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U.K. Labels Use 
Copyright Clout 
To Slow Imports 

By NICK ROBERTSHAW 

LONDON- British record companies are 
p iming copyright and trademark weapons in 
a,!,.mpts to slow the market invasion of U.S. 
a i Canadian imports now regarded as a 

wing threat to the industry here. 
3oth Polydor and Phonogram have circula-

r ,.ed importers and dealers, warning that in-
ji actions will be sought to prevent the sale of 
ir sported product in which they hold exclusive 
c, 

:left action has taken retailers by surprise. 
h the Music Trades Assn. stating that it is 
king legal advice. 
Meanwhile. EMI Records has obtained an 

injunction against infringement of its Colum-
bia trademark by a London dealer who had 
been selling albums made by CBS in Canada. 
The store, London Market Place. had sold im-
ported copies of albums by Boz Scaggs and 
Chicago. 

EMI. which owns the Columbia trademark 
worldwide, except l'or North and South Amer-
ica. Japan and Spain. warns it will take legal 
action against other retailers who are regular 
offenders. 

Polydor and Phonogram base their action 
on Section 16 of the 1956 Copyright Act, Poly-
dor legal advisor Clive Fisher explains. 

(Continued on page 83) 

Billboard photo by Bonnie Tiegel 

OCEAN DANCING-Disco roller skating buffs strut their steps on the beach in Venice, Calif., a 
suburb of Los Angeles. Fellow in the center hold a portable radio tuned to KUTE-FM, one of the 
city's two disco formatted stations. Other photos, story appear in the disco section on page 46. 

Disco Forum Probes Hot Topics 
NEW YORK- Billboard's International 

Disco Forum VI gets underway here Thursday 
(12) with an expected crowd of 1.000 gathering 
at the New York Hilton for four days of serious 
panel discussions coupled with entertainment. 

Nightly entertainment begins Thursday at 8 
p.m. when Sister Sledge. Peter Brown and 

THE 3 SECRETS TO BARRY WHITE'S SUCCESS ARE ON THIS ALBUM. 1.A 
voice as sensual as the rustle of sheets. 2. An ability to take the words 
right out of your heart. 3. A gift for orchestration second to none. "I LOVE 
TO SING THE SONGS I SING," the brand new album (1-590) and single 
(TC-2416) from the one and only Barry White on 20th Century- Fox Rec-
ords, an RCA Associated Label. (Advertisement) 

Loan Debts 
Push GRT 
To Closure? 

13t, JEAN WILLIAMS 8, 
JOHN SIPPEL 

LOS ANGELES-GRT Corp. is 
seeking to sellout its prerecorded 
tapes as cutouts and to find homes 
for its custom labels. 
Why? 
The firm is pressed by an immedi-

ate demand for payment of $6 mil-
lion in secured loans by the Bank of 
America. 
Howard Silvers, the firm's sales 

director. was terminated Friday (6) 
but rehired Sunday night (8) with 
the new responsibility of selling off 
all tapes from its labels including 
ABC for cash. 
GRT's multi-distribution repre-

(Continued on page 100) 

Bonnie Pointer kick things off at the Roseland 
Ballroom, to be followed by a midnight party 
at Studio 54 hosted by Casablanca Record (St 
Film Works. 

Polydor Records executive vice president 
Dick Kline presents the keynote address Fri-

(Continued on page 76) 

CBS Mulls 
New Catalog 
LP Pricing 
NEW YORK-CBS Records is 

sounding out dealers on a revamp-
ing of its catalog pricing schedule. 
According to informed sources, the 
label is considering either a $5.98 or 
$6.98 list price category designed to 
Stimulate greater dealer attention to 
this area. 
One of the problems facing the 

catalog-rich company is that many 
dealers are reducing their inventory 
of catalog merchandise carrying a 
$7.98 list. 

However, the label is doing ex-
tremely well with a line of albums 
that carry an -unofficial" list price 
of $4.98, with a dealer cost of $ 1.91. 

It's understood that like the $4.98 
(Continued on page 90) 

Some One-Stops 
Outraged, Others 
Accept 45 Boost 

By IRV LICHTMAN 

NEW YORK -One-stop reaction to the sin-
gles price hikes to $ 1.49 list by WEA. CBS and 
Capitol range in tone from acceptance of the 
inevitable to outrage. 
Some are certain of less volume buying by 

jukebox operators. a major source of singles 
sales, while others clearly envision reduced 
multiple purchases of singles by the consumer. 
Most feel the increases will push the discount 
selling price above the $ 1 tag for the first time. 

Ralph Schechtman, an owner of Program 
Records One-Stop in Springfield. N.J.. claims 
that music operators will, by the very formula 
they use in making singles buys, reduce their 
volume of singles. 
"Most operators," he explains. "take a cer-

tain percentage of their gross take to buy new 
records, usually in the area of 9' to In . That 
means they'll be buying that much fewer rec-
ords. 

"For the industry'. it will result in less expo-
sure of new singles." Schechtman adds that 
operators can achieve a good margin 01' sales 
with some singles that never achieve high chart 
listings, especially soul records. "This area is 
now going to be hurt." 
Wearing his one-stop hat. Ben Karol of 

King Karol in New York claims "he hates to 
(Continued on page 90) 

Robin Williams' debut album -"reality ... what a concept!" The comedic 
genius of television's brightest new star is revealed through a whole new 
cast of characters. "reality ... what a concept!" from Robin Williams-
what a performance! Produced by Brooks Arthur and Neil Bogart for Casa 
blanca Record and FilmWorks. (NBLP 7162) (Advertisement) 

(Adwitlearnsi) 

L.,tt 

I'LL KNOW HER WHEN I SEE HER 
CPS 0325 

When yo _i hear the harmonies, you'll know its a hit' 
Know Her When I See Her is the smash single 

from the Cooper Brothers 1p " Pitfalls Of The Ballroom" 
on Capricorn Records S. Tapes. 

Produced by Gary Cape 
toz. 



Sam The Band 
PLAY IT AGAIN, SAM NBLP 7156 
Produced by Hank Medress/Dave Appell 
for Medress/Appell Prods, Inc 

D.C. LaRue FORCES OF THE NIGHT NBLP 7160 
Produced, Arranged & Conducted by Bob Esty 



 General News  

Pickv:vick's 
New Store 
In Chi a 

Supermart 
18.000 Sq. Foot Outlet 
Named Music Works 

By ALAN PENCHANSKY 

CHICAGO—Pickwick International opens 
one of the nation's largest and most modern 
record and tape outlets this month, an 18,000 
square foot supermart called Music Works. 
The spanking new freestanding location 

here, part of a shopping center on the city's 
northwest side, marks the first superstore for 
Pickwick, world's largest record and tape mar-
keting entity. 
Customers will begin shopping the giant 

outlet during the second week in July with a 
grand opening to follow later in the month. 

At presstime, crews were putting finishing 
touches on the security system and erecting the 
last of special metal pipe "space frame" fix-
tures that will be introduced with this location. 
The store, under manager Rick Nelson, will 

employ 25 persons initially, some part-time. 
Catalog product reportedly will be priced 

about $1 less than at Pickwick's Musicland 
stores. 
The most remarkable feature of the outlet is 

its use of 14,000 running feet of two-inch pipe 
in crafting of seven-foot high superstructures to 
support record and tape bins. Product is 
viewed in wire baskets hanging from these 
dozens of hanging yellow superstructures. 

Visitors see an exposed ceiling and yellow. 
painted ductwork in an example of what de-
signers today refer to as the "high technology" 
look. 
Other features include a 35-foot-long stage, 

located center rear, for live in-store appear-
ances and projection tv screenings, and a con-
tinuous 160-foot by 12-foot high merchandis-
ing wall crammed with pegboarded albums 
and tapes. 

Overseeing construction of the outlet has 

been Gary Amoth, Pickwick sales and oper-
ations manager for superstores. The store also 
offers 100 feet of window display facing the 
street on the side opposite the huge "artists' 
wall" for merchandising. 

Has 35-Foot Stage 
For In-Store Acts 

"It is not the first in a series of 500 super-
stores; it's not that kind of deal," cautions one 
Pickwick executive. "We have not had a store 
of this size, and we thought we ought to find 
out about it." 
The store, located in the Norridge Commons 

Shopping Mall, sits diagonally across from the 
Venture Discount Store that is racked by Lie-
berman Enterprises. 

CBS Pay For Cuban 
Tapes OKd By U.S. 

By ELIOT TIEGEL 

LOS ANGELES—CBS Records 
has cleared a major hurdle in getting 
its videotaped "Havana Jam" con-

Ward's Campaign 
Tied To Chain's 
July Promotion 

By IRV IICHTMAN 

NEW YORK—Business may be 
flat, but the Montgomery Ward rec-
ords and tape division is heartily 
seeking an upward curve via promo-
tional thrusts and something known 
in division circles as "PMA." 
"We're trying to do everything we 

possibly can to stimulate sales," says 
Chicago-based Al Geigle, chief of 
the chain's 300 records and tape out-
lets. 
"Our attitude is PMA—Positive 

Mental Attitude, or to put it another 
way, 'we can't lose.'" 

In more concrete terms, the divi-
sion is participating in Montgomery 
Ward's "July Trainload Sale," fea-
turing the distribution of 25 million 
16-page flyers, one page of which 
features a spread devoted to new 
and cutout merchandise. 
"Our sources, like Pickwick, Han-

dleman and United Records, are 
also coming with necessary ad dol-
lars for advertising and radio spots." 

Geigle isn't saying whether the 
dollars are more than others get, but 
he declares, "We get our share. We 
don't get less. When you don't ask 
for anything, you get nothing." 
He says he and his record buyer, 

Dave Birkett, share a philosophy of 
"everything is easy for us. If we say 
we're going to shot 64 on the golf 
course, we'll shoot 64." 

Geigle concedes the parent com-
pany has made cuts in advertising 
allowances, but "we're still win-
ning." 
As a realist, too, Geigle says of the 

months ahead, "It's probably going 
to be rough, but we'll be doing ev-
erything we can to keep it going. 
You just can't sit back and bemoan 
the fact that there's no 'Saturday 
Night Fever' or 'Grease' around." 

Marty Klein, president of the 
Agency for Performing Arts, 
has a calculated formula for en-
sur ng success for his clients. 
Find 9ut how by following him 

cert before national television au-
diences. 
The U.S. Dept. of Foreign Assets, 

a division of the Treasury Dept., has 
cleared CBS to pay $51,747 for Cu-
ban television technicians for their 
labors in operating the cameras and 
videotape equipment used to record 
the three nights of concerts last 
March featuring a plethora of U.S. 
and Cuban pop and jazz artists. 

CBS' intention of using the video-
tape for network television ran into a 
snag, CBS Records Division presi-
dent Bruce Lundvall confirms, when 
the Cuban technicians threatened to 
hold back the videotapes unless they 
were paid. 

But due to the U.S. trade embargo 
against the Fidel Castro govern-
ment, Lundvall was unable to "write 
out a check" for the Television Cu-
bana staffers who captured on 
videotape all the performances at 
the Karl Marx Theatre. 

Discussions with the Cubans ran 
until the last morning of the Ameri-
cans stay in Havana, March 5, when 
according to Lundvall the Cubans 
said they trusted CBS to "act honor-
ably, as it had done all along, and to 
work out a solution to the payment 
problem." 

The solution, according to Mickey 
Hyman, CBS Records associate gen-
eral counsel, involved obtaining a li-
cense from the Treasury Dept.'s little 
known Dept. of Foreign Assets 
which controls cultural exchange 
regulations. 

Hyman, who had been involved 
in the early stages of discussions 
with other CBS officials and the Cu-
bans (making three trips to Cuba), 
reveals that are specific regulations 
which permit trade with Cuba under 

(Continued on page 90) 

2 California 
Retail Webs 
Set Merger 

By JOHN SIPPEL 

LOS ANGELES—Merritt Sher 
and Jason Gilman, each of whom 
operate four stores under the names 
of Rainbow Records and Satisfied 
Ear, respectively, have agreed in 
principle to merge. 

All eight Northern California 
stores by Aug. 1 will operate as 
Rainbow Records. Three additional 
stores will be added to the merged 
chain prior to the holidays. The new 
stores, all approximately 3,000 
square feet, will be located in Blos-
som Hill in the San Jose area, Mer-
vyn's Center, Redwood City, and 
Milpitas. 
Two of the present four Rainbow 

outlets are located in San Francisco, 
with a single store each in Stockton 
and Santa Rosa. 
The Satisfied Ear stores convert-

ing to Rainbow Records are located 
in Cupertino, Corte Madera and a 
pair in San Francisco. The eight 
present stores vary in size from 5,000 
square feet in Santa Rosa to 1,500 
square feet. 
The Stanyin St. store in San Fran-

cisco will double as a retail outlet 
and as a one-stop. Dennis McCaf-
frey of Rainbow will act as general 
manager and buyer out of this loca-
tion. 

Bernadette St. John, who was with 
WEA in San Francisco and before 
that associated with the Record Fac-
tory, will be advertising manager, 
working from new San Francisco of-
fices to be selected soon. 

IMIC COVERAGE 
Complete coverage of IMIC 

'79, held recently in Monte 
Carlo, will appear in next 
week's issue of Billboard. 

Billboard photo by Jacki Sallow 
BREAK TIME—Linda Ronstadt and Joe Smith take a breather during the art-
ists versus executives softball game at Elektra/Asylum's picnic at the Cala-
migos Ranch in Malibu, Calif. The game ended in a 9-8 victory for label staff-

ers. Also at the picnic: California Gov. Jerry Brown. 

Court Rules On Format Changes 
By JEAN CALLAHAN 

WASHINGTON—The U.S. 
Court of Appeals for the District of 
Columbia has ruled that the Federal 
Communications Commission must 
consider listeners' groups com-
plaints that a broadcaster's pro-
gramming switch—say from classical 
to rock—might result in the loss of a 
"unique" format to a given area. 

If so, says the court, the FCC must 
hold a hearing to determine whether 
the format in question is, in fact, fi-
nancially viable and unique. 
The court's decision is "antitheti-

cal to the current deregulatory thrust 
at the Commission," says one FCC 

staffer who asks not to be named. 
While regulating technical and legal 
aspects of broadcasting, the FCC 
has tried to stay out of programming 
as much as possible. 
FCC attorney David Saylor, who 

argued the case before the appeals 
court in February (Billboard, Feb. 
17, 1979) says his staff will "carefully 
study the opinion to see what impact 
it has on all areas of radio deregula-
tion" before recommending further 
action to the Commissioners. 
The next step for the FCC would 

be a petition to the U.S. Supreme 
(Continued on page 16) 

Polygram Eyes 'Sensible Approach' To Merchandising 
NEW YORK—Polygram Distri-

bution Inc. is taking a "more sen-
sible approach" to how it sells the 
dealer. 
Coupled with what it calls a more 

realistic approach to the initial num-
bers of new product that penetrate 
the marketplace, the distribution 
company is pursuing more avenues 
of product merchandising, accord-
ing to Jon Peisinger, vice president 
of marketing development. 

"We're taking a more sensible ap-

proach to how we sell the dealer," 

mortgage the future for today's bill-
ings. We had our share of over-
shipment. There'll be no repeat of 
the returns problem of the last six 
months." 

The executive states that labels 
handled by Polygram are also "sen-
sitive to the realities of the street and 
economy. Everybody's taken their 
share of returns." The company dis-
tributes such labels as Polydor, 
Casablanca, RSO, Mercury/Phono-
gram and Classics International, the 

division of the recently 'need DG 

III 

servative shipment approach, Poly-
gram shipped half of what it ever 
shipped on Casablanca Kiss product 
and, Peisinger adds, "we'll do just as 
well with it." 

The Kiss album, "Dynasty," is the 
group's first studio album in several 
years, and is currently a top 10 char-
ter. 

"Frankly, a strong reorder pattern 
makes things more exciting and 
gives you a better feel of the market-
place," Peisinger maintains. 

I's Ile olg gor A golcr lids 

all 25 of another and declare that the 
sellout of the 25 is fantastic." 

But, if it's less in terms of ship-
ment, it's more in terms of "reinforc-
ing product in other areas." 

"While others are cutting back, 
we're adding to our merchandising 
clout," Peisinger states. 

"While we've always had five re-
gional sales people for our classics, 
we've also supplemented basic sales 
by backing it up with five merchan-

d Bin& specialists in New York, 

3 
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 General News  

More Gas I 
Music To 
East's Ear 

NEW YORK—With July's alloca-
tions of gasoline coming into gas sta-
tions, the shortage has eased a bit on 
the East Coast so music fans are 
finding it a little easier to get to con-
certs. 
The Newport Jazz Festival, which 

ended Sunday ( 1), emerged rela-
tively unscathed by the fuel crunch 
as most of the concerts were held in 
New York City. where public trans-
portation is readily available. 
However, a two-day concert at the 

Saratoga Performing Arts Center. a 
part of Newport. was a disappoint-
ment. drawing a total of 18.039 com-
pared to last year's 29.000. 
Rock shows, too, have been hurt 

by the gas crunch. New Jersey pro-
moter John Scher, who puts on 
shows at the Asbury Park board-
walk. says that at the height of the 
crunch, ticket sales went down to 25 
a day from the norm of 200 a day. 

Gasoline and diesel shortages and 
violence on the road sparked by the 
intermittent independent truckers' 
strike, are also making it difficult for 
many acts to get around. 

Various acts are coping with this 
in different ways. Waylon Jennings 
cancelled a date at Saratoga be-
cause of the violence; Bad Com-
pany's road crew reportedly hired an 
armed guard to travel with it, while 

13 Kansas is said to be pondering get-cr 
▪ ting a gas tanker truck to travel with 
O  • it on tour. 

!Denver Suspect's 
tc'Arraignment Set 

DENVER—Nevin Michael St. >-
-I Romain, 35, accused of the theft of 
- $247,985.70 worth of albums from 

Western Merchandising Distribut-
ing, here, will be arraigned Friday 
(13) before Denver District Judge 
Roger Cisneros. 
The arraignment, wherein St. Ro-

main would enter a plea of guilty or 
not guilty, after which Cisneros may 
set a trial date, follows a ruling June 
22 by Denver County Judge An-
thony Greco. 
The. Denver lower court decided 

upon the arraignment after hearing 
testimony from Bob Schneider, ex-
ecutive vice president of Western 
Merchandisers, Amarillo, Tex. 

Schneider, who originally called 
Denver warehouse shortages to the 
attention of the Denver District At-
torney's office (Billboard, May 12, 
1979), testified he became aware of 

(Continued on page 90) 

AT L.A.'S KUTE-FM  

Crocker Move Keys 
LOS ANGELES—Despite better 

numbers in the Arbitron survey than 
its rival KIIS-FM, Inner City Broad-
casting programming consultant 
Frankie Crocker has been called in 
to program Los Angeles' disco-ori-
ented KUTE-FM, causing at least 
two staff disruptions. 

"There's no particular reason for 
this. There's not going to be any for-
mat change at all and no major staff 
changes," says acting general man-
ager Charles Warfield. 

However, both Bill Stevens and 
Lon Thomas, program director and 
music director, respectively, have is-
led a statement detailing their res-
ation. Although both will remain 

KING REX—Some of the more than 800 predominantly female fans crowd the 
Northwest Plaza Sears store in St. Louis to mob Columbia Records Rex 
Smith. Store manager R.J. Walstad termed the Lieberman Er terprises' pro-

motion the biggest in the store's history. 

RCA AND CASABLANCA 

Ax Hits More Staffers 
NEW YORK—Staff ranks at 

RCA Records and Casablanca 
Record & AlmWorks have been re-
duced. 
CBS Records recently let go 53 

employes in New York. Los Angeles 
and Nashville. far fewer than some 
had anticipated ( Billboard. July 7, 
1979). 
While declining to specify the 

numbers of staffers let go. RCA is-
sued a statement reflecting its view 
of the industry's economic climate. 
The estimate is around 25 persons. 
The statement reads, "The record 

industry in general is experiencing a 
period of market softness and al-
though RCA Records is doing rela-
tively well, we must take responsible 
action to reduce pur overhead con-
sistent with current industry condi-
tions." 

Casablanca's personnel cutbacks 

Group Broadcasts 
CHICAGO — Infinity Records 

group New England broadcast live 
from the Park West nightclub Mon-
day (2) in a I3-station radio hookup. 
Producer of the one-hour broadcast 
was Sam Kopper of Starfleet Pro-
ductions in conjunction with host 
station WLUP-FM, Chicago. 
The stereo SQ-encoded broadcast, 

engineered by Ken Rasek, aired on 
stations (all FM): WDVE, Pitts-
burgh; KQRS, Minneapolis; 
WFBQ, Indianapolis; KYYS, Kan-
sas City; WPHD, Buffalo; WYZE, 
Madison; WLBQ, Columbus; 
WIOT, Toledo; WLPX, Milwaukee; 
WEBN, Cincinnati; WNEW, New 
York. 

Execs To Resign 
as air talent, Thomas says the two 
felt the station was being run suc-
cessfully and that Crocker is not a 
necessary addition. 

Also, while the emphasis is still on 
disco. r&b ballads have been added 
to the format and the deejays call 
the station "disco and more." 

Warfield says the station has no 
idea who will be the permanent gen-
eral manager, program director or 
music director. 

Though doing better than KIIS-
FM in the disco sweepstakes, 
KUTE-FM is down in the latest Ar-
bitron ratings from a 3.6 to a 3.1. 

CARY DARLING 

surprised industry observers in view 
of its current streak of albums and 
singles success. Nevertheless, the 
company terminated about 25 em-
ployes June 29. primarily in mid-
level positions. The only executive 
level departure was Tommy Davis. 
national promotion director for 
Chocolate City Records. 
No comment on the firings could 

be obtained from label manage-
ment. 

For the Record 
NEW YORK—Interchange Pub-

lishing Ltd. of Toronto represents 
writers Bill Martin and Phil Coul-
ter's Martin Coulter Music in Can-
ada, while Infinity Music just repre-
sents the catalog in the U.S. A story 
in last week's issue incorrectly tied 
Infinity and Martin Coulter Music 
with Canada rights. 
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Slaughter 

Starmer 

Executive Turntable 
Record Companies 

Gordon Edwards, president and chief operating officer of the GRT Corp., 
has been terminated and the firm's executive vice president and chief financial 
officer. Robert Jacobs, is now a consultant in negotiations between GRT and 
the Bank of America.... Danny Davis named senior vice president of promo-
tion for Motown Records. Previously, he was vice president and assistant to the 

president of the company. ... Vernon 
Slaughter named vice president of jazz/pro-
gressive marketing for CBS Records. Based 
in New York. he will be responsible for the 
marketing of all jazz/progressive music re-
leases on the CBS labels. Formerly. Slaugh-
ter had been the director of jazz/progressive 
music marketing for CBS Records.... Rod-
ney E. Starner is the division vice president 
of music services for RCA Records. Starmer 

is responsible for the firm's record and tape club operation and custom sales. 
Formerly. he was division vice president of marketing for RCA Music service. 
... Hope Antman upped to vice president of press & public information for 
Columbia Records. Since 1977, Antman has served as national director for the 
press and public information department of Columbia. . . . Susan Blond 

upped to vice president of press and public in-
formation for the Epic. Portrait and CBS As-
sociated Labels. She had been the director of 
national press and public information at 
Epic. Portrait and Associated Labels. ... 
Also at CBS. Win Wilford takes over as vice 
president of press and public information for 
black music marketing at CBS Records. 
Prior. Wilford had held the directorship of 
press and public information for black music 

marketing for CBS Records. He is based in New York.... Jay Levy is now vice 
president of Lorimar Productions and general manager of Lorimar Records. 
Levy oversees Lorimar's music arm with responsibilities including coordinat-
ing the soundtrack LPs for Lorimar feature films. Recently, Levy headed RSO 
Records' a&r department.... Joseph T. Norton named managing director of 

marketing services for CBS Records in New 
York. From 1971 to the present, he had been 
the director of marketing services for CBS 
Records. ... Caroline Moore named the di-
rector of market planning and research for 
CBS Records International. She oversees the 
development and definition of a market re-
search capability for CRI. She assumes her 
new post while continuing her present posi-'4' Brokaw 
tion as executive assistant to CRI president 

Dick Asher. She joined CBS Records International in 1977. Reporting to 
Moore is Harvey Rosen who is now director of market research for CBS Inter-
national. Recently, he was director of survey research with CRI market re-
search. Both Rosen and Moore are based in New York.... Douglas C. Daniel 
named an r&b promotion person for Elektra/Asylum division of WEA. Daniel 

had been national college promotion coor-
dinator for Elektra/Asylum. Also at E/A. 
Bruce Hamilton is named a field merchan-
diser. Formerly. he had been a buyer and 
manager for E.J. Korvette. Ed Korte 
named marketing coordinator in the St. 
Louis/Kansas City/Minneapolis market for 
WEA. Prior. Korte had been a promotion 

Heneberry man for Elektra/Asylum product. He is 
based in St. Louis.... Also at WEA. Yvonne 

Rice and Richard Miller join the sales staff.... Edie Dillon-I laIney named ex-
ecutive assistant to Dave Alpert. A&M's vice president of operation, planning 
and development. Previously, she was Alpert's secretary. ... Ewell Rous.sell 
steps into the newly created post of director of Nashville operations for 
Elektra/Asylum Records. She was director of sales and marketing.. .. Stu Fine 

is the director of East Coast a&r for Polydor 
Records. Formerly. he had been manager of 
East Coast a&r for Polydor. He is based in 
New York.... Robert John Jones is the gen-
eral manager of Ovation Records Nashville 
operations. Jones had been a staff writer and 
staff producer for Ovation's Terrace Music 
group. 

Wilford Jay Kessler named international oper-
ations manager for Inphasion Records and 

Lynnal/Jarak Music. 

Davis 

Antman 

Blond 

Norton 

Publishing 
Rick Picardo named to the newly created position of assistant to the profes-

sional department of the Infinity Music Publishing Group. His responsibilities 
include maintaining the publishing and tape catalog as well as supplying West 
Coast and foreign affiliates with newly acquired songs. Previously, he was with 
Lifesong Records as East Coast promotion coordinator and a production as-
sistant at Sid Woloshin. Inc. He is based in New York.... Randy Pitch tabbed 
manager of creative services for MCA Music in Los Angeles. He had been as-
sistant to the executive vice president at A&M's publishing division.... Jona-
than Stone is the manager of creative services for MCA Music in Los Angeles. 
He was previously professional manager of Filmways Music... . David Leh-
man is the professional manager of Nashville's Canaanland Music. . . . Joe 
Shamsvell named head of Jamvah Music. Inc. (BM1) in Jackson, Miss. For-
merly. Shamwell had been with Groovesville Productions. Inc. of Detroit. 

Related Fields 
David Heneberry named staff vice president of marketing for RCA Select-

aVision videodisks. Previously, he was division vice president. music service, 
for RCA Records. ... Michael Brokaw named a vice president of Kragen & 
Co. personal management and television production firm. Prior to joining 

(Continued on page 100) 
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Performance Fee 
AFM Joins 
Artists In 
New Thrust 
LOS ANGELES—Dormant for a 

decade, a campaign to enact legisla: 
tion in Congress requiring payment 
of fees to recording artists whenever 
their disks and tapes are played for 
public entertainment is being re-
vived by the 300,000 members of the 
American Federation of Musicians 
(Billboard, July 7, 1979). 

But heavy opposition to the pro-
posed law will be made by the radio, 
jukebox and disco industries. 
AFM president Victor W. Fuen-

tealba is bullish on enactment of the 
fee payment, nonetheless. 

"There's an excellent chance," he 
says, "of a bill being passed in this 
session of Congress. California"s 
George Danielson again is pushing 
for it in the House. And in the Sen-
ate, New York's Jacob Javits and 
Alan Cranston of California are pro-
posing a similar measure" 

Similar optimism was expressed 
in the late 1960s when Stan Kenton, 
the long-time pianist, arranger and 
bandleader, spearheaded a deter-
mined group of recording artists in 
founding the National Committee 
For the Recording Arts, now dis-
banded. 

"Fifty-four nations throughout 
the world recognize an obligation to 
singers and musicians who make 
records," Kenton pointed out. "The 
U.S. is one nation that does not." 

Enjoying a lengthy hiatus at his 
residence in the Hollywood Hills, 
Kenton today remains adamant that 
a performance fee is inevitable. 

"Powerful radio interests, working 
through the National Assn. of 
Broadcasters, killed our campaign in 
years past," he declares. "We had no 
lobbyists in the District of Columbia 
and it became too difficult to organ-
ize and wage a concentrated, expen-
sive battle to achieve our goal. But 
the time is nearing when artists will 
be compensated for the constant 
broadcasting of their talents by fat 

U.S. JUDGE ACTS mom 49 

Pirating Suspect's 
Court Pleas Denied 

By DICK NUSSER 

NEW YORK—A federal judge 
has denied motions by an accused 
recording pirate to suppress evi-
dence gathered in an FBI raid on a 
tape duplicating plant and to dis-
miss nine counts of an indictment 
charging him with wire fraud in con-
nection with pirated product. 
The motions were brought by Su-

per Dupers Inc. and its president 
George Tucker in relation to evi-
dence seized in a Hasbrouck 
Heights, N.J.. tape duplicating plant 
that was one of 29 locations in six 
states raided by FBI agents last De-
cember ( Billboard. Dec. 18. 1978). 

$160 TAG ON 
BEATLES SET 
CHICAGO—Capitol Records is 

hoping to stimulate a new round of 
Beatles purchases with last month's 
introduction of a $ 160 Japanese im-
port set. 
The limited Toshiba-EMI edition 

contains 13 Fab Four albums in a 
deluxe slipcase and is packaged with 
two large Beatles posters. 
The U.S. label is counting on the 

strength of the Beatles collecting 
urge to sellout U.S. stocks. A total of 
5,000 sets reportedly have been im-
ported. 

Interest centers on the deluxe edi-
tion itself, since all the material has 
been available here previously. And 
all but one of the Japanese LPs is 
being imported individually by 
Capitol. 

Dealer price on the set is pegged at 
$84.81, with subdistributors paying 
a bottom $80.23. One major one-
stop in this area is charging $97 for 
the package and limiting accounts to 
one set apiece. 
"The demand is there especially 

for a limited edition set like this," as-
sures Lee Smith, Midwest Angel-
Capitol Imports sales manager. 

Included are 12 familiar Beatles 
albums ranging chronologically 
from "Please, Please Me" through 
"Let It Be." Set also contains a one-
disk compilation of Beatles 45 cuts 
never made available on LP. 

A federal grand jury here sub-
sequently indicted Tucker and Su-
per Dupers on 21 counts of racketeer-
ing. wire fraud and illegal 
reproduction and distribution of 
copyrighted sound recordings. 

The judge ruled against Super 
Dupers. who contended the raid was 
in violation of Fourth Amendment 
guarantees. by stating that the gov-
ernment's case showed probable 
cause for believing "evidence of 
criminal activity" would be found 
on the premises of the Super Dupers 
plant. 

Regarding the motion to dismiss 
the wire fraud charges, the judge 
notes that the phone calls cited in the 
indictment were carried out by the 
defendant and federal agents oper-
ating a record retail outlet and the 
nature and frequency of the calls 
tend to support the government's 
claim that they were part of the al-
leged criminal activity. 

Label To Alligator 
NEW YORK—Chicago-based Al-

ligator Records has licensed the 
catalog of the Los Angeles' Joliet 
Records for a five-year period. The 
two LPs covered under the agree-
ment are "Someday You'll Have 
The Blues" by Phillip Walker and 
"Been Gone Too Long" by Lone-
some Sundown. 

Both LPs will be released on the 
Alligator label later this month, and 
both will have a $7.98 suggested re-
tail price. 

Elect Joseph Rapp 
NEW YORK—The Conference of 

Personal Managers East has elected 
Joseph Rapp of Rapp/Metz Man-
agement as its new president. Jack 
Rollins of Rollins/Joffe & Maura, 
Inc. has been elected vice president. 

Harry Steinman, of Harry Stein-
man Enterprises is the new treas-
urer; and Rick Martin has been 
elected secretary. All new officers 
will serve a two-year term. 

Controversy Gets New Life 
By DAVE DEXTER JR. 

cats who make millions spinning our 
records." 
Kenton recalls an incident which 

brought the recording industry to-
gether in a remarkable cooperative 
move. "Capitol Records through its 
board chairman Glenn E. Wallichs 

For the broadcasters side, see 
Commentary, page 14. 

and its in-house a&r production 
staff generously agreed to finance a 
deluxe, two-LP album which con-
tained million-plus masters pro-
duced from the late 1920s to the end 
of the '60s by various labels. 
"We had everyone from Gene 

Austin to Bonnie Baker to Duke El-
lington to the Tijuana Brass," he 
reminisces. There were 32 artists 
represented. We made up a truly at-
tractive package with the help of 
RCA, A&M, Decca, Columbia and 
others who contributed the music 
and Capitol pressed up exactly 500 
copies—one for every member of 
Congress and one each for President 
Richard Nixon and vice president 
Spiro Agnew. 
"We received excellent feedback 

from Washington. But nothing hap-
pened with the legislation. It died in 

committee because radio and juke-
box interests outdid us in influenc-
ing congressmen. 

"But it's even more true, and more 
unfair, in 1979 than it was in the 
past. Large industries use our rec-
ords to generate millions of dollars 
in commercial revenue," Kenton 
notes. "Records and tapes are 
played for profit thousands of times 
daily throughout the 50 states. The 
irony is that the artist who makes 
this huge commercial exploitation 
possible does not receive payment 
for his work. 

"We all earn our daily bread by 
utilizing whatever ability and talent 
we have acquired through many 
years of learning and perfecting 
those attributes. We expect, and 
rightly so, to be compensated for our 
contributions to society by those 
who use our talents for profit. When 
this special creativity is taken and 
used for another's financial gain 
without due compensation to the 
creator, then a grave injustice ex-
ists." 

Another persuasive voice in the 
current campaign is that of Max 
Herman, president of Los Angeles 
Local 47 of the AFM. 

DUAL WINNERS—A.J. Foyt, right, accepts a plaque from Pickwick on behalf 
of Musicland and Sam Goody which sponsored the recent Music 500 race at 
the Poco International Raceway. At the ceremony are Bob Newmark, Pick-
wick's director of marketing services and Stacy Lattisaw, Cotillion artist. 

'Jive Talkin' Stirs $1 Mil RSO Suit 
By DOUG HALL 

NEW YORK—Record producer 
Arif Mardin is seeking more than $1 
million in damages from the Robert 
Stigwood Organization and RSO 
Records over the inclusion of "Jive 
Talkin'" in the Bee Gee's best sell-
ing album "Saturday Night Fever." 

Mardin claims in a suit filed in 
U.S. District Court for the Southern 
District of New York that Stigwood 
and RSO included a cut Mardin says 
he produced. "Jive Talkin'." in the 
soundtrack album for which Mardin 
was not paid. 

Mardin further charges that the 
album has been available in three 
versions: one with the studio record-
ing, which Mardin says he pro-
duced; one with a live version of 
"Jive Talkin'." which Mardin says 
he did not produce; and some of the 
second variation with Mardin's 
name left off the jacket. 

The allegation by Mardin that 

some albums have been sold with 
the live version while still crediting 
Mardin as producer has hurt him 
professionally, the suit maintains. 
Mardin charges "Stigwood has 

deliberately breached its contract by 
willing and fraudulently failing to 
pay and account for not less than 
$500,000 in royalties and payments 
due Mardin on sales throughout the 
world." 
The suit further states Mardin has 

been damaged "in excess of 
$500,000" by "Stigwood surrepti-
tiously" removing "the Mardin-
produced version of "Jive Talk in'." 

Finally, Mardin asks for "punitive 
damages in the amount of $ 1 million 
by reason of their (Stigwood and 
RSO) deliberate and wanton de-
struction of Mardin's contractual 
rights and the concommitant willful 
deception of the record purchasing 
public in the achievement of that 
unlawful purpose." 

Radio Execs 
Will Battle 
Legislation 

"The Los Angeles disco scene has 
hurt live music badly," Herman 
states. "Where there once were live 
bands, records now are used exclu-
sively. 
"We of the union are not against 

the recording industry. We want to 
make records. We are against the 
nightclubs, discos and radio stations 
that have exploited the industry and 
its creative talents." 

Also expected to exert force 
against the radio, disco and jukebox 
interests is the Recording Industry 
Assn. of America, which has never 
wavered in its desire to make per-
formance rights legislation success-
ful. 
There is yet another aspect of the 

controversy which AFM and RIAA 
spokesmen describe as "deplorable 
and grossly unfair." 
Numerous singers and musicians 

are afraid to take a stand supporting 
proposed legislation. "Radio sta-
tions will again refuse to play our 
records," one top-ranked female 
singer told Billboard. "It happened a 
decade ago and it will happen again. 
We are intimidated and we are fear-
ful of speaking out although all of us 
with recording contracts are whole-
heartedly in support of performance 
fees." 

Polygram 's 
New Firm: 
Musiverse 
CHICAGO—The Polygram group 

has created a new independent pro-
duction company. Musiverse, to be 
headed by Charlie Full, former 
general manager and executive vice 
president of Phonogram/Mercury. 

Musiverse. created as a Phono-
gram division, expects to develop 
four to six acts in its first year, with 
emphasis on black and country mu-
sic. The production company has 
opened offices in Nashville. where it 
will be related to but separate from 
Phonogram/Mercury in identity. 
Fach explains. 
The executive, who served with 

Phonogram for almost 20 years here, 
has relocated to Nashville. There, 
Fach also will continue to function 
as executive producer for a group of 
Phonogram acts signed while he was 
general manager and executive vice 
president of the label. Fach left the 
company earlier this year with the 
appointment of Bob Sherwood as 
president. a move aimed at strength-
ening of Mercury's contemporary 
pop/rock roster. 

Acts Fach continues to direct for 
Mercury include the Bar-Kays. Con 
Funk Shun, Bohannon. Father's 
Children. Heaven & Earth, Mary 
McCaslin. David Oliver. Esther 
Phillips and Sonny Throckmorton. 

Meanwhile, two acts have been 
signed through Musiverse. These are 
Pfun, an r&b group which Fach sees 
"doing battle with the LTDs and 
Earth, Wind & Fires," and Kiernan 
Kane. a male country singer who 
Fach hopes to crossover to MOR. 

"In addition to signing and seeing 
that the acts are recorded properly, 
I'll be involved in all facets of their 
career," Fach explains. "Finding the 
right manager and agency for them, 
advising on publicity and booking 
and getting involved with promotion 
too." 
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7/17 The Cid Waldorf/San Francisco, CA. 
7/23 The Roxy/San Diego, CA. 
7/24 Docley's/Tempe,AZ. 

7/25 The Bluenote/Boulder, CO. 
7/28 Lawrence Opry/Lawrence, KS. 
7/31 The Palladium/Dallas, TX. 
8/1 Texas Opry House/Houston, TX. 

8/3 Stages/Madison, IL. 
ye, 

MARKETED BY PHONOGRAM/ 
MERCURY RECORDS e 
A POLYGRAM COMFANY 

I [' HY Pf YNNAM DISUNH 3NON NC 



Financial  9 

13,695 EMPLOYES WORLDWIDE 

Polygram Success: 
300% U.S. Increase 
NEW YORK—The Polygram 

Group's worldwide success story for 
1978 highlights the company's 36-
page document, "Report 78/79." 
As previously reported, the Poly-

gram Group became the first global 
entertainment company to achieve 
in excess of $1 billion in worldwide 
music sales in a single year, with 
U.S. music and record sales showing 
a 300% increase over 1977. 
At the end of 1978, Polygram was 

represented in 31 countries with a 
staff of 13,695 employes. In 22 coun-
tries in which Polygram manufac-
tured product, it produced more 
than 290 million records and 50 mil-
lion cassettes, 14% and 24% increases 
over 1977, respectively. 

Other highlights of the report: 
Polygram's worldwide sales in-

creased 24% over 1977. 
Polygram's Record Operations 

was formed. 
The publishing division, com-

posed of Chappell and Intersong, es-
tablished new income highs. (No 
figures are listed.) 
The Bee Gees' "Saturday Night 

Fever" soundtrack on RSO sold 
more than 25 million records, said to 

be the highest grossing album in the 
history of the record business. 

Polygram Distribution, Inc. in the 
U.S., with 1978 sales of close to $500 
million, sold 20 of the 102 albums 
and six of the 10 singles certified by 
the RIAA as platinum (one million 
units). 

Polygram Direct Marketing Inc. 
U.S.A. expanded its classical pro-
gram sales by 40%. 

Polygram's Video Division is a 
partner in the initial marketing of 
the optical videodisk system, intro-
duced in the U.S. in December. 

The report includes a statement 
by Coen Solleveld, Polygram Group 
president, in which he notes the 
company's commitment to "creative 
independence." 

"Under this principle," he reports, 
"we are able to attract creative inde-
pendent partners throughout the 
world. It is these symbiotic relation-
ships, supported by our financial 
strength and expertise in the market-
place of the world, which insure that 
the continuing consumer demand 
for unique entertainment is satis-
fied." 

Roller Boogie Palace 
Opens In Los Angeles 

By PAUL GREIN 

LOS ANGELES—Denny Cordell 
has plunked down $ 1.5 million to 
buy the property and $600,000 to re-
furnish Flipper's, a roller boogie 
palace he opened here on July 4. But 
he doesn't flinch when asked the in-
evitable question: isn't he concerned 
that the roller skating craze might 
cool off? 

"It doesn't matter if it does," he 
says. "Contrary to the popular im-
pression, we're not self-ordained 
apostles of roller skating. It's an in-
vestment." 

Cordell bought the property—the 
old La Cienega bowling lanes at the 
corner of La Cienega and Santa Mon-
ica Blvds. here—along with his at-
torney Nicholas Cowan and Berry 
Gordy, chairman of the board at 
Motown. 
The plan is to build a I4-story sky-

rise on the spot some years from now 
which will house new Motown head-
quarters. The company now rents 
office space an Sunset Blvd. Flip-
per's would be rebuilt on the roof. 
While Gordy is a partner in the 

property, he is not a partner in the 
club itself. The principals are 
Cowan, Cordell (who formed Shel-
ter Records 10 years ago with Leon 
Russell and signed such acts as Tom 
Petty, J.J. Cale. Dwight Twilley and 
Phoebe Snow) and Flipper, an Eng-
lishman who from 1962-66 was co-
owner of Britain's pirate radio sta-
tion, Radio Caroline. 
The three entrepreneurs also plan 

to market a line of Flipper's skates, 
equipment and clothing, at first in a 
pro shop adjoining the club and ulti-
mately across the country. 
The club will be completely pri-

vate, according to the owners, with 
memberships selling at $200 an-
nually. plus $7 admission at the 
door. Capacity is 750. They are ey-
ing expansion, with a site in Rio de 
Janiero being considered. 
The property was purchased a 

year ago. but it took nine months for 
all the necessary building permits to 
come through. This gave the owners 

time to plot a full day's schedule at 
the site. 
From 7:30 to 11:30 each day 

they've planned "calisthentics on 
wheels," a health, beauty and fitness 
program: from 11:30 to 12:30 is a 
children's recreation hour; lunch is 
served from 12:30 to 2:30; and roller 
boogie skating lessons are scheduled 
from 2:30 to 7 p.m. 

After a one-hour break, the roller 
palace opens from 8 p.m. until 
"late." By state law liquor won't be 
served after 2 a.m. but the owners 
say the rink can stay open all night. 
and may on weekends. 

Design consultant for the club is 
John Kosh. the Grammy-winning 
designer who contributed a lot to the 
current roller skating craze with his 
artwork of Linda Ronstadt lacing up 
on the LP "Living In The U.S.A." 

Flipper's, which was inspired by 
the Empire Rollerdrome in 
Brooklyn, is being made to look "de-
liberately vulgar," according to the 
owners. Kosh calls the look "Co-
pacabana kitsch, the Beverly Hills 
Hotel gone bad, the ultimate in bad 
taste. Flipper's will have that sort of 
flash-trash feel," he promises, "yet it 
will also have class." 
The club will have a Brazilian 

jungle motif, typified by a mural of 
Carmen Miranda wearing a South 
American headdress of bananas. It 
will also have a palm-fringed center 
island from which the entertainment 
will emanate. 

Moacir Santos will front a live 
Brazilian rhythm band featuring 15 
musicians, which will perform reg-
gae and other ethnic music several 
nights a week. The rest of the music 
played will be records, with Cordell 
promising the range to be from 
Blondie to Beethoven. the Sex Pis-
tols to Charlie Parker. Chuck Berry 
to Peter Tosh. 

"We'll play hardly any disco," 
Cordell says. "We hate discos any-
way. Instead, we'll play non-robotic 
rhythm music like jazz. rock'n'roll 
and salsa." 

U.K. Singles 
Soar Despite 
Decline In 
Album Sales 

By PETER JONES 

LONDON—Figures covering the 
U.K. record industry's sales in the 
first quarter of the year show singles 
making steady improvement, al-
bums still in decline and cassette de-
liveries well up compared with the 
January-March period of 1978. 
The survey, with final adjust-

ments by the statistics subcommittee 
of the British Phonographic Indus-
try, shows 23.3 million singles deliv-
ered to the U.K. trade during the 
quarter, some 25% up on last year. 
The monetary value showed an up-
turn of 72%, due, says the BPI, "to 
the proliferation of I2-inch singles." 

But album deliveries were down 
by 3.5% as against January-March 
1978, when that period had already 
shown a 9% drop against the first 
quarter of 1977. 

Says John Deacon, BPI director, 
general designate and former A&M 
executive: "There's no argument 
this shows a regrettable and substan-
tial downward trend in the album 
market. The value of these albums 
increased by some 5% compared 
with 1978, and the average value of 
each album delivered to the trade 
was about 8% higher." 

Cassette deliveries were up by "a 
healthy" 30%, though the financial 
value in this sector increased by only 
23%, revealing, according to BPI, • 

(Continued on page 82) 

U.K. Rivals Post 
Profit Increases 
LONDON - U.K. electronics ri-

vals Plessey and Racal Electronics 
both report increased profits for last 
year's trading. Racal's position re-
mains, however, far healthier than 
Plessey's, the latter once again show-
ing a loss on its Garrard turntable 
business, and this is reflected in 
stock market values: Racal rated at 
more than $ 1,000 million, Plessey at 
around $470 million. 

Racal chairman Ernest Harrison 
recently announced a 23.7% increase 
in yearly profit to $ 124 million. A 
$1.2 million contract for the supply 
of Racal-Zonal recording tape to the 
BBC underlined the company's gen-
eral buoyancy. Racal-Zonal sup-
plies 75% of the corporation's total 
tape requirements, and half the 
present order is for the high quality 
666 tape, destined for use in VHF 
stereo transmissions. 

Plessey's year-end profits show a 
more modest increase, from $47 mil-
lion to $53 million, but what sur-
prised observers was the unexpect-
edly good last quarter performance: 
profits 22% up at $27 million. 

Garrard Engineering losses for 
the year to March 31, 1979 were $5.8 
million, little more than half the pre-
vious year's $ 10.4 million. The im-
provement follows last' autumn's 
radical pruning of the entire divi-
sion, the effects of which will not be 
fully apparent till next year's figures 
are in. 

Garrard's labor force, which last 
September stood at 1,830, is now 
down to 500. Production is concen-
trated at a single factory in Swindon, 
and capital employed is $8 million 
less than it was a year ago. Output 
has been slashed, with turnover 

(Continued on page 100) 

r  _Market Quotations 
1979 

High Low NAME 

As of closing. July 5, 1979 

P_E (Sales High 
100.) 

42 321/2 ABC 
391/2 341/2 American Can 
17% 14 Ampex 
3% 11/2 Automatic Radio 
24 201/2 Beatrice Foods 
55% 441/2 CBS 
26% 181/2 Columbia Pictures 
13% 9 Craig Corp. 
441/2 33 Disney, Walt 
3 2 EMI 
23% 151/2 Gates Learjet 
15% 13% Gulf + Western 
17 1014 Handleman 
8% 31/2 K-tel 
31/2 2 Lafayette Radio 
37% 30% Matsushita Electronics 
46% 37% MCA 
39 261/2 Memorex 
66 531/2 3M 
46% 36 Motorola 
30% 241/2 North American Philips 
22% 17% Pioneer Electronics 
25% 1454 Playboy 
28% 231/2 RCA 
10% 7% Sony 
81/2 4% Superscope 

291/2 17% Tandy 
11% 51/4 Telecor 
7% 41/2 Telex 
3% 2% Tenna 
181/2 161/2 Transamerica 
46% 30 20th Century 
371/2 321/2 Warner Communications 
1554 12% Zenith 

OVER THE 
COUNTER 

ABKCO 
Electrosound 
Group 

First Artists 
Prod. 

GRT 

P-E Sates Bid Ask 

— — 1% 2% 

4 13 5 51/2 

30 11 5% 6Yr 
— 247 7/16 11/16 

Integrity Ent. 8 142 1% 2% 

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide 
to the range within which these securities could have been sold or bought at the time of compilation. The 
above information contributed to Billboard by Douglas Vollmer. Assoc. V.P., Los Angeles Region, Dean 
Witter Reynolds, Inc.. 4001 West Alameda, Ste. 100, Toluca Lake, Calif. 91505 (213) 841-3761, member 
of the New York Stock Exchange. Inc. 

Low Close Chang 

9 428 42 41% 41% + % 
6 82 39% 39% 39% + V. 
9 138 151/2 14% 15% + 
- — — — 2% Unch. 
8 375 21 20% 20% Unch. 
7 732 51 1/4 51 51% Unch. 
4 116 23% 23 23 Unch. 
7 46 9% 9% 9% — % 

10 325 34% 33% 331/2 Unch. 
18 66 21/2 2% 21/2 Unch. 
7 44 171/2 16% 16% — 1/2 
3 493 14% 141/2 14% + 1/2 
6 45 121/2 121/2 12% + 

46 5 51/2 5% 5% + % 
- 18 2% 2% 21/2 
8 — — — 31% Unch. 
8 82 46 45% 46 + V. 
5 185 31% 31 31% + % 

11 768 56 Y. 551/2 55Yr — V. 
11 76 45% 45% 45% Unch. 
5 24 27% 27 27 — % 
11 — — — 18% Unch. 
22 67 18 17% 18 + V. 
7 728 241/2 241/2 24% Unch. 

17 60 9% 91/2 91/2 Unch. 
- 95 4% 4% 4% Unch. 
6 191 20% 20% 201/2 
5 18 61/2 6 6% Unch. 

12 147 5 41/2 5 Unch 
- 10 2Yr 2% 2% — V. 
5 225 17% 17% 17% — 34 
5 497 37Yr 36 36% — V. 
7 1220 34Yr 33%. 33% + % 

10 107 12% 12% 12% Unch. 

OVER THE P-E Sales Bid Ask 
COUNTER 

Koss Corp. 7 20 31/2 4% 
Kustom Elec. 2% 2% 

M. Josephson 7 — 13Yr 14% 
Orrox Corp. 18 32 5% 5% 
Recoton 5 2% 2% 
Schwartz 

Bros. 3 — 3% 

ABC Adds Video 
NEW YORK—Prerecorded video 

software has another champion via 
the American Broadcasting Co.. 
which has formed ABC Video En-
terprises. 
The new setup. following the 

launch of a similar division by 
Warner Communications. Inc. ( Bill-
board. July 7. 1979), is expected to 
draw home videocassette and video-
disk product from a recently estab-
lished motion picture division, its 
television programming and other 
sources. 

In charge of the ABC Video divi-
sion is Herbert A. Granath, who has 
served as vice president and assist-
ant to Elton H. Rule, president of 

Stock Liquidation 
LOS ANGELES—The Telecor. 

Inc. board of directors has declared 
its second liquidating dividend to 
stockholders in the amount of $ 1. 
The amount will be paid July 24 

of this year to stockholders of record 
July 9. 1979. 
The first liquidating dividend of 

$5.60 per share was paid on May 29 
of this year to stockholders of record 
May 14. A plan of complete liquida-
tion was approved by Telecor stock-
holders April 3 of this year. 

Software Wing 
ABC. Inc. He will report to Fred-
erick S. Pierce, executive vice presi-
dent of the corporation and presi-
dent of ABC Television. 

Broadcasting circles believe that 
CBS will have a stake in prerecorded 
software in the near future. During 
the '60s. CBS established a division 
for videocassette entertainment, but 
it turned out to be a losing proposi-
tion. 
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Billboard photos by Chuck Pulin 
PARK FEST—New York Mayor Ed Koch, top right, and Parks Commissioner 
Gordon Davis open the 14th anrual Central Park Music Festival, which began 

with performances by, Delow, Stan Getz and Nancy Wilson. 

LINDA BURNS PROMOTES 

'Tongs As Therapy At N.Y. Workshop 
NEW YORK—Songs as therapy 

for opening up people's person-
alities is the theme of a series of 
"Singing Experience" workshops 
here. 
The concept, which extends to 

mental institutions, is the brainchild 
of Linda Amid l Burns, who started 
the workshops in January and plans 
to continue the project in the fall. 
Held at Nola Studios, each work-

shop involves four weekly, four-
hour sessions for which participants 
pay $ 100. 

In addition, Burns has used the 
approach at various mental hospi-
tals, where, she says, patients with 
deep emotional problems have liter-
ally "come out of the corner" as they 
have expressed their emotions with 
"other people's words." 

Burns points out that workshop 
members are required to sing their 
songs in different ways, which has 
made shy people sing out "like 
Mario Lanza" and outgoing people 
who would ordinarily feel more 
comfortable doing upbeat, comedy 
numbers render expressively such 
songs as "As Long As He Needs 
Me." She's required some people to 

sing like Shirley Temple or as Mar-
lon Brando's "Godfather." 
For the fall sessions, Burns plans 

an "opening night" for the fall work-
shop series wherein she'll rent a 
nightclub or cabaret at which par-
ticipants will "graduate" by per-
forming before as many as 75 
people. 

Following. Thursday's (5) session, 
Burns will offer two workshops for 
vacationers on Fire Island and 
South Hampton, N.Y., and then start 
the fall lineup in August. 
At the Thursday workshop, Irving 

Caesar, the 84-year-old lyricist of 
"Swanee" and "Tea For Two," 
among other standards, made an ap-
pearance. Burns says such other 
famed writers as Harold Arlen and 
Sheldon Harnick have dropped by 
at previous workshops. 

Burns, as the daughter of Jack 
Amid, who owned the old Turf res-
taurant in the legendary Brill Build-
ing ( 1619 Broadway), grew up with 
the acquaintance of many of the 
great Tin Pan Alley and Broadway 
songwriters. 
To Burns, "Song is the medium 

for self-expression." 

CBS/Sony Has Music Metal Tapes 
By HARUHIKO FUKUHARA 

TOKYO—CBS/Sony has given 
music fans an added impetus to buy 
metal cassette tapes by announcing 
the industry's first prerecorded mu-
sic metal tapes. 
Three tapes will be launched July 

21 at a retail price of just over $ 18. 
Sony Corp. will supply the actual 
tape. 
The company used Sony's hi fi 

cassette tapes last year for some mu-
sic cassettes and the resulting sound 
quality improvement has served to 
attract more labels to the fold and 
appeal to more classical music fans. 

Since CBS/Sony has now taken 
the plunge with metal tapes, Victor 
Musical Industries and other rivals 
may be expected to follow suit. The 
result will help open an entirely new 
segment of the software market. 

Sony's "Metallic C-46" will be 
used for the tapes and the contents 
will be duplicated with an equal-
speed direct recording method from 
a digital master tape. 

The new rekeases will include 
work by pianist Hiroko Nakamura 
and jazzman Herbie Hancock. 

=FIRM 28 YEARS OLD 

Big7MusicExpands 
Subpublishing Ties 

By IRV LICHTMAN 

NEW YORK—While its oldie 
catalog reaps the benefit of art-
ist/soundtrack covers, Big Seven 
Music is expanding its subpub-
lishing agreements abroad. 
The 28-year-old music pub-

lishing company, operated by 
Morris Levy, president, and Phil 
Kahl, vice president, has con-
cluded foreign deals for the 
copyrights of Willie Nelson (Co-
lumbia), Michael Henderson 
(Buddah) and Dizzy Gillespie. 
Also, Big Seven will represent 
De-Lite's Delightful Music wing 
in overseas markets. 
These deals are in addition to 

MIDEM-originated subpublish-
ing relationships in France for 
AVI's music publishing interests 
and that of East/Memphis Mu-
sic, the former Stax label unit 
now operated by Cream Records. 

Big Seven maintains its own 
branch setups in France, Eng-
land, Germany, Australia and 
South Africa. While the com-
pany is administered by other 
companies in various territories, 
Levy and Kahl indicate that they 
will establish more wholly owned 
Big Seven branches as the situ-
ations warrant. 
With a strong base of rock 'n' 

roll songs of the '50s and '60s, 
both soundtracks and individual 
artist sessions run heavy with Big 

Seven copyrights. The company 

had seven copyrights in "Ameri-
can Grafitti," three in "American 
Hot Wax," and one each in "Sat-
urday Night Fever" and the cur-
rent "Rock 'n' Roll High School" 
and "The Wanderer." 

In addition, artist coverage in-
cludes such performers as the 
Blues Brothers ("Rubber Bis-
cuit"), George Thorogood ("The 
Sky's Crying"), Jackie Ward 
("Wisdom Of A Fool") and 
Debby Boone ("Breakin' In A 
Brand New Heart" and "My 
Mind Has A Mind Of Its Own"). 

Also, there are cover dividends 
from Big Seven staff writers/art-
ists D.C. LaRue and Michael 
Christian, who have new LP 
product released through Casa-
blanca and United Artists, re-
spectively. 
LaRue is also the co-writer of 

"On Your Knees," the new 
recording by Grace Jones on 
RFC Records. 

Since Big Seven's 28 years 
coincides with copyright re-
newal, negotiations have just 
been completed for renewal 
rights to the company's first 
copyright. It's a big one—"Lul-
laby Of Birdland." Deal was 
worked out with George Shear-
ing (music) and George Weiss 
(lyrics). 

Publishers At Mercy Of 
Ad Agencies With Jingles 

By JOHN SIPPEL 

LOS ANGELES—Music publish-
ers are at the mercy of the whims of 
the creative departments of advertis-
ing agencies when placing songs for 
commercial jingle usage. 

This was the consensus of an ad 
agency executive and publishers and 
writers who exchanged experiences 
in trying for song placement in com-
mercials at the recent monthly meet-
ing of the Assn. of Independent Mu-
sic Publishers here. 
The Warner Bros. Music catalog 

of more than 150.000 titles is with 
one exception, "Tea For Two," 
available for commercial usage, Al 

Columbia Pub. Co. 
Offering Discounts 
NEW YORK—Columbia Pictures 

Publications has unveiled a "Sum-
mer Stock Order" on its print prod-
uct. 
Through Aug. 17, the program of-

fers 60-day dating on books and 
sheet music, and various discounts 
based on volume purchases. 
With 300 or more units, there's a 

50% discount, a 40 plus 10% dis-
count on orders of 150 to 299 units 
and a 40% discount on fewer than 
150 units. 

In addition, the print firm has a 
"Christmas In July" promotion on 
11 folios, with a caution to "order 
now before prices go up." 
Among the new product just mar-

keted are folios by Orleans, tieing-in 
with its Infinity album, "Forever;" 
"The New Star Wars Plus 12 Giant 
Chart Winners;" "Dan Coates— 
Let's Go Disco" and " Best Big Hits 
In Big Notes." 
And for the educational field 

there's "Pop Stage Bands." 

Kohn, director of copyrights and 
foreign administration. volunteered. 
The most used song. thus far, is 
"We're In The Money," which has 
been latched onto by banking asso-
ciations. 

Contracts between writer and 
publisher must be studied before in-
dividual song deals for commercials 
are made, because some pacts spe-
cifically provide for special handling 
or killing commercials usage. Vince 
Perrone. Screen Gems-EMI Music. 
warned. 
He cited a 1957 litigation insti-

tuted by Ray Gilbert over the unau-
thorized use of the song, "Muskrat 
Ramble." won by the writer. Perrone 
pointed out that there have been in-
stances where a song's title was used 
in a product name, wherein the pub-
lisher received a royalty on the sale 
of each retail product. 

Writers Ray Evans and Jay Liv-
ingston noted they have vetoed 
"Mona Lisa" for any commercials, 
but welcome other usages on their 
hits. Donald Kahn backed up their 
contention, feeling a commercial re-
vitalizes an old song. 

BSR Considering 
LOS ANGELES—BSR ( USA) 

Ltd., the giant turntable and car-
tridge entity with American head-
quarters in Blauvelt, N.Y.. is report-
edly considering marketing the RCA 
SelectaVision videodisk system in 
the U.S. 
The firm has received a license 

from RCA for the capacitance 
pickup system. Other companies 
with the RCA license are Toshiba, 
Clarion, Mitsubishi. Pioneer, Nip-
pon Electric and Sharp. 
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 Commentary  

The Pay-For-Play 'Hustle' 
By HOWARD WARSHAW & JOE VASAPOLI 

If Congress acted always in the public interest there would be 
no need for a commentary such as this. Unfortunately, our law-
makers on Capitol Hill have a propensity for enacting laws 
which benefit only a select few—usually at the expense of the 
many. 

The proposal now before Congress to amend the Copyright 
Act to create a public performance right in sound recordings is 
an example of special interest legislation in its purest form. 
That is, this proposal succeeds in flouting every conceivable 
public interest consideration involved in the public perform-
ance of recorded music. It envisions substituting the present 

well functioning marketplace 
with a scheme of federal 
regulation that would be 
unfair, unwise, inequitable 
and, in terms of the manifest 
realities of the marketplace. 
totally illogical. 

The proposal would give 
performing artists and/or 
record companies an exclu-
sive right to perform pub-
licly their copyrighted musi-
cal recordings. A radio 
station which broadcast a 
copyrighted record without 
the consent of the per-
former/ record company 
would of course infringe 
that public performance 
copyright. 

The amendment would 
set up a "compulsory licens-

ing" scheme as an alternative to the need of procuring consent 
prior to the broadcast of each copyrighted record. Under this 
scheme a radio station could secure a license to play any copy-
righted record for one year by depositing with the Copyright 
Office a sum to be based upon a percentage of its annual adver-
tising revenue. The monies thus deposited would be parcelled 
out to the performers and record companies. 

Limitations of space preclude a detailed exposition of all the 
evils inherent in this proposal to subsidize the recording indus-
try by delving into the pocketbooks of radio broadcasters. Only 
its more glaring flaws will he set forth here. 

Howard Warshaw 

'Why should broadcasters 
pay to promote records?' 

First, and perhaps foremost, is the simple and we believe in-
disputable truth that a public performance right in musical 
recordings is unnecessary. The fact is that performers and 
record companies reap huge financial rewards for their success-
ful records. This financial payoff is more than ample to provide 
the necessary creative stimulus for the production of more and 
more records. The proof of this assertion is evident to those with 
the most minimal powers of perception—there is no shortage of 
recorded music in this country. The recording industry will 
continue to grow and prosper without the additional windfall 
of compulsory license fees from broadcasters. 

Supporters of the proposed amendment, who cannot deny 
the adequacy of the economic incentives for star performers, 
nonetheless argue that the compulsory license fees are still nec-
essary to encourage the record companies to produce and dis-
tribute works by unknown and unproven performing artists. 

This argument overlooks the realities of how record com-
panies go about deciding which new performers they will an 
which performers they will not record. The magnitude of the 
investment involved in attempting to market with success an 
untried performer is such that the relatively small amounts that 
could be expected from license fees would be a factor of negli-
gible significance in the record company's decision of whether 
to take the risk. 

If the record company hoped for broadcast of the record it 
would be with a mind to the spur to record sales that such air-
play would generate, rather than to copyright license revenues. 

We have seen that the proposed performance right would not 
provide an effective stimulus to the making of musical rec-
ords—in part because ample stimulus in the form of ever in-
creasing huge profits already exists. In view of these facts, the 
proposed amendment is quite simply not needed. 

Further, it is submitted that the proposed legislation is there-
fore unconstitutional, for Congress is empowered to create 
copyrights only "to promote progress in science and the useful 
arts." As the performance right would do no such thing, the 
creation of such a right is quite clearly beyond the power of 
Congress. 

The argument of the Copyright Office, which supports the 
proposal. that the Congress' action in creating copyrights is not 
subject to review by the courts and that therefore any congres-
sional action is constitutional is palpably fallacious. Such an ar-
gument falsely assumes that because a power is not reviewable, 
it cannot be abused. 

That the creation of a public performance in sound record-
ings is unnecessary and unconstitutional are reasons enough 
for defeating this proposed 
amendment of the Copy-
right Act. Yet there are even 
more compelling argu-
ments. having to do with 
equity. justice and sound 
public policy, why perform-
ers and record companies 
should not be granted a mo-
nopoly of the use of their 
musical recordings. 

The record industry 
would readily concede that 
the exposure given recorded 
music by broadcast stations 
is perhaps the single most 
important element in the 
promotion of sales. A large 
part of the money and effort 
invested in promoting a 
recording is devoted to 
pushing it for airplay. 

We in the radio industry are reminded of this fact when the 
record company "hustlers" show up at our stations in an effort 
to obtain broadcast time for the latest releases. The reason why 
we broadcasters are so popular with the record company hus-
tlers is obvious. We can provide the access to the mass audience 
which is indispensable to the financial success of a record. The 
broadcast of a record is what generates popularity. Airplay is. 
quite simply, its most effective advertisement. 

Why should broadcasters be required to pay to make their vi-
tal contribution to the promotion of recorded music? That the 
payments would go to the very beneficiaries of that contribu-
tion would make the inequity all the more outrageous. This is 
not to say that broadcasters do not benefit from their use of mu-
sical recordings, but the providing of valuable broadcast time 
and the exposure to a mass audience which such time brings is 
more than adequate compensation for that use. Just ask the 
record companies. 

In addition to being unnecessary, unconstitutional, and 
grossly inequitable, the public performance right in sound 
recordings would in fact be counterproductive. To require ra-
dio stations to pay the fees contemplated under the proposed 
compulsory license scheme would be highly detrimental to the 
financial well-being of the industry. Harm to the radio industry 
would not be in the best interests of recorded music for reasons 
which should by now be clear. 

Joe Vasapoli 

Public performance right 
on disks is 'unconstitutional' 

Although it has been stated here that the license fees would 
offer negligible incentives to record companies to produce and 
distribute more records, these fees would produce an impact 
upon broadcasters. 

