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British Blaming Sales
Sag On Home Taping

By NICK ROBERTSHAW

LONDON —New statistics from the British
Phonographic Industry confirm the alarming
extent of the music trade recession here during
1979. and provide few grounds for optimism
over longterm prospects.

The worst news contained in the figures
deals with album sales for last year: down 11.5
million units against 1978, a drop of 134%
Total LP deliveries to the trade were 74.5 mil-
lion units, compared with more than 86 mil-
lion the.ycar before.

The BPI lays the blame for most of this loss
squarely on the “debilitating ¢ffects of home
taping.” Suggestions that price increases may
have seriously affected album sales are dis-
missed on the grounds that in a year when
Britain’s retail price index as a whole increased
by 17%. average album prices increased only
by 14%.

Whatever the cause. the album decline was
_ sosevere thateven with higher prices, the trade
“@value of the market fell perceptibly: from $375
niillion in 1978 to $371 million in 1979.

Singles totals hceld their own. showing a
minute rise from 88.8 million units in 1978 (o
9.1 million last year. The 25% increase in the
value of the 1979 sales reflects a year when
specially packaged and higher priced singles
were unprecedentedly popular, adding $25

(Continued on page 50)

U. K. Court: Dealers
May Shield Pirates

LONDON--Rectailers caught with pirated

material are entitled to withhold details of

their suppliers and customers, said an Appeals
Court ruling in a film piracy case heard here
Feb. 15.

However, the British Phonographic Indus-
try group here is disputing reports of a major
setback to antipiracy action in the U.K.: the
ruling, it says, 15 no more than a minor “irrita-
tion.”

By a two to one majority. the Appeals Court
judges allowed an appeal by Mike Lee, Sue
Gomberg and the Video Information Center
not to require them to provide Rank film dis-
tributors and other copyright holders with the
names and addresses of supplicers of allegedly
pirated films, relevant documentation and the
whereabouts of all illiat copies of masters
known to them.

The court held that dealers caught in sur-
prise attacks authorized by High Court
“search and seizure™ orders—once of the BPI's
strongest weapons--are entitled to keep silent
on the grounds they might incriminate them-
sclves. (Continued on page 33)

U.S. Arrangers File
Claim For Royalties

By JEAN CALLLAHAN

WASHINGTON - The American
Society of Music Arrangers has filed
a claim with the Copyright Rovalty
Tribunal. asking that arrangers re-
ceive royalties for their creative con-
tributions to copyrighted musical
works.

The Copyright Law currently in-
cludes arrangers in its work-for-hire
category with orchestrators and mu-

JERMAINE JACKSON is currently putting the finishing touches on “LET'S
GET SERIQUS," his first new album in two years—and what an album it is!
Jermaine has co-written four of the seven tunes, with the remainder being
penned by none other than Jermaine’'s co-producer Stevie Wonder! “LET'S
GET SERIOUS,” a truly exciting new album coming soon on Motown Rec-
(Advertisement)

ords & Tapes. (M8-928M1)

sicians as employes who arc hired by
composers to work for a fee on a

picce of music.
Eddy L. Manson. president of the
arrangers society, disagrees with this
(Continued on puge 68)

Fewer Jukebox Licenses
Issued Despite Pressures

MALL OUTLETS FARE BEST

Calif. Retailers Cope

‘With Rain & Flooding
RSO Expanding.

By CARY DARLING
LOS ANGELES—The battering of South-
ern California by nine days of rain in the last
two weeks surprisingly did nothave an overly
debilitating effect on many record retailers in
the arca.

Business in Phoenix is hard hit. See story
on page 3.

Overall, there have been 24 storm-related
deaths and $270 million worth of private and
business property damage as of Friday (22).

However, of the 24 stores surveyed, only
seven reported any serious side effects. "We've
been held hostage by an act of God.” com-
ments Peggy DeCaprio, owner of the Slippery
Disc outlet in the suburban community of Pa-
cific Palisades. Because of landshdes. the Pa-
cific Coast Highway—the main artery through
town—was closed.

“We're completely cut off.” she continues.
noting business is down 75%. The shop itself
has not suffered much damage though at one
point four inches of water covered the floor.
DeCaprio hasn't put a dollar amount on her
loss but she admits “we didn’t lose many rec-
ords.”

“The roads aren’t just wet, they're not even

(Continued on page 61)

Will Add Labels

By JEAN WILLIAMS

LOS ANGELES- RSO Records is in the
midst of a major cxpansion despite Poly-
Gram's restructuring, reveals Al Coury, RSO's
president.

Coury maintins that RSO will shortly an-
nounce the acguisition of a “major pop label”
and is negotiating to kuy a couple of smaller
companies.

It is also reported chat red hot producer
Mike Chapman’s Dreamland label will bring
new wave acts to RSO through a distribution
pact.

As to speculation atout the future of RSO
Records. following P(vlyGrum‘s takeover of
Casablanca, Coury says: “Unlike the com-
panies that PolyGram lias, RSO Records oper-
ates autonomaously. RSO Records is totally
controlled by Fobert Siigwood and me and we
decide what's good for RSO."

Coury notes that contrary to widespread
belief. PolyGram does not own 50% interest

“Continued on page 68)

By IS HOROWITZ

NEW YORK-—Fewer jukeboxes
are being licensed as required by the
Copyright Act, despite increased li-
censing efforts by the Copyright Of-
fice and scores of lawsuits against re-
calcitrant operators.

Only 134819 machines were li-
censed in 1979, down 9,544 from the
1978 total of 144.368. a figure even
then thought to be less than a third
of the estimated 500.000 jukeboxes
in the U.S. subject to registration.

Walter D. Sampson Jr.. chicf of
the Copyright Office’s licensing di-
vision, says that a mere 84,000 li-
censes were issued last month. fur-
ther  evidence  of  serious
deterioration in compliance with the

Cristy Lane—Fast becoming ore of the 7ottest names in the Country.
With all the turmoil in the Wo Id today, aerhaps the answer lies within
her next single “One Day At A “ime."” Fron her forth coming album "Ask

law Me To Dance” On United Artsts Records and Tapes. (LT-1023)

Regulations require that jukebox
(Continued on page 59)
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“hot, loose and simply overwhelmmg.

tIIE best one of his career ™ Robert Palmer. N.Y. Times

"An Instant Record”
Produced by Richard Gottehrer and Robert Gordon

Bad Boy' is Gordon’s best album...”

—Chuck Pratt, Chicago Sun Times

“...on his cool new record ('Bad Boy') he is
exploiting his abilities to their potential.”
Patrick Carr. Village Voice
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General News

LOS ANGELES—In the field of
music, just because you’re down
doesn’t mean you’re out. Four of the
five pop acts which have scored No.
1 singles so far this year were cold-
or atleast lukewarm—on the charts a
year ago. And in most cases these
acts are rallying due to market-con-
scious changes of direction.

Besides these No. I charters—K.C.
& the Sunshine Band. Michael Jack-
son, the Captain & Tennille and
Queen—a number of others acts
have scored top 10 hits in the past six
months after lengthy absences from
the chart’s upper reaches: Dionne
Warwick, the Charlie Danicls Band.
Maxine Nightingale, Robert John,
Elton John, Herb Alpert, Kool & the
Gang. Cliff Richard and Smokey
Robinson.

All of this indicates a break from

Cold Chart Acts Suddenly
Sizzle With Hot New Hits

past pop music patterns, where acts
would have two or three years at the
top and then fade from view. Now
acts have a longer overall carcer
span. though they may have lengthy
intervening periods without hits.

As a result of these lingering suc-
cesses, fewer brand new artists are
breaking through to the top. Except
for Teri DeSario. who teams with
five-year veteran K.C. on “Yes, I'm
Ready.” all of the current top 10 sin-
gles are by acts which have been
scoring Top 40 hits since at least

By PAUL GREIN
1977. Two of them first hit the top 10
in the '60s: Smokey Robinson and
Michael Jackson.

After its initial string of disco hits
ran outin 1977, K.C. & the Sunshine
Band fumbled on the charts in 1978
despite such strong rcleases as
“Boogie Shoes” and a discotized re-
working of the Four Tops’ “it’s The
Same Old Song.” The group’s come-
back to the top came not with a disco
tune but with a compelling soul bal-
lad. “Please Don’t Go.”

The Captain & Tennille also ral-

lied from a record slump by chang-
ing their sound. The duo’s “Do That

To Me One More Time,” its first

gold single since a string of five
A&M smashes in 1975-76, is a sexy,
provocative ballad which dispenses
with its former perky effervescene.

And Queen’s “Crazy Little Thing
Called Love,” its first No. | single
ever and its first top 10 hit in two
years, has it moving from epic.
lavishly-produced operettas to a
leaner *50s-sounding rockabilly ap-
proach. The new sound is more in

keeping with the trend to spare,
scaled-down productions than the
heavily-orchestrated formula of
Queen’s earlier hits like “Bohemian
Rhapsody” and “Somebody To
Love.”

Michael Jackson’s “Rock With
You” comes on the heels of his No. |
“Don’t Stop ‘Til You Get Enough,”
his first solo single to hit the top 10 in
seven years.

The Jacksons’ group history also
reflects the tendency for top artists to
have greater longevity, if not unin-
terrupted success. The act was hot in
its initial flurry of hits in 1970-72. hit
again with “Dancing Machine” in
1974, “Enjoy Yourself” in 1977 and
“Shake Your Body” in 1979. but
went hitless in the intervening years.

Another act in the top 10 which is
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(Continued on page 59)3

Arizona Rains
Drop Sales
By 15%-00%

By AL SENIA

PHOENIX—The music industry
here is reeling from the worst floods
recorded in modern Phoenix history.

Some record retailers report a
business drop of 15%-50%. Others,
especially those located at enclosed
suburban shopping malls. say the
unusual week of rain has increased
business as more people stay close to
home and purchase recorded music
to relieve boredom.

But even these dealers have had a
problem: floodwaters have wiped
out 11 of 13 bridges. linking central
Phoenix and Scottsdale to the east-
ern suburban cities of Mesa and
Tempe. Product shipments from
Phoenix warehouses to suburban
dealers are being dclayed. post-
poned or even cancelled because of
monumental traffic jams on some
major streets and the (wo remaining
bridge crossings.

Arizona Gov. Bruce Babbitt de-
clared a state of emergency at one
point and urged residents to avoid
travel in the Phoenix area.

Some concert promoters have also
been suffering. Gammage Center
for the Performing Arts on the Ari-
zona State Univ. campus in Tempe
had concerts scheduled several
nights last week.

A sotdout Fred Waring show was
cancelled Feb. 16, a Kenny Loggins
concert was plagued by a 45-minute
power blackout Monday (18) and an
appearance by the Tony Sandler Or-
chestra Tuesday (19) drew only
about 200 persons. The venue seats
3.000. It is located at the juncture of
two access roads leading to one of

(Continued on page 70)
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SPECIAL INTEREST —Enthusiastic Specials fans surround the Chrysalis band

for autographed LPs at Licorice Pizza in West Los Angeles. The band head-

lined a four night, eight show soldout engagement at the nearby Whiskey,

part of its U.S. tour. Shown, left to right, are Neville Staples, Terry Hall and
Horace Panter of the group.

FOREIGN INCOME ZOOMS:

. ASCAP Racks Up
$127 Mil Receipts

By JOHN SIPPEL

LOS ANGELES—Buffered by a
hefty 33% hike in income from for-
eign sources and a 5% boost from
domestic sources. ASCAP distrib-
uted an all-time high of
$100.639.000 in 1979, an overall 15%
increase over the $87.585.000 in
1978.

Total ASCAP 1979 receipts
soared to $127.935.000. a 9.7% rise
from the $116.651,000 of 1978
Receipts from foreign societies rose
28.2% in 1979, which registered
$24.462,000 compared to $19.074.000
the prior year.

Domestic receipts escalated an av-
erage of 6%. Licensees including
symphonic and concert contributed
$99.765.000 compared to $95.033.000
in 1978. Interest from investments
climbed from $2.178.000 in 1978 to
$3.319.000. while membership fees
upped to $389.000 from 1978’s
$366.000.

Ron Carter’s LPs Spark Court Dispute

By IRV LICHTMAN

ter, Tony Williams, The Great Jazz
Trio” and “Milestones The Great
Jazz Trio.”

In addition, the plaintiff contends
that the latter album contains the
following false statement. “Ron Car-
ter appears through the courtesy of
Milestone Records.”

Also. Fantasy/Galaxy contends
that the album’s use of the tag
“Milestones The Great Jazz Trio”
suggests that the record contains
performances by the “Milestone
Jazz Trio” or has been recorded or

NEW YORK-—Fantasy/Galaxy
Record Co., acting on behalf of its
Milestone label affiliate, seeks in-
junctive relief, compensatory and
punitive damages against MMO
Music Group. Inc. in U.S. District
Court here.

The plaintiff alleges that MMO,
through its Inner City jazz label, vio-
lated an exclusive recording contract
between Milestone and bassist Ron
Carter with the release “sometime in
1978 or 1979 of two albums featur-
ing Carter, “Hank Jones. Ron Car-

sponsored by plaintiff or with plain-
tiff’s permission.

The complaint charges that the
defendant has refused plaintiff’s
requests to cease its distribution or
sale of the albums and account to
plaintiff for damages.

Fantasy/Galaxy also demands an
accounting of profits from the sale of
the albums, damages in an amount
not less than $100,000, punitive
damages not less than $100,000 and
the recall and destruction of the
recordings.

Commerce Dept. Analyzes U.S. LP Exports; They’re Up

NEW YORK-—-A more detailed
breakdown of U.S. Commerce Dept.
data on exports of albums (Bill-
board. Feb. 23. 1980) continues to
point to an increase in shipments to
global markets.

Among the world’s burgeoning
markets for exports of disks, accord-
ing to the department’s Bureau of
the Census (in addition to the previ-
ously cited examples of Japan and
Canada), are the Scandinavian
countries. Argentina, West Ger-
many and Spain, the latter account-
ing for a doubling of its American
imports in the past year.

In contrast, LP exports to Aus-

By RICHARD M. NUSSER

tralia dropped from 1978’s 517.123 nations, with imports last year of
to 1979’s 461,610. 159.722 compared with 31442 in

A ban on imports caused a drop in 1978. Despite its size, Brazil ac-
LP shipments to Nigeria from nearly counts for a small percentage of
a million in 1978 to a mere 25413 American exports. unit sales of LPs
last year. This dip was partially off- rising from 55423 in 1978 to 65,313
set by a rise of exports to other Afri- last year. This is attributed to the
can nations such as the lvory Coast, strong relationship between Ameri-
where exports rose from 10,630 to can labels and their affiliates there.
20,758 in the 1978-79 period. While overall exports to Scandi-

Argentina led the Latin American navia remained strong. with the av-

Billboard ({SSN 0006-2510) Vol. 92 No. 9 is published weekly by Billboard Publications, Inc.,
One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, Con-
tinental U.S. $110. Second class postage paid at New York, N.Y. and at additional maillng
office. Current and back copies of Billboard are available on microfilm from KTO Microform,
Rte 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Ar-
bor, Michigan 48106. Postmaster, please send changes of address to Biliboard, P.O. Box
855, Whitinsville, Mass. 01588, (617) 234-2292.
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erage number of units amounting to
100.000 LPs each year to the various
countries, Denmark leads the list in
1979 with 248,032 LPs received
there compared with 138,630 in
1978.

Exports to West Germany jumped
from 495,802 in 1978 to 1,029,828 in
1979, reflecting the continued
strength of the German mark
against the dollar.

Sales to Spain rose from 13.952 in
1978 to 28,103 in 1979.

The worst market for U.S. exports
continues to be India, where only six
LPs, most likely master disks since
they were valued at more than
$1.000. were shipped last year.

Total ASCAP domestic expenses
and salaries rose 10.7% from
$21,991.000 to $24.349.000 last year.

ASCAP’s policy of making ad-
vances to members showed a 30% in-
crease, rising from $3.467.000 in
1978 to $4.512.000. In 1979, the li-
censing society expensed $112,000 in
advances and recovered $70.000
written off in prior years, resulting in
a net expense of $24,000, a whop-
ping 61% improvement over 1978’s
$110.000 writeoff.

A July 31,1979 $9.716.000 foreign
distribution to members represented
1977 monies from the following
countries: England. $4,176,000;
France, $2.472.000; Germany,
$2.355.000; Sweden, $529,000 and
South Africa. $184.000.

A Dec. 28 $11.496.000 disburse-
ment represented the following for-
eign payments: Australia, July 1977-
June 1978, $1.372.000; Japan. April
1977-March 1978, $848.000; Spain,
June 1977-June 1978, $237.000; plus
1977 montes from Austria, $516.000;
Belgium. $461.000; Denmark.
$303.000; ltaly. $933.000; Holland.
$1.082,000 and Switzerland.
$523.000. Canada’s 1978 payment of
$3.645.000 was also included.

Billboard Sets
Supplement For
Sunday Papers

LOS ANGELES—Billboard Mag-
azine will introduce a Sunday news-
paper supplement cailed Billboard
Extra in collaboration with CST
Communications, Inc. of Devon, Pa.

The Sunday magazine will debut
in June in the Boston. Philadelphia,
Baltimore, Washington, Atlanta and
New York City markets.

CST Communications is a spe-
cialist in newspaper supplement
marketing.

Initial circulation for the slick pa-
per. 8/ by 11-inch four-color publi-

. cation will be 2 million per month in

six cities. growing to a projected 10
million per month in 37 cities by
1982.

The new Sunday consumer publi-
cation will gear its articles to the 12-
44 age market with stortes and charts
designed for this readership. Re-
gional chart data will be developed
along with national best selling
charts for albums, singles and home
videocassettes.

ayvod11g 0861 ‘L HOHVIN
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General News

Sales Good As Chains Expand In Philly Area

Four Firms
Branch Out
In 3 States

PHILADELPHIA—Record sales

are good for some of the more enter--

prising record dealers—particularly
those with chain operations here.
Sam Goody’s, Sound Odyssey and
King James Sound Centers have all
announced they are moving ahead
with new store openings.

Goody’s, operating 11 record and
audio shops in this tri-state area. has
opened its 12th store in the nearby
Moorestown (N.J.) Mall. It becomes
the fourth Goody’s on the New Jer-
sey side.

Management staff includes Jack
Shultz, district manager; Ken Mills,
store manager; Frank Falco, assist-
ant manager; Jim Fossile, hard-
goods manager; and Lou Sandone,
soft goods manager.

Jane Olivor, in town for an Acad-
emy of Music concert, made a per-
sonal appearance at the opening to
promote her “The Best Side Of
Good-Bye” album. The opening was
also marked by a special demo sale
at the new store only of floor sam-
ples and demonstration equipment.

For Richman Brothers based in
suburban Pennsauken, N.J.. it will
be the 13th store in their chain of
Sound Odyssey stores when they
open the newest outletin April in the
Severna Park (Md.) Mall.

It will make a second Sound Od-
yssey in Maryland after first open-
ing in Annapolis. Other store loca-
tions include eight in Eastern
Pennsylvania, two in Southern New
Jersey and one in Delaware.

James Cephas, who operates the
King James Sound Centers in the
West Philadelphia section of the
city. opens a third King James shop
March 7 at the new 57th and Vine St.
mini-mall in the same area. The new
store will be the largest with 12,000
square feet.

While records and tapes are the
mainstay for the stores, Cephas also
carries a wide variety of smaller
goods like portable radios, ear-
phones, tape decks, recorders and
record players. King James will be
adding videotapes to its inventory
for the first time at the new store
only.

Cephas credits the increased in-
terest in gospel and jazz music as the
reason for business remaining good
and his decision to branch out with a
new store at this time.

For his new King James Sound
Center, Cephas says there will be
only three categories of records
sold—gospel. jazz and rhythm and
blues.

EVERYTHING'S RELATlVE Patrlce Rushen a petite 4 foot, 11 inch pianist/

singer on Elektra/Asylum, seems positively puny as she stands in front of

three towering members of the L.A. Lakers, from left, Michael Coopers (3

foot five), “Magic” Johnson (6 foot nine) and Jamal Wilkes, (6 foot six). The

diminutive Rushen stopped by a practice session for a few shots and promptly
scored two points off theé hapless Johnson.

s SPANISH & R&B mumsmssmusnny
Casablanca Turns
To New Markets

By CARY DARLING

LOS ANGELES—Casablanca is
going after the r&b and Spanish
markets and three of its current pop
disks are achieving some success
there.

Teri De Sario’s “Yes, I'm Ready”
is starred at 40, Captain and Ten-
nille’s “Do That To Me One More
Time” is starred at 70 while Kenny

IN LAS VEGAS MARCH 25

‘Heavyweight’ Panel At NARM Meet

LOS ANGELES—Irwin Stein-
berg. Clive Davis, Stan Gortikov,
Jerry Moss. Joe Smith and Walter
Yetnikoff will participate in a Na-
tional Assn. of Recording Merchan-
disers panel titled “Challenges Of
The °80s: Convention Keynoters Of
The "70s Look At The Next Dec-
ade.”

Slated for March 25 during
NARM’s convention at the MGM
Grand Hotel in Las Vegas, March
23-26. the executives will offer pro-
jections for the future.

In reviewing their own statements
of the past decade as well as those of
their fellow panelists, the heads of
companies will probe the economic

Nolan’s “Us And Them” holds at 90 CLASSICAL........cocevmrrerernennenss
on Biliboard’s soul chart. CLASSIFIED MART.. ..48, 49
Jheryl Busby, national r&b pro- gg”mF#YTARY """"""" :lig

motion director for the label. notes DISCO.i T 44

the biggest surprise is with the Cap- GOSPEL........cooverneerreninrrnens 28

tain and Tennille. “Kenny Nolan INTERNATIONAL.................... 247)

has been on the soul charts before,” | JA&&eermarirareeniene -

he says. “And with “Yes, I'm Ready’ ;ggl%snmc :li;

credit has to be given to Barbara SOUND BUS 29

Mason who wrote the song. Also, [TALEN [yt 24

KC is involved.” All these are fac- FEATURES

tors. he feels, which encouraged Counterpoint .......................... 42

black radio to respond. Disco Action...... . 45

“With the Captain and Tennille. l?fs;ﬁﬁgsrack.. (75{(-3)

New LP/Tap . 56
Rock'n'Rolling............ .. 55
Sales Barometer .............. .. 9
Stock Market Quotations ........ 9
VOXJOX cieneiiiiiiiiiiirieieceeees e 20
CHARTS
TOPLPS...evvieiveieieeeen, 67,69

aspects of the disk industry, compe-
tition from other leisure time fields,

new technology and changing mar- Eog%flﬁce R 24
g R R ubbling Under Top
keting and merchandising tech LPS/HOt 100....ovorvororrre. 20
niques. . Disco Top 100..........coorceennec, 46 |-
PolyGram Record Operations GospelLPs.......ccocoovvviveienn, 28
chairman Irwin Steinberg will mod- JazzLPs ..o 27
erate the panel_ Hits Of The World. 52, 53
According to NARM’s executive Hot Soul Singles............c.c....... 42
. . " Latin LPs ..covvviiiiieeee 34
vice president Joe Cohen: “In prep- SOUILPS..c..eeiiiiiececeeee e, 43
aration for the session, each partici- Hot Country Singles................. 38
pant has been asked to review not Hot (li%ntry LPS e gg
: . f | Hot100 .ooviniieciieens
(})lplyf }lllxs own s;l)_efchhb_ut thosc} N Top 50 Adult Contemporary.... 58
1s tellow panehsts. It is not often Top 40 Videocassettes ............ 32

that top level recording industry ex-
ecutives are confronted with state-
ments they made in years gone by,
and asked to either reconfirm or re-
fute them.”

~

we didn’t do anything special. We
just went to stations and one of the
things we pointed out was how well
the Captain and Tennille television

(Continued on page 55)
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__Executive Turntable

Record Companies

Bill Burdsal is promoted to administration director for 20th Century-Fox
Records in Los Angeles. Burdsal was previously supervisor of office services.
.. Michael Friedman moves up at Arista in New York to product management
director of associated labels and video services director. He was formerly as-

Burdsal F?iedman

Greifinger

sistant to the president. ... Bettelynn Mcllvain, East Coast press coordinator
for Capitol Records in New York, has left as has Gary Franklin, merchandis-
ing coordinator for the label’s New York sales district. . . . Eileen Bradley be-
comes national publicity director for Tapestry Records.in Los Angeles. Brad-
ley had been national publicity director for Phonogram/Mercury Records. . . .
Masterscores Productions and Records in San Diego has several additions:
France Johnson named general manager. Johnson was formerly a producer for
Masterscores Records. Mitzi Lopez is now administration and production
coordinator. She was formerly associate producer and art director. And Toni
Chase is upped to head of public affairs. She has worked in distribution for the
label. . .. Doc Remer becomes national promotion director for Mirus Music in
Cleveland. The firm oversees Mirus Records, Seeds And Stems Records, Heat
Records and New Moon/Cloudborn Records. Remer was formerly Midwest
regional promotion manager for Ariola.

Publishing

Stephen Shrimpton takes over as managing director of MPL Communi-
cations Ltd., the publishing and recording organization in London for Paul
McCartney. He was managing director of EMI Australia.

- Related Fields

Nikko Audio has several changes with K. Oeda taking the post of president.
He continues as chairman of the board in Tokyo. He replaces Kay Sato who
has resigned. John Schroder, formerly Eastern sales manager. is now market-
ing and sales vice president based in New York. And Wesley Miyahara, for-
merly assistant to the president, is now in charge of administrative functions.
He is based in Van Nuys, Calif. . . . John C. Archibald is now vice chairman of
Marvin Josephson Associates in New York. the group of which International
Creative Management is a part. Archibald was senior vice president and group
executive with the Chase Manhattan Bank. ... Marv Grelfnger, comes to
Glotzer Management Corp. in Los Angeles as creauve services and markeung
director. He was with Phonogram/Mercury previously in publicity. . . . Robert
E. Morrill joins Electro-Voice Co. in Buchanan, Mich., as marketing vice pres-
ident. He had been marketing vice president at Phase-Linear Corp. ... Jim
Loppnow moves to Tapco Audio Products Corp. in Redmond, Wash., as sales
manager. He was marketing manager of Biamp Systems in Portland. Ore. ...
Robert Hirschman, based in London for the past eight years, is resuming his
law practice in Los Angeles. He specializes in the music and entertainment in-
dustries. . . . Pee Dee Leavitt is now assistant entertainment director at the Riv-
iera Hotel in Las Vegas. She had been assistant publicity and advertising di-
rector. ... Tom Willer is upped to the post of entertainment administrative
assistant at Caesars Palace in Las Vegas. He was associated with the Caesars

World office in Los Angeles.

CBS Still Mulling New Acts LP Plan

NEW YORK-CBS is formu-
lating a dealer incentive program
to promote producl by new artists,
but it tags as “erroneous” a story
here last week stating that such a
plan already is in effect.

“A new artist development pro-
gram is under consideration,” says
Paul Smith, senior vice president,
marketing, CBS Records. “How-
ever,” he stresses, “it is not finalized,
no targetdate has been set and prod-
uct has not been selected. Some of
the components in the story may or
may notbe included in the program.™

The story. secured from dealer
sources, stated that CBS is offering
special discounts on initial orders of
a number of new acts. The deal was
also said to include special dating
and return privileges.

Smith says it is normal procedure
to discuss the viability of proposed
marketing programs with key ac-
counts during planning stages. In
some cases. it takes months for a new
program to take final form, and it of-
ten undergoes substantial change
and modification, he adds.

Capitol Halts Ariola Distribution

LOS ANGELES—Capitol’s distri-
bution pact to handle Ariola in the
U.S. has been terminated. Though
selected product from Ariola’s cata-
log is being distributed now by
Arista, Ariola’s sister company here,
no formal arrangement for U.S. dis-
tribution has been set.

However. Capitol is continuing to

accept returns on Ariola material it
has distributed until March 15. Re-

turns are to be made through local .

Capitol branches.

Arista is not taking back any
Ariola material other than that

- which itis handling. However. clari-

fication on- this point may occur
when definitive arrangements for
the distribution of Ariola material
are made.

Ariola closed its main offices in
Los Angeles at the beginning of the
year and has moved to New York
where Arista is based. Artists on the
roster included Amii Stewart, Her-
man Brood, Prism, Gene Cotton and
Chapter 8.
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We've got arecord here that says Webster Lewis
is the one for the 80's.

“Give Me Some Emotion™ is the single, from“8 for the 80's.”
"Give Me Some Emotion” is across every chart with bullets.

“Give Me Some Emotion” is added on radio stations all across the country.
“Give Me Some Emetion" is produced by Webster Lewis and Herbie Hancock.

“Give Me Some Emotion” is the record that's getting Webster Lewis
recognized as a talent to reckon with from now on.

“Give Me Some Emotion.” From“8 for the 80s.’
On Epic Records and Tapes.

“Epic" is a trademark of CBS Inc. ©1980 CBS Inc.
Produced by Webster Lewis and Herbie Hancock.
Management: Weisner/DeMann Entertainment Inc

9200 Sunset Boulevard

i Penthouse 15

- Los Angeles, CA 90069

www.americanradiohistorv.com
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LOS ANGELES—Despite contin-
uing reports of some vendors with-
drawing support for summer com-
pany conventions Record Bar chain
president Barrie Bergman pledges
his seventh annual bash this year
will be its best.

“It's our 20th anniversary and our
Aug. 17-20 schedule covers the same
Berg-
man says. “We’ll have approxi-
mately 250 home office, field staff
and store managers and their part-
ners at the Hyatt at Palmetto Dunes
on Hilton Head, S.C.” Bergman
promises.

-Record Bar opens its 100th outlet
in Greenville, S.C., a week before
the confab opening, representing an
additional 16 stores over the same

pmssssssmn IN S.C. AUG. 17-20 .’iﬂ:}z“ﬁ?ﬁ';l.'--:i%#ﬁ;xa::'.#f’?:
- Record Bar Chain |
IConvention Okayed!

time last year. Vice president of mar-
keting Ralph King and real estate
chief Rich Gonzales expect 106
stores by year-end.

All agree that the annual conven-
tion most motivates the entire chain,
so Bergman says he may have to go
direct to artist managers he knows to
get acts which a managers’ poll des-
ignates it wants for the conclave. The
convention will also present best art-
ist awards for the first time, selected
from the same canvass of managers.

King expects the convention high-
light, Casino Night, where supplier
personnel act as dealers in gambling
games using play money, to be as big
or better than 1979 when a $9,000
Jeep was the top prize.

More Musicians In Atlantic City .

ATLANTIC CITY—- Membershlp
in Musicians Union Local 661-708
has zoomed from less thar 400 in
1976 to more than 800.

However, according to Victor J.
Marrandino, local president, with all
the music makinfhat is going on at
the three casino hotels already in op-
eration, it’s not local groups that are
getting the call to play in the hotel
lounges.

Marrandino says there are too
many groups from outside the state
being used in the lounges. He says
he has tried to rectify this situation,
but to no avail.

Although with the three hotels
there are more musicians employed,
percentagewise the union’s unem-

ployed members remains high due
to the growth in membership.

He also points out that the intent
of the legislation. drawn up to legal-
ize casino gambling in Atlantic City
was for residents of the resort and
New Jersey to be gainfully em-
ployed. But that hasn’t happened as
yet as far as the musxcxans are con-
cerned.

Mancini Conducts

LOS ANGELES—Henry Mancini
guest conducted the Boston Pops
first ever concerts in the South in
Huntington, W. Va.; Lexington, Ky.
and Johnson City, Tenn. All three
dates reportedly were soldout.

General News

BOFILL S NIGHT—B:IIy Davis and Marilyn McCoo, center, meet Angela Bofill

.backstage at L.A.'s Roxy nightclub. Bofill soldout her four performances

weeks in advance.

NECAA MEETING

Tenement Steps.

We are looking for audio/
visual material for use in a

“25 Years Of Rock”

radio series. If you have cap-
tured any bit of rock 'n’ roll
history or have period inter-
views with the top figures in
rock over the last 25 years,
please contact

Jean Treval
c/0 Billboard Editorial
1515 Broadway
New York, N.Y. 10036

(212) 764-7344

Fewer Labels, More
Bookers At Huddle

By ED HARRISON

WASHINGTON-Cutbacks in
expenditures coupled with the elimi-
nation and/or re-evaluation of sev-
eral record company college depart-
ments has resulted in a dramatic
decline in the number of labels that
exhibited at the National Entertain-
ment and Campus Activities Assn.
national convention here Feb. 13-17.

Overall the convention attracted
about 2,500 delegates and 200:ex-
hibitors.

The only labels with exhibit
booths were Warner Bros., repre-
sented by Larry Butler of the college
department, Paul Scott, vice presi-
dent of artist development, and Ted
Cohen of the artist development de-
partment; Atlantic, represented by
Guenther Hauer of the college de-
partment and surprisingly Phila-
delphia International.

Among the labels that have been
traditionally represented in past
conventions and absent this year
were A&M, which has discontinued
its college department; CBS, which
is bypassing all collegiate conven-
tions; Capitol, represented for the
last few years; Elektra/Asylum,
RCA and Arista.

Despite the lack of a record com-
pany educational session, an a&r
panel on opening day did attract
Bob Feiden, Arista vice president of
a&r; Jim Fishell, a&r director for
CBS; Karin Berg, director, East
Coast a&r, Warner Bros.; and Robin
McBride, former a&r director, Mer-
cury/Phonogram.

SHIPPING WORLDWIDE

COMPLETE LINE OF RECORDS AND TAPES

UNBEATABLE PRICES
FAST SERVICE

WE'RE PROUD TO CALL OURSELVES

STRATFOLD DIST.

NEW HYDE PARK, N.Y.

(21213436920

815 SECOND AVENUE

TWX:510-223-0823

LET US IMPORT & EXPORT YOUR

INC.

11040

(516)352-4200

2-INCH DISCOS!
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The biggest surprise was the ini-
tial appearance of Philadelphia In-
ternational. It was represented by
Priscilla Chatman, recently ap-
pointed to the newly formed artist
development.

The label is looking to package a
Dexter Wansel/Jean Carn show for
a U.S. college tourin September and
October.

Attending the NECAA conven-
tion was suggested by Jane Britton
Associates as a starting point for ex-
posure and approved by label presi-
dent Larry Depte.

Chatman admits that the label's
presence has made them sort of a
“novelty.”

“We've had a lot of traffic by the
booth from student coordinators
wanting to know about the label and
our acts,” says Chatman.

Chatman reports enthusiastic re-
sponse to McFadden & Whitehead
and the Jones Girls.

She had posters, standups, albums
and video to call attention to the la-
bel’s acts. The label had hoped to
showcase this year, but when the de-
cision to appear was made, all show-
cases were booked.

Chatman says that she intends to
work directly with many of the stu-
dent buyers she’s met.

The' lack of major label attend-
ance was offset by the strong turnout
of national talent agencies. ICM,
William Morris, Regency, APA,
ATI, Athena, Variety Artists and
Magna all manned exhibit booths.

While it is difficult to gauge the
amount of business generated, most
agents claim they were there to per-
sonally meet with collegiate talent
buyers and make them aware to
what acts are available for college
tours.

Management Three
Opening in London

LOS ANGELES — Management
Three Ltd., has opened offices in
London, with Kip Richard Krones
named managing director of the op-
eration.

Krones will handle the firm’s
London-based clients—the Moody
Blues and the Tarney & Spencer
Band as well as working with new
acts. He also will assist in worldwide
representation of Management
Three’s U.S.-based clients.

Krones, an attorney, was associ-
ated with the law firm of Loeb &
Loeb and Caribou Management.

Cap, EMI And
UA’s Country
taffs Combined

By KIP KIRBY

NASHVILLE—Country promo-
tional staffs for Capitol, EMI and
United Artists Records have been
consolidated in a restructuring.
Country promotion for all three la-
bels will now be handled by Jerry
Seabolt, national promotion director
of Capitol/EMI/UA based here.

Reporting directly to him will be
Hilton Hawkins, regional promotion
manager, Nashville, and Gerrie
McDowell, regional promotion
manager, Dallas.

Eliminated in the reorganization
were the Capitol Records positions
of national and regional count
promotion managers, as well as di-
rector of talent acquisition.

Lynn Shults, formerly vice presi-
dent of a&r for Capitol’s Nashville
division, has been elevated to the po-
sition of vice president of Capitol/
EMI/UA, Nashville.

Nashvillians Prefer
Easy Listening Music

By GERRY WOOD

NASHVILLE—Nashville’s most
popular music? Easy listening.
Nashville’s most popular country
music artist? Kenny Rogers.

Those are two of the revealing sta-
tistics emerging from a “communi-
tywide study” prepared by Shockley
Research, Inc, a local firm conduct-
ing the survey for its own files.

Easy listening led the preference
poll with a total of 42.9%, compared
to country with 30.8%, rock at 17.2%,
classical at a healthy 12.6%, and jazz
at 9.5%.

Of those answering country music
to the question concerning their fa-
vorite form of music, 23.1% said they
enjoy country music enough to call
themselves a fan.

Surveying 389 Davidson County
(metro Nashville) residents by
phone last December, Shockley Re-
search has released the results that
provide illuminating consumer in-
formation on the general Nashville
populace and those considering
themselves country music fans.

(Continued on page 36)
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HITTOWN
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We Ship Anywhere.

HITTOWN

609 West 125th St.
New York, NY 10027
(212) 662-2230
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ASCAP MEMBERS
SWEEPALL 18
RE.CORD OF THE YEAR,
ALBUM OF&THE YEAR

SONG OF THE YEAR
GRAMMY NOMINATIONS.

RECORD OF THE YEAR
|. After the Love Has Gone
Earth. Wind & Fire. Artist
Maurice White. Producer
2. The Gambler
Kenny Rogers, Artist
3. | Will Survive
Dino Fekaris & Freddie Perren. Producers
4. What a Fool Believes
The Doobie Brothers (Michael McDonald.
Tiran Porter & Patrick Simmons), Artists
9. You Don't Bring Me Flowers
Barbra Streisand & Neil Diamond, Artists
Bob Gaudio. Producer

ALBUM OF THE YEAR

1. Bad Girls
Donna Summer. Artist
2. Breakfast in America
Supertramp (PRS). Artist
Supertramp, Producer
3. 92nd Street
Billy Joel. Artist
Phil Ramone, Producer
4. The Gambler
Kenny Rogers. Artist
5. Minute by Minute
The Doobie Brothers (Michael McDonald,
Tiran Porter & Patrick Simmons), Artists

SONG OF THE YEAR
1. After the Love Has Gone
Bill Champlin. Songwriter
Bobette Music. Publisher
. Chuck E.'s in Love
Rickie Lee Jones, Songwriter
Easy Money Music, Publisher
. Honesty
Billy Joel, Songwriter
Impulsive Music/April Music, Publishers
4. I Will Survive
Dino Fekaris & Freddie Perren, Songwriters
Perren-Vibes Music, Publisher
. Minute by Minute
Lester Abrams, Songwriter
Loresta Music, Publisher
. Reunited
Dino Fekaris & Freddie Perren. Songwriters
Perren-Vibes Music, Publisher
. She Believes in Me
Steve Gibb, Songwriter
Angel Wing Music, Publisher
. What a Fool Believes
Kenny Loggins, Songwriter
Milk Money Music, Publisher

We've Always Had The Greats
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Financial

Ampex Purchased By
Signal For $357 Mil

LOS ANGELES—Ampex Corp.
and the Signal Cos. have agreed in
principle whereby Signal will buy
Ampex for $357 million.

Ampex, based in Redwood City,
Calif,, is a major worldwide de-
signer, manufacturer and marketer
of professional audio and video sys-
tems, computer memories and data
handling products, magnetic tapes
and accessories.

Signal is based here and manufac-
tures trucks, aerospace equipment
and other industrial products.

If the deal is consummated, Signal
indicates it ‘‘contemplates no
changes” in the Ampex Corp.’s op-
erating philosophy or “in its existing
management.”

The terms of the agreement call
for the exchange of 79 Signal com-
mon shares for each common share
of Ampex. Ampex has approxi-
mately 11,000,000 shares out-
standing with an additional
1,700,000 shares reserved for is-
suance upon exercise of employe
stock options and conversion of con-
vertible debentures.

The agreement is subject to termi-
nation by either party if at any time

Record Sales Told
At Data Packaging

CAMBRIDGE, Mass.—Data
Packing Corp., which manufactures
cassettes and 8-track cartridges
among other plastic products, re-
ports record sales and earnings for
its fiscal year ended Dec. 1.

Net sales total $35.897 million, up
from $30.5 million in the previous
year. Net earnings from extraordin-
ary gains were $3 million as com-
pared with $2.2 million in the pre-
ceeding year.

Earnings from operations, exclu-
sive of a sale of land in Arizona,
were $2.4 million, up from $1.7 mil-
lion in the previous year.

up to 10 days before it becomes ef-
fective, the average of the closing
prices for Signal stock on the New
York Stock Exchange for any con-
secutive five-day period exceeds $51
a share or is less than $40 a share.

Signal, which expects the acquisi-
tion to be completed by mid 1980,
acquired 49.9% of Golden West
Broadcasters in August of 1968. The
firm also indicates that the acquisi-
tion is subject to the approval by the
boards and shareholders of each
company as well as various govern-
ment agencies.

ABKCO Profits
Rise To $35,865

NEW YORK—-ABKCO Indus-
tries Inc. reports a profit of $35,865
or three cents a share for the first
quarter ended Dec. 31, 1979, against
revenues of $3,283,270 for that pe-
riod. This compares with revenues of
$2,287,794 and a loss of $14,647 or
one cent a share for the same period
in 1978.

Credit for the rise was attributed
to increased sales in the company’s
wholesale operation, Chips Distri-
buting; continued marketability of
portions of the Rolling Stones’ cata-
log owned by ABKCO, and reve-
nues from its five-store retail chain,
Music Land of Pennsylvania.

Integrity’s
Loss Soars
To $538,248

LOS ANGELES—Integrity Enter-
tainment Corp. reports a net loss of
$538,248 or 18 cents per share for the
first six months ending Dec. 31,
1979, compared to a profit of
$1,127,000 or 36 cents per share for
the same period in 1978.

For the first half of fiscal 1980 the .

Wherehouse/Big Ben’s stores re-
ported sales of $39,302,538, as op-
posed to $41,685,000 for the com-
parable period the prior year.

Second quarter earnings for fiscal
1980 were $620,891 or 21 cents per
share fully diluted, compared to
$931,825 or 30 cents per share fully
diluted for fiscal 1979.

Sales for the second quarter fiscal
1980 were $24,280,179, compared to
$24,277,153 a year ago.

Founder/chairman of the board
Lee Hartstone reports Integrity was
operating 143 outlets at the end of
the first half of fiscal 1980, com-
pared to 123 outlets a year ago.

Radio Shack Gains

NEW YORK-Tandy Corp.’s Ra-
dio Shack division posted a 20% gain
in sales in January, from
$72,448,000 in 1978 to $86,847,000
this year. The company attributes
the rise to unseasonably good
weather and an increase in the sales
of computers for the home market.

ABC Posts Top Earnings,
Revenues For ’79, Quarter

NEW YORK-ABC reports
record revenues and earnings for the
fourth quarter and full year of 1979.

Earnings per share from contin-
uing operations are $5.67, represent-
ing an increase of 23% over the $4.60
achieved in 1978. Including discon-
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tinued operations, earnings per
share for 1978 were $4.89.

For the last quarter earnings per
share from continuing operations
are $1.59, representing a 10% in-
crease over the $1.45 achieved in this
quarter in 1978.

Revenues from continuing oper-
ations for the full year increased 15%
to $2.1 billion, from the previous
level of $1.8 billion in 1978.

For the fourth quarter, revenues
from continuing operations in-
creased 21% to $631.5 million from
$524 million in 1978’s same period.

Income from continuing oper-
ations rose 25% to $159.3 million for
the full year and 11% to $44.9 mil-
lion for the fourth quarter.

A year earlier, ABC reported in-
come from continuing operations of
$127.5 million for the full year and
$40.5 million for the fourth quarter.

Income from discontinued oper-
ations totaled $8.1 million for the
full year of 1978 and $5 million for
the fourth quarter of 1978.

2 Virginia Stations
Go To Metroplex

WASHINGTON — Cleveland-
based Metroplex Communications
has entered an agreement to buy
WPIK-AM/WXRA-FM in subur-
ban Alexandria, Va., for $4 million.

The stations are owned by Carl
Lindberg and serve the District of
Columbia. A Metroplex spokesman
says the country format on both sta-
tions will be retained.

Metroplex principals Norman
Wain and Robert Weiss recently
sold KOAX-FM Dallas to West-
inghouse Broadcasting for a record-
setting $7 million. KOAX is a beau-
tiful music station.

Metroplex owns and operates
KEZK-FM St. Louis, WHYI-FM
Fort Lauderdale and WWOK-AM
Miami.

www.americanradiohistorv.com

"~ Market Quotations__

As of closing, Feb. 21, 1980

1979

(Sales

High Low NAME . P-E 100s) High Low Close Change
1% % AltecCorp. 25 80 1% 1% 1% - %
47% 32% ABC 6 1441 33% 33 33 - %
4% 31% American Can 5 754 32% 32 32% - %
28% 14 Ampex 14 1495 28% 28% 28% + %
5 1% Automatic Radio - 5 4 4 4 Unch.
56% 44% CBS 7 191 82% 52 52'% + %
37% 18% Columbia Pictures 10 88 35% 35% 35% — 1%
13% 6% Craig Corp. 22 36 6% 6% 6% - %
48% 33  Disney, Walt 12 216 46% 45% 46% + %
3% 1% EMI - 113 3% 3 3% + W
18% 8% Filmways, inc. 8 165 10 9% 10 + %
22% 13% Guif + Western 4 928 20% 19% 19% - %
17 10% Handleman 5 63 10% 10% 10% — %
37% 17 Harrah's 16 153 36% 36% 36% Unch.
9 3% K-tel 7 41 9 8% 8% Unch.
3% 1% Latayette Radio - - - - 1% Unch.
37% 27% Matsushita Electronics 8 2 28% 28 28% - %
57% 37% MCA 10 142 54% 54 54 - %
39 16% Memorex 4 583 17 16% 16% - %
66 46% 3M 9 1568 53% 51% 51% - %
63% 36  Motorola 12 1286 59% 58 58% + %
32 24% North American Philips 5 53 29% 29 29% - %
22% 15% Pioneer Electronics 10 - - — 17%  Unch.
28% 21% RCA 6 2410 24 23% 23% - %
10% 6% Sony 20 509 7 6% 6% - %
33% 15  Storer Broadcasting 10 175 29% 28% 29 - %
8% 3% Superscope - 75 4% 4% 4% - %
35% 18% Taft Broadcasting 9 541 31% N% N% Unch.
20% 16  Transamerica 5 316 17% 17 17 - %
53 30 20th Century 7 78 46% 45% 45% - %
57% 32% Warner Communications 1 485 56% 54% 55% - %
OVER THE P-E Sales BW Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
Abkco - - 2 3 Integrity Ent. - 42 1% 1%
Data Koss Corp. 8 33 5% 5%
Packaging 4 1 7% 8% Kustom Elec. 10 - 1% 1%
Electrosound M. Josephson 8 42 13% 14
Group 5 10 5% 6% Orrox Corp. 12 140 6% 6%
First Artists Recoton 3 - 1% 1%
Prod. 22 51 3% 4% Schwartz Bros. 6 - 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Volimer, Assoc. V.P., Los Angeles Region, Dean
Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213) 841-3761, member

New York Stock Exchange, inc.

VU Label Bows With 10-Inch 45

CHICAGO—A 10-inch 45 rp.m.
disk configuration is being used to
introduce new wave label VU Rec-
ords. The debut release is by Chi-
cago group Bohemia, containing
three songs.

VU is headed by Robin McBride,
former Mercury Records a&r direc-

tor and an independent producer
here. Chicago’s MS Distributing will
carry the first release listing at $4.98.

Says McBride: “For the same
costs we could have put out a 12-
inch album. That’s really too ordi-
nary anddess interesting for this type
of act.”

\
CUSTOM AND STGCK IVIOER CARDS

GOPHER PRODUCTS CORP.

BOX 1812, CARSON CITY, NV. 89701
702 - 882 - 9333
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General News

Early Birds See
Country Talent
Via WTVA-TV

By MIKE HYLAND

NASHVILLE—Music fans across
the mid-South have started turning
on the television sets early, watching
the *“Morning Show,” a daily, live
show on WTVA-TV in Tupelo,
Miss.

The show, hosted by Buddy and
Kay Bain since November 1978,
consists of music, weather, news, hu-
mor and usually, “something differ-
ent.” Since its inception, music from
bluegrass to jazz with an emphasis
on traditional country, has been fea-
tured every morning from 6 to 7
a.m., Monday through Friday.

“We are most pleased with the
success of the country-flavored pro-
gram,” says Mark Ledbetter, the sta-
tion’s general manager. “The show
has attracted a lot of music fans to
the early morning slot who would
otherwise not turn on the tv.”

Live performances includes such
artists as Ronnie Milsap. Jana Jae,
Hugh X. Lewis and Jim Owen, best
known for his tributes to Hank Wil-
liams. Some of the old-timers who
have appeared are Patsy Montana,
Shot Jackson and Donna Darlene.
The nearby Memphis music scene
has provided several guests includ-
ing country singer Eddie Bond and
soul great Rufus Thomas.

Buddy Bain has been an on-air
personality and entertainer for more
than 30 years. His earliest credits in-
clude the “Renfro Valley Barn
Dance” in Kentucky.

Satsost

SANG WITH HARPER’S BIZARRE IN 1967 s %

Grammy Nominations Nothing
New For Producer Templeman

Editor’s Note: This is the fourth
in a series of profiles on the Grammy
nominees for producer of the year.

LOS ANGELES — Ted Temple-
man’s three 1979 Grammy bids—
for top producer, album of the year
(the Doobie Brothers’ “Minute By
Minute”) and record of the year
(the Doobies’ “What A Fool Be-
lieves”)—aren’t his first nomi-
nations: he was lead singer with
Harper’s Bizarre, which in 1967
was up for best new artist.

The Reprise group lost the
Grammy (to Bobbie Gentry), but
the Harper’s Bizarre connection
ultimately led to Templeman’s
present post as vice president and
executive producer at Warner
Bros. where he’s produced such as
the Doobies, Van Halen, Nicolette
Larson, Little Feat, Van Morrison.
Montrose. Captain Beefheart and
Lauren Wood.

Harper’s Bizarre’s producer was
Lenny Waronker, now senior vice
president and director of a&r at
Warners, who helped Templeman
bag a staff producer’s slot at the
company in September 1970.

Templeman will oversee five al-
bums in 1980, including his third
LP with Nicolette Larson and
Van Halen, whose “Women And
Children First” is due March 12.

Templeman will also be produc-
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Ayatollah, Ayatoilah.

Why do you break international law?

inlran, in lran,

the dictator is an eighty year old man.

Persian Punk, Persian Punk,

| think we've had enough of your bunk . . "

“A witty single, incredible hooks . . .”
— Ron Oyer, cps

REMEMBER IRAN

‘.. .| called Ayatollah,but he’s out to lunch.
they said get ready,for thebiggas crunch.
| said, well ho-ho we fooled you guys,
the ones you let go were the spies-. . ."

ORE DELAYS WITH THE HOSTAGES /1'%

Iy
A

THIS STUFE 1S [A*]
BAD R Tue
HOLY WAR !

AYATOLLAH ROCKED |

. Quick to shoot, quick to shoot,
don't ask questions, just execute.
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By PAUL GREIN

Ted Templeman: Steering the
Doobie Brothers through their
various phases.

ing the return to Warner Bros. of
Tower of Power, after a few unsuc-
cessful albums on Columbia. And
he’s currently producing the next
Doobies’ studio album-—their
ninth together in as many years. It
was to have been a live album of
new material, but, says Temple-
man: “It turned out the new songs
wouldn’t translate that well to a
live record; they need more pro-
duction.”

Templeman’s most promising
project may well be the solo debut
of Doobies’ mainstay Michael
McDonald. The two have already
cut a couple of tracks, but the rest
of the album won’t be completed
until after the group’s album and
tour. It will feature studio musi-
cians instead of the Doobies, be-
cause. Templeman says: “We're
making a conscious effort to make
it sound different.”

Templeman is hoping to copro-
duce the album with Waronker, a
Grammy finalist for producer of
the year in 1974 and 1976. “Mi-
chael’s a complicated artist.” he
explains. “Half of him has a Ray
Charles influence and the other
half is more Burt Bacharach. I
think Lenny and I would be a great
combination because I'm mainly
rock’n’roll/r&b-minded and
Lenny’s a great producer for James
Taylor or an artist like that.”

In fact, says Templeman: *]
think Lenny is by far the best pro-
ducer there is. Most of what I do in
the studio I'learned from him. and
from watching old Sinatra ses-
sions.”

Is there a Ted Templeman
sound? No, says the producer, and
he wants to keep it that way. “I'd
like people to listen to the Nicolette
Larson album and Van Halen and
the Doobies and not know the
same guy produced them.”

Not that Templeman doesn’t ad-
mire some producers who do have
a trademark sound. “Richard
Perry’s a great producer,” Temple-
man says, “and Phil Spector’s one
of the best.”

Templeman stresses that he’s
drawn to acts that are strong live
performers. “A lot of ideas for Van
Halen come from watching their
live show,” he says. “They come up
with licks and little tricks that we
later incorporate in the studio.”

How then does he view “An-
other Passenger,” his 1976 album
with notoriously stage-shy Carly
Simon? “I didn’t so such a good al-
bum on Carly,” Templeman says.
“I'd never really worked with stu-
dio musicians before; I'd always
worked with self-contained
groups.”

Templeman even goes out occa-
sionally with his acts to perform
with them live. “I play in Nico-
lette’s band sometimes,” he says,

“and I played drums and percus-
sion at the Doobies’ show at the No
Nukes concert. When I'm sitting
right in the middle of the stage ]
can hear things that might get lost
in the studio. It gives me an added
insight into their playing.”

Templeman also prefers devel-
oping new acts. He signed the
Doobies, Van Halen, Montrose,
Lauren Wood and Roger Vou-
douris, inked Rickie Lee Jones
with Waronker and was “influen-
tial” in the signing of Nicolette
Larson.

“I'signed the Doobies when they
were playing for Hell’s Angels par-
ties,” remembers Templemen.
“And I found Van Halen at the
Starwood here in LA

The Doobies/Templeman pair-
ing is one of the longest-sustaining
group/producer marriages in rock.
I’s also one of the most successful,
as every Doobie album from
1973's “The Captain & Me” on has
made the top 10. despite, or per-
haps because of a mid-carcer shift
from straightened rockers to jazz-
tinged pop.

Templeman has produced only
two non-Warner projects in his 10
years with the company: Carly Si-
mon for Elektra and John Cale for
Columbia. But he says he’s free to
do any WEA project.

Templeman credits his engineer
of the past 15 years, Donn Landee,
with much of his success. Landee,
who also engineered the Harper’s
Bizarre records, received a 1973
Grammy nomination for the
Doobies’ “Long Train Running,”
the only nomination any Temple-
man production had earned in any
category—until this year’s sweep.
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Styx T-Shirts
Said To Be
Bogus Seized

NEW YORK-—Federal marshals,
acting under a court order, seized
more than 75 dozen purportedly ille-
gally manufactured T-shirts during
a recent Styx concert at Madison
Square Garden, the latest in a series
of actions against bootleg souvenir
vendors.

The Garden raid, the result of a
preliminary injunction granted to
Styx and Rock Tours Ltd., the cor-
porate entity that holds marketing
and trademark rights to the group’s
name and likeness, took place be-
fore, during and after a Feb. 6 con-
cert here.

It follows similar actions in Chi-
cago initiated by the same group
Nov. 20, and by attorneys for more
than a dozen groups in New York
Nov. 15 (Billboard Dec. 8, 1979).

This latest move against bootleg
T-shirt vendors highlights the differ-
ent strategies being employed to
combat the problem, estimated to
cost some acts millions in revenues
lost through not having the product
licensed.

Styx obtained a court order
permitting the marshals to seize
goods, without attempting to arrest
or issue summonses to the peddlers.
The marshals were paid a fee to per-
form the court-sanctioned raid.

Winterland Concessions, which
initiated the Nov. 15 action here,

(Continued on page 68)

“Definitely New Wave . ..
a beat that’s hard to forget”
— Kurt Grossman

Written and sung by

For this 45 send $2 (+ 40¢ postage)
to: D.R.A. Records

P.O. Box 2417 )
Newport Beach, CA 92663
or call: (714) 675-7875

NARAS In Atlanta
Hosts Grammy Fete

ATLANTA-The local chapter of
the National Academy of Recording
Arts and Sciences is hosting its 10th
annual Grammy Banquet Wednes-
day (27), coinciding with the nation-
ally televised award show.

Artists William Bell and Diane
Pfeifer are cohosting the fete, and
will also perform after the telecast.
Other artists expected to attend are
Alicia Bridges, Mylon LeFevre, Tim
McCabe, Starfoxx, Tamiko Jones,
Nigel Olsson, Paul Davis, Doreen
Topping and members of the Soul
Searchers.

www americanradiohistorv. com

MAJOR
24 TRACK

STATE OF ART
AUTOMATED

REGORDING
TIME

Reopening Limited
Introductory Offer

36969

Unique, Creative West
Coast Environment
in New York.

per hour,
18-hr.
minimum

The newest plasma display, Spectra-
view, MCI 528-C Console, JH-16 MCI
24 Tr. Recorder w/Auto Locater 3,
Dolby, Bosendorfer Grand Piano,
EMT, AKG, Lexicon Prime Time, 7
Pultec Outboard Equalizers, 5 Urie
Limiters, Eventide Digltal Delay, Key-
pex, Gain Brain, Big Reds, JBL 4311's,
Auratones, Hammond, Rhodes, ARP
Synthesizers. Mikes: Neumann, AKG,

Electro Voice, Beyer, Sennheiser,
Shure.

iow (212) 543-7778
Now -

GERRY b. BAKALIAN

Wishes to announce the end of a mutually

equitable employment with a major plat-
inum touring act, as production mgr. &
audio engr. He now seeks employment
as prod.,road, stage mgr. & or audio engr.
10 yrs. expr. in residency & touring.

Exc. refs. available CALL (415) 654-3455
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AWARDED TO: _Bee¢Gees
FOR: _SATURDAY NIGHT FEVER
STUDIO: _Criteria Recording Studics

A revl of recordmg rape is unfulpilled wntil an artist siziers it priceless by performmg.
This GOLDEN REEL i a symbel of one such priceless perfor=iance. receorded on Ampe professional
studier wrasteving rape., that has joined the ranks of the world's greatest higs.

Ampes Corporation, Redwood €n v Labiforni

ONE GREAT AWARD DESERVES ANOTHER.

Before they won a Grammy, the Bee Gees, Donna  professional recording tape. And Ampex has donated

Summer and Billy Joel all shared another distinction: over $130,000 to the artists’ favorite charities.

the Ampex Golden Reel Award. Ampex congratulates this year’s Grammy nomi-
This is the third year of the Ampex Golden Reel nees. And because more hits by more stars are

awards program. To date, more than mastered on Ampex tape than on all

130 artists and studios have received A M p E x others combined, there’s a good

Golden Reels for selling a million chance that this year’s Grammy
singles or a half-million albums: all winners already have a Golden Reel

hits that were mastered on Ampex st W or two at home.

Ampex Corporation, Magnetic Tape Division, # 401 Broadway, Redwood City, CA 94063
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©1980 MCA Records, Inc. Printe:

THE ORIGINAL SOUNDTRACK ALBUM

N ATTI1ONW I DE)

(M OV 1 E O P ENTING M A R C H 7 T H

ORIGINAL MOTION PICTURE SOUNDTRACK

MCA-5107

“The music that created the legend”’

...As performed by
SISSY SPACEK
BEVERLY D’ANGELO and LEVON HELM
Produced by OWEN BRADLEY

.MCA R=CORDS
O N M C A R E O R D S§ A N D T A P E S

SISSY SPACEK - TOMMY LEE JONES
“COAL MINER’S DAUGHTER”
also starring BEVERLY DANGELO - LEVON HELM - Screenplay by TOM RICKMAN
Based on the autobiography by LORETTA LYNN with GEORGE VECSEY
Executive Producer BOB LARSON - Produced by BERNARD SCHWARTZ
Directed by MICHAEL APTED A BERNARD SCHWARTZ PRODUCTION A UNIVERSAL PICTURE

1980 UNIVERSAL CITY STUDIOS iNC ALL RIGHTS RESERVED

www.americanradiohistorv.com
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‘General News

Now It’s

‘No Wave’

Making N.Y. Waves

By RICHARD M. NUSSER

NEW YORK-—Although rock’s
new wave is still in its infancy, its
avant-garde status has been usurped
by a loose collection of musicians
dubbed “no wave,” several of whom
have found a home on Ze Records.
This is a fledgling label operating
in France and the U.S. where it is
distributed by Arista through Bud-
dah.

Why Buddha? “Well, no one else
wanted us,” admits 25-year-old Mi-
chael Zilkha, owner of the American
operation and the Z in Ze. (Michel
Esteban, a 30-year-old Parisian,
runs the French division and pro-
vides the E in Ze.)

Zilkha’s candor belies the fact that
Ze has already had, of all things, a
No. 1 disco hit, “Deputy Of Love,”
with Don Armando’s Second Ave.
Rhumba Band, despite the fact Ze is
far from your typical disco label.

WHO
MAKES AND PRINTS

44

LITHO

321 Pear Street
Scranton, PA 18505
(717) 346-1761

James White, for example, one of
Ze’s hottest acts, came to Zilkha’s at-
tention during a “No Wave Festi-
val” in Manhattan’s trendy SoHo
loft district.

It was hard to miss him. A Village
Voice critic had just punched him in
the eye, apparently in retaliation for
the taunting behavior White often
demonstrates to his audience.

One result of the punch has been
two LPs and several singles featur-
ing White (who sometimes calls
himself James Chance) singing and
playing ranting saxophone lines and
leading a band sometimes called the
Contortions, sometimes James
White & The Blacks, and sometimes
the Flaming Demonics in a musical
mix of jazz, funk, rock, r&b and
plain caterwauling that makes “no
wave” an apt description.

There is also Lydia Lunch (for-
merly of a group called Teenage
Jesus & the Jerks), a buxom lass who
affects S-M fashions, very short
mini-skirts, and recites, rather than
sings songs containing a litany of
sexual guilt and alienation.

She shares the Ze roster with acts
such as the Aural Exciters, Kid
Creole & the Coconuts, Lizzy Mer-
cier Decloux, and Cristina, whose
single, a cover of Leiber-Stoller’s “Is

(Continued on page 70)

Digital Tests At

Motown/Hitsville

LOS ANGELES—The Motown/
Hitsville recording studios here held
extensive digital evaluation tests Fri-
day (22) with three major systems.

Participating were Sony, 3M and
Soundstream. The studio complex,
which has recently undergone sub-
stantial equipment upgrading and
refurbishing, maybe adding a digital
system sometime in the near future.

All four studios contain Neve
8078 consoles with NECAM com-
puter-assisted automation.

Leading the New York
Rap Race &
Spreadin’ like Wildfire!
‘“Rappin’ & Rockin’
the House”’
by
Funky Four
Plus One More

‘““‘Super Rappin’ "’
by

Grand Master Flash

& The Furious Five

Enjoy Records

611 W. 125th St., NYC 10027

(212) 662-2230
\_ Y,

Tenement Steps
The Motors

NorTtH ATLANTIC }

Freight Forwarders, Inc.

IATA Approved
Air Cargo Agents

Consohdators

SPECIALISTS IN AIR EXPORTS OF
PHONOGRAPH RECORDS
PICKUP AND EXPORT SAME DAY

Daily Allocations with Major Airlines to:
EUROPE - ASIA - SOUTH AMERICA ¢+ AFRICA
All Cargo Fully Insured By Lloyd's

115-15 Sutpr;in Blvd., Jamaica, N.Y. 11436 (212) 322-3230
TELEX NOS. W.U. 876631 NAFF - RCA 230638 NAFF

Billt-oard photo by Jeffrey Mayer

DAYTIME MAGIC—Television show hostess Dinah Shore, center, acknowledges the Commoderes double platinum
“Midnight Magic”” LP and singles ‘“‘Sail On" and “Still’’ during her show. From the left are: Commodore members
Waiter ‘‘Clyde’ Orange, Thomas McClary, William King, Shore, cohost Paul Williams, and group members Lionel

Richie and Ronald LaPread.

FCC Approves KRLA-AM Ownership

WASHINGTON—-The Federal
Communications Commission has
ended authorization-revocation pro-
ceedings involving Oak Knoll
Broadcasting Corp., interim oper-
ator of KRLA-AM Pasadena, Calif.,
recognizing that in fact KRLA, Inc.
now runs the station.

The 16-year-old proceeding stems
from a 1964 Commission action re-

voking the license of the Eleven Ten
Broadcasting Corp., former owner
of KRLA, for running fraudulent
contests and doctoring program
logs.

Oak Knoll won interim authority
to operate KRLA in [964 but in
1977, Oak Knoll’s license was jeop-
ardized by allegations that the com-
pany had not lived up to its agree-

NMPA Eyes Home Duplicating Dilemma

NEW YORK—Home duplicating
is slated to be high on the agenda of
the next board of directors meeting
of the National Music Publishers

ROGERS AND
SUMMER SING

LOS ANGELES—Kenny Rogers
and Donna Summer, who have led
the pack in all industry awards this
year, will team to perform the eight
tunes nominated for song of the year
at the 22nd annual Grammy show
Wednesday (27).

Other artist performances set for
the telecast are Bob Dylan’s “Gotta
Serve Somebody,” Dionne War-
wick’s “I'll Never Love This Way
Again,” Sister Sledge’s “We Are
Family,” the Charlie Daniels Band’s
“The Devil Went Down To
Georgia,” the Doobie Brothers’
“What A Fool Believes,” Sarah
Vaughan’s “The Face I Love,” Joe
Williams’ “When You’re Smiling,”
the Mighty Clouds of Joy’s “What
About The Price,” Andrae Crouch’s
“Jesus Is Lord” and classical flutist
James Galway’s “Annie’s Song.”

Mix Of Sounds At
L.A. Grammy Fete

LOS ANGELES—Classical,
country, Mexican, jazz, big band
and disco sounds share the spotlight
at the post-Grammy bash at the Bil-
tmore Hotel here Wednesday (27).

Acts booked to perform in various
rooms include the Hansl Woodwind
Quartet, Palomino Riders, Ma-
riachis de Los Angeles, Bill Hender-
son with the Joyce Collins & Dave
MacKay Quintet and Woody Her-
man & the Thundering Alumni,
members of Herman’s bands over
the decades.

In addition, David Kelsey’s Audio
Concepts Inc., will entertain disco
fans in the Crystal Room using full
concert sound and theatrical light-

ing.

www americanradiohistorv com

Assn., to be held in Beverly Hills
March 12.
Other ‘“‘domestic and inter-

national problems” are due for dis-
cussion at the Beverly Wilshire Ho-
tel meeting. A report will be
rendered by Al Berman, president of
the Harry Fox Agency, and final
plans for the NMPA song awards
will be disclosed.

NMPA holds three board meet-
ings a year on the West Coast. It will
assemble there again in July. The
April meeting is set for Nashville.

ments with the FCC.

To avoid losing the license, Oak
Knoll agreed 1n November 1979 to
give up its autnority to KRLA, Inc.,
a company merging several groups
whick had been in competition for
the license. The largest owner of
KRLA is Western Broadcasting, a
company principally owned by Bob
Hope and Art Linkletter.

The complicated and long-
standing proceeding to determine
ownership of KRLA continues as
the Commission monitors the
merger which resulted in the forma-
tion cf KRLA, Inc.

Under the current settlement,
Western Broadcasting maintains an
option to buy out the other parties in
the merger which include Goodson-
Todman Breadcasting Co. and
Pasadena Broadcasting Co. If West-
ern does not exercise its option, the
other parties setain their holdings or
sell to other parties. The FCC main-
tains final approval on any futher
changes ir. ownership.

| mmﬂlb

EXPORT DIVISION

OUR TELEX NO 420961 JRR

EXPORTING

TO ALL COUNTRIES

@ We have a full
catalog of all labels,

same day service.
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Commentary

A Dirge For Beautiful Music

By BRUCE MIMS

Beautiful music is in desperate need of a shot in the arm.
Once a prominent segment of both the recording and broad-
casting industries, beautiful music today has literally lapsed
into a comatose state, the victim of a variety of ailments.

Beautiful music enjoyed immense popularity on the radio in
the early days of FM multiplex, but a
rapid rise in FM popularity gave birth
to a plethora of new, diverse formats
during the *70s. Droves of albums were
laid to rest by FM broadcasters when’
greener pastures (read that: greater
profits) became possible by program-
ming a format which had greater youth
appeal than back-to-back Mantovani.

Exit the *70s, enter the *80s and ask
yourself, “What will become of beau-
tiful music in this decade?” Unless we
begin to address the problems facing us,
my outlook for achieving programming
success with this format is . .. well, less
than optimistic.

Beautiful music of programmable
quality is becoming increasingly diffi-
cult for broadcasters to locate and se-
cure. The supply is simply not meeting
the demand. As program director for a
station which formats beautiful music, I
have witnessed over a relatively short
period of time a marked decline in the
number of albums being released as
well as a shocking disappearance of many older albums from
label catalogs. The time and effort expended in locating pro-
grammable music has increased dramatically.

.‘ s M
Bruce Mims: “Why is it so difficult to ob-
tain this music?”’

Insult added to injury when
Mauriat sold out to disco

Perhaps this is why so many broadcasters have abandoned
their search in favor of syndicated program services. While a
syndicator can eliminate much of the fuss of music acquisition,
these producers are experiencing many of the same problems.

A representative of one of the large, well-known firms
recently outlined to me the problems his company is facing in
gathering new material. I suspect that his firm is scouring po-
tential album sources with the same fine-toothed comb that I
use.

Two intriguing questions occur to me: (1) Is beautiful music
actually on the decline in popularity? (2) Why is it so difficult to
obtain this music?

A front-page article in the May 19, 1979, issue of Billboard
triumphantly announces that a recent Arbitron survey revealed
beautiful music to be the “top format measured by Arbitron in
its January (1979) rating period.” Likewise, an article appear-
ing on page 30 of the Nov. 17, 1979, issue of Billboard later
reaffirmed the strength of'its popularity in one of those markets
(Detroit) surveyed (“Motor City Goes Beautiful, Says Arbi-
tron™).

While these pieces speak well for the success of beautiful mu-
sic in the large markets, it should be noted that little is being
said or written in defense of the hundreds of smaller stations,
such as ours, which do not enjoy the benefits of our metro coun-
terparts.

The case for WTSU-FM and its beautiful music parallels the
plight of so many other small market stations and their formats,

i.e., our inability to receive music service from the record com-
panies.

Small market stations, operating with a limited number of
personnel, cannot compete for record company attention in the
same league as the metrostations. Granted, our ability to stay in
close contact with the record companies
is limited. The more disturbing prob-
lem, however, is the reluctance of the
companies to make the music more ac-
cessible.

Beautiful music may account for only
aslim percentage of all albums sold, but
I honestly don’t believe the companies
are giving the broadcasters (and in turn,
the audience) a fair shake in making
their stock available.

Some examples drawn from personal
experience: Early in the three-year his-
tory of our station, we entered into a
$100 contract with one of the large
record companies for music service.
This service assured us delivery of ap-
proximately 120 easy listening albums
that were to be released during the up-
coming year.

Imagine the feeling of resentment I

develoFed toward that company when |
was informed (within one month after
mailing the signed contract, by the way)
that the easy listening category was to
be discontinued shortly, but that our subscription fee would not
be refunded. “After all.” they explained, “a contract is a con-
tract.”

We eventually received the 120 disks specified in the contract

. and, yes, almost all of those non-usable pop and MOR re-
leases are still gathering dust on our storeroom shelf.

Try locating a new copy of any Franck Pourcel disk on the
Imperial or Capitol labels. Exactly how many years has it been
since Imperial’s parent label, Liberty Records, departed our
midst? Hopefully the Pourcel masters exist in a vault some-
where. Why have these classic albums not been reissued?

Better yet: Explain to me how in the world a station can in-
crease its music library when some companies refuse altogether
to service a station?

Finally, there seems to be defection in the artist ranks. Insult
was added to injury not long ago when venerable easy listening
composer-conductor Paul Mauriat sold out to disco on his
“Love is Still Blue” album. Alas, another great one is lost.

New awareness needed if
format is to survive decade

It is not my intention to condemn the industry on the basis of
these few, isolated incidents. Quite the contrary. The industry
has provided us with some outstanding music and service
through the years. Nevertheless, I feel that there must be a new
awareness and a new accounting of beautiful music by the
record companies if the format can be expected to survive the
decade.

A greater understanding and appreciation of beautiful music
must come from broadcasters and the public, as well, in order
for it to continue to be a viable program format in the 80s.

Bruce Mims is program director of WTSU-FM, a 50,000 wat-
ter operated by Troy State Univ. in Troy, Ala.

Programming By Pigeonhole

By MALCOLM JONES

May I echo Mike Collier’s sentiments expressed recently in
these columns on the state of the U.S. record industry (Bill-
board, Feb. 2, 1980). In particular, I find the American back-
lash to disco music both amusing and extremely depressing.

Disco: ‘hastily developed &
plundered by opportunists’

In Mass. please dial (617) 234-2292
Amusement  Business, Billboard

—
Broadcasting Corp. (WLAC-AM, A,
WKQB-FM); London: World Radio- {\'.ABP
TV Handbook, The Artists Book

Club. _ Vol. 92 No. 9

Having risen essentially “from the street” as a largely spon-
taneous upsurge in the desire to dance (and buy dance records)
disco was immediately pounced on by the U.S. record industry,
heralded as the new trend, hastily developed and plundered by
opportunist entrepreneurs, club owners, record producers and
a&r chiefs. And then, with equal speed and ill-haste, aban-
doned and discarded like an unwanted toy.

Which other industry creates a market for a product, and
then turns on it and kills it off?

I was equally dismayed to read a recent article about the Joan
Armatrading four-track record and the so-called *“confusion”

atradio level as to what it is—a single, EP, or album, and where,

__consequently, it should be programmed.

To my eyes (and ears) it's a seven-inch, round plastic record
with four wonderful songs. What to do with it? Why, switch on
the turntable, put the needle in the groove at your own pre-
ferred point and play it!

The British new wave movement was spawned and has
thrived on a multiplicity of packaging and musical formats—
seven-inch, 12-inch, 10-inch, colored vinyl, picture disks,
triangular records, six-track singles, two-track albums, dual
grooved records, etc., etc. The permutations are endless. More-
over, new wave and disco are alive and well and living side by
side on the English charts.

If the American record industry wishes to import our new
music, it should be well advised to cease categorizing music
and, instead, to start listening.

It will be a travesty of musical justice if new wave suffers in
the U.S. at the same hands as has disco.

Malcolm Jones is a&r manager of CBS Records (U.K.), head-

‘quartered in London.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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LOOP REMOTE—Rock fans surround WLUP-FM program director and air

personality Mitch Michaels at the successful station-sponsored LoopFest

during one of several live remote broadcast segments. The two day event
drew 45,000 to the International Amphitheatre in Chicago.

Philadelphia’s WHAT-AM
Goes From Talk To Music

PHILADELPHIA-WHAT-AM
is making a musical pitch for an
adult audience. The city’s—and
probably the nation’s—only black
all-talk station, is changing to what

program director Reggie La Vong

calls “Black Adult Contemporary.”
The new format includes jazz, blues
and contemporary music.

Last month’s Mediatrend places
WHAT at the bottom of the barrel
among the 20 local stations with a
1.6 share of the 6 a.m. to 12 midnight
audience. The station’s sister FM,
WWDB, which is all-talk but geared
to the total community, will retain
that format—showing a respectable
4.5 share in the January Mediatrend.

The “Black Adult Contemporary”
form stacks WHAT against WDAS-
FM, the other black-oriented station
on the band which leads the entire
musical pack.

To push ahead, La Vong is pro-
gramming the music of George Ben-
son, Hank Crawford, Dinah Wash-

ington, Woody Herman, the
Crusaders, Peggy Lee, O.C. Smith,
Roberta Flack and the like.

The format change also places a
greater emphasis on the air person-
alities, and WHAT has wooed Kay
Williams to come back to radio. One
of the top deejays in the 50s, Wil-
liams has been staying close to the
music scene since he left the micro-
phones to be a personal manager,
concert promoter and record shop
dealer.

Mary Mason, who enjoys the sta-
tion’s best following with interviews,
talk and gospel music, will continue
her style in the 6 to 11 a.m. slot, fol-
lowed by Williamsin the 11 am.to 3
p-m.. who will play basically rhythm
and blues. La Vong goes on from 3
to 6 p.m. with the sound of jazz and
good music; Don Ringgold is heard
from 6 to 9 p.m.; Charlic Brown
from 9:30 p.m. to midnight; and
Lloyd “Fatman” from midnight to 4
a.m.

Arizona Musicians
In 3rd KDKB Album

By AL SENIA

PHOENIX—A dozen of Arizona’s
best local musicans are getting a
boost with the release of the third
volume of the “Arizona Sounds™ al-
bum series by KDKB-FM.

The album. which retails at local
record stores at a discount price, fea-
tures one performance by each of
the groups.

KDKB program director Jon Sin-
ton says the production of the album
“represents a sincere effort to bring
to the forefront the talents of some of
our regional composers and play-
ers.”

“It’s a money loser for the sta-
tion,” he confesses. “But it helps the
local artists and entertainers get
some local exposure and it helps our
audience be aware of what is going
on in the local community.”

Arizona musicians submitted
more than one hundred tapes to the
station for inclusion on the album.

KDKB staff helped the final 12
through a “painful and painstaking”
elimination process. Sinton says.
The judges emphasized “energy,
spark, creativity, ingenuity and of
course, rock 'n’ roll, the substance
thatis the backbone of KDKB,” Sin-
ton adds.

Some 10.000 copies of the album
were released to local record stores.
Sinton expects an additional press-
ing of 10,000 within three months.
Each of the first two albums in the
series sold 20,000 copies each.

The station backs up release of the

disk with in-house promotion. Most
of the artists who have appeared on
the three volumes have also made
appearances on the station’s pro-
gram, “Entertainment Forum.”

For the past two years the pro-
gram, hosted by news and public af-
fairs director Frank Warlick, has
featured in-depth interviews with lo-
cal performers. .

Warlick says “Forum” spotlights
musical artists as well as theatre per-
formers and the visual arts.

“I’s a great vehicle for giving
little-noticed local talent some badly
needed exposure.” Warlick says.

The talk show airs Sundays at
6:30 a.m. and again at 6:30 p.m. The
program often features artists offer-
ing a sample of their work.

Both the forum and the albums
have proved popular with station lis-
teners and will be ongoing offerings,
Sinton and Warlick state.

The artists appearing on volume 3
of the album include Loosely Tight,
Jim Moorhous, Atrox, Stephan
Shawn, Billy Clone & the Same; Jus-
tin" Tyme, Fast Eddie, Booth Davis
& Lowe, the Now, Whitenoise, Llory
McDonald and Nurl Fartley & the
Original Fartones.

The artists submitted studio tapes
of their material. Many of the songs
were recorded in local studios. The
front cover was also designed by a
local artist. The LP was mastered
and pressed by Wakefield Record
Manufacturing in Phoenix.

Radio Programming

KDKA-AM Leads In Pittsburgh;
WDVE-FM Distant Runnerup

PITTSBURGH—-With MOR-for-
matted' KDKA-AM’s long standing
dominance in this market, the real
struggle among stations at rating
time is to see who will be in second
place.

