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Industry Backs Carter Energy Plan

Slump Slaps |
Hi Fi Sales

By JIM McCULLAUGH
LOS ANGELES- The consumer hi fiindus-
ry. which had been accelerating at a fast-
paced dip in recent ycars and 1s now estimated
at the $2 billion-plus level annually at retail.
has been hit with its own series of sales slumps.
shakeouts and shakeups.

It's no secret. according to major suppliers,
retailers and financial analysts. that inventory
levels have swollen in the distribution pipe-
lines across the country and that consumers
have not been purchasing hardware the way
they did last year.

Even car stereo. itself an $800 million plus a
vear business within the consumer electronics
realm and a “bright spot” because of the ad-

(Continued gn page 37)

JFor the latest in CHIC, get RISQUE, Chic's new album of danceable dyna-
mite. Includes their sensational new single, “GO0D TIMES." RISQUE.

oon to be released on Atiantic Records and Tapes. Produced by Nile
(Advertisement)

“todgers and Bernard Edwards. SD 16003.

9 ALBUMS NOW $4.98 LIST~

- RCA Catalog Price Cut

By STEPHEN TRAIMAN

NEW YORK-—RCA Records has taken
the first step toward restructuring catalog
pricing. shifting nine of its $7.98 best sell-
ers Lo its mid-priced $4.98 list line.

Significantly, the move implies more
frequent evaluation of full-price catalog
product with faster movement to the mid-
price level.

Virtually all the- other major combines
are known to be researching varied catalog
repricing moves. CBS is reportedly mulling
cither a $5.98 or $6.98 list category. or pos-
sibly climinating list entirely and going to
staggered wholesale pricing levels tied o

y the actual eost of the product.
No official comment was available from

CBS last week. but informed sources be-
lieve a major announcement is imminent.

AtRCA. Dick Carter. division vice presi-
dent. marketing, sees the $5 retail discount
barrier more significant now than ever be-
fore.having a serious impact on retail busi-
ness to the detriment of multi-purchase
buys.

The nine new $4.98 list albums will be
the focus for un August program that will
incorporate 35 top selling Pure Gold/Gold
Seal albums including 13 leading Christ-
mas litles.

“With proven sellers available at well be-
low (about $2) the $4-plus investment for a

(Continued on page 58)

NEW YORK - Labels are. in the
main. holding to their intended fall
album releasing schedules,, despite
continuing concern about the state
of business.

T' ough some manufacturers or
wneir distribution outlets do foresee a
measure of “selectivity™ in releasing
patterns during the final and most

WASHINGTON -The hopes of
program directors at radio stations
across the country have faded as leg-
islation that could have freed them
from the restrictions of non-enter-
tainment material was killed on
Capitol Hill. Bill HR 3333, the
House rewrite of the 1934 Commu-
nications Act, was voted down after

Fall LP Releases Right On Schedule

By IRV LICHTMAN & PAUL GREIN

Communications Act Rewrite Killed

By JEAN CALLAHAN

lucrative quarter of the vear. it's
nothing on the order of a wholesale
trimming of product.

Some retailers fear rumors-—gen-
crally discounted -that some key
artists may want to take a pass on
being represented in the market-
place at this time.

(Continued on page 58)

one day of markup by Congressman
Lionel Van Deerlin's (D-Calif.)

Communications Subcommittee.
The significance of this action is
that programmers lose the addi-
tional time they hoped 10 obtain for
music shows had they been freed
from the present regulations which
(Continued on page 18)

Louise Goffin's dazzling debut album, Kid Blue, (6E-203) showcases her
considerable singing and songwriting talents. Seven of the ten songs
on the album are original, including the first single, “Jimmy and the
Tough Kids,” (E-46505) an anthem that reflects Louise’s feelings about
both the triumph and traumas of high school. Louise Goffin, a refreshing
new voice in rock and roll, and Kid Blue, a dynamic debut on Asylum rec-
ords and tapes. Produced by Danny Kortchmar.

Touring May
Be Curtailed

By ROMAN KOZAK

NEW YORK —Virtually all segments of the
music industry have been enlisted in President
Carter'’s new offensive against the energy
Crisis.

According to the Dept. of Energy. all arenas.
theatres, halls. stores. clubs. restaurants, dis-
cos. roadhouses. dance halls, lounges. offices.
factories. studio and broadcast reception
areas, rchearsal studios and all other public
places must comply with Carter’s order to cut
air conditioning to 78 degrees in the summer.
and heat 10 65 in the winter. Fines of $10.000
can be imposed for noncompliance.

The only exception to the rules are areas
where delicate equipment in factories, broad-
cast and recording studios require a constant

(Continued on page 55)
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TIME HAS COME FOR
FF'N’ THE TEARS.

“Driver’s Seat,’ the single from the album, “Fickle Heart”




The I“FIRST UNDER THE WIRE.

S00-11954

=)

© 1970 CAPITOL RECOM "'_}‘ ‘
»

World Radio History

g




General News

CBS, Phonogram Take Tough Credit Stance

Both Firms Initiate Security Agreements

LOS ANGELES-CBS Records
and Phonogram Distributing have
alerted their accounts nationally that
their credit departments are sharp-
ening their axes. CBS is the most ac-
tive,

In a letter from regional credit
managers, CBS customers are asked

Pirates Lose
$3.2 Million
In Okla. Case

By DICK NUSSER

NEW YORK-—An Oklahoma
judge has slapped two tape pirates
with a $3.2 million judgment that of-
ficials of the Recording Industry
Assn. of America here claim is the
largest settlement ever handed down
in an antipiracy action.

Ironically, the award stems in part
from an action brought by the de-
fendants, Magnitron Inc. and Alvin
“Buddy” Warner and Gerald Burn-
stein, in an Oklahoma Court in 1974,
where the pair filed a counterclaim
against CBS, A&M, MCA, Warner
Bros. and Elektra, charging loss of
business due to the labels’ com-
plaints about the company’s alleged
piracy activities.

It was in response to an earlier
suit, filed by the labels in Massachu-
setts, against Magnitron and Wild-
life Enterprises, a distributor, charg-
ing them with unfair competition.
The present settlement resulted from
several actions arising when the la-
bels made their answer to the Okla-
homa suit.

In handing down the award,
Judge Jack R. Parr of the state’s dis-
trict court, Oklahoma County, says
he thought Warner and Burnstein
“gotrich as a result of their nefarious
acts.”

When the case in Massachusetts
was settled, Magnitron had filed a
claim asking the Oklahoma Court to
recognize that action as a settlement
of all claims against Magnitron. The
claim was rejected twice by Okla-
homa courts, paving the way for the
record-breaking $3.2 million award.

The case dragged through Okla-
homa courts until 1977, when Judge
Parr granted the labels’ motion for a
partial summary judgment on the
grounds that Magnitron and its two
principals were liable for the acts of
piracy as charged.

The defendants dissolved the
company and claimed its financial
records had been lost or “routinely
destroyed.” Warner filed for per-
sonal bankruptcy in Las Vegas. but
the labels moved to block the pro-

eeding until the Oklahoma trial

was over. In addition, the labels
claimed the defendants illegally dis-
solved the company, distributed its
assets and took $150,000 each for
themselves.

Ultimately, the court agreed to a
request from the labels’ lawyers that
an assessment of damages be based
on a deposition given by Warner
and Burnstein at an earlier point in
the praceeding, since they were the
only figures available.

This resulted in the $3.2 million
vard, broken down into $2.9 mil-
lion for the acts of piracy committed
by Magnitron and another $300,000
the wo principals were charged with
skimming from the company before
it folded.

to sign security agreements. Oldsters
can’t remember when they were last
requested to sign such binders. It is
known that independent distributor
Milt Salstone of M.S. Distributing,
Chicago, did request such credit se-
curity contracts from some of his ac-
counts in 1978,

A security agreement makes it pos-
sible for a creditor to more quickly
and easily secure payment when an
account defaults in any way.

In signing the agreement, the
“debtor” agrees that the creditor can
at anytime when the account is over-
due come right into the warehouse
and take out the amount of merchan-
dise there amounting to the delin-

quency.
In essence, it too bolsters the cred-

By JOHN SIPPEL
itor’s position as a secured creditorin
the event of a bankruptcy action. The
CBS security agreement carries a
provision wherein the signer ac-
knowledges that the agreement is ret-
roactive to October 1974.

Major accounts, when queried re-
garding their signing, state unani-
mously they are fighting the request.

In a separate July 12-dated letter,
CBS national credit manager Gene
Friedman informed accounts that “in
connection with certain changes in
our credit procedures being made for
the purpose of aligning them with the
new Federal Bankruptcy Code, pay-
ments received from your company
may be applied to invoices less than
45 days old even though older in-
voices may be open at the time of ap-

{ Za PRy
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ROYAL INTRODUCTION—CBS recording artist Art Garfunkel, left, and

Phonogram U.K. singer David Essex, second left, are presented to Queen

Elizabeth Il in London at the recent movie premiere of **The Lady Vanishes.”

In the center is Ed Chilton, chairman of Britain’s Rank Organization, for
whom both Garfunkel and Essex are making films.

Paramount And EMI:
A Publishing Empire

By IRV LICHTMAN

NEW YORK —Whatever its final
corporate structure. the combined
music publishing interests of Para-
mount and EMI would be a for-
midable one. indeed.

Financial pictures, both income
and profits, are hard to paint in the
field of music publishing, but the
contemplated joint partnership in
music activities between Paramount
Pictures and EMI (Billboard. July
21, 1979) would take two existing
music publishing giants and form
the basis of a company no less than
second or third ranking in its ficld.

Chappell/Intersong and Warner
Bros. Music are secn as vying for the
top spot and some observers feel that
their annual business runs so close
that they are virtually tied for first
place.

Next on the financial ladder
would be Paramount’s Famous Mu-
sic—in which EMI will have a half
interest-—and EMI Music, which in-
cludes the Screen Gems/EMI com-
plex in the U S.

At present, Screen Gems/EMI
and Famous are headed by two vet-
eran music publishing figures. Les-
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ter Sill and Marvin Cane. respec-
tivelyv. Any new executive
realignment would be dependent on
whether the two publishing firms
would operate as a combined entity
or with autonomy under a Para-
mount/EMI umbrella.

(Continued on page 53)
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LONDON- -Two weeks after the
news of EMI's plan to sell off half
its music interests to Paramount
Pictures (Billboard. July 21, 1979),
reaction in industry and financial
circles here remains muted and un-
certain,

Most observers are withholding
considered judgment of the prac-
tical implications until the $150
million deal actually becomes fact,
which should be some time in Au-
gust. As for the underlying reasons
behind the move, these will not be
fully apparent until the company’s

.

plication. We will advise you when
that procedure is actually used.”
Account credit managers, too, re-
ceived mailings from both CBS and
Phonogram Distributing, requesting
current financial statements. Most

could not remember when such a
request was made the last time na-
tionally.

Interestingly, in all the wave of the
terminations recently at a variety of
labels including RCA, CBS, Casa-
blanca and Capricorn, the credit de-
partments were unscathed. Word is
that Phonogram has added personnel
at that level.

Black Music Wing |
- Launched By RSO |

; By JEAN WILLIAMS !
LOS ANGELES—RSO has instituted a black music division headed by Da-

vid Banks, who already has hired 17 independent promotion staffers across the
country. The division’s slogan is “Watch Us Grow.” Why would RSO elect to
cxpand when the industry generally agrees that business is soft? “It's the right
time for us,” says Al Coury. label president. “This expansion has always been a

part of RSO’s growth plan. The
black market is natural for us. RSO,
even without a formal black divi-
sion, has had success in the black
area through the Bee Gees and
Andy Gibb.”

According to Banks, although his
division is employing independent
promotion people. ultimately he will
have his own staff.

Banks claims the unfortunate per-
sonnel cutbacks at other labels is
working for him. “Companies are
laying off qualified people who
know their way around the industry,
people that | might not have gotten
before now.”

RSO’s entry into black music
came the first of the year through its
distribution agreement with Curtom
Records.

However. “The Sweet Inspira-
tions are the first black act actually
signed to RSO,” says Banks. “This
group is best known as background
singers for Elvis Presley. It presently
is on tour opening for the Bee Gees
and we are attempting to make it vis-
ible at the retail level. Its association
has been outside the black area. We
want to establish the Sweet Inspira-
tions black but not limit it to black.”

Mitch Huffman, RSO's vice presi-
dent of national sales. points to one
program. “Sizzling Soul Summer,”
which takes in the already released
three LPs by Curtis Mayfield, Gavin
Christopher and Linda Clifford.
The program also will include an
upcoming LP by the Sweet Inspira-
uons.

“We're making a concerted effort
to tie-in with black music dealers.”
says Huffman. “We have special
mailings to more than 1,000 dealers.

INDUSTRY MOOD WAIT & SEE

Paramount-EMI Move: U.K. Mute

By NICK ROBERTSHAW
year-end balance sheet appears in
October.

According to the Financial
Times. EMI’s losses in the second-
half will be around $25 million,
dragging the music division’s pre-
tax profits for the year to only $11
million on sales of more than $1
billion. That’s down from $37 mil-
lion on sales of $979 million in the
previous year, and from $73 mil-
lion on $960 million sales in 1977.

The same report points out how
the overall EMI group’s debt has
escalated: net borrowings that rose

notifying them of merchandising
aids and displays available to them.

“There also is a 10% discount pro-
gram on the four LPs which began
Monday (16) through Aug. 17.
There are dealer display contests
running in 10 markets—Los Angeles.
New York. Baltimore/Washington,
Philadelphia. Detroit, Cleveland,
Dallas. St. Louis, Chicago and At-
lanta.

“The dealers who come up with
the most creative displays win sea-
son tickets to their local football
games. In markets where tickets are

(Continued on page 58)

4 COVERS ON
‘THE LETTER’

NEW YORK —“The Lectter.” one
of rock’n’roll’s most enduring and
endearing copyrights, has earned
four new cover versions in recent
months by widely divergent artists.

Sammi Smith’s country version of
the tune is on GRT’s Cyclone label,
Dionne Warwick’s snappy. disco-
popping cut is on her Arista LP,
Shaun Cassidy’s mainstream rock
rendering is on Warner-Curb and
Deborah  Washington's discotized
reading is on Ariola.

Ariola’s Amii Stewart will also in-
clude it on her next LP, according to
Si Siman, president of Earl Barton
Music of Springfield, Mo.. which
publishes the tune.

Siman says there arc more than
200 versions since it was made a hit
by the Box Tops in 1967.

$93 million in 1976-77, a further
$58 million the following year, and
an additional $67 million in the
first half of 1978-79 alone. {
At EMI itself, top executives are
understandably reluctant to make
any remarks that might be prej-
udicial to the success of the deal.
The company’s only comment is
that morale among staff is high,
people are looking forward to the
new dispensation. and the prevail-
ing mood is one of optimism.
Elsewhere in the U.K. industry,
(Continued on page 14)
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ARIOLA MOVE

LOS ANGELES-—Already firmly
established in the disco market with
such acts as Amii Stewart, Taka
Boom and the Three Degrees, Ariola
is launching one of its most extensive
promotions to break into the rock
field.

Involving in-store contests and
media saturation, Ariola hopes to
solidify Herman Brood And His
Wild Romance.

The group, a Dutch quartet, had
its debut American album released
in the late spring. Currently, both
the LP and a single release, “Satur-
day Night,” are charting.

This is not the label’s first rock act
though the emphasis has been on
disco. “We feel the trend is going
back to rock.” says B.J. McElwee,
vice president of promotion for
Ariola.

Other rock acts signed include
Prism. former Stealers Wheel mem-
ber Joe Egan, Chopper and Bandit.
However. it is Brood who is receiv-
ing the benefit of promotional
muscle “because he was ready at the
time.” notes Tim O'Brien. Ariola’s
a&r director.

“Herman started to happen in Eu-
rope. We wanted to continue that
success in America without breaking
the flow,” comments O’Brien. Brood
is signed to Ariola in Europe.

L.A. NARAS
Elects Lambert

LOS ANGELES-Eleven new
governors, five officers, nine trustees
and nine alternate trustees have
been elected by members of the local
chapter of NARAS.

The new governors are: singers
Toni Tennille, Anita Kerr, Carl Wil-
son and Sally Stevens: musicians
Jack Elliot. Jules Chaikin and
Bobby Colomby: producers Lincoln
Mayorga, neely Plumb and Neal
Hefti, and songwriter Barry Mann.
They join 21 already elected gover-
nors and serve until June 1981.

To serve one-year terms as officers
are: Eddie Lambert, president: Sue
Raney. first vice president: Anita
Kerr.second vice president; Marilyn
Jackson, secretary: and Marilyn
Baker, treasurer.

Trustees elected for two-year
terms are: Marilyn Jackson, Mauri
Lathower and Earl Palmer Sr.
Trustees reelected to serve their two-
year terms are Bob Cato, Jay
Cooper. Mike Melvoin and Sally
Stevens. Bernie Fleischer and Jim
Helms have one more year to serve
in their second terms.

Newly clected alternate trustees
are: Marilyn Baker. Garnett Brown,
Sue Raney and Myron Sandler. Re-
clected alternates are Jackie De
Shannon and lan Freebairn-Smith.

By CARY DARLING

Brood is currently touring
through the end of August. Under
the banner of “Herman Brood And
His Wild Romance Tour Cha-Cha
'79.” the group plays auditoriums as
an opening act for the Kinks and the
Cars. Club dates, including gigs at
New York's Bottom Line and Los
Angeles’ Roxy. are as headliners.

Although the name may seem oth-
erwise, O'Brien does not see Brood
And His Wild Romance as new
wave. “That tag came because he'sa
European artist.”

A “Broodcast™ has been set up for
Saturday (28) in which 5 stations in
the Northeast will broadcasta Brood
show from the Paradise Ballroom in
Boston. Some of the stations in-

Label Plans Extensive Promotion
To Launch Debut Into Rock Field

volved include WNEW-FM in New
York and WBCN-FM in Boston. No
other such broadcasts are planned
for the rest of the U.S.

At the retail level: Tower Records
on the West Coast is participating in
a display contest for cash prizes. In
addition, representatives from
Ariola, and its distributing outlet
Capitol, are visiting Tower stores. If
Brood is playing on the store’s turn-
table. $100 is given to the outlet.

Other such contests are being held
through the Camelot chain in Flor-
ida and Peaches in Memphis. Radio
stations having Brood contests for
listeners include WNEW-FM,
WBCN-FM and Fort Lauderdale’s
WSHE-FM.

CARMICHAEL'S PRESENT—Stanly Adams, left, president of ASCAP,
presents Hoagy Carmichael with a sterling silver vase onstage at Carnegie
Hall in honor of the composer’s 80th birthday.

GRT Corp. Files For Bankruptcy

SAN JOSE, Calif.—-A petition
preparatory to filing for bankruptcy
was registered at the Federal District
of Bankruptcy Court here Tuesday
(17) by the GRT Corp.

The initial petition, listing all
creditors, calls for the company to
file for Chapter X1 within 15 days.

GRT Corp. recently engaged in
mass personnel terminations and la-
bel cutbacks as the Bank of America
pressed for immediate repayment of
$6 million in secured loans (Bill-
board. July 21. 1979).

The Sunnyvale, Calif.-based firm
reportedly believes it will be able to
continue its manufacturing oper-
ations at plants in Sunnyvale and
Nashville. which will provide fund-
ing 1o repay the bank.

Robert Jacobs has replaced Gor-
don Edwards as president and chief
operating officer of GRT Corp. Both
Edwards and Jacobs were termi-
nated but Jacobs was retained by the

GOOD GUYS AD MEET

SAN FRANCISCO-The Good
Guys audio retail chain here is plan-
ning to host an area, industrywide
conference to discuss the do's and
don’ts of hi fi advertising.

Slated for August. according to
Good Guy owner Ron Unkefer, the
chain will provide accommodations
and food for the one-day event.

The conference is a direct result of
recent misleading advertising claims
brought against the chain by the San
Francisco District Attorney. While
not admitting guilt, the chain did
pay a $20.000 fine.

Consumers had contacted the
DA’s office claiming that advertised

merchandise had been sold out
when they got to the stores.

According to Unkefer, the chain
was not aware of all the legal impli-
cations concerning hi fi advertising
claims but is now.

Feeling that other hi fi retailers in
the area may also be ignorant, the
chain decided to sponsor a confer-
ence.

In addition to Bay Area retailers
and manufacturers’ representatives,
Unkefer hopes to have a spokesman
from the DA's office on hand to
bring everyone up-to-date on what
the current laws are.

board as full-time consultant in a
negotiation with the Bank of Amer-
ica.

GRT of Canada Lid.. the com-
pany's Canadian subsidiary, is not
affected by the bankruptcy filing.
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_Executive Tumtable
Record Companies
David Travis has resigned as vice president of custom products for the GRT
Corp. ... London Records has let go Bob Paiva, national promotion manager.
and Billy Smith, independent disco promo man both in New York. . .. Simon
Schmidt takes over the newly created position of vice president and general
manager for CBS’ Masterworks division. Based in New York. he is responsible
for overseeing all worldwide a&r and mar-
keting activities of the CBS classical labels.
Since 1973, he had served as director of East-
ern Mediterrancan Operations and as area
vice president for CBS Records Inter-
national. . .. Bill Straw moves to MCA Rec-
ords in Universal City. Calif.. where he now
is general counsel and director of business
affairs. He moves from EMI America Rec-
Mankoff ords. Inc., where he held a similar post for 1%
years. . . . Frank Dileo upped at CBS in New York to associate director for na-
tional promotion for the CBS Associated Labels. He worked for CBS previ-
ously in sales. local and regional capacities. . .. Gary MankofT takes over the
newly created position of vice president of marketing/financing at Infinity
Records. New York. Formerly. Mankoft had been the label's vice president of
finance in addition to being one of the origi-
nal officers of the label. . . . Martin Olinick is
upped at RCA to director of business affairs
and a&r administration, West Coast. Based
in Los Angeles, he had previously been di-
rector of business affairs on the West Coast
for RCA. ... Greg Peck is upped at CBS
Records to Northeast Regional promotion
manager in black music marketing. Based in
Stewart New York. he joined CBS Records as black
music marketing Chicago promotion manager in 1978. ... Paul Russell pro-
moted at CBS Records to managing director for CBS Records in Australia.
Russell continues as vice president of CBS Records International. ... Bob
Knight and Janice Whiffen promoted to director of merchandising and direc-
tor of advertising. respectively. for A&M. Los Angeles. Previously. Whiffen
had been the national advertising manager.
Knight was director of special marketing
projects. ... Mike Catain moves to Rocket
Records as general manager/director of cre-
ative affairs for the West Coast. He acts as
liaison with Rocket's distributing label. RCA
and does a&r work. Formerly. he was assist-
ant to the president/director of special mar-
- = kets for Motown. . . . Dennis Wilen takes over "
Knight as director of album promotion for Mush-  Schmidt
room Records. L.A. He comes to the label from Far Out Productions where he
was director of promotion. . . . Michael Stewart is now at 20th Century-Fox as
a&r producer in L.A. Formerly. he was an independent producer and director
of creative productions for CBS Records. ... Megan Arian moves to Tapestry
Records. L.A.. as promotion coordinator for radio promotion with key one-
stops, independent distributors and inde-
pendent promotion exccutives. Formerly.
she was a professional manager at Feather
Music. Inc. . .. David Mackay now the Mid-
west regional representative at Infinity Rec-
ords. Previously. he was the label’s local pro-
motion manager in Butfalo, N.Y.

Ellington

MacKay

Marketing

Mo Whealon, vice president. finance,
Pickwick International. Minneapolis. has re-
signed. His replacement is Dave W. Monoghan, newcomer to the industry.
Dave Ehlen, former vice president of product development with Pillsbury
Foods. has taken a new corporate post at Pickwick International. Minnea polis
as vice president of marketing. . . , Lu and Bob Dahle, husband and wife tcam,
who leave the home office of Pickwick. Minneapolis. in August will continue
with the company when they move to Phoe-
nix. Lu becomes national inventory coor-
' dinator for distribution. She had been Min-
neapolis branch manager. She is replaced by
Mike Meyer in th¢ management post with
Beverly Nordstrom, returning to Pickwick as
operations manager at the branch. Nord-
% strom was an executive with Ira Heilicher’s
Olinick Great American Records’ chain in Min-
neapolis/St. Paul. . .. Charlie Wrobbel joins

House Distributors in Chicago. Previously. he worked for Kinnara Distribu-

tors.
Publishing

Natalie Ellington promoted to director of West Coast professional activities
for Jobete and Stone Diamond Music Publishing. Based in Los Angeles. she
was director of television and film music for Jobete. . . . In New York City. Judi
Poole takes over creative manager for RBR Communications’ publishing com-
panies, Asilomar (ASCAP) and Dreena Music (BMI). Previously. she had
been with April/Blackwood and Columbia/Screen Gems in their Professional
departments.

Peck

Dileo

Whiffen

Related Fields

Herman Schloss promoted to vice president in charge of all professiongl
video division operations for JVC in Maspeth, N.Y. He had been nationé,
sales manager for JVC. ... Bob Natwick is the Northeast region video sales
engineer for Ampex Corp.’s audio/video systems division. Also at Ampex,
Tony Dean named audio sales engincer for the Northeast and Earl Higgins
named Southeast region video sales engincer. . .. Bill Dawson joins Ultra Spe-
cialty. Inc., in Carson. Calif.. as vice president of marketing for the distributor
of professional blank tape. ... Joan Tarshis named account executive and
Nancy Wilding named publicity trainee for the Howard Bloom Organization.
Tarshis had been editor of Rock Around The World. Wilding was with Island
Records.
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Music thats already made history.
Last March, a three day music festival at Kris Kristofferson, Bonnie Bramlett and
Havana's Karl Marx Theater broke a 20 Mike Finnigan turned in inspired perfor-
year silence between the U.S. and Cuba. mances. As did the CBS Jazz All-Stars fea-
Weather Report began the diplomatic turing Stan Getz, Eric Gale, Hubert Laws
thaw with their hot opening set. and Dexter Gordon (to name just a few.)
Stephen Stills wrote a song especially for Cuba's top musicians, including Irakere,
the occasion. delivered strong sets. And the Fania All-
Rita Coolidge took the delighted Cuban Stars sparkled triumphantly.
audience "Higher and Higher”" "Havana Jam" proved an unprecedented
John McLaughlin, Tony Williams and success. '
Jaco Pastorius jammed —for the first time This is a record of that success.
ever—as the "Trio of Doom”’

“HAVANA JAM.....

The Historic Two-Record Set.
Recorded _IIVE in Havana, Guba.
On Golumbia Records and Tapes.
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General News

CAPITOL RELEASES
First Disco Single
Project For Rocker

By CARY DARLING

LOS ANGELES—Capitol Rec-
ords newest disco single of “Snap-
shot” featuring Broadway star Do-
lores Hall was produced by someone
with no prior disco experience.

“I'm still into rock’n’roll,” says 23-
year-old Bob Thiele Jr. who co-pro-
duces and co-writes Hall’s material
with former schoolmates Mark Ka-
min and Amie Canter, respectively.

“We did this as a favor to Mark
who was looking for a way to getinto
the music business. I'd never really
listened to disco,” Thiele Jr. admits.

THE KING OF BIVIDER CARDS
NOW HAS

CUSTOM PRINTED T - SHIRTS
( in any volume )

OPHMER PRODULUCTS CORP,
Bean 1012, Carsen Cloy, Nov, 99791
Phone 002} 053-9323

“One day he brought over all these
disco records and we started from
there.”

Through a friend in the movie in-
dustry, Thiele and company hooked
up with Hall, who is one of the stars
of the Broadway hit, “The Greatest
Little Whorehouse In Texas.”

Thiele, the son of jazz producer
Bob Thiele and a group of studio
musicians went into New York’s
Media Sound last November after
the song had been written the month
before. Due to stops and starts
caused by financial problems, the
tune wasn’t finished being recorded
until April 1979.

Thiele Jr. estimates it took $9,000
to produce a tape which could be
taken around to various record com-
panies. However. no label signed
Thiele and friends right away, al-
though several New York com-
panies showed an interest.

“We had been shopping around
awhile; we had interest from every-
body but nothing happened,” ad-
mits Thiele Jr. Although no one had
ever approached Capitol about the
tape, Thiele Jr. received a call from
the label one day.

“The break came through our
publishers, Screen Gems/Colgems
Music. They weren’t really shopping
it but some of producer Jimmy len-
ner’s friends heard it and Capitol

(Continued on page 58)
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VIRGIN TERRITORY—Atlantic Records president Jerry Greenberg, right,
tweaks a dollar bill off the ragamuffin suit worn by Virgin Records chairman
Richard Branson while Atlantic West Coast a&r director David Kalodner, sec-
ond from left, and Virgin president Ken Berry share in the fun. The four were
attending a party in honor of the recent Virgin-Atlantic distribution deal.

Infinity Teams Marketing-Finance Job

LOS ANGELES-—Current soft
market conditions plus tightening
profit margins are two reasons why
Infinity Records has assigned the
functions of marketing and finance
to Gary Mankoff, newly named
marketing, finance vice president.

Mankoff's background in both
marketing and finance while with
the CBS Records Group are looked
upon by label president Ron Alex-
enburg as a strong combination for
this newly created position.

The label claims a first for the in-
dustry in having a financial man

Minnie
A Joy
In Our Lives

Kent Duncan

also responsible for marketing func-
tions with the heads of artist devel-
opment, merchandising, publicity
and product management all report-
ing to Mankoff. See Executive Turn-
table.

ECM DEBUTS
1ST SINGLE

LOS ANGELES—ECM Records.
the Warner Bros.-distributed pro-
gressive jazz label. has released its
first commercial 7-inch 45 r.p.m. in
its 10-year history.

The title is “New Chautauqua”
from Pat Metheny’s hot selling al-
bum of the same name. It is backed
by “Sueno Con Mexico.”

According to Nils Von Veh. na-
tional promotion and marketing di-
rector, the release of the single was
prompted by airplay at the adult
contemporary and AOR levels. The
album features guitarist Metheny
performing solo pieces.

Von Veh says that an edit of the
track from 5:27 to 4:27 “made
sense” and with the attention the
record was receiving from radio as
stimulus, the single was created.

Since it is a first. a new 7-inch la-
bel was created by the Warner Bros.
art department. Actually, the label
used is a modification of a former la-
bel used years back when ECM was
distributed by Polydor and which
surfaced on a promotional 45 of Eg-
berto Gismonti’s “Celebracao De
Nupcias.” ED HARRISON

Tape Duping
Gear Withheld

NEW YORK —Another blow has
been dealt to an alleged tape pirate
here with the announcement that a
federal judge has bowed to motions
made by several labels asking that
the accused’s duplicating equipment
be seized until the case is over.

Judge Thomas C. Platt of U.S.
District Court here had earlier ruled
that the initial seizure of the equip-
ment was within the law after the de-
fendant, New Jersey based Super
Dupers Inc. and its president,
George Tucker, had filed a motion
that it be withheld. The FBI is
presently holding the equipment as
evidence in the case, which stems
from last December’s six-state pi-
racy raid.

In a related matter, civil motions
brought by RCA, RSO, Warner
Bros. and Casablanca also named
Ramart Printing of Central Islip,
LI, and its principal. Frank Mar-
tino, as a defendant.

Martino, sentenced in May to a
three-month jail term and fined
$15,000, had pleaded guilty to a two-
count criminal information charging
him with wire fraud and copyright
infringement. He allegedly supplied
counterfeit labels and jackets to ille-
gal duplicators.

Billie Holiday
Tribute In Vegas

LAS VEGAS—Billie Holiday was
saluted by the Las Vegas Jazz
Society at a special concert July 6 at
the Desert Inn. A near capacity
crowd heard Carmen McRae’s Trib-
ute To Billie Holiday at the 1 p.m.
concert.

Held to commemorate the 20th
anniversary of the vocalist’s death,
the show featured the singer’s rendi-
tions of Holiday classics. In addi-
tion, director of the Institute of Jazz
Studies at Rutgers Univ., Dan Mor-
genstern, showed film clips of Holi-
day performing during various
points of her career.

Garvin Bushell, the 76-year-old
clarinetist who once played with
Holiday’s guitarist father in the
Fletcher Henderson Orchestra, also
performed with a quartet. Actor
Greg Morris acted as MC.

Funded in part by the Expansion
Arts arm of the National Endow-
ment for the Arts and the AFM Mu-
sicians’ Trust Fund, this series began
April 29 with a salute to Duke El-
lington.

FOR BEST RECORD SERVICE

Radio Folk Urged To Be Aggressive

By DOUG HALL

ST. LOUIS—Radio stations that
want to get the best record service
and maximum ad dollars from
record retailers and the labels
should work aggressively at devel-
oping a strong rapport with both.

This was the advice given by five
record labels to a gathering of the
National Gospel Radio Seminar
here Sunday (15). But the advice
could apply to any area of music.

Matt Steinhauer, director of radio
promotion for the Great Circle label.
warned that “there’s a whole lot
more stations than there are avail-
able dollars. And there are a whole
lot more of co-op and local dollars
than national. You'll have to
hustle,” Steinhauer advised.

Doug Corbin of MCA Songbird

advised, “I'd like to see a more ag-
gressive attitude on the part of sta-
tions and cooperation between radio
and the record labels. Write letters.
Make phone calls. Keep a line of
communication open.”

Dan Johnson. director of market-
ing of Word Records. added. “Build
a healthy relationship with the
stores. You'll receive more co-op.”

Steve Potratz called for less em-
phasis on print ads by the retailers.
“We're committed to radio. Radio
sells records. I'm sure you all know
that.”

Darrel Harris of Starsong Records
stressed “interaction” between the
labels and radio stations. “We don’t
know what you’re doing unless we

(Continued on page 18)
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REO CPEEDWACONC NINE LIVES:.
ROCK N ROLL THAT NEVER LAYC DIE.

The immortal new album on Epic Records and Tapes.

.FProduzad by: Kevin Cronin 2nd Gary Rictirath with Kevan Beamish. - @ aretrzdersvs W CES e © 1979 CBS I
Direction: John Baruck Manzgement Compariy

World Radio History -
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Financial

- WCPI’s Income Disappoiin"ting‘ |

NEW YORK-The combined
music operation of Warner Commu-
nications Inc. is the third major in-
dustry combine to report lower oper-
ating income for the second quarter,
following similar disappointing re-
sults for RCA and CBS.

However. the music division's
combined sales were up 19%, includ-
ing Japanese revenues in 1979 for
the first time. and parent WCI re-
ported record April-June revenues,
net income and earnings per share.

For the Warner Bros.. Atlantic
and Elcktra/Asylum labels, WEA
Corp.. WEA International and
Warner Bros. Music, operating in-
come dipped 18% to $16.402 million,
from §20.245 million in the record
1978 period. WCI chairman Steven
Ross cited “continuing increases in
operating costs in a period of rela-
tively flat industry sales.”

About half of the music division’s
19% quarterly sales gain, or some
$12 million, comes from the inclu-
sion of revenue from the Warner-
Pioneer venture in Japan. in which
WCl acquired the controlling inter-
est late last year. Overall revenues
were $157.453 million, compared
with $133.53 million the prior year.

For the first six months, recorded

Grade’s Profits Up

LONDON-Lord Grade’s enter-
tainment empire. Associated Com-
munications Corp., has turned in
profits more than $5 million up over
last year’s.

Turnover for the year to March
31, was $270 million against $230
million, and profits $33 million
against $28 miilion in the previous
financial year.

Associated Communication inter-
ests include film and television—
“The Deerhunter” and “The Mup-
pet Show™ are among its hottest
properties—as well as Pye Records
and ATV Music. No breakdown of
the performance of these divisions
has been released.

music and music publishing oper-
ating income is $36.912 million,
about 14% below the $42.112 million
in January-June 1978. Revenues are
up 22% to $332.28 million. from
$272.225 million last year.

As a result. the music group pro-
vided 43% of corporate revenues in

the second quarter, compared with
48.5% in 1978, and only 34.6% of op-
crating income, down from 54% a
year ago. For the first half, music
represents 40.4% of WCI revenues.
versus 46.3% last year. and only 32%
of operating income, down from
51% in the 1978 period.

NBC INCOME ALSO DIVES

Tag Records For RCA’s Profit Dip

By STEPHEN TRAIMAN

NEW YORK-A substantial loss
in RCA Records and a profit decline
at NBC were cited for adversely af-
fecting the overall RCA Corp. per-
formance in the second quarter end-
ing June 30. according to Edgar
Griffiths, president and chief oper-
ating officer.

Only a $23 million after-tax gain
on the sale of RCA Alaska Commu-
nications enabled earnings to rise 9%
on a sales gain of 17%. Without the
gain, earnings were 20% below those
of the record April-June 1978 pe-
riod.

Substantial provision for sales re-
turns in the RCA Records division
was the only factor cited in the state-
ment accompanying the quarterly
figures, as RCA does not break out
any sales or earnings for the label
within the $2 billion consumer elec-
tronics products/services group.

However. informed industry
sources and Wall Street analysts
agrece that the label “bit the bullet”
in fact. perhaps several bullets. John
Reidy of Drexel Burnham Lambert
observed that the corporation “took
its medicine in RCA Records. pain-
ful as it was. and that business will
be less of a problem in the future.”

That "medicine” likely included an
anticipation of future returns liabil-
ity above the heavy returns provi-
sions provided carlier. and a larger
percentage of returns classified as
“obsolete disks/tapes.” leading to a
bigger inventory writeofT.

Although there was no mention of
the label's sales for the quarter in the

(213) 937-1377

BARRY BLUM'S ART CONCEPTS COOKED THIS DISH TO
ORDER IN PLEXIGLASS EXPRESSLY FOR ELEKTRA/
ASYLUM RECORDS. This distinctive award represents just
one of many creative services offered by Art Concepts,
specializing in Custom Picture Framing, Design and
Fabrication of Gold and Platinum Record Awards,
Neon Awards and Promotions.
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5550 Wilshire Boulevard, Suite 201, Los Angeles, CA. 90036
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financial report. indications are that
revenues were ahead of last year.

In addition to the disappointing
label bottom line, Griffiths also cited
the accelerating expenditures re-
lated to market introduction of the
RCA videodisk system as a key fac-
tor in the group’s pre-tax earnings
drop. This gives added weight 10 a
promised early fourth quarter an-
nouncement on firm marketing
plans for 1980.

Including the $23 million RCA
Alascom sale gain, corporate net
profits for the second quarter were
$85.6 million. compared with $78.3
million the prior year, on record
sales of $1.89 billion, against $1.61
biltion in the 1978 quarter. Earnings
per share rose to $1.13 from $1.02.

In the first half, carnings are up
11% 10 $147.7 million or $1.94 per
share, from $113.2 million or $1.74 a
share in January-June 1978. Sales
are up 19% to a record $3.69 billion,
from $3.12 billion in 1978.

Market Quotations

As of closing, July 19, 1979

1979

High  Low NAME
43% 32% ABC
1% 34%2 American Can
17% 14 Ampex
3% 1% Automatic Radio
24 20% Beatrice Foods
55% 44% CBS
26% 18% Columbia Pictures
13% 8% Craig Corp.
44'% 33 Disney, Walt
3 2  EMI
23% 15% Gates Learjet
15% 13% Guif + Western
17 10% Handleman
8% 3% K-tel
% 2 Lafayette Radio
37% 28% Matsushita Electronics
48% 37% MCA
39 26%2 Memorex
66 52% 3M
46% 36  Motorola
30% 24% North American Philips
22% 16  Pioneer Electronics
25% 14 Playboy
28Y% 23 RCA
10% 7% Sony
8% 4% Superscope
29%  17% Tandy
1M% 5% Telecor
7% 4% Telex
3% 2 Tenna
18% 16 Transamerica
46% 5 .-30  20th Century
37% ' 32% Warner Communications
15% 12%  Zenith
OVER THE P-E Sales Bid Ask
COUNTER
ABKCO - - 1% 2%
Data
Packaging Corp. 6 30 8%
9
Electrosound
Group 5 4 5% 5%
First Artists
Prod. 25 65 5 5%
GRT — 233 9/16 13716

(Sales

P-E 100s) High Low Close Change
477  42%  42%  42% + %
89 40% 39% 39% - %
79 15 14% 14% - %
174 3% 2% 3% + %
295 1% 21%  21% + %
481 51 50% 50% Unch.

150 22% 22% 22%
14 8% 8% 8%
386 36% 35% 35%
63 2% 2% 2%
11 18%  18% 18%
181 15% 15 15%
73 12%  12%  12%
12 ™% 7% ™
1 2% 2% 2%
4 29% 29% 29%
63 45% 45 45%
123 28% 27% 28%
1257 53 52% 52%
323 42v. 42 42%
40 28 27% 28
- - — 16%
40 17% 17% 1%
1337 23% 23 23
81 8% 8% 8%
124 5% 5 5%
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2050 20% 20% 20% Unch.
5 " 6% 6 6% Unch.
" 144 4% 4% 4% - %
- 34 2% 2% 2% + %
5 138 17%  17%  17% Unch.
5 466 39% 38% 39% + 1%
7 1045 *35% 35% 35% - %
10 221 12%  12%  12% + %
OVER THE P-E Sales BWd Ask
COUNTER
Integrity Ent. 8 1 1% 2%
Koss Corp. 7 - 3% 4%
Kustom Elec - 1 2 2%
M. Josephson 7 14 13% 14%
Orrox 19 19 5% 6
Recoton 5 - 2 2%
Schwartz
Bros. 3 2 3 4

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The

above information contributed to Billboard by Do

Witter Reynolds, Inc., 4001 West Alameda, Ste. 1
of the New York Stock Exchange, Inc.

as Volimer, Assoc. V.P., Los Angeles Region, Dean
Toluca Lake, Calif. 91505 (213) 841-3761, member

Germany’s Metronome Label Booming

HAMBURG--Average revenue
gains of around 3% for German
record companies in the first half of
this year are overshadowed by Met-
ronome’s dramatic sales upturn,
which is 47.5% up over the same pe-
riod in 1978.

The boost (Metronome does not
report specific figures) is largely at-
tributable 10 sales of Village People.
whose “YMCA" single was a chart-
topping million seller, and whose
“Crusin®” and "Go West” albums
have both topped the 500.000 mark.
Another major contributor has been
M’s “Pop Muzik.”

Thus. Metronome 45s business

Gospel Station In
Infringement Claim

LOS ANGELES—Music publish-
ers William G. Gaither, Word Mu-
sic, Lexicon Music, Christian Broad-
casting Network. Manna Music,
Word Inc. and Paragon Associates
have filed suit in Federal District
Court here against Gore Broad-
casting Inc. of California.

The pleading charges KILT-AM,
Pomona, Calif., with infringing
upon 20 gospel music copyrights. It
asks no less than $250 in damages
for each action.

Data Posts Gains

LOS ANGELES--Data Pack-
aging Corp.. for the second quarter
ended June 2, 1979, achieved net
sales of $8.581.000 up from
$7.604.000 during the corresponding
period last year. Net earnings were
$806.000 up from $444.000 in the
second quarter last year,

For the six-month period. net
sales increased to $16.437.000 com-
pared to $14,067.000 in the first half
of 1978. Net carnings totaled
$1.285.000 as compared to $673.000
last year.

By WOLFGANG SPAHR

over the six months is quadrupled
over the 1978 figures, according to
managing director Rudolf Gassner.

Other first-half chart action came
from America’s Ritchie Family,
France’s Patrick Juvet (from Bar-
clay) and. on a more modest scale.
Rocky Sharpe and Sniff °n’ the
Tears, both from Britain’s Chiswick
Records.

Other business has come from lo-
cal country combo, Truck Stop.
from ltalian artist Milva and (via
Metronome’s own Nature label) Pe-

ter Horten. Under the Brain logo.
acts like Klaus Schulze, Grobschnitt,
Novalis and Jane have all scored
consistently.

Gassner is now looking to the
company’s new links with ABC/
MCA and Munich’s Global Records
to improve its performance even
more.

Singles apart. the Metronome
turnover increase in unit terms for
top price albums in the first half was
57% over January-June 1978. and
155% up for top price cassettes.

Phone (Orange Co.) (714) 828-8610
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Commentary

The Fairness In Pay-For-Play

By STANLEY GORTIKOV

A broadcaster spokesman has vigorously denounced per-
formance rights legislation under consideration by Congress
(Commentary, July 14, 1979). This long-overdue “fairness™
measure would create a performance right for sound recordings
and a royalty to be paid whenever copyrighted records are used
for the commercial profit of others. Such royalties would be
shared by recording musicians, vocalists, and recording com-
pany copyright owners. Those rights and royalties are fair and
reasonabie. Broadcaster opposition, no matter how sanctified
by articulate prose . .. is based on pure unwillingness to pay.

Broadcasters and users of recordings
are not being singled out to pioneer a
new payment form. Fifty-four other na-
tions respect a performance right al-
ready and pay royalties. Yet, sound
recordings in this country represent the
only—yes, the only—copyrighted work
not accorded a performance right. This
is an inequity worth correction.

Howard Warshaw, as a broadcaster
spokesman, leans heavily on “the fact”
that performers and record companies
“reap huge financial rewards for their
successful records.” They also pay huge
prices for their unsuccessful ones. A lot
of companies, employes. executives.
and performers. bit the dust this year.

