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PERMANENT 7% DISCOUNT

CBS/Fox Video Sets
Rack-Only Program

By TONY SEIDEMAN

NEW YORK — CBS/Fox Video
has become the first U.S.-based home
video major to create a standard
rackjobbing price program, risking
the wrath of traditional distributors
by offering a permanent 7% discount
on selected non-theatrical product.

Lieberman Enterprises has accept-
ed the CBS/Fox terms, and has be-
gun a program which will soon see
the video manufacturer’s product
racked in 40 mass merchandise out-
lets, reports Harold Okinow, presi-
dent of the rackjobber.

The current video retail/distribu-
tion network has not been terribly
supportive of the genres involved in
the rackjobbing program, claims Len
White, CBS/Fox vice president of
sales and marketing. He describes
video specialty efforts with chil-
dren’s, music and how-to program-
ming as *'less than enthusiastic,” and
says that although he believes the
video specialty store will always hold
the “first edge” in the video market-
place, it is time to give alternative
sales outlets a chance.

According to White, the terms

CBS/Fox is offering racks are:

e A permanent 7% discount on the
wholesale price of all CBS/Fox Vid-
eo children’s, musical and how-to
product. Feature films will not be in-
cluded in the program at present.

e Through the end of 1984, rack-
jobbers will have returns privileges
on 10% of childern’s titles, 15% of
music titles, and 25% of how-to ti-
tles. CBS/Fox’s normal return rates
are 5% for children’s music and 25%
for how-to.

e CBS/Fox will ship product
freight prepaid to rackjobbers on or-
ders of 70 pieces or more. Product
goes out freight prepaid to standard
distributors on orders of just one
title.

No other home video manufactur-
ers appeared ready to follow CBS/
Fox's lead, although virtually all ad-
mit that discussions are now in
progress.

*At this point, we're in the middle
of negotiations with most of the ma-
jor rackjobbers,” says MGM/UA
Home Video national sales manager

(Continued on puge 66)

INDIES EXPRESS CONCERN

12-Inchers: Majors Move In

By FRED GOODMAN

NEW YORK—A glut of product
and increasingly conservative club
DJs are combining to give major la-
bels the upper hand in the 12-inch
single market.

Despite the strong showing of se-
lect artists like Newcleus, Jocelyn
Brown and Shannon, the street-sharp
independents who invented the 12-
inch game are finding themselves
with a shrinking field. Major labels
that once shied away from extended

singles for fear they would cut into
album sales are now exploiting the
12-inch configuration with a passion,
using it to extend the lives of success-
ful singles and introduce new artists.

This week’s club-based Billboard
Dance/Disco Top 80 chart finds just
three independent singles in the top
20, a massive reversal of fortunes
when compared with the 50% share
enjoyed by the indies just two years
ago.

“The majors are totally into the
dance business now,” says Cory Rob-

Ward’s Seen Dropping Music

By JOHN SIPPEL

LOS ANGELES—Montgomery Ward & Co., a longtime citadel of record/
tape retailing, appeared ready to phase out its prerecorded music inventory late

last week.

Informed industry sources report that Stephen Pistner, chief executive officer
of Ward's, personally ordered the elimination of record departments within the
national chain. He was said to be irritated over the low margins of profit in
relation to the square footage occupied by records and tapes.

A Ward's spokesman reacted to inquiries with the following statement: “We
do not make comments regarding plans for individual lines of merchandise, nor
do we make comment on rumors. This has been long-standing policy.”

Two major rack suppliers to Ward’s, United Records & Tapes and Handle-
man Co., provided no further information, since United chief Alan Wolk could

¢ GROCERY STORES’ VIDEO COMMITMENT is growing. Many of the
grocery chains that once tested the sale of prerecorded video software have now
begun to move it into a higher percentage of their stores. Page 3.

o HOME ENTERTAINMENT CHAINS in the Los Angeles area are look-

(Continued on page ¢9)

bins, president of New York-based
Profile Records. “It's starting to
bother us. We're doing well, but
they're all rap records and we're hav-
ing problems getting a hit with a non-
rap record.

“Some of our past hits like ‘I Spe-
cialize In Love’ came in here as mas-
ters,” Robbins continues. “They
don't come in anymore. Given the
choice, most producers would rather
go with a major because of the money
and prestige.”

Nor are the majors limiting them-
selves to traditional dance music
when it comes to picking a 12-inch.
“It seems like everything is on a 12-
inch now,” notes Robbins. ‘“Labels
used to fear a 12-inch would hurt LP
sales, but now you see album artists
releasing them because it helps them
have bigger hits.”

Such was the case for Chrysalis re-
cording group Huey Lewis & the
News, according to Danny Glass, na-
tional director of promotion for the
CBS-distributed label.

“We gave people the extended mix
and it expanded the records’ run,”
says Glass. “We got a third more
sales on Huey through urban con-

(Continued on page 66)
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ing for ways to tie marketing to the upcoming Olympics, despite restrictions on
advertising themes and graphics portraying the games. Page 3.

e THE “FOOTLOOSE” SOUNDTRACK, which has spawned six top 40
singles, was among the pleasant surprises of the first half of the year. There were
plenty of disappointments, too; a look at six months’ worth of hits and misses
begins on page 3.

* VOYAGER COMMUNICATIONS, formed two years ago by Carl Ven-
ters, has acquired Wilson, N.C.’s WVOT and WXYY. and Venters has big plans
for WXYY, with an eye on the Raleigh/Durham market: a power boost, new
call letters and a switch from country to AOR. Radio, page 12.

o CANADIAN RADIO STATIONS located in Windsor, near Detroit, may
be getting a break from the Canadian government. The federal broadcast regula-
tor appears ready to loosen rules in an effort to make it easier for the Windsor
outlets to compete with U.S. stations. Page 4.

WOW (PB6034} *'Let there be no ambiguity on this subject. WOW is the
finest (neavy rock album) since Pyromania.” (Kerrang Mag.) Wendy
Williams' debut solo album featuring “It's My Life” exploding on MTV
and major video outlets nationwide. Heavy duty high resolution A.O.R
production by Gene Simmons of Kiss. Already wowing ‘em on WNEW-
FM, KLOS, KMET, WYST, WBCN, WMMS, WBAB, and many more.
Available on Passport records and tapes. (Advemsememz\ )
(Advertisement)

SHE’'S HOT! The A. Times says she "melts vinyl." People magazine
calls her a “peerless live performer.” (/S says she's the "grittiest rock and
roll singer in the world.” And Rolling Stone gave her new album four stars.
TINA TURNER, PRIVATE DANCER (ST-12330), NO. 1
IN THE BLACK MUSIC CHART! Avalable on Album and XOR
Cassettes from Capitol. (Advertisement)

® POLYGRAM PRESIDENT JAN TIMMER is angry over an FTC law-
yer’s suggestion that PolyGram's U.S. operation should seek to merge with
Capitol or MCA instead of Warner Communications’ recorded music division.
Page 3.

Album on
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“YOU'VE GOT A
SPECIAL KIND OF LOVE”
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The Lone Wolf

The al‘bli'l"ﬁ and siii’“g’le. LIGHTS OUT.
The party has begun...

Produced and Arranged by Michael Jonzun and Peter Wolf/ Engineered by Ed Stasium
Available-on EMI America Records & High-Quality XDR* Cassettes I
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News

DANCE PARTNERS—Fixx members Cy Curnin, left, and Jamie West-Oram

vie for Tina Turner’s attention after making guest appearances in two vid-
eos from her current Capitol album, “Private Dancer.”

L.A. Chains Find Ways
To Connect With Olympics

By EARL PAIGE

LOS ANGELES—Despite restric-
tions on advertising themes and
graphics promoting the Olympics,
which begin here Saturday (28), ma-
jor home entertainment chains are ty-
ing marketing to the games. An esti-
mated 650,000 visitors are expected
to help pump $3 billion into the local
economy.

“We met with the Los Angeles
Olympic Organizing Committee rul-
ing board,” says Mike Pompei of
Tower Records, in an effort to iron
out various limitations. Also empha-
sizing the need for an indirect promo-
tion approach is Randy Gerston, ad-
vertising director at Licorice Pizza.

At the same time, chains here are
mapping plans to avoid theft and
fraud losses. Chris Siciliano, Licorice
vice president for purchasing and dis-
tribution, issued a 10-page memo af-
ter attending a meeting where police
predicted a total loss from theft of
$12 million per day for area mer-
chants (Billboard, July 21).

The promotional restrictions, says
Pompei, area advertising coordinator
for Tower’s five Los Angeles and
three Orange County units, “‘make it

very tricky. You can’t use the Olym-
pics rings logo. You can’t even refer
to ‘Olympic Games' because of all
the official sponsor restrictions.”

One chainwide emphasis Tower is
going with is Maxell’s “Go For The
Gold” blank tape promotion. Curi-
ously, the Olympics has no official
blank tape sponsor, with Fuji garner-
ing the photo rights and Sanyo the
VCR nod, while chains here antici-
pate huge gross increases in blank
videotape (Billboard, June 9).

Licorice designed a two-by-three-
foot poster map that Gerston claims
avoids a direct Olympics reference.
The map-poster will be featured Aug.
5 as the back page of Calendar, the
Los Angeles Times’ entertainment
section.

“Our advertisements carry the
theme ‘Out Of Town Special,” and we
use a screen over a background of
suitcases,” Gerston says.

As with Maxell’'s promotion
theme, other products allow for tan-
gential approaches. One is Epyx’s
$30 computer title “Summer
Games.” Radio spots here have trail-

(Continued on page 69)

Groceries On Video Bandwagon

Distribs, Dealers Welcome Chains’ New Involvement

This story prepared by Tony Sei-
deman in New York and Earl Paige
in Los Angeles.

NEW YORK—Grocery store vid-
eo is exploding, as many of the chains
which were once testing software
have begun to move prerecorded cas-
settes into a higher and higher per-
centage of their stores.

In the Midwest, supermarket giant
Kroger has put video departments
into the 18 outlets around its home
town of Cincinnati. On the West
Coast, such major chains as Vons,
Alpha-Beta and Smith Food-King
have increased their involvement. In
the East, Pathmark has reportedly
finished testing and started carrying
video in a number of its stores, and
Shopwell has put video into five of its
Food Emporium outlets.

East Texas Periodicals pioneered
putting video into grocery outlets.
Company president Ron Eisenberg
says that he is currently serving 400
outlets. That number is “‘expanding
at the rate of 10-20 stores a month,”
he says.

At Commtron, one of the nation’s
largest video distributors, West Coast
sales rep Jay Gordon says that gro-
cery video is having a ‘“tremendous
impact.”

In  his market, Alpha-Beta,
Safeway and Vons are among the
chains carrying video. “It’s making a
tremendous amount of money for
those people because it’s constant
high volume turnover,” he says.

According to Gordon, “A lot of
stores that picked a site because it
was next to a supermarket are now
screaming the blues.” But Gordon's
was virtually the only negative voice
among those surveyed, with distribu-
tors and video specialty stores alike
describing the supermarket entry as a
true boom for the home video busi-
ness as a whole.

“You’re going to a different con-
sumer,” says East Texas Periodicals’
Eisenberg. The grocery store audi-
ence is *“100% women and primarily
hits,” he says. Studies have shown
that males have traditionally domi-
nated the prerecorded videocassette
marketplace.

Further helping the video specialty

store is the depth of its library. The
average grocery outlet he stocks car-
ries about 400 titles, Eisenberg says.
Video specialty stores usually carry
1,500 or more.

And while all of the consumers go-
ing into a video specialty store al-
ready have a VCR, most grocery
store customers do not. Many gro-
cery stores rent VCRs along with
their cassettes, introducing neo-
phytes to the new entertainment
genre.

Even home video specialty dealers
located across the street from grocery
and convenience stores that rent
movies are unconcerned. Dick Weich
of Arm Chair Video in Lutz, Fla,, a
suburb of Tampa, notes that he is
next door to a Winn-Dixie store and
“I get a lot of business from them.”

PolyGram Chief
Timmer Blasts
FTC Suggestion

LONDON—PolyGram president
Jan Timmer has reacted strongly to
the suggestion of the Federal Trade
Commission’s Howard Shapiro that
PolyGram’s U.S. operation should
seek to merge with Capitol or MCA
instead of Warner/Elektra/Atlantic
(Billboard, July 14).

Speaking from his London head-
quarters, Timmer said: “I am frankly
surprised to read of this suggestion
being made in a country where free
enterprise is supposedly held in such
high esteem. I find it astonishing that
any government’s agency should
make suggestions as to which compa-
nies would make a suitable partner
for PolyGram.”

Meanwhile, it is believed that, fol-
lowing the rejection of the initial
merger plan by the German cartel of-
fice (Billboard, June 26), Warner
Communications and PolyGram
have submitted new proposals which
attempt to overcome the problem of
the proposed joint company having
too great a domestic market share.

One possibility that may well have
been discussed, though no confirma-

(Continued on page 69)

‘Footloose’ Heads List Of Chart Surprises

By PAUL GREIN

LOS ANGELES—Part of the fas-
cination of the music business is its
utter unpredictability. You can arm
yourself with demographic research
‘and historical precedents, but you
can never be sure how a record is go-
ing to do until it's released and the
public has its say.

Who, for example, could have pre-
dicted the dominance that the “Foot-
loose” soundtrack would have on
both the album and singles charts
this year? “Footloose” was released
.at about the same time as two other
contemporary music soundtracks,
Casablanca’s “*All The Right Moves”
and MCA’s “D.C. Cab,” but quickly
outpaced them on the charts.

“All The Right Moves” peaked at
number 165, and “D.C. Cab” at 186,
while “Footloose” went on to spend
10 weeks at No. 1 and produce a pair
of No. 1 single hits in Kenny Log-
gins’ title track and Deniece Wil-
liams’ “‘Let’s Hear It For The Boy.”

Not all projects end that happily.
Consider the case of HSAS, the four-
way collaboration of Sammy Hagar,
Neal Schon, Kenny Aaronson and
Michael Shrieve. Geffen Records
hoped the union would yield another

instant “‘supergroup” along the lines
of Asia, whose debut album for Gef-
fen logged nine weeks at No. 1 in
1982. HSAS’ album didn’t come
close, peaking at number 42 in May.

Here’s a recap of the 10 albums
that performed significantly better or
worse than expected in the first half
of '84. Bad news first, the
disappointments.

1. “Through The Fire,” Hagar,
Schon, Aaronson & Shrieve, Geffen.
For a group’s debut album to climb
to number 42 isn’t bad; it’s just disap-
pointing, because greater things were
expected, owing to the Asia prece-
dent and Hagar’s solo star status.

2. “Up The Creek” soundtrack,
Pasha/CBS. This was producer
Spencer Proffer’s followup to Quiet
Riot’s ‘‘Metal Health,” which
reached No. 1 last November. But
“Creek” fell 184 notches short of that
plateau, and disappeared from the
chart altogether after just three
weeks.

3. “Windows And Walls,” Dan Fo-
gelberg, Full Moon/Epic. This al-
bum went gold and reached the top
15, which is good by most anyone’s
standards, but marked a dropoff for
Fogelberg, whose five previous al-
bums all went platinum.

4, “The Works,” Queen, Capitol.
Queen’s first album for Capitol
peaked at number 23, a notch lower
than their last album for Elektra,
“Hot Space.” The first single, *‘Radio
Ga-Ga,” also performed less well
than “Body Language,” the first sin-
gle from the last album.

5. “Hysteria,” the Human League,
A&M and “Beauty Stab,” ABC,
Mercury. Blame the sophomore jinx
for the relatively disappointing per-
formance of these followup albums to
critically acclaimed and strong-sell-
ing debut collections.

HITS—"Footloose,” on

Columbia. The sdhndtrac to Kevin’s movie

6, “Caught In The Act/Live,”
Styx, A&M. Styx broke a string of
five consecutive top 10 platinum al-
bums with this double live collection,
which didn’t go gold or crack the top
30. Together with a lackluster perfor-
mance by Dire Straits’ ““Alchemy,”
this dramatizes growing consumer
indifference to the live format.

7. “Chicago 17,” Chicago, Full
Moon/Warner Bros. ‘“‘Chicago 16
went top 10 and platinum in 1982.
This followup peaked at number 37 a
few weeks ago, suggesting that the
(Continued on page 72)

brought home the Bacon. Huey Lewis & the News’ “Sports,” on Chrysalis.
This one created countless new “Sports” fans.

www americanradiohistorv com

Like others surveyed, Weich notes
that convenience and grocery stores’
prices usually are hardly cut-rate,
and that more often than not they
rent players and therefore are tap-
ping a customer who doesn’t patron-
ize video stores. He says Winn-Dixie
rents at $3.50 a night.

However, he adds, *I hate to rent
to people who are renting the players
from these (grocery outlets). The ma-
chines are not maintained.”

The entire Tampa area is a hotbed
of grocery and convenience store vid-
eo rental activity, according to John
Gallagher, partner in Video Corner/
Media Concepts, St. Petersburg,
which is in both retail and wholesale.

In addition to Winn-Dixie, U.
Save, Cash & Carry and Albertson’s
are all offering video, “‘but most just
offer the hot titles,” says Gallagher.
“This is all on consignment. The
(food) stores are interested in return
on square foot, so they don’t have a
lot tied up in video.”

To date in the Tampa area, Gal-
lagher says, K-Mart and Zayre’s
have yet to offer video software rent-
al. “When there’s enough of the Me-
dia (type) $19.95 and (home video) is
a sale market, then you'll see these gi-
ant mass merchandisers move in,” he
predicts.

Also registering no undue alarm at
the inroads of the grocery stores is Ir-
win Berman, general merchandise

manager of four-unit Video Ware-
house in Atlanta, where Kroger’s su-
per-size stores have just put in video.
“It's a free-standing revolving rack
(Continued on page 69)
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EASING OF CANADIAN RULES SEEN

Windsor Stations May Get Break

By KIRK LaPOINTE

WINDSOR—The federal broad-
cast regulator may be about to loosen
rules to allow Windsor radio stations
special status among Canadian
broadcasters in order to stem the
flow of Canadian listeners to Ameri-
can radio stations. The Canadian Ra-
dio-Television & Telecommunica-
tions Commission (CRTC) has taken
the unusual step of suddenly adjourn-
ing special hearings into the plight of
Windsor broadcasters, indicating
that such a change is in the works.

Three days of hearings concluded
abruptly July 6 when the commission
decided it would not hear license re-
newal bids by three private broad-
casters. Rather, the CRTC is taking
evidence it heard from the hearings,
using it to issue a public notice in the
next few weeks, and allowing the
broadcasters to change their renewal
applications to adhere with the
changed regulations.

After it heard an earful from two
broadcasters, the Ontario govern-
ment and a recording studio suggest-
ing that rules have stifled Windsor
stations’ attempts to compete with
their deregulated Detroit counter-
parts, it appears that the commission
will relax constraints in such key ar-
eas as content quotas, spoken word
and enrichment.

That all spells music to the ears of
Windsor  broadcasters CKWW,
CKLW, CFXX-FM and CJOM-FM,
the four private licensees in the bor-
der town, which have paid dearly for
complying with commission rules in

the form of lowered ratings.

A key to persuading the CRTC to
adjourn and redesign the rules was a
Joint Communications study com-
missioned by the Ontario govern-
ment and presented at the hearings.

Among other things, the Toronto
consultant firm found that listeners
believe FM is for music and AM is
for talk—something CRTC regula-
tions have failed to create. Joint also
found that a startlingly high 80% of
Windsor residents it considered

“heavy’ radio listeners tuned to De-
troit stations, and that the flood of
new listeners for U.S. stations is most
prevalent among listeners under 24.

Joint even went so far as to say
that the Canadian licensing renewal
process is too open. It said U.S. com-
petitors can scrutinize the intentions
of their Canadian counterparts easily
by examining the public record and
promise-of-performance documents

(Continued on page 72)

CANADIAN PLATINUM

Culture Club, Scorpions Score

TORONTO—Current successes in
Canada for Culture Club and the
Scorpions are having residual bene-
fits. June certifications by the Cana-
dian Recording Industry Assn.
(CRIA) show that Culture Club’s de-
but album, “Kissing To Be Clever,”
has tagged along with “Colour By
Numbers” to eclipse triple platinum,
while the Scorpions’ “Love At First
Sting” ”” went platinum in June and
pulled the earlier “Blackout” with it.

Platinum albums are awarded in
Canada for sales of 100,000 units.

CRIA certified 15 records in all
during the month, an indication that
sales are slow, even for superstars.
The Culture Club album, Duran
Duran’s “‘Seven And The Ragged Ti-
ger” and Roger Whittaker’s “Great-
est Hits” all surpassed the 300,000
mark, while Eurythmics’ “Touch”
broke the double-platinum barrier,

the only other disk to hit the multi-
platinum plateau.

“Into The Gap” by the Thompson
Twins went platinum in June, even
though CRIA said it qualified a
month earlier. Rush’s “Grace Under
Pressure” went gold and platinum in
the month, while the two Scorpions
records held the other two awards for
sales of 100,000 units.

Simple Minds scored two gold
awards in June, for their new “Spar-
kle In The Rain” album and last
year’s ‘“New Gold Dream.” Rick
Springfield’s “Hard To Hold” and
the ‘‘Heartbreakers” various-artists
disk also went gold, as did the Rush
album and  “Cabbage Patch
Dreams,” the first certified record for
the Parker Bros. label.

Duran Duran’s “The Reflex’ was
certified as a gold single.

Meshel Maps Publishing Savings

Arista Music Chief Plans Cut In Administrative Fees

By SAM SUTHERLAND

LOS ANGELES—BYy 1985, Aris-
ta Music chief Billy Meshel expects
to reduce the administrative fees for
foreign exploitation of Arista copy-
rights to as little as 10% of revenues
instead of an average of 25%, thanks
to new subpublishing agreements re-
flecting Meshel's historical resistance
to unnecessarily costly, front-loaded
deals.

By foregoing big advances, new
and imminent pacts with internation-
al licensees are squeezing that admin-
istrative overhead to what Meshel be-
lieves will be the lowest average cost
attained by any major music publish-
er. His 1985 deadline is only the lat-
est innovation for Meshel, recently
named president of the Arista Music
Publishing Group (Billboard, July
14) after serving as its senior vice
president and general manager since
the unit’s formation in 1977.

Both on his own and as a founding

member of the now defunct Organi-
zation of Creative Music Publishers
(OCMP), the former songwriter has
been both an advocate for indepen-
dent publishers and a frank critic of
publisher/writer relationships as
they’ve evolved in recent years.

Characteristic of that stance is his
emphasis on pursuing a wide array of
different deals with writers, where he
avoids relying on massive advances.
Like other publishing peers, he con-
tends runaway advances have, in the
past, injured longterm performance
for both parties.

“The front loading of those deals
was the demise of a lot of artists who
could’ve made it otherwise,” he as-
serts. ““The cost of those deals was so
high, all you could do was staff up—
you couldn’t actually spend more
money to insure you'd make money."”

That concern for promotion and
marketing also prompted Meshel to
address the question of exploitation
during negotiation, essentially divert-

Rosy Second Quarter For RCA

NEW YORK—RCA Corp. says
its net income for the second quarter
increased 75% to a new high. Earn-
ings for the three months ended June
30 were $109.9 million, equal to
$1.13 per common share, compared
to $62.6 million, or 56 cents per
share, for the same period last year.

Sales grew to $2.48 billion from
$2.20 billion a year ago, also reaching
a new second quarter high for the
company.

Although the RCA statement did
not break out the showing of the Re-
cords division, the company’s label
apparently contributed to the rosy re-
port. Bob Summer, RCA Records

president, commented to Billboard,
“*We are delighted to have participat-
ed in RCA Corp.’s second quarter.”
He would not elaborate further.

For the first half of 1984, net in-
come rose to $160.2 million, or $1.53
per share, from $91.6 million, or 70
cents per share a year ago. Sales for
the period increased to $4.85 billion
from $4.23 billion a year earlier.

Earnings for the first quarter of
1984 included a $175 million special
provision ($94.5 million or $1.15 per
share after tax) for restructuring the
company’s discontinued videodisk
operation.

ing advance dollars to marketing
funds which could be used during ac-
tual exploitation of a writer’s work.
Meshel counselled writers to follow
this path at a time when the music in-
dustry’s well-publicized market ills
made his proposed reduction of ad-
vance monies a tough sell.

“Times were tough, and for writers
as well,” he recalls. *‘But writers had
to tighten their belts, too. If all a
writer wants is short-term money,
then he can still go for the big ad-
vances elsewhere.”

Meshel’s Arista blueprint has also
attempted to speed up payment and
streamline exploitation by creating
direct links with each licensed sub-
publisher. “We’re probably the only
serious, major music publishing com-
pany that will be paying our subpub-
lishers 10% on each original version
of a copyright,” he claims.

“Each territory reports directly to
us now. There is no system of compa-
nies I’m aware of that pays directly in
this respect. Direct payment means
more money to us, and nowadays, for
a songwriter to know that for each $1
earned in another territory, 90 cents
will come to him is an achievement.
I'd guess the average elsewhere is
closer to 75 cents.”

On covers, he adds, the licensee’s
take will rise to 40%, with the re-
mainder going to Arista. New pub-
lishing deals have been negotiated
with all of Arista’s subpublishers
during the past two years, with new
contracts going into effect in January
of next year.

“The subpublishers felt this was
rather worthwhile, because with in-
terest rates what they are, the ad-
vances they had to pay for older deals
were becoming an issue,” he adds.
“Now they don’t have to expose

(Continued on page 72)
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CRYSTAL CAREER—Sylvie Vartan accepts a crystal award for worldwide

career sales exceeding 20 million records from RCA president Bob Sum-

mer, while her husband Tony Scotti, chairman of the board of Scott Bros.,
looks on.

Executive Turntable

David Horowitz has joined MTV Networks Inc., formerly the Warner Amex
Satellite Entertainment Co., as president and chief executive officer. The compa-
ny is comprised of two cable programming services, MTV: Music Television and
Nickelodeon. Robert Pittman remains executive vice president and chief operat-
ing officer, while John A. Schneider has resigned as president to pursue private
business opportunities. Horowitz previously served as co-chief operating officer
and a member of the Office of the President of Warner Communications Inc.,
where he guided WCI's recorded music division and cable activities, including a
role in the development of MTV and Nickelodeon.

Record Companies

Two appointments have been made at CBS/Records Groups’ Columbia
House division in New York. Diane Aronow is named vice president of market-
ing. She was vice president of clubs marketing. And Sharon Kuroki is upped to
vice president of music club marketing. She was director of new member acqui-
sition’s . . . In Los Angeles, Qwest appoints Roma Chugani as national promo-

.

Kuroki Chugani

Aronow

tion director for black/urban music. She had held a similar post at Beverly
Glen . .. Two appointments have been made a CBS Records International in
New York. Terri MacMillan is named manager of contract administration. She
was CRI’s manager of contract clearance. And Linda Todd is appointed a&r
administrator. She had held a similar post at CBS Songs.

John Schuch is named director of copyright administration for MCA in Los
Angeles. He was with CBS . .. Atlantic makes two changes in New York. Ali-
son Green assumes a new post as video and marketing campaign manager. She
was national merchandising manager for the label. And Audrey Satterwhite is
named art director. She had held the same post for CBS . . . Arista restructures
its international department with three appointments. Rick Blaskey is named
vice president of international operations. He was director of international artist
development for the Ariola International Group. Eliza Brownjohn is named as-
sociate director of international operations. She had headed the international
department at Chrysalis. And Kevin Keenan is upped to manager of internation-
al operations. He was administrator of that department.

Don Burkhimer is appointed managing director of RCA Ltd. U.K. He was
managing director of RCA’s subsidiary firms in the Netherlands and Belgium
... Word Records, Waco, Tex., makes two promotions. Lynn Nichols moves
from director of marketing and promotion to a&r director. And Jeff Mosley is
upped to director of marketing . .. WEA makes several branch appointments.
Warren Pujdak is named branch marketing coordinator, based in New York.
He was a special projects coordinator. Randy Patrick is named music sales man-
gerin Los Angeles. He was a direct sales manager. Andrew Uterano is appointed
music sales manager in New York. He was creative administrator. And Rob
Sides is named local promotion representative for Elektra/Asylum in Dallas.
He was a manufacturer’s representative in the consumer electronics industry.

Publishing

In Nashville, the Songwriters Guild ups Kathy Hyland to regional director.
She was assistant regional director ... The Multimedia Music Group, Nash-
ville, adds Michael Heeney as creative director. He had held a similar post at
Cedarwood. (Continued on page 65)
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Photo News

ADULT ARTWORK—Members of Alliance group Blood On The Saddle meet at Peer Southern’'s
West Coast office to sign their publishing agreement with the firm. Pictured from left are group
members Ron Botelho and Anriette Zilinskas, Nick Murray of Cynx Management, Peer Southern
president Ralph Peer Il, Cynx’s. Vicki Brooks, the group’s Greg Davis, the publishing company’s

Lorraine Rebidas and the group’s Herman Senac.

TUNING CUT—Producer Major Bill Smith listens to the playback of
“Double Dealin’,” a single by his newest Le Bill Music artist Kelli.
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STELLAR JOURNEY—Members of RCA’s Jefferson Starship congratulate the winner of

MTV's Starship contest after a concert party on the San Francisco Bay. Shown from left are

the group’s Paul Kantner and Grace Skck, winner Sheila Smith and Starship’s Mickey
Thomas.

ORIENT EXPRESS—WEA Hong Kong recording artist and actor Lam visits the Label's New

York office to display artwork for his new album. Shown from left are WEA International vice

president of product administration Manfred Bormann, WEA Hong Kong marketing manager

viriginia Ng, Lam, WEA International product development director Jennifer Cohen and Ah-
med Tahir, WEA International’s director of video operations.
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LABELMATES MEET—Portrait artist Eddy Grant and Tabu’s Cherelle join staff from Epic/Portrait/Associated Labels for an

appearance on “The Great Record Album Collection” on New York’s WOR-TV. Shown from left are the show’s executive

producer Terry Planell, E/P/A’s East Coast publicity manager LaVerne Perry, Grant, air personality Scott Shannon (the
show’s host), Cherelle, E/P/A’s video promotion director Harvey Leeds and production assistant Andrea Moll.

NO BLUES AT JAY—Producer/songwriter James Gadson, right, poses with Jay Warner
after signing a longterm publishing agreement with the Jay Warner Music Group.

CELEBRITY SIT-IN—Friends of artist Keith Haring gather at New York’s Paradise Garage
to celebrate his birthday. Seated from left are Jeff Beck, Diana Ross, producer Nile Rod-
gers, Madonna, producer John Benitez and an unidentified onlooker.
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JAZZ, POP ENTER MIX

BMI Expanding Archives’ Range

By PETER KEEPNEWS

NEW YORK—Broadcast Music
Inc. (BMI) has for more than 30
years boasted an extensive classical
music archives. Now the music li-
censing organization is extending the
range of its archives to encompass
jazz and popular music as well.

“So many students of music today
can’t be put into strict categories,”
says BMI president Ed Cramer in ex-
plaining the decision to broaden the
archives’ scope. “People are begin-
ning to accept the fact that jazz
should be treated with the same rev-
erence as European concert music.

“Eventually, the great jazz people
of today will be revered as much as
the great classical artists and com-
posers are. It’s important to me that
BMI acknowledge that fact.”

The archives, officially known as
the Carl Haverlin Collection/BMI
Archives, was founded by Carl Ha-
verlin, who served as BMI president

SERIES EXPANDED

from 1947-63. Among the items it
contains are the first edition of Han-
del's “Messiah,” the first published
opera libretto, and the first music
book published in the U.S.

Since the decision about a year ago
to move into other areas of music, the
archives have acquired original ar-
rangements for the big bands of Lio-
nel Hampton and Jimmie Lunceford,
the original handwritten sheet music
for Paul Simon’s “Mrs. Robinson,”
and the mute used for many years by
jazz trumpeter Jonah Jones, among
other items. BMI officials are cur-
rently negotiating with the estate of
Charlie Parker to acquire a collection
of memorabilia relating to the pio-
neering alto saxophonist/composer.

“We started out by asking musi-
cians to donate material, ” says
Cramer, who stresses that he is inter-
ested in selected, representative items
and not anyone’s ‘“‘entire collected
works.” Now, he adds, *‘people are

New B’'way Folios From WB

NEW YORK—Warner Bros.
Publications, the print arm of
Warner Bros. Music, is expanding its
recently introduced series of Broad-
way Classics vocal selections.

The decision to add new $6.95 list
titles stems from the success of four
initial folios, says Frank Military,
chief of the division. They were “Girl
Crazy,” “Oh Kay!,” “Strike Up The
Band” and “Anything Goes.”

“Besides,” adds Military, “the
writers represented in the series
helped make Warner Bros. Music
what it is today. We owe them this.”

Other folios planned include selec-
tions from “A Connecticut Yankee,”

“Funny Face,” “Naughty Marietta,”
“The Student Prince,” “Bitter-
sweet,” “Of Thee I Sing,” “Rose Ma-
rie,” “Lady Be Good” and “Babes In
Toyland.” The latter are scores
penned by such legendary Broadway
writers as Rodgers & Hart, George &
Ira Gershwin, Victor Herbert, Sig-
mund Romberg, Cole Porter, Noel
Coward and Rudolph Friml.

In addition to these vintage shows,
Warners has also marketed similar
compendiums of more recent Broad-
way and off-Broadway entries, such
as “42nd Street,” “Little Shop Of
Horrors,” *“Dreamgirls” and “My
One And Only.”

IRV LICHTMAN

Return Engagement For
Songwriters’ Showcase

By KIM FREEMAN

NEW YORK—The reincarnation
of the New York Songwriters’ Show-
case is off to a good start, says its di-
rector Stu Greenberg, one of the
founders of the original Showcase,
which enjoyed a successful run at the
Bottom Line from 1973-78.

Last December, Greenberg was
approached by RBR Communica-
tions to reinstitute the Showcase,
which began its monthly schedule in
March. The event is now operated
under the umbrella of RBR, which
provided the front money, although
Greenberg notes that the Showcase is
now supporting itself.

At a fee of $10 per song, Green-
berg estimates that the Showcase re-
ceives 250 submissions per month.
The tapes are reviewed by a panel
consisting of Greenberg and a fluctu-
ating assembly of publishing execu-
tives and songwriters. Past panelists
have included Chappell’s Bobby Cot-
tela and March On Music’s Mryna
March and Susie McCusker. All en-
trants receive a brief critique of their
work, taken from comments made
during the panel.

In screening the entries, Greenberg
says he listens for cover possibilities:
“If I can hear somebody else record-
ing the song, then it’s effective.” He
notes that submissions are not limit-

For The Record

A photo caption in the July 7 issue
incorrectly identified the responsibil-
ities of Ruby Merjan. She is director
of a&r for WEA International, based
in New York.

ed to any genre and typically encom-
pass everything from r&b and jazz to
pop, with a strong leaning toward
folk.

Six songwriters are selected from
the review to perform three composi-
tions each at the Showcase’s Folk
City home, which closes its doors to
the public for the night. Greenberg
says the average audience consists of
150 publishing executives and music
journalists. Of the first four Show-
case winners, Greenberg says, two
have signed their songs to publishers
and two are still negotiating with a
number of firms.

This month’s Showcase takes place
Thursday (26) and features Ellie
Greenwich as one of the judges. Pre-
vious judges have included veteran
songwriter Doc Pomus and Marv
Goodman of Famous Music.

Greenberg and Al Altman started
the original Showcase as a side ven-
ture to their careers with United Art-
ists Records and Kamakaze Music
respecitvely. As their job responsibil-
ities grew, the two were unable to
continue running the Showcase.

In 1980, Greenberg and Altman
reunited for three years to work as in-
dependent publisher and songwriter
representatives. During that period,
their clientele included songwriters
Stephen Bishop and Cy Coleman and
the March On and Dreana Music
firms. Greenberg is now employed by
RBR to run the Showcase, and Alt-
man is SESAC’s West Coast repre-
sentative, based in Las Vegas.

starting to hear about what we’re do-
ing and are calling to volunteer
things.”

As an example, he cites a recent of-
fer from jazz pianist Marian McPart-
land to donate some original manu-
scripts written for her by Alec
Wilder. Noting that McPartland is
not affiliated with BMI, Cramer
points out, “You don’t have to be a
BMI affiliate to be represented” in
the archives.

The Carl Haverlin Collection/
BMI Archives, under the direction of
curator Bud Stringfellow, is located
at BMDI’s office at 320 W. 57th St.
here. It is not open to the public, but
is made available to scholars by ap-
pointment. Material from the ar-
chives is frequently sent on tour to
schools and museums.

—

SMALL WORLD—French recording artists Eddy Mitchell and Richard

Gachner surprised each other when they both showed up in Nashvilie to

record their forthcoming projects for RCA and Warner Bros. France re-

spectively. Shown from left are Gachner, local producer and writer Bryon
Hill, Mitchell and singer/songwriter Pierre Papadiamandis.

Chartbeat

Pop Music Vets Are Now Best Bets

By PAUL GREIN

Much was made a year ago of
“music of the ’80s,” as the charts
were dominated by acts that emerged
in this decade. Sometime between
then and now the situation has
changed, to the point that nine of the
singles in the top 10 this week are by
acts that have been collecting hits
since the '60s or 70s.

Tina Turner, whose “What's Love
Got To Do With It” (Capitol) surges
seven points to number nine, first
reached the top 40 in 1960 with “A
Fool In Love.” This is her second top
10 hit, following 1971’s Grammy-
winning “‘Proud Mary.”

Of this week’s other top 10 resi-
dents, the Jacksons first hit the top
40 in 1969 with ““I Want You Back,”
followed by Elton John in 1970 with
“Your Song” and Rod Stewart in 71
with “Maggie May.”

The Pointer Sisters first cracked
the top 40 in 1973 with “Yes We Can
Can,” followed by ZZ Top in 1975
with “Tush” and Bruce Springsteen
later that same year with “Born To
Run.” Ray Parker Jr. first scored in
1978 with Raydio’s “Jack And Jill,”
and Prince broke through the follow-
ing year with “I Wanna Be Your
Lover.”

The only act in this week’s top 10
to have emerged in ths decade is Billy
Idol, who first hit the top 40 in 1982
with “Hot In The City.” His “Eyes
Without A Face” dips a notch this
week to number five.

The success that such acts as
Cyndi Lauper, Rockwell and the
Thompson Twins have enjoyed in re-
cent months proves that there’s still

Leadbelly Fete
In Shreveport

SHREVEPORT, La.—Huddie
“Leadbelly” Ledbetter, the late song-
writer and folksinger, will be hon-
ored for his cultural contributions
Sept. 29-Oct. 6 at the Red River Rev-
el Arts Festival here.

Among the performers who will
appear in tribute are Pete Seeger,
Josh White Jr., Oscar Brand, Brown-
ie McGee, Sonny Terry and Jean
Ritchie.

The festival will mark the 95th an-
niversary of Ledbetter’s birth. His
more popular songs include ‘‘Kisses
Sweeter Than Wine,” “Goodnight
Irene,” “Cottonfields,” “Rock Island
Line,” “Bring A Little Water Sylvie”
and “Black Betty.”

Admission to the festival is free.

www.americanradiohistorv.com

room for new acts to break through.
But it certainly seems that veterans
have a better chance at success than
they did in the new music-dominated
spring and summer of ’83.

This week’s top 10 is also notewor-
thy because it includes so many black
pop performers. Black acts account
for both of the top two positions
(with Prince and Ray Parker Jr.)
and five spots out of the top 10 (with
those two stars joined by the Jack-
sons, Tina Turner and the Pointer
Sisters).

* K K

Country Action: Earl Thomas
Conley this week becomes the first
artist to generate four No. 1 country
singles from one album. “Angel In
Disguise” follows “Your Love’s On
The Line,” “Holding Her And Lov-

ing You” and “Don’t Make It Easy
For Me,” all of which are featured on
his album also titled “Don’t Make It
Easy For Me.”

The album has been out for more
than a year, and is currently listed at
number five on Billboard’s country
album chart. It has sold in excess of
300,000 copies, 'according to Dave
Wheeler, RCA'’s director of national
country sales.

No artist has ever lifted four No. 1
pop hits from one album, though the
Bee Gees came close, earning three
No. 1 hits from two successive al-
bums, “Saturday Night Fever” and
“Spirits Having Flown.” And “Fe-
ver” produced a fourth No. 1 hit in
Yvonne Elliman’s “If I Can't Have
You.”

(Continued on page 69)

‘Solid Gold’ Five Days A Week

NEW YORK—*"Solid Gold,” the
weekly program that is probably the
nation’s most-seen syndicated music
show, has spun off “Solid Gold
Hits,” a five-day-a-week program
which features two performances and
one video clip a day.

Where ““Solid Gold” goes to about
220 stations, ‘“‘Solid Gold Hits” has
currently been picked up in 160 mar-
kets, and can be seen by 90% of tele-
vision households, says producer
Brad Lockman.

Ratings on the new show, which
premiered in mid-June, have been

“so far, so good,” Lockman says.
Acts featured are “‘people who are
popular now,” he says. “It’s just hit
music, basically.”

Running a half hour and produced
to be seen five days a week, “Solid
Gold Hits” is what the syndication
industry describes as a “strip” show,
designed to be run in a single time
strip across a station’s schedule.

Most programmers are placing
“Solid Gold Hits” in an afternoon
slot, says Lockman. Grant Goodeve,
whose major credit is the television
series “Eight Is Enough,” hosts the
show.

SIX EPISODES TO RUN

MTV Airing ‘Rock Influences’

NEW YORK—MTYV has picked
up six episodes of a new series, “Rock
Influences,” and is scheduling them
to run on the third Tuesday of every
month.

Co-producing the show will John
Scher’s Monarch Entertainment Bu-
reau’s Performance Video division
and Television Theater Co. Bristol-
Meyers will be putting up the money
for the show, using it to promote the
company’s Clairol division.

“Rock Influences” is taping its epi-
sodes at Passaic, N.J.’s Capitol The-
ater. The first program went in the
can on June 9. The show’s themes
will encompass the places, people
and objects that have had the most
impact on rock’n’roll music.

Karla DeVito will be the series
hostess. Half of each program will be
live concert footage, and the remain-
ing half will include archival material
and interviews.

The program’s first episode aired
last Tuesday (17) and headlined IRS
group R.E.M. Other guests included
Rick Danko, Richard Manuel and
Levon Helm of the Band, Jesse Colin
Young, Roger McGuinn, Richic Ha-
vens and John Sebastian.

Scher will serve as co-executive
producer, while Television Theater
Co. president Douglas Draper and
colleague Ronald Tanet will alternate
as co-executive producers. Acting as
co-producers will be Performance
Video head Pat Weatherford and
TTC’s Jonathan Stathakis.
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GOING BEHIND THE CURTAIN—CBS Records International president Al-
len Davis dedicates the newly refurbished CBS record and tape manufac-
turing facilities in Haarlem, Holland.

Japanese Bar Cited For

Sing-Along C’right Breach

By SHIG FUJITA

TOKYO—The Fukuoka High
Court in southern Japan has ordered
a snack bar owner to pay a total of
$60,000 in damages and compensa-
tion for permitting his customers to
add their vocal refrain to “karaoke”
sing-along tapes in breach of
copyright.

The July 5 ruling was a precedent-
setting decision in favor of the Japa-
nese Society for the Rights of Au-
thors, Composers & Publishers
(JASRAQC) in that it established in
law that the snack bar’s proprietor,
Saburo Kinoshita, had violated copy-
right legislation in furtherance of his
own profit.

In his summation, the judge said
that Article 22 of the Japanese Copy-
right Act had been violated when
Kinoshita offered the karaoke music
service to attract customers to his
two bars.

JASRAC first filed suit for dam-
ages against Kinoshita in July, 1980,
demanding the suspension of band
and piano entertainment in the bars
and payment of compensation for his
failure to pay royalties. Meanwhile,
Kinoshita replaced live music at one
of his bars with karaoke music equip-
ment, and JASRAC followed
through with a further case alleging
copyright breach.

JASRAC estimates that karaoke
music facilities are currently provid-
ed at around 350,000 snack bars and
similar outlets throughout Japan,
and that performance royalties, if
collected from all of them, would

come to some $165 million annually.
Its success in the Fukuoka case
means JASRAC will step up its ac-
tion against other  copyright
offenders.

The case has attracted substantial
media attention here. The Tokyo
Shimbun newspaper devoted its main
editorial to the court verdict, track-
ing the buildup of popularity for kar-
aoke over the past decade. The soft-
ware uses instrumental tracks to
accompany the buyer’'s own vocal
efforts.

The newspaper pointed out that
the snack bar owner argued in court
that the customers were singing for
their own enjoyment and not per-
forming for the entertainment of oth-
ers. But it supported the court’s opin-
ion that “singing to the musical
backing is aimed at creating an enjoy-
able atmosphere and luring more
customers, thereby increasing the
owner’s profitability.”

It pointed out that karaoke estab-
lishments in Japan range from elabo-
rate setups with stage and lighting fa-
cilities, even recording studio
equipment, to tiny bars with one kar-
aoke hardware unit.

Said the editorial: “In Japan, tradi-
tionally, there is little interest in and
recognition of the copyright problem,
and there are many, many cases
where copyrights are treated lightly
or totally ignored. This court deci-
sion can be called a valuable warning
bell to society at large to recognize
copyright matters.”

Steady Growth Continues
In German Video Market

HAMBURG—The video side of
the German home entertainment in-
dustry continues to expand at a
steady and consistent pace. Estimat-
ed sales of videocassette recorders
here this year are put at 1.5 million
units, following the 1.4 million regis-
tered for 1983 and 1982’s 1.3 million.

Video hardware has become an es-
sential part of the stock of Germany’s
roughly 6,000 specialist radio and
television dealers. Some 93% of those
selling television sets now have a
range of VCRs regularly in stock.

Some 100,000 video cameras were
sold here in 1982, and the figure
jumped to 120,000 last year. The
German electrical dealers’ trade or-

ganization looks for an even bigger
percentage increase this year, follow-
ing the marketplace entry of the com-
pact camera/recorders.

Alongside national hardware sta-
tistics, there’s an encouraging picture
building on the software side. Some
16.7 million blank videotapes were
sold here in 1982, and that figure rose
to 26 million last year. The projected
figure from most industry sources for
1984 is around the 32 million mark.

But there are signs of sales stagna-
tion setting in for prerecorded video-
cassettes. The total sold in 1982 was
1.4 million nationally,-and that rose
to two million last year. But now
there are clear signs of a slowdown.

News/ International

COUNTRY MUSIC FESTIVALS

Marlboro Shows Blanket Europe

By JIM SAMPSON

FRANKFURT—A tobacco com-
pany has established itseif as Central
Europe'’s leading supporter of live
country music and staunchest com-
mercial tour sponsor of any kind.
This year, some 80,000 fans are ex-
pected at Mariboro-sponsored coun-
try music festivals in West Germany,
Holland, Switzerland and even
Poland.

Now in its second year, the Polish
tour is set for the first weekend in
August. It is expected to attract more
than 15,000 country buffs to three
shows featuring 18 acts, mostly from
Eastern European countries.

Following government criticism of
the commercial overtones of last
year’s sold-out ‘“‘Marlboro Country
Piknik,” the event this year will be
called the Mragowo Country Festi-
val. The Marlboro-sponsored event
will be heild in Mragowo, just 25
miles from the Soviet border.

The several hundred apparently
off-duty Russian soldiers on hand for
last year's shows indicated that even
in the Soviet Union there’s a real in-
terest in country music.

From the beginning in 1978, the
men behind the Mariboro Country
Festivals were Christian Timmer, of
Philip Morris in Munich, and Frank-
furt impresario Fritz Rau. “Philip
Morris was the first company to real-
ize the potential for tour sponsor-
ship,” says Rau, “‘and they’ve stayed
with it ever since.”

Obviously, country music is a per-
fect match for the brand’s worldwide
“Marlboro Country” slogan. But
Timmer found an unusual obstacle in
dealing with established country mu-

sic stars: A voluntary advertising
code of the tobacco industry here
prohibits the use of widely known
personalities for any kind of
promotion.

Explains Timmer: ““l can’t even
consider Johnny Cash, because our
research shows he's recognized by
62% of all Germans. With 42% rec-
ognition, Kris Kristofferson is out, as
is John Denver with 35%." Timmer
says he knows by heart the recogni-
tion quotient of 40 country names
among the West German public.

Together with Rau, Timmer stages
a series of concerts each year in Ger-
many, featuring either a talent search
or a multi-act bill topped by a coun-
try star from the U.S. Hoyt Axton
and Waylon Jennings have toured
here for Marlboro.

The idea has been so successful
that Philip Morris launched Marl-
boro Country Festivals five years ago
in Switzerland and four years ago in
Holland. Finally, last year, the home
office in the U.S. joined the live coun-
try bandwagon.

This year's Marlboro Country Fes-
tival in West Germany, again coordi-
nated by Stefan Droeger of sponsor-
ship consultant C.P.R. Creative
Partners in Frankfurt, consists of 11
shows in October, each in two parts:
a talent contest, followed by a con-
cert with an established U.S. country
artist, still to be named.

Philip Morris offers roughly $110
for each musician asked to appear
live during the festival, $150 for each
semi-finalist and $185 plus a trip to
Nashville for each winning musician.
The firm also provides massive print
advertising support, while underwrit-
ing shows’ costs to keep ticket prices

low, around the $6 mark.

About 80 acts submitted tapes for
the first Marlboro talent contest in
Germany six years ago. This year,
there were 157 entries, 32 of which
were selected by a five-man jury for
the live runoffs. There’s even an all-
woman country band.

Juergen Kramar, head of the
Country Music Assn.’s German sec-
tion and a member of the jury, says
this participation reflects the impact
of the Marlboro Festival on the coun-
try scene in Germany. “It’s clear the
event has a positive influence on the
live performance of country music.
More people than ever are playing
country in Germany, and they're for
sure getting better.

“This year, there was much more
modern material, less bluegrass. Ala-
bama is obviously the favorite group
here.”

But Kramar has not seen this en-
thusiasm rub off on the record side of
the business. *‘Country hardly ever
makes the German sales charts, and
it’s still rare that a licensee decides to
press country product locally, mak-
ing most current country hits hard to
find,” he says.

Timmer concedes that his festival
also has negligible effect on cigarette
sales, adding that this was never the
purpose of the event. Rather, he says,
it is a good example of what consul-
tant Droeger calls “image transfer,”
bolstering Mariboro’s country music
image. And the men behind the
Marlboro Country Festival agree
that the same sponsorship cocept
could be applied effectively by other
firms in other fields of live music per-
formance in Central European terri-
tories.

Record Attendance At North Sea Jazz Fest

By MIKE HENNESSEY

THE HAGUE—The healthy Eu-
ropean appetite for jazz, in all its in-
carnations, was powerfully exempli-
fied by the record attendance at the
ninth North Sea Jazz Festival, held
in the Congress Center here, July 13-
15.

A total multinational audience of
more than 30,000 jazz fans visited the
festival to sample some 200 hours of
concerts presented in 10 different
locations.

Organizer Paul Acket, whose bud-
get for this year’s event was a record
2.4 million guilders ($736,000), said
that among the most encouraging as-

pects of the festival’s success was the
fact that there were more young peo-
ple in the audiences than ever before,
benefiting from a specially reduced
daily ticket price of 45 guilders
($13.80) under a Cultural Youth
Passport scheme.

“We sold about 3,000 of these spe-
cial tickets each day,” Acket said.
Normal daily ticket price was 60
guilders ($18.40).

Major musical delights of the festi-
val were a set by the new Miles Davis
band, featuring saxophonist Bob
Berg and guitarist John Schofield;
two concerts by a characteristically
exuberant Lionel Hampton Band,
immaculate sets by a J.J. Johnson all-

star group, featuring Nat Adderley,
Harold Land and Cedar Walton; vin-
tage bebop from a Dizzy Gillespie
combo that included veterans James
Moody, Slide Hampton and Walter
Bishop Jr. and Gillespie's latest dis-
covery, Canadian drummer Nasyr
Abdul Al-Khabyr; beautifully poised
concerts from Sarah Vaughan and
her trio, and exciting and colorful
presentations by Miriam Makeba and
her troupe of singers, dancers and
musicians.

As usual, the festival offered jazz
to meet all tastes, from the spirited
unsophistication of the Dirty Dozen
Brass Band from New Orleans to the

(Continued on page 62)
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Commentary

Educating A&R Personnel

By BOB BIGGS

How many times has this melodrama been rerun?

This is the story of a new band which falls victim to an emas-
culated a&r position and a corporate structure which is poorly
set up to break bands.

Band “Z” plays around town for a couple of years on the club
circuit, eventually attracting a fair-sized audience and the atten-
tion of an enthusiastic a&r person from one of the major labels.
After long and tedious negotiations, band “Z” is signed to label
“Y” for a six-figure recording
contract. The band takes some
of the dough to live on while
they wait for “heavy”’ produc-
er “X” to finish up with other
commitments. Months later,
producer “X” is ready to
work, and after taking a hefty
fee for his services spends the ’
rest of the money in the studlo o s e . 2
making the record. b E T \'\?%

Next, the finished record is Biggs: “The music market is
presented to the marketing constantly growing and
people (including promotion), splintering.”
who are overworked to begin with and have no prior knowledge
of the band. Adding to the confusion is the reinjection of the a&r
person who signed the band, who has no background in market-
ing and no skills in **packaging” his band for the public or his
own marketing people. Adding to the a&r person’s problems is a
final record that bears the “heavy” mark of producer “X” on the
music of band “Z,”” which in effect obscures the special qualities
he originally saw in the band.

Lacking the authority or expertise to provide direction and
continuity to the project, our a&r person feels it necessary to
back away from it. Sadly, momentum at the company level is
lost, and only perfunctory marketing takes place. The lack of en-
thusiasm at the label is sensed in the marketplace, and the record
goes nowhere. Our a&r person does not put his or her job on the
line in the face of no other support at the label, so eventually the
band is dropped. That'’s the end of the story and the band.

What worries me is not that this tragedy could happen in a
rare case, but that the corporate record label system seems to be
organized to insure that it does.

Isn’t it time that the people employed in the a&r departments
take it upon themselves, in the absence of a lead from their com-
pany, to educate themselves in the complete process of selling
music to the public? Isn’t it time that their talents and creativity
be applied to establishing marketing strategies that will help en-
hance the special identity of the new band which inspired its
signing in the first place, thereby preserving the continuity neces-
sary to insure that that special identity gets to the public intact?

I was wondering why a&r personnel, in general, had not yet
taken the initiative to establish a much broader definition of the
function of a&r, insisting on the authority to exercise such new
responsibilities, when I remembered that an a&r man had once
said to me, “In the record business, the music suffers from the
business, and the business suffers from the music.” This, by the
way, was delivered with the emphasis indicated.

This snobbish attitude, I fear, is typical of the a&r mentality,
and indicative of the uneasy marriage of music and commerce in
the industry at large. Many seem downright phobic about getting
their hands “dirty” in the business of selling music to the public.
I believe they have forgotten that without the “dirty” business
(the vehicle to get records to the public), rock’n’roll music would
not have nearly the power that it now does to modify, and some-

Bob Biggs is founder and president of Slash Records in Los
Angeles.

times impact greatly on, popular culture.

Of course, marketing rock’n’roll can be very confusing, partic-
ularly at its most basic level. The power to change culture is one
of the major sources of this confusion; music has significance be-
yond its entertainment value. Its power to readjust our sensibil-
ities, redirect our culture, start vital new subcultures and gener-
ally make our lives richer and more complicated (often at the
same time) makes the job of marketing rock’n’roll music an hon-
ored art when practiced with skill and insight. There is no one
better suited to encourage this process than a&r people.

They intuitively know where a new band may fit in—what its
significance might be, if any—from the purely entertaining
“schoolyard” jingle rock’n’roll to music which may have greater
aesthetic, social or political significance, and every combination
in between. That intuition is a resource that can be developed
and directed toward specific marketing strategies. Each musical
form has a different consumer demographic, different means of
exposure, different graphic look, and the challenge is to be as ef-
ficient and appropriate as possible with each individual band.

‘Without the “dirty”
business, rock’n’roll
would not have nearly
the power that it now does’

This in itself is an intimidating task in dealing with each new
band, but it doesn't stop there.

If the marketplace were a static environment, the job of selling
rock’n’roll would still be an artistic achievement. But the mar-
ketplace is anything but static; it is continually shifting to the
rhythmic undulations of the society at large—economic condi-
tions, popular aesthetics, fashion, etc. The music market is con-
stantly growing and splintering and sometimes growing back to-
gether again. These are major considerations for any a&r person
who got in the business because he or she liked “good” music
and simply wanted to promote it. Can it be that these are the
responsibilities of the job?

Isn’t it time that the corporate record label system realized
that it would be to its ultimate benefit to educate a&r personnel
in the various aspects of marketing music to the public? Isn’t it
time that the labels take the initiative in trying to repair some of
the corporate fragmentation by giving to the a&r people a much
broader responsibility and much greater authority?

The American corporate structure seems singularly designed

to destroy the continuity that is so necessary in the marketing of '

music, particularly as it relates to new bands. As with my little
story of band “Z,” there are far too many places where the spe-
cial musical personality or significance of a band can be miscom-
municated or lost entirely. It's something like the game where
you tell a story to a friend next to you, who in turn tells it to
another friend, and so on until after a few people the outcome
bears little resemblance to the original story.

I propose, given this analogy, that the same person (the new
a&r person) should tell the story to each new person, and that
way everyone gets the same story. Otherwise, the tolerance for
error is much too high. As it stands now, a record must be sold
over and over again from department to department before it
ever gets to the public. No wonder enthusiasm is so difficult to
maintain. The a&r person responsible for signing the band must
sell it to the rest of the a&r department, who sell it to creative
services, who must sell it to the marketing people, who then sell

(Continued on page 65)

Letters To The Editor

The Case For The Arranger

In your Billboard commentary of May 26, ""Com-
poser Without Portfolio,” Eddy Lawrence Manson
has stated the case for the arranger/composer
with the precision born of a deep knowledge of our
art and craft, and with the understanding and feel-
ing common to all creative musicians.

Much of the work performed by arrangers and
orchestrators is somewhat of a mystery even to
our fellow musicians, and this is certainly true with
respect to many of the people in the recording in-
dustry. The point was dramatically brought into my
awareness during the phonograph recording nego-
tiations between the American Federation of Musi-
cians and representatives of the major recording
companies a few months ago, when | was invited
to attend the negotiations and explain the role of
the arranger/orchestrator. Other than big-name
arrangers/producers of the caliber of, for example,
Nelson Riddle or Quincy Jones, | don't believe
those very astute recording executives had ever
seen any of the arrangers who function on a work-
day level orchestrating for union scale. And yet, as
Eddy Manson says, “They are the ones who turn

out marketable product day in and day out.”

Apart from the Copyright Act, which prevents
arrangers from sharing in the royalties resulting
from their creativity, we also suffer from a lack of
visibility by the very nature of what we do. Besides
not performing at our craft in public or on televi-
sion, most of our real work is done at a desk in a
quiet room alone, often into the wee small hours of
the morning under the pressure of a deadline. As a
result, scarcely anyone ever sees the arranger ac-
tually at work, and we are often overlooked when
credits are given out, except by the artist and pro-
ducers we work with directly. For this reason it is
especially gratifying to see Frank Sinatra give full
credit to the songwriters and arranger of every
song he performs, and we would love to see this
practice become more widespread.

Since the New York Arrangers & Orchestrators
Committee of Local 802 has been in existence, our
membership, drawn from the fields of recording,
jingles, film, television and Broadway shows, has
given constructive input during negotiations on
many national contracts, and is striving to get or-
chestrators on Broadway recognized by the rein-

statement of the Tony award for that category.
Many other creative functions in a Broadway
show, such as the set designer, costume designer,
lighting director and choreographer are deservedly
rewarded by the Tony awards. But, let's face it,
Broadway producers usually advertise and market
a show as “A New Musical,” not a set design or
lighting plot, and while all those other functions
are important, we believe there should also be a
Tony award to recognize the creative contributions
of Broadway orchestrators.

Because the economic base for arranging varies
widely in the major music production centers, it
seems unlikely that a national arrangers commit-
tee would serve oyr diverse needs, but we are
agreed on one basic viewpoint for certain: The pre-
sent day arranger/orchestrator (a composer work-
ing on behalf of another composer) is, more than
ever before, a vital creative link in the production
chain serving the music industry, and we believe
our contribution deserves to be more justly appre-
ciated and rewarded.

Ron Roullier, Chairman
New York Arrangers & Orchestrators Committee

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Venters Voyages To New Combo
WXYY Getting Power Boost, New Calls, New Format

RALEIGH—"“We're not picking
up where WQDR left off,” says Voy-
ager Communicaticns chairman Carl
Venters about his company’s second
set of acquisitions, Wilson's WVOT
and WXYY. The combo for years
has exclusively served the small
North Carolina town, but by Septem-
ber, WXYY will be transformed into
WRDU, serving the Raleigh/Dur-
ham market with a 1,370-foot tower
between Wilson and Raleigh, second
only to WRAL’s 2,000-foot site. In
the move, Venters will take full ad-
vantage of WXYY’s Class C designa-
tion, boosting the power to 100,000
watts.

“The station has been operating
with 20,000 watts on a 300-foot tow-
er,” explains Venters, who plans to
switch the country format to AOR.
“We'll call it AOR because you have
to call it something, but ‘adult rock’
might be a better designation. We're
planning to fill a void in the market.”
Venters anticipates that void growing
even wider in the near future, as Car-
olina AOR mainstay WQDR is ru-
mored to be going country.

The history of WQDR is to some
extent also the history of Carl Ven-
ters. As president of Durham Life
Broadcasting, owner of Raleigh’s
highly successful WPTF/WQDR
and WPTF-TV, Venters initiated

WQDR in January, 1973. He says it
was “the first AOR station true to
that classification in the country.”

“I went to WRIF in Detroit,
where Lee Abrams was PD, and got
him to consult,” Venters recalls. “He
installed the ‘SuperStars’ format he
had been working on, which ABC
wouldn’t let him try.”

Venters left Durham Life two
years ago to form Voyager with long-
time Cox employee Jack McCarthy,
who serves as president of the compa-
ny, Voyager acquired High Point’s
WMFR-AM-FM, with the FM out-
let becoming highly successful
WMAG, one of the fastest growing
outlets in the South, managed by
George Francis and, utilizing George
Johns’ adult contemporary format.

Initially it was thought that Ven-
ters would be picking up WQDR’s
call letters when the station switched
to country. Instead, Venters chose
WRDU—the designation for the Ra-
leigh/Durham airport, which lies be-
tween the two cities.

“There’s a hole with WQDR drop-
ping out of the format, but we can
not afford to do heavy metal bone-
jarring music in 1984. Because of that
image, we really weren’t interested in
the call letters,” Venters says.

But what if WQDR doesn’t make
the rumored switch? “We're pretty

WKQX’s Chuck Morgan
Moving To KIXK Dallas

By MOIRA McCORMICK

CHICAGO—Program  director
Chuck Morgan of WKQX (Q-101)
here is set to take on PD duties at
KIXK Dallas, effective Aug. 6. Ac-
cording to Morgan, Q-101 GM Jim
Smith is to begin interviewing re-
placement candidates this week.

The future position of Danny
Owens, who has been “sitting in the
PD seat” at KIXK, will “be decided
by Morgan,” according to GM John
Hare.

KIXK, licensed to Denton under
the aegis of Hicks Communications,
was purchased by ABC in January.
Sale was finalized July 16. In March,
the station’s 1,585-foot tower was
moved closer to Dallas in order to
achieve signal parity with the rest of
the metro area radio stations, accord-
ing to Hare.

KIXK'’s “severe signal problem”
was alleviated, says Hare, but the sta-
tion’s *‘classic contemporary hits”
format was in need of revamping, as
evidenced by its .6 share in the last

Arbitron book.

Dallas’ relative lack of top 40 sta-
tions and Morgan’s extensive top 40
experience (as announcer/music di-
rector at WKRQ and WSAI Cincin-
nati and WNDE Indianapolis, and as
program director at WYNF Tampa,
WPIX New York and most recently
Q-101) have observers speculating
that top 40 will be KIXK’s new
format.

“We haven’t made a final deci-
sion,” says Hare, *‘but it will be some
form of contemporary.”

“ABC is now in-the process of fi-
nalizing its current market study,
and from that we’ll determine the di-
rection,” says Morgan. “It may be ei-
ther top 40 or AC.”

Morgan, who will be moving him-
self, his wife and three children to the
Dallas area shortly, says of his new
home base: “Every market has its
own level of competition, but Dallas
might be a hard nut to crack.”

Julio Iglesias,
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sure they’ll do it,” says Venters. “But
if they don’t, the way our format is
conceived, a traditional AOR won’t
hurt us significantly. It will require a
little adjustment, but not much more.

“Burkhart/Abrams has been
working with us on the new format,”
which Venters says will not be a Lee
Abrams-type sound. “White Wine
AOR would be a better description.
We'll go after 18-34 females, and
skew a bit higher with males, 18-44.”

Joining the new outlet as VP/GM
is former WQDR manager David
Berry, while longtime Jack McCar-
thy associate Don Meineke, currently
managing Cincinnati’'s WNOP (li-
censed to Newport, Ky), will come in
as GSM.

JACK OF ALL TRADES—WMZQ Washington’s Rita Bodine, left, challenges

a contestant in the station’s first annual Jacks Tournament. The weather-
woman got to the finals before losing to a listener.

Vox Jox

Cap Cities’ KLAC Purchase Official

By ROLLYE BORNSTEIN

After several months of specula-
tion, it’s official: A contract has been
signed between Cap Cities and
Metromedia for the latter to sell Los
Angeles’ KLAC to the former, which
will keep KZLA-FM but has an oral
agreement to spin off KZLA-AM. A
signed contract is anticipated this
week. Once the sale is approved,
KLAC/KZLA will become the sole
country operating unit licensed to
Los Angeles.

Still at the speculation stage in
L.A. is the persistent rumor that
WYLD New Orleans PD Brute Bai-
ley will join Inner City’s KGFJ as
PD. If it does come to pass, the suc-
cessful urban programmer -would
also have a hand in KUTE as assis-
tant PD.

