With Diamonds,
Elton John mca
3. You're The First, The Last,My
Evergthing, Barry White,
20TH CENTURY

5 Fighting, Carl b
%(Ol%%%gh%uéghtmg Carl Douglas

. Cat's In The Cradle, Harry Chapin,
ELEKTRA

N =

. Junior’s Farm/Sally G.,
Paul McCartney & Wings, appLE |
. When Will | See You Again,
Three Degrees, COLUMBIA
| I&gkjghter In The Rain, Neil Sedaka,

. Only You, Ringo, appLE
. Boogie On Reggae Woman,
Stevie Wonder MOTOWN

POP SINGLES—20 YEARS AGO

. | Feel Fine, Beatles, capitoL
. Come See About Me, Supremes,
MOTOWN

CWY W N O U b

—

. Mr. Lonely, Bobby Vinton, eric
She’s A Woman, Beatles, capitoL
She’s Not There, Zombies, ParRrOT
. Goin’ Out Of My Head,

Little Anthony & The Imperials, bcp
Ringo, Lorne Green, rca vICTOR

Dance, Dance, Dance, Beach Boys,
CAPITOL

. The Jerk, Larks MONEY
. Time Is On My Side,
Rolling Stones, LONDON

TOP ALBUMS - 10 YEARS AGO

. Elton John Greatest Hits,

Elton John_mca
. War Child, Jethro Tull, wARNER BROS
. Serenade, Neil Diamond, coLumBIA
. Verities & Balderdash,

Harry Chapin, ELEKTRA
b E&ck Home Again, John Denver,

—
CWYW ®ON DU N

—

. Fire, Ohio Players, MERCURY
. It's Only Rock 'N Roll,
Rolling Stones, ROLLING STONES

. Mother Lode, Loggins & Messina,
COLUMBIA

. Free And Easy, Helen Reddy,
CAPITOL

. Goodnight Vienna, Ringo Starr,
APPLE

YO 0 N bWwN

—
(=]

TOP ALBUMNS—20 YEARS AGO

. The Beach Boys Concert,
The Beach Boys, capitoL

. Roustabout, Elvis Presley,
RCA VICTOR

. 12 x 5, Rolling Stones, LONDON

. People, Barbra Streisand, coLumia

. Where Did Our Love Go,
Supremes, MOTOWN

. Mar Popgins, Soundtrack,
UNITED ARTISTS

. A Hard Day’s Night, Beatles,
UNITED ARTISTS

. The Beatles’ Story, capitoL
. The Door Is Still Open To My
Heart, Dean Martin, REPRISE

—

Yoo N O bhw N

—
(=]

COUNTRY SINGLES—10 YEARS
AGO

. What A Man, My Man Is,
Lynn Anderson, coLuMBIA
. The Door, George Jones, EPIC

. Kentucky Gambler, Merle Haggard,
CAPITOL

B} 53%')" Baby, Bill *Crash’” Craddock,

. Out Of Hand, Gary Stewart, rca [
. Son Of A Rotten Gambler,
Anne Murray, capiToL

. Like Old Times Again, Ray Price, |
MYRRH §

[

. 1 Can Help, Billy Swan, MONUMENT

. My Women’'s Man, Freddie Hart,
CAPITOL

. U.S. Of A, Donna Fargo, aBc/D0T

SOUL SINGLES—10 YEARS AGO

1. Boogie On Reggae Woman,
Stevie Wonder, TamLa

2. lz(ouTr:1 EME&%"“"& Carl Douglas,

3. You're The First, The Last, My

Eve thinE. Barry White,
20TH CENTURY

4, When Will | See You Again,

Three Degrees, PHILADELPHIA
INTERNATIORAL

. Funky President (People It's Bad),
James Brown, poLYDOR

. She’s Gone, Tavares, CAPITOL

. Whatever You Got | Want,
Jackson 5. MOTOWN

. Without Love, Aretha Frankiin,
ATLANTIC

VO N o b WN

—
(=]

. Heavy Fallin’ Out, Stylistics, avco
. Long As He Takes Care Of Home,
Candi Staton, wARNER BROS

oW W NO v

. My Fair Lady, Soundtrack, columsia |,

VOX JOX

(Continued from page 10) -

IF YOU’RE wondering what else
psychic Micki Dahne had to say
that we didn’t print in the last issue,
or perhaps you want to give your
listening audience a shot at her pre-
dictions, that phone number is (305)
620-3810, or you can drop her a line
at P.0O. Box 630337, Miami, Fla.
33163.

The name Charlie Parker, al-
ways synonymous with WDRC, is
now affiliated with another Hart-
ford property as the veteran PD
comes out of retirement to provide
creative services for WHCN there.
The passing of 1984, by the way,
marks Charlie’s 40th anniversary in
radio.

Looking for oldies with KHOW
Denver’s “The Boogieman”? Well,
you’ll still find the oldies in the 7 to
11 p.m. slot, but The Boogieman has
decided to confine his boogying to
weekends—Saturday afternoons, 2
to 6 p.m. A new evening jock should
be announced by the time you read
this.

Upped from VP/station manager
to president/GM at Santa Fe's
KLSK is Gary Boal. That moves
former president Linda Thomas
Sims into the vice presidency. She’ll
remain director of community ser-
vices on a half-day basis, joining
Westwind Travel there as “a half-

New NYMRAD
Committee Targets
Alcohol Abuse

NEW YORK Up against the adver-
tising ploy that all the finer things
in life are as attainable as a bottle of
liquor, the New York Market Radio
Broadcasters Assn. (NYMRAD)
has formed a special committee to
combat alchohol abuse and drunk
driving.

Noting that cigarette smoking did
not diminish significantly with

"~ the ban on tobacco advertising, a

NYMRAD resolution claims that
barring alchohol ads  would
“achieve no useful results.”” As
such, the non-profit organization of
radio stations, networks and rep
firms intends to dissuade advertis-
ers from misrepresenting the vir-
tues of liquor, and to locate and dis-
seminate public service announce-
ments on the issue. Inner City
Broadcasting and WLIB/WBLS
general manager Charles Warfield
is chairing the committee.

e

ETR B e : i e
PSR v R

WOWing Them. Passport/Jem artist Wendy O. Williams visits WYSP

day travel consultant.” Obviously
we're talking short trips here. It
helps that her husband Bill is the
majority stockholder in the station,
which features, well, everything.

Ken Mellgren’s got Washing-
ton’s WRC where he wants it, with
the nostalgia outlet featuring Larry
Walton in mornings, Les Carpenter
middays, Evan Haning 2 to 4 p.m.
and Gene Packard afternoons. The
station of the stars also features
Mac McGarry and Felix Grant on
the weekends.

Exiting D.C. for warmer climes is
“Party’’ Marti Ryan, a former
WDJY and WAV A personality, who
now hangs her hat on the 7 to mid-
night shift at Tampa Bay's WMGG.

Another PD makes good, as
KXOL Ft. Worth’s Tom Wayne is
upped to GM at the Texas outlet. He
replaces Mac Curtis, who's now
with Traffic Patrol in Dallas. Upped
to PD is afternooner Jason Walker,
an alumnus of KLIF Dallas, where
he was MD and acting PD. Even in
his ascent to management, Wayne
will not forsake his air duties: He
now handles the 9 to noon slot.

Over in Houston, Jay “Morning”
Michaels (Darren Ray Hibler) can
now be heard on All Pro’s KYOK.
The urban personality previously
worked at L.A’s KDAY.

Sliding into early evenings at ur-
ban WBLX Mobile is Barrette
Turner, while Jeanine Smith adds
weekend air duties to her copywrit-
ing responsibilities.

CHIEF OPERATOR—now there’s
a term you don’t hear much any-
more. Nonetheless, that distinction
belongs to Kevin “K.M.” Richards,
according to KAAP (Unforgettable
1400) and KKBZ (The New 97 FM)
Santa Paula GM John Squyres.
What that means is that the moring
personality will oversee the Califor-
nia stations’ engineering and FCC
compliance.

Upped to LSM at Washington’s
WGMS is Rick Leverrier . ..
WNEW-FM New York’s Dennis El-
sas, meanwhile, is seen as well as
heard in his new perch as special
contributor to “P.M. Magazine,”
seen on WNEW-TV there. Each Fri-
day, Elsas, who'll retain his FM
weekend slot, can be viewed as he
reviews the latest from the swing-
ing, swirling world of showbiz.

Speaking of which, we caught a
great deal of Don Imus during the
holidays, as he was visited by his
brother Fred, who apparently is
packing his bags in Cheyenne. Ac-
cording to the duo, Fred’s new zip
code will either be in Albuquerque

Motor City Outcry Changes
WJR/WHYT Moving Plans

BY MOIRA McCORMICK

DETROIT WJR/WHYT are stay-
ing put, to the great delight of the
Motor City. Public outery following
the stations’ announc®ment last
spring that they would be moving
headquarters to nearby Troy after
62 years in Detroit was so great, ac-
cording to WJR/WHYT president
and general manager Ron Pancratz,
that “management decided the sta-
tion won’t relocate.”

The announcement came Dec. 5,
the same day the Detroit City Coun-
cil passed a unanimous resolution
urging the station to stay in the
city, says WJR promotion director
Diane Taylor.

According to Taylor, the 50,000-
watt clear channel station has been
broadcasting from the art deco
Fisher Building since May 4, 1922.
Capital Cities Broadcasting of New
York bought the AM/FM combo in
1964 for $21 million and has re-
mained as owner ever since.

Philadelphia’s studios to talk up her physique, new album and video. Standing
from left are music director Mark Didia, air talent Anita, Williams, air personality

Pam Merly and Jem'’s Linda Feder.

Last Spring, WJR management
announced that the stations would
be moving 10 miles north of Detroit
to suburban Troy sometime in 1985.
The strong public reaction against
the proposed move, coupled with
the FCC'’s initial rejection of their
application—due to too much dis-
tance between headquarters and
transmitter—caused the station to
reconsider.

According to general manager
Pancratz, the FCC’s preliminary
ruling against the move “was not a
major factor in the decision. Our at-
torneys have told us that we could
convince the FCC to approve our

-move. But it is the outpouring of the

public and Detroit officials that con-
vinced us we should respond to the
city’s invitation to explore other lo-
cations.”

The lack of needed space for sta-
tion headquarters has not changed,
says promotion director Taylor, but
a new location is now being sought
within Detroit city limits.

or Anaheim, but if you ask us, he
sounds enough like Don to stay in
the Big Apple—with him (maybe
WNBC could present “The Imus
Brothers’ in afternoon drive, while
Howard Stern conducts “Lesbian
Dial-A-Date” during a more appro-
priate lunchtime daypart) or
against him. (Don’s competition
could have a field day promoting
Fred, bringing sibling rivalry to
new heights.)

Over at Kiss (WRKS), G. Keith
Alexander can now be heard week-
ends. If you weren't paying atten-
tion, he had been across town at
"KTU.

WE SPENT some time up in
Bridgeport at the American Come-
dy Network, visiting Dale Reeves,
Bob James and Andy Goodman. If
you’ve somehow missed this vital
service, give them a call; it can be a
lifesaver for personalities. The trio
is also undertaking the noble task of
putting together a book on morning
shows—how to, and for that matter
how not to. So if you're waking up
Cleveland—Ohio or Tennessee—
and haven’t gotten your question-
naire yet, that’s another reason to
give them a call. If nothing else,
you’ll be immortalized in print.
(203) 384-9443 is the number.

Then there’s FM 100 Memphis
(WMC-FM) lady of the evening J.
Karen Thomas, who finds herself
playing herself—or close to it—in
Dino De Laurentiis’ “Marie: A True
Story.” The movie, concerning the
former Tennessee governor Ray
Blanton, is currently being shot in
Nashville. And as to why Karen got
the part, her list of stage and tv
credits could choke a horse. None-
theless, once filming is complete
she’ll be back in the 10 p.m. to 2 a.m.
slot on the contemporary Scripps-
Howard station.

Up in Louisville, Gary Moore is
also taking to the stage. The WRKA
afternoon personality is making his
theatrical debut in “Sister Mary Ig-
natius Explains It All For You.”

Into the research director slot at
Phoenix’s KNIX slides Jess Han-
son ... Promoted to assistant re-
search director at Philadelphia’s

'WPEN/WMGK is Victoria Gold-

smith ... Don Lurie, ex-KXL Port-
land, segues across town to KKSN
as marketing consultant.

Calendars out? The American
Public Radio Affiliates conference
will be held May 17-19 at Vail,
Colo.’s Westin Resort Hotel. Should
you need more info, contact Diane
Engler at (612) 293-5417.

Applicants for membership in the American
Society of Composers, Authors & Publishers
who meet the following requirements will be ac-
cepted as follows:

Writers: Any composes or author of a copy-
righted musical composition who shall have had at
least one work of his composition or writing regu-
larly published or commercially recorded.

Any composer or author of a copyrighted mu-
sical composition who is not found to be eligible to
membership in the participating class may be
elected as an associated member.

WHO DO YOU HAVE TO BE
TO JOIN ASCAP

Publishers: Any person, firm, corporation
or partnership actively engaged in the music pub-
lishing business whose musical publications have
been used or distributed on a commercial scale,
and who assumes the financial risk involved in the
normal publication of musical works.

1 LINCOLN PLAZA
NEW YORK, N.Y. 10023
(212) 595-3050
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~ Jeatured Programming

NBC RADIO gives birth to a new
programming wing with the chris-
tening of NBC Radio Entertain-
ment, a unit devoted to long-form
programming that debuts Jan. 27
with the monthly “Live From The
Hard Rock Cafe.” Broadcast from
the popular industry eatery in New
York, the hour-long music/variety

show will feature different celebri- .

ty hosts each week, artist inter-
views and tour information.

As the new program is launched,
NBC'’s spirits are especially high:
The network recently walked away
with several awards at the 19th an-
nual Gabriel Awards, an Unda-
USA-sponsored competition that
honors programs reflecting excep-
tional human values. NBC and The
Source took a joint award in the in-
formational/educational category
for their “Prisoners Of War” and
“Healing The Wounds” specials.
Also boosting moods at NBC are
the addition of WAOK Atlanta and
WBSM New Bedford, Mass. as new
affiliates.

CBS News also received a Gabriel
award for its “D-Day Plus Forty
Years,” a commemorative special
featuring Edward R. Murrow and
other war correspondents who re-
ported on the Normandy invasion.
Further kudos go to CBS Radio Sta-
tions News Service as winner of the
Alice Award at the National Com-
mission on Working Women'’s
“Women At Work Broadcast” meet.
CBS'’s winning entry was “A Life-
style Report,” which was judged to
have best met the “Alice” criterion
of “recognizing work force females
through accurate portrayal of their
lives.”

Also at CBS, Alan Fuller and
Thomas Reeve are dubbed CBS Ra-
dio Western and Midwest sales
managers respectively for the com-
pany’s radio networks. Fuller was
an account executive in CBS’s Los
Angeles spot sales office, and
Reeve had held the same post for
the Networks in New York. Finally,
Robert Schroeder is upped to man-
ager of Midwest sales development.
He was manager of the Chicago
sales office, where he remains head-
quartered.

And, not to leave ABC out in the
cold, the network elevates Blaise
Leonardi to vice president, Eastern
sales manager, and names Frank
Leoce New York sales manager for
its seven networks. Leonardi was
sales manager for ABC Youth Net-
works; Leoce had held the same
post for the Adult Networks.

WOR NEW YORK puts citizens in
touch with the state’s Attorney
General, Robert Abrams, via the
weekly “Ask The Attorney Gener-
al,” which debuted recently. The
two-hour Sunday afternoon pro-
gram allows listeners to phone in
comments and pose questions on le-
gal rights, consumer scams and oth-
er matters. WOR has also picked up
“Newsweek On The Air,” the hour-
long show co-produced by RKO and
Newsweek magazine and hosted by
the magazine’s senior editor, David
Alpern. Formerly heard on WMCA
New York, and aired on more than
130 affiliates, the three-year-old
program will air on WOR each Sun-
day night.

Still in a political vein, WSPD To-
ledo, Ohio, has inaugurated a state-
wide network wherein listeners can
speak to Ohio’s Gov. Richard Ce-

leste about a variety of topics. Be-
gun as a one-shot special for WSPD,
the program garnered enough lis-
tener response to support monthly
syndication. It’s now aired by
WERE Cleveland, WKRC Cincin-
nati, WKBN Youngstown, WMRN
Marion, WLEC Sandusky and
WIMA Lima. KIM FREEMAN

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate local stations
have option of broadcast time
and dates.

" Dec. 31-Jan. 6, Ricky Skaggs,
Country Closeup, Narwood Produc-
tions, one hour.

Dec. 31-Jan. 6, Bryan Adams,
Off The Record, Westwood One,
one hour.

Dec. 31-Jan. 6, Carpenters, Part
I1, Star Trak Profiles, Westwood
One, one hour.

Jan. 4-6, Elton John, Rare &
Scratchy Rock’n’Roll, Program
Services Group, three hours.

Jan. 4-6, Anne Murray, The
Great Sounds, United Stations,
four hours.

Jan. 4-6, Elvis Presley, Dick
Clark’s Rock, Roll & Remember,
United Stations, four hours.

Jan. 4-11, Ratt, Metalshop, MJI
Broadcasting, one hour.

Jan. 56, Temptations, Shirley
Jones, Music & Memories, Strand
Broadcasting, one hour.

Jan. 7-13, Toto, Star Trak Pro-
files, Westwood One, one hour.

Jan. 7-13, Gene Krupa Tribute,
Part 11, The Music Makers, Nar-
wood Productions, one hour.

Jan. 7-13, Bobby Braddock,
Country Closeup, Narwood Produc-
tions, one hour.

Jan. 7-13, Mtume, Special Edi-
tion, Westwood One, one hour.

Jan. 11-13, Neil Sedaka, Rare &
Scratchy Rock’n’Roll, Program
Services Group, three hours.

Jan. 11-13, Ed Ames, The Great
Sounds, United Stations, three
hours.

Jan. 11-13, Electric Light Or-
chestra, Dick Clark’s Rock, Roll &
Remember, United Stations, four
hours.

Jan. 12-13, Duane Eddy, Robert
Culp, Music & Memories, Strand
Broadcasting, one hour.

Jan. 14-20, Herbie Hancock, Spe-
cial Edition, Westwood One, one
hour.

Jan. 14-20, Billy Eckstine, The
Music Makers, Narwood Produc-
tions, one hour.

Jan. 14-20, Michael Martin Mur-
phey, Country Closeup, Narwood
Productions, one hour.

Jan. 18-20, Dionne Warwick,
The Great Sounds, United Stations,
three hours.

Jan. 18-20, Donovan, Dick
Clark’s Rock, Roll & Remember,
United Stations, four hours.

Jan. 21-27, Jerome Kern Trib-
ute, The Music Makers, Narwood
Productions, one hour.

Jan. 21-27, David Frizzell, Coun-
try Closeup, Narwood Productlons,
one hour.

Jan. 21-27, Tex Beneke, The
Great Sounds, United Stations,
three hours.

Jan. 25-27, Little Richard, Dick
Clark’s Rock, Roll & Remember,
United Stations, four hours.

- WKRC

Billboard”

ADULT CONTEMPORARY
MOST ADDED

A weekly national compilation of the most
added records on the radio stations currently
reporting to the Top Adult Contemporary
Singles chart.

NEW TOTAL

76 REPORTERS ADDS ON
ELTON JOHN 16 3
IN NEON
BARBRA STREISAND 16 2
MAKE NO MISTAKE (HE'S
MINE)
MANHATTAN TRANSFER 6 2
BABY COME BACK TO ME
FOREIGNER P
| WANT TO KNOW WHAT LOVE
1S
WHAM 1 15

CARELESS WHISPER

WSKY Asheville, NC
WRMM Atlanta, GA
WSB-AM Atlanta, GA
KEYl Austin, TX

WBAL Baltimore, MD
WFBR Baltimore, MD
WAFB Baton Rouge, LA
WJBC Bloomington, IL
KBOI Boise, ID
WBEN-AM Buffalo, NY
WGR Buffalo, NY
KTWO Casper, WY
WVAF  Charleston, WV
WBT Charlotte, NC
WCLR Chicago, IL
WYEN Chicago, IL
Cincinnati, OH
Cincinnati, OH
Cleveland, OH
Cleveland, OH
Columbus, OH
KMGC Dallas, TX
WLAD Danbury, CT
WHIO-AM  Dayton, OH
KHOW Denver, CO
KRNT Des Moines, IA
WOMC Detroit, MI
WRIE Erie, PA

WEIM Fitchburg, MA
WTIC-AM Hartford, CT
WENS Indianapolis, IN
WSLI  Jackson, MS
WIVY Jacksonville, FL
KMJJ Las Vegas, NV
KOST Los Angeles, CA
WHAS Louisville, KY
WRKA Louisville, KY
WMAZ Macon, GA
WIBA Madison, Wi
WRVR Memphis, TN
WAIA  Miami, FL

WISN Milwaukee , WI
WTMJ Milwaukee, WI
WCCO Minneapolis, MN
WLTE Minneapolis, MN
KWAV  Monterey, CA
WHHY Montgomery, AL
WLAC-FM Nashville, TN
WCTC New Brunswick, NJ
WPIX New York, NY
WWDE Norfolk, VA
KLTE Oklahoma City, OK
KOIL Omaha, NE

KKLT Phoenix, AZ

KOY Phoenix, AZ
WWSW  Pittsburgh, PA
KEX Portland, OR

KGW Portland, OR
WPRO-AM Providence, RI
WPTF  Raleigh, NC
WRVA Richmond, VA
WHAM Rochester, NY
KQSW Rock Springs, WY
WSGW Saginaw, M|
KSL Salt Lake City, UT
KFMB8-AM  San Diego, CA
KFMB-FM San Diego, CA
WGY Schenectady, NY
KIXi Seattle, WA

KKPL Spokone, WA
KSD St. Louis, MO
KKJO St.Joseph. MO
WIQI Tampa, FL
WWWM Toledo, OH
KRAV Tutsa, OK

WLTT Washington, DC

WLLTY
wMmJi
w2zp
WTVN
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HOT
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E VA
é\ éx- o TITLE ARTIST
3 4" &*‘ LABEL & NUMBER/DISTRIBUTING LABEL

Weeks at No. One: 2
¢ JERMAINE JACKSON

10 DO WHAT YOU DO  aRrisTA 1-9279

—
w

ALL | NEED QWEST 7.29238/WARNER BROS.
JACK WAGNER

FULL MOON/WARNER BROS. 7-29126
¢ CHICAGO

YOU’'RE THE INSPIRATION

o
_—
o
o

ES PARANZA 7-99701 /ATCO

“@@@%

~N
—

1 SEA OF LOVE
¢ HONE JR.

1071412 ALL THROUGH THE NIGHT  PORTRAIT 37-04639/EPIC
CYNDI LAUPER
® 17lisl s LOVE LIGHT IN FLIGHT mOTOWN 1769
STEVIE WONDER
@ 151235 FOOLISH HEART  cowumia 38-04693
& STEVE PERRY
SKYLARK  asyLum 769671
@ 14% 18§5. . LINDA RONSTADT
MISSING YOU rca 13966
1as DIANA ROSS
@ 2312911 MAKE NO MISTAKE, HE'S MINE COLUMBIA 38-04695
BARBRA STREISAND WITH KIM CARNES
IN NEON  GEFFEN 7-2911/WARNER BROS.
21< 7|4 & ELTON JOHN
@ 20|24 5- TAXI DANCING  rca 13861
: RICK SPRINGFIELD WITH RANDY CRAWFORD
18 |18 ZEJ 8- THIEF OF HEARTS  CASABLANCA 880308-7 /POLYGRAM
- BE & MELISSA MANCHESTER
253303 | | WANT TO KNOW WHAT LOVE IS  atianTic 7-89596

» & FOREIGNER
s !ls 1; PENNY LOVER  MOTOWN 1762

[t
[—]

¢ LIONEL RICHIE

@ 30 | —| 1 | CARELESS WHISPER coLumeia 3804691
& WHAM FEATURING GEORGE MICHAEL
22 1218 1‘1 AFTER ALL  WARNER BROS. 7-29262

= @ AL JARREAU
23 i13112}13 OUT OF TOUCH Rca 13916

¢ DARYL HALL & JOHN OATES

21321 BABY COME BACK TO ME  ATLANTIC 7-85994
THE MANHATTAN TRANSFER
25 1191413 WAKE ME UP BEFORE YOU GO-GO coLumBia 38.04552
¢ WHAM
_ 26 124115116 WHAT ABOUT ME? Rca 13899
KENNY ROGERS WITH KIM CARNES AND JAMES INGRAM
DESERT MOON  AsMm 2666
27 | %1616 ¢ DENNIS DEYOUNG
N YOU MAKE ME FEEL LIKE CHRISTMAS CcOLUMBIA 38.04719
EW} NEIL DIAMOND
CARIBBEAN QUEEN  :VE/ARISTA 1-9199
287 \25| 07 & BILLY OCEAN
20/20  WARNER BROS. 7-29120
i E GEORGE BENSON
1 3 TI AMO  ATLANTIC 7-89608
3 2|z LAURA BRANIGAN
TENDER YEARS  SCOTT! BROS. 4-04682/EPIC )
32 |32 )5 ¢ JOHN CAFFERTY
STARRY NIGHT usa ool
(:) EW
N ' GEORGE FISCHOFF
LIKE A VIRGIN SIRE 7.29210/WARNER BROS,
4
3 (u)m) & MADONNA
35 [35]36] 7 WE BELONG  cHRysaLIS 4-42826
& PAT BENATAR
9f—1 2 (CAN'T FALL ASLEEP TO A) LULLABY caPITOL 5430
AMERICA
1 JUST CALLED TO SAY | LOVE YOU MOTOWN 1745
7 |u% 2 ¢ STEVIE WONDER
CAN'T LET GO  atLanTIC 7.89611
38 |20 & STEPHEN STILLS
@ N MISTAKE NO. 3  VIRGIN/EPIC 24-04727
. EW’ CULTURE CLUB
NEW} THE GREATEST GIFT OF ALL Rca 13945

KENNEY ROGERS AND DOLLY PARTON

C) Products with the greatest airplay this week. ® Recording Industry Assn. Of America (RIAA) seal for
sales of 500,000 units. A RIAA seal for sales of one million units.
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The Last Factory of Livermore, Calif. introduces the Last System Formula for
record and stylus care. The five different fluid formulas include cleaners,

preservatives and brushes.
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New VSDA Chapter Bows in Tampa

Ross Sees Regional Wings Facing Various Hurdles

BY EARL PAIGE

LOS ANGELES With the rapid ex-
pansion of video stores around the
country, the Video Software Deal-
ers Assn. (VSDA) is trying to keep
pace with the formation of regional
chapters. But each chapter forma-
tion can entail numerous hurdles, le-
gal and procedural, according to Art
Ross, a national director of VSDA
and member of a committee map-
ping bylaws for new regional
chapters.

As an example, Ross, who owns
Tampa Video Station in Florida, has
been involved in launching a re-
gional VSDA chapter in that mar-
ket, which recently held its first
meeting.

The biggest hurdle for embryo

=
Shalett

T " I
by Mike

WHY IS IT that sometimes a
group will be doing well on the
road, drawing good crowds at their
concert dates, but not selling prod-
uct at a similar rate? The opposite
may also be true—an artist may
have success at the retail counter
but not be able to put fannies in
concert seats.

At Street Pulse Group, we have
begun to take a more active look at
the concert-goer. We recently an-
nounced a working relationship
with John Scher and Monarch En-
tertainment to begin surveying
concert audiences at the point of
entrance to a particular venue.
This new survey technique is
called Custom Concert Profile. We
have also begun to ask record con-
sumers about their concert atten-
dance habits in our normal record
consumer surveys.

In our October/November con-
sumer survey, we asked our sam-
ple if they had attended a concert
in the past six months. If they had,
we then asked how many and of-
fered the choices of none, one or
two, three to five and more than
five.

Two-thirds of our respondents
indicated that they had attended a
concert in the past six months. In
breaking down the concert-goers
among our record buyers, we
found that 60% said they attended
one or two shows, 25% said they
went to between three and five
shows, and almost 15% said they
went to six or more.

Among all concert-goers in our
sample, the sex demographic broke
down exactly along the lines of our
average record consumer. There is
a difference in age, with concert at-
tendees being less likely than our
average record consumer to be 15
or younger. Thirty-six percent of
the positives were between the
ages of 19 and 24, as opposed to a
survey average of 31%.

It’s also interesting that those
record buyers over the age of 25 in-
dicated that they were attending
concerts at the same pace or better
than they purchase records. In this
survey, 33.7% of our record con-
sumers were 25 or older. The com-

parable figure for the concert
crowd was 36%!

While we indicated in our last
column that soft rock is currently
the favorite form of music, it loses
a few points with concert attend-
ees. New wave ties with soft rock
as their favorite, with both new
wave and hard rock showing in-
creased interest with this crowd as
compared with the survey sample

compared to our survey average.

WITH THE new year just getting
underway, Street Pulse Marketing
and Billboard would like to thank
all the retailers who participated in
the survey upon which “On Tar-
get” has been based. Without your
help there would be no “On Tar-
get,” and we hope that some of our
results have justified the time

A new look at the connection between
concert attendance and record sales

on the whole.

MTYV is a very positive avenue
by which to reach the concert-goer.
Nearly 60% have access to and
watch the channel. Light, moder-
ate and heavy watchers all show
an increase when compared with
the average record consumer. This
speaks well for the network’s con-
stant tour information.

The concert-goer is a heavier
record buyer than normal. Again,
nearly 60% purchase more than six
records every six months. There is
no appreciable difference in config-
uration habits or those regarding
single or 12-inch purchases.

The only stimulant for record
purchase that is different from our
average consumer is MTV. Here
again, the channel has an in-
creased positive effect. It’s inter-
esting to note that tv on the whole
is mentioned less, while radio’s ef-
fect is exactly the same.

There is a difference in radio for-
mat preference. Forty-four per-
cent of the concert-goers prefer an
AOR station, as compared to
26.4% for top 40. In our complete
consumer sample, the breakdown
is 37% album radio, 32% top 40.

We are also more likely to find
the concert-going record buyer
shopping in a record store not lo-
cated in a mall. Seventy percent in-
dicated a non-mall store as the
place where they normally pur-
chase their records. That is a 7%
increase over our average.

Twenty-three percent of the con-
cert attendees indicate Rolling
Stone as one of their three favorite
magazines. Musician breaks into
the top 10 favorite magazines, as

you've given us.

Our thanks—in no particular or-
der—to: the Musicland Group,
Western Merchandisers, Record
Bar, Camelot, Licorice Pizza, RPM
Records, Collector’s Records, LP
Goodbuy, Coconuts, Tower, Ste-
ven’s, the Record Shops, Island
Sounds, Ore Folkjokeopus, Elroy,
Electric Fetus, Benel, Down In The
Valley, Chapter 3, Budget, Cactus,
All Records, Don’s Record Shop,
Orange’s, Rolling Stones Records,
Strawberries, Record Town, Har-
vard Co-op, Everett Music, Ran-
dolph Music Center, Peaches and
Record Factory.

“On Target” is a bi-weekly fea-
ture to help readers understand
more about consumer buying
habits and trends. The column is

based on retail research conduct- |,

ed by the Street Pulse Group, a
New York-based music industry
marketing consultancy of which
Mike Shalett is president.

For its primary retail survey
technique, Street Pulse distrib-
utes packets containing question-
naires and product to 50 retail
stores around the country. A
packet is handed out randomly
to a consumer immediately after
he or she has paid for a purchase,
and a $2 coupon, good for the con-
sumer’s next purchase at the
store, is the motivation for com-
pleting the questionnaire. The av-
erage survey incorporates over
700 respondents, a sample equal
to those used by Gallup or Roper
in their polls on political issues.

chapters, Ross finds, is planning for
legal representation at each gather-
ing and how to get the most out of
counsel. Right now, it ranges from
a perfunctory introduction to mak-
ing a counselor a central focus.

At the meeting, Ross cited a dan-
ger in chapters circulating and dis-
cussing a ‘“‘bad customer list.”
While such a review seems utilitari-
an at first, he said, it can be illegal:
“We're informed that customers
cannot be identified on such lists un-
less they’ve been indicted or con-
victed.”

Citing a hypothetical situation
where a customer doesn’t return
rentals and gets on a list because he
is victim of a serious accident, Ross
said, “He can not only bring suit
against the local chapter, but also
the national group.”

Still another potential problem de-
veloping is what role vendors
should play. In organizing the kick-
off here, vendors and distributors
were politely not invited. “We want-
ed the retailers to have no inhibi-
tions,” said Ross. “With vendors in
on it, it becomes a sales pitch, which
is all right, once we're organized.”

Ross isn’t saying vendors and dis-
tributors aren’t important. In fact,
co-chairman here was Bob Skid-
more, a distributor and a retailer
but also a VSDA director. “We told
everyone Bob was wearing his deal-
er hat,” jokes Ross, who says he
wanted Skidmore's support because
VSDA directors are mandated to
get chapters going.

Another distributor volunteered a
list of stores. How to drum up atten-
dance is a huge problem, claimed
Ross. One reason is that there are
so many new video stores opening
constantly. “Every weekend our pa-
per is full of new dba’s,” Ross said.
“It’s incredible. So we used the Yel-
low Pages, VSDA'’s list and one list
from a wholesaler. We had 130 store
names.

“Then my daughter, Martha, got
on the phone. I also talked to many
of the dealers. We ended up with 65
at the meeting.”

Because delegates at chapter
startups don’t know one another,
Ross and Skidmore innovated. “We
lined up officers in advance,” Ross
noted. “We’ll have a formal election
in six months.” St. Petersburg deal-
er Don Ford is interim president.

Recruitment in VSDA is a must,
reasons Ross, because VSDA is sub-

sidizing all the chapters which can-
not charge dues. “We can’t have
people taking a free ride,” he says,
adding that many of the 65 here are
not yet members of the national
group.

One key issue in Florida is X-rat-
ed product, a category concerning
several chapters. Ross said the con-
sensus was to approach the state as-
sembly because, in Florida, local
communities enforce laws. “It’s a ri-
diculous situation here. There is no
enforcement in Orlando or Miami.”

Ross foresees more Florida chap-
ters. “One in Orlando is very feasi-
ble.” On the same day the chapter
formed here, VSDA national chap-
ter coordinator Karen Bell helped
launch another in the Miami area.

UcC
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The Sound Accessories Corp., North
Hollywood, Calif., introduces SACpac,
a belt for carrying personal stereos
and three cassettes. Belts are black,
with pouches available in red, white or
black. Suggested retail price is
$14.95.

For fast action, use
ACTIONMART

the Billboard
Classified.

Call Jeff Serette toll
free at (800) 223-
7524 (NY residents
dial 764-7388).

Original Quality Glossy

PRINTS
FOR PENNIES

B&W or full
color

For FANS &
PROMO

made from
print or
negative

Write for brochures & samples

MASS PHOTO

COMPANY

1315-8 Waugh, Houston TX 77018

DIVIDER CARDS

ALL SIZES AVAILABLE

15‘ and up
Why PayMore?

Direct from Manufacturer
Call or Write

Sam Lempert

(212) 782-2322
109 So. 5th Street, Brooklyn.N Y. 11211

AL-LEN CUTTING CO
Special Volume Rates

We Buy Used and
Obsolete Cards
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VED

by Faye Zuckerman

A weekly column focusing on
hardware and software develop-
ments in the home computer in-
dustry.

GOMMODORE INTERNATION-
AL will take a high profile at the
Consumer Electronics Show in
Las Vegas, which begins Saturday
(5) and runs through Tuesday (8).
The firm will roll out a new home
computer, the Commodore 128
(for 128K of memory), at the
show.

I

cluded on the Commodore 128 are
an 80-column color display and
memory expansion up to 512K. The
firm also assures that disk drives
for the C-128 are fast-moving.
Commodore has received criticism
for its disk drives for the C-64,
which are extremely slow. It can
take as long as one minute to load
a program, some retailers say.

SANDY FELDSTEIN, an accom-
plished composer and music teach-
er, has published a computer pro-

Commodore plans a CES unveiling
for its new C-128 home computer

The C-128 can run already-exist-
ing programs for the firm’s popu-
lar $200 Commodore 64 system, as
well as business software compati-
ble with the CP/M operating sys-
tem. The Pennsylvania high tech-
nology firm is planning to position
it as a system slated for either a
home or business environment. A
Commodore spokesman says the
C-128 “comes to market with liter-
ally thousands of software pack-
ages to choose from.”

Other features expected to be in-

gram that teaches the basics of
music theory. Entitled “Music
Made Easy,” it comes with a 48-
page booklet based on Feldstein’s
popular music course.

According to Alfred Publishing,
which is distributing the program,
the music software presents les-
sons on screen with illustrated mu-
sic and notes. It also contains a se-
ries of drills and quizzes.

“Music Made Easy” is available
on Commodore and Apple comput-
ers. Its suggested retail price is

$29.95.

ENTERTAINMENT SOFTWARE
maker Microlab will be making an-
other foray into the home office
computer program area with the
rollout of “Tax Manager,” a tax
preparation computer package.
The company is billing “Tax Man-
ager” as “simple to use.”

“Through short responses to
questions posed by the computer,
the program determines which
forms to file along with the stan-
dard 1040 form,” a spokesman for
the Illinois firm says. Additionally,
the package can study each line in
tax forms and pick up mathemati-
cal errors, as well as automatically
changing all subsequent related
figures if a mistake is discovered.

The suggested retail price for
Microlab’s tax package is $75 for
Atari, Commodore and Apple II
computers. A $180 tag is attached
to the Macintosh version of this
program; the IBM PC/PCjr soft-
ware is priced at $250.

Los Angeles-based Monogram
and Arrays/Continental Software
are also offering tax preparation
software. Monogram’s “Forecast”
and Arrays’ “The Tax Advantage”
will retail for less than $70.

New Releases

ALBUMS

A Public Service of This Magazine

81
L] ST”QY

A =k

FORS

PU ’%‘ & The Advertising Council

The following configuration ab-
breviations are used: LP—album;
EP—extended play;, CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses follow-
ing the manufacturer number.

POPULAR ARTISTS
A DROP IN THE GRAY
Certain Sculptures
LP Geffen GHS 24045/WEA/$8.98
CA M5G 24045/$8.98
CARMEN, ERIC
LP Geffen GHS 2404/WEA/$8.98
CA M5G 24042/$8.98
DUKE TUMATOE
Dukes Up
LP Blind Pig BP-1584/$8.98

FOGERTY, JOHN
Centerfield

LP Warner Bros. 1-25203/WEA/$8.98
CA 4-25203/$8.98

FOREIGNER

Agent Provocateur

LP Atlantic 81999-1/$9.98

CA 81999-4/$9.98

HYATT, JOHN

Warming Up To The ice Age
LP Geffen GHS 24055/WEA/$8.98
CA M5G 24055/$8.98

RATT

LP Atlantic 90245-1/$6.98
CA 90245-4/$6.98

BLACK
BENSON, GEORGE
20/20

LP Warner Bros. 1-25178/WEA/$8.98
CA 4-25178/$8.98

CLASSICAL
ALBINON)

Il Nascimento Dell "Aurora

June Anderson, Margarita Zimmerman,
Susanne Klare

t Solisti Veneti

Claudio Scimone, cond.

LP Erato Num-75152 (2)/RCA/$21.98

CHABRIER

Le Roi Maigre Lui

Barbara Hendricks, Isabel Garcisanz,

Gina Quilico, Charles Dutoit, cond.

Chorus of Radio France, New Philharmonia
Orchestra of Radio France

LP Erato NUM-75162 (3)/RCA/$21.98

CHOPIN

The Chopin Collection
Vol. 2: The Mazurkas
Arthur Rubinstein

LP RCA ARL3-5171 (3)/$29.98

LISZT

A Faust Symphony

John Aler/James Conlon, con.

Men’s Chorus of the Slovak Philharmonic
Bratislava, Totterdam Philharmonic

LP Erato NUM—75158 (2)/RCA/$21.98

MENDELSSOHN

Elijah

Edith Wiens, Carolyn Watkinson,
Keith Lewis

Gulbenkian Foundation of Lisbon
Michel Corboz, cond.

LP Erato NUM-75147 (3)/RCA/$32.98

(Continued on opposite page)
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TOP VIDEO GAMES

QI> Compiled from national -E
& & d? retail store sales reports. § § = '§
$/a/8 HEEE
o /&) o/ TE 5| 85| 2|2
RN MANUF ACTURER. CATALOG NUMBER Z|<|o| E
D 1 | a1 | SENTIPEDE hall
2 3 P || o bl I
3 w0 | 11| QBERT ke 5360 bl Il ol g
4 2 119 g&?ggggmms 5300 ° bl
5 | 4 | 12| JYNGLE HUNT bl Il g
6 | 6 | 51 | KANGAROO bl s
7|7 | 18| IARZAN ¢
8 | 2 | 3 | DONKEY.KONG bl I Bl
9 | 5 | «s | Mamo proTHeRs .
10 | 5 | 18 | STARTREK °
11 | 1 | 27 | DONKEY KoNG IR bl el
12 | u | | WARRooM, °
13 | reentRy | BATTLE ZONE °
14 | 16 | 49 | GONGO BONGO °l°
157 13|17 | X, 5212 ¢
16 | o | 5 | SALAXIAN, bl i g
17 | 12 | 69 | DECATHLON *
18 | 19| 7 E"ﬂz%%sen%?rﬁgs 1380 ° °
9N IS W =OLEARG SHiOH bl
20 | 17 | 53 | SPACESHUITLE °
21 | 21 | 11 | MINER 2049ER °
22152 §;¢Q§? g%BHSERs 1340 bl Il g
23 | 20 | 101 | RWERRAID & ° hall s
24 | 23 | 77 | BURCER TIME ¢ *
25 | 22 | 8o | RUFALL AX 108 bl Il I

® Denotes hardware configuration for which software 1s available.
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NEW RELEASES

(Continued from opposite page)

VARIOUS ARTISTS

The RCA/Met: 100 singers/100 Years
(Metropolitan Opera Centennial
compilation)

LP RCA CRM8-5177 (8)/$69.95

COMPACT DISC
DIO, RONNIE JAMES
The Last In Line
CD Warner Bros. 9 25100-2/WEA/no list
THE DOOBIE BROTHERS
The Best Of The Doobies
CD Warner Bros. 3112-2/WEA/no list
HARRIS, EMMYLOU
Profile Il The Best Of Emmylou Harris
CD warner Bros. 9 26161-2/WEA/no list
HAGAR, SAMMY
VOA
CD Geffen 24043-2/WEA/no list
JONES, RICKIE LEE
The Magazine
€D warner Bros. 9 25117-2/WEA/no list
JONES, RICKIE LEE
Pirates
CD warner Bros. 3432-2/WEA/no list
KHAN, CHAKA
| Feel For You
€D Warner Bros. 9 25162-2/WEA/no list

MADONNA

Like A Virgin

CD Sire 9 25157-2/WEA/no list
SUMMER, DONNA

Cats Without Claws

€D Getfen 9 24040-2/WEA/no list
TALKING HEADS

Stop Making Sense

€D Sire 9 25186-2/WEA/no list
WANG CHUNG

Points On The Curve

CD Getfen 4004-2/WEA/no fist
2Z TOP

The Best Of ZZ Top

€D warner Bros. 3273-2/WEA/no list

To get your company’s new releases listed,
either send release sheets or else type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to Linda
Moleski, Billboard, 1515 Broadway, New
York, N.Y. 10036.

Symbols for formats are 4= Beta,
¢v=VHS, ¢=CED and &=LV.
Where applicable, the suggested
list price of each title is given;
otherwise, “No List” or “Rental”
is indicated.

HOME VIDEO

BEST OF SHIELDS & YARNELL
& ¥ Emage Magnetice Associates IMAV 309/$49.95

BREAKIN’
Lucinda Dickey, Adolfo
“Shabba-Doo” Quinones,

Michael “Boogaloo Shrimp” Chambers
‘ ' MGM/UA Home Video MD100447/$29.95

Call for a FREE
Dealer Sales Kit:

o A “Buyer's Guide” with only
SUGGESTED RETAIL PRICES!

® A separate “Dealer Price
Schedule” with wholesale prices!
Use the “Buyer’s Guide” as

YOUR retail sales catalog. Use

ExSell as your BEST Source for

Audio/Video Accessories and

Recording Tape.

1-800-334-2484 (US)

1-800-672-2802 (NC)

Marketing _

THE BUTTERFLY BALL
Twiggy, David Coverdale, lan Gillan
& V¥ VCL Communications VL 9026/Media Home/$39.95
THE DAY OF THE COBRA
Franco Nero, Sybil Danning,
Mario Maranzana
& ¥ Media Home Entertainment M286/349.95
DOWN AMONG THE “Z" MEN
Peter Sellers, Harry Secombe,
Michael Bentine
& O Pacific Arts PAVR 560/MCA/$59.95
ELVIS: THE '68 COMEBACK SPECIAL
Elvis Presley
& ¥ Media Home Entertainment M452/$29.95
FLESHBURN
Steve Kanaly, Karen Carlson,
Macon McCalman
& ¥ Media Home Entertainment M758/$69.95
GALLAGHER—THE MADDEST
Gallagher
: ¥ Paramount Home Video 02333/$39.95
02333/$29.95
THE HUBERMAN FESTIVAL
Mozart: Sinfonia Concertante
Handel: Passacaglia
& W Pacific Arts PAVR-562/MCA/$39.95
IT'S YOUR FIRST KISS, CHARLIE BROWN/
SOMEDAY YOU'LL FIND HER,
CHARLIE BROWN
Animated Feature
» P Snoopy’s Home Video M332/Media Home/$29.95
THE MAN WHO LOVED CAT DANCING
Burt Reynolds, Sarah Miles
MGM/UA Home Video MB600263/$59.95
MV600263/$59.95
MANHATTAN
Woody Allen, Diane Keaton,
Mariel Hemingway
MGM/UA Home Video MB800469/$79.95
MV800469/$79.95
MRS. BROWN, YOU'VE GOT A
LOVELY DAUGHTER
Herman's Hermits
MGM/UA Home Video MB600429/$59.95
MV600429/$59.95
NATIONAL BAD TASTE COMEDY FINALS

FROM THE LET'S PARTY SERIES
& ¥ Image Magnetic Associates IMAV 308/$39.95

OVER THE BROOKLYN BRIDGE

Elliot Gould, Sid Caesar, Shelley Winters
MGM/UA Home Video MBB00470/$79.95
MV800470/$79.95

PACIFIC INFERNO

Jim Brown, Richard Jaeckel, Tim Brown
& ¥ VCL Communications VL 9030/Media Home/$59.95
THE PLUMBER

Judy Morris, Ivar Karts, Robert Coleby
& ¥ Media Home Entertainment M725/$59.95
PORTRAIT OF A WOMAN, NUDE

Nino Manfredi, Eleonora Giorgi,

Jean Pierre Cassel

& W Pacific Arts PAVR-561/MCA/$59.95

THE PRINCE AND THE PAUPER

Oliver Reed, Raquel Welch, Mark Lester
& ¥ Media Home Entertainment M756/$59.95

ROMANCE WITH A DOUBLE BASS

John Cleese

& W Pacific Arts PAVR 559/MCA/$39.95
SATURDAY NIGHT LIVE: PETER COOK
& DUDLEY MOORE

Guests: Neil Sedaka,

Jim Henson's Muppets

& VW warner Home Video 29010/WEA/$39.98
SHAKESPEARE: SOUL OF AN AGE

Sir Michael Redgrave, Sir

Ralph Richardson

& ¥ warner Home Video 29013/WEA/$29.98
SHERLOCK HOLMES AND THE

SIGN OF FOUR

Peter O'Toole, Animated Feature

& W Pacific Arts PAVR-563/MCA/$59.95

SID CAESAR'S SHAPE UP!

Sid Caesar

& ¥ Media Home Entertainment M459/$29.95
STREETS OF FIRE

Michael Pare, Diane Lane, Rick Moranis
& ¥ MCA Home Video 80085/$69.95
SURABAYA CONSPIRACY

Barbara Bouchet, Michael Rennie, Richard
Jaeckel

& ¥ International Video Entertainment 135-411/$59.95
SURF Il

Eddie Deezen, Linda Kerridge,

Cleavon Little

& ¥ Media Home Entertainment M757/$59.95
TIMERIDER

Fred Ward, Belinda Bauer, Peter Coyote
o Pacific Arts PAVR-12528/MCA/$29.98

THE TRAIN KILLER

Michael Sarazin
Vestron VB4107/$69.95
VA 4107/$69.95

TREASURE

@ Vestron VC2023/$34.95
TREASURE OF JAMAICA REEF
Cheryl Ladd, Stephen Boyd,

Roosevelt Grier
& W World Video Pictures WV-1015/$59.95

& VW Prism Entertainment 1929/$49.95

VIDEO REWIND

Rolling Stones
vestron VC1016/$29.95
VL1016/$29.95

WEEKEND PASS
@ Vestron VC5045/$29.95

THE WILD PANTHER

& ¥ World Video Pictures WV-1016/$49.95

WILL: G. GORDON LIDDY

Robert Conrad, Kathy Cannon, Gary Bayer
& V International Video Entertainment 214-408/$49.95
WOODY WOODPECKER AND

HIS FRIENDS, VOL. Il
& P MCA Home Video 80122/$29.95

To get your company’s new video releases
listed, send the following information—Ti-
tle, Performers, Distributor/Manufacturer,
Format(s), Catalog Number(s) for each for-
mat, and the Suggested List Price (if none,
indicate “No List” or “Rental")—to Linda
Moleski, Billboard, 1515 Broadway, New
York, N.Y. 10036.

Counter Intelligence

A weekly column focusing on the concerns and suggestions of retailers.

DEVELOPING ACTS NEED IN-STORES, T00: That's the point Armand Shaubroeck
makes at his House Of Guitars in Rochester. ‘““To be honest,” he says, “la-
bels are trying harder than they were a year ago to set up in-store promo-
tions with us.” But he still maintains that too many label people and pro-
moters think acts have to be well along in development to make in-store
feasible. :

“We wonder sometimes how hard promoters work to set up an in-store,”
he adds. “The promoter is in a spot. If nobody shows, he has to answer to
both the act and the label. What we want to say is that we're very good; we
can deliver audiences.” The 20-year-old shop, which offers both records and
musical instruments, has 43 employees.

As an example of an aggressively staged promotion, Shaubroeck cites
A&M'’s recent use of House Of Guitars for the filming of an MTV segment
featuring Tommy Shaw, who had been appearing at Rochester’s War Me-
morial. Conversely, House Of Guitars will stage promos with a musical in-
strument company that doesn’t even involve a label tie-in, as it recently did
with Billy Cobham.

“We send the labels the pictures, and they’re surprised,” Shaubroeck
says. “We aren’t asking for advertising money most of the time,” he adds,
noting that the idea is to sell records, instruments and tickets.

A CHRISTMAS STORY: New York insomniacs will testify to the staying power
of Crazy Eddie’s (in)famous television commercials, which continue to ap-
pear year in and year out with numbing frequency. The chain’s tv and radio
pitchman, Jerry Carrol, is a bona fide celebrity around town, and the New
York-based electronics and music retailer recently took competitor La-
fayette’s Circuit City to court in order to stop a knockoff ad campaign that
mocked Crazy Eddie’s ads and lowest-prices pitch.

As uniformly obnoxious as everyone agrees the ads are—so obnoxious
that the chain has become a dominant force in the tri-state area’s electron-
ics and music business—the shrieking style manages to grab the attention
of the usually pitch-resistant New York buyer, occasionally lampooning the
town’s loud, whirlwind atmosphere. And the chain’s best variation is its “12
days of Christmas” campaign, now an annual sales drive.

Based around television, the original “12 days” radio ads began “with a
couple of little Brooklyn girls in our warehouse,” recalls Harry Spero, di-
rector of advertising for Crazy Eddie. The girls, all of whom worked for the
chain, sang about sale items being offered to the tune of “The 12 Days Of
Christmas” in a Brooklyn accent that couldn’t be cut with a chainsaw. The
commercial was such a hit that it actually became a request item on New
York rock stations. And Spero decided bigger would be better.

“The next year we said, ‘Hey, let’s see what this thing would look like on
television, ”’ says Spero, who once again recruited the chain’s staff for the
spot. “It turned out to be a real plus for the employees and the organiza-
tion. It’s a boost to turn on the tv and see yourself.”

It’s also a boost to have an annual ad campaign that manufacturers want
to be a part of, and this year WEA, CBS and RCA/Arista have the featured
titles in the ‘12 days” promotion, which began Dec. 14 and ran through the
holiday with print, radio, and in-store stockings and header cards comple-
menting the ever-present tv spots.

“Every year it blows out a lot of stuff for us,” says Spero. “And we have
a lot of fun.” Edited by FRED GOODMAN

Nippon Columbia Co., Ltd., 14-14, 4-Chome, Akasaka, Minato-ku, Tokyo, 107 Japan

Denon America, Inc., 27 Law Drive, Fairfield, N.J., 07006
Audio Market Sales, 633 Main St., Milton, Ont. L9T 332 Canada
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GHOSTBUSTERS
8 Entortainment

David Crane is probably best
known as a video game hit-
maker. It was Crane who de-
signed the classic “Pitfall.”

Recently, however, he has
made a foray into the home com-
puter entertainment software
arena with the popular “Ghost-
busters,”” published by Acti-
vision. “I think I designed an en-
joyable product,” Crane says.
“If it was not called ‘Ghostbust-
ers’ I still think it would sell well.
I felt that the game had to do
more than just rehash the mov-
ie.”

“Ghostbusters’ ” game action
centers on building franchises
and averting ‘“ghostly disas-
ters.” At one point in the game,
multiple screens of New York
City landmarks appear. In anoth-
er section, voice synthesis is
widely used.

It took nearly six months for
Crane to program the title. Acti-
vision’s Hillary Mills worked on
the computer graphics, while
Adam Bellin assisted in pro-
gramming it. Electronic Speech
Systems, based in Berkeley, took
charge of the voices.

According to Crane, “There
are aspects to [the computer
program] that could not be in-
cluded in the video game.” One
notable aspect is the title page,
which has been programmed to
play back the theme song to the
film ‘““‘Ghostbusters’ with a
bouncing ball pointing out the
song’s wording. When the space
bar is hit, the computer yells out
“Ghostbusters.”

“The sing-along part really
has nothing to do with game ac-
tion,”” Crane notes. ‘‘But it’s
unique, and it provides another
dimension to the software.”

FAYE ZUCKERMAN
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FOR WEEK ENDING JANUARY 5, 1985

A
$ Compiled from national retail store sales reports. 2
a3 L » [ =
/L S °
/&)L £z g £
= /\s S AR E S|leol| 2|8
L/o/& . Ll & | S S = 8 | x| a | =
L/ T/&E/ TTLE Publisher Remarks n|l<| |0 |8 | =|+|]0c|0O
1 1 50 | FLIGHT SIMULATORII Sublogic Simulation Package ® ® [}
2 12 | 49 JB?';.BUSC)E(I;!‘ISS'?%%EARRY Electronic Arts Arcade-Style Sports Game [} ® [}
3 7 12 | ZORKI Infocom Fantasy Adventure Strategy Game [ ] ° ] ° [ ] [ ] [ ]
4 3 | 58 | FLIGHTSIMULATOR Microsoft Simulation Package ®
5 4 64 EXODUS:ULTIMA I Origins Systems Inc. Fantasy Role-Playing Game ° ° ° [ ]
6 | NEW) H":E EES&TKER’S GUIDETO | ocom Adventure Strategy Game ) ) ) )
7 5 | 20 | SARGONIII Hayden Chess Program ) ®
[
=z g [ 11| 4 GHOSTBUSTERS Activision Stratey Arcade Game )
]
E 9 10 | 10 | SARGONII Hayden Chess Program o |ox | Ox [ 23
E 10 9 14 | RAIOVER MOSCOW Access Strategy Game ®
E 11 | 20 | 64 | WIZARDRY Sir-Tech Fantasy Role-Playing Game ™
E 1217 ] 9 CUT THROATS Infocom Action Role Playing Game ) ) ) ) °
E 13| 13 8 SEVEN CITIES OF GOLD Electronic Arts Adventure Strategy Game [ ] ] ° [ ]
14| 6 3 SPYVS. SPY First Star Strategy Arcade Game [} ° °
1518 | 6 TRIVIA Mirage Concepts Trivia Game ®
16 | 15 | 13 | ARCHONII: ADEPT Electronic Arts Strategy Arcade Game ) ®
17 | RE-ENTRY a%&zag&s&m Muse Arcade War Game [} [} ®
18 | 8 | 30 | SUMMERGAMES Epyx Arcade Style Sports Game ) ) ) )
19| 2 7 KING’S QUEST Sierra On-Line Adventure Game ° °
20| 14 2 LODE RUNNER Broderbund Arcade-Style Game Y Y °
Educational program that teaches touch typing to ages 7
1 1 65 NEW IMPROVED MASTER TYPE Scarborough to adult in an exciting video game format in 18 different ® 00 (00 | O [
lessons. .
. Interactive music composition and Ie'arnihg tool enables
2 z 46 MUSIC CONSTRUCTION SET Electronic Arts user to work with a library of music or compose own. i 4 i
Contains over 600 problems in addition, subtraction,
3 3 48 MATH BLASTER! Davidson & Associates multiplication, division, fractions and decimals for ° ° °
students ages 6 through 12, with a game at the.end.
. Program That Develops Speed, and shows progress
g 4 | 4 | 13 | TYPINGTUTORII Simon & Schuster inTyping Spaed and Accuracy. ° o | o
[}
: 5 8 6 SAMPLE SAT Hayden Sample Test Module Y ® ° °
O Educational Program designed to help children ages 3to 6
g 6 | 6 | 13 | STICKYBEARSABC Xerox Education in learning the alphabet. Program includes games that o |o | @
- teach.
(FY] Designed for students, grades 4 - 1 2, to teach new words,
7 7 20 [ WORD ATTACK! Davidson & Associates  their meanings and their usages in an interesting and [} [} ®
exciting way.
. Typing program that teaches to type and also to build
8 RE-ENTRY TYPINGTUTOR I Microsoft faster typing skills. Program also monitors speed. *
Program that allows children to create, play and save
9 9 6 MUSIC COMPOSER Commodore tunes. Simulates 9 instruments, notes appear on screen. .
Child plays keyboard like a piano.
10 | 10 8 FRACTION FEVER Spinaker ;a\(rj\j:i:gg:j??ggia;:deagned to teach people aged 7 to ° N N °
1 2 25 | APERCLIP Batteries Included Word Processing Package Y
E 2 1 | 23 | PRINTSHOP Broderbund At Home Print Shop Y
E 3 7 4 LOTUS 1-2-3 Lotus Inc. Programming Language ° Y
g 4 4 23 EASY SCRIPT Commodore Word Processing Package o
§ 5 5 65 BANK STREET WRITER Broderbund Word Processing Package ® Y ® ®
g [ 6 57 | DOLLARS AND SENSE Monogram Home Financial Package ® ° °
wl 7 3 65 PFS: FILE Software Publishing information Management System ° ° Y
Business oriented program designed to help set up
g 8 | 8 | 3 | GENERALLEDGER Eommedore accounts and general ledger sheets. L
|99 |6 NET WORTH Scarborough System  Designed to manage personal finances. ° ° ° °
. . Designed as an idea processor. Used in creating and
10| 10| 7 THINK TANK Living Video Texts storing report outlines. ) )
oCopyright 1985, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in ®—DISK ®—CARTRIDGE *—CASSETTE

any form or by any means, electronic, mechanical, photocopying, recording, or otherwise, without the prior written permission of the publisher.
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SP OTLIGHT ON

v Jersey

The greening of the Garden
State . . . it’s an industry suc-
cess story as millions of
music business dollars pour
into the local coffers each
vear. Long a leisure resort
hotspot, New Jersey is now
asserting itself as an enter-
tainment industry force to
be reckoned with. From the
Atlantic City superrevues
that are giving Las Vegas a
run for its money to the
hometown heroes who've hit
it big to the growing record
company and recording
scene . .. New Jersey is
making news! Find out how
and why in Billboards’s
February 16 Spotlight on
New Jersey.