You see, the radio industry does not do nearly as well, finan-
cially, as the recording industry. To the nationally based record 
companies compulsory license feed would constitute a paltry 
sum. But for the radio stations, by and large owned and oper-
ated by unwealthy, independent, locally oriented businessmen 
and women, the compulsory license fees would constitute still 
another financial burden. 

The National Assn. of Broadcasters estimates that compul-
sory license fees would approximate 16% of the total pre-tax 
profit generated by all broadcast stations ( 1975 figures). The ra-
dio industry can ill-afford this substantial reduction in its profit 
margin. In fact, a significant minority of broadcast stations (in-
cluding 60% of FM stations) have no profit margin at all—they 
actually lose money. 

Quite clearly, a public performance copyright in sound 
recordings for performers and record companies is an idea 
whose time should never come. 

Howard Warshaw is president of Universal Broadcasting Corp. 
and owner of nine AM and FM stations across the country. Joe 
Vasapoli is an attorney specializing in communications law. 

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036. 



For further 
details. 
write: 
ASCAP 
Workshop. 
One Lincoln 
Plaza. New 
York. New 
York. 10023. 
Or call ( 212) 
595-3050. 
Ext. 381 



Dionne. 

A spectacular 
new chapter 

legendary letorye. 
Dionne Warwick is back,with a hot new album 

and a bulleting single. Instant radio play, immediate 
sales and requests and tremendous word of mouth 

response have produced an electrifying impact. 
The single is the stunning ballad -I'll Never Love 

This WayAgain,- produced by Barry Manilow. 
Ifs one of the classic performances of her career. 

This is the Dionne Warwick you've missed. 
Now, she's come home. 

Featuring the hit single 
-I'11 Never Love This Way Agai 

On Arista Records and Tapes. 
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No Surprise: Disco Hogging N.Y. Arbitron 
NEW YORK-To probably no 

one's surprise, Billboard's exclusive 
analysis of radio formats from the 
April/May Arbitron ratings show 
disco dominating New York radio 
with a 14.0 share and an average of 
3,507 persons listening during any 
quarter hour of the broadcast day. 
These figures are for all listeners 

age 12 and over. Disco is dramati-
cally up from last year when it had a 
7.9 share and 1,875 listeners per av-
erage quarter hour. 
A number of formats are in de-

cline, most notably contemporary, 
down from 15.4 to 11.8 share and 

By DOUG HALL 

from 3,643 listeners per average 
quarter hour to 2,948. 

Beautiful music is also off: down 
from 15.9 to 12.7 share and 3,750 to 
3,203 listeners per average quarter 
hour. 
MOR, on the other hand, is show-

ing gains as the share climbs from 
4.2 to 6.3 and the average quarter 
hour audience gains from 966 to 
1,560. 
Disco gains, of course, represent 

the spectacular growth of WKTU-
FM, and more recently WBLS-FM. 
Beautiful music has been hurt by the 
departure of WTFM-FM from that 

format. The station shifted to a vari-
ation of mellow just before the rat-
ing period. 
Contemporary music is down due 

to the severe loss of audience at the 
market's leading contemporary sta-
tion, WABC-AM. 
MOR shows gains due to the shift 

of WYNY-FM into that format and 
a particularly strong book from 
WNEW-AM. 

Formats, which specialize in spe-
cific aspects of contemporary music, 
are apparently hurting from the 
disco growth. For example, AOR 
has slipped from 5.6 share to 4.6 and 

its average quarter hour listenership 
figure is down from 1,321 to 1,158. 
The mellow sound is down from 

1.6 to 1.1 in share while the average 
quarter hour listenership is off from 
541 to 448. Jazz is down from 1.6 to 
1.1 share and its average quarter 
hour listenership is off from 381 to 
266. 

Country music is down too in 
share: off from 15.4 to 11.8, but up 
in average quarter hour listenership 
from 630 to 743. 

For details on the format picture 
in the New York market, see accom-
panying chart. 

BILLBOARD ARBITRON RATINGS 
A computation of individual market's formats released by Arbitron based on metro average quarter hour and 
share figures for Monday to Sunday 6 a.m. to midnight. All figures are reported to the nearest 100 people. 

Figures in lighfface are from previous year. 

NEW YORK APRIL/MAY 1979 
AVERAGE QUARTER HOUR-METRO SURVEY AREA SHARES-METRO SURVEY AREA 

TE TN. Tom 
MEN WOMEN 

TEENS rout 
MEN WOMEN 

111111 

18- 25- 35- 45- 55- 18- 25- 35- 45- 55- 18- 25- 35- 45- 18- 25- 35- 45- 12-FORMATS PERSONS PERSONS 12- FORMATS PE RsONS 
1 2 + 18+ 24 34 44 54 64 24 34 44 54 64 12 12 + 24 34 44 54 24 34 44 54 17 

% % % % % % % % % % 

AOR 1158 734 224 147 19 11 16 208 77 9 9 7 424 AM 4.6 12.7 6.1 1.1 0.7 10.2 3.2 0.5 0.5 17.2 

AOR 1321 898 340 155 25 17 a 229 81 18 6 8 423 AOR 56 187 73 1 9 1 1 11 9 36 1? 0.4 18.0 

BEAUTIFUL 3203 3186 38 118 293 378 496 44 165 260 329 533 17 BEAUTFUL 12.7 2.2 4.7 17.1 22.9 2.0 7.0 13.6 17.1 15 

8EAUTITUL 3750 3717 53 163 216 418 500 100 172 280 559 520 33 BEAUTIFUL 15.9 3.0 77 168 273 5.3 7.7 17.9 28.4 1.4 

BLACK 317 284 17 32 21 29 4 36 72 29 24 7 33 BLACK 1.2 1.0 1.3 1.3 1.7 1.7 3.0 1.6 1.3 1.4 

BLACK 603 485 63 47 29 39 13 73 66 42 29 18 118 BLACK 2.5 3.4 2.2 2.3 2.5 38 3.0 2.7 1.5 5.0 

CLASSICAL 542 539 10 73 36 74 44 5 48 34 66 49 3 CLASSICAL 2.1 0.5 3.0 2.1 4.4 0.2 1.9 1.8 3.5 0.1 

C LASS! CAt 6,78 677 4 103 54 49 89 17 54 45 73 64 1 CLASSICAL 

' 

2.9 0.3 4.9 4.2 31 09 2.5 3.0 3.7 0.0 

CONTEMP 2948 2261 272 292 191 108 89 404 367 252 141 58 687 CONTEMP 11.8 15.5 12.0 11.1 6.6 19.9 15.2 13.4 7.4 27.9 

CONTEMP 3643 2737 399 386 157 145 79 460 519 256 180 84 906 CONTEMP 15 4 22.0 18.1 12.1 9.4 23.9 23.2 16.4 9.2 38.6 

COUNTRY 743 725 6 67 113 56 66 13 94 82 73 73 18 COUNTRY 3.0 8.3 2.8 6.8 3.4 0.6 3.9 4.3 3.8 0.7 

COUNTRY 610 612 20 58 65 60 45 22 60 88 66 52 18 COUNTRY 2.7 1.1 2.7 5.0 3.9 1.1 27 57 33 08 

DISCO 397 2765 416 518 179 66 31 603 598 179 122 20 742 DISCO 14.0 23.7 21.3 10.5 4.0 21.6 24.8 9.4 6.4 30.1 

DISCO 18 75 1520 330 254 44 17 4 435 273 96 56 7 355 DISCO 7.9 18.2 11.9 3.4 1.1 22.6 12.2 62 28 15 I 

JAll 256 251 62 78 23 10 0 18 27 20 9 3 15 JAll 1.1 3.5 3.2 1.3 0.6 0.9 1.1 1.1 0.5 0.6 

JAll 381 367 29 130 19 22 4 27 67 35 11 5 14 All 1.6 1.6 6.1 1.5 1.4 1.4 3.0 • 2.3 06 06 

MELLOW 448 427 24 49 28 30 49 59 56 55 43 18 21 MEU. 1.8 1.4 2.0 1.6 1.8 2.9 2.3 2.9 2.2 0.9 

MELLOW 541 492 64 112 19 6 4 101 137 20 10 1 In MELLOW 2.3 3.5 5.2 1.4 .4 5.3 6.1 13 6 21 

MOR 1560 1520 84 135 159 163 73 113 169 183 171 107 40 MOR 6.3 4.9 5.5 9.2 9.9 5.5 6.9 9.7 8.9 1.6 

MOR 9,36 950 26 59 74 135 72 35 67 93 128 156 16 MOR 4.2 1.4 2.6 5.7 8.9 1.8 ' 3.0 61 65 7 

NEWS 2412 2373 60 165 173 180 271 30 118 156 152 310 39 NEWS 9.6 3.4 8.8 10.1 10.9 1.5 4.8 8.2 7.9 1.6 

NEWS 2617 2548 37 168 218 216 333 30 137 149 243 286 59 NEWS ' 1.0 2.1 7.9 16.8 14.1 1.5 6.2 96 123 25 

OLDIES 736 699 n 155 96 29 6 81 152 59 15 17 37 OLDIES 2.9 4.7 BA 5.6 1.8 4.0 6.3 3.1 0.8 1.5 

OLDIES 6'4 652 90 145 104 11 4 94 116 47 29 5 22 OLD 2.8 5.0 6.8 8.0 0.7 4.9 5.2 30 1 5 09 

PROS RICK 811 778 243 221 8 24 13 148 64 5 25 22 113 PAM 3.5 13.8 9.1 0.5 1.5 7.2 2.7 0.3 1.3 4.6 

FROG 0 JCR 512 506 196 107 20 9 6 83 65 5 7 8 86 PROG RO 2.5 10.8 5.0 1.5 0.6 4.3 2.9 0.3 0.4 3.6 

SPANISI 1037 962 32 77 Ill 45 50 77 198 191 183 34 75 SPAN 4.1 1.8 3.2 6.5 2.7 3.7 4.5 10.1 9.5 3.0 

SPANISH 818 785 27 45 42 75 34 40 158 116 39 74 33 SPAN 3.5 1.5 2.1 3.2 4.9 2.1 7.1 7.5 2.0 1.4 

TALK 2508 2468 32 69 94 243 159 20 91 116 299 388 40 TALK 10.0 1.8 2.9 5.5 14.6 1.0 3.8 6.1 15.5 1.6 

TALK 2438 2412 13 60 103 169 174 21 70 120 317 486 26 TALK 0 3 0.7 2.8 8.0 11.0 1.1 3.1 7.7 16.1 1 1 

Above average 4uar1er hour figures are expressed in hundreds (add two zeros) 

71/2 Mil Tune In 
For ABC Radio 
Concert Debut 
NEW YORK-ABC reports more 

than 71/2 million adults tuned in the 
May premiere of the ABC Radio 
network series "Supergroups In 
Concert." 
The initial show, which featured 

"Chicago," was measured in a spe-
cial Gallup Survey. 
The two-hour program drew a lis-

tening audience more than three 
times the size of the audience nor-
mally found on a Saturday between 
8 and 10 p.m., the survey showed. 
The program was broadcast pri-

marily in those hours on some 300 
ABC affiliates. It showed 5% of all 
adults aged 18 or older listened to 
the program. The concert reached 
approximately 6.2 million adults in 
the 18 to 34 age group- 10% of all 
the adults in that group-and nearly 
4 million men 18 to 34-13% of all 
males in that age bracket. 
The next program in the series will 

be the Moody Blues July 28. A Peter 
Frampton concert will be broadcast 
Sept. 15. 

4-Hour Sullivan 
Special Cooked 
By L.A. Firm 
LOS ANGELES-A four-hour 

syndicated radio special saluting the 
late Ed Sullivan and his long-run-
ning television show is being offered 
for the Labor Day weekend (Sept. I-
3) by International Media Ltd. 
"The Ed Sullivan Years" will fea-

ture performances from the audio 
tracks of the show of such guests as 
Louis Armstrong, Tony Bennett, 
Nat Cole, Bing Crosby, Sammy 
Davis Jr., the Everly Bros., Peggy 
Lee, Liberace, Robert Goulet. 
Johnny Mathis, Vaughn Monroe 
and Barbra Streisand. 

Broadcaster-writer Bob Booker 
produced the special through his 
own production company. "The 
quality of the Sullivan show sound-
tracks were surprisingly good. In 
fact, with some remixing, we were 
able to produce the show in stereo 
for the benefit of the FM stations," 
Booker says. 
The program will feature a narra-

tion by Sullivan, who recorded 
tracks for Booker shortly before he 
(Sullivan) died. 

Carroll Guesting 
NEW YORK -Diahann Carroll 

recalls her early days as a singer 
when she talks with Johnny Carson 
on "The Best Of Carson" on NBC-
TV July 17 at 11:30 p.m. 

3 Stations Battle As Ariz. Experiences Rock Revival 
PHOENIX-At a time when disco 

domination of the airwaves grows 
ever more prevalent, hard-nosed 
rock'n'roll is undergoing a rebirth 
here as three FM stations battle to 
capture the rock audience. 
KDKB-FM, which at 93.3 has 

long been identified both commer-
cially and politically as the area's 

3 leading rock station, is attempting to 
stave off challenges from FM-98 
KUPD and KIOG-FM (which calls 
itself K-104). 

In March, KUPD converted from 
Top 40 to hard rock while K- I04 jet-
tisoned a failing mellow rock sound 
for progressive album-oriented ra-
dio. In KUPD's case, the move was 
designed to reverse sliding ratings 

(from 9.8 to 6.1 during the last rat-
ings period), the result of a new Top 
40 station entering the market. 
K- 104's move was almost an after-

thought. The station, facing bank-
ruptcy, switched its sound after the 
sales manager convinced a federal 
bankruptcy court trustee to give the 
progressive format a try. 
The station has been purchased 

by four partners for $ 1.85 million. 
The sale is awaiting final Federal 
Communications Commission ap-
proval. Some of the funds for the 
purchase came from the Economic 
Development Administration, 
which granted a $572,000 loan to the 
four men on June 15, the first loan 
for the purchase of a broadcasting 

By AL SENIA 

station by a minority firm in Ari-
zona. 
The four want to change the let-

ters of the station to KAZZ-FM, but 
it is unclear what the future of K-
104's progressive rock format will 
be. 
"The new owners are smiling 

quite broadly," states Bob Bailie, K-
104's program director. "They are 
pleased with the fact that we have 
been billing an awful lot of money 
lately. 
"We're programming a combina-

tion of free-form and playlist. We 
decided there was a hole in the mar-
ket. Nobody was doing album-ori-
ented rock. KDKB changed from 
AOR to a SuperStars station, so 

we're not in competition with 
KDKB." 
However, K-104 bills itself as 

"The Alternative" and, like KDKB, 
has utilized T-shirts, concert promo-
tions, record album giveaways and 
word-of-mouth to build up a dedi-
cated listenership. hailie hopes the 
changed sound will continue when 
the new owners officially take over, 
but concedes it is possible the station 
may change direction again. 

In the interim, K-104 has been 
programming an eclectic mix of 
various artists. 
"We're playing progressive rock 

but we're not limiting ourselves to 
just kick ass either," Bailie states. 
"We'll play James Taylor and Joan 

Armatrading. Anything that's vi-
able. 
"We're the only station in town 

exposing a lot of album product. All 
the record stores are telling us 
they're moving more product than 
before." 
Programming chores are handled 

by Bailie (6-10 a.m.), music director 
John McCrae ( 10 a.m.-2 p.m.), Jeff 
Parets (2-7 p.m.), Will James (7-mid-
night), and Catherine (midnight-6 
a.m.). Dave Chamberlain, Dave Ar-
rowhead and Diane Combe fill in on 
weekends. 
The station also utilizes a great 

deal of syndicated programming, 
mainly on Sunday evenings. Corn-

(Continued on page 16) 
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New Approach As KLOS-FM 
In L.A. Overhauls Its Format 

LOS ANGELES-Armed with a 
revamped format, a new program 
director plus four new air person-
alities, declining ABC-owned, 
KLOS-FM is trying to regain its po-
sition as one of the area's leading 
AOR stations. 

"We're definitely staying album-
oriented rock but we needed a new 
approach." says program director 
Damion. who only uses his first 
name and who seven weeks ago was 
a KLOS air personality before being 
promoted to his new position. 

During the station's prime period 
of two to four years ago, and until 
the recent change nearly two months 
ago. KLOS had been noted for its 
tight playlist and its policy of stick-
ing to big name artists. 

"The tighter we got. the deeper we 
fell," says Damion. "There was a very 
simple solution as we realized that 
the tight format was not the way to 

80." 
The solution, which involves insti-

tuting an expanded format, seems to 
go against the grain of what has hap-
pened in recent years as AOR sta-
tions have become increasingly 
tight. 

"The Los Angeles audience is one 
of the most musically sophisticated 
audiences in the world and you can't 
hit them with a tighter playlist. It just 
\‘on't work." offers Damien. who, 

13.) CARI DARLING 

on the other hand, floesn't see a 
move to a freeform format as an al-
ternative. 
The "middle ground," as he calls 

his new format, includes more cur-
rent product, more oldies and selec-
tions of different types of music, 
such as new wave. 

However, Damion does not want 
to obscure the role of the disk jockey 
in the new format. To this end, four 
veterans of the Los Angeles radio 
scene. B. Mitchell Read-who on the 
air is called "The Beamer"-China 
Smith, John Leslie and Frazier 
Smith have been added. All have 
distinct personalities with Frazier 
Smith, most recently with Los An-
geles AOR station KR0Q-FM, 
being especially well-known for his 
on-the-air antics. 

"I definitely want Frazier to be a 
forefront crazy personality," re-
sponds Damion as to whether he will 
muffle any of his air talents' style in 
order to achieve that middle ground. 

"He has mellowed a bit since he's 
been here but he would be doing the 
same thing at KROQ. That's just 
where he is now. He's trying to 
broaden his audience too." 

KLOS also has added a new pro-
gramming assistant in Casey Butler 
although veteran music director 
Ruth Tinedo remains in her post. 
The station's facelift is also apparent 

in that, as of July I. the commercial 
load is now somewhat lighter and 
the average length of sets has in-
creased. 

This is consistent in Damion's 
view of programming for the bur-
geoning 18-34 age group. "Before. 
we were taking a 1975-76 approach 
to AOR and that just won't work in 
1979. The thing about rock n' roll is 
that it has got to have aggression and 
that bad. boy image and for a long 
time we went through what could be 
called musically Eisenhower years." 
states Damion. 
"Now, things are starting to cook 

again. After all, we're all rock n' roll 
babies and I think that's what people 
want to hear." 
Damion admits that KR0Q-FM's 

recent shift to a tighter playlist is 
helping his fledgling format because 
he feels KLOS has picked up many 
of KROQ's former listeners. How-
ever, his real competition is top 
rated. Metromedia's AOR outlet, 
KMET-FM. 
He says the sound of the station is 

now set. "Now, what we're going to 
be doing over the next few months is 
becoming more visible in the com-
munity." This includes increased 
concert promotion as well as staffers 
visiting beaches and public events. 
KLOS is also initiating a new tele-

vision and billboard advertising 
campaign as part of the overhaul. 

Public Has Right To Hearing On 
!, Changes In Radio Format: Court 
--3 

• Continued from page 3 

Court. Saylor expects such a deci-
sion to come from the commission 
before the agency breaks for August 
recess. 

National Assn. of Broadcasters 
general counsel Erwin Krasnow says 
the NAB finds the court decision 
"totally unacceptable" and will also 
appeal to the Supreme Court. 

The appeals court decision over-
rules an FCC policy statement is-
sued in 1976 which argued that 
broadcasters have a right to choose 
entertainment formats without gov-
ernment interference. That policy 
statement (never in fact enacted 
while court proceedings continued) 
stemmed from the 1974 WEFM-FM 
Chicago case involving a classical 
music station wishing to switch to a 
rock format. 

In the WEFM case, the D.C. cir-
cuit court held that when a unique 
entertainment format meets unmet 
needs, is financially viable and, 
when altered, sparks significant 
public outcry, the FCC must hold a 
hearing to decide whether the 
broadcaster must maintain the origi-
nal format. The appeals court ruling 
upholds the circuit court's decision. 

Listeners' groups, led by the Citi-
zens' Communications Center and 
the WNCN Listeners Guild, argued 
that the FCC's opinion stating that 
First Amendment issues preclude 
intervention in format changes was 
"prejudged from the outset." 

At an appeals court hearing in 
February, the listeners' groups 
urged the court to overrule the FCC. 
FCC counsel David Saylor argued 
that intervention in format changes 
would be a "fearful and comprehen-
sive nightmare, and uncon-
stitutional as impermissibly chilling 

innovation and experimentation in 
radio programming." 

In ruling against the FCC, the ap-
peals court found that "the Commis-
sion's nightmare turns out to be a 
little more than a dream." 
When deprived of a disco-format-

ted station, for example, most disco 
fans will tune in another disco sta-
tion in preference to classical, all-
news or country, the court said. 
When no other similar format exists 
in a particular listening area, the loss 
of this "unique" format raises spe-
cial public interest questions, the 
court held. 

Rock 'N' Roll 
• Continued from page /5 

edy specials, a jazz show, a BBC-
produced rock hour and the Dr. De-
mento syndicated program are 
among the offerings. 

KUPD-FM entered the rock 
battle in March with a new p.d. 
(John Sebastion, hired from KHJ-
AM in Los Angeles) and a new for-
mat (which Sebastion dubs "adult 
rock.") An early signal of things to 
come was Sebastion's hiring of 
Hank Cookenboo, the music direc-
tor of KDKB in its pre-SuperStars 
format days. Cookenboo assists 
KUPD in its musical direction. 

"We try to play pure, good, old 
fashioned rock'n'roll," Sebastion as-
serts. "We play no disco whatsoever. 
And no bubblegum. All pure-bred 
rock. and we use the most sophis-
ticated research methods in the 
country. 
"Our number one criterion is al-

ways-is it rock'n'roll?" 
Artists like the Village People, 

Dissenting to the court's opinion, 
Circuit Judge Edward Tamm worried 
that the majority decision usurps the 
proper role of the FCC in the form-
ulation of communications policy. 

"The majority introduces a novel 
doctrine that calculates the public 
interest without necessary reference 
to the aural desire of the greatest 
number of listeners," Tamm argued. 
In other words, the court leaves open 
the possibility of holding a broad-
caster to an unprofitable format sim-

ply because a small group of listen-
ers want that format kept. 

In Arizona 
Barry Manilow and Donna Summer 
suddenly found themselves ban-
ished from the KUPD turntables, 
replaced by a steady diet of Boston, 
Led Zeppelin and the Rolling 
Stones. Just to make sure there were 
no misunderstandings, the station 
sponsored a "no disco" weekend 
and smashed disco records on the 
air. 

Sebastion describes the format as 
a hybrid between AOR and Top 40. 
"It's really a merging of the two," he 
states, adding that existing Top 40's 
"aren't making it" while AOR sta-
tions that are successful "are more 
into Top 40." 
KUPD, which bills itself as "the 

rock'n'roll station" is taking dead 
aim ai KDKB's standing as "The 
Rock of Arizona," Like KDKB, 
KUPD is heavily into promotions, 
using weekly newspaper ads, tele-
vision advertisements and a bo-
nanza of concert and movie promo-
tions coupled with ticket giveaways, 
to impress its audience. 

WILL STAY AOR BILLBOARD ARBITRON 
DJ RATING PERFORMANCE 

Following are Arbitron trends of top DJs performance in morning drive. 
Shown are rating shares or percentages for total listening audience over the 
age of 12 in the last five Arbitron reports. 

SAN JOSE: 

Monday-Friday 6 a.m.-10 a.m. 

STATION 
CALL 

LETTERS 

Jan.- 
Feb. 
78 

April- 
May 
78 

July- 
Aug. 
78 

Oct.- 
Nov. 
78 

Jan.- 
Feb. 
79 

STATION 
CALL 

LETTERS 

KARA-FM 3.0 2.2 3.2 3.3 KARA-FM 

Dan Schow Format: contemporary 

KBAY-FM 5.8 5.7 4.8 7.1 KBAY-FM 

Bob Kohtz Format: beautiful 

KEEN-AM 4.4 2.5 3.9 3.7 KEEN-AM 

Jay Albright Format: country 

KEZR-FM 2.1 2.5 2.9 3.1 I KEZR-FM 

Steve Beam Format: Top 40 

KLIV-AM 4.1 3.7 3.9 3.4 KLIV-AM 

Joe Eich* Format: Top 40 

KLOK-AM 4.5 6.4 5.6 5.4 KLOK-AM 

Jim Phillips Format: contemporary 

*Eich went on In March He was preceeded by Bob Ray 

 Vox Jox 
By DOUG HALL 

NEW YORK-WLIR-FM Gar-
den City, N.Y., program director 
Denis McNamara has been pro-
moted to vice president at the sta-
tion. He joined the station in 1974, 
became music director in 1976 and 
p.d. the year after that. 
McNamara will continue to su-

pervise the station's extensive live 
concert series that includes this 
month Billy Joel, the Outlaws, the 
Good Rats, Meat Loaf and James 
Taylor. * * * 

Mark Driscoll has succeeded Ed-
die Rogers as p.d. at WDRQ-FM 
Detroit. Driscoll comes from Okla-
homa City. ... WHN-AM New 
York, which features a number of 
guest DJs-the Bellamy Bros., Rex 
Allen Jr. and Con Hunley are the 
most recent, has dropped its morn-
ing drive jock, Larry Kenney. 

* * * 

Philadelphia correspondent 
Maurie Orondenker reports Nick 
Reynolds, all-night jock at Phila-
delphia's WUSL-FM for the past 
year, has swapped disks for chips. 
After 17 years of broadcasting, he 
has begun a new career as a black-
jack dealer at the Resorts Inter-
national Hotel in Atlantic City, N.J. 

* * * 

Billie Burdette has joined WBLS-
FM New York in the 10 a.m. to 2 
p.m. spot. She comes from KACE-
FM Los Angeles. ... RKO Radio 
national music director Dave Sholin 
obtained an interview with Paul 
McCartney and Wings while he was 
in London. Sholin says ROKO is the 
only radio group, other than the 
BBC and Capitol Radio London, to 
be granted an interview. 

* * * 

KEWI/KSWT Topeka has an 
opening for a continuity director. 
Those interested should contact J.R. 
Greeley at the station: 913 272-2122. 
... Ben Holland has joined WLAC-
AM Nashville as production man-
ager. He previously worked at 
WSLC-AM Roanoke, Va. 

* * * 

WXLO-FM (99-X) New York 
marked the Fourth of July by play-
ing all top summer songs of the past 
decade. ... KGW-AM Portland 

Ore., took top honors for its jingle 
"Superstars," sung by the Doobie 
Bros., Rita Coolidge, Andy Gibb and 
Leo Sayer. The award was given at 
the annual Portland Advertising 
Federation "Creative Awards." 

* * * 

There was such strong response to 
the June 18 broadcast over WPLJ-
FM New York on the 1969 program 
"Paul ( McCartney) Is Dead" that 
the station rebroadcast it July 4. The 
program is based on the supposed 

(Continued on page 18) 

Bubbling Under The 

HOT 100 
101-SHAKE, Gap Band, Mercury 74053 
102-SHOULDA GONE DANCIN, High 'new, 

Gordy 7160 (Motown) 
103-FILL MY UFE WITH LOVE, St. Tropez. But 

terfly 41081 (MCA) 
104-YOU NEVER KNOW WHAT YOU GOT, Bill 

James, A&M 2137 
105-ROCION MY LIFE AWAY, Jerry Lee Lewis, 

Elektra 46030 
106-CAN'T TAKE IT WITH YOU, Allman Bros. 

Band, Capricorn 0326 
107-CHILDREN OF THE SUN, Billy Thorpe, C6-; 

ricorn 0321 
108-SURRENDER, McGuinn, Clark & Hillman, 

Capitol 4739 
I09-EASY WAY OUT, Roy Orbison, 

46048 
110-IF HEAVEN COULD FIND ME, Ambrosia, 

Warner Bros. 8817 

Bubbling Under The 

Top LPs 
201- IRON CITY HOUSE ROCKERS, Loves So 

Tough, MCA 3099 
202-JOHN HIATT, Slug Line, MCA 3088 
203-RON CARTER, Parade, Milestone 9088 
204- LEON RUSSELL Life & Love, Paradise 

3341 
205-WARDELL PIPER, Midsong 009 
206-SPARKS, # 1 In Heaven, Elektra 4699 
207- FAITH BAND, Face To Face, Mercury SRM 

1 3770 
208- MARTIN MULL Near Perfect, Elektra 

6E200 
209-KLEER, I Love To Dance, Atlantic 19231 
210-RAMSEY LEWIS, Ramsey, Columb.a JC-

35815 



POI.YDOR INCORPORATED 
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WHEN YOU PLUG IN 
PAT TRAVERS LIVE 
BOOM BOOM 

OUT GOES THE LIGHTS. 
Everyone with ears on the sides of their 

head knows Pat Travers live is a jolt of high intensity 
rock n' roll. 

And if you've ever longed to be a rock star, 
you can join in on a chorus or two of the Pat Travers 
anthem, "Boom Boom, ( Out Goes The Lights)" 

But to experience all this ecstasy, it is 
necessary to obtain one key ingredient. The new 
Pat Travers live album, "Go For What You Know" 
But be careful. It might blow a fuse or two. 

THE PAT TRAVERS BAND LIVE IS 

-GO FOR WHAT YOU KNOW- FEATURING 
-BOOM BOOM, (OUT GOES THE LIGHTS):' 

AND AN AUDIENCE OF THOUSANDS. 

ON POLYDOR RECORDS AND TAPES. 

vreo 

ON TOUR: July 23 Winnipeg, Can July 24 Regina, Can. July 25 Saskatoon, Can. 
July 29 Calgary. Aberta July 31 Victoria, Can Aug. I Vancouver, Can. 

Aug. S San Diego. Ca. Aug. 9 Spokane, Wash. Aug. 10 Portland, Or. Aug. II Eugene, Or. 
Aug. n Seattle, Wash. Aug. 13 Medford, Or. Aug. 16 Santa Monica, Ca. 

.Aug. 18 Sacramento, Ca. Aug. 19 San Jose, Ca. Aug. 20 Fresno, Ca. Aug. 21 Reno, Nevada 

Write or call your Iccal Polygram Distribution office for displays or other promotion items. 



'8 Radio-TV Programming Jazz  
J
U
L
Y
 1

4,
 1

97
9,

 B
I
L
L
B
O
A
R
D
 

 Vox Jox 
• Continued from page 16 
death 10 years ago of McCartney. 
... Golden West has signed with 
Drake-Chenault and Otis Conner 
for jingles for KMPC-AM Los An-
geles and KEX-AM Portland, Ore. 

Norman Lewis is the new genera 
manager at Metromedia's flagship 
station, New York's WNEW-FM. 
Prior, Lewis had worked in both 
sales and management, most 
recently with WOR-AM. 

Rates: PAYMENT MUST ACCOMPANY THE ORDER 

POSITIONS WANTED: 400 per word per insertion—$ 10.00 minimum 
$20.00 per column inch per insertion. 

POSITIONS OPEN: 7011 per word per insertion—$ 14.00 minimum 
$40.00 per column inch per insertion. 

BOX NUMBERS: $2.00 per issue for handling & postage. Audio or 
video tapes, transcriptions, films or VTR's cannot be forwarded. 
Suggestion: arrange for follow-up directly when replying. 

SEND TO: 

Billboard RADIO-TV MART, 1515 Broadway, New York, N.Y. 10036 
(212) 764-7433 

Call TOLL-FREE (except in NY) 800/223-7524 

IN NEW YORK STATE CALL (212) 764-7433 

Deadline: Tuesday, 11 days prior to date of issue 

NAME __STATION 

ADDRESS 

CITY _STATE   ZIP 

TELEPHONE 

EJ American Express 
Ill Diners Club 
n VISA 
I] Master Chg. 

Bank # 

Credit Card # 

Expires 

Signature   

POSITIONS OPE 411 
MORNING NEWSMAN 

Minimum 5 yrs. radio news experience. 
Some experience in contemporary format 
also necessary Send tape and resume to: 

News Director 
WHBO Radio 

483 So. Highland 
Memphis, TN 38111 

DRIVE TIME HEAVY 
Contemporary country format needs strong 
personality who won't stop the flow. 

Tape and resume to 

Larry Vance 
KNUZ RADIO 
P.O. Box 188 

Houston, TX 77001 

The AIRCHECK Guide 
OPENINGS 

RADIO ANNOUNCERS ARE NEEDED NOW! 
Radio stations from across the country are 
calling The Alrcheck Guide for air per-
sonalities, news people. Program and 
News Directors. 

The Aircheck Guide puts your aircheck at 
the instant listening of radio stations with 
new openings. Stations of all formats have 
given their overwhelming support for the 
industries first and only Instant an-
nouncer aircheck contact service. 

Most asked question—how do we protect 
announcer confidentiality? Very simple. 
Through the use of our computer we screen 
the announcer from any station the an-
nouncer requests (for detailed informa-
tion just call). 

To get in on all the new openings just for-
ward your aircheck to The Alrcheck Guide. 
Include your phone, address, resume and 
any information you feel would be helpful. 
There is only a $25 handling charge. No 
other cost to you or incalling radio stations. 

The Alrcheck Guide 
8 Constance Avenue 
Lewiston, ME. 04240 

For information or instant contact just dial 
1-207-782-0947. Grab the competitive 
edge today. 

11111111m41111111111111111 
ATTENTION 

PROGRAM DIRECTORS 
Experienced announcer seeking job at sta-
tions with jazz or rock formats. Worked at 
WLS-FM and WGLD-FM, Chicago Rockers. 
Available now. 

Box 7304, Billboard 
1515 Broadway, NY, NY 10036 

PROGRESSIVE COUNTRY PROGRAMMER. 
Shake up your market, turn your LOSER into 
a WINNER! Beat the schlock Country backlash 
and cash in on the next New-Wave. I've got the 
experience and talent! Gordy, P.O. Box 500, San 
Juan Bautista, CA 95045. 

SI AIION merge . • • 
PRor:D untInital 

DIRECTORS 

ANNOUNCERS . . . • 

the Marketplace is 
open and your best 
buy is BILLBOARD 

CLASSIFIED 

ADS 
Position wanted or position open— 

your message gets to over 100,000 

readers weekly. 

Don't Miss Another Week 

CALL Leni Teaman (TOLL FREE) 
800/223-7524 

NOW to place your ad 

Hampton Teeing 
'Jazz Alive' On 
NPR's Network 
WASHINGTON—"Jazz Alive." 

National Public Radio's popular 
weekly showcase, has a hot summer 
schedule. 
A tribute to Lionel Hampton kicks 

off the season. Recorded at the 
Grande Parade de Jazz in Nice. 
France. last year, the tribute features 
an all star band including Hampton, 
Arnett Cobb. Kai Winding, Cat An-
derson and a surprise appearance by 
Dizzy Gillespie. 
The Art Ensemble of Chicago and 

Leroy Jenkins touch the outer ends 
of the spectrum as their innovative 
styles are juxtaposed. 
And violinist Jenkins' solo per-

formance at the East Quad residen-
tial auditorium in Ann Arbor. 
Mich., is a contrast to the Arts En-
semble Contemporary Theatre at 
the Michigan League Ballroom in 
Ann Arbor. 

Later in the season, Phil Woods is 
joined by the late pioneer scatman 
Eddie Jefferson in a show recorded 
at the 1978 Telluride Jazz Festival. 
The schedule also includes Carmen 
McRae. the Keith Jarrett quartet. 
Ron Carter. Bill Evans trio. the 
Carla Bley band. Johnny Griffin 
and Alberta Hunter. Local NPR af-
filiates broadcast the shows on dif-
ferent dates through the end of Sep-
tember. 

Telluride's Jazz 
Fest Aug. 17-19 
DENVER- Despite its isolated lo-

cation at the 8.000- foot level in the 
Colorado Rockies. the town of Tell-
uride is anticipating a sellout at its 
third annual Jazz Festival Aug. 17-
19. 
The bill is impressive. Clark Terry 

will not only perform as trumpet and 
flugelhorn soloist, he will toil as em-
cee and lead the concluding Sunday 
night super jam with the Helen 
Humes Trio. Arnett Cobb. Buddy 
Tate and Richie Cole. 

Others contracted for appear-
ances include the Akiyoshi-Tabac-
kin big band from Los Angeles, Cal 
Tjader, Flora Purim and Airto with 
Joe Farrell, Cato Barbiori, Oregon, 
Willie Dixon. David "Fathead" 
Newman. Gil Scott- Heron. Matrix 
and the Manhattan Transfer. 

Bookings are handled by the 
Berkeley Agency in California's Bay 
Area. 

Telluride's concert site is sur-
rounded by lofty mountain peaks. 
accessible by flying into the Mont-
rose or Grand Junction airports or 
by state highways. This summer's 
event will comprise five concerts 
spread over the Friday-Sunday 
span. 

Joliet's Catalog 
Goes To Alligator 
CHICAGO—Joliet Records. a 

L.A.-based blues label, will turn 
over its catalog under license to Al-
ligator Records. And, forthcoming 
albums by Joliet will be marketed 
under a production arrangement 
with Alligator. 
The pact with Alligator, a well-es-

tablished blues label here, initially 
covers Joliet LPs by blues guitarists 
Lonesome Sundown and Phillip 
Walker under a five-year license. 

Joliet chief Bruce Bromberg is 
working on new albums with both 
artists and with Tony Matthews, 
Johnny Jones and other West Coast 
musicians for release through Al-
ligator. 

OUTDOORS JULY 6-8  

21 Acts Seen At 
NEW YORK —A three-day out-

door jazz festival, billed as the big-
gest in New Jersey's history, got un-
derway Friday through Sunday (6-
8) at Atlantic City's Gardner's Basin. 

Set to appear were 2 I acts, accord-
ing to Baltimore-based promoters 
Elzie and Estelle Street, who were out-
fitting the Basin's parking lot to ac-
commodate an expected crowd of 
10,000. Advance ticket sales were de-
scribed as "excellent," with tickets 
scaled at $25 for box seats, $ 12 and 
$15 for reserved seats, and $ 10 for 
general admission. 

A highlight was a reunion concert 
July 7 featuring Earl "Fatha" Hines 
and one of his vocalists, Billy Eck-
stine. All tickets for the special I 
p.m. show were $ 10. 

The afternoon bill also featured 
appearances by Damita Jo and Gerry 
Mulligan's Big Band. 

The rest of the lineup ran like 
this: 

Atlantic City Event 
Nancy Wilson, Roy Ayers, Fred-

die Hubbard, Les McCann, Herbie 
Mann and Stanley Turrentine started 
things off Friday night ( 6) at 8 p.m. 

Saturday's evening show began 
at 8 p.m. also and featured Sarah 
Vaughan, Art Blakey. Hugh Mase-
kela, the Buddy Rich Band and Lon-
nie Liston Smith. 

The Sunday show started off at 8 
p.m. and featured Ray Charles, his 
orchestra, and the Raeletts, Betty 
Carter, the Maynard Ferguson 
Band, McCoy Tyner and Dexter 
Wansel. 

An Atlantic City Jazz Festival 
Award ceremony was also being 
planned at some point during the af-
fair and Maryland Congressman 
Parren J. Mitchell, former chairman 
of the congressional black caucus. 
was expected to present the award. 

Tickets were being sold through 
Ticketron outlets in Maryland, New 
Jersey and New York. 

Billboard SPECIAL SURVEY For Week Ending 7;14/79 
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TITLE 
Artist, Label Number 
(Dist. Label) 

'E 
C-1 

TITLE 
Artist, Label & Number 
(Rest. Label) 

1 
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10 
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13 
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12 
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18 

23 

31 

13 

9 

18 

13 

50 

18 

13 

17 

STREET LIFE 
Crusaders, MCA MCA 3094 

HEART STRING 
Earl Klugh. United Artists 
1811A942 (Capitol) 

PARADISE 
Grover Washington 1r. 
Elektra 6E 182 

MORNING DANCE 
Spyro Gyra, Infinity 
INF 9004 (MCA) 

UVIN' INSIDE YOUR LOVE 
George Benson. 
Warner Bros. 2BSK-3277 

FEVER 
Roy Ayers. Polydor PD 16204 

NEW CHAUTAUQUA 
Pat Methen, ECM ECM- 1.1131 
Warner Bros ) 

TOGETHER 
McCoy Tyner. 
Milestone M.9087 ( Fantasy) 

LIVE AT THE HOLLYWOOD 
BOWL 
Chuck Mangione, A&M SP 6701 

FEUS DON'T FAIL ME NOW 
Herbie Hancock, 
Columbia 1C-35764 

CARMEL 
Joe Sample. MCA M 1126 

FEEL THE NIGHT 
Lee Ritenour, Elektra 6E192 

TOUCHDOWN 
Bob James, Tappan 
Zee/Columbia 1C-35594 

PARADE 
Ron Carter, Milestone 
PA.9088 (Fantasy) 

LAND OF PASSION 
Hubert Laws. Columbia 1C-35708 

LIVE 
leanluc Ponty. 
Atlantic SE1- 19229 

PART OF YOU 
Eric Gale. Columbia 105715 

AWAKENING 
Narada Michael Walden, 
Atlantic SD- I9202 

BRAZILIA 
John Klemmer, MCA 001116 

EYES OF THE HEART 
Keith Jarrett, ECM ECM.1150 
(Warner Bros) 

PAT METHENY 
Pat Metheny, ECM 
1 1114 (Warner Bros) 

FOLLOW THE RAINBOW 
George Duke. Epic 11 3570 (CBS) 

IN MOTION 
Heath Brothers, Columbia 1C 35816 

GROOVIN' YOU 
Harvey Mason, Arista AB 4227 

UGHT THE LIGHT 
Seawind. Horizon SP 734 (0&M) 

26 

V 

28 

29 

30 

31 

33 

34 

35 

36 

37 

38 

39 

41 

42 

44 

45 

47 

48 

49 

so 

20 

23 

18 

28 

29 

32 

27 

6 

15 

18 

ANGIE 
Angela Bell, GRP, Arista GOP 5000 

WOODY THREE 
Woody Shaw. Columbia 1C-35977 

AFRNITI 
Bill Evans, 
Warne, BBros, BSK 3293 

THE JOY OF FLYING 
Tony Williams. 
Columbia 1C 35705 

TIGER IN THE RAIN 
Michael Franks. 
Warner Bros 135K 2394 

THE MIND OF GIL 
SCOTT-HERON 
co Scott Heron. Arista AB-8301 

=1:10 00UNTERPOINT 
Ralph MacDonald. 
Manir 2229 (TB.) 

33 13 CHAMPAGNE 
Wilbert longrnire, 
Tappan Zee/Columbia lC-35754 

DREAMER 
Caldera. Capitol ST•11952 

ONE GOOD TURN 
Mark Colby, Tappan 
Zee/Columbia 1C-35725 

BROWN SUGAR 
Tom Browne. Arista/GRP GRP 5003 

HOT DAWG 
David Gnomon. Horizon 
SP 731 (A&M) 

GARDEN OF EDEN 
Passport, 
Atlantic SD.19233 

FEELS SO GOOD 
Chuck Mangione, A&M SP 4658 

MINGOS 
Joni Mitchell, Asylum 5E-505 

UVE AT THE BOTTOM UNE 
Patti Austin, Cil CTI.7086 

RAME 
Ronnie Laws. 
United Artists UALA-881 

PHOTO WITH 
Ian Garbarek Group, ECM ECM 
11135 (Warner Bros.) 

CHILDREN OF SANCHEZ 
Chuck Mangione. A&M SP- 6700 

THE 10G APPLE BASH 
lay McShann, Atlantic SD.8804 

BIG BLUES 
Art Farmer & hm Hall. 
CT) CTI,7083 

NIGHT RIDER 
Tim Weisberg, MCA MCA-3084 

RAW SILK 
Randy Crawford, 
Warner Bros BSK 3283 

AN EVENING WITH BERRIE 
HANCOCK 8 CHICK COREA 
Herbs Hancock & Chick Corea, 
Columbia PC 235663 

RAMSEY 
Ramsey Lewis. 
Columbia 1C-35815 
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Billboard Album Radio Action 
Play list Top Ad Ons • Top Requests/Airplay * Regional Breakouts & National Breakouts 

Based on station playlist through Wednesday (7/4/79) 
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Top Add Ons-National 
ROBERT PALMER-Secrets ( Island) 
NILS LOFGREN-Nds (A&M) 
BLACKJACK-(Polydor) 
GREG KIHN-With The Naked Eye ( Beserkley) 

ADD ONS-The four key prod-
ucts added at the radio stations 
listed; as determined by station 
personnel. 
TOP REQUESTS/AIRPLAY-
The four products registering 
the greatest listener requests 
and airplay; as determined by 
station personnel. 
BREAKOUTS- Billboard Chart 
Dept. summary of Add Ons and 
Requests/Airplay information 
to reflect greatest product ac-
tivity at regional and national 
levels. 

Western Region 

e 

TOP ADD ONS 

ROBERT PALMER—Secrets ( Island) 
NILS L OFGREN — Nils (A&M) 

ROBIN WILLIAMS—Reality—What A Concept 
blanca) 

BLACKJACK —( Polydor ) 

*TOP REQUEST/AIRPLAY 

THE KNACK—Get The Knack (Capitol) 

THE CARS-Candy. 0 ( Elektra) 
ELECTRIC LIGHT ORCHESTRA-Discovery (Jet) 
DIRE STRAITS-Communique (WB) 

BREAKOUTS: 

WALTER EGAN-lb F (Columbia) 

NEIL YOUNG & CRAZY HORSE-Rust Never 
Sleeps (Reprise) 

PAT TRAVERS—Go For What You Know 

(Polydor) 

KINKS— Low Budget ( Arista) 

KSAN -FM — Sa n Francisco ( Kate Ingram) 

• WALTER EGAN— ft I ( Columbia) 

• NILS LOFGREN—Nils(A&M) 

• JONI MITCHELL — Mingus (Asylum) 

• ROBERT PALKIER—Secrets ( Island) 

• NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps 
(Reprise) 

* IAN HUNTER—You're Never Alone Wit h A 
Schizophrenic (Chrysalis) 

* JOE JACKSON—Look Sharp (A&M) 

* THE KNACK—Get The Knack ( Capitol) 

* THE WHO—The Kids Are Alright (MCA) 

KWST-FM -Los Angeles (Parnell May) 

• BLACKJACK -( Polydor) 

• STANLEY CLARKE—I Manna Play For You 
(Nemperor) 

• PAT TRAVERS—Go For What You Know (Polydor) 

• WALTER EGAN- ik Fi (Columbia) 

• DUFF 'N' THE TEARS—F idle Heart (Atlantic) 

• FAMI RABID—Face To Face ( Mercury) 

* 111E CARS-Candy-0 (Elektra) 

* KANSAS-Monolith (Kirshner) 

* ELECTRIC LIGHT ORCHESTRA-Discovery( lei 

* 111E KNACK—Get The Knack (Capitol) 

KBPI-FM-Denver (Frank Cody) 

• NILS LOFGREN -Nils (ARM) 

• BLACKJACK —( Polydor) 

• GREG K1HN—With The Naked Eye ( Beserkley) 

• NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps 
(Reprise) 

• HOTEL— ( MCA) 

* SU PERTRAMP —Brea kfast In America (ARM) 

* THE CARS—Candy-0 (Elektra) 

* THE KNACK—Get The Knack (Capitol) 

o WINGS— Back To The Egg (Columbia) 

KOME-FM - San Jose (Dana bug)  

• KINKS— Low Budget (Arista) 

• THE RUMOUR—Frogs Sprouts, Clogs & Krauts 
(Arista) 

• ROBERT PAUAER —Secrets ( Island) 

• ROBIN WIWAMS—Reality—What A Concept 
(Casablanca) 

• BLACKJACK -( Polydor) 

• LOUISE GOFFIN -Kid Blue (Asylum) 
* BAD COMPANY-Desolation Angels (Swan Song) 

* SU PERTRAMP—Brea kfast In America (ARM) 

* VAN HALER - II (ViB) 

* THE CARS-Candy-0 (Elektra) 

KZAP-FM-Sacramento (Chris Miller) 

• ROBERT PALMER-Secrets (Island) 

• NEIL YOUNG &Duo HORSE-Rust Never Sleeps 
(Reprise) 

• PAT TRAVERS—Go For What You Know (Polydor) 

• ROBIN WILLIAMS—Reality—What A Concept 
(Casablanca) 

* THE KNACK—Get The Knack (Capitol) 

* THE CARS—Candy 0 ( Elektra) 

* ELECTRIC LIGHT ORCHESTRA— Discovery (let) 

* CHEAP TRICK— At Budokan ( Epic) 

KFML-AM - Denver (Ira Gordon) 

• WILLIE NELSON & LEON RUSSELL-One For The 
Road (Columbia) 

• ROBERT PALMER—Secrets (Island) 

• GREG KIM-1.111th the Naked Eye (Beserkley) 

• WALTER EGAN-HI-FI (Columbia) 

• NILS LOFGREN-Nils(A&M) 

• J. GEILS BAND— The Best 01(Atlantic) 

* DIRE STRAITS-Communique (W13) 

* DUKE JUPITER- Taste the Night ( Mercury) 

* NIGHT-( Planet( 

* JIM CAPALDI-Electric Nights ( ASO) 

KZEL.FM- Eugene (Chris Kovarik) 

• WALTER EGAN- Hi - Fi (Columbia) 

• SONNY FORTUNE—With Sound Reason (Atlantic) 

• RINKS— Low Budget (Arista) 

• NEIL YOUNG& CRAZY HORSE—Rust Never Sleeps 
(Reprise) 

o DIRE STRAITS—Communique (WB) 

* GREG KIHN—With The Naked Eye ( Beserkley) 

* THE CARS—Candy- 0 (Elektra) 

* THE KNACK—Get The Knack ( Capito() 

KMEL-FM—San Francisco (Mad Cooper) 

• NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps 
(Reprise) 

• KINKS—Low Budget (Arista) 

• PAT TRAVERS —Go For What You Know ( Polydor) 

• WALTER EGAN —Hi-Fi ( Columbia) 

• STANLEY CLARKE-1Wanna Play For You 
(N emperor) 

* DIRE STRAITS—Communique (WB) 

* THE CARS—Candy O (Elektra) 

* WINGS— Back To The Egg ( Columbia) 

* SU PERTRAMP— Breakfast In America (UM) 

Southwesk Region 
• TOP ADD ONS: 

POINT BLANK— Airplay (MCA) 
ROBERT PALMER—Secrets (Island) 
GREG KIHN—With The Naked Eye ( Beserkley) 
NICK LOWE — ubour Of Lust (Columbia) 

*TOP REQUEST AIRPLAY 

THE CARS-Candy O (Elektra) 
SUPERTRAIA P - Brea kfast In America (ARM) 

DIRE STRAITS—Communique (WB) 
THE KNACK—Get The Knack (Capitol) 

BREAKOUTS: 
KINKS—Low Budget (Arista) 
NEIL YOUNG CRAZY HORSE—Rust Never 

Sleeps ( Reprise) 
IAN DORY AND THE BLOCKHEADS—Do It 

Yourself ( Stiff/Epic) 
BLUE OYSTER CULT— Mirrors (Columbia) 

KIM-FM— Dallas (Doris Miller) 

• KINKS — ow Budget (Arista) 

• POINT BLANK—Airplay (MCA) 

* WINGS— Back lo The Egg ( Columbia) 

* DIRE STRAITS—Communique (WB) 

* SU PE RTRAMP—Breakfast In America (ARM) 

* THE CARS—Candy-0 (Elektra) 

KTXQ-FM — Dallas/Ft. Worth (Tim Spencer) 

• POINT BLANK— Airplay ( MCA) 

• QUEEN— Live Killers ( Elektra) 

• ROBIN WILLIAMS—Reality—What A Concept 
(Casablanca) 

• GREG KIHN —With the Naked Eye ( Beserk(ey) 

• CLIMAX BLUES BAND—Real To Reel (WB) 

• ROBERT PALMER—Secrets (Island) 

* THE KNACK— Get The Knack ( Capitol) 

* SU PERTRAM P— Breakfast In America (A&M) 

* VAN HALEN—II (WB) 

* THE CARS—Candy 0 (E lektra) 

ARUN —Nbuquerque (Bob Shulman) 

• ROBERT PALMER-Secrets (Island) 

• NEIL YOUNG & CRAZY HORSE-Rust Never Sleeps 

(Reprise) 

• KINKS— Low Budget (Arista) 

• IAN DUR) AND THE BLOCKHEADS—Do It Yourself 
(Slit) Epic) 

• MUSIC FOR UNICEF CONCERT —( Polydor) 

• WALTER EGAN—Hi Fi ( Columbia) 

* THE CARS— Candy-0 (Elektra) 

* JOHN STEWART—Bombs Away Dream Babies 
( RSO 

* KANSAS—Monolith ( Kirshner) 

* THE WHO—The Kids Are Alright (MCA) 

Top Requests/Airplay-National 
THE CARS-Candy.0 (Elektra) 
THE KNACK-Get The Knack (Capitol) 
SU PERTRAMP-Breakfast In America (A&M) 
CHARLIE DANIELS BAND- Million Mile Reflections ( Epic) 

IOW-FM—Austin (G. Mason/T. Quarles) 

• NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps 
(Rep,. I 

• CATE BROTHERS—(Atlantic) 

• KINKS— Law Budget (Ansia) 

• THE KNACK—Get The Knack (Capitol) 

• GREG KIHN—With The Naked Eye (Beserkley) 

• BLUE OYSTER CULT-Mirrors (Columbia) 

* THE CARS-Candy- 0 ( Elektra) 

* DELBERT McCLINTON-Keeper Of The Flame 
(Capricorn) 

* RICKIE LEE JONES-(WB) 

* DIRE STRAITS-Communique (WB) 

WRI104M -New Orleans (Rod Glenn) 

• NICK LOWE-Labour Of Lust ( Columbia) 

• SNIFF ' N' THE TEARS- Fickle Heart (At(antic) 

• BLUE OYSTER CULT- Mirrors (Columbia) 

• JENNIFER WARNES-Shot Through The Heart 
(Arista) 

• JEREMY SPENCER BAND-Flee (Atlantic) 

* POCO- egend ( MCA) 

* VAN HALER -) I (WB) 

* ELECTRIC LIGHT ORCHESTRA-Discovery (Jell 

* WINGS—Back To 1 he Egg ( Columbia) 

KY102.FM —Kansas City (M. Floyd/J. McCabe)_ 

• THE RUMOUR —Frogs. Sprouts, Clogs & Krauts 
(Arista) 

• KINGS— Low Budget (Arista) 

• NANTUCKET—Your Face Or Mine ( Epic) 

• IAN DURY &THE BLOCKHEADS—Do It Yourself 
(Still/Epic) 

* BILLY THORPE—Children Of The Sun (Capricorn) 

* THE KNACK—Get The Knack (Capitol) 

* THE CARS—Candy- 0 ( Elektra) 

* TRIUMPH— lust A Game ( RCA) 

Midwest Region 

• TOP ADD ONS: 

ROBERT PALMER—Secrets (Island) 
GREG KIHN—Wnh the Naked Eye (Beserkley) 

NILS LOFGREN— N (ARM) 
BLUE OYSTER CULT— Mirrors ( Columbia) 

*TOP REQUEST/AIRPLAY 

THE CARS—Candy .0 (Elektra) 
SUPERTRAMP —Breakfast In America (ARM) 
CHARLIE DANIELS BAND—Million Mile 

Reflections ( Epic) 
THE KNACK—Get The Knack (Capitol) 

BREAKOUTS: 

SNIFF 'N' THE TEARS-Fickle Heart (Atlantic) 
NEIL YOUNG & CRAZY HORSE-Rust Never 

Sleeps ( Reprise) 
QUEEN—Live Killers (Elektra) 
PAT RAVERS—Go For What You Know (Polydor) 

WWWW-FM — Det roil (Joe Urbiel) 

• QUEEN—I ve Killers(Elektra) 

• JOHNSTEWART—BombsAway Dream Babies 
(RSA) 

• ROBERT PALMER—Secrets (Island) 

• BLUE OYSTER CU LT—M irrors ( Columbia) 

• PAT TRAVERS—Go For What You Know (Polydor) 

• SNIFF ' N' THE TEARS— Fickle Heart (Atlantic) 

* SUPERTRAM P — Breakfast In America (ARM) 

* VAN HALER — II (WB) 

* THE CARS—Candy- 0 (Elektra) 

* THE KNACK—Get The Knack (Capitol) 

WIRT-FM-Cbicago (Bob Gelms) 

• BLUE OYSTER CULT-Mirrors (Columbia) 

• QUEEN— Live Killers (Elektra) 

• NILS LOFGREN—Nils (A&M) 

• RICK WAKEMAN—Rhapsodies (A&M) 

• JOHN H1ATT—Slug Line ( MCA) 

* SUPERTRAMP—Breakfast In America (ARM) 

* THE CARS— Candy-0 ( Elektra) 

* ELVIS COSTELLO—Armed Forces (Columbia) 

* GRAHAM PARKER &PIE RUMOUR—Squeezing Out 
Sparks (Arista) 

WLVQ-FM—Columbus (Steve  Runner)   

• GREG KIHN—With The Naked Eye (Beserkley( 

• SNIFF'N'THETEARS-Fickle Heart (Atlantic) 

• NEIL YOUNG & CRAZY HORSE-Rust Never Sleeps 
(Reprise) 

* SUPERTRAA1P —Breakf ast In America (ARM) 

* CHEAP TRICK-At Budokan (Epic) 

* CHARLIE DANIELS BAND-Million Mile Reflections 
(Epic) 

* THE CARS—Candy O(Elektra) 

WABX - FM — Detroit (Ted Ferguson) 

• KINKS— 1 ow Budget (Artsla) 

• GREG KIHN—With The Naked Eye (Beserkley) 

• NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps 
(Reprise) 

• SNIFF'N' THE TEARS—F idle Heart (Atlantic) 

• PAT TRAVERS—Go For What You Know ( Polydor) 

* VAN HALEN- II (WB) 

* THE CARS-Candy.0 (Elektra) 

* ELECTRIC LIGHT ORCHESTRA- Discovery (let) 

* THE KNACK—Get the Knack ( Capitol) 

WYDUFM—Pittsburgh (J. Robertson/M. Kirven) 

• PAT TRAVERS —Go For What You Know (Polydor) 

• BLACKJACK —( Polydor) 

b 'NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps 
(Reprise) 

• SNIFF 'N' THE TEARS- Fickle Heart (Atlantic) 

• ROBERT PALMER-Secrets (Island) 

• QUEEN— live Killers ( Elektfa) 

* HENRY PAUL BAND—Grey Ghost (Atlantic) 

* DIRE STRAITS—Communique OVB) 

* WINGS— Back To The Egg (Columbia) 

* SU PERTRAMP—Breaklast In America (ARM) 

WQFM FM— Milwaukee (Paul Kelly) 

• ROBERT PALMER—Secrets ( Island) 

• NILS LOFGREN — Nils (A&M) 

• BLUE OYSTER CULT— Mirrors (Columbia) 

* TED NUGENT—State Of Shock ( Epic) 

* GERRY RAFFERTY—Night Owl ( UA) 

* PETER FRAMPTON—Where I Should Be (ARM) 

* JOHN STEWART—Bombs Away Dream Babies 
(RSO) 

KSHE-FM —St. Louis (Ted Habeck) 

• MICK TAYLOR—(Columbia) 

• LAUGHING DOGS-(Columbra) 

• STANLEY CLARKE-I Wanna Play For You 
(Nemperor) 

• MICHAEL STANLEY-Greatest Hints (Arista) 

• NICK LOWE—Labour Of Lust ( Columbia) 

• POINT BLANK-Airplay (MCA) 

* MARSHALL TUCKER BAND-Running Like the 
Wind (WA) 

* CHARLIE DANIELS BAND—Million Mile Reflections 
(Epic) 

• KANSAS—Monolith (Kirshner) 

o THE CARS—Candy 0 ( flektra) 

Southeast Region 
• TOP ADD ONS 

ROBERT PALMER—Secrets (Island) 
STANLEY CLARKE—I Wanna Play For You 

(Nemperor) 
NIES LOFGREN—N ils (ARM) 

WALTER EGAN -Hi-Fi (Columbia) 

*TOP REQUEST/AIRPLAY 

THE CARS—Candy-0 (Elektra) 

KANSAS—Monolith ( Kirshner) 
THE KNACK—Get The Knack (Capitol) 
WINGS— Back To The Egg (Columbia) 

National Breakouts 
NEIL YOUNG & CRAZY HORSE-Rust Never Sleeps (Reprise) 
PAT TRAVERS-Go For What You Know (Polydor) 
KINKS- Low Budget (Arista) 
QUEEN- Live Killers ( Elektra) 

BREAKOUTS: 
NEIL YOUNG & CRAZY HORSE— Rust Never 

Sleeps ( Reprise) 
KINKS—Low Budget (Arista) 
THE RUMOUR—Frogs, Sprouts, Clogs & Krauts 

(Arista) 

PAT TRAVERS—Go For What You Know 
(Po)ydor) 

WKLS-FM—Atla nta (Rich Piombino) 

• ROBERT PAL MER—Secrets (Island) 

• NICK TAYLOR—(Columbia) 

• DUO — Duty Now For The Future (WB) 

• SNIFF 'N' THE TEMS—Fickle Heart (Atlantic) 

• NICK GILDER—Frequency (Chrysalis) 

• KISS— Dynasty (Casablanca) 

* DAVID BOME-Lodger (RCA) 

* THE CARS-Candy-0 (Elektra) 

* WINGS—Back To The Egg (Columbia) 

* KANSAS—Monolith ( Kirshner) 

WRAS-FM—Atlanta (Cledra White) 

• NEIL YOUNG & CRAZY HORSE—Rust Never Slee ps 
(Reprise) 

• RACHEL SWEET— Fool Around (Stiff/Columbia) 

• PAT TRAVERS—Go For What You Know ( Polydor) 

• GREG KI HN —W it h The Naked Eye (Beserkley) 
• STANLEY CIARKE-1Wanna Play For You 

(Nemperor) 

• GARY BROOKER—No More Fear Of Flying 
(Chrysalis) 

* LENE LOVICH-Stateless (Stiff /Epic) 

* DIRESTRAITS-Communique (WB) 

* PATTI SMITH GROUP—Wave (Arista) 

* DELBERT McCLINTON —Keeper Of The Flame 
(Capricorn) 

WKDF-FM — Nashville (Alan Sneed) 

• WALTER EGAN—Hi F1 (Columbla) 

• NICK LOWE—Labour Of Lust (Columbia) 

• NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps 
(Reprise) 

• KINKS— Low Budget (Arista) 

• THE RUMOUR —Frogs Sprouts. Clogs & Krauts 
(Arista) 

• HOTEL-INCA) 

* BADCOMPIUIY-Desolation Angels (Swan Song) 

* CHARLIE DANIELS BAND-Mahon Mile Reflections 
(Epic) 

* KANSAS-Monolith (Kirshner) 

* SUPERTRAMP- Breaklast In America (ARM) 

ZETA-4 (W1NZ.FM)-Miami (Gary Martin) 

• AIRWAVES—Next Stop (ARM) 

• NILS LOFGREN—Nds(A&M) 

• ROBERT PALMER —Secrets ( Island) 

• RICK WAKEMAN—Rhapsodies (A&M) 

• PAT TRAVERS—Go For What You Know ( Polydor) 

• QUEEN— Live Killers ( Eelktra) 

o THE CARS— Candy ( Elektra) 

* E EC T RIC LIGHT ORCHESTRA—Discovery (let) 

* KANSAS—Monolith (Kirshner) 

* PATTI SMITH GROUP—Wave (Arista) 
WQSAFM —Tampa (Steve Huntington) 

• NEIL YOUNG & CRAZY HORSE— Rust Never Sleeps 
(Repuse) 

• KINKS— Low Budget (Arista) 

• ROBERT PALMER —Secrets ( Island) 

• NILS LOFGREN—NrIs (ABM) 

• THE RUMOUR— frogs, Sprouts. Clogs & Krauts 
(Arista) 

• WALTER EGAN —Hi.Fi (Columbia) 

* WINGS—Back To The Egg (Columbia) 

* THE CARS-Candy 0 (Elektra) 

* ATLANTA RHYTHM SECTION- Underdog (Polydor) 

* THE KNACK—Get the Knack (Capitol) 

WHFS-FM-Washington, D.C. (David Einstein) 

• STANLEY CLARKE-I Wanna Play For You 
(Nemperor) 

• IAN DURY AND THE BLOCKHEADS—Do It Yourself 
(Stiff/ Epic) 

• NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps 
(Reprise) 

• KINKS—Low Budget (Arista) 

• ROBIN WILLIAMS—Reality—What A Concept 
(Casablanca) 

• THE RUMOUR —Frogs, Sprouts. Clogs & Krauts 
(Arista) 

* GRAHAM PARKER & THE RUMOUR-Squeezing Out 
Sparks (Arista) 

* NICK LOWE-Labour Of Lust (Columbia) 

* DRAM TCHAIKOVSKY-Strange Man, Changed Man 
(Polydori Radar) 

* THE KNACK—Get The Knack (Capitol) 

Northeast Region 
• TOP ADD ONS 

TIM CURRY— Fearless (ARM) 
ROBERT PALMER—Secrets (Island) 
LENE LOVICH—Stateless (Stiff/Epic) 
BLACKJACK—(Polydor) 

*TOP REQUEST/AIRPLAY: 

THE CARS—Candy-0 (Elektra) 

SUPERTRAMP —Breakfast In America (ARM) 
CHARLIE DANIELS BAND—Million Mile 

Reflections (Epic) 
THE KNACK—Get The Knack ( Capito)) 

BREAKOUTS 

NEIL YOUNG & CRAZY HORSE—Rust Never 

Sleeps ( Reprise) 
PAT TRAVERS—Go For What You Know 

(Polydor) 

KINKS—Low Budget (Arista) 
GREG KIHN —With The Naked Eye (Beserklev) 

VINEW-FM—NewYork (Maryanne McInt)re) 

• NEIL YOUNG & CRAZY HORSE— Rust Never Sleeps 
(Reprise) 

• TIM CURRY—Fearless (A&M) 

• CAROLE KING—Touch The Sky (Capitol) 

• MICK TAYLOR -(Columbia) 

• KINKS— Low Budget (Arista) 
• HOTEL -(MCA) 

* NEIL YOUNG & CRAZY HORSE-Rust Never Sleeps 
(Reprise) 

* NIES LOFGREN -Nils (ARM) 

* ROBERT PALMER-Secrets (Island) 

* THE CARS-Candy.0 (Elektra) 

WC MF-F M — Rochester (Gary Whipple) 

• DEVO — Duty Now For The Future (WB) 

• AMERICA— Silent Letter (Capitol) 

• LENE LOVICH—Stateless (Stiff/Epic) 

• PAT TRAVERS—Go For What You Know (Polydor) 

• TIM CURRY—Fearless (A&M) 

• MICHAEL STANLEY-Greatest Hints (Arista) 

* BRAM TCHAIKOVSKY-Strange Man, Changed 
Man ( Polydor/ Radar) 

* CHARLIE DANIELS BAND— Million Mile Reflections 
(Epic) 

* THE CAitS—Candy.0 (Elektra) 

* THE KNADI—Get The Knack (Capitol) 

WBAB FM— Babylon ( Bernie Bernard) 

• TIM CURRY—i earless (AMA; 

• JOHN COUGAR—(Riva) 

• WALTER EGAN—Hi-fi (Columbia) 

• GREG KIHN—With The Naked Eye ( Beserkley) 

• KINKS- 1. ow Budget (Arista) 

• SPORTS— Don't Throw Stones ( Mushroo▪ m) 

* ATLANTA RHYTHM SECTION—Underdog (Polydor) 

* SU PE RTRAKI P— Breakfast In America (ARM) 

o THE CARS— : mdy-0(Elektra) 

* JOHN STEWART—Bombs Away Dream Babies 

WRIMR(( ASO) 
Philadelphia (Dick Hungate) • 

• PAT TRAVERS—Go For What You Know (Polydor) 

• ROBIN WILLIAMS—Reality— What A Concept 

• N( CE7LYO abl anr t N Ga & CRAZY HORSE— Rust Never Sleeps 

• (RPER'' T-ROB ALMER—Secrets (Island) 

• GREG KIHN — W1th The Naked Eye (Beserkley) 

• QUEEN — , KIllers ( Elektra) 

* SUPERTRAMP—Breaklast In America (R&M) 

* WINGS— Back To The Egg (Columbia) 

• THE WHO—The KidsAre Alrlght ( MCA) 

* THE CARS—Candy0 (Elektra) 

WGRQ - FM — Buff alo (John VelchotO 

• BLUE OYSTER CULT—M irrors (Columbia) 

• QUEEN—Live Killers (Elektra) 

• PAT TRAVERS—Go For What You Know ( Polydor) 

* SUPERTRAMP—Break)ast In America (A&M) 

* CHARLIE DANIELS BAND—Million Mile Reflections 

* (TEPIUM RPH—lust A Game ( RCA) 

o VAN HALEN—I1 (WB) 

WL I R- FM - New York (D. McNamera/L. Kleinman) _ 

• DEVO—Duty Now For The Future (WB) 

• PAT TRAVERS—Go For What You Know (Polydor) 

• RACHEL SWEET—Fool Around (Stiff/Columbia) 

• KINKS— Low Budget (Arista) 

• POINT BLANK—Airplay (MCA) 

• STANLEY CLARKE—IWanna Play For You 
(Nemperor) 

* NEIL YOUNG & CRAZY HORSE—Rust Never Sleeps 
(Reprise) 

* NICK LOWE—Labour Of Lust (Columbia) 

* CHARUE DANIELS RAND—Million Mile Reflections 

(Epic) 

* IAN HUNTER—You're Never Alone With A 
Schizophrenic (Chrysalis) 

WYSP-FM7 Philadelphie(Steve Sutton) 

• BLACIUACK - (Polydor) 

• LOUISE GOFFIN—Kid Blue (Asylum) 

• GREG KIHN —With The Naked Eye ( Beserkley) 

• LINE LO RICH—Stateless (Stiff/Epic) 

• BLUE OYSTER CULT— Mirrors (Columbia) 

* THE POLICE—Outlandos DAmour (A&M) 

* TRIUMPH—lust A Game (RCA) 

* PATTI SMITH GROUP—Wave (Arista) 

* THE WHO—The Kids Are Alright (MCA) 

WPLII-FM7New Haven (G. Weingarth & Michaelson) _ 

• AVIATOR-(EMI/America) 

• CHOPPER—(Ariola) 

• KINKS— Low Budget (Arista) 

* CHARUE DANIELS BAND—Million Mile Reflections 
(Epic) 

* SUPERTRAMP—Breakfast In America (ARM) 

* THE CARS—Candy.0(Elektra) 

* WINGS— Back To TheEgg (Columbia) 

WSAN - FM — Allentown (Kevin Graf)  

• ROBIN WILLIAMS—Reality—What A Concept 
(Casablanca) 

• BLACKJACK—(Po(ydor) 

• SNIFF 'N' THE TEARS— Fickle Heart (Atlantic) 

• ROBERT PALMER-Secrets (Island) 

• NEIL YOUNG & CRAZY HORSE-Rust Never Sleeps 
(Reprise) 

• NILS LOFGREN-Nils(A&M) 

* JOE JACKSON-Look Sharp (A&M) 

* THE KNACK—Get The Knack (Capitol) 

* SUPERTRAMP-Breakfast In America (ARM) 

* THE CARS-Candy-0 (Elektra) 

Copyright 1979, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored 
in a retrieval system, or trans-
mitted, in any form or by any 
means, electronic, mechanical, 
photocopying, recording, or oth-
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YUl11:IE 

Pii[IDUCED BY MEd YULIMG, 

13RJGGS AME 

MILILLiGAM 

MCik 

UM WARMER EBUS./REPFIJSE 

BECURUS HU TAPES 

iiE F'29`, 



Billboard Singles Rodio Action 
Pk yl st Top Add Ons PloylisL Prime Moves* Reg onol Bre akouts & Notional B eokouts 
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TOP, ADD ONS -NATIONAL 
CHIC—Good Times (Atlantic) 
CHARLIE DANIELS BAND—The Devil Went Down To Georgia (Epic) 

BARBRA STREISAN D — Main Event (Columbia) 

D — Discotheque Crossover 

ADD ONS—The two key prod , 
ucts added at the radio stations 
listed; as determined by station 
personnel. 
PRIME MOVERS—The two 
products registering the great. 
est proportionate upward 
movement on the station's 
playlist: as determined by sta • 
tion personnel. 