But any momentary point in time can
be good or bad for records . . . and good
or bad for radio. However, we are talk-
ing about a timeless principle here that
transcends cliche statements and tran-
sient economic ups and downs.

Warshaw once again trots out the
long-buried argument that “this pro-
posed legislation is unconstitutional.”
The highly respected U.S. Register of
Copyrights, Barbara Ringer. clearly ad-
dresses the constitutionality issue within
a 2.600-page report already presented
to Congress. That finding clearly refutes
objections on constitutional grounds,
even typifying them as “disguised economic arguments.” That
comprehensive report also came down squarely in support of
performance rights and royalties.

The ominous onrush of technology is another reason. too.
why performance royalties are being sought by our industry.
Radio is but one part of that escalating technical revolution.
Many musicians and vocalists sit at home listening to them-
selves peforming on radio-played recordings year after year-
but for no pay. That hurts. With cable. digital. push-button,
and instant recall technologies, who knows what tomorrow may
bring ... and for still no pay?

‘No pay toyou ... not a
cent, howl broadcasters’

The broadcaster spokesman staunchly defends “the public
interest” in his presentation. It will be “unfair. .. unwise .. .in-
equitable . .. against the public interest™ for recording com-
panies and performers to earn performance royalties as a sec-
ondary income source. Record sales are enough, he maintains.

Yet, radio owners and station personalities never resist their
own multiple income sources. It is certainly acceptable for AM
to own FM, or vice versa. Or to own television stations. And if a
broadcaster operates one or more stations, it's still okay to seek
a profit from syndicating shows . . . from promoting concerts . ...
from operating other businesses.

Likewise, it is reasonable for recording artists and recording
company copyright owners to gain income from multiple
sources without being attacked by broadcasters. Would War-
shaw, for example, have denied Alex Haley income from his
“Roots™ television series just because his “Roots™ book was a
best seller and even helped by television?

We hear all the words the broadcasters say about perform-
ance royalties, but somehow by one blatant maneuver they
show an inclination to work both sides of the street. During
Congress’ consideration of the new Copyright Law. broad-
casters vehemently demanded and got from Congress a per-
formance royalty (yes. a performance royalty) from cable tele-
vision operators, when the broadcasters’ copyrighted program
works were used by cable. Now, today. when precisely the same
rationale and arguments are used to seek a reasonable perform-
ance royalty from those broadcasters for the use of our copy-
righted program works, in outrage they cry “unfair!”

Another irony is that broadcasters pay a major share of
ASCAP/BMTI's annual receipts of $161,000,000 in performance
royalties to music composers and publishers. Even though
reluctantly. they respect the rights involved and pay the royal-
ties . . . as they use those recorded musical compositions to lure
audiences and sell commercials. But the listener and commer-
cial appeal of those same recordings are equally traceable to the

Stanley Gortikov: “‘One is entitled to pay-
ment when copyrighted property is used
by another for profit."’

skills. creativity, and investment of musicians, vocalists. and
recording companies. Yet. “No pay to you . .. not a cent,” howl
the broadcasters.

In his closing. Warshaw uses 1975 radio earnings to under-
score that “the radio industry can ill afford this substantial re-
duction in its profit margin.” That may have been true in 1975,
the year adroitly chosen for his evidence. But how about more
recently, like 1976, 1977. and 1978? In 1977, Broadcasting
Magazine headlines, *1977: Another Vintage Year.” The ar-
ticle then notes that “radio’s 1976 was a tough act to follow, but
the medium’s 4.292 stations and seven
national networks in 1977 followup the
96.8% jump in profits in 1976 with an-
other 37.8% rise—increasing the pre-tax
earnings from $178.6 million to $246.1
million.”

Total figures for 1978 are not yet
available, but as of mid-year Broad-
casting Magazine headlined: “Radio
Business: A Good ‘77 Gets Better In '78

. Running 7%-8% Ahcad Of Last
Year.”

Furthermore, like any other radio sta-
tion program cost or increase, fees do
not directly come out of a profit pool,
but are passed instead to the makers of
deodorants. automobiles. and dog food.
who directly profit from music listeners’
purchases of those products.

Even the Register of Copyrights. pur-
suantto a Congressional mandate, com-
missioned an independent economic
study which concluded: “The payment
of royalties is unlikely to cause serious
disruption within the broadcasting in-
dustry.”

Broadcasters pay for every other form
of programming. Why do they willingly
pay for news services, financial.
weather, personalities, disk jockeys,
drama. commentators? Why do they get
apoplectic at the prospect of paying for
the one program element that attracts their greatest audiences
and sells the most commercial time, and builds the equity value
of their stations?

Warshaw quotes the high percentage of FM stations that
“have no profit margin at all.” If FM is profitless. why is there
not more clamor to sell off the stations? And why has there been
such a proliferation of FM stations? And when FM stations do
sell, on rare occasions, how come the price demanded is so
high?

No one is out to “take™ Warshaw or his broadcaster peers.
There’s a precious principle here—that an individual is entitled
1o payment when his copyrighted property is used by another
for profit. The life cycles and careers of most recording musi-
cians and vocalists are too brief now. To say they “make
enough™ is unconscionable , .. especially when it is said by
broadcasters who at this very moment are demanding from
Congress lifetime licenses.

Recording company copyright owners. too. seek reasonable
compensation. Their recordings are their “property” in which
they have taken risk and made creative and financial invest-
ment. Those records that are commercially potenitenough to re-
cover costs (only 23% of LPs at last count) must carry the freight
for the 77% of LPs released (and 80% of singles) which fail to
recover their costs.

‘Yet they never resist their
own multiple $$ sources’

Big-name recording stars will not be the principal benefi-
ciaries of the royalty basis set forth in the legislation. Perform-
ers” shares will be shared equally by all musicians and vocalists
on a recording. In short. if a star singer is accompanied by five
musicians and three background singers (nine performers, to-
tal), then any perfomers’ royalties from the use of that record-
ing would be split nine equal ways.

Congressional authors are trying to be fair in the rate being
sought. Very tiny stations (about 2% of the total) would pay no
royalty. Under the bill's royalty schedule others would pay 68
cents a day. and this would embrace about 23% of the nation’s
stations. Approximately 33% of all stations would pay a royalty
of about $2 daily. The remaining 42% would pay 1% of adver-
tising revenues. 1f only part of a given station’s program content
is recorded music. that would reduce the royalty obligation
even further.

Warshaw emphasizes the importance of mass audience air-
play to the sales promotion of recordings. He asks. “Why
should broadcasters be required to pay to make their vital con-
tribution to the promotion of recorded music?”

(Continued on page 53)

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitiéd fo Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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General News

Wait & See U.K. Attitude On Paramount-EMI

® Continued from page 3

there is regret that Britain’s biggest
international music industry force is
about to become Anglo-American.
mixed with surprise that the com-
pany's plight was really desperate

enough to warrant so dramatic a so-
lution.

EMI's finest hour had come in
1955 when it bought into the Ameri-
can market by purchasing Capitol
Records for between $6-$7 million.

In the financial community. there
is respect for the speed and boldness
with which Lord Delfont, who only
became EMI’s chief executive eight
weeks ago. has acted. In view of the
music division’s poor profits and

projected losses, the sale of 50% for
$150 million is reckoned to be a
good bargain. which will have the
effect of securing immediate liquid-
ity and providing a breathing space
in which to formulate long-term

Stop shoplifting...increase sales.

Maybe they’re good kids or maybe they're shoplifters. You’ll never need to know when
you install a CHECKPOINT System. CHECKPOINT, the proven system for music
retailers, lets you open display cases, use open bin merchandising. Lets the shopper
hold the cartridges, fondle the cassettes, caress the albums. But, the items never leave

the store without being paid for.

Shrinkage goes down . . . sales go up . . . without increasing staff.

How CHECKPOINT does it and how well our system works is something that
hundreds of retailers now know . . . and that you can find out. Write or call us today.

(609) 546-0100

Checkpoint Systems, Inc.
110 East Gloucester Pike
Barrington, N.J. 08007

TELEX: 84-5396
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strategy—quite apart from adding
Paramount’s marketing muscle to
EMI's U.S. operations.

On the other hand, reservations
have been voiced on the wisdom of
halving EMI’s control in music.
which. after all, is the area on which
its success was built and which it
knows best. Further, there has been
concern at the continuing drain of
assets to shore up the loss-making
medical scanner side.

Before the Paramount deal. EMI
sold restaurant interests to Bejam
and its headquarters building 1o
Prudential for a total of around $80
million, and chairman Sir John
Read has warned. on the question of
further asset sales, that all options
are being kept open.

With medical scanner losses mov-
ing towards $40 million annually,
and competition from U.S. rivals
growing steadily fiercer. it may well
be that partial sale or even complete
withdrawal from this area is a possi-
bility.

Share fluctuations reflect the fi-
nancial community’s uncertainty. In
the days following the announce-
ment, EMI shares rose 25 cents to
$2.50, butsince then they have fallen
back below their original level to
$2.20. In 1976, by contrast, they
reached $6. slumping to a low of
around $2 early this year.

One man sure of his reaction is
Paramount president Barry Diller,
quoted as saying his company has
been anxious to become a full serv-
ice entertainment business once
more. with a strong music arm. but
was well aware of the near impossi-
bility of entering the field from
scratch without any prospect of suc-
cess.

In the circumstances, he said,
Paramount had jumped at the EMI
opportunity when it was offered.

3 RECORDS
IN SINATRA’S
NEXT ALBUM

LOS ANGELES-—Frank Sinatra
has begun recording a three-record
LP titled “Trilogy.” The Reprise LP
will feature the singer backed by the
100-piece Los Angeles Philharmonic
and the 50 voices of the Master
Chorale.

The LP, produced by Sonny
Burke, will be divided into three sec-
tions: “Remembrance Of Things
Past,” arranged and conducted by
Billy May: “Meditations Of The
Present.” arranged and conducted
by Don Costa: and “Reflections Of
The Future.” composed and ar-
ranged by Gordon Jenkins.

This LP will top off Sinatra’s 40th
anniversary in the entertainment in-
dustry. He recorded his last LP.
“The Main Event,” in 1974.

Polydor Records

Concludes Conclave

NEW YORK-Polvdor Records
concluded a five-day “Motivation
'79" home and field staff meeting at
the Holiday Inn in St. George. Ber-
muda. Sunday (22).

Led by Fred Haayen. president
Dick Kline, executive vice president.
and Harry Anger. senior vice presi-
dent. a contingent of 70 stafters cov-
ered present product on the market.
product to come and an evaluation
of the label’s structure.

The gathering also gave a number
of local personnel hired recently a
chance to mect with home office
staffers for the first time.
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CHICAGO—-WLUP-FM general
manager Les Elias is pulling in the
reins on the aggressive attacks AOR
morning man Steve Dahl has been
making on Dahl's former employer
WDAI-FM.

Dahl's battle with WDALT and its
disco format culminated with a mob
scene Thursday (12) at Comiskey
Park that resulted in the cancellation
and forfeiture by the Chicago White
Sox. the second of a doubleheader
bascball game.

The mob scene developed after
Dahl staged a *Disco Demolition™ at
the ballpark which consisted of Dahl
blowing up an enormous pile of
disco remrds in center field. Dahl.
wearing military-style garb, left the
field in a jeep. That was supposed to
be the end of the “demolition.” but
Dahl's fans. who he sometimes calls
his army. stormed on to the diamond
by the thousands. burning signs,
tearing up sod. and knocking over
the batting cage. Police arrested 37
persons and a few minor injuries
were reported.

Dah! collected the records to de-
stroy as part of the deal in which ad-
mission was 98 cents (WLUP’s dial
position is 97.9 mhz) plus a disco
record contribution for the destruc-
tion,

The White Sox caper was the cul-
mination of several antidisco ralleys
staged by Dahl and some antidisco
action at several WDAL events.

Actually Elias slapped an em-

MOR SWITCH

LOS ANGELES-Utilizing the
slogan of “Ballads, Blues, And Big
Bands Too.” San Fernando, Calif.'s
KGIL-AM/FM unveiled its new
format July 4 which includes music
that is up to 100 years old.

“We're not putting on high button
shoes. This is contemporary radio
and we'll by playing Spyro Gyra.
Johnny Mathis. Diana Ross and
Abba.” says new program director
Mike Lundy. “But on the older side
we're playing Frank Sinatra, Woody
Herman. Doc Severinsen, Pearl
Bailey and Mel Torme.”

The former adult contemporary
station had been an MOR outlet un-
il 1978. "KGIL has bcen MOR
really forever and ever. It’'s just that
the term adult contemporary came
into use,” says Lundy, who believes
the format change of last year was
not noticeable.

Located north of Los Angeles in
the San Fernando Valley, the station
changed its format to be distinctive
and 1o do better in the Arbitron sur-
vey. “We want to get that diary im-
pact and now we can make some im-
pacton Arbitron.” notes Lundy who
says that the number of diarists for
Arbitron in the San Fernando Val-
ley. despite its population of approx-
imately one million. is relatively few.

*Itll be a mix. One sound is not
going to predominate.” he says of
the new format. The newer material,
however, will be separated from the
older product by a commercial or
voice break as the transitions could
be too jarring.

Twenty songs make up the list of
current product on the playlist. The
station has 300 recurrent, recent hits
to choose from the 1,100 oldies. The
air talent has no choice in deciding

bargo on future activities of Dahlaf-
ter an antidisco rally produced a
near-riot and several arrests. But a
go-ahead was given to the Comiskey
Park cvent because no trouble was
anticipated.

So Dahl has stopped pushing for
his funs to show up for disruptive ac-
tions at WDAI promotions, which
Dahl referred to on the air as WDIE.
Picking up on this, WDAL has filed
with Arbitron the flipped call
“WDIE." Any station can file with
Arbitron any variations of'its call let-
ters it fecls listeners may enter in
diaries.

Dahl had on several occastons en-
couraged his fans. or army. to “feed
the animals™—disco fans—by pelting
them marshmallows and peanuts.

But this apparently is all in the
past. WDAI staged a noontime
“Disco Daze™ Monday (16) at a
shopping plaza and not one marsh-
mallow thrower was on the scene.
WDAI did turn out about 1,000 fans
for a disco dance demonstration
tied-in with a local dance studio.

Promotion people at WDAI were
relieved since they are planning an-
other promotion at the Sears Tower
Thursday (26) and Scars executives
had been nervous about possible
trouble.

Elias also apparently realized that
he really didn’t need all this trouble.
First of all Dahl’s activities could
call into question whether WLUP
was acting in the public interest and

By CARY DARLING

what to play as the program director
does the programming.

Despite the fact that material as
old as that by composer Steven Fos-
ter. who was working near the turn
of the century is being played. 95%
of the material broadcast has been
re-reccorded during the 1960s.
“Sometimes newer versions aren't
available of some essential songs but
we're not playing any scratchy 78sor
anything like that.” says Lundy.

In addition. the style of the air
personalities is not very different
from when the station played more
Stephen Bishop than Stephen Sond-
heim. “Talk will be held to a min-
imum. In the old days, disk jockeys
used to read from the back of album
jackets. We're not going back to that.
Everythings done in a very contem-
porary way.” he says.

Two deejays with distinctive per-
sonalities remain. “Sweet™ Dick
Whittington continues his 6 a.m. t0
10 a.m. spot with his mix of talk and
music while Chuck Cecil continues
with his late night shows of oldies in-
cluding 78s.

Other weekday air talent includes
Lundy. Thomas Brown IV and Joe
Medina while Kery Tombazias and
Jean Davis hold down the week-
ends.

ABC 3% For Films

NEW YORK—-ABC's new feature
film division expects an outlay of
$25 million a year to produce three
or four movies, which will even-
tually be made available to the com-
pany's recently launched ABC
Video Enterprises, a division to pro-
vide programming ftor video-
cassettes and videodisks.

Radio-TV Progrommlng

== COMISKEY PARK RIOT TOO MUCH=

Chlcago s WLUP Cools
Attack On Rival Station

jeopardize the station’s license with
the Federal Communications Com-
mission.

This could be embarrassing to sta-
tion owner Rep. Cecil Heftel (D..
Hawaii). [t might be noted that Hef-
el owns disco stations in Boston and
Indianapolis.

Secondly. the important April/
Mas rating period is over and
WLUP did well. far better than
WDAL so why keep fighting a battle
vou've won’?

WLUP moved up in share of au-
dience from a 3.1 in January/Febru-
ary and a 2.8 a year ago to 5.3. Dahl
jumped from a 1.8 in January/Feb-
ruary to 4.1

WDAT improved its standing. but
is far behind WLUP. WDAI moved
up from a 1.2 in January/February
to a 2.2. But the station has not been
able 1o rise to the 2.5 a year ago
when it was in an AOR format and
Dah! was part of the on-air lincup.

Meanwhile Dahl is off on a two-
week series of remote broadcasts
from the Allerton Hotel on North
Michigan Ave. He is doing the
shows with a small live audience. He
might still “blow up™ disco records
over the air. but that's as far as he is
expected to go.

In addition to Dahl, WLUP's new
program director Jesse Bullet attrib-
utes the success of the station to “a
new on-air staff, better music pro-
gramming and an intensified tele-
vision advertising campaign.”

L.A.’s KGIL Changes Format:
‘Ballads, Blues, Big Bands Too’

In addition. the station continues
its policy of simulcasting program-
ming on AM and FM except when
the AM is broadeasting a Los An-
geles Skyhawks® soccer game. The
FM outlet. until 1976 known as
KVFM, is a relatively new arm of
KGIL which became KGIL-FM
three years ago. Despite the format
channe. no plans have been made to
change the call letters of cither the
AM or FM station.

Since 1978. KGIL has been auto-
mated and continues to be at certain
times of the day. Lundy finds it cas-
ier 1o record in the morning his two
shifts, 10 a.m. to 3 p.m. and 9 p.m. to
11 p.m. He is quick to note that a
staff of engineers is present to delete
irrelevant portions or add necessary
information.

“Dick Maurice’s Las Vegas.™™ a
talk show which airs mornings from
1 a.m. to 3 a.m. from the Dunes Ho-
tel in Las Vegas, also continues un-
changed.

As for getting word out about the
format change. the emphasis is go-
ing to be on billboards. magazines
and newspapers for the 5,000 watt
station.

“Television is not the medium for
us. It's too wasteful because our sig-
nal doesn't get down into Orange
County.” says general manager Stan
Warwick who believes the print me-
dium to be more localized. The sta-
tion's new slogan is going to be the
focal point of the ad campaign as
well.

Some celebrities. such as Frank
Sinatra. have done some congratula-
tory tapes which the station is now
airing. For now. at least. no more
changes are planned. "I am where |
wan( (0-go. Tight[now!? §4y3 Lundy.

STATION INTERVIEW--Spring Records artist Millie Jackson chats with

WBLS-FM New York DJ Van Jay during a visit to the discc outlet. Jackson was

promoting her album *‘A Moment's Pleasure,”” which is distributed by Polydor
Records.

WDAS Fights With Philly
City Hall Over Licensing

By MAURIE ORODENKER

PHILADELPHIA - WDAS-AM-
FM which lead the rating books
with its black-oriented program-
ming is fighting City Hall.

With its license renewals and sta-
tion sale held up by the Federal
Communications Commission until
fall hearings. what the station didn’t
need was City Solicitor Sheldon L.
Albert dispatching a letter to the
FCC calling for the WDAS licenses
to be lifted because of the stations’
programming during the recent ra-
cial tension in Southwest Phila-
delphia.

Georgic Woods, station’s pioneer
record spinner and a political activ-
ist_had announced July 3 that if
Sheldon does not retract the city's
official letter criticizing the station,
“every black and every white person
who believes in freedom™ would
boycott all the center city businesses.

In his letter to FCC chairman
Charles D. Ferris, Albert charged
the station with programming that is
“compallingly racist. inflammatory
and detrimental to the well-being of
the city.” He accused the station of
broadcasting “blatantly provocative
statements,” adding that “it is ex-
remely likely that it more violence
erupts. it witl be a direct resultof the
irresponsibility of the station.”

It marked the first time in memory
that a city ofticial complained to the
FCC about one of the city's radio
stations. The cause for the complaint
is the station’s top-rated morning in-
terview and telephone call-in show

Bumper Sticker
Promo By Wain

CLEVELAND—Norman Wain,
president of Metroplex Communi-
cations, whose group of stations in-
cludes WHYI-FM Fort Lauderdale.
will syndicate a bumper sticker pro-
motion the company developed for
the Florida station.

Called License To Win,” the pro-
motion included distribution of
500,000 bumper stickers in the Fort
Lauderdale-Miami area. Wain says,
“The promotion made us a lot of
money and probably resulted in
some excellent rating performances
t00.”

The promotion was tied in with
Burger King, with the Burger King
logo on the sticker. Metroplex has
registered and trademarked the “Li-
cense To Win™ phrase.

hosted by Woods. Threat against
Sheldon came at a mass rally at-
tended by some 400 persons in front
of the Municipal Services building,
with several top black political lead-
ers participating.

| Replay Ploy |
On 2 WKJJs |

/

LOUISVILLE—"Lateral replays”
is the new programming device that
program consultant E. Alvin Davis
has installed at WKM-AM-FM ~
which has listeners tuning back and
forth from the AM to the FM sta-
tion.

It works like this: The two st-
tions. while notsimulcast. do run the
same programming with the AM
station on an eight-minute delay
from the FM.

So the FM jocks can sugzest to lis-
teners after a record fimishes, “If
you'd like to hear that record again.,
tune in our AM station.”

Davis reasons that any diary
keepers who do this will give credit
to both the AM and the FM station
for a full quarter-hour ot listening
since one need listen only for five
minutes for Arbitron to count the
time as a quarter-hour of listening.

The plan is in effect alt through
the day except from 6 to 10 a.m. and
3 10 6 p.m. when the stations are si-
mulcast. Since the AM is located at
1080 kHz and the FM is a199.7 mHz.
both stations are also known as KJ-

100.

Cox Deal Won't
Shift Schulke

LOS ANGELES-There will be
no shitt of the Jim Schulke beautiful
music format from KJOI-FM to
KOST-FM despite the acquisition
of Schulke Stereo Production by
Cox Broadcasting for $4.5 million.

Cox owns KOST and there has
been speculation that since KJOI
has been doing better using Schulke
than KOST. which runs Darrel Pe-
ters' FM 100 Pkan, Cox might move
Schulke over 1o its own station. But
Schulke says company policy has
ruled such a move out.

KOST had a 2.4 share in the
April/May Arbitron, while KJOI
had a 4.0 share.
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MERICA

Flashmaker/Record World

=1 Add-On/Bill Hard

= 2 Most Added/Album Network
=2 Most Added/R&R
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AB 4240 Produced by Ray Davies.

ARISTA

With the fastest breaking album of their

legendary career, and a spectacular Cross

country tour, The Kinks are sweeping

the nation! Their incredible new album is
“Low Budget.’ The Kinks are back! Hotter...

more provocative...and better than ever.

LOW BUDGET.
The Kinks continue to make rock 'n’ roll history.
On Arista Records and Tapes.

Debut 74 * Billboard—Highest.album debut of the week!
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HOUSE KILLS COMMUNICATIONS ACT REWRITE

RadioDeregulation Hopes Fading

® Continued from page 1

require them to air news and public
service shows.

Reactions range from glee on the
part of public interest groups who
wish to see continuing radio regu-
lation to bitterness from radio
broadcasters who sce themsclves
sold out by legislators and. even
worse. by their own lobbying
groups.

“The death of the rewrite and the
WNCN-FM Listeners™ Guild case
places the burden back on the Fed-
eral Communications Commission
to prove that the marketplace is
ready for dercgulation,” says Nolan
Bowic of the Citizens’” Communi-
cations Center. In the WNCN case
(Billboard. July 14, 1979) an appeals
court ruled that the FCC mwst listen
to citizen's complaints that a broad-
caster’s programming switch might
result in the loss of a “unique for-
mat.”

National Assn. of Broadcasters
chiet Vincent Wasilewski reacts:
“This latest action acknowledges
that much of the original 1934 law
remains valid—it has served both in-
dustry and the public well-and
should be retained. This concurs
completely with the NAB's board of
directors position adopted in June of
1978 which called for a ‘creative
blending’ of the old with the new.”
NAB’s lobbying eftorts over the July
4 Congressional recess helped kil!
the Communications bill.

The National Radio Broadcasters’
AssiL., in contrast. plans to press fora

separate radio deregulation bill and
has scheduled mectings with House
Subcommittee members as well as
their counterparts in the Senate w
urge immediate action. The FCC
plans to issue a notice of rulemaking
calling for radio dercgulation (at
least on an experiniental basis in the
larger markets) before Aug. 1.

Just how far the FCC might move
toward deregulation is unclear, par-
ticularly in face of the WNCN case.
Right now the Commission has
guidelines that call for AM stations
to air at least 8% and FMs 6¢
non-entertainment  programming,
This includes news, public affairs,
religious programs, public service
spots, agricultural reports and edu-
cationa! intormation.

Since radio stations must prove
they are programming in the public
interest, management of stations
have over the years, often at the pain
of program directors, promised to
run higher percentages of non-en-
tertainment programming 1o score
points with the FCC and keep con-
sumer advocate groups at bay.

A station can take the option of

not meeting the FCC guidelines, but
this means license renewal will not
be handled by the Commission staff,
but must be considered by the Com-
mission directly. This usually means
additiona! legal expense to the
broadcaster.

Calling the death of the rewrite
‘tragic.’ one Housc subcommittee
staffer held out some hope thatafter
common carrier legislation has been
drafted, broadcasting issues could

of

again find their way into markup to
be drafted as amendments to the
1934 Act.

In the Scnate, hearings on two
versions of a Communications Act
rewrite have ended and there is no
movement toward markup on either
bill. Both Senate versions seek to
amend the originat 1934 law and do
not go nearly as far toward radio
deregulation as did the House ver-
sion.

2 Execs Fired At
Cleveland’s WZZP

CLEVELAND--At WZZP-FM
Cleveland a 2.3 audience share
proved fatal to program director
Tim Byrd and music director Randy
Kabrich. Both have been dropped
and the AOR station has been
switched t¢ a disco-rock format un-
der the guidance of consultant
George Wilson. Wilson adapted the
tormat from KTLK-FM Denver.
which he also consults. WZZP had a
3.7 in the Arbitron book a year ago
and in January/February.

Radio-TV Programming

Label Execs Suggest °
‘Aggressive’ Action

e Continued from puge 6
hear air checks and sec playlists.
Call us.”

Johnson said his label wants to
“suppori the innovative stations
with creative programming.”

But when onc station manager
called upor the labels to give sup-
porting buys to personal appear-
ances n markets where these ap-
pearances are taking place.
Steinhauer said there are “too many
artists and too many tours. We pro-
mote the records themselves.” he
said.

Both Corbin and Harris said their
labels were short on manpower and
money tor promotion and Harris
added. “An artist would rather sec a
four-color ad in the trades than have
radio time.”

Mike Sears. whe operates WAEC-
AM Atlanta, complained. “You're
saying vou want us to be aggressive.
1U's not my responsibility to build an
act. In seven months (the station was
converted from a jazz format) we've
received less than $3.500 (in adver-
tising) from all the record labels. 'l

APRIL/MAY ARBITRON DISCLOSURE

help you, but you've got to take an
aggressive attitude.” His comments
were met with applause from the
broadcasters.

Corbin responded that perhaps
the labels should be more sclective
in the artists they sign so there could
be proper promotion.

Richard Cusic ot KXYZ-AM
Houston, which recently switched
from disco to gospel. pointed to a
particular problem of gospel radio:
working with book stores that sell
gospel records.

“We publish playlists and give
them to the book stores. We create
traffic for these stores. Then we can't
generate any spot business. They
won't buy time,” he complained.
“There’s a pathetic stock of records
in these stores.” he added.

In the hopes of improving rapport
with these stores the Gospel Music
Assn.. for the first time, moved its
conference from Nashville to this
city su the gathering could be tagged
on to the opening of the Christian
Book Sellers Assn. which began its
annual meeting Monday (16).

Teens Raise L.A. Disco Ratings

LOS ANGELES—Disco shows a
substantial audience gain here
thanks to a loyalty of teens. which
have turned to the new music in
twice the number from a year age.

Disco’s overall gain in the exclu-

sive Billboard anaiysis of the April/
May Arbitron data is up from o 3.7
share a year ago o 5.3. But the teen
audience is up from 6.4 to 13.0 share.

Ir terms of average quarter hour
audience. disco is up from 438 to 668

BILLBOARD ARBITRON RATINGS

A computation of individual market's formats released by Arbitron based on metro average quarter hour and
share figures for Monday to Sunday € a.m. to midnight. All figures are reported tc the nearesi 100 people.
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overall and up from 83 to i8C in
teens.

Jazz and meilow formats are also
doing well in L.A. Jazz share is up
from 0.3 to i.7. with particular
strength among men 45 to 54, who
giveita 4.6 share comparedtoa2.2a
year ago.

Mellow music is up from 2.9 to 4.1
sharc overall, with its audience
strength centered with men 25-34 for
an i1.1 share. This is up from 7.2 a
year ago.

The top format in L.A. is aimost a
tic between beautiful and contem-
porary. Beautifu! music has a 14.1
share, down from 17.4, while con-

5 temporary music is off slightly from
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BILLBOARD ARBITRON
DJ RATING PERFORMANCE

Following are Arbitron trends of top DJs' performance in morning drive.
Shown are rating shares or percentages for total listening audience over the

age of 12 in the last five Arbitron reports.

NEW YORK:

Monday-Friday 6 a.m.-10 a.m.
O;tﬁ Jan.-

STATION April- July- April- STATION
CALL May Aug. Nov. Feb. May CALL
LETTERS 78 78 L 78 78 79 LETTERS
WABC-AM 8.7 7.6 1.5 6.9 6.3 WABC-AM
Harry Harrison  Format: contemporary

WBLS-FMJ 6.6 [ 6.3 ] 30 ] 3.1 ] 46 f WBLS-FM
Ken Webb Format: disco

WANAM | 25 | 25 ['3.2 [ 36 | 32 | WiNaM
Larry Kenney® Format: country

WM [ 09 | 10 [ 78 [ 12 [ 52 [ weturm
Paul Robinson Format: disco

WNBCAM | 31 29 | 26 [ 29 [ 29 [ wwecam
Belzer & Brink Format: contemporary

WNEW-AM | 3.8 35 26 | 34 | 39 [ whew-am
Ted Brown Format: MOR

WOR-AM 9.9 118 9.7 ] 8.4 [ 1.1 | WORAM
John Gambling Format: talk/MOR

WPAT-AF | 3.6 | 42 [ 38 [ 50 | 46 | wearar
George Engle & Ken Lamb  Format: beautiful

WPLLEM | 29 | 26 | 28 | 25 | 27 | WRLFM
Jimmy Fink Format: AOR

WREM-FM | 39 | 43 | 33 [ 44 [ 40 | WRPM-FM
Jim Aylward Format: beautiful-Bonneville

wiofM | 24 [ 22 | 25 [ 19 | 24 | wxofm
Jay Thomas Format: contemporary

*Kenney left in July and has been succeeded by Del DeMontreux.

Radio-TV Programming

Vox Jox

NEW YORK-Eric Norberg has
resigned as program director of
KEX-AM Portland. Ore.. afler a
philosophical conflict with new gen-
eral manager Greg Reed.

Reed wants to emphasize person-
alities on the station while Norberg
thinks the music is of paramountim-
portance. In a memo o the station
staff. Norberg writes of “a change in
managerial style™ which Norberg
says he has done "my best to re-
spond to these changes.”

Norberg explains his resignation
“will become effective only on the
day when the new program director
assumes the position. to allow me to
prepare an orderly transition and
complete projects such as ... . the last
‘Festival Of Old Time Radio.” ™

Persons interested in applying for
the p.d. job should submit applica-
tions to Michael O’Shea, group pro-
gram director. Golden West Broad-
casters. 5858 Sunset Blvd.. Los
Angeles, Calif. 90028.

* * *

In other Portland developments
Verl Wheeler has been named gen-
eral manager of KYTE-AM/KLLB-
FM Portland. Wheeler, whose career
began as a DJin 1955 at KCLX-AM
Colfax. Wash., was with Kaye-
Smith Radio for 15 years before
joining the Portland stations.

* * *

Jim Knight, production director at
KSON-AM-FM San Dicgo. has
been promoted to operations man-
ager at the stations. KSON-AM p.d.
Rod Hunter and KSON-FM pd.
Roy Stingley will continue in their
positions. Knight has been with the
stations since 1972 and has worked
various on-air shifts.

‘Film-Radio Link Boosts ‘Hooper’

Air Plugs Success May Set New Country Promo Trend

LOS ANGELES-—A new trend:
movie companies are now spending
money in country radio.

That's the fecling of promoters
Bruce Hinton and Peter Svendsen

Country TV
Airing From
Swiss Fete

NASHVILLE- The first country
music television special from Swit-
zerland was taped on location at the
Montreux International Jazz Festi-
val. A co-production by Ken Sha-
piro Productions of Los Angeles in
association with the Jim Halsey
Company of Tulsa. the 60-minute
special was written and produced by
Shapiro and co-produced and di-
rected by Barry Glazer.

The taping took place at the Mon-
trecux Casino Theatre before a
soldout house of 3.500 fans and fea-
tured Roy Clark, the Oak Ridge
Boys. Barbara Mandrell. Clarence
“Gatemouth™ Brown. Jana Jae.
Buck Trent, Jimmy Henley and
blues guitarist B.B. King.

Jim Halsey served as exccutive
producer. with Mary Jo Boue, asso-
ciate producer, and Dick Howard,
the executive in charge of produc-
tion.

In the past several years, the Mon-
treux event has expanded its hori-
zons to include jazz-rock and rock
music. The 1979 event passed yet an-
other milestone with the inclusion of
country music.

who helped put together a highly
successful campaign involving
Warner Bros. Films, Burt Reynolds
and country stations. Both expect
the trend to intensify after the film
company and its competitors view
the final results of the Burt Reynolds
“Hooper™ Trans Am Contest.

“On a short-time basis. this was a
very effective promotion,” notes
Svendsen, who adds that the sound-
track LP featuring Tammy Wynette
on the theme song was only a minor
clement of' the multitaceted cam-
paign. It was not a hit LP. and there
was no hit single to emerge from it
yet the promotion turned into a ma-
jor success. he stated.

Why? Svendsen cites the tatten-
tion country radio is getting™ and the
movie firm's willingness to spend
dollars on it. Adds Hinton: “Coun-
try radio is mass appeal and can turn
out products.”

Conducted through 20 major
country stations, the contest offered
local winners free tickets to the re-
release screening of the popular
Reynolds movie. “Hooper.” One
winning couple from each station
was flown as guest of Warner Bros.
Films to Hollywood for a VIP tour of
the studios, a night at the Palomino
Club and a lunch hosted by Reyn-
olds. Each couple also received a set
of keys to a new 1979 Pontiac Trans
Am.

Reynolds. rather than the Trans
Am, scemed 1o be the prime prize of
the contestants. “Burt is the country
macho God.” says Svendsen. The
actor carefully. and impressively,
worked the tables at lunch. pausing
to talk to all of the winners. sign

autographs, pose for pictures and

disperse a kiss or 20.
Successful? “The gross of the film
will show it paid off.” claims Hinton.
Successful? It's the most success-
ful promotion we've ever run,” re-
ports Diane Brennan. music director
of WBAM-AM-FM, Montgomery.
Ala. “The contest generated a lot of
excitement and got us a lot of new
(Continued on page 45)

WKDF Stages
8-Hour Concert

NASHVILLE-WKDF-FM Ra-
dio hosted its initial 1979 One For
The Sun outdoor summer concert at
Hermitage Landing recreation area.

The cight-hour event, the station’s
fourth in three years, netted a total
of $7.000 to benefit the state depart-
ment of human services program for
abused and neglected children, as
well as the local crisis intervention
center.

A crowd of more than 4,000 baked
in 90-degrec heat to sec entertain-
ment provided by six groups includ-
ing Target, Clarence “Gatemouth™
Brown, the Dave Perkins Band, the
Winters Brothers Band, Capricorn
recording artist Tim Krekel and
RCA Free Flight artist Mychael.

Singer/songwriter Don Schlitz,
who won a Grammy this year for
“The Gambler,” made a surprise
guest appearance between sets.

WKDF program director Alan
Sneed notes that a second One For
The Sun concert is scheduled for
Aug. 4 to benefit the muscular dys-
trophy assaciation.

By DOUG HALL

Frank Bilotta is appointed oper-
ations manager of WGLD-1"M High
Point. N.C. succeeding Tommy
Walker, who becomes general man-
ager of WKIX-AM Raleigh, N.C.
Both stations are owned by Bernie
Mann’s Mann Media. Bilotta comes
from WJYE-Buffalo. N.Y .. where he
was operations manager.

* * *

Judith Brackley has resigned as
p.d. at WCAS-AM Cambridge.
Mass.. to handle a news and an-
nouncing position at WCOZ-FM
Boston. She will be succeeded by
music director Don Cohen, who has
been with the station for four years,
the past three as music director.

Paul Richardson is named p.d. at
WWDE-AM-IM Hampton. Va. He
will continue his 10 am. w0 2 pm.
show. ... Staci Rivers now handles
the 2 to 6 a.m. slot on WDEE-AM.
He comes from KVEG-AM Las
Vegas. ... Ken Justiss, operations
manager at TM Productions. has
been promoted to vice president.

* * *

KSEM-AM Moses Lake. Wash..
has a new on-air lineup: Marvin
Mitchell, morning drive: Dennis
Lleyd, midday: Daniel John, after-
noon drive: and Karen McKenzie,
nights. All but Lloyd are new to the
station.

(Continued on page 39)
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Billboard’s
Blank Tape Special

takes your Message

Everywhere

Billboard's 1979 Blank Tape Special

Billboard takes your sales message to the
Professional Tape Market. Recording studios, -
duplicating services, equipment and acces-
sory manufacturers, marketers of raw blank
tape and more. If you service and sell to the
professional blank tape industry, put your
money where your market is.

Billboard brings the message home to the
Consumer Tape Market. Cassettes, 8-Track,
reel-to-reel, accessories and tape care prod-

Date of Issue: October 27, 1979 /,”“’{ >

Bill

The Weekly Authority in Tape/Audio/Video

ucts. Blark tape special articles cover retail
merchandising techniques, distribution, the
growing consumer market, and marketing
blank video cassettes. If you service or sell to
the consumer blank tape industry, put your
money where the market is.

Billboard’s 1979 Blank Tape Special

If you're in tape, there isn't a better adver-
tising opportunity in the universe. Get your
advertising message in now. Contact your
Billboard advertising representative today.

Advertising Deadline: October 5, 1979
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Bilboard Singles Radio Action

Playlist Top Add Ons

Playlist Prime Movers *

Breakouts & National Breakout

JULY 28, 1979, BILLBOARD

LITTLE RIVER BAND—Lonesome Loser (Capitol)
THE CARS—Let's Go (Elektra)

Based on station playlists through Thursday (7/ 19/79)

(D) BARBRA STREISAND—Main Event (Columbia)

THE KNACK—My Sharona (Capitol)

ROBERT PALMER—Bad Case Of Loving You (Island)
OLIVIA NEWTON-JOHN—-Totally Hot (MCA)

ROBERT JOHN—Sad Eyes (EMI)

D-Discotheque Crossover

ADD ONS—The two key prod
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registening the great
est proportionate upward
movement on the station’s
playlist. as determined by sta
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels

Pacific Southwest Region

® TOP ADD ONS:

LITTLE RIVER BAND-Lonesome Loser (Capi
tol)

DIONNE WARWICK-I'll Never Love This Way
Again (Arista)

BOMMIE BOYER-Got To Give Into Love (Co
lumbia)

* PRIME MOVERS:

THE KNACK-My Sharona (Capital)
(D) CHIC-Good Times (Atlantic)
(D) BARBRA STREISAND—Main Event (Columbia)

BREAKOUTS:

ROBERT PALMER-Bad Case Of Loving You (Is
land)

DIRE STRAITS—Lady Writer (Warnes Brothers)

ADDRISI BROTHERS-Ghost Dancer (Scotti
Brothers)

KHJ-LA.
D* pAVID NAUGHTON—Makin' It (RS0) 12-6
D THE KNACK— My Sharona (Capitol) 15-7
KRTH (FM)-LA.
o BONNIE BOYER—Got To Give InTo Love
(Columbia)

De
Bros.)

