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AFTER RCA PULLOUT

CED Vidisk Makers
To Stay With ‘Hits’

By TONY SEIDEMAN

NEW YORK—Software manu-
facturers will be doing the least they
possibly can to support the CED vi-
deodisk format now that RCA has
decided to cease producing players
(Billboard, April 14).

Companies currently committed to
keep on releasing product on CED
until the market evaporates com-
pletely include CBS/Fox Video,

Pol Sees Passage
Of Vid Rental Bill

WASHINGTON — The chair-
man of the House subcommittee
holding hearings on the pending vid-
eo rental bill stunned opponents of
the measure Thursday (12) by an-
nouncing in the midst of testimony
that according to his reckoning of
subcommittee member support, the
bill will pass and the First Sale Doc-
trine will be modified.

(Continued on page 61)

HARD TO HOLD (ABL 1-4935)—IMPOSSIBLE TO STOP.
RICK SPRINGFIELD’S MAJOR MOTION PICTURE
DEBUT. The stunning soundtrack recording featuring seven new
world-class rock’n’roll performances by Rick Springfield. LOVE
SOMEBODY (PB-13738) has already broken wide open as a single.
Hear the magic! Exclusively on RCA Records and Cassettes.

MGM/UA Home Video, Paramount
Home Video, Warner Home Video
and RCA/Columbia Home Video.
At presstime, MCA was still discuss-
ing the steps it would take, and sup-
port from a number of non-major
manufacturers appears weak at best.

Disney Home Video's Richard
Fried says his company will not be
putting product out on CED unless
RCA is willing to absorb all the risks
of release through licensing or other
methods.

And while Paramount Home Vid-
eo will continue to put top new titles
out on CED, vice president and gen-
eral manager Tim Clott says that's
about all the company will be doing.
Paramount will be investing minimal
effort in the marketing of CED, says
Clott, and will be confining its pro-
duction runs of titles to their pre-or-
der levels alone to make certain that
inventory exposure is kept to a
minimum.

(Continued on page 62)
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CBS Records
Will Demand
Vidclip Payment

NEW YORK—It is now a ques-
tion of when, not if, the nation’s larg-
est record label will begin charging
for the use of music video clips.

*CBS has been thinking about that
(charging) for a long time, and at
some point we're going to go ahead
and charge everyone when we feel the
timing is right,” says Jerry Durkin,
vice president of business affairs for
CBS Records and head of CBS Video
Enterprises. CBS Records has not de-
cided to charge now, says Durkin. It
has just decided that it will be
charging.

CBS will be charging *“'to get back
the duplication costs, the costs of dis-
tribution, and to the extent we can, a
portion of the production costs,” says
Durkin. “I dont think at this point
we can charge enough to the tv shows
to get the full amount (of production
costs) back. But there will be a con-
cept involved as well as a goal of
making back specific costs.”

Durkin says CBS will be asking
clip users to pay for—access—*"the
ability to use all the clips that we own

(Continued on page 61)

~Inside Billboard -
¢ RECORD RENTAL has been dealt a bilow in Tokyo, where a court has

ruled that record companies can refuse to sell their product to dealers who in
turn sell it to record rental stores. Page 3.

o NEW LP RELEASES were down in 1983 for the fifth straight year, ac-
cording to figures just released by the RIAA. Releases of new cassettes and sev-
en-inch singles also fell below 1982 levels. But 12-inch singles, cassette EPs and
“double play™ cassettes were up. Page 3.

e THE TOP 40 FORMAT is coming to yet another major market radio sta-
tion. Taft's KKRZ Portland is readying a move to the format, and is planning to
refer to itself by a now familiar nickname: Z-100. Radio, page 12.

¢ COMPUTER SOFTWARE is being released by a record company for the
first time. Laff Records, the veteran comedy label, is shipping 65 Ala computer
programs and games to national distributors from its Los Angeles warehouse.

e A COMPACT DISC ONE-STOP, believed to be the first of its kind, is
open in Minneapolis. East Side Digital, a semi-autonomous branch of its parent
importer/distributor operation East Side, claims to have more than 1,000 titles

e WPIX-FM NEW YORK vice president and general manager John C.
Goodwill has been named president and chief operating officer of R&R Broad-
casting, a new subsidiary of Robbins & Reis Inc. Goodwill expects the firm to
announce its first acquisition within 10 days. Radio, page 12.

FTC Presses To Bar
Warner/Poly Merger
Despite Court’s OK

By BILL HOLLAND and IS HOROWITZ

WASHINGTON—A federal ap-
peals court late last week forbade
PolyGram and Warner Communica-
tions to merge their recording inter-
ests pending review of a lower court
ruling denying a temporary injunc-
tion against the merger. The lower
court held that the Federal Trade
Commission failed to prove its
charges of antitrust violation.

Rapid developments in the deepen-
ing conflict saw the merger forces
buoyed by a decision by the U.S. Dis-
trict Court in Los Angeles Tuesday
(10) which rejected the FTC injunc-
tion bid. But these hopes were dashed
Thursday (12) when the FTC was
granted a stay for emergency appeal
to the U.S. Appeals Court tor the
Ninth District Court in  San
Francisco.

At presstime, it was learned that
Warner attorneys would be in the ap-
peals court on friday (13) seeking to
vacate the stay.

At issue is the plan by PolyGram
and Warner to blend their domestic
record operations in a joint enterprise
that would be owned 80% by Warner
and 20% by PolyGram. The propos-
al, made public in June, 1983, stirred
protest by other record companies
who charged that a combined
Warner-PolyGram operation would
dominate the marketplace and crowd
out competition.

A companion plan would see the
creation of another joint venture cov-
ering markets elsewhere in the world,
owned equally by Warner and Poly-
Gram. While that plan has received
official go-aheads in the UK., Cana-
da and France, the West German
Cartel Office has still to render a de-
cision. That is not expected until
June.

FTC general counsel Jack Carley,
who has been named to argue the ap-
peal in San Francisco on behalf of the
government agency, says, "Obvious-

(Continued on page 61)

icon (Capitol ST-12336). /-con n. 1. an image (as in, icon has the

image 1o create a lasting impact) 2. a figure (as in, icon has figured out

how to make bone-crunching, nerve-exposing, earth-shaking music) 3. a
representation (as in, icon, the debut LP from icom, 1s a representa-
tion of the Heaviest rock and roll ever spilled from a gut) {Advertisement)

(Advertisement)
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“ANGEL IN DISGUISE”

THE FOURTH SINGLE

—A Top 10 album for the last six months|
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from the album

that already contains

THREE #1’s!l

~“Your Love's On The Line,” “Don’t Make It Easy For Me”
and the classic “Holding Her, Loving You,” which earned both
Grammy and ACM Nominations for Earl—

“DON'T MAKE IT EASY FOR ME" :
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THE RUSH TRADITION CONTINUES WITIH
“GRACE UNDER PRESSURE.”
AMASTERFUL COLLECTION OF 8 NEW CLASSICS
ON AN ALBUM THAT SETS A NEW STANDARD OF ROCK.

Produced by Rush and Perer Hendegsan
< WATCH FOR RUSH ON TOUR THIS MAY.
Pk
d 01984 polygrom Records, Inc.
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First One-Stop
For CDs Only

Open For Trade

NEW YORK—East Side Digital,
believed to be the first one-stop solely
devoted to Compact Discs, is now
operating as a semi-autonomous

branch of its parent importer/distrib-~
utor operation East Side, headquar-

tered in Minneapolis.

The move comes as the facility
claims expanded activity within the
CD software arena, with more than
1,000 titles in stock carried in inven-
tory depths of “at least 10 disks per
title.”” Tony Pucci, vice president,
says the one-stop now regularly sup-
plies CDs to some 20 accounts, with
two or three new outlets being added
weekly.

Most accounts currently serviced
are audio stores, says Pucci, although
the firm has begun placing more
stress on supplying traditional record
stores.

A catalog of CD product just is-
sued by East Side Digital shows
much product imported from Japan
and Germany, although domestically
distributed disks are sold *“whenever
available,” according to a note in the
catalog.

“The only domestic company not
selling us is PolyGram,” says Pucci,
“but we are bringing in their titles
from Germany.” He claims there
were no complaints from CBS Rec-
ords or other majors who have made
attempts to police parallel imports
elsewhere, even though much of their
CD material is brought in directly by
East Side.

CD prices at East Side start at
$11.99, and advance in $1 increments
to $17.99 per disk, depending on title
and country of origin. The firm pays
all shipping and C.O.D. charges for
orders of 20 or more disks. Only de-
fectives may be exchanged, says
Pucci.

IS HOROWITZ
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COMING ATTRACTIONS—After his performance at London’s Wembley

Arena with John Oates, Daryl Hall, right, gets a visit from Elvis Costello and

an invitation to appear on the latter’s forthcoming Columbia album. Eaves-

dropping in the background is Tommy Mottola, president of Champion En-
tertainment, Hall & Oates’ management team.

TOKYO COURT RULES:

Labels Can Shun
Dealing With Renters

By SHIG FUJITA

TOKYO—In a precendent-setting
decision, the Tokyo District Court
has ruled that record companies can
refuse to sell disks to retailers who in
turn sell them to record rental stores.

The court turned down a suit filed
by the Miyagi Family Club, a record
retailer located in Sendai City in
northern Japan, against Nippon Co-
lumbia Co., Toshiba-EMI and Sei-

Summer Offers Sunny Outlook
RCA President Sees Growth For Recording Industry

By IRV LICHTMAN

NEW YORK—The recording in-
dustry has the innate appeal, spurred
by new technology and broader ave-
nues of exposure, to surge ahead in
the years to come.

That's the essence of a broad over-
view of the business and a statement
of his own company’s recently devel-
oped current ‘‘profile” offered by
RCA Records president Bob Sum-
mer, who says the industry is basical-
ly in good health, despite just-re-
vealed RIAA reports of a flat year of
unit shipments in 1983 (Billboard,
April 14).

Current  industry momentum,
Summer suggests, indicates ‘‘consid-
erably greater growth. What is wrong
is the timing of the data. There's a
gap between perception and reality.
Reality indicates the industry has
substantially overcome problems that
have been a drag for the last four
years.”

But Summer, noting that the video
game industry’s demise no longer
provides the music industry with a

Laff Records Releasing
Computer Software Line

By JOHN SIPPEL

LOS ANGELES—The oldest of
the industry’s comedy labels, Laff
Records, is the first record company
to release a line of game and educa-
tional home computer software.

Lou and Dave Drozen of Ala En-
terprises, parent of Laff Records, are
shipping 65 Ala computer programs
and games from their local ware-
house to national distributors.

“We decided .before we heard Jim
Greenwood’s keynote speech at
NARM, which urged broader inven-
tory base for industry distributors, to
go with these titles just as we have
worked our Laff Records line. We in-
tend to have a return program,” Lou
Drozen states. He declines to amplify
on his return percentage, but says it
will probably be the same one he af-
fords his distributors for records and
tapes. A check with these distributors
indicates Laff has a 25% return
program.

Dave Drozen, who will act as sales
manager for Ala computer software,
says he intends to tap markets out-
side the record/tape/accessories
stores within the industry. He has al-
ready negotiated with Jim McGraw

of Viking Industries, Burbank, to.

handle the line. McGraw racks
Gemco, Licorice Pizza and various
important discount department store
chains across the U.S. Eurpac, San
Diego, a major supplier to military
installations, is also distributing Ala
product.

Designated distributors include
M.S. Distributors, Chicago and At-
lanta; Navarre, Minneapolis; Big
State, Dallas; Lakeside, Cleveland:
Schwartz Bros., Lanham, Md. and
Philadelphia; and Audio/Video, Li-
vonia, Mich. Dave Drozen intends to
bulwark this distribution with com-
puter wholesalers. Ala also hopes to
set up a national network of electron-
ics manufacturers’ reps.

(Continued on page 61)

“red herring,” enumerates conditions
that “‘continue to distress me””:

® Progress against piracy is “pain-
fully slow. The fault may lie some-
what in the industry, but the issue of
a callous attitude of legislators and
hardware manufacturers is more the
issue.”

e Tight margins, fed by heavy
marketing expenses and video pro-
duction spending that is generally
non-recoupable to date, although
Summer sees a cure—the emergence
of a commercial video marketplace.

® The fact that not a single new
American band qualified as a Gram-
my nominee last year.

® And, in a humorous aside, ‘‘the
fact that Michael Jackson is not on
RCA.”

As for the label itself, beyond its
profitable 1983 and continuing prof-
itability in the first quarter of this
year, Summer says that RCA has
*“‘undergone more dramatic change in
profile than any other record compa-
ny's operations” in recent years. Not-
ing that the company had taken
“substantial risks along the way, not
the least of which was company
growth while the industry was
retrenching.”” Summer  declares,
“We’ve come out where we want to
be.”

He points to five areas of RCA’s
well-being: a “strong’ domestic oper-
ation; a ‘‘healthy” international
group; “‘dynamic” direct-marketing;
strength in video distribution; and
the company's own music video pro-
duction unit.

Summer says that the label has met
its goal of “‘exploiting the fact that
the record industry is a number of
mini-markets” through its own artist
development and signings and
through its distribution association
with A&M and co-ownership of

Arista. The latter approach, in Sum-
mer’s view, has given the label artist
rosters it would have taken years to
develop on its own.

While RCA can lay claim to its
own success stories in pop, rock and
black product—in addition to its
heavy representation in country, clas-
sics and Latin—its ties with A&M
and Arista have deepened its penetra-
tion in these areas and served as wel-
come calling cards to the industry as
a whole, Summer says.

RCA'’s classical Red Seal line ap-
pears to have a special sensitivity in
Summer's thinking. “The great di-
lemma for the label in classical re-
cordings is to identify and record art-
ists with a worldwide base; but the
record company is taxed in designing
a tactic to assure profitability of new
classical recordings. It's nobly satis-
fying to say we have to do it because
‘we have to’ and there is an obligation
because of the company’s heritage.”

But, to Summer, the answer, in ad-
dition to recording such names as
James Levine and James Galway, is
to again ‘“‘resort to a tactic of a com-
bination of label forces.” The Erato
label out of France has become ‘‘ex-
ceptionally valuable” in this regard,
according to Summer. He says the la-
bel has moved from “‘essentially ba-
roque to a full-range classical record-
ing company.”

As for the Compact Disc, Summer
expects its “‘explosion” sometime in
1986. “To have forecast a major mar-
ket penetration sooner than'that is an
act of guile,” he says. “We can't
break through sooner than that.

“The public has to understand
what the product is, and then it has

_to be affordable. This risk is to be en-

couraged, and barring the introduc-

(Continued on page 61)

RIAA: LP Releases Down Again

’83 Figures Show 13% Drop; Cassettes, Singles Slide

By LEO SACKS

NEW YORK—Releases of 12-
inch singles, cassette EPs and 90-
minute (“double play”) tapes by U.S.
manufacturers rose significantly in
1983, but new LP titles during the
period declined for the fifth consecu-
tive year, according to figures re-
leased last week by the Recording In-
dustry Assn. of America (RIAA).

The RIAA study shows that major
labels reaped big benefits from 12-
inch sales, which climbed 33% to 610
releases from 460 in 1982. Releases of
cassette EPs rose 300% to 150 titles
from 50 the prior year. Growth was
also seen among “double play”

tapes in both pop and classical reper-
toires, which jumped 57% from 105
selections to 165.

New album product, however,
continued its slide. The RIAA report
says that record companies shipped
about 2,300 new LPs last year, or
13% fewer than were issued in 1982
(2,630). The tally signifies a 45%
drop from an industry high of 4,170
titles released in 1978, generally rec-
ognized as the boom year for the re-
cord business.

Other configurations -that experi-
enced declines in 1983 were cassettes
(down 8% to 2,500 titles from 2,710
the preceeding year); seven-inch sin-
gles (down 8% to 2,105 from 2,285);

www.americanradiohistorv.com

12-inch EPs (down 36% to 150 from
235); $5.98 budget albums (down
14% to 935 from 1,230); and budget
cassette reissues (down 17% to 820
from 990).

On the eight-track front, new re-
leases dropped 85% to 60 titles
shipped, from 400 in 1982. Accord-
ing to the study, only one budget
eight-track was reissued during the
year, representing a 99% decline
from the 140 figure documented in
1982.

As for the Compact Disc, which
made its marketplace debut last year,
the RIAA counted 610 releases—ex-
cluding, of course, the unauthorized
shipment of digital audio imports
from Europe and Japan.

kodo, a record wholesaler.

It was decreed that the three firms
could scrap a wholesale contract with
Miyagi, which had been supplying re-
cords to a major record rental chain.
Miyagi has asked for a court order to
reinstate the deal cancelled by the
three firms in 1981, charging that the
action ran counter to the Anti-Mo-
nopoly Law here.

The new court ruling, made March
29, in turn goes against the warning
issued by the Japanese Fair Trade
Commission in December, 1982 to
the Japan Phonograph Record Assn.
(JPRA) that its action in suspending
deliveries of records to traders servic-
ing record rental stores could be con-
travening the country’s Anti-Monop-
oly Law (Billboard, Jan. 15).

In the Tokyo District Court,
though, Judge Kozo Fujita ruled that
the record rental business was not in
line with the principles of the Copy-
right Law, which recognizes the
rights of record makers to reproduce
records and aims at ensuring their
economic profitability.

Though the court decision avoided
saying directly whether record rental
violates the Copyright Law, it did

recognize that the record and tape
rental business, which has spread
throughout Japan since 1980, has
caused losses for manufacturers and
retail stores.
The Miyagi Family Club, whose
president is Seiichiro Ichino, signed a
(Continued on page 61)
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News

BOGUS GOODS ON DISPLAY

Push For Stronger Piracy Law

By BILL HOLLAND

WASHINGTON — The Ameri-
can business community, including
the record and tape industry and
Hollywood, made its case for stron-
ger, specific anticounterfeiting and
antipiracy language in pending trade
legislation last week by presenting a
pan-industry exhibit of genuine and
bogus merchandise in the Dirksen
Senate Office Building, underlining a
problem said to be costing the U.S.
more than 130,000 lost jobs and as
much as $8 billion in lost sales

annually.
Recording Industry Assn. of
America (RIAA) president Stan

Gortikov was on hand to tell the
press and public that the world mar-
ket for illicit records and tapes was
estimated at $915 million in 1982,

and that at least half of that total rep-
resented unauthorized sales of re-
cordings originally created and
owned by American artists and their
companies.

At the news conference, Senator
Jack Danforth (R-Mo.) announced
he will seek legislation to crack down
on commercial counterfeiting by at-
taching anticounterfeiting language
to the renewed Generalized System
of Preferences (GSP) bill, which per-
mits limited duty reductions for some
products from developing nations
(Billboard, Feb. 4).

Many of the member nations are
also seen as havens for international
pirates and counterfeiters, and little
has been done by the countries to
stop the problem. “They have been
slow in responding because the prof-
its mean more people have jobs and

"RECORDS, B’CAST LEAD WAY

Record First Quarter For CBS

APRIL 21, 1984, BILLBOARD

NEW YORK—The Records and
Broadcast groups led CBS Inc. to a
record first quarter that saw net in-
come rise 119% over the same period
last year.

Total revenues for the quarter
were $1,177,800,000 producing a net
income of $38,900,000. For the com-
parable period last year, revenues
were $1,039,000,000 and net income
$17,800,000. First quarter earnings
per share of common stock were
$1.31, compared to 60 cents in the
first quarter of 1983.

The Records Group also achieved
a new first quarter profit record, top-
ping 1983’s watermark by 45%. Rev-
enues rose from $296,600,000 to
$350,400,000, a hike of 18%. produc-

ing a pre-tax income of $57,100,000.
Income for the same quarter in "83
was $39,400,000. The company at-
tributed the hike to a significant in-
crease in domestic sales.

The Broadcast Group was also up,
with profits more than doubling in
the quarter. Revenues rose from
$561,100,000 to $640,200,000, a rise
of 14%, producing a pre-tax income
of $51,600,000. Income for the com-
parable period in '83 was
$24,500,000.

The gains by Records and Broad-
cast offset losses by the Columbia
and Publishing Groups, with Pub-
lishing posting a loss of $11,700,000
and Columbia spilling $3,400,000
worth of red ink.

more money is circulating,” Dan-
forth said.

Besides counterfeited and pirated
records, tapes and videocassettes,
there are also sizeable illegal busi-
nesses in the manufacturing of bogus
automotive and aircraft parts, as well
as pharmaceuticals, agricultural
chemicals, books, watches, clothing
and computers, the senator
explained.

Another bill Danforth has champi-
oned is the International Trade & In-
vestment Act (Title III of H.R.
3398), now awaiting action on the
Senate floor, which would make such
violations “‘explicitly actionable” un-
der section 301 of the Trade Act of
1974—which allows for trade retaili-
zation against foreign barriers to U.S.
exports.

“The property rights provision of
the reciprocity bill is an important
first step,” Danforth said. **Already a
number of our trading partners are
sitting up to take notice for the first
time, and there is some evidence that
improvements are in the works.”

Danforth, who is the chairman of
the Senate subcommittee on interna-
tional trade, added that he is intro-
ducing the GSP amendment (S.
1718) because ‘‘many of these coun-
tries have a long way to go,” and that
the “U.S. cannot, and will not, toler-
ate the wholesale piracy and counter-
feiting of American merchandise.”

Gortikov, in his remarks, said that
the record industry does not find it
“‘unreasonable to expect that the na-
tions which enjoy U.S. trade benefits
should protect U.S. copyright, trade-
mark and patent owners against the
wholesale expropriation of their
property.” He added that failure to
do so "may result in revocation of
their preferential trading status.”

Fleetwood Files For Bankruptcy

LOS ANGELES—Michael J.K.
Fleetwood, better known to rock fans
as drummer Mick Fleetwood, has
filed a Chapter VII bankruptcy peti-
tion here, listing debts totalling
$3,697,163.20 and personal property
valued at $2,404,430.

Fleetwood, described in the peti-
tion as a musician, has also served as
personal manager for Fleetwood
Mac, the band he co-founded in the
late '60s, and other acts.

Fleetwood’s largest creditor is Co-
lumbia Savings & Loan here, listed as
being owed $1,429,293.94 in a loan
secured by a first trust deed on his
$1.65 million Malibu home, his larg-
est listed asset. Warner Communica-
tions Inc. has $525,000 coming, col-
lateralized by 100 shares in Penguin
Promotions, with an estimated worth
of $9,000; 1,000 shares, Mick Fleet-
wood Enterprises, $5,000; 100
shares, Rockhopper Music, $1,500;
one-third interest in Fleetwood Mac
Records, $1,000; one-third interest in
Fleetwood Mac Music, $1,549; 70%
of Seedy Management, no estimated
value; and 404 N. Maple Partnership,
$200,000.

Parks, Adams & Steinberg, local
accountants, are owed $60,000 se-
cured by 100 shares in Lights Out
worth $8,500, and 15.35% interest in
Westlake Las Palmas property,
$90,000. Local legal firm Shapiro &
Steinberg is down for $60,000, se-
cured by 300 shares in The Alley
Inc., $5,452; 400 shares, Rainbow
Cleaners, $8,848; 350 shares, Arville
Inc., $3,000; and 18.8572 % interest
in property at 6520 DeLongpre,
worth $20,000.

Other debtors include: Mick Fleet-
wood’s Enterprises Defined Benefit

Pension Plan, secured by a third trust
deed on his home, owed $228,000;
group member Christine McVie,
owed $50,000, secured by his person-
al recording and musical equipment
valued at $35,000; and the Wells Far-
go and Security Pacific banks here,
owed $25,000 and $18,000, respec-
tively, on car loans. Also listed is a

furniture loan secured by rental
property managed by Budget Furni-
ture Rentals valued at $325,000
against a debt of $175,200.

Jenny Fleetwood of Sherman Oaks
is owed $25,000 for child support.
First Interstate Bank here is owed
$629,412.67, according to the sched-

(Continued on page 66)

Mutual Employees Asked
To Sign ‘Loyalty’ Document

By LEO SACKS

NEW YORK—Employees of the
Mutual Broadcasting System have
been asked to sign a document assur-
ing the confidentiality of trade secrets
and the prompt disclosure of inven-
tions or improvements relating to the
company’s products.

A copy of the memo was forward-
ed to attorney Tom Powers, counsel
for the Washington-Baltimore chap-
ter of the American Federation of
Television & Radio Artists (AF-
TRA). A caller to the Mutual news-
room in Arlington, Va., was told that
a notice placed on the AFTRA bulle-
tin board directed employees to re-
frain from signing the document until
further notice.

Mutual president Marty Ruben-
stein defends the memo, which was
distributed late last month to approx-
imately 250 staffers. “It’s not a loyal-
ty oath,” he contends. “We’re simply
acknowledging our place in the satel-
lite research and development busi-
ness, and that inventions or creations
conceived on Mutual’s time are the
company’s property.”

Rubenstein, who chairs the Na-
tional Assn. of Broadcasters’ First
Amendment Committee, insists that
the document has ‘“‘nothing to do”
with free speech. “From a techno-
logical point of view,” he explains, *“if
something is patentable, it’s in the
name of Mutual Broadcasting.” The
policy, he notes, is recognized by
Amway Inc., the Mutual parent firm
in Ada, Mich., which markets non-
preparatory  pharmaceutical and
household goods.

“It’s no big deal,” says Bruce
Goodman, vice president and general
counsel for Mutual. “‘Like our payola
forms, we don’t discriminate in
whom we send them to.”

Goodman acknowledges that AF-
TRA attorney Powers called him on
the matter, but he says the discussion
was friendly: ‘““He wasn’t complain-
ing. He was just curious.” Powers
was unavailable for comment at
presstime.

Mutual owns WCFL Chicago and
WHN here.

WWW.americanradiohistorv.com
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BOUNTY OF THE MUTINY—Toni Tennille launches her solo voyage by

signing a contract with Mirage Records. Her first Mirage album is “More

Than You Know,” a collection of *30s and ’40s pop standards using a 43-

piece orchestra inciuding several notable jazz artists. Pictured behind Ten-

nille are, from left, her executive producer Bruno Cicotti, her attorney Ger-
ald Edelstein and Mirage executive vice president Bob Greenberg.

__Executive Turntable

Record Companies

Jim Foglesong is appointed president of Captiol/EMI America Nashville. He
was president of MCA Nashville (story, page 40) . . . Kick Van Hengel is upped
to international division vice president for Capitol Industries/EMI America.
Now based in Hollywood, he was general manager of that operation . .. In its
Madrid headquarters, RCA Spain promotes Luis Lara to president. He was gen-

2

Lara Medina

Foglesong

eral manager . . . Benny Medina is elevated to director of artist development
and talent acquisition for Motown in Los Angeles. He was a writer and produc-
er for the label . . . Shelley Fowler joins MCA in Los Angeles as director of ad-
ministration, black music. She was national promotion coordinator, black mu-
sic, for A&M.

Arista makes three promotions in its sales department. Jim Cawley is named
national sales director, based in New York. He was East Coast regional market-
ing director. Ed Simpson becomes associate director of East Coast sales, also in
New York. He was East Coast regional advertising coordinator. And Jonathan
Klein is named West Coast associate sales director in Los Angeles. He was local
marketing manager there . . . At PolyGram's Edison Depot distribution facility,
Robert Nellegar is appointed operations manager. He was assistant operations
manager . . . In New York, RCA names Michael Omansky marketing director.
He joins the label from Nabisco Brands, where he was senior product manager.
Also at RCA, Susan Elliot comes aboard as manager of public affairs. She was
managing editor of High Fidelity magazine. .

David Novik is upped to a&r director for CBS Records International, based in
its U.K. headquarters. He was a&r manager for CBS U.K. On the homefront,
Lynne Frost is appointed producer of CBS Special Products, based in New
York. She was an editor of music textbooks for the Macmillan Publishing Co.
... Jim Wagner is named director of advertising for Warner Bros. in Burbank.
He was national merchandising manager for the label.

In Nashville, Tony D’Antonio joins Union Station Records in a national pro-
motion capacity. He was with an independent country promotion firm
there . . . Walter O’Brian has left his post as label manager for New York-based
Important Records. He has yet to announce future plans.

Marketing

Carla Olson and Barbara Firstman-Chavez are upped at Macey Lipman Mar-
keting in Los Angeles, both to regional directors of marketing and research.
They have been part of the company’s research/marketing staff for two and
three years respectively. Filling in that staff are newcomers Jan Teifeld, Jack
Bratel and Stephani Resnick.

Publishing

Paul Tannen leaves Screen Gems-EMI Music to start his own management
and publishing firm in New York. He was with the company 11 years, and it has
not yet announced a replacement . . . Chris Vaughan-Smith retires from Peer-

(Continued on page 68)
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Computer Marketing Shifts Urged

Call For ‘Drastic’ Strategy Changes Sounded At Seminar

By FAYE ZUCKERMAN

NEW YORK—As Apple Com-
puter stands poised to enter the home
computer market next Tuesday (24)
with a low-cost system, market re-
searcher The Yankee Group is alert-
ing home computer firms to make
pivotal shifts in marketing strategies.

These warnings came during a
two-day Yankee Group-sponsored
seminar here last week on the com-
puter industry at which Clive Smith,
director of the Boston company,
pointed out that many firms will need
to make *‘drastic” changes by June to
survive a shakeout. “*Coleco will have
to fix Adam (the company’s flagship
home computer system) and reposi-
tion it,” he added.

The $700 computer system, origi-
nally predicted to sell about 500,000
units by this June, has achieved sales
of only 50,000 units, Smith notes.
*Coleco is having real problems with
dealers. It (Coleco) needs to get rid of
the digital tape drive and put in a
disk (drive).”

Apparently, toy stores are the only
retail outlets showing adequate sales
figures for the computer system,
Smith suggests. To get “results” be-
yond toy outlets, he adds, Coleco
might want to change the name of
the system, and switch over to the
MSX standard, a popular computer
hardware system in Japan, where 17
companies have committed to the
standard. American software maker
Activision has already started to
make software for MSX machines.

These Japanese companies, which
include Yamaha, are expected to roll
out units at the upcoming Consumer
Electronics Show in Chicago, June 3-
6. Smith forecasts that Japanese
firms could sell as many as 120,000
units in the U.S. this Christmas.

Leading the home computer hard-
ware pack in sales this year is Com-

modore Business Machines with its
C-64 computer, which has sold some
two million units. The total number
of homes estimated to own micro-
computers is nearing six million.

“*Writing software for Commodore
machines makes good sense,” notes
Thor Wolosenko, president of Syn-
apse Software, which recently
launched a C-64 version of best-seller
*Zaxxon.” Other software firms, in-
cluding Electronic Arts, Broderbund
and Epyx, have committed conver-
sion and development funds to Com-
modore products.

According to Smith, Commodore
itself has taken an aggressive stand in
the software arena. It will complete
1984 with some $64 million in soft-
ware sales, he adds. Even its competi-
tor Atari has started to market Com-
modore 64 software via its Atarisoft
division.

As for Atari, Smith is predicting a
comeback. He believes that the
800XL will be a major player, “if
Atari positions it correctly.”

Also contributing to the firm’s
comeback, he says, will be its joint ef-
fort with Lucasfilms, which comes in
the form of two film-like computer
games. One is a two-person soccer
game, the other a driving game.
However, Electonic Arts' software
designer Dan Bunten, who has seen
the new Atari entries, points out,
“The visuals are great, but game ac-
tion leaves a lot to be desired.”

Smith predicts that the company's
“Atari Lab" products will also bring
success to the company in the last
quarter of 1984, By year’s end, the
company is hoping to change from a
money loser to a profit maker.

Poised to command the home mar-
ket is Apple Computer, which is pre-
paring to launch the long-awaited
Apple IIc with a mouse, a cursor
controller. Giving kudos to Apple’s
new machine is Guy Nouri, president

Koppelman Warns Artists
On Music Video ‘Burnout’

By IRV LICHTMAN

NEW YORK — With his music
video involvement now a corporate
reality, veteran music man Charlie
Koppelman nevertheless cautions re-
cording acts to watch their step in
moving into video projects.

Koppelman, who runs recently-
formed The Entertainment Music &
Television Co. with Marty Bandier,
cites the “burnout” factor as among
the threats to artist stability if music
video is not carefully thought out.
“Music tv is terrific,” Koppelman
says, “‘and it can obviously be a valu-
able tool when utilized to promote
records. But if it’s used on a whole-
sale basis, it can damage sales be-
cause of the burnout factor.”

Koppelman also suggests that
some acts may, for visual reasons, be
ill-suited to the video medium. ‘‘Bob
Dylan, for instance, might have been
harmed by overexposure in video.
The industry has to be careful to not
overstate the case for video, keep the
human element alive instead of
shooting for the bizarre and, certain-
ly, make sure the music is keyed to
the video.”

This fall, Koppelman and Bandier
launch their joint video venture with
Williams Electronics, the Livingston
Taylor-hosted “This Week’s Music,”
which Koppelman refers to as a
1984 ‘Bandstand’.” Its debut Sept.
23 in syndication will cover 50% of
the U.S. market on an everyday basis
and another 20% on a weekly basis.
All key markets are served by 70%

coverage of the U.S.

Koppelman says he’ll soon an-
nounce a number of other video proj-
ects, among which are ideas to flow
through MGM/UA Home Video un-
der a non-exclusive agreement, and a
special on Showtime.

The new Koppelman and Bandier
company—with the former chairman
and CEO, while the latter serves as
president—was formed earlier this
year after the pair’s split from real es-
tate tycoon Sam Lefrak in a company
formed in 1975 as The Entertainment
Co. Under the parting, Koppelman,
Bandier and Lefrak, now chief of
Sam Lefrak Entertainment Co.,
agreed to share ownership and ad-
ministration of some 10,000 copy-
rights and income from record pro-
duction acquired or made before
December, 1983.

Koppelman and Bandier have
brought with them key personnel
from the Entertainment Co., includ-
ing Gary Klein, senior vice president,
a&r; JoAnn Boris, vice president of
publishing; Michael Goldberg, vice
president of operations; and Linda
Gerrity, vice president of artist
relations.

Both continue to operate Enter-
tainment Records, the CBS-distribut-
ed label that has had marked success
with product by Eddie Murphy and
the Weather Girls. For Columbia,
Koppelman says a new album with
Barbra Streisand gets under way this
spring.

of Interactive Picture Systems Inc.,
which has been designing ‘‘Grand-
ma's House™ on the Ilc.

The Apple Ilc, with disk drive, is
expected to list between $600 and
$1,000, and will be sold through the
company's already established dealer
network. “We are dedicated to our
dealers, and we are not about to
make any changes,” states John Cav-
alier, Apple’s vice president and gen-
eral manager for the Americas, the
Far East and Africa.

Meanwhile, sales figures for Ap-
ple’s more sophisticated Macintosh
are nearing 100,000, says Cavalier.
Earlier projections for the machine
placed total sales figures by May at
about 50,000. Interestingly, the ma-
chine, initially targeted to the busi-
ness community, is primarily selling
to homes and hobbyists.

Lk

HOT STUFF—Active fans of the newly-formed independent label FastFire

put their heads together for the NARM debut of the label, distributed by

Alpha and marketed by the Macey Lipman firm. FastFire’s first release, a

self-titled album by Night Crossing, is now on the market. Shown from left

are Macey Lipman; Alpha’s president John Casetta; FastFire’s executive

vice president Judie Bronsther, chairman Ed Rinderknecht and president
Frank Lalli; and Mel Fuhrman, Alpha’s general manager.

Chartbeat

‘Footloose’: No. 1 Soundtrack & Single

By PAUL GREIN

“Footloose™ this week becomes
one of only a dozen soundtracks in
the rock era to hit No. 1 and produce
a No. | single. “Footloose™ does the
trick by kicking Michael Jackson’s
“Thriller” out of the No. 1 album
spot, three weeks after Kenny Log-
gins’ title single took over the top
spot on the Hot 100.

The importance of a smash single
in marketing a soundtrack is under-
scored by the fact that the last six
soundtracks to reach No. 1 on the
Billboard chart (dating back to “‘A
Star Is Born™ seven years ago) have
all been boosted by No. 1 singles.

Here’s a complete list of the rock
era soundtracks to reach No. 1 and
spin off a No. 1 hit. They’re listed in
reverse chronological order.

1. “Footloose,” Columbia, 1984;
Kenny Loggins’ “‘Footloose.”

2. “Flashdance,” Casablanca,
1983; Irene Cara’s “Flashdance
... What A Feeling” and Mi-
chael Sembello’s *“Maniac.”

3. “Chariots Of Fire,” Polydor,
1982; Vangelis' *“‘Chariots Of
Fire—Titles.”

4. “Grease,” RSO, 1978; John
Travolta & Olivia Newton-
John's “You're The One That
I Want” and Frankie Valli's

“Grease.”
S. “Saturday Night Fever,”
RSO, 1978; the Bee Gees’

“How Deep Is Your Love,”
“Stayin’ Alive” and “Night
Fever” and Yvonne Elliman's
“If I Can’t Have You.”

6. “A Star Is Born” Columbia,
1977, Barbra  Streisand’s
“Evergreen.”

7. “Shaft,” Enterprise, 1971;
Isaac Hayes’ “Theme From
‘Shaft.”

8. “Let It Be,” Apple, 1970; the
Beatles’ “‘Let It Be™ and “The
Long And Winding Road.”

9. “The Graduate,” Columbia,
1968; Simon & Garfunkel’s
“Mrs. Robinson.”

10. “Help!,” Capitol, 1965; the
Beatles’ ““Help!”.

11. “A Hard Day’s Night,” Unit-
ed Artists, 1964; the Beatles’
“A Hard Day’s Night.”

12. “Loving You,” RCA, 1957;
Elvis Presley’s *“‘(Let Me Be
Your) Teddy Bear.”

By moving up to No. 1, “Foot-
loose™ ends a run of 17 consecutive
weeks in the top spot by “Thriller.”

www americanradiohistorv com

That's as long as “Thriller” has ever
been No. 1 at one stretch. The album
first hit the top in February, 1983
and stayed there for 17 weeks before
being displaced by—you guessed it—
the “‘Flashdance” soundtrack.

* K *

Collins Conquers: While *“Foot-
loose” moves up to No. 1 on the pop
album chart, Kenny Loggins’ title
song drops to number two on the Hot
100. It was displaced by another film
theme, Phil Collins’ “Against All
Odds.” This is the first time that film

40% Share Of
Datasoft Bought
By Gillette Co.

NEW YORK—The Gillette Co.
has acquired a 40% share of Data-
soft, marking one of the first major
purchases of a third party software
vendor by a publicly held concern.

Under the terms of the agreement,
signed Tuesday (11), Gillette, a $2.2
billion conglomerate, has the option
to purchase the remaining 60% of
the company over the next four
years. Datasoft president Pat Ket-
chum, the entrepreneur behind the
$10 million software company, re-
ports that Gillette will infuse sub-
stantial equity into the company.
While not specifying the amount,
Ketchum implies it's in the seven-fig-
ure realm.

Datasoft has also received from
Gillette, which is based in Boston,
substantial loan money for research
and development costs, Ketchum
adds.

Ketchum, who masterminded the
startup of the Chatsworth, Calif. firm
nearly four years ago, says he is not
contracted to remain with the com-
pany for a period of time. “I can quit
anytime,” he notes, pointing out that
many acquisition contracts contain
employment clauses for the startup
entrepreneurs.

Since last summer, Datasoft had
been actively looking for a buyer.
The company had been approached
by Time Inc. and last August came
close to an agreement with Warner
Software, a division of Warner Pub-
lishing. According to Ketchum, the
company was in negotiations with
Gillette for about six months.

FAYE ZUCKERMAN

themes have hit No. 1 back-to-back
since October, 1981, when Christo-
pher Cross’ ‘‘Arthur’s Theme” fol-
lowed Diana Ross & Lionel Richie’s
*Endless Love.”

*0dds” is the second No. 1 single
in less than 18 months to emerge
from a feature film directed by Tay-
tor Hackford. The first was Joe
Cocker & Jennifer Warnes’ “Up
Where We Belong” from **An Officer
And A Gentleman.” That ballad won
the 1982 Oscar for best song; ‘‘Odds”
is sure to be nominated, though its
strongest competition may come
from the songs from ‘‘Footloose.”

By hitting No. 1, “Odds™ contin-
ues an interesting pattern whereby
the music industry’s two leading cor-
porations have alternated in the No.
1 spot all year long.

CBS was No. 1 as the year began
with Paul McCartney & Michael
Jackson’s “Say Say Say” (Colum-
bia), but then WEA took over with
Yes’ “Owner Of A Lonely Heart”
(Atlantic). CBS returned to the top
with Culture Club’s *Karma Chame-
leon” (Virgin/Epic), before WEA
took over again with Van Halen’s
“Jump” (Warner Bros.). Bloodied
but unbowed, CBS made it back to
No. 1 with Kenny Loggins’ ‘‘Foot-
loose” (Columbia), before WEA
countered with Collins’ **Against All
0Odds” (Atlantic).

If this pattern—spotted by reader
Louis Iacueo—is to continue, we can
only conclude that the next No. 1 re-
cord will be Culture Club’s “Miss Me
Blind,” which moves up a notch this
week to number five.

* * X

Culture Shock: While we're on the
topic of Culture Club, we should
point out that “Miss Me Blind" this
week becomes their first top 10 hit on
Billboard’s black chart. The song
leaps 12 points to number nine.

Of the group's other single re-
leases, “Do You Really Want To
Hurt Me” peaked at number 39 on
the black chart, “Time (Clock Of
The Heart)” at 34, “I’ll Tumble 4
Ya™ at 70 and “‘Karma Chameleon™
at 67. Despite its strong Motown in-
Tuence, “Church Of The Poison
Mind” failed to crack the black
chart.

* * X

Fast Facts: Marvin Gaye is being
remembered by the record-buying
public in the wake of his murder, as

(Continued on page 66)
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Gunnery Sergeant Bill Dower.

He's the same man who trained Lou Gossett Jr.
for his Academy Award-winning role as the drill in-
structor in “An Officer And A Gentleman.” When it
comes to motivation, Sgt. Dower wrote the book.

Here's Sgt. Dower:

“This Armed Forces Workout is for men and
women, real men and women. Now you don't need
any leg warmers, fancy running suits. Now you
don't even need head bands to do the Armed
Forces Workout.

I'll tell you what you need. What you need is disci-
pline. What you need is desire.
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method of using the body's natural relaxation response to induce
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Dr. Robert DeTrinis. M.D. University of Texas Medical School
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GONE EAST—Atlantic Records chairman Ahmet Ertegun, center, stops

over in Japan to visit staff of the Warner-Pioneer Corp., the Atlantic affili-

ate there. Pictured with him are Tokugen Yamamoto, left, Warner-Pio-

neer's senior managing director, and Osamu Nagashima, Atlantic label
manager/Warner-Pioneer Corp.

West Berlin Court Rules:
‘Little Peace’ Not Original

By JIM SAMPSON

MUNICH-—A West Berlin court
has ruled that “considerable parts” of
the 1982 Eurovision Song Contest
winner “Ein Bisschen Frieden,”
composed by Ralph Siegel, were tak-
en from a 10-year-old Julio Iglesias
hit, written by Otto Demmler of
Hamburg.

If upheld, the decision could cost
Seigel and his publishing company
around $120,000. He plans to appeal.

Sung by Nicole, “Ein Bisschen
Frieden,” or “A Little Peace,” was
Germany’s first Eurovision winner,
selling roughly three million records
in several languages, not including
cover versions. It reached No. 1 in
the U.K., Germany and several other
countries.

Even before the song won the con-
test, in April, 1982, similarities were
noticed between the Siegel composi-
tion and “Alle Liebe Dieser Erde,”
written and produced in 1973 by
Otto Demmler for one of Iglesias’
German-language albums on
Phonogram.

Demmler’s music publishers, Mag-
azine Music in Hamburg, proposed a
settlement deal to Siegel. But Peter
Schmidt, Magazine’s general manag-
er, says the Munich-based composer
was “absolutely not interested in a
compromise,” so the case went to
court.

Then, last Tuesday (10), in a pre-
liminary verbal decision, the copy-
right chamber of the West Berlin
State Court determined that 17 notes
in the 32-note chorus of “Ein Biss-
chen Frieden” were identical to
Demmler’s song.

The court ordered Siegel and his
publishing company to stop exploit-
ing the copyright immediately or pay
a penalty of $200,000. Damages were
to be determined following an inde-
pendent accounting of royalty state-
ments. The court placed a value of
$120,000 on the suit.

Contacted after the hearing, Siegel
acknowledged “a certain similarity”’
between the two tunes but insisted: “‘1
have a clear conscience. I had not
heard that other song.”

News/ International

German Industry Still Struggling;
Turnover, Releases Down In ’83

By WOLFGANG SPAHR

HAMBURG-—Though some posi-
tive impulses surged through the mu-
sic business here, and the German
record ‘industry registered a total
monetary turnover of $788.5 million
for records, prerecorded cassettes
and Compact Discs in 1983, that’s
still 5% down on the previous year,
according to the national Phono
Assn., which represents 90% of the
corporate action.

Nearly $100 million was addition-
ally spent on direct imports and sun-
dry illegal sales of counterfeit prod-
uct, according to the trade group.

But the overall state of the market
here is reflected in the decline in the
number of new releases in 1983. Only
singles reached the same level as
1982, with the success of the maxi-
single playing an important role.
However, there was a 25% decrease
in the number of new albums re-
leased and a 20% drop in cassettes.

The German retail sector re-
mained stable in structure and trade
through 1983, with 57% (as against
59%) of all sales being through re-
cord/tape divisions of department
stores.

As a relatively new selling line, the
Compact Disc’s share of the music
business appears to be developing
well. There are now nearly 500 titles
available in the format, of which
60% are classical releases. In the last
quarter of 1983, a total of 161 new ti-
tles were added. In its first nine
months on the market, the CD for-
mat had claimed 2% of the total re-
tail sales turnover.

In unit terms, singles, LPs and cas-
settes sold a total of 161.4 million last
year, around 3% down on 1982. But
inclusion of the Compact Disc ad-
justs that deficit to 2%.

During the last quarter of 1983,
the share of the annual unit turnover
was 29.7%, compared with a 31.5%
share the previous year.

Says Peter Zombik, director of the
German Phono Assn.: “The clear
signs are that we have to persuade
older consumers to buy more of our

WEA U.K. Fined Over Charts

BPI Cites Van Halen Offer As Conduct Code Breach

By PETER JONES

LONDON—WEA Records UK.
has been fined 6,000 pounds (roughly
$8,700) by the British Phonographic
Industry for breaches of its chart
code of conduct.

The penalty was imposed follow-
ing the offer of free copies of the Van
Halen album *1984" to shops, in-
cluding chart panel shops reporting
to Gallup, the chart market research
firm, conditional upon the Van Ha-
len single “Jump’ making the top 30.

This is the second sizeable fine im-
posed on a U.K. major within a cou-
ple of months for chart code infringe-
ments. EMI Records Ltd. was fined
10,000 pounds (around $14,500)
when it was found that company
salesmen promoting singles were of-
fering dealers free albums by artists
other than those whose records were
being promoted (Billboard, March
24).

In that case, Gallup reported to
BPI that albums had been offered by
EMI to retailers on the basis of sin-
gles attaining certain positions on the
chart. Offers based on chart perfor-
mance here, it was stressed, were out-
lawed according to the national chart

code. But it was also emphasized that
there was no evidence that any dealer
had made false entries into the ma-
chines used in-store for chart returns.

Regarding the WEA offense, Rob
Dickins, U.K. chairman since last
June, says: *“Van Halen’s ‘Jump’ was
a No. 1 in the U.S. and has been top
10 around most of the rest of the
world.

“The success of it in the U.K. con-
firms the quality of the single. This
offense was the result of over-enthu-
siasm for a great record by a few
salesmen and was certainly not com-
pany policy.

“And I'd also stress that the prod-
uct involved was by the same artist.
In no way was one artist’s product
used to promote another.”

This was the second time WEA
has had to pay BPI over chart of-
fenses and the third time it has been
implicated in chart-associated
controversy.

In August, 1980, the company was
spotlighted in a “World In Action™
television investigation on chart ma-
nipulation in Britain. Allegations
were aired that former WEA staffers
had made false entries in chart
diaries.

Then, in 1981, WEA paid 10,000
pounds in BPI “costs” after a check
showed that a freelance promotion
man had been instrumental in mak-
ing over 700 false chart entries in re-
tail store chart diaries on behalf of a
total of 17 WEA-distributed singles.

This was followed by a statement
by Charles Levison, then WEA U.K.
managing director, that, at the same
time it was paying the 10,000 pounds,
his company was withdrawing its
contribution to the annual chart
compilation costs because “‘the chart
is currently inaccurate and doesn’t
reflect record sales here.”

Following the EMI case, John
Deacon, BPI director general, said:
*“This size of penalty reflects the seri-
ous nature of these technical offenses.
The BPI council expects the code to
be enforced rigorously even when one
of its own members is involved.”

The BPI has now set up a new ad-
visory committee to adjudicate in
chart malpractice inquiries, but the
three-person group of industry exec-
utives will intervene only if the com-
pany concerned disputes the facts in
a case or the amount of fine or disci-
plinary action imposed by BPI.
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products, and make that a matter of
marketing urgency. In age-group
terms, some 26% of total sales in
1982 was within the under-20 brack-
et, but we predict that will cut back
to 24% in 1985 and just 21% in
1990. In 1985, according to our re-
search, there will be 9% fewer people
under 20 in Germany, and probably
nearly 20% less by the end of the
decade.

“Sales development in the German
record industry is concentrated more
and more on just a few popular top
hits, while the broad offer of reper-
toire and catalog material is reduced.
In suburban areas particularly, there
is a shortage of attractive material in
the shops. The record companies and
dealers must pay attention to these
key aspects of today’s business facts
of life.”

Singles in fact did well here last
year. In 1983, trade deliveries to-
talled 50.8 million units, up 12.6%
on the previous year. The maxi-single

factor is underlined by its share of the
total singles market, which more
than doubled from 4.9% in 1982 to
11% in 1983.

In 1983, LP sales were 13% down
from the previous year at 68.7 million
units, a dip of more than 10 million
units. Prerecorded cassette sales were
slightly up at 41.9 million, but that’s
a percentage upturn of only 0.2%.
Total sales of album sound carriers
decreased 8.4%, and if CD action is
included the total is still 7.6% below
the previous year’s.

Among the welter of statistics is
the fact that 1983 produced a 12%
drop in full-price LPs, against an §%
fall the previous year. But there is
reasonable optimism about full-price
cassettes, down just 1.4% last year
compared with a dip of 9% in 1982.

In the budget-price sector, there
was a slight increase (300,000 units
or 1%), but that didn’t make up for
the drop in low-price LPs of 15.2%

(Continued on page 57)

Piracy Ruling In London
Is Hailed As Breakthrough

LONDON—Two  audiocassette
pirates said to have sold more than
20,000 fake EMI tapes were ordered
in the High Court here to pay
$135,000 in damages and provide the
record company with a list of their
customers and suppliers.

The result is being hailed as an im-
portant breakthrough in the fight
against audio piracy in Britain. Law-
yers for EMI note that the pirates
were sued not only in their own right
but as ‘‘representatives” of anyone
dealing in the counterfeit cassettes.
This means that the orders can be en-
forced against anyoné handling the
fakes.

Investigators for the British Pho-
nographic Industry (BPI) therefore
now have the right to enforce the
High Court order on traders in street
markets all over the country.

It’s the first time that such an ac-
tion, known to the legal fraternity as
a class action because the men are
sued as ‘“‘representatives of a class of

persons,” had resulted in a perma-
nent High Court order.

The EMI legal team said that the
men, Kevin Kudhail and Larry
Blackwell, had sold the pirate cas-
settes under the name Oak Records.
The cassette inlay cards were exact
replicas of EMI artwork, but the Oak
logo was substituted for the original.

This, it was said, enabled the two
men to hold off action by trading
standards officers who might other-
wise have brought prosecutions for
false trade descriptions. It was also
said that the pirate operation was
clouded by secrecy and that EMI was
“satisfied it has not as yet uncovered
the full extent of their trading.”

The damages order was made in
default of defense to the EMI claim.
The judge also banned the two men
from infringing EMI copyrights and
passing off their goods as those of
EMI, along with the order to provide
the *“‘class action™ list of customers
and suppliers.
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Commentary

Biting The Hand That Feeds

By GARY ROSENOWITZ

As co-owner of a small retail operation I have become increas-
ingly frustrated to see major U.S. labels attempt to curtail the
sale of imported recordings. From my vantage point this is an act
of lunacy on their part, biting the very hand that feeds them.

I know that my early sale of an imported record can help es-
tablish a new band, acting as a barometer to measure a band’s
chance for success. These limited sales are my main source of
clientele, but their extent would be negligible to a major.

Our stores deal mostly with cult buyers who are looking for
the “next big thing.” It’s very shortsighted for the majors to
crack down on what is essentially a farm league system. We re-
port to stations WNEW-FM and WPLJ in New York, and over

‘Early sales of imports can
help establish a new band’

the years have helped expose many new bands by promoting
their records well before any American label showed interest.

Sure, we sell a lot of imports, but we sell five times as many do-
mestic records. People come to stores such as ours to find out
what’s new, and they respect the opinions of our staff. Often,
we’ll play new releases in our stores, both domestic and imports.
Our customers are active listeners, and they often are in the van-
guard of public taste.

By their very nature, major labels tend to ignore the “‘record
collector” or “vinyl freak.” That’s how I got into this business.
U.S. labels that gear themselves to mass marketing too often ig-
nore the foundation upon which the strength of a band rests—its

It has been estimated that 50,000 to 75,000 imports come into
the country each month. Big deal! Little more than a half-million
a year. A drop in the bucket.

I find it amazing that in the current climate of deregulation a
small group of record companies have been allowed to pursue
this protectionist bar to free trade.

I suggest that record com-
pany executives stop worrying
about the few thousand sales
they may lose through im-
ports, and look at stores like
mine as farm teams which
help develop new talent—the
lifeblood of the industry.

A more constructive con-
cern on their parts would be to
concentrate on how to ener-
gize stores like mine into ac-
tive participants by making
et available window posters, in-
“Our custom- Store promotion copies, and
more  picture sleeves on
singles.

I have more to say on the stupidity of curtailing record im-
ports, but someone is signalling for my attention. Another record
company a&r man has just entered the store to shower me with
questions about unsigned acts whose records are being imported.

Rosenowitz:
ers are active listeners.”

‘Gary Rosenowitz is co-owner of Zig-Zag Records, a small retail
chain in New York City.
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cult core.

A Vote For Video-Based Digital

Thank you for the article on us in the Pro Equip-
ment & Services section of the March 24 issue.
However, we take issue with the words, “Sound
quality, while not up to the open-reel-based-sys-
tems..." This quote is subjectively based and
detrimental to our business and to the JVC
product.

Due to the unique nature of digital audio, there
are advantages and perhaps disadvantages to all
currently available open-reel and video-based sys-
tems. However, in this case, personal preference
and the applied use of digital audio will choose
which system is best suited for each application.

There are currently more video-based digital au-
dio systems in professional use than there are
open-reel. The performance of video-based sys-
tems is perhaps the single fargest reason why they
continue to lead in the number of units sold.

Fred F. Mitchell
CMS Digital
Los Angeles

A Warning On ‘Parallels’

We are concerned by the statement in your
March 31 Latin Notas column that it is “absolutely
legal" to buy Mexican-made records and import
them into the United States for sale here in com-
petition with American-made units of the same re-
cordings (see Notas this week, page 55).

In fact, these parallel imports are absolutely il-
tegal if they are carried out without the permission
of the owners of the U.S. copyrights. This prohibi-
tion is stated clearly in Section 602 of the U.S.
Copyright Law.

The law has been applied in a series of copyright
infringement suits brought by CBS Records. Viola-
tion of the law subjects unauthorized importers
and distributors to substantial money damages as
well as injunction, seizure of the infringing prod-
uct, and liabifity for costs and the copyright own-
ers’ attorney fees. Infringers may also be subject
to criminal penalties.

We would appreciate your bringing this informa-
tion to your readers’ attention.

Andrew ). Gerber
General Attorney, CBS Inc.
New York

A Cutting Response

It's too bad that John Kiernan, of the Record
World Store in this town, missed my point in his
response (March 31) to my earlier letter deploring
heavy price cutting. The Record World stores are a
good example of a chain with an aggressive sales
development policy. They are not the people | re-
ferred to.

Maybe when Mr. Kiernan has been in the record

Letters ToThe Editor

business for more than 30 years, as | have, he will
be more able to comprehend what | meant. He just
hasn’t yet had the experience.

I received over 20 calls from dealers all over the
country who agreed with my letter, and none from
any who disagreed, although people certainly have
the right to feel any way they like.

Jayson Cutler
Cutler's Record Shop
New Haven, Conn.

Expanding MTV’s Universe

| enjoyed James Michael Carroll's perceptive
comments on MTV (commentary, April 7). He is
right to say they have already reached the point
where they need to avoid repetitive programming.
| once wrote to them myself to suggest retaining
more of their oldie videos, to use an almost ridicu-
lous term that, yet, will surely become more and
more commonplace.

Unfortunately, they seem to run in an “oldies”
rotation only old (pre-video boom) clips, such as
classic groups of the '60s. My suggestion was to
keep good videos from their own earlier years. Why
can we never see the wonderful Michael Nesmith
work that was shown ever so briefly?

As usual, the marketplace may turn out to be
the arbiter. It may take a better-run music video
outlet established at even higher cost than was
MTV (because now there's competition, right?) to
correct the situation. Odd that until now no one
has apparently thought of starting an adult con-
temporary video format with just enough punch to
siphon off viewers who, after all, are not metal-
heads or punks. In that event, MTV's priorities
would get right in a hurry.

Finally, kudos to independents who have learned
to benefit from “end-around” promotion. So often,
the counter to stagnation comes from the little
guys who by sheer determination force a deserving
artist onto the national scene. A similar benefit
comes from small record shops who carry specialty
records their customers enjoy buying, not just to
acquire the known, but to relish exploring the
unknown.

MTV has challenged AOR and other rock outlets
to innovate, but, ironically, is programming rota-
tions similar to other stations. Were MTV to adopt
a kind of free-form approach, upcoming competi-
tors would face the kind of giant found at long-
established MOR formats in certain radio markets.
These are the ones who often remain the bulwarks
of AM. There may come a day when MTV wished it
had allowed itself a little maneuvering room on
musical selections.

Ted Knight, WDBF
Delray Beach, Fla.

Happy Memories

Your photo, April 7, of the Kit Kats and the
"Geeter” (Jerry Blavat) brought back some happy
memories to this native Philadelphian. However,
the gentleman on the far right is “Big John,” who
was responsible for all falsetto vocals on the
band'’s string of singles on the old Jamie label.

The Kit Kats never reached Billboard's Hot 100
(though they did bubble under twice), but the
group climbed to the number 57 position in 1970
under the name New Hope. The tune was “Won't
Find Better Than Me.” 1 still miss their live perfor-
mances at The Village in Lancaster, Pa., and at The
Riptide in Wildwood, N.J.

Bill Campbelt
Houston

Digital Certification

It is interesting to note that the idea for a digi-
tal certification code was presented to the record
labels by the Society of Professional Audio Record-
ing Studios (SPARS) well over a year ago. The
SPARS plan not only clarified the confusion over
Compact Disc product, but also over analog which
is claimed to be digitally processed, all or in part.

While we at SPARS still feel very strongly that
the only effective method for certification is one
that is independently administered, we are happy
to see PolyGram embrace the SPARS concept (Bill-
board, March 31), even in a less effective form.

Joseph D. Tarsia
Chairman Emeritus, SPARS
Philadelphia

More On Manilow

Judging by the last Grammy Awards telecast, as
well as by other parameters, the music industry
prides itself on the acceptance of individuals who
are “different.”” In fact, a primary attraction of
many seems to be their very appeal as oddities.

In contrast to the tacit acceptance of such indi-
viduals, | find it sad and unfortunate that a more
traditional person of outstanding musical training
and merit, who had distinguished himself as com-
poser, vocalist, musician, arranger and performer,
can become the target of periodic derogation.

Barry Manilow is the personification of every-
thing music should be. He is extensively trained,
multi-talented and pure in his music, which is
clean and without gimmickry. He appears impecca-
ble in his personal lifestyle and public image, and
should be a constant source of pride and respect to
all in this industry.

Stephen M. Portugal
East Northport, N.Y.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions

should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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COUNTON
COUNTDOWN AMERICA
FOR HIGHER RATINGS.

Each week, over 300 contemporary hit stations count on
JOHN LEADER to lead them 1o top ratings.

Countdown America’s weekly keep your listeners tuned in.
playlist of the nation’s So join stations like
top 40 contemporary hits is Z-100, New York; KKBQ,
based on the back page of Houston; WWSH-FM, Phila-
Radio & Records—the actual delphia; KFRC, San Fran-
airplay of the nation’s top cisco; WHTT, Boston and
CHR stations. WZGC-FM, Atlanta.
Host John Leader mixes | Reserve the proven
90% music with personal success Leader for your
insights and artists’ comments market and call
in a fast-paced delivery to (212) 764-6702.

KZZP-FM WAVA-FM WBBM-FM WANS-FM
Phoenix Washington, D.C. Chicago Greenville

9,200 23,500 81,400 17.400
(+48%) (+100%) (+109%) (+79%)

9-6 Rank 7-3 Rank 3-1 Rank 4-1 Rank
Source: Fall 1982, Fall 1933 Arbitron ADI, Persons 12—34, AQH, Actual broadcast time.

Produced for RKO by is inc. RKO RAD IO SHOWS
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NEW FORMAT FOR KKRZ

Z-100 On Its Way
To Portland Market

PORTLAND—Radio fans here
are about to be treated to Z-100—not
Scott Shannon’s infamous New York
outlet, but the latest incarnation of
Taft's newest property, KKRZ,
which has announced its imminent
switch to top 40.The move ends the
brief relationship the station had
with George Johns, when it dropped
its KQFM calls and made a commit-
ment to an adult contemporary ap-
proach under former owner Golden
West and KEX/KKRZ PD Bill
Ford.

Ford, who will remain PD of
KEX, is also overseeing the transi-
tion of *“The Rose™ into Z-100 until a
new PD is named. In its first major
move, the FM outlet, which has
sported several formats in the last
few years, including AOR, has lured
away half of the KMJK morning

team of Thomas and Ross.

Brian Thomas, a British subject
with a quck wit, will now be teamed
up with KKRZ newsman Mark
Gerek. Kevin Ross has also exited
KMIJK, with no plans announced as
yet. Filling in at “Magic” is midday
man Alan Budweill.

In a related announcement from
Taft, KKRZ VP/GM Dave Crowl’s
former post at WLVQ Columbus has
been filled by local sales manager
Tom Thon, who now serves as sta-
tion manager. Promoted form
WKRC Cincinnati VP/GM to VP/
sales for Taft Radio is Harold Calvin.
His former post is now filled by
WGR Buffalo VP/GM John Soller.
Moving into Soller’s post at the Taft
outlet, which is in the process of be-
ing sold (Vox Jox, page 14), is WGR
general sales manager Dick Aaron.

WPIX’s John Goodwill
Joins R&R Broadcasting

NEW YORK—"We did this for
WLTW, so they could have a better
book,” laughs Robbins & Reis Inc.
president/CEO Sherman Robbins,
referring to the appointment of
WPIX-FM New York VP/GM John
C. Goodwill as president/CEO of
Robbins & Reis’ newest subsidiary,
R&R Broadcasting Inc.

Robbins & Reis, a New York hold-
ing company, also owns Robbins &
Reis Advertising, which handles the
Viacem account. Viacom’s station
here, WLTW, has been flooding the
market with television spots since its
format switch from country to a soft
AC approach, competing with Good-
will's WPIX, as well as WYNY and
the easy listening outlets on the other
end of the spectrum.

Robbins & Reis also owns R&R
Syndicators, which produces, among
other properties, a weekly radio pro-
gram in conjunction with Business
Week. At present R&R Broadcasting
has no stations. “But we expect an
announcement of our first acquisition
within 10 days,” notes Goodwill,
adding, “We'll acquire 14 radio sta-
tions in the next three years, concen-
trating on markets in the 25-100 size
range.”

I love radio. Basically this oppor-

John C. Goodwill

tunity will satisfy the entrepreneurial
side of my makeup. We'll be a radio
company. We're not looking at cable,

or tv,” says Goodwill, who took
WPIX-FM to its greatest heights
during his tenure as GM.

Goodwill’s belief in such contro-
versial positioning statements as
“Your X wants you back” catapulted
the station from an also-ran status to
fifth position in advertising revenues
here in less than two years. Prior to
joining WPIX, Goodwill was VP/
sales for NBC’s The Source, and
GSM of CBS" WBBM Chicago.

Cochran Named PD At WQSR

BALTIMORE — “We'll definite-
ly be more personality-oriented,”
says WQSR’s new PD Steve Cochran
about the change in direction of the
top 40-formatted outlet situated at
105.7, between competitors B-104
(WBSB) and WMAR-FM. “We
think we're going to give people an
opportunity to stop and find some-
thing different.