Issue Date: February 16
Ad Deadline: January 25

For more information, call
Don Frost at (212) 764-7352,

or contact any Billboard
Sales Office around the world.

ik Billboard

The International Newsweekly of Music and Home Entertainment
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Today there’s a great future in offenng the past. Because |
more people are trying to recapture good o»ld days than
ever belore. %
They're looking for the moods The :,tars The SOngs.
The famous scenes. And nothmg :,ends them back quicker gt Gl
than selections from T_he NOSta Merchant Fimsthat s

ries. \upportec Wlth e gtmt advemsmg program ; o
priced even lower than ever | L-;:;:_'_Qre $1995 $2995 I
(suggested retagl prl(:e;}
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NOW ON VIDEOCASSET

Only available thro(g“g‘“hx-éi@fbo ized Media distritators.
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‘GONE WITH THE WIND’ PRIGE: $89.95

MGM/UA To Release Classic Title on March 1

BY TONY SEIDEMAN

NEW YORK ‘““‘Gone With The
Wind” now has a home video price
and release date. The title is due in
stores on March 1, with a retail
price of $89.95.

Distributor reactions to the price
vary, but the general consensus is
that MGM/UA Home Video should
have one of the biggest selling,
highest volume, best renting titles
in the history of the business.

“This title is priced to sell at
$89.95; it’s not priced to rent,” says
Marcia Kesselman of New York’s
Metro Video. Kesselman suggests
that the title may even be under-
priced, given that it's a two-volume
set.

“There just aren’t many” titles of
“Gone With The Wind’s”’ stature
around, she says, and in home video
“what you're buying is the name.”

At the Shelburne, Vt.-based dis-
tributor Artec, Bill Perrault says
that “GWTW” will probably end up
outselling CBS/Fox Video’s “The
Empire Strikes Back,” currently the
record-holder in the $79.95-plus
range with between 350,000 and
400,000 units moved.

But racking up the numbers on
“GWTW” might not be as easy as
many have presumed, Perrault
says. The movie's extensive net-
work television exposure, he sug-
gests, may blunt its retailer and
consumer appeal.

MGM/UA Home Video has no
such doubts. “It is our intention to
make this the biggest title that has
ever come out on home video,” says
vice president of sales and market-
ing Saul Melnick. “ ‘The Wizard Of
0z’ has been on television a lot, and
we sell an awful lot of those,” Mel-
nick notes.

“I'm happy with the price,” he
says about “GWTW’s” retail list.
The $89.95 tag “shows conformity

with the charge for the two-volume
set matching that of other, similar
offerings from the firm such as
“Dr. Zhivago.” “We worked out a
number of different relationships to
come out at $89.95,” says the MGM/
UA executive, including deals with
the firm’s blank tape suppliers.

Melnick notes that costs on the ti-
tle have been high, pointing out that
“you have a lot of participants, in-
cluding the studios and the estate
and CBS” taking a share of the dol-
lars that will be coming into MGM/
UA. “You don’t get an exclusive
window for home video until 1986
for nothing,” he says.

MGM/UA plans to market
“GWTW” as a “coffee table video-
cassette,” says Melnick, with expen-
sive packaging and a brochure com-
ing with each copy of the title.

“Gone With The Wind” will run
for three hours and 51 minutes, be
sold as a two-volume set in a “leath-
erette” case, and include an eight-
page, four-color program guide sim-
ilar to the ones issued during the
film’s two major theatrical releases.

Special steps are also being taken
to insure that the video and audio
quality of the film are as high as
possible. “The quality of ‘Gone With
The Wind’ is going to be unsur-
passed by any tape that is on the
market,” says Melnick. Sound for
the title will be digitally enhanced
for stereo, an almost-untouched, re-
cently discovered negative will be
used, and the title will be closed cap-
tioned for the hard of hearing.

In order to help distributors take
on as many units as possible, MGM/
UA will be giving “dating privileges
and terms,” Melnick says, although
he won’t spell out the details. The
company plans a tightly organized
advertising program.

A multi-media campaign will in-
clude national and local print, televi-
sion and radio, as well as a large

pieces. “Co-op terms on ‘Gone With
The Wind’ will be different than on
any other title,” says Melnick.

One feature of the advertising
program will be that when MGM/
UA’s money is being spent, “all ad-
vertising on ‘Gone With The Wind’
will be directed out of New York,
and there will be no ads without our
approval,” says Melnick.

So That's What Goes On in a Video Distributor’'s Mind. At an appearance
supporting his “‘Max Maven’s Mindgames,” Max Maven takes a glimpse into the
thoughts of Sound Video Unlimited head Noel Gimbel and seems somewhat
amazed by what he's found.

RGA/Golumbia Sets Sights on Music

New Line Will Debut in February with 36 Titles

NEW YORK RCA/Columbia Pic-
tures Home Video is creating a new
music video line, with the first prod-
uct due to be shipped in February.

The new line, MusicVision, will be
sold, advertised and packaged sepa-
rately from all of RCA/Columbia’s
other product lines. Launching the
line will be 32 rereleased RCA/Co-
lumbia titles priced at $29.95 for
hour-plus programs and $19.95 for
half-hour titles, and four new pro-
grams, including two tagged at
$14.95 each.

According to RCA/Columbia
president Rob Blattner, the compa-
ny will be supporting the line with a
multi-million-dollar advertising
campaign.

“To date, industry results have
not been what they should be” on
music video, says Blattner, who
claims the creation of MusicVision
marks the greatest commitment
any home video major has yet made
to music product.

“We want to make this segment
of the industry really explode the
way we know it can,” Blattner says.

with our pricing policies,” he notes, number of in-store promotional He sees “built-in”’ demand for music
—— e ——
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Compiled from national retail store sales reports.

&/ S s § ¥ 8 ©

3 ~~ - Copyright Owner, Principal § % s § 2

X/ /& Distributor, Catalog Number Performers ~xle| & | &

R/ /S

. . Mark Hamill CED | 29.98
1 1 5 THE EMPIRE STRIKES BACK CBS-Fox Video 1425 Harrison Ford 1980 PG| "0 | 2908
! : Michael Douglas CED | 19.98
2 2 | 17 | ROMANCING THE STONE A CBS-Fox Video 1358 Kathleen Turner 1983 | R | oo | 3098
) Daryl Hannah CED | 29.98
3| 3| 15| SPLASH Touchstone Home Video 213 Torm Hanks 1984 |PG| "o | 3008
4 5 8 GREYSTOKE: THE LEGEND OF Warner Brothers Pictures Christopher Lambert 1984 | P CED | 29.98
TARZAN, LORD OF THE APES A Warner Home Video 11375 Andie MacDowell Laser | 39.98
Warner Brothers Pictures Prince CED | 29.98
5 | NEWD | PURPLE RAIN Warner Home Video 11398 Apolionia Kotero 1984 1 R | Cager | 39.98
5 . Charles Martin Smith CED | 2495
6 4 5 NEVER CRY WOLF Walt Disney Home Video 182 Brian Dennehy 1984 | PG| ° 0 1 340
Universal City Studios Molly Ringwald CED | 29.98
7| & | 7 | SIXTEEN CANDLES A MCA Dist. Corp. 80076 Paul Dooley 1984 1 PG| ocer | 2098
8| 7| 2| YENTLA CBS-Fox Video 4724 Barbra Streisand 1983 | PG LCaEsEr D
RCA/Columbia Pictures Robert Redford CED | 29.95
9 |NEWD | THE NATURAL Home Video 6-20380 Glenn Close 1984\ PG | pser | 2995
RCA/Columbia Pictures Rachel Ward CED | 29.95
10| 8 | 8 | AGAINSTALLODDS Home Video 60077 Jeff Bridges 1984 | R (aser | 20.05

@ Recording Industry Assn. Of America (RIAA) seal for sales/licensed rentals of 37.500 units or sales/licensed rentats income of $1.5 million. A RIAA seal for
sales/licensed rentals of 75.000 units or sales/licensed rental income of $3 million. (Titles issued prior to Jan. 1, 1984 are certified under lower criteria.)
@ International Tape Disc Assn. seal for sales and/or net rentals of $1 million at wholesale.

product in the home video market-
place, given the current popularity
of video music on broadcast and ca-
ble tv.

In order to set if off as a product
line, all MusicVision titles will be
packaged in the same way, having
boxes with silver stripes that will
feature the artist’s name and pic-
ture on the front. The company says
it is looking for a “collectible”” look.

RCA/Columbia will continue its
ongoing testing of new distribution
systems and outlets, but the Mu-
sicVision product will get to retail-
ers through “regular wholesale dis-
tribution,” says Blattner.

The company ‘‘felt there was a
need in the industry for this type of
approach because, until now, music

video has tended to be undefined,”
he adds.

Point-of-purchase materials be-
hind the program will include per-
former posters, banners and coun-
tercards. “A retailer can create in
his store a whole section of Mu-
sicVision,” Blattner says.

In addition to the separation of
the line and marketing efforts, al-
teration of RCA/Columbia’s dating
and returns policies to match those
of the record industry more closely
is “under active consideration,”
says Blattner. But no decisions have
been made yet, he says, comment-
ing only that ““we are looking at
that’” and “it remains to be seen”
whether policies will be altered.

(Continued on page 26)

Kinky ‘Waterloo’ Feature

Davies in Directing Dehut

BY HARRY WEINGER

NEW YORK In the first of a series
of music-oriented long-form videos,
RCA Productions recently complet-
ed production of “Return To Water-
loo,” an original music film written,
directed, and composed by Ray Da-
vies of the Kinks. The hour-long
feature is a unique collaboration
among RCA Video, England’s “al-
ternative” television outlet Channel
4, and Davies himself.

Originally shot on 16mm film,
“Waterloo”” debuted on Nov. 4 as
part of Channel 4’s second anniver-
sary telecast. The project was co-fi-
nanced by Channel 4 and RCA Vid-
eo at a budget estimated at more
than 400,000 pounds (roughly
$480,000). Davies and the group
supplied the music, which comprises
most of the soundtrack and also
acts as the film’s narrative. Three
songs from “Waterloo” are includ-
ed in the Kinks’ current Arista re-
lease, “Word Of Mouth.”

“Waterloo” marks Davies’ direc-
torial debut. The film is the first re-
sult of a longterm developmental
deal with RCA Video Produtions,
which helped finance the Kinks’ mu-
sic videos for Arista Records in its
initial stages of seeking ideas for
video programming.

According to RCA Video vice
president of business affairs and
program distribution Arnold Hol-
land, “Return To Waterloo” will
premiere in U.S. movie theatres in
February. A distributor has yet to
be named, although Holland says

RCA will distribute on its own if
necessary. The company is planning
promotional tie-ins with Arista, in-
cluding sneak previews and ticket
giveaways via local radio stations.

Due to its less-than-feature
length, the “Waterloo” package will
be fleshed out with a shorter, com-
plementary music-oriented clip, Hol-
land says. The success of the Talk-
ing Heads film ‘““Stop Making
Sense” prompted RCA to debut the
film theatrically.

Although it is bannered as a film,
“Waterloo” will be made available
on videocassette from RCA/Colum-
bia Home Pictures in April or May,
with a simultaneous laserdisk offer-
ing from Pioneer Artists. Though
not yet confirmed, it is expected to
retail for $29.95 in line with other
music video titles.

Dennis Woolf, who has worked
with Davies since he staged the
Kinks’ multi-media tours in the mid-
"70s, acted as producer for “Water-
loo.” It was shot on a three-week
schedule, and, Woolf says, “We ap-
proached it as a film, not as an al-
bum video or a promo clip.”

The film itself aired to mixed re-
views in England. The story, about
a middle-class commuter who faces
unexplained emotional and psycho-
logical crises, is described as a “sur-
realistic suspense film.”
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Super Sonics. Pioneer Video's new CLD-900 combination Compact Disc/
laserdisk player has arrived. The unit can play both CDs and laserdisks, or
laserdisks with digital audio soundtracks. Digital frequency response is 5Hz to
20 kHz; dynamic range is 96 dB. List price will be $1,200.

‘Supergir’’ Govered in Satin

IVE To Launch Jacket Promotion

BY FAYE ZUCKERMAN

LOS ANGELES International Vid-
eo Entertainment is about to mount
a major promotion that will award
participating distributors and retail-
ers satin jackets themed around the
newly released motion picture “Su-
pergirl.”

According to Len Levy, vice presi-
dent of marketing for the Canoga
Park, Calif. home video firm, retail-
ers or distributors who order an un-
disclosed number of selected titles
from the firm’s USA, Monterey and
Thrillervideo product lines between
Jan. 2 and Feb. 28 will receive com-
plimentary jackets. “Supergirl” is
due for home video release in May.

Levy won’t say how many titles
must be ordered in order to win the
jackets. The titles dealers need to
order include “Can She Bake A
Cherry Pie?” with Karen Black,
“Dirty Mind Of Young Sally,” “Hot
Times,” “A Rare Breed,” ‘“Beatle-
mania: The Movie,” “Embryo” with
Rock Hudson, “The Three Muske-
teers” and “The Four Musketeers.”
A number of horror movies are also
named, including ‘“‘Kill And Go

Levy explains: “We included re-
tailers in this promotion because
few contests usually pull in dealers.
We feel that retail is the important
link.”

Passing point-of-purchase materi-
al onto retailers has been a critical
home video issue. Many dealers re-
port that they rarely receive promo-
tional material from distributors.

IVE is requiring retailers to send
it proof of purchase. “We will be
sending out redemption coupons,”
Levy says. “I guess we will be deal-
ing with the retailers directly for
this one. But distributors are also
included in the promotion. They can
receive jackets for certain ordering
patterns as well.”

IVE planned this promotion for
January and February as an incen-
tive to encourage re-stocking after
the holiday rush. The “Supergirl”
promotion involves 34 titles that
usually sell for between $49 and $59
suggested retail.

In addition to direct-mail promo-
tion on the 34 titles, IVE will be
pushing several comedies, including
“George Burns In Concert” and Jer-

ry Lewis in “The Errand Boy” and

Hide,” “The Werewolf Of Washing-  “The Patsy.”
ton” and “Frankenstein Island.”
Deep Disk Inventory

Metro Specializing in GED

NEW YORK When RCA an-
nounced that it was getting out of
the CED hardware business, Arthur
Morowitz’s Video Shack retail chain
was one of the first to hold fire-sale
promotions on the disks, retailing ti-
tles for $10 in order to clear out in-
ventory.

Consumer and retailer response
was so strong that Morowitz’s Met-
ro Video is now making CED a spe-
cialty, carrying a wide and deep in-
ventory of product, and trying to
buy inventory from retailers and
other distributors.

“We bought a large quantity of
CED and we warehoused it, and
now we're putting out a special pro-
gram for retailers,” says Metro vice
president Marcia Kesselman.

Demand for CED product is
strong, Kesselman claims. ‘“These
people are begging us to do this,”
she says of both retailers and con-
sumers.

Metro is offering a 100% guaran-

teed sale to retailers who purchase
its product, and actively contacting
retailers who have CED stock and
offering to purchase their inven-
tory.

“We're still buying them,” says
Kesselman, with purchases being
made “across the country.” With an
estimated one million CED players
in consumers’ hands, a strong mar-
ket for software still exists, she
says, but the business isn’t big
enough to support efforts by all
home video distributors.

Metro is carrying CED in depth in
hope of building up a reputation, so
that the retailers who still stock
CED will come to them for product.

When retailers buy the CED
product, they’ll also get special ad-
vertising allowances based on the
number of units that they purchase,
says Kesselman. Metro is now mar-
keting its CED in “packages” of 300
units, although retailers can pick up
150 or 600 pieces if they so desire.

Price, Release Date Set

mam o'me video

Pioneer Laserdisk/CD Player Hits U.S.

BY TONY SEIDEMAN

NEW YORK RCA’s defection
from CED may have hurt the mar-
ket, but the videodisk isn’t dead yet.
That’s the message Pioneer Video is
giving with new hardware introduec-
tions for its Laservision videodisk
format.

Pioneer has decided upon a price
and a release date for its combina-
tion laserdisk/Compact Disc player.
The machine will be hitting the mar-
ket early in 1985, with a list price of
$1,200.

According to Pioneer Video presi-
dent Ken Kai, marketing efforts for
the player will be targeted at up-
scale consumers and retailers.

The new player, officially named
the CLD-900, “is very expensive and
isn’t meant to be sold to every-
body,” says Kai. Sales efforts, he
notes, “are going to go farther into
the high-end audio retailer” than

Pioneer Video has in the past.

Software, including feature films,
will soon be available with CD
soundtracks, Kai says, claiming
that “several’” home video majors
are interested in putting product
out with ultra-high fidelity sound-
tracks.

Sound ghality on the new Pioneer
player is equal to that on a conven-
tional CD unit, with a frequency re-
sponse of 5 Hz to 20 kHz, and a dy-
namic range of 96 dB. Videodisks
with digital audio tracks will be able
to fit five minutes less of video on
each side than those with conven-
tional soundtracks, meaning a maxi-
mum running time per disk of 110
minutes instead of 120.

Digital soundtrack disks can also
only be recorded in Pioneer’s Con-
stant Linear Velocity (CLV) for-
mat, which means that few of the
format’s special features, such as
the ability to select out individual

frames within a program and to
play back in slow motion, are avail-
able.

Disks containing both digital au-
dio and video will be manufactured
in Japan, says Kai. The player itself
recently went on sale in some parts
of the U.S. “We are experimenting
in a few markets and are going to
expand nationally,” says Kai. Pio-
neer’s CD/laserdisk player has
been on sale in Japan for several
months, and has reportedly been do-
ing fairly well.

To help push the new player in
the U.S., the firm wil be initiating a
“Pioneer Video Van” program, says
Kai. This program wil be targeted
at retailers, not consumers, and will
push not just the new player but
“every video line” Pioneer has, Kai
says.

Video Vans will “hold shows for a

(Continued on page 26)

MORE MUSIC FOR
YOUR EYES

TINA TURNER

The Queen of Rock n’ Roll
ON VIDEO

Pre-order Now! Available January 23rd

Queen
$16.95*

Missing Persons
$16.95*

Berlin
$16.95*

Featuring:

what's Love Got To Do With [t
Better Be Good To Me
Let’s Stay Together
Private Dancer

Tears For Fears
$16.95*

MICHAEL |

¥ \I\““‘A |
st BAND §
L g

N;i-c-haél Stanley
Band $29.95°

G-t

STEREO STEREC

*suggested list price
Dealers: Calt Your
Local Distributor or
1-800-847-4164
{in NY call
1-800-522-5229)

SONY.

THE MUSIC VIDEO COMPANY

Sony, Beta and Beta Hi-fi are registered trademarks of the Sony Corp. Video 45 is a registered trademark of the Sony Corp. of America
Video EP is a trademark of the Sony Corp. of America. Video LP is a trademark of the Sony Corp.
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Warner Brothers Pictures Prince VHS | 29.98
1 1 5 PURPLE RAIN Warner Home Video 11398 Apolionia Kotero 1984 | R Beta | 29.98
. Mark Hamill VHS | 79.98
2 2 6 THE EMPIRE STRIKES BACK CBS-Fox Video 1425 Harrison Ford 1980 | PG| gor | 79108
. Karl Video Corporation VHS {5995
3 3 | 138 | JANE FONDA'S WORKOUT A ¢ KVC-RCA 042 Jane Fonda 1982 [NR | oo 59.95
. Mark Hamill VHS | 39.98
4 | 5 | 48 | STARWARS CBS-Fox Home Video 1130 Harrison Ford 1977 PG| gt | 3008
Paramount Pictures Harrison Ford VHS | 2495
] ¢ 5 RAIDERS OF THE LOST ARK Paramount Home Video 1376 Karen Allen 1981 | PG Beta | 2495
6 3 9% STAR TREK II-THE WRATH OF Paramount Pictures William Shatner 1982 | PG VHS | 2495
KHAN A ¢ Paramount Home Video 1180 Leonard Nimoy Beta | 2495
Karl Video Corporation VHS | 39.95
7 6 5 PRIME TIME KVC-RCA 058 Jane Fonda 1984 |NR | g | 3908
Paramount Pictures Nick Nolte VHS | 39.95
8 | 7 |54 | 48HRs. Paramount Home Video 1139 Eddie Murphy 1983 ] R 1 Beta | 3095
9|19 | 6 | SoEREWIND: THE ROLLING Vestron 1016 The Rolling Stones | 1984 | NR | Y4 | 2955
10| 20 | 60 AN OFFICER AND A Paramount Pictures Richard Gere 1982 | R VHS | 2495
GENTLEMAN A ¢ Paramount Home Video 1467 Debra Winger Beta | 2495
11| 11| 6 | MICKEY'S CHRISTMAS CAROL Walt Disney Home Video 225 Mickey Mouse 1963 | G | gHS | 2038
Paramount Pictures . VHS | 2495
12 12 | 67 FLASHDANCE Paramount Home Video 1454 Jenniter Beals 1983 | R | et 2495
Universal City Studios Lance Guest VHS | 7995
13| 13 | 4 | THELAST STARFIGHTER MCA Dist. Corp. 80078 Robert Preston 1984 1 PG| gora | 7905
Paramount Pictures Kevin Bacon VHS | 39.95
14 | 30 | 17 | FOOTLOOSE Paramount Home Video 1589 John Lithgow 1984 PG| Bota | 3995
Paramount Pictures Dan Ackroyd VHS | 24.95
15] 10 | 42 | TRADING PLACES Paramount Home Video 1551 Eddie Murphy 1983 | R 1 geta | 2495
Paramount Pictures Gene Hackman VHS | 59.95
16 | 21 | 22 | UNCOMMON VALOR Paramount Home Video 1657 Robert Stack 1983 | R | Beta | 5995
. Michael Douglas VHS | 79.98
17 ] ¢ 17 ROMANCING THE STONE A CBS-Fox Video 1358 Kathleen Turner 1984 | PG | oo 7998
1984 SUMMER OLYMPICS ABC, Inc. . VHS | 29.95
18| 14 | 3| HiGHLIGHTS & Continental Video 1014 Al S 1984 INR | Beta | 2995
RAQUEL, TOTAL BEAUTY AND . VHS | 39.95
19 3| 7 FITNESS Thorn/EMI Home Video 2651 Raquel Welch 1984 (NR| g5 | 3995
20 26 | 29 STAR TREK: THE MOTION Paramount Pictures William Shatner 1980 | 6 VHS | 24.95
PICTURE A ¢ Paramount Home Video 8858 Leonard Nimoy Beta | 24.95
Universal City Studios A. Schwarzenegger VHS | 79.95
21| 17 | 5 | CONAN THE DESTROVER & MCA Dist. Corp. 80079 Grace Jones 1984 1PG ) Beta | 7995
22 | 16 3 THE NATURAL RCA/Columbia Pictures Robert Redford 1984 | PG VHS | 79.95
Home Video 6-20380 Glenn Close Beta | 79.95
. Daryl Hannah VHS | 7995
23 | 15 | 15 SPLASH Touchstone Home Video 213 Torm Hanks 1984 |PG) g | 7905
RCA/Columbia Pictures Robin Williams VHS | 79.95
24| 34| 7 | MOSCOW ON THE HUDSON Home Video 60309 Maria Alonso 1984 1 R | gety | 7995
RCA/Columbia Pictures Rachel Ward VHS | 7995
25| 24 | 13 | AGAINST ALL 0DDS Home Video 60077 Jeff Bridges 1984 | R | gota | 7995
Universal City Studios Molly Ringwald VHS | 79.95
26 | 25 | 12 | SIXTEEN CANDLES & MCA Dist. Corp. 80076 Paul Dooley 1984 1PG | geta | 79.95
27 | 23| 76 | DURANDURAN® Thorn/EMI Tvd 1646 Duran Duran 1983 |NR| pho | 239
Elektra Entertainment VHS | 29.98
28 139 | 15 HEARTBEAT CITY Warner Home Video 34024 The Cars 1984 |NR Beta | 29,98
29 | NEW) | ROBIN HOOD Walt Disney Home Video 228 Animated 1973 | G ;:{Z T
LIMITED GOLD EDITION CARTOON ! ; ' VHS | 29.95
30 (33| 28 CLASSICS MICKEY Walt Disney Home Video 198 Mickey Mouse 1984 |NR | o0 9005
RCA/Columbia Pictures William Hurt VHS | 79.95
31| 31| 22| THEBIGCHILLA & Home Video 100211 Glenn Close 1983 ) R | Beta | 79.95
32| 18| 13| YENTLA CBS-Fox Video 4724 Barbra Streisand 1983 | PG | M5 | 7938
MAKING MICHAEL JACKSON'S i VHS | 29.95
33 22|53 THRILLER 4 © Vestron 1000 Michael Jackson 1983 | NR Bets | 2995
Paramount Pictures Shirley MaClaine VHS | 39.95
34 38|28 TERMS OF ENDEARMENT Paramount Home Video 1407 Debra Winger 1983 | PG Beta | 39.95
» Raymax Prod. P. Brownstein Prod. . VHS | 39.95
35| 28 | 48 DO IT DEBBIE'S WAY A Video Association 1008 Debbie Reynolds 1983 [NR | gor 2995
Universal City Studios David Keith VHS | 79.95
36| 20 | 9 | FIRESTARTER @ MCA Dist. Corp. 80075 Drew Barrymore 1984 1 R 1 Beta | 7995
. . Charles Martin Smith VHS | 79.95
37| 27| 8 NEVER CRY WOLF Walt Disney Home Video 182 Brian Dennehy 1984 PG | g 7995
Paramount Pictures John Travolta VHS | 2495
38|32 | 32| GREASEA @ Paramount Home Video 1108 Otivia Newton-John | 1977 | PG| gety | 2495
. Nancy Allen VHS | 79.95
39|36 | 7 THE PHILADELPHIA EXPERIMENT  Thorn/EMI Home Video 2547 Michael Pare 1984 | PG| o 7995
0|3 | 1 GREYSTOKE: THE LEGEND OF Warner Brothers Pictures Christopher Lambert 1984 | PG VHS | 79.95
TARZAN, LORD OF THE APES A Warner Home Video 11375 Andie MacDowell Beta | 79.95

® Recording Industry Assn. Of America (RIAA) seal for sales/licensed rentals of 37,500 units or sales/licensed rentals income of $1.5 million. A RIAA seal for
sales/licensed rentals of 75,000 units or sales/licensed rental income of $3 million. (Titles issued prior to Jan. 1, 1984 are certified under lower criteria.)
# International Tape Disc Assn. seal for sales and/or net rentals of $1 million at wholesale.

Spoils of “War.” Thorn EMI Home Video has soid more than 100,000 units of

the Thames Television series “The World At War” at $29.95. Here Roger
Myron, controller of sales for Thames International, gives Thorn EMI Home
Video president Nicholas Santrizos a ptaque honoring the event.

PIONEER DISK PLAYER

(Continued from page 25)

minimum of two days” in each local-
ity they visit, says Kai, who main-
tains that the vehicles will be a more
efficient way of letting those who
count know about the machines
than a general advertising cam-
paign would be.

Despite RCA’s exit from the vi-
deodisk marketplace, the format is
neither dead nor dying, Kai claims.
Pioneer has seen the number of ma-
chines in consumers’ hands double
since last year, he says, “and we
hope for another doubling this fiscal
year.

“Our approach is to build up the
market very slowly but very posi-

“tively,” he adds. Current estimates

are that consumers own about
150,000 laserdisk players. Word is
that Pioneer will also be putting out
a new low-priced machine, with a
list of about $450.

The CLD-900 is a front loading
machine. The unit has two different
motors, one for CDs and one for la-
serdisks, because of the different
rotational speeds of the disks.
Speed adjustment and focusing of
the laser beams to the different
widths required by the two formats
are automatic. Also provided is an
interface port which allows comput-
er control of the videodisk machine.

RCA/COLUMBIA’S MUSICVISION

(Continued from page 24)

Home video’s restrictive returns
policies and tight dating have been
cited by record retailers as one rea-
son for the genre’s slow and halting
sales takeoff,

Coming out at $14.95 to help
boost MusicVision’s launch are Lio-
nel Richie’s “All Night Long” and
the Go-Go’s “Prime Time.” The oth-
er two new titles will be “Laura
Branigan” and Krokus’ “The Video
Blitz,” both at $29.95.

There will be seven hits on the
Go-Go’s tape, including “Our Lips
Are Sealed,” “We Got The Beat,”
“Vacation” and “Head Over Heels.”
Richie’s tape will feature his “All
Night Long,” “Running With The
Night”” and “Penny Lover.”

Different order and shipping
dates for MusicVision will assist in
the sale and promotion of the prod-
uct, Blattner claims; it will also al-
low for closer timing of the release
of videos and the record albums
that contain the songs which are
their source. “Coming out with the
video as closely as possible to the al-
bum will in fact help the video,” he
says.

Besides the initial four titles, Mu-
sicVision’s initial release slate will
include “Gimme Shelter,” “Fleet-
wood Mac In Concert—Mirage Tour
’82,”” “Diana Ross In Concert,” “Eu-
rythmics/Sweet Dreams’’ and
“ABC/ Mantrap” at 29.95, and ‘“Hot
Rock Videos Volume 1,”” “The Daryl
Hall & John Oates Video Collec-
tion—Seven Big Ones,”” “Rick
Springfield/Platinum Videos” and
“Pat Benatar/Hit Videos” at $19.95.

RCA/Columbia Pictures is not
the only home video manufacturer
to single out music for special atten-
tion. Vestron Video has its Vestron
MusicViedo branch, helmed by Ian
Ralfini, and Media Home Entertain-
ment markets its music product un-
der the MusicMedia name.

Although CBS/Fox Video doesn’t
have a special branch for music
product, it does have its ‘“Prime
Cuts” series of clip compilations.

Sony Corp. of America’s Video
Software Operations has also been
a major video music presence, as the
only home video firm devoting the
vast majority of its efforts to mar-
keting music product, in this case
primarily the “Video 45,” a term
that has now been patented in the
firm’s name.
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i i VHS
. 1|1 | 6 | THEEMPIRE STRIKES BACK CBS-Fox Video 1425 Mark Harll 1980 | PG | giv
M e o = o Warner Brothers Pictures Prince VHS
L : . R 2|35 RURELEIRAIN Warner Home Video 11398 Apollonia Kotero 1984 | R | goty
Floating Into the New Year. Several top Family Home Entertainment o7 Dougl VHS
executives look over the company’s plans for its float in the Tournament of 3| 2 | 16| ROMANCING THE STONE A CBS-Fox Video 1358 ples S 1984 | PG | g
Roses Parade, details of which are indecipherable here. From left, the staffers - - :
are vice president Wendy Moss, light-colored Care Bear, Strawberry Shortcake, 4 7 4 THE LAST STARFIGHTER l&fgxeésgtl %Ly St;%lgs% . ;z:)rg;en G;rzitt on 1984 | g ;g{z
darker-colored Care Bear and vice president Nancy Steingard. el
Universal City Studios A. Schwarzenegger VHS
E] 4 6 CONAN THE DESTROYER MCA Dist. Corp. 80079 Grace Jones 1984 | PG Beta
£ ’ H H —
RCA/Columbia Pictures Robert Redford VHS
nce pon an n I e v It 6 & 3 THE NATURAL Home Video 6-20380 Glenn Close LEIR G Beta
. VHS
Ca foon Title in De ar t ent Stores 7 8 15 SPLASH Touchstone Home Video 213 ggglb_:—iaannknsah 1984 | PG | o
p 8 5 12 GREYSTOKE: THE LEGEND OF Warner Brothers Pictures Christopher Lambert 1984 | PG XHS
. i i t
5v FAYE ZUCKERMAN ute v1deotape also features a lesson TARZAN, LORD OF THE APES A Warner Home Video 11375 Andie MacDowell eta
- on not wandering away from home, 9 | 10 | 8 | THEPHILADELPHIA EXPERIMENT Thorn/EMI Home Video 2547 m?cr‘rfge‘l‘g‘;’:e 1984 | PG g;‘g
LOS ANGELES Elaine lannessa and not talking to strangers.
says sh.e has solfl 40,090-plu§ units Wpuld On Gossamer Wing.s P1'ro- 10068 MOSCOW ON THE HUDSON ggA/C\?_Ic;Jrzbé%F;iggures mt;:; leg:z;gn o |l & ;g{z
of a children’s video title priced at  ductions eventually start selling its e yice
about $40. Not one of these video- wares through video specialty 11 1 12 | 13 | AGAINST ALL ODDS ﬁgA/C\?I(;m;beiz:)gi;t?ures JR:fcfhg:i\(/jVaég 08 | R ggtsa
cassettes has ever been displayed, stores? lannessa says no. She ex- me Vide E
marketed or sold through video plains: “I'm not interested in those 12| 9 | 9 | NEVERCRYwoOLF Walt Disney Home Video 182 g?fglssb’;ﬂ:’:‘elg Smith | 1984 | pg ;&2
software specialty retail outlets. outlets. I have been supported by Y
The numbers have been achieved the department stores, and I want 13| 11 | 10 | FIRESTARTER ® Universal City Studios David Keith 1984 | R | VHS
. A . . i B
with Ianessa’s first, and so far only,  to maintain that friendship. MCA Dist. Corp. 80075 DiewlE Ty oS gE
title: the animated “Once Upon A “Perhaps I could make more mon- 14 | 13 | 12 | SIXTEEN CANDLES a Universal City Studios Molly Ringwald 1984 |pg | VHS
Time,” which has a list price of ey if I set up distribution in video WO DL (Berp: OIS Paul Dooley Beta
$39.95. stores. But our current setup is 15| 18 | 16 | FooTLoOSE Paramount Home Video Kevin Bacon 1984 | pg | VHS
lanessa’s prime vendors are de-  working, and we have a second tape RO (A e John Lithgow Beta
partment stores and their accompa-  on the way,” she adds. 16| 17 | 3 | BoLero Cannon Films Inc. Bo Derek 1984 |NR | VHS
nying catalogs. “In video stores, Several video specialty stores, USA Home Video 217-468 George Kennedy Beta
people go in to rent, not buy,” she she says, “hounded” Neiman-Mar- 17 1 15 | 10 | THE BOUNTY Orion Pictures Mel Gibson wa84 | pg | VHS
says. “I wanted my titles to be a cus after it ran several advertise- pestonDonS AnthonyiuioRting EHE
sale item. We found that featuring  ments for the video in a local news- | 18| 16 | 12 | vENTLA CBS-Fox Video 4724 Barbra Streisand 1983 |PG | g
the [children’s] title in the three-to- paper. “They want to carry the b
eight department and in catalogs product. I know they don’t like the 19 | 31 | 56 | RAIDERS OF THE LOST ARK Paramount Pictures hianisonlhord 1981 |pg | V1S
brought much more interest.” idea of certain stores having exclu- Paramount Home Video 1376 Karenen ok
But getting department stores sivity on a product,” she says 20 i Dennis Quaid VHS
. h ] Vb NEW DREAMSCAPE Thorn/EMI Home Video 2722 1984 | PG
like Bloomingdales, Saks Fifth Ave- She concludes, “My audience tar- > Kate Capshaw Beta
nue and Neiman-Marcus to carry  get is one-stop shoppers, not rent- | 91 | 19 | 15 | ICEMAN & Universal City Studios ipcthylliution 1984 |pG | VS
her product was not an easy task, ers. It works for my product, but I [ [, (BT, GBI LEEED SN EGE
she says. “I was on a 32-city tour for  don’t know if it will work for every- 22 | 25 | 31 | SCARFACEa Universal City Studios Al Pacino 1983 | R | VHS
two months. I went from store to  one. Basically, we found the depart- LA DT Gerfp G 0 Beta
store asking buyers, clerks, anyone  ment stores service our audience.” 23| 27 | 25 | TERMSsO Paramount Pictures Shirley MaClaine VHS
C ! . F ENDEARMENT : . 1983 | PG
who would talk to me to take on the The Pasadena firm’s major com- FTEIENIR s Tt A0 Debra Winger Beta
title. It was labor intensive, but I  petition is CBS/Fox Video, which 2 | a1l 2 RCA/Columbia Pictures William Hurt VHS
G L WE o ) ! ) THEBIG CHILL A o . 1983 | R
think it paid off.” distributes a series of live action Home Video 100211 Glenn Close Beta
Iannessa, an advertising execu- fairy tales under the video label 25 | 36 | 13 | ICEPIRATES @ MGM/UA Home Video 800427 m"be%“”;h 1984 | PG ;Hts
tive turned home video manufactur- ‘‘Faerie Tale Theatre.”” Elliott ary Crosby eta
er, now boasts of selling her prod- Gould, Robin Williams, Jeff 26 | 28 | 9 | BREAKIN'A Cannon Films Inc.. AdolflQuUInoNeS 1984 |G | YHS
ucts in most major department Bridges, Jean Stapleton and Berna- IR (o 1elzo ERH Y Michael Chambers Beta
stores. She talks about receiving or-  dette Peters, among many others, 97 | 22| o | FRIDAYTHE 13TH-THE FINAL Paramount Pictures BanaKKimball e gns
ders of more than 200 units from are featured in such tales as “Ra- CHAPTER Paramount Home Video 1539 aul Krata eta
Neiman-Marcus’ store number 80, punzel,” “Sleeping Beauty” and | 78 Embassy Pictures Christopher Guest VHS
Bn R 26 9 THIS IS SPINAL TAP A h 1984 | R
as well as similar figures from oth- “Goldilocks And The Three Bears,” Embassy Home Entertainment 2081 Michael McKean Beta
er major department store chains.  all originally seen on Showtime. 29 | 23 | 12 | UPTHE CREEK ® Orion Pictures il ath s 1984 | R | VS
For Iannessa’s Pasadena-based According to lannessa, the CBS/ Vestron 5043 Stephan Furst Beta
company, On Gossamer Wings Pro-  Fox series is geared more toward an 30133 | 12| STARWARS CBS-Fox Video 1130 m:m;:ir?gid 1977 | PG ggtsa
ductions, to start turning a profiton  adult audience than children. “I also
“Once Upon A Time,” i f think that live action dramatizations Universal City Studios James Garner VHS
3 pon 0 BBl o that liv atzal 31|30 23| TANKA MCA Dist. Corp. 80072 Shirley Jones 1983 | PG| goy
fairy tales, it needs to sell 100,000 are frightening to youngsters,” she
copies. “I think we might reach that adds. 32137 | 24| BLAMEITONRIOA @ Sherwood Productions MichaclCaine 1984 | R | VHS
point by February because of how “Once Upon A Time” is complete- Vestron 5040 Joseph Bologna Beta
we are marketing the product,” she ]y animated. It was produced by 33| 2 g CANNONBALL RUN 1 Warner Bros. Pictures Burt Reynolds 1984 | PG VHS
says. “It’s billed as a sale-only London’s Bill Melendez Produc- WEALEE [1ome VD B Dean Martin Beta
item.” tions. 3 |38 |2 THE RIGHT STUFF A The Ladd Company Charles Frank 1983 | Po VHS
On Saturdays at participating Ironically, CBS/Fox is contracted : Uerteilans Y0 AU S pels
stores, the tape can be viewed in to take charge of all the duplicating 35| 35 | 10 | BEATSTREET® Orion Pictures Gina Belafonte 1984 | pg | VHS
children’s departments. “We want and shipping for Iannessa’s title. estionl5047 Rae Dawn Chong gt
youngsters to see it and ask forit,” She contends that even the giant 36 | 24 | 18 | PURPLE HEARTS A Warner Brothers Pictures Cheryl Ladd 1984 | r | VHS
lannessa says. “Generally, mothers video company was ‘“‘impressed” Vet (o Yieleo AU e Ul LHH
will purchase it along with other with reorder patterns for “Once 37 | 29 | 35 | UNCOMMON vALOR Paramount Pictures Gene Hackman 1983 | R | VHS
items.” As for the catalogs, she Upon A Time.” Paramount Home Video 1657 Robert Stack Beta
“« . . - < .
LelEss, Our video 1s.the only one [of o e 38 | 39 | 4 | REUBEN, REUBEN CBS-Fox Video 1435 l‘;l’ln ?V‘OCnGtIiHiS 1983 | R ;Z‘tsa
its kind] featured right now. J
“Once Upon A Time” contains RS 39|32 |1 R Paramount Pictures Elizabeth McGovern VHS
8o ACING WITH THE MOON A 1984 | PG
four falry tales: “Rumpelstiltskin,” ) B { - Paramount Home Video 1668 Sean Penn Beta
113 . F] . .
“Sleeping Beauty,” “Little Red Rid- ' 40 | 34 | 5 | DEATHSTALKER® Vestron 5048 Barbi Benton 1984 | R | oS
ing Hood” and “Goldilocks And The

Three Bears.” Kach segment runs
four to seven minutes. The 30-min-

@ Recording Industry Assn. Of America (RIAA) seal for sales/licensed rentals of 37,500 units or sales/licensed rentals income of $1.5 million. A RIAA seal for
sales/licensed rentals of 75,000 units or sales/licensed rental income of $3 million. (Titles issued prior to Jan. 1, 1984 are certified under lower cnteria.)
# International Tape Disc Assn. seal for sales and/or net rentals of $1 million at wholesale.
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It takes vision to sell music.

To sell music video, you need to reach
the proven music buyers—record collectors—
who are joining the exploding VCR universe.

You need to reach the people who are
ready for a new kind of music collection that
has it all...the LP and the music they can see.

But it takes commitment to meet this
music market at the checkout counter. And
it takes resources.

It takes popular artists and exciting prod-
uct. Programs and packages that are collect-
ible and promise to stand the test of time.

Lionel Richie

All Night Long

5t

4
%

L

Hello
t Penny Lover
»
' -

\ !
»
| Night Long
- :lunnigg With the Night

RCA/CoI.umbia Pictures Home Video

VHS Hi-Fi Stereo

The assurance of audiophile quality on
video.

Sell-through price points.

And strategy.

You need national and local advertising
support. Distinctive point-of-purchase to show-
case a selection of music video that can sell.
Familiarity with the artists and programs that
music buyers will be looking for.

In the growing video marketplace, it
takes vision to sell music.

——

7 Great Songs in®
i Rur Lips Are Seoled
Got The Beat

gtion
d Over Heels
Or No

TE 'f&hbnh Pictures Home Video
IF_EIJ' ‘ . il 27

§i f,:H Hi-Fi Stereo -

RCA/Columbid Pictures Home Video

VHS Hi-Fi SEEY
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RCA /Columbia Pictures Home Video And MusicVision is backed by a total
introduces a major new brand line of music sell-through system of advertising, PO.P. and

videocassettes—36 quality programs featuring  dealer support that draws attention coast-to-
many of the most popular artists on the music ~ coast, then delivers one-on-one. It’s everything
scene today. you need to sell music video.

MusicVision is a broad and expanding For details, and to order, call your
catalog that is made to move a market. Every  distributor today.

title in VHS Hi-Fi and Beta Hi-Fi. All in

standout, collectible packaging for the music

Connoisseur.
At suggested retail prices of $19.95 and
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Celebrate MusicVision with a very special offer.
For a limited time only, Lionel Richie “All Night Long” and
3 Go-Go’s “Prime Time” are each available at a suggested
= g8
3 : retail price of only $14.95!
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AMPEX
GRAND MASTER 456

Success in the prof2ssional recording tusiness caomes  tape-induced level variations from reel-to-reel, or case-
from using the best—the best talent, tre best music, to-case. And we even include a strip chart in every box
and the best tape. of 2" 456 to prove it.

That’s why more of today’s top recording studias With Ampex Studio Mastering Tape you also get con-
have the confidence to choose Ampex 2” tape over all sistency of delivery. Because we stock our tape inven-
other professional studio mastering tapes. Combined. tory in the field, we're always there when you need us.

Confidence that comes from consistency. If the ultimate success in a studio mastering tape is

Proven cansistenzy. Proven by testing every reel of measured by more hit records from more top recording
Ampex Grand Master® 456 end-to-end and edge-to- stars, then Amoex professional studio mastering tape

edge, to make certain you get virtually no AM pE x is the most successful tape in the world.

Ampex Corporat on « One of The Signal Companies ﬂ



www.americanradiohistory.com

="ro audio/video

New England Digital Prediction

SYNGLAVIER SEEN REPLACING RECORDERS

BY STEVEN DUPLER

NEW YORK Are digital multi-
track tape recorders and recording
studios as they are currently config-
ured an endangered species? That’s
the opinion of New England Digital,
the Vermont-based manufacturer
of the Synclavier digital music sys-
tem, although at least one recording
engineer and one major manufac-
turer of digital audio equipment
don’t share that view.

Claiming revenues increasing by
approximately 50% per year, and
with about 850 Synclavier systems

tems already in place in the indus-
try, NED optimistically predicts
that, within three years, computer-
based digital music systems will be
established as the way of the future
for digital multitrack recording.

According to Brad Naples, mar-
keting director for the high-tech
firm, the Synclavier represents the
marriage of the newest digital tech-
niques available in computer tech-
nology with practical musical appli-
cations.

“The Synclavier encompasses the
three integral elements of the multi-
track recording process in the stu-

Video

NEW YORK

lT MAY NOT BE a Michael Jack-
son video, but DuRona Produc-
tions recently completed work on a
30-second spot for LIN Toys’ Mi-
chael Jackson doll, wherein the 12-
inch-high besequined figure does
everything from splits to moon-
walks. Production was handled by
director/cameraman Barry Abrams
and producer Nikki Abrams, and
post work was completed at Du-
Rona’s New Rochelle, N.Y.-based
facilities by executive vice president
Robert Marchetti.

OTHER CITIES

FILMING HAS COMMENCED in
Nashville for a 90-minute tv music
special titled ‘““The All American
Cowboy,” produced by two Dallas-
based companies, Studio Of Illumi-
nation and Topher Productions.
Ken Mandel, director of the tv
show, shot video segments with
Shelly West, David Frizzell, Cathy
Twitty, Jessie Colter and Waylon
Jennings. Producers Sandy Hoff-
man, Debra Simon and Christo-
pher Whatley will oversee filming
in Tueson and Los Angeles before
returning to Texas, where the show
will be edited.

Hoboken, N.J.’s Blue Light Pro-
ductions, in conjunction with Greg
Gantner, produced a mini-documen-
tary on British guitarist Chris
Spedding, who was the lead guitar-
ist for several musical numbers in
Paul McCartney’s “Give My Re-
gards To Broad Street.” It was di-
rected by Gantner (‘“The Blues
Brothers,” “Dr. Detroit’’), who
culled footage from Spedding’s re-
cent appearance at Chicago’s Metro
club for the video EP. Ron Givens
wrote and narrated the piece, pro-
duced by Dick Lynn. Technical as-
sistance was provided by Chicago’s
Program Co.

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied.
@O
O 019%
Call our Hotline at (800) 223-7524,

and tell Jeft you want to see some
Action!

MTrack

San Francisco’s King Street Stu-

. dios opened in December. A mam-

moth 30,000 square feet, it will be
part of One Pass Inc.’s services.
The facility contains complete light-
ing, grip, electrical, dollies, cranes,

" scene dock and set construction.

Pyrotechnics are featured in Red
Rockers’ video for “Blood From A
Stone’”’ on 415/Columbia Records.
Shot in San Francisco’s Golden Gate
Park, the video revolves around a
procession of torch-carrying work-
ers, representing different occupa-
tions in the American work force. It
was directed by David Rathod, best
known for his video work for Huey
Lewis & the News, the Bangles and
Eddie Money.

Greg Scott Productions oversaw
the production of a promotional clip
for EMI America recording artists
Rail, the winners of MTV’s “Base-
ment Tapes” contest. Robert Lom-
bard produced ‘“Fantasy’” in Seat-
tle. It was directed by Tim Patter-
son.

Production companies and
post-production facilities are wel-
come to submit information on
current projects to Faye Zucker-
man, Billboard, 9107 Wilshire
Blvd., Beverly Hills, Calif. 90210.

,” says Naples. “It provides the
musma] source, signal processing
and archiving with a memory-based,
high-speed processor, capable of 32-
track recording at this time.”

What has been missing with the
system thus far, he continues, is the
ability to record live for more than
four or five minutes of direct sam-
pling. That problem, however, will
be rectified this summer when NED
introduces what Naples calls the
“missing link”’ software that will
enable the Synclavier to handle live
recording for extended periods of
time.

“By the end of 1985, Naples con-
tends, “a studio could conceivably
consist of a single 12- by 12-foot
room, from which it will be able to
originate 90% of its music, without
multitrack tape recorders.” He adds
that the cost of such a system would
range from §$75,000 to $150,000.

NED’s most difficult sell right
now is to older musicians, engineers
and producers. Says Naples: “We
see our market right now as the up-
and-coming rock stars and record-
ing pros, and the range in age from
15 to 30.” Still, the system has been
successful with a number of artists
of not quite so tender years: Oscar
Peterson, Quincy Jones, Sting, Pat
Metheny, Al DiMeola and John
McLaughlin all own Synclaviers.

What are the advantages of com-
puter-based digital systems over
digital multitrack recorders and
conventional recording studios,
aside from saving space? According
to Naples, they save money as well,
especially in terms of man-hours
spent on non-productive tasks, such
as rewinding and rocking the tape
during editing. He estimates that,
for an engineer working in a $150
per hour studio who spends a con-
servative estimate of 5% of his time
rewinding tape, that could translate
into $9,000 a year spent merely on
accessing a particular point of the
tape.

“With the Synclavier, there is no

(Continued on page 32)

GompuSonics System Installed

NEW YORK More than a year af-

ter its inception, the first Compu-
Sonics computer audio digital re-
cording/playback system has been
delivered and installed at Vitello &
Associates, a production house in
North Hollywood, Calif.

Although 15 of the DSP-2002 sys-
tems are said to have rolled off the
line, CompuSonics is still examining
and testing the system. Vitello &
Associates will serve as a test site,
while using the system for sound ef-
fects storage and access for produc-
tion of an animated television series
in stereo.

According to Paul Vitello, presi-~

dent of Vitello & Associates, the
DSP-2002 was acquired for some-
what less than its list price of
around $40,000 because of Vitello’s
agreement to serve as a test site for
CompuSonics. Vitello specializes in
sound production, editing and spe-
cial effects for film and tv, and has
recently been contracted to produce
stereo sound effects for 125 epi-
sodes of “Voltran,” the first animat-
ed tv series to be produced in stereo
sound.

“Because of the high quality of
sound necessary for this project, we
were looking for something to sup-
plement our present 24-track sound

"

editing system,’”’ says Vitello.
“When we started the project, we
were using library effects on half-
inch four-track. Then, we used an
Emulator II prototype, which has
now been supplanted by the Compu-
Sonics system.”

A spokesman for CompuSonics
says the firm has received addition-
al orders for the DSP-2002, the 2000
series model specifically designed
for editing and broadcast applica-
tions. “We’ve received orders from
Syco Systems and Allied Broadcast,
and expect orders and a licensing
commitment from Siemens, a $22
billion German electronics con-
cern,” says the spokesman.

On the consumer front, the floppy
disk-based digital audio recorder/
player has yet to be shipped. The
CompuSonics spokesman says that
a PC interface for the product will
be shown at the upeoming Consum-
er Electronics Show, and the first
DSP-1000 system will roll off the
line in July. Also this summer, he
continues, will come a licensing ar-
rangement with MacIntosh, which
will see that electronics manufac-
turer marketing its own version of
the CompuSonics device.

STEVEN DUPLER
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Unique Has Moore. At Unique Recording, New York, producer Richard
Burgess, center, has been working with Melba Moore on her upcoming Capitol
album. Engineer Frank Heller is shown at the console with Moore.

Audio Track

NEW YORK

AT SECRET SOUND, Denny Colt
is recording her debut EP, with pro-
ducer/drummer Steve Missal (ex-
Billy Idol) and engineer Scott Noll,
assisted by Warren Bruleigh. Also
there has been Frank Stallone,
mixing his latest album with Tom
Marolda and Bruleigh engineering.
Stallone and Marolda are producing
with assistance from Neil Kernon.
Finally, the Miracles are mixing at
Secret this month, with producer Al
Cleveland.

The Weather Girls are at Park
South working on a new album for
Columbia. Hank Medress and Jeff
Kent are producing for Double Vi-
sion Productions, with associate
producer/engineer Joe Venneri.
Jamie Chaleff is assisting. Venneri
is also producer/engineer for a new
Bob Marley album, due for Janu-
ary/February release on Jamaica
Records.

Producer Joel Diamond was in at
Unique playing tracks for his latest
project, “One Night In Bangkok,”
from Robey. The track was mixed at
Shakedown Studios by Shep Petti-
bone.

LOS ANGELES

AT HIT MAN Studios, Michael
McMabhan is recording with produc-
er Rod Firestone.

Composer Craig Safan was work-
ing with engineer Dennis Sands at
Group 1V on a “Cheers” segment
scoring project. Also there were
composers Dan Foliart and How-
ard Pearl, scoring a ‘“Brothers”
segment.

OTHER CITIES

SAN FRANSICO’S Russian Hill
Recording has been having a busy
season of production work for fea-
ture films, television specials and
commercials, among other things.
Feature film work there recently
has included scoring for “Mrs. Sof-
fel,”” an MGM/UA release starring
Mel Gibson and Diane Keaton, with
Mark Isham composing, Todd Boe-
kelheide assisting, and Gary Clay-
ton and Samuel Lehmer engineer-
ing. “Mean Season’’ a Lucasfilm
project with Mariel Hemingway and
Kurt Russell, has been in for Auto-
mated Dialogue Replacement ses-
sions. And tv spots for Chevron,
Ross Clothiers and KPIX-TV have
been completed.

Recent album work at Richmond,
Calif’s Starlight Sound includes re-
leases from the Uptones, with Ray
Pyle engineering, and the Myster-

ies, with Steve DeGrazia at the
board. Also, engineer/producer
Norman Kerner is working on solo
efforts from Amorous Records’
Mike Molendas and ex-Sons of
Champlin guitartist Terry Hag-
gerty.

At Detroit‘’s Sound Suite, the
Four Tops are cutting vocal tracks
with producers Willie Hutch and
Iris Gordy for Motown. Jim Vitti is
behind the desk, Steve King assist-
ing. Gospel producer Rance Allen is
recording tracks for an album on
Word Records with Warren Woods
engineering. Was (Not Was) saxo-
phonist David McMurray has been
in completing track for his solo re-
lease, “Shake Me (Break Me).”

The Crystal River Band contin-
ues recording its first contemporary
Christian album at Muscadine Stu-
dios in Macon, Ga. Former Gregg
Allman Band saxophonist Donn
Pinney is featured, and Paul
Hornsby is at the board.

At Rochester, N.Y.’s Music-
America Recording Studios,
Swing Set was in recording basic
tracks for its newest project. After
completing vocals in Chicago, the
group returns to Rochester to put
down overdubs and edit the final
mixes. Chris Bubacz is engineer-
ing.

CBT Records is cutting tracks at
Sound Masters in Houston for the
next Gary Josey release, ‘‘Sur-
rounded,” written by Todd Cerney,
Austin Roberts and Tom Camp-
bell. Engineering the single are
Lonnie Wright and A.V. Mittel-
stedt.

All material for the Audio
Track column should be sent to
Steven Dupler, Billboard, 1515
Broadway, New York, N.Y. 10036.

RECORD PRESSING
CASSETTE DUPLICATION
MASTERING - PLATING
COLOR SEPARATIONS
PRINTING - TYPESETTING

\— [o CUSTOM PRESSING

2832 SPRINGROVE AVE.
CINCINNATI, OHIO 45225
(513) 681-8400
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”

a button,” says Naples. He also
opines that even though many engi-
neers express preference for razor-
blade editing, the instantaneous,
highly accurate editing offered by

NEW ENGLAND DIGITAL

(Continued from page 30)

rewinding time since there’s no
tape; it’s instant access by punching

computer-based digital systems is
“so efficient and cost-saving” that it
will win over studio owners in the
end.

Naples estimates that the aver-

age recording engineer could learn
to operate the system in about a
week, gain a “good understanding”
of it about two to three months and
become “an expert” in around one

THE DP-80 DUPLICATION SYSTEM
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The new math.

480 ips bin-loop speed. 7.5 ips
master speed. 64:1 duplication speed.

With these numbers, Otari's new
DP-80 duplication system takes pre-
recorded music out of the 1960’s and
into the 80ss.

If you've been delivering marginal,
60’s-quality cassettes to your cus-
tomers, it’s time to look at some new
numbers for the 80's. Doubling the
master speed means increased fre-
quency response and dynamic range.
It also means you can take full advan-
tage of other new tape technologies:
Extended range CRO, formulations
and the Dolby* HX Pro headroom ex-
tension process. Without these, you
may soon find your customers looking
elsewhere.

The DP-80 system offers other im-

capabilities.

[J GSA scheduled.

* Trademark. Dolby Laboratories Licensing Corporation.
1984, Otari Corporation

pressive numbers too:

slave, 2800 C-45 s/hour with a 20 slave

maximum. These are real-life figures
from a machine built for the real world.

You won'’t find any unnecessary bells

and whistles on the DP-80, just solid

features for day-in, day-out production:

0J Dual-capstan DC servo drive with
vacuum assisted tape guides for
reduced tape skew and wear on
the master reproducer.