PATRICK HERNANDEZ—Born To Be Alive
(Columbia) 26-14

D CHIC—Good Times (Atlantic) 18-9
KA-LA

o DIONNE WARWICK—I'1 Never Love This
Way Again (Arista)

Dx

o ROBERT PALMER-Bad Case Of Loving You

(Island)
D& CHIC—Good Times (Attantic) 157

D% BARBRASTREISAND-Main Event
(Columbia)

KCBQ~—San Diego
o LITTLE RIVER BAND - Lonesome Loser
(Capitol)

De BONNIE POINTER—Heaven Must Have
Sent You (Motown)

KFXM—San Bernardino
De BONNIE POINTER—Heaven Must Have
Sent You (Motown)

De  KISS~|Was Made For Lovin' You
(Casablanca)

D* McFADDEN & WHITEHEAD—Ain't No
Stoppin’ Us Now (P.1.R.) 20-16

 PEACHES & HERB—We've Got Love
(Polydor/MVP) 30-22

KERN-Bakersfield
© CHARLIE DANIELS BAND—The Devil Went
Down To Georgia (Epic)

© JAMES TAYLOR-Up OnThe Roof
(Columbia)

* THEKNACK—My Sharona (Capitol) 27-14

D» BARBRASTREISAND-Main Event
(Columbia) 26-17

KOPA—Phoenix
De PATRICK HERNANDEZ—Born To Be Alive
{Columbia)

o DIONNE WARWICK —1'1l Never Love This
Way Again (Arista)

* THE KNACK~My Sharona (Capitol) 22-1

D BARBRA STREISAND - Main Event
(Columbia) 22-16

ADDRISI BROTHERS - Ghost Dancer (Scotti

KTKT—Tucson

e RDBERT JOHN-Sad Eyes (EMI)
o NIGHT—Hot Summer Nights (Planet)
# RAYDIO-You Can't Change That (Arista)
D» BARBRA STREISAND—Main Event
(Columbia) 21-12
KQEO-Albuquerque
® AMERICA-The Only Game In Town
(Capitol)
o EDDIE RABBITT-Suspicions (Elektra)
+ CHARLIE DANIELS BAND - The Devil Went
Down To Georgia (Epic) 18-7
* THEKNACK - My Sharona (Capitol) 25-13
KENO—LasVegas
o LITTLE RIVER BAND- Lonesome Loser
(Capitol)
D* DONNA SUMMER-Bad Girls (Casablanca)
71
D* PATRICK HERNANDEZ-Born To Be Alive
(Columbia) 23-15
KFMB-San Diego
o LITTLE RIVER BAND—Lonesome Loser
(Capitol}
o DIRE STRASTS— Lady Writer (WB)
# CHARLIE DANIELS BAND—The Devil Went
Down To Georgia (Epic) 29-23
* JOEJACKSON-Is She Really Going Out
WithHim (A&M) 17-11

Pacific Northwest Region

® TOP ADD ONS:

LITTLE RIVER BAND—Lonesome Loser
(Capitol}

SUPERTRAMP- Breakfast In America (AGM)

MAXINE NIGHTINGALE—Lead Me On
{Windsong)

* PRIME MOVERS:

BARBRA STREISAND-Main Event (Columbia)

THE KNACK—My Sharana (Capitol)

JOE JACKSON-Is She Really Going Dut With
Him (A&M)

BREAKOUTS:

ROBERT PALMER—Bad Case 0! Loving You
(Island)

RICKIE LEE JONES~Youngblood (WB)

DIRE STRAITS~Lady Writer (WB)

KFRC-SanFrancisco
o SUPERTRAMP-Breakfast InAmerica
(AGM)
o LITTLERIVER BAND-Lonesome Loser
(Capitot)
* JOE JACKSON~—Is She Really Going Out
WithHim (A&M) 12-7
« THEKNACK—My Sharona (Capitol) 9-2
KYA-San Francisco

o EDDIE RABBITT—Suspicions (Elektra)
o EDDIE MONEY—Maureen (Columbia)
* POCO-Heart Of The Night (MCA) 11-8
D+ BARBRA STREISAND—Main Event
(Columbia) 12-4
KLIV-San Jose

o SUPERTRAMP—Goodbye Stranger (A&M)
o PATRICK HERNANDEZ-Born To Be Alive
(Columbia)
* DR.HOOK-When You're In Love With A
Beautitul Woman (Capitol) 10-6
* BARBRA STREISAND-Main Event
(Columbia) 15-10
KROY—Sacramento
@ LITTLERIVER BAND—Lonesome Loser
(Capitol)
® CHARLIE DANIELS BAND—The Devit Went
Down To Georgia (Epic)
* JOHN STEWART—Gold (RSO) 10-4
* JOE JACKSON-Is She Really Going Out
With Him (A&M) 12-6
KYNO—Fresno
® MARSHALL TUCKER BAND—Last Of The
Singing Cowboys (WB)
® JAMES TAYLOR-Up OnThe Roof
(Columbia)
* ANNE MURRAY—Shadows In The Moonlight
(Capitol) 19-8
+ BARBRA STREISAND—Main Event
(Columbia)21-12
KGW—Portland

® WINGS- Getting Closer (Columbia)
e LOBO-Where Were You When I Was Falling
In Love (MCA)
* ATLANTARHYTHM SECTION—Do lt or Die
(Polydor/BG0) 15-8
D* BARBRA STREISAND—Main Event
(Columbia) 23-15

(D) CHIC—Good Times (Atlantic)

KING—Seattle

® RICKIE LEE JONES-Youngblood (WB)
o LITTLERIVER BAND—Lonesome Loser
{Capitot)
* ELTON JOHN-Mama Can't Buy You Love
(MCA)10-3
+ JOHNSTEWART~Gold (RS0) 7-2
KIRB-Spokane

® SPYRO GYRA-Morning Dance (Infinity)
De PATRICK HERNANDEZ-Born To Be Alive
(Columbia)
* THECARS—Let's Go (Elektra) 26-19
D* BARBRA STREISAND-Main Event
(Columbia) 16-7
KTAC-Tacoma

® THE KNACK—My Sharona (Capitol)
® EARTH, WIND & FIRE~After The Love Has
Gone (Arc)
D* ANITAWARD-Ring MyBell (Juana) 7-3
 DR.HOOK—-When You're In Love WithA
Beautiful Woman (Capitel) 16-12
KCPX-Salt Lake City

o DIRE STRAITS~ Lady Writer (WB)
® BAD COMPANY-Gone, Gone, Gone (Swan
Song)
D* ll)glzml SUMMER-Bad Girls (Casablanca)
* THE KNACK— My Sharona (Capitol) 25-15
KRSP-Salt Lake City

o ROBERTJOHN—Sad Eyes (EM!)

o ROBERT PALMER-Bad Case Of Loving You
(Island)

 GERRYRAFFERTY-Days Gone Down
(United Artists) 10-5
* ATLANTA RHYTHM SECTION—Do It Or Die
(Polydor/BG0) 12-6
KIMN—Denver
© CHARLIE DANIELS BAND- The Devil Went
Down To Georgia (Epic)
® THECARS-—Let's Go(Elektra)
* JDE JACKSON—Is She Really Going Out
With Him (A&M)
D BARBRA STREISAND—Main Event
(Columb»a) 23-13
KJR—Seattle
® RDBERT PALMER-Bad Case Of Loving You
(Island)

© MAXINE NIGHTINGALE-Lead Me On
{(Windsong)

% THE KNACK—My Sharona (Capitol) 19-10

D BARBRASTREISAND—Main Event
(Columbia) 21-15

KYYX—Seattle
® ULITTLE RIVER BAND - Lonesome Loser
(Capitol)
D* DONNASUMMER—Bad Girls (Casablanca)
83

* GERRY RAFFERTY—Days Gone Down
(United Artists) 11-8

KCBN—Reno
o ROBERT PALMER-Bad Case Of Loving You
(lsland)
© OLIVIANEWTON-JOHN-Totally Hot (MCA)
* THE CARS-Let's Go (Elektra) 34-24
* THEKNACK—My Sharona (Capitol) 27-10

North Central Region

EARTH, WIND & FIRE-After The Love Has
Gone (Arc)

ROBERT JOHN-Sad Eyes (EMI)

THE CARS-Let's Go (Elektra)

* PRIME MOVERS:

CHARLIE DANIELS BAND-The Dewil Went
Oown To Georgia (Epic)

THE KNACK—My Sharona (Capitol)

ATLANTA RHYTHM SECTION-Do 1t Or O
{Polydor/BGO)

BREAKOUTS:

OLIVIA NEWTON-IOHN-Totally Hot (MC)
DIANA ROSS—The Boss (Matown)
SUPERTRAMP-Goodbye Stranger (A&M)

CKLW-Detroit

© ROBERT JOHN—-Sad Eyes (EM!)
o SUPERTRAMP-Goodbye Stranger (A&M)

* DIONNE WARWICK—I'll Never Love This
Way Again (Arista) 4-1
* THE KNACK- My Sharona (Capitat) 287

WDRQ-Detroit

o DEBBIE JACOBS—Don't You Want My Love
(MCA)

e AXB-Don't Sit Down (RS0)
* SWITCH-Best Beat (Gordy) 16-13

+ STEPHANIE MILLS~Put Your Body Into It
(RCA)X-18

WTAC-Flint
© CHARLIE DANIELS BAND—The Devil Went
Down To Georgia {Epic)

® EARTH, WIND & FIRE—After The Love Has
Gone (Arc)

D* CHIC-Good Times (Atlantic) 20-14

* THEKNACK-My Sharona (Capitol) 25-15
1-96 (WZZR-FM)—~Grand Rapids

o WETWILLIE-Weekends (Epic)

© CHARLIE DANIELS BAND—The Devil Went
DownTo Georgia (Epic)

D ANITAWARD—Ring My Bell (Juana) 14-8

# ATLANTARHYTHM SECTION— Do/t Or Die
(Polydor/BG0) 26-19

WAXY - Louisville
o EARTH,WIND & FIRE-After The Love Has
Gone (Arc)
o ROBERTJOHN-SadEyes (EMI)

 CHARLIE DANIELS BAND—The Devil Went
Down ToGeorgia(Epic) 8-2

+ ELTONJOHN-Mama Can't Buy You Love
(MCA)11-7

WBGN-Bowling Green

© DIRE STRAITS—Lady Writer (WB)

® ATLANTA RHYTHM SECTION- Spooky
(Polydor/BGO)

* RAYDIO-You Can't Change That (Arista)
2213

* THE KNACK - My Sharona (Capitol) 14-5
WGCL—Cleveland

® OLIVIANEWTON-JOHN-Totally Hot (MCA)

© DIANAROSS—The Boss (Motown)

* WET WILLIE-Weekends (Epic) 28-23

* THE KNACK—My Sharona (Capitol) 16-8
W2ZP - Cleveland

® EARTH, WIND & FIRE—After The Love Has
Gone (Arc)

De PATRICK HERNANDEZ—Born To Be Alive
(Columbia)

+ DR.HOOK—When You're In Love With A
Beautiful Woman (Capitol) 14-4

* JOHN STEWART-Gold (RSO) 27-19
Q-102 (WKRQ-FM)—Cincinnati

o EARTH, WIND & FIRE—After The Love Has
Gone (Arc)

De BARBRA STREISAND-Main Event
(Columbia)

 ATLANTARHYTHM SECTION-Do it Or Die
(Polydor/BG0) 30-26

* RAYDIO-You Can't Change That (Arista)
2317

WNCI-Columbus

© MAXINE NIGHTINGALE-Lead Me On
{Windsong)

o THECARS-Let's Go(Elektra)

 CHARLIE DANIELS BAND—The Devil Went
Down ToGeorgia (Epic) 16-3

+ DR, HOOK—-When You're In Love WithA
Beautiful Woman (Capitol) 9-2

WCUE—-Akron

o SPYRO GYRA-Morning Dance (Infinity)

© THE JONES GIRLS—You Gonna Make Me
Love Somebody Else (P.\.R.}

* JOHN STEWART-Gold (RS0) 13-4
* CHIC-Good Times (Atlantic) 20-11
13-Q (WKTQ) - Pittsburgh

o ROBERT PALMER-Bad Case Of Loving You
(Island)
o SUPERTRAMP-Goodbye Stranger (A&M)

 CHARLIE DANIELS BAND—The Devil Went
Down To Georgia(Epic) X-20

D* BARBRA STREISAND—Main Event
Colymbia) 20-10

SUPERTRAMP—Goodbye Stranger (A&M)

WPEZ-Pittsburgh
® THECARS—Let'sGo(Elektra)
o TRIUMPH—Hold On (RCA)

+ CHARLIE DANIELS BAND—The Devil Went
Down To Georgia (Epic) 22-12

* CHIC-Good Times (Atlantic) X-21

Southwest Region

® TOP ADD ONS

LITTLE RIVER BAND-Lonesome Loser
(Capital)
(D)BARBRA STREISAND - Main Event (Columbia)
THE CARS—Let's Go (Elektra)

* PRIME MOVERS

CHARLIE DANIELS—The Devil Went Oown To
Georgia (Epic)

THE KNACK—My Sharona (Capitol)

MAXINE MIGHTINGALE—Lead Me On
(Windsong)

BREAKOUTS:

ROBERT PALMER—Bad Case Of Loving You
(Island)

SUPERTRAMP-Goodbye Stranger (A&M)

HERB ALPERT--Rise (AGM)

KILT—Houston
® ROBERT PALMER—Bad Case Of Loving You
(Island)

De BARBRASTREISAND-Main Event
(Columbia)

 CHARLIE DANIELS BAND—The Devil Went
Down To Georgia (Epic) 23-12

* THEKNACK—My Sharona (Capitol) 20-8
KRBE-Houston

® THECARS-Let's Go(Elektra)
o SUPERTRAMP-Goodbye Stranger (A&M)
KLIF-Dallas

o ROBERTJOHN-Sad Eyes (EM1)

o LITTLERIVER BAND~Lonesome Loser
(Capitol)

* ANITAWARD-Ring My Bell (Juana) 11-5

* ATLANTARHYTHM SECTION—Do It Or Die
(Polydor/BGO) 18-12

KNUS-FM—Dallas

© OLIVIA NEWTON-JOHN—Totally Hot (MCA)

® NIGHT—-Hot Summer Nights (Elektra
Asylum)

Dw gONNASUMMER-BadGlrls(Casablanca)
-1

* JOE JACKSON-1s She Really Going Out
With Him (A&M)

KFJZ-FM (2-97)~Ft. Worth

o THE KNACK—My Sharona { Capitol)

De BARBRASTREISAND - Main Event
{Columbia)

* BILLY THORPE-Children Of The Sun
(Capricorn) 13-3

# ELECTRIC LIGHT ORCHESTRA—Don't Bring
Me Down (Jet) 17-12

KINT—EI Paso
o ELECTRIC LIGHT ORCHESTRA-Don't Bring
Me Down (Jet)

© MAXINENIGHTINGALE—Lead Me On
(Windsong)

+ DR.HOOK—When You're In Love WithA
Beautiful Woman (Capitol) 14-8

D* PATRICK HERNANDEZ—-Born To BeAlive
(Columbia) 23-16

WKY—Oklahoma City

® LITTLERIVER BAND - Lonesome Loser
(Capitol)

o HERBALBERT—Rise (A&M)

* RAYDIO-You Can't Change That (Arista)
17-8

+ ELTON JOHN—Mama Can't Buy You Love
(MCA) 136

KELI-Tulsa
@ ROCKETS-0hWell (RSO)
o SUPERTRAMP-Goodbye Stranger (A&M)

 CHARLIE DANIELS BAND - The Devil Went
Down ToGeorgia (Epic) 28-16

* RAYDIO-You Can't Change That (Arista)
-9

WTIX—New Orleans

o CHARLIE DANIELS BAND—The Devil Went
Down To Georgia (Epic)

o THE JONES GIRLS—You're Gonna Make Me
Love Somebody Else (P.1.R.}

* MAXINE NIGHTINGALE—-Lead Me On
{Windsong) 14-2

D* CHIC—-Good Times (Atlantic) 29-10
WNDE—New Drieans

o LITTLE RIVER BAND—Lonesome Loser
(Capitol)

o STEPHANIE MILLS-What Cha Gonna Do
With My Love (20th Century)

+ CROWD PLEASERS-Freaky People
(Westbound) 12-5

* MAXINENIGHTINGALE—Lead Me On (Swan
Song) 8-2

KEEL—Shreveport
® THECARS—Let'sGo (Elektra)
© THE KNACK—My Sharona {Capitol}
D Il)?l;NASUMMER—BadGitls(CasabIanca)

* CHARLIE DANIELS BAND—The Devil Went
Down To Georgia (Epic) 16-9

Midwest Region

® TOP ADD ONS

THE KNACK-My Sharona (Capitol)
MAXINE NIGHTINGALE-Lead Me On (Wind

song)
ELECTRIC LIGHT ORCHESTRA—Oon't Bring Me
Oown (Jet)

* PRIME MOVERS

RAYDIO-You Can't Change That (Ansta)

ANNE MURRAY-Shadows In the Moonlight
(Capitol)
DONNA SUMMER—Bad Gurls {Casablanca)

BREAKOUTS

SNIFF "N’ THE TEARS—Oriver's Seat (Atlantic)

JOURNEY-Lovin", Touchin’, Squeezn’ (Co
lumbia)

FLASH & THE PAN-Hey Saint Peter (Epic)

WLS—Chicago
o THEKNACK~—My Sharona (Caprtol)

# ELECTRIC LIGHT DRCHESTRA—Don't Bring
Me Down (Jet) 8-13

* RAYDIO-You Can't Change That (Arista)
WEFM ~Chicago

+ EARTH, WIND & FIRE-After The Love Has
Gone (Arc) 12-8

D# CHIC-Good Times (Atlantic) 20-16
WROK—Rockford

® LITTLERIVER BAND-Lonesome Loser
(Capitol)

o DIONNEWARWICK 1"l Never Love This
Way Again (Arista)

* JOHN STEWART-Gold (RS0) 15-4

D* BARBRA STREISAND—Main Event
{Columbia) 9-2

WIFE—Indianapolis
o ROBERT JOHN—Sad Eyes (EMI)

© HERMAN BROOD & HIS WILD ROMANCE-
Saturday Night (Ariola)

 CHARLIE DANIELS BAND—The Devil Went
Down To Georgia (Epic) 19-7

* THE KNACK-My Sharona (Capitol) 22-9
(Continued on page 24)
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WHEN THIS ALBUM IS ON, NOBODY WILL HEAR YOU SCREAM.

/
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/
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Straight talk from @ man who's net afraid to

be different. It's music that takas chances.

An album with guts. If you ve got the nerve.
vou'll listen. .. Caeefully.

ARLESS”... AN ALBUM BY TIM CLRRY

Includes the stimulating single, ~1 DO THE ROCK a s #3 Top National Add On/ Billboard

[N A&M RECORDS & TAPES (%

Produced by Dick Wagner & Michael Kamen

TIM CURRY DN TOUR: 7/26 Bottom Line, New York, NY ¢ 7/27 The Bayou, Washington, DC ¢ 7/29 Toads, New Haven, CT s 7/30 Shubert Theatre,

Philadelphia, PA » 7/31-8/1 Paradise, Boston, VIA » 8/3 Sunch & Judy T%eatre, Detroit, Ml » 8/4 Park West, Chicago, IL » 8/5 Agora, Youngstown, OH

8/6 Agcra, Cleveland, OH « 8/8 Headliners, Mad:son, Wk  8/9 Chariie’s Sky Room, Milwaukee, W'  8/10 Uptown Theatre, Minneapolis, MN ¢ 8/11 Music

Box, Omaha, NE ¢ 8/13 Webster College, St. Louis, MO  8/14 Boomer Theatre, Oklahoma City, OK « 8/15 Uptown Theatre, Kansas City, MO

8/17 Armadillo World Headquarters, Austin. TX « 8/18 Texas Dgry House, Houston, TX ¢ 8/19 Palladium, Dallas, TX « 8/21 Rainbow Music Hall, Denver, CO
a

8/23 Coliseum, Phoenix, AZ —apening for Peter Frampton  8/25 P ntages, Los Angeles, CA « 8/27 Old Waldorf, San Francisco, CA
8/31 Palladium, Naw York, NY © 1373 AGM: Records. Inc All Rights Reserved.
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Playlist Prime Movers *

JULY 28, 1979, BILLBOARD

® Continued from page 22
WNDE—indianapolis
© ROBERT PLAMER—Bad Case Of Loving You
(Istand)

e ELECTRIC LIGHT ORCHESTRA—-Don't Bring
Me Down (Jet)

* KISS—|Was Made For Lovin’ You
(Casablanca) 14-8

* BARBRA STREISAND—-Main Event
(Columbia) 21-12

WOKY-Mitwaukee
o ELECTRIC LIGHT ORCHESTRA-Don't Bring
Me Down (Jet)

o SNIFF'N' THE TEARS—Driver's Seat
(Atlantic)

% DONNASUMMER-Bad Girls (Casablanca)
61

* THE KNACK- My Sharona (Capitol) 30-17
WIUU-FM - Milwaukee

o FLASH & THE PAN—Hey Saint Peter (Epic)
o NICK LOWE-Cruel To Be Kind (Columbia)

# JOE JACKSON-|s She Really Going Out
With Him (A&M) 18-10

% ANNE MURRAY—Shadows In The Moonlight
(Capitol)9-9

KSLQ-FM-St. Louis
o SNIFF'N' THE TEARS— Drivers Seat
(Atlantic)

© JOURNEY-Lovin', Touchin', Squeezin’
(Columbia)

' ANNE MURRAY - Shadows In The Moontight
(Capitol) 22-14

% THE KNACK—My Sharona (Capitol) 25-6
KXOK—St. Louis
* SPYRO GYRA-Morning Dance (Infinity) 16-
11

* gAVDlo—You Can't Change That (Arista)
1-10

KIOA-Des Moines
© MAXINE NIGHTINGALE- Lead Me On
(Windsong)

De BARBRA STREISAND -Main Event
(Columbia)

# CHARLIE DANIELS BAND—The Devil Went
Down To Georgia (Epic) 23-3

 DAVID NAUGHTON—Makin' It (RSO) 11-5
KDWB- Minneapolis
© ART GARFUNKEL-Since | Don't Have You
(Columbia)
© WETWILLIE-Weekends (Epic)

* JAMESTAYLOR-Up On The Roof
(Columbia) 12.7

* JOE JACKSON-Is She Really Going Out
WithHim (A&M)21-15

KSTP-Minneapelis
© CHARLIE DANSELS BAND - The Devil Went
Down To Georgia (Epic)

© MICHAEL JOHNSON—This Night Won't Last
Forever (EMI)

* JAMES TAYLDR—Up On The Roof
(Columbia) 11-6

% RAYDHO—You Can't Change That (Arista) 6-
1

WHB-Kansas City
® EARTH, WIND & FIRE-After The Love Has
Gone (Arc)

© MAXINE NIGHTINGALE— Lead Me On
(Windsong)

* ABBA-Does Your Mother Know (Atlantic)
10-6

D« DONNA SUMMER-Bad Girls (Casablanca)
197

KBEQ-Kansas City
o RICKIE LEE JONES—Youngblood (WB)

© SNIFF'N' THE TEARS-Driver's Seat
(Atiantic)

* ABBA-Does Your Mother Know (Atlantic)
217

D BARBRA STREISAND-Main Event
(Columbia) 17-5

KKLS—Rapid City
© LITTLE RIVER BANO - Lonesome Loser
(Capitol)
o SUPERTRAMP—Goodbye Stranger (A&M)

* MAXINE NIGHTINGALE-Lead Me On
(Windsong) 1510

* ELTON JOHN-Mama Can't Buy You Love
(MCA) 10-6

KQWB-Fargo
o LITTLERIVER BAND~Lonesome Loser
(Capitol)
o HERBALPERT-Rise (A&M)

+ CHARLIE DANIELS BAND-The Devil Went
Down To Georgia (Epic) 2516

D BARBRA STREISAND-Main Event
(Columbia) 13-2

KLEO ~Wichita

o SUPERTRAMP-Goodbye Stranger (A&M)

® JOURNEY-Lovin', Touchin’, Squeezin’
(Columbia)

% KANSAS-Peopie Of The Southwind
(Kirshner) 10-7

# ANNE MURRAY-Shadows In The Moonlight
(Capitol) 9-6

Northeast Region

® TOP ADD ONS

LITTLE RIVER BAND—Lonesome Loser
(Capitol)

ATLANTA RHYTHM SECTION-Do It Or Die
(Polydor/BGO)

ROBERT JOHN—Sad Eyes (EMI)

% PRIME MOVERS:

BARSRA STREISAND ~Main Event (Columbia)

CHIC—Good Times (Atlantic}

EARTH, WIND & FIRE—After The Love Has
Gone (Arc)

BREAKOUTS:

OLIVIA REWTON-JOHN-Totally Hot (MCA)

BONME BOYER-Got To Give In To Love
(Columbia)

RICKIE LEE JONES -Youngblood (WB)

WABC—New York
De BARBRASTREISAND—Main Event
(Columbia)
D# DAVID NAUGHTON—Makin' It (RS0) 16-12
D« CHIC-Good Times (Atlantic) 10-5
WXLO-99-X— New York
o LITTLE RIVER BAND-Lonesome Loser
(Capitol)
o ROBERT JOHN-Sad Eyes (EMI)

* BARBRA STREISAND—Main Event
(Columbia) 14-5

 EARTH, WIND & FIRE-After The Love Has
Gone (Arc) 30-18

WPTR—Albany
o LITTLE RIVER BAND—Lonesome Loser
(Capitol)
© LOBO-Where Were YouWhen | Was Falling

 SPYRO GYRA-Morning Dance (Infinity)
30-23

* BARBRA STREISAND—Main Event
(Columbia) 16-8

WTRY-Albany
o EARTH, WIND & FIRE-After The Love Has
Gone (Arc)

o CHARLIE DANIELS BAND—The Devil Went
Down To Georgia (Epic)

D« BARBRA STRE!SAND - Main Event
(Columbia) 14-6

Dw KISS—IWas Made For Loving You
(Casablanca) 22-12

WKBW-Buffaio
* gAVDIO—You Can't Change That (Arista)
0-17

* ;IGMT—Hot Summer Nights (Planet) 29-
5

WYSL—Buffalo
o ELECTRIC LIGHT ORCHESTRA- Don't Bring
Me Down (Jet)

o BAD COMPANY—Gone, Gone, Gone (Swan
Song)

# THE KNACK—My Sharona (Capitol) 27-8

* BLONDIE-One Way Or Another (Chrysalis)
2914

WBBF—-Rochester
o LITTLERIVER BAND-Lonesome Loser
(Capitol)
o EDDIERABBITT-Suspicions (Elektra)

 CHARLIE DANIELS BAND - The Devil Went
Down To Georgia (Epic) 36-16

D McFADDEN & WHITEHEAD-Ain't No
Stoppin' Us Now (P.LR.) 16-6

WRKO - Boston
o LITTLE RIVER BAND-Lonesome Loser
Fy dCapitoI)

© ATLANTARHYTHM SECTION-Do It Or Die
(Polydor/BGO)

* THECARS—Let's Go (Elektra) 14-7
D#* CHIC—Good Times (Atlantic) 18-9
WBZ-FM - Boston
o DENIECEWILLIAMS~I've Got The Next
Dance (Arc)
® M-Pop Music (Sire)
F-105 (WVBF)—Boston
o EARTH, WIND & FIRE-After The Love Has
Gone (Arc)
o RICKIE LEE JONES—Youngblood (WB)
* THE KNACK—My Sharona (Capitol) 32-24

D KISS—~IWas Made For Lovin’ You
(Casablanca) 21-15

WDRC-Hartford

® LITTLE RIVER BANO-Lonesome Loser
(Capitol)

o NIGHT—-Hot Summer Nights (Planet)

* MAXINE NIGHTINGALE—Lead Me On
(Windsong) 15-7

# CHARLIE DANIELS BAND—-The Devil Went
Down To Georgia (Epic) 28-19

WPRO (AM)—Providence

o BONNIE BOYER—Got To Give InTo Love
(Columbia)

® OLIVIA NEWTON-JOHN-Totally Hot (MCA)

D« BARBRA STREISAND~Main Event
(Columbia) 18-11

+ EARTH, WIND & FIRE-After The Love Has
Gone (Arc)X-22

WPRO-FM—Providence

o EARTH, WIND & FIRE-After The Love Has
Gone (Arc)

o DIONNE WARWICK—I'll Never Love This
Way Again (Arista)

* MAXINE NIGHTINGALE—Lead Me On
(Windsong) 21-10

* OAK-This Is Love (Mercury) 18-12
WICC-Bridgeport

© MARSHALL TUCKER BAND~Last Of The
Singing Cowboys (WB)

o ELECTRIC LIGHT ORCHESTRA-Don't Bring

Me Down (Jet)

* BARBRA STREISAND—Main Event
(Columbia) 18-13

* JOEJACKSON~Is She Really Going Out
WithHim (A&M)

Mid-Atlantic Region

® TOP ADD ONS:

LITTLE RIVER BAND - Lonesome Loser
(Capitol)

SUPERTRAMP—Goodbye Stranger (A&M)

MASS PRODUCTIONS—Firecracker (Cotillion)

* PRIME MOVERS:

CHIC-Good Times (Atlantic)
BARBRA STREISAND—Main Event (Columbia)
RAYDO-You Can't Change That (Ansta)

BREAKOUTS:

ELECTRIC LIGHT ORCHESTRA-Don't Bring Me
Down (Jet)

HRERB ALPERT—Rise (ALM)

STEPHANIE MILLS—What Cha Gonna Do With
My Lovin’ (20th Century)

WFIL—Philadeiphia

o STEPHANIE MILLS—What Cha Gonna Do
With My Lovin’ (20th Century)

© HERBALPERT—Rise (A&M)

* JOHN STEWART-Gold (RS0)11-5
D* CHIC—Good Times (Atlantic) 15-9
WIFI-FM~Philadelphia

* THECARS-Let's Go (Elektra)X-22

* JOE JACKSON—Is She Really Going Out
With Him (A&M) 11-4

WPGC - Washington

® ELECTRIC LIGHT ORCHESTRA-Don't Bring
Me Down (Jet)

o MASS PRODUCTION-Firecracker
(Cotillion)

* RAYDIO-You Can't Change That (Arista)
127
D» BARBRASTREISAND—Main Event
(Columbia) 10-5
WCAO-Baltimore

o LITTLE RIVER BAND-Lonesome Loser
(Capitol)

o SUPERTRAMP-Goodbye Stranger (A&M)

* ROBERT JOHN-Sad Eyes (EMI) 27-22
D* DAVID NAUGHTON—Makin' It (RSO) 11-7
WYRE - Annapelis

o ELECTRIC LIGHT ORCHESTRA~Don't Bring
Me Down (Jet)

o SUPERTRAMP-Goodbye Stranger (A&M)
D CHIC—Good Times (Atfantic) 13-5

D# BARBRASTREISAND-Main Event
(Columbia) 23-9

WLEE~Richmond
o EARTH, WIND & FIRE—-After The Love Has
Gone (Arc)

o PEACHES & HERB—We've Got Love
(Polydor/MVP)

# CHARLIE DANIELS BAND-The Devil Went
Down To Georgia (Epic) 14-3

* TEDDY PENDERGRASS—Turn Off The
Lights(P.LR.)23-16

WRVQ—Richmond
© THECARS-Let's Go(Elektra)
o SUPERTRAMP-Goodbye Stranger (A&M)
# WETWILLIE-Weekends (Epic) 2515

* MAXINENIGHTINGALE—Lead MeOn
(Windsong) 12-5

WAEB - Allentown

© LITTLE RIVER BAND—Lonesome Loser
(Capitol)

® LOBO-Where Were You When | Was Falling
InLove (MCA)

# PETER FRAMPTON—|Can't Stand It No
More (A&M) 11-5

D* CHIC~Good Times (Atlantic) 23-14
WKBO—Harrisburg i
o LITTLERIVER BAND—Lonesome Loser
(Capitol)
o THECARS—Let's Go(Elektra)

% SUPERTRAMP—Goodbye Stranger (A&M)
X-26

* THE KNACK—My Sharona (Capitol) 27-18
Southeast Region
® TOP ADD ONS:

THE CARS—Let's Go (Elektra)
SUPERTRAMP -Goodbye Stranger (A&M)
(0) 6-Q.—1 Do Love You (Ansta)

* PRIME MOVERS:

BARBRA STREISAND —Main Event (Columbia)
(D) CHIC—Good Times (Atlantic)
THE KNACK—My Sharona (Capitol)

BREAKOQOUTS:

LITTLE RIVER BAND -Lonesome Loser
{Capitol)

DIONNE WARWICK—1'l! Never Love This Way
Again (Arista)

ROBERT JOHN—Sad Eyes (EMI)

WOXi-Atlanta
o LITTLE RIVER BAND-Lonesome Loser
(Capitol)
De 6.Q.-1Do Love You (Arista)
* JOHN STEWART—Gold (RS0) 8-4

D BARBRA STREISAND—Main Event
(Columbia) 10-3

193 (WZGC-FM)—Atlanta
o KANSAS—People Of The Southwind
(Kirshner)

* gl.l?!lﬂm?—(;oodbyeSttanger(A&M)
812

D BARBRA STREISAND—Main Event
(Columbia) 15-5

WBB(Q-Augusta )
o SUPERTRAMP—Goodbye Stranger (A&M)
De G.Q.-1DoLove You (Arista)

« ELTON JOHN-Mama Can't Buy You Love
(MCA) 188

* JOE JACKSON—Is She Really Going Out
With Him (A&M) 16-7

WFON:—Atlanta
o ROBERT PALMER-Bad Case Of Loving You
(Island)
© OLIVIA NEWTON-JOHN—Totally Hot (MCA)

# MAXINE NIGHTINGALE~Lead Me On
(Windsong) 16-11

# THE KNACK- My Sharona (Capitol) 27-21
WSGA-Savannah
® LITTLE RIVER BAND-Lonesome Loser
(Capitol)
o SUPERTRAMP~—Goodbye Stranger (A&M)
* THE KNACK—My Sharona (Capitol) 23-17

D* BARBRA STREISAND— Main Event
(Columbia) 21-14

WFLB—Fayetteville
o HOTSUMMERNIGHTS—Night (Elektra
Asylum)
© OAX-This|s Love (Mercury)

# CHARLIE DANIELS BAND-The Devil Went
Down To Gegrgia (Epic) 10-5

* MAXINE NIGHTINGALE -~ Lead Me On
(Windsong) 18-10

WQAM ~Miami B
o ATLANTARHYTHM SECTION-Do It Or Die
(Polydor/BGO)

+ EARTH, WIND & FIRE-After The Love Has
Gone (Arc) 27-20

D BARBRA STREISAND-Main Event
(Columbia) 3-1

WMJX (96X)-Miami
© STEPHANIE MILLS—-Put Your Body In it
(20th Century)
De SPARKS—Beat The Clock (Elektra)
D#* CHIC—Good Times (Atlantic)9-4

# DENIECEWILLIAMS—I've Got The Next
Dance (ARC/Columbia) 12-9

Y-100 (WHY1-FM)-Miami
o MASSPRODUCTION-Firecracker
(Cotillion)
o THE KNACK—My Sharona (Capitol)

+ EARTH, WIND & FIRE-After The Love Has
Gone (Arc) 26-16

D PATRICK HERNANDEZ—-Born To Be Alive
(Columbia) 29-22

WLOF~Orlando
o SUPERTRAMP—Goodbye Stranger (A&M)
De 6.Q.—1DoLove You (Arista)

+ CHARLIE DANIELS BAND-The Devil Went
Down To Georgia (Epic) 12-3

D% CHIC-Good Times (Atlantic) 26-12
0-105 (WRBQ-FM)—-Tampa
® LITTLE RIVER BAND—Lonesome Loser
(Capitol)
© THECARS—Let'sGo(Elektra)

* CHARLIE DANIELS BAND—The Devil Went
Down ToGeorgia (Epic) 28-18

D% DONNA SUMMER-Bad Girls (Casablanca)
41

BJ-105 (WBJW-FM)—-Orlando
o SUPERTRAMP—Goodbye Stranger (A&M)
o EDDIERABBITT-Suspicions (Elektra)

* CHARLIE DANIELS BANO—The Devil Went
Down To Georgia (Epic) 20-10

D+ BARBRA STREISAND- Main Event
(Columbia) 27-20

WQXQ-Daytona Beach
o THECARS~Let's Go(Elektra)
© DIRE STRAITS—Lady Writer (WB)
% THE KNACK—My Sharona (Capitol) 32-22

D#* PATRICK HERNANDEZ—Born To BeAlive
(Columbia) 18-8

WAPE-Jacksonville
o HERMAN BROOD & HIS WILD ROMANCE~
Saturday Night (Ariola)

® HOTEL~You've Got Another Thing Coming
(MCA)

# ROBERT JOHN—Sad Eyes (EMI) 28-24

D#* THE JONESGIRLS—You Gonna Make Me
Love Somebody Else (P.I.R.) 30-25

WAYS—Charlotte

o DIONNE WARWICK — 'l Never Love This
Way Again (Arista)

© NANTUCKET-Give Me Your Love (Epic)

# ROBERT JOHN—Sad Eyes (EMI) 24-13
D#* CHIC—Good Times (Atlantic) 22-17
WKIX-Raleigh

o DIONNEWARWICK—I'll Never Love This

Way Again (Arista)

o THECARS-Let's Go(Elektra)

D% CHIC-Good Times (Atlantic)X-29

D« BARBRASTREISAND-Main Event
(Columbia) 26-17

WTMA--Charleston

De BONNIE POINTER—Heaven Must Have
Sent You (Motown)

De 6.Q.—IDoLove You (Arista)

+ CHARLIE DANIELS BAND—The Devil Went
Down ToGeorgia (Epic) 8-1

# MAXINE NIGHTINGALE—Lead MeOn
(Windsong) 2115 *

WORD-Spartanburg
© REX SMITH-Simply Jessie (Columbia)
o SPYRO GYRA—Morning Dance (Infinity)
* ROBERT JOHN-Sad Eyes (EM1)X-23

# TEDDY PENDERGRASS—Turn Off The
Lights (P.L.R.)21-13

WLAC—Nashville
® THE CARS-Let's Go(Elektra)
o ROCKETS-0h We!l (RS0)

 EARTH,WIND & FIRE-After The Love Has
Gone (Arc) 26-13

D« McFADDEN & WHITEHEAD—Ain't No
Stoppin' UsNow (P.1.R.) 39-23

(WBYQ) 92.0-Nashville

o ELECTRIC LIGHT ORCHESTRA-Don't Bring
Me Down (Jet)

© DIONNE WARWICK- 'l Never Love This
Way Again (Arista)

* WINGS—Getting Closer (Columbia) 15-11

* BARBRASTREISAND-Main Event
(Columbia)20-13

WHBQ—Memphis

© ROBERT JOHN—Sad Eyes (EM1)

® “M"-Pop Music (Sire)

# THE KNACK~My Sharona (Capitol) 23-14
D* CHIC-Good Times (Atlantic) 9-3
WFLI-Chattaneega

e BONNIE BOYER-Got To Get Into Love
(Columbia)

o SPYRO GYRA-Morning Dance (Infinity)

* WET WILLIE-Weekends (Epic) 11-5

* ROBERT JOHN—Sad Eyes (EM}) 14-4
WR)Z-Knoxville

o ELECTRIC LIGHT ORCHESTRA—Confusion
(Jet)

o DIONNE WARWICK-I'll Never Love This
Way Again (Arista)

* CHIC-Good Times (Atlantic) 24-10

+ BARBRA STREISAND- Main Event
(Columbia) 17-6

WGOW-Chattansoga

o HOTEL—You've Got Another Thing Coming
(MCA)

o HERBALPERT-Rise (A&M)
# ROBERT JOHN—Sad Eyes (EM!) 18-12

* BARBRASTREISAND-Main Event
(Columbia) 22-13

WERC-—Birmingham
© THECARS-Let's Go(Elektra)

o TEDDY PENDERGRASS-Turn Off The
Lights (P.L.R.)

# MAXINE NIGHTINGALE—Lead Me On
(Windsong) 13-7

# THE KNACK-My Sharona (Capitol) 16-5
WSGN-—Birmingham

o THECARS-Let's Go(Elektra)

o SUPERTRAMP-Goodbye Stranger (A&M)

# MAXINE NIGHTINGALE-LeadMeOn
(Windsong) 14-3

# HOTEL—You've Got Another Thing Coming
(MCA) 15-8

WHHY—-Mentgomery

o LITTLERIVER BAND -Lonesome Loser
(Capitol)

® LOBO-Where Were YouWhen | Was Falling
In Love (MCA)

* ROBERT JOHN-Sad Eyes (EM1)17-10
* THE KNACK—My Sharona (Capitol) 21-14
KARY—Little Rock

© LITTLE RIVER BAND-Lonesome Loser
(Capitol)

o THE KNACK-My Sharona (Capitol)

# CHARLIE DANIELS BAND-The Devil Went
Down To Georgia (Epic) 17-11

 GERRY RAFFERTY—Days Gone Down
(United Artists) 13-9

WSEZ (2-93)-Winsjon-Salem

o EARTH, WIND & FIRE-After The Love Has
Gone (Arc)

© HOTCHOCOLATE—Going Through The
Motions (Infinity)

-+ WINGS—Getting Closer (Columbia) 25-18

* PETER FRAMPTON-|Can't Stand it No
More (A&M) X-22

WAIV-Jacksonville
o NIGHT—Hot Summer Nights (Planet)
* WINGS-Getting Closer (Columbia) 30-25
# ROBERT JOHN-Sad Eyes (EM1) 27-20

© Copyright 1979, Billboard Publi-
cations, inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.




Dickey Lee's hit-filled career was well underway
before some Dickey Lee fans were born.

Featuring the hit single, "I'm / Heartache Away"

55068

And he hasn't stopped making hits yet. In fact,
Dickey L.ee’s new album just may be his biggest hit
ever. It's brimming with sweet, satisfying country
tunes that capture love, life, and longing as only
Dickey L.ee's songs can.

And after sixteen years of hit-making, there’s still
no end in sight.
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Playlist Top AdOns @ Top Requests/Airpla

Based on station piaylist through Wed

Top Add Ons-National

DAVID WERNER—(Epic)

POUSETTE—~DART BAND—Never Enough (Capitol)
REO SPEEDWAGON—Nine Lives (Epic)
NILS LOFGREN—Nils (A&M)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOP ADD ONS

DAVID WERNER- (Epic)

REO SPEEDWAGON—Nine Lives (Epic)

MAX GRONENTHAL-Whistling In The Dark
{Chrysalis)

JOHN COUGAR—(Riva)

*TOP REQUEST/AIRPLAY

THE CARS - Candy O (Elektra)

THE KNACK—Get The Knack (Capitol)
KANSAS—Monolith (Kirshner)

GREG NIHN-With The Naked Eye (Beserkley)

BREAKOUTS:

DAVE EDMUNDS—Repeat When Necessary
{Swan Song)

MOON MARTIN-Escape From Domination
(Capitol)

FLAMIN’ GROOVIES—-Jumpin’ In The Night
(Sire)

B-52'S—(WB)

KSAN-FM~San Francisco (Jill Fough)

® BATTERED WIVES—(Bomb)

* B-52'S-(WB)

®  DAVE EDMUNDS—Repeat When Necessary (Swan
Song)

o FLAMIN' GROOVIES—Jumpin’ In The Night (Sire)

o DAVID KUBINEC—Some Things Never Change
(AGM)

© ANTHONY PHILLIPS-Sides (Passport)
« BLUE OYSTER CULT-Mirrors (Columbia)

# IANHUNTER—You're Never AloneWithA
Schizophreme (Chrysahs)

*  KINKS-—Low Budget (Ansta)
#  MICKLOWE-Labour Of Lust (Columbia)

KWST-FM—Los Angeles (Pamela May)

©  MAXGRONENTHAL—Whistling In The Oark
(Chrysalis)

DAVID WERNER—(Epic)

REO SPEEDWAGON—Nine Lives (Epic)
JOHN COUGAR-(Riva)

THE KNACK—Get The Knack (Capitol)
KANSAS —Monolith (Kirshner)

THE CARS - Candy-0 (Etektra)

STANLEY CLARKE -1 Wanna Play For You
{Nemperor)

* % % % o o O

KPRI-FM —San Diego (Jesse Summers)

©  MAX GRONENTHAL—Whistling In The Oark
(Chrysalis)

® JIMIHENDRIX-The Essential Jimi Hendrix Volume
Two(Reprise)

THE REDS—(ALM)

WALTER EGAN-H) Fi (Columbia)

THE KNACK—Get The Knack (Capitol)
ELECTRIC LIGHT ORCHESTRA-Ovscovery (Jet)
THE CARS—Candy-0 (Elektra)

PAT TRAVERS —Go For What You Know (Polydor)

* % % % O O

KZOK-FM —Seattie (Brad Hoftman)

o  NIGHT~(Planet)
o THEREDS—(A&M)

o  MOON MARTIN-Escape From Jomination
{Capitol)

o DAVE EOMUNDS—Repeat When Necessary (Swan
Song)

THE RUMOUR-Frogs, Sprouts, Clogs & Krauts
(Ansta)

HOTEL—(MCA)

KANSAS — Monolith (Kirshner)

ELECTRIC LIGHT ORCHESTRA-Discovery (Jet)
THE CARS-Candy-0 (Elektra)

THE KNACK—Get The Knack (Capitol)

* * * % o

KZAP-FM~Sacremente (Chris Mitler)

SCORPIONS —Love Orive (Mercury)

REO SPEEDWAGON - Nine Lives (Epic)
SUPERTRAMP-Breakfast inAmerica (A&M)
THE CARS~Candy-0 (Etektra)
KANSAS - Monolith ( Kirshner)

WINGS -Back To The Egg (Columbia)

* % % % 0 O

KFML-AM—Denver (Ira Gordon)

* * * * &

PETER TOSH-Mystic Man (Rolling Stones)
RY COODER—-Bop TiltYou Drop (WB)
MARC BENNO--Lost In Austin (AGM)

THE RUMOUR-Frogs, Sprouts, Clogs & Krauts
{Ansta)

JOHN COUGAR—(Riva)

SNIFF'N' THE TEARS—Fickle Heart (Atlantic)
NICK LOWE—Labour Of Lust (Columbra)
THE KNACK—Get The Knack (Capitol)

DUKE JUPITER-Taste The Night (Mercury)
DIRE STRAITS-Communique (WB)

XZEL-FM —Eugene (Chris Kovarik)

*
*
*
*

MOON MARTIN—Escape From Domination
(Capitol)

RY COODER—Bop Til You Drop (WB)

DAVE EOMUNDS—Repeat When Necessary (Swan
Song)

PLEASURE—-Future Now (Fantasy)

PAT TRAVERS—Go For What You know (Polydor)
THE CARS-Candy-0(Elektra)

ROBERT PALMER-Secrets (Island)

WALTER EGAN-Hi Fi {Columbra

KS)O-FM—-San Jose (P, Welis/T. Mastrey)

* * * *

FLAMIN' GROOVIES—Jumpin® In The Night (Sire)

JIMIHENDRIX~The Essential Jimi Hendrix Volume
Two{Reprise)

DAVIDWERNER-(Epic)
1AN GOMM -Gomm With The Wind (Epic)

MOON MARTIN—Escape From Domination
(Capitol)

B-52'S—-(WB)

NILS LOFGREN—Nils (ASM)

GREG KIHN-With The Naked Eye (Beserkley)
THE KNACK—Get The Knack (Capitol)
WINGS-Back To The Egg{Columbia)

Southwest Region

® TOP ADD ONS

DAVID WERNER-(Epic)

NILS LOFGREN—Nils (A&M)

JOHN COUGAR-(Riva)

RY COODER-Bop Till You Drop (WB)

*TOP REQUEST/AIRPLAY:

THE CARS—Candy-0 (Etektra)

THE KNACK-Get The Knack (Capitol)
ELECTRIC LIGHT ORCHESTRA-Discovery (Jet)
OIRE STRAITS-Communique (WB)

BREAKOUTS:

KINKS-Low Budget (Ansta)

BLACKJACK—(Polydor)

NEIL YOUNG & CRAZY HORSE - Rust Never
Sleeps (Reprise)

QUEEN-Live Kiliers (Elektra)

KZEW-FM-Dallas (Doris Miller)

w
w
n
*

DAVID WERNER-(Epic)

THE CARS - Candy-0 (Elektra)
KANSAS - Monolith (Kishner)

OIRE STRAITS ~Communique (WB)
THEKNACK—Get The Knack (Capitol)

KTXQ-FM—Dallas/Ft. Worth (Tim Spencer)

[}
*
*
*

w

WALTER EGAN—H:Fi (Columbia)
BLACKIACK—(Polydor)
NILS LOFGREN-Nils (A&M)

LITTLE RIVER BAND—First Under The Wire
(Capitol)

KINKS—Low Budget (Anssta)

LOUISE GOFFIN—Kid Blue (Asylum)

THE KNACK—Get The Knack (Capitol)

THE CARS - Candy-0 (Elektra)
SUPERTRAMP-Breakfast tn America (A&M)
VANHALEN-11 (WB)

KLOL-AM-Houston {Paul Riann)

* * * *

QUEEN-Ltve Killers(Elektra)
BLACKIACK~(Polydor)

MLS LOFGREN—Nils (A&M)

ELECTRIC LIGHT ORCHESTRA-Oiscovery (Jet)
KANSAS - Monolith (Kirshner)

THE CARS—Candy-0 (Elektra)

KINKS-Low Budget (Arista)

sas s o

nesday {(7/18/795)

Top Requests/Airplay-National

THE KNACK—Get The Knack (Capitol)

THE CARS~Candy-0 (Elektra)
SUPERTRAMP—Breakfast In America (A&M)
KANSAS—Monolith (Kirshner)

KLBJ-FM—Austin (G. Mason/T. Quarles)

*

*

CRIMSON TIDE~Reckless Love (Capitol)
SPORTS—Don't Throw Stones (Mushroom)
RY COOOER-Bap Till You Drop (WB)

THE CARS ~Candy-0 (Elektra)

LENE LOVICH—Stateless(Stff/Epic)
KINKS—Low Budget (Anista)

THE KNACK~Get The Knack (Capitol)

WRNO-FM— New Orleans (Rod Glenn)

* * *»

*

KINKS-Low Budget (Ansta)

NEIL YOUNG & CRAZY HORSE - Rust Never Sleeps
{Reprise)

GREG KIHN— With The Naked Eye (Beserkley)
POINT BLANK—Airplay (MCA)

ROBIN WILLIAMS —Reality-What A Concept
{Casablanca)

ELECTRIC LIGHT ORCHESTRA—Discovery (Jet)
WINGS—Back To The Egg{(Columbia)

ATUANTA RHYTHM SECTION—Underdog (Polydor)
RICKIE LEE JONES—(WB)

KY102-FM~Kansas City (M. Floyd/). McCabe)

REO SPEEDWAGON—-Nine Lives (Epic)
BLACKIACK—(Polydor)

DAVID WERNER-(Epic)

JOHN COUGAR-(Riva)

BILLY THORPE — Children Of The Sun (Capricorn)
THE CARS—Candy-0 (Elektra)

THE KNACK —Get The Knack {Capitol)

ELECTRIC LIGHT ORCHES TRA-Discovery (Jet)

Midwest Region

e TOP ADD ONS

NILS LOFGREN—Nils (A&M)

REO SPEEDWAGON—Nine Lives (Epic)

MAX GRONENTHAL-Whisthng In The Dark
(Chrysalis)

POUSETTE—DART BAND—Never Enough
(Capitol)

*TOP REQUEST/AIRPLAY

THE KNACK—Get The Knack (Capitol)
SUPERTRAMP—Breakfast In America (A&M)
THE CARS—-Candy O (Elektra)

THE WHO-The Kids Are Alnight (MCA)

BREAKOUTS:

MOON MARTIN - Escape From Domnation
(Capitol)

MICHAEL STANLEY BAND-Greatest Hints
(Arista)

KINKS—Low Budget (Arista)

JiMI HENDRIX-The Essential Jimi Hendrix
Volume Two (Reprise)

WWWW.-FM— Detroit (Joe Urbiel)

w

w

*

*

NILS LOFGREN-Nils (A&M)

THE CARS~Candy-0 (Elektra)

VAN HALEN-1(WB)

THE KNACK-Get The Knack (Capitol)
SUPERTRAMP—Breakfast in America (A&M)

WXRT-FM—Chicago (Bob Gelms)

* * * *

KINKS—Low Budget (Arista)

DAVE EOMUNDS -Repeat When Necessary (Swan
Song)

JIMIHENDRIX - The Essential Jimi Hendrix Volume
Two (Reprise)

POUSETTE—DARY BANO-Never Enough (Capitol)

MOON MARTIN-Escape From Domination
{Capitol)

LENE LOVICH-Stateless (Stiff/Epic)

ELVIS COSTELLO-Armed Forces (Columbia)
MCK LOWE—Labour Of Lust (Columbia)
THE WHO—The Kids Are Alright (MCA)

THE KNACK - Get The Knack (Capitol)

WLVQ-FM—Columbus (Steve Runner)

»

MICHAEL STAMLEY BAND—Greatest Hints (Ansta)
NILS LOFGREN--Nils (A&M)

CHARLIE DANIELS BAND —-Mllion Mile Reflections
(Epic)

SUPERTRAMP ~Breakfast In America (A&M)
CHEAP TRICK—At Budokan (Epic)

* JOURMEY - Evolution (Columbia)

WMMS-FM—Cleveland (John Gorman)

* % * *

CHOPPER-(Ariola)

MOON MARTIN- Escape From Domination
(Capitol}

JOHN COUGAR-(Riva)

DAYID WERNER-(E pic)

THE KNACK—Get The Knack (Capitol)
SUPERTRAMP—Breaktast In America (A&M)
CHEAP TRICK—At Budokan (Epic)

THE CARS-Candy-0 (Elektra)

WYDD-FM —Pittsburgh (). Robertson. M. Kirven)

[}
.
*
*

*
*

MILS LOFGREN—Nils (A&M)

THE REDS—(ASM)

RY COODER-Bop Till You Drop (WB)
LAUGHING DOGS —(Columbia)

LOUISE GOFFIN—Kid Blue (Asylum)

RACHEL SWEET -Fool Around (Stiff/ Cofumbia)
KANSAS—Monolith (Kirshner)

CHARLIE DANIELS BAND—Million Mile Reftections
(Epic)

THE CARS—Candy-0 (Elektra)
SUPERTRAMP—Breakfast In America (A&M)

WABX-FM—Detroit (Ted Ferguson)

o
*
*
*

*

REO SPEEDWAGON—Nine Lives (Epic)

STANLEY CLARKE -1 Wanna Play For You
(Nemperor)

THE KNACK—Get The Knack (Capitol)
QUEEN-Live Killers (Elektra)
ELECTRICLIGHT ORCHESTRA- Discovery (Jet)
THE WHO~The Kids Are Alght (MCA)

KSHE-FM—St. Louis (Ted Habeck}

* * * % ©

REO SPEEDWAGON—Nine Lives (Epic)
DON NIX—Skyrider (Cream)

DAVID WERNER- (Epic)
WALTEREGAN—HiFi (Columbia)

MAX GRONENTHAL —Whistling in The Oark
(Chrysalis)

THEA'S—(Arista)

KANSAS—Monolith (Kirshner)

THE CARS—Candy-0(Elektra)

THE KNACK —Get The Knack (Capitol)
CLIMAX BLUES BANO—Real To Ree! (WB)

Southeast Region

® TOP ADD ONS.