B3 ya
e
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ON THE WATERFRONT—WNOP

Newport, Ky., air personality Ray

Scott poses with recording artist

Amanda Ambrose outside the sta-

tion studio, which floats on the
Ohio River.

“The market has been in a state of
turmoil, and I think we can fill a need
with fresh radio,” the former WKTK
PD asserts, echoing the sentiments of
many top 40 PDs these days. “We've
increased our oldies 20%, so we’re
leaning more AC than we had been,
but we’ll look at the book when it
comes out and either increase that ra-
tio or back off and stay where we
are.” Black records, long a staple in
this market, account for 20% of the
current list and 30% of the oldies. -

Cochran, who replaced Waylon
Richards, left his PD post at AOR-
formatted WKTK in 1979 to try his
hand at record promotion for Island,
and moved into standup comedy be-
fore serving as director of marketing
for WQSR owner Key Broadcasting.
Cochran also serves as the station’s
morning man, teaming up with for-
mer WBJW Orlando “‘crazy” Barry
Michaels. Libby Foxx remains with
the station in middays, followed by
WNAP’s Jennifer Steele in after-
noons. Kym Landers handles nights,
with Mike Anderson on overnights.

Vox Jox

WNEW'’s Jack Thayer Resigns

By ROLLYE BORNSTEIN

When New York radio execs
weren't talking about the pros and
cons of John Goodwill’s move (sepa-
rate story, this page), the favorite
topic of conversation was the
Wednesday (11) morning resignation
of well-known WNEW VP/GM
Jack Thayer. No details as yet, as
Thayer was attending Goodwill’s
farewell party when we heard the
news.

Any jock slot is coveted at Z-100
(WHTZ New York), and so it is that
Diana Pryor exits crosstown WKTU
to do overnights on the Malrite top
40 outlet, replacing Shauna King,
who returns to Roanoke due to ill-
ness in the family. Z-100’s Scott
Shannon, by the way, has been up to
his usual antics, including giving
away a Duran Duran tour jacket be-
cause it was ugly. “But the winner
had to be named Scott,” he laughed.
MTV’s Les Garland quickly offered
his to anyone calling in named Les.
The latest Birch for Shannon shows
things humming right along with a

9.8 overall, followed by Barry
Mayo’s WRKS at a 6.3.
*x K K

When Shannon wasn’t giving away
tour jackets, he found time to rede-
sign the Z-100 “Z,” as Zenith got a
bit upset at the similarity. Interest-
ing, in that several stations, perhaps
less successful, have sported a similar
logo over the years. Then again, Ze-
nith, like Z-100, does reside in the
Meadowlands complex.

Departing from regular format,
Shannon joined WWDC Washing-
ton’s infamous Greaseman on the
Larry King show last week, declared
the “highlight” of April by King's
press corps.

We promised not to mention this
until veteran air personality and pro-
grammer Scott Burton had time to
tell 427 of his close personal friends,
so if you haven’t heard, Scott has left
his VP/station manager post at
Apache Junction’s KSTM (Phoenix
metro), which carried with it an equi-
ty position to join Golden West’s
K VI as program manager. Burton re-
places Jay Johnson at the station,
which has recently returned from its
news/talk tenure to become a person-
ality AC outlet.

*x K K

Winning the “most moves in the
market this month” award is San
Francisco. If you're keeping score,
you know Gerry Cagle’s replacement
has yet to be named at KFRC. You
also know that Mike Novak has exit-
ed competing NBC-owned KYUU,
with no replacement appointed. Jeff
Hunter leaving KITS is equally old
news, which leaves only K-101 open
for rumor. Plenty of words about
Mike Phillips, but as of this writing
he’s still ensconced in his PD chair at
the Price Communication outlet.
However, K-101 afternoon jock ex-
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traordinaire Chuck Browning now
holds that post at KFRC. What does
that do to Harry Nelson, you ask? It
moves him to evenings, while Chuck
Geiger exits. If you want to reach the
former KKCI Kansas City personal-
ity before he leaves the Bay Area in
search of Southern California em-
ployment, call now: (415) 586-5872.
Other KFRC moves include Sue
Hall to 10 p.m. to 1 a.m., with Don
St. John vacating that shift to fill
Hall’'s midday slot, and Willy Sancho
joining the RKO facility from Hous-
ton’s oldies outlet, KNUZ.

KKCI? They’ve got a new GM, as
sales manager John Kizer is upped to
that post, filling John Beck’s vacan-
cy. That delivers Joe Schwartz from
Kansas City back to Norfolk, to
2WD. WWDE owner Dick Lamb,
who has almost formed the consul-
tant-du-jour club, announces he’s
most impressed with Jeff Pollack’s
work.

* * %

Here’s something that won’t sur-
prise you: Eric Hauenstein will be
president/GM of Phoenix’s newest
radio station, KLZ1-100. As you’ll
recall, Hauenstein and Bob Herpe
own KLZI under the Transcom ban-
ner ... More management changes?
Urban-formatted KACE Los Ange-
les loses VP/GM Bill Shearer to sim-
ilarly formatted KGFJ/KUTE. He
replaces Miriam Rogers at the Inner
City station, where midday jock Ty-
rone Boogie Nelson is upped to PD,
replacing Levi Booker, Nelson will
also take over Booker’s former morn-
ing slot.

Moving from GSM to station man-
ager at New Haven’s WPLR is Ma-
nuel Rodriguez Leaving the
WSHH Pittsburgh GM post to be-
come GSM at Minneapolis’ KRRS is
John Rohm,

* * %

Congratulations to KUBE Seattle
GM Michael O’Shea, who now also
holds the title of VP of First Media of
Washington, a nice accolade for a job
more than well done . . . Also upped
to VP is WHAS/WAMZ Louisville
station manager Mike Crushman . .,
Roy Shapiro goes from VP/GM of
Group W Radio Sales to senior VP of
Group W Radio.

Joe Patrick, the guy who turned
WNOE-AM New Orleans into a
country success story as PD, will
now try his hand at KCBQ-AM. The
Infinity station’s been looking for a
PD since Bob McKay exited several
months ago. Fuzzy Herron will con-
tinue handling the FM side. No word
on a replacement at WNOE-AM for
Patrick, who formerly programmed

Tampa’s WQYK, though afternoon
driver Ron Harper’s acting in that
capacity. Now that New Orleans’
WGSO is WQUE-AM, 'NOE-AM
has filled the nighttime talk void,
picking up NBC’s Talknet from 7 to
11 p.m.

Have we told you Bob Stroud is
back in Chicago? The host of *‘Rock
& Roll Roots,” who has been serving
as WYSP Philadelphia production
director, now leaves his razor blades
at The Loop . . . Also at WLUP, for-
mer 'MMR account exec Kathy
Stinehour joins as GSM.

* K K

The search is over for KNBQ Ta-
coma’s afternoon host.The station’s
production director R.P. Murphy
has been given the nod ... Art Di-
neen is permanently in place as after-
noon talker on Denver’'s KOA ...
Looking for the opportunity of a life-
time are former WLS-AM-FM MD
Steve Perun; KHTZ Los Angeles
MD Shaune McNamara, who has
survived the Greater Media experi-
ence; and WCOZ Boston afternooner
Jeremy Savage, who did not survive
the horrors of AC ... Leaving but
not looking is KOPA Scottsdale
morning loon Howard Hoffman,
He’s going to drive around the coun-
try, a sport near and dear to our
hearts . . . Finding a more permanent
form of retirement is Leo Underhill,
which will be a great loss to Cincin-
nati jazz fans and the listeners of
WNOP, where he’s hung his hat for
the past 22 years ... Gone forever
from the airwaves of St. Louis is the
former host of the KSHE “‘Classics”
program, Ruth Hutchinson, The 90-
year-old mother of former KSHE
GM Nancy Poole Leffler died last
week. Her eight-year tenure as an air
personality was a bright spot in AOR
radio.

Moving up to PD at KTRH Hous-
ton is program coordinator Laura
Morris, who will work with consul-
tant and former PD Ed Shane .
WLUM Milwaukee MD Susie Aus-
tin adds PD to that title, replacing
Mark Driscoll, who's now at Indy’s
Apple (WZPL) ... Former WPLJ
New York personality Marc Coppola
continues to do afternoons on WAPP
across town, but also takes on the re-
sponsibility of PD and afternoon host
on Long Island’s AOR outlet,
WRCN . .. Back to KGGI San Ber-
nardino, this time as PD, is former
KPRI San Diego personality Cliff
Roberts ... Have you gotten your

demo yet from the American Come-
dy Network? If not, give Andy Good-
man a call at (203) 384-9443.

(Continued on page 14)

ONE FOR THE HOGS—The WMZQ Washington morning crew sings a pre-

Superbow! version of “In The Bowl Again” with the team’s right guard

Mark May, left. Shown to May’s right are the station’s Mary Bal, Evan Carl
and Jim London,
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The FCC voted last Thursday (12)
to ask for comments on the Fairness
Doctrine, whether it is still necessary
and whether the Commission has the
power to modify it without Congres-
sional authorization.

The vote came after a recommen-
dation by FCC general counsel Bruce
Fein. The recommendation noted
that the Fairness Doctrine was
adopted when the “‘spectrum scarci-
ty” of radio and television stations
made it necessary for some govern-
ment intervention, but that the cur-
rent proliferation of new telecom-
munications  makes the rule
unnecessary.

* Kk K

Although all the commissioners
voted to approve the inquiry, several
stated their reservations of some of
Fein’s conclusions.

Where’s the chief? President Rea-
gan has had to bow out of his sched-
uled live-by-satellite feed to the
NAB'’s annual convention May 1 be-
cause of scheduling differences—he
will be meeting with Pope John Paul

Washington Roundup

Il in Fairbanks, Alaska on that day,
according to the White House.
* K K
The Senate Commerce Committee
finally got around to confirming
Dennis Patrick as an FCC commis-
sioner late last month. Patrick, who
will sit for the remainder of former
commissioner Anne Jones' term
(June 30, 1985), has been a recess ap-
pointee since last December. The 32-
year-old Republican formerly served
in the White House personnel office.
* K K
The National Federation of Com-
munity Broadcasters (NFCB) is ac-
cepting entries of outstanding radio
programs for its 1984 awards compe-
tition. Entries can be up to 60 min-
utes long. Both open reel and cassette
entries are acceptable. Deadline is
May 15. For submission guidelines,
write NFCB, 1313 14th St. N.W,,
Washington, D.C. 20005.
* K K
The unofficial word at the FCC is
that KTTL in Dodge City, Kan. will
not find its license recommended for

' Most Added Records.

The week’s five most added singles at
Billboard’s reporting itations in each of four formats

# of Billboard’s

# of Billboard’s

stations stations
adding record now reporting
Title, Artist, Label this week record
o R HOT 100 “ ”‘*’
1386 Sations) A AN S
1 “The Reflex,” Duran Duran, Capitol 95 97
2 “The Heart Of Rock N’ Roll,” Huey
Lewis & the News, Chrysalis 80 83
3 “Time After Time,” Cyndi Lauper,
Portrait 62 152
4 “Self Control,” Laura Branigan,
Atlantic 58 100
5 “You Can’t Get What You Want,”
Joe Jackson, A&M 51 53
- _— . .ﬂL,.i.{.?K” = =
194 Stations)
1 “Let’s Hear It For The Boy,”
Deniece Williams, Columbia 30 56
2 “Extraordinary Girl,” The O'Jays,
Philadelphia International 24 24
3 “Love Me Right,” Melba Moore,
Capitol 20 24
4 “Live Without Your Love,”
Windjammer, MCA 20 20
5 “Land of Hunger,” the Earons, Island 17 26
e (125 Statlons)
1 “When We Make Love,” Alabama,
RCA 89 97
2 “Atlanta Blue,” The Statler Brothers,
Mercury 44 57
3 “Eyes That See In The Dark,” Kenny
Rogers, RCA 40 54
4 “The Whole World’s In Love When
You’re Lonely,” B.J. Thomas,
Columbia 35 61
5 “Somebody’s Needin’ Somebody,”
Conway Twitty, Warner Bros. 30 106
ADULT CONTEMPORARY
i {84 Simtions )
1 “Time After Time,” Cyndi Lauper,
Portrait 15 23
2 “Eyes That See In The Dark,” Kenny
Rogers, RCA 14 25
3 “Let’s Hear It For The Boy,”
Deniece Williams, Columbia 12 17
4 “Downtown,” Dolly Parton, RCA 11 32
§ “Mystery,” Manhattan Transfer,
Atlantic 10 48

renewal by the mass media bureau.
The station gained national notoriety
for broadcasting attacks on Jews and
blacks. No word yet on what the
commissioners will do with the rec-
ommendation, but sources say that
the station’s record is so bizarre that
chances are slim that it will get away
with a simple wrist-slapping for its
activities, and many petitions to deny
have been filed.
* K K

The NRBA is looking for a few
good men—and women. If you're a
college student interested in radio
and would like to apply for a summer
internship at the Washington office
of the broadcast association this sum-
mer, working with its publication
staff and helping out with activities
on Capitol Hill and at the FCC, write
NRBA for an application. The new
address is 2033 M St. N.W., Wash-
ington, D.C. 20036.

BILL HOLLAND

CKJY Switch
Postponed Until
Windsor Hearing

DETROIT — The billboards are
up, but “The Fox” is still in hiding.
Baton Broadcasting officials, who’ve
spent a bundle in recent weeks pro-
moting CKJY’s call letter switch to
CFXX, have postponed the official
launch of their new album-oriented
AC sound pending a July hearing be-
fore the Canadian Radio-Television
& Telecommunications Commission.

Pat Holiday, vice president of pro-
gramming for CKIJY, says that a
“textbook”  campaign featuring
prizes and promotions to formally in-
augurate the station’s switch from
big band music was prepared, but
that Baton chose to postpone the
shift until a panel of CRTC commis-
sioners meets July 4 to study the ra-
dio market in Windsor. In the inter-
im, the CRTC has allowed the
station to broadcast its new sound for
two hours each morning and
afternoon.

The move is seen as an attempt to
regain some of the stature that CKJY
sister station CKLW enjoyed in the
’60s as an AM clear channel power-
house programming the hits.

Last month the CRTC stripped
MOR outlet CJIMF Quebec City of
its license for playing rock (Bill-
board, April 14), and Holiday con-
cedes that this development played a
decisive role in the postponement of
the CFXX launch.

Study Cites Problems In
Digital FM Broadcasting

By BILL HOLLAND

WASHINGTON—A cloud of
doubt about the role FM radio
broadcasters will play in the increas-
ing popularity of the Compact Disc
has been generated by a new study re-
leased last week by the broadcasting
publishing firm Waters & Co., which
has come to the conclusion that FM
radio simply connot deliver the
goods.

Dennis P. Waters, the author of
the new study as well as the editor
and publisher of four widely-read ra-
dio, cable and satellite newsletters,
says that FM stations “are promoting
a technology that ultimately they
cannot deliver” because bandwidth
problems make it impossible to trans-
mit in full digital quality, unlike cable
and direct broadcast satellite.

“Saying FM stations should go on
the air with CDs is something like an
AM station in the "60s playing a ste-
reo record. The capability is just not

there. The CD could be a Trojan
horse,” Waters says.

Waters also concludes that unless
radio presses the FCC to develop a
“new type of service or reallocate
part of the spectrum,” there is very
little chance FM stations can play
CDs over the air (in analog form)
with the quality that another type of
service will be able to provide.

He recommends that the radio in-
dustry investigate the possibility of
an establishment of a ““third form of
aural broadcasting service” in addi-
tion to AM and FM. He also suggests
that broadcasters contact their indus-
try associations to bring the matter to
light at the FCC.

“If FCC regulatory constraints are
keeping aural broadcasting from re-
maining state-of-the-art, then per-
haps the regulations should be
changed,” Waters says.

FROM KRQQ PD POST

Zapoleon Moving To WBZZ

By JOHN MEHNO

PITTSBURGH — Guy Zapoleon,
program director at KRQQ Tucson
for the past two and a half years, will
take over programming duties at
EZ’s contemporary WBZZ (B-94) on
April 30. He succeeds Steve Kings-
ton, who resigned last month to move
to B-104 (WBSB) Baltimore.

“*We started with a list probably in
excess of 30 people,” says B-94 GM
Tex Meyer. “There was local inter-
est, and we heard from people in Chi-
cago, Dallas and Detroit. Guy's ex-
tremely bright, and he has an
impeccable record.”

“B-94 has great potential,” says
Zapoleon. “It’s going to be a killer.
It’s already good and it can get even
better.”

The job entails fine tuning the ex-
isting format, rather than overhaul.
Meyer cites the latest monthly Birch

report, which puts B-94 second in the-

market with a 9.8 share.

B-94 slipped from a 7.4 to 6.0 in
the fall Arbitron, marking the first
time the station failed to show
growth after switching from beautiful
music three years ago. Shortly after
the book was released, market veter-
an Jim Quinn was hired away from
WTAE and teamed in morning drive
with  incumbent Banana Don
Jefferson.

The station is still searching for a
six to 10 p.m. personality to replace

Shotgun Mark Rivers, who went to
B-104 with Kingston. Zapoleon says
that he’ll first look within the current
staff for a replacement. Jeff McKay
will keep his assistant PD title, and
Bruce Kelly remains music director.

Zapoleon is taking a crash history
course in Pittsburgh radio via air
checks for his first Eastern job. Be-
fore KRQQ, he was assistant PD and
music director under Bob Hamilton
at KRTH and was Art Laboe’s music
director at KRLA, in his hometown
of Los Angeles.

Metromedia Inc.
Buyout Okayed

WASHINGTON — The FCC last
Wednesday (11) approved the buyout
of Metromedia Inc. by its four top of-
ficers. The deal is valued at roughly a
billion dollars.

The Commission said it was ap-
proving the deal after concluding
that it represented no real change in
the operating control of the compa-
ny. Metromedia’s chairman, John W.
Kluge, will control the company
now, since he is also the largest single
stockholder with about 25% of com-
mon shares.

Metromedia has 13 radio stations
and seven tv stations. The deal is con-
sidered the largest in communica-
tions history.

WHAT THE CRITICS SAY... the

“The bar’s closed already?!”
Rick Rieger, Marketing Director WEA

“More Green Pie - I dropped mine”
Steve Rennie. Promoter—Avalon Attractions

The new restaurant in the Palace.
1735 N. Vine St. Hollywood (213) 462-6031 (213) 462-5489

LA Weekly

Palace admission not required.

“How did that Green Pie get on the ceiling?”
Eddie Delena—Record Plant

“The new hangout for the music
industry in-crowd”

www americanradiohistorv com
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® Continued from page 12

We spent the weekend driving
around Westchester County, only to
find a gas station in Armonk covered
with radio station bumper stickers.
In addition to a large WKTU poster
which looked home-made, these guys
displayed WAXY (Ft. Lauderdale),
WBLM (Lewiston, Me.), 195
(WRKI Danbury), and several out-
lets closer to home, including half of
an Apple (WAPP) sticker and a
small portion of a WNEW-FM strip.
Asked the attendant about it, but he
claimed not to listen to the radio.

We listened to WZFM, which a lo-
cal Westchester resident informed us
nobody listens to, “and we only listen
to WFAS when it’s snowing’—hap-
pily for all concerned, this guy wasn’t
carrying an Arbitron diary. Howev-
er, we've got to admit, for a few mo-
ments it sounded like the jock said
“this spot break is brought to you by

..” We dropped by former Bill-
boarder Peter Kanze’s new home. He
runs WARY on the Valhalla campus
of Westchester Community College.
Doing a fairly good job, too. Several
kids are moving on to real jobs with
his help, but funding has cut him to
the quick in equipment upgrades.

Cruisin’ toward Connecticut, we
checked out WKTU, then happened
upon WLIR-FM, where a not-too-
bad-sounding female jock informed
us she was giving away “‘free Thomp-
son Twins stuff.” The Merritt Park-
way took us to New Canaan, where
we somehow felt a listen to WYNY
would be appropriate given the up-
scale surroundings. Unable to bring
ourselves to that point of boredom
(and that conclusion is based on old
information—we’ve yet to sample it
this trip, opting more often for
WPIX-FM, which seems to have a
more colorful music mix), we were

snagged by Nat King Cole and dis-
covered that WRTN (Return Radio)
indeed sounds like its owner, Bill
O’Shaughnessy, looks. It’s probably
the best sounding nostalgia station
we've heard, though we’ve got to ad-
mit we didn’t hear it for long.

Dave Martin turned us on to
“YRS” as we drove him home to
Stamford in blinding rain—""It’s only
a couple more blocks, honest,” he
convincingly said, and the trip was
worth it. 'YRS has some of the tasti-
est sounding light jazz, which more
than made up for the *‘personalities”
... Barry Mayo himself did a more
than creditable Sunday afternoon
shift on Kiss (WRKS), while Ross
Brittain kept it together on Z-100.
The station uses every old radio trick,
line and gimmick in the book, but its
been so long since we've heard some
of these gags, they work.

Scott Shannon, by the way, still
has the best morning show in town,
and analyzing why, we find that all
the elements fit his personality and
delivery. The show cohesively em-
bodies an attitude that would fall flat
without his demeanor. The key to
building a zoo, then (for the 234 sta-
tions who've called this week men-
tioning they were planning a similar
approach), is first to find the central
personality, and then tailor the gim-
micks to his persona. Bent Fabric’s
“Alley Cat” won’t work behind
PSAs when Frankie Crocker is read-
ing ‘em.

Speaking of Frankie Crocker,
WABLS has a great feature we caught
the other morning on Jerry Bledsoe’s
show: “10 at 10,” featuring r&b old-
ies going back to the early ’50s. Ev-
erything from “Sixty Minute Man”
to the Intruders’ ‘“Cowboys To
Girls” made us believe beach music is
alive in New York, even if New

Satin Jackets e Sweatshirts
T-Shirts

Unique custom made jackets

for the Rock 'N’ Roll trade.

126 West 22 St. New York, N.Y.10011

(212) 206-0480 |
N -

PROFESSIONAL ADVERTISING
CONSULTANTS

Record Promotion
National/Regional

All Applicable Formats
US.A.

We Work The Markets!

Contact Bill Reardon
P.O. Box 38362 Dallas, TX 75238
214 - 349-9415
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Vox Jox

Yorkers don’t know it. WCBS-FM,
by the way, did a creditable beach
music special a few weeks back—
even airing some of the non-charting
regional stuff, which was a joy to our
ears.

* & *

John Sherman, longtime KJRB
Spokane program director and assis-
tant manager of both KJRB and
KEZE, leaves the Kaye-Smith outlet
to join BPI (Seattle-based consultants
Broadcast Programming Internation-
al) as director of adult contemporary
programming. He joins former
WUBE Cincinnati PD Bob English,
BPI's president, and continues his re-
lationship with KJRB principal Les
Smith, who also serves as BPI’s
chairman of the board. He’s still con-
sulting KJRB, which will air BPI’s
latest AC offering.

While we were out and about last
week, we neglected to tell you about a
few things, so in case you haven’t
heard: WXYV Baltimore’s Roy
Sampson is upped to PD, replacing
Tim Watts ... Former WBBM-FM
Chicago morning man Tomm Rivers
is on the loose again, exiting the
WZOK Rockford afternoon slot af-
ter a mere two months ... Moving
from GM at King-FM Seattle to VP/
GM at King-AM is Tim Davidson.
He replaces Edith Hilliard . .. Dave
Ryder’s replacement’s been found at
WINZ-AM Miami, as college prof
David Hosley heads south from
Gainesville’s Univ. of Florida to pro-
gram the news/talk outlet ... For-
mer WINZ-AM GSM Tim Williams
moves north to similarly-formatted
WPLP Pinellas Park (Tampa metro),
now that the station’s been taken
over by WINZ owner Guy Gannett
... Across town at Gannett, W-101
(WIQI) now has an AM counterpart,
or will when the sale of Taft’s
WDAE is approved. Along with the
deal, Gannett gets Taft’s syndicated
Primetime offering. All this was
made possible by Plough’s spring

- clearance sale. Taft picked up WSUN

and has to sell WDAE. Being in a
selling mood, they’ve also sold Buffa-
lo’s WGR/WGRQ to WAEB Allen-
town owner CR B Broadcasting. Exit-
ing WAEB as PD is Mike Chapman,
who now holds that position at Ber-
nie Mann’s WKIX in Raleigh. The
Taft Buffalo combo, by the way, went
for $5.5 million. Across town at Buf-
falo's WBEN, PD Bob Wood is look-
ing for a primo promo guy, as pro-
duction director Michael Jetter
moves to Titusville’s WAMT.

Back to Miami for a moment,
here’s a quiz: What was Love 94 be-
fore it was WWWL/If you answered
WBUS—The Magic Bus, or
WBUS—Business & Information
Radio, or WGOS—the Wild Goose,
or even QWWBM.-FM, you’d be cor-
rect. But these days 93.9 sports yet
another set of calls, WLVE.

* * %

Noble Broadcasting has officially
applied to buy L.A’s KJOI from
Coca-Cola of Los Angeles, for $18.5
million cash, if you're counting. Con-
siderably less, in fact under a million,
will get WDUR Durham’s owners an
FM counterpart. Former WDNC
GM Howard Wilcox and some part-
ners acquired "DBS, once owned by
Duke Univ., and have now sold it to
the urban operator. WDUR PD Al-
vin Stowe, consequently, is looking
for tapes and resumes, so send him a
tape (don’t call) to P.O. Box 2169,
Durham, N.C. 27702.

Price Broadcasting (no relation to
Price Communications, whose color-
ful president Bob Price is a great din-
ner companion if you've got some
time on your hands) announces that
Terry Schmidt is upped from sales
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manager to GM of Salt Lake’s
KCPX and its AM counterpart K-

‘Bug ... Upped to station manager

from PD at Sumter, S.C.’s WWDM
is Kevin B. Fleming, who replaces
Leroy Durant.

Well known bilingual broadcaster
Mary Helen Barro (besides her wide
experience in Southern California,
you may recognize her if you spend
any time watching the commercials
in Spanish on SIN, as we do) has
been appointed GM of Spanish- lan-
guage KXEM-AM (licensed to
McFarland but serving Porterville to
Bakersfield).

* * *x

Moving back to GSM at Orlando’s
WHOO-AM-FM is WLW Cincin-
nati’s Robert Park Johnson. It’s ac-
tually a return to the country combo
for Johnson, who for years was
known as Bob Shannon at WKLO
Louisville, where he worked with
WHOO GM Max Rein before defect-
ing to sales in 1969, leaving WLW in
'73 to spend two years as GSM at
"HOO in the *70s.

Hannah Storen joins Houston’s 97
Rock (KSRR) as a sports reporter
from her perch as an AOR jock at C-
101 (Corpus Christi's KNCN) ...
Want to be a “‘news people?”’ Urban-
formatted WKND Hartford is look-
ing for one—or more. Check out PD
Eddie Jordan at P.O. Box 1480,
Windsor, Conn. 06095 ... Moving
up to MD at similarly-formatted
KHYS Port Arthur, Tex. is assistant
MD Doug Davis, who retains his 7 to
midnight shift as former MD Mark
Petry is upped to PD.

Veteran Palm Beach broadcaster
Ray Marsh joins Joe Nuckols’ “Mu-
sic Of Your Life” outlet there,
WNIJY (“Joy 94”), doing mornings.
Replacing him at Steart’'s WHLG,
which his son Barry Grant programs,
i1s Chuck Thomas, who was known to
WIML Petosky, Mich. listeners as
Tom Chorley.

* x *

Frank Bennett writes to say he'’s
alive, well and happy to be in Phoe-
nix. After several years in L.A., he
concludes, “I wouldn’t trade the last
15 years for anything, except maybe a
couple of days in isolation with
Heather Thomas.” Perhaps Thomas
will be one fo his call-in guests as he
celebrates his 30th birthday and 15th
year in broadcasting next week at
Phoenix’s KSTM .. Moving across
town from Rochester’s WMJQ and
WPXY to Malrite’s WNYR as mid-
day personality is Sheila McGrath
... Dave Claborn is upped to news
director at Columbus’ WTVN.

Those of you in Los Angeles
checking out “Thicke Of The Night”
on Channel 11 can now hear the live
rock portion of the program in ste-
reo, courtesy of co-owned KMET.
Word is the “Instant Simulcast™ will
also be offered to other markets.

YesterHits|

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 Years Ago

. TSOP, M.F.S.B., Philadelphia
International

. Bennie & The Jets, Elton John, MCA

. Hooked On a Feeling, Blue Swede, EMI

. Best Thing That Ever Happened To Me,

Gladys Knight & The Pips, Buddah

. Come And Get Your Love, Redbone, Epic

Oh My My, Ringo Starr, Capitol

. Sunshine On My Shoulder, John Denver,

RCA

. The Loco-Motion, Grand Funk, Capitol

. The Lord’s Prayer, Sister Janet Mead,
A&M

. I'll Have To Say | Love You in A Song,
Jim Croce, ABC
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POP SINGLES-20 Years Ago

. Can't Buy Me Love, Beaties, Capitol

. Twist And Shout, Beatles, Tollie

. Suspicion, Terry Stafford, Crusader

. Hello, Dolly!, Louis Armstrong, Kapp

. Do You Want To Know A Secret,

Beatles, VeeJay

Shoop Shoop Song, Betty Everett, VeeJay

Glad All Over, Dave Clark Five, Epic

. She Loves You, Beaties, Swan

. Don't Let The Rain Come Down
(Crooked Little Man) Serendipity
Singers, Phillips

. Dead Man’s Curve, Jan & Dean, Liberty
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TOP LPs—10 Years Ago

. John Denver, Greatest Hits, RCA

. Paul McCartney & Wings, Band On The
Run, Capitol

. Chicago VII, Columbia

M.F.S.B. Love Is The Message,
Philadelphia Intl.

. The Sting/Soundtrack, MCA

. Mike Oldfield, Tubular Belis, Atlantic

. Joni Mitchell, Court And Spark, Asylum
. Doobie Brothers, What Were Once Vices
Are Now Habits, Warner Bros.

. Deep Purple, Burn, Warner Bros.

. Grand Funk, Shinin’ On, Capitol
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TOP LPs-20 Years Ago

. Meet The Beatles, Capitol

. Introducing The Beatles, Veelay

. Honey In the Horn, Al Hirt, RCA

. Hello Dolly!, Original Cast, RCA

. Barbra Streisand/The Third Album,
Columbia

. Dawn (Go Away) And 11 Other Great
Songs, 4 Seasons, Phillips

. In The Wind, Peter, Paul & Mary, Warner
Bros.

. Charade, Henry Mancini & Orch., RCA

. Sweet & Sour Tears, Ray Charles, ABC-
Paramount

. Pure Dynamite, James Brown, King
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COUNTRY SINGLES-10 Years Ago

1. A Very Special Love Song, Charlie Rich,
Columbia

2. Hello Love, Hank Snow, RCA

3. Hang In There Girl, Freddie Hart, Capitol

4. Things Aren’t Funny Anymore, Merle
Haggard, Capitol

9. (Jeannie Marie) You Were A Lady,
Tommy Overstreet, Dot

6. Is It Wrong (For Loving You), Sonny
James, Columbia

7. I'h Try A Little Harder, Donna Fargo,

Dot
8. We Should Be Together, Don Williams,
JMI

9. The Older The Violin, The Sweeter The
Music, Hank Thompson, Dot
10. I've Got A Thing About You Baby/Take
Good Care Of Her, Elvis Presley, RCA

SOUL SINGLES-10 Years Ago

. TSOP, M.F.S.B., Philadelphia

" International

. Outside Woman, Bloodstone, London

. Touch A Hand, Make A Friend, Staple
Singers, Columbia

. The Payback, James Brown, Polydor

. Mighty Mighty, Earth, Wind & Fire,
Columbia

. Honey Please, Can't Ya See, Barry While,
20th Century

. Best Thing That Ever Happened To Me,
Gladys Knight & The Pips, Buddah

8. Dancing Machine, The Jackson 5,

Motown

9. Heavenly, The Temptations, Motown

10. You Make Me Feel Brand New,

Stylistics, Aveo
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Playlist Top Add Ons e

mined by station personnel.

ooKEY ADD-ONS—the two key records added at the stations listed as deter-

oADD-ONS—AIl records added at the stations listed as determined by station

Northeast Region
mmmeme® TOP ADD ONS ummem

DURAN DURAN-The Reflex (Capitol)

HUEY LEWIS AND THE NEWS-The Heart Of
Rock ‘N Roll (Chrysalis)

VAN STEPHENSON-Modern Day Delilah (MCA)

LAURA BRANIGAN-Self Control (Atlantic)

WFLY-Albany
|Peter Clark-P.0.)
oo GENESIS-lllegal Alien
oo NIK KERSHAW-Wouldn't It Be Good
© FRANKIE GOES TO HOLLYWOOD-Relax
* JOE JACKSON-You Won't Get What You Want
® SCORPIONS-Rock You Like A Hurricane
© DURAN DURAN-The Reftex
© VAN STEPHENSON-Modern Day Delilah

WGUY-Bangor
{Jim Randali-P.D.}
oo DURAN DURAN-The Reflex
e JULIO IGLESIAS & WILLIE NELSON-To All The
Girls I've Loved Before
© HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Roll
© THE STYLE COUNGIL-My Ever Changing Moods
© VAN STEPHENSON-Modern Day Dellah
® CYNDI LAUPER-Time After Time
® JOSIE COTTON-Jimmy Loves Maryann
® SHAKIN' STEVENS-| Cry Just A Little Bit
« YARBROUGH AND PEOPLES-Don't Waste Your Time

WIGY-Bath
(Scott Robbins-P.D.)
® DENIECE WILLIAMS-Let's Hear It For The Boy
© DURAN OURAN-The Reflex
® JOE JACKSON-You Won't Get What You Want
® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Rofl
* LAURA BRANIGAN-Self Control
© SHANNON-Give Me Tomight
@ JOSIE COTTON-Jimmy Loves Maryann

WHTT-Boston
(Rick Peters—P.D.}
oo DENIECE WILLIAMS-Let's Hear It For The Boy
@ DURAN DURAN-The Reflex
© HUEY LEWIS AND THE NEWS-The Heart O Rock-N-
Rolt
® LAURA BRANIGAN-Self Control
© SHAKIN' STEVENS| Cry Just A Little Bit

WXKS-Boston
(Somny Joe White-P.D.}
® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Roll
® THE TEMPTATIONS-Sail Away
o LAURA BRANIGAN-Self Control
@ BILLY RANKIN-Baby Come Back
® SCORPIONS-Rock You Like A Hurricane
© THE STYLE COUNCIL-My Ever Changing Moods
© DURAN DURAN-The Reflex

WBEN-FM-Buffalo
{Bob Wood-P.D.)
* DURAN DURAN-The Reflex
® VAN STEPHENSON-Modern Day Delilah
® JOE JACKSON-You Won't Get What You Want
© GENESIS-Illegal Alien
® VAN HALEN-I'Il Wart
o SHALAMAR-Dancing In The Sheets
® CYNDI LAUPER-Time After Time

WKBW-Buffalo
{Sandy Beach-P.D.)
© MANHATTAN TRANSFER-Mystery
© JOHNNY MATHIS AND DENIECE WILLIAMS-Love
Won't Let Me Wait

WNYS—Buffalo
{Bill Tod-P.D.}
® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-

Roil
® DURAN DURAN-The Reflex
® VAN STEPHENSON-Modern Day Dehlah
® JOE JACKSON-You Won't Get What You Want

WPHD-Buffalo
{Harv Moore-P.D.)
oo YAN STEPHENSON-Modern Day Delilah
@ DURAN DURAN-The Reflex
® WANG CHUNG-Dance Hatl Days
© ICICLE WORKS-Wisper To A Scream (Birds Fly)

WTSN-Dover
(Jim Sebastian-P.D.)
®o DENIECE WILLIAMS-Let's Hear it For The Boy
e LAURA BRANIGAN-Self Control
® REAL LIFE-Catch Me I'm Falling
® JOE JACKSON-You Won't Get What You Want

WERZ-Exeter
(Jack 0'Brien~P.D.)
© DURAN DURAN-The Reflex
. IRHJHEY LEWIS AND THE NEWS-The Heart Of Rock-N-

0
® LAURA BRANIGAN-Self Control

® SHEENA EASTON-Devil In A Fast Car

® [CICLE WORKS-Wisper To A Scream (Birds Fly)
® JAMES INGRAM-There's No Easy Way

® VAN STEPHENSON-Modern Day Dehlah

® SHAKIN' STEVENS-I Cry Just A Little Bit

© DARQUE-Jenny's Out Tomght

© JON BUTCHER AXIS-Don't Say Goodmght

WTIC-FM-Hartford
{Mike West-P.D.)
®e HUEY LEWIS AND THE NEWS-The Heart Of Rock-
N-Roll
«e HOWARD JONES-What Is Love
® THE STYLE COUNCIL-My Ever Changing Moods

WFEA-Manchester
{Rick Ryder—P.D.]
© SHAKIN' STEVENS-I Cry Just A Little Bit
© DENIECE WILLIAMS—Lel's Hear It For The Boy
® DOLLY PARTON-Downtown
® DURAN DURAN-The Reflex
® NIK KERSHAW-Wouldnt It Be Good
© REAL LIFE-Catch Me I'm Falling

KC-101 (WKCI)-New Haven
(Stef Rybak-P.D.)

ee |[RENE CARA-Breakdance

e LAURA BRANIGAN-Seff Controf

® SLADE-Run Runaway

© LAID BACK-White Horse

WJBQ-Portland
{Brian Phoenix-P.D.)
oo HUEY LEWIS AND THE NEWS-The Heart Of Rock-
N-Roll
oo JOE JACKSON-You Won't Get What You Want
© DURAN DURAN-The Reflex
« SHALAMAR-Dancing In The Sheets
® CYNDI LAUPER-Time Atter Time
® ICICLE WORKS-Wisper To A Scream (Birds Fly)
® VAN STEPHENSON-Modern Day Delilah
© JULIO IGLESIAS & WILLIE NELSON-To All The Gurls
I've Loved Before

WSPK-Poughkeepsie
{Chris Leide-P.D.)
oo VAN HALEN-IIl wait
oo CYNDI LAUPER-Time After Time
® JOE JACKSON-You Won't Get What You Want
© HOWARD JONES-What Is Love
® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-

Roll
o VAN STEPHENSON-Modern Day Dehiiah

WPRO-FM—Providence
{Tom Cuddy-P.D.)

oe VAN HALEN-I'I! Wait

oo SHAKIN' STEVENS-I Cry Just A Littie Bit

® [CICLE WORKS-Wisper To A Scream (Birds Fly)

® SHALAMAR-Dancing In The Sheets

® DURAN DURAN-The Reflex

® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Roll

® JULIO IGLESIAS & WILLIE NELSON-To All The Girls
F've Loved Before

WMJQ-Rochester
{Jay Stevens-P.D.)
® GENESIS-Illegal Alien
® DENIECE WILLIAMS-Let's Hear It For The Boy

WPXY-FM—Rochester
(Tom Mitchell-P.D.)
* DURAN DURAN-The Retiex
® VAN STEPHENSON-Modern Day Delilah
® JOE JACKSON-You Won't Get What You Want
® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Roll

WGFM-Schenectady
[Mike Neft—P.D.)
® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Roll
© SHALAMAR-Dancing In The Steets
® REAL LIFE-Catch Me I'm Fatling
© LAURA BRANIGAN-Self Controt
* DURAN DURAN-The Reflex

WRCK-Utica
(Jim Rietz-P.D.}
oo DURAN DURAN-The Reflex
oo HUEY LEWIS AND THE NEWS-The Heart Of Rock-
N-Roll
® CYNDI LAUPER-Time After Time
*® WANG CHUNG-Dance Hall Days
© [CICLE WORKS-Wisper To A Scream (Burds Fly)
® K.C.-Are You Ready
o VAN STEPHENSON-Modern Day Dehiah

Mid-Atlantic Region
mmeme® TOP ADD ONS ummem

DURAN DURAN-The Reflex (Capitol)

LAURA BRANIGAN-Self Control (Atlantic)

HUEY LEWIS AND THE NEWS-The Heart Of
Rock "N’ Roli (Chrysalis)

CYNDI LAUPER-Time After Time (Portrait)

Based on station playlists through Tuesday (4/10/84)

DURAN DURAN-The Reflex (Capitol)

HUEY LEWIS AND THE NEWS-The Heart Of Rock "N’ Roll (Chrysalis)
CYNDI LAUPER-Time After Time (Portrait)

oo JOE JACKSON-You Won't Get What You Want

oo JULIO IGLESIAS & WILLIE NELSON-To All The
Girls F've Loved Before

® THE TEMPTATIONS-Sail Away

® [CICLE WORKS-Wisper To A Scream (Birds Fly)

« EBN/OZN-Stap, Stop Give It Up

® VAN STEPHENSON-Modern Day Delilah

® NENA-Just A Dream

® PACO-Days Gone By

WZYQ-Frederick
(Kemosabi Joe-P.D.)

*e DURAN OURAN-The Reflex

oo JOE JACKSON-You Won't Get What You Want

® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Rotl

® JULIO IGLESIAS & WILLIE NELSON-To All The Girls
V've Loved Before

® DOLLY PARTON-Downtown

o NIK KERSHAW-Wouldn't It Be Good

® TALK TALK-It's My Life -

@ DEBARGE-Love Me In A Special Way

WKEE-FM—Huntington
(Steve Hayes-P.D.)
e CYNDI LAUPER-Time After Time
oo DURAN DURAN-The Reslex
® JOE JACKSON-You Won't Get What You Want
® NIK KERSHAW-Wouldn't It Be Good

WBLI-Long Island
{Bill Terry-P.D.)

oo LAURA BRANIGAN-Seff Cantrol

oo DURAN DURAN-The Reflex

WPLJ-New York
(Larry Berger-P.D.)

oo MENUDO-If You're Not Here

oo THE CARS-You Might Think

® CYNDI LAUPER-Time After Time

2-100 (WHTZ)-New York
(Scott Shannon-P.D.)

oo STEVE PERRY-Oh, Sherrie

oo CYNDI LAUPER-Time After Time

WKTU-New York City
{Carlos DeJesus-P.D.)
© THE EARONS—-Land Of Hunger
® PHIL COLLINS-Against All Odds(Take A Look At Me
Now)
o UB 40-Red, Red Wine
© RUN D.M.C.-Rockbox
© DENIECE WILLIAMS-Let's Hear It For The Boy

WKHI-0cean City
{Jack Gillen-P.D.}
oo THE STYLE COUNCIL-My Ever Changing Moods
oo DURAN DURAN-The Reflex
® SHANNON-Gve Me Tonight
@ HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-

Roll
® THE TEMPTATIONS-Sail Away
® WANG CHUNG-Dance Hall Days

WCAU-FM—Philadelphia
{Scott Walker-P.D.}
oo HUEY LEWIS AND THE NEWS-The Heart Of Rock-
N-Rofl
ee DURAN DURAN-The Reflex
® SERGI0 MENDES—Olympia
® THE STYLE COUNCIL-My Ever Changing Moods
* HOWARD JONES-What |5 Love
o VAN STEPHENSON-Modern Day Delilah
® DAVID LASLEY-It's A Crying Shame

WUSL-Philadelphia
[Jeff Wyatt-P.D.}
o ALISHA-AIl Night Passion
® PETER BROWN-They Only Come Out At Night
* WOMACK & WOMACK-Baby I'm Scared Of You
® CHANGE—Change Of Heart
 DENIECE WILLIAMS-Let's Hear It For The Boy
® BILLY GRIFFIN-Serious
® ANGELA BOFILL-I'm On Your Side
® REAL TO REEL-Love Me Like This
® DAZZ BAND-Swoop (1"m Yours)

WFBG—Altoona
(Tony Booth-P.D.)
oo CYNDI LAUPER-Time After Time
@e DENIECE WILLIAMS-Let's Hear It For The Boy
« WANG CHUNG-Dance Hall Days
@ VAN STEPHENSON-Modern Oay Delilah
® [CICLE WORKS-Wisper To A Scream (Brds Fly}
« DURAN DURAN-The Reflex

WJLK-FM-Asbury Park
[Dennis 0'Mara-P.D.}
« DURAN DURAN-The Reflex
« JOE JACKSON-You Won't Get What You Want
® K.C.-Are You Ready

B-104 (WBSB)-Baltimore
[Jan Jefferies-P.D.)
oo JOHN COUGAR MELLENCAMP-The Authority Song
oo LAURA BRANIGAN-Selt Control
* DURAN DURAN-The Reflex

WMAR-FM-Baltimore
{Ralph Wimmer-P.D.}

@e CYNDI LAUPER-Time After Time

eo VAN HALEN-I'll Wait

« LAURA BRANIGAN-Self Control

@ TALK TALK-It's My Life

® SHANNON—Give Me Tomght

® JAMES INGRAM-There's No £asy Way

* DURAN DURAN-The Reflex

WOMP-FM—Bellaire
{Dwayne Bonds-P.D.)
«o DURAN DURAN-The Reflex
®e HUEY LEWIS AND THE NEWS-The Heart Of Rock-
N-Roll
® [CICLE WORKS-Wisper To A Scream (Birds Fly)
® VAN STEPHENSON-Modera Day Delilah
© JULIO IGLESIAS & WILLIE NELSON-To Al The Girls
I've Loved Before
« LAID BACK-White Horse

WVSR-Charleston
{Chris Bailey-P.D.}

B-94 (WBZZ)-Pittsburgh
(Steve Kingston-P.D.}
© SLADE-Run Runaway

- @ LAURA BRANIGAN-Self Control

® JULIO IGLESIAS & WILLIE NELSON-To All The Girls
I've Loved Before

WHTX-Pittsburgh
(Todd Chase-P.D.)
® SLADE-Run Runaway
« LAURA BRANIGAN-Self Control
® NIK KERSHAW-Wouidn't It Be Good
® DURAN DURAN-The Reflex
® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Roll

WPST-Trenton
(Tom Taylor-P.D.}
®e DURAN DURAN-The Reflex
@e HUEY LEWIS AND THE NEWS-The Heart Of Rock-
N-Roll

-Rol
« LAURA BRANIGAN-Self Control
® JOE JACKSON-You Won't Get What You Want
@ THE STYLE COUNCIL-My Ever Changing Moods

Q-107 (WRQX)—Washington
(Allen Burns-P.D.)

« KOOL AND THE GANG-Tomght

® VAN HALEN-I'll Wait

® LAID BACK-White Harse

® BERLIN-No More Words

WASH-Washington D.C.
(Bill Tanner-P.D.)

oo SHANNON-Give Me Tomight

«e STEVE PERRY-O, Sherne

® THE CARS-You Might Think

@ BILLY JOEL-The Longest Trme

WAVA-Washington D.C.
(Randy Kabrich-P.D.)

o VAN HALEN-I'Il wait

® SCORPIONS-Rock You Like A Hurricane

© DWIGHT TWILLEY-Gurls

WILK-Wilkes Barre
|Joe Montione-P.D.)
® KENNY ROGERS-Eyes That See In The Dark

WKRZ-FM-Wilkes-Barre
{Jim Rising-P.D.)
o HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Rolt
o CAMEO-She's Strange
* DURAN DURAN-The Reflex
o LAURA BRANIGAN-Sell Control
® WANG CHUNG-Dance Hall Days
* YARBROUGH AND PEOPLES-Don't Waste Your Time
© VAN STEPHENSON-Modern Day Deldah
© ICICLE WORKS-Wisper To A Scream (Birds Fly)
® DEBARGE-Love Me In A Special Way
® SHEENA EASTON-Dewil In A Fast Car
© JEFFREY 0SBORNE-We're Gong All The Way

Q-106 (WQXA)-York
{Dan Steele-P.D.)
o JOHN COUGAR MELLENCAMP-The Authonity Song
ee CYNDI LAUPER-Time After Time
® SERGIO MENDES-Otympia
o DENIECE WILLIAMS-Let's Hear It For The Boy

WYCR-York
{Mark Richards—P.D.)
© JOE JACKSON-You Won't Get What You Want
@ HUEY LEWIS ANO THE NEWS-The Heart O Rock-N-
Roll
o DURAN DURAN-The Reflex
o CAMEO-She's Strange
® SANDY STEWART-The Saddest Victory
® SHAKIN' STEVENS- Cry Just A Little Bit
® SLADE-Run Runaway
® WANG CHUNG-Dance Hall Days

Southeast Region

mmame® TOP ADD ONS ummem

HUEY LEWIS AND THE NEWS-The Heart Of
Rock “N’" Roll (Chrysalis)

DURAN DURAN-The Reflex {Capitol)

JOE JACKSON-You Can't Get What You Want
(AGM)

VAN STEPHENSON-Modern Day Delilah (MCA)

WANS-FM—Anderson/Greenville
{Bill McCown-P.D,}

o DURAN DURAN-The Reflex

oo LAID BACK-White Horse

® JOE JACKSON-You Won't Get What You Wanl

© LAURA BRANIGAN-Self Control

© MR. MISTER-Hunters Of The Night

® SLADE-Run Runaway

WISE-Asheville
(John Stevens-P.D.)
oo JOE JACKSON-You Won't Get What You Want
oo VAN STEPHENSON-Modern Day Deldah
© DOLLY PARTON-Downtown
© LAURA BRANIGAN-Self Control
© THE TEMPTATIONS-Sail Away
® CYNDI LAUPER-Time After Time
@ HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Roll
® DAVID GILMOUR-BIue Light

94-Q (WQXI-FM)-Atlanta
(Jim Morrison-P.D.)
®e NIGHT RANGER-Sister Christian
* JOE JACKSON-You Won't Get What You Want
® HUEY LEWIS AND THE NEWS-The Heart O! Rock-N-
Roll
@ VAN STEPHENSON-Modern Day Delilah

V-103 (WVEE)-Atlanta
(Al Parks-P.D.)
® CYNDI LAUPER-Time After Time
o THE 0' JAYS-Extraordinary Girl
® THE FOUR TOPS-Make Yourself Right At Home
« KENNY LOGGINS-Footloose
® DAZZ BAND-Swoop {1"m Yours)
@ TIMMY THOMAS-Gotta Give A Little Love (Ten Years)
® THE EARONS-Land Of Hunger
® MARSHA GRIFFITH-Electric Boogie
@ THE MALEMEN-Baby Doll
® JUICE-Rock Your Body Down

7-93 (WZGC)-Atlanta
(Chris Thomas-P.D.)
@ HUEY LEWIS AND THE NEWS-The Heart Of Rock-
N-Roll
®e JOE JACKSON-You Won't Get What You Want
® SCORPIONS—Rock You Like A Hurricane
* YARBRDUGH AND PEOPLES—Don’t Waste Your Time
® VAN STEPHENSON-Modern Day Delilah

WBBQ-FM-Augusta
(Harley Drew-P.D.)
@ HUEY LEWIS AND THE NEWS-The Heart Of Rock-
N-Roll
«e JOE JACKSON-You Won't Get What You Want
o VAN STEPHENSON-Modern Day Delilah
® THE STYLE COUNCIL-My Ever Changing Moods
© DEBARGE-Love Me In A Special Way
* HOWARD JONES-What Is Love

WSSX-Charleston

(Bill Martin-P.D.)
® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Il

Ro
® DURAN DURAN-The Reflex
© LAURA BRANIGAN-Seif Control

WBCY-Charlotte
(Bob Kaghan—P.D.}
®e JOE JACKSON-You Won't Get What You Want
oo THE TEMPTATIONS-Sail Away
® NIGHT RANGER-Sister Christian
® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Roll

www.americanradiohistorv.com

® MADONNA-Borderline
© DURAN DURAN-The Rellex

CK-101 (WCKS)—Cocoa Beach
(Bobby Knight-P.D.)

o DENIECE WILLIAMS-Let's Hear it For The Boy

® SERGI0 MENDES-Olympia

© 38 SPECIAL-One Time For Old Times

WNOK-FM—Columbia
(Peler Wolfe-P.D.)
ee CYNDI LAUPER-Time Aiter Time
e CAMEO-She’s Strange
o DURAN DURAN-The Rellex
© THE STYLE COUNCIL-My Ever Changing Moods
* SCORPIONS-Rack You Like A Hurricane
o GENESIS-lllegal Alien

G-105 (WDCG)—Durham/Raleigh
(Rick Freeman-P.0.)

© DURAN DURAN-The Rellex

© LAID BACK-White Horse

WFLB—Fayetteville
(Larry Canon-P.D.}
ee JOE JACKSON-You Won't Get What You Want
ee VAN HALEN-IIl wait
® STEVE PERRY-Oh, Sherne
© DURAN DURAN-The Rellex
o OENIECE WILLIAMS-Let's Hear It For The Boy
® VAN STEPHENSON-Modern Day Delilah
® SHAKIN' STEVENS-I Cry Just A Little Bit
® CHERI CANE-| Want You Back

WFOX—Gainesville
{Alan DuPriest-P.D.}
® DURAN DURAN-The Reflex
® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Roll
@ PACD-Days Gone By

WRQK—-Greenshoro
(Pam Conrad-P.D.}
oo JOHN COUGAR MELLENCAMP-The Authority Song
oo |RENE CARA-Breakdance
© DOLLY PARTON-Downtown
© THE TEMPTATIONS-Sail Away
» MANHATTAN TRANSFER-Mystery
® KIM CARNES-| Pretend
© SHAKIN' STEVENS—I Cry Just A Little Bit

WOKI-Knoxville
(Joe Fidley-P.D.)
® JOE JACKSON-You Won't Get What You Want
® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Roll
© DURAN DURAN-The Reflex
© VAN STEPHENSON-Modern Day Dellah
® SHAKIN' STEVENS-I Cry Just A Little Bit
* YARBROUGH AND PEOPLES-Don't Waste Your Time

1-95 (WINZ-FM)-Miami
{Keith Isley-P.D.}
oo MIAMI SOUND MACHINE-Dr. Beat
*o RICK SPRINGFIELD-Love Somebody
o LUTHER YANDROSS-Superstar/Untit You Come Back
To Me
© DURAN DURAN-The Reflex
® MENUDO-If You're Not Here
* LAURA BRANIGAN-Seif Control
® MICHAEL JACKSON-The Lady tn My Life

Y-100 (WHYI)-Miami/Ft.

Lauderdale

{Robert W. Walker-P.D.)
®e RICK SPRINGFIELD-Love Somebody
oo DURAN DURAN-The Reflex
® JAMES INGRAM-There's No Easy Way
© SERGIO MENDES-Olympia

WKZQ-FM—Myrtle Beach
(Chris Williams-P.D.)

o HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Roll

« JOE JACKSON-You Won't Get What You Want

o DURAN DURAN-The Reflex

® PACO-Days Gone By

® JULIO IGLESIAS & WILLIE NELSON-To All The Girls
I've Loved Before

o SLADE-Run Runaway

© LAURA BRANIGAN-Self Control

® CYNDI LAUPER-Time Atter Time

© THE TEMPTATIONS-Sail Away

WSFL-New Bern
{Scott Kerr-P.D.)
e LAID BACK-White Horse
@ BONNIE TYLER-Holding Out For A Hero
* JOE JACKSON-You Won't Gel What You Want
® CAMEO-She's Strange
« BON JOVi-Runaway
« LAURA BRANIGAN-Selt Control

WBJW-O0rlando
{Gary Mitchell-P.D.]
« CYNDI LAUPER-Time After Time
® DENIECE WILLIAMS-Let's Hear It For The Boy
® VAN HALEN-I'll Wart

1-100 (WNFI)—Paletka, Fla
{Brian Douglas—P.D.)
@ SHALAMAR-Dancing In The Sheets
oo VAN HALEN-{'ll Wart
® THE ALAN PARSONS PROJECT-Don't Answer Me
® SCORPIONS—Rock You Like A Hurncane
® DURAN DURAN-The Reflex
® NENA-Just A Oream

WRVQ-Richmond
(Bob Lewis-P.D.)
e LAID BACK-White Horse
ee CYNDI LAUPER-Time After Time
® STEVE PERRY-Oh, Shernie
@ LAURA BRANIGAN-Self Control
® BERLIN-No More Words
« VAN HALEN-I'll Wait
o HUEY LEWIS AND THE NEWS-The Heart Df Rock-N-
Roll

WXLK—-Roanoke/Lynchburg
(Russ Brown-P.D..)
e KENNY ROGERS-Eyes That See In The Dark
®e HUEY LEWIS AND THE NEWS-The Heart Of Rock-
N-Roll
® VAN HALEN-I'll Wait
® VAN STEPHENSON-Modern Day Dellah
® THE STYLE COUNCIL-My Ever Changing Moods
® JOE JACKSON-You Won't Get What You Want

WAEV-Savannah
{J.D. North-P.D.)
e DOLLY PARTON-Downtown
oo THE STYLE COUNCIL-My Ever Changing Moods

® JOE JACKSON-You Won't Get Whal You Want

® LAURA BRANIGAN-Seif Control

© THE TEMPTATIONS-Sail Away

© SERGIO MENDES—Olympia

® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Roll

WZAT-Savannah
{Ray Williams-P.D.)
oo THE GO GO'S-Head Over Heels
oo HUEY LEWIS AND THE NEWS-The Heart Of Rock-
N-Roll
® JOHN COUGAR MELLENCAMP-The Authority Song
© LUTHER VANDROSS-Superstar/Until You Come Back

To Me
® JOE JACKSON-You Won't Gel What You Want

WSEZ-Winston-Salem
{Bob Mahoney-P.D.)
oo TRACEY ULLMAN-They Don't Know
oo THE ALAN PARSONS PROJECT-Don't Answer Me

North Central Region
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DURAN DURAN-The Reflex (Capitol)

CYNDI LAUPER-Time After Time (Portrait)

HUEY LEWIS AND THE NEWS-The Heart Of
Rock 'N' Roll (Chrysalis)

VAN HALEN-I'll Wait (Warner Bros.)

WKDD-Akron
(Matt Pattrick-P.D.}
oo DURAN DURAN-The Retlex
oo PACO-Days Gone By
o ICICLE WORKS-wisper To A Scream (Birds Fly)
® NENA-Just A Dream
® BILLY RANKIN-Baby Come Back
© HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Roll

WBWB-Bloomington
{John Heimann~P.D.)
e CYNDI LAUPER-Time Alter Time
eo THE STYLE COUNCIL-My Ever Changing Moods
© VAN HALEN-I} Wart
© JULIO IGLESIAS & WILLIE NELSON-To All The Girls
I've Loved Before
o LAURA BRANIGAN-Self Contro!
¢ SERGI0 MENDES—Olympia
© SCORPIONS-Rock You Like A Hurricane

WCIL-Carbondale
{Tony Waitekus—P.0.)
oo HOWARD JONES-New Song
oo VAN HALEN-I'll wart
o THE PRETENDERS-Show Me
© THE ALAN PARSONS PROJECT-Don't Answer Me

B-96 (WBBM-FM)—Chicago
{Buddy Scott-P.D.|
@ HUEY LEWIS AND THE NEWS-The Heart Of Rock-
N-Roll
e KOOL AND THE GANG-Tonight
® CYNDI LAUPER-Time After Time
® JOE JACKSON-You Won't Get What You Want
© DURAN DURAN-The Reflex

WGCI-FM—Chicago
(Gram Armstrong-P.D.}

© THE SPINNERS-Right Or Wrong

® CHANGE—Change Of Heart

« JOHN ROCCA-! Want It To Be Real

© BOBBY KING-Lovequake

® EARL KLUGH-Wishful Thinking

WLS-AM/FM—Chicago
(Steve Casey-P.D.)
© SCORPIONS—Rock You Like A Hurricane
@ DENIECE WILLIAMSLet's Hear It For The Boy
® VAN HALEN-Ili Wait

Q-102 (WKRQ)-Cincinnati
{Jim Fox-P.D.)
« VAN HALEN-I'll Wat
® THE GO GO'S-Head Over Heels
« JOHN COUGAR MELLENCAMP-The Authonity Song
« BERLIN-No More Words
« BON JOVI-Runaway
@ NIGHT RANGER-Sister Christian
o STEVE PERRY-Oh, Sherne

FM-108 WDMT-FM-Cleveland
{Jeffrey B. Kelly-P.D.)

® CHANGE-Change Of Heart

® R.J,’S LATEST ARRIVAL-Shackles

® KIM FIELDS-Dear Michael

© DAZZ BAND-Swoop (I"m Yours)

© THE BAR-KAYS-Freakshow On The Dance Floor

« KWICK-Too Lonely To Be Alone

® MARGIE JOSEPH-Ready For The Night

WGCL—Cleveland
(Bob Travis-P.D.)
ee SCORPIONS—Rock You Like A Hurricane
oo THE STYLE COUNCIL-My Ever Changing Moods
® FRANKIE GOES TO HOLLYWOOD-Relax
® DURAN DURAN-The Reflex
@ NIK KERSHAW-Wouldn't )t Be Good

92-X (WXGT)—Columbus
(Adam Cook-P.D.)
oo VAN HALEN-U'll Wait

WNCI-Columbus
(Tom Watson-P.D.}
®e X00L AND THE GANG-Tonight
oo MICHAEL GORE-Terms Of Endearment
® DENIECE WILLIAMS~Let's Hear It For The Boy

(Continued on page 16)
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WCZY-Detroit
{Lee Douglas-P.D.}

© BERLIN-No More Words

* MADONNA-Bordertine

© STEVE PERRY-Oh, Sherne

© LAID BACK-White Horse

WDRQ-Detroit
{Tony Gray-P.D.)
® NEWCLEUS-Jam On It
© YARBROUGH AND PEOPLES-Oon't Waste Your Time
© RAY PARKER JR.—In The Heat Of The Night
© DENIECE WILLIAMS-Let's Hear it for The Boy
* WINDJAMMER-Living Withoul Your Love
© ORBIT-Too Busy Thinking About My Baby
© CYNDI LAUPER-Girls Just Wanna Have Fun

WHYT-Detroit
{Gary Berkowitz-P.D.)
oo DURAN DURAN-The Reflex
e THE TEMPTATIONS-Sail Away
© CAMEO-She's Strange
© CYNDI LAUPER-Time After Time
o SERGIO MENDES-Olympia -
© SHANNON-Give Me Tonight
@ SLADE-Run Runaway
© HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-

Roll
© TALK TALK-It's My Life

WNAP-Indianapolis
(Larry Mage-P.D.}
© SHALAMAR-Dancing In The Sheets
© DENIECE WILLIAMS-Let's Hear It For The Boy
© NIGHT RANGER-Sister Christian

WZPL-Indianapolis
{Gary Hoffman-P.D.}
oo DEBARGE—Love Me In A Special Way
® K.C.—Give It U
® NIGHT HANGEI-Slsler Christian

WVIC-FM-Lansing
{Bill Martin-P.D.)
oo DENIECE WILLIAMS-Let's Hear It For The Boy
@o MR, MISTER-Hunters Of The Night
© CYNDI LAUPER-Time After Time
© HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-

Rolt
© HERBIE HANCOCK—Rociit
© DURAN DURAN-The Reflex

WZEE-Madison
(Johnathan Little-P.D.}
® JOE JACKSON-You Won't Get What You Want
© CYNDI LAUPER-Time After Time
© VAN HALEN-T'll Wait
© HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-

foll
© DURAN DURAN-The Reflex

WKTI-Milwaukee
{Dallas Cole~P.D.}
© THE ALAN PARSONS PROJECT-Don't Answer Me
o NIGHT RANGER-Sister Christian
© THE GO GO’S-Head Over Heels

WZUU-FM-Milwaukee
|Steve Schram—P.D.)
© CYNDI LAUPER-Time After Time
® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-

Rail
© VAN HALEN-I'l Wait
« DURAN DURAN-The Reflex
© SLADE-Run Runaway

eo VAN STEPHENSON-Modern Day Delilah
@@ DURAN DURAN-The Reflex
© HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-

Roll
® JOE JACKSON-You Won't Get Whal You Want
© WANG CHUNG-Dance Hall Jays
® [CICLE WORKS-Wisper To & Scream (Birds Fly)

WEBC—-Duluth
{Dick Johnson—P.D.)
© DENIECE WILLIAMS-Let's Hear It For The Boy
© VAN HALEN-I'l wait
® CYNDI LAUPER-Time After Time
© DOLLY PARTON-Oowntown

KQWB—Fargo
{Graig Roberts—P.D.}
« NIGHT RANGER-Sister Christian
© KENNY ROGERS-Eyes That See In The Dark
© TALK TALK-It's My Life
© DENIECE WILLIAMS-Let's Hear It For The Boy

KKXL-Grand Forks
{Don Nordine-P.D.)
®o CYNDI LAUPER-Time After Time
oo VAN HALEN-I'Il Wait
© DENIECE WILLIAMS-Let's Hear It For The Boy
© DURAN DURAN-The Reflex

KRNA-lowa City
(Bart GoynshorP.D.)
e HUEY LEWIS AND THE NEWS-The Heart Of Rock-
N-Roll
oo DURAN DURAN-The Reflex
« BONNIE TYLER-Holding Out For A Hero
® VAN STEPHENSON-Modern Day Delilah
® JOE JACKSON-You Won't Get What You Want
© ICICLE WORKS-Wisper To A Scream (Birds Fly)

Q-104 (KBEQ)-Kansas City
(Pat McKay-P.D.}
© VAN HALEN-I'll wWait
© HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Roll
© DURAN DURAN-The Reflex
« SCORPIONS-Rock You Like A Hurricane

KDWB-AM-Minneapolis
{Lorrin Palagi-P.0.)
© CYND! LAUPER-Time After Time
o DENIECE WILLIAMS-Let's Hear It For The Boy

WLOL-Minneapolis

(Tac Hammer-P.D.)
oo DENIECE WILLIAMS-Let's Hear It For The Boy
@ THE GO GO’S—Head Over Heeis

KJ-103 (KJY0)—Oklahoma City
{Dan Wilson-.D.)