* Kk K

If you were driving through Cleve-
land last week and happened to dial
by WMIJI in morning drive, you
heard Mike McVay’s *“Magic” in
person, as the consultant did a week
of vacation replacement in his spare
time. By the way, his company,
McVay Media, just signed an agree-
ment with country programmer
Charlie Cook (KLAC, KHJ Los An-
geles, WHN New York, WWVA
Wheeling), who is exiting Transtar’s
country format to hang out his con-
sultant shingle. In the agreement,
McVay Media will market Cook’s
services and provide backup support
in research and other areas. McVay
will continue to concentrate on his
AC and top 40 clients, while Cook
tackles the country arena.

Speaking of McVay’s AC fold, all
five of his consulted stations in that
format registered nice Arbitron
gains. If you’ve stopped keeping
track, the list includes KMJI Denver,
WMIJI Cleveland, KMGC Dallas,
WRKA Louisville and WMGG
Tampa, which is really more contem-
porary than adult.

By now you’re obviously wonder-
ing what’s been going on in Pitts-
burgh. Saul Frischling’s WPNT is in
the news, as the easly listening outlet

Complete coverage of Billboard’s
Radio Programming Convention
will appear in next week’s issue.

information
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segues toward a more AC approach,
with original vocals in place of the
syrupy covers. And the station’s act-
ing PD, Ted Sohier, who has also
been handling morning drive since
his exit from Daisy (WDSY) last
year, has left. Rumors have former
WTKN PD Tom Darren in line, with
former WWSW personality George
Hart also in the running for the PD
post.

Meanwhile, across town at
WTAE, minor changes are in place,
including more oldies and increased
commitments, while
Hearst’s on-air staff has been making
a less than stellar tv debut. Seems
WTAE-TYV has cancelled the “O’Bri-
en & Garry” Show (after 12 weeks
and one joke, as our Pittsburgh cor-
respondent calls it) and has reduced
the Jack Bogut show from one hour
to 30 minutes. TV has also been caus-
ing WTAE's Ted Adkins a bit of con-
cern recently. Apparently, Adkins
wrote a letter to a group trying to
have the Playboy Channel banned
from a suburban cable system. At-
kins contended there’s nothing
wrong with offering a service like
Playboy, since a viewer must request
it in order to receive it, but unfortu-
nately he contended it on WTAE sta-
tionary, and has since had to explain
that the opinions were his and not
Hearst’s.

* kK

From the rumor to the confirmed
stage goes Jack Taddeo, who has in-
deed exited Viacom (Vox Jox, July
14). The former WLAK Chicago PD
becomes director of programming for
“Studioline Cable Stereo,” a group of
nine cable audio channels slated for
debut this fall uplinked from
Virginia.

With Charley Lake out of Leaven-
worth (KZZC’s city of license, not
the infamous prison), WNBC New
York acting PD Jim Collins takes
over the PD post at Wodlinger's ZZ
99, in the Kansas City metro, which
he joined as morning man mere
weeks ago ... Meanwhile, back at
WNBC, local sales manager Peg Kel-
ly is upped to GSM, as Jack Ma-
loney exits.

From managing ’em to consulting
‘em to selling 'em goes Burt Sher-
wood, who has just joined Chapman
Associates’ Chicago office. That
leaves former partner Bill Hennes
alone to continue his consultancy . . .
Also in Chicago, Wally Phillips has
done it: signed that $4.5 million dol-
lar contract, which runs through
1991. However, it is also written that
come July ’86, Phillips can vacate the
WGN morning show for middays or

afternoons.

If your goal has always been to
program a Doubleday station, this is
your lucky day. Two, count ’em, two
positions are up for grabs. In addition
to Randy Kabrich’s WAVA Wash-
ington post (Billboard, July 21),
WAPP New York also has a vacan-
cy. If you want to know what hap-
pened there, call former PD Joe
Krause at (516) 883-2511, but if you
want the job, send your convincing
package of materials to Dave Martin
at Doubleday’s corporate headquar-
ters. Finding their address is part one
of the pre-employment screening
process. Good luck.

While WAVA is still open, the PD
slot at EZ’s WEZR across town has
been filled by B-94 (co-owned
WBZZ) midday man Jeff McKay,
who also served as assistant PD at
the Pittsburgh outlet. In his new post
he replaces Chuck Tyler, who’ll re-
main with the chain, but should you
want to reach McKay, note that he’s
taken on his given moniker, Jeff Bal-
lentine ... Bruce Fox exits Greater
Media for greener pastures. Leaving
WMGK Philly, Fox now programs
Trenton’'s WKXW.

* Kk X

Kid Curry exits his San Antonio
PD post at Jack Roth’s KITY ...
Across town at AOR-formatted
KESI, former Love 94 (WWWL Mi-
ami) personality Bob Linden comes
on board as PD, replacing Dave
Christian Over in Houston,
WEBN Cincinnati mainstay Denton
Marr becomes PD of KLOL, as
Blake Lawrence concentrates on his
morning gig ... Down the block at
KRBE, Roger W.W. Garrett is back.
The former KRBE PD, who split for
Austin’s KHFI two years ago, is
back at his former post, replacing
Ken Rundel, who now does middays
on the AM. The AC statious, by the
way, are in transition at this writing,
with the AM going oldies and the
FM top 40.

Up in Dallas, Ted Utz joins Q102
(KTXQ) as operations manager,
Tom Owens’ former post. For the
past year, Ted’s been ensconced as
PD of Providence’s WHIY ... Also
exiting Providence is former WSNE
PD Holland Cooke, who remains
with Outlet Broadcasting (WSNE'’s
former owner), moving to Washing-
ton as operations manager of Mi-
chael Douglass’ WTOP, where John
Watkins remains as news director.

* K K

Upped to VP/GM at Memphis’
WHBQ, filling Ron (KHJ) Thomp-
son’s shoes, is GSM Lou Murray .

(Continued on page 18)
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Billboard

RADIO AWARDS

RULES

1. All entries must have aired within the eligibility period of Jan. 1, 1984 through Dec. 31,
1984 and must be submitted prior to Jan. 1, 1985.

2. All entries must be accompanied by the official entry blank printed below which may be
duplicated. A separate entry blank is required for each category entered.

3. A telescoped aircheck of the work under consideration is mandatory for all categories
and must be on cassette (no reel to reel). Total running time must not exceed 20 minutes.

4. RADIO STATION OF THE YEAR, PROGRAM DIRECTOR OF THE YEAR AND PER-
SONALITY OF THE YEAR categories are open to all U.S. and Canadian broadcasters.
Awards will be presented for small, medium and major markets. (Arbitron market size will
apply in the U.S.; population figures will determine Canadian classification. Awards will
further be divided into six format categories: contemporary (contemporary hits, AC, top
40), urban {including black), country, AOR (including new wave), MOR (including nostal-
gia), and miscellaneous, which includes any format not mentioned above, i.e. news/talk,
oldies, Spanish. In addition to the entry blank and cassette, applicants as follows must
also provide:

a) Radio Station Of The Year: In addition to the entry blank and cassette described
in item 3, a written presentation describing station’s programming, on-air promo-
tioning statement in addition to a brief history of station’s performance over the
last five years. Support materials, i.e. promotional items, sales pieces, may also be
included. If also entering the program director of the year category, a separate
entry, including tape and written materials is required.

b) Program Director Of The Year: In addition to the entry blank and cassette de-
scribed in item 3, a writien presentation describing entrant’s programming philoso-
phy, station’s ratings history (documentation must be included), target audience,
objectives and positioning as well as entrant’s background, motivational skills and
personal goals,

¢) Air Personality Of The Year: In addition to the entry blank, the cassette must con-
taln a telescoped aircheck of one complete hour of actual air time.

5. INTERNATIONAL PERSONALITY OF THE YEAR: Entrant must be a local broadcast-
er (military, commercial and state-owned stations) outside the U.S. and Canada. Cassette
must contaln a telescoped aircheck of one complete hour of actual air time, and it is
suggested a one-page outline of station, format and market be included.

6. FEATURED PROGRAMMING: Two awards will be given, one to a locally produced
program by an individual station and one to a syndicated program including network, syn-
dicator and AFRTS productions. Program may be a regularty scheduled feature or a one-
time special aired within the eligibifity period. In addition to the entry blank and telescoped
cassette aircheck of the program, a written description including dates aired, personnel in-
voived and target audience must also be included. Syndicated applicants must also pro-
vide station line-up.

7. Judging wilt be supervised by Billboard’s Radio Advisory Board. A list of members is
available upon request.

8. Finalists will be announced no later than June 1985, Awards will be presented at the
Biltboard Radio Conference, date and location to be announced.

BILLBOARD RADIO AWARDS

1984 ENTRY FORM
NAME (of entrant):

STATION:

ADDRESS:

CITY STATE ZIP:

PHONE:

CATEGORY ENTERING: (check one only)

STATION OF THE YEAR
in present format since: mo:_____yr:

PROGRAM DIRECTOR OF THE YEAR

in present position since: mo: yr:
PERSONALITY OF THE YEAR
daypart ______ since: mo: yr:

INTERNATIONAL PERSONALITY OF THE YEAR

military commercial
market: daypart

FEATURED PROGRAMMING
station produced__syndicator/network produced__

MARKET INFORMATION:

(American entrants state Arbitron market served and size)

MAJOR1-30 #__ _ market
MEDIUM 31-100 # market
SMALL 101-over # market

(Canadian applicants state market and metro population:

— contemporary hit/

adult contemporary
—_ urban/black
____country

All entries must be submitted no later than Jan. 1, 1985 to:
Rollye Bornstein Radio Editor

DithhanrAd Manmamwioas OANT WAL lakica Dhoad Dacimul.. Liilla S A NAAGA

— AOR

- MOR/nostalgia
____ miscellaneous
(please describe):

$26 MILLION DEAL

Clear Channel Buys Broad Street

NEW HAVEN-—These days, Fred
Walker, president of Broad Street
Communications here, is a happy
man. A $26 million deal three years
in the making has been consummat-
ed, with Clear Channel Communica-
tions of San Antonio purchasing
Broad Street.

Clear Channel will operate the
group, which owns WELI New Ha-
ven, WQUE-AM-FM New Orleans
and KTOK/KJYO Oklahoma City,
as a separate unit. Walker will re-
main as president.

The history of Broad Street dates
back to 1971, when Walker, along
with chairman Richard Geismar,
formed the group with the funds of a
select group of institutional investors.
Hartford-based Covenant Insurance
was initially involved, with the Inter-

New Buyer For
Philly’s WHAT

PHILADELPHIA — New York
communications consultant Kelly
Guglielmi is now listed as the new
buyer of WHAT, Dolly Banks’
black/urban AM station here, which
is tied to WWDB, her high-rated all-
talk FM. Price tag is given as
$750,000, down from the $1 million
preliminary agreement of sale
reached 16 months ago by Washing-
ton broadcaster Howard Sanders.
Sanders rescinded his agreement last
fall because of pressure from the Na-
tional Black Media Coalition.

The group had filed a petition with
the FCC to block the sale because
Sanders, although black, was not a
local resident. Guglielmi, who is also
black, says he intends to move to
Philadelphia if the sale is approved
by the commission and will be presi-
dent and general manager of WHAT.

Guglielmi, who helped create the
Black News Network, a radio news
and feature syndicate, is now vice
president in charge of sales for Kryp-
ton Corp., a film library that leases
its product to tv stations.

Washington

national Silver Co. (Insilco) of Meri-
den, Conn. coming in to replace a
group of mutual funds that had
rolled out in 1978. Since then, top
management at both Covenant and
Insilco have changed, with the chair-
men of both companies retiring and
their replacements less interested in a
radio group as an investment.

“With that in mind,” notes Walk-
er, “for us to grow, we knew we had
to do something. Our goals were to
keep Broad Street together as a unit,
and to allow management the room
to grow and expand. The Clear
Channel deal fit all our requirements,
and that’s why we’ve been pursuing it
for the past three years.”

Clear Channel, formed in 1972 by
broadcaster John Barger and San
Antonio investor L. Lowry Mays,
who serves as chairman, first pur-
chased Avco’s 50,000-watt clear
channel, WOAI, which it curently
owns as well as San Antonio Class C
FM Spanish outlet KAJA, Austin
casy listening Class A FM KPEZ,
KBBJ/KMOD Tulsa and KTXC/

KHYS Port Arthur, Tex.

“Both companies are very attrac-
tive,” says Walker, who like Geismar
has sold his finanacial interest in
Broad Street, making Clear Channel
the 100% owner of the group. “As an
operating unit, every one of our prop-
erties is profitable. Even our AM in
New Orleans, which recently
switched to top 40, is doing well.

“It’s true, you can. sell without
numbers. I call it cash register
ratings.”

Having completed the transaction
on July 6, which was $14 million
cash with Clear Channel assuming li-
abilities of $12 million, Walker was
off to New Orleans to host the com-
pany’s manager meetings at the Mar-
riott Hotel, which for the first time
included the key executives of Clear
Channel.

The group was treated to the
World’s Fair and a Friday night ban-
quet at Arnow’s honoring two 10-
year Broad Street vets, KTOK VP/
GM Ken Gaines and Broad Street
VP/controller Len Freeman.

' Most Added Records |

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

# of Billboard’s # of Billboard’s

__Roundup__

" By BILL HOLLAND

The FCC has lifted the freeze on
the filing of applications for AM sta-
tions on 25 Class I-A clear channels,
effective July 17.

The freeze was lifted as the result
of a new AM agreement between the
U.S. and Canada that solved the in-
compatibility between proposed as-
signments between the two countries.
The freeze was imposed in February,
1982.

However, there is still a freeze, im-
posed in June, on the filing of appli-
cations on Canadian clear channels
690, 740, 860, 990, 1010 and 1580
kHz. The FCC says final action has
not been taken yet for these channels.

* ok K

Following the FCC’s recent vote
not to review its decision to stay out
of call letter disputes, the NAB exec-
utive committee has instructed staff
to study the options of what the
group can do to assist broadcasters,
perhaps by acting as a clearinghouse
for information, backed up by legal
research and assistance.

* K K
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stations stations
adding record now reporting
Title, Artist, Label this week record
R o
(184 Stiﬂm_ﬁ_ 2
1 “Cruel Summer,” Bananarama,
London 56 77
2 “Right By Your Side,” Eurythmics,
RCA 51 85
3 “She-Bop,” Cyndi Lauper, Portrait 49 131
4 “If This Is It,” Huey Lewis & the
News, Chrysalis 47 141
5 “Dynamite,” Jermaine Jackson, Arista 43 113
BLACK
194 Stations) ted]
“The Last Time I Made Love,” Joyce
Kennedy & Jeffrey Osborne, A&M 31 31
2 “Dynamite,” Jermaine Jackson, Arista 30 36
3 “Be A Winner,” Yarbrough &
Peoples, Total Experience 27 48
“If You’re Not Here (By My Side),”
Menudo, RCA 23 36
“Next Love,” Deniece Williams,
Columbia 23 28
COUNTRY
{125 Stations)
“] Don’t Know A Thing About Love,”
Conway Twitty, Warner Bros. n 76
“Second Hand Heart,” Gary Morris,
Warner Bros. 45
“I Could Use Another You,” Eddy
Raven, RCA 42
“The Lady Takes The Cowboy
Everytime,” Larry Gatlin & the Gatlin
Brothers, Columbia 42 82
“Uncle Pen,” Ricky Skaggs, Epic 39 92

s

“Ghostbusters,” Ray Parker Jr.,

Arista 13 30
“If This Is It,” Huey Lewis & the

News, Chrysalis 13 18
“Leave A Tender Moment Alone,”

Billy Joel, Columbia 12

“Straight From The Heart (Into Your

Life),” Coyote Sisters, Morocco 9 25
“Alibis.” Sergio Mendes, A&M 8 53

13
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Playlist Prime Movers *

Sing

les Radio Action

Playlist Top Add Ons e

Northeast Region

mmmms® TOP ADD ONS s

BANANARAMA-Cruel Summer (London)

SPANDAU BALLET-Only When You Leave
(A& M)

NIGHT RANGER-When You Close Your Eyes
(MCA)

SAMMY HAGAR-Two Sides Of Love (Geffen)

WFLY-Albany
(Peter Clark—P.0.)
oo LINDSEY BUCKINGHAM-Go Insane
oo NIGHT RANGER-When You Close Your Eyes
© BANANARAMACruel Summer
© DENIECE WILLIAMSNext Love

WGUY-Bangor
(Jim Randah-P.D.)
oo JOE JACKSON-Happy Ending
oo EURYTHMICS—Right By Your Side
© HUEY LEWIS AND THE NEWS—{ This fs I
© SPANDAU BALLET-Only When You Leave

WIGY-Bath
{Scott Rebbins—P.D.)
©o JULIO IGLESIAS AND DIANA ROSS-All Of You
@0 SHEILA E.-The Glamorous tife
© BANANARAMA-Crue! Summer
© GIORGIO MORODER-Reach Out

WXKS-Boston
{Senny Joe White—P.D.)
© SPANOAU BALLET-Only When You Leave
© BANANARMA-nis Summer
© SLMMY HAGAR-Two Sides Of Love
© [IEHIECE WILLIAMS-Next Love
© NIGHT RANGER-When You Close Your Eyes
© [NXS- Send A Message
© BELIN-No More Words

WKBW--Buffalo

(Santy Beach-P.0,)
© GENESIS-Taking It All Too Hard
© PAUL ANKA-Second Chance

WNYS-Buffalo

{Bill Ted-P.0.)
© SPANDAU BALLET-Only When You Leave
© BANANARAMA-Cruel Summer
© TWISTED SISTER-We're Not Gonna Take It
© DUKE JUPITER-Rescue Me

WERZ~Exeter
{Jack 0" an—? 0.
© INXS- Send A Message
o ELVIS NST!LLO AND THE ATTM(:TIOIS—The Only
Flame In Town
© TWISTED SISTER-We're Not Goana Take It
© SPANOAU BALLET-Only When You Leave
© CHERARELLE-| Didn't Mean To Turn You On
© NENA-At The Movies

WTIC-FM—Hartford
(Mike West-P.D.)
oo JULIO IGLESIAS AND DIANA ROSS-ANl Of You
oo COREY HART-Sunglasses At Night
© BANANARAMA-Cruel Summer

WFEA-Manchester
{Rick Ryder-P.0.}
© BANANARAMA-Cruel Summer
© NIGHT RANGER-Wnen You Close Your Eyes
© {RENE CARA-You Were Made For Me

KC-101 (WKCI)-New Haven
(Stet Rybak—P.0.)

© CYNDI LAUPER-She-Bop

© JOHN WAITE-Missing You

WJBQ-Portland
{Brian Pheenix—P.D.}
© SHEILA E.-The Glamorous Life
© SLADE-My, Oh My
© JULIO IGLESIAS AND DIANA ROSS-All Of You
© SPANDAU BALLET-Only When You Leave
© NICK LOWE-Half A Boy And Half A Man

WSPK--Poughkeepsie
{Chris Laide—9.D.)
© NIGHT RANGER-When You Close Your Eyes
© PETER WOLF-Lights Out
© HUEY LEWIS AND THE NEWS—f This Is It
© GIORGIO MORODEM—Reach Out
© QUIET RIOT—Mama, Weer All Crazee Now
© |NXS Send A Message
© SPANOAU BALLET-Only When You Leave
© JOE JACKSON-Happy Endin
© SAMMY HAGAR-Two Sides Of Love
© EURYTHMICS-Right By Your Side
© BANANARAMA-Crue! Summer
© JERMAINE JACKSON-Dynamite
© LINDSEY BUCKINGHAM-Go Insane
© PATRICE RUSHENMFeels So Reat (Won't Let Go)

WPRO-FM--Providence

(Tom Cuddy-P.0.}
© CYNDI LAUPER-She-Bop
© WIGHT RANGER-When You Close Your Eyes
© BANANARAMA-Crue! Summer
© SAMMY HAGAR-Two Sides Of Love
© RICK JAMES-17

WMJQ-Rochester
{Jay Stevens—P.D.}
© LIONEL MCHIE-Stuck On You
© JOHN WAITE-Missing You
© COREY HART-Sungiasses At Night
© PETER WOLF-Lights Out
© GLENN FREY-Sexy Girl
© HUEY LEWIS AND THE NEWS—if This Is It
© SLADE-My, Oh My

WPXY-FM-Rochester

(Tom Mitche#—P.0.}
o¢ SPANDAU BALLET-Only When You Leave
oo AARARERANE-C1pel Summer
© TWESTED SISTER-We're Not Gonna Take It
© DUKE JUPITER-Keacue Me

WGFM-Schenectady
(Mike Neti-P.D.}
© EURYTHMICSRight 8y Your Side

© JERMAINE JACKSON-Dynamite
© BANANARAMA-Cruel Summer

WRCK-Utica
{Jim Rietz-P.0.)
oo LINDSEY BUCKINGHAM-Go Insane
oo SPANDAU BALLET-Only When You Leave
© ELVIS COSTELLO AND THE ATTRACTIONS-The Only
Flame In Town
© QUEEN-It's A Hard Lie
© BANANARAMA-Cruel Summer
© OUKE JUPITER-Rescue Me

Mid-Atlantic Region

mmmms® TOP ADD ONS s

HUEY LEWIS AND THE NEWS-If This Is It
(Chrysalis)

JERMAINE JACKSON-Dynamite (Arista)

BANANARAMA-Cruel Summer {London)

SAMMY HAGAR-Two Sides Of Love (Geffen)

WFBG-Altoona
(Tony Boots—P.0.)
oo CYND) LAUPER-She- Bup
© RICK JAMES-17
© TWISTED SISTER-We're Not Gomu Take It
© IRENE CARA-You Were Made For
© ELYIS COSTELLO AND THE mmnous—m Only
Flame In Town
© EURYTHMICS-Right By Your Side
© FACE TO FACE-109-8

WJLK-FM-Asbury Park
{Dennis 0'Mara-P.0.}
© BANANARAMAni Summer
© GIOAGID MORODER—Reach Out
© JEANINE JACKSON-Dynamite
© |RENE CARA-You Were Made For Me
© ELYIS COSTELLO AND THE ATTRACTIONS-The Only

Flame In Town
© LINDSEY BUCKINGHAN-Go Insane
B-104 (WBSB)-Baltimore

(Steve Kingston—P.0.)
oe HUEY LEWIS AND THE NEWS-If This Is It
oo JERMAINE JACKSON-Dynamite
© SHEILA E.-The Glamorous Life
© BANANARAMA-Cruel Summer

WMAR-FM--Baltimore
{Raiph Wimmer—P.0.)
© CYNDI LAUPER-She-Bop
© SAMMY HAGAR-Two Sides O Love
© EURYTHMICSRight By Your Side
© BANANARAMA—Cruel Summer
© GHERRELLE Didn't Mean To Turn You On
© THE $.0.S. BAND-Just The Way You Like It

WOMP-FM-Bellaire
{Owayne Bonds—P.0.)
oo JOE JACKSON-Happy Ending
oo LINDSEY BUCKINGHAM—Go Insane
© SCORPIONS-Still Loving You
© RONNIE MILSAP-She Loves My Car
© TWISTED SISTER-We're Not Gonna Take It

WVSR-Charleston
{Chris Bailey-P.0.}
oo DENIECE WiLLIAMSNext Love
oo {RENE CARA-You Were Made For Me
© EURYTHMICS—Right By Your Side
© JOE JACKSON-Happy Ending
© BANANARAMA-Cruei Summer
© RICK JAMES-17
© SPANDAU BALLET-Only When You Leave

WZYQ-Frederick

(Kemasabi Joe—P.D.)
© LINDSEY BUCKINGHAM-Go Insane

WKEE-FM—Huntington
{Steve Hayes-P.0.}

o EURYTHMICS—Right By Your Side

oo LINDSEY BUCKINGHAM-Go Insane

© QUEEN-t's A Hard Life

WBLI-Long Island
{Bill Terry-P.D.}
oo HUEY LEWIS AND THE NEWS-If This Is It
oo CYNO! LAUPER-She-Bop
© JERMAINE JACKSON-Dynamite
© WIGHT RANGER-When You Close Your Eyes

WPL-New York

[Larry Berger-P.D.)
oo TINA mu:l-mm s Love Got To Do With it
oo ELTON JOHN-Sad Songs (Say So Much)
© THE CARS-Magic

Z-100 (WHTZ)-New York
{Scott Shawnon—P.D.)
oo PEABO BRYSOM-I Ever You're In My Arms Again
©o ELTON JOHN-Sad Songs (Say So Much)
© CYNDI LAUPER-She-Bop
© JERMAINE JACKSON & PIA ZADORA-When The Rain
Begins To Falt

WKTU-New York City
{Carles Dedosus-P.0.}
© D TRAIN-Thank You
© BRYAN LOREN-D0 You Really Love Me
o RIIHL;.V QCEAN-Caribbean Queen (No More Love On The
n
© THE 8.0.S. BAND-Just The Way You Like It
© ROGER-Midnight Hour
© FRESH BAND-Come Back Lover
© PUMPKIN-Here Comes That Beat
© YARBROUGH & PEOPLES—Be A Winner
© NEXT MOVEMENT-AH | Do
© RANDY HALL—'ve Been Watching You (Jamie's Gir)
© RAY PARKER JR.—n The Heat Of The Night
© CABOL LYNN TOWNES-99 1/2
o ROBIN GIBB—Boys Do Fall In Love
© SUN-Legs (Bring The Woif Out Of Me)
© FATBACK-You've Got That Magic
© FORMULA V—Klier Groove |
© ALICIA MYERS-You Get The Best From Me
o ;:IES INGRAM-She Loves Me (The Best That | Can

)
© JOYCE KENNEDY & JEFFREY 0SBORNE-The Last
Time | Made Love

WKHI-Ocean City
(Jack GileaP.0.}

Based on station playlists through Tuesday(7/16/84)

BANANARAMA—Crue! Summer (London)

SPANDAU BALLET-Only When You Leave (A & M)
JERMAINE JACKSON-Dynamite (Arista)
HUEY LEWIS AND THE NEWS-If This s It (Chrysalis)

oo IRENE CARA-You Were Made For Me
oo JOE JACKSON-Happy Ending

© SPANDAU BALLET-Only When You Leave
© QUEEN-'s A Hard Lile

© RICK JAMES-17

© BANANARAMACruel Summer

© EURYTHMICS—Right By Your Side

WCAU-FM-Philadelphia
(Scott Walker—P.0.)
© JULIO IGLESIAS ANO DIANA ROSS—AN Of You
© CHERRELLE— Didn't Mean To Turn You On
© JERMAINE JACKSON-Dynamite
© CARQL LYNN TOWNES-99 1/2

WUSL—-PhlIadelphla

(dett Wyatt-P.0.)
© CHUCK mwu AND THE SOUL SEARCHERS-We
Need Some M

oney
© THE CHI-LITES-Gimme Whatcha Got
© YARBROUGH & PEOPLES-Be A Winner
© NEUCLEUS—Computerr Age (Push The Button)
© SHANNON-My Heart's Divided
© REAL LIFE-You Got Me Going

B-94 (WBZZ)-Pittshurgh

(Guy Zapolesnp.D.)
© PETER WOLF-Lights Out
© HUEY LEWIS AND THE NEWS-If This Is It
o SERGI0 MENDES-Alibis
© SAMMY HAGAR-Two Sides Of Love

WPST-Trenton

(Tom Tayler-P.D.)
oe CHRIS DE BURGH-High On Emotion
oo NIGHT RANGER-When You Close Your Eyes
© BANANARAMA-Cruel Summer
© TWISTED SISTER-We're Not Gonna Take It
© SPANDAU BALLET-Only When You Leave

Q-107 (WRQX)—Washmgton

{Ma
oo HUEY LEW!S lll) THE NEWS-II This Is It
®o BRUCE SPRINGSTEEN-Pink Cadillac

WASH-Washington D.C.
(Bih Tanner-P.0.)

© VAN HALEN-Panama

© 77 TOP-Legs

© JERMAINE JACKSON-Dynamite

© EURYTHMICS—Right By Your Side

© MADONNA-Lucky Star

WILK-Wilkes Barre
(Frank Warren—P.0.)

© JERMAINE JACKSON-Dynamite

© IRENE CARA-You Were Made For Me *

© SPANOAU BALLET-Only When You Leave

WKRZ-FM-Wilkes-Barre
{Jim Rising-P.0.)
oo SAMMY HAGAR-Two Sides Of Love
oo TWISTED SISTER-We're Not Gonna Take It
© QUEEN-It's A Hard Life
o WWTE SISTERS-Straight From The Heart (into Your

Life}
© GLENN FAEY-Sexy Girl

Q-106 (WQXA)-York
{Mark McKenzie—P.0.}
oo JERMAINE JACKSON-Dynamite
©o CHRIS DE BURGH-High On Emotion
© HUEY LEWIS AND THE NEWS-if This Is It
© CYND) LAUPER-She-Bop

WYCR-York
{Mark Richards—P.0.)
© EURYTHMICS-Right By Your Side
© JERMAINE JACKSON-Dynamite
© SCANDAL-The Warrior
© BILLY JOEL-Leave A Tender Moment Alone
© JOE JACKSON-Happy Ending

Southeast Region
mmmm® TOP ADD ONS s

SPANDAU BALLET-Only When You Leave
A& W)

SHEILA E.-The Glamorous Life (Warner Bros.)

JERMAINE JACKSON-Dynamite (Arista)

JOHN WAITE-Missing You (EMI-America)

WANS-FM-Anderson/Greenville
(Bill McCown-P.0.)

oo BANANARAMA-~Cruel Summer

oo JERMAINE JACKSON-Dynamite

© LINDSEY BUCKINGHAM-Go Insane

© SPANOAU BALLET-Only When You Leave

WISE-Asheville
(Jokn Stevens—P.D.)
oo BANAMARAMA-Crue! Summer
oo RONNIE MILSAP-She Loves My Car
© RUSS BALLARD-Two Sithouettes
© SPANDAU BALLET-Only When You Leave

94-Q (WOQXI- FM)-—AtIanta
(Jim Morrison-P.

o SPANDAU IALLET—OnIy When You Leave

© SLADE-My, Oh My

V- 103 (WVEE)—AtIanta

Andrews—P.0.)
o JAIES INGRAM-She Loves Me (The Best That | Can

Be)
© BRYAN LOREN-Do You Really Love Me
© BILLY OGEAN-Caribbean Queen (No More Love On The

Run)

© THE $.0.5. BAND-Just The Way You Like It

(1] ml!—fhmk (]

© MTUME-You, Me And He

© CHUCK BROWN AND THE SOUL SEARCHERS-We
Need Some Money

© ROGER-Midnight Hour

© FRESH BAND-Come Back Lover

© FATBACK-You've Got That Magic

© PUMPKIN-Here Comes That Beat

© FORMULA V—Killer Groove |

© YARBROUGH & PEOPLES-Be A Winner

© JULIO IGLESIAS AND DIANA ROSS-All Of You

© RANDY HALL-'ve Been Watching You (Jamie's Gir)

© RAY PARKER JR.—in The Heat Of The Night

© CAROL LYNN TOWNES-99 1/2

© ALICIA MYERS—You Get The Best From Me

© ROBIN GIBB—Boys Do Fall In Love

© JOYCE KENNEDY & JEFFREY @SBORNE-The Last
Time | Made Love

-93 (WZGC)—AtIanta

oo SPAIIIIAU llLLET-OnIy When You Leave
oo SAMMY HAGAR-Two Sides Of Love

© BANANARAMA-Cruel Summer

© EURYTHMICS—Right By Your Side

© RONMIE MILSAP-She Loves My Car

WSSX—Charleston
{Brian Philigs—P.0.)
o¢ GENESIS-Taking It All Too Hard
oo EURYTHMICSRight By Your Side
© CHRIS DE BURGH-High On Emotion
© ELVIS COSTELLO-Only Flame In Town
© SPANDAU BALLET-Only When You Leave

WBCY—Charlotte
(Beb Kaghan-P.0.)
© CYND! LAUPER-She-Bop
© JERMAINE JACKSON-Dynamite
© JULIO IGLESIAS AND DIANA ROSS-All Of You
© LINDSEY BUCKINGHAM-Go Insane
© CHICAGO-Hard Habit To Break

WNOK-FM—Columbia
{Peter Waife-P.D.)
o JERMAINE JACKSON-Dynamite
© SPANOAU BALLET-Only When You Leave
o JULID IGLESIAS AND DIANA ROSS-Al Of You
o CYNOI LAUPER-She-Bop

1-100 (WNFI)-—Daytona Beach
(8rian Oouglas-P.0.)

oo HUEY LEWIS AND THE NEWS-If This fs It

oo THE 60 G0'S-Turn To You

© JERMAINE JACKSON-Oynamite

© EURYTHMICS-Right By Your Side

G-105 (WDCG)-Durham/Raleigh
{Rick Freeman—P.0.}

© SCANDAL-The Warrior

© PETER WOLF-Lights Out

© SHEILA E.-The Glamorous Life

WFLB-Fayetteville

(Larry Canon-P.D.)
oo HUEY LEWIS ANO THE NEWS-If This Is It
oo |RENE CARA-You Were Made For Me
© RONNIE MILSAP-She Loves My Car
© CYNDI LAUPER-She-Bop
o SLADE-My, Oh My
© BANANARAMA—Crue! Summer
© TWISTED SISTER-We're Not Gonna Take It
© GOYOTE SISTERS-Straight From The Heart (Into Your

Life)
© SAMMY HAGAR-Two Sides 01 Love

WFOX—Gainesville
(Atan DuPriest-P.0.)
© SAMMY HAGAR-Two Sides Of Love
© NIGHT RANGER-When You Close Your Eyes
© ELVIS COSTELLO AND THE ATTIAGTIUIIS—The Only
Flame In Town
© SLADE-My, Oh M
o SPAIDAU !lLLET—OnIy When You Leave
© 8US BOYS—Cleaming Up The Town

WRQK—Greensboro
(Pam Conrad-P.0.)
© JOHN WAITE-Missing You
© BILLY JOEL-Leave A Tender Moment Alone
© HUEY LEWIS AND THE NEWS-If This Is it
© CYND) LAUPER-She-Bop
© SAMMY HAGAR-Two Sides Of Love
o EURYTHMICS-Right By Your Side
© CHRIS DE BURGH-High On Emotion

WOKi-—Knoxville
(Gary Adkins—P.0.}
oo BUS BOYS—Cleaming Up The Town
oo SPANOAU BALLET-Only When You Leave
© BACHMAN TURNER OVERORIVE—For The Weekend
© TWISTED SISTER-We're Not Gonna Take It
© LINOSEY BUCKINGHAM—Go Insane
© QUEEN-It's A Hard Life
L] E;V)OTE SISTERS-Straight From The Heart (Into Your
e,

1-95 (WINZ-FM)—Miami
{Keith Isley—P.D.)

© JERMAINE JACKSON-Dynamite

© DENIECE WILLIAMS-Next Love

© JOHN WAITE-Missing You

© THE 5.0.S. BAND-Just The Way You Like It

© GIORGIO MORODEA—Reach Out

© KASHIF-Baby Don't Break Your Baby's Heart

Y-100 (WHY!)—Miami/Ft.

Lauderdale

{Rebert W. Walker—P.0.}
e 27 T0 S
o¢ SHEILA E.-The Glamorous Life
© PETER WOLF-Lights Out
© THE GO 60'S-Turn To You

WNVZ-Norfolk
{Jott Morgan-P.0.)
© CHERRELLE-I Did't Mean To Tura You On

WBJW-Oriando
[Gary Mitchait-p.0.}
© JOHN WAITE-Missing You
© CYNDI LAUPER-She-Bop
o HUEY LEWIS AND THE NEWS-If This Is It
© EDDY GRANT-Romancing The Stone
© RATT-Round And Round
© THE 68 60'S-Tum To You

wWwWWw.americanradiohistorv.com

WRVQ-Richmond

{Beh Lowis—P.0.)
oo SHEILA E.-The Glamorous Life

WXLK-Roanoke
(Russ Brown—P.0..}
© SCANDAL-The Warrior
© NIGHT RANGER-When You Close Your Eyes

WAEV--Savannah
{440, Worth—P.0.)
o CYNOI LAUPER—She-Bop
o LINDSEY BUCKINGHAMGo Insane
© JULIO IGLESIAS AND DIANA ROSS-All Of You
© SAMMY HAGAR-Two Sides Of Love
© SCANDAL-The Warrior
o RICK JAMES-I7
o JOE JACKSON-Happy Ending

WZAT-Savannah

(Ray Wiiams-P.D.)
© JERMAINE JACKSON-Dynamite
© SHEILA E.~The Glamorous Life
© SCANDAL-The Warrior

Q-105 (WRBQ)—Tampa
(Mason Dixoa-P.

oo JERMAINE JlGKSOl—Dymmne

o DAN HARTMAN-! Can Dream About You

o lAlMAMlA—Cme{ Summer

© SLADEMy, Oh M

. SPAIDAU HU.ET-OIW When You Leave

WSEZ-Winston-Salem
{Bob Makeney-P.D.
oo ROD Sf!mn—lnlatualvon
oo TINA TURNER-What's Love Got To Do With It
© THE THOMPSON TWMS—Doctor! Doctor!

North Central Region
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PEABO BRYSON-If Ever You're In My Arms
Again (Elektra)

SERGIO MENDES-Alibis (A & M)

BANANARAMA-Cruel Summer (London)

SPANDAU BALLET-Only When You Leave
A&LM)

WKDD-Akron
{Nick Anthemy—P.0,)
oo EURYTHMICS-Right By Your Side
oo SPANOAU BALLET-Only When You Leave
© QUEEN-'s A Hard Life
© JERMAINE JACKSON-Dynamite
© LINOSEY BUCKINGHAM-Go Insane
© JOE JACKSON-Happy Ending
© BILLY JOEL-Leave A Tender Moment Alone

WCIL-FM-Carbondale
{Teny Waitekus—P.D.|
oo TINA TURNER-What's Love Got To Do With It
oo BILLY JOEL-Leave A Tender Moment Alone
© PEABO BRYSON-If Ever You're In My Arms Again
© THE HUMAN LEAGUE-Louise
© BANANARAMA-Crue! Summer
© SCANDAL-The Warrior

WGCI-FM—Chicago
{Gram Armstrong—P.0.}
© AMUZEMENT PARK BAND-No
© JOYCE KENNEOY & JEFFREY OSBORNE-The Last
Time | Made Love
© PRINCE-Baby I'm A Star
© STARPOINT-Am | Still The One
© LITTLE MILTON-Nobody Sieeping In My Bed But
© KLEER-Instant Love

WLS-AM/FM—Chicago
{Dave Oenver—P.0.)
© RATT-Round And Round
© SERGI0 MENDES-Alibis
© PEABO BRYSON-if Ever You're in My Arms Again

Q-102 (WKRQ)—Cincinnati
{dim Fox-P.0.}
© PEABO BRYSON-f Ever You're In My Arms Again
© SERGIO MENDES-Alibis
© HUEY LEWIS AND THE NEWS-If This Is It

FM-108 (WDMT)—Cleveland
(deftrey B. Kelty-P.D.}

© Or. Jeckyd & Mr. Hyde—Fast Life

© SUTTONS—¥razry

WGCL—Cleveland
{Beb Travis—P.D.)
o SPANDAU BALLET—Only When You Leave
oo BANANARAMA-Cruel Summer
o EURYTHMICS—Right By Your Side

92-X (WXGT)—Columbus
{Adam Cook-P.D.)

oo HUEY LEWIS AND THE NEWS—!f This Is It

oo RATT-Round And Round

© SCANDAL-The Warrior

o CHRIS DE BURGH-High On Emotion

WNCI-Columbus

{Harry Valentime—P.0.)
oo THE CARS-Magic
oo BILLY JOEL-Leave A Tender Moment Alone
© TINA TURNER-What's Love Got To Do With It
© HUEY LEWIS AND THE MEWS-If This Is It

WDRQ-Detroit
(Teay Gray-P.0.}
© JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love
© KIDS AT WORK-Sugar Baby
© LIONEL RICHIE-Stuck On You
© RANDY HALL-{'ve Besn Watching You (Jamie's Girl)
© YARBROUGH & PEOPLES—Be A Winner
© BLOODSTONE-Instant Love
© DEBBIE DEB-When | hear Music

WHYT-Detroit
(Gary Borkewitz-P.0.}
oo SERGIO MENDES-Alibis
oo THE 60 GO'S-Turn To You
© JULIO 1GLESIAS AND DIANA ROSS-AIl Of You
© SAMMY HAGAR-Two Sides Of Love

© EURYTHMICS—Right By Your Side
© SPANDAU BALLET-Only When You Leave

WNAP-Indianapolis
{Gary Hotfman-P.0.)
© MICHAEL JACKSON-Be Not Atways
© RICK SPRINGFIELD-Don't Walk Away
© OLLIE & JERRY-Breakin'...There’s No Stopping Us
© HUEY LEWIS AND THE NEWS-If This Is It
© JERMAINE JACK SON-Dynamite
© CYND) LAUPER-She-Bop
© SCANDAL-The Warrior
© PRINCE-Lets Go Crazy

WVIC- FM-—Lansmg

Martin—P.D.
° HUEV LEWIS AND THE NEWS-i! This Is It
© SAMMY HAGAR-Two Sides Of Love
© TINA TURNER-What's Love Got To Do With It
© CYNDI LAUPER-She-Bop

WZEE-Madison
(Johnathan Little-P.D.|
oo PEABO BRYSOMNT Ever You're In My Arms Again
oo THE CARSDrive
© NIGHT RANGER-When You Close Your Eyes
© BANANARAMA-Cruet Summer

WKTI-Milwaukee
{Oattas Cole—P.D.)
© TINA TURNER-What's Love Got To Do With It
© SLADE-My, Oh My
© CYNDI LAUPEI-SM Bop
© PEABO BRYSON-I Ever You're In My Arms Again
© BANANARAMA-Crue Summer

WZUU-FM-Milwaukee

(Stove Schram—P.0.}
© TWISTED SISTER-We're Not Gonna Take It
© QUIET RIGT-Mama, Weer Al Crazee Now
© [NXS- Send A Message

WRKR-FM—Racine
{Pat Martin-P.0.)
© JACKSONS-Torture
® BILLY JOEL-Leave A Tender Moment Alone
© BANANARAMA-Cruel Summer
© SLADE-My, Oh My
© ANDY FRASER-Fine, Fine Line

WZOK-Rockford
(Jett Davis-9.0.)
© BILLY JOEL-Leave A Tender Moment Alone
© PEABO BRYSON-If Ever You're In My Arms Again
© DAN HARTMAN-| Can Dream About You
© SERGIO MENBES-Alibis
© HUEY LEWIS AND THE NEWS—{ This Is 1t
© TONY CAREY-The First Day Of Summer

WSPT-Stevens Point

(Jay Bowiey-P.D.)
©o HUEY LEWIS AND THE NEWS-f This Is It
oo JERMAINE JACKSON-Dynamite
© ELVIS COSTELLO AND THE ATTRACTIONS-The Only
Flame In Town
© CHRIS DE BURGH-High On Emoticn
© LINDSEY BUCKINGHAM-Go Insane
© BANANARAMA-Cruel Summer

Midwest Region
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JERMAINE JACKSON-Dynamite (Arista)

CYNDI LAUPER-She-Bop (Portrait)

HUEY LEWIS AND THE NEWS-If This Is It
(Chrysalis)

EURYTHMICS-Right By Your Side (RCA)

KFYR-Bismark

{Dan Brannan-9.0.}
© SAMMY HAGAR-Two Sides Of Love
© EURYTHMICS-Right By Your Side
© SERGIO MENDES-Albis

KFMZ—-Columbia
{Jim Wilkiams—P.D.)
o BANANARAMA-Cruel Summer
oo QUEER-It's A Hard Life
o LINDSEY BUCKINGHAMGo Insane

K1IK-Davenport
(Jim 0'Hara-P.0.}
© HUEY LEWIS AND THE NEWSIf This Is It
© BILLY SQUIER-Rock Me Tonight
© EURYTHMICS-Right By Your Side
© SAMMY HAGAR-Two Sides Of Love
© THE STYLE COUNCIL-You're The Best Thing
© NIGHT RANGER-When You Close Your Eyes

KMGK-Des Moines
{Al Brock-P.D.}
© BANANARAMACruel Summer
© LINDSEY BUCKINGHAM—Go Insane
© |RENE CARA-You Were Made For Me
© SHEILA E.-The Glamorous Life
© KAREN KAMON-Loverboy
© QUIET RIOT-Mama, Weer ANl Crazee Now

WEBC—-Duluth
(Dick Johmsen—P.0.}
o FAGE TO FACE-10-9.8
o EURYTHMICS—Right By Your Side

KQWB-Fargo
{Craig Reberts—P.0.)
© JOHN WAITE-Missing You
© JULIO IGLESIAS AND DIANA ROSS-A! Of You
© EURYTHMICSRight By Your Side
© SLADE-My, Oh

(Continued on opposite page)

« Copyright 1984, Billboard Publica-
tions, Inc. No part of this publication
may be reproduced. stored in a re-
trieval system. or transmitted. in
any form or by any means. electron-
ic. mechanical, photocopying. re-
cording, or otherwise, without the
prior written permission of the
publisher.



www.americanradiohistory.com

Billboard. Sing

® Continued from opposite page

KKXL—Grand Forks
{Don Nordine=P.D.)
© JERMAINE JACKSON-Dynamite
© HUEY LEWIS AND THE NEWS—If This Is It
o PETER WOLF-Lights Out
© KAREN KAMON-Loverboy
© NIGHT RANGER-When You Close Your Eyes

Q-104 (KBEQ)-Kansas City
(Pat McKay-P,D.)

oo JERMAINE JACKSON-Dynamite

oo STEVE PERRY-She's Mine

© BILLY JOEL-Leave A Tender Moment Alone

© DAN HARTMAN-I Can Dream Aboul You

KDWB-AM-Minneapolis
{Lorrin Palagi-P.0.)

o GYNDI LAUPER-She-Bop

oo JOHN WAITE-Missing You

o SLADE-My, Oh My

KDWB-FM-Minneapolis
{Dave Anthony-P.D.)

oo DAN HARTMAM-! Can Dream About You

oo SAMMY HAGAR-Two Sides Of Love

© GLENN FREY-Sexy Girt

© VAN HALEN-Panama

© JEAMAINE JACKSON-Dynamite

WLOL-Minneapolis
(Tac Hammer—P.D.}
@o HUEY LEWIS ANO THE NEWS—if This Is {1
o0 BILLY SQUIER-Rock Me Tonight
© ELTON JOWN-Sad Songs (Say So Much)
© TINA TURNER-What's Love Got To Do With It
© CYNDI LAUPER-She-Bop
© SCANDAL-The Warrior

KQKQ—Omaha

{Jerry Dean—P.0.}
© JERMAINE JACKSON-Dynamite
© CYND) LAUPER-She-Bop
o EURYTHMICS-Right By Your Side
© SCANDAL-The Warrior

KKLS-FM-Rapid City
M

{ Sherwyn-9.0,)
oo HUEY LEWIS AND THE NEWS-If This Is it
oo SLADE-My, Oh My
© FACE TO FACE-109-8
© EURYTHMICS—Right By Your Side

KKRC—Sioux Falls
{Dan Kiley-P.0.}
© JERMAINE JACKSON-Dynamite
o CYNDI LAUPER-She-Bop
o HUEY LEWIS AND THE NEWS-if This Is It
© KAREN KAMON-Loverboy

KHTR-St. Louis
(Bed Garrett-P.D.}
oo HUEY LEWIS AND THE NEWS- This Is it
oo CYNDI LAUPER-She-Bop
© QUIET RIOT-Mama, Weer All Crazee Now
© BANANARAMA-Cruel Summer
© FACE TO FACE-10-9-8
© JERMAINE JACKSON-Dynamite

V-100 (KDVV)-Topeka

(Tony Stewart-P.0.)
© SCANDAL-The Warrior
o HUEY LEWIS AMD THE NEWS-If This Is It
© TINA TURNER-What's Love Got To Do With It
© CYNDI LAUPER-She-Bop

KAYI-Tulsa
(Pt Wiliams—P.D.}
oo PEABO BRYSON-If Ever You're In My Arms Again
oo PETER WOLF—Lights Out
© CYND! LAUPER-She-Bop
© HUEY LEWIS AND THE REWS-If This Is It
© EURYTHMICS—Right By Your Side
© SCORPIONS-Stil Loving You
© SPANDAU BALLET-Only When You Leave

KRAV-Tulsa
(Rick Alan West-P,D.)
oo BILLY JOEL-Leave A Tender Moment Alone
oo SERGIO MENDES-Alibis
© RAY PARKER, JR,-Ghostbusters

KFMW-Waterloo
{Mark Pettor—P.D.)

© SLADE-My, Ch My

© RICK JAMES-17

© TWISTED SISTER-We're Not Gonna Take II
@ CYNDI LAUPER-She-Bop

o EURYTHMICS—Right By Your Side

© THE STYLE COUNCIL-You're The Best Thing

KEYN—Wichita
{Ren Eric Tayter-P.D.)
o0 JULIO IGLESIAS AND DIANA ROSS-AIl Of You
o0 BANANARAMA—Cruel Summer
* EURYTHMICS—Right By Your Side
© SPANDAU BALLET-Only When You Leave

Southwest Region
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JERMAINE JACKSON-Dynamite (Arista)

BANANARAMA-Cruel Summer (London)

PETER WOLF-Lights Qut (EMI-America)

SPANDAU BALLET-Only When You Leave
A&M

KHF1-Austin
(Roger Garvett-P.0.|
© BILLY SQUIER-Rock Me Tomight
© GLENN FREY-Sexy Grl
® RATT-Round And Round
® PETER WOLF-Lights Out

WQID-Biloxi
{Mickey Coulter-P.0.}
© BANANARAMA-Cruel Summer
© JERMAINE JACKSOM-Dynamite
o EURYTHMICS-Right By Your Side
© CHRIS DE BURGH-High On Emotion
© NIGHT RANGER-When You Close Your Eyes
o SLADE-My, Oh My

WKXX-Birmingham
{Kevin McCarthy-P.0.}
© BANANARAMA-Cruel Summer
o EURYTHMICS-Right By Your Side
® NIGHT RANGER-When You Close Your Eyes
® RICK JAMES-17
© SCANDAL-The Warnior

KITE-Corpus Christi

{Ron Chase-P.0.)
© HUEY LEWIS AND THE NEWS-If This Is It
© JEAMAINE JACKSON-Dynamite
© BILLY JOEL-Leave A Tender Moment Alone
© CYNOI LAUPER-She-Bop

KAFM-Dallas

{John Shomby-P.D.}
© HUEY LEW!IS AND THE NEWS-If This Is It
© JERMAINE JACKSON-Dynamite
@ BILLY JOEL-Leave A Tender Moment Alone
© GENESIS-Taking It All Too Hard
© SLADE-My, Oh My

KAMZ-EI Paso
(Beb West-P.D.)
© JERMAINE JACKSOM-Dynamite
© JOHN WAITE-Missing You
© |RENE CARA-You Were Made For Me

KSET-FM-EI Paso
(Cat Simen—P,0.}

© NATT-Round And Round

© BANANARAMA-Cruel Summer

© CYNDI LAUPER-She-Bop

« EURYTHMICS-Right By Your Side

© PETER WOLF-Lights Out

KISR—Fort Smith
{Rick Hayes—P.D.)
© SPANDAU BALLETOnly When You Leave
© BILLY JOEL-Leave A Tender Moment Afone
© CYND! LAUPER-She-Bop
© LINOSEY BUCKINGHAN—Go Insane
© BUS BOYS-Cleaming Up The Town
@ AONNIE MILSAP-She Loves My Car

Q-104 (WQEN)—Gadsden
(Roger Gaither—P.D.}
©o ELVIS COSTELLO AND THE ATTRACTIONS-The
Only Flame In Town
oo AICK JAMES-17
© SPANDAU BALLET-Only When You Leave

© LINDSEY BUCKINGHAM—Go Insane
© JERMAINE JACKSON-Dynamite

KILE-Galveston
(Oave Parks-P.0.)
© JAY NOVELLE-f This Ain't Love
© JOE JACKSON-Happy Ending
© CYNOI LAUPER-She-Bop
© EURYTHMICS-Right By Your Side
© RUSS BALLARD-Two Silhouettes
© RONNIE MILSAP-She Loves My Car
© LINDSEY BUCKINGHAM-Go Insane

93-FM (KKBQ-FM)—Houston
(Jshn Lander-P.D.)
o PETER WOLF-Lights Out

WTYX-Jackson

{Jim Chick-P.0.}
o SAMMY HAGAR-Two Sides Of Love
© CYNDI LAUPER-She-Bop

KKYK-Little Rock
(Ron White—P.0.}
© TINA TURNER-What's Love Got To Do With It
© THE THOMPSON TWINS—Doctor! Doctos!
© ROD STEWART-Infaluation .

KBFM-McAllen/Brownsville
(Russ Williams—P.D.)
© SAMMY HAGAR-Two Sides Of Love
© SHEILA E.-The Glamorous Life
© BANANARAMACruel Summer
© TEDDY PENDERGRASS AND WHITNEY HOUSTON-

Hold Me
© QUEEN-It's A Hard Life
© BILLY JOEL-Leave A Tender Moment Alone

FM-100 (WMC-FM)—Memphis
(Rebert Jehn-P.0.)

© PETER WOLF-Lights Out

© JOHN WAITE-Missing You

© CYND!I LAUPER-She-Bop

© JULIO IGLESIAS AND DIANA ROSS-All Of You

© JERMAINE JACKSON-Dynamite  —

© GLENM FREY-Sexy Girl

Q-101 (WJDQ-FM)—Meridian
(Tem Kelly-P.D.)
© LINDSEY BUCKINGHAM—Go Insane
© SPANDAU BALLET-Only When You Leave
o GI'JVOTE SISTERS-Straight From The Heart (into Your
Life)
. mo': PENDERGRASS AND WHITNEY HOUSTON-

3
© SHEILA E.-The Glamorous Life
© BACHMAN TURNER OVERDRIVE-For The Weekend

WABB-FM-Mobile
{Lestie Fran-P.D.)
@0 BILLY JOEL-Leave A Tender Moment Alone
oo SCANDAL-The Warrior
© COREY HART-Sunglasses At Night
© JOHN WAITE-Missing You
© GLENN FREY-Sexy Girl

WHHY-FM—Montgomery
{Mark St.Joha—P.0.}

les Radio Action

Based on station playlists through Tuesday (7/16/84)

© BANANARAMA-Cruel Summer
© BUS BOYS-Cleaming Up The Town
© NIGHT RANGER-When You Close Your Eyes

Pacific Southwest Region
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EURYTHMICS-Right By Your Side (RCA)

HUEY LEWIS AND THE NEWS-If This Is It
(Chrysatis)

BANANARAMA-Cruel Summer (London)

CHRYS DE BURGH-High On Emotion (RCA)

KIMN-Denver
{Ooug Ericksen-P.D.)
© HUEY LEWIS AND THE NEWS-If This Is it
© SCANDAL-The Warrior
© ELVIS COSTELLO AND THE ATTRACTIONS-The Onty
Flame In Town

KPKE-Denver
(Tim Fox-P.0.}
© CYNDI LAUPER-She-Bop
© RATT-Round And Round
© BILLY SQUIER-Rack Me Tonight
© PETER WOLF-Lights Out
© NIGHT RANGER-When You Close Your Eyes -
© HUEY LEWIS AND THE NEWS-If This Is It

KLUC-Las Vegas

{Bill Koity-P.D.)
o EURYTHMICS-Right By Your Side
© BILLY JOEL-Leave A Tender Moment Alone
© BANANARAMA-Cruel Summer

KIIS-FM—Los Angeles
{Gerry DeFrancesco-P.D.)
© PETER WOLF-Lights Out
© BILLY JOEL-Leave A Tender Moment Alone
© CHERRELLE-) Didn't Mean To Turn You On
© JERMAINE JACKSON & PIA ZADORA-When The Rain
Begins To Fall

KOPA-FM-Phoenix
(Reggie Blachwed-P.0.}

oo A00 STEWART-Inlatuation

oo STEVE PERRY-She's Mine

o SLADE-My, Oh My

© SERGIO MENDES-Alibis

KZZP-FM-Phoenix
{Charlie Quinn—P.D.)

© JERMAINE JACKSON-Dynamite

© RATT--Round And Round

K96 (KFMY)-Provo

(Scott Geatry-P.D.)
© HUEY LEW!S ANO THE NEWS-If This Is It
© NIGHT BANGER-When You Close Your Eyes

oo EURYTHMICS—Right By Your Side © CYNDI LAUPER-She-Bop
oo SPANDAU BALLET-Only When You Leave o EURYTHMICS-Right By Your Side
© BANANARAMA—Cruel Summer © BANANARAMA-Cruel Summer
KX-104 (WWKX)—Nashville KDZA—Pueblo
{Michael St. Jokn-P.D.) {Rip Avina-P.D.)
© SCANDAL-The Warrior © NIGHT RANGER-When You Close Your Eyes
© SHEILA E.-The Glamorous Life © QUEEN-It's A Hard Life
© SPANDAU BALLET-Oniy When You Leave © JOE JACKSON-Happy Ending

© BANANARAMA—Cruei Summer
© SLADE-My, Oh My

B-97 (WEZB)—New Orleans
{Nick Bazoo-P.0.)

© PETER WOLF-Lights Out

© JERMAINE JACKSON-Dynamite

o THE GO 60'S-Turn To You

KITY-San Antonio

(Kid Curry-P.D.}
oo BILLY JOEL-Leave A Tender Moment Alone
oo SPANDAU BALLET-Oniy When You Leave
© DAN HARTMAN-I Can Dream About You
© QUEEN-It's A Hard Life

KTFM-San Antonio
BAl

{Bil Therman-P.D.)
© RONNIE MILSAP-She Loves My Car
© SPANDAU BALLET-Only When You Leave

© EURYTHMICS—Right By Your Side
© JERMAINE JACKSON-Dynamite
© LINDSEY BUCKINGHAM—Go Insane

KRSP-AM-Salt Lake City
{Steve Carisen-P.0.)

oo CHRIS OE BURGH-High On Emotin

oo JERMAINE JACKSON-Dynamite

© SLADE-My, Oh My

© FACE TO FACE-10-9-8

© BILLY JOEL-Leave A Tender Moment Alone

© BANANARAMA—Cruel Summer

© SHEILA E.-The Glamorous Life

© SCORPIONS-Stit Loving You

KS-103 (KSDO-FM)-San Diego
(Dave ParksP.0.

© HUEY LEWIS AND THE NEWS-If This Is It

© SAMMY HAGAR-Two Sides Of Love

© RICK JAMES-17

© BANANARAMA—Cruel Summer

XTRA-AM-San Diego
(Jim Richarts—P.0.)

© BANANARAMACruel Summer

o CHRIS OE BURGH-High On Emotion

© EURYTHMICS—Right By Your Side

KSLY-FM-San Luis Obispo
(Joe Coltins—P.D.)

© CYNDI LAUPER-She-Bop

® SHEILA E.-The Glamorous Life

* RICK JAMES-17

« EURYTHMICSRight By Your Side

@ QUEEN-It's A Hard Life

© LINDSEY BUGKINGHAM-Go Insane

© SPANDAU BALLET-Only When You Leave

13-KHYT-Tucson
(Sherman Cohen—P.0.}
oo DAN HARTMAN-I Can Dream About You
oo EURYTHMICS-Right By Your Side
© SAMMY HAGAR-Two Sides Of Love
© CHRIS DE BURGH-High On Emotion
© LINOSEY BUCKINGHAM-Go Insane
@ QUEEN-It's A Hard Life

KRQQ-Tucson
(Kelly Norris—P.0.}
oo HUEY LEWIS AND THE NEWS-If This Is It
oo CYNOI LAUPER-She-Bop
© NIGHT BANGER-When You Close Your Eyes
© CHRIS DE BURGH-High On Emotion
© EURYTHMICS—Right By Your Side
. TEIIOJQPENOEI RASS AND WHITNEY HOUSTON-
Hold

Pacific Northwest Region

mpmman® TOP ADD ONS mmwm

CYNDI LAUPER-She-Bop (Portrait)
EURYTHMICS-Right By Your Side (RCA)
JERMAINE JACKSON-Dynamite (Arista)
SAMMY HAGAR-Two Sides Of Love
(Geffen)

KYYA-Billings
(Jack Bek-P.,0.)
oo SLADE-My, Oh My
oo ROBIN GIBB-Boys Do Fall In Love
© NIGHT RANGER-When You Close Your Eyes
o PETER WOLF-Lights Out
© BILLY JOEL-Leave A Tender Moment Alone

KBBK-Boise
{Bebby Kiag—P.0.)
© CYNOI LAUPER-She-Bop
© BANANARAMA-Cruel Summer
o EURYTHMICS-Right By Your Side
© LINDSEY BUCKINGHAM—Go Insane

KCDQ-Bozeman
Chad Parrish-P.D.)
oo SPANDAU BALLET-Only When You Leave
oo BUS BOYS—Cleaming Up The Town
o RICK JAMES-17
© ELVIS COSTELLO AND THE ATTRACTIONS-The Only
Flame in Town
© NENA-At The Movies
© TWISTED SISTER-We're Not Gonna Take ft

KTRS—Casper
(BN Cody-P.D.)
oo HUEY LEWIS AND THE NEWS-if This Is It
oo CYNDI LAUPER-She-Bop
© SAMMY HAGAR-Two Sides Of Love
© JERMAINE JACKS ON-Dynamite
© BILLY JOEL-Leave A Tender Moment Alone

KMGX-Fresno
{John Berry-P.D.)
© DENIECE WILLIAMS-Next Love
© EURYTHMICS—Right By Your Side
© RICK JAMES-17
© JOE JACKSON-Happy Ending
# BILLY JOEL-Leave A Tender Moment Aone

KYNO-FM-Fresno

|John Lee Walker—P.D.)
© THE 60 G0'S-Turn To You

Playlist Top Add Ons @

© CYNDI LAUPER-She-Bop

© HUEY LEWIS AND THE NEWS-Il This Is It
© EURYTHMICS—Right By Your Side

© PETER WOLF-Lighls Out

KWSS—Gilroy
(Oave Van Stone-P.0.)
o CHRIS OE BURGH-High On Emotion
© PEABO BAYSOM-If Ever You're In My Arms Again
© CYNO!I LAUPER-She-Bop

KGHO-FM-Hoquaim
{Steve Larsen-P.0.)

© RANAMARAMA—Cruel Summer

© JOE JACKSON-Happy Ending

© THE CARS-Drive

KOZE-FM-Lewiston
{Jay McCal-p.0.}
© BANANARAMA-Cruel Summer
© JULLO {GLESIAS AND OIANA ROSS-All Of You
© QUEEN-It's A Hard Lite
© EURYTHMICS—Right By Your Side
© SPANDAU BALLET-Only When You Leave

KHOP-Modesto
(David Ayn Kraham-P.D.)
© THE CARS-Drive
© BUS BOYS—Cieaming Up The Town
© SPANOAU BALLET-Only When You Leave
© CHRIS DE BURGH-High On Emotion
© SAMMY HAGAR-Two Sides Of Love
© BANANANAMA-Cruel Summer
© ANDY FRASER-Fine, Fine Line

KOSO—Modesto
{Stan Maine—P.D.)
o JOE JACKSON-Happy Ending
@ CYNDI LAUPER-She-Bop
© The Greg Kiba Band—Rock
® LINDSEY BUCKINGHAM—Go Insane
@ SPANDAU BALLET-Only When You Leave
© BANANARAMA—Cruel Summer

KIDD-Monterey

{Mark Oiamend-P.D.)
oo HUEY LEWIS AND THE NEWS—if This Is It
oo AITA COOLIDGE-Something Said Love

KMJK—Portland
(Jon Barry-P.0.)
© GYNOI LAUPER-She-Bop
© EURYTHMICSRight By Your Side
© BANANARAMA-Cruet Summer
© SOUTHSIDE JOHNNY—New Romeo

KSFM-Sacramento

[Rick Gillette-P.D.)
o NIGHT RANGER-When You Close Your Eyes
o GIORGIO MORODER—Reach Out

KWOD-Sacramento
(Tom Chase-P.D.)
© CYND) LAUPER-She-Bop
© NIGHT RANGER-When You Close Your Eyes
© SAMMY HAGAR-Two Sides Of Love
© QUIET RIOT-Marna, Weer Al Crazee Now

KSKD-FM-Salem
{Len E. Mitched-P.D.)
oo SPANDAU BALLET-Only When You Leave
o RiGK JAMES-17
© LINDSEY BUCKINGHAM—Go Insane
© (RENE CARA-You Were Made For Me

KPLZ-FM-Seattle
{Jett King-P.D.}
© JERMAINE JACKSON-Dynamite
© THE CARS-Drive
© NENA-AL The Mavies
© NIGHT BANGER-When You Close Your Eyes

KUBE-Seattle
{Bed Case-P.D.}
oo CYND! LAUPER-She-Bop
oo JULIO IGLESIAS AND DiANA ROSS—AIl Of You
© EURYTHMICS—Right By Your Side
o JERMAINE JACKSON—Dynamite
© SAMMY HAGAR-Two Sides Of Love

KNBQ-Tacoma

(Sean Lynch-P.D.}
© CYNDI LAUPER-She-Bop
© SLAOE-My, Oh My
L] JEIIMIE JACKSON-Dynamite
o EURYTHMIESRight By Your Side

Your gift can make
a difference.

American Heart
Association

WERE FIGHTING FOR YOUR LIFE
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Spring Arbitron Results

Following are 12 plus, average quarter hour, metro survey, Monday-Sunday, 6 a.m. to midnight.