KDKA, with a 22.2 share, has al-
most a three to one margin over its
nearest competitor, WDVE-FM in
the October/November Arbitron.

“We've adjusted our music a little
bit.” says WDVE program director
David Lange. “We've fine-tuned
things, but basically I think we’ve al-
ways had a young core audience
from the beginning and we've held
onto these people through the
years.”

WDVE, which has a 7.5 share in
the latest Arbitron, has been pro-
gramming AOR for 10 years, first as
an ABC-owned station and now as a
Taft property using the Burkhart/
Abrams SuperStars format.

Overall, WDVE was down .1 but -

moved into the number two position
as beautiful music WSHH-FM
dropped. Lange points to a morning
drive increase (5.1 to 5.4) as signifi-
cantsince most AOR stations pile up

By JOHN MEHNO

bigger numbers in later dayparts.
WDVE s third overall in morning
drive.

WTAE-AM showed its customary
fall strength that gets a boost from
Pittsburgh Steelers and Univ. of
Pittsburgh football play-by-play.
The most dramatic increase came in
the midday slot where Jim Quinn re-
placed Pittsburgh veteran Chuck
Brinkman. WTAE had dropped to
3.9 middays in the spring book but
bounced back 10 a 6.5 in the Octo-
ber/November book.

Station manager Ted Atkins dis-
misses the spring drop as “one of
those fluky things™ and sees the in-
crease for the contemporary outlet
as a return to a more realistic read-
ing. “Except for that, we've had
pretty consistent numbers of the past
three years,” Atkins says. WTAE
also showed a sizable increase (3.4 to
6.1) in the 7 p.m. to midnight slot,
which starts with a one hour sports
talk show hosted by a broadcaster
who has become a guru for Steeler
fans.

The only negative numbers for
WTAE were in morning drive where

the team of Larry O’Brien and John
Garry dropped from 8.5 to 7.6.
Those numbers are still good
enough to keep O’Brien and Garry
as a solid number two in morning
drive, trailing only KDKA’s Jack
Bogut.

Contemporary WXKX-FM
dropped from 6.6 to 5.6 overall, but
posted the strongest fall numbers in
the station’s three year history. It was
a clear winner over similarly format-
ted WPEZ-FM which went from an
overall 4.5 share to a 2.3. WPEZ
showed losses in every daypart in-
cluding a midday drop from 4.1 to
1.8 and an afternoon drive decline
from 5.2 to 2.2.

Rob Sisco took over as WPEZ
program director after the fall rat-
ings period was concluded. He fired
morning man Ted James before the
book was released and has made
other in-staff switches of air shifts.

“It obviously indicates we’ve got
to redefine our direction,” says
Sisco. “We're not going to be that
difficult from what we were in the
past. We make no bones about the

(Continued on page 20)

New Philadelphia WCAU Sound

‘Fascinatin’ Rhythm’ Mood Continues Sans Disco Beat

PHILADELPHIA —CBS’ WCAU-
FM is continuing its “Fascinatin’
Rhythm” concept, but the rhythm is
changing and the new beat won’t
be disco.

WCAU, one of the first stations in
the nation to embrace disco, is rede-
fining its format under the direction
of general manager Jim Keating.

Ironically, the fourth anniversary
party for “Fascinatin’ Rhythm” was
just celebrated at this city’s newest
disco, the London Victory Club.
This bash apparently will serve as a
fond farewell to the pounding beat.

Now, according to Keating, “We
will maintain a rhythm-oriented
adult sound with more of a mass ap-
peal that draws heavily on r&b and
jazz. Not the funky r&b, but rather
the easy and rhythmic r&b which
has long been characterized as the
Philadelphia Sound.”

Keating’s switch was prompted by
a drop in ratings in the October/No-
vember Arbitron. The station’s over-
all share fell from a 3.7 share in
July/August to 2.8.

Blocks of special music is planned
in the new lineup. Program director
R.J. Laurence and music director
Roy Perry are planning fuil days of
jazz on Sundays, only it’s simply
called “New Sound Of Sunday.”

Pure disco will still have a small
place in the new format, Bob Pan-
tano is in charge of a special disco
program on Saturday nights.

According to Keating, disco was
nothing more than a fad, just as the
“golden oldies” are of the early
1970s which was the format when he
arrived at the station.

“We hopped on the disco band-
wagon only because it was the dance
music of the time. We always recog-
nized that it was just a fad.” Keating
says. “We recognized that even the
record companies had no real confi-
dence in disco. We knew it couldn’t
last because it was basically a pro-
ducer’s sound and an engineered
sound. Few of the artists had any
five star quality and the truth of the
matter is that few stars emerged
from the disco scene.”

www americanradiohistorv com

By MAURIE ORODENKER

The new music mix s geared to
the 25 to 45 age group with an em-
phasis on 25 to 34.

While rock dancing is showing
signs of strength in these parts, and
even a lot of discos are turning to
rock dancing, WCAU-FM is leaving
that element of the dance crowd to
the rock stations.

There’s no room for the rock
bands or the new wave sound in
what Keating calls “the new rhythm
of Philadelphia” in reaching out for
the over-25 set.

And with the emphasis on the
softer and more danceable sound of
music, greater emphasis will also be
placed on the disk jockeys as spin-
ning personalities, especially those
coming on the air throughout the
night.

To help listeners become more
personality-conscious, Keating has
wooed Perri Johnson from WDAS-
FM. local black-oriented station that

leads the music pack for both AM
and FM. He is one of that station’s
more popular personalities in the 6
to 10 p.m. slot.

Reshuffling of the other staffers
now has Ramona from 10 p.m. to 2
a.m. and Steve Brown from 2 to 6
a.m. Gregg Hagg starts the day in
the 6 to 10 a.m. drive-time slot; with
Bob Pantano, 10 to | p.m. Roy Perry,
1to3 p.m.; and R.J. Laurence, 3 to 6
p.m.

“Disco was good for us while it
lasted,” Kealing says. “It helped us
to solidify ourselves in the market-
place, developed many good associ-
ations for us with the clubs and with
music people, and was profitable.

“Now, disco has gone and we re-
sume our ‘Fascinatin® Rhythm’—ac-
tually, we never dropped it. The
rhythm was always there, but in-
stead of disco, it’s now flavored with
rhythm and blues and jazz.”

NEW CALL LETTERS COMING

Chicago WDAI-FM Abandons Disco

By ALAN PENCHANSKY

CHICAGO—-ABC station WDAI-
FM’s disco format, the deepest radio
penetration into the dance music
genre seen in this market, will be
buried within the next month. In its
plate will be an adult rock program
style, according to program director
Matthew Clenott.

As part of the changeover there
also will be a new set of call letters
coined, Clenott reveals.

Disco was introduced to the sta-
tion in a surprising overnight
shakeup late in 1978. It was the
changeover from rock that saw dee-
jay Steve Dahl depart WDAI-FM
for WLUP-FM and precipitated
much of Dahl’s vehement propa-
gandizing against disco in this mar-
ket.

Adult rock stations in Chicago in-
clude NBC-owned WKQX-FM and

WFYR-FM. Clenott plans to set
WDALI apart from the competition
with programming that includes
some harder-edged rock material.
“I hate to say harder.” explains
Clenott, “but it won’t be as soft.

“It will be a hit music station with
a liberal sprinkling of oldies. But not
an oldies station.”

According to Clenott, target au-
dience is the 25 to 34 age group and
secondarily the 18 to 49 age group.

The format changeover is ex-
pected no sooner than March 20.
The station has announced it will
maintain the old format for 30 days
as a courtesy to advertisers.

The disco format, though pure in
its inception, saw considerable alter-
ation during its 14 month reign. In-
creasing amounts of ballads, jazz
and pop were mixed with thestraight
disco selections, Clenott says.
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BILLBOARD ARBITRON RATINGS
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Top 40, Beautiful Vie For 2nd In St. Louis

ST. LOUIS—With the talk format
out in front with nearly a quarter of
the listening audience. beautiful
music and Top 40 are battling for
second place in Billboard’s exclusive
analysis of the October/November
Arbitron ratings here.

Talk dominates with a 24.8 share.
up from 22.3 a year ago. Beautiful
music is second with an 113 share
while Top 40 is close with 11.0

While beautiful is up slightly from
last year’s 10.0, Top 40 is showing a

S

huge gain from not being on the
chart a year ago.

Contemporary has fallen from
25.6 a year ago to 9.8, just ahead of
country. which is also off from 13.2 a
year ago to 9.0.

AOR is up from 7.3 a year ago to
8.9 while black is off from 8.2 10 8.0.

Among men 18 to 24. AOR domi-
nates with a 48.3 share. up from 26.6
a year ago. Talk captures the largest
share of men 25 to 34, 35 to 44 and
45 to 54 with 20.2. 29.7 and 36.7
shares respectively.

Top 40 wins the biggest share of
women for 26.2 while contemporary
is tops with women 25 to 34 for a
25.0 share. Talk captures women 35
to 44 and 45 to 54 for 24.3 and 374
shares. respectively.

Top 40 is the expected favorite
among teens for a 37.5 share.

In terms of listeners for an average
quarter hour talk has the most with
an estimated 78.400. This is followed
by beautiful with an estimated
38.800. Top 40 with an estimated

=AM STATION UNDERGOES OVERHAUL s l

New Goals At Honolulu KKUA

HONOLULU—-For KKUA-AM,
one of the top radio stations in the
islands, 1980 brings an array of new
directions, including a change of
ownership. changes in key disk
jockey personnel, a new program di-
rector and a change in its music for-
mat,

Last year Coca-Cola of Los An-

By DON WELLER

geles bought KKUA-AM and its sis-
ter station Q-FM from Kokua One
Radio Corp. Shortly thereafter. its
best-known and controversial morn-
ing DJ Ron Jacobs was fired in a
programming dispute (his suit
against KKUA is in litigation). Ja-
cobs was replaced by Captain Cook,
who several month later took the 2

Tenement Steps.

The Motors’ new album

RADIO/TV
JOB MART

NOW APPEARS
IN THE
MARKETPLACE

See Page 48

p-m. to 6 p.m. slot and was in turn re-
placed by Ron Wood.

In the first week of December
1979, popular personality Kamisami
Kong. who had held the 6 p.m. to 10
p-m. shift for several years. was dis-
missed. He was replaced by Gene
Davis, an 1l-year veteran of island
radio who had spent the last two
years in Los Angeles at KGIL-AM.

Simultaneously. Austin Vali, who '

had been program director of both
KKUA an Q-FM, handed over the
KKUA side to Lane Robinson. vet-
eran 10a.m.-2 p.m. DJ at the station.

Gene Davis’ return to Hawaii was
triggered by the dismissal of Kami-
sami Kong. Robinson cites pro-
gramming differences as reasons for
the move.

“The two years | spent in Los An-
geles helped enrich my views of ra-
dio,” explains Davis. “But I missed
Hawaii and I found that the quality
of*island radio had improved in the
time | was gone.”

Robinson’s stint as p.d. is his first
at that job. but he’s committed to
changing both the music format and
the target audience of the station.

He explains: “We’re carrying out
a philosophy or goal to finetune our

wWWW.americanradiohistorv.com

34,700, contemporary with an esti-
mated 30.900, country with an esti-
mated 28,400, AOR with an esti-
mated 27,900 and black music with
an estimated 25.300.

| LA KWST |
* Remains AOR

LOS ANGELES—*The station
was AOR, is AOR and will be
AOR.” says KWST-FM general
manager Paul Cassidy of the recent
changes here. The station has been
plagued by low ratings recently in its
battle with fellow rockers KMET-
FM and KLOS-FM.

Three air personalities have been
added as well as a program director.
The personalities are J.J. Jackson, in
the 2 pm. to 6 p.m. slot; China
Smith, from 6 p.m. to 10 p.m. and
Rachel Donahue on Saturday after-
noons. Jackson and Smith are from
KLOS. Ted Ferguson, the new pro-
gram director, comes from AOR
WABX-FM Detroit. Cassidy him-
self is a relative newcomer. in his
current slot since December. He was
KWST’s national sales director.

“We will have a more familiar
rock sound.” says Cassidy. To which
Ferguson adds: “There’s going to be
some tightening but not a tre-
mendous amount.

“We're flavoring the format for
the 18 to 24-year-old female as well
as the 18 to 34-year-old male. We're
not going to restrict ourselves just to
hard rock. And I don’t think males
mind hearing a softer Buffalo
Springfield cut now and then.

“We plan to be more visible as far
as promotions, outdoor and tele-
vision advertising. Also. we want to
get more involved with concerts.”
says Cassidy.

The playlist, which consists of ap-
proximately 150 cuts on various LPs,
will not be affected in terms of the
number of cuts.

Continuing at the station are air
personalities Phil Hendrie, Steve
Downs. Frank Bennett, Rick Dalton.
Frank Densentis and Marshall
Thomas.

Cincy Stations Link
To Beam Rock Gigs

By VICTOR HARRISON

CINCINNATI-WEBN-FM and
WCET-TV have launched a nine-
week concert series which will
spotlight the area’s outstanding rock
acts. Simultaneously broadcast live
on television and in stereo on
WEBN, the one hour long “Rock
Around the Block” shows run from 7
to 8 p.m. each Wednesday for nine
weeks.

The show, a coproduction of
WCET’s 22-year-old Jeff Heusser,
regularly scheduled program de-
voted entirely to local music. The
live telecasts from the tv station’s
studios, located in downtown Cin-
cinnati, will combine the intimacy of
a televised concert with the high
quality stereo sound possible with
FM transmission.

The series will be coproduced by
WEBN’s program director and air
personality Denton Marr and
WECT’s 22-year-old Jeff Heusser,
who has been with the station since
1972. Heusser will also direct each
live telecast. Marr says it is the first
time live rock n’ roll has been broad-
cast from WCET. America’s oldest
licensed non-commercial tv station.

sound better for our main target au-
dience of 18 to 34. We've eliminated
the extremes on both ends musically.
We still play some disco, but we've
dropped certain songs and disk
jockey bits which only appeal to 12-
year-olds.”

Heusser states that other types of
music have been broadcast live from
WCET before and he hopes to do
more of this type of programming in
the future.

The basic setup for each show will
vary slightly. Each group will use its
own sound equipment with Bright-
sides Audio of Cincinnati handling
the broadcast mix which will be in-

“dependent from the studio mix.

WEBN will provide a different
on-air personality to host each show
and is handling all live audience
production and ticket distribution
which, according to Marr, will
amount to 150 per show.

WEBN, which is now and again
the top rated AOR FM station in
town, has produced many live re-
mote stereo radio broadcasts from
Cincinnati’s Fifth Floor Recording
Studios featuring many of America’s
top rock and jazz acts.

The “Rock Around The Block™
series premiered Jan. 30 with one of
Cincinnati’s hottest rock groups,
Wheels. Other local groups con-
firmed to appear on the series are
Coyote Wednesday (6), the Raisen
Band (Feb. 13), Rockduster (Feb.
20), the Modulators (Feb. 27), High-
wind (March 5), Aaron Dizzy
(March 12) and Barb Kushner with
Carefree Day (March 9). The ninth
and last group to play has not been
announced. For its participation in
this series each group will receive a
videotape copy of its program.
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Bilboard Singles Radio Adtion

Playlist Prime Movers *  Regional Breakouts & Notional Breakouts

Playlist Top Add Ons

TOP ADD ONS -NATIONAL

EAGLES—I Can't Tell You Why (Asylum)
AIR SUPPLY-Lost In Love (Arista)
MICHAEL JACKSON-Off The Wall (Epic)

D-Discotheque Crossover

ADD ONS—The two key prod:
ucts added at the radio stations
isted: as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station's
playlist; as determined by sta-
tion personnel.

BREAKOUTS —Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

ROCKETS—Desire (RS0)
WAYNE NEWTON—Years (Aries I1)
CHUCK MANGIONE—Give It All You Got (A&M)

* PRIME MOVERS:

SPINNERS-Waorking My Way Back To You/
Forgive Me Girl (Atlantic)

MICHAEL JACKSON—Off The Wall (Epic)

SHALAMAR-The Second Time Around (Solar)

BREAKOUTS:
CHRISTOPHER CROSS—Ride Like The Wind

(WB)

ANODY GIBB/OLIVIA NEWTON-JOHN~| Can't
Help It (RSO)

LINDA RONSTADT—Hurt So Bad (Asylum)

KFI-LA.

© ANDYGIBB/OLIVIANEWTON-JOHN-I
Can't Help It (RSO)

© LINDARONSTADT—Hurt SoBad (Asylum)

D# SHALAMAR—The Second Time Around
(Solar) 23-18

* NEIL DIAMOND-September Morn
(Columbia) 19-14

KRTH (FM)—LA.

© THEWHISPERS~And The Beat Goeson
(Solar)

® EAGLES—1Can't Tell You Why (Asylum)

* PEACHES & HERB-1 Pledge My Love
(Polydor/MVP)24-13

+ PATRICE RUSHEN—Haven't You Heard
(Elektra) 23-16

KHJ-LA

* MICHAEL JACKSON-Off The Wall (Epic)
18-11

+ SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic) 22-15

KCBQ—San Diego

© WILLIE NELSON—My Heroes Have Always
Been Cowboys (Columbia)

® ANDY GIBB~Desire (RSO)
KFXM—San Bernardino

® BLONDIE-Call Me (Chrysalis)

© THEWHISPERS—And The Beat Goes On
(Solar)

* RUPERTHOLMES—Him (MCA) 24-17

D« SHALAMAR-The Second Time Around
(Sofar) 25-12

KERN —Bakersfield

o BOBSEGER & THE SILVER BULLET BAND—
Fire Lake (Capital)

® CHARLIE DORE-Pilot 0fThe Airways
(Island)

* SPINNERS-Working My Way Back To You/
Forgive Me Girl (Atlantic) 14-8

* QUEEN—Crazy Little Thing Called Love
(Elektra) 6-2

KOPA-Phoenix

Based on station playlists through Thursday (2/21/80)

PRIME MOVERS-NATIONAL

PINK FLOYD—Another Brick In The Wall (Columbia)
KOOL & THE GANG—Too Hot (De-Lite)
SPINNERS-Working My Way Back To You/Forgive Me Girl (Atlantic)

KYNO—Fresno

KCBN—Reno

BREAKOUTS-NATIONAL

BOB SEGER—Fire Lake (Capitol)
JIMMY RUFFIN-Hold On To My Love (RSO)
BLOND!E-Call Me (Chrysalis)

Q-102 (WKRQ-FM)—Cincinnati

KFIZ-FM (Z-97)—Ft. Worth

® CHUCK MANGIONE~ Give It All You Got
(A&M)

® WAYNE NEWTON-Years (Aries 1)
* RUPERT HOLMES—Him (MCA) 27-17

 BOB SEGER & THE SILVER BULLET BAND—
Fire Lake (Capitol) HB-23

KTKT-Tucson

e AIR SUPPLY-Lost In Love (Arista)
® ROCKETS-Desire (RSO)
* KOOL & THE GANG—Tao Hot (De-Lite) 10-5

* SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic) 7-3

KQEO-Albuquerque

® CHUCK MANGIONE~Give It All You Got
(A&M)

® TOMMY JAMES~Three Times In Love
(Millennium)

* TOT0-99(Columbia) 20-14

+ BARBRA STREISAND—Kiss Me In The Rain
(Columbia) 11-5

KENO-LasVegas
® CHRISTOPHER CROSS—Ride Like The Wind
(WB)

o TOMMY JAMES—Three Times in Love
{(Millennium}

* SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic) 16-10

* LINDARONSTADT—How Do | Make You
(Asylum) 28-18

KFMB-San Diego
® ROCKETS-Desire (RS0)

® CHRISTOPHER CROSS—Ride Like The Wind
(WB)

+ PINK FLOYD—Another Brick In The Wall
(Columbia) 9-3

* KOOL& THE GANG-Too Hot‘(De-Lite) 23-
16

Pacific Northwest Region

EAGLES—| Can't Tell You Why (Asylum)
AIR SUPPLY—Lost In Love (Arista)
KOOL & THE GANG—-Too Hot (De-Lite)

* PRIME MOVERS:

RUPERT HOLMES—Him (MCA)

MICHAEL JACKSON—O0ff The Wall (Epic)

THE SPINNERS —Working My Way Back To
You/Forgive Me Girl (Atlantic)

BREAKOUTS

JIMMY RUFFIN-Hold On To My Love (RSO)

ENGLANO DAN & JOHN FORD COLEY—I'm In It
For Love (Atlantic)

B0B SEGER—Fire Lake (Capitol)

KFRC—San Francisco

® EAGLES—ICan't Tell You Why (Asylum)

® JIMMY RUFFIN—Hold On To My Love (RSO)

+* MICHAEL JACKSON - Off The Wall (Epic)
157

+ RAY, GOODMAN & BROWN—Special Lady
(Potydor) 20-11

KYA—San Francisco

® EAGLES—1Can't Tell You Why (Asylum)

® BILLY PRESTON & SYREETA—With You I'm
Born Again (Motown)

+ KOOL & THEGANG--Too Hot (De-Lite) 19-
13

* SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic) 23-19

KROY—Sacramento

o BOB SEGER & THE SILVER BULLET BAND—
Fire Lake (Capitol)

© DR.HOOK--Sexy Eyes (Capitol)

* PINKFLOYD--Another Brick In The Wall
(Columbia) 12-6

* LINDARONSTAOT--How Do Make You
(Asylum) 15-8

® SHALAMAR-The Second Time Around
(Solar)

® BETTE MIDLER—When AMan LovesA
Woman (Atlantic)

* JIMMYRUFFIN—Hold On To My Love (RSO)
29-22
+ DONNA SUMMER-On The Radio
(Casablanca) 23-17
KGW—Portland

® EAGLES—1Can't Tell You Why (Asylum)
® KOOL & THEGANG—Too Hot (De-Lite)

* PINK FLOYD—Another Brick In The Wall
(Columbia) 10-3

* RUPERT HOLMES—Him (MCA)11-4
KING—Seattle

® JACKIE DESHANNON-| Don't Need You
Anymore (Amherst)

© ENGLAND DAN & JOHN FORD COLEY-I'm
In It For Love (Big Tree)

* AIR SUPPLY—Lost In Love (Arista)0-21

* TOMMY JAMES—Three Times In Love
(Millennium) 20-15

KJRB—Spokane

o KENNYLOGGINS—Keep The Fire
{Columbia)

@ AIRSUPPLY—-Lost In Love (Arista)

D* DONNASUMMER—-0On The Radio
(Casablanca) 23-14

* SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic) 14-6

KTAC—-Tacoma

® 71TOP-|Thank You (WB)

o BARRY MANILOW—When | Wanted You
(Arista)

+ PAT BENETAR—Heartbreaker (Chrysalis)
20-13

* PINK FLOYD=Another Brick In The Wall
(Columbia) 23-16

KCPX—Salt Lake City

® EAGLES—ICan't Tell You Why (Asylum)

® RAY, GOODMAN & BROWN—Special Lady
(Polydor}

+ ANDY GIBB—Desire (RSO) 24-17

+ CHUCK MANGIONE—Give It All You Got
(A&M) 21-16

KRSP—Salt Lake City

@ AIRSUPPLY—-Lost In Love (Arista)

o BOB SEGER & THE SILVER BULLET BAND -
Fire Lake (Capital)

® EAGLES—ICan't Tell You Why (Asytum)
* RUPERTHOLMES—Him (MCA) 16-6

D« DONNASUMMER—OnThe Radio
(Casablanca) 28-18

North Central Region

EAGLES—! Can't Tell You Why (Asylum)
AIR SUPPLY~Lost In Love (Arista)
MICHAEL JACKSON-O0ff The Wall (Epic)

* PRIME MOVERS:

KOOL & THE GANG-Too Hot (De-Lite)

SPINNERS-Working My Way Back To You/
Forgive Me Girl (Atlantic)

PINK FLOYD—Another Brick In The Wall
(Columbia)

BREAKOUTS:

RUSH-The Spirit Of Radio {Mercury)

DAVID GATES—Where Does The Lovin' Go
(Elektra)

BLONDIE-Call Me (Chrysalis)

CKLW—Detroit

® MICHAEL JACKSON-0ff The Wall (Epic)

® DAVID GATES—Where Does The Lovin' Go
(Elektra}

* CHUCK MANGIONE—Give It All You Got
(A&M) 27-21

+ LINDARONSTADT—How Do | Make You
(Asylum) 20-12

WDRQ—Detroit
© BLONDIE—Call Me (Chrysalis)

o CHRISTOPHER CROSS—Ride Like The Wind
(WB)

+ BOB SEGER & THE SILVER BULLET BAND~
Fire Lake (Capital) 32-19

+* KOOL & THE GANG—Too Hot (De-Lite) 24-
16

WTAC—Flint

o TURLEY RICHARDS-You Might Need
Somebody (Atlantic)

® JIMMYRUFFIN—Hald On To My Love (RSO)

* PINKFLOYD—Another Brick In The Wall
(Columbia) 18-3

+ DAN FOGELBERG-Longer (Full Moon/
Epic) 23-4

1.96 (WNZR-FM)—Grand Rapids

e JOURNEY—-Anyway You Want It (Col

+ TOMPETTY & THE HEARTBREAKERS —
Refugee (Backstreet/MCA) 8-3

+ T0T0-99(Columbia) 7-2
KTLK—Denver

bia)

® HEART-Even It Up(Epic)
© LA.BOPPERS-Is This The Best (Mercury)

+ PAT BENETAR—Heartbreaker (Chrysalis)
21-14

* MICHAEL JACKSON—Off The Wall (Epic)
Hit-32

KIMN—Denver

o BOB SEGER & THE SILVER BULLET BAND—
Fire Lake (Capitol)

® CHARLIE DORE—Pilot Of The Airways
(Island)

+ RUPERTHOLMES—Him (MCA) 11-6

* CHRISTOPHER CROSS—Ride Like The Wind
(WB)23-14

KJR—Seattle

® EAGLES—| Can't Tell You Why (Asylum)

# HEART-Even It Up (Epic) 15-7

* RUPERTHOLMES—Him (MCA) 10-6
KYYX—Seattle

® EAGLES-ICan't Tell You Why (Asylum)

o TOMMY JAMES—Three Times In Love
(Millennium)

* RUPER HOLMES—Him (MCA) 16-10
* KOOL & THEGANG—Too Hot {De-Lite) 24-
15

WAKY—Louisville

o AIRSUPPLY-Lost In Love (Arista)
+ KOOL & THE GANG—Too Hot (De-Lite) 16-9

* SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic) 13-8

WBGN—Bowling Green

© RAY,GOODMAN & BROWN-Special Lady
{Polydor)

® JEFFERSON STARSHIP—Girl With The
Hungry Eyes (Grunt)

+ BOB SEGER & THE SILVER BULLET BAND—
Fire Lake (Capitol) 27-20

+ LINDARONSTADT—How Do | Make You
(Asylum) 15-8

WGCL~Cleveland

o EAGLES—ICan't Tell You Why (Asylum)

® RUSH-The Spirit 0fRadio (Merucry)

* PAT BENETAR—Heartbreaker (Chrysalis)
17-7

* KOOL & THE GANG—Too Hot (De-Lite) 11-4
WIZP—Cleveland

e Z2TOP—|Thank You (WB)
® UTOPIA-Set Me Free (Bearsville)
+* HEART—Even It Up (Epic) 10-2

* CHRISTOPHER CROSS—Ride Like The Wind
(WB)23-18

o BOB SEGER & THESILVER BULLET BAND -
Fire Lake (Capitol)

© AIRSUPPLY—Laost In Love (Arista)

+ THE DIRT BAND-An American Dream (UA)
14.9-

* RUPERTHOLMES—Him (MCA) 17-8

www.americanradiohistorv.com

® EAGLES~ICan't Tell You Why (Asylum)
o KOOL & THE GANG—Too Hot (De-Lite)

 PINKFLOYD~Another Brick In The Wall
(Columbia) 13-7

* SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic) 10-3

WNCI-Columbus

® PATBENETAR—Heartbreaker (Chrysalis)
® EAGLES—1Can't Tell You Why (Asylum)

* PINKFLOYD—Another Brick In The Wall
(Columbia) 17-7

* SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atiantic) 15-4

WCUE—-Akron

o BOBSEGER & THESILVER BULLET BAND -
Fire Lake (Capitol)

* TOM PETTY & THE HEARTBREAKERS -
Refugee (Backstreet/MCA) 25-17

D« SHALAMAR—The Second Time Around
(Solar) 18-12

13-Q (WKTQ)—Pittsburgh

® BLONDIE-The Hardest Part (Chrysalis)

 TOM PETTY & THE HEARTBREAKERS—
Don't Do Me Like That (Backstreet/MCA)
6-5

* JOURNEY-Too Late (Columbia) 14-10
KINT-El Paso

© CHUCK MANGIONE~Give It All You Got
(AEM)

o TOMPETTY & THE HEARTBREAKERS—
Refugee (Backstreet/MCA)

* QUEEN-Crazy Little Thing Called Love
(Elektra) 31

* KOOL& THEGANG—Too Hot (De-Lite) 11-4
WKY—Oklahoma City

o EAGLES—ICan't Tell You Why (Asylum)

De SHALAMAR—The Second Time Around
(Solar)

* KOOL & THE GANG—Too Hot (De-Lite) 13-7

* SPINNERS—Working My Way Back ToYou/
Forgive Me Girl (Atlantic) 14-8

KELI-Tulsa

® SPYRO GYRA—Catching The Sun (MCA)

o TOTO-99 (Columbia)

# THE DIRT BAND—An American Dream (UA)
22-15

* RUPERTHOLMES—Him (MCA) 16-8
WPEZ-Pittsburgh

® HEART—Even It Up (Epic)

® EAGLES—|Can't Tell You Why (Asylum)

* PINKFLOYD—Another Brick In The Wall
(Columbia) 25-15

* SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic)4-1

Southwest Region

® TOP ADD ONS

EAGLES -1 Can't Tell You Why (Asylum)

DAVID GATES-Where Ooes The Lovin’ Go
(Elektra)

KENNY NOLAN-Us And Love (Casablanca)

* PRIME MOVERS

KOOL & THE GANG-Too Hot (De-Lite)
ANDY GIBB—Oesire (RS0)

BILLY PRESTON & SYREETA-With You I'm
Born Again (Motown)

BREAKOUTS:

BOB SEGER—Fire Lake (Capitol)
CHARLIE DORE—Pilot Of The Airways (Island)
BLONDIE-The Hardest Part (Chrysalis)

KILT—Houston

© BOB SEGER & THE SILVER BULLET BAND—
Fire Lake (Capitot)

® DAVID GATES—Where Does The Lovin' Go
(Elektra)

 ANDYGIBB—Desire (RS0) 22-16

+ BILLY PRESTON & SYREETA—With You!'m
Born Again (Motawn) 25-15

KRBE-Houst

o BOBSEGER & THE SILVER BULLET BAND -
Fire Lake (Capitol)

o KOOL & THE GANG-TooHot (De-Lite)
# EAGLES—|Can't Tell You Why (Asylum) 0-
25

* CHRISTOPHER CROSS—Ride Like The Wind
(WB)0-27

KUF—Dallas
® AIRSUPPLY—Lost In Love (Arista)

o CHARLIE DORE—Pilot Of The Airwaves
(Island)

* RUPERT HOLMES—Him (MCA) 28-15

* ROGER WHITTAKER-You Are My Miracle
(RCA)D-17

KNUS-FM—Dailas
© BOBSEGER & THESILVER BULLET BAND-
Fire Lake (Capitol}

De DONNASUMMER—On The Radio
(Casablanca)

* ANDYGIBB—Desire (RS0) 17-16
* BLONDIE-The Hardest Part (Chrysalis)
2315

AY

o EAGLES—|Can't Tell You Why (Asylum)

® BILLY PRESTON & SYREETA—With YouI'm
Born Again (Motown)

* PINKFLOYD—Another Brick In The Wall
(Columbia)17-7

* T0T0-99(Columbia) 19-8
WTIX—~New Orleans

© KENNY NOLAN-Us And Love (Casablanca)
® EAGLES—1Can't Tell You Why (Asylum)
» KOOL& THE GANG~Too Hot (De-Lite) 7-5

* PINKFLOYD-Another Brick In The Wall
(Columbia) 2-1

WNOE-New Orieans

© MICHAEL JACKSON-Off The Wall (Epic)
® BLONDIE—Cali Me (Chrysalis)

+ TERIDESARIO w/K.C.—Yes I'm Ready
(Casablanca) 2-1

* KOOL & THEGANG—Too Hot (De-Lite) 24-
12

KEEL-Shreveport
® J.GEILS BAND—Come Back (EMI)
® EAGLES—1Can't Tell You Why (Asylum)

D& OONNASUMMER—On The Radio
(Casablanca) 23-10

* KOOL & THEGANG—Too Hot (De-Lite) 22-
12

Midwest Region

@ TOP ADD ONS

EAGLES—| Can't Tell You Why (Asylum)
DONNA SUMMER-0n The Radio (Casablanca)
CHUCK MANGIONE—Give It all You Got (A&M)

* PRIME MOVERS:

QUEEN-Crazy Little Thing Called Love
{Elektra)

NEINL DIAMOND—September Morn (Columbia)}

SPINNERS—Working My Way Back To You/

Forgive Me Girl (Atlantic)

BREAKOUTS

JOHN DENVER—Autograph (RCA)
BLONDIE-Call Me (Chrysalis)
AIR SUPPLY~Lost In Love (Arista)

WLS-Chicago

o EAGLES—ICan't Tell You Why (Asylum)

De DOMNASUMMER-0n The Radio
(Casablanca)
* DAN FOGELBERG—Longer (Full Moon/
Epic) 10-4
* NEIL DIAMOND-September Morn
(Columbia) 30-22
(Continued on page 21)
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Radio Programming

Vox Jox

NEW YORK — Valentine’s Day
has been important to radio this
year, particularly in New York. Two
stations here held giant parties for
their listeners:

WNEW-AM took over Roseland
for a celebration which included an
appearance by Benny Goodman,
who broadcast live over the station
from the ballroom with his sextet.
More than 3,200 listeners and guests
of the station turned out.

WRVR-FM also celebrated with a
listener’s party at the Grand Finale.
The large club was packed as flutist
Dave Valentin performed several
sets with his percussion group.

In Washington, WASH-FM gave
away bouquets of flowers and boxes
of chocolates in a “Hearts And
Flowers Sweepstakes.”

In Cleveland, WBBG-AM gave
away roses, programmed a special
selection of love songs and had af-
ternoon personality King Kirby in a
kissing booth at the downtown May
Co. for the benefit of the American
Heart Assn.

*  x %

Michael Phillips has been ap-
pointed director of programming for
NBC FM Radio. Phillips, who will
be based on KYUU-FM San Fran-
cisco, will direct programming at
WYNY-FM New York, WKQX-
FM Chicago and WKYS-FM Wash-
ington. Phillips moves up to these
duties from program manager of
KYUU.

Jay Cooper has been appointed
program director of KERE-AM
Denver. He joined the station in
September to handle afternoon
drive. ... WHN-AM New York, af-
ter having just about every country
star as a guest DJ, has added Gov.
Hugh Carey to its guest jock list.

*  x x

Maurie Orodenker, Billboard’s
man in Philadelphia, reports Joe
Bonadonna, who handles the 2 10 6

~p.m.segment on WMMR-FM Phila-
delphia, has been promoted to music
director. He succeeds Jane Norris,
who becomes director of audience
marketing. Mark Goodman coritin-
ues as assistant music director.
*x k%

WPDR-AM/WDDC-FM  Por-
tage Wis., program director Bruce
Cannon is giving up his program-
ming duties to join these station’s
sales staff. He will be succeeded by

_ mid-day jock Bob Khouri, who
joined the station in August. ...
Dingo Alsonso and Joe Mingoia will
be hosting rock and disco programs
over WHBI-FM New York.

* * *

MARCH 1, 1980 BILLBOARD

Glenn Morgan, who used to pro-
gram WABC-AM New York, spells
out his programming strategies in
the latest issue of the National Assn.

By DOUG HALL

of Broadcasters’ RadioActive Maga-
zine. His article is called “ABC’s Of
Music Rotation.”

* * *

Jack Snyder, KMET-FM Los An-
geles’ air personality and music di-
rector, joins the Westwood One syn-
dication firm as artist relations
director. ... J.W. Dantz comes to
adult contemporary-country
KENR-AM Houston as production
director. He was at KULF-AM
Houston as an air personality and in
production. ... Veteran television
producer Walt Masky joins Agora
Broadcasting, a new division of the
national Agora Ballrooms in Cleve-
land, as its radio-tv head.

*  x x

Jimmy “Doc” Rogers rejoins
KFMB-FM in San Diego, a Top 40
outlet. He is a part-time radio per-
sonality on weekends and a commu-
nity image consultant. Rogers, most
recently at XTRA-FM San Diego,
had been a weekend personality and
public service director at B100 from
1976 to 1978. . .. Marc Hunter takes
over as program director at Top 40
KSTN-AM, Stockton, Calif. He was
program director at KJOY-AM
same city.

* * *

Reacting to an erosion of women
listeners in the October/November
Arbitron WBZ-AM program direc-
tor Rick Starr, who joined the sta-
tion in August from KDKA-AM
Pittsburgh, has reshuffled the DJ
lineup. The biggest move is the shift
of Carl DeSuze out of morning drive
after 39 years. He will take over a
new 9 a.m. to noon slot. Succeeding
DeSuze will be Dave Maynard, who
has been working overnight for the
past year and has been with the sta-
tion for 25 years. Moving into the
noon to 3 p.m. slot is Janet Jaghe-
lian, who has been working week-
ends and recently arrived from
WIMQ-AM Norfolk. In the 3 to 7
p-m. slot is Bruce Bradley, almost
unchanged from the 2 to 6 p.m. slot
he has occupied since October. The
station continues its talk format
from 7 pm.to 5 am.

* X %

Jim Sweet, operations manager of
WGAN-AM-FM Portland, Me., has
resigned to take a position in his
family’s soft drink bottling business.
No successor has been named. ...
Tom Campbell, former Bay Area air
personality and American Forces ra-
dio host, has been signed by CBS-
TV to host a new nighttime game
show called “Camouflage” which
is off and running.

* * *

Thom Sanders, operations man-
ager at KHOW-FM Denver, has
hired Flynn Hanners as production

Tenement Steps

The Motors’ new album
to be released 3/3/80
on Virgin Records

& Tapes.

VA 13139 1

Produced by
Jimmy lovine
& The Motors.
Distributed by

Atlantic
Records

ELECTRIC

Radio’s most popular DJ Personality
Gag Sheet since 1970, gets letters . . .

STEVE GIBBONS, KRNT . ..
“Here’s my cheque each year
to say ‘Thank You." My morn-
ing show is going great! Weenie
has got to be the best aid to
radio since Groupies.”

“For free samples of the greatest gag
service in World Radio. write:”

The Electric Weenie
P.0O. Box 25-866
Honolulu, Hawall 96825

(808) 395-9600

director for the station. ... KQFM-
FM Portland, Ore., music director
Jim Robinson has resigned to enter
the woodstove business.

Normal, Ill.,, DJ Paul Dunn has
started a DJ comedy service called
“Dunn’s Punns.” He can be reached
at Box 1045, Bloomington, Il
61701. ... Steve McCoy, the morn-
ing man known as “The Breakfast
Flake” on WMAK-AM Nashville, is
now being simulcast on WMAK-
FM (92-Q).

* * *

Donald P. Hodges moves up to
general manager at country KEBC-
FM Oklahoma City. Hodges, who
has been an on-air personality and
program director in the Oklahoma
City area in the past, continues to
handle national sales and coordi-
nate local sales for KEBC.

*  x %

Davie Lee music director at WIL-
AM St. Louis, takes on the addi-
tional duties as one of the three per-
sonalities on the syndicated “Coun-
try Living” program from Broadcast
Programming International syn-
dicators. Lee joins Chris Lane and
Corky Mayberry, both of KLAC-
AM Los Angeles. Lane also has been
added to the staff of Weedeck Syn-
dicator’s “Country Report.” He will
be doing interviews for the show.

* * *

WRIJZ-AM, a Top 40 outlet in
Knoxville, Tenn., is searching for a
full-time production director. Pro-
duction samples and resumes go to
Bob Kaghan, Box 3367, Knoxville,
Tenn.37917. ... Bruce Phillip Miller
will host and narrate the 12-hour
“Remembering: The Seventies”
being syndicated by Radio Works of
Newport Beach, Calif. Miller is cur-
rently an air personality on Los An-
geles’ KIIS-FM.

BubblingUnderThe

__HOT100_

101-STOMP, The Brothers Johnson, A&M 2216

102—YEARS, Barbara Mandrell, MCA 41162

103—BOUNCE, ROCK, SXATE, ROLL, Vaughn
Mason & Crew, Brunswick 55548

104—THE VERY FIRST TIME, Michael Jackson,
EM!-America 8031

105—A LESSON IN LEAVIN', Dottie West, United
Artists 1339

106—DON'T CRY FOR ME ARGENTINA, Festival,
RSO 1020

107-WON'T GIVE IT UP, Sue Saad And The
Next, Planet 45912 (Elektra)

108—SHRINER'S CONVENTION, Ray Stevens,
RCA 11911

109-1 DON'T NEED YOU ANYMORE, Jackie
DeShannon, RCA 11902

110-YOU KNOW HOW TO LOVE ME, Phyllis Hy-
man, Arista 0463 .

BubblingUnderThe

. ToplLPs

201—-VAN HALEN, Van Halen, Warner Bros. BSK
3075

202—AHMAD JAMAL, Genetic Waltz, 20th Cen-
tury 7-600 (RCA)

203—ROGER POWELL, Air Pocket, Bearsville
BRK 6994 (WB)

204—LENE LOVICH, Flex, Stiff/Epic NJE 36308

205-BILLY PAUL, Best Of Billy Paul, P.I.R. Z2-
36314

206—-PINK FLOYD, Ummagamma, Capitol
SKBB-388

207-SOUNDTRACK, Fiddler On The Roof,
United Artists LWB 10900

208—BILLY PRESTON, Late At Night, Motown
M7.925

209—SHOTGUN, Shotgun IV, MCA MCA 3201

210-3-D, 3-D, Polydor PD-1-6254

www.americanradiohistorv.com

LOS ANGELES — Ren Hugh-
banks, Capitol Records Washing-
ton area promotion representative,
has developed a multimedia cam-
paign on behalf of the Motels.
The campaign is centered around a
special video showcase which aired
Feb. 16 on WTVZ-TV Norfolk, Va.,
in which portions of a German tele-
vision program were shown.

The tv show was followed by a
one hour broadcast on WMYK-FM
Norfolk, Va., recorded at the Bayou
in Washington, D.C., last Novem-
ber.

* * *

Top40 KRTH-FM Los Angeles is
running a contest on its morning
London and Engleman show. In ac-
cordance with George Burns’ single,
“I Wish 1 Was 18 Again,” callers
phone in and tell why they wish they
were 18 again. The two best wishes
earn the callers a lunch with Burns.
Local Mercury promotion manager
Carolyn Broner set up the contest.

* k%

Because Pink Floyd only played
Los Angeles and New York on its
1980 tour, Cleveland’s WWWM-FM
sent 18 listeners to the Los Angeles
concerts. They were part of the sta-
tion’s “Pink Floyd Month,” in which
station air personalities built an au-
dio “wall” by playing cuts from Pink
Floyd’s LP, “The Wall.” When lis-
teners hear the sound effects of
bricks falling, they called in to offer
their guess as to how many times the
line “another brick in the wall” was
repeated.

*  x x

Mercury’s John Cougar is slated to
g0 to Atlanta Wednesday (27) to en-
tertain at the Lee Abrams Superstar
stations convention. Sponsored by
AOR WKLS-FM Atlanta, Cougar’s
performance at the Agora is open to
the public with tickets selling for
$3.96. This was set up by WKLS-
FM music director Rick Pambino.

* X %

Chicago hi fi chain Playback, with
WJJID-AM Chicago and RCA Rec-
ords recently gave away a new Dolly
Parton pinball machine by Bally. A
pinball shootout, staged at Chi-
cago’s Ford City Mall and hosted by
DJ Mark Edwards determined the
winner of the among 10 finalists.
Sound Unlimited one stop, which
racks the Playback stores, coordi-
nated the promotion. Also given
away were Dolly Parton shirts, puz-
zles, picture disks, posters, buttons
and coin purses.

*  x x

Epic’s Felix Cavaliere visited
WICC-AM Bridgeport, Conn., Feb.
| and was a guest with air person-
ality Gary Peters from 3 p.m. to 5
p.m.

* * *

Nan Mancini, RCA Windsong
artist and Philadelphia resident,
teamed with Philadelphia 76er Dr. J
and rock stations WIQQ-FM and
WPST-FM for an “It's A Man’s
World” promotion. Both her single
and LP are titled “Is A Man’s
World.”

On Wednesday (9) at a basketball
game between the 76ers and the
New Jersey Nets at the Philadelphia
Spectrum, RCA gave away a special
package to the first 1,000 men, or
women with men. The package con-
tained Mancini’s single, a $1 dis-
count coupon on the purchase of a
Mancini album at any area Sam
Goody store and a photo of Mancini
being dunked by Dr. J.

*  x %
Midsong group the Now recently

did two live radio broadcasts for
WBAB-FM and WLIR-FM both on

Pro-Motions

Long Island. WBAB broadcast a gig
from the Silver Dollar Saloon in

- Bayshore, N.Y., while WLIR chose a

performance from My Father’s
Place in Roslyn, N.Y.

* * *

Coinciding with the release of
“Goose Bumps,” Ian Lloyd's first
solo album for Scotti Bros. Records,
distributed by Atlantic, a promotion
was held for Lloyd at the New York
rock club Heat. A dance contest was
held with Lloyd and WPLJ-FM
New York DJ Jim Kerr doing the
judging. The promotion was put to-
gether by John Inneli of New York’s
Progressive Dance Music record
pool, Henry Schishler of Heat and
Atlantic local promotion rep Danny
Buch.

David Lucchesi, sales and adver-
tising manager for Fantasy Records,
setup an in studio interview with the
group Pleasure at Los Angeles’
KGFJ-AM. The appearance took
place after a concert date at the In-
glewood Forum. The band also did
an interview at Philadelphia’s
WDAS-FM after playing there Jan.
19 and 20.

L

Bob Wilder and Skip Schrieber,
general manager and promotion
manager, respectively, for Pickwick
Distributing in Miami, have come
up with a “Dig The Gold” contest in
conjunction with Joyce Cobb’s
single “Dig The Gold” on Cream.
Through WHYI-FM, Miami area
residents are being given clues to
where two Kruggerands are buried
in the vicinity. Also, stations are us-
ing the term “Dig The Gold” as part
of their i.d.s in 34 markets. Outlets
utilizing the phrase include KFI-
AM, Los Angeles, KIOQ-FM Los
Angeles, KELI-AM Tulsa and
KNUS-FM Dallas. Mike McVay,
program director at WAKY-AM
Louisville is credited with originat-
ing this idea.

KDKA Leads
In Pittsburgh

® Continued from page 17

fact that this is a station that plays
hits. We’re going to be more intensi-
fied and look into new and different
types of promotion.”

Two stations that undertook vig-
orous promotion campaigns in ad-
vance of the ratings period got vary-
ing results. WWSW-AM advertised
its switch from country to adult con-
temporary and WKTQ-AM pro-
moted itself as an adult contempo-
rary station, hoping to erase its
bubblegum image left over from its
days as 13Q. WWSW moved from a
2.8 to a 3.3 but WKTQ dropped
froma29toa2s5.

“We’re not dancing in the hall-
ways but we're happy.” says
WWSW program director Jim Dur-
ham. “At least we showed an up-
ward curve. We felt that if we had
stayed with the country format we
would have dropped below 2.0.”

“We're digging in now.” says
WKTQ program director Tim Pow-
ell. “We made some final modi-
fications. We’ve weeded out a lot of
the teens which was the thrust of this
project. We could show bigger num-
bers faster if we went back to the old
13Q zipoff idea but that’s not vi-
able.”

Black formatted WAMO-FM
showed an increase, building its 4.8
share to a 5.3. WEEP-AM, a 50,000
watt country daytimer, held steady
at 3.4 and WFFM-FM, an easy rock
station, declined slightly overall,
dropping from a 4.2 share to a 3.9.
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Ploylist Top AddOns @
Playlist Prime Movers

Billboard Singles Radio Action

Based on station playlists through Thursday (2/21/80)

® Continued from page 19
WEFM -Chicago
(] SURVWOR-SomewhereInAmerica(Séotti
Brothers)

© BILLY PRESTON & SYREETA-With You I'm
Born Again (Motown)

KQWB—Fargo

F-105 (WVBF)—Boston

WYRE—Annapolis

WFLB—Fayetteville

WLAC—Nashville

® BOB SEGER & THE SILVER BULLET BAND -
Fire Lake (Capitol)

De DONNASUMMER-0On The Radio
(Casablanca)

* JOHN STEWART—Lost Her In The Sun (RS0)
16-9

© LINDARONSTADT—How Do | Make You
(Asylum)
® BOB SEGER & THE SILVER BULLET BAND—
Fire Lake (Capitol)
D+ ISRAC HAYES—Don't Let Go(Polydor) 9-4
+ DANDOGELBERG—Longer (Full Moon/

o BOBSEGER & THESILVER BULLET BAND-
Fire Lake (Capitol)

© EAGLES-1Can't Tell You Why (Asylum)

+* SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic) 25-16

© BLONDIE-Call Me (Chrysalis)
@ MICHAEL JACKSON-Off The Wall (Epic)

+ THE WHISPERS—And The Beat Goes On
(RCA)17-7

* NARDA MICHAEL WALDEN-| Shoulda

o THEBABYS—Back On My Feet Again
(Chrysalis)

© WAYNE NEWTON-Years(Taurusil)

* SPINNERS-Working My Way Back To You/
Forgive Me Girl (Atlantic)

* QUEEN—Crazy Little Thi o . i) 17- * PINK FLOYD—Another Brick In The Wall - )
(QEIektra) BT;ZY Little Thing Called Love * Iam:lvnf::)sgo}gree TimesIn Love WDR(ET;)a:-Zf::L (Columbia) 2819 Loved Ya (Atlantic) 10-6 * TOT0-99 (Columbia) 22-12
* BDOMTOWN RATS—|Don't Like Mondays  KLEO—Wichita WLEE—Richmond WQAM - Miami (WBYQ) 52-Q— Nashwille

(Columbia) 18-14
WROK—Rockford
© HEART-Even It Up (Epic)

o BILLY PRESTON & SYREETA-With YouI'm
Born Again (Motown)

+ RUPERT HOLMES—Him (MCA) 14-5
+ TOT0-99(Columbia) 19-7
WIFE— Indianapolis
© JOHN DENVER—Autograph (RCA)
© WAYNE NEWTON—-Years (Taurusil)
WNDE-Indianapolis
© EAGLES—(Can't Tell You Why (Asylum)

® BILLY PRESTON & SYREETA—With You|'m
Born Again (Motown)

* QUEEN—Crazy Little Thing Called Love
(Elektra) 16-8

* NICOLETTE LARSON—Let Me Go Love (WB)
21-10

WOKY—Milwaukee

© 'CHUCK MANGIONE—Give It All You Got
(A&M)

® JIMMYRUFFIN=Hold On To My Love (RSO)

+ PINK FLOYD—Another Brick in The Wall
(Columbia) 23-15

+ SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic) 19-11

WIUU-FM—Milwaukee

© STEVIE WONDER—Outside My Window
(Tamla)

© PHOTOGLO—We Were Meant To Be Lovers
(20th Century)

* ANDY GIBB—Desire (RS0) 18-7

+ TOMMY JAMES—Three Times In Love
(Millennium} 15-4

KSLQ-FM—St. Louis

® MICHAEL JACKSON--Off The Wall (Epic)
® BLONDIE-Call Me (Chrysalis)

* JOURNEY-Anyway You Want It (Columbia)
271-16

* RICK DERRINGER~-Don’t Ever Say Goodbye
(Blue Sky) 33-25

KXOK-St. Louis

e CHUCK MANGIONE—Give It All You Got
(A&M)

o TOMMY JAMES—Three Times [n Love
(Millennium)

D+ DONNASUMMER-On The Radio
(Casablanca) 166

+ SPINNERS—Working My Way Back To You/
Forgive Me girl (Atlantic) 21-15

KIOA-Des Moines

@ CHRISTOPHER CROSS—Ride Like The Wind
(WB)

® KOOL& THE GANG—Too Hot (De-Lite)
+ RUPERT HOLMES—Him (RCA) 22-14
+ SPINNERS—Working My Way Back To You/

@ AIRSUPPLY-Lost In Love (Arista)

De SHALAMAR-The Second Time Around
(Solar)
+ QUEEN—Crazy Little Thing Calied Love
(Elektra) 21-11

* KOOL & THE GANG—Too Hot (De-Lite) 17-7
Northeast Region

® TOP ADD ONS

PINK FLOYD—Another Brick In The Wall
(Columbia)

BETTE MIDLER-When A Man Loves A Woman
(Atlantic)

QUEEN-Crazy Littie Thing Called Love
(Elektra)

* PRIME MOVERS

DAN FOGELBERG—Longer (Epic)
KOOL & THE GANG—Too Hot (De-Lite)

RAY, GOODMAN & BROWN-Special Lady
(Polydor)

BREAKOUTS

BOB SEGER—Fire Lake (Capitol)
JMMY RUFFIN-Hold On To My Love (RSO)
THE WHISPERS—And The Beat Goes On (Solar)

WABC—New York

® QUEEN—Crazy Little Thing Called Love
(Elektra)

® PINKFLOYD-Another Brick In The Wall
(Columbia)

+* DAN FOGELBERG—Longer (Full Moon/
Epic) 3516

+ STEVE FORBERT—Romeo's Tune
(Nemperor) 34-25

WXLO—New York

® BLONDIE-Call Me (Chrysalis)

® BOB SEGER & THE SILVER BULLET BAND—
Fire Lake (Capitol)

+ THEWHISPERS—And The Beat Goes On
(Solar)11-4

+ RAY, GOODMAN & BROWN—Special Lady
(Polydor) 26-20

WPTR—Albany

@ AIRSUPPLY-Lost In Love (Arista)

De SHALAMAR-The Second Time Around
(Solar)

* KOOL & THE GANG—Too Hot (De-Lite) 16-8
* ANDY GIBB—Desire (RS0) 12-7
WTRY~Albany

© MICHAEL JACKSON-Off The Wall (Epic)

© BOB SEGER & THE SILVER BULLET BAND -
Fire Lake (Capitol)

® PINK FLOYD—Another Brick In The Wall
(Columbia)

® TOMMY JAMES—Three Times In Love
(Millennium)

* SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic) 13-8

+ DANFOGELBERG—Longer (Full Moon/
Epic) 7-1

WPRO (AM)—Providence

o RAY,GOODMAN & BROWN—Special Lady
(Polydor)

© KOOL& THEGANG—Too Hot (De-Lite)
* RUPERT HOLMES—Him (MCA) 10-5

D& DONNASUMMER-On The Radio
(Casabianca) 14-11

WRVQ—Richmond

® BOB SEGER & THE SILVER BULLET BAND—
Fire Lake (Capitol)

® CLIFF RICHARD—Carrie (EMI)

+ LINDA RONSTADT—How Do | Make You
(Asylum) 14-9

* EAGLES—|Can't Tell You Why (Asylum) D-
21

WPRO-FM—Providence

© BLONDIE-Call Me (Chrysalis)
® FOREIGNER-Woman (Atlantic)

+ PINKFLOYD—Another Brick In The Wall
(Columbia) 11-5

* CHRISTOPHER CROSS—Ride Like The Wind
(WB)27-22

WAEB-Allentown

® DR.HOOK--Sexy Eyes (Capitol)
o RAY, GOODMAN & BROWN-—Special Lady
(Polydor)
+ DAN FOGELBERG—Longer (Full Moon/
Epic) 7-3
D+ DONNASUMMER~On The Radio
(Casablanca) 10-7
WICC—Bridgeport

© CHARLIE DORE~Pilot Of The Airways
(Island)

® HEART—Even It Up (Epic)

+ KOOL & THE GANG~Too Hot (De-Lite) 27-
15 .

+ LINDARONSTADT—How Do | Make You
(Asylum) 14-8

Mid-Atlantic Region

® TOP ADD ONS

KOOL & THE GANG—Too Hot (De-Lite)

CHUCK MANGIONE—Give It Alf You Got (A&M)

BILLY PRESTON & SYREETA—With You I'm
Born Again (Motown)

* PRIME MOVERS

PINK FLOYD—-Another Brick In The Wall
(Columbia)

QUEEN—Crazy Little Thing Called Love
(Elektra)

DAN FOGELBERG—Longer (Full Moon/Epic)

BREAKOQOUTS

ANDY GiBB/OLIVIA NEWTON-JOHN~ Can't
Help it (RSO)

BOB SEGER—Fire Lake (Capitol)

HEART—Even It Up (Epic)

WFIL—Philadelphia

® KOOL & THE GANG—Too Hot (De-Lite)

® BILLY PRESTON & SYREETA—With You I'm
Born Again (Motown)

® EAGLES—ICan't Tell You Why (Asylum)

® RAY,GOODMAN & BROWN—Special Lady
(Polydor)

* PINKFLOYD—Another Brick In The Wall
(Columbia) 14-8

* QUEEN-Crazy Little Thing Called Love
(Elektra)4-3

WKBO-Harrishurg

* QUEEN-Crazy Little Thing Called Love
(Elektra) 5-1

* EAGLES—ICan't Tell You Why (Asylum) 29-
23

WMIX (96X)—Miami
@ AIR SUPPLY-Lost In Love (Arista)

+* SPINNERS—-Working My Way Back To You/
Forgive Me Girl (Atlantic) 13-8

* KOOL & THEGANG—Too Hot (De-Lite) 169
Y-100 (WHYI-FM)—Miami
© BLONDIE—Call Me (Chrysalis)

© RAY, GOODMAN & BROWN—Special Lady
(Polydor)

* THE WHISPERS—And The Beat Goes On
(Solar)37-30

* PINKFLOYD—Another Brick in The Wall
(Columbia) 31-21

WLOF-0rlando

© EAGLES—ICan't Tell You Why (Asylum)
o KENNYLOGGINS—Keep The Fire
(Columbia)

® THEWHISPERS—And The Beat Goes On
(Sotar)

© MICHAEL JACKSON—Off The Wall (Epic)

* CHRISTOPHER CROSS—Ride Like The Wind
(WB)D-21

* RAY,GOODMAN & BROWN-Special Lady
(Polydor) 23-15

Southeast Region

® TOP ADD ONS

AR SUPPLY—Lost In Love (Arista)
EAGLES—( Can't Tell You Why (Asylum)
MICHAEL JACKSON-Off The Wall (Epic)

* PRIME MOVERS:

PINK FLOYD—Another Brick [n The Wall
(Columbia)
CHRISTOPHER CROSS—Ride Like The Wind

(WB)
RAY, GOODMAN & BROWN—Spec:al Lady
(Polydor)

BREAKOQUTS

BLONDIE—Call Me (Chrysalis)
BOB SEGER—Fire Lake (Capitol)
JIMMY RUFFIN—Hold On To My Love (RSO)

WQXI—Atlanta

@ CLIFFRICHARD—Carrie (EMI)

* PINK FLOYD—Another Brick n The Wall
(Columbia) 36-26

* MICHAEL JACKSON- Off The Wall (Epic)
29-20 °

0-105 (WRBQ-FM)—Tampa

© FOREIGNER~Woman (Atlantic)
® ROCKETS—Desire (RSO)

+ PINK FLOYD—Another Brick In The Wall
(Columbia) 10-3

* RUPERTHOLMES—Him (MCA)
BJ-105 (WBJW-FM)—Orlando

® PINKFLOYD—Another Brick In The Wall
(Columbia)

® BOB SEGER & THE SILVER BULLET BAND—
Fire Lake (Capitol)

+ STYX-Why Me (A&M) 9-3

+ TERIDE SARIO w/K.C.—Yes I'm Ready
(Casablanca) 6-1

WQXQ—Daytona Beach

De SHALAMAR-The Second Time Around
(Solar)

® ENGLAND DAN & JOHN FORD COLEY-I'm
In It For Love (Big Tree)

+* DIONNEWARWICK—Deja Vu (Arista) 38-28

* RAY, GOODMAN & BROWN-Special Lady
(Polydor) 35-20

WAPE-Jacksonville

© BOBSEGER & THE SILVER BULLET BAND-
Fire Lake (Capitol)

® AIRSUPPLY-Lost In Love (Arista)
+ RUPERT HOLMES—Him (MCA) 14-10

® AIR SUPPLY—Lost n Love (Arista)
© JOURNEY-Anyway You Want It (Columbia)

+ RAY, GOODMAN & BROWN—Special Lady
(Polydor) 30-26

* KOOL & THE GANG—Too Hot (De-Lite) 24-
19

WHBQ-Memphis

® EAGLES—ICan't Tell You Why (Asylum)
@ AR SUPPLY—Lost [n Love (Arista)

* THEWHISPERS—And The Beat Goes On
(RCA) 28-21

+ PINK FLOYD~Another Brick In The Wall
(Columbia) 20-15

WRIZ-Knoxville

o PAUL DAVIS—Do Right (Bang)

© JIMMY BUFFETT—Survive (MCA)

* DOTTIE WEST—A Lesson In Leavin’ (UA) 32-
14

+ DR.HOOK-Sexy Eyes (Capitol) 34-19
WGOW—Chattanooga

o KARLABONOFF—Baby Don't Go
(Columbia)

® JIMMYRUFFIN—Hold On To My Love (Epic)
+* RUPERTHOLMES—Him (MCA) 10-5

+ SPINNERS—Working My Way Back to You/
Forgive Me Girl (Atlantic) 11-8

WERC—Birmingham

© THE KNACK—Baby Talks Dirty (Capitol)

© PEACHES & HERB—| Pledge My Love
(Polydor/MVP)

* MOLLY HATCHET—Flirtin' With Disaster
(Epic) 28-20

+ RAY,GOODMAN & BROWN—Special Lady
(Polydor) 20-12

WSGN—Birmingham

® BLONDIE—Call Me (Chrysalis)

® TOMMY JAMES—Three Times In Love
(Millennium)

* PATRICERUSHEN—Haven't You Heard
(Elektra)26-17

+ RAY, GOODMAN & BROWN—Special Lady
(Polydor) 23-18

WHHY—Montgomery

© FELIX CAVALIERE—Only A Lonely Heart
Sees (Epic)

© PAUL DAVIS—-Do Right (Bang)

+ ANDY GIBB-Desire (RS0) 16-6

* EAGLES—ICan't Tell You Why (Asylum) 18-
10

Forgive Me Girl (Atlantic) 14-6 * KOOL& THE GANG—Too Hot (De-Lite) 27- * QUEEN-Crazy Little Thi L = i KAAY—Little R
KDWB—I; :nnu pollis( ) 7 (Qﬁlekha) 5.rly ittle Thing Called Love e DR.HOOK SexyEyes(Cifputol) * RAY, GOODMAN & BROWNSpecial Lady e Rock
D SHALAMAR—The Second Time Around * OANFOGELBERG—Longer (Full Moon/ W el LA SR GIREDIH © TOMMYJAMES-Three Timesin Love
© EAGLES—1Can't Tell You Why (Asylum) (Solar) D-21 Epic) 8-6 u WAYS—Charlotte (Millennium)

@ AIRSUPPLY—Lost In Love (Arista)

+ NEILDIAMOND-September Morn
(Columbia) 21-14

+ BARRY MANILOW—When | Wanted You
(Arista)22-16

KSTP—Min li

WKBW-—Buffalo

WZZD-Philadelphia

® EAGLES—ICan't Tell You Why (Asylum)

® PINK FLOYD—Another Brick In The Wall
(Columbia)

D+ DONNA SUMMER-On The Radio

{ 4

© ENGLAND DAN & JOHN FORD COLEY—in It
For Love (Atlantic)

* CHUCK MANGIONE-Give It All You Got
(A&M) 20-14

+ SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic)

WHB—Kansas City

© JOHN DENVER-Autograph (MCA)
+ RUPERTHOLMES—Him (MCA) 14-8

* LINDARONSTADT—How Dol Make You
(Asylum) 10-7

KBEQ-—Kansas City

® BLONDIE-Call Me (Chrysalis)
® UTOPIA—Set Me Free (Bearsville)

+ PINKFLOYD—Another Brick In The Wall
(Columbia) 26-18

D* DONNASUMMER—-On The Radio
(Casablanca) 8-3

KKLS—Rapid City
o ZZTOP~1Thank You (WB)

© BOBSEGER & THE SILVER BULLET BAND -
Fire Lake (Capitol}

+ DAN FOGELBERG-Longer (Full Moon/
Epic) 4-1

* QUEEN—Crazy Little Thing Called Love
(Elektra)9-3

(Casablanca) 18-13

* BILLY PRESTON w/SYREETA—With You I'm
Born Again (Motown) 24-16

WYSL- Buffalo

® HERB ALPERT—Street Life (A&M)
+ CHUCK MANGIONE—Give it All You Got
(A&M)11-6
+ RUPERT HOLMES—Him (MCA) 19-7
WBBF—Rochester

© TOM PETTY & THE HEARTBREAKERS—
Refugee (Backstreet/MCA)

® LINDARONSTADT—How Dol Make You
(Asylum)

* QUEEN-Crazy Little Thing Called Love
(Elektra) 5-1

+* PINK FLOYD—Another Brick In The Wall
(Columbia) 20-10

WRKO-Boston

o BETTEMIDLER—When AMan LovesA
Woman (Atlantic)

© JIMMYRUFFIN=Hold On To My Love (RSO)
* KOOL & THEGANG—Too Hot (De-Lite) 23-
18

* RAY, GOODMAN & BROWN-Special Lady
(Polydor) 25-15

WBZ-FM—Boston

® EAGLES—iCan't TeH YouWhy (Asylum)

® CHARLIE DORE- Pilot Of The Airways
(Island)

o YELLOW MAGIC ORCHESTRA—Computer
Games (A&M)

® RICHARD TEE—First Love (Tappan Zee/
Columbia)

WIFI-FM—Philadelphia

® ROCKETS—Desire (RS0)
® HEART—Even It Up (Epic)

* THEKNACK—Baby Talks Dirty (Capitol) 21-
11

+ THEBABYS—Back OnMyFeet Again
(Chrysalis) 15-9
WPGC—Washington

o CHUCK MANGIONE—Give It All You Got
(ASM)

© ANDYGIBB/OLIVIA NEWTON-JOHN—|
Can't Help It (RSO)

* PINK FLOYD-Another Brick In The Wall
(Columbia) 7-1
+ TOT0-99 (Columbia) 17-13
WGH—Norfolk

o DR.HOOK-Sexy Eyes (Capitol)
o RAY,GOODMAN & BROWN—Special Lady
(Polydor)
+ SHALAMAR—The Second Time Around
(Solar)11-3
+ TOT0-99 (Columbia) 13-5
WCAO~-Baltimore

® BOB SEGER & THE SILVER BULLET BAND -
Fire LakeZ (Capitol}

® MICHAEL JACKSON~Off The Wall (Epic)

* PINK FLOYD—Another Brick In The Wall
(Columbia) 28-22

* TOT0-99(Columbia) 18-12

* LINDARONSTADT—How Dol Make You
(Asylum)} 17-9

1.93 (WZGC-FM)—Atlanta

o BLONDIE-Call Me (Chrysalis)
® MICHAEL JACKSON-Off The Wall (Epic)

* CHRISTOPHER CROSS—Ride Like The Wind
(WB)25-16

+ BOB SEGER & THE SILVER BULLET BAND—
Fire Lake (Capitol) 23-15

WBBQ-Augusta

De THEWHISPERS—And The Beat Goes On
(RCA)

© PETER MclAN-Solitaire (Arc)

* CHRISTOPHER CROSS—-Ride Like The Wind
(WB)23-15

+ PINKFLOYD—Another Brick In The Wall
(Columbia) 6-1

WFOM—Atlanta

© BLONDIE-Call Me (Chrysalis)
® JIMMYBUFFETT—Survive (MCA) -

+ BOB SEGER & THE SILVER BULLET BAND—
Fire Lake (Capitol) 34-22

* JIMMYRUFFIN~Hold On To My Love (Epic)
3730

WSGA-Savannah

® AIRSUPPLY—Lost In Love (Arista)

© PEACHES & HERB—| Pledge My Love
(Polydor/ MVP)

* RAY, GOODMAN & BROWN—Special Lady
(Polydor) 17-12

D# SHALAMAR-The Second Time Around
(Solar)

www americanradiohistorv com

e ZZ2TOP—IThank You (WB)
® JIMMYRUFFIN=Hold On To My Love (RSO)

* CHRISTOPHER CROSS—Ride Like The Wind
(WB)27-21

+ BILLY PRESTON & SYREETA—With You I'm
Born Again (Motown) 30-29

WKIX—Raleigh

© WILLIE NELSON—My Heroes Have Always
Been Cowboys (Columbia)

o CHARLIE DORE—Pilot Of The Airwaves
(Island)}

* THEWHISPERS—And The Beat Goes On
(RCA) 19-14

+ BILLY PRESTON & SYREETA-With Youl'm
Born Again (Motown) 12-7

WTMA—Charleston

© BLONDIE-Call Me (Chrysalis)

® CRYSTALGAYLE-It's LikeWe Never Said
Goodbye (Columbia)

* PATBENETAR—Heartbreaker (Chrysalis)
2315

+ KENNYLOGGINS—Keep TheFire
(Columbia) 18-12

WORD —Spartanburg

© CHRISTOPHER CROSS—Ride Like The Wind
(WB)

D DONNASUMMER—On The Radio
(Casablanca) 22-18

% SPINNERS—Working My Way Back To You/
Forgive Me Girl (Atlantic) 17-11

WSEZ (Z-93)—Winston-Salem

© DAVID GATES—Where Does The Lovin' Go
(Elektra)

® PAULDAVIS-DoRight (Bang)

* PINK FLOYD—Another Brick In The Wall
(Columbia) 14-4

D+ DONNASUMMER-On The Radio
(Casablanca) 15-5

WAIV—Jacksonville

© EAGLES—ICan't Tell You Why (Asylum)

® KENNYLOGGINS—Keep The Fire
(Columbia)

& MOLLY HATCHET—Flirtin’ With Disaster
(Epic) 179

D+ DONNASUMMER~-On The Radio
(Casablanca) 19-11

® UTOPIA—Set Me Free (Bearsville)

® RAYPARKA/RAYDIO-Two PlacesAtThe
Same Time (Arista)

* BLONDIE-Cali Me (Chrysalis) 0-20

D& SHALAMAR-The Second Time Around
(Solar) 15-6

© Copyright 1980, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

MARCH 1, 1980 BILLBOARD

Top Add Ons-National

HEART-Bebe Le Strange (Epic)
LINDA RONSTADT—Mad Love (Asylum)

WARREN ZEVON—-Bad Luck Streak In Dancing School (Asylum)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS~Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

ELVIS COSTELLO-Get Happy (Columbia)

KFML-FM—Denver (Ira Gordon)

Based on station playlist through Wednesday (2/20/80)

Top Requests/Airplay-National

PINK FLOYD-The Wall (Columbia)
DAN FOGELBER—Phoenix (Full Moon/Epic)
1. GEILS BAND—-Love Stinks (EMI/America)

KMOD-FM—Tulsa (B. Bruin/C. West)

TOM PETTY AND THE HEARTBREAKERS —Damn The Torpedoes (Backstreet/ MCA)

WLYQ-FM—Columbus (Steve Runner)

WSHE-FM—Ft.L

National Breakouts
ROBIN TROWER-Victims Of The Fury (Chrysalis)

THE KNACK—But The Little Girls Understand (Capitol)

FOOLS-Sold Out (EMI/America)

FRANK MARINO & MAHOGANY RUSH-What's Next (Columbia)

derdale (Michetle Robinson)

WLIR-FM—Long lsland (D. Mch:

/L Kieinman)

* % * o

*

HEART—Bebe Le Strange (Epic)

WARREN ZEVOM—Bad Luck Streak In Dancing
School (Asytum)

PRIVATE LIGHTNING—(ALM)

MATTHEW FISHER - (ALM)

UINDA RONSTADT—Mad Love (Asylum)

DR. STRUT—Struttin' (Motown)

ROBIN TROWER— Victims Of The Fury (Chrysalis)
SYLVAIN SYLYAIN—(RCA)

* % ® o o @

»

ROBIN TROWER-Victims Of The Fury (Chrysatis)
WISHBONE ASH—Just Testing (MCA)
SURVIVOR—(Scotti Brothers)

HEART—Bebe Le Strange (Epic)
38-SPECIAL—Rockin' Into The Night (A&M)

TOM PETTY AND THE HEARTBREAKERS ~Damn
The Torpedoes (Backstreet/MCA)

PINK FLOYD—The Wall (Columbia)

% APRIL WINE—Harder Faster (Capitol)
KBBC-FM—Phoenix ().D. Freeman)

THE KNACK—But The Little Girls Und d
(Capitol)

BUGGLES—The Age Of Plastic (Island)

KISW-FM—Seattle (Steve Slaton)

Western Region

® TOP ADD ONS

HEART—Bebe Le Strange (Epic)

WARREN ZEVON—Bad Luck Streak In Dancing
School (Asylum)

UNDA RONSTADT—Mad Love (Asylum)

MARC TANNER BAND—Temptation (Elektra)

*TOP REQUEST/AIRPLAY

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINK FLOYD-The Wall (Columbia)

J. GEILS BAND—Love Stinks (EM1/America)

ROBIN TROWER—Victims Of The Fury
(Chrysalis)

BREAKOUTS

THE KMACK—But The Littie Girls Understand
{Capitol)}

PRETENDERS - (Sire)

SUZANNE FELLINI—(Casablanca)

1GEY POP—Soldier (Arista)

KMEL-FM—San Francisco {Paul Vincent)

WARREN ZEVON—Bad Luck Streak In Dancing
School (Asylum)

CLASH~London Calling (Epic)
PRETENDERS - (Sire)

HEART—Bebe Le Strange (Epic)
LINDARONSTADT—Mad Love (Asylum)
PINK FLOYD—The Wall (Columbia)
HEART—-Bebe Le Strange (Epic)

TOM PETTY AND THE HEARTBREAKERS—Oamn
The Torpedoes (Backstreet/MCA)

BABYS—Union Jacks (Chrysalis)

KWST-FM—Los Angeles (Ted Habeck)

® LINDARONSTADT—Mad Love (Asylum}

»

WARREN ZEVON—Bad Luck Streak In Oancing
School (Asylum}

HEART—Bebe Le Strange (Epic)
PINK FLOYD—The Wall (Columbia)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

). GEILS BAND—Love Stinks (EMI/America)

THE KNACK—But The Little Girls Understand
{Capitol)

KSJO-FM—San Jose (Sally Gilf)

* % % o @

B g

HEART—Bebe Le Strange (Epic)
UNDA RONSTADT—Mad Love (Asylum)
GRAHAM NASH-Earth & Sky (Capitol)

WARREN ZEVON—Bad Luck Streak In Dancing
School (Asylum)

DIRK HAMILTON—Thug Of Love (Elektra)
SUZANNE FELLIN)I—(Casablanca)

D.L. BYRON—This DayAnd Age (Arista)
CLASH—London Calling (Epic)

J.GEILS BAND—Love Stinks (EMI/America)
RAMONES—End Of The Century (Sire)

KGB-FM—San Diego (Bruce Tucker)

* % % % 0o 0 0 00

WARREN ZEVON—Bad Luck Streak In Dancing
School (Asylum)

OFF BROADWAY—0n (Atlantic)
NAZARETH-Malice In Wonderland (A&M)
166Y POP-Soldier (Arista)

HEART—Bebe Le Strange (Epic)

SYLVAIN SYLYAIN~(RCA)

HOMEGROWN 7—(KGB)
PRETENDERS—(Sire)

PINK FLOYD-The Wall (Columbia)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

KOME-FM—San Jose (Dana Jang)

LINDA RONSTADT~Mad Love (Asytum)
HEART-Bebe Le Strange (Epic)

WARREN ZEVON —Bad Luck Streak In Dancing
School (Asylum)

MARC TANNER BAND—Temptation (Elektra)

% TOM PETTY AND THE HEARTBREAKERS - 0amn

The Torpedoes (Backstreet/MCA)
PINK FLOYD—The Walt (Columbia)
EAGLES—The Long Run (Asylum}
STYX-Cornerstone (A&M)

®  THE KNACK—But The Little Girls Understand

*

(Capitol)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

BOOMTOWN RATS—The Fine Art Of Surfacing
{Columbia)

22T0P--Deguello (WB)
AEROSMITH—Night In The Ruts (Columbia)

KZEL-FM—Eugene (C. Kovarik/P. Mays)

* % % % @

WARREN ZEVON—Bad Luck Streak In Dancing
School (Asylum)

EARTHQUAKE—-Two Years In A Padded Cell
(Beserkley)

HEART—Bebe Le Strar;ge (Epic)

JOHNNY WINTER—Raising Caine (Blue Sky)
DANNY KORTHCMAR—Innuendo (Asylum)
ROBIN TROWER--Victims Of The Fury (Chrysalis)
). GEILS BAND—Love Stinks (EMI/America)
SEARCHERS—(Sire)

SUE SAAD & THE NEXT—(Planet)

Southwest Region

® TOP ADD ONS:

WARREN ZEVON—Bad Luck Streak In Dancing
School (Asylum)

HEART—Bebe Le Strange (Epic)

SURYIVOR-(Scotti Brothers)

WISHBONE ASH—Just Testing (MCA)

*TOP REQUEST/AIRPLAY

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINK FLOYD—~The Wall (Cotumbia)

22 T0P—Deguello (WB)

DAN FOGELBERG—Phoenix (Full Moon/ Epic)

BREAKOUTS

ROBIN TROWER—Bad Luck Streak In Oancing
School (Asylum)

THE KNACK—But The Little Girls Understand
(Capitol)

CHRISTOPER CROSS-~(WB)

RAMONES—End Of The Century (Sire

KZEW-FM—Dallas (Doris Miller)

* % o @

»

ROBIN TROWER-Victims 0f The Fury (Chrysalis)

THE KNACK—But The Little Girls Understand
(Capitol)

WARREN ZEVON—Bad Luck Streak In Dancing
School (Asylum)

CHRISTOPHER CROSS — (WB)
SURVIVOR—(Scotti Brothers)
22T0P-Deguello (WB)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/ MCA)

BABYS—Union Jacks (Chrysalis)

LED ZEPPELIN—In Through The Out Door (Swan
Song)

KLOL-FM—Houston (Paul Riann)

ROBIN TROWER--Victims Of The Fury (Chrysalis)
RAMONES—End Of The Century (Sire)

® THE KNACK—But The Little GirlsUnderstand

* * *

*

(Capitoh)

RUSH—Permanent Waves (Mercury)
ROCKETS—No Ballads(RS0)

PINK FLOYD-The Wall (Columbia)
Z2T0P-Deguello (WB)

KY102-FM—Kansas City (M. Floyd/). McCabe)

LINDA RONSTADT—Mad Love (Asylum)
HEART—Bebe Le Strange (Epic)
BUGGLES—The Age Of Plastic (Island)

THE KMACK—But The Little Girls Understand
(Capitol)

ELWIS COSTELLO—Get Happy (Columbia)

© ROBIN TROWER—Victims Of The Fury (Chrysalis)
* TOM PETTY AND THE HEARTBREAKERS —Damn

