- —

EEC4 QGREENL YMUNTOO

MONTY GREENLY ;Q\R%g
3760 ELw IEr
LOKG BEACH CA 90807

O

NEWSPA

®

illboard Publication

The International Newsweekly Of Music & Home Entertainment

Dec. 11, 1982 @ $3 (U.S))

Record Retailers Cautious
In Testing Video Waters

By LAURA FOTI

NEW YORK-—Record retailers
say that they’ll abandon their gener-
ally cautious approach to home
video when sales substantially sur-
pass rentals. When will that happen?
When there are steep drops in the list
prices of prerecorded video, those
dealers say.

The most successful record/tape/
video outlets are those which care-
fully monitor and promote video
sales, judging by retail executives’
comments. A separate department
with trained salespeople 1 a neces-
sity, they say. And in some cases,
such as Philadelphia’s Listening
Booth chain, separate vidco stores
are set up.

“We don’t scll video in our other
Listening Booth stores.” says buyer
Brucc 2zl “because that’s not the
way to go.”

In September, after a full ycar of

research, the chain converted three
cxisting stores to Listening Booth
Video stores, and added a new store.
All are free-standing; the chain’s
record stores are predominantly in
malls.

“Qur main concern was that most

record stores sell records first and
video second. These sell video first,
and sometimes records. It’s not hap-
hazard,” Bell says.

The chain will probably add more
video stores in 1983, Bell adds. Since
existing stores are “95% in mall lo-
cations,” he says the new video out-
lets will probably not be conversions.
“Philadelphia is basically a rental
area, and malls are not idcal for re-

(Continued on page 30)
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 Study: AMers
Stereo Bound

By BILL HOLLAND

WASHINGTON—Nearly 300
of the 1,060 AM radio stations re-
sponding to the 1982 National
Broadcasters
(NRBA) programming survey
have indicated they plan to go
stereo as soon as possible.

NRBA officials say that it that
percentage is indicative of the
plans of all AM stations nation-
(Continued on puge 11)

LOS ANGELES—Sales of video
game cartridges helped many record
retailers nationwide post increases in
gross volume during the strategic
Thanksgiving holiday weekend,
Nov. 26-28. Chains polled that are
not yet seiling games software say
business was generally flat or down.

“lt was a good weekend,” declares
Ed Berson of the 145 Record Bar
stores. “We got a really good feel of

Assn.

Nov. Gold LP Total Hits Two-Year High

By PAUL GREIN

LOS ANGELES--Twenty albums were certified gold
in November, the highest monthly total in almost two
years and one of the three highest totals since markel

conditions began tightening in 1979. And all but four of

the 20 arc 1982 releases, as opposed to late-blooming
catalog.

November's harvest of gold LPs seems especially
plentiful considering that there were only eight gold al-
bums in November, 1981. Unfortunately, i’s only the
second month this year in which the number of gold LPs
has topped 81 totals. For the year to date, gold albums
are behind. by a margin of 112 to 136.

The RIAA certified three platinum albums in Novem-

ber. the same total as in October and as in November,
1981. FFor the year to date, there have been 45 platinum
albums, down moderately from 49 at this point last year.
CBS is the leader in November certifications, with 10
of the 20 gold albums—seven on Columbia and three on
Epic. Thus, with one month to go in "82, Columbia pulls
ahead of Warner Bros. as the label with the most gold al-
bums so far this year. Columbia has had 21, while

Warner and its distributed labels have amassed 19.
Also in November, Columbia’s Neil Diamond became
the first artist 1o collect three gold albums in "82. “Heart-
light.” the singer’s 19th gold LP, follows “On The Way
(Continued on page 56)

Games Help Boost
Thanksgiving Sales

By JOHN SIPPEL

video games. I’s not yet that much a
part of our volume, but we know iU’s
coming. Malls were busy. People
were hesitant, like they were buying
some now and waiting for that next
payday to come in again. They were
price-conscious. They bought lots of
durable goods.

“QOur Gift Guide helped. We
printed several hundred thousand. It
runs the full range of our stock from
records and tapes to accessories and
video.”

“Fantastic, we're up 10%.” is the
way Jim Bonk of Stark, parent of the
130-plus Camelot/Grapevine stores,
describes it. “Video games were im-
portant. ‘Donkey Kong,’ ‘Pitfall’
‘Raiders,” ‘Frogger’ and ‘E.T.” con-
tributed. Our Midwest stores are in
depressed areas. It’s a struggle. Rec-
ords and tapes were about flat com-
pared to last year.”

“We were a shade above last
year,” says Morton Barnett of the
seven Record & Tape Collector out-
lets in greater Baltimore. “Blue col-
lar and black-oriented stores were

(Continued on page 6)

Watch for Billboard’s Talent In Action/No. 1 Awards Issue. December 25,
1982-0n Sale December 20. (Advertisement)

~Inside Billboard-

e RADIO PROGRAMMERS and station managers are carefully watching
the impact of cable radio signals, whether imported or cable-originated. in Ar-
bitron-measured markets around the nation. Page 11.

e INVENTORY MOVEMENT is the subject of a statistical analysis by the
Record Bar chain. covering classical and other types of product. Sales of the
classics now account for [0%-11% of all catalog sold by the 146-store web. Page
40.

e RETAIL COOPERATION between KBCO-FM Denver and local
Sound Warehouse stores sees 20 “new music” albums {from WEA stickered
with the station’s ID. and sale priced at $5.99. Even the competition admires
the move. Page 5.

e CHARITY CONCERTS are laudable cvents, but the problems and the
expense can sometimes outweigh the benefits. Nowhere is this more apparent
than in country music, where major acts are constantly approached to do good
deeds. Page 47.

o RECORD DEALERS are taking renewed interest in security systenis as
open display merchandising of tape increases, while developments among sys-
tem manufacturers are driving down prices. Page 5.

e WASHINGTON'S GREASEMAN is one of radio’s more colorful char-

FOGHAT's In The Mood For Something Rude, A very popular frame of mind.
The single “Slipped, Tripped, Fell in Love” 7-29860 is receiving heavy AOR
airplay, as are other cuts from FOGHAT's In The Mood For Something Rude.
1-23747. Produced by Nick Jameson and Tony Outeda, on Bearsville Rec-
ords & Cassettes. Manufactured and distributed by Warner Bros. Records.

acters, and he’s in full swing these days as morning man at DC-101 in the na-

tion’s capital. A profile of the DJ appears on page 15. Incy Poiuiigy

(Advertisement)

The song everyone’s requesting from General Hospital is

H = n ” Ever
Patti Austin’s "Baby, Come To Me” - T TII-R T -ge [yl

Includes Do You Love Me?
The Genie/Love Me To Death

Heavy Black and Top 40 radio action—along with

—— O e . Baby, Come To Me
—————————— N continuing play on national TV—are ,
= == making Luke and Holly’s theme a household tune.

e ———

=_——§ Patti Austin’s Every Home Should Have One.

—_———— aws 3591

#’i Featuring “Baby, Come To Me,’

QWE 50038

a duet with James Ingram.

@ W Produced by Quincy Jones for Quincy Jones Praductions - On Qwest Records and Cossettes - Manufactured and distributed by Warner Bros. Records Inc - © 1981 Qwest Records
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Next, create distinctive commercials
designed to appeal to the heavy user.

The heavy game purchaser, alwaysip .
search of more challenging games,
looks to television for the best new ones.
That's why we created enticing commer-
cials. We put heavy dollars in telévision

advertising and developed a schedule
that is sure to hit your best customer—
over and over again.

ety ap———

Start with proven arcade hits.

Both Wizard of Wor™ and Gort™
are Bally/Midway arcade hits;
Wizard of Wor, a challenging,
shooting-maze game with a surprise
at every turn, and Gorf, a game
that's four different challenges in
one.

They're the first in a full line of
exciting, new CBS Video Games. -

And, of course, both games are When your customers are not seeing
compatible with the Atari® Video Wizard and Gorf on television. they'll be
Computer System™ and Seais® reading, in detail, about them in specialty
Video Arcade™ home systems. magazines. In fact, there will be no

escaping the impact of CBS Video Games.
Collateral support for Wizard of Wor and
Gori will be coming through every medium
including point-of-sale merchandising
and traffic-building promotions.
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Game plan.

-— A L i . g e e g i S o T g e

The sum total: A big win
a foreverybody

Because Wizard and
Gort are bound to be
this season’s video
game rage. Just be
prepared for the over-
whelming demand as
CBS Video Games fly off
your shelves. And then
be prepared for
skyrocketing sales and
profits—the ultimate
goal of our overall
game plan.
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System” are trademarks of Atari, Inc. “Gorf” and "Wizard of Wor” are registered trademarks of Bally/Midway Mtg. Co.
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A FHOGK OF SEAGUILS

DEBUT ALBUM

OLD

IN THE U.S.A.,
CANADA & AUSTRALIA!

JIVE

RECORDS & TAPES

PRODUCED BY MIKE HOWLETT TN
Recorded at Battery Studios, London JIVE is marketed & distributed in
AF 1;(701‘ O{Sﬁag ””'Rj"e n‘lanal%ed by c ) B the US.A. by Arista Records Inc.,
Mick Rossi, Harry Maguire & Tommy Crossani CANADA by Quality Records Inc.

for Checkmount Ltd. and published
Zomba Music Publishers Ltd.

by
AUSTR ALIA by Festival Records Pty. Ltd.

Jive Records is part of the I‘\@‘ group of companies
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News

NARAS Notes
Increases In
Grammy Entries

NEW YORK-—As it prepares for
its 25th anniversary celebration, the
National Academy of Recording
Arts and Sciences (NARAS) cites
dramatic increases in the number of

.this year’s Grammy entries on the
current eligibility lists.

The lists, just mailed (along with
first-round ballots) to voting mem-
bers, reflect a 21% increase over last
year’s total. Besides NARAS’ feeling
that there is more interest in the
awards, the academy also notes peak
membership, including membership
by more small labels.

In the music categories, rock en-
tries show a 45% increase, with the
following other gains: new artists—
58%; Latin—39%; classical—35%;
jazz—15%. A 100% increase is re-
ported in such specialized categories
as historical, children’s, traditional
blues, ethnic and traditional folk.

(Continued on page 68)

Suit Keys On Cost Of Promotion

Indie Firm MusicVision Says MCA Owes It $190,000

By JOHN SIPPEL

LOS ANGELES—The high cost
of independent record promotion
has been thrown into sharp relief by
action in Superior Court here. MCA
is being sued by MusicVision, the
Dennis Lavinthal/Lenny Beer indie
promo firm, which claims it’s owed
$190,000 by the major.