DAVID WERNER—(Epic)

RY COODER-Bop Till You Drop (WB)

POUSETTE-DART BAND - Never Enough
(Capitol)

RECORDS—(Virgin)

* TOP REQUEST/AIRPLAY

WINGS—Back To The Egg (Columbia)

PAT TRAVERS - Go For What You Know
(Polydor)

RDBERT PALMER—Secrets (Island)

THE KNACK-Get The Knack {Capitol)

BREAKOUTS:

DAVE EDMUNDS-Repeat When Necessary
(Swan Song)

GREG KIHN-With The Naked Eye (Beserkiey)

NESL YOUNG & CRAZY HORSE—-Rust Never
Sleeps (Reprise)

PETER TOSH—Mystic Man (Rolting Stones)

ZETA7 (WORJ)-FM-Orlando (Bill Mims)

o
*
*
*
*

GREG KIHN-—With The Naked Eye (Beserkiey)
DAVIO WERNER-(Epic)

DIXON HOUSE BANO-Fighting Alone (Infinity)
BLACKJACK~(Polydor)

POINT BLANK—Asrplay (MCA)
MILSLOFGREN—Nils (A&M)

PAT TRAVERS —Go For What You Know (Polydor)
BLACKFOOT-Strikes (Atco)

HENRY PAUL BAND~Grey Ghost (Atlantic)

MARSHALL TUCKER BAND —Running Like The
Wind (WB)

WRAS-FM—Atianta (Cledra White)

RY COODER-Bop Till You Orop (WB)

o POUSETTE--DART BAND—Never Enough (Capitol)

* * *» & & @

PETERTOSH—Mystic Man (Rolling Stones)
MICHAEL STANLEY-Greatest Hints (Anista)
DAVID WERNER-(Epic)

WALTER EGAN-Hi Fi (Columbia)

BLUE OYSTER CULT—Mirors (Columbia)

PAT TRAVERS - Go For What You Know (Polydor)

NEIL YOUNG & CRAZY HORSE —Rust Never Sleeps
{Reptise)

GREGNIMNZWith The Naked Eye (Beserkley)

ard Album Radio Action

y * Regional Breakouts & National Breakouts

National Breakouts

B-52'S—(WB)

FLAMIN' GROOVIES—Jumpin’ In The Night (Sire)
MOON MARTIN—Escape From Domination (Capitol)
NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps (Reprise)

WOQXM-FM—Tampa (Nick Van Cleve)

*
*
*
*

REO SPEEDWAGON--Nine Lives{Epic)

NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps
{Repnise)

THE KNACK~Get The Knack (Capitol)

THE CARS —Candy-0 (Elektra)

PAT TRAVERS - Go For What You Know (Polydor)
WINGS—Back To The Egg (Columbia)

WSHE-FM—Ft. Lauderdale (Michelle Robinson)

* * * *

WQSR-FM—Tampa (Steve Huntington)

DAVID WERNER-(Epic)

MOON MARTIN—Escape From Domination
{Capitol)

DAVE EDMUNDS - Repeat When Necessary (Swan
Song)

RUBINOOS-Back To The Drawing Board
(Beserkley)

THE RECORDS - (Virgin)

THE KMACK - Get The Knack (Capitol)
THECARS—Candy-O (Elektra)
WINGS -Back ToThe Egg (Cofumbia)
ROBERT PALMER-Secrets (Island)

® POUSETTE—-DART BAND—Never Enough (Capitol)
® JIMIHENDRIX~The Essential Jimi Hendrix Volume

Two(Repnise)
LOUISE GOFFIN— Kid Biue (Asylum)

STANLEY CLARKE -1 Wanna Ptay For You
{Nemperor)

NEIL LARSEN—High Gear (Horizon)

o DAVE EOMUNDS—Repeat When Necessary (Swan

* * * %

Song)

WINGS—Back To The Egg {Columbia)
SUPERTRAMP—Breakiast In America (A&M)
ATLANTARHYTHM SECTION-Underdog (Polydor)
ELECTRIC LIGHT ORCHESTRA-Discovery {Jet)

VLHF&FI-MsMn;ton, D.C. (David Einstein)

LONGJOHN BALORY—Baldry's Out (EMI/
America)

THERECORDS—(Virgin)

PETERTOSH - Mystic Man (Rolling Stones)

RY COODER-Bop Till You Orop (WB)

FLAMIN' GROOVIES—Jumpin’ In The Night (Sire)

® B.52'S-(WB)
« DAVE EDMUNDS-Repeat When Necessary (Swan

Song)
NICK LOWE—Labour Of Lust (Columbia)

THE RUMOUR-Frogs, Sprouts, Clogs & Krauts
{Arista)

ROBERT PALMER—Secrets (island)

Northeast Region

® TOP ADD ONS:

POUSETTE—DART BAND—Never Enough
(Capitol)

SANFORD/TOWNSEND BAND—Nail Me To The
Wall (WB)

DAVE EOMUNDS —Repeat When Necessary
(SwanSong)

DAVIO WERNER—(Epic)

*TOP REQUEST/AIRPLAY

THE CARS—Candy-0 (Elektra)

THE KNACK—Get The Knack (Capitol)
SUPERTRAMP—Breakfast In America (A&M)
NICK LOWE ~Labour Of Lust (Columbia)

BREAKOUTS:

B-52'S-(WB)

FLAMIN’ GRDOVIES— Jumpin’ in The Night
(Sire)

RY COOOER--Bop Til! You Orop (WB)

RACHEL SWEET—-Fool Around (Stiff/Columbia)

WNEW-FM—New York (Maryanne Mcintyre)

* * % % o O

SANFORO/TOWNSEND BANO—Nail Me ToThe
Wall (WB)

RYCOODER-Bop Till You Orop (WB)
B-52'S~(WB)

MAX GRONENTHAL —Whisthing In The Dark
(Chrysalis)

FLAMIN' GROOVIES~Jumpin’ In The Night (Swe)
CRUSADERS —Street Life (MCA)

THE CARS ~Candy-0 (Elektra)

DIRE STRMTS~Communique (WB)

THE XNACK—Get The Knack (Capitol)

NICK LOWE—Labour Of Lust (Columbia)

WCMF-FM—Rochester (Bill Martin)

*» % % * & o

RY COOBER-Bop Tili You Drop (WB)
POINT BLANK—Airplay (MCA)
THECARS -Candy-0 (Elektra)

THE KNACK—Get The Knack {Capitol)
KANSAS —Monolith (Kirshner)

NICK LOWE—Labour Of Lust (Columbia)

WBAB-FM— Babylon (Bernie Bernard)

© THEREDS-(ASM)

©  MAX GRONENTHAL—Whistling In The Dark
(Chrysahs)

®  LAZY RACER-(AEM)

©  SANFORO/ TOWNSEND BAND—Nail Me To The
Wall (WB)

o BILLFALCON-Improper Attire (UA)

KATE TAYLOR—It's In There (Columbia)

THE KNACK—Get The Knack (Capitol)
SUPERTRAMP - Breakfast In America (ASM)
PETER FRAMPTON—Where | Should Be (A&M)
* THE CARS—Candy-0 (Elektra)

* * *

WWMR-FM—Philadeiphia (Dick Hungate)

© JOHN COUGAR—(Rwa)

o DAVE EDMUNDS-Repeat When Necessary (Swan
Song)

© JIMIHENDRIX-The Essential imi Hendrux Volume
Two{Reprise)

o DAVIDWERNER-(Epic)

HOTEL-(MCA)

# THE KNACK—Get The Knack (Capitol)

# SUPERTRAMP-Breakfast InAmerica (A&M)
 THE CARS-Candy-0 (Elektra)

% THEWHO-The Kids Are Alnght (MCA)

WPIX-FM—New York (Meg Griffin}

B-52'S—(WB)

©  FLAMIN'GROOVIES—Jumpin’ In The Night (Sire)
THE KNACK-Get The Knack {Capitol)
SUPERTRAMP-Breakfast in America (AGM)
NICK LOWE—Labour Of Lust (Columbia)

LENE LOVICH-Stateless (Stiff/Epic)

* * * *

WLIR-FM—New York (D. McNamera/L. Kleinman)

o  WALTER EGAN-H: Fi (Columbia)

o IAN GOMM—Gomm With TheWind (Epic)

o POUSETTE—DART BAND-Never Enough(Capitol)
o RYCOODER-Bop Till You Orop (WB)

® B52'S-(WB)

*  LAUGHING DOGS—(Columbia)

+ GRAHAM PARKER & THE RUMOUR-Squeezing Out
Sparks (Ansta)

# CHARLIE DANIELS BAND—Miilon Mile Reflections
(Epic)

 BILLBRUFORD—One Of A Kind (Polydor)

WDCN.-FM—Boston (Kate Ingram)

e B-52'S-(WB)
o FLAMIN' GROOVIES—jumpin’In The Night (Swre)

o MOONMARTIN-Escape From Domination
(Capitol)

o POUSETTE-DARY BAND—Never Enough (Capitol)
® THEREDS-(ALM)
SPORTS-Don't Throw Stones (Mushroom)

* THECARS-Candy-0 (Elektra)

* PATTISMITH GROUP—Wave (Arista)

# RACHEL SWEET -Fool Around (Stiff/Columbia)
+ ELECTRIC LIGHT ORCHESTRA-O1scovery (Jet)

WPLR-FM—New Haven (G. Weingarth/E. Michaetson)

o  DAVE EDMUNOS—-Repeat When Necessary (Swan
Song)

o POUSETTE—DART BAND-Never Enough (Capitol)
o REO SPEEDWAGON—Nine Lives (Epic)

® RACHEL SWEET—Fool Around (Stiff/Columbia)
©  DAVID WERNER—(Epic)

® 1AN GOMM-Gomm With The Wind (Epic)

* THE CARS—Candy-O(Elektra)

* CHARLIE DANIELS BAND—Msllion Mile Reflections
{Epic)

* SUPERTRAMP—Breakfast In America (A&M)
* DIRE STRAITS —Communique (WB)

WSAN-FM - Allentown (Kevin Graff)

® BLACKFOOT-Strikes (Atco)

©  MOON MARTIN—Escape From Qomination
{Capitol)

DAVID WERNER-(Epic)

® KINKS—Low Budget (Ansta)

ROBERT PALMER-Secrets (Island)

THE KNACK—Get The Knack (Capitol)
THECARS— Candy-0 (Elektra)

ELECTRIC LIGHT ORCHESTRA-Oiscovery (Jet)
SUPERTRAMP —Breakfast In America (A&M)

* * % * ©

© Copyright 1979, Billboard Publi-
cations, inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.




EDWIN STARR'S
JAMMIN' THE AIRWAVES AGAIN.

It's EQwin Starr’s latest show of talent.
It's "H.A.PPY.Radio”
And it's record proof that The Starr
is in contact with today. Every time this
new album and single start spinning,
dials stop turning,causing"H.A.PPY Radio”
to turn up on more and more play lists
across the land
So be sure to tune into “"H.A.PPY. Radio;”
it's Edwin Starr shining his brightest.

The Album T-5%1 J/
The Single 'C-2408
The Disco 12 inch TCD-76

Produced by Edwin Starr
Management: Kyle Management

Available on 20th Century-Fox Records and Tapes
©1979 20th Century-Fox Record Corp.

Manufactured and'Distributed by RCA Records
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Disco

20 NEW CLUBS, 10 MORE PLANNED

Wood Wilkings ‘Explodes’

NASHVILLE—In less than a
year. the discotheque firm of Wood
Wilkings Lid. has exploded into the
U.S. market with 20 new clubs to its
credit and another 10 scheduled to
open within the next few months.

The company was formed to de-
sign and build discotheques and
clubs for hotels and chains. How-
ever. in the short time that the firm
has been in operation, its scope has
greatly expanded.

“When we began last August.”
says British-born Michael Wilkings.
“my partner. Simon Wood. started
out on his living room table in his
house in Toronto, and | started on
my living room table in my New
York apartment.”

Since then. the company has
grown from two to 24 employes, and
includes a full range of services, in-
cluding blueprints and interior
drawings and designs, development
of the individual ¢lub concept and
theme. construction from demoli-
tion to finished project. sound and
lighting equipment geared to high-
quality specifications and a full pro-
gram of music servicing and general
consultancy once the club has
opened.

By KIP KIRBY

Wilkings feels that it is this wide
scope of in-house services offered by
his firm that accounts for its rapid
success in the discotheque field. “We

involve ourselves in all aspects of

profits projections, investment esti-
mates, revenue expectations and a
full-service music program.”

This program consists of recruit-
ing and training disk jockeys for
each club. total planning and sup-
plying of records. and a follow-
through thrust containing marketing
and merchandising studies. systems
and cost analyses. and food and bev-
erage consultation.

Wood Wilkings Ltd.’s biggest
client todate has been the Ramada
Inn chain. although recently the
company has begun working with
both the Hilton and Sheraton corpo-
rations on the installation of restau-
rants and discos.

In July. the firm launched its new-
est venture, Adagio. in Nashville’s
Hyaut Regency Hotel. Wood Wil-
kings Lid. owns the name and con-
cept design for Adagio and plans to
franchise the clubs throughout the
country.

“We designed the club to replace
the Hyatt's outdated Blue Max

DISCO DANCE FLOOR.\

Durable, translucent, Polypropylene surface,

Looking for a modular

Write for literature

rugged unitized steel frame ... units of
30"'x30™

Modules form almost any shape fioor ...
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Easily replaced red, green, blue and amber
fioor bulbs.

One or two light patterns in a tloor to form a

variety of pulsating designs.
and prices.
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Room which had lost most of its
clientele,” notes Wilkings. “When
we analyzed this particular market,
we found there were no disco-
theques aimed specifically at the af-
fluent. better educated 25-40 age
group in Nashville.”

The existing facility was totally
stripped and renovated at a cost of
approximately $250.000. with the in-
stallation of a sound and lighting
system valued at $50.000.

The sound system is tri-amped.
using three BGW amplifiers. two
AudioArts electronic crossovers, and
a one-third octave parametric fre-
quency equalizer. also by Audio-
Arts. The six loudspeakers consist of
JBL components instalicd in custom
cabinets designed by Wood Wil-
kings technical director. each with
an individual three-way system for a
total of 18 separate loudspeakers.

The system has been constructed
to allow for a calculated 16-decibel
drop in volume from the center of
the dance floor out to the decjay
booth.

The open-sided booth features
Technics SL1500 Mark 11 turntables
with an AudioArts mixer, an auto-
reversing Pioneer reel-to-reel tape
recorder, and a synchronized Lite-
lab control board to oversee the in-
dependent functions of the lighting
system.

Of the 3.000 square foot total
space in Adagio. 350 square feet
have been allotted for the dance
floor. which is expandable in size
through removal of tables and chairs
along its edges. The dance floor it-
self, located on the lowest level of the
club. features tiny Tivoli-style
chaser lights recessed spoke fashion
into the hardwood surface. a floor-
to-ceiling mirrored wall for optical
expansion, and a complete synchro-
meshed lighting system overhead
with spinners. oscillators. rainbow
strobes, chasers and beacons.

In the center of the dance floor.
suspended from the ceiling, is an
acrylic sculpture that reflects the
various multi-hued lights and pro-
vides an “edged™ lighting effect onto
the dancers.

“We insure that every discotheque
we open is totally different from any
of our others.”” emphasizes Wilkings.
“We also gear our record servicing
program to the particular market in
which cach club is located, adding
records on a request basis in addia
tion to our regular pool.”

e LARGEST CLUB GOES ROCK s

' One Up, One Down |
. On Jersey Circuit

By MAURIE ORODENKER

PENNSAUKEN, N.J.-The
South Jersey disco scene in this
Greater Philadelphia area lost one
club but gained another this week.
Carl Botzenhardt, who had am-
bitious plans to reopen the Ivystone
Inn here as a mammoth disco—turn-
ing the ballroom of the large Inn
into what would have been the big-
gest disco dance floor in the area—
decided instead to convert the facil-
ity into a rock music club.

On the gain side is the elaborate
El Marko Night Club in the Execu-
tive Motor Lodge at nearby Mount
Laurel, N.J. After two policy
changes as a nitery, El Marko is the
area’s newest disco.

When El Marko opened last
April, with a line of girls to heighten
the nightclub setting, it planned to
fill the after dark gap left when the
Latin Casino in neighboring Cherry
Hill converted to a giant disco now
known as Emerald City. After two
floorshow format changes, it was de-
cided that disco—so popular in these
parts—made more sense.

Although a latecomer to the disco
scene here, El Marko aims to gain
ground with a most unusual admis-
sion policy. There's no admission
charge, not even on Friday or Satur-
day night. Wednesday night is ladies
night when women get their first
drink for free.

Instead of the chrome and neon
that characterize most of the discos,
El Marko kept its supper club decor
of shocking, royal red velvet studded
with bronze statues. chandeliers. a
mirrored wall, with furnishings in
black and gold. Now that it is no
longer a nightclub. the lights have
been dimmed. New overhead light-
ing has a spotlight washing over the
crowd.

The small dance floor in front of
the stage is raised so thatdancers can
spill over onto the stage itself. Addi-
tional speakers amplify the existing
sound system.

Aiming for a crowd older than the
typical South Jersey disco. a lot of
touch music is played. Since opened
last week. the crowd has been in the
25-40 age bracket. Tables for two
and four ring the dance floor with
private booth seating on a raised tier
behind.

Botzenhardt, who has until
recently operated Penalty Box rock
clubs in this area and in Wildwood,
N.J., summer seashore resort, de-
cided to stick with it and converted
the 100-room Inn’s ballroom into a
gigantic, 3.000 person capacity Pen-
alty Box. The ballroom features
giant-sized stage and dance floor ac-
commodations ringed by 21 bars,
along with state-of-the-art lights and

(Continued on page 35)

Call or write us—We have the fastest
service, best stock and cheapest re-
tail price on U.S. and imports. Send
for our FREE listings of imports, 12"
Discs, and U.S. LP's. We also have
10,000 pop oldies in stock. Send
$2.00 for catalog, deductible
against first order.

We export to DJ's in all foregin
countries (retait onty)

Call us about our AUTOMATIC MAILING
SUBSCRIPTION  SERVICE—personalized
to the needs of your disco or area.

All orders are shipped immediately U.P.S. —
We give personal attention to your needs—We
have the best prices—Try us. You'll never
need anyone else

ORDER SERVICE
Imports & U.S.

New Phone No. — (212) 268-1333
We accept VISA and MASTER CHARGE

71-59 Austin St.. Forest Hills, NY 11375
(20 Minutes from Manhattan)

IMPORT
DONNA SUMMER'S
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Journey to the Center
of Your Heart
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IMPORT
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TAPE KING

220 W. 19th St.
New York, NY 10011
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Look for our
name in lights.
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229 NEWTOWN ROAD, PLAINVIEW, NY11803
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ATLANTA
This Weel

1 BORN TD BE ALIVE-Patrick Hernandez—Columbra
(12-inch)

2 BAD GIRLS-all cuts—Donna Summer—Casablanca
(LP+12-inch}

3 CRANK [T UP—Peter Brown—TK (12-inch)

4 I'VE GOT THE MEXT DANCE~Deniece Williams—ARC
{12-1nchy

5 RING MY BELL-Anta Ward—TK (12-nch)

& THIS TIME BABY-Jackie Moore— Columbia (12-inch)

7 LOVE MAGIC/HOLLER-John Daws & The Monster
Orcbestra—SAM/Columbia (12-inch)

8 HAPP.Y. PADIO-Edwin Stars—20th Century (12
nch)

9 UNDER COVER LOVER-all cuts—Debbie jacobs—MCA
(LP/12-1nch}

10 BOOGIE WONDERLAND-Earth. Wind & Fire/
Emotions—ARC (12-inch)

11 THE RUNNER—Three Degrees—Anola (12-inch)

12 HERE COMES THAT SOUND AGAIN-Love Deluxe-
Warner (12-inch)

13 GDOD TIMES—Chic—Atlantic (12 inch)

14 DISCO CHOO CHOO/DANCE, FREAK AND BOOGIE/
LOVE'S IN YOU—-Nightlife Unlimited—Casablanca
{LP)

15 STARS—all cuts—Sylvester—Fantasy (LP/12.nch)

BALT./WASHINGTON
This Week

I BAD GIRLS~all cuts—Donna Summer—Casablanca
{LP/12-inch}

2 BORM TD BE ALIVE-Patrick Hernandez—Columbia
{12-inch)

3 WHER YOU WAKE UP TDMORROW-Candy Staton—
Warner (LP/12-inch)

4 I'VE GOT THE NEXT DANCE-Deniece Williams—ARC
{12-nch}

S THIS TIME BABY-Jackie Moore~Columbia (12-nch)

6 DISCO CHOO CHOO/DANCE, FREAK AND BOOGIE/
LOVE'S N YOU~Nightiife Unlimited—Casablanca
(LP)

7 YDU CAN GET OVER/PUT YOUR BODY IN IT-
Stephanie Mills—20th Century (LP/12-1nch)

& MGHT RIDER-Venus Dodsun—Warner/RFC (12-inch)
9 CRANK [T UP—Peter Brown—TK (12-nch)

10 THE BOSS/NO ONE GETS THE PRIZE/AIN'T BEEN
LUCKED~Diana Ross—Motown (LP/12-nch)

11 GOOD TIMES-~Chic—Atlantic (12-inch)

12 UNDER COVER LOVER—all cuts—Debbie Jacobs—MCA
{LP/12-i1ch)

13 HERE COMES THAT SOUND AGAIN—Love Deluxe-
Warner (12-inch)

14 GET UP AND BOOGIE-Freddie James—Warner (12
nechy

15 SAVAGE LOVER-The Ring-Vanguard (12-inch)

BOSTON
T West

BORN TD BE ALIVE-Patrick Hernandez—Columbia
{12-inch)

2 BAD GIRLS—a¥ cuts—Donna Summer—Casablanca
(LP/12-nch)

3 WHEN YOU WAKE UP TOMORROW,/CHANCE-Cand)
Staton—Warner (LP/12-inch)

4 I'VE GOT THE NEXT DANCE—Dentece Williams—ARC
¢12.1nch)

S GOOD TIMES—Chic—Atlantic (12-inch)

6 HEAVEN MUST HAVE SENT YOU-Bonnie Pointer—
Motown (12-1nch)

7 THIS TIME BABY-Jackie Moore— Columbia (12-inch)
THE BOSS-D ana Ross—Motown (LP/12-inch)

9 UNDER COVER LOVER-ali cuts-Debbie Jacobs—MCA
WP/ 12-irich)

10 CRANK [T UP-Peter Brown—TK (12-inch)

11 HERE COMES THAT SOUND AGAIN—Love Deluxe-
Warner (12-inch)

12 LOVE MAGIC/HOLLER-John Davis & The Monster
Orchestra—SAM/Columbia (12-inch)

13 NIGHT DANCIN'/RED HOT—Taka Boom-Ariola (12
wch)

14 PUT YOUR BODY IN [T/YOU CAN GET DVER-
Stephanie Milis—20th Century {LP/12-inch)

15 GROOVIN' YOU-Harvey Mason—Ansta (12-inch)

CHICAGO
This Woek

1 BORM TO BE ALIVE-Patrick Hernandez—Columbia
Q2-inch)

2 BAD GIRLS—aH cuts—Donna Summer—Casablanca
QAP/12-nch)

3 IVE GOT THE MEXT DANCE-Deniece Williams—ARC
Q2-inch)
4 GOOD TIMES—Chic—Atlantic (12-inch)
CRAMK [T UP—Peter Brown—TK (12-inch)
6 WHEN YOU WAKE UP TOMORROW-Candi Staton-
Warner (LP/12-inch)

7 HERE COMES THAT SOUND AGAIN-Love Deluxe—
Warner (12-inch)

8 THIS TIME BABY-lackie Moore—Columbia (12-inch)

9 HAPLY. RADIO~Edwin Star—20th Century (12
inch)

10 IT'S R ISCO-Isley Brothers—Teaneck (LP)

11 UNDER COVER LOVER-all cuts—Debbre Jacobs—MCA
{LP/12.nch)

12 GET UP AND BOOGIE-Freddie James—Wamer (12
inch)

13 RING MY BELL-Anita Ward—-TK (12-inch)
14 THE LOOK OF LOVE—Elaine & Ellen~Mercury (LP)

15 ANT NO STOPPIN' US NOW-Mcfadden &
Whitehead—P.IR. (12-1nch)
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DALLAS/HOUSTON

This Week

1

2
3
4

BORN TD BE ALIVE-Patrick Hernandez—Columbia
(12-inch)

CRANK [T UP—Peter Brown—TK (12-inch)
THE BOSS—Diana Ross—Motown (LP/12-nch)

HAP.P.Y. RADID-Edwin Starr—20th Century (12-
inch)

UNDER COVER LOVER-all cuts—Debbie Jacobs—MCA
(LP/12-nch)

I'VE GOT THE NEXT DANCE—Deniece Williams—ARC
(12-nch)

WANT ADS-Uttanda—Ocean (12-inch)

JUST KEEP THINKIN' ABOUT YOU BABY-Tata Vega
Motown (12-inch)

THIS TIME BABY-Jackie Moore—Columbia (12-1nch)
600D TIMES-Chic—Atiantic (12-inch)
SAVAGE LOVER-The Ring—Vanguard (12-inch)

LOVE IS ON THE WAY—Sweet Inspiration—RSO (12
nch)

MIGHT RIDER—Venus Dodsun—Warner/RFC (12-1nch)

WHEN YOU WAKE UP TOMORROW--Cand: Staton-
Warner (LP/12-inch)

HEAVEN MUST MAVE SENT YDU-Bonnie Pointer—
Motown (12-inch)

DETROIT

This Week

U]
15

BORN TD BE ALIVE-Patrick Hernandez—Columbia
{12-nch)

WHEN YOU WAXE UP TDMORROW-Candi Staton—
Warner (LP/12-1nch)

THE BOSS/) AIN'T BEEN LICKED/DNCE IN THE
MORNING~Diana Ross—Motown (LP/12-1nch)

CRANK [T UP—Peter Brown—TK (12-inch)

UNDER COVER LOVER-all cuts—Debbie Jacobs—MCA
(LP/12-inch)

THIS TIME BABY-Jackie Moore—Columbia (12-inch)

BAD GIRLS-aM cuts—Donna Summer—Casablanca
(LP/12-1nch)

VDU GONNA MAKE ME LOVE SOMEBODY ELSE-Jones
Girls—PIR (12:inch)

JUST KEEP THINKIN' ABOUT YOU BABY-Tata Vega—
Motown (12-inch)

HIGH OM MAD MOUNTAIN—all cuts—Mike Theodore-
Westbound (LP/12-inch)

GIVE ME YOUR BODY WHILE WE'RE DANCING—Jesse
Towers—Kick (12-nch)

HERE COMES THAT SOUND AGAIN-Love Deluxe—
Warner (12-inch)

MIGHT DANCIN'/RED HOT—Taka Boom—Anola (LP/
12:-inch)

OVER AND OVER-Disco Circus—Columbia (12-inch)

THE MAIN EVENT-Barbra Stretsand—Columbia (12
nch)

LOS ANGELES

This Week

1

This Weel

IVE GOT THE NEXT DANCE-Deniece Williams—ARC
(12-nch)

THE BOSS/NO ONE GETS THE PRIZE/I AIN'T BEEN
LICKED/ONCE 1N THE MORNING—Diana Ross—
Motown (LP/12-inch)

BORN TD BE ALIVE-Patrick Hernandez—Columbia
(12-inch)

CRANK [T UP—~Peter Brown—TK (12-inch)

HAPLY. RAID-Edwin Starr—20th Century (12
inch)

HERE COMES THAT SOUND AGAIN-Love Delure—
Warner (12-inch)

GOOD TIMES--Chic—Allantic (12-inch)

THIS TIME BABY—jackie Moore—Columbia (12-1nch)

YOU CAN DO [T—-Al Hudson & The Partners—MCA
(12-1nch)

UNDER COVER LOVER--all cuts—Debbie Jacobs—MCA
(LP/12-inch)

WHEN YOU WAKE UP TOMORROW-Cand: Staton—
Warner (LP/12-inch)

BAD GIRLS—aH cuts—Donna Summer—Casablanca
(LP/12-inch)

GET UP AND BOOGIE-Freddie James—Warner (12
inch)

HEAVEN MUST HAVE SENT YOU-Bonnie Pointer—
Motown (12-inch)

LOVE MAGIC/HOLLER-John Davis & The Monster
Orchestra—SAM/Columbia (12-1nch)

MIAMI

k

THIS TIME BABY-Jackie Moore—Columbia (12-inch)

BORN TO BE ALIVE~-Patrick Hernandez—Columbia
(12-inch)

BAD GIRLS—a cuts—Donna Summer—Casablanca
(LP/12-inch}

SAVAGE LOVER-The Ring—Vanguard (12-inch)

I'VE GOT THE NEXT DANCE-Dentece Williams—ARC
(12-1nch)

HERE COMES THAT SOUND AGAIN-Love Deluxe-
Warner (12-inch)

HEAVEN MUST HAVE SENT YOU—Bonnie Ponter—
Motown (12-inch)

HAP.P.Y. RADIO~Edwin Starr~20th Century (12-
nch)

THE BOSS-Diana Ross—Motown (LP/12-1nch)

JINGO/1,000 FINGER MAN/DAMCIN' AND PRANCIN'~
Candido~Satsoul (LP/12-tnch)

SPEND THE NIGHT/WHY DOES IT RAIN/STOP-Bob-A
Rela—Channel (LP)

DISCO CHOO CHOO/DANCE, FREAX AND BOOGIE/
LOVE'S IN YOU-Nightlife, Unlimited - Casablanca
(LP)

YOU GOMNA MAKE ME LOVE SOMEBODY ELSE-jones
Girls=PIR (12-inch)

RING MY BELL—Anita Ward—TK (12.inch)

HAVE A CIGAR-Rosebud—Warner (12-inch)
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NEW ORLEANS

This Week

1

2
3
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BORN TO BE ALIVE—Patrick Hernandez—Columbia
(12-1nch)

CRANK [T UP—Peter Brown—TK (12-inch)

UNDER COVER LOVER-ail cuts—Debbie Jacobs—MCA
{LP/12-inch)

BAD GIRLS-aH cuts—Donna Summer~Casablanca
(LP/12-nch)

MAVE A CIGAR-Rosebud—Warner (12-inch)
WANT ADS—Ultanda—Ocean (12-inch)

LOVE MAGIC/HOLLER—John Davis & The Monster
Orchestra—SAM/Columbia (12-1nch)

HIGH DN MAD MOUNTAIN-ail cuts—Mike Theodore
Westbound (LP/12-nch)

DISCO CHOO CHOO/DANCE, FREAK AND BOOGIE/
LOVE'S IN YOU-Nightiife Unlimited—Casabianca
(LP)

NIGHT RIDER-Venus Dodsun—Warner/RFC (12-inch)

GET UP AND BOOGIE-Freddre James—Warner (12
nch)

I'VE 60T THE NEXT DAMCE—Oeniece Williams—ARC
(12-inch)

GOOD TIMES~Chic—Atlantic (12-inch)
DVER AND OVER-Disco Circus—Columbia (12-inch)

HAP.P.Y. RADID—~Edwin Starr—20th Century (12
inch)

NEW YORK

This Week

1
2

3

10

n

THIS TIME BABY—Jackie Moore—Columbia (12-inch)

I'VE GOT THE NEXT DANCE-Oeniece Williams—ARC
(12-inch)

HERE COMES THAT SOUND AGAIN-Love Deluxe-
Warner (12-nch)

THE BOSS—alt cuts—Diana Ross—Motown (LP/12
inch)

BAD GIRLS-al cuts—-Donna Summer—Casablanca
(LP/12-nch)

YOU CAN DO [T~A) Hudson & The Partners—MCA
(12-inch)

600D TIMES-Chic—Atlantic (12-inch)

WHEN YOU WAKE UP TOMORROW,CHANCE/ROCK—
Candi Staton—Warner (LP/12-inch)

BORN TO BE ALIVE-Patrick Hernandez—Columbia
(12-1nch)y

LOVE MAGIC/HOLLER-John Davis & The Monster
Orchestra—SAM/Columbia (12-inch)

PUT YOUR BODY IN [T/YOU CAM GET OVER-
Stephanie Miis—20th Century (LP/12-1nch)

HEAVEN MUST HAVE SENT YDU—Bonnie Pointer—
Motown (12-inch)

GET UP AND BOOGIE-Freddie James—Warner (12
mnch)

UNDER COVER LOVER-all cuts—Debbie Jacobs—MCA
(LP/12-inch)

FOUND A CURE-Ashford & Simpson—Warner (12
inch)

PHILADELPHIA

This Week

1

2

WHEN YOU WAKE UP TOMORROW—Cand: Staton-
Watner (LP/12-inch)

THE BOSS~all cuts—Diana Ross—Motown (LP/12
inch)

THIS TIME BABY—Jackie Moore—Columbia (12-nch)

HERE COMES THAT SOUND AGAIN-Love Deluxe—
Warner (12-inch)

600D TIMES-Chic—Atlantic (12-inch)

THE BEST BEAT IN TOWNK--Switch—Motown (12-inch)

BAD GIRLS-all cuts—Donna Summer—Casablanca
(LP/12-1nch)

BORN TD BE ALIVE—Patrick Hernandez—Columbia
(12-inch)

HEAVEN MUST HAVE SENT YDU-Bonme Pointer-
Motown (12-inch)

IT'S YOO FUNKY IN HERE- James Brown—Mercury
(12-inch)

I'VE GOT THE MEXT DANCE-Densece Withams—ARC
(12-nch)

MOTOWN REVIEW—Philly Cream—Fantasy/WMOT (12
inch)

CRANK IT UP—Peter Brown—TK (12-nch)

YOU CAN DO [T-Al Hudson & The Partners—MCA
(12-inch)

YOU GONNA MAKE ME LOVE SOMEBODY ELSE-lones
Girls—PIR (12-inch)

PHOENIX

This Week

1

2

3

BORN TO BE ALIVE-Patrick Hemandez—Columbia
(12-nch)

UNDER COVER LOVER-all cuts—Debbie Jacobs—MCA
{LP/12-1nch)

I'VE GOT THE NEXT DANCE-Deniece Willams—ARC
(12-inch)
CRANK [T UP-Peter Brown—TK (12-inch)

DISCO CHOO CHOO/DANCE, FREAK AND BOOGIE/
LOVE'S IN YOU-Nightlife Unlimited —Casablanca
(LP)

GONE, GONE, GONE/BEGIN THE BEGUIRE- Johnny
Mathis—Columbia (12-inch)

BAD GIRLS—~all cuts—Donna Summer—Casablanca
(LP/12-1nch}

WANT ADS—Ullanda—Ocean (12-inch)

GO0D TIMES-Chic—Atlantic (12-inch)

SAVAGE LOYER-The Ring-Vanguard (12-inch)

GIVE ME YOUR BODY WHILE WE'RE DANCING- Jesse
Towers—Nick (12-inch)

HA.PL.Y. RADIO-Edwin Starr—20th Century (12
nch)

LOVE EXCITER/DANCE MAN—EI Coco—AVI (12-inch)

GET UP BOOGIE~Leroy Gomez—Casablanca (LP)

HERE COMES THAT SOUND AGAIN-Love Defuxe—
Warner (12-inch)

inany form or by any m

isco Actio

s, electronic

PITTSBURGH

This Week

1

2

3

BORN TD BE ALIVE-Patrick Hernandez—Columbia
(12-tach)

WHEN YOU WAKE UP TOMORROW-Cand: Staton—
Warner (LP/12-mch)

I'VE GOT THE NEXT DANCE-Deniece Williams—ARC
(12-mch)

THIS TIME BABY—Jack«e Moore—Columbia (12-inch)

WANT ADS-Ullanda—Ocean (12-inch)

HAP.PY, RADIO—Edwin Starr—20th Century (12
mch)

GOOD TIMES—Chc—Atlantic (12-1nch)

THE BOSS—all cuts—D:ana Ross—Motown (LP/12
nch)

UNDER COVER LOVER—3ll cuts—Debbie Jacobs—MCA
{LP/12-inch)

NIGHT RIDER—all cuts—Venus Dodsun—Warner/RFC
(12-1nch)

CRANK [T UP—Peter Brown—TK (12-inch)
MARRIED MEN—Bette Midler—Atlantic (12-inch)
NEW YORK—Nuggets—Mescury (12-inch)

GET UP AND BOOGIE~Freddie James—Warner (12
inch)

HERE COMES THAT SOUND AGAIN-Love Deluxe—
Warner (12-inch)

SAN FRANCISCO

This Week

1

2

3

UNDER COVER LDVER-all cuts—Debbie Jacobs—MCA
{LP/12-inch}

YOU CAM DO [T-Al Hudson and The Partners—MCA
(12-inch)

HERE COMES THAT SOUND AGAIN~Love Deluxe—
Warner (12-inch)

BORN TO BE ALIVE—Patrick Hernandez—Columbia
{12-inch)

WHEN YOU WAKE UP TOMORROW,ROCK - Cand:
Staton—Warner (LP/12-inch)

LOVE MAGIC/HOLLER—-John Davis & The Monster
Orchestra—SAM/Columbia (12-nch}

BOOGIE WONDERLAND—Earth, Wind & Fire,
Emotions—ARC (12-inch)

CRANK [T UP—Peter Brown—TK (12-nch)
THIS TIME BABY~Jackie Moore—Columbia (12-inch)

I'VE GOT THE NEXT DANCE—Deniece Williams—ARC
{12-nch)

MIGHT RIDER-Venus Dodsun—Warner {12-inch)
OVER AND OVER--Disco Circus—Columbia (12-nch)
SEXY CREAM--Shick~Fantasy (12-inch)

THE BOSS-alt cuts—Diana Ross—Motown (LP/12
inch)

DON'T STOP—ish~TK (12-nch)

SEATTLE/PORTLAND

This Week

1

2

3

BORN TD BE ALIVE-Patrck Hernandez—Columbia
(12-inch)

HAP.P.Y. RADIO—Edwin Starr—20th Century (12
inch)

CRANK [T UP--Peter Brown—TK (12-inch)

FVE GOT THE MEXT DANCE—Denrece Willlams—ARC
(12-inch)

UNDER COVER LOVER—all cuts—Debbie Jacobs—MCA
(LP/12-inch)

MGHT DANCIN'/RED HOT—-Taka Boom—Ariola (LP/
12-1nch)

WANT ADS—Ulanda-Ocean (12-inch)

HERE COMES THAT SOUND AGAIN-Love Deluxe-
Warner (12-inch)

GOOD TIMES~Chic—Atlantic (12-inch)

BAD GIRLS—all cuts—Donna Summer—Casablanca
(LP/12-1nch)

MIGHT RIDER—Venus Dodsun—Warner (12-inch)

GIVE ME YOUR BODY WHILE WE'RE DANCING - Jesse
Towers—Kick (12-inch)

SAVAGE LOVER—The Ring—Vanguard (12-inch)

WHEN YOU WAXE UP TOMORROW—Candi Staton
Warner (12-inch)

GET UP AND BOOGIE~Freddie James—Warner (12
nch)

MONTREAL

This Week

1

15

BAD GIRLS—aMl cuts—Donna Summer—Polydor (LP/
12-inch)

BORM TD BE ALIVE-Patrick Hernandez—CBS (12-
nch)

RING MY BELL-Anita Ward—CBS (12-nch)

HEAVEN MUST HAVE SENT YOU-Bonnie Pointer—
Motown (12-inch)

BEAT THE CLOCK~Sparks—WEA (12-1nch)
HAVE A CIGAR-Rosebud-WEA (12.inch)

WE ALL NEED LO¥E-Domenic Troiano—Capitot (12
inch)

HAP.P.Y. RADIO~Edwin Starr—RCA (12-1nch)

JUST KEEP THINKIN' ABOUT YOU BABY-Tata Vega-
Motown (12-inch)

UNDER COVER LOVER-Debbie Jacobs—MCA (12-inch)

EVERYBODY GET UP AND BOOGIE-Freddie James—
Unidisc (12-inch)

LIFE IN TOXYD--Japan—Quality (32.1nch)
THE BOSS-Diana Ross—Motown (LP)

PUT YOUR FEET TO THE BEAT—Ritchie Family—
London (LP)

DANCE, FREAK, AND BOOGIE/DISCO CHOO CHOO-
Nightlife Unlimited—Unidisc (12-inch)

Compiled by telephone from Disco D.J. Top Audience Response Playlists representing key discotheques in the 16 major
U.S. Disco Action Markets, plus sales reports from key disco product retailers/one stops.