»

The Torpedoes (Backstreet/MCA)

PINK FLOYD—The Wall (Columbia)

DAN FOGELBERG—Phoenix (Full Moon/Epic)
21270P-Deguello (WB)

* % % ® o o o @

*

WARREN ZEVON—Bad Luck Streak In Dancing
School (Asylum)

FOOLS—Sold Out (EMI/America)
HEART—-Bebe Le Strange (Epic)

SHOOTING STAR—(Virgin)

MATTHEW FISHER--(A&M)

CHARLIE DORE—Where To Now (Island)
CHRISTOPHER CROSS—(WB)

DAN FOGELBERG—Phoenix (Full Moon7Epic)
CHUCK MANGIONE—Fun And Games (A4M)
NO NUKES—Various Artists (Asylum)

KRST-FM—Albuquerque (Sam Comish)

* & o o 0 @

*
*

WARREN ZEVON—Bad Luck Streak In Dancing
School (Asytum)

ROBIN TROWER-Victims Of The Fury (Chrysalis)
WISHBONE ASH—Just Testing (MCA)

PRIVATE LIGHTMING—(A&M)
SURVIVOR—(Scotti Brothers)

RAMONES—End Of The Century (Sire)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/ MCA)

JEFFERSON STARSHIP~Freedom At Point Zero
(Grunt)

HEART-Bebe Le Strange (Epic)
PINK FLOYD—The Wali (Columbia)

Midwest Region

® TOP ADD ONS

LINDA RONSTADT—Mad Love (Asylum)

WARREN ZEVON—Bad Luck Streak In Oancing
School (Asylum)

HEART—-Bebe Le Strange (Epic)

ELWIS COSTELLO-Get Happy (Columbia)

*TOP REQUEST/AIRPLAY:

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINK FLOYD—The Wall (Columbia)

DANM FOGELBERG—Phoenix (Full Moon/ Epic)

RUSH-Permanent Waves (Mercury)

BREAKOUTS:

ROBIN TROWER—Victims Of The Fury
{Chrysalis)

DIRK HAMILTON-Thug of Love (Elektra)

FOOLS—Sold Out (EMI/America)

SYLVAIN SYLVAIN—(RCA)

WABX-FM—Detroit (John Duncan)

WARREN ZEVON—Bad Luck Streak In Dancing
School (Asylum)

LINDA RONSTADT—Mad Love (Asylum)
HEART-Bebe Le Strange (Epic)
DIRKHAMILTON-Thug Of Love (Elektra)

TOM PETTY AND THE HEARTBREAKERS-Damn
The Torpedoes (Backstreet/MCA)

PINK FLOYD-The Wall (Columbia)
ROCKETS—No Ballads (RSO)
ROMANTICS—(Nemperord

WIKL-FM~Elgin/Chicago (T. Marker/W. Leisering)

* % o ® o @

*
*

SYLVAIN SYLVAIN-(RCA)

WARREN ZEVON=Bad Luck Streak In Dancing
School (Asylum)

ROBIN TROWER—Victims Of The Fury (Chrysatis)
WISHBONE ASH-Just Testing (MCA)
MADNESS—One Step Beyond (Sire)

1GGY POP—Soldier (Arista)
SPECIALS—(Chrysalis)

BRUCE COCKBURN—Dancing in The Dragon’s
Jaws (Millenniym)

GARY NUMAN-The Pleasure Principle (Atco}
CLASH— London Calling (Epic)

WMMS-FM—Cleveland (John Gorman)

* % % % © @ o o @

RACHEL SWEET—Protect The Innocent (Stiff/
Columbia)

HEART—Bebe Le Strange (Epic)
LINDARONSTADT—Mad Love (Asylum)
FOOLS~Soid Out (EMI/America)
SURVIVOR~(Scotti Brothers)

ELVIS COSTELLO—Get Happy (Columbia)
J.GEILS BAND—Love Stinks (EMI/America)
PRETENDERS—(Sire)

DAN FOGELBERG —Phoenix (Fult Moon/ Epic)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/ MCA)

*
*
*

*

LINDA RONSTADT—Mad Love (Asylum)

WARREN ZEVON—Bad Luck Streak In Dancing
School (ASylum)

PINK FLOYD~The Wall (Columbia)
DAN FOGELBERG ~Phoenix (Full Moon/ Epic)

TOM PETTY AND THE HEARTBREAKERS ~Damn
The Torpedoes (Backstreet/MCA)

RUSH—Permanent Waves (Mercury)

WYDD-FM—Pittsburgh (). Robertson/ ). Kinney)

LINDARONSTADT—Mad Love (Asylum)

THE KNACK—But The Little Girls Understand
(Capitol)

HEART—Bebe Le Strange (Epic)

WARREN ZEVON-—Bad Luck Streak In Oancing
School (Asylum}

SHOOTING STAR—(Virgin)
PINK FLOYD-The Wall (Columbia)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Back /MCA)

HEART—Bebe Le Strange (Epic)
LINDA RONSTADT—Mad Love (Asylum)
ELVIS COSTELLO—Get Happy (Columbia)

©®  RAMONES—End Of The Century (Sire)
*  PINKFLOYD—The Wall (Columbia)
*  TOM PETTY AND THE HEARTBREAKERS —Damn

The Torpedoes (Backstreet/MCA)

* DANFOGELBERG—Phoenix (Full Moon/Epic)

*

RUSH-~Permanent Waves (Mercury)

WLPX-FM—Mitwaukee (Bobbin Beam)

* * % *

UNDARONSTADT—-Mad Love (Asylum)
CHRISTOPHER CROSS—(WB)
ELVIS COSTELLO—Get Happy (Columbia)

WARREN ZEVON—Bad Luck Streak In Dancing
School (Asylum)

ROBIN TROWER—Victims Of The Fury (Chrysalis)
PINK FLOYD—The Wall (Columbia)

DAN FOGELBERG—Phoenix (Full Moon/ Epic)
HEART—-Bebe Le Strange (Epic)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

WEBN-FM-Cincinnati (Curt Gary)

WARREN ZEVON—Bad Luck Streak In Dancing
School (Asylum)

HEART—Bebe Le Strange (Epic)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes {Backstreet/MCA)

PINK FLOYD~The Wall (Columbia)
RUSH—Permanent Waves (Mercury)
21270P-0eguello (WB)

Southeast Region

® TOP ADD ONS

HEART-Bebe Le Strange (Epic)

UINDA RONSTADT—Mad Love (Asylum)

WARREN ZEVON—Bad Luck Streak In Oancing
School (Asylum)

ELVIS COSTELLO—Get Happy (Columbia)

KX TOP REQUEST/AIRPLAY

PINK FLOYD—The Wall (Columbia)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PRETENDERS—(Sire)

DAM FOGELBERG—Phoenix (Full Moon/Epic)

BREAKOUTS

GRAHAM NASH-Earth & Sky (Capitol)

SHOOTING STAR—(Virgin)

ROBIN TROWER-Victims Of The Fury
(Chrysalis)

THE KNACK—But The Little Girls Understand
(Capitol)

WRAS-FM—Attanta (Mark Williams)

* * * *

WHFS-FM—Washi

HEART—Bebe Le Strange (Epic)

WARREN ZEVON—Bad Luck Streak In Dancing
School (Asylum)

ELVIS COSTELLO—Get Happy (Columbia)
GRAHAM NASH—Earth & Sky (Capitol)
DAVID SANBORN—Hideaway (WB)
RAMONES—End Of The Century (Sire)
XTC—Drums And Wires (Virgin)

GARY NUMAN-The Pleasure Principle (Atco)
PRETENDERS—(Sire)

D.C. (David Einstein)

LINDARONSTADT—Mad Love (Asylum)

WARREN ZEVON—Bad Luck Streak In Dancing
School (Asytum)

ROBIN TROWER—Victims Of The Fury (Chrysalis)
ELVIS COSTELLO—Get Happy (Columbia)

RACHEL SWEET—Protect The Innocent (Stiff/
Columbia)

PROFESSOR LONGHAIR—Crawfish Fiesta
(Alligator)

JOAN ARMATRADING—How Cruel (A&M)

BRUCE COCKBURN-Dancing in The Dragon’s
Jaws (Millennium)

DIRK HAMILTON—Thug Ol Love (Elektra)
PRETENDERS-(Sire)

wWWWwW. americanradiohistorv.com

»

22T0P—Deguelio (WB)

JEFFERSON STARSHIP—Freedom At Point Zero
{Grunt)

ZETA-7 (WORJ-FM)—Orlando (Bill Mims)

»

1GEY POP~Soldier (Arista)
HEART—Bebe Le Strange (Epic)

UNDA RONSTADT—Mad Love (Asylum)
FOOLS—Sold Out (EM1/America)

ELVIS COSTELLO~Get Happy (Columbia)

WARREN ZEVON—Bad Luck Streak In Dancing
School (Asylum)

J.GEILS BAND—Love Stinks (EMI/America)

% STEVE HOWE—(Atiantic)
*  TOM PETTY AND THE HEARTBREAKERS - Damn

WOUR-FM—$

The Torpedoes (Backstreet/MCA}
/Utica (Dale Edward

* % o @

*
*

WISHBONE ASH—Just Testing (MCA)
HEART-Bebe Le Strange (Epic)
JOHNNY WINTER—Raising Caine (Blue Sky)

WARREN ZEVON—Bad Luch Streak In Dancing
School (Asylum)

SHOOTING STAR—(Virgin)
ROBIN TROWER—Victims Of The Fury (Chrysalis)
PINK FLOYD—The Wall (Columbia)

TOM PETTY AND THE HEARTBREAKERS— Damn
The Torpedoes (Backstreet/MCA)

121T0P—Deguelto (WB)
DAN FOGELBERG— Phoenix (Full Moon/Epic)

WKDF-FM—Nashville (Alan Sneed)

* % % o o

*

HEART—Bebe Le Strange (Epic)

LINDA RONSTADT—Mad Love (Asylum)
PINK FLOYD—The Wall (Columbia)
EAGLES—The Long Run (Asylum)

TOM PETTY AND THE HEARTBREAKERS—Oamn
The Torpedoes(Backstreet/ MCA)

KENNY LOGGINS—Keep The Fire (Columbia)

WQDR-FM—Raleigh (Ron Phillips)

* % ® o o @

»

WARREN ZEVON—Bad Luck Streak In Dancing
School (Asylum)

GRAHAM NASH-Earth & Sky (Capitol)

ROBIN TROWER—Victims Of The Fury (Chrysalis)
UNDARONSTADT—Mad Love (Asylum)
HEART—Bebe Le Strange (Epic)

DAN FOGELBERG—Phoenix (Full Moon/Epic)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINK FLOYD—The Wall (Columbia)
CHRISTOPHER CROSS—(WB)

Northeast Region

® TOP ADD ONS

LINDA RONSTADT—Mad Love (Asylum)
HEART—-Bebe Le Strange (Epic)

ELWIS COSTELLO—-Get Happy (Columbia)
DIRK HAMILTON—Thug Of Love (Elektra)

A TOP REQUEST /AIRPLAY

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/ MCA)
PINK FLOYD—The Wall (Columbia)

1. GEILS BAKD—Love Stinks (EMI/ America)
PRETENDERS—(Sire)

BREAKOUTS:

WARREN ZEVON—Bad Luck Streak In Dancing
School (Asylum)

FOOLS—Sold Out (EMI/America)

ROBIN TROWER-Victims Of The Fury
{Chrysalis)

FRANK MARINO & MAHOGANY RUSH—What's
Next (Columbia)

WNEW-FM—New York (Maryanne Mcinlyre)

* o o @ o o

*
*
*

WRNW-FM—New York (G.A

FOOLS—Sold Out (EMI/America)
HEART—Bebe Le Strange (Epic)
SUZANNE FELLINI-(Casablanca)
PLANETS —(Motown)

WILLIAM 02— (Capitol)

TOM PETTY AND THE HEARTBREAKERS—Oamn
The Torpedoes (Backstreet/MCA)

PINK FLOYD-The Wall (Columbia)
FLEETWOOD MAC—Tusk (WB)
PRETENDERS—(Sire)

bank/M. l.oCicero)

ROBIN TROWER- Victims Of The Fury (Chrysalis)
HEART-Bebe Le Strange (Epic)

EARTHQUAKE—Two Years InA Padded Cell
(Berserkley)

FOOLS—-Sold Out (EM1/America)
LINDA RONSTADT~Mad Love (Asylum)

% WARREN ZEVON-Bad Luck Streak In Dancing

School (Asylum)

TOM PETTY AND THE HEARTBREAKERS — Damn
The Torpedoes (Backstreet/MCA)

UTOPIA—Adventures in Utopia (Bearsville)
UNDAROMSTADT—Mad Love (Asylum)

WARREN ZEVON—Bad Luck Streak In Dancing
School (Asylum)

LINDA RONSTADT—Mad Love (Asylum)
DANNY KORTHCMAR—Innuendo (Asylum)
PINK FLOYD—The Wall (Columbia)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

). GEILS BAND—Love Stinks (EMI/America)

LED ZEPPELIN—In Through The Out Door (Swan
Song)

WBUF-FM—Buffalo (Jeft

LINDARONSTADT—Mad Love (Asylum)
ELVIS COSTELLO—Get Happy (Columbia)

BRUCE COCKBURN—Oancing In The Dragon's
Jaws (Millennium)

*  PINKFLOYD—The Wall (Columbia)
* TOM PETTY AND THE HEARTBREANERS— Damn

*
*

The Torpedoes (Backstreet/MCA)
DAN FOGELBERG~Phoenix (Full Moon/ Epic)
BABYS—Union Jacks (Chrysalis)

WBCN-FM—Boston (Kate Ingram)

FLYING UZARDS—(Virgin)

FOOLS-Sold Out (EM1/America)

DIRK HAMILTON—Thug Of Love (Elektra)
HEART-Bebe Le Strange (Epic)
LINDARONSTADT—Mad Love (Asylum)

FRANK MARINO & MAHOGANY RUSH—What's Next
(Columbia)

PRETENDERS—(Sire)
). GEILS BAND—Love Stinks (EMI/America)

TOM PETTY AND THE HEARTBREAKERS - Oamn
The Torpedoes (Backstreet/ MCA)

PRIVATE LIGHTNING—(ALM)

WMMR-FM-Phil ia (Joe Bonad:

ROBIN TROWER-Victims Of The Fury (Chrysalis)
UINDA RONSTADT—Mad Love (Asylum)

ELVIS COSTELLO—Get Happy (Columbia)
SPECIALS—(Chrysalis)

JAM—Setting Sons (Polydor)

PINK FLOYD—The Wall (Columbia)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

RUSH—Permanent Waves (Mercury)
HEART—Bebe Le Strange (Epic)

WBRU-FM—Providence (Carolyn Berman)

* * * % o

ELVIS COSTELLO-Get Happy (Columbia)

RACHEL SWEET—Protect The Innocent (Stiff/
Columbia)

UNDARONSTADT-Mad Love (Asylum)
HEART—-Bebe Le Strange (Epic)

DIRK HAMILTON-Thug Of Love (Elektra)
FOOLS—Sold Out (EM)/America)
CLASH-—London Calling (Epic)
RAMONES—End Of The Century (Sire)
PINKFLOYD—The Wall (Columbia)

1. GEILS BAND—Love Stinks (EMi/America)

WBAB-FM—M. Curley/ M. Coppola)

*
*

LINDA RONSTADT—Mad Love (Asylum)

WARREN ZEVON—Bad Luck Streak In Dancing
School (Asylum)

HEART—Bebe Le Strange (Epic)
ELVIS COSTELLO—Get Happy (Columbia)}
PINK FLOYD—The Watl (Columbia)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

UTOPIA-Adh In Utopia (B«
DAN FOGELBERG—Phoenix (Full Moon/ Epic)

in
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When they hear a phenomeral new singer _ike
Marti Webb, some people applaud: Some send flowers.
But Andrew Lloyd Webber, composer of Zvita
and Jesus Christ Superstar, and Don Black,
Academy Award-winning lyricisg; went one bezter.
They decided Marti Webb was the perfect cheixce
for their newly composed song cycle.

“Tell Me On A Sunday” is Marti Webb'’s debut
album, but she’s known in her nat:ve England as the
new star of Evita. Her stage cred ts also includ=

“Stop The World, I Want To Get (¢, “Half A
Sixpence” and “Godspell’” Anc, with hit songs like
“Take That Look Off Your Face] M.arti Webb’s star
1s just beginning to shine in the United States, too.
“TELL ME ON A SUNDAY" FEATURING
“TAKE THAT LOOK OFF YOUR RACE” MAR™ | WEBB
EARNS APPLAUSE, BOUQUETS AND NE\W FANS.
MUSIC BY ANDREW LLOYD WEBBEF,
LYRICS BY DON BLACK.
ON POLYDOR RECORDS AND TAPES.

MARTI WEBB

40"

“TELL ME ON A SUNDAY,;"STARRING MARTI WEBB.
___I AMETROMEDIA T.V. S2ECIAL COMING SOON.
>1-6250 &

[ o ﬁ W INCORPORATED
DSNdce ~FONTRAM COMMNY
© 13608 yaor Inar poreses

Write or aall your Polygram Distrikution office for displays or other promotion ftems.
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Billboard photo by Chuck Pulin
CUTTING CAKE—Frank Zappa cuts a cake on Times Square in New York to

promote the opening of his film, “Baby Snakes.”

SOUND 70 PRESENTATION

2 Weekends Of ‘Feburock’

NASHVILLE—What does a busy
concert promoter/production enter-
prise do when faced with a particu-
larty stow month of concert activity?
In the case of Nashville’s Sound Sev-
enty, Inc,, the answer is stage your
own.

That’s the premise behind “Febu-
rock,” a four-day concert venture
conceived by Sound Scventy to beef
up a month of sluggish concert activ-
ity while also showcasing a variety of
local talent in a professional setting.

“Feburock™ consists of (wo suc-
cessive weekend scries of concerts
held at the Tennessee Theatre, with
each night sponsored by a different
local radio station.

The event began Feb. 15 with a

_ TOP QUALITY
B

¢ 8X10 |
#2,~ PRINTS

&
LITHOGRAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10s
500 - $41.00 1000 - $59.00

COLOR PRINTS
1000 - $283.00

SEND 8x10 PHOTO - CHECK OR M.O.
PRICES INCLUDE TYPESETTING AND FREIGHT
SAMPLES ON REQUEST

% PICTURES

1867 E. FLORIDA ST.
SPRINGFIELD, MO. 65803

WKDF-FM sponsored billing fea-
turing Thomas Cain, Mighty High,
Don Schlitz and the Winters Broth-
crs Band.

The following night's show head-
lined Mac Gayden and Skyboat, the
Dave Perkins Band, Push and the
Bradford Blues Band with Barry
Chance. WKQB-FM sponsored this
program.

On Friday (22) the “Feburock”
series continued with WKDA-AM
hosting a night’s ¢ntertainment with
Guy Clark, Billy Joe Shaver, Joe
Sun and Bandera all scheduled to
play.

The event concluded the next eve-
ning when WWKX-FM was sched-
uled to present Dobie Gray, the
Steve Davis Group, the White Ani-
mals, Fast Eddie and Tim Krekel &
the Sluggers.

The concerts were bitled by
Sound Seventy Productions as a
“Century 11 celebration.” honoring
Nashville’s current bicentennial
birthday festivities. To further this
theme, admission price for each con-
cert was 200 cents.

Talent for the series was coordi-
nated by Owsley Manier for Sound
Seventy Productions.  KIP KIRBY

N.J. Center Sees

HOLMDEL TOWNSHIP, N.J.-
Despite declining attendance and
cancelled concerts last summer, the
Garden State Arts Center is optimis-
tic about making the summer of
1980 a winner.

BILLBOARD’S
BOX OFFICE CHART:
YOUR WEEKLY
TICKET TO THE TOP...

The industry’s chart authority
does it again. Researching the

top marketplace concert
attractions...ticket by ticket,
week by week.

THE CHART INNOVATORS.

Billboard.

Calif. Talent
Showcase At
Berkeley Spot

BERKELEY, Calif.-The 15th in
a series of showcases sponsored by
California Talent Associates was
held at the Berkeley Community
Theatre Feb. 10 for a crowd of 1,800
talent buyers from 180 different
schools from the Western states.

The showcase, put together by
Bob Manthey and Pcter Berliner of
California Talent Associates, fea-
tured eight musical groups and
four solo entertainers. all of them
signed to the firm for exclusive rep-
resentation.

Among the acts performing were
Laser Boy, Legend, Destiny, Avalon
and Squeeze, bands. says Manthey,
“that may not be known to the gen-
eral public but which have strong
followings on certain campuses.”

Solo acts included Peter Crabbe,
comedian Mike Davis and “elec-
tric mime” Tim Barron. Man-
they says the bands most frequently
are signed for campus dances while
singles get contracted for backup
slots or coffeehouse engagements.

Sound for the showcase was to be
provided by Audible of Los Angeles.
with lights by Morpheus of Los
Gatos.

“One important function of the
showcases,” says Manthey, “is to
eliminate the need for videotapes.
Direct exposure really works for us.
We never have to call to solicit dates
for our bands. After the showcases it
gets real busy and they’re calling us.
I usually book eight to 10 campus
engagements per day, five days a
week.” Manthey says the organiza-
tion has a projected billing of
$750.000 for the year.

Once a date is booked California
Talent Associates’ contract provides
for sound, lights, backup systems
and promotion to be provided to the
school. The organization also works
closcly with the visual appearance of
the group. “None of our acts,” says
Manthey, “wears T-shirts or denims.
We want them to look like profes-
sional rock stars.”

Productive Year

Operated by the New Jersey State
Highway Authority, the 5.000-seat
Art Center, with an additional 5.000
seats outside on a lawn, is the state’s
major summer concert venue.

With a sprinkling of classical sym-
phony and ballet, the summer con-
certs are primarily pop, folk. soft
rock. jazz and country featuring
such names as Frank Sinatra, Steve
Martin. Johnny Mathis, Dolly Par-
ton, Marshall Tucker Band and
Judy Collins.

F.Joseph Carragher, executive di-
rector of the State Highway Author-
ity. hopes for a better year than last
year, claiming more emphasis will
be placed on developing audiences.
Brochures listing all the stars for the
summer will be distributed at toll
booths throughout the state. Also. it
will be easier to purchase tickets by
calling and charging them to a credit
card.

Attendance at the arts center last
year was reported as 294,083, com-
pared to 360,011 the previous sum-
mer. There were 63 concert pertorm-
ances last year, five fewer than in
1978. grossing $2.541.534. Ofticials
say the Arts Center operated at a loss
of $154.000 in 1979. $140.000 of

(Continued on page 27)
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Billboard SPECIAL SURVEY For Week Ending 2/17/80
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x Total Ticket
S | ARTIST—Promoter, Facility, Dates Ticket Price Gross
& | DENOTES SELLOUT PERFORMANCES Sales Scale Receipts
Arenas (6,000 To 20,000)
1| RUSH/MAX WEBSTER-Contemporary Productions, 30,000 | $5.95-$6.95| $201,374*
Kiel Aud., St. Louis, Mo., Feb. 11 & 13 (3)
2 | EAGLES/AMAZING RHYTHM ACES—Concerts West, 14,818 | $7.50-$12.50 | $170,990*
Myriad, Oklahoma City, Okla., Feb. 14
3| ZZ TOP/POINT BLANK—Avalon Attractions, Arena, 13,933 | $7.75-89.75| $124,726*
Long Beach, Calif., Feb. 15
4 | EAGLES/AMAZING RHYTHM ACES—-Concerts West, 11,340 | $7.50-$12.50 | $124,705*
Colis., Biloxi, Miss., Feb. 12
5| ZZ TOP/GAMMA w/RONNIE MONTROSE-Bill 14,500 $8.50-$10 | $123,968*
Graham Presents, Cow Palace, San Francisco, Calif.,
Feb. 17
6 | EAGLES/AMAZING RHYTHM ACES—Avalon 9,119 $10-$12.50 [ $111,937
Attractions, Arena, Univ., Albuguerque, N.M., Feb.
15
7| OUTLAWS/38 SPECIAL/ROCKETS—Ruffino & 9,978 |$9.50-$10.50 | $99,202
Vaughn/Ron Delsener/TM Concerts, Colis.,
Uniondale, N.Y., Feb. 15
8 | OUTLAWS/ROCKETS—Monarch Entertainment, 7,565 | $8.25-$10.25 $73,574
Athletic Center, Rutgers, Piscataway, N.J., Feb. 16
9 | RUSH/MAX WEBSTER—-Sunshine Promotions, Arena, 7,761 $7.50-38.50 | $65,761
Univ., Dayton, Ohio, Feb. 16
10 | RUSH/MAX WEBSTER-Sunshine Promotions, 7,681 $7-381 $56,055
Robert's Stad., Evansville, Ind., Feb. 15
11 | MOLLY HATCHET/YIPES—Star Date Productions, 7,100 $7-$8 | $50,311*
Arena, Greenbay, Wisc., Feb. 13
12| 22 TOP/POINT BLANK—Avalon Attractions, Swing 5,640 | $8.50-39.50 | $49,610
Aud., San Bernardino, Calif., Feb. 14
13| 2Z TOP/POINT BLANK—Avalon Attractions, Seltand 5,204 | $8.50-39.50 | $45,156
Arena, Fresno, Calif., Feb. 12
14 | KENNY LOGGINS/TOM JOHNSTON—Feyline Presents, 5359 | $7.50-38.50 | $44,675
Arena, Univ., Denver, Co., Feb. 15
15| SHA NA NA/SAM & DAVE-DiCesare-Engler 6,700 | $6.75-37.75| $42,500
Productions, Civic Center, Augusta, Ga., Feb. 15
16| SHA NA NA/SAM & DAVE-DiCesare-Engler 5177 | $6.50-$7.50 | $36,245
Productions, Colis., Macon, Ga., Feb. 17
17| DON WILLIAMS/DAVE & SUGAR-Varnell 4,800 $7-$81 $35,000
Enterprises, Civic Center, Greenville, S.C., Feb. 15
Auditoriums (Under 6,000)
1| PETER, PAUL & MARY-DiCesare-Engler 7,178 1$8.75-$10.75| $71,627*
Productions, Stanley Theatre, Piitsburgh, Pa., Feb.
15 & 16 (2)
2| JERRY GARCIA/RACHAEL SWEET—Don Law Co./ 5,600 $8.50-39.50 | $50,877*
Monarch Entertainment, Grpheum, Boston, Mass.,
Feb. 15 (2)
3| ANGEL BOFILL/RAMSEY LEWIS—Electric Factory 5,800 | $8.50-$9.50 | $50,247%
Concerts, Academy of Music, Philadelphia, Pa., Feb.
17 & 18 (2)
4| BLUE OYSTER CULT/ROCKETS—DiCesare-Engler 4,200 $8.50 | $36,200
Productions/Makoul Productions, Fairgrounds,
Allentown, Pa., Feb. 14
5| PETER, PAUL & MARY—DiCesare-Engler 3437 | $7.75-$8.75| $33,589*
Productions, Music Hall, Cincinnati, Ohio, Feb. 17
6 | LEON RUSSELL-Brass Ring Productions, Music 3.270 $10| $32,700
Theatre, Royal Qak, Mich., Feb. 15 (2)
7| DON WILLIAMS/DAVE & SUGAR--Varnell 3,800 $7-38 | $29,040
Enterprises, Chaparral Center, Midland, Tx., Feb. 16
8| DON WILLIAMS/DAVE & SUGAR--Varnell 3,775 $7-38 | $28,942
Enterprises, Mem’'l. Aud., Wichita Falls, Tx., Feb. 17
9| MOLLY HATCHET/MISSOURI-Contemporary 3,560 | $7.50-38.50 | $28,764*
Productions/New West Presentations, Hoch Aud.,
Lawrence, Kan., Feb. 16
10 | JOE JACKSON/INMATES—Monarch Entertainment, 3,397 $8 | $27,176*
Capitol Theatre, Passaic, N.J., Feb. 15
11 | MOLLY HATCHET/YIPES—Star Date Productions, 3,506 | $7.50-38.50 | $27,027
Sawyer Aud., La Crosse, Wisc., Feb. 14
12 | MOLLY HATCHET/SOUTH PAW~Contemporary 3,413 | $7.50-$8.50 | $25,610*
Productions/New West Presentations, Municipal
Aud., Shreveport, La., Feb. 17
13 | BLUE OYSTER CULT/OFF BROADWAY—Monarch 2,638 | $8.50-$9.50 | $24,641
Entertainment, Capitol Theatre, Passaic, N.J., Feb.
14 | COUNT BASIE-Fantasma Productions, Aud., W. 2,085 $8-520 | $22,956*
Palm Beach, Fia., Feb. 12
15| OUTLAWS/ROCKETS—American Productions, Civic 3,043 | $6.50-$7.50 | $22,320
Center, Baltimore, Md., Feb. 17
16 | JERRY GARCIA. BAND~—Cross Country Concerts/ 2,440 | $7.50-$9.50 | $22,180*
Monarch Entertainment, Gym, Univ., New Haven,
Ct., Feb. 16
17 | JOE JACKSON/INMATES—Don Law Co., Orpheum, 2,800 | $6.50-$7.50 | $20,098*
Boston, Mass., Feb. 16
18 | SEQUENCE-Electric Factory Concerts, Emerald City 2,000 $7.50-39 | $18,098*
Ballroom, Cherry Hill, N.J., Feb. 17
19 | B.B. KING—Fantasma Productions, Paramount 17,816 $8.50| $17,816*
Theatre, Palm Beach, Fla., Feb. 17 (2)
20 | JOE JACKSON—Electric Factory Concerts, Emerald 2,000 $7.50 | $15,077¢
City Ballroom, Cherry Hill, N.J., Feb. 12
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Rush Won’t Rush Into
Style Fads Of Moment

By CARY DARLING

LOS ANGELES—Power rock
trios to some may seem outdated.
However, that can’t be said about
Mercury’s Rush which is now en-
joying its first top 10 LP, “Perma-
nent Waves.” Songwriter-drum-
mer Neil Peart takes pride in the
fact that his hard rock band
doesn’t change with every trend
that comes along.

“Influence is one thing.” starts
Peart. “but to apply artificial lim-
its on music is dishonest. We try
not to be influenced by external
limitations. One of our songs
may be five minutes or 12 min-
utes. It’s all relative to the piece.”

Basically, the sound has not
changed markedly since the
band’s inception in 1973. With
bassist-vocalist Geddy Lee and
guitarist Alex Lifeson, the trio
plays hard rock with overtly clas-
sical and jazz undertones. The
latest effort has no central con-
cept unlike most of its other al-
bums such as *“2112” and “Hemi-
spheres.” Also, the individual
tracks are shorter this time out
but this may not be a permanent
situation.

“One LP can’t define a trend.”
Peart notes. ** ‘Hemispheres’ was
a big idea. In this case, most ideas
were on a smaller scale. It wasn’t
a bid to be more commercial.”

One strain that runs through
all of Rush’s work is the liber-
tarian objectivist philosophies of
Ayn Rand. With such songs as
“Free Will” and “Natural Scien-
ces” on the new LP, the group
still holds to these thoughts.

However, the band plans not
to get involved in any political
fundraising for the Libertarian
Party or anyone else. “l don’t
consider myself political,” says
Peart. “I don’t think I have
cnough understanding of that

yet. 'm more interested in theory
than practice.”

Outside of its philosophical
stand, which not many pop art-
ists advocate, Rush is noteworthy
for having a drummer who writes
most of the lyrics. “When 1 first
joined six years ago, the other
two guys weren’t that keen on
writing so I got it by default,” he
explains. “Geddy usually comes
up with a song or two and Geddy
and Alex put together melodies
and music. It balances itself out.”

Though the songs are complex
musically, Rush has no plans to
expand beyond a trio. “At one
time we were thinking of ex-
panding but instead we ex-
panded the instrumental capa-
bilities of everyone.

“We get along so well together
and we wanted to keep it the
same way. Now we have enough
flexibility and we’ve taken the
limitations out of ourselves,” he
comments. )

Lee, for example, now doubles
on keyboards and Lifeson plays
a number of different types of
electric and acoustic guitars.

While other bands have been
forced to play smaller halls
recently, Rush for the last three
years has been moving up to big-
ger halls with each tour. It
doesn’t feel it loses its edge in a
larger setting.

“We were fooled with big halls
as an opening act because we
didn’t have our own equipment
and the sound was awful,” Peart
notes. “People say you get better
sound in a smaller place but
that’s not necessarily true. Some
big halls have excellent sound.
However, if you get t0oo much
above 10,000 seats, it gets pretty
faceless.”

iy

In Nashville...

AT THE TOP

OF EVERYBODY'S

CHART!

A MOTEL DESIGNED FOR
THE DEMANDS OF THE
MUSIC PROFESSIONAL

® LOCATION -Right on Music Row,

beslde the Coun(ry Music Haii of Famo

hers, record

ail wlthln wnlklno distance!

© SOUND TRACK RESTAURANT & LOUNGE-
where you can break for dinner

with live entertainment and
the finest cuisine!

© DISCOUNT - 10 Percent off on rooms!

CALL FOR RESERVATIONS 2

(615)244-8888

HALLorFAME
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1407 Division Street
Nasbhville, Tennessee 37203
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N|ghtclubs, TV, Movies
To Pia Zadora’s Credit

O ?Mﬁ.:‘?&?’

By HANFORD SEARL

LAS VEGAS—A fourth chart-
climbing country ballad, numerous
nightclub dates, television exposure
and a pending movie deal are career
assists for singer Pia Zadora.

The Warner-Curb artist, perform-
ing at the Riviera and Sahara Hotels
as an opening act, has expanded her
repertoire and broadened her base
as a vocalist.

Pia Zadora: Today’s country and

contemporary music allows her to

break away from her Broadway
roots.

“Today’s country and contempo-
rary music make it easier for me to
break away from my Broadway
roots,” says Zadora.

Ray Ruff, affiliated with Warner
Bros., as well as an independent
country producer, worked with Za-

dora on “Baby It’s You,” an old Ex-
citers tune:

The Ruff-Zadora combination re-
leased “Tell Him.” which went 1099,
“Bed Time Stories” that hit 67 and
“I Know A Good Thing” which
landed in the 50s on the country
chart.

Warner-Curb’s Heritage Studios,
where mostly country acts are re-
corded, have been used exclusively
by the pair.

Zadora’s Broadway experience
includes performing with Tallulah
-Bankhead in the comedy “Midgie
Purvis,” Zero Mostel in “Fiddier On
The Roof” and she replaced Ber-
nadette Peters off-Broadway in
“Dames At Sea.”

The New Yorker began her caba-
ret career at the Riviera here three
years ago amid controversy when
headliner Glen Campbell refused to
perform with her.

Meshulam Riklis, the hotel owner
and Her husband, backed the rela-
tively unknown nightclub singer.

Since that incident, the singer has
performed as opening act to Rich
Little, Tony Orlando and Ben Ve-
reen at the Riviera’s Versailles show-
room while appearing with Don
Rickles at the Sahara.

Tino Barzie manages and pro-
duces Zadora. He formerly worked
with Frank Sinatra Sr. and Jr. as
well as Tommy Dorsey. Barry Levitt
is her musical director/arranger.

As a headliner in places like Dal-
las, her actis an hour long and cut to
30 minutes when an opening act in
Atlantic City, Chicago, Miami. Pitts-
burgh and New Orleans.

Warner-Curb signed Zadora two
years ago and teamed her with Ruff.

The Gallup youth poll has found
that the top male vocalist for both
boys and girls is Barry Manilow,
with Donna Summer topping the fe-

_Signings_|

Average White Band, formerly
with Atlantic Records. now with
Arista.

Kocky to Windsong Records. The
group’s vocalist is B.J. Watkins,
former lead singer of the Undisputed
Truth, ... WEA Australia re-signs.
local band the Radiators, which will
be fronting the Police on a tour of
that country. Arsenio Hall, 23-year-

_old comic from Chicago. to John

Levy for management. Reportedly
signing the comedian on the spot,
Levy flew to Chicago to catch one of
Hall’s performances at the urging of
his client, singer Nancy Wilson.

Songwriter Duncan Stitt to Au-
tograph Music of Tucson. . . . Jazz-
men Dick De Johnette and Leo
Smith inked to Rasa Artists for rep-
resentation. Columbia artist Bobby
Bare to a management pact with Joe
Sullivan and Steve Greil of Sound
Seventy Management in Nashville.

. Epic’s Mickey Gilley to booking
agreement with the William Morris
Agency. . . . Richie Havens to
Buddy Lee Attractions for booking.
Football quarterback Terry Brad-
shaw to a songwriter’s agreement
with BMI. Bradshaw will be record-
ing a gospel LP for the Benson Co. in
Nashville with Jerry Crutchfield
producing.
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Talent Talk

male side of both lists, according to
Solters & Roskin. ... Manilow will
be making his Atlantic City debut
when he does two weeks at Resorts
International beginning July 4. It is
reported he will earn $700,000 a
week.

Blues Brother John Belushi has
been making the roundsalong L.A’s
club circuit recently. When blues
unit the Robert Cray Band appeared
at the Troubador. Belushi and fel-
low ‘‘brother” Dan Aykroyd
mounted the stage to indulge in
some added vocals. Later that week.
Belushi was spotted drumming for
new wavers the Dead Boys at the
Whisky. That same night, he trekked
up the Strip to the Roxy, where he
joined Muddy Waters onstage. At
the end of his guest spot, a rotund
Belushi dazzled the audience with a
cartwheel.

The reggae film “Rockers” gets its
first general US. run beginning
April 1 at the Orson Welles Theatre
in Boston. Artists appearing in or
contributing music to the film in-
clude reggae artists Peter Tosh,
Burning Spear, Gregory Isaacs and
Dillinger. . . . and further evidencing
the headway being made by this
brand of Jamaican music is the ven-
ture of several leading Japanesc mu-
sicians recording a reggae LP at
Channel One studios and Tuff Gong
studios in Kingston. Jamaica. Those
involved are guitarist Watanabe, vo-
calist Minako Yoshida and key-
boardist Naoya Matsuoka among
others. So far. release is set only for

Japan.
ROMAN KOZAK &
- SHAWN HANLEY

Talent
In Action_|

BLUE OYSTER CULT
OFF BROADWAY
Capitol Theatre, Passaic, N.J.
Tickets: $9.50, 38.50

Blue Oyster Cult's soldout concert Feb. 12
showed that heavy metal is still a popular and
effective form of rock expression. Lead singer
Eric Bloom, keyboardist Allen Lanier, drummer
Albert Bouchard, bassist Joe Bouchard and lead
guitarist Donald Roeser displayed polish mixed
with good time energy throughout the pleasing
17-song, 100-minute set.

Concert opener “Dominance And Submis-
sion,” “Godzilla,” a fine version of Step-
penwolf's “Born To Be Wild" and “Cities In
Flames” were the highlights of a well paced
show. Roeser's lead guitar work was out-
standing, always strong and tough.

Though the Cult didn't use its celebrated la-
ser light show in this relatively small hall, its
adroit use of backlighting and explosions helped
fill that gap. This was the band's last date before
returning to the studio to record its eighth Co-
lumbia album. Some may criticize heavy metal,
but the Cult's brand seems to be moving con-
fidently into the 1980s.

0ff Broadway opened the evening with a tire-
some 11-song, 35-minute set that left the au-
dience booing at the top of its lungs. Sloppy
rock musicianship, shoddy stage craft and the
crowd'’s totally negative reaction does not bode
well for these Chicago-based Atlantic artists.

NELSON GEORGE

EVELYN KING
Avery Fisher Hall, New York
Tickets: §12, $10

This young RCA vocalist showed continued
development Jan. 28, though her choice of side-
men was less than astute.

During her six-song, 40-minute appearance
King was able to control and manipulate her
voice in a manner that escaped her just 1%
years ago.

On “Music Box,” the title tune from her last
album, King made the song much more inter-
esting than the recorded version by adding little
improvisations to the lyric. With continued ma-
turity and experience she could be one of the
major singers of the 1980s.

However, if she is to reach those heights,
more care must be given to her musical support.
Her nine-member band was barely adequate,
while the drummer was particufarly poor. In-
stead of aiding King's cause, he constantly over-
played his parts and showed no sensitivity in ac-
companying her vocals. Often he seemed to be
playing a different song than the rest of the
band. The fact that his snare drum seemed over-
miked didn't help matters.

Headliner Kool & the Gang were recently re-
viewed here. NELSON GEORGE

PRINCE
Bottom Line, New York
Admission: $7
This young Warner Bros. performer made an
impressive New York concert debut before an
(Continued on page 27)
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SRO crowd Feb. 15. While Prince’s hit single “I
Wanna Be Your Lover” initially attracted the au-
dience, he proved himself to be an artist of
many dimensions.

Musically, Prince’s 11-song, 120-minute set
mixed well crafted pop/r&b love songs with
hard edged rock. With his Smokey Robinson-like
voice and Jimi Hendrix-influenced guitar playing
Prince successfully married these two diverse
styles.

On “Still Waiting For Your Love" his sound is
tenderly romantic. But he was just as comfort-
able performing “Don’t Wanna Stay,” a rock
tune highlighted by his guitar solo. His five-
piece band was as flexible as its leader, though
it did seem a bit more confident in a rock milieu.

Visually, Prince’s appearance fascinated the
female patrons and mystified the males. His
clothes fit his image. He wore purple tights and
leopard skin shorts.

Putting both music and image together the
audience was confronted with a charismatic per-
former who inspired laughter, good feeling and
much in the aisles dancing. All of which suggest
that Prince has the qualities to be a star.

NELSON GEORGE

SONNY ROLLINS
Roxy, Los Angeles
36.50

Reed man Rollins, whose up and down career
in jazz spans some three decades now, was defi-
nitely “up” on the first of two successive gigs at
the soldout Roxy Feb. 1.

Attired in gym shoes, a white sports jacket, a
purple felt hat and dark trousers, the colorful
tenor man jumped right into his 70-minute,
nine-tune set with a torrid original (unnamed)
which afforded two of his three sidemen a
chance to solo with him—Mark Soskin on piano
and Al Foster on drums.

Jerome Harris on electric bass did not get his
shot at the solo spot till [ater in the set nor did
the tempo wind down till the two-thirds mark.
Then, in the sixth number, Rollins furnished
some relief when he got ott the tenor and
switched to lyricon and served up a rich, vi-
brato-heavy legato in Duke Eflington’s “In A
Sentimental Mood.”

However, the respite was brief as the quartet
immediately returned to its original super-fast
pace, putting the wraps on the proceedings with
an encore number, Stevie Wonder's “Isn't She
Lovely.”

The most memorable piece came around
mid-set when Rollins completely took charge
with an unaccompanied “Easy Living” in which
he meandered off into snatches of “Body And
Soul,” “Nearness Of You" and a series of melo-
dies from the catalogs of Crofe, Kern, Berlin and
others, all the while doing his patented flat-
footed shuffle across the stage. It had the crowd
screaming for more and proved his mastery of
his instrument and improvisational wit.

JOE X. PRICE

THE SPECIALS
THE GO-GOS
Whisky, Los Angeles
Admission: $6.50
The air of anticipation surrounding the Feb. 8
Los Angeles debut of England’s Specials was so
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thick that few bands could have lived up to ex-
pectations. However, the septet's kinetic, acro-
batic 20-song, 80-minute performance lived up
to the most grueling demands.

What makes the group off center, aside from
its dazzling stage persona, is its mixture of
Jamaican ska music with more traditional rock
elements. Ska, the predecessor to reggae, uti-
lizes horns and an odd island rhythm with the
result sounding like a Ricky Ricardo Orchestra
on speed.

Whei coupled with more traditional rock and
reggae elements, the music is a danceable
hodgepodge that seems as if it may fly out of
control any second. However, the Specials kept
a handle on matters as it careened through all
the cuts from its Chrysalis debut LP and a hand-
ful of others.

In keeping with the mix of cultures and the
black and white color scheme of its graphics,
the Specials is an interracial group with mem-
bers playing off each other much like the motley
crew in the old East Side Kids comedies.

Lead singer Terry Hall plays the stoic punk,
covocalist Neville Staples seems to feel the
stage is a trampoline and the keyboard player is
the nerdy kid brother. Meanwhile, rhythm gui-
tarist Lynval Golding dances and cavorts with
the audience as well as the other band mem-
bers.

The depth of the crowd's fervor could be
gauged by the show's end. After the a cappella
ending of the final “You're Wondering Now," the
audience remained in place after the lights had
gone on, chanting the chorus for a full five min-
utes.

Los Angeles’ all-female Go-Gos opened the
soldout show with a 30-minute, eight-song set
that echoed the current early 1960s styles of
Blondie and the B-52's. However, despite its at-
tire which seems as if it's straight from the old
“Lost In Space” television show, the attitudes
expressed in such songs as “Johnny, Are You
Queer?” and “Skid Marks On My Heart” have a
decidedly 1980s slant. CARY DARLING

RANDY HANSEN
Old Waldorf, San Francisco
Admission: §7.50

Hansen, the flamboyant young guitarist, did
a three-night engagement here Jan. 24-26, mix-
ing his well known covers of Jimi Hendrix mate-
rial with premiere performances of original
tunes.

The late Jan. 25 performance led off with 20
minutes worth of the chillingly accurate Hendrix
impersonations which have made Hansen fa-
mous. He arrived complete with Hendrix wig,
headband, multicolored scarves, tight pants and
boots. He played a beatup Stratocaster through
a wall of Marshalls, arising from a bank of white
strobe-lit fog while mountainous cascades of
wailing guitar music reverberated throughout
the room.

0f the four tunes, the opener was “Manic De-
pression” and closer was a particularly fine ver-
sion of “All Along The Watchtower.” Hansen
even sings and talks like Hendrix.

One cannot sustain a lasting career, however,
by imitating someone else, and so for the next
45 minutes of his 14-tune, 65-minute set, Han-
sen held forth with original material. Needless
to say, it was heavily influenced by the Hendrix
sound. There were about 10 tunes here but be-
cause Hansen dropped from one into another
without pause it is difficult to be precise. Most
of the tunes were strong and upbeat, although
one slow number, “Don’t Pretend With Your
Friends,” was quite affecting.

JACK McDONOUGH

Garden State Year

® Continued from page 24

which resulted from the classical
programs.

Another problem was that seven
pop concerts were cancelled and
some of the major names didn’t
draw as big as anticipated.

Bookings are handled by an in-
house committec and Carragher
says he expects the calendar will be
completed by late April.

Prices for the top tickets will re-
main at $11, with discounts of $1 per
ticket being granted to groups of 25
or more. The lawn area, however.
will cost an extra 50 cents per ticket
above the base $5.50 price.

Jazz

DALLAS KNOK-AM

LOS ANGELES-KNOK-AM’s
experiment with jazz in Dallas ap-
pears to be working. The station cel-
ebrated its first anniversary as a jazz
outlet Feb. 5 and program director
Bob Stewart plans to keep KNOK
playing its cross section of jazz styles.

“We're going to stick with what we
have,” Stewart. notes. “Therc are a
lot of good musicians in the arca and
I think more people are into jazz
than many realize.”

KNOK plays big bands. piano
solos, contemporary groups and vo-
calists. Artists on the current playlist
include Red Garland, Sonny Rol-
lins, Morgana King and Toshiko
Akiyoshi. among others.

The air talents, P. Norman Grant,
Lou Willie and Stewart, have free-
dom to choose which cuts to play
within certain prescribed guidelines
set by Stewart. For example. Stewart
has a certain part of the hour set
aside for a big band track.

Despite the fact that KNOK airs
only from 7 a.m. to 7 p.m. and that it
is an AM station, EGG Dallas
Broadcasting Inc. decided to go with
jazz anyway. Explains Stewart:
“There were two stations, KNOK-
AM-FM that were simulcasting. We

Zurich Center
Opens March 14

ZURICH—A new music center
which will put strong emphasis on
jazz opens herc March 14. The
venue is the brainchild of Swiss mu-
sician and illustrator Beat Kennel.
founder of the Bazillus Music Or-
ganization, and will be known as the
Bazillus Music Center.

Located at Stampfenbachstrasse
8. a short distance from Zurich’s
main railway station, the Center will
present top international musicians
from all segments of the jazz spee-
trum every night of the week. The
center will also have a restaurant.

Among artists lined up for ap-
pearances at the new room are Hal
Singer. the Irene Schweizer-Rudiger
Karl Duo, Dollar Brand, Max
Roach, Horace Silver, the Steve
Lacy-Mal Waldron Duo, the Ryo
Kawasaki group. and the Gunter
Hampcl Galaxy Dream Band. Inter-
national stars and groups will be
presented in concert on alternate
Sunday evenings.

Jazz Beat

LOS ANGELES—Yusef Lateef's newest LP
is out on CTI, “In A Temple Garden,” and in-
cludes originals by Yusef and Jeremy Wall of
Spyro Gyra. . . . Pasquales in Malibu, Calif., had
Joe Pass Feb. 1-2. Med Flory's Supersax was in
Jan. 27. . . . Ella Fitzgerald receives the Beverly
Hills- Chamber of Commerce's Wilt Rogers
Memorial Award March 7.

George Shearing bows on Concord and Scott
Hamilton has cut another LP for the Carl Jeffer-
son label. . .. Bob Florence and his band will ap-
pear on Trend Records with “‘Live At Concerts By
The Sea.” The band played a gig Jan. 21 at
Carmelos in Sherman Qaks, Calif. ... “High-
lights In Jazz" celebrated its seventh anniver-
sary Feb. 7 with a concert at NYU's Loeb Stu-
dent Union. Appearing: Zoot Sims, Bucky Piz-
zarelli, Jaki Byard and the Apollo Stompers.

The Universal Jazz Coalition held a seminar
on the future for jazz in the recording industry
Jan. 23 at the Jazz Gallery in Manhattan. . . .
Lorraine Feather sang at Two Dollar Bill's in
Hollywood Jan. 25, 26 backed by the Dave
Benoit quartet. . . . Jimmy Witherspoon is mak-
ing guest shots at the new Snooky's club in L.A.
on Pico Blvd.

Send items for Jazz Beat to Billboard, 9000
Sunset Bivd., Los Angeles, Calif. 90069.
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By CARY DARLING
wanted to siretch out and do some-
thing different. So, we thought we
would experiment with jazz.”
KNOK-FM 1s disco. though now it
has broadencd its format somewhat
to include more r&b and jazz.

The reason the AM was chosen for
jazz, as opposed to the FM which
would allow for better broadcast
quality, is simple cconomics. “We
wouldn’t have had as much loss if
the experiment hadn’t worked with
the AM.,” notes Stewart. KNOK-FM
is a 100.000-watt 24-hour station.

What comes as a surprise 10 Stew-
art is the lack of complaints about
being on AM. “There've not been
any gripes about that. Listeners only
want to know why we go off so
carly,” he says.

KNOK wants to lengthen its
hours but nothing has gone beyond
the planning stages.

As for promoting itself to its pro-
jected 18 to 49-year-old audience.
KNOK will sponsor a serics of free

Jazz Format Successful
After Year ‘Experiment’

summer concerts as it did last year.
Normally, local papers, billboards
and television are used.

Though Stewart says he wants
teens as well as adults, there is little
overlap between KNOK-AM and
the FM. “We have a different au-
dience. You sec more teens on the
disco station. We have the more
adult crowd on AM,” Stewart says.

KNOK-AM may add a jingle
package but Stewart is not worried
about it interrupting the jazz flow.
“It will be mellow,” he cautions. “It
won’t be boisterous.”

Mingus Group LP

LOS ANGELES—The Mingus
Dynasty, a group of studio players
devoted to Charles Mingus' music,
has its first LP cut, “Chair In The
Sky,” featuring John Handy, Joe
Farrell, Jimmy Owens, Jimmy
Knepper, Don Pullen. Charlie Ha-
den and Dannie Richmond.
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LOS ANGELES—A trend
within the consumer audio busi-
ness to subwoofer speaker sys-
tems is fucling growth for the
Miller & Kreisel Sound Corp.
here in suburban Culver City.

In fact. M&K, also a specialist
in audiophile recordings, takes
credit for helping to pioneer the
subwoofer speaker concept (sep-
arating the bass from the tweeter
and mid-range, thus creating a
more sophisticated, three-piece
speaker arrangement) when it in-
troduced a subwoofer several
ycars ago. Now at least a dozen
audio manufacturers, both large
and small, are making subwoofer
systems available.

“The audio industry.” says
Steve Smith, national sales man-
ager for the firm, “like the record
industry is tight right now. And
many audio manufacturers are
experiencing a soft time. But I

think we can number ourselves
among the 2% of audio com-

panies who literally can’t make
enough product to fill the pipe-
line.”

“Our big growth.” adds Dr.
Lester Field, a consultant to
M&K, “began when we intro-
duced our Satellite-Volkswoofer
speaker system. Three-way sys-
tems, | believe, are the wave of
the future.”

Even at a suggested retail of
$800 for that system. indicates
Smith, consumers at many levels
are “recognizing the sheer sonic
ability of the product. IU’s that
simple.”

And although M&K is a high-
end firm, guided by strict audio-
phile principles, its subwoofer
system is not entirely directed at
high-end retail salons.

M&K'’s dealer universe num-
bers some 105 dealers in 160 lo-
cations in the U.S. with dealers
ranging from middle to high-
end.

“We are doing well,” says
Smith, “in stores that sell a lot of
brands and our best movement is
in stores that are demonstration
and display oriented. 1 think we
also please high-end dealers
since we do compete with typical
high-end speaker firms. But
we're also become a viable al-
ternative to other high-end
speaker lines.”

Todate, M&K has done no na-
tional advertising in any publica-
tion. It re-injects profits back into
the line as well as into dealer co-
op advertising.

“The ability of the product,
dealer enthusiasm, co-op adver-
tising and word of mouth is mak-
ing the system a success,” Smith
sums up.

“We are looking to expand our
dealer base,” Smith adds. “as
long as it conforms to our ability

CALIFORNIA FIRM BLOSSOMS

Subwoofers Fuel Growth
Of Miller-Kreisel Duo

By JIM McCULLAUGH

* of the high quality small speakers

to fill the pipelines. We are look-
ing to increase production at a
reasonable pace and later on
may employ national advertis-
ing. Our business has quad-
rupled and we’re still being bar-
raged by orders. We also have
distribution in Europe and the
Orient and are expanding there
as well as looking to penetrate
other foreign markets.”

The firm was growing so fast,
remembers Field, that it outgrew
its second floor base at Jonas
Miller Sound in Beverly Hills
and moved to its new new 10,000
square foot office and manufac-
turing headquarters in Culver
City last April.

M&K bears no business rela-
tionship to the Jonas Miller retail

operation and traces its develop-
ment to Ken Kreisel, then a
Jonas Miller principal, who de-
cided he wanted to get into the
manufacturing business.

“The M&K Sound Co.,” says
Field, “began to make subwoof-
ers based on the hearing ability
of Ken Kreisel and based upon a
certain type of driver that was in
the marketplace which sounded
good to him. That's how it all be-
gan.”

From that also sprang M&K'’s
RealTime Records. now an au-
diophile record label with a sub-
stantial direct-to-disk and digital
catalog. Kreisel and M&K were
also just involved with dbx in the
introduction of what is claimed
to the first digitally mastered,
dbx encoded disks—six LPs
which comprise the “Digital
Masterpiece Series.”

Originally. indicates Smith,
M&K produced a subwoofer
only which it matched with some

which began appearing on the
market from such firms as Vis-
onik. ADS and Braun a few years
ago.

Later as M&K’s business be-
gan to grow, the firm evolved
into its current product—the
M&K Satellite-Volkswoofer Sys-
tem. The system consists of two
M&K Satellite-1 speakers for the
midrange and highs.’and one in-
ternally-amplified servo-feed-
back subwoofer called the M&K
Volkswoofer.

The system has advantages
both acoustically and cosmet-
ically, Field adds. The large sub-
woofer can be converted into an
end or coffee table while the two
satellite units are unobtrusive as
far as living room decor goes.

Acoustically, indicates Field,
subwoofers are attuned to the
new breed of superdisks prolifer-
ating on the market because they
can accommodate the quality, ef-
ficiency and dynamic range of
those records.

Cetec Gauss Dupers For RKO National Tape

LOS ANGELES—Cetec Gauss,
~manufacturer of high-speed tape
duplicating equipment and profes-
sional loudspeakers, has ‘sold its
Series 1200 high-speed cassette du-
plicator line to RKO National Tape
Services, Inc., West Caldwell, N.J.

Mort Fujii. Cetec Gauss presi-
dent, indicates the Series 1200 unit is
outfitted with state-of-the-art fea-

tures for tape duplicating: a micro-
processor to assist in production and
quality control, and amplifier
boards to minimize noise in the du-
plicated finished product.

RKO National plans to duplicate
music and spoken word on the new
Series 1200 line, the third duplica-
ting line RKO has purchased from
the firm.

SoundBusiness
dbx SALES JUMP

LOS ANGELES—A strength--
ening of its dealer and rep network
in the past 12 months, as well as the
continuing upbeat pace of the
recording studio industry has ac-
counted for a 40% sales increase for
dbx, Inc. professional products, ac-
cording to Larry Jaffe, director of
marketing and sales, professional
products, for-the Newton, Mass.-
headquartered firm.

dbx. Inc. is a wholly-owned sub-
sidiary of BSR (USA) Ltd. special-
izing in tape noise reduction sys-
tems, dynamic range enhancers and
signal enhancement processors for
professional and consumer use. The
firm has both a consumer and pro
division.

At the recent CES in Las Vegas,
dbx introduced what are claimed to
be the world’s first full dynamic
range recordings by combining dbx
disk encoding and digital tape mas-
tering (Billboard, Jan. 19, 1980). The
project was produced jointly by dbx

and M&K Realtime Records of Los
Angeles.

Commenting on the pro market.
Jaffe notes: “There’s a resurgence
among demo studios around the
country linked with the live music
scene that’s healthy everywhere. 1
believe there’s more demo work than
ever going on. You can see all the
little record labels springing up. for
example, from the new wave move-
ment. Our tape noise reduction
equipment is a necessity for the
smaller studios.

“Of course,” he continues. “the
major studios continue to have plus
business. If anyone is hurting it
might be the middle level 16 or 24-
track studio. They may have felt
some of the softness caused by the
record industry slowdown.”

BSR acquired dbx just over a year
ago, indicates Jaffe, who adds that a
good deal of time on the past 12
months has been devoted to strength-
ening the rep and dealer structure.

Stockham, 2 KFACs Air
Soundstream Digital Tapes

LOS ANGELES — Classical
KFAC-AM-FM will air digital tapes
using a Soundstream digital tape
recorder on its “Ambassador Hour”
Monday (3) between 10 p.m. and
midnight.

In addition, the program will fea-
ture Dr. Thomas Stockham. devel-
oper of the Soundstream digital
recording system, who will be inter-
viewed by station director of pro-
gramming Carl Princi. Material to
be.played includes selections from
various audiophile record labels
such as Delos, Telarc and Chalfont,
which use the Soundstream system.

It is believed to be the first time
Soundstream has had its system air
digital source material over the air
on a commercial station.

Sony has used its digital equip-

70% U.K. Share
For JVC VHS

LONDON-JVC here is claiming
its. VHS video format now domi-
nates the U.K. market, with a 70%
market share in 1979.

At the opening of London’s new
Video Infromation Center, JVC
(U.K.) managing director Kurt
Lowy said around 180.000 domestic
video recorders were imported (o
Britain in 1979, against 80.000 in the
previous year.

Of these, 135,000 used the VHS
system, against 53,000 in 1978. Total
Japanese exports to Europe last year
in all hardware formats were
553,318 units, with JVC’s European
market “share somewhere between
10%-20%.

9 Studios Employ
B&B Voltage Units

LOS ANGELES—Nine recording
studios have updated their MCI
Series 500 consoles by retrofitting
them with Voltage Control Ampli-
fiers manufactured by B&B Audio.

Marvin Caesar, president of
Aphex Systems Ltd.. which markets
B&B Audio products, indicates the
following studios have installed
model VCA 500 A units: Criteria,
Fla.: Basing Street, London: Com-
pass Point, the Bahamas: Manta
Sound, Toronto: Sunshine Studios,
Fla.; and Pasha Music House, One
Step Up. Rudy Records and Fidel-

ity, Los Angeles.
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ment on several occasions to air digi-
tal source material, most recently on
K101 San Francisco.

The station, as does Stockham,
feels the two-hour presentation will
demonstrate the superior audio ca-
pability of digitally recorded mate-
rial for radio broadcast purposes.

Stronger Dealer & Rep Net
Credited For Booming $$

“It’s absolutely necessary,” h
says, “with a product line like ours to
have reps and dealers who are thor-
oughly educated about the products
and the market. We made some sig-

“nificant rep changes in the past year

and I believe that’s helped us in-
crease our business substantially.”

The firm also does some OEM
work for other manufacturers such
as producing a VCA (voltage con-
trolled amplifier) for recording con-
sole manufacturers such as MCI,
Quad-Eight and Sphere.

Upcoming from the firm will be
several new products for the pro and
consumer field such as an improved
VCA and subwoofer.

dbx introduced what it claims is
the world’s first totally integreted
subwoofer systems at the just com-
pleted Billboard International Disco
Forum here.

It features a speaker sensing cir-
cuit which provides. the firm claims,
complete overtravel and thermal
protection for drivers with protec-
tion accomplished by reduction of
input signal for minimum disrup-
tion of output.

The subwoofer becomes part of
the dbx Sound Enhancement Series
which also includes the Boom Box
and the dbx dynamic range expand-
ers. :

The firm, adds Jaffe, will also be-
come much more aggressive in 1980
in terms of promoting its products
via special campaigns cross promo-
tions. JIM McCULLAUGH

Good-
per Iabels

proflt by the advantages of

Apex

nter

No more inventory problems
No more costly overruns
No more short-run problems
Save 3¢ or more per cassette

AUDIOMATIC CORPDRATION

1290 AVENUE OF THE AMERICAS -
: i) NEW YORK NY 10019 PHONE 212/562-4870
| || CABLE AUDIOMATIC  TELEX 12-6419

Offices and representatives
Euwropa, Latin America and lhe Far East

29

advogT118 0861 ‘L HOHVIN


www.americanradiohistory.com

30

MARCH 1, 1980 BILLBOARD

4

S

‘School’ For Al DelLory

By ED HARRISON

LOS ANGELES—Though not

entirely moving away from pro- -

ducing. veteran producer, ar-
ranger. composer and sometime
performer Al DeLory is concen-
trating on film scoring. In so
doing he has undertaken inten-
sive study with tutor George
Tremblay whom he calls “the
greatest exponent of serial mu-
sic.”

“I've learned that to achieve
great things in film you must
study.” states DeLory. “Its
taught me a whole new dimen-
sion of music in the area of com-
position.

“I've been working in depth on
how the pop song developed and
I feel I've developed a dramatic
sense for the theatre and the abil-
ity to come up with a hit melody.
I's a unique combination to be
able to write a hitsong and create
a contemporary score.” he says.

Although DeLory still main-
tains production roots. with a
single “Disco Bones™ by Dancing
Machine due out on Casablanca
and Dream Express on MCA | he
is more interested in theatre, op-
era, ballet and “more serious mu-
sic” which sets him apart from
other songwriters writing a theme
for a picture.

“You must be able to tell a
story of what's going on musi-
cally and you can’t always do
that with a song.” says DeLory.

Because of the time he’s al-
loted to study, DeLory’s produc-
tions over the past seven years
have been on a “lower level key.”

The Grammy winning Capitol
staff and independent producer
is best known for his work with
Glen Campbell and Anne Mur-
ray and has.arranged for the
Beach Boys, Gladys Knight, Me-
lissa Manchester, Phil Spector
and others in addition to record-
ing four Capitol albums of his
own.

“The filmr business is the ulti-
mate creative medium.” claims
DeLory. “The recording studio
still exists but you have the
added dimension of going into
the dubbing room.”

DeLory’s initial project is a
Canadian/American  produced
suspense motion picture called
“Circle Of Terror™ due out soon.

“When doing something
unique, you just can’t pull it out
of your hat. You have to have an
ear for modern classical music,”
he adds.
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CONCENTRATES ON FILMS

COCONUTS’ SHIRLEY KAYE =

Little Lady From Upstate N.Y.
Runnmg Hot Florida Enterprise

By SARA LANE

MIAMI—What’s a little lady from
upstate New York doing in the pre-
dominantly all-male recording in-
dustry?

Shirley Kaye believes she is the
only woman in the U.S. who owns
and operates her own major record-
ing studio. Coconuts is its name and
Kaye has been doing business for
the past 13 months and doing nicely.

“I think I've made a place for
myself in this industry.” she says
warmly.

And her warmth is reflected in the
studio’s atmosphere. "I think people
like it here because it has a woman’s
touch.” she continues. “People ei-
ther have to like working with me or
they can’t work in this studio be-
cause it’s a highly personal kind of
facility.

“l greet everyone at the front door,
which I keep locked. and that auto-
matically makes it like ‘hello. wel-
come to my house’.”

Apparently producers and artists
like this personal touch because
since Kaye opened Coconuts in De-
cember 1978, 13 albums have been
cut there. An additional five have or
will have been released over the first
few months of 1980 including prod-
uct by Blood, Sweat & Tears, the Ro-
mantics. Passion. Fools. Hot Bush
and Tight & Juicy.

The first group to record there was
Fandango, produced by Alan Bla-
zek. and from that momenton Coco-
nuts began to soar.

Some of the major labels using the
MCl-equipped North Miami facility
are CBS. WEA, MCA, UA. TK,

s IN SAN FRANCISCO =

A3MD@
For Different Fur

Shirley Kaye: The woman'’s touch.

MCA and Radio Records. London
producer Peter Solley (Romantics
and Fools) brings his own engineer
from England. Recently Kaye helped
Solley buy a house in the area and
he’ll spend half his time in Miami
and half in England.

*“I think one of the reasons for the
success of Coconuts is that I am here
morning, noon and night anc' I can
be reached anytime,” Kaye explains.
“l am a one-woman operation. And
to the amazement of a lot of people, I
actually answer my own phone. I'm
getting a charge out of it. I don’t
need to puton airs. l am whatlam. a
simple lady. And if you want 1o talk
to me, I'll talk to you.”

Kaye and her psychiatrist hus-
band, Dr. Jesse Kaye. who is now
moving from Albany to Miami to set
up a new praclice, were spending a

ital Umt

By JACK McDONOUGH

SAN FRANCISCO—The long-
established Different Fur studio
here has recently completed major
upgrading to provide the facility
with full digital recording capabili-
lies.

Digital capability was achieved
via wiring the studio for digital and
leasing of'a 3M digital unit from Au-
dio-Video Rents of San Francisco.

Audio-Video also has made avail-
able to the studio its 24-track
recorder, complete with Allison 65K
automation programmer, which is
compatible with Fur’s own Allison-
programmed recorders to give the
studio 48-track analog capability.

Fur has used the Allison unit in
tandem with its Harrison 4032 con-
sole since February 1977.

The studio was the site last Dec. 18
of the first known 32-track digital
recording session in Northern Cali-
fornia when Huey Lewis & the
American Express. a local group just
signed to Chrysalis, simultaneously
cut digital and analog demo tracks.
The sessions were overseen by Fur’s
chief engineer Steve Mantoani, as-
sisted by Stacy Baird and Tom Pad-
dock, in charge of systems main-
tenance at the studio. Carson Taylor
of Audio-Video was also on hand.

In completing redoing their single
studio room last fall, owners Pat and
Patty Gleeson incorporated other
major improvements. These in-
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cluded enlarging the control room
from 13 by 17to0 21 by 17 and raising
the ceiling from seven feet to 8% feet.
and installing larger. more broadly-
shaped ceiling lighting fixtures de-
signed to deflect sound more benefi-
cially. (Continued on page 31)

Christmas vacation in Miami two
years ago.

“Someone heard I was interested
in the theatre and music and, inter-
estingly enough, 1 began to look
around and thought that Miami
might be a good place to retire. Jesse
and I also thought of retiring to live
on our boat and sail around the
world.”

Instead of retiring or sailing
around the world though, Kaye
plunged into Miami’s burgeoning
music recording industry. She
started asking questions, looking
around for a suitable location and
decided to give it a try.

She hired a consultant whom she
subsequently fired before the studio
was finished and then “I really had a
job of learning, first about sound
and then the necessary equipment.
IU’s been a learning process and I am
still learning.” she notes.
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San Francisco’s Different Fur Upgrades To 3M Digital

® Continued from page 30

The control room also now in-
corporates the LEDE (Live-End/
Dead End) concept developed by
John Storyk of Sugarloaf view, New
York. who did the main design work
on the studio, which the owners are
now calling Super Fur.

The LEDE sctup reportedly evens
the sound throughout the control
room so that the engineers are not
hearing delayed reflected sound
from the rear wall.

The ceiling in the studio room has
been raised also, from 10 to 13 feet,
and the Gleesons are also working
now on installing a 6 by 8 hard-sur-
" faced vocal room, also highly suit-
able for piano and drums, behind a
sliding glass door at the rear of the
studio. They are also creating a new
20 by 4'% isolation booth utilizing an
existing hallway space and are low-
ering the wall in front of the existing
drum booth.

In addition. the Gleesons have
completely remodeled the upstairs
level of the facility to create a 30 by
25 lounge area with kitchen, sauna,
shower, dressing room, sleeping ac-
commodations and other amenities
including a new office space avail-
able for business use by visiting pro-

ducers. i
Studio operations are now over-

seen by Patty Gleeson, who has as-
sumed these functions to allow hus-
band Pat time to pursue purely
musical activities. He is an acknowl-
edged synthesizer master, and it was
his contributions to the David Ru-
binson-produced soundtrack to
“Apocalypse Now” which provided
funds for the Fur upgrading.

In the past, Gleeson has done syn-
thesizer realizations of Holst’s “The
Planets” and the music from “Star
Wars.” An album of his own compo-
sitions, titled “Rainbow Delta,” is
about to be released on Passport,
with a second album already under
way.

He is also writing music for the
Kronos String Quartet and will play
several selected concerts with the
Quartet, including a performance at
Lincoln Center in New York. Glee-
son as well is working on the sound-
track for “Plague Dogs” and is re-
hearsing with his own fivé-man
group for local periormances.

“With this arrangement.” says
Patty Gleeson, “Pat is now free to be
concentrate fully on his music. And
with the capabilities we now can of-
fer with the studio we don’t have to
lose projects we might once have
lost.

“In the past we've lost some proj-
ects because our control room was
too small and we couldn’t fully uti-
lize our equipment. We lost Lenny
White, for example, because we
didn’t have any place for him to re-
lax between sessions. And many
times we’ve had exceilent demos cut
here and have lost the main project
because we weren’t up-to-date. Now
we've made a quantum leap away
from all that. We are no Ignger a
demo studio.”

Best example of this is Fur’s se-
curing of the Chrysalis sessions for
Huey Lewis, which began Jan. 27
with Bill Schnee producing, Lewis is
one of several musicians to whom
Patty granted recording time on
spec, and after a demo was done she
introduced Lewis to Pablo Cruise
manager Bob Brown, who has taken
on Lewis as his second client.

Lewis is also interested in produc-
tion work himself and has produced
at Fur a two-song demo with local
new wavers Crime.

Other musicians who have used
the studio recently include: Peter
Yarrow, who came in to mix “Roses

Grow Through The Concrete.” title
song for a film being made by his
wife; Fantasy artists Fever. who did
overdubs and synthesizer tracks;
Jack Casady’s band SVT, which did

final work on a single for local 415
label; Sylvester, who has done vocal
overdubs and mixing.

Also: Attitude, with ex-Santana
players Mike Carabello and David

Brown, which mixed a single for its
own label; Terry Hagerty, formerly
of Sons of Champlin, who recorded
two salo guitar songs; and Air Raid,
an Atlanta band just signed to 20th

Century-Fox. Pablo Cruise may also
use the rcom for a digital session.
Independent engineers who have
used Different Fur include Jim
Gaines, Bob Nargouleff, Don Cody.
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THE STUDER STANDARD
Good s not enough,
only excellence is adequate.

The Studer A80/RC Mk Il. For studio
mastering. Or cutting master lacquers.
Or broadcast syndication or master
film soundtracks. Whenever you need
a Ya-inch master recorder you can
base your reputation on, you need a
machine built to the unique Studer
standard of excellence. The Studer

A 80/RC Mk II.

Compare the editing facilities of the
ABO/RC Mk Il with any other master
recorder on the market. And the
unique Studer real-time (positive and
negative) digital tape position indicator
and zero-locating feature. Compare
the noise level of its electronics. Check
out the wide variety of available head
configurations, including a pilot tone
version with or without resolver for

film sync applications. Vari-speed
control (=7 musical semitones) is stan-
dard, as is a monitor panel with built-in
speaker/amplifier which lets you cue
the tape right at the machine without
tying up your monitor system.

As for servicing ease, the A80/RC Mk Il
ts simply incomparable. All the logic
boards have LED status indicators so a
failure can be spotted instantly. You
can even take apart the entire recorder
wijth the two Allen wrenches supplied.

Of course, there aren't any secrets to
the incredible rigidity of the die-cast,
precision-milled A80 frame and the
extraordinary machining tolerances of
its stainless steel headblock. Only Willi
Studer’s characteristic unwillingness
to compicmise.

WWW.americanradiohistorv.com

Others could make their heads and
motors as well, no doubt; they just
don't. Servo-controlled reel torque and
capstan drive (independent of line fre-
guency or voltage) aren’t exactly new
concepts. Nor is PROM-logic transport
control. But try them all out and see
whether you can settle for anything
less than the Studer ABG/RC Mk Il.

Second best is very good today.
But not goad enough.

Studer Revox America, Inc.

1425 Eim Hill Pike, Nashville, TN 37210
(615) 254-5651

Offices: Los Angeles(213) 780-4234
New York (212) 255-4462

In Canada: Studer Revox Canada, Ltd.

STUDER REVOX
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thing you need to know
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Video

2 «BUSINESS BRISK:

i i

FIa Video Chain
Projecting Growth

i By JIM McCULLAUGH

LOS ANGELES--Claiming to
have had the first mall video spe-
ctalty store East of the Mississippi
todate. Media Concepts. Inc., a bud-
ding video production and retail op-
eration in South Florida, expects to
grow into a major mall-oriented re-
tail video chain in the 1980s, accord-
ing to coprincipal Bob Skidmore.

Skidmore and John Gallagher,
both ex-engineering personnel with
RKO in New York. founded Media
Concepts, Inc., in 1974 in St. Peters-
burg to serve the industrial and
broadcast video markets in the arca
not only with pro products but with
in-house production expertise as
well.

But as consumer video became
more and more of an explosive and
lucrative reality, the two men
opened a consumer video specialty
store—VYideo Corner—adjacent to its
Media Concepts.

Last November a Video Corner
opened in Fort Myers (run as a deal-
ership and owned and operated by
Raymond and Carol Miller Jr.)
while Video Corner in the Pinellas
Square Mall in Pinellas Park was
opened shortly thereafter (a joint
venture between Media Concepts
and Charles Neiderhouse).

Another mall store is planned
later in the year after the opening of
the Newport Richy Mall. located 45
miles narth of St. Petersburg.

Future growth involves both com-
pany-owned, joint venture and fran-
chise-like dealerships, according to
Skidmore who expects the Video
Corner concept to sprout beyond the
state of Florida.

Although declining to detail his
dollar volume, Skidmore confirms
that retailing video hardware and
software has become a booming
business.

“It’s reasonable to expect a 100%
increasc in gross this year for us,” he
predicts.

The Ft. Myers retail store is 2.000
square fegt while the Pinellas mall
store is 1,400 square feet.

Product mix includes such major -

products as videotape players/
recorders, large screen television,
video accessory products and both
blank and prerecorded video-
cassettes.

Later in the ycar, Skidmore ex-
pects to be offering both the Philips/
MCA MagnaVision vidcodisk as
well as the JVC videodisk system
(Billboard, Feb. 9. 1980).

Prime hardware lines consist of
JVC (the operation claims to be the
largest JVC dealer in the state and
third largest in the Southeast), Mag-
navox and Zenith. MGA is the
prime large screen tv line.

Blank videotape consists of JVC,
TDK and Fuji.

(Continued on page 33)
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i These are best selling videocassettes compiled from retail sales,
& S including releases in both Beta & VHS formats.
i
s 3z § T
= 3 x Copyright Owner, Distributor, Catalog Number
1] 4 3| SUPERMAN
D.C. Comics, WCI Home Video Inc., WB-1013
21 1| 16| THE GODFATHER
Paramount Pictures, Paramount Home Video, 8049
3 |14| 3| ENTER THE DRAGON
Warner Bros. Inc., WCI Home Video Inc., WB-1006
4| 2| 16| GODFATHER, I}
Paramount Pictures, Paramount Home Video, 8459
51 9| 16| PATION
20th Century-Fox Films, Magnetic Video, CL-1005
6| 8| 3| BLAZING SADDLES
Warner Bros. Inc., WCI Home Video Inc., WB-1001
7128 | 3| HEAVEN CAN WAIT
Paramount Pictures, Paramount Home Video, 1109
8| 6| 16| M*A*S*H
20th Century-Fox Films, Magnetic Video, CL-1038
9] 5| 16 | THE SOUND OF MUSIC
20th Century-Fox Films, Magnetic Video, CL-1051
10 | 11 | 16 | BUTCH CASSIDY AND THE SUNDANCE KID
20th Century-Fox Films, Magnetic Video, CL-1061
11 [ 17 | 3| SILVER STREAK
20th Century-Fox Films, Magnetic Video, CL-1080
12 |1 29| 3| THE WILD BUNCH
Warner Bros. Inc., WCI Home Video Inc., WB-1014
13| 3| 16 | SATURDAY NIGHT FEVER
Paramount Pictures, Paramount Home Video, 1113
14 {19 | 3 | DIRTY HARRY
Warner Bros. Inc., WCI Home Video Inc., WB-1019
15 [ 33 | 16 | THE POSEIDON ADVENTURE
20th Century-Fox Films, Magnetic Video, CL-1058
16 | 36 | 16 | FLESH GORDON
Graffiti Productions, Meda, M502
17 |ESTZIE) SAPS AT SEA
The Nostalgia Merchant, Hal Roach Inc., 4011
18 |CESTH) THE PRODUCERS
l Avco Embassy Pictures, Magnetic Video, CL-4058
19 XTSI, THE LONGEST YARD
‘ Long Road Productions, Paramount Home Video, 8708
20 m THE IN-LAWS
| Warner Bros. Inc., WCI Home Video, WB-1009
21 m “ALL THE PRESIDENT'S MEN"
Warner Bros. Inc., WCI Home Video, WB-1018
22 (13 | 16 | THE GRADUATE
Avco Embassy Pictures, Magnetic Video, CL-4006
23 |22 | 12 | TOWERING INFERNO
20th Century-Fox Films, Magnetic Video, CL-1071
24 | 7| 11 | BARBARELLA
Dino De Laurentis Cinematografica S.P.A., Paramount 6812
25 [ 34| 14 | THE FRENCH CONNECTION
20th Century-Fox Films, Magnetic Video CL-1009
26 {20 | 3| GREASE
Paramount Pictures, Paramount Home Video, 1108
27 |21 | 11 | MARATHON MAN
Gelderse Maatschappis N.V., Paramount 8789
28 m HAROLD & MAUDE
| Paramount Pictures, Paramount Home Video, 8042
29 m “OH, GOD!”
Warner Bros. Inc., WCI Home Video, WB-1010
30 | 15 | 14 | CHINATOWN
Long Road Productions, Paramount Home Video, 8674
31 |18 | 3| THE OMEN
20th Century-Fox Films, Magnetic Video, CL-1079
32 |12 | 11 | DEATH WISH
Dino De Laurentis, Paramount Home Video, 8774
33 |32 | 5| THE DEEP
Columbia Pictures, Time-Life, (Not Listed)
34 m CARNAL KNOWLEDGE
Avco Embassy Pictures, Magnetic Video, CL-40003
35 )40 | 3| THE SAILOR WHO FELL FROM GRACE WITH THE SEA
AVCO Embassy Pictures, Magnetic Video, CL-4012
36 m THE BUGS BUNNY/ROAD RUNNER MOVIE
Warner Bros. Inc., WCI Home Video, WB-1003
37 |24 | 16 | MURDER ON THE ORIENT EXPRESS
EMI Film Distributors, Ltd., Paramount 8790
38 |31 | 3| THE MR. BILL SHOW
(Not Available), Video Tape Network
39 |10 | 3 | EXORCIST
Warner Bros. Inc., WCI Home Video Inc., WB-1007
40 | 39 | 16 | TORA! TORA! TORA

20th Century-Fox Films, Magnetic Video, CL-1017
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LOS ANGELES—“To me it's

{ in the history of the rock ’n’ roll
music industry—bigger than the
Sun Recordings of Elvis Presley.

the entertainment business that

record is, the record business.
The record business understands

this is going.”