According to the suit, Music-
Vision made an oral agreement with
MCA, wherein the defendants were
to pay $100,000 each for a market-
ing/promotion program behind the
singles “I'm Alive” by ELO and
“Magic” by Olivia Newton-John. In
addition, Lavinthal and Beer claim
they made deals of $40,000 each to
work on “All Over The World” by
ELO and “Xanadu” by Newton-
John (all four recordings were from
the “Xanadu” movie soundtrack).
It’s claimed MCA owes $160,000.

For the fee, MusicVision states it
formulated a marketing plan; made

Letter Raises Questions
On Pre-Termination Rights

By IRV LICHTMAN

NEW YORK—-Do a music pub-
lisher’s pre-termination licensing
rights to copyrights include per-
formance income?

This is apparently the view of the
Welk Music Group, which claims
such rights in a form letter sent to
authors and their estates who have
recaptured old songs under the 19-
year extension period granted by the
1976 Copyright Act.

Welk’s position, outlined in the
letter by Jeffrey Brabec, director of
business affairs, is sharply disputed
by the Songwriters Guild (formerly
the American Guild of Authors and

New Rose Unit
At Long Sought
Chicago Site

By MOIRA McCORMICK

CHICAGO — The seventh
Rose Records outlet here opens
Monday (6), and its location at
1122 N. State is something spe-
cial to Jim Rose, general man-
ager.

Rose had sought a Gold
Coast/Near North retail locale
for quite some time, and de-
scribes the new Rose Records
home as “exceptional,” citing its
proximity to Chicago’s best-
known nightclubs and shops.

In keeping with the chain’s tra-
dition, Rose Records will provide
a varied selection of records and
tapes—some 20,000 titles in the
store’s 3,800 square feet—while
catering to the tastes of Gold
Coast buyers.

Says Rose, “There will be an
emphasis on classical, jazz,
Broadway shows and sound-
tracks—this won’t be an excep-
tional rock store.” Area clientele
tend to be older and more con-
servative than the rock-buying
crowd, he says. “We are starting
with a good product mix,” adds
marketing director Ronna Hoff-
berg, “but with the under-
standing that it might need fine-
tuning.”

Rose notes that the new out-

(Continued on page 68}

Composers) in a written reply to
Brabec’s recently mailed letter. The
Guild letter also attacks other ele-
ments of Welk’s claims.

The dispute arises from the latter
firm’s interpretation of a decision by
Judge Edward Weinfeld in U.S. Dis-
trict Court here last July. In that, he
declared a publisher was entitled to
fees on songs performed on record-
ings licensed by the original pub-
lisher before their termination. The
Harry Fox Agency brought suit
against contending parties—Mills
Music and Marie & Ted Snyder Jr.—
in order to determine the distribu-
tion of mechanical fees on the song
“Who’s Sorry Now?” Judge Wein-
feld was expected to sign a final
judgment last week, after which the
Guild plans an appeal of his deci-
sion.

In a reply to Brabec, Lew Bach-
man, executive director of the Guild,
states, “. .. you appear to misunder-
stand Judge Weinfeld’s decision. In
the first place, his decision concerns
only mechanical royalties from
sound recordings. It does not con-
cern ‘all derivative works’ or ‘other
uses’ or performances, contrary to
the statements in your letter.”

Bachman also takes Brabec to task
for the statement in the letter that
(recordings) of pre-termination
works “remain the property of the
original publisher.” “If T.B. Harms

(Continued on page 38)

STICKER TIE-IN

By LEO SACKS

NEW YORK-—Twenty “new mu-
sic” acts on the WEA family of la-
bels are benefiting from the endorse-
ment of KBCO-FM Denver, which
has supplied over 10,000 yellow
stickers bearing its call letters to the
city’s five Sound Warehouse loca-
tions.

The stickers, affixed to albums
and cassettes by such artists as Peter
Gabriel, John Martyn, Moving Pic-
tures and T-Bone Burnett, hit the
stores Friday (3). The titles are sale-
priced at $5.99 and merchandised in
special step-down displays near the
center of each site. Styrofoam repro-
ductions of the sticker, which read

retail outlets aware of the release; se-
cured airplay; tracked retail sales
growth; coordinated film screenings
for radio; supplied weekly reports,
and consulted the defendants and
“other interested parties.”

The plaintiff claims MCA Rec-
ords president Bob Siner agreed to
the dealin January, 1980 in the pres-
ence of Lee Kramer and Roger
Davies, producers of “Xanadu.” The
court dossier also claims that the
deal was in part reaffirmed in June,
1980 before Brendan Cahill, Santo
Russo and Pat Siciliano, all MCA
Inc. employees involved in film
and/or records.

AL’'S HOMECOMING—AI
visits students at his alma mater,
Ripon Coliege in Ripon, Wisc. Jar-
reau returnéd to the school for his
20th reunion and received its Distin-
guished Alumni citation.

Jarreau

CBS-MCA
‘E.1. Battle
Is Put On Hold

By ROMAN KOZAK

NEW YORK-The legal tug of
war between CBS Records and
MCA Records over “E.T.—The Ex-
tra-Terrestrial,” the storybook al-
bum, is on hold until after the New
Year. This follows a decision by the
five-judge panel of the Appellate
Division of the New York Supreme
Court to deny MCA’s motion for a
stay of a CBS injunction barring fur-
ther sales or advertising of MCA’s
“E.T.” package.

As it stands now, the approxi-
mately 500,000 “E.T.” albums in the
retail pipeline can still be sold to
consumers. And any advertising
which had already been contracted

(Continued on page 70)

“You’ve heard it on KBCO 97 FM,”
hang from the ceilings.

“It’s a hell of a thing, a great sell-
ing tool,” says Gus White, Denver
branch manager for Bromo Distrib-
utors, parent of the Oklahoma City-
based Sound Warehouse chain. “It
stimulates business for the station,
the manufacturer and the retailer,
and that’s the beauty of the cam-
paign. It’s a positive promotion in a
negative climate.”

In that month, MusicVision also
contends it agreed to take a cut from
its normal $100,000 fee to $60,000 to
work on a Poco project.

MusicVision, prior to these al-
leged deals, had worked on an al-
bum by Tanya Tucker, “TNT,” and
singles by Barbara Mandrell, Tom
Petty, Rupert Holmes and Rufus, for
which they were rightly paid. No fee
amount is specified to the court for
these transactions. The complaint
charges the defendants shelled out
only half of the $60,000 for Poco,
and asks a compensatory $30,000.

MCA’s Eugene Froehlich made
statements damaging to the plaintiff
to a persoh associated with Bill-
board, according to the file, with the
knowledge that such statements
could be published. MusicVision
claims such information was part of
an article in November, 1980.

This alleged defamation impaired
their national business, the plaintiff

(Continued on page 68)

Dealers Taking
Closer Look At
Security Devices

By EARL PAIGE

LOS ANGELES—Open display
merchandising of prerecorded cas-
settes, coupled with increasing sales
of video game cartridges and other
high-ticket software, is finding re-
tailers nationwide taking a second
look at anti-shoplifting devices. It’s
occurring as worldwide manufac-
turer activity and competition in this
field is driving down prices and
broadening applications.

Exemplifying the development is
the scheduled January introduction
by Sensormatic Electronics Corp. of
Shopkeeper, a system designed for
smaller, single-door stores. The com-
pany is hopeful that it will sell for
under $3,000.

Previously, many installations, of-
fered on rental or purchase, have
tended toward $5,000 and upwards.

(Continued on page 27)

NARM Polling Members
On Packaging Of Cassettes

NEW YORK—-NARM is survey-
ing more than 500 of its regular
membership of retailers, racks, one-
stops and distributors to determine
the size and type of cassette package
they favor.

Joe Cohen, executive vice presi-
dent of NARM, says that results of
the survey, itself framed in five ques-
tions, will be revealed as quickly as
possible following a return deadline
of Dec. 31.

Whatever the packaging direction
uncovered, Cohen stresses that man-
ufacturers should offer a “transi-
tion” period in which the Norelco
box is made available along with the
package configuration. This, Cohen
explains, is necessary for many
racked accounts that sell cassettes
under glass and cannot accom-
modate larger configurations at this
time.

“Whatever manufacturers do, it’s
imperative that they make dual in-
ventory available during a transition
period,” Cohen says. Manufacturers
who adopt a general packaging con-
cept are unlikely to also include a
Norelco box in the package, in view
of increased costs, he feels.

Cohen further notes that retailers
currently housing cassettes in their
own boxes, which they shrink-wrap,
are paying 12 to 15 cents for each
tape, and adoption of an accepted
box could save a good deal of
money.

Those surveyed are asked to com-

KBCO Denver Promotes
‘New Music’ With Retailer

“For a little station, KBCO is get-
ting ratings because they have a tre-
mendously active listenership,”
states Randy Patrick, Denver sales
manager for WEA Corp. “They’re
breaking new music product, and
this is our way to capitalize on that
trend.”

The promotion has won praise
from the management of KBCO
competitors KBPI-FM, KAZY-FM

(Continued on page 68)
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ment on the following points: the
size of the box (three by 12, four by
12, six by 12); the need for a Norelco
box in addition to the tape package;
the preference for a blister pack or a
spaghetti-like box; whether a box
should be shrink-wrapped; and
which methods are used (existing al-
bum bins, other record display fix-
tures, pegboard displays, locked case
displays, open case displays).

Cohen says he expects a 40%
mailed response or about 200 re-
plies, which could reflect a univer-
sive of thousands of accounts. What
Cohen refers to as a “mini-survey”
has also been inserted in the January
issue of the NARM “Sounding
Board,”
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News

DURING LAME DUCK SESSION

Little Congressional Action Seen

By BILL HOLLAND

WASHINGTON—Most commu-
nications proposals in Congress are
expected to gather dust until Janu-
ary, i.e. receive no action during the
Hill’s current lame duck session.
Eighty-four of the nation’s 535 law-
makers were beaten in the recent
midterm elections or are voluntarily
retiring.

Only one proposal, the controver-
sial Radio Marti plan, is expected to
receive any attention before year’s
end—and there are indications that
too much opposition and too little
time will conspire to defeat passage.
Specifically, threats of filibuster and
other parliamentary blockage tools
seem to have successfully counter-
balanced Administration efforts to
create Radio Marti, a government-
run radio station broadcasting news
to Cuba.