__ Disco_
Kiddie DJ’s
Ducks Hits

NEW YORK-A disco “artist™
who has shown continuity of success
with a string of four albums is Irwin
The Disco Duck.

Actually, Trwin is a kiddic “disco
DJ.” who introduces simulated ver-
sions of disco hits on the Marty Ka-
sen-helmed Peter Pan label. the lat-
est album of which. “In The Navy.”
is well into six figures in units sold.
according 0 Bugs Bower. creative
and a&r director of Peter Pan.

Bower says the $3.98 list line of

LPs and twpes. hiked from $2.98
with the release of “In The Navy™
two months ago. has been a consis-
tent rack seller. with the new pack-
age garnering weekly sales 1hat
sometimes reach 20% of some of the
nation’s top selling pop albums.

The disco series’ impact has also
extended beyond recordings, Bower
notes. The Irwin character has been
merchandised for T-shirts, plush
toys. and Halloween costumes, while
some of the label's own promotional
items have included sailor hats,
“duck money™ and “lucky duck™
pins.

Gaynor In Spanish

NEW YORK —Polydor is releas-
ing a Spanish-language version of
Gloria Gaynor's hit. I Will Sur-
vive,” in 12-inch disco format.

While the A-side is the long ver-
sion of the song in English. the B-
side is a specially remixed Spanish
version under the title of “You Vi-
vire.” Dino Fekaris produced the
record while MVP president Freddie
Perren arranged the rhythm.

Just one of the
Professional features
of the Meteor Clubman 1-1
Write or call for full details
and local dealer to:

METEOR LIGHT and SOUND CO.
155 Michael Dr, Syosset, N Y 11791
Telephone (516) 364-1900

VIETE0R

*Hi/Fi Stereo Buyers Guide
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DI cOo N oo 8L
First European S IX
Audio Mixing-console Mfc, By BARRY LEDERER
for Discothéques NEW YORK-Billboard's Disco Forum VI :
* * * * * * brought together disk jockeys, club owners and s L
record promotion persons to preview upcoming
TRANSTEL-SABIMA Ltd. product as well as attend label parties. Colum- TW LW | TITLE(S), ARTIST, LABEL TW LW | TITLE(S), ARTIST, LABEL
Harmoniestr 38 TELEX:33042 a
B-2000 ANTWERPEN ;'a R.e“gds h"%.ed "Lceptt"’"s {‘" SUZCh St’ﬁ 1 || 1 | BornToBEALVE-Patnck 41|30 | HIGH DN MAD MDUNTAIN-all cuts—
Belgium onnie Dyson, Lissy Houston, Love-Zager, Mar- Hernandez—Columbia Mike Theodore —Westbound (LP/12
w.requests inquiries for imporet: lEena Shaw, Qenlece V\_hlllams and Jackie Mo;re. (12-inch) 23-10987 inch) WT 6109/DSCO 161
U.S.A.—Countries of Central and South America - pic entertained deejays and followers of Dan 3 | I'VEGDT THE NEXT DANCE=Deniece
African States—Near East—~Australia—New Zealand Hartman and Sara Dash. ﬁ Williams—ARC/Columbia (12-inch) ol 2 CU(B]AZEIESCI:)SOJL%rgsﬁ;g_aAngo/Island
| Balkan States—Denmark-ltaly-Greece-Turkey—Norway ) Key personnel promoter at Emergency Rec- 2310991
ords, Roy B., delighted deejays with promotion 3 | 2 | BAD GIRLS—all cuts—Donna Summer- 43|39 PDlgSEVlS-i" cuts—Poussez—Vanguard
jackets, shorts and T-shirts. Atlantic hosted a Casablanca (LP/12-inch) (LP)VSD 73412
party for Cerrone at Pippin’s which drew a NBLP 2.7150/NBD 20167 44 | 44 | AINTNDTHING GDNNA KEEP ME FRDM
crowd. This celebration was to introduce the art- t 8 | THIS TIME BABY-Jackie Moore— VDU-Tgri DeSario—Casablanca (LP/
ist's new recoord “Rock Me.” Co!umbia(lZ-lnch) 23-10994 12-inch®) NBLP 20157
Other labels such as Casablanca, Arista and ﬁ 9 | THEBDSS—all cuts—Diana Ross— 45 | 32 | SPEND THE NIGHT/WHY DOES IT RAIN/
West End also hosted early evening receptions ug&%ﬁr’“*nm)” 8923R-1/ S[g"laggb-”ela—Channel(LP)
for deejays to meet disco promotion people in ) ¢
A (= order to further personal relationships. ﬁ 10 GODOS?(;':‘QEZS-C"'C—A"G""C (12:nch) ﬁ 57 | 24 HDURS ADAY~L. J. Johnson—AVI
= Chanterelle Records previewed the Jim Grady (LP) 6064
e [ o \ 12:inchers "Between Love And A Hard Place” to 114 CR(AINZ'-(.:L?)',IB?{%Hwa" -TK | s0 | oonTstoP-tsr-TK 12men)
1r M be released within the next several weeks. 211 e kot cover tovenom TKD 156
THEATRICAL & STUDIO SUPPLY CORP Disco promoter Randy Sills hosted a private ¥ R=all uts =
party in previewing the new album “Danielle” in [1);336%‘1%?5 L) il @ s%vzc:m‘ﬁ.lsggk_hmsy
order to get feedback on the LP's potential. Sills
s " P WX | 11 | HERECOMES THAT SOUND AGAIN— 49 |55 | COMEAND GET IT DN-Soccer—Salsoul
= ’ . ~ also indicated that “Turn Me, Turn Me, Turn Love Deluxe—Warner (12-nch) (12-nch) 6 217
Your Nation’s Disco Supplier Me" by Mary Love was beginning to rate re- WBSD 8827
sponse from certain key discos across the coun- 50 |59 | TELL EVERYBODY—Herbie Hancock
p y 10 | 5 | WHEN YOU WAKE UP TOMORROW- Columbia (121nch) 43.11019
« Mirror Balls c Wh I try. Candi Staton—(LP/12-inch BSK
olor eeis One of the questions concerning record pool 3333/WBSD 8820 ﬁ 62 | GIVE YOUR BODY UP TO THE MUSIC—
« Chasin heads that are not located in major areas was 11 | 7 | HAP.P.Y.RADIO-Edwin Starr—20th C Billy Nichols —West End (12-inch)
Liahts 9 Color Organs their need to be serviced. Although they are lo- (12nch) TCD 76 WES 22118
g Spotlights cated in the Midwest or South they felt their 12 | 16 | YOU CAN DO IT—Al Hudson & the Soul ﬁ 66 | NEVER GDNNABE THE SAME—-Ruth
« Starbursts potiig areas could be a breaking point for new product ;Z'{';gg-MCA(LP/IZ-'"Ch”) Waters—Millennium (12-inch)
Dimmers Out for several weeks, and just beginning to ] o
» Strobes pick up attention by deejays, is Francie Si- | 2 GE\TNU"‘"'}ZBOOG'[;VF!;E"S‘Q;;“"‘“ Y| 71 | sTanD uP,SIT DOWN-
« Rainlight Fog Machines mone’s “Let Your Body Run” on the B C label L A AKB—RSD (12-inch) RSS 302 AS
ainlighis with distribution by RPR. Produced by Began | || 20 SAVAGE LOVER-—The Ring—Vanguard | oy | gy | ST TIME AROUND=Skyy -Salsoul
« Color Effects Bubble Machines Cekic, the 12-inch 33% r.p.m. has a riveting (1Znch) (12-inch) Remix SG 215
drum and bell break that is intense and picks up 15 | 12 | HEAVEN MUST HAVE SENT
IS YOU-Bonnie Pointer—Motown (12 §5 | 51 | 1GOTTHE ANSWER/LOVE SICK-Carol
on the forceful arrangements. The flipside is an inch) M00020 Douglas—Midsong (LP) MSi 007
318 West 47th St., N.Y.C. (212) 245-4155 instrumental version of this tune and is being
? played back to back with the vocal. Lot m:'h[ ':ﬁk(;l(i/ "8“:""”"&?;}“‘& | - | RISE-Herb Aipert-A&M
P " G e Monster Orchestra 12-nch) SP 12022
E Send for our illustrated 68-page f Buttlerfkly has reIeGaSt;?_tt_htTahalbulg Hot cm«t Columbia (12-inch) 23-10976 Ly
o : P : ormerly known as Graffiti. The album consists 17| 17 | WANT ADS—tllanda—0 12:inch 57 | 36 | BAD, BAD BDY-all cuts—Theo Vaness
8 Catalog on Lighting and Special Effects. of five moving cuts, all containing a multitude of OR 7500 anda=Ocean (1241ch) Prelude (LP) PRL 12165
] . « .
- sounds with some of the most interesting syn 18| 18 | NIGHT RIDER—Venus Dodson—Warner/ | 58 | 37 | | (WHO HAVE NOTHING)/STARS/BODY
= thesizer work and r&b vocal tracks to come RFC (12-inch) RCSD 8824 STRONG—Sylvester—Fantasy (LP/
@ along in some time. 19 | 23 | PUTYOURBODY INIT/YOU CAN GET 12ne) FA5718/D 129
,‘l; Two bands that stand out are the lead cut OVER-Stephanie Mills—20th ﬁ 70 | GET UP BOOGIE-Leroy Gomez—
o and album title “Ain't Love Grand" and “If All Century (LP) T 583 Casablanca (LP) NBLP 7154
- We're Gonna Do s Dance.” “Ain't Love Grand" 20 | 14 | BOOGIE WONDERLAND—Earth, Wind &
- : . . : : : - NLINE- =
0 has a sweeping flow and tight harmonies com- Fire/ Emotions—ARC (12-inch) m "Q'lz'fnfh)%'gg"b',“?? Buddah
pared to the latter which is more funk and late 21 | 15 | RING MY BELL—Anita Ward—TK
o night-oriented with stronger emphasis on the (12-inch) TKD 124 61 | 61 | SHAKEIT BABY LOVE/LDVE RTTACK
5 . A Ferrara—Midsong (LP/12-inch) MSI
2 brass and string sections. 22 | 19 | DISCD CHOO CHOO/DANCE, FREAK 008/MD 509
i AND BOOGIE/LOVE'S IN YOU-
R e IO Nightlife Unfimited—Casablanca (LP) | 62 | 52 | LOVE EXCITER/DANCE MAN~Ef Coco—
0 drlvmg sound with AKR's “Stand UD. Sit Down. NBLP 7139 AVI (12-inch) 12270
There are thousands of pU|SC" units at This 12-inch 33% r.p.m. is from a forthcoming ﬁ 2011 11ME0/1.000 FINGER MAN=Candlo 22 1! THE GRODYVE NACHINE-B
. . . Hlod i " ing 8: i ) ) - 63 VE MACHINE—Bohanno
work in hundreds of situations around 2 B0 SUHLE OB LTI L bl Salsoul (LP/12:inch") SA 8520 Mercury (LP) SRM 13778
. utes, the essential disco ingredients of full or- ﬁ 3 | FOUNDACURE-Ashiord &S
the world. Good reliable and versa- chestration are powered with the group’s sassy Warner (12:inchy DWBS 8874 64 | 67 THE}REALIHISG;?aaddy Dewdrop--TK
- . . (R (12-inch) TDK
tile controllers at the right prices. ‘f’.";a"’att:’“t:.';dd.csit.chyl’hy;h';‘t "t?d‘st' F‘;]’ ¢ 25 |22 | LETME TAKE YOU DANCING—Bryan
'efs U:Sé 51 N:e cll b;5 already starting to show Adams—A&M (124nch) SP 12014 65 | 68 Suzgkﬁgﬂﬁvgggdell Piper—Midsong
{ ubs. -Inc|
e Sequencers ® Colour Organs e Strobes po . 26 (24 | YOU GONNA MAKE ME LDVE
N Rock performer Edgar Winter has come out SOMEBODY ELSE~Jones Girls -PIR 66 | 47 | NEW YDRK—Nuggets—Mercur
e Dimmers - : 8 y
e with a totally new concept in an album for Blue (12-inch) 228-3682 (LP/124nch) SRM 3779/MK 93
Sky. Produced in association with Tom Moulton 27 | 25 | HAVE A CIGAR—Rosebud—Warner Bros
A . 67 | 54 | ANYBODY WANNA PARTY-GI
underdthe dnrectlonhodeteve Pa:l, Wn:lter has (12-1nch) WBSD 8784 Gaynor—Polydor(12v|nch)oTr[’)aD 507
crossed over into the disco field. Highlighting 28 | 26 | AINTNDSTOPPIN' USNOW- ,
the album is “Above And Beyond™ at 5:02 min- McFadden & Whitehead—PIR (12 Sl mng!."nc‘nr)ngllslclz-w relude
utes which is getting extensive play and should nch) ZS8-3675
warrant a 12-inch release. 29| 31 | OVERAND OVER-Disco Circus— 69 | 69 | IT'STOO FUNKY INHERE-James
! . Columbia (LP/12-inch®) JC 36049 Brown—Mercury (12-inch) PDD 510
Casablanca has several 12-inch remixes % u
worth noting. “The Music Machine,” taken from "'?'a'n)g" O 2o 12 0 | 63 CAEED.D. Sound~Emecgency
I ' ) sy/WMOT (12-inch) D-132 EM LP 7501
the Joel Diamond Experience LP is produced nlaslw KL
and conceived by the artist. Heavy chanting and I%::Lmﬁ!fa/fp?%l).kgyﬂs‘& 71 | 64 | THERUNNER—Three Degrees—Anola
vocalization combine with harmonica and elec- 50041/AR9010 (1Z:inch) AR 7746
tronic effects to create a hal{ntmg, !antall'zlng 32| 38 | MARRIED MEN—Bette Midter—Atlantic | 72 | 65 | THE BEST BEAT IN TOWN—Switch-
sound. The Paul Jabara LP simply titled “The (12-inch) DSKD 187 Motown (12 tnch) M00025 D-1
Thl_rd Album” has an |ntere§t|ng q'uo with the 33| 40 | PARTYLIGHT/LETYDURBDDY SHINE- | 73 | — | BORNTO BE ALIVE—Rick Summers
artist and Donna Summer titled “Never Lose Munich Machine - Casablanca (LP) Brass (12-inch) BDS 2502
Your Sense Of Humor.” NBLP 7137 2| - | watcia comns 0o asowt it
New releases worthy of note include Michetle ﬁ 41 | THE MAIN EVENT—Barbra 5"8'531"0 Rozalin Woods— ASM
Freeman's “Tumble Heat” on Polydor at 6:33 Ll SO BTN (12-nch) SP 12921
minutes. This 12-inch was remixed by Jim Bur- B3 GR(’B""‘"Q‘{'*,’“”’” Mason—Ansta | 75 | 50 | TOFREAK DR NOT TO FREAK—Stewart
gess and is part of the Don Ray Album “Garden QrALE) A Thomas Group—Arista (12-1nch)
Of Lowe." From this Iabel are recoding arsts | |AF| 46 | GVEME YOUR BopY, wHLE wE'RE Cr 702
. Olympic Runners with its new LP “Dance A LSy 76 | 53 | BOOGIE WOOGIE DANCIN' SHDES~
Write or phone for full details of our product Lot T £ C Records has remixed “1 Just Can' UBDLGDINIY Clauda Barry—Chrysalis (12:inch)
and your nearest supplier Stop Dancing” by Jean Wells. From California e Jug;gfgg‘":r"a:,ﬂg:?g;g??m iR A
comes Kick Records and Jessie Towers “Give Me Vega—Motown (LP/12-inch) T7 77 | 73| DANCEWITH YOU-Carnie Lucas~ Solar
Your Body While We're Dancing.” Although on a 360/M0021 (12-nch) YD 11483
. local label, this 12-inch 33% r.p.m. i picking up | [YAY| 56 | LOVEIS ON THE WAY-Sweet 78 | 75 | FLYBY NIGHT—Pat Hodges—Parachute
deejay reaction across the country. Inspirations —RSO (12-inch) RSS 304 (LP/12-inch®) RRLPY016
] ] One final note on the Billboard Forum con- 39 | 42 | IWAS MADE FORLOVING YOU-Kiss— | 79 | 79 | GETANOTHER LOVE-Chantal Curtis—
Pulsar Light of Ca mbridge Ltd. cerns the inability of many deejays to gain ad- ﬁagfgl;l"gg(w”z""m ) Key (12-1nch) K-5100A
: mittance to Studio 54 for a Casablanca-spon-
) . 40| 45 Y - 80 | 74 | SHDULDAGONE DANCING—H-Inergy
Henley Road Ca mb"dge sored party. It seems that the label’s guest list m{,;ﬂ!fgiﬁ%":&1?;8:"“'3' Motown (LP/12-inch) G
(0223) 66798 England CBI 3EA Telox 81697 was discarded at the last minute by the club’s 7987/M00019
management and people who Iopked forward to *non.commercial 12-inch
the evening were deprived of seeing a place they - - - - .—
heard so_much about. Eor_'npned from Top Audlence Response Records in the 15 U.S. regional lists.




Disco
New Jersey Club Opens

day (22). Herman Brood and his
Wild Romance Sunday (29) and Jay
Ferguson in August. For Monday
and Tuesday nights. Mazer plans to
bring in national acts looking for
exposure.

~ SoundBusiness

Gizmo To Bow
Prototype Bass
By Early Aug.

By KIP KIRBY

® Continued from page 28

sound system originally intended for
discoing.

Admission is $2 with two bands
house band Supa Philly and a vis-
iting band--offered on Wednesday
through Saturday. A dollar is added
for Sunday nights which is the con-
cert night with the Flying Burrito
Brothers. Larry Mazer. house talent
booker. has lined up the Shorts Sun-

2SLIDES

160 Full
Color
35MM
SLIDES
only

$79.95!

* An exciting collection
of optical effects.

* Works in any projector,

VISUAL HORIZONS

208 Westfall Road

Rochester, NY 14620

(716) 442-3600

Catalog $1.00

Money-Back Guarantee

Chevry Moves
Into Disco Field

PARIS Bernard Chevry's
MIDEM organization moves into
the disco field with its launch of
DISCOM. claimed the “first Euro-
pean discotheque showplace,” as
part of CISCO, the third biennial
fair covering cinema, theatre and
video equipment.

The event is to be staged. Oct.
22-26. at the Parc des Expositions,
Porte de Versailles, in Paris. Says
Chevry: “The mushrooming growth
of discotheques and the nced for
rapid renewal of equipment has led
to a new market almost unheard of
until recently.”

DISCOM is to be housed in a
3.000 square meter space and among
companies already booked in for
space are Bose. Clemancon, Su-
pravox. Deltrovision. Videac, Thorn
and Castelli.

NASHVILLE--Gizmo. Inc.. the
New Jersey-based company that
manufactures and distributes the
Gizmo electromechanical guitar
bowing device, has now developed a
prototype model for the bass.

Mike Markowitz, general man-
ager for Gizmo. Inc. was in Nash-
villerecently along with guitarist Lol
Creme. co-inventor of the Gizmo. to
[ showcase both models at an invita-
tion-only clinic.

While Creme demonstrated the
orchestral reproduction capabilities
of the device on guitar and bass,
Markowitz explained that the
newly-developed Gizmo makes it
possible for an electric bass to dupli-
cate a bowed double bass and allows
a musician to play chords as well.

The bass Gizmo. which will retail
at the same $250 list price as the gui-
tar model, is expected to be ready for
shipment by carly August. It made
its debut in June at the four-day Na-
tional Assn. of Music Merchants
show held in Atlanta.

The original Gizmo. developed by

CASH IN: Singer Johnny Cash, center, confers with engineer Charlie Bragg,

right, during a recent recording session at Columbia Studios in Nashville,

while studio manager Norm Anderson looks on. Cash was cutting material for
his next CBS album.
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SANBORN IN COLORADO

24-Track, Self-Contained
Mobile Unit 1st In State

By DICK kELLEHER

444.¢4¢4«4¢4444
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| ) S IDRT ex-10cc members Creme and Kevin 2
rP) "IS@ g>H< r R -”— Godley, kicked osffmass distribution 2 BOULDER. Colo.—-Sanborn though several in the area have
S: 8 V CE inhlate 'May and has already been ¢ Production President Carl Frost  been taking advantage of the
.5 S R = shipped to countries as widespread 3 claims his company l)us }hc only wagan. .

as Japan. France, Holland and Eng- :*: 24-wrack mobile unit in Colorado “Nothing in the truck is per-

FFrost states.

TO THE USA “AND WORLDWIDE 8 and further boosts that claim by manently installed.”

QydvyodMIg ‘6/6L 'RZ ANC

lég;jm::h:,?:;‘g&;’,g?ﬁ,:gmnm " E\ saving the umt is self-contained. He says an ideal situation would Z
ED)'(SPC()OFtixSZ%T/ICDEI%TJSBISCO 60 page illustrated Gil,mg. Inc. has ‘jusl - a gs ‘Con:xlruclmn on the 22 foot be fn‘r rc‘cording artists to cali Urll
Wi i Brntat lardest ad most catalog available large-scale advertising and promo- :E Emhl;ul International lillL‘k :!l.guuck undchcpr«I |’n 1h.t:1rl:;\;:1
experienced exporters of nogc‘ ’qui‘c" tional campaign aimed at music in- & ;lar.lcd t.'luxu" loA u _\ca‘lr flg(). u.] ]:‘\rnn'g r\lmlm: .Llilllpll]'];n‘l L'Olll | k.
discotheque equipment./We offer dustry consumer and trade publica- 8 cording to Frost. He says fina cftin l:h lll'lL url . Lln ‘m (\bv]IL‘ ¢
the biggest range of sound and EXPORT SERVICE, tions. as well as designing an § eonstruction 1s et tinished. but hmvne.'l ro.\l.ddds'lh.ll lu»mo ile
lighting gear — at super, low, tax  Barnet Trading Estate extensive artist endorsement pro- %: the unitis'ready to roll anywhere  unt would allow mixdown nght
free Export Prices. Phone our Park Road, Barnet, Herts. England gram to begin soon. $ and final minor adjustments are at the .\nghl._ '
Export Manager, Tony Kingsley Tel: 01-441 5656 Telex: 261993 At this time. claims Markowitz. §oonly weeks away i Weuther is no pmblgm either. ;
the Gizmo has been bought by Paul 3; Fle estimates final construction l‘r:bl' says the m.xldc'nr l!w quck E
McCartney. Jimmy Paige. John SE cost at $150.000. This 5houlq be is “a-inch plywond with foam in- E
Lennon, Mick Jagger and the Elec- 2 gmncq back shortly. he (.Illlll]].\l sulaton pumped  between the 88
tric Light Orchestra, with three units y  rates for the ruck are estimated truch 'wulls ,‘md pl_\'wogd. Al,xg. ;z
HOT & NEw on order by Kiss. atapproximately $1.000 a day or there ‘m'hcu':mg ;:Im'lg w|lh' an air
Impon LP's—Five Letters; Ritchie Family; ’ S1 ver mile. conditioning unit which is %
Gotham Flasher; Tuxedo. Equipment includes a Sound mounted on the cab and sepo-
Domestic 12" —Shanghaled, Electric Funk; British Firm Says Workshop 1600 mixing console rated from the recording part of

IIISI}II 5\

Love Thing, First Choice; Dante’s Inferno;

Chic; Ashtord & Simpson; Suzi Lane; St.

Tropez; Hot City; Katmandu; Herb Al-

pert; Rise; Elijah John Group; Jackie
Moore; Paul Jabara; Edna Holt.

Singles 1929-1979, over 100,000
titles in stock, send $1.25 for

ing
State Logic has received more than

Console Orders Up

LLOS ANGELES-British record-
console manutacturer Solid

with VCA grouping and para-
metric EQ: bi-amped JBL 4333A
monitor speakers: @nd an assort-
ment of tape machines including
the choice of one or two Ampex

the truck to prevent hum or vi-
bration.

There is no full-time engirceer.
Sanborn uses freelance engineers
or will let the musicians” enginceer
handie that chore. There s a resi-

P

< o - Lo B 200 24-tracks, one or two
catalog. Master Charge & Visa $2.6 million in orders for its new MM 1200 -4 [r‘“k" one ¢ Lo )
g 2 @] : . ATR 102 (Ampex) 2-tracks. and dent technician, though. Larny
SL-4000 E Scries master recording . N o P o the fenk
DOWNSTAIRS console and studio computer system, Otari. Revox. Sony. Teac and Martin helped design the truck
. ' . ) ‘amaha *quipment. and s an charge ot all modi-
RECORDS according to Douglas Dickey. Wash- Yamaha tape cquipment ) e o e
55West 42nd St..N.Y., N.Y. 10036 ington Musicworks. Inc.. a Wash There is also a Sanyo closed fications and changes.
st42nd St.N.Y. N, h S, L ash- . X A - N . . o
212/354-4684 or 221-8089 in:lon D.C.. firm that represents the citewt video monitor, and FM Frost sayvs hes's emphasizing
WE SHIP UPS WITHIN 24 hrs l6lex: 238507, DOWNS coTn -n.nv.in“‘%urlh :\mcric'; radio monitar fo- live broadceasts home recording. but so far the
i & . N . . L N . -
TI?; svstem was introduced at the ard a Sanvo lowlight level video truck has been put to task record-
Brussels AES last March. In the U S. cimerd. L3 itl) (B g LR E Re
Yy
24
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| Studio Track

LOS ANGELES—Val Garay is producing Richie
Furay for Elektra at Sound Factory, David Diggs
arranging the horns. ... Ed Martinez and Art
Freeman are completing production of Rozalin’
Woods for A&M at Jack Daugherty’s new Monte-
rey Recording Studio, Richard Tilles engineering
with assistance from Jim Hodson.

. 5 . : q its th: . Darlis . > cadelies i On-
three Los Angeles studios. Record Frost umd;dl»\l d\."llnlll: ll:jl~l l'hI\. [~‘~1|'r[|ld'llnl;l:il):;:“lk wdelies in con
P, Rening oyl Namaltme base f unit is not for local bands. a cert situations.
ordered Solid State Logic. A

Loggins for Calumbia, Steve Gershy engineering; Sylvio praducing for Wonder Band Preductions,
and Freda Payne cutting tracks for an upcoming Geoff Daking engineering, Vern Carlsen assist-
Gapitel LP, Grover Helsley mixing with Chris ing.

McNary 2nd Billiann Swopes assisting. Producer Brad Shapiro at Nashville's Sound-
shop working an new projects with Millie Jack-
son and Issac Hayes. . . . Barry Beckett produc-
ing a new LP by Southside Johnny and the
Asbury lukes for Epic at Muscle Shoals, Shef-
feld, Ala. Addit.onally, Beckett, Jimmy Johnson,
David Hood and Roger Hawkins are involved in
the praduction of Bobx Seger’s new LP along with
Punch Andrews and the Capitol artist. Seger, as
in his last L°, employs the Muscle Shoals
rhytan section on varous tracks.

The Cagles putting the finishing tcuches on
its new Elektra LP at Bayshore Recording Stu-
dios, Coconut Grove, Fla., Bill Szymczyk and Ed
Marshal at the board. Also there, Ed Mashal pro-
ducing and engineering the Blend, David Crow
ther assisting

Glen Campbell wurking on a new Capitol al
bum at Larrabee, co-producing with Tom
Thacker. Also there, Bob Stone both producing

Jay Graydon 1s producing Manhattan Trans- and 2ngineer.ng Harlem Globetrotter Meadow-
fer for Atlantic at Dawnbreaker, Joey Bogan at  lark Lemon’s debut album for Casablanca.
the controls. .. . Pink Lady cutting tracks for a * ko
12-inch disco single at Carl Lange’s Golden Age, Motly Hatchet finishing up an LP for Epic at

t er Robby Adcock producing, Bart Ciate engineer-  BeeJay Recording, Orlanda, F a., Tom Werman

predacing, Cary Ladinsky at the board, eng
NOW, from the BEATMETER™ people comes: BEATCOUNTER™! The first Action at Filmways/Heider: Bobby Vinton ~ neerng with Bill Vermillion. Also there, Larry
professional product capable of displaying accurate BPMs from two turntables cutting track,s Jack Bielan producing, Mickey Blackmon putting finishing teuches on a new
in less than three seconds! See the new BEATCOUNTER™ and world famous Crawford engineering; John Denver working on Cameo LP fur Casablanca, Vermillion at the
BEATMETER'™ at Billboard’s DISCO FORUM VI, Booth 217A. ' .
two albums for RCA, one scheduled for a Christ

For more information call or write: LR )
DISCO TECH, INC.,P.0. BOX 7413, PITTSBURGH, PA 15213 (412) 683-7810 mas release, Milt Okun producing with Ed Bar- Herbie Mann wrapping up sessions at New
ton engineering; Tom Dowd producing Kenny

Patent and Design Patents Pending. Dealer and distributor inquiries welcome. | York s Soundmixers Studios fcr an all disco LP,
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Classical

HEAVY GOING

LOS ANGELES-The Los An-
geles Philharmonic Orchestra tenta-
tively has lined up nearly a dozen
recording sessions for the 1979-80
season. Conductor Carlo Maria
Giulini. who ook over the reins of
the orchestra last year, has an exclu-
sive contract with Deutsche Gramimo-
phone and those works recorded
while under his baton will be on the
DG label.

A series of tapings under the di-
rection of guest conductors also is
planned and will be handled by
London Records.

A spokeswoman for the orchestra
cautions that the present recording
dates are on the rehearsal schedule
but at this time are “still tentative.”

The recording schedule for Giu-
lini-conducted works is as follows:

® Nov. 14: Chopin “Piano Con-
certo No. 27" and Chopin “Andante
Spianto & Grande Polonaese.”
G uest soloist for both works is Polish
pianist Krystian Zimerman.

® Nov. 15: Ravel "Rhapsodie Es-
pagnol” and Ravel “Ma Mere
I'Oye™ (“"Mother Goose™).

® Nov. 16: Debussy "La Mer.”

® Nov. 20-21: Beethoven “Sym-
phony No. 6" (**Pastoral™).

The Giulini sessions will all be re-
corded at the Shrine Auditorium in
Los Angeles. In August. the orches-
tra will record a series of works un-
der a guest conductor. Thatschedule
is as tollows:

® Aug. 13 and 15: Chabrier “Es-
pana.” Rimsky-Korsakoft *“Ca-
priccio Espagnol™ and Falla “Three-
Cornered Hat, Suites 1 And 2.7
Spanish conductor Jesus Lopez-
Cobos will conduct the sessions,

® Aug. 20: Tchaikovsky “Piano
Concerto No. 1. Charles Dutoit, di-

Utah Symphony Opens
In $8.7 Million Venue

LOS ANGELES—-The Utah Sym-
phony will inaugurate its 40th sea-
son. Sept. 14 and 15 in its new $8.7
million Utah Symphony Hall. part
of an $18 million Bicentennial Arts
Center Complex,

The inaugural concerts will be
conducted by Stanislaw Skrowac-
zewski, former music director of the
Minnesota Orchestra. His program
will consist of Brahms® "Symphony
No. 4 in E Minor™ and Bartok’s
“Concerto for Orchestra.”

The Arts Center Complex also
houses the Art Center and the Capi-
tol Theatre. renovated last year to
house Ballet West. two modern
dance companies and the Utah Op-
era Company.

The Symphony Hall, designed by
the firm of Fowler, Ferguson, King-
ston and Ruben, is the first place the
Utah Symphony has had of its own.
Formerly. it played its Salt Lake
City concerts in the Mormon Taber-
nacle. Although under the direction
of Maurice Abravanel. such guest
conductors as Roger Wagner, Henri
Lazarof and James DePreist will
work with the symphony over the
course of the coming scason,

Feliciano Switch

LOS ANGELES--Singer/guitar-
ist Jose Feliciano will be a special
guest artist with the Sacramento
Symphony at its third annual Mu-
rieta Music Festival. Held at the
Rancho Muricta Country Club Sept.
22 and 23. Feliciano will be appear-
ing with the Symphony for two con-
certs.

In addition. a sound tent will be
set up where children can learn to
play various symphony instruments
guided by professional musicians.

By JIM HOLLANDER

rector of the Montreal Symphony
Orchestra will conduct and the
soloist is Korean pianist Myung-
Whun Chung.

® Aug. 22: Tchaikovsky “Rococo
Variations.” Dutoit will conduct and
the soloist is cellist Myung-Wha
Chung. sister of the pianist on the
previous session.

These works will be recorded at
Royce Hall on the Univ. of Califor-
nia, Los Angeles campus.

The orchestra. which makes its
summer home at the Hollywood

L.A. Philharmonic To Tape,
Tour Under Maestro Giulini

Bowl. opened its scason July 4 and
will be at the Bow! through Sept. 15.
In November it will tour with Giu-
lini across the nation with concerts
scheduled in Washington. D.C..
Boston. New York. Cleveland. lowa
City. Chicago. Austin, Houston and
San Antonio.

In May, 1980. Giulini will take the
symphony to Europe with dates ten-
tatively scheduled for London.
Vienna. Zurich, Frankfurt, Bonn,
Milan, Florence. Madrid. Barcelona
and several secondary areas.

Billboard photo by MMG

Classical Touch: Vox/ Turnabout's Mozart promotional T-shirts are displayed,

from left, by Lew Garrett, marketing coordinator of Stark Records and Tapes,

Tom DiVita, vice president of sales for Moss Music, and Joe Bressi, vice presi-
dent of purchasing and marketing for Stark.

Stark Joins In Mozart Exploitation

NEW YORK-The Moss Music
Group’s renditions of “The Magic
Of Mozart™ will receive a promo-
tional assist from Stark Records and
Tapes in North Canton, Ohio.

Lew Garrett, Stark’s classical mar-
keting coordinator, who has devel-
oped classical clubs in 85 stores over
the past three years, is planning a
summer mailing to 30.000 club
members. It will include a discog-
raphy insert from the Moss Music
Group’s sampler. "The Magic Of
Mozart.” containing 12 Mozart sc-
lections from the Vox/Turnabout,
Candide catalogs.

Sample LPs for in-store play. T-
shirts reflecting the album’s cover
art, and point-of-sale streamers and
posters will reinforce both the club

promotion and a parallel merchan-
dising effort for “The Magic Of Mo-
zart” on cassette.

The sampler and inserted dis-
cography have been at the heart of
MMG’s intensive campaign to ac-
quaint major markets with the 80-
plus Mozart recordings in the cata-
log. Radio stations and dealers such
as Sam Goody, Record & Tape Lim-
ited and the Harvard Coop have col-
laborated in Philadelphia. Wash-
ington, D.C.. and Boston in offering
the sampler to listeners calling in
during promotional spots.

And what's good cnough for Mo-
zart is good enough for Beethoven,
for Moss Music is planning a
Beethoven sequel for the fall.

IRV LICHTMAN

Name Opera/Theatre Grants Panel

WASHINGTON-A 13-member
advisory panel from the private sec-
tor was named for the new Opera-
Musical Theatre Program on grants,
completing the advisory body that
also includes policy panelists an-
nounced carlier to address overall is-
sues,

The grants panel. announced by
Livingston Biddle Jr.. chairman of
the National Endowment for the
Arts. will make recommendations on
which decisions are reached in the
review system for cach program.
“Peer review is the most important
clement in the Endowment's oper-
ation.” he emphasized.

Onc of the 14 program areas of the
National Endowment. the opera-
musical theatre project was termed
by director Jim Ireland as “very ex-
citing. The collaboration and ex-
change between the two ficlds will
be mutually enhancing.”

The program will fund both the
traditional and innovative, aimed at
stimulating and raising artistic

standards, strengthening the organi-
zations' administrative and financial
stability. and encouraging sustained
employment for American artists.

Named to the grants advisory
panel are H. Wesley Balk. artistic di-
rector, Minnesota Opera: Adelaide
Bishop. Boston Univ. opera depart-
ment director: Michael Bronson,
Metropolitan Opera business direc-
tor: Hazel Bryant. Richard Allen
Center for Culture and Art founder:
Nash Cox. Kentucky Arts Commis-
sion executive director,

Also: Robert Herman. Greater
Miami Opera Assn. general man-
ager: Robert Holton. vice president
Lyra Management division, Belwin-
Mills Publishing: arranger/conduc-
tor/composer John Kander (Tony
award for “Cabaret™); Mike Ma-
lone, Karamu Performing Arts
Theatre director: composer/lyricist/
conductor Thea Musgrave: com-
poser Conrad Susa and Anthony
Turncey. Southern Arts Federation
exccutive director,
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These are best seling middie-of-the-road singles compiled from
radio station air play listed in rank order.
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MORNING DANCE

Spyro Gyra, Infinity 50 011 (MCA) (Harlem Music/Crosseyed Bear, BMI)
LEAD ME ON

Maxine Nightingale, Windsong 11530 (RCA) (Almo, ASCAP)
MAMA CAN'T BUY YOU LOVE

Elton John, (Mighty Three, BMI) MCA 41042

SHADOWS IN THE MOONLIGHT

Anne Murray, Capitol 4716 (Chappell, ASCAP/Tri-Chappell, SESAC)
HEART OF THE NIGHT

Poco, MCA 41023 (Tarantual, ASCAP)

MAIN EVENT

Barbra Streisand, Columbia 3-11008 (Primus Artists/Diana/Rick’s, BMI)
DIFFERENT WORLDS

Maureen McGovern, Warner/Curb 8835 (Bruin, BMi)

I'LL NEVER LOVE THIS WAY AGAIN

Dionne Warwick, Arista 413 (lrving, BMI)

WHEN YOU'RE IN LOVE WITH A BEAUTIFUL WOMAN
Dr. Hook, Capitol 4705 (Deb Dave, BMi)

UP ON THE ROOF

James Taylor, Columbia 3-11005 (Screen Gems-EMI, BMI)
DO IT OR DIE

Atlanta Rhythm Section, (LOW-Sal, BMI), Polydor/BGO 14568
SUSPICIONS

Eddie Rabbitt, (DebDave/Briarpatch, BMI), Elektra 46053
SAD EYES

Robert John, EMI-America 8015 (Careers, BMI}

YOU'RE THE ONLY ONE

Dolly Parton, (Unichappell/Begonia/Fedora, BMI), RCA 11577
| KNOW A HEARTACHE WHEN | SEE ONE

Jennifer Warnes, (Chappell, ASCAP/Unichappell,
BMI/Tri-Chappell, SESAC), Arista 0430

RISE

Herb Alpert, A&M 2151 (Almo/Badazz, ASCAP)

SINCE | DON'T HAVE YOU

Art Garfunkel, Columbia 3-10933 (Bonnyview, ASCAP}

SHE BELIEVES IN ME

Kenny Rogers, United Artists 1273 (Angel Wing, ASCAP)
AFTER THE LOVE HAS GONE

Earth, Wind & Fire, Arc 3-11033 (Columbia) (Ninth/Garden Rake/irving/Foster
Frees, BMI/Bobette, ASCAP)

IF YOU REMEMBER ME

Chris Thompson, Planet 45304 (Elektra/Asylum)
(Chappell/Red Buliet, ASCAP/Unichappel/Begonia Melodies, BMI)
GIVE A UTTLE

Nicolette Larson, Warner Bros. 8851

(Street Light, ASCAP/Ayn Animus, BMI)

DAYS GONE DOWN

Gerry Rafferty, (Gerry Rafferty, PRS), United Artists 1298
SAY MAYBE

Neil Diamond, Columbia 3-10945 (Stonebridge, ASCAP)
PIECES OF APRIL

David Loggins, (Leeds/Bibo, ASCAP), Epic 8:50711

YOU CAN'T CHANGE THAT

Raydio, Arista 0399 (Raydiola, ASCAP)

SWEETS FOR MY SWEET

Tony Orlando, Casablanca 931 (Rightsong/Trio, BMI)
JUST WHEN | NEEDED YOU MOST

Randy Vanwarmer, Bearsvitle 0334 (Fourth Floor, ASCAP)
MINUTE BY MINUTE

Doobie Brothers, Warner Bros. 8828 (Snug, BM1/Loresta, ASCAP)
ALL THINGS ARE POSSIBLE

Dan Peek, Lamb & Lion 814 (Word)

(Christian Soidier, ASCAP/Home Sweet Home, BMI)

WE ARE FAMILY

Sister Stedge, Cotiltion 44251 (Atlantic) (Chic. BMI)

LOVE IS THE ANSWER

England Dan & John Ford Coley, Big Tree 16131 (Earmark/Fiction, BM1)
CHUCK E'S IN LOVE

Rickie Lee Jones, Warner Bros. 8825 (Easy Money, ASCAP)
WHERE WERE YOU WHEN | WAS FALLING IN LOVE
Lobo, MCA 41065 (Bobby Goldsboro, ASCAP/House Of Gold, BMI)
LOVE YOU INSIDE OUT )

Bee Gees, RSO 925 (Stigwood/Unichappell, BMI)
UNCHAINED MELODY

George Benson, Warner Bros. 8343 (Frank, ASCAP)
DEEPER THAN THE NIGHT

Olivia Newton-John, MCA 41009 (Braintree/Snow, BMI)
GARDEN SONG

John Denver, RCA 11637 (High Road/Cherry Lane, ASCAP)
SIMPLY JESSIE

Rex Smith, Columbia 3-11032 (Laughing Willow, ASCAP)
HERE 1 GO (Fallin’ In Love Again)

Frannie Golde, Portrait (Not Listed)

A MUCH, MUCH GREATER LOVE

Engelbert Humperdinck, Epic 850732 (Silver Blue, ASCAP)
BEGIN THE BEGUINE

Johnny Mathis, Columbia 3-11001 (Harms & Company, ASCAP)
GOOD TIMES

Chic, Atlantic 3584 (Chic, BMI)

LOVE COMES TO EVERYONE

George Harrison, Dark Horse 8844 (Ganga, BMI)

SHINE A LITTLE LOVE

Electric Light Orchestra, Jet 5057 (CBS) (Jet, BMI)

DOES YOUR MOTHER KNOW

Abba, Atlantic 3574 (Countless, BMI)

GOLD

John Stewart, RSO 931 (Bugte/Stigwood/Unichappell, BMI}
AS LONG AS WE KEEP BELIEVING

Paul Anka, (Paulanne/ATV/Mann & Weil, BMI) RCA 11662
MAKIN' IT

David Naughton, RSO 916 (Trajor, ASCAP)

THE DEVIL WENT DOWN TO GEORGIA

The Charlie Daniel's Band, (Hat Band, BMI) Epic 840700
SURRENDER TO ME

McGuinn, Clark & Hiliman, (Fat Frog, BMI) Capitol 4789
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A NEW ALTERNATIVE FOR GOSPEL MUSIC




I joyful noise is like a coat of many colors. And it can be the
most meaningful on the good Lord’s earth.

Here's the good news atout the good news music: it's growing
in popularity and gaining legions of converts. As the diversity of
the music widens, the demographic base broadens.

Here's the bad news about the good news music—its hard to
put a handle on it This patchwork musical coat of countless col
ors—sewn together by golden strands of melody intertwined with
lofty lyrics of love and wisdom—contains enough varied elements
to cause occasional confusion.

Let’s see, there's black gospel. no. let's make that soul gospel.
or inspirational? There's southern quartet gospel . .. maybe we
should make that traditional gospel. There's contemporary chris
tian .. . should we make the Jesus rock? Maybe it's Jesus rock, or
maybe Jesus rock is part of contemporary christian.

You can gather together 10 different religious music experts
and get 11 different answers when you ask for categories.

A multiple choice question: Is Andrae Crouch a contemporary
christian artist? Soul? Inspirational? R&b? None of the above?

I have an idea—Andrae Crouch is all of the above.

The prablems with internal definitions are exemplified by the
occasiona lack of communication between various elements of
this music form. Keith Green might converse more easily with
some rock'n'roll executive than some gospel music people. The
Florida Boys are closer to the Oak Ridge Boys than the Rev.
James Cleveland. But. of course. the Oaks used to be gospel.
didn't they?

Andrac C“:: al
Process“ e

Barry McGuire: Born again af-
ter “Eve of Destruction.”

The Rev.

e Rev. Carey Landyy:
Brmqmg the Catholrl'!::
greeting of “H;j God.”

A Joyful Noise
Rises to New Heights

By GERRY WOOD

The situation is reflected in the various religious music charts.
Even Billboard's own gospe! LP chart is negligent of several forms
of religious music, claim many experts in the religious music com-
munity.