While many segments of the
music industry continue to
slowly explore the possibilities of
the video industry, former Mon-
kee Michael Nesmith, chief of
the Carmel, Calif. headquartered
Pacific Arts Corp., is among
those on the video firing line pio-
neering fresh approachs for the
emerging videodisk medium.

Through his firm’s Pacific Arts
Television subsidiary, he’s pro-
ducing “‘Popclips,” what is
claimed to be first Top 40-like
audio/video television show.

Aired over Warner Amex Sat-
ellite Entertainment Corp.’s
youth-focused  Nickelodeon
cable channel, the concept is to
feature video images with songs
separated by a videodisk jockey.

- The format is in 30-minute
segments which would air over
the channel some two to three
times a day. “We have an order
for 56 episodes,” says Nesmith.

“Popclips” was due to begin air-

ing this month:

Nesmith indicates he became
convinced of the power of the
visual medium when he made a
video clip a few years ago of his
then current single “Rio” for for-
eign markets. The success of the

2; single was related directly to clip

usage on foreign television, he
believes.

“l began to peddle the idea
here to some tv people,” Nesmith
recalls, “but, of course, I wasn’t
the only one on the street with
thatidea. But there was a little bit
of a difference. On the show I

the single most important event

And there is only one segment of

will understand what a video

retail sales and that’s where all

By JIM McCULLAUGH
want people to understand it’s a
visual record, that it was the same
thing that had happened on ra-
dio, a Top 40 tv show.”

“Popclips” employs creative
video material (not necessarily
concert footage) supplied by la-
bels, managers and other sources
and “formats” it to the show. The
videodisk jockeys are young,
struggling comedians who ap-
pear briefly between songs.

Interestingly, Nesmith indi-
cates, he is using more material
from younger, fresher artists who
apparently are more in tune to
the visual form. “They tend to be
more exciting,” Nesmith notes.

Every professional musician,
Nesmith goes on to predict, will
have to make the audio to video
transition.

“It won’t mean,” he says, “that
musicians will be locked out nec-
essarily. What it will mean is
that musicians will have to real-
ize that there is a visual counter-
part to their music. We’ll have to
also conceive of music as a visual
art form. The musician will have
to learn to play a video switcher
as well as his or her guitar.”

Nesmith relates the record
sales slump to the communi-
cations revolution that’s taking
place in America.

“The sales slump,” he notes,
“is due to the change in the per-
ceived value of an audio record.
The public no longer perceives
the value of an audio record be-
cause of tv. The visual dynamic
of tv has impressed itself on the
psychology of the American pub-
lic to such a degree that sound
without pictures is no longer ac-
ceptable.”

“We're going to see a very
quick dissemination of the no-
tion of programmable tv sets,” he
continues, “and it’s probably a
good bet to assume that the early
programming will be movies. But
programming will ultimately fall

Sound Business: Video
) FORMER MONKEE PRODUCING ‘POPCLIPS’

Nesmith’s Pacific Arts Preps
For Coming Videodisk Market

into the lap of what we now know
as the record business.

“The record companies must
address themselves to providing
programming material for tele-
vision sets. And that program-
ming material must be available
at the retail level. The record
business is the onty arm of the
entertainment business that
knows retail sales. It knows mer-
chandising and distribution. The
television industry can’t do it.)’

Nesmith believes that the
videodisk, once it is established,
will present opportunities for the
record business that it may cur-
rently have difficulty conceiving. .

“You're talking about Presley,
the Beatles, and Sinatra magni-
fied to levels that are uncanny.
We'’re talking about LPs doing
hundreds of times the business
they are doing now. A hundred
million pieces is conceivable.
How many videodisks of the first
moon shot, for example, could
yousell if you owned the rights?”

Nesmith foresees the record
store of the future to be much like
a bookstore is today with sections
including philosophy, govern-
ment, politics and other areas in
addition to jazz, rock and classi-
cal. “You will be able to purchase
this week’s ‘60 Minutes’ on
videodisk,” he says.

Multiple formats won’t be a
deterrent, Nesmith adds. “That
can be considered a boon in some
senses,” he feels. “There will be
more things for more people. We
don’t have a standard now for
the audio industry and no one
freaks out over that.”

The visual rights questions
should iron itself out in a few
years,” Nesmith also believes, “as
long as fear is not the governing
element. I'll forecast that artists
might make separate audio and
video deals, even with different
companies. Just like a performer
who is on NBC television but not
on RCA Records.”

U.K. Dealers Win Point In Court

Hiding Details Of Suppliers And Customers Allowed

® Continued from page 1

Lord Justice Bridge said the effect
might be that court orders made in
the absence of a defendant had to be

‘Rock Justice’ Opera
To EMI Videograms

SAN FRANCISCO—The creators
of “Rock Justice,” an original rock
opera which had its world debut at
the Old Waldorf in November (Bill-
board, Dec. 15, 1979) have signed a
home video deal with EMI Video-
grams, according to coproducer Bob
Heyman.

Heyman and Marty Balin were
chiefly responsible for the concep-
tion, writing and execution of the
program which tells the story of a
young rock singer who is put on trial
for failing to make the charts.

Heyman says that EMI Video-
grams, via Capitol distribution, will
first market videocassettes playable
in both VHS and Betamax formats,
with release in the videodisk config-
uration waiting for a better reading
on development of that market.

limited to authorizing a search of his
premises and the seizure of infring-
ing copies.

Dissenting from the decision,
however, Justice Denning said: “To
allow wrongdoers to take advantage
of their wrongdoing in this way is an
affront to justice itself and a disserv-
ice to the public interest. If this illicit
traffic is to be stopped, strong meas-
ures are needed.”

The BPI makes a series of points
about the decision. First, it says, the
ruling is not final, since the copy-
right holders have been given leave
to appeal to the House of Lords.

Second, the case in question was
unusual in that the police were in-
volved and criminal proceedings
were a possibility. Most BPI oper-
ations against pirates lead to civil
proceedings where the question of
self-incrimination is not so crucial.

Third, the basic principle of
“search "and seize” orders, vital to
BPI activities, is left absolutely intact
by the ruling, as Justice Bridge’s re-
marks confirm.

In any case, the BPI concludes,
swoops on offenders are never made

until a complete blanket investi-
gation has been carried out, some-
times over a period of many months.

By the end of this time all links in
the chain are known and it is rarely
necessary to inqure of retailers the
names of their suppliers. Any pirate
pursued after cases reach the courts
has had ample time to disappear, as
experience has shown.

10 ‘Star Treks’ To
RCA SelectaVision

LOS ANGELES—RCA has li-
censed 10 episodes of the “Star
Trek” television series from Para-
mount Pictures Corp. for its Selecta-
Vision videodisk system, with op-
tions to release the remaining 69
episodes.

“Star Trek” first appeared on
NBC-TV in 1966 and ran for three
seasons. In the ensuing 10 years,
however, the series has become one
of the most successful in television
syndication history. Paramount esti-
mates that the reruns are seen by ap-
proximatety 10 to 15 million viewers
per week.

www.americanradiohistorv.com

Florida’s Video Concepts

® Continued from page 32

On the prerecorded side, he indi-
cates, “We have inventory from just
about every major software supplier
including MCI, Allied Artists, Para-
mount, Magnetic Video, Nostalgia
Merchant, you name it.”

Movies are proving to be hot sell-
ers among South Florida video con-
sumers now, Skidmore points out,
but “more and more people have
been asking for how-to type tapes as
well as music-oriented video-
cassettes. There’s a definite need for
more music videocassettes. All the
music tapes I stock now are moving
well.”

Prerecorded videocassettes are av-
eraging $24 to $80 at retail with
movies near the more expensive end
of the spectrum. Blank videotape,
with the 120-minute length the most

popular, is ranging from $18 to $30
at retail.

Skidmore claims his hottest hard-
ware product now is the JVC HR-
6700 Vidstar videocassette player
which lists for $1,380.

The unit features four heads,
multi-function remote control, dis-
tortion-free variable speed play-
back, seven-day/six-program timer,
and recording in five minute incre-
ments.

Other observations: “Some of the
consumer studies,” Skidmore says,
“indicate that the average buyer of
video equipment has an average in-
come of more than $30,000 an-
nually. I see more people who are
making less making video pur-
chases. 1 think people are traveling

less and making their homes more
and more into entertainment cen-

ters.”
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Publishing

NEW YORK-—Hal Leonard Pub-
lishing, which rates itself within the
top three among music print forms,
experienced a ‘“reasonably” good
year in 1979 and while sales ex-
ceeded 1978, they did not “quite
reach expectations.”

The main culprit in achieving bet-
ter results, claims Keith Mardak, ex-
ecutive vice president of the 37-year-
old firm, is declining organ sales.

In addition, Mardak expresses a
view held by other print firms that
deal in the music education area that
easy-play, automated organs have
impacted on serious organ lessons,
while dealers have shied away from
incorporating teaching facilities in
their locations, partly as a result of
the cost of footage in malls.

“You can literally play these auto-
mated organs with two fingers,”
notes Mardak. “They are treated
more like toys than a musical instru-
ment and most buycrs never get
around to serious study.”

Mardak also cites the following
statistics in organ sales over the past
three years: organ manufacturers
shipped 238,000 units in 1977, while
the 1978 figure dropped to 198.000;
industry estimates for 1979 call for
an 8% drop over the 1978 figures.

While Mardak cites a “spiraling”
sales pattern in easy-play books, the
company has been hurt with organ
sales slippage since it provides mate-
rial in owner’s manuals and “bench
packs” that manufacturers include
in their organs.

The school market can also erode
sales, based on declining enroliment
and budgetary cutbacks, but Mar-
dak claims more aggressive sales
techniques have kept this area in
good shape. “More than ever, it’s a
question of the survival of the fit-
test.”

A key merchandising aid at Hal
Leonard has been the recording of a

*PUBLISHER MARDAK ALARMED sy
Easy-Play Organs
Affect Print Sales

By IRY LICHTMAN

number of titles in its school band
catalog. “We've mailed more than
20,000 o schools and it’s likely that
many buying decisions by educators
are being made in their homes.”
Mardak claims. Recordingwise, the
music dealer is not left out of the pic-
ture, since the company also pro-
vides dealer cassettes.

Hal Leonard’s involvement in
recordings is not limited to merchan-
dising aids. The company has a line
of organ recordings—12 at this
point—under the Win-mil tag with a
list price of $6.98. “We’ve sold
25,000 to 30,000 of many of these,
which dealers also use for promo-
tional purposes,” Mardak claims.

Mardak sees a brighter outlook in
new areas being developed by Hal
Leonard, namely a greater flow of
piano, guitar instruction books and
a “how to” series.

Although Hal Leonard’s printing
facilities, with some 140 employes, is
based in Winona, Wis., Mardak
works out of Milwaukee with a staff
of 40 engaged in sales and creative
functions.

He says the company benefits
from a Midwest location in at least
four ways: most instrument manu-
facturers are located in the region,
shipping is easier to all points in the
U.S., the labor market is strong and
the company is close to sources of
paper supply.

Mardak declares international
business is excellent. The company,
however, has decided to base its in-
ternational operations out of Mil-
waukee, effective with the departure
of Jack Hirschman as its chief in
London on March 1.

Hirschman, an American, has de-
cided to pursue a law career in Los
Angeles after eight years with the
company. Jack Schechinger will

~handle the firm’s international busi-

ness.
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Appeals Court
Rule Impacts
Others—Adams

: By JOHN SIPPEL

LOS ANGELES—The pending
decision by the Circuit Court of Ap-
peals in the long-time CBS versus
ASCAP suit over whether blanket li-

censing of tv webs is lawful, impacts -

directly on other impending litiga-
tion, Stanley Adams, ASCAP presi-
dent, told a West Coast membership
meeting here Wednesday (20).

Adams feels the decisions in Buf-
falo Broadcasting versus ASCAP
and BMI, filed by local broad-
casters, and the Alton Rainbow suit,
filed by religious radio stations, will
be swayed by the way in which the
three-judge panel rules in the CBS
case..

The antitrust decision is delayed
by the appointment of Judge Jon O.
Newman, replacing the deceased
Judge Murray Gurfein, in that the
new jurist must bone up on the long
base background before ruling.

And the Circuit Court may return
the case to Judge Lasker or the los-
ing side may seek Supreme Court re-
view, Adams added.

During early March, Adams said
he expects an ASCAP announce-
ment regarding a new interim licens-
ing arrangement with CBS, which
since March 30, 1978, terminated
unilaterally its ASCAP license.

Adams, who steps down as
ASCAP president after 27 years in
April, stated that as president of CI-
SAC (the international publishing
confederation), he is attempting
through that global organization to
get some of its member organiza-
tions to revise the manner in which
they credit performances of foreign
works.

If there is an authorized trans-
lation of the American works lyric,
some credit the foreign author for all
performances including the original
English lyric. Adams seeks a proce-
dure in which American authors re-
ceive the full author’s share when
their lyrics are performed.

In addition, Adams through a CI-
SAC committee, has a project work-
ing which would create a joint
Anglo-American cumulative list, in-
cluding all work in the ASCAP,
BMI, SESAC and PRS repertoires.
Such data would reduce the number
of American compositions “uniden-
tified” when foreign societies proc-
ess performances, he explains.

Adams, who assumed the ASCAP
helm in 1953, noted membership
then was 3,356 with an income of
$21,070,000 compared to the present
26,622 members and current income
of $127,934,000.

Seacoast On Rise

NEW YORK —Since returning to
the music publishing scene last Sep-
tember, Hal Fein, along with Robert
Uhlmann have been busy.

Their company, Seacoast Music,
has a performing rights deal with
BMI, enters subpublishing with In-
tersong around the world and with
Chappell for print.

According to Fein. the company
has working agreements with 20
writers, including Charlie Singleton,
Jesse Stone. Bert Keyes and Leroy
Kirkland. Mark Liggett also has
joined the firm as professional man-
ager.

For the Record

LOS ANGELES—The correct
title of Michael Barackman’s post is
a&r director for Planet Records.
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Publisher Levy Does Okay
Putting Big Deals Together

NEW YORK-The man in the
middle of many music industry
deals these days is veteran tradester
George Levy.

When Levy left Leeds Music after
its sale to MCA Inc. by his brother,
Lou, eight years ago, he became an
independent broker, specializing in
the acquisition and placement of
music industry related businesses
and assets, mainly in the area of mu-
sic publishing.

A lawyer and former house coun-
sel to Leeds who does not practice
law now, Levy contends that in the
area of publishing deals there are
“more buyers and cash around than
you would believe for catalog deals
and renewals.”

Levy generates his income in a
number of ways. For bringing par-
ties together for possible catalog and
renewal deals, he receives no pay-
ment until the day the deal is con-
summated.

Upon completion of a catalog or
copyright renewal deal, Levy will be
paid a percentage of the gross saie
price, with monies in most instances
coming from the seller, although oc-
casionally an arrangement will be

made whereby the buyer-and-seller
agree upfront to split the fee.

Another income source for Levy is
that of catalog research, with a fee
determined by the amount of work.
involved.

This can be either an appraisal or
a copyright research assignment for
a potential buyer. “A catalog with
2,000 songs can be worth $500, while
one with four songs can be worth
$500.000,” he declares.

Recently, Levy has been involved
in deals completed by April-Black-
wood, the Lawrence Welk Music
Group and 20th Century-Fox Mu-
sic, among others.

New Latin Folio

NEW YORK—Columbia Pictures
Publications has marketed its first
major collection of songs under its
recent representation deal with Peer
International.

A 137-page songbook, listing at
$6.95, contains such Latin standard
as “Besame Mucho,” “Tico, Tico,”
“Brazil,” “Granada,” “Malaguena”
and “Green Eyes.”

Billboard SPECIAL SURVEY For Week Ending 3/1/80

~2=Hot Latin LPs

NEW YORK (Salsa)

SAN ANTONIO (Pop)

This TITLE-Artist, Label &
Week | Number (Distributing Label)

This | TITLE-Artist, Label &
Week | Number (Distributing Label)

1 [OSCAR DE LEON
TH 2079

2 |CELIACRUZ & SONORA
PONCENA
Ceiba Vaya 84

DIMENSION LATINA
Combinacion # 4 Velvet 3001

EL GRAN COMBO
Combo 2013

TOMMY OLIVENCIA
Su orquesta TH 2077

6 |LAMASACRE

New generation 812

7 |LOSVIRTUOSOS
Arrollando Discolor 8801

8 |JOHNNYVENTURA
El caballo negro Combo 2010

9 | ). PACHECO & H. CASANOVA
Amigos Fania 540

10 | MONGUITO EL UNICO
SAR 1002

o, W

o

11 | WILLIECOLON
Solo Fania 535

PETE EL CONDE RODRIGUEZ
Soy la ley Fania 550

13 [ CONJUNTO CLASICO
Lo mejor 801

14 | CHARANGA AMERICA
El sonido 2085

15 | WILLIE ROSARIO
El rey del ritmo TH 2070

16 | OSCAR DE LEON
El mas grande TH 2063

17 | ANDY & PELLIN

| 12

Velvet 3002
18 | WILFRIDO VARGAS
Karen 50
19 ;MlgVIN SANTIAGO
61
20 | ADALBERTO SANTIAGO
Popeye Fania 536
21 | LUIS RAMIREZ
Cotique 1100
22 | JOECUBA

El pirata del caribe Tico 1434
23 | JUSTO BETANCOURT

Fania 553

24 | ROBERTO ANGLERO
Boringuen 1396

25 | W.COLON &R. BLADES
Siembra Fania 537

1 |ESTRELLAS DE ORO
America 1007

2 | RENACIMIENTO 74
Apa viajecito Ramex 1043

3 | VICENTE FERNANDEZ
Eltahur CBS 892

4 |PEDRITO FERNANDEZ
Mama solita CBS 890

5 |CHELO
Ya me voy Musart 1775

6 | CADET| ES DE LINARES

Ramex 10
7 NAPOLEON

| Raff 9070 |
8 | ANGELA CARRASCO

Pronto 1069
9 |TAMYTEX -

Plegaria petrolera Ramex 1039
10 | CAMILO SESTO

Los mas grandes exitos Pronto 1058

11 |JOSE JOSE

Si me dejas ahora Pronto 1070

12 |LITTLEJOE
TIC 001
13 | LOS TIGRES DEL NORTE

| Eltahur Fama 577

14 | RUBEN NARANJO
El sarape 1146

15 [EMANOELLE
Al final Arcano 3464

16 | LOS HUMILDES
En Mexico Fama 578

17 | ROCIO DURCAL
Pronto 1068

18 | JOSEJOSE
Lo pasado pasado Pronto 1046

19 | LOS HERMANOS BARRON

Joey 2063

20 | RAMON AYALA
Bailamos tia? Fredy 1158

21 | GRUPO FELICIDAD
Fire ball 1015

22 | CARLOS MIRANDA
Fredy 1161

23 | JUAN GABRIEL
Pronto 1056

24 | JOEBRAVO
Fredy 1154

25 | ROBERTOPULIDO
El primo ARV 1056
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Billboard.

A Dynamic Garousel of Sound
Inthe April %6 Issue (Advertising Deadline: April 4, 980)

Il who are part of this dynamic carousel

of sound will want to take part in
Billboard’s Spotlight On Nashville—
the ideal spot for your advertising message
to document your contribution and par-
tictpation.

The Nashville music scene continues
to expand in Pop, Gospel, Adult Contem-
porary, Soul, Disco, Jazz and Country—
virtually every form of music—calls
Nashuville home.

And much more.

Nashuille 1s also deep into full
scale International Record Promo-
tions, Motion Picture and Tele-
vision Soundtracks, Commercials,
and Jingles. Billboard’s Nash-
ville Spotlight will light up this
total music scene so the world can

see it as never before. Illuminating
the role of BMI, ASCAP, SESAC,

CMA, Gospel Music Association, NARAS
and Nashville Music Association. Focusing
on publishing companies, labels, writers,
booking agencies, sound studios. Revealing
msights on leading producers, managers,
international recording acts that record in
Nashuille. Exploring the full spectrum of
Nashuille creativity. Billboard’s Spotlight
on Nashuville in the April 26th issue.

Bonus Distribution: IMIC 'S80,
Washington, D.C. There’s no better way to
let the entire world know. Reserve your
advertising space now! Contact
John McCartney, Billboard’s
Nashuille ad representative at
(615) 748-8100, or your local
Bullboard representative.

Ad Deadline: April 4
Date of Issue: April 26

SPOTLIGHTY

www americanradiohistorv com
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" Easy Listening, Rogers
. Tops In Nashville Poll

® Continued from page 6

Kenny Rogers was listed as the fa-
vorite country artist of both groups.
Country fans chose—in order after
Rogers—Roy Clark, Dolly Parton,
Johnny Cash. Loretta Lynn, Marty
Robbins, Roy Acuff, Willie Nelson,
Tom T. Hall. Crystal Gayle. Larry
Gatlin, Charley Pride, Eddy Arnold
and Waylon Jennings.

The favorite country acts of those
who don’t prefer country music as
their top choice are—after Rogers—
Roy Clark, Johnny Cash. Dolly Par-
ton. Crystal Gayle, Larry Gatlin,
Waylon Jennings, Charley Pride,
Tom T. Hall. Eddy Arnold, Roy
Acuff, Willie Nelson, Marty Rob-
bins and Loretta Lynn. Some 17.7%
claimed they did not listen to coun-
try music at all. while 49.6% of the

Country

total sample claim they listen to
country music sometimes.

On the bright side. for the country
music industry, is the combined fig-
ure of 80.4% representing those who
either favor country music or listen
to it on an occasional basis.

On the negative side is the statistic
showing the average country music
fan with 11.31 years of formal edu-
cation. compared to 13.06 years for
the average Nashvillian.

Some 30% of the country fans
listed themselves as high school
graduates, while nearly 19% were
split up into grade school graduates
or those completing part of their
high school requirements. Some 16%
attended college without gradu-
ating, 11.1% graduated from college
and 3.3% of the country fans per-
formed graduate college work or ob-
tained a graduate degree.

NOTICE OF HEARING
FOUR STAR MUSIC COMPANY; INC., DEBTOR

A hearing on the proposed settlement of certain claims
and litigation between Four Star Music Company, Inc.
and the Estate of William A. McCall, Sr. and the heirs of
William A. McCall, Sr. will be held before the Honorable
Paul Jennings, United States Bankruptcy Judge on
March 17, 1980 at 9:00 a.m., Room 764, U.S. Court-
house, 801 Broadway, Nashville, Tennessee.

— _

E -"

Country fans report their annual
household income runs about $1.000
less than the average Nashvillian.
according to the survey. The largest
percentage (23.3%) is in the $15.000-
$19.999 bracket, followed by the
$10.000-514.999 grouping at 19.2%.
Three divergent brackets are tied at
12.3%—more than $40.000. $20.000-
$24.999 and under $7.000.

Opryland and the “Grand Ole
Opry” were the third and fourth
most popular Nashville attractions
for those surveyed (after the Parthe-
non replica and Andrew Jackson’s
home, the Hermitage). The Country
Music Hall of Fame tallied high on
the attractions list, and a smaller
amount cited the Country Music
Wax Museum.

The country fans listed the
“Opry” as their second favorite at-
traction, and. as expected, registered
higher attendance than the general
populace at Opryland. the Country
Music Hall of Fame and the Coun-
try Music Wax Museum.

Favorite entertainers for the entire
sample group are, in order: Bob
Hope, Kenny Rogers, Johnny Car-
son, Steve Martin. Carol Burnett,
Richard Pryor, Lawrence Welk.
Bing Crosby, John Wayne, Roy
Clark, Elvis Presley, Dolly Parton
and John Denver.

Reading and watching television
are the favorite leisure time activities
for Nashvillians, with the general
populace putting reading first and tv
second. and the country fans revers-
ing those positions. Listening to mu-
sic rated 2.6% with the populace
sample and 1.1% with the country
fans, who posted an average age of
50 (compared to an average of 45 for
all of the respondents surveyed).

Billboard SPECIAL SURYEY
For Week Ending 3/1/80

* Star Performer—LPs registering proportionate upward progress this week.

20 |110

245

-
15
E E -8 TITLE-Artist, (abel & Number (Distributing Label)
ﬁ 1 [ 23 | KENNY-Kenny Rogers, United Artists LwAK-979
2| 2| 16 | WHAT GOES AROUND COMES AROUND—Waylon-Jennings, Rca AHL1-3493
3| 3| 44 | GREATEST HITS—Waylon lennings, RcA AHL1-3378
* 4 | 64 | THE GAMBLER—Kenny Rogers, United Artists UA-LA 934H
5| 5| 15 | WILLIE NELSON SINGS KRISTOFFERSON-Willie Nelson, Columbia JC 36158
* 8 5 wrfugEsSR; ?sFo THE STATLER BROTHERS RIDES AGAIN VOL. 1I,
7| 6| 22 | MISS THE MISSISSIPPI-Crystal Gayle, columbia IC 36203
Y| 9| 7| THE ELECTRIC HORSEMAN—Soundtrack, coumbis s 36527
9| 7|16 | WHISKEY BENT AND HELL BOUND—Hank Williams Jr., Elextra/Curb 6£-237
ﬁ 15 | 3 | A COUNTRY COLLECTION—Anne Murray, Capitol ST 12039
11| 11 | 47 | THE OAK RIDGE BOYS HAVE ARRIVED, mca AY-1135
12(10] 21 Em',f'}g J%ysglb-hny Gatlin And The Gatlin Brothers Band,
13| 14 | 16 | CLASSIC CRYSTAL—Crystal Gayle, united Artists L00-982
14 [ 12 | 18 | PLL ALWAYS LOVE YOU—Anne Murray, Capitol 0012112

TEN YEARS OF GOLD—Kenny Rogers, united Artists UA-LA 835.H
STARDUST-Willie Nelson, Columbia JC 35305

17 | 13 | 30 | 3/4 LONELY-T.G. Sheppard, warner/Curb BSK 3353
23 | 43 | THE BEST OF DON WILLIAMS, VOL. II-Don Williams, mca 3096
1919 3 | IWISH | WAS EIGHTEEN AGAIN—George Burns, mercury SRM 1.5025
20 | 18 | 16 | PORTRAIT-Don Williams, mca 3192
21 | 22 | 16 | THE BEST OF EDDIE RABBITT, Eiektra 6235
22 | 16 | 24 | JUST FOR THE RECORD—Barbara Mandrell, mcA 3165
23| 25 | 6 | ENCORE'-Jeanne Pruett, iac 100!
24 | 17 | 35 | FAMILY TRADITION—Hank Williams Jr., Elektra/Curb 6€-194
25 | 28 | 13 | THE BEST OF THE STATLER BROTHERS, Mercury SRM1-1037

M-M-MEL LIVE—Mel Tillis, mca 3208

The terms of the proposed settlement are as follows:

a. The litigation pending in the California Court of
Appeals will be dismissed against Four Star Mu-
sic Company, Inc., Golden West Melodies and
Challenge Records, the copyrights assigned to
the Estate of William A. McCall, Sr. as a result of
that litigation will be reassigned to Four Star Mu-
sic Company, Inc. and Four Star Music Com-
pany, Inc. will pay the Estate of William A. McCall,
Sr. the sum of $200,000.00.

Chart
 Fax_

By GERRY WOOD
As predicted last week, Waylon Jennings hits
No. I with his RCA release “| Ain’t Living Long
Like This." Among the stations where Waylon

OL’ T'S IN TOWN—Tom T. Hall, rca AHL1-3495

SHOULD | COME HOME-Gene Watson, Capitol ST 11947

| DON'T WANT TO LOSE YOU—Con Hunley, wamer 8ros. BSK 3378
YOU CAN GET CRAZY—Bellamy Brothers, warer/Curb BSK 3408

A. McCall, Sr.,

nessee, 615- 256 2314,

c. Four Star Music Company, Inc. will pay past due
writer royalties to the estate of William A. McCall,
Sr. in the amount of $68,025.96.

Any party objecting to the above settiement should
file a written objection with the Bankruptcy Court Clerk, -
U.S. Bankruptcy Court for the Middle District of Ten-
nessee on or before March 12, 1980.

Any party having questions concerning this settlement
may contact Irwin Deutscher, Receiver for Four Star Music
Company, Inc., 18th Floor, First American Center, Nashville. Ten-

b. Four Star Music Company, Inc. will acquire the
renewal rights to the copyrights mentionedin the
preceding paragraph from the heirs of William

subject to writer’'s royalties re-

tained by the heirs, for the sum of $150,000.00.

__|

has reached the top spot is CKLW-FM, Windsor/
Detroit, where the latest extras are “Thank You
Canada" by Frank Jones and "Thank You Can-
ada (Love Shelley)" by Sheliey Looney. Those
are tribute records praising the role Canada
played in springing several Americans from Iran.

Willie Nelson moves to two, followed by Anne
Murray at three and other hot top 10 records by
Gene Watson, Ronnie Milsap, Mel Tillis and Con-
way Twitty.

Biggest gainer of the week is Charlie Daniels,
up 19 notches with his blast from the past,
“Long Haired Country Boy." Other prime movers
include Brenda Lee, Jim Weatherly, Kenny Dale,
Don King, John Wesley Ryles, Billie Jo Spears,
Carol Chase, Steve Gillette and Roger Bowling.

Key new additions this week are Emmylou
Harris at 45, George Jones and Tammy Wynette
debuting at 47, Loretta Lynn at 70 and Leon Ev-
erett at 79.

Two talented new acts, Diane Pfeifer and
Keith Stegall, make their first career chart ap-
pearance this week. Keith enters at 82; Diane at
87. Entering right behind Stegall at 83 is limmie
Peters, Keith's cousin.

Congratulations to Charley Monk who sees
his first production effort hit the Billboard
charts. Monk directs April/Blackwood publish-
ing in Nashville and that redhot firm racks up
seven songs on this week's singles listing.

Extras at WKKN-AM, Rockford, HIl., include
Ivory Jack with “Made In The USA." Billy
Walker, Mike Mori and Jason Stone.

Chet Atkins is back on the chart with “Blind
Willie” at 85. That's a new add at KNEW-AM,
Oakland, and joins such KNEW extras as “White

www americanradiohistorv com

24 | 11 | HEART OF THE MATTER-The Kendalls, ovation OV 1746
32| 27 | 27 | A RUSTY OLD HALO—Hoyt Axton, seremiah JH5000
33| 36 | 41 | MILLION MILE REFLECTIONS—Charlie Daniels Band, epic JE-35751
34 | 38 | 22 | FOREVER-John Conlee, mca 3174
35| 29 | 65 | WILLIE AND FAMILY LIVE-Willie Nelson, Coiumbia KC 2-35642
36 | 33 | 21 | JUST GOOD OL' BOYS—Moe Bandy & Joe Stampley, Columbia JC 36202
37| 40 | 46 | CLASSICS—Kenny Rogers & Dottie West, united Artists UALA 946H
38 | 26 | 40 | LOVELINE-Eddie Rabbitt, erekira 6€-181
39 | 31 | 28 | YOU'RE MY JAMAICA—Charley Pride, Rca AHL1-3441
40 | 37 | 43 | BLUE KENTUCKY GIRL—Emmylou Harris, warner 8ros. BSK-3318
41 | 42 | 4 | THE GAME-Gail Davies, wamer Bros. BSK 3395
42 | 48 5 ExcElleYaBg&Y'S GOT A FAMILY—MEET MINE-Johnny Paycheck,
43 | 43 | 20 | DON'T LET ME CROSS OVER-Jim Reeves, Rca AHL1-3454
44 | 49 | 15 | DIAMOND DUET-Conway Twitty & Loretta Lynn, mca 3150

45 m CRYING—Stephanie Winslow, wamner/Curb BSK 3406
ONE FOR THE ROAD-Willie Nelson and Leon Russell, Coumbia KC 2036064

THE LEGEND AND THE LEGACY, VOL. I-Ernest Tubb, cachet CL 33001

46 | 41 | 37

47 | 39 | 37 | IMAGES—Ronnie Milsap, rca AHL 13346

43 | 45 8 | DAYTIME FRIENDS, Kenny Rogers, united Artists UALA-754.H
49 | 46 | 30

50 | 47 | 2 | ONE OF A KIND—Moe Bandy Columbia JC 36228

Line Fever” by the Flying Burrito Brothers on
Regency Records (where the promo person is
appropriately named DJ.) and “White Rhythm
And Blues” by J.D. Souther.

Glen Meadows at Masterfonics in Nashville
informs Chartfax that 36 out of Billboard's top
100 country singles were mastered at Master-
fonics.

On the LP listing, Kenny Rogers continues his
No. 1 domination, hoarding that top spot. Prime
movers include the Statler Brothers, Anne Mur-
ray, Willie Nelson, Don Williams, Mel Tillis, Gene
Watson and ... Kenny Rogers (with his “Ten
Years Of Gold" LP). Key new album entry is
“You Can Get Crazy by the Bellamy Brothers on
Warner/Curb.
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CHICAGO—Country music has

rooted itself on the fringes of this
metropolitan area without gaining
much of a toehold within the city.
It’s been the music of the blue collar
suburbs primarily, with representa-
tion downtown and in Chicago’s tra-
ditional ethnic neighborhoods lack-
ing.
%\Jow nightclub owner Jim Boukas
is out to change all that. In March,
Boukas will introduce country music
and all its trappings to one of the
city’s most populous and sophis-
ticated areas.

Boukas is owner of the giant
Phoenix nightclub located deep in

Country

Country Music Invading Chicago

Jim Boukas’ Phoenix Abandons Disco After Texas Trek

the heart of New Town, a neighbor-
hood with one of the highest popu-
lation density counts in the U.S., an
entertainment center, and home to a
majority of the city’s gays and af-
fluentsingles. Disco has been king at
the Phoenix for more than three
years, but February looks to be the
last month of the dance music’s
reign there.

Country Radio Seminar
Attracting 150 Stations

NASHVILLE-The 11th annual
Country Radio Seminar, March 14-
15 at Nashville’s Hyatt Regency Ho-
tel, is expected to attract some 150-
plus radio stations in the U.S. and
Canada.

Friday’s sessions will begin with
the keynote address, delivered by
commentator Paul Harvey of the
ABC Radio network. Following his
speech there will be concurrent ses-
sions on “How To Talk To Arbi-
tron,” chaired by Arbitron board
members Don Nelson, general man-

ager of WIRE-AM Indianapolis,

and Jim Phillips, president and gen-
eral manager of KHEY-AM El
Paso. Also scheduled is “How To
Control Your Career,” conducted by
Bob English, program director at
WUBE-AM Cincinnati.

Next, Dan Halyburton, program
director at WDGY-AM Min-
neapolis, will host a panel on “How
Will You Program In The "80s.” Fol-
lowing a lunch break, there will be
concurrent sessions on “Music Re-
search” with Jim Duncan of Radio
& Records and Dr. Robert Balon,
president of Multiple Systems
Analysts, and “How To Motivate
Sales People” by Jason Jennings,
president of Jennings Broadcast and
Creative.

Rounding out the first day of ses-
sions will be “Coping With Social
Changes,” a videotpe presentation
by Morris Massey of the Univ. of
Coloradio; “Managing Manage-
ment People,” by James N. Farr,
president of Farr Associates; and
“The Renaissance Medium—Radio/
Network Radio/Mutual Radio.”
Also planned is a demonstration of
the Mutual Network’s live satellite,
entitled “Signals From The Sky.”

Scheduled for Friday evening is a
special private screening of the film
“Coal Miner’s Daughter,” based on
the life of Loretta Lynn. Also, there
will be the traditional rap session, al-
lowing participants to voice their in-
put.

Saturday’s schedule begins with
an address by Red Barber, Pioneer
Network sportscaster, followed by a
panel discussion, “The Music
Sweep—Where Does The Record
Come From—Where Is It Going—
How Does It Get There?”, chaired
by Moon Mullins, program director
at WDAF-AM Kansas City.

Concurrent afternoon sessions
will be “Finding And Developing
Talent” with Bob Kraig of WTHI-
AM Terre Haute, and “How To
Create A Creative Cell,” with Mike
Oatman, station manager at KFDI-
AM Wichita, and Kim Pyle, general
manager at WOKX-AM High Point,
N.C.

A session entitled “Rules And
Regulations For The '80s” will be
conducted by attorneys Tom Wall of
Dow, Lohnes, Albertson and Wall,
and Bob Heald, senior partner in
Fletcher, Heald and Hildreth.

The concluding session, “How To
Put Your Face In The Marketplace,”

will be a VTR presentation of tv
commercials and billboards from
stations across the country, compiled
by Chris Collier of KYTE-AM Port-
land, Ore.

The seminar culminates on Satur-
day night (15) with a banquet and
the new faces show. Talent for the
show has yet to be firmed.

By ALAN PENCHANSKY

“Disco was too professional, it was
all John Travolta,” professes
Boukas, who has staged such disco
acts as Linda Clifford, Chic and the
Trammps in the past two years.

They’re tired of disco, the phoni-
ness, the plastic,” he adds. “But once
you getcountry into your veins. . . .”

Boukas got the country trans-
fusion during a recent visit to Hous-
ton, and returned to Chicago sport-
ing a feathered cowboy hat, Tony
Lama lizard-skin boots and beaging
the idea for the Phoenix’ country
transformation. The redesign will be
based on entertainment models
viewed in the Texas city, Boukas ad-
mits.

For example, the Phoenix has or-
dered two of the mechanical “buck-
ing bulls,” seen at Gilley’s, the hot
Houston cowboy-themed nightspot.

“I was in Houston for a week and
a half and saw some of those joints,”
Boukas relates. “The whole thing is
going to be a fun and dance thing.”

During operation as a disco room,
the Phoenix has been affiliated with
WGCI-FM, a disco and r&b station,
in the presentation of showcase con-
certs and for advertising and promo-
tion.

For the club’s country bookings,
Boukas has selected WIJJID-AM/
WIJEZ-FM as the ad and promo-
tional medium, and live broadcasts
similar to those carried by WHN-
AM in New York from Manhattan’s
Lone Star Cafe are being discussed.

Talks with talent agents are in the
exploratory stages, says Boukas. The
nightclub operator says he intends to
take charge of booking himself.

The Phoenix is actually several
adjoining nightclubs including a
huge concert space measuring
12,000-square feet on two levels, a
room completed in the last two
years.

“The back room will actually be
called the rodeo, the middle room is
the cantina with Mexican appetizers

and Texas chili,” Boukas explains.

Part of the nightclub also fronts
on Chicago’s heavily traveled North
Broadway avenue. This area is des-
ignated “Chaps,” and will feature
free country lunch every afternoon
and a new jukebox loaded with
country singles.

The switchover will bring with it a
total reversal in dress code, Boukas
points out. The jeans and hats that
are welcomed in a saloon environ-
ment were barred at the door of the
discotheque.

Boukas is grabbing control of
much of the real estate adjoining the
Phoenix and plans to spin-off sev-
eral Western-themed businesses.
eventually leading to what he hopes
will be a miniature Western town in
the shadow of the high rises.

Some observers question whether
this truly is the time for country mu-
sicin Chicago, and if New Town will
accept the transfusion.

But Boukas thinks his venture is
only the beginning of a new vogue
for things Western and patriotic.

“All the designers will be West-
emn,” he predicts. “We're going to
have flags all over the place and
signs saying “Proud To Be An
American.”

Len Anthony
WPLO-*Atlanta

e

ard R

o

Walt Jackson
WMPS *Memphis

Plough Radio is proud of
Len,Walt, and Jon.

1979 Billbo

Congratulations to our winners from America’s largest Country Music radio group.

PLOUGH BROADCASTING COMPANY, INC.

WPLO WVEE ATLANTA « WCAO WXYV BALTIMORE ¢ WJJD WJEZ .CHICAGO
WMPS WHRK MEMPHIS e WSUN WQXM ST. PETERSBURG/CLEARWATER/TAMPA

Jon Anthony
WIEZ+Chicago
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Nashville

. Scene

By KIP KIRBY

Nashville Scene wants to correct two re-
cent “goofs” in this magazine, with apologies
to all'concerned. In the Feb. 23 issue, on p. 41,
a full-page ad for “Blue Moon Of Kentucky” by
the Earl Scruggs Revue incorrectly identified
Larry Butler as the publisher of the song. In
fact, however, Butler should have been listed
as the producer; the song is published by Peer-
Southern Organization. . . . And in the Feb. 16
issue, Buzz Cason was erroneously fisted in a
photo caption as the “co-producer” of “She
Believes In Me” by Kenny Rogers. Actually,
Cason was the co-publisher, not the co-
producer. Sorry, folks—typos will be typos!

\}
5 .

TOGETHER AGAIN—Epic's Tammy
Wynette and George Jones make
their first appearance together fol-
lowing announcement of their plans
to record together again. The duo
performed at a Grand Ole Opry
House benefit for families of fire-
men and policemen who have been
killed in line of duty.

Yes it'll be Dolly Parton and Burt Reynolds
after all in the starring roles of Universal's
“The Best Little Whorehouse In Texas.” The
announcement of their signing was made by
Universal Pictures president Ned Tanen at the
sixth annual convention of a Western states
theatre owners convention in Las Vegas last
week.

It will be Dolly’s second movie. She's current-
ly filming “Nine To Five” with Jane Fonda and
Lily Tomlin. “Whorehouse" is the screen adaption
of the musical comedy which has been running
on Broadway for two years. For a while it was
reported the two stars had asked so much money
that Universal had turned them down. Perhaps
not so after all.

When Bobby Bare showed up to judge a “10”
contest at WCXI-AM in Detroit (as part of a pro-
motional push for Bare's new single, “Num-
bers”), he was surprised by the variety of en-
trants. Among those waiting to be judged were
five men, as well as a woman who tipped the
scales at a hefty 200 pounds. Reportedly, she
told Bare proudly, “You should have seen me
before | lost 60 pounds.”

Elektra/Asylum is servicing the B side of
Linda Ronstadt's new punk rock single, “How Do
| Make You,” to country stations. This flip is
called “Rambler Gambler,” a public domain
song arranged by Ronstadt for the record, and
will not be contained on her latest album.

RCA's Hank Snow and his singing partner
Kelly Foxton appeared Feb. 23 on “Hee Haw”
showcasing cuts from their duet album,
“Lovingly Yours.” . . . By the way, is Johnny Pay-
check planning a “Live From The Lone Star” LP
before long?

Singers Kenny Dale and John Wesley Ryles
opened Tulsa's new country disco, Pistachio's, a
while back, indicating that the country disco
fad continues to sprout across the nation.
In the “If It Feels Good, Do It Dept., this just
in from Warner Bros. artist Margo Smith: “After
all these years of being a brunette, | wanted to
see what it feels like being a blonde.” The singer
recently took the big plunge to lighten her natu-
rally dark hair.

Watch for Capitol's Billy “Crash” Craddock to
surprise more than a few folks with his upcom-
ing album. It was cut in Muscle Shoals and we
hear producer Jimmy Johnson pulled out all the
stops for some sizzling changes in Craddock’s
music.

Billboard”

Billboard SPECIAL SURVEY For Week Ending 3/1/80

Hot Country Singles.

Copyright 1980, Billboard Publications, Inc. No part of this publication may be reproduced, stored in a retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying, recording, or otherwise, without the prior written permission of the publisher.

« STAR PERFORMER-Singles registering greatest proportionate upward progress this week.
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4 |9 DAYDREAM BELIEVER—Anne Murray ﬁ 44 | 5 | NIGHT LIFE—Danay Davis & Wike Neson ﬁ 81 [ 4 | AN AMERICAN DREAM—The pirt Band
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(s | s | woruinG sURe LoOKED coop o (lee/ad, BMD ( Gyl Ghees, S0
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ASCAP
engineeredty TODD CERNEY

creative workshop

GENERAL AUDIENCE From the forthcoming album“Go For TheNight” SeeFreddyWeller
available on ColumbiaRecords and Tapes. ontour with SPURZZ 1980.

public relations management booking
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IMIC ’80

Advisory Committee

Des Brown, International Director, Chrysalis, U.K.

Marcus Bicknell
A&M Records, Europe

Stig Anderson
President
Polar, Sweden

'_4

eonard Feist
President
NMPA

Gerry Lacoursiere
A&M Records, Canada

Mike Stewart
President
Interworld Music Group

Irwin Steinberg
Executive Vice President
Polygram Corp.

Complete this form and mail it to either Billboard's European or USA office listed.

Please register me for IMIC '80 Hyatt Regency, Capitol Hill, Washington, D.C.,
April 23-26, 1980.

| am enclosing a check (or money order) for IMIC '80 registration in the amount of:
Note: Registration does not include Hotel or Air Fare Costs.

Name
Title
Company

Home Address

City

State/Country Zip
Telephone( )

| wish to charge my registration to:
[] American Express
[J Bank Americard/VISA

Card Number

[] Diner's Club

[J Carte Blanche [J Master Charge

Expiration Date

Signature

Rates:
[]1$450 Early Bird (before February 22, 1980)
£202

[1%$225 Spouse
£101

O $550 Regular (after February 22, 1980)

Stan Cornyn
Executive Vice President
Warner Bros. Records

Siggi Loch
Managing Director
WEA, Germany

Bob Summer
President
RCA Records

John Deacon
Director General, The British
Phonographic Industry Ltd.

President

Wim Schipper

Ariola International Group President

Bobby Weiss
Vice President
Int’l, Cream Records

President

Multiple Corporate Rate*
(] $380 Early Bird Rate (before February 22, 1980)
£170

[] $450 Regular (after February 22, 1980)
£202

*Second and subsequent registrations from the same company.
Biltboard will make all hotel reservations. Please indicate the following:
Arrival Date Departure Date
ACCOMMODATIONS REQUIRED (check one):

O single [Jtwin (J 1-bedroom suite [] 2-bedroom suite
(Confirmation will be sent to you) Circle One:

HYATT REGENCY HOTEL/CAPITOL HILL/WASHINGTON, D.C.
One Bedroom

!
|
|

Two Bedroom

Single Double Suite Suite
S60 $68 $155-300 $215-360
£27 £31 £70-135 £96-161

Note: Should rooms no longer be available in the price ran?e you have
selected, next nearest price will be secured. Prices may vary slightly due to
varlatlons in exchange rate at time of reservation.

There will be no refunds-on registration cancellation after April 4, 1980,
although substitutions may be made. Any cancellations prior to that date w|ll
be subject to a 10% cancellation fee.

REGISTER EARLY—REGISTRATION FEE WILL BE $25 HIGHER AT THE
DOOR.

Europe and U.K.

Helen Boyd

IMIC '80 BILLBOARD

7 Carnaby Street

London WiV, IPG., England
Telephone: (01) 439-9411
Telex: 262100

U.S.A. and Others

Diane Kirkland/Nancy Falk

IMIC '80 Conference Coordinators
BILLBOARD

9000 Sunset Boulevard

Los Angeles, CA 90069 U.S.A.
Telephone: (213) 273-7040 Telex: 698669

Billboard.
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Sire Records

CBS Records

Nesuhi Ertegun

WEA International

Seymour Stein

Walter Yetnikoff
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FOR WEEK ENDING MARCH 1, 1980

Copyright 1980, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in a retrieval system
or transmitted in any form or by any means, electronic,
machanical, phntnropying rernrding or ntherwise withnut
the prior written permission of the publisher.

STAR PERFORMERS Stars are awarded on the Hot 100 chart based on
the toilawing upward movement 1-10 Strong Increase in sales/ 11-20
Upward movement ot 4 posihons/ 21-30 Upward movement of 6
positons / 31-40 Upward moverment ol B positians / 41-100 Upward
movement of 10 pasiions,

. Recording Industry Assn. of America seal for sales of 500,000 units. ’Imooa_sm Industry Assn. of America seal for sales of 1,000.000 units.

4158 ¢  Artist-TITLE-Label 8¢5 Artist-TITLE-Label 2% 53|55 Artist-TITLE-Label 2 |2355  Artist-TITLE-Label
s 5]
x| 112 PINK FLOYD |{r s 2 CHUCK MANGIONE |y e s RONNIE LAWS s 713 PHYLLIS HYMAN
The Wall, Columbia PC 2-36183 Fun And Games, A&M SP 3715 Every Generation, United Artists LT 1001 You Know How To Love Me, Arista AL 9509
¥r 21 TOM PETTY & THE ?ﬂ s s RAY, GOODMAN &  |fir e s SOUNDTRACK s s s THE ROMANTICS
—.—m>=.—.wwm>=m—wm BROWN The Electric Horseman, Columbia JS 36327 The Romantics, Nemperor NJZ-36273 (CBS)
Damn The Torpedoes, Backstreet 5105 (MCA) Ray, Goodman & Brown, Polydor PD-1-6240 a8l .50l 2 :cn—hm.—.m -.—A-M -.—>Q—Am°z
s 327/ MICHAEL JACKSON A No Ballads, RSO RS-1-3071 86 | 76 19}x
: 31 3114 >mw°m—<—_.—.= I'm The Man, A&M SP4794
_ Off The Wall, Epic FE-35745 [ Night In The Ruts, Columbia FC 36050 ? .—.—.—M —Az>ﬂ—h <M—-—-°E —<—>Am_ﬂ
413 DAN FOGELBERG . But The Little Girls Understands, Capitol SO0 ﬁ:s_ 6
Phoenix, F Epic FE 35634 2 32 s UTOPIA 12045 ORCHESTRA
oenix, Full Moon/Epic Adventures In Utopia, Bearsville BRK 6991 vellow Magle Orchostra, Horizon SP-736
»_ s 5 RUSH (Warner Bros) s0 3323 FOREIGNER A (A&M)
Head Games, Atlantic SD 29999
| Permanent Waves, Mercury SRM-1-4001 W—.QZ—U—M . !
_ 33 34 20
_ . ss 78 39 DIONNE WARWICK
s 618 DONNA SUMMER EIONEIBEAY, GiibysalSIEH 51225 61 | 39 18 ﬂm—w_m..__._ESmm & EARL Dionne, Arista AB 4230 ®
On The Radio—Greatest Hits Volumes One &
Two, Casablanca NBLP-2-7191 34 | 30| 23 Em—.&mucmwﬂm_wﬂm%A% One On One, Tappan Zee/Columbia FC 36321} gg | 91| 12 wwmhwwmc%%mzw_ﬁﬁwm%.—?_mwz
S e 5. s 3 1 ANGELA BOFILL Py |1z ANNE MURRAY ,
—Am\mp@z#wwmmwm Angel Of The Night, Arista/GRP GRP 5501 A SeED A BIIRIS00 12 0 67 11 .H_.m“_ur_.u_ﬁﬂmﬂzmum#—wmwmwmwob
8 723 > | eaay Live! Loast 1o Loast, F.I.R.
" | Kenny, United Artists LWAK-979 36 26 16 GAPTAIN & TENNILLE | % 3% PINK FLOYD A MAS 111 (CBS)
. _ | Make Your Move. Casablanca NBLP 7188 Dark Side Of The Moon, Harvest SMAS 11163
13 o THE WHISPERS | | {Sanicl o1 52 s THE CARS A
_ .
The Whispers, Solar BXL1-3521 (RCA) a7 37 49 SUPERTRAMP A 6+ 61 61 KENNY ROGERS A Elektra 6E-135
Breakfast In America, A7M 3708 The Gambler, United Artists UALA 934
10 10 s NEIL DIAMOND | S aaalon WIEg e o2 9 22 CHEAP TRICK A
m SepIemoET e, (&) e RS54 38 a0 17 RUPERT HOLMES g ANDY GIBB Dream Police, Epic FE 35773
_ Partners In Crime, Infinity INF-9020 (MCA =
1 | 11l1a p—m—nmmwmaz m..m..h:wm_.——v { artners In Crime, Infinity ( ) After Dark, RSO RS-1-3069 &_am | W—ﬂ_—umm cm
| gt el e Sl B éh 18 15 PATRIGE RUSHEN 66 52 11 PARLIAMENT FUNKENSTEIN
7 7 Pizzazz, Elektra 6E-243 Gloryhallastoopid, Casablanca NBLP 7195 Never Buy Texas From A Cowboy. Atlantic
SD-19261
E_ &l el s 3 15 STEVIE WONDER &7 5920 BARRY MANILOW 4 SANTAN
[ Journey Through The Secret Life Of Plants, ne Voice, Arista AL- 94 | 95 20 >z >
13 921 STYK A | || Mamiat3-SinEeA o) UFO Marathon, Columbia FC-36154
comerstone, ASM 5P 37T 1216 TOTO il No Place To Run, Chrysalis CHR 1239
41 4216 :
_ o5 | 9314 THE INMATES
1fr 520 KOOL & THE GANG A | e SOl RiGAe5228 — | ... pANMIE DAINTED First Offence. Polvdor PD 1-6241
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FOR WEEK ENDING MARCH 1, 1980

#1 Single This Week

| AIN'T LIVING
LONG LIKE THIS

Waylon Jennings
RCA 11898

Billboard.

HOT COUNTRY SINGLES &LPs

Copyright 1980, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in a retrieval system
tted in any form or by any means, electronic,
mechanical, photocopying, recording or otherwise without
the prior written permission of the publisher.

or trans

STAR Performer — Singles registering greatest proportionate upward progress this week

SINGLES

STAR Performer — LP's registering greatest proportionate upward progress this week

S

wx| x| 8% . wx | ex| 8% . oz | x| 8k . ox |bx | Ok .
£E| 28| g3 TITLE-Artist-Label 28138 o2 TITLE-Artist-Label 2|3 (g3 TITLE-Artist-Label SR ANE TITLE-Artist-Label
YX 2| 9 | AINT LIVING LONG LIKE THIS— |y 35 4| SHRINER'S CONVENTION— *! 1|2 KENNY—Kenny Rogers Oy 38 | 4| M M-MEL LIVE—wel Titis
Waylon Jennings =m.< Stevens United Artists LWAK 979 MCA 3208
RCA 11911 ) ]
RCA 11898 2 2 16 WHAT GOES AROUND COMES 2730 | 6 OL T'S IN TOWN—Tom T. Hal
¥¥| 3| 8| MY HEROES HAVE ALWAYS BEEN 5_ 32| 4 WHEN TWO WORLDS COLLIDE- AROUND—waylon Jennings RCA AHL1 3495
- erry Lee Lewis RCA AHL1-3493
g i e Eiekita 46591 ¥lr| 35 |20 | SHOULD I COME HOME-
28 29| 9| YOURS FOR THE TAKING 3| 3| 44| GREATEST HITS—waylon Jennings Gene Watson
» 4 | 9 | DAYDREAM BELIEVER—Anne Murray Jack Greene - RCA AHL1-3378 Capitol ST 11947
Saaloar s Frontine 204 'YX 4 64 THE GAMBLER—Kenny Rogers 29 32 | 4| | DON'T WANT TO LOSE YOU—
Y| 6| 9 NOTHING SURE LOOKED GOOD ON 59 39 | 11| SILENGE ON THE LINE— | hited RTRR Ty 2o S
L L Henson Cargill 5 5| 15 WILLIE NELSON SINGS |
apitol 4814 Copper Mountain 201 (NSD) ' KRISTOFFERSON—wWiliie Nelson QTE YOU CAN GET CRAZY—
5 5 11| | CANT GET ENOUGH OF YOU—  |fir|34 | 5 MY HOME'S IN ALABAMA—alabama Columbia JC 36148 Bellamy Brothers
Razzy Bailey MDJ 1002 Y| 8 5| THE BEST OF THE STATLER
¥y 38| 4| A LESSON IN LEAVIN'—Dottie west BROTHERS RIDES AGAIN VOL. li— | 31 |24 | 11 | HEART OF THE MATTER—
Y 8 8 WHY DON'T YOU SPEND THE United Artist 1339 Mercury SRM 1-5024 The Kendalls
NIGHT—Ronnic Milsap ¥r|36 | 5| COULDN'T DO NOTHIN' RIGHT— 7/ 6| 22 MISS THE MISSISSIPPI—
’ Roseanns Cash Crystal Gayle 32|27 | 27 | A RUSTY OLD HALO-—Hoyt Axton
7 1 | 12 | YEARS—Barbara Mandrell £ Columbia 1-11188 5 Columbia JC 36203 Jeremiah JH5000
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. - | ) | Lpv vuvuer [ JUUNUT ALK [ Charlie Daniels Band
) S gL W ] M_Mn““hubm_m_mw_n AURIN—mMe! 1S 4 W 20 | 11 _ DRINKIN' AND DRIVIN'— __ _ Columbia JS 36327 _ _ _ _ Epic JE 39761
| , YOU DOWN— | Johnny Paycheck 9 7|16 WHISKEY BENT AND HELL 34 | 38 22 | FOREVER—John Conlee
» 1204 % * ““._..._&m__\mq_.ﬁmu.ﬂ | Epic 9-50818 [ | chzalzu__.. Williams Jr. _ [ | MCA 3778
{ 0 lektra/Curb 6E-237 ] |
HEA iR vl e ‘ 6| TONIGHT LET'S SLEEP ON IT | 35 29 | 65 | WILLIE AND FAMILY LIVE—
51, 11 | 9 | THE OLD SIDE OF TOWN/JESUS | BABY—nmel Street & 15| 3 A COUNTRY COLLECTION— _ | Willie Nelson
, | Sunbird 103 (Gusto) Anne Murray [ Columbia KC 2-35647
| ON THE RADIO (Daddy On The [ _ R o _
RCA 11898 ! Hank ._.—-O—:—umoq_ 11 11| 47 THE 0AK RIDGE BOYS HAVE | | Moe Bandy & Joe Stampley
! , MCA 41175 ! [ _
ém 15 | 8 MEN—Charly McClain _ ﬁ | _ bw\km\_k«mmmnm. _ | Columbia JC 36202
Epic 9-50828 44 | 5| NIGHT LIFE— _ ) 37| 40 | 46 | CLASSICS—
=y . _ Danny Davis & Willie Nelson 12/ 10| 21 | STRAIGHT AHEAD—Larry Gatlin and ! i
,& 13 | 7| ('l Even Love You) BETTER THAN | | RCA 11893 | The Gatlin Brothers Bard y , _ ; umﬂm_m<>ﬂ.%md>w>=%m_mm West
| g DI VHER-<Thengtaftien Bratrers ¥y 51| 3| THE COWBOY AND THE DANDY— || Columbia JC 36250 ol o |
, erucry , | | ] —Eddi i
! Brenda Lee 13 14 16| CLASSIC CRYSTAL—Grystal Gayle | 35 | 26 40 | LOVELINE—cadie Rabbin
&* 16 | 9| NUMBERS—Bobby Bare | MCA 5110 | United Artists L00.962 | Elktra ot 81
L | Columbia 1-1170 5_ 42 | 5| SUNSHINE—Juice Newton 14 12 V 18 ILL ALWAYS LOVE YOU— | 39|31 | 28 | YOU'RE MY JAMAICA—charley Pride
14| 7 |13 | LOVE ME OVER AGAIN—Don Williams Capite] 4878 | Anne Murray il RE: BErai
. MCA 41155 5_ 43| 4 | THE STORY BEHIND THE STORY— Capito} 50012032 40 | 37 | 43 | BLUE KENTUCKY GIRL—
_ . , . Big Al Downin _ ‘ _ Emmylou Harris
5 18| 9 1 WISH | WAS EIGHTEEN AGAIN | Watner Bros e, & 20 _:c TEN YEARS OF GOLD—Kenny Rogers _ T e =
George Burns é_ Umited Artists UA LA 835-H | [ [
Mercury 57011 |52 | 3| ARE YOU ON THE ROAD TO LOVIN' E ool . 41 42 | 4| THE GAME—Gail Davies
21 | 95 STARDUST—willie Nelson f
Y 19| 5 SUGAR DADDY—Belamy Brothers _ b nADMN =DERbyl 60008 & | 7| Columbia JC 35709 | Warner Bros. BSK 4169
g aEGAGT S _ _ 131 42|48 | 5 EVERYBODY'S GOT A FAMILY—
| _ 17, 13| 30 | % LONELY—T.G. Sheppard ! , ,
17 |14 | 8 CRYING—Stephanie Winslow 5_ 471 4 M Wmm:wmh.wm._mo:z.;< SONG— | Warner/Curb BSK 3383 [ M_V_MMLM mﬂm%oml._o__:i Paycheck
| | Wamer/Curb 4946 | | Elektra 46590 Y| 23| 43 THE BEST OF DON WILLIAMS, VOL. | aa | .
18 9| 12| BABY, YOU'RE SOMETHING— 5 50 | 3| YIPPI CRY Yl—Rex Allen Jr. ll—Don Williams 143143 20 .__,,Wzaqzww ME CROSS OVER—
I 1 | ._,_\mm__%mw_% | Warner Bros 49168 | MCA 393-H [ ‘ R A
_ 49 | 4| BIG MAN'S CAFE—Nick Nobl 19/ 19 3| | WISH | WAS EIGHTEEN AGAIN—
fr/ 21| 9| PLAY ANOTHER SLOW SONG— _5_ S uen HE KRR Gaorge Burns | 4449 | 15| DIAMOND DUET-
| | | , Mercury SRM 1-502 | i Conway Twitty & Loretta Lynn
Johnny Duncan | ercury 1-5025 [
Columbia 1-1185 _QJE BENEATH STILL WATERS— 20| 18| 16| PORTRAT—o0n win _ MCA 3193
| | | Emilylou Harris | { d —Don Williams ! o
uw_ 23| 5| ONE OF A KIND—Moe Bandy ; _ _ Warnwr Bros. 49164 Foo MCA 319 | 45 | IZIm) mu”“uwym%ﬂ_.mﬂm Winslow
| £ohme TR 46 46 | 7| BLUE MOON OF KENTUCKY— 21| 22| 16 | THE BEST OF EDDIE RABBITT— | | | |
fir|27 | 4| ITS LIKE WE NEVER SaID | | Earl Scruggs Revue | kara GE-215 14 1 37| e eison mrd oo essen
| —_ lumbia 1-11176 { | n n hu
BO0RBYE=Crystat Gayle | ‘ Nﬂ” _mm::: HOUSE 22| 16 24 | JUST FOR THE RECORD— - 4 Columbia KC 2336064
| | 7 ﬂ‘ - Barbara Mandrell [
Qm 25 8| WILD BULL RIDER—Hoyt Axton _ | George Jones & Tammy Wynette _ MCA 3165 47 | 39 “ 37 | IMAGES—Ronnie Milsap
. { Epic 9-50849 | | BSK AHL 1198
P R e 6 whour o WITH YoU 2 NJ M o Aneearar 48/ 45| 8| DAYTIME FRIENDS
L) | - | 1BC 1001 —K R
7| 26 | 5 TENNESSEE WALTZ—lacy J. Daiton | 48 U A e WG 10f= ol | DAYTIME FRIENDS—Kenny Rogers
| | Columbia 1- [ Ovation 113 24/ 17| 35| FAMILY TRADITION— P 3_ 8_ THE LEGEND AND THE LEGAGY
| 0 — - i Hank Williams Jr. | | )
,3 28| 4| WOMEN I'VE NEVER HAD q | 53| 5| DRIFTIN AWAY—Micki Mori || A E LT VOL IEmest Tubb
, | Elektra/Curb 46593 | Cachet 33001
,5_ T . _5_ 64 3| GIFT FROM MISSOURI— 25| 28 | 13 | THE BEST OF THE STATLER .-
| 33| 3| HONKY TONK BLUES—Charley Pride | Jim Weatherly | BROTHERS— 50 47 | 2| ONE OF A KIND—Moe Bandy
_ | RCA 11912 { _ Elektra 46592 | Mercury SRM1-1097 [ _ _ | Columbia JC 36228
! — LI u 9 ) l i _ e 1= sl I

#1 LP This Week
KENNY

enny Rogers

United Artists LWAK-979
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15

23

24

25

26

27 |

28

JAL GRAMMY AWARDS

1512 LYNYRD SKYNYRD

'BAND

_ Gold & Piatinum, MCA MCA 2-11008

22/20 PAT BENATAR

| In The Heat Of The Night, Chrysalis CHR-1234

'SMOKEY ROBINSON

| Where There's Smoke, Tamla T7-366
(Motown)

20 20 KENNY LOGGINS @

| Keep The Fire, Columbia JC 36172

1115 FLEETWOOD MAC A

| Tusk, Warner Bros. 2HS-3350

21 17| STEVE FORBERT

' Jackrabbit Slim, Nemperor JZ-36191

17/ 26| LED ZEPPELIN A

In Through The Out Door, Swan Song SS-

1936

16002 (Atlantic) m

16 16 BEE GEES

| | Greatest, RSO RS-2-4200

18/ 20 GOMMODORES

Midnight Magic, Motown M 8926

2415 Z.Z. TOP

| | Deguello, Warner Bros. HS 3361

23 1| VARIOUS ARTISTS

| No Nukes, Asylum ML-901

27 12 SHALAMAR

ma Fun, Solar BXL1-3479 (RCA)

28| 16 'RUFUS & CHAKA

Masterjam, MCA MCA 5013

Love Stinks, m_<__\>5m:$ S00 17016

13 15 15 PRINCE
Prince, Warner Bros. BSK 3366
44 | 46/ 12 z>.—->—-—m ﬂc—lm ”
PEABO BRYSON

I |

| We're The Best Of Friends, Capitol S00 12025

so 4 THE CLASH

London Calling, Epic E2 36328

a1 7 THE BABYS

%] =

513 NEIL YOUNG WITH

- |GRAZY HORSE _

Live Rust, Warner Bros. 2AX 2296

46
" | Union Jacks, Chrysalis CHR 1267
47 | 43/ 18| BARBRA STREISAND
Wet, Columbia FC 36258
a8 38 N_i HERB ALPERT A
|| Rise, A&M SP 4790
as 49 23/ ISAAG HAYES @

Don't Let Go, Polydor PD-1-6224

55 3 NAZARETH

| Malice In Wonderland, A&M SP-4799

ss, ¢ PRETENDERS

Pretenders, Sire SRK 6083 (Warner Bros.)

.H |

52 53 11 HIROSHIMA
| | Hiroshima, Arista AB-4252
fr s 7 SPINNERS
Dancin’ And Lovin', Atlantic SD 19256
sa | 54 13 TWENNYNINE

'FEATURING LENNY
WHITE

Best Of Friends, Elektra 6E 223

58/ 11 _._._._m GAP BAND

;m Gap Band H, Mercury SRM-1-3804

NNY ROGERS
RY 27, 1980—CBS TV

M Central & Mountain

ny of Recording Arts & Sciences

L
70 | 70, o SOUNDTRACK

| Star Trek, Colunbia JS 36334

7 18 POLICE

| Reggata De Blanc, A&M SP 4792

Yz « FESTIVAL

| Evita, RSO RS-1-3061

5 « ANNE MURRAY

_ A Country Collection, Capitol ST 12039
77« NARADA MICHAEL

.~ 'WALDEN

| Dance Of Life, Atlantic SD 19252

6516 WILLIE NELSON

Willie Nelson Sings Kristofferson, Columbia
, JC 36188

CHRISTOPHER CROSS

o::macsﬁ Cross, Warner Bros. BSK 3383

77 3_ _i_v>._. METHENY GROUP

| America Garage, ECM 1-1155 (Warner Bros.)

135, 2| THE RAMONES
|

m:ao::mogaém_ammxmod%msﬁ
msm

8 s THE B-52’S

_ ?mmmmms\msmﬁmsmmmxwwmm

so & 7 TERI DE SARIO

| Moonlight Madness, Casablanca NBLP 7178

ss 9 38 SPECIAL

_ moox_:_ Into The Night, A&M SP 4782

8_ 12 _..5< AYERS

_ No Stranger To Love, Polydor PD 1-6246

_QE_,E_._Z DENVER
[ >soem% RCA AQL1-3449

71

73

74

15

_mo L

79

82

96 86/ 44 WAYLUN JENNINGO A

| Greatest Hits, RCA AHL1-3378

8717 WAYLON JENNINGS

| What Goes Around Comes Around, RCA AHL1
3493

98 _8_ ¢ THE SPECIALS

_ ja Specials, Chrysalis CHR 1265

97

99 79 wa_ CARS A

Candy-0, Elektra 5E-507

100 73 13 LITTLE FEAT
| Down On The Farm, Warner Bros. HS 3345

—mmc—ﬂmm w—.——.ﬂzm‘ | Wish | Was Eighteen Again

Mercury SRM-1-5025

mc:zc.—.—ﬂ>°—ﬂ‘ American Gigolo

Polydor PD-1-6259

.—.—.—m a——w.—. w>z=‘ An American Dream

United Artists UALA-974

=QW—Z .—.—ﬂcEmz‘ Victims Of The Fury

Chrysalis CHR 1215

-.—>zm Q—-—<°ﬂ‘ The Best Side Of Goodbye

Columbia JC 36355
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For our children and their children...

s save
energy now!

“This used to be a flourishing, gold-  country’s energy. We waste a shameful

rich town. The people who lived here ~ amount of it.

never thought it would end up like this.” “We can’t afford to waste more time
But the gold ran out. or more energy. We've got to start sav-
“Today we run therisk of losing some-  ing our resources today.

thing more precious than gold. Our “Join me in an important new alli-

ance of concerned Americans...the Alli-
ance to Save Energy. Together we can
make asignificantcontribution to the tuture
of our country.

“For our children...and their children
...Let’s not blow 1t, America.”

For a free booklet on how you can help
save energy, mail the coupon below.

ALLIANCE TO SAVE ENERGY
- 4 Box 57200, Washingion, D.C. 20006

I want to help save energy. Send me your booklel.

Name
Address
City State Zip

A public service message from this m
magaczine and the Advertising Council G

TC-16
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© watt Disney Productions

fter almost 30 years, the Disney Music
companies continue to dominate the
children’s record business as the larg-
est international children's music or-
ganization. These subsidiaries of Walt
Disney Productions control all aspects
of marketing Disney music: domestic
record and tape sales, international
sales and licensing, direct marketing
and music publishing. At a time when
the record industry has been suffering from massive cutbacks,
sales slumps, and increased returns, Disneys’ music com-
panies have has continued to grow and all indications point to
1980 as one of its biggest and best years ever.

The Disneyland Records label has emerged as a leading in-
novative force in the children’s record business. According to
Gary Krisel, vice president and general manager, the success
of this ‘‘Mickey Mouse'’ organization is the result of a market-
ing philosophy practiced by the entire Disney corporation. “All
of our products are developed with genuine respect for the ul-
timate consumers—the children who listen to records.

‘‘In general, there have been two approaches to selling chil-
dren’s records in our industry. While Disney and other top la-
bels have always strived for the highest quality entertainment,

there are others that look at children’s records as a way to
make a quick buck. By offering poor production and low price
they say, ‘One children’s record is the same as another, so why
not buy the cheapest. No one will care.’ As an industry, thisis a
very self-defeating philosophy. Children are not going to listen
to boring, poorly produced records and parents are not going
to continue buying products that their children don't use.”

The mainstay of Disney’s sales remains in the strength of its
catalog. Occasionally it has a hit album, as with the release of
“Mickey Mouse Disco” this past fall, and the current digital
soundtrack to “The Black Hole,” but despite individual suc-
cesses it constantly promotes catalog product.

This strong reliance on catalog is one of the reasons Disney
has fared well during this time of crisis in the record industry.
‘‘We have been affected to a small degree by the decline in
store traffic,” says Krisel, *’‘but the outstanding success of our
new Read-Along cassettes and other new releases more than
made up the difference.”

Bob Pavlacka, national sales manager, notes that, ‘‘Chil-
dren’s records afford greater margins than pop product to
wholesalers and especially to retailers. Yet we have to fight for
display space and constantly prove that Disney product pro-
vides high dollar results per square foot alloted.”

Unlike the business of selling pop records which demands

heavy consumer promotion, Disney product practically sells it-
self. The strong reputation of Disney’s motion pictures, tele-
vision shows and theme parks has convinced generation after
generation that Disney products are good for their children
and grandchildren.

“The name of the game for the retailer is making those ev-
eryday catalog sales,” says Krisel. ‘‘Successful retailers real-
ize that children’s records must be prominently positioned to
capitalize on the repeat impulse sale. You have to put chil-
dren’s records in an area where children can reach them and
adults can see them. Disney has incredible merchandising
power because of instantly identifiabie character artwork. We
provide all the display materials a retailer will need to help
stimulate traffic and grab the attention of the casual family
shopper, particularly in malls, department, discount and vari-
ety stores.”

The top of the line is a STORYTELLER album, containing a
12-inch LP plus a 12-page, fuli-color story book. The Disney
STORYTELLER line has more than 50 titles and lists for
$5.98. A second 12-inch product line at $3.98 list offers LPs
of original Disney soundtracks, children's songs and story
records.

Recently Disneyland Records introduced a third 12-inch

(Continued on page D-6)
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© Walt Disney Productions

Lucien Ades, right, president of
Editiona Ades, Disney’s li-
censee in France and Its No. 1 5
licensee worldwide. i

Disneyland/Vista Records is the largest children’s record
company in the world. Distributed in over 55 countries, Dis-
ney's records have been translated into 18 different lan-
guages.

A survey of Disneyland/Vista Records' operations world-
wide shows that there is no set formula for success. Each
country offers unique opportunities and Disney has therefore
structured its organization to allow each licensee to capitalize
on its market's potential.

While most licensees follow Disney’s U.S. format in product
design, some have taken an innovative approach beyond
translating into local languages and have redesigned the
product and packages to meet market needs.

Channels of distribution also vary. While most countries
concentrate on normal retail channels, some licensees have
capitalized on unique opportunities for Disney product sales.
An example is Brazil where Disneyland/Vista licensee ABRIL
distributes book and record packages through newsstands. A
similar program is being established by Hispavox in Spain.

Disneyland/Vista Records is constantly developing new
markets for its products and all evidence points to continued
growth and popularity of Disney product throughout the
world.

Canada

Walt Disney Music of Canada is a Canadian manufacturer
and national distributor, opened in 1966. Disney product was
originally distributed by RCA and then Sparton, before going
to Capitol/EMI in 1969.

Since 1974, Disney has distributed its own product. Says
Jim Rayburn, vice president and general manager, *‘We have
warehousing and sales personnel in Montreal who look after
Quebec and Eastern Canada. We have warehousing and sales-
people in Toronto that service Ontario and Western Canada.
We also have sales agents in Western Canada, and in our esti-
mation, we've been fairly successful in what we've been

“*Mickey Mouse Disco’’ was certified gold in Australia soon af-
ter its November release. Pictured with Mickey are Gary Krisel,
left, vice president and general manager of Walt Disney Music
Co. and Jymn Magon, the album’s producer.

doing. We've more than quadrupled our sales since we went
on our own."’

The Disney catalog is unusual by normal record industry
standards in that, while the company continues to produce
and release new recordings, both soundtracks and otherwise,
very rarely is a Disney record ever deleted, and very rarely
does it ever stop selling. *‘A Mickey Mouse was never born, so
he never dies,”” notes Rayburn. “‘He's always there. He never
gets older, and there are new generations of his fans all the
time. That's one of the reasons why at Disney, we re-release a
movie every six or seven years."'

Rayburn points out Disney Canada is the company's sec-
ond largest operation, next to the U.S. The image s very im-
portant to the Disney organization. *‘On things that we don’t
feel are right for the image,’ Rayburn stresses, ‘‘we won't al-
low them to be used. Mickey Mouse is the head of the com:-
pany. He's the guy up above who directs the show, and you've
got to put him on a pedestal.

“So as far as the record business is concerned, where

maybe the norm in the pop record business is in the area of
25%-30% returns, if we have 2% returns per year, it's high.
The other thing is that if we delete more than two albums, we
get concerned. That's the type of catalog it is.”

France

Editions Ades in France is Disney's top licensee worldwide
with an organization that now covers Belgium, West Germany
and Switzerland in addition to France. More than half of the
entire Ades catalog is Disney product and since Editions Ades
linked with Disney its sales have grown from about 40,000
units to about three million.

When Lucien Ades, president of Editions Ades, first ap-
proached the Disney organization, he suggested that the
soundtrack albums be accompanied by a Read-Along book.
“We've come a long way since then,” says Ades. ‘‘Today there
are 200 items in the catalog.”

Record sales especially skyrocket when a Disney film is out
on release. It is estimated that a new film release in France
can sell 500,000 singles and probably 200,000 albums. *“Nev-
ertheless, our interest is not in one:shot sales drives. Our pol-
icy is to keep sales going steadily all year round and to stress
to record retailers that even if the big season is October to De-
cember, there are many other occasions when it is good to
give disks to children. Sales in Disney product may rise and
fall, but they never stop." According to Ades, their market has
widened in recent years. ‘At the start, our market was basi-
cally for the 5-12-year-olds. Today it certainly starts at the age
of three.”

Germany

In Germany the Disney licensee is also Editions Ades with
distribution by Metronome Records. It has had big and consis-
tent success with 20 albums of Walt Disney soundtrack mate-
rial. The albums were produced by Pera Schmidt-Decker with
new German story lines added to the music from the films. All
important Disney characters appear on the albums, which
have lyrics and four-color pictures included.

According to Ingo Stein, Metronome product manager,
“‘With our Disney representation, we've picked up a very im-
portant share of the children's market in Germany."”

Since 1958, Walt Disney Productions has been operating in
Frankfurt, with Horst G. Kublischek as managing director and
Rudolf Ludwig as marketing chief. Says Kublischek, *‘We get
the best available material from the U.S. end of the operation
and then plan our own marketing ideas.”

U.K.

Pickwick International in the U.K. first linked with the Walt
Disney organization in 1977 and went on to be what it thinks
is the first to issue the Disney soundtracks at budget prices.

According to Monty Lewis, managing director: ‘*‘There has
long been a marked reticence in Britain for parents to pay full-
price, say $10.00, for an album for their children. We realized
it would be to everybody's advantage to put out the product at

(Continued on page D-8)
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‘Black Hole’ Is First

Digital Soundtrack

RS B o I

ary Krisel

Winning combination: G

elson.

Walt Disney Productions’ *“The Black Hole" is the first mo-
tion picture soundtrack to be digitally recorded. The music
was scored by award-winning composer John Barry who con-
ducted a 94-piece orchestra for this landmark production.

Barry composed scores for “The Deep’” and 10 of the 12
James Bond films, including “Moonraker,"” “Goldfinger' and
“Thunderball.” He received Oscars for his work on ““Born
Free’ (best song and best original score, 1966) and ‘‘The Lion
In Winter” (best original score, 1968).