[J Switchable equalization and bin
loop speed, 240/480 ips, to accom-
modate existing 3.75 ips masters.

3 Fully modular construction.

(J Normal and chrome tape

[J Dolby* HX Pro option.
[] Optional Fail-safe detection system.

144 C-45 sthour!

Recorders.

Toda/’s audience demands today’s
audio. If you're not delivering it, you'll
soon be rassed by. Contact Industrial
Products Division, at (415) 592-8311.
Otari Coporation, 2 Davis Drive,
Belmont, CA 94002.

Telex: 91G-376-4890.

The DP-£0 Master Reproducer and Slave

0/TAR/1]

year.

““Studios see the system’s key-
board,-and they don’t really under-
stand what it is,” he says. “They
think: ‘Oh, another synthesizer,’
and they don't realize that it's capa-
ble of any operation a digital multi-
track tape recorder can do.”

Obviously, not everyone shares
Naples’ view of the future for com-
puter-based digital music systems.
Jeff Harris, video consultant for
Fairlight Instruments and senior
engineer at The Village Recorder in
Los Angeles, has worked extensive-
ly with the Fairlight CMI as well as
multitrack digital tape recorders.
He suggests that Naples has some
valid points, but overstates the
case.

“Using a digital computer music
system as a tape recorder is a waste
of its technology,” he says. “They
are two distinct entities, similar in
some respects, but music making
machines and tape recorders will re-
main discrete.”

What will be seen soon, Harris
continues, is a direct digital inter-
face between the two devices, en-
abling the bypassing of the analog
stage.

As to Naples’ claims of the digital
music system’s cost-effectiveness
during editing and rewinding, Har-
ris maintains that less time is spent
by engineers during that stage of
the process than during the actual
music creation. ‘‘I've seen engineers
spend more time sitting and doing
nothing, because the artist needed
to make a creative decision during
recording, than rewinding tape,” he
notes.

Sony Pro Audio’s Richard Lee
says his company is involved in de-
veloping other media of storage be-
sides tape, but he stresses that
“based upon the interest shown to
date from studio owners and other
professionals, iape-based systems
will be the dominant medium
through the turn of the century.”

“You cannot underestimate the
value of the tactile, familiar tech-
niques like razor-blade editing to
the creative community,” says Lee.
He also notes that it is currently
possible to establish direct digital
interface with any Sony digital
product, providing the other device
has the same storage structure or
can accommodate Sony’s data sys-
tem.

“We are definitely involved in de-
veloping disk based systems too,
but the investment so far indicates
tape-based systems will continue to
dominate the industry,” he con-
cludes.

. bought, rented,
hired, whatever you need,
we'll tell the world in

¥

BILLBOARD CLASSIFIED ADVERTISING SECTION

Call Jeff Serrette today
—(800) 223-7524 (NY
residents dial 212-
764-7388).
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n't Do Nothin’. Permits for shooting on Lbs Angeles’

streets and the confusion and red tape that surrounds them have become key
issues for the L.A. production community in recent weeks. Here Razor
Productions producer John B. House stands awaiting police approval of his
paper during the shooting of the Busboys’ “‘Cleanin’ Up The Town.”

NETWORK SENDS GLIPS TO COLLEGE

Students Focus on ‘New Grooves,’ ‘Audiophilia’

This is another in a series of pro-
files of video clip outlets which
will cover broadcast, cable and
syndicated programmers, as well
as club pools.

NEW YORK In the early days of
video music, clips seemed a perfect
way of getting exposure for new
artists. But that glow faded quickly,
as more and more outlets ran for
the security of top 40 programming
and caution became a more impor-
tant element than creativity in de-
ciding what got on playlists and
what didn’t.

By its very format, Campus Net-
work’s most important video show,
“New Grooves,” cannot fall into
that trap. Campus Network is not a

‘One Night With You,’ Graceland Tour

Cable Shows Mark Presley’s Birthday

BY FAYE ZUCKERMAN

LOS ANGELES Rare concert foot-
age of Elvis Presley and a formal
tour of his home, Graceland, are
highlighted in two major pay-tv mu-
sic specials honoring the rock leg-
end as what would have been his
50th birthday approaches.

The person responsible for coordi-
nating these shows is Steve Binder,
a veteran director and producer of
visual music. Among other accom-
plishments, Binder was selected by
Diana Ross to take charge of lens-
ing her 1983 concert appearance in
New York’s Central Park.

In fact, it was Binder who in 1968,
after assuring Presley that “all he
was making was a visual album,”
netted one of his first tv jobs film-
ing a portion of the singers’s come-

Richie Clip
Heads For
Movie Houses

LOS ANGELES Music Theater
Network’s Concert Cinema claims
that 500 movie houses nationwide
will showcase Lionel Richie’s con-
cert performance clip of “All Night
Long.”

The performance piece, produced
by Richie’s Brockman Enterprises
and Kragen & Co., will precede sev-
eral first-run features, including
“Dune,”’*2010” and “Beverly Hills
Cop.” Concert Cinema says it ex-
pects at least four million moviego-
ers to see Richie’s large-screen de-
but.

The musical clip was shot in
35mm Panavision with Dolby stereo
surround sound for the expressed
purpose of a theatrical release. Ac-
cording to a spokeswoman for Con-
cert Cinema, the performance foot-
age was lensed exclusively for the
firm, which is owned by Bob Wilson
and Bob Kardashian, the co-
founders of Radio & Records.

The spokeswoman says that AMC
Theaters, Pacific Theaters, and
SRO Theaters have already agreed
to show Richie’s promotional film.
It was produced and directed by Joe
Layton; the director of photography
was Jan Keisser.

back special. Binder’s contribution
to that tv extravaganza was 10 min-
utes culled from a 75-minute infor-
mal performance on a Burbank
sound stage.

Nearly 16 years later, the Elvis
Presley estate and RCA Records de-
cided to re-edit that informal perfor-
mance, dubbed the “Burbank ses-
sion,”” into an hour-long special.
Binder again took charge, and the
one-hour special will debut on HBO
Saturday (5) at 8 p.m. Eastern time.

Titled “Elvis: One Night With
You,” the 60-minute show features
Presley essentially sitting around
with backup musicians performing
classic songs and speaking candidly
to an audience of about 50.

Musicians Scotty Moore, D.J.
Fontana, Charles Hodge and Alan
Fortas join Presley on stage. Fea-
tured songs include ‘““That’s All
Right Mama,” “Heartbreak Hotel,”
“Blue Suede Shoes,” “Lawdy Miss
Clawdy,” “Blue Christmas,” “Try-
ing To Get To You” and “One Night
(With You).”

“By today’s video standards, that
budget was $1.98,” says Binder. “I
wanted to capture him as if we were
looking through a keyhole. So the
cameras just started rolling, and he
did the rest. He was in good shape.”

What Binder captured was a com-
pelling cinematic characterization
of the rock giant. It is virtually un-
cut, unedited and untampered—a
simple studio performance.

“Back then, Elvis was very wor-
ried about what the public
thought,” Binder recalls. “He had
been away from the spotlight for al-
most 10 years. He was concerned
about television, and what it would
do to him.

“At the beginning of the filming,
I think he was nervous and stiff.
But, once we got rolling, he became
relaxed.

“Now that I look back in hind-
sight, | was naive and innocent

MTV Programming

MTYV Programming does not ap-
pear in this issue due to Bill-
board’s holiday production
schedule. The feature will re-
sume its weekly frequency with
our next issue. We apologize for
any inconvenience. THE EDITORS

when I did that show,” Binder con-
tinues. “‘I broke a lot of rules, In the
’60s, you didn’t show sweat and
messed-up hair. I didn’t want to
keep stopping and starting. | want-
ed everything to just flow natural-
]y'll

As for Binder’s tour of Grace-
land, it will air on Showtime start-
ing next Tuesday (8), the anniver-
sary of Presley’s birth. It features
the singer’s ex-wife Priscilla de-
scribing some of the history behind
the mansion and its famous owner.
Film clips and some of Presley’s
music are also included. The Show-
time special was written by Buz Ko-
han and Priscilla Presley.

video music service. It is a network
targeted at college students, and de-
signed to fill their specialized video
entertainment needs. As such, mu-
sic is an essential part of its pro-
gram mix.

The network provides its viewers
with four hours of new program-
ming a week, each of which is re-
peated five times. Embedded in
those hours are two music pro-
grams: the progressive-oriented
“New Grooves” and the more popu-
larly directed “Audiophilia.”

Where “New Grooves” is clip-
based programming, “Audiophilia”
presents concerts by such perform-
ers as the Commodores, Elton John,
Linda Rondstadt and U2. Both of
the programs are about an hour
long. “New Grooves” is hosted by
Meg Griffin.

Campus Network lives by its
name, not going to households, but
to colleges and their students.
Growth has been fast recently, says
vice president Brad Siegel, with the
number of schools served jumping
from 50 to about 75 during the net-
work’s winter break. That gives the
service a total subscriber base of
about one million students.

According to Siegel, Campus Net-
work is currently recieved by about
35%-40% of the nation’s largest
campuses, including such schools as
the Univ. of Wisconsin, Clemson,
the Univ of Connecticut, Queens
College, Ohio State, MIT, and Cali-
fornia Polytech. The network is an
advertiser-supported, basic cable
service, and commercial sales are
also up, Siegel claims.

“For the coming semester we'll
be 50%-60% sold out on advertising
time,” he says. Campus Network
follows a schedule similar to that of

New Video (lips

PHILIP BAILEY/PHIL COLLINS
Easy Lover

Chinese Wall/Columbia

Paul Slattery

Jim Yukich

THE dBs
Amplifier

Like This/Beausville
Walter Williams

JIMI HENDRIX

Are You Experienced
Kiss The Sky/Warner Bros.
Jerry Kramer

Wayne [sham

BILLY JOEL
Keeping The Faith
An Innocent Man/Columbia
John Small/Picturevision
Howie Deutch

LOS LOBOS

Don't Worry Baby

Will The Wolf Survive/Slash

Michael Portis and Stephanie Nemeth
Arthur Pierson

MADONNA
Like A Virgin
Like A Virgin/Sire
Simon Fields
Mary Lambert

CHUCK MANGIONE
Diana “D”
Disguises/Columbia

Alan Kieinberg

Zbigneiw Rybcznski

JEFFREY OSBORNE

Don’t Stop

Don't Stop/A&M

Schaetzle & Fischer (High Five Productions)
Bud Schaetzie

STEVE PERRY
Foolish Heart
Street Talk/Columbia
Paul Slattery

Jack Cole

THE SMITHS

How Soon Is Now
12" Single/Sire

Richard Levine & Ken Ross
Paula Greit

BRUCE SPRINGSTEEN

Born In The USA
Born In The USA/Columbia
NA

John Sayles

JANEY STREET
Under The Clock

Heroes, Angels & Friends/Arista
Ken Walz/Ken Walz Productions
Michael Oblowitz

T0TO

Stranger In Town
isolation/Cotumbia
Simon Field

Steve Barron

This weekly listing of new video
clips generally available for pro-
gramming and/or promotional
purposes includes: Artist, title, al-
bum (where applicable)/label, pro-
ducer/production house, director.
Please send information to Bill-
board, New Video Clips, 1515
Broadway, New York, N.Y. 10036.

most colleges, going off the air for
the winter holidays on Dec. 10, with
a planned re-start for the winter se-
mester on Jan. 14,

“New Grooves” is ‘“‘strictly limit-
ed to new music,” says Siegel. It
was created, he explains, because
executives at Campus Network felt
a ‘““show needed to be developed
around college radio,” which would
focus on progressive and new mu-
sic. There are 11 complete clips
played on each show, and 10 to 15
seconds of 10 more clips get expo-
sure via a ‘“top 10 progressive radio
countdown.”

Rather than focus on clips, “Au-
diophilia” presents concerts spot-
lighting individual artists. Each epi-
sode runs for about 45 minutes.
Campus Network gives students
from schools that don’t have MTV a
chance to see their favorite artists,
Siegel points out.

Besides its existing basic cable
service, Campus Network is also
looking to get into the pay-per-view
business—but in a unique way. The
firm is creating ‘“VideoCenters.” So
far it has installed about 13, but
equipment problems have slowed
the rate from the planned 15 a
month to about six or seven, says
Siegel.

But despite the problems, the
firm says it will still be able to start
using its ‘“VideoCenters,” most of
which are based in auditoriums, by
April. So far, however, no music
programming has been scheduled.

Each “VideoCenter” will have its
own satellite dish, and students see-
ing concerts at them will have to
buy individual tickets just as if they
were going to a live performance.

TONY SEIDEMAN

bought, rented,
hired, whatever you need,
we’ll teli the world in

Call Jeft Serrette today
—(800) 223-7524 (NY
residents dial 212-
764-7388)
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To order an ad...check the type of ad you want...

[ Regular classified (ads without borders): $2.20 per word, per
insertion. Minimum ad order, $44.00.

[ Display classified (all ads with borders): $72.00 per column per
inch, per insertion; 4 insertions $67.00 per; 12 insertions $62.00
per; 26 insertions $59.00 per; 52 insertions $48.00 per. Price
discounts are based on insertions in consecutive issues.

[J Box Number c/o Billboard: add service charge of $6 00

Check the heading you want...

{J Help Wanted [] Position Wanted [ For Sale [] Wanted to Buy

[ Used Equipment for Sale [J Golden Oldies [] Comedy Maternal

[ Distnbuting Services [] Video Hardware — Computer Software

[ Business Opportunity [J Schools and Instruction [] Video Software

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y,, N.Y. 10036.

Your Name

Company

Address

City State Zip

Telephone

Please fill in the information below if you wish to
charge the cost of your classified advertising.

{J American Express [] Diners Club [} Visa ] Master Charge

Bank # Credit card #

Expiration date

Your signature

Need to get your ad in fast? Call Jeff Serrette...
In NY State phone 212/764-7388...Outside N.Y.

State phone toll free 8(0(0/223-7524.

WHY PAY MORE 2
cassette sstrk blanks, sm tape
1-45 cass 65 Btrk 89

BLANK AUDIO & VIDEOQ CASSETTES
COMPUTER FLOPPY DISCS
20TH ANNIVERSARY

46-60 cass 74 B8trk 97 CHEAPEST PRICES IN TOWN
61-80 cass 80 8trk 106 ® Audio Cassettes ® Video Cassettes
81-80 cass 90 8tk 115 » Mastering Tapes ¢ 8 Tracks

Don i Delay—Call Taday' For More Information
Andol Audio Products, Inc.
4212 14th Ave. Brooklyn NY 11216
Call Tolt Free—{800) 221-6578
N.Y. Res. (212) 435-7322

CASSETTE & 8TAK OUPLICATORS. CUSTOM
OUPLICATION. SHRINK WRAP & LABEL AGD 45¢

TRACKMASTER'InC
1310 South Dixie Hwy. West

Pompano Beach_ Fla.33CG80
Tel: (305) 943-2334 |

:
CASSETTE TAPE FOR SALE

SECURITY DEVICES
DESIGNED FOR RETAIL OUTLETS NEUMANN MASTERING
SYSTEM

£ASY TO USE IN F XPENSIVE
RE USE ABLE & DISPOSABLE
Including tape machine, SX68 Head VG66 Ampli-
fier Rack, Level Sets HF Limiters, Eliptical Equal-
1zer and Vanable pitch and depth. Make Otfer
Call: JIM
(513) 681-8402

5 SELECTIVE MODELS

—FOR SAMPLES AND PRICES—

CONTACT

INQUIRE ON STATION
LETTERHEAD

RECORD SOURCE

INTERNATIONAL
1515 Broadway
New York. NY 10036

in NLY. Stata)

RUN YOUR CLASSIFIED ad in America's #1
Consumer Music Magazine, ABC audited, $1.25
per word. Display $100.00 per column inch. Ma-
jor credit cards accepted. Call Cindy: Musician
Magazine, (617) 281-3110.

COMEDY MATERIAL

FUN-MASTER
PROFESSIONAL COMEDY MATERIAL
(The Service of the Stars Since 1940)
“THE COMEDIAN"

12 Availabie issues $50—-Pius $5 postage
HOW T0 MASTER THE CEREMONIES 15 plus $J postage
ANNIVERSARY ISSUE (Al different] $40 plus $3 postage
35 FUN MASTER Gac Fries lail diftereatl
$100 plus $10 postate
BILLY GLASON

200 W 54th St. N Y C 10019 (212) 265-1316
NO FREEBIES | M PROFESSIONAL"

NEW SERVICE!" NO advance preparation—
one page per day—trivia, celebrational consum-
erism, fun, free sample! Immaterial, Inc. S. 6012
Smith St., Spokane, WA 99203,

SONGWRITERS

<, The beal damos e heard i o long tme.*
K, VINET, Yeieran Produoer for the
BEACH OYS & LINDA BORDSTROT.
sampde recond i

FOR SALE

DISTRIBUTOR
WHOLESALE ONLY
We are specialists on: 12" records,
blank audio, blank video, video
games, movies accessories . . .
Weekly sales sheets.

STRATFORD DIST. INC.

86 Denton Ave.
Garden City Park, NY 11040
212-343-6920, 516-877-1430
800-645-6558, Telex 6852201

EXPORT TO ALL

855 E. CONKLIN 5T.
FARMINGDALE, NY 11735
CALL (516) 694-4545
TELEX. 4758158 IMPTDISC

EAMS Record Exports KG

Graflinger Str 226  Postfach 1525
D-8360 D'dorf/ West-Germany
Phone' (0991) 22071 Telex 69780

We are specialized in exporiing all
german labels, independa d mapor

companies (45 127, LP's and Compact]
Retail orders handeled prefemred!
Weekly new release informations!

Call us or write for detailed stock-lists
and shipping informations. We want to
service all your europeanimport needs

Michael Jackson 'THRILLER’

t-shirt $ 9.50 ea.
sleeveless $ 9.50 ea.
jersey $11.50 ea.
button $ 1.50 ea.

Add $1 per order for shipping.
CATALOG $ 1.00
WHOLESALE INQUIRIES WELCOME
Quahty Promotions
670 E Thrrd Ave , Ste #80CBB
San Mateo. CA 94401

Budget Cassettes
Rock - Pop - Country - R& B
Classical - Jazz - Children
Call or write for catalog.

Golden Circle Inc.
45 Jefterson Street Stamtord, CT 06902
203-325-2436

ROCK & SOUL
SPECIAL PRICES!

$2.99

O SALEN

470 Tih Ave.
[Bet. 35th & 36th Sis.)
MNew York City
Telex 42 6398 EDLINE
Minimum Mail Order $250.00

WHOLESALE ONLY

WE SPECIALIZE IN 12” PRODUCT
Also current LF’'s, Cass & 458
Lowest Prices| Same day UPS

GLO MDSE CORP.
43-02 34th Ave., LIC,NY 11101
(212) 708-0515

2 MAGNEFAX MONO DUPLICATORS
WITH %" MASTER AND 7 SLAVES. 2
KING 790 LOADERS WITH REPLACED
MASTER AND RELAPPED RECORD-
ING HEADS. EQUIPMENT 1Y%; YEARS
OLD AND IN GOOD SHAPE.

CALL:
(918) 627-5772

SAM ASH STORES

MAIL ORDER SERVICE
Deal with the professionals. N.Y.C.’s larg-

est inventory and best prices on musical
instruments. sound and recording gear.
1-800-645-3518
N.Y. State 1-800-632-2322

NOW GET
CASSETTES—CUT-OUTS
AND IMPORTS
At low budget pricesl! Cassettes and 8-
track tapes are our speclaity!!
Call or wnte tor FREE list and prices todoy!)

JSJ DISTRIBUTORS
6620 W. Belmont Chicago IL 60634
(312) 286-4444

CD BUYERS

Compact DiscLists. Most complete

and up-to-date listing available. Pub-

lished monthly. Send for FREE issue.
DiscList

P.O. Box 444
Birmingham, MI 48012

LP’s, 8 TRACKS AND CASSETTES
AS LOW AS 22¢

Write for our free giant catalog. Retailers and
distributors only

RECORD-WIDE DISTRIBUTORS, INC.
1755 Chase Dr.
Fenton (St. Louis) MO 63026
(314) 343-7100

While Other People are raising their prices, we
are slashing ours. Major label LP’s as low as
$0¢. Your choice of the most extensive listings
available.
For free catalog call: 215 785-1541
or write:
Scorpio Music
Box 391-BC
Bensalem PA 19020

SILVER EAGLE COACH

40' luxury tour coach, Forward salon,
sleeps 10, rear master bedroom, Onan
generator, overhead air, 2 color televi-
sions, VCR, 4 way music, recent major

overhaul.
(318) 688 4999
(318) 221 5701

LARGEST SELECTION

OF CASSETTES & LP'S
Low prices - same day serviCe - Qwip service
available. Full line of biank tapes/video tapes
plus over 20,000 single titles. Send for 80 pg.

C& D SPECIAL PRODUCTS
309 SEQUOYA DRAVE
HOPKING (ILLE RY 42240

502/885-8088

oldie catalog - $2.00 or call Bob:
Californla Muslc
7473 Foothill Bivd.
Tujungo, CA 91042
(818) 352 5953

THE BEATLES: UNTOLD Tales. New Lennon
Material, 64 rare photos, limited printing.
$10.95. Horizon Books, Box 3083-B. Fremont CA
94539.

RECORD PRESSING
SERVICES

RECORD PRESSING

San Franchon. Ch 84122

d5's AND LP's
COLORED VINYL
SPECIAL P NG
QUALITY K
FAST SERVICE

ITALIAN, SPANISH, BRAZILIAN Imports.
LP’s and cassettes largest and newest selection.
Ask for free catalog. Revival Enterprises 305-
325.9272, 2120 N.W. 21st St., Miami, FL 33142

SONGWRITERS

We bring your songs to e inexpensively with
top session players from THE DOOBIE BROS,
BOZ SCAGGS. THE JACKSONS, GEORGE

MISCELLANEOQUS

DISTRIBUTING SERVICES

Call Al Coben for quates

PeéTeR Pan’

INDUSTRIES
(201) 344-4214

POSITION AVAILABLE

RADIO TV JOBS —

10,000 radio jobs a year tor men and women are listed
in the American Radio Job Market weekly paper Up to
300 openings every week!' Disk Jockeys, Newspeople
and Program Directors Engineers Salespeople

Small, medium and major markets all formats Many
jobs require littie or no expenence' One week comput-
er hst $6 00 Spectal Bonus. six consecutive weeks
only $14 95—you save $21

AMERICAN RADIO JOB MARKET
8215 Don Gaspar, Dept. 2
Las Veges, Nevads 89106

AMERICA"S LEADING Di3

o Free Catalog Featuring:
Maxeli » Discwasher » Memarex  TDK
Recoton » Sony s Kass * Scotch e Fuji
Eveready » BASF « Allsop » Savoy
Audio Technica ¢ PD Magnelics
Duracell « Amaray * Wico * and
many more!

* 24 Hour Freight
Paid Service

« Free Mailing of
Extra Profit Times

Dealers Dnly
Send or Call Toli Free for Your
Free Copies: 800-523-2472

L L Basenthel Bsraeioicy.

Dept. &I Lowis Do Warm lagier, PR WRTEITITS dd3- 0500

BENSON, etc Call, wnite for free sample tape

MOONLIGHT DEMOS

213 893 0257 or 665-7464 ¢ 5313 Bakman Ave
Box 124 ¢ No Hollywood, CA 91601

““What to do after you write the
song.” For helpful information, send
$1.00 and SASE to:

Songwriter's Helper
P.0.Box 67
Lockport IL 60441

STREISAND, BARBRA—HAVE  got a song for
you “Nothing's Impossible.” Call Tony DiVito
(215) 925-4587. Give it a try please.

MAN OF MANY
VOICES NEEDED

Creative person to write and produce radic commer-
cials $25 000 per year and up Send demo tapes/re-
sume to
TSI
5900 Dewey Street Hollywood FL 33021
Send Attn. Mr. T.

ACTIONAMART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied. OOO
ON
O\

oel®

Call our Hotline at (800) 223-7524,

and tell Jeff you want to see some
Action!

BILLBOARD JANUARY 5, 1985
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R RS T L T S e VIDEO GOLDEN OLDIES

The Department of Professional Writing is
now accepting applications for new positions in three areas.

A SENIOR LEVEL POSITION
IN JAZZ COMPOSITION

Applicant must be a recognized jazz
composer/arranger, with jazz re-
cording and/or publishing credits. The
applicant must be an active jazz per-
former, composer or arranger. Appro-
priate degrees or equivalent profes-
sional training required.

Teaching experience desirable but not
required. Teaching responsibilities
will include advanced courses in jazz
composition, arranging & harmony
and work with upper level jazz
comp./arr. students. Salary com-
mensurate with qualifications.

TWO SENIOR LEVEL
POSITIONS IN
COMMERCIAL ARRANGING

Applicants must have been active as
professional arrangers for a
minimum of 10 years. Credits must
include work in a variety of styles
(pop, rock, jazz, country, concert).
Appropriate degrees or equivalent
professional training required.
Teaching and/or studio arranging ex-
perience desirable but not required.
Teaching responsibilities will in-
clude advanced courses in com-

mercial arranging, work with
graduation, arr. projects, etc. i‘:
Salary commensurate with ¢ )
qualifications.

e, T

TWO POSITIONS IN SONG
WRITING

Applicants must be published song
writers with a minimum of 5 years’
professional experience with de-
monstrated successful record re-
leases. Appropriate degrees or
equivalent professional training
required. Teaching experience de-
sirable but not required. Teaching
responsibilities will include song
writing analysis, analysis of song
lyrics and others. Salary and rank,
commensurate with qualifications.
Berklee College of Music is a private
four-year institution with an educa-
tional mission of practical career
preparation in the various contem-
porary styles of today’s professional
music world. The 200 or more inter-
nationally respected faculty work
with 2,500 students from over 75
countries and the U.S.

Please send resume, letters of
reference, and supportive back-
ground materials to:

Professional Writing
Search Committee
Office of the Dean
& of Faculty, Dept. BB
[ Berklee College of
. Music
1140 Boylston Street
Boston, MA 02215

SALES REP
WANTED

Independent sales reps
for national distributor of

IF YOU HAVE A GREAT ROCK SONG

OR A DANCE PIECE, WE ARE LOOK-

ING FOR YOU! WE ARE A FILM PRO-

DUCTION COMPANY SPECIALIZING
IN MUSIC VIDEO

Call: GLADYS BENSIMON
BEN-MOTION PICTURE CO.
(212) 924-8072

classical international and
pop record product. Must
have experience in selling
to record retail accounts. x
Positions available imme- x
diately. :

Call for interview. :

(800) 221-1574 x
(In N.J.)
(210) 778-8222

DANCE FLOOR

12 0 A RS R EEEEEESE

THE MUSIC SERVICES
MODULAR LIGHTED DANCE FLOOR *

Controllers, Gyro lites, Rain lighting, mirror %

balls. strobes, rotators and fog machines. *
Call or write:

MUSIC SERVICE *

327 S. Miller Rd., Akron, OH 44313 »
(216) 867-1575

»
A AN A AR AN AN NN AN

INVESTORS WANTED

I am a singer, a dancer, write my own
songs. I am sceking a manager, promot-
er, and a recording contract. Pleasce call
or write to:
Ester Araba
(703) 941-5087
5935 Quantrell Ave T-2
Alexandria, VA 22312

SECRETARY MUSIC PUBLISHING. Excellent
typing, dictation and organizational skills. Pri-
or publishing/copyright experience required.
Call Pat (213) 469-1285.

ACCOMPLISHED ARTIST
AND RENOWNED REC-
ORDING COMPANY
WANTS AN INVESTOR
FOR A GREAT IDEAIN A
HIT RECORD.

Phone:
Mr. Frank E. Hunt, Sr.
(313) 861 3280

or
Mrs. Devorah Brown

WHOLESALE
OLDIES 45’S

Retailers: write or call for our
free listing. Includes hundreds
of import titles.

Gold Vault
P.O. Box 202
Oshtemo MI 49077
(616) 349-9413

DISCOUNT OLDIES
8Y PHONE
MAIL ORDERS ALSO ACCEPTED
215-649-7565 - SAME DAY SERVICE
SPECIAL DISCOUNTS TO RADIO STATIONS

SEND $2 FOR CATALOG -

OVER 10,000 OLDIES

DISCOUNT OLDIES

BOX 77-B, NARBERTH, PA 19072

SCHOOLS &
INSTRUCTIONS

MUSIC BUSINESS CAREER

A CAREER PROGRAM IN MUSIC course
inclydes recording studio; concert and
video production, adist representotion
and management. retailing and
wholesaling. record promotion and
marketing, copynght and music indus-
try law, songwrnters and music publish-
ing, and more Employment assistance
Accredited Financial aid available.
write or call toll-free for free brochure
and career guide MUSIC BUSINESS IN-
STITUTE. Dept. B, 3376 Peachlree Rd..
N E.. Atlanta. GA 30326.

800-554-3346

Berklee College of Music

An Equal Opportunity Employer.

BE A RECORDING engineer! New classes quar-
terly. Institute of Audio/Video Engineering.
213) 666-3003. 1831 Hyperion, Dept D. Holly-

(313) 545 2446
wood. CA 90027.

REAL ESTATE
UNIVERSITY DEGREES! Economical home

w study for Bachelor’s, Master's, Doctorate. Pres-

tigious faculty counsels for independent study
C I N C I N N A T I and life experience credits. Free information -
BILLBOARD BLDG.

WALT DISNEY WORLD CO. is looking for Cer-
man accordion players (o pertorm tradinonal, folk
and modern music from the regions of Germany. Mu-
sicians will be paid at least $433.00 for a 5 day week.
One year employment contracts are available from
February 28, 1985 to March 1, 1986 in the German
pavilion at EPCOT Center. Musicians should have an

N.Y.C. Talent Agency seeking qguali-
fied, experienced agent. Must be
willing to work with new talent as

Richard Crews, M.D. (Harvard), President, Co-
lumbia Pacific University, 1415 Third St., Dept.
2B11, San Rafael, CA 94901; Toll Free; 800/227-
0119; California: 800/552-5522; or '415/459-

extensive repertorre of German folk and modermn mu-
sic, be thoronghly lamiliar with the country and its re-
gions. speak both English and German and be of Ger-
man descent Please send resume and tape to! Valent
Booking Department, Entertamment Division. P.O.
Box 40, Lake Buena Visia, FL. 32830 by February 1.
1985,

WALT DISNEY WORLD CO. is looking lor Mo-
roccan musicians to perform on tradinsnal Moroccan
instruments including Gnaowa. Rwars, Flute, Na-

well as established acts. Send com-
plete resume and salary require-
ments to:

Box #7585
Billboard Magazine

64,000 sq. ft. for sale or lease. Heavy power, off street park-
ing, 30,000 ft. of well planned & beautiful offices. On bus
stop. Below market rental or sale. Immediately available.
Ideal for distributors, volume mail users, publishers, as-
sembly, printers etc. For details call:

1650.

YOU NEED THIS ASCAP AWARD-WIN-
NING BOOK. adopted by 150 colleges as
atext Heresthe most complete account
of the industry ever published Describes

kouss. Thal. Wheel Plaser, Andaloussian Drums, An- o . ¥ ra e ol (Caresr alternaliyessat REE
daloussian Violin. Cithare. Ghvar and traditional 1515 Broadway . p

alls SHERWOOD CO. PO Box
drums. Musicians should have prior performance ex- F d C
penience and an extensive repertoire of Moroccan New York, NY 10036 er Iemen | 21645-B, Denver CO 80221
tribal and ceremomal inusic, be familiar with the . B 51 3-721-4200 5 ) o s
tnbes and regions of the country and speak some En- 2 7 —

glish One year employment contracts are available

o Lot e et 493,00 for 33y weeh. - - - BROADCASTER

cians will be paid at leas y .

Please send resume and tape 1o: lalent Booking De- Still missing the few facts to be a radio TV

panmcu’(, Fllllffrlfli‘:lnlc)llll Division. ll’.(l)‘._’::x 40, Lake AnRNoUNcer? We can provide you these

Buena Vista, FL 32830 by January 1. 1985, facts that stops you from your dream.
WALT DISNEY WORLD CO. udl(mkmg |.,.||...|..|(.]| s ——— —_ - Send $25.00 and wiite 1o.

accordion plavers 1o perform traditional. tolk an; . .

modern music Irowm the regions of Ttalv. One vear em- Position Wanted /.»"-'l'!.ll ADDRESS ALL ADS: JEFF SERRETTE Stephen Verdier

ployment contracts are available from Jamuary 1,1985 NATIONAL ; Billboard Job Mart 1515 Brnzﬂwag New York 2550 Sheppart St.

to December 31. 1985 in the laly pavilion at EPCOTL +Position NY 10036 Phone [212] 164 7388 fiocally) o Montreal, Que, Can. H2K 312

Center Musicuans should have an extensive reper- SALES A (abl (800} 223 7524 [Out ot State} Use any major

torre of lialian folk. operatic and modern music, be fa- vaitable ¢credi card when calling in your advertisement

auliar with the country and tsregions. speak borh Ex- MANAGER eervices TALENT

hish and Halian and be ol Ttakian descent. Each mus- X

it Ve Lot $455.00 Jor 4 b s week We are an 11-year-old rapid- . $33 00 per mch & r PAYMENT MUST ACCOMPANY ORDER -~

Please send resinne and tape to. Talent “oo:ulxl l):- ly expanding equipment manu- pe ; = S i i

partment. Entertamment Division, P.0 Box 40, Lake . A — - -

B Vvt e, F1. 32830, fa(turer for the entertainment | Narm _ | %TM TR!;J(,(zRDSfANgI) ]ndefpendrent is seTekmg

T DIS WORLD CO. is looking for ey, DT Rieal) By Ui CCEPT l ! gfgups‘/’iflrt;ivi%r:alesrafoz 2l?ecg::liingrm[.)er‘::um(‘))t‘i);‘n

WAL NEY . is looking for Japa- i N ) i

nese Tatko drum plasers to perform tradonal Cere- Sunbe.lt, who is See_klng a re- WE ACC | AT, — management. Knox, PA 16232 (814) 797-5883

monial musie o the Kanto region o I[;l||ani One year sponsible, self-motivated, re- AL L MAJOR : - o e 26 !

emplosment contracts are dvat able Irom anuary |, ~ . H _ AVAL 5 f

1985 1o December 31, 1985 i the Japan pavition at sults-oriented sales professnonv CREDIT CARDS ! | &ECS&UIN(; CgeranRé}EgSStonecobé}B&rﬁdt;:

EPCOT Center. Musicians should have traming n al with a minimum of 5 years 1 Telephine i K. send a o, rt.

performance on Taiko drums and knowledge of the sales experience serving the en- | I e T wood Road, Caterham, Surrey, England.

music of Kanto and celebrauon ol Jin-fa. be famidrar

with the countn and its regions. speak both Japanese
h and be of Japanese descent. Each musi-
d at least $433.00 for a b das week
ime and tape 10: Talent Bookmg De-
nment Division. P.O. Box 40, Lake

WALT DISNEY WORLD CO. is looking for Japa-

tertainment industry.

You will be responsible for
developing all sales strategies
as well as pursuing key market
development. You will also
serve as the focal contact for

POSTERS, BUTTONS
& T-SHIRTS

AR AR AAAAR AR RN

~= amm = Dutions, buttons, BUTTONS! = mee

nese cetemantal dancers (o perform traditional styl- on-going customer relatio » BUTTON MACHINE Ordera $50 or $100 Button Master sampler pa
zed dance and music frnm the Edo Peniod One vear - er z ns MAKE YOUR OWN 1 " BUTTON
'.~mp|(§'.:c.u contracts are available fcom January 1. programs. Travel is required. $AVE MONEY * llo see all the newest of our 60,000 designs

1985 10 December 31, 1985 1 the Japan pavihion at
EPCOT Genter. Dancers should have traming from
raditional dance masters in the Hanayags School.
have prior performance experience, be tamiliar with
the country and 1ts regions, speak both Frghsh and
Japanese and be of Japanese deseent. Each dancer will
be paid at least $368.00 lor a 5 day week Please send
resume and tape to: Talemt Booking Department. En-
tertaimment Division. P.O. Box 40, Lake Buena Vista.
FI. 32830 by January 15, 1985,

Wt Duaney Prosuchons

Walt isneg Worid.

k An Equal Opportunity Employer

DISK MASTERING ENGINEER
METRO NEW YORK AREA DiSK MASTERING
STUDIO SEEKS TOP MASTERING ENGINEER
WITH FOLLOWING. THE RIGHT INDIVIDUAL
CAN EXPECT A SUBSTANTIAL INCREASE IN
SALARY. ALL MEMBERS OF OUR STAFF KNOW
ABOUT THIS AD.

REPLY IN CONFIDENCE TO:
Box #7587
Billboard Magarine
1515 Broadway
New York, NY 10036

J

You'll have the backing of a
strong, technically innovative
company that’s a leader as well
as a trendsetter in its field.

If you have the knowledge,
energy, dedication, imagina-
tion and aggressiveness to con-
tinue to build our sales; if you
have a proven professional and
personal track record; if you
can offer leadership, as well as
problem-solving expertise;
we’ll match it with outstand-
ing earning potential, an excel-
lent benefits package, and ex-
ceptional career rewards.

Send resume and salary re-
quirements in confidence to: S.
Mirochna.

Box #7588
Billboard Magazine
1515 Broadway
New York, NY 10036

FOR LESS THAN 10¢ EACH

Up to 20% off wholesa:e list prices on *
officially licensed R&R merchandise
Catalog available
Call now:

1 800 322 8000 (outside MI)

or
(313) 666 4594
National Trends. Inc.
7350 Highland Ave.,
Pontiar Ml 48054

A A A AT AAN

ONE STOP POSTERS
1001 MONTEREY PASS Rd.
MONTEREY PARK CA. 91754
(213) 263-7361 1(800) 421-6341
MAIL IN THIS AD AND GET ONE
DOZEN R & R BUTTONS FREE.
LIMITED OFFER DEALERS ONLY

POSTERS
Rock Posters
ZAP ENTERPRISES
1251-3 Irolo St.
Los Angeles, Calif. 90006
(213) 732-3781
DEALERS ONLY

|2 B A B S S S A EE S S

Ay xR EREBENR

E
= THREE

LIBER-TEE
1-800-621-6607

[We're the worid's 1argest dist of hcensed and
lnovelty pins with over 100 new designs weekly! I
We take full returns and even take returns of
|Olher button companies’ stuff you got sIuck'
|wuh If you're paying more than40¢ per button. |
lyou're getling ripped off!! Kids that can't swing I
$8 98 for an Ip can afford a buck tor a button.

Ask for our catalog NOW!! I
[ Buttan Master. P.0. Box 129, Bridgeport. PA 19405 |
| 1-(800) 523-1197-(nationalj I

1-(215) 277-1966-(PA)
|I1 you don't have a business phone dlrecioryl
'l|slmg, please send $1 50 for the catalog. |
AR UEER Wiy EDER PEES W=

BILLBOARD JANUARY 5, 1985
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alent

alent in Action

GHICAGD
UI-C Pavilion, Chicago
Tickets: $16.50, $14.50

cHICAGO HAS ENJOYED one of
the most remarkable revivals in re-
cent pop history. The group’s last
two albums have gone platinum,
and have spawned a series of hit sin-
gles. So it was no surprise that the
emphasis in the group’s Dec. 8 show
was on new material. The band ca-
tered to an overwhelmingly college-
age and younger crowd, the major-
ity of whom, no doubt, first heard
“25 Or 6 To 4” on a golden oldies
program.

Looking like they’d just stepped
out of the pages of GQ, the nine-
man band delivered a tight 90-min-
ute set that opened with “We Can
Stop The Hurtin’ ” from “Chicago
17,” a sappy social commentary
which lacked the punch of the
group’s earlier ‘“‘message’’ songs
such as “Dialogue.”

No one’s questioning Chicago’s
musical ability; it remains first rate.
And with the recent additions of Bill
Champlin (keyboards and guitar),
Chris Pinnick (guitar) and drum-
mer Peter Cetera’s younger brother
Kenny (percussion}, the band’s
lineup is the strongest it’s been in
years. But the new material lacks
the substance present in the band’s
older work. The newer fans proba-
bly didn’t notice, but for those who
remember ‘“Chicago I'” through
“Chicago VII,” the change was ap-
parent.

Chicago’s focus on the present
was also shown by a noticeable lack
of material from the earlier years.
Nine of the 17 selections were from
the group’s last two albums. As a
result, fans who came for a stroll
down memory lane had a very short
walk indeed.

Lead vocals were ably handled by
Peter Cetera, Bobby Lamm and
Champlin. Cetera consistently
shone, especially on “Living In The
Limelight” from his solo album, and
“You're The Inspiration,” dedicated
to the responsive hometown crowd.

Chicago’s trademark has long
been its brass section, comprised of
Lee Loughnane (trumpet), James
Pankow (trombone) and Walt Para-
zaider (woodwinds). The trio still
sounds bright and clean, whether
playing solo or together. They were
particularly sharp on a “Make Me
Smile/Colour My World”’ medley
and “Getaway.”

After receiving a rousing stand-
ing ovation, the group returned for
an encore consisting of its versions
of “I'm A Man” and “Got To Get
You Into My Life.” It's a mystery
why the latter tune was chosen,
when many of the band’s own hits,

Fur City. Richard Butler of the
Psychedelic Furs performs during the
group’s recent date at Radio City
Music Hall in New York.

such as “Feelin’ Stronger Every
Day” and “If You Leave Me Now,”
were omitted.

Chicago has adopted the look of a
band of the ’80s; they have the hair-
cuts and stage design to prove it. In
the transition, the band’s material
has suffered, but, thankfully, the
delivery has not. MELINDA NEWMAN

BANGLES
LONG RYDERS
The Palace, Los Angeles
Tickets: $13.50

THE SIZE and enthusiasm of the
crowd at the Bangles’ homecoming
was surprising—not so much be-
cause one hadn’t realized how popu-
lar the four-woman group has be-
come, but rather because it was
pouring rain on the night of Dec. 15.

The full set and three encores
lasted barely an hour, but the quar-
tet managed to cram plenty of
crowd-pleasing tunes into that short
time. With more care and attention
paid to lighting and staging than is
usual in a club date, the Bangles
(who had just come off the road
supporting Cyndi Lauper) im-
pressed listeners with their unso-
phisticated yet elegant harmonies
and melodies. With Debbie Peter-
son’s steady drumbeat behind the
sweet voices of Vicki Peterson, Su-
sanna Hoffs and Michael Steele, the
Bangles come across rather like a
distaff Dave Clark Five.

The four women seem to want to
prove that they’re real rockers deep
down, but the fact is that hard-
edged numbers like ‘“‘Restless”
come across a poor second to the
gentle inflections of ““James,”’
““Goin’ Down To Liverpool’”’ or
“Hero Takes A Fall.” All four sing-
ers are capable of taking over lead
vocals, and hence provide stronger
backing vocals than any group since
the Mamas & the Papas (with
whom they’re often compared).

The crowd responded with whis-
tling and foot-stomping and cheers
of “Ban-gles! Ban-gles!”” The Co-
lumbia group has come quite a dis-
tance since they were discovered lit-
erally around the corner from the
Palace at the hole-in-the-wall Ca-
thay de Grande.

Opening the show was Frontier
Records’ Long Ryders, a foursome
whose sound is wedged somewhere
between the Flying Burrito Broth-
ers and the Plimsouls. The Ryders
have good energy and a nice,
straightforward approach to the
“cowpunk’’ genre, but they need
some smoothing out. Frontman Sid
Griffin doesn’t sing very well, and
guitarist/vocalist Stephen McCar-
thy can’t front. But with songs like
“Tell It To The Judge On Sunday”
(a tune Nick Lowe would have been
proud to call his own}, the band can
plan on ryding a while longer.

ETHLIE ANN VARE

REBA McENTIRE
Ezecutive Inn, Paducah, Ky.
Tickets: $21.50, $10.50

HEBA McENTIRE is too young
and, thus, too much a beneficiary of
interstate highways and television
to have built her art from that des-
perate energy of isolation that
drove such predecessors as Loretta
Lynn and Dolly Parton. Lacking the
cloistered impulse to overcompen-
sate and self-burlesque, the former

(Continued on page 44)
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SCORE

TOP CONCERT
GROSSES

Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
PRINCE St. Paul Civic Center Dec. 23-24, $1,531,250 87,580 Ratnbow Over America/
SHEILA E. Minn. 26-28 $17.50 five sellouts Schon Prods.
PRINCE Rosemont Horizon Dec. 5-11, $1,324,387 90,687 Jam Prods./Rainbow
SHEILA E. Chicage 13-14 $17.50/15.50/12.50 five sellouts Over America/Chicago
Music Bag
PRINCE Richfield Coliseum Dec. 5-6 $634,112 36,400 Rainbow Over America/
SHEILA E. Ohio $17.50 two sellouts Brick City Prods.
BRUCE SPRINGSTEEN & THE E The Omni Dec. 16-17 $525,408 34,170 Alex Cooley/Southern
STREET BAND Atlanta $16 two sellouts Promotions/Chesapeake
Concerts
BRUCE SPRINGSTEEN & THE E Rupp Arena Dec. 11 $369,632 23,292 Sunshine Promotions
STREET BAND Lexington, Ky. $16 seflout
BRUCE SPRINGSTEEN & THE E Mid-South Coliseum Dec. 13-14 $364,516 23,2587 Mid-South Concerts
STREET BAND Memphis $16/314.50 two sellouts
LEE GREENWOOD Fox Theater Dec. 11-16 $318,187 29,466 Ray Sheperdson
ROY ORBISON St. Louis $17.90-34.90 (37,096)
JuDpDS eight shows
IRON MAIDEN The Coliseum Dec. 10 $175,473 13,000° Albatross Prods.
TWISTED SISTER Seattle $13.50 sellout
IRON MAIDEN McNichols Arena Dec. 15 $167,526 12,580 Feyline Fresents
Denver $13.75/$12.65/$11.55 sellout
HUEY LEWIS & THE NEWS Lawlor Events Center Dec. 14 $161,010 10,734 Bill Graham Presents
DR. GONZO Reno $15 (11,465
KENNY ROGERS Sun Dome Dec. 13 $157,165 10,230 North American Tours Inc.
CRYSTAL GAYLE Tampa, Fla. $16.50/$13.50 sellout
SAWYER BROWN
CHICAGO McNichols Arena Dec. 12 $154,435 10,178 Feyline Presents
ALAN KAYE Denver $15.40/$14.30/813.20 (18,529
HUEY LEWIS & THE NEWS Thomas & Mack Center Dec. 16 $138,214 9,532 Beaver Prods.
DR. GONZO Las Vegas $14.50 (12,500)
HUEY LEWIS & THE NEWS Selland arena Dec. 15 $135,040 10,003 Rock ‘N’ Char Prods.
DR. GONZO Fresno, Calif. $13.50 seflout
CHICAGO Stokley Athletic Center Nov. 29 $133,163 10,783 Mid-South Concerts
ALAN KAYE Univ. of Tennessee at $12.50 sellout
Knoxville
IRON MAIDEN Pacific Coliseum Dec. 9 $132,026 10,579 Perryscope Concert Prods.
TWISTED SISTER Vancouver ($165,033 Canadian) seltout
$16.50/315.50
IRON MAIDEN Northland Coliseum Dec. 6 $121,001 9,658 Perryscope Concert Prods
TWISTED SISTER £dmonton, Alberta ($154,252 Canadian) sellout
$18.50/$15.50
DARYL HALL & Tingtey Auditorium Dec. 8 $118,515 9,242 Jam Prods./Evening
JOHN OATES Albuguerque $14.50/$13.50/$12.50 sellout Star Prods.
u2 San Francisco Civic Auditorium Dec. 15 $114,780 8472 Bifl Graham Presents
WATERBOYS $15/$13.50 sellout
CHICAGO Dane County Coliseum Dec. 7 $113,933 8,522 Stardate Prods
ALAN KAYE Madison, Wis. $13.50/$12.50 (9,937)
KENNY ROGERS Savannah (Ga.) Civic Dec. 12 $113,730 7393 North American Tours Inc
CRYSTAL GAYLE Auditorium $16.50/$13.50 sellout
SAWYER BROWN
IRON MAIDEN Portland (Ore.) Coliseum Dec. 11 $113,081 8118 John Bauer Concerts
TWISTED SISTER $14/813 (9,000)
KINKS The Spectrum Dec. 14 $109,872 8,868 Electric Factory Concerts
TOMMY SHAW Phitadelphia $12.50/§10 (15,000)
KINKS Boston Garden Dec. 16 $102,500 8,378 Don Law Co.
TOMMY SHAW $12.50 (12,858)
IRON MAIDEN Stampede Corral Dec. 7 $93,000 7,500 Perryscope Concert Prods.
TWISTED SISTER GCalgary, Alberta ($116,250 Canadian) sellout
$15.50
BILLY SQUIER Kansas Coliseum Dec. 8 $88,803 6,700 Contemporary Prods.
MOLLY HATCHET Wichita $13.50 (7,800)
KINKS Providence (R.1.} Civic Center Dec. 15 $88,337 7,491 Frank J. Rosso Presents
TOMMY SHAW $12.50/$11.50 (9,000)
HUEY LEWIS & THE NEWS Civic Audttorium Dec. 17 $86,490 6,000 Rock'N'Chair Prods.
DR. GONZO Bakersfield, Calif. $14.50/$13.50 sellout
BILL COSBY Landmark Theater Dec. 16 $84,858 5,724 John Scher Presents
HENRY GROSS Syracuse, N.Y $15.50/$13.50 sellout
BILLY SQUIER Lloyd Noble Center Dec 9 $83,133 6,318 Contemporary Prods.
MOLLY HATCHET Norman, Okla. $13.75 (9,000)
JEFFERY OSBORNE Warfield Theater Dec. 15-17 $77,647 4,930 Bill Graam Presents
NYLONS San Francisco $25/$15/$12.50 (6,000)
KISS Fort Wayne (Ind.) Coliseum Dec. 7 $70,667 6,577 Sunshine Promotions
QUEENSRYCHE $11.50/$10.50 (9,800)
CYNDI LAUPER Roy Wilkens Auditorium Dec. 9 $66,852 5475 Jam Prods./Company 7
BANGLES St. Paul $13.50 sellout
U2 Aragon Ballroom Dec. 11 $66,480 5,500 Jam Prods.
WATERBOYS Chicago $12 sellout
REO SPEEDWAGON Frank Erwin Center Dec. 6 $62,100 12,224 Stone City Attractions
ZEBRA Unwv. of Texas at Austin $13/811 (6,008)
SURVIVOR
BEACH BOYS Baltimore Ciwvic Center Dec. 12 $58,684 6,385 American Amusement Corp.
$10.50 (6,800)
BEACH BOYS Auditorium Theater Dec. 5 $49,886 3,259 John Scher Presents
HENRY GROSS Rochester $16.75/$15.75 (5,800
KISS Roberts Stadium Dec. 5 $47,440 4429 Sunshine Promotions
QUEENSRYCHE Evansville, Ind. $11.50/$10.50 (9,580)
KINKS Broome County Arena Dec. 11 $44,263 4,866 John Scher Presents
TOMMY SHAW Binghamton, N.Y. $12.50/811.50 (7,200)
DONOQOVAN Carnegee Hall Dec. 8 $41,083 2,800 John Scher Presents/
LOUDON WAINWRIGHT Ilf New York $15.50/$14.50/$13.50 sellout New Audiences

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should
be submitted to Louise Zepp in Nashville at (615) 748-8129; Ancil Davis in New York at (212) 764-7314; Linda Deckard in Los Angeles at
(213) 859-5338; or Melinda Newman in Chicago at (312) 236-2085.
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RON NEVISON’S GOTTA HAVE HEART

Producer Also Plans New Survivor, Starship Albums

BY PAUL GREIN

LOS ANGELES Producer Ron
Nevison has three projects lined up
for the first half of 1985, all in the
mainstream pop/AOR tradition that
has long characterized his work.
He’s producing Heart’s debut al-
bum for Capitol and also plans to
produce albums by Jefferson Star-
ship and Survivor, both of whom
reached No. 1 on Billboard’s Rock
Tracks chart with Nevison-pro-
duced singles from their last al-
bums: Starship’s “No Way Out”
and Survivor’s “I Can’t Hold Back.”

Nevison is especially enthused
about the Heart project, which he
expects to be released by mid-April.
“The group has new management
[Trudy Green in association with
Front Line], a new record company,
a new producer and new energy,”’
he says.

At the same time, Nevison wants
the group to stay true to the quali-
ties that made them AOR mainstays
nearly a decade ago. “I really like
what Heart does,” he says, “I just
think they need to do it better than
they’ve done it in the last couple of
years, and not change.

“For them to take on a new direc-
tion would be ridiculous. They've
got a great image and lots of fans.
They do a certain kind of rock’n’roll
that’s needed.”

Nevison says that Heart is the
perfect kind of act for him to pro-
duce. “I look for great vocalists, of
which Ann Wilson is the best. Their
kind of music isn’t real complicated,

but it’s bluesy rock. I wouldn’t put
it akin to the Pretenders, but there
is a similarity.”

Nevison suggests that mediocre
material has held Heart back in the
past few years. “They have to write
better,”” he says, “but within the
vein of what they do. They
shouldn’t try to write for somebody
else or for the times.

“Whenever you try to write for
the market or for somebody else,
you’re compromising what put you
there in the first place. Whenever
you have a situation when a band
has success and then doesn’t have it
anymore, they start questioning
their ability and start trying to
change things. You've got to make
sure they don’t change the essence
of what they were. They just need
to have confidence and gain
strength that way.”

Nevison notes that the situation
with Heart is analagous to the
slump Survivor experienced after
its “Eye Of The Tiger” was a world-
wide smash in 1982,

“That song sold millions and then
they came back with a next album
which didn’t do anything like that—
which often happens to an artist. It
made them re-group and get stron-
ger. They realized they had to work
harder for this one. They stopped
producing it themselves and got me
involved again and didn’t go into the
studio until they had the right mate-
rial.”

Nevison produced Survivor’s first
album for Scotti Bros. five years
ago. The group took over its own

[ N/
We Would Like to Congratulate

TOTO

on the Release of
Their Fifth Album,

“Isolation”

and
Thank Them,
Columbia Records &
The Fitzgerald Hartley Co.
For Kicking Off
the Album’s Release
With Us!

Scratch Restaurant
Santa Monica, California, (213) 392-9697

production for “Tiger,” but then re-
united with Nevison, who hopes to
see the relationship continue.

“They’re right for the times,” he
says. “‘Until Foreigner came out
with their new single [“] Want To
Know What Love Is”], there was
nothing of that sound on the radio—
a harder sound even though it’s a
ballad.”

While Nevison acknowledges his
reputation for producing traditional
AOR-type acts, he notes that he has
worked on some new music pro-
jects. “I produced an album by Wolf
& Wolf, and I did an album with
Grace Slick called ‘Software’ which
was a little bit more modern. Nei-
ther one of them got much atten-
tion, either because I'm just not that

(Continued on page 44)
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Solid Crystal. Capitol executives present Nick Ashford & Valerie Simpson with
a solid crystal statuette commemorating their first No. 1 black hit, ““‘Solid.”
Making the presentation following the duo's recent show at the Universal
Amphitheatre near Los Angeles are, from left, Varnell Johnson, Capitol's vice
president of r&b a&r; label president Don Zimmermann, and Don Grierson, vice
president of a&r.

Singer Finds Life After Manhattan

Laurel Masse Transfers to Ghicago

BY MOIRA McCORMICK

CHICAGO It’s regarded as a
Windy City truism that local per-
formers serious about establishing
themselves have to leave Chicago to
do it. Laurel Massé’s story is that
scenario in reverse: Former vocalist
with well-known jazz group departs
New York to make a name for her-
self in Chicago.

Massé, a founding member of
Manhattan Transfer whose tenure
lasted from 1972-79, acknowledges
that her reasons for leaving New
York had more to do with Chicago’s
relative safety than its show biz cre-
dentials. But she credits the Windy
City jazz community, which she
terms ‘‘more cooperative and less
competitive” than that in other mar-
kets, as a catalyzing force in her
blossoming solo career.

Massé’s first album on Pausa Re-
cords, “Alone Together,” has just
been released. Massé is a well-
known face and voice on the Chica-
go jazz club scene, and has been
touring other cities as well, includ-
ing Washington, Los Angeles and
Ottawa, where she appeared at the
Ottawa Jazz Festival.

While Massé hasn’t buried the
fact of her previous association with
Manhattan Transfer, she doesn’t
trade on it either. “The music busi-
ness being what it is,” she says,
“clubowners would prefer to hire
someone [with a track record].

“Actually,” Massé laughs, “since
the Transfer’s first hits were pop
tunes rather than jazz [and came
after her departure], that associa-
tion doesn’t necessarily impress
jazz clubowners. All the bookings
I've gotten have come from being

Big Tube Plans for Rio Fest

Say 100 Million

LOS ANGELES Globo TV is slated
to televise the “Rock In Rio” festi-
val, set for Jan. 11-20 in Rio de Ja-
neiro. The telecast will reach a Latin
American audience of 100 million,
according to Gerry Stickells, presi-
dent of GLS Productions, who is
serving as production coordinator
for the festival.

Stickells previously coordinated a
1981 Latin American tour by Queen,
who are headlining this 10-day, 90-
hour festival. Stickells and partner
Chris Lamb have also coordinated a
tour by Rod Stewart, who is also set
to perform at “Rock In Rio.”

Other acts on the bill include AC/
DC, George Benson, Def Leppard,
the Go-Go’s, Nina Hagen, Iron
Maiden, Al Jarreau, the B-52’s,
Ozzy Osbourne, the Scorpions,
James Taylor and Yes, as well as
several key Brazilian artists.

According to Stickells, 20 tons of
lighting equipment are being
shipped to the sight, which has its
own electrical sub-station. In addi-
tion, 160,000 pounds of sound equip-
ment are being sent from the U.S.
with a total combined wattage of
500,000 watts.

The 900,000-square-foot site in-
cludes built-in shopping, food and

Will Rock Along

video centers. Two 40-foot water
towers will be continuously shower-
ing the fans. The site will be encom-
passed by a 15-foot wall and policed
by 750 security guards. The festival
is being spearheaded by Brazilian
entrepreneur Roberto Medina.

Laurel Massé.”

Massé quit Manhattan Transfer
in 1979 after five albums. “I was
tired of working 24 hours a day, and
tired of being part of a corporate en-
tity,” she says. “I could never get
away from the group. I needed soli-
tary time to do things other than
learn new songs.”