Call Format Winter ’83 Spring '84 Call Format Winter 83 Spring '84
ATLANTA® KIMN Ao 47 52
WKHX country 9.2 10.1 KOAQ contemporary 50 5.0
WVEE urban 10.8 9.6 KMJI AC 4.5 5.0
WZGC contemporary 10.0 9.2 KYGO country 5.1 49
WQXI-FM contemporary 8.1 9.1 KHOW AC 3.7 4.7
WPCH easy listening 7.3 7.0 KBPI AOR 6.0 44
WKLS-FM AOR 6.2 6.9 KAZY AOR 3.8 42
WSB-AM MOR 7.2 68 KLZ country 4.5 4.0
WSB-FM AC 49 4.8 KBCO AOR 4.4 4.0
WAOK black 40 4.6 KPPL AC 3.4 3.3
WRMM AC 4.6 4.3 KEZW nostalgia 3.6 3.2
WIGO black 1.5 3.1 KNUS news 23 29
WGST news/talk 39 29 KVOD clsssical 3.5 2.5
WPLO country 29 2.6 KDKO urban 25 24
WCNN news 12 23 KRZN oldies 26 2.0
KDEN news 1.6 1.6
KBRQ-AM country 1.1 1.6
BALTIMORE KBRQ-FM country 1.8 15
WLIF easy listening 8.5 838
WBAL AC 9.7 8.0 DETROIT
WBSB contemporary 6.3 1.5
WIYY AOR 6.2 6.9 WJR MOR 7.6 114
WFBR AC 3.3 6.4 WJOI easy listening 9.1 8.4
WPOC country 6.7 6.2 WJLB urban 5.7 5.9
WXYV urban 5.6 53 WRIF AOR 6.2 54
WITH nostalgia 3.0 43 WXYZ news/talk 5.0 53
WCAO country 3.3 4.1 WLLZ AOR 4.8 4.7
WYST-FM AC 4.0 3.6 WDRQ urban 4.3 4.6
WMAR contemporary 3.1 34 WHYT contemporary 4.2 4.6
WCBM news/talk 3.9 32 wwJ news 5.9 4.6
WWIN-FM urban 2.7 29 WNIC-FM AC 4.8 4.3
WWIN-AM black 4.1 26 WOMC AC 4.0 4.2
WBGR _ 1.6 2.1 WCZY contemporary 3.6 4.1
WEBB black 33 17 WMJC 3.9 2.9
WCXI-AM country 33 2.7
BOSTON WCXI-FM country 2.1 2.5
WJIZZ jazz 20 2.5
WBCN AOR 8.2 9.0 WWWW country 3.1 2.3
WXKS-FM contemporary 7.5 8.1 WQRS classical 1.6 18
WBZ MOR 8.3 74 WCHB black 1.0 1.6
WHDH AC 5.7 1.2 WCLS AC 1.8 1.6
WHTT contemporary 7.6 63 WGPR urban 1.1 1.3
WEEI news 5.3 4.8 WLBS urban 1.7 1.3
WRKO talk 4.1 4.7
wJIB easy listening 4.8 4.6 HOUSTON
WVBF contemporary 2.6 4.4
WROR AC 5.3 38 KKBQ-FM contemporary 8.7 10.7
WMJX AC 3.8 35 KMJQ urban 7.8 9.1
WHUE-FM easy listening 3.1 3.2 KODA easy listening 7.0 8.4
WXKS-AM nostalgia 1.5 31 KSRR AOR 6.0 7.4
WSSH easy listening 2.8 2.3 KIKK-FM country 8.4 6.4
wCOZ AC 23 2.2 KLOL AOR 5.8 5.8
WAAF AOR 1.8 2.0 KILT-FM country 5.9 49
WILD black 2.1 1.9 KRBE-FM AC 3.7 4.7
KFMK AC 4.7 3.8
CLEVELAND KQUE nostalgia 44 35
KTRH s/talk 5.2 3.5
WMMS AOR 10.0 10.4 ROTE vl - e
WDOK easy listening 93 8.5 KPRC news/talk 3.8 3.1
WZAK urban. ) 7.1 1.3 KYOK black 8 2.6
WQAL easy listening 9.0 7.0 KKBQ-AM contemporary 2.1 2.2
WGCL contemporary 6.6 6.7 KXYZ Spanish 8 1.8
WLTF AC 4.9 6.1 KILT-AM country 2.6 1.7
WMJI AC 6.1 6.1
WBBG nostalgia 6.7 5.6 MILWAUKEE*
WIW news/talk 2.8 44
WDMT urban 3.6 42 WTMJ MOR 12.5 14.7
WKSW country 438 4.0 WEZW easy listening 7.6 8.1
WERE news/talk 4.5 3.6 WQFM AOR 8.5 1.2
WWWE AC 1.8 3.2 WKTI contemporary 6.9 7.0
WGAR AC 3.4 3.1 WOKY MOR 6.5 6.1
WRQC contemporary 20 2.1 WLUM urban 6.2 55
WABQ black/gospel 1.6 1.8 WMYX AC 3.8 5.1
WCLV classical 1.7 1.7 WISN AC 4.2 4.9
WIMO black . 2.7 17 WMIL country 49 48
WHK country/oldies 2.2 1.5 WBCS country 4.9 4.6
WNOV urban 2.8 31
DALLAS WZUU contemporary 3.1 31
WEMP oldies 1.6 29
KVIL-FM AC 9.4 10.2 WMGF AC 1.6 2.7
KKDA-FM urban 5.9 71 WFMR classical 2.1 1.8
KRLD news 8.1 1.1 WLZZ country 22 1.8
KSCs country 7.4 6.6 WBTT contemporary 1.7 14
WBAP country 6.9 6.3
KAFM contemporary 5.0 59
KMEZ-FM easy listening 6.2 5.9 *
KPLX country 5.2 4.7 MINNEAPOLIS
BZEN R 49 4.5 WCCo MOR 20.9 19.1
KEGL AOR 5.3 4.3
KSTP-FM AC 10.8 113
KTXQ AOR 3.8 4.0
KOAX T WLOL contemporary 7.9 113
easy listening 30 34 o
WAYL easy listening 7.2 7.0
KNOK black 3.7 32
KMGC AC 26 2.9 KEEY country 6.7 59
. . . KQRS AOR 4.6 5.6
KAAM nostalgia 1.2 2.1
KLUV AC 19 21 KDWB-FM contemporary 5.0 5.2
. ' " WLTE AC 6.0 38
KFJZ nostalgia 1.1 1.7
KLIF e Ls 17 wWDGY country 4.4 3.7
i : : KSTP-AM news/talk 4.2 35
KRQX oldies 1.2 1.7 .
KPBC ligi 9 15 KJJO oldies 22 2.7
religion : - KTCZ contemporary — 24
KLBB nostaigia 1.8 1.7
DENVER WWTC oldies 13 1.5
KOSI easy listening 9.5 9.9 KDWB-AM _ contemporary 1.2 14
KPKE contemporary 6.8 1.9 *Indicates prior rating period was fall 1983

Washington
__Roundup_|

® Continued from page 13

More revising: The FCC has re-
vised its Form 323, which is used to
collect information about ownership
of broadcast licensees, and follows
changes in attributable interest pased
by the Commission in June.

The Form 323 calls only for own-
ership interests of 5% or more of a
corporation’s voting stock for more
partners. A 10% standard is report-
able for passive investors. Where a
single stockholder controls a corpo-
ration by more than a 50% share,
other voting interests don’t have to
be included.

Also, licensees only have to file the
form once a year, rather than every
time a change occurs in ownership.
However, changes in control of a li-
censee must be filed for the Commis-
sion’s prior approval.

* * K

The Commission has denied 11 pe-
titions asking for reconsideration of
recent FCC actions eliminating the
so-called suburban community poli-
cy, the Berwick doctrine and de facto
reallocation policy. The first had
been used in authorizing AM sta-
tions, and the other two were for au-

. thorizing AM and FM stations. The

Commission decided that the poli-
cies, instead of promoting new ser-
vice, simply imposed *“unwarranted
costs” on the broadcasters involved,
as well as the public.

* * *

Kenneth Y. Tomlinson, the third
Voice Of America director since
President Reagan took office in 1981,
has announced that he will leave
VOA and return to Reader’s Digest
in September to become an assistant
managing editor. He was with the
Digest for 14 years.

Tomlinson, 39, says he w:ll also try
to establish an American constituen-
cy for VOA—to gather American
support that is now lacking because
U.S. citizens have never heard the gi-
ant’s foreign-beamed broadcasts. He
figures that this is one reason why
VOA'’s physical plant has been al-
lowed to deteriorate.

* * K

The NAB lost another one at the
FCC. It had asked the Commission
to partially reconsider its recent rul-
ing eliminating signal coverage as a
condition to including additional city
identification. The new rule allows
broadcasters to name any additional
communities where its signal
reaches, provided the community of
license is named first.

The NAB countered that the
change causes listeners and advertis-
ers to place greater reliance on call
letters, and that the recent call letter
deregulation would cause confusion.

"The Commisssion disagreed and said

station formats and IDs would serve
to distinguish stations.

re: ACTION!
e e ]

That's what you'll get
when you advertise in

ACTIONNART

the Billboard Classified.
Call toll free (800) 223-
7524, NY residents dial
(212) 764-7388.

www.americanradiohistorv.com
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YesterHits

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 Years Ago

. Annie’s Song, John Denver, RCA

. Don't Let The Sun Go Down On Me,
Elton John, MCA

. Rock And Roll Heaven, Righteous
Brothers, Haven

. Rock Your Baby, George McCrae, TK

. Rikki, Don’t Lose That Number, Steely
Dan, ABC

. Feel Like Making Love, Roberta Flack,
Atlantic

. The Air That | Breathe, Holiies, Epic

. Rock The Boat, Hues Corporation, RCA

. Please Come To Boston, Dave Loggins,

WO 00 4 [~ (LR w N =

Epic
. Call On Me, Chicago, Columbia

—
(=4

POP SINGLES-20 Years Ago

. Rag Doll, 4 Seasons, Philips

. A Hard Day’s Night, Beatles, Capitol

. | Get Around, Beach Boys, Capitol

. Memphis, Johnny Rivers, Imperial

. The Girl From Ipanema, Getz & Gilberto,
Verve

. The Little Old Lady (From Pasadena),
Jan & Dean, Liberty

. Can’t You See That She’s Mine, Dave
Clark Five, Epic

. Dang Me, Roger Miller, Smash

. Wishin’ And Hopin’, Dusty Springfield,
Philips

. Keep On Pushing, Impressions, ABC

@w oo ~ (-2 (LR NN e
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TOP LPs—10 Years Ago

. Caribou, Elton John, MCA

. Back Home Again, John Denver, RCA

. Journey To The Centre Of The Earth,
Rick Wakeman, A&M

. Before the Flood, Bob Dylan/The Band,
Asylum

. Diamond Dogs, David Bowie, RCA

. Buddah And The Chocolate Box, Cat
Stevens, A&M

. Band On The Run, Paul McCartney &
Wings, Apple

. II, Bachman-Turner Qverdrive, Mercury

. On Stage, Loggins & Messina, Columbia

. Greatest Hits, John Denver, RCA

© W o ~ [- N - W N -
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TOP LPs—20 Years Ago

. A Hard Day's Night, Beatles, Capitol

. Hello, Dolly!, Original Cast,”RCA Victor

. Hello, Dolly!, Louis Armstrong, Kapp

. Funny Girl, Original Cast, Capitol

. Getz/Gilberto, Verve

. The Dave Clark Five Return!, Epic

. Cotton Candy, Al Hirt, RCA Victor

. Barbra Streisand/The Third Album,
Columbia ’

. The Beatles’ Second Album, Capitol

. Honey In The Horn, Al Hirt, RCA Victor
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COUNTRY SINGLES-10 Years Ago

—

. You Can’t Be A Beacon (If Your Light
Don’t Shine), Donna Fargo, Dot

. This Song Is Driving Me Crazy, Tom T.
Hall, Mercury

. Rub It In, Billy "Crash" Craddock, ABC

. The Man That Turned My Mama On,
Tanya Tucker, Columbia

. Marie Laveau, Bobby Bare, RCA

. The Grand Tour, George Jones, Epic

. As Soon As | Hang Up The Phone,
Loretta Lynn, Conway Twitty, MCA

. Stomp Them Grapes, Mel Tilis, MGM

. Help Me/If You Talk In Your Steep,
Elvis Presley, RCA

. Statue of a Fool, Brian Collins, Dot
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SOUL SINGLES-10 Years Ago

. My Thang, James Brown, Polydor
X Rgck Theg Boat, Hues Corporation, RCA

. Feel Like Making Love, Roberta Flack,
Atlantic

. Rock Your Baby, George McCrae, TK

. You're Welcome, Stop On By, Bobby

Womack, United Artists

. On And On, Gladys Xnight & the Pips,
Buddah

. Finally Got Myself Together (I'm a
Changed Man), Impressions, Curtom

. Machine Gun, Commodores, Motown

. Kung Fu, Curtis Mayfield, Curtom

. My Love, Margie Joseph, Atlantic

F-3 [7U I Yo
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Spring Arbitron Results

Following are 12 plus, average quarter hour, metro survey Monday-Sunday 6 a.m. to midnight.

Call Format Winter "84 Spring "84
MIAMI

WHYI contemporary 8.3 84
WLYF easy listening 8.0 1.6
WINZ-FM contemporary 6.7 15
WQBA-AM Spanish 7.2 7.2
WINZ-AM news 4.3 38
WAXY AC 3.6 3.7
WAIA AC 33 3.7
WEDR urban 3.7 34
WRHC religion 3.5 3.1
WWJF AC 35 31
WNWS news 4.3 3.0
WSHE AOR 34 3.0
WIOD AC 32 3.0
WKQS country 3.0 2.8
WCMQ-FM Spanish 1.4 1.5
WQBA-FM Spanish 2.5 27
WLVE AC 2.5 27
WLQY nostalgia 1.8 2.3
WTMI classical 2.5 2.2
WEZI AC 2.1 2.2
WFTL AC 1.0 2.0
WOCN Spanish 1.9 1.9
WKAT nostalgia 1.1 1.9
WCKO AOR 1.3 1.7
WQAM country 1.6 1.6
WCMQ-AM Spanish 1.4 1.5
PHILADEL PHIA

KYW news 7.8 8.0
WEAZ easy listening 9.1 1.5
WUSL urban 5.0 6.2
WDAS-FM black 6.7 5.7
WCAU-AM news 4.1 5.6
WCAU-FM contemporary 5.5 5.5
WMMR AOR 4.7 5.5
WMGK AC 6.1 54
wIOQ contemporary 4.6 44
wWWDB talk 4.6 44
WPEN nostalgia 5.5 4.3
WYSP AOR 4.1 4.1
wIP AC 3.7 33
WSNI AC 2.8 3.2
WWSH contemporary 2.7 2.8
WXTU country .6 2.6
WKSZ AC 2.4 23
WHAT black 1.8 2.0
WFIL oldies 2.0 1.8
WFLN-FM classical 1.6 1.7
WDAS-AM black 1.6 1.6
PITTSBURGH

KDKA news/talk 17.5 15.5
WDVE AOR 6.4 19
WBZZ contemporary 6.3 714
WHTX contemporary 5.1 6.1
WWSW AC 45 5.7
WAMO-FM black 5.1 5.5
WHYW AC 4.4 4.7
WTAE AC 5.8 4.7
WPNT easy listening 4.7 4.5
WSHH easy listening 5.3 4.5
WJAS nostalgia 4.1 4.1
WTKN talk 3.8 34
WDSY country 3.3 3.2
KQV news 34 2.8
WYDD contemporary 27 2.2
WEEP country 2.2 1.8
ST. LOUIS

KMOX MOR 20.6 20.2
KHTR contemporary 8.0 19
KSHE 5.6 7.2
WIL-FM country 6.3 6.8
KMJM urban 6.8 6.2
KWK contemporary 5.9 5.9
KSD-FM AC 4.7 5.7
KEZK easy listening 1.7 5.6
WRTH nostalgia 35 4.5
KUSA country 3.9 39
KYKY AC 3.1 3.2
WIL-AM country 2.3 2.0
KATZ black 2.6 1.9
KADI AC 22 1.8
WZEN black 1.5 1.8
KXOK talk 2.0 1.7
SAN DIEGO

KJQY beautiful music 7.3 8.4
KFMB-AM 5.5 8.0
KGB AOR 79 7.6
KSDO-FM top 40 5.2 6.5
XHRM urban contemporary 4.1 5.5
KSDO-AM news/talk 4.5 4.6
KFMB-FM AC 47 4.2
XTRA-FM new music 6.5 4.1
KPQP nostalgia 44 4.0

Call Format Winter 84 Spring "84
KYXY AC 3.8 3.6
KLZZ AC 1.5 3.5
KSON-FM country 2.7 3.1
XTRA-AM top 40 38 29
KBZT AC 3.6 29
KIFM AC 2.9 27
KFSD classical 25 2.6
KCBQ-AM country 24 2.5
KMLO nostalgia 2.0 24
KEZL nostalgia 3.1 2.0
KOGO news 1.2 1.5
SAN FRANCISCO

KGO news 7.4 8.7
KSOL urban 3.8 5.1
KCBS news 5.8 4.3
KNBR AC 2.8 4.0
KYUU contemporary 3.5 3.6
KFRC contemporary 3.1 34
KABL-FM easy listening 4.3 3.0
KDIA black 2.2 3.0
KOIT-FM easy listening 4.0 3.0
KSAN country 3.8 3.0
KSFO AC 2.6 3.0
KIOI AC 3.4 28
KNEW country 2.7 28
KRQR AOR 24 28
KABL-AM easy listening 2.6 2.6
KBAY easy listening 1.7 2.6
KITS contemporary 2.3 24
KBLX black 3.0 23
KLOK-FM AC 1.4 2.2
KFOG AOR 1.2 2.1
KOME AOR 1.4 2.0
KWSS contemporary 1.6 1.8
KKHI-FM classical 1.3 1.5
KMEL AOR 1.6 14
KQAK AOR 2.1 1.4
SEATTLE

KIRO news/talk 8.6 78
KOMO MOR 7.7 6.5
KUBE contemporary 5.5 6.3
KBRD easy listening 5.8 6.2
KISW AOR 39 47
KSEA easy listening 4.6 48
KPLZ contemporary 3.7 47
KIXI-AM nostalgia 4.5 4.6
KLSY AC 4.5 4.2
KNBQ contemporary 4.7 3.9
KvI MOR 1.7 34
KJR AC 2.7 33
KRPM country 2.5 33
KEZX AC 3.2 3.2
KZOK AOR 3.7 3.2
KMPS-FM country 39 3.0
KING-FM classical 34 29
KCMS religion 3.2 24
KMPS-AM country 2.6 2.2
KIXI-FM AC 2.3 2.1
KKFX urban 1.6 1.6
KING-AM news 1.9 1.5
TAMPA

WWBA easy listening 15.1 13.5
WRBQ-FM contemporary 1.1 11.2
WQYK country 5.8 8.7
WYNF AOR 6.7 15
WZNE cQntemporary 6.0 5.6
WIQI AC 5.9 5.2
WDAE nostalgia 5.6 49
WSUN country 5.0 4.8
WITMP black 32 33
WFLA-AM AC 39 3.2
WMGG contemporary 2.7 3.2
WLFW nostalgia 24 3.1
WPLP talk 3.6 29
WFLA-FM AC 20 2.5
WAVE AC 23 2.2
WRXB black 1.1 1.8
WRBQ-AM contemporary 1.1 1.7
WASHINGTON

WKYS urban 8.0 8.9
WGAY-FM easy listening 8.4 8.0
WHUR black 5.2 73
WMAL MOR 9.4 7.2
WRQX contemporary 6.3 5.7
WAVA contemporary 4.3 5.6
WLTT AC 4.4 4.6
WTOP news 33 4.6
WWDC-FM AOR 5.1 4.2
WMZQ country 4.8 3.7
WWRC talk 4.2 33
WPKX-FM country 23 3.0
WPGC AC 3.3 29
wWDJY urban 2.5 2.7
WGMS classical 23 2.6
WXTR-FM oldies 2.7 25
WASH contemporary 2.3 2.2
WEZR AC 1.2 1.5
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® Continued from page 12

Looking for WWSH in Phila-
delphia? You won’t find it; in its
place resides WZGO, Z-106. But ev-
erything else remains the same at the
Cox contemporary outlet . . . Over on
the AM side of the band, WFIL is
bringing back the “Voices Of Yester-
day.” We'll put money on the fact
you won’t be hearing Jimmy Darren
in his present Jim Hilliard incarna-
tion, but you may hear some of his
old airchecks (along with such greats
as George Michael and Tom Tyler)
in the 20-part series airing this week
... Down the dial at 950, WPEN’s
Bud Brees, the host of “Music &
Memories,” chalks up more than a
few memories this week as he cele-
brates his 50th year in radio and
fourth year as midday host on
WPEN.

Celebrating his 25th year on Lou-
isville’s WHAS is the legendary Mil-
ton Metz, whose evening phone-in
show *“Metz Here!” is the longest-
running radio show in Kentuckiana.

* * %

Signal problems? They’re insignifi-
cant, says KITS San Francisco PD
Bob Garrett, who is gearing up for
battle fueled by some positive gains in
the spring Arbitron. New to the sta-
tion is Garrett’s former St. Louis co-
worker Craig “Rock & Roll” Rob-
erts, who'll handle 7 to midnight.
Roberts, whose wife Elizabeth comes
on board as promotion director, re-
places Richard Sands, who segues
into afternoons as Greg Roberts goes
to overnights, while overnighter
Scott Mitchell becomes production
director.

Across town at KLOK-FM, Rick

Sadle and Bill Weaver are blown
away by their 57% increase (1.4 to
2.2) and say bigger things are in store
at the AC outlet ... Meanwhile,
Randy Kabrich is more than happy
about his 5.6 on Washington’s
WAVA. It’s always nice to leave on
an up note, and thanks to the Jack-
sons he’s more than ready to leave.
Seems the tour people have told Ran-
dy there will be no concert, while the
stadium manager claims there will be
a concert, and last time we chatted,
Randy wasn’t sure what he was pro-
moting, but he did know he was pro-
moting something. Why else would
the Channel 9 news crew show up to
film him?

Down in Miami, Dean Goodman’s
enthralled about Love 94’s book. The
AC outlet is up 70% in adults 25-54,
and has jumped from 11th to seventh
in cume . .. A more complete list of
12 plus numbers for the top 25 mar-
kets can be found on pages 16 and 17.

* * K

George Kalman is whipping Wa-
terbury’s WNVR into shape. The for-
mer WNEW-AM New York nation-
al sales manager is a principal in the
Connecticut station, programmed by
Tonny Osenkowsky of New Haven’s
WKCI and Hartford’'s WRCH,
which airs current AC material as
well as the hits of the *60s and ’70s,
played by the Waterbury personal-
ities of the '60s and ’70s. Doing
mornings is former WDRC Hartford
and WWCO Waterbury personality
Dan Walker, while WWCO’s Bob
Ruge does middays and WWCO’s
“The Mad Hatter” does afternoons.
Waterbury’s Tom Evans does eve-
nings, and nights are handled by
Connecticut School of Broadcasting
grad Glenn Richards. Overnights are

Vox Jox

Satin Jackets e Sweatshirts

T-Shirts
Unigue custom made jackets
for the Rock ‘N’ Roll trade.

Cs West 22 St. New York, N.Y.10011
(212) 206-0490 )

WE NEED
SOME HELP

Trying to locate publisher of
this song written by C. Wor-
ell and S. Tindall and record-
ed by ““Versationes’' circa
1960. If you know where to
contact Flame Music and/or
Crimson Music Records,
Inc., and/or any publisher of
record for “BILA” please
contact:

BOX 918
Billboard
1515 B'way
New York, N.Y. 10036
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left up to “The Larry King Show.”

Milwaukee radio vet turned Green
Bay tv host Keith Moore is back in
the beer captial of the world, doing
afternoons on country-formatted
WBCS-FM ... Named music direc-
tor at WCBS-FM New York is
WYNY'’s Barbara Temple.

Lots of news movement, as Rod
Fritz is upped to assistant director/
news and programming at Boston’s
WEEI Newsradio 590 ... WOR
New York’s Rodger Skibenes joins
WABC as morning drive news an-
chor ... Doing morning drive news
and serving as news director for
KHTZ Los Angeles is Carrie York.
(You may know her as Deanna
Crowe from L.A’s KLAC and
KMPC). .. Coming in as news direc-
tor for Wichita’s KFH/KBRA is
Michael Dean of Salina’s KSAL/
KYEZ. Acting news director Mark
Black remains with the station.

Joining the news staff of WLTT
Washington is NBR’s Wendy Riegar,
the local host of “Morning Edition,”
heard on D.C.’s WAMU ... Former
KEZY Anaheim news director Da-
vid Hirsch joins KMET as a news as-
sistant ... Across town at KLOS,
Rita Wilde now hosts the *“Local
Music Show,” the Sunday night of-
fering that features new local talent.
Since its start four years ago, the
show has featured the Blasters, Quiet
Riot, Missing Persons and Motley
Crue, among others.

* KX K

It’s Lucky 11 for Mike Joseph, as
KPLZ Seattle becomes the 11th sta-
tion to license the consultant’s *“Hot
Hits!” phrase . . . Meanwhile, in Min-
neapolis, Joseph has announced the
new staff for “Comfy,” KMFY. The
AM outlet will feature Max Gibson
(Buffalo radio fans will remember
him best as the infamous “Shane”),
most recently of WGR; Rob Shannon
from Appleton’s WHBY; KWTO
Springfield, Mo.’s Peter Lakin; easy
listening, nostalgia and AC pro Bob

Gaskins of Milwaukee’s WLZZ,
WFMK Lansing’s Terry Schmidt;
R.C. Rogers of WXMG South Bend,
and KSYN Joplin’s Toby Hart.
Claude Hall grad makes good:
Theron Forshee, a recent Phillips
Univ. graduate, joins Oklahoma
City’s KAEZ-FM as an air personal-
ity, giving up a heck of a basketball
career in the process ... Filling

JFPO’s former afternoon slot on
Cincy’s WLYK (if you need a trans-
legend

lation, that’s Cincinnati

HIGHWAY P£ TROL—KABC Talkradio Los Angeles staff gears up to man

James Francis Patrick O’Neill) is
WCPO-TV’s Alison James.

Upped to local sales manager at
Portland’s KKCW is Tom Ludwig
... Taking on that position at Indy’s
WIBC is Jack N. Marsella ...
You've heard KRXYV if you've ever
driven from Los- Angeles to Las Ve-
gas without a tape player. Long
about Baker (or anywhere else in the
Mojave), KRXYV 98/99 are the only
stations you’re going to get on the
FM band, period. Upped to vice pres-
ident of Nevada sales for KRXYV is
Jack Gilday, who has the task of con-
vincing advertisers to buy a station
with 100% in-car listening (28 mil-
lion cars a year, 500,000 mobile lis-
teners weekly).

Arbitron Study Looks
At Working Women

NEW YORK — Almost one-third
of all women over the age of 18 are
working, Arbitron says in a recent re-
port. In February, 1984, the compa-
ny estimates that there were 27.2 mil-
lion working women, or 30.5% of all
U.S. women, a 1.6% increase over
the same period last year.

Working women are defined as
those who work for 30 hours or more
outside of the home. Reno heads the
list with the highest percentage
(43.4%). Next is Greensboro/Win-
ston-Salem/High Point with 41.7%,
and Charlotte, N.C. with 40.1%. The
lowest percentage of working women
is in Glendive, Mont., where only
17.7% of the female population
works, according to Arbitron.

| Featured Programming |

Larry King’s relationship with
sports is legendary, and so it is that
the host of Mutual’s overnight
“Larry King Show” will have the op-
portunity to strut his stuff as a com-
mentator for Mutual during the Los
Angeles Olympics, July 28-Aug. 12.
Doing three reports in morning drive
and three in afternoon as a part of
Mutual’s regularly scheduled news-
casts, King will offer personal in-
sights into the day’s events ... Join-
ing Mutual as Eastern sales manager
is RKO’s Peter M. Bloom.

* * K

Not a network affiliate and looking
for Olympic coverage? Check out the
Pasadena-based Real Radio Co. John
Price at (818) 795-4900 says Real
Radio’s “Sports Radio Network,”
featuring four two-minute score-
boards hourly during weekend day-
light hours, is fully credentialed for
the Olympics and is already filing
pre-Olympic reports, available on a
barter basis. He’s also got a show en-
titled “Travel With The Stars,” a
weekly entertainment series hosted
by Karen Sunday featuring celebrity
guests. He'll fill you in on the details.
But make note, everything is fed on
Satcom IR Transponder 19, Channel
18A.

* X *

The United Stations announces
the fall lineup for ‘“Hot Rocks,” the
hour-long weekly interview show
hosted by Scott Shannon and spon-
sored by Levi Strauss. On Aug. 25,
it’s John Cougar Mellencamp. On
Sept. 22, it’s our current fave, Huey
Lewis & the News, with Missing Per-
sons the following week, Culture
Club Oct. 6, Kool & the Gang Oct.
27, and so on. If you need more info,

the highways with increased traffic coverage during the Summer Olym-

pics. Surrounded by the station’s battalion of cars and planes are KABC’s

West Coast vice president and regional manager Bruce Wayne, left, and
vice president/general manager George Green.

www.americanradiohistorv.com

rattle producer Ed Salamon’s cage in
New York at (212) 869-7444 . .. The
United Stations are now an official
part of Chicago as well, with a per-
manent Chi-Town office at 444 N.
Michigan Ave., Suite 1080, 60611.
For those of you more inclined to
call, that’s (312) 329-1450.
* X *

Looking for quality oldies? Dallas-
based TM Communications has
1,000 of them to offer you, along with
facts about the artists and songs,
chart information and the like, pack-
aged slickly on 10-inch reels (Ampex
Grand Master 457 tape at 15 ips).
We're talking 76 custom made vinyl
storage boxes. The project is called
“TMC GoldPicks” and will be avail-
able at the end of the month on a
non-exclusive basis. Stereo, of course,

and as for content, the target is top
40 and AC and the songs were re-
searched by MJM Research (C.C.
McCartney’s company).

* X %

Draper & Hampton Inc. are up to
a few new projects, including their
second music special sponsored by
Warner Bros. Pictures. Tied in with
the upcoming Clint Eastwood film,
“Tightrope,” a two-hour salute to the
Cars, John Cougar Mellencamp and
Billy Idol, including interviews about
the process of making it in the com-
petitive world of the music business,
is all a part of “Rock Stars '84: Ta-
kin’ It To The Top.” Slated to air the
weekend of Aug. 10, the show is host-
ed by Phil Harvey ... Running the
week prior, hosted by KROQ’s Rich-
ard Blade, is DHI's “The Second
Wave,” a salute to the new genera-
tion of British music stars. Acts like
Duran Duran, Thomas Dolby,
Thompson Twins and Culture Club
are featured in the two-hour special.
For more information on those two,
contact Barnett-Robbins at (818)
788-2331.

* * *

Upped to director, information
and public relations for ABC Radio is
John Abrams ... New to the ABC
Direction Network is ‘“Business Di-
rections,” a daily 90-second wrapup
of the day in business hosted by Phil-
ip Greer. Fed weekdays at 5:30 p.m.
and 6:06 p.m., the series commences
Aug. 6 ... Joining Don Chevrier,
Fred Wymore and Mike Barry in the
coverage of the Olympics on ABC
Direction is Andrea Kirby, seen in
New York on WNEW-TV’s 10
o’clock news . . . Joining Dave Lovett
and Bob Fouts on ABC Entertain-
ment’s Olympic coverage is Gil San-
tos, of Boston’s WBZ ... And on
ABC Information, joining Fred Man-
fra, Johnny Holliday and Tom
McKee, ESPN’s Jim Simpson also

(Continued on page 19)
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Sy 26, Ringo's Velow Submarine, A8C | (37) AT A L p—
H A 2 FM Network, one hour. ASCAP/Warner Tamerlal:le/Near | L~
[ - ysong, BMI)
BI"bOOrd tells you about it this November. July 28, Lee Greenwood, Silver Eagle, ABC 38 |38 | 6 ¥{MATT'S Lov cptrlro oo(g#m ||T
Y s ; Entertainment Network, 90 minutes. ina Turner, Capitol 5334 appell/Irving/Good Single, ASCAP/BMI)
A very importont, fascinating study of where the music and home July 28 Sh;,elévs Sol(i)d (I;T,l:dezatu,da m RHYTHM OF THE RAIN
entertainment business is heading is now underway. Night RKé Radio Ne'twork five hours y 40 | 40| 7 SS‘CTSSS?"S(,E“T%%SZ“’O g tamstiane; EM)
_ Data for The Future, o highly respected Americon "'think-tank” July 28-29, Chuck Berry', Frank & Nancy Thompson Twins, Arista 1-9209 (Zomba)
will report on this research in the November 10, 1084 issue of Billboard. Sinatra, Superstracks, Creative Radio Net- 41 | 34| 12 |  DISENCHANTED .
This research will cover allthe major industry segments — soft TR IR thT el HOUTS. Michael Martin Murphey. Liberty 1517 (Choskee
: : . . _ - urs. Bottom/Kahala/Timberwolf, ASCAP/BMI)
ware, home audio and video, copyrights, satellite broadcasting, July 29, Ted Nugent, Danny Spanos, King 42 | 391 19 THE LONGEST TIME
reto»hng, computers, cable t.v. ...it will be specific, extensive. Biscuit Flower Hour, I(BC Rock Radic; Net. Billy Joel, Columbia 38-04400 (Joel, BMI)
Find out how you can be part of an issue that will be one of the work. one hour 43 | 36| 15 E(VES Tr’em SEE IN Tauz DARK )
best read of all time. Call Miles T. Killoch, Director of Marketing ot Juiy 29, Pretenders Rolling Stone’s Con- 44 | 43| 19 r??&’s 8?3&0“3‘;&3@ U gL o=
(212) 764-7514 or contact any Biilboard sales office around the world. tinuous History Of Rc;ck & Roll, ABC Rock Michael Gore, Capitol 5334 (Ensign, BM{)
Radio Network, one hour. el Il ﬁlﬁ‘%ﬁiﬁﬁlﬁf Yz(c)g 13805 (Lodge Hall, ASCAP)
-_‘W July 30, John Waite, Rockline, Global Sat- 46 | 41| 9 GOD BLESS THE U.S.A.
_A!A!-'-L. 7 N e ] ellite Network, 90 minutes. Iét;:l)creenwood, MCA 52386 (Music Corp. Of America/Sycamore Valley,
O July 30, Fixx, Rock Over London, Radio In- 47 | 45| 22 HELLO
Y ternational, one hour. . 2 Lionel Richie, Motown 1722 (Brockman, ASCAP)
ly 30-Aug. j i 8 44 AGAINST ALL 0DDS (TAKE A LOOK AT ME NOW)
ate Owr 9006 riemtzrraay | Clojsil‘]’p N:"foog' Pﬁggﬂ'c"iigfs"'g'nsé ::l:’r""y w0 | ap | o | Pl Colin, Atantc 785700 (Golden Torch, ASCAP/Hit And Run, PRS)
T ——— il e e A R A T
tion’s U c 50 46 | 16 lSI?T JUS§T A LI'I;I'LE3BI1(’J — -
) . akin' Stevens, Epic 34-04338 (Col EMI, ASCAP
July 30-Aug. 5, Greg Kihn, Off The Record i e Ly A
Specials, Westwood One, one hour. O Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
July 30-Aug. 5, Thompson Twins, in Con- @ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). & Recording
cert, Westwood One, 90 minutes. Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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Station: WABB Mobile
(contemporary)

Contact: John Bowler, operations
manager

Concept: Happy Hours

Execution: Finding something inter-
esting to attract listeners to a station
party held during “‘Happy Hours™
(any weeknight between 4:30 and
8:30) can be tough. While some sta-
tions, like L.A.’s KIIS, conclude the
week with “Weekend Warmup® par-
ties, WABB is keeping listeners en-
tertained at Mobile's T.P. Crock-
mier’s with the first annual *“Bring
Out Your Best’ Talent Search.

Contests are held each Tuesday
evening, with the weekly winner re-
ceiving $100. Viewers and partici-
pants are treated to Bud Light for 97
cents a glass and WABB “Bring Out
Your Best” Talent Search T-shirts
are also up for grabs.

The event continues throughout
the summer, with the finale in late
August to pit all the weekly winners
(categories include comedy, music
and magic, and contestants must lim-
it their act to 10 minutes) in a contest
netting the grand prize winner
$1,000. The real attraction for the
spectators, however, continues to be
the losers. Much fun can be had at
the expense of the less than talented
entrants, especially when fueled by a
few 97-cent drinks.

* Kk K

Station: WHTT Boston
(contemporary)
Contact: Rick Peters, PD
Concept: Street Sheets
Execution: Since the beginning of top
40 in the ’50s, contemporary stations
have been printing weekly music sur-
veys, hit lists, street sheets; call them
what you will, the surveys have be-
come an interesting source of reve-
nue, promotion and goodwill. Station
sales departments routinely sell the
back of such sheets to clients, or offer
the space as an incentive to buy ads.
Then, too, stations have an excellent
vehicle to promote on-air events, off-
air happenings, and their image.

Utilizing its hit list for all this and
more, WHTT is also using it as a ve-
hicle to help the record industry. PD
Rick Peters has sent a form letter to
all the major record companies offer-
ing the back of the sheet free of
charge whenever the sales depart-
ment doesn’t use it (in WHTT’s case,
that’s pretty often). All that’s re-
quired is camera-ready stats, 8 by 5%/,
inches, two weeks in advance. The
space is doled out on a first come,
first served/basis, with CBS Inc. re-
serving the right to refuse any copy.
Additionally, Peters utilizes the sheet
as an incentive in gaining accurate
sales information.

As the hit list is in great demand,

BUDGET BANQUETS—KISW Seat-

tie’'s Jim Arnold stands ready to

deliver 1,000 boxes of macaroni

and cheese packages to communi-

ty food banks. The delicacies were

left over from the station’s “Trad-
ing Post”’ promotion.

Pro-Motions

dealers are happy to make it available
in their locations. Peters is happy to
provide copies to retailers, providing
their reporting information is factual
and timely.

* Kk K

Station: Z-99 Regina (AOR)
Contact: Mike MacNaughton, PD
Concept: Rock Scavenger Hunt
Execution: While the old concept of
scavenger hunts has long since been
abandoned (not only does the FCC
here frown on such activity, but one
broadcaster in the past had to build a
city library, after the former one was
decimated by teenagers following
clues to the grand prize buried in one
of the books), Z-99 has taken the pre-
mise a safe step further. Listeners
were asked to identify and find 99 ob-
jects. The items were buried in songs
Z-99 played.

Each day, three songs would air
with an item beeped out. While they
would be repeated during the day,
they would not appear on subsequent
days. At the end of the month (Z-99
held the contest in conjunction with
last year’s Rocktober Fest), the lis-
tener (or team) with the most cor-
rectly identified items won a trip for
two to anywhere Air Canada flies.

*x K* K

Station: WBCN Boston (AOR)
Contact: David Bieber

Concept: Michael Jackson
Execution: If nothing else, the Jack-
son’s tour will prove to be one of the
best promotions of the year—espe-
cially for stations not located in tour
cities. Take the case of Boston, where
three selectmen vetoed the possibility
of the Jacksons’ playing Sullivan Sta-
dium this summer. Quick to seize an
opportunity, WBCN took out a full
page ad in the Boston Globe.

Unlike several outlets which are
planning to send a group of winners
to a stop on the tour agenda, WBCN
has come up with a more creative ap-
proach. The ad centers on a letter to
the Jacksons which proposes the air-
ing of a live broadcast of any Jack-
sons concert on WBCN. Offering to
underwrite all expenses, abide by any
prerequisites, and make the taping
available to other stations, WBCN is
basically saying: “We'll do what ever
you want; just let us broadcast one of
your concerts to New England.”

The outcome is almost secondary,
as the station makes it known to all
its listeners that they’ll go to any
lengths to make this a reality. A re-
sponse form at the bottom of the ad
says: “Yes, I want the Jacksons to
play live on WBCN 104 FM. I am
sending this coupon to the staff of
WBCN, who will then forward this
request to the Jacksons.” Fans are
asked to include name, address,
phone and age on the form, suitable
for research compilation as well.
With a headline saying “They want
you to Beat It, WBCN wants you
back,” the ad makes a strong
statement.

* X K

Station: WMGG Tampa Bay
(contemporary)
Contact: George Lowe
Concept: Giggle Off
Execution: WMGG morning man
John Lanigan, funny in his own
right, 1s hosting the Tierra Verde
Giggle Off, at which three comedians
will attempt to make the WMGG lis-
teners who show up at Le Club for
the Thursday evening event giggle.
The comedian receiving the greatest
guffaws will receive $10,000 in cash
and prizes, as well as a national con-
tract (for what, we're not sure). Ad-
mission is free, and Lanigan hosts.
ROLLYE BORNSTEIN
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ARTIST—Title, Label

WEEKS
A AT #1
0 0 3

THE CARS—Heartbeat City, Elektra

JEFFERSON STARSHIP-Nuciear Furniture,
Grunt

JOHN WAITE-No Brakes, EMI-America
SCANDAL-Warrior, Epic

BILLY SQUIER-Signs Of Life, Capitol
RATT-Out Of The Cellar, Atlantic

HUEY LEWIS AND THE NEWS-Sports,
Chrysalis

ROD STEWART-Camouflage, Warner Bros.
STEVE PERRY-Street Talk, Columbia
CHRIS DEBURGH-Man On The Line, A&M
TWISTED SISTER-Stay Hungry, Atlantic
VAN HALEN-1984, Warner Bros.

ELTON JOHN-Breaking Hearts, Geffen
NIGHT RANGER-Midnight Madness, MCA
SOUNDTRACK-Streets Of Fire, MCA
WHITESNAKE-Slide It in, Geffen

QUIET RIOT-Condition Critical, Pasha
RUSH-Grace Under Pressure, Mercury
BOX OF FROGS-Box Of Frogs, Epic
SCORPIONS-Love At First Sting, Mercury
COREY HART-First Offense, EMi-America
DIO-The Last In Line, Warner Bros.
TONY CAREY-Some Tough City, MCA
GLENN FREY-The Alinighter, MCA

STEVIE RAY VAUGHAN—Couldn't Stand The
Weather, Epic

BILLY SATELLITE-Billy Satellite, Capitol
THOMPSON TWINS—Into The Gap, Arista

LITTLE STEVEN-Voice Of America,
EMI/America

Z 7 TOP-Eliminator, Warner Bros.

RUSS BALLARD-Russ Ballard, EMI-America
PRINCE-Purple Rain, Warner Bros.
R.E.M.-Reckoning, I.R.S.

BILLY IDOL-Rebel Yell, Chrysalis
FASTWAY-AIl Fired Up, Columbia

ANDY FRASER-Fine, Fine Line, island
ADRENALIN-American Heart, Rocshire

ELVIS COSTELLO AND THE ATTRACTIONS-
Goodbye Cruel World, Columbia

LITA FORD-Dancin’ On The Edge, Mercury
CHICAGO-Chicago 17, Warner Bros.

TINA TURNER-Private Dancer, Capitol
SOUNDTRACK—-Ghostbusters, Arista
SOUNDTRACK-Footloose, Columbia
INXS-The Swing, Atlantic

VAN STEPHENSON-Righteous Anger, MCA
WANG CHUNG—Points On A Curve, Geffen
RED RIDER-Breaking Curfew, Capitol

LOU REED-New Sensations, RCA

DIFFORD & TILLBROOK-Difford & Tillbrook
A&M

KICK AXE-Vices, Pasha

Top Adds

QUIET RIOT-Condition Critical, Pasha

ADRENALIN-American Heart, Rocshire

LINDSEY BUCKINGHAM-Go Insane, Elektra (12 Inch)
SCANDAL-Warrior, Columbia

NIGHT RANGER-Midnight Madness, MCA

LOU REED-| Love You Suzanne, RCA (45)

LITA FORD-Dancin’ On The Edge, Mercury
SOUNDTRACK-Ghostbusters, Arista

INXS-The Swing, Atlantic
WANG CHUNG-Points On A Curve, Geffen
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ARTIST—Title, Label

WEEKS

ANDA e arfo D AT #}

BILLY SQUIER-Rock Me Tonite, Capitol
JOHN WAITE-Missing You, EMI-America
THE CARS-Drive, Elektra

BRUCE SPRINGSTEEN-Dancing In The Dark,
Columbia

JEFFERSON STARSHIP-Laying It On The Line,
Grunt

RATT-Round And Round, Atlantic

CHRIS DEBURGH-High On Emotion, A&M
PETER WOLF-Lights Out, EMI-America
ROD STEWART-Infatuation, Atlantic
SAMMY HAGAR-Two Sides Of Love, Geffen

TWISTED SISTER-We're Not Gonna Take It,
Atlantic

JEFFERSON STARSHIP-No Way Out, Grunt
BRUCE SPRINGSTEEN-Cover Me, Columbia
STEVE PERRY-She’s Mine, Columbia

NIGHT RANGER-When You Close Your Eyes,
MCA

WHITESNAKE-Slow And Easy, Geffen

COREY HART-Sunglasses At Night, EMi-
America

VAN HALEN-Panama, Warner Bros.
BOX OF FROGS-Back Where | Started, Epic
THE FIXX-Deeper And Deeper, MCA

HUEY LEWIS AND THE NEWS-If This Is It,
Chrysalis

THE CARS-Magic, Elektra
TONY CAREY-The First Day Of Summer, MCA
ELTON JOHN-Restless, Geffen

ELTON JOHN-Sad Songs (Say So Much),
Geffen

RUSH-The Body Electric, Mercury
FASTWAY-Tell Me, Columbia

1 Z TOP-Legs, Warner Bros.

THOMPSON TWINS-Doctor Doctor, Arista
THE CARS—It's Not The Night, Elektra

BRUCE SPRINGSTEEN-No Surrender,
Columbia

PRINCE-When Doves Cry, Warner Bros.
GLENN FREY-Smuggler's Blues, MCA
ADRENALIN-Faraway Eyes, Rocshire
BILLY SATELLITE-Satisfy Me, Capitol
BILLY IDOL-Eyes Without A Face, Chrysalis
SCORPIONS~I'm Still Loving You, Mercury
RUSS BALLARD-Voices, EMI/America

QUIET RIOT-Mama, We're All Crazy Now,
Pasha

LINDSEY BUCKINGHAM—Go Insane, lektra
CHICAGO-Stay The Night, Warner Bros.
STEVIE RAY VAUGHAN-Cold Shot, Epic
BRUCE SPRINGSTEEN-Bobby Jean, Columbia

BRUCE SPRINGSTEEN-Born In The US.A,,
Columbia

ANDY FRASER-Fine, Fine Line, Island
BRUCE SPRINGSTEEN-Pink Cadiltac, Columbia

LITTLE STEVEN-Los Desaparicidos,
EMI/America

RAY PARKER, JR.-Ghostbusters, Arista
RATT-Back For More, Atlantic

ELVIS COSTELLO AND THE ATTRACTIONS-
The Only Flame In Town, Columbia

WANG CHUNG-Dance Hall Days, Geffen

HONEYMOON SUITE-New Girl Now, Warner
Bros.

RUSH-Distant Early Warning, Mercury

STEVIE RAY VAUGHAN-Voodoo Chile (Slight
Return), CBS

INXS-1 Send A Message, Atlantic

RED RiDER-Young Thing, Wild Dreams (Rock
Me), Capitol
R.E.M.—South Central Rain, I.R.S.

KENNY LOGGINS-I'm Free (Heaven Helps The
Man), Columbia

MOTLEY CRUE-Too Young To Fall In Love,
Elektra
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INSANE CONTEST—Staffers from New York’s Crazy Eddie chain join folks

from Sony Video Software Operations to give away a Beta Hi-Fi VCR in

their jointly sponsored contest. Pictured from left are Crazy Eddie record

manager Evelyn Rodrigues, Sony VSO sales manager Duncan Frederick,

winner Michael Hunt, and the chain’s advertising director Harry Spero and
record manager Rana Fagen.

Shipment Standardization
On NARM Meet Agenda

NEW YORK—The continuing
drive for industry-wide standardiza-
tion of shipment forms and cartons
will be the focus for the upcoming
NARM Operations & Information
Processing Committee Conference,
slated for Wednesday, Aug. 1, at the
Radisson South Hotel in Minneapo-
lis. Also on the agenda is a discussion
on the status of UPC bar coding of
records and tapes, and a tour of the
Musicland Group warehouse.

The session, led by committee
chairman Sandra Rutledge of Record
Bar, will feature several speakers,
with the UPC talk led by James Ner-
myr of Musicland. Improving com-
munication through the standardiza-
tion of invoices, return authoriza-
tions and request-for-return forms
will be covered in a discussion head-
ed by David Borgendale of Lieber-
man Enterprises, also addressing
standardization. of carton labels and

carton count. Robert Schneider of
Western Manufacturers will discuss
strategies for increasing manufactur-
er support.

The committee will also be seeking
input on future directions the com-
mittee should take in order to im-
prove data processing, operations
and warehousing operations.

A tour of the Musicland Group’s
warehouse will showcase the facili-
ty’s laser scanner and automated di-
verter system.

The conference is also open to
members of both the Recording In-
dustry Assn. of America (RIAA)
data processing committee and the
Video Software Dealers Assn.
(VSDA) UPC committee. Registra-
tion for the conference is $75 per per-
son. Room reservations at the Radis-
son are $70 per night, and can be
made through NARM’s Pat Daly at
(609) 424-7404.

EEIEE
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Video Rental Tax Spurs Debate

Interpretation Argued At Meeting Of VSDA Chapter

By EARL PAIGE

FULLERTON, Calif. — A tax on
home video rentals that has found
one retailer assessed a whopping
$580,000 in back taxes has home vid-
eo dealers in California concerned.
At a July 10 meeting here, an hour-
long furor erupted over interpreta-
tions of the tax.

Members of the Southern Califor-
nia chapter of the Video Software
Dealers Assn. (VSDA) aren’t just di-
vided; the issue could put the chapter
here on a collision course for the first
time with a year-old rival group in
Northern California.

The tax issue itself involves two
questions. One is whether dealers
have a choice to absorb a “use tax”
on their own or instead pass the tax
on to consumers as a “‘sales tax.” The
second involves the applicability of
tax on video rental club membership
fees.

Since a law went into effect last
Sept. 1, California video retailers
have had no choice but to go with the
pass-along sales tax. However, As-
sembly Bill 2220, due for hearing
next month, would allow for a
choice, the VSDA group here was
told by Board of Equalization staff
member Paul Jungkeit.

As for the second point of conten-
tion, Jungkeit said a Board interpre-
tation makes club fees subject to Cali-
fornia’s 6% sales tax if members
enjoy discounts. “They are then part
of the receipts” from rentals, he
contended.

To vigorous challenges that Board
interpretations “do not follow the let-
ter of the law” and that dealers *‘have
to wait six months before you tell us
what to do,” Jungkeit repeatedly
begged for patience. “It’s just crazy,”
he said of the tax confusion, urging
the group to “bring your case before
the Assembly ”
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Dance Hall Days Mean Record Sales

By MIKE SHALETT

There’s a movement afoot to re-de-
ploy and strengthen the position of
our record marketing troops on the
dance club and college radio fronts.
Whether due to budget realities or
the ends of so-called fads, depart-
ments that helped promote these ar-
eas were severely cut back in the re-
cent past. They're currently on the
rebound, and from what.we see in
our latest surveys, they're right on
target.

Almost 14% of the record buyers
we surveyed say they find out about
the music they purchase in dance
clubs. As a group of consumers, these
record buyers are split on their radio
format favorite. A third prefer AOR
radio, a quarter prefer top 40, and
one-tenth list urban contemorary as
their favorite. The statistic that
stands out and calls for the most at-
tention, however, shows that 14.1%
prefer some form of alternative radio,
whether. it be college or other forms
of non-commercial or public radio.

The makeup of the constituents of
this group of record purchasers is
two-thirds male and one-third fe-
male. That’s slightly more weighted
in men than our survey average of all
record consumers. It’s also an older
. crowd of people. As might be expect-
ed because of the age requirements of

“On Target” is a bi-weekly feature
to help readers understand more
about consumer buying habits and
trends. The column is based on retail
research conducted by the Street Pulse
Group, a New York-based music in-
dustry marketing consultancy of
which Mike Shalett is president.

For its primary retail survey tech-
nique, Street Pulse distributes packets
containing questionnaires and prod-
uct to 50 retail stores around the
country. A packet is handed out ran-
domly to a consumer immediately af-
ter he or she has paid for a purchase,
and a 32 coupon, good for the con-
sumer’s next purchase at the store, is
the motivation for completing the
questionnaire. The average survey in-
corporates over 700 respondents, a
sample equal to those used by Gallup
or Roper in their polls on political
issues.

some clubs, there is a smaller per-
centage of record buyers between the
ages of 16-18, but a much higher av-
erage between 19-30. Forty-one per-
cent of the record buyers who said
they find out about records in clubs
are 19-24, and 26.9% are 25-30.
There is a huge dropoff in club par-
ticipation after 30.

Four out of five clubgoers prefer to
buy LPs rather than cassettes, and

they buy a lot of them. Nearly 65%
say they purchased over six LPs in
the last six months. They are not
buyers of 45s but, as you might ex-
pect, they do buy 12-inch singles. Al-
most 80% indicated they purchased
some of the extended play hits.

Where would you find them shop-
ping? Most likely in a non-mall loca-
tion. There is a big difference in their
store preference as opposed to our
survey average. While half of our av-
erage consumers say they prefer to
shop in mall stores, only 30% of
these consumers indicated a prefer-
ence for shopping there.

New wave/new music is tops in
the musical favorite category. Nearly
50% tag it as their music of prefer-
ence, as compared to a survey aver-
age of 28.3%. Clubgoers also show a
larger appetite for tuning in to MTV
than the average record buyer, but in
terms of their viewing habits they
only tend to nibble. Light viewership
from this group is the norm.

Word of mouth is another key to
reaching this record buyer. They find
out an awful lot about records
through their friends. And when
they’re in your store, they will tend to
browse through records quite a bit
while looking for what they want.

This survey was conducted in New
York, Los Angeles, Dallas, Atlanta

(Continued on page 23)
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California video dealers have gone
back and forth with the Board on
video rental tax here since well before
1983. At one point in July, 1982,
VSDA'’s national office issued a legal
brief to guide dealers.

Numerous dealers are hassling
now over back payments, including
national affiliate chain Video Station,
which was assessed $580,000 for four
company-owned units. The firm is
currently contesting the assessment.

“I encourage you to fight it,”
Jungkeit told one delegate who com-
plained of Board interpretations at
the meeting, which drew an overflow
crowd, causing chapter president Al-
bert Diedrich, a local Video Station
owner, to juggle the schedule.

Speaking of the division that erupt-
ed at the meeting, chapter founder
and current VSDA national treasurer
John Pough said that stores with
large inventories end up *“looking like
the bad guys’ to customers. He add-
ed that larger stores—including such
chains as Tower Video, Wherehouse
and Licorice Pizza, all of which were
represented at the meeting—will pre-
fer to pass on the tax as a sales tax.

However, he noted, smaller stores
can absorb the tax, paying it them-
selves as a use tax, and then not have
to add sales tax at all. Pough’s Video-
cassettes Unlimited in Santa Ana is
pricing rental now at $2.12.

The chains now getting increasing-
ly involved in video are driving the
cost of rental down, said Pough, and
others at the meeting agreed. “I may
go to $1.89 so I end up at 32 flat with

the tax built in,” said Pough.

Adding somewhat to the maze of
confusion, according to dealers, is
that in seven California counties, in-
cluding Los Angeles County and sev-
eral Bay Area counties, an additional
half-cent is tacked on for transit reve-
nue; chain units, of course, overlap
these county boundaries.

In reference to the national scope
of rental tax problems, Pough noted
that New York dealers “fought this
out three years ago.”

That a possible separate approach
to rental tax is developing in Califor-
nia was indicated by suburban Sacra-
mento dealer Rodger Wadley, who
publishes a commercial consumer
video guide that dealers give away.
He said contacts with dealers led to
his discovery that they were not rep-
resented in Sacramento and to the
formation a year ago of the Video Re-
tailers Assn. of Calif. (VRAC), which
is basically comprised of Northern
California shopkeepers.

Wadley contended that the group,
which recently dropped the “C” as it
extends beyond California, has
fought vigorously for the passage of
A.B. 2220. He said in an interview
subsequent to the meeting here that
VRA'’s California members are not
divided on the rental tax issue.

“We have the choice—use tax or
sales tax—on VCRs, and in fact ev-
erything we rent: cameras, tripods, s0
on, everything except movies,” he
said.

Without mentioning VRA or its

(Continued on page 23)
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201 926-2200

U.S. TAPE DISTRIBUTORS
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CLOSEOUT RECORDS

201 926-3121
NOW LOCATED AT

245 Route 22 West
Hillside, New Jersey 07205
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New LP/ Tape Releases

This listing of new LP/Tape releases is designed THE DANSE SOCIETY THE JACKSON SOUTHERNAIRES PUBLIC IMAGE LTD. THICK PIGEON
to enable retailers and radio programmers to be LP Arista AL8-8218 .. .........$8.098 Made In Mississippi This Is What You Want. .. Two Crazy Cowboys
up-to-the minute on availabie new product. The CA ALC8-8218 .. S ....$8.98 LP Malaco MAL 4392 . ..... . .. ... $8.98 This Is What You Get LP Factory U.S. Records FACT 85
following configuration abbreviations are used: DERRINGER, RICK CA MAL 4392 - $8.98 LP Eloktra 1-60365 ................$8.98 (Rough Trade) .. .. .....NA
LP—album; EP—extended play; CD—Compact | Play Guita'r CA 460365 ............. - .$8.98 CA Factus 16 .. .. . . NA
Disc; CA-—cassette; 8T—8-track cartridge; EP Passport PB 4007 ....54.98 JOVRIDER STARR, JACK THORNTON, FONZI
NA—price not available. Muttiple records and/ TL"';e:cgf P’:t?%esgo o Out of the Darkness Pumpin’
or tapes in a set appear within parentheses fol- DIRTY LOOKS CA MFKh{‘-BSiO i ki $5.98 LP Passport PB 6037. ... . $8.98 LP RCA NFL1-8035 .. . .. . .. $6.98
lowing the manufacturer number. V&Sgds ofFSteel 789 ooy ' CA PBC 6037 ... ¥ el oy .$8.98 CA NFK1-8035 st ke $6.98
ticky Fi o 3
FACT;RVY '39:5 KTBh(;KBlIJ'f S_;_I'hEVE MORSE BAND V’II;:E'J;(:BERT
.S. itz e Introduction 3
POPULAR ARTISTS Thick Pigeon LParista AL8-8248 1. oo oo 2 3020 LP Elektra 1-60369 .......... ... .$9.98 LP Trade 6/12 (Rough Trade Inc) ......NA
LP FACTUS 16 (Rough Trade inc) NA CAALC88243 .................... 38 CA 460369 ... ... ......... ... .s9.98 X MAL DEUTSCHLAND
GORL. ROBERT LITTLE MILTON STREET. JANEY Toscin

A FLOCK OF SEAGULLS Night Full of Tension Playing for Keeps Heroes, Angels & Fnends LP 4 A.D. (Rough Trade inc.) NA
The Story of a Young Heart LP Elekira 160367 ... 3898 LP MalacoMAL 7419 . ............$8.98 LP Arists ALS. 8219 .........$8.98

B s ouAER) ... ~— 38 29 CA 4.60367 L......s898 CAMAL7419 .................... .$8.98 CA ALC8-8219 . L. s898 :
BROOM, BOBBY GRIM REAPER OCEAN, BILLY TEN FROM TEXAS JAZZ

Beat Freak See You In Hell Suddenly Herd It Through the Grapevme

LP Arista AL8-8253 .. $8.98 LP RCA NFL1-8038 . ....$6.98 LP Jive JLB 8213 (Ansta) ....5$8.98 LP Elektra 1-60373 ............. $8.98

CAALCB-8253 ....................$8.98 CA NFK1-8038 ... e $6.98 CADLCR:82(13, mpasagry 88.98 CA 460373 .......................$8.98 (Continued on page 46)

Survey for Week Ending 7/28/84

Midline LPs

€ Copyright 1984, Billboard Publications. Inc, No part of this publication may be reproduced, stored in a.retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying, recording, or otherwise, without the prior written permission of the publisher

Compiled from national retail stores and | Compiled from national retait stores and
one-stops by the Music Poputarity Chart one-stops by the Music Popularity Charl
; Dept. of Biltboard. _ 'c; Dept. of Billboard _
— g E Suggested = g 2 Suggested
= 2 List = = List
g £ 3 S PnI:es g § g &l Pri'ces
= | & | v | ARTIST 4 LP. | x @ | ARTIST s & LP,
@ 5| | Tie 52| oist |Cassettes| 2| 5 | B | e 5L | oDist |Casseltes,
Pnnn"c[n Z | S| E | Label No Dist Labe) =& | Co | gTack | F | D | F | avel No st Labe) 2 o, | 8Track
; 4
ON JO 974 LIS 26 (29| 9 STEELY DAN 1972
< 1 ) on Jo eate ”5’” A 98 Can't Buy A Thrill .
THE NEW RECOTON V618 STEREO SIMULATOR AMPLIFIER IS THE LATEST IN P MCAISI0A0 LI :
TV AND VCR SOUND, ALLOWING YOU TO CREATE A POWERFUL HOME 2 | 3 1109 BILLY JOEL 1974 27 {17 |13 WC%AE% &\CKSON 1975
ENTERTAINMENT ENVIRONMENT OF SUPERB SIMULATED STEREO SOUND. Piano Man i f S 598
Ideal for listening tathe latest music videos, films, and sporting events, the V618's low Columbia PE 32544 €Bs il g
distortion 4.5 watt amplifier and DNR audio noise reduction system provides ciear, 31 2 (511 THE WHO 1971 28 | 32 {103| THE MONKEES 1976
dynamic sound, while reducing audio hiss. Available with high etficiency Recoton Who's Next The Monkees’ Greatest Hits
Mini-Speakers (Catalog #V619) to achieve an independent sound system. MCA 37217 MCA 598 Arista ABM 8061 RCA 5.98
Recoton....Setting New Standards of Technical Excellence in Video, Audio 4 | 4 |107| DAVID BOWIE 1972 29 |21 (105 DAN FOGELBERG 1974
Computer, Telephone, and Stereo Headphone Accessories. The Rise And Fall Of Ziggy Esgc“}ig’}'{l%, CBS
R c 623 C ESFECL:DTDGQ‘E ; F:céc'AU'L' hopreves Aon At ’a | 598 (302873 RUSH 1978
ecoton Corporation, 46- rane Street, Long Island City, New York 11101, 212-392-6442 516 |49 ELTON JOHN 1977 us|
Elton John's Greatest Hits Mercury SRML-I0LL 5.98
) 31|36|53 JSUDﬁfSt PRleST 1977
MCA 37216 MCA . in After Sin
6 7 143 AEROSMITH 1980 < = Columbia PC-34787 CBS
! Grea(t)est Hits 32|38 | 41 AEROSMITH 1975
M-Ass PRODUCED : SOUCUOCOQOUOOCUSU : Cofumbia PC-36865 CBS Toys In The Attic
° U ° 7 8 [ 93 JOE JACKSON 1979 L Columbia PC-33479 CBS
PHOTOS o POCACNGTSER o Look Sharp! 33[35{77| SPYRO GYRA 1979
Genuine Glossy ° OUR BUTTONS ° ABM 3187 RCA | 5.98 Morning Dance
E— o they sell themselves!  § 8 [12[57 | STEELY DAN 1977 Infinity 37148 Mea_ | 5.98
° ° Aja 34 | 26 {105| DAN FOGELBERG 1977
framyour ariginal ® Wa have a huge selection of the hottest @ MCA 37214 MCA 5.98 Netherlands
hot . ® qock & rolt artists. comedy sayings, ® 9! 513 MARVIN GAYE 1976 Epic PE 34185 CBS
photo or ® classics (including 3 Stooges. Little : Greatest Hits 35|40 | 9 STEPPENWOLF 1973
negative : Rascals, etc) and many other o Motown M5-191 . 5.98 16 Greatest Hits
o categories to choose from. Our tully @ 10| 13| 39 RICK SPRINGFIELD 1982 MCA 37049 MCA 5.98
® licensed buttons are guaranteed. © Success Hasn't Spoiled Me 36 |43 | 39| JUDAS PRIEST 1983
® shipped in 48 hrs. and serviced : Yet The Sad Wing Of Destiny
: promptly. A beautiful lucite counter o RCA AYLL-4767 | _RCA 5.98 RCA AYL1-4447 RCA 5.98
o display is just one, among a variety of ¢ 1110 | 9 THE PRETENDERS 1981 370142173 BOZ SCAGGS 1980
® displays available. Call Bution-Up for @ E.xtended Piay its
: your tree, full color button catalog. : R kT ![i)-r(; S";;S?E = o WEA 5.98 Columbia PC-36841 CBS B
Brochure & Samples N8 . toll free 1-800-521-1622 o) Americacn Pie 38146 9 %gm):(?lt? 17
Irom plant nearest you . . United Artists LN 10037 cap | 598 RCATAYLI-3659 RCA 5.98
MASS PHOTO CO. e Button-Up Company 13| 9 [17] JACKSON 5 1971 39737775 AL GREEN —1975
1315-8 Waugh e 22120 Ryan Rd. S %gjatfggor'ts wer | 598 Greatest Hits Vol. |
Houston. TX 77019 ° Warren, Michigan 48091 . = - THEW 3 ) : Motown 5283 MCA 5.98
1439-8 Mayson, N.E. - SURHFHIL M L L B 3 L 40| 39 17| LYNYRD SKYNRD 1977
Atianla. GA 30324 12 00000000000Q0O0000 D) MCA°37003 MCA 5.98 3tcke§:7t2183urvwors - 588
15|14 | 49| LYNYRD SKYNRD 1973 : -
; Rror&ounced Leh-Nerd Ski- i B0 I $aSIY(CPaEII?ETL;I(I:( AL ekt
er Columbia PC-37339 CBS 5.98
I MCA 37211 MCA 5.98 —
YOUR ATTENTION PLEASE! | « o fuwio IR T
Live At Leeds Columbia PC-36347 CBS 5.98
MCA 37000 MCA 5.98 2 3 DAVID BOWIE 577
CORRECTION NOTICE | "™ tmigs  w | 7@ @soe  °
beofoanc,:g_ llgtz On 598 RCA AYL1-3857 RCA | 598
18(22[ 37| JIMMY BUFFETT 1977 44 T JEFF BECK 1976
Changes In Latitudes, Wired
322n§es In Attitudes uen o Epic PE 33849 cBS 5.98
3 4 M b
The VINYL VENDORS’ ad which ran in the v 4548 | 5 | JIMMY BUFFET 1974
. . 1912035 mEHJAECL é’(‘)CKEON AND 1983 Livin' & Dying In 3/4 Time
Michael Jackson SpGClal, JUly 21, featured Great Songs & Performances cos [46145] 0 'l;:A\laIgm:}OWIE L
. Motown 5-313-ML ] Mca ! 1973
the wron price for the VICTORY ALBUM. 2012417 RUSH 1975 Aladdin Sane
Fly By Night RCA AYL1-3890 RCA 598
Mercury SRM1-1023 POL 5.98 147133 21 NEIL DIAMOND 1970
The correct price is $9.25 ea. for box lots. 2illfi22 BAUHNELAG COPELLD 1978 Gold o
_Columbia PC 35331 CBS 48147 9 MCAIS1209 A =
22[25] 51 (S;TEEhLY DAN 1980 4 ;zgan';DHm:gVRD 1974 r
cho
VINYL VENDORS Moh 37220 ol mea | 598 MCA 37212 mca | 5.98
23|27 |13 gUSH o 1975 49 m THE GUESS WHO 1971
) aress ee
7870 Sprinkle Road, Kalamazoo, Ml 49002 Wercury SAMI-1046 5.98 e ety ra | 5.98
In MiChigan: 1-800-632-0870 24 18| 9 gﬁul:)’;\rlslgrcé\grges Vol. XV 1983 503717 TOM PETTY AND THE
Out of state: 1-616-323-0131 Motown M5-115 mca | 598 HEARTBREAKERS 1977
25|30 |57 | JEFF BECK 1975 Tom Petty And The
Blow By Blow Heartbreakers
_ i Epic PE 33409 cBS MCA 37143 MCA 5.984
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Vid Rental Tax
Spurs Debate

® Continued from page 21

activity, Jungkeit told the VSDA
chapter here, “I don’t see why you’re
not treated like other rental indus-
tries.” He then mentioned U-Haul,
alluding to yet another tangle that
has clouded the video rental tax is-
sue: the fact that video stores both
sell and rent videocassettes.