Other publications print charts that would send wordsmiths up
the wall—such as a “spiritual” chart closely nudging an “inspira
tional” chart. What's spiritual? What's inspirational? Isn't all reli-
gious music spiritual? Doesn't all religious music have soul?

Yes. the sound of religious music can mean big money. It
sounds almost sacrilegious to say it as though there’s some 11th
commandment against it. Financial rewards were long in coming
and not the primary thrust behind the dreams. desires and mani-
festations of most of those who inhabit this complex and colorful
music world.

What we have then is the earth’s oldest music form growing—in
the year 1979 of our Lord—to new heights, responding to new
challenges.

But the problems are minor when compared to the potentia
lities. Radio. television, retail, both secular and christian book-
store outlets, publishers {print and performance). recording com
panies, religious and predominantly secular. booking agents, and
other sectors all herald a bullish future.

Once sold off the backs of buses (as is seldom the case nowa
days) and concert halls (more often the case nowadays), religious
music has exploded into an internationally marketed commodity.
becoming a meaningful addition to the secular selling syndrome.
It often outsells more highly touted product in the genres of pop.
country, soul and jazz.

Somehow, religious music has always been around to counter
balance the fads of pop music, giwe relevance to the bedrock
forms of music such as classical. and challenge future styles of
music. whether it’s electronic or disco

The explosion of religious music has to be dealt with on a crea
tive level, too. The artists—whether it’s a rock freak turned Jesus
lover like Barry McGuire or the famed Rev. Franklin—join with in-
novative producers in superb studios such as the new Benson fa
cllity in Nashwille, and the sound comes alive.

Want statistics? Andrae Crouch has sold more than a million
albums. The “Hallelujah” L.P. with Bill Gaither and others, went
gold. That's RIAA gold for an album that never came on a lot of
charts, including Billboard's. The Gaither's have recorded 22 LPs
and sold more than three million alburns on their own.

The following articles will give an indication of where religious
music has been, is, and will be. It's a world so diverse, so ever
changing, yet so constant, that it becomes one of the most fasci
nating forms of music in existence

One cohesive force has been the Gospel Music Assn., headed
by an impressive board of experts and executives in religious mu

Dallas Holm: A contemporary
sound that draws all ages.

sic and Don Butler, who has seen both sides of the gospel music
business—as a performer and as executive director of the GMA

Celebrating its 15th year of service to the industry. the GMA is
gospel’s equivalent to the Country Music Assn.. the organization
that has done so much to boost the stature of country music
worldwide.

One of the prime GMA thrusts is for the Gospel Music Hall of
Fame, a building to be constructed along Nashuille's famed Music
Row, housing exhibits and tributes revolving around the universe
of gospel music. From its Gospel Music Week, highlighted by the
prestigious Dove Awards, to Congressional Breakfasts in Wash
ington, the GMA has become an extremely active trade associ
ation.

Before entering the specific realms of religious music, let's geta
feel of what's happening in three of its prime areas—Nashville,
Waco and California.

In Nashuville. there’s Nashboro Records. Nashboro (along with
Savoy Records based in New Jersey) is one of the two labels that
dominates black gospel. Besides boasting impressive present ros-
ters, both can point back to 30 years of gospel predominance

A key independent label, Nashboro is directed by Bud Howell

(Continued on puge R-18)

| Grny W is Billboard's Nashuille Bureau Chief and Religious Music Editor

Amy Grant: Light Jesus rock with

a heavy message.

and Wally Fowler.
/orld Radio History|

Shirley Caesar (left) strives to reach both traditional
and contemporary audiences. Traditional gospel remains a
solid foundation with artists such as the Institutional Radio Choir (center)
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No form of religious music has enjoyed the tremendous

grouth that contemporary christian music has. “It's almost incon-
ceivable,” comments Robert Benson, Jr. of Greentree Records.
“Only about 15 years ago. the words ‘contemporary’ and ‘reli-
gious’ didn't co together well.”

Until the 1960s, religious music consisted of a few easily identi-
fiable styles—basically organ and pianc accompanying an oper-
at:c style singer, or the bouncing bass and high-pitched tenor of
the southern gospel quartets. An occasional song about the “man
upstairs” would cross the pop charts—Elvis even scored big with
“Peace in the Valley” and “Crying in the Chapel”—but the bomn-
again lyrics of evangelistic music didn’t really start to proliferate
unti} the late 1960s.

By then, arranger and composer Raiph Carmichael had suc-
ceeded in startling the church world when he dared to incorporate
a modern beat into his arrnagements of hymns. “I couldn’t figure
it out,” he recalls. “We had music that could be played on key-
boards that fit into modern tempo slots, but the minute you put
the guitar and drums with it, and got it to where it was the sound
the populace was listening to, then the church took exception to it.
They would listen to it as long as it wass’t church music, but then

Hope Of Glory~—Jesus rock
that speaks a language their

peers will listen to. growth

0‘ Jov—-pal’t

Mighty Cloudsin contempora

pattern

Setting the Good Word
to Modern Music

By PAUL BAKER

they would come to church on Sunday and it had to be just the
keyboards again.”

Carmichael then wrote the score to a Billy Graham film, “The
Restless Ones.” The soundtrack music, conservative by today’s
standards, was a bold step for religious music in 1965, and a crack
in the dike of traditionalism developed.

At about the same time, the church folk musical phenomenon
began. Out of the protestant, evangelical churches came “Good
News,” “Tell It Like It Is,” and ultimately a score of other choir-
oriented musicals. In the Catholic churches, the folk mass was in-
troduced by Ray Repp, via his “Mass for Young Americans.”
Within only a few years, more than one-third of the nation’s Cath-
olic churches were reported to be using folk masses to some de-
gree. The pop music styles which infiltrated the church would
slowly gain a stronger hold, even though today there are still tradi-
tional factions in various churches and denominations who put up
a battle against the “new” contemporary christian music.

Meanwhile, Jesus music came out of the rock world. There
were the numerous charted Jesus songs of the late ’60s and early
*70s, but only a minute number were more than songs written to
exploit the Jesus fad. As Dan Hickling of Word Records explains,
“They were songs which mentioned Jesus. but they weren'’t ‘Jesus

of an enormous
ry black gospel-

music’ as christians know it. There was little or no spiritual motiva-
tion in the writing and the recording of them.”

True “Jesus music” was introduced by Larry Norman, the first
artist to successfully infiltrate rock music with a heartfelt, blatant
christian message. Norman was part of a San Jose-based group,
People, whose 1968 recording of “l Love You (But the Words
Won't Come)” reached No. 14 on the Billboard charts. Norman
wasn't happy with the secular rock music he was doing, so he
channeled his creative energy into what would prove to be land-
mark albums of Jesus rock music. “Upon This Rock™ on Capitol,
and “Street Level” and “Bootleg” on his own One Way label.

In Costa Mesa, Calif., thousands of bluejeaned youths were ex-
periencing the spiritual renewal which would later be tagged “the
Jesus movement.” Out of Calvary Chapel's tent services began to
emanate a new form of worship music, simple and easy to learn:
the praise/scripture songs.

(Continued on page R-12)

Paul Baker is the author of the book “Why Should the Devil Have All
The Good Music?,” a history of Jesus music, published by Word Books
He is also the host of the syndicated radio show, “A Joyful Noise.”
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Christian Artists’
Music Seminar in the Rockies
thanks all of the artists who have participated in our seminars and concerts over the years:

Act One Company / The Archers / Christopher Beatty / Bob Benson, Sr. / Chuck Bolte / Pat Boone / Dave Boyer / Roger Breland / Aaron Brown / Charles Brown
Wendell Burton / Don Butler / Candle / Pete Carison / Ralph Carmichael / Celebrant Singers / Chris Christian / Cynthia Clawson / Dan Collins / Jamie Owens-
Collins / Continental Singers & Orchestra / Wayne Coombs / Couriers / Ragan Courtney / Randy Cox / Martene Craig / Andrae Crouch / Doug Corbin / Cruse
Family / Andrew Culverwell / Danniebelle / Ray DeVries / Dino & Debby / Jesse Dixon / Sue Chenault-Dodge / Evie / Festival of Praise / John Fischer / Cam &
Cher Floria / Toby Foster / Don Francisco / Amy Grant / Keith Green / Janny Grine / Hale & Wilder / Johnny Hall / Larnelle Harris / The Hawaiians / Walter
Hawkins / Billy Ray Hearn / Honeytree / Hope of Glory / Buddy Huey / The Imperials / Jeff Jeffrey / Jeremiah People / Dan Johnson /° Kathie Lee Johnson
Kurt Kaiser / Tom Keene / Ann Kiemel / Lillie Knauls / Danny Korem / Bob Krogstad / Jerry Lucas / The Lundstroms / Barry McGuire / Bob MacKenzie / Aubie
McSwain / Johnny Mann / Randy Matthews / Ken Medema / Keith Miller / Walt Mills / Joe Moscheo / Stan Moser / Nielson & Young / Chuck Ohman / Doug Old-
ham / Jimmy & Carol Owens / Howard Parker / Bill Peace / Dan Peek / Dave Peters / Jesse Peterson / John W. Peterson / Rick Powell / Billy Preston / John
Purifoy / The Rambos / Bill Rayborn / Lympic & Rayborn / Reba / Renaissance / Gloria Roe / Sonny Salsbury / Steve & Maria / Sharalee / Tim Sheppard / Otis
Skillings / Hal Spencer / Thurlow Spurr / Paul Stilwell / Randy Stonehill 7 Terry Talbot / Joe Tennessen / Pat Terry Group / Truth / Bob Turnbull / Jim Van
Hook / Nomi Wells / Wings of Light / Merrill Womach / Gerry Wood / Paul Johnson / Bridge, and many others.

Thanks for the fellowship and for lifting your

voices as one in Praise to Our Lord over the years. We’re looking forward to seeing most of
you at the Music Seminar again this year, July 29 - August 4.

¢ Christian Artists Fifth Annual Music Seminar will be held this summer in beautiful Estes Park.
Colorado. Daily Seminars and classes ane held for both Adult and Youth Musicians which include:

Graded Choir Programs, Sound Systerms, Puppet Ministry, Drama and Comedy, Vocal Techniques,

Arranging for Church Choirs and Instruments, Advertising and Promotion, Handbells, Multi-Media,

Cortemporary Rhythm Techniques, Church and Music Administration, Rehearsal Methods, Lighting,
Tape Ministry, Leading Worship Music, Publishers® Reading Sessions, Beginning and Intermediate

Arranging, Gospel Song Writing, Starting a Group, Recording Techniques, Careers in the Christian
Music Field, Vocal Instruction, Getting Your Music Published, Booking and Promoting Your Group,
Basic Conducting, Microphone Techniques, Choreography, Songleading.

Contact Christian Artists, P.O. Box 1984, Thousand Oaks, California 91360 / (805) 497-9444, for a free
brochure on this year's Seminar and for information on next year's Seminar, July 27 - Aug. 2, 1980.



PAUL
JOFNSON

productions

wishes to thank
the artists, record labels,
television and film producers,
and radio stations that
let us participate
in their unique and
valuable ministries.
Sincerely,

artist production & arranging television & film soundtracks
Pat Boone, SONGS FROM THE INNER COURT (Lamb & Lion)

MASADA: MONUMENT TO FREEDOM (Dick Ross, Producer)
Billy Preston, BEHOLD (Myrrh) THE QUIET RIOT (Dick Ross, Producer)
Sharalee, JESUS YOU ARE MY FRIEND (Peira) HERE’S LIFE AMERICA (Dick Ross, Producer)
Tom Netherton, WHAT A FRIEND WE HAVE IN JESUS & FAITH FOR TODAY (James Hannum, Producer)
JUST AS | AM (Word) *THE FAMILY GONE WILD (Pat Matrisciana, Producer)
Michael Redman, WHAT CAN | DO (Petra) "GOOD NEWS (Paul Cole, Producer)
Kathie & Michie, FRIENDS (Petra)
The Hawaiians, FOREVER ALOHA [TerrEpo] ]
‘Kathie Lee Johnson, FINDERS KEEPERS (Petra -
“The Lennon Sisters (Petra) performance musicals
‘Pat Boone, JUST THE WAY | AM (Lamb & Lionj
*Tom Netherton, THE LORD’S PRAYER (Ranwood) SPIRIT OF 76 (Tempo)

HERE COMES THE SON (Word)

THE GREAT CONTROVERSY (Bridge)
children’s collections 5F THE KINGDOM

SONS OF THE KINGDOM (Petra)
*THE OVERCOMERS (Petra)
HERE COME THE KIDS (Petrq)
*PJ & THE SONLIFE KIDS (Singspiration)

jingle fomats
choral collections KBHQ/KGDN (Seattle, Washington)

K&LH (San Bernardino, California)
SURE FOUNDATION (Light) KBHL (Lincoin, Nebraska)
PAUL JOHNSON SINGERS (Tempo) KOBC (Joplin, Missouri)
THAT THE WORLD MAY KNOW (Word) WCGB (Juan Diaz, Puerto Rico)
ITS ABOUT TIME (Light) WRIB (Providence, Rhode Island)
CELEBRANT SINGERS (Tempo) WFCJ (Miamisburg, Ohio)
WHAT'S THE WAYOUT? (Bridge) WWOD (Lynchburg, Virginia)
SONGS OF JOHN W. PETERSON (Singspiration) WCVO (New Albany, Ohio)
UNTIL THEN (Ultimate) WRNC (Raleigh, North Carolina)
THROUGH IT ALL (Bridge) KCCS (Salem, Oregon)
*THE TIME OF MY LIFE (Singspiration) WXRI & CBN Affiliates (Norfolk. Virginia)
‘New Releases

PAUL JOHNSON MUSIC PRODUCTIONS, INC.
Post Cffice Box 552, Woodland Hills, California 91365
(213) 703-6707




THE WORD OF GOD...

B ut, oh, how few believe it! Who will listen? To whom will God reveal His
saving power?

2 In God's eyes He was like a tender green shoot, sprouting from a root in
dry and sterile ground. But in our eyes there was no attractiveness at all, noth-
ing to make us want Him.

3  We despised Him and rejected Him — a man of sorrows, acquainted with
bitterest grief. We turned our backs on Him and looked the other way when He
went by. He was despised and we didn't care.

4 Yet it was our grief He bore, our sorrows that weighted Him down. And
we thought His troubles were a punishment from God, for His own sins!

5 But He was wounded and bruised for our sins. He was chastised that we
might have peace; He was lashed — and we were healed!

6 We are the ones who strayed away like sheep! We, who left God's paths
to follow our own. Yet God laid on Him the guilt and sins of every one of us!

7 He was oppressed and He was afflicted, yet He never said a word. He
was brought as a lamb to the slaughter; and as a sheep before her shearers is
dumb, so He stood silent before the ones condemning Him.

8 From prison and trial they led Him away to His death. But who among
the people of that day realized it was their sins that He was dying for — that he
was suffering their punishment?

9 He was buried like a criminal in a rich man's grave; but He had done no
wrong, and had never spoken an evil word.

10 Yet it was the Lord’s good plan to bruise Him and fill Him with grief.
But when His soul has been made an offering for sin, then He shall have a
multitude of children, many heirs. He shall live again and God's program shall
prosper in His hands.

11 And when He sees all that is accomplished by the anguish of His soul,
He shall be satisfied; and because of what He has experienced, My righteous
servant shall make many to be counted righteous before God, for He shall bear
all their sins.

12 Therefore | will give Him the honors of one who is mighty and great,
because He has poured out His soul unto death. He was counted as a sinner,
and He bore the sins of many, and He pled with God for sinners.

— Prophet Isaiah, 700 B.C.
(Isaiah, Chapter 53)
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LOVE SONG STRINGS MW 301

Features Ken Wild, Larry Williams (Seawind) MOUNTAIN ANGEL BAND = SMC 11

An Eaglewings Production

D)
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by
SUSAN GIFT PORTER MPM 1000 BOB & CINDY KlLPATRlCK SMC 10
With Sam & Phineas T. Buzzard With A Band Called David

ONE TRUTH SMC 004 PAUL CLARK SMC 007
With Phil Keaggy, Jay Truax

Please ship the following demo albums ($2.50 ea., reg. $6.98 retail):
—_ MOUNTAIN ANGEL BAND _ - LOVE SONG STRINGS ___ SUSAN GIFT PORTER

. — BOB & CINDY KILPATRICK ONE TRUTH PAUL CLARK .

NAME TITLE PHONE

COMPANY

STREET CITY zP
I —_Total Quantity$_______ Enclosed (Demo albums $2.50 ea. plus any applicable sales tax, add
$1.00 per shipment — postage & handling. Foreign shipment add $3.00.) O Ship C.O.D. {Enclose

$2.00 against total.) Not ‘or resale. ‘
l Send to: SONRISE RECORDS, PO. Box 607, Malibu, CA 90265 (213) 456-2460 I -

- - - - - - - - - - - RECORI;S'A "




Introducing
Greg Shelley
on Lightship

records & tapes.

“The John Denver Sound Alike...2”

. Hes the One
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RECORDS & TAPES

5525 Wilshire Blvd.
® Suite 205, Los Angeles, 90036 o
Area Code 213/659-1774

'olsmaunon BY DAVE 3
7220 Owensmouth Ave., Suite 103
o Canoga Park, California 94303

/| (213) 887-7930

hincfart associates
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a'Zttle Company of Blessed Believers

A New but Very Committe

Featuring — Recent Releases |

A Hit The D.J.’s Love It Should be in Country Market ;.
Hymns for Classical Guitar Fixin Our Eyes on Jesus Resurrection Day f
Rick Foster Paul Thorson Norman Ezell E
Rave Reviews Arr. Jim & Ginger Hendricks Arr. Mark Craig
in 9 Publications “Beautiful Soft Rock, Contemporary” “Powerful Country Blues”

(Christian & Secular) i

To Be Released Very Soon |

Brand New Me Joseph Loves Mary Forgiven |
Ted Pampeyan Keith Miller - Gloria Roe Gloria Roe |
Arranged by Tom Keene Arr. Tom Keene Arr. Tom Keene ]
“Fantastic Contemporary” (Story of Faith) Honest Look at Life by l]
Fresh, Alive Exciting Vocalist Superlative World Acclaimed Artist |
August 1st Delivery Sept. Oct. Delivery Sept. Oct. Delivery |l

Now In The Works f;

Sweeter With Time There Must Be A Better Way | Come To You In Love
Marajen Denman Dana Howard Myra Boone

All Products Now or Soon to be Available
through some Super Independent Distributors across the U.S., Canada, Australia, and U K. <

D.J. Hotline (805) 644-7618

LOOK FOR THESE OUTSTANDING RELEASES FROM RAINBOW SOUND, INC. — DALLAS, TEXAS

R-5039 Becky R il g,  Fender
LULU RECORDS FIFTH ALBUM «© ~— 4,
WITH RAINBOW SOUND, INC. & ",
g 03

EARLY FEEDBACK:

She's got the ‘‘Aretha Franklin'* pop sound in Christian music.
Bill Moran, KIIS — Los Angeles. CA

R-5053
This is a winner in all respects!

Personality Stations, Inc. — Beckley, WV

STAR OF HEE HAW & HEE HAW HONEYS R-5051

NEW RELEASE “Powerful, clean, well-played, fun...truly

“Good News For The People.”
Jim Stipech
“?«TRg?%TAPES
AT —

...pleasant mixture of ballads and gentle rock sounds...
highlighted by vocal and instrumental renderings of
their new worship song, “Lord Be Glorified.”
Contemporary Christian Music

AVAILABLE AT

mountain angel
el

MOUNTAIN ANGEL BAND SMC 11
An Eaglewings Production

.. things into which angels long to look."
| Peter 1:12

7220 Owensmouth Ave., Suite 103
Canoga Park, California 94303

(213) 887-7930

o' DISTRIBUTION BY DAVE
/




RECORDING ARTISTS

DEBBY BOONE (213) 274-0751

c/0 Rosina Management

9255 Sunset Blvd.

Los Angeles, CA 30069

Booking Agent: Wayne Coombs Agency (213) 377-0420
Record Label- Warner/Curb, Lamb & Lion

Paid Advertising Section

©1979 Trend Associates

PAT BOONE (213) 274-0751

c/0 Rosina Management

9255 Sunset Blvd

Los Angeles. CA 90069

Booking Agent: Wayne Coombs Agency (213) 377-0420
Record Label: Lamb & Lion

RELIGIOUS MUSIC
BUYER’S DIRECTORY 1979/1980

RECORD COMPANIES

AVANT GARDE RECORDS, INC. {212) 246-1343
250 W. 57th St Suite 403.

New York, NY 100189

Mr. Frank Siegfried, Chie! Executive

Label Owned: Avant Garde Records
Atfitiates: Move Records in Australia; Quaiity
Records in Canada

AMERICAN ARTISTS INC. (417) 862-1768

LAMAR BOSCHMAN (817) 754-7889
4720 N. 19th

Waco, Texas 76708

Affiliate: Cherub Records

Label. Sonrise

ONE TRUTH (714) 629-5221
c/o Dave Etzen

1456 Badiito

San Dimas. CA 91773
Labels: Greentree. Sonrise

NEW DIRECTION ARTIST GUILD (615) 327-2805
1816 Hayes St.

Nashville, TN 37203

I nn Hildrath Chief Executive

Artists Include: ‘poyg gidham, Don
Francisco, The Hemphills, J.J. Lee (See Ad)

CHRIS CHRISTIAN {213} 377-0420

655 Deep Valley Drive

Rolling Hills Estates, CA 90274

Booking Agent: Wayne Coombs Agency (213) 377-0420
Record Label: Myrrh

THE PAT TERRY GROUP (601) 354-1958
PO Box 4164

Jackson, MS 39216

Malcolm Greenwood. Agent & Manager
Label- Tempo/Chrism

P 0. Box

Spnngheld Mo 65804

Label: American Artist

Custom recording, Production. Promotion &
Manufacturing. quality sound track accom-
paniment

s

s

CONSOLIDATED GOSPEL. INC. (415) 952-9750
1137 Grandview Drive
South San Francisco. CA 94080

WRITER/ARRANGERS

Paul N. Lindner, General Manager
Label Owned Gospel Media

BRUCE VANDERVALK (213) 889-3213
1563 Devonshire Ave
Westlake Village, CA 91361

DAN PEEK (213) 377-0420

ANDREW CULVERWELL (404) 491-3903
P.0. Box 49163

Atlanta, GA 3035%

Booklng %nt Arc Productions, Inc
Label: DaySpring

c/o Monte Carlo Management

655 Deep Valley Drive

Rotiing Hilts Estates. CA 90274

Booking Agent: Wayne Coombs Agency (213) 377-0420
Record Label" Lamb & Lion

Labels (music arranged). Sonrise. MPM. Bread 'n Honey. Ken
Anderson Fitms

Artists (music arranged)' Myra Boone, Roger Binon, Susan Porter.
Ventura County Master Chorale

Labels Distributed. Aslan, Street Level, Bread
of Life Hi (gospe! only). Star Song of Calif

ABS Sanctus

Artists Include Larry Norman, Pam Mark Hall
Mark Spoelstra. Jim Crain His Children

COVENANT RECORDINGS. INC (801} 487-1096
1345 Major Street

Salt Lake City, Utah 84115

V Lewis Kofford, President

TOM FLOCCO (215) 543-4430
NET CASTING MUSIC. INC
550 Evans Road

SUSAN GIFT PORTER (714) 773-0382
c/o Masterpiece Gospel

DAVIO DIGGS/LOVE SONG STRINGS (213) 762-0023
P.0. Box 1834

Studio City. CA 91604
Booking Agent: Bab Gerardi
Labels: Mighty Wind, Sonrise

1100 So Raymond, Suite F
Futlerton, CA 92631

Booking Agent. Masterpiece Gospel
Label: Sonrise

Springfield, PA 19064

Freel writer of ary gospel and
inspirational songs. Dolby cassette demos
available (See Ad)

Jeffrey G Lund, Secretary-Treasurer
Services: Record Production. Narration
Recording Studio, High Speed Cassette Dupli
cation, Distribution to over 1,000 Book Stores
Artists Albert Fallows. Marvin Payne Craig
Stephansen. Morphis & Seamons. The D's

| >
“ ovelianl

RECORDINGS INC

EPOCH UNIVERSAL PUBLICATIONS (602) 943-7229

RECORD PRODUCERS

2110 West Peoria Ave
Phoenix. AZ 85029

BILLY PRESTON (213) 468-3500
c/o Toni Jones, Motown

RICK ELDRIDGE (704) 53%-3469
4227 Foxford Rd

Charlotte, NC 28215

Aftitiate’ The Herald Association
Label: Klesis

6255 Sunset, 18th Floor

Los Angeles, CA 90028

Booking Agent: Wayne Coombs Agency (213) 377-0420
Record Label: AGM/Myrrh

EDDIE CROOK PRODUCTIONS (615} 822-1360

Box 213

Hendersanville, TN 37075

Eddie Crook. Owner

Labels: Harvest ECP )
Complete Album Production/Album Jacket Printing

Ray Bruno. Chief Executive

Bob Lesinski. Sales Executive

Labels Owned: North American Liturgy Resources (NALR). Sounds
0f Hope

Recordnng Artists Include. The St Louis Jesuits. Carey Landry
The Dameans

FOURTH MAN RECORDS (609) 227-3779
2311 S. 13th Street
Philadelphia, PA 19148

B J THOMAS (404) 992-1050
¢/o0 Hugh Rodgers, Rodgers Agency

KEN GAUB & ETERNITY EXPRESS (509) 575-1965
P.0. Box 1

Yakima, WA 98907

Ron Th . Business M

PO Box 76640

Atlanta. GA 30328

Booking Agent: Wayne Coombs Agency (213) 377-0420
Record Label: MCA

EDIFY (612) 861-2072

c/o Steve Gamble

200 W 98th St

Bloomington, MN 55420

Label: Edity

Record production. graphics. advertising

JUNE WADE and THE COUNTRY CONGREGATION (714) 247-8284
c/o Dale Wade, Manager

BOB & CINDY KILPATRICK (916} 275-2465
2715 Virginia Ave.

Redding, CA 96001

Label: Sonrise

PO. Box 351
Apple Valley, CA 92307
Label- Manna

Bud Pirotlo, Chief Executive

Label Owned: Fourth Man

Artist- Bili Romansky

Produce Fourth Man radio show & artist man-
agement (See Ad)

GLOR! RECORDS INC. (212) 720-6700
246 Richmond Ave.
Staten Istand. NY 10302

IN HIS COMPANY (616) 853-2263

CONNIE YARBROUGH (608) 256-2021
1813 Fisher St
Madison. W! 53713

LARKIN (415) 327-0201 (M-F 9-5)
P.0. Box 7227

Stanford, CA 94305

Booking Agent. Wind Sung Sounds

Atfiliate Artists. Flutist, instrument 01 The Wind.
Sitver & Bamboo Flutes

Labei: Yarbrough
Gospel tyric writer and performer

Label Owned: His Records
Recording Artists: Phit McClain. The Cox
Family (See Ad)

RECOROS

Steven Herman, President

Arnold McCloud. Sales Executive

Label Glori Records. Reborn Records
Affihation. Glori Gospet Music {BMJ). Reborn
Music (SESAC)

PO Box 198

1250 Stafford -
Ravenna, M 49451

Terry King. President

David Bosset, Sales Executive

MAIDEN MUSIC (800) 348-4677
333 Park Street
Upper Montclair, NJ 07043

DISTRIBUTORS

Mickey Moore, Owner
Label: Maden Music
Artist: Mickey & Beck: (See Ad)

AGENTS/ARTIST MANAGEMENT

AGAPE DISTRIBUTION (716) 874-6050

THE WAYNE COOMBS AGENCY (213) 377-0420

THE MERCY RIVER BOYS (713) 598-9072

P.0. Box 545

Tenaha, Texas 75974

Management: james Christian & Wayne Christian
Booking Agent. Herman Harper. Don Light Talent Agency
Label: Canaan

655 Deep Valicy Drive

Ralling Hilis Estates. CA 90274

Wayne Coombs, President

Dick Salmon, Executive Director

Artists Include: Pat Boone, Debby Boone. B J.
Thomas, Dale Evans Rogers, Billy Preston, Dan
Peek. Chris Christian and Tom Netherton (See Ad)

1685 Elmwood Avenue - Office #208

Buffalo. NY 14207

John Lilley, Business Manager

John Narraway, Sales Manager

Serving the Northeast - Stock the best in con-
temporary Christian records & tapes (See Ad)

MUSIC A D RECORDS (616) 241-3787
Box 7452

Grand Rapids, Mi 49510

Hans Altena. Director

Label Owned* Music A.D.

Affiliate. Silver Rooster Music (ASCAP)

Labels Distributed' Music A.D.. Pilgnim. Gotz. Holy Kiss
Recording Artists include: James Ward. Michael Kelly Bianchard.

DHARMA ARTIST AGENCY, INC. (615) 329-0330

MIGHTY CLOUDS OF JOY (213) 461-2988
¢/0 Zach Glickman

6430 Sunset Blvd., Suite 1104
Holtywood. CA 90028

Label: Epic/City Lights

P.0. Box 40367

50 Music Sguare West. Suite 605
Nashvilte, TN 37203

J. Wesley Yoder, President

Artists: Amy Grant, David Meece. Mike
Warnke, Dogwood, Fireworks, Scott Wesley
Brown, John & Vickijo Witty

CALCO (904) 768-4883

7656 Lem Turner Road

Jax, Florida 32208

Cat Davis. President

Labets Inctude: Benson Co.. Word. Canaan
Maranatha & New Pax (See Ad)

Simeon

PRAISE RECORDS (604) 438-8266

6979 Curragh Ave

Burnaby, B C. VJ5 4v6 Canada

Pau! Yaroshuk, Chief Executive

Labels Owned. Praise, New Born, Little Pecple,
Faith, Quest

Labels Distributed: Star Song. Maranatha,
New Life. Harold, Fisher Folk, Creative Sound
Artists Include. Larry Brons, Royal Heirs, Bill

.

—

PEG MOYER (213) 990-4627

c/0 Rex White

13263 Ventura Blvd., Suite 11

Studio City, CA 91604

Management. White Management Corporation
Label: Sonrise Records

Advertising Specialists/
Christian Record Market

Accounts Include: KM Records. LaSalle Paper
Co.. Gospelrama, Sonrise Records, Foster
Company, Lightship Records. Distribution by
Dave. (Trend accounts for 8 pages of this
Billboard Special - over 60 companies)

KINGSBAIRN ASSOCIATES
P.0. Box 1187

Waycross GA 31501
John I{ y. General M

DISTRIBUTION BY DAVE (213) 887-7930

7220 Owensmouth Ave., Suite 103

Canoga Park, CA 91303

Dave Peters, President

Exclusive Labels: Hartsong & Ligntship
Records

Dlslnbule over 66 labels - 1800 products -

Artist managemenl & bookings for John & Bonnie M g9 y

Word, Benson, Tempo, Sparrow
Sonrise & many independents {See Ad)

®
%
o

rend

ASSOCIATES

P.0. Box 607
Maiibu. CA 90265

(213) 456-2460

THES=TETTER
- isall you need fo know

agape
distribution

“Serving the Northeast"

We stock the best in

Bennett, Jim McWilliams

RAINBOW SOUND, INC (214) 638-7712
1322 inwood Road

Dallas, TX 75247
‘ Daniel Allbritton, Marketing & Promotion
Label Owned Rainbow Sound
Artists tnclude' Lutu Gary McSpadden. Becky
Fender

Phone: (615) 361-5096

- First their was Larry Norman, then John

Talbot, now Bill Romansky, a christian artist,

, who is saying semething on fourth man

%

2311

records.
for bookings call

Bud 1-609-227-3779
S. 13th St., Phila., Pa. 19148

Contemporary Christian

records and tapes

1685 Elmwood Ave.
Buffalo, N.Y. 14207

. Office #208
. (716) 874-6050

SINGSPIRATION (616, 459-6900
{ 415 Lake Dr S.E

Grand Rapids. MI 49506
John S Helder, E.VP. Music Division
Jim Willams Saies Manager
Labels Owned' New Dawn. Singspiration, Ever
lasting Springs. Sunshine Music Mountain
Milk & Honey

Artists Include:  Rick Powell. Re'Generation,
Christine Wyrtzen, Renaissance. Moose Smith
Lillie Knauls. Sandi Patti

SONRISE RECORDS/ (213) 456-2460
P.0. Box 607

Mahbu, CA 90265

Bob Cotterell. President

Labels Owned or Exclusive: Sonrise. Creative
Sound. Mighty Wind, Masterpiece, Eagle-
wings. AB, Instant Joy LG
Recording Artists tnciude Mt Ange' Band,

Love Song Strings. Larry Norman. One Truth
Paul Clark, Bob & Cindy Kilpatrick (See Ad

SUPREME RECORD COMPANY (615) 327-1050

110 21st Avenue South

Nashville, TN 37203

Tom Walls, Chief Executive

Allen Henson. Sales & Promotion

Labels Dwned: Supreme

Artists: Dixie Echoes, Hopper Bros. & Connie, Lamar Sego Family,
Don Johnson

WORD, INC (817) 772-765

4800 W. Waco D

Waco, TX 76710

Jarrell McCracken, President

Roland Lundy, V.P. Sales

Labels Owned: Word, Canaan. Myrrk:, DaySpring
Labels Distributed: Good News, Lamb & Lion, Light, Maranatha,
New Pax, New Song, Paragon, Seed, Solid Rock

Artists Include’ Evie. Bill Gaither, Trio, B. J. Thomas, Happy
Goodmans, Imperials




MANUFACTURING

AWARO RECORO MFG., INC. (213) 645-2281
11016 La Cienega Bivd.
Inglewood. CA 90304
e=varty Ansoorian, President
High quality production & custom record /

album manufacturing. Pressing. pr q.
printing. packaging {See Ad) AWARD

MUSIC PATTERNS UNLIMITED (714) 530-0820
12800 Garden Grove Blvd. #H

Garden Grove, CA 92643

Rich Germaine, Director

Music Service/Syndicated & Custom Formats

FIOELATONE MFG. CO. INC (213) 678-4346
12848 Weber Way

Hawthorne, CA 90250

Richard L Artz, President

Rosemary Harrison, Sales Manager

A Complete Facility Plating, Processing.
Pressings & Mastering (See Ad)

o

P [

Portiand, OR 97225 OPEN DOOR
Bud Frimoth, Host

Youth onented program in cooperation with the United Pres-
byterian Church {See Ad)

SACRED SOUNOS (714} 785-4567

11635 Richmond Street

Riverside, CA 92505

Lee Mclintyre, President

Syndicated Religious Music: Formats range
from conservative tradittonal to contem-
porary. Write for free demo (See Ad)

KM RECOROS. INC (213} 841-3400
N Ontario St
Burbank. CA 91504
Glade Merkley, President
Jim Auchterlonie, V.P Sales
Bob Cotterell, Positive Music Sales
Finest One-Stop Record Manufacturing. disk =
mastering. matrix. graphics. record pressing & : =
album printing (See Ad) 1

WLIX, 540 AM (516) BbbB-2200

138 West Main Street

Bay Shore, NY 11706

Ltoyd Parker. Program Oirector Jan Urban. Uttice Administrator
Serves the New York/Lonp Island market witn Long island s
larges! AM signal

Format: Contemporary Christian, 65% music 35% inspirational
programs

RECORDING STUDIOS

REOERSEN & ASSOCIATES (213) 768-3122
11152 Fleetwood St.. Unit 10

Sun Valley. CA 91352

Hermar Fredriksz. Sales Manager

Specialists in tape iabel & insert printing (8-track & cassette)

PINEBROOK RECOROING STUOIO (317) 724-7721
P.0 Box 146, State Road 9 South

Alexandria. IN 46001

Oan Posthuma, Manager

Claire Richardson, Promotion Oirector

Sound recording. Send for information

VANN-TONE AUOIO SHEETS (213) 644-1187

12840 Weber Way

Hawthorne, CA 90250 VANN-TONE
Carl L Vvann. President AUDIO SHEETS
Flexible. thin phonograph records Send for

samples (See Ad)

STYOIO IN THE FOREST (714) 678-1250 G\

32675 Ortega Highway =S
Lake Elsinore, CA 92330
Bruce Leek. President
Specializing in 2 and 4 track re-mixing, editing,

Dukane and production work

ADVERTISING/PROMOTION

PUBLISHING

GRAPEVINE CIRCUIT (206) 367-5181
P.0. Box 81141

Sealtie. WA 98108

Robert G. Edwards, Chief Executive

Fleatture Catalog of secular songs with a “"Christian World-view
slan

SONLIGHT COMMUNICATIONS CORP. {702} 882-8865
P.0. Box 1971

Carson City. NV 89701

Oavid T. Amster. Chief Executive

Radio Show' Kaleidoscope - Artist Interview Format - 3 minute
6 times per week

In-store Music Merchandising Services: Musi-Ques. Instorplay
Affitiates: Son Country Associates - quality production of radio
commerciais

SPECIAL FIELDS

MANNA MUSIC. INC. (213) 843-8100

2111 Kenmere Avenue

Burbank. CA 91504

Hal Spencer, President

Aftiliation: Manna Records

Representing- Ooris Akers. Andrae Crouch. Andrew Culverwell
Audrey Mueir. Jerry Sinclair

OOVE ENTERPRISES (505) 257-5987
P.0. Box 548

Ruidoso, NM 88345

Bill & Ftorence Fischer

Christian Freelance Artists/Commercial & Technical Field

SONGPOWER (ASCAP) (213) 996-6181
?0 Box 3:?9 o

arzana. CA 91

Fred Bock. Co-owner ’.’”..n
Bob Cotterell. Co-owner

Songs on albums by CBS. Word. Sonrise

Creative Sound. Seed

Music performed by Paul Clark, Mike Johnson,

Good News Circte. Bob Kilpatrick. Mt Angel Band

THE FOSTER COMPANY (213) 883-8041

22714 MacFarlane Orive m
Woodland Hills, CA 91364 COMPANY
Oave Foster, Owner

U.S. Marketin Agen( for Sonrise & Affiliated Labels: Sonrise,
Creative Sound. AB. Mighty Wind. Oeep Roots. Eaglewings. Instant
Joy. Masterpiece & Lamb & Lion (selected) (See Ad)

RAD!IO

THE CONNECTION (714) 794-1127

Eorest po‘ma Inc

orest Falls. CA 92339 HE
Steve Taylor. Radio Coordinator Onﬁt(non
Radio Farmat Youth Oriented Top 40 Style
Jesus Music Program - 30 or 60 minute weekty
version - free

;HE GOSPELbMUSI((:: LETTER (615} 361-5096

148 Stoneybrook Circle 4\ Yargud YIS
Antioch. TN 37013 I'HESS'T.ETTIER
Alan W, Belknap, Publisher/Editor

Fortnightly summary of news information, trends and editorial
opinion for the Gospel music executive. $75 annually (See Ad)

CRAWFORO BROAOCASTING COMPANY (215) 628-3500
Corporate Office. P.0. Box 86

Flourtown, PA 19031

Oon Crawford, President

Jack Rabito, National Commercial Sales

Sally Panara, National Religious Programs

Stations Owned (Religious Format): YWCA - Hammond/Chicago:
WMUZ-Oetroit; WOCX-Butfalo. WOJC-Birmingham: KPBC-Oallas

NOAH'S ARK (213) 432-1140

730 E. Broadway

Long Beach. CA 90802

Harold Rupert, Owner

Health oriented. teen-age discotheque - with Chnstian youth
ministry Also, computerized Christian dating service We are
taking both concepts nation-wide

THE VIOEO CENTER (213) 463-2123

Studio Of The Stars”

6605 Eleanor

Hollywood. CA 90038

Paul’ Webb, Executive Producer

Video hit tunes for major labels: Hollywood Scenery - a divicTor -

1s Hollywood's largest independent set builder: build sets &
produce shows for many of America's finest Christian organizations

FLEXIBLE, THIN
PHONOGRAPH RECORDS

Effectively promote or demonstrate con-
ventional phonograph records. Add soundto

direct Mail Campaigns.

..Magazine Advertise-

ments ... Brochure... Books... Packages...

Greeting Cards .

.. Toys

... Boxes ... Enve-

lopes, Etc. Low incost. Excellent tonal quality.
Weighs less than ', ounce.

CALL US, OR WRITE FOR
SAMPLES AND UNIQUE SOUND IDEAS

VARNN-T@NE’

AUDIO SHEETS

12840 Weber Way
Hawthorne, California 90250
2131 644-1187

A TOTAL RECORD SERVICE—
UNMATCHED IN QUALITY
FOR PRODUCERS OF RELIGIOUS MUSIC

Reduce time and effort...one source of re-
sponsibility...fully guaranteed for quality.

Better service & quality control.

We understand the reaquirements of your ministry. Forty professional
craftsmen take full responsibility for manufacturing and delivering
your product on time. Let us help you with your mastering, processing,
record pressing, label printing, color separating, cover & liner printing,
jacket fabricating, shrink-wrapping, inventory & drop shipping.

One of the most sophisticated plantsin the U.S.

Superior mastering and pressing facilities are fully automated,
computerized with digital and direct-to-disc capability. Major
companies press their DJ, review and promotional records here in
order to quarantee the best possible sound reproduction. Swedish-
made Toolex Alpha presses reproduce classical quality-comparable
to Europe’s finest records (thicker, less warpage).

Graphics division provides total flexibility.
We'll take care of all your jacket manufacturing requirements or
any portion-from professional graphics and brilliant color printing...
to fabrication on sturdier board for better protection of your record.
We send a color key and test pressing so that you will know the exact
quality of your record album before the initial production begins.

Recording and distribution.

We can suggest proven methods of financing new record albums,
securing a top prodJcer to set up the recording session, and
facilitating a label agreement for those recordings that have excellent
potential for widespread distribution.

Try us on your next record order
and compare the improvement!

et 1T T T 1T
PLEASE CHECK FOR INFORMATION REGARDING:

——Total record & jacket manufacturing.
—— Contract pressing prices Annual unit volume — No. of releases
——Low cost stock jackets Estimated quanity.

NAME ORCANIZATION PHONE
STREET ) oy
STATE ' 2P

SEND TO:

KMl RECORDS INC.

c/o Bob Cotterell, Positive Music Sales,
2980 N. Ontario St., Burbank, CA 91504
(213) 841-3400 ’



l is not unusual for any art form to be in an advance stage of
development before the historians and other authorities in the
field begin the job of defining terms and developing categories for
the various styles of the art form. This is especially true of black
gospel music because it is a relatively new music whose roots
reach into the distant past of the black American experience.

As a new art form gospel music reflects the rapidly changing
social conditions of contemporary urban black America through
its shifting stylistic changes. At the same time, as careful listening
to gospel music will reveal. there are the unchanging elements of
the African heritage in the exciting rhythms, dazzling improvisa-
tion and subtle variations in the basic call and response patterns.

Even at the present rapid expanse and growth of the gospel art
form there are few who have taken in hand the formidable task of
bringing into existence vital information which will contribute to
an understanding of the gospel idiom. The generic term “gospel”
has been a catch-all for many different types of religious music—
black and white. In addition, the labels such as “traditiunal,” *con-
temporary,” and “progressive” gospel music have further ob-
scured the essence of the various gospel styles. Gospel enthusiast
and author Tony Heilbut states that “The term 'gospel music’ is
vague and inadequate. In the nineteenth century ‘gospel songs’

Rev. Jamés Cleveland

-~ Black Gospel Blends

‘& Fthnic Roots

By PEARL WILLIAMS-JONES

were what white evangelists sang. ... Until the early sixties the
record business referred to black religious music as 'spirituals’ as
distinguished from the white 'sacred’: today the euphemisms are
*soul’ and 'country’ gospel.”

There is a distinct identity crisis as to what is meant by the term
"gospel music” as it refers to contemporary performances and
styles by black and white gospel artists. This is not a question of
racial bias toward one music or the other but a vital explanation of
the cultural distinction which inevitably characterizes the gospel
music of blacks and whites. Those who would needlessly argue
with this concept, from the lofty seat of idealism, must be re-
minded that the oneness of the gospel message need not oblit-
erate distinctive cultural gifts of different peoples.

Thomas Dorsey, the acknowledged "father of gospel music.”
coined the term “gospel music” to designate the urban contem-
porary black religious music which he. and Charles Albert Tindley
who had preceded and inspired him. had begun to compose in
the late '20's. Their songs drew upon the revival and evangelical
hymns of Watts, Wesley. Sankey. Moody and others, and were
combined with the heritage of black spirituals, black music of the
Holiness and Pentecostal denominations. and ultimately the

Bi"y Pl‘estoh

Walter Hawkins

roots of all black music in the African tradition.

In-trying to find precise meanings for the many forms of gospel
music, one finds few articulate spokesmen who fully understand
the genre and its various styles. The Reverend James Cleveland's
reply to the problem of stylistic definition in black gospel music
was that "People try to box me into a traditional category. f allow
them to box me in wherever they want to, but | sing what [ feel and
what | want to sing. no matter how they labet it. Nine times out of
ten it's mislabeled anyway. | find most people aren't knowl-
edgeable about what they talk about anyway. They'll call you con-
temporary when you're traditional. Theyll call you radical when
you're Republican. They can call me whatever they want to. but all
of my music flows through me completely free.”