An auto accident in 1978, which
she now terms ‘‘providential,” al-
lowed Massé to rest up and think
about future directions. “At first I
thought I'd stop singing,” she re-
calls, “but then, through a process
of trial and error, the situation
evolved into my doing what I'm do-
ing now, which is straight-ahead
jazz.”

Massé moved to Chicago in 1981
almost on a whim. Upon her arrival,
she hooked up with local jazz pianist
Judy Roberts, who took Massé un-
der her professional wing. “She
took me to clubowners, introduced
me to musicians, arranged to get
equipment.”

The singer is now in the early
stages of planning a tour to pro-
mote her new album, which is a pas-
tiche of '30s-to-’50s jazz standards
and more obscure material.

Massé regretfully notes, howev-
er, that she can’t perform the title
track of her album—at least, not
the way it was recorded. She over-
dubbed all 16 parts herself.
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Long Ryders: Don’t Gall Us Country-Rock

L.A. Band Following in Burrito Brothers’ Foolsteps

BY JEFF TAMARKIN

NEW YORK Although initially
linked by many critics with the neo-
psychedelia of LL.A.’s so-called
“‘paisley underground,” the Long
Ryders take a decidedly more down-
to-earth approach to their music. In
fact, the quartet—whose first full
album, “Native Sons,” was recently
released on the independent Fron-
tier label—is now considered a pio-
neer of a new amalgam of country
and rock. But don’t call the Long
Ryders a “country-rock” band.

““We’'re not really big on that
term,” explains Stephen McCarthy,
who handles electric and pedal steel
guitars, banjo, mandolin and vocals.
““We consider ourselves to be a
country band that just has a large
rock’'n’roll influence.”

If comparisons are necessary, the
Long Ryders are closer in spirit and
style to the Byrds or the Flying Bur-
rito Brothers than the more laid-
back sounds of the Eagles or Cros-
by, Stills & Nash. The Long Ryders’
Sid Griffin, who shares guitar, vo-
cals and much of the writing credit
with McCarthy, has, in fact, recent-
ly authored a book on the late coun-
try and rock pioneer Gram Parsons,

Hall & Oates’ Tour
To Resume Feb. 7

LOS ANGELES Daryl Hall & John
Oates are set to kick off the second
leg of their “Big Bam Boom” tour
Feb. 7 in Norman, Okla.

The tour, covering more than 25
states, is slated to wind down in ear-
ly May. It is being jointly sponsored
by Pontiac and MTV.

who played with both the Byrds and
the Burritos.

“Native Sons” is the second re-
lease from the Long Ryders. A five-
song EP, “10-5-60,”" was issued last
year on the PVC label.

For the new album, the Long Ry-
ders called on veteran producer
Henry Lewy, whose past credits
ranged from engineering the late
Eddie Cochran’s '50s rockabilly clas-
sic “Summertime Blues” to produc-
ing albums by Joni Mitchell and
Neil Young, as well as the first Fly-
ing Burrito Brothers album. But the
band doesn’t consider itself a reviv-
alist act.

“What we went for in the studio,”
says McCarthy, “wasn’t really to
capture the Burrito Brothers’
sound, although we certainly re-
spect that band’s work a lot. We like
to think that we're playing what
they would have played if they were
20 or 23 years old and starting out

now. We have a feel for American
roots music, and we just want to
sound like a real American band.”

McCarthy says that right now the
band’s forte is still in the perfor-
mance area, and admits that “the
live show is more exciting’’ than
their recorded output. Drummer
Greg Sowders and bassist Tom Ste-
vens complete the lineup.

Because recording for an indie la-
bel leaves the group with a mini-
mum of funds for promotion, the
band members realize that they
must initiate whatever buzz they
can on their own.

“The difficult part is getting peo-
ple to the clubs where we play if it’s
in a city where they're not familiar
with us,” says McCarthy. “It’s a
drag when we get to a town and
there’s not really a hip record store
or an alternative radio station. But
once we get in there, then it’s really
good.”

First Annual Awards

Chicago Honors Its Own

BY MOIRA McCORMICK

CHICAGO Quincy Jones, the Sta-
ple Singers, Survivor and engineer
Bruce Swedien were among the Chi-
cago-related artists and industry
figures honored at the first annual
Keeper Of The Sound Awards, held
here Dec. 19.

The $35-a-head awards dinner
was sponsored by the Music Indus-
try Institute, a non-profit education-
al organization, and the Chicago
chapter of the National Academy of
Recording Arts &  Sciences
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(NARAS). Proceeds from the cere-
mony were slated for a fund provid-
ing underprivileged youngsters
with musical instruments and in-
struction, according to institute
chairman Willie Henderson.

Henderson, a Chicago-based rec-
ord producer and educator, says the
awards were designed to recognize
industry figures originally from
and/or still living in Chicago for
their “contributions to Chicago and
the music industry in general.”

In addition to the aforementioned
recipients, Lifetime Achievement
Awards were presented to Granville
“Granny” White, chairman of Chy-
cago International Music; Willy
Barney, founder of South Side one-
stop Barney’s; independent promo-
tion men Howard Bedno and Paul
Gallis; WGN announcer Floyd
Brown; Earl Calloway, entertain-
ment editor of the Chicago Defend-
er; producers Carl Davis and James
Mack; jazz radio personalities Dad-
dy-O Daylie and Marty Faye; attor-
neys Dick Shelton and Sam Frifeld;
and Chicago Symphony French
horn principal Dale Clevenger.

A Keeper Of The Sound Trend-
setter Award was presented to Vivi-
an Carter, formerly a partner in
Veejay Records, and a Keeper Of
The Sound Humanitarian Award
went to Chicago Sun-Times colum-
nist Irv Kupcinet.

RON NEVISON

(Continued from page 40)

good at it, or in a case like Grace
Slick, maybe people weren’t ready
for it.

“It’s hard to see those things
sometimes. The fact is, I guess I am
best at Survivor/Starship/Heart
kinds of things and maybe I should
stick to that.”

Nevison first rose to prominence
as an engineer, working on smash
mid-'70s albums by the Who and
Led Zeppelin, among others. He
says he still does his own engineer-
ing, but no longer engineers outside
projects.

TALENT IN ACTION

(Continued from page 432)

rodeo brat has emerged as both
more innocent and more wise than
the older embattled queens of coun-
try music. She is at ease with her-
self, at one with her songs and old-
fashioned only in still being awed by
the urgings of the heart. The level
of cultural homogenization being as
high as it is, McEntire no doubt rep-
resents the last generation of au-
thentic hillbillies.

In an hour-long, 17-song set for
the dinner crowd here Dec. 7, McEn-
tire quickly established that she had
not hired on as an aid to digestion.
Repeatedly, and with an admirable
minimum of stage chatter, she laid
out and examined the varied emo-
tional lot of women—but without
the guilt, combativeness or dull-wit-
ted self-sacrifice so common to
country “women’s songs.”

Desertion, despair, depression,
temptation, recovery, love and tri-
umph—she hit all the themes. Sig-
nificantly, she believed the lines she
was singing. By the end of “Some-
body Should Leave,” the account of
a bleached-out but entangling mar-
riage, McEntire was in tears.

In spite of its seriousness, McEn-
tire’s performance was neither som-
ber nor preachy. And even with the
tears, there was never a hint of dra-
matic excess. She was radiant and
animated, and her seven-piece band
gave her the sure and unobtrusive
support her remarkably mobile
voice neede to shine. But as moving
as her voice was, it was her choice
and understanding of material that
gave the event its stature.

EDWARD MORRIS

BOBBY McFERRIN
The Ritz, New York
Tickets: $10

NOBODY HAS ever come up with
a totally satisfactory definition of
jazz singing. But if improvisation is
considered the key to jazz, then
Bobby McFerrin—while not neces-
sarily a better vocalist than, say, Sa-
rah Vaughan—just might be the ul-
timate jazz singer.

Certainly, no other singer has
mustered the necessary mix of tal-
ent and nerve to do what McFerrin
does on his current Elektra/Musi-
cian album “The Voice,” what he
has been doing in concert for a year
or so, and what he did in front of an
appreciative if not huge audience at
the Ritz on Dec. 6: perform an entire
concert without benefit of either
prepared material or accompani-
ment.

Actually, not everything McFer-
rin performed was totally impro-
vised. He performed three selec-
tions from the current album, his
own “The Jump” and “I'm My Own
Walkman” and the Beatles classic
“Blackbird.” And he offered distinc-
tive variations on a few standards—
most notably an animated bossa
nova version of “Billy Boy” and a
supremely relaxed ‘“Honeysuckle
Rose,” both wordless.

And McFerrin compensated for
the lack of accompaniment in vari-
ous ways—moving between high
and low notes so rapidly that he
seemed to be supplving his own
bass lines; beating on his chest, the
stage or a chair for percussion; in-
volving the audience in spirited ses-
sions of call and response.

As good as McFerrin is, though,
it’s still asking a lot to expect an au-
dience to sit through 90 minutes of
unaccompanied vocal forays (plus

one intermission) without getting
somewhat restless. Having a sense
of humor helps, and so does having
stage presence that is genuinely
charming—if at times a little too
impish.

But ultimately, the key to the suc-
cess of McFerrin’s performance
was the fact that his singing voice
is, in addition to being remarkably
supple and versatile, so easy on the
ear that even the dull stretches of
the evening took on a pleasantly
soothing quality. As he has proven
in other contexts (notably on his
first album), McFerrin has the
sound, and the light touch, to be an
exemplary pop-jazz vocalist in the
Al Jarreau mold. It would be nice to
think that he might someday
achieve a degree of pop success
without having to abandon the risk-
taking streak that makes him some-
thing special. PETER KEEPNEWS

RICHIE HAVENS
Bottom Line, New York
Tickets: $10

FOLLOWING A RELENTLESSLY
upbeat set by former Crystals lead
singer Darlene Love (reviewed re-
cently), Richie Havens took the
night into a deeper if less dazzling
dimension with his stylized brand of
funked-up folk. Working with his
eves closed for most of the Nov. 29
set, Havens was less a performer
than an almost sacred vessel
through which the spiritual ele-
ments he sees in his music are con-
veyed.

Initially playing with a five-piece
backing team, Havens hit his
groove when all but guitarist Paul
“Deano’”’ Williams left the stage.
Williams’ mellifluous instrumentals
and unobtrusive stage presence
served as an anchor to Havens’
quirky and sometimes erratic per-
formance.

“I only know two songs on the pi-
ano, and [ forgot the other one,”
joked Havens as an introduction to
his simple keyboard solo on “1 Was
Educated By Myself.” Represent-
ing the artist’s contempt for the
American school system, the song is
a melodic and moving piece in which
Havens’ vocal ability shone bright-
est. A cover of Fleetwood Mac’s
“Dreams” and an a cappella reading
of Joe Cocker’s “You Are So Beauti-
ful” proved Havens’ knack for
transforming others’ material into
highly personalized messages.

While Havens’ set was dominated
by familiar tunes, the 43-year-old
veteran had no trouble putting new
songs over on the sparse but atten-
tive audience. Material from his lat-
est album “Common Ground” (re-
leased on his own New York label,
Connexion) touted a progressive
mix of reggae and jazz that ushered
Havens’ work into the mid-'80s with
ease. KIM FREEMAN

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied. OO
Sex
) &
o0
Call our Hotline at (800) 223-7524.

and tell Jeff you want to see some
Action!
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GROWING PUBLIC FUROR
over the issue of drunken drivers
is creating some razor-sharp pub-
lic service spots. One of the most
chilling we’ve yet run across
comes from Lee Manning at radio
station WCMS in Virginia Beach,
who thought Scene might be inter-
ested in hearing how his station is
dealing with the crisis.

The WCMS spot begins with
music and a deceptively cheerful
announcer’s voice saying, “‘Dur-
ing this holiday season, WCMS
will ease the burden of families of
drinking drivers by providing a
free funeral for them.”

Listeners are then told about
the station’s “free funeral” offer.
If drinking drivers send in their
name, address and next of kin to
the station, they are enrolled in
the program. Then, if they man-
age to get themselves killed be-
fore midnight on Jan. 2 through in-
toxicated highway driving, WCMS
covers the burial costs.

Grim? You bet. But grimmer
still are the final seconds of the
commercial, in which you can hear
the unmistakable sounds of metal
impacting on metal—and a mas-
sive crash. Perhaps resorting to
the frightening, as WCMS has
chosen to do, will fnally make lis-
teners stop allowing inebriated
drivers to crawl behind the wheel.

WE AREN'T SURE exactly how
or when Soviet Foreign Minister
Andrei Gromyko first, uh, got
turned on to Dolly Parton’s mu-
sic, but apparently the Russian
dignitary is an avid fan. .

When he’s in Manhattan on
business, we hear, Gromyko likes
.to visit the Lone Star Cafe to hear
country performers. And during
one of his recent trips, he had his
chauffeur go into a local record
store to buy two copies of every
Parton album in stock. Two
copies? Could this signify a thaw
in the bilateral deep freeze be-
tween the U.S. and the Soviets?

HARD AS IT IS to believe, Nash-
ville doesn’t have its own Gram-
my celebration to tie into the an-
nual Los Angeles awards festivi-
ties. Nashville nominees, pro-
ducers, writers and artists tradi-
tionally have had to fly to L.A. to
participate—or sit at home and
watch on the small screen.

That’s changing. While the 27th
annual Grammys are going on
Feb. 26, Nashville will be toasting
its own at a gala party slated to
begin at 6 p.m. at the Radisson
Plaza Hotel downtown.

According to Nashville NARAS
chapter vice president Ralph Mur-
phy of Picalic Music, the decision
to host a Grammy party here came
about because many of the Nash-
ville nominees can’t make the trip
to the West Coast.

There will be all the accoutre-
ments of a proper celebration at
the local NARAS event (including
searchlights, formal attire for
those who wish, and cocktails and

ASHVILLE

bv Kip Kirby

hors d’oeuvres). There’ll also be a
giant tv screen and plenty of moni-
tors so everyone can watch the
live proceedings direct from L.A.
In addition, a representative
from the accounting firm that han-
dles Grammy balloting will be on
hand with sealed envelopes con-
taining the names of Nashville-
based winners in each category.
These will be announced periodi-
cally throughout the evening.

DIDN'T YOU suspect it? Sure
you did: After their association
Off-Broadway in “La Boheme,”
Linda Ronstadt and Gary Morris
are making possible duet murmur-
ings. It’s not definite, but if it
comes about, it would return Ron-
stadt to Nashville to record for the
first time since she worked with
Norbert Putnam in the early '70s.
And if they don’t do a duet project,
Morris is hoping she might do a
few background vocals on his next
Warner Bros. album.

WCMS makes
a grisly offer
in the war on
drunk driving

Speaking of Morris, he made a
special trip to Nashville two weeks
ago to salute songwriter Larry
Henley, who was honored by more
than 300 well-wishers at a Warner
Bros. Music party at the Hyatt Re-
gency.

Morris sang Henley’s “Wind Be-
neath My Wings,” co-written with
Jeff Silbar, which was a smash for
Morris and took song of the year
kudos from both the Country Mu-
sic Assn. and the Academy of
Country Music. Also on hand for
the night were a number of writ-
ers and artists, among them Den-
nis Locorriere (formerly with Dr.
Hook), Fred Knoblock, Wood
Newton, Johnny Slate and new
Warner Bros. Records signing
Dennis Bottoms, who entertained
with his Bottomland Band.

SIGNINGS: Somebody jumped
the gun on the Razzy Bailey book-
ing announcement. Seems Bailey
has inked with ICM Nashville . ..
Rex Allen Jr. to Headline Interna-
tional Talent ... Keith Stegall to
In Concert International for per-
sonal appearances . . . Singer Tom
Grant to Touch Of Class for book-
ing ... Leon Everette to Poly-
Gram Records . .. Hot Rize, a
bluegrass group, to Sugar Hill
Records . . . Writer Roger Murrah
to Tom Collins Music for publish-
ing . .. Alan Rhody to ASCAP for
his Tree catalog ... Comedy duo
Pinkard & Bowen to the William
Morris Agency for booking . ..
Gary Morris and John Conlee to
the Jim Halsey Co. for booking . . .
Ray Stevens to The Media Group
for publicity.

a

Early-Year Touring Plans

Acts Set Sights on Intemational Market

BY EDWARD MORRIS

NASHVILLE A small but steady
stream of country artists will be do-
ing concerts abroad during the ear-
ly months of 1985—even though
their booking agents concede that
such appearances are seldom as lu-
crative as domestic ones. Propo-
nents of foreign bookings add,
though, that there is little hope of
an act cracking the record markets
in other countries without going the
personal-appearance route.

Additionally, most country artists
do their foreign tours before the
American season gets thoroughly
underway in late spring. And a few
acts continue to be more popular
abroad than they are here.

Trisha Walker, who represents
the Buddy Lee Attractions roster
outside the U.S. and is also an inde-
pendent talent contractor for such
events as the Cork and Peterbor-
ough festivals in the U.K., says she
will be making a major promotional
push to break George Strait interna-
tionally in 1985. Plans are for Strait
to go to England in the spring for
major television appearances, and
to follow up with concert or festival
dates later in the year, Walker says.

Bill Monroe, another Buddy Lee
client, is scheduled for April shows
in Belfast, Dublin, Vienna, Frank-
furt, Zurich, Madrid and Barcelona
following his appearance at the
Wembley Festival in England.

Leon Russell’s
Firm Loses
More Executives

HENDERSONVILLE, Tenn. Leon
Russell Enterprises remains in the
midst of what an interim spokesper-
son refers to as ‘“‘managerial reor-
ganization,” as more executives
have left the firm.

Latest departures include vice
president Bobby Roberts, general
manager Bruce Shindler and pub-
lishing executive Richard Perna,
who formerly oversaw Russell’s
five catalogs.

Roberts has formed his own inde-
pendent management firm, Bobby
Roberts Entertainment, while
Shindler has been named national
promotion director for the new
Nashville-based MTM Music Group
label. Perna has returned to Music
Publishing Consultants in Nash-
ville.

Jerry Holliday, who has been
brought in during the restructuring
to serve as spokesperson, says that
Russell intends to continue the com-
pany under new management, and
that there will be no permanent in-
terruption of the singer’s touring
and recording.

However, the fate of his Paradise
Records label roster (the Burrito
Brothers, Billy Chinnock) is unde-
termined at this time, and it is not
known whether Russell plans to
continue his involvement in the vid-
eo field.

Russell’s current Paradise prod-
uct includes a country album titled
“Hank Wilson, Vol. I1,” and a pop/
rock album titled “Solid State.” Hol-
liday says Paradise product will
continue to be distributed through
MS/Cue in Chicago.

Walker says the Wembley Festi-
vals no longer break country artists
in Europe as they used to, “mainly
because record companies there
don’t support country artists.” To
promote Strait, Walker says she
will not present him as a “country
artist.” Instead, she notes, “We in-
tend to appeal to the British audi-
ence not only through Strait’s easy-
listening style but also through his
sex appeal and youthfulness.”

Among the Halsey International
acts set for European appearances
next year are the Osmond Brothers,

Brenda Lee and Freddy Fender. Ne-
gotiations are also underway, a Hal-
sey rep reports, for an Osmond
Brothers tour of China, a Don Wil-
liams tour of Australia and a
Tammy Wynette swing through the
U.K. and Eastern Europe. Canadian
tours have been inked in for Wil-
liams, the Oak Ridge Boys, the Nit-
ty Gritty Dirt Band and the Judds.
Canada continues to be a growing
territory for In Concert Internation-
al acts, too, according to that com-
pany’s Allen Whitcomb. “We were
(Continued on page 48)

Home Free. Michael Martin Murphey, nght looks over initial results from
Traitways Bus Co.’s Operation Home Free program, which gives free return
transportation to runaway children. Showing Murphey the information are, from
left, Ed Grubbs, head of Trailways’ Nashville offices, and Joe Casey, Nashville’s
chief of police. Murphey’s new video, “What She Wants,” is supporting a

national runaways media campaign.

Written by
Leona Williams
and

Charles Browder

Thanks D.J.s for playing

“RAINY DAY MUSIC”
by GARY FARR

Be looking for his new release

“IF 1 PAINTED A PICTURE”

WHATVERSAL

ARTIST RECORDS

P.O. Box 1128 College Branch ® Madison, Tenn. 37116-1128

Produced by
Bobby Rich
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Bilboard Hot Country Singles SALES & AIRPLAY

A ranking of the top 30 country singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Country Singles chart.
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COUNTRY SINGLES

BY LABEL

A ranking of labels by their number of
titles on the Hot Country Singles chart.

LABEL NO. OF TITLES

ON CHART
RCA 18

MCA
WARNER BROS.

16
11

COLUMBIA 10
EPIC 10
MERCURY

CAPITOL
EMI-AMERICA
MCA/CURB
EVERGREEN

VIVA
WARNER/CURB

AMI

ATLANTIC AMERICA
CAPITOL/CURB
CLEVELAND INT'L
COMPLEAT

FULL MOON
MCA/CHURCHILL
MOON SHINE
NOBLE VISION
PERMIAN
RCA/CURB
REVOLVER
SOUNDWAVES
SOUTHERN TRACKS
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AIN'T SHE SOMETHING ELSE - J.Foster B.Rice
(Jack & Bill, ASCAP)

ALL AMERICAN COUNTRY BOY - K.Stegall C.Craig
(Blackwood Music, BMI|/Screen Gems-EMI, BMI)
ALL MY ROWDY FRIENDS ARE COMING OVER
TONIGHT — H.Williams, Jr.

{Bocephus Music, BMI) CPP

ALL TANGLED UP IN LOVE - B.McDill J.Weatherly
(Hall-Clement, BMI/Bright Sky, ASCAP/Charlie Monk,
ASCAP)

AMERICA - S_Johns

(Lowery, BMI/Legibus, BM!/Captain Crystal, BMI) CPP
ANOTHER LONELY NIGHT WITH YOU - R.Clark
C.Anderson

(Seductive Lady, BMI/Sweet Street, ASCAP)
BABY BYE BYE - G.Morris J.Brantley

(WB, ASCAP/Gary Morris, ASCAP)

BABY'S GOT HER BLUE JEANS ON — Bob McDill
(Hall-Clement, BMI)

THE BEST YEAR OF MY LIFE — E_Rabbitt E.Stevens
(Deb Dave, BMI/Briarpatch, BMI) CPP

BIGGER THAN BOTH OF US — R.Coullet

(Coral Reefer, BMI/Myrtle, BM{)

CHANCE OF LOVIN' YOU — E.T.Conley R.Scruggs
(Blue Moon, ASCAP/April, ASCAP/Labor ofLove,
BMI/Blackwood Music, BMI)

CITY OF NEW ORLEANS - S.Goodman

(Buddah, ASCAP/Turnpike Tom, ASCAP) CPP
COUNTRY GIRLS - T.Seals E.Setser
(Warner-Tamerlane, ASCAP/WB Music, ASCAP/Two
Sons, ASCAP )

CRAZY - K.Rogers R.Marx

(Lionsmate, ASCAP/Security Hogg, ASCAP)

CRAZY FOR YOUR LOVE — J.P.Pennington S.LeMaire
(Pacific Island, BMI/Tree, BMi}

CROSSWORD PUZZLE — S.Dean F.).Myers

(Tom Collins, BMI/Collins Court, ASCAP)
DIAMOND IN THE DUST - M.Gray S.LeMaire
(Warner-Tamerlane, BMi/Daticabo, BMI) WBM
DOES FORT WORTH EVER CROSS YOUR MIND —
S$.0.Shafer D.Shafer

(Scuff-Rose, BMI)

EYE OF A HURRICANE - J.Fuller

(ATV, BMI/Wingtip, BMI)

THE FIRST IN LINE — P. Kennerly

(Irving, BMI)

THE FIRST WORD IN MEMORY IS ME - P.Rose
M.A Kennedy P.Bunch

(Irving, BMI/Love Wheel, BMI)

87

78

53

57
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48

81

96

23
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FOOL'S GOLD - T.Tappan D.Roth
(Goldsboro, ASCAP/Ronzomatic, BMI)
THE GIRL MOST LIKELY TO - S. Pippin W. Newton
(Warner-Tamerlane, BMI/Writers House, BM1 YWBM
GIVE ME ONE MORE CHANCE - J.P.Pennington
S.LaMaire
(Pacific Island, BM1/Tree, BMI) HL/CPP
GOD WON'T GET YOU - D.Parton

(Velvet Apple, BMI) CPP
GOT NO REASON NOW FOR GOIN’ HOME - J.Russell
(Vogue, BMI/Sunflower County, BMI)
THE GREATEST GIFT OF ALL - J.Jarvis

(Tree, BMI)

HALLELUJAH, | LOVE YOU SO - R.Charles
(Rightsong, BMI)

HAVE ANOTHER DRINK — R.Davies

(Davray, prs)

HEARTACHE AND A HALF - D.Allen R. Van Hoy
E.Struzick

(Posey, ASCAP/Van Hoy, ASCAP/Unichappell,
BMI/Struzick Muzick, ASCAP/Jaseppy, ASCAP)
CHA/ML

HEY - J.iglesias C.Bolfiorc M.Balducci R.Arcusa
(April, ASCAP)

HEY LADY - T. Sharp E. Burton J. Sharp
(Tapadero, BMI/Lynn Shawn, BMI)

HONOR BOUND — C.Black T. Rocco A. Roberts
(Chappell, ASCAP/Bibo, ASCAP/MCA,
ASCAP/Chriswald, ASCAP/Hopi Sound, ASCAP)
HOW BLUE - J.Moffat

(Sonmedia, BMI/Bugshoot, BMI)

HOW DO YOU FEEL ABOUT FOOLING AROUND ? —
K Kristofferson M. Utley S. Bruton
(Resaca, BMI/Music City, ASCAP)

1 HEARD IT ON THE RADIO - D.Lee B.Cason
(Mall-Clement Publications, BM1/Maplehill Music,
BMI/Buzz Cason Publications, ASCAP)

{ LOVE ONLY YOU - D.Loggins D.Schlitz

(MCA, ASCAP/Don Schlitz, ASCAP/Leeds,
ASCAP/Patchwork, ASCAP)

| NEVER GOT OVER YOU - T.Jennings

(Tomtran, BMI)

I'D DANCE EVERY DANCE WITH YOU - M.Paden
K.Welch

(Tree, BMI/Cross Keys, ASCAP)

{F THAT AIN'T LOVE - J Harrington J.Pennig
(Flowering Stone, ASCAP)

I'M AN OLD ROCK N ROLLER — T.Frewer C.Baker
(Candy, Pro/Trealow, BM1)

1'M GONNA LOVE YOU RIGHT OUT OF THE BLUES -
W.Aldridge T.Brasfieid

(Rick Hall, ASCAP)

I

40

28

80

2%

100
82

52

38

2

31

51

43

91

IT'S A BE TOGETHER NIGHT - T.Rocco J.Schweers 99 PLEDGING MY LOVE - D.Robey F.Washington
C.Black (MCA, BMI)

(Bibo, ASCAP/Jack & Bill, ASCAP/John Schweers, 95 PRISONER OF THE HIGHWAY — M.Reid
ASCAP/Chappell, ASCAP JHL/CHA (Lodge Hall, ASCAP) CPP

I'VE BEEN AROUND ENOUGH TO KNOW — D.Lee 97 P.S.1 LOVE YOU - G.Jenkins J.Mercer

B.McDill (MCA, ASCAP/WB, ASCAP) WBM

(Hall-Clement, BMI) HL 65 ROLLIN' LONELY - J.D. Martin G. Harrison
JAGGED EDGE OF A BROKEN HEART - W.igleheart (MCA/Dick James/BMI)

M.Joyce 33 RUNNING DOWN MEMORY LANE - E.Raven

{Black Note, ASCAP/Greeser, BMI) (Ravensong, ASCAP/Michael H. Goldsen, ASCAP)
A LADY LIKE YOU - J.Weatherly K.Stegall 49 SEVEN SPANISH ANGELS - T.Seals E.Setser
(Bright Sky, ASCAP/Charlie Monk, ASCAP/Stegall, (Warner-Tamerlane, BMI/WB, ASCAP/Two Sons,
BMI/Blackwood Music, BMI) ASCAP)

LEONA — B.Shore D.Wills 92 SHE SURE GOT AWAY WITH MY HEART — W.Aldridge
(Royal Haven, BMi/Gid, ASCAP) CPP T.Brasfield

LET LOVE COME LOOKING FOR YOU — J.Buckingham (Rick Hall, ASCAP) CPP

{(Warner-Tamerlane, BMI) 47 SHE USED TO LOVE ME A LOT - K.Fleming D.Morgan
LET ME DOWN EASY - J.Michael L.Lafferty C.Quillen

(Tolloven, BMI/ Jidobi, BM{) (Hall-Clement, BMI/Jack&Bill, ASCAP)

MACON LOVE — R.Albright J.elliott M D.Sanders 76 SHE'S GONE GONE GONE - H.Howard

(Milene, ASCAP) (Tree, BMI/Harlan Howard, BMI)

MAGGIE'S DREAM - D.Loggins L.Silver 18 SHE'S GONNA WIN YOUR HEART - M.Williams
(Leeds, ASCAP/Patchwork, BMI) B.Burnette

MAKE MY LIFE WITH YOU — G.Burr {(Welbeck, ASCAP/Dorsey, ASCAP/Cavesson, ASCAP)
(Garwin, ASCAP/Sweet Karol, ASCAP) 13 SHE'S MY ROCK — S.K.Dobbins

ME AGAINST THE NIGHT — P.Rose M.Kennedy P.Bunch (Famous, ASCAP/Chappell, ASCAP) HL/CHA/CPP
(Irving, BMI/Love Wheel, BMI) 75 A SIMPLE | LOVE YOU ~ R. Sharp, K. Brooks
MISSIN' MISSISSIPPI — B.Gallimore B.Mevis B.Shore (Warner-Tamerlane, BMI/Rumble Seat, BMI/Babbling
(Royalhaven, BMi/Gid, ASCAP/Dejarnus, ASCAP) Brooks, BMI)

THE MISSISSIPPI SQUIRREL REVIVAL - C.W.Kalb, 30 SLOW BURNING MEMORY — V.Gosdin M.D.Barnes
Jr.C.Kalb (Hookit, BMI/Blue Lake, BMI)

(Ray Stevens, BMI) SLOW NIGHTS - B.Albright

MY BABY'S GOT GOOD TIMING — D.Seals B.McDill (Sawgrass, BMI)

(Pink Pig, BMI/Hall-Clement, BM{/BobMcDill, BMI) 83 SOME HEARTS GET ALL THE BREAKS - J.Raymond
MY ONLY LOVE - J.Fortune B.Moore

(Statler Brothers, BMI) (Tapadero, BMI) CPP

NO WAY JOSE - J.C.Cunningham S.Stone 32 SOMEONE LIKE YOU — B.McDill D.Lee

(Welbeck, ASCAP/Lockhill-Selma, ASCAP) (Jack, BMI)

NOBODY LOVES ME LIKE YOU DO - J.Dunn P.Phillips 10 SOMETHING IN MY HEART - W.Patton

(Ensign, BMI) CPP (Jack & Bill, ASCAP/Amanda-Lin, ASCAP)
(NOTHING LEFT BETWEEN US) BUT ALABAMA - 69 SWEET LOVE, DON'T CRY - J.Fuller

R.Lane L Latimer (Phono, SESAC)

(Tree, BMI/Good Lat, BMI/Window, BMI) 7 (THERE'S A) FIRE IN THE NIGHT — B.Corbin

ONE OWNER HEART — W.Aldridge T.Brasfiewld (Sabal, ASCAP)

M.McAnally 55 THIS BED'S NOT BIG ENOUGH - C.Monk J.mcbride
(R.Hall, ASCAP/Almost, ASCAP,/Tom Brasfield, ASCAP) (Charlie Monk, ASCAP/April, ASCAP)

ONE TAKES THE BLAME - O.Reid 72 T0O GOOD TO STOP NOW — B.McDill R.Bourke

(Statler Brothers, BMI)

PINS & NEEDLES - R.Carnes J.Carnes C.Hardy
(Eiektra, BMI/Asylum, BMI/Refuge, ASCAP )WBM
A PLACE TO FALL APART — M.Haggard W.Nelson
F.Powers

(Mount Shasta, BMI)

(Hall-Clement, BMi/Chappell, ASCAP) HL/CHA
TOUCHY SITUATION — C.Lester
(Warner-Tamerlane, BMi/Writers House, BMI)
WALKING A BROKEN HEART - A. Rush 0. Linde
(Combine, BMI;)

85

35

62

86

36

70

15

45

WHAT ABOUT ME - K.Rogers D.Foster R.Marx
(Lionsmate, ASCAP/Security Hogg, ASCAP/Foster
Frees, BMI)

WHAT | DIDN'T DO - W.Newton M.Noble

(Warner House of Music, BMI/WB Gold, ASCAP)
WHAT SHE WANTS - K.Chater R.Armand

(Vogue, BMI/Padre, BMI)

WHATEVER TURNS YOU ON - K.Stegall D.Lowery
(Blackwood Music, BMI/Stegall, BMI/Sheddhouse,
ASCAP CPP

WHAT'LL YOU DO ABOUT ME — D.Linde
(Combine, BMI)

WHEELS IN EMOTION — R.Albright ).Greenebaum
B.Hobbs

(WB, ASCAP/Make Believus, ASCAP/Beckarco, BMI)
WHY NOT ME - H.Howard B.Maher S.Throckmorton
(Cross Keys, ASCAP/Welbeck, ASCAP/Blue Quill,
ASCAP/Tree, BMI JHL

WORLD'S GREATEST LOVER — D.Bellamy
(Bellamy Brothers, ASCAP )CPP

YEARS AFTER YOU — T. Schuyler

(Debdave, BMI/Briarpatch, BMI) CPP

YOU COULD'VE HEARD A HEART BREAK — M.Rossi
(Songmaker, ASCAP)

YOU TURN ME ON (LIKE A RADIO) - B.McDill
J.Weatherly

(Hall-Clement, BMI/Bright Sky, ASCAP)

YOUR HEART'S NOT IN IT - M.Garvin B Jones
T.Shapiro

(Tree, BMI/O'Lyric, BMI/Cross Keys, ASCAP )HL
YOU'VE GOT A GOOD LOVE COMIN' — D.Morrison
J.Silbar V.Stephenson

(Warner House of Music, BMI/WB Gold, ASCAP)
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Rusty Jones Joins
Nashville Law Firm

NASHVILLE Rusty Jones, for-
merly with ASCAP, has formed a
law partnership with the law firm of
Harris & Leach in Nashville.

Jones may be reached at Harris,
Leach & Jones, 2 Musie Cirele
South, Nashville, Tenn. 37203; (615)
259-4507.

INTERNATIONAL TOURING

(Continued from page 45)

very successful in 1984 with our Ca-
nadian dates,” he says, ‘“‘and not
just with headliners like Mickey Gil-
ley and Ricky Skaggs. We had good
reception with lesser-known acts,
such as Gene Watson and Charly
McClain.”

Gilley will be on a U.S.0. tour in
Europe from Jan. 21 through Feb. 6
and will head back to Canada in
May. In Concert is also negotiating
for Skaggs concerts in England in
May.

Several acts from the Joe Taylor
Artist Agency will be working in
Europe from January through
April. Jim Glaser, Stella Parton and
Mike Snider will be in Holland for
concert and live radio shows. Parton
will return to Germany and Bel-
gium later in January for a tour of
military clubs.

Taylor artists set for the Wem-
bley Festival include Johnny Rus-
sell, Narvel Felts, Ronnie Prophet,
Terry McMillan and Hargus “Pig”
Robbins. Becky Hobbs will be in Ire-
land in April. Dick Beacham, an
agent for the Taylor company, re-
ports the opening of several country
music clubs in Belgium.

““We have not seen a big move-
ment of our acts going outside the
country,” says William Morris
agent Ray Shelide. However, he
points out, Boxcar Willie will be
working in Europe for most of
April, including an appearance at
the Wembley Festival, and Donnie
& Marie Osmond are tentatively set
for an Austalian tour in March or
April.

Shelide notes that his agency is
hoping to take John Schneider
abroad, where he enjoys a high rec-
ognition factor from his “Dukes Of
Hazzard” tv role. A less restrictive
shooting schedule for the series in
1985 will allow Schneider more time
for touring, Shelide adds.

Top Billing’s Dave & Sugar will
be in Germany in February, touring
military bases, according to Jack
Sublette. Ginger Anderson of World
Class Talent says that none of the
artists on that firm’s roster are now
scheduled for foreign dates.

For the Record

Two photos in the Dec. 22 Country
section ran with incorrect photo cap-
tions. The photo slugged “Home
Free” on page 47 should have read:
“RCA’s Judds sign their NARAS
membership applications, witnessed
by membership chairman Terry
Choate, left, and NARAS chapter
president Jim Black.”

The photo on page 51, slugged
“Rockin’ Eve,” should have read:
“Rick Blackburn, senior vice presi-
dent and general manager of CBS
Records Nashville, right, and Co-
lumbia artist Larry Gatlin chat af-
ter speaking to students at the
Univ. of Texas at Austin, where
Gatlin also taped ‘Austin City Lim-
its.””

Billboard

REGION 1

CT,MA ME,NY State,RIVT

REGIO

DE,D.C.,MD,NJ,NY Metro,PA,WV

DON WILLIAMS
WALKING A BROKEN HEART

JOHN SCHNEIDER
COUNTRY GIRLS

GEORGE JONES WITH BRENDA LEE
HALLELUJAH, | LOVE YOU SO

WPTR Albany, NY
WBOS Boston, MA
WYRK Buffalo, NY
WOKQ Dover, NH
WPOR-FM  Portland , ME
WHIM Providence, RI
WSEN-FM  Syracuse, NY

WCAO Baltimore, MD
WRKZ Hershey, PA
WHN New York City, NY
WXTU Philadelphia, PA
WMZQ Washington, DC
WPKX Washington, DC
WWVA Wheeling, WV

NATIONAL

130 REPORTERS

JOHN SCHNEIDER
COUNTRY GIRLS mca

JANIE FRICKE
THE FIRST WORD IN MEMORY IS ME  coLumsia

DON WILLIAMS
WALKING A BROKEN HEART  mca

JOHNNY LEE
ROLLIN' LONELY  FuLL moON

EARL THOMAS CONLEY
HONOR BOUND  rca

NEW TOTAL
ADDS  ON
71 74
62 62
50 54
50 51
45 46

No part of this publication may be

reproguced, storea in any retrieval system, or
transmitted, in any form or by any means,

electronic, mechanical, photocopying

recording, or otherwise, without the prior

written permission of the publisher.

REGION 3

FL,GA,NC,SC,East TN,VA

JOHN SCHNEIDER
COUNTRY GIRLS

JOHNNY LEE
ROLLIN' LONELY

GEORGE JONES WITH BRENDA LEE
HALLELUJAH, | LOVE YOU SO

WJAZ Albany, GA

WWNC Asheville, NC
WPLO Atlanta, GA

WGUS Augusta, GA
WXBQ Bristol, VA

WEZL Charleston, SC
WSOC-FM Charlotte, NC
WDOD Chattanooga, TN
WUSY Chattanooga, TN
WCOS Columbia, SC
WGTO Cypress Springs, FL
WFNC Fayettville, NC
WESC Greenville, SC
WCRJ Jacksonville, FL
WIVK  Knoxville, TN
WWOD Lynchburg, VA
WKQS Miami, FL

WCMS Norfold, VA
WHOO Orlando, FL
WWKA Orlando, FL
WPAP Panama City, FL
WKIX Raleigh, NC

WRNL Richmond, VA
WSLC Roanoke, VA
WQYK St. Petersburg, FL
WIRK West Palm Beach, FL
WTQR Winston-Salem, NC

REGION 4

IL,IN,KY,Mi,OH,wi

JOHNNY LEE
ROLLIN' LONELY

DON WILLIAMS
WALKING A BROKEN HEART

KENNY ROGERS
CRAZY

WSLR Akron, OH

WYNE Appleton, Wi
WUSN Chicago, IL
WUBE Cincinnati, OH
WGAR-FM Cleveland, OH
WMNI  Columbus, OH
WONE Dayton, OH
WCXI-AM/FM  Detroit, Mi
WWWW Detroit, MI
WAXX-FM Eau Claire, Wi
WROZ Evansville, IN
WGEE Green Bay, WI
WFMS Indianapolis, IN
WIRE Indianapolis, IN
WITL Lansing, Mi
WAMZ Louisville, KY
WTSO Madison, Wl
WMIL Milwaukee, Wi
WXCL Peoria, IL

WKKN Rockford, IL
WKLR Toledo, OH
WTOD Toledo, OH

REGION 6

AL,AR,LA,MS,West TN,TX

DON WILLIAMS
WALKING A BROKEN HEART

JOHNNY LEE
ROLLIN’ LONELY

EARL THOMAS CONLEY
HONOR BOUND

KEAN-AM/FM Abilene , TX
KMML Amarillo, TX
KASE Austin, TX

WYNK Baton Rouge, LA
WZZK Birmingham, AL
KOUL Corpus Christi, TX
KHEY ElPaso, TX

KPLX Fort Worth, TX
KIKK-FM  Houston, TX
KILT Houston, TX

KSSN Little Rock, AR
KLLL Lubbock, TX
WMC-AM Memphis, TN
WOKK Meridian, MS
KNOE Monroe, LA

WLWI Montgomery, AL
WSM-AM Nashville, TN
WNOE New Orleans, LA
KYXX Odessa, TX
WPMO Pascagoula, MS
KBUC San Antonio, TX
KKYX San Antonio, TX
KRMD Shreveport, LA
KWKH Shreveport, LA
WACO Waco, TX
KLUR-FM  Wichita Falls, TX

REGION S

1A,KS,MN,MO,NE,ND,OK,SD

JOHNNY LEE
ROLLIN' LONELY

DON WILLIAMS
WALKING A BROKEN HEART

JOHN SCHNEIDER
COUNTRY GIRLS

KHAK Cedar Rapids, |A
KSO Des Moines, IA
KFGO Fargo, ND
KWMT Fort Dodge, IA
KFKF Kansas City, MO
WDAF Kansas City, MO
WDGY Minneapolis, MN
KEBC Oklahoma City, OK
WOW Omaha, NE

KTTS Springfield, MO
KUSA St. Louis, MO
WIL-FM  St. Louis, MO
KTPK Topeka, KS
KVOO Tulsa, OK

KFDI Witchita, KS

REGION 7

AZ,Southern CA,CO,HI,Southern NV,NM,UT

REGIO

AK,Northern CA,ID,MT,Northern NV,0R,WA,WY

DON WILLIAMS
WALKING A BROKEN HEART

EARL THOMAS CONLEY
HONOR BOUND

JOHN SCHNEIDER
COUNTRY GIRLS

KRST Albuquerque, NM
KUZZ Bakersfield, CA
KSSS Colorado Spring, CO
KBRQ-AM/FM Denver, CO
KLZ Denver, CO

KYGO Denver, CO

KVEG Las Vegas, NV

KIKF Orange, CA

KNIX-FM Phoenix, AZ
KSOP Salt Lake City, UT
KSON-AM San Diego, CA
KCUB Tucson, AZ

KGHL Billings, MT
KGEM Boise, ID

KKBC Carson City, NV
KHSL Chico, CA
KUGN Eugene, OR
KMAK Fresno, CA
KMIX Modesto, CA
KNEW Oakiand, CA
KWJJ Portland, OR
KRAK Sacramento, CA
KGAY Salem, OR
KMPS Seattle, WA
KGA Spokane , WA
KRPM Tacoma, WA
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Billboard HOT COUNTRY SINGLES RETAIL ACTION

A weekly compilation of “"breakout”, i.e.. singles with
inttial movement indicative of significant future sales
potential. but not yet on the top 30 lists of the retailers

and one-stops currently reporting to the Hot Country Singles chart.

REGIO

CT,MA ME,NY State,RIVT

REGION 2

DE,D.C..MD,NJ,NY Metro,PA WV

THE STATLER BROTHERS
MY ONLY LOVE

GUS HARDIN
ALL TANGLED UP IN LOVE

JOHN SCHNEIDER
COUNTRY GIRLS

Peter’s One Stop Norwood, MA
Record Town Latham, NY

A&C Records Pittsburgh, PA

Elkins One Stop Charleston, WV

J.E.K. Enterprises Baltimore, MD

Kemp Mill Beltsville, MD

Mobile Record Serv  Pittsburgh, PA

Musical Sales Baltimore, MD

Record Wagon Linden, NJ

Universal Record One Stop Philadelphia, PA

NATIONAL

94 REPORTERS

THE STATLER BROTHERS
MY ONLY LOVE MERCURY

DAN SEALS

MY BABY'S GOT GOOD TIMING  emi-
AMERICA

GUS HARDIN
ALL TANGLED UP IN LOVE Rca

VERN GOSDIN
SLOW BURNING MEMORY  compLEAT

GARY MORRIS
BABY BYE BYE wARNERBROS.

NUMBER
REPORTING
25

20

19

19

16

«Copyright 1985, Billboard Publications, Inc.
No part of this publication may be
reproduced, stored in any retrieval system, or
transmitted, in any form or by any means,
electronic, mechanical, photocopying.
recording, or otherwise, without the prior
written permission of the publisher.

REGION 3

FL,GA,NC SC,East TN,VA

THE STATLER BROTHERS
MY ONLY LOVE

RAY STEVENS
THE MISSISSIPPI SQUIRREL REVIVAL

VERN GOSDIN
SLOW BURNING MEMORY

Bibb Distributors Charlotte, NC

Dean’s Record One Stop Richmond, VA
Franklin Music  Augusta, GA

Lieberman Norcross, GA

One Stop Records Atlanta, GA

Peaches Records & Tapes Clearwater, FL
Peaches Records & Tapes West Palm Beach, FL
Record Bar Savannah, GA

Record Bar Durham, NC

Record Bar Atlanta, GA

Record Bar Chattanooga, TN

Record Bar #74 Columbus, GA

Ripete Records Fayetteville, NC

Sounds Familiar Columbia, SC

Southern Music Orlando, FL

Tracks Records Norfolk, VA

Tuckers Record Shop Knoxville, TN

REGION 4

IL,IN,KY,MI,OH, Wi

GARY MORRIS
BABY BYE BYE

THE STATLER BROTHERS
MY ONLY LOVE

VERN GOSDIN
SLOW BURNING MEMORY

Am-Bat Records Cincinnati, OH
Arc Distributing Cincinnati, OH
Arrow Dist Beachwood, OH
Gemini Record Cleveland, OH
Martin & Snyder Dearborn, MI
Music Peddlers Troy, MI
National Record Mart #74 St. Clairsville, OH
National Records Akron, OH
Northern Records Cleveland, OH
Radio Doctors Milwaukee, WI
Scott’s 1-Stop Indianapolis, IN
Singer One Stop Chicago, IL
Sounds Unlimited Niles, IL

Vine Records Louisville, KY

Wax Works Owensboro, KY

REGION 6

AL,AR,LA,MS,West TN,TX

GUS HARDIN
ALL TANGLED UP IN LOVE

THE STATLER BROTHERS
MY ONLY LOVE

DAN SEALS
MY BABY'S GOT GOOD TIMING

ABC One Stop San Antonio, TX

Big State Dallas, TX

Camelot Music Amarillo, TX
Camelot Music Austin, TX

Central South Dist. Nashville, TN
E&R One Stop San Antonio, TX
Floyd’s Wholsler Dist. Ville Platte, LA
H.W. Daily Houston, TX

Handleman Co. Little Rock, AR
Hastings Records Abilene, TX
Lieberman Dallas, TX

Music City Nashville, TN

Poplar Tunes Memphis, TN

Record Bar New Orleans, LA
Record Bar Baton Rouge, LA
Record Bar Mobile, AL

Record Bar #66 Odessa, TX
Record Service Houston, TX

Record Shop Montgomery, AL
Sound Shop Natchez, MS

Sound Shop Meridan, MO

Sound Shop #940 Bossier City, LA
Sound Warehouse Metarie, LA
Southwest Wholesalers Houston, TX
Target/Jet Co. Maumelle, AR

The Record Shop Huntsville, AL

Top Ten Records Dallas, TX
Western Merch. Dallas, TX

Western Merchandisers Houston, TX

REG’!dON S

1A,KS,MN,MO,NE,ND,OK,SD

THE STATLER BROTHERS
MY ONLY LOVE

DAN SEALS
MY BABY'S GOT GOOD TIMING

VERN GOSDIN
SLOW BURNING MEMORY

Lee’s Records & Tapes Tulsa, OK
Lieberman Kansas City, MO
Lieberman Minneapolis, MN
Music City Bismarck, ND

Musical Sales Minneapolis, MN
Phil’s One Stop Oklahoma City, OK
Records & Tapes Omaha, NE
Uptown Records St. Louis, MO

REGION 7

AZ,Southern CA,CO,HI,Southern NV,NM,UT

REGION 8

AK,Northern CA,ID,MT Northern NV,OR,WA WY

EXILE
CRAZY FOR YOUR LOVE

GUS HARDIN
ALL TANGLED UP IN LOVE

THE STATLER BROTHERS
MY ONLY LOVE

Charts Records And Tapes Phoenix, AZ
KSG Layton, UT

Mountain Coin Denver, CO

Music Operators Fullerton, CA

Pro One Stop Tempe, AZ

Smash Record Dist Phoenix, AZ

Tower ElCajon, CA

Tower ElToro, CA

Tower Records Las Vegas, NV

American Stereo Springfield, OR
Major Dist. Seattle, WA

Sea Port Records Portland, OR
Tower San Francisco, CA

Tower Sacramento, CA

Tower Fresno, CA

Rockin’ Eve. Ronnie Milsap and Dick
Clark take a break from rehearsing for
“Dick Clark’s New Year's Rockin’ Eve
'85." Clark’s other guests are
Jermaine Jackson, Barry Manilow,
Night Ranger and John Waite.

TNN Examines
Gard Promotion

NASHVILLE The Nashville Net-
work reports that more than 250,000
viewers have participated in its
“country card” promotion, offering
discounts, contest eligibility and
promotional items.

Lloyd Werner, senior vice presi-
dent, sales and marketing for Group
W Satellite Communications—
which markets and distributes
TN N—notes that a number of affili-
ates have successfully used the
“country card” promotion as an in-
centive to attract new subscribers.

According to a Group W demo-
graphic study, which profiled the
typical Nashville Network viewer,
67% of all “country card” holders
are under 55 years of age, with 43%
under 45. The ratio of female to
male “country card” holders is 60/
40. The survey also showed an equal
balance of white collar TNN view-
ers to blue collar viewers.

A total of 74% of all card carriers
are married, 50% live in three-per-
son households, and 35% have one
or more children under the age of 17
living at home.

States with the highest rated
TNN viewer response are, in de-
scending order, Ohio, Texas, Flori-
da, Indiana, Pennsylvania, North
Carolina, Tennessee, Kentucky,
Michigan and California.

The network’s current ‘“country
card” promotion is designed around
the “12 days of Christmas” theme.
Nightly drawings have entitled
channel viewers to win such prizes
as an organ, a telephone and an-
swering machine, five gold rings,
down comforters, a cruise for two
and exercise equipment.

Card holders are also offered dis-
counts on a variety of services and
products tailored to the lifestyle of
country music fans. These include a
90-minute home videocassette called
“A Decade Of Thrills,” which cap-
tures a decade of racing action, and
a Dolly Parton doll.

® Number One Country Albums, 1964-1983
® Top Ten Country Albums, 1964-1983
® Top Country Albums Of The Year, 1965-1983

BILLBOARD’S COUNTRY CHART RESEARCH PACKAGES

THE DEFINITIVE LISTS OF THE BEST-SELLING COUNTRY SINGLES AND ALBUMS, YEAR BY YEAR

® Number One Country Singles, 1948-1983
® Top Ten Country Singles, 1948-1983
® Top Country Singles Of The Year, 1946-1983
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Attn: Debra Todd
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PRODUCER HAS ‘SWEET DREAMS’ FOR PATSY CLINE FILM

BY KIP KIRBY

NASHVILLE When movie produc-
er Bernard Schwartz brought Lo-
retta Lynn’s story to the screen in
“Coal Miner’s Daughter, he wasn’t
surprised that it sparked a career
revival for the singer.

Now Schwartz hopes to see simi-
lar results for his latest country
film venture, “Sweet Dreams.” The
new film is based on the life of Pat-
sy Cline, who was killed in a 1963
plane crash.

“Sweet Dreams” has occupied
nearly two years of Schwartz’s time
and interest, though it will be anoth-
er year before the movie opens.
When it premiers next December, it
will be accompanied by an MCA
soundtrack album produced by
Cline’s original Nashville producer,
Owen Bradley, featuring the sing-
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er’s best-known classics.

Bradley spent several weeks in
the studio creating a working envi-
ronment for Jessica Lange, who is
playing Cline in “Sweet Dreams.”
Unlike Sissy Spacek, who was
coached by Bradley and then sang
her own vocals as Loretta Lynn in
“Coal Miner’s Daughter,” Lange
will lip synch to Cline’s tracks in the
film.

Schwartz emphasizes that the
project would have been impossible
to make without the cooperation of
Cline’s family, first husband Gerald
Cline and second husband Charlie
Dick (played by actor Ed Harris in
the movie). In order to gain their
trust and confidence, Schwartz
made numerous visits from Holly-
wood to Virginia, talking with
Cline’s mother Hilda Hensley, her
sister Sylvia and her brother John.

Eventually, Schwartz accumulat-
ed what he tabulates as “40 or 50
hours of taped conversations about
Patsy.” These were typed up into
hundreds of pages of research and
turned over to noted screenplay au-
thor Robert (“Alice Doesn’t Live
Here Anymore,” “Bound For Glo-
ry’") Getchell, who wrote the script.
Karel Reisz is directing.

From the outset, Schwartz says,
he knew he didn’t want to do a
straight Cline biography on film. He
also didn’t want any resemblances
to “Coal Miner’s Daughter,” which
is why the character of Loretta
Lynn never appears in the movie.

“This isn’'t a sequel to ‘Coal Min-
er’s,”” he stresses. ‘I wanted it to
stand on its own. It’s a sexually
charged love story about a complex,
colorful entertainer. And her music
will break your heart.”

Compiled from national retail store and one-stop sales reports.

There will be plenty of music in
the picture, both Cline’s own hits
and other popular country songs
from that era. Soundtrack producer
Bradley says that if Cline’s records
had not been cut three-track, it
might not have been possible for
them to isolate her vocals so clearly.
Many of Cline’s songs appear in
original form with careful remixing
and sweetening. In a few cases, in-
strumental parts have been recut to
suit a particular time frame in the
film.

Bradley calls Lange’s portrayal
of Cline “striking.” I went down to
the Ryman Auditorium when they
were shooting her Grand Ole Opry
scenes,” he recalls. “It was eerie.
Some of the stagehands who re-
membered Patsy singing there in
the old days said it was like seeing a
ghost.”

©Copyright 1985, Billboard Publications, Inc
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“Sweet Dreams,” an HBO/Silver
Sereen collaboration distributed by
Tri-Star, will come in at a budget of
“somewhat more than $12 million,”
according to Schwartz. George Vec-
sey, who penned “Coal Miner’s
Daughter” with Loretta Lynn, is
writing a book to accompany the
movie.

Because “Sweet Dreams’ will
emphasize Cline’s stormy relation-
ship with husband Charlie Dick,
Schwartz anticipates mixed reaction
to the film from those who knew
them. He says he’s relymg on the in-
formation supplied by her family
for accuracy.

“There’s a myth and a legend
that’s grown up about Patsy,” he
says. “Even now, 20 years after her
death, there’s still tremendous curi-
osity and excitement about her. This
is what I hope to capture.”
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by Is Horowitz

ICING ON THE CAKE: Hardly anything more appro-
priate than the discovery of a significant body of his
work can be imagined to celebrate the tercentenary of
Bach'’s birth. And so it was with special interest that
the music community became aware two weeks ago of
33 organ preludes previously not among the works at-
tributed to the Baroque master,

They were discovered in the archives of the Yale
music library and authenticated by a Harvard musi-
cologist.

Strangely enough, at presstime, no one had yet bid
to record the material, although first performances
will take place in March at Yale, and one of the proba-
ble performers is an organist with a number of record-
ings to his credit.

Authentication of the preludes as true works of
Bach came from Prof. Christoff Wolff, who was only
one of a number of scholars who had studied the mate-
rial which rested in Yale’s Reineke Rare Book &
Manuscript Collection. Copied in the hand of someone
other than the composer, they were part of a collection
of more than 80 preludes, some by Bach relatives and
near contemporaries such as Pachelbel.

Yale music librarian Harold Samuel says that the
33 J.S. Bach preludes comprise more than 60 minutes
of music, perhaps as much as 90 minutes, and will be
reproduced in facsimile prior to publication in a per-
forming edition by Yale University Press at a later
time. Samuel was not yet sure at presstime how the
works would be protected, but expected that, in any
case, his library would benefit from royalties on sales.

The first performances at Yale will be followed by
performances at Harvard in April. Samuel says that
the organists at the Yale event likely will be Charles
Krigbaum, head of the organ department at the

EEPING SGORE

school, and/or Thomas Murray. Murray has organ re-
cords to his credit on several labels.

Days after news of the discovery had been reported
in the consumer press, says Samuel, no lahel had yet
contacted him for first recording rights says Samuel.
However, he says he is certain that recordings will be
made, again with some of the royalties earmarked for
the Yale library.

Bach’s birthday present:
33 ‘new’ organ preludes

Both National Public Radio and the Public Broad-
casting Service will cover the Yale “premieres,” says
Samuel—only a small part of the special attention be-
ing given to the find.

THE GLENN GOULD mystique continues to in-
trigue a loyal public that, it seems, gains ever new ad-
herents as time passes. Two evenings devoted to films
made of the late pianist will be screened Jan. 20 and 21
at the Herbst Theatre in San Francisco as part of that
city’s “Performers Series,” otherwise devoted to more
usual concert formats. One of the films presented will
be of Gould performing the ‘“Goldberg Variations,”
also subject of a just-released three-disk CBS pack-
age. The latter contains the two recordings Gould
made of the Bach work, as well as a disk of the artist
in conversation. And then there are the two books re-
cently published, Tim Page’s ‘“‘Glenn Gould Reader”
and Jonathon Cott’s “Conversation With Glenn
Gould.”
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JTAS

by Enrique
Fernandez

WHEN MANUEL ALEJANDRO

was working on Jose Jose’s ‘‘Se-
cretos” album, the Mexican singer
recalls, the Spanish composer, who
often works feverishly through the
night, called early in the morning
to tell him: “I’m writing a song so
good you don’t deserve it.”’ Alejan-
dro hung up and went back to
work. The result was the monster
hit “El amor acaba (Love Ends).”