Noting that U-Haul has the choice
on rental tax, he added, “It typically
is not selling.” (Interestingly, U-Haul
has recently gone into videocassette
rental).

A point of confusion for some
dealers is how they might handle
adoption of a use tax store-absorbtion
plan covering rental stock when
copies for sale -would more clearly
call for the sales tax. Stores must
adopt one plan or the other under
A.B. 2220, according to Board of
Equalization field officer John
Nunes.

Nuneslast year told Billboard that
if California dealers did push for the
tax choice, it might in some cases cre-
ate havoc. He now says, “There will
obviously be some transition
problems.”

Uncertain in the wake of the meet-
ing here is whether Diedrich intends
to take the VSDA chapter’s eventual
consensus to Sacramento. What is be-
ing considered by the chapter, which
meets six times annually and dates
back to before VSDA was formed, is
convening in the Los Angeles area to
further assess dealer sentiment.

Retailing

National Record Mart Bestows Awards

By FRED GOODMAN

CHAMPION, Pa.—Promotions
and contests have been a popular ve-
hicle for the Pittsburgh-based Na-
tional Record Mart when it comes to
building a reputation as a full-line
music retailer. Catalog and hit al-
bums as well as accessories and blank
tapes have all been spiffed by the 75-
store chain in the last few months,
and a bevy of manufacturers were on
hand here July 8-11 for the outfit’s
annual convention to reward winners
in chain-wide promotions.

According to Lance Jones, adver-
tising director for the web, National
Record Mart’s success with catalog
and midline promotions during the
last few months will result in greater
attention to second-line product.

“We had a lot of success with some
of these promotions,” he says. “Espe-
cially our ‘Selection 84’ campaign
with WEA, which just blew midlines
out the door.” That promotion keyed

® Continued from page 21

and Minneapolis. We found the
strongest concentration of record
buyers who discover music in the
clubs to be in Minneapolis, followed
by New York. Both cities performed
significantly above their survey aver-
age, while Dallas performed signifi-
cantly below its survey average. Los
Angeles and Atlanta were right in
line with market expectations.

on 20 titles, inviting consumers to
vote for their favorite featured WEA
titles, including a dark horse candi-
date. “We had hoped it would kick
alive our May, and it really did,”
Jones says. “It translated into strong
sales, and we’re locked into WEA for
May in the future.”

Aside from “Selection *84,” which
featured in-store voting booths for
customer balloting, National Record
Mart also supported catalog promo-
tions for both CBS and IRS on $8.98
list titles.

With awards in nine manufactur-
er-sponsored contests and three an-
nual in-house competitions up for
grabs, the convention’s big winners
were district manager Jim Rogers
and store manager Sandy Vicarel
Rogers won a CD player from WEA
for his work in the “Selection ’84”
promotion and $100 from Capitol/
EMI in a Little Steven display con-

test, and collected another $150 by
splitting first place in IRS and RCA
contests with fellow district manager
Elaine McKulka. Vicarel, who man-
ages the Southern Park Mall outlet in
Youngstown, Ohio, took home $575
by placing first in the WEA contest,
second in a Maxell promotion and
fourth in the IRS campaign.

Recipients of National Record
Mart’s annual awards were manager
of the year Rick Pallat of the Beech-
mont store in Cincinnati, district
manager of the year Greg Bass, and
store of the year, Altuna #64 in the
Logan Valley Mall, managed by Jane
Peterman.

Other winners in record company
contests included Demi Davis, man-
ager of the Summit Mall in Akron,
who earned $300 in a promotion for
RCA recording artist Ronnie Mil-
sap’s “She Loves My Car” single by
driving a blue Corvette onto the floor
of her shop. Also taking first place in

promotions were: Nina Klein, State
College, Pa., in support of Duke Ju-
piter on Morocco; Debbie Gregor,
Uniontown, Pa., Little Steven on
EMI; Rena Harris, William Penn
Oasis, the Psychedelic Furs on Co-
lumbia; and Tedd Arnold, Wood
Street Oasis in Pittsburgh, for IRS’s
various-artists promotion.

Record companies were not the
whole story for National Record
Mart promotions. Memorex and Sa-
voy teamed for a “perfect pair” pro-
motion, with first place winner Car-
rie Wolf of the Glenbrook Square
store in Fort Wayne, Ind. receiving
$300 and a personally inscribed tape
case. A BASF promotion dubbed
“Catch It All” awarded a stereo sys-
tem to Judy Rimer of the Warren
Mall outlet :n Warren, Pa., while
Maxell's “Capture The Gold” con-
test made Gary Whitam of the Sever-
ance Center store in Cleveland $300
richer.

We're Dealing
The Best Sound Around

Contact your PolyGram representative or:

PolyGram Special Imports
810 Seventh Avenue

New York, NY 10019

Tel: (212) 399-7000

PolyGram Special Imports

Compact
Discs
Available.

PolyGram Special Imports, A Division of PolyGram Classics

© 1984 PSUPolyGram Classics

| JOMAKE ACASSETTE TAPE SOUND LIKE MUSIC,
YOU'VE GOT TO KNOW WHAT MUS e

Think about it What other tape manufacturer aiso builds professionat Itm
recording ewm Including 24-track and d'z’v\al studio tape led to
recorders? other tape manufacturer has 72 years of experience as a

maijor record company? Other tape manufacturers may talk about “digital
r-!?qz;ut de you know Denon developed the digital recording process
| 4 )
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Nippon Columbia Co., Lid . Na. 14-14. 4-Chome, Akasaka, Minato-Ku, Tokyo 107, Japan
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Video

Retailing

____ Music Programming
MTV Adds & Rotation

As of 7/18/84

This report does not include those videos in recurrent or oldie rotation. For further information, contact Buzz
Brindle. director of music/programming, MTV, 1133 Avenue of the Americas. New York, New York 10036.

NEW VIDEOS ADDED:

Russ Ballard, **Two Sithouettes,” EMI America
Cheech & Chong, *Nadine,” Orion

Depeche Mode, “*People Are People,” Sire

Difford & Tilbrook, “Love’s Crashing Waves,” A&M
Fastway, “Tell Me,” Columbia

A Flock Of Seagulls, “The More You Live,” Arista
Cyndi Lauper, *‘She Bop,” Portrait

Kenny Loggins, “'I'm Free,” Columbia

Jeff Lynne, **Video,” Virgin/Epic

Rail, “One-Two-Three-Four Rock,” EMI America
Rush, “Body Electric,” Mercury

Billy Satellite, “Satisfy Me," Capitol

J.D. Souther, *Go Ahead And Rain,” Warner Bros.
Tracey Ullman, “Move Over Darling,”” MCA
Wendy O. Williams, “It's My Life,” Passport

HEAVY ROTATION (maximum 4 plays a day):

Berlin, *"No More Words,” Geffen

Bon Jovi, “‘She Don’t Know Me,” Mercury

Cars, “Magic,” Elektra

Chicago, *‘Stay The Night,” Full Moon/Warner Bros.
Chris DeBurgh, “High On Emotion,” A&M

‘Def Leppard, “Me And My Wine,” Mercury

Eddy Grant, *Romancing The Stone,” Portrait
Jefferson Starship, “No Way Out,” Grunt/RCA
Billy Joel, “Leave A Tender Moment Alone,” CBS/Fox
Elton John, “‘Sad Songs," Geffen

Huey Lewis, “If This Is It,” Chrysalis
Madonna, “‘Borderline,” Sire

Ray Parker Jr., “‘Ghostbusters,” Arista

Pointer Sisters, “Jump,” Planet/RCA

Prince, “‘Let’s Go Crazy,” Warner Bros.

Prince, **“When Doves Cry,”” Warner Bros.

Quiet Riot, *Mama Weer All Crazee Now,” Pasha/CBS
Ratt, “Round And Round,” Atlantic

Slade, ‘My Oh My,” CBS Associated

Billy Squier, “Rock Me Tonight,” Capitol

Van Stephenson, “Modern Day Delilah,” MCA
Rod Stewart, “‘Infatuation,” Warner Bros.
Thompson Twins, "“Doctor Doctor,” Arista

Van Halen, “*Panama,”” Warner Bros.

John Waite, “Missing You,” EMI America
Wang Chung, “Dance Hall Days,” Geffen

ZZ Top, "Legs,” Warner Bros.

MEDIUM ROTATION (maximum 3 plays a day):

Bangles, “‘Hero Takes A Fall,” Columbia
Berlin, “‘Now It's My Turn,” Geffen
Bronz, “‘Send Me An Angel,” Island
Lindsey Buckingham, “Go Insane,” Elektra

. Tony Carey, “First Day Of Summer,” MCA

Cars, “Hello Again,” Elektra

Eurythmics, *‘Right By Your Side,” RCA

Face To Face, “'10-9-8,” Epic

Andy Fraser, “Fine Fine Line,” Island

Roger Glover, “The Mask,” 21/PolyGram
Go-Go’s, "“Turn To You,” IRS

Sammy Hagar, “Two Sides Of Love,” Geffen
Corey Hart, “*Sunglasses At Night,” EMI America
Dan Hartman, “I Can Dream About You,” MCA

INXS, "1 Send A Message,” Atco

Little Steven, *‘Out Of The Darkness,”” EMI America
Madonna, “Lucky Star,” Sire

Mama’s Boys, “Mama Weer All Crazee Now," Jive/Arista
Motley Crue, “Too Young To Fall In Love,” Elektra

Night Ranger, *“When You Close Your Eyes,” Camel/MCA
Red Rider, *Young Thing, Wild Dreams,” Capitol

Lou Reed, *'1 Love You Suzanne,” RCA

Rubber Rodeo, **“The Hardest Thing,” Mercury

Scandal, “The Warrior,” Columbia

Scorpions, “'Still Loving You,”” Mercury

Rick Springfield, “‘Don’t Walk Away,” RCA

Style Council, “You're The Best Thing,” Geffen

Tina Turner, “What's Love Got To Do With It,” Capitol
Twisted Sister, “We're Not Gonna Take It,” Atlantic
Ultravox, “Dancing With Tears,” Chrysalis

Roger Waters, *'5:01 AM (Pros And Cons Of Hitch Hiking),” Columbia
Whitesnake, “*Slow 'n Easy,” Geffen

LIGHT ROTATION (maximum 2 plays a day):

April Wine, ““Sons Of The Pioneers,” Capitol

Australian Crawl, “Boys Light Up,” Geffen

Bananarama, “Cruel Summer,” London

Rick Derringer, “I Play Guitar,” Jem

Ronnie Dio, “The Last In Line,” Warner Bros.

Thomas Dolby, “‘Dissidents,” Capitol

Fleshtones, ““‘American Beat,” IRS

Lita Ford, “Gotta Let Go,” Mercury

Icehouse, “Taking The Town,” Chrysalis

Karen Kamon, “Loverboy,” Columbia

Killing Joke, “Eighties,” EG

Howard Jones, “Pearl In The Shell,” Elektra

Giorgio Moroder, *‘Reach Out,” Columbia
(Continued on page 65)

Now Playing

Videodisks, Computers Get Closer

By FAYE ZUCKERMAN

A weekly column focusing on hard-
ware and software developments in
the home computer industry.

Pioneer and JVC have started to
tout home applications for connect-
ing videodisk players to home com-
puters. Both Japanese firms have
been featuring displays of MSX com-
puters (not yet available in the U.S.)
connected to disk players at industry
trade shows.

Rick Dyer, founder of RDI Video
Systems Inc., is pairing laserdisk and
computer technology for his flagship
product Halcyon, a voice-activated
interactive video system. When it
ships in late fall, it will mark the first
time a $1,995 home computer/video-
disk system is sold in the U.S,, intitat-
ing a new home entertainment medi-
um that could bloom into a $7 billion
industry by the mid '90s.

This figure is being predicted by
TALMIS, a market research firm
based in Oak Park, Ill. According to
a study, “‘Interactive Video: A Medi-
um Emerging,” computer/disk sys-
tems and accompanying software will
be a boon for the computer software
industry by the end of this decade.

Pioneer’s laserdisk and JVC's
VHD disk system have met with suc-
cess in the industrial marketplace
worldwide, the companies say. Since
VHD was pulled from the U.S. mar-
ket in 1982, it has hit the ground run-
ning for industrial applications in Eu-
rope via JVC's joint effort with
Thorn EMI and Germany’s Telefun-
ken J2T.

According to a spokesman for
JVC, if its MSX computer comes to
the U.S,, it will likely be connected to
a VHD system and contain how-to
software on such topics as sports,

cooking and learning a foreign lan-

guage. Laser or videodisk interactive
games are also likely to play a signifi-
cant role in the new technology’s
growth.

As for the U.S. marketplace, in-
dustrial use of laserdisk/computer
systems in 1983 was a $39 million in-
dustry. Military interactive video
training programs accounted for
about $25 million, while some $5 mil-
lion went toward the coin-op laser-
disk arcade business.

TALMIS notes that the advantage
of being able to jump to various pro-
grammed sequences based upon se-
lected responses to questions is fuel-
ing interactive video’s popularity.
“Random access to information and
fast response time is what will make
interactive video or smart television
the entertainment medium of the fu-
ture,” says a spokesman for the firm.

“These smart tvs will combine en-
tertainment, information, news and
education,” the spokesman contin-
ues. He adds that consumer coin-op
laserdisk machines will see substan-
tial growth in the '80s. This year, in-
teractive video will be a $66 million
industry, with $15 million going to-
ward the coin-op field, the study
finds.

* K K

Bits and pieces: Wayne Green
Software Enterprises, a software spe-
cialty store chain, has changed its
name for the third time this year. The
four-store software specialty chain
was originally called Bits-Et-Al
Then it was called Software 4+, and
now the company says it will be
known as Instant Software ... The
Richardson, Tex. market research
firm Future Computing Inc. has been
acquired by McGraw-Hill for an un-

www.americanradiohistorv.com

disclosed amount. As a wholly
owned subsidiary of the giant pub-
lishing company, Future Computing
plans to broaden into research for the
computer peripherals and semicon-
ductor fields. The firm rose to fame
in the early '80s when it was one of
the only market researchers, if not
the only one, to predict that IBM’s
Personal Computer would be a suc-

cess . . . Computer Depot, which ear-
lier this year pulled back an initial
public offering, is back in the news. It
has plans to sell 875,000 common
shares of stock at $10 a share. It
blames the earlier false start on
IBM’s recent price slashes, which
caused a drop in company earnings.

* K K
(Continued on page 46)

NEW JULY RELEASES!

STRAY CATS
Sexy rockin’ videos including:

(She’s& Sexy + 17
Stray

| Won't Stand in Your Way
Rock This Town
$16.95*

coNcerTs FRom IR

at Strut

ot Fuid Qornnns

BT

FRONT LINE s
80w o

PETE TOWNSEND $19.95°

GRAHAM PARKER $29.95*

WARREN ZEVON $29.95°

SONY.

SONY

AN DL

BEST OF wansa$ (vE

(-

DEVO $29.95°
*Suggested List Price

DEALERS: One phone call is all it takes to get
you into the Music Video Business—

Call your local distributor or 1-800-847-4164;
in NY State call 1-800-522-5229.

Beta /y s

STEREO

SONY

Sony, Beta and Beta Hi-fi are
Video
Video EP and Video 45 are

THE MUSIC VIDEO COMPANY
of the Sony Corp
LPisa of the Sony Corp
of the Sony Corp of

watrous

BILL WATROUS $19.95°  HOROWITZ IN LONDON
$39.95°

’_.le
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OLYMPICS WINNERS—Warner Home Video national sales chief Gary Mar-
enzi, left, and WEA executive vice president/marketing development Russ
Bach, left, flank Sal Macl of Video Visions, Charlotte, as they present him
with an Olympics warmup sweater, emblematic of his winning of a round-
trip for two to the forthcoming world games in Los Angeles. Other winners
of the contest, which was based on exceeding sales goals, are Gil Padilia
of Coast Video, Los Angeles, and Bud Daily of H.W. Daily, Houston. Win-
ners get up to $1,000 in airfare, deluxe accommodations for three nights,
tickets to three events daily for four days, and special dining events and

transportation.

Vestron, Karl Execs Lobby
Against First Sale Repeal

By EARL PAIGE

FULLERTON, Calif.—Vestron
Video and Karl Home Video stepped
up their attacks against repeal of the
First Sale Doctrine here, reinforcing
their position as the only major man-
ufacturers to oppose its revocation.

At a July 10 meeting of the South-
ern California chapter of the Video
Software Dealers Assn. (VSDA),
Karl Home Video national director
of sales Harold Weitzberg warned
that video rental legislation is not in
the limbo it might seem to be.

Word at the meeting was that
1985’s anti-legislation strategies will
have to subdue both royalty and rent-
al proposals. According to Weitz-
berg, the battle will be amply sea-
soned with irony, as many executives
of the home video firms that are
pushing hardest for repeal are at best
noncommital about taking such
action.

“They’re on the street,” Weitzberg
said, commenting on the sympathy
he has found in video manufacturing
ranks.

The approximately 100 dealers in
attendance here represented 49
stores, including such chains as Tow-
er Video, Licorice Pizza and

Wherehouse.

Delegates here indicated that a
new phase of lobbying against pro-
posed video rental legislation has be-
gun, even though lobbying meetings
organized by the Home Recording
Rights Coalition (HRRC) have ta-
pered off since early May, when an
“omnibus” copyright bill stalled in a
House subcommittee.

Weitzberg alluded to that bill, say-
ing that its cable television sections
“confused the issue and worked to
our advantage. It appeared video
took a back seat” (to cable).

However, he added, Congressional
representatives are now better in-
formed. “This is no longer producers
being cheated out of royalties, and
the legislators know this,” said
Weitzberg. He noted that executives
of Karl and Vestron had appeared at
Congressional hearings.

Weitzberg touched only briefly
and indirectly on any current video
legislation or lobbying activity on
video legislation. But several mem-
bers of the local chapter and else-
where in VSDA are speculating that
the issue of a blank tape and VCR
royalty will again come into the pic-
ture next year.

MAJOR ACQUISITIONS

High Profile For Trans World

By FAYE ZUCKERMAN

LOS ANGELES—Newly formed
Trans World Entertainment has be-
come a high profile player in the
home video bidding wars here. The
company has acquired director/pro-
ducer Roman Polanski’s “Diary Of
Forbidden Dreams” and a long-form
concert video by Joe Cocker, both for
undisclosed amounts.

Slated for an early fall release, the
Polanski film, starring Marcello
Mastroianni, will be tagged at
$69.95. “Joe Cocker: Live From To-
kyo” is expected to sell for $29.95, a
popular price point for long-form
music titles.

Joe Fleischman, director of mar-
keting and sales for the Hollywood
firm, claims this marks one of the

first videos for Cocker, if not the
first. “We decided to buy the video
after canvassing distributors who re-
ported anticipating a demand for
such a video,” he says.

“Diary Of Forbidden Dreams” has
had a successful theatrical run in Eu-
rope, Fleischman says. When and if it
will be released theatrically in the
U.S. is not yet known. It may come
out on videocassette before it hits the
theatres, a rare occurrence for the
home video industry.

The Polanski film, says Fleisch-
man, is a visual version of a young
woman'’s diary entries, which are
themed around her escape from
attackers and subsequent relation-
ships with a group of bizarre
itinerants.

CED Disk Fades Into Sunset;
Dealers, Distribs Cut Inventory

By TONY SEIDEMAN

NEW YORK — The CED video-
disk is doing a slow fade from the
home video marketb]ace, as video
distributors abandon the format and
retailers slash inventories of a prod-
uct line they feel will soon be extinct.

“People are less ready, to carry the
same level of inventory at both the
dealer and the distributor ends,” ad-
mits RCA division vice president and
general manager Arnold Valencia,
who is heading up his firm’s phaseout
of CED.

Caution is the watchword with
CED right now, with as few dollars
as possible being risked, in an effort
to avoid any damage that might be
done by a sudden collapse of the for-
mat. “Everybody’s playing it very
hand to mouth,” says Valencia.

Commtron, one of the two largest
video distributors in the U.S,, is “no
longer distributing” CED, says na-
tional sales and marketing manager
Tim Shanahan. The company has
been feeling no pain over the exit, he
says: “For an independent distribu-
tor, CED has never been an attrac-
tive return on your investment.”

In a sale designed to clear out its
inventory, Commtron has been pric-
ing single CED disks at $6 to retail-
ers, and double disk sets at $12. “It’s
dropped dead. We’ve even started a
major sale and no one’s buying,” says
one Commtron staffer.

Commtron holds about a 20%
share of the U.S. video distribution
marketplace. It shares the top spot
with Sound Video Unlimited, which
is more positive about CED than
Commtron, but not much. The firm
still carries the format, but “we’re
taking special orders only,” says vice
president Stan Meyers.

Sound Video Unlimited’s current
policy is to take *“‘pre-orders on all
new releases and buy exactly what we
need,” Meyers says. Pre-orders are
the number of units of a title pur-
chased by retailers before the pro-
gram goes into official release.

At the Video Place chain, owner
Frank Barnako says that he’s
chopped inventories by about two-
thirds since RCA’s announcement,
pulling CED out of five of his eight
stores. With only three outlets carry-
ing the format, Barnako says, “I'm

more satisfied with CED today than
I was six months ago,” because his
inventories and shelf space now far
more closely match demand.
“There’s a lot less coming out,”.
says Barnako, claiming that ‘*‘any-
thing you would call a B-title or less”
is no longer being pressed. “We're
just buying hits. That’s what our cus-

tomers want to rent and buy,” he
says.

At New York’s Video Shack,
which put all of its CED disks on sale
for $9.95 at retail immediately after
RCA announced it would no longer
be manufacturing machines, prices
have gone back up, says Marcia Kes-
selman—but only to $12.95 for single
disks and $19.95 for two-disk sets.
Even so, she says, ‘“‘we have very few
requests from consumers for them.”

With CBS out of the CED video-
disk pressing business (Billboard,
July 21), RCA is now the only com-
pany manufacturing software for the
format. Manufacturers have cut their
disk orders very sharply since player
production ceased, admits RCA’s
Valencia.

(Continued on page 32)
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Big Increase Registered
In Japanese VCR Exports

TOKYO—Exports of VCRs dur-
ing the first six months of this year
came to 9.310 million units, an in-
crease of 50.6% over 1983’s first-half
total, according to statistics on cus-
toms clearances from the Japanese fi-
nance ministry.

Total value, at $2.887 million, was
up 32.6% from the year before. Ex-
ports to the U.S. accounted for 47%
of the total, and their monetary value
was up 95%. Dependence on the
U.S. as a VCR market is greater than
ever, but Japanese manufacturers are
watching production output carefully
right now because they fear de-
mand will decrease after the Summer
Olympic Games in Los Angeles and
the subsequent U.S. Presidential
election.

Finance ministry figures show that
VCR exports during June totalled
1.836 million units, up 47% from
June, 1983, at a value of $556.7 mil-
lion, up 27.8%. Exports to the U.S.
on a value basis were up 69%, but ex-
ports were down 9.6% to the Euro-
pean Economic Community coun-
tries, 10.2% to the Southeast Asia
territories and 40.9% to the Middle
East regions.

For the half-year, exports to the
EEC were down 13.9% and exports
to the Middle East were down
32.6%. Southeast Asia figures
showed an upturn of just 6%.

Meanwhile, industry sources here
say that VCR output in 1984 is ex-
pected to reach 25 million units by
year’s end, up sharply from the 20.7
million units predicted at the end of
1973. This output will far exceed the

18.22 million units produced here
during 1983.

Exports of video hardware this
year are also expected to increase
substantially over last year's 15.24
million units, on the basis of the 9.31
million units already exported in the
first six months. Exports to the U.S.
alone, which totalled 6.4 million
units last year, will also show a rapid
upturn, say industry pundits.

Vestron ‘Making’
Selling Easier

NEW YORK-—Vestron Video is
hooking into the Jacksons’ **Victory”
tour in an attempt to snare still more
sales for its “Making Michael Jack-
son’s ‘Thriller’.”

Current word in the industry is
that the video has sold 450,000 units
in the U.S. alone, and more than
750,000 units worldwide, making the
$29.95 program one of the top mov-
ers in home video history.

Among the key ingredients in the
hookup are:

® A one-time 10% discount for
distributors who reach their sales
goals.

e Extended dating, with one-third
of payment due within 30 days of no-
tice, the next due in 60 days, and the
last third required a full 90 days after
the invoice date.

Vestron has also created new ad
mats for the campaign, and plans to
do a special retail mailing in order
support sales. TONY SEIDEMAN

BIG FIRST QUARTER DROP

VCR Sales Decline In Britain

By PETER JONES

LONDON—While the video busi-
nesss is still a boom industry in Brit-
ain, the suspected decline in VCR
sales is confirmed by new statistics
which show that hardware deliveries
to the retail trade fell by 44.7% in the
first quarter of this year, compared
with the same period of 1983.

The figures, from the British Ra-
dio & Electronic Equipment Manu-
facturers (BREMA), follow numbers
which showed that annual deliveries
in 1983 were marginally lower than
those for the whole of 1982. BREMA
says the six million VCRs already
sold represent a U.K. market pene-
tration of around 30%, and trade

consensus is that the saturation point
is likely to be around the 50%-60%
mark.

Last year, 2.16 million VCRs were
delivered to retailers, compared to
the 2.23 million units of 1982. This
year’s first quarter saw 304,000 units
delivered, compared to 550,000 for
the same period in 1983.

But special factors should be con-
sidered, says BREMA.. There was na-
tionwide stock reduction by retailers
looking to minimize the effects of
high interest rates. And some dealers
held back on orders because of the
imminent market debuts of new,
more sophisticated and occasionally
cheaper ranges of hardware.

:

For full details call:
Ron Willman in N.Y. (212) 764-7350

world S i
o - (“‘L—'

] =
: =

Issue Date: September 1
Ad Deadline: August 13

Billboard Covers the VSDA Conventlon
and the Home Video Market :

Diane Daou in L.A. (213) 859-5312 or
any Billboard Sales Office around the

\;/_
*Bﬂlboard

1515 Broadway N.Y., NY 10036

i 1

The Intemational Newswaeekly
of Music and Home
Entertainment
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A Martin Scorsese Film
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Paul Butterfield

Starmng Bob Dylan Ronnie Hawkins
The Band JoniMitchell Ringo Starr

Rick Danko Neil Young Ron Wood

Levon Helm .
GarthHudson  EMMylou Harris
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aCelebration

NOW ON VIDEOCASSETTE

a CLOSED CAPTIONED by National
® Captioning Institute. Used with Permission. ol caaee. GEPNE

o

1984 CBS/FOX Company. All Rights Reserved. Copyright © United Artists Corporation 1978, All Rights Reserved.
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Billboard

Videocass

© Copyright 19
stor

T

Weeks on Chart

This Week
Last Position

| TITLE

|
TERMS OF ENDEARMENT.

n a retrieval system, or transmitted, in an
photocopying, recording, or otherwise, without ti

JANE FONDA’S WORKOUT A (ITA)

SALES

These are the best selfing videocassettes compiled from
retail reports by the Billboard Chart Research Depart-
ment. Both Beta and VHS formats are included.

Copyright Owner,
Distributor, Catalog Number

Paramount Pictures
Paramourit Home Video 1407

KVC-RCA
Karl Video Corporation 042

Principal Performers

, Billboard Publications, Inc. No part of this publication may be reproduced,
aorm or by any means. electronic, mechanical,
prior written permission of the publisher.

Shirley MaclLamne
Debra Winger

Jane Fonda 1982

— 3

— — S
‘ |
{ ‘
[ = @
| 58| e
| s 2 =
@ D <
> |

ette Top 40

Survey for Week Ending 7/28/84

Format
Price

3| 7| 30| MAKING MICHAEL , | vHS
| | JACKSON'S THRILLER A (ITA) Vestron 1000 Michael Jackson | 1983 | NR | Beta | 2995
p—te—t— = = —i T —
4| 5| 5| LIMITED GOLD EDITION ; " | VHS |
, | CARTOON CLASSICS MICKEY Walt Disney Home Video 198 Mickey Mouse 1984 | NR Beta 29.95
. P {Pictures TamonFod oo Vs | e
aramount Pictures arrson tor:
| 3 | g2 | RAIDERS OF THE LOST ARK Paramount Home Video 1376 Karen Alien 1908 | 8 | Beta =
e Universal ity Studios A ! [ | vhs '
| 6 I 6| 8 . SCARFACE A MOA Dit, Corp. 80047 Al Pacino | 1983 | R«l— Bota | 7995
T The Ladd Company Charles Frank 1983 | PG| YHS | 7905 |
| | Warner Home Video 20014 Scott Glenn Beta | =
T T = e — e Tl ==
LIMITED GOLD EDITION VHS
8| 9| 5| CARTOON CLASSICS DONALD Walt Disney Home Video 200 Donaid Duck 1984 | NR | pE> | 29.95
| 9| 15| 2| MONEYHUNT Kar! Home Video 056 John Hitlerman | 1984 NR| SHS | 295 |
i S S | | S R
‘ 1 ABE—hZogon Pictures Meryl Streep [ 1 vHs
| 1o 10 . 7. SILKWOOD Embassy Home Entertainment 1377 Kurt Russell 1963 ‘ R l Beta 79.95 |
I T a T T T 1
{19 | 11| 4| LIMITED GOLD EDITION . g - i \ VHS
| E T O D e Watt Disney Home Video 199 Minnie Mouse | 1984 | NR| UHS | 2995 |
T T — — . S SR
, LIMITED GOLD EDITION CARTOON CLASSICS ' : ' ‘ VHS
12 1 34 | 3 | DISNEYS BEST: THE FABULOUS FIFTIES Wait Disney Home Video 203 Animated | 1984 | NR | Beta 29.95 |
i S o L AL
LIMITED GOLD EDITION , ) ! VHS |
13 ! 21 4 IL CARTOON CLASSICS DAISIE walt Disney Home Video 201 Daisie Duck T 1984 l NR| go | 2095
1 T, T LIMITED GOLD EDITION CARTOON ‘ . S ’ | VHS .
l 14| 2 J 4| GLASSICS SILLY SYMPHONIES Wwalt Disney Home Video 204 Animated | 1984 NR| peta | 2995
| | 1 T Universal Classics James Stewart i ] B VHS ]
U N R il MCA Dist. Corp. 80081 Grace Kelly | 1954 PG| Bota | 995
: —— — . -~
LIMITED GOLD EDITION - v ‘ VHS {

16 | 25 ' 4| CARTOON CLASSICS PLUTO walt Disney Home Video 202 Pluto 1984 | NR . Beta | 29.95 |

| i _ RCA/Columbia Plctures‘ Michael Caine Fon| whs | ‘

[ERINccHaNe FUERUCANEGTE Home Video 10189 Julie Walters 1983 PG| petg | 799

New World Pictures Peter Horton i [ VHS I N

18 CLERENE Embassy Home Entertainment 4039 Linda Hamilton L (1 Beta G ‘

A CULTURE CLUB: -~ R [\ | VHS }

19 | 2 ; 2 | KISS ACROSS THE OCEAN CBS-Fox Music Video 6659 Culture Club 1984 | NR Beta | 29.98 |
| ki el | S
| Paramount Pictures Dan Ackroyd VHS [

go . 2 ‘ o R s Paramount Home Video 1551 Eddie Murphy | 1983 R | poig | 3995

T T 1
| | | LET'S BREAK: A VISUAL Image Magnetic Associates Inc., g f 1 VHS | |
|21 | 171 5| GUIDE TO BREAK DANCING Warner Home Video 34023 Various Artists | 194INRY Bera | 3998 4
= - ; — . T |
| Sherwood Productions Michael Caine | VHS | Not
22 m BLAME IT ON RIO Vestron 5040 Joseph Bologna i 1984#'4 Beta | Listed |
|
| N
The Geffen Company Tom Cruise | VHS |
23 ! 32| 31| RISKY BUSINESS (ITA) A Warner Home Video 11323 Rebecca de Mornay \ 1963 } A Beta : 39.98 |
F 1 — . - ——n|
| Warner Brothers Pictures Clint Eastwood T VHS |

24 | e | 15 | SUDDEN IMPACT (TA) A Warner Home Video 11341 Sondra Locke ] UEEB | 13 Beta | 79.95 |

T z - 'l i =

25 m PLAYBOY VIDEO MAGAZINE CBS-Fox Video 6205 Various Artists 1964 N | VHS | 5908

| VOLUME 5 ] il Bota

|26 | 23| 53 | DURAN DURAN « Thorn/EMI TVD 1646 Duran Duran | 19831' NR | oS | 2095

! S —
, . -

'27 | 12| 25 | DOITDEBBIE'S WAY o eﬁg"gagszg%d-1%bg'°wns‘e'” Prod. penbie Reynolds 1983 NR | S | 3995

' . — — - —

e | THE JANE FONDA KVC-RCA VHS

| 28 13| 19 | WORKOUT CHALLENGE o Karl Video Corporation 054 Jane Fonda 1 ‘98‘3 NR | Beta | 999

i I o - T ]

20| 20| 7 | CHRISTINE ESQQCV‘%L“&”%%? I Keith Gordon [ 1983 JI R | g;i 79.95

I ! _ - . {ieid .

| 1 Paramount Pictures Gene Hackman | | VHS

30| 19| E UNCEERaRIVALOR Paramount Home Video 1657 Robert Stack ‘ KL | Beta 59.95

STAR TREK li— Paramount Pictures William Shatner [ [ vHs
31| 1B 713 l THE WRATH OF KHAN A (TA)  Paramount Home Video 1180 Leonard Nimoy | 1982\ PG| gy, | 39.95
i 1 ' —_
|32 | 29| 9 | PLAYMATE WORKOUT CBS-Fox Video 6373 Various Artists 1984 | NR| SHS | 5908
l i 1 —
! Orion Pictures William Hurt VHS | No
33 | 39| 10 | GORKY PARK Vestron 5053 Lee Marvin 83| R Beta Iisting
T - —
| Paramount Pictures, Christopher Walken VHS
134 27 | 16 | DEAD ZONE Paramount Home Video 1646 Martin Sheen 1983' R L Beta 59.95
35| s { 7 | ALL THE RIGHT MOVES CBS-Fox Video 1299 plpCaes 1 198311 R | VHS | 5908
| | ! ; ARIVRLY tea Thompson I L Beta :
[. i 1 | Paramount Pictures Nick Nolte { VHS
'136 | 38 | 57 | 4BHRS. Paramount Home Video 1139 Eddie Murphy | 1983 ' R Beta | 39.95
r L - T T
37 | = 1 44 | FLASHDANCE e e Jennifer Beals | o8 | A J WS | 3995
N _ _ IS =

38 | 3t | 11 | DAVID BOWIE Music Media q | VHS

| SERIOUS MOONLIGHT Media Home Entertainment Magq  David Bowie | 1984] NR | goyp | 9995
RICK SPRINGFIELD RCA Video Productions Inc. RCA/ » i VHS

39 | 33 3 PLATINUM VIDEOS Columbia Pictures Home Video 91116 Rick Springfield 1984} NR Beta 1085
=R R&A/Columbia Pictures Dustin Hotfman VHS

‘;) 36 | 25 | TOOTSIE (ITA) A " Home Video 10535 B e 1982i PG| o 1 79.95

e - ) e T = .
L] Recording Industry of America seal for sales or rentals of 37,500 units plus ($1,500,000 after returns) (Seal indicated by dot).

A Réc_ording IndustryAOI

America seal for sales of 75,000 units plus ($3,000,000 after returns) (Seal indicated by triangle). (ITA) International Tape Disc Assn. seal for net sales and or rentals
of at least $1,000,000 at wholesale. (Seal indicated by ITA seal).
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Video

 Music Monitor |

By FAYE ZUCKERMAN

Now shooting: Newly formed Fu-
sion has been hard at work on three
videos: Geffen’s Donna Summer and
Black & Blue, and MCA’s Glenn
Frey. For Summer’s “There Goes
My Baby,” director Ian Leech cap-
tured a feel reminiscent of the *40s.
The video was shot over a three-day
period by Lloyd Scott Davies on
35mm. Post-production will be done
at Laube/Roth and Compact Video.
Beth Broday and Michael Jones pro-
duced the clip. Broday also produced
Black & Blue’s “Hold Onto 18,
which was directed by Canadian Rob
Quartley. Quartley came equipped
with his own photographer, Alar Ki-
villo, who lensed the performance
video with a Louma Crane in 16mm.
Peter Lipman was line producer.
Post-production for the $50,000 clip
will be done in Canada; a facility has
not yet been chosen. As for Frey’s
“Sexy Girl,” it was shot on location
at California’s Manhattan Beach.
Duncan Gibbins directed, Peter
Sternlight edited and Lipman and
Broday produced. Post-production
was done at the Post Group.

Coming soon: Pioneer’s first eight-
inch laserdisks, which will ship in
early September, will include music
titles by David Bowie, Phil Collins,
Sheena Easton, Iron Maiden and the
J. Geils Band. Each disk will be
priced at $10.99 with a running time
of about 14 minutes. The Bowie
eight-inch will include his clips for
“Let’s Dance” and “China Girl.” As
for Sheena Easton, look for “Tele-
fone,” a clip directed by Steve Baron
that received little attention on music
television channels. The popular
“Freeze Frame” and “‘Centerfold”
videos will appear on the J. Geils
Band’s disk. Also slated are Iron
Maiden’s “Flight Of Icarus” and Phil
Collins’ “Through These Walls,” “I
Missed Again” and “You Can’t Hur-
ry Love.”

Sports videos: NFL Films, which
entered the visual music field with
the release of two videos for Journey,
has produced a three-minute clip
promoting the Olympics. The music,
written by Giorgio Moroder, features
various athletes from the American
team. It’s entitled “Reach Out For
The Medal.”

Bit happenings: Telegenics’ Tom
Deleso, Chris Russo and Stephanie
Shepherd took charge of organizing
music video clips from Cyndi
Lauper, the Cars, Human League,
Frankie Goes To Hollywood, the
Pointer Sisters, Van Halen, the Go-
Go’s, Chicago, “Ghostbusters” and
the Muppet Babies into three one-
hour compilation reels for July distri-
bution. Jane Pavlovich edited them
at VCA Teletronics . . . VCA’s mon-
tage was used by MTV for a docu-
mentary on the making of the Cars’
“Hello Again,” directed by Andy
Warhol ... L.A’s The Post Group
has been chosen by Callner-Shapiro
to do post-production on a one-hour
special for MTV by Twisted Sister
... 24-year-old director Bud Schaet-
zle produced and directed SSQ’s
“Synthicide” for EMI America, Ian
Matthews® “Wild Places” for Poly-
dor and Tina Turner’s “What'’s Love
Got To Do With It” for Capitol . . .
The one-year-old High Five Produc-
tions, started by Univ. of Southern
California film school graduates,
does post-production at Telemation
in Seattle.

Album flash: Cinemax came to
Los Angeles last week to film Sheena
Easton for its music interview show
“Album Flash,” which features four
video clips produced by the cable
firm. EMI America artist Easton will

be plugging her new album, “A Pri-
vate Heaven,” due out in September.
When the show airs on Sept. 7, it will
contain a performance video for the
songs “Strut” and “Sugar Walls’ and
conceptual clips for “Back In The
City” and “Swear” off the new al-
bum. Greg Sills produced the install-
ment at Hollywood’s Cinepro. It was
directed by David Lewis; Harriet
Wasserman acted as executive pro-
ducer. Clint Dougherty lensed the
videos on 16mm. Post-production
will be done at Complete Post.

Time after time: Cyndi Lauper is
tired of wrestling manager Lou Alba-
no continually saying he is responsi-
ble for her recent career success. She
credits her manager David Wolff
with the deed, and wants to settle the
dispute over the roots of her fame
once and for all. So the conflict is be-
ing decided Monday (23) via surro-
gate wrestlers chosen by Lauper and
Albano, who played the father in
Lauper’s “Girls Just Want To Have
Fun” video. MTV will air the match
between Albano’s surrogate The Fab-
ulous Moolah and Lauper-chosen
Wendy Richter at 10 p.m. Eastern
time, live from Madison Square Gar-
den. Following the match, the music
show will debut the video for
Lauper’s “She Bop,” now in produc-
tion and directed by Edd Griles, who
also directed the singer’s *“Time After
Time” clip.

Video kudos: Rod Stewart recently
gave the music video field a shot in
the arm. “Video saved the music in-
dustry. It really did,” he told “Enter-
tainment This Week.” Stewart told
the tv entertainment news show he
sees no problems with composing a
song and its visuals at the same time.

Grundig Lends
VCR Production
Hand To Soviets

HAMBURG—Grundig, the West
German electronics giant, is engaged
in talks with Soviet officials to extend
its technical know-how to the Soviet
Union, enabling the production of
VHS system videocassette recorders
there.

Agency stories published here and
in the U.K. suggest that the Russians
are also in touch with Japanese video
hardware manufacturers.

It's known that the Soviet Union
was initially close to producing
VCRs in the V2000 system, which
Grundig jointly developed with Phil-
ips. But the outstanding worldwide
success of the VHS configuration has
led to a switch of interest in Moscow.
Grundig recently started making
VHS format VCRs under a deal with
Matsushita Electric of Japan, though
stressing at the time that V2000
would continue.

TOO COOL FOR COMFORT—DIi-

rector Martin Kahan, right, enjoys

the spotlight at New York’s Lime-

light, as lan Hunter helps him cele-

brate his first anniversary of pro-
ducing clips.
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COLUMBIA 2ICTURES greszsnts

MARLON
BRANDO

AN ELIA KAZAN PRODUCTION
co-starring KARL MMN » LEE J. COBB
with ROD STEIGER - PAT HENNIMG introducing EVA MARIE SAI NT

T poducec by SAMSPIEGEL screen piay by BUDD SCHULBERG
Music 5y LEONARD BERNSTEIN Directed by ELIA KAZAN
A HORIZON PICTURE

©1954 COLUMBIA PICTURES CORPORATION

Celinmbia
Pictures
HOME VIDEO

OW AVAILABLE ON VIDEOCASSETTE

RCA/ZOLUMBIA PICTURES HOME VIDEO, 290° WEST ALAMEDA AVENUE, EURBANK, CALIFORNIA 91505, P.O.P. FCTL NE 1-(800) 722-2748
©3RTWORK AND DESIGN 1£84 3CA/ZOLU 4BIA PICTURZES HOME V DZ0. ALL RIGHTS RESERVED. PRINTED IN U.S A,
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New Video Releases

$39.95

This listing of video releases is designed to Video 1005 .. ... .. ... ... ..., $39.95 Hal Holbrook, William Shatner
enable wholesalers and retailers to be up-to- FILMS CARROT GETS ROWDIE Beta & VHS Continental

date on available new product. Formats in- Jasper Carrott Video 1004 ... ..

cluded are Beta, VHS (Video Home System). Beta & VHS Pacific Arts Video. . ... NA

CED (Capacitance Electronic Disk), and LV BATTLEFORCE KING OF THE ROCKET MEN

(LaserVision). Where applicable, the suggested
list price of each title is given; otherwise, “No
List” or “Rental” is indicated. All information
has been supplied by the manufacturers or dis-
tributors of the product.

Henry Fonda, Stacey Keach
Beta & VHS Continental
Video 1003. ..

BLOODTIDE
James Earl Jones, Jose Ferrer

.. $39.95

THE HIGH CHAPARRAL
Leif Erickson, Cameron Mitchell,
Henry Darrow
Beta & VHS NTA Home Entertainment .. NA

THE KIDNAPPING OF THE

Tristram Coffin, Mae Clark
Beta & VHS 7322 NTA Home
Entertainment. ....... ... .. NA

THE NEW LION OF SONORA
Leif Erickson, Gilbert Roland

PRESIDENT

Beta & VHS 7450 NTA Home

Beta & VHS Continental

She Ne
Grand

/4
.
///700/” ¢
207 Sk oA venwe al 500 Sieel .o Youd Co 1/1
Siida iy, eequst 10, 1984 9:00am lo 7:00/ m

9:00 REGISTRATION
10:00 - 10: 45 VIDEO PERSPECTIVE

DANNY GOLDBERG Pres. Gold Mountain Records, Contempr Musr&con;ultan; 20th Cent. Fox
ARNOLD HOLLAND - Vice Pres. Business Affairs, Program Qistributior, RCA Video Proguctions Inc.;
ED STEINBERG - Pres., Rockamerica

10:45 - 12:00 CABLE AND BROADCAS’%‘

ELLEN BERKOWITZ - Night Tracks, DAVID. BENJAMIN - *FrrdarJ\/fght VI(};BOS HOPE SMITH - Musrc
Channel; TED COHEN - Westwood One

N

- S A—

12:00 - 12:30 EXHIBIT BREAK
12:30 - 1:30 LUNCHEON IN' THE GBAND BALLRQOM
1:30 - 2:45 PROMOTION AND Puautlgrv ‘

STEVO - Pres. Some Bizarre Records KRIS PU'SZKIEWICZ National Diregtor Video Promotion, Is/and
Records; MICHELLE PEACOCK - Nationat Video Promotioh Capitol Recards; LIZ HELLER - National
Director Video Promotion, MCA; LARRY BUTLER - Natiohal Manager Artist., Warner Bros. L.A.;

NANCY GLUCKSMAN - Manager Vidéo Promotion, Chrysalis Records; CLAY BAXTER - Director Artist
Dev., EM/ Records L. A DENI$ McNAMARA - P.D.. WLIR-FM; SARA SILVER - Video Mgr., Polygram
U.K.;/PAT CREED - Rad/o and Club Promotion, Bockametica

2:45 - 400 DIRECTORS AND" PRGDUCERS

JON ROSEMAMN - Producer JRTV, TIM POPE « Director, GLO Product/ons MARCELLO ANCIANO -
Director/Wtiter, Fugitive Films. BETH B -Windependant Director; TIM NEWMAN - Director, Dancing
Buffalo Productions: BERNARD ROSE @D/re@?or Aldabra Productions; ANDY MORAHAN - Producer,
Big Features Preductions: LYN HEALY Editor, Videofile Magazine. Rockamerica

4:00 - 415 EXHIBIT BREAK.
4.15-5:30_ cLuBs -—

FRANCES ﬁlaANO Acoust/c Engineer; DAVID WILDMAN Kennel Club; SHELLEY HOWARD - Metro
Cabaret/Shelleyvision; JOHN PAIGE - Wax Museum, DALL SPARKS - Malarkey's; BILL MELO - Account
Mgr.. Rockamerica- BOBBY SHAW - Dance and Pop Promotion, Warner Bros. STEVE TIPP -
Natiorial Promotion Mgr., Warner Bros. BRUCE FOREST - Better Days

5:30 = 6:45.. LONG FORM

JIM MERVIS - Vismer Ente?%ainrr;ent EAMONN BOWLES - Teleculture; SUZIE PETERSON - MCA/Home
Video: MICHAEL WIESE - Viee Pres. Program Dev., Vestron Video, BOB HART - Vice Pres. Production
and Marketing: Picture Music iatl., LAURA FOTI - Director Marketing and Public Relations, RCA Video
Productions

SPECIAL PANEL - V.J'S AND D4.'S OTHER PANELISTS TO BE ANNOUNCED

\:
AN ZR& Youe going 0 lile us d
34
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Registration Form

Special rates available on Waldorf-Astoria accommodations
and on domestic air travel on TWA, the official airline of the
ROCKAMERICA VIDEO MUSIC SEMINAR

Name .. _ _ I , Number Attending o=
Address_. B
company . . Title . -
Ciy State = - Z|p e Phone

Additional names and titles

$1 25 Advance Reglstratlon $1 40 at the door (cash only) Enclosed is my check for $

Mail to: ROCKAMERICA INC.
27 East 218t Street
New York, N.Y. 10010

For more information call: (212) 475-5791

www americanradiohistorv com

Entertainment . .. aoq . ..NA

RIDE THE WIND

Lorne Greene, Dan Blocker,
Michael Landon

Beta & VHS 7690 NTA Home

Entertainment . ..NA
SHADOW OF LIGHT

Bauhaus

Beta & VHS International Video

Music $29.95

SPY SMASHER
Kane Richman, Sam Flint
Beta & VHS 7750 NTA Home
Entertainment . . £l NA

STANLEY

Animation
Beta & VHS Image Magnehc Assoc.
IMAV 302 .

SUDDENLY
Frank Sinatra, Sterling Hayden
Beta & VHS Continental
Video 1006 .

TILT—1001
Brooke Shields, Charles Durnlng
Beta & Continental Video . .

TO THE DEVIL... A DAUGHTER

Christopher Lee, Richard Widmark.

Nastasja Kinski
Beta & VHS Continental

Video 1002. ...

. $2995

. $39.95

$39.95

MUSIC VIDEO

UK/DK-A FILM ABOUT PUNKS
AND SKINHEADS
Beta & VHS International Video
Music

VENTURES IN SPACE
NASA & THE VENTURES
Beta & VHS Award Masters ... ... $29.95

THE VIDEO COLLECTION, 1977-
1982
The Stran
Beta & VH
Music

.. $29.95

lers
International Video

$29.95

To get your company's new video releases
listed, send the following information—Title,
Performers, Distributor/Manufacturer, For-
mat(s), Catalog Number(s) for each format,
and the Suggested List Price (if none, indi-
cate “No List” or “Rental”)—to Kim Free-
man, Billboard, 1515 Broadway, New York,
N.Y. 10036.

CED Disk Fades
Into The Sunset

® Continued from page 27

Where rights owners once pressed
15,000 units of a major title, they are
only doing 6,000-7,000, Valencia
says. And RCA's CED sales have
dropped by more than half since the
company announced its exit from the
format. While 13,000 units a week
were selling at some periods in the
first quarter, right now a good week
only sees 4,000-5,000 units move out
the door, he says.

That doesn’t mean RCA will be
making a quicker than expected exit
from selling CED, says Valencia.
With more than 550,000 players al-
ready sold and another 150,000 units
in retail and distributor inventories,
he maintains that RCA feels there
will be a disk market around for
some time.

“There’s a sense of optimism about
the fall,” he claims, adding that al-
though RCA will not be doing any
national advertising, it will *‘continue
to do all the things to bring vitality to
it.”

Paramount Joins

With Winkler On
Child Abuse Title

NEW YORK—Paramount Home
Video is joining with Henry
Winkler’s Fair Dinkum Productions
to create a videocassette on the sub-
ject of child abuse titled ‘“‘Strong
Kids, Safe Kids.”

Winkler will act as host, utilizing
his “Fonz™ character from “Happy
Days.” Serving as consultants to
“Strong Kids, Safe Kids” will be Syr-
acuse Univ. professor of child and

family studies Dr. Sol Gordon and
Children’s Institute child abuse spe-
cialist Kee McFarlane.

Rick Hauser will direct the pro-
gram. Paramount will act as
distributor.
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For ten years, VIDCOM has
been the one programming
market that has successfully
brought the international
television and film
industry together
under one roof,
creating an un-
equalled forum for
buying, selling,
licensing and mer-
chandising home
video programming.

Little wonder, then,
that VIDCOM has be-
come one of the world’s
foremost home video
program marketplaces
and a truly international
crossroads for the
film and television

industry.

This year, more
than ever before,
participation in
VIDCOM In-
ternational is
of the utmost
importance to
the successful
programming com-

VIDCOM INTERNATIONAL °84.

creating a new world of opportunity

VIDCOM
INTERNATIONAL °84

Palais des Festivals, Cannes

October 13th to 17th

—music video programming
is skyrocketing in popularity and
market importance
—the major motion picture
studios are actively seeking non-
theatrical programming to sup-
plement their dwindling libraries
of feature film releases
—new distributors of
video programming are
being formed on an
almost daily basis.
And the engine that
drives the ongoing home
video explosion— VCR
penetration—grows steadily
with every passing month.
With all of this in mind,
participation in VIDCOM is
a must for the competitive
program-

/@j ming com-
il pany. Your

T
(\."’/ kﬂ G product will
A/ Tl

receive ex-

vl

- posure in a

' . market with
/ .representa-
//\\ g tives from

over 50 countries and 785
telecommunications and

pany. Consider the i b film companies: in all, a total
industry for a moment: T X of well over 12,673 participants.
—ancillary rights play an )1\"’"‘:.":,. ' Exposure at VIDCOM ’84

increasingly large role in feature
film financing

—tape and disc revenues now
account for 12-14% of feature film
revenues and will generate upwards

creates contacts, negotiations, dealmaking

and, most importantly, profits.
N Excellent booth locations are available im-
mediately. So call VIDCOM International

at the mumber listed below and enter a

of 18% by 1988 (source: the Yankee h new world of opportunity: The world of

Group)

VIDCOM International ’84.

NORTH, CENTRAL & SOUTH AMERICA Perard Associates, Inc. (Syosset Office), 100 Lafayette Drive, Syosset, NY 11791,
Tel: (516) 364-3686, Telex: 685 2011; Harvey SESLOWSKY, Director; Chuck GELINI, Director of Sales; David JACOBS, International
Sales Manager ® U.K. International Exhibition Organisation Ltd., 9 Stafford Street, London WIX 3PE, Tel: (01) 499-2317,
Telex 25230 MIP-TV MIDEM LDN; Peter RHODES, Sales Director ® JAPAN Intercommunications (Japan) Inc., Eiraku Bldg.,
1-13-9 Ginza, Chuo-Ku, Tokyo 104 Japan, Tel: (03) 562-4781, Telex: J 32194 INCOMTYO; Kozo YAMAMOTO, Director ®
ALL other countries MIDEM Organisation, 179, avenue Victor Hugo, 75116 Paris, France, Tel: 505 1403 Telex: 630547F MIDORG;
Bernard CHEVRY, Commissaire General; Bernard LEMAIRE, International Sales Manager

Please send me the VIDCOM information which I understand places me under no obligation.

Name
Title Company.
Address
Country Tel: Telex:

Please return coupon to Perard Associates, Inc., 100 Lafayette Drive, Syosset, NY 11791 88 '84
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Advertisement 3

This publication Rockamericas

dacaveill HOT VIDEO HITS

o d Rockamerica is the world's largest video music distribution
l | I I service. We've provided nighteries with the best video music
| ® for nearly four years. The Rockamerica Video Music Seminar

1s the industry’s largest annual event. Please call Rockamerica
at (212) 674-1890 for details.

TITLE-Artist-Record Company

L TP A [T AN

LUSETHE ] BOYS DO FALL IN LOVE—Robin anb
WRENSITY WICRST 1108 IETIARAT 1BRAL WO S THAT GIRi=Ey; Atco
——— A IR th H
; : 3 |SELF CONTROL—Laura Branigan, Atlantic |1 10 > THAT GIRL—Eurythmics. ca
—MJUST A LITTLE LOVE—Juice Newton.
THE REFLEX—Duran Duran Cap/to/ __RCA
5 BORDERLINE—Madonna ‘Warner Bros. MLOVE OF THE COMMON PEOPLE—
| 6 |[THE HEART OF ROCK'N'ROLL— | Paul Young. CBS |
Huey Lewis. Chrysalis 26[EYES WITHOUT A FACE—BIlly Idol
— = = == 1 S _ Chrysalis
7 ROMANCING THE STONE—Eddy Grant o
1 Ep/c 10, 9 8—Face To Face Ep/c
_ BN S T — 1
BTLEGZ zZ Top Warner Bros 28 DON'T WALK AWAY—Rick Sprrngfreld
T T RCA

B 9 MAGIC The Cars, E/ektra - — - |
1— 29 LOVELITE o) Bryan Caprto/
| 10 [DANCE HALL DAYS—Wang Chung, Geffen| — = _ =

—ii—— —— | 30/BLACK STATIONS, WHITE STATIONS
11 |[DOCTOR DOCTOR—Thompson Twrns —M+M. RC‘A

_ Aldst "31THE WARRIOR—Scandal, cBs
12 INFATUATION Rod Stewart, Warner Bros.| -
— = DON'T GO LOSE IT BABY—

13J|rHELLO L|one| Rnchle Motown Ul RS SCIE, LS
— —— 5 TQQ/:—CaroI Lynn Townes Po/ygram
AD SONGS Elton John Geffen F——- -
— 34'THE GLAMOROUS LIFE—Sheila E
GHOSTBUSTERS—Ray Parker Jr, Arista | Warner Bros
| 16 |[BREAKIN.THERE'S NO STOPPIN' US— 35\ROCK BOX—DMC. Profile |

ol = 71 37 BRINGIN' ON THE HEARTBREAK—_ 1
8 OBSCENE PHONE CALL—ROCKWG” ‘ Def Leppard Po/ygram

Morown I
: - 38 WHAT IS LOVE—Howard Jones.
CAN DREAM ABOUT YOU— A&M
Dan Hartman, MCA 39[THE LEBANON—Human League,
- S S — SR E/ekf/a

WHAT'S LOVE GOT TO DO WITH IT— ﬁTHE GHOST IN YOU— ]
o/

Ollie & Jerry, Polygram | 36/ LAND OF HUNGER—The Earons.
STAY THE NIGHT— Chrcago Warner Bros . Island
1

AVUAATTIIN Yoo T fo7 e

Tina Turner, Capit Psychedelic Furs, CBS

Clubs, lounges....etc.
ROCKAMERICA IS THE ONLY

University Microfilms FULL SERVICE VIDEO POOL

. “THE BEST AUDIO AND
International VIDEO REPRODUCTION

*IMPORT VIDEOS
Please send additional information * SPECIAL RAD | O PROMOTlONS
for — *COUNTRY VIDEO/MUSIC SPECIAL

ame *SERVICE FROM ALL MAJOR AND
Institution INDEPENDANT RECORD LABELS

o Top Adds

State Zip ~ To add ROCKAMERICA
ROCKAMERICA 27 East 21st Street

to your club New York, N.Y. 10010

300 North Zeeb Road 30-32 Mortimer Street call or write . R;

Dept. PR, Dept. PR. Attn: Bill Melo
Ann Arbor, Mi. 48106 London WIN 7RA (212) 475-5791
USA. England

M.H.
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FOR SALE 8

— . . - 2 - f—
PRSI S - - - - 1 - -2 r [ - - g
I— : l. — : l’ -. : ' l’ ! S ———

s - + ® : — BUDGET CASSETTES & MOVELTY SINGLES! While Other People are raising their
——— R -aay— LR et BUdget Cassettes N ok Ericcs, we are slashing ours. Major la-
— A - s s s — Rock - Pop - Countiy - R & B el LP's as low as 50¢. Your choice of
ed - - L d - - - - - . - B e

BILLBOARD CLASSIFIED ADVERTISING SECTION

To order an ad...check the type of ad you want...
[} Regular classified (ads without borders): $2.00 per word, per

inch, per insertion; 4 insertions $62.00 per; 12 insertions $58.00
per; 26 insertions $55.00 per; 52 insertions $45.00 per. Price
discounts are based on insertions in consecutive issues.

[ Reverse ad (display ads only): add charge of $6.50 per insertion.
[J Box Number c/o Billboard: add service charge of $6.00.

Check the heading you want...
[J Help Wanted [] Position Wanted [] For Sale [] Wanted to Buy
[] Used Equipment for Sale [] Golden Oldies [] Comedy Material

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036.

Bank #

Expiration date

Please fill in the information below if you wish to
charge the cost of your classified advertising.

[J American Express [] Diners Club [] Visa [] Master Charge
Credit.card #

Your signature

Need to get your ad in fast? Call Jeff Serrette...
In NY State phone 212/764-7388...Outside N.Y.

Classical - Jazz - Children
Call or write for catalog:

Golden Circle Inc.
45 Jefferson Street Stamtord, CT 06902
203-325-2436

5

J 5 J DISTRIBUTORS

6630 W Belmonl. Chicago. IL BO&34
(312} 2864444

SAM ASH STORES

MAIL ORDER SERVICE
Deal with the professionals. N.Y.C.’s larg-

est inventory and best prices on musical

N.Y. State 1-800-632-2322

212-343-6920, 516-877-1430
800-645-6558, Telex 6852201

TOLL
FREE
CLASSI-
FIED

the most extensive listings available.
Send $5.00 for catalogs.
Scorpio Music
Box 391-BC
Bensalem PA 19020 USA

Michaei Jackson ‘THRILLER’

Add $1 per order for shipping.
CATALOG $ 1.00
WHOLESALE INQUIRIES WELCOME
Qualrty Promotions
670 E. Third Ave., Ste #800BB
San Mateo, CA 94401

OVER 150 T.V.
TITLES

Are among the more than 3,000 budget

Album, 8-Track and Cassette titles In stock.

Cali or write for our free gant catalog.
RECORD-WIDE DISTRIBUTORS, INC.

HIGH QUALITY
C-O CASSETTES

SALES

(12) 40’ Silver Eagles, 9
bunks with 1v's, Big state-
room and couches.
Just like new.

We finance.

Call: (800) 535-2030.
Louisiana residents
call:

(504) 392-3600.

insertion. Minimum ad order, $40.00. C AS SETTE S «S-lzrg;teless 2 g:gg e
i ifi ith b : $68.00 i jersey $11.50 ea. Graflinger Str 226  Postfach 1525
[] Display classified (all ads with borders): $68.00 per column per Ea g i forsey Sl o ey PO

Phone (0991) 22071 Telex 69780

We are aspecialized in exporting all
german labe

Independan] and major
companies (45, 12", LF's and Compact)
Retail orders handeled preferred|
Weekly new release informations!

Call us or write for detailed stock-lists
and shipping informations. We want to
service all your european import needs

QUANTITY AND QUALITY

- ) . PHOTOS
Distributing Services Video Hardware [ ]Computer Software 3 g > 1755 Chase Dr.

[ Distributing ' O O . P . instruments, sound and recording gear. éa 1) MO, e :8% ggw g::g gg:

[ Business Opportunity [] Schools and Instruction [] Video Software 1-800-645-3518 314) 3437100 AT

or
SEND TO:
J. ROCCO/D & D PROCESSING
148 VIRGINIA ST

DISTRIBUTOR Acalable 1n 5 serew. Grey. Blark. White. T/1 and T/0, regu- BUFFALO NY 14201
Your Name WHOLESALE ONLY tar or oaule leaders. Immediate delisers —competitive prices.
We are specialists on: 12" records, __Call or Write:
Company blank audio, blank video, video g:::::i:ﬁ?%::f& HELP WANTED
Add \g/vaen;:;'sr;::;iiggcesso”es T Mississauga, Ont. Canada L4W 2V1
ress . (416) 624-0403
. _ STRATFORD DIST. INC. RLXOLINTEY [l 3 (=I5l
City State Zip S o (0 MOVE?
Telephone Garden City Park, NY 11040 F Lo R I DA COAC H THIS COULD BE YOUR OPPORTUNI-

TY! NEW YORK CITY MANAGEMENT
COMPANY NOW INTERVIEWING
FOR ARTIST MANAGERS WITH
PROVEN TRACK RECORDS OF SUC-
CESS AND EXPERTISE IN ALL
PHASES OF ARTIST CAREER DE-
VELOPMENT AND REPRESENTA-
TION. SEND COMPLETE WORK HIS-
TORY, REFERENCES AND SALARY
REQUIREMENTS.

BOX # 7558
Billboard Magazine
1515 Broadway

in= 1A r

ADS
HOT
LINE!

COMPACT DISC, $11.50 each Elton John, Yaz-
00, Eount Basie, Shirley Bassey, Papetti and
many more. Ask for free catalog. Revival Enter-
prises, 1852 No. West 20th St, Miami, FL
33142. (305) 325-9272

New York, NY 10036

State phone toll free 8(0()/223-7524.