* ‘The Black Hole’ is truly an outstanding accomplishment
in film making,” Barry says. *“Walt Disney Productions has al-
ways been noted for achievements in visual effects and has
reached new heights with ‘The Black Hole.” Fromea musical
perspective Disney is well known for songs, but it's a little-
known fact that Disney has always been in the forefront of
technological developments in sound. ‘Fantasia’ was the first
film to be recorded in stereo and now ‘The Black Hole' is the
first to be digitally recorded.”

“The Black Hole'" was recorded at the Burbank Studios us-
ing the 3M Digital Mastering System, the only multitrack digi-
tal machine with a 32-track recording capability. Al
McPherson, chief engineer for Warner Bros. Recording Stu-
dio, supervised the recording and explains the process: *‘Film
scores are traditionally recorded directly on 35mm film,”’ says
McPherson. ““For ‘The Black Hole’ we first recorded the 94-

, vice president and general manager of Walt
Disney Music Co., composer John Barry and “Black Hole” director Gary prepacks, displays and con.
N

paign for ““The Black Hole"
recordings included 5,000

© Walt Disney Productions

tests.

piece orchestra on a 4-track digital machine in order to gain
the benefits of digital mastering. This digital master was later
transferred to 35mm film for the film soundtrack.”

“The Black Hole” soundtrack album was also recorded at
the live session using the 32-track 3M Digital Mastering Sys-
tem. A third tape was made on a 35mm film recorder and was

- used solely as a guide track for cutting the film.

Disneyland/Vista Records has four products that tie-in to
the theatrical release of ““The Black Hole."’ A full line of chil-
dren’s story records are on the Disneyland label. A 12-inch
STORYTELLER album at $5.98 retail list features soundtrack
music, dialog, and sound effects and includes a 12-page full
color book of photographs from the film. Seven-inch Read-
Along records at $1.79 retail list and cassettes at $3.49 list
with 24-page books give children an opportunity to read along
with the story of “The Black Hole* while also enjoying full
color production pictures from the film.

The original digital soundtrack is on the Buena Vista label.
Although most digital recordings to date have been priced at
$16.98 or higher, Disney released ““The Black Hole'" sound-
track at $8.98 suggested retail list in anticipation of wide mar-
ket appeal.

The ““‘Black Hole'* campaign was launched with over 5,000
retail displays featuring self-contained floor merchandisers
and counter browsers.
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CUSTOM TAPE DUPLICATING

NEW JERSEY
National Sales Office

317 Harrington Avenue
Closter, New Jersey 07624
(201) 767-9033

LOS ANGELES

Duplicating Facilities

8120 Webb Avenue

North Hoitywood, California 91605
(213) 768-6100

DETROIT

Duplicating Facilities
3319 East Ten Mile Road
Warren Michigan 48091
(313) 539-2900

Disney’s Wonderful
World of Music

® Continued from page D-1

product line of special albums with high volume sales priced
at $4.98 list. Included in the series are anthology albums of
children’s songs, *‘Children’s Favorites’ Volumes | & Il and
“Disney's Christmas Favorites,” both featuring Larry Groce
and the Disneyland Children's Sing-Along Chorus in all new,
fully-orchestrated productions. Other albums in the line in-
clude “‘The Best of Disney," Volumes | & Il, the all-new “Chili-
ing, Thrilling Sounds of the Haunted House'" (Disney’s first
"“Haunted House' sound effects album sold over two million
copies), and *‘Mickey Mouse Disco,” which is Disney's best-
selling album this year.

The biggest selling line for Disneyland Records is the
7-inch, 33% rpm Read-Along book and record line which of-
fers more than 70 titles. They retail for $1.79 and are the ‘‘ul-
timate high-impulse buy."” “‘Our LLPs are an incredible con-
sumer buy,” states Pavlacka. ‘‘For less than $2, parents can
keep their kids busy for hours developing an interest in learn-
ing to read while also having fun. Two of the major rackjob-
bers have recognized the saleability of our LLPs and track
them on a title by title basis. For many of our customers Dis-
ney LLPs alone account for 30%-40% of their total sales of
children’s product.”

Disney also has a great new line of STORYTELLER cassettes

DIRECT MARKETING

Walt Disney Music Co. is the nation's largest direct mar-
keter of children’s records. With participation in inserts,
space advertising, cooperatives, syndications, catalogs,
name list rentals, and package inserts, the music company
is a truly diversified and sophisticated direct marketing or-
ganization.

A long time leader in the business, Walt Disney Music
Co. recently reorganized its direct marketing division. It is
now experiencing the best response figures in its history,
with first quarter results the highest ever.

In 1979, Disney sent out 60 million pieces of mail to
American homes offering over 15 different product pack-
ages. These figures do not include any of the mail-order
catalogs which carry Walt Disney Music Co. product. It has
also reported excellent results from key outlet and direct
mail tv offers.

Disneviand

RECORDS

Love From All You Friends
at

polyGram

Polygram Records A/S Polygram A/S

Denmark Norway
OY Finnlevy A.B. Polygram Records AB
Finland Sweden
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DISNEY SALES
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Thanks to Music Sales know-how . . . Disney music now
sells bigger than ever before in the UK. Our “in-house”
art department created exciting new presentations of
existing titles. Our dynamic sales force, ‘Phone Out
service and skilful advertising ensure highest possible
sales. Speedy delivery is made from our computerised
warehouse at Bury St. Edmunds. Music publishers who
want the same service and results as Walt Disney
Productions should write or ‘phone now.
Music Sales Limited
78 Newman Street, London W1
Telephone 01-636 9033
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with Read-Along books at $3.49 list. “With the rapid expan-
sion in hardware sales of portable and children’s cassette
players over the past few yezrs, our STORYTELLER cassette
sales have skyrocketed,” szys Krisel, “and all indications
point towards additional grcwth this year.” There are cur-
rently 25 Disney titles avzilable on cassette with more
planned. “The advantages cf cassettes for children are ob-
vious,”" adds Krisel. ““They're durable and easy to operate.
Our design features a high gloss clear vinyl package that high-
lights great Disney artwork. It's designed to fit in standard
7-inch record bins. But retailers get the best turn by display-
ing the cassetttes on peg board hooks or on one of our Disney
fixtures. The artwork on this product is fantastic. | really be-
lieve the Disney look is the difference between our tre-
mendous success in this market and the failure of others.”

A line of children's 45s rounds out the Disney catalog. Dis-
ney also has a group of comp'ete original soundtracks, includ-
ing the animated classic “Fantasia’ and the recent “‘Black
Hole" digital soundtrack.

The main portion of Disneyland Records’ distribution is
through the music industry. it sells through independent dis-
tributors and national and regional rackjobbers. The other
maijor outlet for its products is the toy industry, through toy
stores and toy departments.

The major national racks have undertaken programs to in-
crease their emphasis upon children’s product in response to
the demographics of the consumer that frequents depart-
ment and discount stores. ‘‘As record retailers locate in mall
locations, the necessity for the complete record store image
becomes more important,”” said Krisel. *‘It's no secret that
stores which welcome every member of the family are going to
be more successful than those that only appeal to a small age
segment. For future growth, the record industry must look be-
yond the young pop buyer and reach the record buying family.

“QOur purpose i§ to develop and market the best in chil-
dren’s entertainment. We have a wealth of classic properties
developed from Disney animated motion pictures and tele-
vision. These Disney properties receive constant support from
television, motion pictures, character merchandise, and the
Disneyland & Walt Disney World theme parks. Over 23 million
people visit the theme parks each year, providing an incred-
ible number of consumer impressions for our product. Be-
sides our Disney record product, we have selectively licensed
other strong children’s properties. Our main goal in licensing
properties outside the Disney Studio is to find high quality
product backed by significant media support with a genuine
consumer franchise. These include a series of Read-Along
book and records gathered from the Little Golden Book line,
with cassettes planned for release this spring. We have also
released soundtracks to tv specials produced by Rankin/Bass
including ‘The Hobbit’ and the upcoming ‘Return of the King.’
Our most ambitious venture revolves around the develop-

MUSIC PUBLISHING

The music publishing activities of Walt Disney Music Co.
(ASCAP) and Wonderland Music Co., Inc. (BMI) have expe-
rienced a steady growth over the past five years and con-
tinued expansion is expected in the coming decade.

The Disney Song Catalog represents many of the world’s
most important copyrights in children’s music, including
such favorites as “It's A Small World,” *Zip-A-Dee-Doo-
Dah,” and “Chim Chim Cheree.”” New songs are con-
stantly added to the catalog from Disney’'s motion pic-
tures, weekly television shows, records, and Disneyland
and Walt Disney World theme parks.

Through its licensee program, the Disney Song Catalog is
represented in the United States and Canada by Big 3 Mu-
sic Corp. for all sheet music and folios. All educational pub-
lications, including band, orchestra and choral, are pro-
duced by the Hal Leonard Publishing Corp. To date,
Disney's domestic licensees have distributed over 150 Dis-
ney Publications.

Disney’s music publishing activities are aiso repre-
sented internationally through its own subsidiaries as well
as fourteen international subpublishing affiliates.

—

ment of a line of Charlie Brown records based upon the highly
rated Peanuts tv specials. Five titles are currently available
with six more scheduled for release this spring. Currently one
of our most successful projects is a Read-Along LLP and cas-
sette based on ‘Star Wars.’ "’

While a large proportion of Disneyland Records' business
comes from catalog sales, numerous promotions are sched-
uled throughout the year. Seasonal and holiday promotions
include Christmas, Halloween, ‘“Back to School,” and the
highly successful ‘“Take-A-Tape Along” (in the car) campaign.

Film tie-in promotions are also very important. “We capital-
ize on the strong media support for all Disney films for which
we have record products,” says Pavlacka. *‘The recent release
of ‘The Black Hole’ is a prime example. We have four ‘Black
Hole' products and developed a complete merchandising
campaign for in-store display: self-contained corrugated floor
displays and counter browsers, two different posters, and
danglers. Add to that $5 million in media advertising for the
film and $3 million in tie-in advertising for a film showing in
over 900 theaters in the U.S. alone—that’s a lot of powerful
support to stimulate record sales.”

This spring Disney is re-releasing the animated classic
“Lady And The Tramp’' and the music company will offer a
special merchandising campaign featuring its ‘‘Lady & the
Tramp'' products. Billboard

POLYGRAM
GREECE

S PROUD
TO BE THE
_ICENCEE

FOR

WALT DISNEY
PRODUCTIONS

“BUENA VISTA RECORDS"

AND
WE WISH THEM
CONTINUED
SUCCESS.

Carlin Music
are proud of their association
with Walt Disney Music

Carlin Music Corporation
14 New Burlington St; London W1X 2LR

Tel: 01-734 3251 Telex No. 267488
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economy prices and the sales turnover has since proved we
were right.”

The Disney deal, which gave Pickwick U.K. access to the en-
tire Disney soundtrack catalog, has been marked by creative
repackaging of product in three distinct series: single albums,
double LP packages and a *‘super six"’ series of Disney *Origi-
nals' with six tracks from various key Disney movies.

To date, Pickwick International has put out 24 items in the
‘“‘super six'’ series.

The two-record packages include up to 28 songs on each,
culled from various Disney movies. In the single album for-
mat, there is a series of *‘original soundtrack’ volumes, plus
others centered on individual films such as “Mary Poppins,”
“The Rescuers,” “The Jungle Book,” and ‘‘Pinocchio,” plus
the “Mickey Mouse Disco’’ set.

Because of the closure of the imports division of EMI
Records in the U.K., Walt Disney Productions in Lon-
don is looking for ‘‘an aggressive licensee’ to handle its
Little LP seven-inch and STORYTELLER 12-inch Disney
record product formerly handled under license by the
EMI company. _

Pickwick International handles the original sound-
track material and Keith Bales is now handling in-
quiries about the book and record product. He's at Walt
Disney Productions, 68 Pall Mall, London SWI. Phone:
OL 839 8010.

Australia

Disney’s licensee in Australia, Summit Records, completely
reorganized last year and developed a much more aggressive
stance. As a result, Summit has become the dominant force in
the children’s market in Australia.

A good example of its new approach has been demon-
strated by the release of ‘‘Mickey Mouse Disco.” The album
was given an intregrated promotional plan, including press
parties and television exposure. As a result, the album went
gold shortly after its release in November.

Italy
Interest in Walt Disney characters and films, involving all
kinds of related products, is growing fast in Italy, so that sales
volume is showing remarkable increases for the Creazioni
Walt Disney Co. Meanwhile, CGD-MN, ltalian licensee for the
Disney organization’s record bramch, has engaged in wide-
range promotional efforts.

According to Maurizio Cannici, international product man-
ager of CGD Dischi, the last four years have brought about in-
creased activity and success for CGD-MM with the whole range
of the Walt Disney record catalog.

CGD-MM has also insured that promotional efforts have
been at peak levels. Reports Cannici, *‘In September, 1979,
with the assistance of concert promoter Vittorio Salvetti, Crea-
zioni, Walt Disney and the Mondadori publishing firm, a ‘Dis-

ney Festival’ was staged for the first time at Verona's Roman

Theater. Some 20,000 people attended the event, which also
linked in games and sporting attractions. A compilation al-
bum was released in conjunction with the festival, which also
was televised nationally by the state network, RAI-TV, and
$1.25 was donated to UNICEF on each album unit sold.”

Spain

Hispavox has distributed Walt Disney record product in
Spain since 1968 with consistent success. The Disney movies
form the basis of the catalog available for Spanish people. All
have been recorded in Spanish, and are currently produced in
Mexico.

Recently Hispavox and Ediciones Bruguera SA jointly
launched a series of ‘‘story records’’ in the format of an EP
with a corresponding story booklet. Backed by a substantial
amount of TV advertising and distribution on the newsstands,
the product has clearly caught on in Spain. The initial release
included more than 10 titles.

Walt Disney Iberica SA is the affiliated company of Walt Dis-
ney Productions of Burbank, California.

Other licensees include: Phonogram SAIC in Argentina;
Polygram Records in Denmark, Norway and Sweden; Fabrica
Ecuatoriana De Discos in Ecuador; Discos Centroamericanos
in Et Salvador, Guatemala, Costa Rica, Honduras, Nicaragua,
and Panama; Oy Finnlevy in Finland; Diski Polygram in
Greece; SG Records in Iceland; Hataklit in Israel; King Records
in Japan; Record Specialists in Jamaica, West Indies, Ber-
muda, Bahamas, Grand Cayman, Trinidad, and British Hon-
duras; Oasis Records in South Korea; CBS/Columbia Inter-
nacional in Mexico and Colombia; EMI in New Zealand,
Malaysia, Thailand, Indonesia, Brunei, Laos, Hong Kong,
Singapore, Macau; El Virrey-in Peru; Vicor Music in the Philip-
pines; Radio Triunfo in Portugal; Mena Enterprises in Puerto
Rico; Gallo Records in South Africa, Malawi, Lesotho, Bot-
swana, Swaziland; Hemmets Journal in Sweden; Editoriat Dis-
cografica in Uruguay; BASF Venezolana in Venezuela; Vuk Ka-
radizic in Yugoslavia; Industria de Radio & Television in Chile.

Billbogrd

DISNEYLAND-VISTA RECORDS

A COMPANY
THAT TAKES CREATIVITY,
QUALITY and ACHIEVEMENT
and MAKES THEM
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Miles Helps
Prisoners;
Forms Firm

By JEAN WILLIAMS

LOS ANGELES - Drummer
Buddy Miles. recently released from
the California Institution for Men in
Chino, Calif.. after serving more
than a year on a drug possession
charge. recorded an LP while in
prison using fellow inmates as-ide-
men and backup vocalists.

Miles, who now lives ata Halfway
House in L.A.. is in the studio daily
and has produced a second album
since his release with the financial
backing of John Rosenwald.

The drummer tied into an organi-
zation called Inmates Variety Enter-
tainment Corp., while in prison and
is working with Peggy Thomas, di-
rector of the program.

Thomas and Miles are forming a
production company under the In-
mates Variety Entertainment ban-
ner. designed to produce artists
serving time in prisons.

According to Thomas. Miles
recently produced an LP on violinist
Don *“Sugarcane™ Harris, who is
serving time at Chino. “There are
several recording artists in prisons
that we would like to work with,
such as Rick Stevens, formerly of
Tower of Power. John Lee Hooker
Jr. and many others.

“We're now talking to prison offi-
cials concerning our touring the in-
stitutions looking for talent.”

Prior to going to prison (Soledad.
about a year ago), Miles, best known
for his recording of “Them
Changes.” was signed to Mercury
Records. He was transfered from
Soledad. a maximum security facil-
ity toChino, a maximum—minimum
facility.

According to Thomas. Miles will
be handling the music end of In-
mates Variety Entertainment.

He is gearing up to cut some sides
on Thomas. who happens to be a
singer. Two weeks ago. Thomas and
Miles performed at the Roman Inn
in Santa Monica. Calif.. with other
dates to follow. Miles pulled to-
gether members of his old band for
the date.

Thomas. who has taken shows
into prison the past six years. be-
licves it’s fine to take entertainment
into correctional institutions. but i’s
more important to cultivate the tal-
ent already behind the walls.

To this end. her group with Miles
is raising funds to purchase equip-
ment for inmates. “We have set up
deals with some equipment com-
panies to rent instruments.”

Inmates Variety Entertainment’s
most recent trip was to Chino with a
Christmas program. which featured
among others, Alton McClain &
Destiny and Martha Reeves.

The organization also brings in-
mates outside to perform. “Last Sep-
tember we brought nine inmates
from Chino to perform for music
and film industry representatives.
The showcase was held at Phillip
Taylor’s home (a member of the or-
ganization), and among the music
people there were Oscar Fields. (of
Elektra/Asylum Records) and Davy
Jones of the Monkees. Philip is a
producer at CBS-TV.”

She points out that Inmates Vari-
ety Entertainment has a five-person
staff, all working on a voluntary
basis.

In addition to the adult penal fa-
cilities. Ellen Taft. a jazz vocalist, is
now heading up a youth program.

(Continued on page 49)
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, ASCAP/ lle, BMI) otal Expersence,
93| 93 3 IN THE M -
2 (28 | 11 | SIT DOWN AND TALK TO ME—tou Rowis 61 (55| 8 | IVE GOT FAITH IN YOU=chent Lym e B C o
%BSG)aTMM:MI; T}:‘uge). E'I‘:i) 9-3738 (B. Caldwell), Columbia 1.11174 (Syn-Drome, BMI)
] T
b 62 |35 | 19 SPARKLE—Ca 9| 94| 2 SADNESS IN MY EYES—Duncan Sisters
ﬁ 32 9 LOVE INJECTION—Trussel (A Loc'lfett, L Brlzf:(l:mon), Chocolate City 3202 (W. Morrisan), Ear Marc 5503 (Casablanca)
&H“Lan% R. Sméthl)), Elektra 46560 (Cowcatcha/ (Casablanca) (Better Days, BMI/Better (Ample Parking, ASCAP)
ikki's Dream, BM Nights, ASCAP)
O[3 7| COMPUTER GAME-veion Magic rchesi 731 3|  MUSIC TRANCE=8en € Ki 9% LIVE WITH ME—wison Piciet
{21 ey ot rscay e Horon % (BE King), Atlantic 3635 (Sming Clown, BM) (B magmap, iy /AR 038
) ﬁ 81 2 OFF THE WALL—Michael Jackson
|| 3 PL 00 L7 90 G (L5 (R. Temperion), Epic 8-50838 (Amo, ASCAP) 96| 64| 8| BRAZOS RIVER BREAKDOWN—stix Hooper
. , ) (S. Hooper), MCA 41165 (Four Knights, BMI)
(B. Caldwell, A Kettner), Capitol 4826 69 58 13 CISSELIN’ HOT—Chuck Cissel
(Lindseyanne/Sherlyn, BMI) (C. Cissell), Arista 0471 (Careers/Lessic, BMI) 97 | 68 5 SHUT "UM DOWN—Gil Scott-Heron
ﬂ 38 4 :AHDY YPOU WANNA TREAT ME SO ﬁ 76| 3 ﬁ”(‘;T ")’Uconu '1]:51;1 9"3"‘"““‘ Davis (G.S. Heron), Arista 0488 (Brouhana, ASCAP)
—Pri _ Graham), Columbia 1-
(Prince), Wai:er Bros. 49178 (Ecnirp, BMI) (Cont?nta/rpyronzat,mlliﬁ) 98 I'M SO GLAD THAT I'M
31 | 11| 14 |  FOREVER MINE-0sys P77 | 2| YoU ARE MY FRIEND_syheser e Ll B,
zaug%at;n?heret g':flf)) P.L.R. 93727 (CBS) (Blézj [(i;lt:z glblislgn Edwards), Fantasy 01412 (st') (Seve;| S.ongs/Bé-DaI\E, BMI)
ﬁ 46 3 | DON'T BELIEVE YOU WANT TO GET 68 | 70 4 SINGING A SONG ABOUT 9| 75 5 LOVE AIN'T EASY—Barey White
UP AND DANCE—cap Band ) YOU-Triple “s” Connection (B. White, P. Poiiti), Unlimited Gold 91411 (CBS)
(L. Simmons, R. Wilson, C. Wilson, R. Wilson, R. (C. Matthews), 20th Century 2440 {(Seven Songs/Ba-Dake, BMi}
Taylor), Mercury 76037 (Tota! Experience, BMI) (ATV/Fox FanFare, BMI)
33271 11 WONDERLAND — Commodores 89 {57 | 11 MY LOVE DON'T COME EASY—jean Carn 100 | 72 4 MAGIC CARPET RIDE—Dbiva 6ray & Oyster

(M. Williams), Motown 1479
(Jobete/Commodores Entertainment, ASCAP)

(E. Levert, D. Williams, M. Jackson), P..R. 9-3732
(CBS) (Mighty Three, BMI/Rose Tree, ASCAP)

(P. Nacabal, M. Beaucarty, C. Bennett), Columbia
1-11216 (Bertha Drive, BMI)




General News

TIME OUT—Gladys Knight & the Pips, N

g < Lo

ickoas Ashford and Valerie Simpson share a joke during recording session.

Ashford & Simpson are producing Knight & the Pips, upcoming Columbia LP. From left, Edward Patten, Asford,
Simpson, William Guest, Merald Knight and Gladys Knight.

Cross-Pollinizing By Solar Label
Griffey, Staff Push 4 Top Groups On a 70-City Tour

LOS ANGELES—Extensive
cross-pollenization of its artists has
been a key to the success of Solar
Records, the three-ycar-old RCA-
distributed label which has two of
the top threce singles on this week’s
soul chart with the Whispers’ “And
The Beat Goes On™ and Shalamar’s
“The Sccond Time Around.”

Albums by both acts are also
climbing the pop top 30: “The Whis-
pers” isstarred at number nine while
ber 26.

This tamily concept was taken 10
its ultimate expression Feb. (14)
as the label’'s four top groups—
the Whispers, Shalamar, Dynasty
and Lakeside—launched a 70-city
tour in Baton Rouge which will con-
tinue into August. The “Solar Gal-
axy Of Stars.” similar to the old Mo-
town revues. Is being tour-supported
jointly by Solar and RCA.

“Touring is so competitive now.”
says label president Dick Griffey,
“that we needed to package our acts.
This allows me to put a production
together so each act can be presented
in the best light: we’re building a
special stage and will have lots of
special effects. If they were going out
scparately, this wouldn't be finan-
cially feasible.

“A sclf-contained tour is far more
beneficial to the acts than having to
rely on occasional headlining dates
and random gucsting on other acts’
tours. If onc of our acts opened for
someone elsc. they would just be
allowed 20 or 30 minutes onstage
and would then have to get off. This
gives them cnough time to be ex-
poscd properly.

“And from a marketing stand-
point,” adds Griffey, “you can’t beat
it. With four groups in the city at the
samce time, somebody can go to ev-
ery radio station and every key ac-
count.”

Like the carly Motown days, So-
lar’s artists assist each other in vari-
ous creative areas. Steve Shockley,
guitarist in Lakeside, cowrote the
Whispers’ hit; while William
Shelby, arranger with Dynasty, co-
wrote the Shalamar smash (which is
starred at number 14 on this week’s

pop singles chart), Whispers’ vocal-

By PAUL GREIN
ist Nicholas Caldwell stages and
choreographs the other acts, and
Shalamar singer Jody Watley de-
signs clothes and aids in artist
grooming.

Like Motown, Griffey has also
formed in-house management and
publishing firms. All of its acts are
managed by Griff-co. except the
group Midnight Star, which is man-
aged by Ron Mosley. And alt of its
writer/artists arc published through
the ASCAP-affiliated Spectrum VII.
except the Whispers. which has its
own company (Yours. Mine And
Ours) administered by Spectrum
VIL

There are several other linkages
between Solar and Motown. Griffey
promoted Stevie Wonder's 1974-75
world tour. ptus shows by the Temp-
tations, Smokcey Robinson and Mar-
vin Gaye: Lakeside was carlier
signed 1o Motown with an LP pro-
duced by Frank Wilson; and Leon
Sylvers. who's produced records by
all of the groups in the tour package.
was tormerly in the Sylvers. which
broke by borrowing from the Jack-
son Five.

Shalamar’s first hit. “Uptown Fes-
tival” was a tribute to classic Mo-
town hits: the Whispers do an up-
tempo version of the Temptations,

NMPA Members
At Howard Univ.

NEW YORK—A day-long “mini-
course” on popular music publish-
ing will be offered by the National
Music Publishers Assn. at Howard
Univ. in Washington, D.C., March
e

NMPA president Lconard Feist
has asscmbled an industry faculty
that will include Robert Gordy of
Jobete Music, Burton Litwin of Bel-
win-Mills and Susan McCusker of
Sumao Music.

Due for discussion are the history.
growth, present structure and crea-
tive role of music publishing firms in
the U.S. Career opportunities will be
explored.

The tuition-free course is being
presented as part of the March “fes-
tival” treating “survival issues for
black artists” at Howard’s College of
Fine Arts.

“My Girl” on their new LP; and
Carrie Lucas included sceveral Jo-
bete copvrights in a “Streetcorner
Symphony™ on her last album.

“It’s not that we’re just patterning
oursclves after Motown,” says Grif-
fey. who formed Solar in April of
1978. “but Berry Gordy obviously
had a concept of good taste. Down
through the ycars the Motown acts
have always been well-groomed.
well-chorcographed and well-pre-
pared. That’s what's kept them out
there so long.”

Solar’s origins date 1o January
1978. when Griffey bought out his
former partner Don Cornclius’ in-
terest in Soul Train, an RCA-dis-
tributed label the two had launched
in July 1975. Solar acts Shalamar
and Carrie Lucas each had onc LP
on Soul Train; the Whispers, whom
Griffey has nianaged since 1972
when they were on Chess/Janus,
had two Soul Train LPs.

Also on the Solar roster are two
acts with gospel albums, Juanita G.
Hines (Griffev’s mother) and
Michael McCurtis. plus one act with
a comedy set. Vaughn West.

Griffey attributes much of Solar’s
current success to the recent re-
vitalization of black music after a
period of disco dominance.

“Last ycar the industry tried to
force a synthetic form of our music
on people.” he asserts. “Dance music
1s going to be here forever. but not
the watered-down anemic versions
we’ve had for the past couple of
years.

“Black music is probably going to
be bigger this year than ever before.
It will always be that a black record
has to prove itsclf a hit before pop
stations will play it, but now they’re
more readily going on the music.”

Track To Lorimar

LOS ANGELES—Lorimar Rec-
ords will release the soundtrack
from “Cruising” which features mu-
sic by Willy DeVille, the Cripples,
John Hiat, Madelyn Von Ritz, Mut-
iny, Rough Trade and Germs G.1,
all new wave acts. Jack Nitzsche pro-
duced the LP which CBS will dis-
tribute.
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T | aSTAR  Pertormer—LPs  registering T
) greatest proportionate upward prog. =
-§ -§ s ;;:"s week ;:‘; ;é s o
= : 2 | Artit, Label & Number o % | 5| Mist Label & Number
= | 3 (x| (Dist. Labe) E | S| x| (Dist. Labei)
Y| 1| 9| THE WHISPERS 39| 36| 41| SWITCH Il
The Whispers, Solar BXL1-352] Switch, Gordy G7-988 (Motown)
(RCA)
; 50 | 3| JUST FOR YOU
2 27 OFF THE WALL, ﬁ Chuck Cissel, Arista AB 4257
Michael Jackson, Epic FE-35745 a1 lal e ROUGH RIDERS
ﬁ R g;)PBaBn:‘leml:w SRM 1-3808 Lakeside, Solar BXL1-3489 (RCA}
x| 5| 9| RAY, GOODMAN & BROWN |42 |42| 14| WHEN I FIND YOU LOVE
Ray, Goodman & Brown, Polydor Jean Carn, P.L.R. JZ 36196 (CBS)
AL LEES. 43|44 [ 19| ONE WAY FEATURING AL
5{ 4|20 BIG FUN HUDSON
Shalamar, Solar BKL1-3479 (RCA) One Way Featuring Al Hudson,
6| 6| 11| GLORYHALLASTOOPID MCA 3178
Parliament, Casablanca NBLP 7195 441 80| 33 SECRET OMEN
71 7| 16| PRINCE Cameo, Chocolate City
Prince, Warner Bros. BSK 3366 CCLP-2008 {Casablanca)
8| 8| 16| MASTERIAM
Rufus & Chaka, MCA MCA-5103 458 12 Iv':r,EM'gAualcg-a?:aND 2
91 9| 11; THE DANCE OF LIFE
; ’ 46 | 46 | 11 | BONNIE POINTER
gsraldgazsignchael Walden. Atlantic Bonnie Pointer, Motown M7-929R]
10 (10| 17| ANGEL OF THE NIGHT 47 [ 48| 8| I'M CAUGHT uP
Angela Bofill, Arista/GRP GRP 5501 Inner Life, Prelude PRL-12175
11)11] 16 PIZZAZZ 48 1 45/ 30 PLEASURE
Patrice Rushen, Elektra 6E-243 Future Now, Fantasy 9578
Pr| 19| 3| EVERY GENERATION ©]47]37| THE Boss
ﬁ°',‘t"i; ';1":‘5 L1001 Diana Ross, Motown M7-923
nited Arti -
13 (13| 24| LADIES NIGHT 0149 [ < 00 YOU WARNA SD
| Kool & The Gang De-Lite .
DSR-9513 (Mercury) ;(('3( &T:_h:l lSunshme Band,
14| 12| 17| ON THE RADIO—GREATEST s1lmal 2 S-HIOTGUN T
gIJE go]'l#(')dE Shotgun, MCA MCA-3201
Donna Summer, 52| 51| 16| TWICE THE FIRE
Casablanca NBLP-2-7191 Peaches & Herb,
15| 15§ 37| WHERE THERE'S SMOKE ﬁ Polydor/MVP PD-1-623%
Sy ST 63| 6| 8FOR THE 80'S
16114 14 }:J";;_ T;-a:;l(.lMco:w(;)F LOVE Webster Lewis, Epic NJE 36197
Slave, Cotillion SD 5217 (Atiantic) 3415312 (T:rg'grsotli:‘n!o OUR WORLD
7117} 12 rREI'EerDgHE BEST OF ARC/ Columba JC 36149
Natalie Cole/Peabo Bryson, Capitol 55| 55| 42 EAD (S;IRLS
Sw 12019 onna Summer,
18| 16| 15| YOU KNOW HOW TO LOVE Casablanca NBLP-2-7150
ME 56| 58| 4| GENETIC WALK
Phyllis Hyman, Arista AL 9509 Ahmad Jamal, 20th Century
19| 18| 29| MIDNIGHT MAGIC T-600 (RCA)
Commaodores, Motown M8-926 ﬁ 70| 2| FUN AND GAMES
20 ( 21| 13| BRASS CONSTRUCTION 5 Chuck Mangione, A&M SP-3715
Brass Construction,
’ 2 y 58 | 59| 12| CAN'T YOU TELL IT'S ME
United Atists LT 377 Tytone Davis, Columbia JC 36149
21 (23| 8| SIT DOWN AND TALK TO ﬁ NEVER BUY TEXAS FROM
ME m
Lou Rawls, P.LR. JZ 36304 (CBS) A COWBOY
r| 28| 8| DANCIN' AND LOVIN' Erides U1 rankgpitein
Spinners, Atlantic SD 10256 ﬁ SUPERCHARGED
27| 11| NO STRANGER TO LOVE m
ﬁ Roy Ayers, Polydor PD 1-6246 Tavares, Capitol ST 12026
24124 11 LIVE! COAST TO COAST 61| 64| 12| I'LL BE THINKING OF YOU
Teddy Pendergrass, P.I.R. KZ Andrae Crouch, Light LS-5763
2-36294 (CBS)
25| 2| 12| wve a0 uncensoreo || 72| 2 e T I
Millie Jackson,
Spring SP24725 (Plydar) 63| 57| 14| WITCH DOCTOR
26| 20 6 HIROSHIMA Instant Funk, Salsoul
Hiroshima, Arista AB-4252 SA 8529 (RCA)
27125 17| INJOY 64 | 65| 3| MOONLIGHT MADNESS
Bar-Kays, Mercury SRM 1.3781 Teri De Sario,
28 | 26 | 12| «BEST OF FRIENDS Casablanca NBLP 7178
Twennynine Featuring Lenny White, |65 | 60 | 4 PRIME TIME
Elektra 6E-223 Grey & Hanks, RCA AFL 13477
29 (29| 25| {DENTIFY YOURSELF
0'Jays, Pi.R. F2-36027 (CBS) 66 | 66 | 35 PTEEOIL?ANSP an
30/30] 23| DON'T LET GO P
Isaac Hayes, Polydor PO-1-6224 67 [ 62| 24 gREdN[:A Rlyisgu
31(33]{ 9| ONE ON ONE o et
Bob James/Earl Klugh, Columbia RAED(LLL)
Tappan Zee FC 36241 (CBS) 68 167 | 19! MARATHON
32| 31| 14| JOURNEY THROUGH THE Santana, Columbia FC 36154
SECRET LIFE OF PLANTS 69 | 52| 27| STAY FREE
Stevie Wonder, Tamia Ashford & Simpson,
T13-371C2 (Motown) Warner Bros. HS-3357
33| 32| 16| MASTER OF THE GAME
George Duke, Epic JE 36263 7073 2 ’szlaPEherry, RSO RS-1:3072
W A et uwse o | 71| 78] 14| LWING PROOF
35037018 FIRE IT UP Sylvester, Fantasy F 79010
Rvsckg 918'2“' Gordy 72 | 61| 37 IE AM o
G8- Motown) arth, Wind ire,
36|35 37 DIONNE Arc/Columbia FC 35730
Dionne Warwick, 73 WINNER
Arista AB 4230 mm Kleer, Atlantic SD 19262
S T T RA 74|68 | 43| WHATCHA GONNA DO
Yellow ??Aagic Orchestra, Horizon gellr:"rr‘i':.sOVE
SP-736 (A&M) 3
38| 38[ 19 ROVAL RAPPIN'S i
Millie Jackson & lsaac Hayes, 75175 8/ IN LOVE
Polydor PD-1-6229 1 Cheryl Lynn, Columbia, JC 36145
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Disco

Rate Dance Marathon Best
Of 4 Fund-Raising Efforts

NEW YORK-—Sponsors of the
annul One On One disco dance
marathon held here Jan. 27 at the
Electric Circus disco, are still busy
counting the receipts from what
they consider to be the most success-
ful of the four fund raising efforts
held todate.

The show has been sponsored
here for the past four years by Ste-
phen Phillips and Richard Giusti to
raise funds to help retarded people
in the area.

According to John Richards,
spokesperson for One On One, the
winner of the event. George Sanches.
alone raised $11.500 in pledges for
the fund. For his efforts he won an
all expense paid trip for two to Rio
De Janiero. The trip was a donation
from Global Travel Tours.

Other winners received a weekend
for two in the Bahamas courtesy of
Empress Travel, a “shopping spree”
at Bloomingdales, dinner in New
York with a chauffeur-driven Rolls
Royce. a 19-inch color television and
$200 worth of groceries.

Sloans Supermarket, Dannon Yo-
gurt, Hotel Bar Foods, Perrier Wa-
ters, and the Tropicana company all
donated food and beverages (o feed
and energize the dancers during the
marathon.

Dancers lending their skill and
time to the effort spanned all age
barriers and were drawn from all
walks of life. Among them was 68-
year-old Alice Mishkin, an employe
of Alexander’s department store,
who danced 16 hours. bringing her
total to 46 hours in the past three
marathons. More than 200 couples

Roller Skaters To

Frolic In Buffalo

NEW YORK-—Buffalo’s Conven-
tion Center was scheduled to be the
site of a two-day roller skating exhi-
bition featuring top skaters and local
radio and club deejays.

Saturday (9) and Sunday (10) the
Center’s 64,000 feet of floor space
was slated to be occupied by several
thousand skate enthusiasts. as well
as skate equipment exhibitors, a kid-
die rink and other skate-related
paraphernalia.

from through New York, New Jer-
sey and Connecticut took part.
Ninety percent lasted the duration
of the show. )

Hosts for this year’s One On One
were John Johnson, newscaster with
WABC-TV News, New York, and
Ken Webb of WBLS-FM.

One On One began in 1972 after a
series of television exposes revealed
the inhuman (reatment and living
conditions under which retarded
people were living in various state
institutions.

Funds raised from the marathon
go towards the construction of small
community-based homes within the
tri-state area. These homes accom-
modate 10 to 12 retarded people liv-
ing together in a family-type envi-
ronment.

JAMAICA CLUB

MIAMI—Deejays from eight U.S.
radio stations were invited to spin at
a new discotheque at Jamaica’s Ne-
gril Beach resort as part of a promo-
tion for the opening of the new mil-
lion dollar tourist-oriented ctub.

Spinners from WDEK-FM
De Kalb. Ill., KFML-AM Denver,
WWTC-AM Minneapolis. WTMP-
AM Tampa, KRBE-FM Houston,
WHUR-FM Washington, D.C.,
KOME-FM San Jose, Calif. and
WVEE-FM Atlanta were invited to
operate the club at night, and to mix
and mingle with the resort’s guests
during the daytime hours.

The still-unnamed club was
scheduled to open Sunday (24), and
the guest deejays were to spin their
brand of popular American dance

‘music until April 30 on a weekly ro-

tation basis.

FILM, TV DISCO THEMES

By SARA LANE

In addition, there will be a *Name
The Disco” contest centering on the
eight participating radio stations,
and winning entries, onie from each
station, will receive an all expense
paid trip for two 1o the Negril Beach
Village and a gift package com-
prised of LPs from Rolling Stone
and Mango Records. Free T-shirts
also were distributed. Records in-
cluded top LPs by Bob Marley and
Peter Tosh.

The 2.500 square foot disco with
three alcoves leading (o the beach
was designed by Londontown Dis-
coteques Ltd.. a firm with headquar-
ters in Miami and London. The
$130.000 lighting package includes a
12-foot diameter centerpiece circle,
and within the circle are 32 neon dis-
plays.

Half the lighting scheme is de-

‘Fever’ Set Pace, Few Followed

NEW YORK-Looking at how
disco has fared on the silver screen,
the living room tube, and between
Broadway’s proscenium arches
some two years after “Saturday
Night Fever,” one finds that there
were a few disco-themed films fol-
lowing in the wake of “Saturday Fe-
ver.” The most successful was
“Thank God Its Friday” a Motown
Records and Casablanca Records &
Fllm Works release through Colum-
bid Pictures.

If one viewed it more as a plat-
form for showcasing Casablanca’s
Donna Summer and Motown’s
Commodores than as a film. the
project made considerably more
sense. Music from a slew of Casa-
blanca and Motown artists bounced
through the film, butit was these two
performers who actually appeared
on camera and were arbitrarily in-
serted into the story line.

From a record marketing view-

point, “Thank God Its Friday” did
well. The album sold and produced
two gold singles, Summer’s “Last
Dance” and the Commodores’ “Too
Hot To Trot.” In fact, much (o the
chagrin of many in the film industry,
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the Paul Jabara, composition of
“Last Dance” won an Academy
Award as best original song in a mo-
tion picture.

Another disco film that was suc-
cessful, but on a much smaller scale,
was “Disco 9000.” This low budget
feature had all the style and flash of
an early 1970 black exploitation
movie. Musically the film was sup-
ported by a Johnnie Taylor sound-
track titled after the film.

It wasn’t one of Taylor’s better
works, though the frequent playing
of his disco classic “Disco Lady.”
gave the film a touch of quality.

“Can’t Stop The Music,” a film
featuring the Village People, was
originally conceived as a large scale
disco musical. But with the firing for
director Nancy Walker and sub-
sequent slowdown in production,
big name producer Allan Carr may
be changining the film’s philosophy
somewhat.

However, disco’s most profound
effect on film making may be the en-
tree it allowed producer Giorgio
Moroder to the film industry. His
electronic soundtrack to the Casa-
blanca Production of “Midnight Ex-
press” was effective, helping to build
dramatic tension as strings have tra-
ditionally done in Hollywood melo-

~ dramas.

Still. his disco background was
apparent. Moroder’s input into that
film won him a nomination for an
Academy award.

His participation in “American
Gigolo,” a Paramount release with
no Casablanca connection, shows
that his talents are respected in the
film industry and may result in
much more work in the 1980s.

Moroder is not the only disco-
based musician to move into film.
but his success has made him a
trendsetter in this area.

To putit bluntly, disco theatre has
been a disaster. The idea of trying to
use disco music, a participant’s
sound in a theatrical setting irked
many disco purists.

But at one point in 1979 there
were  four-disco-oriented produc-
tions headed for Broadway theatre.
“Beatlemania” producers Stepen
Leber and David Krebs planned to
do “Discotheque” with a $1.5 mil-
lion budget. Hal Grossman and
Robert Founier were to produce
“Holy Moses and The Top Ten.”
which was to be ‘discopera’ with no
spoken words. Yetanother was to be
called “Phantom Of The Disco.”

But the failure of the fourth disco
production, “Got Tu Go Disco” the
only one to reach Broadway appar-
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ently chased away the other produc-
ers.

That play’s musical director
Kenny Lehman of Aria Productions
thought “Got Tu Go Disco” was
sabotaged by two elements. “One,
the critics were absolutely opposed
to the concept” he feels. “They
wanted to judge it -as traditional
theatre. But it was an entertainment
and not theatre.

“Two, it didn’t have the strongest
book in the world. So that hurt. But
the production itself was spectacu-
lar. We had a 25-piece orchestra to
reproduce the lush disco sound that
was only heard on record. We had
excellent special effects and a good
cast. I think it still could have
worked.

“When it closed early I'm sure the
other producers got scared off. That
is unfortunate for there is a market,
but they never went out and found
i.”

Prior to “Saturday Night Fever”
American television had two well es-
tablished dance shows, Dick Clark’s

(Continued on page 45)

8 Disk Jockeys Invited To Spin
As Negril Beach Resort Opens

voted (o 32 colored neon sculptures
of rain lights which form a curtain of
light around the perimeter. Within
the circle are a series of 55 color
floods to wash the floor with ever-
changing colors.

The center of the light shows is a
l6-head spinner with a series of
strobes on the perimeter of the spin-
ner. Coming out from the circular
centerpiece are four chaser strips
that chase (o the outside perimeter of
the disco. The club has an angled
ceiling beam from which the light
show is suspended. Shooting above
the circular centerpiece is a series of
Tivoli tube lights that also run up
the windows overlooking a powder
white beach.

On the outside of the building is
an array of 90-degree sweepers that
wash through palm trees, crealing a
searchlight effect in the sky.

The lighting is controlled by a
series of controllers that have a car-
tridge type program which assists
the disk jockey in presenting an
ever-changing lighting fanlasy

Installation of lighting is being
carried out by Londontown disco
engineers. Jamaican radio DJ Louie
Gooden was trained by LTD to op-
crate the system.

The latest state-of-the-art sound
system includes Guass subwoofers
in specially constructed cabinets
which are floor-mounted with JBL
mid to top-end loudspeakers, pow-
ered by a series of Crown amplifiers.

The turntables are Technics SL
1200 Mark Il models, with Stanton
cartridges. A graphic equalizer is by
White Industries, and the limiter by
dbx. The amplication system will
have a power rating of 2,000 watts.

Music programming will be pre-
dominantly disco. but will also fea-

-ture Jamaican reggae. “We believe
this cultural exchange of bringing
U.S. radio deejays to Jamaica is the
best way to get the world thinking
together,” says Evon Brown, Miami
representative for the agency han-
dling the island’s promotion.

“The disk jockeys will hear Jamai-
can music while they're here and we
hope when they return to the States

(Continued on page 46)
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ATLANTA
This Week

1 EVITA-all cuts—Festival-RSO (LP)

2 RELIGHT MY FIRE/FREE RIDE-Dan Hartman—Blue
Sky (LP/12-inch)

3 ) CANT HELP MYSELF—Bonnie Pointer—Motown (LP)

4 HIGH ON YOUR LOVE/HOT HOT-Oebbie Jacobs—MCA
(12-inch)

5 AND THE BEAT GOES ON—The Whispers—Solar (LP)

6 WE'RE GONNA ROCK/ROCKIN' ROLLIN'—Sabu—MCA
(LP/12:inch)

7 MANDOLAY-La Flavour—Sweet City (12-inch)

8 HAVEN'T YOU HEARD—Patrice Rushen—Elektra (12-
inch)

9 FUNKYTOWN-Lipps Inc.—Casablanca (LP)

10 | CAN'T STOP DANCING/IN MY FANTASY—Sylvester—
Fantasy (LP/12-inch)

11 THE SECOND TIME AROUNO/IN THE SOCKET—
Shalamar—Solar (12-inch)

12 | WANNA BE YOUR LOVER/SEXY DANCER—Prince—
Warner (LP)

13 WILLIE & THE HAND)IVE/LDVE POTION # 9-Rinder
& Lewis—AVI (LP)

14 GOOD TO ME-all cuts—THP-Atlantic (LP)
15 WMONEY~The Flying Lizards—Virgin (LP/12-inch)

BALTI./WASHINGTON
n“; w:;:) THE BEAT GOES ON-The Whispers—Solar (LP)

2 HIGH ON YOUR LOVE-Debbie Jacobs—MCA (LP)

3 RELIGHT MY FIRE/FREE RIDE—Dan Hartman—Blue
Sky (LP/12-inch)

FUNKYTOWN-Lipps Inc.—Casablanca (LP)
| CAN'T HELP MYSELF-Bonnie Pointer—Motown (LP)
EVITA—all cuts—Festival-RSO (LP)

KIND OF LIFE (Kind Of Love)—North End—West End
(12-inch)

8 | WANT YOU FOR MYSELF—George Duke—Epic (12-
inch)

9 RIPE—all cuts—Ava Cherry—RS0/Curtom (LP)

10 | SHOULDA LOVED YOU—Narada Michael Walden—
Atlantic (LP)

11 1 CAN'T DANCE WITHOUT YOU/THANK GOD THERE'S
MUSIC—Theo Vaness—Prelude (LP/12-inch)

12 TONIGHT'S THE NIGHT—Sharon Paige-Source (12-
inch}

13 BODY _SHINE—Instant Funk—Salsoul (12-inch)
14 JUST A TOUCH OF LOVE—Slave—Atlantic (LP/12-inch)
15 DANCE FANTASY—Free Life—Epic (12-inch)

EVREN T Y

BOSTON
This Week

1 AND THE BEAT GOES ON—The Whispers—Solar (LP/
12-inch)

2 RELIGHT MY FIRE/FREE RIDE—Dan Hartman—Blue
Sky (LP/12-inch)

3 KIND OF LOVE (Kind Of Love)—North £nd—West End
(12-inch})

4 HAVEN'T YOU HEARD-Patrice Rushen—Elektra (12-
inch)

5 | SHOULDA LOVED YOU—Narada Michael Walden—
Atlantic (LP)

6 ) CAN'T HELP MYSELF—Bonnie Pointer—Motown (LP)
7 FUNKYTOWN-Lipps Inc.—Casablanca (LP)

8  EVITA-all cuts—Festival—RSO (LP)
9

SMACK DAB IN THE MIDDLE-Janice Mc Calain—
Warner/RFC (12-inch)

10 WORKING MY WAY BACK TO YOU--Spinner— Atlantic
(LP/12-inch) .

11 HIGH ON YOUR LOVE—Debbie Jacobs—MCA (12-inch)
12 LIVING IT UP—Sweet Touch—B.C. (12-inch)

13. DONT PUSH IT DONT FORCE IT—Leon Haywood—
20th Century

14 IZIMBRA-Talking Heads—Sire/Warner (LP/12-inch)

15 BOUNCE, ROCK, SKATE, ROLL—Vaughn Mason—
Brunswick {12-inch)

CHICAGO
This Week

1 HIGH ON YOUR LOVE-Debbie Jacobs—MCA (LP/12-
inch) .

2 AND THE BEAT GOES ON—The Whispers—Solar (LP)
3 MANDOLAY—La Flavour—Sweet City (12-inch)

4 RELIGHT MY FIRE/FREE RIDE-Dan Hartman—Blue
Sky (LP/12-inch)

5 | SHOULDA LOVED YOU—Narada Michael Walden—
Atlantic (LP)

6 1 CANT HELP MYSELF—Bonnie Pointer—Motown (LP}
7 FUNKYTOWN-—Lipps Inc.—Casablanca (LP)

8 DO YOU LOVE WHAT YOU FEEL—Rufus and Chaka—
MCA (LP)

9 FEEL ME UP—Efain & Ellen—Lance (12-inch)

10 HAVEN'T YOU HEARD—Patrice Rushen—Elehtra (12-
inch)

11 FLY TDO HiGH-Janis lan—Columbia (12-inch)

12 THE SECOND TIME AROUND—Shaiamar—Solar (12
inch)

13 LOVE INJECTION—Trussel—Elektra (12-inch)
14 EL RAPQ CLAPO-Joe Battaan—Salsoul (12-inch)
15 RIPE—all cuts—Ava Cherry—RSO/Curtom (LP)

DALLAS/HOUSTON

Week
FUNKYTOWN—Lipps Inc.—Casablanca (LP)

MANDOLAY—La Flavour—Sweet City (12-inch)
EVITA-ail cuts—Festival—RSO (LP)

AND THE BEAT GOES ON—The Whispers—Solar (LP)
| CANT HELP MYSELF—Bonnie Pointer—Motown (LP)

HAVEN'T YOU HEARD-Patrice Rushen—Elektra (12-
inch)

HOTEL PARADISE/SAINT TROPEZ—Diva Grey—
Columbia (LP)

HIGH ON YOUR LOVE—Oebbie Jacobs—MCA (LP)
JUST A TOUCH OF LDVE—Siave—Atlantic (12-inch)

10 ROCKIN ROLLIN/WE'RE GONNA ROCK~Sabu-Ocean
(LP/12-inch)

11 WORKING MY WAY BACK TO YOU-—Spinners—Atlantic
(LP)

12 | ZIMBRA-Talking Heads—Sire/Warner (LP/12-inch)

13 RELIGHT MY FIRE/FREE RIDE—Dan Hartman—Blue
Sky (LP/12-inch)

14 THE SECOND TIME AROUND-Shalamar~Solar (LP/
12-inch)

13 GOOD TO ME—all cuts—THP—Atlantic (LP/12-inch)

L O
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DETROIT
This Week

1 RELIGHT MY FIRE/FREE RIDE—Dan Hartman—Blue
Sky (LP/12-inch)

FUNKYTOWN-Lipps Inc.—Casablanca (LP)

AND THE BEAT GOES ON~The Whispers—Solar (LP)
) CANT HELP MYSELF~Bonnie Pointer—Motown (LP)
EVITA~all cuts—Festival—RSO (LP)

HAVEN'T YDU HEARD-Patrice Rushen—Elektra (12-
inch)

7 HIGH ON YOUR'LOVE/HOT HOT~—Debbie Jacobs—MCA
(lZ-it_lch)

8  CISSELIN' HOT—Chuck Cissel—Arista (LP/12-inch)
RIPE~all cuts—Ava Cherry—RSO/Curtom (LP)
10 MANDOLAY—La Flavbur—Sweet City (12-inch)

11 1 WANNA BE YOUR LOVER/SEXY DANCER—Prince—
Warner (LP)

12 LOVE INJECTION—Trussel—Elektra (12-inch)

13 ROCK LOBSTER/PLANET CLAIRE/DANCE THIS MESS
AROUND—The B-52's—Sire/Warner (LP/12-inch)

14 KEEP IT HOT/I GOT FAITH IN YOU—Cheryl Lynn—
Columbia (LP)

15 HOWS YOUR LOVE LIFE BABY—Jackie Moore—
Columbia (12-inch)

@ o om W o

LOS ANGELES

Week
EVITA—all cuts—Festival—RSO (LP)

is
1
2 FUNKYTOWN-Lipps Inc.—Casablanca (LP)

3 HIGH ON YOUR LOVE--Debbie Jacobs—MCA (LP)

4 AND THE BEAT GOES ON—The Whispers—Solar (LP)
5

CAN'T STOP DANCING/IN MY FANTASY—Sylvester—
Fantasy (LP)

6 RELIGHT MY FIRE/FREE RIDE—Dan Hartman—Blue
Sky (LP)

7 HAVEN'T YOU HEARD—Patrice Rushen—Elektra (12-
inch)

8  PLANET CLAIR/ROCK LOBSTER/DANCE THIS MESS
AROUND—The B-52's—Sire/Warner (LP/12-inch)

9 WILLIE AND THE HANDJIVE—Rinder & Lewis—AVI (LP)

10 YOU KNOW HOW TO LOVE ME—Phyllis Hyman—Arista
(12-inch)

11 | CAN'T HELP MYSELF—Bonnie Pointer—Motown (LP)
12 THE VISITORS~Gino Soccio—Warner/RFC (2-inch)

13 WE'RE GONNA ROCK/ROCKIN' ROLLIN’—Sabu—Ocean
(LP)

14 SMACK DAB IN THE MIDOLE-Janice McClain—
Warner/RFC (12-inch)

15 1ZIMBRA-Talking Heads—Sire/Warner (LP/12-inch)

MIAMI
This Week

1 EVITA-all cuts—Festival—RSO (LP)

2 AND THE BEAT GOES ON—The Whispers—Salar {LP)
3 | CANT HELP MYSELF—Bonnie Pointer—Motown (LP)
4

HAVEN'T YOU HEARD-Patrice Rushen—Elektra (12-
inch)

o

FUNKYTOWN—Lipps Inc.—Casablanca (LP)

6 RELIGHT MY FIRE/FREE RIDE-Dan Hartman—Blue
Sky (LP/12-inch)

7 1 SHOULDA LOVED YOU—Narada Michael Walden—
Atlantic (LP)

8 THE SECOND TIME AROUND—Shalamar—Solar (LP/
12-inch)

9 PIGMY—Atrican Suite—MCA (LP)
10 LOVE INJECTION—Trussel—Elektra (12-inch)

11 SMACK DAB IN THE MIDDLE-janice Mc Calin—
Warner/RFC (12-inch)

12 HOTEL PARADISE--Diva Grey—Columbia (LP/12-inch)
13 GOOD TO ME—alt cuts—THP—Atlantic (LP)

14 COMPYUTER GAMES—Yellow Magic Orchestra—A&M
(LP/12-inch)

15 THE EVE OF WAR—Jeff Wayne—Columbia (LP/12-inch)

NEW ORLEANS
This Week

1 AND THE BEAT GOES ON—The Whispers—Sotar (LP)
FUNKYTOWN—Lipps Inc.—Casablanca (LP)

HIGH DN YOUR LOVE-Debbie Jacobs—MCA (LP)
EVITA~all cuts—Festival—RSO (LP)

RELIGHT MY FIRE/FREE RIDE—Dan Hartman—Blue
Sky (LP)

6 ) CANT DANCE WITHOUT YOU—Theo Vaness—Prelude
(LP)

7 MANDOLAY-La Flavour—Sweet City (12-inch)

8 TAKE ALL OF ME—all cuts—Barbra Law—Pavillion
(LP) .

9 GOOD TD ME-all cuts—THP—Atlantic (LP)

10 SMACK DAB IN THE MIODLE-Janice McClain—
Warner/RFC (12-inch)

11 WE'RE GONNA ROCK/ROCKIN' ROLLIN'—Sabu—MCA
(LP/12-inch)

12 | CAN'T HELP MYSELF-Bonnie Pointer~Motown (LP)
13 HOTEL PARADISE-Diva Grey—Columbia (LP)

14 LET'S FLY—all cuts—~Paradise Express—Fantasy (LP)
15 LOVE INJECTION—Trussel—Elektra (12-inch)

o e W~

NEW YORK
This Week
1 RELIGHT MY FIRE/FREE RIDE—Dan Hartman-Blue
Sky (LP)
2 FUNKYTOWN/POWER-Lipps Inc.—Casablanca (LP)
3 AND THE BEAT GOES ON-The Whispers—Solar (LP)
4 EVITA-all cuts—Festival—RSO (LP)
5 LOVE INJECTION-Trussel—Elektra (12-inch)
6 HAVEN'T YOU HEARD-Patrice Rushen—Elektra (12-

inch}
| CAN'T HELP MYSELF—Bonnie Pointer—Motown (LP)

8 THE SECOND TIME AROUND—Shalamar—Solar (12-
inch)

9 WILLIE AND THE HANOJIVE—Rinder and Lewis—AVI
(LP)

10 CANT DANCE WITHOUT YOU—Theo Vaness—Prelude
(LP)

11 JUST A TOUCH OF LOVE—Slave—Atlantic (LP)

12 | WANNA BE YOUR LOVER/SEXY DANCER—Prince—
Warner (LP)

13 1 SHOULDA LOVED YOU—Narada Michael Walden—
Atlantic (LP)

14 KIND OF LOVE (Kind Of Life)—North End—West End
(12-inch)

15 ALL NIGHT THING~The Invisible Man's Band—Mango
(12-inch)

~

PHILADELPHIA
This Week

1 AND THE BEAT GOES ON—The Whispers— Solav [(15)]

2 | SHOULDA LOVED YOU—Narada Michael Walden—
Atlantic {LP)

3 DON'T PUSH IT—Leon Haywood—20th Century (12-
inch)

4 WE GOT THE FUNK—The Positive Force—Turbo (12-
inch)

5 HIGH ON YOUR LOVE-Debbie Jacobs—MCA (LP)
6 ONLY LOVE CAN MAKE IT RIGHT—Jet Brown—Polydor

7 FUNKYTOWN-—Lipps Inc.—Casablanca (LP)
8 STOMP-—Brothers Johnson—A&M (LP)
9 MUSIC TRANCE—Ben E. King—Atlantic (12-inch)

10 TONIGHT'S THE MIGHT-Sharon Paige—Source (12-
inch)

11 DO YOU LOVE WHAT YOU FEEL—Rufus and Chaka—
MCA (LP)

12 RIGHT PLACE—Brass Construction—United Artists (LP)

13 | 60T TO LOVE SOMEBODY-Sister Sledge—Atlantic
(LP/12-inch)

14 SKY Z00-Sky—Salsoul (LP)

15 HAVENT YOU HEARD-—Patrice Rushen—Elektra (12-
inch)

‘PHOENIX
This Week

1 YES | WILL/TEARS—C.0.0.—Casablanca (LP)
FUNKYTOWN—Lipps inc.—Casablanca (LP)
HIGH ON YOUR LOVE-—Oebbie Jacobs—MCA (LP)

MOONLIGHT AND MUZIK—M—Sire/Warner (LP)
AND THE BEAT GOES ON—The Whispers—Solar (LP)
WILLIE AND THE HANDJIVE-Rinder & Lewis—AVI (LP)

8 SMACK DAB IN THE MIDDLE-Janice McClain—
Warner/RFC (12-inch)

9  MOSKOW DISKOW/ROCK AROUND THE CLOCK—
Telex—Sire/Warner (LP)

2
3
4 MANDOLAY—La Flavour—Sweet City (12-inch)
5
6
7

10 EVITA—all cuts—Festival—RSO (LP)

11 ROCK LOBSTER/PLANET CLAIR—The B-52's—Sire/
Warner (LP/12-inch)

12 | CAN'T HELP MYSELF—Bonnie Pointer—Motown (LP)
13 SHAKE YOUR BAIT—Barbra Law—Pavillion (LP)

14 THE VISITORS—Fina Soccio—Warner/RFC (12-inch)
15 TIGER TIGER—Bionic Boogie—Polydor (LP/12-inch)

PITTSBURGH

This Week

1

[T R SR

HIGH DN YOUR LOVE-Debbie Jacobs—MCA (LP/12-
inch}

FUNKYTOWN—Lipps Inc.—Casablanca (LP)
AND THE BEAT GOES ON—The Whispers—Solar (LP)
1 CAN'T HELP MYSELF~Bonnie Pointer—Motown (LP)

IT'S STILL A THRILL/SATISIFIED—Dynasty—Solar (LP/
12-inch)

EVITA—all cuts—Festival—RSO (LP)

PLANET CLAIR/ROCK LOBSTER—The B-52's—Sire/
Wamer (LP/12-inch)

HAVEN'T YOU HEARD—Patrice Rushen—Elektra (12-
inch)

RELIGHT MY FIRE/FREE RIDE~Dan Hartman-Blue
Sky (LP)

LOVE INJECTION—Trussel—Elektra (12-inch)
RIPE—all cuts—Ava Cherry—RSO/Curtom (LP)

| WANNA BE YOUR LOVER/SEXY DANCER—Prince—
Warner (LP/12-inch)

WE'RE GONNA ROCK/ROCKIN ROLLIN-Sabu—MCA
(LP/12-inch)

REMONE—Kocky—Windsong/RCA (12-inch)

TONIGHT'S THE NIGHT- Shavon Paige-Source (12-
inch)

SAN FRANCISCO

This Week

1

2
3
4

10

1
12
13

15

FUNKYTOWN—Lipps Inc.—Casablanca (LP}
AND THE BEAT GOES ON—The Whispers—Solar (LP)
EVITA—al) cuts—Festival—RSO (LP)

HIGH ON YOUR LOVE/HOT HOT—Debbie Jacobs—MCA
(LP)

WE'RE GONNA ROCK/ROCKIN ROLLIN—Sabu—Ocean
(LP)

HAVEN'T YOU HEARD—Patrice Rushen—Elektra (12
inch)

CAN'T STOP DANCING/IN MY FANTASY—Sylvester—
Fantasy (LP)

RELIGHT MY FIRE/FREE RIDE—Dan Hartman—Blue
Sky (LP)
LOVE INJECTION—Trussel—Elektra (12-inch)

| SHOULDA LOVED YOU—Narada Michael Walden—
Atlantic (LP)

G000 TO ME-al cuts—THP—Atlantic (LP)
MANDOLAY—La Flavour—Sweet City (12-inch)

LOVE IS IN YOU-Nightlife Unlimited—Casablanca
(LP)

ALL MIGHT THING—Invisible Man's Band—Mango (12-
inch)

TIGER TIGER—Bionic Boogie—Polydor (LP)

SEATTLE/PORTLAND

This Week

1

o oa W N

| CAN'T HELP MYSELF~Bonnie Pointer—Motown (LP)
AND THE BEAT GOES ON-The Whispers—Solar (LP)
MANDOLAY—La Flavour—Sweet City (12-inch)
FUNKYTOWN—Lipps Inc.—Casablanca (LP)

HIGH ON YOUR LOVE/HOT HOT-Debbie Jacobs—MCA
(P)

GOT TO LOVE SOMEBOOY—Sister Sledge— Cotillion
(12-inch)

7 \“1-2-3"—Salazal—City Records (12-inch)

10

1
12
13

14
15

WE'RE GONMA ROCK/ROCKIN ROLLIN—Sabu—Ocean
(LP)

| WANNA BE YOUR LOVER/SEXY DANCER—Prince—
Wamer (LP)

DO YOU LOVE WHAT YOU FEEL—Rulus and Chaka—
MCA (LP)

TIGER TIGER—Bionic Boogie—Polydor (LP)
EVITA-all cuts~Festival-RSO (LP)

YOU KNOW HOT TO LOVE ME—Phyllis Hyman—Arista
(LP} .

QUEEN OF FOOLS—Jessica Williams—Polydor (LP)
KEEP IT HOT/HIDE IT AWAY—Chery! Lynn—Columbia
(LP)

MONTREAL

This Week

1
2
3

14

15

FUNKYTOWN—Lipps Inc.—Casablanca (LP) ‘
WILLIE AND THE HANDJVE—Wamiours—Quality
COMPUTER GAMES-—Mi-Sex—CBS

RELIGHT MY FIRE—Oan Hartman—CBS
TWILIGHT ZONE—Manhattan Transfer—WEA
WEEKEND ROCK-Puzzies—Quality

STRAGHT LINES—New Musik—CBS

CALL ME-Blondie—Capitol

ROCK ME NOW-Peter Batah—London

WORLD X—Nagela Dean-TC

- POWER HUNGRY—Radiah Frye—Quality

BE A BOY—Gina X—Montreco

VIDEQ KILLEG THE RADIO STAR—Buggles—WEA
THINK PINK—Fabulous Poodies—CBS

LUCKY NUMBER/BIRD SONG—Lene Lovich—CBS

Compiled by telephone from Disco D.J. Top Audience Response Playlists representing key discotheques in the 16 major
U.S. Disco Action Markets, plus sales reports from key disco product retailers/one stops.
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‘Fever’ Set

Disco Pace

® Centinued from page 44

‘American Bandstand” and Don

Cornelius’ “Soul Train.”

Bit with that film came many tv
srograms. Some were local, others
~ere syndicated. There was even
>ne with a international flavor.

Of the syndicated shows with a
1aticenal following, the most success-
Zul has been Brookville Marketing’s
‘Soap Factory.” The two-year-old
orogram has outlasted bigger
sudget competition such as “Hot
City” and “Disco Magic,” while
maistaining the same approach
throaghout.

Host and partner in the company
s Pzul Harris. He thinks the show’s
staying power derives from its “set-
ting and ability to stay current.”

“We shoot the program at a New
Jersey disco called the Soap Factory,
which is a real club, not a phony stu-
dio set. The participants are mostly
regular kids, not professional danc-
2rs performing moves that only they
can. The performers are encouraged
to get close to the dancers and have
as mruch interplay as possible. In to-
tal this creates a more intimate at-
mos>here, one that is communicated
to the viewing audience.

“Also, we record three shows ev-
ery three weeks whereas our compe-
tition would shoot 13 to 26 in a two-
week period. That meant they had to
corral all available talent in that pe-
riod and tape them performing
whatever music they had released at
that point.

“Often that meant that by the time
it reached the tv screen the music
was either old or may even have
been a turkey. The idea behind that
approach is to sell 13 weeks reat fast,
get .hat money in and then wait for
the stations to ask for more.

“Dur approach at Soap Factory
keeps the music fresh. We'll see a
reccrd at 40 or 50 on the disco chart
and then try to get that artist. In the
case of several performers like
Peaches & Herb with “Shake Your
Grcove Thing,” Anita Ward’s “Ring
My Bell,” Amii Steward’s “Knock
On Wood” and Sister Sledge’s “He’s
The Greatest Dancer,” we had them
just as their record was breaking.”

DISCO SPACE BEACONS
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Disco

Disco Mix

By BARRY LEDERER

NEW YORK—The original soundtrack by
Giorgio Moroder from “American Gigolo,” has
caught the attention of music devotees. Polydor
Records has released a 12-inch, 33% r.p.m. disc
with Blondie singing “Call Me,” the theme from
the movie. This rousing rocker is a fine combina-
tion of Deborah Harry's vocals and Moroder’s
production. Though slightly on the rock side,
this should have no problem finding a place on
the deejays’ turntables. The flipside is “Night
Drive.” It runs a short 3:52 minutes. This re-
prise is all instrumental and has a synthesizer

LOOKING GOOD—Billie Buck, run-
nerup in the Miss Ritz Disco contest,
struts her stuff to the appreciation
of judges and assorted admirers.
Contest is one of the many promo-
tional aids the club uses to attract
patrons.

RAP KING OF N.Y.

* THE BIG BREAK
LP RAPPER PARTY

ROLLER RINK FUNK
* NEW 7" SPOONIN’ RAP

WILLIE RAP SPOONIN™ RAP
SCOOPY RAP FAMILY RAP
DEATH RAP TRICKY TEE
SWEET NAOMI 0ANCE FREAK

LOOKIN GOOD—SHAKE YOUR BODY
RAPPER-DAPPER-B
JOHNSON JUMPIN’

SHOUT AT THE DISCO
THE BIG RAPPERS BREAK
ONE AND ONLY LOVER
% Z0OT TOOT RAP
* FUNK RAP
% BROOKLYN RAP
% T-MACHINE RAP
Looking For
GROUPS AND BANDS
FOR RECORDING
We Also Distribute other Labels

NOW MANUFACTURING & DISTRIBUTING
GUEENS CONSTANCE & SOUND OF NEW YORK {USA)

President: PETER BROWN
Distribution. BOBBY BRUNSON
A &R: BERNARD THOMAS
Promotion: TONY TOMORROW

P4P RECORD <o

694 8th Avenue, New York. N.Y. 10036
212-840-6120

and haunting flavor similar to “Chase” from
Midnight Express.

Sister Sledge's latest LP, “Love Somebody
Today,"” is a progressive departure in musical
format for the group. “Got To Love Somebody
Today” stands out at 6:53 and runs smoothly
throughout with no apparent break, “You Fooled
Around” is sung in a lighter vein, and is more
pleasant for listening than for dancing.

“Reach Your Peak” is a funky sound reminis
cent of “We Are Family.” This tried formula
works well here and is similar to another cut ti-
tled “Pretty Baby.” Producers Bernard Edwards
and Nile Rodgers have delivered another com-
mercial production.

The Andy Gibb RSO LP titled “After Dark” is
perfect for his fans. It offers melodic flavor and
sensuous vocals by the artist. Though only “Af-
ter Dark™ and “Desire” have potential for danc-
ing, the album is more than a pieasure to listen
to.

If the Flying Lizards' 12-inch “Money”
caught listeners off guard, then the LP will be
more than a surprise. The group has gone be-
yond certaiQ music sensibilities which are
strange and certainly not always danceable.
However, what is appealing in its different ap-
proach to music is its offbeat humor, and catchy
feeling that pervades all the cuts. The Virgin
Records LP is definitely worth a listen although
the cuts vary from madness to the sublime. The
names of the selections are unimportant but the
album, as produced by David Cunningham, de-
serves the attention of the adventuresome dee-
jay.

“My Greatest Love” is the LP title and lead
cut by Donna Marie Feltman on Golden Fieece.
The album does have some potential for deejay
play, but there is a lack of punch and bottom to
the recording. There is not enough drive in the
arrangements, and the orchestration seems too
light and breezy to garner attention on the
dance floor.

Jamaica Club

® Continued from page 44

they’ll play Jamaican reggae records
on the air, thereby introducing their
listeners to our music.” Comments
George deMercado, general man-
ager, North America, Jamaica Re-
sort Hotels, which operates Negril
Beuch Village and seven other hotels
in Jamaica: “Because radio is im-
portant to the exchange of informa-
tion, Jamaica Resort Hotels is happy
to be associated with this program
which will expose Jamaicans to
American rock and disco and intro-
duce American radio disk jockeys to
Jamaica’s indigenous music in the
interest of cultural exchange.”

(IH7aN\\|

PULSAR
NS

RO IS

166001

ZERO 3000
Another winner trom PULSAR, the firm with the
most disco lighting controllers in operation
woridwide.
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« fmpertip buttows for ‘playing the Nghts

= dim pusition \o redece iight levels te halt

= fully automatic control OR sound inpul 50 Bei a8 adjusimesi
0 neaded o compentaie for changes in sound impyl level

Just one of a wide range of PULSAR controt

systems—send for full details to:

PULSAR LIGHT OF

CAMBRIDGE LTD.

Henley Road, Cambridge, England
CBI 3EA Tel: (0223) 66798 Tix: 81697

- Billboard SF 0 a ()
& DOUICU
op g 980, Billboard Pub
M | st 1" | TITLE(S), Artist, Label ms s | pos) Artist
Week | Week | Chart ( )v Ist, Week | Week | Chart ( )v rtist, Label
ﬁ 1| 8| AND THE BEAT GOES ON/CAN YOU DO THE BOOGIE/OUT [ 50 | 52 [ 12 | DANCE FANTASY—Free Life—
THE BOX~The Whispers—SOLAR (LP/12-inch) BXL!-3521 Epic (12-inch) NBLP2-7183
ﬁ 2 6 | FUNKYTOWN/ALL NIGHT DANCING—Lipps, Inc.— 51 | 51 7 | SATISFIED/IT'S STILL A THRILL~Dynasty—Solar
Casablanca (LP/12-inch*) NBLP-7197 (12-inch) BXLI-3398
ﬁ : _ 52 {29 |19 | M CAUGHT UP/YOU DON'T HAVE DANCING OK YOUR
e e A UC A L) MIND/I HOPE IT'S THE RIGHT TIME—Inner Life—Prelude
. (LP/12-inch*) PRL8004
Al S f 16 Al e Gl (R 53 | 38 | 5 | MOONLIGHT AND MUZAK/COWBOYS AND INDIANS—M—
Sire/Warner (LP/12-inch®) SRK 6084
5 6 17 VERTIGO/RELIGHT MY FIRE/FREE RIDE-Dan Hartman- 54 54 15 BODY SHINE/SLAP, SLAP, LICKEDY LAP—Instant Funk—
Blue Sky (LP/12-inch) LP-36302 Salsoul ([P/lé-inch") SA-8529
6 4 9] 1 CANT.HELP MYSELF (Sugar Pie Honey)—Bonnie 55 | 45 12 | JUMP THE GUN—The Three Degrees—
Pointer—Motown (LP) M7-929 Ariola (12-inch*)
7 7 12 HAVEN'T YOU HEARD—Patrice Rushen—Elektra 5% | 61 7 | TWILIGHT ZONE—Manhattan Transfer—Atlantic
(LP/12-inch®) EK-243 (LP) $D-19258
8 [ 8| 11| I'SHOULDA LOVED YOU/TONIGHT I'M ALL RIGHT-Narada | 57 | 57 | 11 | HOWS YOUR LOVE LIFE BABY—Jackie Moore—Columbia
Michael Walden—Atlantic (12-inch) WES-22125
(LP) SD-19259 58 | 55 | 9 | SATURDAY NIGHT (Breakout)—Arpeggio—Polydor
9 [ 9] 12 | MANDOLAY—La Flavour—Sweet City (1Z-inch) PD-515
(12-inch) SCD-5555 59 | 59 | 6 | BROKEN ENGLISH/WHY D'YA DO IT—Marianne Faithfull—
10 10 14 | WERE GONNA ROCK/ROCKIN' ROLLIN'—Sabu—OCEAN Island & Antitles—(LP/12-inch) ILP-9570 & AN-801
(LP/12-inch*) SW-49902 ﬁ 84 | 3 | REMONE—Kocky—Windsong/RCA
H *'
1 | 13 | 13 | LOVE INECTIONTrusselEiektra QB ) BEDR -
(12-inch) AS-1143 61 | 41 13 MONEY—The.FIymg lear%s~V|r§|r57
12 | 12 | 17 | SMACK DAB IN THE MIDDLE—Janice McClain—Warner/ ﬁ (LP/12:inch) VA 4803/VAL31
RFC (12-inch*) DRCS8893 & {3 PAR?LE%?\ESO;S&EK
13 | 11 [ 17 | | WANNA BE YOUR LOVER/SEXY DANCERPrince—Warner | ¢o | co | & | oNiv LOVE CAN MAKE IT RIGHT/DANCE THE NIGHT
wlisl = (:P‘); 5;3:'3355  voi AWAY—Jet Brown—Polydor (LP)-PD-1-6218
WORKIN WAY BACK TO YOU-Spinners—Atlantic _ _
‘ (LP/12-inch*) SD19256/DSKO 205 L ) L Do"?@?{,iz?ﬁ;ﬁ'&% Roy Ayers—Polydor
15 | 14 | 16 | CAN'T STOP DANCING/IN MY FANTASY—Sylvester— ﬁ 73 8 | CISSELIN' HOT—Chuck Cissel—
Fantasy (LP/12-inch*) F-79010/D-149 Arista (LP/12-inch*)
16 17 15 GOOD TO ME—all cuts—THP—Atlantic 66 56 15 LOVE GUN—Rick James—Gordy/Motown
(LP) SD-19257 (LP/12-inch®) 6519-D
17 | 15 | 17 | YOU KNOW HOW TO LOVE ME~Phyllis Hyman—Arista 67 | 67 | 3 | COMPUTER GAME—Yellow Magic Orchestra—
(LP/12-inch*) LP 9509 A&M (LP) SP-736
ﬁ 22 11 KIND OF LIFE (Kind Of Love)~North End— 68 | 65 5 LOVE IN OUR HEARTS/LEADMEON—Peter Brown—Drive/
West End (12-inch) TK-(LP) DRI-108
19 | 19 | 12 | tCAN'T DANCE WITHOUT YOU/THANK GOD THERE IS 69 | 74 | 2 | THEME FROM BLACK HOLE-Parliament-
MUSIC—Theo Vaniess—Prelude (LP) PRL-12173 Casablanca (12-inch)
70 10 2 HOT TO TROT-Lauret Russel Grant—
20 [ 20 | 20 | THE SECOND TIME AROUND/IN THE SOCKET—Shalamar— :
i Alvarez (12-inch) NC-1001
Solar (LP/12-inch) BXL1-3479
21 | 18 | 16 | DO YOU LOVE WHAT YOU FEEL/ANY LOVE—Rufus and TR P2 PR IR o ataanSabaul
Chaka—MCA (LP/12-inch*®) MCA-5103 ﬁ m
22 | 21 | 15 | WILLIE AND THE HAND JIVE/LOVE POTION #9—Rinder U g e =L L=
and Lewis—AVI (LP) 6073
23 | 23 | 12 | 1 WANT YOU FOR MYSELF-George Duke—Epic A #“ﬁp'ffeiﬁ L[I:.a}’r_fl;ﬁ.;{AS/WHATS ON YOUR MiKD/GIVE
(LP/12-inch®) (LP) 17-36196
ﬁ 271 4 | RIPE—all cuts—Ava Cherry—RSQ/Curtom 4|7 2 | RIGHT PLACE—=Brass Construction—
(LP) RS-1-3072 United Artists (LP)
25 | 24 | 11 | PLANET CLAIR/ROC’( LOBSTER/DANCE THIS MESS 75 | 62 | 22 | RUNNING FROM THE LAW/WEAR IT OUT—Stargard—
AROUND—-The B-§2 s—Sire/Warner Warner (12-inch) DWBS 8891
(LP/12:nch®) BSK-3355 76 23 | FLL TELL YOU—Sergio Mendes-Brasil ‘88— Elektra
2% | 2 | 8 | JUSTATOUCH OF LOVE-Slave— (LP/12-inch®) AS 11425
Cotillion (LP) COT 5217 7 17 | | THINK WE'RE ALONE NOW/WILL YOU LOVE ME
ﬁ 3l 9 | THE VISITORS (remix)—Gino Soccio—Warner/RFC TOMORROW-Scott Allen—TK (12-inch) TKD 426
(12-inch) DRCS-8894 78 16 | STRAIGHT TO THE HEART/ALL NIGHT MAN—Loose
28 | 28 | 8 | LETSFLY-all cuts—Paradise Express—Fantasy Change—Casablanca (LP) NBLP-7189
(LP/12-inch®) F9589 79178 4 | “1-2-3"-Salazar—City Records (12-inch)
29 | 25 | 13 | HOTEL PARADISE/SAINT TROPEZ—Diva Grey & Oyster— CRA 1405
Columbia (LP) BL-36265 80 | 8 3 | THE EVE OF THE WAR-)eff Wayne—Columbia
PY| | 5 | Keep I HOT/MIOE 1T AWAY/1 GOT FAITH IN YOU—Chery (LP/12:nch?) PC2:35920
Lynn—Columbia (LP) JC 36145 81 { 81 | 3 | ARMED & EXTREMELY DANGEROUS/THUNDER &
31 32 17 TAKE ALL OF ME—all cuts—Barbara Law— Pavillion LIGHTNING-Abbe—Butterfly (LP) 3107
(LP) 12-36148 82 | 85 | 5 | LIVING IT UP—Sweet Touch—BC
ﬁ 47 | 9 | QUEEN OF FOOLS-Jessica Williams—Polydor ‘ (i) B
(LP) PD-1-6248 ﬁ DON'T BRING BACK MEMORIES/IN NEW YORK—Passion-
ﬁ 4 | 9 | TIGER NIGER (Feel Good For A While)-Gregg Diamond ] Prelude (12inch) PRL-520
Bionic Boogie—Polydor (LP) PD-1-6237 ﬁ m STANDING OVATION—G.Q—Avista
u & | GOT T0 LOVE SOMEBODYSister Sledge—Cotillion [ (1Znch) CP-709 .
(LP/12-inch®) COT-16012 r m MUSIC TRANCE_Ben £ King—Alanic
ﬁ 6 | ) ZIMBRA-Talking Heads—Sire/Warner J i
(Lp/lz.inch'g) SRK-6076 8 | 91 | 22 SING,(E;;«(:J‘SSIIIB(}O—CharIie Calello Orchestra—Midsong
ﬁ 6 | ALL NIGHT THING—The Invisible Man’s Band—Mango -
(12:inch*) MLPS-7782 ﬁ m SWEE(TL;i/f)I';ﬁ:c—h';! Ttggyﬁ)imh Century
37 | 37 | 11 | RUNNING FROM PARADISE/PORTABLE RADIO~Hall &
Oates—RCA (12-inch) 88 88 2 HOLLBW[J:O((E.I:::)TY—-Brookryn Express-—
- (EN U st A G LD SO 89 | 93 | 3| WALK THE NIGHT/LIFE AT THE OUTPOST—Skatt Bros.—
ﬁ 49 | 4 | HERE COMES THE SUN/LAST CHANCE TO DANCE—Fat Gl it
_Fa i 8
Larry's Band—Fantasy (LP/12-inch*) F.9567 T O e Hapes—Palyoor
m 2 | DONT PUSH IT DON'T FORCE IT—Leon Haywood~ 1| 8 | 29 | ROCK WITH YOU/DON'T STOP TIL YOU GET ENOUGH—
20th Century (12-inch) TCD 105 ’ Michael Jackson—Epic
41 12 | FLY TOO HIGH-Janis lan—Columbia (LP/12-inch*) FE 35745
(12-inch) X$S-166717 92 | 64 | 18 | MUSIC—One Way/Al Hudson—MCA
42 | 42 | 8 | WE GOT THE FUNK—The Positive Force—Turbo (LP) 3178
(12-inch) T-452 93 | 77 | 16 | ON THE RADIO-Donna Summer—Casablanca
s B "“"LP'M'?%B?“ SRS G 9 19 |4 curc('LrF?uNRE:«u;ﬁ?E1 igooclz LOOSEControllers—TK
h - (12-inch) TKD 409
L - | B % 24 | DEPUTY OF LOVE—Don Armando's Second Avenue
ﬁ 53 | 4 | BOUNCE, ROCK, SKATE, ROLL-Vaughn Mason & C g S (A A
GE U, SXATE, ROLLSVaughn Mason& Grewes 9% | 89 | 17 | DANCING ALL OVER THE WORLD—Busta Jones—Spring
Brunswick (12-inch) (12:inch) 5-404
ﬁ 3 | TONIGHT'S THE NIGHT—Sharon Page—Source/MCA ; —Fricky_
(12-inch) SOR-13952 97 92 4 BUszLgfllzlgng:llt)thggzalgve) Frisky—Vanguard
47 11 | LOVE IS IN YOU/DANCE FREAK AND BOOGIE—Night Life 8 | 97 | 15 | UN.—all cuts—UN —Prelud
UnlimitedCasablanca (LP/12-inch*) NBD-20204 ¥ P PRLIZIGE
48 7 | YES | WILL/TEARS/PUTTING MY (Heart On The Line)~ 99 | 98 | 21 | READY FOR THE 80'S/SLEAZY-Village People—Casablanca
€.0.D.—Casablanca (LP) NBLP-7193 (LP) NBLP-2-7183
49 | 36 | 13 | MOSKOW DISKOW/ROCK AROUND THE CLOCK—Telex— 100 | 75 | 5 { CANT YOU FEEL IT—Beverly Johnson-Buddah
Sire/Warner (12-inch) DSRS-8896 (LP/12-inch*) BDS-5726

*non-commercial 12-inch

. /4

Compiled from Top Audience Response Records in the 15 U.S. regional lists.