When speaking of gospel artist Andrae Crouch, Cleveland says.
“There is no musical form that Andrae Crouch doesn’t embrace.
He can be Dixieland, jazz, soulful; he can be extremely traditional.
if he wants to be. Wherever his creativity leads him he goes there.
He never allows himself to get boxed in. . . . Being one of the more

(Continued on page R-16}

Pear! Williams-Jones is associate professor of music at the Univ. of the Dis
trict of Columbia and is a leader in the field of black American music educa-
tion. research and performance.
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But rock music was very much a part of many of the California
youths who attended Calvary's highly publicized services. The re-
sult was the formation of Maranatha! Music as an outreach of Cal-
vary Chapel. Maranatha! published numerous of the light rock
and folk rock songs written and introduced by worshippers at the
Chapel. Maranatha's first album release was “The Everlastin’ Liv-
ing Jesus Music Festival,” a title which appropriately captured the
spirit of the Jesus movement ot the early "70s.

Alsc notable of the groups to have a genesis at Calvary Chapel
was the reborn group Love Song, who went on to have the top
religious album of 1973, released on the Good News label.

Meanwhile, at Word Records in Texas, signs of contemporary
christian music started showing up from areas other than Califor-
nia. The music of artists such as Randy Matthews proved to be a
bit risky for the more conservative Word label, so the company
formed Myrrh Records to carry the contemporary product. Billy
Ray Hearn, who would several years later relocate in California to
form the Sparrow record label, headed up the work at Myrrh.
Both Maranatha and Myrrh would prove to be the main vehicles
for the release of Jesus music albums in the mid-1970s, joined
later by Sparrow, Greentree, and numerous independent labels.

Though the noise of the Jesus movement ultimately faded from
the headlines, the contemoprary christian music never ceased ex-
panding. Giant festivals such as Explo '72 in Dallas and scores of
the Jesus festivals from Pennsylvania to California highlighted
contemporary music and introduced it to people of all ages.

The outlook further brightened in 1975, when the first contem-
porary christian radio stations began airing full-time schedules of
contemporary music: KYMS in Santa Ana; KBHL in Lincoln:
KFKZ in Greeley, Colo., KDTX in Dallas; KFMK in Houston; and
the stations of the Christian Broadcasting Network in the north-
eastern United States were a few.

Generally, the proof of changed lives. and the genuineness and
sincerity of the young musicians won through, and Jesus music
didn't seem such a bad thing after all. Record companies and
christian record purveyors began realizing the widening market
there was for contemporary christian music, and with the press
coverage of the “Born Again Movement” of the late '70s. a place
for Jesus music was secured.

As some of the Jesus rock music began mellowing out. some of
the traditional artists began recording and performing more
slightly contemporary songs. Contemporary gospel overlapped
the rock music, and it became harder and harder to classify
groups and artists by one style.

But. it's worth a sporting try:

JESUS ROCK

The music is just about the same as any you would hear on a
rock station. But the names of the groups often reveal their pur-
pose. or at least their inspiration: The Resurrection Band; Hope

of Glory: Sweet Comfort Band; Messenger: Daybreak. Likewise,
their lyrics deliver the special message of Jesus.

They are the christian rock bands, and the music they and their
soloist counterparts perform mainline communication between
christian performers and the world. The concert stage is the pulpit
for many people who don't know even what a pulpit is. The record
albums the Jesus music artists record are gospel messages—
some blatant and bold, others with veiled references to spiritual
matters.

"We record the progressive christian acts because they believe
that they are just speaking the language that will relate to the
people they're after,” explains Wayne Donowho of Texas-based
Star Song Records, which specializes in the more progressive
forms of Jesus rock.

The rock music performed by christian artists ranges from the
progressive style of Lamb & Lion Records’ Memphis-based
group, DeGarmo & Key, to light rock artists such as 18-year-old
Amy Grant on Myrrh Records. Every imagineable form of chris-
tian rock music is available, including several disco albums. The
music being released on the more than 50 contemporary labels
ranges from jazz to country; from metal rock to lullabyes.

CONTEMPORARY GOSPEL

Perhaps the most common style of contemporary christian mu-
sic being recorded is the middle ground “contemporary gospel.”
The “gospel” in the tag seems to indicate its closer affiliation with
the more traditional forms of christian music such as the southern
gospel quartet or church music. It appears to bridge the gap be-
tween the younger and the older generations. Groups such as the
Imperials, who began their career years ago as a southern gospel
quartet, have modernized their sound enough to win the admira-
tion of the contemporary set, but retain much of their southern
gospel audience, too.

The Archers. Don Francisco. Reba Rambo and Dallas
Holm & Praise are further examples of contemporary gospel art-
ists who draw crowds of all ages to their concerts. Their albums
usually feature a variety of music styles ranging from almost tradi-
tional to rock.

Another segment of contemporary gospel is filled with the
large choral groups and big band aggregations such as Truth, Re-
generation and the Continentals. The music ranges from a beau-
tiful, MOR delivery to disco rock, proving that you can't always tell
an artist by his cover. Groups such as Truth tour the country ex-
tensively a la Up with People or the Young Americans of the '60s.

PRAISE/SCRIPTURE

Strongly evident in several of the record companies is an in-
creasing amount of interest in praise/scripture music. This music
is mainly made up of passages from the Bible set to music, or
simple repetitive choruses which are easy to learn and sing along
with. The music is more oriented toward the worship experience
than entertainment.

Maranatha!, Birdwing and Scripture in Song are prominent
praise/scripture labels.

CONTEMPORARY CATHOLIC MUSIC

Following Pope John Paul’s visit to Poland in June. Time re-
ported, “On Monday evening the Pope sat before the shrine lis-
tening to the incongruous sound of a Catholic folk-rock band that
blasted out 'We Want God’ and other religious songs. When the
musical ended, John Paul confessed. “1 have a sweet tooth for
song and music. This is my Polish sin. Now I must go: otherwise |
will lose my image.”

Since Vatican Il, when the Mass was finally permitted to be cele-
brated in English, Catholics have been revamping their liturgical
music, according to Jody Jones of North American Liturgy Re-
sources Records in Phoenix. “Our music has a very modern
sound, but it's liturgically applicable. You can use it in church. It
has its roots in folk.”

Most of the contemporary Catholic music has been of a folk
nature, although there are indications that some of the music is
now drifting more toward a rock sound.

“It's seldom written to convert anybody to anything.” Jones
adds. “It's a much softer philosophical approach. It's music that's
written to be used for specific reasons. There's definitely a wish
that when a composer composes his music, that the music will
lend new meaning or shed light on a certain spiritual aspect.”

The “charismatic” Catholics have adopted much of the current
contemporary music out of the protestant, evangelical churches.
Recent record releases such as John Michael Talbot's “The
Lord’s Supper.” a communion celebration, are beginning to
bridge the gap between protestant and Catholic recorded music.
Also carrying extensive contemporary Catholic catalogs are
F.EL.. Avant Garde and World Library Publications.

BLACK GOSPEL

Black gospel music is generally experiencing phenomenal
growth among young people, according to Sonny Carter, former
head of gospel at ABC, now at MCA Records. “More and more
young people are experiencing contemporary black gospel.”
adds Carter, “and as they're growing up. the sounds seems to be
growing up with them.” Artists such as Nat Townsley, Jr., and the
Mighty Clouds of Joy were among the top contemporary black
gospel artists in the ABC camp. The Mighty Clouds of Joy have
since moved to Epic. Savoy and Nashboro have a high concentra-
tion of black gospel product. but much of it is more traditional in
nature. The Light label carries Walter Hawkins and Andrae Crouch
& the Disciples. Birthright Records also features substantial con-
temporary product.

MESSIANIC JEWISH MUSIC

Meanwhile, the Jewish musicians are making a joyful noise. too.
But the main contemporary product coming out is from the Mes-
sianic Jewish movement. Messianic Jews recognize Jesus as the
messiah and savior. Joel Chernoff, one half of Messianic Jewish
group Lamb, says, “We now find Jews who are wanting to find out
and rediscover their own identity as believers in the messiah
(Continued on pbge R-18)
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When people talk about southern gospel music. they are

referring to the gospe! music that is akin to country music. It is by
and large dominated by groups singing the traditional four-part
harmonies and is in reality more national than southern, though it
remains strongest in the South.

Southern gospel, like all forms of gospel music. came originally
from the churches. Some members of a church would often get
together outside the church to sing some of the songs they had
learned and work on their harmonies. Later, they would perhaps
branch out a bit, singing at other churches as well as at picnics,
political rallys and other special gatherings. Often. the group
members would be from the same family.

With the development of radio, these gospe! groups had an-
other outlet where they could perform. A number of groups had
early morning radio shows that reached a number of listeners in
an area. This led to an increased number of bookings in an area
with the groups travelling and performing more. With enough
dedication and persistance. an important goal could be reached—
that of singing gospel music for their living.

The Vaughan singing school and the Stamps-Baxter school

- Southern Gospel
m Rural Roots

sel Grows

By DON CUSIC

both played important roles in the development of southern, or
quartet gospel singing. Many individuals attended the Vaughan
school, located in Lawrenceburg. Tennessee. or the Stamps-Bax:
ter school. located in Dallas. Tex.. to learn how to read music by
the 'shaped note’ style. It was called ‘shaped note’ because the
notes had different shapes (e.g. triangles. squares, eliptical, etc.)
for the different musical notes. These schools taught the basic
four parts for harmonies as well as numerous songs.

Both of these firms were also large publishing houses that
printed sheet music, books for churches, and gospel music collec-
tions in addition to acquiring and promoting new songs. Those
that learned the singing style taught at these schools also learned
a number of songs published by each company which they sang
when they went back home to their local churches.

The first known successful southern gospel recording group
was the Smith Sacred Singers, who sold a quarter of a million sin-
gles of “A Picture From Life’s Other Side™ during the 1920s. In
fact, when Columbia representatives toured the southern rural
areas during the "20s for country and folk music and musicians,
they also recorded a number of gospel releases. During these ini-
tial forays into rural music. gospel music accounted for about 25%

T
he Blackwood Brothers

The Speers

of the releases and 20% of sales for that particular Columbia line
of product.

Later. groups like the Blackwood Brothers, the Speer Family,
the LeFewres and the Statesmen would begin to sing publicly and
eventually influence gospel music to the point that today's south-
ern gospel sound can be directly attributed to these groups and
others like them. All of these groups, or extensions of these
groups. still performing today although the original LeFevre
group is now called the Rex Nelson Singers.

Other top names in southern gospel today include Jimmy
Swaggart. the Rambos. Kingsmen, Henry and Haze! Slaughter.
Florida Boys, Happy Goodman Family, Teddy Huffam and the
Gems, Inspirations. Thrasher Brothers. JD. Sumner and the
Stamps Quartet. Mercy River Boys. Lanny Wolfe Trio. Doug Old-
ham, Cruse Family, Telestials. Galileans. Imperials. Cathedrals,
Cookes, Dixie Melody Boys, Hemphills, Hopper Brothers and
Connie, Wendy Bagwell and the Sunliters, Lewis Family. Jimmie
Davis. Marijohn Wilkins and Tennessee Ernie Ford.

{Continued on puge R-45)
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fortunate. he can adapt to anything, whatever the call might be.”

Perhaps this versatility which Reverend Cleveland speaks of is
the reason Crouch was selected to close the prestigious Black Mu-
sic Concert given at the White House in June. At that time Presi-
dent and Mrs. Carter paid tribute to Black Music Month. a celebra-
tion inaugurated by the Black Music Association *to preserve and
perpetuate black music and its artistry.” Andrae Crouch’s music
can be said to encompass the gamut of black America’s pluralistic
styles. He sings and plays a piano style which was hammered out
of the Pentecostal roots of the Church of God in Christ. but he
has incorporated the instrumental stylings and vocal arrange-
ments one is apt to hear from any number of sources—whether
studio orchestras or an avant garde rock idiom.

During the White House Black Music Concert in June. gospel
soprano Sara Jordan Powell opened the program with one of
President Carter's favorite hymns, “Amazing Grace.” In her
unique manner of incorporating operatic-like vocal bravura into
her soaring gospel melismas. Powell's performance brought the
only standing ovation of the entire concert—which also included
bluesman Chuck Berry. pop ballad singer Billy Eckstein and the
new singing star Evelyn "Champagne™ King. The contrasting
styles of Sara Jordan Powell. traditional, and Andrae Crouch who
is termed contemporary/ progressive, were examples of the stylis-
tic diversity of present day black gospel music

There is no consensus of opinion among the trade journals.
d.j.'s. record companies or critics on the current categories of gos-
pel music. The new 24-hour all gospe! radio station in Wash-
ington, D.C., WYCB, uses the code letters “A” and "B" on their
playlist to designate “progressive gospel.” Here the names of Wal-
ter Hawkins and Edwin Hawkins. Danniebelle. and the Mighty
Clouds of Joy appear. D.J. producer Vashti McKenzie says that
these artists have a modern sound and show influences of pop
music with the use of full orchestra and particularly strings. The
code letter “C" is used for “contemporary” gospel artists who per-
form what is described as message songs. On this playlist the
names of the Reverend James Cleveland (“In the Ghetto™) as well
as Teddy Pendergrass ("'Let’s Clean Up the Ghetto™) are found
along with The O'Jays. Harold Melvin and the Blue Notes, and
Donny Hathaway. The gospel quartet, the oldest form of ar
ranged gospel music. is placed under the code letter “D.” Here
the traditional artists. and especially the numerous gospel quar
tets. are categorized. The names of the Dixie Humming Birds. the
Jackson Southernaires. Evangelist Shirley Caesar. the Reverend
Isaac Douglas. Myrna Summers, and the Reverend Maceo
Woods are found.

A & R producer John Daniels of the new gospel label. Tomato
Records. describes traditional gospel music as “grass roots. hand
clapping. foot stomping. soul stirring gospel.” Many of the tradi-
tional gospel artists show the influence of the free improvisational

congregational singing of the black church. Artists such as Mattie
Moss Clark and the International Mass Choir of the Church of
God in Christ, the Angelic Choir of Nutley. N.J.. and the Victory
Choral Ensemble of Philadelphia are traditional gospel singers.

Daniels gospel label has three other classifications of gospel
style which he terms “soul gospel.” improvisational and very
rhythmic with artists such as the East St. Louis Gospelettes. the
Williams Brothers of Mississippi. and the Savettes of Philadelphia:
“progressive or contemporary” gospel refers to “progressive ar-
rangements, universal lyrics, jazz instrumentation and written ar
rangements and disk-gospel is powerful with a high crossover po-
tential into the r&b. disco and soul stations.” Timothy Wright and
Nathaniel Townsley are placed in this category by the Tomato la-
bel.

When James Bullard. a&r man for Roadshow gospel records.
speaks of gospel soloist. evangelist Shirley Caesar. he refers to
her as having a “progressive sound.” The new sound for Caesar is
a distinct change from her old image as a “traditional” gospel
singer. In an effort to reach a wider commercial market, Road-
show has given the artist new arrangements. production. back-up
studio musicians including sections of horns. strings. and rhythm.
But according to Bullard. Caesar remains strictly gospe! in her
message and in the distinct gospel quality of her voice which is
that of the preacher/ evangelist.

A new arrival on the Roadshow label will be Edwin Hawkins,
“progressive/contemporary,” who perhaps more than any other
gospel artist is responsible for the modernization of gospel in the
60's. Hawkins accomplished the change with his well known hit.
"0 Happy Day.” The new Hawkins album which is due in July is
“Gospel at the Symphony.” a live concert which was recorded and
filmed with the Hawkins Singers and Family and the Oakland
Symphony Orchestra. Perhaps this will break even newer ground
for the rapidly expanding gospel styles.

Roadshow Records. according to Bullard. was among the first
to introduce new marketing and merchandising techniques for
gospel artists when they began creating interesting new covers for
albums. presenting attractive wall posters and displays of gospel
artists in the record stores. and investing time and money in pro
fessional modern arrangements for the gospel artists. The visibil-
ity of gospel has thus improved what is essentially a good product
(gospel) and made it become commercially viable.

Soul Magazine. a journal which focuses on many forms of black
music. has described what it considers three basic types of gospel
music: traditional. crossover. and contemporary. “Those who are
proponents of traditional music insist it belongs only in the
church. without electronic instruments and sociologically diluted
messages. ... The contemporary minded.” says Soul. “insist that
any instrument is an instrument of the Lord and that the music
from charts. coupled with the message of the church will spread
the good news of God to people who would otherwise not listen.”
Black music critic. Hollie . West of the Washington Post says that
“The new trend in gospel among the young (is) the ‘progressive’
choir sound. . . . Butwitinityhaveeerme-auestions of whether fad

dish musical styles are eroding a tradition that goes back at least
to the turn of the century.”

Music critic John Rockwell of the New York Times acknowl-
edges that, “Anytime one encounters something well outside
one’s own experience, one risks sounding patronizing when trying
to talk about it. Evangelic music-making, especially the kind prac
ticed in black churches. is very much foreign to this (Rockwell) ob
server's own cultural milieu. Thus, there is difficulty in talking
about gospel. . . . Even if one liked it very much indeed. one might
end up sounding like a bemused anthropologist. charmed by the
happy primitives. This would not only reveal one's own cultural
limitations, but deny the skill and vitality of the music.” Never-
theless, Rockwell did assume the responsibility for writing an inter
esting critique of the music of Shirley Caesar's album. “First
Lady.” and a number of the white “Jesus rock™ recordings re
leased by such labels as Word, Myrrh. Good News and others.

Rockwell states that "Shirley Caesar is one of the top singers
on the present-day black gospel circuit. ‘First Lady’ seems to be
her first release on a widely distributed ‘secular’ label. On it Miss
Caesar has hardly abandoned her ecstatic proselytizing. but she
does it now in musical styles related directly to contemporary
secular black music . . . (her) hoarse. fervent singing underscores
her religious convictions. and doesn't clash completely with the
disco-funk arrangements.”

The crossovers and experimentation with new forms of reli-
gious music expression, including black gospel music. which critic
Rockwell finds questionable center around *. . . the religious musi-
cians trying to bend styles automatically associated with secular
(or even 'sinful’) sentiments to devotional-inspirational ends .
the results sound odd.” Perhaps the whole question of defining
gospel music is really of concern to the commercial world which
seems compelled to categorize and label everything in its effort to
package and sell its product. The gospel artists themselves seem
the least concerned about how the commercial world labels them

Shannon Williams of Nashboro Records. which promotes and
records a large contingent of “traditional” gospel artists. takes the
position that certain geographical locations prefer specific types
of gospel music. “The southern market prefers quartets. Choirs
and soloists are not as popular in the South as quartets.” Nash-
boro’s Pilgrim Jubilee Singers. the Swanee Quintet. and the Gos
pel Keynotes sell well all over. The Keynotes hit number three on
the Billboard chart in June. In the large northern metropolitan
areas Nashboro's artists such as the Reverend Isaac Douglas. the
Reverend Milton Brunson. and the Harrison Johnson Community
Choir are popular

In all, there are approximately 20 gospel artists with the Nash
boro label. according to Williams. and most are considered “tradi
tional.” Stewart Madison of Malaco Records of Mississippi has a
swift selling roster of traditional gospel artists. The Gerald Sisters.
The Williams Family of Smithdale. Miss.. and the Jackson South-
ernaires are big sellers. It appears that traditional gospel record-

(Continued on puge R-18)
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~ From Pop to Praising the Lor

By SALLY HINKLE

Pop cross
Lion label and B.J. Thomas, who has

Whin the last 20 years there has been a strong movement

among contributors to the pop music field crossing into the reli-
gious music field, lending their production, instrumentation, song-
writing. and singing talents as a means of airing their expressions
not only of emotions but of beliefs.

Such secular artists as B. J. Thomas. Barry McGuire, Pat
Boone, Paul Stookey of Peter, Paul and Mary and Dan Peek of
America have, during portians of the past three decades, domi-
nated the rock. pop and MOR music charts before joining the
contemporary christian music circles, thus affording a drawing
card for religious music and a higher visibility for tomorrow's am-
bassadors.

i from left): Pat Boone, n T
e )lent visibility to christian music circles.

ow with his own Lamb & :
gious directions.

Representatives of the 1950s, such as Pat Boone and Little
Richard are now involved in the christian circle, with an even larger
contingency from the "60s and '70s following in their footsteps.

From the mid-fifties to 1970, Little Richard's recording career
included such pop hits as “Tutti-Frutti,” “Good Golly Miss Molly™
and “Long Tall Sally,” and label affihations, Speciaity. Vee-Jay
and Reprise. Pat Boone’s secular recording career included
“April Love,” “Moody River” and “Love Letters In The Sand.”
stretching from the mid-fifties to 1969 all on Dot Records.

McGuire’s big claim to fame in the popular field was the “Eve Of
Destruction™ in 1965. He has also been associated with the New
Christy Minstrels and had a stint in the musical “Hair.” McGuire's
entry into the religious field began with Myrrh Records. He now
records for Sparrow Records.

Leon Patillo left Santana, and Dan Peek exited Americ
a,

both to pursue relj-

Norman was a part of the group People that scored with “l
Love You™ in 1968 on Capitol Records. He naw has his own label,
Solid Rock, for which he records.

New Song recording artist Nedra Ross was once a member of
the Ronettes, who toured with the Beatles and the Rolling Stones
in the eatly '6Q0s. Associated with Philles Records. the Ronettes
can best be remembered for “Be My Baby” in 1963.

Another artist who divides his time between the secular and reli-
gious fields is Chuck Girard, wha records far Good News Rec-
ords. In the early '60s, Girard was part of the Hondells who scored

(Continued on page R-41)
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and Shannon Williams, and showcases such stellar acts as the
Rev. Isaac Douglas, Savannah Community Choir, the Gospel
Keynotes, Angelic Gospel Singers, the Pilgrim Jubilee Singers
and the Swanee Quintet.

Claiming to be the “world’s largest black gospel outlet.” Nash
boro is headed by Howell, president, who insists, “1979 is the big-
gest year we've had in 10 vears.

“Sales are going ‘up and up’ " informs Howell, and radio sta-
tions are adding black gospel. Why?*The preduct and production
are much better. There's mare sophistication, ime, quality and ef-
fort going into our records now.” he claims.

Now to Waco, that Texas haven of what cauld be the world’s
largest and most successful gospel operation, Word Inc. Dan
Johnson, director of marketing and promotion, has some ideas
on what will possess religious music in the future: “A mentality
change.”

In the past, the mentality has been in terms of calendars and
months, but the record business is hourly, says Johnson. “You
have to be there 24 hours.”

A problem area? Yes, believes Johnson. “There’s a quickness
to the record industry that we've not always been known for.” But
he sees a silver lining ahead. “Word now is going to go out and
become a record company in the truest sense of the word.”

Secular radio and secular distribution will became primary tar-
get areas. Artist development will be expanded at Word, with
more emphasis on the interfacing of a&r and marketing person-
nel. More effort will be expended in getting christian bookstores in
tune with the state of the art in merchandising.

“Everything we do for religious merchandising is transferrable
to the secular,” says Johnson, wha admits, “In gospel music, it’s
not being done like it needs to be done.”

Word, like other major companies in the business, intends to do
it like it needs to be done.

So does California’s Christian Artists Corp., headed by Cam
Floria, president of that firm and Continental Ministries. Floria in-
sists the business side is developing so fast because the music side
is growing so strong.

Floria credits the “tv minustries,” publishers and recording exec-
utives for new ways of marketing and gaining an impact on the
populace. He should know. His Continental Singers—40 people in
a group. and comprising 10 groups—cover the globe with per-
formance after performance, in locales ranging to Russia, Yugo-
slavia and the South Pacific.

So where does it end? Chuck Girard plays Amsterdam where
his posters are given prominent display. French tv features gospel
programs. The GMA grows larger. Record firms adopt new tech-
niques for a market that’s more popular than ever before.

The truth is. . . it doesn’t end.

This is just the beginning. Billboard

Modern Music

® Continued from page R-12

{(Jesus) as Jews. Messianic Records was started to present to the
world and to the Jewish people, in a worldwide sense, the music
product of the Messianic synagogue movement.” Messianic was
started by Lamb a few years ago, and is this year adding other
groups to its roster.

In surveying the religious music in America, it is obvious that
christian music is the prominent type available to date. Other
faiths and even cults feature music within their own framework,
but the majority of the music in the market is christian.

THE FUTURE
Contemporary religious recordings of the 1980s promise to be
more excellently produced than ever, due to improved techniques
and more liberal recording budgets. Wider distribution by record
companies is also a promising hope.

The musicians will be adjusting their music to the times as well as
their audience. Tempo Records’ Jesse Peterson says “I see a very
strong trend toward quality lyrics. There was a long time when mu-
sicians were singing ‘Jesus makes me feel good: He solves all my
problems; Praise the Lord; I'm on a continuous high." Jesus music
has matured to the point where the musicians and writers realize
there are all kinds of variations on that theme in the framework of
christianity. The songs are reflecting more and more scriptures.
There’s a maturation going on with kids who have been in the
business for six to eight years; they’re expressing themselves
more fully.”

In no other form of popular music is it so important to know an
audience. The musician needs to know whether to evangelize, ex-
hort, or entertain. For them, different situations call for a com-
pletely different program.

“Evangelism and entertainment are vastly different,” com-
ments Maranatha’s Randy Swanson. “The communication that
takes place goes beyond the concept of just entertainment. Often-
times the thing that might be the most entertaining for people to
get a thrill out of might not be the thing that would communicate
to them.”

John Styll, editor of Contemporary Christian Music magazine,
adds, “Ministry will be more difficult if you don’t entertain to some
degree. Some musicians become so heavenly minded that they're
no earthly good. All they're worried about is ministering, and their
music has taken a back seat. They forget the fact that they are mu-
sicians.

“Particularly in a live concert situation, an artist must under
stand that he must entertain that audience. Of course, there must
be a balance. You can find musicians who carry everything to the
other extreme—all entertainment. When something becomes all
entertainment, then it surely can’t be truthfully called evangelism.”

Billboard
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ings form the broadest base of popular sales among most af the
gospel labels.

Younger people seem most patronizing of the progressive/
contemporary records. ABC/Peacock’s recording artist Billy
Preston who has gospel roots and broad experience in r&b and
soul music creates a style that is a synthesis of all of these. The
term “crossover” is often used to describe Preston's music. Rance
Allen’s “1 Belong to You" is a crossover item because of its poten-
tial to be used in a religious or secular interpretation. This type of
song provides the artist with an entre to the unlimited market po-
tential of r&b as well as soul. Savoy runs the gamut of gospel
styles from traditional to the progressive Donal Vails and the Cho
raleers. the New York City Community Choir, Institutional Radio
Choir, J.C. White Singers. and the Bible Way Radio Choir of
Brooklyn, N.Y

By whatever name or style one chooses to describe, define. or
categorize black gospel music, the art form remains a major force
of expression of the black American ethos and one of the most
influential elements in world music. America’s music is defined in
terms of the crucial elements which are present in gospel music
and other forms of black American music. With increasing fre-
quency the commercial world is permitting the public at large to
experience gospel music in its many undiluted forms just as it ex-
ists within the black church.

There is an incredible amaount of diversity in black gospel music
which is sung by choirs, groups, quartets, soloists, and various en-
sembles: duos such as the Cousolers. the O'Neal Twins, the
Thorne’s Trio, the Barrett Sisters, Mattie Johnson and the Stars
of Faith, B C & S with their fine gospel pianist, singer, and com-
poser, Carl Preacher of Houston, Texas. Gospel music styles re-
flect the diversity of musical and social backgrounds of black
people. Many gospel artists are college trained and incorparate
techniques from classical music into the gospel idiom—not merely
by grafting on classical tunes or super-imposing classical concepts
onto gospel music, but by integrating homogenous elements of
both styles to create new forms. Such gifted composers and ar-
rangers as Robert Fryson, Richard Smallwood, and Henry Davis
are among this young group about whom not a lot is yet known.
Other well-established gospel artists such as Mattie Moss Clark
and Myrna Summers maintain the infectuous spirit of the Holi-
ness church in their choral compositions and performance tech-
niques. They are prolific, innovative, and influential in the gospel
world. By any label—traditional, progressive, contemporary, or
crossover—gospel music is alive, well, and living in the church and
performance world everywhere.

As evangelist Caesar would say: “The world didn't give it, and
the world can't take it away.”

Billboard
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ME marketing and distributior: patterns of most religious

music hasn’t been altered to any great extent during the past
quarter century, religious music itself has seen more innovation.
growth and dramatie change during the past decade than at any
time in its history.

Unlike its secular counterpart, the distribution in the religious
music industry is stili in the formative stages. lts beginnings were
somewhere between Lyndon Johnson's last days in office anc
Richard Nixon’s first inauguration. In those 11 years. the music
itself has changed (1) sound. (2} distribution; (3} found a new au

At Maranatha Village in Santa Ana, Calif., brow-
sers can hear any record before they buy on scat-
tered 8-track players.

dience: (4) irvaded the secular music stores and (5) developed a
new kind of religious music retail sore.
Only one question remains: can those in the industry handle it?
Although christian music is booming. there are distribution
problems and, perhaps, ever more serious financial problems. In
spite of the difficulties, there is an averriding desire on the part of
most (but not all) christian labels to make contemporary christian

music a force at Tower, Wherehouse, Sam Goody's and Licorice
Pizza as well as such christian stores as Mananatha Village. Zon-
dervan and Baptist.

To understand where christian music is; what its distribution/
marketing problems are and what the future may be, one has to
go back to 1968 and the introduction of what most call “contem-
porary christian music.” Jim Willems, owner of Maranatha Village,
one of the largest and most unique christian music stores in the
country, can name as many as eight different categories of chris-
tian music but “basically contemporary christian music is every-
thing to the right of traditional christian music. Up until 1968.
most of what was recorded and sold was traditional.” (Willem'’s
“on-the-right” categories run from christian rock, inspirational.
children’s and southern gospel, to black gospel. MOR and sound-
tracks.)

Calvary Church—the building that now houses Maranatha Vil-
lage—was where much of contemporary christian music had its
beginnings. In ‘68, the church played host to thousands of young-
sters who turned to Christ when drugs did not present the an-
swers. The church was the weekly {(often nightly) gathering place
for youth to hear contemporary—or music with a beat—songs of
religion.

Calvary's congregation grew to more than 25,000 and with it
“came the first contemporary christian label, Maranatha!” recalls
Willem “and ‘Love Song,” a bestseller that we still have on our
shelves today.”

The success of “christian music with a beat” —which is primarily
what contemporary christian music actually is—spurred others
into the field. But product has to be sold and distribution of reli-
gious music only had one outlet—christian bookstores—which
even today, are more book than record oriented. {The Christian
Bookseller's Assn. estimates that a typical christian bookstore in
1978 did an average volume of $111.000 with about 11% going
for records.)

Convincing these stores of the marketing potential of a con-
temporary LP was difficult. “At first.” recalls Word’s Stan Moser,
“there was rejection at the store level.” Owners did not under-
stand that you could mix books and other christian items along
with contemporary records. About '74 and '75, there was a great
increase in acceptance partially due to the realization by owners
that music was having a great influence on people’s lives. A better-
quality LP had much to do with it. too.”

Today. Word. which is the giant in the field (about 60% of all
product comes through the label’s pipeline). services about 4,000

Ron Tepper is a freelance writer based in Los Angeles.

bookstores with half that number doing “$100 2 vear or more in
sales. Still, the stores remain book-oriznted.” says Moser. To illus-
trate the point, the biggest event of the vear for the Christian
Bookstores is not a NARM or a Billboard convention, but a CBA
(Christian Booksellers Assn. gathering which just took place this
month in St. Louis.

Despite the limited emphasis on records, christian labels sell
80% (and more) of product through these outlets. One exception

The Maranatha record department features a
record-display clock. A different album is dis-
played in this manner every month.

is Benson Records which estimates only 45% of its product moves
through bookstores.

Initially, it was this slow acceptance of contemporary recordings
by the bookstores that led to the development of chains such as
Zondervan's. Zondervan's has approximately 50 outlets, nearly all
in high-traffic malls and specializes in books, Bibles and records.

' (Continued on page R-46)
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TAKE IT EASY this summer with
Chuck Girard . . . share his new
album and feel good in the Son.

TAKE IT EASY, a fantastic
new album from one of
gospel music's finest artists.

TAKE IT EASY, the album that can
make your summer all it should be.

GNR 8102 GNR 8103

Good News

“v
)
Lg;'a);: ‘: Records and Tapes

Take It Easy
distributed by Word. Inc. with Chuchk Girard
GNR 8108

Toorder, use these toll-free numbers: Nationwide 1-800-433-1580 s Texas 1-800-792-3270 e Canada 1-800-663-3133
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1:2 "good news " of religious music seems to have been trans-
formed into an aura of confusion as the once stable concept of
gospe! music has taken divergent paths and taken on the same
kind of departmentalization as secular music.

The results have been a total misunderstanding (at least in the
mind of the concert going public) about the different kinds of reli-
gious music.

While several stories have been penned about the various kinds
of gaspel. the reader all too often comes away just as confused as
he was when he started.

The labels attached to the music are all too often mis-labels. i.e.
Jesus rock, MOR gospel. rock gospel, soul gospel, contemporary
rock gospel, traditional gospel, white gospel, black gospel—and
just about any kind of gospel one tends to dream up.

But what abou: religious music as a segment of the total talent
industry? Where does it really fit?

Wayne Coombs, who heads the L.A.-based Wayne Coombs
booking agency (one of the country’s largest gospel booking

r1d. White specks
f the siage.

i i w
al and others tike it continues to gro

Keith Green is among head-
liners who have appeared at
L.A.'s Knott's Berry Farm's an-
nual christian music festi-
vals. Last year's ''Jubilation”
also featured Pat and Debby
Boone.

to the
Attend-

firms) points out that some of the major gospel acts can earn
$50.000 weekly doing one-nighters. with additional huge sums
coming from record sales and publishing. This accounts for some
of the few million dollar acts in the field of gospel.

As incredible as it might have been just a decade ago. some su
perstars. recognized by both the gospel and secular music lovers
have emerged from the world of gospel. Performers like B.J
Thomas. Andrae Crouch. Evie Tornquist, the Gaithers and some
others have become guaranteed house fillers.

Coormnbs books some of the nation’s leading religious music
acts. He notes that the most commercial of the gospel perform
ers. with crossover potential, fall into the soul contemporary and
MOR areas.

Among his clients are B.J. Thomas, Dan Peek. Danniebelle
Hall, Billy Preston. Debby and Pat Boone, Jesse Dixon, Kathie
Lee Johnson. the Archers, Sweet Comfort and others.

Audience and Music Diversi’ty
Inspires Concerts

By JEAN WILLIAMS

As an example of the different categories Coombs says that
B.J. Thomas and Dan Peek fall into the MOR category, while Billy
Preston and Danniebelle are in the soul contemporary vein and
Sweet Comfort is sold to the contemporary rock audience.

Audiences for traditional gospel acts such as James Cleveland.
tend to be older. while acts like Evie Tornquist. Crouch, Preston.
Peek and Thomas tend to draw much younger crowds. On the
other hand. while some of these acts also draw audiences from
pop and r&b music lovers, Debby Boone almost exclusively has
the same following for both her gospel and pop concerts.

(Continued on puge R-44)

Jean Williams is Biilboard’s Talent Editor
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Announcing new dimensions in Christian music.

We've created something new: Daystar—a record company specializing in today’s contemp
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orary Christian music trends.

Lnder the guidance of talented ar-anger/conductor Bob Krogstad, Daystar is already releasing albums by some of the finest artists in the Christian music field. Andyou'll
find them in the leading Christian book and music stcres across the country.

I’'m Free Again

Debby Kartsonakis

Debby Kartsonakis. one of Christian music’s
most gifted personalities, sings her own
spirited, mcving music in her premier perfor-
mance under the Daystar label Produced by
Tom Keene, this album offers bright, new in-
sights into the meaning of Christian life. $7.98

Wings of Light

Wings of Light

This exciting album presents the best of
contemporary Caristian music performed by
the Cortinental Ministries vocal group, Wings
of Light. It features songs by such standout
artists as Keith Green, Jaimie Owens-Collins
Gary Paxton and Seawind. A must for your
listening library. $7.98

Rain Your Love

Johnny Hall

A great new sound from a great artist.
Johnny's first album for Daysta- features 10
fresh selections from such top unesmiths

as Dave Huntsinger, Dan Burgess and the
Gaithers, and includes the title hit "Rain Your
Love on Me Again:'Johnny's superb vocal
talents are backed up by Bob Krogstad and
the Daystar Orchestra to create a thoroughly
enjoyable musical experience. $7.98

All the Time in the World

The Daystar Orchestra

Arranged and conducted by Bob Krogstad
Bob Krogstac has created a sound and mood
unigue in Christian music with this easy-
listening instrumental album. You'll love this
refreshing blend of traditional and contem-
porary favorites styled in a full, lush Mancini-
like sound. Titles include All the Time in

the Worid, Oh How He Loves You and Me ana
$798
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i | a\* Division of Good Life Productions More (Than You'll Ever know).
7901 E. Pierce Street

RECORDSC Scottsdale, AZ 85257
You'll hear the best from us

Retailers: Use cur toli-free order number: 1-800-528-2820
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1‘: financial side of religious music is one of the most com-
plex areas to unravel—but one thing for sure. the available figures
are only the tip of an incalculable iceberg.

Tornquist lications/print. radio, television and touring is often
grouped with the much larger and broader evangelical side of the
business, the dollars are difficult to segment—but they are big, and
growing steadily as gospel moves more into the mainstream of
the music industry.

e With approximately 100 record labels accounted for by the
Gospel Music Assn.. of which perhaps a dozen share most of the
business. 1978 record/tape income is estimated at between $75
and $80 million, with projections for a 10% to 15% increase this
year.

® The National Religious Broadcasters estimate between 1.200
and 1.300 “religious-oriented” radio stations. and total 1978 reve-
nues of $500 million from all television and radio activities. With
radio accounting for perhaps $100 million. the Gospel Music
Assn. counts about 226 stations with fulltime gospel formats and
another 750 programming at least six hours weekly. agreeing on
a $25 to $30 million estimate for “commercial” gospe! radio in-
come.

e The boxoffice impact of gospel artists like Evie Tornquist and
the Gaithers. and top crossovers like B.J. Thomas. Andrae
Crouch and others. brought about $50 million in grosses to pro
moters last year. major agency chiefs agree, with about $20 mil
lion shared by the artists. Crouch alone did an estimated
$500.000 worth of personal appearances in 1978.

¢ The 24 member firms of the Church Music Publishers Assn..
including most of the major gospel companies. reported sales of
$25 million from print in 1978, ranging from compilations and
choral music to hymnals and sheet music—an 11% increase from
the prior year. The loosely grouped Gospel Music Publishers
Assn. projects a figure as high as $50 million for all religious pub-
lishing income. with the commmercial gospel firms accounting for
about half. The Benson Co., one of the majors, brings in about $3
million from publishing activities annually.

But all the figures are pretty much estimates, with Don Butler of
the Gospel Music Assn. emphasizing that any accurate totals are
exceedingly difficult to come by, as he can attest to over his quar-
ter-century in the music end of the business.

As just one example. the Mormon Church is into every aspect
of the music business through a variety of companies and joint
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Financial Picture Brightens
With Contemporary Trends

By STEPHEN TRAIMAN

ventures. Bonneville International is just one of the major entities.
and that conglomerate is now about to enter the kiddie record ’
tape book market through a new venture.

Covenant Recordings is another offshoot with no direct church
connection. but the label will gross $2 million from nearly a mil
lion cassettes and “'tens of thousands™ of records. “relying heavily
on material related to the Church of Jesus Christ of Latter-day
Saints.” sold through 1.300 dealers distributing 180.000 catalogs
in seven countries

¢ RECORDS & TAPES—Word Inc.. the Waco. Tex.-based
religious music and publishing firm. consistently was the only
bright star in ABC Inc.'s music operation. It was no surprise that
the company was shifted quietly to the ABC Publications division
prior to the divestiture of the company's record label and distribu-
tion arm at a multimillion-dollar writedown, and Word today rep-
resents a big share of the gospel music market through its own
and distributed labels.

Diversification is the name of the game for Word and other ma-
jor gospel music entities. with the Nashville-based Benson Co.
and its Great Circle Record Co. operation pretty typical. Senior
vice president Robert Benson estimates 10% to 15% growth for
label operations for the last three or four years in-house.

He notes a soft first half related to the growing volume of busi-
ness from racked product in discount houses. “The cutback in
pop music sales at a K-mart. for example. affects the availability of
gospel bins in the secular mart which accounts for 65% to 75% of
all gospel music business,” he claims.

With the Gospel Music Assn. listing more than 2.000 christian
bookstore outlets, these aren't as affected. Benson observes. The
firm's Heartwarming and other labels only release about 40 al-
bums a year, compared with perhaps 40 a month for the Word
family, he notes. “But we have 55 titles from our 27 artists in the
Handleman catalog and Word has only 52 with some 264 artists,
so our percentage of good sellers is much more reliant on the
secular mart.” Benson emphasizes.

Bill Gaither's “Alleluia” on Impact went RIAA gold but never
charted. and it has sold over 800,000 units since its late-1972 re-
lease, selling 30.000 so far this year as a top catalog item, he
points out.

The firm's Cross Country label with Jeannie C. Riley as its first
artist is a start into country; Great Circle Representation nowin its
third year as a booking agency. is providing a bigger share of dol-
lars in terms of artist development. with newer faces like Tim
Sheppard now breaking. and the print operations—the Benson

origin in 1902—i> now up to $3 million a year. mostly to the
church market. and growing nicely.

s RADIO BROADCASTING—Most observers of the gos-
pel music scene agree that secondary marts are a real key to both
serious gospel sales and vital crossover activity. The big urban
centers like New York, Philadelphia and L.os Angeles aren't as im-
portant overall as others like Dallas. Atlanta and Houston. The
real action is in such smaller areas as Nashville, Chattanooga. Or-
lando. Jacksonville and Birmingham. for example.

Among the dozen or so stations across the country considered
keys to significant sales of major gospel and potential crossover
product are KQLH. San Bernardino: KFKZ, Greeley. Colo.:
KYMS, Santa Ana; KBIQ. Seattle: WLIX, New York; WAEC. At-
lanta; KPBC: Dallas; KLYT. Albuquerque; WDJX, Birmingham:
WCRYJ, Jacksonville. Fla.. WEAW and WYCA, Chicago: WWGM.,
Nashville; KBLH, Lincoln. Neb., and KBRT. L. A.. one of the rare
part-christian. part secular success stories.

Virtually all belong to the National Religious Broadcasters.
whose executive director. Dr. Ben Armstrong. agrees that com-
mercial music formats seem to be growing steadily.

The association holds a convention every year which he feels is
a major exposure vehicle for new artists to the religious broad
casting comunity. Dr. Armstrong notes that Elvie Tornquist was
introduced at the 1976 convention with president Ford. and she's
now one of the top gospel artists. Next January's meeting in
Washington is expected to draw more than double the 2.000 at
this year's event. with Rex Humbard of the Cathedral of Tomor
row as the featured attraction.

Music is more a message in itself today. Dr. Armstrong wrote in
his book on “The Electric Church,” where every listener tunes in
what turns him or her on. “Today it's a very creative combination
of music and message that has propelled gospel music more into
the mainstream.”

Gail Holmes. station manager of Greeley's KFKZ. puts it into
perspective. She believes that the gospel broadcast industry is at a
real crossroads. with success dependent on how a station is run
“If you go strictly on prayer you'll probably lose your shirt. but
God believes in hard work. If you're using the expertise of secular
stations, and if the christians will support you--listening and buy-
ing from your advertisers, then a gospel station can succeed.”

(Continued on page R-41)

Stephen Traiman is Billboard's Tape 'Audio Video Editor and is respon
sible for Financial Page editorial.
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ASCAP HONORS
THOSE WHO MAKE
A JOYFUL NOISE
UNTOTHELORD

GRAMMYS

Best Gospel Performance
Contemporary or Inspirational:
“What a Friend”

Larry Hart

Best Gospel Performance
Traditional:
“Refreshing” (Album)
Happy Goodman Family
(Rusty Goodman, ASCAP)

Best Soul-Gospel Performance
Contemporary:
“Live in London”
Andrae Crouch and the Disciples

DOVES

Bill Gaither
Songwriter of the Year for
Eight Consecutrve Years



THE FOREVER

HE GREAT CIRCLE RECORD COMPANY

IS...
HeartWarming Records

The record label where it began. Here is southern & country gospel music,
embodying a tradition of excitement, smooth quartet harmonies, and
boundless enthusiasm . . . the gospel standards sung by all-time favorite
groups.

Impact Records

Impact means variety, and you'll find countless musical styles within this
“middle of the road”’ segment of gospel music. Well-known soloists and
major recording groups sing the classics and soon-to-be classics. Impact is
musicals and instrumentals; power and gentleness.

Greentree Records

The innovative, feeling-free sound of young Christian musicians is the essence
of Greentree, with bright young singers and songwriters singing styles ranging
from Jesus Rock to softer melodies. !t's the Gospel Message told their way,
in today’s musical language.

Jim Records

Here’s the music reflecting the soul of one of today’s most dedicated, best-
known evangelist-musicians, Jimmy Swaggart. Listen to how one man has
chosen to express his beliefs through versions of favorite hymns and piano
and organ instrumentals.