L HUE'VI LEWIS AND THE NEWS-The Heart Of Rock-

N-Rol

oo SLADE—Run Runaway

© DURAN DURAN-The Reflex

© LAURA BRANIGAN-Self Control

© JOE JACKSON-You Won't Get What You Want

KQKQ-Omaha
{Jerry Dean-P.D.}
® CYNDI LAUPER-Time After Time
® SLADE-Run Runaway
o LAURA BIANIGAH-Sen Controf

KKLS-FM—Rapid City
(Randy Sherwyn—P.D.)
oo NIK KERSHAW-Wouldn't It Be Good
oo SCORPIONS-Rock You Like A Hurricane
© DENIECE WILLIAMS-Let's Hear It For The Boy
® JOE JACKSON-You Won't Ge: What You Want

WRKR-FM—Racine
{Pat Martin-P.D.}
® NIGHT RANGER-Sister Christian
© BILLY RANKIN-Baby Come Back
® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Roll
® CHAD & JEREMY-Bite The Bullet
© DAVID GILMOUR-BIue Light

WZOK-Rockford
{Jett Davis-P.D.)
eo CYNDI LAUPER-Time After Time
oo THE ALAN PARSONS PROJECT-Oon't Answer Me
o LENNY WILLIAMS-Always
© DENIECE WILLIAMS-Let's Hear it For The Boy
® THE PRETENDERS-Show Me

WSPT-Stevens Point
{Jay Bouley-P.D.}

oo VAN HALEN-1Il Wait

oo LAURA BRANIGAN-Sell Control

© LAID BACK-White Horse

© MR. MISTER-Hunters Of The Night

© DURAN DURAN-The Reflex

Midwest Region
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DURAN DURAN-The Reflex (Capitol)

HUEY LEWIS AND THE NEWS-The Heart Of
Rock 'N" Roll (Chrysalis)

CYNDI LAUPER-Time After Time (Portrait)

VAN HALEN-I'Il Wait (Warner 8ros.)

KFYR-Bismark
{Sid Hardt-P.D.)
© DENIECE WILLIAMS-Let's Hear it For The Boy
© SCORPIONS—Rock You Like A Hurricane
o VAN HALEN-I'll Wait

KFMZ—Columbia
{Jim Williams—P.D.}
o DENIECE WILLIAMS—Let's Hear 11 For The Boy
o BONNIE TYLER-Holding Out For A Hero
© JOE JACKSON-You Won't Get What You Want
@ HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-

Roll
© DURAN DURAN-The Reflex

KilK-Davenport
{Jim O'Hara-P.D.)
eo MICHAEL GORE-Terms Of Endearment
oo DEBARGE-Love Me In A Special Way
® STEVE PERRY-Oh, Sherne
o SLADE-Run Runaway
o LAURA BRANIGAN-Seif Control
© THE STYLE COUNCIL-My Ever Changing Moods

KMGK-Des Moines
(Al Breck-P.D.)

KKRC-Sioux Falls
{Dan Kitey-P.D.}
e VAN HALEN-I'll Wait
oo DENIECE WILLIAMS—Let's Hear It For The Boy
o DURAN DURAN-The Reflex
® SLADE-Run Runaway

KHTR-St. Louis
{Bob Tarrett-P.D.)
oo CYNDI LAUPER-Time After Time
oo VAN HALEN-I'll Wat
© SHALAMAR-Dancing In The Sheets

V-100 (KDVV)-Topeka
{Tony Stewart-P.D.}
@ SHALAMAR-Dancing In The Sheets
eo HUEY LEWIS AND THE NEWS-The Heart Of Rock-

N-Rolt
© VAN STEPHENSON-Modern Day Dehiah

KAY|-Tulsa
(Phil Witliams~P.D.}
®e BILLY JOEL-The Longest Time
oo VAN HALEN-I'll Wart
© CYNDI LAUPER-Time After Time
® NIK KERSHAW-Wouldn't It Be Good
® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-

Roll
« LAURA BRANIGAN-Self Control
o SLADE-Run Runaway

KRAV-Tulsa
{Rick Allan West-P.D.)
oo DENIECE WILLIAMS-Let's Hear It For The Boy

KFMW-Waterloo
{Kipper MaGee—P.D.)
® THE STYLE COUNCIL-My Ever Changing Moods
© VAN STEPHENSON-Modern Day Delilah
© ICICLE WORKS-Wisper To A Scream (Birds Fly)
© HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Roll
© JOE JACKSON-You Won't Get What You Want
© DENIECE WILLIAMS-Let's Hear it For The Boy

KEYN—Wichita
{Ron Eric Taylor—P.D.)
oo |RENE CARA-Breakdance
@ CYNDI LAUPER-Time Alter Time
« LAURA BRANIGAN-Seii Control
o SLADE-Run Runaway
o NIK KERSHAW-Wouldn't It Be Good

Southwest Region
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DURAN DURAN-The Refiex tCapitol)

LAURA BRANIGAN-Self Control (Atiantic)

CYNDi LAUPER-Time After Time (Portrait)

HUEY LEWIS AND THE NEWS-The Heart Of
Rock 'N' Roll (Chrysalis)

les Radio Action

Based on station playlists through Tuesday (4/10/84)

KHFI-Austin
{Roger Garrett-P.D.}
© CYNDI LAUPER-Time After Time
© VAN HALEN-I'l wait
© SHAKIN' STEVENS-{ Cry Just A Little Bit
® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Roll _
« LAURA BRANIGAN-Self Conlrol
© SLADE-Run Runaway
© DURAN DURAN-The Retlex

WFMF-Baton Rouge
(Randy Rice—P.D.}
oo VAN HALEN-1'Il wait
oo KENNY ROGERS—Eyes That See In The Dark

WQID-Biloxi
{Mickey Coulter-P.D.)
oo DURAN DURAN-The Reftex
@ HUEY LEWIS AND THE NEWS-The Heart Of Rock-

N-Roll
@ DOLLY PARTON-Cowatown

WKXX-Birmingham
{Kevin McCarthy-P.D.}
© HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Roll
© DURAN DURAN-The Reflex
© THE TEMPTATIONS-Sail Away
© JAMES (NGRAM-There’s No Easy Way
© THE STYLE COUNCIL-My Ever Changing Moods

KITE-Corpus Christi
(Ron Chase-P.D.}
«o DURAN DURAN-The Reflex
@e 38 SPECIAL-One Time For 0Id Times
© WANG CHUNG-Dance Hall Days
© HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-

Rolt
© JOE JACKSON-You Won't Get What You Wanl
© |CICLE WORKS-Wisper To A Scream (Birds Fly)
® VAN STEPMENSON-Modern Day Delah

KAFM-Dallas

(John Shomby-P.D.}
®e CYNDI LAUPER-Time After Time
oo DURAN DURAN-The Reflex

KAMZ-EI Paso
{Bob West-P.D.)
oo STEVE PERRY-Oh, Sherrie
oo SPANDAU BALLET-Communication
© NIK KERSHAW-Wouidn't It Be Good
® THE STYLE COUNCIL-My Ever Changing Moods

KSET-FM-EI Paso
(Cat Simon-P.D.}
oo CYNDI LAUPER-Time After Time
oo LAURA BRANIGAN-Setf Conlrol
© JOE JACKSON-You Won't Get Whal You Want
o LENNY WILLIAMS-Always
® CAMEO-She's Strange
© THE TEMPTATIONS-Sait Away

KISR—Fort Smith
{Rick Hayes—P.D.}
®o LAURA BRANIGAN-Sell Control
oo YARBROUGH AND PEOPLES-Don't Waste Your Time
© BILLY RANKIN-Baby Come Back
© DURAN DURAN-The Reflex
© SHALAMAR-Dancing In The Sheets
© HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Rolt

Q-104 (WQEN)-Gadsden
{Pat McKay-P.D.}
e JOE JACKSON-You Won't Get What You Want
oo JAMES INGRAM-There's No Easy Way
© HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-

Roll
© DAVID GILMOUR-Bue Light

KILE-Galveston
{Scott Taytor—P.D.|
ee WANG CHUNG-Dance Hall Days
oo SHANNON-Gve Me Tonight
o LAID BACK-White Horse
© SLADE-Run Runaway

93-FM (KKBQ-FM)—Houston
(John Lander-P.D.}
®e BILLY IDOL-Eye Without A Face
*e LAURA BRANIGAN-Self Control
© HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-

Roll
o DURAN DURAN-The Reliex
® BILLY JOEL-The Longest Time

WTYX-Jackson
(Jim Chick—P.D.)
© LAID BACK-White Horse
© BERLIN-No More Words
© HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-

Roil
© TALK TALK-It's My Life
© JOE JACKSON-You Won't Get What You Want

KKYK-Little Rock

{Ron White-P.D.)
oo THE ALAN PAHSONS PROJECT-Oon't Answer Me
®o TRACEY ULLMAN-They Don't Know

KBFM-McAllen/Brownsville
(Bob Mitchell-P.D.)
© DURAN DURAN-The Refiex
© LAURA BRANIGAN-Self Control
® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-

Roll
@ BILLY RANKIN-Baby Come Back

FM-100 (WMC-FM)-Memphis
{Robert John—P.D.)

®e CYNDI LAUPER-Time After Time

oo STEVE PERRY-Oh, Sherrie

© THE TEMPTATIONS-Sail Away

Q-101 (WJDQ-FM)—Meridian
{Tom Kelly-P.D.)
® CYNDI LAUPER-Time After Time
o DURAN DURAN-The Reflex
« LAURA BRANIGAN-Seif Control
© VAN STEPHENSON-Modesn Day Delilah
© HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-

o
© JAMES INGRAM-There's No Easy Way
© DOLLY PARTON-Downtown

® CAMEO-She's Strange

WABB-FM—-Mobile
{Leslie Fran-P.D.}
@ TONY CAREY-A Fine Fine Day
e DURAN DURAN-The Reflex
® BILLY JOEL-The Longest Time
© SHALAMAR-Dancing In The Sheets
© VAN HALEN-I'l Wait
« YARBROUGH AND PEOPLES-Don't Waste Your Time
« JOE JACKSON-You Won't Get What You Want

WHHY-FM—Montgomery
(Mark St.John-P.D.)
®e HUEY LEWIS AND THE NEWS-The Heart Of Rock-
N-Roll
oo SLADE-Run Runaway
® JOE JACKSON-You Won't Gel What You Want

KX-104 (WWKX)—Nashville
(Michael St. John-P.D.)

oo LAURA BRANIGAN-Self Control

oo CAMEO-She's Strange

® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-

Roll
® DURAN DURAN-The Reflex

KS-103 (KSDO-FM)-San Diego
(Mike Preston-P.D.}
© DENIECE WILLIAMS-Let's Hear It For The Boy
* LAURA BRANIGAN-Self Control
© DURAN DURAN-The Reflex
© HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Rolt

XTRA-AM-San Diego
{Jim Richards—P.D.)
oo DURAN DURAN-The Reflex
oo CYNDI LAUPER-Time After Time
© DEBARGE-Love Me In A Special Way
© YARBROUGH AND PEOPLES-Don't Waste Your Time

B-97 (WEZB)-New Orleans
{Nick Bazoo-P.D.)
oo LAURA BRANIGAN-Self Control
®e JOHN COUGAR MELLENCAMP-The Authority Song
© SHANNON—Give Me Tonight

WTIX—New Orleans
{Robert Mitchell-P.D.}

@ THE TEMPTATIONS-Sail Away

@ CYNDI LAUPER-Time After Time

o DEBARGE-Love Me In A Special Way

© BERLIN-No More Words

KITY-San Antonio
{Kis Curry-P.D.)

@ BILLY RANKIN-Baby Come Back

© DURAN DURAN-The Reflex

© LAURA BRANIGAN-Self Control

© CYNDI LAUPER-Time After Time

@ PACO-Days Gone By

KROK-Shreveport
{Peter Stewart-P.D.)
eo LAURA BRANIGAN-Self Control
oo CYNDI LAUPER-Time After Time
© SHAKIN' STEVENS- Cry Just A Little Bit
© DURAN DURAN-The Retlex

Pacific Southwest Region
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DURAN DURAN-The Reflex (Capitol)

HUEY LEWIS AND THE NEWS-The Heart Of
Rock N* Roll (Chrysalis)

LAURA BRANIGAN-Self Control (Atlantic)

CYNDI LAUPER-Time After Time (Portrait)

KKXX—Bakersfield
{Dave Kamper—P.D.)
oo SHALAMAR-Oancing In The Sheets
@ HUEY LEWIS AND THE NEWS-The Heart Of Rock-
N-Rofl

KIMN-Denver
{Doug Ericksen—P.D.}
oo SHALAMAR-Dancing In The Sheets
®o CYNDI LAUPER-Time After Time
© ICICLE WORKS-Wisper To A Scream (Birds Fly)
@ LAURA BRANIGAN-Setf Control
® SCORPIONS-Rock You Like A Hurricane

KOAQ-Denver
{Jack Regan-P.D.}
© SLADE—Run Runaway
© LAURA BRANIGAN-Self Control
© DURAN DURAN-The Reflex
® CYNDI LAUPER-Time After Time
® THE STYLE COUNCIL-My Ever Changing Moods

KPKE-Denver
(Tim Fox-P.D.}
© TRACEY ULLMAN-They Don't Know
o HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-

Roll
® KOOL AND THE GANG-Tomght

KLUC-Las Vegas
{Dave Anthony-P.D.)
© DURAN DURAN-The Reflex
© FRANKIE GOES TO HOLLYWOO0D-Relax
© ICICLE WORKS-Wisper To A Scream (Birds Fly)
® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-

Roll
o VAN STEPHENSON-Modern Day Delilah
© CYNDI LAUPER-Time After Time

KII1S-FM—Los Angeles
(Gerry DeFrancesco—P.D.)
oo DURAN DURAN-The Reflex

KKHR-Los Angeles
{Ed Scarborough-P.D.)
© DURAN DURAN-The Retlex
® JOE JACKSON-You Won't Get What You Want
© NENA-Just A Dream

KRTH-Los Angeles
(Bob Hamilton—P.D.)
oo HUEY LEWIS AND THE NEWS-The Heart Of Rock-
N-Rolt
oo LAURA BRANIGAN-Self Control
© [RENE CARA-Breakdance

KOPA-FM—Phoenix
{Reggie Blackwell-P.D.}

®e CYNDI LAUPER-Time After Time

oo THE GO GO'S-Head Over Heels

® VAN HALEN-1ll Wait

KZZP-FM-Phoenix
{Chariie Quinn-P.D.)
o HUEY LEWIS AND THE NEWS-The Heart Of Rock.-

Roil
© SHALAMAR-Dancing In The Sheets

K96 KFMY—Provo
(Scott Gentry-P.D.}
© CYNDI LAUPER-Time After Time
o DEBARGE-Love Me In A Special Way
« SERGI0 MENDES-Olympia
© JULIO IGLESIAS & WILLIE NELSON-To Al The Girls
I've Loved Before

KDZA-Pueblo
{Rip Avila-P.D.)
oo LAURA BRANIGAN-Seif Control
oo DURAN DURAN-The Reflex
o SLADE-Run Runaway
@ THE STYLE COUNCIL-My Ever Changing Moods
® SCORPIONS—Rock You Like A Hurricane
© JOE JACKSON-You Won't Get What You Want
© SPANDAU BALLET-Communication
© HOWARD JONES-What Is Love

www.americanradiohistorv.com

KSLY-AM-San Luis Obispo
{Joe Collins—P.D.)
© CYNDI LAUPER-Time After Time
. HUI“ LEWIS AND THE NEWS-The Heart Of Rock-N-
Rol
® CAMEO-She's Strange
© DURAN DURAN-The Reflex
© DAVID GILMOUR-BIue Light
© HOWARD JONES-what Is Love

KIST-Santa Barbara
{Dick Williams-P.D.}
oo CYNDI LAUPER-Time Alter Time
oo HUEY LEWIS AND THE NEWS-The Heart Of Rock-

N-Roll
© CAMEO-She's Strange
13-KHYT-Tucson

{Sherman Cohen-P.D.)
oo STACY LATTISAW & JOHNNY GILL-Perfect
Combination
oo THE TEMPTATIONS-Sail Away
« LAURA BRANIGAN-Self Control
© DURAN DURAN-The Rellex
© VAN STEPHENSON-Modern Day Dehlah

KRQQ-Tucson
{Guy Zapolean-P.D.)
oo CYNDI LAUPER-Time After Time
oo BON JOVI-Runaway
® LAURA BRANIGAN-Seif Control
® HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Rolt
© DURAN DURAN-The Reflex
© SERGI0 MENDES-Otympia

Plagiist Top AddOns @

© VAN STEPHENSON-Modern Day Deliiah

KWSS—Gilroy

(Dave Van Stone—P.D.}
oo VAN HALEN-I'I wart
@o CYNDI LAUPER-Time After Time
© THE ROMANTICS—One tn A Million
o SHALAMAR-Dancing In The Sheets
© BILLY JOEL-The Longest Time

KGHO-FM—Hoquaim
(Steve Larson-P.D.)
oo DURAN DURAN-The Reflex
oo HUEY LEWIS AND THE NEWS-The Heart Of Rock-
N-Roll
® SCORPIONS-Rock You Like A Husricane
© THE STYLE COUNCIL-My Ever Changing Moods

KOZE-FM-Lewiston
{Jay McCall-.D.}
oo LAURA BRANIGAN-Self Control
oo HUEY LEWIS AND THE NEWS-The Heart Of Rock-
N-Roll

® JOE JACKSON-You Won't Get What You Want
© HOWARD JONES-What Is Love

@ NIK KERSHAW-Wouldn't It Be Good

© DURAN DURAN-The Reflex

KHOP-Modesto
{David Allyn Kraham-P.D.)
oo CYNDI LAUPER-Time After Time
oo NENA-Just A Dream
© DURAN DURAN-The Reflex
© LAURA BRANIGAN-Self Control
© WANG CHUNG-Dance Hall Days
o JAMES INGRAM-There's No £asy Way

K0SO-Modesto
{Stan Maine-P.0.}
o THE CARS-You Might Think
® REAL LIFE-Catch Me I'm Falling
© JOE JACKSOM-You Won't Get What You Want
© HOWARD JONES-What Is Love

KIDD-Monterey
{John Morgan-P.D.}
«e MANHATTAN TRANSFER-Mystery
oo DONNA SUMMER-Love Has A Mind Of Jts Own
© NIGHT RANGER-Sister Chnistian
© JULIO IGLESIAS & WILLIE NELSON-To All The Girls
I've Loved Before

KTKT-Tueson
{Bobby Rivers-P.D.)
© JOE JACKSON-You Won't Get What You Want
o LAURA BRANIGAN-Self Conlrol
© SLADE-Run Runaway
© DURAN DURAN-The Reflex
© VAN STEPHENSON-Modern Day Deliiah

Pacific Northwest Region
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DURAN DURAN-The Reflex (Capitol)

CYNDI LAUPER-Time After Time (Portrait)

HUEY LEWIS AND THE NEWS-The Heart Of
Rock "N’ Roll (Chrysalis)

LAURA BRANIGAN-Self Control (Atlantic)

KYYA-Billings
(Jack Betl-P.D.}
oo DENIECE WILLIAMS-Let's Hear It For The Boy
oo SHALAMAR-Dancing In The Sheets
© CYNDI LAUPER-Time After Time
® SCORPIONS-Rock You Like A Hurricane

KBBK-Boise
{Tom Evans-P.D.}
®e WANG CHUNG-Oance Hall Days
®o JOE JACKSON-You Won't Get What You Want
© CAMEO-She's Strange
© HUEY LEWIS AND THE NEWS-The Heart Ot Rock-N-

Roll
© DURAN DURAN-The Reflex

KCDQ-Bozeman
{Chad Parrish—P.D.}
e WANG CHUNG-Dance Hall Days
oo HUEY LEWIS AND THE NEWS-The Heart O1 Rock-
N-Roll
© DURAN DURAN-The Reflex
© VAN STEPHENSON-Modern Day Delilah
® SHAKIN' STEVENS-! Cry just A Little Bit
© JOE JACKSON-You Won't Get What You Want
© PACO-Days Gone By

KTRS—Casper

{Bill Cody-P.D.}
oo SHALAMAR-Dancing In The Sheets
oo JOE JACKSON-You Won't Get What You Want
© |CICLE WORKS-Wisper To A Scream (Birds Fly)
© DURAN DURAN-The Reflex
© FRANKIE GOES TO HOLLYWOOD-Relax

KMGX—Fresno
{John Berry-P.D.)
© DURAN DURAN-The Reflex
o THE STYLE COUNCIL-My Ever Changing Moods
© SPANDAY BALLET-Communication
o MR. MISTER-Hunters Of The Night
© JOE JACKSON-You Won't Get What You Want

KMJK—Portland
{Jon Barry-P.D.)

* HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-
Roll

© JULIO IGLESIAS & WILLIE NELSON-To All The Girls
I've Loved Before

© DURAN DURAN-The Rellex

® CYNDI LAUPER-Time After Time

« LAURA BRANIGAN-Self Control

KSFM-Sacramento
{Rick Gillette-P.D.]

oo LAURA BRANIGAN-Self Control

oo NIGHT RANGER-Sister Christian

© SERGIC MENDES-Olympia

© THE TEMPTATIONS-Sail Away

KWOD-Sacramento
(Tom Chase-P.D.}
© KOOL AND THE GANG-Tonight
© NIGHT RANGER-Sister Christian
© HUEY LEWIS AND THE NEWS-The Heart Of Rock-N-

Rofl
© CYNDI LAUPER-Time After Time
© DURAN DURAN-The Retlex

CASCADE 105 (KSKD-FM)—

Salem
(Len E. Mitchell-P.D.)
oo DURAN DURAN-The Reflex
@ HUEY LEWIS ANO THE NEWS-The Heart Of Rock-

N-Roll
® JOE JACKSON-You Won't Get What You Want
© CYNDi LAUPER-Time After Time
® ICICLE WORKS-Wisper To A Scream (Birds Fly)
© VAN STEPHENSON-Modern Day Delifah
© HOWARD JONES-What Is Love

KITS-San Francisco
{Jett Hunter-P.0.|

e CAMEO-She's Strange

oo GENESIS-Illegal Alien

o STEVE PERRY-Oh, Sherrie

® BON JOVI-Runaway

KPLZ-FM-Seattle
{Jeft King-P.D.)
* MI-SEX-Castaway
o LAURA BRANIGAN-Self Control
© DURAN DURAN-The Reflex
® NIK KERSHAW-Wouldn't It Be Good

KUBE-Seattle
{Bob Case-P.D.}
© BERLIN-No More Words
o SHALAMAR-Dancing In The Sheets
® HUEY LEWIS AND THE NEWS-The Heart O Rock-N-

Rolt
© CYNDI LAUPER-Time After Time

KNBQ-Tacoma
{Sean Lynch-P.D.)
® YES-Leave It
© JULIO IGLESIAS & WILLIE NELSON-To All The Gitls
I've Loved Before
© CYNDI LAUPER-Time After Time
o SLADE-Run Runaway
© DURAN DURAN-The Rellex

ATTENTION

POP HISTORIANS!
ARCHIVISTS!
TRIVIA NUTS!

Photocopies of weekly Hot 100 charts are available
from Billboard's research department. Send issue
date and $3.50 per chart to:

BILLBOARD CHART RESEARCH

Attn: Barbara DeMaria
1515 Broadway —New York, NY 10036
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For five years people thought Wil-
liam Allen was a vampire. Like Ed-
gar Winter, he only came out at night
to broadcast his “Midnight Econo-
mist” feature for such stations as
KBIG Los Angeles and WGMS
Washington. Now Allen is making
his commentary on economic issues
available to a wider audience with a
redesigned version of the show called
“The Sound Economist.” The market
exclusive—available free to stations
in the top 150 markets—is considera-
bly more “listenable” than its prede-
cessor, according to Allen, whose
perspectives are regularly heard in
the halls of the Los Angeles think
tank he oversees (the International
Institute for Economic Research).
The show, heard daily for three min-
utes, supplements ‘‘Perspective On
The Economy,” a second program
offered free to broadcasters by The
Syndicate in Oakland (415-832-
5171). Norman Burgos will take your
calls.

* * %

Apparently, the Radio Advertising
Bureau’s new toll-free “Helpline” (1-
800-232-3131) has been such a suc-
cess that clients in New York have
been unable to connect with the oper-
ators on duty. “‘Yes, there’s been a
screw-up,” acknowledges Danny
Flamberg, the RAB’s communica-
tions honcho. “We're hondling with
AT&T executives as we speak.”

For member stations in other
states, however, Flamberg says the
phones have been ringing off the
hook. “They're happy they don’t
have to spend the money,™ he says of
the new system, designed to improve
the RAB's service efficiency. “Either
that, or five guys from Paduca keep
calling to tell us their troubles.”
Flamberg promises to fix the lines for
stations in the Apple as soon as he
can.

* * *

We wanted to tell you who won
D.I.R. Broadcasting’s annual “Rock
Radio Awards,” but Carol Straus
Klenfner said it wouldn't be ““fair” to
scoop the competition. Nice to know

Featured Programming

there's a strong sense of ethics at the
company, even though the annual
awards were announced Friday (13)
at Elaine’s, the popular East Side eat-
ery (does Woody Allen still go
there?), where rock stars have been
showing up to learn everybody’s fa-
vorite new model since 1979. This
year's hosts for the two-hour show
(April 29 on the D.1.R. network) are
Norm Weiner, who programs WXRT
Chicago, and Rob Halford of Judas
Priest, who Straus says is “a swell
guy, for a metal person.” Expect 225
album rock stations to broadcast the
ceremony.

* X %

Some of our favorite celebrities, in-
cluding Laura Branigan, Larry El-
gart, Dick Button and Grand Master
Flash, have taped PSAs endorsing
the sale of gold and silver Olympic
coins to benefit the nation’s U.S.
team. Chuck McConnell of D’Arcy/
Poppe Tyson, domestic marketing
consultants for the U.S. Treasury, ex-
pects the spots to register more than
180 million “‘impressions” before the
Summer Games begin in July.
They're available from Narwood
Productions in New York.

* * *

McGavern Guild has opened its
16th office in Denver, headed by
Gary Donohue . . . Changes at CBS
Radio in New York. Helene Blieberg
has been named director of media re-
lations, replacing Pam Haslam,
who's moved to Burson Marsteller.
Also, Stephen Youlios has taken over
as director of sales. He has a BS in
speech from Northwestern . . . Blair
Radio, which is now repping WIMZ-
AM-FM Knoxville, has appointed
Leslie Greene to its sales staff in Los

r

laging own

aﬂe tracks,
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and
relax.
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Conveniently located between Hollywood
and Beverly Hills, Le Parc Hotel is close to the

recording studios and west coast headquarters of

the major labcls.

Each of the 154 suites features a sunken living
room with fireplace,wet bar, kitchenette and pri-
vate balcony. Complimentary continental break-
fast and limousine service within the areaare just
a few more reasons why Le Parc has become the
Inn of the Industry.

hotel de huxe
733 North West Knoll, West Hollvwood. CA 90069
(213) 855-8888
(800) 421-46606, Nationwide * (800) 2522152

or s¢e vour travel agent

in Calitornia

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

April 16, Golden Earring, Rockline, Global
Satellite Network, 90 minutes.

April 16, Olivia Newton-John, Bruce
Springsteen, History Of Rock & Roll, Drake-
Chenault, one hour.

April 16-20, Gary Moore, BBC Rock Hour,
London Wavelength, one hour.

April 16-21, Slade, Rock Over London,
London Wavelength, one hour.

April 16-22, Whites, Live From Gilley's,
Westwood One, one hour.

April 16-22, Dionne Warwick, Special Edi-
tion, Westwood One, one hour.

April 16-22, Les Paul, The Music Makers,
Narwood Productions, one hour.

April 16-22, David Gilmour, Off The Rec-
ord Special, Westwood One, one hour.

April 16-22, Christine McVie, In Concert
Westwood One, 90 minutes.

April 16-22, Carly Simon, Star Trak Pro-
file, Westwood One, one hour.

April 16-22, Joe Stampley, Country Clo-
seup, Narwood Productions, one hour.

April 17, Paul Simon, Al Jarreau, Rock N’
Roll Families, History Of Rock & Roll, Drake-
Chenault, one hour.

April 18, Three Dog Night, Supertramp,
History Of Rock & Roll, Drake-Chenault, one
hour.

April 19, Beatles, Association, History Of
Rock & Roll, Drake-Chenault, one hour.

April 20, Rascals, Foreigner, Jazz Men,
History Of Rock & Roll, Drake-Chenault, one
hour.

April 20-21, Steve Perry of Journey, The
Hot One, RKO Radioshows, one hour.

April 20-22, Bobby Rydell, Chubby Check-
er, The Philly Sound, Don & Deanna On
Bleecker Street, Continuum Broadcasting,
one hour.

April 20-22, Saga, Captured Live!, RKO
Radioshows, one hour.

April 20-22, Moody Blues, The Source,
NBC, 90 minutes.

April 20-22, Pointer Sisters, Rick Dees’
Weekly Top 40, United Stations, four hours.

April 20-22, Three Suns, The Great
Sounds, United Stations, four hours.

April 20-22, Peter, Paul & Mary, Dick
Clark’s Rock Roll & Remember, United Sta-
tions, four hours.

April 20-22, Larry Gatlin & the Gatlin
Brothers Band, Solid Gold Country, United
Stations, three hours.

April 20-22, John Andersen, Weekly Coun-
try Music Countdown, United Stations, three
hours.

April 20-22, Genesis, Superstar Rock Con-
cert, Westwood One, 90 minutes.

April 20-22, Solo Flights, part two, Rock
Chronicles, Westwood One, one hour.

April 20-22, Dr. Demento Salutes Easter,
Westwood One, two hours.

April 20-22, Van Halen, Alan Parsons,
Rock Album Countdown, Westwood One, two
hours.

April 20-22, Angela Bofili, Bar-Kays, The
Countdown, Westwood One, two hours.

April 21, Earl Thomas Conley, Silver Eagle,
ABC Entertainment Network, 90 minutes.

April 21, Top 40 in Living Color, Solid Gold
Saturday Night, RKO Radioshows, five hours.

April 21-22, David Gates, Music & Memo-
ries, Strand Broadcast Services, three hours.

April 22, Kinks, Rolling Stones, Who, Roll-
ing Stone's Continuous History Of Rock &
Roll, ABC Rock Radio Network, one hour.

April 22-28, Steve Levine (Cuiture Club
producer), Rock Over London, London Wave-
length, one hour.

April 23, Fleetwood Mac, Paul Revere &
the Raiders, Great Horn Sections, History Of
Rock & Roll, Drake-Chenault, one hour.

April 23, Scorpions, Rockline, Global Sat-
ellite Network, 90 minutes.

April 23-29, Statler Brothers, Country Clo-
seup, Narwood Productions, one hour.

April 23-29, Wang Chung, China Crisis,
BBC Rock Hour, London Wavelength, one
hour

Aprit 23-29, Jimmy Dorsey tribute, part
one, The Music Makers, Narwood Produc-
tions, one hour.

April 23-29, Ted Nugent, Off The Record
Special, Westwood One, one hour.

April 23-29, Carole King, Star Trak,
Westwood One, one hour.

This Week
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These are best selling middle-of-the-road singles compiled from
radio station air play listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

HELLO
Lionel Richie. Motown 1722 Brockman ASCAP

AGAINST ALL ODDS (TAKE A LOOK AT ME NOW)

Phil Collins, Atlantic 7-89700 (Gotden Torch, ASCAP/Hit And Run, PRS)
TO ALL THE GIRLS I'VE LOVED BEFORE

Julio Iglesias And Willie Nelson, Columbia 38-04217 (April/Casa David,
ASCAP)

UNFAITHFULLY YOURS (ONE LOVE)

Stephen Bishop, Warner Bros. 7-29345 (Stephen Bishop, BMI)

THE LONGEST TIME

Billy Joel, Columbia 38-04400 (Joel, BMI)

GOT A HOLD ON ME

Christine McVie, Warner Bros. 7-29372 {Alimony, BMI/Cement Chicken,
ASCAP)

DON'T ANSWER ME

The Alan Parsons Project, Arista 1-9160 (Woolfsongs/Careers, BMI)
WE'RE GOING ALL THE WAY

Jeffrey Osborne, A&M 2618 (Dyad)

HOLD ME NOW

Thompson Twins, Arista 1-9164 (Zomba)

TERMS OF ENDEARMENT

Michael Gore, Capitol 5334 (Ensign, BMI)

MYSTERY

The Manhattan Transfer, Atlantic 7-89695 (Rodsongs/Almo, ASCAP)
THERE'S NO EASY WAY

James Ingram, QWest 7-29316 (Warner Bros.) (ATV/Mann & Weil, BMI)
MISS ME BLIND

Culture Club, Virgin/Epic 34-04388 (Virgin, ASCAP)

THEY DON'T KNOW

Tracey Ullman, MCA 52347 (Stiff, PRS)

HERE COMES THE RAIN AGAIN

Eurythmics, RCA 13725 (Blue Network, ASCAP)

| DON'T WANNA LOSE YOUR LOVE

Crystal Gayle, Warner Bros. 7-29356 (Sixty-Ninth Street, BMI)

I'VE GOT A CRUSH ON YOU

Linda Ronstadt, Asylum 7-69752 (Elektra) (New World, ASCAP)

LOVE WON'T LET ME WAIT

Johnny Mathis With Deniece Williams, Columbia 38-04379 (Jon
Mat/Mighty Three/friday's Chlld/WIMOT Shell Sounds, BMI)
YOU'RE LOOKING LIKE LOVE TO ME

Peabo Bryson/Roberta Flack, Capito! 5307 (All Seasons/Corbett Music
Plus/Hearts Delight, ASCAP)

SAIL AWAY

The Temptations, Gordy 1720 (Motown) (Stone Diamond/Golden Touch,
BM1)

OLYMPIA

Sergio Mendes, A&M 2623 (Dyad, BMI)

THIS WOMAN

Kenny Rogers, RCA 13710 (Gibb Brothers/Unichappell, BMI)
SOMEONE IS FALLING IN LOVE

Kathy Mattea, Mercury 818289-7 (Polygram) (Atlantic/Boguillas
Canyon/Criterion/Space Case, BMI/ASCAP)

DOWNTOWN

Dolly Parton, RCA 13756 (MCA, ASCAP)

LOVE ME IN A SPECIAL WAY

DeBarge, Gordy 1723 (Motown) (Jobete, ASCAP)

ALMOST OVER YOU

Sheena Easton, EMI-America 8186 (Michael H. Goidsen/Carload Of
Us/Sweet Angel/Attantic, ASCAP/BMI)

SO BAD

Paul McCartney, Coiumbia 38-04296 (MPL Communications, ASCAP)
| CRY JUST A LITTLE BIT

Shakin' Stevens, Epic 34-04338 (Not Listed)

THAT'S NOT THE WAY (IT'S S’POSED TO BE)

Anne Murray, Capitot 53 (Nonpareil/Kazzoom, ASCAP)

EYES THAT SEE IN THE DARK

Kenny Rogers, RCA 13774 (Gibb Brothers, BM1)

TIME AFTER TIME

Cyndi Lauper, Portrait 37-04432 (Epic) (Reilla, BMI/Dub Notes, ASCAP)
BROWN EYED GIRL

Jimmy Buffett, MCA 52333 (Web IV, BMI)

YOU'RE LOOKING HOT TONIGHT

Barry Manilow, Arista AS1-9185 (Townsway, BMI)

LET'S HEAR IT FOR THE BOY

Deniece Williams, Columbia 38-04417 (Ensign, BMI)

| PRETEND

Kim Carnes, EMI-America 8202 (Zomba, ASCAP)

AUTOMATIC

Pointer Sisters, Planet 13730 (RCA) (Music Corp. of
America/fleedleedie/MCA, BMI/ASCAP)

THE LANGUAGE OF LOVE

Dan Fogelberg, Full Moon/Epic 34-04314 (Hickory Grove/April, ASCAP)
THINK TOO MUCH

Paul Simon, Warner Bros. 7-29333 (Paul Simon, BMI)

WRAPPED AROUND YOUR fINGER

The Police, A&M 2614 (Magnetic/Regatta/Illegal Songs, BMI)
THAT'S ALL

Genesis, Atlantic 7-89724 (Pun/Warner Bros.Music ASCAP)

A NIGHT IN NEW YORK

Eibow Bones And The Racketeers, EM1 8184 (Bar Twenty Songs/Perennial
August, BMI)

AN INNOCENT MAN

Billy Joel, Columbia 38-04259 (Joel, BMI)

DONNA

Cliff Richard, EMI-America 8193 (Beechwood, BMI)

YOUR BABY DOESN'T LOVE YOU ANYMORE

Carpenters, A&M 2620 (Music Corp. Of America, BM1)

COME BACK AND STAY

Paul Young, Columbia 38-04313 (Red Admiral, BMI)

JOANNA

Kool And The Gang, De-Lite 829 (Delightful, BMI)

THINK Of LAURA

Christopher Cross, Warner Bros. 7-29658 (Another Page, ASCAP)
THRILLER

Michael Jackson, Epic 34-04364 (Rodsongs, PRS/Almo, ASCAP)
RUNNING WITH THE NIGHT

Lionel Richie, Motown 1710 (Brockman, ASCAP/Dyad, BMI)

YAH MO B THERE

James Ingram With Michael McDonald, Qwest 7-29394 (Warner Bros.)
(Eiseman/Hen-Al/Kings Road, BMI/Genevneve/Rodsongs PRS/Yellow Brick

Road)

O Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording

Industry Assn. of America seal for sales of 2000000 units (seal indicated by triangle).
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ARTIST-—Title, Labe!

WEEKS
AT #1

2

SOUNDTRACK-Against All Odds, Atlantic
VAN HALEN-1984, Warner Bros.

TONY CAREY-Some Tough City, MCA
SCORPIONS-Love At First Sting, Mercury
NIGHT RANGER-Midnight Madness, MCA
YES-90125, Atco

STEVE PERRY-Street Talk, Columbia

THE PRETENDERS-Learning to Crawl, Sire

THE ALAN PARSONS PROJECT-Ammonia
Avenue, Arista

THOMPSON TWINS—Into The Gap, Arista

HUEY LEWIS AND THE NEWS-Sports,
Chrysalis

SLADE-Keep Your Hands Off My Power
Supply, CBS Associated

DWIGHT TWILLEY-Jungle, EMI/America
BON JOVI-Bon Jovi, Mercury
DAVID GILMOUR-About Face, Columbia

HAGAR/SCHON/AARONSON/SHRIEVE-
Through The Fire, Geffen

SOUNDTRACK-Hard To Hold, RCA

JOHN COUGAR MELLENCAMP-Uh-Huh,
Riva/Mercury

SOUNDTRACK-Footloose, Columbia
HOWARD JONES-Humans Lib, Elektra
WANG CHUNG—Points On A Curve, Geffen
THE ROMANTICS-In Heat, Nemperor
BILLY RANKIN—Growin' Up Too Fast, A&M
BERLIN-Love Life, Geffen

THE GO-GO'S-Talk Show, I.R.S.

ICICLE WORKS—Icicle Works, Arista

JOE JACKSON-Body And Soul, A&M
SOUNDTRACK-Up The Creek, Pasha

DAN FOGELBERG-Windows and Walls, Full
Moon/Epic

THE ALARM-Declaration, IRS
GENESIS—Genesis, Atlantic
QUEEN-The Works, Capitol

MISSING PERSONS—Rhyme And Reason,
Capitol

MANFRED MANN-Somewhere In Afrika,
Arista

TALK TALK-It's My Life EMI-America

CHRISTINE McVIE-Christine McVie, Warner
Bros.

CYNDI LAUPER-She's So Unusual, Portrait
38 SPECIAL-Tour De Force, A&M
EURYTHMICS-Touch, RCA
1.2.TOP-Eliminator, Warner Bros.

MODERN ENGLISH-Richochet Days, Sire
INXS-The Swing, Atco

DIRE STRAITS-Alchemy, Warner Bros.
APRIL WINE-Animal Grace, Capitol

DARYL HALL AND JOHN OATES-Rock ‘N’
Soul, Part | RCA

MI-SEX-Where Do They Go, Epic
MR. MISTER-I Wear The Face RCA

ROGER DALTRY-Parting Shouid Be Painless,
Atlantic

PAUL YOUNG-No Parlez, Columbia

Top Adds

SOUNTRACK-Up The Creek, Pasha
ORION THE HUNTER-So You Ran, Epic (12 Inch)

DUKE JUPITER-White Knuckle Ride, Morocco

RUSS BALLARD—Russ Ballard, EMI-America
ULTRAVOX-One Small Day, Import (12 Inch)
Z.Z.TOP-Eliminator, Warner Bros.

DURAN DURAN-Seven And The Ragged Tiger, Capitol

NIGHT RANGER-Midnight Madness, MCA

STYX-Caught In The Act Live, A&M
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ARTIST—Title, Label

WEEKS

AT #1
2

AR 0 ",

TONY CAREY-A Fine Fine Day, MCA
VAN HALEN-I'll Wait, Warner Bros.
NIGHT RANGER,—Sister Christian, MCA
STEVE PERRY-Oh, Sherrie, Columbia

SCORPIONS-Rock You Like A Hurricane,
Harvest

YES-Leave It, Atco

PHIL COLLINS-Against All Odds, Atlantic
THE PRETENDERS-Show Me, Sire
THOMPSON TWINS—Hold Me Now, Arista
DWIGHT TWILLEYGirls, EMI-America

HUEY LEWIS AND THE NEWS—Heart Of Rock
& Roll, Chrysalis

RICK SPRINGFIELD-Love Somebody, RCA
SLADE-Run, Runaway, CBS Associated

THE ALAN PARSONS PROJECT-Don't Answer
Me, Arista

THE CARS-Magic, Elektra
BON JOVI-Runaway, Mercury

JOHN COUGAR MELLENCAMP-The Authority
Song, Riva/Mercury

THE ALAN PARSONS PROJECT-Prime Time,
Arista

STEVIE NICKS-Violet And Blue, Atlantic
SOUNDTRACK-Footloose, Columbia

THE ROMANTICS—-One In A Million, Nemperor
DAVID GILMOUR-Murder, Columbia

VAN HALEN-Panama, Warner Bros.

BILLY RANKIN-Baby Come Back, A&M
WANG CHUNG-Dance Hall Days, Geffen
HOWARD JONES-What Is Love, Elektra

JOE JACKSON-You Can't Get What You Want,
A&M

SCORPIONS-Big City Nights, Mercury
BERLIN-No More Words, Geffen

HAGAR/SCHON /AARONSON /SHRIEVE-Top Of
The Rock, Geffen

L. TOP-Legs, Warner Bros.
THE GO GO'S—Head Over Heels, |.R.S.

DAN FOGELBERG-The Language Of Love, Full
Moon/Epic

ICICLE WORKS-Whisper To A Scream, (Birds
Fly) Arista

MR. MISTER-Hunters Of The Night, RCA
CYNDI LAUPER-Time After Time, Portrait

MANFRED MANN'S EARTH BAND-Runner,
Arista

ORION THE HUNTER-So You Ran, Epic
HEART-The Heat, Pasha

EURYTHMICS-Here Comes The Rain Again,
RCA

MISSING PERSONS-Give, Capitol

INXS-Original Sin, Atco

TALK TALK-It's My Life, EMI-America

MI-SEX-Castaway, Columbia

38 SPECIAL-One Time For Old Times, A&M

PAT TRAVERS—Killer, Polydor

THE PRETENDERS-Time, The Avenger, Sire

MSQDERN ENGLISH-Hands Across The Sea,

ire

APRIL WINE-This Could Be The Right One,
Capitol

PAUL YOUNG-Come Back And Stay, Columbia

THE ALARM-68 Guns, L.R.S.

HAGAR,SCHON,AARONSON,SHRIEVE-Missing
You, Geffen

THE CARS-Hello Again, Elektra

DAVID GILMOUR-BIue Light, Columbia
VAN HALEN-Jump, Warner Bros.
SLADE-My, Oh My, CBS Associated

DAVID GILMOUR-AIl Lovers Are Deranged,
Columbia

DARYL HALL AND JOHN OATES-Adult
Education, RCA

REAL LIFE-Catch Me I'm Falling, MCA/Curb !

R |
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Station: WRKR Racine (AC)
Contact: Pat Shanahan
Concept: Radio’s largest
contest

Execution: Thanks in part to the
popularity of the board game “Triv-
ial Pursuit,” trivia contests are be-
coming commonplace among radio
promotions. Here the angle is the
progressive nature of the contest. Un-
related to “Trivial Pursuit,” WRKR
is asking a trivia question every hour,
every day. The first correct caller
wins a prize and eligibility for the
grand prize, a one-karat diamond
from J.B. Robinson Jewelers.

Additionally, air personalities
making personal appearances will
carry with them contest forms and
lists of trivia questions, with the an-
swers available on the air the follow-
ing day. At the culimination of the
contest, a name will be drawn from
the trivia winners, and if that person
responds in 100.7 seconds (dial posi-
tion), he or she will win the grand
prize.

Known as “Super Quiz,” the idea
incorporates several elements into
one cohesive promotion. A variation
might be to award the major prize in
a super trivia contest, limited to those

trivia

who previously won in the first
round.

* * *
Station: KFAC Los Angeles
(classical)
Contact: George R. Fritzinger,
president

Concept: Olympic Maps
Execution: Perhaps the biggest topic
of conversation in Los Angeles is the
state of the city during the upcoming
Olympics. Horror stories abound
about no parking, traffic jams,
blocked-off streets—not to mention
the problems encountered by those
who actually want to see the events.

In keeping with its class image,
KFAC has designed a characterized
freeway/street map of the city high-
lighting game locations and points of
interest in the city, including a direc-
tory listing significant sites with tele-
phone numbers and map locations.
It’s suitable for framing, with the sta-
tion's call letters prominently yet
tastefully displayed.

* * %

Station: WGAR Cleveland (AC)
Contact: Dolores Doran

Concept: V-8 wake-up call
Execution: This one’s a bit old, but
undated. It goes back to the time
when John Lanigan was doing morn-
ings and offered a unique prize that
cost the station nothing. He asked lis-
teners to nominate someone for the

Radio

~ Pro-Motions

“V-8 Wake-Up Call,” explaining
why they should receive the honor.
Birthdays, promotions and anniver-
saries were the typical responses to
the idea, which put the surprised re-
cipient on the air, creating some in-
teresting scenarios for listeners, as
well as a neat gesture for the honoree
and honorer

A variation on this has listeners
nominating someone for a day off
with pay. Usually employers will go
along with the contest without charg-
ing the station for the temporary help
necessary (offer not good for neuro-
surgeons), as everybody gains.

* K *
Station: WCAO Baltimore
(country)
Contact: Dee Myers, promotion
director

Concept: Celebrity look-alikes
Execution: Several stations have held
celebrity look-alike contests with
some outstanding contestants who
reap a prize and are never heard from
again. At WCAO, a dead ringer for
Willie Nelson was discovered, and
the station signed him to a contract.

Willie (Ed Poplin) sings, speaks
and moves just like the real thing,
and is regularly featured at commu-
nity events, creating much talk for
the station.

* Kk %

NOTES: There are two promotions
you may want to take advantage of.
The first, from New York-based Jane
Shea, is targeted to AOR outlets. A
large glossy calendar, suitable for
hanging, featuring eye-catching shots
of artists in concert, as well as daily
information about rock stars, is avail-
able for customization. Call letters
prominently displayed, and, if de-
sired, a sponsor tie-in to defray the
cost, make this an interesting item for
sale or giveaway. Information on the
“Rock By Numbers” calendar in-
cludes dates of artists’ first No. | rec-
ords, information about birthdays,
and such catchy items as “Lou Reed
suffers bite on butt by excited fan™
(March 24, 1973) and *“Radio Caro-
line sinks” (March 20, 1980). For a
sample, contact Jane at (212) 869-
3460.

The other item is actually a range
of promotional services available
from the newly formed Harris Mar-
keting Group of Dallas. We'll profile
specific concepts in future weeks, in-
cluding “Football Fortune” and oth-
er promotion pieces suitable for sales
as well as programming purposes.
For complete information on Bob's
client services, phone him at (214)
960-8733. ROLLYE BORNSTEIN

| —

AFFAIRS OF THE HEART—KPRZ Los Angeles air personality Gary Owens,

right, hosts a benefit for the American Heart Assn. at the Spruce Goose,

where listeners dance to music of the Gienn Miller Orchestra. Pictured

from left are members of tv’s ““Hart To Hart” cast and honored guests Lio-
nel Stander, Stephanie Powers and Robert Wagner.
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15-SECOND ‘DOUGHNUT’
Licorice Pizza Unveils
Year-Round TV Spots

LOS ANGELES—An institution-
al-flavored *“doughnut,” created with
the same agency and director that
produced the Jane Fonda videos, has
Licorice Pizza pioneering year-round
tv spots.

Using input that ranged from spo-
radic focus groups to customer re-
marks, the 33-store chain’s market-
ing director Lee Cohen experimented
with concepts in mid-1983. By No-
vember, Sid Galanty of Zimmerman,
Galanty & Finan here, who did the
best-selling Jane Fonda ‘“Workout”
videos for Karl, and Cohen felt they
had it.

“ZG&F had done largely political
tv, except for the Karl videocassettes.
They wanted to broaden their scope,
get more commercial. They allowed
us input, sometimes 50-50." Our art
director Larry Barsky and our adver-
tising director Randy Gerston helped
in a really joint project,” Cohen says.

“We wanted [to show] in 15 sec-
onds records, accessories, CDs, video
sales and rentals, literally the seven
product lines Jim Greenwood (chain
president) addressed in his keynote at
NARM (Billboard, April 7). We
found a terrific model-maker, Ed
Sussman, locally. He created a proto-
type miniature of a Pizza store so au-
thentic we photographed it, showed
it to our chief carpenter, and he
thought it was a picture of a real
store. We got great lighting to carry
out the illusion that this was done in
real scale. Galanty used real people

and products plus special optical ef-
fects to bring off the climactic
closer.”

At the conclusion of the “‘dough-
nut,” a voice states: “You'll wanna
take the whole store home,” as a gi-
ant hand takes off the roof and brings
out handfuls of product.

“Record vendors were the hardest
to convince,” Cohen says. “It caught
on more readily with accessories peo-
ple like BASF and Maxell. We think
we were the first record chain to get
Warner Home Video. Karl Video is
continuing a program with us. We
expect 60% to 70% of our total ad
budget will be in tv in 1984, Of that
amount, probably 50% will go to
MTV.

“I’ve found the cable is good.
We've been on ESPN and the USA
Network. We favor local program-
ming that is music-oriented.”

Cohen hesitates to talk about cost
factors, but terms the “‘doughnut’s”
cost “inexpensive,” vaguely suggest-
ing around $30,000 to $40,000,
which provided nine different sets.

Cohen attributes much of the cred-
it for the tv campaign to Jack Fyman.
“Jack can take a few thousand dol-
lars and get the greatest exposure.
We are going to expand coverage to
include San Diego. Then I think 25 of
our 34 stores are very involved in our
video spots,” he says.

JOHN SIPPEL
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The famous recording
company of the 40’s, 50’s, and
early 60’s still ships those
ORIGINAL RECORDINGS
by the
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Specialty’s Little Richard, Larry Williams,
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Recordland Programs Strong ‘84

Cleveland Chain’s Convention Focuses On Efficiency

By FRED GOODMAN

CLEVELAND—It’s fitting for
1984 to be the year the Recordland
chain, based here, proves the combi-
nation of man and computer a win-
ning formula for retailing. But Or-
wellian analogies aside, the 37-store
outfit is enjoying a burst of profitabil-
ity, and two of the main reasons are a
complete data processing system and
a unique managers’ incentive pro-
gram. Both topics proved focal points
of the chain’s convention here April
1-3.

David Burke, president of Record-
land, made it clear that efficiency is
an ultimate goal in the chain’s pro-
grams. *“‘Sales are only part of the sto-
ry,” he told store managers during
his welcoming remarks. “Volume is
great, but expenses must be con-
trolled and margins must be
maintained.”

And while Burke was quick to
point out that other factors—such as
an upswing in regional employment,
price markdowns, and the success of
artists like Michael Jackson—also
had a hand in the 1983 sales increase,
he stressed that the chain’s comput-
erized system helped streamline me-
chanics, while the incentive program
has provided an extra nudge to
managers.

With a main frame in the chain’s
warehouse and hand-held terminals
and scanners in each outlet, the Rec-
ordland computer is now handling all
sales analysis, inventory and ac-
counting functions with the excep-
tion of payroll, which is done by an
outside accounting firm.

“We've cut our information lag
from five or seven days to over-
night,”” said Dan Jucikas, Record-
land’s data processing manager.
“The product we sold yesterday is
back on its way today. And we've cut
the inventory in our warehouse by
25% because we move product fast-
er. We see less dust.”

Jucikas described the chain’s data
processing system as being in its “pu-
berty years.” But, he added, hand-
held terminals in the stores have al-
lowed Recordland to do all its own
inventories with exact results.

Controlling inventory has also
been a key factor in the chain's man-
agement incentive program, which
Burke described as “‘really a form of
profit sharing.” Once based entirely
upon a store’s sales figures, the three-
year-old bonus system has been
amended to include other factors,
most notably shrinkage.

“The result is that shrinkage is
now less than one-half of one per-
cent,” said Terry Cooper, vice presi-
dent and general manager of the
chain. “We've created a well-knit
group of excellent people who are
working for themselves as well as the
company. They're motivated because
there's no ceiling on what they can
do.”

And while an incentive program
like Recordland’s can be expected to
be a hit with the home office, it’s ob-
viously been popular in the field as
well, where the chain can boast an
unsually high number of employees
who have been with the company for
over 10 years.

While future efficiency was
stressed at the convention, there was
also room for self-congratulations.
“During the past year we saw an in-
crease in sales for the first time in
years, and it seems to be carrying into
this year,” Burke told convention-
eers. “We did it with less inventory
and we turned it over better.”

Adding that the first quarter of
this year ‘“looks very good,” Burke

www.americanradiohistorv.com

also cautioned, “We still have 264
days until Christmas.”

Although the chain’s number of
outlets hasn’t grown in the last few
years, Burke noted that growth is be-
v * seen in other ways. ‘““Our payroll
no ' exceeds $2 million, and I consid-
er that significant,” he said. “If some-
body had told me that two years ago,
I would have been flabbergasted.”

Traditionally a mall store chain,
Recordland is investigating a return
to downtown and strip locations,
Burke revealed.

*I think some malls are still very
good,” he said. *‘But we intend to be
flexible. It would have to be in the
right market with a certain popula-
tion base.

“I don’t care if there’s competi-

tion. If the numbers make sense, we’ll
do it. The savings is on rents.” Rec-
ordland's present leases oblige the
chain to pay at least $6.5 million over
the coming years.

The lion's share of this year's con-
vention schedule was devoted to sem-
inars on improving communication
between the stores and the home of-
fice, and streamlining operations.

Seminar topics included: opera-
tions overview, conducted by Cooper
and his assistant, Dotti Krenca;
warehousing, conducted by Jim
Elyko, warehouse manager, Renece
Hodges, product coordinator, and
Marie Zins, assistant product coordi-
nator; cutting down on employee
theft, conducted by Jeff Morse and

(Continued on page 24)

Recordland Pltchmg
Its Computer System

CLEVELAND—During the last
few years, record retail chains have
been dabbling with computers,
weighing whether or not to make a
full-scale commitment to a complete
data processing system. Few, howev-
er, have made the investment in time
or money that Recordland has.

But once your stores are on-line
and everything is humming along,
what is there left to do? Sell the
system.

That’s the conclusion reached by
Recordland. After five years and
three generations of hardware, the
chain feels it has the model system
for record and other retailers, and is
actively seeking to sell its program
and system to other retailers. And
the Boston-based Strawberries chain
is the first record industry customer.

“It has gotten to the point where
we can deliver and install to anyone
in the multi-store/central warehouse
setup,” says David Burke, president
of Recordland. “It’s a relatively low-
cost, highly efficient system. It’s ideal

for a record distributor, but we can
modify it for others.”

Among the functions currently
handled by the system are Record-
land’s inventory, ordering, returns,
pricing and accounting. “Eventually,
it will handle everything,” says Dan
Jucikas, the chain’s data processing
manager. Recordland also affixes all
its own in-house bar codes.

The decision to market the system
is a natural extension of the chain’s
own frustrations during its design
stage. “The hardest part was that
there was nobody to ask,” recalls Ju-
cikas. “A lot of it has been trial and
error.”

Of course, any sale is also a chance
for Recordland to recoup its invest-
ment quicker.

“We really spent a lot of time and
money developing it,” says Burke.
“We've had a lot of inquiries, and it’s
a chance to recover some of our cost.
I would have saved several hundred
thousand dollars if it had existed
when we wanted it.”

YOU'VE SOLD THEM
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NEW AUDIO/VIDEO PLUS STORE

Lou Berg Following His Own Act

By EARL PAIGE

Award-winning Audio/Video Plus
has been a single-unit video store for
almost four years. but owner Lou
Berg recently decided to take the
plunge and open store number two. In
this second of a series, Berg details his
views on merchandising, competition
and new product categories.

HOUSTON—As Lou Berg antici-
pates the opening of a second unit
here, he has what many retailers
would find an enviable problem. Au-
dio/Video Plus is so unusual and has
won so many supplier display and
merchandising awards that Berg
doesn’t know how to follow his own
act and make store number two
different.

The store opening in the West-
heimer Galleria district of Houston
will be automatically different in one
vital respect. The present store is ac-
tually linked though a hallway in a
strip center to Berg's pro audio store.
In this respect, Audio/Video Plus is
already two units.

Berg has said from the beginning
that the *plus™ in the store’s logo was
intentional. ‘“We always wanted to
look ahead toward new products.”
Two similar product categories are
now eliminated: video games and
computer software. Discussing video
games, Berg says, *“We're now giving
away what's left of our Intellivision. I
don’t mean the cartridges—the con-
soles. We're giving one with every
VCR we sell. Isn't that sad?”

The dedicated video game business
may have shifted to Toys R Us and
similar stores, Berg acknowledges,
but he gave it Audio/Video Plus’
usual all-out shot. Computer soft-
ware, Berg has decided, is *‘a product
for the specialty stores.”

Compact Disc hardware, however,
intrigues Berg and the staff. “We've
talked to Sony about it,” he says.
“Right now, they only want the au-
dio stores and the record/tape chains
to handle it. We're definitely
interested.”

Audio/Video Plus, like video spe-
cialty stores everywhere, is seeing the
record/tape stores move aggressively
into video. “Sound Warehouse is
here with really low prices on rental.
They use a tiered pricing. But cus-
tomers always complain to us that
they have a limited selection,” Berg
says.

Berg describes Houston as one of
the most stable video retail markets
anywhere. He cites as one factor the
continued survival of four competing
distributors: VSA, W.H. Daily, East
Texas Periodicals and Commtron.
*It makes it fantastic. If one doesn’t
have something, the others will.”

There’s one interesting exception
to Houston retailers’ access to suppli-
ers: X-rated product. Because of
stringent local pornography laws,
Berg and other dealers have had to
avoid carefully anything but what
Berg calls “the soft stuff.” He notes,
“I couldn’t get the sex instructional
title ‘Guide To Making Love’ on Ves-
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tron at all. Our wholesalers wouldn’t
carry it.”

Another clue to Houston’s viabili-
ty for home video is the stable rental
price Audio/Video Plus has been
able to maintain. Berg still charges $3
for one day, $6 for two. “However,”
he says, “if they bring it back after
one day they get a wooden nickel
worth a day’s rental.”

The wooden nickel gimmick comes
from Berg's buddy John Dinwoodie
of Video Specialties here. The two,
veterans who started when the home
video business was born, have often
traded ideas and cooperated.

“I'm going to get John talked into
merchandising movies like we do,”
says Berg. “John is in here a lot and
keeps remarking about the trailers.”

Berg’s use of trailers on 50 televi-
sion screens and 10 giant screen pro-
jection systems has impressed a solid
stream of Hollywood studio execu-
tives. What's always bothered Holly-
wood is Berg's insistence on three-
quarter-inch tapes. ““Our reason is
that we run trailers so hard. If they’re
half-inch, the quality deteriorates so
fast. Customers stop and say, ‘Will
my movie be that bad when I get it
home? ™

While on the phone for an inter-
view, Berg was feverishly opening a
package just received from Para-
mount, following a visit by the stu-
dio’s Tim Clott. Berg was bubbling
with delight over receiving the trail-
ers. “‘We still make them ourselves
because we go through so many.”

One aspect of the competition, as
more and more outlets vie for the
home video dollar, is longer hours,
Berg says. “We had to open Sundays.
It’s a fact of life in this business.”
Hours now are: Sunday, noon-6 p.m.;
Monday-Friday, 10 a.m.-9 p.m.; Sat-
urday, 11 am.-7 p.m.

Berg claims the store really doesn’t
know how many regular rental cus-
tomers it has. He's used a VIP rental
card for over a year to speed up
transactions.

Print On
___ Print

This column offers dealers a sam-
pling of new folio releases.

The early birds among print retail-
ers are getting an extra edge at Co-
lumbia Pictures Publications. The
company terms it “The 9 O’Clock
Jump!"” This means an extra 5% dis-
count on orders placed between 9-10
a.m. Monday-Friday, or as Columbia
puts it, “before your day gets hec-
tic—before our lines get tied up.”
Among the newcomer folios avail-
able under the new system are “Foot-
loose™ (9.95), music from the smash
soundtrack with 10 copies available
at a 50% discount, bringing the price
to $49.75; “Dan Fogelberg/Windows
And Walls” ($9.95); “What's Popu-
lar Now!" ($4.95), 12 chart hits in
both Easy Piano and Big Note Piano
Editions; “Culture Club/Kissing To
Be Clever” ($7.95), and “The 1984
Superstar Platinum Plus Songbook™
($14.95).

At Warner Bros. Publications,
there’s *‘Van Halen/1984” ($10.95),
“Always On My Mind & 30 Super
Country Hits” (36.95), *Yes/90125”
($10.95), *Tonight I Celebrate My
Love & Other Contemporary Love
Songs™ ($9.95) and both all-organ
and simplified piano versions of “All
My Love,” the former containing 56
songs and the latter S5.
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Video
| Music Programming

MTV Adds & Rotation

Asof 4/11/84

This report does not include those videos in recurrent or oldie rotation. For further information, contact Buzz
Brindle, director of music/programming, MTV (212) 944-5399.