The Radio Martibill (H.R. 5427)
has passed the House, and has also
passed the Senate Foreign Relations

AHEAD OF SONY

Committee, but has not yet been
scheduled for floor action, largely
due to the opposition of Sen. Ed-
ward Zorinsky (D-Neb.), who has
said he would filibuster any attempt
to pass the bill as it is now written.

The present plan calls for the sta-
tion, which will cost about $20 mil-
lion overall, with an initial $12.7 mil-
lion authorization, to be built from
the ground up. It is also currently
planned to be broadcast right in the
middle of the AM dial, which, oppo-
nents have argued all year at House
and Senate hearings, will not only
cause disastrous retaliatory jamming
interference from Cuba in the fu-
ture, but has already angered the
Cubans enough for them to begin
interference on seven different fre-
quencies last summer (Billboard,
Sept. 11).

A staffer in Sen. Zorinsky’s office
says that the legislator’s opposition
“was one of the reasons, a large part
of why Radio Marti was not brought
up in the closing days before the

Indie To Debut Video Single

NEW YORK—The arrival of Sony’s video singles in the U.S. market early
next year (Billboard, Nov. 27) will be preceded by an independent release of a
similar product.

Grey Wizard Music of Jamesport, N.Y. is releasing a 10-minute package of
two songs Monday (6). The songs and their accompanying video have also
been put together as part of a half-hour program being aired on local cable
systems.

Company partners Chris Wilson, Steve Smith and Bill Porter explain that
the songs, “The Good You Find In Man” and “Never Done Before,” were per-
formed by the Wizard, a six-man band. They will be available exclusively in
the video single format “unless we’re approached by someone who wants to
release a record,” says Wilson.

Wilson adds that it’s possible Grey Wizard will make an audio tape of the
songs available to radio stations. “We want to make them as available as pos-
sible,” he says, According to Wilson, the videocassette will be made available
for under $15 at retail, primarily in the VHS format.

Audio and video were both produced by the Rainbow Group, an independ-
ent production house headed by Porter. Retail sales will be initiated with direct
mai! and through local video stores on Long Island, with availability in major
markets set for early 1983. Grey Wizard expects to release a second video
single in the second quarter of 1983.

DECEMBER 11, 1982, BILLBOARD

elections. Right now, I can’t say he
won’t and I won't say he will.”

The staffer adds that Zorinsky’s
response “depends to a large extent
on the form it’s presented in the cir-
cumstances.” In other words,
amendments to shift the station to
the end of the AM dial, or utilize al-
ready built transmitter sights such as
the under-utilized Voice Of America
transmitter on Florida’s Marathon
Key, would “play a big part.”

The National Radio Broadcasters
Assn. has sent a letter to every U.S.
Senator urging those changes, and
also followed up on the National
Assn. of Broadcasters’ appeal to
Congress on Nov. 3 to provide a
clause in the law for mandatory and
full compensation for expenses and
damages to American radio stations
affected by the Cuban crisis.

The Zorinsky spokesman also says
that “there are other parliamentary
tools we can use, but we don’t want
to rule that (filibuster) out either.”

The Radio Marti bill faces a fight
in the Senate Appropriations Com-
mittee, where, if it does survive de-
bate, it would be “attached” to the
Continuing Resolution bill provid-
ing overdue budgets to government
departments and agencies.

The Cable Copyright Bill (H.R.
5949) is expected to be scuttled even
though there was a joint hearing of
the Judiciary and Commerce Com-
mittees on Dec. 3. The hearing con-
cerned the compulsory licensing and
must-carry rules for cable systems
and protections for broadcasters.
Even though the NAB, the National
Cable Television Assn. and the Mo-
tion Picture Assn. of America have
hammered out a compromise that
led to this bill, the witnesses at the
hearing, including low-power
broadcasters and Spanish and reli-
gious broadcasters, also want
amendments added to the bill for
must-carry protection. Unless the
legislators feel the bill is *“uncon-
troversial,” chances are slim it will

(Continued on page 70)

By ROMAN KOZAK

4 MONTEGO BAY—“There was
not a problem anywhere,” says
promoter Barry Fey, summing up
the Jamaica World Music Festival,
held here over the Thanksgiving
weekend. The event attracted a to-
tal of 20 acts and 46,114 fans for a
three-night rock festival, the first
in a Third World country.

Actually, there were some prob-
lems, but they paled in light of the
fact that a major musical event—
held in a new and untested loca-
tion, featuring a variety of r&b,
rock (new wave and old), reggae
and country artists—could play to a
mixed audience with no serious
disruptions, injuries, or incidents.
There was only one arrest, for
ticket counterfeiting.

True, the festival did not break
even. Before it began, Fey pre-
dicted his costs would be near $1.4
million (they were probably more),
and the gross came to $1,246,622.
But Budweiser will still kick in for
sponsoring the event, and poten-
tial points on the video are ex-
pected to put it into the black.

The festival was the first event
held in the new Bob Marley Per-
formance Center, and, inevitably,

there were glitches in trans-
portation, accommodations, com-
munications, and the condition of
the field where it was held. But
when it was all over, the consensus
among fans, participants and the
Jamaicans alike was that every-
body had a great time. Fey and the
Jamaican government pulled off
what the New York Post called,
“the miracle of Montego Bay.”

Fey indicates that he will do it
again next.year, though not during
the peak Thanksgiving travel sea-
son. And next year he may get
cruise ships to come down as well.

“I could have had twice as many
Americans there as I did. All 'm
hearing today are calls from
people who were put on standby,
and never could get to the festi-
val,” says Fey. As it was, about
8,000 Americans made it, filling
every seat on every flight going
down to Jamaica. It didn’t ease the
crush that one of Air Jamaica’s
planes reportedly went out of serv-
ice during this period. Accom-
modation was equally tight once
people got to Montego Bay.

Tickets to the festival cost $100
in the U.S. for the three nights.
With package tour airline tickets,

.
Jamaica Fest Called Success
46,114 See 20 Acts At Historic Three-Day Event

that brought it up to about $400
from the East Coast. For Jamai-
cans, the tickets cost 43 Jamaican
dollars (about $25) per night.

But the festival also brought in
money. It was estimated that it put
$15 million into circulation during
the three days. Consequently, the
event was important for the Jamai-
can government, whose 2.2 million
people are plagued by a 25%
unemployment rate. Reggae has
become a product to sell, just as
much as the perfect balmy
weather, which remained perfect
throughout the festival.

Edward Seaga, the Prime Min-
ister of Jamaica, came down from
Kingston to dedicate the Marley
Performance Center, and to open
the festival, Thursday night.

“This performing center marks
yet another milestone in the devel-
opment of the popular performing
arts in Jamaica,” said Seaga. “The
facilities it provides now make it
possible for Jamaica, and more
particularly Montego Bay, to ful-
fill the potential already ably dem-
onstrated of being a world stage
for popular music. It is good that
we should be here tonight to dedi-
cate to Bob Marley’s memory—the

(Continued on page 43)

o

I

www americanradiohistorv com

POM-POM POP-Tonli Basil, left, is greeted by actresses Karen Black, center,

and Teri Garr, following a recent cheerleading competition in L.A. Basil,

whose single “Mickey” hits No. 1 this week, is wearing her head cheerleader
costume from her days at Las Vegas High School.

__Executive Turntable

Record Companies

In a major Capitol reorganization, Don Zimmermann is upped to chief oper-
ating officer, Recorded Music Group. He had been president of the Capitol/
EMI America/Liberty Records Group. Zimmermann is also named corporate
vice president, Capitol Industries-EMI, Inc. Frederic J. Willms is simulta-
neously upped to chief operating officer, Music Publishing, Retail, Video De-
velopment and Magnetic Products Group. Willms had been corporate vice
president, business development, and assistant to the chairman. Willms con-
tinues as corporate vice president, Capitol Industries-EMI, Inc. Both execu-
tives report to Bhaskar Menon, chairman, president and chief executive officer
of Capitol Industries-EMI Inc.

Jim Mazza assumes the post of president of Capitol Records and is upped to
chairman of EMI America/Liberty, reporting to Zimmermann. Mazza had
been president of EMI/Liberty. That job now goes to Rupert Perry, formerly
Capitol’s vice president of a&r. Perry also joins the Capitol Industries execu-
tive management board. He is succeeded at Capitol by Don Grierson, formerly
vice president of a&r at EMI America/Liberty. Perry and Grierson both report
to Mazza. Grierson’s old job at EMI America/Liberty now goes to Gary Gersh,
formerly the label’s director of artist acquisition. Finally, Ed Khoury assumes
corporate responsibility for business development in addition to his ongoing
duties as vice president, human resources. Tom Dunne reports to Khoury.

Chrysalis Records as appointed Jon Monday director of marketing in Los
Angeles. Monday, who joined the label in 1978 and has served as general man-
ager for Takoma Records and sales manager for Chrysalis
Visual Programming, will oversee marketing, merchandising
and creative services for the company. . . . Joanne Feltman has
been named director of contract a&r administration for RCA
Records in New York. She joined the company in 1979 as
manager of contract administration and has served as director
of business affairs for Atlantic Records. . .. Joe Carroll has
joined the promotion department of Door Knob Records in
Nashville. He was head of a production company in Phoenix.

Marketing

Important Record Distributors has named Vince Newman and Lou Gerard
to its sales force in Chicago.

: =
Monday

Publishing
Peer-Southern Organization has appointed Billy Troy Graves director of cre-

ative services in Nashville. . . . ATV Music Group has named Bernard Walters
professional manager in Nashville.

Video/Pro Equipment

Malcolm Reeve has been named director of finance for Embassy Home En-
tertainment UK. in London. He was chief accountant for CBS-Fox Video. . ...
Norman Guenther has been promoted to manager of Quality Assurance Engi-
neering for Shure Brothers in Evanston, Ill. He joined the firm in 1974. ...
Roger Heuberger has been named national VCR sales manager for Quasar
Company in Chicago. He was VCR marketing manager, a post now held by
Dave Bearden. The company has also appointed T. Yokoyama assistant gen-
eral manager. He was corporate planning manager. . .. John Miles, formerly
sales manager of the Video Duplication division for Tapette Corp., heads the
new Hoffman Video Systems office in Irvine, Calif. . . . 3M’s Magnetic Audio/
Video Products-Consumer Business division has appointed Robert Burnett
business development manager; Ben Bell national sales manager for consumer
markets; and Lee Kennedy international marketing manager.