The Hemphills

The Hemphills are a family bubbling with talent,
warmth, and enthusiasm as they minister through
their down-home southern Gospel music. Joel and
LaBreeksa began the group after pastoring for 10
years in Louisiana. At present the group has nine
members and tours extensively. Four of the five
family members (Joel, LaBreeska, Joel Jr., and
Candy) have added their individual musical styles
through songs they have written. Trent, their youngest
son, is the band director for the group.

Dallas Holm & Praise

Dallas Holm is an exceptionally talented young singer
whose music ranges from slow ballads to easy rock.
He has emerged as a strong vocalist and as an ex-
ceptional songwriter with his contemporary Christian
music. Dallas recently received top honors at the
1978 Dove Awards when he walked away with the
awards for Best Male Vocalist, Songwriter of The
Year, Song of The Year, and Best Mixed Group.
Dallas and his group Praise have been featured with
the David Wilkerson Crusade, a ministry to youth.

The Kingsmen

The Kingsmen, hailing from Asheville, North Carolina,
are a group of men rooted in Gospel tradition. Their
unsurpassed ability to excite audiences through har-
monious strains and lyrical meaning has touched the
lives of many across the country. They are down-to-
earth, fun-loving men with an inspirational message.

Doug Oldham

Doug Oldham is a master of song interpretation
whose ability to dramatize the joy or triumph of a
song has become his trademark. He is a former min-
ister of music and now one of the country’s leading
soloists. Doug travels full-time throughout the coun-
try performing in churches and civic auditoriums.

The Rambos

One of the best-known families in gospel music, Buck
and Dottie Rambo have blended their down-home
warmth with their “uptown country” sound to estab-
lish themselves as one of the most versatile groups
in gospel music. The Rambo’s add a third voice to
form a trio for their Fall and Spring tours each year.

Reba

Reba is an extraordinary talent in contemporary
Christian music with her lilting voice and strong de-
livery. From a background in gospel music — her
folks are The Rambos and she has sung as part of
that skilled trio practically all her life — Reba launched
her solo career with Lady, the album voted Best Con-
temporary Gospel Album of 1977 by the Gospel Music
Association. She has released two LP’s since her
debut album — Lady Is A Child and most recently
The Prodigal.

Jeannie C. Riley

Jeannie C. Riley is the country girl from Texas, who
experienced the fame and fortune of her multi-million
selling song which swept the secular market in 1968
—'""Harper Valley PTA.” She has since committed her
life to Christ and begun using her talents for the
Lord. Musically, she clings to her first love—country
pickin’. Lyrically, she's singing a new song—one of
her faith in the One who has set her free.

Tim Shep

Tim is a gifted songwriter, pianist, and vocalist. In
1975, he won the Amateur Gospel Songwriting Award
in the American Song Festival, and his songs have
since been recorded by major groups like Truth and
The Imperials. As a soloist, he appears in churches
and in concerts throughout the country.

The Slaughters

Henry & Hazel Slaughter are a gifted husband and
wife team. They combine their strong faith with a
warm musical presentation to create a spiritual at-
mosphere at all of their concerts. They are now
joined by their three talented children. This family is
composed of everyday people whose songs reflect
their way of life. They are warm, honest, and sincere
people with a musical message.

The Speers

The Speers are often referred to as a legend in their
own time. This singing family, born to tradition, is
known for their southern gospel sound. They have
come from rural Alabama to Music City, from all-night
sings to the Dove Awards, from obscurity to the
Gospel Music Hall Of Fame. They have been singing
together and sharing with others for over half a
century.

@

Jimmy Swaggart

Jimmy Swaggart is one of the best-known evangelist/
recording artists in the world today. The music and
messages of this dynamic man are heard daily on
radio and television, and he regularly travels to major
U.S. cities, and often travels abroad. Reverend Swag-
gart performs favorite gospel songs in his own dis-
tinctive style.
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MUSIC OF TODAY

The Hemphills

HOME COOKIN’/r3s13
Featuring I'M IN THIS CHURCH and
YOU MAKE ME WANT TO SING

On HeartWarming Records & Tapes
For booking information contact:
New Direction Artists Guild, Nashville, TN

Dallas Holm

HIS LAST DAYS/r3534

the
KINGSMEN

From Out Of The Past

HisLastPays

[
e

Ris ggain

Featuring CALVARY and RISE AGAIN :‘;ﬁ =
On Greentree Records & Tapes
The Kingsmen Daiias Folm

FROM OUT OF THE PAST/r3ss0
Featuring SATISFIED and | WOULDN'T TAKE
MOTHING FOR MY JOURNEY NOW

On HeartWarming Records & Tapes
For booking information contact:

Century Il Promotions , Nashville, TN

Doug Oldham

SPECIAL DELIVERY/r3s46
Featuring SPECIAL DELIVERY and
HIGHEST PRAISE

On Impact Records & Tapes

For booking information contact:

New Direction Artists Guild, Mashville, TN

The Rambos

RAMBOS SILVER JUBILEE/r3s60
Featuring BUILD MY MANSION {Next Door To
Jesus) and TEARS WILL NEVER STAIN THE
STREETS OF THAT CITY

On HeartiWarming Records & Tapes
For booking information contact:

Great Circle Representation, Nashvitle, TN

THE PRODIGAL/Rr3543

Featuring NEVER ENDING LOVE and

THE PRODIGAL ... ACCORDING TO REBA
On Greentree Records & Tapes

=or booking informztion contact:

‘Wayne Coombs Agency, Rolling Hills Estates, CA

Jeannie C. Riley

WINGS TO FLY/Rr3s39

Featuring BE NOT AFRAID and

HOME NEVER LOOKED SO GOOD TO ME
For booking information contact:

Top Billing, Inc., Nashville, TN

Tim Sheppard

SONGTAILOR/r3501

Featuring HEY THERE STRANGER and
EVER SINCE THE DAY

On Greentree Records & Tapes
For booking information contact:

Great Circle Representation, Nashville, TN

The Slaughters

JUST THE WAY WE ARE . .. LIVE!/r3s16
Featuring BLESSIN® AFTER BLESSIN'and | NEVER
FELT MORE LIKE PRAISIN’ THE LORD

On HeartWarming Records & Tapes

For booking information contact:

L T

Jimmy
Swaggart

Lookin
For 9

Great Circle Representation, Nashville, TN s VY L

The Speers % |
PROMISES TQ KEEP/r3s26 7 i
Featuring WHAT SINS (Are You Talkin’ About) 23 2 : i
and WRITE A MESSAGE TO THE DEVIL ON THE % "‘
BOTTOM OF YOUR SHOE e S

On HeartWarming Records & Tapes R— ' |
For booking information contact: The Christion Music Of Tomorrow, Today.

Great Circle Representation, Nashville, TN 'F.E GREAT C'RCLE RECO?D CmeY R

Jimmy Swaggart a division of The Benson Company,

LOOKING FOR A CITY/ r3s630 365 Great Circle Road, Nashville, Tennessee, 37228

Festuring LOOKING FOR A4, CITY and -

MERCY REWROTE MY LIFE CONTACT YOUR BENSON REPRESENTATIVE, OR CALL i

On JIM Records & Tapes TOLL FREE 1-800-251-8984., TENNESSEE CUSTOMERS

For booking information contact: CALL 615-259-9111.

Jimmy Swaggart Evangelistic Association,
Baton Rouge, LA FOR D.J. COPIES, CONTACT GREAT CIRCLE RECORDS, RADIO PROMOTIONS DEPARTMENT.




A sk the man on the street to give you his concept of reli-

gious radio and there’s a good chance he'll imitate a shouting
preacher offering to sell a square inch of land in Israel, or maybe
even the Brooklyn Bridge. Unfortunately, that is still the view car-
ried by many Americans: religious radio is old-fashioned, uninte-
resting, and they're always asking for money.

But religious radio is going through a renaissance—its most
radical renewal since its beginning. The old-time religion is there,
still serving its faithful audience, and there is at least one religious
station in just about every market of any size, broadcasting
preaching all day long. But that’s not a composite picture of reli-
gious radio in America today.

There are now 1,400 religious stations in the United States with
several more licenses applied for, according to Ben Armstrong,
executive director of the National Religious Broadcasters, and au-
thor of “The Electric Church.” And they are multiplying at the rate
of one a week. What's more, many of the religious stations are
singing a different tune than they have traditionally sung, or
“bringin’ a new song,” as one station claims. There's even a move
afoot to distinguish between “religious” radio and “christian” ra-
dio. Christian programmers say that “religious” can mean any-
thing from a hodge-podge of various doctrines to any religious
programming that isn't totally christian.

NRB's Armstrong says the industry is “beginning to rethink the
whole role of religious broadcasting,” and while he sees the pure
justification for many preaching and Bible teaching programs, he
also sees some dramatic changes already happening.

“Religious broadcasting is a phenomenon of the general popu-
lation as opposed to a denominational hierarchy appréach. We're
seeing people really supporting religious broadcasting by sup-
porting the programs they like and want to support, rather than
religious broadcasting being the function of a large denomi-
nation.”

The NRB has been accused by numerous of the nouveau chris-
tian broadcasters as not being as interested in music as they are in
block programming. But Armstrong sees a change in that. “I see
music playing an ever-increasing role. The people like all kinds of
music, and there's a growing awareness of this in our field and a
greater appreciation of it.”

Record sales which result from christian radio provide perhaps
the most credible figures in proving the desires of the audience.
Wherever there is christian music radio, the record companies are

— _ Religious Radio:
Ain’t What It Used to Be

definitely feeling it. John Styll, editor of the Contemporary Chris-
tian Music Magazine, states that “Airplay creates sale—it is no dif-
ferent in the religious market than the secular market in that re-
spect.” He adds that “with secular industry sales at between $3.5
and $5 billion, and religious sales at $75 to $100 million. it's actually
a very small market—still lucrative, but small in comparison. The
signs point to continued excellent growth in sales.”

That didn’t use to be the case. Only a few years ago, very few
forms of music were on christian radio. There were the standard,
traditional hymn stations, there were the southern gospel stations
broadcasting to quartet fans, and there was black gospel pro-
gramming. But contemporary christian music, pop music styles
with inspirational lyrics, is a fairly new phenomenon, evidenced by
the fact that the first two stations to format contemporary chris-
tian music, KBHL in Lincoln, Neb. and KYMS in Santa Ana, Calif.,
only began their formats in 1975.

Several of the religious radio broadcast chains progressively
put more emphasis on the music part of programming. Crawford
Broadcasting introduced contemporary christian formats to the
Chicago, Houston, Birmingham, Dallas, Lancaster, Pa., Nashuille,
and Detroit markets. Swaggart Broadcasting, owned by Evange-
list Jimmy Swaggart, has recently expanded music programming
to its stations in several Eastern, Southern and Midwestern cities.
Universal Stations features block programming and music pro-
gramming to suit the needs of the various markets they serve.

In addition, the new christian music stations are popping up in
every part of the country: Denver; Greeley, Colo.; Boston; Los An-
geles; Seattle; Tulsa; and so forth. These stations are out to get as
big a chunk of the market as they can. They're armed to the hilt
with complete christian record libraries, made up of hundreds of
albums from large and small record companies, albums which are
being released at a regular clip. Meanwhile, a majority of the secu-
lar programmers and retailers hardly even know they exist.

“As a whole,” says Styll, “the gospel labels haven't really made
much of an attempt to penetrate the secular market, and secular
stations automatically write off a record they receive on a reli-
gious label. But, as it turns out, they're throwing out some great
music.”

The new christian stations are playing rock, MOR and even (be-
lieve it or not) their own “oldies.” Not only do they play music by
professional christian musicians who specialize in “religious” mu-
sic, they also play songs by the celebrated performers who have
played along with (or led) the best of the secular entertainers: B.J.

Thomas, Billy Preston, Richie Furay, Dan Peek, Ray Price, Jessi
Colter, Seawind, and even Mike Douglas.

So now there's traditional, beautiful, MOR, contemporary,
country, black and even southern music on religious radio. Each
type of format and each type of music has its top stations and top
audiences. The highest-ranking markets for percentage points for
total religious audiences show up mostly in the secondary mar-
kets of the South: Shreveport, Birmingham, Montgomery, Colum-
bus, Augusta, Jacksonville, Savannah and so on. In markets such
as Jacksonwille, Dallas, Tampa/St. Petersburg, Los Angeles/Or-
ange County, and Denver, there are at least four religious stations
serving the same populace.

In Jacksonville, WAYR broadcasts teaching and preaching pro-
grams and traditional hymns. WBIX and WOZN program a variety
of formats, including quite a bit of southern gospel music. WCRJ,
the top-ranked religious station in the market, carries christian
MOR and contemporary music. The Jacksonville market is rated
as having one of the largest religious audiences in the country.

Rick Hlubek, operations manager for WCRJ, adds, “The chris-
tian market is exactly the same as the secular market in its de-
mographics, in its tastes. Christians come from the world, anyway.
Demographically speaking, they line up with about the same types
of likes and dislikes. So, if we hit for the average age in Jackson-
ville, which is 25-point-something, and we target ourselves right
toward that maximum age group, we get the younger listeners
and the older listeners.”

But, as noted before, this doesn’t apply solely to Southern mar-
kets, where religious radio has always had its strength. The Den-
ver market is served by five religious stations. Dick Schroeder, sta-
tion manager of KRKS, programs a christian beautiful music
format, inspired by the highly successful secular FM sister, KLIR-
FM. Its music format is based on the FM-100 Plan’s “Beautiful
Sunday” library.

Meanwhile, KWBI-FM carries programs and traditional and
MOR music. KQXI carries a majority of preaching programs.
KPOF, the city’s oldest religious outlet, features classical music
and a christian format of block-programming and traditional mu-
sic. KBRN carries a format of contemporary christian music and
six hours a day of teaching programs.

KRKS’s Schroeder says, “If a station is in a small community,
and is the only station in the market, there may be more justifica-
tion for presenting a broader spectrum of opinons and points of
view and go on to serve the community. In a market of 30-plus

(Continued on page R-43)
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SPARROW RECORDS
Bringing <
Contemporary Christian Music Z
To The World. Nt

ON SPARROW: Scott Wesley Brown e Candle »
hildren Of The Light # Danniebelle  Firewind @ Keith Green @ Annie Herring < Janny < Barry
¢Guire # Mike And Kathie Deasy «2nd Chapter Of Acts John Michael Talbot @ Terry Talbot <

The Talbot Brothers & James Vincent # Matthew Ward. ON BIRDWING: Candle e Communion < Kids
Of The Kingdom < New Creation Singers < John Michael Talbot < Alliene Vale. ON SPIRIT: "Ark <
Albrecht. Roley and Moore < Benny Hester. ON NEWORLD: Noel Paul Stookey.

And coming this Fall on Birdwing. Handel’s Messiah:
A newly recorded four-record set featuring The London Philharmonic Orchestra and Choir

\
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THE REX HUMBARD FAMILY TV SHOW

Largest one-hour, weekly religious syndicated
television program in the world.

Rex Humbard was one of the first ministers
to go into television. That was in 1952. He
has become todays’ leading television pas-
tor to a worldwide congregation of mil-
lions.

From one station, he has built the largest
one-hour, weekly religious syndicated tele-
vision program in the world. It reaches into
areas of six continents where two billion
people live—half the worlds population.
The program airs on more than 600 sta-
tions, over 2,000 feeder satellite stations
and several cable systems across North
America, Asia, Africa, Australia, Europe,
South America, and many islands. The
programs are heard in English, French,
Japanese, Portuguese, and Spanish.

LIZ HUMBARD

Liz Humbard has the potential of becoming
one of the top female vocalist in the Gospel
Music World. She is featured soloist on the
Rex Humbard Television program and has
the talent and exposure to take her to the
top.

At nineteen, Liz has had some impressive
accomplishments. She has conceived and
co-produced three albums, she has done
solo concert tours in Brazil and traveled
farther and performed before more people
than most people do all their lives. Liz is an
incredible talent with the ability to
communicate—and this is only the begin-
ning of LIZ.

HUMBARD
GRANDCHILDREN

Rex II, Suzanna, Michael, Donna Sue,
Melissa, and Susan Rae make-up the group
of Humbard Grandchildren. The Humbards
say the kids sang before they talked. These
six kids are featured on the Humbard
Grandchildren’s albums as well as the
Humbard Family albums. They range in
ages from 14 to 4, and it’s obvious from
listening to their records that they’ve all
been singing for a long time.




REX HUMBARD
FAMILY SINGERS

Rex Humbard, his wife Maude Aimee,
their three sons Rex Jr., Don, and Charley,
their daughter Liz, their daughter-in-laws
Suzanne and Susan, and all the grandchil-
dren combine to make the Rex Humbard
Family Singers.

Rex Humbard Family Records

LIZ HUMBARD

\"L’;‘;L)QOQK)'!‘ EALITIES

'Y

STORYBOOK REALITIES

(R3544)

The country-pop sound of Liz is unmistak-
able on her latest LP STORYBOOK
REALITIES. The choice of songs on the
album include the title cut *‘Storybook
Realities,”” ‘“Without A Doubt,”’ and ‘‘Yes
To Something Higher™ plus seven others.
The music contents and graphics of the
album combine to make this the best Liz
Humbard LP yet!

ALSO AVAILABLE:

LiZ (R3696)
L1Z HUMBARD (3692)

REX HUMBARD
FAMILY SINGERS

ALL TIME FAVORITE GOSPEL
SONGS AND POEMS

o (R3545)
This i1s a very moving album—almost nos-

talgic. It contains all those ‘‘old’’ songs that
are still popular. And the poetry in-
terspursed makes the album very personal
and warm. Most of the singing on the
album is Rex Humbard, however, some of
the songs have back-up sung by other
members of the Humbard family, including
Maude Aimee. Songs include ‘‘Old Rug-
ged Cross,” ‘‘Sweet By And By,”
“Jericho Road,”” plus five other songs.
ALSO AVAILABLE:

FEELING AT HOME (R3698)

| LOOK TO THE HILLS (R3695)

SONGS OF THE REX HUMBARD MINISTRY,
VOL. VI (R3693)

HUMBARD
GRANDCHILDREN

The Humbard Family Singers |

WE LEARN ABOUT JESUS IN
GRANDMA'’S ROCKING CHAIR

(R3548)
This 1s an excellent album for children. It is

appealing and very well done. The grand-
children perform on their Grandfather’s TV
program and perform before millions each
week. So they have experience and are
good singers. It’s refreshing to listen to
these children sing about Jesus. Songs on
the album include ‘“We Learn About Jesus
in Grandma’s Rocking Chair,”” ‘“‘God
Thought Of Everything,”” ‘‘Let The Sun
Shine In,”” and seven others.

These Humbard products are available exclusively on IMPACT Records & Tapes.

R

The Great Circle Record Company,

a division of The Benson Company, 365 Great Circle Road, Nashville, Tennessee, 37228.

Contact your Benson representative, or call TOLL FREE 1-800-251-8984. Tennessee customers call 615-2569-9111.



Wh a dynamic impact heard—and seen-literaily around

the globe, christian television programming is exploding onto the
home screen with a fervor that rivals any prime time push in secu-
lar tv.

If television is still considered an emerging medium. then the
relatively recent advent of religious tv broadcasting is truly only in
its infancy.

But it's growing fast, and its leaps-and-bound acceleration
seems to be shaking up the market. Once relegated to the leftover
late-night sign-off slots and a requisite spot or two squeezed in at
the crack of dawn on Sunday mornings, christian programs are
suddenly springing up in coveted prime time network positions
with increasing regularity, viewed by people who, a few years back,
wouldn't have thought of watching religious tv for entertainment.

The times they are certainly a-changing.

The same winds of rebirth and regeneration that iiave swept
through traditional forms of church music and brought it into a

n audience that includes 215
the U.S., 3,000 cable systems
seas audience via satellite

PTL Singers reacl.l a
affiliate stations in
and a massive over

hook-ups.

TV Spreads

By KIP KIRBY

new mass appeal popularity among its record buyers have also
blown through the field of broadcasting.

Today, religious broadcasting is out of the closet and on its
own, thriving and flourishing through the instant accessibility of
the tv medium. Interested audiences can choose from 1,200 reli-
gious radio bands or from 40 full-time christian tv stations across
the country, with hundreds of religious cable tv channels supple-
menting this figure as well.

Aviewer may switch channels at various hours of the day or eve-
ning and find inspirational hymns, born-again shows. crusade pro-
grams or entertaining mixtures of talk/variety/music packages
arranged in an appealingly soft-sell commercial format.

ng Network syndicates shows

such as the pictured Spiritsqng ((“Xeg:::: J'::ll;is:';
: - catellite) to an estimate X

h:':wz:'as isn the U.S. and 13 foreign countries.

Y

Trinity Broadcasti

Three major full-time religious broadcasting networks beam

24-hour a day programming to a complex system of satellite

hook-ups and affiliate stations, reaching not only the U.S. and

Canada but tv screens in South and Central America, Africa and

the Far East.
According to a 1977 Gallup poll, approximately 34% of the

American population claims to have been “born again.” A more
recent Gallup survey revealed that approximately 47% of the pop
ulation manages to tune into at least one religious program a
week. This is a fascinating statistic when compared with the secon-
dary fact that this same poll also revealed only 42% of the popu-
lation actually leave their homes to attend a religious service of
any kind in person.

This translates to an estimated 130 million people who watch
some form of christian programming on a weekly basis. No won-
der that religious leaders are increasingly turning to the tube as
the most effective way to broadcast their good-news gospel mes-
sage and provide entertainment as well.

Independent christian stations are directing their energies
toward originating their own local and regional productions,

(Continued on page R-48)

Kip Kirby Is a reporter in Billboard’s Nashville office.
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G-(l;ls(pel
Roots

Inspires

Miracles.

Tl ecores

495 S.E. 10th Court, Hialeah Florida 33010
Timmy Thomas (305) 888-1685

Gospel Roots Records and Tapes. Distributed by TK Productions. Inc.

1he Fountain of life Joy Choir
under the direction of Kevin Yancy

Gospel
Roots
5034

Gospel
Roots ‘
5030 '

L
1t

The Jackson Singers
of Washington D.C.

The Singing Sons ot Washington, 1).€

p/

HOLD THE
LIGHT....
Miuy Collier

A
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KBIQ 105/FM
Seattle/Everett/Tacoma

KTIS 900/AM - 98.5/FM
Roseville/ Twin cities

KFNW M70/AM - 97.9/FM
Fargo/Red River valley
WIBL 94.5/FM
KCCS 1220/AM Holland/Western Michigan

Salem/Willamette Vvalley
WNWC 102.5/FM

KNWC 1270/AM - 96.5/FM Madison/S.E. wisconsin
Sioux Falls

s KNWS 1090/AM - 101.9/FM

Oma'ga A Waterloo/N.E. lowa WSYX 106/FM

London/Columbus
WNTS 1590/AM WWDJ 970/AM
Indianapolis Hackensack

WSLM 98.9/FM
KFKZ 96/FM Salem/S. Indiana/N. Kentucky
Greeley/N.E. Colorado

KFSG 96.3/FM
Los Angeles/Orange County

KBRT 74/AM
Los Angeles/S. California
WMQM 1480/AM
KYMS 106/FM Memphis
Santa Ana/Orange County
KCTB 94/FM
Flagstaff
KAIM 870/AM - 955/FM WAEC 86/AM
Honolulu WMOO 1550/AM Atlanta
Mobile
KIXL 970/AM
Austin
CHRISTIAN RADIO
Largo/Tampa-St. Petersburg
WCIE N1.3/FM
LEADING THE WAY
Christian Radio has come alive with the explosion of the For more information on any of the stations listed, write:
Gospel music industry. The stations shown wish to express Gospel Radio Ad
their appreciation and support of the Gospel music industry CCA
for the part it plays in spreading the '"Good News" through 12800 Garden Grove Blvd., Suite H

mMusic. Garden Grove, California 92643



Like the protest singers of the 1960s, many gospel perform-
ers look upon their work as moral duty: spreading the word comes
first, entertainment is second. Other performers, though, have
seen gospel music as an apprenticeship stage toward a popular

- QOaks Translate Gospel
- to Secular Success

By EDWARD MORRIS

To me. you can get all that preaching in church for free. Although
we've always had a strong moral code, the Oak Ridge Boys felt
that when people were paying money to come to a show. they
were paying for entertainment, not necessarily preaching.”

The situation convinced the Qaks 10 ook beyond gospe! music

music career. It was a natural progression from singing in the
church choir to a captive audience to working in a group that had
to lure and hold a pay.ng audience.

The list of stars who got their start in gospel is impressive both
in length and membership. for it contains such names as Aretha
Franklin,. Sam Cooke. Tina Turner. the Staple Singers. the
Stamps Quartet, and the Jordanaires. But none of the names is
more long-lived and familar to dyed in-the wool gospel fans than
the Oak Ridge Boys. the mcst recent escapees from Eden. The
group has been aroung. in one form or another, since World War
fl. The current Boys are Bill Golden. Richard Sterban. Duane Al-
len. and Joe Bonsall.

Since “Y'all Come Back Saloon’ gave them their first solid
country hit two years ago. the modish quartet and their rocking
backup band have seemed unstoppable. Theyve copped vocal
group of the year kudos from both the Country Music Assn. and
the Academy of Country Music. And the band itself took the
CMA's instrumental group o the year award in 1978. The Oaks
have charted with “"One In a Millicn,” *I'll Be True To You."
“Come On In,” “Cryin’ Again,” and "Sail Away.”

Bonsall, who sings temior fcr the Oaks. explains the tribulations
and triumphs of going from gospel to country pop: “We were
trendsetters in gospel. We were the first to hire a ful! band. Mark
Ellerbee (who is still a mainstzy with the Oaks) was amiong the first
professional drummers in gospel music. We were the first group
to grow our hair a little long and to wear Edwardian style clothing.
What we caused was a lot of controversy in gospel music. People
really loved us because we were innovative. or they really didn't
like us at all. They put us down because we were ‘bringing the
world into gospel.” "

Before the Oaks could widely popularize this hip gospel. Bon-
sall adds, It seemed like the gospel music industry started taking
a turn back. The few promoters who control that business were
not booking the Oak Ridge Boys anymore. The groups that were
becoming more popular were the ones that were using a piano
player—and maybe a bast—and goirg back to singing old tradi-
tional harmonies. And they were doing a whole lot of preaching.

Oak Ridge Boys perform at the Landmark Hotel in
Las Vegas. Gospel ‘‘taught us a lot about stage per-
formances, because gospel groups really get out
and get it.”

for their survival. Their decision, Bonsall says, was unanimous. * It
was either change or our career was ended. We were at the finan-
cial point where gospel quartet music wasn't getting it anymore.
Not as many people were coming out. We didn't see as many
young people as we used 1o see. It seemed to me that for a long
time the only people we saw at the gospel concerts were those
who would sit and complain about hcw loud the music was. The
gospe! music audiences—and God love 'em, they supported us a
lot of years—put an unbelievable pressure on the act. We slowly
decided to expand.”

Expansion meant many things. It included signing with CBS rec-
ords, taking on Tulsa titan Jim Halsey as career manager. experi-
menting with different record producers. doing backgraund vo-

cals for the distinctly pop Paul Simon’s “Slip Slidin’ Away,” and
serving as opening act for Johnny Cash in a Las Vegas gig.

Still, the Oaks kept one foot in the gospel camp while at CBS.
Then, Bonsall recalls, “one day we had a meeting and Jim Halsey
told us the same thing Johnny Cash had: ‘Get off the fence—do
one thing or the other.' ” When their CBS contract ran out. Hal-
sey negotiated a deal with ABC Records (now MCA), and the race
was on. Ron Chancey, their new producer. went on the road with
the Oaks for a week to see if he could transfer their concert ap-
peal to vinyl. The song he chose for them to make their leap with
was "“Y'all Come Back Saloon.”

“It was a good song,” Bonsall says, “we got a good cut on it,
and the DJs saw ‘saloon’ and didn't throw the record into their
Sunday moming slot.” But, he adds, the Oaks were convinced
they'd made the right career choice even before their first hit
record. largely because of the enthusiastic receptions they'd got-
ten opening for such other Halsey acts as Roy Clark, Freddy
Fender. and Mel Tillis.

“A lot of people get a hit record and then have to put a show
together.” Bonsall observes. “By golly, we had a show and we
knew if we had a hit record it could be gangbusters.”

So strong is the gospel connection. though, that even now
some gospel fans remain outraged at the Oaks’ secularization of
their act. And it's not uncommon to go to a record store and find
their new albums lodged in the “gospel” or “inspirational” bins.

The Oaks don't seem eager to lose the aura of gospel despite
its mixed blessings. “We don't do a lot of cheatin’. drinkin’. hangin’
over the bar. and divorcin’ type songs.” says Bonsall. “We don't
want to turn off anybody. We turned down a major beer commer-
cial because we didn’t want to offend the people who think drink-
ing is wrong.”

They are measurably less conservative in their stage appear-
ance. “We pay more a night for sound than we ever got paid for
singing gospe! music,” Bonsall testifies. Besides the expensive
sound system, their concerts feature light shows and smoke ma-
chines. And the boys are partial to doing a bit of fancy footwork as
they sing to demonstrate their hipness and Hollywood costumes.

“Who knows,” says Bonsall, “we may eventually be coming out
in silver space suits. We want to keep putting money back into our
stage performances.”

(Continued on puge R-50)

Morris is a freelance writer based ;m Bowling Green. Ohio
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DEAR CONCERT PROMOTER:

THE TIME FOR “GOSPEL"
ADVANTAGE OF OUR SUMMER and FALL
ISTS BE HEARD IN CONCERT

i SINGERS
REV. JAMES CLEVELAND &
EVANG. SHIRLEY CAESAR & SINGERS
ANDRAE CROUCH & THE DISCIPLES

EDWIN and WALTER HAWKINS and FAMILY

THE MIGHTY CLOUDS of JE)Y
THE BROOKLYN ALLSTARS
THE PILGRIM JUBILEE SINGERS
MISS. INEZ ANDREWS
THE DIXIE HUMMINGBIRDS
THE GOSPEL KET\}I\éOTES
NEAL TWI
;‘g\s (I)SAAC DOUGLAS & SINGERS
THE NIGHTINGALES SINGERS

A Billboard Spothght

. LEY SINGERS
GENETTER BRADLEY & BRAD ERS GISTERS

REV. EDNA ISAAC & THE GREENE SISTERS

DELORIS BARRETT CAMPBELL & BARR

THE HIGHWAY QC'S
RANDOLPH SILLS
THE CONSOLERS

NEW YORK COMMUNITY CHOIR (NY.CC)

EAST ST. LOUIS GOSPELETTES

FOR YOUR PREFERRED

TO SERVE YOU AND ALL YOUR CONCERT NEEDS.
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> . AND WE'RE REPRESENT ‘
. “GOSPEL" SPECIAL AND BUY EARLY. AS IT'S ABO

GENE VIALE

STISTS ©O

NEW YORK, NEW YORK 10019

F TO-DAYS TOP GOSPEL
ING SOME Ol gkt

&

. (212) 757-8354

TAKE
and INSPIRATIONAL ARTISTS
E GOSPEL and INSPIRATIONAL ART

MARVA HINES & COMPANY
THE FIVE BLIND BOYS of ALABAMA

THE VIOLINAI

RES
REV. CLEOPHUS ROBINSON

DATES, PLEASE WRITI E, WIRE OR CALL: HENRY NASH O

JACKSON SINGERS of WASHINGTON, D.C.
REV. MACEO WOODS
SARA JORDAN POWELL
THE WILLIAM BROTHERS
THE STATESMAN QUARTET
THE SEGO BROTHERS and NAOMI
MORRIS SEGO and FAMILY
THE THRASHER BROTHERS
THE TELESﬂAlé%)yS
FLORIDA
?:lg HAPPY GOODMAN FAMILY
THE KINGSMAN SINGERS
THE IMPERIALS
THE SPEER FAMILY
THE BLACKWOOD BROTHERS
THE VOICE SUPREME
BETTY JEAN ROBINSON

R ED. JOYNER AND WE WILL BE PLEASED

HENRY NASH
President
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Pamela Deuel Hart is one of Contemporary Christian
Musics’ most inspiring artists.

Booking:
JOLEEN PARHAM ASSOCIATES
Pamela Hart’s singing is ALIVE. 3810 €ast Coast Hwy, Ste.
It blesses—A pleasant contrast to the Corona del Mar, Calif. 92625
suffocating sounds around us. (714) 675-9770 (800) 421-4420

Pastor Jack Hayford
“The Church on the Way”
Van Nuys, California Hartsong Records Beverly Hills, California
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Religious music publishing is. by conservative estimate, a

phase of copyright ownership that accounts for mcre than $25
million a yaar in gross income.

But. the crux of the matter is thatit's a continually developing
area both in terms of growth and. of great consequence, in the
manner in which church groups and performers seek to deliver
their sermons in sorg.

“It's a very active field.” maintains Ernest Farmer. president of
Shaunee Fress, a large entity in the 1ehgious music field.

“A lot of people are looking at it.," he observes. “but it cannot
be approached superficially. And it's Certainly not easy; to general
ize about it in view of the large area cavered by religious rrusic.”

According to the Gospel Music As=n., based in Na-hulle, there
are at least 131 gospel music publishers (without taking from the
mmistiy to which the individuals are commutted) who provide ma-
tenal for 480 gospel groups (traveling a mmimum of three nights
weekly) and more than 100 records. And onthe-air. total hours of
radio programming exposing religicus music amount to more
than 500007 hours.

Growth ves. but not without the pains of growth and new direc
tions

With regard to a class action su# by religious broadcasters
against ASCAP. Norman Bie. attorney for the Nanonal Religious
Broadcasters, expresses canfidence tiat the matter wil be settled
“before the end of the year.”

The acticn. an attack on bianket licensing and a cherge of viold
tion of the Sherman antitrust law, has reached a pracedural and
techinical stage wherem the broadeasters filed a motion last
month to Jvide the tiial into two parts. One would attempt to
wetthe fegal kability on ASCAP's part and a second pan would de
termine. if proven. the extent of damages for each s:ation

FEL Pubiicaiions Ltd. of Las Angtles brought achon agmnst
the Archiliocese of Chicago in Septemnber of 1976 in US Distnct
Court in Clicage, charging the unauthorized duplicarion of FEL
printed mus:ic. Origmally, FEL had sfeged wiolation by 90 pai
shes, but this figure, FEL contends. 13 now up to 250 There had
been a delay in the proceedings bwcawse the ongmal judge in the
suit. Judge Alfred Kikland. became 3l and a new judge. Judge
George Leighton. has been appomtes! in Judge Kirkland's place.
FEL. attorneys feel that a trial date wll be set sometime this year

Copvrights Rejoice in
Expanded Performance Arena

By IRV LICHTMAN

No matter where one turns to in determining significant crea
tive trends in religious music publishing. one thing is plain: church
groups of all denominations are hoping to install a sense of refi-
gious conviction among youth by speaking their musical fan
guage. This is now a second generation influenced by the evolu
tion of rock music forms.

Aside from legal questions in terms of performance and prnt
rights. the religious music publisher 1s faced with the most dra
matic changes in history. all within the confines of less than a dec-
ade. In an area with strong ties to tradition, 1) years is a brief span
of time. indeed.

“Ten years ago. prior 1o the ‘Jesus movement.’ it would have
been a rare thing to pick up a church hymnat and find in it a song
that had been written within the previous 25 vears.” maintans Hal
Spencer, president of Manna Music. one of the leading religious
music publishers in the world. (Manna was formed in 1954 by
Spencer's father, Tim Spencer. a pop and country songuriter
who. along with Roy Rogers. founded the Sons of the Pioneers.
The company was named music publisher of the vear in 1975,
with one of its copyrights. "How Great Thou Art.” being termed
the all-time No. 1 hymn in America.)

Andrae Crouch is perhaps the most interesting study inthe con
temporizing of religious music, not only for his consistently best
selling albums for Word's Light label. but also in view of a unigue
new two label arrangement

Crouch has been signed by Warner Bros. Records to record
four albums, while contivumg to record for Light

Those familiar with Crouch’s style knowthat it's often difficult to
tell hus christian message apart. 1a terms of writtng and produc
tion. from a secular 11y at an 1&b crossover success.

With some lyric changes anticipated . his Wamar product.
Crouch'’s sessions wath the label will probably shed greater hght on
the impact of pop marketing of a gospel voice, if not controversy

Ttus, & warnming from Hal Spuncer “When chisstsins o1 ther
music became ‘too pop.’ they face a gmater porential danger
the defeat of their ongmal purpose, to prase
iy His people.

"Now [ mnay be owr rvacting but | think that there s a resl
problem within our industry arising from our attempt to have gos
pel music crossover into the realm of the pop, rock and countn
fields. because in order to do this. many trmes the lytics have to be
watered down so that certain listeners are not offended. I'm con

e Lord and to wd

Disciples Records

presents

“Master of my Life”
Diann Franklln

The response to Diann in “Master of my
Life” has been overwhelming. This
exciting new album is available in your
record or bookstores. Or you may order
from Disciples Records, 839 Dayton St.,
Cincinnati, Ohio 45214, (513) 621-6092.

Also offered by Disciples Records is
“Food for the Soul” by the Singing

Disciples. And coming soon are two new
gospel albums: “God is working it out” by
Dale Talbert and the Dimensionals; and
“Let us go and tell the World” by About
our Father’s Business.

== = = =mr—— - ———- 2 o= T
Disciples Records, the new company of
contemporary gospel music.

cerned that in the watering down we might miss our original in
tent.”

Spencer and others, of course, merely echo a theme that has
concerned both the music publishing industry and the trade itself:
do attempts to reach a wider audience dilute and demean the
“pure” forms of a music heritage. whether it be gospel. countr.
biues. jazz. eic.?

Granted there is greater sensitivity in an area wherein people’s
deep religious convictions are involved

But. two factors should help alleviate fears and honest concern.
Music industry history indicates that the presentation of “pure”
forms of music n common denominator formats eventually leads
to curiosity about the “real thing.”

And who can deny the spiritual meaningfulness of such “pop”
inspirational songs as “I Believe.” “Ha.” “Bridge Over Troubled
Water” and “Let It Be?" It's true that these songs by design avoid
direct referencesto a supreme being, but they are linked movingly
to the old World War [l saw that “there are no atheists m fox-
holes.”

With a world 1idden with cnisis and great moral questions, a
pop oriented message of hope would seem timely.

Underscoring the increasing penetration ot relgious music 1s
the mcreasingiy broad exposure of this music on a concert level.

The venues include such diverse showcases as Disney World.
Magic Mountain, Knoit's Berry Farm. The Greek Theatte. The
Hollywood Bowl. Carnegie Hall, and Six Flags Over Georgia. a5
well as many state and county fairs and in some of the largest au
ditoriums throughout the country.

Religions music ts also being programmed over some of the
major airlines’ intlight music programs. as well as such high au
dience tv shows as Mike Douglas. Jotinny Carson, Dinah Shore
Merv Gritfin. Plans are in the works for an alt gospel music pro
gram to bt featured at the White House at the invitiation of Pres:
fent Carter.

All this points to an

ypyrights.

And as Hal Spencer puts it, “The tuture of religious music in t
country s very optimistic, and those who periorm sand publist
stand to reap sigmficant benefits.” Billboard|

<panded performance of relaious mis

T

Ire Lichtman is Billboard’s Publishing Editor
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STATE /DISTRIBUTOR

LABELS

AB C
ALEXANDRA HOUSE - 3
BIRDWING L]

BIRTHRIGHT e
CALVARY [ D

CHRISM
CREATIVE SOUND 4
CREED .
DAYSPRING .
DISCOVER
GLORI .
GOOD LIFE °
GOOD NEWS o | o .
GOSPEL ROOTS .
|GREAT CIRCLE . .
| GREENTREE . .
HSE °
JOHN HALL .
HEARTWARMING o | L4
HERITAGE
HOPE
IMAGE VIl
IMPACT D
JEWEL
JIM
KCP .
ENW
LAMB & LION e
LIGHT ol e .
LILLENAS
MALACO .
MANNA .
MARANATHA! ol e .
SIANIC .
MIGHTYWIND o | o
MYRRH .
NASHBORO .
NEW LIFE
NEWPAX .
NEW SONG o
NEW WORLD
PARAGON .
(PETRA
POWER PAK
OCA L d [ ]
RAINBOW

REBORN

SACRED .
SAVOY

'SEED .
SING

[SKYLITE

|SOLID ROCK .

SONRISE

[ SPARROW c

SPIRIT

STARSONG . .

| SUPREME . «
TEMPO

TRIANGLE
VESPER 0 °
WORD o 3 ] . e

WORD OF GOD

Legend: The following are wholesalers dealing predominantly in
religious recorded product. Labels represented are derived from
questionnaires the distributors filled out themselves, or from a
phone poll interview. Widely distributed labels appear in a sepa-
rate chart. Labels following names in this list represent those
brands with two or fewer distributors. Obviously, many secular
distributors have religious product but are not listed here because
of space limitations (see Billboard’s international Buyer's Guide).
Schwartz Bros., for example, in Washington, D.C. and Phila-
delphia, carry Word, Gospel Roots and several religious lines. Sim-
ilarly, many black gospel labels are available through otherwise
secular product distributors, though some of the below do carry
these labels. The wholesale function(s) of all companies is set in
bold face and parenthesis after each listing. The following abbre-
viations identify these functions: (D) Distributor; (OS) One Stop;
(RJ) Rack Jobber; (1) Importer,

CALIFORNIA
Chapman Dist'g Co. Inc., 1212 S. Albany St. Zip: 90015. Tet: (21 3) 749.9484. Owner: Al
Chapman. Mgr.: Herb Chapman; Buyers: Singles, Herb Chapman; Albums, Al &
Herb Chapman. (Rec. & Tape D).
Labels: Jimmy Swaggart.
Distribution By Dave, 7220 Owensmouth Ave., Suite 204, Canoga Park. Zip: 91303. Tel:
88 30. Mgr. & Buyer: (Rec. & Tape D—retigious prod. only)
Labels: Bread 'n’ Honey, Dean Brown, Chico Holiday, Continental Singers, Cross
Coun(ry, Dynamic, Hartsong, Herald, Hob, Jimmy Swaggart, Lightship, Masterdisc,
Milk ‘'n’ Honey, Shalom.
The Foster Co 22714 MacFarlane Dr., Woodland Hills. Zip: 91364. Tel: (213)883 8041.
(Rec. & Tape D)
Labels: Eagle Wings, Instant Joy, Lamb & Lion (Selected).
Inspirational House, P.O. Box 3747, 1311 W. Murray, Visalia. Zip: 93277 . Tel: (209) 733-
5323. Owner & Mgr.: John Gnmmg.as &Rec & Tape D)
COLO
Alpha & Omega, 70100 Broadway, Bullding 6, Unit H, Denver. Zip: 80221. Tel: (303)
429.4046. Owner: Mel Berg; Mgr.: Bob Dyer. (Rec & Tape D)
Labels: Consolidated Gospel, Foster Co.

i

CalCo Dists. Inc., 7656 Lem Turner Rd., Jacksonville. Zip: 32208. Tel: (904) 768-4883.
Owner & Mgr.: Calvin Davis; Buyers: Singles, Jan Morrison; Albums & Tape, B.B.
Cubbedge. (Rec. & Tape D)

Labels: Jimmy Daws, Emie’s, Mankind.
GEORGIA

Tara Rec. & Tape Dist'g Co. Inc., PO Box (404) 13954, 582 Armour Circle NE. Zip: 30324.
Tel: 875-2555. Nationwide WATS: (800) 241-5538. Georgia WATS: (800) 282-4060.
Pres.: Gwen Kesier: VP & Sales Mgr.: Randy Sanders; Buyers: Singles & Albums,
James Waters; Tape, Randy Sanders; Promo.: Jamie Miller, Henry O’Neal. (Rec. &
Tape D & OS)

Labels: Audio Book. Champ, Church Door, Ernies, Kentone. Memorial, Messenger,
Specialty, Spire.
ILLINOIS

Festival of Song Music Co., 1517 Windsor Rd., Rockford. Zip: 61111, Tel: 654-1260.
Pres.: E.L. Myers; Albums Buyer: Richard L. Myers. (Rec. & Tape D,
Labets: Agape, Avante Garde, BeeGee, Bridge, Cam, Chapel, Chime, Diadem, delz,
Goft, Harvest, Headline, Kiddyland, Message, New Creation, One Way, Peacock,
Reverence, Superior, Vista World Wide.

INDIANA

Gospelrama, PO Box 267, Angola, Zip: 46708. Tel: (219) 665-9540. WATS: (800) 348-
4677. indiana WATS (800) 552-1794. (Rec. & Tape D.)
Labels: Foster Co., Hineni, (Jews for Jesus), Maiden, Rainbow Sound, Zondervan.

Central Electronics, PO Box 340, 113 N. Central Ave., Campbellville. Zip: 42718. Tel:
(502) 465-5631. Qwner & Buyer: Randall B. Herron. (Rec. & Tape D)
Labels: Christian Faith, Songs of Faith, Stateswood, Temple.
LOUISIANA
Goldband Rec. Dist. Corp., PO Box 1485, 313 Church St., Lake Charles. Zip: 70602. Tel:
(318) 439-8839. Pres.: Eddte Shuler; Buyer: Jeff Le June. Rec. & Tape D.)