NEW VIDEOS ADDED:

George Clinton, “Last Dance,” Capitol
Eurythmics, “Who's That Girl,” RCA
Howard Jones, “What Is Love,” Elektra
Pretenders, “Show Me,” Sire

Wang Chung, “Dance Hill Days,"” Geffen

HEAVY ROTATION (maximum 4 plays a day):

Tony Carey, “A Fine Fine Day,” MCA

Cars, “You Might Think,” Elektra

Phil Collins, “Against All Odds,” Atlantic

Culture Club, **Miss Me Blind," Epic

Duran Duran, “*New Moon On Monday,” Capitol
Eurythmics, ‘'Here Comes The Rain Again,” RCA

Genesis, “lllegal Alien,” Atlantic .
Daryl Hall & John Oates, *“Adult Education,” RCA

Billy Idol, “Rebel Yell,” Chrysalis

Howard Jones, “New Song,"” Elektra

John Lennon, *Nobody Told Me,” Polydor

Huey Lewis, “I Want A New Drug,” Chrysalis

Kenny Loggins, “Footloose,” Columbia

John Cougar Mellencamp, **Authority Song,” Riva/PolyGram
Manfred Mann, “The Runner,” Arista

Missing Persons, “Give,” Capitol

Pretenders, “Middle Of The Road," Sire

Queen, “‘Radio GaGa,” Capitol

Rockwell, “Somebody's Watching Me,”” Motown

Rolling Stones, “'She Was Hot," Rolling Stones

Scorpions, “Rock You Like A Hurricane,” Mercury

Rick Springfield, “Love Somebody,” RCA

.38 Special, “Back Where You Belong,” A&M

Thompson Twins, *Hold Me Now," Arista

Dwight Twilley, *‘Girls,” EMI America

Tracey Ullman, “They Don't Know,” MCA

“Weird Al” Yankovic, “'Eat It,” Rock 'n’ Roll/CBS

Yes, “Leave It,” Atco
Paul Young, ‘“Come Back And Stay,” Columbia

MEDIUM ROTATION (maximum 3 plays a day):

Alarm, **68 Guns,” IRS
Berlin, “No More Words,” Geffen
Bon Jovi, *Runaway,” Mercury

Thomas Dolby, “Hyperactive,” Capitol
Dan Fogelberg, “The Language Of Love,” Full Moon/Epic
Frankie Goes To Hollywood, “Relax,” ZTT/Island
David Gilmour, “Blue Light,” Columbia
Golden Earring, *When The Lady Smiles,” 21/PolyGram
HSAS, “Missing You,” Geffen
Icicle Works, “Whisper To A Scream,” Arista
Billy Idol, “Eyes Without a Face,” Chrysalis
INXS, “Original Sin," Atco
Judas Priest, “‘Free Wheel Burnin’,” Columbia
Jump °n’ the Saddle, “*Curly Shuffle,” Atlantic
Cyndi Lauper, “Time After Time,” Portrait
John Lennon, “I'm Steppin’ Out,” Polydor
Huey Lewis, “‘Heart Of Rock And Roll,” Chrysalis
Night Ranger, “Sister Christian,”” Camel/MCA
Alan Parsons, “Don’t Answer Me,” Arista
Billy Rankin, Baby Come Back,” A&M
Ratt, “‘Round And Round,” Atlantic
Romantics, “One In A Million,” Nemperor
Talk Talk, “It's My Life,” EMI America
ZZ Top, “Legs,” Warner Bros.

w

LIGHT ROTATION (maximum 2 plays a day):

Alcatrazz, “Hiroshima," Rocshire

Adam Ant, “Puss 'n’ Boots,” Epic

April Wine, “This Could Be The Right One,” Capitol

John Butcher Axis, “*Don’t Say Goodnight,” Polydor

Russ Ballard, “Voices,”” EMI America

Mary Buffet, *‘My Boyfriend's Back,” Moby Dick

Cheap Trick, “Up The Creek,” Epic

Josie Cotton, “Jimmy Loves Maryann,” Elektra

Coup, “Imagination,” A&M

Dead Or Alive, “'I Do Anything,” Epic

Dice, “Chayla,” Mercury

Echo & the Bunnymen, *Killing Moon,” Sire

Exotic Birds, “No Communication,’ Saturn

Andy Fraser, “Do You Love Me,” Island

Go-Go’s, “Head Over Heels,” IRS

Heaven, “Where Angels Fear To Tread,” Columbia

Jason & the Scorchers, ““‘Absolutely Sweet Marie,”” EMI America

Nik Kershaw, “Wouldn't It Be Good,” MCA

King Crimson, “Sleepless,” Warner Bros.

Language, “Touch The Radio Dance,” A&M

LeRoi Brothers, “Pretty Little Lights Of Town,” Columbia

Madness, “The Wings Of A Dove,” Geffen

Madonna, “Borderline,” Sire

Mi Sex, “Castaway,” Epic

Modern English, ‘‘Hands Across The Sea,” Sire

Eddie Money, “Club Michelle,” Columbia

Mr. Mister, “Hunter Of The Night,” RCA

Ozzy Osbourne, “So Tired,”” CBS Associated

Platinum Blonde, “Doesn’t Really Matter,” Epic

Real Life, “Catch Me I'm Falling,” MCA
(Continued on page 68)
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NAME OF THE GAME—Telarc Records executive vice president Robert

Woods, right, presents Salt Lake City retailer Robert B. Stewart with a top-

of-the-line Technics Compact Disc player. Stewart, manager of Raspberry

Records, won the label’s name-the-record contest for suggesting ‘‘Star

Tracks” as monicker for Telarc’s new album of sci-fi film scores, per-

formed by Erich Kunzel and the Cincinnati Symphony Orchestra. Album
ships later this month.

Retailing

This listing of new LP/Tape releases is designed
to enable retailers and radio programmers to be
up-to-the minute on available new product. The
foltowing configuration abbreviations are used:
LP—album; EP—extended play; CD—Compact
Disc; CA-—cassette; 8T—8-track cartridge;
NA—price not available. Multipte records and/
or tapes in a set appear within parentheses fol-
lowing the manufacturer number.

POPULAR ARTISTS

e )

212 675-0800

U.S. TAPE DISTRIBUTORS, INC.
220 West 19th Street e New York, N.Y. 10011

FREE! FREE! FREE!
BLANK TAPES-BAKERS DOZEN SALE

BUY 12 GET 1 FREE
TDK BLANK CASSETTES

MAXELL
DC 60 Min. $ .99 ea. BLANK CASSETTES

DC 90 Min. $1.29 ea.

SA C60 Min. $2.40 ea. XL Il C60 $2.40 ea.
SA C90 Min. $2.75.ea. XL Il C90 $2.75 ea.

Minimum order $50.00 C.0O.D. Orders shipped same day.

Limited quantities. Buy while supplies last.

%

MASS PRODUCED
PHOTOS
Genuine Glossy
Photographs
from your original
photo or
negative

DIVIDER CARDS

ALL SIZES AVAILABLE

]5‘ and up
| Why PayMore?

Direct from Manufacturer
Call or Write
Sam Lempert

(212) 782-2322
109 So Sth Street, Brooklyn. N 'Y 11211

AL-LEN CUTTING CO

Special Volume Rates

We Buy Used and
Obsolete Cards ’

MASTERS

Brochuwre & Samples

frovm plant nearest you
MASS PHOTO CO.
1315-8 Waugh

Houston, TX 77019
1439-8 Mayszon, N.E
Atlanta. GA 30324

YOU CAN'T SELL
OUR BUTTONS
they sell themselves!

WANTED

We have a huge selection of the hottest
rncl & roll arnsts comedy sayings.
I 3 Stooges, Little
Rascals, etc.) nnd many other
categories to choose from. Our fully
licensed buttons are guaranteed,
shipped in 48 hrs., and serviced
prompty. A beautiful lucite counter
display is just one, among a variety of
displays available Call Button-Up for
your free, full color button catalog.

toll free 1-800-521-1622
Button-Up Company
22120 Ryan Rd.
Warren. Michigan 48091
313-756-2530
000000000 CCOOCOIOOPOOS

CASH FOR
MASTERS OF
40’s, 50’s &

60’s.

Joey Mattia

Specialty Records
8300 Santa Monica Blvd.

Los Angeles, CA 90069
(213) 656-7711

BLADES, RUBEN
Buscando America
LP Elektra 1-60352 (WEA) ..
CA 4-60352

COTTON, JOSIE

From The Hip
LP Elektra 1-60309 (WEA) .. ...58.98
CA 4-60309 ...58.98

FABER, GEORGE, & STRONGHOLD
LP Sound image 25783
CA C 25783 ....58 98
THE FIFTH DIMENSION
Hurry Sundow
LP Heritage Sound HSRD 004
CA HSRD 004C...

LE SEAR, ANNE

Tasty
LP Allegiance HLP 20015...
CA HC 20015

THE MILKSHAKES

Showcase :
LP Brain Eater EATER 3.........cccoovnne $8.98

NEW MATH

Gardens
LP Brain Eater ENVY 1 ... $6.98

THE VENTURES
Movie Themes
LP Heritage Sound HSRD 007 ...

THE VENTURES
NASA 25th Anniversary
Commemorative Album
LP Allegiance EA 12003.
CA CEA 12003

WALKER, BILLY
Circumstances
LP Heritage Sound HSRD 013 ...
CA HSRD 013C

WELZ, JOEY
American Made Rock ‘N’ Roll
LP Fraternity FR 1028 ..o $8.98

WHITE ANIMALS
Ecstas

Yy
LP Dread Beat DBLP 1984..
CA DBC 1984 ..

...$8.98
...$8.98

...$6.98

$8.98
...$8.98

....$6.98
...56.98

...$8.98
...$8.98

COUNTRY

COE, DAVID ALLEN
Just Divorced
LP Columbia FC 39269 {CBS)
CA FCT 39269

GATLIN BROS.
See Larry Gatlin

GATLIN, LARRY & THE GATLIN
BROS.
Houston To Denver
LP Columbia FC 39291 (CBS}....
CA FCT 39291

JORDAN, KENT
No Question About It

LP Columbia FC 39325 ..
CA FCT 39325

no list
no list

BRACE, BRENT

Valley Girl Jazz
LP Progressive PRO 7071 .
CAC 7071

CARMICHAEL, JUDY
Jazz Piano
LP Progressive PRO 7072 ..
CA C 7072

EVANS, BILL

Living In The Crest Of The Wave
LP Musician 1-60349 (Elektra) 9.
CA 4-60349

EVANS, BILL
Paris Concerts Vol. Il
LP Musician 1-60311 {Elektra)..
CA 4-60311

GRAVINE, ANITA
Dream Dancin

LP Progressive PRO 7074 .............. $8.98
CAC 7074 $9.98
IGOE, SONNY

See Dick Meldonian

MELDONIAN, DICK, & SONNY IGOE
& THEIR BIG SWING JAZZ BAND
Plays Gene Roland Music
LP Progressive PRO 7062 ................... $8.98
CA C 7062 $9.98

THE PLAYBOY JAZZ FESTIVAL
LP Musician 1-60298-] {(Elektra}...... 513 98
CA 4-60298-1..cciicccnnercne 13.98

STEPS AHEAD
Modern Times
LP Musician I-60351 (Elektra}...
CA 4-60351

TYNER. MC COY
Dimensions
LP Musician 1.60350 (Elekira
CA 4-60350...

WWW. amer|canrad|oh|storv com

New LP/ Tape Releases

LP Red Seal ARC1-4955 (RCA) ........ $12.98

VAUGHN NARK QUINTET CA ARE1 4955, ..o $12.98

El Tigre Beethoven Sonatas
LP Progressive PRO 7973.. Wolfgang Sawallisch, pianist
CAC 7073 LP Red Seal CRC1 4956 (RCA)

CA CRE1 4956...

VARIOUS COMPOSERS
Brass Music Of The Baroque

CLASSICAL

London Gabrieli Brass Ensemble
LP Nonesuch Budget 71414-1. .$5.9
CA 714144

VARIOUS COMPOSERS

AX, EMANUEL, & JAMES LEVINE
Brahms Concerto # 1 in D min.

Chicago Symph k vt
LP Red Seal ARCL 4962(RCA).........$ 12.98 Heifetz Transcriptions .
CA ARE1 8962+ $12.98 Aaron Rosand, violin; John Covelli,
piano
BRAHMS LP Vox/Turnabout TV 34799 (MMG) $5.98
Serenade #1in D, Op. 11 CA CT 34799 . eeeeserrerreecrenne $5.98

Los Angeles Chamber Orch.; VARIOUS COMPOSERS

Schwarz

LP Nonesuch Digital 79065-1........ $11.98 ?gﬁf'f.zﬂ.'smgr';ﬁgﬁo?; hrance

CA 79065-4....ccoooce $11.98 LP Nonesuch Silver Series 7802 1-1.58.98
DVORAK CA 7802104 ..o $8.98

Legends, Op. 59 Rochester VIVALDI

Philharmonic; Zinman

LP Nonesuch Digital 79066.1......... $11.98

CA 79066-4....ee $11.98
LEVINE, JAMES

See Emanuel Ax

PERSICHETTL VINCENT
Various Compositions
Mendelssohn Club of Philadelphia;

Viva Vivaldi: Musical Offering
LP Nonesuch Digital 79067-1
CA 79067-4

To get your company's new album and
tape releases listed, either send release
sheets or else type the information in
the above format on your letterhead.

Brooks . " .
LP New World NW 316 ..o $9.98 Please include suggested list price
whenever possible. Send to Kim Free-
UGHL UTO

man, Billboard, 1515 Broadway, New

Mendelssohn and Bruch Concertos York, N.Y. 10036.

London Symph., Pretre

e e s
e FEATURIEGFTHEWEEK =
0 ;‘A. i
i N
r“ '
= N s s T R e s e
-

Fully Licensed, Full Color, Full Size
To Order Call
1-800-292-2902

Send for Mail Crder
ARTEMIS. ING., 162 W. 2151, NEW YORK. WY 1001

New Products

Compact Disc Home Storage
CcD 48

Solid Wood Construction @ Walﬁut Stain
Lacquer Finish ® Holds 48 Compact Discs (CD)
Also available CD-24, Holds 24 Compact Discs

Video Home Storage Units
Available in Solid Wood Construction

Imperial Plastics 1-800-835-7427 ext.114
P.0. Box 246, Lakeville, Minnesota 55044
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Now
_Playing

New Role For
Record Vet At
Random House

By FAYE ZUCKERMAN

During his tenure at PolyGram
Records, Robert Singer coordinated
promotional campaigns with retail
outlets, mapped out advertising
schemes, juggled recording artists’
release schedules and planned point-
of-purchase materials. Now part of
the Random House Inc. camp, Sing-
er, a seven-year veteran of the record
industry, plans to apply the market-
ing muscles he acquired at PolyGram
to the launch of Random House's
newly formed electronic publishing
division.

As the director of marketing and
sales for the new division, Singer
points out many similarities between
the home computer software indus-
try and the record industry. “To be-
gin with, both industries are software
driven,” he says. ““Records are sold
nearly everywhere—mass merchan-
disers, bookstores, department
stores, discount stores—and comput-
er software will receive the same kind
of retail attention.”

Like the record industry, comput-
er software marketing departments
are dependent on the “artist,” the
creative force behind software. A
force, Singer laments, cannot be
rushed. “At PolyGram, we (the mar-
keting department) had to be ex-
tremely flexible. Often recording art-
1sts misssed release schedules, and we
had to quickly revert to contingency
plans.” He reports that it takes about
10 months to write ‘“‘quality” soft-
ware packages.

At this June’s Consumer Electron-
ics Show, the Random House divi-
sion will announce 10 educational ti-
tles for home computers. These titles
will be themed around licensed char-
acters, he says, though he’s reluctant
to reveal any more specifics on the
new entries. I am working closely
with the designers to ensure working
prototypes are on display at CES.”

PolyGram’s rigid release schedule
of 10 albums monthly far outnum-
bers the twice-a-year rollouts slated
for the Random House division. But.
Singer predicts, this schedule will
likely change over the next few years
as home computers become more
prevalent.

He plans to capitalize on the Ran-
dom House name. “It has great
brand recognition. The name attracts
retailer support,™ Singer notes. And
coming from the record industry, he

APRIL 21, 1984, BILLBOARD

is well aware of shelf space
considerations.
In fact, Random House, which

Singer says approached him for the
job, was looking for a marketing di-
rector who understood how to posi-
tion products in fast-paced retail
environments.

* Kk *

Introducing: Software maker Elec-
tronic Arts has released an educa-
tional package that recreates Spanish
exploration of the New World. Now
available on disk for Atari comput-
ers, the package, “Seven Cities Of
Gold,” contains accurate geographi-
cal and climatological simulations of
the Americas.

Created by Ozark Softscape, the
four-member group that created the
economic simulation program
“Mule,” “*Seven Cities Of Gold™ re-
quires that users petition a king to fi-
nance their expeditions, determine
how to contend with “different” na-

(Continued on page 24)
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Maxell’s “Capture The Gold”
In-Pack Instant-Winner Game

Maxell is proud to present
its most exciting promotion evert
We're inviting your customers to
play “Capture The Gold” and have
an opportunity to win up to
$25,000 in gold. Plus thousands of
dollars in cash prizes.

There are three ways your cus-
tomers can win: (1) they can scretch
the game card to reveal three matching
numbers...and win; (2) they car: spell
out a key word with letters from several
game cards ...and win; (3) or they car:
send us five non-winning game cards for
a $1 cash refund.

Game cards are free inside specially
marked multi-packs of Maxell audio and
video cassettes.

Maxell ad dollars support “The Gold.”

Maxell will support this instznt-winner promcticn with
“Capture The Gold” tags on network T, special radio
commercials and four-color ads in Sunday supplements,
People and US. So customers w:ll come into your stcre
expecting to find the colorfully marked “Capture The
Gold” multi-packs. And we have a great selection of Zour-
color point-of-purchase to head them in the right direction.

See your Maxell Rep soon. You can’t lase.

He'll explain all “Capture The Gold” d=tails including
why the game works and how it will irvolve your cus-
tomers and keep them coming back tc play...and buy
more Maxell audio and video cassettes.

He'll even invite you to play a special cealer verston of
the game. And then you'll see haw your customers are

going to want to play it more thzn once. IT’S WORTH IT

© 1984, Maxell Corporation of America, 60 Oxford Drive, Moonachie. NJ 070
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SOFTWARE CHART ANALYSIS

Retailing

New ‘Zaxxon’ Aims At Top Spot

By FAYE ZUCKERMAN

*Zaxxon,” at number 19 this week
jumps back onto the Entertainment
Top 20 after nearly three weeks. Dur-
ing its first 25-week stint on the
chart, it raced to the top spot and
maintained top five positioning be-
fore dropping off.

Although  this  version  of
“*Zaxxon,” by Datasoft for Atari and
Apple computers, is expected to hov-
er around the bottom of the chart, a
new version of the coin-op arcade
classic by Synapse Software seems
likely to leap to the top spot. The new
version is the only one for the Com-
modore 64.

According to lhor Wolosenko,

COMING SOON. ..

A &
7T Kids'
A RECORDED PRE-SCHOOL
EXERCISE PROGRAM
LEADING TO LIFETIME
PHYSICAL FITNESS

Featuring

PATTY DOW

For information, please contact:

Cyclops Records Inc.,
60 W. 39th Street, 17th FI
New York, N.Y. 10018
Tel. (212) 840-3285

president of Synapse Software, the
company’s initial shipment of
*Zaxxon” was 50.000-plus. "It is a
known entity with built-in consumer
demand,” he says.

But Synapse knows that consumer
demand and strong presell alone will
not make a hit. The company worked
some 12-hour days over a six-month
period readying the product.

“"We added some more speed, sev-
eral ships that move independently
and other gimmicks to turn out a
quality product,” Wolosenko says.
The disk version of Synapse’s
*Zaxxon™ also contains eight demon-
strations of other games designed by
the company.

“*Zaxxon” has enjoyed more than

T"essingh

brication
o M

QCd

2832 Spring Grove Avenue
Cincinnati, Ohio 45225
(513)681-8400

three years of success in the arcades,
as a video game cartridge and on
home computers. It was the first
three-dimensional, scrolling coin-op
game which required the user to ori-
ent cursor movements “'in and out”
as well as up and down. Until then,
arcade games were two-dimensional,
utiizing only up-down or across
movements, notes Wolosenko.

The new perspective, which added
another dimension to arcade game
action, has brought this title success
in the home, Wolosenko notes. Its
suggested retail price is $39.95.

Another title popping back onto
the entertainment chart is Electronic
Arts’ *"Hard Hat Mack,” at 16. This
fast-action climbing game, in which a
construction worker tries to complete
a building while avoiding vandals, in-
spectors and falling off girders, was
designed by Michael Abbot and Mat-
thew Alexander during their senior
vear of high school.

The design team mapped out the
program on paper before attempting
entry into a computer. The software’s
theme is based on Alexander’s real-
life experience as a construction
worker. It retails for about $35.

® Continued from page 22

tive populations, and allocate badly
needed resources, including food and
goods for barter.

Produced by Joe Ybarra for the
San Mateo software firm, the new ti-
tle will also be available on disk for
Commodore 64 computers this June.
It retails for $40.

Good Year Seen
For Recordland

® Continued from page 24

Frank Aquino, district managers;
singles ordering, conducted by John
Stansfield, singles buyer, finance, Bill
Schneider, controller, and Linda Tar-
anowski. assistanl to the controller:
and data processing, conducted by
Jucikas.

A special seminar on improving
communication skills in the business
setting was conducted by Michael
Carmody and John Rentrow of the
Ohio-based Marketing & Manage-
ment Concepts Inc.

The annual awards dinner saw
Gary Malycke named manager of the
year, with managers Dave Lewis,
Tom Cooper, Rick Halm and Billy
Cox receiving outstanding achiever
plaques. Joining the chain’s “decade
club,” which recognizes 10 years of
service to Recordland, were ware-
house manager Jim Elyko and man-
agers Judy Saunders Polasky, Bob
Ambruster and Tom Tavlor.

Issue Date Juneg.
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Y
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~ Now Playing

Inked: Activision has signed an ex-
clusive agreement with Action
Graphics whereby the Chicago firm
will develop computer software for
the publicly held entertainment soft-
ware concern. Under the arrange-
ment, Action Graphics will develop
new programs and work on convert-
ing Activision titles for use on Co-
leco, Commodore and  Atari
computers.

ROYAL

PRINTS—Evelyn
leaves her mark on Peaches Re-
cords’ Walk Of The Stars in Alta-
monte Springs, Fla. Looking on are
RCA Records sales rep Travis

King

Johnston, left, and the store's
manager, Mark Michel.

el ‘ " 4 -
) 1515 Broadway, New York, N.Y. 10036

New York City: 212-764-7356, Beverly Hills, Calitornia: 213-859-5316; Nashville, Tennessee: 615-748-8145;
Toronto, Canada: 416-964-1885; London, England: (01) 439-9411; Paris, France: 1-738-4321;
Hamburg, West Germany: (040) 631-4299; Milan, Italy: 28-29-158; Madrid, Spain: 232-8000, 231-8319;
Tokyo, Japan: (03) 498-4641, Sydney, Australia: 436-2033
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Video

Gold, Platinum Awards In
Giant First Quarter Jump

By TONY SEIDEMAN

NEW YORK-—Prerecorded video
sales are roaring along at an even
faster pace this year than they did in
1983, if the number of gold and plati-
num certifications handed out by the
Recording Industry Assn. of Ameri-
ca (RIAA) is a guide. Almost four
times as many titles have been certi-
fied gold and more than seven times
as many certified platinum through
the end of March.

So far this year, the RIAA has
granted 38 gold and 15 platinum
awards. At this time in 1983, 10 gold
and two platinum awards had been
given out. In the month of March
alone, 29 gold and eight platinum
certifications were won.

SALTY DOGS—Deckhands take
their places at Thorn EMI/Sony’s
boat party, which introduced rec-
ord retailers to music video sales-
men. Shown from left are Sony
Tape Sales president John Hol-
lands, Sony Video Software Oper-
ations national manager John
O'Donnell, and Nick Santrizos,
president of Thorn EMI Video.

March saw the first music video
certification of the year, with MCA'’s
release of Olivia Newton-John's
“Twist Of Fate™ gaining gold.

Mainly via the strength of its cata-
log, CBS/Fox Video dominated
March’s awards, winning 15 gold and
two platinum certifications. RCA/
Columbia Pictures Home Video was
next with eight gold and four plati-
num, followed Warner Home Video
with two gold and two platinum.

Every one of the eight platinum ti-
tles was a feature film. Winning for
RCA/Columbia were ‘‘Blue Thun-
der,”” “Ghandi,” “Tootsie” and
“Close Encounters Of The Third
Kind—Special Edition.” CBS/Fox
scored with “Rocky III"” and “War-
Games,” and Warner Home Video
with “Never Say Never Again’ and

*“Caddyshack.” .
Among March’s winners were the

first titles to gain gold or platinum
under the RIAA’s new standards,
which took effect Jan. 1, and apply
only to titles released after that date.
A title needs to achieve a minimum
of 37,500 units sold/licensed rentals
or $1.5 million in suggested retail val-
ue/rental license income to win gold,
while 75,000 units sold/licensed rent-
ed and $3,000,000 in retail sales/li-
censed rental income are needed to
snare platinum. The earlier standards
had an and/or as a clause, and re-
quired 25,000 units sold/1,000,000 in
sales/licensed rental revenue for
gold, and 50,000 units sold/
$2,000,000 in sales/licensed rental
revenue for platinum.

VIDEO CLASSICS EXPANDING

Australian Firm Looks To Music

By FAYE ZUCKERMAN

LOS ANGELES—The largest
publicly held independent home vid-
eo company in Australia, Video Clas-
sics, has turned its sights on acquir-
ing long-form  music  videos.
Company co-founder Walter Lehne
hopes to expand his dealer network
to record stores and initiate increased
sales in the Australian market, which
is about 95% rental.

The company has already secured
the rights for New Zealand and Aus-
tralia to most of Vestron Video's cat-
alog, which includes the top-selling
“*Making Michael Jackson's ‘Thrill-
er’.” The Australian company .re-
cently entered into a joint venture
with U.K.-based Virgin Records’
Virgin Vision to distribute its visual
music product in Australia.

Virgin Vision's collection includes
product from Devo, Human League,
UB40, Bill Wyman and the expected
Culture Club *“Kiss Across The
Ocean.” Lehne plans to release these
titles at a $35 price point, substantial-
ly lower than the average $95 price
for movie video.

The real test of how music video

fares in the Australia-New Zealand
marketplace will be Jackson's
“Thriller,” as it is one of the first
low-cost visual music titles to enter
the marketplace. “My competitors
are watching ‘Thriller’ closely to de-
termine if the $34.95 brings about in-
creased sales rather than more rent-
al,”” Lehne notes.

Additionally, the independent vid-
eo software firm's co-founder pre-
dicts that his company will add some
2,000 new dealers, mostly record
stores, if music prograrnming proves
to generate sales. Lehne also says
that by the year’s end, there will be
more price drops, and the rental-sale
ratio is likely to drop to 80/20.

For Lehne, diversification into
music is only the beginning of the ex-
pansion plans for Video Classics.
Like any other publicly held concern,
Video Classics is looking to turn a
profit by broadening into new prod-
uct categories.

At the recent American Film Mar-
ket in Los Angeles, Video Classics
became the first Australian home
video company to obtain worldwide
rights to theatrical releases and place
them on the auction block. Los An-

geles-based Media Home Entertain-
ment picked up one of the films,
“Dot And The Koala.”

Lehne observes, I like to think of
my company as the Vestron Video of
Australia. Vestron, as you know, is
considered the best and the biggest of
the American independent home vid-
eo firms.”

Like Vestron, Lehne has rolled out
a children’s home video label, Kideo
Classics. But unlike Vestron, the
Australian firm has diversified into
distributing computer software via its
Computer Classics division. “Video
Classics is a software distributor, and
that includes programming for com-
puters as well as video,” Lehne notes.

Currently, Computer Classics dis-
tributes U.S. and U.K. third party
computer software packages for
Commodore computers. As comput-
er penetration in Lehne’s market-
place increases, he plans to pick up
software for Apple, IBM and Atari
computers.

Further expansion for Video Clas-
sics, a six-year-old company, has in-
cluded new subsidiaries in Hong
Kong and Singapore.

(Continued on page 27)
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HEARTACHE HERO—Columbia recording artist Bonnie Tyler takes a break

with colleagues while filming the “Holding Out For A Hero” clip, taken from

the “Footloose” soundtrack. Shown on location at the Grand Canyon are,

from left, producer Jeff Abelson, Tyler, writer Keith Williams, director

Doug Dowdle, photography director Robert Draper and camera assistant
Susan Walsh.

German Institute Sees
Rapid Market Growth

By WOLFGANG SPAHR

BERLIN-—-The West German vid-
eo market i1s growing at the rate of
some 35% a year, according to fig-
ures released here by the German
Video Institute. Around 3.5 million
homes, 15% of the total, now have
videocassette recorders, and the insti-
tute expects the percentage to be
50% by the end of the decade.

Overall turnover for the home vid-
eo and home computer sectors was
$1.6 billion in 1983, compared with
$1.2 billion the previous year. Com
puter sales of 400,000 units account-
ed for around $120 million of the to-
tal. VCR deliveries to the trade were
1.47 million units, against 1.14 mil-
lion in 1982. And 115,000 video cam-
eras were sold, along with and
390,000 game consoles.

On the software side, 2.15 million

Atlantic Corp.
In License Deal
With CBS/Fox

NEW YORK — CBS/Fox Video
has signed with Atlantic Releasing
Corp. 1o create a new sub-label, At-
lantic Video, which will see the re-
lease of four ARC feature films by
the end of 1984.

Three of the licensed features will
soon be released theatrically by At-
lantic: " Alphabet City,” due out on
May 4; “Roadhouse 66, scheduled
to hit the screens in summer; and
“Night Of The Comet,” tentatively
set for fall release. "‘Vamping,” an
Atlantic aquisition, is also set for fall
release.

Although no contracts have been
signed yet on future titles, the compa-
nies claim they're planning to devel-
op the Atlantic Video label as a ma-
jor part of CBS/Fox Video's home
video release structure. Decisions
about packaging, release dates and
marketing of the product will be on a
joint basis, the companies say.

prerecorded videocassettes and 1.65
million game cassettes were sold. The
1982 totals were 1.4 million and
265,000 respectively. Sales of blank
videotapes were up from 17 million
to 26 million.

The institute expected hi fi VCRs,
home computers and compact video
camera/recorder units to provide the
chief boosts to the market this year.
But, significantly, the trade body
talks of half-inch format camera/re-
corders rather than 8mm.

The latter, it says, is technically
complicated, high-priced and incom-
patible with existing formats. As a re-
sult, the GVI predicts, 8mm will only
be an addition to the dominant halif-
inch formats and not, as was widely
forecast last year. a replacement for
them

Institute board member Klaus
Muller-NeihofT stresses the need for
vigilance as the market expands.
Trade should be under independent
rather than government control, he
says, and software suppliers should
be self-regulating.

Video “nasties” should be with-
drawn from the shops and adult ma-
terial should be appropriately stick-
ered and sold in separate areas of the
retail outlets away from children,
Muller-Neihoff recommends. The in-
dustry should oppose attempts to in-
troduce tougher legislation covering
features and documentary programs.

“The positive developments in the
market make 1t necessary to keep a
close watch on innovations and also
to do some educational work where
piracy, nasties and other problems
are concerned,” he adds. '‘Dealers
are well placed to meet this challenge
since they are the ones who have the
direct contact with the consumer.”

Muller-Neihoff conciudes: **As far
as the future is concerned, it is not sa-
telite technology that will have most
tmpact, but new media that people
can handle personally.™
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Kevin Elson: Studio Journey-Man

Young Veteran Producer Values Ears Over Gadgets

By STEVEN DUPLER

SAN FRANCISCO—Reflecting
upon his career as musician, live
sound engineer, and finally recording
engineer and producer, Kevin Elson
sighs.

“When 1 first started out, there
were hardly even any effects devices
or processors available,”” he says.
“You really had to rely on your
imagination and your teachers. But
even with all the high technology
available to an engineer today, if you
don’t have the ears, all the gadgets in
the world won’t help.”

Elson’s ears have earned him a
Grammy nomination for Journey's
“Escape.” the live-in-Japan disk he
produced and engineered, as well as
the acclaim of his peers for his work
with Journey on “Escape,” “Fron-
tiers” and ‘“‘Departure.” His other
production and engineering credits

include Lynyrd Skynyrd’s *‘Street
Survivors,” Shooting Star’s “Burn-
ing” and “Three Wishes,” the Neal
Schon-Jan Hammer project “Here
To Stay™ and others.

Unlike many engineers, Elson’s
teeth were not cut as a go-fer or assis-
tant engineer in a studio, waiting for
a shot behind the board. He began his
musical career as a guitarist/key-
boardist in Jacksonville, Fla., “play-
ing with a lot of the guys who now
make up .38 Special,” eventually
working his way up to session and
demo work with the highly regarded
Muscle Shoals studio organization.
He was just 17.

A year later, after assisting Lynyrd
Skynyrd with their PA systems in
and around the Jacksonville area, El-
son hit the road with the band as a
sound engineer. He was 18 years old,
and Skynyrd was opening act for the

THETA INDUSTRIES IN BUYOUT

New Owner For AB Systems

LOS ANGELES—AB Systems
Inc., manufacturer of power amplifi-
ers and other pro audio gear here, has
been acquired by Theta Industries, a
financial trust based in Switzerland
and Belgium with a U.S. holding
company located in Pasadena.

According to Ron Fuller, market-
ing director for Theta U.S., a defim-
tive agreement regarding the merger
was signed on Nov. 30, 1983 and be-
came final Wednesday (28) when es-
crow closed. “AB had been looking
for about a year for a comfortable
merger,” says Fuller, “"in order to ac-
quire the capital necessary for the
company to maintain its desired
growth levei.”

Theta has no plans to change es-
tablished personnel. Theta U.S. itself
consists of only two employees:

Fuller and David Hinton, the finan-
cial director.

“The first order of business will be
to overhaul the existing AB Systems
product literature and owner's man-
uals. We also plan to revitalize AB’s
dealer/rep network and encourage
growth both nationally and interna-
tionally,” says Fuller.

The infuston of capital from Theta
will also be used to expand AB's
product line over the next six
months. Fuller says it 1s possible that
Theta will seek to expand further and
acquire yet another pro audio manu-
facturer to add its products to the AB
Systems line.

To increase AB's visibility in the
pro audio marketplace, Theta plans
an extensive advertising and promo-
tion campaign.

STEVEN DUPLER

Who on their *Quadrophenia” tour.

*It was a pretty amazing time,” he
recalls. “*Skynyrd went from playing
tiny clubs to arenas and large audito-
riums practically overnight. I learned
an awful lot in a short space of time.”

Elson’s association with Skynyrd
lasted six years. During that period,
he mixed all the band’s live shows,
gaining in the process a famiharity
with almost every major venue in the
country.

After the tragic airplane accident
which ended Lynyrd Skynyrd, Elson
headed west to California and was re-
ferred to FM Productions, where he
was hired to do the sound for Van
Morrison's “Wavelengths” tour.

“I was with Van Morrison for
three months,” he says. “"But it was
while I was in San Francisco for re-
hearsals that I met Pat Morrow, who
was working with Journey in the
same studio. He introduced me to
Journey manager Herbie Herbert.”
The meeting was a turning point in
his career.

Herbert was impressed with El-
son’s talents and encouraged him to
broaden his scope to include studio
engineering and producing as well as
sound reinforcement work. He con-
tinues to go on the road with Journey
to supervise their live sound while
also working with the band on their
studio ventures. On his agenda at the
moment is a new Shooting Star disk
he will be producing and engineering,
as well as a new Journey album, ten-
tatively slated for Oct.] release.

Now 30 years old, Elson has
worked in many major studios,
though he expresses a marked prefer-
ence for San Francisco’s Fantasy Stu-
dios—"a nice environment”—and
for Studer tape machines and Neve
consoles. As far as digital audio, El-
son is unmoved.

“I’ve used the Mitsubishi system,”
he says, “‘and it performs very well.

(Continued on page 31)

. NewProducts

Roland Corp US announced the Juno-106 synthesizer, a six-voice pro-

grammable polyphonic model with expanded memory, portamento and

MIDI interface. The 106 features presets arranged in two groups, each con-

taining eight memory banks which can hold eight user-programmable

patches—a total of 128 memory programs. A five octave keyboard and ex-

tensive ieft hand performance controls are also included. Retail price is
$1,095.

Nady Systems, Oakland, Ca., introduces the ICX-1 and ICX-3 wireless inter-

com stations, designed to provide wireless capability to existing hardwire

intercom systems. Both systems operate on the 49mHz band, and are de-

signed to be used with Nady's EasyTalk communicators. The ICX-1 is a

simplex system, either voice activated or push-to-talk, while the ICX-3 has
full duplex circuitry.

235 WEST 132nd ST. LA, CA. 90061
(213) 327-5010 TLX: 67-4453

2 BULK CORPORATION:
Sunkyong was listed in Fortune
Magazine as the 62nd largest com-
pany in the World. (August '83)

BULK...

.- SMAT SIKX AUDIO TAPES

B BULK TECHNOLOGY:
Sunkyon
ducers of high quality music grade
pancake tapes as well as video
tapes.

® BULK INVENTORY: Sunkyong
has an endless bulk inventory of
high speed SMAT SKX audio tape
for all of your recording and duplica-
tion needs.

is one of the finest pro-
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Confidence s what you buy in Ampex Grand Master® No other studio mastenng tape is more consustent
456. Confidence that lets you forget about the tape No other mastering tape is more available, either.
and concentrate on the job. With Ampex Grand Master 456 you have the confidence
That’s because we test every reel of 2” Grand Master  of knowing we stock our tape inventory in the field.
456 Professional Studio Mastering Tape end-to-end and  Close to you. So we’re there when you need us.
edge-to-edge, to make certain you Jet virtually no tape- Confidence means having the right product at the
induced level variations from one reel to the next. The right time. That’s why more studios choose Ampex

strip chart in every box of 2” 456 proves it. AM pE x tape over any other studio mastenng tape.

Ampex Corporation « One of The Signal Companies Z

Ampex Corporation, Magnetic Tape Division, 401 Broadway, Redwood City, CA 94063, (415) 367-3809
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NEW YORK

African recording artist Tabu Ley Roche-
reau is producing his own album for Shana-
chie at Quadrasonic . . . At Celestial Sound,
Soozie & the Boys are laying tracks with pro-
ducer Jon Gordon and engineer Steve Ad-
dabbo .. The Red Rockers are recording

their second album at the Record Plant with
producer Rick Chertoff and engineer Bill
Whitman . .. Gail Boggs is at Secret Sound
working on a single to accompany her latest
video, which Matt Dillon is directing. Jeff
Kent and Ellie Greenwich are producing the
disk, with Bob Clifford and Warren Bruleigh
at the board.

Studio Track

NASHVILLE

Loretta Lynn and her band are laying au-
dio tracks for a new film at Woodland Sound
with David Thornhill producing, Tim Farmer
and Ken Criblez engineering . . . A number of
projects were just wrapped ai Emporium
Sound. including Pat Boone’s “What | Be-

lieve™ atbum for Lamb & Lion Records. Greg
Nelson produced with engineer Billy Sherrill.
The studio’s owner, Roy Clark, recorded sev-
eral Hunts Catsup radio spots for DIR Rroad-
casting, with studio president Jim Williamson
at the console . . John Neil is producing a
number of tracks for Megin Graff al Sheffield
with engineer Bill Mueller, who was also at

the board for Tim Wright's just-finished Gos-
pearl album, “Live In Brooklyn.” ... The
Marty Robbins Studio has been taken over
by Phil Baugh, who has renamed it Hot Licks
Studio. A well-known session musician,
Baugh has remodeled the facility, which saw a
parade of country superstars working on The
Nashville Network's “New Country” show.
They included the Kendalls, Tony Joe
White, Michael Martin Murphey and Moe
Bandy, to name a few.

LOS ANGELES

Arthur Blythe is working on a Columbia al-
bum at Mad Hatter with producer Todd
Cochran, engineer Bernie Kirsh and assis-
tant Gary Wagner . . . The following projects
are underway al Sound City: Gregg Rolie is
working on a solo album for Columbia with pro-
ducer/engineer Kevin Beamish and Bruce
Barris. PolyGram's new group Animotion is
tracking with producer John Ryan, engineer
Chris Minto and assistant Bob Kowalski.
CBS act Channel is in with producers Larry
Ham and Tony Berg and engineers Paul
Grupp and Ray Leonard. Andrae Crouch is
mixing down a gospet project with Bill Max-
well producing. Dennis Degher is at the desk
with help from Tori Swenson. The Warriors
are recording a Virgin project with producer/
engineer Doug Rider. Leonard is doing drum
overdubs. And finally, Bonnie Pointer is over-
dubbing with producer Jeff Bowen and engi-
neers Gary Lubow and Rick Polakow.

Capitol Studios is enjoying the company
of stars these days, with projects for four major
labels underway. RCA's Juice Newton is
tracking with producer Richard Landis, engi-
neer Joe Chicarelli and assistant David Cole.
Kenny Loggins is mastering a new Columbia
single with producer David Foster, while his
buddy Jim Messina is doing the same with a
Warner Bros. 45. And Little Steven (alias
Miami Steve Van Zandt) is producing his
own singte for EMI America. Wally Traugott
is at the board for these three projects . . .
A&W's Brothers Johnson are at Sunset
Sound producing an ailbum with engineer
Jack Puig. Stuart Furusho and Bill Jack-
son are assisting. EMI America’s Chequered
Past is working on guitar overdubs with Mi-
chael J. Jackson producing, Carmine Ru-
bino at the console and Bill Jackson assist-
ing. Warner Bros. artist Prince is there
working on the soundtrack for his film ““Purple
Rain.” The artist is producing it, with Peggy
McCreary at the board. Julio Iglesias is do-
ing vocal overdubs for CBS, with Terry Chris-
tian engineering and Ramon Arcusa produc-
ing ... The Untouchables are recording a
abel debut for newly formed Twist Records at
El Dorado. Pat Foley and Chris Silagy are
producing. The label was formed by Dave Lu-
mia1 and Philip Cramer, publishers of Twist
magazine . . . Endless Music president Rusty
Garner s mixing (2-inches for Private | acts
Matthew Wilder and the Dells at Cherokee.
They are new versions of “The Kid's Ameri-
can” and "One Step Closer,” respectively.
And Jef Scott is tracking there with Men At
Work's producer Peter Mclan and engineer
Paul Ray ... Sam Cooke's daughter Sa-
mona Cooke Is recording at Skip Saylor for
Ferrari Productions. Billy Osborne and Zane
Giles are mixing the tracks, with Jon Gass en-
gineering. The facility's namesake is engineer-
ing an EP for In The Cage, while Bill James

(Continued on opposite page)

A SINGER’'S DREAM!

bad
REMOVES. VOCALS FROM RECORDS!

The THOMPSON VOCAL ELIMINATOR
can remove most- or virtually all of a lead
vocal from a standard stereo record and leave
most of the background untouched! Record
with your voice or perform live with the back-

s. Used in Professional Performance
yet connects easily to a home component
stereo system. -

Not an equalizer! We:can pyove it works
over the phone. Write or call for a free
brochure and demo record on the Vocal Elimi-
nator and our full line of audio-products.
write to: LT Sound, Dept. B, PO Box 338

Stone Mduntain,:GA 30086
iIn Georgia Call (404)493-1258
TOLL FREE: 1-800-241-3005 —Ext. 22
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Taking Reservations.
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We invite

10 experience the fuiure of audio

excellence: Our new cusiome-cralied 68-

channel digilal logic conurolled console. Neve/NECAMe
automation. bhesigned and built by Sunset Indusiries.
Today at Sunset Sound.

RSV’ 469-1186 10 Craig Hibler, siudio manager.

you

SunsetSound

Sunsct Sound ¢ 6650 Sunset Blvd., Hollywood. CA 90028

- =
Come home
from the studio.

Come home to a Manhattan hotel that is really like your
own apartment on Central Park. Around the corner from
Lincoln Center and minutes to the things that are impor-
tant to you in New York City. And, while we recently have
lavished millions on our guestrooms and suites, we
pride ourselves most on our traditions: personal ser-
vice; prompt and courteous attention; gracious hospi-
tality: and good value. The Mayflower Hotel, 61st St. &
Central Park West, New York 10023 See your travel
agent or call toil-free 800-223-4164 or 212-265-0060

The Maytlower Hotel

right on Central Park

‘(.v f, No p

Flat Shield
o //, I/ %\\
No. 201 s
Cassette Spring Pad 4 No. 470M
Cassette

, ‘ \ _ Full Shield
\ / £ @
-/ No. 508 No. 208

No. 510 . 8 Track 8 Track Cartridge
Flat-Foam Shield  Foam Pad  Spring Pad

Special designs on request
Calt or Write

OVERLAND PRODUCTS CO.
P.0. Box 567 - Fremont, NE 68025
402/721-7270 - TELEX 484522
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Dyna-Mix Sets Up U.S. Distribution Company

NEW YORK-—Dyna-Mix, a
U.K.-based manufacturer of audio
consoles, has severed its U.S. distri-
bution relationship with Amek Con-
soles and is establishing its own dis-
tribution company, Audio Tech, in
Hawthorne, N.J.

The new distribution company is a
joint effort between Dyna-Mix U.K.
and Musik Productiv, a German re-
tailer and distributor of pro audio
products. Other manufacturers’ lines
will be carried through Audio Tech,
in the areas of cases, case fixtures and
fittings, and cables and connectors.
Audio-Tech will also market a line of
signal processors under its own logo.

Overseeing the initial phases of es-

tablishing the new company is Dyna-
Mix U.K.’s sales and marketing man-
ager, Bob Styles, who is working with
Wayne Morris, Audio Tech’s U.S.
sales manager. Morris departed his
position as marketing manager of
DeltaLab last month.

“The Dyna-Mix consoles have
been available in the U.S. through
Amek on only a limited basis,” says
Styles, “however, most of those con-
soles were extremely high-end and
very expensive. The new line of mix-
ers carried by Audio Tech will retail
under $10,000 while providing fea-
tures found on products costing four
times as much.”

Styles anticipates 1984 sales of $3

® Continued from opposite page

and Will Matthews share production duties
and Tom McCauley assists. Producer Jim
McClarty is mixing an EP for singer/songwrit-
er Frida Ross. Gass is ai the board, with
McCauley assisting. Gass remains at the
board for Oskar Scotti's 0.G.0. Records £P,
produced by Ben Brooks. Also there, Autho-
rized Personnel is recording a single for Un-
authorized Records, with Gass and McCautey
in their aforementioned slots . . . Warner Bros.
crooner Rickie Lee Jones is wrapping up a
project at Evergreen with producer James
Newton Howard. And newly signed CBS act
the Bangles are working with producer David
Kahne. The Maykerz are cutting tracks there
with engineer Jim Behrendt, as are Jim Kre-
gan and Kevin Savigar of Rod Stewart's
band.

Deniece Williams is working on a Colum-
bia album at Complex Sound. She is produc-
ing haif of it with engineer Tom Perry and as-
sistant Sharon Rice. George Duke s
producing the other hatf with Tom Vicari at the
board and Muray Dvorkin assisting.

OTHER CITIES

Project Funk is recording a single for Paliu-
laa Records at Precision Audio in Dallas. The
first cut from their forthcoming album, it's being
produced by Jospeh Cooper and Rudy Wil-
son ... Roxy Music, Iron Maiden and the

Young Veteran
Producer Elson

® Continued from page 28
But overall, I'm not that keen on dig-
ital. You need volume in rock‘n’roll.
When we did ‘Escape,” we did both a
digital and an analog mix. We
couldn’t even listen to the digital.”
Is he happier on the road or in the
control room? Elson doesn’t hesitate:
“Live keeps you fresh. Going out
with the band a few times a year
keeps you from becoming a hermit.
Of course, I really enjoy working
with bands in the studio as well.
They’re two different sorts of experi-
ences, but they can easily comple-
ment each other.”

~ StudioTrack

Velds are working on separate projects at s-
land Records’ Compass Point studios in
Nassau.

All material for the Studio Track
column should be sent to Kim Free-

man in Billboard's New York office.

million, aided by a vigorous sales
promotion and marketing campaign
due to commence with the Anaheim
Audio Engineering Society con-
vention.

“We'll be advertising regularly in
all the major pro audio and musical
instrument books, and getting further
visibility by showing at the appropri-
ate trade exhibitions,” he says. Audio
Tech also plans to produce merchan-
dising items for the new line of con-
soles, such as pins and jackets.

“We’ve had enormous worldwide
success with our consoles in Japan,
Europe, Australia and South Afn-
ca,” comments Styles. ““Now, we're
looking to establish an equally strong
base in the U.S.”

To that end, Audio Tech has lined
up a starting roster of 50 dealers.
Styles expects that figure to rise to
about 300 by the end of the year.
How dealer reps will be selected,
however, is a decision yet to be made,
according to Styles. At present, Au-
dio Tech will most likely opt for in-
house reps.

STEVEN DUPLER

AUDIO CASSETTE
MANUFACTURING FACILITY

FOR SALE

Complete Automatic
Assembly Machine
Along With All
Component Molds

Contact:
Clif Tant
C.T. Distributing Co.
341 Hill Ave.
Nashville, TN 37210
(615) 255-8424

www americanradiohistorvy com

business.

a price sheet and sample.

minimum lots of 10,000.

Lenco Company

(402) 786-7488

Deliy <
¥ Y
A
Y E”t
902
¥ 86-7. 4gg L.
! C QUa[,'
OnStrUCh P
Comp,..
Pef;,
P”,CthIVe

WESOLVE
THE CASSETTE
BOX PULLLE...

The same qualities that make us a leader in
audio cassette production also establish Lenco as
the foremost producer of soft poly boxes.

Immediate Delivery. Four strategically located
distribution points: Nebraska, Dallas,
Philadelphia* and Los Angeles®..
order gets the fastest turnaround time in the

means your

Quality Construction. We manufacture soft poly
boxes that set industry standards. Features
include a unique composition for high visua
clarity, secure double closure, lifetime molded
hinge and double hub locks.

Competitive Price. Because we're able to
produce in tremendous quantity, we offer our soft
poly boxes at very affordable prices. So if youre
puzzling over how to get the most for your
money, the solution is clear. Call Lenco today for

*Qrders from Los Angeles and Philadelphia are now available in

LENCO

P.O. Box 160 / Waverly, NE 68462

31

aQyvoging v861 '12 1lddvY


www.americanradiohistory.com

209 pevaR=TNImd VIANT 40 SWd3L

GSI6-1 eIsuy ‘qqeNIy ‘(sauor yany)

swiom apRI—-(A74 SQAY¥IG) WYIYIS V OL YIdSIHM
L£169-L ©3|F uelug "M ‘sauop Y ‘(uty wadny)

Sauof Ew?o:|w>°|_ W_ .F(I; ICTUERE )

8EEV0-ve Ad] ‘aijeay ‘g ‘(I1oN seydoysiy))

suanais uneus—1 19 JTLLIT W LSNC AYD | QREEREES
891691 1R[] ‘aun '3 ‘(aureq uosie] 3 Aqgog)

uopo) asor—NNYAYYW SIN0T AWWIT £ |/8

9G/ET YIY ‘YdeH ) ‘(Aesen |ep)

uoped Aloa—NMOLINMOQ ¢ |68

(y2u)oopz-1 dauapadx3 ejo) ‘syi3 1 ‘(s °r)

sajdoad 3 ydnoiuer—J N[ L YNOA ILSYM LNOQ ¢ |26
1028 EdLaWY-IW3 ‘YIHAA "L ‘wosaiyiely 9 ‘(uosagiely Sa19) weg PE1—3SYOH FLIHM 6 |0S
HoEd SIS dYY LSYA ¥ NI TIA3Q c |€8 86968-L nuefy ‘sisauay ‘(weydped y3ny ‘siseuay)

192 WY “Jouue),0 9 (sl Aaupoy) ssued—NI|ITY Y931 l |6¥
leads ge—ONOTIF NOA JUIHM NIvVE (21 |¥9| 84

Sl ANIJINUVL b

@

86EV0-¢ Paje1dossy mmuﬂr f .am_uoﬂ ‘N éss_& unr)
PES—AYMYNNY "NNY £ 199

9£968-L

anueny [0j033id 'S “jojary "y “1zzedig 9 ‘(ueueyIng Aqqoy ‘aum yer)

uedwesg eme1—1OY I NOD 413 ¢ €9

(umoroW)49£2£1 Apiog ‘adseqgaq '3 ‘(adiegaq Aqqog ‘adsegag esp(3)
s8kegd0—AYM TV193dS ¥ NI IW 3A0T |9 |2S

(wesBhod) L-0v818
Anasap ‘agiey “H ‘duBi ") “19yuayds ‘Y ‘(syang 183910)

suodioos—INYJIYYNH ¥ INIT NOA ¥)0H |G |1S

GpeG oyide) ‘veing ueing ‘(ueang ueang ‘oI ue| ‘upes Xaly)

ueing veing—¥ 3743y JHL

('soig
19UIBM)9pEGZ-L BNS '313GUapINY [ ‘|YEIS "L (SHEMQ uansS “yoeg pleT)

(21d3)02140-£€ Weil0g ‘piezeH ¥ ‘(HOUAY) XOHy)
@ e rvf-NAd JAVH OL INYM LSNT STHID (6L | L] ZL

9618 eIuBWY-{WT Aajim] "Q ‘(3K uyof “jIeyS YeoN ‘yNwS YIBW)
Ry wima-s 1419 (0L |21 (9 1)

(ad3/ s0ug
1H0IS)pLEV0-Y IIOH (N, 90y diA0jUEA “y ‘UOSYIB[ "W ‘(JaBuliag Yo1d)

amoyueA |v piem—| | 13 L |ck| St

$8E6Z-L S0ig BUep
‘Yyloy T'Q ‘Auoyuy ‘W ‘u3fen Ue 'y ‘uajeq uep '3 ‘(uewaidwa) pa))

wied vA—gWAf |Gl 0L

L1Z10-8¢ B1quinjo) ‘piaeq ‘Y ‘puowiwiey “y ‘(Kuad preydy)

UOS3N M PUY SEIS3)3|

oin-340438 GIA0T IAI STHID FHL TV OL | 8 |61
FILET WO

‘waly S ‘sajeq r ‘lleH @ ‘(ureyunowaed|) qog ‘saje uyor ‘|leH |leq)
sa120 udor 3 iIe 1Lea—NO|LYINAI LINAY [0} | 6

YbL69-L BAMB|T H2SEIQ "y ‘(SIe) Byl ‘9BuET ,HNW,, UYo[ 13qoy)

<
-

(0d3)gLep0-b Josadwiay ‘soguewoy (A3|j0§ 19194d)

* 0@ 00 RE 6

60€S [onde) ‘veing ueing ‘(ueinq ueng ‘93T ue| ‘unipes xajy) ‘ sonuewoy ay1—NOITTIN ¥ NI 3INO 6 |/E sied ai—YNIHL 1H9IW NOA /. |Gl
ueing veina—AYANOW NO NOOW MIN |GI |89 Z4 . _ . 1od)
opde) ‘uosyaer ‘IBYdNN ‘usaly ‘(ysiem 3319 ‘asem ukpey) I 218nd I3PIIM "W “(HON[T 111G ‘HOIEPNY) YOIy ‘enaung Jajad) uewin »wwmmpﬁh%mmshszm_m__oWuﬂM 6 | VI
I T e i 13001 AVLS S.AT1 ¥4 |29 | 92 soun wounen—NYININY S.QIN JHL (01 €€ | 2Z¥ _
(09)y)S8L66-L UONINO) ‘UP[EM "W'N ‘SSBID "d ‘(UBp|EM [9BYIIN EpEIEN) 29625 GIN)/YIW ‘Msiolez ‘Y ‘Auiais - ‘(adejitH 3nayS) mu_E_zaz.“_Imﬂ_n_m«mﬁ “n_u_ﬁw_w .moh,.__w._m.ﬁwhgmw.ﬁw__w.wﬂ gLl 2
fi29 Auuyor puy mesime Leis—NO|LYNIGNOD 1I3443d ARV V) A EE-ONITIVA W 3N HILYD S |G e .
; - . o W ] ‘prayuuds 'y ‘( 118 ‘play3unds Yary)
T W B B e e R T o o I et T I
0097 WY ‘puowerq "N ‘(auodjeq ,0iqed,, Aey ‘Ov AN) (wes9Kjod)/-60E8TS (VIW)ZOLT umojop ‘l1amyd0y ‘(lIamy20y ‘uajoN Auoyjuy Stung)
ov an— U finasayy “yesey ‘9 ‘inof uog [ (1no13uog Kuoj ‘uumnd) asuet) . iRmRoY—3IN ONIHILYM S.AQ09IN0S cLl €
ANIM 034 ‘038 [€L |09 €2 gy |6 |zv @0

(¥oU)OELET 18uld ‘319qUap|on "W ‘ysjiem ‘g ‘(Au1ad preydly)
SIEV0-8E BIQUIN|OY ‘897 [ ‘(weyje auneT) sieysis sawiod—g | |YINOLNY cL| G

dunox ned—AY 1S ANV WJvVd INQD |2} (€2 | 8E )
88€v0-vE 21d3/wdnp Bies) ‘Aey ‘ssoW ‘pmoq,Q ‘(3uina] anals)

(so1g iy mun—-gNITg IW SSIN |8 | 9

1BUIBM)YSEEZ-L BNS ‘seanT "y ‘(zayuag ,ueagh|jer,, uyor ‘sean aidday)

ewwopEA—IN|TH3IAY0E | L [OF

(21d3)zev0-£€ Weruod ‘uewky -y “adneq *J ‘(Jopay) Rary) .
sadne ipuf—3 N1 Y314V FWIL ¢ |ES

L1€6 tonde) ‘ojke] Y ‘(3oew ‘uaand)
wend—-y9-y9 0IQvd |0} (81

0/EH0-8E RIQUIN(OY (PIOJYdId "0 ‘UBWILINS (uewua)s unf)
. SESCECHUEREIE MICANANCSRE SN [ Sid) ik awwog—QYIH ¥ 404 LNO ONIGIOH |6 |vE
wunod 26s u1-SOOW INIONVHI ¥IAI AW | € |18 Jiehzemseiq e

10016 ‘1s!Q eydjy/eday ‘Jape) g ‘Aased "M'H ‘(your4 ‘Y ‘Aased ‘M'H ‘yioy 1'Q ‘Auoyyuy "y ‘ualel uep y ‘uajeH vep 3 ‘(uewsjdwia) paj)

8/£40-8€ elquwnjoy Lmowty "q ‘(anowiy piaeq ‘uizy qog)

mowyy pred— Y1 INTG | € 62

9/£2S YIW ‘weydunjang [ ‘vosuaydys ‘A ‘(Sipue pieydy)
wswaytals ver—Hy 130 AYQ NYIQOW  EEEEEED

(‘'s01g 13UIBM)ITEGZ-( 1SIMD ‘Uuel g ‘(sauor Aouind)
wes3u} sswer—AyM ASY3 ON S.I¥3IHL £ |8

$9eb0-pe 21d3 ‘vopadwa) “y ‘(sauop Kauind)
vosyoer PYN—YJTNIYHL |1} [Z¥

(093y)50866-L puels| :3{004,0 ‘uosuyof ‘|9 ‘(LIOH JoA3iL)
poomAliol 01 $309 ayuei—YyTIY £ 12/

¥916-1 eisuy ‘hemaat ° ‘auung -y ‘Aejieg "L ‘(Aajieg woy ‘urypes xo|y)

suim) vosdwoyi—pMON JW AT10H L 8

ZZL1 UMOJOW ‘ayany 7 (joeydIILIED Auoyjuy Sawef ‘ajyaiy [auorT)

ao puen—0113H 6|V

0TEV0-8E
eiquinjoy ‘plojydyld “g ‘swdo -y ‘(opegaq #a7 ‘smddo Auuay)

@ 51 Awen-390071004 (€L | |

BISEACISES

00£68-L dnuepy suiljo) “d (uipie juy)
09 d—(MON IW LY X001

“l- 000 -60-90 8

BEEEROL

L uafeq Uep—
DN LAY 8L ev | 99 LYM 11 e vy ¥ I¥YL) SAA0 T1¥ 1SNIVDY
(13e7 Bunnguisiq) saquin 3 (3ge] ‘Bum (990posd) | oF = | =2 (12q2) Buunquisiq) J9quiny 9 19qe] i (190npod) | o% [ =c | = (joe 8unnquisig) J3quin  [3qeT 134 (J8npo1d)
BY—31LIL  [35|=5 | =7 . BIWY—31LIL [52|75] =2 ISIUY—31111

‘(3j3ueuy Aq pajeaipul |eas) syun 000‘000'7 JO SI|es 10j |eas BILBWY JO “usSy Agsnpuj Juipiodsy W
‘(1op Aq pajedpul jeas) SHUN pQ‘000'T 4O S3fes 104 [B3S BILIBWY JO ‘USSY Aysnpu| Buipioday @ “(SJeno 3wld) Yoam siy) sujed sajes pue Aejdie )sayeaid ay) Buyessuowep spanposd asoy 0} papieme aJe $)3|ng O

*1aysyqnd ayy jo
uoissiuad uajium Joud 3y} JINoym asimiaylo 1o buj
-pi023: ‘BuiAdodojoyd ‘|eaiueysaw *21u01}03§3 ‘suea
Aue Aq 10 uuoj Aue u) papuisues) 10 WIIsAs [eAdu)
-34 B U pa10)s ‘pasnpoisdas aq Aew uoneaqignd sy jo
yed oN "au) ‘suojied|iqnd pieoqitg ‘£86 L buAdo)

¥861 ‘L Z TIHdV DNIANI X3I3M HOH

www americanradiohistorv.com


www.americanradiohistory.com

BILLBOARD CLASSIFIED ADUEII'I'ISIHG SECTION

.check the type of ad you want...

(] Reguiar classified (ads without borders): $2.00 per word, per
insertion. Minimum ad order, $40.00.

[T] Display classified (all ads with borders): $68.00 per column per
inch, per insertion; 4 insertions $62.00 per; 12 insertions $58.00
per; 26 insertions $55.00 per; 52 insertions $45.00 per. Price
discounts are based on insertions in consecutive issues.

To order an ad..

Your Name

[ Reverse ad (display ads only): add charge of $6.50 per insertion.
[J Box Number c/o Billboard: add service charge of $6.00.

Check the heading you want...

[1 Help wanted [] Position Wanted [] For Sale [] Wanted to Buy

[J Used Equipment for Sale [] Golden Oldies [[] Comedy Material

[ Distributing Services [] Video Hardware []Computer Software

[J Business Opportunity [] Schools and Instruction [] Video Software

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036.

Company

Address

City.

State Zip

Telephone

Bank #

Please fill in the information below if you wish to
charge the cost of your classified advertising.

[ American Express [ Diners Club [] Visa [[] Master Charge
Credit card #

Expiration date

Your signature

Need to get your ad in fast? Call Jeff Serrette...
In NY State phone 212/764-7388...Outside N.Y.

State phone toll free 8()()/223-7524.

REAL ESTATE

EAMS Record Exports KG

Graflinger Str. 226 - Postfach 1525
D-8360 D'dorf/West-Germany
Phone: (0991) 22071 - Telex 69780

Wea are specialized in exporting all
gérman lebels, independent and major
companias (45,127, LP's and Compact)

Retail orders handeled preferred!
Weekly new relsase informations!

Call us or write for detailed stock-lists
and shipping informations. We want to
service all your european import needs.

DISTRIBUTING SERVICES

RECORDING TAPE & ACCESSORIES
24-HOUR FREIGHT PAID SERVICE

Best Selection—Best Service—Best Fill

MAXELL - TDK - DISCWASHER - SONY
- MEMORE X - FUJI - ASTROCADE - SHURE
- AMARAY - SCOTCH - SAvOY - RECOTON
- EVEREADY - AUDIO TECHNICA - DYNA
SOUND - BASF - DURACELL - SOUND
GUARD - TRACS - ALLSOP - many many
more! SEND FOR FREE CATALOG
A.l. ROSENTHAL ASSOCIATES
Dept A 1035 Lows Dr Warminster PA 18974 1215} 34) 8900

DEALERS DMLY
TOLL FREE ORDERING (800) 523-2472

Y ———

CINCINNATI
BILLBOARD BLDG.

64,000 sq. ft. for sale or lease. Heavy power, off street park-
ing, 30,000 ft. of well planned & beautiful offices. On bus
stop. Below market rental or sale. Immediately available
Ideal for distributors, volume mail users, publishers, as-
sembly, prlnters etc. For details call:

Ferd Clemen
513-721-4200

SUGARBROOK FARM
Douglas, Georgia

This unique offering, encompassing 2,000
acres of high-yielding farmland includes a
dramatic Victorian-style main residence
and a full complement of exceptional
farm improvements, most notably a mod-
ern, productive hog operation The 5-bed-
room residence boasts spacious living ar-
eas, a gourmet kitchen, a greenhouse and
a computerized indoor swimming pool
with 8-jet whirlpool, which overlooks the

8-acre stocked lake.
Brochure #BB27-16

SOTHEBY'S
INTERNATIONAL REALTY
3207 Paces Ferry Place, N.W.
Atlanta, GA 30305.
Telephone: 404/266-3434.
Exclusive local representative broker:
RICHARD TIFT
COMPANY
5]ohn Sherman

70

N, Slappey Road
Albany, GA 31702
Tel.: 012/432.2304.

INVENTIONS WANTED

INVENTIONS, IDEAS, NEW products wanted
for presentation to industry and exhibition at
national technology exposition. Call: 1-800-352-
0458, Ext.X831.

DANCE NEWSLETTERS

THE WORLD'S BEST dance music on LPs, 45s
and tapes. Free price list. Telemark Dance Rec-
ords, Box 55, McLean, VA 22101.