Related Fields

Bob Leone has been named director of special projects for the American
Guild of Authors and Composers/The Songwriters Guild in New York. . ..
Jack Previte has been named vice president of network operations for the
Unuson Corp., parent of the US Festival.
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AQAM ANT HAS ARRIVED with an
unprecedented show of strength.
) His smash hit album,“Friend Or Foe,”

Py ison the way to gold—the hit
: ¥ single, “Goody Two Shoes,” is
" perhaps the most requested AOR and
. acter wmw B Top40record in years.

ON TOP-40 RADIO—A BREAKER in Radio &
Records—"Goody Two Shoes” is climbing fast
on over 100 Top-40 stations. Key: WBEN-FM,
WCAU, B-94, B-104, WXKS-FM, KEGL, 293,
940, Y100, 195, WBBM-FM, WLOL-FM, KEBQ,
WGCO, KIQQ, XTRA, Q103 and KZZP. The Friday
Moming Quarterback made “Goody Two Shoes”
one of its Chart-Buster Homeruns, #2 in
phones in their Album Report. And the build
continues. 293 said, “/de acceptance. Amaz-
ing demos reaching up past age 30"

ON AOR RADIO—"“FRIEND OR FOE" is #8
on the Burkhart-Abrams Superstar Chart and is
in heavy rotation on over 175 album stations.
Key cuts are “Goody Two Shoes,” the title track
and “Desperate But Not Serious.” Album Net-
work said, “Still not convinced? Here's the
measure of a home run...‘Goody Two Shoes’

; = B jumps 22-8 among this week’s Network Power
o foooet | : Cuts.” W1YY's Chuck DuCoty says,“‘Goody Two
: - - : Shoes' tested better than anything we've done
before on our Consumer’s Guide to New Music.
It seems to do well with older demos as well as
teens.”

ON MTV"—THE “GOODY TWO SHOES”
video makes it five top-requested videos in a
row for Adam Ant with the “Friend Or Foe”
video about to repeat the same magic. Coming
soon: the outrageous spectacle of Adam’s
newest video opus, “Desperate But Not
Serious.”

ON TOUR—SELLING OUT EVERYWHERE.

THIS IS THE ONE THEY’RE PLAYING.
THIS IS THE ONE THEY’RE BUYING.
WHICH SIDE ARE YOU ON?

AGAM ANT. “FRIEND OR FOE”

FEATURING THE SMASH, “GOODY TWO SHQES”
ON EPIC RECORDS AND CASSETTES.

Produced by Adam Ant and Marco Pirroni. “Epic, * are trademarks of CBS Inc. ® 1982 CBS Inc.

4
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DECEMBER 11, 1982, BILLBOARD

MAJOR AD BLITZ PLANNED

Parker Brothers Releasing
16 New Game Cartridges

NEW YORK-—Parker Brothers,
the General Mills toy and game
manufacturer which successfully
launched a video game line in June,
plans the release of 16 new car-
tridges in 1983.

Keyed to movie, comic and arcade
licenses, they will be supported with
a major advertising program that
will reportedly cost the company
about $30 million.

In another 1983 direction, Parker
will enter the computer software
market, hoping to capture a market
that is expected to double in size to
about $500 million next year, with
an anticipated 4.5 million personal
computer homes. Parker will offer
game cartridges compatible with
such computer systems as Atari,
Commodore, Texas Instruments
and, possibly, IBM and Apple.

Following the introduction of
four games since June—expected to
generate about $75 million in sales
by Christmas—Parker plans a Janu-
ary release of a second “Star Wars”
cartridge, “Jedi Arena,” followed by
“Revenge Of The Jedi”—the next
“Star Wars” film—in May and a
fourth cartridge based on a similar
theme in late summer.

Also due in January is “Super
Cobra” and, during the year, such
other arcade games as “Reactor,”
“Sky Skipper” and “Tutankham.”

In March, the company will at-
tempt to reach boys and girls ages

‘Custer’ Game
Is Subject Of
Two Lawsuits

NEW YORK-—“Custer’s Re-
venge,” the controversial video
game cartrdige, is the subject of two
lawsuits in New York and Los An-
geles. In one case, its maker, Ameri-
can Multiple Industries, is suing
Suffolk County, N.Y. for trying to
ban the game, while in Los Angeles,
it is being sued by Atari for alleged
trademark infringement.

In U.S. District Court for the East-
ern District of New York, American
Multiple has brought an $11 million
suit against Suffolk County and
Philip Nolan, a Suffolk County leg-
islator, because of a resolution au-
thorizing the county executive to
take action to halt sales and distribu-
tion of both “Custer’s Revenge” and
“Firebug,” another video game.

The resolution says the games
“promote violent criminal acts and
create an atmosphere in which such
crimes appear to be socially accept-
able pursuits.” In “Custer’s Re-
venge,” an electric “solider” fights
Indians to get to an Indian maid
who is tied to a post.

In its suit Mulitiple charges that
the resolution is an attack on its First
Amendment rights, and that no evi-
dence exists that the game will “in-
cite or produce imminent lawless ac-
tion.” In addition to the damages
sought, the suit asks the court to en-
join the county official from enforc-
ing the resolution.

“Custer’s Revenge” is one of three
erotic games compatible with Atari
hardware. To inform customers of
this, the Atari logo is used on the
package. This, says Atari in its Los
Angeles suit, implies that the games
are made by Atari. The suit de-
mands a jury trial, injunctive relief
and damages to be court-deter-
mined.

four and eight with two entries,
“Strawberry Shortcake” and “G.L
Joe.”

Currently, all Parker cartridges
are compatible with the similar Atari
and Sears systems, but other sys-
tems, including Intellivision, are ex-
pected to also be able to play the
firm’s software.

Parker’s introductory cartridges
were “Frogger” and “The Empire
Strikes Back,” which the company
says have had a combined sales in
excess of three million units. A No-
vember release consisted of “Ami-
dar” and “Spider-Man.”

- R 5 |
FOREIGNER S5—Foreigner’s Rick
Wills, left, and Atlantic’s Dave Glew
toast to the success of the group’s
newly-issued hits album, ‘‘Rec-
ords.”

STOCKHOLDER MEET TOLD

Integrity’s Kwiker, Kase
Get Amended Contracts

LOS ANGELES—Iniegrity Enter-
tainment’s president Lou Kwiker
and executive vice president Paul D.
Kase have amended remuneration
pacts, disclosed in the firm’s recent
notice of its annual stockholders’
meeting.

For the year ended June 30, 1982,
Kwiker (also chief executive officer
of the publicly held record/tape/
video retail chain) is listed for
$185,585 in salary, plus $50,529 in
company stock.

However, under his escalating sal-
ary and incentive program, extend-
ing through June 30, 1985, Kwiker’s

Chartbeat

Little Ditty 'Bout ‘Mickey’

By PAUL GREIN

Toni Basil’s “Mickey” (Chrysalis)
jumps to No. 1 on this week’s Hot
100, nine months after it peaked at
number two in the U.K. on Radi-
alchoice Records. And holding at
two for the third straight week is
Laura Branigan’s “Gloria” (Atlan-
tic), another song that was a big Eu-
ropean hit before it broke in the
States.

Both records were co-produced by
Greg Mathieson, who thus becomes
the first producer to have the top two
singles on the U.S. charts since Mike
Chapman did it in October, 1978
with Exile’s “Kiss You All Over”
and Nick Gilder’s “Hot Child In The
City.”

It’s interesting that Chapman is
the last producer to achieve this
chart monopoly, since he and long-
time collaborator Nicky Chinn co-
wrote “Mickey.” The smash is the
second Chinnichap composition to
reach No. 1 in Billboard, following
“Kiss You All Over.” Other high-
charting tunes by the team include
Sweet’s “Little Willy” (three in *73)
and Suzi Quatro & Chris Norman’s
“Stumblin’ In” (four in °79).

Chapman has now written or pro-
duced five of Chrysalis’ six No. 1
pop hits. Besides producing “Hot

Child” and co-writing “Mickey,” he
produced Blondie’s “Heart Of
Glass,” “The Tide Is High” and
“Rapture.” Chrysalis’ only No. 1
single in which Chapman didn’t
play a part was Blondie’s 1980
smash “Call Me,” which was pro-
duced and co-written by Giorgio
Moroder.

Warwick Marks
20 Chart Years
With A New Hit

This week marks the 20th anniver-
sary of Dionne Warwick’s first ap-
pearance on the Billboard charts
with “Don’t Make Me Over.” As if to
commemorate that milestone, War-
wick this week climbs into the top 15
with her 49th chart hit, “Heart-
breaker.”

Warwick, of course, is one of the
true long-distance runners of con-
temporary music. She scored her
first top 10 single on Feb. 1, 1964—
just one week after the Beatles first
hit the top 10 and four months be-
fore Barbra Streisand, six months

(Continued on page 52)

& ‘Gloria’

That Chrysalis has been able to
assemble a six-pack of No. 1 singles
in just over four years is .especially
impressive considering that until
Gilder’s smash, the label hadn’t
even reached the singles top 10.
Jethro Tull’s two biggest hits, “Liv-
ing In The Past” and “Bungle In The
Jungle,” peaked at 11 and 12, re-
spectively.

Thanks to “Mickey,” Basil’s
“Word Of Mouth” album leaps
eight notches to number 22 this
week, giving Chrysalis both of the
week’s two highest-ranking LPs by
female acts. Pat Benatar’s “Get Ner-
vous” is the distaff leader, at num-
ber 10.

“Mickey” is also the first single by
a female solo act to reach No. | on
the Hot 100 since Olivia Newton-
John’s “Physical” a year ago. And
the one-two punch of “Mickey” and
“Gloria” marks the first time female
soloists have held down the top two
spots since July, 1979, when Donna
Summer’s “Bad Girls” was fighting
it out with Anita Ward’s “Ring My
Bell.” (Ah, the good old days!)

Billboard’s number three single at
that time was Summer’s “Hot Stuff,”
which gave producer Giorgio Moro-
der two of the top three singles. That
comes very close to Mathieson’s cur-

(Continued on page 56)

CableWatch

View From The U.K. & France

By LAURA FOTI

Cable Waich readers may be inter-
ested in this week’s Commentary,
page 10, and in an article on the
Black Entertainment Network, page
52.

Last month’s column included’

some information on the prospects
for cable television in Europe. This
month we examine the situation in
the U.K. and France, with help from
Billboard’s Mike Hennessey and
Michael Way.