TAPES

s~y

NN W% R AN

ADMINISTRATIVE

BLANK AUDIO
& VIDEO CASSETTES
20TH ANNIVERSARY
CHEAPEST PRICES IN TOWN.
* Audio cassettes ¢ Video cassettes
© Mastenng tapes e 8 tracks
Don't delay—cali today!! For more information:
Andol A

, Inc.
4212 14th Ave. Brooklyn NY 11219
Call Toli Free—(800) 221-8578
N.Y. Res. (212) 435-7322

BLANK CASSETTE TAPES
C-60 as low as 50¢
C-90 as low as 67¢
Master, music and duplication grades. Cassette
duplication, custom lengths C-1 through C-120.
Labels Norelco type boxes, storage racks and
more. Why spend more than you have to?
Call or write for catalog.
IMAGE MAGNETICS
91 Rt. 23 South, Riverdale, NJ 07457
(201) 835-1498

C-O CASSETTE SHELLS

New, fully engineered, premium C-O, 5 screws,
precision molded and assembled. Ribbed supar
slip graphite/polyethylene terephthalate liner. Dy-
namically balanced hubs and rollers. Duplicators
and Loaders, please ask for free samples.
GREENCORP, INC.
3505 South Ocean Drive/Suite 1216
Hollywood, Florida 33019

PROFESSIONAL BLANK TAPE

Custom Cut 8 Track and Cassettes 90 dif-
ferent lengths n one minute iNcrements
Prices start at 85

- 8-T & cass Duphicators * Low cost Shrink
Wrappers - Tape Players & Recorders - Re-
cording Supplies

CALL TOLL FREE 1 (800) 237-2252

In Flonda call collect (8:3) 778 4442

BAZZY ELECTRONICS CORP.
3018 Avenue "C' Holmes Beach. Florida 33510

Master Card & Visa Welcome

BUSINESS OPPORTUNITY

AVIATION HOT NLY.C. ORIGINAL
ROCK ACT SEEKS MANAGER/IN-
VESTOR FOR FUTURE SUCCESS.

CALL:
(212) 646-3352 or
(212) 332-4722

(305) 925-0707 Telex: 4998126 GCORP

WHY PAY MORE ?

cassette satrx bianks, im tape

1-45 cass 65 Btrk 89
46-60 cass 74 Btk 97
61-80 cass 80 B8trk 106
81-90 cass 90 Btk 115

CASSETTE & BTAK OUPLICATORS. CUSTOM
OUPLICATION. SHAINK WRAP & LABEL ADD 45¢

TRACKMASTER InC
1310 South Dixie Hwy. West
Pompano Beach Fla.33C860
Tel: (305) 943-2334

$ BIG MONEY $

Learn the secrets of disc jockey sound systems Own
and operate your own disc jockey service for wedding
receptions. parties. reunions. dances. elc Also enterfain
in mght clubs. hotels and taverns
This outhne will get you started
Send only $10 to
George Venios
RD #3, Box 136
Milton PA 17847

STORE FOR SALE

CASSETTE TAPE

SECURITY DEVICES

DESIGNED FOR RETAIL OUTLETS
EASY TO USE IN EXPENSIVE

RECORD STORE in

NAPLES, FLORIDA

Fast growing beautiful area

Excellent location
Good growth pattern
Box 1344

Naples, FL 33940
1(813) 263-6174

CALL
NOW
(It’s free!)
TO
PLACE
YOUR
AD!
{212/ 764-7388
n MY, State)

45 RPM RECORDS
THOUSANDS IN STOCK

Whesic of the

0's and 80’5
RECORDS UNLIMITED
TOEE Balpir Rd.. Palimone, Md 21236
(301 BRZ- 2263

na collect calls)
talog Al
phed Plaase nohide
postage and handling

DISCOUNT OLDIES
BY PHONE
MAIL ORDERS ALSO ACCEPTED
215-649-7565 - SAME DAY SERVICE
SPECIAL DISCOUNTS TO RADIO STATIONS
SEND $2 FOR CATALOG -
OVER 10,000 CLDIES
DISCOUNT OLDIES
BOX 77-B, NARBERTH, PA 19072

FREE CATALOG
ROCK IMPORT 45’s

in
PICTURE SLEEVES
1500 titles 98¢ each
wholesale only

Gotham Distributing
41 Rittenhouse Place
Ardmore, PA 19003
(215) 649-7650

RECORDS
FROM OUT OF BUSINESS
RECORD STORE
60'S AND 70°S - 45'S - $13.00 PER HUN-
DRED - LP'S - $50.00 PER HUNDRED.
PRICE INCLUDES POSTAGE. M.O. PAY-

ABLE TO:
S & E RECORDS

P.O. Box 25384
Sarasota FL 34277-2384

BLUES — JAZZ
R&B

on
Ace. Athrity, Charly, Flynght, Jasmine, Joker,
JSP, Pathe Marconi, Sonet, vogue & more.
$50.00 min. order for low wholesale prices. Call
or write for catalog.
Big Time
150 Main Street
Northhampton, MA 01060

(413) 584-1580

TAKE ADVANTAGE OF
ROCK & SOUL
FRICE WARI!

Lowesl! prices ever!

$1.99-82.39
$3.99-54 99
$3.99-54 .44

Top 12 inch
Top LPs.
Top Latin

ASSISTANT

For fast paced successful
record production and mu-
sic publishing company.

#

g ence required. Computer

experience desired, typing ¥

Energetic, self motivating

£ individual will work in cre-
ative environment with dy-
namic music company
president, producer and
screenplay writer. Salary
Commensurate with
experience. Call:

Sara
(848) 763-6323

Contract/copyright experi- £

PERSONAL
EXECUTIVE
SECRETARY NEEDED

Large Texas Corporation
needs attractive female secre-
tary with strong background in

executive secretary function.
Must be willing to travel, work
hard and be ambitious. Saiary
$40K—$50K. Please send photo
and letter or resume to:

Box #7563
Billboard Magazine
1515 Broadway
New York, NY 10036

manrAmm—e

COMEDY MATERIAL

NOT COMEDY: CURRENT artist bios, daily
calendar, much more for weekly pros! Write on
letterhead for free issue: Galaxy, Box 20093-A,
Long Beach, CA 90801.

RE-USEABLE & DiSPOSABLE

VIDEO

$$$%
Get On The Right Track—
Sell your used tapes
to the Video Track
We buy your overstocked VHS and Beta movies.
Must have original jackets—no quantities too large.
Call:
The Video Track, inc.
(617) 894-4800 (days)
after 8 p.m.—{(617) 963-6419.

(Continued on page 40,

Blank Tapes, Audio &
Video at Special Prices!

PROMOTION AL
SERVICES
FILM PRODUCTION
COMPANY

. Seeks musical groups ready for national
CONIaCH record distribution. We produce high quali-

C& D SPECIAL PRODUCTS ty, low budget music video clips.

309 SEQUOYA DRIVE - . Michael Bech
HOPKINSVILLE KY 42240 jchag .
9 o Beckman/Bensimon Productions

502/885-8088 (212) 620-0933

5 SELECTIVE MODELS

470 7th Ave.
(Bet 35th & 36th Sts)
MNew York City

—FOR SAMPLES AND PRICES—

FREE SAMPLE OF radio’s most popular humor
service! Write on station letterhead: O'Liners,
1237 Armacost, #6-B, Los Angeles, CA 90025.

Hundreds renewed again! Funniest service [2
available. Free sample! Write on station letter-
head to: Contemporary Comedy, 5804-A Twine-
ing, Dallas, Texas 75227.

695-3953 or 3954
{(No Mail Orders)
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JULY 28, 1984, BILLBOARD

® Continued from page 37

REAL ESTATE

CINCINNATI
BILLBOARD BLDG.

64,000 sq. ft. for sale or lease. Heavy power, off street park-
ing, 30,000 ft. of well planned & beautiful offices. On bus
stop. Below market rental or sale. Immediately available
ldeal for distributors, volume mail users, publishers, as-
sembly, printers etc. For details call:

Ferd Clemen
513-721-4200

SCHOOLS &
INSTRUCTIONS
MUSIC BUSINESS CAREER

A CAREER PROGRAM IN MUSIC: course
includes recording. studio. concert and vid-
eo production: artist representation and
management: retailing and wholesaling: re-
cord promotion and marketing: copyright
and music industry law: songwniters and
music publishing; and more. Employment
assistance. Accredited. Financial aid avail-
able. Write for free brochure and career
gurde. MUSIC BUSINESS INSTITUTE.
Dept. B. 3376 Peachtree Rd.. N.E.. Atianta.
GA 30326.
(404) 231-3303

BE A RECORDING engineer! New classes quar-
terly. Institute of Audio/Video Engineering.
(213) 666-3003. 1831 Hyperion, Dept. D, Holly-
wood, CA 90027,

SANATY MUSIC
PRODUCTIONS
PRESENTS

TEEZE—HEAVY METAL ROCK GROUP
STEEL SHADOW—BALLET ROCK

Available for opening acts.
For More Intormation
Contact:

Tim Davies
(215) 721-1212

NATIONAL TALENT SEARCH
New York management firm is searching for a
new rock, R&B and pop artist. Send tapes
and press kit.

Box 7556
Billboard Magazine
1515 Broadway
New York, NY 10036

DJs ONLY

Have you received your copy of Gary Josex's
new single “DO [ REMEMBER YOU?" {f not. it
was an oversight! Request on Station letterhead
and we'll senc? record with photograph and cur-
rent bio information.

Country Boys from Texas

Post Office Box 1464
Jacksonville, Texas 75766

WORLD FAMOUS PSYCHIC
& BUSINESS CONSULTANT
DAVID GUARDINO

Mr. Guardino specializes in psychokine-

sis: being able to influence people and

events from a distance. Has been inter-

viewed numerous times on radio and TY.
Is available for interviews.

Please call: (702) 386-0702
(702) 386-0827
(615) 970-2448

David Guardino Enterprises
P.O. Box 880
Lenore City, TN 37774

COLLECTIBLES

LARGEST PRIVATE INTERNATIONAL
backstage pass collection—over 65 ROCK-R&B-
Artists. Ail original passes, all collectors items.
For serious inquiries only. Billboard Box 7562,
1515 Broadway, New York, NY 10036.

DISTRIBUTING SERVICES

: ¥H3 AND BETA VIDED
{ CASSETTE BOXES

SOFTWARE STORES WSE THESE FOR RENTAES

eq. A

LW PRICES—FREE SAMIPLES

PAK-WIK CORP. 128 TIVOLI 5T.
518) 4654556 Collect Albany, NY 12287

SONGWRITERS

We br ng yous 50NQs ‘0 fe Nexpens vety vath |
10p sessi0n p ayers rom THE DOOBIE BROS |
BOZ SCAGGS THE JACKSONS GEORGE

BENSON eic Call wrte tor ree sample tape |

MOONLIGHT DEMOS

23 RA3D2Y7 00 bbH TIe! 5 B a
Box 124 - Nu Mu yamd LA 4760

- Thit Besl damos e Poard 0 o lang Amse”
MIK UINET. Vetersn Producs lai the
BEACH HOYS & LINOR AOINGSTADT

1850 Link

ANNOUNCEMENTS

RUN YOUR CLASSIFIED ad in America's #1
Consumer Music Magazine. ABC audited, $1.50
per word. Display $110.00 per column irch, Ma-
Jjor credit cards accepted. Call Cindy, Musician
Magazine: (617) 281 3110.

a ME "7

! t't_'l:l\:‘i. BAL

INQUIRE ON STATION
LETTERHEAD:

RECORD SOURCE

INTERNATIONAL
1515 Broadway
New York, NY 10036

EQUIPMENT

FOR SALE

NEUMANN MASTERING
SYSTEM

Including tape machine, $X68 Head VG66 Ampli-
fier Rack, Level Sets HF Limiters, Elliptical Equal-
izer and Variable pitch and depth. Make Offer

Call: JIM
(513) 681-8402

Cassette Winders, Cassette labeling equipment,
C-O’s sonic white tab out .115 each. 5 screw
smokey C-0's .07 each. (714) 794 7784.

Music Industry Careers Train as Pertormers Songwriter/Compos-
ers, or Audio Techmicians Diverse opPortumities include Pop. Rock.
Country, Jazz, Musical Theatre, Dance. Vocal groups. Opera, Cham-
ber groups and more Course otfenngs include improvisation. Music
Business, Composition, privaie study on all Instruments, mulii-track
tecording and many more courses AcCredited Financial aw avail-
able Wnie for catalog
McLennan Community College
Commercial Music Program
Department BB
1400 College Drive
Waco, Texas 76708
(817) 756-6551

DANCE FLOOR

ANA AN AN N AN

THE MUSIC SERVICES *
¥ MODULAR LIGHTED DANCE FLOOR
4 Controllers, Gyro lites, Rain lighting, mirror X
balls, strobes, rotators and fog machines. »
Call or write:

¥ MUSIC SERVICE *
& 327 S. Miller Rd., Akron, OH 44313 %
(216) 867-1575 »*

AARNAAAANAANANA AN

RECORDING STUDIO

RECORD YOUR SINGLE/ALBUM
On all new 24-track equipment (stars have
recorded with us). Very. very low rates. plus
free lodging, recreation in scenic northwest
PA..Exit 7. Interstate 80 {6 hrs. from N.Y.C.)

JTM Studios, Knox, PA 16232
(814) 797-5883

SINGERS WANTED

LEAD VOCALIST/FRONTMAN, age 20 to 26
needed for original rock group. Send tape, pho-
to, resume to: Rossi Kane, c/o 1799 N.E. 4th
Ave., #22, Miami, FL 3313z.

SERVICES

RADIO
ANNOUNCERS- D.J'S
WANTED

Job placement service dealing with radio stations
n all markets. For complete registration and
nformation send $1.00 postage and handling to:
SAM MOORE'S

COMMUNICATIONS NETWORK
P O BOX 214
NEW YORK NY 10027

212-926-0342
BIG MONEY NOW !

WHEN REPLYING
TO ADVERTISERS
PLEASE
MENTION

BILLBOARD MAGAZINE

BILLBOARD RADIO JOB MART|

+ Position Wanted

7

ADDRESS ALL ADS: JEFF SERRETTE
Billboard Job Mart 1515 Bmdmg. ‘Nsw York

INSIDE COUNTRY

Designed with The Country DJ It
Mind  Current artist bios  Monthi,
Calendar Country Trivia We do the
research’ You sound informed' For

more information write

Inside Country
6000 Fulton Ave., Suite 12
Van Nuys, CA 91401

BE THE FIRST STATION
WITH THE LATEST HITS

Subscribe to our AUTOMATIC AIR-
MAIL SERVICE for the latest
45's, LP’s and cassettes from any
chart. CUSTOMIZED SERVICE.
For more information write to:

AIRDISC U.S.A.

P.0. BOX 835
Amityville NY 11701

- Position NY 10036 Phone (212) 764-7388 (locally) or
(800 2237524 {Out ot State) Use any major
Available credit card when cailing i your advertisement

+ Services AT

- $33.00 per inch r" PAYMENT MUST ACCOMPANY ORDER — —'
| |
| Name - :
t

WE ACCEPT | Address - =

ALL MAJOR |l City — State _______ Zp i

CREDIT CARDS | |
t Telephone _____ = = )

POSITION AVAILABLE
RADIO TV JOBS ——

10.000 radio jobs a year for men and women are listed
n the American Radio Job Market weekly paper Up to
300 operungs every week!' Disk Jockeys, Newspeople
and Program Directors. Engineers, Salespeople
Small. medium and major markets all lormats. Many
jobs require hittle or no expenence! One week comput-
er st $6.00 Special Bonus, six consecutive weeks
only $14 95—you save $21

AMERICAN RADIO JOB MARKET
8215 Don Gaspar, Dept. 2
Las Vegas, Nevada 89106

MAKE $ MILLIONS $
HAVING FUN!

It is honestly possible to strike it nch, like
many have, following our 43 step plan.
For proven plan send $5 95 tor

LFD
Box 649
Short Hills NJ 07078

CLASSIFIED

ADVERTISING
PAYS.

wwWwW americanradiohistorv com

BOXES FOR
AUDIO & VIDEO
AMERICA'S LEADING DISTRIBUTOR DF
BLANK TAPE & ACCESSORIES

|\ %58 = Free Catalog Featuring:
! Maxell * Discwasher « Memorex « TDK
Recoton * Sony * Koss « Scotch « Fuji
Eveready * BASF * Allsop « Savoy
Audio Technica « PD Magnetics
Duracelt * Amaray « Wico * and
many more!

24 Hour Freight
Paid Service ‘

3
1

= Free Mailing of
Extra Profit Times

Dealers Only
Send or Call Toll Free for Your
Free Coples: 800-523-2472

—

. POBx 723,S.F..Ca.94.! 1
nly! 41355

THE CONCERT CONNECTION

OFFICIALLY LICENSED TOUR

T-SHIRTS, JERSEYS & MUSCLES
Mutti-colored screened 2 sided domestic %aé-
ments of Jackson, Springfield, Asia, AC/|
Prince, Def Leppard, Men at Work, Loverboy,
Iron Maiden, Judas Priest, Kinks, Duran Duran,
Rush, Triumph and many more.

ROCK REPS, CHICAGO, ILL.
1-312-376-8575

ssasags buttons, buttons, BUTTONS! @«snsas

: Ordera $500¢ 5100 Button Master sampler pak o see all the

: newes! of our §0.000 designs’ Were the worlds larges!
aist of licensed ang novellty pins wiln over 100 new,
designs weakly! We lake full returns and even take refms
of gther buttoncompanies stuft yougot sturk with' It you re
paying more than 40¢ per button you te getting ripped eftl!
Kids that can ' Swing 8 98 tor anipcan attord a buck for a
button' Ask for our 34 cataiog NOW!
+ Buttes Master. P O Box 129 Bridgepor® PA 19405
1-(800) 523-1197-{natlonal) it you dont have a phone
1-(215) 277-1966-(PA) directory hShng or business

card—don | waste your ime

PROFESSIONAL
SERVICES
PRESENTING PANTHEON STUDIOS
PUBLISHER'S DEMO GROUP (PDG)
“The Southwest's finest
Custom State of the Art
Demos and Production facilities”
Many Production Models available
From 1 thru 40 tracks
CALL RANDY OR GREG:
(602) 948-5883

TOUR TRANSPORTATION
JANCO LIMITED
» Entertainment Industry Specialists
s 10 years experience eAir Ride
* 100% Performance record
® Luxurious MCI crew busses avaiiable
Call us first . ..
(201) 696-7700 (300) 526-9085
JANCO LIMITED . . . We deliver!

BANDANAS
$5.75/DOL

BT
[30A9) 28347
Call jor closacas spocini on above iema

POSTERS
Rock Posters
ZAP ENTERPRISES
1251-3 Irolo St.
Los Angeles, Calif. 90006

(213) 732-3781
DEALERS ONLY

INVESTORS WANTED

DON'T READ THIS AD!

Ultra commercial goal oriented, power pop
artist seeks backing, etc. to cover
production cost in N.Y.C.

No. 1 arranger/engineer, studio artist w/plati-
num “TOP TEN" credit to be used in session
to achieve maximum potential
in master recording.

(913) 888-1690

Corporate giving,
Without it a lot of
important things
might go
out of business.

A lot of organizations in a lot of
different fields could barely exist
without help from corporations.

Schools, job training pro-
grams, the arts and more.

To their credit, a great many
compantes realize this.

Every year for the past ten
years, corporate giving
has gone up. Regardless
of fluctuations in the
econamy. In spite
of unpredicrable cor-
porate profits. And
that’s something the
entire corporate com-
munity can take pride in. And
be congratulated for.

There are so many ways a

| ~3Ad]
NGRS UGl

A Pubic Service of This Publication
© 1984 The Advertising Council, Inc

corporation can give. So many
ways to lend a hand.

Whether it’s giving money to
acollege, making a donation to
local hospital, or just giving a kid
a summer job — it makes a dif-
ference.

The fact is, when corporate

giving thrives, so do the organi-
Zations it supports.
And everyone profits.
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~ Pro Equipment & Services |

SPARS Launches New Programs

Membership Drive Sets Sights On Mid-Level Studios

By KIM FREEMAN

NEW YORK—In a move to dis-
pel its image as an elitist organization
and recruit more membership from
mid-level studios, the Society of Pro-
fessional Audio Recording Studios
(SPARS) has implemented three new
programs, all targeted specifically at
its constituents.

First, the society has aligned itself
with  International Management
Communications Systems (IMC) to
provide a telecommunications net-
work to its members. Compatible
with standard ASEII terminals, the
network enables member subscribers
to swap technical problems and solu-
tions, access a “membership memo”
and communicate via an electronic
mail service capable of sending tel-
exes, mailgrams and telegrams. In
addition, a “bulletin board” will pro-
vide complete manufacturer and
rental outfit catalogs.

SPARS executive director Gary
Helmers says exact charges to sub-
scribers have yet to be set, but are
likely to be in the range of an initial
$35 fee for identification number, $10
to $15 for monthly maintenance and
a $16.50 per hour connect charge.

Helmers says a survey indicated
that 70%-80% of SPARS members
were already equipped to access the
network. At present, 538 identifica-
tion numbers have been sold.

IMC Systems was officially formed
in 1983 by its president, Don Single-
ton, who managed international

communications for the recent tours

of Elton John, David Bowie and Joe
Jackson. Singleton says his company
has an advantage over similar net-
works, like CompuServe and The
Source, because of its international
networking capacity. IMC currently
has offices in New York, Los Angeles
and London, with agents soon to be
appointed in Tokyo and Sydney.

SPARS’ second move is the pro-
motion of David Teig to national co-
ordinator for regional meetings. In
his new assignment, Teig will assist
in the organization and execution of
regional meetings across the country.
In his former post as Eastern coordi-
nator, he was responsible for several
successful New York meetings. In
addition, the society is looking into a
teleconferencing system whereby
members can participate in all meet-
ings by phone.

Finally, the SPARS board of direc-
tors has approved a group health in-
surance policy for members, a first
for the society. Noting that “‘we want
to make it economically unwise not
to be a member,” Helmers estimates
the policy will save studios $2,500
per year in insurance coverage.

Helmers also cites a major step in
recruiting financing for the society’s
long-awaited testing program, which
he says will “separate the men from
the boys™ among those wishing to en-
ter the audio recording field. Until
now, SPARS has not been able to
move on the project because of the
approximately $55,000 cost involved
in developing the first two phases of
the test.

Helmers says a company in the re-
cording business is “very close’ to
providing the development money,
although he can’t yet disclose its
name. The exam will be designed and
administered by the Educational
Testing Service in Princeton, N.J.
Helmers says SPARS hopes to offer
the first test next spring, followed by
two dates a year at at least 25 colleges
across the country.

GLi Sold By
VSC Corp. To
Bigg Electronics

CHICAGO-—Professional sound
equipment manufacturer GLi/Inte-
grated Sound Systems Inc. has been
purchased by Bigg Electronics of
Melville, N.Y. from the VSC Corp.
of San Francisco at a figure of “over
$1 million,” according to Bigg presi-
dent Norm Wieland.

Wieland, who has served as vice
president and general manager of
GLi for the last three years, says he
formed Bigg Electronics as a holding
company to purchase GLi, which is
now a wholly-owned subsidiary of
Bigg Electronics.

GLi, founded in 1972, manufac-
tures and supplies professional am-
plifiers, mixers and equalizers pri-
marily to discotheques, clubs and
theatres, including Paul Anka’s Las
Vegas venue Jubilation, according to
Wieland. “We are introducing a pro-
fessional turntable this fall,” he says.

_ NewProducts

Klark-Teknik Electronics Inc., exclusive importer of Brooke Siren product
range, introduces the DPR402 compressor/peak limiter/de-esser. In one
standard rack-mountable cdse, the DPR402 combines two channels of
compressor limiter, de-esser and peak limiter. The units may be used at
the same time or separately. Compression ratio is variable from 1:1 to in-
finity, while the de-esser section is frequency shlective from 700Hz to
20kHz broadband or HF with the additional facility of spiit-band limiting us-
ing the de-ess filters of both channels. Suggested retail is $1395.

Nady Systems Inc. of Oakland showed three new VHF wireless micro-
phone systems at the recent Chicago Summer NAMM expo, among which
was the cost-effective 501 VHF. At a suggested retail price of $850, the 501
system features five channels in the VHF high-band (170-216 mHz) which
may be operated simultaneously without interaction. Three different
transmitters are available: hand-held, lavalier or instrument. Another fea-
ture is Nady’s companding circuitry, which gives the 501 a dynamic range
of 120dB max SPL to A-weighted noise level.

A Billboard Spotlight

Labels Video

Talent

contact Bill Moran

18617 Vintage Street

Northridge, CA 91324

(818) 886-8291

Radio/Television

THE “WORLD

GOSPEL
- MUSIC

Issue Date: September 15

On the occassion of the 20th Anniversary of the Gospel Music Association, Billboard’s September 15
issue will bring you up-to-date on the hottest activity and trends in the thriving Gospel Music
market . . . where the new stars are coming from .
of the video music boom . . . the secular connection . . . and much, much more.

Retail
Publishing

The advertising deadline for the World of Gospel Music is August 24. For more information,

ik Billboard.

. . how Gospel labels are taking advantage

Distribution
International
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JVC ACOUSTIC DESIGN CHIEF

Pro Equipment & Services
~ StudioTrack

Toyoshima: Japan’s Studio King

By FAYE ZUCKERMAN

TOKYO — Japan’s famed synthe-
sizer band Casiopea has challenged
acoustic design expert Sam M. Toyo-
shima to build Tokyo’s first studio
specifically dedicated to accommo-
dating the idiosyncrasies of recording
electronic music. With 20 years of
studio building and consulting expe-
rience under his belt, Toyoshima
speaks with confidence about the new
undertaking.

“The synth studio will have a big-
ger control room than most other re-
cording studios to house all the com-
puter equipment,” he explains. “It
will be configured so that engineers
and musicians can watch the
monitors.”

As manager of acoustic design for
JVC’s Victor Musical Industries Inc.,
Toyoshima helped mastermind the
acoustics for Russia’s Palace Hall,
the Seoul Recording Studio in Korea
and the complex of Iraq’s Ministry of

Education.

According to Toyoshima, his
greatest accomplishment is Aoyama
Studio, Japan's largest recording fa-
cility. Built in 1969 and remodeled in
1982, in contains five audio recording
studios, two remixing rooms, five
tape editing rooms and video post-
production facilities called Video
Tech. And within the massive
Aoyama Studio, owned by JVC, ex-
ists Studio 401, Toyoshima’s pride
and joy.

Studio 401 spans nearly 180 square
meters and can be divided into six
separate booths. Sliding wall panels
can be manipulated to give the studio
either a live or dead sound. In addi-
tion, a one-of-a-kind octagonal drum
booth, centrally located in the studio,
lowers from the ceiling.

Toyoshima and his colleagues
planned the placement of the drum
booth to give musicians better con-
trol over the beat. “Rhythm is criti-
cal to a band. With the drummer in

the center, we figured there would be
better control over the sound,” he
says.

The control room contains two 24-
track Studer decks, Westlake TM-3
monitors, Amcron PSA-2x power
amps, several 3M tape machines and
a Solid State Logic SL-404Bg console
with total recall. As far as outboard
gear, it has harmonizers by Eventide
and AMS, signal processors and digi-
tal delays by Korg, Roland and Lexi-

con, and Urei 1178  stereo
compressor.
Kiyoshi Okumura, manager of

sound recording for Victor Industries
Inc., speaks proudly of the newly cre-
ated video section, as Aoyama is the
first studio to include video. The fa-
cility features Grass Valley Switch-
ers, the CMX 340 and Ampex VTRs.
At the video facility, JVC takes
charge of editing VHD videodisks,
prerecorded VHS videotape and pro-
motional music clips.

NEW YORK

MediaSound is busy with several projects.
The Ramones are working on a Sire album
with producers Ed Stasium and Tom Erdelyi.
Stasium is doubling at the board with help form
Steve Rinkoff. Alan Nichols and Ralph
Schukett are producing the soundtrack for
Robert Altman’s forthcoming film “0.C. And
Stiggs™ with engineer Stephan Galfas. Galfas
and ex-Fixx member Alfie Agius are produc-
ing Harlequin’s new album for CBS with as-
sistant Fernanado Kral. And Ray Charles is
recording a new version of “America The
Beautiful,” 1o be used in conjunction with the
restoration of the Statue of Liberty. Finally,
Fairchild just wrapped its Gold Mountain/
A&M album with producer Richie Cordeil, en-
gineer Glen Klotkin and assistants Alexan-
der Haas and Bruce Smith.

Two albums are underway at Evergreen.
Rob Stevens is mixing Anne Haigis' EMI
Germany album, produced by Edo Zanki with
assistance from Lothar Segeler. And Trevor
Gale is producing Cookie Watkins' debut al-
bum for Cookin' Productions in association
with E.T. Marshall Associates . . . Five proj-
ects are in progress at Blank Tapes. John
Morales and Sergio Munzibai of M&M Mix
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Productions are remixing Modern Romance
for RCA with engineer Joe Arlotta. Johnny
Dynell is working on his second aibum for the
Acme Music Corp. with producer Nick Egan
and engineer Butch Jones. Labelmate Taboo
is producing its own album with help from
Jones. Yvonne Turner of Streetwise Records
is mixing a new single for Loleatta Hollaway,
with Bob Blank engineering. And Skyy con-
tinues work on its next Salsoul album. Randy
Muller and Sol Roberts are producing with
John Bradley . . . Andy Hernandez, formerly
of Kid Creole & the Coconuts, is mixing materi-
al for a forthcoming fiim at both Planet Sound
and Casa de Coati studios.

LOS ANGELES
Five big names are laying tracks at Village
Recorder. Barbra Streisand is working on
her next Columbia album with producer Jim
Steinman, engineer Neil Dorfsman and as-
sistant Steve Hirsch. George Benson has a
Warner Bros. album in progress, with Russ
Titleman producing and Gary Ladinsky engi-
neering with assistants Jay Willis and Clif
Jones. Bill Drescher is helping RCA's Rick
Springfield produce his next single. Brescher
is also at the board, with help from Jones and
(Continued on opposite page)
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unit or wired into a system. it di-
vides the frequency spectrum into
10 single-octave bands, each rep-
resented by a vertical row of nine
LEDs. Controls include a power
decay knob with fast and slow set-
tings and a level control which ad-
justs the unit’s sensitivity to corre-
spond with the overall amplitude
of sounds being monitored to as-
sure they are read out by the dis-
play, which mirrors a 20dB span
along the frequency spectrum
ranging from 31.5Hz to 16kHz.
Suggested list is $199.95. Audio-
Source is located in Foster City,
Calif.
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@ Continued from opposite page
Hirsch. Michael Sembello is doing digital
overdubs and mixes for his next Bossa Nova
project. Willis is assisting engineer Thom Wil-
son and producer Mark Hudson. And Mercu-
ry act ABC is working with producer Hawk
Wolinski, engineer John Arias and assistant
Jones.

The “Blame It On The Night" soundtrack is
being mixed at Captiol for Pentimento Produc-
tions. Gene Taft is producing, with Hank Ci-
calo atthe board. Tim Jackson is at the same
studio with a project for Kyd Records. Ben An-
zalone is producing withZengineer Joe Chi-
carelli and assistant Gene Wooley. Also
there, Christopher Parkening is laying guitar
overdubs for his next Angel album. Patti
Laursen is producing, with Bob Norberg be-
hind the board . . . Songwriter Lee Curreri is
now in his own studio after laying tracks for his
debut album at Cherokee Sound.

Five projects are underway at Skip. Saylor.
Warner Bros. group ZHI is mixing an EP with
producers Guy Spels, Michael Lee Re-
medes and Michael Wells and engineer Skip
Saylor. Crosson is cutting tracks with produc-
ers Manny Freiser and John Crosson. Say-
lor is again at the board, with help from Tom
McCauley. Shattered Faith is mixing its first
Slag Records EP. Jorge Newbery is produc-
ing, with Saylor at the console. Former Motown
producer Donnell Jones is recording a gospel
album by Ed & John, with McCauley at the
board. And Saylor and McCauley are tracking
tunes for the songwriting team of Rick Boston,
Eric Lowen and Dan Navarro.

One On One is playing host to five artists.
Andy Johns is producing and engineering
Fury's debut for MCA with assistant Dave Ah-
lert. Fury's labelmate Winston Ford is work-
ing on his debut album with producers Gerard
McMahon and Joel Soifer, with Soifer dou-
bling at the board. Jeff Bennet is assisting.
CBS international saxophonist Takeshi ftoh is
recording his next album, with producer Yaso-
hachi Itoh. Suzuki is at the board, with heip
from Joey Wolpert. Garland Frady is track-
ing songs for the Skipper logo with producer
Greg Humphrey, engineer Stuart Taylor
and assistant Peter Lewis. Finally, Soifer is
producing and engineering tracks for local
group D'Bat.

At the Mastering Lab, Open Sky Records
producer Martin Scot Kosins is mastering
new projects for Loretta Swit, Keith & John
Carradine, a children's album for Golden Star
Series, and an album by Al Hibbler, Hank
Jones and Buddy Tate entitted “For Senti-
mental Reasons.” Doug Sax is engineering
them all . . . Producer Ray Bunch and engi-
neer Doug Rider are mixing Phyllis St.
James' first album at Weddington . . . Arista
labelmates Dionne Warwick and Barry
Manilow have teamed up again for Warwick's
next album. Manilow is producing it at Sunset
Sound and will appear on a duet track.

The following projects are underway at Lar-
rabee Sound: Fleetwood Mac member Lind-
sey Buckingham is working on an Elektra sin-
gle with engineer Gordon Fordyce. Producer
Richard Burgess is mixing several sides for
America’s next Capitol album. Ed Thacker is
engineering, with help from Sabrina Bu-
chanek. Bob Siebenberg of Supertramp is
mixing a solo A&M album with producer/engi-
neer Tony Peluso.

NASHVILLE

Bobby Bare is laying tracks with producer
Brien Fisher and engineer Ken Criblez. Pro-
ducer Andre Montell is mixing the Swanee
Quintet for Nashboro and a Christmas album
by the Gospel Keynotes. Criblez in engineer-
ing both projects. Denny Purcell is mastering
new Columbia albums by Shel Silverstein,
Earl Scruggs and Willie Nelson. He is also
working on the Florida Boys’ new Word al-
bum, Orlando & Wines’ Triad album and the
new Oak Ridge Boys record for MCA.

OTHER CITIES

The following projects are underway in Lon-
don: Phil Thornalley is producing Clint
Eastwood and General Saint, a British reg-
gae act, for MCA at RAK. Then he will mix
XTC's next Virgin album there . . . Tim Palm-
er is producing Hurrah Boys Hurrah for EMI
at Utopia. Zeus B Held is at Wessex produc-
ing new Magnet Records signing This Island
Earth. Gus Dudgeon is producing Adam
Seymour at DJM. The Quick Organization
is producing Sunset Gun and Sharon
Haywood at Sarm West and RG Jones re-

spectively. Both acts are signed to CBS U.K.
Jeremy Green is producing RunRig at Sur-
rey Sound for new British label Simple. Adri-
an Lee is at Red Bus producing Space Mon-
key for Innervision.

Jamie Lane and Nick Patrick are produc-

ing Cafe Noir for CBS Disques at Studio
Market in Paris . . . Black Athelete is mixing

an album at Dragon, Menlo Park, Calif., with
Charles Albert at the controls . . . In Rich-
mond, Calif., the Freaky Executives are re-
cording their Serious Production debut at
Starlight Sound ... Rough Cut is laying
tracks for an EP at Studio A, Dearborn
Heights. Mich. Freddie Brooks is producing it
with engineer Eric Morgeson. Also there, Sid

Chaney is producing Kasino for Rockheuse
Productions, and jazz keyboardist Lyman
Woodward is producing his own album with
engineers Jim Vitti and Morgeson . . . In'Ma-
con, Ga., Southland is recording its first gos-
pel album for the Urim label at Muscadine
Studios. Paul Hornsby is at the board . . .
Model Citizen is recording at Pearl Sound in

Detroit. Ben Grosse is producing and engi-
neering the EP . . . Modern Electrics are re-
cording their new album at Magnetic Studios
in Boston.

All material for the Studio Track
column should be sent to Kim Free-
man, Billboard, 1515 Broadway, New
York, N.Y. 10036.
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LP Pro-Indie Records LP

PIR-1001 ... .. i $7.98
DAILEY, ALBERT

See Stan Getz
DUBSET

Flesh Made Word

LP Elektra 1-60347 ................ $8.98

CA4-60347 ........ .. .. il $8.98
FREEMAN, CHICO

Tangents

LP Elektra 1-60361 ................ $9.98

CA 460361 ....................... $9.98
GETZ, STAN; DAILEY, ALBERT
Poetry

LP Elektra 1-60370 ................ $9.98

CA 460370 .. ..o $9.98
LAKESIDE

Outrageous

LP Elektra 1-60355 ................ $8.98

CA 460355 ... $8.98
MCFERRIN, BOBBY

The Voice

LP Elektra 1-60366 ................ $9.98

CA 460366 ....................... $9.98
SCOJT-HERON, GIL

Thd Best of

LP Arista AL8-8248 ............. ... $8.98

CA ALCB-8248 .................... $8.98
WATANABE, SADAO

Rendezvous

LP Elektra 1-60371 ................ $8.98

CA 460371 .......... ... $8.98

COUNTRY

NELSON, WILLIE
Don’t You Ever Get Tired

.

of Hurting Me

LPRCA CPL1-5174 ... .. ... ... $6.98
CACPKI5174 ... ... [ 11 $6.98
CLASSICAL

VARIOUS ARTISTS
The Flip Side of Red Seal
LP RCA XRL1-5173 ...
CA XRK1-5173
VARIOUS ARTISTS
Pachelbel’'s Greatest Hit:
Canonin D

LP RCAMRL1-8523................ $5.98
CA MRK1-8523.................... $5.98

MISCELLANEQUS

THE MUPPETS
Jim Henson's Muppets Present
Fraggle Rock
LP IJE, Inc. MLP 1200 .............. $6.95
CAMC2200 .............oiin. $6.95

THE MUPPETS
The Muppets Take Manhattan
LP Warner Brothers 25114 ...... ... $8.98
CA25114 ... ... ... ........... $8.98

ORIGINAL BROADWAY CAST
Sunday in the Park With Georg

e
LP RCAHBC1-5042................ $9.98
CAHBE1-5042 .................... $9.98

COMPACT DISC

ALABAMA
My Home's In Alabama
CDRCAPCD1-3644 ............... no list

New LP/Tape Releases

BOWIE, DAVID
Fame & Fashion (David Bowie's

All Time Greatest Hits)
CDRCAPCD1-4919 ............... no list

The Rise and Fall of Ziggy Star-
dust & The Spiders From Mars

CD RCAPCD1-4702 ............... no list

Young Americans

CDRCAPCD1-0998 ............... no list
BEST OF STYX

CDRCAPCD1-3597 ............... no list
BIZET

Carmen

CD Erato ECD-88037 (RCA}......... no list
CANADIAN BRASS

Greatest Hits

CD Red Seal RCD1-4733 (RCA} ... .. no list
DENVER, JOHN'S GREATEST HITS

CD RCAPCD1-0374 ............... no list

GALWAY

Song of the Seashore & Other

Melodies of Japan

CD Red Seal RCD1-3534 (RCA} ..... no list
HALL, DARYL & OATES, JOHN

Greatest Hits-Rock & Soul, Part 1

CD RCAPCD1-4858 ............... no list
JEFFERSON STARSHIP

Nuclear Furniture

CD RCA PCD1-4921
MEHTA/NYP

Beethoven “Choral” Symphony

CD Red Seal RCD1-5020 (RCA) ... .. no list
MILSAP, RONNIE

Inside Ronnie Milsap

CD RCAPCD1-4311 ............... no list
OATES, JOHN

See Hall,.Dary!

OLIVER

Original Broadway Cast Recording
CDRCAPCD1-2004 ............... no list

............... no list

POINTER SISTERS

Break Out

CD RCAPCD1-4705 ............... no list
SYLVIA

Just Syliva

CDRCAPCD1-4312 ............... no list

THE SOUND OF MUSIC

Original Soundtrack Recording

CD RCAPCD1-2005 ............... no list
SWEENEY TODD

The Demon Barber of Fleet

Street- Highlights
CD Red Seal RCD1-6033 (RCA) ..... no list

THE TOMITA PLANETS
CD Red Seal RCD1-1918 (RCA) ..... no list

To get your company’s new album and
tape releases listed, either send release
sheets or else type the information in
the above format on your letterhead.
Please include suggested list price
whenever possible. Send to Kim Free-
man, Billboard, 1515 Broadway, New
York, N.Y. 10036.

_ Now Playing

® Continued from page 24

What 4,000 said: Research firm
LINK Resources Inc. is finding that
Apple has more of an image as a
home computer supplier than its
competitor IBM. According to a sur-
vey of 4,000 homes randomly select-
ed across the U.S., 40% of those sur-
veyed plan to buy Apple computers,
while 25% mentioned IBM personal
computers. A negligible amount
brought up IBM’s PCjr.

The majority showed interest in
the Maclntosh and Apple IIc com-
puter systems. They plan to use com-
puters for home management appli-

-

e

(///e would lifoe to //1(1/14

DIO
AL DI MEOLA

DAN FOGELBERG
AMY GRANT
GLENN FREY

IDLE TEARS
CARL WILSON
PATRICK MCJIMSEY

a /()/(1 y ol /1 (’(l(‘{ ‘I/ 1 {{e (()/ ‘/ /1(’ recors ‘(/Il(l y ardests

[¢ ()/1() /I( 10¢ /1(’//.)(’( / esta A/I:S' / (7)(1/ N{ .A()( (4 :(ﬁ(lll ¢ ’/1

as the /)/'('('/11/'/1(’/1/ I'(’(’()/Y/l}ly /('1( '/W/y ot the wordd.
« /C €

g \;(

For bookings and information, contact Cariboit Ranch at
Box 310, Nederland, Colorado 80466
Telephone:303-258-3215

www americanradiohistorv com

cations, mostly word processing,
filing and financial planning.

Those people surveyed who al-
ready owned computers said they use
their computers about two hours a
day. Owners of Apple and IBM com-
puters tend to own more peripherals
and software packages than purchas-
ers of low-end home machines like
Atari and Commodore computers.

* * *

Changes: In an uncommon move
for the computer software industry,
Paul L. Zuzelo, president of Creative
Software, sent out a tersely worded
letter telling of Elliot Dahan’s dis-
missal from the firm as vice president
of marketing. Sources say that Da-
han, who allegedly had a 7% stake in
the $4 million home computer soft-
ware firm, was let go when he asked
to review the company’s books to see
how company funds were being
spent.

Zuzelo, who declines to discuss the
specifics of Dahan’s termination,
states that the purpose of the letter
was to inform the industry of person-
nel changes. Dahan, abashed over the
mailing, 1s also reluctant to
comment. He says that he has been
discussing the incident with his
lawyers.

Creative Software is one of the old-
er computer software firms. Sales on
its software boomed during the hey-
day of the now-defunct Commeodore
VIC 20 computer system. It was one
of the few companies to market VIC
20 product.

Cox Enterprises, a privately held
Georgia firm, recently bacame a ma-
jor investor in the firm. The company
would not comment on Dahan’s ter-
mination or the letter, deferring all
telephone calls regarding the incident
to Zuzelo.

*x Kk K

New Floppies: Audiocassette mak-
er and videocassette distributor Cer-
tron Corp. has started manufacturing
5.25-inch floppy disks from its newly
constructed 8,000 square foot
factory.

The new blank media from the $26
million firm will be marketed under
the Certron brand name, and will
come in packages of one, two, three
or 10. The 10-pack will contain a
plastic floppy holder, says Ray Allen,
senior vice president of marketing for
the Anaheim firm.

Certron’s floppies will come in two
forms, single sided and double sided,
allowing for information to be stored
on both sides. The company started
shipping its floppy disk line in May.

According to Allen, the firm will
not make blank 3.5-inch floppies un-
til a market develops for the medium,
which is used by Apple’s new Macln-
tosh computer.

Software specialty chain Software
Galeria Inc. has also entered the fast-
growing world of blank computer
media, releasing its own private label
diskettes. According to Tom Her-
bert, director of marketing for the
California retail chain, its floppies
will be priced lower than the norm.
*“It will be sold in 10-packs, and will
be used to support store promotions
as give-aways and incentives,” he
says.
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L. Anderson, C. Kelly, Old Friends/Golden Bridge, BMI/ASCAP; T. Seals, M. Williams; W8 Music/Two Sons Music/Third Son ' ! g ' '
Warner/Curb 7-29369 Music/Welbeck Music, BMI/ASCAP; RCA 13763 85| 2 THOSE YOU LOSE—Ronny Robbins (Pete Drake)

S. Whipple; Tree, BMI; Columbia 38-04506

62 | 20 | GOT MEXICO—Eddy Raven (E. Raven, P. Worley)
E. Raven, F. J. Myers; Michael H. Goldsen/RavenSong, ASCAP, RCA
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12 | 12 | DISENCHANTED—Michael Martin Murphy (J.E.Norman) 47) 61| 2 | COULD USE ANOTHER YOU—gddy Raven (Eddy Raven, Paul ‘
C.Rains,J.E.Norman,M.Murphey; Choskee Bottom/Kahala/Timberworlf, Worley) . . )
Cross Keys Co. Inc./Tree Gp., ASCAP; BMI; Liberty 1517 Chris Waters, Bucky Jones, Tom Shapiro; Cavesson Music ¢/o Merit Music
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| VVE BEEN AROUND ENOUGH TO KNOW—1John Schneider

Country/Hall-Clement/B ibo (Welk Group),BMI/ASCAP; MCA 52392 L.Angelie,M.Reid; Collins Court/Lodge Hall, ASCAP; RCA 13838

@ D. Lee, T. Rocco, J. Russell, Maplehill (Welk Group) Sunfl
€e 0CCo, ussell, Maplehill (Welk Group) Sunflower ; m (limmy Bowen '?r Lynvéood Productlions) .
_ 49 51 6 SLOW DANCIN'—Kimberly Spri ) Fuller,).Hobbs) D. Lee, B. McDill; Hall-Clement Publication, ¢/o The Welk Music Group,
19 9 ERI?)GET ABOUT ME—The Bellamy Brothers (D&H. Bellamy, S. T Fuller, J.Hobbs: AW,/v}'i','.gf;';/Hop;L';gi (BM:' (e:;pitu? 5;66 BMI; MCA 52407
T.Seals, E. Setser, F. Miller, Warner-Tamerlane/Face The 50 (44| 7 YOU'VE GOT A SOFT PLACE TO FALL-Kathy Mattea m GOODTIME_ CHARLIE'S GOT THE BLUES—Leon Russel (L.
Music/Irving/Down 'N' Dixie/ Rare Blue, BMI/ASCAP; MCA,/Curb 52380 (R_Peoples,B.Hil) A = LS — |
( :: ) — i B.McDill,H.Moore,K.Chater; Hall-Clement/Vogue (Welk Group), D. O'Keefe; Warner-Tamerlane, Road Cannon Music, BMI; Paradise
2} 01T e oS G| 72| 2 ?H?‘IEZ'JBY" @i\:z‘:suri;ﬂgn\il;ovg:vmmME 82 | 73 | 10 :JR;ZES MORE SHOT
Ly —Larry —Johnny Lee {J.B )
20 8 LEHP:E:ESSEE HOMESICK BLUES DoilylEartonkMJRESEID. Gatlin & The Gatlin Bros. (Rick Hall) R.Moore,D.Hauseman; Cross 22;5, e:SéAP?wwe:mer Bros. 7-29270
5 D. Parton; Vefvet Apple, BMI; RCA 13819 Loty Gl [0 Ol (LB EL QU ETED - = 83 | 86 | 2 | MY GIRL—Savannah (Sonny Limbo, Scott MacLellan)
£ | 17 | 8| 12| IFTHE FALL DON'T GET YOU-anie Ficke (8 Monigomeny) (52) 57 | 3 DR U VTR CEUIES ST T, 1 6 CTHELD os | 771 5 :bﬁb;;‘gm? JE FBA. wn.t;;TJo;e'e,l ’:SCA;; EELTJUEY ;sg.o\zlyéyN
V.Stephenson,S.Lorber,D.Robbins; W. House Of Music, BMI/WB - g ' ' L -
> Gold, ASCAP, Colambia 38.08454 e 53 | 26 | 18 | | CAN TELL BY THE WAY YOU DANCE(YOU'RE e A 120
3 231 10 | |IF ALL THE MAGIC IS GONE—Mark Gray GONNA LOVE ME TONIGHT-vern Gosdin (B. Mevis) _ G. Aatry; Shapiro-Bernstein, ASCAP; Columbia 38-04488
= | (BMontgomery.S Buckingham) _ T BT s (AT, BTG LU 85 [ 70 |19 | I'M NOT THROUGH LOVING YOU YET-Louise Mandrel
o C.Lester; Warner-Tamerlane/Writer's House, BMI; Columbia 38-04464 ompleat- 122 (Polygram) (Eddie Kilroy)
§ 25] 7 | ATTITUDE ADIUSTMENT-tank willare, . Sl Il IR I e R ot o e T e o PN o gy G Ol
.Bowen,H.Williams,Jr.) 1 J 4 -
ﬁ H.Williams, Jr. Bocephus, BMI; Warner/Curb 7-29253 85 (58 | 5 LET’S LIVE THIS DREAM TOGETHER—Narvel Felts 86 | 71 | 20 MONA LISA LOST HER SMILE—David Altan Coe (B. Sherrill)
- 22 | 10 i HURT FOR YOU—Dneborah Alien (R. Van Hoy) (J.Morris) ' 3 J. Cunningham; Rocksmith/Lockhill-Selma, ASCAP, Columbia 38-04396
5 D. Allen, RVan Hoy; Posey/Van Hoy/Unichappell, BMI; RCA 13776 AT IR (e i VR O LG G 87 | 64 [ 17 | WHY GOODBYE-Steve Wariner (N. Wilson, T. Brown)
N |(21)) 24 | 8 ONLY A LONELY HEART KNOWS-—arvara Wanie) (1 CIZEZIP| | DON'T KNOW A THING ABOUT LOVE oy Tuty M. Wigh, R:Legh Lan Of Wusie. CBS U Catdlog Inc. BWI/Lion
- ollins) g nant, BMI;
2 b | g |1 ?\.TT_::;:AS- ;EUSE Tom Collins/Dick James. BMI; MCA 52397 Y o "Fros Publishing Carp., BMI; Warner Bros, 7-29227 QMGDNI?F;T ANJGGE'IE OFH!\'I:(_EtRMCYfaﬁd Rishard (1. Gibson)
—The Statler Broth ). Kennedy) L . Gore, ). Payne, J. Gibson; Hitkit Music/Archway Music, H
T D. Reid; Statler Brothers. BMI: :Arerc'fry %rlssfmo-;nne g 80| 2 mfif)T WOULD YOUR MEMORIES DO-Vern Gosdin (Blake Soundwaves 4734
@ 27 1 8 YOU'RE GETTIN' TO ME AGAIN—Jim Glaser (D. Tolle) Hank Cochran, Dean Dillon; Tree, BMI; Compleat. 126 (Polygram) YOU'RE THE BEST | NEVER HAD-Larry Jenkins ().
P. McManus, W. Bomar; Music City, ASCAP; Noble Vision 105 66 | 3 | THE CHICKEN IN BLACK—Johany Cash (B. Sherrell) Chambers) _
28 8 THE POWER OF LOVE—Charley Pride (N, Wilson) 6. Gentry: Algee, BMI; Columbia 38—0451; . J. Chambers, L. Jenkins; Galleon Music, ASCAP, MCA 52396
D. Cook, G. Nicholson; Cross Keys, ASCAP; RCA 13821 UCK ON YOU— ohi chi - 90 | 74 | 3 JUST OUT OF REACH—Merle Kitgore (H. Shedd)
69 | 2 STUCK ON Lionel Richie (L. Richie, J.A. Carmichael) RS tewartINeut Ros N ENIW RN D967
@ 29 | 9 MY BABY'S GONE-The Kendalls (B. Ahern) L. Richie; Brockman, ASCAP; Motown 1746 oo UG LTAEG, LAulb LELIEr LIRS, T
H. Houser, Central Songs, BMI; Mercury 8222037 60 |52 | 6 HOW ARE YOU SPENDING MY NIGHTS—Gus Hardin 91 | 81| 3 FAMOUS IN MISSOURI-Tom T. Hall (). Kennedy)
26 14 | 12 | WISH | COULD WRITE YOU A SONG—John Anderson (R.Hall) ) ’ ] R. V'Jllhams, ). Clark; New Music Times/Hallnote, BMI; Mercury 880-
() Anderson,L Bradley) K.Robbins,R.Carpenter; Kent Robbins,BMI/Let There Be Music, ASCAP; 030-7
J.D.Anderson, L. Delmore; Al Gallico, BMI/Low Dog, ASCAP; Warner RCA 13814 92 | 89 | 19 | IN MY DREAMS—Emmylou Harris (Brian Ahern)
Bros. 7-29276 61 39 | 16 THE WHOLE WORLD’S IN LOVE WHEN YOUR'RE | Paul Kennerly; Irving Music Inc., BMI; Warner Bros. 7-29329
(27)| 31| 7 | NEVER COULD TOE THE MARK—waylon Jennings LONELY~—B. J. Thamas (B. Montgomery) 93 |87 | 4 | MY HEART WILL ALWAYS BELONG TO YOU—Donna
(W.Jeonings, A.D., & B. Cartee) D. Tyler, F. Knobloch; Unichappell/Intuit, BMI/Goodsport, ASCAP; | Fargo (S.Silver)
W. Jennings; Waylong Jennings, BMI; RCA 13827 Cleveland Int'l/Columbia 38-04431 K.Blazy; New Albany, BMI; Cleveland International- 1
33 6 | WAY BACK—John Conlee (B.Logan) 62 47 | 17 YOU'VE STILL GOT A PLACE !N MY HEART—George 94 68 6 LOVE 1S THE REASON—Sierra (N.Larkin,S.Scruggs,
| LFuller, ATV/Wingtip, BMI; MCA 52403 Jones (B. Sherrill) V.Th King Coal, ASCAP; A { 106 8
o b 5 b . ompson; King Coal wesome
(29) 35 | 7 | THE RIGHT STUFF~Charly McClain 8 Mickey Gilley (VWi BN ARG B cieidh w EORGIA—Charii .
R, B Aaynes, B n[scher;“f)i;anfus"}'é'obby Fave sschm™ | 63 | 67 | 4 | YOU BRING THE HEARTACHE (FLL BRING THE 95 YLy S8 Bl BT A0 )
Queen Elizabeth, BMI; Epic 34-04489 1 WINE)—Gary wolf ().Chamb
30 | 7 |17 ON'T WANNA BE A MEMORY—txi i | GwmfJ)Ch:n%er;LJ(enkl:smcearﬁgun ASCAP, Mercury 822-244.7 96 | 76 | 19 | SOMEDAY WHEN THINGS ARE GOOD-Merie Hageard
| DON'T NA MEMORY—Exile (B.Killen) | (Merle Haggard/Ray Baker)
thPJ:;{'i"g'on, S. Lemaire; Pacific Island/Tree (Tree Group), BMI; Epic 84| 2 TONIGHT M HERE WITH SOMEONE ELSE—Karen Brooks L. Williams, M. Haggard; Shade Tree Music, Inc. BM!; Epic 34-04402
A (irafE diNotman) 97 | 93 | 12 | DAY BY DAY-McGutey Lane (M.Morgan,P.Worley)
36| 6 FAITHLESS LOVE—Glen Campbell (H.Shedd) Dave Loggins; Leeds (MCA) Patchwork, ASCAP; Warner Bros. 7-29225 'cluttey Lane (M. Vorgan,b.yyoriey . )
@ 1.D.Souther. WB/Golden Sper:ad?r:gCAP;( Atlantic America 7-99768 SECOND HAND HEART—Gary Morris (. Morris, LE. Norman) il e LA LA G RN T D (R0l
38 6 1 GOT A MILLION OF "EM—Ronnie McDowell (B.Kille ) J. Buckingham, S._Lorber, 1.D. Martin; Wagner-TameTlane, Ducksongs, o .
®| MeTngl MR Tree B Croe Keys, ASCAP (Tee Group) e 9 |83 noﬂbfﬁmh'.m"msV;?.ﬁirﬁ"'M‘.feﬁS"’Ks’c'}p RCA 13809
i ' ’ 66 | 65 A LITTLE LOVE-ui R.Land 99 |92 | 14 THIS TIME-Tom J G.Mills,S.Popvich;
@' 87 | 5 | EVENING STAR—Kenny Rogers (B.Gibb.K Richardson,A Galuten) 6 T.Sharp,D.Douma,R.Fel:il;gen'Ng:ntlz:t((lhig:erl\s,)ASCAP; RCA 13823 R. Greenaway. 8. Whillock Defamas e Bobey Whitock/Mothr
B.Gibb,M.Gibb; Gibb Bros. Music/Unichappell Music, BMI; RCA 13832 8| 2 1984—Craie il ! X Tongue, ASCAP; Mercury 818-801-7
40 | 4 TURM_NG AWAY_,C"VS"I Gayle (J.Bowen) ! Craig &ﬁir:glaa'l",lIrl;%:;a(;?agl'::-lr;kc?:iznggl)lingham/Graham/ Caseyem, BM, | 100 | 97 | 3 DYING TO BELIEVE-Jack Greene (R. Pennington)
T.Krekel, Combine, BMI; Warner Bros. 7-29254 MCA/Curb L | 5. Chandler, F. Knipe; Touchdown, BMI; EWH 0031

O Bullets are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime Movers). @ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording Industry
Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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NO ONE SAID IT
- WOULD BE EASY...

But, in a year’s time, Earl Thomas Conley
has achieved 4 #1 Singles from one album!

““‘Don’t Make It Easy For Me”’
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N “Thanks to Radio and Retail
@ | for making it easy.”
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Jamboree Draws Record Crowd
57,000 Fans Flock To See Top Acts At Ohio Event

By EDWARD MORRIS

ST. CLAIRSVILLE, Ohio—Con-
genial weather and a roster of top
country music talent lured a record-
breaking 57,000 fans to Jamboree In
The Hills ‘84 here, July 14-15. The
event, held at Brush Run Park, of-
fered 19 hours of music by 29 acts
and was broadcast live on WWVA
Wheeling, W. Va.

There were two last-minute cancel-
lations: Merle Haggard withdrew be-
cause of his mother’s death, and Mel
Tillis because of laryngitis. Jamboree
officials announced the changes at
the beginning of the festival.

Janie Fricke opened the eighth an-
nual edition of Jamboree, and the
Oak Ridge Boys provided the final
set. Other acts were Johnny Rodri-
guez, Steve Wariner, Tom T. Hall,
John Hartford, Mundo Earwood,

Mark Gray, Moe Bandy, Reba
McEntire, Eddie Rabbitt, Earl
Thomas Conley, Don Williams,

Gary Morris, Bandana, Tanya Tuck-
er, Mickey Gilley and Kippi
Brannon.

Additional performers included
Jamboree U.S.A. regulars Chris Day,
Les Seevers, Jo Ann Jones, Leon
Douglas, the Short Crick Flatpickers
and the Other Brothers, as well as
Kevin Mabry & Liberty Street, Sweet
Harmony, the Younger Brothers and
Starquest talent contest winners Ka-
ren Staley and Abilene.

J. Ross Falton, vice president and
general manager of Wheeling Broad-
casting, which stages the Jamboree,
says that ticket sales for the second
day of the event were stronger than
they had been in previous years.
Ticket prices remained at last year’s
level of $40 for both days or $25 for a
single day. There was, however, a
jump in the the camping fees, from
$25 to $30. More than 3,000 campers
occupied the festival grounds this
year.

Felton says that the Jamboree up-
graded the 150-acre concert site by
installing a $40,000, six-foot-high
fence around the perimeter. The
move, he adds, reduced security costs
by about 25%. This year’s tab for se-
curity—which involved local law en-
forcement officers, a private agency
and the Jamboree’s own staff—
amounted to about $50,000, accord-
ing to Felton.

Sponsors of the marathon radio
broadcast of the event were Stroh’s,
Kroger, Coca-Cola, Red Man Chew-
ing Tobacco, Mack Trucks, Rax,
Schwartz Mobile Home Sales and
Gordon’s Auto Parts. Most of these
sponsors also had promotional exhib-
its on-site. The Jamboree was not
taped for future audio or video use,
says Felton.

Approximately $175,000 was
spent on promoting and advertising
the festival, Felton says, not includ-
ing the spots carried on WWVA, an
allied operation which, like the Jam-
boree In The Hills itself, is owned by
Price Broadcasting of Utah.

In spite of the size of the crowd—
aboout 5,000 more than last year’'s—
medical attendants say there were no
serious injuries among the 1,600
cases treated. Fewer than 40 people
were sent to hospitals, according to
medical services cordinator Irene
Louda and most of these returned to
finish out the festival.

A complete mobile field hospital
was set up cooperatively at the festi-
val by Barnsville Hospital and Mar-
tins Ferry Hospital, of Ohio, and the
Ohio Valley Medical Center of
Wheeling. Its around-the-clock staff
included a total of 16 physicians and
30 registered nurses, all of whom do-
nated their services.

Besides the medical personnel at
the field hospital, there were 13 four-
person field crews who walked
among the crowd to spot those in
need of attention and to summon the

U.K. Put On The Charts
At CMA Board Meeting

NASHVILLE—The recent Coun-
try Music Assn. board meeting at the
Westin Copley Place in Boston took
on an international slant, as the orga-
nization’s international committee
begins steps to inaugurate a monthly
country music album sales chart in
the U.K.

This proposal came as a result of
the favorable response to the CMA'’s
Market & Opinion Research Interna-
tional survey, conducted earlier this
year, documenting the popularity of
country music in Britain.

The committee will sponsor a day-
long strategy session in Nashville lat-
er this summer with major label exec-
utives, U.S. and international
division heads and key Nashville la-
bel executives to familiarize them
with the survey’s positive results.

At the CMA’s July 10-12 board
meeting, a recommendation was
made to form two additional mem-
bership categories by splitting the
present audio/video category into
separate classifications of radio and
video communications, and by sepa-
rating the current agent/manager
category into talent agent and artist
manager. This recommendation re-
quires a bylaws amendment and will
be formally considered at the next
board meeting, Oct. 9 in Nashville.

If approved, the recommendation
will then be presented for ratification
and membership vote at the annual
meeting Oct. 11. It is the board’s
opinion that these new categories
would represent growing areas of

country music and should be fairly
represented on the CMA board.

Other businesses conducted during
the meetings included an announce-
ment that CMA membership now to-
tals more than 8,000 for the first
time, with 40 new organizational
members; discussion of an expanded
CMA Awards Show point-of-pur-
chase campaign in conjunction with
NARM; and approval of this year’s
10 Horizon Award nominees.

More than 500 people attended a
special forum entitled “The Creative
Process: Making A Star In The '80s,”
sponsored by the CMA and the Berk-
lee College of Music. Moderator was
Larry Monroe, chairman of Berklee’s
performance department. Panelists
included Richard Sterban of the Oak
Ridge Boys; Dickey Betts of Betts,
Hall, Leavell & Trucks; producer
Tom Collins; publisher Bill Lowery;
artist/manager Stan Moress of Scotti
Bros. Artist Management; Rick
Blackburn of CBS Records Nash-
ville; and Bob Montgomery, presi-
dent of Writers House Music.

On Sept. 15, the CMA will host a
reception for 15 local presidents and
administrators of the National Acad-
emy of Television Arts & Sciences
who will be meeting in Nashville.

Sites for upcoming CMA board
meetings are Nashville (Nov. 9),
Palm Springs (Jan. 8-10), New Zea-
land (April 15-16), Australia (April
17-19) and Charlotte, N.C. (July 16-
18).

ambulances standing by. In all, about
250 people were attached to medical
services, Louda estimates. So com-
plete was the operation that the crew
cooked and served its own meals.

Crowd and personnel control with-
in the concert area was handled
mainly by Criswell Security of
Wheeling, with a staff of between 85
and 90. Until this year, Criswell
shared perimeter security with
mounted officers from local law en-
forcement agencies. But the new
fence, with its 12 gates, obviated the
need for mounted guards, according
to security chief Dan Criswell.

Control on and around the stage
area was made considerably tighter
this year, too, Criswell adds, primari-
ly by a more rigid screening process
and an effective system using identifi-
cation bracelets. Last year between

(Continued on page 33)

M-M-M-MEL MEETS DAVID—MCA'’s Mel Tiills shares a laugh with talk show

host David Letterman as he relates an anecdote from his autobiography,

“Stuttering Boy.” Tillls made the appearance during his tour of the
Northeast.

Nashville Scene

‘Rhinestone’ Words Prompt Feedback

By KIP KIRBY

Being a columnist isn’t easy. Sure,
it’s fun expounding on various top-
ics—but unless readers turn around
and share their views afterward, it
gets awfully quiet. Like tossing peb-
bles onto water and waiting for the
ripple effect. After all, as the saying
goes, “If a tree falls in the forest and
no one hears it, what difference does
it make?”

That’s why Scene
loves mail: pro mail,
con mail, angry
mail, congratula-
tory mail, mail that
agrees and mail that
doesn’t. Mail that
pats us on the
back—or snaps at
our heels. This week, in our Scene
mailbag, we have two of the latter va-
riety we’d like to discuss. Both stem
from our recent ‘‘Rhinestone”
column.

The first letter comes from music
director Mack Taylor at WBYO-FM
in Tallulah, La. He takes Scene to
task for decrying the usage of “‘coun-
try and western” to refer to today’s
country music. Worse than that, says
Taylor, we have even gone so far as
“to rub salt in the wounds of many
that are still trying to maintain the
original traditional sound of country

ok A o = L)

STARS AND STRIPES—Singer/

songwriter Kris Kristofferson joins

Columbia artist Willie Nelson for a

duet during Nelson’s ninth Fourth

of July Picnic at Austin’s South
Park Meadows.
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music, by referring to it as ‘country
twang no longer heard on radio or
jukebox ..."”

He goes on to say: “That ‘country
twang," as you put it, is being kept
alive today, courtesy of the talents of
George Strait, Ricky Skaggs, the
Whites, and is still being echoed by
country greats like Jones, Haggard,
Vern Gosdin and others ... Why
don’t you take into consideration
that country and western is a far bet-
ter handle than (God forbid) hillbilly
music? At least Ernest Tubb thought
so when he came up with the better
idea back in 1945.”