BREAKOUTS—Billboard Chart 
Dept. summary of Add On and 
Prime Mover information to re. 
flect greatest product activity 
at Regional and National levels. 

Pocific Southwest Region 
• TOP ADD ONS: 

DAVID NAUGHTON-Makin It (RSO) 
PATRICK HERNANDEZ-Born To Be Alive 

Columbia) 
WINGS-Getting Closer (Capitol) 

* PRIME MOVERS: 

G.Q.- I Do Iove You (Arista) 
BLONDIE-One Way Or Another ( Chrysalis, 
EARTH, WIND & FIRE-After The Love Has 

Gone (Arc) 

BREAKOUTS: 

EARTH, WIND & FIRE-Alter The Love Has 
Gone (Arc) 

ELECTRIC LIGHT ORCHESTRA-Don't Bring Me 
Down ( let) 

THE KNACK-My Sharona (Capitol) 

KHJ —LA. 

D. DAVID NAUGHTON—Makin' It ( RSO) 

• EARTH, WIND & FIRE—After The Love Is 
Gone (ARC) 

D* G.Q.-1 Do Love You (Arista) D-22 

* EARTH, WIND & FIRE— Boogie Wonderland 
(ARC) 9-4 

KRWI (F1A)—LA  

• WINGS—Getting Closer (Columbia) 

Do CHIC— Good Times (Atlantic) 

D* G.Q.-1 Do love You (Arista) 24-12 

* BLONDIE—One Way Or Another (Chrysalis) 
23.13 

KFI—LA.  

De PATRICK HERNANDEZ—Born To Be Alive 
(Columbia) 

• ELECTRIC UGHT ORCHESTRA— Don't Bring 
Me Down ( Jet) 

* GERRY RAFFERTY—Days Gone Down 
(United Artists) 26-19 

* DR. HOOK—When You're In Love With A 
Beautiful Woman (Capitol) 15-9 

KCBQ—San Diego   

• FUNKY COMMUNICATION COMMITTEE— 
Baby I Want You ( RCA Victor) 

• MOODY BLUES— Driftwood (London) 

KFXM —San Bernardino 

• CARLY SIMON—Vengeance (Elektra) 

• PEACHES & HERB—We've Got Love 
(Polydor/MVP) 

* BLONDIE— One Way Or Another (Chrysalis) 
24-15 

D* ANITA WARD— Ring My Bell (Juana) 13-4 

KERN— Bakersfield 

• ELECTRIC LIGHT ORCHESTRA— Don't Bring 
Me Down (Jet) 

D. G.Q.-1 Do Love You (Arista) 

D* MIRA WARD —Ring My Bell (Juana) 7-1 

* POCO—Heart Of The Night (MCA) 18-12 

KOPA—Phoenix  

• NIGHT— Hot Summer Nights ( Planet) 

• SUPERTRAMP—Goodbye Stranger (A&M) 

* ROD STEWART—Ain't Love A Bitch (WB) 11-
8 

* CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 10-3 

KTICI—Tucson 

• EARTH, WIND & FIRE—After The Love Has 
Gone (Arc) 

• THE KNACK—My Sharona (Capitol) 

* ELTON JOHN—Mama Can't Buy You Love 
(MCA) 25-18 

D* DONNASUMMER—Bad Girls (Casablanca) 
17-8 

KQE0—Albuquerque 

• BRAN TCHAIKOVSKY—Girl Of My Dreams 
(Polydor/Radar) 

• DIANA ROSS—The Boss (Motown) 

* BARBRA STREISAND—Main Event 
(Columbia) 33-21 

* ELTON JOHN—Mama Can't Buy You Love 
(MCA) 20.10 

KENO—Las Vegas  

• THE CARS— Let's Go (Elektra) 

• BLONDIE—Dec Way Or Another (Chrysalis) 

* GERRY RAFFERTY—Days Gone Down 
(United Artists) 10-3 

* DR. HOOK—When You're In Love With A 
Beautiful Woman (Capitol) 18-12 

KFMB—San Diego  

• EARTH, WIN D & FIRE—After The Love Has 
Gone (Arc) 

• THE KNACK—My Sharona (Capitol) 

* THE CARS— Let's Go ( Elektra) 27-17 

* BLONDIE—One Way Or Another ( Chrysalis) 
158 

Pacifk Northwest Region 
• TOP ADD ONS 

KISS-1 Was Made For Loving You 
(Casablanca) 

BARBRA STREISAND-Main Event (Columbia) 
SPYRO GYRA-Morning Dance ( Infinity) 

* PRIME MOVERS: 

CHIC-Good Times (Atlantic) 
DONNA SUMMER- Bad Girls (Casablanca) 
McFADDEN & WH1TEHEAD-Ain't No Stoppin. 

Us Now ( P.I.R.) 

BREAKOUTS: 

WET WILLIE-Weekends (Epic) 
DOUCETTE-Nobody (Mushroom) 
EARTH, WIND & FIRE-After The Love Has 

Gone (Arc) 

KFRC—San Francisco 

• EARTH, WINO & FIRE—After The Love Has 
Gone (Arc) 

• WET WILLIE—Weekends (Epic) 
* JOHN STEWART—Gold (RS0)19-12 

D* McFADDEN & WHITEHEAD—Ain't No 
Stoppin' Us Now (P.I.R.) 25-17 

KYA—San Francisco 

• DOUCETTE—Nobody (Mushroom) 
D. DONNA SUMMER—Bad Girls (Casablanca) 

X-20 

* GERRY RAFFERTY—Days Gone Down (UA) 
21.10 

KLIV—San Jose 

• WET WILLIE—Weekends (Epic) 

• THE CARS— Let's Go ( Elektra) 

D* DONNA SUMMER—Bad Girls ( Casablanca) 
8-5 

* RAYDIO—You Can't Change That (Arista) 5-

K ROY-Sacramento 

• ROBERT JOHN—Sad Eyes (EMI) 

• WET WILLIE—Weekends (Epic) 

D* McFADDEN & WHITEHEAD—Ain't No 
St oppin' Us Now (P.I.R.) 29-22 

* DR. HOOK—When You're In Love With A 
Beautiful Woman (Capitol) X-26 

KYNO—Fresno  

• EARTH, WIND & FIRE—After The Love Has 
Gone (Arc) 

• DAVID LOGGIAS— Pieces Of April ( Epic) 

* ANNE MURRAY—Shadows In The Moonlight 
(Capitol) 30.19 

* EDDIE RABBITT—Suspicions (Elektra) 28-
18 

KGW—Portland 

• BARBRA STRE1SAND—Main Event 
(Columbia) 

• WET WILLIE—Weekends (Epic) 

* JAMES TAYLOR—Up On The Roof 
(Columbia) 27-22 

* JOHN STEWART—Gold (RS0)25-20 

PRIME MOVERS-NATIONAL 
DONNA SUMMER—Bad Girls (Casablanca) 

CHIC—Good Times (Atlantic) 

BLONDIE—One Way Or Another (Chrysalis) 

KING— Seattle 

De DONNA SUMMER—Bad Girls (Casablanca) 

• SPYRO GYRA— Morning Dance ( Infinity) 

* ABBA—Does Your Mother Know (Atlantic) 
22-14 

0* ANITA WARD— Ring My Bell (Juana) 15-5 

KJRB—Spokane 

• SUPERTRAMP—Goodbye Stranger (A&M) 

• MAXINE NIGHTINGALE— Lead Me On 
(Windsong) 

D* DONNA SUMMER—Bad Girls (Casablanca) 
27.9 

* RAYDIO—You Can't Change That (Arista) 
18-11 

KTAC—Tacoma   

• NE KNACK—My Sharona ( Capitol) 

• KANSAS— People Of The Southwind 
(Kirshner) 

D* ANITA WARD—Ring My Bell ( Juana) 13-7 

* ELECTRIC LIGHT ORCHESTRA—Shine A 
Little Love (Jet) 15-10 

KCPX—Salt Lake City 

• GERRY RAFFERTY—Days Gone Down 
(United Artists) 

• KENNY ROGERS—She Believes In Me 
(United Artists) 

D* DONNA SUMMER—Bad Girls (Casablanca) 
28-17 

* JOHN STEWART—Gold (RS0)26-11 

KRSP—Salt Lake City   

• CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 

• WET WILLIE—Weekends (Epic) 

0* DONNA SUMMER—Bad Girls (Casablanca) 
12-3 

* ATLANTA RHYTHM SECTION— Do It Or Die 
(Polydor/BGO) 19-12 

KIMN—Denver   

• JAMESTAYLOR—Up On The Roof 
(Columbia) 

• JOE JACKSON— Is She Really Going Out 
With Him (A&M) 

* GERRY RAFFERTY—Days Gone Down 
(United Art ists) 22-10 

* POCO—Heart OlThe Night ( MCA) 27-15 

IUR—Seattle  

• KISS— 1Was Made For Loving You 
(Casablanca) 

• LITTLE RIVER BAND—Lonesome Loser 
(Capitol) 

KYYX—Seattle 

• CHARLIE DANIELS BAND— The Devil Went 
Down To Georgia ( Epic) 

• EARTH, WIND & FIRE—After The Love Has 
Gone (Arc) 

* VAN HALEN—Dance The Night Away (WB) 
8-5 

* ELECTRIC LIGHT ORCHESTRA—Shine A 
Little Love (1 et) 4-1 

KCBN —Reno 

• DIANA ROSS—The Boss (Motown) 
• THIN LIZZY—Do Anything (WB) 

* WINGS— Getting Closer (Columbia) 32-23 

* ELTON JOHN—Mama Can't Buy You Love 
(MCA) 29-18 

North Central Region 
• TOP ADD ONS: 

JOHN STEWART-Gold (RSO) 
PETER FRAMPTON-1 Cant Stand It No More 

(A&M) 
ANNE MURRAY-Shadows In The Moonlight 

(Capitol) 

* PRIME MOVERS: 

POCO- Heart Of the Night (MCA) 
DR. HOOK-When You're In Love With A 

Beautiful Woman (Capitol) 
ABIA-Does Your Mother Know (Atlantic) 

BREAKOUTS: 

THE KNACK-My Sharona (Capitol) 
JOE JACKSON- 1s She Really Going Out With 

Him (A&M) 
KANSAS- People Of The Southwind ( Kirshner) 

CKLW—Detroit 

• EIHNERABBITT—Suspicions(Elektra) 

• JOE JACKSON —Is She Really Going Out 
With Him (MM) 

* ABBA—Does Your Mother Know (Atlantic) 
19-15 

0* CHIC— Good Times (Atlantic) 22-10 

WDRQ— Detroit 

D. CANDISTATON—Chance (WB) 

D. ATASTE OF HONEY— Do It Good ( Capitol) 

* BARBRA STREISAND—Main Event 
(Columbia) 17-14 

* PETER BROWN— Crank It Up (T K) 15-10 

«TAC—Flint 

• THE CARS— Let's Go ( Elektra) 

• DRAM TCHAIKOVSKY—Girl Of My Dreams 
(Polydor/Radar) 

* ATLANTA RHYTHM SECTION— Do It Or Die 
(Polydor/BG0) 19-11 

* ELTON JOHN—Mama Can't Buy You Love 
(MCA) 25-14 

Z-96 (WZZR-FM)—Grand Rapids  

• EDDIE RAIIBITT—Suspicions (Elektra) 

• WIRED MANN'S EARTH BAND—You 
Angel You (WB) 

* VAN HALEN—Dance The Night Away (WB) 
10-4 

* JOHN STBVART—Gold (RS0)13-8 

WAXY—Louisville 

• KISS— I Was Made For Loving You 
(Casablanca) 

• JAY FERGUSON—Shakedown Cruise 
(Asylum) 12-6 

* DR. HOOK—When You're In Love With A 
Beautiful Woman (Capitol) 10-5 

WBGN —Bowling Green  

• SUPERTRAMP—Goodbye Stranger (A&M) 

• RAYDIO—You Can't Change That (Arista) 

* GERRY RAFFERTY—Days Gone Down 
(United Artists) 23-13 

* THE KNACK—My Sharona ( Capitol) X.23 

WGCL—Cleveland 

• JOHN STEWART—Gold (RSO) 

• THE KNACK— My Sharona (Capitol) 

* CHIC—Good Times (Atlantic) 21-16 

D* McFADDEN & WHITEH(AD—Ain't No 
Stoppin' Us Now ( P.I.R.) 12-7 

WrIP —Cleveland 

• MAXINE NIGHTINGALE— Lead Me On 
(Windsong) 

• KANSAS—People Of The Southwind 
(Kirshner) 

D* CHIC— Good Times (Atlantic) 22-14 

* PETER FRAMPTON —1 Can't Stand It No 
More (A&M) 25-18 

Q-102 (WKRQ-FM)—Cincinnati 

De Dom NAUGHTON—Makin' It ( RSO) 

• DONNA SUMMER—Bad Girls ( Casablanca) 

D* ANITA WARD— Ring My Bell (TK) 19-6 

* DR. HOOK—When You're In Love With A 
Beautiful Woman (Capitol) 28-18 

WNCI—Columbus 

• JOURNEY—Lovin',Touchin'. Squeezin' 
(Columbia) 

• RAYDIO—You Can't Change That (Arista) 

* POCO—Heart Of The Night (MCA) 20-14 

* CHEAPIRICK-1Want You To Want Me 
(Epic) 8-2 

WCUE—Akron  

• NE CARS—Let's Go (Elektra) 

• 111E KNACK—My Sharona (Capitol) 

* ELTON JOHN—Mama Can't Buy You love 
(MCA)22-17 

* DR. HOOK—When You're In Love With A 
Beautiful Woman (Capitol) 24-18 

BREAKOUTS-NATIONAL 
EARTH, WIN D & FIRE—After The Love Has Gone (Arc) 

THE KNACK— My Sharona (Capitol) 

SUPERTRAMP —Goodbye Stranger (A&M) 

13-Q (VIKTQ)—Pittsburgh 

• BONNIE POINTER— Heaven Must Have 
Sent You (Motown) 

• WET WILLIE—Weekends (Epic) 
D* CHIC—Good Times (Atlantic) 16-11 
* ELECTRIC LIGHT ORCHESTRA—Shine A 

Little Love (Jet) 14-10 
WPEZ— Pittsburgh 

• PETER FRAMPTON-1Can't Stand It No 
More (A&M) 

• ANNE MURRAY—Shadows In The Moonlight 
(Capitol) 

* RAYDIO—You Can't Change That (Arista) 
25-19 

* JOHN STEWART—Gold (RS0)15-10 

Southwest Region 
• TOP ADD ONS 

CHIC-Good Times ( Atlantic) 
PETER FRAMPTON-1 Can't Stand It No More 

BARBRA STRE ISARD-Main Event (Columbia) 

* PRIME MOVERS 

BLONDIE-Ose Way Or Another ( Chrysalis) 
McFADDEN & WHITEHEAD-Ain't No Stoppin 

Us Now ( PI R ) 
JOHN STEWART-Gold (050) 

BREAKOUTS: 

CHARLIE DANIELS BAND-The Devil Went 
Down To Georgia (Epic) 

THE WHO-Long Live Rock (MCA) 
ISLET BROS.-Winner Takes All (T- Neck) 

KILT—Houston 

D. CHIC— Good Times (Atlantic) 
• PETER FRAMPTON-1 Can't Stand It No 

More (A&M) 
D* McFADDEN & WHITEHEAD—Ain't No 

Stoppin' Us Now ( P.I.R.) 18-12 
* BLONDIE—Ose Way Or Another ( Chrysalis) 

25-17 
KRBE—Houston 

• BARBRA STREISAND—Main Event 
(Columbia) 

• POCO—Heart Of The Night (MCA) 
* CHEAP TRICK-1 Wa nt You To Want Mn 

(Epic) 13-6 
D* DONNA SUMMER—Bad Girls ( Casablanca) 

10-1 
KLIF—Dallas 

D. McFADDEN & WHITEHEAD—Ain't No 
Stoppin' Us Now (P IR.) 

• CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 

0* ANITA WARD— Ring My Bell (Juana) 21-13 
* DR. HOOK—When You're In Love With A 

Beautiful Woman (Capitol) 23-17 
KNUS-FM — Dallas 

• MAXINE NIGHTINGALE— Lead Me On 
(Windsong) 

• THE KNACK— My Sharona (Capitol) 
* PETER FRAMPTON—I Can't Stand It No 

More (A&M) 12-7 
* JAY FERGUSON—Shakedown Cruise 

(Asylum) 18-13 
KFIZ-FM (7-97)—Ft. Worth 

• BILLY THORPE—Children Of The Sun 
(Capricorn) 

• DR. HOOK—When You're In Love With A 
Beautiful Woman (Capitol) 

D* DONNA SUMMER—Hot Stuff ( Casablanca) 
7.4 

* JAY FERGUSON—Shakedown Cruise 
(Asylum) 17-11 

KINT—E1 Paso 

• PETER FRAMPTON-1 Can't Stand It No 
More (A&M) 

• KISS-1 Was Made For Loving You 
(Casablanca) 

* CHEAP TRICK-1 Wa nt You To Want Me 
(Epic) 12-5 

* DR. HOOK—When You're In Love With A 
Beautiful Woman (Capitol) 27-20 

WXY—Oklahoma City  

D. WADDEN & WHITEHEAD—Ain't No 
Stoppin' Us Now ( P.I.R.) 

• WET WILLIE—Weekends (Epic) 
D* DONNA SUMMER—Bad Girls (Casablanca) 

16-5 
* DR. HOOK—When You're In Love With A 

Beautiful Woman (Capitol) 11-6 
KEU—Tuba 

• EARTH, WIND & FIRE—After The Love Has 
Gone ( Arc) 

• MAUREEN McGOVERN —Different Worlds 
(Warner/Curb) 

* JOHN STEWART—Gold (RSO)9-3 
* MAXINE NIGHTINGALE— Lead Me On 

(Windsong) 29-22 

WTIX — New Orleans 

• THEWHO—Long Live Rock ( MCA) 

• ISLET BROTHERS—Winner Takes All (T-
Neck) 

* MAXINE NIGHTINGALE— Lead Me On 
(Windsong) 27.18 

D* CROWD PLEASERS—Freaky People (West 
Bound) 

WNOE—N ew  Orleans 

D. THE JONES GIRLS—You're Gonna Make Me 
Love Somebody Else ( P.I.R.) 

• THE CARS— Let's Go ( Elektra) 

D* DONNA SUMMER—Bad Girls (Casablanca) 
12-8 

* EARTH, WIND & FIRE— Boogie Wonderland 
(Arc) 4-1 

KEEL—Shreveport 

• CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia (Epic) 

De DONNA SUMMER—Bad Girls ( Casablanca) 

* JOHN STEWART-Gold (RS0)14-7 

0* DAVID NAUGHTON-Makin' It ( RSO) 12-2 

Midwest Region 
• TOP ADD ONS: 

CHARLIE DANIELS BAND-The Devil Went 
Down To Georgia ( Epic) 

CHIC-Good Times (Atlantic) 
KISS-1 Was Made For Loving You 

(Casablanca) 

* PRIME MOVERS: 

DONNA SUMMER- Bad Girls (Casablanca) 
ELECTRIC LIGHT ORCHESTRA-Shine A Little 

Love (let) 
CHEAP TRICK-I Want You To Want Me (Epic) 

BREAKOUTS 

THE KNACK-My Sharona ( Capitol) 
MAXINE NIGHTINGALE-Lead Me On 

(Windsong) 
EARTH, WIND & FIRE-Aft er The Love Has 

Gone (Arc) 

WLS—Chicago 

• VAN HALER —Dance The Night Away (WB) 

D. CHIC— Good Times (Atlantic) 

* KENNY ROGERS—She Believes In Me ( UA) 
15-9 

* ELECTRIC LIGHT ORCHESTRA—Shine A 
Little Love (Jet) 33.25 

MUM — Chicago 

• DR. HOOK—When You're In Love With A 
Beautiful Woman (Capitol) 

• KISS—I Was Made For Loving You 
(Casablanca) 

D* DONNA SUMMER—Bad Girls ( Casablanca) 
27-17 

* VAN HALEN—Dance The Night Away (WB) 
17-10 

11ROK—Rockford 

• JOHN STEWART—Gold (RSO) 

• WET WILUE—Weekends (Epic) 

* KISS—I Was Made For Loving You 
(Casablanca) 24-11 

* ANITA WARD— Ring My Bell ( Juana) 11-4 

WIFE—Indianapolis 

D. PATRICK HERNANDEZ—Born To Be Alive 
(Columbia) 

• CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 

* ELTON JOHN—Mama Can't Buy You Love 
(MCA) 19-11 

* KANSAS— People Of The Southwind 
(Kirshner) 23-18 

(Continued on page 24) 
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A&M Records is Proud to Announce: 
SP 3709 

Burt Bacharach has composed and conducted an incredible new album. 
All new Bacharach music written for and recorded live with the Houston 
Symphony Orchestra,. And featuring two of America's top female song stylists. 

An important step forward from the man who has given us some of the 
most beautiful love songs of our time. 

Bt. RIB \CI 1.‘1011 I 
\\I) Jill I IOUSTO\ SY \ . ibll. L. 

"Woman; by Burt Bacharach and the Houston Symphony Orchestra. 
On A&M Records and Tapes 

Productd by Michael Woolcock and Armin Steiner 
©1979 A&M Records, Inc. All Rights Reset ved. 
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• Continued from page 22 
WM0E—Indianapolis _ 

• BARBRA STREISAND—Main Event 
(Columbia) 

• CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 

* ATUUITA RHYTHM SECTION— Do It Or Die 
(Polydor/BGO) 20-13 

* ELTON JOHN—Mama Can't Buy You Love 
(MCA) 13-5 

WOKY—Milwaukee 

• THE KNACK—My Sharona ( Capitol) 

• CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 

0* DONNA SUMMER —Bad Girls ( Casablanca) 
19.10 

* CHEAP TRICK-1 Want You ToWant Me 
(Epic) 18-8 

WZ1111-FM—Milwaukee 

• PEACHES& HERB—We've Got Love 
(Polydor/MVP) 

• THE KNACK—My Sharona (Capitol) 

0* DONNA SU WIER — Bad Girls ( Casablanca) 
10-3 

* CHEAP TRICK-1 Want You ToWant Me 
(Epic) 5-1 

KSLQ-FM —St. Louis 

• MAXINE NIGHTINGALE— Lead Me On 
(Windsong) 

• THE KNACK—My Sharona ( Capitol) 

0* DONNA SUMMER —Bad Girls ( Casablanca) 
10-3 

* CHARUE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 28.22 

KXOK —St. Louis 

• RAYDIO—You Can't Change That ( Arista) 

• IVA MATTHBVS— Don't Hang Up Your 
Dancin' Shoes (Mushroom) 

* POCO—Heart Of The Night ( MCA) 10-1 

KIOA— Des Moines 

• PETER FRAMPTON—I Can't Stand It No 
More (AIM) 

• RISS—I Was Made For Loving You 
(Casablanca) 

* ABBA—Does Your Mother Know (Atlantic) 
23-18 

D* DAVID NAUGHTON—Makin' It ( RSO) 25-16 

KDIVB—Minneapolis 

• AMMAR/R.1MM SECTION— Do it Or Die 
(Polydor/BGO) 

• RAYDIO—You Can't Change That (Arista) 

* ELECTRIC LIGHT ORCHESTRA—Shine A 
Little Love ( Jet) 13-7 

* JOHN STEWART—Gold ( RSO) 28-17 

KSTP —Minneapolis 

• ROBERT JOHN—Sad Eyes (EMI) 

• EARTH, WIND & FIRE—After The Love Has 
Gone (Arc) 

* RAYDIO—You Can't Change That (Arista) 
16-11 

* ATLANTA RHYTHM SECTION— Do It Or Die 
(Polydor/BGO) 26-20 

WHB—Kansas City  

• WINGS—Getting Closer (Columbia) 

D. DAVID NAUGHTON—Makin' it ( RSO) 

D* ANITA WARD— Ring My Bell (Juana) 24-6 

* CHARUE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 26-10 

KBEQ—Kansas City  

• THE C.ARS—Let's Go ( Elektra) 

• MAXINE NIGHTINGALE— Lead Me On 
(Windsong) 

D* ANITA WARD—Ring My Bell (Juana) 6-3 

* CHARUE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 19-1 

KKLS—Rapid City 

• MINE MURRAY—Shadows In The Moonlight 
(Capitol) 

• JAY FERGUSON—Shakedown Cruise 
(Asylum) 

* ELECTRIC LIGHT ORCHESTRA— Shine A 
Little Love ( Jet) 14-8 

* RUA—Does Your Mother Know (Atlantic) 
17-10 

KQWB—Fargo 

• EARTH, WIND & FlRE—After The Love Has 
Gone ( Arc) 

• CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 

* BARBRA STREISAND— Main Event 
(Columbia) 30-18 

* JAM ES TAYLOR — U p On The Roof 
(Columbia) 14.6 

KLEO—Wichita 

• SUZI QUATRO — If You Can't Give Me Love 
(RSO) 

• EDDIE RAB B ITT — Suspicions ( Elektra) 

0* SISTER SLEDGE—We ke Family (Cotillion) 
61 

* KENNY ROGERS—She Believes In Me 
(United Artists) 28-17 

Northeast Region 
• TOP ADD ONS: 

DR. HOOK—When You're In Love With A 
Beautiful Woman (Capitol) 

THE JONES GIRLS—You're Gonna Make Me 
Love Somebody Else (P I.R.) 

CHARLIE DANIELS RAND—The Devil Went 
Down To Georgia ( Epic) 

* PRIME MOVERS: 

KISS—I Was Made For Loving You 
(Casablanca) 

VAN HALER —Dance the Night Away (WV) 
MAXINE NIGHTINGALE— Lead Me On 

(Windsong) 

BREAKOUTS: 

THE CARS—Let's Go ( Elektra) 
StIPERTINIMP—Goodbye Stranger ( AIM) 
THE KNACK— My Sharona ( Capitol) 

WABC—New York 

Da CHIC— Good Times (Atlantic) 

• DR. HOOK—When You're In Love With A 
Beautiful Woman (Capitol) 

* CHEAP TRICK— I Want You To Want Me 
(Epic) 12-8 

* ELECTRIC LIGHT ORCHESTRA—Shine A 
Little Love ( Jet) 24-20 

99-X7 New York 

• PETER FRAMPTON—I Can't Stand It No 
More (ARM) 

• EARTH, WIND & FIRE—After The Love Has 
Gone (Arc) 

D* THE JONES GIRLS—You're Gonna Make Me 
Love Somebody Else ( P.I.R.) 20-15 

* JOE JACKSON — Is She Really Going Out 
With Him (AIM) 19-14 

WPTR —Albany 

D. CHIC—Good Times (Atlantic) 

• ROBERT JOHN— Sad Eyes (EMI) 

* JOE JACKSON — Is She Really Going Out 
With Him (AIM) 27-23 

* MAXINE NIGHTINGALE— Lead Me On 
(Windsong) 24.17 

WIRY—Albany 

• SPYRO GYRA—Morning Dance ( Infinity) 

• SU PERTRAMP —Goodbye Stranger (AIM) 

* KISS-1 Was Made For Loving You 
(Casablanca) 15-8 

* ELTON JOHN—Mama Can't Buy You Love 
(MCA) 25-18 

MUIR —Buffalo 

• THE CARS— Let's Go ( Elektra) 

• THE KNACK—My Sharona ( Capitol) 

* ABBA—Does Your Mother Know (Atlantic) 
7.4 

* ELECTRIC UGHT ORCHESTRA—Shine A 
Little Love ( Jet) 10-6 

WYSL— Buffalo 

• THE WHO— Long Live Rock ( MCA) 

• BLONDIE—One Way Or Another ( Chrysalis) 

* DIONNE WARWICK— I'll Never Love This 
Way Again (Arista) 23-6 

0* ANITA WARD— Ring My Bell ( Juana) X-1 

WBBF —Rochester 

D. McFADDEN & WHITEHEAD—Ain't No 
Stoppas' Us Now ( P.I.R.) 

• EARTH, WIND & FIRE— Boogie Wonderland 
(Arc) 

* ABBA—Does Your Mother Know (Atlantic) 
20-10 

* DR. HOOK—When You're In Love With A 
Beautiful Woman (Capitol) 14-9 

WRK0— Boston 

• SU PERTRAMP — G oodbye Stranger (A&M) 

• THE JONES GIRLS—You're Gonna Make Me 
Love Somebody Else (P IR) 

* KISS—I Was Made For loving You 
(Casablanca) 15-8 

* VAN HALEN—Dance The Night Away (WB) 
21-19 

WU-FM—Boston 

• GRAHAM PARKER—I Want You Back 
(Arista) 

• HERB ALPERT—Rise (AIM) 

F- I05 (WVEIF)— Boston 

• MAXINE NIGHTINGALE— Lead Me On 
(Windsong) 

• SUPERTRAMP —My Sharona (Capitol) 

D* DONNA SUMMER — Bad Girls ( Casablanca) 
22.12 

* JOHN STBVART— Gold (RSO) 20-7 

WDRC—HartIord 

• THE CARS— Let's Go ( Elektra) 

• CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 

* MAXINE NIGHTINGALE— Lead Me On 
(Windsong) 26-20 

* DAVID NAUGHTON— Makin' It ( RSO) 10-4 

WPRO (AM)— Providence 

• TONY ORLAN DO — Sweets For My Sweet 
(Casablanca) 

• PEACHES& HERB—We've Got Love 
(Polydor / MVP) 

D* DONNA SU MMER — Bad Girls ( Casablanca) 
12.4 

* BARBRA STREISANO—Main Event 
(Columbia) 28-22 

WPRO-FM —Providence 

• SUPERTRAMP—Goodbye Stranger (ABM) 

• THE CARS—Let's Go ( Elektra) 

* RAY010—You Can't Change That (Arista) 
21.11 

* OAK—This Is Love (Mercury) 25-18 

WICC—Bridgeport 

• CHARUE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 

• ELECTRIC UGHT ORCHESTRA—Shine A 
Little Love ( Jet) 11-7 

* GERRY RAFFERTY— Days Gone Down ( UA) 
19-15 

Mid-AtIontic Region 

• TOP ADD ONS: 

BARBRA STREISAND—Main Event (Columbia) 
MINE NIGHTINGALE—Lead Me On 

(Windsong) 
JAMES TATL01—Up On The Roof ( Columbia) 

* PRIME MOVERS: 

(D) ANITA WARD—Ring My Bell ( Juana) 
JOHN STEWART—Gold (RSO) 

(D) DORM SUMMER—Bad Girls ( Casablanca) 

BREAKOUTS: 

JOE JAC1SON—Is She Really Going Out With 
Him (AIM) 

EDDIE BABBITT —Suspicions (Eleklra) 
DR. HOOK—When You're In Love With A 

Beautiful Woman (Capitol) 

NEIL— Philadelphia 

• BARBRA STREISNID—Main Event 
(Columbia) 

• JAMES TAYLOR — Up On The Roof 
(Columbia) 

D* ANITA WARD—Ring My Bell ( Juana) 14-5 

D* DONNA SUMMER — Bad Girls ( Casablanca) 
15.8 

WIID — Philadelphia 

• TEDDY PENDERGRASS—Turn Off The 
Lights ( P.I.R.) 

• TEENA MARIE— Sucker For Your Love 
(Motown) 

* JACKIE MOORE—This Time Baby 
(Columbia) 30-21 

D* CANDI STATOR —When You Wake Up 
Tomorrow (WB) 15-9 

W1FI-FM — Phdadelphia 

De CHIC—Good Times ( Atlantic) 

• DR. HOOK—When You're In Love With A 
Beautiful Woman (Capitol) 

* RICKIE LEE JONES— Chuck E's In Love (WB) 
7.3 

D* ANITA WARD— Ring My Bell ( Juana) 14-1 

WPGC —Washington 

• JOE JACKSON— Is She Really Going Out 
With Him (AIM) 

• MAXINE NIGHTINGALE— Lead Me On 
(Windsong) 

* JOHN STEWART—Gold (RSO) 13-7 

• RAYDIO—You Can't Change That (Arista) 
26-19 

WGH — Norfolk _ 

• MAXINE NIGHTINGALE— lead Me On 
(Windsong) 

• EDDIE RABBRT —Suspicions ( Elektra) 

* CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 18-10 

* JOHN STEWART—Gold (RS0)12-5 

WCAO — Baltimore 

• BARBRA STREISAND — Main Event 
(Columbia) 

• MAXINE NIGHTINGALE— Lead Me On 
(Windsong) 

0* CHIC—Good Times (Atlantic) 15.10 

D* THE JONES GIRLS—You're Gonna Make Me 
Love Somebody Else ( P.I.R.) 23-17 

WYRE—Annapolis 

De G.Q.-1 Do Love You (Arista) 
• THE KNACK—My Sharona ( Capitol) 

D* DONNA SUMMER— Bad Girls ( Casablanca) 
4.1 

* ELTON JOHN—Mama Can't Buy You Love 
(M CA) 30-21 

WLEE— Richmond 

• BARBRA STREISAND— Main Event 
(Columbia) 

• CHARUE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 

* POCO—Heart Of The Night (MCA) 16-9 

0* DAVID NAUGHTON— Makin' It ( RSO) 18-9 

WIRQ —Richmond 

• EARTH, WIND & FIRE—After The Love Has 

• (R011aGoIsnieERTn(dA:cP ALMER—Bad)     Case Of Loving You 

* KISS—IWas Made For Loving You 
(Casablanca) 11-5 

* DR. HOOK—When You're In Love With A 
Beautiful Woman (Capitol) 9-2 

WAEB—Mlentown 

• BRAN TCHMKOVSKY—Girl Of My Dreams 
(Polydor/Radar) 

• MANTA RHYTHM SECTION— Do it Or Die 
(Polydor/BGO) 14-7 

* MAXINE NIGHTINGALE— lead M e On 
(Windsong) 21-15 

VISBO—Harrisbur_g 

• EDDIE RABBITT—Suspicions (Elektra) 

• K.C. I THE SUNSHINE BAND—Do You 
Wanna Party (Sunshine Sounds) 

* BARBRASTREISAND—Main Event 
(Columbia) HE-26 

* WINGS—Getting Closer (Columbia 27-13 

Southeast Region 
• TOP ADD ONS: 

THE KNACK—My Sharona ( Capitol) 
(D) CHIC—Good Times (Atlantic) 

CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 

* PRIME MOVERS: 

(D) DONNA SUMMER—Bad Girls (Casablanca) 
BARBRA STREISAND —Main Event (Columbia) 
MAXINE NIGHTINGALE—Lead Me On 

(Windsong) 

BREAKOUTS: 

EARTH, WIND & FIRE— After The Love Has 
Gone (Arc) 

THE CARS—Let's Go ( Elektra) 
SUPERTRAIIP—Goodbye Stranger (AIM) 

WQXI —Manta 

• EARTH, WIND & FIRE—After The Love Has 
Gone (Arc) 

• WINGS-Getting Closer (Columbia) 
D* DONNA SU MMER — Bad Girls ( Casablanca) 

13-4 
* ELTON JOHN—Mama Can't Buy You Love 

(MCA) 16-10 

Z-93 (WZGC-FM)—Atlanta 

• CHARUE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 

• THE CARS— Let's Go ( Elektra) 
0* DONNA SU MM ER — Bad Girls ( Casablanca) 

14-7 
* ELTON JOHN—Mama Can't Buy You Love 

(MCA) 19-12 

WBBQ —Augusta 

• EARTH, WIND & FIRE—After The Love Has 
Gone (Arc) 

• KANSAS— People Of The Southwind 
(Kirshner) 

* BLACKFOOT—Highway Song (Atco) 21-13 

* MAXINE NIGHTINGALE— Lead Me On 
(Windsong) 20-12 

WFOM —Atlanta 

D. CHIC—Good Times (Atlantic) 

• THE CARS— Let's Go ( Elektra) 

0* NITA WARD— Ring My Bell (TK) 9-3 

D* DONNA SUMM ER —Bad Girls ( Casablanca) 
12-8 

WSGA—Savarmah _ 

• THE CARS— Let's Go ( Elektra) 

• ANDYGIBBI OLIVIA NEWTON-JOHN— Rest 
Your Love On Me ( Polydor) 

0* CHIC— Good Times (Atlantic) 13-3 

* TEDDY PENDERGRASS—Turn Off The 
Lights (P IR) 23-18 

WFLB —Fayetteville 

• PEACHES& HERB—We've Got Love 
(Polydor / MVP) 

• LITTLE RMER BAND—Lonesome Loser 
(Capitol) 

* GLORIA GAYNOR—Anybody Wanna' Party 
(Polydor) 20-15 

* CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 27-16 

WQAM —Miami 

• EARTH, WIND & FIRE—After The Love Has 
Gone (Arc) 

D. CHIC—Good Times (Atlantic) 

0* DONNA SUMM ER —Bad Girls (Casablanca) 
8-4 

* BARBRA STREISAND—Main Event 
(Columbia) 15-8 

WM1X (06-X)—Miami 

• MASS PRODUCTMN—Fire Cracker 
(Atlantic) 

• DEBBIE JACOBS—Don't You Want My Love 
(MCA) 

* PETER BROWN—Crank It Up (TB) 13-9 

* EDWIN STARR — H.A.P.P.Y. Radio (20th 
Century (23-16) 

Y-100 ( VIIII-FM)—Miami 

• EARTH, WIND & FIRE—After The Love Has 
Gone (Arc) 

• K.C. & THE SUNSHINE BAND— Please Don't 
Go (Sunshine Sound) 

* McFADDEN & WHITEHEAD—Ain't No 
Stoppas' Us Now (P IR.) 10-6 

* BARBRA STREISAND— Main Event 
(Columbia) 17-12 

&OF —Orlando 

• THE KNACK—My Sharona (Capitol) 

• KANSAS— People Of The Southwind 
(Kirshner) 

0* DONNA SU MMER — Bad Girls ( Casablanca) 
7-1 

* JOHN STEIVART—Gold (RSO) 11-4 

Q-105 (WRBQ-FM)—Tampa 

• NIGHT— Hot Summer Nights ( Planet) 

• THE KNACK—My Sharona ( Capitol) 

D* CHIC— Good Times (At 'antic) 27-16 

* MAXINE NIGHTINGALE—L ead Me On 
(Windsong) 29-17 

131-105 (W81W-FM)—Orlando 

• THE KNACK—My Sharona ( Capitol) 

• WET WIWE—Weekends (Epic) 

D* DONNA SUMMER — Bad Girls ( Casablanca) 
12-8 

* WINGS—Getting Closer (Colum bia) 32-21 

• F1—Daytona Beach  

• UTTLE RIVER BAND—Lonesome Loser 
(Island) 

• SNIFF'N THE TEARS— Driver's Seat 
(Atlantic) 

0* DONNA SUMMER — Bad Girls ( Casablanca) 
22-12 

* HOTEL—You've Got Another Thing Coming 
(MCA) 32-29 

RAPE—Jacksonville. 

• EARTH, WIND & FIRE—After The Love Has 
Gone (Arc) 

• CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) D-19 

* POCO—Heart Of The Night (MCA) 25-14 

WAYS— Charlotte 

• McFAIMEN & WHREHEAD—Ain't No 
Stoppin' Us Now ( P.I.R.) 20-12 

• ANNE MURRAY—Shadows In The Moonlight 
(Capitol) 22-18 

WKIX — Raleigh 

• ROBERT JOHN— Sad Eyes ( EMI) 

• TEDDY PENDERGRASS—Turn Off The 
Lights ( P.I.R.) 

D* DONNA SUMMER—Bad Girls ( Casablanca) 
29-18 

* CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 28-13 

«TUA—Charleston 

• EARTH, WIND & FIRE—After The Love Has 
Gone (Arc) 

• LITTLE RIVER BAND— Lonesome Loser 
(Capitol) 

* JOE JACKSON— Is She Really Going Out 
With Him (AIM) 29-20 

* CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 21-11 

WORD—Spartanburg 

• UTTLE RIVER BAND— Lonesome Loser 
(Capitol) 

• SU PERTRAM P — Goodbye Stranger (AIM) 

D* CHIC— Good Times ( At la nt ic) 30.15 

* CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 14-5 

WUIC7 Ilashville 

• SUPERTRAM P —Goodbye Stranger (AIM) 

• THE KNACK—My Sharona ( Capitol) 

D* CHIC— Good Times (Atlantic) 32-13 

* RAYDIO—You Can't Change That (Arista) 
28-18 

(WBYQ) 927Q—Nashville 

• JOE JACKSON— Is She Really Going Out 
With Him (AIM) 

• JOHN STBVART — Gold (RSO) 11-8 

* DR. HOOK—When You're In Love With A 
Beautiful Woman (Capitol) 7-4 

VIIIBQ—Memphis 

• EARTH, WIND & FIRE—After The Love Has 
Gone (Arc) 

D. CHIC—Good Times ( Atlantic) 

0* DONNA SUMMER — Bad Girls ( Casablanca) 
15.6 

* DAVID NAUGHTON—Makin' It ( RSO) 11-7 

WRJ —Chattanooga 

• MANFRED MANN'S EARTH BAND—You 
Angel You (WB) 

• RAYDIO—You Can't Change That (Arista) 

* BLACKFOOT—Highway Song (Atco) 21-14 

* FAITH BAND—You're My Weakness 
(Mercury) 24-20 

WIUZ— Knoxville 

• SPYRO GYRA—Morning Dance ( Infinity) 

• HOTEL—You've Got Another Thing Coming 
(MCA) 

0* DONNA SUMMER—Bad Girls ( Casablanca) 
13-7 

* KISS—I Was Made For Loving You 
(Casablanca) 22-14 

'NOW—Chattanooga 

• EARTH, WIND & FIRE—After The Love Has 
Gone (Arc) 

• PEACHES & HERB—We've Got Love 
(Polydori MVP) 

* GERRY RAFFERTY—Days Gone Down 
(United Artists) 23-15 

* ELTON JOHN—Mama Can't Buy You Love 
(MCA) 19-14 

WM—Birmingham 

• KANSAS— People Of The Southwind 
(Kirshner) 

• ELECTRIC LIGHT ORCHESTRA— Don't Bring 
Me Down (let) 

* MAXINE NIGHTINGALE— Lead Me On 
(Windsong) 26-18 

* ROBERT JOHN—Sad Eyes (EMI) 11-2 

MN—Birmingham 

• EARTH, WIND & FIRE—After The Love Has 
Gone (Arc) 

• WET WILLIE—Weekends ( Epic) 

* ROBF.RT JOHN—Sad Eyes (EMI) 17-5 

* CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 16.1 

WHHY—Morigtonlgery 

• BONNIE POINTER— Heaven Must Have 
Sent You ( Motown) 

• NIGHT—Hot Summer Nights ( Elektra 
Asylum) 

* WINGS— Getting Closer (Columbia) 27-20 

* BARBRA STREISAND—Main Event 
(Columbia) 25-18 

WY—Little Rock 

• CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 

• JAMES TAYLOR — Up On The Roof 
(Columbia) 

* GERRY RAFFERTY— Days Gone Down 
(United Artists) 19-15 

* ATLANTA RHYTHM SECTION— Dolt Or Die 
(Polydor/BGO) 17-13 

WSEZ (1.93)—Winston-Salem 

• EDDIE RABBITT —Suspicions ( El e lit r a ) 

• UTTLE RIVER BAND—Lonesome Loser 
(Capitol) 

* MANFRED MANN'S EARTH BAND—You • 
Angel You (WB) 37-29 

* CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 15-8 

WAJY—JaCksolmille 

• CHARLIE DANIELS BAND—The Devil Went 
Down To Georgia ( Epic) 

De CHIC— Good Times (Atlantic) 

* RANDY VANWARM ER —Just When I Needed 
You Most ( Bearsville) 19-5 

* KENNY ROGERS—She Believes In Me 
(United Artists) 16-10 

c Copyright 1979, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored 
in a retrieval system, or trans-
mitted, in any form or by any 
means, electronic, mechanical, 
photocopying, recording, or oth-
erwise, without the prior written 
permission of the publisher. 



SESAME DISCO 

ICALL CALL 
TOLL FREE (outside N.Y. State) outside N.Y. State) TOLL FREE 

800 645-3747 645-3748 

TELEX: 126851 
CANSTRIPE FREE 

EXPIRES JULY 28, 1979 

ANtoy sntipE REconDs„ 000 
371 So. main St., Freeport, N.Y. 11520 

645-3747 
645-3748 

TELEX: 126851 

(516) 379-5151-5760-5761 • (212)895-3930-3931 CANSTRIPE FREE 

DEALERS Et INSTITUTIONAL ACCOUIVTS ONLY 
Cash in on the Success of the Muppet Movie 

and Sesame Street's 10th Anniversary. 
SESAME STREET LP'S 

Ro 3.89 
7.98 LIST 

TOP 10 SELLERS 
BEFITS BLOCKBUSTERS 
ERNIES HITS 
SING HIT SONGS FROM SESAME STREET 
"C" IS FOR COOKIE 

SESAME STREET 1-ORIGINAL CAST 1 la ea 
BIG BIRD SINGS 

BERT AND ERNIE SING ALONG 4.38 LIST THE COUNT COUNTS 
SIGNS Other Titles Availsble 

HAPPY BIRTHDAY 

SESAME STREET 
PRE-PACK 

72 Assorted 45's 
Super Priced 

36.00e. 
72 00 LIST 

maxelle 
BLANK RECORDING TAPE 

Enjoy Your Summer with These Great Gifts! 

we' FREE! wTrhS2 Do z. 
z. Asst. Maxell Tapes. 

Suggested Retail Value 4.95 

FREE! Baseball Cap 
with 3 Doz. Asst. Maxell Tapes. 

Suggested Retail Value 5.95 

AIV1PEX 
C 90 Stackette 

rneoe,k, ;is 

be a q peecke tt:evvi; 
• Buy 2 tapes, get 1 FREE 

Price) 

e highe"rthe 

3.46 ea. 
Better Hurry - Very Limited Quantities 

i;et 
e  ONCE IN A LIFETIME BUY. 

440 
\ ea. 

min. 100 

AMPEX 

Below Original Wholesale Cost 

60 minute cassette 
in hard plastic box 

eluRf?y, 
NOW 

44e 
ea. 

min. 100 

We Bought Out Entire National Supply! 

FREE! Deluxe Sport Shirt 
" with 5 Doz. Asst. Maxell Tapes. 

Suggested Retail Value 17.95 

INI 1 Nylon Jacket FREE . with 7 Doz. Asst. Maxell Tapes. 

Suggested Retail Value 19.95 

While Suppqes Last 

Call for Current Prices 
PROMO  

SILVER AND GOLD 
Get This Handsome 

12-Cassette 
Storage Box 

FREE 
With Puri:hase At 

Regular Pric3s Of Three 
UD-XL I 9C's or UD-XL II 90's Counts as 

3 Tapes 

PROMO 

4 PACK 

4 LN El Track 
eo min. Tapes 

Super Priced 

ON,Y 8.00 
REG LOW PRICE 10 40 

SAVE 2.40 And 
Get a Sturdy 

Styrene 
Ix Cartridge 
Storage Case 

FREE! 
Whole Supplies Last 

* Counts as 
4 Topes 

OUR BEST 
TAPE PROMOTION 

EVER 

GOING UP 
IN PRICE 

JULY 31, 1979 

Intermagnetics 
6 C60 CASSETTES 

in Norelco Box 
Plus FREE 

Tape Storage Unit 

3.99ea. 

CASSETTES 
40 min.   .53 
60 min.   55 
90 min.   .72 
120 min  99 
8 TRACK 
45 min. 89 
90 min.  1.09 
(ADO per tape for Bhster Card) 

Repeat of a Sellout 
Certron Cassettes 

100 C60% 
Packed in Self-Selling 

Counter Display 

35.95. 

OUR LOWEST PRICE EVER! 

e-rok 
BLANK CARTRIDGES Et CASSETTES 
2 Pack Promotion 

CASSETTES 

DC-60 MIN only 1.89 
DC-90 MIN only 2.69 

2 Pack Promotion 
8 TRACK 

D-45 MIN only 2.89 
D-90 MIN only 3.59 

FREE TEE SHIRT 
with 2 Doz. Tapes 

eT1DK,VIDEO 
SUPER AVILYN VIDEO CASSETTES 

BETA,"-1-IR TAPE 

12.39.. 

Fits, 
RCA 
SYLVANIA 
JVC 

PANASONIC 
GE 
QUASAR 
MAGNAVOX 

VHS 4 HR. TAPE 

17.29.a 
We Carry the Complete TDK Line of Quality Blank Tape. 

Call for Current Prices 

100 C90's 
Packed in Self-Selling 

Counter Display 

43.95.. 
RECOTON SPECIALS 

Beat the Price Increase 
Rainbow Cassette 5 Pak Head Cleaners 

C60 5 Pak C90 5 Pak 

1.87.c. 2. 87e. 
8 Track or Cassette 

" ce 290 ;43,3. u se 4.4bn 
ea. 5°a urn sst 

STACK-ABLE 
HOME STORAGE UNITS 

TAPE UNIT 9.50 
Holds 50-8 Track, 65 Cassettes 
or a combination ( K.D. 

VIDEO UNIT 16.95 
Holds 18 VHS or Beta Tapes 
Or Atari Game Cartridges 

4 n  
LP UNIT IL.U3 

45 UNIT 9.50 
Holds 22545's or 

Handsome WOOD units 7" Reel to Reel ( K.D.I 
in a walnut finis, 

Holds 140 LP's ( K.D.) 

SA 
• 100% VIRGIN VINYL Ef ALUMINUM 

• ONE YEAR WARRANTY • COLORFULLY BOXED 
• FLOCKED RAYON INTERIOR PREVENTS STATIC 

• 6TO A MASTER CARTON 

AVAILABLE IN 
ASSORTED 
COLORS 

8 24 8 Track Case Holds 24   8.49 
8 40 8 Track Case Holds 40 ( Lock Et Key) 10.49 
AC 30 Cassette Holds 30  8.49 
AC 60 Cassette Case Holds 60 ( Lock Et Key) 10.49 
M24 8 Tr. Revolving Carousel Holds 24  7.39 
MC 36 Cassette Revolving Carousel Holds 36   7.39 

SAVOY BUDGET PRICED LP, 
8 TRACK, CASSETTE Er 45 

CARRYING CASES 
Virgin Vinyl fit Sturdy Chipboard • Scuff Resistant • 

Waterproof • Washable • Nickel Plated Steel hardware 

45 LP 8 Track Cassette 

3.99 4.89 4.75 4.75 
HOLDS 50 HOLDS 35 HOLDS 24 HOLDS 24 

Attn: Radio Stations, Disc Jockeys Er Dealers 

Green or White Sleeves 
7" Green 0,0001   17.25 
10" Green 17001   32.50 
12" Green 15001 .   23.50 
7" White Plain 12 5001   29.50 
12" White Plain 11,0001   27.00 
7" White Glossy : 2,5001   48.75 
12" White Glossy 11,0001   39.50 
12" White W/Poly Insert 16001  37.50 

LP Poly Sleeves 
12" Heavy Wt. Poly Plain 11,0001  39.95 

WIRE DISPLAY RACKS 
Perfect for Impulse Sales 

4 BASKETS 
HOLDS 100 LP's 

Can be hung on wall 
or stands on floor 

8.88 ea. 

HEAVY WIRE 

COUNTER RACK 

Holds 48-8 Track 
Et 48 cassettes 

Includes Price Sign Holder 

5.88 ea. 

Candy Stripe Records • 371 South Main Street, Freeport, N.Y. 11520 • (516) 379-5151 • (212) 895-3930 • (800) 645-3747 - 3748 
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Talent  
Actor Weaver Won't Give Up; 
Once Again He Sings On Records 
NASHVILLE — Actor Dennis 

Weaver has assumed the role of ex-
ecutive producer for his newly-
launched record label called just 
Good Records—no relation, he 
claims, to his earlier incarnation as 
Chester B. Goode on "Gunsmoke." 
Weaver initiated the fledgling la-

bel in May with a debut release ti-
tled "Whiskey Be My Woman" by 
artist Randy Boone. 
Although Weaver has pursued a 

recording career on other labels the 
past few years, this represents the 
first time he has experimented with 
operating his own label. 

Currently signed to Just Good 

By KIP KIRBY 

Records are singers Boone, Alan 
Wayne and Weaver. Producing all 
three artists is Larry Murray,whose 
credits include television work with 
Johnny Cash and the Smothers 
Brothers. 

Distribution for Just Good prod-
uct is now being coordinated 
through independent channels, 
Weaver says, although he foresees 
linking up with a major label if the 
company proves successful in chart-
ing its records. 
Weaver, who traces his long-time 

interest in country music back to his 
childhood years on a Missouri farm, 
was in Nashville recently during 

Maurice White's Prowling 
For Acts, Building Studios 

By JEAN WILLIAMS 

LOS ANGELES—Maurice 
White, the driving force behind 
Earth, Wind & Fire, will begin 
scouting the country for new acts to 
sign to Kalimba Productions and 
possibly Cavallo-Ruffalo Manage-
ment and Arc Records, following the 
group's touring commitments in Oc-
tober. 

Acts presently signed to at least 
one of the arms of the organization 
are Deniece Williams, Pockets, the 
band itself and the Emotions. 
According to White, these acts will 

shortly have a total musical complex 
at their disposal. His organization is 
in the process of building new stu-
dios in the Westwood section of L.A. 
One studio will open Oct. 22, with 

the other scheduled for about Feb-
ruary 1980. 

"This musical complex will be 
complete with rehearsal facilities, 
sound stage, writing facilities where 
we plan to develop writers and the 
Arc offices. Everything will be 
housed under one roof," says White. 

In the meantime, White has set 
out to take the Emotions in a "new" 
direction. "My principal for produc-
ing is to pay attention to the roots of 
America, which is doo-wop music. 
No &tatter what we do we always get 
back to doo-wop. This is especially 
the direction in which I am taking 
the Emotions this time. 

"I'm going with songs that are fa-
• (Continued on page 79) 

Create New PhiIly Venue 
PHILADELPHIA—A medium-

sized rock music concert hall, long 
missing here, has been created for a 
summer test run by the TLA Cin-
ema. Located close to center city, the 
cinema is closing down the screen 
Thursday nights to present rock 
shows for the first time. 

With the Bijou, Stars and Main 
Point seating only 200, and the 
Tower Theatre seating 3,000, there's 
been a long-time need here for an 
in-between house. 

TLA Cinema seats only 450 and 
since it is a movie house, enjoys a 

Unsurpassed in Quality 

GLOSSY 
PHOTOS 
1000 POSTCARDS 

1617e 
EACH IN 
1000 LOTS 

$90.00 

100 8x10  

CUSTOM 
COLOR PRINTS 

COLOR LITHO 

$20.95 

$89 
per 10(1 

$295 
per 1000 

COLOR 
POSTCARDS  

MOUNTED 
ENLARGEMENTS 

$180 
per 3000 

nr. X 30" 301(40" 
$I 6 00 $25.00 

otocropherr 
A pmts.. JAIKS J. KRIEGSMAtill 

165 W. 4Set St, N.Y. 10036 
(212) Pt 7-0233 

large following among rock music 
fans. 
Ray Murray, house manager, is 

seeking out regional names to come 
in for the Thursday night offerings, 
doing two shows and letting the box-
office range from $4 to $6, depend-
ing on the name. For the opener 
June 21, it was a $5 ticket for Pure 
Hell, a local new wave band. It was 
joined at the 11 p.m. show by Stick-
men, a local progressive rock group. 
The Shakes was joined at the sec-

ond show by Robert Hazard & the 
Heroes, a new group comprising 
members of the old Secret Kidds 
and Joey & the Pets. 

Fan Fair to perform on the mixed la-
bels show and to tape upcoming seg-
ments for "Hee Haw." 
The actor also appeared on the 

nationally televised Academy of 
Country Music Awards show in 
May, which he co-hosted for the first 
time with Roy Clark and Barbara 
Mandrel On the program, Weaver 
sang an original composition of his, 
"Misty Blue," which he hopes to re-
lease as a single under his new la-
bel's logo. 

Currently, he is completing shoot-
ing on "Stone," a tv mini-series due 
to air this fall with Weaver in the 
title role of combination detective 
and celebrated novelist. 
Weaver notes that juggling the de-

mands of dual careers as actor and 
musician can create a few headaches 
with his schedule. "Touring is al-
most an impossibility for me, since I 
can't afford to commit myself six 
months ahead to go on the road and 
then lose out on a really lucrative tv 
deal at the last minute." 
The new association with his own 

private label, Weaver feels, will al-
low him more creative control over 
his personal music projects and en-
able him to develop the careers of 
other promising artists while contin-
uing to pursue his professional act-
ing endeavors. 

Nashvillians To 
Play Broadway 
NASHVILLE—Country music 

makes its debut on Broadway, pre-
miering July 27, for a 71/2-week lim-
ited engagement at New York's St. 
James Theatre. 

According to David S. Fitzpatrick 
and Edward Lynch of Family Affair 
Enterprises, Inc., executive produc-
ers for the country extravaganza, the 
production will be staged not as a 
series of concerts but as a complete 
Broadway salute to country, with a 
cast of top names that will be rotated 
twice weekly. 
"No two shows will be alike," says 

Fitzpatrick. "We plan to revolve the 
casts throughout all of the nine 
weekly performances. Also, we'll be 
inviting various political, Broadway 
and entertainment celebrities who 
come to the shows to come onstage 
and participate." 

Already confirmed by the Niles 
Siegel Organization, Inc., talent 

(Continued on page 36) 

VANWARMER WARMING UP 

Coloradoan Gets 
Break Via England 

By BOB RIEDINGER JR. 

NEW YORK—The hit-bound 
road has been a transatlantic learn-
ing experience for Randy Van-
warmer, whose lyrical, lost-love song 
_"Just When I Needed You Most" 
has romanticized the top end of the 
singles chart, and whose album 
"Warmer" is buzzing through LP 
territory. 

Originally from Colorado, the 
young singer-composer snared his 
recording contract with the upstate 
New York label Bearsville while he 
was living in England, making four-
hour commutes between Cornwall 
and London to find every possible 
record industry ear. 
"Taking tapes around in London 

taught me a lot about songwriting. 
You can go to record companies 
with your tapes and actually have 
someone listen," says Vanwarmer. 
"For a kid off the streets," the British 
version of the music industry seems 
more approachable than its U.S. 
counterpart. 

Yet it was an American-based la-
bel with a London branch that of-
fered him his first crack at recording 
an album. Bearsville's Albert Gross-
man gave the go ahead to find a pro-
ducer, and Vanwarmer ultimately 
convinced master string arranger 
Del Newman to oversee the project. 
According to Vanwarmer, the al-

bum was "less than warmly re-
ceived" when it reached Bearsville, 
N.Y., in December 1977. 

"I'm grateful that they put the al-
bum on ice, I needed that extra 
year." Rather than let the album die 
of neglect, Vanwarmer left his home 
in Cornwall and "landed on the 
doorstep" of Bearsville Records in 
May 1978 to reshape the album. 

Young Drummers 
LOS ANGELES—Thousands of 

young amateur drummers are ex-
pected to begin vying (July 15) for 
$30,000 in prizes and scholarships in 
the Slingerland/Louis Bellson Na-
tional Drum Contest. 

Slingerland, the Illinois-based 
drum manufacturer, is offering 
$30,000 in drum scholarships and 
prizes including a set of drums, a live 
appearance in Las Vegas with Louis 
Bellson and his band, Explosion, 
and a possible appearance on the 
"Johnny Carson Show." 

"It took a lot of time and a lot of 
arm-twisting," he notes, having 
picked up a studio education in the 
process. Vanwarmer removed tracks 
from the original Nashville-re-
corded tapes, including much of his 
own guitar playing, and added 
tracks that polished up the album's 
appeal, particularly John Sebas-
tian's enchanting auto-harp contri-
bution on "Just When I Needed You 
Most." 

As final touches, Vanwarmer re-
corded two new songs, the lively 
"Forever Loving You" and "Call 
Me," a personal favorite he'd like re-
leased as a followup single. Much of 
the album, even in its rocking mo-
ments, retains a ballad flow. "I've 
been singing all my life," he adds, 
and he does his impromptu com-
posing a cappella. 

Of highest priority is Van-
warmer's plans for touring. He 
hopes to put together a five-piece 
backup band this month that will be 
ready for the road by September. 
Vanwarmer intends to give his mate-
rial extra rhythmic bite for live per-
formances. 

Supporting the current album, 
says Vanwarmer, are label plans for 
promotional spots using material 
from "Warmer," and filmed as light 
"mini-dramatizations." 