The three-man Hunt Committee
in London published a report in Oc-
tober recommending that cable tv
should be developed in the UK.
without restriction on the number of
channels, program schedules or
charges to customers, with operators
free to make money through rental,
subscriptions, advertising and spon-
sorship.

The report stated that the com-
mittee sees cable as supplementary

to public service broadcasting.
Cable would “widen and enrich the
viewer’s choice by providing a large
number of channels of special inter-
est for which people are prepared to
ay.”

P ')I/‘he report also advised an initial
ban on pay-per-view schemes, to
prevent cable operators from charg-
ing “inflated” fees for major sports
or entertainment events. It presented
no reason why there should not be
an adult channel on special sub-
scription, however.

Cable in Britain will offer up to 50
channels, and will cost $500 for in-
stallation, plus monthly charges of
between $8.50 and $35.

One immediate criticism of the re-
port came from the BBC, which,
though broadly in favor, expressed
regret that there would be no obliga-
tion for cable companies to restrict
the amount of programming from
non-European sources. The BBC
and IBA are permitted to obtain

www americanradiohistorv. com

only 14% of their programming from
outside Europe.

In the wake of the Hunt report,
another report, this one written by
CIT Research and financed in part
by the Cabinet Office, found British
tv viewers not as enthusiastic as
might be expected about cable. The
report found that only 5% of British
consumers would be willing to pay
$14 for cable services. Even if costs
were only $8.50, almost 75% still
would not be interested. Only 30% of
those surveyed were ‘“very inter-
ested” in cable, with only 5% keen
on possible interactive applications
for home shopping, banking and
other services.

In France, the government has
given the go-ahead for $700 million
to be spent equipping the whole
country with a fiber optic 30-chan-
nel system. By 1986, 1.4 million
homes presumably will be linked up,

{Continued on page 70)

base pay increases $25,000 annually
to a top of $225,000. His deal also in-
cludes a yearly cash bonus equal to
3% of the firm’s pre-tax earnings in
excess of $3 million, $4 million, $5
million and $6 million for the con-
secutive years, but no more than
$150,000 for any year, plus 2,500
common shares and cash equal to
50% of the market value of such
shares for each full quarter he is em-
ployed.

If Kwiker is fired for other than
cause before next June 30, he gets
termination of not less than
$100,000 and no more than
$200,000. If he is axed after June 30,
but not before June 30, 1985, he
would receive not less than $125,000
nor more than $250,000. If there is a
change in the control of Integrity,
Kwiker is immediately entitled to re-
ceive the common stock and cash in-
centive compensation, and, if he is
terminated for other than cause, he
will receive as termination not less
than one half and not more than his
entire base salary for the period
from his firing to June 30, 1985.

Executive vice president Paul D.
Kase gets $72,000 to $85,000 as his
base for 1984 and 1985, while for the
nine months ended June 30, 1983,
the rate is $72,000 per annum. Kase
gets incentives of 900 common
shares and 50% of the stock’s value
in cash for every quarter he puts in.
If the onetime realty expert for In-
tegrity gets shucked before June 30,

(Continued on page 68)

Cable Schedules
For December
Heavy On Music

NEW YORK—"Tis the season for
numberous music programs on
cable tv. Broadway, opera, classical,
jazz, movie musicals, sacred music
and rock all have a place in the De-
cember scheduling of the major
cable and pay-tv channels. And
there’s plenty of music to watch on
New Year’s Eve.

Highlights include Benjamin Brit-
ten’s “St. Nicolas Cantata” and the
annual New Year’s Day celebration
in Vienna featuring Lorin Maazel
and the Vienna Philharmonic, both
on ARTS. The Entertainment Chan-
nel will air “Broadway! A Special
Salute,” with songs from 20 shows.
Bravo has a number of operas and
jazz programs. Showtime will air
“Hallelujah! Gospel,” and WHT
closes out the year with specials fea-
turing Frank Sinatra, Tony Bennett
and Judy Garland.

In the rock area, MTV’s
“Rock’n’Roll Ball” will feature Du-
ran Duran, A Flock Of Seagulls, the
Producers and Jack Mack & the
Heart Attack. And USA Network’s
“Night Flight” features segments on
Delbert McClinton, Ian Hunter,
Catholic Girls, Frank Zappa and
others during the month.

The specifics: On ARTS Dec. 5
and 12 are the second and third in a
three-part series covering the Sixth
Van Cliburn International Piano
Competition. Also on the fifth,
George Solti conducts the Chicago
Symphony Orchestra in rehearsal
and performance. There’s a docu-
mentary on composer Leos Janacek,
(6), “L.A. Jazz” with the Freddie
Hubbard Quintet (6), a documen-
tary on the Philadelphia Orchestra

(Continued on page 66)
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Philips Won'’t
Ask Halt To
VCR Dumping

By WILLEM HOOS

AMSTERDAM—For the time
being, Dutch multinational Philips
is not planning to ask the European
Economic Community commission
in Brussels to stop the dumping and
selling off of Japanese-manufac-
tured VCRs in the European mar-
ketplace.

This statement was made at a spe-
cial media conference Dec. 1 by Bob
Spinsosa Cattela, a member of the
Philips board. It temporarily put to
rest rumors that Philips was plan-
ning to take such action.

West German electronics com-
pany Grundig, in which Philips has
a 24.5% share, has recently asked the
EEC authorities to take action
against what it sees as widespread
dumping of Japanese video hard-
ware in Europe. But Philips, insisted
Spinosa Cattela, is determined at

(Continued on page 32)

News/ International

mentation of his visit to Britain earlier this year, “John Paul I|—The Pilgrim
Pope,” result of a “‘unique” collaboration between the BBC and the commer-
cial ITV network, with the rival outfits pooling their coverage. Pictured with
the Pope (left to right): Robert Olney, managing director of 3M United King-
dom, which markets the videocassette package; Bryan Cowgill, managing di-
rector of Thames Television; and Bill Cotton, BBC director of programs and
director of television development. The occasion was a private audience atthe
Vatican.

Hope Seen For Dutch Industry

But IFPI’'s Boudewijns Is Concerned By Downturn

AMSTERDAM—The contraction
of the Dutch record industry may be
halted next year, according to Leo
Boudewijns, managing director of
NVPI, the national IFPI branch. But
Boudewijns remains worried by the
country’s shrinking retail base and
concerned that the reduction in an-
nual numbers of releases—down to
7,000 from a peak of 12,000—may in
the long run not be good for either
the customer or the trade.

The late *70s was a period of sus-
tained growth in industry turnover,
from $168 million in 1975 to $196
million in 1976, $220 million in 1977
and $248 million in 1978. “But in
1979 the downfall started,” says
Boudewijns. “That year turnover
was $238 million. In 1980 it fell dras-
tically to $216 million, and last year
it was $212 million.

“If you look at those figures, it is
obvious the industry has been going

CBS Reports
Europe Sales
Up Slightly

PARIS—Although unit sales
for CBS Records throughout the
whole of Western Europe (ex-
cluding the U.K.) dipped 1% in
1981 compared with 1980, the
figure for the year from Novem-
ber, 1981 to October, 1982 was
back up to the 1980 level, accord-
ing to Peter de Rougement, sen-
ior vice president of European
operations.

In value terms, CBS sales in
1981-82 were 1% up on 1980-81
and 6% up on 1979-80, and the
CBS market share in Western
Europe stands at 14%. De Rouge-
ment would not comment on the
financial value of the percent-
ages.

De Rougement said that the
sustained efforts of CBS to pro-
duce better quality cassettes had
been rewarded by a significant
increase in cassette sales, while
the single and LP markets
throughout Europe had re-
mained relatively stable. There
had also been a substantial in-
crease in the sales of classical rep-
ertoire, he said.

downhill since 1979, and in retros-
pect it might have been better if the
market had grown more gradually
during the boom years, instead of
peak profits and peak losses. You
could say one of the reasons why it is
doing so badly now is that it went so
well then.

“On the other hand, the present
situation is not quite so bad as I
would have predicted a few years
ago, and I am hopeful that we will
soon see the light at the end of the
tunnel. There are such signs. Last
year’s decrease was not so big com-
pared to the 1979-80 period, for in-
stance. This year we shall again see a
downturn, about 5% probably, but
maybe next year the trend can be
halted. I hope so, because otherwise
the Dutch record industry is in big
trouble.”

Of the positive measures that can
be taken, Boudewijns is particularly

enthusiastic about the so-called
Begotel plan for a national comput-
erized ordering and distribution sys-
tem. All Dutch record companies, as
well as retailers’ organization
NVGD, have been approached to
support the scheme, in which the
quasi-governmental economic insti-
tute NEHEM is also involved.

Implementation would mean a
better supply of disks and tapes to
the customers, Boudewijns believes.
“What really worries me—and I thnk
i's one of the industry’s real prob-
lems—is that it’s getting more and
more difficult to buy records in Hol-
land. In the populated western and
central regions it is still easy to buy a
top 10 single or album, but if you
live in one of the other parts of the
country and you want to buy a spe-
cific record, it’s not quite so easy

(Continued on page 58)

BPI And MRS Sign
Royalty Agreement

By MIKE HENNESSEY

LONDON-The British Pho-
nographic Industry and the Me-
chanical Rights Society have signed
a mechanical royalties contract after
five years of intermittent and often
stormy negotiations.

The signing took place Nov. 25 in
the board room of Chrysalis Rec-
ords, whose joint chairman, Chris
Wright, is also chairman of the BPI.
The contract, for an initial period of
three years from last Oct. 1, is based
on the price criteria established this
February (Billboard, Feb. 27),
which involve the concept of a series
of “notional” retail prices, varying
according to product category.

The new agreement includes, for
the first time, provision for promo-
tional allowances—2,000 for singles
and 1,250 for albums—but a full roy-
alty rate is due on all discounted
promotional records supplied to the
retail trade.

The mechanical royalty becomes
due on shipment of product from the
warehouse, but the agreement pro-
vides that mechanicals paid on re-
turned product can be set against fu-

ture shipments. There is also an
allowance for faulty records.

Product advertised on television is
treated as a separate category, since
itis predominantly on sale or return.
Record companies need pay only
75% of due mechanical royalties in
the first quarter of shipment, 75% in
the second quarter and 90% in the
third quarter. In the fourth quarter,
they will effect a reconciliation be-
tween product shipped and product
returned and make the necessary ad-
justment.

The mechanical royalty on dele-
tions will be 10% of the invoice price,
subject to a minimum royalty of
0.313 pence (0.5 cents) per musical
copyright.