WWW . americanradiohistorv.com



www.americanradiohistory.com

YOU ARE CORDIALLY INVITED TO JOIN THE
MOST EXCLUSIVE CLUB IN THE WORLD OF DISCO...

ADVERTISING
DEADLINE:
APRIL 25,1980

ISSUE DATE :
MAY 24,1980

Billboard,

* Effective rea

an estimated pass-a

Where members in over 100 countries benefit
from an exclusive atmosphere that’s right for
the disco business. And a readership of over

200,000

EXCLUSIVE REACH

No other annual publication serves your
business interests like BILLBOARD’S
DISCO SOURCEBOOK. Because no other
source is relied upon by so many disco
planners. . . by so many professional disco
buyers of products and services.

BILLBOARD’S DISCO SOURCEBOOK is
the #1 reference tool of the disco.industry

... referred to 365 days a year. All year long,
your SOURCEBOOK ad gives you the
cutting edge for carving out new business
opportunities.

EXCLUSIVE FEATURES

No publication of any kind offers so many
essential facts and figures. Exclusive DISCO
SOURCEBOQOK features that have become

an annual event in the disco business:

-+ DISCO ’80: Where it’s been. .. where it’s

going.

* DISCO DATA: The most complete disco
market-research report available
anywhere.

dership based on Billboard’s subscription based of 46,000 and

fong readership rate of 4.5 per copy.

RS CLUB
Ay R AL DISCO SOURCEBOOK

ANNUAL EDITION =

« RECORD COMPANIES WITH DISCO
'PRODUCT: The most authoritative listing
in the business.

« DISCO EQUIPMENT & SERVICES:
The total reference source for the disco
service buyer.

» DISCO POOLS: An exhaustive national
organizational guide.

e DISCO INTERNATIONAL: All-
encompassing mini-directories for the six
biggest disco markets outside the U.S. -

EXCLUSIVELY DISCO

It was Billboard who first gave disco its own
weekly news section and regularly-scheduled
Forums. And it’s Billboard again, capping its
in-depth coverage with this once-a-year
roundup and annual forecaster.

Billboard knows disco and disco knows

Billboard.

BILLBOARD EXTENDS THIS
INVITATION to charter members and first-
time advertisers alike. Offering an unmatched
once-a-year opportunity to bring your sales
message to the entire disco industry. In the
most referred-to book in all of dance music

nightlife.

R.S.V.P. with your ad space reservations now.
Contact your nearest Billboard advertising
representative today. They’ll be pleased to
welcome you to the club. '

OF BILLBOARD'S

0 INTERNATIONAL

WwWWW . americanradiohistorv.com
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MARCH 1, 1980 BILLBOARD

ADDRESS ALL ADS: Billboard Classified. “
1515 Broadway, New York. N.Y. 10036
Phone: 212/764-7433

Check Heading You Want

[0 ANNOUNCEMENTS

[JREGULAR CLASSIFIED $1.15 a word mini-

mum $23.00. First line set all caps. Name, ad-
dress and phone number included in word count.
[] DISPEAY CLASSIFIED $48.50 one inch, 4
times. $43.00. 26 times $40.00, 52 times $32.00
ea.[JINTERNATIONAL (otherthan U.S.) Reg-
ular 60¢ a word, min. $17.50. Display $38.00
inch, $32.50 ea. inch 4 or more times.

WANTED

SERVICES
D FOR SALE

0O COMEDY MATERIAL
O DISTRIBUTORS

O DISTRIBUTING

O BUSINESS
OPPORTUNITIES
O HELP WANTED
[J LINES WANTED
O AUCTIONS
O BOOKINGS

DO MISCELLANEOUS

words and include $3.00 service charge.

DO GOLDEN OLDIES

PAYMENT MUST ACCOMPANY ORDER

NAME Credit Card Number

| O Amer. Express
I a Dfners Club ADDRESS
0O Visa

I O Master Chg.
| Bank 2

Expires

CiITy STATE __ 2P _____

Signature

TELEPHONE

|

|

|

|

h

I I [OB80OX NUMBER c/o Billboard, figure 10
i ;

|

|

I

|

| DEADLINE: Closes 4:30 p.m. Monday.

CALL TOLL-FREE {except in N.Y.) 800-223-7524

ey e e A g lz.ﬂys_erio_rtn issue date.____il
R e A Y e e
3 BN % i ke
~———ACTION LINE——
- TOLL-FREE DELTA RECORDS PRESENTS
800-257-7842 "BI]'IT[]N EYHJ JOE"

THE BEST CUT-OUTS

LP ¢ 8 Track * Cassette Titles
Send for Free Catalog.

ALEX A. ARACO CO. INC.

m Bx 82. Riverton, NJ 08077

{NJ Res. 609-829-4813)
Dealers Only.

B Track and Cassettes
Cur Sp

I you are a distribu

ar .urlt = for free calalog.

J § J DISTRIBUTORS
6620 W, Belmont, Chicago, 1. 60634
{312} 2862444

WHAT"S ALL THIS JAZZ, ROCK AND SOUL?
it's all in our current catalogue of major label
cut-outs. LP'8 are priced at 25¢ and up. Write
today for free catalogue. Hit Records Inc., 300
West Elizabeth Avenue, Linden, N.J. 07036.
Dealers Only.

ATTENTION RACK JOBBERS

RECORD WIDE OIS TRIBUTORS
1755 Thase Or
Fentan. |51 Louis]. MO BI026

y all Yo

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label LPs
as low as 50¢. Your choice. Write for free listings.
Scorpio Music, Box 391-BC, Cornwells Hts., Pa.
19020, USA. Dealers only.

WE CLOSED OUT

140,00 LP’s in 4 wks.
* 163,000 LP’s left.
* 1,000 LP’s—$250
* 2,250 LP's—$500

JIM ADAMS—(314) 343-7100

JUSTIN WILSON'S CAJUN HUMOR ON LP,
8T, Cassette. Contact Delta Records, Box 225,
Nacogdoches, TX 75961. (713) 564-2509. Sales aids

CUT OUTS

LPs, 8 TRACKS & CASSETTES
BEST OF THE MAJOR LABELS
For a free catalog call or write.

AUDID DISTRIBUTORS

1182 Broadway. New York. N Y 10001

(212) 7254570 Dealers only—please

= 200M 8 Track Shells with Platforms and
rollers.

« Complete cassette tape coating plant
cal. millf. slitters etc.

« 1 Avery Hi Speed cassette labeler.
* 1 8 track mold.

GABRIEL MFG. CO.
(914) 942-0100

MAJOR LABEL! TOP ARTIST!

LP'S & TAPES
Most Up-To-Date Close Outs In the Industry

- Freight Prepaid - 10% Exchange Policy
- Fast Service
Catalog Sent on Request
Call (516) 981-5111

ARTIE LEWIS ENTERPRISES INC.
59 Remington Bivd., Ronkonkoma, NY 11779

STUDIO LIQUIDATION

Great buys on MCI 24x24 console.
Ampex & Scully 2 tracks. Kepex,
Graphics, Echo, limiters, Eventide
DDL, microphones, etc.

call (313) 483-1383

AUDIO EQUIPMENT

PROFESSIONAL
AUDIO EQUIPMENT

Shop for pro audio from N.Y.'s leader, no
matter where you live! Use the Harvey Pro
Hot-Line. 800-223-2642 (except N.Y., AK,,
HL) Expert advice, broadest selection such
as: Otari, EXR, Ampex, Tascam and more.
Write or call for price or product info:
Harvey
Professional Products Division
2 W. 45th Street
New York, NY 10036

(212) 921-5920

* 5,000 LP’s—%1,000

Cash or check with order
F.0.B. Atianta
= Use as giveaways. * Use as door prizes
= Store inventories will not look d

ATLANTIC RECORD/TAPE

3645 Oakclitt Ad.. Doraville, GA 30340
(404) 448-1811

[ [IRnERS

PREMIUM CUT-OUT &
OVERSTOCKED L.P.'s & TAPES.
CALL OR WRITE FOR FREE CATALOG.
3108 NEW YORK AVENUE
HUNTINGTON. N.Y. 11743+ (516)421-5083

THREE SUPERSCOPE MODEL 1300 CAS-
sette Loaders. Call Thomas, (918) 627-8474.

TALENT

COMPOSER/LYRICIST SEEKS PROSPEC-
tive collaborators. Diverse styles. Serious offers
only. Taryn M. Bailey, 28 Quevic Drive, Sara-
toga Springs, New York, 12866. (518) 584-5595.

the record business may be soil . . .
BUT LIGHTING
ACCESSORIES ARE
SELLING PROFITABLY!!!

MNEED atrob

Call Lls . We Are

SUNBELT DISTRIBUTING

127 Oakclitf ind. Street, Atlanta, Ga. 30340
Tall Fres (B00) 241-T327
or collect in Ga, (404) 458-2895

Ask for Don or Beverly
We aiso have Oifaciory Exira ScentSory
Incense, Money House incense & Spray,
ciher goodies loo.

(It's @ free phone call . . . why not use i)

furnished!

VIDEO TAPE SALE!

T-120 10-30 40-70 80-110 120 UP
TDK $14.58 $14.25 $13.90 $13.60
MAXELL 14.58 1425 1390 13.60
JvC 1433 1399 1365 1335

Simiiar Prices—Sony Beta Tapes
Lots 10 only. COD (certified check) with 50%
deposit. Shipping billed at cost $5 minimum.
Add sales tax.

= B&J AUDIO/VIDEO INC.
Box 248, Howard Beach, NY 11414
(212) 845-2861
Write for Price List

35MM FULL LENGTH FEATURES
ON VIDEO CASSETTES
Aduit and all other ratings on Betamax and
VHS formats. FACTORY DIRECT.
Call Toll Free 1-800-421-4133
Callf. residents (213) 462-6018
TVX DISTRIBUTORS
1643 No. Cherokee Ave.
Hollywood, Calif. 90028
Credit Cards Accepted

rI‘(lliElliN RADIO STATIONS =

DISCO DJ'S & ALL
INTERNATIONAL

MUSIC CONSUMERS

write us for information on our services
which include automatic mailing of all rec-
ords on charts—LP's & 45's. Disco, oldies
and catalog LP's in stock. All orders are
shipped immediately—air mail or air

freight.
MAIL-O-DISC

P.O. Box 326, Kings Park, NY 11754

(516) 269-5530
We Give Personalized Service
Geared to your Needs.

INTERNATIONAL RADIO STATIONS

MUSIC PUBLISHERS AND DISCOTHEQUES
Subscribe to our AUTOMATIC AIRMAIL
SERVICE for all singles and Ip's from the
charts.

The Fastest, Most endahlel
Service in_the World

AIRDISC SPECIAL SERVICES
Box 835, Amityville, NY 11701

WANTED
USED SUPERSCOPE
AUTOMATIC
CASSETTE LOADERS

(516) 589-4300

KING AUTOMATIC LOADERS (1) #760,
#770. (2) Audico Manual Loaders. (1) Beta VTR

Recorder. (1) JVC Monitor. (213) 753-1395.

LIGHTS! POSTERS!
INCENSE!

Many New Lights - Color Organs * Strobes

+ Cartwheels - OP Lamps - Blinking Lights

* Motion Moods

Litho Posters ° Velvet Posters ° Incense

« Spray Incense ° Alr Fresheners * Novel-
ties, etc.

We have BO DEREK posters

ALL PLUS PROFIT MERCHANDISE FOR
RECORD STORES & GIFT SHOPS

TRI-CITY PRODUCTS
P.O. Box 8698, Sta. A
Greenville, S.C. 29604

(803) 233-9962

Free Catalogue to Dealers Only -

FOREIGN INQUIRIES INVITED

POSTERS

Largest and Lalest Seleclion

Of Posters in The Couniry
Sand for fres V0% page color catabog:

IT'S OUT
OUR NEW

1980 EDITION

incense, Lights & Mirrors
DEALERS OMLY
FUNKY ENTERPRISES, INC.
138-20 Jamaica Awve.
Jamaica, NY 11435
(212) 658-0076 (B0O0) 221-6T30

POSTERS

Largest Selection of
Rock Posters
ZAP ENTERPRISES
2833 W. Pico Blvd.
Los Angeles, Calif. 90006
(213) 732-3781
Free Catalogue

www americanradiohistorv com

CASHPAID FOR SALABLE LPS, PERSONAL
collections, promos, deletions or liquidations. No
quantity too large. We'll travel. Nuggets (617)
536-0679.

AIR CARGO

CDHFFDEHT!ALI

BEHKLNI' AR SERVICES
Conlack: Bernard Klainbarg, Pres.
Il B0 POB GBS, JFK Alrport, NY 11430
o (212) 656-6066 TLX 425628

| HOT-LINE FOR
PLACING YOUR
CLASSIFIED AD

Just Dial

800-223-7524

Ask for LENI TEAMAN

(IN N.Y. STATE (212) 764-7433)
Hot-ine is for fast. personal service
placing Classified Adsonly For allother

business call the re-
gional office nearest
you

|

IN STOGK  INSTANT SHIPMENT
STERED 8 and CASSETTE CARTONS

Form Fit & 12 Piller Proo! Hesghis. Also
[ rd backers

PAK-WIK CORPORATION
128 Tivoli 5L, Albany, NY 12207
(518) 4G5-4556 collect

PREMIUM

8-TRACK & CASSETTE BLANKS
Lear Jet style cartridge with rubber roller,
3M Professional duplicating tape, 90iengths
in 1 min increments Private labeling
available. 8-Tr. Cas.
1mun to 45 min. any quantity. .. 80¢ 65¢
46min to 65 min. any quantity....80¢ 72¢
66min to 80 min. any quantity.... 98¢ 85¢
81min. to 90 min. any quantity .$1.08 89¢
Shrink Wrapped & Labeled add ...14¢ 13¢

Head Cleaners. .................. ... ... .50¢

- Reel-to-reel 3M tape 1800 ... . 35 OO
Blank VHS 2/4 hr. video tapes....... $19.00

Low Cost Shrink-Wrap Equipment Available.
PROFESSIONAL 8-TRACK DUPLICATORS—$1.495.00

CASSETTE & 8-TRACK CALIBRATORS & ERASERS
$35.00 minimum order
BAZZY ELECTRONICS CORPORATION
39 N. Rose, Mt. Clemens, Mich. 48043

Phone: (313) 463-2592
Master Charge and Visa Welcome

24-HR. TOLL-FREE

1

8 Track & Cassette Blanks
1 min. to 45 min. ...... ...85¢
46 min. to 65 min. ..
66 min. to 90 min. .
50 Pc. Minim
Cassettes—Wide Prlce Rango
From Chromium to Low Noise High Output
ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brooklyn, N.Y. 11218
Call Toll Free 800-221-6578
N.Y. RES. (212) 435-7322

PROTECT YOUR MERCHANDISE
CASSETTE SECURITY DEVICE
Display cassettes in your 8-track hand hole
store dispiay safely.

SIMPLE « ECONOMICAL - REUSABLE
For free sample & pricing contact:

C & D Distributing Co.

309 Sequoya Dr., Hopkinsville, KY 42240
(502) 885-8088

CUSTOM & PERSONALIZED
Silk Screened T-Shirts.
Any guantity. Quality at low
prices. Call or write.

FULL MOON PRODS.
25900 Greenfield .
Oak Park, M| 48237 o

(313) 968-3033

CUSTOM PRINTED T-SHIRTS. QUALITY
printing of your designs. Free details. The Square

. Circle, Dept. 2, Box 6942, Affton, MO 63123.

. :-:js-:-:-.. i ” :ﬂtmES

1950'S THRU 1970'S-OVER 5,000 TITLES.
Send $1.50 for catalog. Mail-O-Disc, P.O. Box 326,
Kings Park, N.Y. 11754.

GOLDEN OLDIES, THOUSANDS OF 45 REC-
ords available. Send $2.00 for catalog. Stewart
Estep Records, P.O. Box 10243, Alexandria,
VA 22310.

3,000 WEEKLY RECORDS. 100 DIFFERENT
$11. 200—%20. Rock, Disco or Oldies. Al's, 2249
Cottage Grove, Cleveland Heights, Ohio 44118.

SOLID GOLD ARTISTS FROM 50'S AND 60'S.
Mars Talent Agency, Arnie Kay, 168 Orchard
Dr., Pearl River, NY 10965.

8 TRACK TAPES

ROYSALES COMPANY
BX 1503, BROWNWOOD, TX 76801

Large Selection » Popular Artists
Very Competitive Prices.
Call or write for free catalog.

(915) 646-8267
Mentlon this Ad.

—— BUDGET SPANISH —

BUDGET TAPES
Have largest selection of original artist 8
tracks in the country. Heavy in C&W., Rock.
Religious and Spanish categories. Displays
signs and sales aids available.
Call Bill (405) 364-5034 or write:
OKLAHOMA
TAPES & RECORDS, INC.

P.O. Box 946, Norman, Okla. 73070 |,

“IT°S A BEAUTIFUL DAY”
Certified Limited Edition
Rerelease of original master, tapes and art.

Only legal pressings.

SAN FRANCISCO SOUND
Matthew Katz Productions
22541-A Pacific Coast Hiway
Box 36, Malibu, CA 90265

(213) 457-4844
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DISTRIBUTING SERVICES

RECORDS, CARTRIDGES,
CASSETTES FOR EXPORT

ALL LABELS—REGULAR AND CLOSE
OUTS. Nearly 30 years serving im
porters with consolidation and per-
sonalized attention.

DARO EXPORTS, LTD.

1468 Coney Island Ave.

Brookiyn, N.Y. 11230
Cables: Expodaro

STATE OF THE ART
CLASSICAL MUSIC

Available for export only. If you are inter-
ested in the purest, natural sound classical
music in pre-recorded cassettes contact:

EKR CLASSICS INTERNATIONAL
6P0 BOX 1977
NEW YORK. N.v. 10001

ZIG-ZAG MAGAZINE NOW
EXCLUSIVELY AVAILABLE

CAROLINE
EXPORTS

WHEN YOU CALL ASK FOR PETE DYER.
2775 BANKERS INDUSTRIAL ESTATE
ATLANTA, GEOREIA 30360

Tel: 404 448 7772 Tix: 70 0598

[ RECORDING TAPE & ACCESSORIES )
24 HR. FREIGHT-PAIO SERAVICE
Largest Selection at Lowest Cost Anywhere
MAXELL « MEMOREX « SCOTCH - TDK
* SONY « DURACELL « WATTS - DISC-
WASHER - SOUND GUARD - SHURE
« PICKERING - AUDIO TECHNICA « REC-
OTON « EVEREADY * VID. TAPE - SAVOY.
SEND FOR FREE CATALOG
AJ. ROSENTHAL ASSOCIATES
Dept. B. 1035 Louis Dr.. Warminster, Pa. 18974

DEALERS ONLY  {215] 441-8900

MAKE MORE PROFIT . . .

h ool W

i
TOBISCO
fi144 Highway 290 Wes!
Bustin, TX TAT3S

EXPORT ONLY

All brands phonograph records and pre-
recorded audio and video tapes (NTSC and
PAL). Also largest selection of attractive
close-out offers. 33 years of specialized
service to record and tape importers
throughout the world. Overseas dealers and
distributors only.

ALBERT SCHULTZ, INC.
116 W. 14th St., N.Y,, NY 10011
(212) 924-1122
Cable: ALBYREP Telex: 236569

PROMOTION

Artist and Record Promotion's Specialist
in management ot your promotional needs.
Deitron Productions, Inc.
United Artist Tower, Suite 309
50 Music Square West
Nashvllle, Tennessee 37203
615/327-3464

EXCLUSIVE DISCO DJ'S ONLY-FREE
newly released Disco Records—most major labels.
Dues required. 814-886-9931. D P A, 631 Front,
Cresson, PA 16630.

RECORD PRESSING

From Your Tape To Finished Product.
LP's, 45s and Also PICTURE RECORDS.
QUALITY AND SERVICE IS GUARANTEED!
Rush Your Order To:

DELTRON RECORD PRESSING, INC.
50 Music Square West, Suite 309
Nashville, Tenn. 37203
615-327-2599

RECORD PRESSING, 45'S, LP'S, JACKET
printing, fabrication. Printed record sleeves.
Tape duplication. Quality work! Fast service!
VP Record, Drawer 10-BA, Ville Platte, Louisiana
70586. (318) 363-2104.

COMEDY MATERIAL

A NEW SEASON OF SUCCESS STARTS
WITH YOUR SUBSCRIPTION TO
THE “RADIO PERSONALITY”

The complete entertainer’s bi-weekly humor
service sends greetings from our new home
near Fla's Disney World. Expanded format,
all usable material. Your name & address
will rush free sample (or one-quarter trial.

7 bi-weekly issues. $18.)
THE RADIO PERSONALITY
P.0. Box 1749, Maitland, FI. 32751
(305) 628-2533

PROFESSIONAL

COMEDY MATERIAL
(The Service of the Stars Since 1940)
“THE COMEDIAN"
The Original Monthly Service — $60 yr.
3 Sample Issues—$20. 35 "FUN-MASTER
Gag Files—$100. Anniversary Issue—$40
“How to Master the Ceremonies—$20.

BILLY GLASON

200 W. 54th St., N.Y.C. 10019

FREE SAMPLE. ORIGINAL PUNNS, MOAN-
ers, groaners, one-liners, demented delights.
Dunn Punns, Box 1045, Bloomington, IL 61701.

I'MTHE LATEJEANNIE BAKER, WRITING
monthly comedy lines, bits, running features for
d.j.’s who wanted to get out of the business any-
way. Adding comedy tapes. 110 So. Bruce, Las
Vegas, NV 89101. (702) 386-1909.

WANNA BE FUNNIER THAN BARBARA
Walters? Complimentary snack; Lola’s Lunch,
1789 Hamlet Drive, Suite 888, Y psilanti, Michi-
gan 48197.

FREE SAMPLE ISSUE OF RADIO'S MOSY
popular humor service! O’Liners, 1448-H West San
Bruno, Fresno, California 93711 (or phone
209/431-1502).

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE
information package. PETER PATTER, P.O
Box 402-B, Finedale, Ca. 93650.

NOT COMEDY: CURRENT ARTIST BIO'S,
daily calendar, much more for working pros! Free
issue: Galaxy, Box 20093-A, Long Beach, CA
90801. (213) 438-0508.

HUNDREDS OF DEEJAYS RENEWED
again this year! Guaranteed funnier! Free
sample. Contemporary Comedy, 5804-A Twine-
ing, Dallas, Texas 75227. Phone 214/381-4779.

SCHTICK . .. IS 100% FUNNY, TIMELESS
humor, original comedy, making people laugh.
Free Sample. Schtick, 207 N. Redwood Lane,
Muncie, IN 47304.

IF YOU WANT YOUR REGISTER
RINGING LIKE IT USED TO
GET WITH THE
NEW TREND IN MUSIC

ROCK n ROLL DISCO

20 yrs. experlence
| can convert your
dying disco into the
HOTTEST SPOT IN TOWN!
PHIL GARY CONSULTING FiRM

(614) 451-6564
* Good References «

WANT YOUR OWN RADIO STATION? IN-
vestment/experience unnecessary. You or others
operate. Complete details FREE! “Broadcast-
ing,” Box 130-BP2, Paradise, CA 95969.

FOR ACQUISITION OR
MERGER

Tape duplicating company and blank cas-
sette manufacturer—Midwest. Annual sales
in excess of $1,000,000. Reply:

Box 7351, Billboard

1515 Broadway, NY, NY 10036

RECORD PRESSING PLANT
IN NASHVILLE AREA

Up and running. Also has complete facilities
for specialty products, picture records, col-
ored vinyl, odd shapes etc. Write:
RECORD PRESSING PLANT
P.O. Box 1459

Nashville, TN 37202

RECORDING TOO EXPENSIVE? WE FI-
nance bands. For further information contact
Stephen Wilcox, Box 7335, Billboard, 1515 Broad-
way, NY, NY 10036.

LAWYER. EXPERIENCED WITH MUSIC
industry; contracts; ASCAP, BMI, copyrights,
etc. Admitted California and New York. Mare
Jacobson, 18 East 48 St., NY, NY 10017. (212)
688-1210.

CLASSIFIED
ADVERTISING
DOESN'T COST,

IT PAYS.

MISCELLANEOUS

DISCO . . .
COMEDY . . . |
REAL ESTATE . . .

GOLDEN OLDIES . . .

the Marketplace is
open and your best

INCREASED TO $6,000

General News

NARM Awards Reaching Peak Of 21

NEW YORK-A record number
of scholarships is to be awarded at
this year’s National Assn. of Record-
ing Merchandisers convention, “set
for March in Las Vegas.

These inciude Billboard’s Paul
Ackerman memorial scholarship. a

buy is BILLBOARD
GCLASSIFIE

Something to sell or something

to tell, your message gets to

over 100,000 readers weekly.
Don't Miss Another Week!!!

cALL Leni Teaman (ToLL FREE)

800/223-7524
NOW to place your ad

record fown

Northeast’s fastest growing record &
tape chain has career openings for

DISTRICT MANAGERS
& MANAGERS

with retail experience. Excellent sal-
ary, benefits & growth potential. Send
resume & salary requirements in con-
fidence to: P.O. Box 11580, Albany,
N.Y. 12211. Attn:.Dotty Hamllton.

ATTENTION: MANAGERS AND AGENTS—

Philadelphia area singer/songwriter/r g

PAYMENT MUST
ACCOMPANY THE ORDER

D: 40¢ per worg
per insertion—$10.00 minimum

$20.00 per column inch per insertion
POSITIONS OPEN: T0¢ per word per
insertion—$14.00 minimum
$40.00 per column inch per insertion.
BOX NUMBERS: $2.00 per issue for
handling & postage. Audio or video
tapes, transcriptions, films or VTR's
cannot be forwarded. Suggestion: ar-
range for follow-up directly when
replying.
Send money and advertising copy to:
Radio-TV Job Mart, Biiiboard
1515 Broadway, N.Y. 10036

WANTED:
FEMALE VOICE IMPRESSIONISTS

Earn extra cash in your spare time; do
voice characterizations of famous female
T.V. news personalities. Rush quality
audition tape to:
MUSGRAVE ROBERTS
306 N. Presa, Suite #1
San Antonlo, Texas 78205

artist with 18 year track record s¢eks sincere, per-
sonal manager and agent. Goal—Big Bucks. John
Gill, (215) 486-6077.

RADIO-TV JOBS! STATIONS HIRING NA-
tionwide ... DJ’s.. . PD's...Sales... News...
Everyone. Free details: “Job Leads,” 1680-PU
Vine, Hollywood, CA 90028.

TECHNICIAN
for
CASSETTE DUPLICATING
and WINDING PLANT
Located in Los Angeles
(213) 753-1395

WRITER AND/OR LYRICIST WITH ABIL-
ity to interpret and write hit singles/albums
based on a given theme. Strong emphasis on
vocals. Dance rock and roll. Good publishing and
advance royalty arrangement. Send tapes to
P.O. Box 4813, Fairview Park, Ohio 44126. All
tapes returned.

AOR PERSONALITY

Currently employed, searching for
employment in Florida Market. Heavy
production ability.

call Chuck at

(615) 272-8268

MAJOR MARKET
OPERATIONS DIRECTOR

with excellent track record is now avait-
able. Educated and articulate. Looking
for management position. Prefer South-
west or West Coast.

(602) 993-8228

New firrom Europe

Through the post the
European news (in the
Dutch language) comes
straight from the press
into your mailbox.

Subscription-rates

$ 90 — per year,

or $ 48.— per V2 year
(exclusive of postage)

Billboard Benelux now also available in America.

Billbo

ard: iha_tiwe;kl;y touch of disco.

PEase send me [ ] 1 year’'s subscription
[} % year's subscription

(tick the
appropriate box) |

www.americanradiohistorv.com

Name: |
g Return to: Street & No |
Billboard Benelux, Town: |
P.O. Box 23, . -
7400 GA Deventer - State: Zip |
Holland Country:

Black Music Assn. award sponsored
by Kenneth Gamble of Philadelphia
International Records, and three
awards from CBS Inc., including
memorials to Andre Kostelanetz
and Goddard Lieberson and a cor-
porate award. There are 21 awards
in all.

Cash contributions for the schol-
arships were increased this year
from $4.000 to $6.000 to reflect ris-
ing living costs and educational ex-
penses.

Other awards include the Ameri-
can Can scholarship contributed by
the American Can Co.. the Mile-Hi
One Stop scholarship and the Sound
Unlimited scholarship contributed
by Mr. & Mrs. Noel Gimbel, the
Polygram Record Corp. scholarship
contributed by Polygram Corp., the
Rainbo Records scholarship con-
tributed by Mr. & Mrs. Jack Brown,
the Joel Friedman memorial schol-
arship contributed by Warner Com-
munications, Inc.. the Shelly Siegel
memorial scholarship contributed
by Milton and John Salstone, M.S.
Distributing Co.; the Elvis Presley
memorial scholarship contributed
by RCA Records, the Record World

-scholarship contributed by Robert
Austin and Sid Parnes, the Casa-
blanca Record and FilmWorks
scholarship contributed by Casa-
blanca Record and FilmWorks, the
Heilicher Family scholarship con-
tributed by Amos and Daniel Heili-
cher. the Capitol Records scholar-
ship contributed by Capitol
Records, the Leonard Goldenson
scholarship contributed by ABC
Records, the David Kapp memorial
scholarship, the Warner Communi-
cations scholarship contributed by
WEA and the Theodore Izenstark
memorial scholarship contributed
by Surplus Records and Tapes.

Counter-
__point___

® Continued from page 42

“She will design her program just
like the adult program but every-
thing will be geared to juveniles,”
says Thomai.

* *

Fisk Institute for Research in
Black American Music has elected
to its national advisory board Erwin
A. Salk and Dr. Eileen Southern.

The Institute was founded two
years ago for the purpose of re-

. searching, documenting and pre-

serving black American music and
its history. The national advisory
board, which boasts 20 members
with the new additions, aids the In-
stitute in determining its directions,
in setting up programs and in devel-
oping means of funding which will
assure thc permanency of the pro-
gram. Dr. Samuel Floyd is director.
Remember. . .. we're in communi-
cations, so let’s communicate.

$1 Million Lawsuit
Strikes Mark Davis

LOS ANGELES—Dr. Rock Pro-
ductions, operated by Walt
Ainsworth. seeks damages of more
than $1 million from producer Mark
Davis in Superior Court here.

The filing petitions for a perma-
nent injunction. halting the defend-
ant from working for anyone other
than the plaintiff. The suit alleges
Davis has violated his exclusive pro-
duction pact of September 1977 with
Dr. Rock and also claims Davis was
induced to breach his pact by John
Does.
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For Downturn In U.K.

® Continued from page |
million to the value of the market.

However, even singles remain vul-
nerable. Analysis of figures for the
last quarters of 1978 and 1979 alone
shows that at the end of last ycar,
singles suddenly slumped 13% be-
low volumes achieved in October-
December 1978. The BPI admits this
is disturbing, but suggests the wan-
ing of consumer interest in disco
may be responsible.

At a time when so much attention
is focussed on the ravages of home
taping, it’s ironic that prerecorded
cassette sales in 1979 should be the
one area lo show genuine buoyancy,
with growth in sales terms of nearly
14% over 1978.

Some 23.5 million cassettes were
delivered. against 20:6 million the
year before, with a trade value.of
$115 million. 17% up on 1978’s $99
million. Increased sales of budget

price tapes, says the BPI, may have
contributed significantly to the
healthy development in this sector.

Nor does growth in the prere-
corded tape market necessarily un-
dermine the industry’s contentions
about the pervasiveness of home
taping.

Cassette hardware lends itself to
both purposes. and if prerecorded
tape figures imply wider availability
of tape machines in the home. then
they also imply increased opportuni-
ties for domestic dubbing.

Sales of 8-tracks in the U.K. are
now negligible, plummeting from
584.000 in 1978 to 73,000 last year,
worth a meager $315.000.

Total value of British manufac-
turers’ disk and tape sales last year
amounted to $611.5 million at
wholesale, translating to about $897
million at retail. Manufacturing
value in 1978 was $575.3 million.
worth $815 million at retail.

Air Views Over Needletime

By NICK ROBERTSHAW

LONDON — The long-running
saga of the Performing Right Tribu-
nal, which has been meeting here
since mid-November to thrash out
levels of “needletime” payment, is
far from over. with the various fac-
tions still busy submitting eloquent,
persuasive and diametrically op-
posed arguments.

Purpose of the tribunal is to de-
cide how much Britain’s independ-
ent local radio stations should pay
for the right to broadcast records
(Billboard, Dec. 8. 1979).

The Assn. of Independent Radio
Contractors, which brought the mat-
ter to the tribunal, believes the
present level—a sliding scale of up to
seven percent of post-tax profits—is
too high, notably in comparison
with the royalty payments nego-
tiated by the British Broadcasting
Corp.

Indeed, the body has even chal-
lenged the whole concept of needle-
time payments and restrictions. The
promotional benefit to the record in-
dustry is ample return for the privi-
lege of playing copyright material
on air, it claims. If anything. the
record industry should pay the
broadcasters.

This is an argument calculated to
induce apoplexy among record ex-
ecutives. Phonographic Perform-
ance Ltd., licensing body for the in-
dustry, has yet to present its case, but
general manager Herbert Gilbert
told Billboard: “The AIRC claim is
rather like a bald-headed man who
goes to a hat manufacturer and says
I have no hair so I need a hat, but
since while wearing it I will be publi-
cizing your hat. I should be given it
free.”

Gilbert goes on: “The record in-
dustry is primarily concerned with
the home entertainment market. Its
two principal competitors are radio
and television, and it’s paradoxical
that both should use the industry’s
own product to compete with it. Ef-
fectively it is parallel distribution:
people are distributing our records
by other means, and of course enabl-
ing the public to listen to them and
tape them without paying for the
privilege.

“There’s a grim irony in the fact
that record companies are making
losses, while the people who use rec-
ords are making more profit than the
producers, whether it’s dance halls
and discotheques, or the very profit-
able jukebox operations, or com-

mercial radio, with its $90 million
annual turnover.

Currently the Musicians’ Union is
presenting its own arguments as an
interested party in the case. Secre-
tary John Morton told the tribunal
that local radio stations were merely
“jukeboxes of the air” that did little
to enhance employment prospects
for musicians in broadcasting. nor to
nurture fresh generations of players.

As much as 30 years ago, dis-
cussions between the International
Federation of Producers of Phono-
grams and Videograms and the Eu-
ropean Broadcasting Union had rec-

(Continued on page 53)
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TOKYO-Tom’s Cabin Produc-
tions, promoter and booking agent
for both foreign and domestic talent,
is planning to find. develop and pro-
duce Japanese artists from scratch.

As the firm’s president, Hiroshi
Asada. explains, the emphasis away
from foreign performers—Tom’s
Cabin has promoted such acts as
Nick Gilder, the Stranglers, XTC,
Ann Peebles, Bruce Cockburn and
Tito Puente during 1979—is attribut-
able to snowballing expenses and
scarcity of venues (promoters often
have to rent these up to six months in
advance. because they’re govern-
ment-owned and used for educa-
tional and social functions as well as
music).

Its making life extremely diffi-
cult, he says. “In the past, I bought
acts from the U.S. Now it’s time to
promote acts from Japan.

“We’ll stick to our policy of pro-
moting name acts from abroad,
profitable or not, but we’ll also have
our own artists performing as open-
ers. That way, we kill two birds with
one stone.

The strategy extends to the ap-
pointment of attorney Lloyd Segal
as US. representative for Tom’s
Cabin. He'll handle Japanese talent
appearing there, and act as agent for
U.S. artists playing Japan.

In developing and producing tal-
ent, Asada looks forward to long-
term relationships rather than the
short-term associations of concert
promotion.

R

Tom S Cabm Turning To
. Young Japanese Talent |

International
Home Taping Blamed

Billboard photo by Don Albert

HOT STUFF—Baxtop, one of several acts being developed by WEA South Af-

rica, performs its latest single, ‘‘Jo Bangles.” Quartet is also set for release in
France, West Africa, Zambia and Rhodesia.

Collection Societies
Run Chart Lottery

By MIKE HENNESSEY

AMSTERDAM—After teething
troubles during the first two weeks
of their new top 10 lottery. Hit Toto.
the Dutch performing right and me-
chanical societies, BUMA/
STEMRA, are confident that their
scheme is now off to a flying start.

The idea is that betting forms
bearing the current top 10 on the
Nationale Hitparade, compiled by
BUMA/STEMRA, are distributed
to the public, and participants are
invited to indicate their predictions
as to the direction of movement of
each of the 10 records.

Bettors place a cross against each
title in one of three columns to indi-
cate a move up or down, or no move-
ment.

Hein Entlich, marketing manager
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At present, Tom’s Cabin manages
a female singer named Kumjko Sa-
wada. a new wave group. Levi and
the Rockets and a fusion act, The
Square.

Asada is also preparing visas and
equipment for another of its acts. the
Plastics, who'll be touring the U.S.
East coast new wave circuit this
spring.

As Tom’s Cabin has presented
Talking Heads and the B-52s in Ja-
pan. both of whom are managed by
Gary Kurfirst, he will act as booking
agent for any groups which Asada
sends on that East coast swing. such
as the Plastics.

“The *80s will mark Japan’s music
renaissance.” the Tom’s Cabin
chieftain says. “If, for example. ei-
ther Lloyd or Gary find talent suit-
able for exposure in Japan, we might
work together on joint production
and publishing projects.”

Asada feels he was in the van-
guard of promoting new wave in Ja-
pan. “I’ve promoted groups that oth-
ers wouldn’t touch because they felt
it was too risky,” he says. “Now it
turns out that everyone’s looking to
new wave groups like the Police and
the Knack for excitement, when I
was into that more than three years
ago. I did it too early. and let some-
one else make a profit.”

Other industryites agree that
Tom’s Cabin was an early flagwaver
for the new wave, opening the door
for acts who might otherwise not
have been able to tour Japan.

www americanradiohistorv. com

of BUMA/STEMRA, believes that
the Hit Toto scheme will attract be-
tween 30,000 and 40.000 partici-
pants each week. Because lotteries
are illegal in Holland unless they
have a charitable purpose. the Na-
tionale Hit Toto is sponsored by the
National Youth Foundation. to
which all profits go.

For an investment of 1.20 guilders
(about 70 cents) per betting form,
bettors can each week win prizes
worth a total of 2.500 guilders
($1.400) including portable tele-
vision sets, cassette recorders and
disco roller skates.

Says Entlich, “Not only is the
scheme expected to raise one million
guilders ($575,000) a year for char-
ity. but it will also be excellent pro-
motion for the National Hitparade.”

The BUMA/STEMRA chart is
one of three major charts operating
in Holland, and it’s the one pub-
lished in Billboard’s “Hits Of The
World” section. The other two are
the Radio Veronica top 40 and the
TROS-TV top 50.

Entlich notes. “The Veronica
chart is circulated in poster form to
75.000 people. including all the ma-
jor retailers, each week. We could
not afford to do this, but the Nation-
ale Hit Toto makes it possible for our
chart to reach up to a miilion people
every week.”

150,000 betting forms are distrib-
uted weekly to 1,500 retail stores by
the vans of newspaper and maga-
zine distributors, each shop receiv-
ing between 100 and 300 forms ac-
cording to its size.

Entlich also plans to circulate an-
other 200.000 forms to Holland’s
1.500 discotheques. In addition, the
leading Dutch daily. Die Telegraph,
which has a circulation of 800,000,
carries the form each week.

The distribution costs are borne

(Continued on page 54)

TV Exposure

BRUSSELS—BRT Television,
Flemish language channel of Bel-
gian tv, has launched a new, twice-
monthly program to present new
Flemish, French language and inter-
national record releases.

The show. “Hitring,” invites view-
ers to vote on the two most popular
records in any transmission, and
these will be rescreened in the next
program; the same song will only be
permitted two airings. At year’s end,
the top records of 1980 will be
presented. Show airs on alternate
Tuesdays in evening primetime.

CBS Bows
New Tape
Packaging

LONDON-CBS Records U.K. is
hoping to thwart cassette counter-
feiters via modifications to the pack-
aging of its prerecorded tape prod-
uct.

New releases from the company
will feature a library case with six-
millimetre daffodil design molded
intoit, and an inlay card with special
printing (courtesy of a British bank-
note producer) that cannot be dupli-
cated by conventional methods. In
addition, the cassette itself will come
in light gray, with a raised finish
around the edge with the same daf-
fodil logo molded into it. Site of
manufacture is the CBS plant at
Bridgend, Wales.

The result will be product which
can easily be identified as legitimate,
thus weaking the counterfeiters’
cover.

Disclosing the move at its mid-
year sales meeting at London’s
Heathrow Hotel recently, CBS
chairman David Betteridge urged
his sales representatives to recognize
the role they played in combatting
counterfeiters, and to alert retailers
that the company was determined to
take strong action to defeat the ille-
gal operators.

Shelf stock should be inspected on
retail calls, he said. and suspicious
product reported. “The company’s
profitability is at stake,” Betteridge
warned.

The Heathrow meeting also heard
the executive reveal that suggested
list prices of prerecorded cassettes
would be trimmed. in a bid to com-
pete with home tapers.

From April, CBS cassettes will re-
tail for the same price as albums. In
the case of certain rock and pop
product. tapes will actually be
cheaper than disks. Currently, full-
price albums are around $12.20, .
full-price cassettes about $12.65.

The company. which is planning a
number of tape promotion cam-
paigns during 1980, is also introduc-
ing five percent returns for the con-
figuration.

Betteridge rejected suggestions
that the move to price parity might
have been made before now. Blank
tape lobbyists claim prerecorded
cassette production costs have re-
mained relatively stable while those
for albums have soared, implying
the retail price differential between

(Continued on page 53)

Selling Abba
On Videotape

NEW YORK—Abba will be com-
mercially available on videotape
from next month, the result of a deal
between Polar Music and Europa
Film, latter one of the largest video
producers in Scandinavia.

First release will feature the
Swedish superstars performing some
of their greatest hits. including
“Gimme Gimme Gimme,” “Know-
ing Me, Knowing You.” “Money
Money Money,” “Take A Chance
On Me.” “Eagle.” “Voulez Vous”
and “The Name Of The Game.”

Europa, whose deal with Polar
covers all countries with the PAL
television system, will make the
videotapes available in VHS and
Betamax formats. They will be re-
tailed through’ tv, radio and record
stores worldwide.

The film has been specially pro-
duced for videotape, not merely
comprising excerpts from either
Abba’s tv special or its feature film,
“Abba: The Movie.”
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New Focus
For Piracy
In Belgium

BRUSSELS—The Belgian record
industry staged a major conference
Feb. 14 for executives and the press,
to emphasize afresh the severity and
urgency of the piracy problem.

Three groups, the Belgian Indus-
try Syndicate of Sound and Audio-
visual Recordings (SABESA), the
Belgian Assn. of Authors, Compos-
ers and Editors (SABAM) and the
Belgian Gramophone Executive
(Belgramax), jointly organized the
event in Brussels” Amigo Hotel.

Two films were shown detailing
the extent of piracy in neighboring
Holland and France. In the former,
piracy is estimated at around $15
million annually, or 5% of record in-
dustry turnover. Father Abraham
alone had prompted production of
one million pirated records.

The Amsterdam tribunal has so
far pronounced six sentences against
offenders, none of them particularly
severe.

In Belgium itself, piracy is reck-
oned to be running at around two to
three percent of turnover for al-
bums, five to six percent for singles,
eight percent for cassettes.

Ratification of the Rome and
Geneva conventions was stated at
the Brussels conference to be the
most vital step which could be taken
by the Belgian government. Other
useful weapons: changes in the 1866
copyright law to provide far heavier
penalties, and greater use in com-
batting counterfeiters of the law
against false representation of eco-
nomic goods.

o

SWISS GOLD—CBS “artist Leonard Cohen, right, accepts gold awards for

Swiss sales of his albums, ““Songs Of Leonard Cohen” and *Greatest Hits."

With him are, from left, promotion staffer Doris Bucher of CBS Switzerland,
managing director Norman Block and promotion manager Doris Mollet.

Fresh Formats For
Hong Kong’s Discos

By KEITH ANDERSON

HONG KONG—There have been
gloomy reports that disco in Hong
Kong is dying. “Too many discos
chasing too few customers” was a re-
cent headline in The Star, an Eng-
lish-language daily here.

It is certainly true that a number
of discos have folded in recent
weeks, and more are likely to follow
in the Chinese New Year. For the
last 18 months, there has been some-
thing of a boom; new discos opened
with monotonous frequency. Now
the the craze is at an end.

Among clubs which propose a
change of form is Grammy’s, to be-
come a hostess club in March. An-
other venue, Disco Fever, is thought

Czech Demand Exceeds Supply

In Contrast To Western Markets, Business Is Booming

PRAGUE—The problems of dis-
tributing and marketing music in
Czechoslovakia—where there are
only three record companies, one
controlling 70% of the market—are
obviously different from those in
territories with large numbers of
competitive producers and distribu-
tors.

But state-owned Supraphon’s
most major problem here seems to
be satisfying the demand for re-
corded product, demand which has
grown so fast as to outstrip local
pressing capacity.

Abba In Spanish Via RCA

NEW YORK—-RCA Records is
releasing a Spanish-language Abba
album in Latin American markets
on April 1.

Entitled “Gracias Por La Mu-
sica,” it will contain versions of
“Knowing Me, Knowing You.,”
*“Move On,” “Fernando,” “Dancing
Queen,” “*Hasta Manana.” “Gimme
Gimme Gimme,” “Mamma Mia,” *]
Have A Dream,” “Chiquitita™ and
the title track. “Thank You For The
Music.”

Lyric translations were handled
by Buddy McCluskey of RCA Ar-
gentina, and his wife, Mary. The
pair supervised Abba’s vocal over-
dubs at the group’s Polar Music stu-
dios in Stockholm Jan. 8-24. Engi-
neer was Michael Tretow.

RCA has Abba release rights

throughout Latin America, includ-
ing Brazil, Mexico, Argentina, Chile,
Colombia, Bolivia, Peru and Central
America.

In fact, it was McCluskey’s sug-
gestion last year that Abba record
one song in Spanish specifically for
Latin territories which broke the
group wide open there. Stig Ander-
son’s choice was **Chiquitita,” and,
using lyrics prepared by the
McCluskeys, the single went on to
sell a reported 1.5 million copies
throughout last summer and fall, ad-
ditionally boosting Abba’s “Voulez
Vous™ album and catalog titles.

Late last year, Atlantic issued the
Spanish version of *“Chiquitita,”
coupled with “I Have A Dream” in
the same language, in the US.,
where it has Abba release rights.

By LUBOMIR DORUZKA

Solving this problem is just one of
the tasks facing Karel Arbes, Su-
praphon’s new commercial director,
brought in to replace Vladimir Vo-
bornik, who retired earlier this year.

Arbes says: “When I first worked
for Supraphon nine years ago, our
retail division sold in the whole year
as many records as the whole com-
pany sells now in just three months.
Between 1971 and 1978, retail and
wholesale sales rose by more than
73%.

“Estimates about record industry
development, prophetically pre-
pared in the middle of the *70s, have
already been overtaken by hard
facts. For 1985, we now envisage a
total production of 7.5 million al-
bum units, including around
400,000 units intended for impor-
tation from Socialist countries. We
expect to export around 1.5 million
albums.”

Domestically, Supraphon sells
both on a wholesale basis and
through more than 150 of its own
specialist retail shops. These shops
also sell product from the other two
Czechoslavikian record companies,
Opus and Panton.

In 1979, sales totalled around 5.5
million albums. More than four mil-
lion were Supraphon records from
the local pressing plant; around
600,000 were custom-pressed in the
Soviet Union; around 320,000 were
imported from other Socialist coun-
tries; 55,000 were imported from In-
dia; and 175,000 came from Panton

Baby 'O Born Via California LP

MEXICO CITY—Going outside
their native Mexico to record, Rafael
Villafane and Eric Reider have
taken a $75,000 gamble with a
made-in-California album to launch
their Baby O Records here.

The two young Mexicans, both
under 30, are confident that the pop-
disco sound they waxed can equal
the impact of any other foreign
product going into Mexico.

The album, entitled “You've Got
It,” features Los Angeles musicians,
with arrangements by Greg Mathie-
son. All of the tunes were penned by
Villafane, with collaboration on a
couple. Sound engineer for the proj-
ect was Doc Siegel.

The release got off to a running
start in mid-January with sales re-
portedly valued at $4.500 (100,000
pesos) the first day. There are 10,000
units in stock around the country,
with 20,000 more ready to ship this

By MARYV FISHER

month from the Monarch plant in
Los Angeles.

Villafane, producer, musician and
discotheque owner (he and Eduardo
Cesarman partnered the successful
Baby O disco in Acapulco), is also
in the process of forming his own
distribution outlet in this country
with Reider.

“I see the entire Mexican market
five to 10 times larger than it is at
present, moving towards a $300 mil-
lion annual retail turnover in 1980,”
comments Villafane.

Another of his projects is a posh
restaurant operation, also under the
Baby 'O name, in the Tech-
amachalco section of the city.

Distribution for the “You’ve Got
It” package in the U.S. has not yet
been firmed, but Villafane says his
attorneys are working on a deal.

He also claims he’s had offers for
the disk inside Mexico. “But I'm not

about to give up this lush territory,
especially as I'm a native-born Mex-
ican and resident.”

Coordinating the promotion and
some of .the sales for Baby 'O Rec-
ords is Alfredo Abugannam. The
company is simultaneously testing
another independent sales group for
local distribution.

This summer, Villafane will cut
another album in Los Angeles.
“Only this time, it will be strictly
rock’n’roll.”

His major contention is that Mex-
ico can proportionately break out
rock’n’roll product faster than the
UsS.

That’s why he’s working on a rock
project now, and also looking to se-
cure a new wave entry to spice up the
Baby 'O market penetration.

The two stations airing the label’s
product in January, La Pantera and

(Continued on page 53)
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and 200,000 from Opus local pro-
duction.

Added to this were around 2.5
million singles but only 250,000 cas-
settes—though demand would sug-
gest that a million cassettes could be
sold with no difficulty. As domestic
production cannot be pushed fast
enough, attempts are being made to
order custom-pressed cassettes from
Russia.

Says Jiri Novotny, market re-
search manager: “From each of our
150 retail outlets, we receive twice a
month a list of the most demanded
singles and albums, plus a list of rec-
ords on which sales declined or
stopped altogether.

“The term ‘most demanded’ is vi-
tal as, apart from the actual sales, it
covers records for which customers
ask but which are not available at
that time. The lists include records of
our own production as well as prod-
uct from Panton or Opus.

“Additionally, we expect that re-
tailers will tell us about demand for
titles not yet released on records, but
known to customers from radio or
television programs.

“Later we will send similar ques-
tionnaires to maybe 30 shops not
owned by Supraphon. The answers
help as a basis for rereleases which
we send to the pressing plant twice a
month. This way, we try to keep the
market supplied with a constant
flow of rereleases of demand mate-
rial. and also keep the production di-
vision in touch with material not yet
even released.”

Information about new releases
also goes out on a bi-weekly basis to
150 Supraphon shops and 700 part-
ners of the wholesale division,
mostly department stores and book
shops which also stock records. On
the strength of this information, or-
ders have to be sent within 10 days.
Results are fed to a computer and
within a week orders indicating the
number of copies for a first pressing
go through to the production plant.

Even so, demand is often greater
than pressing capacity, so that sup-
plies must be split up.

The splitting up. says Karel Arbes,
takes place at bi-weekly stock-ex-
change meetings, attended by execu-
tives of the retail and wholesale divi-
sions.

Retailers in the Supraphon shops
sell around 70% of the Supraphon
total production. But most of these
shops require modernization and
general investment, specially over
introducing some kind of self-serv-
ice system.

{Continued on page 53)

to be contemplating handing over
part of its premises in densely popu-
lated North Point to an Indian res-
taurant and a billiard saloon.

The American owners of the gen-
uinely successful Disco Disco regard
the problem as one of management
attitudes. Too many club owners
imagined that it was enough to put
up a sign “disco” over their night
club premises, without any real un-
derstanding of the business.

Disco Disco keeps up with the
times. Rock’n’roll is in there, as in
New York. There’s no attempt to
discourage the less well-heeled by
stringent regulations over dress. At
the same time, every effort is made
to provide an attractive atmosphere
for customers from all walks of life.
The management, in fact, is young,
enthusiastic and in touch with the
realities of disco business.

Discos. of course, continue at the
hotels. Here the Excelsior has
recently taken the drastic and dan-
gerous step of going half-live. This is
often a prelude to the end of the dis-
cotheque. Hotel clientele are, in any
case, hardly typical disco customers.

While hotel discos save on rent,
they do little to provide the kind of
popular meeting place that Disco
Disco can give.

At the other end of the market is
the exclusive Manhattan, which
continues to thrive on its rich clien-
tele. The club is fussy about who it
admits, and is a fashionable place
for the young executive.

The New Year will see the contin-
ued success of Disco Disco and the
Manhattan, the Taipan and one or
two other discos. Predictably. it will
bring a metamorphosis to a good
many others, with neither the exper-
tise nor the imgination to think
“disco.”

Conn Shows

CANNES—U.K. country music
promoter Mervyn Conn, who
presents the International Festival
of Country Music at London’s
Wembley Arena each Easter week-
end, widens the area covered by his
contingent of visiting U.S. artists by
staging the first “Festival of Ameri-
can Music” at Le Hippodrome,
Paris.

In association with Claude Wild
Productions, Conn takés the pack-
age to France (March 31 and April
1) before the Wembley season,
Gothenburg (April 5) and Rotter-
dam (April 6-7). The Paris trip
comes after a visit to Frankfurt
(March 29-30).

Different packaging of the artists
enables two shows to run the same
day in two territories. For his Ameri-
can Music Festival, the following
will appear both days: Emmylou
Harris, Lloyd Green, Charlie
McCoy, Johnny Gimble, Eddy
Mitchell. and Carl Perkins with (first
day) Charley Pride, Charlie Rich.
Bobby Bare, Janie Fricke, George
Hamilton 1V and (second day) Bel-
lamy Bros., Don Everly, Commander
Cody and Raymond Froggatt.

Mac For Britain

LONDON-—Fleetwood Mac plays
its first U.K. concerts for more than
three years in June, at the end of the
group’s current world tour. Pro-
moter Barry Dickens has finalized
three shows at the Bingley Hall in
Staffordshire. and one at Wembley
Arena. Ticket prices range from
$12.50 10 $17.25.
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Hits Of TheWorld.

BRITAIN

(Courtesy of Music Week)

As of 2/23/80
SINGLES
This  Last
Week Week
1 1 COWARD OF THE COUNTY, Kenny
Rogers, United Artists
2 6 AND THE BEAT GOES ON,
Whispers, Solar
3 NEW ATOMIC, Blondie, Chrysalis
4 2 TOO MUCH TOO YOUNG, Specials,
2-Tone
5 5 CAPTAIN BEAKY, Keith Michell,
Polydor
6 13 CARRIE, Cliff Richard, EMI
7 4 SOMEONE'S LOOKING AT YOU,
Boomtown Rats, Ensign
8 20 BABY | LOVE YOU, Ramones, Sire
9 17 | CAN'T STAND UP FOR FALLING
DOWN, Elvis Costello, F-Beat
10 18 SO GOOD TO BE BACK HOME
AGAIN, Tourists, Logo
11 3 I'M IN THE MOOD FOR DANCING,
Nolan Sisters, Epic
12 12 ROCK WITH YOU. Michael Jackson,
Epic
13 8 | HEAR YOU NOW, Jon Anderson &
Vangelis, Polydor
14 NEW TAKE THAT LOOK OFF YOUR FACE,
Marti Webb, Polydor
15 15 7TEEN, Regents, Rialto
16 21 RIDERS IN THE SKY, Shadows, EMI
17 9 BABE, Styx, A&M
18 27 LIVING IN THE PLASTIC AGE,
Buggles, Island
19 7 IT'S DIFFERENT FOR GIRLS, Joe
Jackson, A&M
20 11 SAVE ME, Queen, EMI|
21 16 THREE MINUTE HERO, Selector, 2-
Tone
22 14 LIVING BY NUMBERS, New Muzik,
GTO
23 NEW TOGETHER WE ARE BEAUTIFUL,
Fern Kinney, WEA
24 23 TOO HOT, Kool & The Gang,
Mercury
25 38 GAMES WITHOUT FRONTIERS,
Peter Gabriel, Charisma
26 22 BUZZ BUZZ A DIDDLE IT, Matchbox,
Magnet
27 26 JANE, Jefferson Starship, RCA
28 NEW AT THE EDGE, Stiff Little Fingers,
Chrysalis
29 10 MY GIRL, Madness, Stiff
30 37 ALL NIGHT LONG, Rainbow, Polydor
31 39 SINGING THE BLUES, Dave
Edmunds, Swan Song
32 NEW ON THE RADIO, Donna Summer,
Casablanca
33 31 UNDERPASS, John Foxx, Virgin
34 34 TOUCH TOO MUCH, AC/DC,
Atlantic
35 28 ESCAPE, Rupert Holmes, Infinity
36 25 GREEN ONIONS, Booker T & MG's,
Atlantic
37 NEW I'VE DONE EVERYTHING FOR YOU,
Sammy Hagar, Capitol
38 NEW SO LONELY, Police, A&M
39 NEW DO THAT TO ME ONE MORE TIME,
Captain & Tennille, Casablanca
40 NEW HOT DOGS, Shakin’ Stevens, Epic
ALBUMS
1 1 THE LAST DANCE, Various, Motown
2 NEW GET HAPPY, Elvis Costello, F-Beat
3 39 STRING OF HITS, Shadows, EMI
4 2 PRETENDERS, Pretenders, Real
5 NEW TOO MUCH PRESSURE, Selector, 2-
Tone
6 4 SHORT STORIES, Jon Anderson &
Vangelis, Polydor
7 3 ONE STEP BEYOND, Madness, Stiff
8 NEW TELL ME ON A SUNDAY, Marti
Webb, Polydor
9 9 KENNY, Kenny Rogers, United
Artists
10 7 SPECIALS, Specials, 2-Tone
11 8 REGGATTA DE BLANC, Police, A&M
12 10 OFF THE WALL, Michael Jackson,
Epic
13 NEW SMALLCREEP'S DAY, Mike
Rutherford, Charisma
14 12 I'M THE MAN, Joe Jackson, A&M
15 6 GOLDEN COLLECTION, Charlie
Pride, K-tel
16 5 PERMANENT WAVES, Rush,
Mercury
17 11 GREATEST HITS VOL. 2, Abba, Epic
18 17 JUST FOR YOU, Des O’Connor,
Warwick
19 15 THE NOLAN SISTERS, Nolan, Epic
20 13 THE WALL, Pink Floyd, Harvest
21 14 END OF THE CENTURY, Ramones,
Sire
22 NEW  METAL FOR MUTHAS, Various, EMI
23 18 METAMATIC, John Foxx, Metalbeat
24 16 GREATEST, Bee Gees, RSO
25 NEW FLOGGING A DEAD HORSE, Sex
Pistols, Virgin
26 22 THE FINE ART OF SURFACING,
Boomtown Rats, Ensign
27 32 KENNY ROGERS SINGLES ALBUM,
United Artists
28 23 SEPTEMBER MORN, Neil Diamond,
CcBS
29 21 GREATEST HITS, Rod Stéwart, Riva
30 24 OUTLANDOS D'AMOUR, Police,
AaM
31 25 GOING STEADY, Original
Soundtrack, Warwick
32 18 LONDON CALLING, Clash, CBS
33 31 EAT TO THE BEAT, Blondie,
Chrysalis
34 30 DISCOVERY, Electric Light
Orchestra, Jet

35 26 PARALLEL LINES, Blondie, Chrysalis

36 34 20HOTTEST HITS, Hot Chocolate,
RAK

37 NEW ROCK AND ROLL JUVENILE, Cliff
Richard, EMI|

38 NEW ARGY BARGY, Squeeze, A&M

39 29 CAPTAIN BEAKY & HIS BAND,
Keith Michell, Polydor

40 NEW THE AGE OF PLASTIC, Buggles,

Istand

WEST GERMANY

(Courtesy Der Musikmarkt)

As Of 2/25/80
SINGLES
This Last
Week Week
1 2 SUN OF JAMAICA, Goombay Dance

Band, CBS

2 1 ANOTHER BRICK IN THE WALL,
Pink Floyd, Harvest
3 3 RAPPER'S DELIGHT, Sugarhill Gang,
CNR
4 4 HERBERT, Gottlieb Wendehals, CNR
5 6 QUE SERA MI VIDA, Gibson
Brothers, Potydor
6 15 WIE FREI WILLST DU SEIN, Howard
Carpendale, EMI
7 5 WEEKEND, Earth & Fire, Vertigo
8 9 ZABADAK, Saragossa Band, Ariola
9 13 HADSCHI HALEF OMAR, Dschinghis
Khan, Jupiter
10 7 | HAVE A DREAM, Abba, Polydor
1 8 INDIAN RESERVATION, Orlando
Riva Sound, Ariola
12 11 CONFUSION, Electric Light
Orchestra, Jet
13 10 MAYBE, Thom Pace, RSO
14 19 IT'S A REAL GOOD FEELING, Peter
Kent, EMI
15 12 THE BALLAD OF LUCY JORDAN,
Marianne Faithfull, Island
16 14 LUCIFER, Alan Parsons Project,
Arista
17 21 SWEET SEPTEMBER, Tony Christie,
RCA
18 17 VIDEO KILLED THE RADIO STAR,
Buggles, Ariola
19 NEW ICH WAR SO CERN WIE DU,
Bernhard Brink, Hansa
20 16 I'M BORN AGAIN, Boney M, Hansa
21 25 ROCKABILLY REBEL, Matchbox,
Magnet
22 18 TUSK, Fleetwood Mac, Warner Bros.
23 NEW FRUEHSTUECK, Gebrueder
Blattschuss, Hansa
24 20 WHAT'S IT TAKE, Robert Paimer,
Island
25 22 BANG BANG, B.A. Robertson,
Asylum
26 23 LADIES NIGHT, Koo! & The Gang,
De-Lite
27 28 | DO THE ROCK, Tim Curry, A&M
28 NEW  OH SUSIE, Secret Service, Strand
29 27 MONO, Monotones, Metronome
30 26 SUCH A NIGHT, Racey, RAK
ALBUMS
1 1 THE WALL, Pink Floyd, Harvest
2 4 HITHAUS RAMBA ZAMBA 2,
Various, Polystar
3 3 EYES OF THE UNIVERSE, Barclay
James Harvest, Polydor
4 2 EVE, Alan Parsons Project, Arista
5 NEW UNBEHAGEN, Nina Hagen Band,
CcBS
6 7 TUSK, Fleetwood Mac, Warner Bros.
7 13 DISCOVERY, Electric Light
Orchestra, Jet
8 6 MOVE IT, Cliff Richard, Arcade
9 9 GREATEST HITS VOL. 2, Abba,
Potydor
10 17 GONE TO EARTH, Barclay James
Harvest, Polydor
1 S BREAKFAST IN AMERICA,
Supertramp, A&M
12 12 UDO 80, Udo Juergens, Ariola
13 15 STEPPENWOLF, Peter Maffay,
Telefunken
14 18 HIGHWAY TO HELL, AC/DC,
Atlantic
15 16 TRAEUMEREIEN, Richard
Claydermann, Telefunken
16 8 BROKEN ENGLISH, Marianne
Faithfull, Island
17 NEW DA CAPO ROBERTO, Roberto
Delgado, Polydor
18 11 PLATINUM, Mike Oldfield, Virgin
19 19 DYNASTY, Kiss, Atlantic
20 NEW UNS JOHRESZIGGE, De Black Fooss,

EMI

CANADA

(Courtesy Canadian Recording Industry Assn.)

As Of 2/20/80
SINGLES
This  Last
Week Week
1 1 RAPPER'S DELIGHT, Sugarhill Gang,

Quality

2 2 COWARD OF THE COUNTY, Kenny
Rogers, United Artists
3 7 VIDEO KILLED THE RADIO STAR,
Buggles, Island
4 3 CRAZY LITTLE THING CALLED
LOVE, Queen, EMI
5 14 MONEY, Flying Lizards, Virgin
6 NEW SARA, Fleetwood Mac, Warner Bros.
7 6 PLEASE DON'T GO, K.C. & The
Sunshine Band, TK
8 16 MESSAGE IN A BOTTLE, Police,
A&M
9 8 POP MUZIK, M, Sire
10 NEW ROMEO’'S TUNE, Steve Forbert,

Nemperor
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11 11 BABE, Styx, A&M
12 NEW ANOTHER BRICK IN THE WALL,
Pink Floyd, Columbia
13 4 LADIES NIGHT, Kool & The Gang,
De-Lite
14 NEW DON'T DO ME LIKE THAT, Tom
Petty & Heartbreakers, MCA
15 5 ROCK WITH YOU, Michael Jackson,
Epic
16 NEW FOOL IN THE RAIN, Led Zeppelin,
Swan Song
17 NEW  VOICES, Cheap Trick, Epic
18 NEW DON'T STOP 'TIL YOU GET
ENOUGH, Michael Jackson, Epic
19 NEW  JANE, Jefferson Starship, RCA
20 NEW REMEMBER, Aerosmith, Columbia
ALBUMS
1 7 GREATEST HITS VOL. 2, Abba,
Atlantic
2 1 THE WALL, Pink Floyd, Columbia
3 4 IN THROUGH THE OUT DOOR, Led
Zeppelin, Swan Song
4 2 THE LONG RUN, Eagles, Asylum
5 6 CORNERSTONE, Styx, A&M
6 8 KENNY, Kenny Rogers, United
Artists
7 NEW ON THE RADIO/GREATEST HITS,
Donna Summer, Casablanca
8 NEW OFF THE WALL, Michael Jackson,
Epic
9 NEW THE ROSE, Original Soundtrack,
Atlantic
10 S BREAKFAST IN AMERICA,
Supertramp, A&M
11 NEW EVE, Alan Parsons Project, Arista
12 3 REGGATTA DE BLANC, Police, A&M
13 NEW JACKRABBIT SLIM, Steve Forbert,
Nemperor
14 NEW GREATEST HITS, Rod Stewart,
Warner Bros.
15 13 DREAM POLICE, Cheap Trick, Epic
16 NEW FREEDOM AT POINT ZERO,
Jefferson Starship, RCA
17 NEW NIGHT IN THE RUTS, Aerosmith,
Columbia
18 NEW B-52s, B-52s, Warner Bros.
19 NEW SEPTEMBER MORN, Neil Diamond,
Columbia
20 NEW THE GAMBLER, Kenny Rogers,
United Artists
ITALY
(Courtesy Germano Ruscitto)
As Of 2/19/80
SINGLES
This Last
Week Week
1 1 DISCO BAMBINA, Heather Parisi,
CGD-MM
2 2 REMI E LES SUE AVVENTURE, |
Ragazzi Di Remi, Cetra/Fonit
Centra
3 3 SE TORNASSI, Julio Iglessias, CBS/
CGD-MM
4 20 NOTTE A SORPRESA, | Pooh, CGD-
MM
5 7 MY SHARONA, Knack, Capitol/EMI
6 6 BUONA DOMENICA, Antonello
Venditti, Philips/Polygram
7 13 C’E TUTTO IL MONDO INTORNO,
Matia Bazar, Ariston/Ricordi
8 9 DON'T STOP 'TIL YOU GET
ENOUGH, Michael Jackson, Epic/
CGD-MM
9 4 CICCIOTELLA, Loretta Goggi, WEA
10 NEW VIDEO KILLED THE RADIO STAR,
Buggles, Island/Ricordi
11 5 L'ARIA DEL SABATO SERA, Loretta
Goggi, WEA
12 10 NO MORE TEARS, Barbra Streisand
& Donna Summer, Casablanca/
Durium
13 8 CHE NE SAl, Riccardo Fogli,
Paradiso/CGD-MM
14 18 BODY TO BODY, Gepy & Gepy,
Baby/CGD-MM
15 11 VIVA LITALIA, Francesco de
Gregori, RCA
16 12 LA MIA BANDA SUONA iIL ROCK,
ivano Fossati, RCA
17 NEW SIGNOR GUIDICE, Roberto
Vecchioni, Ciao/CGD-MM
18 14 SHANGHAIED, Lectric Funk, Neon/
Panarecord
19 NEW UNDERWATER, Roberto Harry
Thumann, Baby/CGD-MM
20 NEW MOSCOW DISCO, Telex, Durium

SOUTH AFRICA

(Courtesy Springbok Radio)
As Of 2/23/80

SINGLES
This  Last
Week Week
1 1 ANOTHER BRICK IN THE WALL,

Pink Floyd, CBS

2 2 DON'T STOP 'TIL YOU GET
ENOUGH, Michael Jackson, Epic
3 3 THE PART OF ME THAT NEEDS
YOU MOST, Exile, RAK
4 4 RISE, Herb Alpert, A&M
5 9 BABE, Styx, A&M
6 6 VIDEO KILLED THE RADIO STAR,
Buggles, Island
7 7 GREAT BALLS OF FIRE, Nightmare,
Bullet
8 NEW DO THAT TO ME ONE MORE TIME,
Captain & Tennille, Casablanca
9 NEW TIRED OF TOWIN' THE LINE, Rocky
- Burnette, EMI|
10 S5 CRAZY UITTLE THING CALLED

LOVE, Queen, EMI
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International
"PRESSING QUALITY A PROBLEM

Soviet Disk Output
Holds Steady In ’79

By VADIM YURCHENKOV

MOSCOW—Record  production
in Russia last year remained vir-
tually the same as in 1978, according
to figures released recently by the di-
rector general of state-owned Melo-
diya, Piotr Shabanov.

Speaking at a Moscow press con-
ference, he said that 1979 output was
205 million units in total, 25% of
which were flexi-singles. This com-
pares with the previous year’s 204
million units, of which about 60 mil-
lion were flexi-singles.

Melodiya. which has about 30.000
titles in catalog, inaugurated its
record club last year, and issued four
special releases—each limited to a
maximum of 4,000 units—aimed ex-
clusively at members of the Mos-
cow-based Klub Filofonistov
(record collectors’ club).

Future policy development will
depend on results of analyzing sub-
scriber feedback. There are still
complaints about the quality of
Melodiya’s pressings.

In an interview published last
year in the Klub magazine, Shaba-
nov said that the quality of Melo-
diya records still depends to a large
extent on the functioning of the
equipment at its pressing plants.
Some of the presses and other disk
processing machinery have been in
operation since the "30s.

Melodiya is planning to install
new automatic presses. designed and
constructed in Russia. However. the
experimental Gramzapis record
plant in Moscow is already
equipped with foreign-made auto-
matic presses, and the records man-
ufactured there are of excellent
quality.

It is also hoped that Melodiya’s
switch from the 10 dB level to the 14
dB level in recording will also heip
considerably to improve the quality
of records.

Last year. Melodiya purchased a
foreign machine for manufacturing
two-pocket sleeves and soon all two-
record sets will be packaged in these
quality jackets. Until now two-
pocket sleeves were limited to a very
small number made by hand at the
Gramzapis plant.

Other factors contributing to infe-

rior quality of Melodiya records are
the shortage of suitable storage
space at pressing factories and the
absence of special record containers
for transportation.

Shabariov told the press confer-
ence that Melodiya would continue
to depend for its market research on
a panel of 500 record stores through-
out the country, and would seek
from these stores information to
analyze the public demand for vari-
ous kinds of music and to help plan
future production.

.There are about 40.000 retail out-
lets selling records in the Soviet
Union. of which 28 are owned by
Melodiya and 58 are specialist
shops. selling only records and
prerecorded cassettes and operated
by the Ministry of Trade.

Records are also sold in depart-
ment stores, bookstores and con-
sumer electronics shops, at news-
stands and souvenir shops, by the
great Tzentrosoyz chain of general
stores and by mail order from the
Posyltorg record base at Aprelevka
near Moscow (a kind of Soviet Sears
Roebuck).

Most record sales—about 60%—
are accounted for by the Ministry of
Trade outlets, but the Ministry
seems to have no intention of ex-
tending its retail network. Melodiya
would like to take control of the
chain and there might well be a
move in this direction.

There are a number of problems
concerning the wholesaling and re-
tailing of recordings—among them,
the lack of modern rack installa-
tions, of store fixtures and fittings in
general and of merchandising aids. a
need for more extensive mailing op-
erations (the mailing department at
Aprelevka cannot cope with the vol-
ume of orders in a country the size of
the Soviet Union)—and the general
insufficiency of modern record
shops. These problems have re-
mained unresolved for more than a
decade.

A new source of market informa-
tion for the state record company is a
questionnaire to be published regu-
larly in Melodiya's quarterly record
magazine and catalog.

EMI Tape Defects From
European Pressure Group

LONDON-The ranks of the Brit-
ish blank tape industry. currently
fighting to prevent the proposed im-
plementation of levies on tape and
hardware, have been split with the
defection of EMI Tape, one of the
most powerful members of the Euro-
pean Tape Industry Assn. pressure
group.

EMI Tape managing director Ted
Naef says he will not support the
campaign against the record indus-
try, and will not contribute to the as-
sociation’s fighting fund.

Instead, he’s aligning himself with
the British Phonographic Industry’s
campaign for government action on
a levy to compensate for home tap-
ing losses (Billboard. Feb. 16. 1980).
Says Naef, “I believe that if the
blank tape industry is to stay
healthy. it is dependent on a buoy-
ant record industry. I’s in the long-
term interests of the tape manufac-
turers to have a levy, provided it’s a
fair one.”

Association chairman Bob Hine.
meanwhile, has accused the record

industry of bringing problems on its
own head through poor marketing
of prerecorded tapes and indifferent
disk pressing quality.

“The quality of records is abys-
mal.” says Hine. “and the public is
disenchanted with the product re-
leased by the record industry, so
there’s been a basic move away from
buying records.”

Support for this view came in a re-
cent article in the prestigious maga-
zine, New Scientist, where audio
writer Adrian Hope accused the
U.K. disk business of “stubbornly
refusing to admit that bad pressing
of records is at the root of all its
present commercial probelms.”

The British Phonographic Indus-
try retorted that there was absolutely
no evidence to show that the indus-
try recession was. in any way. due to
pressing quality. The percentage of
faulties was extremely low, it said,
and not increasing. despite pressures
to operate with even tighter econo-
mies.
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EMI_ EXEC SPEAKS OUT

What Crisis? Jung
Calls It A Plateau

By WOLFGANG SPAHR

COLOGNE—“A little self-disci-
pline would do all of us some good.
While we shouldn’t allow the ac-
countants to take complete control
of the business, we should certainly
listen to them more carefully before
we put our signatures to new catalog
deals or artists’ contracts.”

The man speaking is Wilfried
Jung. director of EMI for central Eu-
rope.

He holds that if the international
record industry can shun the
spurious glamor of multi-million
dollar deals, and instead devote time
and effort in preparing itself for the
new era of technological innovation,
then the prospects for consolidation
and growth in the ’80s are extremely
encouraging.