$2,500,000

OUTSTANDING
$1,050.000 HOME
IN LOS ANGELES
NEAR GREEK THEATRE
4 bedrooms, 4 baths, 2 guest houses. Acre.
Pool. Indoor spa. 'ub w)i\ar. Make an otfer.
Reguest free description.
SAUL HALPER
P.O. BOX 37156B
Cincinnati, OH 45222
(513) 531.7605 or 891-2300

USED EQUIPMENT
FOR SALE

1" Trayco Duplicator

with five slaves—8 track can be converted
to cassette. 120 IPS's or 240 IPS's—
$15,000.00. One Otari model 2700 cassette
loader $3.000.00—1 Ampex 440 Master
maker 1"—$6,500.00. Call or write to:

(803) 427-6345
Mobile Tape Supply
Rt. #2, Box 440
Union, $.C. 29379
No Saturday calls

NEUMANN MASTERING
SYSTEM

Including tape machine, SX68 Head VG66 Ampli-
fier Rack, Level Sets HF Limiters, Elliptical Equal-
izer and Variable pitch and depth. Make Offer

Call: JIM

(513) 681-8402

BUTTONS

axaanns buttons, buttons, BUTTONS! @nnaan
Orde’ a $500r $100 Button Maslarsampler pak tosee afl the [
newest of our 66,000 designs We re Ihe world s largest
aist ot icensed ard novelly pins witn over 100 new g
aesigrs weeklyl Ve tawe full *eturns and even tawe returns ®
ol ather buttoncompanies stuff you got Stuek with ityou e :
paving more *nan A0¢ per buttor you re gething ripped oftll =
K37 'hat car ' swing 8 98 for an nean atford a buck tar a :
nut'nn Ask gy 47alog NOWH!
+ Bulton Master.F O Box 129 Bridgepor! PA 19405
1-{800] 523-1197-(national) 1f you don' have a pnone
1-(215) 277-1966-(PA) qrecnr, 181 0g 0f BUSINRSS

=] card—Jontwasleyol me
LA e AR s R i AR R0 ERRERRRRREE]

45 RPM RECORDS
THEH.IE&NDS IN STI}CK
Musie ol the ! Bi's 5

FIEC ORDS UNLIM ITE D

7988 Belair Ad.. Baltimare, Md 21238
(301) BE2-T2E2

45 RPM WHOLESALE
US A stores and dealers We have hundreds of hard to
get singles by such artists as Dave Clark 5, Beatles
(with Pic covers), Connie Stevens. Ray Charles (ABC),
Fhirtations. Everly Bros (WB). Mary Hopkin. Elvis (color
plastic) efc low wholesale pnces Write for free whole-
sale hsting Our 15th year

CONTINENTAL RECORDS LTD.
P.O. BOX 2103

.0. BOX 2
BRAMALEA, ONTARIO, L6T 3S3
416-792-2048

DISCOUNT OLDIES
BY PHONE
MAIL-ORDERS ALSO ACCEPTED

215 649 7565

SAME DAY SERVICE
SPECIAL DISCOUNTSTO RADIO STATIONS
SEND FOR CATALOG—OVER 10 000 OtDIES

DISCOUNT OLDIES
BOX 77-B NARBERTH PA 19027

MUSICIANS, PICKERS. SINGERS — Do you
need work? We've got it now' Call Musicians
Listing Service, (615) 366 4114. Bands, call for
members free.

WHEN REPLYING
TO ADVERTISERS

PLEASE
MENTION

BILLBOARD MAGAZINE

SAM ASH STORES

MAIL ORDER SERVICE
Deal with the professionals. N.Y.C.'s larg-

est inventory and best prices on musical
instruments, sound and recording gear.
1-800-645-3518
N.Y. State 1-800-632-2322

56 INPUT NEOTEK 1IIC

Unique opportunity to own world's fargest
Neotek rare rosewood cabinet Parametric
E.Q. 6 cue & aux busses B Etx returns. 8 ste-
reo sub-masters. On board patch bay. Base,
& 2-power supplies. Please call for details.

(313) 434-2141

) QASSE_.TTES

J § J DISTRIBUTORS

6620 W. Beimont. Chicago, IL 50634
[312) 7B6-4444

DROP EVERYTHING
AND SEND FOR YOUR
FREE CATALOG NOW!

Imports, Gospel, Soul, Rock, Country & West-
ern, LPs, Cassettes, Oldies 45'S
CUTOUTS, IMPORTS AND MORE!
MARNEL DISTRIBUTING CO.
P.O.Box 953
Piscataway, N.J. 08834
Tel: (201) 560-9213

RECORDING STUDIO
FOR SALE
WITH LIVING LOFT

In Manhattan co-op, live-work in beatuifully
designed and built private/pro studio with ad-
jacent living loft, total 2,630 sq. ft. /deal for mu-
sician or producer. $440,000 w.o. equipment.
Monthly maintenance $500.

(212) 691-0054

NEVE CONSOLES

Several now available
pre-owned stock and
custom models.

Tom Semmes Associates
(615) 292-8130
Telex 786569

RECORDING TRUCK
Complete with Ampex 1200 Neotek console,
JBL 4333's. mikes, outboard gear effects. etc.
Ready to roll, turn key operation. All or part-
best offer. For info or equipment list, call:

(206) 522-8168

OVER 150 T.V.
TITLES

Are amor%g the more than 3,000 budget
Album, 8-Track and Cassette titles in stock.
Call or write for our free giant catalog.
RECORD—WIDE DISTRIBUTORS, INC.
1755 Chase D
F‘Mon (St. Louis) MO 63026
(314) 343-7100

Budget Cassettes
Rock - Pop - Country - R& B
Classical - Jazz - Children
Call or write for catalog:
Golden Circle Inc.

45 Jefterson Street Stamford, CT 06902
203-325-2436

BUDGET CASSETTES & NOVELTY GINGLESI

|ﬂ1 R| 420981 r-"l-]ln-u 1

RECORD STORE

n
THE ROCKIES

Successful 10-year venture, serv
ing as Denver's major Jazz and
Rhythm & Blues outlet. Current
and future expansion in compact
discs and video cassettes assure
positive growth. Send inquiries to

Al Scheer
c/o P.O. Box 283
Conifer, CO 80433

HAMMOND ORGAN

B-3 MODEL—LESLIE SPEAKER
MINT CONDITION—$3,000.

(212)787-6159

MASTERING
FACILITY

Naumann ZT-32 lathe. Neve mastering
console. Cutterhead driver amplifier.
Studer A-80 units. Tannoy monitors
with Quad. Dolby N R units. Farchild
670 limiter. EMT 156 PDM limiter-comi-
pressor-expender. Scully 8 track 1" R &
P unit with Sync/Master remote.

Price to be discussed.
(514) 384-6667

www.americanradiohistorv.com

DISTRIBUTOR
WHOLESALE ONLY
We are specialists on: 12" records,
blank audio, blank video, video
games, movies accessories . . .
Weekly sales sheets.

STRATFORD DIST. INC.

86 Denton Ave.
Garden City Park, NY 11040
212-343-6920, 516-877-1430
800-645-6558, Telex 6852201

BLUES JAZZ ROCK & ROLL
Domestic and imported surplus and deleted
LP's Wrnite or call for WHOLESALE
CATALDG.

BIG TIME
150 MAIN ST
NORTH HAMPTON. MA 01060
413-584-1580
413-527-8305

AUDIO CASSETTE MOLDS
One set of cassette injection
molds family type. Two 8 cavity top
and base. One hub and one roller
mold. All in new condition. Price
attractive.

INTERNATIONAL AUDIO

(714) 556-1787

ITALIAN, FRENCH. IMPORTS, 12", LP's,
tapes. compact disc. Largest and nev\est selec-
tion. Ask for free catalog. Revival Enterprises.
(305) 325 9272, 1852 N.W. 20th St., Miami, FL
33142.

USED 45's FROM juke boxes — 5¢ each, mixed,
pop. soul and country. Min. quantity 5.000.
F.O.B. Pittsburgh. PA. C.0.D. Reply: (412) 391
8182, Ext. 42.

YAMAHA (S50 POLYPHONIC touch sensi-
tive synthesizer. Excellent condition $600.00
OBO. AUREUS (305) 233 7017.

WHILE OTHER PEOPLE are raising their
prices, we are slashing ours. Major label LP’s as
low as 50¢. Your choice of the most extensive
listings available. Send $5.00 for catalogs. Scor-
pio Music, Box 391-BC, Bensalem. PA 19020,
USA.

FREE DIAMONDS

on a toothpick.

Houston, Texas

Minimum order of 100

FREE DIAMONDS FREE DIAMONDS

GREATEST PROMO ITEM EVER!!

Give a genuine point .50 point diamond set in a tiffany style setting mounted

“I tied in with a local radio station and drew more than 1200 customers on a
Tuesday night giving away a free diamond to the first 1001 customers. This
night broke all records for a Tuesday night.”

Ronnie Branham of FACES

100-500 . . .
each Send cashiers check or money order to: R. Branham, 2130 Paso Rello,
Houston TX 77077 (allow 3-4 weeks for delivery)

FREE DIAMONDS

5134 Richmond Ave.
Houston, TX 77056

$1.75 each 500-1000. .. $1.50

(713) 871-8785

(Continued bn page 35)
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HELP WANTED

® Continued from page 33

AUDIO TECHNOLOGY
INSTRUCTORS

Full or Part Time

Immediate opportunities for Audio In-
structors with heavy multi-track indus-
try experience. Selected candidates
will have skills in recording, operational
technigues and video sweetening.
Please send resume to: Mr. Harry
Hirsch, Dean of Education

CENTER FOR

THE MEDIA ARTS
226 W. 26 St. New York, NY 10001

IMPORT/EXPORT COMPANY
EXPANDING. Los Angeles based record distributor
has several positians open.

). Telephone sales—must be oggressive, have
knowledge of all music. Previous experience pre-
ferred, but not required.

2. 12" Dance buyer/sales—must have complete

knowledge of 12" dance market, domestic and 1-45 . cass 65 B8trk 89 Call Toil Free 800-221-6578
import. 46-60 . . cass 74 Btrk 97 N.Y. RES. (212) 435-7322
3. Export manager—need working knowledge of in- 61-80 L cass 80 B8trk 106

dependent labels. Must be aggressive. Send resume SALESPERSONS/REPS 81-30 9Q 8tk 115

to:
Box 7453

BILLBOARD MAGALZINE
1515 Broadway
New York, NY 10036

DIRECTOR OF
COMMUNICATIONS
AND MEMBERSHIP SERVICES

NARM/USDA

Strong writing skills: News-
letters, Brochures, Press re-

THE WIZ WANTS
MANAGERS AND
ASSISTANT MANAGERS

king for th
oursell and

and
able. For immed

Larry Paul

THE WIZ
2555 Shell Rd.

Brooklyn, NY 11223
(212) 627-3400

WANTED

To handle Cut-Out records
blank tapes, pre-recorded rec
ords and tapes. buttons and
accessores Call:

(212) 675-0800 or
(800) 221-7938 (outside
N.Y.S)

TAPE KING
220 west 19th St.
New York, NY 10011
Mr. David or Mr. Ed

STUDIO QUALITY
BLANK CASSETTES—39¢

duplicated—49e, printed white cardboard(]

album mailers—19¢, 45 mailers—15¢,
rinted, pressure sensitive radio station la-
els—7¢.

Call Nashuille recording:
(615) 824 8658.

CASSETTE DUPLICATION

In real ime or at high speed in Stereo/Mono.
Custom toaded BASF and Maxell tape avail-

BENNETT CORP.
(805) 255-3170

WHY PAY MORE ?

cassetrte aglrk blanks, im tape

CASSETTE & 8TRK OUPLICATORS. CUSTOM
OUPLICATION. SHRINK WRAP & LABEL ADD 45¢

TRACKMASTER inc
1310 South Dixie Hwy. West

Pompano Beach Fla.33CG860

Tel: (305) 943-2334 |

BULK BLANK LOADED audio cassettes direct
from manufacturer. Highest quality. lowest
prices, custom lengths, fast service. American
Magnetics, P.O. Box 862, Harrisburg, PA 17108.
(717) 652 8000.

FOR

BO
AUDIO & VIDEQ
CASSETTE

CASSETTE TAPE

SECURITY DEVICES

DESIGNED FOR RETAIL OUTLETS
EASY TO USE IN EXPENSIVE
RE USE ABLE & DISPOSABLE

5 SELECTIVE MODELS

—FOR SAMPLES AND PRICES—
CONTACT

C& D SPECIAL PRODUCTS
300 SEQUOYA DRIVE
HOPKINSVILLE KY 42240

502/885-8088

wsideration able in normal, high and CHROME. Fast turn- Ry <
Equal opportunity employer m/f ' Hal around. BEST RATES in the U.S. or we will Savd Tsunami (517)
call or write refund 25% on any order. Independent Producer 339-1126

PROFESSIONAL

SERVICES

CHAUFFEUR-DRIVEN
CADILLACS IN SIXTEEN
EUROPEAN COUNTRIES—FREE
BROCHURE ON REQUEST.

PAR EXCELLENCE
LIMOUSINE CO.

6605 Hollywood Blvd.
HollywoggyCXOQOOQg(z 13)871-1817

e N
IR:\&( Tsusamr FROCUCTIONS
= &

The Ultimate Wave s

BLANK AUDIO & VIDEO
CASSETTE—8-TRACK
Direct from manufacturer—below wholesale—any
length cassettes-—4 ditferent qualities to choose from—
Ampex & Agta bulk and reel master tape from %* o
2" Cassette duplication avalable UHST-120's $6 00
Call for brochure
ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brooklyn, N.Y. 11216

BLANK CASSETTE TAPES
C-60 as low as 50¢
C-90 as low as 67¢
Master, music and duplication grades. Cassette
duplication, custom lengths C-1 through C-120.
Labels Norelco type boxes, storage racks and
more. Why spend more than you have to?
Call or write for catalog.
IMAGE MAGNETICS
91 Rt. 23 South, Riverdale, NJ 07457
{201) 835-1498

PROFESSIONAL BLANK TAPE

Custom Cut 8 Track and Cassettes 90 dit-
terent lengths :n one minute Increments
Prices start at 85

- 8-T & cass Duplicators - Low cost Shrink
Wrappers - Tape Players & Recorders - Re-

ROADIE CREW BUS available for rent. The
nicest sleeper on the road. 82 MCI for quotes
call Janco first. (201 696 7700.

INVESTORS WANTED

INVESTORS WANTED

FOR NEW PROJECT—SERIOUS
INQUIRIES ONLY. WRITE:

TKO RECORDS, Inc.
P.0.BOX 363
Ocean Grove, NJ 07756

INVESTOR
WANTED

Major custom label representing Europe’s
finest groups in North Amenca and Cano-
da. is seeking investors for growth and ex-
ponsion Current product now on the
charts.

213) 662-3121
leases. Member contact Ccordrng Supplies (
4 \ ALL TOLL FREE t (800) 237-2252
Meeting planning/implemen- . CONTROLLEZ/CPA LONG BOXES In Flonda cai coliecr 1(9,' 57 )
g Bt ast growing record company 12 Pilbier Prood Heights A § 1if, Beagtiful BAZZY ELECTRONICS CORP.
ta“of" Unlimited opportunity seeks aggressive CPA. 3 to 6 years gho I-:Ie-s:-m;:a E:f e Jf.f?m'q l;uﬂl’:'l ms (X0 O LI Cran (e X500
for rlght person. Submit re- accounting. tax, computer SHOW_ cardboard record backers aster Card & Visa ey _ COMEDY MATERIAL b
sume with writing samples ledge required. Previous industry VHS & BETA BOXES R
. experience preferred. Salary and ¥ Y
to benefits commensurate with expe- ..“n HI{IMT S TALENT FUN-MASTER ~
Submi Y Low Prices—Free Samples N
M. GRANBERG, EXEC. VP rence. submit resume to: PROFESSIONAL COMEDY MATERIAL |13
g ’ o CONTROLLER PAK-WIK CORPORATION NEAEE A SR ARS RS M (The Service of the Stars Since 1940) | -
1008-F ASTORIA BLVD. PO BOX 1188 128 Toll 5L, Albany, NY 12207 ENTERTAINMENT o , m';ﬁ*ﬁ:igﬁ?::f%‘:';;mm 2
N 518 465-4556 Collect HERB JACKSON AGENCY : = “ kY
CHERRY HiLL, NJ 08003 HOLLYWOOD, CA 90028 4934 Wynnefielg Ave. * IANERSARY ISSUE I aiarenn S10 s 3 ponsge | B>
hiladelphia PA 19434 STER Files fall diterent]
—— (215?577.9052 * % R ';I‘U() plusﬁsa:](] J:zn:tl reren g
Bookings, promotions, recordings, 200 W. 54th s?"'r” (?Héoslgrzm 2651316 ;
conventions and clubs—hotels and NO FREEBIES I'M PROFESSIONAL™ o)
BOOK'NG AGENT resons. You'll love our shows. >
IR SRS RTEERD DD B &4 NOT COMEDY: CURRENT artist bios. daily g
S eekin g ex pe rienced . Position Wanted 2% ADDRESS ALL ADS: JEFF SERRETTE ?alendar, ;no&e!.IWri!e on station letterhead for
5 . i I B y. Box 20093-A. Long Beach,
agent in New York City for . Position Ny 008 phora. (210 T0LTSRA. lncaly) o ChgoBor o
NgEW talent. Please syend - 1630, 2231524 fout ot sat] se \any e S ARODUCTIONS ' © — —~
. Available credil card when calling 1n your advertisement PRESENTS FREE wa'PLE OF radio SlmOS!}fO%ulf(i)rIljumor
H - ce! te on stati t : OLi b
resumes, salary require - Services i [ TEEZE—HEAVY METAL ROCK GROUP 1257 Armacost. = 6-B. Los .:[n;l;l:: CA 90025,
ments and references to: - $33.00 per inch . r -r PAYMENT MUST ACCOMPANY ORDER - J| SKEELISE]ADOW—BALLET ROCK
8 ) — vailable for opening acts.
Box #7536 l . I For M%re In on‘na?ion FOR RENT
ame ontact:
BILLBOARD MAGAZINE g Y | Tim Davies
1515 Broadway 7 | oo : ez
New York, NY 10036 el WP R | Ciy State zp | RECORDING SPACE
0 CREDIT CARDS | i FOR RENT
| Telephane
L IR 5 USINESS OPPORTUNITY 49th Street, near Broadway

N.Y.C., 1800 sq. ft., sound proof
studio. Call:
The Garth Organization

GOVERNMENT JOBS. $16,559 - 50,553/ year.

Now Hiring. Your Area. Call (805) 687 6000, STATE OF THE ART

Ext. R-1304. RECORDING STUDIO
fSuclcessfu‘\hestatb\»shled Northern é:atnformla (2 1 2) 369-2030
ity with national r on Extr
PGSTEHS BE THE FIRST STATION INSIDE COUNTRY haugh gyross an;ngt aSaﬁepgu‘Jaett% ullnessem(E §

BILLBOARD PUBLICATIONS SCHOOLS &
BOX 7547
1515 BROADWAY

NEW YORK, NY 10036

Designed With The Country DJ In
Mind  Current artist bios Monthly

WITH THE LATEST HITS
Subscribe to our AUTOMATIC AIR-
MAIL SERVICE for the iatest
45’s, LP’s and cassettes from any

chart. CUSTOMIZED SERVICE.
For more information write to:

INSTRUCTIONS

POSTERS
Rock Posters
ZAP ENTERPRISES
1251-3 Irolo St.
Los Angeles, Calif. 90006

Calendar Country Trivia We do the
research! You sound intormed' For

more information write
Inside Country
6000 Fulton Ave., Suite 12

The Music Business Institute

NEEDED

(213) 732-3781
DEALERS ONLY

Toll-free Movie Poster Hotline

PHONE (800) 447-0733 TO ORDER virtually ANY ori?-
inal movie poster from the silents to the present (llli-
nais residents (309) 454-2571). Thousands of items
availabte. Visa and MasterCard accepted Write for our

AIRDISC U.S.A.
P.0. BOX 835
Amityville NY 11701

POSITION AVAILABLE

Van Nuys, CA 91401

$BROADCASTING JOBS
Radio, T.V., Cable
1,000's of jobs monthly, Join America’s largest job refer-
ral network. As a network member you receive: 1. Com-
puter job placement. 2. Computer access code on
membership card (for call in to access job information)

Producer, Manager, Record Label

Must be a professional with national/interna-
tional connections. We have an exciting new
sound/concept, consisting of animated video
and film scripts, video clips, art-wear fashions
by our STAR DESIGNER and Isad vocalist.
We also produce media events and handle li-
censing venues. For information, please call:

House of Frosting Enterprises

A CAREER PROGRAM IN MUSIC. courss in-
cludes recording, studio, concert and video
production; artist representation and man-
agement; retailing and wholesalng; record
promotion and marketing; copyright and mu-
sic mndustry law; songwriters and music pub-
lishing; and more. Employment assistance.
Accredited. Financial aid available. Write for
free brochure and career guide. MBI, Dept B,
3376 Peachtree Rd., N.E., Atlanta, GA
30326. (404)231-3303.

free brochure. Why buy from anyone else?
Po-Flake Productions

709 Apple Street

Normal, IL 61761

Toll-Free (800) 447-0733

3. Weekly job referral printout sent to you. Three month
network membership $45.00. Monay order. Join now!
MEDIA MARKET

CORRECT NUMBER:
(708) 584-7577

RADIO TV JOBS—
The National Broadcasting Employment Network

10,000 radio jobs a year tor men and women are listed i

in the American Radio Job Markst weekly paper Up to 26?;5&:2?'";20;0:5;('
300 openings every week'! Disk Jockeys, Newspeople . n
and Program Directors. Engineers, Salespeople

BE A RECORDING engineer! New classes quar-
terly. Institute of Audio/Video Engineering.

Small, med d 1213) 666 3003. 1831 Hyperion, Dept. D, Holly-
e oore 110 o Seperenca O s o o = FOR SALE wnod, CA 90027 ’ '
SONGWRITERS oy 31495 —you ae Spy O consecuive weaks ; & sk BY BANK
AMERICAN RADIO JOB MARKET PR e g i . DANCE FLOOR
SONGWRITERS—_LEARN PROPER Song Lyr- e2islooniGasesrDeptt e - : k _UllelquU‘gPed 25-0(}0 iq ft
ic Construction, Pattern and how to match ac- 4 nmightclub and restaurant tactlity ca-
cents and syllables for correct wedding of words Pl g % 2o & agble of serving well over 1b00 KRAK KX AKAN A KA K KK
and music—8$12.95. 2421 Walnut Rd., Pontiac, ! p N g O THE MUSIC SERVICES
MI 48057, WHEN REPLYING people. Located in the heart of the || | & wopyLAR LIGHTED DANCE FLOOR *
SWWR'TERS ] - ¢ ¥§ o entertainment district of Wild X an}lrollﬁrsbGyro lites, Rag1 lighting, mirror X%
: i it ol g i S o s alls, strobes, rotators and fog machines.
\tNe bring your song? to ite inexpensively with TO ADVERT|SERS - Mt 3 i el IV;]OOd’ NIJ .d Fll}ancmgl avallal}!e. x Call or write: :
op session players from THE DOOBIE BROS P L , feey rice includes liquor license. For || MUSIC SERVICE
BOZ SCAGGS. THE JACKSONS GEORGE PLEASE i ¥ = ]
BENSON etc Call wnte for free sample tape . i e additional details contact: : 3278, Mlll(ezr12)d'3'sl;l.(;gr71’5°H 44313 :

MENTION
BILLBOARD MAGAZINE

Robert Bryson
(609) 858-7654

- ——

AR A AR AAE NN NN NN
213 893-0257 or 665-7464 - 5313 Bakman Ave
Box 124 - No Holiywood CA 91601

(Continued on page 38)
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WHO’S SIGNING WHOM?—That seems to be the question here as the Nitty

Gritty Dirt Band signs to Warner Bros. Records in Nashville. Dirt Band

members Jeff Hanna, Jimmy Ibbotsen, Bob Carpenter (seated), Jimmie

Fadden and John McEuen get a congratulatory handshake from label se-

nior vice president Jim Ed Norman, standing center, while Dirt Band man-
ager Chuck Morris of Feyline looks on at left.

Country

NEW CAPITOL/EMI DIVISION CHIEF

Foglesong Sees Nashville Growth

By KIP KIRBY

NASHVILLE—Newly-named Cap-
itol/EMI America division president
Jim Foglesong predicts that by year's
end the label's Nashville staff will
have been doubled and the roster
substantially expanded with both ma-
jor and developing acts.

Acknowledging that Capitol/EMI
America has maintained a low profile
in Nashville since heavy staff cut-
backs were made during the indus-
trywide recession, Foglesong says he
views his appointment by chairman
Bhaskar Menon as an indication of
“renewed corporate commitment” to
the label’s country activity.

The announcement took most of
the local music community by sur-
prise, despite recent shakeups at both
Warner Bros. and MCA Records.

Nashville Scene

Mercy, Robert, It’s Not Western!

By KIP KIRBY

The Academy Awards may seem
like an off-the-wall topic for discus-
sion in a country-oriented column.
However, in light of Robert Duvall’s
best actor Oscar for portrayal of a
washed-up country singer in the film
“Tender Mercies,” maybe it won't
seem so unusual.

This year’s awards certainly tested
viewer endurance to the maximum.
Think of 500 mil-
lion people world-
wide subjected to a
three-hour, 40-min-
ute telecast that eas-
ily rivaled Sominex
for sleep-inducing
effectiveness. Even
Johnny Carson
couldn't hasten the snail's pace of
this year's Academy Awards.

But it was interesting to watch
Hollywood tip its collective hat to a
small-budget film shot in Texas and
dealing with a country-oriented
theme. Ironically, in his acceptance
speech, Duvall praised what he erro-
neously identified as “country-west-
ern music’ while noting that such
artists as Johnny Cash (shown in the
audience with wife June Carter),
Willie Nelson and Waylon Jennings
had complimented him on a convinc-

Premiere Of
Musical Comedy
Benefits NSAI

NASHVILLE—An original coun-
try musical comedy entitled “*Nash-
ville Here 1 Am!" and featuring well-
known Nashville celebrities debuted
Wednesday (11} as a benefit for the
Nashville Songwriters Assn. Interna-
tional (NSATI).

The production uses a cast of 25
actors, singers and dancers, with a
10-piece orchestra. Minnie Pearl will
be the guest artist in the premiere
performance, sponsored by Produc-
tion Enterprises Inc. and WSIX-FM.
Jack Greene will appear in the re-
maining four performances opening
week.

Other artists scheduled to appear
throughout the April-October run in-
clude Margo Smith, Rex Allen Jr,
Stella Parton, George Lindsay, Ar-
chie Campbell and Porter Wagoner.

“Nashville Here I Am!”" was creat-
ed by Bud Wingard, chief writer for
“Hee Haw.” The musical contains 13
original songs.

ing portrayal.

Duvall's role as a former country
singer in “Tender Mercies™ was the
odds-on favorite to take the best ac-
tor award. Yet we can't help but
point out that the term “country &
western” is antiquated. Today’s con-
temporary country music bears as
much resemblance to yesterday's
swing-and-twang as Anne Murray
does to Kitty Wells.

One of the few acts actually re-
cording a modern-day version of
what could be accurately deemed
“country-western’ is Riders In The
Sky. This trio alternates humor with
legitimate original and traditional
western-flavored material. The Rid-
ers are a hot property on the live con-
cert trail, and can be seen weekly on
their own show for The Nashville
Network.

Meanwhile, though Duvall won
his Oscar, “Tender Mercies™ lost out
to “Terms Of Endearment™ for best
picture, as expected. The theme song
from “Tender Mercies,” a ballad en-
titled “*Over You" sung by country
artist Lane Brody, couldn’t meet the
stiff competition of '‘Flashdance
... What A Feeling.”

Dolly Parton looked tinier than
ever as she came out onstage with co-
presenter Sly Stallone—she may have
achieved her publicly stated goal of a
21-inch watstline. In our book, Dolly
was one of the few bright, lively mo-
ments on the entire Academy
Awards show. Somehow, she can al-
ways be counted on to electrify what-
ever event she's participating in,
whether it’s in Hollywood, New
York or Los Angeles.

A final observation: Cross all fin-
gers that whoever produces the
Academy Awards never decides to
try his hand with the CMA Awards
Show in Nashville. So far, the CMA
Awards remains a model of a well-
staged, well-paced production that
usually clocks in on time. In our
opinion, the CMA telecast manages
to make the drawn-out, dragged-out
Oscar production positively somno-
lent by comparison!

* kK

The Oak Ridge Boys will headline
the 1984 International Fan Club Or-
ganization Show on June 8, along
with Gary Morris, Razzy Bailey, Lo-
retta Lynn, Margo Smith and Dar-
rell Clanton. Other guest artists will
be announced nearer to the date. The
IFCO Show is part of Fan Fair and
will be held at the Tennessee Fair-
grounds once again.

April 1 marked the official sea-
son's opening for Jones Country,
George Jones’ 95-acre music park in
Tyler, Tex. At the festivities, Jones
brought Johnny Cash onstage for a
duet set that inctuded I Still Miss
Someone™ and I Got Stripes.”
“*Now that we have our own park, we
have to worry if other artists are
gonna show up!” chortled Jones™ wife
Nancy Sepulveda, referring of course
to her husband's reputation for no-
shows at concerts. Approximately
6,000 well-wishers turned out for the
day. Jones took the occasion to un-
veil his new 3.700 square foot pine
log home which features a jacuzzi,
cathedral ceiling rooms—and soon. a
(yes, it's true) guitar-shaped swin-
ming pool.

* k K

Check out the newest Ricky
Skaggs video, “*‘Honey (Open That
Door),” when it hits the airwaves.
There's a surprise appearance by
Clarence Clemmons, best known for
his saxophone work with rock

(Continued on page 44)

Oak Ridge Boys

By KIP KIRBY

NASHVILLE—When the Oak
Ridge Boys failed to get nominated
last fall in the CMA’s entertainer of
the year category, Joe Bonsall, Wil-
liam Lee Golden, Duane Allen and
Richard Sterban got together to dis-
cuss the problem.

They decided they needed to make
some aggressive moves to regain the
supremacy they enjoyed in 1981 and
‘82, when they collected two plati-
num albums and a platinum single.
They voted to invest six figures in up-
graded lighting and sound equip-
ment, to inject more dynamics in
their stage show and to create a new
felling of energy in  their
organization.

The CMA incident wasn’t the first
time the Oaks felt they were being
taken for granted in the industry. For
the past two years, they've sensed
that they were taking a back seat to
Alabama.

“It was almost like after ‘Elvira’
and ‘Bobbie Sue,’ people stuck us on
a peg and left us there,” says Bonsall.
Meanwhile, Alabama was coming on
strong and everyone was jumping on
their bandwagon. We kind of get lost
in the shuffle.

“We don't begrudge Alabama any-

www americanradiohistorv . com

Foglesong last month left his post as
MCA Nashville president after five
years in corporate changes initiated
by label president Irv Azoff. Prior to
Foglesong’s joining Capitol/EMI last
week, the label was overseen by
Nashville vice president Lynn Shults.

His first concern, Foglesong says,
is to fill in missing key staff positions
in publicity, a&r and marketing.
Shults will remain in his present posi-
tion, as will national country promo-
tion director Paul Lovelace and Cap-
itol pop promotion manager Bob
Alou.

Foglesong will report directly to
Capitol president Jim Mazza in Los
Angeles, and the Nashville division
will operate as a separate, autono-
mous profit center.

Foglesong says he is committed to
reinforcing the label’s roster standing
in country. During the past year or
so, the company has suffered the loss
of such acts as Kenny Rogers, Juice
Newton, Deborah Allen and the Nit-
ty Gritty Dirt Band. Currently repre-
sented on the combined rosters are
Anne Murray, Michael Martin Mur-
phey, Lane Brody, Dan Seals, Mel
McDaniel, Becky Hobbs, Sandy
Croft, Thom Schuyler and new group
Kimberly Springs.

“We don’t intend to engage in
overpriced bidding wars,” cautions
Foglesong. “*However, we do intend
to be competitive and to go after ma-
jor acts as well as newer unknown
talent. That’s where my strength has
always been: developing new acts.”

On April 1, the company officially
deleted Liberty from its Capitol/
EMI America title. Artists now
signed to Liberty will remain on that
label, but new acquisitions will be
placed on EMI America.

“Capitol is a team-oriented label,
and that’s how I like to work,” Fog-
lesong comments. “For instance, the
field promotion staff handles all
product—not just country—which
means it should be easier to cross a
country record over to pop. The field
people will already be familiar with
the country product as well as with
the pop and rock stations they'll be
dealing with.”

Foglesong adds that there are no
plans to merge the label's publishing
wing, Screen Gems/Colgems/EMI,
into shared offices. He does admit,
though, that the record company
may consider moving its headquar-
ters from the Kenny Rogers Building
on Music Row when the lease is up
later in the year.

In a prepared statement, board
chairman Menon announced that
with his new title, Foglesong will be
elected to the boards of directors of
Capitol Records Inc. and Screen
Gems/EMI Music Inc.

Foglesong, one of the most re-
spected leaders in the Nashville mu-
sic community, is a three decade in-
dustry veteran. He spent 13 years
with Columbia Records in New York
and another seven with RCA before
moving to Nashville with Dot Re-
cords in December, 1970. In 1973, he
became president of Dot; a year later,
ABC Records bought the label, and
in 1979, MCA purchased the ABC
labels, naming Foglesong its Nash-
ville president.

Doc Field Opens
Firm In Georgia

NASHVILLE—Doc Field, for-
merly president of Kat Family Public
Relations, has established Doc Field
& Co., a firm that includes Plaid
Child Management and Creative Ac-
tion Team Public Relations.

Plaid Child clients are Freddy
Weller, Billy Dee Cox, Steve Young
and Palifox. Clients on the Creative
Action roster are attorney Joel Katz,
Kat Family Records, Bertie Higgins,
Johnny Van Zant, William Bell,
Buzz Cason, Robox Records,
Tanglewood Records, RMC Re-
cords, Hice Music, Ron Reely, Wil-
be Productions and Ground Control
Management. Field will also coordi-
nate special projects for Merle Hag-
gard, Tex Whitson and Shade Tree
Music.

Home offices are at 3753 Vinyard
Court, Marietta, Ga. 30062; (404)
973-1843.

Moving To Regain Supremacy

thing, because they're an amazing
phenomenon. But let’s face it: If they
hadn’t come on the scene, the Oaks
might have had the business by the
balls. We might have owned the
group thing for a couple of years,
anyway.

“Frankly, the Oak Ridge Boys are

too hard-working and too lively an
act to sit back and be happy about be-
ing in second place.”

When the Oaks decided to upgrade
and redesign their concert visuals for
this year's “Deliver” tour, they
tapped Allen Branton, whose credits

(Continued on page 48)

VIDEO-VILLE—The Oak Ridge Boys work on their fifth video clip, this time

working with rock video producer Dominic Orlando of Pendulum Produc-

tions in Los Angeles. The clip features the Oaks’ new song, "I Guess It
Never Hurts To Hurt Sometimes.”
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i ASCAP; Full Moon Warner Bros. 7-29375

TITLE—Artist (Producer

Writer, Publisher, Licensee, Labe?& Number (Dist. Label)

Lee with Lane Brady
(J. Bowen J. Wilder/K. Welch, G. Niclcholson; WB,
ASCAP/Elektra-Asylum, BMI/Cross Keys (Tree Group),

WEEKS
AT #1
1

I'VE BEEN WRONG BEFORE—Deborah Allen (R. Van Hoy)

D. Allen, R. Van Hoy, D. Cook; Posey/Van Hoy/Unichappell BMI/Cross
Keys (Tree Group), ASCAP; RCA 13694

RIGHT OR WRONG—George Strait (R. Baker)

A. Sizemore, H. Gillespie, P. Biese; Edwin H. Morris, ASCAP; MCA 52337
HAPPY BIRTHDAY DEAR HEARTACHE-Barbara Mandrell
(T. Collins)

M. David, A P. Jordon; Collins Court, ASCAP; MCA 52340

SWEET COUNTRY MUSIC—Atlanta (M. Bogdan, L. McBride)
D. Rowe, T. Dotson, J. Stevens, A. P. Carter; Texas Tunes/Hat
Band/Dwain Rose/Peer, BMI; MCA 52336

| GUESS IT NEVER HURTS TO HURT SOMETIMES—The
Oak Ridge Boys (R. Chancey)
R. VanWarmer; Terra Form/Fourth Floor, ASCAP; MCA 52342

| COULD 'A HAD YOU-—Leon Everette (B. Mevis)

B&M Rice; April/Swallow Fork, ASCAP; RCA 13717

TO ALL THE GIRLS I'VE LOVED BEFORE-1Julio Iglesias &
Willie Nelson (R. Perry)

A. Hammond, H. David; April/Casa David, ASCAP; Columbia 38-04217

CANDY MAN—Mickey Gilley & Charly McClain (N. Wilson)

B. Ross, F. Neil; Unichappell, BMI; Epic 34-04368

LEFT SIDE OF THE BED—Mark Gray (B. Mopntgomery, S.
Buckingham)

M. Gray, B. Woods, S. Lemaire; Warner-Tamerlane/Daticabo/Tree (Tree
Group), BMI; Columbia 38-04324

MAN OF STEEL-Hank Williams Jr. (). Bowen, H. Williams Jr)
H. Williams Jr.; Bocephus, BMI; Warner/Curb 7-29382

1 DON'T WANT TO LOSE YOUR LOVE—Crystal Gayle (.
Bowen)

J. Carbone; Sixty-Ninth Street, BMI; Warner Bros. 7-29356

THANK GOD FOR THE RADIO—The Kendalls (B. Mevis)

M.D. Barnes/R.J. Jones; Blue Lake, BMI; Mercury 818-056-7

| MAY BE USED (BUT BABY | AIN'T USED UP)-
Waylon Jennings (W. Jennings)

B. McDill; Hall-Clement (Welk Group), BMI; RCA 13729

AS LONG AS I'M ROCKIN' WITH YOU-John Contee (B.
Logan)

K.gKaane, B. Channel; Crosskeys (Tree Group)/0ld Friends, ASCAP/BMI;
MCA 52351

| DREAM OF WOMEN LIKE YOU—Ronnie McDowell (B.
Killen)

T.l Seals; W. B./Two Sons, ASCAP; Epic 34-04367

MAKE MY DAY—T. G. Sheppard with Clint Eastwood (J.E. Norman)
D. Blackwell; Peso/Wallet, BMI;, Warner/Curb 7-29343

IN THE MIDNIGHT HOUR—Razzy Bailey (N. Wilson, T. Brown)
S. Cropper, W. Pickett; Irving/Cotillion, BMI; RCA 13718

GOD MUST BE A COWBOY—Dan Seals (K. Lehning)
D. Seals; Pink Pig, BMI; Liberty 1515

BOYS LIKE YOU—Gail Davies (G. Davies)

G. Davies, W. Igleheart; Little Chickadee, BMI/Black Note, ASCAP;
Warner Bros. 7-29374

HONEY (OPEN THAT DOOR)—Ricky Skaggs (Ricky Skaggs)
Mel Tillis; Cedarwood Publishing Co.Inc. BMI; Sugar Hill/Epic 34-04394

IF | COULD ONLY DANCE WITH YOU-Jim Glaser (D. Tolle)
P. McManus; Music City, ASCAP; Noble Vision 104

SOMEDAY WHEN THINGS ARE GOOD—Merle Haggard
(Merie Haggard/Ray Baker)

L. williams, M. Haggard; Shade Tree Music, Inc. BMI; Epic 34-04402
WILL IT BE LOVE BY MORNING—Michael Martin Murphey

{J.E. Norman)
L. Anderson, F. Koller; Old Friends, BMI; Liberty 1514

MONA LISA LOST HER SMILE—oavid Allan Coe (B. Sherrill)
J. Cunningham; Rocksmith/Lockhill-Seima, ASCAP, Columbia 38-04396

| GOT MEXICO—Eddy Raven (E. Raven, P. Worley)
E. Raven, F. J. Myers; Michael H. Goldsen/RavenSong, ASCAP, RCA
13746

JUST A LITTLE LOVE—Reba McEntire (N. Wilson)
D. Morgan, S. Davis, Tom Collins/Dick James, BMI, MCA 52349

BSOH%)EONE IS FALLING IN LOVE—Kathy Mattea (R. Peoples,
. Hil

P. Sebert, L. Domann; Atlantic/Boquillas Canyon,BMI/Criterion/Space
Case, ASCAP; Mercury 818-289-7

DENVER—Larry Gatfin and the Gatfin Bros. Band (Rick Hall)
Larry Gatlin; Larry Gatlin Music, BMI; Columbia 38-04395

DON'T MAKE IT EASY FOR ME—Eari Thomas Conley (N.
Larkin, E.T. Conley)

E.T. Conly, R. Scruggs; Blue Moon/April, ASCAP/Ful! Armor, BMI; RCA
13702

IN MY DREAMS—Emmylou Harris (Brian Ahern)
Paut Kennerly; Irving Music inc., BMI, Warner Bros. 7-29329

LET'S STOP TALKIN’ ABOUT IT—janie Fricke (B.

Montgomery)
R. Bourke, R. Van Hoy, D. Allen; Unichappell/Van Hoy/Posey,
BM|/Chappell, ASCAP, Columbia 38-04317

TOO LATE TO GO HOME—sohnny Rodriguez (R. Albright)
L. Chera; Music City, ASCAP; Epic 34-04336
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| CAN TELL BY THE WAY YOU DANCE(YOU'RE
GONNA LOVE ME TONIGHT—Vern Gosdin (B. Mevis)

R. Strandlund, S. Pinkard Cross Keys,ASCAP/St. David/Tree, BMI;
Compleat- 122 (Polygram)

YOU'VE STILL GOT A PLACE IN MY HEART—George
Jones (B. Sherrill)
L. Payne; Fred Rose, BMI; Epic 33-04413

DEDICATE—Kieran Kane (J.E. Norman)
Kieran Kane, Keiran Kane/Litom; ASCAP, Warner Brothers 7-29336

I'M NOT THROUGH LOVING YOU YET~Louise Mandrell
(Eddie Kilroy)

Chris Water, Tom Shapiro, Holly Dunn; Tree Publishing Co., O'Lyric
Music, Blackwood Music, BMI; RCA PB-13742

TOGETHER AGAIN—Kenny Rogers and Dottie West (Larry Butler)
Buck Owens; Central Songs, BMI; Liberty B-1516

LADY IN WAITING—David wills (B. Mevis)
D. Wills, B. Shore; G.1.D.,ASCAP/Royalhaven, BMI; RCA 13737

FOREVER AGAIN—Gene Watson (R. Reeder, G. Watson)
W. Robb, D. Kirby Tree/Cross Keys, (Tree Group) BME/ASCAP; MCA
52356

05|#'ENT PARTNERS—David Frizzell & Shelly West (S. Garrett, S.
o

T. Rocco, K. Chater, A. Roberts; Vogue, BMI/Bibo (Welk
Group)/Chriswald/Hopi/MCA, ASCAP; Viva 7-29404

| DON'T WANNA BE A MEMORY—Exile (B.Killen)

J.P. Pennington, S. Lemaire; Pacific Island/Tree (Tree Group), BMI; Epic
34-04421

IN REAL LIFE—Ed Hunnicutt (D. Burgess)
K. Robbins, Hall-Clement/Welk Group, BMI, MCA 52353

SWEET ROSANNA—Rex Allen, Jr. (A. DiMartino)
A. L. Owens, B. Moore; Tapadero, BMI; Moonshine 3022

| PASS—Gus Hardin (Rick Half)

Michael Garvan, David Rosson, Tom Shapiro; Tree Publishing Co.,
Inc.,0’Lyric Music, BMI; RCA PB-13751

IT TOOK A LOT OF DRINKIN' (TO GET THAT WOMAN
OVER ME)—Moe Bandy (B. Mevis)

B. Gallimore, B. Mevis, B. Shore; Dejamus/G.1.D., ASCAP/Royalhaven,
BMI; Columbia 38-04353

SOMEBODY'S NEEDIN’ SOMEBODY—Conway Twitty (C.

Twitty, D. Henry, J.Bowen)
L. Chera; Intersong, Ja-Len, ASCAP, Warner Bros. 7-29308

BETWEEN TWO FlRES—Gary Morris (J.E. Norman)

J. Buckingham, S. Lorber, J.D.Martin; Warner-Tamerlane/Duck/Music
Corp. of America, BMI/WB/Bob Montgomery, ASCAP; Warner Bros.
7-29321

WHY GOODBY E—Steve Wariner (N. Wilson, T. Brown)

M. Wright, R. Leigh; Land Of Music, BMI/Lion Hearted, ASCAP; RCA
13768

ROLL ON (EIGHTEEN WHEELER)-Alabama (H. Shedd,
Alabama)

D. Loggins; Leeds/MCA/Patchwork, ASCAP; RCA 13716

WHEN WE MAKE LOVE—-Alabama (H. Shedd, Alabama)

T. Seals, M. Williams; Cavesson/Welbeck, ASCAP/Warner-Tamerlane,
BMI; RCA 13763

ONE SIDED LOVE AFFAIR—Mike Campbell (A. Reynoids)

E. Rabbitt, E. Stevens, Deb-Dave/Briarpatch, BMI, Columbia 38-04387
YOU REALLY GOT A HOLD ONE ME—Mickey Gilley (J.E.
Norman)

W. Robinson; Jobete, BMI; Epic 34-04269

BURIED TREASURE—Kenny Rogers (B. Gibb, K. Richardson, A.

Galuten)
B. Gibb, R. Gibb, M. Gibb; Gibb Bros./admin. by Unichappell, BMI; RCA
13710

DOWNTOWN-—Dolly Parton (V. Garay)
T. Hatch; MCA, ASCAP; RCA 13756

BAND OF GOLD~Charly McClain (N. Wilson)
R. Dunbar, E. Wayne; Gold Forever, BMI; Epic 34-04423

VICTIMS OF GOODBYE—sylvia (T. Collins)

D. Morgan, D. Pfrimmer; Tom Collins/Collins Caurt, BMI/ASCAP; RCA
13755

SOUTHERN WOMEN—The Wright Brothers (J. Dowell, M. Daniel)
K. Blazy, M. Hiter,).).Mohead; New Albany/Protunes, BMI; Mercury
818-653-7

BETTER OUR HEARTS SHOULD BEND (THAN
BREAK)—Bandana (J.E. Norman)

B. McCarthy; Bankable, ASCAP; Warner Bros. 7-29315

ELIZABETH—Statier Brothers (Jerry Kennedy)

Jimmy Fortune; American Cowboy Music/ BMI; Mercury 814-881-7
HONKY TONK WOMEN MAKE HONKY TONK MEN-
Craig Dillingham (M. Sherrill)

B. Braddock, S. Throckmorton Tree/Cross Keys, BMI/ASCAP; MCA/Curb
52352

THE WHOLE WORLD'S IN LOVE WHEN YOUR'RE
LONELY-B. J. Thomas (B. Montgomery)

D. Tyler, F. Knoblock; Unichappell/Intuit, BM1/Goodspot, ASCAP;
Columbia 38-04431

BABY COME TO ME-—Stephanie Winsiow (R. Ruffy

R. Temperton; Almo/Rodsongs, ASCAP; MCA 52372

MIDNIGHT LOE—Billie Jo Spears (G. Richey)

B. Moore; First Lady, BMI; Parliament 1801

ATLANTA BLUE—The Staler Brothers (J. Kennedy)
D. Reid; Statler Brothers, BMI; Mercury 818-700-7
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EYES THAT SEE IN THE DARK—Kenny Rogers (B. Gibb, K.
Richardson, A. Galuten)
B. Gibb, M. Gibb; Gibb Brothers, BMI; RCA 13774

BROWN EYED GIRL—joe Stampiey (J. Stampley, Lobo)
V. Morrison; Web IV, BMI; Epic 34-04366

| STILL DO-Bill Mediey (J. Crutchfield)
1.D. Martin, J. Jarrard; MCA, BMI/Alabama Band, ASCAP; RCA 13753

VICTIM OF LIFE’'S CIRCUMSTANCES—vince il (E. Gordy,

[) McClinton; Music Corp. Of America, BMI; RCA 13731

WHERE'D THAT WOMAN GO-—Mel McDaniel (M. McDaniel)
H. Howard, A. Harvey; Tree/Big Chip, BMI; Capitol 5333

YOU'RE WELCOME TO TONIGHT—Lynn Anderson & Gary
Morris (M. Clark)

J. Hurt, L. Henley G. Boatwright; Warner House Of Music, BMI;
Permian 82003 (MCA)

I'VE BEEN RAINED ON TOO—Tom sones (Gordon Mills, Steve
Popovich)

John Philibert; Pulleybone Co./I Love Music/ ASCAP-PRS Polygram 814-
8207

DO | EVER CROSS YOUR MIND—Ray Charles (R. Charles)
M. Smotherman, B. Burnette; Songs of Koppelman/Sweventh
Son/Garbo/Dorsey, ASCAP; Columbia 38-04420

SAVE THE LAST DANCE FOR ME—Dpolly Parton (V. Garay)
D. Pomus, M. Shuman; Trio Music Co,Inc./Rightsong, BMI; RCA 13703

MOST OF ALL-Mac Davis (G. Fundis)

M. Davis; Songpainter, Tree, BMI; Casablanca 818-168-7

LET SOMEBODY ELSE DRIVE—John Anderson (J. Anderson, L.
Bradley)

M. Vickery, M. Kiigore; Tree/John Anderson, BMI; Warner Brothers
7-29385

GOING GOING GONE—Lee Greenwood (J. Crutchfield)
J. Crutchfield; Unichappell/Jan Crutchfield, BMI; MCA 52322

WOKE UP IN LOVE—&xile (B. Killen)
J. P. Pennington; Pacific Island, BMI; Epic 34-04247

HEY, BOTTLE OF WHISKEY—gary Stewart (R. Oea)
D. Singleton; Black Sheep, BMI; Red Ash 8403 (NSD)

{'LL TAKE AS MUCH OF YOU AS | CAN GET—parrelt

Clanton (C. Howard)
C. Howard, Butter, BMI; Audiograph 45-479

LO AND BEHOLD-Tennessee Valley Boys (G. Kane, D. Goodman)
D. Goodman, B. Hobbs, J. Rodriguez; Guyasupa/Beckaroo/Rodriguez,
BMI; Nashwood 12684

FRIENDLY GAME OF HEARTS—Penny DeHaven (M. Sherrill)
C. Putman, D. Cook, R. Hellard; Tree/Cross Keys, BMI/ASCAP; Main
Street 9301 (MCA)

| NEVER HAD A CHANCE WITH YOU—Mason Dixon (D.
Schaffer, R. Dixon)

D. Mitchell; Baray, BMI; Texas 5556

COWGIRL IN A COUPE DE VILLE-Terry Gregory (D. Pell, B.
Traut)

C.Pyle, T.Gregory, M.Burdine, J.Brandes, R.Brandes, B.Traut; Quad
Songs/Variena, ASCAP/BMI; Scotti Bros. 4-04410 (CBS)

HERE | GO AGAIN—Cheryl Handy (S. Cornelius, M. Daniel)
T. Harris; Contention, SESAC; Audiograph 45-475

LIGHT UP-J.c. Cunningham (S. Garrett, S. Dorff)
J.C. Cunningham; Senor/Cible/Welbeck, ASCAP; Viva 7-29311

RUN YOUR SWEET LOVE BY ME ONE MORE TIME-
Lang Scott (B.Anderson,M.Johnson)
R.Dockery,Jr., D. Gibson; Ben Hall/Silverline, ASCAP/BMI; MCA 52359

THERE AIN'T NO FUTURE IN THIS—Reba McEntire (J.

Kennedy)
B. Rice, M. S. Rice; Swallowtork/April, ASCAP; Mercury 814-629-7

ALMOST OVER YOU—Sheena Easton (Greg Mathieson)
J. Kimball, C. Richardson; Michael H. Goldsen/Sweet Angel/Car Load Of
Us/Sweet Ang el Music/Atlantic, ASCAP/BMI; EMI/America B-8186

BREAK MY HEART-victoria Shaw (J. Hobbs)
H. Tipton, A. Kaset; Irving, BMI; MPB 1006

REPEAT AFTER ME—Family Brown (N. Wilson)
B. Brown; Terrace, ASCAP; RCA 13734

BRANDED MAN-Sierra (N. Larkin, S. Scruggs)
B. & S. Palmer (AKA James) Welbeck, ASCAP, Awesome (Jem) 101

{ BET YOU NEVER THOUGHT I'D GO THIS FAR-Micki

Furhman (J. Gillespie)
J. Gillespie, S. Webb; Somebody's (Welk Group), SESAC; MCA 52321

NOW | LAY ME DOWN TO CHEAT—Shelly west (S. Garrett,

Dorff
A Roberts; Chriswald/MCA/Hopi/Senor/Cibie, ASCAP; Viva 7-29353

THAT'S NOT THE WAY (IT'S S'POSED TO BE)—anne
Murray (J.E. Norman)

A. Goldmark, P. Galdston; Nonpareil/Kazzboom, ASCAP; Capitol 5305
THREE TIMES A LADY—Conway Twitty (C. Twitty, J. Bowen)
L. Richie; Jobete/Libren, ASCAP; Warner Bros. 7-29395

LONELY WOMEN MAKE GOOD LOVERS—steve Wariner
(Nora Wilson, Tony Brown)

Freddy Weller, Spooner Oidham; Young Worid Music, BMI; RCA PB
13691 (A)

DEEP [N THE ARMS OF TEXAS—Con Hunley (L. Morton)
K. Bach, Me & Sam, ASCAP; Prairie Dust 84110

ADVENTURES IN PARODIES—Pinkar¢ & Bowden (Pinkard,
Bowden, J. E. Norman)

Not listed; Various, BMI/ASCAP; Warner Bros. 7-29370

GIVE ME BACK THAT OLD FAMILIAR FEELING-The
Whites (R. Skaggs)

B.C. Graham; Allanwood, BMI; Warner/Curb 7-29411

Bullets are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime Movers). @ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording Industry
Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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THE DEFINITIVE LISTS OF THE BEST-SELLING COUNTRY
SINGLES AND ALBUMS, YEAR BY YEAR

® Number One Country Singles,
1948-1983

® Top Ten Country Singles,
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® Top Country Singles Of The Year,
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RESEARCH, PROMOTION

CMF Library Aids The Industry

NASHVILLE—Besides its prima-
ry use as a source for scholarly re-
search, the Country Music Founda-
tion Library & Media Center here
has also developed into an important
aid for the entertainment industry.
The facility 1s routinely sought out
for assistance by record labels, movie
companies, television producers and
Journalists covering entertainment
activities.

A lot of our services to the indus-
try are just adaptations of what we do
all the time.” says William J. Ivey. di-
rector of the Foundation. Among
these services are promotional, re-
search and technical. Industry sup-
port service income. Ivey estimates,
accounts for only $20,000 to $30,000

of the $200,000 it costs annually to
operate the library, which has a full-
time staft of seven and several part-
time workers.

The Country Music Foundation
includes the Country Music Hall of
Fame & Museum, a division that
brings in about 85% of the Founda-
tion's overall yearly budget of $2.2
million. The remainder comes from
the sale of publications and from do-
nations, grants and charges for
services.

Recent promotional activities have
included the staging of an album cov-
er art exhibition at the Hall of Fame
m cooperation with CBS Records.
"It was a neat exhibit for us.” Ivey

ATLANTA BURNS—Nine-piece group Atlanta closes out this year's New
Faces Show with everything from smoke bombs to the American flag.

$20 Mil Talent Budget For
New Orleans World Expo

By EDWARD MORRIS

NASHVILLE—The Louisiana
World Exposition, which opens in
New Orleans May 12 and runs
through Nov. 11, is spending $20
million on its fair site and main stage
entertainment. This figure is $6 nul-
lion more than was spent on talent
for the 1982 World's Fair in
Knoxville.

Chuck Corson. vice president of
entertainment for the expo, says that
$10 million will go to pay performers
doing free shows for fairgoers and an-
other $10 million for headliners,
whose concerts will be ticketed sepa-
rately from the fair-admission price.
About 60% to 70% of the entertain-
ment funds have already been com-
mitted, Corson reports.

DTI RECORDS presents
THESE BARS

(Have Made A Prisoner Out Of Me)

b/w Honky Tonk Heart
< canL
BROUSE

from
his album:
“American
Hotel”
dti-3214

-

‘Great Response’ KATE '‘Both
Sides” WIYQ ""True Country’ KBLC
“Outstanding’ KRKT "Fits Right In"'
WHSP “Love It” KFLS

CONTACT: 415-883-8245
San Rafael CA
94903-6143

The New Orleans event is placing
a heavy emphasis on country music
in its talent lineup. Most of the top
names in country have been contract-
ed to perform, and there is also a
“country music special’” celebration
scheduled for Aug. 3-5. Details of
this event have not yet been worked
out.

Headliners will perform at the
5,426-seat Liggett & Myers Quality
Seal Amphitheatre built on the banks
of the Mississippi River especially for
the expo. Aggie Isacks, broadcast
manager for the event. decribes the
12-story amphitheatre as “open air,
but totally covered.”

She adds that there are 10 other
stages situated throughout the
grounds that will feature free and
continuous entertainment. including
the Louisiana Folklife pavilion. An-
other area will be devoted to gospel,
traditional jazz, contemporary jazz,
blues, rhythm & blues, country, blue-
grass, Latin, reggae. cajun and
zydeco.

Acts so far scheduled include the
Oak Ridge Boys, May 17-18; Johnny
Cash, May 24; a Jazz Festival Week-
end, May 25-27, featuring Joe Wil-
liams, Dizzy Gillespie. Freddy Hub-
bard and Woody Herman.

Also, Merle Haggard, May 31; To-
kyo Ballet, June 4-5; Roy Clark, June
7: David Frizzell & Shelly West, June
14: the Osmond Brothers, June 21;
Larry Gatlin & the Gatlin Brothers,
Aug. 30: Mel Tillis, Sept. 13; Red
Skelton, Sept. 14; and Barbara Man-
drell, Oct. 4.

Adult tickets for the expo are $15
for one day or $28 for two days.
Those who buy tickets to the am-
phitheatre concerts only will be ad-
mitted to the fairgrounds an hour be-
fore showtime.

concludes. “but it was also promo-
tion for the label,™

RCA Records. which donated its
historic Studia B to the Foundation,
will soon begin giving free current
country singles from the label to visi-
tors to the studio. Located a few
blocks away from the Hall of Fame &
Museum. the studio is open to every-
one who buys a ticket to the museum
proper. Additionally, past and pre-
sent RCA uartists are featured in the
displays that trace the history of the
studio.

In the research area, the library
has helped scout out specifically re-
quested old songs for such artists as
Merle Haggard, Emmylou Harris,
Duane Allen, the Whites and Ricky
Skaggs. It also compiled a tape of
Lefty Frizzell songs for actor Robert
Duvall to help him prepare for what
would turn out to be an Academy
Award-winning  performance in
“Tender Mercies.™

“We enjoy helping make the past
commercial.” Ivey reflects. “We like
to do that better than anything else.”

For the Columbia Historic Edi-
tions. the Franklin Mint series and
Time-Life Records, the library has
helped select and assemble old mate-
ral for reissue, as well as providing
scholars to write liner notes. Some-
times users are charged a flat fee ac-
cording to the time spent on the pro-
ject. With record reissues. however,
the library seeks a small royalty on
the retail sales.

“We like to recover our expenses,”
Ivey explains. “And if the project is
going to make money. we like to
share in it.”

The library’s audio restoration lab
is now in the midst of project for the
R.J. Reynolds Co. which involves
transfering the sound from old radio
shows on disks 1o tape. Alan Stoker,
who heads the lab, says there are 230
hours of programming involved in
the transfer, including the Grand Ole
Opry segments sponsored by Prince
Albert, “The Camel Caravan Of
Swing™ starring Benny Goodman
and “The Bob Crosby Music Shop.™
The disks were produced from the
late "30s to the early "60s.

“We have a collection of historic
country music instruments,” Ivey
says, “that we rent 10 movie compa-
nies—and advisors who can tell them
what a country band would be play-
ing at any given time.” Clint
Eastwood relied on the library in this
regard for his “Honky Tonk Man.”
And when the producer of *Coal
Miner’s Daughter”™ needed to re-
create a record store of the "60s, the
library rented out the suitable record
albums.

Magazine journalists—uas well as
those from tv's “Today™ and 20/
20" —have used the library for back-
grounding. Ivey reports.

EDWARD MORRIS

Nashville
~ Scene_ |

® Continued from page 40

star Bruce Springsteen. The video
was shot in New Jersey along the
coast of Seabright. Things proceeded
smoothly until the infamous bad
weather the last week of March dev-
astated the town and its surrounding
area. It was the same storm which
destroyed portions of the historical
Atlantic City pier, and wreaked hav-
oc with much of the Eastern
Seaboard.
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ARTIST

Title, Label & Number
(Dist. Label)

ALABAMA WEEKS
oll O A AT #1
AHL1.4939 6
THE OAK RIDGE

BOYS

Deliver, MCA 5455 MCA

RICKY SKAGGS

Don't Cheat (n Our

Hometown, Sugar

Hill/Epic FE-38954 CBS
WILLIE NELSON

Without A Song,

Columbia FC-39110 CBS
GEORGE STRAIT

nght Or Wrong,

MCA 5150 MCA
CHARLY McCLAIN

The Woman [n Me, Epic
FE-38979 CBS
EARL THOMAS
CONLEY

Don't Make It Easy For

Me, RCA AHLI-4713 RCA

HANK WILLIAMS,

JR.
Man Of Steel.
Warner/Curb 23924 WEA

LEE GREENWOOD

Somebody's Gonna Love

You, MCA 5403 MCA
JANIE FRICKE

Love Lies. Columbia

FC-38730 CBS
EXILE

Exile, Epic B6E-39154 CBS
DEBORAH ALLEN

Cheat The Night, RCA
MHL1-8514 RCA
DOLLY PARTON

The Great Pretender, RCA
AHL1-4940 RCA
MERLE HAGGARD

That's The Way Love

Goes, Epic FE-38815 CBS
THE STATLER
BROTHERS

Today, Mercury

812-184-1 POL
KENNY ROGERS

Eyes That See In the

Dark, RCA AFL1-4697 RCA
CRYSTAL GAYLE

Cage The Son%bnd,
Warner Bros. 23958 WEA
THE KENDALLS

Movin® Train, Mercury
812-779-1 POL
TOM JONES

Don't Let Our Dreams

Die Young, Mercury

814-448-1 POL
T.G. SHEPPARD

Slow Burn, Warner/Curb
23911 WEA
JOHN CONLEE

in My Eyes, MCA 5434  MCA
GARY MORRIS

Why Lady Why, Warner

Bros. 23738 WEA
EDDIE RABBITT

Greatest Hits - Volume

II. Warner Bros. 23925  WEA
MICKEY GILLEY

You've Really Got A Hold

On Me, Epic FE-33000  CBS
MERLE HAGGARD
AND WILLIE

NELSON @

Poncho And Lefty, Epic

FE 37958

WILLIE NELSON A
Always On My Mind,

Columbia FC 37951 CBS
JOHUNNY LEE

“Til The Bars Burn Down,
Warner Bros. 25056 WEA
LARRY GATLIN &

THE GATLIN

BROTHERS BAND
Greatest Hits Volume |1,
Columbia FC-38923 CBS
ALABAMA A

The Closer You Get. RCA
AHL-1-4663

HANK WILLIAMS

JR. ®

Hank Williams Jr.'s

Greatest Hits,

Elektra/Curb 60193 WEA
JIM GLASER

The Man In The Mirror,

Noble Vision NV-2001 IND
JOHN CONLEE

John Conlee's Greatest

Hits. MCA 5106 MCA
JOHN ANDERSON

All The People Are

Taikin’, Warner Bros

23912 WEA
WILLIE NELSON A
Stardust, Columbia JC
35305

THE JUDDS

The Judds - Wynonna &
Naomi, RCA Curb
MHL1-8515 RCA
RICKY SKAGGS @
Highways And

Heartaches, Epic

FE 37996 CBS
ROGER

WHITTAKER

Alltime Heart Touching
Favorites, Main Street
MS-9306

CBS
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38 |35|15| BOXCAR WILLIE
Not The Man | Used To
Be, Main Street MS-9309 MCA
39 (34| 9 | DAVID FRIZZELL &
SHELLY WEST
n Session, Viva 23907  WEA
40 |41 |49 WILLIE NELSON
WITH WAYLON
| JENNINGS
Take It To the Limit
Columbia FC 38562 CBS
41 |42 |22 | JOHNNY LEE
Greatest Hits, Full
Moon/Warner Bros
23967 WEA
46|11 | GENE WATSON
Littie By Little, MCA
| 130 MCA
43 |38 22| EMMYLOU HARRIS
‘ White Shoes, Warner
Bros. 23961 WEA
49| 5 | DON WILLIAMS
The Best of Don Williams
Vol.2 MCA MCA 5465
45 |44 123 | KENNY ROGERS
Twenty Greatest Hits,
Liberty LV-51152 CAP
46 |48 |110| ALABAMA A
Mountain Music, RCA
AHL1-4229 RCA
47 |40 |22 | SHELLY WEST

1‘!’ 54 (135
50 |52 |24
51 45|27
52 [5573
53 |51 150
54 |53 |18
55 |57 |182
56 |56 |62
57 47| 6
58 |61 (202

(59)|64| 2
60 |60 |47
61 |58 |24
62 |62] 5
64 |50 14
66 |66 21
67 |63 31
68 |67 33
69 |72 |28
70 |69 19
71 65| 3
72 |74 183
73 |75] 4
74 | 68 |43

75 ‘70 43

Red Hot, Viva 23983 WEA
PINKARD &

BOWDEN

Writers In Disguise,

Warner Bros. 25057 WEA
WILLIE NELSON A
Greatest Hits, Columbia

KC 237542

JOE WATERS

Harvest Moon, New

Colony NC-831 IND
MICHAEL MARTIN
MURPHEY

The Heart Never Lies,

Liberty LT-51150 CAP
DOLLY PARTON

Dolly's Greatest Hits,

RCA AHLI-4422 RCA
RICKY SKAGGS @
Waitin' For The Sun To

Shine. Epic FE 37193 CBS

STEVE WARINER
Midnight Fire, RCA

AHL1-4859 RCA
ALABAMA A

Feels So Right, RCA
AHL1-3930 RCA

GEORGE STRAIT

Strait From The Heart,

MCA 5320 mCca
LARRY

WILLOUGHBY

Building Bridges Atlantic
Amenca 90112 (W
ALABAMA A

I‘.’le/ Home's in Alabama,

RCA AHLI-3644 RCA
LEON EVERETTE

Doin’ What | Feei. RCA
MHL1-8518 RCA
7.6, SHEPPARD
T.G.Sheppard's Greatest

Hits, Warner/Curb 23841 WEA

GEORGE JONES
Jon;; Country. Epic FE-

DAVID WILLS
New Beginnings RCA
MHL 1-8516

MICKEY GILLEY &
CHARLY McCLAIN

It Takes Believers, Epic
FE-39292 CBS

JOE STAMPLEY

Memory Lane, Epic

FE-38964 CBS
GUS HARDIN
Fallen Angel, RCA
CPL1-4937 RCA

MERLE HAGGARD
The Epic Coliection
(Recorded Live), Epic
FE-39159

LEE GREENWOOD
Inside Out, MCA 5304 MCA

CRYSTAL GAYLE
Crystal Gayle's Greatest
Hits, Columbia FC-38803 CBS

ANNE MURRAY
A Little Good News,
Capitol ST12301 CAP

B.J. THOMAS
The Great American
Dream, Cleveland
International/Columbia
FC-39111

MAC DAVIS

Soft Talk Casablanca
818-131-1

KENNY ROGERS A
Greatest Hits, Liberty

£00 1072 CAP
MEL McDANIEL

Mel McDaniel with

Oklahoma Wind Caito
ST-12326 CAP
CONWAY TWITTY

Lost In The Feeling,

Warner Bros. 23869 WEA
THE WHITES

Old Familiar Feeling,
Warner/Curb 2387 WEA

O Buliets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 500,000 units (seal indicated by dot). A Recording
Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by triangle).
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Gives Top Honors
To ASCAP Writers!