In fact, the composer’s boastful
joking to the contrary, the song is

it be Manuel Aejandro, Rafael Pe-
rez Botija or even Cole Porter. He
clearly feels it’s important to let
his public know who stands beside
the hit songs he’s interpreting.
The Mexican star is currently
concluding a series of sold-out con-
certs at Mexico City’'s El Patio
nightclub. Here he mixes old hit
tunes—there are plenty of shouted
requests—with songs from his
new album ‘“‘Reflexiones,” all of
them penned by the album’s ar-

‘Love Ends,’ success goes on
for Mexico’s Jose Jose

tailor-made for Jose Jose’s croon-
ing. Of all the Latin pop stars, Jose
Jose is the one who sings with the
Sinatra-esque mix of vulnerability
and toughness that is captured by
that seng.

Jose Jose is a traditionalist. You
won’t catch him doing rockers or
electronically accompanied pop.
He’s a crooner, an interpreter of
some of the biggest names in Span-
ish-language songwriting.

In concert, Jose Jose starts his
songs by acknowledging the au-
thor—a practice seldom seen
among modern singers—whether

ranger and producer, Perez Botija.

The album is about to be re-
leased in the U.S. Latin market by
Ariola, the singer’s label since
1976, and the single “Y Que (So
What)”’, which is already hot on
Mexican radio, will be promoted
for airplay.

In his El Patio concerts, Jose
Jose alludes to his personal prob-
lems and thanks his fans for help-
ing him rebuild his life. It’s no se-
cret that he suffered from alchohol
and drug abuse, and that roughly
10 years ago he began a recovery
and a comeback. In fact, this story

is the plot of Jose Jose's forthcom-
ing movie “Gavilan o Paloma,” in
which the singer plays a role based
on himself.

Jose Jose comes from a family of
classical musicians—his father
was an opera singer, his mother a
pianist—and, though only classical
music was allowed at home, he
sought a career in the popular
genres at an early age. Pop mu-
sic’s fast lane nearly swallowed
him up, but after his recovery he
began to enjoy one of the most
fruitful periods of his career.

Today he’s one of the leading
artists on Ariola—a label that
boasts some of the heaviest names
in Latin pop. Though he’s hot
throughout the Latin market—in
the U.S., his albums usually top
the Latin charts—in his native
Mexico he's something special,
both a figure of admiration and a
member of the family.

Backstage at El Patio and at the
all-night Dia y Noche restaurant,
where the singer often goes after
his performance, fans ask for auto-
graphs and give him advice, urging
him to take care of himself. Now
that Mexico has Jose Jose again,
they plan to keep him around for a
while.
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BY STEVEN IVORY

LOS ANGELES Buoyed by the
swift rise of the No. 1 black single
“Operator,” the members of Mid-
night Star have high hopes that
their new album, “Planetary Inva-
sion,” will match the double plati-
num sales of last year’s “No Park-
ing On The Dance Floor.” That suc-
cess has made the once obscure
self-contained band from Cincinnati
a major act, as well as making its
members in-demand producers.

Reggie Calloway, Midnight Star’s
leader, producer and trumpet play-
er, sees the band finally emerging
from five years as low men on the
Solar Records totem pole, below the
Whispers, Shalamar and Lakeside.
“This is what happens when you
hang in there and make a situation
work,” he says.

Recent productions include four
tracks on the Whispers’ new album,
including the single “Contagious,”
songs on the new albums of label-
mates Klymaxx and Carrie Lucas,
and the discovery and production of
‘the Deele, whose 1984 debut album
on Solar, “Street Beat,” sold about
350,000 units.

While Calloway blames ‘Midnight
Star’s delayed success on various el-
ements, he ultimately labels the sit-
uation a blessing. “In the begin-
ning,” he says, “Solar was trying to

stabilize itself as a company, and
that had a lot to do with it. When
they did stabilize, other acts took
priority.

“But I feel things happened as
they should have. This kind of suc-
cess five years ago might have been
too much too soon. It’s funny now,
because we've spent a lot of time
turning down a lot of projects.
Right now, the band is our first con-
cern.”

Since its inception, Midnight Star
has been self-managed under the
banner of Mid-Star Productions, but
since last year, the band has been
co-managed by Griffco, the man-
agement arm of Solar president
Dick Griffey. “Dick always wanted
to be more involved with the band’s
development,” says Calloway, “but
he had to tend to the acts that were
doing something at the time. Since
he’s gotten involved, though, we'll
be able to knock down some of the
doors closed to us.”

One of the doors that appears to
be opening for the band is the pop
market. Already, the new single and
album have made huge gains on the
pop charts, a development initially
spurred by last year’s hit, “Freaka-
zoid.”

Ultimately, says Calloway, Mid-
night Star could go the way of
bands like Kool & the Gang, who
have managed to build a foundation

Trail-Blazing Producers

Liggett, Barhosa Let It Play

BY HARRY WEINGER

NEW YORK The production team
of Mark Liggett and Chris Barbosa
is in the studio again, at work on the
second Shannon album for Emer-
gency Records, after a flurry of
dance releases in 1984 that were a
carbon copy of Shannon’s trail-blaz-
ing “Let The Music Play’’ nearly
threatened to squeeze the two out
of making any more records.

“Everyone wore out that Shan-
non sound,” Liggett remarks, “and
we didn’t want to go back to it. It’s
unusual to begin working with an
artist a second time, and be con-
stricted by an oversaturated market
that you created yourselves.

“A lot of people did a real good
job of ripping us off—John Robie’s
production of ‘99 1/2’ is a good ex-
ample. In fact, we were asked by
ABC to co-produce their new single
‘I Want To Be A Zillionaire.” After
hearing the track, we had to say no.
It was Chris and I exactly. I mean,
they don’t need us to rip us off.”

Liggett admits to copying the
duo’s own “whip-bang and bells” ef-
fect on the Xena track “On The Up
Side,” an Emergency release which
shadowed Shannon into the clubs.
Later they were asked by Robin
Gibb to produce tracks for the sing-
er’s solo debut, “Secret Agent.”

“Robin really wanted a dance hit;
he specifically wanted to avoid a
Bee Gees sound-alike record,” Bar-
bosa recalls. He and Barbosa came
close with “Boys Do Fall In Love.”

The duo is currently on the charts
with Nolan Thomas’ “Yo Little
Brother.” Its lyric content and vocal
edge set it apart from the spate of
familiar-sounding tracks.

While Liggett and Barbosa work

together exclusively, there is no for-
mal business contract between the
two or with Emergency Records.
“In a way, we're signed to Emer-
gency, because we created the
Shannon project,” Liggett says,
“but we are free to work with
whomever we choose. Nolan’s on
Emergency, but we’ve got other
projects happening.

“Since Shannon broke, we are
usually approached by a record
company with an artist. It's then up
to us to find good songs. If you walk
in tomorrow with a smash, we’ll cut
it.”

Barbosa, a former Bronx-based
mobile DJ, creates basic song ideas
at home, while Liggett has primary
reponsiblity for the lyrics. They esti-
mate that 80% of the first Shannon
album originated from Barbosa’s
home demos.

Once they agree to work with an
artist, a budget is proposed. Costs
hover around $6,000 a side.

“That is a pretty consistent fig-
ure lately, but of course, that’s
when we control the budget,” Lig-
gett says. “The Gibb project was
different for us in that way. We're
not usually working with mega-bud-
gets, and it's better that way. All
that money comes out of your pock-
ets anyway.”

With the new Shannon album an
exception, Liggett and Barbosa
generally work a side at a time.
They will shortly begin work on two
songs for the next Spinners album
as part of a pool of producers.
They’ve also completed production
of half the songs on new artist Jim-
my Tunnell’s February album, in-
cluding the first single, “We Put It
All Together.”

with pop radio while maintaining a
foothold in black radio. ““I think the
time has come that we have to stop
dogging the stations that won’t play
black music and start commending
those that do,” says Calloway. ‘“Mi-
chael Jackson, Prince, Tina Turner,
Lionel Richie—they’ve all opened
the door for a lot of black acts.”

At the moment, Midnight Star is
in negotiation with various agents
to coordinate a national tour that
will begin in the South sometime in
February. The show, which the
group promises will be filled with
‘“‘surprises and longer playing
time,” will concentrate on the cur-
rent album and “No Parking.”
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MIDNIGHT STAR PLANS POP ‘INVASION' B

Success Finally Comes to Solar’s ‘Freakazoid’ Crew
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Platinum Plus. Backstage after a gig in the nation’s capital, executives of Epic/
Portrait/Associated Labels presented the Jacksons with platinum awards for
their “Victory” album and ““State Of Shock” single. Shown celebrating are, from
left, Randy Jackson, E/P/A black music promotion vice president T.C.
Thompkins, Marlon Jackson, Michael Jackson, E/P/A marketing vice president
Ron McCarrell (seated), Jackie Jackson, Tito Jackson, E/P/A senior vice
president Don Dempsey (seated), Jermaine Jackson, CBS Records senior vice
president Larkin Arnold, and E/P/A promotion vice president Walter Winnick.

by Nelson George

IN RECENT WEEKS, Africa has been very much in
the news. Protests against the South African govern-
‘ment’s apartheid policy aimed at changing the U.S.
government’s attitude toward that country have led
politicians of all persuasions, even members of the
conservative right, to issue statements condemning
South Africa in no uncertain terms. Meanwhile, the
Ethiopian drought has elicited a tremendous outpour-
ing of sympathy and aid for the people of that devas-
tated African nation. Two prominent members of the
black music community have, in different ways and
for different reasons, made moves that will draw fur-
ther attention to these issues—issues with which
Afro-American entertainers need to deal much more
aggressively.

A few years ago the ribald vocalist Millie Jackson
traveled to South Africa, claiming she didn’t know
that upon entering the country she became an “honor-
ary white person.” Nor was she aware of how intense
the repression of South Africa’s majority black popu-
lation was. Arriving back in the U.S., Jackson was ap-
proached by various black nationalist anti-apartheid
groups to apologize for her visit or face boycotts of
her records and concerts.

Jackson never did make a public statement about
South Africa and, as her publicist Richard Frisch says,
“The issue wasn’t dying.” In many major markets—
especially New York and Newark, where Jackson has
always been popular—she was picketed. Perhaps
partly as a result, Jackson’s popularity has waned na-
tionally during the past two years.

Jackson recently visited the United Nations as a
guest of Ambassador Oumarou Youssoufou, execu-
tive director of the Organization of African Unity. She
met with the ambassador from Ghana, James Victor
Gbeho, and other African dignitaries. As a result,
Jackson said she would not return to South Africa and
would be supportive of any effort to organize a bene-
fit concert to aid South African blacks.

“While we don’t want to kill the arts,” said Ambas-
sador Gbeho, “we nevertheless condemn any perform-
er, black or white, who works in South Africa, which
only furthers the government’s purpose in perpetuat-
ing their vicious system of institutionalized racism.”

Racism has not been a problem in getting aid to
those suffering from the famine in Ethiopia. The big-
gest names in the British record industry, under the
name Band Aid, have cut the single “Do They Know
It's Christmas?,” with all proceeds going directly to
famine relief efforts. It's being called the hottest sin-
gle on either side of the Atlantic.

But what of the Afro-American music community?
“Black musicians have been asleep on this issue,”
says producer/writer James Mtume. “I think it is ap-
palling and disgusting that black musicians over here
have not made a major statement to aid the starving
blacks over there.”

Mtume made private contributions to the relief ef-
fort in recent weeks. But, he says, “Then I realized
that we as a people have to do something as well.” He
is currently speaking with a major corporation that

markets to black America in hopes of having it under-
write a major one- or two-day concert in February
composed of black American artists.

“They would cover the overhead,” he says. “Every-
thing else would go overseas. We've got to show that
we [black musicians] are not suffering from collec-
tive amnesia—that we are aware of our role in the
world and our responsibilities to our brothers and sis-
ters.”

SHORT STUFF: Fans of the late Esther Phillips
should pick up a reissue on Savoy that contains all her
recordings as kiddie star ““Little Esther” and a just-
released album on the Muse label featuring perfor-
mances recorded in February, 1984 . . . Brazilian sing-
er/pianist Tania Maria’s debut album on Manhattan

Entertainers speak out
on African issues

Records is slated for February release

Fans of the Motown music of the '60s may want to
obtain “Recollections, The Motown Sound By The Peo-
ple Who Made It,” by Detroit native Jack Ryan, a
book more noteworthy for its pictures than its text.
The independently published and distributed volume
is full of interesting shots, from a rare photo of Mar-
vin Gaye in his early days as a Motown drummer to
shots of obscure Motown acts such as Chris Clark &
the Monitors to a photo of the line around the block
awaiting the start of Motown’s annual Christmas
show at the Fox Theatre. For more info, write Whit-
laker Marketing, P.O. Box 661, Whitmore Lake, Mich.
48189. “Recollections” costs $10.95 plus a $2 handling
charge ... James Haskins, the black author whose
book on the Cotton Club led to the controversial film,
has just published a biography of Nat “King”* Cole via
Stein & Day. This thin book (only 204 pages, including
discography and index) provides an easy-to-digest
survey of Cole’s career, though it is a little light-
weight in discussing Cole’s music. The book’s
strength is in how it details the contradictions in
Cole’s mainstream success. He was welcome in Las
Vegas along with his musical peers, like Frank Sina-
tra and Tony Bennett, yet he was met with racism
throughout the '40s and '50s. Thé book’s best chapter
is ‘“‘Race Problem,” which explores the singer’s bal-
ancing act between supporting the rise of the civil
rights movement and not alienating his conservative
white audience. Like Haskins’ previous biographies
(among them the award-winning “Scott Joplin: The
Man Who Made Ragtirae”), this book will lead young
readers back to the currently rather neglected music
of its subject. Also worth picking up is a reissue of
Haskins’ book “The Cotton Club.” Originally pub-
lished by Random House, the book is now available
through the major paperback publisher New Ameri-
can Library.
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BiboardHot Black Singles SALES & AIRPLAY

A ranking of the top 30 black singles by sales and airplay, respectively, with reference to each titie's composite position on the main Hot Black Singles chart.

x x

$/& SALES <3 &/& AIRPLAY <8

S /8 -z \5 £ -3

L /3 /) e ARTIST |8 NN £
1 1 SOLID ASHFORD & SIMPSON 2 1 1 OPERATOR MIDNIGHT STAR 1
2 2 SHOW ME GLENN JONES 4 2 2 TREAT HER LIKE A LADY THE TEMPTATIONS 3
3 4 OPERATOR MIDNIGHT STAR 3 3 GOTTA GET YOU HOME TONIGHT EUGENE WILDE 5
4 8 TREAT HER LIKE A LADY THE TEMPTATIONS 3 4 4 LOVE LIGHT IN FLIGHT STEVIE WONDER 6
5 3 COOL IT NOW NEW EDITION 20 5 13 RAIN FOREST PAUL HARDCASTLE 7
[ 13 GOTTA GET YOU HOME TONIGHT_ EUGENE WILDE 5 6 10 MISLED KOOL & THE GANG 8
7 6 | FEEL FOR YOU CHAKA KHAN 22 7 17 MR. TELEPHONE MAN NEW EDITION 13
8 23 LOVE LIGHT IN FLIGHT STEVIE WONDER 6 8 9 YOU USED TO HOLD ME SO TIGHT THELMA HOUSTON 14
9 22 LOVER GIRL TEENA MARIE 9 9 6 CONTAGIOUS THE WHISPERS 10
10 21 MISLED KOOL & THE GANG 8 10 11 SHOW ME GLENN JONES 4
11 30 BEEP A FREAK GAP BAND 48 11 7 LOVER GIRL TEENA MARIE 9
12 27 LIKE A VIRGIN MADONNA 12 12 14 JAMIE RAY PARKER JR. 16
13 26 RAIN FOREST PAUL HARDCASTLE 7 13 26 LIKE A VIRGIN MADONNA 12
14 5 FRIENDS/FIVE MINUTES OF FUNK WHODINI 19 14 23 BEEP A FREAK GAP BAND 48
15 9 TEARS THE FORCE MD’S 15 15 28 MISSING YOU DIANA ROSS 24
16 10 JAILHOUSE RAP FAT BOYS 21 16 5 SOoLID ASHFORD & SIMPSON 2
17 20 CONTAGIOUS THE WHISPERS 10 17 20 DO WHAT YOU DO JERMAINE JACKSON 18
18 18 THE WORD IS OUT JERMAINE STEWART 17 18 8 NO ONE'S GONNA LOVE YOU THE S.0.S. BAND 25
19 11 CENTIPEDE REBBIE JACKSON 28 19 29 THE MEN ALL PAUSE KLYMAXX 23
20 15 LET IT ALL BLOW THE DAZZ BAND 26 20 - MECHANICAL EMOTION VANITY 32
21 MR. TELEPHONE MAN NEW EDITION 13 21 30 HANG ON TO YOUR LOVE SADE 34
22 7 DON'T STOP JEFFREY OSBORNE 43 22 19 STRONGER THAN BEFORE JOYCE KENNEDY 36
23 LOVER BOY BILLY OCEAN 30 23 18 THE WORD IS OUT JERMAINE STEWART 17
24 - DO WHAT YOU DO JERMAINE JACKSON 18 24 - LOVE IN MODERATION GWEN GUTHRIE 31
25 17 BETTER BE GOOD TO ME TINA TURNER 51 25 12 TEARS THE FORCE MD'S 15
26 - YOU USED TO HOLD ME SO TIGHT THELMA HOUSTON 14 26 - | WOULD DIE4 U PRINCE & THE REVOLUTION 39
27 - THE MEN ALL PAUSE KLYMAXX 23 27 20/20 GEORGE BENSON 40
28 19 1 JUST CALLED TO SAY | LOVE YOU STEVIE WONDER 100 28 REQUEST LINE ROCK MASTER SCOTT AND THE DYNAMIC THREE 33
29 16 SEX O MATIC THE BAR-KAYS 11 29 24 IN THE DARK ROY AYERS 35
30 - JAMIE RAY PARKER JR. 16 30 o LOVER BOY BILLY OCEAN 30

©Copyright 1985, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

BLACK SINGLES A-Z—SONGWRITERS/PUBLISHERS/PERFORMANCE RIGHTS AFFILIATES
A-Z (LISTED BY TITLE)

40
67
8
37
49

38

73

48
82

51
93

4

95
28

a2

10

20

TITLE - Writer(s)
(Publisher — Licensing Org.)
Sheet Music Dist.

20/20 — R.Goodrum S.Kipner

(April, ASCAP/Random Notes, ASCAP/Stephen
A. Kipner, ASCAP)

AFTER ALL — A.Jarreau J.Graydon D.Foster

- (Aljarreau, BMI/Garden Rake, BMI/Foster Frees, BMI)

AIN'T IT ALL RIGHT - N.Mundy P.Butler
(Trishmun, BMI/Affa, ASCAP)

ALL OF YOU - L.-Thomas L.Laurence

{(Bush Brunin', ASCAP/New Music, ASCAP/Music
Corp. of America, BMI)

AMNESIA ~ G.Duke H.Hewett

(Hip Trip, BMI/Lakiva, BM|/Mycenae, ASCAP}
APPRECIATION - K.McCord R.Ernest

(Perk's, BMI/Duchess, BMI/MCA, BMi)
BASKETBALL — W. Waring K. Blow R. Ford, Jr. J. Moare
J. Bralowed Full Force

(Neutral Gray, BMI/MoFunk, BMI/Original J B,
BMI/Mokojumbi, ASCAP)

BEEP A FREAK - R.Taylor L.Simmons C.Wilson
(Temp.Co., BMI)

BELINDA — G. Harrell F. Wesley

(Petitepapa, BMI/Juby Laws, ASCAP)

BETTER BE GOOD TO ME — Knight Chinn Chapman
{Chinnichap, ASCAP/Land 0f Dreams, ASCAP/Arista,
ASCAP) CPP

BLACK BUTTERFLY — B.Mann C.Weil

(Dyad, BMI)

THE BORDERLINES - R.Jones

(WB, ASCAP/Zubaidah, ASCAP)

CAN | — M.Horton M.Forte D.Robinson

(Philly World, BMI/Persembre, ASCAP)

CAN'T SLOW DOWN - D.Frank M.Murphy
(April, ASCAP/Science Lab, ASCAP)
CENTIPEDE - M.Jackson

(Mijac, BMI/Warner-Tamerlane, BMI) WBM
CHANGE YOUR WICKED WAYS — 0.Scott P.Ford
{TX, ASCAP/Temp, BMI)

CITY GIRL - R.Laws

(Colgems-EMI, ASCAP/Sweetbeat, ASCAP)
C.0.D. {I'LL DELIVER) — ).Mtume Tawatha
(Mtume, BMI/Do Drop, BMI)

CONTAGIOUS — B.Watson R.Calloway M.Gentry
B.Lovelace

(Hip Trip, BMI/Midstar, BMI)

COOL IT NOW — Brantley Timas

(New Generation, ASCAP)

CRY LIKE A WOLF — Wiz R Marie

(Arrival, BMI/Alva, BMI)

63

18

43

86

a1

59
53

76

79

97

81

39

91

99

35

DANCIN' TO BE DANCIN' — R.Muller

(One To One, ASCAP)

DO WHAT YOU DO - R.Dino L.D.Tomaso
{Unicity, ASCAP/RaRa, ASCAP/Aldente, ASCAP)
DON'T STOP — D.Sembello D.Batteau

{No Pain No Gain ASCAP/Unicity ASCAP/David
Batteau ASCAP)

DYNAMIC TOTAL CONTROL — M.Skinner F.Mayers
M.B.Cenac R.Crafton III

(Wicked Stepmother, ASCAP/Wedot, ASCAP)
EASY LOVER - P.Bailey P.Collins N.East

(Sir & Trini, ASCAP/Phil Coltins, ASCAP/Pun,
ASCAP/New East, ASCAP)

EDGE OF THE RAZOR — T.snow R.Freeland
(Screen Gems-EMI, BMI/Snow, BMI}

ELECTRIC BOOGALO - 0.Brown A.Giles R.Regan
(Ollie Brown, ASCAP/Sugar, ASCAP/Go Glo, ASCAP )
FAST GIRLS - J.Johnson

(Almo, ASCAP/Crazy People, ASCAP)

FREAKS COME OUT AT NIGHT - J. Hutchins L. Smith
(Zomba, ASCAP)

FRIENDS/FIVE MINUTES OF FUNK — J.Hutchins
L.Smith

(Zomba, ASCAP)

GET ME HOT — Xavion

(Xavion, BMI/Green Mirage, BMI)

GIVE A LITTLE LOVE — M.Starr M_Jonzun
(Street Sounds, ASCAP/Maurice Starr, ASCAP)
GOTTA GET YOU HOME TONIGHT — M.Horton

R. Broomfield

(Philly World, BMI/Great Alps, BMI)

HANG ON TO YOUR LOVE - Adu Matthewman
(Adu-Matthewman, MCPS)

HAPPY — T.Robinson B.Dowse

(Fanny Mac, BMI/Istand Girl, BMI)

HARD TIMES — L.Hill

(Hills Hideaway, BM|/Variena, BMi)

| FEEL FOR YOU - Prince

{Controversy, ASCAP) CPP

1 JUST CALLED TO SAY I LOVE YOU - S.Wonder
(Jobete, ASCAP/Black Bull, ASCAP)

| WOULD DIE 4 U - Prince

(Controversy, ASCAP)

I'M IN LOVE WITH YOU — C.Powell R.Philmore
(Jobete, ASCAP/Koko-Pop, ASCAP/Stone Diamond,
BMI/Chris Powell, BMI)

IN ONE LOVE AND OUT THE OTHER - L.F.Sylvers, 11l
P.P.Oland D.Meyers

{(Chappell, ASCAP/Richer, ASCAP/lUnichappell,
BMI/Mr.Dapper, BMI)

IN THE DARK — R.Ayers D.Spragley J.Bedford
(Yeldarps, ASCAP/Currier, ASCAP/AFI,

ASCAP/W B.Corp.ASCAP)

IT GETS TO ME - J.Castor

0

21

92

80

2%

27

7

31

30

47

52

32

23

2

75

57

25

96

JAILHOUSE RAP — K_Blow L.Smith D.Reeves
M.Morales D.Robinson S.Abbatiello

(Amber Pass, ASCAP/Too-Much, BMI/Kuwa,
ASCAP/Fools Prayer, BMI) WBM

JAMIE - R.Parker, Jr.

(Raydiola, ASCAP)

JUNGLE LOVE — M.Day J.Johnson

(Tionna, ASCAP)

JUST FOR THE NIGHT — K.Carter P.Leonard B.Gaitsch
(Unison, ASCAP/Edge of Fluke, ASCAP/Outer Snake,
ASCAP/Johnny Yuma, BMI)

LADY MY WHOLE WORLD IS YOU — P.Kelly
{(Malaco, BMI)

LET IT ALL BLOW — K. Harrison B.Harris
{Jobete, ASCAP/DazzberryJam, ASCAP/Stone
Diamond, BM1/Bedazzled, BMI)

LIKE A VIRGIN - B.Steinberg T.Kelly

(Billy Steinberg, ASCAP/Denise Barry, ASCAP)
LOOK THE OTHER WAY - E.Isley

(April, ASCAP/LJI, ASCAP)

LOOK WHATCHA DONE NOW — R.Saulsberry P.brown
(Peter Brown, ASCAP/Rod Saulsongs, ASCAP)
LOVE IN MODERATION — K.Barnes J.Barnes
(Kenya, BMI )

LOVE LIGHT IN FLIGHT — S.Wonder

(Jobete, ASCAP/Black Bull, ASCAP)

LOVER BOY — K.Diamond B.Ocean R.).Lange
(Zomba, BMI/Willesden, BMI)

LOVER GIRL - T.Marie

(Midnight Magnet, ASCAP)

LOVERIDE - R.D.Miller

(Freash Ideas, ASCAP)

LOVIN' - M.Jozun

(Boston International, ASCAP/T-Boy, ASCAP)
MECHANICAL EMOTION - Vanity B.Wolfer
{Jobete, ASCAP /Wolfstones, ASCAP)

THE MEN ALL PAUSE - B.Cooper J.Simmons
D.McDaniels

(Spectrum VII, ASCAP)

MISLED — R.Bell J.Taylor Kool & The Gang
(Delightful, BMI )

MISSING YOU — L.Richie

(Brockman, ASCAP)

MISTAKE NO. 3 — Culture Club

(Virgin, ASCAP)

MR. TELEPHONE MAN - R.Parker, Jr.
(Raydiola, ASCAP)

NEUTRON DANCE — A.Willis D.Sembello

{Off Backstreet, ASCAP/Streamline Moderne, ASCAP)
NO ONE’S GONNA LOVE YOU - T.Lewis J.Harris, 111
(Flyte Tyme, ASCAP/Avant Garde, ASCAP)
OPERATOR — B.Watson R.Calloway B.Lipscomb
(Hip Trip, BMI/Midstar, BMI)

OUR LOVE WILL LAST FOREVER — ). Glover
(RH, ASCAP)

46

85

65

58

7

33

72

87

70

36

7

98

15

69

66

74

55

88

OUT OF TOUCH - D.Hall ).0ates

(Hot-cha, BMI/Unichappell, BMI) CHA/HL

THE PARTY HAS BEGUN - T.butler

{Not Listed)

PENNY LOVER — L.Richie B.Harvey-Richie
{Brockman, ASCAP) CLM

PURPLE RAIN — Prince @ Revolution
(Controversy, ASCAP) WBM

RAIN FOREST - P.Hardcastle

(Oval, PRS)

REQUEST LINE - C.Pettiford G.Wigfall R.Fowler
J.Bloodrock

(Anjue, ASCAP/Stacy & Bros., ASCAP)
ROXANNE, ROXANNE — UTFO Full Force

(ADRA, BMI/K.E.D., BMI/Mokojumbi, BMI)

SAY THAT YOU WILL — R.B.Sam

(American League, BMI/Family Productions, BMI)
SECRET FANTASY — M. Starr

(Maurice Starr, ASCAP)

SEX 0 MATIC — Bar-Kays A.A.Jones
(Warner-Tamerlane, BM1/BarKay, BMI)

SHOW ME — Lala G.Jones

(New Music Group, BMI/MCA, BMI)

SNEAKING OUT — G.L.Jones

(Red Label, BMI)

SOLID - N.Ashford V.Simpson

(Nick-0-Val, ASCAP)

STEP OFF — K.gamble L.Huff A.Jackson M.glover
E.Morris K.Ward

(Mighty Three, BMI)

STRONGER THAN BEFORE — C.B.Sager B.Bacharach
B.Roberts

(Fedora, BMI/Unichappell, BM|/Begonia Melodies,
BMI/New Hidden Music, ASCAP)

SUGAR WALLS — A. Nevermind

(Tionna, ASCAP)

SUPERNATURAL LOVE — D.Summer M.Omartian
B.Sudano

(Sweet Summer Night, ASCAP/See This House,
ASCAP/Sudano, BMI/Soft Summer Songs, BMI)
TEARS — Force MD's R.Halpin

(T-Boy, ASCAP)

THIN WALLS — T.McClary S.Shifrin S.Pomerantz
(Macawrite, ASCAP/Sookloozy, BMI/Pomer Rants,
BMI/Rightsong, BMI)

THIS IS OUR NIGHT - G.Goetzman M.Piccirillo
(Tongue'N'Groove, BMI)

THIS TIME — Champaign

(Walkin, BMI)

THIS USED TO BE YOUR HOUSE — H.Banks C.Brooks
(Backlog, BMI)

TONIGHT — M.Riley G.Strozier

(Ready For The Worid, BMI)

TOUCH ME (ALL NIGHT LONG) — G.Carmichael
P.Adams

BLACK SINGLES

BY LABEL

A ranking of labels by their number of
titles on the Hot Black Singles chart.

NO. OF TITLES
ON CHART

MOTOWN 7
COLUMBIA

MCA

WARNER BROS.
ARISTA

A&M

CAPITOL

RCA

JIVE/ARISTA
SOLAR

EPIC

GEFFEN

MERCURY
PANORAMIC
PHILLY WORLD
PRIVATE |

TOMMY BOY
TOTAL EXPERIENCE
4TH AND BROADWAY
ALLEGIANCE
ASYLUM
CASABLANCA
CATAWBA/CBS ASSOCIATED
CBS ASSOCIATED
CONSTELLATION
CONSTELLATION/MCA
DE-LITE

DREAM
EMI-AMERICA
GOLDEN BOY
GORDY

ISLAND

KN

MALACO

MIRAGE

MUSIC SPECIALISTS
PLANET

POLYDOR
PORTRAIT

PROFILE

R&R

EALITY

RED LABEL
SALSOUL

SELECT

SIRE

SOUNDTOWN
STREETWISE

SGAR HILL
SUNNYVIEW

SUTRA

TABU

URBAN SOUND
VIRGIN/EPIC

LABEL
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61

17

45

78

(Personal, ASCAP/Memory Lane, ASCAP)

TREAT HER LIKE A LADY - 0.Williams 0.Woodson
(Jobete, ASCAP/Tall Temptations, ASCAP)

WE ARE THE YOUNG - D.Hartman C.Midnight
{(Blackwood Music, BMI/Multi-Level, BMI/Janiceps,
BMI)

WHOSE GONNA MAKE THE FIRST MOVE - A.Goodman
LWalters

(Goody, BMI/Dark Cloud, BMI)

THE WORD IS OUT - J.Stewart J.Lindsay G.Craig
(10, BMI/Nymph, BMI/Warner Bros., BMI)

YO LITTLE BROTHER — C.Josephs A.godwin
(Jobete, ASCAP/Not Fragile, BMI)

YOU ARE MY LOVER - D.Hart

(Chrystal Eyes, ASCAP/David Hart, ASCAP)

YOU USED TO HOLD ME SO TIGHT - J.Harris 11l
T.Lewis

(Flyte Tyme, ASCAP)
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Billboard

CHART
RESEARCH
PACKAGES

The definitive lists of the
top hits year by year,
through the entire history
of the Adult Contemporary
Singles charts.

Based on the authoritative
statistical research of the
music industry’s foremost
trade publication.

THREE TITLES
AVAILABLE:

Number One Adult
Contemporary Singles,
1961 through 1983.
Lists Billboard issue date,
title, artist and label of the
number one record of each
week. $30.00.

Top Ten Adult Contem-
porary Singles, 1961
through 1983. Liststitle,
artist and label of every
record which reached
number 10 or higher on
Billboard’s Adult Con-
temporary Singles chart.
Listed alphabetically
within each year. #1 rec-
ords are indicated. $30.00.

Top Adult Contempo-
rary Singles Of The
Year, 1966 through
1983. Theannual listings
of thetophitsof theyearin
rank order, as published in
Billboard's vear-end spe-
cial issues. Includes title,
artist and label for each
entry. $30.00.

Individual yearly lists may
also be purchased sepa-
rately; see coupon below.
$5.00 per list.

Billboard Chart Research
1515 Broadway
New York, NY 10036

Please send me the follow-
ing Billboard Chart
Research Packages:

G-1 O Number One Adult
Contemporary
Singles @ $30.00

G-2 O Top Ten Adult
Contemporary
Singles @ $30.00

G-3 O Top Adult Con-
temporary Singles
Of The Year
@ $30.00

O Individual yearly
lists from
(please list book
code number) for
_ please
list vear(s)desired.

Check or money order is
enclosed in the amount of:

Billboard

A weekly national and regional compilation of the most added records on

the radio stations currently reporting to the Hot Black Singles chart.

REGION 1

CT,MA,ME,NY State,RI,VT

REGION 2

DE.D.C.,MD,NJ.NY Metro,PA WV

RODNEY SAULSBERRY
LOOK WHATCHA DONE NOW

ASHFORD AND SIMPSON
OUT OF THE WORLD

SKYY
DANCIN' TO BE DANCIN'

WILD Boston, MA
WKND Hartford, CT
WNHC New Haven, CT
WDKX-FM Rochester, NY

WWIN-FM Baltimore, MD
WXYV Baltimore, MD
WRKS New York, NY
WNJR Newark, NJ
WDAS-FM Philadelphia, PA
WUSL Philadelphia, PA
WAMO Pittsburgh, PA
WDJY Washington, DC
WHUR Washington, DC

NATIONAL

89 REPORTERS

JEFFREY OSBORNE
THE BORDERLINES  a&am

UTFO
ROXANNE, ROXANNE  seLECT

PRINCE & THE REVOLUTION
IWOULD DIE 4 U WARNER BROS.

SHEENA EASTON
SUGAR WALLS  Em-AMERICA

THOMAS MCCLARY
THIN WALLS moTOWN

NEW TOTAL
ADDS ON
29 71
27 32
25 58
25 29
15 48

=Copyright 1985, Billboard Publications, Inc
No part of this publication may be
reproduced, stored in any retrieval system, or
transmitted, in any form or by any means,
electronic, mechanical, photocopying,
recording, or otherwise, without the prior
written permission of the publisher.
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REGION 3

FL,GA,NC,SC,East TN,VA

UTFO
ROXANNE, ROXANNE

JEFFREY OSBORNE
THE BORDERLINES

FATBACK BAND
SPREAD LOVE

WAOK Atlanta, GA

WIGO Atlanta, GA

WVEE Atlanta, GA

WPAL Charleston, SC
WWWZ Charleston, SC
WGIV Charlotte, NC
WPEG Charlotte, NC
WRBD Ft. Lauderdale, FL
WJAX-AM Jacksonville, FL
WIJAX-FM Jacksonville, FL
WPDQ Jacksonville, FL
WEDR Miami, FL

WOWI Norfolk, VA

WRAP Norfolk, VA

WORL Orlando, FL

WPLZ Petersburg, VA
WANT Richmond, VA
WEAS Savannah, GA
WRXB St. Petersburg, FL
WWDM Sumter, SC
WANM Tallahasse, FL
WQKS Williamsburgh, VA
WWIL-FM  Wilmington, NC
WAAA Winston-Salem, NC

REGION 4

IL,IN,KY,MI,OH,WI

SHEENA EASTON
SUGAR WALLS

JEFFREY OSBORNE
THE BORDERLINES

READY FOR THE WORLD
TONIGHT

WBMX Chicago, IL
WGCI-FM Chicago, IL
WIPC Chicago. IL
WBLZ Cincinnati, OH
WCIN Cincinnati, OH
WDMT Cleveland, OH
WIMO Cleveland, OH
WZAK Cleveland, OH
WDAO Dayton, OH
WDRQ Detroit, MI
WGPR Detroit, Ml
WILB Detroit, M|
WKWM Grand Rapids, M|
WTLC Indianapolis, IN
WLOU Louisville, KY
WLUM Milwaukee, WI
WNOV Milwaukee, WI

REGIO

1A.KS,MN,MO,NE ,ND,OK,SD
ISLEY, JASPER, ISLEY
KISS AND TELL

MICHAEL WYCOFF
GONNA CHASE YOU

RAY, GOODMAN AND BROWN

WHOSE GONNA MAKE THE FIRST MOVE

KPRS Kansas City, MO
KAEZ Oklahoma City, OK
KMJM St. Louis, MO
WESL St. Louis, MO
WZEN St. Louis, MO

REGION 6

AL,AR,LA,MS,West TN,TX

SHEENA EASTON
SUGAR WALLS

JEFFREY OSBORNE
THE BORDERLINES

UTFO
ROXANNE, ROXANNE

WXOK Baton Rouge, LA
WATV Birmingham, AL
WENN-FM Birmingham, AL
KNOK Ft.Worth, TX

KCOH Houstor, TX

KMJQ Houstor, TX

WIMI Jackson, MS

WKXI Jackson. MS

KLAZ Little Rock, AR
KRNB Memphis, TN

WDIA Memphis, TN

WHRK Memphis, TN
WLOK Memphis, TN
WBLX Mobile, AL

WQQK Nashville, TN
WVOL Nashvillz, TN
WYLD-AM New Orleans, LA
WYLD-FM New Orleans, LA
KHYS Port Arthur, TX
KAPE San Antcnio, TX
KOKA Shreveport, LA
KZEY Tyler, TX

REGION 7

AZ,Southern CA,CO,HI,Southern NV,NM,UT

REGIO

AK,Northern CA,ID:MT,Northern NV,OR, WA WY

ROGER
GIRL CUT IT OUT

SHEENA EASTCN
SUGAR WALLS

JEFFREY OSBORNE
THE BORDERLINES

KDKO Denver, CO
KACE Los Angales, CA
KDAY Los Angzles, CA
KGFJ Los Angeles, CA
KJLH Los Angeles, CA
KUKQ Phoenix, AZ
XHRM San Diego, CA

KSOL San Frarcisco, CA

(Sorry. no C O D or bilhng.i

Name

Company

Address

City, State, Zip

Overseas air mail rates available
upon request.
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lack

Billboard  HOT BLACK SINGLES RETAIL ACTION

A weekly compilation of "“breakout”, i.e., singles with
initial movement indicative of significant future sales
potential, but not yet on the top 30 lists of the retailers

and one-stops currently reporting to the Hot Black Singles chart.

REGIO

CT,MA,ME,NY State,RIVT

REGIO

DE,D.C.,MD,NJ,NY Metro,PA,WV

PAUL HARDCASTLE
RAIN FOREST

GEORGE BENSON
20/20

STEPHANIE MILLS
EDGE OF THE RAZOR

Cambridge One Stop Boston, MA
Cavages Cheektowaha, NY

Easy One Stop N.Quincy, MA
Mass One Stop Boston, MA
Skippy White's Stoughton, MA

A-1 One Stop New York, NY

Al Wicke Records Elizabeth, NJ
Broadway Record M n Camden, NJ
C&M Distributors Hyattsville, MD
Disc-O-Mat New York , NY

Harmony Music Bronx, NY

J&R Music World New York, NY
Kemp Mill Beltsvilie, MD

King James Records Philadelphia, PA
P & L Records Philadelphia, PA
Record & Tape Ltd. Washington, DC
Record And Tape Collector Baltimore, MD
Record Outiet Pittsburgh, PA
Richman Brothers Pennsauken, NJ
Sabins Records Washington, DC

Sam K Records Washington, DC
Serenade Records Washington, DC
Sound Of Market Philadelphia, PA
Stratford Garden City, NY

The Wiz Washington, DC

The Wiz Brooklyn, NY

Tower New York, NY

Universal One Stop Philadelphia, PA
Vogels Elizabeth, NJ

Waxy Maxy Washington, DC

Webb’s Dept.Store Philadelhia, PA
Wins Records Long Island City, NY
Your Record Shop Baltimore, MD

NATIONAL

134 REPORTERS

NEW EDITION
MR. TELEPHONE MAN  mca

PAUL HARDCASTLE
RAIN FOREST PROFILE

KURTIS BLOW
BASKETBALL MERCURY

SHEENA EASTON
SUGAR WALLS  EMI-AMERICA

PRINCE & THE REVOLUTION
{ WOULD DIE 4 U WARNER BROS.

NUMBER
REPORTING
12

11

No part of this publication may be

electronic, mechanical, photocopying,

recording, or otherwise, without the prior

written permission of the publisher.
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REGION 3

FL,GA,NC,SC,East TN,VA

SHIRLEY BROWN
THIS USED TO BE YOUR HOUSE

KLYMAXX
THE MEN ALL PAUSE

RONNIE LAWS
CITY GIRL

Album Den Richmond, VA

Bibb Distributors Charlotte, NC
Cals Records Jacksonville, FL

D.J. Records Jacksonville, FL
Frankie's Got It Norfolk, VA
Franklin Atlanta, GA

Goldmine Records Atlanta, GA ~
Nova Dist. Inc. Norcross, GA

One Stop Records Atlanta, GA
Peaches N. Miami, FL

Peppermint Records Atlanta, GA
Pritchetts St. Petersburg, FL
Record Boutique Winston-Salem, NC
Rudy’s Records & Tapes Miami, FL
Second Act Atlanta, GA

Southern Music Orlando, FL

Specs Music Hialeah, FL

Tara Records Atlanta, GA
Tidewater One Stop Norfolk, VA
Tropical Records Miami, FL
Tucker’'s Record Shop Knoxville, TN

REGION 4

IL,IN,KY,MI,OH,WI

NEW EDITION
MR. TELEPHONE MAN

PAUL HARDCASTLE
RAIN FOREST

WHODINI
FREAKS COME OUT AT NIGHT

Angott Detroit, Mi

Barneys Chicago, IL

Central One Stop Columbus, OH
Cleveland One-Stop Cieveland, OH
Color Rite Records Chicago, IL
Damon’s Detroit, Mi

Detroit Audio Oak Park, Mi

Eklund Enterprises Kansas City, MO
Filmore Records Cleveland, OH
Fletchers One Stop Chicago, IL
Gemini One-Stop Cleveland, OH
Greater Detroit Detroit, Mi
Kendricks Records Detroit, Mi
Mainstream Records Milwaukee, W!
Metro Music Chicago, IL

Music Master Chicago, IL
Musicland Southfield, M!

Northern Records Cleveland, OH
Old Town Record Shop Hamtramck, Mi
Professionals Detroit, Mi

Radio Doctors Milwaukee, Wi
Record Center Cleveland, OH
Record Den Cleveland , OH

Record Rendezvous Cleveland, OH
Singer One Stop Chicago, IL

Sound Aslyum Toledo, OH

Sounds Good Chicago, IL

REGION 6

AL,AR,LAMS West TN, TX

KURTIS BLOW
BASKETBALL

PAUL HARDCASTLE
RAIN FOREST

NEW EDITION
MR. TELEPHONE MAN

All South Distributors New Orleans, LA
Big State Distributors Dallas, TX
Bowie's Records Baton Rouge, LA
Brown Sugar New Orleans, LA

Curly Dallas, TX

Discount Records Nashville, TN

H&W Records Dallas, TX

Hastings Houston, TX

Kings Record Mart Dallas, TX
Mushroom New Orleans, LA

Music Center, One Stop Birmingham, AL
Peaches Memphis, TN

Peaches New Orleans, LA

Pop Tunes Memphis, TN

Poplar Tunes Memphis, TN

Reses Records Dallas, TX

Sam’s Records Dallas, TX
Select-O-Hits Memphis, TN

Sound Warehouse Metarie, LA
Southern Records New Orleans, LA
Stans Record Service Shreveport, LA
Sun Belt Music Dallas, TX

Tape City US.A. Metaire, LA

United Records Houston, TX
Warehouse Metarie, LA

REGION S

1A,KS,MN,MO,NE,ND,OK,SD

SHEENA EASTON
SUGAR WALLS

PAUL HARDCASTLE
RAIN FOREST

WHODINI
FREAKS COME OUT AT NIGHT

CML One Stop  St.Louis, MO
Hudson’s Embassy St.Louis, MO
Musicland Minneapolis, MN
Musicland St.Louis, MO
Musicvision Jennings, MO
Sound Town St. Louis, MO
Uptown Records St. Louis, MO

REGION 7

AZ, Southern CA,CO,HI,Southern NV,NM,UT

REGIO

AK,Northern CA,ID,MT,Northern NV,OR,WA, WY

NEW EDITION
MR. TELEPHONE MAN

PRINCE & THE REVOLUTION
IWOULDDIE4 U

THE FURIOUS FIVE FEATURING COWBOY, MELLE

MEL & SCORPIO
STEP OFF

Circles Phoenix, AZ

City One Stop Los Angeles, CA
Flipside Records Los Angeles, CA
Integrity Gardena, CA

Jazz City Los Angeles, CA

Malt Shop Denver, CO

Music Brokers Los Angeles, CA
On Target San Diego, CA
Riverwood Music Inglewood, CA
Sun State Los Angeles, CA

Tower San Diego, CA

Uncle Jam’s Los Angeles, CA
World Of Records Los Angeles, CA

Evans House Of Music  San Francisco, CA
Leopold Berkley, CA .

Leopold Records San Jose, CA

Music Menu Seattle , WA

Music People Oakland, CA

Record Factory Oakland, CA

Tower San Francisco, CA

Wauzi Records San Francisco, CA;;

Sales Boom
At Ordando’s
Platter Shack

NEW YORK Orlando, Fla., a city
best known for Disney World and
Epcot Center, is also, according to
Della Wiggins, co-owner of the Plat-
ter Shack, a good town in which to
sell black music.

The Platter Shack, located in the
heart of the black community, is ex-
periencing a sales boom. “It was
real slow in August and September.
Everything was real down this sum-
mer,” Wiggins recalls. “But it’s real
busy now and back up to where it
was before,” spurred by sales of al-
bums by Midnight Star, Stevie Won-
der, New Edition, Billy Ocean and
the S.0.S. Band.

“It seems that people now have
more money to spend on records,”
she says. “I can’t tell if it’s because
the economy is getting better down
here or people are just putting more
money aside for music.”

Despite the Southern location of
the Platter Shack, opened nine
years ago by Della Wiggins’ hus-
band Willie before she took over
day-to-day management, the most
Northern of contemporary music
styles, rap, sells extremely well
there. ‘“Twelve-inch singles make
up 50% of our sales, and most of
them are rap records,” she says.
“Whatever rap record comes out
seems to automatically sell.”
Among the currently hot titles are
12-inchers and albums by Whodini,
Run-D.M.C,, the Fat Boys and New-
cleus.

To solidify its ties with local con-
sumers, the Platter Shack issues
special promotional cards that lead
to free records. ‘“‘Every time you
purchase something from our store
your card is punched,” says Wig-
gins. “After you buy five 45s you
get a free single. After you buy 10
12-inchers or 10 albums you get one
free. We found that brings people
back, including DJs who aren’t get-
ting serviced by the labels and need
a lot of records.”

To accommodate its regulars, es-
pecially those who work late hours,
the Platter Shack is open 10:30 a.m.-
10 p.m. six days a week and 3 p.m.-8
p.m. on Sunday.  NELSON GEORGE

LIGGETT, BARBOSA

(Continued from page 52)

While Barbosa credits their suc-
cess to a “solid 120-beats-per-min-
ute thing,” they’re cutting a ballad
for Emergency with singer Joseph
Gray, and also preparing a “very
uptempo, almost too much for us”
dance track for Atlantic artist Pam-

‘ela Stanley. They have also pro-

duced Stanley’s “Liar, Liar” for the
lucrative Italian market.

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied. 5 OO
8O
O\

o0
Call our Hotline at (800) 223-7524.

and tell Jeff you want to see some
Action!
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by Brian Chin

SINGLES: Bigger is better, say
two key singles out of Britain this
week. The first is, of course, the 38-
member Band Aid record, released
here on Columbia, which hardly
needs a recommendation from us,
though it gets one, certainly. The
“Do They Know It’s Christmas” 12-
inch is particularly collectible since
it integrates taped greetings from

Holly Johnson, David Bowie and
Paul McCartney into the body of
the song . .. Also: The Council
Collective’s explicitly political
“Soul Deep” import brings togeth-
er such luminaries as Paul Weller,
Jimmy Ruffin and Junior Gis-
combe in a punchy electronic ha-
rangue. (The song is not the Box
Tops’ classic, however.)

Sheena Easton’s “Sugar Walls”
(EMI America 12-inch) is even
more a departure and a success
than “Strut” was, Under the pseud-
onym Alexander Nevermind,
Prince wrote and co-produced this
piece of rock-funk with Greg Math-
ieson, and it’s a better record,
even, than Prince made with Appo-
lonia 6, with his trademark dizzy,
dazed sexiness, and, in its 12-inch
form, good mix ideas from Rusty
Garner that give the out a differ-
ent, uncliched spin . .. U.T.F.O.’s
second single on Select has turned
into a major sales hit in the last few
weeks on the East Coast. “Hangin’
Out” is serviceable rap in the very
basic mode. The accompanying cut,
the dubby “Roxanne, Roxanne,” is
the real killer, with unusual vocal
cadences and exceptionally pas-

sionate delivery ... Force M.D.s,
the breakdancing doo-wop quintet,
get a substantial redoing on “For-
give Me Girl” (Tommy Boy 12-
inch), remixed with overdubs by
the Latin Rascals, Tony Moran
and Albert Cabrera. Their two al-
ternate mixes are also full of great
builds and breaks.

REMIXES: Stevie Wonder has
two new 12-inch disks released this
week on Motown. One is a promo of
“Love Light In Flight” done as an
interesting cross of hip-hop and
Wonder’s own electronic-funk ap-
proach; the other is a commercial
marathon version of “Don’t Drive
Drunk,” also from “The Woman In
Red,” which had been along the
same pop-synth lines as his last
“message”’ cut, the great “Happy

Birthday,” but is now overdubbed
and stretched out radically with
Icts of processing effects. And
there’s a previously unreleased
eight-minute version of “Did I
Hear You Say I Love You,” from
Wonder’s 1980 “Hotter Than July”
album.

Joyce Kennedy’s “Tailor Made”
(A&M 12-inch) is among the very
freshest of the post-Solar Leon
Sylvers productions, as remixed
for 12-inch by Philadelphia’s David
Todd and Nick Martinelli, with
Judy Weinstein, bridging tradi-
tional Whispers-type r&b with
sparse beat-box construction

. Heaven 17’s “This Is Mine” re-
mix (Arista 12 inch) has Orlando-
ich percussive attack and one of the
most DJ-like producer’s mixes

(Continued on opposite page)
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roducts with the greatest play increases this week. # Video Clip availability. ® Recording Industry Assn. Of America (RIAA) seal for sales of one million units. A RIAA seal for sales of two million units.

é_\ Compiled from a national survey of dance club playlists. Q‘_\
$/8/8/8 $/8/8/ 8
{f & _#'0, ©/ nmie ARTIST %3 & _s?’ oo/ TITLE ARTIST
RIVAN A é*‘ (CONFIG.) LABEL & NUMBER/DISTRIBUTING LABEL /\‘? X/ q §- (CONFIG.) LABEL & NUMBER/DISTRIBUTING LABEL
@ 1 1 7 7(5%@5%%239 T am o Gz 4 Q_MA[I)NNA— 41 13 13 9 TEASE ME (12 INCH) ZE/ISLAND 0-96912 /ISLAND h JUNIE MORRISON
? 2 2 10 RAIN FOREST/SOUND CHASER (12 INCH) PROFILE PRO-7059 PAUL HARDCASTLE 42 11 8 10 SUSPENSE (12 INCH) CHRYSALIS 4v9-42824 TONI BASIL
@ 3 5 8 WE ARE THE YOUNG (12 INCH) MCA 23517 & DAN HARTMAN NEW) THE BORDERLINES (12 INCH) A&M SP-12116 JEFFREY OSBORNE
@ 4 10 8 SLEEPING DOGS LIE (12 INCH) COLUMBIA 44-05113 DOUBLE ENTENTE 44 43 39 9 YO’ LITTLE BROTHER (12 INCH) EMERGENCY EMDS 3546 & NOLAN THOMAS
(5)| 5 | 16 | 7 | SEXCRIME (NINETEEN EIGHTY-FOUR)/IDID IT JUST THE SAME ¢ EURYTHMICS — % | — | 3 | ONENIGHT IN BANGKOK (12 ner siLveR BLUE 47505145 /CBS ASSOCATED ROBEY
@ 8 12 7 LOVERIDE (12 INCH) 4TH & B'WAY BWAY409 /ISLAND NUANCE FEATURING VIKKI LOVE 46 27 4 i1 LET IT ALL BLOW (12 INCH) MOTOWN 4524MG & THE DAZZ BAND
@ 10 14 7 S.0.S., FIRE IN THE SKY (12 INCH) WARNER BROS 0-20287 DEODATO 64 — 3 IN THE DARK (12 INCH) COtUMBIA 44-05115 ROY AYERS
8 6 10 | LOVER GIRL (12 INCH) EPIC 49.05100 . TEE’NA"MARVIEi | NEW)D THE AGE OF CONSENT (LP CUTS) MCA MCA5538 - B_R_OI:ISK|§E;\Td
9 7 7 8 YOU USED TO HOLD ME SO TIGHT (12 INCH) MCA 23520 THELMA HOUSTON NEW’ ONE NIGHT IN BANGKOK (12 INCH) RCA Pw1395¢ & MURRAY HEAD
10 { 9 | 11 [ 8 | COLOR MY LOVE (12 incr TsR Tsra3e FUN FUN NEWD COME INSIDE/CHINESE EYES (12 INCH) PERSONAL P49812 FANCY
@ 20 38 6 LOVERBOY (12 INCH) JIVE JD1-9280 /ARISTA & BIiLLY OCEAN @ 60 62 4 ANIMAL (12 iNCH) CAPITOL v-8619 DALBELLO
@ 16 30 6 HANG ON TO YOUR LOVE (12 INCH) PORTRAIT 4R9-05122 /EPIC SADE @ 54 e 8 FINE LINE (1—2 INCH) MCA 23529 BARRY GIBB
@ 24 41 5 SAY YEAH (12 INCH) PORTRAIT 4R9-05106 /EPIC THE LIMIT @ 65 — 3 HYPNOTIZE (12 INCH) WARNER BROS. 0-20292 @ SCRITTI POLITTI
14 14 17 8 THIEF OF HEARTS (12 INCH) CASABLANCA (PROMO) & MELISSA MAr\iCHESTER NEW)D PUTTIN’ THE NIGHT ON HOLD (12 INCH) DICE TCR1003 LAUREN GREY
15 19, 18 e2k 9 CAN'T SLOW DOWN (12 INCH) ARISTA AD1-9277 ANGELA BOFILL 55 39 | 20 6 SUPERNATURAL LOVE (12 INCH) GEFFEN 0-20273 © DONNA SUMMER—
8 | — 3 gl),EWALK TALK (12 INCH) EMI AMERICA (PROMO) JELLYBEAN 56 | 46 46 6 DO-V;/HATCHA WANNA DO (12 INCH) ATLANTIC 036921 GIANNI SIRENNE
(AD| 17 | 2% | 7 | OPERATOR (12 e SOLAR 066931 /ELEKTRA MIDNIGHT STAR (57)| NEWD O Ay SAMSON & DELILAH
18 | 18 | 35 | 6 | NOTHIN'S GONNA COME EASY (12 NCH) ATLANTIC 0-86918 ~ TNnaB B | 70 | 4 | R R oo SMART)  CLANDESTINE FEATURING NED SUBLETTE
23 28 7 COME ON, COME ON (12 INCH) GARAGE {TG-202 /ISLAND NYC PEECH BOYS 59 | 3t 23 11 SOLID (12 INCH) CAPITOL V-8612 & ASHFORD & SIMPSON
20 19 19 9 MADAM BUTTERFLY (12 INCH) ISLAND 0-96915 ) & MALCOLM MCLAREN NEW’ MET;OD OF MODERN LOVE (12 INCH) RCA PW13371 & DARYL HALL & JOHN OATES
@ 28 32 10 TENDERNESS (12 INCH)_I,R,S. SP-70980 /A&M & GENERAL PUBLIC 61 21 18 11 HELPLESS (YOU TOOK MY LOVE) (12 INCH) TELEFON,PERSONAL TE 3 FLIRTS
@ 11 67 4 SMALLTOWN BOY (12 INCH) MCA 23521 & BRONSKI BEAT 62 30 2 8 THE WILD BOYS (12 INCH) CAPITOL V-8617 ¢ DURAN DURAN
@ 50 58 4 PUSH (IN THE BUSH) (12 INCH) kn/PERSONAL KN-1002  CLAIR HICKS AND LOVE EXCHANGE 63 45 45 6 PARDON ME MISTER (12 INCH) ENVELOPE Nv12001 RITA HART
49 57 4 NEUTRON DANCE (12 INCH) PLANET YD 13952 /RCA & THE POINTER SISTERS NEW’ KALIMBA DE LUNA (12 INCH) CARRERE 429-05134 /CBS ASSOCIATED BONEY M
25 26 3 9 ROCK THE BOX (12 INCH) MEGATONE MT-130 SYLVESTER NEW’ LOVE LIGHT IN FLIGHT (12 INCH) MOTOWN (PROMC) STEVIE WONDER
33 43 5 CAN THE RHYTHM (12 iNCH) GEFFEN 0-20272 /WARNER BROS GIRLTALK NEW’ FaJEST LINE (12 INCH) REALITY D-230 ROCKNsAéTER SCOTT & THE DYNAMIC -THR?
@ 36 | 42 6 WHY (12 InCH) IMPORT BRONSKI BEAT 67 59 59 6 CONTAGIOUS (12 INCH) SOLAR (PROMO) THE WHISPERS i
| 20 [ Sl 3l MONSTER/BOONGA # FRED SCHNEIDER & THE SHAKE SOCIETY 68 | 34 | 24 | 12 | THE WAR SONG (12 1xcr) viRGIVEPIC 1908107 # CULTURE CLUB |
53 65 4 SATISFACTION (12 INCH) ATLANTIC 0-8691 4 LAURA BRANIGAN 69 69 69 6 IF IT HAPPENS AGAIN/NKOMO A GO GO (12 inCH) ABM SP-12112 & UB40
51 — 3 EDGE OF THE RAZOR (12 INCH) CASABLANCA 880 445-1 /POLYGRAM STEPHANIE MILLS 70 29 15 12 BAJA (12 INCH) OH MY/PERSONAL OMA0O05 /PERSONAL MASCARA
@ 2 54 6 LAST CALL (12 INCH) MEGATONE MT-131 JOLO 71 22 ) 10 HELLO AGAIN (12 INCH) ELEKTRA 0-66929 & THE CARS
32 32 37 10 SEX SHOOTER (REMIX) (12 INCH) WARNER BROS. 0-20274 & APOLLONIA 6 12 37 34 9 COOLING THE MEDIUM (12 INCH) RCA PW13920 M+M
33 35 36 YOU DON'T KNOW (12 INCH) EASY STREET EZS-751-2 - o —_SED_?E)—U_S INTEN"ITIJ 1 13 40 20 12 (LOVE 1S JUST) THE GAME (12 INCH) COLUMBIA 24-05102 PETER BROWN
58 — 3 SPREAD LOVE (12 INCH) SPRING SPR-12/414 THE FATBACK BAND 74 41 22 12 THE WORD IS OUT (12 INCH) ARISTA AD1-9257 ¢ JERMAINE STEWART
35 12 3 11 BIG IN JAPAN (12 INCH) ATLANTIC 0-86947 _——0 ALPHAVILLE 75 63 44 16 I FEEL FOR YOU (12 inCH) WARNER B—R-OS. 020249 & CHAKA KHAN
36 38 49 5 5 MINUTES (12 INCH) SLEEPING BAG“S:X 13 & BONZO GOES TO WASHINGTON 76 55 33 13 OUT OF TOUCH (12 INCH) RCA PW13917 & DARYL HALL & JOHN OATES
@ 66 — ) THE MEN ALL PAUSE (12 INCH) CONSTELLATION 23526 /MCA KLYMAXX 77 61 50 9 LOVE KILLS/ROTWANG'S PARTY (12 INCH) COLUMBIA 44-05098 FREDDIE MERCURY
52 64 4 THAT'S LOVE THAT IT IS (12 INCH) SIRE 0-20282 /WARNER BROS & BLANCMANGE 78 76 56 12 COVER ME (12 INCH) COLUMBIA 44.05087 BRUCE SPRINGSTEEN
57 | — 3 DOWN ON THE STREET (12 INCH) POLYDOR 881 064-1 /POLYGRAM & SHAKATAK 97 72 5 ONCE UPON A TIME (12 INCH) STREETWISE SWRL2236 JOHN ROCCA
47 | 55 | 5 | LOOK MY WAY (12 INCH) MERCURY 880 407-1 THEVELS | |80 |78 [ 71 | 16 TUCH ME (AL NIGHT LONG) . WISH FEATURING FONDA RAE
Ov d ‘
58
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OF DANCE MUSIC
Disco, Rock & Oldie Books.
Over 3,000 titles in cach
book, listed in 8 scctions
by BPM, Song Title &
Artist.