Mechanical royalties on exports to
the EEC territories will be 6 1/4% of
the prevailing selling price in the im-
porting country. A special joint com-
mittee of the BPI and MRS will meet
from time to time to determine local
price levels in the Common Market
countries. In other territories, me-

(Continued on page 38)
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Drop In Turnover
Reported In Germany

By JIM SAMPSON

MUNICH-The German record
industry association Phonoverband
has reported a 3.6% drop in whole-
sale unit turnover during the third
quarter of 1982. This impacts on
nine-month totals to the tune of a 2%
slump, compared to the same period
in 198].

With full-price repertoire espe-
cially hard hit (three million fewer
units so far this year), one major la-
bel chief estimates a 6% drop in the
Deutschmark value through Sep-
tember.

A Billboard survey of such execu-
tives reveals that several firms have
trimmed their staffs, so-called “new
German wave” music has started to
ebb, and catalog sales are in a deep
depression.

But although few executives ex-
pect much improvement in 1983,
several see a possible upturn late
next year should recent measures of
the new conservative government in
Bonn prove effective. And as EMI
Electrola chief Friedrich E. Wot-
tawa notes, “We’ve held up rather
well in comparison with other sec-
tors of the German economy and
with the music industry in other ma-
jor markets.”

The new Phonoverband figures

claim to represent about 91% of
shipments to German retail dealers,
the rest being direct imports, small
labels and pirates.

During the third quarter, the big-
gest improvement was registered by
cassettes, with full-price tapes up 6%
to 3.4 million units and low-price
tapes up nearly 5% to 6.7 million.
Singles sales sagged by 200,000 units
to 11 million, while LPs took a beat-
ing: full-price down 5% to 13 mil-
lion, low-price down 16% to 5.6 mil-
lion.

For the entire first nine months,
however, full-price tapes are down
5%, full-price LPs down 6% and low-
price LPs down 15%. Only low-price
tapes (up 10%) and singles (up 6%)
show a gain over 1981. Phonover-
band says this underlines the domi-
nance of the cassette as a recording
medium (it reports there are now
twice as many cassette players in
German households as record play-
ers) and reflects the decline in dis-
cretionary income, especially among
younger buyers who want the latest
hits but can’t afford an entire album.

Thus, as CBS head Jorgen Larsen
observes, while total deliveries for

(Continued on page 59)

France’s Pathe Marconi
Posts $2 Million Profit

By MICHAEL WAY

PARIS—Mainly through major
chart successes from international
artists like Kim Carnes and Kim
Wilde, the EMI French subsidiary
Pathe Marconi recorded an oper-
ational profit of $2.21 million for the
year ending March, 1982.

According to a report to share-
holders by Alain Gerondeau, Pathe
Marcone-EMI president, that profit
compared with one of only $85,400
the previous year—which, in turn,
followed losses in all of the previous
three years. Sales for the last fiscal
year were up 24.2% at $59.4 million,
compared with $47.3 million in
1981, he said.

With the losses incurred from ear-
lier years, however, the group is still
in the red, at just over $1 million,
Gerondeau reports. This is despite a

ClaydermanSets
Series Of 17
Paris Recitals

PARIS—Delphine artist Richard
Clayderman, whose worldwide al-
bum sales are now reportedly in ex-
cess of 28 million, will give a series of
17 recitals at the Salle Pleyel here
with a 20-piece orchestra, starting
Dec. 21.

The concerts follow the release of
Clayderman’s 11th album for Del-
phine, “Couleur Tendresse,” and are
a prelude to a surge of activity in
1983 which will see heavy promo-
tion by CBS in the U.S. and concert
dates in Belgium, Germany, Vene-
zuela, Switzerland, Italy, Japan, the
UK., Australia and Brazil.

Among Clayderman’s early com-
mitments for 1983 is a return concert
in London, Jan. 24 at the Royal Al-
bert Hall, following his sold-out de-
but appearance at the Dominion
Theater Wednesday (8).

(Continued on page 58)

$3 million loan from the U.K .-based
EMI Music in July, 1981. Reim-
bursement of this loan is to be made
in four annual payments, starting
next August.

Pathe Marconi-EMDI’s six main
subsidiary companies, Music For
Pleasure, Publications Francis Day,
Editions Musicales Champs Elysees,
Sodip, Cogedep and DMF, all regis-
tered operational profits in the year
ending March, 1982, Gerondeau
says.

This coincided with continuing
plans to regroup all Pathe Marconi
and EMI Publishing-affiliated pub-
lishing houses in France under an
umbrella company in which Pathe
Marconi and EMI Publishing will
eventually have an equal share. At
present, Thorn EMI holds a 90%
share in Pathe Marconi-EMI.

(Continued on page 59)

INTERNATIONAL
SONGWRITERS
ASSOCIATION

International Songwriters Associa-
tion (JSA) was founded in 1967 and
now has members in 43 countries
world-wide.

Members receive "*Songwriter Maga-
zine” and “SongSeller Tipsheet,”
use the free iegal advice, song evalu-
ation and registry services, and con-
tact melodic and lyricist collaborators
throughout the world.

If you live in the USA, you can join
the ISA free of charge for six months,
by cutting out this ad (not a photo-
copy) and sending it to:

International Songwriters
Association
Head Office, Limerick City,
Ireland
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Commentary

Taste & Fairness On Video

By LAURA FOTI

I see quite a bit of video music programming and talk to
many people about this area, both in production and cable tele-
vision. Unfortunately, for a fast-changing field, I've found that
too many outdated ideals still exist. To put it bluntly, the video/
cable industry has much of
which it should be embar-
rassed.

The relative newness of
video/cable production
makes it all the more appall-
ing that such age-old prob-
lems as sexism, racism, sell-
out standards and lack of
creativity are so rampant.
We've all felt the effects of
these problems in the film,
television and record indus-
tries. It is not possible to learn
from their mistakes?

First, let’s examine promo-  Foti:
tional video clips, so many of
which show a cavalier disre-
gard for taste, ethics and originality. When one considers that
more clips are being made now than ever, the situation seems
more discouraging.

Props such as French maids, mirrors, beds, highly glossed
lips and cheap rip-offs of famous paintings abound, along with
violent and sexist themes. Even clips in which the featured artist
is a woman portray the female in a subordinate or frivolous
role.

The slick negativity of what could—and should—be esthet-
ically pleasing (especially considering the astronomical costs!)
is depressing to anyone who cares about the effect on those who
watch this programming. And, it must be pointed out, the
blame lies not only with the creators but with the programmers
of such product. Just because it exists and fills a time slot
doesn’t mean we can’t do any better.

This brings up the subject of MTV, Music Television, the
number one programmer of these clips. The channel’s stated
policy to air only AOR—and, consequently, virtually nothing
but white artists—means the majority of its 24-hour-a-day pro-
gramming is made up of clips such as those described above.
MTV’s programming executives have defended themselves by
comparing MTV to typical AOR radio stations, but this argu-

“Must cable tv repeat
racist history?"’

the fact is it’s more the wave of the future than the present.
MTYV appears to be using the term to hide behind the fact that,
for whatever reason, it does not want to air clips by black artists.

Of the clips shown at Billboard’s Video Conference this year,
those by black artists—Kool & the Gang, Stevie Wonder, Odys-
sey, Tina Turner (and Rod Stewart), the Whispers and, espe-
cially, the Pointer Sisters—were standouts in terms of quality
and positive attitude. These clips were done with such a sense of
fun, and with such energy, that they put most of the others to
shame.

Another comparison: “Night Flight” is the most successful
show on the USA Network. It combines rock music with jazz,
black and other forms, as well as some non-music segments like
the “Video Artists” series. Mail comes in from 12-year-olds,
and from 60-year-olds.

The show has proven it is possible to satisfy all of the people
most of the time. Imagine if that philosophy were putinto effect
24 hours a day!

‘To put it bluntly, the
industry has much of which
it should be embarrassed’

For MTV to dismiss black artists as not fitting its “format”
is an insult to the artists and to MTV’s viewers. A young friend
attending the video showcases at Billboard’s recent conference
asked, “Why don’t I ever see any of this stuff on MTV?” Good
question.

This person is an avid rock’n’roll fan, but he’s not so narrow-
minded that he doesn’t want to know what’s going on in other
forms of music. At least until this type of programming is avail-
able elsewhere on the cable dial, why can’t MTV bend a little
and give black artists a chance? Their own research shows a
high interest in r&b among their viewers.

Must cable tv repeat the racist history of baseball, television,
and so on? Please, MTV, don’t underestimate your audience.
You may be the only game in town now, but when that changes,
cable viewers with wide-ranging interests will turn elsewhere
for their sustenance.

ment avoids the real issues.

There’s been a lot of talk about “narrowcasting” in cable, but
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Spector’s Yule Recalled

Paul Grein's survey of Christmas hits over the years
(Billboard, Dec. 4) was detailed and timely. Acknowl-
edging that it focused mostly on recordings which went
gold, the report was nevertheless flawed by the failure
to mention what must be the rock era’s most cele-
brated Yule offering, “Phil Spector's Christmas Al-
bum.”

It was a singular package, featuring the producer's
never-duplicated “wall of sound” and fine vocal per-
formances by the Ronettes and Darlene Love, among
others. Even in the '80s, the music sounds fresh and
innovative—and in timeless mono, too!

Eve Black
Chicago

Playing The Racist Game

We view the video cassette “Custer's Revenge" as a
blatant racial attack upon American Indian people.
This cassette is further proof that the Hollywood film
industry has successfully brainwashed a large segment
of the American public into believing that Indians are
somewhat less than human.

A video company would not dare to make a cassette
such as “Custer's Revenge" using any other race of
people. Can you imagine the outrage if they produced
a game that showed a white man moving across the
screen to rape a black woman, or a bfack man moving
across the screen to rape a white woman?

The cassette cover shows an Indian woman bound
with rope. However, Richard Lewis of Mahoney Wasser-
man, who handies promotion for American Multiple In-
dustries, admitted that the young woman on the cover
is tied up merely for shock value,

Lewis claims that in the game the woman smiles
during the act of intercourse, showing that she is a
willing participant. This is even more despicable than
showing an act of rape. To insinuate that the woman is
willing is to say that an Indian woman would agree to
have sex with General George Armstrong Custer, a man
responsible for the extremely brutal murder of hun-
dreds of elderly Indians, women and children.