Meanwhile, Bearsville has firmed 
up agreements to release the album 
in France, Germany, Holland, and 
Switzerland. As yet, Vanwarmer 
says neither the single nor the album 
has been officially released in Great 
Britain, though cover versions of the 
single, and imports of his record are 
getting airplay. 

Vie In Contest 
The contest will be held in four 

stages, local, regional, semi-finals 
and finals. All contestants will be 
judged for sight reading and original 
exercise written by Benson; how well 
they perform to a Bellson big band 
and small group recording (specifi-
cally edited with the drum part ex-
cluded); and finally, on a solo per-
formance. 

Applications for the contest, 
which will be held in Las Vegas, may 
be picked up at music retailers. 

MacDonald Drumming Up Caribbean Beat 
NEW YORK—Is there something 

going on in the Caribbean that the 
record companies are missing? Per-
cussionist Ralph MacDonald thinks 
so. 
MacDonald is co-owner of An-

tisia Music and Rosebud Studios 
here, a solo record artist with TK 
Records, and a member of the CBS 
group, the Writers. He has traveled 
to Trinidad, his ancestral home, 
where, he says, he has discovered 
that the traditional steel drum bands 
have expanded their music beyond 
the confines of calypso to create a 
new and unique sound. 
"From growing up and hearing 

these myths about what these guys 
were doing, when I went back there, 
I expected a backward situation. But 
I was surprised, because these guys 
are so together it is unbelievable," 
says MacDonald, whose own career 

By ROMAN KOZAK 

began when he played calypso 
drums for Harry Belafonte. 

MacDonald says what has hap-
pened is that members of such local 
steel drum orchestras as the Desper-
ados, the Renegades, the Invaders 
and others, who come from East Dry 
River, an underprivileged part of the 
island, have gone abroad and 
brought back various classical and 
contemporary pop idioms that are 
now being incorporated into the in-
digenous steel drum music. 

"These guys are better musicians 
than some of the musicians here in 
New York," asserts MacDonald. "If 
you closed your eyes, you wouldn't 
believe it was steel (drums); you 
would think it was a symphony play-
ing." 

MacDonald says the instruments 
the local musicians use are pre-

World War II oil drums, which are 
no longer manufactured by the oil 
companies. But now, he says, special 
drums are made (by the oil com-
panies) just for the music, and some 
companies are now also sponsoring 
the steel orchestras. 
"These guys who were shut out of 

certain situations are now being 
sponsored by the big multi-national 
corporations, which just shows how 
far they have gone," adds Mac-
Donald, who played with some of 
the bands on his visit there. 

Unfortunately for the local musi-
cians, MacDonald says, the islands 
are so spread out that any musician 
that makes it on one island has to 
leave, and then go out to the main-
stream (like Harry Belafonte), be-
fore he can be appreciated for what 
he does. 
T his area, aside from reggae mu-

sic, has been pretty much neglected 
by the record companies in recent 
years, though, MacDonald says, he 
did see a CBS representative check-
ing out the local situation. An LP 
sells there for more than $40, says 
MacDonald. 

He recently recorded a new LP on 
TK Records called "Counterpoint," 
which contains some music inspired 
by MacDonald's trip to Trinidad. 
Both "East Dry River" and "Disco 
Lypso" come from his Trinidad ex-
perience. 

MacDonald, who formerly ap-
peared on a myriad of jazz and soul 
albums by other artists, says he has 
cut down on his session work. Now, 
he says, he produces other artists. 
Among his current projects have 
been the Writers' LP and a new LP 
by Bobbi Humphrey. 
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DOOBIE BROTHERS 
ROGER VOUDOURIS 
Universal Amphitheatre. 

Los Angeles 

The Doobies' opening show here July 2, the 
first night of a seven night sellout, was its first 
performance in several months. It have the band 
a chance to introduce three new members who 
are replacing the recently-departed Jeff Baxter 
and Jen Hartman, ard to play a number of new 
songs from "Minute By Minute," its ninth 
Warner Bros. album and first No. 1. 

The group has had so many lineup changes 
over the years that its formulas have kept 
chang ng. The 95- minute show featured guitar. 
dominated boogie numbers like " Long Train 
Running" and "China Grove" side- by-side with 
Michael McDonald's jazzy, piano- based songs: 
"It Keeps You Runnin'," "Minute By Minute" 
and "What A Fool Believes." 

For the most part the newer tunes were 
spicier and more interesting than the older 
boogie numbers, a couple of which sounded 
tired and forced. 

Mfflonald, who joined the group in 1975, has 
emerged as the star of the Doobie show, drawing 
the most crowd response and demonstrating the 
most intriguing vocal style. His low-key, rather 
flat voice conveys just the right controlled emo-
tionaSsm; his passions are held carefully in 
check. It is especially effective balanced against 
the smooth backup harmonies. 

The 19-song set included all the milestones 
of the Doobies career: " Black Water," the flavor-
ful dixieland-tinged hit that marked the first de-
parture from boogie rock; "Take Me In Your 
Arms ( Rock Me)," the masterful Holland- Dozier-
Holland gem that opened the door to a more 
soulful sound; and "Takin' It To The Streets," 
the lean, sensual cut that cemented the group's 
move to jazzier style. 

Peppered by a steamy sax solo by new mem-
ber Cornelius  Bumpus, "Streets" remains the 
Doobies' best, most exhilarating number. 

The other new members, Chet McCracken on 
drums and vibes and John McFee on guitar and 
viol* also filled their posts effectively, aug-
menting the band's core; McDonald, drummer 
Keith Knudsen, bassist Tiran Porter and guitar-
ist Pat Simmons, the only survivor of the group's 
early days as a San Jose bar band. All four of the 
veteran members took turns on lead vocals. 

The Doobies have obviously worked on devel-
oping more of a visual presence. On one num-
ber, for instance it utilized spacey sound effects, 
white flashing lights, fog machines and a fire-
works display. - 

The group was hacked on one tune by conga 
player Sam Clayton from Little Feat. And for the 
closing number, " Usten To The Music," it was 
joined by opening act Voudouris, the players 
from the band Crackin' and Chrysalis act Max 
Gronenthal for an instrumental jam. 

Voudouris opened the show with a half-hour 
set spotlighting his WB hit "Get Used To It" and 
a full-bodied version of the Beatles' "You've Got 
To Hide Your Love Away." He was backed by a 
hot six- man band on some tunes, but performed 
others solo or with sparse accompaniment. 

PAUL GREIN 

TEDDY PENDERGRASS 
G.Q. 

ALTON, McCLAIN & 
DESTINY 

Madison Square Garden. 
New York 

Before an 85% female audience, Pendergrass 
showed himself tc be a master of crowd manipu-
lation here June 27. For most of his 80- minute, 
14-song performalce, Pendergrass had the SRO 
crowd screaming, shaking and moaning to his 
bombastic delivery and frank sexual overtures. 

Supported by an excellent 12- member or-
chestra and effective stage props, the Phila-
delphia International recording artist used 
songs like "Close The Door" and "Turn Out The 
Lights" to whip the patrons into a frenzy. It's 
rare that any performer is able to excite an au-
dience to the degree reached by Pendergrass. 

But then he cid something curious. Using a 
poem by the late James Weldon Johnson as a 
starting point, Pendergrass began a six- minute 
talk on God's creation of man. This segued into 
the socially conscious lyrics of "Somebody Told 
Me." 

His distinctive vocals were entertaining, but 
the energy previously created had been dissi-
pated by this radical departure in material. 
Many of his fans seemed confused by the sud-

den shift. The latter portion of Pendergrass' per-
formance was competent, but faileo to generate 
the enthusiasm of the earlier sections. 

After a slow start, Aristas G.Q. caught fire in 
the last half of its set. A nicely reworked cover of 

Curtis Mayfield's "I Do Love You" was the spark 
'or this four- piece band's secovery. Its seven-
song, 42- minute performance ended on an up-
beat rote with " Disco Nights." Guitarist and 
lead vocalist Raheim LeBlanc was a standout. 

The band might highlight his instrumental 
skills more fully in future dates. 

Opener Alton McClaim & Destiny's six- song, 
25- minute performance was poorly received by 
the late arriving audience. its nightclub act was 

ill- fitted to the hue arena. Covers of girl group 
hits didn't disguise the fact that the three fe-
male singers lacked good original material of 
their own. NELSON GEORGE 

(Continued on page 30) 
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A DAY 
IN THE 
LIFE OF 

MARTY 
KLEIN 
APA PRESIDENT'S 
CAUTIOUS ATTITUDE 
ENSURES HE CAN 
DELIVER FOR HIS ACTS 

Marty Klein, president of the Agency for the Performing 
Arts, helps build careers by listening carefully and acting cau-
tiously. From his Los Angeles headquarters, Klein helps groom 
newcomers for stardom and expand stardom for his roster of 
top names. Billboard's Jean Williams watched the stardom 
building in process. This is her report: 

Marty Klein is a listener, not a talker and he's totally non 
committal until he is positive he can deliver. 

"It's alright to be enthusiastic and I hear a lot of great ideas 
from people, but everybody has an idea, absolutely everyone, 
but that's not the bottom line. Pulling it off is what I'm sup-
posed to do and I commit to nothing until I know that Ican do 
that," says Klein. 

That's his philosophy and he apparently lives by it. At one 
point his philosophy comes into play. After comparing a group 
(the 84-member ensemble named aptly the Orchestra) to the 
all time greats in a private meeting with the group's leaders, 
he shows only polite interest. 
When queried about his attitude after his earlier enthusi-

asm he says: " They're great but I don't want to get their 
hopes up until I know that 1 can deliver what I promise and I 
won't promise until I can deliver." 
On the other hand, when a record company executive sug-

gests he needs a certain date for an act, Klein, president of 
APA six months, pulls out all the stops to make it happen. 

At another juncture, Bob Regehr, vice president of artist de-
velopment and publicity at Warner Bros. Records tells Klein 
that Con Hunley, a country/ r&b act needs the " Dinah" show. 
In less than 10 minutes Klein has a definite commitment from 
the show's producer for Hunley to appear. 

Klein later explains that in the booking business your word 
had better be good because you will have to go back to the 
same people over and over. 

"I would never send Con on a show like ' Dinah' unless I knew 

Billboard photos by Bonnie Tiegel 

Marty Klein: Pensive and careful and successful. 

absolutely that he could make all of us look good. That's part 
of delivering." 
As with each Monday morning, Klein starts his day on the 

phone to APA's offices in Miami, Chicago and New York to dis-
cuss strategies, exchange ideas and to make artist career 
moves. Dick Shack runs the Miami operation, Bill Richard is in 
Chicago and Roger Vorce and Davie John " DJ" McLachlan 
handle New York. 

In addition to Klein, 38, other L.A. staffers participating in 
the meetings are: Fred Lawrence and Burton M. Taylor, vice 
presidents; and agent Alan "Wonderboy" Bursky. 

Klein's office is filled with stereo equipment, a videotape 
recorder, gold records, two birds and photos. There's nothing 
intimidating or pretentious about his office. 

This may in part explain the freedom with which APA em-
ployes walk in and out of his office. Klein is generally soft spo-
ken and everything comes out as a matter of fact as opposed 
to trying to convince one. 
McLachlan is on the telephone. " How much did Liberace 

take out of San Carlos?" Klein asks. "He grossed $250,000 
and took out $ 182,000? Good. 
"What about ads for Steve Martin's summer tour? Tickets 

are selling so fast for his Minnesota State Fair date they had to 
put extra people on. His Allentown Fair date is soldout with 
standing room only." 
With the last call concluded, the group settles down to going 

over the artist roster. 
"There's talk about putting Vic Damone in a brand new 

Fairmont Hotel. He's doing celebrity concerts in June in Ed-
monton," says Taylor. 
"Tony Bennett just did the Desert Inn in Vegas," Taylor 

continues, "and did you see Elayne Booster (comedienne) in 
the Calendar section? It was nice and we have to get work for 
her." 

Klein, who sits and listens saying very little, suggests Taylor 
bring in the article " So we can send it out. And Johnny Cash?" 

"I sent out notes on available dates for Johnny," says Tay-
lor. "We're submitting Sandy Duncan for 1980. There are no 
more dates for 1979. We should look into a cast LP." 
Says Lawrence: "I hope the gas holds out this summer with 

Larry Gatlin traveling in that bus all over the country. He has 
about 50 one-nighters." 
The group is concerned about the gasoline situation and 

tosses alternative suggestions back and forth. 
"The Anne Murray date is going to happen at the Aladdin 

starting Nov. 20," says Lawrence. 
The group moves down the roster with dates, cancellations, 

and areas where more work is needed. Among the acts dis-
cussed are: Lena Horne, Bernadette Peters, Lynda Carter, the 
Guy Lombardo Orchestra and others. 

"Lena (Horne) will be in London with Basie starting July 
15," says Lawrence "and Anne's (Murray) 'Shadows In The 
Moonlight' is on both the country and pop charts. We're look-
ing at Vegas for Aug. 1-7. Anthony Newley is playing the 
Sands, Harrah's and the Frontier." 

"We'll have to go to see some rushes of Bernadette ( Peters) 
this week, and we're talking to Bob Siner (president of MCA 
Records) about a record deal for Brooks Arthur," (an inde-
pendent producer) says Lawrence. 
"Guy Lombardo Orchestra will come out to the West Coast 

and they might want to play Disneyland and Knotts, New 
Years is always gone," he adds. "Maybe we can look into Har-
rah's for them," injects Taylor. 

"Martin Mull and Anne Murray is a good package," says 
Klein. "We sold a one-man show in Vegas with James Whit-
more playing Will Rogers starting June 20. 

"Don't forget we want to call meetings with Ken Fritz, Ken 
Kragen and Jerry Weintraub. Call Bill Lee ( independent pro-
ducer) and tell him we're going to ABC-TV to see about an 
Anne Murray special," says Klein. 

Rick Blackburn of Columbia Records, Nashville, is on the 
line. -What's happening with Johnny's (Cash) record?" he 
asks Blackburn. Blackburn, on the speaker-phone says: 
"He's looking strong. He has 93 stations and we only track 
105. 

'We're going to ship the first single in June. The game plan 
is to have a top 10 single to create demand for the LP," says 
Blackburn. 
The telephone conversation and the meeting are com-

pleted. and Klein, who does not appear to rush anywhere, 
heads for his new Rolls Royce for a trip to Casablanca Rec-
ords. 

Klein, who says he felt a little awkward in the Rolls, explains 
that the car is a gift from Steve Martin and Martin's manager 
Bill McEvan. " For 10 years they told me that if I could do cer-
tain things they would buy me a Rolls. I guess I finally did it 
because they just gave me the car." 

Klein has gone to Casablanca to see Larry Harris, the label's 
senior vice president and managing director. " Larry, I want to 
corvince you to produce Rodney's (Dangerfield) LP. He knows 
what he wants and only needs an overseer." 

"I don't think Ican do that because we have so many acts," 
says Harris. -But everyday I will ask them to send me tapes so 
I can listen to them." 
"Then let him produce himself," suggests Klein. 
"That's not a good idea because he doesn't know his way 

around the studio." "Then can you pick a producer, I'd rather 
have someone inside, an outside producer will cost too 
much," parries Klein. 

"I know someone who is very good. We can talk to her and 
I'm sure it won't be the full 3%. It's more important to have a 
hit record than saving a few pennies," says Harris. 
"Have you discussed the type of campaign?" asks Klein. 

About a film Dangerfield is set to appear in Harris says: " It will 
be a Casablanca film with a number of comedians. Rodney 
will either write most of his part or sit with the writers. What 
about Rodney at the Amphitheatre, we can record him there." 
"They offered him $5,000," says Klein, pressing on about a 
television campaign. 

"We're going to do tv campaigns for Robin Williams, Lenny 
& Sçuiggy and others. We've learned never to show a come-
dian performing in ads. Everybody is doing 60 second ads but 
we want to go with 10 seconds with some kind of keyline." 
Klein suggests as a keyline Dangerfield's "I get no respect." 

Harris calls Ray Katz, who represents Cner. Klein's inter-
ested in pairing Cher and Dangerfield at the Amphitheatre. 
"Ray, what's the feeling on Rodney? Is that the most he can 
get?" Klein gets on the phone. " Ray, I think Cher and Rodney 
can work if you're interested in having it work. If the other deal 
falls through you will consider it. Danny Bramson and Casa-
blanca will help." 

With that topic exhausted, Harris moves on to Joey olta, Trayanother APA client. " He's cutting three more singles. I 

don't care that he's going to tour with a movie." 
"We had only $250,000 in dates, but there's no product," 

says Klein. " I stressed that it's difficult not to have a manager 
working," says Harris. "I wanted to wait on the single until we 
know when the LP will be ready. 
"We want him to understand that as far as a tour is con-

cerned, he's going to be compared to his brother and if he's 
not better he will be hurt," says Harris. 

Klein digests Harris' statement. " I'll get back to you tomor-
row about Rodney," he says walking out the door. 



Klein and client Steve Martin share a humorous moment. 

Casablanca's Larry Harris listens as Klein discusses a pairing 
with a comic for Cher for a concert date. 

Wein enters his new Rolls—a gift from Steve Martin and his 
manager. 

'Tonight" show execs, Peter Lassatly, center, and Fred De-
Cordova discuss possible appearances for APA clients. 

On to Warner Bros. to meet with Bob Regehr to discuss Con 
Hunley. Driving to Warner's he explains the APA's philosophy. 

-We're not into rock'n'roll music or groups unless there is a 
single name identification. 

"We're not interested in a group where if the group breaks 
L p there is no group. Gladys Knight & the Pips is the type of 
groLp w,th single name identification. 

"There are only two ways to make it in entertainment to-
day. Television and records. No other way unless you're an Al 
Pacino who has zeroed in on films. 

In Regehr's office the first thing Klein does is call Lani Ber-
gstein, his secretary. "Call Steve ( Martin) and ask him to be in 
my office at 5." 
Andy Kaufman, who plays Latka an tv's "Taxi" comes into 

the conversation, it is pointed out that Kaufman is a "triple 
threat artist," with a tv show, a book deal and he's looking at a 
record deal. Both Warner's and Casablanca are apparently in-
terested. 

"The word is out on Con ( Hunley)," says Regehr. "He lends 

himself to tv plus we're planning a showcase for him in At-
lanta like the one we did in Dallas." 
Notes Klein: " We're working on the 'Tonight Show,' Dinah' 

and the Mery Griffin Show.' Agencies are calling about Con. 
Weintraub has also called." Regehr injects that Frank Barsa-
Iona wanted to know if Hunley was tied up. 
APA's Lawrence joins the pair—" I've got some tv for Con 

running country on the campus of Princeton Univ. with Roy 
Clark, Gatlin and some others." Regehr asks for tapes of Hun-
ley's performance to use for in-store play in retail outlets. 
"We have a couple of dates at San Jose, one of which is with 

Ronnie Milsap. We're looking at the ' Dinah Show' for the end 
of May or June," says Lawrence. " But the problem with the 
'Dinah Show,' " he continues, " is that it's been inundated 
with country and has no problem getting talent." He points 
out that the two confirmed dates are for relatively little 
money. 

Regehr confirms that the " Dinah Show" would be a great 

Jack Elliott and Allyn Ferguson discuss the Orchestra and its 
musical virtues during lunch. 

John Travolta greets Klein at Studio One, 

shot for Hunley, and again tosses out the possible Atlanta 
showcase. 

In the meantime, Klein goes to another office to call Dinah's 
producer Fred Tatashore. "Tatashore says he'll get back to 
me this afternoon about the show." The trio then maps out 
plans for Atlanta. 
NBC-TV is the next stop. Klein is seeing Fred DeCordova 

and Peter Lassally, producer and associate producer, re-
spectively of the " Tonight Show." 

"You said no to Steve Martin hosting the ' Tonight Show' 
but yes to his guesting in June, right?" asks Lassally. "We 
tried Bernadette Peters but she's not available. Now we're 
calling about Anne Murray," he continues. 

All the while Klein shakes his head signifying yes or no. "I 
want to talk to you about Con Hunley." "What's a Con Hun-

ley?" asks Lassally. " Is he in the Larry Gatlin vein?" " Not as 
country but more rhythm and blues," says Klein. 
The pair then move into DeCordova's office to involve the 

producer in the conversation. 

Following a brief meeting with DeCordova and Lassally, 
Klein heads for the Palm restaurant for a lunch meeting with 
Jack Elliott and Allyn Ferguson, conductors of the new 84-
piece Orchestra and APA's Taylor. 

Enroute Klein talks about the Orchestra and how impressed 
he is with it. 

He explains further that he has talked to Steve Martin about 
hosting a show with the Orchestra and he's looking to make a 
record deal. He also has spoken to Fred Silverman, president 
of NBC-TV about a show. " I'm interested in what the Orches-
tra can do for the city and the image the group can give to the 
city." 

At the Palm with Elliott, Ferguson and Taylor, there's much 
conversation about the Orchestra. Klein asks the conductors 
where they would like to see the group go. Elliott tosses back 
"Where do you want to see it go? The Orchestra is the faculty 
for every great music school. 

"The Music Center is the obvious place to give the Orches-
tra what it needs. And the way to keep the Orchestra together 
is by sharing in the profits. It has to be taken to the market-
place and that can be done through records." 

Injects Ferguson: "There's a whole market out there that's 
not being serviced." Adds Elliott: " There's an advantage to 
the large orchestra, it costs one third of what a rock act costs 
to record." 

The conductors inform Klein and Taylor of well-known acts 
interested in performing with the Orchestra. Tony Bennett, 
Earth, Wind & Fire, George Benson, Chuck Mangione and oth-
ers are tossed out as interested performers. 
They explain that the Orchestra is interested in performing 

a salute to Frank Sinatra and would like to have Sinatra per-
form with it. "We have also talked to Quincy Jones about 
doing something to honor Dr. Martin Luther King's birthday 
Jan. 15," says Ferguson. "A White House performance 
should also be done," injects Taylor. 
With so much individual talent in the Orchestra, the con-

ductors talk about the possibility of spinning off soloists and 
groups within the organization. 

Finally, Klein advises the group that he has talked to Fred 

APA staffers go over their artist roster as Klein chats with his 
New York office. Involved are Fred Lawrence, Burt Taylor and 

Alan Bursky. 

Silverman about having the Orchestra play at the Olympics. 
Following lunch, Klein goes to ABC-TV to see Gary Pudney, 

vice president of special projects and Lewis Erlicht, vice presi-
dent & assistant to the president of ABC Entertainment. 

Klein asks Pudney about the Orchestra. " It was our idea to 
put it on the Academy Awards and we're trying to work out a 
deal for the group to do some concerts here at the ABC build-
ing," says Pudney. "We're talking about the White House," 
Klein says as if it was almost set. 

"I'm here to talk about an Anne Murray special," Klein em-
phasizes. " Bill Lee is putting together a concept for you to 
look at." 

"The question would be, how disk stars translate to tv," in-
jects Erlicht. " She probably would be best doing something 
with children outdoors in Nova Scotia, possibly riding horses. 

We're thinking about Glen Campbell or Johnny Cash as 
guests," says Klein. 

"Is it necessary to go out of the country?" asks Erlicht. " No, 
it's just beautiful and natural there and that's where she 
lives," answers Klein. 

"But she's unknown and we need a familiar home base sur-
rounded by heavy talent," Erlicht says. 
Pudney asks: " Is she more country? When I think of Anne 

Murray I think country." " No, she's crossover like Olivia ( New-
ton-John)," replies Klein. 
The two ABC executives suggest a tape of her performing. 
"The thing is," says Erlicht, "what she can do with a spe-

cial, host or what?" "We want a special that's unique," injects 
Pudney. 
Back in his office Klein calls producer Bill Lee. " Bill, I have 

been with Lew Erlicht. It's a matter of us delivering some clips 
from talk shows and a concept on what Anne can do. We will 
sit down in a few days." 

Fred Lawrence comes into the office advising Klein that 

Danny Bramson "Wants to come over this week to talk about 
Kaufman and a Backstreet deal." ( Backstreet is Bramson's 
new label). 
"What is the date for Con to go on ' Dinah?' " he asks Klein, 

informing him of Hunley's other commitments. It is decided 
they would try for June 4, which would have been convenient 
for Hunley. 

Klein accepts June 6 for the show. "Okay since he's out 
here we'll try for Mery for the 5th." 

Enter Steve Martin. " The ' Tonight Show' wants to know 
when you'll go on," says Klein. 

"I would like to get something going on my book and I have 
to figure out time to go to New York for some shows. Maybe 
during Vegas." 

Finishing up with Martin, Klein is joined by other staffers to 
talk about a newly signed client, Ellen March, who was being 
showcased that night at Studio One. March, signed to APA's 
film and tv department will be presented to the L.A. audience 
by John Travolta and "Taxi's" Marilu Henner. 

Later, inside Studio One, which is packed to the rafters, 
Klein greets several industry representatives then settles 
back to hear his new client. He sits quietly, listens but his ex-
pression is absolutely non-committal. Near the end of the per-
formance, he gives up a broad smile. This is probably as close 
to commitment as March will get, at least for now. 

Graphic layout: Jim Griglak 
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• Continued from page 27 

IAN HUNTER 
GRANATI BROS. 
Palladium, New York 

It has been a number of years since Hunter 
last played New York, so when the former leader 
of Mott the Hoople brought his new band here 
June 28, it was a pleasure to see that time had 
not eroded the talent or the spirit of one of 
rock's minor masters. 

Hunter is in the midst of a comeback with his 
new LP on Chrysalis, "You're Never Alone With A 
Schizophrenic" making a respectable showing 
on the charts. Much of the material of the 90 
minute show was drawn from this LP in the 17 
song set including " Cleveland Rocks," "When 
The Daylight Comes," "Standing In My Light," 
"The Bastard" and the single "Just Another 
Light," which was performed twice, once near 
the beginning of the show and again at the end 
of the encore. 

In addition, Hunter performed " Rule Brit. 
tania" from his previous solo LP, "All American 
Alien Boy," which may be considered a neg-
lected masterpiece, and did a couple of songs 
from his Mott the Hoople days: "All The Way To 
Memphis," and "All The Young Dudes." 

Hunter's new band includes Mick Ronson on 
guitar, whose versatile and assured playing did 
much to hold the six- man group together. Un-

billed and never introduced from the stage was 
Ellen Foley, the female voice on the Meat Loaf 
"Bat Out Of Hell" LP, who also helped out with 
the vocals on Hunter's LP and show. She was a 
surprise, looking so natural and appealing on-
stage as to whet the appetite for her own solo 
LP, due shortly on Epic. 

But the real star of the show was Hunter, and 
he didn't have to rely on any stage gimmicks to 
get his message across. 

There was no fancy light show, no fog ma-
chine and no gymnastics on the part of Hunter, 
who doesn't even sing that well- his voice was a 
bit flat. But what he did have was presence. 

It also helped considerably that he writes 
some interesting and intelligent hard rock Dy-
lan- like songs. 

Opening the show was the Granati Bros., a 
five.man band (four of whom are brothers), 
which tried hard in its 40- minute set and played 
some good contemporary rock'n'roll, but which 
never succeeded in capturing the audience's 
imagination. 

The eight- song turn consisted of some origi-
nal tunes (" Nite" and "I Can Do Without You") 
and covers of such songs as T Rex's " Get It On," 
and "Gimme Some Lovin'." The Granatis are in-
teresting in that theirs is a two- keyboard lineup 
with only one guitar, which did a credible job. 
One bad gig shouldn't be a discouragement. 

ROMAN KOZAK 

YOUR SYMBOL 
OF SUCCESS 
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(Plus tax and Shipping) 

- Our Superior Services Include-

* Normal 2/3 week delivery 
* Rush Order on request 
* Double or Triple Gold & Platinum Plaques 
* Gold & Platinum 8-Track Plaques 
* Charts & Album Covers mounted 
* Custom Awards designed 
* Quantity Discounts 
* Direct Shipping to recipients on request 

DEJAY PRODUCTS 
3010 W. Burbank 

Burbank, CA 91505 

(213) 845-0744 • 849-5347 

Campus_ 
Workshop Series 
On Programming 
Get Underway 
LOS ANGELES-The National 

Entertainment & Campus Activities 
Assn, is sponsoring a series of sum-
mer programming workshops. 
Contemporary Concert Produc-

tion Workshop, the second of three 
at Vanderbilt Univ., in Nashville, 
began Sunday ( 8) and concluded 
Saturday ( 14). 
The focus of the workshop was 

towards the development of re-
quired skills in the planning and 
production of music concerts. The 
workshop emphasized intensive 
classroom study with sessions con-
ducted by industry experts from the 
Nashville entertainment community 
and NECAA school staff members. 
Those attending prepared a con-

cert hall with a complete sound and 
lighting system, after which they had 
the opportunity to operate the 
equipment during a concert. 

Other workshop sessions covered 
personal liability, facility manage-
ment, including staging the produc-
tion, boxoffice management, crowd 
control, security and first aid. Also: 
sound engineering, light engineer-
ing, classroom study of concert pro-
duction equipment, operation of 
concert production equipment and 
the artist's perspective of concert re-
quirements. 
Some of the supporting com-

panies, facilities and institutions in-
cluded Vanderbilt Univ., Don Light 
Talent, the Exit-ln, Fanta Sound 
and Opryland. 
The Programming West Work-

shop is scheduled for the Univ. of 
San Diego, July 29-Aug, 3. The 
workshop is designed to provide stu-
dent and professional staff members 
involve4 in all aspects of campus ac-
tivities and student government with 
skills necessary for effective lead-
ership. 
Topics to be covered include phi-

losophy and values of campus activ-
ities, publicty and promotion, time 
management, dealing with agents, 
concert production, coffeehouse 
programming, the art of delegation, 
financial accountability and moti-
vating and managing volunteers. 

Mini-sessions designed for those 
with specific interests will include 
careers in the industry, lecture pro-
gramming, sound and lighting, rec-
reation programming, film pro-
gramming and cultural arts 
programming. 
The initial workshop, the Pro-

gramming East Workshop, was held 
June 17-22 at the Univ. of Rich-
mond in Virginia. 
Among the sessions included in 

that one were contemporary music, 
film, video, lectures, performing arts. 

tei l TOP QUALITY 

8X10 
dee PRINTS 
LITHOGRAPHED ON HEAVY GLOSS STOCK 

BLACK & WHITE 8x10's 
500 - $37.00 1000 - $54.00 

COLOR PRINTS 
1000 - $257.00 

SEND 8.10 PHOTO - CHECK OR MO 
PRICES INCLUDE TYPESETTING AND FREIGHT 

SAMPLES ON REQUEST 

PICTUKS 
1867 E. FLORIDA ST. 

SPRINGFIELD, MO, 65803 
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Total Ticket 
ARTIST- Promoter, Facility, Dates Ticket Price Gross 

cc DENOTES SELLOUT PERFORMANCES Sales Scale Receipts 

Arenas (6,000 To 20,000) 
1 BAD COMPANY/CARILLO-S & L B.V./Jerry 34,491 $8.80-$9.90 $321,553 - 

Weintraub/Concerts West, Capital Centre, Largo, 
Md., June 26 & 27 (2) 

2 BEE GEES/SWEET INSPIRATION-Robert Stigwoodi 17,440 $10-$15 $231,410* 
Jerry Weintraub/W/Concerts West, Special Events 
Center, Austin, Tx., June 29 

3 BEE GEES/SWEET INSPIRATION-Robert Stietiood/ 16,564 $10.$15 $231,2850 
Jerry Weintraub/W/Concerts West, Summit, 
Houston, Tx., June 30 

4 JOURNEY/THIN LIZZY-Bill Graham Presents/Avalon 24,437 $7.75.$9.75 $227,6680 
Attractions, Arena, Long Beach, Calif., June 30 & 
July 1 (2) 

5 BAD COMPANY/CARILLO-S & L B.V./Jerry 19,905 $9-$11.50 $208,8940 
Weintraub/Concerts West, Madison Sq. Garden, 
N.Y.C. N.Y., June 28 

6 BEE GEES/SWEET INSPIRATION- Robert Stigwood/ 13,901 $10-$15 $202,4800 
Jerry Weintraub/W/Concerts West, Convention 
Center. Ft. Worth, Tx., June 28 

7 BAD COMPANY/CARILLO-Electric Factory Concerts, 
Spectrum, Philadelphia, Pa., July 1 

19,562 $9.50-$10.50 $187,1450 

8 TEDDY PENDERGRASS/G.Q./ALTON McCLAIN-Ron 16,500 $8.50-$12 $175,000 
Delsener, Madison Sq. Garden, N.Y.C., N.Y., June 27 

9 TED NUGENT/BABYS-Brass Ring Productions, 
Engel Stadium, Bay City, Mich., June 29 

16,108 $10-$12.50 $161,718 

10 J. GEILS BAND/IAN HUNTER- Don Law Co., Col.. 14,400 $8.50 $122,0770 
Yarmouth, Mass., June 30 & 31 (2) 

11 YES-Ale Cooley Organization, Omni, Atlanta, Ga., 
June 25 

12,874 $6.50.$8.50 $103,451 

12 CHARLIE DANIELS BAND/JOHN HALL- Frank J. 10,826 $8.50-$9.50 $93,3740 
Russo, Inc., Music Inn, Lenox, Mass., July 1 

13 YES-Gulf Artists/Marjorie Sexton, Sportatorium, 
Miami, Fla., June 30 

10,536 $8-$9 $91,647 

14 CHARLIE DANIELS BAND/WINTERS BROS. BAND- 9,867 $6.50-$8.50 $79,5230 
Cross Country Concerts, Col., New Haven, Ct., June 
29 

15 YES-Gulf Artists/Marjorie Sexton, Civic Center, 
Lakeland, Fla., June 29 

7,850 $8.50 $66,436* 

16 J. GEILS BAND/IAN HUNTER- Don Law Co., Civic 7,600 $7.50-$8.50 $62,997 
Center, Springfield, Mass., June 29 

17 CHEAP TRICK/SWEET-Pace Concerts/Louis 8,000 $6.50-$7.50 $58,812 
Messina, Col., Houston, Tx., June 28 

18 RENAISSANCE/TIM WEISBERG-Feyline Presents, 
Red Rocks, Denver, Colo., June 28 

6,412 $7.50-$8.50 $53,790 

19 ALVIN LEE/BLACKFOOT-Avalon Attractions, Arena, 
Long Beach. Calif., June 29 

5,382 $7.50-$8.50 $43,834 

20 PETER FRAMPTON/CLIMAX BLUES BAND- 4,930 $7.50-$8.50 $37,909 
Contemporary Productions, Civic Aud., Omaha, 
Neb., June 26 

21 ALVIN LEE/BLACKFOOT/SVT-Bill Graham Presents, 
Aud. Arena, Oakland, Calif., June 28 

2,689 $7.50-$8.50 $20,998 

Auditoriums (Under 6,000) 
1 CHARUE DANIELS BAND/WINTER BROS. BAND- 7,329 $7.50-$8.50 $59,190 

Monarch Entertainment, Convention Hall, Asbury 
Park, NJ., June 30 (2) 

2 DEVO-Avalon Attractions, Civic Aud Santa Monica, 
Calif., July 1 (2) 

6,808 $8.50 $57,868 

3 EARL KLUGH/MICHAEL FRANKS- New Audiences/ 4,000 $8.50-$10.50 $42,000 
Newport Jazz, Avery Fischer Hall, N.Y.C., N.Y., June 
26 (2) 

4 BLONDIE/FOOLS-Don Law Co., Orpheum, Boston, 
Mass., June 29 (2) 

4,715 $7.50-$8.5i) $38,132 

5 GRATEFUL DEAD- Bill Graham Presents, Mem'l 4,415 $6.90-$8.90 $34,886* 
Aud., Sacramento, Calif., June 28 

6 THE CARS/ROCK AWAY-Pace Concerts/Louis 4,478 $7 $31,346 
Messina/JAM Productions, Municipal Aud., Austin, 
Tx., June 28 

7 OUTLAWS/MOLLY HATCHET-Entam, Civic Center, 
Huntington. W. Va., June 29 

3,664 $1-$8 $27,665 

8 IAN HUNTER/GRANATI BROS.,-Ron Delsener, 
Palladium, N.Y.C., N.Y., June 28 

3,382 $7.$8 $26,000* 

9 CHUCK MANGIONE-Contemporary Productions/ 2,837 $8.50 $24,115 
Chris Fritz & Co., Mem'I. Hall, Kansas City, Kan., 
July 1 

10 POCO/HOTEL-Ruffino & Vaughn, Concert Hall, 
Birmingham, Ala., June 28 

3,000 $6.50-$8.50 $22,0000 

11 ALVIN LEE-John Bauer Concerts, Paramount NW., 
Seattle. Wa., June 25 

2,486 $8 $19,895 

12 TRIUMPH/MORNING STAR-Contemporary 3,117 $5.99 $18,659 
Productions/Chris Fritz & Co., Mem'l Hall, Kansas 
City, Kan., June 29 

13 DEVO-Bill Graham Presents, Civic Center, Santa 1,870 $8-$9 $15,2390 
Cruz, Calif., June 28 

14 TRIUMPH/AC/DC/MORNING STAR-Contemporary 2,035 $6.50 $15,172 
Productions, Kiel Aud., St. Louis, Mo., July 1 

15 GRAHAM PARKER & RUMOUR/RACHEL SWEET- Bill 1,976 $6.50-$7.50 $14,0360 
Graham Presents, Zellerbach Aud., UC, Berkeley, 
Calif., June 27 

16 ALVIN LEE-John Bauer Concerts, Paramount 1,994 $8 $13,399 
Theatre, Portland, Oreg., June 2 
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Nashville CBS Rings Up Grosses 51% Above Its Goal 
NASHVILLE-A second quarter 

marketing analysis indicates CBS 
Records here is 51% above financial 
goals established at the end of 1978. 

Contributing to the picture is a 
continuation of the company's "Per-
son To Person" program, initiated in 
the first quarter companywide, and 
yielded the Nashville division a 34% 
surge in first quarter sales over goals 
set in '78 for Nashville product. 

Calling for comprehensive mar-
keting, the program entails employ-
ment of strategically placed radio 
time buys and print ads coupled 
with strongly visual point of pur-
chase materials. 

L.A. Tree 
300 Show Up 
LOS ANGELES-More than 300 

invited industry guests crowded into 
Chasen's here Thursday (28) to par-
ticipate in a celebration to honor the 
official opening of Tree Inter-
national's new Hollywood offices. 
The reception offered the oppor-

tunity for Joe D'Imperio, president 
of Tree's West Coast division, to 
meet various executives and key 
members from the Los Angeles mu-
sic, film and television industry and 
discuss Tree's forthcoming role in 
the California recording commu-

? nity. 
E Hosting the gala event were Jack 
) Stapp, Tree's chairman of the board 
.13 and chief executive officer: Buddy 

Killen, president: Don Gant. vice 
3 president, and Donna HiIley, vice 

president. 
; Also in for the occasion were the 

Nashville-based professional staff of 
1-- Tree International: songwriters Don 
- Cook, Hank Cockran and Red Lane 
jand artist Merle Haggard. 

Officials of the huge publishing 
enterprise expect the establishment 
of the new West Coast division to 
provide increased demand for Tree 
material and product, as well as a 
chance to develop contacts in lucra-
tive pop and film recording markets. 

D'Imperio is the former president 
of Rose Garden Ltd. and RCA Rec-
ords. 

Credit 'Person To Person' 
"What we have achieved is suc-

cess based upon plans developed for 
the year, and we're superseding 
them for a lot of reasons," explains 
Roy Wunsch, CBS' locally-based di-
rector of marketing. 
"We haven't had unpredictable 

explosions occur. What has occurred 
are predictable things that we felt, 
by applying the right promotion and 
marketing expertise to, would de-
velop. We've been fortunate, and 
there has been a lot of energy ex-
pended not only by the Nashville 
staff but also by the national staff. 
"We superseded anticipated fig-

ures on artists that have become stal-
warts of the labels." For example, 
Johnny Paycheck and his "Armed 
And Crazy" LP on Epic. "The same 
thing happened on Columbia with 
Moe Bandy, who is considered tradi-
tional as opposed to artists who are 
crossing over and breaking wide 
open," Wunsch adds. 
"With Bandy, we focused in on 

what his appeal was and tried to 
spread that. We didn't try to leave 
the audience, we just tried to expand 
on that audience." 

Other successes include the cou-

Public Shows Set 
At Stagedoor Room 
NASHVILLE- Bill Anderson 

and the Po' Folks Band and Royce 
and Jeannie Kendall are utilizing 
the Opryland Hotel's Stagedoor 
Lounge for Nashville performances 
this month. 
The lounge in the past has played 

host to various record label show-
cases and benefit programs for the 
Nashville chapter of the National 
Academy of Recording Arts and Sci-
ences. However, Anderson's and the 
Kendalls' appearances are the first 
to make use of the facility for public 
performances. 

Anderson, who appeared Thurs-
day ( 5) for two shows, preceded his 
engagement with same day perform-
ances at Opryland. U.S.A. The 
Kendalls are slated to appear July 25 
for two shows. 

DOW COX WENT ON -re UNE sALLy 
AND It PAID OFF.-- THANK YOU 
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By SALLY HINKLE 

pling of Willie Nelson and Leon 
Russell for the LP, "One For The 
Road," which CBS anticipated to 
ship gold and did. The goal now is 
platinum. Rising above anticipated 
developing artist's sales figures on 
Columbia is Janie Fricke, who has 
surpassed CBS projections within 
the last three months. 

Joe Stampley, on Epic. has scored 
within the last six months with top 
10 and top five singles. A&r found 
the right chemistry with Billy Sherr-
ill producing, and his album sales 
have gathered the same steam. 
A new signing on Epic is Johnny 

Rodriquez. Although CBS didn't 
anticipate a Rodriquez when plan-
ning sales goals, he has come 
through in a strong fashion. And of 
course Tammy Wynette is a main-
stay of the Epic roster. 
"We're refining what we've done 

in the areas of promotion," notes 
Wunsch. "We're reacting much 
quicker to singles and we're elimi-
nating wasted advertising dollars 
and going in for the kill as far as 
what consumers respond to in print, 
radio and television." 

Campaign 
Other artists include Charly 

McClain, Freddy Fender, a new 
signing through Starflight Records, 
and David Allan Coe. 

Notes Wunsch: "All these artists 
have been on tour in the last six 
months helping to support their al-
bum product. We started out a 
couple of years ago with an artist de-
velopment department, headed by 
Mary Ann McCready, who has 
worked with the artists as well as 
their agencies in converting their 
concepts so that they realize that 
they have to be on the road within 
69-90 days of the release of the al-
bum to support the airplay and ac-
tual placement of the album. 

"In addition is tv exposure, which 
has also contributed significantly. 
We've got more exposure on more of 
our artists than we ever hoped to 
have this soon." 
Among the artists who heve made 

numerous tv appearances in the sec-
ond quarter are Lynn Anderson, 
Willie Nelson, Bobby Bare, Johnny 
Duncan, Charly McClain, Johnny 
Paycheck, Marty Robbins, George 
Jones, Mickey Gilley, Freddy 

SHOO BOP-Well-known rock'n'roll zanies Sha Na Na instruct guests Con-
way Twitty, left, and Barbara Mandrell, right, on how it fit into the group. 

The two MCA recording artists filmed separate airings. 

A Little Business, a Little 
Pleasure At WB's Parley 
NASHVILLE-Combining busi-

ness with pleasure, the Warner Bros. 
Records country division held a 
mid-year corporate conference in 
Key West, Fla., June 15-16. 

Designed as a session to deter-
mine the label's third and fourth 
quarter goals for its country oper-
ation, the two-day meetings also 
placed increased emphasis on devel-
oping album-selling artists. 

Topics of discussion among WB 
key country personnel who flew in 
from both coasts included future 
coordination of promotion. public-
ity and sales concurrent with indi-
vidual album releases, tied- in with 
artists' road appearances, retail ac-
counts. in-store promotions and ra-
dio advertising. 

Concentrated effort is being di-
rected toward the newest country 
LPs from the label: The Bellamy 
Brothers' "The Two And Only" and 
T.G. Sheppard's "1/4 Lonely." The 
Bellamy album contains the duo's 
hit record, "If I Said You Had A 
Beautiful Body Would You Hold It 
Against Me." which is Warner Bros.' 
first country crossover single todate, 
while the Sheppard release features 
his top- 10 song, "You Feel Good All 
Over," along with the followup, 
"Last Cheater's Waltz," tagged with 
a Wednesday ( 11) issue date. 

Also singled out for discussion 
were such current albums by Warner 

country artists as Emmylou Harris. 
Con Hunley, Rex Allen. Jr. and 
Margo Smith. 

Underscoring the effective usage 
of radio stations in a promotional 
campaign was the success of Buck 
Owens, whose carefully-coordinated 
personal appearances in key na-
tional radio markets helped boost 
his latest single. " Play Together 
Again, Again" to number I I on the 
Billboard Country Singles chart. 

The staff conference also focused 
label attention on the development 
of support programs for Big Al 
Downing, Warner's newest addition 
to its country roster. 

Attending the Florida meetings 
were Andy Wickham, Warner Bros. 
vice president. country division; Bob 
Kirsch, general manager. country; 
Robin Rothman, product manager, 
Warner Bros. Burbank; Mark Mait-
land, singles sales manager; Pat 
McCoy, promotion, Warner Bros. 
Burbank; Norro Wilson, a&r direc-
tor. country. 

Also: Stan Byrd, national country 
promotion; Sam Cerami, national 
country sales; Bonnie Rasmussen, 
artist relations/publicity, country 
division; Bob Doyle, assistant a&r; 
as well as Warner Bros. regional 
country promotional staff Ann Tant, 
Frank Anderson, Mike Sins and 
Dave McClellan. KIP KIRBY 

Fender. Tammy Wynette. Moe 
Bandy, Joe Stampley. Ronnie 
McDowell, Earl Scruggs, Janie 
Fricke and Freddy Weller. 

Looking ahead to the third quar-
ter, Wunsch indicates the company 
will continue its development and 
refinement for such slated LP re-
leases by Johnny Cash, Ronnie 
McDowell, Barbara Mandrell and 
R. C. Bannon, Paycheck, Crystal 
Gayle, the Earl Scruggs Revue, Ro-
sanne Cash, George Jones, Willie 
Nelson and Raymond Froggett. 
From a singles slant the company 

also hopes to derive as high a chart-
ing figure as in the second quarter. 
Out of 27 singles released in this pe-
riod, 26 scored with chart positions. 

Willie Nelson has been a highly 
contributable factor in terms of LP 
sales as four of his Columbia LPs re-
tain durable strength on Billboard's 
Hot Country LPs chart, including 
the "Red Headed Stranger," a plati-
num effort residing on the charts for 
more than 63 weeks; "Stardust," an-
other platinum effort going strong 
for more than 61 weeks; "Willie And 
Family Live," a gold effort ap-
proaching platinum with more than 
31 weeks, and "One For The Road," 
a new entry with four weeks under 
the belt. 

Montreux: 
65 Fly Out 
NASHVILLE -An entourage of 

more than 65 joined MCA artists 
Roy Clark. Barbara Mandrell. the 
Oak Ridge Boys and B.B. King 
when they left the U.S. Thursday ( 5) 
for Montreux. Switzerland. 
The performers headlined a first-

time-ever, two-day country and 
blues program at the Montreux In-
ternational Jazz Festival Saturday-
Sunday ( 7-8). Representatives from 
the record label and from the Jim 
Halsey Co., Inc., organizers of this 
special three-country tour which 
kicks off at Montreux, accompanied 
the artists overseas. 
At the Oak Ridge Boys' opening 

night show, tapes were made for a 
future live LP on the group, pro-
duced by Ron Chancey. MCA vice 
president of a&r. Nashville. 
Also finalized were plans for a 

tape-delayed satellite relay of the 
entire Saturday evening perform-
ance to be broadcast to all major 
American markets as well as around 
the world. Included were such net-
works as Mutual Radio. the Voice of 
America and the Armed Forces 
syndicated system. 
As part of the celebration, MCA 

Records feted a gathering of world-
wide press and MCA licensees at a 
special yacht luncheon on Lake 
Geneva, hosted by label president 
Bob Siner and the Halsey Co. Exec-
utive vice president of the Halsey or-
ganization, Diana Pugh, coordi-
nated the arrangements for the more 
than 100 invited guests and enter-
tainers. 
Radio Luxembourg scheduled an 

interview with Clark, Mandrell. 
King and the Oaks during their visit 
to Montreux. for use in a two-hour 
special program about the debut of 
country music at the 13th annual 
jazz festival. 

Following the Swiss dates, Clark. 
Mandrell and the Oaks will appear 
with Clarence "Gatemouth" Brown 
Thursday ( 12) at London's Domin-
ion Theatre. They also appeared 
on several tv and radio programs 
originating from the U.K. capital 
city, including "The Mike Douglas 
Show" which is being telecast from 
London this week. 
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AMANDA—weme Jennings 
(8 Mahn). RCA 11596 ( Gold Dust. BMI) 

SHADOWS IN THE 

MOONLIGHT—Anee Murray 
(IT Bourke. C Black), Capitol 4716 
(Chapad) d Co./Tri Chappell, ASCAP ,SESAC) 

YOU'RE THE ONLY ONE—Delly Parton 
(C B. Sager. B Roberts), RCA 11577 
(UnicrappelliBegonia Melodies/Fedora BMI) 

(Ghost) RIDERS IN THE SKY—Mlumy Cash 
(S Jones), Columbia 310961 
(Edwin H Morris d Co., ASCAP) 

I CANT FEEL YOU ANYMORE—Leretta Lynn 
(T Ekkaty, M. Stewart). MCA 41021 
(Coal Miners, BM1)/(King Coal, ASCAP) 

SAVE THE LAST DANCE 

FOR ME—ENO« Harris 
(D Fomus, M. Shuman), Warner Bros 8815 
(Unicbappell/Tno. 

NOBODY UKES SAD SONGS—Reenie Masai) 
(B McDill, W. Holytield), RCA 11553 
(Hill C)ement/Maplehill/Vogue. BMI) 

SHE BELIEVES IN ME—keen, Rogers 
IS f.ibb), United Mists 1273 
(Arel Wing. ASCAP) 

SUSPICIONS— Eddie Whitt 
(E Itablutt R McCormick, D Malloy. E Stevens). 
Elekaa 46053 (DebDaveiBriarpatch, EMI) 

SIMPLE UTTLE WORDS—cent, Lane 
(0 lohnson). LS 172 (Casty Lane. ASCAPi 

PLAY TOGETHER AGAIN 

AGAIN— Buck Owens Ilk Emmylou Harris 
(B. Owens. C Stewart, I Abbott), Warner Bros 8830 
(Elie Book.'Pantego Sound, BMI) 

COCA COLA COWBOY— me Taos 
(S Pmkard, I Darn, S Dorfl, S Atchley), MCA 41041 
(Peso/Malkyle/Senor, BM)/ASCAP) 

WHEN A LOVE AIN'T RIGHT—Charly McClain 
(1 Wilson. B Morrison) Epic 8 50706 
(Music City. ASCAP) 

REUNITED— Laren Mandrel' & IC. Bannon 
(D Fekans. F Perren) Epic 8 50717 
(Pr men Vibes, ASCAP) 

YOU CAN HAVE HER— George bones & 
Johnny Paycheck 
113 Cook) Epic 8 50708 ( Harvard/Big Billy, BMI) 

FAMILY TRADITION— Hank Whams Jr. 
(H. Williams Jr ). Elektra/Curb 46046 
(Eocephus. BMI) 

DELLA AND THE DEALER— Hoyt Axton 
(I., Axton, M Dawson). Jeremiah 16100 
(Lady Jane, BMI) 

ND ONE ELSE IN THE 

WORLD—Tammy Wynette 
C.. Davis. B. Sherrill). Epic 8-50722 (Alger, BMI( 

PICK THE WILDWOOD 

FLOWER—Gene Watson 
( Allen), Capitol 4723 (Tree. eati: 

SPANISH EYES— Charlie Rich 
(0 haemplert. C Singleton. E Snyder), Epic 8 50701 
(3creen Gems EMI. BM)JAMRA) 

SINCE I FELL FOR YOU— Con Hunley 
tB Johnson) Warner Bros 8812 
réVarner Bros ASCAP) 

BARSTOOL MOUNTAIN—mee Bandy 
-D Tankersley. W Carson), Columbia 3 10974 
:Rose Bridge BMI) 

LIBERATED WOMAN—John Wesley Ryles 
-EN Carson), MCA 41033 (Rose Bridge. 131411 

DONT LET ME CROSS OVER— Jim Reeves 
(P Jay), RCA 11564 ( Troy Martin, BMI) 

BREAKIN' IN A BRAND NEW BROKEN 

HEART— Debby Boone 
(1 Keller, H Greenfield) Warner/Curb 8814 
6Screen Gems EMI/Efig Seven, BMI) 

THAT'S THE ONLY WAY TO SAY GOOD 

MORNING—Ray Price 
(W. Carson), Monument 45 283 ( Rose Budge BMI) 

ALL AROUND COWBOY—Marty Robbins 
(M Robbins). Columbia 3 11016 ( MasEposa. BMI) 

STAY WITH ME— Dare & Sugar 
(I Pernfington). RCA 11654 ( Clunnichap, BMI) 

LOVE ME LIKE A STRANGER—Uitt Cochran 
(D. Wills, 1. Schweers), RCA 11562 ( Chess, ASCAP) 

WASN'T IT EASY BABY— Freddie Hart 
(8. Morns. J. Grayson), Capitol 4720 
(Quee Quah/lack Lebsock, BMI) 

I LOVE HOW YOU LOVE ME— Lynn Anderson 
(L Kolbe,. B Mann), Columbia 3 11006 
(Screen Gems EMI, BMI) 

SUP AWAY—Dette 
(W Armstrong, W Terrel), M Darnel) RCA 11610 
(Fame, BM)) 

FELL INTO LOVE—Forre 
(R Allison, D Miller), NSD 24 (Taylor and Wilson, 
BMI)/(Music Craftshop, ASCAP) 

HEARTBREAK HOTEL— 
woe Rehm & teen Russell 
(M. Axton). Columbia 3-11023 (Tree, BMI) 
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fill I CAN MAKE IT ON 
MY OWN— berry Rogers & Dottie West 
(C. Richey, T. Wynette, B Sherrill), 
United Artists 1299 (AlgeeiAltarn, BM)) 

DON'T FEEL UKE THE 

LONE RANGER—Leen Everette 
(R Murrah). Orlando 103 
(Magic E.astle/Ellackwood, BMI) 

IF I GIVE MY HEART TO YOU—Marge 
1) Cram) A Jacobs, I Brewster). 
Warner Bros 8806 ( Miller. ASCAP) 

I DON'T LIE—loe Stampley 
(D. Rosson, D Puett). Epic 8 50694 
(Mullet, Parson. BMI) 

YOURS— Freddy Fender 
(G Roig. A Gamse. I Sherr), Starflite 8 4900 (CAS) 
(E 8. Marks, BMI) 

(Who Was The Man Who Put) THE UNE 

IN GASOUNE — Ferry Rued 
(D. Ferer) RCA 11638 (Guitar Man Likell) 

THE DEVIL WENT DOWN 

TO GEORGIA— The Charlie Daniels Band 
(C. Damels, F Edwards, I Marshall, C Hayward, 
T Craig, T. DiGregorto), Epic 8 50700 
(Hat Band. WI) 

1111. f GAIN CONTROL AGAIN— lobby Rare 
(R Crowell) Columbia 3 10998 (Tessa BMI) 

FOREVER ONE DAY AT A TIME— Don &Moor 
(E Ra)en). MCA/Hickory 41031 (Mdene, ASCAP) 

WORLD'S MOST PERFECT 

WOMAN—aonne mamma 
(R McDowell). Epic 8-50696 
(Ronnie McDowell. SESAC) 

TOUCH ME (I'll Be Your Fool Once 
MIXO—Ilig Al Downing 
(A Downing). Warner Bros 8187, ( ATV. BMI) 

JUST WHEN I NEEDED YOU MOST— Dian. 
(R Vanwarmer). Elektra 4606) ( Fourth Floor ASCAP , 

MIDDLE-AGE MADNESS—Eart Thomas Canley 
(E Conley) Warner Bros 8798 
(ETC/Easy Listening, ASCAP) 

HERE WE ARE 
AGAIN— The Stotler &others 

Reld) Mercury 55066 ( American Cowboy. Bkli) 

SOMEDAY MY DAY WILL 
COME—George Jones 
(E Montgomery, C Ryder, V Haywood), Epic 8 50614 
(Win/ow. BM)) 

I MAY NEVER GET TO 

HEAVEN—Cenway bey 
(B. Anderson. B Killen), MCA 41059 (Tree. BIM) 

I KNOW A HEARTACHE WHEN I SEE 
ONE—Jennder Warner 
(R iourke. K Chalen. C. Black), 
Arista 0430 ( Chappell, ASCAP)/(Unichappell. BMI)/ 
En- Chappell, SESAC) 

PUtY HER BACK TO 

YESTERDAY— Mel McDaniel 
(B Morrison, M Hughes). Capitol 4740 
(Music City. ASCAP) 

TWO STEPS FORWARD AND THREE 

STEPS BACK—s. annion 
GErutchfield M e Ledon). E)ektra(Curb 46636 

(Duchess BMI'World Song/Hot Cider ASCAP1 

WHAT I FEEL IS YOU— Billy the Kid 
(B bones, K. Bach). Cyclone 103 ( GRT) ( Dave/Elect 
Tracks Bk11)/(kle and Sam/Ghost Dance, ASCAP) 

YOU FEEL GOOD 
ALL OVER— T. G. Sheppard 
(S Throckmorton). Warner'Curb 8808 
(Doss Keys. ASCAP) 

I'M GETTIN' INTO YOUR LOVE— Ruby Falls 
(R Hurrah I Mc3nde). 50 States 70 ( WIG) 
(Magic Castle/Blackwood. 81.11) 

WERE IS A MIRACLE IN YOU— Tern T. Hall 
ITT Hall), RCA 11568 ( Hallnote, BMI) 

FOOLS FOR EACH 
OTHER— Johnny Rodriguez 
(I Rodriguez B Bohng), Epic 9-50735 
(Mallnote/Bus Ride, EMI) 

LET'S TRY AGAIN— lame Fricke 
(D Steagall), Columbia 3 11029 
(Texas Red. AMI) 

TOWER OF STRENGTH—Nartel Felts 
(P Hilliard 13 Bacharach) MCA 41055 
(Famous. ASCAP) 

THAT MAKES TWO OF 

US— Jacky Warn & Reba McEntire 
(1 Fuller). Mercury 55054 
(111ackwood/Fullness. BMI) 

YOU'RE MY JAMAICA— Charley Pride 
(K Robbins). RCA 11655 ( Pi Gem. NI) 

THE LOVE SONG AND THE DREAM 

BELONG TO ME—peau Sue 
(1' Stanton A Badale G Kennedy). Door Knob 9 102 
KKEIG) (Chip Dale. ASCAP) 

IF LOVE HAD A FACE—Run Bailey 
iS Pippin, S Jobe), RCA 11536 
House Of Gold, BMI) 

WE'VE GOTTA GET AWAY FROM 
IT ALL— Tern Grant 
K Westbury, D Rogers), Republic 043 
( anal. ASCAP)'(Smgletree. WI) 

3H BABY MINE (I Get 

So Lonely)—meee G. Rice 
(P Ballard, Republic 041 ( Edwin H Morn>, ASCAP) 

AU. I WANT AND NEED 

FOREVER —Ben, 
(0 B Payne), Elektra 46052 
(Gary S Paxton, 13M1) 

I COULD SURE USE THE 

FEELING—bd Scruggs Revue 
(D Linde, M McDaniel), Columbia 3 10932 
(Combine/Musc City. ASCAP)  
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Wh.EN YOU'RE IN LOVE WITH A 
BEAUTIFUL WOMAN—Dr. Hook 
(H Stevens), Capitol 4705 (DebDave, EiMI) 

WOMAN'S TOUCH—Mer, Barber 
iii Wallace, T Skinner. K Bell), MM, 1031 (N5D) 
,Hill Clement, Bk41) 

JUST UKE REAL PEOPLE—n. 'woo: 
B McD111), OvatIcn 1125 ( Hall Clemeht, AMP 

MAKE LOVE TO ME—The Cates 
Roppolo, A Copeland, P.1 Mares. G Brunie,. 

W. Melrose, W Norm, 8 Pollack. M StEtzel), 
Ovation 1126 ( Edwin H Morris 8. Co . ASCAP) 

SWEET LOVIN THINGS/RAINBOW AND 
ROSES— Billy Walker 

lankersleyr(TE Lewis 8 Lewis) Caprice 2057 
(Pose Budge, BM. Sound, ASCAP) 

YOU ARE MY RAINBOW— Deed Rogers 
(F Sanders, R C Bannon), Republic I 42 
(Warner Tamerlane BMI/WB ASCAP) 

ONCE IN A BLUE MOON—Zella Lehr 
(t. Larsen I Silbar), RCA 11648 
(Hobby Goldsboro, ASCAP) 

I'll NEVER LET YOU 
COWN—neane Overstreet 
(0 B Payne). Elektra 46023 (Gasy t Parton 131411 

SHE WEARS IT WELL—Jerry Baylor 
(D Solomon). Warner/Curb 8881 (Yatahey, BMI) 

I CAN'T SAY GOODBYE 

TO YOU —bay Hobbs 
iB Hobbs), Mercury 55062 (Al Gallico, Ball) 

MAZELLE—Gary Stewart 
,R Kirkpatrick), RCA 11623 ( Frank U Naocy . BMI) 

IUST GOOD OL'BOYS— 
aloe Randy & he Statute, 
A Fleetwood), Columbia 3 11027 
(Brandwood/Mullet. Bk11) 

SECOND HAND EMOTION— Firer Yong 
(C Black, R Bourke), MCA 4)046 : Trichappell/ 
Chappell, SESAK/ASCAP) 

3 I TRY HOME— Seedy Posey 
(1 Ewell. A Chapman), Warner Bra) 88 12 
(United Artists. A.SCAP)/Unart Woodeye, SKID 

2 JULIE (Do I Ever Cross Your 
Mind)— Went Neaten 
(R DuBois, T JuBols. W Newton) Elek:ra ,61359 
(DebDave/Briepatch. BM') 

3 JUST WHEK I NEEDED 
YOU MOST—Randy Vanwarmer 
(R Vanwarmere BearsvElle 0334 (Warner Bros.) 
(Fourth Floor, ASCAP) 

LOW DOG BLUES—Me Marton 
(1.0. Andersor. L.A. Delmore), Wener Eros. 8863 
(Al Gall«, 8811/Cypress. ASCAP) 

2 I AT THE MOONLITE—Bill Phillips 

2 

3 

3 

cm* 

98 3 

(R Val Hoy, D Cook), Soundwaws 45‘17 MD) 
Tree, WI/Cross Keys, ASCAP) 

CAN'T YOU HEAR THAT WHISTLE 

BLOW—Semy Throdimorton 
(S Throckmaton. C Dodson), Mercury 55C6) 
(Tree. BMI/C/oss Keys, ASCAP) 

IT'S TOO -ATE TO LOVE ME NOW—cirer 
(F1 Bourke. C Dobbins, I Wilson,, Casablanca 7133 
(Chappell. ASAP) 

YOU'RE ALL THE WOMAN I'll EVER 
NEED— Dusty lames 
(L Dresser), SCR 172 (Al GallEcc BM') 

SCOTCH AND SODA—war wiseman 
(D Guard), Churchill 7738 ( Beechwocd BMI) 

EBONY EYES/HONEY—Onen 
(1D Loudermilk)/(B Russell), San 1,42 
(Acuff Rose.t3M1)/(T B Barnes, ASCAP) 

DO IT OR DIE— Atlanta Rhythm Section 
(Buie, Cobb Hammond) Polydor 14558 (B G 0 ) 
(Low- Sal. EMI) 

TAKEN TO THE LINE— San Ferrando Valley 
Music Band 
(I Stephen.) C&S 017 (S&C. ASCAP, 

DO YOU WANT TO 

FLY— Ronnie Sessions 
(W Marshal, B Holmes), MCA 41038 (Oancey. BMI) 

WE'RE MAKING UP FOR LOST 

T1ME—Res &mho 
(R Gosdm V L Haywood) MR,: 109 (Bethel BMI) 

HEART OF THE NIGHT—Pece 
(P Cotton). MCA 41023 ( Tarantula. ASCAP) 

LAY A LITTLE LOVIN' 

ON ME—lody Miller 
(1 Barry, l) McNamara, 1 Cretecosi. Epic 8 50734 
(Usant, WI) 

DON'T TREAT ME LIKE 

A STRANGER— Rarely Gurley 
(D toggles). RCA 11611 (Leeds/Palchwork, ASCAP) 

YOUR OTHER LOVE—Tommy O'Day 
(D Pone. PA Shuman), NU -rayl 
933 ( Rigksong, BMI) 

Curtis 
Wood 

Promotions 

Distributión 

Presents 

TOMMY 
OVERSTREET 

"I'LL NEVER LET 
YOU DOWN" 

Elektra Records e 46023 

DALE HOUSTON 
"THE GREATEST 

HURT" 
Country International Reccrds el41 

JO ANN E. KELLY 
"THIS NATURAL 

FEELING" 
Amity Records = 74I FMU 

TONY CASH 
"I'M BUYING ME 
AN OIL WELL 

(A Dollar A Gallon 
At A Time)" 

Inglewood Records = 104 

DIANNA PERKINS 
"HE MAKES 
THE WAY" 

Lark Fle:ords = 3064 

BILLY JOE 
BURNETTE 
"MY KIND 
OF WOMAN" 

MRC Recoras 

LET US WORK 

WITH YOU ON 

YOUR NEXT RELEASE 

Call 
(61 5) 327-4530 or 

327-4656 

Or Writ, 

CURTIS WOOD PROMOTION 
& DISTRIBUTION 

A Division 01 Lance Productions 

1010 i71h Ave. South 
Nashville, TN 37212 

FOR DJ SAMPLES: 
SEND 

STATION LETTERHEAD 
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100 100 SHE'S STILL AROUND—Cha4dy Lee 
(13 Melt), ODC 548 ( IRDA) ( Hall Clement BMI) 
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RECORDS 
1949-1977 

THE ONLY 
COMPLETE 
RECORD 

OF BILLBOARD'S 
"COUNTRY”CHARTS 

Joel Whitburn's Top C&W book and 
supplements include every artist and record 
to hit Billboard's " Hot Country Singles" 
charts from '49 through ' 77 

PACKED WITH INFORMATION INCLUDING: 

•Date record hit charts 
•Highest numerical position record 
reached. 