SONGWRITER OF THE YEAR
Jeff Silbar

| SONG OF THE YEAR
Walt Aldridge and Tommy Brasfield

“Holding Her and Loving You”

' . o,

® | PR
I B #

®

JEFF SILBAR WALT ALDRIDGE  TOMMYBRASFIELD
Receiving outstanding songwriter honors:

® Charlie Black, Rory Bourke * Walt Aldridge and * Bob Morrison
and Tommy Rocco Tommy Brasfield “The Love She Found In Me”
“A Little Good News” “Holding Her And Loving You” Jeff Silbar

* Rory Bourke . 'ﬁ\l‘gtg‘,,'w"e“s “The Wind Beneath My Wings"
“Baby I Lied” Otz

o Jeff Silbar e Mike Reid * Rory Bourke and

“A Stranger In My House” Glenn Ballard

“You Look So Good In Love”

American Society of Composers. Authors & Publshers

WEVE GOT THE SONGS

www americanradiohistorv.com

“He's A Heartache (Looking For
A Place To Happen)
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ARTIST
Title, Label & Number
(Dist. Label

LUTHER by 1
VANDROSS o (g
usggl%yngnc
LIONEL RICHIE A
"""Lc;wnj:" IML (MCA) MCA
MICHAEL
JACKSON A
Epic QE 3 B

CAMEO

Tsts 8145 4-11

POL

Polyg
DENNIS EDWARDS

BOBBY WOMACK

> Po

B Ni
PATT| LABELLE .
v

ROCKWELL @

y's We
MELBA MOORE
Ne N

JEFFREY OSBORNE

[ ]
Wit

A&M SP-494

CULTURE CLUB A
POINTER SISTERS

4705 R
MIDNIGHT
%TARkA

k WEA
CHERYL LYNN

8961
DEBARGE @
i | Way.

otown
KOOL & THE
GANG @
8508 IY‘
J. BLACKFOOT

ty ket
8002 Allegiance

SHANNON
vua;e---]"n tco
KENNY G
uF Arist

HERBIE
HANCOCK ®

Foaggls 3
GEORGE CLlNTON

IND

WEA

hisi AP
JAMES INGRAM

U Warner Bros ) WE
LAID. BACK
blu ".1' :II .

DAZZ BAND

WEA

THE DEELE
Bed 3
502851 (Eleklia)

PATTI AUSTIN
Pattr Austin, Quest

23974-1 Warner Bros WE

STACY LATTISAW

& JOHNNY GILL
ination wE

ART OF NOISE
attle. Islana
Atco

5974
WEA

Malaco 74 IND
EDDIE MURPHY

CBS
ATLANT|C STARR
SP-4948

EARL KLUGH
Wishiut Thin

RCA

AP
EVELYN
‘CHAMPAGNE" KING

ce To F, y:

f A
TEENA MARIE
PIECES OF A
DREAM

WEA
CON FUNK SHUN

.v.el Aercury

DARYL HALL &

JOHN OATES A
Rock ‘N Soul Part 1
RCA CPL1-4858

SOUNDTRACK

Footloose Columbia
2 CBS

This Week

53

< (33

58

59

60

61

62

63

64

65

66

67

68

69

70

71

72

73

74

75

| §
S
3| =
@ o
E | 2| ARTIST
z & | Titte, Label & Number
S 2| (Dist. Laben
32|19 DREAMBOY
Dreamboy. QWest
l88 B War
WEA
42| 22 DAVID SAJNBORN
Bro‘ T wea
40 EUR ICS 0
Tou "n RI \ AFLL -4 CA
) 46| 3 STARPOINT
WEA
45| 5 THE
TEMPTATIONS
DSt
47 | 4 JEFF LORBER
5129 MADONNA
W WEA
49| 2 WEIRD AL
YANKOVIC
Rock N
55| 2 | YARBROUGH &
PEOPLES
Be A W
RCA RCA
CITZOP DENISE LASALLE
M N
52| 2 KLEEER
A g WEA
I  BAR-KAYS
41| 21 ANGELA BOFILL
39| 42 ANITA BAKER
IN
53| 49| GLADYS KNIGHT
é& THE PIPS @
CHANGE
‘ Atiantic RFC 8015 WE/
59| 2 THE DELLS
1 BFZ 39309 (¢
60| 3 IIjE SYSTEM
%0145 (At WEA
43| 32| GAP BAND ®
| ! .51 “
50| 21| RAY PARKER, JR.
| | Wom ) trol
. Arista AL8 RC
44| 36| PEABO
BRYSON/ROBERTA
FLACK ®
| ST-1184 P
B € NEYV EDIT{ION
| Sl 3301 IND
63| 78 LIONEL RICHIE A
Lionel Rictie, Motown
6007ML MCA
48 | 22| TEDDY
PENDERGRASS
Heaven Only Knows
PIR FZ 38646 Epc) CB
65| 2 | BILLY GRIFFIN
’ Re 1e 1. Columb =
62| 48| MAZE i
| STz cap
m TYRONE
BRUNSON
| Fresh, Believe in A
Dream FZ 39197 :Epic;  CBS
68| 24| TYRONE DAVIS
| Something New
| Qceanfront OF 10 IND
56| 10| STEVE
ARRINGTON'S
HALL OF FAME
PI tive Power. Atlant
WEA
71,19 IRENE CARA
GeIIer ‘Nerwovk
b s doz1 1w WEA
581 14 MALCOLM
. MCLAREN
a Like Scratch
sland Iu|/4 1B (Atc WEA
54| 8 RODNEY
FRANKLIN
FC 38953 .
67| 15, P-FUNK ALL
| STARS
( Dance Fl
Guerillas, C8S
| | Associated BFZ 39168
70| 8 | IMAGINATION
| WEA
74| 23 TOM BROWNE
| e g0 RCA
72| 5 JOHNNY MATHIS
| A Special Part Of Me
| | Coumbia FC 38718 C8S
73| 21 EARTH, WIND &
| FIRE
| Em.uu. Universe
<8 smbia QC 38980 - cBS |

(__) Bullets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).

@ Recording Industry Assn. of America seal for sales of 500,000 units (seal indicated by dot). A Recording

Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by triangle).

College Radi
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Block

o’s Impact Examined

Atlanta Conference To Spotlight Stations’ Growing Role

NEW YORK--The siath annual
Black College Rudio Conference this
Friday and Saturday (20-21) in At-
lanta will. its organizer hopes, “show
that black college radio is becoming a
mini-industry on black college cam-
puses that will have the same impact
white college radio has had for
vears.”

Lo Jelks. founder of the Black Col-
lege Radio Conference und publisher
of a black college radio newsletter.
says. “What 15 happening s that
black college radho stanons are mak-
g a dent 1n their local communities
and making a real impact in their ar-
eas.” For example. he cites the case
of Clark College’'s WCLK in Atlanta

‘In this market none of the com
mercial stations would touch jazz.
feeling 1t wasn’t commercial
enough.” Jelks notes. "But Clark has
made 1t part of its progratnming and
has found a market does exist here
tor that music. something the com
Seians gre now paying al

Peret

tention 10."”

St. Augustine College in Raleigh,
N.C.. which has just bought a de-
funct black-formatted station. and
Togola College. m Togolo, Miss. are
examples “of the increasimg number
of black colleges starting radio sta-
tions around the country. “The num-
ber has grown considerably since the
first conference in 1980, says Jelks.
who estimates that there are now
about 50 black college stations n the
country

Curtis Shaw. business manager for
Joe Jackson and formerly for Marvin
Gave. will be the kevnote speaker.
Dr. Howard Myrick. director of ra-
dio and television at Howard Univ.,
and Dolly Horton. tormer director ot
publicity at Fort Valley State Col-
lege. will also speak. Horton will be
recenving the orgamzation’s broad-
caster of the vear award because.
though only n her 20s. she 1s pur
chasing a radio station. WXKO. in
Fort Vallev. Ga. She s taking a real

_The Rhythm & The Blues

1

A New Programming Focus

By NELSON GEORGL

For those concerned about mcreas-
mg the amount of black music un-
hezed on commercial television. the
National Assn. of Broadcasters” 62nd
annual convention m Las Vegas later
this month s potentally an impor-
tunt event. A few months ago. the
board of the NAB uapproved a pro-
posal | made to create a major event
to assist the entry of minority pro-
gram suppliers into
the business of pro-
gram distribution.”
says NARB vice pres-
wdent of special ser-
vices Dwight Ellis
ahout the first mi-
nonty television pro-
gramnung exhibition.

“Over 30.000 broadeast managers,
executives, and  representatives of
more than 25 foraign countries will
participate i this milestone toward
equity. Nearly 40 minority suppliers
will have an opportunity o sell their
products to prospective buyers. If
there ts any doubt in your mind
about the great sigmficance of what's
gomg to happen. consider this: Ac-
cording to research by Topper Ca
rew. one of our most successful black
tv/film - producers  (he  produced
“D.C. Cab”), over the past 15 vears
0086% of television network shows
were produced by blacks and other
minorities Far less than 1% .7

Several of those mimority program-
mers at NAB will be muking black
music an integral pari of their presen-

tations. For example. the makers of
out of

“The Gavin & Lott Show™
Philadelphia, a black music video
show seen i over 40 markets, are
presenting a prototype for a black va-
riety show. Such a presentation by
minority programmers can't help but
sensitize their white counterparts to
the range of black talent. both in
front of and behind the camera. That
Deniece Wilhams' appearance on a
recent “Saturday Night Live™ is such
a rarity for a black act 1s linked as
much 10 a lack of black backstage in-
put on that show as to any overt rac
isim. It 1s a condition that stifles the
exposure of black artists of every
kind on commercial television.
* Kk *

Short Stuff: Not surprisingly. Chic
and Atlantic Records have gone their

WwWwWWw.americanradiohistorv.com

separate wavs. Since the golden days
of disco when Chic’s “Dance. Dunce
Dance.” Le Freak™ and the still in-
fluential "Good Times,” the band
has fallen on lean times commercial
Iv. For a while the word on the street
was that, with founders Bernard Fd-
wards and Nile Rodgers both now
busy producers (who isn't Nile pro-
ducing?), Chic was over. But no
Chic s still together and label shop-
ping. hoping u change in scenery will
facilitate a return to prominence
Over at Atlanuc’s Coullion label,
Henry Allen 1s making plans for
Stacy Lattisaw and Johnny Gill.
Both will be featured in a video of
“Baby It's You." the old Shirelles hit,
from their ““Perfect Combination™ al-
bum. Look for Gill and Latusaw to
sing the love theme in Harry Bela-
fonte’s  breakdance film  “Beat
Street.” The soundtrack album. not
comcidentallv. will be on Atlantc.
Maternial 1s already being prepared by
noted  ballad  composer  Michuael
(" Greatest Love Of All™) Muasser for
Lattisaw’s next solo etfort. She'll be
18 by then. and Allen wants to build
a more mature image for her
‘In Times Of Trouble™ by Trouble
FFunk. a double album on Max Kidd's
D ET.T. Records. is an exceptional
(Conrmued on opposite page)

risk 1 doing this, but this is just the
kind of activity we want to encourage
and acknowledge.” says Jelks.

Station ot the vear will be the
Univ. of D.C.'s WDUC “because of
1ts influence in the community and
mnovative public affuirs program-
ming.” says Jelks.

In addition to the speakers, there
will be seminars on broadcast man-
agement. news and public affairs.

FCC policy as it relates to college ra-
dio, gospel music on college radio
and career opportunities. There will
also be an awards banquet.
NELSON GEORGE

RETURN TO NASHVILLE—Song-

writer/performer Otis Blackwell

shakes up the crowd during a

show at the recent Nashville Song-

writers Assn. International
seminar.

DISCLAIMER

To all individuals:
MR. JERRY WEAVER

Formerly of Don Ralph Pro-
ductions, Century City, CA
is no longer associated
with this company nor does
he represent Don Ralph
Productions in any manner
of dealings.

Whoever has business
dealings with JERRY
WEAVER does so at his or
her own risk.

Don Ralph Productions, inc.

1901 Ave. of the Stars, Suite 1242
Century City, Calif. 90067

STATE OF THE ART
MUSICAL
| INSTRUMENTS

235 AZUSA AVE. WEST COVINA, CA 818 966- I78I
TOLL FREE 800 423-6583
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SOUL TRACKS—Motown vocalist Dennis Edwards performs his “You're

My Aphrodisiac” for an upcoming version of “Soul Train,” while one of the
show’s dancers administers the drug.

‘Soundcheck Parties’ Bow
At Universal Amphitheatre

LOS ANGELES — The Universal
Amphitheatre here has launched a
series of “soundcheck parties,” tving
n with local radio stations on sclect-
ed dates. The Amphitheatre linked
with top rock station KMET to pro-
mote shows by Cheap Trick, Heart
and Eddie Money, and with jazz sta-
tion KKGO to boost a date featuring
Ella Fitzgerald.

The arrangement calls for the Am-
phitheatre to give the radio station 75
pairs of tickets to the concert and 10
the soundcheck party, in exchange
for a fleet of radio spots pormoting
the show. The respective labels are
also called on 10 provide $1.000 to
cover the cost of renting a PA system
and buying food and drinks for the
party, which runs from 6 p.m. 10 7:15
p-m. on the night of the show.

Larry Vallon, who books shows
into the 10-year-old venue, planned a
Luau-themed party for .38 Special's
shows last Friday and Saturday (13-
14). The event again tied in with
KMET, and featured a grand prize
drawing of a pair of tickets to sce a

show by the group in Hawair

Vallon says the soundcheck parties
tie into the increased focus on special
rentals and varied utilization of the
amphitheatre. He adds that there is a
greater need for this for two reasons:
the Amphitheatre is now a year-
round venue, and the L.A. concert
and theaire scene has become more
competitive.

“In the old days we just booked
100 nights each summer, and all we
had to do was pick up the phone and
take orders. Artists were beating
each other over the head to get
booked. Now that we're year-round,
we have to look much harder.”

Vallon credits the idea for the
soundcheck parties to Jheryl Busby.
a former A&M executive who's now
at MCA. Busby wanted to rent the
building to host a party for a Jeffrey
Osborne/Atlantic Starr concert last
fall. Though the details couldn’t be
worked out. the Amphitheatre used
his idea on a subsequent show featur-
ing Cheap Trick and Zebra.

PAUL GREIN

~ Talent

Crenshaw EP Mixes Things Up

New Versions Of Recent Songs Available Only As Import

By JEFF TAMARKIN

NEW YORK-—Marshall Cren-
shaw has a new record out, but unless
you buy the Enghsh import you
won't find it. The release is an EP
consisting of remixes of three cuts
from Crenshaw’'s most recent album,
last year's “Field Day,” and one pre-
viously unreleased live track. a cover
of Elvis Presley’s “Little Sister.”
Crenshaw’s American label. Warner
Bros.. passed on the domestic release
of the EP despite the full involvement
of the British branch of WEA.

“We're disappointed that Warners
didn’t release the record here. but we
don't expect complete support for ev
erything we record,” says Richard
Sarbin, Crenshaw’s manager.
“Theretore we've taken the initiative
to work the EP independently out of
our management office.”

Sarbin says that 36 commercial
AOR stations are on the record, in-
cluding such recent additions as
WRIF Detroit. WCKO Ft. Lauder-
dale and WBAB Babylon, N.Y. Sar-
bin adds that 55 college stations are
playing the import, and that current
U.S. sales stand at approximately
15,000 copies.

“This development is very encour-
aging to us.” says Sarbin, “and un-
derscores two points. One, that the
record should be released domestical-
ly to take full advantage of the pro-
gressing radio play. And two, thatit's
possible to work a good record inde-
pendently—without label support—
and achieve some measure of
success.”

Why does Sarbin think Warners
declined to put the EP out? “They
didn't feel that this was an obvious
and quick high-profit venture. Any
company has the prerogative to de-
cide that a record isn't a good finan-
cial investment for them.”

Bob Merlis, Warner Bros.” vice
president of publicity, has a some-

what different  explanation. “We
chose not to release the EP ourselves
because the remixes were done while
his previous album was sull fairly
current.”

Nonetheless. Merlis says the inde-
pendent promotion project is pro-
ceeding with Warner's blessing. "It
will keep Marshall's name around
until such time as he gets his next al-
bum together. We could have dis-
couraged 1t, but the idea of the EP
coming in as an import is fine with
us.”

Sarbin responds to Merlis™ pomnt
about the repetition of the songs by
saying: “As far as we're concerned.
the issue isn't whether the songs had
appeared on vinyl before. but how
good the muaterial and production
are.”

The EP includes dance remixes by
John Luongo of the tracks “Our
Town.” "For Her Love™ and “‘Mon-
day Morning Rock,” in addition to

‘IT'S MY LIFE’

the Presley remake and an extended
remix of “"For Her Love.”

Sarbin says Luongo was brought in
to beef up the percussion and add
some keyboard overdubs to the origi-
nal mixes by producer Steve Lilly-
white. "The scheme was to try to put
a dance EP together,” he says, “and
we asked for Luongo’s help because
of the success he had with Greg
Kihn's ‘Jeopardy.” ™

Assistance in preparing (is Siory
provided by Moira McCormick in
Chicago.

WEA U.K. helped assemble the
EP and then released it. It was subse-
quently picked up by five American
mporters: Jem, Important. Green-
world. Sounds Good and LSR.

Assisting Sarbin in the Midwest is
Niles, I1l.-based one-stop Sound Vid-
eo Unlinited. whose album buyer
Steve Harkins is coordinating both
retatl and radio promotion.

Talk Talk Single Is Hot Hot

NEW YORK-—Mark Hollis. lead
vocalist of the British trio Talk Talk.
has come to grips with what many
consider the group’s uncategorizable
mustcal quality. “The English press
has had difficulues in placing us,”” he
says resignedly. “They've compared
us to 24 bands.”

The success of Talk Talk’s current
EMI America single ““It's My Life,”
which moves up to number 40 on
the Hot 100 and to number 7 on
the Dance/Disco chart, may not
make the band easier to label. How-
ever. Hollis, who co-wrote the song
with producer Tim Friese-Greene
(best known for his production work
on Thomas Dolby's “She Blinded Me
With Science™), couldn’t be happier.
“The single represents everything 1

wanted to do.” he says. Within its
percussive base, the track combines
Motown chording and tambourines.
pleasantly unexpected modulations,
handclaps and an assortment of
synth hirds and elephants. In fact,
those primitive sounds proved the
Jjumping-off point for the accompa-
nving video (directed by Tim Pope),
a lush panorama of wild animals in
their natural habitat.

Talk Talk. which also includes
bassist Paul Webb and drummer Lee
Harris. is viewed by Hollis as a band
“about songwriting.” The trio 1s due
to begin an English tour next month,
with plans for a three-month U.S.
tour this summer.

MARY ANNA FECZO

You know what you've got...now

tell the world —in Billboard’s June 2
Spotlight on Chicago. This is your
opportunity to reach industry attendees
at the Summer Music Exposition, plus
key executives in over 100 countries.
They'll all be reading this important
iIssue, because when it comes to

The international Newsweekly
of Music and Home Entertainment
1515 Broadway, New York, NY 10036

recording, retail, radio, video, con-
certs, talent, management or book-
ing, Chicago is nobody’s second city!
We're ready to focus on the movers
and shakers of the Windy City’s enter-
tainment industry. Your participe tion will
make this Spotlight complete.
If Chicago is your town, tell your

(312) 298-7970

Issue Date: June 2
AD DEADLINE: MAY 11

Billboard
* I Oor New York City: 212-764-7356; Beverly Hills, California: 213-859-5316; Nashville, Tennessee: 615-748-8145;

Tqronto, Canada: 416-964-1885; London, Engtand: (01) 439-9411; Paris, France: 1-738-4321; Hamburg, West Germany: (040) 631-4299;
Milan, Italy: 28-29-158; Madrid, Spain: 232-8000, 231-8319; Tokyo, Japan: (03) 498-4641; Sydney, Australia: 436-2033

story to the world in Billboard’s
Spotlight on Chicago.

For information contact: Ron Ramelli
PO Box 356/Mount Prospect, IL 60056
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Dance Trax

By BRIAN CHIN

With apologies to dance fans who may be tiring of hip-hop, herewith four
outstanding new releases for yvour consideration. “Run-ID.M.C.” (Profile) i1s the
first album by the rap duo whose quarter-million-seller, *'It's Like That,” was
one of last year’s higgest records. They maintain their hardcore beat box groove
with some interesting musical and thematic variations. Inevitably, the most in-
teresting is “"Rock Box,” a slow funk with heavy-metal guitar chording: it
works. Also: “Wake Up," a gentle social commentary: a Prince-influenced 30
Days,” and “Jay's Game,” full of rapid quick-cut fragments. “Run-D.M.C." is
hard-hitting and thoughtfully executed.

* K K

Three singles: Duke Bootee’s “"Live Wire™ (Mercury 12-inch) apparently fea-
tures most of the famed Sugarhill house band on one of the busiest. most hysteri-
cal rampages of special effects around; like his recent Stockingecap production,
“Live Wire™ has both a sense of humor and a wild-eyed energy ... Steps
Ahead’s “Radio Active™ (Elektra 12-inch) is a lush pastiche of classical, jazz
and soul influences tacked on to a heavy electric beat. Mike Mainieri and Craig
Peyton co-produced with associate Michael Brecker; Nelson Cruz mixed
... Wide Boy Awake, coming off a major sleeper, is produced by Francois Ke-
verkian on the group's latest, “Billy Hyena™ (RCA [2-inch). a Latin-inflected
hip-hop; also on the disk, the tight, compressed-sounding “Set Fighter.” Both
come in wild instrumental break versions.

* K K

Left-fielders: The Cars’ "Heartbeat City™ album (Elektra) is exemplary mod-
ern rock; we hear hit single after hit single on the second side—especially good
remix picks are the title track and "Hello Again.” just a bit short as is at
3:47 .. Icicle Works’ "From A Whisper To A Scream™ (Arista promo 12-inch)
contains a U.S. mix by Steve Thompson, as well as the long European version;
the former is a straightforward, smooth-sounding take and the latter more a big-

beat break . . . Pretty Tony’s “Fit It In The Mix" (SMI 12-inch, through Sunny-

view) grafts the ever-popular Smurf voices onto a track not far from Hashim's

underground hit and has a weirdly pulsing instrumental break ... Dubset’s

“Fleshbeat Fever’ (Elektra/AMI) has more to do with technopop and jazz-funk

than its namesake form; the seven-minute version amounts to a long break. We

also like the Latin-jazz flip, “White Man-Black Man.”” John Luongo produced.
*x K* K

More singles: Kay Matio’s “Breakin® In Space™ (Radar 12-inch) starts as
standard electric boogie but gets wider and looser as it goes . . . On the flip side
of the same record is Gary’s Gang’s newest, "Run Away,” another of their flow-
ing, disco-ish love laments ... Bandolero’s “*Paris Latino™ has got to be the
most pop-sounding record ever on Sire; it’s a smooth, charming (maybe ran-
dom) combination of French and Spanish rapping that starts as a lift from an-
other popular album cut . . . Scherrie Payne is joined by fellow former Supreme
Cindy Birdsong (and Edna Wright and Pat Hodges) on a high-speed version of
“One Night Only™ on Megatone; Rick Gianatos produced . . . Lorna Luft, who
stars in the remake of **"Where The Boys Are,”" has remade the title song in a ver-
sion on Silver Blue 12-inch not heard in the film; the flip side has a good, Brani-
gan-like rocker, “*Prove Me Wrong.™

._ : » N - 5& ; :

MUSICAL TRUTHS—Private | recording artist LaToya Jackson recruits

MCA act Musical Youth to help on her single “Heart Don’t Lie” from the

forthcoming album of the same name. Shown in the front from left are Mu-

sical Youth’s Michael and Kaluin Grant. In the back row are Jackson, pro-

ducer Amir Bayyan, and Fredric Junior, Dennis Seaton and Patrick Waite of
the MCA group.

" EXPORT-O-DISC

We stock all current and new releases
of dance oriented music from:

U.S.A. CANADA

ENGLAND * ITALY * HOLLAND
GERMANY * FRANCE

> a1 )

OUR EXPERIENCED STAFF INCLUDES
FORMER CLUB DJ'S THAT
LISTEN AND REVIEW RECORDS

855 E. CONKLIN ST., FARMINGDALE, NY 11735 USA
(516) 694-4545 TELEX NRS: 4758158 ¢ 4758254
EXPERIENCED EXPORT STAFF/SAME DAY PERSONAL SERVICE

We specialize in all shipments:
To Hong Kong, Japan, Europe & South America

Talent

Tina Turner Set To Open 50 Dates For Lionel Richie

LOS ANGELES—Tina
who topped Billboard's Dance/Disco
chart last month with the hit “Let’s
Stay Together.” has been set as the
opening act on Lionel Richie's up-
coming 50-date tour, which opens

Turner,
Lus Vegas.
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May 15 in Tulsa and ends Aug. 17 in

The tour was booked by the How-
ard Rose Agency and focuses on ma-
Jjor arenas across the U.S. and Cana-
da. Richie’s show was produced and

directed by Tony-winning Broadway
veteran Joe Layton. Turner's selec-
tion as opening act follows memora-
ble support roles in shows starring
the Rolling Stones and Rod Stewart.

Survey for Week Ending 4/21/84

Dance/DiscoTop 80.
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TITLE(S), Artist, Label

THEY ONLY COME OUT AT .NIGHT-
Peter Brown-Columbia 44 04957

WEEKS
AT =1
GIVE ME TONIGHT-Shannon—

Emergency/Mirage EMDS 6542 (12 Inch)

HOLYU ME NOW-Thompson Twins—Arista
LDP-9158

ALL NIGHT PASSION-Alisha—Vanguard
(SPV-72)

| WANT A NEW DRUG-Huey Lewis and The
News—Chrysalis 1818 (Promo 12 Inch)

COMING OUT OF HIDING—Pamela Stanley—
TSR TSR 830

IT'S MY LIFE-Talk Talk—EMI-Liberty V-7821

THE DOMINATRIX SLEEPS TONIGHT-
Dominatrix-Streetwise STRL-2220

DANCING IN THE SHEETS-Shalamar-
Columbia 44-04949 (12 Inch)

BORDERLINE-Madonna-Sire PRO A-2120

JEALOUS LOVE/EVERGREEN-Hazell Dean—
Quality QUS 057 (12 Inch)

| WANTED IT TO BE REAL-John Rocca—
Streetwise SWRL 2225

ORIGINAL SIN-Inxs—Atco PR 586-A

DON'T WASTE YOUR TIME-Yarborough &
Peoples—Total Experience/RCA TED 1-2601

MISS ME BLIND-Culture Club—Epic 49-04977
(12 Inch)

TAKE SOME TIME-Sparque—West End 22172

NO MAN IS AN ISLAND-Warp 9—Prism
PDS 495

STREET DANCE-Break Machine—Sire
20189-0 A

LET THIS DREAM BE REAL-Howard
Johnson—-A&M 12092

BREAKDANCE—Irene Cara-Network/Geffen
Pro-A2132

ONE IN A MILLION-The Romantics-
Nemperor 42904967

GIRLS JUST WANT TO HAVE FUN-Cyndi
Lauper—Portrait/CBS 4R 904121

NO MORE WORDS-Berlin-—Geffen 020195
JAM ON IT-Newcleus—Sunnyview, SUN 411

YOU MIGHT THINK-The Cars—Elektra Pro
ED-4963

SHE'S STRANGE-Cameo—Atlanta Artists
818-384

DOCTOR'S ORDERS—Meagan-—-Next
Plateau/Quality NP 50019

AMOK-—Ledernacker—Broadway 402

HERE COMES THE RAIN AGAIN-Eurythmics
RCA (12 Inch) PO-13711

ADULT EDUCATION-Dary! Hall & John
Oates—RCA PD 13715

SOMEBODY ELSE'S GUY-Jocelyn Brown—
Vinyl Dreams/Prelude VND-DO1

IT'S GONNA BE SPECIAL-Patti Austin—QWE
029373

JUMP-Van Halen—Warner Bros. PRO A-2107

LAND OF HUNGER-The Earons—Island/
0-96958

FOR YOUR LOVE-The S.0.S. Band-Tabu
Promo AS 1817

HYPERACTIVE-Thomas Dolby—Capitol V-8576

ONE FOR THE TREBLE-Davy DMX-Tuff
City/CBS Assoc. 42904955

LEAVE IT-Yes—Atco 0-96964

DANCE HALL DAYS/DON'T LET GO-Wang
Chung—Geffen (12 Inch) 0-20194
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Compiled by the Music Popularity Chart Dept. of Billboard from a nationwide club survey of the most requested dance songs.
() Bullets are awarded to those products demonstrating the greatest gains in audience response this week.

SPECIAL DELIVERY-Angel Bofill-Arista
ADP-9136

I’'VE GOT TO FIND A WAY-Zena Dejonay-
TVl 2011

TELL YOU (TODAY)-Loose Joints—4th and
Broadway, Broadway 401

RENEGADES OF FUNK-Soulsonic-Force-
Tommy Boy TB 839

BABY I'M SCARED OF YOU-Womack &
Womack-Elektra (7 Inch) 7-69733

SHAKE DOWN-—Evelyn “Champagne” King-
RCA PD 13749

GIVE IT UP-K.C.-Meca 5000

STRONG ME STRONG-Yellowman—Columbia
(12 Inchy 44-4964

IT'S ALL YOURS-Starpoint—Elekira 66973

TURN IT AROUND-Gino Soccio-Atlantic (12
Inch) 086960

REFLEX—Duran Duran—Capitol V-8586

JUST ANOTHER BROKEN HEART-Dorothy
Moore—Streetking SKDS-1120 ADJ

SOMEBODY'S WATCHING ME-Rockweli—
Motown 4515-MG

GIVE-Missing Persons—Capitol (12 Inch)
1-8582

SEND ME AN ANGEL-Real Life—MCA/Curb
MCA 5459

TRIPPIN ON THE MOON/BEELINE-Claudja
Barry—Personal/Oh My 249808

PLANE LOVE-Jeffrey Osborne—A&M (12 Inch)
SP-12089

ALMAAFIYSH/THE SOUL-Hashim-Cutting
Edge (12 Inch)

I'M LIVING MY OWN LIFE-Earlene Bentley—
TVI Records (12 Inch) TVI 2011

COLLAPSING NEW PEOPLE-Fad Gadget—-Mute

BIG ELECTRONIC BEAT/SYNTHECIDE-
S.S.Q.-Enigma/EMI ST17114

DR. SEX-Pleasure & The Beast-Airwave
AW12-94987

WATCH THE CLOSING DOORS-I.R.T.-RCA
(12 Inch) JW 13699

NO PARKING ON THE DANCE FLOOR-
Midnight Star—Solar/Elektra (12 Inch) Pro
ED-4970

| GOT THE MESSAGE—Men Without Hats-
MCA L33-1164

CLOCK ON THE WALL-Double Vision—Profile
(12 Inch) Pro 7041

ROCK STEADY/PLAYERS-Jenny Burton-
Atlantic (12 Inch) 086958

SOMEHOW SOMEWAY-Visual—-Prelude PRLD
674 (12 Inch)

I'M ALIVE WITH LOVE-Tina Fabrick—Prism
(12 Inch) PDS-600

TOO BUSY THINKING ABOUT MY BABY-
Orbit—Quality (12 Inch) Qus 058

SEQUENCER-AI Dimeola—Columbia (12 Inch)
44-4945

WHITE HORSE-Laid Back—Warner Bros. (12
Inch) 0-20178

THIS TIME-Funk Deluxe—Salsoul (12 Inch)
SG 422

| NEED YOU/AUTOMATIC/JUMP-The Pointer
Sisters-—Planet (LP Cuts) BX4-4705

LET'S STAY TOGETHER-Tina Turner—Capitol
8579

| DON'T NEED YOUR HANDOUTS-Citispeak-
Partytymes/Streetwise PT 106

ON THE FLOOR “ROCK IT"-Tony Cook-
Haltmoon-Import

TALK TO ME (YOUR BODY SPEAKS MY
LANGUAGE)-Casper—Atlantic DND-705

BAG LADY—Ebn/Qzn-Elektra 66974

TIME FOR SOME FUN/CONVICTION—Central
Line-Mercury 814-749-1

* non-commercial 12-inch‘_]
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ALISHA
Maybe there's magic in dropping
one’s surname. It's worked for Shan-
non, Sylvia and now newly-signed
Vanguard artist Alisha. But the pub-
licity gimmick ends there. As her ca-
reer debut “All Night Passion”
moves up to 4 on the Dance Disco
chart and 90 on the Black Singles list,
it's clear that the source of the rec-
ord’s success is the 15-year-old’s sur-
prisingly mature voice. The label’s se-
nior engineer Mark Berry deserves
equal credit for his Euro-dance-

styled production work.

At the age of seven, Alisha had ad-
vanced from performing in the family
living room to a regime of formal
voice training, a program she contin-
ues and has expanded to include
dance and acting lessons.

With the help of Broadway coach-
es Danny Holgate and Johnny Bran-
don, Alisha developed a solo act
which she’s taken to several New
York nightclubs during the last two
years.

A full-time high school student
and a cheerleader, the teenager has fit
a series of East Coast track dates into
her agenda. “‘People tell me I have
the voice of a 25- to 30-year-old,”
Alisha says. “That gives me plenty of
time to make the most of my talent.”

Alisha can be contacted through
John Hammond, Vanguard Records,
71 W. 23rd St, New York, N.Y.
10010; (212) 255-7732.

KIM FIELDS
Giving Alisha a run for the money
in the teen category is another 15-

"~ New On TheCharts |

year-old, Kim Fields, whose Critique
debut “Dear Michael” moves up the
Black Singles chart to 66. Fields can
be counted among the recent crop of
performers making the move from tv
to music. But unlike her predeces-
sors, Rick Springfield and Darnell
Williams, Fields comes from come-
dy, rather than soap opera, and re-
veals no intentions of leaving the tv
ranks.

Fields, who turns 16 on May 12,
began her tv career at the age of eight
with a spot on a Mrs. Butterworth
commercial. She is now one of four
stars on NBC’s "The Facts Of Life,”
a role that has brought her the Youth
In Entertainment award for best
young comedienne for the last two
years. In addition to the series, she
has taken on dramatic roles, hosted
several tv specials and done charity
work for the March of Dimes.

Fields speaks for the masses in
addressing this ballad to Michael
Jackson, one of her idols.

Fields can be reached through Lori
DeWall, The Garrett Co., 6922 Holly-
wood Blvd., Suite 407, Los Angeles,

Calif. 90028; (213) 462-4122.

~ Talent
TAPPED OUT

By SAM SUTHERLAND

LOS ANGELES—You'd think
the heavy metal revival would leave
the members of Spinal Tap with the
last laugh. With that throat-shred-
ding, power-chorded, high-decibel
subgenre back in the black, surely
America’s  headbanging  hordes
would finally see the light glimpsed
solely by the Tap’s members for most
of the past 17 years.

After all, here is a band that makes
Black Sabbath seem subdued. From
the epochal two-hour twin guitar
solo clash by Tap guitarists Nigel
Tufnel and David St. Hubbins to the
band’s lone seasonal offering,
“*Christmas With Satan,” this is one
band that has always given the public
more than it asked for.

Yet fate has been less than kind.
The veteran British band’s long over-
due return to the U.S. was an unqual-
ified disaster, disrupted by faulty
stage production, backstage ssquab-
bles and bitter feuds with both man-
agement and their record label,
Polymer.

If Tufnel, St. Hubbins, drummer
Mick Shrimpton, bassist Derek
Smalls and Viv Savage aren’t laugh-
ing, their alter egos are. Spinal Tap,
of course, is the mythical rock band
captured in Embassy Pictures’ “This
Is Spinal Tap,” a ‘“documentary"
hosted by filmmaker Marty DiBergi
(better known as Rob Reiner, who di-
rected and co-wrote the movie) that
lampoons rock history with a ven-
geance—yet, it must be added, con-
siderable affection as well.

The movie 1s the outgrowth of a

collective parody written by Reiner,
former Credibility Gap members Mi-
chael McKean and Harry Shearer,
and Christopher Guest, verteran of
the National Lampoon's musical re-
vues and album projects during the
'70s.

Largely improvised before the
cameras, the band's musical perfor-
mances and offstage pratfalls grew
out of long sessions during which the
three key Tap members, St. Hubbins
(McKean), Tufnel (Guest) and
Smalls (Shearer), huddled with Rei-
ner to detail the history of this ill-fat-
ed band.

The band’s “bio”"—which includes
additional *‘facts”™ not covered on
camera—sends up much more than
hard rock, but the heavy metal focus
was “‘a convenient fit,” Shearer ob-
serves, “‘because that style of music
and stage presentation has stayed in
the same place for 10 years, whereas
other kinds of music seem to have
changed.™

The current renaissance in metal
music wasn't foreseen, however,
since the project actually began sev-
eral years ago. **We had no idea when
we started out that that would hap-
pen,” Shearer admits. “In fact, part
of the joke was that they should wind
up in a dead-end style like that.™

Much of the film’s authenticity de-
rives from the members’ onstage
work, and, in fact, the Spinal Tap
seen performing such early hits as
*Gimme Some Money™ as well as its
hard rock classics like *'Big Bottom™
acutally played dates at Los Angeles
hard rock halls like Gazzarri’s. All

Fictitious Heavy Metal Band
Leaves Moviegoers Laughing

the material, including those tracks
selected for the accompanying "Poly-
mer”* soundtrack album (actually on
Polydor, which reportedly relished
the chance to lampoon itself in pro-
moting the set), was composed by the
four screenwriters.

To research their parts, the once
and future Tap members atiended
concerts by such genuine metal-
mongers as Judas Priest and AC/
DC. And, Shearer notes, they even
toured with British hard rockers
Saxon.

As for testing the veracity of their
working class English accents and
their early '70s rock wardrobes, the
three writers in Tap even snared an
appearance on “The Joe Franklin
Show,” meeting with a presumably
baffled Franklin, who was never told
their true identities.

There's even a video clip, directed
by Guest ("I watched MTV reli-
giously for weeks™), which should
complete one of the most extended
rock’n’roll punchlines in memory.

Even without those extracurricular
sendups, however, the movie has
opened 1o rave reviews from the sort
of writers who probably wouldn’t be
caught dead at a real hard rock show.
Best of all, though, is the warmth the
band brings to its work, despite the
truly moronic personalities they
project.

Concludes Shearer, “The amazing
thing to me is that because of the af-
fection that people detect in it, so
many people in the industry have
gotten totally caught up init.”

ITALIAN 12” DISCO

Here are some of the available brand new releases
ITALIAN NEW WAVE

JOE MARAN / GIVE ME A BREAK
CAROL KANE / | DON'T BELIEVE

EXCLUSIVELY
ROCK, PUNK,

HEAVY METAL
INDIE LABELS

INTERNATIONAL

ON A WIDE RANGE

MALCOM & THE BAD GIRLS / SHOOT ME
LOOPSIDE / STARMAN

SYMONA / PEKINO

JO JO RUNNERS / EVERY DOOT YOU TAKE
BOOMERANG CLUB BAND / DEE JAY SUPERSTAR
PRD /I WANT TO ...

B. BLASE / SHAME

M. FOBERT & FOLIE CLUB / RAP FOLIE
DOCTOR CAT / WATCH OUT

CRUISIN’ GANG / MY MAN

BRANDOW / RAINY DAY

DIGITAL GAME / I'M YOUR BOOGIE MAN
BAZOOKA / ALIVE

THE SNAPS / CHIRPY CHIRPY CHEAP CHEAP
CAMARO’'S GANG / MOVE A LITTLE CLOSER
DUKE LAKE / DO YOU

CONTROL D / VISION IN THE MIRROR

D.F. PAM / ON THE BEAT

MIKE CANNON / VOICES IN THE DARK

J.D. JABER / DON'T STOP LOVIN’

HIPNOSIS / PULSTAR

SPLASH DANCE / MANIAC ALIVE

HIPNOSIS / OXYGENE

CAT GANG / LOCOMOTIVE BREATH
MARTINELLI 7 VOICE

KOTO / JAPANAISE WAR GAME

TORCH / SAME (NEW LP HEAVY METAL)

AXEWITCH / THE LORD OF FLIES (NEW LP HEAVY
METAL)

NOT MOVING / SAME 7"

NOT MOVING / MOVIN' OVER 7"

GATHERED / SAME (COMPILATION) LP

DIAFRAMMA / ALTROVE 12°

FIRST RELATION / V.A. / LP

FRIGIDAIRE TANGO / SAME LP

AT.R.O.X./ NIGHT'S REMAINS LP (WITH TUXEDO
MOON)

STEVE PICCOLO / DOMESTIC EXILE LP

STEVE PICCOLO / ADAPTATION LP

LISFRANK / NAN MASK EP 12°

NEON / SAME EP 12°

BISCA BISCA / SAME EP 12"

LITFIBA / SAME EP 12

OTHERS

ROLLERBALL / OUTLAST THE GAME (H.M.)
MAURIZIO ANGELETTI / GO FLY A KITE (FOLK ROCK)
VANADIUM / SAME (HEAVY METAL)

VANADIUM / A RACE WITH DEVIL (HEAVY METAL)
VANEXA / SAME (HEAVY METAL)

MALLARD / IN A DIFFERENT CLIMATE (ROCK)

KLAPTO / QUEEN OF THE NIGHT

SCOTCH / DISCO BAND

BYE BYE BAND / THIS IS NOT A LOVE SONG
NO YES / OWNER OF A LONELY HEART
ANGIE / CLOUDS

BIG DADDY / LITTLE SALLY

SHEIK SPHERE / DEEP FREEZE

LOS ANGELES T.F./ LET YOUR BODY DANCE
ROBY MC PIANO / THE SCOT GHOST
CAROLA / HUNGER

PIERROT'S GANG / MEXICO

ROW BOB / TROUBLE COMIN' EVERY DAY
DANNY KEITH / LOVE ME AGAIN

RAF CONEY / SHE'S MINE

SHELLY BRIEN / IN THE NIGHT TIME
LEADER BAND / YOU'RE MY EVERYTHING
MR. ROCAMBOLE / I'VE GOT YOUR SOUL
LARRY DAY / FASHION GIRL

PATRICIA HARRIS / HEAVEN IS ...

CYBER PEOPLE/POLARIS

PHIL GRANT/HEY GIRL

B. DANNY/MAYA

SHIRLEY ROSS/IF YOU LEAVE ME NOW
THE FLICSMPAKE IT EASY

EUROPE / UNISEXAPPEAL

ll_ DlSCO]_]_O s.r.l. - via Santa Maria, 94 - 20093 Cologno Monzese - (Milano) - Italy

Telephone (02) 2538351 - (02) 2547951 - ASK for Paolo or Gerry
Telex 340864 DISCOT |
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LUTHER VANDROSS
DEBARGE

Westbury Music Fair,
Westbury, N.Y.
Tickets: $18.75

As the most successful black music tour of
the season entered its final dates, neither of the
acts showed any sign of weariness. The only
problem was one of pacing. The ingredients—
great talent and good songs—were there; they
just weren'i mixed together well enough.

Luther Vandross has the most distinctive
new voice in pop/soul, and if anything he emit-
ted more power on stage than he does on re-
cord. The show got off o an energetic start
with "'l Let You Slide” and “Don't You Know
That,” as he combined the effortiess command
of his singing with some agile dance steps (a
bit surprising for Vandross, who, in a sequined
tux, looked like a cross between Liberace and
Barry White). But he immediately brought the
crowd down with his endless version of
"Superstar.

The show picked up again with the title cut
from Vandross' latest album, "Busy Body,
and a Smokey Robinson mediey. Vandross
settled into a comfortable groove that was
building toward his best song, “Searching,
but he rushed through it and seemingly be-
came preoccupied with set changes and inter-
action with his background singers.

A logical progression from there would have
been 1o his hit medley of “Bad Boy"/"Having
A Party,” but instead he changed tempos
again with his lengthy version of A House Is
Not A Home. " Though it was much more mov-
ing than “'Superstar,” it was still too long and
would have worked better as the finale.

Vandross closed with "Bad Boy" and “Nev-
er Too Much,” leaving a sense of incomplete-
ness. A better edited show would leave room
for more of his excellent songs, such as “I've
Been Working, " ""Sugar And Spice” and ““How
Many Times Can We Say Goodbye.’

Debarge's opening show was similar to Van-

dross' in that it transcended the records and in
that its high points were scattered. Gone was
the treacly polish and in its place was sponta-
neous verve on “All This Love,” "I Like 1" and
‘Time Will Reveal.” The band suggested that
it's more than just the latest Motown formula
hitmaker, but not quite a seasoned, cohesive
unit. Still, if their records take on the fervor of
their concerts, that won't be far away.

ROB HOERBURGER

Talent In Action

EURYTHMICS

The Ritz, New York
Tickets: §15

Eurythmics looked and sounded exactly as
one might have expected them to during their-
recent three-night stand at the Ritz. The band
played with letter-perfect precision and skifl.
The British act's greatest shortcoming was in
its lack of on-stage innovation to match its visu-
al image and seductive dance-rock. Euryth-
mics simply delivered nothing more than was
expected of them.

Annie Lennox, the band's carrot-topped vo-
calist, was full of smiles and charisma, and she
sang the exact arrangements found on Euryth-
mics’ two RCA albums without a flaw. But there
was no indication that there is a personality be-
hind the voice; Lennox was just the latest rock
cover girl coming to life

Guitarist Dave Stewart, the other half of the
team (the backing band and vocalists were just
that and knew their place), seemed to have
only one purpose: to ook cool. And that he did,
hidden behind his trademark shades and
bouncing about, stepping out only for a brief in-
troduction to a song and one admirable guitar
solo.

The rhythm section, keyboardist, horn team
and look-alike female vocalists behind Lennox
and Stewart did their job well; they were a lik-
able white soul-pop outfit guaranteed to get
one's feet moving. Still, the lack of anything
special to adorn the music—no spontaneity or
particularly interesting stage set or choreogra-
phy—made the proceedings drag by mid-set.

JEFF TAMARKIN

JEFF LORBER FUSION
ALLAN HOLDSWORTH 1.0.U.

Town Hall, New York
Tickets: $14.50, $12.50

Jeff Lorber was one of the leading lights of
the second wave of fusion players—or was it
the third? His early work, while rather light-
weight, was certainly easy on the ears. But with
interest in fusion on the wane, Lorber finds him-
self facing a dilemma: whether to stay the
course, rock out or get funky.

Lorber's March 23 concert here under-
scored his musicai identity crisis. His set be-
gan with some of his better-known instrumental
pieces—"Wizard Island,” "Fusion Juice'—
played with a jaunty air if too much volume by
his aggressive quintet. Most of the rest of the
set was devoted to selections from his new
Arista album, “In The Heat Of The Night,
which were noteworthy mostly for their empha-
sis on vocals and therr lack of originality.
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The album's title song—on which Lorber got
up from his bank of electronic keyboards 1o
strap on a guitar—sounded like a dozen other
melodic rock songs you've seen and heard on
MTV. At other times, Lorber and his band laid
down a dance-rock groove reminiscent of any
English synthesizer band you care to name. And
‘Blast Off," an instrumental, sounded so much
like Herbie Hancock's “'Rockit”" that it wouldn't
have been surprising 1o see a troupe of robots
dancing onto the stage.

Some might call this versatility. Others might
call it lack of direction, and note that Lorber is
not a commanding enough musician to make
much of an impact this way.

Opening act Allan Holdsworth, who honed
his guitar chops with Soft Machine and the
Tony Williams Lifetime, showcased a less than
impressive band and some derivative material,
but a powerful and distinctive style. The guitar
freaks in the audience—many of whom were
there only to see Holdsworth—loved it. But
Holdsworth faces an identity crisis of his own:
His stuff is a little too sophisticated for the
head-banger set, and a little too metallic for ei-
ther the jazz or new music crowds.

PETER KEEPNEWS

DISH

Trax, New York
Admission: $5

It's nice to see four women who aren’t afraid
to sweat. Backed by a male drummer, Dish's
female front line is that and more. As women
who can rock with a rugged grace, they sug-
gested a new dimension to the term “girl
group.”

During the Boston quintet’s hour-plus set
March 16, Dish's original material reflected in-
fluences as diverse as the Pretenders and the
B-52's. But Dish's style is as much their own as
itis hard to categorize.

On stage, lead singer and guitarist Dorthy
Rackus has Chrissie Hynde's tough sense of
humor and a fast set of fingers. Her intense vo-
cals are softened by harmonies from key-
boardist Maggie Lange, bassist Leah Doran
and saxophonist Claire Daly. Daly was a show
in her own right with bluesy solos that moved
the full house from seat's edge to relaxing
slouches.

Dish displayed a versatile repertoire includ-
ing the bopping “Do The Jerk," the haunting
“Sincerely” and new-wavish rockers “Close
Enough" and “Temptation Vacation.”" While
Dish isn't your typical pop act, they have two
strong top 40 radio candidates in "Popular
Girl" and "Race With The Moon," the latter of
which is available on Rock Dock Records.

KIM FREEMAN
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The following are among the top concert grosses nationwide reported through the survey week. Inciuded are
act(s), gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of
sellouts and dates(s).

Billboard

INTERNATIONAL
MUSIC INDUSTRY

CONFERENCE
May 13-17, 1984
Killarney, Ireland

ACCeNC

SOUND & LIGHT

Commercial Sound and Lighting
for the Entertainment Industry
Design, Instaliation, Service
All Budgets

Oklahoma City, OK
(405) 364-6249
Arlington, TX
(817) 633-2257

RIOS
PROMOTIONS
NEEDS

Two experienced musical
groups to play TROPICAL MU-
SIC for a tour in the United
States. One group of eight mu-
sicians and another group of
seven. Each musician will be
paid $200.00 per week from
W/E 5-11-84 through 5-5-85.
Three nights a week, six hours
per night from 8 P.M. -

2 A.M. Each group must have
an audition and followers.
Please call Rios Promotions at
713-934-1011 or write to 10200
Gulf Freeway, Houston, TX
77034.

e VAN HALEN, AUTOGRAPH—$516,921, 36,314, $15 & $13.50, Mon-
arch Entertainment Bureau, Meadowlands, E. Rutherford, N.J., two sell-
outs, April 1-2.

e ANNE MURRAY—$466,844, 35,431, (37,096), $17.90, $14.90,
$9.90 & $4.90, Ray Shepardson, Fox Theater, Atlanta, Ga., April 3-8.

e ANDY WILLIAMS, OSMOND BROTHERS—$401,375, 30,968,
(37,096) $17.90, $14.90, $9.90 & $4.90, Ray Shepardson, Fox The-
ater, Atlanta, Ga., March 20-25.

e CULTURE CLUB, FLASH KAHAN—$304,095, 23,048, $13.50 &
$12.50, Brass Ring Productions, Cobo Arena, Detroit, Michigan, two sell-
outs, April 7-8.

e DURAN DURAN/RESCUE—$258,268, 17,163, $16 & $14, Monarch
Entertainment Bureau, Meadowlands, E. Rutherford, N.J., sellout, April 5.

e BILLY JOEL—$255,075, 17,005, $15, Brass Ring Productions, Joe
Louis Arena, Detroit, Mich., sellout, April 4.

e BILLY JOEL—$219,006, 14,973, $15, Pioneer Productions/Contem-
porary, University of Wisconsin, Carver Hawkeye Arena, lowa City, lowa,
sellout, April 6.

¢ DURAN DURAN—$195,892, 13,548, $15 & $12.50, Ruffino-Vaughn
Productions/Freefall Presentations, Nassau Coliseum, Uniondale, N.Y.,
sellout. April 3.

 ALABAMA—$191,350, 15,308, $12.50, Salem Spirit Concert Series/
Keith Fowler Promotions, Asheville, N.C. Civic Center, two sellouts, March
20 & 30.

e DURAN DURAN, THE SWINGING RICHARDS—$177,674, 13,630,
$13.50, Pace Concerts, Omni, Atlanta, Ga., sellout, March 29.

e AMY GRANT, MICHAEL W. SMITH, GARY CHAPMAN—$164,789,
12,502, $13.50 & $12.50, Terry Garland Productions, Universal Am-
phitheater, Universal City, Calif., two sellouts, April 6-7.

e ALABAMA—$149,100, 11,928, (13,500), $12.50, Salem Spirit Con-
cert Series/ Keith Fowler Promotions, Leon County Civic Center, Talla-
hassee, Ala., April 1.

o TED NUGENT, MICHAEL SCHENKER GROUP—$136,215, 10,406,
(11,079), $13.50, Pace Concerts, Reunion Arena, Dallas, Tex., April 5.

e JOHN DENVER—$132,585, 9,112, $15 & $13.50, John Scher Pre-
sents, War Memorial Auditorium, Rochester, N.Y., sellout, April 17.

o ALABAMA—$122,875, 9,830, $12.50, Salem Spirit Concert Series/
Keith Fowler Promotions, Civic Center, Albany, N.Y., sellout, March 31.

e .38 SPECIAL, GOLDEN EARRING—$122,377, 9,854, (12,604),
$12.75, Pace Concerts, The Summit, Houston, Tex., March 30.

e 0ZZy OSBOURNE, RATT—$121,116, 9,864, (11,000), $12.50, Ava-
lon Attractions, San Diego Sports Arena, San Diego, Calif., March 31.

e JUDAS PRIEST, GREAT WHITE—$117,675, 10,200, $11.50 &
$10.50, John Scher Presents, War Memorial, Rochester, N.Y., sellout,
April 3.

e .38 SPECIAL, GOLDEN EARRING—$105,687, 8,852, (9,663),
$12.50, Beaver Productions, Reunion Arena, Dallas, Tex., April 4.

e YES—$102,164, (124,641 Canadian), 8,818, (10,000), $15 & $14,
Perryscope/John Bauer, Pacific Coliseum, Vancouver, B.C., April 2.

o DURAN DURAN, THE BLADES—$101,712, 8,433, (9,504), Contem-
porary, Myriad, Oklahoma City, Ok., April 9.

e YES—$96,855, 6,541, (10,274), $15, Rock'N'Chair Prods., Thomas
Mack Center, Las Vegas, Nevada, March 24.

o SCORPIONS, JON BUTCHER AXIS—$96,300, 8,050, $12, Stone City
Productions, El Paso, Tex., sellout, March 3.

o RICHARD NADER’S DOO WOPP SHOW VOL. 7, LITTLE ANTHONY, FLA-
MINGOS, MOON-GLOS, CHANNELLS, CHANTELLS, RUDY WEST &
BUBBY COMSTOCK'S ROCK AND ROLL BAND—$95,686, 8,000,
(9,000), $15 & $13.50, Richard Nader, Madison Square Garden, N.Y.,
N.Y., one sellout, March 23-24.

e BIG COUNTRY, WIRE TRAIN—$91,616, 7,774, (8,800), $13.50, Ava-
lon Attractions, Hollywood Palladium, Hollywood, Calif., two shows, one
sellout, March 30.

¢ MERLE HAGGARD, JOHN ANDERSON—$82,814, 8,042, (13,000),
$12 & $10, Little Wing Promotions, Harper's Coverd Stadium, Ft. Smith,
Ark., April 7.

¢ OAK RIDGE BOYS—$76,653, 6,591, (7,960), $12.50 & $10.50, In-
House, Central Alabama Music Park, Jamison, Ala., two shows, one sell-
out, April 6.

e MERLE HAGGARD—$73,505, 3,312, $50, $25, $20 & $15, Charlie
Magoo Prods., San Francisco War Memorial Opera House, San Francisco,
Calif., sellout, March 25.

e 0ZZY OSBOURNE, ROUGH CUTTS—$70,267, 6,408 (7,200), $11.75
& $10.75, Avalon Attractions, Selland Arena, Fresno, Calif., March 29.

e TED NUGENT, MICHAEL SCHENKER GROUP—$61,749, 4,861,
(6,818), $13.50, Pace Concerts, Sam Houston Coliseum, Houston, Tex.,
March 29.

o .38 SPECIAL, GOLDEN EARRING—$61,724, 5,529, (7,388), $11.50
& $10.50, Pace Concerts, Special Events Center, Austin, Tex., March
31.

e BILLY IDOL, PLATINUM BLONDE—$57,070 (69,626 Canadian),
5,504, (6,000), $13.50 & $12.50, Perryscope, The Fieldhouse, Ed-
monton, Alberta, B.C., April 1.

e .38 SPECIAL, GOLDEN EARRING—$54,509, 5,247, (8,701), $11.50
& $10.50, Pace Concerts, Civic Arena, San Antonio, Tex., April 1.

e BILLY IDOL, PLATINUM BLONDE—$53,813 (65,652 Canadian),
5,196, (5,500), $13.64 & $12.50, Perryscope, Winnipeg Arena, Mani-
toba, B.C., April 3.

o EDDIE MONEY, VAN WILKS—$53,188, 4,691, (6,000), $11.50, Pace
Concerts/Randy Sheiton Stardate, Civic Coliseum, Beaumont, Tex., April
1

o HANK WILLIAMS, JR,, MCGUFFEY LANE—$53,182, 5,428, $10.50,
Richard Mischell, Hara Arena, Dayton, Ohio, sellout, April 7.

e AMY GRANT, MICHAEL W. SMITH, GARY CHAPMAN—$52,690,
5,400, $10 & $9, Terry Garland Productions, Celebrity Theater, Phoe-
nix, Ariz., two sellouts, Apri! 5.

Copyrighted and compiled by Amusement Business. a Billboard Publications. inc. Publi-
cation. Boxscores are compiled every Tuesday. If you wish to tile your concert report,
please call Melinda Newman in Nashville at 615/748-8132: Ancil Davis in New York at
212/764.7314: or Linda Deckard in Los Angeles at 213/859:5338.
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Hot Rocks: More Than Just Rock

By SAM SUTHERLAND
and PETER KEEPNEWS

Recent issues of Billboard have
documented the ambitious launch of
Hot Rocks, a direct mail marketing
service offering new and catalog rec-
ords and tapes. Initial coverage of the
service has focused on its print and tv
campaign to lure young rock and pop
buyers, but readers of down beat can
verify that the company is already
courting jazz fans with similar
enthusiasm.

The last two issues of the venerable
jazz monthly have carried up to 10
pages of ads placed by Hot Rocks,
plugging releases from Elektra/Mu-
sician, Atlantic, Pablo, Palo Alto
and other labels. Catalog is being
stressed, too, which will be manda-
tory if the firm hopes to build a
strong base in jazz. Given the general
rise in mail order business for smaller
boutique labels and artists’ self-pro-
duced releases, along with the ongo-
ing battle for adequate shelf space in

retail jazz bins, the idea seems well-
timed.

*x *x *

The New York jazz nightclub
scene has been volatile of late, with
venues opening, closing, reopening
and changing hands so rapidly that it
sometimes seems the only constant is
the venerable Village Vanguard—
which, like its legendary owner Max
Gordon, is likely to go on forever.

The latest development on the
scene is an intriguing one. The pro-
prietors of Sweet Basil have taken
over a second Greenwich Village
club, Lush Life, marking the first
time in recent memory that two loca-
tions in this traditionally jazz-heavy
part of town have been under the
same management.

Under the direction of Phyllis
Weisbart, Mel Litoff and Horst Lie-
polt, Sweet Basil has made a name for
itself by offering a wide variety of
music. The club, which at approxi-
mately a decade old is one of the Vil-
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lage’s more durable establishments,
has tended to emphasize the new,
with David Murray, Arthur Blythe
and other post-avant-gardists among
the most frequent attractions. But
there’s been plenty of room for tradi-
tional stylists as well—septuagenar-
ian trumpeter Doc Cheatham, for ex-
ample, has a regular Sunday gig.

The question some observers are
asking is whether the Sweet Basil
people are stretching themselves too
thin. They promise that Lush Life’s
booking policy won’t conflict with
Sweet Basil’'s. But with many jazz
spots reportedly on shaky financial
ground, and growing questions about
how many of them the fickle New
York public can support, it remains
to be seen whether this unusual ex-
pansion will pay off.

Also noted: The Duke Ellington
Society of New York is celebrating
its 25th anniversary by producing six
concerts this month. Five of them are
being held at Sweet Basil on succes-
sive Monday nights, and the sixth,
“Reflections In Duke,” was held
Sunday (15) at Pace Univ. That one
featured the premiere of Mercer El-
lington’s three-part suite ‘‘Music Is
My Mistress,” performed by the El-
lington band under his direction
... With support from the Philadel-
phia Kool Jazz Festival, among other

NEW CONNECTIONS—Manhattan Transfer makes a special stop in Holland

to accept a plaque acknowledging the nomination of their Atlantic album

"‘Bodies And Souls” for the Edison Award. Shown from left are WEA Hol-

land’s Hans Beun; group members Alan Paul, Cheryl Bentyne, Janis Siegel

and Tim Hauser and their tour manager Marsha Loeb; Jan Abbink of WEA
Holland; and Edison Awards coordinator Olaf Klyn.

include a jazz-related art exhibit
... Record producer Peter Tevis and
nightclub owner Val Messmer have
formed a new label, Money Tree Re-
cords, geared toward artists who live
and work in the Los Angeles area.
They promise that all Money Tree al-
bums will be recorded digitally, with
CD releases somewhere down the
road. First signing is pianist Karen
Hernandez . . . NorthCountry  Re-

cord Distributors, which claims to be”

the only distributor handling only
jazz and blues labels, has recently
added 50 labels to its line and now
handles over 130 here and abroad.
NorthCountry is affiliated with Ca-
denceJazz Records.

semble that clinched the British gui-
tarist’s stature as an early master of
what was once deemed, in keeping
with the hyphenates of the day,
“jazz-rock.” Of the band’s original
members, only drummer Bill Cob-
ham has rejoined. The new lineup
will include keyboardist Katia La-
becque and saxophonist Bill Evans, a
Miles Davis protege whose first Elek-
tra/Musician release as a leader
shipped last week. Also in the band:
keyboardist Mitch Forman and bass-
ist Jonas Helborg. A tour is in the
works.
*x K X

Items for consideration should be

sent to either Peter Keepnews, Bill-

sources, the Jazz Society of Philadel-
phia will offer an ambitious six-hour
festival of its own June 17 at the TLA As
Theatre. In addition to performances
by local artists, the festival will also

noted

McLaughlin has reactivated the Ma-
havishnu Orchestra, the fusion en-

board, 1515 Broadway, New York,
N.Y. 10036, or Sam Sutherland, Bill-
board, 9107 Wilshire Blvd., Beverly
Hills, Calif. 90210,

week, John

“*"Tectern

Tyscot Aggressively Adding To Its Roster

By BOB DARDEN

Tyscot Inc. out of Indianapolis continues to pursue an
aggressive policy of signing -artists and releasing new
product. Tyscot, which was formed in 1976, merged with
Circle City Records in 1982. Recent Tyscot signees in-
clude the Pentecostal Ambassadors (previously with Sa-
voy Records), Robert Turner & the Silver Heart Singers
and the Rev. Bill Sawyer. Some of the label’s better-
known albums include the Grace Apostolic Bishop’s
Choir’s “In God’s Own Time,” Truth & Devotion’s
“*Heaven At Last™ and Christ Church Apostolic’s “‘Feel
Good.”