“Despite the popular attitude.” he

CBS Bows

® Continued from page 50

the two has for some time been un-
necessary.

“In my judggment.” said Bette-
ridge, “we could not have done this
sooner than we have. I(’s a matter of
volume: the more you make, the less
your unit costs, and in Britain, prere-
corded cassette volume has been
growing steadily.”

There was no indication whether
CBS licensed labels will follow suit,
though Stephen James, managing
director of CBS-distributed DIM
Records, told conference delegates
that his company would be pegging
cassette prices.

Czech Demand

® Continued from page 51

“A well-organized balance be-
tween retail and wholesale divisions
is of primary importance,” says
Arbes. “Until now we’ve distributed
the records ordered by members of
our Record Club, around 980,000 al-
bum units in 1978 as an example,
through our retail shops, but now we
hope to offer this to stores with
whom we have sponsorship agree-
ments.

“On the other hand, we’ll limit the
distribution of record club product
through book stores to those places
where we have a retail shop of our
own.

“Additionally, we’ll entrust one
retail shop in each district with mail-
order sales for its district. Our main
aim is to achieve a situation where
every record which has entered our
distribution system finds its way to
the customer.”

continues, “there has been no real
crisis in the record industry. Itis sim-
ply that business has reached a cer-
tain plateau, and it may be that
record companies will have to waita
year or two before sales start taking
off dramatically again.

“It may even take 10 years to re-
trieve the massive growth accelera-
tion the industry has enjoyed for so
many years. But, in the meantime,
we have the opportunity to try to
broaden the plateau the industry has
reached.

“Our future depends not on the
money we spend, but on the money
we earn. | don’t think the industry
has lost its Midas touch, and neither
has it lost its talent-scouting skills.”

Jung cites the major success of acts
like the Eagles, Pink Floyd, Stevie
Wonder, Fleetwood Mac, Dire
Straits, Abba, the Police, the Knack
and AC/DC as testimony in his case.
He also argues that collaboration
among companies on a multina-
tional level is indispensible for the
maintenance of growth. -

“Can you imagine a Pink Floyd
album produced only for the Aus-

tralian market. or the complete op-

era ‘Don Carlos’ recorded solely for
distribution in Britain?

“The multinational companies
nowadays record in Los Angeles,
New York. London, Rome, Co-
logne. Stockholm. They manufac-
ture their records and tapes, very of-
ten, centrally in one or two factories
for the European markets, and have
distribution networks covering
Benelux. Scandinavia and so on.

*“The music business is one of the
most international businesses of all,
and the guarantee of its future pros-
perity lies in future cooperation and
the interchange of talent and crea-
tive ideas.”

Needletime

® Continued from page 50

ognized that broadcasting posed a
threat to the livelihood of musicians.
The media gencrally were open to a
small minority of performers, and
their benefits to the few—who any-
way lost in length of popularity what
they gained in intensity—were far
outweighed by the harm to the bulk
of professional artists.

Present rates made it cheaper to
use needletime than to perform
cover versions, so musicians should
be compensated for being deprived
of this area of income. *We would be
happy with a reduction in payments
for record use. if there were a reduc-
tions in use as well,” Morton added.

Soviets Set Disco Center,
Launching Chain Of Sites

MOSCOW—A disco information
center is being set up here at the Ho-
tel Orlionok, organized by the Cen-
tral Committee of the Young Com-
munist League.

The new division will include a
special information room. plus hall
space for the demonstration of disco
programs.

As an expcriment, the Young
Communist League (Komsomol) is
launching its own chain of 15 discos.
based in schools, hostels, village
clubs and houses of culture.

And a special recording studio
Molodostj (Youth) is being set up by -
the league at a Melodiya facility to
record disco music and supply re-

corded product to the disco chain it-
self.

To compensale for the shortage of
properly trained disk-jockeys in
Russia,, special disco courses are
planned in various schools. Addi-
tionally. correspondence courses for
disk-jockeys and disco manage-
ments are to be run by the Molo-
dezhnaya Estrada magazine
through the coming year.

These are the major steps taken by
the Young Communist League to
develop a real national disco busi-
ness in Russia, the moves headed by
Viktor Torbokov, of the cultural di-
vision of the Komsomol Central
Committee.
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JAPAN

(Courtesy Music Labo)

As Of 2/25/80
SINGLES
This  Last
Week Week
1 1 DAITOKAI, Crystal King, Aardvark
(Yamaha)
2 2 SAYONARA, Offcourse, Express
(PMP)
3 3 WAKE UP, Kazuo Zaitsu, Express
(Shinko)
4 5 SHUSHIFU, Alice, Express (Noel)
5 7 KOI, Chiharu Matsuyama, F (STV)
6 4 |HO-JIN, Saki Kubota, CBS/Sony
(April)
7 6 TOKIO, Kenji Sawada, Polydor
(Watanabe)
8 10 TOMARIGI, Sachiko Kobayashi,

Warner Bros. (Daiichi)
OMAE-TO-FUTARI, Hiroshi Itsuki,
Minoruphon (Soundeye)

10 11 SEXY YOU, Hiromi Gou, CBS/Sony
(Burning)
11 8 SACHIKO, Hirofumi Banba, Epic
(JCM)
12 13 KANASHIMI-WARAI, Miyuki
Nakajima, F
13 12 KANASHIKI YUJOU, Hideki Saijou,
RCA (PMP)
14 19 OKURU KOTOBA, Kaientai, Polydor
{Nichion/Noel)
15 16 OYAJI-NO-UMI, Kenkichi Muraki,
Philips (Yusen/HBC)
16 NEW RETURN TO AFRICA, Godiego,
Columbia (Jenica)
17 NEW AMAI SEIKATSU, Junko Yagaoi,
Disco (Yamaha)
18 15 FUNAUTA, Aki Yashiro, Teichiku
’ (PMP/RFMP)
19 NEW  YOAKE.NO-MY-WAY, Pal, King (NTV)
20 NEW RAIMU-RAIO, Rumiko Koyanagi,
SMS (Watanabe)
ALBUMS
1 1 KISHOTENKETSU, Chiharu
Matsuyama, F
2 3 GREATEST HITS VOL. 2, Abba,
Discomate
3 2 YUMEGATARI, Saki Kubota, CBS/
Sony
4 4 OKAERINSAI, Miyuki Nakajima,
Aardvark
5 5 SOLID STATE SURVIVOR, Yellow
Magic Orchestra, Alfa
6 9 RISE, Herb Alpert, A&M
7 6 KAGIRINAKI CHOSEN, Alice,
Express
8 7 YOU'RE ONLY LONELY, J.D.
Souther, CBS/Sony
9 8 HARUTSUGEDORI, Momoe
Yamaguchi, CBS/Sony
10 10 ZUISOROKU, Masashi Sada,
Freeflight
11 11 KANASHII-HODO-OTENKI, Yumi
Matsutoya, Express
12 12 THREE AND TWO, Offcourse,
Express
13 13 JOLLY JIVE, Masayoshi Takanaka,
Kitty
14 14 JUKAI BALLADE, Goro Noguchi,
Polydor
15 15 ROTATION, Shotgun, CBS/Sony
16 19 SAIUN, NSP, Canyon
17 NEW POCKET PARK, Miki Matsubara,
See-Saw
18 NEW  ALICE VII, Alice, Express
19 NEW GOING STEADY GROWING UP,
Soundtrack, Epic/Sony
20 17 TOKIO, Kenji Sawada, Polydor
AUSTRALIA
(Courtesy Kent Music Report)
As Of 2/18/80
SINGLES
This  Last
Week Week
1 1 PLEASE DON'T GO, K.C. & The
Sunshine Band, TK
2 2 DON'T STOP 'TIL YOU GET
ENOUGH, Michael Jackson, Epic
3 3 ESCAPE, Rupert Holmes, MCA
4 4 BLAME IT ON THE BOOGIE,
Jacksons, Epic
5 NEW CRAZY LITTLE THING CALLED
LOVE, Queen, Elektra
6 11 DREAMING MY DREAMS WITH
YOU, Colleen Hewett, Wizard
7 7 MESSAGE IN A BOTTLE, Police,
A&M
8 6 BABE, Styx, A&M
9 5 VIDEO KILLED THE RADIO STAR,
Buggles, Island
10 8 STAY WITH ME 'TIL DAWN, Judie
Tzuke, Rocket
11 NEW DO THAT TO ME ONE MORE TIME,
. Captain & Tennille, Casablanca
12 12 CARS, Gary Numan, Atlantic/
Beggars Banquet
13 16 HOT TOWN, Jon English, Mercury
14 10 C'MON AUSSIE C’'MON, Mojo
Singers, WEA
15 15 DREAM POLICE, Cheap Trick, Epic
16 13 NO MORE TEARS, Donna Summer &
Barbra Streisand, Casablanca/
cBS
17 9 COMPUTER GAMES, Mi-Sex, CBS
18 14 RAINBOW CONNECTION, Kermit,
CcBS
19 20 YOU'RE ONLY LONELY, J.D.
Souther, CBS
20 NEW SARA, Fieetwood Mac, Warner Bros.
ALBUMS
1 2 REGGATTA DE BLANC, Police, A&M
2 3 THE WALL, Pink Floyd, CBS
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3 4
4 1

DYNASTY, Kiss, Casablanca

20 GOLDEN HITS, Creedence
Clearwater Revival, Fantasy

GREATEST HITS, Electric Light
Orchestra, Jet

OFF THE WALL, Michael Jackson,
Epic

6 TUSK, Fleetwood Mac, Warner Bros.

SEPTEMBER MORN, Neil Diamond,
cBS

THE LONG RUN, Eagles, Asylum

5 5

0~
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N

10 9 BEST OF SKYHOOKS, Skyhooks,
Mushroom
11 10 GREATEST, Bee Gees, RSO
12 11 DISCOVERY, Electric Light
Orchestra, Jet
13 18 MONTY PYTHON’S LIFE OF BRIAN,
Original Soundtrack, Warner Bros.
14 13 THE BEST OF THE SOLO ALBUMS,
Kiss, Casablanca
15 16 WELCOME TO THE CRUISE, Judie
Tzuke, Rocket
16 15 THE BEST OF KENNY ROGERS,
United Artists
17 14 ROD STEWART’S GREATEST HITS,
Warner Bros.
18 NEW NO NUKES, Various, Asylum
19 NEW THE ROSE, Original Soundtrack,
Atlantic
20 17 WET, Barbra Streisand, CBS
SPAIN
(Courtesy El Gran Musical)
As Of 2/16/80
SINGLES
This Last
Week Week
1 1 MAN GAVE NAMES TO ALL THE
ANIMALS, Bob Dylan, CBS
2 3 NO MORE TEARS, Donna Summer &

Barbra Streisand, Casablanca
3 2 HABLAME DE TI, Pecos, Epic
4 7 WHATEVER YOU WANT, Status Quo,

Vertigo

5 4 EL LUTE/GOTTA GO HOME, Boney
M, Ariola

6 5 DON'T STOP 'TIL YOU GET

ENOUGH, Michael Jackson, Epic
ANOTHER BRICK IN THE WALL,
Pink Floyd, Harvest
VIDEO KILLED THE RADIO STAR,
Buggles, Island

7 10

8 NEW

9 9 MY SHARONA, The Knack, Capitol
10 6 SIN AMOR, Ivan, CBS
ALBUMS
1 2 SLOW TRAIN COMING, Bob Dylan,
CcBS
2 3 THE WALL, Pink Floyd, Harvest
3 1 UN PAR DE CORAZONES, Pecos,

Epic
OCEANS OF FANTASY, Boney M,
Ariola

5 5 GREATEST, Bee Gees, RSO
6 7 JOURNEY THROUGH THE SECRET
LIFE OF PLANTS, Stevie Wonder,
Motown
7 8 TIEMPO DE OTO, Jose Luis Perales,
Epic
8 10 DISCOVERY, Electric Light
Orchestra, Jet
9 6 20 DIAMOND HITS, Neil Diamond,
MCA
10 NEW RAMA LAMA, Rocky Sharpe &
Replays, Movieplay
HOLLAND
(Courtesy BUMA/STEMRA)
As Of 2/18/80
SINGLES
This  Last
Week Week
1 1 NEDERLAND DIE HEEFT DE BAL,
Andre van Duin, CNR
2 6 CRYING, Don McLean, EMI
3 2 RAPPER'S DELIGHT, Sugarhill Gang,
Vogue
4 3 DO THAT TO ME ONE MORE TIME,
Captain & Tennille, Casablanca
5 5 QUE SERA MI VIDA, The Gibson
Brothers, CNR
6 4 RAP-O-CLAP-O, Joe Bataan, Salsoul
7 7 | HAVE A DREAM, Abba, Polydor
8 9 WHAT'S A MATTER BABY, Ellen
Foley, Epic
9 10 AN ENGLISHMAN IN NEW YORK,
Godley & Creme, Polydor
10 8 HOT SHOP, Herman Brood & Wild
Romance, Ariola
ALBUMS
1 1 DE DAVERENDE 13 CARNAVAL,
Various, CNR
2 NEW HOMO SAPIENS, Robert Long,
Bovema Negram
3 3 20 GOLDEN HITS, Cats, Arcade

Baby 'O Born
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Disco Radio, have been augmented
by four others now. “All are aware
that this is Mexican-created and fi-
nanced. despite the fact that its
coming in as imported material.”
notes Abugannam.

“It’s a start from the other side—
but it’s all going to count here in our
own land.” concludes Villafane.

4 6 DEMOOISTE FILMMELODIEEN, Ennio
Morricone, RCA
5 2 | LOVE YOU, Various, K-tel
6 8 SHORT STORIES, Jon Anderson &
Vangelis, Polydor
7 19 NIGHTOUT, Ellen Foley, Epic
8 NEW SONGS OF THE WORLD, Kelly
Family, Polydor
9 4 THE WALL, Pink Floyd, Harvest
10 NEW OUDEJAARSAVOND 1979, Wim Kan,
Inelco/VIP
FINLAND
(Courtesy Seura Magazine)
As Of 2/10/80
SINGLES
This  Last
Week Week
1 3 PUHTTOINEN LAHIONI, Eppu, Poko
2 2 GIMME GIMME GIMME, Abba, Polar
3 1 ElI 00 El TU, Les Laven, CBS
4 NEW BAHAMA MAMA, Boney M, Hansa
5 NEW LADIES NIGHT, Kool & The Gang,
De-Lite
6 NEW NO MORE TEARS, Donna Summer &
Barbra Streisand, Casablanca
7 8 EL LUTE, Boney M, Hansa
8 NEW YKSINAINEN, Reijo Kallio, CBS
9 4 VESILASI, VESSANAVAIN, Alatalo,
Hi-Hat
10 7 LANKA PALAA, 1980, Johanna
ALBUMS
1 1 REISSUMIEHEN TAIVAL,
Rautavaara, Finnlevy
2 4 EINO LEINO, Vesa-Matti Loiri, Gold
3 2 OCEANS OF FANTASY, Boney M,
Hansa
NEW REGGAE, Various, K-tel
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10 NEW

VIIMEINEN SYKSY, 1980, Johanna

THE WALL, Pink Floyd, EMI

LOVE SONGS, Elvis Presley, K-tel

GREATEST HITS VOL. 2, Abba,
Polar

LUSA TAVI, Liisa Tavi, Ponsi

PARADISE BIRD, Amii Stewart,
Jupiter

PORTUGAL

(Courtesy Musica & Som)

As Of 2/15/80
SINGLES
This  Last
Week Week
1 1 WE DON'T TALK ANYMORE, Cliff

Richard, EMI

2 2 | WAS MADE FOR LOVIN’ YOU,
Kiss, Casablanca
3 7 GLORIA, Umberto Tozzi, CBS
4 3 MESSAGE IN A BOTTLE, Police,
A&M
5 5 GOTTA GO HOME, Boney M, Ariola
6 NEW PAPA POPEYE, Marina, Orfeu
7 4 NO MORE TEARS, Donna Summer &
Barbra Streisand, Casablanca
8 NEW WHATEVER YOU WANT BABE,
Nazareth, Vertigo
9 NEW QUE NO, Pedro Marin, Hispavox
10 NEW ADEUS AMOR, Manuela Bravo, VDC
ALBUMS
1 1 REGGATTA DE BLANC, Police, A&M
2 2 THE WALL, Pink Floyd, Harvest
3 3 0S 22, Various, Polystar
4 6 OCEANS OF FANTASY, Boney M,
Ariola
5 5 AT BUDOKAN, Cheap Trick, Epic
6 9 COMMUNIQUE, Dire Straits, Vertigo
7 4 JACKPOT, Various, Jack
8 7 IT'S ALIVE, Ramones, Sire
9 10 GREATEST HITS VOL. 2, Abba,
Polydor
10 8 CANTA COISAS SUAS, Jose Cid,
Orfeu
SWEDEN
(Courtesy GFL)
As Of 2/10/80
SINGLES
This Last
Week Week
1 2 VIDEO KILLED THE RADIO STAR,
Buggles, Island
2 1 NO MORE TEARS, Donna Summer &
Barbra Streisand, Casablanca/
cBS
3 7 RAPPER'S DELIGHT, Sugarhilt Gang,
SOS
4 4 BOYSS, Strix Q, CBS
5 3 OH SUSIE, Secret Service, Sonet
6 NEW FLICK PA TV 2, Cyliele Tider, EMI
7 9 KOM OCH TA MIG, Intermezzo, SOS
8 NEW LOVER BOY, Magnum Bonum,
Mercury
9 8 JEALOUSY, Amii Stewart, Hansa
10 6 KNOCK ON WOOD, Amii Stewart,
Ariola
ALBUMS
1 1 THE WALL, Pink Floyd, Harvest
2 2 LONDON CALLING, The Clash, CBS
3 4 GORAN SOLLSCHER, Goran
Solischer, DG
4 5 HAIR, Original Soundtrack, RCA
5 NEW BROKEN ENGLISH, Marianne
Faithfull, Istand
6 10 KICKING A DREAM, Michael
Rockfors, Sonet
7 OH SUSIE, Secret Service, Sonet
8 9 JOE'S GARAGE, Frank Zappa, CBS
9 NEW CAPITOL CITY, Strix Q, CBS
10 8 SCENBUDDISM, Dag Yag, Silence
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BRASS BOSS—Rob McConnell, center, conductor and arranger of Canada’s

Boss Brass, listens to the mix of the big band's new album in the MPS studios

at Villingen, West Germany. The LP, out in April and as yet untitled, was re-

corded last year at Toronto's Sound Stage studio. With McConnell, left, are

Hans Georg Brunner-Schwer, MPS chief, and David Greene, Canadian studio
engineer.

Speed $3 Collections
In Latin Territories

MEXICO CITY—Moves to speed
up authors’ collections via “more ef-
ficient accounting” are currently
being discussed at length by the
Mexican publishing association,
EMMAC, according to its new presi-
dent, Jose ‘Pepe” Cruz.

The measures, designed not only
to affect this country but all of Latin
America, would greatly alleviate the
losses sustained by the periodic de-
valuations, latter mostly in Brazil
and Argentina.

Cruz, also administrative head of
Beechwood De Mexico, would not
specify how and when this would al!
come about, but, according to con-
tacts being made throughout the
hemisphere. “We are pointing
towards definite decisions by the
end of 1980.”

Other agreements between the
Latin American nations and pub-
lishers are also expected to be re-
fined, indicates Cruz, who took his
official post late last month. Cruz
had been interim president of EM-
MAC since September 1979 when

Societies Bow
Dutch Lottery
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by the National Youth Foundation
with the aid of commercial sponsors
who buy advertising space on the
betting forms. The forms are distrib-
uted on Tuesdays. Wednesdays and
Thursdays.

The BUMA/STEMRA chart,
based on returns from 200 retailers,
is published each Saturday morning,.
and results of the Hit Toto are an-
nounced in the Sunday evening edi-
tion of the daily Hilversum III hit
parade show, which is broadcast be-
tween 5 p.m. and 7 p.m.

Cost of the chart compilation is
partly financed by the dial-a-disk
scheme (Hit Telefoon) which
BUMA/STEMRA runs in collabo-
ration with the Dutch post office, in
return for a certain percentage of
each call made. The dial-a-disk serv-
ice receives about six million calls a
year.

Tavares Touring

NEW YORK—Capitol recording
group Tavares kicks off an eight-
venue tour of the Caribbean Tues-
day (4). Quintet will perform in San
Juan. Trinidad, Barbados, Marti-
nique, Guadalupe, St. Croix. St
Thomas and Jamaica.

Rogelio Brambila (Editora) stepped
down prior to the end of his term.

“In the case of Argentina.” ex-
plains Cruz, “last August the parity
of their peso exchange was 1.500 to
one (dollar). Recently, the change
went to 2.200 to one.

“Consequently, if there is too long
a delay. we are caught in the middle
and the result is much less in dollar
value on the royalties originally due
us. It only makes common sense for
the publishing community to correct
such shortcomings,” Cruz states.

Initial discussions on the pro-
jected plans got underway this past
fall when Cruz met with music offi-
cials in Brazil (ABEM) and Argen-
tina (CAEM).

He indicates that similar contacts
are progressing with Chile, Co-
lombia and Venezuela. A collection
problem “another sort” between the
former country and Mexico still ex-
ists because of strained diplomatic
relations. “However, this, too,
should be corrected within a short
time.”

Locally, Cruz reports that better
terms are being achieved with the
publishers and the magazines as to
collections for reprints on music and
lyrics of songs.

“Although just a handfu! of the
publications agreed to our terms of
increasing the amount some 200%,”
the bilingual Cruz continues, “We
are beginning to make considerable
headway in convincing them that
the increased rates are only fair for
the composers.”

Overall, Cruz and his EMMAC
colleagues are considerably optimis-
tic about making “substantial im-
provements” this year. Cruz con-
cludes that it’s up to the membership
to ensure “the systems work properly
on behalf of the authors, here and in
the other nations in the region.”

Joining the publishing executive
on the EMMAC board of directors
for the entire year are: Mario De
Jesus (Emlasa), first vice president;
attorney Efren Huerta (Editorial Or-
feon), second vice president; attor-
ney Rafael Farias (Edim/RCA),
secretary; and Manuel Cervantes
(Mundo Musical/CBS), treasurer.

Alternates (vocals) for the associ-
ation over the 12-month period are:
Sari a Carsy (Arabella/Ariola), Te-
resa Beltran (Alfa Music) and Ber-
nardo Gonzalez (Editorial Son Art).

EMMAC is comprised of some 40
member companies, and this year is
expected to herald better relation-
ships with the Composers Society.
according to agreement reached late
last year by both sides.

Canada

New Wave On Canada’s Airwaves
But Survey Suggests Product Sell-Through Is Poor

TORONTO—While media sup-
port has been and continues to be
strongly supportive of new rock
product carrying the generic tag
“new wave,” there is mounting evi-
dence that the ballyhoo is, like the
old Peter Sellers movie, a shot in the
dark.

It is unwise to draw too close a
parallel between the Canadian and
American marketplace at present
because they are separate and dis-
tinct record markets, but here new
wave has become a staple diet of
AM top 40 and AOR radio formats
and yet. by and large, it’s not selling,

According to several research
studies conducted by Joint Commu-
nications in Canada, one of the key
identifiable reasons why the new
wave rock is not selling is because
the market is confused by the sheer
number of new album acts on the
market.

“We were absolutely astounded
with one finding where 90% of the
respondents were unable to identify
cither the name of the act or the
name of the tune when we played
‘Cruel To Be Kind’ by Nick Lowe,”
waxes Joint Communications’ John
Parikhal.

While the major part of his re-

HEAVENLY THANKS;RCA Canada's country a&r director Jack Feeney, sec-

search findings are not available for
print, the lifestyle researcher reports
that a listening session of various
one-hit record artists recently turned
in a whopping 85% failure to iden-
tify in the sample study.

“You can imagine the effect this
has on record sales,” he asks rhetor-
ically.

One person who is very aware of
the effect on the record industry is
Bob Sniderman, who controls the
massive Sam’s Records & Tapes re-
tail chain in Canada.

The youthful and influential retail
executive says that he was strongly
affected by the new wave trend and
highly optimistic that it would
spawn a new generation of stars,
Now he isn’t so sure.

“About four months back, I took
stock of the quantity of new album
acts that were sitting in our inven-
tory and hadn’t moved. | was expect-
ing to see about 25% of our sales
being derived from the new wave
but, in fact, it represents about 5%.”

Sniderman faults the record com-
panies for failing to focus marketing
campaigns on these new groups, and
he terms the quantity of releases as
“a shot in the dark approach to
creating stars.”

ond from the right, presents Ovation Records U.S. president Dick Shory with

a platinum disk marking sales of 100,000 copies of the Kendalls’ ‘‘Heaven’s

Just A Sin Away'' album in that territory. Also pictured are Jeannie Kendall,

left, Royce Kendall, center, and Ed Preston, right, vice president and general
manager of RCA Canada, Ovation’s licensee.

Granz Waxes Peterson To
Broaden Pianist’s Appeal

TORONTO-Dubbing himself
“the fastest producer around.” vet-
eran jazz giant Norman Granz
briefly visited the city to disclose sev-
eral new projects for Oscar Peterson
in Canada and, while doing so. took
a light-hearted swipe at the North
American jazz market.

Keyboardist Peterson was the rea-
son Granz was in town and his cur-
rent record project is intended for
the Canadian market exclusively,
the producer reports.

“Itis an album of Canadian songs
and he’ll sing.” says Granz. “It is a
straight ahead commercial venture,
not a typical album by any means,
and the idea is to broaden his ap-
peal.”

The project was actually con-
ceived by Pablo’s Canadian distrib-
utor, RCA Records general man-
ager, Ed Preston.

Another vehicle to broaden Cana-
dian-born Peterson’s appeal at home
is through a contract with the Royal
Bank of Canada. to which Peterson
is now contracted for a series of com-
mercials.

wWWW.americanradiohistorv.com

On the subject of jazz today,
Granz says he questions some of the
albums that are on the Billboard
Jazz chart, “Most of them don’t de-
serve to be dubbed jazz. A lot of
them are fusion records which are
pop and rock rooted with certain
jazz elements in them. To me jazz is
improvised music, not a disco beat.”

The key to Pablo’s continuing suc-
cess, says its owner, is that it has a
worldwide market and a roster of
travelling performers.

“One has to think in global terms
to get mass sales. One can’t think
New York only, there are other im-
portant jazz centres around the
world and Pablo performers regu-
larly travel to them. Vancouver.
Stockholm. London—these are all
important markets and one can’t af-
ford to ignore them.”

Granz operates three record divi-
sions, all of which carry the Pablo
logo. The Pablo label by itself is used
for regular studio jazz recordings;
Pablo Live releases live recording
disks and Pablo Today releases con-
temporary jazz such as Peterson’s
current record project.

The outcome of his review of in-
ventory is that where before his
chain more or less bought something
of everything that was released,
“now I'm being selective because the
record companies are not providing
us (the retailers) with any incentives.
What they are giving us is added in-
ventory that isn’t selling.”

Sniderman sides with Parikhal’s
view that the labels need to focus at-
tention on creating some stars right
now, to work at creating specific im-
ages or identities in the consumer’s
mind. Images and identities that,
say. Blondie has via Deborah Harry
or the Heartbreakers have in Tom
Petty.

Curiously, the record companies
have yet to show any signs of identi-
fying a sell-through problem among
new wave releases.

Polygram is a case in point. The
label has been ultra-successful in es-
tablishing a breakout market for
XTC in Canada, successfully guid-
ing the British act through a mini-
Canadian tour, garnering a moun-
tain of positive press and even estab-
lishing for the group a national top
10single in “Taking Care Of Nigel.”

According to Gerry Young at
Polygram, the group is “bigger here
than anywhere else in the world.” in-
cluding their own country. And yet
the group has sold 30,000 albums so
far, a figure just above the halfway
mark needed for a gold certification.

CBS has been widely touting its
success with the Stiff catalogue, a
company press release proudly re-
porting that Stiff in Canada is sell-
ing between 50% and 75% of total
U.S. sales. And yet the catalogue has
yet to forward an album that has
reaped platinum status here.

Bob Muir at CBS, in charge of
E/P/A and Stiff, openly admits that
his biggest problem with new wave
is “converting airplay into sales.” He
reasons that “because it is such a
new trend it is difficult to create an
identity in the consumer’s mind.”

Ken Berry and Barry Taylor, who
oversee U.S. operations for Virgin
and Stiff respectively, both agree
that Canadian radio has been in the
forefront of accepting the new music
trend. but both men see the key to
making an impact in sales being a
breakthrough on American radio.

“The question of Canada being a
breakout market perhaps needs to
be rephrased as to whether Cana-
dian radio can affect the U.S. mar-
ket, and I'd have to say no it can’t at
this point.” says Berry of Virgin.

Both Berry and Taylor see the
early start success of the new Clash
album, “London Calling.” as the
possible breakthrough that could
topple U.S. programming reserva-
tions and open the door for a great
deal more new wave material to gain
major market radio exposure.

But breaking down U.S. program-
ming resistance might be only half
the answer to gaining realistic sales
and profits for new wave titles in
North America—if Canada’s sales
figures are anything to go by.

“The problem in Canada is a case
of over-reaction to new wave and in
the U.S. it has been a case of under-
reaction,” says Parikhal.

“In either case the problem re-
mains the same and this is audience
identification. New wave is suffering
from the same malaise that hit disco.
the listening audience is overcome
by too much at once. They can’t dis-
tinguish artists or song titles, which
means that when they go to the
record store they don’t know what
they are looking for.”
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ALL-OUT FOR U.K. ROCKER

Atco Rolls Dice On Gary Numan

NEW YORK—“We’ve decided to
go against the grain of economics
and sponsor a tour we’ll probably
lose money on. But he’s a highly vis-
ual act. He’s fantastic in person. I
know that Gary Numan deserves
this.”

Such are the comments from Atco
president Doug Morris as he talks
about promotion plans that are a
throwback to the happier free-
spending days of a few years back in
the record industry and without a
doubt is the biggest budgeted push
by Atlantic on a new act in possibly
more than a year.

It seems that no stone has been left
unturned for the British rocker in
this coordinated effort by Atlantic
and WEA International. Spokes-
persons for both Atlantic and WEA
deny reports that WEA Inter-
national had to prod Atlantic into
movement.

Numan got off to a slow start on
Atlantic after major success on the
Beggars Banquet label in his native
Britain.

Both of Numan’s Tubeway Army
album releases “Replicas” and “The
Pleasure Principle” entered the Brit-
ish charts at the No. 1 position with
the respective singles “Are Friends
Electric?” and “Cars” claiming the
top position in singles charts.

By DOUG HALL

But Atlantic’s Atco, to which Nu-
man-has been assigned in the U.S.,
did not issue “Are Friends Electric?”
as a single when itissued “Replicas.”

Morris explains that since Numan
is such a visual act (he travels with
robots, an entourage of 26 and tons
of equipment) Atlantic had to wait
until a U.S. tour could be lined up.

A delay in the U.S. launch could
possibly be directly attributed to
Numan. The artist has refused to do
some promotional work in Britain
and played no live concerts in more
than a year. He makes no bones
about being afraid of uncommitted

"audiences.

So it is no surprise that Morris is
enthusiastic, but a bit nervous when
he talks about Numan.

The promotion was launched
with a performance on NBC-TV’s
“Saturday Night Live” Saturday
(16), the first of many and varied
uses of television Atlantic is hatch-
ing for Numan.

Two days later he began a tour
starting in Toronto for a perform-
ance that is already soldout. By the
end of February Numan will have
played Montreal, Providence, Bos-
ton, Philadelphia, New York, Pitts-
burgh and Cleveland.

In March the tour continues (o

Detroit, Chicago. Minneapolis, San
Francisco and Los Angeles.

At each venue Numan will be the
sole act on the bill. This tour was
quickly assembled by Atco vice
president Reen Nalli, who, accord-
ing to Morris, spent many sleepless
nights.

In order to make the most of the
visual appeal of Numan a variety of
television uses is planned. Product
manager Ben Hill is lining up cable
appearances, including a shot on the
pay cable service Showtime, local tv
appearances on both commercial
(NBC’s affiliate in Cleveland) and
noncommercial (the PBS outlet in
Boston), and videocassette use in
both rock clubs and retail outlets.

The Numan promotions are also
creating opportunities for Atlantic
and WEA International to work
more closely. For example, buttons
are being shipped in from Britain
while special metallic posters are
coming in from Japan. Atlantic in
turn will offer help for overseas pro-
motion.

WEA International personnel are
also pitching in to expand phone ef-
forts to touch bases with radio pro-
gram directors. Radio stations are
being lined up to cosponsor the con-
certs.

Casablanca Aiming At Spanish

® Continued from page 4
show did in the black community.”
Busby states.

This was followed with guest ap-
pearances by the duo on such r&b
stations as KGFJ-AM and KACE-
FM both in Los Angeles. Busby feels
the acceptance given the record at
r&b stations can be explained by the
methods of r&b programmers.

“l think black radio has had a
tendency to judge a record more on
its sound and use a gut feeling as op-
posed to relying on tip sheets and
things of that nature.” he says.

The Spanish market campaign
has just begun as the Spanish lan-
guage versions of “Yes, I’'m Ready”
and “Do That To Me One More
Time” have just shipped. “Right
now. we’re only penetrating the ra-
dio market.” Busby says, stating
other types of advertising and pro-
motion won’t fall into place until the
radio situation is gauged.

The markets being targeted are
New York, Puerto Rico. Los An-
geles. Houston. Dallas/San An-
tonio. Chicago, Miami and San
Francisco. Secondary targets are
Hartford. Denver. Phoenix. New
Orleans, Philadelphia, Washington,

AYERS’ 10TH
AT POLYDOR

NEW YORK-—Roy Ayers, the
vibist, is celebrating his 10th anni-
versary with Polydor Records. He
was among the first artists released
by the label in 1970 and has contrib-
uted an average of two albums a
year since.

While the label admits he's yet to
earn a gold single or album. the
company reports that his albums
consistently setl in the 250.000 to
300.000 range.

Ayers recently returned from a
concert tour of Africa. where he
played with African musician Fela
Anikulpapo Kuti, with the teaming
to be heard in an album to be re-
leased soon.

D.C.. Albuquerque, El Paso, San
Diego and Las Vegas.

Casablanca is expecting 85% of
those who purchase the Spanish rec-
ords to be exclusively Spanish
speaking. 10% to be bilingual and
5% to be English speaking.

The reason behind the releases is
the growing Spanish market. “Its
such a big market,” admits Busby.
“Top 40 and r&b should begin cater-
ing to it.”

Coordinating the promotion are
Bill Marin, West Coast regional rep-
resentative; Lydia Fernandez. retail
coordinator, and Rubin Rodriguez,

BOOK REVIEW

associate national director of East
Coast promotion.

The records are available in regu-
lar stores as well as in Spanish lan-
guage outlets. The artists did not
have to be coaxed back into the stu-
dio to recut their disks. “Both acts
understand the possibilities and po-
tential of the market.” Busby ex-
plains.

Further Spanish relcases by Eng-
lish speaking artists hinge on the
success of these first songs. In 1975,
Captain and Tennille had a top 50
hit with a Spanish version of “Love
Will Keep Us Together” on A&M.

Handbook & Career Guide
By Baskerville Rings Bell

“Music Business Handbook And
Career Guide” by Dr. David Basker-
ville, Sherwood Co., 669 pages,
$16.95.

LOS ANGELES—How can a pro-
fessor at the Univ. of Colorado
(Denver branch) produce such a
comprehensive, knowledgeable, in-

" valuable book as this?

The answer, or course, is that Bas-
kerville succeeded in the music in-
dustry for more than 20 years before
he became a popular teacher high in
the Rockies. Baskerville is a virtuoso
trombonist as well as an arranger.
composer and conductor who pros-
pered in the Los Angeles area with
NBC. 20th Century-Fox, the Top
Music Publishing Group and—to
enhance his versatility—as president
of Sherwood Recording Studios.

His tome is logically divided into
seven sections. One can’t think of a
phase of the business which fails to
cover exhaustively. His writing style,
moreover, is lucid and simple; there
are none of the technical terms and
legalistic mumbo-jumbo which have
marred similar books published in
recent years.

Baskerville delves into virtually

every aspect of the industry, in-
telligently covering songwriting.
music publishing, copyrights, licens-
ing, agenting, talent management,
concert promotion, music merchan-
dising, arts administration, record
companies and how they function,
AFTRA and AFM activities, artists’
contracts, studios and engineers,
radio and television music, motion
picture scoring, career options and
innumerable other subjects of in-
terest to the amateur and profes-
sional alike.

The author has plainly expended
years in acquiring information
which some of us had to learn the
hard way, by trial and error, over the
decades.

Stan Cornyn, executive vice presi-
dent of Warner Bros. Records in
Burbank. contributes a pithy fore-
word. His concluding paragraph:
“Today the record business is com-
ing of age and we have the first gen-
eration of college texts on the subject
to prove it. Those entering the busi-
ness have the challenge of giving it
new form and focus. An exciting, re-
warding, clearly upbeat experience
awaits you. That you can almost be
sure of.” DAVE DEXTER JR.
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Rock’n’Rolling

A Debt To British:
Punk & Funk Fusion

By RICHARD M. NUSSER

NEW YORK—Several things are
happening in the world of rock to in-
dicate that the music is functioning
as a barometer of popular tastes and
social attitudes for beyond its cul-
tural perimeters (which still remain
small in proportion to the amount of
revenue the rock industry gener-
ates).

And while it may be too early to
flatly predict these various trends
will set the tone for the next nine
years, they are rooted in past events
that did prove to be precursors of
pop taste. ~

One of the most important of
these elements is the recent fusion of
punk and funk.

The most successful wedding of
these potent musical forces has been
in the U.K.. where white working
class rock has been able to segue
neatly into the West Indian-in-
fluenced reggae and/or ska
rhythms.

Rather than interpreting this as a
rip-off of one culture or another, it’s
quite evident after even slight expo-
sure to the music that this is a mar-
riage made in heaven.

Whether this spiritual metaphor
translates into the lingo of the mar-
ketplace remains to be seen. But it
surely is nice to see people who once
mistrusted each other playing in the
same band.

Among the leading influences in
this category are groups such as the
Specials. Selector and to a lesser ex-
tent, Madness and Police, all of them
U.K.-based.

In this country the trend has been
restricted to acts such as James
White, or James Chance, who often
teams with James Blood, and his
group. Defunkt, for concert appear-
ances and duets.

The list could be stretched to in-
clude Motown’s Rick James and
Warner Bros.” Prince and George
Clinton, who can appeal to the same
harder rocking white mal¢ audience
that once revered the late Jimi Hen-
drix.

Of course, there are acts like
Warner Bros.” Stuff, fully integrated
units comprised of studio musicians,
but in terms of general sophistica-
tion, there is no comparison to the

Specials and other groups, who
clearly hail from the wrong side of
the tracks at least in appearance.

What makes the Specials., Selector
and the James White/James Blood
joinings so important is that they
represent a coming together of the
black and white working classes,
groups that heretofore had not
shared the sume taste in music for
the most part.

Admittedly, many of the U.S.
punks wouldn’t qualify as “working
class,” but what’s important here is
that they perceive themselves as
such, whereas in the U K. the races
in factory towns are thrown together
in much tighter quarters and can’t
avoid sharing the same label.

In fact, this last element could well
be responsible for the punk/funk fu-
sion catching on faster overseas than
it has here. Reggae and ska are more
associated with rebellious youth in
the U.K. than here, where the reggae
fan is more than likely to be a college
grad if he isn’t a native of Jamaica-
and a Rastafarian to boot.

It isn’t merely the fact these
people are playing in the same band,
or freely exchanging musical styles,
but rather that the thrust of the lyrics
indicates a well tempered reconcilia-
tion process is taking place.

This is most obvious in the mes-
sage of the Specials (who have en-
joyed considerable chart success in
the U.K.. where racial strife is by no-
means a rare occurence in urban
areas), while James White concen-
trates more on adopting a posture of
cynicism towards American racial
attitudes and respect for the contin-
uing influence blacks exercise on
rock and pop music.

These trends have helped mold
the consciousness of a considerable
block of Americans during curcial
times in the past, invoking just
enough of a response to avoid un-
necessary confrontation in some
cases.

Possibly the musical trend of the
1980s will be to encourage such con-
frontation. not to avoid a clash. but
to establish a real dialog. and a truly
integrated musical and*social com-
munity.

AGAC Augmenting ASKAPRO Meets

NEW YORK-The American
Guild of Authors & Composers has
added a weekly nighttime ASK-
APRO session to similar noontime
rap sessions on Thursdays.

The evening ASKAPRO will take
place at Uncle Lulu’s at 16 W. 56th
St. here on Tuesdays starting at 8

p-m.

Hosted by Sheila Davis of AGAC,
the February lineup includes D.L.
Byron, Arista artist. who appeared
Tuesday (12); Ray Caviano of REC
Records (19) and Amy Bolton, pro-
fessional manager of Castle Hill
Music (26).

In another AGAC development, a
weekly feedback session for song-
writers has been established. Pur-
pose of the free two-hour critique
sessions is to help the new writer

No Nukes Single

LOS ANGELES-—-“ShutEm
Down,” Gil Scott-Heron’s new
Arista single. takes a strong stand
against nuclear energy. He wrote the
tune after performing at the No
Nukes concert last fall in New York.
According to Arista, the song may be
used by anti-nuclear energy forces.

gain useful insights into writing
“recordable and competitive™ songs.
During each session up to 10 cassette
demos will get an analysis by a rotat-
ing panel of pros.

The feedback sessions take place
at AGAC headquarters at 40 W.
57th St. Tuesdays from 5:30 to 7:30

p-m.

Duke Into Court,
Asks For $23,000

LOS ANGELES—Veteran agent
Maurice Duke seeks payment of
$23.000. which he alleges in Supe-
rior Court suit here is owed by
Brooks Austin and Si Stewart in
commissions.

The pleading. filed by William
Blustein, charges the plaintiff repre-
sented the defendants in a negotia-
tion with 20th Century-Fox Music
wherein Austin and Stewart re-
ceived $200,000 plus 14% of all sales
for a two-year period. Duke, who
was to get 15% commission. states he
was paid $7.000 in consecutive
monthly installments starting No- .
vember 1978 and is owed the re-
maining $23.000.
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MARCH 1, 1980 BILLBOARD

POPULAR ARTISTS

ABBE
Rainbows
LP Butterfly FLY3107
8TFLYT3107
CAFLYC3107

ADAMS, BRYAN
Bryan Adams
LP A&M SP4800
8T 874800
CA CS4800

AFRICAN SUITE
African Suite
LPMCA 3205
8T MCAT3205.
CAMCAC3205
ANDERSON, BILL
Nashville Mirrors
LPMCA3214..............
8T MCAT3214.
CA MCAC3214
ANGEL
Live Without A Net
LP Casablanca NBLP27203
AXELROD, DAVID
Marchin’
LPMCA3199..
8TMCAT3199.
CA MCAC3199

BABYS
Union Jacks
LP ChrysalisCHR1267 ............... $7.98

BARE, BOBBY

Down & Dirty
LP Columbia JC36323 ..
8T JCA36323
CA JCT36323

BARiSH, JESSE
Mercury Shoes
LP RCA AFL13420
8T AFS13420.....
CA AFK13420

BATT, MIKE, & FRIENDS
Tarot Suite
LPEpic NJE36312 ..o, $6.98

BROTHERS JOHNSON
Light Up The Night
LP ARM SP3716
8T8T3716
CACS3716
BURNS, GEORGE
| Wish | Was Eighteen Again
LP Mercury SRM15025
BYRON,D. L.
This Day & Age
LP Arista AB4258 ....................... $7.98
coD
Tears
LP CasablancaNBLP7193............ $7.98

CHASE, CAROL
Sexy Songs
LP Casablanca West CWLP6001DJ
CLARK, GENE, Roger McGuinn

CLARK, ROY
My Music
LPMCA 3189
8T MCAT3189.
CAMCAC3189
CLAYTON, MERRY
Emotion
LP MCA 3200
8TMCAT3200.
CAMCAC3200
CRAMPS
Songs The Lord TaughtUs
LP A&M SPOO
8T8T007
CA CS007
CROSS. CHRISTOPHER
Christopher Cross
LP Warner Bros. BSK3383........... $7.98

CULTURE
International Herb
LP Virgin Int'I VIFL1047

CURRIE. CHERIE & MARIE
Messin’ With The Boys
LP Capitol ST12022.................... $7.98

DARTS

Darts
LP PolydorPD16250 .................. $7.98

DAVIES, GAIL
The Game
LP Warner Bros. BSK3395...

DAVIS, DANNY, & WILLIE
NELSON WITH THE NASHVILLE
BRASS
Danny Davis & Willie Nelson with
the Nashville Brass
LP RCA AHL13549.
8TAHS13549.
CAAHK13549.

DEMIAN, MAX
The Call Of The Wind
LPRCAAFL13525 .....coceoveiinnn, $7.98
8TAFS13525 .
CA AFK13525 ....

DENVER, JOHN
Autograph
LPRCAAQL13449.................... $8.98
8TAQS13449 ... oo
CAAQK13449....

DIAMOND, NEIL
September Morn
LP Columbia FC36121 ................ $8.98

DORE, CHARLIE

Where To Now
LP Island ILPS9559

DRIFTING COWBOYS
The Drifting Cowboys, Tribute To
Hank Williams
LP Standing Stone SSDC1234

DUKES
Dukes
LP Warner Bros. BSK3376........... $7.98

FAGAN, RICHARD
Richard Fagan
LP Mercury SRM13811

NewLP/Tape Releases

This listing of new LP/Tape releases is designed to enable retailers and radio programmers to be up-to-the-minute on available new product.
The following configuration abbreviations are used: LP—album; 8T—8-track cartridge; CA—cassette; QL—quadraphonic album; Q8 quadra-
phonic 8-track cartridge. Multiple records and/or tapes in a set appear within brackets following the manufacturer number. Tape duplicator/ -
marketers appear within parentheses following the tape manufacturer number, where applicable.

FENDER, FREDDY
Together We Drifted Apart
LP Starflite JZ36284 . $7.98
8T JZA36284 ...
CA JZ736284 ...

FESTIVAL

Evita
LPRSORS13061
FISHER, MATTHEW
Matthew Fisher
LP A&M SP4801

8T 874801
CACS4801.

FLYING BURRITO BROTHERS
Live From Tokyo
LP Regency REG79001

FLYING LIZARDS
Flying Lizards
LP Virgin VA13137
8TTP13137
CACS13137..
FOXY
Party Boys
LPDash30015..........coceveveennens $7.98
FROESE, EDGAR
Stuntman
LP Virgin V2139
GEILS, J., BAND
Love Stinks
LP EMI America SO017016

GODLEY CREME
Freeze Frame
LP Polydor PD16257 .................. $7.98

GOOD RATS
Live At Last
LP Ratcity RCRG98

GOTHAM
Void Where Uninhibited
LP Aurum AU0002

HAMILTON, GEORGE, IV
Forever Young
LPMCA 3206 ....
8TMCAT3206
CAMCAC3206 ..
HARBOR, PEARL, & THE
EXPLOSIONS
Pearl Harbor & The Explosions
LP Warner Bros. 85K3404 ........... $7.98
HARLOW, GINA, & THE
CUTTHROATS
Live On Stage
LP Cutthroat CT7770
HARRIS, NORMAN
The Harris Machine
LP Philadelphia int'i NJZ36313 ....
HAYS, DORIS
Adoration Of The Clash
LP Finnadar SR2720................. $11.98
8TTP2720..
CACS2720.
HEART
Bebe Le Strange
LP EpicFE36371
8T FEA36371.
CAFET36371....
HILL, TESSIE
Without You . . .
LPMCA 3204 ...
8TMCAT3204
CA MCAC3204 ..
HILLMAN, CHRIS, see Roger
McGuinn
HUNLEY, CON
I Don’t Want To Lose You
LP Warner Bros. BSK3378........... $7.98
ISAACS, GREGORY
Soon Forward
LP Virgin Int'| VIFL1044
JACOBS, DEBBIE
High On Your Love

$6.98

LPMCA3202 ... $7.98
8TMCAT3202... .87,
CAMCAC3202 ..o $7.98
JAM
Setting Sons
LP Polydor PD16249 ................ $7.98

JAMES, TOMMY
Three Times In Love
LP Miltennium BXL17748............ $7.98

8TBXS17748............. $7.98
CABXK17748 $7.98
JONES, BOOKERT.
The Best Of You
LPABMSPA798 ... $7.98

8T8T4798..
CACS4798.

KALYAN
All The Way “"Live’”
LPRCAAFL13514
8TAFS13514.
CA AFK13514

KLEEER
Winners
LP Atiantic SD19262
8TTP19262...
CACS19262 ..

LE PAMPLEMOUSSE
Planet Of Love, You Can Get Off
On The Music
LPAVI AVI6080

LEE, BRENDA
Even Better
LPMCA3211....
8T MCAT3211
CAMCAC3211 ..

LEVAN, LARRY
Greatest Mixes, Vol. 2
LP Salsoul SA8533
87 S88533.
CA SC8533
LIPPSINC.
Mouth To Mouth
.LP CasablancaNBLP7197............ $7.98
LONGMIRE, WILBERT
With All My Love
LP Columbia JC36342.
8TJCA36342...
CA JCT36342...

$8.98
...$8.98
$8.98

LONELY BOYS
Lonely Boys
LP HarvestST12030................... $7.98
LOVICH, LENE
Flex
LP Epic JE36308..
8TJEA36308 ...
CA JET36308...
MADNESS
One Step Beyond
LP Sire SRKE085 ...........ccccuenen. $7.98
MANGIONE, CHUCK

Fun & Games
LP AZM SP3715..

8T8T3715.... $7.98
CACS3715 $7.98
MARINO, FRANK, & MAHOGANY
RUSH
What's Next?
LP Columbia JC36204 ................ $7.98
8TJCA36204 ... .$7.98
CAJCT36204... .

McDONALD, COUNTRY JOE
Leisure Suite
LP Fantasy F9586................c...... $7.98

MCGUINN, ROGER, CHRIS
HILLMAN, FEATURING GENE
CLARK

City
LP Capitol ST12043.................... $7.98
MECO

Music From Star Trek & The Black

Hole

LP Casablanca NBLP7196............ $7.98

MIGHTY DIAMONDS
Deeper Roots (Back To The
Channel)

LP Virgin Int'I VIFL1045

MI-SEX
Computer Games
LP EpicNJE36349 .........cc.oe.e. $6.98

MOERLENE’S, PIERRE. GONG
Time Is The Key
LP Arista AB4255 ....................... $7.98

MURRAY, ANNE
A Country Collection
LP Capitol 12039
NELSON, WILLIE, see Danny Davis

OLIVOR, JANE
The Best Side Of Goodbye
LP Columbia JC36335
8TJCA36335..
CAJCT36335...

0Z, WILLIAM
William Oz
LP Capitol ST12015..........cccneeen $7.98

PHILLLIPS/MACLEOD
Phillips / Macleod
LP Polydor PD16255 .................. $7.98

PHOTOGLO
Photoglo
LP 20th Century-Fox T604 .
878604.
CAC604

PICKETT, WILSON

I Want You
LP EMI America SW17019

PRETENDERS
Pretenders
LPSire SRK6083 ...........ooovvnn s $7.98

PRIDE, CHARLEY
There's A Little Bit Of Hank InMe
LPRCAAHL13548. .
8TAHS13548 ..
CAAHK13548....

PRIVATE LIGHTNING
Private Lightning
LPA&M SP4791.
8T 8T4791...
CACS4791 .

RINDER & LEWIS

Warriors
LPAVIAVI6073

ROCKETS
No Ballads
LPRSORS13071...eeiice, $7.98

RODEN, JESS
Stonechaser
LP Island ILPS9531 .....ovenennnn. $7.98

RODRIGUEZ, JOHNNY
Through My Eyes
LP Epic JE36274
8TJEA36274..
CAJET36274

ROZETTA
Where’s My Hero
LP Pabio T602
878602....
CAC602

RUSH
Permanent Waves
LP Mercury SRM 14001

RUTS
The Crack
LP Virgin Int'| V11232

SEARCHERS
Searchers
LP Sire SRK6082 .........c.coco.reene $7.98

SHAM 69
Hersham Boys
LP Polydor PD16245 .................. $7.98

SHOOTING STAR
Shooting Star
LP Virgin VA13133....
8TTP13133....
CACS13133

SHOTGUN
1"

....$7.98
.$7.98
.$7.98

LP MCA 3201
8T MCAT3201.
CAMCAC3201

SIMMONS, DAVID
The World Belongs To Me
LPWMOTFI588 ......ovene s

SINGERS UNLIMITED
JustIn Time
LPPausa7048. ..., $7.98

SISTER SLEDGE
Love Somebody Today
LP Cotillion SD16012 ..
8TTP16012
CACS16012

SKYY

Skyway
LP Salsoul SA8532...

SPEARS, BILLIEJO
Standing Tall
LP United Artists LT1018
SPECIALS
LP Chrysalis CHR1265................. $7.98
STATLER BROTHERS
The Best Of The Statler Brothers
Rides Again, Vol. Il
LP Mercury SRM 15024
STEELE, SAUNDRA
Saundra Steele
LP United Artists LT1021
STEVENS, RAY
Shriner's Convention

LPRCAAHL13574 $7.98
8TAHS13574 .. $7.98
CAAHK13574... $7.98
STEWART, JOHN
In Concert
LPRCAAFL13513 $7.98
8TAFS13513.... $7.98
CA AFK13513 $7.98
SURVIVOR
Survivor

Lp Scom Bros. SB7107 ..
8TTP7107
CACS7107

SWEET PEOPLE
Sweet People A
LP Polydor PD16252 .................. $7.98

3-D
3-D
LP Polydor PD16254 ..... ............ $7.98
TILLIS, MEL
M-M-Mel Live
LP MCA 3208
8TMCAT3208...
CAMCAC3208

UFO
No Place To Run
LP ChrysalisCHR1239 ............. $7.98

UTOPIA
Adventures In Utopia
LP Bearsville BRK6991................ $7.98

VANHOY, RAFE
Prisoner Of The Sky
LP MCA 3207
8T MCAT3207...
CAMCAC3207

VOUDOURIS, ROGER
A Guy Like Me
LP Warner Bros. BSK3401

WEBER, FRANK
Frank Weber
LPRCAAFL13547
8TAFS13547 ...
CA AFK13547

WEBSTER, MAX
Live Magnetic Air
LP Capitol ST12042

WEIRDOS
Who? What? When? Where? Why?
LP 8omp W3

WINTER, JOHNNY
Raisin’ Cain
LP Blue Sky JZ36343
8T JZA36343
CA JZT36343

JAZZ

ADAMS, GEORGE, QUINTET
Paradise Space Shuttle
LP Timeless Muse Ti322.............. $7.98
ALEXANDER, MOUSEY, SEXTET
The Mouse Roars
LP Famous Door HL130
BAKER, CHET
The Touch Of Your Lips
LP SteepleChase SCS1122
BASIE, COUNT, see Ella Fitzgerald

BECHET, SIDNEY/MARTIAL
SOLAL
When A Soprano Meets A Piano
LP InnerCity IC7080.................. $7.98
BEEBE, JIM, CHICAGO JAZZ
Saturday Night Function
LP Delmark DS218 .........c.......ce. $7.98
BLAKEY, ART, & THE
JAZZMESSENGERS
Reflections In Blue
LP Timeless Muse T1317............. $7.98
BRACKEEN, JOANNE
Solo Piano
PIP AU SAYL05 E $7.98
COOK COUNTY
Pinball Playboy
LP Motown M7930R1................ $7.98
DEGEN, BOB
Children Of The Night
LPInnerCity 3027 ...........ccoeeeeen. $7.98
DERISE. JOE
I'll Remember Suzanne
LP InnerCity IC4003................... $7.98
EDISON, HARRY "'SWEETS"’, see
Zoot Sims
EVANS, BILL
Symbiosis )
YPIPa USAFA( 50— $7.98
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FADDIS, JON
Good & Plenty
LP Buddah BDS5727 .................. $7.98
FITZGERALD, ELLA/COUNT
BASIE
A Perfect Match
LP Pablo D2312110
CAK12110...
GILLESPIE, DIZ2Y
Havin’ A Good Time In Paris
LP Inner City IC7010
GRAAFF, REIN DE, QUINTET
New York Jazz
LP Timeless Muse TI1321.............. $7.98
GRAPPELI, STEPHANE, see George
Shearing
GREAT JAZZTRIO
Milestones
LP Inner City IC6030................... $7.98
HOLMAN, BILL
The Fabulous
LP Sackville 2013
JAMAL, AHMAD
Genetic Walk
LP 20th Century-Fox T600
JOHNSON, JIMMY, BAND
Johnson’s Whacks
LP Delmark DS644 ..................... $7.98
JONES, HANK
Hanky Panky
LP lnner City IC6020................... $7.98
JORDAN, DUKE
Lover Man
LP SteepleChase SCS1127
LLOYD, CHARLES
Big Sur Tapestry
LP Pacific Arts PAC7139.............. $7.98
MARSH, WARNE, see Lew Tabackin

McNEIL, JOHN
Faun
LP SteepleChase SCS1117
McSHANN, JAY
Kansas City Hustle
LP Sackville 3021
MUSCARELLA, SUSAN
Rainflowers
LP Pacific Arts PACB7135............ $7.98
MUSIC MAGIC
Music Magic
LPGTM 825
MYERS, DICKEY
Dickey’s Mood
LP Quadrangie QDR 104
PARLAN, HORACE
Blue Parlin
LP SteepleChase SCS1124
REINHARDT, DJANGO
The Versatile Giant

LP Inner City IC7004 ................... $7.98
ROSE
Worlds Apa
Lp Mullenmum 8XL17749............ $7.98
8T 8XS17749

CABXK17749

SHEARING, GEORGE, &
STEPHANIE GRAPPELI
The Reunion
LPPausa7049...........c.eooeeenn . $7.98

SIMS, 200T, & HARRY
“SWEETS’’ EDISON
Just Friends
LP Pabio 2310841 ..
CAK10841 ...
SOLAL, MARTIAL, see Sidney
Bechet

STIERNBERG. DON
Rosetta
LP Flying High FH502 ............... $7.98
SZAJNER, BOB, TRIAD
Jazz Opus 20/40
LP Seeds & Stems SSH7802
TABACKIN, LEW, & WARNE
MARSH
Tenor Gladness

.$8.98
.$8.98

LP Inner City IC6048.................... $7.98
URBANIAK’S, MICHAEL, FUSION
Heritage

LP Pausa 7047 ...$7.98

VARIOUS ARTISTS
Jazz Gala 79
LP Personal Choice PC51001
VAUGHAN, SARAH
Duke Ellington Songbook
LP Pablo 2312111
CAK12111 ...
VINSON, EDDIE
Kidney Stew Is Fine
LP Delmark DS631 ..................... $7.98
WALTON, CEDAR
Soundscapes
LP Columbia JC36285 ................ $7.98
WALTON, FRANK
Reality
LP Delmark DS436
WATROUS, BILL
Watrous In Hollywood
LP Famous Door HL127
WILLIAMS, MARY LOU
First Lady Of The Piano
LPInnerCity IC7006................... $7.98

.$8.98
.$8.98

THEATRE/FILMS/TV

OKLAHOMA
Broadway Cast
LPRCA Red SealCBL13572......... $9.98
CACBK13572.....ccevviiiiieens $9.98

RODDENBERRY, GENE
Inside Star Trek
LP Columbia PC34279................ $6.98

ROLLER BOOGIE
Original Soundtrack
LP Casablanca NBLP27194

CLASSICAL

BACH, JOHANN SEBASTIAN
Cantatas, Vol. 24
Esswood, Equiluz, Huttenlocher, van
der Meer, van Egmond, Tolzer
Knabenchor, Knabenchor
Hannover, Collegium Vocale Gent,
Concentus Musicus Wien,
Harnoncourt, Leonhardt
LP Das Alte Werk 26.35442 (2) ..
Toccatas, Vol. Il
Gould
LP Columbia M35831 ..
CA MT35831

DVORAK, ANTONIN
Quintet No. 3 In E Flat Major (Op.
97); Bagatetlles For String Trio &
Harmonium (Op. 47)
Vienna Philharmonia Quintet
LP Treasury STS15438 .............. $4.98

HAYDN, FRANZ JOSEPH
Symphonies Nos. 31 (""Horn
Signal’’) & 73 ('The Chase’’)
Academy of St. Martin-in-the-Fields,
Marriner

LP Philips 9500618.................... $8.98

LORTZING, ALBERT
Zar Und Zimmermann
Prey, Kraus, Popp, Ridderbusch,
Wewezow, Malta, Berger-Tuna,
Bavarian Radio Chorus, Munich
Radio Orch., Wallberg
LP Columbia M235304 (2)......... $18.96

MENDELSSOHN, FELIX
Sextet In D Major (Op. 110)/
Borodin: Quintetin C Minor
Members of the Vienna Octet
LP Treasury STS15502 ............... $4.98
Symphony No. 2 (Op. 52)
(""Lobgesang’’). Die Erste
Walpurgisnacht (Op. 60)
Ghazarian, Gruberova, Krenn,
Vienna State Opera Chorus,
Laubenthal, Krause, Lilowa, Sramek,
Chorus of the Vienna Singverein,
Vienna Philh. Orch., von Dohnanyi
LP London CSA2250(2) ............ $17.96

MOZART, WOLFGANG AMADEUS
Piano Concertos Nos. 9 & 10
Brendel, Cooper, Academy of St.
Martin-in-the-Fields

LP Philips 9500408.................... $8.98
Ten Great Quartets K. 387, 421,
428, 458, 464, 465, 499, 575,
589, 590
Alban Berg Quartet

LP Telefunken 56.35485 (5) ...... $49.90

CA54.35485 ...........cccevvnne.n $49.90
Violin Concerto No. 1 in B Major
(K. 207); Serenade No. 3In D
Major (K. 185)

Zehetraair, Salzburg Mozarteum
Orch., Hager
LP Telefunken 6.42537............... $9.98

MUSSORGSKY, MODEST
The Nursery
Soderstrom, Ashkenazy
LP London 0S26579.................. $8.98

POULENC, FRANCIS
Trio For Piano, Oboe & Bassoon/
Saint Saens: Sonata For Bassoon
& Piano/Sch
For Oboe & Piano;/Tansman:
Sometime For Bassoon & Piano
Still, Turkovic, Perry

LP Telefunken 6.42081........_...... $9.98

PUCCINI, GIACOMO
Suor Angelica |
LPLondon 0SA1173
CAOSAS1173....

RACHMANINOV, SERGEI
Symphony No. 2 In E Major (Op.
27)

L'Orchestre de la Suisse Romande,
Kletzki
LP Treasury STS15500 ............... $4.98

RAVEL, MAURICE
Daphnis Et Chloe (Complete
Ballet)
Dallas Symph. Orch., Dallas Symph.
Chorus, Mata
LP RCA Red Seal ARC13458......11.98

ROSSINI, GIOACCHINO
The Barber Of Seville
Capsir, Borgioli, Stracciari,
Baccaloni, La Scala Orch. & Chorus,

$19.96

Molajoli
LP Arabesque 8029-3L (3) ......... $21.94
CAB029-3L...coceiiveieiiiineeiennnn $21.94

SAINT-SAENS, CAMILLE
Violin Sonata In D Minor, Op. 75
Oliveira, Feldman
LP Columbia MX35829

SCARLATTI, DOMENICO
30 Sonatas
Ross
LP Das Alte Werk 26.35487 (2) . s 19.96
CA24.35487 ....oovvvnennnnns 19.96

SCHUBERT, FRANZ
Quartet No. 151In G, Op. 161, D.
887
Juilliard Quartet
LP Columbia M35827
CAMT35827
Symphony No. 3 In D Major (D
200); Symphony No. 6 In C Major

(D. 589)
Vienna Phith. Orch., Munchmger
LP Treasury STS15499 ........... $4.98

STRAUSS, RICHARD
The Egyptian Helen
Jones, Kastu, Hendricks, White,
Finnila, Detroit Symph. Orch., Dorati
LP London OSA13135(3).......... $26.94
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SEE YOUR CLASSICAL
SALES CRESCENDO

AS YOUR MARKETING
MOMENTUM SWELLS, IN

BILLBOARD’S
1980
CLASSICAL
MUSIC

Billboard.

THE CLASSICAL
EVENT OF THE
SEASON.

THE ADVERTISING
EVENT OF THE
YEAR.

ADVERTISING DEADLINE.:
MARCH 21,1980

ISSUE DATE.:
APRIL 12,1980

All radio ears and
| retail eyes will be
/jl on one special event.
The fortissimo focus
/ for the entire classical music
; business: BILLBOARD’S 1980
: CLASSICAL MUSIC SPECIAL.
The annual Marketing Festival
for the classical music world.
Where'advertisers bring their
message to the industry’s target
readership. As Billboard
orchestrates and previews the
classical season to come:

__..~~HOW.GRCHESTRAS, SOLOISTS AND LABELS

PLAN FOR HOME VIDEO DEBUTS

' _~HOW ALL THE NEW TECHNOLOGIES FORGE

NEW CLASSICAL FRONTIERS

|+ HOW THE MOVIES UNREEL NEW SALES

;'P;W_EF‘. FOR CLASSICAL RECORDS AND
AR S

e pg_(;ial_ Features:

SUPER SOUND MAVENS RATE THE ULTIMATE
DISKS OF RECORDED CLASSICAL HISTORY: A
POLL OF CRITICAL, CONSUMER AND
INDUSTRY EARS

« INTERNATIONAL TRENDS IN REPERTOIRE...
CLASSICAL RETAILING...and MORE!

The activation of the new year in
classical music marketing. The culmination
of Billboard’s total weekly coverage...and
85-year history of serving the classical
community.

A one-of-a-kind, once-a-year
opportunity that demands your partici-
pation...and deserves your support.

So reserve your ad space by March
21st. And bein the best position April 12th to
take your solo bows.

Call your nearest Billboard
advertising representative today about the
1980 CLASSICAL MUSIC SPECIAL.
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MARCH 1, 1980 BILLBOARD

Billboard *

This Week

ontemporary

These are best selling middle-of-the-road singles compiled from

Last Week

Weeks on Chart

Copynight 1980. Billboard Publications. Inc
No part of this publication may be reproduced
stored in a retrieval system, or transmitted. in
any form or by any means, eleCtronic, mechani-
cal, photocopying. recording. or otherwise
without the prior written permission of the pub-

lisher

radio station air play listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

Biliboard SPECIAL SURVEY For Week Ending 3/1/80
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DAYDREAM BELIEVER

Anne Murray, Capitol 4813 (Screen Gems, BMI)
GIVE IT ALL YOU GOT

Chuck Mangione, A&M 2211 (Gates, BMI)
THREE TIMES IN LOVE

Tommy James, Millennium 11785 (RCA) (Big Teeth/Tommy James, BMI)

WHEN | WANTED YOU
Barry Manitow, Arista 0481 (Home Grown, BMI)

MEDLEY/WORKING MY WAY BACK TO YOU/FORGIVE ME GIRL

Spinners, Atlantic 3637 (Screen Gems-EMI/Seasons’ Four, BMI)
LONGER

Dan Fogelberg, Full Moon/Epic 950824 (Hickory Grove/April, ASCAP)

HIM

Rupert Holmes, MCA 41173

(Warners/Holmes Line Of Music, ASCAP)

SEPTEMBER MORN'

Neil Diamond, Columbia 111175 (Stonebridge, ASCAP)
DESIRE

Andy Gibb, RSO 1019 (Stigwood/Unichappeil, BMI)

LET ME GO, LOVE

Nicolette Larson, Warner Bros. 43130 (Snug/Big Stroke, BMI)
WITH YOU I'M BORN AGAIN

Billy Preston & Syreeta, Motown 1477 (Check Out, BMI)
YES, I'M READY

Teri De Sario With K.C., Casablanca 2227 (Dandelion, BMI)
ROMEQ'S TUNE

Steve Forbert, Nemperor 97525 (CBS) (Rolling Tide, ASCAP)
AN AMERICAN DREAM

The Dirt Band, United Artists 1330 (R. Crowell/Jally Cheeks, BMI)
KISS ME iN THE RAIN

Barbra Streisand, Columbia (Songs of
Bandier-Koppelman/Emanuel/Cortlanot, ASCAP)

LOVING YOU WITH MY EYES

Starland Vocal Band, Windsong 11899 (Cherry Lane Music, ASCAP)
CRAZY LITTLE THING CALLED LOVE

Queen, flektra 46579 (Beechwood/Queen, BMI)

LOST IN LOVE

Air Supply, Arista 0479 (Arista/BRM, ASCAP)

99

Toto, Columbia 1-11173 (Hudmar, ASCAP)

WE DON'T TALK ANYMORE

Cliff Richard, EMI America 9025 (Capitol) (ATY, BMI)

SARA

fleetwood Mac, Warner Bros. 49150 (Fleetwood Mac, BMI)
IT'S LIKE WE NEVER SAID' GOODBYE

Crystal Gayle, Columbia 1-11190

(Cookaway Music, Inc./Dejamus Music, inc., ASCAP)

| DON'T WANT TO BE LONELY

Dana Valery, Scotti Bros. 503 (Attantic) (Duchess, BMI)
FIRE IN THE MORNING

Melissa Manchester, Arista 0485

(Hobby Horse Music, BMi/Cotton Pickin' Songs, ASCAP)

| WISH { WAS EIGHTEEN AGAIN

George Burns, Mercury 57011 (Tree, BMI)

T00 HOT

Kool & The Gang, De-kite 802 (Mercury) (Delightful/Gang, BMI)
ON THE RADIO

Donna Summer, Casablanca 2236

(Sweet Summer Night, ASCAP/Risk's/Revelation A.G., BMI)
WHERE DOES THE LOVIN' GO

David Gates, Elektra 46588 (Kipahula, ASCAP)

THE VERY FIRST TIME

Michael Johnson, EMI-America 8031

(Chappell & Co./Sailmaker, ASCAP)

SEXY EYES

Dr. Hook, Capitol 4831 (April, ASCAP/Blackwood, BMI)

| CAN'T TELL YOU WHY

Eagles, Asylum 46608 (leddrah/Cass County/Red Cloud, ASCAP)
WE COULD HAVE IT ALL

Maureen McGovern, Warner/Curb 49177 (Dutchess/MCA, BMI)
SPECIAL LADY

Ray, Goodman & Brown, Polydor 2033 (H.A.B./Dark Cloud)
ONLY A LONELY HEART SEES

Felix Cavaliere, Epic 9-50829 (Ki Music, ASCAP)

| PLEDGE MY LOVE

Peaches & Herb, Polydor/MVP 2053 (Perren-Vibes, ASCAP)
MY HEROES HAVE ALWAYS BEEN COWBOYS

Willie Nelson, Columbia 1-11186 (Jack & Bill, ASCAP)

US ANO LOVE

Kenny Nolan, Casablanca 2234 (Sound Of Nolan, BMI)
YEARS

Barbara Mandrell, MCA 41162 (Pi-Gem, BMI)

LOVES ONLY LOVE

Engelbert Humperdinck, Epic 3050844 (Silver Blue/Ryan, ASCAP)
YEARS

‘Wayne Newton, Aries Il 108 (Pi-Gem, BMI)

PILOT OF THE AIRWAVES

Chartie Dore, Island 49166 (Warner Bros.) (Ackee, ASCAP)
VOICE OF FREEDOM

Jim Kirk & The TM Singers, Capitol 4834 (TM, ASCAP)
WONOERLAND

Commodores, Motown 1479 (Jobete/Commodores, ASCAP)
A LESSON IN LEAVIN'

Dottie West, United Artists 1339
(Chappell/Sailmaker/Welbeck/Blue Quill, ASCAP}

ALL AROUND

America, Capitol 4817 (Twenty-Nine Songs/Paison Dak, ASCAP)
YOU ARE MY HEAVEN

Roberta Flack with Donny Hathaway, Atlantic 3627

(Black Bull, ASCAP)

CATCHING THE SUN

Spyro Gyra MCA 41180 (Harlem/Crosssyed Bear, BMI)
WHITE RHYTHM ANO BLUES

).D. Souther, Columbia 111196 (lce Age, ASCAP)

THE SECONO TIME AROUNO

Shalamar, Solar 11709 (RCA) (Spectrum-VII/Rasy, ASCAP)
RIOE UKE THE WINO

Christopher Cross, Warner ‘Bros. 49184 (Pop “N" Roll, ASCAP)

Classical

Wilcox Will
Go Digital For
German Label

CHICAGO—Veteran classical
record producer Max Wilcox is tak-
ing charge of an extensive digital
recording program launched by a
new West German firm. It will be
the first time Wilcox has worked
with digital equipment.

Wilcox has been hired by West
German-based Premis. a production
outfit represented in the US. by
John Pudwell, formerly of RCA
Records. Premis will reportedly un-
dertake a series of 24 digital record-
ing projects over the next two years.

Three leading British orchestras,
the Philharmonia, the London Phil-
harmonic and the London Sym-
phony were taped in January. These
were the first Premis sessions han-
dled by Wilcox. The engineer was
Judith Sherman.

Wilcox is aware of criticism aimed
at digital recordings by some sound
purists. But the experience con-
vinces him that digital is the way to
go.
“I was much more impressed with
it than [ was planning on being.”
Wilcox says. “Certainly within two
or threc years all the minor problems
will be solved.”

Sony PCM-1600 digital equip-
ment was used for the tapings. The
performances were led by conduc-
tors Alfred Scholz and Lawrence
Siegel.

Contained in the first group of
recordings is one album of Mozart,
including the “Jupiter” Symphony;
an album of Beethoven. including
“Symphony No. 2;” a Tchaikovsky
album which includes “Romeo And
Juliet” and “Sleeping Beauty” ex-
cerpts; and an LP of Overtures by
Rossini, Adam, Wagner, Glinka and
others.

A fifth LP includes Smetana’s
“Moldau.” Strauss’ *“Fledermaus
Overture,” and Gounod’s ballet mu-
sic from “Faust.”

Wilcox today is one of the most
outspoken advocates of minimal mi-
crophoning techniques for classical
recording. Because of his extensive
production credits, including 17
years as an RCA staff producer and
his independent work for Unitel
Television, it’s expected that Wil-
cox’s expertise will be promoted in
introduction of the disks to the au-
diophile market.
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Quartet Opens: A two-hour performance by the Emory Univ. Flute Quartet

gets underway at Turtle’s Records in Atlanta. The performance celebrated
the grand opening of the chain’s new fully enclosed classical specialty shop.

RED CARPET TREATMENT

Turtle’s In Atlanta
Caressing Classical

By ALAN PENCHANSKY

CHICAGO-—Turtle’s Records in
Atlanta is rolling out the red carpet
for classical record customers. The
treatment includes what’s claimed to
be the only fully-enclosed classical
specialty department in that city.

Turtle’s operates 12 stores in the
Atlanta market. According to chain
classical buyer Nancie Taylor, five
of the outlets stock classical inven-
tory.

In February, the chain celebrated
the grand opening of its first sound-
proofed classical department. The
750 square foot room is located in
the chain’s flagship store in Atlanta’s
Northeast Plaza.

According to Taylor, Turtle’s is
the first Atlanta outlet to offer this
haven for the serious music buff.

Walled-off classical departments
allow the classical buff to shop with-
out sonic bombardment of rock and
have become one of the most popu-
lar retail approaches to classical
merchandising today.

Taylor was classical buyer for At-
lanta’s Peaches store before joining
Turtle’s 2% years ago. Today. she be-
lieves Turtle’s can be ranked as the
city’s leading classical outlet.

Says Taylor: “Our classical busi-
ness has increased tremendously
since [ came to the store.”

According to Taylor, there is ag-
gressive pricing of classical ‘mer-
chandise. Turtle’s shelf price for
$8.98 releases is $6.44 and there are
periodic half-price sales to build
trade.

The store carries full catalog stock

‘ANCIENT’ MOZART

LONDON-First fruits of an ambitious project to record the complete Mo-
zart symphonies with their original instrumentation and sound will be on sale

in the U.S. by April.

L’Oiseau-Lyre’s Florilegium series began recording with the Academy of
Ancient Music. which specializes in authentic period re-creations. The first
three-LP box set was releascd in Britain at the end of last ycar, priced at $35.
and two others are in the can for release in 1980.

Though several Mozart symphony sets are in current catalogs, this is the first
attempt to faithfully recapture the sound as heard by contemporary audiences.

Instruments. pitch. playing techniques. ensembile size and seating layout all
adhere exactly to 18th century practice, and the modern concept of a conduc-
tor who interprets the music is replaced by the original “dual control” system:
the orchestra held together by the continuo player and first violinist. here the
Academy’s director Christopher Hogwood and concertmaster Jaap Schroder,

respectively.

This reflects the fact that in Mozart’s day, symphonies were not regarded as
terribly profound or significant. but rather as witty and brilliant. generally
serving as curtain raisers for operas or chamber music.

Musicological consultant for the project is Neal Zaslaw of Cornell Univ., a
leading authority on a period that still presents plenty of intriguing puzzles to
scholars. Chief among these is the question how many Mozart symphonies are
there? Some are now known to be conversions of opera overtures and orches-
tral serenades, some were really the work of contemporaries, some are lost. one
believed for many years to have been lost now turns out never to have existed

in the first places.

As a result, the number of symphonies in the canon is constantly fluctuating.

with today’s estimate standing at 61.

NICK ROBERTSHAW
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- on six leading classical labels, RCA,

CBS, DG. Philips, London and An-
gel. Inventory of more asoteric im-
ports, small independent domestic
labels and audiophile lines is being
increased gradually, Taylor ex-
plains.

Taylor says her customers often
are very specific about the titles they
request. “You have to stock just
about everything on the major labels
to get anywhere.” she notes.

Another pattern is the noticeable
rise in. purchases from shoppers in
their teens, though the shopper
above age 25 is still in the big major-
ity. Says Taylor: “I've seen the
people buying getting younger and
younger. I'd say the youngest ones
are probably in high school, playing
in the school orchestra.”

The store uses classically format-
ted WGKA-AM for its advertising.

Turtle’s hosted a performance by
the Emory Univ. Flute Quartet to
christen the new department Feb. 7.
The store claims it broke all classica!
sales records in connection with the
two-hour concert.

Classical
Notes |

Pianist Andre Watts and bassist James Van-
Demark have teamed to form a new concert
duo. Their repertoire will include works of
Chopin, Hindemith, Schubert, Eccles, Gliere
and a contemporary piece being specially writ-
ten for the occasion.

James Levine is set to begin his eighth sea-
son as music director of the Ravinia Festival.
The 1980 festival begins on June 20 with the
Berlioz “Requiem,” followed on June 27 by
Tchaikovsky’s “Eugene Onegin” in the original
language. Levine is scheduled to conduct during
four out of the eight weeks of the Chicago Sym-
phony's residency.

Efrem Zimbalist, Sr., famed concert violinist,
will reach his 91st birthday on April 9. Station
WQED-FM in Pittsburgh has prepared a special
tribute to the Russian-born musician which will
air that day. Another legendary musical figure in
his 90s is French flutist Marcel Moyese. Moyese
is making a recording of the Mozart “Grand Par-
tita” for winds in Boston's Symphony Hall this
month. The digital taping is being produced by
Max Wilcox. Moyese will conduct a group of his
students, including Boston Symphony first desk
players.