•Total number ol weeks on charts. 
•Label and record number. 
PLUS: 
•Cross-reference alphabetically listing 
by title every record to hit Billboard's 
Courtry charts. 

•Pictue Index of Top Artists. 
•Trivia Index of interesting and useful 
facts. 

Be an authority on charted music. 
Order your set today! 

1Zecord esearch 
P.O. Box 200 
Menomonee Falls, WI 53051 

Mail your check or money order to: 
Record Research Inc., P.O. Box 200 
Menomonee Falls, WI 53051 

OTop C&W '49-71   825 
Top Pop IHot 1001 55:72 830 

CI Top Pop '40-55  820 
Top LPs '45-'72  830 

DT3p R&B ISoull 49:71   825 
E Tdp Easy Listening 61-74 825 

SUPPLEMENTS   $10 Each 

77 76 ' 75 74 73'72-73 
Country D ODD D 
Pop 0000 
LPs 0000 
Soul DDD D 
Easy Listening 12 

Overseas orders add 84.00 per book 
and 81.00 per supplement 

Name 

Address 

City 

State Zip 

 Couriry  
Revolving Acts Firm For 
Country's Broadway Show 
• Continued from page 26 
coordinators for "Broadway Opry 
'79," are Waylon Jennings, Donna 
Fargo, Ronnie Milsap, the Bellamy 
Brothers, Conway Twitty, Dottsy, 
George Jones, Margo Smith, Louise 
Mandrell, Barbara Fairchild, Don 
Gibson, Floyd Cramer, Stonewall 
Jackson, Ed Bruce and Danny Davis 
& the Nashville Brass. 
The show, which is slated to run 

through Sept. 2, 1979, will feature a 
July 30 special benefit performance 
for the new John Wayne Memorial 
Fund that the producers are estab-
lishing with the New York City divi-
sion of the American Cancer 
Society. "We intend to make this 
production an annual Broadway 
event," notes Fitzpatrick, "with one 
of the initial performances each sea-
son a benefit to the Wayne memorial 
fund." 
The concept for the unusual series 

came about when Fitzpatrick and 
Lynch first learned that the St. 
James Theatre would be available 
through the summer for leasing. 

"We spent three days racking our 
brains to come up with something 
different we could do. something 

that would be a first for Broadway," 
says Fitzpatrick. "On May 24 we hit 
on the idea of a revolving series of 
country music shows in full stage 
setting, and four days later, we were 
already lining up the talent." 
"Broadway Opry '79" will be simul-
cast twice a week over WHN-AM 
coupled with one of the most exten-
sive promotional campaigns the sta-
tion has participated in todate. 
Top ticket price for the 21/2-hour 

production will be $ 17.50, with all 
seats scaled throughout the house 
and available through usual Broad-
way outlets. The six weekly evening 
performances and three daytime 
matinees during the engagement 
will feature a total of 15 separate sets 
of country entertainers in tandem. 
Under the creative direction of 

Jonas McCord and Fitzpatrick, the 
production will boast stage and 
lighting design by Paul de Pass and 
Michael J. Hotopp, with sound by 
Phoenix Audio. 
This event will mark Fitzpatrick 

and Lynch's first foray into country 
music, although Fitzpatrick is no 
stranger to the concert business. 

KIP K112111 

Live Reed: Jerry Reed makes his point during a recent showcase appearance 
at Nashville's Exit/In. The show was recorded for an upcoming live RCA al-

bum. 

=APPEARANCE AT EXIT/INN 

Reed Covers All Bases 
By SALLY HINKLE 

NASHVILLE—RCA Records 
recently expanded upon the oc-
casion of Jerry Reed's appear-
ance at Nashville's Exit/In to 
tape a live album, secure video-
tape for future promotional 
value and gain extra exposure 
across Nashville's airwaves with 
a live broadcast over WKDA-
A M. 

Reed, whose career has ex-
tended from music into film, will 
be blitzing movie and television 
screens in August and the early 
fall with such projects as "Hot 
Stuff," a Columbia Pictures re-
lease slated for theatres in Au-
gust, and "Concrete Cowboy," a 
CBS made-for-television movie 
filmed in Nashville with an ex-
pected airing this fall. 

In addition, Reed will host a tv 
special, "Nashville Salutes 
America," which was taped at 
the Grand Ole Opry House and 
slated for airing in September. 
With the occasion of the live 

album recording, tentatively en-
titled "Hot Stuff," RCA plans to 
tie-in with Reed's upcoming ex-

posure by slating release for his 
LP in August. 

His live album project will be 
armed with the talents of studio 
musicians Grady "Moose" Mar-
tin on guitar; Bobby Thompson, 
banjo/guitar; Kenny Penny, gui-
tar; Paul Cook, drums; Terry 
McMillan, harmonica/percus-
sion; Wayne Harrison and Roger 
Morris, keyboards; Buddy 
Spicher, fiddle/mandolin, and 
vocalists Donna Sheridan, Lisa 
Silver and Donna McElroy. 

Highlights of his project in-
clude an array of Reed ad libs, 
recollections and tributes to the 
innovative and talents of guitar-
ists Grady Martin and Merle 
Travis, while an integration of 
material provides new songs, his 
current single, "Who Put The 
Line In Gasoline?," the title song 
from his movie "Hot Stuff," plus 
others. 

Fanta Sound of Nashville, 
which specializes in remote 
recordings, was contracted for 
the project while Jerry Reed and 
Chip Young serve as producers. 
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* Star Pertormer—LPs registering proportionate upward progress this week. 

Tillf-Artist, Labe, g. Number ( Distributing Label) 

7 

8 

11 

12 

13 

14 

16 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

29 

30 

31 

32 

33 

34 

35 

36 

37 

38 

39 

41 

42 

43 

44 

45 

46 

47 

48 

49 

50 

2 

3 

6 

7 

8 

9 

10 

15 

5 

12 

11 

14 

19 

17 

23 

16 

13 

18 

21 

22 

26 

24 

25 

20 

27 

34 

31 

32 

29 

35 

30 

28 

33 

ao 

43 

44 

45 

37 

46 

49 

39 

36 

38 

42 

47 

48 

41 

11 

31 

10 

4 

7 

4 

13 

4 

10 

14 

32 

55 

12 

21 

6 

8 

6 

62 

13 

77 

43 

74 

35 

34 

39 

22 

33 

3 

22 

2 

23 

17 

78 

32 

76 

4 

57 

39 

15 

3 

28 

17 

10 

35 

64 

4 

11 

GREATEST HITS-Waylon Jennings, RCA AHL1 33'8 

THE GAMBLER-Kenny Rogers, ilmted Artists UA LA 934 H 

BLUE KENTUCKY GIRL-Emmylou Harris, Waron Bros BSA 3318 

ONE FOR THE ROAD- Willie Nelson and Leon Russell, Columbia KC 2036064 

LOVELINE-Eddie Rabbitt, tiektra 61 1S; 

GREAT BALLS OF FIRE- Dolly Parton, RCA AHL 13361 

CLASSICS-Kenny Rogers & Dottie West, United Artists UALA 9468 

IMAGES- Ronnie Masao, ers AHL 13346 

THE BEST OF DON WILLIAMS, VOL II- Don Williams, MIA 3096 

THE OAK RIDGE BOYS HAVE ARRIVED, hicA AY 1135 

WILLIE AND FAMILY LIVE- Willie Nelson, Columbia KC 2 35642 

WHEN I DREAM- Crystal Gayle, United Artists UALA 858 H 

HEART TO HEART-Susie Allanson, ElektrarCurb 60 177 

NEW KIND OF FEELING-Anne Murray, Capitol SW 11849 

CROSS WINDS- Conway Twitty. MCA 3086 

MILLION MILE REFLECTIONS- Charlie Daniels Rand, Epic lE 35 75. 

SERVING 190 PROOF- Merle Haggard, KA 3084 

STARDUST- Willie Nelson, Columbia IC 35305 

THE ORIGINALS-The Statkr Brothers, Mercury SAM 15016 

TEN YEARS OF GOLD-Kenny Rogers, United Mies UA LA 03511 

EXPRESSIONS- Don Williams, MCA AY 1069 

LETS KEEP IT THAT WAY-Anne Murray, Capitol ST 11743 

ROSE COLORED GLASSES- John Conlee, MCA AY 1105 

TNT-Tanya Tucker, MCA ,055 

MOODS- Barbara Mandrell, kicri AY 1080 • 

THE BEST OF BARBARA MANDRELL, MCA AY 1119 

PROFILE/BEST OF EPAMYLOU HARRIS, Warner Bros BSK 3258 

JUST TAMMY-Tammy Wynette, Epic KE 36013 

LEGEND-Poco, MCA AA 1190 

FAMILY TRADMON-Hank Williams Jr., Elelitra/Curb 6E 194 

SWEET MEMORIES- Willie Nelson, RCA AHLI 3243 

JUST LIKE REAL PEOPLE, The Kendalls, Ovation QA 1739 

THE BEST OF THE STATLER BROTHERS, Mercury SRM 1 1037 ( Rbonogram) 

TOTALLY HOT-Olivia Newton-John, MCA 3067 

WAYLON & WILLIE-Waylon Jennings & Willie Nelson, RCA AFL 12686 

GREATEST HITS- Linda Ronstadt, Asylum 6E 106 

ROOM SERVICE-The Oak Ridge Boys, MCA 1065 

I'VE ALWAYS BEEN CRAZY-Waylon Jennings, RCA. AFft2979 

ITS A CHEATING SITUATION- Moe Bandy, Columbia KC. 35719 

THE TWO AND ONLY- Bellamy Brothers, Warner/Curb 130K 3347 

OUR MEMORIES OF ELVIS- Elvis Presley, RCA AQL 13279 

ENTERTAINERS ... ON AND OFF THE RECORD--he Statler Brothers, 
Mercury SRM15007 (Phonogram 

IF LOVE HAD A FACE—Rauy Bailey, RCA ?a; 

EVERY WHICH WAY BUT LOOSE-Soundtrack, Elena 5E-503 

JIM ED BROWN AND HELEN CORNELIUS, RCA AHL 13258 

REFLECTIONS-Gene Watson, capitol sw iisos 

LARRY GATLIN'S GREATEST HITS, VOL. 1, Monument MG 7628 

REDHEADED STRANGER- Willie Nelson, Columbia KC 33482 

RODRIGUU-Johnny Rodriguez, Epic KE 36014 

JERRY LEE LEWIS, Elelitra 6E 184 

McClain On Hall's Gotham Bill 
NASHVILLE—Charly McClain 

wil open for Tom T. Hall when the 
two perform at New York City's 
Damrosh Park in Lincoln Center, 
Aug. 23, as part of a three-week 
series entitled "Lincoln Center Out 
Of Doors." 

The series, sponsored by the Ex-
xon Corp., the National Endowment 
For the Arts and New York Council 
For the Arts and Lincoln Center. 
will feature an array of entertain-
ment from the jazz, theatre, opera, 
symphony and country fide-
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kelk bore 
isnt' kiddie: 
Jackie Moore stands on the 

threshold of a brilliant career as 
a #1 hitmaker 
And this is the album that's 

putting her there. 
"I'm on My Way" is one of the 

most exciting albums of the disco 
age. Produced in Philadelphia 
by Bobby Eli, Jackie Moore will 
soon be welcome in homes and 
discos everywhere. 

Jackie Moore, "I'm on My Way" 
Including tile skyrocketing """1 
hit, "This Time, Baby" ,?213M14 

On Columbia Records and 
Tapes. 

Produced by Bobby Eli. 
Columbia' 1M are trademarks of CBS Inc. Itt 1979 CBS Inc. 
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 These are best selling middle-of-the-road singles compiled from 
radio statiiin air play listed in rank order. 

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee) 

1 10 

22 9 

3 3 12 

4 4 12 

5 5 7 

6 9 5 

7 7 8 

8 S 12 

9 10 8 

10 :3 4 

11 12 8 

12 8 9 

13 14 6 

it 17 3 

15 16 6 

16 19 5 

J 11 20 

18 20 5 

19 15 9 

23 21 5 

21 23 9 

22 18 10 

23 27 9 

24 35 3 

25 31 4 

26 22 12 

27 24 12 

28 26 16 

29 28 18 

30 39 3 

31 32 6 

32 29 9 

33 25 12 

34 =MP 

35 37 4 

36 30 14 
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38 33 16 

39 36 12 

40 45 3 

41 44 

42 42 2 

43 46 2 

44 38 4 

45 43 8 

46 41 6 

47 50 2 

48 47 2 

49 49 2 

50 40 
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LEAD ME ON 
Maxine Nightingale, Windsong 11530 (RCA) (Almo, ASCAP) 
SHADOWS IN THE MOONUGHT 
Anne Murray, Capitol 4716 (Chappell, ASCAP/Tri-Chappell, SESAC) 
SHE. BELEVES IN ME 
Kermy Raters, United Artists 1273 (Angel Wing. ASCAP) 
MORNING DANCE 
Spvro Gy, a, Infinity 50 011 (MCA) (Harlem Music/Crosseyed Bear, BMI) 
SINCE I DON'T HAVE YOU 
Art Garfunkel, Columbia 3-10999 (Bonnyview. ASCAP) 

MAMA CAN'T BUY YOU LOVE 
Dion Jahn, (Mighty Three, BMI) MCA 41042 
UP ON THE ROOF 
James Taylor, Columbia 3-11005 (Screen Gems EMI, RAI) 
WHEN YOU'RE IN LOVE WITH A BEAUTIFUL WOMAN 
Or. Hook, Capitol 4705 (Deb Dave, BMI, 
HEART OF THE NIGHT 
Poco, MCA 41023 (Tarantual. ASCAP) 
MAIN EVENT 
Barbra Streisand, Columbia 3-11008 ( Primus Artists/Diana/Rich's. WI) 
I'LL NEVER LOVE THIS WAY AGAIN 
Dionne Warwick, Arista 419 ( Irving, WI) 
SAY MAYBE 
Neil Diamond, Columbia 3-10945 (Stonebridge, ASCAP) 
DO IT OR DIE 
Atlanta Rhythm Section, (LOW-Sal, BM». Polydor/I3G0 14568 
DIFFERENT WORLDS 
Maareen McGovern, Warner/Curb 8835 (Bruin, BM)) 
YOU'RE THE ONLY ONE 
Daily Parton. (Unichappell/Begonia/Fedora, BMI), RCA 11577 
SUSPICIONS 
Eadie Rabbitt. (DebDave/Briarpatch, BM». Elektra 46053 
JUST WHEN I NEEDED YOU MOST 
Randy Vanwarmer. Bearsville 0334 (Fourth Floor, ASCAP) 
DAYS GONE DOWN 
Gerry Rafferty, (Gerry Rafferty, PRS), United Artists 1298 
MINUTE BY MINUTE 
Doobie Brothers, Warner Bros. 8828 (Snug. BMI/Loresta. ASCAP) 
I KNOW A HEARTACHE WHEN I SEE ONE 
Jennifer Warnes, (Chappell, ASCAP/Unichappell, 
BMI/Tri-Chappell, SESAC), Arista 0430 
SAD EYES 
Robert John, EMI-America 8015 (Careers, BMI) 
YOU TARE MY BREATH AWAY 
Rex Smith, Columbia 3-10908 (Laughing Willow, ASCAP) 
CHUCK E'S IN LOVE 
Rickie Lee Jones, Warner Bros. 8825 (Easy Money, ASCAP) 
RISE 
Herb Alpert, AMA 2151 (Alma/Badana, ASCAP) 
YOU CAN'T CHANGE THAT 
Raydio, Arista 0399 (Raydiola, ASCAP) 
HONESTY 
Billy Joel, Columbia 3.10959 (Impulsive/April, ASCAP) 
DEEPER THAN THE NIGHT 
Olivia Newton-John, MCA 41009 (Braintree. Snow, BMI) 
REUNITED 
Peaches & Herb. Polydor/MVP 14547 
(Perren-Vibes, ASCAP) 
LOVE IS THE ANSWER 
England Dan & John Ford Coley, Big Tree 16131 (Earmark/Fiction. BMI) 
IF YOU REMEMBER ME 
Chris Thompson. Planet 45904 ( Elektra/Asylum) 
(Chappell/Red Bullet. ASCAP/Unichappell3egonia Melodies, BMI) 
PIECES OF APRIL 
David Loggias, ( Leeds/Bibo. ASCAP), Epic 8-50711 
SAIL AWAY 
Oak Ridge Boys, MCA 12463 (Tree, BMI) 
LOVE YOU INSIDE OUT 
Bee Gees, RSO 925 (Stigwood/Unichappell, BMI) 
WE ARE FAMILY 
Sister Sledge, Cotillion 44251 (Atlantic) ( Chic, BMI) 
GIVE A UTTLE 
Nicolette Larson, Warner Bros. 8851 
(Street Light. ASCAP/Ayn Animus, BMI) 
WHEN I DREAM 
Crystal Gayle. United Artists 1288 (Jando, ASCAP) 
AFTER THE LOVE HAS GONE 
Earth, Wind & Fire. Arc 3-11033 (Columbia) (Ninth/Garden Rake/Irving/Foster 
Frees, BMI/Bobette, ASCAP) 
Of Loving You Is Wrong) I DON'T WANT TO BE RIGHT 
Barbara Mandrell, MCA 12451 ( Las' Memphis ,'Klondike. BMI) 
GET USED TO IT 
Roger Voudouris, Warner Bros. 8762 (See This House, ASCAP/Spikes, BMI) 
ALL THINGS ARE POSSIBLE 
Dan Peek, Lamb & Lion 814 (Word) 
(Christian Soldier, ASCAP/Home Sweet Home, BMI) 
DOES YOUR MOTHER KNOW 
Abba, Atlantic 3574 (Countless. BMI) 
SWEETS FOR MY SWEET 
Tony Orlando, Casablanca 991 (Rightsong/Trio. BMI) 
A MUCH, MUCH GREATER LOVE 
Engelbert Humperdinck. Epic 850732 (Silver Blue, ASCAP) 
LOVE COMES TO EVERYONE 
George Harrison. Dark Horse 8844 (Ganga, BMI) 
DANCE AWAY 
Rory Music. Atco 7100 ( E.G.. RAI) 
AMANDA 
WayIon Jennings, (Gold Dust. BMI), RCA 11596 
GARDEN SONG 
John Denver, RCA 11637 (High Road/Cherry Lane, ASCAP) 
GOLD 
John Stewart, RSO 931 (Bugle/Stigwood/Unichappell, BMI) 
MAKIN' IT 
David Naughton, RSO 916 (Trajor, ASCAP) 
SHINE A. LITTLE LOVE 
Electric Light Orchestra, Jet 5057 (CBS) (Jet, BMI) 

 Classical  
MUSIC PERSONNEL CONFERENCE 

Digital System Keys Conclave 
CHICAGO—The preview of a 

new radio opera by Eric Salzman 
and a playback demonstration of the 
Soundstream digital recording sys-
tem will highlight this year's Music 
Personnel Conference. 
The annual forum of music direc-

tors of non-commercial radio sta-
tions— most with classical formats— 
will bring broadcasters to Ann Ar-
bor, Mich., this year. Host station 
WUOM-FM of the Univ. of Mich-
igan, will oversee three days of panel 
discussion, demonstrations, and 
business meetings, Thursday 
through Sunday ( 19-22). 
Among the high points is expected 

to be a demonstration of Sound-
stream digital recording equipment, 
Sunday (22). 
Composer Eric Salzman will in-

troduce a new opera written for 
NPR radio. Friday (20). Salzman 
also will take part in a panel discus-
sion on scripting and program notes, 
earlier in the day. 

Representatives of WUOM-FM 
are planning on more than 100 at-
tendees in addition to guests from 
record companies and radio syndi-
cation firms. 
Another schedule highlight will 

be a presentation by Frank Man-
kiewicz, NPR president, at Friday's 
luncheon. 
According to Marian Naessens, 

one of the conference coordinators, 
attendance will be up over last year's 
meeting which took place in Seattle. 
Naessens says several representa-

tives of commercial stations will be 
on hand, as MPC works to bridge 
differences that have arisen between 
commercial and non-commercial ra-
dio spheres. 

Until three seasons ago both fac-
tions met jointly under auspices of 
the Concert Music Broadcasters 
Assn. 

Intensification of the Concert 
Broadcasters emphasis on sales and 
marketing techniques for classical 
stations led to the reactivization of 
the Music Personnel Conference. 
With the Concert Music Broad-

casters Assn. continuing to hone 
business strategies, it's today be-
lieved that the conference can be-
come a forum for programming is-
sues involving the full classical radio 
spectrum. 
"They were separated in the past. 

but there's a move to bring them 
back together," explained Naessens. 
Norm Pelligrini, program director 

of WFMT-FM, Chicago, and Bob 
Conrad. program director at Cleve-

Classical 
Notes 

Louis Sinner, chairman emeritus of the Or-
chestral Assn.—the Chicago Symphony's parent 
body—and administrator of the Sadler Founda-
tion for the Musical Arts, has created a new 
award to be presented annually to symphony or-
chestra managers. First recipient of the Sudler 
Award is John Edwards of the Chicago Sim. 
phony, who was honored at the recent American 
Symphony Orchestra League conference. 

CRI Records, which never deletes an album, 
issued its 300th LP in June—a recording of flute 
music by composers Otto Luening, Robert Dick, 
Chester Biscardi and Eugene Lee. Guitarist Alex-
andre Lagoya will record six albums under a new 
three-year exclusive pact with CBS. It's Lagoya's 
first affiliation with the label. 

Varese-Sarabande has released its first batch 
of Urania label reissues including the only avail-
able recording of the "Concerto Gregoriano" for 
violin of Respighi. ALAN PENCHANSKY 

By ALAN PENCHANSKY 

land's WCLV-FM, number among 
commercial station reps planning to 
attend. 
Overwhelming majority of sta-

tions to be represented are part of 
the NPR network. Almost all sta-
tions broadcast in FM as well. 

Saturday afternoon sessions will 
be devoted largely to NPR matters, 
with update report from Ann Blon-
stein, satellite planning manager, on 
the NPR satellite network. 

This will be followed by a preview 
of NPR's fall programming lineup 
to be presented by Fred Calland, 
Kaaren Hushagen and Jeth Mill. 
The Saturday morning sessions 

will provide a forum for radio syndi-
cation and for the several classical 
label reps expected to be on hand. 

Jazz programming and live studio 
origination also will be discussed in 
Saturday sessions. 

Friday sessions will be devoted to 
what Naessens describes as "facets 

of critical listening" and "upgrading 
what you say over the air and pres-
entation of program notes." Panel-
ists will include Michael Steinberg, 
Boston Symphony director of publi-
cations, composer-author Eric Salz-
man, WFMT's Pelligrini, Alan Lin-
kowski, WFCR-FM, Amherst, 
Mass., and Don Wirtz, KUOW-FM, 
Seattle. 
The new Salzman opera will be 

premiered on Friday night with a 
Saturday night Detroit Symphony 
concert on the itinerary. 

Broadcasters will be able to hear 
playback of master tape recordings 
made on the Soundstream digital 
recording system, Sunday morning. 
The machine will be brought to 

the conference direct from recording 
sessions held earlier this week in St. 
Louis. 

All events will take place in Ann 
Arbor's Campus Inn and in the stu-
dios of WUOM-FM. 

Mobile Soon Will Boast 
Its 1st Classical Station 
CHICAGO— Mobile. Ala.. radio 

listeners are counting he days un-
til the area's first full-time classical 
station goes on the air. 
The new station, 100,000-watt 

WHIL-FM. will be an NPR affiliate. 
non-commercial operation. 

Engineers are working on last 
minute technical details and the sta-
tion could begin broadcasting in late 
July. A July 4 target air date had to 
be pushed back. explains Marty 
Schneider. program director. 

Schneider, who is the chief execu-
tive of the Music Personnel Confer-
ence, professional association of 
non-commercial radio program-
mers, formerly served as program di-
rector of WQED-FM, NPR affiliate 
station in Pittsburgh. 

General manager of the Mobile 
station is Joseph A. Martin, who 
comes from the South Carolina ra-
dio network. 
When it powers up, the new sta-

tion will be heard within an 85-mile 
circumference, according to Schnei-
der. Programming will include all 
major orchestras in syndication and 
live announcer broadcasts of com-
mercial disks. 

French Acclaim 
Maazel Talent 
PARIS -World-traveling conduc-

tor Lorin Maazel stopped off here to 
receive France's Sept D'Or Award, 
the local television "Emmy." for his 
services to music on television. 
He is a regular guest on France's 

Channel 2. conducting the French 
National Orchestra in a series of 
Beethoven concerts, telecast live 
through most of Europe. His recent 
performance of "Missa Solemnis." 
live from Notre Dame Cathedral 
was particularly successful in ratings 
terms. 
The award follows a 31/2-hour trib-

ute to Maazel on French tv. a special 
"Grand Echiquier." including a film 
profile of his career, and music from 
international names such as Serge 
Lama. Stephana Grappelli. opera 
singer Katia Ricciarelli and the con-
ductor's concert pianist wife Israela 
Maazel. 
Maazel returns to Europe in Sep-

tember to lead the Cleveland Sym-
phony Orchestra on a 20-concert 
tour through nine countries. 

Schneider, terming it "a new fine 
arts radio station for the Gulf 
Coast," says Pensacola. Biloxi and 
the outer fringes of New Orleans will 
fall within the reach of the 100,000-
watt signal. 

Reportedly. only one other Mo-
bile station serves the classical listen-
ership, devoting a smattering of its 
airtime to classics. 
Funding for WHIL comes from 

Corp. for Public Broadcasting. 
HEW, local contributors and Mo-
bile's Springhill College. Studios, to 
be constructed by the college, will be 
located within the school of commu-
nications. 
About $ 10.000 has been spent to 

build up a 4.000-5.000 disk library. 
Several hundred disks additionally 
were donated by Classics Inter-
national. 
About $ 15.000 has gone for syndi-

cated classical programming. 
"Eventually we hope to do live 

programming and try to record con-
certs here in the Mobile area." ex-
plains Schneider. 

Classical programming reportedly 
is in demand, and there has been 
good public support for the station 
even in advance of airing. 

"It seems like they want it." 
Schneider relates. "There seems to 
be a big cry for it." 

DON'T 
BE 

VICTIMIZED 
by the house piano... 

DEMAND 
to tour with 

German Steinways, 

Bosendorfers, Yamahas 
and All Electric 

Keyboards from... 

PnaPlano 

415 621 1210 
213/852 1400 
212/662-8226 
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L.A. Based Aphex Expands 
Line, Staff And Licensees 
LOS ANGELES-Aphex Sys-

tems, Ltd., the firm that introduced 
the Aphex Aural Exciter here three 
years ago, has expanded its product 
line, its staff and its foreign licensees. 
Three new Aphex licensees in-

clude Aphex Italy. formed by M. 
Bauer & Co. of Bologna; Aphex 
Norway. formed by Stig Wangberg 
of Oslo. and Aphex Mid-Atlantic. 
formed by No Evil Multimedia, a 
record studio and production house 
based in Washington. D.C. 

Buy Direct From 
Manufacturer. 

PINCH ROLLS 

PRESSURE 
PADS 

NORELCO 
BOXES 

Standard 
Sizes in Stock 
• Pinch Rolls — Silicone or 

SBR Rubber 

• Pressure Pads — Four Lb. 
Density Foam Heat Tested 

• Specials Made To Order 

• Norelco Boxes 

• Teflon* Washers and Mylar 
Rings in Stock 

*Du Pont Trademark 

'T' Ft ID 1E HILLS 
MANUFACTURING CORP. 

JOYCE 
MOLDING CORP. 

501 DIVISION ST • BOONTON N 1 07005 
phone 201 334 2020 

William Westerfield joins the firm 
as vice president of engineering. He 
was formerly chief engineer and 
production manager of Rectilinear 
Research Corp. 

Additionally, Wendy Germain 
has been named director of inter-
national operations and will coordi-
nate the activities of Aphex's 23 
worldwide licensees; engineer Har-
vey Rubens, co-inventor of a 
recently patented voltage control an-
nenuator. has joined the company as 
applications engineer for the VCA; 
Barbara Levison joins as production 
manager of Aphex Systems. and 
Virginia West joins Aphex West as 
account executive. 

Expansion. according to Marvin 
Caesar. president of Aphex Systems 
Ltd., is (hie to positive reaction to the 
recently introduced B&B Audio (a 
division of Aphex) 1537 VCA, volt-
age controlled attenuator, which is 
marketed worldwide on an exclusive 
basis by Aphex. 
This universal electronic gain con-

trol has already been used in record-
ing consoles by Solid State Logic. 
Ltd., and Automated Processes. Inc 
according to Caesar. 

Other B&B pro audio products 
meeting with positive reaction, ac-
cording to Caesar. are the B&B Au-
dio OAS-24 Grouper, the B&B 
EQF-2 equalizer, and the B&B CX-
1 compressor/expander. 
The Aphex Aural Exciter, the 

firm's original sound enhancing 
product continues to be used in the 
recording studio, adds Caesar. Cur-
rent chart albums using the device 
include LPs by the Bee Gees. Rod 
Stewart, the Cars. James Taylor. 
Queen, Olivia Newton-John. Donna 
Summer. Journey. Dire Straits and 
the Village People. 
Caesar also indicates that Aphex 

is currently exploring consumer au-
dio applications of the Aphex. com-
parable to the Dolby/cassette deck 
arrangement. 
The device was recently granted a 

patent by the U.S. Patent Office, the 
first psychoacoustic device so recog-
nized. claims Aphex. 
The patent is the exclusive right to 

make, use and sell both the appa-
ratus and the method described in 
the claims. The patent holder, ITX 
Corp. of California. recently filed 
suit against the EXR Corp. and A 
Square Studios Corp. of Michigan 
for patent infringement. 

I-4 Blank Tape U.K. Sales 
Below 1976 

By PETER JONES 6i 

LONDON-More than half the 
value of cassette sales in the U.K. in 
1978 came from blank tape. But in 
unit terms, the 19.6 million prere-
corded cassettes sold are dramati-
cally outnumbered by 33 million 
blank cassettes. 
Even so, the blank tape total is 

some 3 million units lower than in 
the boom sales year of 1976. 
These figures emerge from a sur-

vey of the U.K. tape market by the 
Economist Intelligence Unit. A sta-
tistical and interpretive summary. 
The report indicates that more 

than 50% of the blank tape custom-
ers know they are technically in-
fringing copyright by home record-
ing practices. 

(Continued on page 82) 

Billboard photo by Nina Stern 

SPEAKER TALK- Film star Candy Clark, center, listens as J BL's Bill Robinson, manager of marketing operations, de-
scribes the company's speaker line to her. The actress visited the Northridge, Ca., speaker manufacturer in conjunc-
tion witn the JBL/Lucasfilm Ltd./Universal co-promotion centering around the film " More American Graffiti." Shelley 

Bobrick, promotion coordinator for Lucasfilm Ltd., looks on. 

SOUND ADVICE IN FLA. 

College Grads Build Successful 
Hi Fi Retail Chain In 5 Years 

I, 

MIAMI- Five years ago four 
young college graduates opened 
their first Sound Advice hi fi store in 
nearby Ft. Lauderdale. 

Today. Sound Advice encom-
passes a chain of seven, with five 
stores in the Miami/Ft. Lauderdale 
area and two in the Tampa Bay area, 
and has become one of the most suc-
cessful and innovative regional, in-
dependent audio chains in the U.S. 

One clever twist is an outlet in 
Tampa whose outside actually re-
sembles a huge component audio re-
ceiver complete with knobs and 
dials. 
More stores are on the drawing 

boards, according to one principal. 
Joe Piccirilli. The other three part-
ners include Mark Phillips, Greg 
Sturgis and Michael Blumberg. All 
met at the Univ. of Michigan in their 
1966 freshman year and have been 
together as friends and business as-
sociates ever since. 
With degrees in engineering, busi-

ness and history. the four plunged 
for two years into the hi fi business 
as management trainees with the 
New England-based Tech Hi Fi 
chain. Afterwards they headed to 
South Florida, an area they felt they 
could make a go of it as a retail au-
dio business. 

"I think one of the factors of our 
success is that there are four of us 
who are students of the business. We 
not only enjoy audio and video 
equipment. but we also enjoy the 
business aspects." says Piccirilli. 
"We try to stay on top of what's 

happening in our industry and study 
the marketing techniques that are 
available. The fact that there are 
four of us allows each to specialize in 
certain areas." 

Piccirilli specializes in products 
and he spends most of his time re-
searching products and inventory-
ing; Philips' area is marketing and 
he's very much involved in advertis-
ing, keeping abreast of what's going 
on in the advertising world. 

Blumberg is in charge of the fi-

By SARA LANE 

nancial aspects and keeps a tight 
rein on the financial areas of the 
business, and Sturgis' interests lie in 
new store acquisition and construc-
tion, real estate development and 
general operations. 

"I think another key to our success 
is that we're willing to take a chance 
in trying new marketing tech-
niques," Piccirilli explains. "And we 
pride ourselves in introducing new 
products; products that consumers 
haven't heard of or been exposed 
to." 
Sound Advice caters to a broader 

market than the usual audio/video 
store. 

"Initially. many dealers," says Pic-
cirilli. "were catering to people who 
knew video and that's about 8%-10% 
of the market. The other 90% has 
been virtually untapped, and we try 
to reach everyone. Customers are 
usually insecure when they walk 
into an audio store. They are afraid 
of being high pressured into buying 
something they don't want or can't 
afford since they don't know much 
about audio systems. They realize 
the stuff is expensive and they are 
afraid they're going to be sold a lot 
of junk 

In order to allay the consumer's 
ears. Sound Advice spends a great 
deal of time and thought in planning 
each store, striving for a relaxed at-
mosphere where the customer will 
feel at ease. Much time and money is 
spent in training sales personnel to 
make sure they're in tune with what 
the customer needs and wants and 
what benefits he wants to derive 
from his audio system. 

"We feel from the equipment 
we're offering, we can offer higher 
equipment at lower prices because 
our structure lends itself thusly." 
Piccirilli states. 

'A department store like J.C. Pen-
neys, for instance, builds all its own 
equipment and has certain profit 
margins it has to meet. By research-
ing. we can put together very high 
quality systems and we prid,e our-
selves by offering the best value on 
every price we sell. 

Last year one of Piccirilli's "prize 
packages" was one which sold for 
$239 and it took 61/2 months of re-
search to put it together. finding a 
package that would be consistent 
with the Sound Advice image and 

(Continued on page 44) 

RAMSA SERIES GROWING  

Matsushita Introduces 22 Components 
TOKYO- Matsushita Communi-

cations, Inc. is throwing down the 
gauntlet at the feet of overseas man-
ufacturers who have traditionally 
dominated the professional audio 
market here. 

It has introduced a total of 22 
components ranging from micro-
phones to speakers in what it has 
called the RAMSA series. Further 
introductions are slated for the fall. 
The company hopes to increase its 
share from 10% to 30% in what is 
considered a $25 million market. 

Matsushita is hoping that the in-
troductions will hit the right note in 

a market it projects will see a tenfold 
growth in five years' time to $250 
million. 

It points to the booming construc-
tion of culture halls, gymnasiums 
and community centers, the increas-
ing sophistication of hotels and res-
taurants and improvements being 
undertaken to concert halls nation-
wide as the factors behind the pro-
jected expansion. 
Among new components are the 

WR-9324 24-channel input and 8-
channel output audio mixer and the 
WS-90 speakers with twin radial 
horns. 



One of the best ways 
to give you clean sound is to 

vacuum our workers. 
No tape manufacturer goes 

to greater lengths to give you 
cleaner tape than Maxell. 

Every Maxell employee is 
dressec in a special dust-free 

uniform ard vacuumec from 
head to toe before getting into 
our manufacturing area. 

We do all this to keep dust 
from getting into our tape. 

maxe1111111111111111111111d11111111111111111111111111P111 11111111 11111111'1111111111111111111 

Because at Maxell, we 
realize that a little dust can 
blemish something as 
important to us as our tape. 

Our reputation. 

II IIIlIIIIIIIIIIIIIIIIIIIIIIIIJ 1111111111111111111111 
MaeJI Corporation ot Americo, 60 Oxfo d Dr e, Moo roch•e, N-. J 07074. 
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Hi Fi Retail Chain Becomes Successful In Only 5 Years 
• Continued from page 42 
one which could be sold at an af-
fordable price point. 
"We used a Nikko receiver. a BSR 

turntable and a pair of Accusonic I 
speakers and did very well with it," 
Piccirilli comments. 
Another reason Sound Advice 

e-.)ionma imi'-01.--"' ''064 e...."l."."1.""«‘"'• 
• - 

Receiver Store: Store: The flagship Tampa store of the Sound Advice hi fi chain in 
Florida resembles a large component receiver. 

eanstiehl 
We Give You 

ONE SOURCE FOR: Phono naedles and cartridges, accessory lines — 
audio, telephone, CB, tape and record care Largest inventory in the 
industry makes you first with the latest. 

SALES SUPPORT: The most complete catalogs in the business A wide 
variety of sales aids, displays and merchandisers 

FACTORY SUPPORT: Most orders shipped within 24 hours of receipt 
Most knowledgeable representatives in the industry, 

HIGH PROFIT MARGINS: Substantial dealer mark ups High profits 
from a minimum of store space 

WRITE US TODAY ON YOUR LETTERHEAD FOR 
COMPLETE INFORMATION. 

PFANSTIEHL 3300 Washington St Box 498, Waukegan, IL. 60085 

Needles and Pfantone 
Accessories give you sound 
profits for these sound reasons: 

Good-bye, 
paper labels 
th;t4;éa)crOatitsiolier 

Th 

• • • • 

no more inventory problems 
no more costly over-runs 

no more short-run problems 
save 21$ or more per cassette 

and 
Au01014•Dc cOAPOKADoN 

1290 AVENUE OF THE AMERICAS 
NEVV YORK NY 10019 PHONE 212/ Se 48/0 
CABLE AUDIOMATIC TELEX 12-6419 

OTHER OFFICES 
PARIS HONG KONG MEXICO CITY 

REPRESENTATIVES THROUGHOUT TFIE WORD 

stores are doing so well is that they 
do not try to appeal to everyone." he 
adds. 
"We recognize our position in the 

marketplace and are not trying to be 
all things to all people. Our market is 
basically someone who is interested 
in quality at any price, one who's in-
terested in good music, and really 
derives great satisfaction from his 
system. 

"It's someone who really wants a 
good music system, doesn't want to 
be ripped off, wants to have some-
one talk to him about what's hap-
pening in the audio world and one 
who wants the right kind of hi fi with 
extensive warranties, above and be-
yond manufacturers guarantees. 
That's our customer." 
Sound Advice principals believe 

in heavy advertising and one of their 
first ad headlines was "I didn't know 
a tweeter from a canary until I got 
some Sound Advice"—a catchy 
phrase which piqued the consumer's 
interest. Most advertising dollars are 
spent on tv with radio second. News-
papers are only used for special 
events or sales. 
"We sort of pioneered tv advertis-

ing for the audio industry," Piccirilli 

Berlin To Host 
'79 International 
Radio/TV Expo 
BERLIN—With product on show 

from around 450 companies and 
more than 20 different countries, the 
1979 Berlin International Radio and 
TV Exhibition set to begin Aug. 24 
and end Sept. 2 looks to be the big-
gest event of its kind yet staged in 
West Germany. 

It is housed in the International 
Congress Center here, said to be the 
biggest and most modern conven-
tion base in Europe. Countries in-
volved include: the U.S., UK, Aus-
tria, Canada, West Germany, 
Hungary, India, Japan, the Nether-
lands, Sweden, Switzerland, Sing-
apore, South Korea and Taiwan. 

12 U.K. manufacturers are com-
bining to present their products on a 
joint stand organized by the Board 
of Trade. 

Emphasis is being placed on the 
television set as purveyor of hard-
fact information, with demonstra-
tions from Videotext and Bilds-
chirmtext, U.K. contribution View-
data and the French arm Antippe. 
And "Video Shop" has been set up 
this year to acquaint dealers, break-
ing new ground with the fast-ex-
panding video recorder business, 
with the latest software and hard-
ware. 

The hi fi sector has also taken on 
greater significance this year. The 
Deutsche High Fidelity Institute is 
laying on demonstrations compar-
ing reproductions with original 
recordings and it is expected there 
will be some 300 new developments 
or improvements, including compo-
nents, premiered at the exhibition. 

Special participations include: the 
German Radio Museum, introduc-
ing two shows, "Radio In Art" and 
"Sound Radio In The TV Age;" and 
the Hermann-Oberth-Gesellschaft, 
covering the satellite field as part of 
its involvement with research and 
development in space. 

Digital recording and other new 
technologies are also to be presented. 

The exhibition is organized by the 
Society for the Promotion of Enter-
tainment Electronics, along with the 
AMK Berlin company for exhibi-
tions, fairs and congresses. 

continues. "Very few retailers were 
using tv or going into their own pro-
duction of tv spots when we started 
31/2 years ago. It's paid off very well 
in terms of institutional advertising. 
Sound Advice has also provided 
programs for viewers and has 
brought "Superman." "Outer Lim-
its." "Tv(ilight Zone." and "The 
Prisoner" to commercial channels in 
both Miami and Tampa. 
The company also sponsors some 

PBS shows including "Monty Py-
thon" and "Faulty Towers." 

"It's expensive, but it's worth it. I 
think the community really appre-
ciates our involvement." 

Lines carried by the chain include 
Yamaha receivers, Advent and In-
finity loudspeakers in all price 
ranges. Tandberg and Denon cas-
sette decks as well as JVC. 

Last October Sound Advice 
opened a store in Tampa with an ex-
terior facade that resembles a giant 
receiver. 
"We've done many things in terms 

of store design," notes Piccirilli. 
"This one has had more than its 
share of acclaim and publicity, and 
has won a great deal of acceptance 
in the marketplace. We encourage 
people to come into our stores, play 
with the equipment. We don't lock 
things behind closed doors. We have 
signs encouraging people to get the 
feel of what's going on and not to be 
intimidated. We want customers to 
get a warm feeling by the way a store 
is laid out by the presentation of the 
equipment, the spaciousness and 
comfort." 

CAMEO Names 
PR Associates 
LOS ANGELES—Cameo, the 

Creative Audio & Music Electronics 
Organization trade group, has ap-
pointed the Richard Stevens Com-
munications Group of Port Wash-
ington, N.Y., to represent it for 
advertising and public relations. 
Members in the group now in-

clude: Acoustic Control, AKG Phil-
ips Audio Video, Altec Lansing, 
ARP Instruments, Biamp Systems, 
BGW, Bose, BSR Corp. (dbx and 
Uni-Sync), DiMarzio Musical In-
struments, Electro-Voice, Inc. 
(Tapco), Fender Musical Instru-
ments, ITX/APHEX, JBL, Musical 
Instrument Corp. of America, MXR 
Innovations, Oberheim Electronics, 
Peavey Electronics Corp., Phase 
Linear, QSC Audio Products, Ro-
land Corp. I U.S., SAE, Sequential 
Circuits, Sound Workshop Profes-
sional Audio Products, Inc., Tangent 
Systems, TEAC Tascam, VSC Corp. 
and Yamaha International. KM 
Records is an associate member. 

Beyer Switches 
HICKSVILLE, N.Y.—The Beyer 

Dynamic Co. of Heilbron, West 
Germany, is changing its U.S. dis-
tributor and sales program, accord-
ing to Horst Girrbach, international 
export manager. 

Burns Audiotronics will be oper-
ating as that firm's exclusive sales 
and servicing company. Previously, 
Hammond Industries had served 
that function. 
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  Tape/Audio/Video    
Chinese Display 
First High Speed 
Duplicating Gear 

111111b.-
HANDS ON-Bob Liftkin, president of Regent Sound Studios, N.Y., explains 
the syn:hronization capaDinies of Ampex audio and video recorders to an in-
terested visitor to the A mpex demonstratian suite at the recent AES conven-
tion in Los Angeles. Ampex u:itized MQS synch-onizat on equipment to sync 
an Ampex ATR-100 aucio recorder/reproducer and a VPR-2 helical videotape 

recorder for a regular series of demonstrations during the show. 

Altec Lansing Bares 
Its New Pro Lineup 
LOS ANGELES-Alice Lansing, 

in a continuing effort. according to 
the firm, to expand its product base 
for professional musicians, has 
made available a new pro line of 
products. 

Included are new electronics, stu-
dio monitors and a new line of pro-
fessional touring systems called 
Stanley Screamers. The products are 
available for distribution through a 
new franchise which is contracted 
through professional music houses, 
disco contractors and studio supply 
houses 

Plessey To Distrib 
Goodmans Speakers 

PLAI N V I e.W. N.Y.-Goodinans 
Loudspeakers Ltd. of England has 
appointed Plessey Consumer Prod-
ucts here as the U.S. distributor for 
its line. 
Goodmans manufactures a range 

of loudspeakers as well as ampli-
fiers, tuners and integrated compo-
nent systems. Plessey Consumer 
Products is responsible for Garrard 
turntable sales in the U.S. 

Uni-Sync And dbx 
Now Consolidated 
BLAUVELT. N.Y.-Uni-Sync of 

Westlake Village. Calif.. is consoli-
dating its manufacturing and sales 
facilities into dbx, Inc., Newton, 
Mass., according to John Hollands. 
chairman of the board of BSR 
(U.S.A.) Ltd. 

Both Uni-Sync and dbx are pro-
fessional sound subsidiaries of BSR 
Uni-Sync will continue to opesate 
under its sown brand *name with 
some of the same management in the 
new location. 

Show In Osaka 
LOS ANGELES-The Japan 

Electronics Show has been set for 
the city of Osaka Oct. 5-10. It is 
sponsored by the Electronic Indus-
tries Assn_ of Japan. 

New Directory Out 
NEW YORK-The International 

Tape Assn.'s Spring Source Direc-
tory, listing products, services and 
activities of ITA members, is now 
available through ITA headquarters 
here. 

LOS ANGELES-The first high 
speed tape duplicating system is now 
fully operational in the People's Re-
public of China, according to Cetec 
Gauss, a major supplier to the pro-
fessional audio business here. 
The system is the result of one 

year's negotiation with Westrex 
Company. Asia. the agents for Cetec 
Gauss equipment in China and 
Hong Kong. and Pacific Audio and 
Video Company Ltd. 
The Gauss system. owned and op-

erated by Pacific Audio and Video 
Company Ltd., affiliated with the 
Kwong Tung Province Broadcasting 
Group in Canton. consists of a vari-
ety of Gauss equipment. 

Pacific Audio and Video Com-
pany, Ltd., part of the Chinese 
Broadcast Group, is using the Gauss 
system for exportation of Chinese 
music to Chinese speaking peoples 
throughout the world as well as Chi-
nese educational and institutional 
duplications for China itself. 

Billboard ph3to by Alan Penchansky 
SUPERDISK SALES-John Hess of Audio-Technica, left, writes out some of 
the more than 2,300 Telarc audiophile digital disk orders during the recent 
Summer CES in Chicago at accommodation prices to recard and hi fi dealers. 
Top seller in the line distributed by A-T was Stravinsky's " Fireb rd" with the 

Atlanta Symphony, as more than 650 albums went. 

JVC Expands With Audio Division 
LOS ANGELES- U.S. JVC Corp. 

becomes the newest consumer hi fi 
firm to form a professional audio 

wing as part of its hi fi division. 

Among JVC's pro products are 

the M3030 power amplifier at a 
$729.95 list. The firm is in the proc-

ess of setting up a professional net-
work of pro reps around the U.S. to 
distribute the line to pro dealers. 
Victo Pactor, former JVC product 
manager for the Eastern part of the 
U.S.. will head the new division. 
The company will support the line 

with a sales training program. 

BLANK TAPES 

MUSIC /SOUND 
DISTRIBUTORS 

CARTRIDGES 
CASSETTES 

enDK 
SA-C60 . 
SA- C90   
AD-C90 

maxell 

$2.14 
$3.08 
$2.45 

UDXL II C90   $3.47 
UDXL ¡ II C60   $2.50 
UD-C90   $2.85 
LN- C90   $1.95 

MEMOREX 
MRX3 C90   $2.50 
MPX.' C60   $1.67 
HIG-I BIAS 90   $3.29 

Scotch 
MASTEF I 90   $2.81 
MASTEF 1/11 C90   $3.17 

FUJI 
FX I C90   
EX II C90   
FL-C90   
ell BASF 

PRO I C90   $2.85 
PRO II/III C90   $2.96 

AIV1PEX 

$3.20 
$3.45 
$1.40 

GRAND MASTER I 
365-C9C   $2.60 
GRAND MASTER II 
366-C90   $2.90 
364-C90   $2.07 

TAPES SOLD IN CARTON 
CUANTITIES OF 10 ONLY 

'"IZI=MC;131 
M975   
M91ED 
M991ED 
M95ED 
M95HE   
SUPER PRO I   
V 15 III 
V 15 IV   

$11.00 
  $20.50 
  $14.00 
  $25.50 

$26.50 
$39.00 

  $63.33 
$83.33 

audio-technica 
ATP1 (DISCO)   $19.00 
AT11Ex   $10.00 
AT12SA   $26.00 
AT13EA   $22.50 
AT13EX   $19.50 
AT15E   $41.00 
AT30   $49.00 
s U1\1'011 
681 EEE   $39.50 
500E   $ 9.00 
881 S   $69.00 
680 EL ( DISCO)   $36.00 
EME 

200SEX   $ 7.00 
200 E III   $16.00 
2001 AE Ill   $14.00 
2001 T II   $24.00 
2000 Z   $53.00 
EDR-9   $113.00 

VIDEO TAPES 

BETA 
SONY L750 
BASF L500 
BASF L750 

VHS 
TDK 120 
FUJI 120   
BASF T120   

 3 HOUR   $15.70 
  1-2 HOUR  $11.25 
 3 HOUR   $13.85 

 2-4 HOUR  $16.88 
2-4 HOUR $17.00 
2-4 HOUR  $16.50 

AILIISIC/N011\111 WRITE 

AND PRICE LIST 
FREE CATALOG 

DEPT BB-779 
70 AYLESBURY RD. 
TIMONIUM, MD. 21093 
(301) 252-9081 

FULL LINE CAR 
STEREO, HI-FI 
CONSUMER 
ELECTRONICS 
AND VIDEO 
DISTRIBUTORS 
ACCESSORIES _ _ 
audio -technica 
AT6008 - DISC CLEANER   $ 4.50 
PDC) - RECORD CARE KIT 
LIFESAVER STATIC ELIMINATOR 

$9.00 
$8.00 

OuPIFE 
STATIC ELIMINATOR   $10.95 
DUST ELIMINATOR   $ 6.75 
DISCO FILM   $11.50 

Sound Guard 
83000 - RECORD PRESERVATION KIT   $4.75 
83100 - RECORD PRESERVATIVE 
REFILL   2.95 

RMK - RECORD 
trei"àeà- MAINTENANCE KIT  TDB - THE DUST BUG   

$9.32 
$4.50 

PR - DISC PREENER   $3.10 
5,1 I\ Rill 
PERMOSTAT   
maxell 
RCK - RECORDER CARE KIT   

$12.00 

$4.77 

HEADPHONES 
'..KOSS 
PRO-4AA   $31.00 
PRO-4AAA   $48.00 
HV-1 LC   $36.25 
4).> SENN.... 

HD-414   $41.50 
HD-424   
audio technica 
AT-702   

$60.00 

$26.00 
ATH-1   $18.50 
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 Disco  
Dearth Of Superstars Dims Industry Future 
NEW YORK—There is growing 

concern in the discotheque industry. 
especially among record label 
people. that the continued dearth of 
superstars among disco entertainers 
could result in a longterm adverse 
effect on the entire industry. 

Disco music is a strange hybrid 
which, in most instances, elevates 
the producer. rather than the artist. 
to stardom. Among industryites, it is 
often referred to as concept of "man-
ufactured" music. The producer has 
an idea. He takes his concept into 
the studio, and more often than not. 
with the help of an aggregate of stu-
dio musicians, he translates his con-
cept into a musical reality. 

The artists are often little more 
than convenient vehicles through 
which the producer reaches an au-
dience. After the record is released. 
if it takes off in the clubs and that ac-
tion in turn translates into an up-
ward movement on the music charts 
and later into record sales, then he 
may or may not assemble a group to 
project to an expectant public. 

This was how the Ritchie Family 
came into being. Producer Henri Be-
lolo had an idea for a disco remake 
of the old samba evergreen. "Bra-
zil." Wanting to put it to a "Phila-
delphia" type sound. the French-
man came to the U.S. and went to 
Sigma Sound studios. It was there 
that he assembled Cheryl Mason 
Jacks, Cassandra Ann Wooten and 
Gwendolyn Oliver. all studio 
backup singers and created the 
Ritchie Family as the vehicle for his 
concept. The result was phenom-
enally successful, and the Ritchie 
Family was propelled to instant rec-
ognition. 

Following this, another innova-
tive French producer, Jacques Mor-
ah, devised an even more ambitious 
plan for a concept record. Behind 
the idea was the elevation of the ho-
mosexual male to a macho-type im-
age. He teamed with Belolo to put 
the idea into production. The Vil-
lage People group was later assem-
bled. and the now-famous "Macho 
Man" was recorded. The rest is in-
dustry history. 

Producer Rather Than Artist Is Star 
As successful as this concept may 

be for the producer. it does little for 
the artist. As a result, many groups 
created out of the concept mold are 

IF1 RADCLIFFE JOE 

ill-equipped to face the challenge of 
national and international recogni-
tion when their records catch on 
with a music-hungry public. 

They either appear and try to fake 
their way through their personal ap-
pearance by lip-synching over re-
corded tracks, or they try to hack it 

Billboard photos by Bonnie Tiegel 
Stylish Steps: Individual stylists show off their dancing and skating skills along Ocean Front Walk in Venice, Calif., 
where disco dancing continues to pick up fans from among those skaters gliding along a walkway adjacent to the 

Pacific Ocean. 

L.A. Skates To Tune Of Disco Drummer 
LOS ANGELES—Roller skaters 

along the pathway leading from 
Venice, Calif., to Santa Monica. 
have a new diversion: disco dancing. 
Not content to glide along the 

oceanfront pathway, scores of skat-
ers are now stopping along the way 
to indulge in dancing. strutting and 
simply showing off their skills to 
scores of other skaters and passers-
by. 
The brunt of the action takes 

place in Venice, a bohemian section 
of this city. where the throbbing 
sound of KUTE-FM and KIIS-FM. 
the city's two disco formatted sta-

By ELIOT TIEGEL 

tions is the propulsion/inspiration 
for the dancers. 
Many of the skaters carry large 

portable radio/cassette player com-
binations which boom out and com-
pete with the ragtag folk singers and 
rock guitarists who often play for 
coins along Ocean Front Walk, a 
street which runs parallel to the 
skate/bicycle path. 

It's easy to find the disco roller 
skaters: look for a large crowd near 
Windward Ave_ the focal point for 
the dancing activity. There to the 
sound of these two radio stations 
plus cassette tapes, the latest disco 

ROLLER CRAZE sFrkoamtinNg. Are r eT rCaavi ei If npgi sT oogAe tnhde r 
"Clams on the half-shell and roller 

skates... roller skates" from "Good 
'imes" written by Bernard Edwards 
and Nils Rodgers for Chic Music. 

Chic is the best selling disco band 
in America. So this reference to 
roller skating in its latest single sug-
gests how strong it feels the connec-
tion between dance music and roller 
skating has become. 

It is a feeling shared by many. 
From Brooklyn, where the roller 
disco concept was born, to Califor-
nia, where outdoor skating has been 
augmented by recorded music, the 
rhythms of popular music and skat-
ing have never been closer. 

Just as significant is the impact 
roller disco is having outside the 
roller rink. Major department stores 
are using roller skating models to 
display the newest summer fashions. 
Skaters in shorts and T-shirts have 
been seen competing with cars, 
buses, and bikes on major New York 
thoroughfares. 
What was once a pastime for kids 

in elementary schools is now in some 
circles considered chic. Even Linda 
Ronstadt. the current symbol of 
wholesome American beauty, wore 
roller skates on the cover of her re-
cent "Back In The ' S.A." - 

All of which is to veril the 

By NELSON GEM«. t. 

predictions of Ed Chalpin, president 
of PTX Productions, who has 
worked as a liaison between the 
Roller Skating Rinks Operators 
Assn. of America and the recording 
industry. Last March Chalpin pro-
posed that "roller disco would pro-
pel the rinks into the music market." 
"There are 5,000 rinks in the 

country offering an average of three 
uninterrupted hours of music per 
day when the skaters are at a high 
emotional peak." At that time Chal-
pin cited several companies (Cream, 
EMI, Casablanca, Polydor) as being 
interested in using roller rinks as a 
marketing tool. 
Now a few short months later, evi-

dence of this record industry interest 
is quite apparent. A case in point is 
the Skate Junction rink in West Co-
vina, Calif. 
The rink recently expanded its 

regular Wednesday night roller 
disco programming from three 
hours to an entire evening that fea-
tures contemporary music. The idea 
is to tie-in the skating activities with 
newly released product. Adding a 
different and potentially significant 
angle to this promotion is that the 
new product sometimes has little or 
no disco appeal. 
The new Electric Light Orchestra 

album "Discovery" and the Beach 
Boys' " L.A. Lights" album, both re-
leased by CBS Records, have had 
nights at Skate Junction. Albums 
and 45 r.p.m. records have been 
given away by CBS. Also West Co-
vina's Tower Records outlet pro-
motes these roller disco nights. 

Atlantic's Abba and Casablanca's 
Patrick Juvet were the focus of "The 
Swedes Are Coming" promotion 
that played on the Swedish back-
ground of both acts. Mixing Abba's 
Euro-pop sound with Juvet's more 
Mainstream disco approach is part 
of the Skate Junction's plan to reach 
a cross section of youthful record 
buyers. 
Bands that fit a more traditional 

disco format like Chic, K.C. & the 
Sunshine Band, and Earth, Wind & 
Fire, are also scheduled for roller 
disco nights supported by their 
record labels. 
The idea of producing a record 

that would cater directly to the skate 
audience is being toyed with by 
record companies and independent 
entrepreneurs. In two cases this has, 
in fact, gone past the idea stage. 

Chalpin's PTX Productions has 
been marketing a record called "The 
Disco Dip" among deejays at roller 

(Continued on page 65) 

tunes can be heard as solo dancers as 
well as groups of people following in 
the same format systematically 
weave in and out of slickly polished 
routines. 
Some of the skaters also use head-

phone radios for their musical inspi-
ration. And the sight of them mov-
ing gracefully past sideline watchers 
as they mouth the words of songs 
which only they can hear often pro-
duces a comical moment. 

But for the other people intent on 
being "in" with the latest craze— 
roller disco dancing—it's all very se-
rious business. 

live and fail to re-create onstage the 
excitement their carefully studio 
manufactured sound projects on 
record. 
The Village People is one of the 

rare exceptions. not necessarily .be-
cause they are great singers, but be-
cause they are outstanding show-
men. Their flair, their outrageously 
camp costumes and the obvious and 
timely message they deliver all meld 
to make them a phenomenally mar-
ketable product ... the so-so critical 
reception their recent appearance at 
New York's Madison Square Gar-
den notwithstanding. 
With the exception of the Village 

People. Donna Summer and Chic 
are the only other disco superstar 
performers to come out of the field. 
So far, all other contenders to the su-
perstar crown strive greatly after 
that goal but often fall short, shining 
but for a brief while at the top of the 
charts, then fading into oblivion like 
yesterday's discarded newspapers. 
The situation is so critical that it 

recently prompted Biddu, a British 
producer of pop, rock and disco mu-
sic, to warn that disco sounds must 
move beyond the realm of the song-
writer and producer if the disco con-
cept is to survive. 

Speaking at Billboard's Disco Fo-
rum V. he told his audience, "We 
must begin a search for talented. 
personable acts which can be 
groomed for major concert appear-
ances. in order that the concept of 
disco be proliferated." 

He added hopefully that the com-
ing of home videodisk systems, and 
large screen tv could play an impor-
tant role in boosting disco's image. 
He concluded. "This is another rea-
son why the search for viable (disco) 
acts must be accelerated." 

Biddu's is not a lone voice crying 
out in a wilderness. Ray Caviano. 
head of Warner/RFC Records, also 
notes the dangerous absence of gen-
uine stars in the disco galaxy. 

As a result, he recently disclosed 
that his company was moving to 
eliminate what it calls "the dan-
gerous disco syndrome of overnight 

(Continued on page 67) 

Rock Disco Pops 
In N.Y. Houses 

By ROMAN KOZAK 

NEW YORK- Is rock'n'roll the 
future of disco? It may very well be if 
the mushrooming growth of new 
rock disco clubs in New York City is 
any indication. 
The same day that the Disco Fo-

rum opens. July 12. the giant 2.500 
capacity Heat disco in downtown 
New York will adopt a rock policy. 
says Henry Schissler. former man-
ager of Hurrah's who will be book-
ing the entertainment. 

It will thus become the biggest en-
try in an already crowded New York 
rock disco field that includes Hur-
rah, the Mudd Club. the Rocker 
Room. Tomato, Club 57. 
Rock'n'Roll Queen. and Studio 10. 

In addition. Trude Hellers Now 
and Copacabana do some rock pro-
gramming, while the Cotton Club 
has hosted a concert by the new 
wave Model Citizens. For country 
fans there is a City Limits, which of-
fers what it calls "hard country 
dancing music." 

In addition, a new rock club that 
"Beatlemania" promoters Leber & 
Krebs are planning to open on the 
Upper East Side is expected to con-

tain a dance room. while Schissler's 
own club on W. 30th St. is unoffi-
cially open on weekends. Schissler 
says that at least three more rock 
dance clubs are expected to open in 
the next few months. 

In Europe. too, there is a growing 
awareness that clubs which play re-
corded dance music can also draw 
patrons who enjoy rock. Le Palace, 
the most chic disco in Paris. for in-
stance. regularly books such acts as 
Devo, George Thorogood. David 
Johanson, Blondie and Souixie & 
the Banshees. 
At the same time some disco art-

ists are beginning to realize that the 
way to reach the wider, record-buy-
ing white audience is to broaden the 
dimensions of their music, which in-
variably means incorporating rock 
elements. 

Recent releases by Donna Sum-
mer. Amii Stewart and Anita Ward 
all contain rock influences, while 
Summer's image is also being re-
shaped somewhat in recent trade ads 
where it is claimec›P 3_ë 
"rock history.>_-- -" 



POLYDOR RECORDS ANNOUNCES 
THE FIRST RELEASE IN OUR NEW 
ASSOCIATION WITH DON RAY. 

MICHELE FREEMAN'S, 
"TUMBLE HEAT" 

Don Ray's multi-talents 
fueled the success of Santa 
Esmereida and Cerrone. And 
they earned him the distinc-
tion of making "Got To Have 
Loving:' from his album "The 
Garden Of Love: a disco 
smash and Pop crossover. 

Now, under a new produc-
tion arrangement, Don Ray's 
talents will be focused on 
discovering and producing 
new stars. And the first exam-
ple of our beautiful relation-
ship is Michele Freeman and 
her first 12-inch single, 
"Tumble Heat" from her 
forthcoming album, 
'Michele Freeman: 

Michele Freeman's new 
single, and a beautiful new 
relationship with Don Ray. 
On Polydor Records 

and Tapes. 

,OUDOR INCORPORATED 
/,;,3, or  
- - ___J 

'onsed. Ar ' 't Produced by Don Ray 
Write or call your local Polygram Distribution off', non item, 



48  Disco  
Citizens Object 
To `New Anthem 
ALLENTOWN, Pa.— Disco may 

be the "anthem of the new gener-
ation," but some members of the 
older generation in suburban Ho-
kendauqua here don't want a disco 
for the under-20 set in their back-
yard. Conversion of the former Lob-
ster Dory restaurant ( dark for five 
years) into a teen-age disco brought 
objections from 93 citizens who 
signed a petition and with some 50 
showing up at the zoning hearing a 
protest. 
Two local entrepreneurs in their 

early 20's— David Kerstetter and 
David Rapp—have an agreement to 
lease the building for three years 
with an option to buy pending ap-
proval of the zoners. Although the 
property is zoned commercial, it is in 
a residential neighborhood. Kerstet-
ter and Rapp say they are experi-
enced in running a teen-age disco 
from working for the Inforno in 
nearby Easton. 

They plan a disco for the 13 to 20 
set, serving no food or alcoholic bev-
erages. The disco would be open 
from 7 p.m. to midnight Wednesday 
through Saturday and possibly 
weekend afternoons in the winter. 
Admission would be $3 and those 
leaving would have to pay another 
$3 to get back in to discourage con-
gregating in the parking lot and sur-
rounding neighborhood. There 
would be security guards. but the 
objectors groaned when they heard 
Rapp say he expected 300 to 375 pa-
trons each night. 

Kerstetter said the position of the 
speakers and carpeting on the inte-
rior walls of the dance area would 
prevent the music from being heard 
on the outside. The objectors com-
plained there would be too much 
noise, litter, insufficient parking and 
damage to their property. The zon-
ing board deferred a decision on the 
appeal. 

Liquid Floor On 
Tap For Forum 
NEW YORK— Metro-Lites Inc. 

will introduce a modular, liquid, il-
luminated disco dance floor at the 
upcoming Billboard Disco Forum 
VI, scheduled for the Hilton Hotel 
here, Thursday ( 12 through Sunday 
(15). 
The floor, according to Jack Ran-

som, head of Metro-Lites, actually 
changes shape, color and patterns as 
dancers step on to it. " It reacts," he 
states, "both to the beat of the music, 
and to the dancer's individual style." 

The floor is a composition of oil 
and waterbase liquids trapped in a 
sturdy but sensitive plexi-capsule 
above a lighted grid steel platform. 

States Ransom: "When weight is 
applied the liquid explodes into 
brilliant, multi-colored globules, 
double trap of colors, or one globule 
forced over another further breaks 
the colors to mixes and pastels. 

The floor is available in panels of 
40 inches by 40 inches by 6 inches 
high. Each panel interlocks with the 
adjacent panel thereby allowing the 
club operator to create a floor of any 
dimension he chooses. 

Indianan Winner 
NEW YORK—An Indiana audio 

retailer was named dealer of the year 
by GLI Integrated Sound Systems 
for selling more than 80 complete 
GLI systems in 1978. 

David Rippe of Sounds Unlim-
ited Inc. of Richmond. Ind., will re-
ceive his award at Billboard's Disco 
Forum VI here. 