To that, we can only say ab-so-
lute-ly, country and western is far
preferable to a deplorable term like
hillbilly music (though some of coun-
try’s biggest stars still refer to them-
selves as hillbillies). But a further ex-
planation may be in order here. We
have never opposed the use of the
term ‘‘country and western” when
used correctly: when it refers to gen-
uine western-style music. Certainly,
Ernest Tubb and Bob Wills and
Hank Snow performed music with
honest western roots. We just think
it’s too often misapplied these days
by the ignorati to encompass all
forms of country. And there's no one
who can convince us that Kenny
Rogers or T.G. Sheppard or Ronnie
Milsap or Charley Pride are ‘‘coun-
try and western.” (Maybe Willie Nel-
son ...

When we think of “new tradition-
alists” such as George Strait, Ricky
Skaggs, the Whites, the Judds and so
forth, somehow we never think of
‘““country twang.” Why not? Produc-
tion values, of course. Merely singing
traditional music doesn’t qualify an
artist for the Twangin’ Hall of Fame.
(Yodeling might.) Twang, in our lexi-

con, refers more to a whole style of
arrangement, production, instrumen-
tation and vocalizing.

Ricky Skaggs may sing in the great
Ralph Stanley tradition—but the
man’s production are pure master-
pieces of modern studio technology.
We know Rolling Stones diehards
who think Ricky Skaggs is wonderful
and buy his records. The Whites
share bluegrass purity in their har-
monies—but you wouldn’t want to
call them ‘country and western,”
would you?

For a coup de grace, Mr. Taylor
gently rakes Scene over the coals for

(Continued on page 53)

Jerry Kennedy
In New Link
With Welk Music

NASHVILLE—Shortly after leay-
ing PolyGram Records to form inde-
pendent J.K. Productions Inc., Jerry
Kennedy has afilliated a new publish-
ing venture with Welk Music Group
in Nashville. Through the venture,
Kennedy’s publishing companies
Yellow Jacket Music (BMI), Rebel
Heart (ASCAP) and Uppercut Music
(SESAC) will share copyright owner-
ship and will be administered by
Welk’s Hall-Clement Publications
(BMI), Jack & Bill Music (ASCAP)
and Somebody’s Music (SESAC)
respectively.

Exclusive writers under the pact
are Kennedy, Rick Peoples and Ken-
nedy’s son Gordon Kennedy. Peo-
ples, a former assistant a&r director
at Mercury, co-produced Kathy
Mattea’s debut album last year. Gor-
don Kennedy is vice president of J.K.
Productions and guitarist for the
contemporary  Christian  group
Whiteheart.

Two-Bit Contest For Box Car

NASHVILLE—MCA  distribu-
tion branches are being challenged to
increase their sales of three Box Car
Willie albums via a contest that ties
in with the lyrics of the artist’s cur-
rent single, “Luther.”

In the song, Luther amasses a for-
tune by invariably opting for the
quarter when pranksters offer him
his choice of a quarter or a dollar.
Similarly, managers of MCA
branches will be offered cash prizes
in the form of quarters. MCA distrib-
utes Main Street Records, Box Car
Willie's label.

The albums being pushed in the
contest are the current “Not The
Man I Used To Be,” “Best Of Box
Car Willie—Vol. 1" and ‘““Last Train
To Heaven.” During July, August
and September, the first MCA
branch to equal its total sales of Box
Car Willie product since the begin-
ning of the current distribution pact
will earn a color television set and
$500 in quarters for its manager.

Second, third and fourth prizes are
a color tv set and $400, $300 and
$200 in quarters, respectively.
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ARTIST
Title, Label & Number
(Dist. Label)

HANK
WILLIAMS,
IR,

ALABAMA
Roll On, RCA AHL1-4939 RCA

GEORGE STRAIT
Ri%t(lll Or Wrong, MCA
54

THE OAK RIDGE

BOYS

Deliver. MCA 5455
EARL THOMAS
CONLEY

Don't Make It Easy For
Me, RCA AHL1-4713
RICKY SKAGGS
Don't Cheat In Our
Hometown, Sugar
Hill/Epic FE-38954

LEE GREENWOOD
You've Got A Good Love
Comin’, MCA 5488
MICKEY GILLEY &
CHARLY McCLAIN
It Takes Believers, Epic
FE-39292 CBS
WILLIE NELSON
Without A Son
Columbia FC-39110
ATLANTA

Pictures, MCA 5463
THE STATLER
BROTHERS

Atianta Biue, Mercury
818-652-1

MERLE HAGGARD
It's All In The Game
Epic FE-39364

EXILE

Exile, Epic B6E-39154
ANNE MURRAY

A Little Good News,
Capitol ST12301
RONNIE_MILSAP
One More Try For Love,
RCA AHL-1-5016

DON WILLIAMS
Cafe Carolina MCA 5493 MCA
VERN GOSDIN
There Is A Season
Compteat CPL-1-1008
CRYSTAL GAYLE
Cage The Songbird,
Warner Bros. 23958

GARY MORRIS

Faded Blue Warner Bros
25069

LARRY GATLIN &
THE GATLIN
BROS. BAND

Houston To Denver,
Columbia FC-39291
THE JUDDS

The Judds - Wynonna &
Naomi, RCA/Curb
MHL1-8515

JOHN CONLEE

In My Eyes, MCA 5434
THE STATLER
BROTHERS

Today, Mercury
812-184-1

DAVID ALLAN COE

Just Divorced, Columbia
FC-39269 CBS

HANK WILLIAMS
IR. @

Hank Williams Jr.'s
Lreatest Hits
Elektra/Curb 60193

MARK GRAY
Magic Columbia
B6C-39143

HANK WILLIAMS,
JR

Man Of Steel
Warner/Curb 23924

GEORGE JONES
You've Stili Got A Place
in MgOHeart Epic

THE BELLAMY

BROTHERS
Restless, MCA/
Curb 5489

CONWAY TWITTY
By Heart, Warner Bros
2%078

THE KENDALLS

Movin' Train, Mercury
812-779-1

REBA McENTIRE
%%tsk Little Love MCA

BARBARA
MANDRELL
Clean Cut. MCA 5474
MEL TILLIS

New Patches, MCA 5472 MCA
DON WILLIAMS

The Best of Don Williams
Vol.3 MCA MCA 5465
MICHAEL MARTIN
MURPHEY

The Heart Never Lies
Liberty LT-51150

JIM GLASER
The Man In The Muiaror.
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EDDIE RABBITT
Greatest Mits - Volume
Il Warner Bros. 23925
JANIE FRICKE
Love Lies Columbia
FC-38730

JOHN ANDERSON
Eye Of A Hurricane,
Warner Bros. 25099

JULIO IGLESIAS
Julio, Columbia FC-38640 CBS

JOHN CONLEE
John Conlee’s Greatest
Hits, MCA 5406

B.J. THOMAS
Shining, Columbia
FC-39337 CBS
MOE BANDY &
JOE STAMPLEY

The Good O Boys-Alive
& well Columbia
FC-39426

WILLIE NELSON A
Always On My Mind,
Columbta FC 37951
ALABAMA A

The Closer You Get RCA
AHL-1-4663 RCA
NITTY GRITTY
DIRT BAND
Plain Dirt Fashion
Warner Bros. 25113

SHELLY WEST
Red Hot. Viva 23983

EDDY RAVEN

| Could Use Another
You, RCA AHL-1-5040
MERLE HAGGARD
AND WILLIE
NELSON @
Poncho And Lefty, Epic
FE 37958 CBS
KATHY MATTEA

Kathy Mattea, Mercury
818-560-1 POL
JOHNNY LEE

Til The Bars Burn Down
Warner Bros. 25056
WILLIE NELSON A
Stardust. Columbia

JC 35305 CBS
SOUNDTRACK
Rhinestone, RCA
ABL1-5032
DEBORAH ALLEN
Cheat The Night, RCA
MHL1-8514 RCA
RONNIE
MCDOWELL
Willing, Epic FE-39329
TOM JONES
Don't Let Our Dreams
Die Young, Mercury
814-448-1 POL

MCGUFFEY LANE
Day By Day, Atlantic
America 90155

THE WHITES
Forever You MCA
MCA5490

THE WRIGHT

BROTHERS

Easy Street, Mercury
818-654-1 POL
CHARLY McCLAIN

The Woman In Me, Epic
FE-38979 CBS
LOUISE
MANDRELL

I'm Not Through Loving
You Yet, RCA
AHL-1-5015

GENE WATSON
Little By Little, MCA
5440

WEA
CBS

WEA

MCA

CBS

CBS

WEA

WEA

WEA

RCA

CBS

WEA

MCA

(RCA)

MCA

SYLVIA
Surprise, RCA AHL1-4960 RCA
KAREN BROOKS

Hearts Of Fire, Warner
Bros. 1-25051 WEA

BOXCAR WILLIE
Not The Man | Used To

Be, Main Street MS-9309 MCA |

KENNY ROGERS
Duets With Kim Carnes,
Sheena Easton, Dottie
West, Liberty LO-51154
VINCE GILL

Turn Me Loose, RCA

CAP

MHL-1.8517 RCA E

EMMYLOU HARRIS
White Shoes. Warner
Bros. 23961

MERLE HAGGARD
That's The Way Love
Goes, Epic FE-38815
WILLIE NELSON A
Greatest Hits, Columbia
KC 237542

JOHN ANDERSON

All The People Are

Talkin' Warner Bros

23912 WEA
ALABAMA A

Mountain Music, RCA
AHL1-4229 RCA
RAY CHARLES

Do | Ever Cross Your

Mind, Columbia FC-38930 CBS
LEON EVERETTE

Doin’ What | Feef. RCA
Bt 14514

WEA

CBS

Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by triangle).

Country

Lionel Richie’s Reach Extending To Nashville

By KIP KIRBY

NASHVILLE — Lionel Richie’s
newest release, “Stuck On You,” is
turning out to be prophetic. Already
proving its popularity on the pop,
black and adult contemporary
charts, the single is now making a
surprisingly strong debut in country,
and may be glueing a whole new set
of fans onto Richie’s music.

“I haven't heard one negative reac-
tion,” says music director Cathy
Martindale of Nashville’s WSM. The
station aired the single on one of its
evening ‘“Make It Or Break It” lis-
tener call-in segments and got over-
whelming response from a largely
young, female demographic, Martin-
dale says.

Motown, Richie’s label, actually
got some country airplay with the
Commodores’ 1979 single “Sail On,”
which featured Richie. And the label
admits it probably could have done
well with Richie’s last hit, “Hello,” if
it had organized its promotion sooner
for country radio.

“We began getting positive feed-
back from country radio on ‘Hello’,”
acknowledges Don Wright, Mo-
town’'s director of promotion. “We
heard that stations were saying that if
Motown would get behind Lionel, he
could have country airplay. We real-
ize we were too late with ‘Hello.” This
time, we aren't going to leave our

promotion team stranded.”

Through its Nashville division,
MCA, which distributes Motown,
suggested the addition of four inde-
pendent country promotion people to
supplement Motown’s own seven-
person regional staff. The label is also
servicing Richie’s current album,
“Can't Slow Down,” to country ra-
dio along with “*Stuck On You.” And
in markets where the singer is tour-
ing, tickets for all radio formats are
being offered to programmers.

Most unexpected may be the diver-
sity of country stations which have
jumped on the single. They range
from more traditional outlets such as
KIKK Houston and KEBC Oklaho-
ma City to contemporary and cross-
over stations such as WPLO Atlanta
and WDLW Boston.

Many listeners already identify
with the ex-Commodore through his
success with Kenny Rogers—includ-
ing the No. 1 single “Lady”—and
like his sound. In the Southeast, his
following is especially strong, since
he was raised in Tuskogee, Ala., and
the Commodores spent a lot of time
in that area.

In addition, Richie’s mainstream
appeal apparently transcends format
restrictions. “‘It’s a great country rec-
ord,” asserts programmer Rhubarb
Jones of WLWI Montgomery, Ala.
“If Conway or T.G. or Ronnie Mc-
Dowell had it out, I think every

Record Crowd At Jamboree

2,000 and 2,500 people were accredit-
ed to the backstage area. This year,
there were 283 media and about 325
sponsors similarly accredited.

Even performers were awarded
bracelets only for the day of their
performance, Criswell explains, be-
cause last year some of them threw
their IDs to people in the crowd after
their concerts were over.

Criswell says his Jamboree staff
was evenly divided between men and
women, “not only for equality but be-
cause I feel women can do a better
job. Most of the trouble comes from
men, and with women handling the
problems, you don’t have that macho
confrontation.”

Ye Olde Country Club of Wheel-
ing was in charge of food services for
the crowd. It was the first time the
firm had handled such an enormous
account, says food chief Don Book.
Previous Jamborees had used Food
Services International of Ft. Lauder-
dale. Jamboree officials said the
switch was made both to help the lo-
cal economy and to allow more time
for planning.

The Jamboree will split the after-
costs profits with Ye Olde Country
Club 50/50. Book estimates that his
company fed about 25,000 during the
two days of concerts, using three
large tents for food and two for sell-
ing beer and ice.

country station would be on it. Coun-
try radio is going to have to be more
open-minded if we're going to com-
pete in our markets. This is the kind
of record you can do it with.”

Fans don’t seem particularly be-
mused by the presence of Richie on
country radio, despite the fact that
older listeners may not be acquainted
with the Commodores. “Some people
call in and ask for ‘the record by that
Richie feller’,” laughs Jones, “but
they all seem to enjoy hearing it.”

WWNC, the top-rated station in
Asheville, N.C., has shifted “Stuck
On You” into medium rotation al-
ready. Operations manager/music
director Wiley Carpenter says the
record “really lights up the phones
for us.”

“We've been very frank with our
audience,” he emphasizes. “We tell
‘em on the air that Richie is a pop
artist and was a member of the Com-
modores. They don’t seem to care.”

Motown’s last flirtation with coun-
try radio came last fall, when Jose
Feliciano’s “Let’s Find Each Other
Tonight™ spent seven weeks on the
Billboard country singles chart.
Could Feliciano and Richie signify a
deepening Motown interest in
country?

“Motown has a definite interest in
country music,” says senior vice
president and operations director
Skip Miller, though he hedges when
asked about the possibility of another
Motown country label to follow up
its Melodyland success in 1974 with
T.G. Sheppard’s No. 1 debut hit,
“Devil In The Bottle.”

Miller also declines to speculate on
the likelihood of a Nashville Motown
office should the label make another
foray into country. But he does con-
firm that the label is actively screen-
ing country tapes through its a&r
department.

For the moment, Motown says it’s
satisfied to concentrate on breaking
Richie country—which would seem
fair enough. After all, the singer has
been a card-carrying member of the
Country Music Assn. since 1979.
And just recently, he donated one of
his costumes to the Country Music
Wax Museum in Nashville during a
sold-out concert appearance.

® Continued from page 50
being prejudiced on the side of pop/
country. He writes, I do not think
much of people passing pop music off
as country and doing it successfully,
moving to the top of your charts . . .
Anybody with ears can truly tell the
difference between country and pop

. It seems you champion the efforts
of those involved with country pop
(a/k/a Adult Contemporary), while
you seem to forget those that built
the industry with all that ‘twang.” "

Well, okay, you caught us red-
handed. Maybe we do like pop/coun-
try music and think that if Lionel
Richie puts out a great-sounding re-
cord that fits the format, country ra-
dio should play it. We confess we're
guilty here of liberal views on play-
lists. On the other hand, we also ap-
plaud the efforts of John Conlee and
George Jones and Ray Charles and
Skaggs and all the others who give
country a richer dimension by doing
things their way.

It’s not that we've forgotten those

For The Record

In last week’s story on the Willie
Nelson Fourth of July Picnic in Aus-
tin, Tex. (Billboard, July 21), the
event was incorrectly listed as Nel-
son’s 12th festival. The picnic was
Nelson’s ninth in 12 years. ~
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Nashville Scene

who built the industry with all that
twang, Mr. Taylor; it’s just that we
feel there’s room for so much more,
pop/country included. Twang may
have gotten us where we came
from—but do we have to go back
there now?

The second letter didn’t actually
come across our desk. Actually, it ap-
peared last week, in print for all the
world to see, in Billboard’s Letters
column. We were thrilled when we
read it; it’s not every day we get
members of a major rock band ad-
mitting they read our column.

The letter was from Eric Bloom of
Blue Oyster Cult. He was irritated
because after we did a number on
Dolly Parton and *‘Rhinestone” for
abusing the image of country music
and its fans, we turned around and
insinuated that a particular rock vid-
eo director must have found working
with Michael Martin Murphey *a
breeze” after the likes of the Plim-
souls, Wall Of Voodoo, the Ra-
mones—and, uh, Blue Oyster Cult.
Bloom thought we were taking a
cheap shot at the attitudes of rock
bands.

We apologize for clumsy phrasing,
and any inadvertent snubbing of Blue
Oyster Cult. What we had intended
to convey was that after working in
the complex world of rock video, do-

ing something in country would have
to seem much easier. A group such as
Blue Opyster Cult, for example,
couldn’t compete on MTV with a ba-
sic clip, because rock videos have be-
come unbelievably sophisticated.
There are limitless computer-gener-
ated animation .tricks, technical ef-
fects and optical illusions used in
rock videos that just don’t exist yet in
country.

The “breeze” Scene was refernng
to was for the project itself rather
than the groups involved. It is true,
we admit, that we have been told by
promoters who work in both rock
and country—and by directors and
producers and managers as well—
that working with country acts is a
lot more enjoyable because country
stars tend to have fewer special de-
mands, fewer clauses in their riders,
fewer hassles on the road. We don’t
want to comment on that here; we
wouldn’t know in the first place.

But our “Rhinestone” column and
subsequent mention of video director
Francis Delia was never meant to be
a putdown of rock groups. It was in-
stead meant to reflect the yawning
chasm that still exists between rock
and country video productions, and
their techniques. Sorry for the confu-
sion. (So, Eric, will you continue
reading us?)
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Christian Artists; We Want Qur MTV

By BOB DARDEN

Not many contemporary Christian
artists have been featured on MTV
since the popular cable service began
a couple of years ago. But that hasn’t
kept most religious labels from trying
anyway.

Outside of a group called Jerusa-
lem, only Christian artists who re-
cord for secular labels (Bob Dylan,
Donna Summer and others) or
groups with Christian members
(Kansas, Kajagoogoo, the Call, U2,
the Alarm and others) have popped
up on Music Television.

That all could change shortly. Sev-
eral labels have gone into the video
business in a big way. Word Records,
for instance, now has dozens of artist
videos available, featuring fine,
imaginative work from such acts as
the 77s, Amy Grant, Mylon LeFevre,
Randy Stonehill, Russ Taff, Benny
Hester, Leslie Phillips and Michael
W. Smith.

The July issue of Contemporary
Christian magazine reports that Le-
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Title Label & Number
(Dist. Label)

Weeks an Charl

Last Week

WYNTON MARSALIS
Think Of One_ Columbia
FC 38641

EARL KLUGH

Wishful Thinking, Capitol
ST-12323

SPYRO GYRA

Access All Areas. MCA 2-6893
MILES DAVIS

Decoy, Columbia FC 38991
LEE RITENOUR

Banded Together, Elektra
60358-1

PAT METHENY
Rejoicing, ECM 25004-1
(Warner Bros.)

PATRICE RUSHEN
Now Elektra 60360-1
THE CRUSADERS
Ghetto Blaster MCA 5429
HERBIE HANCOCK
Future Shock, Columbia
FC 38814

STANLEY CLARKE
Time Exposure Epic FE 38688
STEPS AHEAD

Modern Times Musician
60351-1 (Elektra)
GEORGE HOWARD
Steppin’ Out, TBA TB 201
(Palo Alto)
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34 LINDA RONSTADT A

What's New, Asylum 60260

(Etektra)

DAVE GRUSIN

Night-Lines, GRP A-1006

KENNY G

G Force Arista AL8-8192

GEORGE WINSTON

Autumn, Windham Hill C-1012

BRANFORD MARSALIS

Scenes In The City Columbia

FC 38951

JEFF LORBER

In The Heat Of The Night,

Arista AL8-8025

21 19|27 PIECES OF A DREAM
Imagine This, Elektra 60270

(22) 40| 3 TIK
Jammin' In Manhattan,

Polydor 821605-1Y-1

(Polygram)

MANHATTAN TRANSFER

Bodies And Souls, Atlantic

80104-1

ANDREAS

VOLLENWEIDER

Caverna Magica CBS

FM 37827

25 |25 (108  GEORGE WINSTON
Winter Into Spring, Windham
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Jarreau_Warner Bros. 1-23801
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photocopying, recording, or otherwise, without

Fevre’s “Stranger To Danger” is a
strong candidate to get picked up by
some of the secular video outlets.
Stonehill’s videos get high marks as
well.

Word has also put together a free
90-minute “Word Video Sampler,”
which includes clips and interviews.
Another Word video, *“Echoes,” fea-
tures more clips, with narration by
Kenny Marks.

Sparrow Records has a major com-
mitment to video. The same CCM ar-
ticle says that Steve Taylor’s “Melt-
down” could cross over into secular
airplay. “Meltdown” was filmed in
Hollywood’s famed Wax Museum,
with editing done by Millie Paul, who
handled similar chores on “Making
Michael Jackson’s ‘Thriller.” ”

Sparrow senior vice president Bill
Hearn says his company has released
a 30-minute video called “Pro Vid
II” for in-store use, including clips
from Debby Boone, Phil Driscoll,
Steve Fry and Koinonia, as well as
Taylor’s “Meltdown” and Sheila
Walsh’s ‘“Mystery,” which has had

&
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ARTIST
Title, Labet & Number
(Dist Label)

MICHAEL FRANKS
Passionfruit, Warner Bros
1-23962

TANIA MARIA

Love Explosion Concord
Picante CJP-230

LEE RITENOUR

On The Line, Musician 60310-1
(Elektra)

ANDREAS
VOLLENWEIDER

Behind The Gardens-Behind
The Wall-Under The Tree, CBS
FM 37793 |
PAT METHENY GROUP
Travels, ECM 23791-1 (Warner
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100 Hearts, George Wein
Collection GW 3001
WEATHER REPORT
Domino Theory, Columbia
FC 39147

SHADOWFAX
Shadowdance Windham Hill
WH-1029 (A&M)
JEAN-LUC PONTY
Individual Choice, Atlantic

VARIOUS ARTISTS
Playboy Jazz Festival,
Musician 60298-1 (Elektra) |
SHADOWFAX
Shadowfax, Windham Hill
WH 1022 (A&M)
VARIOUS ARTISTS
That's The Way | Feel-A
Tribute To Thelonious Monk,

| AZM sP-6600
EAST COAST OFFERING

. East Coast Offering, MCA 5494
COUNT BASIE
Basic Basie, Verve/MPS

‘ Series 821291-1 (PolyGram)
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35 32 48

Y
-
B

4 | 32 WILL ACKERMAN

Past Light, Windham Hili
WH-1028 (A&M)

VARIOUS ARTISTS

An Evening With Windham Hill
Live, Windham Hill C-1026
(A&M)

MAKOTO

Makoto, Qwest 25111-1
(Warner Bros.)

PAT METHENY GROUP
Offramp, ECM ECM-1-1216
(Warner Bros.)

MICHAEL HEDGES

Aerial Boundaries, Windham
Hill WH-1032 (A&M)
TANIA MARIA

Comgownh Me_Concord Jazz
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47 OSCAR PETERSON
Travelin' On, Verve/MPS
Series 821663-1 (PolyGram)
13 JAMES NEWTON
Luella Gramavision GR-8304
(Polygram}

48
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49 (43 5 TOMMY FLANAGAN
Thelonica, Enja 4060
(Polygram)

50 |33 11 CARLA BLEY

Heavy Heart, WATT/ECM
1-25003 (Warner Bros.)
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some secular play.

Other labels are just as active. De-
Garmo & Key have just completed
two videos with director Marius
Penczner, who did ZZ Top’s award-
winning “‘Legs.” The first one, enti-
tled “666,” will be aimed at secular
outlets. The other, “Alleluia, Christ
Is Coming,” was premiered at the
Benson booth at the Christian Book-
sellers’ Convention.

Benson also has “The Gaithers:
‘Because He Lives,”” “Sandi Patti
Live,” “Truth In Concert” and other
videos available commercially.

Things are expanding at such a
pace, in fact, that the National Chris-
tian Network (currently seen in 49
states, Southern Canada and North-
ern Mexico) has started its own new
music video program, “Testify! Tes-
tify!,” to spotlight black gospel art-
ists. Also in the works is ‘“‘Praise
Song,” which is open to all Christian
formats.

“ Sheila Walsh

One artist, contemporary black
gospel singer Tony Comer, has even

‘.. taken matters into his own hands by

forming Vidcom Enterprises Inc.
Comer and his group Crosswind were
1981 Grammy nominees for their de-
but Word album. Comer now con-
centrates on producing Christian mu-

Steve Taylor

sic videos.

How far can Christian videos go?
Radio station WLIX in New York
says that Amy Grant’s “Circle Of
Love” was featured in the “Canned
Film Festival” to collect food for
needy families. More than 700 cans
of food were donated.

JAZZ

Blue Notes

Greenwich Village In Festival News

By SAM SUTHERLAND
and PETER KEEPNEWS

Festivals continue to be in the jazz
news this summer, as they are every
summer. The latest announcement
concerns the third annual Greenwich
Village Jazz Festival, set for Aug.
24-Sept. 3.

The festival, which will again be
sponsored by Dewar’s White Label,
will focus on the nightclubs in the
general vicinity of New York’s
Greenwich Village, with participat-
ing club owners offering a special fes-
tival pass that admits the bearer to
the first and second sets at 50% off
and the last set for free—a substantial
deal in New York, where cover
charges tend to be on the steep side.
The only participating artist who has
been announced so far is Benny Car-
ter, who will front an all-star orches-
tra at a free Washington Square Park
concert kicking off the festival on
Aug. 24.

Other festival news, it should go
without saying, involves George
Wein, the man who got the whole
jazz festival ball rolling 30 summers
ago in Newport, R.I. Wein is back in
Newport under the sponsorship of
Japanese audio/video manufacturer
JVC, and the lineup has been set for
his Aug. 18-19 bash there, with Diz-
zy Gillespie, Miles Davis, Ray

Charles, Stan Getz, Dave Brubeck
and B.B. King among the attractions.

Wein is also the man behind the
upcoming Pittsburgh Jazz Festival,
to be held at various locations there

. bought, rented,
hired, whatever you need, |
we'll tell the world in

Call Jeff Serrette today
—(800) 223-7524 (NY
residents dial 212-
764-7388),

Aug. 27-Sept. 3. A slew of familiar
names are on tap for the Steel City
event, among them Sarah Vaughan,
Lionel Hampton, George Shearing
and Earl Klugh. Also promised are
several free concerts showcasing lo-
cal artists, although the lineup for
those shows is not yet set.

One of the few festivals in which
Wein does not have a hand is the
W.C. Handy Music Festival, planned
for Aug. 5-11 in Florence, Ala,
where the man sometimes called “the
father of the blues” was born. Alber-
ta Hunter and the Dukes of Dixie-
land are the big names set for this
one. i

* K K

Also noted: Pianist Jay McShann
and veteran blues vocalist Jimmy
Witherspoon will reunite onstage at
Bimbo’s in San Francisco Sunday
(29) for an afternoon show produced
by Sharlene Hirsch Enterprises in
association with Herbie Herbert’s
Nightmare Inc. and radio station
KJAZ. McShann, one of the last sur-
viving Kansas City legends, worked
with Witherspoon after moving to
Los Angeles following World War II.
Witherspoon remained with

McShann’s band from 1945148-;‘1'&:5-

cording sides for Aladdint ind Mercu-
ry. The Bimbo’s date will be the sing-
er’s first live pairing with McShann
in the Bay Area in 39 years. Tickets

will be $14.50, available at BASS out-
lets . . . The Workshop Jazz Ensem-
ble, formed in 1983 by the Founda-
tion For New American Music,
makes its public debut at Los Ange-
les’ Greek Theatre when the New
American Orchestra appears there,
July 30-Aug. 1. The ensemble is an
outgrowth of the Foundation-funded
Studio Workshop Institute, created
to train qualified players drawn pri-
marily from minority communities.
Bill Green will conduct the 15-piece
band for those first shows, expected
to draw from Duke Ellington
...Palo Alto Records has an-
nounced the winners of the Bill Ev-
ans Jazz Piano Scholarships, co-
sponsored by the label and Keyboard
magazine. Ron Ward of Berkeley and
John Seppala of Allston, Mass., each
receive $1,000, while Kevin Zoernig
of Santa Fe and Mark Lebrun of Dal-
las get $500. Scholarship money was
provided by Keyboard and by sales
of the Palo Alto album *“Bill Evans—
A Tribute,” featuring solo perfor-
mances by 14 pianists. .. George
Russell recently received the Jazz
Master’s Award from the Afro-
American Historical & Cultural Mu-
seum in Philadelphia. The award was
presented in conjunction with two
sold-out performances at the muse-
um by the celebrated composer/ar-
ranger and his Living Time Orches-
tra, and also happened to coincide
with his 61st birthday, June 23.
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Karajan, Berlin Philh ic Still Feudi e
arajan, Berlin Philharmonic Still Feuding Qssica S.
a T
By JIM SAMPSON
B
The 18-month-long series of disagreements between out reconciliation.
Herbert von Karajan and the Berlin Phitharmonic has en- Meanwhile, the record companies are making other
tered a summer pause without reconciliation. The orches- provisions, although both concede they are pretty much
tra’s July 1 ultimatum for a clarification from the conduc- at the disposal of Karajan. Says one label executive: “Ka-
tor passed almost without notice. rajan tells us what he wants to do, and when he’s got the TITLE, Artist, Label & Number
EMI/Angel and Deutsche Grammophon, the record dates we tend to fall in line.” HAYDN HUMMEL 'L, MOZART: Trumps
companies whose “joint exclusive contract™ with Karajan Asked about DG's legal bond to Karajan and the Ber- M bipnia mic Orch
and the orchestra ran out last September, are hoping for a lin Philharmonic, spokesman Chris Alder says: “The con- _ W 37848
solution which will allow continuation of the commercial- tractual situation is not clear,” although he adds that DG 2 2 40 STRAUSS: Four Last Songs
ly potent pairing. But both have made their most recent still has a contract with the conductor, supplemented by lessye Norman (Masur), Philips 6514 322
Karajan recordings with the Viepna Phi‘lharmonifz, ar!d specific deals for individual recorfiing projects. 3 4 | 97 | BACH: Goldberg Variations
neither has scheduled new sessions with Karajan in The new Karajan *‘Rosenkavalier,” now set for an Au- | Glenn Gould, CBS IM 37779
Berlin. gust launch worldwide, was done with the Vienna Phil- [ . Suite For Cello and Jazz Piano Trio
| Sirvlse"?ﬁ;ectil;'el)t' takin% over lt;l;Ber}:infbatog frtom fthe :larm(énitc, }zlxs wbaes the Vesr}clii “Requiem," for f\‘avhichhnolre- 4 7 191 gghtzuﬁomt%aorca% ?waggosgzz —
ate Wilhelm Furtwaengler in , chief conductor-for- ease date has been set. Showpiece excerpts from the last . !
life Karajan has led the Philharmonic in over 300 albums, Karajan/Berlin Philharmonic New Year’s concert will be § | 31 | 19 | PACHELBEL: Canon/FASCH: Trumpet Concerto
. . . . . . S . Paillard Chamber Orch., RCA AGL1 5211
not including reissues. From 1972-83, the conductor and issued this fall, as will Respighi tone poems recorded in ,
orchestra recorded almost exclusively with each other. Berlin. And the conductor's approval of possible fall re- 6 |11 | 1" BEETH'(&VEFE: Cello’SAona(t:aBsS#Ms 31& .':) R
Since 1982, the orchestra has been bound exclusively to lease of the new Karajan/Berlin Philharmonic Beethoven J; YortMe; Eriants) i ke
Karajan’s own Telemondial company for film and televi- symphony cycle is expected. 7 16 | 40 | J. S. BACH: Unaccompanied Cello Suites
sion production. With Lorin Maazel, DG has completed its Rachmani- Yo-Yo Ma, CBS M/W I3M 37867
In late 1982, the first signs of trouble in orchestral para- noff symphony cycle in Berlin, but otherwise the firm has B COME TO THE FAIR
dise became public when Karajan tried to fill the principal no material in the can with either Karajan or the Berlin | Te Kanawa, Angel DS 38097
clarinet chair with young Sabine Meygr, against the or- Philharmonic. Therg ha_s bee:n speculation here that Maa- 9 6 23 HANDEL: Water Music
chestra’s will. Several months of bickering were followed zel, currently guesting in Pittsburgh but without a firm English Concert (Pinnock), DGG Archiv 410 525
by a compromise, but the fight flared up again in April conducting job since leaving the Vienna State Opera earli- .
. . . . . . . . 10 3 | 247 | PACHELBEL: Kanon
when Karajan Bull'ed out of;n EflMll\:iecordlnngf}Yl‘;ldll' s er It?:;year, could take over the Berlin Philharmonic. Paillard Chamber Orchestra, RCA FRL 1-5468
Fgur Seasqns with Anne-Sophie Mutter and the Berlin ) t is happens, DG v_vould maintain a strong presence 1 13 11 BEETHOVEN: Piano Concertos
Phitharmonic. in Berlin. Without Karajan, though, DG has said it would i ini
. . . : h . Brendel (Levine), Philips 411 189
Telemondial wanted to film the work, but pay less than be less active with the Berlin Philharmonic.
the full rate to the 120-man aggregation for a work requir- Three EMI artists have recorded recently with the Ber- 12 5 " ;o"‘(TRAIT O(FZB'gRI\:IzLEe'r(v‘};‘rﬁsw?QZO8
ing 24 musicians. The orchestra balked, so Karajan and lin Philharmonic: Riccardo Muti (Handel's “Water Mu- ¢ Ranawa,
his production company switched to the Vienna Philhar- sic”), Seiji Ozawa (Tchaikovsky showpieces) and Klaus 13 m MAMMA
monic, carrying Mutter and EMI with them. Tennstedt (Dvorak’s “New World Symphony”). EMI’s Pavarotti, London 411 959
Then Karajan pulled out of the traditional Berlin Phil- London-based European classical coordinator Peter Al- 14 [ 10 | 11 VERDI: Arias
harmonic Whitsun concert in Salzburg, conducting the ward also points to a complete Karajan/Berlin Philhar- Domingo, DG 2543 528
Vienna Philharmonic instead at the same festival. Follow- monic “Flying Dutchman,” due this fall. 15 | 19 | 47 | NOCTURNE
ing the forced resignation of the Berlin Philharmonic’s But Alward declines to give any further details about James Galway, RCA ARL1-4810
manager, a .Karajz.m ally, the 29-.year filliance seemed EMI. activities with Karajan. “We just want good music- 16 | 8 11 BRAHMS: Piano Concerto #2
doomed to dissolution, although neither side has yet ruled making,” he says. Ashkenazy (Haitink), London 410 199
. 17 9 19 MAHLER: Symphony #9
L ATI N | Chicago Symphony (Solti), London LDR 72012
18 | 20 | 447 | JEAN-PIERRE RAMPAL & CLAUDE BOLLING: Suite for Flute &
Jazz Piano,
| CBS Masterworks M 33233
» uy - 19 | 37 | 70 CANTELOUBE: Songs of the Auvergne
Miami’s Sound Is Getting Around | evidand Sttt
20 | CEEEEd BRAHMS: German Requiem
By ENRIQUE FERNANDEZ * Kk K }’uerto Ric?n salsa §inger Lalo R(’)- Chicago Symphony (Levine), RCA ARC 2-5002
driguez has signed with New York’s 21 | 24 | 27 | DVORAK: Symphony No. 8 (“New World")
) ) Promoter Ralph Mercado is stag- Top 'I‘?n Hits Records, p{esnde,d over Chicago Symphony Orch.(Solti) London 410 116
Los Angeles, Detroit, Philadel- ing his ninth New York Salsa Festi- by Anibal Torres. Rodriguez’s first 22 WAGNER: Orchestral Highlights From The Ring
phia, New Orleans—they all have a val at Madison Square Garden from  LP for TTH promises to use a lush Vienna Philharmonic (Solti), London LDR 71112
“sound.” So does Miami. And, as Aug. 30-Sept. 3. The event, spon- orchestration . . . Brazilian rockers e
L : . 23 BRAHMS/SCHOENBERG: Piano Quartet
should bc.expected, the Miami sound sored by Coca-Cola, will celebrate  Rita Lee & Roberto, a husband-and- BaltimOre/ Symphony (Commissiona), Vox Cum Laude VCL
has a Latin base. the 20th anniversary of the fabled wife team, are the authors and sing- 90066
Don’t .expect salfa; that’s Ne\y salsa record meany Fania, with ap- ers of “Baila Conmigo,” the theme 24 | 33 | 15 BERLIOZ: Symphonie Fantastique
York Latin. .But. don’t go too far, ei- pearances by Celia Cruz, Johnny Pa- song of a popular telenovela broad- Chicago Symphony Orch. (Abbado), DG 410 895
ther. The Miami sound was pioneer- checo, Ismael Miranda, Pete El Con- cast in the US. on the SIN VIVALDI: Doubi Concerti
ed by Cuban-Americans, like Carlos de Rodriguez, Adaiberto Santiago, network . . . The NetSpan network 25 m Aca dem); Ofméai% t oMn:retinl-ln-Th e-Fields (Marriner), Philips
Oliva and Willy Chirino, who fused Ismael Quintana, Tito Puente, Eddie Julio Iglesias concert has been re- 6514379 i
Cuban beats, from which salsa Palmieri, Willie Colon, Ray Barretto  broadcast on Los Angeles” KSCI-TV.
springs, to other Latin pop rhythms and Larry Harlow. Puerto Rico’s La The Venezuelan salsa group Los 26/t 23 || MOsaRY ORERAFARIAS
. : . . Popp (Slatkin), Angel DS 38023
and, of course, North American Sonora Poncena will also be featured. Guacos has signed with t}_le Sonogra- co = S, e
rock/ré&b. o fica label. The group enjoyed a big 27 3 & 2 Mi:l:-::;g' 5rchak(’l'\1l|arrei;:;r‘;, Agpaﬂat':)slagsmpglng
Some successful Miami sound A h K hit last year with the topical song ’ ity
bands, like Hansel & Raul, have a “Adios a Miami,” which commented 28 | 25 3 gﬁt““EST _HI;_StOF .lz)ZfON Y. (Kapp), CBS MX 34544
i g ibili ioning i ilharmonia Virtuosi Y. (Kapp),
:Ll;ocr;lges ch;:::nga }t:ase v;fllth some |])0;3 San Antonio’s Hispanic State Fair on‘the xmpqs&blhty of vacationing in . pp
: perhaps the most eclec this past weekend featured di that U.S. city when the Venezuelan 29 | 18 | 11 PUCCINI: La Rondine
tic is the band that carries the name artisrs from both Si:’ of (hrecb(:)r dlng currency was devalued . .. Discos Te Kanawa, Domingo (Maazel), CBS Masterworks I2M 37852
of the movement, Miami Sound Ma- notably Geraldo R:‘ Le” ;ler. CBS has signed the Dominican mer- 30 12 3 THE COPLAND ALBUM
chine. MSM, as the group is often manas Huerta, Davldyel:‘e 080, ‘f:: engue group El Gran Compress New York Philh. (Bernstein), CBS MGT 38519 (Cassette Only)
called, fuses salsa with Brazilian sam- YR04O, .. . Flora Purim’s sister Yana Purim [ :
. ) lentina Leyva, Felipe Arriaga and - . : i 31 | CrrET THOMAS: Hamlet
:a, Latin pop ballads and American Los Alegres de Teran, all from CBS: an RCA artist, \ylll perform in Wasth- Milnes, Sutheriand (Bonynge), London 410 184
a?zeﬁ?:“l:;' few weeks, MSM’s tune La Banda de Recodo from RCA, and ;\r,;gton, l})l.C. Lifb e\zeek e Yolgndltaf 32 | 32 | 15 | MOZART: Piano Concertos #'s 9 & 11
“ . 2 un Luchs Villa from Ariola. Stateside (139 MBS Eraitd 8 50 B3 @ Bilson, Gardiner, English Baroque Soloists, DGG Archiv 410 905
Dr. Beat” has placed in Billboard’s regional labels featured such artist shows at the New York club Ochen- . .
dance charts. The cut comes from the asgi,o P ave's e;lur J.s ue art{,s S tas...Susy Leman is recording her 33 |28 | 3 raz"?/:r??"ﬂégﬂ'/gbmNON" (Various works),
group’s “A Toda Maquina” album ' i‘o“'s‘".“’s' d“i‘; 'l'!“e“"'N 8 second LP for the TH label, pro- usicl, Phtlips
on Discos CBS. torios of Dina. Roberto Puliey Lae  duced by Tino Geiser . . . Peru’s Fe- 34 | 14 | 3 | PACHELBEL: Canon/ALBINONI: Adagio
Miami Sound Machine just played (P98 0 PR3 OO M o 0 ria de Lima will feature Ruben ' (Various Artists), CBS MY 38482
three sold-out concerts in Puerto ey — Los Musicales,  Bladesy Los Seis del Solar, Cheo Fe- 35 |CEEEEP | EINE KLEINE BIERMUSIK
Rico, two at the 2,500-capacity Bel- Klicll;illel-e(’;ar(;m:{':)cbel;s ysHoI:SlSc:uecse, liciano and Celia Cruz. The artists | Berlin Philharmonic Brass Ensemble, Angel DS 38070
las Art'es and one at a 4,800.—(5apac1ty and Cuatitos Cantu of Hacienda- are booked by Ralph Mercado Man- 36 | 27 3 RODRIGO: Concierto De Aranjuez
venue in Mayaguez. In addition, the Jorge Alejandro v La P 4 Ch ’ agement . .. Jose Luis Rodriguez Wiiliams, Philharmonia Orch. (Fremaux), CBS IM 37848
group was featured at the Miss Uni- g J y az an en will travel to Milan next month to re- b ; i
' . P cho Lopez from Joey; Sangre Joven . | 37 | 22 3 LISZT: Music For Two Pianos
verse pageant in Miami. Tropi e O cord his next album for CBS. .. The Labeque Sisters, Angel DS 38059
. . g ropical from Via; Tony Lopez and . o PR g
Discos CBS cldims the group is El Carateca de la Cumbia f DLB: Spanish film “Skyline,” recently re- MAHLER: Symohony #4
getting good reports from record arateca ce 'a t-umpia from ’ leased in the U.S., has a soundtrack 38 | CmE HLEB: Sympiony :
N Renovacion 83 from TH: and E} " : Te Kanawa, Chicago Symphony Orch. (Solti), London 410 188
1 3
pools around the country and is en- Gr Mas and Joe Posada i by Manzanita ... Lisette has fin- | i
joying airplay in non-Latin stations 0 up:) Sol f an C o¢ Tosada y e ished her latest CBS album . . . Pla- 39 | i EACHMANINOFESP“'W Concerto #3
in Boston, Chicago, Baltimore, Phila- uinto Sol from Cara. cido Domingo plans to release anoth- gouros, Angel DS 38105
delphia, Washington and Los er album of Spanish-language 40 | 17 | 27 | VIVALDI GALA
Angeles. * Kk K material. Isaac Stern, CBS M/W M 38982 .
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New Life For Alive Enterprises

Revamped Management Arm Keys Music Emphasis

By SAM SUTHERLAND

LOS ANGELES—A fter diversify-
ing into video and films in recent
years, Shep Gordon’s Alive Enter-
prises is poised to arrive full circle via
new projects in the mainstream rock
and AOR fields that first established
the multimedia company more than a
decade ago. Central to the company’s
current game plan is a revamped
management division now compris-
ing both an East Coast arm and a re-
cently realigned office here, headed
by veteran manager Gary Borman

The company’s early leap into ca-
ble and home video production in the
late *70s, and, more recently, its fea-
ture film partnership with Chris
Blackwell’'s Island empire, Island
Alive, eclipsed Alive’s original pre-
mise as a music management compa-
ny. Recent years have found the mu-
sic roster reoriented toward pop acts,
with an existing core including Ted-
dy Pendergrass augmented by the ad-
dition of Luther Vandross, Mtume
and the System.

“Although Alive is obviously ac-
tive in the video and film ends, we’re
also forging ahead in the music man-
agement end,” explains Borman, who
operated his own management com-
pany prior to linking up with
Gordon.

Now partnered as Alive’s key
management executive here, Borman

notes as well that the company has
reversed an earlier swing toward a
more formal consolidation of its dif-
ferent divisions.

Accordingly, a single office com-
plex on Melrose Ave., which housed
the separate music, video and theatri-
cal wings in the late *70s, has been
abandoned in favor of separate of-
fices. The Island-Alive distribution
wing and the video arm share Sunset
Strip space in Alive’s “offical” West
Coast address, but Borman actually
runs the music operation here from
Gordon’s hilltop residence in Bene-
dict Canyon.

Borman argues that the more com-
pact and flexible arrangement cur-
rently used stems from Alive’s inten-
tion to remain a selective company in
all areas. “At this point, we don’t
need to control the talent outright to
be involved anymore,” he says.
“We’re secure enough in our position
that if we come up with an idea, we’ll
put it together without worrying
about whether someone can take it
from us.”

Within the music management
field, the East Coast wing directed by
Daniel Marcus and Ed Straight over-
sees the careers of Pendergrasss,
Vandross, Mtume, the System and
the newest client there, producer/en-
gineer E.T. Thorngren, now building
his cachet as a dance market mixer

‘BREATHER’ FROM EARTH, WIND & FIRE

into a broader pop-oriented produc-
tion career.

Borman serves as principal liaison
between Alive and British songwrit-
ing/performing team Difford & Til-
brook, African star King Sunny Ade,
country-pop stylist Michael Martin
Murphey, soul-pop Wwriter/vocalist
David Lasley, and Gordon’s first cli-
ent, Alice Coper.

Borman also manages Yellowjack-

.ets, a fusion ensemble he brought

with him from his earlier company,
and his office oversees work with
producer Joe Chicarelli, one of a
group of Alive clients (together with
the System and Thorngren) which
represents a de facto producer roster.

Both Gordon and Borman stress
certain constants in the overall Alive
strategy, chief among them a concern
for transforming conventional tours
and video products into “events.”
Borman offers Difford & Tilbrook,
the former leaders of the defunct
Squeeze, as a current example.

To build the pair’s new album
identity, launched on their current
A&M album, the blueprint calls for a
seven-city tour starting Monday (23)
and ending in mid-August (Bill-
board, June 9). The tour sidesteps
major concert venues to focus on
multiple-night runs at key clubs like
the Ritz in New York and the Palace
here.

Maurice White Resolves To Solo

By PAUL GREIN

LOS ANGELES—People have
been urging Maurice White to record
a solo album for several years, but he
says he only made up his mind to do
it last New Year’s Eve. In fact, it was
one of his New Year’s resolutions.

“I’ve been thinking about it for the
last three years in the back of my
mind,” White says. ‘At the begin-
ning of this year I suddenly had this
feeling: You’ve got to go with some
of the new music you’re hearing in
your head, something different than
you’ve been doing all this time.”

Why couldn’t he just do that
through the format of Earth, Wind &
Fire? “The group has an identifiable
sound,” White says. I don’t want to
impose my music on the band. Just to

- experiment with a lot of the same

guys that I've been playing with for
the last 10 years wouldn’t be
appropriate.”

It’s no secret that Earth, Wind &

Fire’s sales have been declining in the
past couple of years. The group’s
“Powerlight” album in 1982 fell
short of platinum, and last year’s
“Electric Universe” failed to go gold.

White acknowledges that “the
commercial awareness of the band
has taken a dive,” but he insists: *'I
don’t think the band became stag-
nant. I think maybe there was a lull
in communications because some of
the material in the last couple of al-
bums wasn’t straightforward enough
for a lot of the public to understand
where it was coming from.

“Also, radio right now is not as
creative as it used to be. Radio is a lot
more commercially-oriented, even
FM. FM is damned near as commer-
cial as AM, which doesn’t leave a
lot of room for creative experimen-
tation.”

White plans to start recording his
solo album next month, for release
early next year. It is due to be pro-
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duced in part by Trevor Horn, with
White also overseeing some songs
with Robbie Buchanan.

White says he’s been monitoring
Lionel Richie’s flourishing solo ca-
reer since “‘Endless Love” three years
ago. “At first I watched it and said,
‘Wow, that’s real good for him.” But I
never thought in terms of myself. In
the beginning I was more interested
in staying in record production.”

Over the years, White has pro-
duced albums by Deniece Williams,
Jennifer Holliday, the Emotions and
Ramsey Lewis, in addition to Earth,
Wind & Fire. He recently finished
producing four tracks for Barbra
Streisand’s next album. White wrote
a couple of the songs himself, and
commissioned friends to write the
others.

As for the group that dominated
black pop throughout the mid and
late *70s, White says: ‘“There will be
future Earth, Wind & Fire albums,
but I feel that it’s time I take a
breather and do something different.
I'm on a level of rediscovery right

SOUNDS OF SUPERSTITION—Eddie Van Halen joins the Jacksons during
their Friday the 13th Dallas date. (Photo: Vinnie Zutfante, Starfile)

Mottola Champions Rise
Of New ‘New York Sound’

By KIM FREEMAN

NEW YORK — Tommy Mottola,
head of the 10-year-old management
firm Champion Entertainment, attri-
butes his company’s success to *‘cre-
ative career packaging.” Champion’s
top clients are Daryl Hall & John
Oates, August Darnell (alias Kid
Creole) and producer Arthur Baker.

Using Dary] Hall as an example of
company strategy, Mottola cites the
artist’s recent duet with Elvis Costel-
lo on “Only Flame In Town” and his
co-production with Arthur Baker on
Diana Ross’ forthcoming ‘“‘Swept
Away.” Both projects were intended
to introduce Hall to new audiences.

Mottola says he intends to contin-
ue coupling artists in the pursuit of
multi-market success. In addition, he
calls Hall & Oates’ forthcoming tour
unprecedented in its use of MTV as
the exclusive promoter.

Aiming to book multiple nights in
each city of the seven-month tour
with “every seat filled,” Mottola re-
cruited Pontiac to sponsor the tour
(Billboard, July 21). Having ar-
ranged the deal himself, Mottola says
he simply plugged Hall & QOates into
Pontiac’s desire to project a ‘“‘cool,
hip” image for its first sports car, the
Fiero.

According to Mottola, Champion
is currently directing its energies to-
wards developing the *“New York
sound,” a “homogeneous blend of
*50s doo-wop, contemporary dance
beat, and street style” as he describes
it. He notes that Hall & Oates, Baker
and Darnell were recently featured in
a Metromedia spotlight on the genre.

Following the acclaim Baker re-

ceived for his 12-inch remixes for
Bruce Springsteen, Cyndi Lauper
and the Cars, Mottola sees him as a
key force in making the New York
sound “the music of this decade.”

Not content to confine its activities
to the States, Mottola says Champion
is piercing the international market.
Darnell is currently Champion’s big-
gest artist overseas, getting renewed
fame as producer and star of the Gra-
nada TV musical “Dopplegang” in
Europe. Mottola plans to release the
show here via a yet-undisclosed cable
outlet. Meanwhile, Darnell has just
finished producing the Coconuts’
forthcoming EMI America album
and is now working on his own proj-
ect for CBS International.

Developing projects on the Cham-
pion roster include Elektra’s Tina B.
(whose debut is being produced by
Baker) and Xavion, MCA’s Secret
Hearts and a production arrange-
ment with Mirage Records president
Jerry Greenberg. Mottola is also ne-
gotiating to produce the film ‘“‘Con-
scious Place” with Hugh Hudson, di-
rector of “Chariots Of Fire” and
“Graystoke.”

Mottola is assisted in Champion
Entertainment by vice presidents Jeb
Brian and Randy Hoffman.
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LAURA BRANIGAN

Tennessee Performing Arts Center,
Nashville
Tickets: §16, $14

Few artists other than superstars can sup-
port a $16 ticket price on their own. The steep
admission, coupled with the absence of an
opening act, was undoubtedly a factor in the
half-full house that turned out to see Branigan
July 13 at the 2,400-seat Andrew Jackson Hall.

It's a shame the attendance was mediocre,
because Branigan is an electrifying rock vocal-
ist who combines wit and humor in her engag-
ing stage personality. Branigan suffers from
the odd paradox of having had four top 20 sin-
gles without having created an indelible public
identity. Audiences don't yet associate her
name and face with the records.

Branigan's 75-minute performance here at
least cleared up any misconception that her
voice is a studio contrivance engineered in the
control room. She sings like Mount Vesuvius
exploding hot lava; even at top volume, she
erupts full force, never wavering or thinning her
notes, never resorting to falsetto. Lesser vocal-
ists would go hoarse after one performance
Irying to duplicate her.

Branigan onstage is at once commanding
and vulnerable. She works hard without ap-
pearing to—sometimes flashing an amused
Irish grin and asking the audience, "How'm |
doing?" At times she stalks the stage like a
lusty lioness, prowling through the jungle beat
of “Imagination,” whipping up into overdrive
for "Gloria,”" shifting sadly down to a haunting
"Te Amo." But at other times she can sit quiet-
ly at the piano with only synthesizer strings as
accompaniment and offer a heartbreaking ren-
dition of ““Will You Still Love Me Tomorrow."

Branigan was ably supported by a six-piece
band (Brian Becvar, Carlos Casarez, Ritchie
Fontana, Jimmy Betringer, Steve York and Vir-
gil Weber) who had no problem matching her
vocal TNT. So well did everyone work as an
ensemble that it wasn't until midway through
the show that one noticed there was no stage
set and no special lighting to highlight the
performance.

If Branigan's buildup on the road has been
slow, word of mouth ought fo take care of that
by the end of this tour. She's an artist who de-
livers exactly what she promises—a rarity in
this day of superior studio wizardry—and she
deserves 1o be playing to capacity audiences.

KIP KIRBY

RONNIE MILSAP
MERLE HAGGARD
RICKY SCAGGS

Convention Center Arena,
San Antonio
Tickets: 812, $10

The multi-city Marlboro  Country  Tour
stopped June 15 in the Alamo City, where a
nearly packed house was treated to the full
concert production of these three headtiners.

Closing act Ronnie Milsap covered his im-
pressive string of hits through various med-
leys. He also included covers of outside songs
from Beethoven to Berry, along with Buddy
Holly, Elvis Presley and Jerry Lee Lewis clas-
sics, and his version of the Stray Cats' “Rock

Talent In Action

This Town."

Milsap’s Vegas-styled show places heavy
emphasis on visuals. Milsap was one of the
first country entertainers to use smokebombs,
and he currently makes use of the black-and-
white video to his “Stranger In My House.” On
the down side, Milsap continues to make the
same old jokes about his blindness. While
those jokes may have once been disarming,
they now seem unnecessary and old-hat.

The middie act on the bill was Merle Hag-
gard, who devoted 15 minutes of his set o old-
time fiddle tunes, including "'Orange Blossom
Special,” “Maiden’s Prayer,” "Bill Cheatham™
and "Soppin’ The Gravy.” The jam featured
band members Jimmy Belkin and Tiny Moore.

Haggard's nine-member band, the Strang-
ers, also features new member Freddie Pow-
ers, a guitarist/singer who recently played on
the road with Willie Nelson. Haggard is a seri-
ous performer and bandleader, and never al-
lowed gimmicks or unnecessary fanfare 1o
overshadow the music.

The show was opened by Ricky Skaggs,
who prompled screams from the audience as
soon as he picked up his fiddle. Now minus his
original lead guitar player, Skaggs is handling
those duties himself, as well as his usual man-
dolin and acoustic guitar work. Other musical
changes include the addition of keyboardist
Gary Smith.

Skaggs' show utilized video screens and
music video segments to the fullest. He fea-
tured recent footage of wife Sharon White and
their newborn daughter Molly Kate, to whom
he dedicated his song *‘l Wouldn't Change You
If1 Could.” KATY BEE

FACE TO FACE

The Ritz, New York
Tickets: $11

Boston-based Face To Face made an ener-
getic if not technically polished New York de-
but here July 14. The five-person rock/dance
band was musically sound and well received
by the crowd, but needs more practice before
its live show achieves the audience interaction
its name implies.

The group performed songs from its self-ti-
tied EMI America debut album, including the hit
single *'10-9-8." The most popular songs in-
cluded "“Don't Talk Like That,” on which lead
vocalist Laurie Sargent used a husky, almost
speaking voice reminiscent of Kim Carnes, and
the surprisingly melodic rap of "Under The
Gun."” Fans expecting to hear hits from the
““Streets Of Fire" soundtrack, on which Face
To Face performed, were disappointed.

Technical problems marred the overall per-
formance. Sargent had trouble competing with
the instrumentals, while the softer vocal contri-
bution of guitarist Angelo was virtually ob-
scured. In addition, the spotlights used to sil-
houette the band blinded those sitting in the
balcony.

The two-year-old band's inexperience also
showed. While Sargent's powerful voice never
faltered, she appeared uncomfortable in her at-
tempts to establish a rapport with the audi-
ence. Drummer William Beard, bassist John
Ryder and guitarist/keyboardist Stuart Kimball
all gave a light edge to the music, but were 100
wrapped up in their playing to reach the audi-
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ence, even during wetl-executed solos.
Despite these shortcomings, Face To Face
remains a band to keep an eye on. A littie more
experience and experimentation should make
them a strong performing ensemble.
LINDA FRIDY

SIOUXSIE & THE BANSHEES

Beacon Theater, New York
Tickets: $13.50, $12.50

Siouxsie & the Banshees, in various incarna-
tions starting with Sid Vicious and Marco Pir-
oni, have been touring and recording for eight
years, and have achieved remarkable critical
and poputar success in Europe. Their current
U.S. tour, the first in three years, coincides
with Geffen's release of the album "Hyaena.”

While the-album is a surprisingly slick studio
offering, the band's live show is still searing
punk, relentless in its attempt to subvert a vari-
ety of musical influences and ideas. The July
13 performance drew a very devoted, decided-
ly downtown crowd 1o the uptown theatre.
From the time Siouxsie and her cohorts took
the stage to the prerecorded intro of “Dazzle,
the audience was on its feet and on the seats,
cheering.

Siouxsie's voice is the distinctive center to
the Banshees' sound. Like Nina Hagen, she in-
corporates the chanteuse, the shrieker and the
straight-from-the-qut belter in her persona. But
Siouxsie is far from lighthearted in her ap-
proach, pitting her often haunting melodic vo-
cal lines against thrashing guitar and pounding
tom-toms. When she adds outright screaming
atthe climax of some songs, the effect is fright-
ening and nearly overwhelming. The band's
psychedelic cover of “Dear Prudence,” the
single from the new album, would have been a
welcome, soothing note in the show, but it was
not performed.

With such a powerful fronter, the band of
Banshees is destined to be overshadowed.
The guitar/bass/drum lineup provided ade-
quate aural support, but litle visual relief.
Siouxsie's staging, which consisted mainly of
her moving across the front of the stage to flap
her arms at the audience, and simple white
spotlighting, was likewise uninspired. It is the
singer's voice and conviction that rivet her
fans, and the 75-minute show offered a main-
line dose of it.

As the show closed with bassist Steve Se-
verin tuning down his instrument to produce
loud feedback, fans protested the band's exit
and Siouxsie’s terse "“good night,” the ringing
in their ears 1o be their only comfort.

KATHY GILLIS
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Boxscore

The following are among the top concert grosses nationwide reported through the survey week. Included are
act(s), gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of

sellouts and dates(s).

Among the top concert grosses through July 17.

THE JACKSONS—$3,564,090, 118,803, $30, Stadium Management
Corp., Texas Stadium, Irving, Tex., three sellouts, July 13-15.

VAN HALEN, THE VELCROS—$653,967, 49,516, $13.50, Pace Con-
certs/Beaver Prods., Reunion Arena; Dallas, three seliouts, July 14-16.
VAN HALEN, THE VELCROS—$573,127, 42,391, $13.75, Pace Con-
certs/Beaver Prods./Jack Boyle, The Summit, Houston, three sellouts,
July 10-12.

VAN HALEN, THE VELCROS—$370,300, 30,XXX, $12.50, Sunshine
Promotions, Market Square Arena, Indianapolis, sellout, July 5-6.

ROD STEWART, JEFF BECK—$368,617 ($460,772 Canadian),
27,761 (28,000), $17.50 & $15.50, Perryscope Prods./Brimstone
Prods., The Saddledome, Calgary, Aiberta, July 12-13.

THE GRATEFUL DEAD—$357,000, 25,500, $14, Bill Graham Pre-
sents, Greek Theatre, Berkeley, Calif., three sellouts, July 13-15.
BUDWEISER SUPERFEST: MAZE, GAP BAND, BAR-KAYS, ASHFORD &
SIMPSON, O'JAYS, ONE WAY—$303,494, 20,241 (25,000), $16.50
& $14.50, Al Haymon Prods., City Park Stadium, New Orleans, July 8.
ALABAMA, JUICE NEWTON—$235,895, 17,276 (18,400), $15.50,
Keith Fowler Promotions, Capitol Centre, Landover, Md., July 2.
WILLIAMS & REE—$208,000, 12,800, $16.75 & $15.75, In-House,
Front Row Theatre, Cleveland, four setiouts, July 7-8.

LIONEL RICHIE, TINA TURNER—$205,242, 13,959, $16 & $13.50,
Avalon Attractions, San Diego (Calif.) Sports Arena, sellout, July 15.
HUEY LEWIS & THE NEWS, DR. GONZ0—$200,072, 18,991, $12 &
$10, In-House, Blossom Music Center, Cuyahaga Falls, Ohio, sellout, July
16.

JULY 3 JAM: CAMEO, EXPERIENCE UNLIMITED, RARE ESSENCE,
CHUCK BROWN & THE SOUL SEARCHERS, GRANDMASTER MELLE
MEL—$193,368, 16,114 (18,500), $12, Poppalots/Dimensions
Unitd., Capital Centre, Landover, Md., July 3.

JULIO IGLESIAS, MICHAEL DAVIS—$187,209, 10,714 (12,604,
$17.75, Pace Concerts, The Summit, Houston, July 14.

ROD STEWART, JEFF BECK—$151,303 ($189,129 Canadian),
11,417 (11,500), $17.50 & $16.50, Perryscope Prods./Brimstone
Prods., Northlands Coliseum, Edmonton, Alberta, July 14.

ROD STEWART, JEFF BECK—$149,107 ($186,384 Canadian),
10,599 (11,000), $18.50 & $17.50, Perryscope Prods., PNE Colise-
um, Vancouver, B.C., July 10.

VAN HALEN, THE VELCROS—$124,562, 10,000, $12.50, Cellar Door
Concerts, Dane County Memorial Coliseum, Madison, Wisc., sellout, July
3.

JULIO IGLESIAS, MICHAEL DAVIS—$123,200, 7,156 (9,816),
$17.50, Pace Concerts, Convention Center Arena, Dallas, July 15.
JUDAS PRIEST, KICK AXE—$123,075, 9,846, $12.50, Beach Club
Concerts, Lakeland (Fla.) Civic Center, sellout, July 3.

RUSH, PAT TRAVERS—$121,175, 9,694 (10,500), $12.50, Sunshine
Promotions, Market Square Arena, Indianapolis, July 3.

HUEY LEWIS & THE NEWS, DR. GONZ0—$114,701, 9,318, $12.50 &
$10.50, Sunshine Promotions, indiana Sports & Music Center, Indianap-
olis, sellout, July 12.

HUEY LEWIS & THE NEWS, DR. GONZO—$111,113, 9,662, $11.50,
Sunshine Promotions, Memorial Coliseum, Fort Wayne, Ind., sellout, July
11.

LEE GREENWOOD—$109,080, 9,038 (16,676), $14.50 & $11, Pine
Knob Music Corp., Pine Knob Music Theater, Clarkston, Mich., July 6.
LIONEL RICHIE, TINA TURNER—$106,433, 11,885, $15 & $13.50,
Avalon Attractions/Screen Gems, Portland (Ore.) Coliseum, sellout, July
28.

AMY GRANT, MICHAEL W. SMITH, GARY CHAPMAN—$102,057,
8,357 (8,500), $13.50 & $12.50, Terry Garland Prods., Red Rocks
Amphitheatre, Denver, July 14.

HUEY LEWIS & THE NEWS, DR. GONZ0—$90,392, 7,693 (13,410),
$11.75 & $10.75, Sunshine Promotions, Rupp Arena, Lexington, Ky.,
July 15.

HUEY LEWIS & THE NEWS, DR. GONZ0O—$98,843, 8,103 (8,703),
$12.50 & $11.50, Sunshine Promotions, Mesker Music Hall, Evansville,
Ind., July 13.

HUEY LEWIS & THE NEWS, DR. GONZ0O—$81,739, 6,543 (9,393),
$12.50 & $11.50, Jam Prods., Metro Center, Rockford, iil, July 9.
JUDAS PRIEST, KICK AXE—$79,838, 6,748 (10,532), $12.50, Con-
temporary Prods., Kiel Auditorium, St. Louis, July 14,

PEABO BRYSON, JENNIFER HOLLIDAY—$75,758, 6,392, $13.75 &
$12.75, In-House, Front Row Theatre, Cleveland, two seliouts, July 16.
JUDAS PRIEST, KICK AXE—$72,207, 6,039 (9,900), $12.50 &
$11.50, Sound Seventy Prods., Nashville Municipal Auditorium, July 7.
CAMEO, O'BRYAN—$71,819, 6,280 (9,500), $12.75 & $11.75, In-
House, Front Row Theatre, Cleveland, three shows, one sellout, June 23-
24.

HUEY LEWIS & THE NEWS, DR. GONZ0O—$71,166, 4,908, $14.50,
Mid-South Concerts, Mud island Amphitheatre, Memphis, sellout, July
14.

WAYLON JENNINGS, JESSE COLTER—$63,590, 5,065 (6,392),
$13.75 & $12.75, In-House, Front Row Theatre, Cleveland, two shows,
one sellout, June 30.

JOE JACKSON, JANE SIBERRY—$59,929 ($74,912 Canadian),
4,610 (5,000), $16.25, Concert Prods. International, The Bandshell,
Toronto, Canada, June 18.

JUDAS PRIEST, KICK AXE—$59,843, 5,513 (15,000), $11.50 &
$10.50, Sunshine Promotions, Market Square Arena, Indianapolis, July
10.

JIMMY BUFFETT, KEITH SYKES—$55,361, 4,886, $13.50, Mid-South
concerts, Mud Island Amphitheatre, Memphis, seliout, July 11.