Letters To The Editor

Not only is “Custer's Revenge" a racial attack upon
Indian people and a sexist attack upon all women, it is
also an obvious attack upon our religion. In the cas-
sette, the Indian woman has a feather in her hair,
which is a sacred, vitally important articie used in our
religious ceremonies. Would the public accept using a
crucifix or a Star of David as part of a pornographic
video cassette?

We, of course, plan to continue to fight this video
atrocity in every way possible.

Hashi-Hanta

Media Coordinator
American Indian Movement
West Holtywood, Calif.

On Taping & Buying

| believe there are a large number of home tapers
like myself, who buy albums by acts they have taped in
the past.

Here's an example: | recently taped the mini LP by
Missing Persons. | would not have bought it, because |
had not heard any of the songs. | liked it, and when
Missing Persons released their new album | bought it
immediately.

Which is better, one album taped and one album
purchased, or none taped and none purchased? This
may not be a universal practice, but many of us do it
this way.

Stephen Pisani
Welland, Ontario

They Made It Happen

The recent Entertainment Expo was indeed a suc-
cess, in many ways. Perhaps the most important thing
was that it drew all factions of the Nashville industry
together in a common cause.

It was such a pleasure seeing all those talented
people together, and talking. People making new
friends, new contacts, discussing ways to help each
other, and the industry. People discovering a weaith of
talent and willingness to help, in their own proverbial
back yard.

Many times | heard the comment, “You mean we
can do that in Nashvillle?” Well, the secret’s out. All
those who worked so hard at making Entertainment
Expo such a success are to be congratulated for believ-
ing it would work and making it happen.

Elisabeth Chapin
Nashville

Thanks For The Memory

In a recent article by Rollye Bornstein, | was pieas-
antly surprised to read of the escapades of my favorite
disk jockey, Rick Shaw. | grew up in Fort Lauderdale,
Fla., and Rick and WQAM were all we had back in the
early '60s. Many nights were spent with my little tran-
sistor radio secretly hidden under my pillow.

Rick Shaw, you'll never know what you did for me.

| hope he gets to see this with my thanks for the
influence he had on my life and the lives of many other
South Floridians. And thank you, Billboard, for your
guidance in this music industry. Couldn’t do it without
you.

Judith A. Morgan
Manager, Geiger's Record Counter
Hilton Head Island, S.C.

Wider Variety Needed

There is something incongruous about the refation-
ship between new record releases and the trend in ra-
dio programming that confuses me. While a sameness
of sound persists in the majority of new releases, this
sound is contrary to the widespread radio program-
ming of oldies and adult contemporary.

We tend to lay the blame with the economy, home
taping, diversion of limited spending money to arcade
games, etc., as the principal reasons for reduced
record sales. Though these factors may contribute to
the problem, perhaps there is a need to produce a
wider variety of releases to reach a broader market.

Marty Wyler
New York City

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 15156 Broadway, New York, N.Y. 100386.
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FRAGMENTATION PROBLEMS CITED

Cable Offering New Competition

By DOUGLAS E. HALL

NEW YORK-It doesn’t amount
to much now, but astute radio pro-
grammers and station managers are
watching the encroachment of cable
radio signals—whether imported or
cable-originated—into Arbitron
measured markets around the coun-
try.

The results of stations like
WMMR Philadelphia (taking a 2.1
in Williamsport, Pa.), KAZY Den-
ver (2.2 in Casper, Wyo.)and WVEE
Atlanta (0.7 in Tallahassee) may not
be an immediate threat to local out-
lets, but it does portend fragmenta-
tion problems for the future.

“I think we’ll see a lot of pene-
tration from cable in the future,”
says Curt Van Loon, whose WSQV
Jersey Shore holds a 13.1 share
against the imported signal of AOR
WMMR. WSQV runs “a hybrid of
top 40 and AOR. We get about as
close to AOR as this market can sup-
port,” Van Loon says.

But the significance of the
WMMR rating cannot be under-
stated when one considers that all of
that rating had to come from the
21,425 households that are hooked
up to cable. That’s just under half of
the 43,700 households that make up
the Williamsport market in central
Pennsylvania.

Phil Knight, general manager of
KAWY Casper, which went with a
new live AOR format July 1 after
running an automated TM Stereo
Rock, isn’t worried about the 2.2
Denver AOR KAZY scored in Cas-
per. “If we’re offering the same for-
mat as KAZY, we’re going to get the
audience,” says Knight. His prime
concern is KTRS, a Casper Hot 100-
formatted station which beat
KAWY with a 27.2 share to
KAWY’s 10.9. It should also be
noted that when KAZY scored the
2.2, there was no local AOR format
in the market.

Casper has a total of 27,890
households, 18,236 of them con-
nected to cable. Tallahassee has
62,120 households, but only 22,903
were listed as having cable last
spring when WVEE Atlanta scored a
0.7 share in the market.

Since there have been about 6,000
connects since then and the cable
system continues to grow, one might
expect the urban contemporary im-
ported signal to climb in the spring
1983 book, particularly since there is
no urban format in Tallahassee.

While these stations’ growth has
come at the whim of the cable oper-
ators, who just happened to put their
signals on with the continuous-text
video presentations of the cable sys-

Study Finds AM Outlets
Ready For Stereo Move

L] Continu-ea'from page 1

wide—4,600 of them—then nearly
1,000 stations are planning the move
to AM stereo.

The high percentage of station
owners responding positively about
a move to stereo—28%—came as “a
pleasant and positive surprise” to
the organization, according to a
spokesman. “It’s apparent that AM
broadcasters, even though they’re ir-
ritated that the FCC didn’t choose a
system, are ready to jump on the
bandwagon as soon as they feel con-
fident about which system will be
used,” the NRBA spokesmen says.

“They’ve been frustrated by the
gains FM has made because of
stereo, and 1 think that when Delco
makes its decision, we’re going to see
it happen very quickly,” he adds.
There are now more than 40 AM sta-

tions around the country broad-

casting in stereo.

General Motors’ Delco, the largest
maker of car radios, has been testing
the four different systems okayed by
the FCC, and should announce its
decision within the next few weeks,
although there is industry talk that

the radio manufacturer is now con-
cerned with the legal ramifications
of their upcoming choice.

The programming survey also
shows that the top format for AM
and FM radio is AC, and the second
top format for both is country music,
with more than half of the responses
from both AM and FM stations in-
dicating they are AC or country.

The formats split differently after
the top two, however. For FM sta-
tions, beautiful music came in third,
top 40 fourth, and AOR fifth. Num-
ber three for AM stations was a reli-
gious format, news/talk was fourth,
and oldies was fifth.

Average commercial minutes for
FM stations were logged at 10 per
hour; average number of spots, 12.7.
Average newscast length was four
minutes, and the average amount of
syndicated programming per week
was 38 hours.

AM totals were slightly higher, ex-
cept for syndicated programming
hours: average commercial minutes,
11 per hour; average spots, 15.5 per
hour; average newscast length. 5.5
minutes, and average syndicated
hours per week, 23.5.

___Format Turntable |

KJYO Switching To Hot 100

Insilco’s KJYO Oklahoma City
will go to a Hot 100 format under the
management of Mark Schwartz,
who’s been brought in from a g.m.
post at KTKT/KLPX Tucson.
Schwartz was hired by Insilco presi-
dent Fred Walker, who earlier de-
clined to disclose who the new g.m.
would be or what format the station
would carry (Billboard, Dec. 4).

As previously reported, Kent
Burkhart is working on the new for-
mat to replace the Schulke II MOR
syndicated format now running on
the station.

*x Kk K
As expected, Capitol’s newest
acquisition, WQEZ Birmingham
(soon to be WMJJ) will switch to a
Hot 100 format under p.d. Bill
Thomas. The station is now in a

beautiful music format.

*x Kk K
Sparkpluged by a group of KISS
San Antonio veterans, KESI San An-
tonio has dropped its beautiful mu-
sic to switch to AOR and go head-to-
head with KISS. Donnie Meals is

(Continued on page 66)

tem, other signals are on cable by de-
sign.

Arbitron sales and marketing vice
president Bill Livek comments, “For
the most part it’s an unorganized
mess. Most of the cable operators are
not even sure of what signal they are
picking up.” Livek notes that-classi-
cal WFMT Chicago has gone about
marketing itself a la Ted Turner as a
“super-station,” but thus far it has
yet to show up in an out-of-town Ar-
bitron report. Livek suggests that
cable radio “has the potential to be
something big.”

He also notes that the cable sig-
nals—both imported and original—
complicate Arbitron’s effort to as-
sign all diary entries to a logical sta-
tion. When WMMR first showed in
the Williamsport book, Arbitron be-
lieved that the Williamsport diary
keepers must have meant WGMR in
nearby Tyrone, Pa. Arbitron staff
reasoned that WMMR Philadelphia
was too far away to reach into the
market. They at first did not con-
sider cable importation of the signal.
The result: the Williamsport book
had to be reissued.

(Continued on page 66)

Western Cities
Buys KFAT
From Levin

GILROY, Calif.—Levin Radio
has sold progressive country outlet
KFAT here to Western Cities
Broadcasting for $3.6 million.

General manager Russ Martineau
says he will be leaving the station
when the transfer is completed, fol-
lowing FCC approval.

Levin, which had been headed by
Harvey Levin until he died in May,
retains KUIC Vacaville, Calif. West-
ern Cities also owns KMIJJ/KLUC
Las Vegas, KZZP-AM-FM Phoenix,
KNST/KRQQ Tucson and KZAP
Sacramento.

Western president Russ Phalen
was unavailable for comment on
plans for the station, which report-
edly include a call letter change to
KWSS.

SMASHING LAST WORDS—WWDC-FM Washington air personal
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Smasher, left, spies on John Helliwell of Supertramp during a visit to the sta-
tion to promote the group’s new A&M release, “‘Famous Last Words.”

Broad Country Format
Works For WPTR Albany

By KIP KIRBY

NASHVILLE—Country & east-
ern: a new Madison Avenue phrase
describing contemporary Nashville
music? No, just program director
Steve Warren’s description of his
station’s playlist.

Warren is the guiding hand be-
hind WPTR, a 50,000-watt AMer
with a directional signal that spans
six Northeastern states and reaches
Canada. WPTR is based in Albany,
N.Y.

Since WOKO went talk Nov. 8,
WPTR’s only competition in the
market has been WGNA-FM. Less
than a rating point separates WGNA
and WPTR, and Warren is confi-
dent that when the Arbitrons come
out in January, his station will have
narrowed the gap. In the spring Ar-
bitron, WGNA had a 4.0 and WPTR
had a 3.3.