* kK

Congratulations to “Glenn’s Den” on WPUB-AM
(640), now in its 12th year through Pace Univ. in New
York. Host Glenn Slade celebrated by having the Mercy-
lites of Brooklyn on his show.

The dark horse hit of 1983 was undoubtedly Steve Tay-
lor’s mini-LP ‘I Want To Be A Clone” for Sparrow Rec-
ords. The EP garnered critical acclaim and strong sales
right out of the box—no mean feat in these days of tight
playlists in Christian radio. Steve's back with **Melt-
down” for Sparrow, a full-length album this time around.
Although early sales figures are still coming in, it looks
like “Clone’ was no fluke.

*x x K

One of the rising stars of country music, Lee Green-
wood, passed through town the other day. Lee’s lovely
wife Melanie is a major talent in her own right as a crack-
erjack choreographer for nationally syndicated television
shows out of Nashville.

Lee says Melanie has just completed the choreography
for Amy Grant’s next video, entitled *‘It’'s Not A Song.”
Lee’s a long-time Amy Grant fan and says he hopes some-
day to do a duet with her. Meanwhile, he’ll have to settle
for his first Grammy and some duets with MCA Records
stablemate Barbara Mandrell, including a tune he wrote
for the two of them, “We Were Meant For Each Other.”

* Kk Kk

Washington-Baltimore area church choirs are eligible
for the Kentucky Fried Chicken Gospel Music Competi-
tion again this year. The finals will be held July 15 in the
Kennedy Center for the Performing Arts in D.C. The
competition begins in May, and each church must enter a
10-minute cassette of musical selections, accompanied by

www americanradiohistorv.com

an official entry form. Churches sponsoring the winning
choirs will receive more than $9,000 in cash donations.
For more information, or to obtain an official entry
form, send a self-addressed, stamped envelope to Ken-
tucky Fried Chicken Gospel Music Competition, P.O.
Box 28604, Washington, D.C. 20005.
* * K

Today’s hottest contemporary Christian rock group is
undoubtedly Petra. The band’s last album, “More Power
To Ya,” is easily the best-selling Christian rock album of
all time. Its current release, “Not Of This World,” could
pass it soon.

Petra has just come off its most successful tour yet. In
two months, the group hit 33 cities, playing to 86% ca-
pacity, selling out such giant venues as the 4,500-seat-
Civic Center in Atlanta, and selling 6,000 seats in Hous-
ton and another 7,500 in Dallas.

But success has its price as well. Petra’s parent organi-
zation, Petrafied Productions Inc., has had to move to
bigger corporation/marketing/booking/warehouse space
on Nashville's east side. The new address is 1830 Airlane
Drive, Nashville, Tenn. 37222.

* K* K

Looking to beef up the company’s overseas market,
Word Inc. recently named Ted Bleymaier to the newly
created post of international director for records and mu-
sic. Roland Lundy, Word's vice president for distribution,
says that Bleymaier will coordinate marketing and distri-
bution efforts in Great Britain, Europe, Central and
South America, the Middle East, Australia, New Zealand
and the Far East. Bleymaier was most recently general
manager of Maranatha! Music. ’

Meadowgreen Music songwriter Larry Bryant has
signed an exclusive recording agreement with Light Rec-
ords, through Meadowgreen/Tree Productions. His first
LP features Michael W. Smith on piano and should be
out sometime next month.

Larry is best known for having written “It Was
Enough” for Gary McSpadden, *‘Nothing Improves My
Day” for Cheryl Prewitt Blackwood and ‘“Then He
Comes” for Tami Gunden.

*x * *

Items for consideration should be sent to Bob Darden,
P.O. Box 1991, Waco, Tex. 76703.
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Keeping Score

Imports High On Pattrick’s Angel Agenda

By IS HOROWITZ

It’s little more than a couple of weeks since John Pat-
trick took over as the new general manager of Angel Re-
cords in the U.S., but he’s already set in motion a program
to update the quality and public perception of the label's
pressings.

Like some other major classical lines, Angel has fought
the quality wars with varying success over the years, even-
tually placing its prime reliance for consistently accept-
able disk product on specialty custom pressing facilities
rather than its own Capitol manufacturing arm. But even
when pressings were good, there were those who claimed
they heard a different sound quality in the same titles
mastered and produced abroad.

Over a period of time that will be changed, says Pat-
trick, who left his post as chief of EMI's classical opera-
tion in the UK. to assume the domestic assignment.
Starting in May, key Angel releases will be imported from
Germany, produced from masters made in England. This
will be on a gradual basis at first, says Pattrick, but
stepped up release by release until the bulk of new top-of-
the-line titles traverse the same route.

Cassettes will continue to be duplicated at Capitol facil-
ities here, the product said to have won strong consumer
response for its quality during the past few years.

The pilot album under the new import plan will be a
recording of *Don Giovanni” conducted by Bernard Hai-
tink. Like others to follow, it will be mastered under the
Direct Metal Mastering process licensed by EMI from
Teldec. The masters are then shipped to Germany for
pressing by Electrola.

Final packaging will be handled in the U.S., and Pat-
trick says the European origin of pressing and DMM
mastering will be heralded unmistakably on front covers.

Other upcoming product earmarked for early import
treatment include a Mahler First Symphony recently re-
corded by Riccardo Muti and the Philadelphia Orchestra;
a coupling of the “Hary Janos™ and *Lieutenant Kije”
suites as performed by Klaus Tennstedt and the London
Philharmonic; and the second album by Angel’s prodigy
pianist Dimitris Sgouroes, the Rachmaninoff Third Piano
Concerto.

Pattrick says seven or eight more albums are in the pro-
cessing pipeline for similar treatment. By the end of a six-
month period, most new titles should be DMM European
imports. Public and consumer reaction will be monitored
carefully.

While Pattrick’s immediate emphasis is on product
quality and the import program, he is also promising a
greater effort in sales and merchandising. Additional
staffers in this area can be expected before long, he sug-
gests. Meanwhile, Renny Martini, who formerly served as
Angel general manager, has returned to sales, where he is

concentrating on classical marketing.
* * %

Deutsche Grammophon marketing chief Grace Patti
offers a few clarifications on statements made in last
week’s Keeping Score. She points out that Herbert von
Karajan has, in fact, completed digital recordings of all
the Beethoven symphonies, although they still await re-
lease. And, unfortunately, Ivo Pogorelich has not yet par-
ticipated in a recording of a Tchaikovsky Piano Concerto
with Karajan, as stated in the column. Sessions were post-
poned when the young pianist suffered a strained hand.
Finally, informs Patti, the Karajan “Rosenkavalier” will
not be released in the States until August or September.

DG, which reports strong crossover action with prod-
uct by the Cambridge Buskers, will mount a special pro-
motion around the group in support of its next album,
“*Music Abbreviation 101.” The digital set will be released
at a $9.98 suggested list, and the act’s prior album, “*Soap
Opera,” will be reduced in price by $1 from its former list
of $10.98. The Buskers will be touring extensively in June
and July.

* * %

There will be 10 titles in Moss Music's first Compact
Disc release, set for May, to be followed at the rate of
about six a month. Most of the recordings will be of un-
usual repertoire, or music sparsely represented on CD,
says Martin Bookspan, executive vice president. The
price to accounts will be $12 a disk.

Among the items in the initial release is a Baroque
trumpet album featuring the New York Trumpet Ensem-
ble; a solo Debussy piano set performed by Ivan Moravec;
a collection of Sousa dances, as well as marches, featuring
the Cincinnati Orchestra under Erich Kunzel; and a per-
cussion album directed by Harold Farberman. More stan-
dard repertoire comes from Melodia—Tchaikovsky and
Stravinsky—but one of the CDs from this source will pre-
sent a program by Sviatoslav Richter, whose release in la-
ser-read format will be its first exposure here in any
configuration.

Meanwhile, Ira Moss, president of the company, has is-
sued an alert to importers that exclusive rights to manu-
facture and sell licensed product, as protected in the
Copyright Act, will be enforced. He’s especially con-
cerned about several Zarzuela albums he has licensed
from Discos Columbia in Spain, featuring such artists as
Placido Domingo, Teresa Berganza and Monserrat Ca-
ballé, which have surfaced here as parallel imports
pressed in France.

* K K

Items for consideration should be sent to Is Horowitz,
Billboard, 1515 Broadway, New York, N.Y. 10036.

LATIN

Notas

Crackdown on lllegal Importers

By ENRIQUE FERNANDEZ

In response to this column’s com-
ments on the import problem that
plagues the U.S. Latin record indus-
try (Billboard, March 31), CBS Inc.
general attorney Andrew Gerber ex-
plains, “In fact, these parallel im-
ports are absolutely illegal if they are
carried out without the permission of
the owners of the United States copy-
rights. This prohibition is stated
clearly in section 602 of the U.S.
copyright law.”

Gerber says that his company is
vigorously pursuing action against il-
legal importers in a series of copy-
right infringement suits. Unautho-
rized importers and distributors are
subject to money damages, injunc-
tion and seizures of the product and
liability for legal costs.

The CBS attorney corrects our
comments on the legality of imports
by explaining that “it’s only legal to
bring in as part of one’s personal lug-
gage no more than one copy of any
particular work.”

What accounts, then, for the large |

volume of imported product coming
across the Mexican border? One in-
dustry executive, who has experience

on both sides of the border, believes
that the import situation *‘is based on
an abuse of the trust that exists be-
tween Mexico and the U.S.”

Garza calls the importers’ action
“soft-core smuggling,” with each
crossing accounting for only a small
number of records. But the frequency
of the crossings, he explains, is high.

A distributor in the border area ex-
plains that one method of bringing
imports seems to be to declare a
much smaller number of records
than are actually brought across.
Again, since these crossings are fre-
quent, the numbers add up.

CBS’s efforts toward correcting
this situation are to be applauded.
Smaller labels, particularly indies
with no recourse to in-house legal
staff, claim that it’s too costly to take
action. Their concern is that what’s
at stake is their very survival.

* * *

Ruben Blades and his band Los
Seis del Solar will headline this
year’s Cinco de Mayo Fiesta de la
Comunidad in Berkeley, sponsored
by Hispanic student groups from the
University of California. The Pana-
manian singer/songwriter has recent-

ly announced his decision to go to a
center of higher learning as other
than a performer. This fall he is en-
rolling in Harvard Law School to
pursue a Master’s degree.

Blades’ first album on the Elektra
label, “‘Buscando America,” will be
released this month. The Berkeley
festival will also feature the West
Coast premiere of New York’s salsa
ensemble Conjunto Libre, which in-
cludes jazz artists Andy and Jerry
Gonzalez and Dave Valentin,

* K K

According to the charts in the
tropical music territories, this year’s
hot LP seems to be Wilfrido Vargas’
“El Funcionario,” which includes
the monster hit “El Africano.” The
fabled merenguero’s label, Karen, is
distributed in the U.S. by Florida’s
Role Discos. Now this company is
looking to expand its U.S. distribu-
tion. Interested retailers and distribu-
tors should contact Role Discos,
8151 N.W. 103rd St., Hialeah Gar-
dens, Fla. 33016

* Kk *

Items for consideration should be
sent to Enrique Fernandez, Billboord,
1515 Broadway, New York,” N.Y.
10036.
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TITLE, Artist, Label & Number

HAYDM HUMMEL L. MOZART: Trumpet Concerlos
ftarsais, Matonel Flo Papeene deekLeegace ) CBS
I astiorgasks (B 3i81F

PACHELBEL: Kanon
Paillard Chamber Orchestra, RCA FRL 1-5468
BACH: Goldberg Variations

Glenn Gould, CBS IM 37779

STRAUSS: Four Last Songs
Jessye Norman (Masur), Philips 6514 322

MOZART ARIAS
Te Kanawa (Davis), Philips 6514 319

MOZART OPERA ARIAS
Popp (Slatkin), Angel DS 38023

DVORAK: Symphony No. 9 (“New World™)
Chicago Symphony Orch.(Solti) London 410 116-1

NOCTURNE

James Galway, RCA ARL1-4810

CANTELOUBE: Songs of the Auvergne

Te Kanawa, English Chamber Orch. (Tate), London
LDR 71104

MAHLER: Symphony #9

Chicago Symphony (Soiti), London LDR 72012
OUT OF THIS WORLD

The Boston Pops (Williams), Philips 411-1851
BRAHMS/SCHUMANN: Piano Selections

Dimitris Sgouros, Angel DS 38075

HANDEL: Arias

Marilyn Horne, Erato NUM 75047

PACHELBEL: Canon

Academy Of Ancient Music (Hogwood), L'Oiseau Lyre
DSLO 594

PERHAPS LOVE

Placido Domingo, CBS FM 37243

VIVALDI: The Four Seasons

(Pinnock), DG 2534 003

GREATEST HITS: The Canadian Brass

RCA ARL 1-4733

HANDEL: Water Music

English Concert (Pinnock), DGG Archiv 410 525-1
BOLLING: Suite For Cello and Jazz Piano Trio

Bolling, Yo Yo Ma, CBS M 39059

JEAN-PIERRE RAMPAL & CLAUDE BOLLING: Suite for Flute &
Jazz Piano,

CBS Masterworks M 33233

ON STAGE

The Boston Pops (Williams), Philips 412 132
PACHELBEL: Canon/FASCH: Trumpet Concerto

Paillard Chamber Orch., RCA AGL1 5211

THE GREAT VOICE OF MARILYN HORNE

Marilyn Horne, London 411 649

BOITO: Mefistofele

Pavarotti, Freni, London LDR 73010

CHOPIN: Piano Concerto #2

Pogorelich (Abbado), DG 410 507

MATTINATA

Pavarotti, London OS 26669

HUBERMAN FESTIVAL, LIVE

Mintz, Perlman, Stern, Zukerman, Israel Philharmonic
(Mehta), DG 2741 026

MOZART: Symphonies, Vol. 6

Academy of Ancient Music (Hogwood), L'Oiseau Lyre
D172 D4

VIVALDI GALA

Isaac Stern, CBS M/W M 38982

USA.

P. Slatkin, Angel S-36936

VERD!: Ernani

Domingo, Freni, Bruson (Muti), Angel DSCX 3942
AMERICAN FESTIVAL

Milwaukee Symph. (Lukas Foss), Pro Arte PAD 102
BEETHOVEN/LISZT: 9th Symphony

(Katsaris), Telfunken 642956

BACH: Brandenburg Concertos

The English Concert (Pinnock), DGG Archiv

2742 003

GLADRAGS

Labecque Sisters, Angel DS 37980

J. S. BACH: Unaccompanied Cello Suites

Yo Yo Ma, CBS M/W I13M 37867

MY LIFE FOR A SONG

Domingo, CBS 37799

MAHLER: 3rd Symphony

Chicago Symphony (Solti), London LDR 72014
PORTRAIT OF CHRISTOPHER HOGWOOD

Academy Of Ancient Music (Hogwood), L'oiseau Lyre
410 183-1

SAINT-SAENS: Carnival Of The Animals

Philip Jones Brass Ensembie, London 410-125-1

WEEKS
AT #1

1
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CRTC Revising Policy On FM

Proposed Changes Will Mean More Format Flexibility

By KIRK LaPOINTE

HULL, Quebec—A consultative
committee involving the recording
and broadcast industries has per-
suaded the Canadian Radio-Televi-
sion & Telecommunications Com-
mission to simplify FM radio policy
and reduce the regulatory burden.

Following nearly a year's work
with commission officials and staff,
the committee has pushed through
revisions to FM policy which will al-
low stations more flexibility to subtly
change formats and more quickly re-
spond to their perception of audience
tastes.

Song Festival
Competition Set

OTTAW A—The first Canadian Pop-
ular Song Festival competition will
be launched in September. It will of-
fer prizes of more than $55,000 and
presentation of winning compositions
at a special concert next March at the
National Arts Centre.

The festival, which will include
performances of the 15 winning com-
positions, will be funded through en-
try fees and a grant from the federal
government. A blue-ribbon music in-
dustry group will oversee the festival,
and negotiations are now underway
to broadcast the concert across
Canada.

For further information, contact
Michel Normandeau at (613) 230-
7192.

As of May 4, the commission pro-
poses to categorize stations according
to a broad music “‘group” they play,
not a narrower music format. It will
reduce the number of music catego-
ries to four from eight, and allow sta-
tions flexibility within those four to
shift from, for example, an adult con-
temporary to middle-of-the-road for-
mat, without first having to receive
commission approval.

“I think the industry has to be
pleased,” says Pierre Nadeau, a Que-
bec broadcaster who represented the
Canadian Assn. of Broadcasters on
the committee. "It will mean more
flexibility and fewer regulations, a
chance to make quicker choices.”

The commission is proposing to re-
place general popular, rock and rock-
oriented and country and country-
oriented music sub-categories with
“pop and rock—softer,” “pop and
rock—harder” and ‘‘country and
country-oriented,” as part of the sub-
category overhaul. Within the softer
rock sub-category, however, are such
music formats as ‘“‘easy listening,”
“beautiful music,” “pop adult” and
*“other music forms generally charac-
terized as MOR.™

The commission will “*group” pop-
ular music stations according to
which sub-category comprises at
least 70% of their music content.

The CRTC, which has given inter-
ested parties until May 4 to comment
before proceeding with implementa-
tion of the new FM policy, will also
eliminate the guidelines for the provi-
sion of enrichment material as a basis

for assessing proposals for fore-
ground programming. The guide-
lines, which imposed between 9%
and 12% enrichment for joint FM li-
censees and 6% for independents,
will no longer be imposed.

On the question of tinkering with
Canadian content quotas, however,
the committee and the commission
decided the best move was not to
revise.

The commission also intends to re-
view the plight of French-language
FM stations separately and in partic-
ular the lack of available pre-pack-
aged French-language foreground
programming and how it affects
those stations’ foreground problems.

The commission stressed that the
provision of high-quality foreground
and mosaic programming “'is an inte-
gral part of its FM policy,” first in-
troduced in 1975 and partly revised
last year.

Andre Bureau, chairman of the
CRTC, says the discussions among
the industry and the commission
have convinced the commission “that
consultation has a valuable role to
play in complementing the public
hearing process.”

Commissioner Jim Robson, who
chaired the committee, also says the
forum was *‘most useful.” Represen-
tatives from the association, the Ca-
nadian Recording Industry Assn.,
the Canadian Independent Record
Production Assn., relevant Quebec
organizations and an independent
broadcaster were among those
involved.

&

TORONTO—It's official, almost.
According to CBS Canada, Michael
Jackson’s “Thriller” has in the last
two weeks sailed past the two-million
sales barrier, the first disk ever to do
so in Canada.

The Canadian Recording Industry
Assn. (CRIA), in its official certifica-
tions for March, fails to list *“Thrill-
er” as a two-million-seller. CBS
spokesman Lynda Kay says that the
record just missed the March dead-
line, but that it will be duly noted in
the April certifications.

It’'s easy to tell such an achieve-
ment is on the way: CRIA had to cre-
ate a new award for it. About six
years ago, it created the diamond
award for sales of one million units.
What could top a diamond? No such
jewel exists, so CRIA has settled for
double diamond as the two-million
standard. The award’s existence can
be found on the CRIA information
sheet accompanying March’s list.

The CRIA board has also created
awards for the top-selling disks that
soar beyond 500,000, but not yet to
one million. Until now, they'd been
part of a netherworld, awaiting the
diamond award but beyond the half-
million barrier.

This month, for instance, Culture
Club’s rapidly selling *‘Colour By
Numbers” grabs the first *'8 x plati-
num” award for 800,000 sales. Other
similar smash hits are bound to be
certified between **6 x platinum’’ and
*9 x platinum” in coming months.

The old half-million mark is where

‘Thriller’ ér

TS - e SRR

eeps Closer !
To Two-Million Mark

Olivia Newton-John can be found in
March. Her “Greatest Hits, Vol. IT"
reached that mark, and had in fact
qualified in February. Pan flautist
Zamfir earned another multi-plati-
num award in March, this one for
*Solitude.” Van Halen's *1984" also
broke the 200,000 sales mark in Can-
ada last month.

The platinum awards were all
world firsts for Van Halen, “Touch”
by Eurythmics, “Roll On” by Ala-
bama, the self-titled *‘Ginette Reno”
disk, “Defenders Of The Faith™ by
Judas Priest, *Milk And Honey™ by
John Lennon & Yoko Ono, “‘Don’t
Cheat In Our Hometown™ by Ricky
Skaggs, ““In The Schoolyard™ by chil-
dren’s artists Sharon, Lois & Bram,
**Nos Plus Belles Melodies™ and *‘Le
Petit Garcon au Piano” by Alain
Morisod & Sweet People, and “Tour
de Force™ by .38 Special.

The year’s first platinum-plus sin-
gle belongs to Culture Club for *Kar-
ma Chameleon,” which has now sold
more than 200,000. “‘Say, Say, Say"”
by Jackson and Paul McCartney
went platinum in March, while
“Break My Stride” by Matthew
Wilder, 99 Red Balloons™ by Nena
and “Talking In Your Sleep” by the
Romantics were certified gold.

KIRK LaPOINTE
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AT LONDON CISAC MEETINGS

Updating Of C’right Laws Urged

By MIKE HENNESSEY

LONDON—The need for copy-
right laws to be updated and harmo-
nized to meet the challenges of new
technology, such as cable, satellite,
computers, reprography and private
copying, was a recurring theme at a
series of meetings of the International
Confederation of Societies of Au-
thors & Composers (CISAC) held
here, March 23-30.

The meetings also dealt with the
necessity of finding practical solu-
tions of problems arising in the ad-
ministration of authors’ and compos-
ers’ rights.

Plans were drawn up for a world
forum on the collective administra-
tion of authors’ rights, to be orga-
nized next year by the World Intel-
lectual Property Organization. Aim
of the conference will be to increase
public awareness of the advantages
and problems inherent in the collec-
tive administration system.

Among other important questions
discussed were:

oThe progress of talks between CI-
SAC and the European Broadcasting
Union, which have already led to ma-
jor agreements in the field of satellite
broadcasting and cable television.
Guidelines for the distribution of
royalties from the cable diffusion of
foreign broadcast programs were
adopted.

oPlans for the CISAC Congress to
be held in Tokyo in November. Re-
ports to be made at the Congress on
the situation of copyright legislation
and the administration of rights on a
regional basis (in Europe, North
America, Latin America, Africa and
the Asian-Pacific region) are expect-
ed to highlight the most urgent mea-
sures which need to be taken by na-
tional legislators and by the societies
themselves.

oThe progress of the EEC Com-
mission’s proposals for stronger ac-
tion in the cultural sector, including
the strengthening and harmonization
of copyright laws in the member
states. The continuing difficulties
arising from the application of the

Community rules on competition to
the activities of the authors’ societies
were reviewed. Also examined was
the impact of the recent court cases
in the U.S. (in particular the Supreme
Court’s ruling in the Betamax case
that home taping does not constitute
copyright infringement), and the liti-
gation between local television sta-
tions and the U.S. societies regarding
the legality of blanket licenses.

oCISAC’s budget for 1984, which
contains increased provision for
copyright promotion in Africa and
the Asian Pacific region.

Two days of the meetings were as-
signed to CISAC’s European Com-
mittee, chaired by Performing Right
Society chief executive Michael
Freegard.

A dinner for the participants to
mark the 70th. anniversary of the
PRS was held March 29. At the din-
ner, in response to PRS president
Vivian Ellis’ speech of welcome, CI-
SAC’s president, Italian composer
Roman Vlad, paid tribute to the Brit-
ish society’s “worldwide reputation
for fairness and efficiency.”

Video Piracy Grows In Greece

ATHENS—Video piracy appears
likely to follow audiocassette piracy
as a major problem for the home en-
tertainment industry in Greece.

AEPI, this territory’s collecting
society for audio/video material,
claims to be limbering up for the
fight against budding video piracy.
The first convicted video pirate has
already gone to jail.

Since the debut of video in Greece
in 1980, pirated material has cen-
tered mainly on pornography. The
genre still accounts for some 40% of
all videocassette sales and rentals.
Feature films claim 30% in the
Greek market, while the rest is taken
up by educational and children’s
material.

A private investigator employed by
AEPI, Petros Lagios, says that porn

is where the video pirates here make
their big money, charging the drach-
ma equivalent of up to $150 for an il-
licit cassette.

“Video piracy has enormous profit
margins here,” says Lagios, who has
a history of busting audiocassette pi-
rates for AEPI. “It’s just a matter of
time before record retailers start
stocking pirate video.”

However, AEPI has already ob-
tained at least one conviction of a
video pirate, using the same legal pre-
cedent that has enabled IFPI teams
to slash audio piracy in the past year:
the court ruling that the illegal dupli-
cation of a work of either audio or
video art is tantamount to the forgery
of documents.

So far, five forgery suits have been
filed against other suspected video pi-
rates in Athens and other parts of

RELEASE OF RARITIES UNLIKELY

Greece. Recipients of pirated video-
cassettes are also open to charges of
handling stolen products.

AEPI says much work is still to be
done in controlling the movie distri-
bution process here, which seems to
hold the key to piracy. Before a mov-
ie can be legally transferred to video
in Greece, AEPI must give its official
authorization. Often this is not done.

Video pirates, Lagios says, use the
employees who carry the movies
from the distributor to the cinemas.
These people often call at an illicit
duplication shop while on their
rounds.

“We have the case of a Greek mov-
ie,” Lagios says, ‘“which hit the the-
atres after a big advertising campaign
and which appeared on pirate video
three days after the boxoffice open-
ing.”

EMI: No ‘New’ Beatle Tracks

By JIM SAMPSON

MUNICH—Triggered by recent
stories in the U.K. press, reports
have spread through Europe about
dozens of rare Beatles songs available
to EMI. According to the record
company, while there is indeed much
unreleased material, there are no
plans “in the foreseeable future” to
market it.

In addition to sound quality con-
siderations and legal obstacles, Mike
Heatly, general manager of EMI’s in-
ternational division in London, notes
a “moral question” about releasing
old Beatles recordings: ‘“This band
meant a lot to EMI. We do not want
to do anything which could do it a
disservice, and we also want to pro-
tect the catalog.”

Ardent Beatles fans have known
for years about most of the so-called
“recently discovered” recordings:
mono tapes of the band’s appear-
ances on more than 50 BBC radio
shows between March 7, 1962 and
June 7, 1965.

Heatly says the sound quality of
the later shows was quite acceptable,
as overdubbing became available. But
the earlier tapes, with a *“very basic”
sound, offer more interesting materi-
al, largely Beatles covers of U.S. r&b
standards which the band never re-

corded in the studio.

“These shows have been very well
bootlegged over the years,” says
Heatly. “We had discussions about
them with the BBC a long time ago,
but we are not at present considering
releasing these songs.”

Additionally, some studio material
is ageing in the EMI vaults: “How
Do You Do It,” recorded during the
first Beatles session for EMI on Sep-
tember 4, 1962 (not in November,
1962 as has been claimed); ‘‘Leave
My Kitten Alone” from August,
1964; “If You’ve Got Your Trou-
bles,” and “That Means A Lot’" from
February, 1965.

There are also two songs from the
‘White Album”™ sessions, and “a few
tracks,” according to Heatly, from
early 1969, plus several demos which
Heatly says “could be considered fin-
ished or unfinished, depending on
how you look at it.” But he asserts
that it does not add up to enough for
a full album.

Heatly denies rumors of additional
material in EMI storage, such as six
songs from the *“Sgt. Pepper” ses-
sions, although he acknowledges that
the Beatles might have made some
recordings at their own Apple Studio
in the late '60s which were never of-
fered to the record company.

Asked why these rareties were not
released over the years by EMI,

Heatly speculates that “either the
band itself didn’t want it released, or
there was so much other material
available.

“We're under a lot of pressure to
do something with these tapes,” he
adds. “We are continuing our re-
search into everything we’ve got,
which started 18 months ago and was
interrupted by the death of the per-
son who was doing it. Until that re-
search is completed, we will have no
concrete plans to release any of it.”

German Industry
Still Struggling

® Continued from page 9

(or 3.2 million units) compared with
the 1982 figures.

Classical sales in Germany's LP
market remained steady last year at
9% of the total turnover, and the CD
impact was felt here. In 1982, the CD
share of this market division was
8.9%, but in 1983 it was 42%.

However, 1983 reveals industry
problems over exports of German
product. With 32.9 million exported
units, the sound carrier business
showed a drop of 17% compared
with 1982. But the proportion of clas-
sical music exported (42.5% of all LP
material) holds good against the 1982
figures.
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BRITAIN

{Courtesy of Music & Video Week)

This Last
Week Week
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1
12
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1
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1
18

16
10
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25
NEW
13
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NEW
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NEW
34
NEW

NEW

27
NEW
17
NEW
NEW
NEW
22
21

20
19

12
15
NEW
1
22
14

13
10

23

As ot 4/14/84

SINGLES

HELLO, Lionel Richie, Motown

A LOVE WORTH WAITING FOR,
Shakin’ Stevens, Epic

YOU TAKE ME UP, Thompson
Twins, Arista

PEOPLE ARE PEOPLE, Depeche
Mode, Mute

ROBERT DE NIRO'S WAITING,
Bananarama, London

GLAD IT'S ALL OVER, Captain
Sensible, A&M

IT'S A MIRACLE, Cuilture Club,
Virgin

IT'S RAINING MEN, Weather
Giris, CBS

NELSON MANDELA, Special
Aka, 2 Tone

AGAINST ALL ODDS, Phil
Collins, Virgin

WHAT DO | DO?, Phil Fearon &
Galaxy, Ensign

P.Y.T., Michael Jackson, Epic

AIN'T NOBODY, Rufus & Chaka
Khan, Warner Bros.

LUCKY STAR, Madonna, Sire

YOUR LOVE IS KING, Sade, Epic

CHERRY OH BABY, UB40, DEP
International

WOOD BEEZ, Scritti Politti,
Virgin

| WANT TO BREAK FREE,
Queen, EMI

STREET DANCE, Break Machine,
Record Shack

THE CATERPILLAR, Cure,
Fiction

RELAX, Frankie Goes To
Hollywood, ZTT

SOMEDAY, Gap Band, Total
Experience

THE MUSIC OF TORVILL &
DEAN, Richard Hartley &
Michael Reed Orchestra, Safari

GIVE ME TONIGHT, Shannon,
Ctub

THAT'S THE WAY, Dead Or
Alive, Epic

JUST BE GOOD TO ME, S.0.S.
Band, Tabu

BABY YOU'RE DYNAMITE, Ciiff
Richard, EMI

LOCOMOTION, OMD, Virgin

HEAVEN, Psychedelic Furs, CBS

{WHEN YOU SAY YOU LOVE
SOMEBODY) IN THE HEART,
Kool & Gang, De-Lite

UP ON THE CATWALK, Simple
Minds, Virgin

DON'T TELL ME, Blancmange,
London

JOANNA, Kool & Gang, De-Lite

DR. MABUSE, Propaganda, ZTT

DANCING GIRLS, Nik Kershaw,
MCA

I'M FALLING, Bluebells, London

JUMP, Van Halen, Warner Bros.

WOULDN'T IT BE GOOD, Nik
Kershaw, MCA

99 RED BALLOONS, Nena, Epic

AN INNOCENT MAN, Billy Joel,
cBS

ALBUMS

NOW, THAT'S WHAT | CALL
MUSIC it, Various, Virgin

CAN'T SLOW DOWN, Lionel
Richie, Motown

INTO THE GAP, Thompson
Twins, Arista

THRILLER, Michael Jackson,
Epic

HUMAN'S LIB, Howard Jones,
WEA

ALCHEMY-DIRE STRAITS LIVE,
Vertigo

AN INNOCENT MAN, Billy Joel,
cBS

LAMENT, Ultravox, Chrysalis

CAFE BLEU, Style Council,
Polydor

COLOUR BY NUMBERS, Cuiture
Club, Virgin

THE SMITHS, Rough Trade

THE WORKS, Queen, EMI

GREATEST HITS, Marvin Gaye,
Telstar

HUMAN RACING, Nik Kershaw,
MCA

BODY AND SOUL, Joe Jackson,
A&M

SPARKLE IN THE RAIN, Simple
Minds, Virgin

TOUCH, Eurythmics, RCA

THE VERY BEST OF MOTOWN
LOVE SONGS, Various, Telstar

OFF THE WALL, Michael
Jackson, Epic

U2 LIVE “UNDER A BLOOD RED
SKY", Island

LABOUR OF LOVE, UB40, DEP
International

NO PARLEZ!, Paul Young, CBS

NEW IN YOUR EYES, George Benson,

Warner Bros.

NOW, THAT'S WHAT | CALL
MUSIC, Various, EMI

FUGAZI, Marillion, EMI

THE CROSSING, Big Country,
Mercury .

THE BOP WON'T STOP, Shakin’
Stevens, Epic

THE FLAT EARTH, Thomas
Dolby, Pariophone

STREET SOUNDS ELECTRO 3,
Various, Street Sounds

AND | LOVE YOU SO, Howard
Keel, Warwick

1984, Van Halen, Warner Bros.

LIONEL RICHIE, Motown

VICTIMS OF CIRCUMSTANCE,
Barclay James Harvest,
Potydor

IT'S YOUR NIGHT, James
Ingram, Qwest

THE ICICLE WORKS, Beggars
Banquet

IN THE HEART, Kool & Gang,
De-Lite

KEEP MOVIN’, Madness, Stiff

THE DRUM IS EVERYTHING,
Carmel, London

VENICE IN PERIL, Rondo
Veneziano, Ferroway

GENESIS, Charisma

CANADA

(Courtesy of The Record)

As of 4/2/84

SINGLES

GIRLS JUST WANT TO HAVE
FUN, Cyndi Lauper, Epic/CBS

SOMEBODY'S WATCHING ME,
Rockwell, Motown/Quality

AGAINST ALL ODDS, Phil
Collins, Atlantic/ WEA

JUMP, Van Halen, Warner Bros./
WEA

99 RED BALLOONS, Nena, Epic/
cBS

FOOTLOOSE, Kenny Loggins,
Columbia/CBS

EAT IT, “Weird Al" Yankovic,
Scotti Bros./CBS

MISS ME BLIND, Culture Club,
Virgin/PolyGram

HOLD ME NOW, Thompson
Twins, Arista/PolyGram

| WANT A NEW DRUG, Huey
Lewis, Chrysalis/MCA

RADIO GAGA, Queen, Capitol

HERE COMES THE RAIN AGAIN,
Eurythmics, RCA

LET THE MUSIC PLAY,
Shannon, Uni-Disc

ADULT EDUCATION, Daryl Hail
& John Oates, RCA

HYPERACTIVE, Thomas Doiby,
Capitol

RUNNER, Manfred Mann, Arista/
PolyGram

YOU MIGHT THINK, Cars,
Eiektra/ WEA

NEW MOON ON MONDAY,
Duran Duran, Capitol

NEW TO ALL THE GIRLS I'VE EVER

LOVED, Willie Nelson & Julio
Iglesias, Columbia/CBS

17 KARMA CHAMELEON, Culture

24 36
25 18
26 24
27 NEW
28 38
29 25
30 NEW
31 AN
32 37
33 NEW
34 NEW
35 30
36 33
37 27
38 29
39 NEW
40 NEW
This Last
Week Week
1 1
2 2
3 7
4 4
5 6
6 7
7 3
8 NEW
9 9
10 10
" 12
12 1
13 13
14 19
15 15
16 16
17 NEW
18 14
19
20
1 1
2 3
3 2
4 5
5 8
6 4
7 6
8 7
9 12
10 NEW
" 1
12 10
13 13
14 14
15 9
16 16
17 17
18 15
19 19
20 NEW

Club, Virgin/PoiyGram

ALBUMS

1984, Van Halen, Warner Bros./
WEA

THRILLER, Michael Jackson,
Epic/CBS

COLOUR BY NUMBERS, Culture
Club, Virgin/PolyGram

FOOTLOOSE, Soundtrack,
Columbia/CBS

SHE’S SO UNUSUAL, Cyndi
Lauper, Epic/CBS

TOUCH, Eurythmics, RCA

SPORTS, Huey Lewis, Chrysalis/
MCA

LEARNING TO CRAWL,
Pretenders, Sire/WEA

99 LUFTBALLONS, Nena, Epic/
cBS -

HOLD ME NOW, Thompson
Twins, Arista/PolyGram

GENESIS, Genesis, Atlantic/
WEA

SEVEN AND THE RAGGED
TIGER, Duran Duran, Capitol

LABOUR OF LOVE, UB40,
Virgin/PolyGram

CAN'T SLOW DOWN, Lionel
Richie, Motown/Quality

REBEL YELL, Billy Idol,
Chrysalis/MCA

ELIMINATOR, ZZ Top, Warner
Bros./WEA

THE WORKS, Queen, Capitol

90125, Yes, Atco/ WEA

IN HEAT, Romantics, Nemperor/
cBS

AMONIA AVENUE, Ajan Parsons,
Arista/PolyGram

WEST GERMANY
(Courtesy Der Musikmarkt)
As of 4/16/84
SINGLES
This Last
Week Week
1 1 BIG IN JAPAN, Alphaville, WEA
2 3 SOMEBODY'S WATCHING ME,
Rockwell, Motown/RCA
3 2 RELAX, Frankie Goes to
Hollywood, Isiand
4 § JUMP, Van Halen, Warner
Bros./WEA
5§ NEW PEOPLE ARE PEOPLE, Depeche
Mode, Mute/Intercord
6 6 GIRLS JUST WANT TO HAVE
FUN, Cyndi Lauper, Epic/CBS
7 4 RADIO GA GA, Queen, EMI
8 9 HELLO AGAIN, Howard
Carpendale, EM!
9 7 LOVE IS A BATTLEFIELD, Pat
Benatar, Chrysalis/Ariola
10 NEW ABSCHIED IST EIN SCHARFES
SCHWERT, Roger Whittaker,
Avon/Intercord
1 8 LET THE MUSIC PLAY,
Shannon, Bellaphon
12 10 HOLIDAY, Madonna, Sire/ WEA
13 13 BLACK & WHITE, Pato, Teldec
14 12 DOCTOR, DOCTOR, Thompson
Twins, Arista/Ariola
15 20 HAPPY CHILDREN, P. Lion,
Beliaphon
16 16 (FEELS LIKE) HEAVEN, Fiction
Factory, CBS
17 15 TO BE OR NOT TO BE, Mel
Brooks, Ariola
18 NEW WOULDN'T IT BE GOOD, Nik
Kershaw, MCA/WEA
19 11 RETTE MICH, Nena, CBS
20 18 JOANNA, Kool & Gang, De-Lite,
Metronome
ALBUMS
1 1 ?(FRAGEZEICHEN), Nena, CBS
2 2 DIE SONGS EINER
SUPERGRUPPE, Supertramp,
A&M/CBS
3 6 PETER HOFMAN 2, CBS
4 3 AMMONIA AVENUE, Alan
Parsons Project, Arista/Ariola
5 4 CARAMBOLAGE, Peter Maffay,
Teldec
6 7 HELLO AGAIN, Howard
Carpendale, EMI
7 § THE WORKS, Queen, EMI
8 8 ALCHEMY-DIRE STRAITS LIVE,
Vertigo/Phonogram
9 NEW EIN GLUECK, DASS ES DICH
GIBT, Roger Whittaker,
Avon/intercord
10 10 HUMAN'S LIB, Howard Jones,
WEA
1" 9 INTO THE GAP, Thompson
Twins, Arista/Ariola
12 11 1984, Van Halen, Warner
Bros./WEA
13 13 THRILLER, Michael Jackson,
Epic/CBS
14 NEW SCHARF WIA PEPERONI, Spider
Murphy Gang, EMI
15 12 TABU, Stefan Waggershausen,
Ariola
16 16 GESICHTER EINER FRAU, Milva,
Metronome
17 14 LIVE FROM EARTH, Pat
Benatar, Chrysalis/Ariola
18 15 WENN SCHON NICHT FUER
IMMER..., Ulla Meinecke, RCA
19 NEW IN THE HEART, Kool & Gang,
De-Lite/Metronome
20 17 GOETTERHAEMMERUNG, Udo
Lindenberg, Polydor/DGG
AUSTRALIA
(Courtesy Kent Music Report)
As of 4/16/84
SINGLES
This Last
Week Week
1 1 99 LUFTBALLONS, Nena, Epic
2 2  GIRLS JUST WANT TO HAVE
FUN, Cyndi Lauper, Portrait
3 5 | SEND A MESSAGE, Inxs, WEA
4 4 HOLD ME NOW, Thompson
Twins, Arista
5 3 CALLING YOUR NAME, Marilyn,
Mercury
6 7 RELAX, Frankie Goes To
Hollywood, Island
7 6 JUMP, Van Halen, Warner Bros.
8 10 REBEL YELL, Billy idol,
Chrysalis
9 8 LOVE OF THE COMMON
PEOPLE, Paul Young, CBS
10 9 BREAK MY STRIDE, Matthew
Wilder, Epic
1" 11 RADIO GA GA, Queen, EMI
12 15 BEAST OF BURDEN, Bette
Midler, Atiantic
13 16 GIRL ON THE WALL, Jane
Clifton, Mushroom
14 18  SATURDAY NIGHT, Cold Chisel,
WEA
15 12 CATCH ME I'M FALLING, Real
Life, Wheatly

www.americanradiohistorv.com

HERE COMES THE RAIN AGAIN,
Eurythmics, RCA

POLITICS OF DANCING, Re-
Flex, EMI

BABY WANTS TO ROCK, Mondo
Rock, WEA

EVERYWHERE | GO, QED, EMI

HOLIDAY, Madonna, Sire

ALBUMS

THE SWING, Inxs, WEA

THRILLER, Michael Jackson,
Epic

TOO LOW FOR ZERO, Eilton
John, Rocket

ALCHEMY, Dire Straits, Vertigo

THE MODERN BOP, Mondo
Rock, WEA

1984 SHAKIN', Various, Festival

CAN'T SLOW DOWN, Lioneil
Richie, Motown

COLOUR BY NUMBERS, Culture
Club, Virgin

UNDER A BLOOD RED SKY, U2,
Island

LIVE FROM EARTH, Pat
Benatar, Chrysalis

ELVIS BLUE, Elvis Presley, RCA

NO PARLEZ, Paul Young, CBS

TWENTY GREATEST HITS,
Kenny Rogers, Liberty

TOUCH, Eurythmics, RCA

1984, Van Halen, Warner Bros.

AMMONIA AVENUE, Alan
Parsons Project, Arista

AN INNOCENT MAN, 8illy Joel,
cBS

SYNCHRONICITY, Police, A&M

WHAT's NEW, Linda Ronstadt,
Asylum

SHE'S SO UNUSUAL, Cyndl
Lauper, Portrait

JAPAN

{Courtesy Music Labo)

16 19
17 14
18 NEW
19 NEW
20 NEW
1 1
2 2
3 3
4 4
5 5
6 6
7 15
8 13
9 8
10 10
1 7
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13 9
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17 17
18 16
19 NEW
20 18
This Last
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10 6
1 16
12 13
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18 NEW
19 18
20 NEW
1 1
2 2
3 3
4 5
5 4
6 9
7 7
8 6
9 8
10 12

1

As of 4/16/84

SINGLES

WINE RED NO KOKORO, Anzen
Chitai, Kitty/Kitty

NAMIDA NO REQUEST,
Checkers, Canyon/Yamaha

KATSU, Shibugakitai, CBS-
Sony/Johnny's

NAGISA NO HAIKARA MUSUME,
Kyoko Koizumi, Victor/Burning

MONICA, Koji Kikkawa,
SMS/Watanabe

YUUWAKU KOOSEN KURA, You
Hayami, Taurus/Sun-JCM

HOSHIZORA NO DISTANCE,
Alfee, Canyon/Nichion-Tanabe

PROFILE, Atsumi Kurasawa,
Warner-Pioneer/Arrow-West

HITORI, Miyuki Nakajima,
Canyon/Yamaha

ROCK'N ROUGE, Seiko Matsuda,
CBS-Sony/Sun

KAZE NO TANI NO NAUSICAA,
Narumi Yasuda, TJC/PMP

ICHIBAN YARO, Masahiko
Kondo, RVC/Johnny's

NIOKU YONSENMANNO Hitomi
Go, CBS-Sony/Burning

KIMI NO HEART WA MARINE
BLUE, Kiyotaka Sugiyama &
Omega Tribe,
VAP/Nichion/NTV/GEIEI

MOSHIMO ASHITAGA, Warabe,
For Lite/TV Asahi-Asai

GIRLS JUST WANNA HAVE
SOME FUN, Cyndi Lauper,
Epic-Sony/Nichion

99 LUFTBALLONS, Nena,
Epic/Sony/Aprii

MUSUMEYO, Gannosuke Ashiya,
Teichiku/JVK

SOYOKAZE NO MELODY, Naoko
Kawai, Nippon Columbia/Geiei

WASURETE IINO, Tomoko
Ogawa & Shinji Tanimura,
Polystar/Noel

ALBUMS

EACH TIME, Eiichi Ootaki, CBS-
Sony

THRILLER, Michael Jackson,
Epic-Sony

TOUCH ME SEIKO, Seiko
Matsuda, CBS-Sony

RIVERS ISLAND, Kiyotaka
Suglyama & Omega Tribe, VAP

PFRAGEZEICHEN) Nena, Epic-
Sony

SHE'S SO UNUSUAL, Cyndi
Lauper, Epic-Sony

PASADENA PARK, Hi-Fi Set,
CBS-Sony

JULIET KARA NO TEGAMI,
Toshihiko Tahara, Canyon

1984, Van Halen, Warner-
Pioneer

KAZE NO TANI NO NAUSICAA,
Joe Hisaishi, TJC

PARACHUTE GA OCHITA

retrieval system, or transmitted, in any form or by any means,

16
17
18

19
20

18
17
15

NEW

NATSU, Kojl Yoshikawa, SMS
HOYO, Shinji Tanimura, Polystar
THE WORKS, Queen, Toshiba-

EMI
COME ALONG 11, Tatsuro

Yamashita RVC
KOKINSHYUU, Hiroko

Yakushimaru, Toshiba-EMI
URARA, Asami Kado, Teichiku
BLANCHE, Mari lijima, Victor
INSIDE, Chage & Asuka,

Warner-Pioneer
NAKASETE, Kel Ogura, Kitty
TIMELY, Anri, For Life

NETHERLANDS

(Courtesy Stichting Nederlandse Top 40)

This Last
Week Week
1 5
2 1
3 3
4 6
5 2
6 NEW
7 NEW
8 7
9 4
10 10
1 1
2 4
3 2
4 6

NEW

10

10 NEW

As of 4/14/84

SINGLES

HELLO, Lionel Richie, Motown

LOVE IS A BATTLEFIELD, Pat
Benatar, Chrysalls

GIRLS JUST WANT TO HAVE
FUN, Cyndi Lauper, Portrait

ADULT EDUCATION, Daryl Hall
& John Oates, RCA

SOMEBODATCHING ME,
Rockwell, Motown

REILLY, Olympic Orchestra, R.B.

IK VOEL ME ZO VERDOMD
ALLEEN, Danny de Munk, RCA

DON'T ANSWER ME, Alan
Parsons Project, Arista

BREAK MY STRIDE, Matthew
Wilder, Epic

BEAST OF BURDEN, Bette
Midler, Atlantic

ALBUMS

AMMONIA AVENUE, Alan
Parsons Project, Arista

ALCHEMY, Dire Straits, Vertigo

LIVE FROM EARTH, Pat
Benatar, Chrysalis

BODY AND SOUL, Joe Jackson,
A&M

CAN'T SLOW DOWN, Lione!
Richie, Motown

N.E.W.S., Golden Earring, 21
Records

NO PARLEZ, Paul Young, CBS

THRILLER, Michael Jackson,
Epic

DE KLOEK OP ROCK, Normaal,
WEA

GREATEST HITS ROCK & SOUL
PART 1, Daryl Hall & John
Oates, RCA

ITALY

(Courtesy Germano Ruscitto)

This Last
Week Week

1

2
3
4
5

6

7

12
13
14

15

16
17

18

20

2
1
3
5
7
4

NEW

15

13
NEW

16

12
18
14

19

As of 4/9/84
ALBUMS

FESTIVAL 84, Various, CGD MM

SAN REMO 84, Various, CBS

NO PARLEZ, Paul Young, CBS

THE WORKS, Queen, EMI

MAGIC D.J., Various, Disco
Magic

VOULEZ vOUS DANSER, Ricchi
& Poveri, Baby

CRUEZA DE MA, Fabrizio de
Andre, Ricordi

AMMONIA AVENUE, Alan
Parsons Project, ARS/CGD-MM

A COME AMORE, Richard
Clayderman, RCA

CELENTANO HIT PARADE,
Adriano Celentano, Clan/VGD-
MM

90125, Yes, WEA

MASTERPIECE, Various,
Discotto

MIXAGE 2, Various, Baby/CGD-
MM

FULL TIME SHOW, Various, Full
Time

| GRANDI SUCCESSI DI
CLAUDIO BAGLIONI,
Siglaquattro/RCA

THRILLER, Michael Jackson,
cBS

CLASSICO ROMANTICO, James
Last, PolyGram

ITALIAN CARNAVAL, Chikano,
Durium

MILK AND HONEY, John
Lennon & Yoko Ono,
PolyGram

BUON COMPLEANNO TV,
Various, Fonit Cetra

#
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Julio Iglesias entertains guests at the RIAA banquet.

Stanley Gortikov, center, president of the Recording Industry Assn. of America, is flanked by U.S. Repre-

sentatives Thomas Downey, left, Democrat of New York, and James Jeffords, Republican of Vermont.

The occasion was the 14th RIAA cultural award banquet last month in Washington. Reps. Downey and

Jeffords are chairman and vice chairman respectively of the Congressional Arts Caucus, recipient of the
cultural award, a faceted Steuben crystal obelisk (Billboard, March 31).

Seated among the distinguished Washington and recording industry guests at last
month’s RIAA cultural award banquet are, from left, Rep. Robert Matsui (D-Calif.) and his
wife, and Mr. and Mrs. Michael Leon of A&M Records.

Pausing for a photographic moment at the RIAA cultural award dinner in the nation’s capital here, from
left, Clive Davis of Arista, Rep. James Jeffords, and Mr. and Mrs. Elliot Goldman, Warner Communications
Inc.

A
Attending the pre-banquet reception at the RIAA Washington event are FBI agents and officials who work closely
with the association’s antipiracy unit, and their wives. Shown from left with Joel Schoenfeld, RIAA associate gen-
Walter Yetnikoff, president of CBS/Records Group, introduces eral counsel and director of antipiracy operations, are: John Glover, assistant director of the inspector division at
label superstar Julio Iglesias, who performed for attendees at FBI headquarters; John Otto, executive assistant director, FBI headquarters; John Hogan, special agent in charge,
the RIAA event. Philadelphia FBI; unidentified guest; Joseph Gosseaux, supervisor, special agent, Philadelphia FBI; and Barry Su-
belsky, special agent, Washington field office, FBI.

www americanradiohistorv.com
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Pop

ORIGINAL MOTION PICTURE SOUNDTRACK—Up
The Creek, Pasha SZ 39333 (CBS). Producer: Spencer
Proffer. Cheap Trick, the Beach Boys, Heart, Shooting
Star, Randy Bishop, lan Hunter, Danny Spanos and Kick
Axe are featured in this exuberant package, produced by
Spencer Proffer, who did the honors for Quiet Riot's
“Metal Health.” “Footloose” and “Against Ail 0dds'
have dramatized the building commercial clout for movie
music, and this set is one of the most cohesive in recent
memory.

BIG COUNTRY—Wonderland, Mercury 818 835-1 M-1.
Producers: Steve Lillywhite, Big Country, Steve Church-
yard (EP). The title song may be the most bracing exam-
ple of the four Scots’ ringing, Highland rock yet; coupled
here with two other new tracks and a reprise of the title
track from their debut, “The Crossing.’
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CRUSADERS—Ghetto Blaster, MCA-5429. Producers:
Wilton Felder, Joe Sample, Leon Ndugu Chancler. Felder,
Sample & Chancler fire up the Crusaders for another
rhythm'n’jazz romp featuring Jessica Williams’ vocal on
“Gotta Lotta Shakalada” and Gwen Evans' on “New
Moves.” Strong commercial vehicles set up stunning mu-
sical accents that make this legendary group a crossover
treasure chest.

_ (Country

VERN GOSDIN—There Is A Season, Compleat CPL-1-
1008. Producer: Blake Mevis. When it comes to wringing
the last drop of pain from a memory, no one is better or
more convincing than Gosdin. it’s also worth noting that
no less than four of the tracks here have “heatt” in the
tifle.

/o L2
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KENNY ROGERS—Duets With Kim Carnes, Sheena
Easton & Dottie West. Producers: Various. Despite the
title, Rogers actually does one song apiece with Easton
and Carnes; the other eight cuts team him with West.
Cover art is mediocre, but Rogers/West aficionados
should be appeased, since the duo's biggest hits are
included.

CRISTY LANE—At Her Best, Liberty LT-51153. Pro-
ducers: Jerry Gillespie, Charlie Black, Lobo. This is essen-
tially a greatest hits album that artfully combines Lane’s
early country successes with her more recent triumphs
as a gospel artist.

Gospel ﬁi

MICHAEL W. SMITH—2, Reunion SPCN 7-01-000412-
9. Producer: Michael W. Smith. Smith's debut album was
the surprise hit in Christian music last year, and this fol-
low-up is also full of power pop, heavy on keyboards and
musical complexity. Heavy touring with Amy Grant
should help, too.

o
"T@/\§

Jazz/Fusion

CARLA BLEY—Heavy Heart, WATT/ECM 25003 (ECM
W 14). Producers: Caria Bley, Michael Mantler. A bal-
anced set of compositions that range from graceful but
swinging fusion to stark, emotive ballads, Bley’s latest
offers some of her most accessible music yet, under-
scored by the rock overtones of Hiram Bullock's guitar.
As such, new airplay and sales options seem likely.

BILL EVANS—Living In The Crest Of A Wave, Elek-
tra/Musician 60349. Producer: Bill Evans. The young
reed player from Miles Davis’ recent, revitalized ensem-
bles sculpts a lyrical fusion style closer to that forged by

Copyright 1984, Billboard Publica
tem, or transmitted, in any form or by

out the prior written permission of the publisher

SPOTLIGHT—Predicted to hit top 10 on Billboard's Top LPs & Tape chart or to earn platmum_cemfnca-
tion. POP /BLACK/COUNTRY/JAZZ-FUSION/GOSPEL/CLASSICAL—Picks in these respective cate-
gories predicted to hit the top half of the chart in the format listed. RECOMMEVNDED—Other releases pre-
dicted 1o chart in the respective format; also, other albums of superior quality. All albums commercially
available in the U.S. are eligible for review. Reviews are coordinated by Sam Sutherland at Billboard, 9107
Wilshire Bivd., Beverly Hills, Calif. 90210 {telephone: 213-273-7040). Country albums should be sent 10:
Kip Kirby, Billboard, 14 Music Circle East, Nashville, Tenn. 37203 (telephone: 615-748-8100).
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STEVE PERRY—Street Talk, Columbia FC 39334.
Producer: Steve Perry. The lead vocalist of Journey
steps out on his own with a set of rhythm-based ma-
terial which he wrote with such collaborators as Ran-
dy Goodrum and John Bettis. The songs have a lot of
emotion and tenderness, especially “Foolish Heart,”
“Running Alone” and “‘Strung Out.” The first single,
“Oh, Sherrie,” is already in the top 30, and Journey's
last six albums (dating back to 1978's “Infinity”)
have all been certified platinum. The executive pro-
ducer for the solo outing is Bruce Botnick.

.

Spetlight

the Davis alumni behind Weather Report, pitting Evans’
saxes, flute and synthesizers against rich percussion and
thick synthesizer textures. Strong playing, crisp produc-
tion should help the crossover equation.

O
New & Noteworthy

COLOR ME GONE, A&M SP-12504. Producers: Liam
Sternberg, David Anderle, Barry Mraz (EP). A strong six-
song debut finds this Akron quartet coupling a modern
rock stance with classic folk-rock signatures: a jangling,
graceful guitar style and the interwoven vocals of song-
writer George Cabaniss and lead singer Marti Jones,
whose cool alto is best displayed on the driving ““Lose
Control.”

NIK KERSHAW—Human Racing, MCA MCA-39020.
Producer: Peter Collins. Well-crafted dance-oriented pop
and more traditional pop and rock elements are filtered
through this canny debut, which Anglicizes its r&b strat-
egies while supplying stronger songs than many techno-
pop debuts have offered in recent months. Mainstream
rock formats will find strong tracks, as will pop and
dance fans.

BETO AND THE FAIRLANES—Mongoose Island, Fable
Records F 777. Producer: Arturo Garza. The title locale is
a mythical site where the Caribbean and the Gulf of Mex-
ico meet—an apt metaphor for the sassy, salsa-tinged
fusion this Austin octet and four guest players stir up.
This is Texas music light years from the honky tonk ste-
reotype, ripe for jazz and crossover formats. Contact:
(512) 477-7777.

EXOTIC BIRDS, Saturn SR-MLP 1300. Producer: Tom
Cossie. With a fluid, new-tech percussive approach not
unlike some Brit imports, this trio is garnering attention
in the Heartland. There's style and talent here, as well as
original material. “No Communication™ is on MTV. List is
$6.98, label is at 322 W. 57th St., NY.

Billboard's

Recommended LPs

pop

THE EVERLY BROTHERS—24 Original Classics, Arista
ALS-8207. Producers: Not listed. Even without benefit of
the duo's recent reunion, this two-disk set, first to bridge
all three of their past label affiliations, would be indis-
pensable. Good transfers, solid notes.

PAT TRAVERS—Hot Shot, Polydor 821 064-1. Produc-
ers: Barry Mraz & Pat Travers. Frenetic but clean guitar
pyrotechnics and Travers' gritty vocals make for metal
music with a mind.

DION AND THE BELMONTS—24 Original Classics,
Arista AL9-8206. Producers: Various. Excellent double
set spanning both the Belmont sides and DiMucei's vari-
ous solo personae, from roots rock to soft pop and back.

GARY MOORE—Victims Of The Future, Mirage 90154.
Producer: Jeff Glixman. A relatively refined metal album,
highlighted by two surprisingly gentle cuts.

BULLET—No Mercy, Arista AL8-8201. Producer: Diet-
er Dierks. German metal band with lyrics in English. Sure
to appeal to hard core fans with its glossy, relentless
sound.

FRANKE & THE KNOCKOUTS—Makin' The Point,
Camel/MCA-5473. Producer: Bill Schnee. Singer/song-
writer/co-producer Franke Previte anchors pop/rock ma-
chine full of bombast and breakout potential on Survivor-
like ““Outrageous.”

JAY GRUSKA—Which One Of Us Is Me, Warner Bros.
123923. Producer: Jay Gruska. Light pop arrangements
with skittery synthesizers and several lush instrumen-
tals. Record includes appearances by Jermaine Jackson
and various Toto members.

TOMMY KEENE—Places That Are Gone, Dolphin DLP
2003. Producers: Tommy Keene, Ted Nicely. A clever col-
lection of grass roots pop tunes using twangy, chorused
guitars and aggressive percussion.

black

NONA HENDRYX—The Art Of Defense, RCA AFLI-
4999, Producers: Material, Nona Hendryx. More idiosyn-
cratic Nona: bold, challenging rock'n'funk, including “1
Sweat (Going Through The Motions).”

ONE WAY—Lady, MCA-5470. Producer: Kevin
McCord. Thumping dance group slows it down with De-
Barge-flavored ballads as strong as their beat.

THE EMOTIONS—Sincerely, Red Label RLLP-001-1.
Producer: Wayne & Wanda Vaughn. This classic female
pop/soul tric makes a welcome return with songs and
musicianship to complement their superfine, surging
vocals.

DENISE LASALLE—Right Place, Right Time, Malaco
7417. Producers: Denise LaSalle, Wolf Stephenson, Tom-
my Couch. Southern soul with that inspirational silver
lining rings with immediacy when delivered by a talent as
persuasive as LaSalle.

YELLOWMAN—Strong Me Strong, Columbia 44
04964. Producer: Material (EP). Jamaican rapper Yellow-
man is boosted into chart contention by the polyrhythms
of Material and backgrounds of Afrika Bambaataa, as the
vast sonics surge together in a fresh, propulsive mix.

WILLIE DIXON—Mighty Earthquake And Hurricane,
Pausa PR7157. Producer; Willie Dixon. His first album
since 1976, Dixon is in rare form singing eight bues with
six men backing him along with four female voices. Willie
is the composer of all eight titles, and he shouts them
with authority.
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jazz/fusion

GEORGE HOWARD—Steppin' Out, TBA TB 201-N.
Producers: George Howard, Dean Gant. Excellent cross-
over jazz in the Grover Washington mold. Even though
this style isn't as trendy as it was, Howard's soprano sax-
work is hot. Label is Palo Alto offshoot.

RICH HALLEY—Multnomah Rhythms, Avocet P-100-
1. Producers: Hal Lee, Rich Halley. Hard-swinging modal
and free jazz from Oregon-based saxophonist offers few
surprises but plenty of energy and high spirits. Contact:
(503) 287-1662.

BRIAN TORFF—Manhattan Hoedown, Audiophile AP-
182. Producer: George H. Buck Jr. Exceptional bassist's
debut album, recorded live, showcases pianist Jim Rob-
erts as much as the nominal star, but what solo space
Torff gets is impressively handled.

HANK JONES—Relaxin’ At Camarillo, Savoy Jazz
SJL1138. Producer. Ozzie Cadena. The leader's piano,
with flute, bass and drums, scintillates through five titles
taped in 1956. “Moonlight Becomes You" is a standout.

SEVENTH AVENUE STOMPERS—Fidgety Feet, Savoy
Jazz SJL1139. Producer: Ozzie Cadena. A joyful group
comprising Vic Dickenson, Emmett Berry, Buster Bailey,
Al Lucas, Red Richards and Bobby Donaldson swings in-
gratiatingly on 10 old-time tunes with Dickenson emerg-
ing as Chief Stomper on trombone.

ANTONIO CARLOS JOBIM—Wonderful World, Discov-
ery DS898. Producer: Jimmy Hilliard. With Nelson Rid-
dle’s orchestra behind him, the Brazilian singer im-
presses on a dozen original compositions, all delightfully
sung in Portuguese.

HENRY JEROME'S ORCHESTRA—Circle CLP51. Pro-
ducer: George H. Buck Jr. There's not much jazz on these
12 tracks, but the LP, taken from 16-inch radio tran-
scriptions of 1950-52, presents the Kempish-sounding or-
chestra of trumpeter Jerome ideally. The tunes are all
treasured standards.

McKENZIE-CONDON CHICAGOANS—Jazzology J110.
Producer: George H. Buck Jr. Recorded in 1944 for World
radio transcriptions, Red and Eddie featured Jack Tea-
garden, Pee Wee Russell, Max Kaminsky and others on
11 dixieland evergreens, all played with verve and superb
musicianship. Sound quality is exceptional.

MARLENE VER PLANCK—1 Think Of You, Audiophile
AP62. Producer: 0zzie Cadena. Joe Wilder, Herbie Mann,
Hank Jones, Kenny Clarke and Wendeil Marshall accom-
pany the singer in a moody, entertaining 10-song recital.
The songs, all from the golden 1932-44 era, are uniformly
outstanding and Ver Planck projects them excellently.

gospel

THE COGIC'S—The Cogic's, Nashboro NA8703, Pro-
ducer: Gloria Jones Ed Cobb. Frankie Springs, Blinky Wil-
liams, Gloria Jones and Billy Preston re-unite and sing
music from their roots. This release demonstrates where
black pop music got its energy and backbone.

WHITE HEART—Vital Signs, Myrrh, SPCN 7-01-
678206-9. Producer: White Heart. The second release for
these Christian rockers contains plenty of high energy
rock/pop with some fine ballads as well.

LEON PATILLO—The Sky’s The Limit, Myrrh SPCN 7-
01-677106-7. Producers: Skip Konte, Leon Patillo. Patil-
lo's music is full of energy. Here he plays all the instru-
ments and programs the synthesizer to rock as he
delivers a full-tilt gospel message.

Rogue Records
Pacts With Alpha

NEW YORK—Rogue Records of
Woodland Hills, Calif.,, has joined
the independent distribution fold
with New York-based Alpha distrib-
utors. First release via this pact is
Bob Gulley’s single “Still Thinking
Of You,” from his forthcoming
Rogue album.
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DESPITE DISTRICT COURTS OK

FTC Moving On Warner/Poly

® Continued from page |

ly, this injunction pending appeal up-
sets their (Warner-PolyGram) plans.
They thought it was fourth down and
one yard to go, and somebody
dropped the ball.”

Carley was referring to a statement
by Martin Payson, Warner executive
vice president and general counsel,
following the District Court decision,
that the pendency of administrative
proceedings by the FTC to block the
merger would not impede implemen-
tation of the plan in the U.S.