Copyrighted and compiled by Amusement Business. a Billboard Publications, Inc. publication. Box-
scores are compiled every Tuesday. If you wish to file your concert report, please calt Louise Zepp in
Nashville at (615) 748-8129; Ancil Davis in New York at (212) 764-7314; Linda Deckard in Los
Angeles at (213) 859-5338; or Melinda Newman in Chicago at (312) 236-2085.
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Dance Trax

By BRIAN CHIN

Singles, from all over the map: It’s not hard to predict an instant sell-in for the
Jacksons’ “State Of Shock™ 12-inch, on Epic; despite widespread disagreement
on this cut, this version deserves a listen. It’s longer by a good vocal break that
happens just where the single sags; there’s also an instrumental flip.

Jocelyn Brown’s club and black radio smash, “Somebody Else’s Guy,” is also
one of the more notable success stories this year. In its wake, the second and
third “new” cuts by her have been released on competing labels. Brown, of
course, did numerous lead and background vocal session jobs, and we suspect
there’s a wealth of material in the can with her lead. “Pickin’ Up Promises”
(Easy Street 12-inch) is an extremely strong production, with great jazzy back-
up singing; Brown’s performance is gutsy and full of spark, as she replays her
wounded-lover role. “So In Love,” credited to Raven featuring Joceyin Brown
(Silver Cloud 12-inch), presents her softer side, in a light, girl-group setting pro-
duced by Brown’s frequent colleague, Stan Lucas.

We also recommend searching out her essential older sides in what’s already a
substantial back catalog. There are two cuts sung by her on the first Change
album; numerous Salsoul singles by Inner Life”’; including an epic remake of
“Ain’t No Mountain High Enough” and the exultant *“Moment of My Life”’; the
tough-talking **Too Through’ by Bad Girls on BC; and her superhuman *“I'm
Caught Up,” also by Inner Life, on Prelude.

*x * %

Pop: Romeo Void’s “A Girl In Trouble (Is A Temporary Thing)” (415/Co-
lumbia) is quite a surprise: Commercial and rather expensive-sounding, it’s seri-
ous pop radio material as well as a natural for a group’s club cult. Francois
Kevorkian mixed, with Jay Mark . . . Cyndi Lauper’s “*She Bop™ (Portrait 12-
inch) is another radical Arthur Baker special, full of new, rhythmic crosscur-
rents . . . Bananarama’s year-old “Cruel Summer,” now surfacing on the pop
chart as a result of being prominently featured in the film “The Karate Kid,”
has been released on London 12-inch, finally; it’s every bit the charmer that
“Shy Boy” was.

Pop/rock: INXS’s “I Send A Message” (Atco 12-inch promo), redone in a
strong Nile Rodgers remix, is another deep groove of this chameleon group

. New Breed’s “Umsturz (Jetzt)” (Telefon 12-inch, through Personal) is of-
fered in two radically different versions mixed from the same track; one is indus-
trial-disco and the other rough hip-hop, and either could be a successor to *“Col-
lapsing New People.”

R&B: Patti Austin’s “Shoot The Moon” (Qwest 12-inch) is much improved
rhythmically in its new version, done by John “Jellybean” Benitez, who locates
the beat and magnifies it greatly . . . Midway’s “Set It Out” (Oh My! 12-inch)
bridges hip-hop and mainstream uptempo music; it was produced by Detroit’s
Bruce Nazarian and DJ Duane Bradley . . . Three Million’s *“I've Got The Hots
For You” (Cotillion 12-inch) combines the lean, mean soul approach of their
last single with a relaxing, jazzy piano hook; the mix, by John Morales and Ser-
gio Munzibai, weaves tracks in and out with some subtlety.

*x * %

Notes: Herbie Hancock’s new single, “Hardrock,” is scheduled to ship this
week on Columbia . . . We need to correct a recent credit; the 3V track on the
“Breakin’ ” album, “Heart Of The Beat,” is sung by Charlie Midnight and Gor-
don Grody, one of New York’s foremost session singers . . . Haircut 100 has de-
livered a surprisingly strong second post-Heyward album, bright and pop as
ever, though weightier in the best sense.

Talent

44 Cities On Elton John’s U.S./Canada Itinerary

LOS ANGELES—Elton John is
set to begin his first U.S. tour in more
than two years Aug. 17 in Tempe,
Ariz. The tour, in support of John’s
fourth Geffen album,
is slated to hit 44 cities
throughout the. U.S. and Canada.
Tour sponsor is Sasson Industries.

Hearts,”

“Breaking

The singer concluded a European
tour June 30 in front of 72,000 fans at
London’s Wembley Stadium.

The U.S. tour, which is slated to
conclude Nov. 3 at the Centrum in
Worcester, Mass., includes dates at
the Forum in Los Angeles, the Cow
Palace in San. Francisco, Reunion

Arena in Dallas, the Omni in Atlanta
and Madison Square Garden in New
York.

The “Breaking Hearts” album,
which contains the current hit single
*‘Sad Songs (Say So Much),” was re-
leased worldwide July 2.

DISCO/DANCE 12''—
U.S. & Imports

We have a complete Selection of all U.S. re-
leases and all import disco records. We also
export to foreign countries.

(WHOLESALE FOR STORES)
USA . Canada - Engiand - Germany
taly - France = Holland

Some of our brand new releases are:
U.S. & Canadian 12"
ABC's Of Love—WOW

Invistbie Love (remix)—tisa
We Like Ugly Women—Bobby and

Assassino—Amanda Lear Import LP’s
Hey Hey Guy—Ken Laslow

Follow Me—Bianca Bonelli Master Genws

Jimmy Goodies Return—Lazer Dance Electric Boogie
Scratch Moton—Triple Threat 3 Got To Have Your Love—Velvette ERC Energy LP
He's a Rebel—Holly Oas Break Me (remix)-—Charade Eartha Kitt
| Like Boys—Nadia Cassini Menergy—Sylvester Doctor Cat

Once Is Not Enough—Oh Romec
Pretty Boys—Elaine Charles
Letter From My Heart—St:
Guilty—Hot Line

Under The Covers—Alisha Bridges
1 Only Have Eyes For You—Bonnie

Breakout—Kelly Mane

Walch Out (remix)}—Doctor Cat
Lover—Wish Datamix
Prime Cuts (ERC mediey)
Invitation—Lite Force

Mix Energy

She Has A Way—Bobby O

Feel's Like I'm In Love—Kelly Marie
Hit And Run—Lolsatta Holloway
Lime Medlay-—Lime

La Bamba—Antonio Rodriguez
Break—Katmandu

Alien

Forman Sky High—Tammi Lee Hit And Run Lover—Carol Jiani
Dance Party—Blue Lazer The Beast In Me—Silence Two Let's Start To Dance—Bohannon
Eur opean 12" | Hear Thunder—Seventh Avenue Come And Get Your Love/Your
Goddess of Love—Sois De La Vie Love—Lime
Cocktail #2 (mediey) Babe, We're Gonna Love/You're My
Whatever | Do—Hazel Dean You Think You're A Man—/Divine Magician—Lime

Caught In The Act—Eriene Bentley

False Alarm (remix)—Marsha Raver
Maybe This Time—1984—Norma ! ! "

Plus many more
Edges—Kirlian Camera

You Ig:lgense
% 79 1 IMPORT O DISC RECORDS
- 855e CONKLIN ST. FARMINGDALE. NY 11735
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(8)| 10
17
11 | 1
(12)| 22
(13)] 23
20
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21
17 | 19
18 | 18
19 | 13
29
21 | 16
(22)| 31
(23)| 28
24 | 7
25 | 14
26 | 12
27 | 27
30
50
32
(31)| 54
(32) 35
(33)| 56
43
35 | 24
36 | 26
37 | a7
38 | 33
39 | 40

Weeks
On
Chart

12

12

.
TITLE(S), Artist, Label
DO RY—P i
er Bro 0228 5

BREAKIN'..THERE'S NO STOPPIN US-Ollie &
Jerry—(12 Inch) Polydor 8217081

THE GLAMOROUS LIFE-Sheila E.—(12 tnch)
Warner Bros. 25107

DON'T GO LOSE IT BABY-Hugh Masekela—
(12 Inch) Jive/Afrika JD1-9194

IN THE HEAT OF THE NIGHT—Klinte Jones—
(12 Inch) Oh My! OM 4009

CLOSE (TO THE EDIT)-Art Of Noise—(7 Inch)
Island 7-99754

CRASH GOES LOVE-Loleatta Holloway—(12
Inch) Streetwise SWRL 2230

BOYS DO FALL IN LOVE-Robin Gibb—(12
Inch) Mirage 0-96940

MY HEART'S DIVIDED-Shannon—(12 Inch)
Mirage/Atlantic 96937

YOUR LIFE-Konk—(12 Inch) Sleeping Bag
SLX009

| CAN DREAM ABOUT YOU-Dan Hartman-
(12 Inch) MCA 23502

99 1/2-Carol Lynn Towne-Polydor (12 Inch)
881-0091

DANCING IN THE DARK-Bruce Springsteen—
(12 Inch) Columbia 44-05028

YOU CAN'T GET WHAT YOU WANT-Joe
Jackson—(12 Inch) A&M 12098

IF THIS AIN'T LOVE-Jay Novelle (12 Inch)-
Emergency EMDS 6544

HIGH ENERGY-Evelyn Thomas—(12 Inch) TSR
Records TSR 833

DISSIDENTS-Thomas Dolby—(12 Inch) Capitol
V08594

DOCTOR! DOCTOR!-Thompson Twins—(7
Inch) Arista AS 19209

LEGS-Z Z Top—(7 Inch) Warner Bros.
WB-729272

SUCH A SHAME-Talk Talk—EMI-America (12
Inch) SPRO-9155

HURRICANE-Kim Carnes—(12 Inch) EMI-
America V7829-2

INFATUATION-Rod Stewart—(LP Cut) Warner
Bros. 25095

DR. BEAT-Miami Sound Machine—(12 Inch)
Epic 59-05023

BLACK STATIONS, WHITE STATIONS-
M-+M-(12 Inch) RCA PW13802

The Ghost In You/HEARTBEAT-Psychedelic
Furs—(12 tnch) Columbia 44-4984

ROMANCING THE STONE-Eddy Grant—(12
Inch) Portrait 4R9-04993

CARIBBEAN QUEEN (No More Love On The
Run)-Billy Ocean—(12 Inch) Jive/Arista
JD1-9215

THAT'S THE WAY | LIKE IT-Dead Or Alive—
(12 inch) Epic 49-05012

MUSIC IS THE ANSWER—-Colonel Abrams-(12
Inch) Streetwise 2235

TOUCH DANCE (EP)—Eurthymics—RCA
CPL1-5086

GHOSTBUSTERS-Ray Parker, Jr.—(7 Inch)
Arista AS1-9121

MY MALE CURIOSITY-Kid Creole &
Coconuts—(7 Inch) Atlantic 7-89664

STATE OF SHOCK-The Jacksons—(7 fnch)
Epic 3404-503

GUILTY-Hotline-(12 Inch) Memo 18

THE LEBANON-Human League—(12 Inch)
Virgin/A&M 12101

TAKE A CHANCE-Nuance featuring Vikki
Love—(12 Inch) 4th & Broadway BWAY-403

LOVELITE-0'Bryan—(12 Inch) Capitol 8583

1 DIDN'T MEAN TO TURN YOU ON-Cherelle—
(12 Inch) Tabu 429-05003

ONE STEP UP, TWO STEPS BACK-Betty
Wright—(12 Inch) Jamaica JR 9002

hi Last w(eJeks
wesk. | Wask | Chart | TITLE(S), Artist, Label
46 | 4 | BEAT STREET-Soundtrack—Atlantic 0-86943
41 [ 151 9 HURT-Reflex—(12 Inch) Capitol V-8588
58 | 2 | RELEASE YOURSELF-The Ateems—(12 Inch)
NIA NI-1241
59| 3 | TO THE BONE-Nona Hendryx—(12 Inch) RCA
PD-13829
NO FAVORS—Temper—(12 Inch) MCA 23506
45 | 45| 4 ZARAH-Nina Hagen—(12 tnch) Columbia
44-05010
46 | 38| 7 | YOU'RE THE BEST-The Emotions—(12 Inch)
Red Label RLDA-001
47 | 47 { 18 | JAM ON IT-Newcleus—(12 Inch) Sunnyview
SUN 411
48 | 48| 3 | ONE STEP AT A TIME-Linda McConneli—(12
inch) Atlantic 0-86946
49 | 49| 5 | DARLING DON'T LEAVE ME-Robert Gorl—
Elektra (12 Inch) 066963
50 |44 | 4 PEOPLE ARE PEOPLE-Depeche Mode—(12
Inch) Sire 20214
(51)/ 62| 2 | GET UP AND DANCE-Jasmin—(12 Inch)
VI 2016
(52)| 55| 2 | CROSS MY HEART-Parking Meter—(12 Inch)
Atlantic 0-86945
(53)| 57| 2 | WITH ALL MY LOVE-Barbara Roy~(12 tnch)
Ascot 105
64 | 3 | OUTRAGEOUS-Lakeside-Solar ED 4984
55 | 34| 11| FEELS SO REAL (WON'T LET GO)-Patrice
Rushen—(12 Inch) Elektra 0-66970
66| 2 BREATHLESS—Richard Burgess—(12 Inch)
Capito! V-8591
63| 2 | SHOOT THE MOON-Patti Austin-(12 Inch)
Qwest 20235
36| 6 | MY BEST FRIEND'S GIRLFRIEND-Marcus
Milter—(12 Inch) Warner Bros. 20217
61| 2 | DONT WANT YOU TO BE-Rama-(12 Inch)
Sugarscoop SS429
70| 3 | BODY HARMONY—J. Bird—(12 Inch) Warrior

HEREEE = BF

[=4]
N

gIole

NEW ENTRY

NEW ENTRY

69 | 69| 13
70 139} 9
|
71 161 3
72 (60| 6
73 | 52|12
74 | 53| 9
75 | 42 {12
76 | 65| 16
77 |67 | 8
78 | 68 | 14
79 [ 71|12
80 | 72 [ 16

YOU KEEP ME COMING BACK-The Brothers
Johnson—(12 Inch) A&M SP12102

JAMMIN’ IN MANHATTAN-Tyzik—(12 Inch)
PolyGram 8217951

EYES WITHOUT A FACE-Billy Idol—(7 Inch)
Chrysalis 42786

BABY DON'T BREAK YOUR BABY'S HEART-
Kashif-(7 Inch) Arista AS 19200

KEEP ON DANCING-Touch Of Class—(12
Inch) Atlantic 0-86937

NUCLEAR LOVE-Annie G.—(12 Inch) MCA

SHE BOP-Cyndi Lauper—(12 Inch) Portrait
4R 905011

DANCIBILITY-Apb—(12 Inch) Import

JUMP (FOR MY LOVE)-The Pointer Sisters—
(12 Inch) Planet/RCA 13781

RHYTHM OF THE STREET-Patti Austin—(12
Inch) Qwest 20222

LET'S MAKE LOVE TONIGHT-L'Amour
Featuring Krystal Davis—(12 Inch) Broccolli
Rabe 14-2050-12

AND DANCE/KICK IT-B. Preston—(12 Inch)
Megatone MT 124

TELL ME I'M NOT DREAMING (TO GOOD TO
BE TRUE)-Jermaine Jackson-(LP Cut)
Arista AL8-8203

STATE OF LOVE-Imagination—(12 Inch)
Elektra 66975

10,9,8,7-Armand Duchien-A&M 12099

SOMEBODY ELSE'S GUY-Jocelyn Brown—
Vinyl Dreams/Prelude VND-DO1

MICRO-KID-Level 42—(7 Inch) A&M 12091
BOP 'TIL | DROP-Larrice—Streetwise 2227
10-9-8-Face To Face—(12 Inch) Epic 49-04989

LAND OF HUNGER-The Earons—Island
0-96958

Compiled by the Music Popularity Chart Dept. of Billboard from a naticnwide club survey of the most requested dance songs.

* non-commercial 12-inch

() Bullets are awarded to these products demonstrating the greatest gains in audience response this week.
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Talent

S.F. Performers Give Unconventional Show

By JACK McDONOUGH

SAN FRANCISCO—The local
music community was the beneficia-
ry Monday night (16) of the grand
hoopla surrounding the Democratic
National Convention. Nearly 30 dif-
ferent bands and performers, includ-
ing Jefferson Starship, the Greg Kihn
Band, Sylvester and Tower Of Pow-
er, entertained a crowd in excess of
10,000 at the convention’s opening
night extravaganza, hosted by Cali-
fornia Assembly Speaker Willie
Brown.

All of the talent booking and pro-
gramming was done in a week’s time
on a $6,000 budget by David Rubin-
son & Friends, with Vincent Lynch
serving as frontline lieutenant. Said
Rubinson afterwards of the whirl-
wind programming effort: “This was
a total team effort. The city’s music
community rose up and made a mir-
acle happen.”

The highlight of the show was the
appearance of the Starship, now
without Paul Kantner, but augment-
ed by new keyboardist Peter Wolf

New On
The Charts

PUMPKIN

Despite the cute name, Pumpkin
isn’t one of those acts that just fell off
the truck yesterday. Since 1978, he
has been producing records for the
Enjoy label, where he handled hits
for the Treacherous Three, the Fear-
less Four and the Disco Four.

When the latter group moved to
Profile Records, Pumpkin went with
them and is now signed to the label as
both an artist and a producer. Aside
from making his own single, “King
Of The Beat,” Pumpkin produced
Dr. Jeckyll & Mr. Hyde's first suc-
cess, “Gettin’ Money.” As his second
single, “Here Comes The Beat,”
moves up to 57 on the black singles
chart, Pumpkin is making good on
both aspects of his contract.

Appearing on “Here Comes The
Beat™ are the Profile All Stars, a col-
lection of labelmates including Jeck-
yll & Hyde, the Fresh 3 M.C.’s and
Fly Ty-rone.

Pumpkin’s label contact is Cory
Robbins ar Profile Records, (212)
582-3555.

PUBLICITY

PRINTS

Lithographed On Heavy Gloss Stock

and a crisp backup vocal quartet. As
they worked through a 45-minute set
of both old and new material, Bobby
Corona of the local Keystone night-
club remarked on the irony of the

Starship headlining a Democratic
convention gala 16 years after the
original Jefferson Airplane’s rebel-
lious anthems helped set the anti-war
mood that dramatized the 1968

Democratic convention.

Notable attendees at the event in-
cluded former President Carter, who
cruised the scene for 20 minutes dur-
ing the Starship’s set with son Chip,
accompanied by Steve Stills, Ted
Kennedy, Coretta King and San
Francisco Mayor Dianne Feinstein

peared briefly on stage with Speaker
Brown at one point.

The affair was produced for Brown
by Wendy Linka. Dave Rickenbach
of FM Productions oversaw staging
and lighting, with McCune Sound of
San Francisco and Shubert of Los
Angeles handling the audio.

The New Music Seminar

AUGUST 6TH, 7TH, AND 8TH, 1984 AT THE NEW YORK HILTON

SUNDAY AUGUST Sth.

8:00 pm

Showcase at the Ritz

A&M artists DIFFORD &

TILLBROOK,

MONDAY AUGUST 6th.

10:30 am

Keynote Address by Trevor
Hom, ZTT Records

Ed Rosenbiatt_ Geffen Records.
Moderator

Lenny Waronker, Wamer 8ros

Robert Summer, RCA

Marty Scott, Jem Group

More to be announced

NEW VISUAL DIRECTIONS IN
MUSIC

Gale Sparrow, Wamner Amex/
MTV, Moderator

Jeft Stein, Naked Eye

Annabel Jankel, Cucumber

Beth B, B Movies

More to be announced

DJ’s and REMIXERS

Jerry Lembo, Chrysalis
Records, Moderator

John Benitez. Funhouse
Animal, Special Request

Ken Jason, Hot Mix 5
The Glove, Breakin'/Radio

Mark Kamins, Dancetena/
B'way & Fourth

Sergio Munzabai, WBLS

Wiliowbee, WLIR

Anita Sarko, Freelance

Murray Glias, Ritz, Peppermint
Lounge

ALTERNATIVE TALENT AND
BOOKING WORKSHOP

Ruth Poisky, Biind Dates/
Danceteria, Moderator

Frank Riley, Venture

Bobby Startup, The Eastside
Club

Vince Bannon, Ceremony

Cathi Cohn, | Beam/KUSF

Gary Tovar, Goiden Voice

Paui Boswell, The Agency/SST

Frank Roccto, Peppermint
Lounge/Night Gallery

Peter Wnght

3:00 pm-4:30 pm

PRESS

John Rockwell. N.Y. Times,
Moderator

Robert Chnstgau, Village Voice

Mike Dreese, Boston Rock

Andy Secher, Hit Parader

Robert Palmer. N.Y. Times

Ken Tucker, Phl. InQuirer

Wayne King, The Record

Guy Arnsten, llinois Entertainer

Nelson George, Billboard

Lisa Robinson, synd. columnist

Kurt Loder, Roling Stone

Merte Ginsberg. MTV, NY Talk

AOR PROMOTION: AOR Radio
and Record Companies, Too
Close or Not Close Enough?

Steve Feinstein, Radio and
Records, Moderator

Bob Bittens, WHCN

Mark Didia, WYSP

Chartie Kendall, WNEW-FM

Mike Harrison, KMET

8ill Bennett, Epic Records

Sean Coakley, Ansta Records

Marko Babineau, Geften

Beth Rosengard, Independent

NEW MUS |

STATE OF THE ARTISTS’
RECORDING CONTRALT:
A Mock Negotiation

Paul Schindier, Grubman
Indursky & Schindier/
Moderator

Michael Sukin, Berger Steingut

Bob Alexander, Streetwise
Records

Joseph F. Rascoft

Alan Molina, Famous Music

Russel Simmeons, Rush Mgmt

Dave Berman, Wamer Bros.

Lenny Petze, Epic

More t3 be announced

BLACK MUSIC MARKETING
AND PROMOTION

Winki Simms, Jack The
Rapper, Moderator

Herb Trawick, Solar

Mary Lu Badeaux, Warner
8ros.

Rowena Harris. Polygram

Ernie Singleton, MCA

Hank Caldwell, Atlantic

Ruben Rodnguez, Island

Bert Colemnan, Tommy Boy

Adam Levy, Beckett/Sunnyview

Vemnon Staughter. Columbia

5:00 pm

BREAK DANCE
EXHIBITION

Choreographed by Julie Fraad
with Kid Terrific, XTRO,
Magnificient Force, Body
Mechanic

9:00 pm

Showcase at Irving Plaza
featuring: DANSE SOCIETY

(Ansta)

THE SISTERS OF MERCY,
(WEA)

BILLY BRAGG, (GOY)

TUESDAY AUGUST
Tth.

10:30 am-12:00 pm

INDEPENDENT LABELS:
Fighting for a Larger Share

Steve Plotnicki, Profile
Records, Moderator

Joet Webber, UpRoar

Marty Thau, Acme Music

Monica Lynch, Tommy Boy
Records

Aaron Fuchs, Tuft City Records

Cathy Jacobson, Sireetwise
Records

Marvin Schiacter. Prelude
Records

Barry Kobnn, Important

Gary Davis, Rocshire Records

Bill Hine. Enigma Records

TALENT AND BOOKING

Jeft Rowland, ATI, Moderator

John Huie, F8I

Wayne Forte, ITG

Norby Waiters, NWA

John Scher, Monarch
Entertainment

Seth Hurwitz. IMP

Marty Diamond, Ritz

Brian Murphy, Avalon
Attractions

Gerry Ade

Robert Light, CAA

PUBLICITY

Raleigh Pinsky, The Raleigh
Group, Moderator

Sheila Eldridge, Orchid

Marilyn Laverty. Columbia
Records

Andy Schwartz

Bruce Kirkland. Second Vision

Ida Langsam, Public Eye
Janis Schact
Rob Patterson
Perry Cooper. Atlantic
MUSIC/FILM/VIDEO:
A Menage a Trois?
Jeft Frankiin. ATI
Danny Goldberg. Modern
Records/Paramount Pictures
More to be announced

1:30 pm-3:00 pm

ARTIST MANAGEMENT

Ron Goldstein, Island Records.
Moderator

Cift Bumstein, Def Leppard

Juhanna Kneppier, Nina Hagen

Roger Tnliing, Material

Dave Massey. Wang Chung

Paul McGuiness. U2

Bob Singerman, Singer Mgmt

RHYTHM RADHO: The
Progressive Altemative

Walt Love, Radio & Records,
Moderator

Scotty Andrews, V103

Joe “Butterball” Tamburo,
WDAS

Lynn Tolliver, WZAK

Graham Armstrong. WGCH

Brute Bailey, WILD

Sonny Taylor, WRKS

Jeft Wyatt, WUSL

INTERNATIONAL
MARKETING: Breaking
Artists Around the Word

Rod Buckie. Mute/Sonnet (UK)

Richard Ogden, Polydor {UK)

Jack Matsumura, CBS Sony
{Japan)

Ric Urmel, Megadisc. Holland

Michael Wynen. Vogue Disque,
France

Paul Moriey, ZTT

RETAIL AND DISTRIBUTION

Russ Solomon. Tower Records,
Moderator

Morris Levy, Strawberries

Barrie Bergman, Record Bar

Howard Rumack, Sunshine
Orstributor

John Satstone, MS Distributors

Bob Milter, Importo Disc

8ill Emerson. Big State
Drstributors

Daryl Sherman. Kemp Milis

3:30 pm-5:00 pm

A&R: Picking Them Up and
Turning Them Dawn

Micheal Leon. A&M, Moderator

Simon Potts, Arista Records
UK

Nancy Jeftries, A&M Records

Jerome Gaspar. Polydor
Records

Mike Rosenblatt. MCA Records

Cory Robbins, Profile Records

Carol Childs. Geften Records

Bruce Garfield. Capito! Records

TRADE ASSOCIATIONS

Adam White. Bdiboard.
Moderator

Mickey Granberg. NARM

George Ware. BMA

Duncan Hutchinson, ILC

Lisa Korona-Ebsworth, ILA

Jerry Richman. NAIRD

Jim Fishel. RIAA

More to be announced

SPECIALTY LABELS AND
DISTRIBUTION

Bruce Iglauer. Alligator
Records. Moderator

Michae! Rothschild. Landshide
Hecords

Josh Gret, Doiphin Records

Clay Pastemak. Action
Drstributor

Jonathon Ros2, Gramavision

Steve Bedreau, Greenworld

Doc Dread/Gary Himelfarb,

Ras/GZPZ Records

NIGHTCLUBBING AROUND
THE WORLD.

Rudolph, Danceterid.
Moderator

Ricardo Amaral, Club A/Club
278/Mippopatamus

Francesco Carboncini,
The Big Club

Dodi Bowers, 9:30 Ciub

Steve Mountain, Cornerstone
Management

More to be announced

5:30 pm

THE ARTISTS PANEL.

Lou Reed

Atnka Bambaata

Dary! Halt, Hail and Qates

Melle Mei

Fred Schneider B-52's

More panelists to be
announced

9:00 pm

Showcase at the Ritz featuring

ASWAD (Mango), GENERAL

PUBLIC, (IRS) and BLACK

FLAG (SST)

WEDNESDAY AUGUST
8th.

10:30 am-12:00 pm

VIDEQ PROGRAMMING: New
Access 1o the Audience.

Tony Seideman. Biliboard,
Moderator

Stephanie Shepherd,
Telegenics

Kevin Wendle, NY Hot Tracks

David Benjamin. Fni. Nite Video

8ill Speed, BET

Mitch Rowen, CVC

Hans Kruger, Ronny's Music
Show. Ger

Les Garland, MTV

Cynthia Friedland, ATl
Nightfiight

Steve Sukman. Private Eyes

More to be announced

THE FUTURE OF POP RADIO

Joel Denver, Radio &
Records, Moderator

Rick Peters, WHTT

Sonny Joe White. WXKS

Buck McWilliams, WZUU

Larry Berger, WPLJ

Jim Rising

Bruce Stevens, WBBQ

More to be announced

DANCE MUSIC MARKETING
AND PROMOTION

Steve Stoft, RCA Records

Brad LeBeau, Pro-Motion

Mike Wilkinson, importe 12/
Disco Net

Jeft Goid. A&M Records

Jerry Jarvis, Fionda Black
Record Pool

Alan Robinson, WARD

Dennis Wheeter, This Beat's
Working

WORLD PUBLISHING AND
SUB-PUBLISHING: An
Instructional Seminar.

Anne Munday, Chrysaiis Music

Jule Lipsius. Lip Services

Jay Cooper. Cooper. Epstein
Hurewitz

Mark London

More to be announced

CAN YOU AFFORD NOT TO BE AT THE

3:30 pm-5:00 pm

PRODUCERS

Gary Gersh, EMI Records,
Moderator

Rupert Hine

Conny Plank

Adrian Sherwood

Arthur Baker

Michaei Jonzun

Richard Burgess

Nile Rodgers

Trevor Hom, ZTT

Bob Clearmountain

ALBUM RADIO

Steve Smith, Album
Network, Moderator

Bob Kranes. WBCN

Dave Logan, KFOG

Alan Sneed, WKLS

Mike Harrison, KMET

Andy Denmar, The Source

CHARTING THE HITS

Rodney Burbeck, Music
Week, Moderator

Martin Feely, Bilboard

Ken Bames, Radio and
Records

ALTERNATE PERSPECTIVES:

Bob George, 110 Records.
Moderator

Terry Tolkin, Rockpool
Alterative Chart

Richard Braun, Bronze Records

Mr. Magic, WBLS

Rick Rubin, Deal-Jam Records,
Hose.

Jack Rabid. 8ig Takeover. Even
Worse, DJ

Stevo, Some Buzare

Same Berger, Homestead

Corey Rusk, Touch & Go
Records

Gerard Cosley, Confiict
Magaane

1:30 pm-3:00 pm

CROSS OVER PROMOTION:
Making the Mega-Hits.

Jerry Jatte, Polygram,
Moderator

Don lenner, Anista Records

Mike Bone, Elektra Records

Rick Stone. A&M Records

Walter Winnick, Epic Records

Daniel Glass, Chrysalis Records

Harold Childs, Potygram

NEW MUSIC RADIO

Robert Haber, CMI, Moderator

Mad Max_ 91X {San Diego)

Jane Davis, WRAS (Atlanta)

Dave Einstien, WHFS (Wash. DC)

Harry Levy WKSF

Micheat Plen, IRS

More to be announced

INTERNATIONAL LICENSING:
Profits and Pitfalls, A Mock
Negotiation

Kendall Minter, Moderator,

Fabrice Curtad, Barctay
Records

Michael Gudinsky. Mushroom
Recnrds (Austraiia)

Rick Dutka, Tommy Boy
Records

Peter Schoonhoven. The
Company of Two P(ijeters
(Hollana)

Robert Allen

Mike Lembo, Mike's
Management

More to be announced

A CASE STUDY IN
MARKETING

Ralph King. Record Bar.
Moderator

Joe Regis. Side One Marketing
Moderator

Jetf Ayeroff. Warner Bros

WORLD’S MOST IMPORTANT, PRODUCTIVE, AND EXCITING MUSIC BUSINESS MEETING?

EXPOSITION.
Showcase at the Ritz, TALK

TALK (EMY)

DAVE VAN TIEGHEM

Closing Party at Paradise
Garage, ROBERT GORL
{Elektra)

RUN DMC (Profile) and
DOMINATRIX {Uproar/
Street Wise)

PLANS FOR NMSS ARE FIRM WITH
OUR STROMGEST LINE-UP OF
SHOWCASES AND SPEAKERS
EVER! WAICH YOUR MAR FOR THE
NEW MUSIC SEMINAR UPDATE FOR
COMPLETE INFORMATION,

REMEMBER, REGISTER NOW TO
INSURE YOUR INCLUSION IN THE
NEW MUSIC SEMINAR DIRECTORY
LISTINGS, THE “"BIBLE" OF THIS
YEAR'S EVENT AND NEXT YEAR'S
MOST IMPORTANT INDUSTRY
REFERENCE SOURCE. The cut off
is July 15.

DONT FORGET. THIS YEAR'S CLUB
WEEKEND PACKASE IS THE BEST
WE'VE EVER HAD, AND [T IS FREE
TO ALL SEMINAR REGISTRANTS
WHO REGISTER BY JULY 20th
REGISTRATION AND CLUB WEEK-
END PACKAGES WILL BE AVAILA-
BLE AT THE NEW YORK HILTON
HOTEL ON FRIDAY, SATURDAY AND
SUNDAY BEFORE THE EVENT. Vist
CBG8's, Club Jomaica, Komikazee,
Night Gollery, Private Eyes, The Pyr-
amid, Limelight, and see perform-
ances by JASON AND THE
SCORCHERS, SILENT RUNNING,
and THE RED HOT CHILI PEPPERS
at the EMI SHOW on Saturday at
the Irving Plozo, CERTAIN GEN-
ERALS. HERE TODAY, AND FIGURES
ON THE BEACH Soturdoy ot Donce-
terig, 0s well 0s other artists at
these clubs and the Peppermint
Lounge on friday and Saturday
nights.

All regrstrants travelling o the Sem-
inar from the continenlol US con fly
Pon Am ot 35% of the requlor price
For the unrestricted fare call Pon
Am ot 1-800-327-8670 (in Florida
ol 1-800-432-2533) ond refer to
NMS FILE #14223!

DISCOUNT ROOMS ARE STILL
AVAILABLE AT THE HILTON FOR
SEMINAR REGISTRANTS. Call the
Hilton at 212-586- 7000 lo make
sure you can gef o room close to
this year's action

Don't forget to enquire about
stonds, advertising, and registro-
tion packoge insertions. Joel Web-
ber will be happy to help you, call
him at 212-255-7408. You can
make the Seminar work tor you!

This year's showcase arlists
include: Diftord and Tillbrook (A&M)
Danse Society (Arista), Sisters of
Mercy (Merciful/WEA),

Billy Bragg (Go),

Aswad (Mango), General Publiic
(IRS), Black Flag (SST). David Van
Tiegham (Warner Brothers), ond
Tolk Tolk (EMI).

59
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BLACK & WHITE 8x10’s Name é;.%;:enormev
500 - $55.00 1000 - 80.00 ComTEnE Tre ecueal el Syndicator
COLOR | Address Apt.or Suite Televrsion of Cable Personnel
. Retailer
1000 - $376.00 City State/Country Zip Distributor
Telephone andfor Telex: # Awdvemsmg Pubiications
riter

Credit Card Exp. date

Record Company
Independent Major
Attorney. Manager. or Agent
Concert Promoter
Ciub Manager or Booking Agent
Music Publisher or Songwriter
Radio Programmers
Other

Above Prices Include Typesetting & Freight 1
Send 8x10 Photo - Check or M.0. I

{ would like to register tor the New Music Seminar. My $150.00 (non-refundable) payment is enclosed
(Please remit in U.S. funds Allinstruments should be made payabie o The New Music Seminar.)
Please add me to your mailing list for additional intormation about the Fifth Annual New Music Seminar.
August 6. 7. 8 at the New York Hilton

Please send information about receving a stand. Advertising space or an nsertion in the regsstration
packet
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1867 E. Florida, Dept. BB
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JULY 28, 1984, BILLBOARD
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Survey for Week Ending 7/28/84

Black LPs.

< Copynght 1984, Billboard Publications. Inc No part of this publication may
be reproduced. stored in a retrieval system, of transmitted. in any form or by any
means. electrornc. mechanical. photocopying. recording. or otherwise. without
the prior written permission of the pubhsher
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% | S | Title, Label & Number 2 1% & | Title, Label & Number
= | ® | (Dist. Label) = | 3| = {(Dist. Label)
SR DL 7S W (39 )| 45 | 14 | THE CRUSADERS
b Ghetto Blaster,
o ple:Rain, 1 MCA 5429 MCA
251101 WER 40 42|10 | WOMACK &
WOMACK
2 8 BSOUN.DTRACK Love Wars, Elektra
reakin’, Polydor £0293-1 WEA
821919-1Y-1 (Polygram) POL JEFFREY
1| 6 | TINA TURNER 41 43|51
Private Dancer, Capitol OSBORNE @
ST-12330 CAP Sla&| th Me Tomghl o
1 0’BRYA
3 0 ts;Te ;V|2y33|.20v’!{, Capitol oap 42 | 30|56 MIDNIGHT
y STAR A
4 |38 EJO[NSEL %ICHIE A go Paang Og 'Ifhe
MaonlownOgIOSSh:L (MCA) MCA §0341.1 ?g(én?a;' WEA
141 ONE WAY
Lady, MCA 5470 MCA sl gfﬁaﬁcguf' PaWARD
PATRICE RUSHEN 18 201 (Palo Alto) IND
Now, Elektra 60360-1 WEA | 44 |37 | 251 CULTURE
8 | 6 TEDDY CLUB A
PENDERGRASS Colour By Numbers,
SEERES | s (ao| 10| MO NOSE
ra
9 | 11| JERMAINE ?:tléloe) Island 96974 WEA
JACKSON @
ie&ngiznoglackson, Arista ach 46 |41134 EROL & THE
X NG ®
10 SOUNDTRAC In The Heart, De-Lit
8 Beat Street Atlar'n(lic DnSR gsog (’Po|y§ra|m§ POL
80154 47 |44 | 47 HERBIE
11| 36| POINTER HANCOCK @
SISTERS @ Future Shock, Columbia
SRS el B
13| 6 | PEABO BRYSON | Love And More, P.IR.
T e I D
i 9 |4 4 L.
12123 DENNIS 4 WIA BlﬁelsSMan, .
EDWARDS T
Don't Look Any Further, 50 (50| 37| JAMES INGRAM
Gordy 6057GL YMolown) MCA It You Hight, Qg%ssl) WA
14| 20| CAMEQ (Warner Br
Shes Sttange, Atats (51)|55| 2 | SPYRO GYRA
Artists 814984-1M1 Access All Areas,
(Polygram) POL MCA 2-6893 MCA
16| 8 DEIEEF:!\EAS 52 |52 23 :Z(CEANNY G
w
Let' It For Th
Lels fear Fo T g (53)]59| 15| DENISE LASALLE
171 32| LUTHER Malaco 7417 IND
m THE TIME
\BILﬁNBDo'ng%JSic ® Ice Cream Castle,
FE 39196 CBS War;tlz;( Bros. 25109-1  WEA
4 TY
1S g(eﬁdsmerYour Love @ 61 Jammin' In Manhattan,
Arista ALS-8205 RCA rg:){g::ag'sleos-lvn oL
i) kS Ealr\]RrL(lﬁYlaercury 56 | 58| 36| DAVID SANBORN
818-478-1 !Polygram) POL gackstzfaegeé,svlvarner e
JACK r0s. 5
SO w006 cas (37)|60| 2 EDDY GRANT
0100 R S | g (] 1s| ok o
arner Bros.
21131} PATI 55 ™R s
LABELLE ®
I In Lo Agan, P17 CXmml  BRASS
FZ 38539 (Epic) CBS CONSTRUCTION
23| 5 ART OF NI0|SE Renegades, Capilocl)
(Who's Afraid 0f) Art Of ST-12327 CAP
Noise, Island 90179 60 {3933 DAZZ BAND
(Rtco) WEA Joystick, Motown
260 ﬁEvgc%E‘gse 61 [ 63| 31 SEo\i“ET.'}N e
m n nge,
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Black

Unusual Approach Set For ‘Unity’

Bambaataa-Brown Teaming Gets Mini-LP Treatment

NEW YORK — *“Unity,” a musi-
cal collaboration between Afrika
Bambaataa and James Brown, will re-
ceive an unusual musical and market-
ing treatment, according to Tommy
Boy Records president Tom Silver-
man. The label will release a mini-LP
featuring six different versions of the
song, which it plans to retail “in the
$6.98 range,” says Silverman.

“The records will contain ‘Unity’
parts one through six,” he says. “The
seven-inch will have parts one and
two. Part one runs approximately
3:26 and part two runs 3:36. Part
three, called ‘Crazy,” has Bambaataa
rapping over the track for about 2:40.
It was totally extemporaneous.” It
was the first time Bambaataa had
rapped on record without the accom-
paniment of his group, the Soul Sonic
Force, with which he had 1982’s big-
gest rap record, “Planet Rock.”
Their “Looking for the Perfect Beat™
was also a major black single.

Side two features a full 6:30 club
version, an instrumental and an a ca-
pella version with just the voices of
Brown and Bambaataa. Scattered be-
tween cuts on the album are four six-
to eight-second bits of Brown “sing-
ing off the cuff in the studio,” says
Silverman. “His scream, the power of
his voice, is still as good as it was 25
years ago.”

Explaining the mini-album format,
Silverman says, “If we’d just put it
out as a 12-inch, it would make it dif-
ficult to get it in racks, while as a
mini-album, its chances of charting
are increased.” Advance copies of the

record will be available at the New
Music Seminar in August, while ra-
dio will receive copies this week.
Another factor influencing Silver-
man not to release “Unity” solely as
a 12-inch was “the glut of 12-inch re-
leases by the majors. They are releas-
ing too much stuff, releasing records
they weren’t smart enough to release
before. With that happening, some-
body’s getting shafted on rack space,

and it’s usually the indie labels who
don’t have as much clout.”

Overall, Silverman says, the 12-
inch market has sagged. “A couple of
years ago,” he claims, “every record
we released sold at least 50,000
copies. But with all this product on
the market now, many don’t go over
25,000. It’s getting real difficult out
there.”

Ex-Spinners Lead Vocalist
Philippe Wynne Dies At 43

NEW YORK — Philippe Wynne,
former lead singer of the Spinners,
died of a heart attack July 14 while
performing at an Oakland nightclub.
The 43-year-old singer was pro-
nounced dead at 12:27 a.m. at Provi-
dence Hospital.

From 1972-77, while lead singer of
the Spinners, Wynne was one of the
most distinctive and successful vocal-
ists in popular music. With Wynne
up front, the Spinners enjoyed at
least one top five pop single every
year from 1972-76. On the black
chart, the Wynne-led Spinners were
even more powerful, reaching No. |
with “I'll Be Around” and “Could It
Be I'm Falling In Love” in 1972,
“One Of A Kind (Love Affair)” in
1973, “Mighty Love, Part I"" in 1974,
“They Just Can't Stop It (The Games
People Play)” in 1975 and “Rubber
Band Man” in 1976.

The combination of Thom Bell’s

lively “Philly Sound” productions,
his songs (often written. with Linda
Creed), and Wynne's feisty, gospel-
based singing style created one of the
most fruitful and pleasing musical
marriages in the history of black mu-
sic. Though it only made it to num-
ber seven on the black chart, “Sadie,”
a warm, tenderly emotional tribute to
a mother’s love, is remembered by
many as Wynne at his down-home
best.

After leaving the Spinners in 1977,
Wynne’s solo career floundered ex-
cept for a brief liaison with George
Clinton’s P-Funk entourage. During
1979, he toured with Parliament-
Funkadelic on its now-legendary
“Uncle Jam” tour and added his
voice to Funkadelic’s “(Not Just)
Knee Deep,” a No. 1 black single. In
the last two years Wynne had record-
ed singles for the Sugar Hill and Fan-
tasy labels. NELSON GEORGE

The Rhythm & The Blues

‘Purple Rain’ Storms Silver Screen

By NELSON GEORGE

It is chic in certain recording in-
dustry circles to say that 1983 was
the year of Michael Jackson, but
1984 will be the year of Prince. It is
still much too early to crown Prince
the new king (note Jackson’s regal
picture in last week’s Billboard spe-
cial), but seeing *“Purple Rain”
makes it clear that the man from
Minneapolis is certainly going to give
anybody else mak-
ing music this year a
real hard time.

“Purple Rain” is
more than a lengthy
music video, though
not quite a full-
fledged movie. It is
more of a hybrid,
sort of a long-form video with non-
music dramatic scenes. Prince, al-
ways charismatic onstage, looks
mean, sexy, sensitive and arrogant on
screen, the stuff movie stars are made
of. It is strange to see a man who
strives so mightily to be reclusive and
distant, smiling and laughing. But in
“Purple Rain” he not only does that,
but also has some solid dramatic mo-
ments as an actor in scenes about his
tempestuous family life.

Onstage he’s outstanding, particu-
lary during a sensual, threatening
version of “The Beautiful Ones’” and
a smoldering, emotional rendering of
the title track. Prince’s love interest
Apollonia looks good, though Apol-
lonia 6’s one song “Sex Shooter” is
the film's weakest. Much more fun
are Time lead singer Morris Day and
his valet/running buddy Jerome Ben-
ton. They may be the best young
screen comedy team since Aykroyd
and Belushi. They do a takeoff on
Abbott & Costello’s “Who's On

WwWWWw.americanradiohistorv.com
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First?” routine which will be much
imitated at hip office parties.

Rookie director Albert Magnoli
does a superior job supervising his in-
experienced actors and photograph-
ing the musical sequences. Compared
to ‘“Beat Street” and *Breakin’,”
both shot on equally thin budgets,
this looks like a Stanley Kubrick
film.

Despite its visual flair, the biggest
impact of “Purple Rain” may be mu-
sical. The music of Prince and the
Time, as well as Dez Dickerson’s
“Modernaire,” reflect an ongoing tilt
in black music, one largely instigated
by Prince’s previous albums, toward
stiffer, “nervous” rhythms, frequent
use of rock guitar solos, and almost

psychedelic coloration from synthe-
sizers and lyrics. The Time's “Ice
Cream Castles” and “Jungle Love,”
Prince’s *“‘Computer Blue,” “Let’s
Go Crazy,” and “Purple Rain™ fuse
so many styles together that each lis-
tening brings a pleasing surprise.
* K* %

The announcement that RCA is
adding “So Excited” to the Pointer
Sisters’ “Break Out” album (Bill-
board, July 21) is a remarkable exam-
ple of how important music videos
are today. The Steve Kahn-directed
clip of this two-year-old song is, quite
simply, one of the best. Through its
creative camera work, evocative art

(Continued on opposite page)
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As of 7/21/84

SINGLES

TWO TRIBES, Frankie Goes To
Hollywood, ZTT

HOLE IN MY SHOE, Neil, WEA

RELAX, Frankie Goes To
Hollywood, ZTT

TIME AFTER TIME, Cyndi
Lauper, Portrait

WHEN DOVES CRY, Prince,
Wamer Bros.

WHAT'S LOVE GOT TO DO
WITH IT, Tina Turner, Capitol

| WON'T LET THE SUN GO
DOWN ON ME, Nik Kershaw,
MCA

WHITE LINES, Grandmaster &
Melle Mel, Sugar Hill

JUMP, Pointer Sisters, Planet

YOUNG AT HEART, Bluebeils,
London

SISTER OF MERCY, Thompson
Twins, Arista

LOVE RESURRECTION, Alison
Moyet, CBS

BREAKIN', Ollie & Jerry, Polydor

STATE OF SHOCK, Jacksons,
Epic

EVERYBODY'S LAUGHING, Phil
Fearon & Galaxy, Ensign

TALKING LOUD AND CLEAR,
OMD, Virgin

SEVEN SEAS, Echo and The
Bunnymen, Korova

STUCK ON YOU, Lionel Richie,
Motown

SMALLTOWN BOY, Bronski
Beat, Forbidden Fruit

FAREWELL MY SUMMER LOVE,
Michael Jacksor, Motown

DOWN ON THE STREET,
Shakatak, Polydor

WAKE ME UP BEFORE YOU GO
GO, Wham!, Epic

LAMENT, Uftravox, Chrysalls

THINKING OF YOU, Sister
Sledge, Cotillion

SWEET SOMEBODY, Shannon,
Club

YOU THINK YOU'RE A MAN,
Divine, Proto

SAD SONGS, Eiton John, Rocket

COME BACK, Mighty Wah!,
Eternai

LIFE ON YOUR OWN, Human
League, Virgin

CLOSEST THING TO HEAVEN,
Kane Gang, Kitchenware

CHANGE OF HEART, Change,
WEA

ABSOLUTE, Scritti Politti, Virgin

EYES WITHOUT A FACE, Billy
tdol, Chrysalis

TOSSING AND TURNING,
Windjammer, MCA

SUSANNA, Art Company, Epic

LEAVE A TENDER MOMENT
ALONE, Blity Joel, CBS

HIGH ENERGY, Evelyn Thomas,
Record Shack

ON THE WINGS OF LOVE,
Jeftrey Osborne, A&M

THE DAY BEFORE YOU CAME,
Blancmange, London

WAITING IN VAIN, Bob Mariey &
Wallers, island

ALBUMY

LEGEND, Bob Mariey & Wailers,
Island -

PARADE, Spandau Ballet,
Reformation

VICTORY, Jacksons, Epic

THE LAST IN LINE, Dio, Vertigo

CAN'T SLOW DOWN, Lionel
Richie, Motown

AN INNOCENT MAN, Billy Joel,
cBS

BREAKING HEARTS, Eiton
John, Rocket

HUMAN RACING, Nik Kershaw,
MCA

BREAKDANCE, Various, Polydor

PRIVATE DANCER, Tina Turner,
Capitol

THRILLER, Michae! Jackson,

Epic

BREAK OUT, Pointer Sisters,
Planet

AMERICAN HEARTBEAT,
Various, Epic

THE WORKS, Queen, EMI

INTO THE GAP, Thompson
Twins, Arista

DISCOVERY, Mike Oidfieid,
Virgin

NOW, THAT'S WHAT | CALL
MUSIC I, Various, Virgin

HUMAN'S LIB, Howard Jones,
WEA

SHE'S SO UNUSUAL, Cyndi
Lauper, Portrait

BRILLIANT TREES, David
Sytvian, Virgin

PURPLE RAIN, Prince &
Revolution, Warner Bros.

BORN IN THE U.S.A,, Bruce

3
BEWIAMN 41674_4004 Dallina

it 1984, Billboard Publications. Inc. No part of this publication may be reproduced, stored in a retrieval system,
hanical, photocopying. recording, or otherwise. without the prior written permission of the publisher.

24

25

27
28

31

32

33

10

"

12

10
"
12

13

15
16

17

18

19

28
21
22
24

33
32
NEW

NEW

27

Stones, Rolling Stones
GOODBYE CRUEL WORLD, Elvis
Costello & Attractions, F-Beat
FAREWELL MY SUMMER LOVE,

Michael Jackson, Motown
LAMENT, Ultravox, Chrysalis
FOOTLOOSE, Soundtrack, CBS
JUNK CULTURE, OMD, Virgin

HYSTERIA, Human League,

Virgin
BEAT STREET, Soundtrack,

Atlantic
CAMOUFLAGE, Rod Stewart,

Wamer Bros.
BACKTRACKIN’, Eric Clapton,

Starblend

OCEAN RAIN, Echo &
Bunnymen, Korova

LOST BOYS, Flying Pickets, 10

MINUTES, Elkie Brooks, A&M

SEVEN AND THE RAGGED
TIGER, Duran Duran, EMI

WIPEQUT-20 INSTRUMENTAL
GREATS, Various, Impression

CAFE BLEU, Style Council,
Polydor

EDEN, Everything But The Giri,
blanco y negro

THEN CAME ROCK 'N’ ROLL,
Various, EMI

CANADA

{Courtesy of The Record)
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As of 7/30/84

SINGLES

SELF CONTROL, Laura
Branigan, Atlantic/ WEA

OH SHERRIE, Steve Perry,
Columbla/CBS

SISTER CHRISTIAN, Night
Ranger, Epic/CBS

ALMOST PARADISE, Mike Reno
& Ann Wilson, Coiumbia/CBS

LET'S HEAR IT FOR THE BOY,
Deniece Wiiliams, Columbia/
cBS

JUMP (FOR MY LOVE), Pointer
Sisters, RCA

WHO'S THAT GIRL, Eurythmics,
RCA

TIME AFTER TIME, Cyndi
Lauper, Epic/CBS

STATE OF SHOCK, Jacksons,
Epic/CBS

THE REFLEX, Duran Duran,
Capltol

LEGS, ZZ Top, Wamer Bros./
WEA

DOCTOR, DOCTOR, Thompson
Twins, Arista/PolyGram

DANCING IN THE DARK, Bruce
Springsteen, Columbia/CBS

HEART OF ROCK 'N’ ROLL,
Huey Lewis & the News,
Chrysalis/MCA

NEW SAD SONGS (SAY SO MUCH),

"

Eiton John, Getfen/WEA
EYES WITHOUT A FACE, Billy
Idol, Chrysalis/MCA

NEW INFATUATION, Rod Stewart,

16
19

17

7

NEW

10

"

12

13

NEW
14

19

18

19

15

Warner Bros./WEA

WOULDN'T IT BE GOOD, Nik
Kershaw, MCA

RUN RUN AWAY, Siade, CBS
Associated

DANCE HALL DAYS, Wang
Chung, Warner Bros./WEA

ALBUMS

BORN IN THE U.S.A,, Bruce
Springsteen, Columbla/CBS

SPORTS, Huey Lewis & the
News, Chrysalis/MCA

FOOTLOOSE, Soundtrack,
Columbia, CBS

SHE'S SO UNUSUAL, Cyndi
Lauper, Epic/CBS

CAN'T SLOW DOWN, Lionel
Richie, Motown/Quality

ELIMINATOR, ZZ Top, Wamner
Bros./WEA

INTO THE GAP, Thompson
Twins, Arista/PolyGram

HEARTBEAT CITY, Cars,
Eloktra/WEA

PURPLE RAIN, Prince & the
Revolution, Warner Bros./WEA

STREET TALK, Steve Perry,
Columbia/CBS

MAN ON THE LINE, Chris
DeBurgh, A&M

LOVE AT FIRST STING,
Scorplons, Mercury/PolyGram

CAMOUFLAGE, Rod Stewart,
Warner Bros./WEA

1984, Van Hailen, Wamer Bros./
WEA

VICTORY, Jacksons, Epic/CBS

SEVEN AND THE RAGGED
TIGER, Duran Duran, Capitol

SELF CONTROL, Laura
Branigan, Atlantic/WEA

BREAKIN', Soundtrack, Polydor/
PolyGram

STEALING FIRE, Bruce
Cockbum, True North/CBS

COLOUR BY NUMBERS, Culture

Mlads Viemio /Db enn

WEST GERMANY

{Courtesy Der Musikmarkt)
As of 7/23/84

SINGLES
This Last
Week Week
1 1 SELF CONTROL, Laura
Branigan, Atlantic/WEA
2 2 WAKE ME UP BEFORE YOU GO
GO, Wham!, Epic/CBS
3 4 SOUNDS LIKE A MELODY,
Alphavilie, WEA
4 3 TWO TRIBES, Frankie Goes To
Holtywood, Island/Ariola
5 5 SELF CONTROL, Ratt,
Carrere/DGG
6 12 HIGH ON EMOTION, Evelyne
Thomass, Ariola
7 7 DANCING WITH TEARS IN MY
EYES, Ultravox,
Chrysalis/ Ariola
8 6 TIME AFTER TIME, Cyndi
Lauper, Epic/CBS
9 11 1001 NACHTS, Kiaus Lage Band,
EMI
10 13 SUCH A SHAME, Talk Talk, EMI
1" 9 CATCH ME I'M FALLING, Real
Lite, Curb/Intercord
12 14 MANNER, Herbert
Grolenemeyewr, EMI
13 8 SEND ME AN ANGEL, Real Life,
Curb/Intercord
14 NEW TO FRANCE, Mike Oidfield,
Virgin
15 16 FOOTLOOSE, Kenny Loggins,
CBS
16 18 MY SOUL UNWRAPS TONIGHT,
Savage Progress, Virgin/Ariola
17 10 THE REFLEX, Duran Duran, EMI
18 19 LET'S HEAR IT FOR THE BOY,
Deniece Willlams, CBS
19 17 DR. MABUSE, Propagands,
island/Ariola
20 15 | WANT TO BREAK FREE,
Queen, EMI
ALBUMS
1 1 DISCOVERY, Mike
Oldfield/Ariola
2 2 MAN ON THE LINE, Chris De
Burgh, A&M/CBS
3 3 ZWESCHE SALZJEBAECK UN
BIER, Musikant/EMI
4 6 4630 BOCHUM, Herbert
Groenemeyer, EMI
5 4 FOOTLOOSE, Soundtrack, CBS
6 5 BREAKING HEARTS, Elton
John, Rocket, Phonogram
7 10 PARADE, Spandau Ballet,
Chrysalis/Ariola
8 NEW NIMM MICH MIT KAEPT'N
JAMES AUF DIE REISE, James
Last, Polydor/DGG
9 7 SELF CONTROL, Laura
Branigan, Atlantic/WEA
10 NEW VICTORY, Jacksons, Epic/CBS
1" 8 CAMOUFLAGE, Rod Stewart,
WEA .
12 9 BORN IN THE USA, Bruce
Springsteen, CBS
13 11 HUMAN RACING, Nik Kershaw,
MCA/WEA
14 13 THRILLER, Michael Jackson,
Epic/CBS
15 12 17, Chicago, Full Moon/WEA
16 14 CAN'T SLOW DOWN, Lionel
Richie, Motown/RCA
17 15 LEGEND, Bob Mariey,
island/Ariola
18 NEW IT'S MY LIFE, Taik Talk, EMI
19 17 THE WORKS, Queen, EMI
20 18 SEVEN AND THE RAGGED
TIGER, Duran Duran, EMI
AUSTRALIA
{Courtesy Kent Music Report)
As of 7/23/84
SINGLES
This Last
Week Week
1 1 WAKE ME UP BEFORE YOU GO
GO, Whaml, Epic
2 3 HEAVEN MUST BE THERE,
Eurogliders, CBS
3 2 IT'S JUST NOT CRICKET,
Twetfth Man, EMI
4 4 SAD SONGS, Eiton John, Rocket
5 10 WHEN DOVES CRY, Prince,
Warner Bros.
6 14 SELF CONTROL, Laura
Branigan, Atlantic
7 7 DANCE HALL DAYS, Wang
Chung, Geffen
8 5 HELLO, Lionel Richie, Motown
] 6 LET'S HEAR IT FOR THE BOY,

1"
12

13

14

=

Deniece Williams, CBS
13 STATE OF SHOCK, Jacksons,
Epic
8 THE REFLEX, Duran Duran, EMI

NEW EYES WITHOUT A FACE, Blily
Idol, Chrysalis

NEW UP ROCK, Rock Steady Crew,
Vi

rgin
12 AGAINST ALL ODDS, Phil
Collins, Atiantic
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Hollywood, Isiand

AUTOMATIC, Pointer Sisters,
Planet

DANCING IN THE DARK, Bruce
Springsteen, CBS

| WANT TO BREAK FREE,
Queen, EM!

FOOTLOOSE, Kenny Loggins,
cBS

BORDERLINE, Madonna, Sire

ALBUMS

BREAKING HEARTS, Eiton
John, Rocket

COLOUR BY NUMBERS, Cuiture
Ciub, Virgin

THE AMERICAN CLASSICS,
Various, Capitol

THIS ISLAND, Eurogliders, CBS

CAN'T SLOW DOWN, Lionel
Richie, Motown

LEGEND, Bob Mariey & Wallers,
Island

BREAKDANCE, Various, K-tel

FOOTLOOSE, Soundtrack, CBS

| HATE THAT, Rodney Rude,
EMI

REWIND, Rolling Stones, Roliing
Stones

BODY AND THE BEAT, Dragon,
Polydor

COMPOSER SERIES, Various,
Teimak

MADONNA, Sire

KISSING TO BE CLEVER,
Cutture Club, Virgin

BORN IN THE U.S.A, Bruce
Springsteen, CBS

BREAKDANCE, Soundtrack,
Polydor

STREET BEAT '84, Various,
Teimak

SIDEWALK, Icehouse, Regular

THRILLER, Michael Jackson,
Epic

THE SWING, inxs, WEA

JAPAN

(Courtesy Music Labo)
As of 7/23/84

SINGLES

| LIKE CHOPIN, Asami
Kobayashi & C Point, CBS-
Sony/PMP

MAIN THEME, Hiroko
Yakushimaru, Toshiba-
EMI/Vartety

APPARE FUJIYAMA,
Shibugakitai, CBS-
Sony/Johnny’s

MEIKYUU NO ANDROLA, Kyoko
Kolzumi, Victor/Burning

FUTARI NO ISLAND, Yuko
ishikawa & Chage, Radio
City/Yamaha

STARSHIP, Alfee,
Canyon/Nichion-Tanabe

NEVER, MIE, CBS-Sony/Nichion

KEJIMENASAI, Masahiko Kondo,
RVC/Johnny's

| LIKE CHOPIN, Gazebo, CBS-
Sony/PMP

MISS BRAND NEW DAY,
Southern All Stars,
Victor/Amuse

SAYONARAWA HACHIGATSU
NO LULLABY, Koji Kikkawa,
SMS/Watanabe

KANASHIKUTE JEALOUSY,
Checkers, Canyon/Yamah

NAGARAGAWA ENKA, Hiroshi
Itsuki, TJC/TV Asahi-RFMP-
Sound 1

MUSUMEYOQ, Gannosuke Ashiya,
Teichlku/JVK

YUUWAKU MEIWAKU, Good-
Bye, Victor/Johnny's

TSUGUNAI, Telesa Ten,
Taurus/JCM

SUMMER EYES, Momoko
Kikuchi, VAP

JIKAN NO KUNI NO ALICE,
Seiko Matsuda, CBS-Sony/Sun

ARU Al NO UTA, Atsumi
Kuragawa, Wamer-
Ploneer/Arraw-West

MOMOIRO TOIKI, Mariko
Takahashi, Victor/Bird-JCM

ALBUMS

NINKIMONDO DE IKOU,
Southern All Stars,
Victor/ Amuse

THE RENAISSANCE, Aifee,
Canyon

BIG WAVE, Tatsuro Yamashita,
Moon

THE BEST YEAR OF MY LIFE,
Off Course, Fun House

FOOTLOOSE, Soundtrack, CBS-

Sony
TINKER BELL, Seiko Matsuda,
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NATSU ZENKAI, Masayoshi
Takanaka, Kitty

NATSUFUKU NO EVE, Seiko
Matsuda, CBS-Sony

MAIN THEME, Soundtrack,
Toshiba-EMI

CONFUSION, Toshiyuki Osawa,
Epic-Sony

COOL, Anrl, For Lite

BORN IN THE USA, Bruce
Springsteen, CBS-Sony

VARIETY, Maria Takeuchi, Moon

GAZEBO, CBS-Sony

ALJOU MONOGATARI,
Soundtrack, Toshiba-EMI

TIGER TIGER, Duran Duran,
Toshiba-EMI

MERCHEN, Toshihiko Tahars,
Canyon

STREET TALK, Steve Perry,
CBS-Sony

BOKENOH, Yoshitaka Minami,
CB8s-Sony

BREAKIN’ Soundtrack, Polydor

ITALY

{Courtesy Germano Ruscitto)
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As of 7/9/84

SINGLES

SELF CONTROL, RAF,
Carrere/CBS

FOTOROMAMZA, Gianna
Nannini, Ricordi

| TRENI DI TOZEUR, Alice &
Franco Battiato, EMI

AGAINST ALL ODDS, Phil
Collins, WEA

GIRLS JUST WANT TO HAVE
FUN, Cyndi Lauper, CBS

LA COLEGIALA, Rodolfo & Su
Tipica, RCA

RELAX, FRANKIE GOES TO
HOLLYWOOD, Recordi

BIG IN JAPAN, Aiphavilie, WEA

STATE OF THE NATION,
Industry, EMI

WOULDN'T IT BE GOOD, Nik
Kershaw, MCA/WEA

JUMP, VAN HALEN, WEA

IT'S MY LIFE, Talk Talk, EMI

CIGARETTE & COFFEE, Sciaipi,
RCA

BOYS DO FALL IN LOVE, Robin
Gibb, PolyGram

SNEAKING OUT THE
BACKDOOR, Matt Blanco,
WEA

DANCE HALL DAYS, Wang
Chung, CBS

FIORE DI MAGGIO, Fabio
Concato, PolyGram

THE NIGHT, Vaierie Dore,
Panarecords

JOE IL TEMERARIO, Ron, RCA
GIULIA, Glanni Togni, CGD-MM

NETHERLANDS

{Courtesy Stichting Nederiandse Top 40)

NEW

As of 7/21/84

SINGLES

WAKE ME UP BEFORE YOU
GOGO, Whaml, Epic

ONLY WHEN YOU LEAVE,
Spandau Ballet, Chrysalis

THE REFLEX, Duran Duran, EMI

TWO TRIBES, Frankle Goes To
Hollywood, Isiand

TO FRANCE, Mike Oidfleid,
Virgin

DANCING WITH TEARS IN MY
EYES, Ultravox, Chrysalis

HALF A BOY AND HALF A MAN,
Nick Lowe, F Beat

LET'S HEAR IT FOR THE BOY,
Dentece Williams, CBS

STATE OF SHOCK, Jacksons,

Epic
ONE LOVE, Bob Mariey &
Wallers, Isiand

ALBUMS

PARADE, Spandau Ballet,

. Chrysalis

SEVEN AND THE RAGGED
TIGER, Duran Duran, EMI

LEGEND, Bob Mariey & Wailers,
Island

LATER IS AL LANG BEGONNEN,
Kiein Orkest, Polydor

DISCOVERY, Mike Oidfieid,
Virgin

VICTORY, Jacksons, Epic

BORN IN THE U.S.A, Bruce

Springsteen, CBS
THE WORKS, Queen, EMI
IT'S MY LIFE, Tak Tak, EMI
BODY AND SOUL, Joe Jackson,
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CYNDI LAUPER—She Bop (3:38); producer: Rick
Chertoff; writers: C. Lauper, S. Lunt, G. Corbett, R. Cher-
toff; publishers: Relila/Noyb/Perfect Punch, BMI/Hob-
bler, ASCAP; Portrait 37-04516. Yet another radically dif-
ferent style from the not-so-daffy new star: hard rock
bordering on metal, with a nonsense chorus to lighten
the tone.

CARS—Drive (3:55); producers: Robert John “Mutt”
Lange, Cars; writer: Ric Ocasek; publisher: Ric Ocasek,
ASCAP; Elektra 7-69706. Bassist Ben Orr takes lead vo-
cals in a quiet, emotionally-direct AC baliad that side-
steps the usual Ocasek ironies.