Copyright1979,Billboard Publications, Inc No part of this publication may be reproduced, stored in a retrieval system or transmitted, in any form or by any means, e'ectronic. 
mechanical, photocopying. recording, or otherwise, without the prior written permission of the publisher. 

ATLANTA 
This Week 
I BAD GIRLS-all cuts-Donna Summer-Casablanca 

(LP) 

2 BORN TO BE ALIVE-Patrick Hernandez-Columbia 
(12 inch) 

3 RING MY SELL-Anita Ward-Ill (12 inch) 

4 LOVE MAGIC/HOLLER-John Davis & The Monster 
Orchestra-SAM/Columbia ( 12 inch) 

5 CRANK IT UP-Peter Brown-TN ( 12- inch) 

6 I'VE GOT THE NEXT DANCE-Demece 
(12 inch) 

7 THIS TIME BABY-Jackie Moore- Columbia ( 12-inch) 

8 STARS-al cuts-Sylvester- Fantasy ( LP/12 inch) 

9 H.A.P.P.T. RADIO-Edwin Starr- 20th Century ( 12 
inch) 

10 BOOGIE WONDERLAND-Earth. Wind & Fire/ 
Emotions-ARC ( 12 inch) 

11 HAVE A CIGAR-Rosebud-Warner (12 inch) 

12 UNDER COVER LOVER-all cuts- Debbie Jacobs- MCA 
(12 inch) 

13 CUBA—Gibson Bros — Mango/Island ( 12 inch) 

14 WHEN YOU WAKE UP TOMORROW-Candi Staton-
Warner ( 12 inch) 

15 DISCO CHOO CHOO/DANCE, FREAK AND BOOGIE/ 
LOVE'S IN YOU- Nightlife Unlimited- Casablanca 
(LP) 

BALT./WASHINGTON 
This Week 
1 BAD GIRLS-all cuts- Donna Summer- Casablanca 

(LP/12.inch) 

2 BORN TO BE ALIVE— Patrick Hernandez-Columbia 
(12 inch) 

3 WHEN YOU WAKE UP TONIMIROW—Candi Staton— 
Warner ( 12- inch) 

4 I'VE GOT THE NEXT DANCE—Deniece 
(12 inch) 

5 THIS TIME BABY—laclue Moore— Columbia ( 12- inch) 

6 DISCO CHOO CHOO/DANCE, FREAK AND BOOGIE/ 
LOVE'S IN YOU-Nightlife Unlimited- Casablanca 
(LP) 

7 CRANK TT UP—Peter Brown—TK (12 inch) 

8 NIGHT RIDER—Venus Dodsun-Warner/RFC ( I2- inch) 

9 LOVE MAGIC/HOLLER—John Davis & The Monster 
Orchestra-SAM/Columbia ( 12- inch) 

10 HAPPY. RADIO—Edwin Starr- 20th Century ( 12. 
inch) 

11 RING NY BELL- Anita Ward- Ill ( 12- inch) 

12 PUT YOUR BODY IN IT/YOU CAN GET OVER-
Stephanie Mills- 20th Century ( LP/12 inch) 

13 UNDER COVER LOVER—all cuts— Debbie Jacobs- MCA 
(12 inch) 

14 GOOD TIMES—Chic—Atlanta (12- inch) 

15 THE BOSS— Diana Ross— Motown (LP/12 inch) 

BOSTON 
This Week 
I BAD GIRLS-all cuts-Donna Summer- Casablanca 

(LP/12 inch) 

2 BORN TO BE ALIVE— Patrick Hernandez-Columbia 
(12 inch) 

3 WHEN YOU WAKE UP TOMORROW—Candi Staton— 
Warne012 inch) 

4 LOVE MAGIC/HOLLER—John Davis & The Monster 
Orchestra-SAM/Columbia ( 12- inch) 

5 HEAVEN MUST HAVE SENT YOU—Bonnie Pointer-
Motown ( 12 inch) 

6 NIGHT DANCIN'/RED HOT—Taka Boom — Aziola (LP/ 
12 inch) 

7 TINS TIME BABY—Jackie Moore— Columbia ( 12 inch) 

8 CRANK IT UP—Peter Brown— TB ( 12-inch) 

9 I'VE GOT THE NEXT DANCE—Deniece Williams-ARC 
(12 inch) 

10 THE BOSS/NO ONE GETS THE PRIZE/ONCE IN THE 
MORNING—Diana Ross- Motown ( LP/12-inch) 

11 GOOD TIMES-Chic- Atlantic (12- inch) 

12 HERE COMES THAT SOUND AGAIN-Love Deluxe-
Warner ( 12- inch) 

13 GROOVIN' YOU—Harvey Mason— Arista ( 12 inch) 

14 PUT YOUR BODY IN IT/YOU CA/I GET OVER-
Stephanie Mills- 20th Century ( LP/12-inch) 

15 UNDER COVER LOVER-MI wits-Debbie Jacobs- NCR 
(1 P/12. inch) 

CHICAGO 
This Week 
1 BORN TO BE ALIVE- Patrick Hernandez- Columbia 

(12 inch) 

2 RAD GIRLS—aM cuts—Donna Summer—Casablanca 
(LP/12-inch) 

3 CHINK IT UP—Peter Brown—TB 112- inch) 

4 WHEN YOU WAKE UP TOMOINIOW—Candi Staton-
Warner ( 12- inch) 

5 MG MY BELL-Anita Wand-TB ( 12- inch) 

6 HAPPY. RADIO-Edwin Starr- 20th Century (12. 
inch) 

7 CUBA-Gibson Bros.-Mango/Island (12- inch) 

O AIN'T NO STOPPIN' US NOW-McFadden & 
Whilehead-PIR ( 12 inch) 

9 HERE COMES THAT SOUND AGAIN—Love Deluxe— 
Warner ( 12- inch) 

10 ANYBODY WANNA PAM—Gloria Gaynor - Polydor ( 12 
inch) 

11 UNDER COVER LOIN,- ,1 cuts—Debbie Jacobs- NCR 
(LP/12 inch) 

12 GOOD UMES—Chii (antic ( 12.inch) 

13 Ilk GOT TNT 01 TWICE—Denier. Williams—ARC 
(12 inch) 

14 GET UP AND BOOGIE—freddie James—Warner (12• 
inch) 

15 LOVE MAGIC/MOILER—John Davis & The Monster 
Orchestra—SAM/Columbia ( 12- inch) 

DALLAS/HOUSTON 
This Week 
1 BORN TO BE ALIVE- Patrick Hernandez- Columbia 

(12 inch) 

2 HAPPY. RADIO—Edwin Stan-201h Century ( 12-
inch) 

3 CRAM IT UP—Peter Brown—TB ( 12 inch) 

4 BAD GIRLS-all cuts-Donna Summer- Casablanca 
(LP/12 inch) 

5 WANT ADS-Ullanda-Ocean (12 inch) 

6 HEAVEN MUST HAVE SENT YOU-Bonnie Pointer— 
Motown ( 12 inch) 

7 JUST KEEP THINKIN' ABOUT YOU BABY—Tata Vega— 
Motwn ( 12 inch) 

8 WHEN YOU WAKE UP TOMORROW—Cando Staton— 
Warner ( 12 inch) 

9 NIGHT RIDER—Venus Dodsun—Warner/RFC ( 12 inch) 

10 HAVE A CIGAR— Rosebud—Warner (12 inch) 

11 SAVAGE LOVER—The Ring-Vanguard ( 12 inch) 

12 UNDER COVER LOVER—all cuts— Debbie Jacobs- MCA 
(LP/12 inch) 

13 THE BOSS—Diana Ross— Motown (LP/12 inch) 

14 DANCING IN THE STREET—Hodges. James and 
Smith- London ( 12 inch) 

15 LOVE IS ON THE WAY—Sweet Inspirabons-RSO ( 12 
inch) 

DETROIT 
This Week 
1 WIN TO BE ALIVE- Patrick Hernandez- Columbia 

(12 inch) 

2 BAD GIRLS—ell cuts— Donna Summer- Casablanca 
(LP, 12 inch) 

3 WHEN YOU WAKE UP TOMORROW—Candi Staton— 
Warner ( 12- inch) 

4 CRANK IT UP—Peter Brown—TB ( 12- inch) 

5 UNDER COVER LOVER—all cuts— Debbie Jacobs-MCA 
(LP/I2 inch) 

6 YOU GONNA MAKE ME LOVE SOMEBODY ELSE—Jones 
Grrls-PIR ( 12- inch) 

7 JUST KEEP THINKIN' ABOUT YOU BABY—Tata Vega-
Motown (LP/I2 inch) 

ThE BOSS/I AIN'T BEEN LICKED—Diana Ross— 
Motown ( LP/ 12- inch) 

9 THIS TIME BABY—Jackie Moore— Columbia ( 12- inch) 

10 HIGH ON MAD MOUNTAIN—all cuts— Mike Theodore-
Westbound (LP/12 ,inch) 

II GIVE ME YOUR BODY WHILE WE'RE DANCIM—Jesse 
Towers- Kick ( 12 inch) 

12 SHOULDA GONE DANCIN'—High Inergy-Motown ( 12 
inch) 

13 NIGHT DANCIN'/RED HOT—Taka Boom - Anola ) LP/I2-
inch) 

14 OVER AND OVER- DISCO CItCUS—Columbia ( 12- inch) 
15 THE MAIN EVENT- Barbra Streisand-Columbia ( 12-

inch) 

LOS ANGELES 
This Week 
1 BORN TO BE AUVE-Patrick Hernandez- Columbia 

(12 inch) 
2 HAPPY. RADIO— Edwin Starr- 20th Century ( 12 

inch) 
3 I'VE GOT THE NEXT DANCE—Dernece 

(12 inch) 
4 RAD GIRLS— all cuts—Donna Summer- Casablanca 

(LP/ 12 inch) 
5 THE BOSS/NO ONE GETS Tiff PRIZE/AIN'T BEEN 

LICKED—Diana Ross- Motown (LP/12 inch) 
6 CRANK IT UP—Peter Brown— TB ( 12 inch) 
7 WHEN YOU WAKE UP TOMORROW—Candi Staton— 

Warner ( 12 inch) 

8 UNDER COVER LOVER—all cuts— Debbie Jacobs-NCR 
(L P , 12 inch) 

9 HEAVEN MUST HAVE SENT YOU—Bonnie Pointer— 
Motown ( 12 inch) 

10 LOVE MAGIC/HOLLER—John Davis & the Monster 
Orchestra- SAM/Columbia ( 12 inch) 

11 THIS TIME BABY—Jackie Moore— Columbia ( 12- inch) 
12 HERE COMES THAT SOUND AGAIN—Love Deluxe— 

Warner I) inch) 
13 DISCO 0100 CHOO/DANCE, FREAK AND BOOGIE/ 

LOVE'S IN YOU- Nightlife Unlimited- Casablanca 
(LP) 

14 YOU CAN DO IT—Al Hudson & The Partners— MCA 
(12 inch) 

15 AIN'T NO STOPPIN' US NOW—McFadden & 
Whitehead—PIR ( 12 inch) 

MIAMI 
This Week 
I ROW TO BE ALIVE-Patrick Hernandez- Columbia 

(12 inch) 

2 BAD GIRLS—all cuts—Donna Summer-Casablanca 
(LP/12 inch) 

3 RING MY BELL-Anita Ward- TB ( 12 inch) 

4 HEAVEN MUST HAVE SENT YOU-Bonnie Pointer-
Motown ( 12 inch) 

5 HAVE A CIGAR—Rosebud—Warner (12 inch) 

6 THIS TIME BABY—Jackie Moore-Columbia ( 12 inch) 

7 I'VE GOT THE NEXT DANCE—Demece 
(12 inch) 

8 BAD, BAD BOY—all cuts—Theo Vaness—Prelude (LP) 

9 SAVAGE LOVER—The Ring- Vanguard ( 12 inch) 

10 DISCO CHOO CHOO/DANCE, FREAK AND SOUCIE! 
LOVE'S IN YOU-Nightlife Unlimited- Casablanca 
(LP) 

11 SPEND THE NIGHT/WHY DOES IT RAIN/STOP—Bob A 
Rela-Channel ( LP) 

12 AIN'T NO STOPPIN' US NOW-McFadden & 
Whitehead-PIR (12 inch) 

13 HAPPY. RADIO-Edwin Starr- 20th Century (12-
inch) 

14 HERE COMES THAT SOUND AGAIN—Low Deluxe-
Warner ( 12 inch) 

15 YOU GONNA MAKE ME LOVE SOMEBODY ELSE—Jones 
Girls—PIR ( 12 inch) 

NEW ORLEANS 
This Week 
I BORN TO BE ALIVE- Patrick Hernandez-Columbia 

(12- inch) 

2 CRANK IT UP— Peter Brown—TB ( 12- inch) 

3 BAD GIRLS—all cuts—Donna Summer- Casablanca 
(LP/12 inch) 

4 UNDER COVER LOVER—all cuts— Debbie Jacobs-NCR 
(LP/12-inch) 

5 NAVE A CIGAR-Rosebud-Warner (12- inch) 

6 WANT ADS-Ullanda-Ocean (12 inch) 

7 LOVE MAGIC/HOLLER-John Davis & The Monster 
Orchestra - SAM/Columbia ( 12inch) 

O HIGH ON MAD MOUNTAIN—all cab—Mike Theodore— 
Westbound ( LP/12-inch) 

9 DISCO CHOO CHOO/DANCE, FREAK, AND BOOGIE/ 
LOVE'S IN YOU-Nightlife Unlimited- Casablanca 
(LP) 

10 TO FREAK OR NOT TO FREAK—Stewart Thomas 
Band - Ansta ( 12- inch) 

11 LET ME TAKE YOU DANCING—Bryan Adams-A & M 
(12- inch) 

12 NIGHT RIDER—Venus Dodsun—Warner/RFC ( 12 inch) 

13 GOOD TIMES—Chic—Atlantic (12-inch) 

14 OVER AND OVER—Disco Circus- Columbia ( I2- inch) 

15 HAP.P.Y. RADIO—Edwin Starr- 20th Century ( 12-
inch) 

NEW YORK 
This Week 
1 BAD GIRLS-all cuts-Donna Summer-Casablanca 

(LP/12 inch) 

2 THIS TIME BABY—Jackie Moore—Columbia ( 12 inch) 

3 YOU CAM DO IT—Al Hudson & The Partners- MCA 
112- inch) 

4 I'VE GOT THE NEXT DANCE—Demece Williams-ARC 
(12- inch) 

5 WHEN YOU WAKE UP TOMORROW—Candi Staton— 
Warner ( 12 inch) 

6 LOVE MAGIC/HOLLER—John Davis & The Monster 
Orchestra-SAM/Columbia ( 12- inch) 

7 BORN TO BE ALIVE— Patrick Hernandez-Columbia 
(12 inch) 

8 HERE COMES THAT SOUND AGAIN— Love Deluxe— 
Warner ( 12 inch) 

9 THE BOSS/NO ONE GETS THE PRIZE/ONCE IN THE 
MORNING—Diana Ross- Motown (LP/ 12 inch) 

10 RING MY BELL-Anita Ward- TB ( 12- inch) 

11 HEAVEN MUST HAVE SENT YOU-Bonnie Pointer— 
Motown ( 12 inch) 

12 UNDER COVER LOVER—all cuts— Debbie Jacobs- NCR 
(LP/12•Inch) 

13 GOOD TIMES-Chic-Atlantic (12- inch) 

14 BAD, BAD BOY-all cuts-Theo Vaness-Prelude ( LP) 

15 GET UP AND BOOGIE-Freddie James-Warner (12-
inch) 

PHILADELPHIA 
This Week 
1 BAD GIRLS- all cuts-Donna Summer- Casablanca 

(LP/12 ,inch) 

2 WHEN YOU WAKE UP TOMORROW—Candi Staton— 
Warner ( 12- inch) 

3 BORN TO BE ALIVE— Patrick Hernandez-Columbia 
(I2- inch) 

4 LOVE MAGIC/HOLLER—John Davis & The Monster 
Orchestra-SAM/Columbra ( 12 inch) 

5 YOU GONNA MARE ME LOVE SOMEBODY ELSE—Jones 
Girls-PIR ( 12 inch) 

6 THE BEST BEST IN TOWN—Switch—Motown (12- inch) 

7 THE BOSS— Diana Ross- Motown ( 12- inch) 

8 HEAVEN MUST HAVE SENT YOU—Bonnie Pointer— 
Motown ( 12- inch) 

9 I'VE GOT THE NEXT DANCE—Dernece Williams-ARC 
(12- inch) 

10 MOTOWN REVIEW—Phdly Cream—Fantasy/WMOT ( 12-
inch) 

11 THIS TIME BABY—Jackie Moore—Columbia ( 12- inch) 

12 RING MY BELL-Anita Ward- TB ( 12- inch) 

13 AIN'T NO STOPPIN' US NOW-McFadden & 
Whitehead-PIR 112- inch) 

14 CRANK IT UP-Peter Brown-TB ( I2-inch) 

15 IT'S TOO FUNKY IN HERE-James Brown- Mercury 
(12 - inch) 

PHOENIX 
This Week 
1 UNDER COVER LOVER-all cuts- Debbie Jacobs-MCA 

(LP/12-inch) 

2 ROAN TO BE ALIVE— Patrick Hernandez-Columbia 
(12- inch) 

3 RAD GIRLS-all cab-Donna Summer-Casablanca 
(LP/12iinch) 

4 DISCO MOO C1100/11ANCE, REIM AND BOOGIE/ 
LOVE'S IN YOU-Nightlife Unlimited- Casablanca 
(LP) 

5 PARR IT UP—Peter Brown— TB ( 12- inch) 

6 IV GOT THE NEXT BUICE—Demece 
(12- inch) 

7 LOVE EXCITEI/OANCE MAN-El Coco-AVI ( 12 inch) 

WANT ADS-Ullanda-Ocean (12- inch) 

9 GONE, GONE, GONE/BEGIN THE BEGIUNE-Johnny 
Mathis-Columbia (12-inch) 

10 6000 TIMES-Chic- Atlantic (I2- inch) 

II HAPPY. RADIO-Edwin Starr- 20th Century ( 12, 
inch) 

12 GET UP AND BOOGIE—Freddie James—Warner (12-
inch) 

13 SAVAGE LOVER—The Ring— Vanguard ( 12-inch) 

14 GIVE ME YOUR BOOT WHILE WE'RE DANCIW-Jesse 
Towers- Kick (I2- inch) 

IS GET UP BOOGIE—Leroy Gourez—Casablanca (LP) 

PITTSBURGH 
This Week 
1 WHEN YOU WAKE UP TOMORROW-Candi Staton— 

Warner ( 12 inch) 

2 BORN TO BE ALIVE— Patrick Hernandez-Columbia 
(12- inch) 

3 HAPPY. RADIO—Edwin Starr- 20th Century ( 12 
inch) 

4 NIGHT RIDER—Venus Dodsun—Warner ( 12- inch) 

5 WANT ADS-Ullanda-Ocean (12 inch) 

6 I'VE GOT THE NEXT DANCE-Dernece 
(12- inch) 

7 CRANK IT UP—Peter Brown— TB ( 12 inch) 

1111S TIME BABY—Jackie Moore—Columbia ( 12 inch) 

9 GOOD TINES-Chic- Atlantic (12- inch) 

10 AIN'T NO STOPPIN' US NOW-McFadden & 
Whitehead-PIR ( 12 inch) 

II UNDER COVER LOVER—a11 cuts— Debbie Jacobs- MCA 
(LP/12-inch) 

12 CUBA—Gibson Bros — Mango/Island ( 12- inch) 

13 JINGO/1,000 FINGER MAN/DANCIW AND PRANCIN'-
Candido-Salsoul (LP/12 inch) 

14 CAFE—DO. Sound-Emergency ( 12- inch) 

15 JUST KEEP THINKIN' ABOUT YOU BABY—Tata Vega— 
Motown ( 12 inch) 

SAN FRANCISCO 
Thhis Week 
I UNDER COVER LOVER-all cuts- Debbie Jacobs- MCA 

(LP/12-inch) 

2 YOU CAN Dd0 IT—Al Hudson & The Partners— MCA 
(12 inch) 

3 LOVE MAGIC/HOLLER—John Davis & The Monster 
Orchestra-SAM/Columbia ( 12- inch) 

4 CORN TO RE ALIVE— Patrick Hernandez- Columbia 
(12- inch) 

5 BOOGIE WONDERLAND—Earth. Wind & Fire/ 
Emotions-ARC ( 12- inch) 

6 WHEN YOU WAKE UP TOMORROW/CHANCE/ROCK 
ME—Candi Statan-Warner (LP/I2-inch) 

7 CRANK IT UP—Peter Brown—TB ( 12- inch) 

8 I'VE GOT THE NEXT DANCE—Deniece Williams— 
Columbia 112 inch) 

9 HERE COMES THAT SOUND AGAIN— Love Deluxe— 
Warner ( 12- inch) 

10 THIS TIME BABY—Jackie Moore—Columbia ( 12- inch) 

11 BAD GIRLS—all cuts—Donna Summer-Casablanca 
(LP/12.inch) 

12 NIGHT RIDER—Venus Dodsun—Warner ( 12- inch) 

13 DISCO CHOO CHOO/DANCE, FREAK AND BOOGIE/ 
LOVE'S IN YOU-Nightlife Unlimited- Casablanca 
(LP) 

14 THE BOSS/NO WE GETS THE PRIZE/I AIN'T BEEN 
UCKED—Diana Ross- Motown ( LP/12-inch) 

15 SEXY CREAM-Slick-Fantasy/WMOT (12- inch) 

SEATTLE/PORTLAND 
This Week 
I BORN TO BE ALIVE- Patrick Hernandez- Columbia 

(12 .inch) 

2 HAPPY. RADIO—Edwin Starr- 20th Century ( 12-
inch) 

3 UNDER COVER LOVER—all cuts— Debbie Jacobs- MCA 
(12- inch) 

4 MANE IT UP—Peter Brown— TB ( 12 inch) 

5 NIGHT DANCINVRED HOT—Taka Boom-Anola (LP/ 
12 inch) 

6 BAD GIRLS—all cuts— Donna Summer-Casablanca 
(LP/12 inch) 

7 I'VE GOT THE NEXT DANCE—Demece Williams-ARC 
(12 inch) 

WANT AOS—Ullanda —Ocean ( 12 inch) 

9 JUST KEEP THINKIN' ABOUT YOU BABY—Tata Vega— 
Motown ( 12- inch) 

10 WHEN YOU WARE UP TOMORROW—Candi Staton— 
Warner ( 12 inch) 

11 NIGHT RIDER—Venus Dodsun—Warner/RFC ( 12 inch) 

12 GIVE ME YOUR BODY WHILE WE'RE DANCIN'—lesse 
Towers- Kick ( 12- inch) 

13 GOOD TIMES-Chic- Atlantic (12 inch) 

14 RING MY SELL-Anita Ward-TB ( 12- inch) 

15 LET NE TAKE YOU DANCING-Bryan Adams-A & M 
(12 inch) 

MONTREAL 
This Week 
1 BAD GIRLS-all cuts-Donna Summer-Polydor (LP) 

2 RING MY BELL-Anita Ward-CBS(I2-inch) 

3 BORN TO SE ALIVE-Patrick Hernandez- CBS ( 12. 
inch) 

4 HAVE A CIGAR-Rosebud-WEA (12- inch) 

5 NIGHT DUICIN/IED NOT-Taka Boom-Quality ( 12-
inch) 

6 HEAVEN MUST HAVE SENT YOU—Bonnie Pointer—Alta 
(I2- inch) 

7 BEAT THE CLOCK-Sparks-WEA (12 inch) 

WE ALL NEED LOVE-Dominic Troiano-Capitol (12, 
inch) 

9 GET FT UP FOR LOVE/JUST KEEP THINKING *ROUT 
YOU BABY—Tata Vega- Alta ( 12-inch) 

10 UNDER COVER LOVER-Debbie Jacobs- MCA (12- inch) 

II HAPPY. RADIO-Edwin Starr- RCA ( 12- inch) 

12 LIFE IN TOKYO-Japan- Quality (12-inch) 

13 THE BOSS-Deana Ross- Alta (LP) 

II POUSSEZ-a11 cats-Poussez-London (I2-inch) 

15 SAD, BAD BOY-Theo Vaness-Quality (LP) 

Compiled by telephone from Disco D.J. Top Audience Response Playlists representing key discotheques in the 16 major 
U.S. Disco Action Markets, plus sales reports from key disco product retailers/one stops. 



RECORDS 
GROUP 

BRITAIN MAY BE 
AN OCEAN APART. BUT ITS 
DISCO BUYERS AREN'T 

Right now, British disco's a goldmine. 
Nobody knows that better than us. Pye Records. 
We distribute Donna Summer, The Three 

Degrees, Real Thing, Players Association, and a 
lot of other artists who are striking it very rich in 

the British charts. 
The market, however, still isn't anywhere near to 

saturation point. And we're looking for more 
artists who want to make it on the far side of the 

Atlantic. 
Maybe they're on your label. 

If you think they are, call 

DAVE McALEER OR ALAN McLACHLAN 
THEY'RE STAYING AT THE NEW YORK, 

HILTON TELEPHONE: 212 5867000 

F%:dmiga 

TO GET INTO THE BRITISH DISCO 
CHARTS, PICK UP THE PHONE, 

SO FAR THIS YEAR! 
DONNA SUMMER 'BAD GIRLS' 

PLAYERS ASSOCIATION 'TURN THE MUSIC UP' 

REAL THING 'CAN YOU FEEL THE FORCE' 
EDWIN STARR 'CONTACT' 

GENE CHANDLER 'GET DOWN' 

GIORGIO MORODER 'CHASE' 

DONNA SUMMER 'HOT STUFF' 

CHANTAL CURTIS 'GET ANOTHER LOVE' 

BARRY WHITE JUST THE WAY YOU ARE' 

KISS WAS MADE FOR LOVING YOU' 

PATRICK JUVET 'VIVA CALIFORNIA' 

DONNA SUMMER 'HEAVEN KNOWS' 

BARRY WHITE ̀SHA LA LA MEANS I LOVE YOU' PLAYERS ASSOCIATION 'RIDE THE GROOVE' 

ULTIMATE ̀RITMO DE BRAZIL' 

SPACE 'MY LOVE IS MUSIC' 

POUSSEZ 'COME ON AND DO IT' 

THREE DEGREES THE RUNNER' 

PETER JAQUES BAND 'WALKING ON MUSIC' 

Mi ï CIRCUS 'DISCO CIRCUS' 

LAX ̀DANCIN' AT THE DISCO' 

MADLEEN KA NE 'FORBIDDEN LOVER' 

THREE DEGREES 'WOMAN IN LOVE' 
THE RING 'SAVAGE LOVER' 

PATRICK JUVET 'LADY NIGHT 

EL CO-CO 'DANCE MAN' 
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LABELS CATCHING ON  

Clubs Key To Marketing 
NEW YORK - It's taken a few 

years. but most major record labels 
are finally beginning to get the hang 
of disco. Marketing techniques are 
finally beginning to catch up with 
this fast changing marketplace. All 
of the majors have now set up disco 
departments which specialize in 
pushing records through the new 
found medium of clubs. 
Warner Bros. currently has the 

largest disco department with the in-
dustry's first full compliment of re-
gional disco promotion men. Ray 
Caviano heads the Warners disco ef-
fort as well as his own Warner dis-
tributed RFC Records. Much of 
Caviano's emphasis has been on get-
ting WB's already established pop 
acts into discos. 
Judging by the success WB has 

By ROBERT FORD JR. 

had with disco oriented releases on 
Rod Stewart and the Doobie Broth-
ers, Caviano's strategy is paying off. 
Columbia Records has finally 

moved toward the formation of a 
disco department with the appoint-
ment of Vince Pellegrino as the head 
of disco marketing. The label has 
also scored a major coup in disco 
marketing by presenting a number 
of its currently successful disco acts 
in a live showcase at New York's 
Roseland. This recent show was so 
successful that the label is consid-
ering taking it to other cities to pro-
mote its disco product. 

Atlantic continues to mine gold in 
the disco waters, and with each new 
success, the label increases its com-
mitment to disco. Izzy Sanchez 
wears the double hats of disco pro-

DISCO IMPORTS 
All Countries 

We Get the Disco Imports First 

Meet Us At Disco Forum VI, BOOTH 233 
or call Gary Hall (212) 247-5900 

DISCO is Hot and HAVEN is Hotter 

Record Haven 
TELEX 666 754 HAVEN 

TEL 247-5900 

636 Eleventh Ave 

New York. N Y 10036 
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WHEN YOU'RE HOT, YOU'RE HOT 
PL5 IS HOT 

SEND FOR OUR FREE NEW CATALOG 
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motion and zi&r head, and he is as-
sisted by Roxy Myzal. who handles 
radio and Larry Yasgar, who over-
sees the label's I2-inch single re-
leases. 
Much of Atlantic's disco product 

is currently coming in via produc-
tion deals, and most of the produc-
tion companies with which the label 
deals lend a hand with the market-
ing of their product. 

Arista has also finally gotten 
around to forming a disco depart-
ment which is headed by Audrey Jo-
seph. former MK Promotions staff-
er. The label has expanded its disco 
efforts with a rash of new disco ori-
ented signings by the a&r depart-
ment. 

Elektra/Asylum has shifted the 
emphasis of its jazz/fusion depart-
ment to disco and the label is now 
working hard to bring acts already 
established in other idioms onto the 
disco charts. 
MCA is using disco to help it 

move into competition with the big 
boys, and it is so far meeting with 
some success. MCA is also relying 
heavily on outside production deals 
and distributed labels for disco 
product and marketing support. 
Another label that is doing well 

with distribution deals and produc-
tion companies is RCA which is cur-
rently distributing disco product 
from Salsoul. Roadshow. and 20th 
Century- Fox, RCA's disco efforts 
are headed by former Rockets Rec-
ords staffer Tony King. 
Much of Polydor's recent chart 

success can be tied to disco. The Bee 
Gees, Gloria Gaynor and James 
Brown are all finding new audiences 
thanks to their label's aggressive 
disco marketing efforts. 

Independent labels continue to be 
in the lead in disco marketing as 
they are smaller and closer to the 
street from which the music comes. 

Leading the way among the inde-
pendents is TK which continues to 
be one of the dominant forces in the 

(Continued on page 62) 

Swiss Look 
Into Disco 
PHILADELPHIA—An in-depth 

examination into the American 
disco phenomenon was made 
recently by the Swiss Television Net-
work ( Radio Television Suisse Ro-
mande) at the New York studios of 
the locally based Sigma Sound Stu-
dios. 
To be telecast within the frame-

work of its "Temps Present" series 
(akin to our "60 Minutes"), the en-
tire show will be devoted to a close 
look at the artistic, cultural, eco-
nomic and sociological impact of 
disco on American society. 
The program will be telecast in 

Switzerland on the French channel 
as well as in other French-speaking 
regions, principally in France, Bel-
gium and Canada, and is expected 
to be seen by approximately 50 mil-
lion viewers. 
Going before the Swiss tv cameras 

and explaining how American disco 
records are created, produced and 
recorded were Jacques Morali, pro-
ducer of the Village People and the 
Ritchie Family and who will com-
pose a new score for the upcoming 
"Discoland" movie; the Ritchie 
Family, and Barbara Tiesi, Sigma 
Sound's New York studio manager. 

Leading the Swiss tv team were 
Yvan Butler, producer, and Pierre-
Pascal Rossi, director. 
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BORN TO BE AUVE-Patrick 
Hernandez- Columbia 
(12- inch) 23-10987 

BAD GIRLS-all cuts- Donna Summer - 
Casablanca (LP/12-inch) 
NBLP 2 7150/ NBD 20167 

WHEN YOU WAKE UP TOMORROW-
Candi Staton-(LP/I2-inch BSK 
3333/WBSD 8820 

CRANK IT UP- Peter Brown-TK 
(12- inch) MK 151 

I'VE GOT THE NEXT DANCE-Deniece 
Williams-ARC/Columbia ( 12- inch) 
23-10991 

UNDER COVER LOVER-all cuts-
Debbie Jacobs- MCA (LP/12-inch) 
13920/3156 

HAPPY. RADIO- Edwin Starr- 20th C. 
(12- inch) TCD 76 

HEAVEN MUST HAVE SENT 
YOU- Bonnie Pointer- Motown ( 12-
inch) M00020 

LOVE MAGIC/HOLLER-John Davis & 
the Monster Orchestra- SAM/ 
Columbia ( 12 inch) 23-10976 

RING MY BELL-Anita Ward-TK 
(12 inch) TKO 124 

THIS TIME BABY-Jackie Moore-
Columbia ( 12- inch) 23-10994 

THE BOSS-all cuts- Diana Ross-
Motown ( LP/12-inch) M-8 923R-1/ 
M00026D- I 

GOOD TIMES-Chic- Atlantic (12- inch) 
DSKO 192 

BOOGIE WONDERLAND- Earth, Wind 8 
Fire/Emotions-ARC ( 12- inch) 

HAVE A CIGAR- Rosebud-Warner Bros. 
(12- inch) WBSD 8784 

YOU GONNA MAKE ME LOVE 
SOMEBODY ELSE-Jones Girls- PIR 
(12- inch) 228-3682 

AIN'T NO STOPPIN' US NOW-
McFadden 8 Whitehead- PIR ( 12-
inch) ZS8,3675 

DISCO CHOO CHOO/DANCE, FREAK 
AND BOOGIE/LOVE'S IN YOU-
Nightlife Unlimited- Casablanca ( LP) 
NBLP 7139 

YOU CAN DO IT-Al Hudson 8 the Soul 
Partners- MCA ( LP/12-inch) 
AA 1136 

HERE COMES THAT SOUND AGAIN-
Love Deluxe-Warner ( 12- inch) 
WBSD 8827 

WANT ADS-Ullanda -Ocean ( 12- inch) 
OR 7500 

LET ME TAKE YOU DANCING-Bryan 
Adams - A&M ( 12- inch) SP 12014 

JUST KEEP THIAMIN' ABOUT YOU 
BABY/GET IT UP FOR LOVE-Tata 
Vega- Motown ( LP/12-inch) 17 
360/M0021 

NIGHT RIDER-Venus Dodson- Warner/ 
RFC ( 12- inch) RCSD 8824 

CUBA-Gibson Bros.-Mango/Island 
(12- inch) MLPS 7779-A 

HIGH ON MAD MOUNTAIN-all cuts-
Mike Theodore- Westbound ( LP/12-
inch) WT 6109/DSCO 161 

BAD, BAD BOY-all cuts-Theo Vaness-
Prelude ( LP) PRL 12165 

NIGHT DANCIN'/RED HOT-Taka 
Boom-Anda ( LP/12-inch) SW 
5004I/AR 9010 

PUT YOUR BODY IN IT/YOU CAN GET 
OVER -Stephanie Mills- 20th 
Century ( LP) T 583 

THE RING-Savage Lover- Vanguard 
(12 inch) SPV 23 

I (WHO HAVE NOTHING)/STARS/BODY 
STRONG-Sylvester- Fantasy (LP/ 
12- inch) F-9579/0 129 

SPEND THE NIGHT/WHY DOES IT RAIN/ 
STOP - Bob-A.Rela - Channel ( LP) 
CLP 1002 

GROOVIN' YOU-Harvey Mason-Arista 
(12- inch) CT 53 

GET UP AND BOOGIE- Freddie James-
Warner ( 12 inch) DWBS 8857 

POUSSEZ-all cuts-Poussez-Vanguard 
(LP) VSD 79412 

ANYBODY WANNA PARTY-Gloria 
Gaynor - Polydor ( 12- inch) TDD 507 

BOOGIE WOOGIE DANCIN' SHOES-
Claudja Barry- Chrysalis ( I2- inch) 
CDS 2316 

MARRIED MEN-Bette Midler - Atlantic 
(12- inch) DSKO 187 

TO FREAK OR NOT TO FREAK-Stewart 
Thomas Group-Arista ( I2- inch) 
CT 702 

JINGO/1,000 FINGER MAN-Candido-
Salsoul (LP/12-incr) SA 8520 
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AIN'T NOTHING GONNA KEEP ME FROM 
YOU-Teri DeSario - Casablanca ( LP/ 
12- inch°) NBLP 20157 

SHAKE IT BABY LOVE/LOVE ATTACK - 
Ferrara-Midsong ( LP/12-inch) MSI 
008/MD 509 

DANCIN' AT THE DISCO-LAX- Prelude 
(12 inch) PRO 71116 

OVER AND OVER- Disco Circus-
Columbia ( LP/ l2- inch) JC 36049 

MOTOWN REVIEW-Phdly Cream-
Fantasy/WMOT ( 12- inch) D-132 

PARTY UGHT/LET YOUR BODY SHINE-
Munich Machine- Casablanca ( LP) 
NBLP 7137 

NEW perk-Nuggets- Mercury 
(LP/12-inch) SRM 3779/MK 93 

CAFE-D.D. Sound- Emergency 
EM LP 7501 

MUSIC IS MY WAY OF LIFE- Patti 
LaBelle- Epic ( LP) JE 35772 

SEXY CREAM-Slick- Fantasy 
(12- inch) D.122 

LOVE EXCITER/DANCE MAN- El Coco-
AVI ( 12- inch) 12-270 

WORK THAT BODY-Taana Gardner-
West End ( 12.inch) WES 22116 

I GOT THE ANSWER/LOVE SICK- Carol 
Douglas-Midsong (LP) MSI 007 

HAPPINESS- Pointer Sisters- Planet 
(12-inch)AS-11407 

WHY LEAVE US ALONE- Five Special - 
Elektra ( 12- inch) AS- 11408 

SUPER SWEET-Wardell Piper - Midsong 
(12- inch) MD 508 

SHOULDA GONE DANCING-H i-Inergy-
Motown (LP/12-inch) G 
7987/M00019 

GIVE ME YOUR BODY, WHILE WE'RE 
DANCIN'-Jesse Towess- Kick ( 12 
inch) (RD 71279 

THE MAIN EVENT- Barbra Streisand-
Columbia ( LP/12 inch) JS 36115 

COME AND GET IT ON-Soccer -Salsoul 
(12 inch) SG 217 

GET ANOTHER LOVE-Chantal Curtis-
Key ( 12 inch) K 5100A 

MARTIN CIRCUS-all cuts- Martin 
Circus- Prelude ( LP) PRL 12167 

DANCE WITH YOU-Carrie Lucas-Solar 
(12 inch) YD 11483 

THE RUNNER-Three Degrees-Ariola 
(12 inch) AR 7746 

THE BEST BEAT IN TOWN-Switch - 
Motown ( 12 inch) M00025 D-1 

WE ARE FAMILY/HE'S THE GREATEST 
DANCER/LOST IN MUSIC-Sister 
Sledge- Cotillion ( LP) SD 5209 

LOVE IS ON THE WAY-Sweet 
Inspirations-RSO ( 12- inch) RSS 304 

I WAS MADE FOR LOVING YOU- Kiss-
Casablanca ( LP/12 incr) 
NBLP 7152 

FLY BY NIGHT-Pat Hodges- Parachute 
(LP/12-inch°) RRLP9016 

BOOGIE BUSINESS- Lamont Dozier-
Warner Bros. ( 12- inch) WBSD 8792 

24 HOURS A DAY- L, J. Johnson-AVI 
(LP) 6064 

FIRST TIME AROUND-Skky-Salsoul 
(I2- inch) Remis SG 215 

LADY NIGHT/SWISS KISS- Patrick 
Juvet - Casablanca (( P/12- inch) 
NBLP 7148/NBD 20160 

FOUND A CURE-Ashtord 8 Simpson-
Warner ( 12 inch) DWBS 8874 

TELL EVERYBODY-Herbie Hancock-
Columbia ( 12 inch) 43-11019 

EVERYBODY HERE MUST PARTY- Direct 
Current-TEC ( 12 inch) tt 59 

IT'S TOO FUNKY IN HERE- James 
Brown- Mercury ( I2- inch) POD 510 

MY BABY'S BABY- Liquid Gold-
Parachute ( Casablanca) ( 12-inch) 
ORO 20523 

DON'T STOP-Ish-TK (12- inch) 
TKO 156 

SHAKE YOUR BODY (DOWN TO THE 
GROUND)- The Jacksons- Epic 
(LP/12-inch) 1E355552/28-50721 

*non-commercial 12 inch 

Compiled from Top Audience Response Records in the 15 U.S. regional lists. 



LITELAB CONTROLLERS 
The Only Insurance Policy You'll Ever Need Against " Black-Outs 

The Award Winning, U.L. Approved Litelab Controllers 

L-1000 Ten Channel Chaser 

L-4000 Four Channel Color Controller 

Heard the one about the club owner 
whose lights went down on a " peak 
hour' Saturday night? It wasn't very 
funny. In fact, it ultimately put him out 
of business. Scary, but it's the truth. 

Over the past few years, since the disco 
industry began to boom, one name has 
and continues to lead the disco light 
controller field: Litelab. 

NEW YORK 
76 9th Ave 
N.Y.. N.Y. 10011 
212-675-4357 

L-8000 Eight and Sixteen Channel 
Memory Controllers 

L-6400 Sixty Four Channel 
Memory Controller 

Litelab Controllers are U.L. Approved, 
state-of-the-art controllers that have 
become used and accepted world-
wide as the highest quality, most 
versatile controllers in the business. 
That's a fact. 

Litelab controllers are the best insur-
ance you can have against "b ack-out" 
Saturday nights. 

<lilt tjli Elie:  keff, 

wel-"-e-lmeeirleleggineirPeebb= 

Litelab Disco Systems are sold thru Litelab dealers exclusively 

And isn't it comforting to know that an 
investment of thousands of dollars in a 
business that will earn you thousands 
more. is worth it? We think so. That's 
why we built the finest controllers in 
the world: Ask anyone! 

DISCOTHEQUE UGHTING DESIGNER TO: 

BUFFALO 
251 Elm St. 
Buffalo, ,N.Y. 14203 
716-856-4300 

BOSTON 
69 N Beacon St 
Boston, MA 02134 
617-787-1950 

LOS ANGELES 
1557 Esperanza St 
LA. CA 90023 
213-268-4744 

CHICAGO 
114 W. Illinois St. 
Chicago. IL 60610 
312-828-0303 

For additional information contact the Litelab office in your area: 

Ask for our free 20- page full color Disco Light catalogue. 
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Music And Mix Progress Far Ahead of DJs 
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CHICAGO—America takes disco 
to its heart we're told. Disco is music 
for the '80s and the disco mix a new 
form of musical composition. 
While all this progress is being 

made, the discotheque deejay—the 
very backbone and nerve core of the 
industry—remains at the most rudi-
mentary level of professional organ-
ization. 

Well-established communication 
channels and national associations 
serve discotheque owners and 
record companies—the other compo-
nents of the disco phenomenon. 
Look to the mobile and club dee-

jay today, however. Here organiza-
tion stops at the record pool level. 
with deejay interests scattered in 
dozens of local pools throughout the 
nation. 
And whether or not pools actually 

represent the interests of deejays—or 

the interests of pools—appears open 
to question. 
Attempts to form a national or-

ganization of deejays take the form 
of the American Guild of Disco Pro-
grammers. recently begun in New 
York by deejays Stash Furman and 
Norma Goodridge, and the Inter-
national Assn. of Programmers and 
Technicians—an idea proposed by 
Chicago pool head Rocky Jones 
more than a year ago. 

Record Pools also have banded 
into a National Assn. of Record 
Pools, however, little work has been 
completed by the group since its 
founding last year. Several founding 
members have gone on to take 
record company jobs. 
Group rates on health insurance, 

group equipment purchasing power. 
creation of professional standards 
and educational guidelines, and 

DISCO MAIL ORDER SERVICE 
Retail • DJ — Imports & U.S. 

Call or write us—We have the fastest service, best stock and cheapest retail price on 
U.S. and imports. Send for our FREE listings of imports, 12" Discs, and U.S. LP's. 
We also have 10,000 pop oldies in stock. Send $2.00 for catalog, deductible against 
first order. 

We export to DJ's in all foreign countries (retail only). 
Call us about our AUTOMATIC MAILING SUBSCRIPTION SERVICE—personalized 
to the needs of your disco or area. 

Mow UM U.S. LP's: Sal. Night Band. Cindy & Roy. Michael Zager. Disco Circus 
New Hot U.S. 12": Ash. & Simpson. Poussez (Remix). Stephanie Mills iRemixt 

MAIL-O-DISC 
New Phone No. — (212) 268-1333 

We accept VISA • We accept MASTER CHARGE 
All orders are shipped immediately U P.S —We give personal attention to your needs—We have the 
best prices—Try us You'll never need anyone else 

71-59 Austin St Forest Hills, NY 11375 

(20 Minutes from Manhattan) 

ULd 
There are thousands of pulsar units at 
work in hundreds of situations around 
the world. Good reliable and versa-
tile controllers at the right prices. 

• Sequencers • Colour Organs • Strobes 
• Dimmers 

Write or phone for full details of our product 

and your nearest supplier 

Full Range of Product 
on stand 165 
Metrolites Inc. 

PULVal 
Pulsar Light of Cambridge Ltd. 
Henley Road Cambridge 

(0223) 66798 England CBI 3EA Telex 81697 

By ALAN PENCHANSKY 

leverage in wage bargaining are some 
of the benefits organizers are shoot-
ing for. Both the Guild and the pro-
grammers and technicians group. in 
contact with organized labor, are 
prepared to lead deejays into union-
ization—if that's what membership 
wants. 
What are obstacles to a national 

organization of deejays? Aside from 
the fact that the industry is ex-
tremely young and still in a sorting 
process, problems of organization 
include: resistance from record 
pools which feel they can be 
squeezed out of the picture: and, say 
organizers, resistance and indiffer-
ence of taste-making spinners at 
leading clubs who aren't interested 
in helping others up the rungs. 

Organizers cite the "live for to-
day" lifestyle of disco club spinners 
and the class stratification of the 
community as other roadblocks in 
the way of a broad-based national 
group. 

"Record pools are not as neces-
sary as they used to be and they are 
very negative to unionism, guild-
ism," claims Norma Goodridge. one 
of the founders of the Guild of Disco 
Programmers. the fledgling New 
York area group. 

Spinners today can purchase their 
recordings. particularly if wages are 
adequate. Goodridge believes. 

"In the beginning the record pools 
were necessary because you couldn't 
get it, you couldn't buy the product." 
she explains. 

Weekly meeting of the Guild have 
drawn interest from about 50-70 
deejays, though no dues are being 
collected yet. Many of New York's 
leading spinners claim they'll back 
the effort, but take the familiar "wait 
and see" attitude. Goodridge says. 

Several industryites. including 
Paul Freedman of GLI. and Neil 
Bogart of Casablanca Records, have 
been asked to sit on the board of di-
rectors. Goodridge says. 
According to Goodridge, New 

York area deejays are badly under-
paid. "The average New York dee-
jay is glad to make $50 per night and 
works three or four nights per week." 
she explains, adding, "He's lucky. 
some make $35 per night." 
Goodridge and other organizers 

want to lay heavy emphasis on the 
spinner's importance to the club's 

Disco Going Into 
UCLA Classrooms 
LOS ANGELES—Casablanca 

president Neil Bogart and Butterfly 
Records chief A.J. Cervantes are 
among the music business leaders 
slated to appear at a UCLA Exten-
sion seminar beginning Aug. 1, 
1979. 

Entitled, "Disco Phenomenon: 
Fact or Fantasy?" the course "will 
consist of a series of live and multi-
media demonstrations and open dis-
cussion," according to a spokesman, 
and will be coordinated by Nancy 
Sain, executive vice president of 
Butterfly Records. 
The weekly three-hour non-credit 

sessions will be split among the 
Westwood campus as well as a 
recording studio and a discotheque. 
The history of disco is scheduled 

for the first class at which will ap-
pear guest speakers Bill Wardlow, 
associate publisher of Billboard, and 
Michael Lee, said to be "an inde-
pendent disco a&r director." 
Tuition for the course, open to 

adults over 18, is $75 and students 
are requested to register quickly by 
mail to: The Arts, UCLA Extension, 
P.O. Box 24902, Los Angeles, Calif. 
90024. 

success. Owners must recognize that 
$100 or $200 per night for a quality 
jock is a bargain, considering the im-
pact on business the jock alone can 
have. 
The coterie of trend-setting 

jocks—predominantly gays—tends to 
oppose guildism, complains Good-
ridge. She is looking to black spin-
ners. and the mobile disco commu-
nity—comprising individual 
entrepeneurs—as a base for the 
Guild's development. 

Chicago's organizing effort has 
nose-dived into near obscurity in the 
past half year, but at the peak of the 
effort Rocky Jones had power to 
draw meetings of more than 100 

spinners. Meetings haven't been 
held for more than six months. how-
ever Jones claims the movement isn't 
dead. 
Today. energies are being chan-

neled into Deejay International. a 
new disco publication that will carry 
information about the association. 
The plan is to offer group health in-
surance through the magazine, and 
Jones also wants to offer equipment 
insurance and low cost auto loans. 

"I'd say at least 50% of the mail 
coming in from Deejay Inter-
national is in favor of the union," 
Jones, interviewed in late June. 
stated, adding. "I don't think it's 
over." (Continued on page 69) 

Light Up Your Wallet! 

• 

• 

* Specializing in complete Club Design 

* Equipment Sales and Installation 

* Sound Systems 

* Mobile Disco's 

Contact Us For All 

Your Disco Needs — 

We Create Customers !! 

216 Des Moines Ave — Ames, IA. 50010 

515-233-4456 

All products 

wired in 

parallel 

Powerful 
beams of light, 

spinning or sweeping, can 
enhance your next lighting instal-
lation Send for our brochure and 

price list of quality lighting 
products 
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(No\ Q b 10 I 

LAJCE 
ENTERPRISES , INC. 
10711 Presidential Dr 
Dallas, Texas 75243 

214/349-1978 
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INTERNATIONAL   
ENTERTAINMENT 
EXPOSITION 

CONVENTION CENTER 
In Attendance: 

Casino Directors, Nightclub Owners, Disco Operators, Theatre Owners, Concert Promoters,   

DECEMBER 11-141979   
LAS VEGAS a au II 
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I Ma II 
k 
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if" 
Hotel and Resort Executives and Entertainment Directors, Interior Designers, Gambling 

Tour Managers, Dinner Theatre Directors, Cruise Ship Directors, Restaurant Owners, and 
Fair and Amusement Park Directors. 
Exhibitors as of July 1: 
AST Sound ane Light 
AVAB America Frank B. Hall 
Accurate Souni Corp Galaxy Stage Light 
Audio Concepts Game Plan 
Audio Technical Service Electric Light Speakers 
American Products Clear Corn 
A & S Case Disco Works 
Aesthetic Design Disco Explosion 
AAL Speakers Diversitronics 
Amusement Business Hammond Industries 
Bally Mfg. Electra Displays 
Billboard Publications IMAX 

 Nk Buckeye Fireworks Illusion Lighting 
Creative Engineering Kustom E ectronics 
Cerwin Vega Kliegl Brothers 
Casino Entertainment Kenroy Lighting 
Crown Industries Jim Kinner Sound 
Crest Audio Lighting Dimensions 
Computer Ventures Litelab Corp 
Dynamo Corp Lightworks 
Discotronics Jani Productions 
Disco Scene Lance Erterprises 
Design CircLit Latec Licht and Sound 
Ekkor Linear Sound 
Episode Lighting Limelight Prod. 
Entertainment Dynamics Laser Presentations 

• • • 

HI HIIHHIIII • • 

• • • 

Entertainment Prod Syst. Len Talent 
Multi-Phase Entertain 
M. E. Productions 
Lights Fantastic 
Mega Products 
Maryland Sound 
McDonald Sound 
Motion Message 
Newth Lighting 
Neoray Lighting 
Nameth and Co. 
Omnitroiics 
Elcon 
Portmar Shore 
Packaged Lighting Sys 
Phoebu 3 
Polaroid Corp. 
Performance Mag 
QRK Electronics 
P.A.S.E. 
Roll a Deal 
Rocktronics 
Rosco Labs 
Rosner Custom Sound 
Sound Chamber 
Spectra Sound Prod 

Please send attendee information: 

Company  

Title  

Address 

Smithall Elec 
Graham Smith 
Science Faction 
Soundteque 
Total Concept Sound 
Talent and Booking 
Tivoli Industries 
Towards 2000 
Tourist Attractions 
Times Square The. 
Teaser Wireworks 
Teatronics 
Tech Theatre 
Univer Disco Ltg. 
Vista Ltg. Entertain. 
Vu More Mfg. 
Wing Industries 
Wavelength 
Williams Elec. 
Wood Wilkings 
Yamaha 
Sundance 
RKB Industries 
GLI Div., VSC 

Send to: 

American Expositions, Inc. 
One Lincoln Plaza 
New York, New York 10023 
212 691-5454 
Contact: Victor Harwood 

Telephone 
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 Disco  
GETTING THE FIT AHrittisMtaeor uSidayAs ttNeomtpEt Dvezco 
LOS ANGELES—"I don't think 

every artist who wants to disco can 
or should," says Bob Esty, who has 
produced big disco hits this year by 
pop superstars Cher and Barbra 
Streisand in addition to orches-
trating one that fizzled: the Beach 
Boys' "Here Comes The Night." 

Esty points to the 1978 release of 
Lawrence Welk accordionist Myron 
Floren's "Disco Polka" on GRT— 
complete with disco versions of 
"Beer Barrel Polka" and "Pennsyl-
vania Polka"—as "the perfect ex-

By PAUL GREIN 

ample of someone doing it who 
shouldn't be doing it. 

"If the act doesn't feel it or the ma-
terial is wrong, it will sound forced," 
Esty explains, "and people won't 
want to buy it. But if it's the right 
combination, it works fine." 

Streisand's disco version of the 
"Main Event" theme almost wasn't 
recorded, according to Esty. "Paul 
Jabara is signed to First Artists pub-
lishing and when he found out what 
the movie was to be about, he and 
Bruce Roberts went ahead and 

MGM STAGE 
LIGHTING 

INC. 

Metro-Lites 
changing to 

Everything for the disco/club/ stage 

• Latest international effects • Wholesale prices 

• Immediate pickup • Free consultation 

• Catalog available 

NEW! Liquid Dance Floor 

Metro-Lites, Inc. 
Jack Ransom Manager 
750 10th Avenue N Y C 

(212) 757-1220 

wrote the song hoping they'd con-
sider it. He submitted a demo, but it 
was rejected and just laid around for 
two months. 

"Barbra had hired Marilyn and 
Alan Bergman to write a 'Way We 
Were' type of ballad for the movie," 
Esty says, "but Jon Peters thought it 
should be an uptempo tune since the 
movie's a comedy. So he talked her 
into reconsidering because he 
wantéd her to do a contemporary 
thing, a dance tune. 
"And when Paul won the Acad-

emy Award (for writing Donna 
Summer's "Last Dance"), that gave 
him the credibility to approach Bar-
bra with the same song she'd re-
jected before. 
"When I was asked to produce 

and arrange it for her I went out to 
meet her," Esty says. "I was a little 
reluctant because it doesn't always 
work when artists try disco, but here 
I thought we had a real good reason 
and situation." 
As for Barbra: "She worked real 

hard to try to make it work," reports 
Esty. "She's very cooperative: I 
didn't know she would be that way 
exactly from the horror stories you 
hear in Hollywood about superstars. 
But she's wonderful to work for." 
The star did have one request: she 

wanted the word 'fight' worked into 
the song. By chance, Esty and Jabara 
had already started writing a tune 
called "Fight" for Jabara's Casa-
blanca album. "It was perfect," Esty 
recalls. "We just looked at each 
other and said, 'have we got a song 
for you.' " 

(Continued on page 68) 

N.Y.-Based GLI Expands 
Line To Smaller Markets 
NEW YORK—GLI Integrated 

Sound Systems is another major 
manufacturer going into the small 
disco market, whether it be a scaled-
down club, a private home or a mo-
bile disco operation. 
"Now that smaller clubs are rec-

ognizing the profitability of the 
disco phenomenon, GLI is produc-
ing a line of equipment that will de-
liver the same high quality sound in 
a smaller area, with more compact 
components, and at lower cost," 
claims GLI president Stuart Rock. 
Two of the GLI products destined 

for the smaller scale disco market 
will be shown at the Billboard Disco 
Forum VI Thursday ( 12) through 
Sunday ( 15). They are the FRA-2 
speaker and the C-2 mini-console, 
both lightweight and portable acces-
sories designed for the small user. 
The FRA-2 speaker is 20 inches 

high, 19 inches wide and nine inches 
deep, but it reportedly handles up to 
150 watts and can produce in excess 
of 99 dB at one meter with one watt 
input. It also features a 15 inch pas-
sive radiator, four 51/4 bass/mid-
range drivers and three tweeter 
horns. 
The housing is finished in black 

with a perforated steel grill. The 
speaker weighs 30 pounds and has a 
suggested retail list price of $250. 
The C-2 mini-console is a basic 

system that, with the necessary com-
ponents, provides the user with all 
that is necessary to turn a small set-
ting into a professional, twin-turn-
table disco set-up. 

Stripped down, the C-2 unit re-
tails for $350 and comes with two 
console lights on top and an AC 
power strip. The price includes noth-

(Continued on page 68) 

DISCO 
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 Disco  

Disco Mix 
NEW YORK—Cheryl Machat, who handles 

disco promotion at Epic, reports that Melba 
Moore is in the studio working on a new LP to be 
produced by Pete Bellote. Artist and producer 
have co- penned all eight tunes from the album 
"Burning." 

John Luongo has remixed the Sly album 
called "Discofied/Sly 10 Years Too Soon." He 
has also worked with Barbara Low, a new artist 
aboard the Pavillion label headed by Luongo. 
Low is from Toronto and has a strong voice. The 
LP is to be produced by Harry Hinde and Freddy 
Perren. The mix will be by Luongo. 

Epic's new group from England, called Ritz, 
has a 12- inch 33'. ' p.m. titled " Locomotion" 
taken from its forthcoming LP " Putting On The 
Ritz." This 5.39- minute disk produced by Ken 
Gold, is starting to receive response in the clubs. 

Tom Moulton's first project with the newly 
created Casablanca Tom 8. Jerry label is a studio 
group called T .1 M. Its 12-inch 331/2 r.p.m. will 
be produced and mixed by Moulton and is called 
"Put Yourself In Myself." Moulton is also behind 
the reins of the forthcoming Grace Jones album 
"Muse." As producer/mixer his first 12- inch 
33% r.p.m. from the Island label will be "On 
Your Knees." 

Side one consists of "Sinning," "Suffer," 
"Repentence" and "Saved" which runs 21 min-
utes and is segued together. The flip side in-
cludes the 12-inch as well as "Sugar And 
Spice," "Atlantic City Gambler" and " I'll Find 
My Way To You." 

Atlantic's Roxy Myzal states that the label's 
July program is sizzling with LPs and 12- inch re-
leases. Revanche is the name of a new group. 
The title of its album is " Music Man." Recorded 
in Italy, the arranger is Malavisi Maurau. The 
producer is Jacques Petrus, of the Peter Jacques 
Band. Four uptempo tunes include "You Get 
High In New York City," "Revenge," " Music 
Man" and " 1979 Its Dancing Time." 

"Risque" is Chic's new release by producers 
Nile Rogers and Bernard Edwards. One cut titled 
"My Feet Keep Dancing," has an interesting 
tapdance break. From Cotillon comes the Jimmy 
Castor Bunch LP as well as A D C's "Talk That 
Stuff." Mick Jagger has spread his talents to 
mixing for the Peter Tosh release " Buck- In-
Ham- Palace." 

Ken Friedman promises no slack from the 
Casablanca family in regard to new product for 
July. Highlighting the release is the Richie Fam-
ily's first LP for the label titled, " Bad Reputa-
tion." Deejays will find Joe Long's LP for Liquid 
Gold, as well as the Joel Diamond Experience 
LP, and the 12- inch 331/2 r.p.m., "Music Ma. 
chine." 

Meco has changed its style by staying away 
from movie themes as a basis for its work, and is 
devoting its energy to its new LP, "Moon 
Dance." Marc Paul Simon's own label is to be 
called Earmarc, and the first group is to be the 
Duncan Sisters produced by Willy Morrison and 
Ian Guenther. Several of the current releases 
from Casablanca are being remixed and reis-
sued. Included are the 12-inch 331/2 r.p.m.s 
from Donna Summer, "Dim All The Lights" 
backed with "Sunset People!" Space, "Save 
Your Love For Me," Love and Kisses, "You Must 
Be Love;" Leroy Gomez "Get Up And Boogie" 
and Munich Machine's " Party Lights." 

Columbia is moving into the disco market as 
evidenced by its latest releases. Marlene Shaw 
has an LP,"Take A Bite." One of the cuts called 
"Love Dancin' " is catchy and fast moving in 
tempo. This 12- inch 33% r.p.m. has the artist as 
well as Meco Monardo, Tony Bongiovi and Har-
old Wheeler as producers. John Luongo and Mi-
chael Barbiero are responsible for the tight mix 
on this 7:56 disk. 

Again the team of Love/Zager has tapped the 
talents of Ronnie Dyson for his new 12- inch 331/2 
r.p.m. from Columbia titled " If The Shoe Fits 
(Dance In It.)" Taken from the LP of the same 
name, these producers/arrangers have made 
this 6:35 minute disk a "product of love" for 
deejays and dancers alike. 

Artist Herbie Hancock has conquered the 
road from jazz to solid disco with the 12 inch 
33'3 r.p.m., "Tell Everybody." Remixed by Don 
Miley and San Francisco deejay Tim Rivers (from 
the City disco), the production by David Rubin-
son features rhythm tracks with a funky beat, 
punchy brass and restful orchestration for a full 
7:48 minutes. 

From RSO Records come two debut releases, 
"Shoeshine" by Jim Capaldi is a 12- inch 331/2 
r.p.m. at 7:39. This artist previously worked in 
the rock field with Steve Winwood and Traffic. 
Capaldi incorporates his vocals with driving syn-
thesizer effects, electric guitar and strong per-
cussion that contributes to a piercing rock/ 

disco tempo with a hot tenor sax break. Pro-
duced by Jimmy Miller the disco mix is by Rick 
Gianatos and the cut is from the RSO album 
"Electric Nights." 

The distinctive harmonies of the Sweet Inspi-
rations are evident in its first 12-inch for RSO, 

14 BARRY LEDERER 

"Love Is On The Way." Consisting of both a vo-
cal and instrumental side, this record runs 6:10 
and 5:20 minutes, respectively. Both orches-
tration and arrangements work well giving pos. 

sible pop crossover on this energetic and com-
mercially-viable 12- inch. 

David Steel of the promotion department of 
Polydor Records is looking forward to the first 
Don Ray production of the Michele Freeman, 12-
inch 331/2 r.p.m. disco disk titled, " Heat." Krys-

tals is the new group on Spring Records. The 
group's 12- inch, 33½ r.p.m. is titled, "What Cha 
Doing For Love." Also expected is the Alicia 
Bridges LP, " Play It As It Lays," Isaac Hayes, 
"Don't Let Go" and now a Spanish version of 
Gloria Gaynor's "I Will Survive." 

SUPERVISORS combine 
space-age technology & 
fashion to become the 
most exciting visor in the 
universe ... Four L.E.D.'s 
(light emitting diodes) 
flash through microcircuitry 
rhythms on a high fashion 
visor in exciting designer 
colors. 

Operated by a 9-volt 
battery, comfortable & 
fully adjustable to fit all 
ages, SUPERVISORS have 
enormous appeal to a 
vast marketplace. Mid-
western is the exclusive 
licensee for a wide spec-
trum of Recording Stars, 
Superheroes, and Sports 
teams. It is the hot fashion 
accessory of the season, 
and can be designed with 
your own logo. 

Call Robert Aromando 

collect, today at 

Midwestern 

Manufacturing Company 

(314/997-0087). He'll 

have you selling 

SUPERVISORS in 

2 weeks. 
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Societies Firm On 
Club Licensing Rule 

13 ROW, R I R0111 

NEW YORK—Although sonic 

disco owners may not like it. the 
three major performing rights or-
ganizations license their entire cata-
logs for use by clubs. 
Some owners have said they 

should only be paying for disco mu.-
sic since they play nothing else. 
BMI vice president Allan Smith 

says that there "are really two parts" 
to the reason behind his organiza-
tion's present licensing system. 

First. "We offer a blanket license 
(which gives unlimited use of all 
music in the repertoire) as the least 
expensive way for all parties." Then, 
he adds, "You play as often as you 
want whatever you want." 

Second, Smith asks, "What is 
disco? "There are disco arrange-
ments of songs that have their roots 

in serious or country music," he adds 
that segregation of the music into 
categories would be a difficult if not 
impossible task. 
"The function of the blanket li-

cense." Smith concludes. " is to make 
things as cheap as possible for every-
one concerned." 
• While he acknowledges that "No 
one has ever asked for per- piece li-
censes," Smith observes that should 
that ever happen. " It's something 
we'd have to consider." 
ASCAP executive director Paul 

Marks says that discotheques with 
his organization's license "have the 
right to use whatever music is in the 
catalog now or what may be created 
in the future. 

I he history of disco is clear in 
(Continued on page 71) 

GRODEC® 
First European 

Audio Mixing- console Mfc. 

for Discothèques 

®established in 1954 

TRANSTEL - SABIMA Ltd. 
Harrnoniestr. 3E1 TELEX:33042 
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...requests inquiries for import: 

U.S.A.-Countries of Central and South America - 

African States - Near East- Australia- New Zealand 

Balkan States- Denmark- Italy- Greece-Turkey- Norway 

Disco 
Philly Airs 
Bandstand 
Type Shows 
PHILADLLPHIA — The band-

stand type of show, with a disco 
beat, is beginning to crowd tele-
vision channels here. Every one of 
the six local channels is now carry-
ing a disco dance show, either syndi-
cated or off the network. Even cable 
tv is getting into the act. In Wilming-
ton, Del., the Back Stage restaurant-
disco will be originating a Sunday 
night at nine show emceed by house 
deejay "John L." for Channel 2 (Ca-
blevision). The disco dancing is 
taped on Wednesday night. 
A tv disco show for the younger 

set is being readied by Studio II Pro-
ductions here, which has already 
taped its first show at WPHL-TV 
studios here. The "Studio II Revue," 
featuring the Teeny-Boppers, is 
geared for disco dancers 12 years of 
age or younger. The producers art. 
holding open auditions at the Ber-
can Institute for youngsters skilled 
in disco dancing. 
At nearby Long Branch. N.J., ac-

cording to Eztra Rishty. controller of 
Stanez Inc., the corporation which 
owns the Stoney End disco. NBC 
has shown interest in broadcasting 
the Stoney End Teen Disco Show on 
national television. The Sunday af-
ternoon session is taped every week 
for showing on two cable tv com-
panies in the area—Future Vision 
and Cable Haven. Rishty said that 
fashion companies, record com-
panies and soft drink manufacturers 
are interested in buying time on the 
show. 