TOM LEWIS Established 1977

Disco Beats

THE DEFINITIVE HISTORY

Discover why other professionals are subscribing 10 Disco &
Dance Beats. Call or write for free brochure 518-885-5140.

8 Kaatskill Way - Box 500 D - Ballston Spa. NY 12020

DISCO/DANCE 12—
U.S. & Imports

(WHOLESALE FOR STORES)
USA + Canada - England * Germany
Haly < France - Holland

Some of our brand new releases are:
U.S. & Canadian 12" European 12"

It's Over—Geraidine Hunt Stewart

In The Night—Natalie Carson Lucky Guy—Ryan Simmons

Just Having Fun—Dougy Fresh

Baseball—Hippies With Haircuts

All The Love—Tony Caso

Come Inside (remix}—Fancy

Cry Ot Passion—Denise Simmons

Push Push (In The Bush)}—Claire Hicks
& Love Exchange

Born To Love—Claudja Barry

Jungle Beware—June Brown

Rubberband Man—Tarmara Silviera

Get Lost Tonight—Fancy
Party Lights—Katia
Shaft (remix)}—Van Twist
| Want You—Rofo

Cruising—Sinitta & Desire

Go For t—C4-C Featuring Carm
Lookout Weekend—Debbie Deb
Walk The Night—Bent Boys

Love Is Like An ltching—Cijay
Goddess Of Love (remi)—Soit De La

o A

Steinman

We have a complete selection of all U.S. re-
leases and all import disco records. We also
export to forelgn countries.

Let Me Feel It (remix)}—Samantha Gilles I've Got To Have You Back—Amii

After The Rainbow—Joanna Daniels
I'm Stone In Love—Pncilla Love

Dancing In The Rain (EP)—Carol Jiani

Dancing In Heaven—Gary Chandler
Touch Me In The Moming—Lydia

| Gel What | Want—Carol Douglas
Man Like That (remix}—Kelly Page
Fire In My Heart—Escape From N.Y.

IMPORT O DISC RECORDS
855 CONKLIN ST FARMINGDALE. NY 11735

(516) 694-4545 TELEX 4758158 IMPT DISC

Disco Classics

Debbie Jacobs LP's (both)

Love Deluxe LP

Dance Forever—Caucho

Ten Percont—Double Exposure

| Got My Mind Made Up—lInstant Funk

Walking On Music—Peter Jacques
Band

Lady Amernca—Voyage

Come And Get Your Love—Lime

Don't Stop The Train—Phyliss nelson

Disco Circus—Martin Circus

Souvenirs/Discotch—Voyage

Oouble Dutch Bus—Frankie Smith

Hoitywood/Get Up & Boogie—Freddie
James

There But For tHe Grace—Machine

its A War/I'm Ready—Kano

Plus many more

Import LP’'s

Non Stop Passlon

Studio 57 Vol 4

DANCE TRAX

(Continued from opposite page)

around . . . Sheils E.’s “The Belle
Of St. Mark” (Warner 12-inch) has
been released in a commercially
available remix which is echoed ee-
rily and almost half intro groove;
also in keeping with mentor
Prince’s pattern, there is a notable
B side, the wave-funk instrumental
“Too Sexy” ... Slow and Latinish,
the remix of “Method Of Modern
Love” from the “Big Bam Boom”
album by Daryl Hall & John Oates
sounds quite unusual for them, and
benefits in isolation from the all-
electronic setting on the album; Ar-

HOLD

THE
PHONE!

Dial 800-223-7524 toll free
to place an ad in ACTION-
MART, Billboard's classi-
fied advertising section.
For quick results, call Jeff
Serrette today (NY resi-
dents dial 212 764-7388).

thur Baker and the Latin Rascals’
remix and edit work is radical for
pop, though straightforward by
hip-hop standards.

ASSORTED CUTS: Sam Harris’
“Hearts On Fire”’ (Motown 12-
inch) is a much more mainstream
disco cut than was his first; still,
with Laura Branigan having blazed
a trail at radio, it’s a clear adult
contemporary entry as well
... Claudja Barry’s ‘“Born To
Love” (Personal 12-inch) pairs her
with two different producers. Bob-
by Orlando, reliably, gives her a
flowing, high-tempo ‘disco burner
which she delivers in a rough voice.
The flip, “Your Sweet Touch,” is a
Patrick Adams/Greg Carmichael
production along the lines of Fonda
Rae’s “Tuch Me.” Bruce Forest
mixed the latter . .. Edwin Bird-
song’s “Perfect Love’n” (Singh 12-
inch, 8300 South St. Andrews Place,
Los Angeles 90047) is another of
his totally unusual funk records
with great turns of phrase. .. In-
trigue’s “Fly Girl” (World Trade
12-inch) is the work of the produc-
ers associated with Jocelyn Brown
and Black Ivory records; it's a
loose, mainly acoustic record right
along the lines of ‘‘Somebody
Else’s Guy’ ... “Breakin’ 2
... Electric Boogaloo” (Polydor)
is a particularly ragtag album, with
its combination of licensed and
original material; its approach has
more to do with “Flashdance” than
with breaking as known on the
East Coast, so that Carol Lynn
Townes’ “Believe In The Beat” is a

high-energy gay cut; however, the
Ollie & Jerry title track and their
“When 1.C.U.” are both good up-
datings of Sam & Dave soul duo-
ing and hip-hop.

COPIES
OF
WEEKLY
CHARTS

are available from
Billboard’s Chart
Research Depart-
ment. Pop Singles
1941 through 1983.
Top LPs 1949
through 1983.
$3.50 per chart.
Call or write:

Billboard Chart Research
1515 Broadway
New York, NY 10036

(212) 764-4556

ITALIAN 12" DISCO

PAUL SHARADA / DANCING ALL THE NIGHT
CRUISING GANG / CHINA TOWN (re-mix)
VALERIE DORE / GET CLOSER

HIPNOSIS / ASTRODANCE (re-mix)

DOMINA / YOU GOT MY SOUL
AVANTGARDE / YOU NEVER DANCED WITH ME
P.J. MARCUS / NEW 12*

RAF / NEW 12"

MIKOMISSION / NEw 12"

PRIMA VOICE / KINGS AND QUEENS
ROBODY / DR. YOUW'ZY

FAKE / RIGHT (RE-MIX)

MASKIO 7/ SUBWAY

MIKE CANNON / STAY
YANGURU / AH-OH
THE FAMILY NUMBER ONE / LARA DE BAHIA

EMERGING
DISCO MUSIC

Here are some of the available brand new releases

AFRICA / A | E (A MWANA)

MANUEL DE LEO / HASTA

ANDREA MINGARDI / SALUDOS AMIGOS

NATASH KING / ON ICE

LABEL FROM ITALY!

SCOTCH / DISCO BAND

TOUCH / SOMEONE LOVING YOU
ALBERTO CARRARA / SHINE ON DANCE
NANCY COSTA / NEW YORK TIMES

LA VISTA

EXCLUSIVELY

HEAVY METAL

INTERNATIONAL

ON A WIDE RANGE

!

WE ALSO

DISTRIBUTE
ROCK, PUNK,
NEW WAVE
AND

INDIE LABELS
FROM ITALY
AND ALL

LABELS

WE ALSO
RELY

SELECTION
OF ALL
NEW ITALIAN

FLOYD PARSON / SHINE ON YOU CRAZY DIAMOND

DUKE LAKE / SATISFACTION, LOVE AND PASSION

BRYVAN STAGE / WAY OUT

BRAND IMAGE / MOVIN' UP

PAUL SHARADA / FLORIDA

CHRIS LANG / DISCO ISLAND

THE BREAKOUT CREW / BREAKOUT THEME
SCOTCH / DISCO BAND

FLOYD PARSON / SHINE ON YOU CRAZY DIAMOND

MIKE CANNON / STAY

YANGURU / AH-OH

THE FAMILY NUMBER ONE / LARA DE BAHIA
TOM HAGEN / ATOMIC

DUKE LAKE / SATISFACTION, LOVE AND PASSION

AFRICA / A | E (A MWANA)

MANUEL DE LEO / HASTA LA VISTA
ANDREA MINGARDI / SALUDOS AMIGOS
THE BREAKOUT CREW / BREAKOUT THEME

SAL WOOD / HEAT THE BEAT

NATASH KING / ON ICE

WOMAN AND CAR / STEVE DOESN'T DRIVE
PAUL SHARADA / FLORIDA

CHRIS LANG / DISCO ISLAND

LP.S

DR. CAT / GEE WiZ

P. LION / SPRINGTIME
CRUISIN GANG / CHINA TOWN
HIPNOSIS / SAME

ICE CREAM / COMPILATION

M DASCONTO 5. - via Santa Maria, 94 - 20093 Cologno Monzese - (Milano) - ltaly
PRODUCTIONS  Telephone (02) 2538351 - (02) 2547951 - Telex 340864 DISCOT |
* * * ASK tor Paolo

RELEASES

WE ARE
IN A POSITION
TO EXPORT
WITHIN
24 - 48 HOURS
FROM ORDER
ALL OVER

THE WORLD
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CBC TO ELIMINATE 1,150 JOBS

Juneau Move Follows $75 Mil Cut in Federal Grant

BY KIRK LaPOINTE

OTTAWA The Candian Broadcast-
ing Corp. was informed last month
that its planned $906 million federal
grant will be cut $75 million. As a re-
sult of the cutback, the CBC will
eliminate 1,150 of its 12,000 staff po-
sitions at the beginning of the next
federal fiscal year in April.

Of the job cuts, 400 will be
achieved through a bolstered early
retirement plan and attrition. In ac-
tuality, then, 750 will be laid off.

Employees whose positions are
being cut have been told by the cor-
poration that their jobs are on the
line. Only those under collective
agreements with seniority, who can
“bump” more junior staff from the
network, will be saved.

CBC president Pierre Juneau, in
announcing the move, referred to it
as a ‘“‘painful task.” He said that
programming will be spared as
much as possible.

Margaret Lyons, vice president of
English radio operations, said a sta-
tion in Gander, Newfoundland, will
close. But programming will largely
be protected, although budgets will
be trimmed and production quality
may suffer somewhat.

The budget cut at the publicly
owned radio and television network
was announced Nov. 8 by Finance
Minister Michael Wilson (Billboard,
Nov. 24). It is the largest such re-
duction the Canadian arts communi-
ty has ever had to absorb.

Television services, by far the li-
on’s share of the network’s budget,
absorbed most of the trimming. But
radio services are in for some cuts,
too. Further, extension of radio ser-
vice and stereo F'M service is being
frozen temporarily as the CBC de-
cides how to live with the belt-tight-
ening.

More than a week after the cuts
were outlined, it remains unclear
what the effect will be on program-

ming. Key local daily radio pro-
grams have been protected, and the
parliamentary bureau of the CBC is
not affected. )

Close to half of the funds saved
will come from administrative oper-
ations. Scores will lose their jobs at
the Ottawa network corporate head-
quarters, while the two largest pro-
duction centers in Montreal and To-
ronto are also being hit hard. In all,
$30 million in cuts comes from ad-
ministration.

Network programming loses
$15.5 million, while regional pro-
gramming loses $10.4 million. Capi-
tal expenditures will be reduced $13
million, and the rest of the cut will
come from such areas as reduced
House of Commons service, the
elimination of a teletext project and
a reduction of $670,000 in the short-
wave overseas CBC service, Radio
Canada International.

‘Do They Know It’s Christmas’

Ure to Government: Waive Tax on Single

TORONTO Soon after “Do They
Know It’s Christmas” was released
in Canada, the all-star single be-
came an out-of-the-box smash with
radio and retail. but Midge Ure, the
Ultravox lead singer who co-wrote
the song, has publicly urged “every-
one involved” to waive the collec-
tion of sales tax on the single so as
not to dissuade purchase.

Ure, buoyed by the recent action
by the Irish government to donate
what it collected in revenue to aid
Ethiopian famine victims, said in an
interview that Canadian and U.S.
authorities should refrain from col:
lecting sales tax. A CBS Records
Canada spokesman said that repre-
sentations have been made to the
government to waive taxation.

“The record companies pour so
much money in taxes [into govern-
ment] already,” Ure said. “I can’t
see why, just this once, they [gov-
ernment] can’t let it go.”

The seven-inch single by Band

HOLD
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Dial 800-223-7524 toll free
to place an ad in ACTION-
MART, Biliboard's classi-
fied advertising section.
For quick resuits, calt Jeft
Serrette today (NY resi-
dents dial 212 764-7388).

Aid was issued Dec. 18 by CBS Rec-
ords Canada, and the 12-inch was is-
sued a few days later. Neither has a
suggested list price in Canada. But
the Pindoff retail chain says it will
rebate its profits on the single to the
Band Aid fund.

MuchMusic Network debuted the
video Dec. 15 and placed it in high
rotation, both to promote the record
and to push the cause it supports.

Ure and co-writer Bob Geldof of
the Boomtown Rats were irked by
the refusal of the British govern-
ment to waive taxation of the sin-

gle, a move the two writers say
would have saved 30,00 lives had the
money been rebated or donated
(Billboard, Dec. 15). “We just don’t
think there’s a need for any tax on
something that involves people who
have given of themselves and
waived their fees,” Ure said.

Ure will visit Ethiopia in January.
A trust fund has been established to
administer the revenue raised from
the single, now estimated at about
two million pounds (more than $3
million), even before North Ameri-
can sales.

MuchMusit:ﬁ Upheat Words

CHUM Chief Sees Good First Year

TORONTO Allan Waters, presi-
dent of CHUM Ltd., has officially
added his voice to those of others on
his staff now confidently predicting
at least a break-even first year for
MuchMusic Network, the pay-cable
music video service.

Waters said at the recent annual
CHUM shareholders’ meeting that
subscriber and advertising reve-
nues are well ahead of expectations,
and that the service will at least
break even by next September—
only one year after it made its de-
but.

Waters told the meeting that
MuchMusic has 530,000 subscrib-
ers—a number many say might be a
trifle high, but in the ballpark—and
that ‘‘it’s doing better than I
thought it would.” CHUM expected
to lose $9.8 million on MuchMusic in
the first year.

CHUM reported profits of $10.1
million in the fiscal year ended Aug.
31 on revenue of $104.1 million. The
results are up from last year’s prof-
it of $8.5 million on revenue of $89.1
million.

Waters told the meeting that
CHUM-owned MuchMusic has 35
different advertisers. He also said it
is a “miracle” that the service made
it to the air so quickly, only months
after it was awarded its license.

In addition, Waters confirmed
that CHUM is making another bid
to enter the Vancouver market, and
that a hearing could be held in early
1985.

Meanwhile, news from another
major broadcasting operation was
mixed at its shareholders’ meeting
Dec. 14. Standard Broadcating
Corp. may suffer a loss in the quar-
ter ended Nov. 30 because it recent-
ly bought a California cable firm.
But year-end results for its Canadi-
an operations were healthy.

Profits rose to $10.4 million from
$8.3 million in the year ended Aug.
31. Peter Shurman, newly appointed
president of Standard’s radio divi-
sion, said that its seven stations
generated a 40% increase in profit
this year over 1983.

For the Record

In a story on the Juno award win-
ners (Billboard, Dec. 15), it was
stated that Zappacosta won over
Corey Hart in the most promising
male artist category. Hart had been
a preliminary nominee, but had to
choose between being nominated in
either the most promising or the
male vocalist of the year category.

IFPI'S IAN THOMAS

(Continued from page 7)

tional value of music video,” he
said, “IFPI has always emphasized
that the principle of payment for
use must be repeated, in the expec-
tation that short- and long-form mu-
sic video will develop into an impor-
tant product sector for the industry.
To forego payment in the interests
of short-term promotional gain is to
risk long-term economic suicide.”
Noting the arrival, in many terri-
tories, of satellite broadcasting, and
the expansion of cable distribution,
Thomas said: ‘“Specialized music
channels represent a new market
for the recording industry’s prod-
uct, in many cases without any clear
framework for negotiation with
copyright owners. The element of
cross-frontier broadcasting adds a

GERMAN CHARTS

(Continued from page 7)

than 20% of singles. For Ariola, tra-
ditionally strong in this department,
1984 was an off year in “schlager”
sales.

With 6.5% of the singles charts
and 3.9% of albums, Ariola-distrib-
uted Virgin is establishing itself as
a major force ih West Germany.
Among smaller indie labels, Baby of
Italy, Cologne-based Musikant and
Avon (Roger Whittaker) had good
years.

In the publishers’ race for singles
chart superiority, last year’s land-
slide winner, CBS Songs, fell into a
virtual tie with Intersong, fast-ris-
ing Francis, Day & Hunter and Me-
lodie der Welt, each with around
10% of the singles action. Actual
positioning could be determined by
litigation or negotiation, should
CBS Songs, for example, lose its
grip on Cyndi Lauper’s publishing.

Based on industry reports, the
number of new releases in 1984 rose
nearly 20%, in part due to Compact
Disc demand. Among major distrib-
utors, only WEA and Ariola in-
creased both single and album re-
leases. Metronome and Intercord
trimmed both categories, the latter
perhaps in part due to the launch of
its own import service.

Nakamichi Shipping
New CD Player
By Air Freight

TOKYO Because of unexpectedly
high consumer demand, Nakamichi
is taking the unusual step of ship-
ping one of its hardware lines, the
OMS-70 CD player, by air freight to
Europe and the U.S.

The audio products manufactur-
er, based in Kodaira City, started
marketing the machines at the end
of October, and demand built rapid-
ly. Shipping by air, which will con-
tinue until the end of February, has
proved the expensive but efficient
way of coping.

Nakamichi moved into the CD
player market with a 1,000-unit
monthly production schedule. The
machines sell at around $1,100.

Even prior to the actual launch,
demand from North American and
European markets was high. Now
production has been doubled. It's
the first time the company has
shipped just one specific product
line by air.

further danger for producers, espe-
cially in Europe, where the EEC
Commission has floated the idea of
compulsory licensing to facilitate si-

‘multaneous cable programming

taroughout the Community.”

Having listed the “battles to be
fought ” by the industry this com-
ing year, Thomas stressed: “There
are certainly positive signs for the
future. In its first full year of com-
ruercial exploitation, the Compact
[isc has gained acceptance
throughout the music industry as a
valuable new sound carrier, and its
sales have been very encouraging.”

He went on: “In some important
markets, where the industry has
s:ill to fully loosen the stranglehold
of the pirates, there are indications
of real progress. In a number of de-
vzloping countries, such as Nigeria
and Kenya, production and sales
figures for the legitimate industry
are beginning to rise again and, giv-
en the supply of raw materials, the
prospect of expansion in these ma-
jor centers of population and musi-
cal talent seems more realistic than
it has for several years.”

International Correspondents

Austria—MANFRED SCHREIBER, 1180 Wien,
XVII, Kreuzgasse 27, 0222 48-28-82

Australia—GLENN BAKER, P.0. Box 261, Baulk-
ham Hills, 2153 New South Wales

Belgium—JUUL ANTHONISSEN, 27A Oude God-
straat, 3100 Heist op den Berg. 015-241953

Canada—KIRK LaPOINTE, 7 Glen Ames Ave.,
Toronto, Ontario M4E 1M3. 416-364-0321

Czechoslovakia—DR. LUBOMIR DOURZKA, 14
Zeleny Pruh, 147 00 Praha 4 Branik. 26-16-08

Denmark—Knud Orsted, 22 Tjoernevej, DK-3070
Snekkersten. 02-22-26-72

Finland—KAR! HELOPALTIO, SF-01860 Perttula
27-18-36

Greece—JOHN CARR, Kaisarias 26-28, Athens
610

Holland—WILLEM HOOS, Bilderdijhlaan 28, Hil-
versum. 035-43137

Hong Kong—HANS EBERT, TNS, 17/F, Wah
Kwong Bidg., 48-62 Hennessey Rd., Tel: (5)
276021

Hungary—PAUL GYONGY, Orloutca 3/b, 1026
Budapest 11. Tel: 167-456

Ireland—KEN STEWART, 56 Rathgar Road, Dub-
lin 6, Ireland. 97-14-72

Israel—BENNY DUDKEVITCH, P.0. Box 7750,
92 428 Jerusalem

ftaly—VITTORIO CASTELLI, Via Ramazzotti 20,
21047 Saronna (Miian). 02-960 1274

Japan—SHIG FUNTA, Utsunomiya Bidg., 19-16
jingumae 6-Chome, Shibuya-ku Tokyo 150. 03
4984641

Kenya—RON ANDREWS, P.0. Box 41152, Nairo-
bi. 24725

New Zealand—ANN LOUISE MARTIN, 239
Hurstmere Road, Takapuna, Auckland 9. 496-
062

Philippines—CES RODRIGUEZ, 11 Tomas Beni-
tez, Quezon City 3008.

Poland—ROMAN WASCHKO, Magiera 9m 37,
01-873 Warszawa. 34-36-04

Portugal—FERNANDO TENENTE, R Sta Helena
122 R/c, Oporto

Romania—OCTAVIAN URSULESCU, Str. Radu
de la La Afumati nr, 57-B Sector 2, Bucharest
0.P. 9. 13-46-10. 16-20-80

Singapore—ANITA EVANS, 164 Mount Pleasant
Rd., 1129. 2560551

South Africa—JOHN MILLER, c/o0 The Rand Dai-
ly Mail, 171 Main St., Johannesburg. 710-
9111.

South Korea—BYUNG-HOO SUH, Joong-Ang
Weely, 58-9 Sosomun-Dong, Seoul. 28-8219
3pain—ED OWEN, Planta 6-3D, Espronceda 32,

Madrid 3. 442-9446.
Sweden—LEIF SC {ULMAN, Brantingsgatan 49,
4 tr. 115 35 Stockholm. 08-629-873
Switzerland—PIERRE HAESLER, Hasenweld 8,
CH-4600 Olten, 062-215909
1J.5.S.R.—VADIM D. YURCHENKOV, 6 Aprel-
skaya Str., Block 2, Apt. 16, 195268 Lenin-
grad, K-268. 225-35-88
West Germany—WOLFGANG SPAHR (Chief Cor-
respondent), 236 Bad Segeberg, An der Trave
67 b, Postfach 1150. 04551-81428.
JIM SAMPSON (News Editor), Liebherrstr. 19,
8000 Munchen 22. 089-227746.
"ugoslavia—MITJA VOLCIC, Dragomer, Rozna
6, 61 351, Brezovica, Ljubljana 23-522.
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AUSTRALIA (Courtesy Kent Music Report) As of 12/24/84
SINGLES
1 1 | LIKEA VIRGIN MADONNA SIRE
2 |NEW [ DO THEY KNDW IT'S CHRISTMAS BAND AID MERCURY
3 | NEW [ LAST CHRISTMAS WHAM! EPIC
= 4 6 | IFEELFDRYDU CHAKA KHAN WARNER BROS.
I r 5 2 | CARIBBEAN QUEEN BILLY OCEAN JIVE
. 6 4 | 1JUST CALLED TD SAY ILDVE YDU STEVIE WONDER MOTOWN
7 7 GHOSTBUSTERS RAY PARKER JR. ARISTA
8 3 | THE wiLD BDYS DURAN DURAN EMmI
9 9 | 1AM DNLY SHDOTING LOVE TIME BANDITS cBs
10 8 FREEDOM WHAM! EPIC
11 | 14 | OUTOF TDUCH DARYL HALL & JOHN OATES RCA

—
N
v

SDUL KIND OF FEELING DYNAMIC HEPNOTICS WHITE LABEL

13 1 TOGETHER IN ELECTRIC DREAMS GIORGIO MORODER & PHILLIP
OAKEY VIRGIN
14 13 | TOO LATE FOR GOODBYES JULIAN LENNON VIRGIN

15 | 18 | SEAOFLOVE HONEYDRIPPERS ESPARANZA

16 | 16 | SHOUT TO THETDP STYLE COUNCIL POLYDOR
17 | 10 | rM TUFF GEORGE SMILOVICI MUSHROOM
18 | 19 | WE BELONG PATBENATAR CHRYSALIS

19 |NEW | CHRISTMAS COUNTDOWN FRANK KELLY EMm
20 | 20 | SMOOTH OPERATOR SADE €PIC
ALBUMS

v

©Copyright 1984, Billboard Publications, Inc. No part of this publication

may be reproduced, stored in any retrieval system, or transmitted. in any ... .. . 1 1 | VARIOUS CHOOSE 1985 FESTIVAL
form or by any means, electronic, mechanical, photocopying recording The definitive listings of the top singles and 2 | 4 |VARIOUS HITSHOT84/85 POLYGRAM
' ' N 3 2 | CRAWLFILE AUSTRALIAN CRAWL EMI
albums throughout the history of record e | 3 | MADONNA LIKE AVIRGIN SKE
= " 5 6 | WHAM! MAKE ITBIG EPIC
BRITAIN  Courtesy Music Week) As of 12/22/84 charts. 30 different vqlumes .COVGI‘ all f(_)r 6 | 5 | MIDNIGHTOIL REDSAILS IN THE SUNSET ces
Thelestl o mats of recorded music. Write for details 7 | 8 | JULIDIGLESIKS 1100 BEL ARPLACE cas
e INGLE . BILLY JOEL AN INNOCENT MAN ¢85
; 1 ]| DO THEY KNOW ITS CHRISTMAS BAND AID MERCURY and prlceS: 9 7 | SADE DIAMOND LIFE £pIC
2 | LAST CHRISTMAS WHAM! EpIC 10 | 9 | BRUCE SPRINGSTEEN BORNINTHEU.S.A cBS
3 ' 4 | WEALL STAND TOGETHER PAUL McCARTNEY & FROG CHORUS : 11 | 11 | SOUNDTRACK GHOSTBUSTERS ARISTA
s | s LIKE”A"%&";‘:‘“EM ADONNA. SHE 12 | 14 | RICHARD CLAYDERMAN MEMORIES WeA
5 | 3 | THE POWER OF LOVE FRANKIE GOES TO HOLLYWOOD 27T BILLBOARD CHART RESEARCH 13 1101 U2 THE UNFORGETTABLE FIRE sLAND
5 15 | T T e prals s 14 | 16 | COLD CHISEL THE BARKING SPIDERS LIVE 1983 wEA15
7 | 22 | ANOTHER ROCK & ROLL CHRISTMAS GARY GLITTER ARISTA Attn: Debra Todd 13 ] 15 | TINA TURNER PRIVATE DANCER INTERFUSION
5 |8 5 Ers RSy o 1515 B d 16 | 17 | BARBRA STREISAND EMOTION cBS
9 | 17 | EVERYTHING MUST CHANGE PAUL YOUNG cas roaaway 17| 13 | CULTURECLUB WAKING U HOUSE ONFIRE. vy
1 13
,‘,’ . ?&LﬁgggagH fm‘fg#xéqs‘ L“E':Ic New York, NY 10036 19 [NEW { VARIOUS COMPOSER SERIES VOL. 2 TELMAK
12 | 11 | FRESH KOOL & GANG DE.LITE 20 [NEW | HALL & OATES BIG BAM BOOM RCA
13 | 32 | SHOUT TEARSFORFEARS MERCURY
14 | 12 | ONE NIGHT IN BANGKOK MURRAY HEAD RCA WEST GERMANY  (Courtesy Der Musikmarkt) As of 12/24/84 | JAIPAIN  (Courtesy Music Labo) As of 12/24/84
15 | 33 | GHOS )
(| 10 | (s i (R G SINGLES SINGLES
1 1 | THE WILD BOYS DURAN DURAN PARLOPHONE/EMI 1 1 | JULIA NI HEARTBREAK CHECKERS CANYON/YAMAHA-PMP
L o | SEXCRIMEREURNTLMICSIRVIRGIN 2 | 2 | KAZARIJANAINOYO NAMIDAWA AKINA NAKAMORI WARNER-
18 | 6 | 1SHOULD HAVE KNOWN BETTER JIMDIAMOND A&M 2 | 3 | EUROPEAN QUEEN BILLY OCEAN JIVE/TELDEC DI R/MC CABINNIVN ARNER
19 | 19 | ROUND & ROUND SPANDAU BALLET REFORMATION : 7 | SEXCRIME EURYTHMICS WVIRGIN 3 | 3 | KOINOYOKAN AMZENCHITAI KITTY/KITTY MUSIC
20 | 20 | LAY YOUR HANDS ON ME THOMPSON TWINS ARISTA 2 WHEN THE RAIN BEGINS TO FALL PIA ZADORA ARISTA/ARIOLA 4 4 1SSO SERENADE YOSUI INOUE  FORLIFE/FIRE
21 | 14 | IFEELFOR YOU CHAKA KHAN WARNER BROS. || & || OGEELEEET) SR TR Es AT S | 5 | KITAEKINOSOLITUDE NAOKOKAWAI COLUMBIA/GEIEI
22 | 21 | THANK GOD IT'S CHRISTMAS QUEEN EMI 6 |NEW | DO THEY KNOW IT'S CHRISTMAS? BAND AID PHONOGRAM 6 | 6 | HEART NO EARRING SEIKOMATSUDA CBS.SONY/SUN
23 | 25 [ INVISIBLE ALISONMOYET cBS 7 | 19 | LOSTINMUSIC SISTERSLEDGE ATLANTIC/WEA 7 | 8 | CARELESS WHISPER WHAM! EPIC.SONY/INTERSONG
24 15 | LOUISE HUMAN LEAGUE VIRGIN 8 5 DISCO BAND SCOTCH 6 ZYX/MIKULSKI 8 11 | OVER NIGHT SUCCESS TERIDESARIO EPIC-SONY/TAIYO
25 { 23 | ALLJOIN HANDS SLADE RCA 9 | 6 |PURPLERAIN PRINCE & REVOLUTION WARNER BROS./WEA 9 | 9 | YUKINIKAITA LOVE LETTER MOMOKO KIKUCHI VAP/JCM-GEIEN
26 |NEW | | WANT TO KNOW WHAT LOVE IS FOREIGNER ATLANTIC 10 | 11 | THE NIGHT VALERIE DORE 2vx BERMUDA
27 | 18 | NEVER ENDING STORY LIMAHL Em 11 | 9 | WEBELONG PATBENATAR CHRYSALIS/ARIOLA 10 | 7 | NONDCIRCULATION KOJIKIKKAWA SMS/WATANABE
28 | 26 | RESPECT YOURSELF KANE GANG KITCHENWARE 12 12 | STOP BAJDN TULIO DE PISCOPO 2vx 11 12 | WOMAN HIROKO YAKUSHIMARU TOSHIBA-EMI/VARIETY
29 | 24 | HARD HABIT TO BREAK CHICAGO FULL MOON 13 [ 17 | HAPPY SPRING SONG BONEY M HANSA/ARIOLA 12 | 14 | MEOTOZAKA HARUMI MIYAKO COLUMBIA/SUN-COLUMBIA
30 | 27 | LETITALLBLOW DAZZBAND MOTOWN 14 | 14 | STILL LOVING YOU SCORPIONS HARVEST/EMI 13 | 13 | NAGARAGAWA ENKA HIROSHI ITSUKI  TJC/TV ASAHI-RFMP-SOUND 1
31 28 | TREAT HER LIKE A LADY THE TEMPTATIONS MOTOWN 15 13 | FOREVER YOUNG ALPHAVILLE WwEA 14 [ NEW | TSUGUNAI TERESA TENG TAURUS/JCM
32 | 29 | THE WILD BOYS DURAN DURAN PARLOPHONE 16 {NEW | OUT OF TOUCH DARYL HALL & JOHN OATES RCA 15 | 20 | MUSUMEYO GANNOSUKE AHIYA TEICHIKU/JVK
33 | 40 [ ITAINT NECESSARILY SO BRONSKI BEAT FORBIDDEN FRUIT 17 | 10 | 1JUST CALLED TO SAY I LOVE YOU STEVIE WONDER MOTOWN/RCA 16 | 16 | NANIWABUSHIDAYD JINSEI WA TOMOE KIMURA VICTOR/BURNING
34 | 35 [ 1 JUST CALLED TO SAY ILOVE YOU STEVIE WONDER MOTOWN 18 |NEW [ IRGENDWIE, IRGENDWO, IRGENDWANN NENA cBS 17 | 10 | KOIBITOTACHI NO PAVEMENT ALFEE CANYON/TANABE
35 | 30 | PRIVATE DANCER TINA TURNER CAPITOL 19 |NEW | ONE NIGHT IN BANGKOK MURRAY HEAD RCA 18 | 17 | DAKISHIMETE JITTERBUG HIDEKI SAIJO RVC/EARTH
36 |NEW | | WISH IT COULD BE CHRISTMAS EVERYDAY WIZZARD HARVEST 20 | 20 | FLESH FOR FANTASY BILLY IDOL CHRYSALIS/ARIOLA 19 [ 19 | GHOSTBUSTERS RAY PARKER JR. ARISTA-PHONOGRAM/APRIL
:g N3E1w SOUL DEEP COUNCIL COLLECTIVE POLYDOR ALBUMS 20 | 18 NANég&?wgav}gﬂgR.szMA TAKASHI HOSAKAWA
CARIBBEAN QUEEN BILLY OCEAN JIVE g
39 |NEW | SO NEAR TO CHRISTMAS ALVIN STARDUST CHRYSALIS > ‘; g”““" DURAN ARENA PARLOPHONE/EMI ALBUMS
40 | 34 | WHERE THE ROSE IS SOWN BIG COUNTRY MERCURY ADE DIAMOND LIFE _EPIC/CBS 1 | 2 | SEIKOMATSUDA WINDY SHADOW CBS-SONY
ALBUMS 3 5 | ROGER WHITTAKER. EIN GLUECK AVON/INTERCORD 2 1 | CHECKERS MOTTO CHECKERS CANYON
1 | 1 [ vARIOUS THE HITS ALBUM (ORIGINAL HITS) CBS/WEA 4 | 2 | TINATURNER PRIVATE DANCER CAPITOL/EMI 3 | 5 | ANZENCHITA DAKISHIMETAI KITTY
2 | 2 | VARIOUS NOW THAT'S WHAT | CALLMUSIC 4 VIRGIN 5 | 3 | HERBERT GROENEMEYER 4630 BOCHUM Eemi 4 | 3 | YUMING MATSUTOYA NOSIDE TOSHIBA-EMI
3 3 | WHAM! MAKEITBIG EPIC 6 6 | ALPHAVILLE FOREVER YOUNG WARNER/WEA 5 4 | KYOKO KOIZUMI CELEBRATION VICTOR
4 | 7 | BLACKLACE PARTYPARTY TELSTAR 7 | 9 | WHAM! MAKEITBIG EPiC/CBS 6 | 6 | WHAM MAKEITBIG EPIC-SONY
5 4 | ULTRAVDX THE COLLECTION CHRYSALIS 8 10 | SCORPIONS LOVE AT FIRST STING HARVEST/EMI 7 7 | MADONNA LIKE A VIRGIN WARNER-PIONEER
6 | S | FRANKIE GOES TO HOLLYWOOD WELCOME TO THE PLEASUREDOME 9 | 11 | HOWARD CARPENDALE  emi : 8 | NEW | MASASHISADA GLASS AGE FREEFLIGHT
o 10 | 8 | DEEP PURPLE PERFECT STRANGERS POLYDOR/OGG 9 | 10 [ SHIBUGAKITAI HONESTY CBS-SONY
7 6 | ALISON MOYET ALF cBs 11 | 12 | FRANKIE GOES TO HOLLYWOOD WELCOME TO THE 10 | 13 | SOUNDTRACK GHOTBUSTERS ARISTA/PHONOGRAM
8 8 | SHAKIN' STEVENS GREATEST HITS  EPIC PLEASUREDOME ISLAND/ARIOLA 11 | 9 | TOMOYO HARAD A NADESHIKO JUNJO CBS-SONY
9 | 9 | SADE DIAMONDLIFE epic 12 | 7 | PRINCE & REVOLUTION PURPLE RAIN WARNER BROS./WEA 12 [NEW | ISSEIFUBISEPIA MICHINIOCHITEITA OTOKO TOKUMA JAPAN
10 | 11 | CARPENTERS YESTERDAY ONCE MORE M 13 | 13 | RONDO VENEZIAND CONCERTO FUTURISSIMO K-TEL 13 8 NAOKO KAWAI SAYONARA MONOGATAR! COLUMBIA
11 | 14 | NIK KERSHAW THE RIDDLE Mca 14 |NEW | PETER ALEXANDER MEIN WIEN ARIOLA 14 | 11 | MARIIIJIMA VARIEE VICTOR
12 | 15 | THE ART GARFUNKEL ALBUM  cBS 15 |NEW| VARIOUS CHESS RcA . 15 | 14 | TOTO ISOLATION CBSSONY
13 | 12 | STATUSQUO 12 GOLDBARS VERTIGO 16 | 18 | AUDREY LANDERS WO DER SUEDWIND WEHT ARIOLA 16 | 16 | TAKAOKISUGI LABYRINTH KITTY
14 | 13 | PAUL MCCARTNEY GIVE MY REGARDS TO BROAD STREET 17 |NEW | DEPECHE MODE SOME GREAT REWARD MUTE/INTERCORD 17 |NEW | TENGOKUNI ICHIBANCHIKAI SHIMA SOUNDTRACK CBS-SONY
PARLOPHONE 18 | 16 | BILLYIDOL REBEL YELL CHRYSALIS/ARIOLA 18 | 12 | CHIEMIHORI STRAWBERRY HEART CANYON
15 | 10 | DURAN DURAN ARENA PARLOPHONE 19 | 19 | NIK KERSHAW THE RIDDLE MCA/WEA 19 | 17 | DURAN DURAN ARENA TOSHIBA-EMI -
16 | 19 | CHAS & DAVE'S GREATEST HITS  ROCKNEY 20 | 14 | STEVIE WONDER THE WOMAN INRED MOTOWN/RCA 20 |NEW | STARS AND THE MOON SQUARE CBS-SONY
17 | 16 | ELAINE PAIGE CINEMA K-TEL
sy Stichti 4 N
19 | 17 | ZZToP ELMNATOR wamememos. NETHERLANDS 557505/ e veoererdse 1o° 40 ITALY  (Courtesy Germano Ruscito) s of 12/22/84
20 | 29 | JOHN DENVER COLLECTION  TELSTAR L :m';fé BEGINS T0 ERMAINE ALBUMS
| o | mEao ety o ApEpuL oL SR ARG |3 || S nEVOUMD e
boll i TINA TURNER PRIVATE DANCER caprtor 2 | 2 | THEWILD BOYS DURANDURAN EMiBOVEMA 3 | 7 | oURAN DURAN ARENA et
3 |NEW | DO THEY KNOW IT'S CHRISTMAS BAND AID MERCURY
24 | 22 | STEVIE WONDER 16 CLASSICHITS TELSTAR 4 | 6 |LKEAVIRGIN MADONNA SIRE ol [N | |INARCATENERECL Ehs
25 | 34 | SHIRLEY BASSEY & LONDON SYMPHONY ORCHESTRA | AM WHAT | 5 |NEW | LAST CHRISTMAS WHAM! EPIC S |NEW [ RONDO' VENEZIANO ODISSEA VENEZIANA BABY
AM  TOWERBELL 6 | 4 | THEWANDERER STATUSQUO PHONOGRAM 6 |NEW | WHAM! MAKEITBIG ces
26 | 27 | VARIOUS HOOKED ON NUMBER ONES K.-TEL 7 3 | PURPLERAIN PRINCE WARNER BROS. 7 4 | SADE DIAMONDLIFE EPIC/CBS
27 | 40 | VARIOUS 16 CLASSIC LOVE SONGS TELSTAR . 8 | 9 |IKVERSCHEURDE JE FOTO LOOSALBERTS CNR 8 | 2 [POOH ALOHA cGp-MM
28 | 23 | LIONELRICHIE CAN'T SLOW DOWN MOTOWN 9 |NEW | 1 SHOULD HAVE KNOWN BETTER JIM DIAMOND A&M 9 3 LUCIO DALLA VIAGG!I ORGANIZZATI RCA
29 | 28 | RICHARD CLAYDERMAN THE MUSIC OF LOVE DECCA 10 5 FREEDOM WHAM! EPiC 10 | 14 | JULIOIGLESIAS 1100 BEL AIR PLACE cBS
:2 24 | EDDY GRANT ALL THE HITS K-TEL . . ckgw“l\sdAKE TBIG 11 | 10 | ANTONELLO VENDITTI CUORE HEINZ/RICORDI
31 [ U2 THEUNF FIRE ! cBs
32 | 26 | pes O’CONN&R:{;(E)LTAB:EELST Rt 2 | 2 | SDIVERSEKINDERN KINDEREN VORKINDERN VARA GRAM I e
33 | 39 | SPANDAU BALLET PARADE REFORMATION 3 | 3 | PRINCE & REVOLUTION PURPLE RAIN WARNER BROS. 13 | 9 | FABIOCONCATO POLYGRAM
34 | 25 | HOWARD JONES THE 12" ALBUM weA ‘; g :ADE REIFALIE'I(C:)TNB LISFE £PIC 14 | 6 | DEEPPURPLE PERFECT STRANGER POLYGRAM
35 | 33 | CULTURE CLUB WAKING UP WITH THE HOUSE ON FIRE VIRGIN e | 5 | o AN DURAN ';RE;‘"ERCE”':I"BOVEM . 15 | 15 | MIGUELBOSE BANDIDO css
36 | 30 | EURYTHMICS 1984 VIRGIN 7 | 10 | KOOS ALBERTS cnR 16 | 8 | PAULMCCARTNEY GIVE MY REGARDS TO BROAD STREET EMI
37 | 35 | MEATLOAF BADATTITUDE ARISTA 8 | 8 | VANKOOTENEN DE BIE DRAAKONTEN PHONOGRAM /N (e R DD R Ciger
38 | 36 | MISS RANDY CRAWFORD-GREATEST HITS  K-TEL 9 | 9 | FRANKIE GOES TO HOLLYWOOD WELCOME TO THE 18 | 12 | BOB MARLEY & WAILERS LEGEND RICORDI
39 [ 38 | VARIOUS NOW THAT'S WHAT | CALL MUSIC Il  VIRGIN PLEASUREDOME ARIOLA 19 [NEW | BRONSKIBEAT THE AGE OF CONSENT POLYGRAM
40 | 32 | SMITHS HATFUL OF HOLLOW ROUGH TRADE 10 | 6 | TINATURNER PRIVATE DANCER CAPITOL 20 |NEW | FRANK SINATRA L.A.ISMY LADY wEA

BILLBOARD JANUARY 5, 1985 R . 61

www.americanradiohistorv.com


www.americanradiohistory.com

eviews

ALBUMS

on Billboard’s Top 200 Albums chart
or to earn platinum certification
NEW & NOTEWORTHY highlights
new and developing acts worthy of
attention

PICKS new releases predicted to
hit the top half of the chart in the
Jormat listed

RECOMMENDED Other releases
predicted to chart in the respective
Sormat; also, other albums of
superior quality

All albums commercially available
in the U.S. are eligible for review
Reviews are coordinated by

Sam Sutherland at Billboard
9107 Wilshire Bled.

Beverly Hills, Calif. 90210
(telephone: 214-273-7040);

and by Fred Goodman, Billboard
1515 Broadiway

New York, N.Y. 10036

(telephone: 212-764-7427)

Country albums should be sent to:
Kip Kirby, Billboard

14 Musie Cirele East

Nashville, Tenn. 37203

(telephone: 615-748-8100)

SPOTLIGHT Predicted to hit top 10 |

POP

TOMMY KEENE

Back Again (Try...)

PRODUCERS: Not listed

Dolphin DPRO 52953

Four-song sampler boasts a majestic
title song, recorded by T-Bone
Burnett and Don Dixon, that places
Keene in the same league as other
new American rock classicists like
R.EM.

ORIGINAL MOTION PICTURE SOUNDTRACK

City Heat
PRODUCER: Lennie Niehaus
Warner Bros. 25219

Period action/comedy with Clint
Eastwood and Burt Reynolds gets apt
score, including *30s-styled covers of
old chestnuts performed by Al
Jarreau, Irene Cara, Eloise Laws and
Joe Williams.

GUADALCANAL DIARY

Walking In The Shadow Of The Big Man
PRODUCER: Danny Beard

db 73

Georgia-based quartet’s second outing
shows an affinity for the acoustic
sound of softer late-’60s rock bands,
but also has the sophisticated edge of
other regional up-and-comers.

BUCKWHEAT ZYDECO

Turning Point

PRODUCER: Scott Billington

Rounder 2045

Newcomers to the Cajun sound will
find Stanley “Buckwheat” Duval the
most accessible zydeco player yet to
come down the pike. His sound has a
generous dose of r&b while retaining
its traditional sound.

WILMOTH HOUDINI

Calypso Classics From Trinidad

PRODUCER: Not listed

Folklyric 9040

Fans of soca, calypso and other
Caribbean musics will find fascinating
similarities between today’s music and
these recordings form the ’30s.
Houdini is a strong, well-humored
balladeer, and the supporting
musicians are first rate.

VARIOUS ARTISTS

Breakdancing

PRODUCERS: Don Oriolo, Juergen Korduletsch
Columbia FC 39903

Learn to breakdance in the comfort of
your own living room. Voiceover
instructions tell you how, and
diagrams are included. Background is
hits by John Rocca, C-Bank, Run-
D.M.C. and Grand Master Melle Mel.
It’s like that.

THE BUZZTONES

Encyclopedia

PRODUCERS: Don Was, Michae! Brauer
MetroAmerica 1006

Michigan foursome, pop bred and soul
fed. It’s smooth, but it’s also got
edges, which makes for some very
witty pop. Producer Don Was has
brought along part of his band for
backup vocals and miscellaneous
support.

THE VIPERS

Outta The Nest!

PRODUCERS: Vipers, Nadroj Wolrat, Bob Chich
PVC 8928

Acid rock lives. The Vipers ply that
very special late-’60s sound with fuzz
guitar, Vox organ and assorted
tambourines. Includes a cover of the
Standells’ “Medication.”

RATT

Ratt

PRODUCER: Liam Sternberg

Time Coast/Atlantic 90245

Rerelease of Ratt’s indie debut album
is only logical, considering the
phenomenal success of their “Out Of
The Cellar.” Heavy rock anthems
employ Stephen Pearcy’s raspy tenor
in front of aggressive guitar work.

LIGHTNING HOPKINS

Houston’s King Of The Blues

PRODUCER: Not listed

Arhoolie/Biues Classic 30

Mean, lean, raw and gritty, the Texas
blues great in stark, bare trio
settings. Recorded in Texas during
1952-53. Best track: the eerie “Moanin’
Blues.”

FRED WARING o

The Fred Waring Memorial Album

PRODUCERS: Will Friedwald, John Leifert

Stash ST 126

These 16 sides were cut when Waring
was swinging (and singing) in the
late '20s and early '30s, before the
late maestro found pop choral
direction as an even stronger career
decision.

COUNTRY

JEANNIE C. RILEY

Total Woman

PRODUCER: Alan Kaufman

Sapphire 4001

What's nice about this album is the
way it showcases Riley’s writing. She
can write, and she’s good, as
evidenced by cuts like “Gone With
The West Texas Wind.” There’s also a
rewritten, updated version by Tom T.
Hall of his ‘““Harper Valley P.T.A.”

JAZZ-FUSION

CARLA BLEY

| Hate To Sing

PRODUCER: Carla Bley

Watt 12%

The queen of the unconventional
strikes again, half live, half studio. As
the title suggests, the emphasis is on
attempted vocals, giving vent to
Bley’s humor. Plenty of musie, of
course. Contact: JCOA, 500
Broadway, New York, N.Y.

TIM BERNE & BILL FRISELL

Theoretically

PRODUCERS: Tim Berne, Bill Frisell, Jon Rosenberg
Empire EPC 72K

Saxophonist Berne and guitarist
Frisell meet up for a set of duets in
the ozone. The Brooklyn-based Berne
has been recording with good results
on his own Empire label for years,
and ambitious listeners should give
this a shot.

CLASSICAL

ﬁ-‘{-h :.' " .§

RACHMANINOFF: PIANO CONCERTO NO. 2;
RAPSODY ON A THEME OF PAGANINI

City of Birmingham Symphony, Rattle
Angel DS-38087

Totally engrossing performances of
the ubiquitous pair, in glowing,
realistic sound. Will add new converts
to the growing Qusset fan club.

MAHLER: SYMPHONY NO. 1

Chicago Symphony, Solti

London 411 731

The London engineers lavish their
expertise on a superb capture of the
final entry in Solti’s Mahler symphony
cycle. Collectors will be drawn to this
dynamic performance despite the
availability of other recent, powerful
versions.

BACH: BRANDENBURG CONCERTOS
(COMPLETE)

Philharmonia Virtuosi, Kapp

CBS M2X 39358

Kapp comes a cropper in a tedious
traversal of the immortal six. Still, he
has mustered a considerable audience
via his Baroque hits entries, and these
may be inclined to buy.

LISZT: FAUST SYMPHONY;

TWO EPISODES AFTER LENAU'S FAUST
Rotterdam Philharmonic, Conlon

Erato 751582

Strong performance of the descriptive
scores that maintain a fine dramatic
edge, with sound that’s keyed to the
wide dynamic range the scores
demand.

SINGLES

PICKS new releases with the
greatest chart potential
RECOMMENDED records with
potential for significant chart
action

NEW & NOTEWORTHY highlights
new and developing acts worthy of
attention

Records equally appropriate for
more than one format are reviewed
in the category with the broadest
audience.

All singles commercially available
in the US. are eligible for review
Reviews are coordinated by
Nancy Erlich at Billboard

1515 Broadicay

New York, N.Y. 10056

(telephone: 212-764-7.311)

Country singles should be sent to:
Kip Kirby, Billboard

14 Music Cirele East

Nasheille, Tenn. 37205
(telephone: 615-748-8100)

NEW EDITION

Mr. Telephone Man (3:58)

PRODUCER: Ray Parker, Jr.

WRITER: R. Parker, Jr.

PUBLISHER: Raydiola, ASCAP

MCA 52484

Followup to their pop breakthrough
“Cool It Now” bears the writer-
producer’s signature so clearly that
Jackson 5 comparisons will be
temporarily suspended in favor of
Ray Parker, Jr. comparisons.

i RECOMMEMDER

MOLLY HATCHET

Stone In Your Heart (3:39)

PRODUCER: Terry Manning

WRITERS: T. Deluca, R. Brooks, H. Tipton
PUBLISHER: Irving, BMI

Epic 34-04714

RAMONES

Howling At The Moon (Sha-La-La) (3:25)
PRODUCER: David A. Stewart

WRITER: DeeDee Ramone

PUBLISHER: Taco, ASCAP

Sire 7-29107

Rock’n’roll lives; in fact Eurythmic
Stewart gives it an unwonted glow of
good health.

MORROW SOLO

Anybody's Baby (3:48)

PRODUCERS: Tom Schuyler, Richard "Spady”
Brannan, Morrow Solo

WRITERS: E. Stevens, R. McCormick

PUBLISHERS: Debdave/Briarpatch, BMI
Scotti Bros. ZS4 04729 (c/o CBS)

Broody synth-rock in the Corey Hart

| BLACK

ASHFORD & SIMPSON

Outta The World (3:36)

PRODUCERS: Nickolas Ashford, Valerie Simpson
WRITERS: N. Ashford, V. Simpson

PUBLISHER: Nick-O-Val, ASCAP

Capitol B-5435

Rhythmic and playful, smooth and
sleek; duo’s momentum is stronger
than ever, with “Solid” having just
scored their first Black chart-topper
ever.

ISLEY, JASPER, ISLEY

Kiss And Tell (4:22)

PRODUCERS: Ernie Isley, Chris Jasper, Marvin Isley
WRITERS: C.Japser, E. Isley, M. Isley

PUBLISHERS: April/IJI, ASCAP

CBS Associated 754 04741

An energetic, uptempo setting for
their beguiling vocal blend; will break
first on black radio, but the sound is
no less pop than Hall and Oates.

WISH Featuring FONDA RAE

Touch Me (Al Night Long) (4:59)

PRODUCERS: Greg Carmichael, Patrick Adams
WRITERS: P. Adams, D. Carmichael

PUBLISHERS: Personal/Memory Lane, ASCAP
Personal/KN KN 7001 (12-inch version reviewed
Sept. 15)

Contact: (212) 246-5520.

NEWCLEUS

Automan (4:50)

PRODUCERS: Joe Webb, Frank Fair

WRITER: M.B. Cenac

PUBLISHERS: Wicked Stepmother/Wedot, ASCAP
Sunnyview SUN420 (12-inch single)
Electro-soul story-song replaces their
usual chipmunk silliness with earnest
angst. Label based in New York.

..
You Are The One For Me (5:58)

PRODUCERS: Herb Lane, Emmanual LeBlanc, Keith
Sweat

WRITERS: H. Lane, E. LeBlanc, K. Sweat
PUBLISHER: Round Ball, BMI

Stadium STA 301 (12-inch single)

Label based in New York.

THE GOSPEL AT COLONUS

How Shall | See You Through My Tears (3:42)
PRODUCERS: Donald Fagen, Gary Katz, Danie!
Lazerus, Bob Telson

WRITERS: Bob Telson, Lee Breuer

PUBLISHERS: Boodle, BMi/Otis Lee, ASCAP
Warner Bros. 7-29112

Gospel-inflected soul from the recent

stage musical based on “Oedipus.”

NITTY GRITTY DIRT BAND

High Horse (3:15)

PRODUCERS: Marshalt Morgan, Paul Worley
WRITER: Jimmy Ibbotson

PUBLISHER: Unami, ASCAP

Warner Bros. 7-29099

The band takes a sabbatical from its
balladeering to whip it up to a racing,
banjo-flecked rhythm and some lean,
mean vocal harmonies.

JOHNNY CASH

They Killed Him (3:51)

PRODUCER: Chips Moman

WRITER: Kris Kristofferson

PUBLISHER: Resaca, BMI

Columbia 38-04740

A tribute to the lives and examples of
Gandhi, Martin Luther King, Jr. and
Christ.

BENNY WILSON

Acres Of Diamonds (2:37)

PRODUCER: Rick Hall

WRITERS: B. Henderson, W. Caylor

PUBLISHER: Fame, BMI|

Columbia 38-04724

Acres of diamonds can’t buy a strong
voice like Wilson’s or a foot-tapping
song like this.

TERRY GREGORY

Pardon Me, But This Heart's Taken (3:09)
PRODUCER: Bob Montgomery

WRITERS: K. Vassy, J. Wilde

PUBLISHERS: Lionsmate/Songcastle, ASCAP
Scotti Bros. 254 04735 (c/o CBS)

A peppy endorsement of fidelity.

BILL ANDERSON

Wino The Clown (3:50)

PF:ODUCER: walter Haynes

WRITERS: Curty Putman, Ron Hellard, Bucky Jones
PUBLISHERS: Tree, BMI/Crosskeys, ASCAP
Swanee DKD-SW 4013

This weeper is a keeper. Contact:
Door Knob Records, Nashville.

DANCE/DISCO

BUNEY M.

Katimba De Luna (9:15)

PRODUCER: Frank Farian

WRITERS: Esposito, Licastro, DiF ranco, Amoruso,
Mzlavasi

PUBLISHER: not listed

Carrere 479 051 34 (c/0 CBS) (1 2-inch single)
Enough fascinating Third World
influences here to play Name That
Culture; all blend into a wide,
swaying, sunny carnival spirit.

STEVIE WONDER

Dan't Drive Drunk (8:18)

PRODUCER: Stevie Wonder

WFITER: Stevie Wonder

PUBLISHERS: Jobete/Black Bull, ASCAP

Mctown 4527MG (12-inch single)

Extended 12-inch remix of a “Weoman
In Red” track serves equally as
dynamic dance music and a seasonal
cautionary message.