The Concert Music Broadcasters Assn. will
hold its annual meeting at Chicago’s Sheraton
Plaza. More than 50 commercial stations with
classical format belong to the organization.
Dates of the convention are May 8-10. ... A new
superstar unit has been formed to interpret the
great piano trio literature. It combines the tal-
ents of violinist Itzhak Perlman, cellist Lynn
Harrell and pianist Vladimir Ashkenazy, each
with a successful career as soloist. The group
recently made its New York debut and has be-
gun taping for EMI. ALAN PENCHANSKY



www.americanradiohistory.com

General News

59

Jukebox Licenses Slow; 9,544 Less Than 78

o Continued from page 1

licenses be secured by the end of
January each year. although as a
matter of practice they do “dribble
in” at a rate of 1,000 to 2.000 a
month thereafter. But even at the
higher accretion rate, the total for
1980 will show serious erosion over
1979 by ycar’s end, Sampson pre-
dicts.

In a letter to performing rights or-
ganizations carlier this month, Sam-
pson cxpresses concern about
“reaching those jukebox opcrators
who may not be aware of the law
and those operators who are awarc
of the law. but are not licensing their
Jikeboxes.”

The letter. which sceks new sug-
gestions for improving compliance,
notes that applications and instruc-
tions have been sent to the American
Music Operators Assn., as well as to
state associations. Some 500 cities
have also been requested to provide
the Copyright Office with publicly
available listings of jukebox oper-
ators who are licensed locally.

Information received is cross-
checked against Copyright Office
files, says Sampson. but the govern-
ment is powerless to act against
violators. Under the law, enforce-
ment is up to the copyright owner.
All his office can do is point out the
requirements of the faw and ask the
operator to comply. says Sampson.

He has also written to jukebox
manufacturers asking that they en-
close a license application with each
machine sold, but doesn’t express
much surprise that no response was
forthcoming.

Suits against non-complying op-
erators have been filed by listening
groups, most notably ASCAP, which
has set more than 60 infringement
actions in motion. None has yet
come to trial, achieving settlement
out of court. The settlements, how-
ever. are “not cheap” anymore, says
an ASCAP attorney, as defaulting
operators continue to surface in
large numbers.

The cost of policing. he says, may
well be reflected in demands for
higher fees when the question of
jukebox royalties is reviewed by the
Copyright Tribunal next spring.

Licenses now cost $8 a year. with

Acts Get Hot

® Continued from page 3

rallying after a lengthy absence from
the airwaves is the Spinners, which
has its first top 10 single in more
than three years with a discotized re-
working of the Four Seasons’
“Working My Way Back To You.”

The group snagged a top 10 hit in
every calendar year from *72’s “I'll
Be Around” to '76’s “Rubberband
Man,” but was unable to connect
again with its vast audience until this
eleventh-hour hop on the disco
bandwagon.

Though acts like this may go two
or three years without an across-the-
board hit record, they may well con-
tinue to prosper in other areas of the
business—personal appearances and
tv and film commitments—though
even those areas are likely to be af-
fected after too-prolonged absences
from the charts.

Alligator Dealing

CHICAGO—A  distribution
agreement has been firmed between
Alligator Records and Shreveport,
La-based Stan’s Record Service.
The newest Alligator release is
“Crawfish Fiesta,” the last album by
pioneering New Orleans r&b pianist
Professor Longhair.

the proceeds divided among per-
forming rights organizations after
certain deductions.

In 1978, reports Sampson.
$1.147.759.38 was collected and

$1.116,377.68 distributed. License
fees totaled $1.074,001.06 in 1979.
with $1.041010.38 carmarked for
distribution Oct. 1 when disburse-
ments are due.

The Copyright Office is entitled
to deduct “reasonable operating
costs” from license totals collected.

Last year these deductions amounted
to $167.722. In 1978 the figure was

$150.000, Sampson notes.

While the Copyright Tribunal also
is empowered to deduct adminis-
tractive costs prior to distribution,
it has not chosen to do so todate.
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BILLBEOARD'S NARM ISSUE

The one that previews NARM ’80 like no other. The
one that previews the coming retail year like no other.

Covering:
* Advertising
* Rack Marketing
* Merchandising

* Dealer/ Chain Marketing

The one that brings your sales message to industry
leaders and trend-setters during all of NARM WEEK

The one you can count on to reach the convention-
going crowd of high-volume record/tape/accessory

merchandisers.

The one more NARM convention attendees pack into
their suitcases for the trip back home.

The one book that really means business at VARM —
and throughout the industry: Billboard’s NARM Issue.

Book your advertising space now. Call your nearest
Billboard advertising representative today.
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ISSUE DATE: March 29, 1980
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TAVARES-Supercharged, Capitol ST12026. Produced by
Bobby Colomby, David Foster, Benjamin F. Wright, Jr. While
the styles vary from soulful ballads to uptempo dance num-
bers to funky midtempo toe tappers, the eight cuts here all
possess the group's sterling five-part harmonies. “Got To
Have Your Love™ is set off by a tingling guitar solo by Paul
Jackson, Jr. which leads to a rousing conclusion. “Bad
Times,” the current pop and soul hit, pulsates along a funky
rhythm with a full horn section, synthesizer and airy vocals
used as effective counterpoint. Other cuts are also solid, well-
crafted pieces of soul-pop.

Best cuts: “Bad Times,” “Can’t Get Enough,” “Got To
Have Your Love,” “Paradise.”

>
Country

FREDDY FENDER-Together We Drifted Apart, Starflite
J236284. Produced by Huey P. Meaux. It's been a while since
this artist has sounded so strong. His performance is long on
power and production, relying less on the vocal affectations
he's been known to fall back on. Arrangements are simple
and acoustic with emphasis on piano, steel, guitar and light

percussion.
Best cuts: “Together We Drifted Apart,” “Please Talk To
My Heart,” “Storms Never Last,”" “It's Gonna Be Easy.”

DAVE BRUBECK QUARTEY—Back Home, Concord CJ103.
Produced by Russell Gloyd, Chris Brubeck. Brubeck's newest
working unit has a decidedly harder sound than the previous
quartets in which the late Paul Desmond provided a warm
and romantic counterpoint to the pianist's own hard-driving
efforts. Tenorman Jerry Bergonzi is the hard biting sax voice
which plays against Dave's dynamics. Son Chris plays electric
bass and trombone and Butch Miles is the wonderful drum
power which keeps the propulsion first-rate. A Brubeck outing
is always an experience since improvisation and inspiration
are consummate. Brubeck’s lyricism is contrasted with his
two-fisted chordal attacks, yet he also plays beautiful ballads.
The new rhythm section works together well and there are
enough catchy melody lines to keep the leader’s legion of

fans happy.
Best cuts: “Caravan,” “The Masquerade s Over,” “Yester-
days.”

D
Cengpat’

%> o
First Time Around

WILLIE NILE-Arista AB4260. Produced by Roy Halee. This
is Arista’s entry into the post-Dylan, singer/songwriter
sweepstakes currently headed by Bruce Springsteen and
Steve Forbert and it's strong competition, Nile's appearances
in Greenwich Village last year attracted considerable atten-
tion. Production 1s big time, and Nile proves his voice and his
material can handle it. In fact, he has more in common with
Springsteen than he does with Forbert.

Best cuts: “Vagabond Moon,” “Dear Lord.” “They'll Build
A Statue Of You,” “Behind The Cathedral,” “0ld Men Sleep-
ing On The Bowery.” “It's All Over,” “She's So Cold.”

STONE CITY BAND—In'n'Out, Gordy G7991R1 (Motown).
Produced by Rick James. James’ backup band is not alone on
this debut as the Pointer Sisters, Narada Michael Walden and
James himself lend a hand. Side one is well done but trad:-
tional disco-funk material, while on side two the group exper-
ments with Jazz and rock and weird textures. The saxophones
of Daniel LeMelle come to the forefront here, especially on
the excellent title cut. Though James labels his music (all
cuts were arranged by him) “punk funk,” traditional anarchic
punk music is not an element here. Pitch to James' fans, of
which there are many.

Best cuts: “In'n'Out,” "Havin" You Around,”
ican Sneeze,” “Little Runaway.”

MI-SEX—Computer Games, Epic NJE36349 (CBS). Pro-
duced by Peter Dawkins. Part of the current Australian ren-
aissance in the arts, this quintet has been labeted a hard-
edged Supertramp. This tag is not far off the mark as witty
lyrics are combined with hard driving yet melodic instrumen-
tation. Though synthesizers play a large part in the sound,
most cuts are guitar dominated. The exception is the title cut
which uses a cool synthesizer-based sound to get across its
idea of impersonality. This is also a good dance rock number.
Steve Gilpin's vocals contain enough of the mock innocence
needed to convey the lyrics which concern themselves of
growing up and existing in the modern world.

Best cuts: “Computer Games,~ “Graffiti Crimes,” "A
Loser,” ©21-20," “Not Such A Bad Boy."

“South Amer-

ELVIS COSTELLO & THE ATTRACTIONS-Get Happy!,
Columbia JC363467. Produced by Nick Lowe. Costello,
one of the founding fathers of the new, spare rock sound,
hasn't lost any of his spunk or verve on this snappy LP
which contains 20 cuts. Though his lyrics are often ob
scured by his accent and the frantic tempo, what can be
heard bears much of the anger that was a stamp of his
previous albums. However, the sound of the music itself
1s not all upbeat and terse, as “Possession,” “Opportu
nity,” “Secondary Modern,” “New Amsterdam” and
“Riot Act”" show. Because so many songs are packed onto
this LP, they are short bursts of staccatto energy and
Costello doesn't leave himself any room for fooling
around—either musically or lyrically. This 1s a sure bet for
AOR radio

Best cuts: “Love For Tender,” “Opportumty,” “Riot

“| Stand Accused,” “Secondary Modern,

L

Spotllght

LINDA RONSTADY-Mad Love, Asylum 5E510. Pro-
duced by Peter Asher. From “Heart Like A Wheel”
1974 through “Simple Dreams” in 1977, Ronstadt and
Asher perfected a formula of oldies, uptempo rockers and
country-tinged ballads that made Ronstadt the top fe
male album seller in the business. By 1978's “Living In
The U.S.A." however, the formula finally began to wear
thin. Here she's fighting to regain her throne with a set of
back-to-basics rock'n'roll by such writers as Elvis Cost
ello, Mark Goldenberg of the Cretones and Billy Stein-
berg, who contributed the exhilarating punk-influenced
single, “How Do | Make You." Two oldies are also in
cluded for “insurance”: the Hollies’ midtempo “I Can't
Let Go,” and Little Anthony & the Imperials’ torch ballad,
"“Hurt So Bad,” which Ronstadt sings in a tough rock ar-
rangement. This album is likely to be controversial—
country 1s neglected entirely—but it proves the singer's
adaptability to a variety of styles and her determination
to climb out of a comfortable but confining musical rut

Best cuts: “How Do | Make You,"” “Party Girl, ' “Girls
Talk.” “I Can't Let Go "

THE PLANETS—Motown M7934R1. Produced by Steve
Lindsey, Charlie Charles, Mickey Gallagher, John Turnbull.
British new wave quartet plays an infectious brand of pop-
oriented danceable rock. “Lines” and "“I'm On Fire” are rock-
reggae fusions; the other compositions are in more of a pop
vein but are no less well crafted. All songs possess thoughtful
lyrics and the musicianship, especially that of the five cred-
ited guitarists, is quite good. “Break It To Me Gently” and
“Ball And Chain” rock the hardest of the nine compositions
and serve to round out the sound of the album. Individual
cuts can fit into a variety of formats including AOR, Top 40
and dance.

Best cuts: “Break It To Me Gently,”
“Lines,” “Iron For The Iron,” “Mile High.”

PHOTOGLO~-20th Century-Fox, 7604 (RCA). Produced by
Brian Francis Neary. Smooth melodies delivered in a blue-
eyed soul style by singer/songwriter James Photoglo, who
fronts a band that goes from an acoustic trio to a soft rocking
quintet, with strings and synthesizers for an added hoost. The
lyrical contents are contemporary love songs. This is targeted
at adult playlists and fans of what used to be called “make
out music.”

Best cuts: “Faded Blue,”
Meant To Be Lovers.”

ﬁﬁ(lossicol

SONG OF THE SEASHORE—James Galway, Tokyo String Or-
chestra, Iwaki, RCA ARL13534. Flutist Galway's popularity ex-
tends well beyond the strict confines of the concert music
world, and a broad demand pattern consistently greets his
recordings. This program consists of arrangements of simple,
folk-like melodies by Japanese composers, and has immedi-
ate audience accessibility as one of its strongest selling
points. The short tunes, with their delicate, exotic touches are
dressed up and harmonized to please Western ears.

Dealers: Don't limit exposure only to classical customers.

Billboard’s

“I'm On Fire,”

“20th Century Fool.” “We Were

Recommended LPs

pop
FRANK MARINO & MAHOGANY RUSH—What's Next? Colum-
bia JC0524. Produced by Frank Marino. Marino plays big gui-
tar blues rock, which hasn't really changed since Jimi Hendrix
developed this particular form over 10 years ago. Never-
theless all these endless guitar riffs and growled vocals do
have their appeal. Not everybody can play guitar that fast
that well. Best cuts: “Rock'n'Roll Hall Of Fame,"™ "Some-
thing's Coming Our Way,” “Roadhouse Blues.”

JOHNNY WINTER—Raisin' Cain, Blue Sky J236343 (CBS). Pro-
duced by Johnny Winter. Veteran vocalist-guitarist turns in a
set of 11 blues-flavored rock numbers. Though not substan-

tially different from his past works, it is still enjoyable to hear
his ragged vocals and precise blues guitar playing. “The
Crawl” and "Walkin" Slowly" have a 1950s feel, complete
with period piece saxophone work. Best cuts: “The Crawl,”
“Walkin' Slowly,” “Like A Rolling Stone.” "“Bon Ton Roulet,”
“New York, New York.”

KAYAK—Periscope Life, Mercury SRM13824. Produced by
John Tilly, Kayak. Five-man, two-woman British outfit is remi-
niscent of Fleetwood Mac and Renaissance in its use of me-
lodic though punchy soft-edged rock and the interplay of
male and female vocals. Title cut is an excellent rocker and
Jim Gordon's sax solo on “Beggars Can't Be Choosers” is a
highlight. This is the group's first for Mercury though it had
several releases previously in this country on Janus. Best
cuts: “Periscope Life,” "Sad To Say Farewell,” “Beggars
Can't Be Choosers,” “The Sight.”

VARIOUS ARTISTS—Rockers, Mango MLPS9587 (Island). No
producer listed. A soundtrack to the upcoming film *'Rock-
ers,” this is a compilation of some of the best reggae ever put
on disk. Inner Circle's “We Are Rockers™ is captivating and
Junior Murvin's “Police And Thieves™ has been made popular
by the Clash. Also present are such stars as Third World,
Burning Spear and Peter Tosh. Set provides a sampler for the
curious consumer or programmer. Best cuts: “We Are Rock-
ers,” “Police And Thieves,” “Man In The Street,” “Satta
Amasagana.”

THE FOOLS—Sold Qut, EMI America SW17024. Produced by
Peter Solley. Quintet plays peppy Beatlesque rock which is
invigorating, though the same approach song after song
wears thin. The airy “Sad Story,” reggae-tinged "It's A Night
For Beautiful Girls" and the ballad “Easy For You" stand out
from the uptempo rock of the other seven cuts. Mike Girard's
vocals possess a crackling timber that is somewhat reminis-
cent of Johnny Rotten, Best cuts: “"Sad Story,” "It's A Night
For Beautiful Girls,” “Easy For You,” “Mutual Of Omaha.”

ORIGINAL MOTION PICTURE SOUNDTRACK—Foxes, Casa-
blanca NBLP27206. Produced by Giorgio Moroder. The high-
light of this double-album is an extended 7:34 version of
Donna Summer’s “On The Radio,” her latest top 10 hit and
one of her best. Also included is Janis lan’s “Fly Too High," a
steamy horn-oriented track which first appeared on the
singer's latest Columbia LP. The rest of the album is a mix-
ture of instrumental theme padding and cuts by Brooklyn
Dreams, Cher, Giorgio, Angel and Keith Forsey. Best cuts:
those cited.

WILBERT LONGMIRE—With All My Love, Tappan Zee JC36342
(CBS). Produced by Beb James and Jay Chattaway. Long-
mire's music is hard to classify. He sings and plays guitar and
is backed by a large studio orchestra with strings and seven
background singers. None of his seven tracks is musically dis-
tinguished; the tunes he offers unimpressive. The album
credits include Mike Brauer as tuner of the drums. Best cuts:
take your pick.

THE DICKIES—Dawn Of The Dickies, A&M, SP4796. Produced
by Robin Geoffrey Cable. Straight ahead rock by a British
quintet which has had considerable success in the U.K, with
vigorous and often amusing songs based in rock and r&b,
with interesting touches, such as compelling sax interludes.
Some of it is revved quite high, ala the sort of early punk that
didn't quite catch on here, AOR and the new wave collector
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may appreciate. Best cuts: “Where Did His Eye Go,” “Manny
Moe & Jack.”

EARTH QUAKE—Two Years In A Padded Cell, Beserkliey
BZ10065 (Elektra). Produced by Matthew King Kaufman,
Kenny Laguna, Earth Quake. This LP may not have the most
original front cover but inside there is some very good new
music from a 13-year-old Berkeley band. This four-man group
plays a solid, mainstream form of pop rock with clever me-
lodic hooks, catchy lyrics, to-the-point arrangements, tasty
changes of pace and nice vocal harmonies. AOR radio should
have no trouble with this disk at ail. Best cuts: “Coming
Home,” “Say You Will,"” “Goodbye California,” “Trouble.”

RAFE VAN HOY—Prisoner Of The Sky, MCA 3207. Produced
by Ron Chancey, Don Gant. This Nashville production is
ideally suited to softer rocking radio formats as well as fans of
progressive country and adult contemporary sounds. Van Hoy
is best on gentle ballads, of which there are several here
worth a spin. The music is mainstream, with just the right mix
of guitars and violins to qualify it for MOR audiences. Best
cuts: "I Wish That | Could Hurt That Way Again," “What's For-
ever For.”

THE EMISSARY CHOIR—Songs Of Praise And Thanksgiving,
Emissary EMR2. Produced by PenDell Pittman. There's a gen-
erous and well-balanced program of inspirational music on
this LP, one of the few of this genre to be issued in recent
years. Producer Pittman and Diana de Winton conduct an ex-
pertly trained Colorado choir through 18 quality hymns with
accompaniment ably led by Mary E. Smith. Best cuts: “Amer-
ica The Beautiful,” “Honor And Glory.”

soul

BOHANNON—Music In The Air, Mercury SRM13813. Pro-
duced by Hamilton Bohannon. Bohannon has added vocalist
Elizabeth Lands to his ensemble for an added dimension,
Nearly half of this LP is ballad-oriented, with Lands capably
holding down the vocal chores—taking highs and lows, much
like Minnie Riperton, with incredible ease. While others are
also spotlighted on lead vocals, it is Lands who keeps this LP
alive. Best cuts: “Baby I'm For Real,” “Thoughts & Wishes,”
“Spring Is In The Air."

CROWN HEIGHTS AFFAIR—Sure Shot, De-Lite DSR9517. Pro-
duced by Bert Decoteaux. This group has coupled well-se-
lected material with good vocals for a pleasant musical expe-
rience. The octet has opted for tunes filled with catchy hooks.
There's something for the disco lover as well as for the basic
r&b fan. Instrumentation, while often energetic, is always
smooth. Best cuts: “You Gave Me Love,” "I Don't Want To
Change You,"” “Use Your Body & Soul.” “Tell Me You Love
Me.”

jazz

RON CARTER~Pick 'Em, Milestone M9092. Produced by Ron
Carter. Six tracks with bass predominating is a little much,
but there are moments of beauty as Carter plucks and bows
his way backed by four cellos. His technique is admirable;
students of the instrument will find much to admire here.
Best cuts: “'Pick 'Em.”

EDDIE MILLER—It's Miller Time, Famous Door HL131. Pro-
duced by Harry Lim. The New Orleans tenor saxophonist, a
star of the Ben Pollack and Bob Crosby bands in the '30s,
remains a seminal virtuoso in the '80s, romping through eight
mainstream tunes with a first rate quartet behind him. Pro-
ducer Lim has put it together nicely with George Masso, Duffy
Jackson, John Bunch and Milt Hinton providing ideal backup.
Best cuts: “‘Them There Eyes,” “Just Friends.”

PAUL SMITH-Jazz Spotlight On Cole Porter & George Gersh-
win, Qutstanding 023. Produced by Dr. Earl S. Beecher. The
second n a series of LPs devoted to revered U.S. composers,
this shows Smith's keyboard prowess to excellent advantage
on six tracks, one of which is a smartly performed three-tune
Gershwin medley. Smith, Ella Fitzgerald's accompanist, com-
bined awesome technique with a sensitivity that is admi-
rable—and extremely musicai. A delightful LP. Best cuts:
"Night And Day,” “The Man I Love,”

SARAH VAUGHAN—Duke Ellington Song Book One, Pablo To-
day 2312111. Produced by Norman Granz. Tearing a page
from the Ella Fitzgerald book, Vaugham performs 10 ac-
claimed Ellington standards in her usual soaring, flamboyant
manner. Some of her low register sounds are gutteral and un-
musical, but overall her efforts are commendable. Billy Byers
charted and conducted a part of the program. Best cuts:
“Lush Life,” “Day Dream,”

JIMMY JOHNSON BAND—Johnson’s Whacks, Delmark DS644.
Produced by Steve Vomashefsky, Jimmy Johnson Band.
Jimmy Johnson and his boys are living proof that the blues is
alive and well and capabte of regeneration. Johnson sings and
plays guitar with an effortless, flowing style that is rare to the
blues. His vocals are vigorously exciting, and his songwriting
is fresh, Best cuts: 'Twelve Bar Blues,” "“Poor Boy's Dream,”
“Take Five.”

ERNESTINE ANDERSON—Sunshine, Concord Jazz CJ109. Pro-
(Continued on page 62)

Spotlight—The most outstanding new product of the week's releases
and that with the greatest potential for top of the chart placement;
picks—predicted for the top half of the chart in the opinion of the
reviewer; recommended — predicted to hit the second half of the chart
in the opinion of the reviewer, or albums of superior quality, Albums
receiving a three star rating are not listed. Review editor: Ed Harri-
son; reviewers: Cary Darling, Dave Dexter Jr,, Paul Grein, Mike Hy-
land, Kip Kirby, Roman Kozak, Irv Lichtman, Jim McCullaugh, Dick
Nusser, Alan Penchansky, Eliot Tiegel, Adam White, Gerry Wood, Jean
Williams.
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MADNESS—-One Step Beyond,
Sire SRK6085 (WB). Produced by
Clanger/Alan Winstanley.

Hey vou, don’t watch that! Waich
this!/ This is the heavy, heavy monster
sound/ So, if you've come in off the
street/ And you're beginning to feel
the beat/ Listen buster, you'd better
move your feet/To the rockingest.
rock steady beat of Madness!”

Closeup

Woodgate and bassist Mark “Bed-
ders” Bedford, the tune cooks along
and is reminiscent of music by the
Police.

“Swan Lake™ is a ska reworking of
the traditional classic. Barson’s pi-
ano playing begins classically but
quickly moves into the herky-jerky
world of ska. His playing turns from
fluid to plucky, the sax cnters as

Madness: Ska rhythms add punch to their music.

This monolog of vocalist Graham
“Suggs™ McPherson, which opens
this quirkily infectious LP which has
alrcady done well in the UK., is an
understatement. This offbeat mix-
ture of Jamaican ska music, 1940’s
ballroom swing. early rock and reg-
gae rhythms, is guarantecd to get the
lead out of the most stubborn feet.

The title cut, a seering fast paced
instrumental featuring the saxo-
phone work of Lee “Kix” Thomp-
son, kicks off the album. This cut has
such a back alley, smoke-filled club
feel that the taste of flat beer and
smell of stale odors are recalled.

“My Girl.” no relation to the
Temptations™ hit of the same name,
is a more traditional rock number in
an early 1960s British invasion vein.
However. the reggae rhythm guitar
of Chris “Chrissy Boy” Foreman
and saxophone work lend the song
an odd edge which only ska could
produce.

Next up is “Night Boat To Cairo,”
which begins with a foghorn blow-
ing but quickly moves into a neo-
swing number concerning a trip
down the Nile River. Most in-
triguing here is the use of violins
near the song’s end. “Believe Me™ is
a pop tune with a 1950s slant. From
the catchy chorus to the hot sax solo.
the song never ceases to rock.

“Land Of Hope And Glory” starts
with a military drum roll and pro-
ceeds to tell the humorous story of
an army officer and a new recruit.
Complete with comical sound ef-
fects, “Land Of Hope And Glory™ is
a dance inducing. sax dominated
swing number.

Reggae is more upfront in “The
Prince.” The infectious song is per-
fect for dancing but again it is
Thompson’s gritty sax work which
steals the show. “Tarzan’s Nuts” be-
gins jungle notses and moves into
what could be described as a 1980s
rhumba. Mike “Monsieur Barso”
Barson’s simple yet humorous key-
boards dominate this cut which ends
side one.

Side two opens with a typically
British music hall style number. “In
The Middle Of The Night.” The
song details the hapless life of an
English middle class everyman
therefore the music style fits. “Bed &
Breakfast” rocks solidly with
McPherson’s vocals retaining a de-
tached coolness. This adds charm to
the storyline of a drifter with a non-
chalant attitude towards life.

The graffiti and crime laden
strects are the scene for “Razor
Blade Alley,” the best cut on the LP.
Paced by the cocktail lounge jazz pi-
ano of Barson and a tautrhythm sec-
tion of drummer Woody Woods

<

punctuation while the rhythm sec-
tion puts down a reggae beat.

“Rockin’ In A Flat” follows and
has a rockabilly flavor. However.
“Mummy’s Boy” is more remark-
able as it sounds like a show tune
from a British play. “Madness” is a
finger snapping piece of 1950s style
pop. The throwaway lyrics serve
only as a vocal exercise for
McPherson since the action really is
with Thompson’s blaring sax and
the rhythm section.

“Chipmunks Are Go!.” a takeoff
on the standard military drill chant,
ends the LP humorously and with
style. CARY DARLING

Calif. Retailers Get Off Lightly

® Continued from page [

there anymore.” laments Barry Solo-
mon, owner of the Record Oasis in
Cathedral City, Calif., speaking of
the heavily damaged arca near Palm
Springs. “Some 80% of the people
can’t get to us without a good hour’s
drive now.” He estimates business is
down between 30%-50%.

“We've had one $19.40 day. Busi-
ness was lousy.” confesses Marilyn
Costi, owner and manager of the
Music Mania store in Palm Springs
hard hit by flooding.

“Tourists can’t play golf so they
buy records.” maintains John Cina,
owner of the Mr. Music outlet in
Palm Desert, near Palm Springs. His
business is up 25%, he says.

Peter Chase, owner of the Gramo-
phone Record store in Sherman
Oaks where there have been mud-
slides, voices: “There’s mud all over
the place. It really has slowed things
down here.” He estimates business
was down 50% on Feb. 16, when the
storm was especially heavy, and 30%
on other days.

Marianne Sanchez, an assistant to
Tower chain head Russ Solomon in
the construction department, notes
no outlets in Tower’s 26-store chain
have been seriously affected. “We
were lucky,” she says. “In the places
that got hit the worst, our stores were
okay. Our Chico store had a few
problems.” These problems pertain
to roof damages which Sanchez esti-
mates will cost approximately $800
1o repair.

Steve Nichols, rock buyer for
Tower's El Cajon store near San
Dicgo. notes the store has had only
one damaging encounter with

mother nature. “The wind was so
hard that the clectric doors were
blown open and a Knack display
was blown over. It was not just card-
board. but an entire LP display,” he
comments.

Tower’s Sunset Blvd. location is
only two miles from hard hit Laurel
Canyon. “Basically, we do get a lot
of customers from the canyons but it
has been normal for us for a rainy
day. Business is off about 10%, noth-
ing drastic,” says Sandy Sprague. an
assistant to manager Bob Delanoy.

“George Washington’s birthday
was busy for us,” claims Warren
Goodman. singles buyer for the
Tower outlet in Westwood, not far
from some of the Western canyons
such as Mandeville.

Integrity Corp., which runs the
Wherehouse and Big Ben's stores
throughout California, would not
comment on any storm damage.
However, a spokesman claims that
the Wherchouse’s Topanga Canyon
outlet—in one of the worst hit areas
in California—actually had in-
creased business during the storm.

“People get bored.” he says. “so
they come to the mall where they
have 40 or 50 stores to choose from.
And records are still an impulse
item. Going back two ycars when we
had the bad rains, business was
good. Last year, our business was
not as good. Rain must have some-
thing to do with it.”

The Wherehouse store itself is in a
mall on flat land, away from the
canyons where flooding occurred.

Mudslides have also hit the Mon-
terey Park arca, located cast of Los
Angeles. “We’re on Atlantic Blvd.

and it was flcoded.” says Jaimi Bed-
rick, assistant manager of a Music
Plus outlet. "But people don’t care.
They justdreve in anyway.” She too
cites boredom as a major factor in
why rain weary Californians would
come into a record store. She esti-
mates to have done $1.500 more
business last week than in previous
weeks.

“For one or two days. business
was down but the other days were up
so it averaged out.” comments
Charles Gordon. manager of the
Canterbury Records store in Pasa-
denz in the San Gabriel Valley,
parts of which have been crippled by
slides.

Willie Clark-VanBrunt. manager
of Music Odyssey's West Los An-
geles store, notes his location had to
close for half a day because of minor
water damage. Though he says busi-
ness has been fairly slow. it is not as
bad as some might imagine. “People
will come out when it rains.” he says.

“It’s always kind of slow when it
rains. This didn’t seem to make
much difference,” offers Marcy
Blaustein an assistant manager of a
Pasadena Licorice Pizza store.

In Riverside. Licorice Pizza man-
ager Nancy Sandwick noted it was
hard to estimate final damage fig-
ures. “On certain days when it would
rair. it would be packed. Other days
it would be empty.” she maintains.

“Believe it or not, our sales in-
creased.” claims Marian Stone,
manager of a Licorice Pizza San
Dicgo store. “When pceople get
bored. they do laundry and buy rec-

ords.” She estimates to be running

(Continued on page 68)
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JOURNEY—Any Way You Want It (3:20); producers: Geoff
Workman, Kevin Elson; writers: S. Perry, N. Schon; publisher:
Weed High Nightmare BMI. Columbia 111213. This is a highly
accessible single with both lyric and music hooks. Vocals are
infectious while the uptempo rock arrangement is highly pol-
ished.

PAUL DAVIS—Do Right (4:05); producers: Paul Davis, Ed
Seay; writer: P. Davis; publisher: Web IV BMI. Bang 2594808
(CBS). Davis has had a number of gentle ballad hits, most
notably “I Go Crazy,” and his latest tune begins in much the
same low-key way. But it soon takes an unexpected turn to
catchy midtempo pop-rock.

THE CLASH-Train In Vain (Stand By Me) (3:00); pro-
ducer: Guy Stevens; writers: J. Strummer, M. Jones; pub-
lisher: Riva ASCAP. Epic 950851 (CBS). English quartet con-
cocts a heady brew with this powerful yet melodic rocker
which is already getting much AOR airplay. The rhythm in this
song about lost love is hypnotic.

recommended

JIMMY RUFFIN—Hold On To My Love (2:58); producers:
Robin Gibb, Blue Weaver; writers: R. Gibb, B. Weaver; pub-
lisher: Stigwood (Unichappell) BMI. RSO RS1021.

DARYL HALL & JOHN OATES—Who Said The World Was Fair
(3:30); producer: David Foster; writers: D. Hall, S. Allen; pub-
lishers: Hot-Cha Music/Six Continents BMI. RCA JH11920.

CHARLIE DORE-Pilot Of The Airwaves (3:15); producers:
Bruce Welch, Alan Tarney; writer: Charlie Dore; publisher:
Ackee ASCAP. Island 1S49166.

TANYA TUCKER—Better Late Than Never (3:42); producer:
Mike Chapman; writer: Tonio K. publishers: intersong/Worth-
less ASCAP. MCA 41194.

ROBERT GORDON—Born To Lose (2:49); producers: Richard
Gottehrer, Robert Gordon; writer: Gordon; publisher: Lucky
Charm ASCAP. RCA JH11919.

ELLEN FOLEY-Sad Song (3:30); producers: lan Hunter, Mick
Ronson; writers: M. Middler, P. Mason; publishers: April/
Heath Levy/WB ASCAP. Epic 950839 (CBS).

JOAN ARMATRADING—He Wants Her (3:15); producers: Joan
Armatrading, Henry Lewy; writer: Joan Armatrading; publish-
ers: Rondor/Irving BMI. A&M 2224.

DIRK HAMILTON-The Main Attraction (3:06); producers:
Dirk Hamilton, Don Evans; writer: Dirk Hamilton; publisher:
Rabbit BMI. Elektra E46606A.

AIRPLAY—Should We Carry On (3:43); producers: Jay Gray-
don, David Foster; writers: D. Foster, J. Graydon, B.J. Cook
Foster; publishers: Garden Rake/Foster Frees/Irving BMI/
Cotaba PRO. RCA JH11938.

STEVE WALSH-Scheme-Dreamer (That's All Right) (3:20);
producers: Steve Walsh with Brad Aaron, Davy Moire; writers:
S. Walsh, A. Crudup; publishers: Don Kirshner/Blackwood/
Rightsong BMI. Kirshner 2594287 (CBS).

MARC TANNER BAND—Hot And Cold (3:13); producer: Fred
Mollin; writers: Marc Tanner, Ron Edwards, Joe Romersa;
publisher: Otherwise ASCAP. Eelektra E46614A.

HEAD EAST-Specialty (3:38); producer: Jeff Glixman; writer:
Mike Somerville; publishers: Head East/Almo ASCAP. A&M
22228.

MANHATTAN TRANSFER—Twilight Zone; producer: Jay Gray-
don; writers: Bernard Hermann, Afan Paul, Jay Graydon; pub-
lishers: Blackwood/Garden Rake BMI/Heen ASCAP. Atlantic
3649.

RATTLERS—On The Beach (2:58); producer: Ed Stasium;
writer: Leigh; publisher: Fine Tuning ASCAP. Ratso RR401.

TOURISTS—| Only Want To Be With You (2:24); producer:
Tom Allom; writers: M. Hawker, |. Raymonde; publisher:
Chappell ASCAP. Epic 950850 (CBS).

RAFE VANHOY—Keep Me Hangin’ On (2:32); producers: Ron
Chancey, Don Gant; writer: Rafe VanHoy; publisher; Tree
BMI. MCA 41190.

ROY SUNDHOLM—Waiting For The Night (3:07); producer:
Vinnie Castellano; writer: Roy Sundholm; publisher: Dizzy
Heights PRS. Polydor PD2065.

TEX RUBINOWITZ—Hot Rod Man (2:11); producers: T. Rubi-
nowitz, A. Rubinowitz, B. Hancock; writer: Tex Rubinowitz;
publisher: Southern Crescent BMI. Ripsaw 214.

NEW MEXICO-Skate With Me (3:18); producer: Marcus J.
Mitchell; writer: M.J. Mitchell; publisher: Pinball BMi. Dec-
ade DP205082A.

TIMES—How Do You Feel (3:36); producer: none listed;
writers: Mellenbruch, Mellenbruch; publisher: Kalm BMI.
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ISLEY BROTHERS—Don’t Say Goodnlght (it's Time For
Love) (4:32); producers: Ernie Isley, Marvin Isley, Chris Jas-

per, Rudolph Isley, O'Kelly Isley, Ronald Isley; writers: E. Is-
ley, M. Isley, C. Jasper, R. Isley, 0. Isley, R. Isley; publisher:
Bovina ASCAP. TNeck 2592290 (CBS). Veteran soul group
foresakes its trademarked funk sound for a slow love ballad.
Vocals are piercing and rhythm is somewhat laconic.

RAY PARKER JR. & RAYDIO—Two Places At The Same Time
(3:41); producer: Ray Parker Jr.; writer: Ray Parker Jr.; pub-
lisher: Raydiola ASCAP. Arista AS0494. This easy ballad
shows off the group at its vocal best. Reminiscent of a mid-
'60s ballad, this ditty is lyrically strong. There are no compli-
cated hooks here, and instrumentation is simply structured.
For those in the mood to dance close again, this is the record.

SLAVE—Foxy Lady (3:23); producer: Jimmy Douglass;
writer: James R. Wilson; publishers: Cotillion/Wayne Watts
BMI. Cotillion 45011 (Atlantic). The r&b group rocks a bit on
its latest 45, with electric guitar backing and funky vocals.
The tune should be a hit in r&b and rock-oriented discos.

PATRICE RUSHEN—Let The Music Take Me (3:49); pro-
ducers: Charles Mims Jr., Patrice Rushen, Reggie Andrews;
publishers: Baby Fingers/Shownbreree ASCAP. Elektra
E46604A. Rushen follows the top 10 r&b hit “Haven't You
Heard" with this catchy ditty, geared for r&b, pop and disco
formats. Lyrical content is on the level of “Boogie Qogie
Oogie,” but, as with that smash, you can dance to it.

ISAAC HAYES—A Few More Kisses To Go (4:05); producer:
Isaac Hayes; writer: Isaac Hayes; publisher: Rightsong BMI.
Polydor PD2068. Following “Don't Let Go," this single is
somewhat of a let down—unless it's late at night and you
need background mood music. Hayes appears to almost whis-
per through the tune, and the tone, both vocally and inst-
rumentally, borders on boring.

recommended

PLEASURE—The Real Thing (3:45); producers: Pleasure, Mar-
lon McClain, Phil Kaffel; writer: Donald Hepburn; publisher:
Three Hundred Sixty ASCAP. Fantasy F882AS.

THELMA HOUSTON-Suspicious Minds (4:15); producers:
Michael Stewart, James Gadson; writer: Mark James; pub-
lisher: Screen Gems-EMI BMI. RCA JH11913.

CROWN HEIGHTS AFFAIR-You Gave Me Love (3:38); pro
ducer: Bert Decoteaux; writer: Ida Reid; publishers: Delight-
ful/Crown Heights Affair BMI. De-Lite DE803 (Phonogram).

THREE DEGREES—My Simple Heart (3:32); producers:
Giorgio Moroder, Harold Fattermeier; writers: Bugatti, Mus-
ker; publisher: Unichappe!t BMI. Ariola 0S801 (Arista).

PATTI LABELLE—Release (The Tension) (3:01); producer: Al-
len R. Toussaint; writer: A.R. Toussaint; publishers: Warner-
Tamertane/Marsaint BMI. Epic 950852 (CBS).

DEXTER WANSEL—New Beginning (3:23); producer: Dexter
Wansel; writer: H. Smith; publisher: Mighty Three BMI. Phila-
delphia Intl 2593749 (CBS).

MANHATTANS-Shining Star (3:45); producer: Leo Graham;
writers: L. Graham: P. Richmond; publisher: Content BMI.
Columbia 111222.

FRIENDSHIP—Tighten Up (4:20); producers: Lee Ritenour,
Don Grusin; writer: Ernie Watts; publisher: Sttawe ASCAP.
Elektra E46611A.

ROY AYERS—What You Won't Do For Love (4:22); producers:
Roy Ayers, William Allen; writers: Bobby Caldwell, Alfons Ket-
tner; publishers: Sherlyn/Lindseyanne BMI. Polydor
PD2066.

NORMAN HARRIS—Dodge City, Hit City (3:24); producer:
Norman Harris; writers: R. Tyson, N. Harris, A. Felder; pub-
lishers: Six Strings/Mighty Three BMI. Philadelphia intl
1593744 (CBS).

NANCY WILSON—Let’s Hold On To Love (4:35); producer:
Larry Farrow; writers: C. Johns, L. Farrow; publisher: Funky
Caroline BMI. Capitol P4839.

JIMMY JOHNSON—Serves Me Right To Suffer (3:56); pro-
ducer: none listed; writer: Mayfield; publisher: Venice BMI.
Alligator 45792A.

CAPTAIN SKY—Hero (3:56); producer: Daryl Cameron; writer:
Daryl Cameron; publishers: Mr. T. Music/Upper Level BMI.
AVI 313S.

FUTURES—In Answer To Your Question (4:00); producer:
Leon Huff; writers: K. Crew, J. King, J. King. F. Washington, H.
McGilberry, L. Huff; publisher: Mighty Three BMI. Phila-
delphia Intl 2593747 (CBS).

KENNY DOSS—Sugar (3:26); producer: Willie Mitchell;
writer: Mary Holland Bryant; publishers: Every Knight/Uni-
chappell BMI. Bearsville BSS49197 (WB).

THEATRICS -1 Got Cha (Where | Want You) (3:42); producer:
Leonard Jones; writers: T. Womack, R. Henyard; publisher:
Toodie BMI. VR 4003.

Country "™\

EDDIE RABBITT—Gone Too Far (3:22); producer: David
Malloy; writers: Even Stevens/Eddie Rabbitt/David Malloy;
publishers: DebDave/Briarpatch, BMI. Elektra 46613. Lilting
harmonies play off against the electric guitar in another light-
hearted love ballad by this MOR-styled artist.

BILLY “CRASH” CRADDOCK—1 Just Had You On My Mind

(3:56); producer: Jimmy Johnson; writer: Sue Richards; pub-
lisher: Ensign, BMI. Capitol P4838. Craddock sounds stranger
than he has in a while on this Muscle Shoals-produced ballad.
Beautiful vocal builds into a sweeping chorus, defined by pi-
ano, guitar, drums and string accents.

JOHN ANDERSON—She Just Started Liking Cheatin’ Songs
(2:22); producer: Norro Wilson; writer: Kent Robbins; pub-
lisher: Pi-Gem, BMI. Warner Bros. 49191. Fiddle opens this
bouncy, upbeat song whose hook draws on country's number
one favorite tapic: cheatin’ songs. Steel guitar whines in the
background, along with female harmonies, making this a well-
chosen followup to “Lyin’ Blue Eyes.”

FREDDY WELLER—A Million Oid Goodbyes (3:17); pro-
ducer: Buzz Cason; writers: S. Gibb/B. Russell/B. Cason;
publishers: Angel Wing/Pix-Russ/Buzz Cason, ASCAP. Co-
lumbia 1-1121. This slow, moving love ballad is something of
a change of pace for Weller. Highlighted by piano and steel
guitar, Weller's vocat is in top form, with Cason's production
also on the mark.

LARRY G. HUDSON—( Can’t Cheat (3:05); producer: Mike
Greene/Skip Lane; writer: Larry G. Hudson; publisher: Larry
G. Hudson, BMI. Mercury 57015. Hudson's debut release for
Mercury is a stand-out country song, complete with steel gui-
tar. Bright, upfront vocal by Hudson makes this a strong chart
contender.

ED BRUCE—Diane (3:45); producer: Tommy West; writer:
Ronnie Rogers; publisher: Newkeys/Sugarplum/Sister John,
BMI. MCA 41201. New to the label, Bruce offers a simple,
uncluttered country tune. A powerful debut, utilizing all the
elements necessary to create a great country record.

LARRY GATLIN & THE GATLIN BROTHERS BAND-Taking
Somebody With Me When | Fall (3:20); producers: Larry Gat-
lin-Steve Gatlin-Rudy Gatlin; writer: Larry Gatlin; publisher:
Larry Gatlin, BMI. Columbia 111219. Gatlin's last single, the
controversial ““Midnight Choir,”" fizzled at number 43, and
this is a puzzling choice of material to get Gatlin back to his
previous top 10 dominance. It's a light, catchy love song with
an easy listening slant.

EDDY RAVEN—Dealin’ With The Devil (2:33); producers:
Ray Pennington-Ronnie Gant; writers: Eddy Raven-Sanger D.
Shafer; publishers: Milene, ASCAP/Acuff-Rose, BMI. Dimen-
sion DS1005. A strong chorus and Raven's straight-ahead vo-
cal style give the singer his strongest outing since his ABC
days. Some highly original guitar licks enliven the bridge and
boost the record’s identity.

recommended

JOHNNY RUSSEL—While The Choir Sang The Hymn (I
Thought Of Her) (2:59); producer: Jerry Kennedy; writer: B.
Harden/L.J. Dillon; publisher: King Coal/Coal Miners,
ASCAP/BMI. Mercury 57016.

CARLENE CARTER-Old Photographs (3:52); producers:
Lance Quinn/Tony Bongiovi; writer: C. Carter; publisher:
Song Of Cash, ASCAP. Warner Bros. WBS49155.

LEVON HELM—Blue Moon Of Kentucky (2:48); producer:
Owen Bradiey; writer: Bill Monroe; publisher: Peer Inter-
national, BMI. MCA 41202.

MIKI MORI—Driftin’ Away (2:53); producer: Chris McGuire;
writer: J. Rodriguez; publisher: Hallnote, BMI. Oak 0A1010.

RAY FRUSHAY—Pickin’ Up Love (2:50); producer: Larry Rob-

inson; writer: M. Jackson/R. Frushay; publisher: Western
Pride, BMI. Western Pride NR113.

GINGER ALDEN-—Boogie On Down (2:58); producer: Arthur
Smith; writer: Arthur Smith; publisher: Tarsan, BMI. Monu-
ment 295.

SRS
First Time Am

SUE SAAD AND THE NEXT—Won't Give It Up (3:33); pro-
ducers: Richard Perry, James Lance; writers: S. Saad, T. Ripa-
retti, J. Lance, B. Anstatt; publisher: WB ASCAP. Planet
P45912A (Elektra/Asylum). A slickly designed single, this has
enough hooks to make this tune go. Saad's vocal is crispy
while the steady new wave backbeat is arresting.

CRETONES —Real Love (3:15); producer: Peter Bernstein;
writer: Mark Goldenber; publisher: Twist Party International
BMI. Planet P45911A (Elektra/Asylum). First single from the
group which played a pivotal role in Linda Ronstadt's new
“Mad Love” album has an inviting, rhythmic sound which
should find a home on Top 40 and commercially-minded AOR
radio. New wave purists, however, may find its commercial
hooks a bit obvious.

=N

4 Adult =
Contempororg

WILBERT LONGMIRE—Music Speaks Louder Than Words
(2:00); producers: Bob James, Jay Chattaway: writers: H.
Payne, E. Pease I1l, M. Scarpiello; publishers: Warner-Tamer-
lane/Crank BMI. Tappan Zee/Columbia 111189.

LARRY GATLIN AND THE GATLIN BROTHERS BAND-Taking
Somebody With Me When | Fall (3:20); producers: Larry Gat-
lin, Steve Gatlin, Rudy Gatlin; writer: L. Gatlin; publisher:
Larry Gatlin BMI. Columbia 11219.

JACK JONES—1 Could Have Been A Sailor (3:41); producer:
Chris Harding; writer: P. Allen; publishers: Jemava/Irving/
Woolnough BMI. MGM MG14852.

recommended

BRENDA GOOCH—You And | Together (3:50); producers:
Marti Sharron, Gerald Lee; writers: Marti Sharron, Gerald

Lee; publishers: Spitting Gold/Travlin’  Man/Southern

ASCAP. Salsoul S72115.

MARY MUNDY—Love Me, Love Me (7:28); producer: Lew
Hanson; writers: M. Mundy, L. Hansen, E. Smith; publishers:
Murbo/Big Street BMI. Image D31308A.

Picks—a top 30 chart tune in the opinion of the review panel which
voted for the selections released this week; recommended—a tune
predicted to land on the Hot 100 between 31 and 100. Review editor—
Ed Harrison.

Billboard’s Recommended LPs

® Continued from page 60

duced by Carl E. Jefferson. Monty Alexander, Jeff Hamilton
and Ray Brown accompany Anderson’s superior singing on 10
tracks taped last August. Tunes are all one-time hits ranging
from Gershwin to Bobby Hebb. Splendid vocalizing; Ernestine
has everything it takes. Best cuts: “Satin Doll,” “Time After
Time.”

RODNEY FRANKLIN-You'll Never Know, Columbia NJG
36122. Produced by Paul Buckmaster. Frank is an efficient
and fluid young jazz pianist, whose stylistic span is here
showcased by the sensitive (“God Bless The Blues™) and the
upbeat (“The Groove"”). The package offers rather too much
variety, but the man’s future is clearly promising. Best cuts:
Those cited, plus “Parkay Man,” "Return.”

BILL EVANS—I Will Say Goodbye, Fantasy F9593. Produced
by Helen Keane. Evans, always the thoughtful sensitive jazz
pianist, is at his usual high standard here. Accompanied by
Eddie Gomez on bass and Eliot Zigmund on Drums. Evans
plays beautiful renditions on seven selections including two
takes on Michel Legrand's title tune. Best cuts: “I Will Say
Goodbye,” “Seascape.”

SCOTT HAMILTON & WARREN VACHE —Skyscrapers, Concord
Jazz CJ111. Produced by Carl E. Jefferson. Young tenor saxist
and cornetist doubling flugelhorn enjoy a rewarding collabo-
ration in this eight-tune program with a seven-man accom-
paniment. It's all simple, Mainstream jazz with pretty notes
and an enviable compatibility among the participants. Best
cuts: “You Leave Me Breathless,” “Lightly-Add Politely.”

ERROL PARKER—Doodles, Sahara 1010. Produced by Errol
Parker. Pianist Parker plays in his commanding percussive
style on four originals accompanied by bass (Bob Cunning-
ham) drums (Parker here too apparently by overdubbing) and
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an occasional sax or flute from Bill Cody. Best cuts: “Fa-
bulous,” ““Caravan.”

JOHN LEWIS & HANK JONES—An Evening With Two Grand Pi-
anos, Little David LD1079. Produced by John Lewis. Piano
duets have never been successful in jazz, but these two key-
board veterans have an LP here which maintains interest
throughout its eight tracks. Still, one would prefer listening to
Lewis or Jones stroking the Steinway alone, with a booting
rhythm section and a horn or two. Best cuts: “Willow Weep
For Me.”

DICK JOHNSON-Plays, Concord Jazz CJ107. Produced by
Carl E. Jefferson. Add yet another name to the roster of tal-
ented saxophonists making records. A New Englander, John-
son is skifled on alto and soprano saxes, flute and clarinet
and in his debut as a leader on LP he is neatly backed by
Dave McKenna, Jake Hanna and Bob Maize. Program consti-
tutes eight tracks, two of them pretty Johnson original com-
positions. Best cuts: “Kelly Blue,” “'In A Sentimental Mood.”

CECIL TAYLOR-Live In The Black Forest, Pausa 7053. Pro-
duced by Joachim-Ernst Berendt. The eccentric pianist plays
only two tunes here. “The Eel Pot” runs 24-57 minutes;
“Sperichill On Calting” rambles for 25:08 minutes, and on
both Taylor is accompanied by a quintet. This is deep, in-
volved music which few will understand or savor, but Taylor
has a small, near-fanatical following which will likely endorse
his every note at the 88. Best cuts: take your choice.

JACK SCALESE—Beyond Biue, Polaris PL7980. Produced by
Jack Scalese. One of the most promising pianists in Califor-
nia, Scalese offers eight tracks with John Giannelli, bass, and
drummer Joey Baron. He is particularly strong on the three
standards he performs. Best cuts: “Sweet And Lovely,”
“Waltz," “April Love.”
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THE ALBUM AND THE GROUP

FEATURING THEIR FIRST SINGLEK......

“BABY,
(THIS LOVE THAT WE’VE FOUND)”

ALBUM PRODUCED BY TOM SAVIANO & DAVID WOLFERT FOR THE ENTERTAINMENT COMPANY @
EXECUTIVE PRODUCERS GARY KLEIN AND CHARLES KOPPELMAN

-
M =CORD
& -
©1980 MCA Records, Inc Printed i U S A

WARMUPTO IT ON MCA RECORDS AND TAPES.
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COUNT BASIE SNUFF GARRETT MICHAEL McDONALD
GEORGE BENSON DIZZY GILLESPIE AIRTO MOREIRA
BELLAMY BROTHERS HERBIE HANCOCK PEACHES AND HERB

MIKE CHAPMAN MICHAEL JACKSON OSCAR PETERSON
VASSAR CLEMENTS QUINCY JONES PHIL RAMONE
CHICK COREA THAD JONES FREDDIE PERREN
DOOBIE BROTHERS MEL LEWIS MINNIE RIPERTON
STEVE DORFF MELISSA MANCHESTER ZOOT SIMS
BOB DYLAN CHUCK MANGIONE ROD STEWART
EARTH WIND AND FIRE BARRY MANILOW TANYA TUCKER
ELLA FITZGERALD STEVE MARTIN DIONNE WARWICK
DAVID FOSTER HARVEY MASON FRANK ZAPPA

In nine short years, scores of artists have let us help them create, and we wanted to say Thank You for a
great decade. Best of all, those listed above have been singled out by their peers for artistic achievement
and nominated fora GRAMMY . . . KENDUN is proud of you and we wish you the best on Wednesday
night.

KENDUN RECORDERS SERVICE CORP.
619 South Glenwood Place, Burbank, California 91506
(213) 843-8096 Telex 691138 (Sierra Bubk)
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Sheet music suppliers are confined to piano/vocal sheet music copies and do not purport to represent mixed publications distribution. ABP = April Blackwood Pub.; ALF = Alfred Publishing; ALM = Almo Publications; A-R = Acuff-Rose; B-M = Belwin Mills;

BB = Big Bells; B-3 = Big Three Pub.; BP = Bradley Pub.; CHA = Chappell Music; CLM = Cherry Lane Music Co.; CPl = Cimino Pub.; CPP = Columbia Pictures Pub.; FMC = Frank Music Corp.; HAN = Hansen Pub.; IMM =
PSP = Peer Southern Pub.; PLY = Plymouth Music; PSI =

Publishers Sales Inc.; WBM =
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RSO Expands; Will Buy Labels -

® Continued from page 1

in RSO Records. “It’s less than that.”
he says. As to what percentage Poly-
Gram holds in the company, Coury
says, “l don’t know but it’s certainly
not 50%.”

“Stigwood, Siemens and Philips
(the latter two firms are owners of
PolyGram) went into partnership
with the Stigwood Group of com-
panies. RSO Records comes under
RSO Inc. Therefore, while Poly-
Gram is in partnership in the overall
Stigwood Group. it theoretically has
nothing to do with RSO Records.

“There is not one PolyGram per-

son on the board of RSO Records,”

Coury continues. “As for the effect
PolyGram’s restructuring may have
on us, | don’t know. I don’t believe it
will affect us—but that’s yet to be
seen.

“PolyGram Distributing says the
restructuring will not affect us. How-
ever, when a company goes through
a consolidation, there are bound to
be changes. But if there are any. | be-
lieve they will be nominal.

“l don’t see any changes in Poly-
Gram Distributing’s field operation.
If anything, 1 believe it will add
some field people. Its sales depart-

ment will continue to offer us the
same services.

“As for RSO itself, not only does
everything remain the same, but
we’re now expanding.

“We’re (Coury and Stigwood) fol-
lowing the growth plan that we
made at the formation of RSO Rec-
ords.”

Coury explains that RSO moved
into the black-music arena through
a distribution deal with Curtom
Records. “That was part of the
growth plan.” And now. not only
will the label acquire other com-
panies but it has a large release
schedule with several soundtracks
upcoming.

Seek Arts Aid In California Schools

NEW YORK-—Petitions are ex-
pected to be mailed this week to
place a “Better Schools” initiative on
the ballot in California this Novem-
ber that would require that primary
and secondary schools teach a min-
imum of fine arts education, includ-
ing music, each week.

The initiative, which has the sup-
port of various music organizations
including the American Music Con-
ference, is seen as an approach to
capturing more dollars for fine arts
education said to have been lost
through Proposition 13’s reduction
of taxes.

But, according to the American
Music Conference. support of the
initiative by out-of-state music inter-
ests Is necessary since “this mandate

is precedent setting. The California
Better Schools Initiative will have
repercussions throughout the U.S.
Other states will be sure to note this
trend and, perhaps, with the con--
certed effort of the music/arts com-
munity, they will implement similar
mandates.” )

In order to gain presence on' the
November ballot, the initiative must
have 350,641 signatures on the peti-
tions, the language of which was ap-
proved by the California attorney
general last week.

The cost of seeing an initiative
through to the general election
apparently runs high, since support-
ers are seeking between $2.5 to $3
million in campaign funds.

New Way Productions established
by manager/publicist Danny Suger-
man and client Ray Manzarek.
former Doors’ keyboardist. who is
the firm’s music director and pro-
ducer. First clients are new wave
bands X and the Zippers. Address:
140 S. Roxbury Dr., Beverly Hills
90212. (213) 858-6093.

*  x *x

John Parker Promotion & Mar-
keting launched by John Parker. for-
merly with Ariola and RCA Rec-
‘ords. Nancy Sparks joins the firm as
promotion director. Address: 6445
Powers Ferry Road. Atlanta 30339.
(404) 953-0077.

*  x

Red Tennies Music set up by
songwriter/comedian Dale Gonyea
and manager Lynette Cimini, in af-
filiation with BMI. Address: 816 N.
La Cienega Blvd.. Los Angeles
90069. (213) 657-4521.

* * *

Aralos International Records
formed by president Michael H. El-
ley. Vice president of sales and mar-
keting is Ken L. Ayoub. previously
with RCA Ltd. Address: 5624

- New Companies

Ranchito Ave., Van Nuys, Calif.
91401. (213) 988-4797.

* * *

Main Street Management set up
by Dan Mingori and George Ward
to provide representation, public re-
lations and publishing services to
new talent. Address: 259 S. Roxbury
Dr., Beverly Hills 90212.

* * *

Noww Music Productions, Inc. es-
tablished by Nova Lumber presi-
dent Earl Noble. Formerly with
Mushroom Records Canada, Jay
Gold will be the new firm's oper-
ations manager. Address: 200
Bridge St.. North Vancouver. B.C.,
Canada.

*  x %

Sugarloaf Records set up by Guil-
herme Brazelton for the American
release of Brazilian product. First
signing is San Francisco based
group, Viva Brasil. Address: 750 Las
Gallinas Ave.. San Rafael, Calif.
94903. (415) 479-8211.

*  x

Leona Williams Enterprises,
formed by country music artist

EXECUTIVE TURNTABLE/
INSIDE TRACK/
BILLBOARD EXCLUSIVES...

When you have to know who's
where and what’s up, there’s
only one place to start looking.

IT’S OUR BUSINESS
TO KNOW WHERE
YOUR BUSINESS IS.

Billboard.

Leona Williams to operate her road
show, staff and business enterprises.
Address: P.O. Box 454. Palo Cedro,
Calif. 96073. (916) 547-4096.

* * *

TIA Productions, Inc. set up by
producer/songwriter Anthony R.
Harris to produce music scores for
motion pictures and tv movies. Ad-
dress: 942 N. Orlando, Los Angeles
90069. (213) 656-6060.

* x %

Right Note Records, a funk/disco
label. and the Captain’s Music, a di-
vision of publisher/manager/pro-
moter Jimerson Enterprises by Ben-
jamin Jimerson. Address: 433 N.
Cleveland., Memphis 38104. (901)
278-4401.

. I S

Get Rich/Stay Rich Music Pub-
lishing formed by David Nelson
Askew as subsidiary of the D.N.A.
Organization. Address: P.O. Box 26.
New York.

Styx T-Shirts

® Continued from page 10

had hired private investigators to is-
sue subpoenas and identify more
than 20 youths who were caught sell-
ing alleged bootleg merchandise.

This latter approach enables the
plaintiffs to compel the street ven-
dors to testify against the manufac-
turers of the illegally produced
goods. Since both are in violation of
federal and state laws prohibiting
trademark infringement, both face
legal penalties.

In the case of Styx. it is more diffi-
cult to trace the origin of the bootleg

-goods since they were manufactured

in Pakistan.

“We accomplished our gesult.”
says Styx attorney Jules Zalon. “It
was a limited action. There were no
arrests. We were interested in just
seizing the goods.”

Action against Plymouth Mills
and more than a dozen other de-
fendants continues in Brooklyn’s
federal court in the suit brought by
Winterland, which represents Fleet-
wood Mac, the Grateful Dead. the
Rolling Stones and Ted Nugent,
among others.
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Births

Son to Sarah and Glen Campbell
in Los Angeles Feb. 5. Father is
singer-guitarist.

* x  x

Daughter, LaVonne Frances, to
Carolyn and Jheryl Busby Feb. 16 in
Los Angeles. Father is national r&b
promotion director for Casablanca
Records. , .,

Daughter, Sally, to Janny and Bill
Grein in Tulsa last month. Father is
with Sparrow Records.

Marriages

Bobby Smith of the Spinners to
Lorraine White in Toledo Jan. 22.

* * *

Dean Sciarra, talent manager, to
Marian Perkins, director of East
Coast tour publicity for Warner
Bros. Records, in New York Feb. 1.

*x  x %

Ken Nomura, Alfa Music pro-
ducer, to Yuko Ohmari of JASRAC
in Tokyo March 1.

P

Akira Fuse, popular singer, to
Olivia Hussey, actress, Feb. 18 in
Miami Beach.

Dealths

Bon Scott, 30, singer with the AC-
DC rock group, in London Feb. 19. A
Scot, he became prominent in 1976.
He also was a successful songwriter.
An autopsy is scheduled.

*  x  *

Jerry Fielding, 57, composer, ar-
ranger and instrumentalist who for
many years worked in motion pic-
tures and television, in Toronto Feb.
17 of a heart attack. He served as mu-
sical director for Jack Jones, Mitzi
Gaynor and others and is survived by
his widow, Camille, and four chil-
dren. * % =

v
Gale Robbins, 55, who sang with
several name bands in the Chicago
area before moving to California in
the early 1940s, of cancer Feb. 18 in
Tarzana, Calif. She appeared in nu-
merous motion pictures, made rec-
ords and for a time was active in tele-
vision on the West Coast. She is
survived by her mother and two
daughters.
*  x  *x
Alex Bartha, 84, a big name band-
leader in the 1930s, at Atlantic City’s
Medical Center Feb. 12. He is sur-
vived by a daughter and stepson.
*  x

David J. Finn, 82, former record-
ing manager for RCA Victor, in Had-
donfield, N.J., Feb. 10. He launched
the budget-priced Camden label for
RCA in 1953 and retired in 1969.

* * *

Carl Berkowitz, 19, son of Norman
Berkowitz, account executive in Bill-
board’s New York office, in an ice
skating accident Feb. 16 in Massa-
pequa, N.Y. Other survivors include
his mother, Jean, and two brothers,
Steven and Michael.

* x %

Nathan McCalla, 50, at one time
with Promo Records, a New Jersey
cutouts wholesaler, Feb. 7 in Miami.
He left the industry several years

ago. * * *

Dr. Daniel E. Noble, who helped
pioneer modern two-way FM radio
communications and was a former
vice chairman and director emeritus
of Motorola, Inc., in Scottsdale,
Ariz., Feb. 16. He is survived by his
widow, Mary: a daughter and three
sons.

Rain ~In
So. Calif.

® Continued from page 61

$1.000 over the usual amountof pur-
chases for such a period.

“Sales are down from last year but
it's not due to the rain,” says Vince
Brewer, assistant manager in Music-
land’s San Bernardino outlet. The
mountains ringing the city have
been afflicted by sliding mud.

“It’s due to the industry just not
doing well,” he continues.

In Orange County, ata Santa Ana
Music Plus store, assistant manager
Angie Hanson says the weekend of
George Washington’s birthday was
hectic. “But our other days were not
so busy. so that brought our average
down,” she says.

A spokesman for a Big Ben’s store
in Encino. another afflicted area,
says of Washington’s birthday week-
end, “that Sunday the store was
packed.”

The Tower store representatives
believe the fact they were having
sales on merchandise brought more
people in than might have normally
ventured outon a rainy day. Also. all
those who did well credited the
three-day Washington birthday
weekend and the fact patrons did
not want their holiday to be a com-
plete washout.

Even Peggy DeCaprio, whose Pa-
cific Palisades store suffered the
most of those surveyed. says the Sat-
urday of that weekend was good.
For an explanation, she quips,

“People get cabin fever. They need .

new music. It’s either that or they get
a divorce.”

Arrangers

® Continued from page |

grouping. “Arrangers are not em-
ployes but independent contractors
who work for a fee.” he says in his
letter to Mary Lou Burg, Tribunal
Chairman.

“The act of arranging music is
identical to the act of composing ex-
cept that the arranger composes mu-
sic based on the music of others . ..
an arranger often takes an ‘ugly
duckling’ and turns it into a lovely
swan.”

Manson also argues that arrangers
provide the “hooks™ which sell rec-
ords in today’s market and that with-
out their creative _input, “a piece of
music . .. might remain entrapped in
the cocoon of a lead sheet or demo
record for the rest of its life.”

Manson’s group wants arrangers
to be cutin on the record companies’
share of royalties and wants a sepa-
rate mechanical royalty to be paid
the arranger on each record sold
which includes his work.

The Tribunal is soliciting reply
comments from the Recording In-
dustry Assn. of America, the Na-
tional Music Publishers Assn. and
the American Guild of Authors and
Composers. Other interested parties
are invited to comment on Manson’s
proposals. All reply comments are
due at the Tribunal by March 3.

Camelot Saga Told

NEW YORK—“The King Arthur
Soundbook™ is the latest in Caed-
mon Records’ series of drama-
tizations for disk and tape. The
Camelot saga is told in four separate
recordings which are available as a
complete set or individually.

Prewitt Rose Moves

NEW YORK-—Prewitt Rose
Record Promotion/Production has
moved from Gulf Breeze, Fla. to
Dallas. Address: P.O. Box 29342,
Dallas. Tex. 75229.

2
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by T. Life, president of Life’s Galaxy
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semmassems HOURGLASS, INC.

:;;; .Y. Studio ES
iMore Acts, Expands|

By JEAN WILLIAMS

LOS ANGELES—Hourglass Inc.,
a three-year-old New York-based
firm, with only a rehearsal studio
under its umbrella, has formed
Hourglass Management Inc., to rep-
resent four acts.

According to Carol Robinson, one
of six partners in the company,
“We're initially using showcase situ-
ations to bring attention to our acts.

“At this time, we’re staying away
from major artists until we make one
ourselves.”

She notes the company was
formed because “We are striving to
fill the void that exists in the field of
personal management, as provided
for and by ethnic minority people.”

Although none of its acts are es-
tablished, Charles Mann, singer/
producer/writer, has penned tunes
for such artists as Roberta Flack &
Donny Hathaway. B.B. King, the
Chi-Lites and the Mighty Clouds of
Joy.

Other acts include Calidad *78, a
Latin band; Black Wind. a rock fu-
sion/disco band and vocalist Roy
Mays.

Some of the members of Black
Wind have played with Roy Ayers,
Pablo Cruz, Tito Puente and Ec-
stacy, Passion & Pain; Roy Mays has
recorded with the Trammps, Jackie
Moore and Charles Mann.

Principals in the firm are Norris
Harris, president and musical direc-
tor, who also is a musician; Glenn E.
Richardson, vice president, business
affairs; William K. Ruffin, a corpo-
rate systems analyst; Eugene Von
Strothers; Thomas J. Morrison, a
certified public accountant and vice
president of finance; and Robinson,
vice president of public relations,
who formerly worked at the New
Yorker magazine.

“We’re also opening a business

management and entertainment
counseling division which will
handle outside clients,” says Robin-
son.

She notes that one such outside
venture was with Leviticus, a popu-
lar New York disco. “We met with
representatives of the club to explain

Ze Records

® Continued from page 15

That All There Is” was a“cult favorite
in the UK.

This is not to say that while Ze’s
roster contains some certifiably bi-
zarre acts, the music isn’t top grade.
It is. Cristina’s backing band, Kid
Creole, plays tight, thoroughly pro-
fessional pop/rock brimming with
vitality. The same can be said of
Lydia Lunch’s musical foundations.

White/Chance, meanwhile. is
hailed by serious critics for his pio-
neering efforts in wedding punk,
jazz and the sort of r&b typified by
James Brown. And jazzman Joseph
Bowie makes frequent guest appear-
ances with White, whose concerts
are usually SRO affairs, despite his
surliness.

Production Pact:
RCA And T. Life

NEW YORK—RCA Records will
release at least six albums produced

Productions, Inc.

According to Bob Fead, vice pres-
ident of RCA Records, Life is seek-
ing new artists and has already un-
covered one, Thomas Bucknasty,
who will make his album debut in
April.

how we can increase their Wednes-
day night business. It is the slowest
night of the week.

L £

EMOTIONAL MOMENT—Narda Mi-
chael Walden is overcome with joy
at a party tossed for him by L.A.'s
KACE-FM at the Speakeasy night-
club. KACE's program director, Cal
Shields, right, introduces Walden to
the crowd.

“We have arranged to put on a
showcase every Wednesday and we
do all of the legwork. including pro-
motion.”

The firm also has had showcases
at New York’s Cotton Club and
Marquee East.

According to Robinson, Hour-
glass will maintain its rehearsal stu-
dio in the same location as its man-
agement wing. She points out that
the studio is 5.000-square-feet and
operates on a l6-hour-a-day basis.

NARM Has
Cutout Panel

NEW YORK—-How to make
money from cutouts and accessories
will be the topics of two panels set
for the National Assn. of Recording
Merchandisers convention in March
at Las Vegas’ MGM Grand Hotel.

The panel on how to sell carrying
cases, record care products, needles,
sheet music and folios, music maga-
zines and periodicals is set for Tues-
day. March 25. Scott Young, execu-
tive vice president of retailing for
Pickwick International, will moder-
ate. Panelists include Dr. Bruce
Maier of Discwasher; Marty Ostrow
of Rolling Stone Magazine; Steve
Spooner of Warner Bros. Music;
and Peter Wish of Recoton Corp.

“Merchandising Cutouts” is the
topic of the March 26 panel moder-
ated by Norman Hausfater, presi-
dent of the Great Atlantic and Pa-
cific Music Co. Joseph Bressi of
Camelot Music is organizing a slide
presentation illustrating methods for
displaying disk and tape cutouts for
retail and racked locations.

Following the presentation, a
panel of cutout wholesalers will field
questions from the audience. The
panel includes David Crockett of
Father’s & Sun’s; Peter Hyman of
Surplus Records and Tapes; David
Schlang of One Way Records, and
Martin Spector of Spec’s Music.

NARM officials point to the ne-
cessity to focus on innovative mer-
chandising techniques in order to
maximize profits, and they believe
cutouts and accessories are two areas
that deserve greater attention when
front line product isn’t moving as
fast as it once did.

| Late General News

CBS has successfully renegotiated its contract with
Willie Nelson. The year-long talks culminated Monday
(18) in New Orleans, with the new paper requiring nine
LPs in five years. First LP pairs Nelson with Ray Price
for April release. Architects of the new pact were Nelson
manager Mark Rothbaum and attorney Joel Katz and
Bruce Lundvall and Marvin Cohn for CBS.

Sentencing for convicted tape duplicator George Tucker
was again delayed Friday (22), this time on the grounds
that he had retained a new lawyer who needs additional
time to acquaint himself with the case. During the ap-
pearance in Brooklyn Federal Court a federal attorney
linked the Tucker case to the government’s probe intd
the alleged sale of counterfeit disks and tapes to retailers.
And it was learned a special grand jury is currently hear-
ing testimony from witnesses on the subject of counter-
feiting with a focus on the matter of the bogus returns
to PolyGram via Pickwick’s Sam Goody chain.

The 12 Target Stores in the Minneapolis-St. Paul area
showed there’s plenty of consumer interest by selling
thousands of cutouts when they doubletrucked in the
Minneapolis Tribune a schock extravaganza. Album
product described as from one to three years old was
supported for a full week by television and radio spots
“on an assortment of stations,” together with two more
black and white full pages in the Twin Cities’ dailies. A
target spokesman calls the results of the Target-fi-
nanced ad campaign behind the schlock sale “out-
standing.” not only from a profit standpoint, but also
from a boosted traffic result. Target bought the deletions
from a single liquidator. Albums went for 99 cents or 6
for $5.

Expect Herb Belkin, former ABC and Motown Records
executive, to be named president of Mobile Fidelity
Sound Labs this week. Belkin has been engineering the
grogiuct licenses for the audiophile label on a freelance

asis. Brad Miller, Mobile Fidelity cofounder, will as-
sume the title of chairman of the board in the executive
restructuring.

St. Louis wholesale veteran Al Chotin didn’t spend
much time at pasture when his consultant deal with Pick-
wick International expired several weeks ago. Watch for
him to join Handleman Corp. in an executive capacity.
His daughter, Phyllis, is ad chief for Casablanca Records.
- .. Watch for an announcement of a split between long-
time Chicago promo reps Howard Bendo and Pete
Wright. The two indie promo men, who melded back in
1967. will go their separate ways soon. Bedno will defi-
nitely remain and expand in the industry. Wright's plans
are unknown. Their weekly sheet was a victim of the
current industry crunch.

Is it possible New York’s trendsetting WPIX-FM,
which is currently programming a melange of rock and
new wave, will return to disco, which it helped pioneer
back in 1978? General manager Ray York’s success with
Washington’s WKYS-FM has convinced some the
change is inevitable although he says he has not made up

InsideTrack

his mind. York is not happy with the low Arbitron num-
bers the hip rock format produces. It will be missed if it
returns to disco because it is the only station in Gotham
where the sizable rock community keeps abreast of
trends. . . . Veteran CBS Records a&r man Jack Gold dis-
cusses his craft before the California Copyright Confer-
ence Tuesday (26) after dinner at the Sportsmen’s Lodge
in North Hollywood.

Larry Uttal, according to British rumor. is forming a
new label there to be called Earlobe, with distribution
through an up-and-coming independent. ... A major
Japanese firm. thought to be either Sharp, Sanyo or JVC,
is bidding to take over Decca’s tv manufacturing plant in
England, currently a loser for the firm. . .. Former Dal-
las, Atlanta and Chicago indie label distributor boss Paul
Glass and his All-State bookkeeper, Lee Howard, now
operale as Panasonic car stereo reps in greater Chicago.
- . . Big Band Reunion night for the Hollywood Press Club
is Monday (3) at the Sportsmen’s Lodge, North Holly-
wood, where Ray Anthony, Les Brown, Dick Jurgens,
Horace Heidt, Billy May, Buddy Rogers and Orrin
Tucker are expected on the dias.

Elliot Blain’s Music People One-Stop, along with la-
bel support, is sponsoring a nightly show on KEST-AM,
San Francisco’s all black gospel station. Through station
sales chief Paul Jaulus, Blain’s firm is tagging its 25 to 30
best retail store customers in the greater Bay Area on the
show starting at midnight, Monday through Friday each
week. While the one-stop pays the bill, the station pro-
grams new releases and the sacred top 50 from store sur-
veys. ... Pickwick International sales chief, western re-
gion, John Brown gifted by Disneyland/Vista Records
with a Mickey Mouse Accutron wristwatch for his help
and support over the years. ... Personal manager Lloyd
Segal, who masterminds the Dixie Dregs and Steve Gil-
lette, won an L.A. police bouquet when he personally
apprehended a drunken driver who was mowing down
fences in his Laurel Canyon neighborhood.

Lou Fogelman of the Music Plus stores. Los Angeles,
last week had his four best sellers all from one label,
CBS, for the first time in the seven-year history of the
chain. In order they were Pink Floyd, Michael Jackson,
Dan Fogelberg and Heart. ... Gold Key Media lms ac-
quired “America’s Top 10,” an original television series
that stars personality Casey Kasem and top recording
artists.

Gold Key is offering its weekly half-hour series to
sponsors on a barter basis. The show spotlights the top 10
hits each week and features performances by the stars
who made these hits. Kasem is also host of “American
Top 40,” a syndicated radio show from Watermark.

Don Zimmermann, Capitol’s president, denies reports
that 100 people are being let go at the label. However, a
distribution center in Miami is being closed due to
changes in freight lines. The three employes from Miami
are being transferred to the Atlanta distribution office.

Phoenix Retailers Reeling From Storms

® Continued from page 3

the two remaining bridges linking
Phoenix and Tempe.

“We're really going day by day
but we have no intention of cancel-
ing anything unless conditions
change suddenly,” says managing
director Miriam Boegel.

Upcoming dates included shows
by Johnny Cash and Chuck Man-
gione.

“This is affecting us because our
patrons are so extremely aggra-
vated,” Boegel states. She feels
weather and traffic problems could
also affect ticket sales to events
scheduled in the next few weeks.

“People are focusing energy on
meeting their immediate needs,” she
observes. “Would you go out and
buy an entertainment ticket after
spending hours trying to get home?”

But it is the record retailers who
report the most problems.

Jim Brown, assistant manager of
Tower Records in Tempe, estimates
that his business has been cut in half
by rains and resultant traffic jams.

“Nobody can get into our parking
lot who doesn’t want to wait three

hours to get here,” he says. A steady

line of traffic snakes past the store on
two sides, but the cars are moving
toward a nearby bridge, not Brown’s
store.

Kelly King, store manager of Cir-
cles Records in Scottsdale, reports

www americanradiohistorv com

business has dropped about 30%
which she attributes to the lack of
usual tourist trade.

Many of our customers live on this
side of the river so it hasn’t had a ter-
rific impact,” she says.

Rick Feldmann, general manager
of the four Rolling Stone record out-
lets in the Phoenix area, says the
weather “hasn’t hurt us too bad.”

“Qur daytime business has
dropped a bit. But the effect hasn’t
been that severe except when it’s
been really pouring.”

The Paradise Valley outlet has
suffered about 15% decline in busi-
ness because the local streets lack
storm drains and have flooded after
heavy rain, he says.

Sandy Gentry, manager of the
World Records store in Mesa com-
plains, “We can’t get product. We've
been tearing our hair out calling the
(Phoenix) warehouse.”

Only one truck delivery instead of
the usual three was made last week,
she says, and that was mainly tape
product. She says the trip took 10
hours instead of the usual 45 min-

utes.
Russ Bardwin, general manager

of the seven Hollywood record out-
lets in the Phoenix area, says busi-
ness “dipped” two weeks ago at the
start of the rain and floods but is
now recovering,

He has had problems getting
product shipped to his two eastside

stores and has rescheduled the time
of some deliveries to avoid traffic
congestion.

Dave Prink, manager of the Mu-
sicland outlet at Mesa’s Fiesta Mall,
says, “Business is booming” but
product is diminishing.

Some daily shipments have not
arrived and the store has not re-
ceived some new LP product like the
recent Heart release. The store was
also soldout of new Pink Floyd and
“no one would bring it out to our
store for four or five days.” Prink
says.

Major retail dealers in Tucson say
they are not having similar weather-
related problems because rains and
flooding have not been as severe; the
city is not divided by swollen rivers
and product is shipped from Cali-
fornia in most cases.

Arista Buying TK?

NEW YORK—An Arista Records
spokesman admits thelabel is “nego-
tiating” to purchase Henry Stone’s
Florida-based TK Records, but
Arista wouldn’t confirm reports Fri-
day (22) thatsuch a deal has already
been accomplished.

Officials at TK were unavailable
for comment. Arista itself was pur-
chased by Germany’s Ariola Euro-
disc in a deal that became official in
October of 1979. ’
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Barclay James Harvest, for an incredibla T million plus album
saledin Germany over the last 12 months, our warmest congratulations

Helping you spread your wings has been a pleasure.

DEUTSCHE GRAMMOPHON GESELLSCHAFT MBH

Quality has a name

polyGram
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" WE'VE GOT WHAT YOU NEED!
SISTER SLEDGE.

"“Love Somebody Today.”
The long-awaited follow-up album to Sister Sledge’s
platinum, across-the-board success, “We Are Family”
Sister Sledge. “Love Somebody Today.”
Exactly what you need on
Cotillion Records & Mapes.

Includes single,
“Got To Love Somebody” 45007

-

rs and Bernard Ed

Cammun<ahons Co
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