MIXED REVIEWS  

Club Owners Hit Societies 
NEW YORK—A sampling of four 

owners of top discotheques indicates 
mixed feelings toward the perform-
ing rights organizations. 
The owners were asked if they 

thought ASCAP. BMI and SESAC 
were treating discotheques fairly 
and if not, what they would want to 
see changed. 

Maurice Brahms. owner of New 
York, New York adamantly denies 
"fair treatment." "Record exposure 
in discos." Brahms believes. " is free 
advertising." 

"Certainly we derive a benefit." 
he admits, but we pla‘ the music un-
der optimum conditions with the 
best ambience and sound." 

"I don't see why I have to pay for a 
lot of music I'll never use since we 
play only disco music." he com-
plains. 

Brahms was recently sued by BM I 

for failure to pay a license fee. On 
this he says: "Since the fee de-
manded is lower than the legal ex-
pense of fighting it. discotheques 
pay." "I would like to see the top 10 
discos in New York contribute 
$2.000 each into a l'und so we can 
fight this system. 
Tony Martino. owner of 12 West 

also located in Manhattan. disa-
grees. saying: "We feel we are being 
treated fairly in view of the fact that 
we are using their music contin-
uously." 
"We are part of the entertainment 

industry." Martino concludes. "and 
we therefore have to make our ap-
propriate contribution to the indus-
tr 

But on the West Coast. some own-
ers disagree. 

Dick Collier. of San Francisco's 
(Continued on page 71) 

HOT it NEW 
Import LP's-Worldwide Party, Max Berlin; 
Don't Want to Start Again, Melrose. Domes-
tic 12"-Bonnie Boyer; Herbie Hancock 
(new); Barry White. Domestic LP's-
Lenny Williams; Debbie Jacobs. 
Classic Disco: 
Orig. 12"-Dancin', Crown Heights 
Affair; Open Sesame, Kool & the 
Gang. 

Singles 1929-1979, over 100,000 
titles in stock, send $ 1.25 for 
catalog Master Charge & Visa 

DOWNSTAIRS 
RECORDS 
55 West 42nd St, N Y , N.Y. 10036 
212 /354-4684 or 221-8989 
Telex: 238597 DOWNS 

Mix with the right people! 

Billboard: 
" .i\A-ze-r7-1.51± 
Billboard's International Disco Source Book has consistently 
reported Meteor as the leading manufacturer of Disco Mixers. 
Meteor has not only stayed # 1 but has increased its share of 
the expanding market each year since the report was first 
published in 1977. 

O  Reprinted from Billboard Source Books: 1977, 1978, 1979. 
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Meteor Clubman mixers range from the fundamental to the sophistica-

ted, yet all employ the highest quality components and broadcast 
standard performance. Ultra- low noise circuitry, linear frequency re-
sponse and non- interacting facilities are basic to every one of our 

products. We either out-feature or out-perform the competition or both., 
Just ask any DJ who uses a Clubman unit, or better yet, try one of our 
mixers or combined mixer- lighting-amplifier models at your nearest 
Meteor dealer. For further details just call or write. 
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COVER YOUR TRACKS 
BILLBOARD'S 1979-80 

INTERNATIONAL RECORDING EQUIPMENT 
AND STUDIO DIRECTORY 

10TH EDITION 

You know it is virtually impossible to contact all your prospective 
new customers at one time. Being in the right place at the right time 
is vital to your business. Your ad in Billboard's International 
Recording Equipment and Studio Directory will place your studio 
name and facility in the minds of: 
• Major recording artists who are constantly touring and looking 
for new studios in your area for on-the-road recording, rehearsal 
or remote facilities 
• Leading independent and in-house record producers 
• Film industry producers, composers and music editors working 
on location, on soundtracks and on special projects 
• Advertising agencies and their lucrative radio and television 
commercial accounts 
• Over 9,000 domestic and international radio station subscribers 
• Virtually everyone who requires studios for "voice overs," 
"sweetening," "editing" and " mastering" 

Your advertising message works year-round to keep your 
studio(s) busy. Contact all your domestic-international prospective 
clients, and remind your previous clients about your studio 
facilities. The recording industry relies on IRESD, the most accurate, 
comprehensive and widely distributed recording industry directory 
in the business. 

RECORDING STUDIO ADVERTISER'S BONUS 
Every IRESD studio advertiser will receive a "second color" on 

the directory listing in the 1979-80 edition that will highlight your 
facility and geographical location. 

E M C Radio Rec"rs. 7000 Santa Monica Blvd.. Hollywood 
90038 Tel 463-3282 (3 studios) 
Seivie«, Mix. Dub, Edit. Tape & Disk Master, Remote, 
Lib MUSK é SFX. TV Film Sound— Live Music Roc 9. 
Slide Film Reeg. Dupl'n —Cassette. Reel 

Electrovoit Rec .g Studios. 5546 Melrose Ave . Hollywood 
90038 Tel 465-2189 
Services, Mix, Dub, Edit Master. Remote, Lib Music & 
SFX, Slide Film Roc g 

Hi k,, ‘, Sound Rec rs Kim of Warner CommLnicationsl. 962 
N La CieneçA Blvd Zip 90069 re: 655-8280 Studio 
Mgr Roger Mayer ( 1 studio 24-tr rec4) 
Servie«, Mix. Dub, Edit, Tape & Disk Master 

Enaction Remote Rec'g Studio Inc 9500 Lanai Ln Beverly 
Hills 9021D. Tel 271.9829 Owner Brian Ahern. 
Studio Mgr Stuart Taylor. Chief Eng Bradley 
Hartman (24-Ir remote rec -g) 
Services: Mix, Dub. Edit Tape Master. Remote, TV Film 
Sound - Live Music Rex g 

Your ad and color listing will "jump" from the page. A 
promotional opportunity you can't afford to miss. It's a year-round 
buy for the price of a weekly ad! 

Reserve your advertising space now in the 10th edition 
(professional industry discount rates will apply). Put us to work for 
you in 1979-80. WE'LL COVER YOUR TRACKS. Contact your local 
Billboard advertising representative today. 

Issue Date: October 20, 1979 Billboard, Ad Deadline: September 21, 1979 
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Franchise Concept More Than a Pipe Dream 
NEW YORK—A line of clubs 

bearing the mark of a basic concept, 
and stretching regionally, nation-
wide, or around the world. A disco 
entrepreneur's pipe dream? 

For some, maybe. But many of 
these ambitions are in fact being re-
alized through various owned-and-
operated ventures, chains, and fran-
chises. 

Though overall growth in these 
areas has not been as rapid as the 
initial "boom-town" enthusiasm in-
dicated. growth has been steady. 

with the feeling that much of the po-
tential here is yet to be mined. 

Currently, Tom Jayson's 2001 
Clubs of America. Inc. represents 
the only successful attempt at disco 
franchising. 
The Pennsyvlania-based oper-

ation has built or designed 24 clubs, 
12 of which maintain a franchise 
relationship. Following a trend 
towards larger rooms, 2001 opened a 
30.000 square foot V.I.P. Club in At-
lanta last February, and two 20.000-
plus square foot clubs are expected 
to open by the end of the summer at 

By BOB RIEDINGER JR. 

shopping malls in the Youngstown. 
Ohio area and Long Island. 
With several other projects on the 

drawing board, director of oper-
ations Parris Westbrook says recent 
developments paint a bright picture 
for the franchising operation. 
"We have new franchises in better 

locations and more credibility to the 
general public. Now major devel-
opers call us." Westbrook also notes 
that 2001 is breaking ground with 
serious investors, who are interested 
in building and operating the larger. 
high quality discotheque. 

"It's a complicated process to 
franchise," says Westbrook. With 
regular mailings, a variety of pro-
gram aids, and monthly seminars 
available to the franchise. "we really 
work hard at keeping this thing go-
ing. With MacDonald's. it's pat. 
'Here's the menu.' But I'm just 
guessing. Maybe they ( potential 
franchises) don't find its worth their 
while, or they just couldn't do it." 

Pat Lyons, manager of the Boston. 
Boston club, one of more than a 
dozen clubs owned and operated by 
American Avents, suggests that the 

"Last week I received 
318 new songs and one 
Disconet package. 
Guess what I 
played first." 

Wayne Geftman 

Second Story 

Philadelphia, PA 

"It's nearly impossible to keep up with all the best new 
product. The Disconet program packages we receive are a 
welcome aid in previewing the best of forthcoming releases 
from around the world. Their remixes and medlies are 
usually superb, and Disconet's sound quality should now set 
the standards for the industry." 

DISC\ _T 
There's always something interesting 
playing on DISCONET. 

DISCONET programs are available only to qualified disco DJs, discos, mobile discos and 
radio stations. For subscription information please write or call DISCONET (division of 
Sugarscoop, Inc.), 600 Third Avenue, New York, NY 10016. Telephone 212/687-2313. 

owner/operator route as an alterna-
tive is "probably more lucrative. 
You have full control. The mortality 
rate is less." 

Proponents of tight quality con-
trol tend to shy away from involve-
ment as franchisers. Michael 
O'Harro, disco consultant and 
owner of Tramps disco in Wash-
ington, D.C.. tested the waters but 
withdrew early in the game. O'Harro 
felt his concept could not be carried 
out to his liking, and that the 
Tramps name would have suffered. 

Recently O'Harro licensed the 
copyrighted Tramps name to a Little 
Rock. Ark., club for one-time only 
fee. But O'Harro is still harboring 
franchise aspirations for the future, 
he says. if the right investor comes 
along. 
The climate for franchising may 

be taking a turn, because of a pro-
posed amendment to Federal Trade 
Commission regulations. 

Effective October 1979. the FTC 
will require franchisors to make a 
full disclosure document available 
to potential franchisees. Facts on the 
sheet are to include financial and 
historical data on the operation. 
along with specific terms of com-
pliance. 

Attorney Stanley Krieger of the 
Feldman, Krieger, Sheehan. Gold-
man and Tish firm, believes the 
regulation will generate a greater in-
terest in franchising, paring down 
much of the unnecessary, upfront 
risk, and grounding the fly-by-
nighters. 

With a commercial clientele, the 
firm handles much in the franchise 
field and, says Krieger, mostly from 
the franchisor end. With associate 
Ben Goldman, Krieger is gathering 
information that client Mike 
O'Harro will give to prospective 
franchisees, when O'Harro is ready 
to roll. 
Outside of franchising there is the 

chain operation, a very active field. 
says Bobby McGee's program direc-
tor. Ray Ford. Ford notes the popu-
larity of the restaurant/disco con-
cept. with the growth of the 
organization's Red Onion and Hun-
gry Tigers clubs. 
The 10 Bobby McGee's restau-

rant/discos can also be counted 
among the thriving. The chain's 
most recent club in Anchorage. 
Alaska, is handling a brisk business, 
catering to a market whose average 
per capita income is $40.000, says 
Ford. 
The stork will also be delivering 

three new Bobby McGee's in the 
not-too-distant future, as construc-
tion is underway at Le Brea. Calif., 
Arlington, Tex. and Mesa. Ariz. 
Some less conventional piggy-

back arrangements are faring well. 
At the regional level, one finds Robb 
Thomas's Red Rooster discos. Un-
der the roof of the Milwaukee-based 
Red Carpet Leisure Industries, these 
clubs have hooked up with com-
pany-owned bowling alleys. Though 
they haven't picked up the sagging 
bowling attendance to any great ex-
tent (as was the original intention), 
the clubs have attracted a new. 
energetic following of young and old 
alike. 

Rising out of the South is the fast-
growing Big Daddy's/Flanagan's 
chain, which plants discotheques 
alongside the chain's basic package 
store liquor operations. 

With more than 70 rooms nation-
wide, the chain can offer live bands 
a grand scale touring itinerary. 
Groups such as K.C. and the Sun-
shine Band appeared regularly at 
some of the Florida branches before 

(Continued on page 73) 
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Disco Not Proving Panacea For Black Artists 
NEW YORK—Until recently. it 

was generally assumed that the ad-
vent of discomania was the best 
thing to happen to black music since 
the invention of the drum. Support-
ers claimed disco made it easier for 
black records to crossover into the 
pop market. 

But, as witnessed at the recent 
Black Music Assn. meeting in Phila-
delphia. many people in the indus-
try are beginning to question disco's 
affect on black music. 
Many of the industry's most re-

spected spokesmen expressed con-
cern over the fate of other forms of 

«- black music in the wake of disco's 
near total domination of the market-
place. 
A quick check of the facts shows 

Clive Slater 
Partnership 
Discotheque 
consultants 

Complete design, construc-
tion, and systems operations 
worldwide. 

Contact the 
"instant Turnkey people" 

from Merseyside. 

Liverpool, United Kingdom. 
Phone 0704-40956 Telex 677166 G. 

that disco has not made it easier for 
black artists to cross to the pop chart. 
In 1973. the last full year before the 
record industry was overcome with 
disco fever. 36 of the top 100 singles 
on Billboard's year-end pop charts 
were by black artists. But that num-
ber has decreased steadily to a low 
last year of 21. 
Yet almost every black artist 

signed to a major label admits to 
making a conscious effort to cross-
over onto the pop chart. Most of 
them are trying to do it. through 
disco, so why are fewer blacks cross-
ing over now than ever before? 

"Because most black artists are 
trying to play to what they think is a 
new music form." says one old-time 
industry vet. "And they forget that 
black people have been making 
dance music for years. If black per-
formers would just stick to what they 
have been doing all along and forget 
about the new label they would be a 
lot better off." concludes the indus-
try sage. 
The current glut of disco material 

is obviously hurting the black artist 
as it is becoming increasingly diffi-
cult for an artist to establish an iden-
tity with everyone playing to the 

STYLISH SURVIOR —Disco entrepreneur Regine dances with G. Keith Alexan-
der, host of the Cafe Reginette adjoining Regine's New York location, during 
a party to celebrate the success of her recording in French of "I Will Survive," 

released here on the Prism label, 

same audience. Black artists who 
were once rooted in r&b. jazz. gos-
pel, reggae and even blues are now 
competing for the same disco dollar. 

Disco has also dried up the num-
ber of places that non-disco black 
music forms can be heard. Some 
nightclubs that once featured r&b. 
bltres and jazz attractions are now 
discos that feature little or no live 
music. • 
And some radio stations have re-

placed their late night jazz or gospel 
programs with pre-programmed 
disco shows. 

But all is not negative for blacks in 
the disco industry. Many artists, like 
Peaches & Herb and Gene Chand-
ler, have returned from oblivion by 
using disco. Disco has made it easier 
for blacks to expose their product. 
Before disco, a record either got 
played on the radio or it was a flop. 
Now records are finding audiences, 
albeit small ones, with disco play 
alone. 
The overnight success of disco ra-

dio has done little to help black mu-
sic. Disco stations will play only 

(Continued on page 65) 

Ear Specialists Confirm 
Exposure to Disco Music 
Can Damage Hearing 

Research confirms that permanent damage to hearing can result from 
exposure to the sound levels of most discos. In otber industries, the govern-
ment requires workers to• wear protective devices to reduce the impact of 
dangerous sound. If you work close to loud music, you need this same 
protection. 
FLENTS Products Company has been a leader for 50 years in providing 

business and the military with products that protect against excessive sound. 
Now FLENTS has introduced EAR-MUTES, a product made specially for 
the music industry. EAR-MUTES lower the volume without destroying the 
music. Made of pliable silicone that molds into your ears, EAR-MUTES are 
safe, comfortable and easy to use. 
The louder the sound, the shorter the time you can tolerate it. Now, with 

EAR-MUTES, you get needed protection and yet you can hear conversation 
or instructions. A box of tea pairs of EAR-MUTES (good for a month) is 
yours for only $3.00. 

Mail your check or money order for $3.00 per box to FLENTS CO., Box 
2109 Belden Sta., Norwalk, CT 06852. Add 150 for postage and handling. 
No need to take chances any longer. Protect your priceless hearing for 
pennies a day. ORDER NOW! 
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 Disco 
CONTINUING EVOLUTION 

Music Rejuvenates Pop Trends 
NEW YORK—The disco revolu-

tion has caused the music and the 
nation's nightlife to evolve—right 
back into the mainstream of pop. 
And it continues to open doors for 
smaller labels. 

Nearly every city in the country 
has its own disco station, it seems. 
and every town and hamlet has at 
least one nightclub or refurbished 
movie palace equipped with a vari-
ety of light and sound effects ca-

By DICK NUSSER 

pable of bringing the psychic shake-
down known as the disco experience 
to the local .populace. 

Disco music has strayed far from 
its roots in salsa and r&b and added 
new dimensions to dance music. The 
infleunce of Euro-disco has in-
creased the use of synthesizers, 
enabling the rhythm to be nudged 
several notches higher. Inventor Joe 
Polland's "syndrum" effect has 
stretched the boundaries of the beat 

The New S2L 10x1200 MZ 10-Channel Controller 

GO FOR PERFECTION. WE DID! 

The leading lights. 
229 NEWTOWN ROAD, PLAINVIEW, NY 11803 • (516) 752-1288 

even further as percussionists such 
as Ralph MacDonald and Rick Ma-
rotta have shown. 

Anita Ward's successful debut 
With "Ring My Bell" is further proof 
that the disco sound is improving 
with each new release. The possi-
bilities are endless, considering the 
sophistication of today's studio tech-
nology. 
Pop and rock acts that once shied 

away from the disco beat are now 
churning out danceable tunes on a 
regular basis. 

Disco has brought Rod Stewart. 
Blondie, the Doobie Bros., Bette 
Midler, the Beach Boys. the Rolling 
Stones and others into clubs that 
once relied heavily on black and 
Latin artists for their dance music. 
Even the unique reggae beat has 
been able to make the transition to 
the dance floor via The Third 
World's "Now That We Found 
Love." 
Jazz artists such as Herbie Mann. 

Ralph MacDonald. Idris Muham-
mad and Alphonse Mouzon have 
brought new rhythms to the disco 
dance floor and infused pop music 
with new life as well. 
The disco revolution has in-

fluenced fashion as well as music. 
Fashion designers are making sure 
that party clothes and dressy gar-
ments are suited to the particular de-
mands of the crowded, hot and busy 
disco dance floor. 

Fabrics associated with the 1950s 
are making a comeback due to their 

(Continued on page 75) 

HAIR TODAY —RCA's Evelyn Champagre King admires the elaborate coiffure 
of Denise Toscano, one of the contestarts in a recent " disco hair-do" contest 
at Uncle Sam's Disco Dn Long Island that was part of an RCA promotion for 
the " Hair" soundtrack LP, the " Hair" disco album that features perform-

ances by King and others, and King's own current LP, " Music Box." 

The -HOTTEST" 4 channel light organ/chaser 

on the market!!! 

4 CHANNEL 600W/ 
CHANNEL BUILT-IN 
ZONING FUNCTION 30°/o 
AND 50 0/r DIMMING 

MODEL LOS-402 EACH CHANNEL INDIV-
IDUAL CONTROLLABLE 
CHASER AND/OR LIGHT 
ORGAN. 

SEE OUR PRODUCTS 
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BILLBOARD INTERNATIONAL 
DISCO FORUM 21 
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Request for more information 
and catalog on additional units 
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When you include the LS/Four System Light Controller by Ekkor in your 
entertainment lighting display, you avoid the constraints of fixed-channel 
controllers. 
The basic 4-channel control of the LS/Four System Light Controller can be 

expanded, zoned, matrixed, or reprogrammed. The modular design and 
extended control offered by the LS/Four System allows the lighting display 
to be upgraded at anytime without the expense of a completely 
new controller. 
The LS/Four was designed with your budget in mind. It provides custom 

computer-like capabilities and flexibilities in affordable off-the-shelf com-
ponents. Now, you can start with four, and when your budget 
allows.. add more. 

A DIVISION OF OrvINICOMP. 5150 N 16TH ST SUITE 253. PHOENIX, AZ 85016 602/264-2475 
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Teen Discos: N.Y. Knows Where Its Kids Are 
NEW YORK—It's 10 p.m. and 

parents do know where their chil-
dren are. They are at the neighbor-
hood teen disco, a place which an in-
creasing number of parents are 
turning to as a baby sitting service. 
Communities consider it a public 
service. And for the teens them-
selves, there is no place that could be 
more "in" than the disco where they 
hang out. 
The consensus among adult disco 

operators is that, rather than posing 
a threat to adult clubs, teen discos 
aid them by cultivating the dance fe-
ver at a younger age. This in turn 
proliferates almost every related 
facet of the disco industry, from 
record purchases to fashion con-
sciousness. 

Pete Matioli, manager of the 
Fourth Street Annex. a teen disco in 
Santa Rosa, Calif.. also runs an 
adult club called the Music Box. 
With a perspective on both outlets. 
Matioli has no fear of the kids burn-
ing out on the disco scene before 
they reach California's legal drink-
ing age of 21. 
"Most of them can't wait 'til 

they're old enough to get in. and in 
the meantime, they dance up a 
storm." he says. 
There is a possibility of teen disco 

hurting the adult scene, some be-
lieve, when one club tries to cater to 
both markets, usually by offering 
teen sessions during off hours. 
"You can't project two images," 

says a rep from the 2001 franchising 
operation. "without having a nega-
tive effect on one of them. The adult 
club may suffer from a teeny bopper 
afterglow." 

Joe Walsh suggests that it can be 
done, if the promotion is kept low 
key. Walsh, who manages Boston's 
popular teen spot, Illusions, advises 
those interested in bringing teens 
into an adult disco should go 
directly to schools with flyers. On 
Tuesday evenings. Illusions hands 
its clientele over to Boston. Boston. a 
sister operation geared normally to 
tdults and which also runs a success-
-Id gay night once a week. Providing 
in alternative experience to Illusions 
atmosphere, the teen night allows 
exciting variety for its patrons. 

Disco operators in states such as 
New York. are not fretting over the 
issue of whether teen time in an 
adult club hurts the adult image. 
The issue goes untested, as the state 
penal code prohibits children under 
16 from frequenting liquor licensed 
premises of a dance hall nature. un-
less they are accompanied by a par-
ent. 

New York attorney Joe Reina is 
seeking to have the code modified 
and Reina says that State Sen. Dale 
Voelker is sponsoring a bill to that 
effect. The attorney represents Club 
747. Uncle Sam's Room, and three 
other clubs, all in New York's 
Northwestern region. 

Bringing on greater headaches is 
the epidemic of changes in the legal 
drinking age in various states. In 
hardly more than half a year, five 
states, including Massachusetts and 
Illinois, have upped the minimum 
age requirement. According to the 
Distilled Spirits Council of the U.S., 
bills are also pending in 17 other 
states. 

Club owners and older teens 
where legal age was previously 18. 
have felt the impact. In Boston last 
April, the drinking age went from 18 
to 20. Pat Lyons, manager of Boston. 
Boston. says his own business 
dropped off immediately by 30%, 
and is regaining very slowly. Other 
clubs were similarly affected. Some 
never recovered from the slump and 
closed their doors. 

Lyons says that for the older teens 

6 

affected, the change was "a slap in 
the face." "It will just take drinking 
out on the streets, because the dis-
enfranchised will still find means of 
getting alcohol," he says. 
Clubs are experimenting with 

wrist band, and hand stamping 
procedures, where those under the 
new drinking age can still be admit-
ted. but without alcoholic privileges. 
However, owners feel the damage 
has been done, and that there is a 

negative, psychological impact for 
clubs that had a predominantly 
young adult crowd. 
Some leen clubs have made 

moves to accommodate the "new" 
old teens, such as the New Galaxy 

disco in Addison, Ohio. The club 
age span is now 13 through 20. up 
from 18. 
"So far we've had no problems." 

says manager Dorothy Trapani. "As 
(Continued on page 76) 

DISCO—The beat drives, and you're in the center. 
Bass booming, vocalists in gut-grinding action. It almost 
sounds live. 

Almost! 

But when you dbx your Disco, the sound does 
come alive. The Model 500 makes bass notes throb. 
It's a Subharmonic Synthesizer duplicating the lows an 
octave below the recorded material, and adding them to 
the original signal. You literally feel the pulsations of the 
drums and bass. 

The Model 503 three-band Dynamic Range 
Expander brings back the original full dynamic range 
of live. It takes what's there and makes it more. 

And to protect your system our 162 Stereo 
Compressor/Limiter is life insurance for your speakers 
and amplifiers. Threshold is ad: usted for maximum 
desired room level, usually just below the amplifier 
clipping point, thereby protecting speakers as well. 

dbx—Disco Sound Enhancement and System 
Protection—products that keep you one step ahead. 

dbx, Incorporated, 71 Chapel Street, Newton. Mass. 
02195. (617) 964-3210. 

101.0 OvItAIMC 111•11166 • XPAMOI11/1 

moms:ow. -Disco . BOOM BOX 
Sub lbermoneC SyrtMesiier 

UNLOCK YOUR EARS 

Thank You, Billboard and the Disco Industry for 
honoring the dbx Model 500 as the "Ibp New Disco Audio 
Product" for 1978, and for recognizing dbx's contributions 
to the improvement of sound reproduction. 
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 Disco   
MORE SOUND THAN SONG? 

Publishers Build Up 
Their Disco Catalogs 

By IRV LICHTMAN 

NEW YORK —"Got any good 
disco songs?" may well be the ques-
tion most posed today to a music 
publisher's professional staff. 
Most likely, that same professional 

staff is being assigned by manage-
ment to seek out disco material and/ 
or acts with a solid footing in that 
beat. 
The highly motivated publishing 

firm takes delight in new musical 
trends, for it offers the opportunity 
to build new catalog status. 

In the case of disco, the publisher 
who has depth of catalog can even 
dip into his standard repertoite and 
perhaps dust off a candidate for 
disco coverage. 

It's rare, indeed, when a new mu-
sical fashion is born and both old 
and new copyrights can be utilized. 

But, by the large, today's disco de-
mands are catering mostly to new 
copyrights, particularly as disco has 
evolved with an exciting r&b base. 

It's still too early in the game to as-
sess the evergreen potential of some 
of the recent disco hits. But, publish-
ers, ever mindful of the annuity 
created by a song that sticks are 
wondering, is disco more sound than 
song? If so, how big the commitment 
to disco if futures are not really 
there? 

Interestingly, the past year has 
seen several songs emerge whose life 
may extend beyond their disco birth. 

"Last Dance" has the distinction 
of not only becoming a smash 
recording by Donna Summer, but 
also won this year's Oscar as best 
song—it's from the disco film, 
"Thanks God It's Friday." 

Gloria Gaynor's disco smash, "I 
Will Survive," has a lyric adored by 
the women's movement, just as "I 
Am Woman" was in a different con-
text earlier in this decade. 
Those two songs are probably the 

BROADWAY REVIEW 

best selling disco-originated songs in 
the print field which has expressed a 
measure of doubt as whether a disco 
arrangement can be translated into a 
piano/vocal part and still capture 
the essence of where they came 
from. 
The secret of "Last Dance" and "I 

Will Survive" is that they are truly 
good songs—and might well have 
managed well if disco had not come 
along at all. 
As the beat goes on, however, 

publishers must address themselves 
to the sound. In the case of United 
Artists Music, the company has an 
in-house disco executive, Michael 
Lee, who is charged with mining 
oldies for disco use and screening 
new material. 

Importantly, he's producing disco 
demos, which publishers agree must 
paint a strong disco picture and 
which add new cost factor to demo 
production. 
The specialized nature of disco 

writing techniques is amplified by 
ASCAP's new fall series of East 
Coast Writer's Workshops, which 
gets underway this fall with an eight-
week series on disco. 
Under the direction of Roxy My-

zal, national disco promotion direc-
tor at Atlantic Records, the Work-
shop will hear the disco material of 
at least 30 writers which will be dis-
cussed by disco professionals. 

Also, she plans to take the Work-
shop group to Atlantic's New York 
studios, where they'll be on hand 
during disco sessions. 
As it is for the industry as a whole, 

disco is a flourishing area of exploi-
tation for music publishers and to 
fully grasp this musical form, a con-
tinuing process of learning is neces-
sary so that disco's future as a viable 
industry force will continue to be as 
vital as it is today. 

'Got Tu Go Disco' 
Giant N.Y. 
NEW YORK—With production 

costs estimated to range anywhere 
from $2 to $4 million, "Got Tu Go 
Disco," which opened at the Mins-
koff Theatre here June 25, could 
well claim the dubious distinction of 
being the biggest financial blunder 
in the history of the Broadway musi-
cal theatre. 

Surpassing, in the process, such 
classics as "Dude," "Via Galactica" 
and " 1600 Pennsylvania Avenue." 

The problem with this big, loud, 
flashy show is that its producers did 
not do their homework. They seem 
to have no idea of the audience they 
wanted to target. The over-riding 
consideration here appears to have 
stemmed from an eagerness to capi-
talize big on the disco dance phe-
nomenon without any thought 
about the social and financial struc-
ture of the theatre-going public. 

"Got Tu Go Disco" could well 
have been at least a moderate suc-
cess had it been staged as a tongue-
in-cheek review in an actual club 
setting that allowed for audience 
participation. There, for a price 
maybe slightly above the regular 
door admission, it would have at-
tracted a younger, dancing crowd 
and at least assured its backers a re-
turn on their investment. 

Blunder 
However, in its present setting, it is 

beyond the financial reach ($25 
each for orchestra ticket) and inter-
est of the audience it needs most to 
attract. 

Shows like "Jesus Christ Super-
star," and "Hair" were successful be-
cause they not only brought new di-
mensions to the Broadway musical 

(Continued on page 71) 

Labels Now 
Catching On 
• Continued from page 50 

disco market place. Dan Joseph 
heads the label's very efficient disco 
promotion department. 

Prelude has also established itself 
as an independent to be reckoned 
with a consistant string of disco suc-
cesses from acts like Musique. Theo 
Vaness and Lorranie Johnson. 

West End, with former Scepter 
staffers Ed Kushins and Mel Cherin 
at the helm, markets its disco prod-
uct directly to the DJs and the label 
heads have a strong personal rela-
tionship with many of the major 
jocks around the country. 



 Disco  63 

PRICE STARTS AT $5,000 

Cost Of Club Ambience Increases 
NEW YORK—It used to be that a 

mirrored ball, a couple of pin spots 
and a strobe were enough to create a 
disco ambience. Now the price tag 
for lights and sound begins at $5.000 
and climbs steadily upwards. In fact, 
that sort of budget nowadays would 
just about cover the cost of outfitting 
a basement playroom. 

"Laser systems and neon, that's 
where the technology is going," says 
Howard Weinreich of Times Square 
Theatrical & Studio Supply Corp., 
one of the country's largest suppliers 
of lighting equipment. "Many of our 
clients are turning more and more 
toward advertising to bring custom-
ers into the club, in addition to pro-

The Complete 

"MOBILE DISCO" 
BIBLE 

• Building Your Image 
• How to Promote 8. Solicit 
Business 

• How to Obtain Free 
Advertising 

• How to Keep Your Clients 
Satisfied 

25 Pages—Send $22.95 

C. SUNNY MARTIN 
ENTERPRISES 

P.O. Box 09387, Columbus, Ohio 43209 
(614) 237-7555 

moting their light and sound equip-
ment." 
Dance contests with expensive 

prizes for winners, professional 
dance teams, specialty acts such as 
New York's Le Clique players. so-
phisticated sound systems and a 
multitude of special lighting effects 
are just part of the promotional aids 
being used to attract customers these 
days. 

Washington's Plum disco recently 
offered a $5.000 cash prize in its 
dance contest. One Sheraton hotel 
with a disco in the lobby offered 
dance contest winners a vacation at 
any Sheraton facility in the world. 
The Chicago White Sox offered 
more than $ 1.850 in cash prizes to 
fans who competed on the infield 
prior to a night game. The dancers 
danced on specially constructed 
platforms. The local Coca-Cola dis-
tributor and WGCI-FM co-hosted 
the event. 
"Mirrored globes are sort of 

played out, at least in New York," 
Weinreich observes. "It really takes 
something special to attract a steady 
crowd these days." 

Giant leisure corporations such as 
EMI and Rank in the U.K. are seek-
ing new and highly paid attractions 
to keep customers happy in Britain's 
7.000 discos. Dancer Grant Santino 
reportedly makes $200,000 a year 
with his Family disco troupe. 

Le Palace. the Parisian disco that 
occupies the site of a former legit 
theatre, offers elaborate laser dis-
plays and live concerts to keep cus-
tomers enthralled. Owner Fabrice 

Emaer stages fashion shows and film 
premiers to round out the various 
entertainments that keep the crowds 
coming back for more. 
One of the most durable and pop-

ular of New York's discos, 12 West. 
recently upgraded its already 
noteworthy sound system to the tune 
of $28.000. The 4-channel system 
uses 96 high frequency drivers sus-
pended above its 2.000 square foot 
dance floor. Ampex. Gauss, Seas, 
Peerless and Becker components are 
used. 
The recent Audio Engineering 

Society convention offered many 
new audio systems geared toward 
disco use, with manufacturers such 
as Hammond Industries, Uni-Sync, 
Stanton Magnetics,. Cerwin Vega, 
Audio Concepts. Altec and Stanal 
Sound among those offering special 
disco products. 
Gimmicks can only be used when 

a club is outfitted with the basic light 
and sound systems, however. 

Starbursts, rainlight systems, 
strobes, chase lights and 10-circuit 
strips are still among the most popu-
lar effects in the Times Square cata-
log. however. Strobes are usually 
being hooked up to sequencers and 
put into time with the music, accord-
ing to Weinreich, who also sees a re-
turn to an earlier trend. 
"When disco was new it was 

strictly theatrical lighting that was 
used," he recalls. "Now we're seeing 
designers return to that mode. 
They're going back to using mini-
Fresnels. sealed beam lights. Par-

(Continued on page 64) 

D.C. Operator Urges Aid 
To the Mentally Retarded 
WASHINGTON — Michael 

O'Harro, colorful entrepreneur and 
operator of the Tramps discotheque 
here, has teamed with Ethel Ken-
nedy to try to encourage disco oper-
ators across the U.S. to host dance 
parties for mentally retarded chil-
dren in their communities. 
The idea grew out of a recent 

party held at Tramps for more than 
300 special children, including the 
50-member team of the Special 
Olympics which will represent 
Washington at the upcoming games. 

O'Harro stresses that the idea is 
not a money-making venture. just a 
charitable gesture to which club 
owners can lend a little of their time 
and facilities in an effort to bring joy 
to the mentally retarded. 
He points out that disco dancing 

can help develop muscle coordina-
tion among these special children. 
and help them share some of the joys 
of the disco phenomenon. 
At the party held at O'Harro's 

club, disco dance lessons were of-
(Continued on page 76) 

COUNT ON. 

Beatcounter 8e Beatmeter 
NOW, from the BEATMETER" people comes: BEATCOUNTER"! The first 
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64 Disco 
They All Jump On Bandwagon 
NEW YORK—As media that re-

act to. but rarely initiate trends. 
films. Broadway and tv are all re-
flecting the disco boom. 
At this point. Hollywood. of 

course, has already hit p'aydirt with 
disco-themed productions. One of 
them. "Saturday- Night Fever." is 
one of the all-time box offices suc-
cesses. and its soundtrack spin-off 

By IRV LICHTMAN 

on RSO Records has made record-
ing histor‘ with about 30 million 
units sold 'worldwide. 
While the plotline of "Fever" re-

volves around disco, the movie ver-
sion of "Grease." which has done 
just as well as a film and a sound-
track. and its rock'n'roll story still 
left room for a more subtle disco ap-
proach in Frankie Valli's title song. 

STOP . . . WE ARE THE 
MANUFACTURER 

30 Light " Rain Light" System 
complete with 3 channel controller 

$1,170.00 

Super Fogger Il — Fog Generators 
55 gal. cap. double outlet $190.00 

Salvador Manufacturing Co. 
13800 E. 8 Mile Rd., Detroit, Mich. 48205 

specially written for the film by the 
Bee Gees. 
Though far less successful as a 

movie and track release. "Thank 
God It's Friday" made its impact felt 
in disco with Donna Summer's disco 
rendition of "Last Dance." which 
got an Oscar for its composer Paul 
Jahara. 

Oscar composers aren't neglected. 
so Jahara. along with co-writer 
Bruce Roberts. has written the title 
song for the new Barbra Streisand 
movie. "Main Event," which the star 
performs in a disco format. 

So, Hollywood is now targeting 
two approaches to disco. 
One is centering a film's theme 

around disco, and the other is utiliz-
ing disco arrangements for all im-
portant title tunes, which, if they 
make the grade. can add immeas-
urably to the boxoffice. 
Allan Carr, producer of the 

"Grease" movie, is now in pre-pro-
duction with "Discoland: Where 
The Music Never Stops." which u-ill 
feature the Village People. 

(Continued on page 74) 

RING-A-DING—TK / Juana recording artist Anita Ward is congratulated by en-
tertainer Sammy Davis Jr. after her appearance in Los Angeles recently 

where she sang her hit " Ring My Bell." 
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People" 

Disco Scene 
1083 West 37th Street 
Norfolk, VA. 23508 
Phone: (804) 623-1305 

Meet with the team that specializes in 
successful discotheque environments 
for the hospitality industry . We'll help 
with equipment add-ons, lounge re-
design, or total concept-to-completion, 
design to installation services. 

World wide. 

Come see us in the Bryant Suite Showroom 
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Club Costs 
On the Rise 
• Continued from page 63 

lighters, border lights and other 
standard effects. 
"Of course." he adds, "it depends 

on the designer as to how effective 
the display turns out." 
Weinreich turns customers who 

are interested in using laser effects to 
Science Faction's Dick Sandhaus. 

"We're afraid to get involved in 
that. You need professional oper-
ators to use laser displays without 
hurting someone. But you can't beat 
the effect you can get." 
A simple laser display begins at 

$2,000. not including operator. 
A moving motion sign that chases 

and flashes any message an operator 
types out on a companion keyboard 
is also becoming a popular item, de-
spite the fact it retails for $6,000. 
The nine-foot by one-foot-high 

display is especially popular with 
roller discos. 
Another new device is a neon star-

burst display. The eight-foot square 
display only weighs 27 pounds and 
uses mylar panels and eight strips of 
neon sandwiched in between to 
create the effect of an infinity, of 
light. It retails for $900 
Of course there's no end in sight to 

what can be done to create the disco 
experience, or as it was called in the 
early days of disco—the ultimate le-
gal high. 
From automatic light controllers 

to ultraviolet lights and wheel cas-
settes. there is product available to 
create whatever a designer can con-
ceive. DfCK NUSSER 

Neon, 2,000 Feet 
Lights Penn Club 

11,1•I_S-13ARRE, l'a. New 
York decor, lighting and sound ex-
perts have enabled Mark Kornfled 
to create a counterpart of New 
York's Studio 54 at his Treadway 
Inn in suburban Plains, Pa., Korn-
fled opened his 25th Hour disco 
last month. The 2,000 feet of neon to 
provide flashing "light orches-
tration" which surrounds the danc-
ers was created by Design Circuit, 
Inc. 
The sound system was designed 

by Tony Georgic), of Design, Light & 
Sound Group; and the interior de-
sign. for the 25th Hour was created 
by Ellen L. McCluskey Associates, 
Inc. 



  Disco 
PhiIly: Gambling Versus Gasoline 
PHILADELPHIA—Gas or no 

gas. you're not going to easily 
change the social habits of young 
America. As long as disco is the "in" 
thing, particularly for the single set. 
crowds will still be coming in. 

That's the feeling of disco oper-
ators in these parts. In fact, they are 
more concerned over the competi-
tion from gambling casinos in At-
lantic City. where a second hotel ca-
sino was opened last week, the lure 
of the beaches plus an active night 
life in Wildwood in nearby Southern 
New Jersey. 

Moreover, with several new and 
spectacular discos opened this sea-
son in Wildwood plus a few popular 
disco spots in Atlantic City. the real 
threat is the easy accessibility of the 
seashore in face of gas shortages. 
What has happened, as noted by 

Leonard Stevens, operator of the Li-
brary in suburban Bala-Cynwyd. 
Pa.. is that the people who had been 
going out four nights a week are only 
coming out two nights and those two 
nights may dwindle to one night. His 
major concern is that the people stay 

By MAURIE ORODENKER 

here, and not be lured by the gam-
bling tables at the resort. 

Stevens. who opened the area's 
first real disco seven years ago. feels 
that young people—particularly sin-
gles—are not inclined to make too 
many adjustments to changing con-
ditions."They'll go where they want 
to go," Stevens says. "and it'll take 
more than a gas shortage to change 
their habits." 

Barry Geftman at the Second 
Story—the city's counterpart to New 
York's Studio 54—finds that the gas 
shortage is actually a boom for him. 
"There seems to be more partying 
going on now than ever before." 
notes Geftman. "Because of the gas 
shortage. people are looking for 
their entertainment closer to home. 

"Instead of riding out to the far-
away places and taking chances with 
what they'll find, they're doing their 
partying at home where they are 
sure of what is going on." 
Geftman is not concerned too 

much about the appeal of Atlantic 
City's gambling casinos. He feels 
that gambling is no substitute for the 

New Roller Craze Skates 
From New York To Calif. 
• Comma*/ from page 
rinks. In conjunction with the 
record, a skate-dance also called the 
disco dip has been introduced. Chal-
pin asserts that this is not really a 
money-making venture, but an ex-
periment to show the record buying 
potential of the roller rink market. 

In New York the disco dip was in-
troduced at Brooklyn's Roll-A-Pal-
ace as part of a promotion for 
WKTU-FM, the popular all-disco 
station. According to Chalpin the 
"Disco Dip" record and dance is 
being brought across the country in 
a similar manner. 
A production company from 

Brooklyn's Bushwick section is also 
involved with recorded skate music. 
Passion Productions has several 
business ties to roller disco. The most 
commercially adventureous is its 
"Don't Stop" album featuring nine 
songs suited to roller dancers. Titles 
like "Roller Rock" and "Shake And 
Skate" indicate the musical direc-
tion producers Leon Pondarvis and 
Dr. York have taken. 

Dr. York, who also sings on the al-
bum, was an early roller disco en-
thusiast. Before pursuing a musical 
career, he skated at the legendary 
Empire Rollerdrome (now Roller-
Disco), the spiritual home of roller 
disco. There he skated with Bill But-
ler, the man universally credited for 
connecting pop music and creative 
skate dancing. 

Passion Productions' head Ozzie 
Brown is currently negotiating with 

c.))5LIDE5 
160 Full 
Color 
35MM 
SLIDES 
only 

$79.95! 
• An exciting collection 

of optical effects. 
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208 Westfall Road 
Rochester, NY 14620 
716 442-3600 
Catalog $ 1 00 

Money- Back Guarantee 

se% eral record labels for distribution 
of the "Don't Stop" album. 

But this organization's attachment 
to roller disco does not end there. He 
has been printing a roller disco 
newspaper, Roller Rockers Bulletin, 
which carries information on the 
New York skating scene, safety tips, 
and promotes roller disco as the 
sport of the 1980s. This 16 page pub-
lication is being sent to record com-
panies, roller rinks, and skate clubs. 

It also contains a top 10 chart of 
roller disco favorites. Says Brown: 
"The kind of tunes that match roller 
skating rhythm are often very differ-
ent from what are effective on a 
dance floor." 

In a move that is perhaps sym-
bolic of this awakening of commer-
cial interest in roller disco, the newly 
elected president of the Roller Rink 
Operators of America, Marvin 
Facter, will appear at the Disco Fo-
rum this year. His organization rep-
resents some 5,000 roller rinks, 
serving about 28 million skaters an-
nually. Facter's presence shows how 
interested roller rink operators are in 
cementing contacts between the rink 
and record industries. 
The world has changed greatly 

since the first American roller rink 
began service in Rhode Island about 
1870. Then it was organ music that 
provided accompaniment. 
At Detroit's Arcadia Rink in the 

years following World War 11 the 
records of Louis Jordan provided 
background music for skaters. Later 
at the Empire Rollerdrome a record 
called "Night Train" brought r&b 
into a rink where skate champs held 
sway. The neighborhood changed, 
James Brown and the Motown 
sound was in, and owner Hank 
Abrami's rink developed its reputa-
tion as a site where the best skaters 
and the hottest music merged. 

Last Disco Forum Casablanca 
Records sponsored a party there and 
Cher skated the night away. That 
night showed how far roller disco 
had come toward popular accept-
ance. 

At this point roller disco is clearl\ 
that—ROLLER SKATING TO 
DISCO MUSIC. But as the rink in 
West Covina shows, pop or rock has 
a place there too. The bottom line is 
that roller skating as a vehicle to pro-
mote and sell contemporary music is 
an area of much potential growth. 

kind of action they find at his Sec-
ond Story. 

Similar feelings are expressed by 
Bill and Ruth Hoskins, who last 
month opened Ripley—the city's 
newest disco bordering on center 
city. 
Gas shortages have posed no 

threat to the nightly turnouts. The 
room attracts localites for the most 
part. and since center city enjoys a 
heavy influx of young people, par-
ticularly professionals moving into 
the area, the Hoskins note that a 
great many of their patrons have 
made it known that they walk to 
Ripley. "Gas or no gas, they keep 
coming." observe the owners. "The 
attraction of the disco atmosphere is 
so inviting to them, they'll walk it if 
need be." 
"For the disco set." says the Li-

brary's Leonard Stevens, "the gas 
(Continued on page 77) 

Disco Not Proving To Be 
Panacea For Black Groups 
• Continued from page 59 

disco-oriented product to the exclu-
sion of ballads, traditional r&b and 
jazz product. Even black disco rec-
ords like Chuck Brown's " Bustin 
Loose," and James Brown's " It's Too 
Funky In Here." have had trouble 
getting played on disco stations be-
cause programmers have deemed 
these tunes "too ethnic" for their au-
diences. 

There is a great deal of disco prod-
uct now turning up on Top 40 radio 
but while much of this is produced 
by black artists, most of it is disco 
slanted product produced by white 
pop acts like Cher: the Doobie 
Brothers. Paul McCartney and Rod 
Stewart. 

The one group of black perform-
ers that is doing quite well these days 
is the disco producers. People like 
Patrick Adams. Freddie Perren, Ber-

nard Edwards and Nile Rodgers are 
making out quite well in what is bas-
ically a producers medium. 

Unfortunately with so much em-
phasis put on production. black 
disco artists are often pushed into 
the background. In fact, many disco 
records are put out by groups that 
don't actually exist. Producers just 
make records with studio musicians 
and then form a group later if the 
record takes off. 

This practice of creating an act to 
fit a record makes it very difficult for 
a new performer to establish an 
identity for himself. 

But the most common complaint 
heard from black artists about disco 
is that most major labels try to force 
black acts into disco. R&b. jazz. and 
even some gospel acts have claimed 
that major label executives have 
pressured them into recording disco 
product. 
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Can SAVE YOU TIME 

ik TROUBLE 
Disco Beats® is the most complete and 
up to date directory of Disco music, 
listing every TOP Disco hit from the early 
1970's to the present — over 2000 in all 
(1000 National Top 10 Chartmakers) — by 
tempo (beats per minute) as well as by 
title and by artist. Monthly supplements 
list ALL new Disco titles. 
AND NOW — Special mid month 

update sheet of hot releases will be sent 
at no additional cost, giving you BPM 
information twice a month. 

Use coupon for special NO-RISK 
Introductory offer. 

SATISFACTION GUARANTEED  
The following testimonial is from Matthew Clenott, 

N.Y.C.'s WKTU-FM Program Director 
"We've found 'Disco Beats' to be both a tremendous pro-
gramming aid and a significant time-saver. The information 
from Tom's book is immediately transferred to our record 
cards when we add a record so that our jocks will have an 
easier time mixing music on the air. ' Disco Beats' is also 
the most comprehensive oldies list I've seen: A huge list 
of records-to-consider. I think you'll be amazed at how many 
great records Tom has in his lists that you've forgotten about. 
— — — 

TOM LEWIS 
BOX 500D, BALLSTON SPA, N.Y. 
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(518)-899-4388 
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any reason within 14 days for full refund. 
El I prefer a full years service, including the comprehensive 
update after six months, at only $ 159.50, with the same return 
privilege. 
O Send me just the Directory, without the Supplements, for 
$49.95— with the same 14 day trial privilege. 
N.Y. State res. please add appropriate sales tax. 
III Charge My 0 BankAmericard/Visa E Mastercharge 
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Signature   
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 Disco  

Fuel Crunch Sinks 
Fla. Club Activity 

By SARA LANE 

MIAMI—Location has a lot to do 
with disco attendance in South Flor-
ida as the pumps went dry June 20. 
Because of South Florida's unilat-
eral geographic layout. and because 
there is no mass transportation sys-
tem. South Floridians spent the 
weekend at home, creating addi-
tional problems in the energy crunch 
for Florida Power and Electric 
which reported a Vi increase in con-
sumption. 
Bo Crane, head of the Florida 

Record Pool, took the precaution of 
filling up his mobile disco trucks the 
day before gas ran out, so he was "set 
for the weekend." He did instruct 
one of his employes to buy him a 
locking gas cap. Crane is optimistic, 
saying. "I think we'll make it 
through the summer," although he 
did say that disco attendance was 
"on the average, down 20c:i over the 
weekend." 
There was a noticeable drop in at-

tendance at The Button on June 20 
and 21 although there was still what 
spinner John Terry calls a full house. 
"We have abut a 50çi local trade. 
But even tourists have to rent cars, Sq 
it's inevitable that they'll have to get 
gas sometime while they're here." 
Although Dade and Broward 

counties are on mandatory odd/ 
even numbers gas rationing, rental 
cars may fill up either day if they can 
find the gas. 

"Luckily for us." Terry continues, 
"there are a number of clubs right 
near us on the beach in Ft. Lauder-
dale where tourists can walk in, and 
that's what's going to save us." 

Peter Dennis of the Runaway 
Club in Miami says his club held up 
well over the gasless weekend due to 
tourist trade. "We're only about a 
mile from the major beach hotels, so 
that's within walking distance. Our 
local trade has been hurt and there 
was anywhere from a 3Y:i to 50('i 
dropoff." 

Clubs In N.Y. 
Rock To Disco 
• Continued from page 46 

However, industry observers sa \. 
there are some problems in rock 
disco. Many disco Ws and mans 
disco patrons honestly dislike the 
sound of rock, rejecting even some 
of the recent crossover disco tunes 
penned by rock artists. And the feel-
ing is often mutual, some rock fans. 
confusing the venues with the music, 
will not go near anything with the 
disco name. 

Also most discos charge $8 and 
more admission, while most rock pa-
trons, who will pay as much and 
more to see a concert with a name 
artist, are seen by many club owners 
as reluctant to pay more than $5 at 
the door just to dance. 
Programming rock disco is more 

difficult for the DJs than regular 
disco music, since rock songs are 
short, and rarely are they made just 
for dancing. 

"1 don't know why the record 
companies don't remis more rock 
songs for dancing, and then release 
them as convenient 12-inchers. They 
could probably make a fortune sell-
ing them." says Steve Mass, owner of 
the Mudd Club. 

But despite the problems. the fu-
ture of rock disco looks bright, if 
only by default. As new discos open. 
older discos will begin to lose their 
patrons. And a choice between clos-
ing or going rock is no choice at all. 

In Miami Springs at Hunters, 
Tom Chelko reports the club was 
practically dead on June 20 with a 
marked decline from June 21 on-
ward. Thursday is ladies night at 
Hunters and the club is generally 
packed. Business these Thursdays 
has been off by as much as 50Ç with 
"guys outnumbering girls." 
"We switched things around to 

make sure our customers remained 
at the club, by charging more at the 
door and charging if they went Out-
side and decided to come back in." 

(Continued on page 68) 

New N.J. Club; 
Neighbors Kick 
WILDWOOD, N.J.—Enrico's 

new Flamineo Room, the resort's 
newest disco in the Diamond Beach 
area, is getting set for its first sum-
mer season and is faced with a peti-
tion signed by 65 persons who claim 
they are disturbed by a "constant 
thumping" noise. 

They claim the music keeps them 

awake at night and want the volume 

of the club's taped music lowered. 

Owner Enrico Gervasi who doubts 

there are as many as 65 persons liv-

ing near his disco, says that police 

have monitored the music level and 

were satisfied that there was no noise 

that would disturb nearby property 
owners. 
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 Disco  
Dearth Of Superstars Dims 
• Continued from page 46 

success," and to replace it with "a 
solid foundation such as has been 
enjoyed by the great rock acts of the 
1960s." 
Caviano, who has put the wheels 

of this new modus operandi into mo-
tion with the careful grooming of 
Gino Soccio, states that too many of 
disco's overnight successes who 
rocketed to fame on the basis of .a 
formula disco concept have quickly 
faded into oblivion. 

"This," he states, " is dangerous. 
and if allowed to go unchecked, 
could sound the death knell of this 
vital industry." 

Instead of going the way of much 
of the industry and relying on what 
he sees as a "fragile formula," Cav-
iano is devoting much of his time to 
seeking out acts like Soccio, and 
building their careers through a 
careful step-by-step program with 
quality and professionalism in the 
music, and calculated exposure to 
the press and public. 
-What we are doing," he explains. 

"Is using some of rock's successful 
promotional and production tools to 
break disco acts." 

Caviano's strategy. which began 
with Voyage when he was still asso-
ciated with TK Records, shows signs 
of working. The Warner/RFC Rec-
ords executive states that even with-
out the help of radio. Voyage's first 
album reportedly sold in excess of 
250.000 copies. Sales of the group's 
second album reportedly topped the 
500_000 mark. 
Caviano is concerned by the fact 

that too many of today's disco artists 
are "little more than faces in the 
crowd." He states that unlike rock 
acts, few can be readily identified on 
the streets or in a club. "This." he 
feels, " is dangerous. Not only for the 
act, but for the industry as a Whole." 
Caviano stresses that record labels 

with disco products must face up to 
the challenging task of giving their 
acts an image so as to insure longev-
ity at all levels. 
" He adds: "The long-term effect of 

irnageless acts on the disco industry 
must be seriously considered." 
Caviano believes that many 

record labels fall into and remain 
trapped in the disco formula mold 
because they will not take the time to 
keep abreast of what is happening 
and what the people want. 
He emphasizes that this trend 

must be turned around, hut feels 
that if this is to be done with any 
measure of success, the industry' 
must first work to eliminate redun-
dancy in the disco sound. This, he 
stales, can be achieved by working. 
toward the development of a 'pro-
gressive sound which utilizes ele-
ments of all the successful music for-
mats which have gone before it. 
Caviano advises desk- bound 

New Lighting Unit 
Marketed By Ekkor 
NEW YORK - Ekkor, lighting 

equipment manufacturer, has added 
a new expandable light controller to 
its line of disco hardware products. 

The LS/Four system light con-
troller is a digital/analog controller 
with the capability of having its con-
trol expanded to secondary zones of 
control or having its initial four 
channel control expanded to eight 
channels. Most controllers are of a 
fixed design, making it difficult to 
expand without the considerable ex-
pense of new equipment. 

The LS/Four controller comes 
with master and individual channel 
dimming, master and individual 
channel audio sensitivity, keyboard 
control and memory operation. 

disco record executives to get out of 
their offices and visit discos, talk 
with disk jockeys and discophiles 
and acquaint themselves with all 
that's happening at the grassroots 
level. 

"This is essential if we are to suc-
cessfully dispel the ongoing impres-
sion that disco music is mindless and 
banal." Caviano states. 
While the strategy to create the 

disco superstar is being developed. a 

Industry Future 
stop-gap solution is being offered by. 
the crossover efforts of pop. country. 
rock, and other artists. Rod Stewart's 
"Do Ya Think I'm Sexy." Cher's 
"Take Me Home." Bette- Midler's 
"Married Men," Diana Ross' "The 

Boss," and the many successful ef-
forts of the Bee Gees are all cases in 
point. Additionally, such big name 
non-disco acts as Barbra Streisand. 
Shirley Bassey. Ethel Merman. Paul 

(Continued on page 71) 

What's Beyer doing 
in the disco business? 

Just listen. 

For nearly forty years, professionals have 
been performing with Beyer microphones. And 
listening with Beyer headphones. 

Wth our new DT 109 and DT 108, you can 
do both at the same time. 

These new combination microphone/ 
headphones are designed specifically for the 
disco deejay. They're extremely light and com-
fortable so you can wear them all night. The 
earpieces have high isolation so you can hear 
what's on cue without interference from room 
sounds. The microphone is highly directional to 
project your voice cleanly and clearly. And 
your hands are free to handle the 
console and cueing. 

Both models are designed 
and constructed to stand up to 
professional use. But we built 
them with plug-in cords and 
fully modular construction for 
easy in-field repairs, just in 

Beyer)))) 
Dynamic 

BURNS AUDIOTRONICS, INC. 
5-05 Burns Avenue, Hicksville, NY 11801 

(516) 935-8000 

case. And while these units are built for the pros, 
they're priced right even for the once-a-week 
deejay: just $89.95 suggested retail for the 
single-cup DT 108 and $ 106 for the double-cup 
DT 109. 

If you prefer a hand-held or gooseneck-
mounted microphone, you can't do better than 
the new Beyer M 400 soundstar II. It's an ad-
vanced moving coil design with a special hum-
bucking coil and pop filter to eliminate noise; a 
frequency response tailored to be just perfect 
for the human voice; and a uni-directional pick-

up pattern that minimizes feedback. It's 
built strong to suit a traveling deejay, 

and sells for just $ 119. 
Whether you like to hold 

• your mike or have it held for 
you, Beyer has just what you 
need. Visit your authorized 
Beyer dealer soon. 

And listen. 
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N.Y. Labels 'Do It' With Varied Cuts 
NEW YORK=It sounds like a 

song you've heard before, but is it? 
The confusion is because multiple 
versions abound of "Come On And 
Do It," by Poussezi, with some not 
available in stores. 

Originally released on a Van-
guard album, the Alphonse Mouzon 
composition was a 7:38 cut. A Disco-
net version mixed by New York, 
New York deejay Raul Rodriguez 
then followed, with the time in-
creased to 14:42. 

Since Disconet is a service for dis-
cotheque and radio deejays, the 12-
inch pressing on its label incorpo-

rated seven bands making cuing eas-
ier on the different sections of the 
piece. 
Another I 2-inch version was 

brought out by Vanguard recently 
which features a 9:50 re-mix by Ice 
Palace deejay Roy Thode not sepa-
rated into bands. 
The flip side has the same album 

track, although now with the I2-inch 
sound quality. 

If that is not enough, consider the 
radio versions. 
On its overnight broadcast July 2, 

WKTU-FM aired a version of the 
song not found on any of the re-

leases. A caller to the station that 
night was told it was on a cartridge. 
Amanda Schuster of Vanguard's 

sales and promotion department 
says that both short and long radio 
versions are being prepared and that 
an acetate was sent to WKTU pro-
gram director Michael Ellis. 
The version heard on WKTU, ac-

cording to Schuster, is one remixed 
by Ellis, but without use of a master 
recording. When asked about it, 
Ellis declined comment and referred 
the question to general manager Da-
vid Rappaport who was not avail-
able. (Continued on page 72) 

Wellington's - Denver, Colorado 

Design by Mountain Brothers Electric - Denver, Coloiisdo 
Distr. by Korbin Lighting, Inc. - Boulder, Colorado 

Sturfire 
Disco Lighting Magic! 
We have advanced low voltage lighting design and 
manufacture to its highest level ever, and are now 
producing basic components, as well as entire 
systems, for prestigious locales throughout the 
world. Design and consultant services are Kenroy 
extras, custom units and installations a specialty 
Quotations and drawings to your specifications 
furnished upon request. 

STAR TUBE and STAR CHASE tubing • advanced 
LIGHTING CONTROLLERS • STARBURST 
wheels • CHASER STRIPS • INFINITY LIGHTS 
• CURTAINS, PENDANTS, GLOBALS and other 
DECORATIVE F I XTURES • completeSTAR F IRE 
LIGHTING SYSTEMSf or discos, restaurants, clubs 

SEND FOR OUR FULL-COLOR LITERATURE 

, lr 
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LIGHTING 

77 Schmitt Boulesard 
Farmingdale, Ness York 11735 
Telephone ( 516) 249-6423 

There are several ways to approach the prob 
lems of audio-control system design, so we de 
cided to start at the point of contact, from the 
operator forward 

We began with the finest components avail-
able and assembled them to create a durable, 
spill resistant, hand-wired unit of the highest stan-
dards 

We added the features programmers de -
manded our exclusive Two Timer mixing sys-
tem for simultaneous turntable monitoring, equali-
zation controls pilot selected for maximum flexibil-
ity, an equalizer loop which provides more head-
room and cleaner signals, and a powerful stereo 
headphone amp that is audible above any ambiant 
level 

To assure that every unit is operating at full po-
tential, we pace it through numerous performance 
checks, assign it a validated proof- of-performance 
check list, and issue it a full two year warranty to 
make sure it stays that way 

The result the finest pr._ amp/mixer available 
today If proven performance is what you re after, 
the Model 8 is for you 

TEASER 11.11RE111171RPIS, 
P.O. Box 402003 

Dallas, Texas 75240 

214/ 233-9362 
spEciFICATIONS 
Distortion- less than 005 
SN Ratio greater than 95r#3 

Model 8 Mimer 
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Meteor Gears Up For 
Home Line Explosion 
NEW YORK—At least one major 

hardware manufacturer is gearing 
up for an anticipated home disco ex-
plosion, with the announcement that 
Meteor Light and Sound of Long Is-
land is coming out with a line of 
products and accessories designed to 
turn homes and apartments into 
simulated disco environments. 

Meteor, a division of Hammond 
Industries, is developing several 
products and packages that it claims 
will be "less expensive" and "con-
sumer-oriented" than the top-flight 
Meteor/Clubman line of equipment 
now being marketed to discos 
around the world. 

Jack Kelly, Meteor's national 
marketing manager, says the new, 
lightweight equipment will also be 
of value to the mobile disco oper-
ator. 
"These products are the first of 

their kind designed to appeal to the 
home disco enthusiast," Kelly 
claims. 
The key item in Meteor's ap-

proach is a package called the Me-
teor/Clubman Combo, consisting of 
a self-contained high fidelity mixer. 
sound and three channel light con-
troller and power amplifier. The 
components enable the user to es-
tablish a complete, compact disco 
environment. 
The user must provide the requi-

site speakers, turntables and lights, 
but otherwise the professional com-
ponents for mixing the light and 
sound are there. 
The unit's audio specifications in-

clude 75 watts per channel RMS. 30 
Hz-20.000 Hz plus and minus 1.5 dB 
and 72 dB signal to noise. 
The combo's mixer section con-

tains two turntable inputs with 
crossfade, a DJ mike input with talk-
over, enabling the DJ to super-
impose his voice over the music, as 
well as headphone cueing to set up 
one record while another is playing. 
The lighting section gives com-

plete control over the three main 
channels, plus providing for switch-
ing outlets for accessories and aux-
iliary lighting devices. 
The main lighting can be con-

trolled automatically in either a 
sound-to-light or chase mode, or can 
be switched to manual for DJ oper-
ation of the individual effects. In the 
progression mode, the speed of the 
chase can be set according to the rate 
control, and the chase, as an added 
benefit, can be triggered either by 
the music or automatically. 

Getting Fit 
• Continued from page 54 

Cher was also reluctant at first to 
cut a disco record. "When Casa-
blanca signed her she didn't want to 
do disco at all," Esty says. "She was 
afraid of it. So Neil ( Bogart) asked 
me and my partner, Michele Aller, 
to write a song that would be as ex-
citing as 'Last Dance,' but for Cher. 
So we wrote 'Take Me Home.' 
"When she heard the song she 

asked me to to produce it and a 
couple others on her album," Esty 
says, "and I ended up taking the al-
bum over from Ron Dante, though 
we retained two of the songs he'd 
produced on it." 

Esty is now working on Cher's sec-
ond album for the label, promising 
that "it will be a lot more rock-ori-
ented, still having the disco hook, 
hut with the orchestration leaning 
more to rock-n-roll guitar as op-
posed to strings. 
"The songs are being written for 

her and about her," Esty says. "This 
next album's going to be hysterical." 

Another Meteor/Clubman inno-
vation designed for the home mar-
ket, or the mobile disco operator. is 
the Vamp I. a power amp. 
Rack mounted, portable and self-

contained, the Vamp 1 is a 50 watts 
RMS per channel audio amplifier 
with a sound-to-light disco control-
ler. 

Speakers. turntable and preamp 
or mixer are necessary components 
for the Vamp I to be effective, with 
the effect once again a simulated 
disco environment geared to home. 
apartment and mobile use. 
The Vamp I lighting section in-

corporates a three-channel sound-
to-light controller coupled to the au-
dio output of the amplifier. Up to 
500 watts per channel of incandes-
cent lighting may be connected, and 
controls are provided for setting the 
background light level, allowing for 
overall brightness and response time 
of ulterior lights to be rigged in time 
to the music. 
Each lighting channel is con-

trolled by a different band of audio 
frequency— bass, middle and 
treble—and the lights will reflect 
these patterns as they change. 
The Vamp I boasts 50 watts of au-

dio per channel (RMS) with a fre-
quency response of 20 Hz-20,000 Hz 
plus and minus 0.5 dB. with a signal 
to noise ratio of 85 dB and less than 
.08% distortion. 
The Vamp I retails for $495. and 

enables the user to develop a low 

(Continued on page 74) 

Fuel Crunch 
• Continued Irons page 66 

was a tremendous success, according 
to Bob Eckenwiler. "Weekend busi-
ness was down about 35%," he notes. 
"I think a lot of kids depend on their 
parents' car for weekend use and I 
guess parents weren't going to let the 
kids use them to go discoing." 