SPANDAU BALLET—Only When You Leave (4:48);
producers: Tony Swain, Steve Jolley, Spandau Ballet;
writer: Gary Kemp; publisher: Reformation, BMI; Chrysa-
lis VS4-42792 (12-inch version also available, Chrysalis
4V9-42805). Elegance, sophistication, panache and a
dance beat to boot; unwonted restraint from singer Tony
Hadley.

DENIECE WILLIAMS—Next Love (3:46); producer:
George Duke; writers: D. Williams, G. Duke; publishers:
Black Eye/Mycenae, ASCAP; Columbia 38-04537. Com-
ing off her first No. 1 pop hit in an already-distinguished
career, Williams cools down the pace just a bit for a bit-
ing lyric and taut production.

——recommended——

HOWARD JONES—Pearl In The Sheli (4:10); producer:
Rupert Hine; writer: Howard Jones; publisher: Warner
Bros., BMi; Elektra 7-69705. Catchy dance music from
the unfailingly optimistic one-man band.

RONNIE MILSAP—She Loves My Car (2:57); producers:
Ronnie Milsap, Rob Galbraith; writers: Roy Freeland, Bill
LaBounty; publishers: Screen Gems-EMI/Captain Crys-
tal, BMI; RCA PB-13847. An emphatic change of pace:
straight hard rock with a satiric tone and not a hint of
country.

TWISTED SISTER—We're Not Gonna Take It (3:38); pro-
ducer: Tom Werman; writer: D. Snider; publisher: Sni-
dest, ASCAP; Atiantic 7-89641. Self-celebratory metal
anthem protests unspecific grievances with righteous
rage.

BUS BOYS—Cleanin’ Up The Town (2:58); producers:
Kevin O'Neal, Brian O'Neal, John Hug; writers: Kevin
0'Neal, Brian O’'Neal; publishers: Golden Torch/Garcon/
Maitre De, ASCAP; Arista AS1-9229. Boogie-rockin'-woo-
gie from “Ghostbusters"; could be the pop breakthrough
for this hard-working group.

DUKE JUPITER—Rescue Me (3:18); producer: Glen Ko-
lotkin; writer: G. Walker; publishers: Stone Diamond/
Powerglide, BMI; Morocco 1748CF (c/o Motown). Mid-
tempo heavy rock betraying '60s soul influence.

NEIL SEDAKA—New Orleans (3:45); producer: Dan
Hartman; writers: Frank Guida, Joseph Royster; publish-
er: Rockmasters, BMI; MCA/Curb 52400. Gary U.S.
Bonds shares vocal in a retrospective blast from the
movie “Voyage Of The Rock Aliens.”

BLUEBELLS—I'm Falling (3:30); producers: Colin Fair-
ley, Robert Andrews; writers: Hodgens, McCluskey; pub-
lishers: Clive Banks/Virgin, ASCAP; Sire 7-29237. Light,
lilting country-pop off the U.K. Top 20.

DEPECHE MODE—People Are People (3:43); producers:
Depeche Mode, Daniel Miller; writer: M.L. Gore; publish-
er; Sonet, BMI; Sire 7-29221. 7-inch version of previously
reviewed 12-inch, Biliboard, June 2, 1984.

RPM—Savoir Faire (3:30); producers: RPM, Gary Lan-
gan; writers: Mark Gendel, Robert White Johnson; pub-
lishers: Toyzongz/Welbeck/Rajmahal, ASCAP, Warner
Bros. 7-29228. Delicate electro-folk of dreamy
temperament.

MADELINE MARKS—Body English (3:58); producers:
Mike Piccirillo, Gary Goetzman; writers: Brock Walsh,
Philip Gaidston; publishers: MCA/Kazzoom, ASCAP;
MCA/Camel 52417. Aggressive, suggestive rock; for
flashdancing and getting physical.

LUBA—Everytime | See Your Picture (3:58); producer:
Daniel Lanois; writers: Luba, Marchand; publishers:
Ready to Wear/Savoir Faire/Tuned Up, CAPAC/PRO-
CAN; Capitol B-5378. Emotion-choked performance on a

SO T Y i

PICKS—new releases with the greatest chart potential in the ccrresponding format. RECOMMENDED—
records with potential for significant chart action in the corresponding format. ALSO RECEIVED—other
records with potential for chart entry in the corresponding format. and other new releases. Records equal-
ly appropriate for more than one format are given the higher review. Pop (Hot 100} is listed first, as that
chart surveys the broadest audience. Adult Contemporary and Dance/Disco are last, as those charts
measure arplay only. NEW & NOTEWORTHY —highlights new and developing acts worthy of attention.
All singles commercially availatle in the U.S. are'eliglble for review. Reviews are coordinated by Nancy
Eriich ai Billboard, 1515 Broadway. New York, N.Y. 10036 (telephone: 212-764-7311). Country singles
should be sent to: Kip Kirby, Billboard. 14 Music Circle East. Nashwille, Tenn. 37203 (telephone: 615-748-

8100).

——also received———

BALANCE—Computers And Souls (4:34); producer: not listed; writer: Ake;
publisher: Right Angle; Rare Action MA-1384. Contact: (615) 297-2103.

MAL & VAL—Bronze, Sitver & Gold (6:10); producers: Function, Stoddard,
Nately; writers: Function, Stoddard, Nately; publisher: Linchris, BMI; Orbit
OR 103 (12-inch single). Contact: (213) 978-4900.

X—Wild Thing (3:32); producer: Michael Wagener; writer: Chip Taylor; pub-
lisher: Blackwood, BMI; Elektra 7-69709. 7-inch version of previously re-
viewed 12-inch, Billboard, May 12, 1984.

DECEIVOR—Give It A Break (timing not listed); producer: Deceivor; writer:
J. Bruno; publisher. Cheeze, BMI; Cheeze C-4526-LA. Contact: (312) 399-
5535.

SATURDAY NIGHT BATH—(Do) The Olympic Limp (timing not listed); pro-
ducer: not listed; writer: not listed; publisher: S.N.B., BMI; Bath B-101. Con-
tact: (213) 371-5270.

BILL GLASS—Gulf Of Mexico (3:20); producer; not listed; writer: B. Glass;
publisher: Phax, BMI; Phax 422726. Contact: (213) 437-7026.

NADINE HERMAN—Oh That Man (2:00); producer: Ray Peck; writer: Na-
dine Herman; publisher: Stangasound, BMI; Kiderian KRP-4250-LA. Contact:
(312) 399-5535. .

TERRY HUGHES AND THE BACKYARD PARTY—Hey Leo (2:24); producer.
Terry Hughes; writers: Hughes, Palfy, Crosby; publisher: Hueytoons, BMI;
Mountain MS-1. Contact: P.0. Box 1231, Mountainside, N.J. 07092.

PUPPETTEER—Borderline (3:41); producer: P. Lelis; writer: P. Lelis; pub-
lisher: Far Star, BMI; Far Star F-4523-LA. Contact: (312) 399-5535.

DESTINY—Could Be You (3:48); producer: not listed; writer: Destiny; pub-
lisher: Destiny, BMI; Kiderian KRP-4251-LA. Contact: (312) 399-5535.

TORN ORPHAN—D.E.A.T.H. (3:20); producers: Jamie Christian, Rich Gerke;
writer: Jamie Christian; publisher: Jeff Park, BMI; Kiderian KRP-4519-LA.
Contact: (312) 399-5535.
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—picks ———
$.0.S. BAND—Just The Way You Like It (3:27); pro-
ducers: Jimmy Jam, Terry Lewis; writers: T. Lewis, J.
Harris 11; publishers: Flyte Tyme/Avant Garde, ASCAP;
Tabu ZS4-04523. Complement of Lewis-Harris sophisti-
cation and the ladies' personal warmth is as potent as
ever; titie track from a new LP is making short work of
climbing the chart (number 46 in its second week).

O’BRYAN—Breakin’ Together (3:52); producers:
Friendship Producers Co., O'Bryan; writers: O. Burnette
11, D. Cornelius; publisher: Big Train, ASCAP; Capito! B-
5376. A bit more trendy sounding than “Lovelite,” which
brought the singer his first Biack No. 1; sharp, nervous
rhythms, partytime lyrics.

JAY NOVELLE—If This Ain't Love (3:57); producers:
Mark Liggett, Chris Barbosa; writer: Tommy Mitchell Jr.;
publishers: Record House/Emergency, ASCAP; Mirage 7-
99734, 7-inch version of previously reviewed 12-inch,
Billboard, June 23, 1984.

— recommended———

BRYAN LOREN—Do You Really Love Me (3:45); produc-
er: Bryan Loren; writer: Bryan Loren; publishers: Philly
World/Wiz Kid, BMI; Philly World 7-99739 (c/o Atlantic).
Mellow midtempo soul to follow the young artist’s top 30
“Lollipop Luv.”

PLANET PATROL—Danger Zone (3:59); producers: Ar-
thur Baker, John Robie; writers: Baker, Robie, Jackson;
publishers: Shakin' Baker/Tee Girl/indulgent, BM!; Tom-
my Boy TR-846-7. 7-inch version of previously reviewed
12-inch, Biliboard July 21, 1984.

T-CONNECTION—You Can Feel The Groove (3:50); pro-
ducer: Theophilus Coakley; writer: Theophilus Coakley;
publisher: Coakiey, BMI; Capitol B-5373. Descriptive titie
tells it all; slick electro-r&b.

SHIRLEY BROWN—I Don’t Play That (3:55); producers:
Homer Banks, Chuck Brooks; writers: H. Banks, C.
Brooks; publisher: Backlog, BMI; Sound Town ST-0007.
Rootsy balfad is a belated sequel to her 1974 chart topper
“Woman To Woman.”

ZERO HOUR—The Dark Side (4:16); producer: Gordon
Bahary; writers: Gordon Bahary, Joseph Saulter; publish-
ers: Jackaroe/Bahary, ASCAP; Vanguard VSD 35275 (12-
inch version also available, Vanguard SPV-75). Lean
electro-funk 4 12 “White Horse” by Twilight 22's Saulter

L P

GREAT PESO & MR. NASTY—It's Time To Rock (4:43);
producers: Aldo Marin, O. Rodriguez; writers: Kenny G.,
Peso; publishers: Guina/Manhattanville, BMI; C.C.L. 401
(12-inch single). Half rap, half chant, fierce energy ievel.
Contact: (212) 283-3540.

MISTER “B”—Mister B (2:57); producer: Michael
Snoeren; writer: Pieter de Lang; publishers: Unichappell,
BMi/21, ASCAP; Black Jack BJ 777-45 (c/o Allegiance,
Hollywood). Beat-box mediey of the Godfather’s hits.

FANTASY THREE—Summer (5:54); producer: Aldo Ma-
rin; writers: Lawrence Mack, Reggie Hobdy Jr., Charlie
Jimenez; publishers: Guina/Manhattanville, BMI; C.C.L.
301 (12-inch single). Rap with Middle Eastern melody;
break dancing meets belly dancing? Contact: (212) 283-
3540.

RARE ESSENCE—Back Up Against The Wall (8:46); pro-
ducer: Micheal Hughes; writer: Rare Essence; publisher:
JAS Funk, BMi; Sounds Of The Capital RE-607 (12-inch
single). Simply arranged, unpretentious group funk. Con-
tact: (202) 296-6221.

——alsoreceived——

MIKE JEMISON—Break On Down (3:39); producer: Mike Jemison; writers:
M. Jemison, E. Kelley; publisher: Ernkel, BMI; Cotillion 7-99721.

LES LOVE & THE LOVE KIDS—Let's Get it On (6:30); producers: C. Smith,
M. Dodd; writer: Lester Young; publisher: S&J, BMI; Express FR 2228 (12-
inch single). Label based in New York.

STEVE BYRD & U TURN—Runaway (5:27); producer: Doug Payne; writer:
Doug Payne; publisher: Bulisfive, ASCAP; Phase 5 PF 20 (12-single). Label
based in Philadelphia.

RAS ENOCH—Money (6:15); producers: Ras Enach, Del Baker; writer: not
listed; publisher: Classical Roots, ASCAP; Jah's CR 102 (12-inch single). La-
bel based in New York.

JUST FOUR—Games Of Life (6:03); producers: C. Smith, M. Dodd; writer;
Just Four; publisher: S&J, BMI; Express FR 2229 (12-inch single). Label
based in New York.

0'MAR—Dreams (3:35); producers: O'mar, Gene Norman; writer: not listed;
publisher: Throne, BMI; Chrome CR 003. Contact: (314) 382-7222.

SUNDIATA—True Confessions (Trying To Find Mr. Right) (6:00); producer:
Sundia; wyiter: Sundia Garvin; publisher: Garvin 111, BMI; Virpileo NR14711
(12-inch single). Contact: (214) 324-3651. '

ALICJA—The Woman In Me (4:15); producer: not listed; writers: Michael
Ciark, John Bettis; pubfisher: Warner-Tamerlane, BMI; Kiderian KRP-4527.
Contact: (312) 399-5535.

ONE FAMILY—Who Ya Gonna Vote For? (4:52); producer: not listed; writ-
ers: Hearon, Baker, Hearon; publisher: not listed; 3rd Street TS84-561. Con-
tact: P.0. Box 22691, St. Louis, Mo. 63147.

ROSCOE SHELTON—You're Stili The One (3:25); producer: Ted Jarrett;
writers: T. Jarrett, C. Marshall, J. Thomas; publishers: Ankh, ASCAP/Instant
Flight, BMI; T-Jaye T-JAYE 785. Contact: (615) 226-2832.

EXPERIENCE UNLIMITED—Everybody Do Your Thing (6:04); producer: Ex-
perience Unlimited; writer: not listed, publisher: Senate, BMI; Capital City
CCR-84-1 (12-inch single). Contact: (301) 459-0425.

EMMYLOU HARRIS—Pledging My Love (2:58); pro-
ducer: Brian Ahern; writers: Don Robey, Fats Washing-
ton; publisher: MCA, BMI; Warner Bros. 7-29218. Harris'
sweet voice keeps this old rock standard from plodding
along too tiresomely; production sounds more resigned
than resounding, as the theme dictates.

—recommended——

JUICE NEWTON—Ride 'Em Cowboy (3:30); producer:
Richard Landis; writer: Paul Davis; publisher: Web 1V,
BMI; Capitol B-5379. An inspired, pulsating cut from
Newton's “Greatest Hits” album on her former label.

WRIGHT BROTHERS—So Close (2:47); producers: Mike
Daniel, Jim Dowell; writer: K. Blazy; publisher: Hoosier,
ASCAP; Mercury 880 055-7. The Wrights are moving
closer to paydirt with their records; this one is smooth
and infectious.

KAREN TAYLOR-GOOD—We Just Gotta Dance (2:35);
producer: Gregg Perry; writer: Jerry Gillespie; publisher:
Somebody’s, SESAC; Mesa NSD-M-1117 (c/o NSD,
Nashville). Smart iyrics, urgent rhythms and a sassy vo-
ral internretatinn
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J.C. CUNNINGHAM—Heaven Ain’t What It Used To Be
(3:05); producers: Snuff Garrett, Steve Dorff; writer: J.C.
Cunningham; publishers: Senor/Cibie/Welbeck, ASCAP;
Viva 7-29220. High-spirited number earns high marks for
this singer/songwriter; could really brighten up country
playlists.

JOHN WESLEY RYLES—She Took It Too Weil -(3:30);
producer: Lobo; writers: Lobo, D. Lowery; pubtishers:
Boo/Log Jam/Sheddhouse, ASCAP; 16th Avenue 500. Af-
ter too long an absence, this fine artist is back on a new
label with a wry look at breaking up. Contact: (615) 242-
1375.

KELITA HAVERLAND—New Love (2:35); producer:
Glenn Sutton; writers: H. McCullough, D. Erwin; publish-
ers. Bibo/Hemingway, ASCAP; Spectacular SRX 010.
Chunka-chunka guitars and a catchy summertime sound
support Haveriand's solid vocal. Contact: (416) 789-9392.

———also received———

EDNA MAE HENNING—Mama, Forgive Your Truckin’ Man (2:49); producer:
not listed; writer: Edna Mae Henning; publisher: not listed; Henning's Sur-
prise (no number). Contact: (717) 266-5169.

URGE—Over And Over (3:06); producer: Jack 0. Rains; writers: Leonard
Hall, David Elam; publisher: Buttilla, ASCAP; Buttilla 484. Label based in
Winchester, Ky.

FRISCO—Memories Of A Broken Dream (3:12); producer: not listed; writ-
ers: M. King, B.L. Foster; publisher: not listed: Railway 17472 (c/o B&W
Prod., Box HH, Dixon, Mo. 65459).

JADE—Chattanooga Shoe Shine Boy (2:54); producer: Joe Anderson; writ-
ers: Harry Stone, Jack Stapp; publisher: Fred Rose, BMI; JCS 0737. Contact
(615) 822-5087.

BOBBY “C"—Dig A Little Deeper (2:33); producer: P.J. Parks; writer: Rob-
ert E. Seay; publisher: Tyro, BMI; Bantam 007. Contact: (615) 244-2673.

DEWAYNE BOWMAN—Here’s A Dime (2:24); producers: 0. Bowman, Poz-
nich, Strasser, Winters; writer: Ron Ogle; publisher: Flat Town, BMI; Antique
41. Contact: (316) 231-6443.

ConteAgg_ct)_r_%_@

picks

HERB ALPERT TIJUANA BRASS—Bullish (3:58); pro-
ducers: Herb Alpert, John Barnes; writer: Jimmie Camer-
on; publishers: ANU, BMI/Ram Wave, ASCAP; A&M AM-
2655 (12-inch version also available, A&M SP-12104).
With his debonair horn sound in the lead, Alpert's come
up with the politest dance instrumental of the year,
funky bassline notwithstanding; Black, Dance, AC, Top
40, you name it, this one fits the format.

— recommended ——

GEORGE FISCHOFF—Lovely Lady (3:07); producer:
George Fischoff; writer: George Fischoff; publisher:
George Fischoff, ASCAP; Lisa (no number). AC’s resident
piano man adds some drums and rhythm guitar as he
debuts his custom label. Contact: (212) 271-7260.

FOLLAZAY—One In A Million (3:35); producer: Michael
Lloyd; writers: Keith & Adrienne Folldzay; publisher: Aris-
ta, ASCAP; Gold Mountain GS-82007 (c/o A&M). Hus-
band-and-wife duo in an attractively melodic soft-rocker.

——alsoreceived——

JOHN PRIMERANO—Philadelphia (3:20); producer: John Primarano; writer:
John Primerano; publisher: John Primerano, ASCAP; JPM DM-4021. Contact:
(215) 677-1843.

¢4 DiscolDance %
picks

PATTI AUSTIN—Shoot The Moon (5:55); producers:
Clif Magness, Glen Ballard; writers: Clif Magness, Glen
Ballard; publishers: YellowBrick Road/MCA, ASCAP;
Qwest 0-20235. 12-inch version of previously reviewed 7-
inch, Billboard, June 30, 1984.

ALPHONSE MOUZON (Featuring CAROL DENNIS)—
Our Love Is Hot (5:02); producer: Alphonse Mouzon; writ-
er: A. Mouzon; publishers: Mouzon/Lindee, ASCAP; Pri-
vate | 429 05045 (12-inch single). Veteran producer as-
sembles classic disco elements of sultry backing vocals
and (synthesized) strings, while singer Dennis soars to
some startling heights.

DAVID VAN TIEGHEM—These Things Happen (7:21);
producers; Peter Gordon, David Van Tieghem; writers:
David Van Tieghem, Peter Laurence Gordon; publishers:
Boomer, ASCAP/LOLO, BM!; Warner Bros. 0-20234 (12-
inch single). Adventurous aural collage, originally creat-
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News

Industry
_Events_|

Weekly calendar of trade shows,
conventions, award shows, seminars
and other notable events. Send infor-
mation to Industry Events, Billboard,
1515 Broadway, New York, New York
10036.

July 21-24, International Assn. of
Auditorium Managers annual con-
vention and trade show, La Palais
des Congres de Montreal, Montreal,
Quebec.

July 23-27, Siggraph ’84 11th an-
nual conference on computer graph-
ics and interactive techniques, Min-
neapolis Convention Center.

July 23-27, National Gospel Music
Workshop, Jackson State Univ.,,
Jackson, Miss.

July 24, Southern California En-
tertainment Networking Exchange,
The Palace, Hollywood, Calif.

July 25-Aug. 1, Musicians &
Songwriters Workshop U.S.A., Colo-
rado Mountain College, Brecken-
ridge, Colo.

July 29-31, California Broadcast-
ers Assn. Convention, Hyatt Del
Monte Hotel, Monterey, Calif.

July 29-Aug. 4, 10th Anniversary
Christian Artists’ Music Seminar,
Estes Park, Colo.

July 31-Aug. 2, Institute for
Graphic Communications Optical &
Videodisc Systems conference, Holi-
day Inn, Monterey, Calif.

Aug. 2-4, Great Southern Comput-
er Show, Charlotte Civic Center,
Charlotte, N.C.

Aug. 6-8, fifth annual New Music
Seminar, New York Hilton.

Aug. 10, second annual Rocka-
merica Video/Music seminar, Wal-
dorf-Astoria Hotel, New York.

Aug. 15-19, National Federation
of Community Broadcasters ninth
annual conference, Mount Vernon
College, Washington.

Aug. 17-19, Film/Video Interna-
tional, Castle Hill, Mass.

Aug. 23-25, Hawaii Cable Televi-
sion Assn. annual convention, Inter-
continental Hotel, Wailea, Maui.

Aug. 23-26, Jack The Rapper
Family Affair, Radisson Inn,
Atlanta.

Aug. 26-30, Video Software Deal-
ers Assn. convention, MGM Grand,
Las Vegas.

Aug. 27-30, Nebraska Videodisc
Symposium, Nebraska Center for
Continuing Education at the Univ. of
Nebraska-Lincoln East Campus and
the Cornhusker Hotel, Lincoln, Neb.

Aug. 30-Sept. 8, International Au-
dio & Video Fair, Berlin.

Sept. 1-2, second annual Greene
County Coal Miner’s Jamboree, Jef-
ferson, Pa.

Sept. 5-7, Second National Soft-
ware Show, Anaheim Convention
Center, Anaheim, Calif.

Sept. 6-8, Southern Cable Televi-
sion Assn. Eastern Show, Georgia
World Congress Center, Atlanta.

Sept. 7-9, New York Guitar & Mu-
sic Expo, Madison Square Garden
Exposition Rotunda, New York.

Sept. 7-9, Kentucky Fried Chicken
Bluegrass Music Festival, Riverfront
Plaza/Belvedere, Louisville, Ky.

Sept. 16-18, National Religious
Broadcasters Western Chapter Con-
vention, Marriott Hotel, Los Angeles
(Airport).

Sept. 16-19, Radio Convention &
Programming Conference, Bonaven-
ture Hotel, Los Angeles.

Sept. 16-19, United Record Pool
D.J.’s Convention, Caesars Palace,
Las Vegas.

Sept. 17-19, Intelevent °84, Hotel
Martinez Concorde, Cannes, France.

® Continued from page 4

Executive Turntable

Video/Pro Equipment

Embassy Home Entertainment makes two appointments in Los Angeles.
Cathleen Doyle is upped to manager of creative affairs. She was a staff member
in that department for a year. And Deborah Handleman is appointed contract
administrator. She was with the entertainment law firm of Silverberg, Rosen,
Leon & Behr . . . Linda Kahn is named director of acquisition for Nickelodeon.
She was national affiliate marketing manager for Warner Amex Satellite Enter-
tainment Co. . . . Leslie Leventman is named administrative director of creative
services for WASEC. She was the firm's administrative manager.

Vestron Video, Stamford, Conn., makes a series of appointments. Richard
Charnoff is named associate director of business affairs. He was with the Hahn
& Hessen law firm. Lawrence Kasanoff joins as manager of programming. He
was associate publisher of New Age magazine. Don Gold is named field sales
representative, based in Los Angeles. He had held the same spot for Walt Dis-
ney Home Video. Dick Lucas is named South Central regional sales director. He
was a sales manager at MGM/UA Home Video. And Kris Matters is named
Midwest regional sales director. She was a sales rep for MCA Home Video
... Children's Home Library appoints Christine Ecklund manager of evalua-
tions. She was with Showtime/The Movie Channel.

In Hauppauge, N.Y., Electrosound Group names Debbie Reagan West Coast
sales manager. She had held the same post for PRC. . . Richard Kruger joins
International Jensen Inc. in Schiller Park, Ill. He was the company’s general

manager.

Champ (Chicago Association of
Music Programmers) Record Pool,
formed by Chip Haynes and Gilbert
Aponte Jr., to service local product
to radio and clubs and provide prod-
uct feedback to retail outlets and la-
bels. 5449 N. Harlem Ave., Chicago,
I11. 60656; (312) 775-3900.

*x kx Kk

Country Boys from Texas (CBT),
a production, management and BMI
publishing firm, formed by Roy

_ New Companies_

Haws. First release is “Do I Remem-
ber You?” by Gary Josey. P.O. Box
1464, Jacksonville, Tex. 75766; (214)
586-6981.

* * %

Bellwether Records, formed by
Jim Newstrom and Don Fisher. First
release is a comedy album shipping in
August; the label plans several music
releases in the future. P.O. Box
22409, Minneapolis, Minn. 55422;
(612) 537-9025.

® Continued from page 24
Passion Puppets, “Like Dust,” MCA

Video
| Music Programming

Private Lives, “Living In A World,” EMI America

Psychedelic Furs, ‘“Heaven,” Columbia

Question Men, “I Could Be Wrong,”” Samsa

R.E.M., “South Central Rain,” IRS

Rockwell, “Obscene Phone Caller,” Motown

Run D.M.C,, “Rock Box,” Profile

Siouxsie & the Banshees, “Dear Prudence,” Geffen
Spandau Ballet, “Only When You Leave,” Chrysalis

Sparks, “With All My Might,” Atlantic

Special AKA, “Free Nelson Mandela,” Chrysalis

Split Enz, “Message To My Girl,” A&M

Pamela Stanley, “Coming Out Of Hiding,” TSR

Roger Taylor, “Man On Fire,” Capitol

Pat Travers, “Women On The Edge,” Polydor

UB40, “Cherry Oh Baby,” A&M

David VanTiegham, “These Things Happen,” Warner Bros.

Stevie Ray Vaughan, “‘Cold Shot,” Epic

What Is This, “Mind My Have Still I,” MCA
Johnny Winter, “Don’t Take Advantage,” Alligator

X, “Wild Thing,” Elektra

BubblingUnderThe

BubblingUnderThe

HOT 100

__ToplLPs

201-GEORGE HOWARD, Steppin’ Out, TEA
201 (Palo Alto)

202-LITA FORD, Dancin’ On The Edge,
Mercury 818864-1M-1 {PolyGram)

203-DREAM SYNDICATE, Medicine Show,
A&M SP-64990

204-MARCUS MILLER, Marcus Miller,
Warner Bros. 1-25074

205-JOHNNY WINTER, Guitar Slinger, Alli-
gator AL 4735

206-BANGLES, All Over The Place, Colum-
bia BFC 39220

207-ROBIN GIBB, Secret Agent, Mirage
90170 Alco

208-RANDY NEWMAN, The Natural
(Soundtrack), Warner Bros. 1-25116

209-SCORPIANS, Best Of Scorpians, Vol.
2, RCA AFLI-5085

210-ELTON JOHN, Too Low For Zero, Gef-
fen GHS 4006 (Warner Bros.)

101-BEAT STREET, Grand Master Melle
Mel & The Furious Five with Mr. Ness
and Cowboy, Atlantic 7-89659

102-YOU KEEP ME COMING BACK, The
Brothers Johnson, A&M 2654

103-FINE, FINE LINE, Andy Fraser, Island
7-99756 (Atco)

104-WITH ALL MY MIGHT, Sparks, Atlan-
tic 7-89645

105-OUTRAGEIOUS, Lakeside, Solar 7-
69716 (Elektra)

106-GO AHEAD AND RAIN, J.D. Souther,
Warner Bros. 7-29289

107-BODY  ELECTRIC, Rush, Mercury
880050-7 (PolyGram)

108-LOVELITE, 0’Bryan, Capitol 5329

109-DANCING WITH TEARS IN MY EYES,
Ultravox, Chrysalis 4-442781

110-THE DECEIVER, The Alarm, R.R.S. IR
9929
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Market Quotations |

As of closing: 7/18/84

Annuai

(Sales

High Low NAME P-E 100s) High Low Close  Change
67 50% ABC 10 963 63% 62% 63% —-%
55 40% American Can 10 367 43% 43% 43% +%
12% 10% Armatron Int’l 9 38 11 1MW N +%
82% 61% CBS 9 480 79% 78% 78% T -n
22% 10% Coleco 484 12% 12% 12% unch
8% 4% Craig Corporation 9 4% 4% 4% -%
692 45% Disney, Walt 24 8952 55% 53% 543 +1%
5% 4% Electrosound Group 4 1 S5v S5v 5 +%
35 28% Gulf + Western 8 467 28% 28% 26% unch
35% 17 Handleman 13 239 34 32% 32% —1%
7% 3 K-Tel 3% unch
88% 64% Matsushita Electronics 1" 523 62% 617 62 -2%
9% 4% Mattel 657 8% 8% 8% unch
45% 33% MCA 15 1171 43% 42 42% -1
85% 69% 3M 12 1431 76% 75 75% -1
47 29% Motorola 13 3413 34% 33% 33% —%
39% 28'% No. American Phillips 8 172 31ve 3 31 -%
5% 2% Orrox Corporation 4 10 3 2% 2% unch
327% 20% Pioneer Electronics 42 20 20% 20%» 20% unch
38% 28% RCA 13 4832 32 31 31% -V
17% 13% Sony 13 609 14 13% 14 -V
40% 30% Storer Broadcasting 204 37% 37% 3% unch
4% 3% Superscope 17 3% % 3% -%
66% 49Y Taft Broadcasting 15 247 62% 62 62% +%
29% 17 Warner Communications 5473 19 17% 18% +1%
17%2 11% Wherehouse Entertain. 13 156 16% 15% 15T +%
OVER THE Sales Bid Ask OVER THE Sales Bid Ask
COUNTER COUNTER
ABKCO Ya % Josephon Int' 6800 9 9V
Certron Corp. 3900 2% 2'%, Recoton 3200 10% 10%
Data Packaging 6% 7% Schwartz Bros. 2 2%
Koss Corp. 900 2% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide to
the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas J. Volimer, Associate Vice President, Los Angeles
Region, Dean Witter Reynolds Inc., 4001 West Alameda Ave., Suite 100, Toluca Lake, Burbank, California
91505, (213) 841-3761, member of the New York Stock Exchange, Inc.

Births

Boy, Jonathan Paul, to Rob and
Susan Brill, July 2 in New York. He
is drummer for the Geffen group
Berlin.

* * %

Boy, Alejandro Liberty, to Willie
and Julia Colon, July 4 in New York.
He is a singer, songwriter and pro-
ducer who records for RCA
International.

* K K

Boy, Brian Daniel, to David and
Mirian Landau, July 2 in New York.
He is vice president of East Coast
sales for The United Stations there.

* Kk *

Girl, Carly Jo, to Mac and Dori
McFadden, July 7 in Oxford, Ohio.
He is manager of the Horizon Re-
cords & Tapes there.

* K %

Boy, Steven Michael, to Ken and
Susan Kozey, July 5 in Livonia,
Mich. He is a buyer for Handleman
in Brighton, Mich.

* * *

Boy, Adam Phillip Joseph, to
Dwayne and Janine Witten, July 2 in
Phoenix, Ariz. He is sales manager
of Sound Video Unlimited there.

Marriages

Don Davis to Judith Dufva, June
30 in Los Angeles. He is sales man-
ager for California Record Distribu-
tion there.

* k *

Sheila Melody to Angelo Arcuri,
June 30 in Los Angeles. She is a for-
mer employee of the William Morris
Agency. He is road engineer for the
Warner Bros. group Dio.

Deaths

Philippe Wynne, 43, of a heart at-
tack July 14 in Oakland. He had
been lead vocalist of the Spinners.
(Separate story, page 60).

Lifelines

* * %

Laurence Lyon Teal, 70, of natural
causes July 11 in Ann Arbor, Mich.
He was one of four musicians hon-
ored at the first World Saxophone
Congress in Chicago in 1969 and is
author of “The Art Of Saxophone”
and several other books. He is sur-
vived by his wife Mary Evelyn, two
children, eight grandchildren and
seven great grandchildren.

* K* *

Barry Brunstein, 48, of unknown
causes July 12 while vacationing. He
was vice president of finance for the
ElectroSound Group in Hauppage,
N.Y. He is survived by his wife Gail
and two sons.

Commentary

® Continued from page 10

it among themselves to promotion,
advertising, and finally to the sales
department—all this before it ever
gets out of the record company build-
ing. Then, of course, it must still go
through the whole distribution sys-
tem before it finally gets to the con-
sumer. Simply put, there are far too
many possibilities for derailment for
the present process to work effective-
ly to everyone’s advantage.

I believe the solution to the inher-
ent difficulties in breaking a new
band is, first, to educate the a&r per-
sonnel in the problems and methods
of marketing music. This will have
the added advantage of allowing
them to sign bands with an eye to-
ward marketing from the very begin-
ning. This places within the a&r posi-
tion the responsibility for drawing up
initial marketing plans, and the au-
thority to work, at the very least, on
an equal status with the marketing
department.

By expanding the role of the a&r
person within the record company,
there is a real chance to insure that a
band’s music finds its greatest poten-
tial audience, and put an end to the
kind of corporate fragmentation
which causes far too much music to
get lost before it has a fair chance to
be heard. ’

ayvoang ‘v861 'S¢ ANr
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News

Majors Moving Into 12-Inch Market; Indies Concerned

® Continued from page I
temporary radio and the clubs.”
Glass, however, sees potential
problems in releasing established hits
on a dance mix. “There is positively
too much product available on 12-
inch,” he says. “It’s going to have to
go back. There are two different club
records: the Benatar or Springsteen
that extends a record, and the one
that comes out to break and expose
an artist. You can’t promote them to-
gether. And the new acts are in trou-
ble if the clubs are playing Cyndi
Lauper and Bruce Springsteen.”
Many independents feel that a pre-
dilection for established hits has al-
ready gripped the club scene. “We're

being hurt by the fact that clubs are
only playing imports and what’s on
the radio,” says Tom Silverman,
president of Tommy Boy Records.
“Plus the majors are stuffing so many
things down their throats.”

Joel Webber, president of the inde-
pendent UpRoar label, seconds Sil-
verman’s sentiments. ‘“There is no
doubt that the clubs are playing more
hits now than since the disco boom,”
says Webber. “That makes it much,
much tougher for an independent
dance label. And nobody’s looking
for just club hits anymore. Radio
doesn’t want to play much without
an album, and no record company
wants single-format music anymore.

“The acts that are getting the most
attention are the ones labels consider
multi-formatted,” Webber continues.
“And you can’t blame them. People
don't see a strict dance record as that
popular, and the DJs are going along
with it. The dance industry won’t be
considered important if Cyndi
Lauper is breaking in 10 or 12
formats.”

Despite having a harder time get-
ting club play, independents are still
accounting for a sizeable if dimin-
ished share of the 12-inch market at
retail.

“There’s very little correlation be-
tween the Billboard dance chart and
what we sell,” says Betsy Heady, 12-

CBS/Fox Sets Rack Price Plan

® Continued from page 1

Harry Saffer. Reflecting the com-
ments of other manufacturers, he
says that MGM/UA is “not inclined
to offer a special discount.”

Saffer says MGM/UA will be
“sticking with its current policy,”
which is a quarterly 15% exchange
program whereby distributors have
to send in an exchange order for
equal dollars on their returned
product.

At Paramount Home Video, vice
president and general manager Tim
Clott says flat out that his company
1s “not willing to grant extra margins
to rackjobbers.”

Video distributors are not happy
about the CBS/Fox program, and
word is that the company has sent
out a letter to mollify them. But for
most manufacturers, fear of annoying

their wholesalers was a lesser con-
cern that upsetting a market struc-
ture that is straining to absorb its
present high growth rate.

“The business has grown in an or-
derly fashion, and to upset the apple
cart by giving terms to specific com-
panies is not in the industry’s best in-
terest,” says MGM/UA'’s Saffer.

Manufacturers say that once they
start offering special terms to rack-
jobbers, all of their present distribu-
tors will try to get the discounts by
becoming rackjobbers themselves.

At Artec, a Shelburne, Vt.-based
distributor, president Marty Gold
says that his company is already
planning a move into the rackjobbing
business. Artec has hired consultants
to set up a management structure, in-
vested in special computer program-
ming and hardware, and begun as-

sembling staffers to run its planned
rackjobbing division, Gold says.

CBS/Fox’s White is telling distrib-
utors that, overall, they’ll end up get-
ting the same terms as the rackjob-
bers. Although the rackjobbers will
get an ongoing 7% discount, they
will not be able to participate in any
of CBS/Fox’s special promotions.

Over the course of the year, White
claims, these promotions end up re-
ducing distributor cost by at least 7%
over the standard wholesale tag.
CBS/Fox promotions usually work
in a buy three (or four)/get one free
fashion, in effect offering 33% and
25% discounts.

The special returns terms in the
standard rack plan are the same
CBS/Fox offers all of its new distrib-
utors, White says, and will go out of
effect after six months.

inch buyer and product manager for
the 150-store Record Bar chain. “I've
got significant sales on the majors,
but a lot of the charts are overlooking
the indies. With the exception of
Prince, my biggest 12-inch records
are on Sunnyview, Emergency, Pro-
file and Prelude.”

Although indie titles account for
25%-33% of the 12-inch singles sold
by Record Bar, new releases on an in-
dependent label have to prove them-
selves, while majors’ titles will be
purchased sight unseen.

“Because of the minimum order
requirements, we stock all major la-
bel titles in the warehouse,” says
Heady. “Who knows who Kids At
Work are? But we have it. That
doesn’t leave much money for the in-
dies, and we’ve got to draw the line
unless it’s a known label like
Streetwise or Tommy Boy.”

Despite that handicap, indepen-
dent distributors still feel they can do
a better job than the majors when it
comes to breaking a street record.

“If the Shannon record hadn’t
been started on Emergency, nothing
would have happened with it,” says
Randy Romano, 12-inch buyer for
Atlanta’s Tara Record & Tape Dis-
tributing Co. “They (the majors)
seem to be very good at picking up
artists after the groundwork has been
done, and it has always been that
way. They don’t know how to work
something from the street up.”

But other distributors feel the ma-
jors have successfully muscled their
way into the 12-inch market for
good. “‘Sure they’re hurting us,” says
Pat Monaco, vice president of New

York’s Sunshine National Record
Distributors. *I believe there is a lim-
ited number of 12-inch consumers.
Even though it’s bigger now because
of the different types of music being
put on 12-inch, the fact that you can
buy a Bruce Springsteen 12-inch still
takes something away from us.

“For the same reason, I have to be
getting some of their sales,” Monaco
adds. “But their LPs are having three
and four hits, so they can afford to re-
lease a 12-inch without affecting the
album. The majors’ involvement with
12-inch records has been a cycle in
the past: now they’re putting it out,
now they’re pulling it back. But it
looks like they’re sticking with it this
time.”

That realization is causing indie la-
bels to change their style. “We are
now willing to pay a much higher ad-
vance and compete with the majors
for masters,” says Profile’s Robbins.
“It used to be that by the time a pro-
ducer got to an indie, he was ready to
sell his tape for $2,500. Now we’ll
pay $10,000.”

Others seem less optimistic about
competing with the majors. “The in-
dies used to own the 12-inch mar-

ket,” says Tommy Boy’s Silverman.

“The majors are making a big dent,
and they want more of that remain-
ing 5% that the indies still have. It
may go down to 2%.

“With the majors releasing so
many 12-inch records, the biggest 12-
inch won’t be nearly as big as it was
last year. With the possible exception
of Prince, there won’t be any 12-inch
records that sell 500,00 copies. It’s
killing us.”

e SPOTLIGHT ON THE °

Mississippt

Louisiana

¥

Alabama

¢

Billboard.

1515 Broadway, New York, N.Y. 10036

Georgia

Florida

-ﬁe many musical styles of the
Deep South have always had an
international impact. Read all
about the hot Southern music
and home entertainment market-
place in Billboard’s September 8
Spotlight on the Deep South.
This special report will
highlight each state’s
accomplishments in:

% Talent
% Radio
% Retail
% Video

% Pro Equipment

For complete details about
Billboard’'s Spotlight on the
Deep South, call John
McCartney in Nashville at
(615) 748-8145, or contact
any Billboard Sales Office
around the world.

The Internationat Newsweekly of Music and Home Entertainment
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® Continued from page 6

Also on this week’s country album
chart, Hank Williams Jr. holds at
No. I with *“Man Of Steel.” Warner,
Curb reports that this is Williams’
first No. 1 country album, though
he’s enjoyed numerous No. | country
singles.

* A K

Fast Facts: Peabo Bryson’s “If
Ever You're In My Arms Again”

Chains Tie In
With Olympics

® Continued from page 3

ers plugging Wherehouse, Computer-
land and other chains pushing the
title.

Yet another approach is Licorice’s
barrage of promotions kicking off
Aug. 5. One is a push on children’s
product, another a Compact Disc
sale with prices pegged $14.99. And
it's understood that Music Plus 1s
coming with major promotions hit-
ting at the Olympics bonanza area re-
tatlers are targeting.

Timmer Blasts
FTC Suggestion

® Continued from page 3

tion could be obtained from either
group, was that Philips might sell off
one of the three record companies
under the PolyGram aegis in Germa-
ny, probably Metronome, which has
a market share of slightly more than
4%.

Speculation as to a potential buyer
for Metronome centers on MCA,
which, apart from the budget compa-
ny Miller International, has no affili-
ate in the important West German
market. At present, MCA repertoire
is distributed by WEA, so if MCA
were (0 use Metronome as a founda-
tion for its own German company
and withdraw its license from WEA,
the PolyGram market share would
be further reduced.

Groceries On
Vid Bandwagon

® Continued from page 38
of what looks like the top 20 titles.
They're $3.95 a night. The machines
are around $9,” reports Berman.
But, Berman notes, Video Ware-
house stocks between 1.200-1,500 ti-
tles in its four units (two more are
planned in 90 days) and does not con-
sider that the grocery stores do any-
thing but complement the video spe-
cialty outlets.

Ward’s Seen
Dropping Music

® Continued from page |

not be reached for comment and a
Handleman representative declined
comment.

Some 320 Ward outlets across the
nation have stocked albums and sin
gles. United Records & Tapes report-
edly serviced approximately one-
third of these outlets, while
Handleman, through its recent acqui-
sition of the Pickwick rack division,
administered the remaining ones.

Rack executives have estimated
Ward's annual record/tape volume
at approximately $20 million.

Ward’s represents a more than 50-
year association with the music in-
dustry. It began selling 78 singles and
albums in its catalogs. When the
chain of stores burgeoned more than
30 years ago, record departments
were placed up front and on the first
floor.

(Elektra) holds at No. 1 on the adult
contemporary chart for the fourth
straight weck, and jumps to number
18 on the Hot 100. The record is like-
Iy to top the number 16 peak of “To-
night I Celebrate My Love™ as Bry-
son’s highest-charting hit to date.
Both records were produced by Mi-
chael Masser.

While Bruce Springsteen’s “Danc-
ing In The Dark™ has been turned
back in its bid to become the artist’s
first No. 1 pop single, the Boss is still

in charge of Billboard's pop album

News

 Chortbeat

chart. “Born In The U.S.A."" is No. |
for the fourth straight week, which
tizs the tenure that "“The River” had
on top in 1980.

And Frankie Goes To Holly-
wood’s “Two Tribes” logs its sixth
week at No. 1 in the U.K.. which
puts it in a tie with Culture Club’s
“Karma Chameleon™ and Lionel Ri-
chie’s "Hello™ as the longest-running
No. | British hit of the past year. But
it's unlikely that “Tribes™ will follow
the lead of those two records and also
reach No. | on the American chart.

\ - - = - -
KIDDING AROUND—RCA'’s black music promotion vice president Michael
Kidd updates Menudo members on the progress of their current single it
You're Not Here” during the boys’ visit to New York to tape the CBS-TV
special “Salute To Lady Liberty.” Surrounding him from left are Robby,

Roy, Ricky, Charlie and Ray.

ERY ALBUM OR CASSETTE SOLD
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The Greatest Recording Artists Team Up To Fight Leukemia And Cancer "L
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Massive National Television Advertising Campaign Starts August 6

An invitation to join 14 of Rock’'s Biggest Stars in their effort to fight
leukemia and cancer. Featuring: Asia ® Pat Benatar ® The Cars
Dan Fogelberg ® Daryl Hall & John Oates ® Michael Jackson
Billy Joel ® Journey ® Cyndi Lauper ® Paul McCartney

Men At Work @ Olivia Newton-John ® The Police ® Quiet Riot

Distributed by K-tel International Inc.
11311 K-tel Drive, Minnetonka, MN 55343
To Order Call Toll Free 1-800-328-6640

AVAILABLE NOW! LP OR CASSETTE
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The T.J, Martell Foundation for Leukemia and Cancer Research is located at 730 5th Avenue, New Yark City, N.Y, 10019
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C) Bullets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers). @ Recording Industry Assn. of America seal for sales of 500,000 units (seal indicated by dot). A Recording Industry Assn. of America seal
for sales of 1,000,000 units (seal indicated by triangie).
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HITS, MISSES OF FIRST HALF

‘Footloose’ Heads List Of Chart Surprises

® Continued from page 3

group’s much-ballyhooed *come-
back” may have been ballyhooed a
little too much.

8. “Animal Grace,” April Wine,
Capitol. Two years ago, these hard
rockers went platinum with “The
Nature Of The Beast.”” This album
didn’t even go gold, peaking at num-
ber 62 in April.

9. “Reaching Out,” Menudo,
RCA. This album was supposed to
incite Menudo-mania in America.
The mania was modest indeed, as the
album peaked at number 108.

10. “Talk Show,” Go-Go’s, IRS.
Cover stories and glowing reviews
can’t obscure the fact that this album
has performed less well than 1982’s
“Vacation,” which itself represented
a dropoff from 1981°s “Beauty And
The Beat.”

Enough disappointments. On to
the albums from the first half that
performed better than expected.

1. “Footloose” soundtrack, Co-
lumbia. In addition to having 10
weeks at No. 1, this album has tied
“Urban Cowboy” as the only sound-
track to generate six top 40 singles.
And a possible tie-busting seventh
top 40 single (Karla Bonoff's ““‘Some-
body’s Eyes™) is now in release.

2. “Sports,” Huey Lewis & the
News, Chrysalis. Lewis’ last album,
“Picture This,” peaked at number 13
and fell short of gold. This followup
went all the way to No. 1, and has
produced three top 10 hits. It was a
sleeper smash, reaching the top in it
39th week.

3. “Private Dancer,” Tina Turner,
Capitol.. “What's Love Got To Do
With It” is Turner’s first top 10 sin-

MISSES—HSAS’ “Through The Fire,” on Geffen. What if they formed a su-
pergroup and nobody cared? “Up The Creek’” soundtrack, on Pasha/CBS.
They should have added “Without A Paddle.”

gle since 1971's “Proud Mary,” and
this is her first top 20 album ever.
Can a Grammy for best female rock
vocalist be far behind?

4, “I’m In Love Again,” Patti La-
Belle, Philadelphia International.
Like Turner, LaBelle is a pop music
survivor. The sublime “If Only You
Knew” was a No. 1 black hit in Feb-
ruary, and brought this album to
gold.

5. “Rebel Yell,” Biily Idol, Chrys-
alis. Idol had been on the brink of
pop stardom for the past couple of
years. This album put him over the
top, and even produced his first top
10 single, “Eyes Without A Face.”

6. “She’s So Unusual,” Cyndi

Billy Meshel Of
Arista Music

® Continued from page 4

themselves as much financially when
they first sign.”

Meshel doesn't pin his overall pub-
lishing strategy to deal structures and
foreign licensing arrangements, how-
ever, saying that a strong promotion
effort remains the backbone of Aris-
ta’s approach.

Meshel boasts that his catalog of
over 6,000 copyrights is worked by
three full-time staffers: creative ser-
vices director Linda Blum, general
professional manager Judy Stakee
and professional manager Chris
Mancini.

Lauper, Portrait. This was another
sleeper smash by a singer who had
toiled on the pop scene for a decade.
The album climbed to number four,
and produced back-to back top five
singles in “‘Girls Just Want To Have
Fun” and “Time After Time.”

7. “Break Out,” Pointer Sisters,

Planet. This album has taken its.

sweet time to become a smash: It’s
been on the charts for nine months,
climbing higher with each simgle re-
lease. It's now number 16, and could
go higher still with the re-release of
“I'm So Excited.”

8. “In 3-D,” “Weird” Al Yanko-
vic, Rock’n’Roll Scotti Bros./Epic.
Yankovic’s parody smash “Eat It”
may have been a goof, but the sales
were for real: Both the single and this
album climbed into the top 20, and
the album went gold.

9. “Keep Your Hands Off My
Power Supply,” Slade, CBS Associ-
ated. Quiet Riot’s success with
Slade’s decade-old “Cum On Feel
The Noize™ has helped to revitalize
this veteran band. This album made
the top 40 last month and even pro-
duced a top 30 single in *“Run,
Runaway.”

10. “Midnight Madness,” Night
Ranger, Camel/MCA. Night Rang-
er’s last album, “Dawn Patrol,”
peaked at number 38 and fell short of
gold. This followup climbed into the
top 15 and went platinum, on the
strength of the top five single, “*Sister
Christian.”

Windsor Stations
May Get Break

® Continued from page 4

at CRTC offices when licenses come
up for renewal. If an approach is at-
tractive, Joint concluded, U.S. sta-
tions are uniquely poised to beat
Candian ones to the punch.

The Ontario government is look-
ing for special “flexibility” for the
four Windsor stations, including no
spoken word requirement. Others at
the hearing argued for a reduction in
Canadian content quotas, to perhaps
10% from their current levels of up
to 30%.

They simply say regulation gives
their 40-odd Detroit competitors the
upper hand, and the commission is
seriously considering an experiment
to see if reduced regulation leads to
greater audiences and meets certain
cultural objectives.

If the commission wants to change
the rules, it will likely have to do so
quickly. Three of the four private ra-
dio stations must have their licenses
renewed by Sept. 30, and the com-
mission will have to issue the new
rules and allow time for the stations
to respond with amended promises-
of-performance.

Meanwhile, the CRTC has con-
cluded hearings into applications to
replace the only urban station it has
ever stripped of a license, CJMF-FM
Quebec City. Seven groups, including
CIMF, are vying for the license. Five
of the bids are for rock-oriented sta-
tions, exactly the music format
CIMF played and lost its license
over.

Marketplace™ . .

the CARIBBEAN and the US.

Billboard’s worldwide team of correspondents will report on the entire spectrum of the Latin music

Billboard
Spotlight

and home entertainment industry:

- Top Companies
- Industry Leaders
- {US. Impact

- Video Vitality

- Artists & Recording Patterns

- New Technology & Products
- Crossover Currents

- Programming & Publishing
- Projections & Potential

In the October 20 issue, Billboard will spotlight the exciting, changing new “World of the Latin
. where it is, where it's going, where you fit in this important, thriving market.
Learn all about the unfolding power and impact in MEXICO, SPAIN, CENTRAL & SOUTH AMERICA,

PLUS Photos, General Listings,

Special Charts and
Editorial Highlights
EN ESPANOL

The advertising deadline for LATIN ALIVE! is September 28.

For complete details, contact:

Marv Fisher
BILLBOARD

9107 Wilshire Boulevard
Beverly Hillls, CA 90210
(213) 273-7040, (408) 296-1165

or contact any Billboard Sales Office around the world.

ik Billboard

1515 Broadway

New York, New York 10036 ’:} {Z
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100 MASTERS ACQUIRED

New Life For Amherst Label

LOS ANGELES — Buffalo’s
Lenny Silver has delegated his son,
Larry, to head up the resuscitated
Amherst Records, which has just ac-
quired more than 100 album masters
from the combined H&L and Avco
Embassy catalogs.

Dormant for 18 months, Amherst
will release approximately a dozen al-
bums and a number of singles annu-
ally from H&L/AE. The first album
released will be “The Stylistics’
Greatest Hits” at $5.98 list along
with seven two-sided hits by the
group at $1.99 list. Other masters
that were obtained in a bankruptcy
sale include material from Louis
Armstrong, Van McCoy, T-Bone
Walker and Lightnin’ Hopkins. Dave
Parker, who negotiated the acquisi-

tion, says a number of albums featur-
ing unreleased masters will be
available.

Lenny Silver says Ambherst intends
to bid for national distribution. He
has also finalized a deal with Freddie
Knight of Jackson, Miss. to distrib-
ute Park Place Records.

Larry Silver has realigned Am-
herst’s domestic distribution, which
now includes: Associated, Phoenix;
Aquarius, East Hartford; Bib, Char-
lotte; Big State, Dallas; California,
Glendale; Great Bay, Baltimore;
Malverne, New York; Independent,
Hialeah, Fla.; Navarre, Crystal,
Minn.; Select-O-Hits, Memphis;
Tara, Atlanta; Universal, Philadel-
phia; and Action, Cleveland.

JOHN SIPPEL

Embassy Plans Giveaways
To Boost Yule Video Sales

By TONY SEIDEMAN

NEW YORK—Embassy Home
Entertainment is bringing an old
package goods sales tool to the prere-
corded videocassette business with a
plan to give away gifts with the sale
of some of its cassettes this
Christmas.

Although giveaways have been
used with children’s titles before by
Disney Home Video, RCA/Colum-
bia Pictures Home Video and other
firms, the planned Embassy effort
marks the first time that gifts have
been used to try to lure adults into
purchasing rather than renting
programs.

Embassy is looking to get consum-
ers to buy with the use of the tagline
“Free Valuable Gift With Purchase.”
In a letter to distributors, president of
distribution Reg Childs claims that
the program will allow “video retail-
ers to experience ‘impulse self-service
sales’ across a broad genre of
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GUENTER'S GUESTS—Roger
Glover, left, and the Scorpions’
Francis Buchholz, right, pose with
PolyGram president and chief ex-
ecutive officer Guenter Hensler
during a party in New York to cele-
brate the progress of both acts’
albums.

product.”

Each of the titles used in the Em-
bassy Christmas promotion will be
pre-packed with a special gift.

Prices of the programs listed in
Embassy’s initial mailing are almost
all $39.95. Some of them are feature
titles reduced to that level for the du-
ration of the effort, and others are
how-tos specially released at that
level.

Among the feature films included
in the package will be “The Produc-
ers,” which will come packed with a
“$20 value” “‘weeckender bag;”
“Southern Comfort,” which will in-
clude “two free pewter-like tan-
kards” of a “$15 value;” and tv mov-
ie “The Day After,” whose purchase
price will include a year’s subscrip-
tion to consumer publication Video
Review.

Embassy is also looking to sell
some of its how-tos with the promo-
tion, especially the cook-cassette
“Wok With Yan, Vol. 1.” Each cas-
sette of the Chinese cooking title will
include a free wok, thus allowing
Embassy to open up its potential
marketplace to include the many
VCR owners who might not own a
wok. s

Sports exercise title *“Alpine Ski
School” will come packed with a free
bootstrap and ski bag, while “Texer-
cise” will have a “‘free workout bag,”
and “Pump It” a “free giant workout
bag,” according to the Embassy
literature.

Embassy will also be doing give-
aways with some children’s titles,
giving away a stuffed golden seal
with its movie “The Golden Seal,”
and “magic wands” and ‘“‘magic
kites” with several other kiddie titles.

The uncertainty over the Jacksons’ “Victory” tour
continues. At presstime, negotiations were underway for
the Jacksons to play New Jersey’s Giants Stadium in late
August, but the Madison Square Garden dates an-
nounced for early August apparently were in danger of
being cancelled or curtailed. Tickets for the New York
area shows, as well as the dates at the Los Angeles Forum,
will be sold through local mail order operations. In other
cities there will be over-the-counter sales. Per President
Reagan’s request, Washington dates have been added
Sept. 21-22.

Retail Roundup: The recent NARM advisory huddle in
Chicago decided that the Sept. 18-20 joint conference
with manufacturers will move from LaCosta to San Die-
go’s Sheraton Harbor Island. On the agenda is simulta-
neous release of audio albums with music videos eliminat-
ing the sale of DJ promos; possible revival of the “Gift Of
Music” institutional program; the waste and bypass of re-
tail record stores by linking album discounts with such
items as beauty aids; the 4-by-10 cassette package; CD ad
and promo budgets; and the role of imports in the future.

The meeting decided that Target’s John Farr would
send notices to the more than 800 NARM retailers, seek-
ing evidence of promo sales in their vicinity. Musicland’s
Jeff Lynn and Record Factory’s Sterling Lanier will pro-
vide a bar coding update. Retail chairman Bill Golden of
the Record Bar kicks off the confrontation with a state-of-
the-industry talk.

Don’t pencil in appointments with the Target record/
tape division Sept. 13-15, as Farr has his chattels conven-
ing at the Radisson Metrodome Hotel in Minneapolis at
that time. .. Sick Call: Grand Ole Opry patriarch Roy
Acuff has been hospitalized twice in the past month for
severe chest pains and remains in the intensive care unit of
Edgefield Hospital, Nashville, at deadline. Acuff joined
the Opry cast in 1938 .. . Evelyn Helfer, Marv’s frau, re-
cuperating from surgery at a San Fernando Valley hospi-
tal. He’s co-principal at H&H Movie Score, Tar-
zana ... With David Horowitz leaving as co-chief
operating officer and member of the office of the president
of WCI to helm MTV Networks Inc. (Executive Turnta-
ble, page 4), speculation arises over who’ll be the corpo-
rate biggie to handle the recorded music/publishing wing.
Elliot Goldman, as senior VP, has been Horowitz’s key
aid in this regard. Then, of course, there is always the pos-
sibility of CBS chief Walter Yetnikoff, whom talk has
switching to WCI when his binder ends Dec. 31.

Olympics: Only entertainer to appear in the games’
spectacular closing ceremonies is Lionel Richie, with an
extended version of “All Night Long.” There’ll be a new
specially written verse, along with 200 break dancers cho-
reographed by Damita Jo Freeman, Richie’s dance direc-
tor. David Wolper is producing, with Joe Leyton staging
... Licorice Pizza VP Chris Siciliano wants 10 pages
warning against the onslaught of store thieves descending
on L.A. for the Olympics.

Nashville record company offices may not be through
with shakeups. On the heels of recent Warner Bros.,
MCA and Capitol changes comes street talk that RCA di-
vision VP and marketing wizard Joe Galante is forming a
Nashville-based label through EMI with ex-RCAite John
Betancourt. Galante admits “there have been negotia-
tions” (reportedly with both EMI and MCA) for a label,
but says he is still negotiating with RCA corporate as
well. Under no circumstances will he be going to Gotham
City in any capacity.

The Independent Label Coalition is locking up a con-
cept that many other organizations considered but never
got the green light on. Its first benefit talent showcase oc-
curs Aug. 7 at New York’s Studio 54. The gig, which
takes place during the New Music Seminar, already has
lined up Acme’s TaBoo, Prism’s Pure Energy and Ace of
Hearts’ Neats, with possible appearances by Airwave’s
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Martha Reeves and Tommy Boy’s Planet Patrol . . . One-
time Motown and Casablanca promotion ace Al DiNoble
is employed at Robert Abel & Associates, Hollywood spe-
cial effects film production house. Along with Joyce Bo-
gart and Carole Bayer Sager. DiNoble is planning a *Day
At The Races” to raise funds for the Neil Bogart cancer
laboratory, affiliated with the T.J. Martell Foundation.

While Track’s on funds, word at the Jay Lasker City of
Hope soiree Wednesday (18) was that the industry raised
more than $155,000 through it and two other smaller
benefits for the Duarte, Calif. medical research center.
While Frack’s editor was enjoying the company of the few
folks one can visit with during the too-short cocktail hour,
the possibility of starting a regular series of non-profit, no-
host bar and buffet dinners in L.A. so tradesters can so-
cialize more often arose. Motif would be casual, and it
would be seating where you wish. Track would welcome
volunteers for a steering committee to set up such get-
togethers.

MCA’s John Burns confirms the Past Performance
(27000), Golden Gospel Greats (28000) and Impulse jazz
series (29000) drop from $5.98 to $3.98 list, effective last
week. A selection of 32 $8.98 list titles also plummets to
$3.98. Christmas product, including Bing’s *“White
Christmas” and other Decca standouts, drops 25% in
wholesale price. Burns explains that MCA is trying to
avoid the expensive return and storage of such once-a-
year product ... Speaking of explanations, Track got a
concise one from RCA credit manager Abe Amiri, cor-
recting our misinterpretation of the recent billing date
change in policy (Billboard, July 14): “The essence of the
change as indicated in our letter is to the effect that RCA
would allow an additional 30 days for billings issued be-
tween the 21st and 25th of the month, starting July 1.”

Atlanta grapevine has Alan Levinson of Turtles hud-
dling with Mike Goldwasser over the possibility of ac-
quiring the several Oz stores in the Birmingham area for
the Atlanta-based chain . . . The Record Bar acquired Re-
cord City, a 3,000 square footer in Orlando, Fla., from
Jimmy Staffs, who also operates stores in Michigan and
Illinois. Bar is up to 150 stores, with plenty coming before
1985 (Billboard, July 21).

A&M ad chief Rob Gold reminds us the label spelled
backwards is “MA,” with a listing of eight fems working
there who are expecting before November 10. Infantici-
pating in order are Kari Smith, publishing, Kari Rohr,
merchandising and Kendel Kucera, advertising, all in
July; Dorothy Haverty, copyright, Sandy Smith, sales
and Barbara Bolan, IRS Records, all in September; and
Diane Quintana, administration and Gee Gee Forrest,
promotion, both in early November...The Aug. 1
NARM Operations & Information Committee meet in
Minneapolis centers on the UPC system Musicland has
installed for inventory, including only their laser scanner
and automated diverter system. Record Bar’s Sandra
Rutledge corrects Track’s erroneous description of last
week.

WEA'’s Bob Moering awards all-expense tours for two
to four winning accounts of the recent $6.98 Olympic Sale
contest. They are: Music Suppliers, Boston; Budget Tapes
& Records, Seattle; Believe In Music, Kalamazoo, and
Records 'n Such, Albany, N.Y. ... Track found former
Milwaukee 1812 Overture store chain owner Alan Dul-
berger, working in Jacksonville, Fla. area, where he’s op-
erating several bars but says he would like to return to
retail . . . Gary Klein has left the Entertainment Co.,
where he produced such as Barbra Streisand, Stephanie
Mills and Glen Campbell over 18 years with Charlie Kop-
pelman, to set up his own music/film production firm
.. . Showtime chief Neil Austrian gets this year’s honors
at the music industry’s United Jewish Appeal dinner at
the Sheraton Centre Hotel, New York, Oct. 27.

Edited by JOHN SIPPEL

Rhino Records’ Archival Mission Gaining Momentum

By SAM SUTHERLAND

LOS ANGELES—Its catalog may
still place a premium on novelty re-
cordings and comedy, but Rhino Re-
cords’ recent release activity and cur-
rent production and marketing plans
are no laughing matter. The Santa
Monica-based independent now ex-
pects to virtually double its output of
new albums, projecting about 60 ti-
tles by the end of this year.

Sparking that increase is continued
diversification for the offbeat label,
founded by Harold Bronson and
Richard Foos as more of a lark than
a longterm enterprise when the duo
still operated the Rhino retail outlet
in West Los Angeles. Swelling the re-
cord company'’s recent release sched-

ule has been a newer specialty, an-
thologies and reissues from *50s and
’60s rock and pop artists.

“Our first big jump was in 1982,”
says Bronson of the label’s expan-
sion. “We put out 35 albums that
year, and we figured we’d increase
further the next year, to 40 or more
titles. In fact, we only shipped 33
during 1983, but this year the mo-
mentum- has caught up: We just re-
leased 12 albums a few weeks ago,
we’re shipping 10 more in August,
and we’re looking at another 10 or so
in September.”

Both Bronson and Foos agree that
Rhino’s success in creating compre-
hensive anthologies on relatively
overlooked *60s rock acts has drama-

tized a gap in major label repertoire.
Most record companies continue to
restrict compilations to their biggest
artists, with reactivation of older
masters seldom prompted by the sort
of acts Bronson and Foos relish: Bob-
by Fuller, Annette Funicello, Love,
the Turtles, the Lovin’ Spoonful, the
Nazz and the Spencer Davis Group
are representative of the cross-section
of pop styles served.

Their archival approach also in-
volves coupling masters from differ-
ent owners, which also breaks from
the majors’ approach. *‘I think the
majors are more interested in seeing
what’s in their own catalog and just
selling that,” observes Foos. *It
leaves a gap for someone to come in
and seriously preserve the history of
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rock'n’roll.”

That mission, he adds, is also cen-
tral to Solid Smoke, the San Francis-
co-based label now distributed by
Rhino.

Bronson reports that response to
the various reissue and hit compila-
tions already released has prompted a
new line of oldies singles, to be made
available in both regular and special
picture sleeves.

Meanwhile, Rhino recently en-
tered the Compact Disc field with its
first CDs, appropriately offering both
historic titles and a true digital mas-
ter, the first comedy Compact Disc,
from the Firesign Theatre. There’s
even a book division, which debuted
several weeks ago via the first ship-
ment of “Rock Explosion,” a collec-

tion of photos documenting the
bands behind the British Invasion of
the mid-’60s.

As for video, Rhino’s first produc-
tion, “My Breakfast With Blassie,”
featuring the late Andy Kaufman
and wrestler Fred Blassie, had led to
current plans for promotional video
clips for new label projects and possi-
ble feature exploitation. Foos reports
that he and Bronson are now “‘look-
ing into some cult horror movies and
we’ll be doing a compilation of
clips.”

Having moved last year to a ware-
house/office complex in Santa Moni-
ca, Rhino has just acquired 3,000
square feet in an adjacent building to
augment the space already shared
with Sounds Good Imports.
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There's the signpo:
the Strange Frontie
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