How? Well, for one thing, says
Warren, he refuses to restrict his
playlist, or to rely on a computer to
program music. If he likes a record,
he adds it. No limitations on his
number of weekly adds, either: “I
program by what I hear between my
left and right ears.”

When WPTR made the switch

from rock to country in March, 1981,
it contracted the service of Burk-
hart / Abrams / Michaels / Douglas
for one year. As a result, Warren
says, WPTR’s air personalities had
no personalities: they merely read
cue cards and played some 20 rec-
ords. When the consultants’ contract
was up, it was not renewed.

“We want personality here,” War-
ren says emphatically. *“Humor,
jokes, having fun on the air. Our
heaviest rotation brings about 13
records around every four-and-a-
half hours. But 'm a wide playlist
proponent. We may play 35 records
one week, 50 the next. And we like to
be early with the hits.”

Obviously, a programmer like this
isn’t fazed by the current logjam of
superstar product out on the charts
right now: “I used to have to fill in
with stuff that wasn’t as strong, just
to keep from burning out my hot ro-
tation. Now there’s a variety, which
makes a playlist much more color-
ful.”

Warren programs Paul Davis’
“Cool Nights” and “Wasted On The
Way” by Crosby, Stills & Nash. He

(Continued on page 47)
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WWSH’s Jim Connor Steps Down

By ROLLYE BORNSTEIN

Jim Connor has resigned as g.m.
of Cox’s “Soft Hits” Philadelphia
outlet, WWSH, in a “philosophical
disagreement with management on
how things should be done.” Con-
nor, who has no job plans at present,
says his departure has nothing to do
with the format change that took
place on Sept. 6, when beautiful mu-
sic was scrapped. In fact, Connor
says, “I had been lobbying for the
format change for a year and a half.”

Cox executive vice presidént
James Wesley Jr. says that no suc-
cessor has been named. Connor
joined the company in January,
1978 when Cox acquired the com-
pany.

Also in Philly, WFIL has a new
operations director. He’s Bill Neil,
the midday personality from WIP
across town, where he once worked
with WFIL g.m. Bruce Holberg. He
replaces Kris Chandler, who left last
month to join Philadelphia’s Kiss
100 (WKSZ).

*x Kk K

www.americanradiohistorv.com

WASH-FM’s John Bodnar leaves
his afternoon post to join Eddie Gal-
laher as co-host and producer of
“The Morning Show” on the D.C.
outlet. Termed a totally new idea by
v.p./g.m. William R. Kinkel, Jr.,
“The Morning Show” will offer
“more music, more information and
more fun.” How is that possible? Ac-
cording to p.d. Bob Hughes, “We
looked outside radio to other media.
What we learned was a method of
providing a far greater variety of in-
formation in less time, but in a more
intensive and therefore more satis-
fying manner. The result will be
more information and more kinds of
information and more music.” Bob
Duckman moves into Bodnar’s old
afternoon slot as Jerry Clark takes
on an expanded midday shift.

* X *

Longtime AOR personality Steve
Clean is out of the afternoon slot on
WXRT Chicago after only 10 weeks
with the station. Management isn’t
saying why, but they are looking for
a replacement. Send tapes to p.d.
Norm Winer. ... Also in Chicago,

WCFL music director Mary Pat
LaRue has been replaced by Mike
Temkin. ... Across town at CBS:
Bob and Betty Sanders are out as the
midday team on WBBM-AM. Bob
remains on staff as a street reporter
as the station strives for a harder
news image. They’re replaced by an-
chors Regine Schlesinger and Dick
Helton. ... And on the FM side, at
Hot Hits WBBM-FM, Mark Wind-
sor is the new part-timer from
WZUU Milwaukee.
*x * *

The 1982 North Carolina Assn. of
Broadcasters “Distinguished Service
Award” goes to Jefferson Pilot’s Cul-
lie Tarleton, who in addition to his
position as senior vice president of
radio for the company has also been
chairman of the radio board of the
NAB for the past two years. ...
KRQR San Francisco received the
second-place award for station pro-
motions at the International Film
and TV Festival of New York for its
AOR tv spots produced by Callico
Productions of Northridge, Calif.

(Continued on page 66)
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_ Pro-Motions

Stations Getting Yule Spirit

WCMF-FM Rochester is giving
15 listeners a chance to make a free
10-minute phone call to relatives in
the U.S. on Christmas as part of its
“Family Reunion” promotion. The
AOR station plans to enter the
callers into a grand prize drawing,
and the winner has his choice of ei-
ther flying relatives into Rochester
or visiting them in another part of
the country. ... WEAL Greensboro
has been giving away LPs to listen-
ers who donate two non-perishable
items to the black station’s “Food
Drive” campaign. Program director
Bobby Knight hopes to feed at least
50 families, but he says “that de-
pends on how much food we col-
lect.” The names will be taken from
a list provided by a city agency and
read on the air. The promotion
closes Dec. 18. ... WGAR Cleveland
has launched the 1982 edition of its
“Share-A-Christmas” program. The
AC station is encouraging listeners
to donate canned goods through
Dec. 24 to benefit the Greater Cleve-
land Inner Church Council Hunger
Task Force and the Greater Cleve-
land Food Bank. Drop-off points in-
clude a WGAR display in Tower
City, a business-shopping complex
in downtown Cleveland, and the
Arby’s fast food chain.

*x * %

WXTY-FM Ticonderoga, N.Y.,
which gave away 40 copies of K-tel’s
“Hit List” and “Love Is” LPs over
the Thanksgiving weekend, is shoot-
ing for its first “Label Weekend”

Dec. 10. The concept, as outlined by
the staton’s program-music director,
Rick St. James, is designed to feature
forthcoming releases from major la-
bels and then to gauge listener reac-
tion over the course weekend. James,
who took over his post last month,
plans to launch the campaign with
Geffen Records product, although
he’s still deciding whether to meas-
ure yeas or nays numerically or to
broadcast the more articulate opin-
ions. “I've asked a bunch of labels
for advance copies of AC-oriented
singles they plan to release in the
coming weeks,” says James. “Not
only could it prove useful as a re-
search tool, but we also think it’s a
great way to build an image in the
market.”

*x K* %

Gregg Lindahl, a reporter for
KOMA Oklahoma City, stumbled
upon a fine promotion for the coun-
try station recently. Inspired by
Marlow Teckett’s recording of Wil-
son Pickett’s “634-5789,” the enter-
prising Lindahl learned that the di-
gits worked in the Oklahoma City
directory. Now, courtesy of South-
ern Bell, the number promos the sta-
tion, toll free .. . WNCI-FM Colum-
bus reportedly staged the “world’s
largest tailgate party”’—indoors—at
the Hyatt-Ohio Center Nov. 18 to
celebrate the annual Ohio State-
Michigan football game. Last year,
the AC station trucked 200 tons of
sand for the “world’s largest indoor

beach party.” LEO SACKS

Mike Harrison

It Looks Like A Great Convention

From the looks of things thus far,
Billboard’s forthcoming Radio Pro-
gramming Convention is shaping up
with an exciting agenda and a great
lineup of speakers. At this point,
most of the major consultants,
0&o0’s, syndicators and record label
representatives have been con-
firmed to speak. A full run-down
will appear in an upcoming issue;
dates and venue for
the event are Jan.
20-22 at the Hunt-
ington Sheraton,
Pasadena, Calif.

A great conven-
tion, of course, is
one that does more
than just serve one
specific segment of the industry, or
provide a convenient marketplace
for the peddling of sales and serv-
ices, or be a wild party away from
home and work. It is one that brings

together the varied elements of the
whole that makes up a legitimate
functioning scene. It is one that ad-
dresses the vital issues of the indus-
try in search of solutions and general
illumination; that effectively cata-
lyzes connection between individ-
uals and companies in need of each
other; that serves as a rally and
inspirational focus for increased
productivity. And it is one that is
sufficently supported and represen-
tative of industry leadership so as to
significantly affect the direction and
tone of the scene for years to come.

Most recent additions to the
lineup of speakers include WMMR-
FM Philadelphia program director
Charlie Kendall; WHN-AM New
York program director Dene Hal-
lam; RKO Radio Networks presi-
dent Tom Birchell; Century Broad-
casting executive vice president
Shelly Grafman; WXRT-FM Chi-

cago program director Norm Winer;
KMET Los Angeles operations di-
rector Rick Sadle; Starfleet Blair
president Sam Copper; Sterling
Recreation Organization vice presi-
dent of administration Tad Danz;
WOUR-FM Utica general manager
Jeff Chard; Music Television music
director Buzz Brindle; ABC News-
Sports Radio vice president Bob
Benson; satellite consultant Ron
Pearl; ABC Talk Radio Network di-
rector of station operations and serv-
ices Andrew Vogel, and Hiatus Pro-
ductions president Tom Yates.

In addition to TWA offering con-
vention attendees a 25% discount on
round trip coach. Steve Smith, vice
president of the Album Network,
has chartered a special Delta flight
out of Orlando, Fla., on the last day
of the Lee Abrams “SuperStars” sta-
tion meeting that will be taking

(Continued on page 66)

__New On TheCharts_

Most Added Records

The week’s five most added singles at Billboard’s reporting stations in each of four formats.

% of Billboard’s % of Billboard’s Key stations
radio panel radio panel adding title
adding record now reporting this week
Title, Artist, Label this week record include
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1 “Heart To Heart,” Kenny Loggins, WGCL-FM, KIMN-AM, KEEL-AM,
Columbia 22% 62% KSTP-FM, WRQX-FM, WHBQ-AM
2 “Allentown,” Billy Joel, Columbia 19% 50% KRTH-FM, WGCL-FM, WZGC-FM,
WBBQ-FM, WFLY-FM, WCCK-FM
3 “Love In Store,” Fleetwood Mac, KUBE-FM, WXKS-FM, WZGC-FM,
Warner 17% 64% KIMN-AM, WTIX-AM, KBEQ-FM
4 “Your Love Is Driving Me Crazy,” KRTH-FM, WCAU-FM, WBEN-FM,
Sammy Hagar, Geffen 16% 23% WIKS-FM, WHFM-FM, WANS-FM
5 “All Those Lies,” Glenn Frey, Asylum 16% 21% KIQQ-FM, KRTH-FM, KSLQ-FM,

WMC-FM, WGH-AM, WSEZ-FM

SCANDAL
“Goodbye To You”—ﬁ

Patty Smyth recalls how ha