LORRAINE McKANE

Let The Music Take The Blame (9:28)
PRODUCER: Steven O'Donnell

WFITERS: J.v. Edwards, S. O'Donnell, C. Jennings
PU3LISHER: Protoons, ASCAP

Prcfile PRO-7061

High energy, heavy on the galloping
bass.

SMITHS

How Soon Is Now? (6:43)

PRODUCER: John Porter

WRITERS: Morrissey. Marr

PUBLISHER: Morrissey Marr, BMI

Sire 0-20284 (1 2-inch single)

Ar art school ambiance so strong you
can almost taste the expresso.

AIR FORCE 1

See The Light/Feel The Heat (5:19)
PRODUCERS: Jack Waldman, Elliot Sokolov
WRITERS: Elliot Sokolov, Jack Waldman
PUELISHERS: Streetwise Sounds/Club Reba/User
Friendly, BMI

Streetwise SW 2238 (12-inch single)

Hip hop punctuated with Reagan
voice tracks. Label based in New

 OTHER
RELEASES

STIZKERS Party On The Streets Of New York
Ouzh! OR 001. Contact: (415) 843-4864.

LEATHER & LACE Love Power
Chzampagne CR 8408LP. Contact: (305) 255-2021.

AKIRA FREEZE | Remember
Tisha TD11111. Contact: (904) 255-3854.

BLACK

BROTHER PAUL RICHARDS

Movring By The Power Of The Lord

L. Erown LB-7-10040. (212) £ A5-7739
COUNTRY

BAFBARA LEE  Sad Movies Make Me Cry
Ca-3ong 3967. Contact: (212) 586-3700.

MIKE McCOY My Baby Loves Old Rock And Roll
Legand LRS 8401. Label based in Lenoir, N.C.

KEN RUTLEDGE I'm A Lover Not A Fighter
A.V Mittelstedt Productions 936.

ADULT CONTEMPORARY

PATTI NICKELL Ben (1 Want To Come Home)
Mogris 455005. Contact: (215) 923-9686.

DARCE

BEAT BOX BOYS Einstein
Perional TE 7-1. Contact: (212) 246-5520.

IVY  Beauty And The Beat
Heat HS 12 2021 (1 2-inch single). Label based in
Arkan, Oh.

RACHAEL CAIN  La Vie
Warrior WR-1009. Contact: (619) 322-1622.
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A ranking of the top 30 singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot 100 Singies chart.

$/& SALES 83 $/8 AIRPLAY 85
e /& =G /& =@
& /3 /[ 1me ARTIST |28 NN 2e

1 2 | LIKE A VIRGIN MADONNA | 1 1 1 | LIKE A VIRGIN MADONNA | 1
2 1 | THE WILD BOYS DURAN DURAN | 2 2 4 | WE BELONG PAT BENATAR | 5
3 3 | COOLIT NOW NEW EDITION | 4 3 6 | ALL1NEED JACK WAGNER | 6
4 6 | SEA OF LOVE HONEYDRIPPERS | 3 4 2 | THE WILD BOYS DURAN DURAN | 2
5 4 | OUT OF TOUCH DARYL HALL & JOHN OATES | 7 5 3 | SEA OF LOVE HONEYDRIPPERS | 3
6 5 | IFEEL FOR YOU CHAKA KHAN | 12 6 | 10 | YOU'RE THE INSPIRATION CHICAGO | 9
7 8 | WE BELONG PAT BENATAR | 5 7 8 | VALOTTE JULIAN LENNON | 10
8 | 10 | ALLI NEED JACK WAGNER | 6 8 | 13 | RUNTO YOU BRYAN ADAMS | 8
9 12 RUN TO YOU BRYAN ADAMS 8 9 9 COOL IT NOW NEW EDITION 4
10 13 BORN IN THE USA BRUCE SPRINGSTEEN 11 10 5 OUT OF TOUCH DARYL HALL & JOHN OATES 7
17 WAKE ME UP BEFORE YOU GO-GO WHAM | 27 11 | 14 | BORN IN THE USA BRUCE SPRINGSTEEN | 11
12 [ 11 { VALOTTE JULIAN LENNON | 10 12 | 15 | DO WHAT YOU DO JERMAINE JACKSON | 13
13 | - | DO THEY KNOW IT'S CHRISTMAS BAND AD | 20 13 | 7 | NO MORE LONELY NIGHTS PAUL MCCARTNEY | 15
14 | 25 | YOU'RE THE INSPIRATION CHICAGO | 9 14 | 20 | EASY LOVER PHILIP BAILEY | 16
15 | 17 | DO WHAT YOU DO JERMAINE JACKSON | 13 15 | 21 | t WANT TO KNOW WHAT LOVE IS FOREIGNER | 14
16 | 24 | UNDERSTANDING BOB SEGER & THE SILVER BULLET BAND | 17 16 | 24 | THE BOYS OF SUMMER DON HENLEY | 19
17 | 28 | 1 WANT TO KNOW WHAT LOVE IS FOREIGNER | 14 17 | 17 | HELLO AGAIN THE CARS | 28
18 | 9 | NO MORE LONELY NIGHTS PAUL MCCARTNEY | 15 18 | 12 | | FEEL FOR YOU CHAKA KHAN | 12
19 [ 15 | 1 CAN'T HOLD BACK SURVIVOR | 22 19 | 19 | UNDERSTANDING BOB SEGER & THE SILVER BULLET BAND 17
20 | 14 | STRUT SHEENA EASTON | 42 20 | 25 | JAMIE RAY PARKER JR. | 18
21 | 30 | EASY LOVER PHILIP BAILEY | 16 21 | 11 | ALL THROUGH THE NIGHT CYNDI LAUPER | 21
22 | 18 | ALL THROUGH THE NIGHT CYNDI LAUPER | 21 22 | 27 | LOVER BOY BILLY OCEAN | 26
23 2 JAMIE RAY PARKER JR. | 18 23 | 30 | 1WOULD DIE 4 U PRINCE & THE REVOLUTION | 25
24 | 23 | CENTIPEDE REBBIE JACKSON | 24 24 - CARELESS WHISPER WHAM FEATURING GEORGE MICHAEL | 23
25 | - | 1WOULD DIE 4 U PRINCE & THE REVOLUTION | 25 25 | 16 | 1 CAN'T HOLD BACK SURVIVOR | 22
26 | - | LOVER BOY BILLY OCEAN | 26 26 | 28 | THE BELLE OF ST. MARK SHEILAE. | 34
21 | - | THE BOYS OF SUMMER DON HENLEY | 19 271 | 18 | WAKE ME UP BEFORE YOU GO-GO WHAM | 27
28 | 16 | PENNY LOVER LIONEL RICHIE | 30 28 | - | BRUCE RICK SPRINGFIELD | 29
29 1 - SOLID ASHFORD & SIMPSON | 36 29 | 29 | TENDER YEARS J. CAFFERTY AND THE BEAVER BROWN BAND | 33
30| - BRUCE RICK SPRINGFIELD | 29 0 | - NEUTRON DANCE THE POINTER SISTERS | 32

©Copyright 1985, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
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HOT 100 SINGLES

BY LABEL

A ranking of labels by their number
of titles on the Hot 100 chart.

LABEL NO. OF TITLES

ON CHART
COLUMBIA 11
WARNER BROS. 8
EMI-AMERICA
RCA
ATLANTIC
CAPITOL
A&M
MCA
MOTOWN
ARISTA
CHRYSALIS
GEFFEN
JIVE/ARISTA
SCOTTI BROS.

EPIC

ES PARANZA
FULL MOON/WARNER BROS.
MERCURY
PLANET
PORTRAIT
SOLAR
CAMEL/MCA
DELITE
ELEKTRA
GORDY
IRS.

ISLAND
MIRAGE
PRIVATE |
QWEST

SIRE '
VIRGIN/EPIC
ZTT/ISLAND

OO N N

e e e e e e e e e = = DN RN W W W W WA

HOT 100 A-Z—SONGWRITERS/PUBLISHERS/PERFORMANCE RIGHTS AFFILIATES

A-Z (LISTED BY TITLE)

TITLE - Writer(s)
(Publisher - Licensing Org.)
Sheet Music Dist.

60 20/20 — R.Goodrum S.Kipner 16
(April, ASCAP/Random Notes, ASGRP/Stephen
A, Kipner, ASCAP) CPP/ABP

6 ALL | NEED - C.Magness G.Baltard D.Pack 90
(Yellow Brick, ASCAP/MCA, ASCAP/Art Street, BMI)
cpPp 75
77 ALL RIGHT NOW — A Fraser P.Rodgers
(Island, BMI) WBM 37

21 ALL THROUGH THE NIGHT - J.Shear
(Funzalo, BMI/Juters, BMI) HL
92 AMNESIA — G.Duke H.Hewett 86
(Hip Trip, BMI/Lakiva, BMI/Mycenae, ASCAP) CPP
34 THE BELLE OF ST. MARK — Sheila E.
(Girlsongs, ASCAP) 95
58 BETTER BE GOOD TO ME — Keight Chinn Chapman
(Arista, ASCAP) CPP
68

BIG IN JAPAN — Gold Lioyd Mertens Simon 81

(Rolf Budde, BMI/GmbH, BMI/Musik Verlag, BMI/KG,

BMI/Warner-Tamerlane, BMI) WBM u
97 BLUE JEAN - D.Bowie

(Jones, ASCAP) HL k]
11 BORN IN THE USA - B.Springsteen

(Bruce Springsteen, ASCAP) CPP 83

19 THE BOYS OF SUMMER - D.Henley M.CampbeH
(Cass County, ASCAP/Wild Gator, ASCAP) WBM
29 BRUCE - R.Springfieid 48
(Vogue, BMI )CLM
38 CALL TO THE HEART - G.Guiffria D.G.Eisley 2
(Herds of Birds, ASCAP/Gregg Guiffria, ASCAP/Kid
Bird, BMi/Frozen Flame, BMI) 94
23 CARELESS WHISPER - G.Michael A Ridgeley
(Chappell, ASCAP) 2
71 CARIBBEAN QUEEN — K.Diamond B.Ocean

{(Willesden, BMi/Zomba) CPP 78
88 CATCH MY FALL - B.1dol
(Boneidol, ASCAP/Rare Blue, ASCAP) CLM 12
24 CENTIPEDE — M.Jackson
(Mijac, BM1/Warner-Tamerlane, BMI) WBM 70
4 COOL IT NOW — V.Brantiey R.Timas
(New Generation, ASCAP) CPP 100

82 DESERT MOON — D.Deyoung

(Grand tllusion, ASCAP/Almo, ASCAP) CPP/ALM 98
64 DO IT AGAIN — R.Davies

(Davray, BMI)
2

DO THEY KNOW {T'S CHRISTMAS — Geldof Ure 14
(Chappell, ASCAP)

13 DO WHAT YOU DO — R.Dino L.DiTomaso ]
(Unicity, ASCAP/Ra Ra, ASCAP/Aldente, ASCAP)

79 DON'T STOP — D.Sembello D.Bateau %

(No Pain No Gain, ASCAP/Unicity, ASCAP/David
Batteau, ASCAP)

EASY LOVER - P.Bailey P.Collins N.East
(Sir&Trini, ASCAP/Phil Collins, ASCAP/Pun,
ASCAP/New East, ASCAP) WBM

EAT MY SHORTS — R.Dees M.Fax

(Deeslite, BMI)

EYE ON YOU — B.Squier

(Songs Of The Knight, BMI) CLM

FOOLISH HEART — S.Perry R.Goodrum

(Street Talk, ASCAP/April, ASCAP/Random Notes,

ASCAP) CPP/ABP

FOOLS LIKE ME — S.Levay A Goldmark R.Goldston

(Chilly D, ASCAP/Staranger, ASCAP/WB,
ASCAP/Nonpariel, ASCAP/Kazoom, ASCAP)

FRIENDS/FIVE MINUTES OF FUNK — J.Hutchins

L.Smith

(Zomba, ASCAP)

THE GREATEST GIFT OF ALL — J.Jarvis
(Tree, BMI)

HADADREAM (SLEEPINGWITHTHEENEMY)--R.Hodgson

(Unichord, ASCAP/Atmo, ASCAP) CPP/ALM

HANDS TIED — M.Chapman H.Knight
(The Makiki, ASCAP/Arista, ASCAP) CPP

HARD HABIT TO BREAK — S.Kipner J.Parker

(April, ASCAP/Stephen A. Kipner, ASCAP/MCA,

ASCAP) CPP/ABP

THE HEAT IS ON — K.Forsey H.Faltermeyer
(Samous, ASCAP) CPP

HELLO AGAIN — R.Ocasek

(Ric Ocasek, ASCAP/Lido, ASCAP )WBM

| CAN'T DRIVE 55 — S. Hagar

(WB, ASCAP/The Nine, ASCAP) WBM

| CAN'T HOLD BACK - F.Sullivan J.Peterik

(Rude, BMI/Easy Action, ASCAP/WB, ASCAP) WBM

| DO'WANNA KNOW — K.Cronin
(Fate, ASCAP)

| FEEL FOR YOU - Prince
(Controversy, ASCAP) WBM

1 JUST CALLED TO SAY | LOVE YOU — S.Wonder

(Jobete, ASCAP/Black Bull, ASCAP) CPP
1 NEED YOU TONIGHT — P.Wolf P.Bliss
(Park, ASCAP) CPP

{ WANNA GO BACK - Chauncey Byrom Walker
{Warner Brothers, ASCAP/Buyrum, ASCAP/Raski,
DannyTunes, BMI/Warner-Tamberiane, BMI) WBM
| WANT TO KNOW WHAT LOVE IS — M.Jones

(Somerset, ASCAP/Evansongs, ASCAP)
1 WOULD DIE 4 U - Prince
(Controversy, ASCAP) WBM

'™ SO EXCITED - A Pointer J.Pointer R.Pointer

T.Lawrence

(Braintree, BM1/Till Dawn, BMI/Blackwood Music,

BMI) CPP/CLM
41 IN NEON - EJohn B.Taupin
(Intersong, ASCAP)
67 T AIN'T ENOUGH — C.Hart
(Cresent, ASCAP/Harco, ASCAP) CPP
18 JAMIE - R.Parker, Jr.
(Raydiola, ASCAP)
39 JUNGLE LOVE — J.Johnson
(Tionna, ASCAP)

76 KNOCKING AT YOUR BACK DOOR — Blackmore Glover

Gillian

(Blackmore, ASCAP/Rugged, ASCAP/Pussy, ASCAP) 3

93 LET IT ALL BLOW — K.Harrison B.Harris

(Jobete, ASCAP/Dazzle, ASCAP) CPP
1 LIKE A VIRGIN — B.Steinberg T.Kelly

(Billy Steinberg, ASCAP/Denise Barry, ASCAP)

69 LONELY SCHOOL - T.Shaw
(Tranquility Base, ASCAP/Almo, ASCAP) CPP/ALM

31 LOVE LIGHT IN FLIGHT — S.Wonder
(Jobete, ASCAP/Black Bull, ASCAP) CPP

26 LOVER BOY - K.Diamond B.Ocean R.).Lange
(Zomba, BMI/Willesden, BMI) CPP

59 LOVER GIRL — T.Marie
(Midnight Magnet, ASCAP) CPP/ABP

55 MAKE NO MISTAKE, HE'S MINE — K.Carnes
(Moonwindow, ASCAP)

35 METHOD OF MODERN LOVE — D.Hall J.AHen
(Hot-cha, BMI/Unichappelt, BM1) CHA/HL

40 MISLED - R.Bell J.Taylor Kool & The Gang
(Delightful, BMI) CPP

54 MISSING YOU — L Richie
(Brockman, ASCAP)

45 MISTAKE NO.3 — Culture Club
(Virgin, ASCAP) CPP

47 MONEY CHANGES EVERYTHING - T.GRAY
(Gray Matter, BMI)

57 MR. TELEPHONE MAN - R.Parker, Jr.
(Raydiota, ASCAP)

66 NAUGHTY NAUGHTY - J.Parr
(Carbert, BMI)

32 NEUTRON DANCE — AWillis D.Sembelio
(Off Backstreet, ASCAP/Streamline Moderne,
ASCAP/Unicity, ASCAP)

15 NO MORE LONELY NIGHTS — P.McCartney
(MPL Communications, ASCAP YMPL/HL

50 THE OLD MAN DOWN THE ROAD — J.C.Fogerty
{Wenaha, ASCAP)

43 OPERATOR — B.Watson R.Calloway B.Lipscomb
(Hip Trip, BMI/Midstar, BMi )CPP

7 OUT OF TOUCH — D.Hall J.Oates

(Hot-cha, BMI/Unichappel, BMt )CHA/HL

n
36
51
42
49
87

bl

7

PENNY LOVER — LRichie B.Harvey-Richie

(Brockman, ASCAP )CLM

(PRIDE) IN THE NAME OF LOVE - U2

(Island, BMI) WBM

PURPLE RAIN - Prince

(Controversy, ASCAP) WBM

ROCKIN’ AT MIDNIGHT — Roy Brown

(Fort Knox, BMI)

RUN TO YOU - B.Adams J.Vallance

(Adams, BMI/Calypso Toonz, BM\/Irving, BMI)

CPP/ALM

SEA OF LOVE - Khoury Baptise

(Fort Knox, BMI) CHL

SMALL TOWN BOY — Somerville Steinbachek Bronski

(Bronski/William A. Bong)

SOLID - N.Ashford V.Simpson

(Nick-0-val, ASCAP)

STRANGER IN TOWN — D.Paich J.Porcaro

(Not Listed) WBM

STRUT - C.Dore J.Littman

(Ackee, ASCAP) WBM

SUGAR WALLS — A Nevermind

(Tionna, ASCAP)

TAXI DANCING — R.Springfield

(Vogue, BMi) CLM

TEARS - V.Cusano

(Streetbeat, BMI/Warner-Tamerlane, BMI/Ten Speed,

BMI)

TENDER YEARS - J.Cafferty

(John Cafferty, BMI) WBM

TENDERNESS - General Public

(In General, BMI/L.R.S., BMI)
Tt AMO - G.Bigzaai U.Tozzi D.Warren
(Sugar Melodi, ASCAP/MCA, ASCAP)
TONIGHT - D.Bowie |.Pop
(James Osterberg, ASCAP/Bug, BMI/Fleur,
BMI/Jones, ASCAP)
TRAGEDY - J.Hunter
(Poetic License, BMI/American League, BMI)
TREAT HER LIKE A LADY - O.Williams A.0.Woodson
(Jobete, ASCAP/Tall Temptations, ASCAP) CPP
TURN UP THE RADIO — Plunkett Rand Isham Lynch
Richards
(Hatabrr, BM{)
TWO TRIBES - Gill Johnson 0'Toole
(Perfect Songs, BMI/Island, BMI) WBM
UNDERSTANDING — B.Seger
(Gear, ASCAP) WBM
VALOTTE - J.Lennon J.Clayton C.Morales
(Charisma, ASCAP/Chappell, ASCAP )CHP/HL

27 WAKE ME UP BEFORE YOU GO-GO — G.Michael
(Chappell, ASCAP YCHA/HL
56 WALKING ON A THIN LINE — A Pessis K.Weits
(Endless Frogs, ASCAP/Bug, BMI/Slimey Limey,
BMI/McNoodle, BMI) CLM
52 WE ARE THE YOUNG - D.Hartman C.Midnight
(Blackwood Music, BMI/Multi-Level, BMI/Janicegs,
BMI) CPP/ABP
S WE BELONG — D.E.Lowen D.Navarro
(Screen Gems-EMI, BMI )WBM
91 WHAT ABOUT ME? — K.Rogers D.Foster R.Marx
(Lionsmate, ASCAP/Security Hogg, ASCAP/Foster
Frees, BMI) CAP/CLM/CPP
2 THE WILD BOYS - Duran Duran
(Tritec, ASCAP)
85 YO LITTLE BROTHER — CJoseph A godwin
(Jobete, ASCAP/Not Fragile, BMI)
9  YOU'RE THE INSPIRATION — P.Cetera D.Foster
(Double Virgo, ASCAP/Foster Frees, BMI )CPP

BILLBOARD JANUARY 5, 1985

www americanradiohistorv com

65



www.americanradiohistory.com

ews

Va

FOR WEEK ENDING JANUARY 5, 1985

oCopyright 1984, Billboard Publications, Inc. No part of this publication
may be reproduced, stored in any retrieval system, or transmitted, in any

form or by any means, electronic, mechanical, photocopying, recording,
or otherwise, without the prior written permission of the publisher.

TOP j Azz ALBUMS

Compiled from national retail store and one-stop sales reports.

;

LUE NOTES

by Sam Sutherland
& Peter Keepnews

POLYGRAM CLASSICS has borrowed a sturdy con-
cept from one of its chief jazz catalog sources, Verve,
to build a new set of anthologies. The new Verve and
Emarcy Great American Songbooks suggest a par-
ticularly apt approach to recycling older catalog mate-
rial, in that the series picks up Verve founder Norman
Granz’s central programming theme from the ’50s:
the importance of the best American songwriters as
the inspiration for great jazz performances.

(o)
*
AT
NS
o /& & ARTIST TITLE
L 8/ LABEL & NUMBER/DISTRIBUTING LABEL
@ 1112 WYNTON MARSALIS coLumBia FC 39530 Weeks at No. One: 7
HOT HOUSE FLOWERS
@ 306 AL JARREAU  WARNER BROS. 25106-1
HIGH CRIME
@ 4|8 GROVER WASHINGTON JR. ELEKTRA 60318
INSIDE MOVES
4 2 112 PAT METHENY GROUP  Ecm 25000-1/WARNER BROS
FIRST CIRCLE
@ 6 1108 GEORGE WINSTON  wINDHAM HILL C-1025 /A&M
DECEMBER
6 7 110 EARL KLUGH capiTOL ST-12372
NIGHT SONGS
7 5110 BOB JAMES cOLUMBIA FC 39580
12
9|6 JEAN-LUC PONTY ATLANTIC 80185
OPEN MIND
9 3 |43 ANDREAS VOLLENWIEDER coLumBia FM 37827

CAVERNA MAGICA (... UNDER THE TREE-IN THE CAVE...)
3 SADAO WATANABE  ELEKTRA 60371:1

—
o
—
o
—

RENDEZVOUS

DAVE GRUSIN GRP A-1006

NIGHT LINES

6 SHADOWFAX  WINDHAM HILL WH-1038 /A&M
DREAMS OF CHILDREN

—
w@
5

GEORGE WINSTON  WINDHAM HILL C 1012 /A&M

AUTUMN
14 |12 26 SPYRO GYRA mcA 2.6893
ACCESS ALL AREAS
15 | 15| 59 DAVID SANBORN  WARNER BROS 23906 1
BACKSTREET
18 1131 GEORGE WINSTON  WINDHAM HILL C-1019 /A&M

WINTER INTO SPRING

New PolyGram series is
something to sing about

The initial release, which shipped recently, begins
fittingly with Ella Fiztgerald’s Johnny Mercer collec-
tion, one of her later studio homages to key songwrit-
ers. Mel Torme’s tribute to Duke Ellington and
Count Basie, originally released in the early "60s as I
Dig The Duke, I Dig The Count,” now becomes “The
Duke Ellington & Count Basie Songbooks.”

The two Emarcy titles similarly repackage older
sets, both from the late '50s, by Sarah Vaughan and
Billy Eckstine, who salute Irving Berlin, and Dinah
Washington, who explores Fats Waller’s output.

All four were digitally remastered from the original
tapes and pressed abroad by PolyGram. Cassettes, on
chromium dioxide tape, are also being duplicated in
Europe. Best of all, the series carries a $6.98 list price.
The first four titles will be available in Compact Disc,
too. ’

Speaking of PolyGram Classics, we were taken to
task recently for our mention of the “trail-blazing ef-

forts” of Fantasy in reissuing classic jazz albums in

their original packaging (Blue Notes, Dec. 15). It was
called to our attenticn, in a friendly but forceful man-
ner, that PolyGram was into the “original jazz clas-
sies” concept some t.me before Fantasy.

We stand corrected. What we meant to say was that
Fantasy pioneered the concept of marketing such reis-
sues at a budget price.

ALSO NOTED: Bicgraph Records is making some
significant changes in its heretofore low-key opera-
tion, starting with a catalog-wide program to add cas-
settes to what had bzen a disk-only line. According to
Biograph’s Arnold Caplin, the historically-oriented
label, which has specialized in rare recordings of clas-
sic American blues and jazz artists from piano rolls
and early disks, also plans to release its first original,
newly recorded procuctions ... We hear that Bruce
Lundvall has big plens for celebrating the impending
rebirth of the Blue Note label via his Manhattan oper-
ation. The word is that Lundvall hopes to organize a
massive “Blue Note reunion” concert in New York,
bringing together an all-star cast of musicians who
once recorded for that legendary label. If that’s true,
and if even half the living giants who were once on the
Blue Note roster show up, it should be quite a show.
Meanwhile, Blue Nate has officially announced that
guitar phenom Starley Jordan is a member of the
current roster ... Barry Manilow’s unusual pop-to-
jazz crossover strat2gy, via his “2:00 AM Paradise
Cafe” album, seems to be working. The singer/song-
writer, who teamed up with the likes of Sarah
Vaughan, Mel Torme and Gerry Mulligan for the
project, was the centerpiece of a two-hour special Dec.
9 on KKGO, Los Angeles’ venerable jazz outlet.

WYNTON MARSALIS coLumBia FC 38641

—
~4
—
-~
-~
w0

THINK OF ONE

STEVE MORSE BAND  MuUSICIAN 60369 1 /ELEKTRA
THE INTRODUCTION

LINDA RONSTADT  ASYLUM 60387 ELEKTRA

LUSH LIFE

RICKIE LEE JONES waRNER BROS. 25117-1
THE MAGAZINE

1 | 26 MILES DAVIS coLumBiA FC-38991

DECOY

30|10 TOM BROWNE  ARISTA AL8-8249
TOMMY GUN

COLUMBIA FC 39478

EGIERN

by Bob Darden

t W

21|18 HERBIE HANCOCK

SOUND SYSTEM

NN

2 3§ =866
>
~
=4}

20|18

RAMSEY LEWIS & NANCY WILSON coLumBia FC 39326

THE TWO OF US

STAN GETZ/CHARLIE BYRD  VERVE UMJ 3158/POLYGRAM

25 | 23] 14
JAZZ SAMBA
26 | 25118 FRANK SINATRA  QWEST 25145-1/WARNER BROS
L.A. IS MY LADY
@ 33| 2 VARIOUS ARTISTS  WINDHAM HILL 1015/A&M
SAMPLER "84
28 1271 8 MAHAVISHNU  WARNER BROS. 25190-1
" MAHAVISHNU
29 | 2|32 GEORGE HOWARD  tBA 7B 201/PALO ALTO
STEPPIN' OUT
NEW} RALPH MACDONALD POLYDOR 823323-1Y1/POLYGRAM
UNIVERSAL RYTHYM
31 | 2828 PATRICE RUSHEN  ELEKTRA 60360-1
NOW
32 3534 PAT METHENY ECM 25004 1/WARNER BROS.
REJOICING
@ NEW)D MANHATTAN TRANSFER  ATLANTIC 81233
BOP DOO WOP
34 | 37|57 LINDA RONSTADT A ASYLUM 60260/ELEKTRA
WHAT'S NEW
35 13636 STEPS AHEAD  MUSICIAN 60351/ELEKTRA 0
MODERN TIMES
36 3924 MICHAEL HEDGES  WINDHAM HILL WH-1032/A&M
AERIAL BOUNDARIES
37 | 26| 42 EARL KLUGH caPiToL ST-12323
WISHFUL THINKING
NEW} ANDREAS VOLLENWIEDER coLumBia 377693
BEHIND THE GARDEN ... BEHIND THE WALL ... UNDER THE TREE
NEW D) LONNIE LISTON-SMITH DOCTOR JAZZ FW39420
SILHOUETTES
40 |40 69 HERBIE HANCOCK @  coLumBia FC 38814

FUTURE SHOCK

O Products with the greatest sales gains during last two weeks. @ Recording Industry Assn. Of America
(RIAA) seal for sales of 500,000 units. A RIAA seal for sales of one million units.

AT THE RISK of encroaching on
the classical field, a column on gui-
tarist Christopher Parkening has
a lot to do with Christian music.
Readers of the Keeping Score col-
umn probably know Parkening as
one of the foremost classical gui-
tarists in the world, called by some
the heir to Andres Segovia. He’s
recorded award-winning albums
for Angel Records and appeared in
concert with some of the finest or-
chestras in the country.

That’s all well and good. But if
you really want to get Christopher
Parkening wound up, talk about
his commitment, both as a person
and as a musician, to Jesus Christ.

Parkening recently released his
first album in the Christian mar-
ketplace, a re-release of his popu-
lar Angel album “Parkening Plays
Bach” for Word Records’ Medal-
lion imprint. It’s an unusual agree-
ment between two labels, but
Parkening hopes it’s only the first.

“My most recent Angel album of
sacred classical music would be
perfect in this context,” he says. “I
hope we’re able to work out sever-
al such re-releases between Angel
and Word in the future. I would
love to be able to do something
with a clear-cut testimony for the
Lord, and selections from Bach’s
sacred cantatas would be ideal in

that respect.”

Medallion is Kurt Kaiser’s new
label for classical artists who want
to make just such a statement.
Earlier albums by Diane Bish,
Hale & Wilder, John Rutter and
this season’s surprise hit, the East-
man School of Music’s digital
“Messiah,” have all been on Medal-
lion.

of my Father which is in heaven.”

*I had a lot of momentum built
up with my career at Angel at the
time,” Parkening says, “and I just
decided to take a sabbatical. I
stopped performing for three
years in order to get my priorities
straight, and I wondered if I'd ever
gc back. I'd moved to Montana sev-
eral years earlier, started teaching

Sacred music is important to
classical guitarist Parkening

Interestingly enough, even
Parkening’s most recent Angel al-
bum, a duet with Met soprano
Kathleen Battle, reflects his Chris-
tian beliefs. In addition to works
by Bach, Villa-Lobos, Dowland,
BaFalla and Granados and various
Brazilian folk songs, there are sev-
eral Negro spirituals, two of which
were arranged by Kaiser.

Parkening says he grew up in a
Christian family but didn’t turn his
intellectual belief into an active
one until much later, when some-
one read a passage from Matthew
7 to him: “Wherefore by their
fruits ye shall know them. Not ev-
eryone that saith unto me, Lord,

. Lord, shall enter the kingdom of

heaven; but he that doeth the will

at Montana State Univ. and bought
a ~anch.”

Finally, his pastor in Los Ange-
les, John McArthur at Grace Com-
munity Church in the San Fernan-
da Valley, convinced him to offer
his prodigious talent to the Lord
and resume performing.

Fortunately, the story has a hap-
py ending. Parkening says that the
response has been incredible. If
anything, his crowds are bigger
and he’s more in demand as a mas-
te- teacher than ever before. And
while one reviewer recently carped
at his inclusion of several sacred
songs in the middle of his concert
set, he responds by noting that
much of the greatest classical mu-
sic of all time has sacred origins.
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& [2) S &) ARTIST TITLE ] [ S 2] ARTIST TITLE
/3" 5' o §_ LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)® ;\‘? 5' v > LABEL & NUMBER/DISTRIBUTING LABEL {(SUG. LIST PRICE)®
(| 1 | 1 | 2 | PRINCE& THE REVOLUTION 4 Weeke at No. One: 23 PURPLE RAIN 62 | 73 | 9 | ASHFORD & SIMPSON capioL ST 12366 (8 98) SOLID
@ 3 4 6 | MADONNA SIRE 25157-1 /WARNER BROS. (8 98) LIKE A VIRGIN 57 ] 61 | 7 REO SPEEEDWAGON EP(C Q39593 WHEELS ARE TURNING
@ 2 2 29 | BRUCE SPRINGSTEEN A COLUMBIA PC 38653 BORN IN THE U.S.A. 58 | 49 | 44 | 16 | KENNY ROGERS RCAAFL1-5043(8.98) WHAT ABOUT ME
@ 5 7 6 DURAN DURAN CAPITOL ST-12374 (9.98) ARENA 59 59 | 45 15 SAM HARRIS @ MOTOWN 6103 (8 98) SAM HARRIS
5 |74 3 | 30 | TINATURNER A CcaPITOL ST-12330 (8 98) PRIVATE DANCER 60 | 58 | 49 | 7 | AL JARREAU waRNERBROS 1-25106 (8 98) HIGH CRIME
6 7 5 12 | HONEYDRIPPERS S PARANZA 90220, ATLANTIC (5 98) VOLUME ONE @ n|n 9 PHILIP BAILEY COLUMBIA BFC 39542 CHINESE WALL
7 6 6 11 DARYL HALL & JOHN OATES Rca AFL1-5309 (9 98) BIG BAM BOOM 67 86 ) KOOL & THE GANG DE-LITE 822943-1/POLYGRAM (8.98) EMERGENCY
9 11 32 CHICAGO A FULL MOON/WARNER BROS 125060 (8 98) 17 63 | 63 | 65 11 REBBIE JACKSON COLUMBIA BFC-39238 CENTIPEDE
@ 13 13 55 | CYNDI LAUPER A PORTRAIT BFR 38930 /EPIC SHE'S SO UNUSUAL 69 | 95 4 RAY PARKER JR. ARISTA AL 8-8266 (8 98) CHARTBUSTERS
12 1227 7 BRYAN ADAMS &M sP5013 (8.98) RECKLESS 65 | 64 | 62 26 JOHN WAITE @ £MI-AMERICA ST-17124 (8 98) NO BRAKES
11 11 10 | 66 | HUEY LEWIS AND THE NEWS A CHRYSALISFV 41412 SPORTS 66 | 61 | 55 | 58 | BILLY IDOL A CHRYSALISFV 41450 REBEL YELL
12 110 9 61 LIONEL RICH!E A MOTOWN 6059 ML (8.98) CAN'T SLOW DOWN @ 74 | 69 | 64 | SOUNDTRACK A MOTOWN 6062ML (8.98) THE B!G CHILL
@ 15 [ 24 5 LINDA RONSTADT AsyLUM 60387 /ELEKTRA (8.98) LUSH LIFE 68 | 66 | 66 | 34 | JERMAINE JACKSON @ ARISTA AL8-8203 (8.98) JERMAINE JACKSON
14 15 7 PAT BENATAR CHRYSALIS Fva1471 TROPICO 69 71 63 | 26 COREY HART eMI-AMERICA ST-17117 (8.98) FIRST OFFENSE
15 | 8 8 16 | STEVIE WONDER A MOTOWN 6108ML (8 98) THE WOMAN IN RED-SOUNDTRACK 7| 70170 7 BIG COUNTRY MERCURY 822831-1 (8.98) : STEELTOWN
16 19 12 U2 1SLAND 90231 /ATCO (8.98) THE UNFORGETTABLE FIRE @ 75 97 5 GIUFFRIA CAMEL/MCA 5524/MCA (8.98) GIUFFRIA
@ 21 29 13 NEW EDITION mca 5515 (8.98) NEW EDITION @ M8 4 THE KINKS aRiSTA AL 8-8264 (8 98) WORD OF MOUTH
18 18 9 JULIAN LENNON ATLANTIC 80184 (8 98) VALOTTE 73 60 58 15 DIANA ROSS @ RCa AFL1-5009 (8.98) SWEPT AWAY
23 23 9 WHAM coLumsia 39595 MAKE IT BIG 4| 65 51 42 RATT A ATLANTIC 80143(8.98) OUT OF THE CELLAR
20 17 | 20 | BILLY OCEAN @ JvE/ARISTA JL 8 8213 (8.98) SUDDENLY 75 | 50 [ 50 | 18 | THE FIXX @ mca5507 (898) PHANTOMS
21 17 14 12 CHAKA KHAN WARNER BROS 25162-1 (8.98) | FEEL FOR YOU 81 | 103 | 74 GEORGE WINSTON WINDHAM HILL C-1025 /A&M (9.98) DECEMBER
@ 22 20 59 THE POINTER SISTERS A PLANET BXL1-4705/RCA (8 98) BREAK OUT m7n3 64 12 TOMMY SHAW a&M SP-5020 (8.98) GIRLS WITH GUNS
23 | 19 | 16 | 40 | THE CARS A ELEKTRA 61296 (8.98) ) HEARTBEAT CITY 8176|7427 SHEILA E. waRNER BROS 1-25107 (8.98) THE GLAMOURQUS LIFE
25 25 12 SHEENA EASTON @ Emi-AMERICA ST-17132 (8 98) A PRIVATE HEAVEN 87 84 15 IRON MAIDEN ® CAPITOL ST-12321 (8 98) POWER SLAVE
25 | 21 | 21 | 19 | JULIOIGLESIAS A coLumeiaqc 39157 1100 BEL AIR PLACE 8 | 80 | 82 | 7 | LGEILSBAND =~ YOU'RE GETTIN' EVEN WHILE 'M GETTIN' ODD
21 21 6 DEEP PURPLE MERCURY 824003-1/POLYGRAM (8.98) PERFECT STRANGER 89 | 100 5 RICK SPRINGFIELD MERCURY 824107-1/POLYGRAM (8 98) " BEAUTIFUL FEELINGS
@ 28 28 14 KISS MERCURY 822495-1/POLYGRAM (8 98) ANIMALIZE 84 | 91 6 THE WHO mca 2-8018(10.98) WHO'S LAST
28 % | 2 7 CULTURE CLUB vIRGIN/EPIC OE39881 WAKING UP WITH THE HOUSE ON FIRE 83 | 8 78 16 TALKING HEADS SiRe 1-25186/WARNER BROS (8.98) STOP MAKING SENSE
29 22 11 BARBRA STREISAND coLumBia QC 39480 EMOTION 84 86 30 112 | PRINCE A wARNER BROS 123720 (10 98) 1999
30 )30 | 27 TWISTED SISTER ® aTLANTIC 80156 (% 98 STAY HUNGRY 98 {110 | 7 SOUNDTRACK FANTASY WAM-1791 (19 98) AMADEUS
@ 36 43 .5 KENNY ROGERS AND DOLLY PARTON w2 A5L1.5307 (9.98)  ONCE UPON A CHRISTMAS 86 82 12 23 SCANDAL FEATURING PATTY SMYTH @ coLumBiaFc 39173 WARRIOR
. @ 37 47 4 DON HENLEY GEFFEN GHS 24046 WARNER BROS (8 98) BUILDING THE PERFECT BEAST 87 68 68 13 RICKIE LEE JONES wWARNER BROS. 25117-1 (8 98) THE MAGAZINE
(33)| NEWD FOREIGNER ATLANTIC 81999 (8.98) AGENT PROVOCATEUR 99 | 177 | 4 | TEENA MARIE epc e 39528 STARCHILD
3 | 3¢ | 31| 35 | JOHNCAFFERTY & THE BEAVER BROWN B. 4 £ppiE & THE CRUISERS-SOUNDTRACK 89 | 92 | 88 | 73 | BILLY JOEL A cotumen oc 38837 AN INNOCENT MAN
@ 39 37 71 MADONNA A SIRE 1.23867/WARNER BROS. (8.98) MADONNA 93 | 118 |- 5 SHALAMAR sOLAR 60385/ELEKTRA (8.98) HEARTBREAK
45 | 52 4 BARRY MANILOW ARISTA AL 8-8254 (8 98) 2:00 A.M. PARADISE CAFE 91 94 | 102 | 107 | MICHAEL JACKSON A £PIC Qf 38112 THRILLER
37 |35 1 3 9 PAUL MCCARTNEY coLUMBIA SCT 39613 GIVE MY REGARDS TO BROAD STREET 95 | 112 |. 8 THE TEMPTATIONS GORDY 6119 GL/MOTOWN (8 98) TRULY FOR YOU
40 40 24 THE TIME @ warRNERBROS. 25109-1 (8.98) ICE CREAM CASTLE 109 | 13| 37 STEVE PERRY A cOLUMBIAFC 39334 STREET TALK
39 | 38 | 38 | 50 | VANHALEN A WARNERBROS. 1-23985 (8.98) 1984 94 | 91 [ 8 | 23 | BILLY SQUIER A camTOLST12361 (8.98) SIGNS OF LIFE
0 | 3 35 12 DAVID BOWIE A EM AMERICASJ-171138 (8.98) TONIGHT @ 100 | 106 | 6 THE WHISPERS soLAR 60382 /ELEKTRA (8.98) SO GOOD
a1 | 33 | 33 17 | FRANKIE GOES TOHOLLYWOOD - WELCOME TO THE PLEASURE DOME 9% | 9 | 81 | 37 | LAURABRANIGAN ® aTLaNTIC80147 (898) SELF CONTROL
a2 42 Y, ”gl 7 TOTO coLumBIA QC38962 ISOLATION 97 g& »SQj e 9*3: UB 40 a&m sp-5033 (8.98) GEFFREY MORGAN
@ 43 HE MIDNIGHT STAR SOLAR 60384/ELEKTRA (8.98) PLANETARY INVASION 98 | 97 83 | 25 | ELTON JOHN ® GEFFENGHS 24031/WARNER BROS. (8.98) BREAKING HEARTS
4 3 22 SAMMY HAGAR @ GEFFEN GHS24043 /WARNER BROS. (8.98) VOA 99 | 8 15 2 28 ROD STEWART A WARNER BROS. 25095-1 (8.98) CAMOUFLAGE
.52 | 54 | 11 | GENERAL PUBLIC iRS. 5P-70046/A8M (5.98) ALL THE RAGE 102 | 109 { 8 | ELVISPRESLEY RcacCPM6-5172(49.95) A GOLDEN CELEBRATION
4% | 46 | 46 | 11 | ROGER HODGSON asmsP-5004 (8.98) IN THE EYE OF THE STORM 101 | 88 | 92 | 60 | NIGHT RANGER A CAMEL/MCA 5456 (8.98) MIDNIGHT MADNESS
a7 | 80 |“5 | TRIUMPHwmcass37 8.98) THUNDER SEVEN 102 | 79 | 67| 11 | JOANJETT & BLACKHEARTS GLORIOUS RESULTS OF A MISSPENT YOUTH
48 56 7 WHODINI ARiSTA 8251 (8.98) ESCAPE 103 | 104 | 93 43 SCORPIONS A MERCURY 814-98101/POLYGRAM (8.98) LOVE AT FIRST STING
9 | M4 39 12 JEFFREY OSBORNE A&M Sp-5017 (8.98) DON'T STOP 104 | 96 | 98 12 THE DAZZ BAND MOTOWN 6117ML (8.98) JUKEBOX
54 59 16 | JACK WAGNER QWEST 1-25214/WARNER BROS. (8.98) ALL | NEED 128 | 140 | 47 BRUCE SPRINGSTEEN coLumla JC 33795 BORN TO RUN
51 51 43 | 90 ZZ TOP A WARNER BROS. 123774 (8.98) ELIMINATOR 107 | 107 | 65 MOTLEY CRUE A ELEKTRA 60289 (8.98) SHOUT AT THE DEVIL
52 53 53 15 SURVIVOR scOTTIBROS. FZ 39578 /EPIC VITAL SIGNS 107 | 103 | 79 9 | GROVER WASHINGTON JR. ELEKTRA 60318 (8.98) INSIDE MOVES
53 | 41 | 347 11 | SOUNDTRACK ® capiToL 5v-12371(9.98) TEACHERS @ 126 | 141 | 6 THE JUDDS RCA/CURB AHL1-5319 (8.98) WHY NOT ME
54 | 56 | 4l 14 DENNIS DEYOUNG A&M SP-5006 (8.98) DESERT MOON 109 | 101 | 87 | 18 KROKUS ARISTA AL8-8243 (8.98) THE BLITZ
55 | 55 | 57 10 | DAN HARTMAN mcCa 5525 (8 98) | CAN DREAM ABOUT YOU 115 | 145 | 67 LINDA RONSTADT A ASYLUM 60260 /ELEKTRA (8.98) WHAT'S NEW

O Products with the greatest sales gains this week. ® Recording industry Assn. Of America (RIAA) seal for sales of 500,000 units. A RIAA seal tor sales of one million units. *CBS Records does not issue a suggested list price for its product.
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Jan. 18 in Texas, with

..newsline...

SEVEN SONGWRITERS WILL BE INDUCTED into the Songwriters Hall of Fame
March 18 at annual ceremonies at the Waldorf Astoria in New York.
They are: active before 1955 — Saul Chaplin, Gene DePaul and Don
Ray; active after 1955 — Kris Kristofferson, Jerry Leiber & Mike
Stoller and Charlie Strouse. In addition to those elected by Hall mem-
bers and media reps, Fred Rose and Carolyn Leigh were named by the
board as posthumous members. Also, previous inductee Alan Jay Ler-
ner receives the Johnny Mercer Award, while a Lifetime Achievement
Award is to be announced shortly before the dinner.

SPEAKING OF WRITER (AND PUBLISHER) AWARDS, the National Music Publish-
ers’ Assn. has decided to scratch its five-year-old annual song awards
program, effective this year. The board, an announcement says, has
approved a ‘“new, innovative focus for recognition of excellence.” It
will all be spelled out sometime in the spring.

HOW ABOUT BLIMP ADS? Fuji is letting its lease expire on the only airship
for any advertiser’s message. So United States Skyships of San Pedro,
Calif. says it’s available for the asking fee of $325,000 to $350,000 a
month plus optional extras. The blimp can be flown six days a week or
80 hours a month, allowing one day a week for maintenance. Mean-
while, Skyship 500 is being stripped of Fuji’s familiar green color.

RECENTLY REUNITED AFTER 10 YEARS, Deep Purple starts a 50-market tour
ur coordination and production by Pace Con-
certs. The rockers’first album in 11 years, “Perfect Strangers,” is on
Mercury/PolyGram under terms of a longterm recording agreement.

AN EMPLOYEE STOCK GRANT of 19,200 shares of the company’s common
stock to employees below the level of vice president is on its way from
MTV Networks Inc. The company says it plans to purchase these
shares on the open market and award them on the basis of 25 shares
per year of service, with a maximum of 100 shares per employee.

New (Companies

Police Force Records, formed by
Todd Lawrence. First release is an
album entitled “Vietimz,” featuring
Sean Atomik. 211 Main St., Suite 2,
Oneonta, N.Y. 13820.

Radiovision International, formed
by Jo Manuel and Kevin Wall. Com-
pany will specialize in packaging,
production and international distri-
bution of music-oriented programs.
136 Waverly Place, Suite 5D, New
York, N.Y. 10014; (212) 807-8947.

Atomic Records Corp., formed by
Howard R. Bowler. The label’s first
release, a 12-inch single entitled
“South Of The Border” featuring
Laura Lopez, will be targeted to-
ward the dance market. 55 Bethune
St., New York, N.Y. 10014; (212)
675-1485.

Workday World Productions,
formed by Howard Massey. A full-
service production company offer-
ing synthesizer programming ser-
vices and original music for all visu-
al media. First signing is British
band Blo The Flo. 75 Rockefeller
Plaza, Suite 319, New York, N.Y.
10019; (212) 519-2733.

Booster Records, formed by Allan
Sabenorio. Company will emphasize
“cinematic dance/rock and new folk
music.” First release is an EP, “The
Baysies.” P.O. Box 56821, Hayward,
Calif. 94545; (415) 889-7225.

Zion Films International Ltd., a
film production company that also
handles merchandise and manage-
ment affairs, formed by Paul
Gunezler and Maurice Kowalski. 26
Herzog Johann St., 8000 Munich 60,
West Germany; 089/88-48-02. Telex:
5213659 shad-d.

CBT Records, a label providing
management and other services on

.| TOUCH That DIAL!

a percentage basis to new and un-
known country artists, formed by
Roy Haws. P.O. Box 1464, Jackson-
ville, Tex. 75766; (214) 586-1828.

Spotlight Entertainment Agency,
formed by Carol Bach and Daniel
Diveley. Company specializes in
booking live musical entertainment,
dance and theatre productions in
the Midwest. 306 N. Grand Blvd.,
Suite 201, St. Louis, Mo. 63103;
(314) 531-0116.

Write-on Promotions, a graphic
arts company, formed by Paul G.
Hichak. Firm will focus on provid-
ing art direction, typesetting and
printing for music industry clients.
19 W. 44th St., Suite 309, New York,
N.Y. 10036; (212) 354-4082.

Jay Gold Music, a pop/rock/con-
temporary-oriented publishing com-
pany, formed by Jay Gold. 67-50A
195th Lane, Fresh Meadows, N.Y.
11365; (718) 454-7008.

Winston Music Co. and Honey
Music Co., international music pub-
lishing companies, formed by Ste-
phen Shane. 4380 Lemp Ave., Studio
City, Calif. 91604; (818) 508-7434.

Get fast results with ACTION-
MART, the Billboard Classi-

fied. 5 OO
SN
@) ~
oRle
Call our Hotline at (800) 223-7524.

and tell Jeff you want to see some
Action!

EXECUTIVE TURNTABLE

(Continued from page 4)

Dick Witte is appointed vice president of Caballero Home Video in Can-
oga Park, Calif. He was head buyer and booker for the Pussycat Theatres.

Alan Benjamin is named Southeastern regional sales manager for Em-
bassy Home Entertainment, based in Atlanta. He was Western regional
sales manager of video products at WEA/Warner Home Video.

PUBLISHING. Intersong-International moves its U.S. headquarters from New
York to Los Angeles, with Marla McNally promoted to manager of talent
acquisition. She had been operating from the New York office, where she

was international manager.

MTM Music Group, Nashville, names Bernie Walters professional man-
ager of its publishing division. He joins from Leon Russell Enterprises,

where he served in a similar capacity.

PRO AUDIO/VIDED. Garry Templin joins Electro-Voice Inc. as Central regional
sales manager in Buchanan, Mich. He was vice president of Cambridge

Marketing Group.

Carl Birns is named Midwest regional sales manager of VCA Duplicat-
ing Corporation/Midwest in Des Plaines, Ill. He joins from Osawa & Co.,

where he was sales manager.

11el1nes

BIRTHS
Girl, Teri Ellen, to David and
Dayna Schlang, Dec. 5 in New
York. He is president of One Way
Records Inc.

Girl, Anna Christine, to Elisabeth
and Bill Stagg, Dec. 9 in Durham,
N.C. She is publicity manager at
Record Bar’s home office.

Boy, Will Samuel, to Elaine Ganick

and Woody Bowles, Dec. 10 in-

Nashville. She handles the Nash-
ville segments for the nationally
syndicated ‘“Entertainment To-
night.” He is an artist manager.

Twins, Kimberly Joy and Tiffany
Kara, to Danielle and Terry Ellis,
Dec. 12 in London. He is founder
and former co-chairman of Chrysa-
lis Records.

Girl, Tierney Kyle, to Robbin and
Kyle Ahrold, Dec. 12 in Manhattan.
He is vice president of communica-
tions for RCA Records.

Boy, Justin Tyler, to Kathy and
George Vann, Dec. 20 in Texas. She
is an account service representative
for CBS Records.

MARRIAGES
Mitchell Kanner to Pam Windo,
Dec. 15 in Woodstock, N.Y. He is na-
tional director of promotion for
Main Street Records. She is a sing-
er/songwriter.

Bette Midler to Martin von Hasel-
berg, Dec. 15 in Las Vegas. She is a
singer/performer. He is a perfor-
mance artist and commodities trad-
er.

Charles B. “Chuck” Kramer to
Mary M. Seavola, Dec. 17 in New
Jersey. He is co-owner and air per-
sonality at WDVR.

DEATHS
John Foley, 43, Dec. 20 in Char-
lotte, N.C. He was local promotion
manager for PolyGram Records in
Charlotte.

Larry Knight, 38, of pneumonia
Dec. 17 in San Diego. The veteran
radio programmer was program di-
rector of KLZZ there. (Separate
story, page 11.)

Lee Michaels, 37, in an automobile
accident Dec. 18 in Atlanta. He was
president of Burkart/Abrams’ “Su-
perStars” format division. (Sepa-
rate story, page 11.)

Bubbling [Under

THE TOP 200 ALBUMS

201
202
203
204
205
206
207
208
209
210

JANE FONDA PRIME TIME

SHEENA EASTON SHEENA

THE HOT 100 SINGLES

101
102
103
104
105
106
107
108
109
110

TEARS THE FORCE MD'S
SKYLARK LINDA RONSTADT

RAIN FOREST PAUL HARDCASTLE

HANG ON TO YOUR LOVE SADE
THE PRICE TWISTED SISTER

GOTTA GET YOU HOME TONIGHT EUGENE WILDE
TOMMY BOY 848

ASYLUM 7-69671 (ELEKTRA)
NO ONE'S GONNA LOVE YOU THE S.0.S. BAND
PROFILE 7059
JAIL HOUSE RAP FAT BOYS suTra027

THE WORD IS OUT JERMAINE STEWART  ARISTA 1-9256
CONTAGEOUS THE WHISPERS SOLAR 7-69683 (ELEKTRA)
PORTRAIT 37-04664 (EPIC)
ATLANTIC 7-89591

BRUCE SPRINGSTEEN NEBRASKA coLuMBIA QC 38358
ELEKTRA 60382
SPYRO GYRA ACCESS ALL AREAS  mca 2-6983
EVELYN “CHAMPAGNE” KING SO ROMANTIC
SOUNDTRACK BREAKIN' 2 ELECTRIC BOOGALOO
LAURIE ANDERSON UNITED STATES LIVE  WARNER BROS. 25192-1
JOHN DENVER GREATESTHITSVOL. 3
MOTORHEAD NO REMORSE BRONZE 90233 (ISLAND/ATCO )
EMI-AMERICA ST 17049
MERCYFUL FATE DON'T BREAK THE OATH

RCA AFL 1-5308

POLYDOR 823606-1

RCAAJL1-5313

COMBAT MX 8011

PHILLY WORLD 7-96919 (ATCO)

TABU 4-04665 (EPIC)

(Calendar

Weekly calendar of trade shows,
conventions, award shows, semi-
rars and other notable events.
Send information to Calendar,
Rillboard, 1515 Broadway, New
York, N.Y. 10036.

JANUARY

Jan. 5-8, 1985 Winter Consumer
Electronic Show, Convention Cen-
tar, Las Vegas. (202) 457-8700.

Jan. 10, second annual New
York Market Radio Broadcasters
Assn. Sales Seminar, Grand Hyatt
Hotel, New York. (212) 935-4477.

Jan. 10-12, Utah Broadcasters
Assn. Annual Winter Convention,
St. George Hilton Inn, St. George,
Utah. (801) 678-2261.

Jan. 10-14, NATPE Internation-
al’s 22nd annual Programming
Conference, Moscone Center, San
Francisco. (212) 687-3484.

Jan. 11-20, Rock In Rio Festival,
F.io de Janeiro, Brazil. (212) 947-
0515.

Jan. 14-18, second annual Inter-
national Software Update, Kahala
Eilton Hotel, Oahu, Hawaii. (800)
732-2300. In California: (415) 924-
1194.

Jan. 15-16, Future Computing
Seminar, Weston Hotel, Dallas.
(214) 437-2400.

Jan. 17-20, fifth annual Perfor-
mance Summit Conference, Sher-
aton Premier Hotel, Universal City,
Calif. (800) 433-5569.

Jan. 26-29, sixth annual RAB
Sales Seminar, Amfac Hotel, Dal-
las. (212) 599-6666.

Jan. 28, 12th annual American
Music Awards, Shrine Auditorium,
Los Angeles. (213) 655-5960.

Jan. 28-Feb. 1, Midem, Palais des
Festivals, Cannes, France. (516)
354-3686.

Jan. 29-Feb. 1, sixth annual Box
Cffice Management International
Conference & Exhibition, Royal
York, Hotel, Toronto. (212) 570-
1099.

FEBRUARY

Feb. 1-3, National Assn. of Mu-
sic Merchants Winter Market, An-
aheim Convention Center, Ana-
hzim, Calif. (619) 438-8001.

Feb. 3-6, 42nd annual National
Religious Broadcasters Conven-
tion, Sheraton Washington Hotel,
Washington, D.C. (201) 428-5400.

Feb. 16, Christian Songwriters’
Conference—West Coast, Proud
Bird Restaurant, Los Angeles.
(213) 463-7178.

Feb. 19-24, NACA National Con-
vention, Hyatt Regency, Chicago.
(803) 782-7121.

Feb. 20-23, Computer Business
Graphics, Bonaventure InterConti-
nental Hotel, Ft. Lauderdale, Fla.
(212) 233-1080.

Feb. 26, 27th annual Grammy
Awards, Shrine Auditorium, Los
Angeles. (818) 843-8233.

MARCH

March 7-8, International Sports
& Entertainment Law Confer-
ence, Univ. of Miami Conference
Center, Miami. (305) 372-0140.

March 13, 10th annual Big Apple
Radio Awards Ceremony, New
York Market Radio Broadcasters
Assn., Sheraton Centre Imperial
Bellroom. (212) 935-4477.

March 29-April 1, 1985 NARM
Canvention, Diplomat Hotel, Hol-
lywood, Fla. (609) 424-7404.