The injunction, pending appeal,

sets in motion an expedited proce-
dure which requires that the FTC
provide the court with a filing within
two weeks. Warner and PolyGram
attorneys have another two weeks in
which to respond, to be followed af-
ter one week by oral argument. It is
expected that an appeals court ruling
will come quickly after this schedule
has run its course.

Meanwhile, the FTC administra-
tive procedure has already been set in
motion, with a pre-hearing confer-
ence set for May 7 with an adminis-
trative law judge. A successful prose-
cution of its case by the FTC at this

Laff Records Releasing
Computer Software Line

® Continued from page 3

The 44 computer games will carry
a suggested list of $19.95, and the 21
educational and home programs will
retail for $39.95. The Drozens em-
phasize that they hope to maintain
this standard pricing the same way
prices are standardized in the record
industry. They anticipate releasing
another 100 titles, approximately 15

Tokyo Ruling On
Record Rental

® Continued from page 3

ed selling records on a door-to-door
basis. Nippon Columbia and the oth-
ers then learned that the Miyagi firm
was also selling records to a major re-
cord rental chain. They cut short
their supply from August, 1981, to
January, 1982, when the Miyagi con-
tract was formally cancelled.

Judge Fujita pointed out in the
new ruling that rental operations in
Japan dramatically affected the sales
of record companies and orthodox
retail stores. Article 96 of the Copy-
right Law recognizes the record re-
production rights of manufacturers
and protects their interests through
banning production and sale by third
persons, the judge said.

Concluding that cancellation of
the Miyagi contract and the refusal
to supply the firm with product was
justified, the judge said that selling to
record rental stores was ‘“‘a destruc-
tion of the trust relationship that
should exist between two parties to a
contract.”

The Miyagi company now plans to
appeal the Tokyo District Court de-
cision. It claims that record rental
stores here could otherwise no longer
do business.

per month, through the end of 1984.

The Drozens say they were ap-
proached by a number of software
producers early this year, seeking
their distribution savvy. Grand Mas-
ters Corp. has thus far supplied most
of their titles.

The Ala software titles are pack-
aged in a deluxe fold-out book-like
durable white vinyl molded contain-
er, in which the program fits snugly,
along with receptacles for additional
printed material. All titles carry indi-
vidual four-color artwork.

Hardware requirements are de-
scribed on the cover while the back-
liner carries a blurb about the title
and complete details on how to prop-
erly load the title, play the game or
utilize the educational or home man-
agement program.

The Ala series has games for the
Atari, Apple, Commodore Vic 20,
TRS 80 and TI 99/4A home comput-
ers. Educational programs are for
Apple and Commodore 64 hardware.

JOHN SIPPEL

TV Marketing
For HMC Label

LOS ANGELES—Aimed at build-
ing an authentic catalog of big band
and country sounds, HMC Records,
opened by longtime Charlotte, N.C.
studio owner Nick Hice, will tv mar-
ket its direct-mail albums.

Hice, owner of HMC studios,
Charlotte, has his first album, a sin-
gle pocket Buddy Rich band outing,
available at $7.99 plus handling on a
national tv campaign. He says he ex-
pects to release a two-record Glenn
Miller band package, comprised of
contemporary tunes in the famed
band style, late this month at $12.95
plus handling.

Summer Offers Sunny Outlook

® Continued from page 3

contract with Nippon Columbia and
the other two firms named and start-
tion of a digital tape carrier, it (CD)
will be the major carrier.”

Another indication of a new-found
strength in the industry’s product,
Summer says, is the fact that “prere-
corded music has been rediscovered
by national brand advertisers. Once
again, we are a principle force to
reach teens. Reacting to the impact
of MTV, yesterday's soap star and
athlete is being replaced by the pop
artist. It’s an immense confirmation
of the power of this industry. The na-
tional-brand advertiser is responding
to research that’s better than that
available to the record industry.”

Back on the label's turf, Summer

says the historic $2.5 million domes-
tic campaign on behalf of the current
greatest album by Daryl Hall & John
Qates was successful, but would be
“redesigned today as a sustained pro-
gram rather than a blitz.” He would
have extended the campaign over a
six-month period rather than its 60-
day span. As for its emphasis on tv,
Summer says it means that ‘“‘princi-
pally, you’re able to pull sales effec-
tively out of smaller markets. You
get a reach beyond tours.”

Summer summarizes RCA's place
in the industry by asserting that the
RCA salesman today ‘‘represents
week-to-week 18% to 22% of Bill-
board’s top albums and has entree
into stores, no matter what kind.
That’s the definition of a major rec-
ord company.”

administrative level could result in a
merger bar regardless of the outcome
of the injunctive controversy being
fought out in the California federal
district courts. The results, however,
could still be challenged by Warner
and PolyGram should the ruling be
unfavorable to them.

In rendering his decision last Tues-
day, District Court Judge Manual
Real found no merit in FTC conten-
tions that the merger would erode
competition or lead to price collu-
sion. He made note of the argument
that PolyGram, which is expected to
lose an additional $15 million this
year, faces dissolution in this market
if it fails to join with a partner.

The judge saw no deleterious effect
on smaller labels entering the market
if the merger went into effect. He
maintained that independent labels
could always find distribution assis-
tance from larger entities.

The merger, it is estimated, would
concentrate 26% of the U.S. record
market in the hands of the joint ven-
ture. It would make it the largest re-
cord company in the world, and
would top the 23% share of CBS Re-
cords in the domestic market.

"_:”CBS Records To Demand
Payment For Vidclip Play

® Continued from page |

and control.”” In effect, the charges
will be an exhibition fee. He adds that
tv shows, the main target of the
charge, will not be charged *per clip,
but just an overall fee.”

A number of other labels strongly
disagree about the advisability of
charging for video clips. At Atlantic
Records, vice president of artist de-
velopment and media relations Perry
Cooper says that as long as the main
use of video clips is as a promotional
vehicle, his company will not charge
for them. “We’re in the record busi-
ness,” says Cooper.

If an industry standard is created
for payment for video clips, Atlantic
will start charging, Cooper says. But
at present, the label does not expect
to do so. Cooper dismisses charging
for duplication and tape as a “nickel
and dime” thing to do.

MCA takes a similar point of view.
According to manager of video ser-
vices Liz Heller, “At this time it is
MCA's policy not to charge for mu-
sic videos that are currently being
serviced to all of our outlets, since we

feel that music videos contribute to
the sale of our product. We believe
that music videos are a promotional
vehicle. We intend to continue this
policy as long as financially feasible.”

CBS would have two different cat-
egories in terms of charging for vid-
eos, says Durkin: MTV and everyone
else. )

Any conclusion of a deal with
MTV would make the time right,
says Durkin. “When MTYV is paying,
everyone should pay. Our point is
they (video clip users) should be pay-
ing for access—that would be the
same for anyone else.”

MTV’s status as a 24-hour-a-day,
seven-day-a-week music video service
gives it its own niche, says Durkin.
Fees for other services would be set
by “looking at the network shows
and setting a rate for them, and just
working it down.”

Although many music video exec-
utives fear that charging fees will kill
off many potential outlets, Durkin
doesn’t feel this will be the case. “I
think most of them will be able to
survive,” he says.

TONY SEIDEMAN

Passage Seen For Vid Rental Bill

® Continued from page 1

The surprising announcement
came from Rep. Robert Kastenmeier
(D-Wisc.), chairman of the House
subcommittee on courts, civil liber-
ties and the administration of justice,
after testimony from a Wichita video-
cassette distributor, Steve Correll,
that passage of the bill would be di-
sastrous to him and other small dis-
tributors and retailers because of ris-
ing costs and double-inventory
problems.

Modification of First Sale would
extend control by the copyright own-
er of disposal of a prerecorded cas-
sette to the retail level.

As representatives and owners of
independent video producers, distrib-
utors and retailers whose businesses
number more than 1,000 stores
looked on, Kastenmeier told Gorrell,
after his testimony, “‘I can’t be very
encouraging. I can’t think of one
member of the 13 others on this sub-
committee who is opposed to this
video First Sale bill.”

Kastenmeier, who up until that
time had not gone on record about
chances of the bill's (the Consumer
Sales/Rental Amendment, H.R.
1029) passage and who in recent re-
marks has appeared to be perplexed
by complaints from both the movie
studio copyright owners and the vid-
eo rental dealers, added that “it is
very likely that the First Sale Doc-
trine will be modified (by the sub-
committee’s action), although in
what specific way I can't (yet) say.”

The chairman’s remarks caused
several of the subcommittee members
present to put some distance between
themselves and his conclusion.

Rep. Harold S. Sawyer (R-Mich.)
made it clear he hasn't yet decided:
“I’m not cast in concrete on this; I'm
tilting toward a change in First Sale
for audio but not for video.” He add-
ed, “I sympathize with the retailers.”

Rep. Dan Glickman (D-Kan.) also
added his coda to the chairman’s re-
marks, since Gorrell is from his dis-
trict and had thanked him for the op-
portunity to appear. “I’'m not cast in
stone either,” he said. “I'm not op-
posed to the concept, but my position
is one of fluidity.”

Rep. Glickman telegraphed the
background of his position by adding
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that his “fluid” stand might have
something to do with “‘the several
thousand of fluid letters (in opposi-
tion to the bill) coming into my
office.”

Several other members said that it
would be helpful to the subcommittee
if both sides would try to find “some
common ground,” as Rep. Bruce
Morrison (D-Conn.) suggested.

The subcommittee also heard op-
position testimony from Austin O.
Furst Jr., the chairman of Vestron
Video, Stamford, Conn.; Stuart Karl,
the president of Karl Video, Newport
Beach, Calif; and James Lara, an of-
ficial of NARM and senior vice presi-
dent of Wherehouse Entertainment
Inc., Los Angeles.

Speaking in support of the bill was
Jack Golodner, director of the de-
partment for professional employees,
AFL-CIO, who testified that Con-
gressional inaction has ‘‘prevented
America's performing artists and
supportive personnel from sharing in
the vast revenues being realized by
the manufacturers and sellers of de-
vices designed, in large measure, to
copy their performances.”

Kastenmeier’s change in stance
comes in part from recent amend-
ments to the bill, which are similar to
those now being proposed in the Sen-
ate version (Billboard, March 10).
They include a “‘sunset provision” to
limit the time span of the bill to per-
haps five years, which would serve as
a check to make good on Holly-
wood's promise not to hike rental
prices, and a ‘‘simultaneous sale and
rental provision,” to guarantee that
Hollywood will not hold back rentals
on certain product.

Assistance in preparing this story
provided by Earl Paige in Los
Angeles.

Opponents of the bill call the
amendments ‘‘deceptive.” They say
that amendments such as the sunset
provision will not help, because if the
bill passes, they will probably be out
of business before the Congress can
look at the rental business again.

Plans on the House side are to go
to markup after the Easter reccess,
although no date has been scheduled.
The Senate also plans to try another

markup soon. Lobbying pressure on
both sides continues to be fervid.

A new bitterness comes through
from some members the retail com-
munity in Washington for the House
subcommittee hearings, according to
several sources contacted. Also new
is the presence in the lobbying con-
tingent of such firms as Wherehouse
Entertainment, the 146-unit West
Coast-based chain.

“I think there will be a concerted
effort now to regroup prior to the
House markup in two weeks,” says
Cincinnati retailer Jack Messer, who
was at the lobbying rally. **“We sense
that the committee members did not
expect the dealer and particularly the
consumer opposition to the bill. The
seemed surprised, too, that the stu-
dios are not a united front—that Ves-
tron in particular is opposed to the
bill.”

Indicative of growing support for
the Video Software Dealers Assn.
(VSDA) came from National Assn.
of Recording Merchandisers
(NARM) delegates making their first
sojourn to Capitol Hill: Where-
house’s Lara, Paul David of 150-unit
Camelot Enterprises and Carl Rosen-
baum of 10-unit Flip Side. Strong
contingents were present from Illi-
nois, Kansas and certain other dis-
tricts with House subcommittee
representation.

BILL HOLLAND

Memorial Fund For
Tom Jans Established

LOS ANGELES—A memorial
fund has been established at the City
of Hope here in the name of singer/
songwriter Tom Jans, who died
March 25 at his home in Santa Moni-
ca. The cause of death has not been
determined.

Contributions can be sent to the
City of Hope's Music Industry Chap-
ter at 208 W. 8th St., Suite 1100, Los
Angeles 90014. Phone: (213) 626-
4611.

Jans cut five albums for A&M,
CBS and Infinity, and was a staff
writer for Almo/lIrving from 1972-
79. His best known songs are *‘Lov-
ing Arms,” “My Mother's Eyes” and
“Free And Easy.”
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APRIL 21, 1984, BILLBOARD

PICK UP TOP POP
AT A NEW

PRIGE

-~ S\
AVAILABLEY.

Introducing Joel Whitburn’s
Softcover Top Pop 1955-1982

The only complete, artist-by-artist history of Bill-
board’s ““Hot 100” charts, now in a new soft cover
at a new low price.

COMPLETE ARTIST SECTION lists by artist in chronological
order every record to hit the “Hot 100” (over 16,000 titles!) and
shows for each title: date first charted, highest position reach-
ed, total weeks charted, label & record number and much,
much more!

COMPLETE TITLE SECTION featyres all titles cross-
referenced alphabetically and shows highest position reach-
ed, year and artist.

“THE RECORD HOLDERS” SECTION lists the Top 100 artists;
a chronological listing of the #1 records; and various other
artist and record achievements.
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JOEL WHITBURN'’S MUSIC YEARBOOK 1983
“G The full story on 1983’s charted music in one, con-
“\ cise volume. Includes complete data from
CON AN Billboard’s Hot 100, Top LPs, Bubbling Under,
500 Country, Black, Adult Contemporary, Disco, Jazz,

Classical, Spiritual and inspirational charts.
Watch for it!
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r--------------------------q

PICK UP YOUR SOFTCOVER TOP POP TODAY!

D Softcover Top Pop 1955-1982. .. ... $29 . 95

COMPLETE YOUR COLLECTION! RECORD RESEARCH BOOKS

O Hardcover Top Pop '55-'82 ......... $50. OToplPs'd5-'72.................... $30.
O Hardcover Pop Annual '55-'82. . ... .. $50. O Top Country & Westem
The only all-inclusive, year-by-year Records '48-'71................... $25.
history of Billboard’s “Hot 100."” O Top Rhythm & Blues Records '49-'71.$25.
O Top Pop Records '40-'55 $26. O Top Easy Listening Records '61-'74 . . $25,
O Bubbling Under the Hot 100 '58-'81 . . $30. 0O Yearly Supplements (thru '82) . . $10. sach

POSTAGE & HANDLING . . ... " .. $3.00 e —

(Overseas and Canadian customers, o Ry

piease see special rates under "Terms & ET T I,

Conditions.")

TOTAL —Enclosed is my Mail to:

check or money orderfor. ... ROCOrd.Research Inc
O i'd like more information before order- P.O. Box 200

ing. Please send me a free catalog.

Menomonee Falls, WI
53051

TERMS & CONDITIONS Check or money order for full amount must accompany order. Per-
sonal checks may delay delivery 4-6 weeks. Overseas orders add $3.00 per book and $1.00 per
supplement. All Canadian orders add 25% to total unless paid in U.S. dollars.

S
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Address
City
State Zip

News

Retailers Weigh Next CED Move

Strong Sales Seen For Now; Careful Ordering Likely

By FRED GOODMAN

NEW YORK—In the wake of
RCA’s decision to stop manufactur-
ing CED videodisk players by the
end of the year, retailers handling
CED software are expecting strong
sales in the short term. But they are
cautious on the future, and say they
will scrutinize orders carefully.

“It seems at least to be business as
usual,” says Mitch Pertis, director of
purchasing for Los Angeles’ Music
Plus stores. “We're going to scale
down our inventory, but we know
that the customer base is still there
and we will continue to buy new
product.” Like most retailers sur-
veyed, Music Plus is not discounting
CED titles.

In New York, Dave McCulloch,
video manager for Tower Records,
an outlet with a reputation for dis-
counting, reports that he is also stick-
ing with CED list prices of $19.98
and $29.98. “They’re moving very
well,”” McCulloch reports, adding
that people are “rushing to fill their
collections.” However, he says, the
catalog store will do *‘very little” in
the way of special orders.

In the Midwest, the 23 Camelot
stores carrying CEDs haven’t seen
the rush for product that Tower in
New York reports. Carol Babeli,
movie department coordinator and
buyer for the 150-store chain, says
that details are still sketchy.

“We haven’t seen sales pick up
yet,” she says, “but I think we will. 1
can also see it becoming a Texas In-
struments situation where if the price

comes down low enough, people will
buy players just to have anything.”

Camelot, which has a reputation
for rarely being caught off guard,
stopped selling videodisk players sev-
eral months ago and ceased renting
CED titles when RCA dropped its
software prices in March. “We cut
our inventory to hits only and we
won’t have any overstock,” Babeli
says. *‘It could become a good close-
out item for us, or we might want to
re-direct our buying. As of today,
we’re still thinking it through.”

But others feel they can't afford to
take a wait-and-see attitude. The
New York-based Video Shack chain
has placed all single-disk CED titles
on sale for $9.99.

“We sat down immediately and
saw that we were heavily stocked and
were going to take a bath anyway,”
says Marcia Kesselman, vice presi-
dent of advertising and promotion at
Video Shack. “We wanted to pass on
the loss to people who will also get
hurt.”

Kesselman reports that the sale
has been “‘received very well.” She
adds that “to the people with ma-
chines, it makes no difference that
they’ve stopped manufacturing play-
ers. This way, they can fill their
libraries.”

However, Kesselman says, Video
Shack hopes the pass-along price will
also act as a balm to soothe videodisk
system owners who realize that they
will not have new titles in the future,
and that when they purchase another
configuration, they will buy it from
Video Shack.

At Video Disc Center in Orange
County, Calif., the nation’s only ex-
clusive CED videodisk dealer, owner
Rosie Aaron says she *“isn’t bothered
a bit” by RCA’s discontinuation of
players. Taking an aggressive stand,
the outlet is informing customers it
will continue to find a supply of
disks.

Assistance in preparing this story
provided by Earl Paige in Los
Angeles.

“CBS/Fox is still pressing them,
and RCA will continue, too,” says
Aaron. “As for players, we under-
stand Japanese manufacturers will
continue.” She adds that other stores
have called her, hoping to unload
their CED inventories.

Other video specialty retailers are
generally upbeat about the RCA de-
cision. Several surveyed are at least
relieved that months of speculation
are at an end. Most see CED disk
sales of older titles as brisk.

“The studios probably won'’t be re-
making older titles,” says Leone
Abrams of the nine-store Videoland
in Dallas. “We're telling our custom-
ers to buy what they can quickly.”

Some video dealers say they felt
deceived by the way RCA announced
its discontinuation.

“We were with RCA people at Na-
tional Assn. of Retail Dealers of
America in Chicago,” says Norman
Miller of G&M Home Electronics in
Indianapolis. “They were discussing
programs and everything. It wasn’t
until the next day (April 4) that we
heard. People in the plant here mak-
ing CEDs didn’t even know.”

CED Firms To Stay With ‘Hits’

® Continued from page 1

CBS/Records Group and CBS/
Fox Video appear more optimistic
about what will happen with CED.
While CBS/Fox’s executives are in
Acapulco at a distributor meeting,
the home video company sent out a
release saying that it will keep on sell-
ing CED disks.

And CBS/Records Group, which
is the only company besides RCA in
the U.S. with a CED videodisk press-
ing plant, says it plans to continue
manufacturing disks. With 500,000
CED players currently in consumers’
homes and another 150,000 in inven-
tory, the US. CED market should
hit 10 million units this year, accord-
ing to CBS/Records Group, which
also notes that besides RCA, Hitachi,
Sanyo and Toshiba also market CED
videodisk players in the U.S.

Manufacturers and distributors
are split as to whether the phasing
out of CED will help or hurt the
home video business. While some feel
that the elimination of CED will both
clear up consumer confusion and re-
lieve distributors and retailers of the
burden of carrying an extra format,
others are worried that CED’s phase-
out will sully the reputation of the in-
dustry as a whole, increasing con-
sumer fears of  equipment
obsolescence and unwillingness to in-
vest in new equipment.

Initially, at least, RCA’s move
may even help sell videodisks. Prices
on all RCA label titles have been cut,
so there are now only two price
points, $19.95 and $29.95. The low
prices should help move more RCA
product, according to RCA and oth-
er distributors.

While most manufacturers are
keeping their unhappiness about
RCA’s decision to pull the plug on
CED to themselves, distributors are
vocal in their anger, often cursing the
company for what they describe as its

www.americanradiohistorv.com

ineptitude in marketing the system.

An already financially stressed dis-
tribution network has been dealt a
heavy fiscal blow, says Commtron
national marketing manager Tim
Shanahan. Even though RCA says it
will price-protect dealers on price-cut
product, Shanahan suggests that the
value of the inventories currently
stocked by distributrors has suffered
a significant drop.

Metro Video Distribution Inc. ob-
viously agrees. Owned by Arthur
Morowitz, who also owns the New
York-based Video Shack retail chain,
the company had 26,000 CED units
in stock when RCA made its deci-
sion. Those units are now selling at
Video Shack outlets at closeout
prices.

The goal, says Metro vice presi-
dent of advertising and promotion
Marcia Kesselman, is to minimize
the damage done by the elimination
of CED. Her hope is that consumers
who buy videodisks cheap will re-
member where they got them when
the time comes to purchase program-
ming for their VCRs.

Metro was the only distributor sur-
veyed by Billboard that is actually

blowing out its CED inventory. Most
others said they would stay in the
business until it dried up completely,
no matter how unhappy they were
with RCA’s move.

Sound Video Unlimited’s Noel
Gimbel points out that damage to
home video's distribution network
has been restricted to a degree by
some of the policies which he feels
contributed to CED’s failure. RCA
distributors have an exclusive on
RCA label videodisks, and thus to
this day many major distributors do
not carry them, thus limiting the
damage done by the phaseout.

Signs are that CED marketing ef-
forts will be kept to a minimum by
manufacturers and distributors. At
MGM/UA Home Video, vice presi-
dent of sales and marketing Saul
Melnick says that the one large-scale
marketing effort his company will be
involved with in CED will be a pro-
motion which began in March and is
scheduled to run though May. Ironi-
cally, the effort is designed to sell
players, giving consumers one free
MGM/UA videodisk with each play-
er purchased, and an option to buy
three more titles at $10 each.

EUROPADISKSLTD.

CUSTOM RECORD PRESSINGS

AUDIOPHILE QUALITY AT COMMERCIAL PRICES:

AS LOW AS §9¢ FOH TELDEC, IMPORTED GERMAN
VINYL PHESSINGS MADE IN OUR STATE-OF-THE-ART
EUROPEAN EQUIPPED PLANT. TOOLEX-ALPHA PRESSES
AND EURHOPAFILM PLATING. CALL FOR OUR BROCHURE
AND "WHO'S WHO'" CLIENT LIST

Europadisk Ltd., (212) 226-4401 75 Varick 5t., New York, NY 10013
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KC
DOESIT

AGAIN!

. = « With another

smash following
“GIVE IT UP”

“ARE YOU
READY?”

o
\\" KC TEN, A Top 100 LP
contains
both hit singles —
“ARE YOU READY?” 1cc.m
and -
“GIVE IT UP” ccssuon

MECA RECORDS
NATIONALLY DISTRIBUTED BY ALPHA DISTRIBUTING. NEW YORK
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News

® Continued from page 6
three of his albums re-enter Bill-
board’s pop chart. “Every Great Hit
Of Marvin Gaye” comes on at 116,
followed by ““‘Anthology™ at 127 and
“Let's Get It On™ at 132.

Also debuting on this week’s pop
album chart is Wynton Marsalis’
“Think Of One” (Columbia), which
opens at number 150, six weeks after
Marsalis became the first musician to
win Grammys in both the jazz and
classical categories, “Think Of One™
also moves up to No. | on this week’s

jazz chart.

Peter Brown moves up to No. 1 on
this week's dance/disco chart with
“They Only Come Out At Night™
(Columbia). It’s the first No. 1 dance
hit for Brown, whose “Dance With
Me” reached the top 10 on the pop,
black and dance charts in 1978.

MCA has no fewer than six singles
on this week’s Hot 100 by new and
developing acts—and all six are mov-
ing up with bullets. Tracey Ullman’s
“They Don’t Know" leads the pack
at number 10, followed by Tony Car-
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ey’s “A Fine Fine Day” at 28, Night
Ranger’s “‘Sister Christian™ (on
Camel/MCA) at 32, Real Life’s
“Catch Me I'm Falling” (on MCA/
Curb) at 41, Nik Kershaw’s
“Wouldn't It Be Good™ at 63 and
Van Stephenson’s “*‘Modern Day De-
lilah™ at 71.
*x * X

We Get Letters: Shirley Lin of
Fort Lee, N.J. took us to task for our
recent statement that three members
of Fleetwood Mac (Stevie Nicks,
Lindsey Buckingham and Christine
McVie) have scored top 10 hits.

“You've forgotten about Bob
Welch, writes Lin, “who in 1978 hit
the top 10 with ‘Sentimental Lady.’
Although he had already left the
group by that point, he was a member
of the Mac. That makes Fleetwood
Mac the second group in history (fol-
lowing the Beatles) with four top 10
soloists.”

And Phillip Strickland of Baton
Rouge wrote in to say that Debby
Boone’s ““You Light Up My Life” is
Warner Bros.” biggest single with 10
weeks at No. 1. We didn’t count that
in a recent discussion of Warner hits
because we consider that a Warner/
Curb record. For the same reason, we
didn’t count John Lennon’s “Starting
Over” on Warner’s Geffen label,
which had five weeks at No. I.

BMI Symposium
Set For Denver

NEW YORK—Broadcast Music
Inc. (BMI) will present the Songwrit-
ers Symposium April 26 and 27 at St.
Cajetan’s Center on the Aururia
Campus in Denver. The symposium
is open to the public and free of
charge.

The sessions will teature panel dis-
cussions as well as question-and-an-
swer segments. There will be no song
evaluations or critiques.

Panelists include: songwriters Bob
Crewe and Bobby Weinstock; Eddie
Lambert, director of a&r, Motown
Records; Rick Riccobono, vice presi-
dent, creative services, CBS Songs,
and Gary Roth, staff attorney, BMI.

The symposium, hosted by the
Univ. of Colorado at Denver, College
of Music, is the second in a series un-
dertaken by BMI. The first was held
in Boston.

Fleetwood Files
For Bankruptcy

® Continued from page 4

ule, secured by letters of credit from
the Seattle First National and First
Interstate of Nevada banks for
$498,673.48 and $130,739.19, respec-
tively. Among the smaller creditors
are Dave Mason, $387; RCA Re-
cords for advances, $287; and Vin-
tage Records, Phoenix, $607.

In addition to his home, Fleet-
wood’s assets include: $1,000 cash;
$11,000, bank deposits; $46,000,
three cars; $35,000, recording and
musical equipment; $325,000, rental
furniture; $42,000, liquidated debts;
404 N. Maple, $200,000; Las Palmas
Westlake property, $90,000; 6520
DeLongpre property, $20,000, and
approximately $52,000 in shares in
group-involved companies.

The Fleetwood schedule states that
his income was $255,000 the preced-
ing year and $350,000 the year prior
to that. It notes that he had received
a tax refund of $186,000 the preced-
ing year as a carryback of a net oper-
ating loss to 1978. JOHN SIPPEL
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CAREER CRESCENDO—Like their Arista debut “From A Whisper To A

Scream (Birds Fly),” Icicle Works’ career has picked up considerable voi-

ume thanks to some opening slots on the Pretenders’ current tour. Pic-

tured from left after one such event are icicle Works’ Chris Layhe, Pre-

tender Robbie Mcintosh, Chris Sharrock and lan McNabb of icicle Works
and Pretenders Chrissie Hynde and Martin Chambers.

Good Dance Chart Start
For Acme Music Corp.

By KIM FREEMAN

NEW YORK—After a year in
business, the Acme Music Corp. is
batting .750, with three of its first
four 12-inch releases having scored
on the Billboard Dance/Disco chart.
The independent label was represent-
ed there last month by Ta'Boo’s
“Over The Ledge.”” Johnny Dynell &
New York 88 marked Acme’s debut
last March, charting with “‘Jam
Hot,” and Dynell charted again this
February with “The Big
Throwdown.”

Acme's vice president Marty
Thau, former manager of the New
York Dolls and the Fleshtones,
brings additional experience with the
Cameo-Parkway and Buddha labels
to the venture. The label's president
is 27-year-old William Chafin, a re-
cent college graduate who so far has
provided “most of the investment
capital,” says Thau.

Acme releases coincide with the
compilation of slick press packages,
including photos, bios and fan club
information. “Our artists are not
faceless,” says Thau, who cites the in-
clusion of Ta'Boo’s record cover in
Industrial Design magazine's forth-
coming segment on album jackets as
an example of this philosophy. He

adds that live appearances will play
an increasing role in the label’s effort
to boost its roster’s visibility.

Video is part of the plan too, with
clips by Dynell and Gregori Hunte
recently aired on the syndicated
shows “Hit City"” and “Rock Ameri-
ca.”” While MTV has so far declined
to air these clips, Thau predicts that
will happen when the channel “‘gets
hip to what kids are dancing to to-
day.” Acme’s two videos and four re-
cords have made inroads to clubs
across the country via the indepen-
dent promotion firm, This Beats
Working.

The label's roster includes Dynell,
Hunte, Ta’Boo and newly-signed lo-
cal group the Pedantiks, whose Acme
debut “Paper The Walls” b/w “Safe
As Milk’ shipped last month. Dur-
ing the next two years, Thau envi-
sions signing four to six dance and/or
rock acts.

A member of the Independent La-
bel Coalition, Acme is distributed by
Sunshine, Northeast; California,
West Coast; Action, Detroit and
Cleveland; MS., Chicago; Tara, At-
lanta; Independent, Miami; Big
State, Texas; and Navarre,
Minnesota.

Music Magazine To Link
With Record/Tape Chains

LOS ANGELES—A Colorado-
based music and entertainment mag-
azine is pegging a major expansion
and reorganization plan to record/
tape retail distribution, using key
chains as distributors in exchange for
dealer advertising layouts in each
issue.

Headliner, formed two years ago
in Boulder, was published as a re-
gional quarterly, starting last year,
before spreading into other Western
states. The original distribution
scheme involved insertion of the
magazine in college newspapers on
nearly 100 campuses.

More recently, however, publisher
Robert “Wiley” Wolff and executive
vice president Eddie Wenrick, a for-
mer CBS Records executive, have
shifted both their format and distri-
bution blueprint. Wolff says they
now plan to reverse the “piggyback”
concept used in college distribution
by working with record/tape chains
to position the magazine in their
stores. Participating chains would re-
ceive customized four-page ad inserts
tailored to their product mix and
market. '

A larger format, going up to a con-
ventional 8%/, by ll-inch page size,

and monthly frequency are now
planned for the November rollout of
the revamped issue. A prototype of
the finished magazine was printed for
distribution at the NARM conven-
tion, where Wolff and Wenrick were
courting major chains as distribution
allies.

With the distribution switch, the
format is also expected to broaden.
As a campus insert, the book was tar-
geted to a narrow demographic
group, 18 to 22 years old; with the
new format, Headliner will aim for
the 18-34 demographic.

The firm has set up offices in Uni-
versal City, Calif., while its editorial
operation will remain in Colorado.
Already lined up for the distribution
network is the Budget Tapes & Rec-
ords chain, which was a previous
advertiser.

For The Record

In the March 24 Billboard, the
writer of Manfred Mann & the Earth

. Band's current single, “Runner,” was

incorrectly identified. The song was
written by lan Thomas.
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Columbia JS 39242

VAN HALEN
1984

| Warner Bros. 1-23985
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WEA
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MICHAEL JACKSON
Thriller
Epic QE 38112

CBS

BLP 3

LIONEL RICHIE
Can't Slow Down

- Motown 6059 ML

MCA

8.98

BLP 2

HUEY LEWIS & THE NEWS
Sports
Chrysalis FV 41412

CBS

CULTURE CLUB
Colour By Numbers
Virgin/Epic QE 39107

CBS

BLP 11

EURYTHMICS
Touch
RCA AFL1-4917

RCA

3
A
A
A
A
®

8.98

BLP 41

SCORPIONS
Love At First Stm%
Mercury 814 98101 (Polygram)

POL

8.98

THE CARS
Heartbeat City
Elektra 60296

WEA

8.98

CYNDI LAUPER
She’s So Unusual
Portrait BFR 38930 (Epic)

CBS

THE PRETENDERS
Learning To Crawl
Sire 1-23980 (Warner Bros.)

WEA

8.98

THOMPSON TWINS
Into The Gap
Arista AL 8-8200

RCA

8.98

BILLY JOEL
An Innocent Man
Columbia QC 38837

CBS

THE POLICE
Synchronicity
A&M SP3735

RCA

898

SOUNDTRACK
Against All Odds
Atlantic 80152

WEA

8.98

JOHN COUGAR MELLENCAMP
Uh-Huh
Riva RVL 7504 (Polygram)

POL

8.98

THE ALAN PARSONS PROJECT
Ammonia Avenue
Arista AL 8-8204

RCA

8.98

\INEIRD AL YANKOVIC

Rock 'N’ Roll BFZ-39221 (Scotti
Bros./Epic)

CBS

8.98

BLP 46

DURAN DURAN ]
Seven And The Ragged Tiger

| Capitol ST-12310

CAP

8.98

ROCKWELL )
Somebody's Watching Me

| Motown 6052 ML

MCA

8.98

BLP 8

YES
90125
Atco 30125

WEA

9.98

17 TOP
Eliminator
Warner Bros. 1-23774

WEA

8.98

MOTLEY CRUE
Shout At The Devil
Elektra 60289

WEA

> > > @ >

8.98

UEEN
e Works
Capitol ST 12322

CAP

8.98

THE POINTER SISTERS
Break Out
Planet BXL1-4705 (RCA)

RCA

8.98

BLP 12

GO-GO'S
Talk Show
|.R.S. SP-70041 (A&M)

8.98

NENA
99 Luftbaltons
Epic BFE 39294

CBS

SOUNDTRACK/RICK
SPRINGFIELD
Hard To Hold
RCA ABL1-4935

RCA

898

DAN FOGELBERG
Windows And Walls
Full Moon/Epic QE 39004

CBS

ALABAMA
Roll On
RCA AHL1-4939

RCA

8.98

CLP 1

DARYL HALL & JOHN OATES
Rock "N’ Soul, Part 1
RCA CPL1-4858

RCA

9.98

.38 SPECIAL
Tour De Force
A&M SP-4971

RCA

8.98

GENESIS
Genesis
Atlantic 80116

WEA

9.98

JUDAS PRIEST
Defenders Of The Faith
Columbia FC39219

CBS

® » O » » o

THOMAS DOLBY
The Flat Earth
Capitol ST 12309

CAP

8.98
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She's Strange
Atlanta Artists 814-984.1 (Polygram)
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67 | 67 | 68 | CULTURE CLUB A 102 [102{ 6 | ROGER DALTREY
Kissing To Be Clever Parting Should Be Painless
Virgin/Epic ARE 38398 CBS Atlantic 80128 WEA 838
85| 3 | BOBBY WOMACK 103 | 99 | 19 | MOTLEY CRUE
Beverly Glen BF 10003 IND 898 BLP 6 Ef;ﬁt,féénf' ove WEA 898
m (Slmht In The Act-Live 104 195 | 20 gu.f ‘gS]BhOUrSNE ®
H ar| e Moon
ABM SP-6514 RCA 898 CBS Associated Q7 38987 CBs
70 | 64 | 10 | SIMPLE MINDS
Sparkle In The Rain 29| 3 ?;ASLW'ILL'Ié
Virgin/A&M SP-6-4981 RCA 6.98 | EMI-Amierica SMAS-17008 cap 8.98
@ R O JKENNIG 106 [103| 12 | ACCEPT
) alls To The Wa
| Arista AL8-8192 RCA 898 BLP 19 l || Portait BFR 39241 (Epic) CBS

TOP LPs & TAPE

O Bullets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers). @ Recording Industry Assn. of America seal for sales of 500,000 units (seal indicated by dot). & Recording Industry Assn. of America seal

for sales of 1,000,000 units (seal indicated by triangle).
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News

" Market Quotations

As of closing: 4/10/84

Hign™"*Low NAME P€  Gobe High Low Close Change
61% 50% ABC 10 895 59% 58% 58% + V2
55 44% American Can 13 5413 46% 45 46 +1
12% 10% Armatron Int'| 9 15 11 10% 107% —Ya
72 61% CBS 10 1705 70 69% 69% +%
22% 10% Coleco — 1365 13% 12% 12% — Y%
8% 6 Craig Corporation — 1 7Va 7% 7V —%
68 48% Disney, Walt 24 7355 67% 65% 66% +%
5% 4% Electrosound Group — 61 5% 4% 5% +3%
33% 28% Gulf + Western 8 1530 33 32% 32% +%
27v2 17 Handleman 13 171 26% 26 26% —¥
7% 4% K-Tel — — - — 4% unch
87v2 74%2 Matsushita Electronics 20 216 83% 83% 83% unch
vz 4% Mattel —_ 1073 8% 7% 7% — 5
445 33% MCA 13 3997 42% 41V 42% +1%2
85% 69% 3M 12 1676 72%2 71% 71'% — Y
140% 106 Motorola 17 1762 112 110% 111% +%
39%2 32 No. American Philtips 9 384 33 32% 33 +%
5% 3% Orrox Corporation — 24 3% 3% 3% +%
32% 24% Pioneer Electronics 51 3 24% 24% 24% unch
38%s 28% RCA 13 1084 33% 32% 33% —%
17% 14% Sony 21 2909 16% 16 16% + Ve
37% 30% Storer Broadcasting — 314 32 31% 31% —%
4% 3 Superscope — - - — 4% unch
62 49% Taft Broadcasting 17 460 62% 60 60 -1
29% 21 Warner Communications —_ 2066 23% 22%: 22%2 —%
17% 11% Wherehouse Entertain. 14 143 15%2 15 15 —%
OVER THE Sales Bid Ask OVER THE Sales Bid Ask
COUNTER - COUNTER
ABKCO _ o1 Josephon Int’l 13200 10% 1
Certron Corp. 10200 2 213/ Recoton 9700 9% 9v2
Data Packaging — 6 6%2 Schwartz Bros. — 2% 3%
Koss Corp. — 3 3%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide to
the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas J. Vollmer, Associate Vice President, Los Angeles
Region, Dean Witter Reynolds Inc., 4001 West Alameda Ave., Suite 100, Toluca Lake, Burbank, California
91505, (213) 841-3761, member of the New York Stock Exchange, Inc.

Births

Boy, Paul Adam, to Donna and
Paul Silverthorn, March 27 in Phila-
delphia. He is production coordina-
tor for G.W. Jr. Music Inc. there.

* K X

Girl, Kelly Lorraine, to Mary
Anne and Gary Turner, April 4 in
Richmond, Va. She is studio coordi-
nator for Alpha Audio there.

* K X

Girl, Amanda Blyss, to John and
Beth Jarrard, April 4 in Nashville.
He is a songwriter for Alabama Band
Music.

* X K

Girl, yet unnamed, to Rita and
Bobby Cochrane, April 2 in Nor-
walk, Calif. He is a guitarist with
Bobby & the Midnites, a Columbia
act.

* * X

Boy, David Thomas, to Arlyne and
Bob Willcox, March 16 in Santa
Monica, Calif. He is vice president,
West Coast, of product marketing for
Columbia in Los Angeles. She is a
lawyer for the entertainment
industry.

*x K X

Boy, Christopher Everett, to Lou-
ise and Milton Olin, March 30 in

Lifelines

"“There’s a rumor
going around about
an ad agency that
not only does great

ads but designs
record covers, labels
plus 8 other fascinat-
ing services."'

“To find out more
about this rumor call ..."”

160 EAST 56 St., Dept. A
N.Y. N.Y. 10022 TEL. 758-3232

9
Serving the graphic needs of the music Industry since 1952,

Santa Monica, Calif. He is an asso-
ciate with the Mitchell, Silverberg
music industry law office.

* X K

Boy, Eric Jeffrey, to Jeff and Cin-
dy Cohen, March 5 in Jacksonville,
Fla. He is owner of Cal’s Records
there.

*x * X

Boy, James Christopher, to Mar-
guerite and Steve Baird, April 2 in
Burbank, Calif. He is director of
payroll and personnel at Warner
Bros. Records there.

* kX

Girl, Knoelle Higginson-Wydro,
to Vy and Ken Wydro, Feb. 22 in
New York. She is a radio and tv per-
sonality. He is an author and lectur-
er. The couple co-wrote the off-
Broadway musical “Mama I Want
To Sing.”

Marriages

Elaine Cooper to Jeff Schock,
March 31 in New York. He is with
Billy Joel’s management company,
Frank Management. She is associate
director of publicity, East Coast, for
Columbia Records.

* kX

Lisa Winston to Wayne Wilentz,
April 15 in New York. She was a
publicist with the Howard Bloom
Organization. He is keyboardist for
the Salsoul group Skyy.

* X X

Andrea Ganis to Barry Wendross,
March 10 in New York. She is asso-
ciate director of singles for Atlantic’s
promotion department there.

Deaths

Bruce Breymaier, 32, of a heart at-
tack March 20 in Burlington, Ver-
mont. He was the sound technician
for the rock group Blotto, based in
Albany, N.Y.

® Continued from page 4

Executive Turntable |

Southern in Sydney after 30 years. He was most recently managing director of
the firm’s Australian companies. Kathy Spanberger, who had been located in
Peer-Southern’s Los Angeles office, fills his spot.

Video/Pro Equipment

Kenneth Kaufman is named senior vice president, general counsel, for Show-
time/The Movie Channel in New York. He was an attorney for the law firm of
Franklin, Weinrib, Rudell & Vassallo . . . Alsoin New York, HBO appoints Su-
san Greene senior vice president of corporate affairs. She was vice president of
corporate affairs for Manhattan Cable TV. HBO also names Steven Hewitt di-
rector of music and variety programming. He was director of special programs
for CBS Entertainment. .. In Stamford, Conn., Vestorn Video tags Michael
Wiese as vice president of program development. He was director of on-air pro-
motion and production for The Movie Channel

Group W Satellite Communications appoints Gregory DePrez to head its Los
Angeles office. He was an affiliate sales representative for the company . . . Earl
Rosenstein joins Prism Entertainment Corp. in Los Angeles as vice president, fi-
nance. He had held the same post for Ronco Teleproducts .

VMPM, a video music production
and marketing wing of Central Mar-
keting and Promotion Inc., formed
by Greg Benedetti and Fred DiSipio
Jr. Focus is on full-service broadcast
quality video and film production
and providing national marketing for
music-related production. Heritage
Plaza, 1873 Route 70, Suite 204,
Cherry Hill, N.J. 08003; (609) 424-
4500.

*x K X
Red Records, an independent
dance-oriented label, formed by

Geoff Tozer. First release is a 12-inch

by Keeno Nash. 234 E. 70th St., New

York, N.Y. 10021; (212) 879-4629.
* Kk KX

Full Circle Management, special-
izing in management, press relations
and publicity for drummers and per-
cussionists. Services include career

___New Companies |

planning, clinic booking and media
materials. P.O. Box 9745, North
Hollywood, Calif. 91609-1745; (818)
764-1745. ’

* * X

Total Media, a public relations
firm, formed by Julie Henry. First
clients include Gene Watson, Ruth
Ann, Diana Rae and Blake Mevis.
P.O. Box 17246, Nashville, Tenn.
37217; (615) 754-9818.

* X X

Priority Management Inc., formed
by the Oak Ridge Boys, Wayne
Halper and Ted Hacker. The compa-
ny will handle career development
and legal affairs for the Oaks and
songwriters/artists Larry Willough-
by and Michael Foster. 329 Rock-
land Road, Hendersonville, Tenn.
37075; (615) 824-4924.

® Continued from page 20

Video
___ Music Programming

Rock Goddess, “‘I Didn't Know I Loved You Til I Saw You Rock And Roll,” A&M

Slade, “Run Runaway,”” CBS Associated

Simple Minds, ‘‘Waterfront,” A&M

Spandau Ballet, “Communication,” Chrysalis

Spinal Tap, ““Hell Hole,” Polydor

Sandy Stewart, “‘Saddest Victory,” Modern

B.E. Taylor, “Vitamin L,” MCA

Tom Teeley, “Rocket And A Roman Candle,” A&M

Tina Turner, **Let’s Stay Together,” Capitol

Bonnie Tyler, “Holding Out For A Hero,” Columbia

Verity, “Rescue Me,” Compleat

Matthew Wilder, “The Kid's American,” Private 1/CBS

Pat Wilson, “Bop Girl,” Warner Bros.

Wire Train, “I'll Do You,” 415/Columbia

BubblingUnderThe

__HOT100_|

101-DON'T LOOK ANY FURTHER, Dennis
Edwards, Gordy 1715 (Motown)

102-SUPERSTAR/UNTIL  YOU COME
BACK TO ME, Luther Vandross, Epic
49-04969

103-BEAT BOX, Art Of Noise, Island
7-99782 (Atco)

104-ALL NIGHT PASSION, Alisha, Van-
guard 72

105-THE SADDEST VICTORY, Sandy
Stewart, Modern 7-99774 (Atco)

106-SIXTY-EIGHT GUNS, The Alarm,
I.R.S. 9924 (A&M)

107-RIGHT OR WRONG, The Spinners, At-
fantic 7-89689

108-DON'T LET YOUR LOVE GROW COLD,
Con Funk Shun, Mercury B18369-7
(PolyGram)

109-LOLLIPOP LUV, Bryan Loren, Philly
World 2015

110-SHAKE DOWN, Evelyn “Champagne”
King, RCA 13748

www.americanradiohistorv.com

BubblingUnderThe

. TopPs__

201-THE SMITH'S, The Smith’s, Sire
1-25065 (Warner Bros.)

202-SOUNDTRACK, This Is Spinal Tap,
Polydor 816846-1 (PolyGram)

203-STANLEY CLARKE, Time Exposure,
Epic FE 38688

204-NONA HENDRYX, The Art Of De-
fense, RCA AFL1-4999

205-SYLVIA, Surprise, RCA AHL1-4960

206-CHINA CRISIS, Working With Fire
And Steel, Virgin/Warner Bros. 1-25062

207-ELVIS PRESLEY, Elvis’ Gold Records,
Vol. 5, RCA AFL1-4947

208-DON WILLIAMS, Best Of Don Wil-
liams, Vol. Ill, MCA 5465

203-THE STATLER BROTHERS, Today,
Mercury 812184-1 (PolyGram)

210-EDDIE MONEY, Where’s The Party,
Columbia FC 38862

Industry
__Events

A weekly calendar of trade shows,
conventions, award shows, seminars
and other notable events. Send infor-
mation to Industry Events, Billboard,
1515 Broadway, New York, New York
10036.

April 14-19, Computer Graphics
’85, Dallas Convention Center. April
26-28. ’

April 16-18, Videotex 84 interna-
tional conference and exhibition, Hy-
att Regency, Chicago.

April 20-28, Athens International
Film/Video Festival, Ohio Universi-
ty, Athens.

April 21-29, International Festi-
vals of Country Music: Rotterdam
(21), London (21-23), Belfast (24-25),
Vienna (26), Munich (27), Frankfurt
(28), Zurich (29).

April 26, New Orleans Music
Awards, Seanger Theater, New
Orleans.

April 26-28, Great Southern Com-
puter Show, Carolina Coliseum, Co-
lumbia, S.C.

April 27-May 6, 15th annual New
Orleans Jazz & Heritage Festival,
New Orleans.

April 28-29, Electronic Keyboard
& Sound Expo, Sheraton Inn, La
Guardia Airport, New York.

April 29, Arthritis Foundation na-
tional telethon, Gaslight Theatre,
Opryland, Nashville.

April 29-May 2, National Assn. of
Broadcasters annual convention, Las
Vegas Convention Center, Las
Vegas.

May 1-3, All Electronics/ECIF
show, Barbican Centre, London.

May 1-3, Electronic Production
Efficiency show, National Exhibition
Centre, Birmingham, England.

May 3-6, National Assn. of Inde-
pendent Record Distributors
(NAIRD) conference, Holiday Inn
Golden Gateway, San Francisco.

May 4-6, Eleventh annual Music
City Tennis Invitational, Maryland
Farms Racquet & Country Club,
Nashville.

May 5, American Bar Assn. forum
on the current developments in the
music industry, Knickerbocker Ho-
tel, Chicago.

May 6-8, Concert Music Broad-
casters Assn. convention, Warwick
Hotel, New York.

May 12-15, Audio Engineering So-
ciety (AES) convention, Anaheim
Convention Center, Anaheim, Calif,

May 13-17, Billboard’s Interna-
tional Music Industry Conference,
Hotel Europe & Dunloe Castle Ho-
tel, Killarney, Ireland.

May 13-17, Computer Graphics
°’84, Anaheim Convention Center,
Anaheim, Calif.

May 14, 19th annual Academy of
Country Music Awards, Knott’s Ber-
ry Farm, Buena Park, Calif.

May 15-18, Communications
Equipment & Systems Exhibition,
National Exhibition Centre, Bir-
mingham, England.

May 19, American Bar Assn. fo-
rum on the current developments in
the music industry, Ritz-Carlton,
Buckhead, Atlanta, Ga.

May 19, quarterly Muscle Shoals
Music Assn. songwriters workshop,
Holiday Inn, Sheffield, Al.

May 21-23, Production East con-
ference and exhibition, New York
Hilton.

May 22-26, ninth annual MICRO
EXPO, Palais Des Congres, Porte
Maillot, Paris.

June 3-6, Consumer Electronics
Show, McCormick Place, McCor-
mick Inn, Conrad Hilton Hotel &
McCormick West, Chicago.
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News

CBS Settles Suit Against
Foreground Music Distrib

NEW YORK—CBS Records has
withdrawn its copyright infringe-
ment suit against a major foreground
music distributor in Houston after
collecting $22,000 from McFaddin
Ventures, parent of the Soundscapes
tape supplier.

Soundscapes, which services res-
taurants, clubs and hotels in approxi-
mately 30 states, failed to pay fore-
ground licensing fees to CBS for a
three-year period beginning in 1981,
according to a suit filed Feb. 13 in
Houston Federal Court. Cited in the
complaint were the unauthorized use
of recordings by such CBS artists as
Billy Joel, Dan Fogelberg, Journey
and Earth, Wind & Fire (Billboard,
March 3).

An affidavit submitted to the court
by John Brejot, operations manager
for Soundscapes, asserts that CBS re-
cordings comprised 13% of the dis-
tributor’s tape programs in 1981 and

1982, and 18% in 1983. Gross sales
for the company’s foreground music
service amounted to $299,615,
$289,814 and $323,994 over the
three-year period, according to the
court document.

Dan Wynn, the CBS Records at-
torney who supervised the case, says
that the company is “very satisfied”
with Soundscape’s payment. The
firm has until July 9 to either destroy
or erase Soundscape tapes that fea-
ture CBS product, and must refrain
from using the company’s recordings
until a foreground license with the
company is negotiated. Soundscape
officials have expressed an interest in
such an arrangement, but talks have
yet to begin, Wynn states.

Under the terms of the settlement,
Soundscape will pay attorney’s fees
incurred by CBS, which Wynn says
will cover “a little less’ than $5,000.

LEO SACKS

$3 MIL IN DAMAGES SOUGHT

Geffen Takes Young To Court

LOS ANGELES—The David
Geffen Co. is seeking $3 million in
punitive and exemplary damages plus
compensation from Neil Young in a
Superior Court filing here.

The suit, filed last December, con-
tends that Young started to negotiate
contractually with the plaintiff in
early 1982. Young, it’s alleged, con-
tinually put off actually signing a
pact until November, 1983, when he
informed the plaintiff that he repudi-
ated any dealings he had with the
label.

Geffen argues that in the fall of
1982, Young provided an album,
“Trans,” which was “not ‘commer-

cial’ in nature and musically unchar-
acteristic of Young's previous re-
cords.” The complaint makes the
same appraisal of a second album,
“Everybody’s Rockin’,” supplied in
the summer of 1983.

The plaintiff alleges that during
those two years it advanced $2.9 mil-
lion to Young for recording costs and
loans. It also claims it laid out
$400,000 for promotion and market-
ing costs and paid $500,000 to
Warner Bros. Records to release cer-
tain rights under the WB binder.

Erwin Spiegel Osher, general
counsel for the defendant, would not
comment on the proceedings, noting
that the suit is pending.

Label Trying Unusual Route
In Search For New Talent

By ETHLIE ANN VARE

LOS ANGELES—Newly launched
FastFire Records enters the market
with a unique twist on an ‘‘open
door™ talent policy, according to la-
bel chairman Ed Rinderknecht. The
company will be placing drop-off
boxes at 1,500 retail outlets nation-
wide, and establishing an overnight
courier service so that aspiring bands
can submit demo tapes locally and
have them at FastFire’s New York
office the next day.

“The idea,” says Rinderknecht, *is
that within a day of dropping these
tapes off, we’ll have them, and will
respond within a reasonable period of
time—not months, but a week or
two.”

The drop-off box system will be in
place, says the oil tycoon-turned-la-
bel chief, by the first of May. The
promotion will continue for six to
eight weeks, after which time bands
will still be invited to submit material
to FastFire.

“This is a permanent policy,” says
Rinderknecht. “We're looking for
new talent. Although I will look at
established artists who, for one rea-
son or another, don’t feel the situa-
tions they're in are right for them,
I'm not out to take anyone’s acts.”

Already signed to FastFire is the
New York rock quintet Night Cross-
ing, whose seif-titled debut album
shipped April 6. A fall release from
newcomer Kevin Sullivan is planned
for the followup. Most FastFire
product released will be within the

rock category, says Rinderknecht.

FastFire is being distributed
through a network of independents
under the Alpha Distributors um-
brella. Radio promotion is being han-
dled by Ben Scotti Promotions, and
marketing by Macey Lipman
Marketing.

“For the past two years,” says Rin-
derknecht, “'I've been advised not to
get into this business. That’s the rea-
son I'm getting in. If things weren’t
depressed—Michael Jackson's enor-
mous success notwithstanding—then
I wouldn’t be interested, because
there’d be nothing to fix.”

6,000 Tapes Seized
In Swap Meet Bust

NEW YORK—Seven Californians
were arrested and nearly 6,000 alleg-
edly counterfeit cassettes were confis-
cated when local police raided the
San Fernando Swap Meet on March
31,

Arrested and charged with viola-
tions of the California Penal Code
and the Business and Professions
Code were Elva Sandoval and Justo
and Emilia Galen of North Holly-
wood, Catalina Amirez and Marie
Aguirre of Pacoima, Jesus Florez of
Maywood and Rodrigo Martinez of
Sun Valley.

Personnel from the RIAA antipir-
acy unit and ALARM assisted the
San Fernando Police in the
investigation.

Industry On Trial: Federal District Judge Nichola Bua
has certified the case composed of six complaints, charg-
ing discriminatory practices, filed by industry accounts
against the majors as a class action. The original six cases
were filed in various venues and combined in Chicago
about a year ago. Judge Bua’s action makes the plaintiff
literally all persons who purchased directly from branch-
operated distribution since the early seventies.

Greater retailer and NARM involvement in First Sale
lobbying last week on Capitol Hill had Camelot’s Paul
David, Wherehouse’s Jim Lara, Flipside’s Carl Rosen-
baum and Mickey Granberg rattling representatives’
doors. Others by state were: Illinois: Mike Friedman, 17-
store Video King; Kathy Jackson, Video Empire; Cindy
Burger, National Video, franchiser long on the other side
of the First Sale aisle. Ohio: Jack Remley, Video Co-op;
Ralph Drake, Marion Video Movies; Jack Messer, five-
store Video Store; Lou Epstein, Video Showplace. Kan-
sas: Steve Gorrell, G&A Distributing; Barbara Baylor,
Video Village; Leo Cassagrande, Wichita Video Station.
Texas: Jimmy Joynt, Sight & Sound. Connecticut: Lois
Winnick, Audio/Video Concepts; Ron Davis, Video Box-
office. Kentucky: Paul Gold, Video World; Mike
Wheeler, Video Vision; Chuck Patyk, Future Video.
Oklahoma: Paul Chubb, Radio Shack. Colorado: Fred
Brooks, Video Plus; Pat Gooch, Video Merchants; John
Kenfield, 32-store Video Exchange. Massachusetts: Rich-
ard Silver, Movies To Go; Barry Glovsky, Boston Video;
Linda Reich and Pat Rogers of the two Video Paradise
stores. Michigan: John Savage, Discount Video and Ken
Hostetter, Western Michigan Video.

Russ Solomon of Tower Records keynotes the NAIRD

convention, which begins May 3 in San Francisco, with -

Track’s editor MCing the awards banquet Saturday
(5)... Attempting another entry into home computer
merchandising is Milton Bradley, with a new computer
software division slated to produce business programs.
Earlier in 1984, the game firm exited when it shuttered its
GCE division, which marketed the now-defunct Vectrex
computer system and software ... Warner Communica-
tions going through intense “‘asset™ re-evaluation. It looks
like it may offer Warner Home Video stock . . . Rackjob-
bers irate over new larger-sized software packaging from
Synapse and Broderbund. The newly developing 10-inch
standard does not fit on racks.

Li’l Wally Jagiello and his polka band entertained
Pope John Paul recently: It went over so well with the
first Polish Pope that the Miami-based polka bandleader/
record label owner returns next year to the Vatican, prior
to which he will do free concerts in Polish villages. Ja-
giello may release a commercial video tape of the 1984
junket . . . Orion Pictures going into the production and
distribution of product for cable and home video ... Is
WEA Canada about to pick up Chicago-based blues indie
Alligator Records? Buoyed by hefty advance orders for its
newest release, “Guitar Slinger” by Johnny Winter, head
gator Bruce Iglauer was spied partying with WEA’s Do-
minion crew in a Toronto Chinese eatery.

With the demise of Dance Record Distributing, Ben-
senville, Ill., a pioneer in 12-inch dance singles, Les Reid
intends to open his own distributorship in the Chicago
area and get more into group and band management and
booking. Nat Washington has gone with Navarre’s new

InsideTrack

sales office in Chicago, headed by industry vet Judd Sie-
gal. Navarre is also now distributing Streetwise Records.
M.S. Distributing, Mount Prospect, Ill., has picked up
Tommy Silverman’s Tommy Boy family of labels and
Profile Records . . . After a decade with Billboard’s Bev-
erly Hills editorial staff following 31 years with Capitol
Records as producer/writer, Dave Dexter Jr. moves to
semi-retirement this week. He intends to freelance from
his Sherman Oaks manse.

Look for the Welks to announce the departure of Gay-
lon J. Horton as president of Welk Televideo Internation-
al. There will be no replacement, as the company intends
to discontinue the new tv program area. Horton will head
his own Wunderkind Productions in L.A. He was there
seven years . . . Boston Rock magazine holds its third an-
nual music seminar May 19 at the SPIT/Metro Complex
there. Call (617) 266-8787 for details . . . Watch for Bert
Bogash to open a marketing consultancy in the Apple
with clients like Boxcar Willie and DCI Marketing, com-
puter software firm, now that he has ankled Main Street
Records . . . Drummer Derek Pellicci has left the Little
River Band, leaving only guitarist Graham Goble as a
founding member with the Aussie group.

Irv Biegel held a hush-hush huddle with Triad Record
distribs just before NARM’s convention. Word is that he
and his cohorts have lined up Jesse Coulter, the Atlanta
Rhythm Section and Toni Wine as artists. Those present
marvelled at the sounds from Justine John’s album, the
first coming from the Chips Moman-Buddy Killen diskery
... Track apologizes to Sharon Weisz, who should get
full credit for the smart promotion credited erroneously
last week to MCA Records’ Billy Brill. It was the W3 PR
power who induced the California Angels to use “Send Me
An Angel”as a theme . . . Leo’s Stereo, Southern Califor-
nia hi fi specialty chain, offers Hitachi or Sanyo CD play-
ers at $397, lowest price we know of so far. . . Lou.Drozen
of Laff Records, who's been building his stable of 16 pac-
ers and trotters, tells Track he’s going back to check the
chitlin circuit for new Redd Foxxes and Richard Pryors
... And speaking of the bangtails, Jerry Richmond’s nags
totalled a little bit over $25,000 in winnings last week at
Eastern tracks. He had four winners and a place horse.

Paramount’s Robert Klingensmith and MPAA’s Jack
Valenti ended up on rhetorically opposite sides last week
in a KNX Los Angeles report on home video's effect on
boxoffice. In the Tom Haule report, Klingensmith said
home video increases public awareness of movies and acts
as a stimulus. Valenti, however, asked "*how much time
can you spend” watching movies and said 50% VCR pen-
etration by 1989 was worrisome . . . Russ Solomon was
not available at presstime to comment on a rumor that he
now intends to open a separate Tower video outlet near
Lincoln Center in Gotham City.

Promoters Frank Russo and Danny O’Donovan seem
poised to take over promotion of the Jacksons’ U.S. tour
from Don King, according to sources close to the tour.
The New England promoters recently reached a verbal
agreement with the Jackson family, and are responsible
for coming to a financial arrangement with the controver-
sial fight promoter. As a result of this new setup, the oft-
delayed tour itinerary will finally be announced within
the next week to 10 days.

Edited by JOHN SIPPEL

‘Flashdance’ Theme Romps

‘FEELING’ GOOD

By PAUL GREIN

LOS ANGELES—"Flashdance
... What A Feeling” was named best
song at the 56th annual Academy
Awards Monday (9). This marks the
third time in the past six years that a
No. 1 dance/disco hit has won the
Oscar for best song, an award that
has traditionally gone to easy listen-
ing romantic ballads.

The awards to ‘Last Dance”
(1978), “Fame” (1980) and now
“Flashdance” seem to signal a shift
in the tastes of the motion picture
academy membership toward more
contemporary and rhythm-based
material.

Irene Cara, who won a Grammy in
February for singing *‘Flashdance,”
also shared the Oscar for composing
it with Keith Forsey and Giorgio
Moroder. It’s the first Oscar for Cara
and Forsey and the second for Mor-
oder, whose score for “Midnight Ex-
press” won in 1978.

Marilyn & Alan Bergman and Mi-
chel Legrand’s score for “Yentl”” won
the Oscar for best song score and its
adaptation. It’s the third Oscar for
both parties. The Bergmans won for
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the songs “Windmills Of Your
Mind” (1968) and *“The Way We
Were"” (1973); Legrand was the Berg-
mans’ collaborator on “Windmills”
and also won in 1971 for his score for
“Summer Of ’42.”

Bill Conti's score for ‘“The Right
Stuff”” was the winner in the category
of best original score. It’s Conti’s first
oscar, following a pair of best song
nominations, including one for the
smash “Gonna Fly Now™ from
“Rocky.”

Despite the Oscar win, Geffen Re-
cords said last week it has no plans to
release a soundtrack album on “The
Right Stuff.” To do so would have
entailed a substantial investment on
the label’s part in musicians’ fees,

To Oscar For Best Song

which Geffen decided not to make.

Of the year’s other music winners,
the “Flashdance” soundtrack on Ca-
sablanca and the **Yentl” soundtrack
on Columbia were both certified
platinum.

Another soundtrack that should
benefit from the Oscar telecast is
Capitol's “Terms Of Endearment.”
While Michael Gore’s score for
“Terms” was edged out by Conti’s
score for “The Right Stuff,”
“Terms” was the year’s leading Os-
car winner with five awards, includ-
ing best picture.

The “Terms” soundtrack debuts
on this week’s pop album chart at
number 151, while Gore’s title single
jumps to number 86 on the Hot 100.

Linyl Vinyl Pacts with MCA Group

LOS ANGELES—Linyl Vinyl,
the dance-oriented label formed as an
independent last year by Island Mu-
sic director Lionel Conway, has
firmed a worldwide distribution mar-
keting and promotion deal with the
MCA Records Group.

A joint statement issued by Irving
Azoff, group president, and Conway,

outlines initial release plans, includ-
ing 12-inch singles from Annie G and
Manu Dibango, due April 25 and
May 9 respectively. Also on May 9,
MCA will ship a debut minj-album
by Robit Hairman, a South African
musician. Product includes titles pre-
viously released by the label through
its indie network.


www.americanradiohistory.com

In 1983, R.E.M:s“Murnilir” grgw so loud, itwas #1
‘. in the Rolling Stone Lritics Poll, #2 in the
Village \bice Crities Poll, among others.

The real talk, though, was.on the.street.

But that was last year.
This is the year of “Reckening”’

Produced by Don Dlxon and Mitch Easter

On AMEX High Quality Vinyl,
ChromeCassette ® BASF
and Compact Disc.

” 9

I e A
, o
" . »
Band photo: Ed C3 e
“2 Snake photo: C. Willl3 T M
4 International Record Syrdicate, Inc. ol v
L.and Distributed 3y A&M Records, [FERN



www.americanradiohistory.com

“Show Me” is the new single from The Pretenders’ Platinum album Learning To Crawl.

Produced 3y Chris Thomas, written by Chrissie Hynde, photographed by Steven Meisel.
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