March 31-April 3, Northeast Ex-
hibitions, Softcon ’85, Georgia
World Congress Center, Atlanta.
(617) 739-2000.
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¢ ¢
s /&/8/F «/&/E/F
A v/ > < /& <
/L 3 & /S ) <
/] 2 O A & &)
o /& /) o/ ARTIST TITLE o /& /&) &/ ARTIST TITLE
/T /a0 /S8 LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* /I /)~ S LABEL & NUMBER/DISTRIBUTING LABEL (SUG LIST PRICE)®
@ 114 | 99 27 SOUNDTRACK A ARISTA AL8 8246 (8 98) GHOSTBUSTERS 156 | 159 | 164 | 57 DURAN DURAN A CAPITOLST-12310 (8 98) SEVEN AND THE RAGGED TIGER
112 105 | 76 8 AC/DC ATLANTIC 80178 (6 98) '74 JAILBREAK 157 1158 1170 | 5 ELVIS PRESLEY Rca AFM1-5182 (8 98) ROCKER
113 | 113 | 101 | 11 ANNE MURRAY CAPITOL ST-12363 (8 98) HEART OVER MIND 158 | 163 | 155 | 23 | QUIET RIOT A PasHA QZ 39516 EPIC CONDITION CRITICAL
114 | 110 | 114 | 13 WYNTON MARSALIS coLumMBIA FC29530 HOT HOUSE FLOWERS 159 | 143 { 125 { 30 LOU REED RCa AFLI-4998 (8 98) NEW SENSATIONS
115 | 118 | 96 21 BOB MARLEY AND THE WAILERS ISLAND 90163/ATCO (8 98) LEGEND 160 | 160 | 163 7 RICHARD CLAYDERMAN COLUMBIA BFC 39503 AMOUR
116 | 112 | 105 | 22 PETER WOLF EMI-AMERICA SJ 17121 (8 98) LIGHTS OUT 161 | 152 | 151 | 63 PHIL COLLINS ATLANTIC S016029 (8.98) FACE VALUE
@ 124 | 154 | 13 DOKKEN ELEKTRA 60376 (8 98) TOOTH & NAIL 162 | 148 | 147 | 23 WILLIE NELSON cOLUMBIA FC 39145 CITY OF NEW ORLEANS
118 | 119 | 121 19 THE S.0.S. BAND 14BUFZ 39332 /EPIC JUST THE WAY YOU LIKE IT 163 | 133 | 111 8 JOHN SCHNEIDER mca 5495 (8 98) TOO GOOD TO STOP NOW
129 | 124 | 25 DIO @ wARNER BROS 25100-1 (8.98) THE LAST IN LINE 170 1 185 | 15 METALLICA ELEKTRA 60396 (8 98) RIDE THE LIGHTNING
153 { — | 3 | MANNHEIMSTEAMROLLER = MANNHEIM STEAMROLLER CHRISTMAS 165 | 165 | 171 | 4 | CAT STEVENS asmsp-3736898) FOOTSTEPS IN THE DARK
AMERICAN GRAMAPHONE AC L9284 (8.2
@2])| 139 | 146 | 6 | SOUNDTRACK winDHAM HiLL WH1039 A&M (9 98) COUNTRY 166 | 172 | 174 | 4 | ANDREAS VOLLENWEIDER c8s Fm 37827 CAVERNA MAGICA
@ NEW)D BOB DYLAN COLUMBIA 39944 REAL LIVE 176 | 184 | 15 | BRUCE COCKBURN GOLD MOUNTAIN GM 80012/A&M (8.98) STEALING FIRE
23| 125 | 130 | 6 | ANDREASVOLLENWEIDER:yND THE GARDENS BEHIND THE WALL UNDER THE TREE 168 | 174 | 175 | 63 | BRUCE SPRINGSTEEN columsia e 236854 THE RIVER
124 | 123 | 127 | 29 | STEVIE RAYVAUGHAN & DOUBLE TROUBLE COULDN'T STAND THE WEATHER 169 | 167 | 166 | 14 | W.AS.P.capmoLsT.12343(598) WAS.P.
125 | 127 | 123 | 116 | LIONEL RICHIE A MOTOWN 6007 ML (8 98) LIONEL RICHIE 175 | 195 | 4 LOS LOBOS WARNER BROS 25177-1 (8 98) HOW WILL THE WOLF SURVIVE
126 |1 130 { 133 | 25 JACKSONS A EPIC QF 38946 VICTORY 171 | 171 § 173 5 JEAN-LUC PONTY ATLANTIC 80185 (8 98) OPEN MIND
127 | 111 | 104 | 32 BANANARAMA LONDON 820165 POLYGRAM (8 98) BANANARAMA 172 | 178 | 181 5 THE JUDDS RCA/CURB MHL1-8515 (8.98) THE JUDDS
128 | 122 {122} 11 APOLLONIA 6 WARNER BROS 25108-1 (8 98) APOLLONIA 6 173 | 142 | 134 | 16 DONNA SUMMER GEFFEN GHS 24040 /WARNER BROS (8 98) CATS WITHOUT CLAWS
129 [ 131 | 131 | 16 VANITY MOTOWN 6102 ML (8 98) WILD ANIMAL 174 | 145 | 120 | 11 JETHRO TULL CHRYSALIS FV 41461 UNDER WRAPS
130 | 121 § 115 | 13 PAT METHENY GROUP £cm 25008 1/WARNER BROS (9 98) FIRST CIRCLE 175 1 134 | 132 | 43 THOMPSON TWINS A ARISTA AL-8-8200 (8 98) INTO THE GAP
@ 136 | 152 6 PLANET P PROJECT mca 2-8019 (10 98) PINK WORLD 176 | 155 { 161 | 11 EARL KLUGH capToL ST 12372 (8 98) NIGHTSONGS
132 | 132 | 128 | 30 VARIOUS ARTISTS MOTOWN 6094 ML (9 98) MORE SONGS FROM THE BIG CHILL 177 | 150 | 150 9 STEVE MILLER BAND CAPITOL ST-12339 (8 98) ITALIAN X RAYS
133 | 106 | 94 13 THE EVERLY BROTHERS MERCURY 822431-1 'POLYGRAM (8 98) EB 84 178 | 177 | 143 | 30 TEDDY PENDERGRASS ® ASYLUM 60317 ELEKTRA (8 98) LOVE LANGUAGE
134 | 117 | 119 | 13 | QUEENSRYCHE EMI-AMERICAST-17134 (8 98) THE WARNING 179 | 181 | — 3 SOUNDTRACK CASABLANCA 822942 1| POLYGRAM (9 98) THIEF OF HEARTS
135 { 140 | 148 | 29 RUN-D.M.C. PROFILE PRO 1202 (8 98) RUN D.M.C. 183 1 186 | 20 GRIM REAPER RCA NFL1 8038 (6 98) SEE YOU IN HELL
136 | 108 | 108 | 12 VARIOUS ARTISTS wWINDHAM HILL WH 1015 A&M (9.98) SAMPLER '84 181 | 184 | 187 7 TEXTONES GOLD MOUNTAIN 86010 /A&M (6.98) MIDNIGHT MISSION
@ 164 | 179 4 JOHN PARR ATLANTIC 80180 (8 98) JOHN PARR 182 | 188 | — 3 ALPHAVILLE ATLANTIC 80166 (8.98) FOREVER YOUNG
138 | 138 | 142 | 21 | NEIL DIAMOND coLumsia QC 39199 PRIMITIVE 183 | 189 | 199 | 57 | U2 @ ISLAND 90127/ATCO (5 98) UNDER A BLOOD RED SKY
139 | 135 | 135 | 18 NEWCLEUS SUNNYVIEW SUN 4901 (8 98) JAM ON REVENGE 184 | 187 | — | 65 DAVID BOWIE EMI-AMERICA ST-17093 (8 98) LET'S DANCE
140 | 137 | 126 8 SHADOWFAX WINDHAM HILL WH-1038/A&M (9.98) THE DREAMS OF CHILDREN 185 | 185 | 190 2 THE FORCE MD'S T0oMMY BOY TBLP 1003 (8.98) LOVE LETTERS
141 | 116 | 116 | 35 | SOUNDTRACK/RICK SPRINGFIELD A RCA ABL1.4935 (9 98) HARD TO HOLD 19 | — | 3 | SOUNDTRACK POLYDOR 823770-1 /POLYGRAM (9 98) DUNE
142 | 146 | 129 | 34 WHITESNAKE GEFFEN GHS-40 1 8/WARNER BROS. (8 98) SLIDEIT IN 187 | 190 { 194 | 18 THE OAK RIDGE BOYS MCA 5496 (8 98) GREATEST HITS, VOL. 2
149 | 160 | 76 MIDNIGHT STAR A SOLAR 60241 /ELEKTRA (8.98) NO PARKING ON THE DANCE FLOOR @ 1894 | — 3 EUROGLIDERS coLumBia 39588 THIS ISLAND
144 | 144 | 149 | 48 | ALABAMA A RcaAHL1-4939 (8 98) ROLL ON 195 | — | 3 | ARMORED SAINT CHRYSALISFV 41476 MARCH OF THE SAINT
169 | 156 | 553 | PINK FLOYD @ HaRVESTST 11163/CAPITOL (8 98) DARK SIDE OF THE MOON NEW) THE CARPENTERS AtM 5P-3270 (5 98) OLD FASHION CHRISTMAS
156 | 165 | 7 | STONE FURY mcas5522(8.98) BURNS LIKE A STAR NEWD MANHATTAN TRANSFER ATLANTIC 81233 (8 98) BOP DOO-WOP
147 ¢ 120 | 117 7 MOLLY HATCHET tpic FE39621 THE DEED IS DONE 192 [ 192 | 192} 78 U2 @ 1SLAND 90067 7ATCO (8.98) WAR
148 | 141 } 137 | 36 R.E.M. RS SP 70044/A&M (8.98) RECKONING 193 | 180 | 162 | 17 MTUME epic FE 39473 YOU. ME AND HE
149 | 147 | 134 | 13 KURTIS BLOW MERCURY 822420-1/POLYGRAM (8 98) EGO TRIP 194 | 161 | 139 g GEORGE STRAIT Mca 5518 (8 98) DOES FORT WORTH EVER CROSS YOUR MIND
151 | 153 | 52 PRINCE @ WARNER BROS. BSK 3601 (6 98) CONTROVERSY NEW) ) AUTOGRAPH RCANFL!-8041 (8 98) SIGN IN PLEASE
NEW) FAT BOYS SUTRA SUS1015 (8.98) FAT BOY'S 196 | 186 | 189 | § ALICIA MYERS mca 5485 (8.98) | APPRECIATE
152 | 154 | 136 | 47 SOUNDTRACK A COLUMBIA IS 39242 FOOTLOOSE 197 | 162 | 157 13 STEPHANIE MILLS CASABLANCA 822421-1/POLYGRAM (8.98) I'VE GOT THE CURE
153 | 157 | 159 15 JEFFREY OSBORNE ® A&M SP-4940 (8 98) STAY WITH ME TONIGHT 198 | 173 | 180 72 BRUCE SPRINGSTEEN coLumBIA JC 35311 DARKNESS AT THE EDGE OF TOWN
NEW} EURYTHMICS RCA ABL1—5349 (8.98) EURYTHMICS (1984) 199 | 191 | 197 44 PRINCE ® WARNER BROS BSK 3478 (6.98) DIRTY MIND
155 | 166 | 169 | 23 | BANGLES coummasrc 39020 ALL OVER THE PLACE 200 | 168 | 138 | 8 | LET'S ACTIVE (ks 56-70648/a8m 3.98) CYPRESS
TOP 200 ALBUMS Az (LisTED BY ARTISTS)
AC/DC 112 Dio 119 Julio Iglesias 25 Mannheim Steamroller 120 Planet P Project 2;31 I(B:ig Chill 627 Twisted Sister 30
Bryan Ad 10 Dokk 117 Iron Maid 79 T Marie Pointer Sisters ountry 121
Alabama anfia Dura:?)uran 4,156 Jron .al T Bzf)n:ﬂariaer; & Wailers 115 Jean-Luc Ponty 171 Dune 186 35401 6;91783' 192
Alphaville 182 Bob Dylan 122 eimainellacksoniiGe Wynton Marsalis 114 Elvis Prestey 100, 157 Footloose 152
Apollonia 6 128 Michael Jackson 91 Paul McCartney 37 Prince 84,150,199 Ghostbusters 111 Van Halen 39
Armored Saint 189 Sheilale Ny7e Rebbie Jackson 63 Metallica 164 Prince & the Revolution 1 Hard To Hold 141 Vanity 129
Ashiord & Simpson 56 Sheenalt asicniN22 packsonsygl 26 Pat Metheny G 130 Teachers 53 VARIOUS ARTISTS
Autograph 165 " Eurogliders 188 Al Jarreau 60 Nodmght Star 43, 143 Queensryche 134 Thies Of Hearts 179 More Songs From Big Chill 132
grap Eurythmics 154 Jethro Tull 174 ERIEAIRIEL GL) Quiet Riot 158 = LERS prejsongsikrom/EigiChilagts
Philip Bailey 61 Everly Brothers 133 Joan Jett 102 Stephanic{MIS LS ) pomaniininedi S SAmPIrRERICS
A n;naram’ oy Y Brothers B?,?"J S B & Steve Miller Band 177 REM. 148 Rick Springfield 81, 141 Stevie Ray Vaughan & Double
Ban = 1555 Fat Boys 151 E: Y j)eh 9 Molly Hatchet 147 REO Speedwagon 57 Bruce Springsteen 3, 105, 168, 198 Trouble 124
Pa'% t 14 Fixx 75 Aw"‘ f "J 8 Motley Crue 106 Ratt 74 Billy Squier 94 Andreas Vollenweider 123, 166
Bia an:tar 14 Force MD's 185 $;|clie dae 01"858 872 Mtume 193 Lou Reed 159 Cat Stevens 165 WASP. 169
Kugrtis Llslo;y 149 Foreigner 33 € Judds 17 Anne Murray 113 Lionel Richie 12, 125 Rod Stewart 99 J y k W 50
David Bowie 40, 184 Frankie Goes To Hollywood 41 Cr\aka Khan 21 Alicia Myers 196 Kenny Rogers 58 Stone Fury ) 146 Jgtr:m Waa?t?:r 65
Laura Branigan 96 J. Geils Band 80 Kin S8 Willie Nelson 162 E.“;"’RR"‘?Z:“ S el SETCIIER SRR Grover Washington Jr. 107
John Cafferty/Beaver Brown Band 34  ereral Public 45 Earl Kiugh 176 Real-de e d Diana Ross 73 Dorns Sommar. 133 L.
E::sCaE%enters 190 Grim llReaper 180 Egg&ith?g;ng 62 Niegv::i leRuasnger 101 Run-D.M.C. 135 Survivor 52 Wr:tesnlass:rsle
H " S.0.8.Band 118 Talking Heads 83 The Who 82
g:‘c'ﬁ:rgg Clgyderman 160 g:?yraamaga;oh:gates 7 Cyr,di Layper 9 (B):I: ?)Igg:naogi) 187 Scandal Fea}uring Patty Smyth 86 Temptations 92 Whodini .48
Bruce Cockburn 167 Sam Harris 59 Let's Active 200 Jetfrey Osborne 49, 153 John $chne|der 163 Textones 181 George Winston 76
Phil Collins 161 Corey Hart 69 Julian Lennon 18 Scorpions 103 Thompson Twins 175 Peter Wolf 116
Culture Club 28 Dan aanman 55 Huey Lewis & News 11 Ray Parker Jr. 64 Shadowfax 140 Time 38 Stevie Wonder 15
Los Lobos 170 John Parr 137 Shalamar 90 Toto 42
g::z llgandI l(z)né gg;;:ﬁ‘olz’;soiz 46 Madonna 2, 35 Teddy Pendergrass 178 Tommy Shaw 77 Triumph 47 2Z7Top 51
p Purple Honeydrippers 6 Manhattan Transfer 191 Steve Perry 93 SOUNDTRACKS Tina Turner 5
Bzm; :\eg::mgl s ga Bily ol 66 Barry Manilow 3%' Pink Floyd 145 Amadeus 85
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WINTER CES

(Continued from page 1)

attend both the VSDA and the
CES.”

As to the manufacturers’ com-
plaints regarding the lack of infor-
mation provided them by the EIA/
CES about specific dealers attend-
ing the convention, the spokesman
notes: “We don’t share our lists at

all; they’re our lifeblood. That is a
policy that extends across the
board—press, attendees, every-
thing. The only list we do share is
the exhibitors.”

According to a spokesperson for
the Compact Disc Group (CDG),
CD will have a “‘strong presence’” at

VIDEO PRICE DROPS

(Continued from page 3)

does duplication for both RCA/Co-
lumbia and Paramount; cost shav-
ings by the firm and the short
length of the programming involved
has reportedly enabled the firm to
duplicate copies for approximately
$1 each, instead of the usual $3.

Clott refuses to give numbers,
but does admit that duplication
costs dropped significantly in 1984.
At the same time that his firm es-
tablished the $14.95 price point, it
also released ‘‘Star Trek III: The
Search For Spock” at $29.95 and ex-
tended the time the first two fea-
ture film episodes of “‘Star Trek”
would be on the market at $24.95.

Keeping new outlets supplied
with sell-through product was a ma-
jor reason for the new and contin-
ued low prices, Clott admits. He
says Paramount also believes that a
large potential market exists for the
“Star Trek” television episodes, de-
spite their extended and continuing
exposure on syndicated television.

The “Star Trek” episodes will be
mastered from original negatives,
and each episode will contain four
minutes that was cut out when it
went into syndication.

Besides special marketing and co-
op plans, Paramount will also give
special display stands to qualifying
retailers via their distributors. Dis-
play stands have proven a powerful
tool in selling under-$20 product, as
Kartes Video Communications has

shown with its line of public domain
films at $19.95 (Billboard, Nov. 3).
In order to achieve its $14.95 price
point, Paramount has reportedly
had to shave distributor margins.
Ordinarily, Paramount sells product
to distributors at around 37% off of
retail list; the tv episodes of “Star
Trek” are getting only 33% off, dis-
tributors say. But enthusiasm for
the new price was great enough
that almost none of them com-
plained about reduced profits.

the show, with a CDG information
center set up in the trade section, a
generic CD educational video for
sale to retailers at $40, and an up-
dated CD software catalog.

“A lot more dealers are getting
on board with Compact Dise,” says
the representative. “We feel we're
looking at more than half a million
disks to be sold in 1985.”

The CDG will also be visiting
hardware manufacturers at the
show in an effort to drum up new
recruits. “We're looking for 13 new
members at least,” says the spokes-
person. Membership dues range
from $1,500 for an associate mem-
bership to $10,000 for a firm with
gross sales in excess of $50 million.

New Compact Dise products to be
displayed at the show include Den-
on’s CD-ROM system, as well as a
Denon CD “‘changer,” capable of
playing up to 12 disks at a time.
Technics will be on hand with a
range of new CD players, as well as
some new entries into the field of
home PCM digital recording, the

HOLIDAY SALES

(Continued from page 1)

anticipate that that surge will give
us a 5%-10% increase on the month
overall. We also anticipate that
business will be very strong
through New Year’s.”

A similar photo finish was devel-
oping at Record Bar, with the 157-
store North Carolina-based chain
reporting its biggest grosses to
date on Dec. 22. Chain vice chair-
man Bill Golden says that having
the biggest weekend in Record
Bar’s history helped to make a good
nine-week period.

With few late-breaking hit al-
bums, retailers reported strong
sales for established sellers and un-
usually strong catalog sales. “The

Desngn art, type, color separa-
tions, printing, fabrication. Let us
work for you—find out what quali-

ty, reliability & service mean.

Lee Myles Associates, Inc.
160 East 56th Street Dept. N2

\&YC NY 10022 Tel: 758- 323J

Serving the graphic needs of the music Industry since 1952.

SANDY MILLER

of
I MILLERINTERNATIONAL !

will represent your product for
placement of master or
sub-publishing rights at MIDEM
with her extensive experience,
knowledge and
multi-national contacts
in the music business.

Contact:

SANDY MILLER of
MILLER INTERNATIONAL
111 W. 57th St., suite #1120
NYC 10019 (212) 245-4580
TELEX: 425289 WIZARD

siskmakers
f’” N
. °\

RECORD
PRESSING

We press 7' and 12 ,I
records 1]

L
L
s
127 jackets always n %

stock. White. blue. red
and black

'S!HD FOR
FHIGE I.IEET

CASSETTE
DUPLICATION

|I High speed duplication
2]l saves you money

g

,:. " Custom leaded blanks
| ! "-'}__al factory direct prices

A p &
il J Large & small
s quantities duplicated

DISKMAKERS INC. Philadeiphia Plant
925 Morih 3rd Stresl, Philadsiphia, Pa 19923

213-968-3185  215-837-2077

CALL TOLL FREE 1-800-468-3353

records that were hottest in late
September and early October were
on everyone’s list,”” says Kemp
Mills’ Applebaum. “And I could not
believe how strong Windham Hill
was.”

At Missouri’s eight Streetside
stores it was also a mix of catalog
and hits, according to buyer Tom
Lunt, who, aside fron strong Wind-

Assistance in preparing this story
provided by John Sippel and Earl
Paige in Los Angeles.

ham Hill sales, notes strong sales
by specialty items such as Elvis
Presley and Rolling Stones boxed
sets. “We also sold more Christmas
product than ever before,” he says.

Indie retailer Ed Commander at
Wilcox Records in Oklahoma City
also reports strong catalog re-
sponse for Windham Hill, and adds
that Mannheim Steamroller’s
Christmas album was his biggest
seller of the season.

Deep catalog also helped the Min-
nesota-based Great American/Wax
Museum post a 24.7% hike over last
year’s comparative figures, accord-
ing to chain head Ira Heilicher.

Carl Rosenbaum of Chicago’s
Flipside laid the unexpectedly
heavy catalog sales to a failure of
current titles. “That left a hole gift
buyers filled with catalog,” he says.
Compact Discs were also a strong
item for the Windy City firm.

In Buffalo, the 16 Cavages stores
racked up a strong finish with the
aid of crisp-but-not-cold weather.
The chain’s vice president, John
Grandoni, describes the season as
“real good.”

In Washington, D.C., David
Blaine of Waxie Maxie described his
holiday season revenues as ‘“‘excel-
lent.” He credited a push on cas-
settes and CDs with the upbeat re-
sults.

On the West Coast, business was
steady to good. In Los Angeles, Lou
Fogelman says his 32 Music Plus
stores had their biggest day on
Christmas Eve, while Sterling La-
nier of San Francisco’s Record Fac-
tory says his season was bailed out
during the last four shopping days.

SV-110 and SV-100. The SL-P50,
priced at $4,000, is Technics’ latest
professional CD player and fea-
tures a newly designed front panel
that allows engineers to monitor all
functions at a glance.

Denon will diversify its product
lines at this show, displaying entries
into the audio/video and car audio
fields for the first time. The firm
says its AVC-500 audio/video con-
trol center, priced at $375, is “the
first of a new range of audio/video
products from Denon,” and illus-
trates the growing importance of
the combination of the technologies.

Sony Consumer Products, coming
off a banner 1984 in which earnings
rose more than 139%, will feature
its products at a huge display area
which will incorporate a theatrical
show commemorating the firm's

25th anniversary. Sony may show
its new super-Beta format, which is
said to be able to approach three-
quarter-inch professional VCRs in
quality, according to Sony Consum-
er Products president Neil Vander
Dusen. Also on hand will be a new
line of Trinitron monitor/receivers.

Computer hardware and software
manufacturers will also be taking
center stage. New machines from
Commodore (the 128) and possibly
Atari (rumored to be acquiring the
powerful Mindset 16-bit machine)
will be on hand. Computer software
firms, holding steady in spite of the
severe shakeout experienced during
1984, will introduce many new en-
tertainment software programs,
particularly for the Apple Macln-
tosh and IBM PCjr, the two hottest
selling computers.

COPYRIGHT BATTLE

(Continued from page 4)

in opposing a home taping bill and a
royalty “tax.” Coalition advance
teams have already received “en-
thusiastic support” from student
consumer groups, they say.

¢ The coalition is cautiously mov-
ing to find support from record
stores, as well as audio shops and
other stores that sell blank tape or
hardware. They say they do not
think they will meet resistance from
the record labels, but would meet
any sort of possible distribution
penalty reaction head-on.

¢ ARRC is also meeting with yet
another traditional record industry
ally, the broadecasting industry. Co-
alition members say that radio sta-
tions, when told that the trickle-
down effects of a home taping bill
would include higher tape prices,
less off-the-air taping, and perhaps
lower ratings, are beginning to side
with the coalition’s strategy.

® The coalition, using the lessons
learned by the HRRC and the
VSDA last year, is forming a net-
work of grass-roots, letter-writing
supporters. ARRC is developing fill-
in cards to be made available at
store counters, or perhaps even in-
serted in Japanese-manufacturered
blank tapes and machines packaged
in this country. The coalition are
also contacting other groups that
might be convinced that even an ex-
emption from a home taping bill fee
might not be adequate: the blind,
the elderly, educational associa-
tions.

Some of these strategies are al-
ready in progress; others are just in
the planning stages. But ARRC, ac-
cording to officials, will go after
any audio home taping bill proposed
in the first session of the 99th Con-
gress—and money, they say, will be
no problem.

IMIC

(Continued from page 3)

and ramifications of the marriage of
sound and images in all its manifes-
tations.

The following day, Jan Timmer,
president of PolyGram, will be one
of the major contributors to an in-
depth session on the present and fu-
tare of the Compact Disc: the mar-
keting, the technological innova-
tions, the penetration and the
fature applications of laser-read
software. This will precede a free-
ranging discussion of all sound and
vision-carrier techniques.

As a preview to IMIC and by spe-
cial arrangement with Midem chief
Eernard Chevry, Billboard is pre-
senting an “IMIC at Midem” after-
noon on Jan. 29 in the Cannes Palais
des Festivals, at which Billboard
editor-in-chief Adam White will
chair a panel discussion on the im-
pact of music videos on the enter-
tainment industry, and the implica-
tions of the video explosion for the
future of the music business.

ary 28, 1985.

FREE OFFER EXTENDED
thru Feb. 1985

An expiration date of Dec. 31,
was announced in the audio portion of Eva-Tone’s Soundsheet
advertising insert in our recently distributed 1985 International
Buyer’'s Guide. We have extended the expiration date to Febru-
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CHAINS’ DIRECT MAIL CAMPAIGNS

(Continued from page 1)

rect mail dubiously, and others that
continue to see direct mail as mainly
a Christmas season medium. “It did
not fit our program last year or this
year,” says Jeff Louden, advertis-
ing director at Record Shop, Minne-
apolis, “‘but we are looking at it.”
In Hialeah Gardens, Fla., Peaches
Entertainment executive vice presi-
dent David Jackowitz reports his
Christmas direct mail piece hit 1.8
million copies and featured more
four-color than ever. He says he

wishes non-Christmas use was
possible.

“It’s [Christmas] the only season
when we can guarantee hits,”
Jackowitz says. “If we do one in
June, God knows what’s around.”

Like several others, Bob Tolifson
at Record Factory, San Francisco, is
ambivalent. He says a direct mail ef-
fort heralding video rental in a sub-
urban Colma unit offering free cou-
pons like Licorice’s ‘““was about
equal to the same thing in the pink

VIDCLIP COMPILATIONS

(Continued from page 1)

from a single artist or group. Tapes
by Culture Club, Duran Duran, Tina
Turner, Madonna and the Rolling
Stones are listed as the top perform-
ers.

Despite the joyous words issuing
from their fellows in the industry,
some manufacturers and distribu-
tors still have strong reservations
about the performance and poten-
tial of video clip compilations. Mi-
chael Oliveri of Vestron Video
warns that programs made up of
clips from a number of different
new artists rarely do well, and one
distributor says that the increase in
clip sales only reflects a generally
booming marketplace.

“Record stores in the last six
months now are really getting into
music video,” says Artec’s Perrault,
commenting that of the clip compi-
lation units he has sold, “‘the major-
ity of them have gone into mass
merchandisers and record stores.”

At Ingram Video, national and
house accounts sales manager Mea-
gan Burrows says that besides in-
creasing its unit volume, music vid-
eo in general has sharply upped its
market share in recent months
against other product categories.
“The accent is more positive now
than it was six months ago,” she
says.

In 1983, says Burrows, music vid-
€0 held a 5%-6% share of the home
video marketplace. This year that

PolyGram Cuts
List on Albums,
Ups Dealer Prices

LOS ANGELES PolyGram has re-
structured its pricing policies, effec-
tive Dec. 26, with list prices for im-
portant categories of album product
dropping $1, and dealer prices
raised approximately 1% on some
portions of the catalog.

The $11.98 list single digital LP or
cassette dipped to $10.98, while ana-
log and digital multiple-LLP or cas-
sette packages, which were $11.98
and $10.98 respectively, dropped to
$9.98 each. The Philips Living Ba-
roque series went from $7.98 to
$6.98, and the $12.98 PolyGram Spe-
cial Imports classics went to $11.98.
Multi-record classical CDs, which
were being billed at as much as
three and a half times the normal
cost of a CD, now will run $11, the
same cost as a single-pocket CD.

The 1% wholesale price boost af-
fects the PolyGram pop and classi-
cal albums, along with 12-inch sin-
gles and EPs. Not affected are sev-
en-inch singles, children’s records
and Compact Discs.  JOHN SIPPEL

number is up to 10%-12% for her
company, she claims. One strong el-
ement in the sales equation is re-
gionality, she says, noting that In-
gram’s “West Coast office has done
better than Nashville,” where the
company is based.

At the manufacturer level, music
video received its strongest boost in
recent times via RCA/Columbia Pic-
tures Home Video’s creation of its
MusicVision line (separate story,
page 21). The company says Mu-
sicVision will be marketed separate-
ly from its other product lines, and
be backed by a multi-million-dollar
advertising and promotion effort,
almost certainly the most costly in
music video's history.

“Music video now is doing signifi-
cantly better than it was 12 months
ago,” RCA’s Rob Blattner says. His
new line will open with 36 titles,
none of them priced above $30, and
two of them, compilations by Lionel
Richie and the Go-Go’s, selling for
$14.95.

RCA/Columbia created MusicVi-
sion because it “‘thought the mo-
ment was right for such an effort to
pay off,” says Blattner. His hope,
he adds, is that the effort will prove
a “total sell-through program.”

Manufacturers warn that al-
though music clip compilations are
doing better than they have before,
the total numbers racked up by each
title are still relatively small. A pro-
gram that sells more than 10,000
units is doing fairly well, and if
20,000 units are moved, “that figure
represents a good artist,”” says one
manufacturer.

At Sony Video Software Opera-
tions, marketing coordinator Andy
Schofer says that sales of his com-
pany’s Video 45 “‘are expanding
quite a bit.” Critical to any prod-
uct’s success is the performer, he
says, attributing much of the rise in
clip compilation volume to “the su-
perstar product that is coming out.”
Schofer also notes that chains such
as Camelot and Recordland have
significantly increased their in-
volvement with the genre.

Not all words on the video music
situation are positive. At VTR Video
Distributors, vice president Bill
Pasqualle says that music video is
“growing just because the industry
is growing,” and warns that, for his
company at least, “the jury is still
out.”

And at Vestron Video, Oliveri
says that the word he’s getting
from the marketplace is that most
compilations aren’t doing that well
at all. It's very difficult to get video
specialty retailers to accept and deal
with music product, he says.

“I would think that compilations
are not faring as well” as many dis-
tributors have said, says Oliveri.

section [of the local newspaper]. Of
course, Colma draws from a lot far-
ther away than the immediate
household area we targeted with di-
rect mail, so that has to be consid-
ered, too.”

Typifying general use of direct
mail is Camelot Enterprises which
is set to go with a 16-page, four-col-
or “Camelot Consumer Cashbook!”
with 22 coupons offering from $1 to
$20 off items, for a total value off of
$60 in the book. According to Paul
Anthony, the chain’s art director,
the piece will be in all stores and
mailed experimentally in three mar-
kets, with coupons redeemable Dec.
26-Jan. 20. “We may have our first
chainwide piece in March,” he adds.

Exemplifying yet another direct
mail benefit, more creativity, Came-
lot’s booklet includes a credit card-
size 1985 calendar backed with a
“Discount Card” identifying all
Camelot’s 1985 “Discount Days”
through next December.

The growing popularity of direct
mail among record/tape chains—

with Record Bar, for example, step-
ping its annual Christmas issue up
from 1.2 to 2.2 million, according to
marketing director Michael Vas-
sen—fits right in, says Roberta
Wexler of the Direct Mail & Market-
ing Assn.

“Junk mail is still around as a
term,” she says, “but it's less pejo-
rative now. The ability to target
consumers makes it relevant to
them. We can segment an audience
and target customers. There was
$12.9 billion spent in direct mail ad-
vertising in 1983, and consumers
are expected to purchase $44.4 mil-
lion in goods this year via the medi-
um.”

While costs for direct mail pieces
vary considerably, Pat Farin of
Advo, a leading direct mail firm,
says one estimate for a 500,000 mini-
mum print order could be $41 a
thousand. ‘“We also are doing a lot
of postcards, too, at 2/, cents
each—that’s postage, printing, ev-
erything.”

Four-color and other refinements

impact price accordingly, and most
chains are guarded about details,
with some using printers several
states away in order to save pennies
that mount into dollars quickly for
large print runs.

All surveyed note the lead time of
several months involved Camelot’s
Paul Anthony says. “We are learn-
ing direct mail pieces have a muck
greater life expectancy than news-
paper ads.”

Anthony and others also note that
record/tape chains’ more varied of-
ferings of late broaden the interest
of direct pieces. Vassen says per-
sonal stereo appears throughout
this year for the first time. Video is
also more prominently used by vari-
ous respondents, with Camelot’s
piece plugging, besides music, ev-
erything from Koss videocassette
cleaners to Pfanstiehl accessories to
Savoy cases to Eveready batter-
ies—spreading out co-op potential
as well.
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(Grass Route

BY KIM FREEMAN

A weekly column focusing on the
activities of independent labels
and distributors.

IN LIGHT OF a relatively quiet
holiday season as far as the new
goes, here’s a potpourri of recent
and forthcoming happenings on the
indie scene.

First off, the Emergency Rec-
ords crew sets its 1985 standards by
crossing Nolan Thomas’ “Yo, Little
Brother” onto the Hot 100, where it
enters at 85 as the only indie release
on this week’s list. Granted, the in-
dependent team has Mirage/Atlan-
tic’s help on the seven-inch version,
but Emergency’s coup with the
Thomas 12-inch was accomplished
in the midst of the label’s relocation
to 915 Broadway, New York, N.Y.
10010. The new phone number is
(212) 777-3200.

On returning from their gig with
the immensely successful Fresh
Festival tour, Sutra act the Fat
Boys came home last week to see
their self-titled debut album report-
edly pass the 300,000 sales mark.
While the album has been out just
seven weeks, Sutra’s assistant sales
manager Merril Kass is already
proceeding with his plans to cross
the record over to pop, a strategy
showing results this week as “Fat

Boys” enters the pop album chart at
151.

JOHNNY PAYCHECK of “Take
This Job And Shove It” fame is now
recording for the recently expanded
American Music Inc. label of Hen-
dersonville, Tenn. Paycheck’s 50th
album and AMI debut, “Survivor,”
ships this month. Paycheck joins
Joe Sun, Rich Landers, Backwater
and Roger Gore on the AMI roster
... Fleshtones founder Jone Weiss
now has an album, “Outta The
Nest,” on PVC/Jem with his band
the Vipers (not to be confused with
the Vapors of “Turning Japanese”
fame) ... dB’s founder Chris Sta-
mey is working on a second solo al-
bum, this time for New York’s Coy-
ote label . . . T. Lavitz, former key-
boardist with the Dregs (formerly
the Dixie Dregs), has signed a dis-
tribution deal between his own Ma-
con label and Landslide Records of
Atlanta. Lavitz’s debut ‘“Extended
Play” ships soon.

Reggae trumpet and flugelhorn
player Bobby Ellis now has a rec-
ord out on New York’'s Dublab la-
bel. Ellis, who has performed with
Bob Marley, Burning Spear, Jimmy
Cliff and others, makes his solo de-
but with “Shaka.” . .. Blondie’s
one-time keyboardist Jimmy Destri
joins forces with New York’'s Next
Plateau outfit for a rap disk enti-

tled “If It’s The Last Thing I Do.”
It’s a collaboration between Destri
and vocalist Keith Forsey, who are
performing as Risque ... The buzz
at Vanguard these days is the re-
lease of the Android Sisters’
“Songs Of Electronic Despair.” The
hot-wired creation of writer/lyricist
Tom Lopez, the Androids came to
Vanguard'’s attention via an appear-
ance on National Public Radio’s
“Ruby, The Adventures Of A Galac-
tic Gumshoe.”

In a case similar to last year's bat-
tle between Streetwise and MCA
over the use of the New Edition
name, Preppy Records’ Michael
Grunberg has opted to change the
name of his Flirts to Heartbreak
U.S.A. Grunberg says he has not
given up his fight with producer
Bobby Orlando, who claims that
the Flirts of “Don’t Put Another
Dime In The Jukebox” fame were
essentially a studio act he created.
As Preppy has already shipped its
Flirts album, Grunberg says ‘“‘for-
merly the Flirts” stickers will be ap-
plied to meet a court injunction
against using the name. Meanwhile,
Personal Records’ Flirts will kéep
their moniker and hopefully the suc-
cess that kept them on the dance
chart for several weeks last year.

(On the Beam

BY SAM SUTHERLAND

A weekly column focusing on de-
velopments in Compact Disc
Hardware and software.

CHILLED FILL: Amid the ongo-
ing anxiety attacks over the current
Compact Disc production crunch, at
least one label has reported a con-
siderably more exotic delivery prob-
lem. This one sounds like the ulti-
mate excuse for a CD shortfall.

According to GRP’s Larry Ro-
sen, a shipment of 6,000 pieces of
the label’s digital Glenn Miller Or-
chestra collection, “In The Mood,”
was en route from Japan via a Japa-
nese air freight company. “We're so
back-ordered on this CD anyway,”
noted Rosen with understandable
glee, “in that we're past 25,000 units
in this country alone, which I think
puts us up there with Michael
Jackson in terms of demand in that
configuration.
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“We got a call from the transport
company, and they informed us that
the plane had crash-landed on an is-
land off Alaska. So now the Army’s
trying to retrieve the stock for us.”

Ever the pragmatist, Rosen
points out that the crash landing
could yield valuable information on
the still-fledgling format: “Now
we'll find out if the disks can with-
stand subzero temperatures ...”

nANDOM BITS: With the recent
proposal of all-board CD packages
by major jacket fabricators spark-
ing conflict over the future of the
jewel box, expect yet another flight
of new package proposals to sur-
face just after the New Year. Insid-
ers say that the lack of consensus
within major labels already appears
to place prospects for the all-board
prototypes in doubt; more likely will
be modified plastic jewel designs
eliminating the internal tray/hub
piece, an approach known to be un-
der consideration at both Sony and
PolyGram. Those same sources are
placing bets that the industry will
also move closer toward universal
packaging by inserting such a box,
with its thinner dimensions, within
four-color board outer packs to re-
solve the need for stronger graph-
ics . .. PolyGram’s early promise
that it would begin bundling catalog
jazz performances in special hour-
long CDs hasn’t been deferred; it's
just been given a temporarily low
promotion profile. Richard Seidel,
who directs the jazz program at Po-
lyGram Classics, says the line’s Sil-
ver Series CD anthologies have
been rolling out for some time. Be-
cause the overall production pinch
made it impractical to release the

“entire series in one fell swoop, how-

ever, PolyGram is postponing its
publicity efforts until the final titles
ship early in the New Year.

SECOND-HALF CHART SURPRISES

(Continued from page 6)

cracked the top 10 and produced a
top 10 single. This album is holding
at number 57, and has a long way to
go to even match the last album.

8. “What About Me?,” Kenny
Rogers, RCA. Rogers’ debut album
for RCA logged two months in the
top 10 and produced a platinum sin-
gle in “Islands In The Stream.” This
followup peaked at number 31,
while its centerpiece title track
stalled at number 15.

9. “Tonight,” David Bowie, EMI
America. Given the horrible re-
views this album has received, the
fact that it climbed as high as num-
ber 11 doesn’t seem so bad. But bet-
ter things were expected from the
followup to the most celebrated al-
bum of Bowie’s career, one that
rode the top 10 for four months and
produced three smash singles.

10. “Give My Regards To Broad
Street,” Paul McCartney, Colum-
bia. This soundtrack to McCart-
ney’s ill-fated feature film peaked
at number 21, lower even than
“Pipes Of Peace” a year ago. The
one grace note: the top 10 success of
the single ‘““No More Lonely
Nights.”

On to cheerier news: the 10 re-
leases that did much better than ex-
pected in the past six months.

1. “Eddie & the Cruisers” sound-
track, John Cafferty & the Beaver
Brown Band, Scotti Bros. When
this soundtrack dropped off the
chart after 13 weeks early last year,
it appeared to be destined for the
bargain bins, not front-window dis-
play space. But that’s where it
wound up when both the album and
its single ““On The Dark Side”
cracked the top 10, beneficiaries of
heavy cable exposure for the
“Cruisers”” movie.

2. “Volume One,” Honeydrip-
pers, Es Paranza/Atlantic. Since
Robert Plant has reached the top 10
with every album of his 15-year ca-
reer, the success of any new Plant
project can’t be considered a total
surprise. What is surprising is that
this EP is so out of character, and
has still been accepted. ‘‘Sea Of
Love” reached No. 1 on Billboard’s
adult contemporary chart and is the
highest-charting pop hit of Plant’s
career.

3. “Valotte,” Julian Lennon, At-
lantic. The odds against any new
artist cracking the top 20 with his
first album, and the top 10 with his

first single, are enormous. Make the.
ertist the son of a legend like John
Lennon and the odds become almost
insurmountable. But Lennon did it
anyway, with a little help from pro-
ducer Phil Ramone.

4. “Camouflage,” Rod Stewart,
Warner Bros. After ‘“Absolutely
Live” and “Body Wishes,” Stewart
s2emed to have run out of gas. But
this album brought him back to the
top 20 and became the first album of
his long career to produce back-to-
back top 10 singles.

5. “Perfect Stranger,” Deep Pur-
ple Mercury. You can go home
azain. The first new album in a de-
cade from the realigned group is
balleted at number 26 this week. It
has even yielded a chart single in
“Knocking At Your Back Door.”

6. “EB 84,”” Everly Brothers,
Mercury. Talk about going home
again. The Everlys’ first studio al-
bam in more than a decade climbed
to number 38, the duo’s best show-
irg since 1962. The album might
hiave been an even bigger hit if “On
The Wings Of A Nightingale” had
been fully accepted at pop radio.

7. “Suddenly,” Billy Ocean,
Jive/Arista. Ocean seemed destined
tc be a one-hit wonder until, eight
years after his first hit (‘“Love Real-
ly Hurts Without You”), he had his
second (‘“Caribbean Queen’’).
“Queen” performed regally on the
pop, black and dance charts, and put
ttis album in the top 10.

8. “1100 Bel Air Place,” Julio Ig-
lesias, Columbia. “Julio who?”’
jakes can now officially be put to
rest. This album and its first single
both went top five, in a year when
other adult contemporary perform-
ers (Neil Diamond, Barbra Strei-
sznd, Kenny Rogers) were having
problems with pop radio. )

9. “Amadeus” soundtrack, Fan-
tasy. Mozart's at number 85 with a
buallet this week, right between
Prince and Scandal. That’s heavy
company.

10. “Chicago 17,” Chicago, Full
Moon/Warner Bros. When the
first single from this album ran into
resistance at pop radio, some pun-
dits claimed that Chicago’s much-
ballyhooed 1982 comeback might
have been ballyhooed a little too
much. But both of the followup sin-
gles have made the top 10, and the
album is now number eight with a
bullet. Crank up the ballyhoo.

“We Make You Look

As Good As You Sound”
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Dolly and Kenny Team Up. Kenny Rogers teams up with Dolly Parton for ““Real Love,"” a sorg on Parton’'s new
album that's set for January release. Pictured with Doll; and Kenny is David Malloy, who is praducing her new RCA
atbum.

Koch’s Soul Shake. New York Mayor Ed Kock honors James
Brown after the artist’s series of benefit concerts at Gotham’s Lone
Star Cafe for the African Relief Agency, OXFAM.

City Grooves. Members of Manhat:an Records’ first signing, World Sitizenz, get a
feel for New York while discussing their forthcoming releases. Shown from keft are
the group’s London McDaniels and Phil Roy, Manhattan black a&r vice president
Gerry Griffith and contemporary music a&r vice president Bruce Garfield, Sifizenz’
Khris McDaniels and label chief Bruce Lundvall.

Bao Wow Bash. Bao Wow, L.A.’s latest contribution to the dim sum food craze,
has a pre-opening celebration with owners Bernie and Toni Taupin, Melissa

- Manchester, Bob and Gerry Casale of Devo, among others, hosting a party for
celebrity guests on hand to taste a sampling of the menu. Pictured from left are
Quay Hays greeting guests Rodney Bingenheimer, new Go-Go Paula Brown and
veteran Go-Go Belinda Carlisle.

Double Hitters. Baseball star Dusty Baker stops by TSR Records’ Hollywood
offices to lend encouragement to artist Yvonne Wilkirs, who’s looking for her first
hit with the current single and 12-inch, “Two Wrongs Make It Right.” From left are
“Lucky” Pierre Gonneau, TSR promotion; Tom Hayden, TSR president; Wilkins,
Baker and Kurt Logan, TSR sales. el

— 1

Welcome to Frankle’'s Party. ZTT/Island recording artists Frankie Goes To Hollywood throw a
party in true Hollywood style to celebrate the completion of their sold-out U.S. tour supporting

their debut double album, “Welcome To The Pleasuredome.” Pictured at the party are, from left,
Holly Johnson of FGTH; Lionel Conway, head of Island Music; Chris Blackwell, founder of Island

e Records; Mark O'Toole of FGTH, and Ron Weisner and Tony Pope, the group’s managers.

ey

Station Stop. The Fixx stops by Seattle’s KISW during a U.S. tour to talk about their
current MCA album, *Phantoms.” Shown at the station are, from left, KISW program

director Bo Phillips, the Fixx's Jamie West-Oram, air personality Mike West, the Fixx's
ﬁ g Adam Woods, MCA Northwest regional promotion director Fred Zaehler, and air
¥

personality Gary Crow.
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NARM Plans ‘Celebration’

Confab Will Focus on Sales Upturn

NEW YORK The upturn in record
and tape sales coupled with the
emerging video market will set the
tone for this year’s National Assn.
of Recording Merchandisers
(NARM) convention, slated for
March 29-April 1 at the Diplomat
Hotel in Hollywood, Fla. Conven-
tion chairman is Jim Greenwood,
president of Licorice Pizza.

Themed “A Gala Celebration of
Music & Video,” the confab will fea-
ture both product presentations and
one-on-one meetings with manufae-
turers. Three keynote speakers,
representing manufacturers, artists
and retailers, will open the conven-
tion, with Jack Eugster, president
of the Musicland Group, represent-
ing NARM’s merchandising mem-
bership.

The convention will also include a
panel discussion on industry oppor-
tunities and concerns chaired by
Russ Solomon, president of Tower

Records; a presentation by the
Street Pulse Group research firm,
profiling the record store’s video
customer; a presentation by the
Compact Dise Group; and a busi-
ness session focusing on maximiz-
ing video software in record stores.
That session, led by John Marma-
duke of Hastings Books, Records &
Video, will also feature Ken Kai,
president of Pioneer Video.

Annual events include the NARM
Scholarship Foundation Dinner and
the “Gift Of Music’’ Best Seller
Awards Banquet, which recognizes
NARM'’s merchandiser of the year.’

Registration fees for members
are $550 before Jan. 81, $600 after,
plus hotel. A reduced rate for
spouses is also offered. Reserva-
tions close Feb. 20, with forms avail-
able from NARM, 1008-F Astoria
Blvd., Cherry Hill, N.J. 08003; (609)
424-7404.

‘Music Of Your Life’ Set

To MakeJt

BY FAYE ZUCKERMAN

LOS ANGELES Bob Banner Asso-
ciates and Group W Productions
have teamed up to produce a one-
hour syndicated tv special and se-
ries called “Music Of Your Life,”
based on the radio format of the
same name.

The series will feature popular
music from the '50s, '60s and ’70s.
The pilot will be ready to air some-
time between Jan. 20 and Feb. 6,
and the producers hope to have the
series on the air next fall. Toni Ten-
nille hosts the pilot, with Patti Page
singing songs from the '50s, Johnny
Mathis representing '60s material
and Andy Gibb performing hit
songs from the "70s.

According to Bob Banner, a 30-
year veteran of music tv shows,
“Music Of Your Life” is geared to-
ward a 35-plus audience. ‘I feel
there has been too little attention

s TV Dehut

given to this age group,” he says.

Banner, who most recently has
been riding the success of “Solid
Gold,” readily admits that the de-
mise of “HOT,” a rock video show,
was due, in part, to a plethora of
music shows going after the same
under-25 audience.

In the pilot episode, estimated to
have cost $200,000, Banner has in-
cluded a segment in which couples
who regularly listen to the “Music
Of Your Life” radio format remi-
nisce about vintage songs. When
the show airs weekly next fall, Ban-
ner says, it will be set up to take re-
quests from viewers.

The concept for “Music Of Your
Life” was developed by arranger/

composer Al Ham nearly seven:

years ago. It features big band mu-
sic and airs on some 150 radio sta-
tions.

=

INDUSTRY CUSTOMERS of the MCA, Capitol, CBS,
WEA, RCA, United Artists and ABC labels from 1970
through 1982 will be advised by letter and advertising if
and when a proposed settlement is reached in the Chica-
go Federal District suit charging the above distributors
with antitrust violations. On Dec. 17, counsel for the
plaintiffs in the consolidated class action told Judge
Nicholas Bua a settlement is being negotiated. Another
hearing is set for Jan. 11. Plaintiffs charge that the ven-
dors violated the Robinson-Patman and Sherman Acts
in dealing with them.

cHICAGO FBI AGENTS executed search warrants on
the Rolling Stones Records outlet in Norridge, Ill.
Nov. 20 and hit that store again, along with the down-
town Rolling Stones location, Dec. 14. The FBI stated
they were looking into possible copyright violations.
Material seized in the raids has been turned over to a
grand jury there for investigation ... Chappell Music
is officially a unit of a group headed by Freddy Bien-
stock. Deal closed in New York on Dec. 23 for a sum “in
the vicinity” of $100 million. Executive slate includes
Bienstock as president and chief operating officer,
Johnny Bienstock as senior VP, and Irwin Robinson
continuing as president of Chappell U.S.A. ... Nellie
Lutcher, now in her mid-70s, worked Carmelo’s in the
Valley recently, moving several hundred of her recent
Pausa reissue, “Real Gone,” the same album with
which she grabbed stardom 40 years ago on Capitol,
from whom Earl Horowitz leased it. .. Fred Tara-
zon’s Gavilan Music, a Tucson-based promotion firm,
opening Dallas and L.A. branches early this year
... Miguel Cancel, the ex-Menudo member, getting a
major buildup by Lorimar through the company’s mu-
sic wing topper Bobby Roberts . . . Sick Call: Track
sorry to learn that the eldest Schwartz brother, Burt, is
being treated for cancer. Drop him a line at Sibley Hos-
pital, Washington, D.C. 20016.

nEADING 10-Ks reveals that Handleman Co. has ap-
proved a ‘‘special benefits’’ retirement fund for
founder/chairman Dave, if and when he retires. For-
mer Pickwick Exec Bill Hall drawing $125,000 annual-
ly as VP of sales for Handleman . . . Wherehouse En-
tertainment’s 10-K states as of late September, of the
131 stores, 84 rented video and 106 stocked computer
software. Chain estimates a store opening costs
$250,000 to $400,000. The Merlin optical code scanner
system is in 61 stores and will be in 100 by July. It’s al-
ready cost $2.3 million and will take another $1.3 million
through fiscal 1985. Report showed computer software
outlets stock from 270 to 690 titles, ranging in price
from $5 to $230. Average program runs $32. Chain
spent $6.8 million for advertising, of which 57% was
paid for by vendors. Lou Kwiker draws $250,000 annu-
ally

... Track erred. Bob Jones, Motown PR honcho, is se-
nior among employees hired since firm came to L.A.
Staffers migrating from Detroit are there longer.

HOME ENTERTAINMENT centers are a feature of a
multi-million-dollar renovation program which Sears is
applying to its largs, older department stores. TVs, pho-
nos and hi fis, CD players and software at $21.99, radi-
0s, cameras and film and computer software are the es-
sential inventory in a 10,000 to 12,000 square foot high-
tech motif area. Sears is also testing a smaller 12,000 to
14,000 square foot combination catalog/mini-depart-
ment store in smaller cities. Home entertainment will
not be stocked there; Track is told . . . Camelot execu-
tive vice president Jim Bonk got engaged over the
holidays to Linda Carr, a pulchritudinous pedagogue.

POST-YULE Compact Disc bargains in New York:
$9.95 Telarcs from Sam Goody; $11.95 RCA/Eratos at
Barnes & Noble;and 20% off all labels, already dis-
counted, from Cluk: Mart ... “Are Publishers Failing
As A Creative Forze?” is the musical question to be
tackled by the Music Publishers’ Forum meet next
Tuesday (8) at the Tssex House in New York. Michael
Barackman of Arista, Stu Greenberg of RBR Commu-
nications, Bruce Harris of RCA, Ann Munday of the

_ Chrysalis Group and Danny Strick of CBS Songs are

the panelists ... James Brown and Universal Attrac-
tions keep a 25-year association going via a new long-
term deal between tve performer and the agency, happi-
ly reports Universa president Jack Bart.

HOME VIDEO PEOPLE and record folk mingled at
Manhattan’s Private Eyes club Dec. 20 for the launch
of RCA/Columbia’s new MusicVision line (separate
story, page 21). Label presidents Guenter Hensler of
PolyGram and Bob Summer of RCA joined a bevy of
top RCA/Columbia Home Video execs, including presi-
dent Bob Blattner. Among the artists in attendance:
Daryl Hall & John Dates and Kool (of the Gang), plus
Lionel Richie by television link live from Los Angeles.
Richie has the MusicVision series’ prime new entry, a
$14.95 package featuring his “All Night Long” clip and
three others from the multi-platinum “Can’t Slow
Down” album ... With CBS Records and Michael
Jackson cleared by a six-member Federal Court jury in
Chicago Dec. 14 of stealing a song that eventually be-
came “The Girl Is Mine,” also ended (unless the deci-
sion is appealed) is CBS’s motion to keep its financial
dealings with Jacksan out of the publie record. Plaintiff
Fred Sanford had such rights, as did the jury, in order
to assess damages had Sanford won the case . . . Capi-
tol Records, echoing other tradesters, sent out a press
statement expressing ‘“‘surprise’”’ that a 1979 Beatles
suit against the labei, pending in New York courts, got
newly-minted coveraze. Seems that the possibility that
Paul McCartney anc Yoko Ono might testify in the ac-
tion had many thinking the action was recently initiated.

Edited by JOHN SIPPEL

TOWER RECORDS OPEN FOR BUSINESS IN NATION'S CAPITAL

BY BILL HOLLAND

WASHINGTON The hand-written
hiring signs are still posted on the
newly painted walls, and the person

. you ask for assistance might still be
a workman putting last touches on
the wiring. But make no mistake;
the new Tower Records at 2000
Pennsylvania Ave., N.-W., is open
for business.

If there is any doubt that Tower
has arrived in D.C., consider the
words of manager Rob Bruce, com-
menting on the Dec. 15 opening day:
“We had the second largest total in
the history of the company. We beat
the opening total of the New York
store on Broadway.”

Bruce, like his assistant manager
Dave Slocum, is as new to Washing-
ton as the 18,000 square foot, multi-
level store located on Washington’s
grandest avenue, just on the edge
of the George Washington Univ.
campus. Bruce was called in from
the Tower store in Honolulu; Slo-
cum flew east from San Mateo,

Calif.

The majority of the sales person-
nel, however, are local—and, Bruce
admits, green. “We're taking it kind
of slow through the Christmas sea-
son,” he says, looking out his one-
way mirror into the store traffic,
“because we have 60 new employ-
ees, and some of them have never
operated a cash register before.”

Although the store has formally
opened, Bruce says the “real” open-
ing will be in January. “We’re plan-
ning some good in-stores,” he says.
“I can’t mention any names yet, but
everything’s almost confirmed, and
I think you'll be impressed.”

The new Tower store is part of a
new Pennsylvania Ave. business
complex that has already gained na-
tional attention because of its
unique architectural “facade” inte-
gration. Rather than tearing down
the 19th Century Victorian and Ed-
wardian townhouses that face the
avenue to build yet another slab
concrete-and-glass high rise, the ar-
chitects left the actual facades of

the old buildings intact and inte-
grated them into the huge, new,
block-long building behind it.

Tower’s entrance, however, is lo-
cated on the 21st St. west side, and
flaunts the familiar and (definitely
non-Victorian) neon store signs in
the entranceway and the brightly
painted, Buck Rogers interiors.

Tower announced itself for the
first time in a big way with a full-
page ad in the Dec. 21 issue of the
highly visible “Weekender” section
of the Wasington Post, touting it-
self as “Washington D.C.’s Largest
Record Store,” which it is by a wide
margin.

The information in the ad is de-
signed to excite the Washington-
area record buyer: “Over 300,000
records, cassettes and Compact
Dises; 50,000 different titles in ev-
ery category of music; 1,000’s of
Compact Discs in stock; open 9 a.m.
to midnight, 365 days a year, includ-
ing Christmas.” The video buyer is
targeted as well: “Thousands of vid-
eo tapes for rent or sale in all cate-

gories; largest selection of laser vid-
eo discs in town; low prices on blank
video tapes; no club to join or mem-
bership fee; rental tapes at low sale
prices.”

The sales announced an aggres-
sive approach: every pop, non-classi-
cal LP and cassette, $5.99; every
classical LP and cassette, $5.99 or
$6.99; and every CD in stock, $12.99.

Sources close to the retail market
here say that Tower will make its
first inroads by taking some busi-
ness away from stores in the nearby
area, but its effects won’t reach to
the suburban and mall stores, ex-
cept for buyers searching for spe-
cialized product.

David Blaine, general manager of
the Waxie Maxie’s suburban chaip,
admits that the store’s new pres-
ence might engender enthusiasm,
especially among “‘serious’” record
buyers. But he adds: “I don’t think
we'll feel it much, except for those
searching out what we’d consider
peripheral product.”

Store owners downtown are tak-

irg a wait-and-see approach. John
Olsson, co-owner of the Record &
Tape Ltd. stores, who has three
stores within a mile of Tower, main-
tains that with his stores’ solid cus-
tcmer base and experienced staff,
thére won’t be that much of a
change. “Maybe it'll cause some ex-
citement about record buying and
we'll all sell more,” he says.

Of the completeness of the Tower
cetalog, Olsson quips, “There are
only so many good records out. I
mean, what’s the point of having ev-
ery version there is of Tchai-
kevsky’s Sixth, you know?”

Several established store officials

here are slightly peeved with all the
attention Tower is beginning to get
from the media. Even a local televi-
sion news crew has done a short
piz2ce on the newcomer.
‘“We've been completely over-
looked, and we’ve been here, grow-
ing, acquiring a reputation, for
years,” one retailer says. “I guess
it’s the old story about a prophet not
being revered in his own land.”
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1 Calland find out
v why you should be a BMI

A m affiliate, too.

Wherever there’s music,
there’s BMI.

JAN

BMI The world's largest music licensing organization.  New York (212) 586-2000 ® Nashville (615) 269-3625 # Los Angeles (213) 4652111
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Allay

EXECUTIVE PRODUCER: RUSS TITELMAN. FRITZ/TURNER MANAGEMENT, AWAILABLE JANUARY 7 ON WARNER BROS. RECORDS AND CASSETTES.
C 1984, 1985 WARNER BROS. RECORDS INC.



www.americanradiohistory.com