Eckenwiler said that he has had to 
drop out of Bo Crane's Record Pool 
because of the gas crunch. He lives 
15 or 16 miles from the Coral Gables 
pool and doesn't own a car. "I have 
been dependent on friends driving 
me there each week. but I can't ask 
them now." 
Weekend business showed a "good 
30% drop in attendance." states 
Chelko. 
At JW's East in Lighthouse Point. 

business was down a mere 10% to 
20%. according to spinner Ray Lani-
han. " It seems that people were us-
ing car pools to get here. We have a 
local crowd and we're about the only 
disco in Lighthouse Point. Pompan 
and Deerfield. I'm not looking for-
ward to going to work tonight, 
though. since I have to get in one of 
those long gas lines." Lanihan 
moaned. 
At Uncle Charlie's in downtown 

Miami, business was off 80% despite 
the cowboy and indian party which 
was scheduled, and which originally 

GLI Expands Lines 
• Continued from page 54 

ing but the basic black, hardwood 
housing. 
For $3,620, GLI will outfit the 

unit with a GLI PMX-900 mixer-
equalizer, a pair of professional 
quality turntables, two GLI 2125 
amplifiers, and four FRA-2 speak-
ers. 
There is additional room for a cas-

sette deck, a tuner, a dynamic range 
expander, a light controller and any 
other component that is rack mount-
able. 
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Music And Mix Progress Far Ahead Of DJs 
• Continued from page 52 

Jones' attempt at organizing has 
been criticized for its weakness of or-
ganization and ill-defined goals. 
Several within the organization ad-
mit that too many issues were being 
juggled. 
One of those close to the Chicago 

effort was Don Glenn. a field officer 
with the AFL-CIO. 
"We get contacted by a lot of pro-

fessional groups." explains Glenn. 
"Even doctors today have charters 
by the AFL-C10." 
Glenn. a close follower of the 

disco scene, says deejays in several 
parts of the country have had con-
tact with AFL-CIO about organ-
izing. 

"There's a lot of foes against it be-
cause the foes want to keep control, 
both in the deejays and the record 
companies," he explains. 

"These disco places are cleaning 
up and really taking advantage of 
the situation by not paying a decent 
wage," asserts Glenn. 
Glenn believes the International 

Assn. of Programmers and Tech-
nicians is grounded on insufficient 
organizational skills and weak struc-
ture. citing Jones' failure to delegate 
authority to his associates. 

"If Rocky could sustain 300 to 400 
dues paying members he would 
have been well on his way. 

"I still think something is needed 
there very badly because there's a 
very depressed situation for each in-
dividual jock." 
What should jocks be earning? 

Glenn places a $ 125 nightly min-
imum on a good spinner's services. 
According to the organizer, profes-
sional standards is the key issue. 
Clubowner recognition of the differ-
ence between the pro spinner's tal-
ents and the amateur, he believes, 
will lead to pay increases without 
great resistance. 
Glenn says he is aware of the elit-

ism that holds up organization. "I 
think that's the case in a lot of pro-
fessions," he says. 
Other interviews yielded these 

comments about a disco deejay 
union or association: 
Kenny Jason, freelance spinner 

and radio mix producer. Chicago: 
"One reason that Chicago is consid-
ered slow in the disco industry is that 
every body works in different direc-
tions. nobody helps the next guy out. 
"There are new deejays coming 

into the field but nobody takes the 
time to help them. I think an associ-

Disco And Rock 
Share Riverboat 
PHILADELPHIA — Musical 

cruises along the Delaware River 
here, promoted by Larry Goldfarb 
' and Gary Delfiner, will now feature 
the sounds of disco and rock, but not 
at the same time. 

Courting different crowds, the 
promoters have reserved Wednes-
day evenings during the summer for 
disco dancers coming aboard the 
showboat, which sails at 9 p.m. and 
returns at midnight. 
Using live groups to attract the 

dancers to the water, Goldfarb and 
Delfiner start off this week with Di-
rect Current of the TEC record label. 
Admission to the ship is $7.50 and 

—no one under 21 is allowed aboard 
since the ship provides bar service. 
The two concert promoters will 

take to the river Sunday afternoons 
at 12:30 p.m. for the rock concerts. 
Cruises, which cost $5.50, will be a 
copromotion with Radio WMMR-
FM local rock station. The first rock 
concert features the Shakes, a new 
group for Asbury Park, N.J. 

ation would help in reaching a pro-
fessional level." 
Bruce Hard, executive. Florida 

Record Pool: "The idea of a union 

was shelved at the last Disco Forum. 
At best the comment they got was it 
was five years ahead of its time. 

"I don't see people that are union-

ized in radio going to union meet-
ings: that's not the driving force be-
hind radio disk jockeys. 
"The deejay spins for two years 

and then goes on into mixing. 
They're in and out so fast they don't 
need much organization." 

(Continued on page 72) 

G8loultd clhtffinited 
G8ystems 

Wishes Billboard the best of luck on the 
Disco Forum VI July 12-15, 1979 at the 
New York Hilton. Sorry we can't be there 
to exhibit, because of our present 
workload, but we will be at Disco Forum 
VII at the Century Plaza Hotel in Los 
Angeles on Feb. 11th thru 14th 1980. See 
you then. Thanks to all our customers and 
suppliers that have made our success 
possible through the years. 

Cerwin-Vega 
Technics (Panasonic West, Inc.) 
Biamp Systems, Inc. 
MXR (Professional Group) 
Soundcraftsmen 
Stanton 
Teac 

Spectro-Acoustics 
dbx, Inc. 

Sound Concepts 
Micro-Trak 

Superex 
Discwasher 
Anvil Cases 

G8ouild GUrdimited G18ystems re,„L=Is 
Showroom office: 6315 Laurel Canyon Blvd. 

North Holtywood, Calif. 91606 ( 213) 506-8216 
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Showroom 
LIGHTING UNLIMITED 
12 East 37th Street, 
New York City 

N.Y. School For DJs Opens In Sept. 
NEW YORK—A training school 

for disco deejays—the first in the 
New York area—is scheduled to 
open this September in mid-Man-
hattan, a few doors away from the 
legendary Studio 54 disco. 

Classes at the school will be con-
ducted under the auspices of the 
Hunter College center For Lifelong 
Learning, which had previously 
sponsored special courses in this 
area. 
The school will he headed by 

Stash Furman (who also ran the 
courses at Hunter) and Norma 
Goodridge, who will function as its 
executive director. Furman and 
Goodridge also operate the Ameri-
can Guild of Disco Deejays and 
Disco-Van 2000, a successful mobile 
disco operation. 
According to Furman, the school 

for disco deejays is being established 
to fill the need for qualified deejays 
in the thousands of new clubs open-
ing around the country. 

NBXICTITS 
COSMIC. KINETIC... ENERGETIC 

iv 

«e 

3S4à• 
tlielle7- te 4%0 1._ -- ;'InnIe 

OM - 

Tr Z.„7„.,4e111&- 

•-eaLe ........... 
• .. 

• •... • 
4ir I 

- 'llerret r:te'diry • „ 
."‘11111 tiien ...-.7411, try 1 

• lettl`r • 
'eels 

— 

NATURALLY 

537 Johnson Avenue Brooklyn New York 
212-456-7400 11237 

For a $400 registration fee, an in-
tensive five-day seminar promises to 
give aspiring spinners practical and 
theoretical know-how on the crea-
tion of a total multimedia disco envi-
ronment. 
The course, according to Furman, 

will include 24 hours of hands on ex-
perience in a fully equipped disco 
laboratory, with six different sound 
systems and extensive lighting and 
other visual including dry ice and 
fog machines. 

Other areas of instruction will in-
clude the basics of electronic hook-
ups, bi-amping and tri-amping, me-
tering, record mixing, double 
butting, sound on sound and phas-
ing. 

Enrollment to the school is limited 
to 10 students for each weekly ses-
sion. Instruction is programmed to 
present the art of spinning either as a 
vocation or an avocation. 
Guest lecturers will conduct ses-

sions on related specialty areas of 
the disco industry. 
• States Furman, "An educated, 

well-trained deejay can create a total 
disco environment regardless of the 
physical setting. The intelligent use 
of and blending of music, sound and 
light can transform any space into a 
danling. disco" 

KIDS STAR 
OF TV SHOW 
PHILADELPHIA—Disco Ellison, 

who runs a pre-teen disco on Sun-
day afternoons at the Swan Club in 
the Oak Lane section of the city, has 
created a television disco show using 
kiddie dancers. Debuting on 
WPEN-TV on June 30, the show is 
called "Studio II Revue" and is pro-
duced by Ellison's older brother, As-
wald Abdul Hadi. 
The ages of the entertainers run 

from 18 months to 12 years. The sta-
tion already carries several syndi-
cated adult disco shows, but this is a 
first for all local tv for a junior disco 
show. 

FATHERLY ADVICE— Neil Sedaka, 
Elektra Records, takes his daughter 
Dara through her disco paces at a 
recent celebration of her 16th birth-
ay held at the New York, New Yopt 

discotheque. 

Facelift On 
Chi's Faces 
CHICAGO—A reported $200,000 

in equipment renovation is going 
into the Faces disco here, including 
audio, video and lighting system ad-
ditions and modifications. 

Club, which is installing videodisk 
playback equipment, claims it will 
become the first disco in America to 
offer the new video technology. 

Closed circuit television was in-
stalled five years ago, but new tech-
nical additions will create equiv-
alency with a "small local television 
station," it's claimed. 

No. I Dim() Suppriet 
Ielkt Stied 

• Disco Sound Systems 
• Disco Mixers • e • Lighting 

• "Saturday Night 111•• ••• Controllers 
• Fever" Lighted  `w 6•    • Exciting 

Dancefloors Special Effects 

• Neon 

• Lasers 

• Spinning 
Discobeams 

• Sweeping Discobeams 

JA, 

• Fog Machines 

• Rainlights 

• Strobes 

• Bubble 
Machines 

• Chase 
Lighting 

Designers of New York Style Discos 

IMAGINATION IS THE ONLY LIMIT 

bi5co OniC5 
Complete Disco Showroom 

1348 Motor Circle, Dallas, TX 75207 
214 ,631-3111 
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New Products for Entertainment from Altec Lansing 

July 12-15, 1979. New York Hilton, Room 543 
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Altec Corporation 
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8 POWER 
t fine of disc') miners 

Bilboard photos by Stephen Trairnan 

DISCO AT CES—Art Cersi of Top Hat, left, 
U.S. consultant, and Michel Lambert of 
France's Comel, look over the firm's Paris-
Power line of broadcast/disco mixers. 

NEW PORTABLE—among first-timers at the recent Summer CES, 
Peter Liberatos, left. and Gene Farrell of Farraane Enterprises, 
Farmingdale, N.Y., show off model 2001 mobile disco console, 
one of the company s initial consumer, pro units. 

Superstars Emergence Needed 
• Continued from page 67 

McCartney, Boz Scaggs. Steve 
Miller, The Eagles, Meat Loaf, Peter 
Frampton, and others all have disco 
releases. 

Still, it will not be until the disco 
superstar emerges that disco record 
sales will begin to translate into 
worldwide recognition for its artists, 
and seven-digit sales for its records. 

At this point, in spite of the broad-
ening involvement of radio in the 
programming of disco music, and 

the mushrooming of discotheques 
throughout the country and around 
the world, disco records are yet to 
translate into the type of massive 
sales that result in triple platinum 
disks enjoyed by such supergroups 
as Fleetwood Mac, Peter Frampton 
and others. 
A recent Billboard survey re-

vealed that two years ago. before 
disco began dominating the music 
scene, at least half of the top 10 LPs 
had sold in excess of two million 
copies. Today, however, only one. 

Got Tu Go Disco 
• Continued from page 62 

theatre, but they "Got Tu Go Disco" 
fails to achieve this. 
The show, brashly and with a lot 

of glitter and pseudo-sophisticated 
camp and sleaze, seeks to parody 
Studio 54, with a corny love-story (a 
la Cinderella) thrown in for good 
measure. But the concept falls apart. 
The story line, credited to John Zo-
drow who has written two novels 
and lived for nine years in a monas-
wry, is an affront to the intelligence 
of a two-year-old. 

But even if the story line was dis-
carded, the show would not work. In 
the framework of a "Saturday Night 
Fever." where a spellbinding story 
thread holds the whole package to-
gether, the concept works because 
there are intriguing new dimensions 
to attract and hold the interest of the 
audience. 

Club Owners Mixed 
On Rights Societies 
• Continued from page 56 

Trocadero Transfer says: "When-
ever ASCAP came to me it was al-
‘ays with a different figure." "I 

understand how it's basing its 
or how the capacity is figured." 

continues." 
Collier surmises that, "We 

shouldn't have to pay fees anyway. I 
think we owe a certain amount. but 
things ought to be more specific." 

Osko, owner of the Los Angeles 
disco by the same name, questions 
the organizations purpose: "I don't 
know how they're helping us at all," 
he declares. 

"Their yearly fee is not reason-
able," he adds. "I don't know how 
they get those figures. Why is it 
based on capacity" 

Osko's complaint can be summed 
up in two short sentences: "What 
has always confused me is that they 
can't determine how much I've 
played a certain song or how fre-
quently. Because of that I wind up 
paying more than I should." 

ROBERT ROTH 

In "Got fu Go Disco" the disco-
theque setting, its dancers and the 
music are the star attractions. In any 
other situation, these three ingredi-
ents may hold ,the potential for a 
workable product. However, disco 
being the unique animal it is. does 
not work as a pastime of spectators. 
One must either participate or die 
the death of a million boredoms. 
Consequently, the dancers onstage. 
although they kick their heels with 
vigor and enthusiasm, do not gener-
ate the excitement felt by seeing the 
players in such other Broadway 
dance successes as "A Chorus Line" 
or "Dancin'." 

A veritable army of top compos-
ers, including Kenny Lehman, John 
"The Monster" Davis, Nat Adderley 
Jr., and even the renowned writer-
composer duo, Ashford & Simpson, 
have striven mightily to turn out the 
show's score. Their efforts are al-
ways interesting and sometimes even 
good. However, it lacks that special 
ingredient which would make it out-
standing. Maybe if Casablanca Rec-
ords & FilmWorks which has the 
rights to the original cast album 
takes the product into the studio and 
puts an outstanding re-inix tech-
nician to work on it, they could have 
a salable product. 

James Hamilton's scenery apes, 
rather than pioneers innovations in 
disco interior design, and with the 
exception of an interesting, larger-
than-life projection show, is lacking 
in creativity. 

The show, produced by Jerry 
Brandt, whose involvement with 
disco goes back to the early days of 
New York's Electric Circus, arrived 
on Broadway under a cloud of ru-
mors and allegations that ques-
tioned the sources of funding, and 
was rife with gossip of in-fighting 
and backstage politics among the ex-
ecutives and cast members. 

A closing notice was posted for 
June 28 but at presstime the show 
publicists informed that it would 
continue to run, "at least for the time 
being." RADCLIFFE JOE 

"Spirits Having Flown" has reached 
that magical number. 
One record retailer points the fin-

ger for this squarely at the absence 
of superstars in the disco industry. 
"The acts that are putting out the 
records are new and relatively un-
known," he states. "As a result they 
are still feeling their way. still look-
ing for both the quality and quantity 
of product that could- translate into 
multi-million record sales. 

"Consequently, disco records are 
today suffering from the same ail-
ment which plagued r&b and soul 
records a decade ago. There would 
be one big hit on the LP, and the rest 
would be filler. The young people 
who buy the records do not want 
filler. They would rather buy a well-
mixed 12-inch disk with that one hit 
song." 

However. Bruce Lundvall. presi-
dent of CBS Records Division, is op-
timistic. 

"They (the disco acts) are new art-
ists," he says charitably. "And you 
can only expect a certain level of 
sales from them, but they will sell 
more as they get better known." 

Still, there remain the anxious few 
who feel that disco needs its super-
stars now, or it cannot be relied on as 
a sustained profit center for the rest 
of the music industry. 

Publishers Defend 
Blanket Licensing 
• Continued from page 56 

that what is not disco one day may 
be disco the next," Marks reasons. 
As to separating disco from other 

categories, Marks claims: "There 
isn't an area of music where some-
one doesn't specialize to some de-
gree." and that disco is one of many 
categories. 
He also feels that "You can't seg-

regate music that way," because "It 
doesn't make sense given the nature 
of disco music." 
The ASCAP rate structure. Marks 

reveals, does not contemplate that a 
given location will use everything in 
the catalog. 
SESAC's Sid Guber has also 

looked at this question and observes 
that "In our opinion, we're finding 
many more establishments—particu-
larly in our discussions with mobile 
operators—that make themselves 
available for a wide variety of mu-
sic." 
"So disco," Guber feels, "is really 

a wide variety of music and not just 
what you hear at Studio 54." 
Guber therefore agrees that disco 

music only licenses would be diffi-
cult to formulate. 
"We've taken limited use (of each 

piece) into consideration in deter-
mining our rates." he adds. 

A Revolutionary Record Care 
Breakthrough 

From Stanton... ap 

eliminates record static 
permanently with only 
one application! 

eStanton 1979 

Untreated Treated with Permostat 

Static electricity attracts airborne dust and glues it 
to your records causing premature wear and audi-
ble crackles that today's sophisticated hie fidelity 
equipment will reproduce with annoying clarity 
Permostat from Stanton eliminates the static prob-
lem permanently with just one application. Apply it 
once and your records will enjoy longer life be-
cause Permostat preserves them by reducing 
record wear. Take the noise out of your records 
with Permostat. Suggested retail...$1995 

The only record care product selected for the 1979 Summer 
Consumer Electronic Show Design 8. Engineering Exhibition 

...then keep your records 
perpetually dust free with 

Stanton's patented 
"longhair'" 

brush 

Available on the 881S Professional Calibration 
Standard Cartridge, Stanton's exclusive, un-
grounded "Longhair* brush is an electrostatic at-
tractor that cleans the grooves in front of the stylus. 
Stanton's 881S features the Stereohedron stylus tip, 
for superb fidelity and gentlest possible treatment 
of the record groove. Available at your nearest 
Stanton dealer. 

sTaNTon 
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Disco exotica finally comes of 
age in a no-holds-barred system 
of incomparable fidelity. Ultra 
wide-range, low-distortion re-
production is finally yours in a 
full four-way multi-amped sound 
stack. The 16 Hz double-driver 

LOS ANGELES—The 12-inch 
single remains a vital promotional 
tool, and is becoming an increas-
ingly viable commercial property, 
despite a recent hike in suggested list 
price from $3.98 to $4.98 at some la-
bels. 
"Timing is critical," says Vince 

Pellegrino, director of disco market-
ing at Columbia. "The I2-inch can 
help or hurt album sales. The key is 
that you work a I2-inch within the 
disco market itself until an act starts 

to cross over. Then you're appealing 
to a mass audience and you go for 
the album." 

Pellegrino emphasizes that the 12-
inch should not be pulled too soon. 
"The I2-inch can definitely help 
build a record and cross it over," he 
says. "If you cut it too soon you can 
lose the record. 

"But if the I2-inch is marketed the 
right way it won't hurt the album. 
There's a market out there that could 
number anywhere from 50,000 to 

By PAUL GREIN 

500,000 that is interested mainly in 
just buying I2-inchers. 

"I don't think any consumer 
would go in and buy an album 
based on just one cut, This is espe-
cially true of disco consumers: they 
won't buy an LP unless they know 
the act or there are other songs on 
the album they're interested in." 

Pellegrino says that CBS' $1 hike 
in suggested list price on the 12-inch 
disks will probably not cut into unit 
sales. "The price differential to con-

LOW ENERGY MAGIC 
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NEOLIGHT FEE VER 4000 
synthesizer powers up to 2000 

NEOLIGHT lamps. Features complete user 
programming, chase — shimmy — jump — randomly 

reverse sequence or electronically intermix operations. 

Showroom: LIGHTING 
LIGHTING UNLIMITED 537Johnson Ave Brooklyn, New York 

12 Eost37th. Street, New York City NA -ru RALLY 212-456-7400 11237 
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SUPER STACK PLUS 
IT MEASURES UP TO MORE THAN YOUR EXPECTATIONS 

tow-bass horn alone will handle 
1000 watts RMS! Atop this, a 48 
Hz mid-bass horn, 16 driver mid-
range unit and 8 driver high-
frequency section makes "Super 
Stack Plus" unbeatable. 

Designed and developed by the concert specialists 
currently touring with the BeeGees. 

 ••• SHOWCO MANUFACTURING CORPORATION 
• • 1225 Round Table Drive Dallas, Texas 75247 
SHOWCO : Phone (214) 630-7121 

Applying -on the road- emerience to the audio arts. 

For smaller installa-
tions with less power 
requirement, we of-
fer "Big Stack" — 
not less quality, just 
fewer drivers. 

sinners is actually closer to 50 cents," 
he says. "In New York, 12-inch disks 
listing for $3.98 have been dis-
counted to $2.49; the $4.98 list disks 
have been discounted to $2.99." 

Still he acknowledges: "We'll 
watch the situation closely now that 
12-inchers are getting closer to the 
price of an album. Are consumers 
now going to say, 'why not spend 
$1.50 more and get the entire al-
bum?' No one knows the answer to 
that." 

But Pellegrino is cheered by a re-
cent case in New York when many 

Ghosts Come To 
Life In Pa. Park 
WILKES-BARRE, Pa. — While 

"ghost town" is the theme for the 
Ghost Town Amusement Park in 
nearby Moosic, Pa., the park comes 
alive this season with the weekend 
sound of disco. Othèr amusement 
parks have added disco-oriented 
rides, but at Ghost Town it's live 
disco with the opening of a Disco 
Palace that reaches out for the teen 
trade. 
To add to the excitement, the Sat-

urday afternoon session from 1 p.m. 
to 5 p.m. is televised live, there is also 
a live radio broadcast on Sunday af-
ternoons from 1 p.m. to 5 p.m. 
Rounding out the weekend session is 
a Disco Dance Party from 7:30 p.m. 
to 11:30 p.m. on Saturday nights 
with admission at $2. 
Admission is also $2 for Saturday 

afternoon when Station WNEP-TV 
broadcasts live from 1:30 p.m. to 
2:30 p.m. a "Club Disco" stanza. 
The park is developing a club mem-
bership for participation in the TV 
show which features disco dance 
contests. Sunday afternoon is a 
"Dollar Dance Party" which Radio 
WARD carries live all afternoon for 
the four hours. 
To add to the park attraction, a 

sound and light show has been in-
stalled in the park's show pavilion 
turned Disco Palace. While there's a 
single admission to the park for all 
the amusement rides, there's no ad-
mission to the grounds for disco 
dancers. 

customers purchased the Jacksons' 
12-inch single "Shake Your Body 
(Erbwn To The Ground)" even 
though it actually cost more than the 
LP "Destiny." 
"Local shops sold 30,000 copies of 

the Canadian import 12-incher," he 
says, "even though it was going for 
$5 and the album was widely avail-
able at $4.49. That seems to indicate 
that disco people spend money for 
what they want to hear." 
One of the biggest 12-inch suc-

cesses of the year is Anita Ward's 
"Ring My Bell" on Juana/TK. Pel-
legrino notes that it has sold "in ex-
cess of 700,000 units" with the al-
bum "just now starting to sell. 
"The album is selling now be-

cause it's a crossed-over record," he 
says. "That crossed-over consumer is 
coming into the store for the LP be-
cause nine times out of 10 he doesn't 
even know a I2-inch is out there." 
The decision to put out a 12-inch 

disk is made by Pellegrino's disco 
staff in conjunction with the market-
ing department. "We collectively de-
cide the feasibility of a 12-inch," he 
says, "as to whether it should be 
commercial or just promotional. 

"If we don't have a commercial 
12-inch available, we make sure that 
the exact same version is on the al-
bum. We like to make sure that the 
customer is able to buy what he 
hears in a disco or on disco radio. I 
think most companies have ad-
vanced a lot in that thinking over the 
past six months." 

Pellegrino denies rumors that 
CBS has plans to cut back on the 
number of 12-inch disks it releases; 
that it will be more discriminating in 
its 12-inch release patterns. 

(Continued on page 74) 

N.Y. Labels 
• Continued from page 68 

This week two more versions of 
the song are expected from the label, 
Schuster adds, with both edited for 
radio play. The label feels some sta-
tions might object to airing the lyric 
"do it to me" as well as assorted 
moans and groans, she notes. 
The long radio version is timed at 

6:46 while the short one plays for 
3:58. 

Music, Mix Progress 
Far Faster Than DJs 
• Continued from page 69 
Stephanie Shepherd, spinner at 

Chicago's BBC: "It will only appeal 
to those people looking for some-
thing for nothing. If that's the kind 
of people you want to work with, I 
want no part of it. 
"Union means organized labor. 

and people like myself who believe 
in independent business, don't feel a 
need for collective bargaining. 
"Most of the people I have spoken 

to—including the top people in the 
country—the majority are opposed." 

Stuart Cahn, Dogs of War record 
pool. Chicago: "Everything went 
wrong. it was a dead issue a long 
time ago as far as most people I 
know are concerned. 

"I think people will get paid what 
they're worth." 
Dean Chambers, spinner at Chi-

cago Marriott hotel and a former 
vice president of the Programmers-
Technicians group: "I'm still for it 
100%. ! just feel we can't get the sup-
port. There's such a division be-
tween jocks on a class level. 
"The real good jocks are on one 

level, the mobile on another, and the 
club owners in another world. 
-The lounge owners need to be 

shown ways that a good professional 
deejay can increase their business, 
can work with them. 

"I think Rocky Jones tried to carry 
too much weight by himself without 
a chain of command giving people 
authority. 
"There are a lot of terrible jocks 

and they don't know where to go to 
improve their abilities." 
Matthew Prendergast, part-time 

mobile deejay. Chicago: I'm quite a 
bit behind it. I believe in the idea 
that we should have some sort of 
uniformity, organization throughout 
the disco deejay business. 
"The influential deejays are just 

waiting to see what happens; they're 
kind of at fault for letting things 
drop. 
"The backup deejays aren't look-

ing to push out the number one 
people. they're just saying let me 
make myself as good as you. We've 
got to have people to bring up un-
derneath." 



  Disco  

Franchise Concept More Than a Pipe Dream 
• Continued from page 58 

its No. 1 hit, "Get Down Tonight." 
broke across the country. 

But Ray Ford believes the real 
growth potential is in another join-
ing of interests. "The person who 
stands to gain the most from discos." 
he says. "is the hotel owner." 

Hotels which at one time featured 
live acts exclusively in their lounges 
can make an initial investment in 
coverting to disco, he explains, and 
then find that overhead drops con-
siderably as more money returns to 
the hotel rather than to meet the 
high cost of a - regularly scheduled 
live entertainment. 

Probably the most vigorous pur-
suit of the hotel disco dollar has 
come from the Ramada Hospitality 
Group, operators of 112 Ramada 
Inns, and franchisors of more than 
500. 

Currently. within the owned and 
operated network there are nearly 40 
discos bearing the name Bananas, 
Mingles, Scandals, or Peaches. Ob-
servers say the Ramada group is 
hoping to clear a 60 club goal by the 
end of 1979. with an ultimate target 
of 100 clubs. 

In the last 11/2 years, the Ramada 
hospitality group hired experts in 
the hotel and hospitality business to 
update every aspect of the oper-
ation. 

In the programming area, director 
of entertainment Charles Rollo com-
ments that "we had a lot of tired 
lounges. We had lost our competi-
tive edge." Planners mapped out a 
new strategy that eventually lead to 
the renovation of 76 Ramada Inns. 
Amcing the lounges converted to dis-
cos are several rooms designed by 
Mike Wilkings Associates. 

Rollo says he works with "tailor-
made programming for each club, a 
one-on-one basis, but with a nucleus 
that works for all Inns," regardless of 
geographic location. 

As popular as a hotel disco may 
become, it still takes a back seat. be-
cause "we're in the business of sell-
ing bedrooms. We have an obliga-
tion to our guests." A large 
percentage of club patrons are not 
necessarily those who stay at the ho-
tel. (The majority, notes, Rollo, are 
actually from the local areas). 

-We're careful about projecting 
an image. Its a very precarious line, 
providing a proftiable and success-
ful entertainment medium, but also 
protecting the interests of the 
guests." 

This translates as careful attention 
to how the pounding beat travels 
through the building and taking spe-
cial sound proofing steps where they 
are needed, because in the disco 
"people want the intensity, the elec-
tricity." Just don't build your disco 
under a bedroom. 

Because of limitations in building 
space, hotel discos generally cater to 
a smaller capacity crowd. But in 
other markets where limits are pri-
marily only a financial considera-
tion, many disco developers are now 
thinking in terms of big numbers, 
what Tony Greco, East Coast re-
gional head for American Avents. 
calls "the mega markets." 

The trend, he says. is marketing 
toward the masses and reaching for 
high volume. American Avents car-
ries more than a dozen clubs, most 
notably the Uncle Sam's line and the 
new Park Avenue concept. Clubs 
built recently have required well 
over $1 million to construct, and will 
easily surpass the 20,000 square foot 
mark. 
As part of this trend toward large 

elaborate rooms he says the search 
for investors will accelerate. This in 
view of the fact that banks show 
some hesitation at involvement in 

what is still considered a high risk 
area. 

While American Avents is not 
building and selling, the owned and 

operated chain is now actively look-
ing for investors. Greco says, to help 
keep up its plam for growth and ex-
pansion. 

With mega market expansion 
plans by chains and francises, the 
question now is where does this 
place the independent disco owner? 

For Disco 
Lighting 

Make the Diversitronics Decision. 

ma 
theirl 
we're t 
similariti 
reasons why 
the Diversitronics 

There are plenty of 
ant you to buy 
t. In that respect, 

e. But the 
some 

d make 
on: 

Diversitronics Diuersity — We have a 
full range of lighting control and effects 
equipment to outfit your disco, roller rink 
or theatre. This gives you a single source 
for all your lighting equipment needs. 

Diversitronics Dependability — 
Quality manufacturing backed by years 
of experience and a rock-solid warrantee 
means minimum downtime and 
maximum user satisfaction. 

Diversitronics Delivery — With 
recently expanded production and 
inventory capabilities, Diversitronics can 
ship most orders from stock. There's no 
waiting 6 weeks to 3 months ior delivery 
of important equipment, so your club 
can open on schedule, your snow can go 
out on time. 

There are more reasons why you 
should make the Diversitronics Decision. 
Like cost efficiency and ease of 
operation. One more good reason is 
your Diversitronics dealer. Get together 
with him soon. 

For product information and the name 
of the dealer nearest you, contact 
Diversitronics, Inc. Dept. B, 415 North 
State Street, Chicago, Ill. 60610 (312) 
644-3816. 

of Kendall. Shell's City Liquors. A division of Hill Bros . Inc , Miami. Fla Lighting by Stage Equipment and Lighting, Miami. 

DIntersltrostics hoe in Booths 104 & 105 at the Billboard Disco Foi um. July 12-15. 
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Disco 
12-Inchers Viable Promo Tool 
• Continued from page 72 
"We haven't changed any policy," 

he says. "We've put out 15 in the 
past two months, from Marlena 
Shaw to Barbra Streisand and will 
continue to release them as it makes 
sense." 

Jane Brinton, an independent 
disco promotion specialist, says that 
the price hike to a $4.98 list "will let 
record companies make money on 
12-inchers for the first time" but she 
cautions that "only those labels that 
have a good reputation with 12-
inchers will be able to get away with 
$4.98. 

"Any new label trying to break 
into the disco market, even the ma-
jors, are going to have problems go-
ing up to that price," she warns. 

Included in this category are la-
bels "that put 12-inch singles out on 
everything, don't change the ver-
sions from the LPs, don't use the full 
length of the I2-inch disk and only 
have three or four minute cuts; and 
don't spread out the grooves so you 
get good sound quality." 

Brinton says one of the reasons 
behind the cost hike is that "labels 
are seeing that 12-inch sales aren't 
dying; they're much more confident 
in the fact that the I2-inch is a sale-

How to deal with 

SOUNDSWEEP 
EAST: 

Jullana's Sound Services, 
Inc. 

115 East 69th Street 

New York. NY 10021 
212/879-8550 

Oakdale Decors 

Power and Light Division 

734 Azov Road 

Johnson City. NY 13790 

607/729-5289 

Omni 
1615 Old Route 119 South 

Indiana, PA 15701 

412/349-2210 

The Pled Piper 
1200 Third Avenue 
Huntington, WV 25701 
304/529-3355 

Specialized Audio, Inc. 
R D 05, Route 50 and 

Hutchins Road 
Saratoga Springs, NY 12866 

518/885-1153 

MIDWEST: 

AVC Systems, Inc. 

1517 East Lake Street 
Minneapolis MN 55407 
612/729-8305 

McDonald Sound Good 

4129 Shelbyville Road 
Louisville KY 40207 
502/895-4226 

Mega Products 

356 Fee Fee Road 
St. Louis, MO 63043 
314/291-7618 

Sioux Sound 
1328 Harding Road 

Des Moines, 10 50314 

515/243-2398 

Sound CreaUons 
171 Clifton N E 

Warren, OH 444134 

SOUTH: 

ABC Liquor Stores 

8989 South Orange Avenue 
Orlando, FL 32809 

Accusound Engineering 

10080 Midway Road 
Decatur, GA 30030 
404/288-6875 

Advanced Technical 

Services 
806 Noble Woods Drive 

Atlanta, GA 

404/325-1188 

Audio Design 

1657 South Staples 
Corpus Christi, TX 78404 

512/884-7273 

BunkWys Sound Systems, 

Inc. 
1128 North Mockingbird 
Abilene, TX 79603 

915/672-4901 

Disco-Ironic* 
2921 Lake Arnold Place 
Orlando, FL 32806 

813/688-7663 

Ransome's 
3712 Mechanicsville Pike 

Richmond, VA 23223 

Tom's Electronic Service 

Porcher Avenue (Main St ) 
Eutawville, SC 29048 

803/492-7293 

WEST: 

Audio Concepts, Inc. 
7138 Santa Monica Blvd 

Hollywood, CA 90046 

Audio Industries, Inc. 
1419 North La Brea Avenue 
Hollywood, CA 90028 

Barth Accoustics, Inc. 

1925 South Rosemary, 

Suite C 
Denver, CO 80231 
303/750-6474 

Brownell HI Fl 
1107 7th Street 
Oregon City, OR 97045 

503/655-2231 

Listen Up Audio 

685 South Pearl Street 
Denver, CO 80209 

Ramar International Corp. 
1255 Shatter Avenue 

San Francisco, CA 94124 

Rose City Sound 

1925 S.E. Morr 
Portland, OR 97214 

503/238-6330 

Sight & Sound 
1332 East Colfax 
Denver, CO 80218 

303/832-5455 

Sound Chamber 
12041 Burbank 

North Hollywood, CA 

213/985-1376 

Fred Steele Sound Source 
1740 West Hatcher 

Phoenix, AR 85021 

602/997-9594 

OUTSIDE USA: 

Audio Supplies Company 

Room 926. Central Bldg 
%cider Street, Hong Kong 

Clemancon Scenlque 
23 Rue Lamartine 

Paris 75009, France 

Devon Krundsal 
Via F Lombardi 6/8 
Parma, Italy 

Hwee Sang Pty. Ltd. 
5th Floor, Tong Bros Bldg 
219 Kallang Bahru, 

Singapore 12 

Jean Hepburn Ent. Ltd. 
25 Wellington Avenue 

Chilliwack, BC Canada 

V2P 2C6 

L.E.A.B. 
S'T Enksgatan 19 

S-112 39 Stockholm, 

Sweden 

Matsushita Electric 

Trading Co., Ltd. 
Kawaramachi Building 71 

5-Chome, Kawaramachi, 
Higashi-KU 

Osaka 541, Japan 

Ramon Pmts.& Co. 
Neuer Wall 34 

D-2000 Hamburg 36, 
West Germany 

Schuler Pretinger GmbH 
Postfach 128, Flughafen Ffm. 

6000 Frankfurt 75, 

West Germany 

StWrs Effects GmbH 

Liebigstr. 8 

8 Munich 22, West Germany 

Supersonic GmbH 
Postfach 102226 

Diesel sir 13-15 
D-6072 Drefflich 1 
West Germany 

06103-3706 

The Music Tank 
P.0 Box 353 

Leduc, Alberta Canada 
TRE 242 

403/986-8676 

Welker Swift Wholesale 

Pty. Ltd. 
2 Verona Street 
Paddington, N SW 
Australia 2021 

Voted "The Best Audio Product of the Year" at 

BILLBOARD's Disco Forum V. 

SOUNDSWEEP 

Portman Shore PM 
ELECTRO\ICS 2  

PortmanShore Electronics • 924 Westwood Boulevard, Suite 935 

• Westwood Village, California 90024 • 12131478-9811 

Dealer inquiries invited 

able item now, whereas many were 
holding off for a couple of years." 

Brinton recalls the case of Instant 
Funk's "I've Got My Mind Made 
Up" on Salsoul as proof that there is 
a definite market for 12-inchers. 
"The 12-inch had already sold 

500,000 units," she says, "so to give 
the album sales a boost Salsoul 
pulled the 12-incher in New York. 
But that same day there was an order 
from one chain for 20,000 units of 
the I2-inch which proved that there 
was no way they could cut it. They'd 
be cutting their own throats to kill a 
I2-inch like that." 
Brinton adds that the album also 

sold 500,000 units, disproving for 
her "the old fallacy that I2-inchers 
kill album sales. I don't think they 
do," she says. "And they're a fa-
bulous promotional tool." 
Henry Brief, executive director of 

the Record Industry Assn. of Amer-
ica, expresses hope that in the future 
singles will be broken down into 
seven and 12-inch groupings when 
they are reported to the RIAA. 
At present, 12-inch disks are 

counted as singles, but are worth two 
units. But Brief confirms that at the 
last RIAA meeting, a decision was 
made to go back to those companies 
that have submitted their first quar-
ter figures and ask them to recalcu-
late, breaking down singles into the 
two configurations. 

TV, Broadway And 
Films Join Trends 
• Continued from page 64 

Before "Discoland" arrives. Hol-
lywood will have at least two more 
disco movies in release. They in-
clude "Roller Boogie." from Com-
pass International. and a soundtrack 
album from Polydor, featuring such 
acts as Arpeggio, the Raes, Gary's 
Gang and GQ. Music is by Simon 
Soussan. 
Another entry is "Nocturnal." 

whose horror format leaves room for 
some disco doings by Vickie Sue 
Robinson and Gloria Gaynor. This 
is also a Compass production. 

In additoin to Streisand's "Main 
Event," the disco main title ap-
proach has another chart entry in 
Bette Midler's "Married Men," from 
the film, "The World Is Full Of Mar-
ried Men" (sung on the soundtrack 
by Bonnie Tyler). 
Broadway has yet to prove it can 

handle a disco show. "Got Tu Go 
Disco." said to cost $2 million, 
failed. Its music, though mostly 
presented live, was an attempt to du-
plicate a studio disco sound, which 
may not be the way to win over crit-
ics not used to overamplification. 
TV, with some syndicated disco 

dance shows, is not a proven disco 
exposure vehicle, although disco hits 
do get their "lip-sync" due on the 
tube. 

Meteor Gearing 
For Home Lines 
• («ontinued from page 68 

cost power amp upgrade as well as 
provide disco capabilities. 
The last of the new Meteor home 

disco line is called the MultiFlash, a 
self-contained lighting system that 
turns any standard 110 volt light 
socket into a disco strobe light con-
nection instantly, without rewiring. 
The three-inch Meteor Multi-

Flash ($50) screws into a standard 
light socket and becomes an instant 
strobe light that flashes randomly at 
a speed of approximately one flash 
per second with a reported life span 
of 10-million flashes. 
The MultiFlash units are water-

proof, allowing for outdoor use. 

1 

HAIRY STORY—RCA's Eye•yi "Champagne" King, third from right, poses 
with finalists at the Most Outgageous Hairstyle Contest, following ¡ Aging of 
the event sponsored jointly by RCA Records ar d Music Warehouse. The con-
test was held at Uncle Sam's disco in Levittown, and the winner walked 

away with a $500 prize. 
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Fatal Prognosis Wrong, Patient Alive & Well 
NEW YORK—Disco, despite re-

ports that it would die, is still alive 
and dancing. 

Moreover, it is striving and ex-
panding in all areas. 

Disco Queen Donna Summer's 
"Hot Stuff' and "Bad Girls" singles 
have interested the rock audience in 
disco as never before. The New York 
radio market. America's largest, is 
led by two predominately disco ori-
ented stations. The disco concept has 
so engaged rock club owners that 
they are programming records in a 
pseudo-disco manner. Clearly disco 
will remain a factor in the record 
business and in American society 
into the 1980's. 
Where did all this interest come 

from? To many, both in and out of 
the recording industry, it appears to 
have sprung from nowhere. How-
ever, discotheques have a history 
stretching back over two decades, or 
almost as long as that of rock'n'roll. 
What follows is a cursory history 

of disco that will touch tin some 
highlights and recurring trends in 
the disco world. 

Discotheque is a French word that 
literally means "record library." The 
phrase developed in the late 1950's 
to describe bars where recorded mu-
sic was tailored to the mood of the 
customers. The DJs were known as 
disquaires and could have been any-
one working in the club. 

Lillian Roxon's Rock Encyclo-
pedia cites Le Club, opened in New 
York in 1961, as America's first dis-
cotheque. But it wasn't lonely too 
long as discotheques, often referred 
to way back in the 1960s as Go-Go's, 
spread across the country. 
Chubby Checker's "Twist" was 

the catalyst for this first burst of dis-
comania. The Peppermint Lounge 
in New York, originally a hang-out 
for teenagers, became the Studio 54 
of its day. It was "in" to twist the 
night away at the Peppermint 
Lounge. And, just as Studio 54 has 
been mentioned in many disco 

- - tunes, Joey Dee immortalized the 
place with his song, "Peppermint 
Twist." 
Many of the 1960's discotheques 

are remembered more as a concert 
venue for now-legendary rock per-
formers than for their use of re-
corded music. The original Electric 
Circus and the Cheetah in New 
York, and the Whiskey A-Go-Go in 
Los Angeles fit this category. Inter-
estingly, the format is coming into 
vogue again. 

But the discotheques of that era 
were considered, in the jargon of the 
1960's, a fad. For many people they 

`Studio 54' LP 
Shipping Begins 
NEW YORK —"A Night At Stu-

dio 54," the double album of 17 
disco songs put out by Casablanca 
with the well-known discotheque's 
cooperation, shipped June 27 with 
orders totaling between 400,000 and 
500,000 units, according to Larry 
Harris, the label's executive vice 
president. 
A decision was made to drop the 

tracks of crowd sounds from Studio 
54 (Billboard, May 26, 1979), says 
Harris, because a comparison of two 

_recordings led to the conclusion that 
better audio quality would be thus 
obtained. 
The two records come in a black 

double-pocket jacket with a silver 
and gold 54 logotype serving as the 
cover art. Inside are four-color pho-
tographs of the club, but the disks 
themselves are in plain paper 
sleeves_ 

went the way of the hoola-hoop and 
the Monkees. 

In many bars and "after-hours" 
clubs throughout New York, how-
ever, the idea of dancing to recorded 
music was not forgotten. Far from 
disappearing, the disco concept 
thrived in the night life of the Big 
Apple. It was during this transitional 
period that the clubs we now call 
discos were born. 
The homosexual, black, and Latin 

communities in New York never 
abandoned disco. It was a cheap and 
exciting form of entertainment. 
From the early 1970's until George 
McCrae's "Rock Your Baby" and 
the Hues Corporations' "Rock The 
Boat" brought media attention to 
disco in 1974, "underground" discos 
were in the vanguard. 
On Fire Island, off Long Island, in 

factory lofts in lower Manhattan, 
and uptown in Harlem people boog-
ied to the records of musicians such 
as James Brown, Marvin Gaye and 
Isaac Hayes. David Mancuso's Loft 
is remembered by many as the quin-
tessential underground disco. Spa-

Pop Trends 
Rejuvenated 

By NELSON GEORGE 

cious and with an advanced sound 
system. it had the aura of exclusivity 
that contemporary discos still strive 
for. 

The current battle over whether 
black music has been hurt by discos 
seems strange when one remembers 
"disco music" was for a long time 
mostly black music. Barry White's 
"Love Theme," B.T. Express' "Do It 
Til You're Satisfied" album, and nu-
merous Kenny Gamble-Leon Huff 
productions from Philadelphia were 

disco staples. Salsa and the Latin-
tinged music of the Salsoul Orches-
tra all made its impact on the scene 
too. 

However, the sound that would 
make disco music so controversial 
was being imported from Europe. 
Silver Convention's "Fly, Robin. 
Fly" with its monotonous vocals and 
pounding computer-like beat be-
came the prototype for disco pro-
ducers across the globe. It was 
simple to arrange, clearly functional, 

and had an influence that far out-
weighed its musical worth. 
The disco itself had also changed. 

Elaborate light shows that might 
feature laser projections and lounge 
areas complete with the inevitable 
backgammon set were now ex-
pected. The disco audience had 
grown, attracting suburban youths, 
the jet set and older folks. One didn't 
just go dancing anymore. One went 
disco dancing. 

(Continued on page 76) 

• Continued from page 60 
resiliency and ability to stretch with 
the wearer's movement. Elements of 
punk fashion are now part of the 
disco scene. Tight pants and spiked 
heels are part of the so-called "retro"   
look that seems to have set women's 
liberation back while giving younger 
women an opportunity to taste the 
"glamor" their older sisters disa-
vowed. 
The integration of jazz and rock 

into disco music has made it possible 
for the idiom to continue on its ex-
pansionist course. While the subject 
of rock discos is covered elsewhere in 
this section. it must be pointed out 
that outside San Francisco or major 
cosmopolitan centers such as New 
York. Miami, and Los Angeles. the 
addition of rock music to the disco 
playlist has been standard operating 
procedure for some time. 

Paris' trendiest disco, Le Palace, 
has built its reputation on the fact 
that it offers more than just the 
standard disco fare. Punk. raggae 
and traditional rock tunes are pro-
grammed regularly by DJ Guy 
Cuevas and elaborate stage shows 
and rock concerts also used to attract 
customers to the club. 

Discos have truly evolved into the 
nightclubs of the 1970s.- As the com-
petition increases, club owners are 
forced to turn to more imaginative 
ploys to lure customers. Dance con-
tests. fashion shows, giveaways and 
theme nights are no longer enough. 

Can the day be too far off when 
club owners are forced to use live 
music to draw a crowd? Possibly not. 
New York's Roseland ballroom 

managed to survive by switching 
from fox trots to salsa and then to an 
all out disco format, as has the Co-
pacabana. 
The bottom line is that there's 

more money in booze and canned 
music than there is in footing the bill 
for a band, but with the rising costs 
of light and sound equipment. the 
energy shortage. increased competi-
tion among clubs and the demands 
of the licensing organizations for 
royalty payments on disco music, 
there may be room for local bands 
with a repertoire of disco tunes and 
rock to make a comeback in the club 
scene. 

After all, that's show business. 

AMERICA'S FIRST DISCO STORE! 
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Largest Attendance Yet At Disco Forum 
• Continued from page 1 
day (13) at 10:30 a.m. and then Fo-
rum participants begin a round of 
panel discussions vital to disco DJs, 
owners and managers, record labels, 
suppliers and broadcasters. 
Among the topics to be discussed 

are disco radio formats, interna-
tional disco promotion, artist devel-
opment, the role of licensing 
agencies in disco operations, mobile 
discos, publishing disco music, the 
status of the 12-inch disco disk, 
roller disco. DJ organizations and 

record pools, disco retailing, mixing 
for club and studio, club design and 
construction and programming 
techniques. 
The latest in disco light and sound 

equipment, paraphernalia and other 
accessories geared to the disco mar-
ket will be on display at 130 exhibi-
tion booths. 
The entertainment continues Fri-

day night with Peaches & Herb, GQ 
and Atlantic Starr set to perform at 
Roseland at 8 p.m. 

Saturday night's Roseland bill 

ACCOUTREMENTS 
We Have: Sequined, glittered, and lamé masks * Confetti 
by the lb or ton * 30 styles of balloons, including black and silver * 
Balloon bags (Sr nets * 20 styles of whistles * Satin visors * Disco 
goggles * Sparkle novelties * Give-away jewelry items * Hand 
fans * Decorations & novelties for 100's of different holiday & special 
"theme" parties * Costume & personal accessories * Etc. 

We Can: Supply over 100,000 different custom imprinted gifts 
& specialty items * Produce customized holographic embeciments 
* Create one of a kind mechanical/luminescent display pieces * 
Ship anywhere in the world 

HARRIS NOVELTY CO. 1004 Arch St. Phila., Pa. 19107 
(215) 627-9848/(215) 922-6970 

will feature Anita Ward, Instant 
Funk and a rare appearance by 
Ann-Margret. 
A gala award banquet will be held 

Sunday ( 15) in the Hilton ballroom, 
with Gloria Gaynor headlining. 
Awards will be given in a variety 

of categories ranging from club DJs 
to record labels and from hardware 
manufacturers to disco artists. 

L.A. Club Change 
LOS ANGELES—Studio One, 

which recently signed a six-year 
lease on its West Hollywood facility, 
is getting ready to inaugurate a spe-
cial membership club. 
The disco will be limited to mem-

bers one night a week, but will be 
open to the public on all other 
nights. The plans will not affect the 
Backlot showroom in any way, ac-
cording to owner Scott Forbes. 

ROCTRON I CS 

Manufacturer of 

light controllers 

Lasergraph + more. 

Booth 114 

or 

Call: 617-826-8888 
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Modular, Lighted 
DISCO DANCE FLOORS 

to fit any space! 
Durable, translucent Polypropylene surface with 
rugged welded, unitized steel frame. 
Module unit size 30"x30"x6" 
Portable and easily assembled. No special tools 
required. 
Modules form squares, rectangles, octagons or almost 
any shape. 
Colors supplied in choice of red, green, blue, and 
amber with 10 watt bulbs. 
Either one or two patterns incorporated in same floor 
in a variety of designs. Patterns can be changed at a 
flip of a switch. 

VISIT US 
IN 
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DISC • •DEK 
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No Fatal Prognosis; 
Patient Alive & Well 
• Continued from page 75 

The Hustle, a derivation of Latin 
ballroom dancing, became the hook 
that grabbed media attention. 
Through Time, Newsweek and net-
work television coverage disco 
gained a foothold in the mind of 
middle America. Not surprisingly, 
the Hustle and all that talk about the 
return of touch dancing also disap-
peared. Dances such as the Freak, 
the Rock and the Patti Duke, all re-
established the fact that Americans 
still prefer to dance by themselves. 

Using New York as a guide we 
can see how the disco scene nation-
wide separated into clubs servicing 
special interest groups. Infinity and 
12 West long represented gay inter-
ests. Leviticus became the gathering 
spot for the black middle class. Stu-
dio 54 attracted those who wanted to 
be somebody and admitted only 
those who were. 

But these sites were the tip of an 
ever changing iceberg. To list the 
number and variety of clubs that 
have sprouted in Manhattan since 
1974 is an impossible task. 

The audio manufacturers of the 
world have profited greatly from 
discos. The competition is intense, 
but the financial rewards are such 
that new concerns seem to open ev-
eryday. In some cases discos have 
been used as a testing ground for de-
vices that will one day be used in the 
home. 

There was a period where New 
York's WBLS was the only station in 
the country to program disco to any 
large degree. Program director 
Frankie Crocker's move was not en-
tirely appreciated by the city's black 
community, nor by many blacks in 

the recording industry. In retrospect 
we can see that it was a bold move 
that foreshadowed a mini-revolu-
tion in the radio industry. 

Today every major record com-
pany has some branch focusing on 
disco promotion. Back in 1974, how-
ever, "Rock The Boat" reportedly 
sold 15,000 copies before it received 
any air play. The one ludicrous no-
tion that records could be broken 
through discos is now a part of the 
record industry gospel. The growth 
of record pools testifies to that fact. 

Casablanca Records, the baby of 
Neil Bogart, has grown into a major 
multi-media entertainment corpora-
tion and is generally considered a 
disco label. In the manner of Mo-
town Records and Diana Ross it has 
groomed a female star, Donna Sum-
mers, to be a mass appeal commod-
ity. Summer is as comfortable on 
television or film as in the recording 
studio. Compare today's acceptance 
of Summer to the almost- porno-
graphic aura surrounding her upon 
the release of "Love To Love You 
Baby" to see how she, Casablanca, 
and disco have progressed. 

The best way to close out this brief 
history is to recall the fever (pardon 
the pun) produced by the Bee Gees 
and "Saturday Night Fever." That 
film did for disco what "Blackboard 
Jungle" did for rock'n'roll. It crystal-
lized an image of the disco lifestyle 
that, while not totally positive, was 
fascinating and vivid in its portrayal. 

The opening shot of John Tra-
volta strutting down the streets of 
Brooklyn to "Stayin' Alive" will re-
main a signature for disco's social 
meaning, and, for the record indus-
try, its economic appeal. 

N.Y. Teen Discos Act 
As Baby Sitting Plan 
• Continued from page 61 
far as mixing goes, they stay in their 
own age groups." 
Manager Walsh at Illusions does 

not believe in putting the older and 
the younger crowd together. Walsh 
prefers to keep an age group that has 
already been drinking away from 
the youngest patrons. 
Along with other like-minded 

owners. Walsh also feels a commit-
ment to the youngest segment, and 
will not abandon them in order to 
create a new and more homo-
geneous crowd. 
Manager Trapani points out that 

running a teen disco is much less 
complicated than an adult club pri-
marily because there is no involve-
ment with alcohol, and she prefers it 
that way. 
Over at Feels in Meeting. Pa.. 

manager Rusty Reed. wants his teen 
club to be everything an adult disco 
is, but minus the alcohol. Reed even 
experimented with an exclusive 
membership policy, but found that 
adult trapping did not go over well, 
possibly intimidating a segment of 
his teen market. 
Reed also found, like other teen 

club owners, that business in May 
slowed dramatically, due to a 
uniquely teen phenomenon known 
as "the prom." 
Owners generally are not able to 

pinpoint how much business was off 
due to the gas crunch (teen discos 
are usually in suburban locations, 
necessitating car transportation). 
but will be watching summer 
months for significant indications. 

Looking at the non-alcoholic op-
eration of teen discos, a few sobering 
thoughts on the serious business of 
teen discos versus adult clubs. While 
New Galaxy manager Trapani ap-
preciates not having to deal with a 
bar. Gary Brustein. owner of Guys 
and Dolls teen Disco on Long Is-
land. stresses the importance of 
building a high volume business for 
that very reason. "Kids can only 
drink so much soda in a night." he 
says, pointing out the low profit 
margin of soft drinks, hot dogs, and 
popcorn. 

"Teen discos are a tricky under-
taking. You've got to research your 
market carefully to get that volume. 
the capacity crowds." he advises. 
Brustein. in feeling out his Franklin 
Square location, took specia! note of 
the number of high schools in his lo-
cation. and also looked for a high 
concentration of franchise and fast 
food operations to insure a healthy 
draw. 

Brustein will clarify that teen dis-
cos are not competition for adult dis-
cos, but are a whole new ballgame 
for management. 

BOB RIEDINGER JR. 

D.C. Operator 
• Continued from page 63 

fered to the children by the Disco 
Dance Factory of Washington. 
while the model factory supplied 
hostesses. A Superman look-a-like 
helped entertain the kids. 



 Disco   
PhiIly Club Owners Keep 
Close Eye On Fuel Crisis 
• Continued from page 65 

shortage is only a terrible inconven-
ience. It might be severe, massive. 
but people want to have a good time 
and they'll make it to the dance floor 
one way or another. 
"And they'll make it to Atlantic 

City or Wildwood one way or an-
other if that is what they want. This 
is their social life and I don't see the 
gas shortage affecting anybody's 
play habits." 
That the people are "making it" is 

also noted by Billy Kennedy. who is 
associated with Disco Design which 

"set up the new Sundance disco in 
Wildwood. He also spins the records 
at the new spot which is the largest in 
the resort area with a 2.000 capacity. 
Although the summer season is 

just getting started. Kennedy says 
there are no signs that gas rationing 
in New Jersey is keeping anybody 
away. In New Jersey, gas is shelled 
out to motorists on an odd-and-even 
day basis while in Pennsylvania. 
there can be no gas sale less than $5 
in order to stop people from topping 
their tanks. 
"What I find," says Kennedy. "is 

that people are not coming alone or 
in twos. The cars coming in are 

From New York New York 

IDtsco in Manhattan 

to arge shows in 

Madison Square Garden 
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experience in 

LASAR DESIGN 
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Write 

LASAR ARTS, INC. 
63 Crosby St NY NY 1no ,., 

packed vitit the result that the 
crowds are well up to our expecta-
tions. Moreover, the younger ele-
ment to which we appeal does not 
scare as easily as the older folk. All 
they know is that they have to fill up 
their tank—and that's all it takes to 
get to Wildwood and back." 
Depending entirely on tourist 

trade. Kennedy also notes that the 
youngsters in cities as far away as 
Brooklyn, are making it to the Sun-
dance. They take advantage of the 
bridge over the Hudson that takes 
them to the Garden State Parkway 
and it's no problem getting up and 
back with a tankful of gas. 
They're ready to take chances 

they'll make it. However, at the Li-
brary. Stevens started a radio adver-
tising campaign cautioning the disco 
crowd not to take chances. 
The radio commercials stress the 

fact that you don't need a lot of gas 
to come to the Library. that it's very 
close to their home and just around 
the corner for many. Assuring listen-
ers that a good time awaits them at 
the club, the commercial copy cau-
tions: "Don't get stuck with an 
empty tank while out partying. It's 
all here close to home and you don't 
need a lot of gas to get here and have 
a good time." 

"Frankly," says Stevens, "I'm try-
ing to scare them to stay home. 
While I'm not confident that my 
commercials will get them to change 
their minds and come to the Library 
this summer instead of the seashore. 
I have to promote my business—and 
I only hope it works." 
Chaz. which is the new name for 

the newly redecorated C.C. 
Charlie's. also one of the leading 
suburban discos located in Hunt-
ingdon Valley, Pa.. is making every 
night a special to encourage folks to 
stay close to home for their partying. 
Admission has been dropped to $3 
except Wednesdays and Sundays, 
when entry is free. 
Tuesday is for disco dance lessons. 

Wednesday is Charlie's angels night, 
Thursday is a disco dance party. 

346 W 44th St 548 Sunrise Highway 
New York. N.Y. 10036 W. Babylon. N.Y. 11704 

212.489-1370 516-669-1616 

Sound Business 
Record One Going Up As 
Suburban L.A. Complex 

By JIM McCL1LLAUGH 

LOS ANGELES—A new multi-
million dollar recording studio com-
plex called Record One is now under 
construction here. 
The studio facility, covering some 

7,000 square feet, is located on Ven-
tura Blvd. in suburban Sherman 
Oaks. A French restaurant named 
Robaire's occupied the site previ-
ously. 
Among co-principals are Steve 

Waldman and Val Garay, both 
recording engineers and mixers. 
Garay has engineered such artists 

as Linda Ronstadt with producer 
Peter Asher. In fact, according to 
Waldman, Ronstadt is slated to do 
her next studio LP at Record One. 
There will be two 24-track studios, 

the first of which will be completed 
in early summer. Containing nearly 
$2 million in equipment, it will fea-

ture a completely custom API con-
sole (40 in and 24 out), two 3M 79 
24-track tape machines, and Super 
Red monitors. Outboard equipment, 
adds Waldman, will be state-of-the-
art and plentiful. 
The second studio is expected to 

be completed in six months time and 
will be similar in nature to the first. 
Some additional features include 

a music conference room, lounge 
and full kitchen for clients. 
According to Waldman, the com-

plex expects to expand into video 
later on and may even add a press-
ing plant capability in order to be-
come a complex record production 
center. 

George Augsperger is the acoustic 
consultant while the Jack Edwards 
office handled architectural plan-
ning. 

Full Sail Workshop Set In Florida 
ORLANDO—Full Sail Produc-

tions, an Ohio-based company, will 
hold its recording workshop at Bee-
Jay Recording Studios here July 23 
through Aug. 17. 
The workshop is a structured, cre-

ative learning opportunity centered 
around "in-studio, hands-on" expe-
rience, according to Jon Phelps, di-
rector of Full Sail Productions. The 
four-week, full-time course offers a 
wide range of information about the 
recording industry. 
The students' time is divided 

among practical in-studio experi-
ence, teaching seminars, special 
guests (ranging from music attor-
neys to major recording artists,) spe-
cial demonstrations, open forums 
and informal luncheons to which 
equipment manufacturers, studio 
design companies and others will 
display their products and literature. 
Some of the subjects to be covered 

include principles of sound. equip-
ment operation, recording basic 

For the Record 
LOS ANGELES— Dr. Musix 

recording studios here was in-
correctly listed as Wizard Recording 
Studios in the listings in the recent 
Billboard spotlight on California 
studios. 
Owned by Peter and Cindy Hersh, 

Dr. Musix is a 24-tracker located at 
6715 Melrose Blvd. in Hollywood. 
Wizard Recording Studios is a 24-

tracker located at 308 Edinburgh in 
Hollywood. Owner is Hank Donig. 

tracks, overdubbing, mixdown and 
editing, automation and building 
and operating a studio. The instruc-
tors are professional engineers, pro-
ducers and musicians. 

2 New Rooms At 
N. Y. Schwartz 
NEW YORK—Howard Schwartz 

Studios here is adding two new 
rooms with an eye to snaring more 
label business and improving its ca-
pacity to service jingle producers. 

Architect John Storyk of Sugar-
loaf View is designing the rooms, 
which feature a $200,000 custom 
console designed by MCI that is re-
puted to be one of the costliest ever 
built. The fully automated console 
has 56 inputs. 
The new studios bring the number 

of rooms to four. The studio is lo-
cated at 420 Lexington Ave. 

In addition to a full complement 
of MCI equipment, the Howard 
Schwartz Studios will offer Dolby/ 
dbx noise reduction, Lexicon digital 
delays and reverb, EMT digital re-
verb, two new Audicon reverb 
plates, ECCO/SMPTE time code in-
terlocks, two Audio/Design Scamp 
systems, and a variety or other 
equipment aimed at the pop music 
producer. 
One of the two new rooms can ac-

commodate as many as 40 musicians 
for orchestral dates. The new studios 
are expected to be operational some-
time this month. 

BillLo,r3 photo by Lester Cohen 

CAR STOP—Con Merten, right, stu-
dio manager of Cherokee, Los An-
geles, haros Cars member Greg 
Hawkes a parting gift at ai after 
session pady the studio held for the 
graup. The group's new Eledra al-
bLm "Candy-0" was recent y corn-
pler.ed at Cherokee, produced by 
Roy ThDmas Baker and eng neered 

by Geoff Workman. 

Studio 
Track 

LOS ANGEHS- Clarence McDonald p-oduc• 
ing Quiet Fire for RCA al Golden Sourd, Barney 
Parkins at the console. Also there, 'F'aul Riser 
producing Howard Porter, and the Rev. James 
Cleveland finishing up an Arista LP, co- produc-
ing Irmself along with engineer Perkins. 

The Dwight Twilley land is working on new 
material at Sail,/ Dog, Bob Schaper producing 
and engineering. Also there, Phil Spector pro-
ducing the lames for Sire, Larry Levine be-
hind the console, and Jim Ed Norman producing 
Jim Weatherly for Elektra/Asylum, Eric Pies-
tidge engineenng. 

REO Speedwagon is putting the final touches 
on a new I.' at Keadun, Kevin Beamish and 
Steve Wiliams engineering. The band produces 
itself. Billy Preston also working on a new LP at 
Kendun, co-producing himself along with Frank 
Clark. 

* * * 

Action at Streetervilk Studios, Chicago, in-
cndes re- mixing of Cleveland Eaton'; new disco 
LP for Ovation, Eaton producing himself and Jim 
Dolan engineering. 

Sound Ideas, N.Y., closing its Studio A facility 
foi approximately six weeks to install a new con-
trol room. Acoustic design is provided by Al 
Feed' of Socerer Sound with architectural de-
sign by Maurice Wasserman. A new API 40-input 
console will be installed as well as Allison Fadex 
carnputer automation using electronic gain cell 
amplifiers. A new k-inch color videocassette 
playback system is also being instailed to facil-
itate jingle and filin scores. At the same time, 
Paul Hube, formerly of the Los Angeles Record 
Plant, loins as chief technician, while Chris 
Joyce, formerly of New York's A&R Studios, joins 
the maintenance staff. 

Mete 
TRUTONE RECORDS 
DISC MASTERING LABS 
• State of the Art Cutting Facilities 
• Innovative Engineering 
• Modern Comfortable Studios 
• Personalized Service 

163 Terrace St., Haworth, NJ 07641 • (201) 385-0940 
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Soul 
Sauce 

Coalition In 
Drive For 
Membership 

By JEAN WILLIAMS 

LOS ANGELES-J.D. Black, op-
erations manager/program director 
at KXI-FM, Jackson, Miss., and 
head of the Young Black Program-
mers Coalition, is working on setting 
up satellite chapters of the organiza-
tion around the country. 
The Young Black Programmers 

Coalition, a group of radio program-
mers in the Southwest recently 
merged with the National Progres-
sive Communicators from the 
Southeast. 
According to Black, the organiza-

tion now has more than 40 active 
members and is still growing. "This 
growth means that there will be 
some uniformity in terms of pro-
gramming coming from the South," 
he says. 
The group is also set up to help 

train air personalities and radio ex-
ecutives to be better programmers. 
To this end, it holds workshops in 
Jackson to make the programmers 
more valuable to their stations and 
to help secure their jobs. 

Black notes that presently there 
are • representatives in Arkansas, 
Mississippi, Tennessee, Texas, Mis-
souri, Louisiana "and we're moving 
into the Atlanta area for total South-
em membership," he says. 

CC 
< Although Black would give no 
O specifics in terms of issues the group 
CO 
▪ will tackle, industry observers con-
a-1 tend the group is about to undertake 

the task of banning some disco prod-
• uct from its stations along with rec-
c,e ords bearing suggestive lyrics. 

Industry observers also feel that if 
• this group bands together in this ef-
>-- fort, there will be a different sound 
D coming from the South which will 

have influence on the rest of the 
country. 
On the other hand, to help boost 

the organization's membership drive 
and to show some sense of unity, it 
has chartered three buses for what it 
calls "The Rapper Ride." "We're 
getting these buses, originating from 
Miami, Houston and Jackson, to 
pick up DJs at $20 each and take 
them to Jack Gibson's Family Affair 
convention," says Black. The confer-
ence is slated for the Peach Tree 
Plaza Hotel, Atlanta, Aug. 2-5. 
He points out that at this confer-

ence the programmers will work on 
special projects for next year. 

According to Gibson, his conven-
tion will deal with efforts to help 
save black radio. The theme of the 
conference is "Together It Makes A 
Difference." 

* * * 

Teddy Pendergrass is reportedly 
planning to spearhead a movement 
to organize, with fellow performers, 
an association that will benefit 
prison inmates. This comes on the 
heels of Pendergrass' recent concert 
at the California Institution for 
Women at Chino, Calif. 
The singer plans to return there 

and he has asked his management 
firm, Alive Enterprises, to investi-
gate the possibility of other prison 
concerts. 

* * * 

Is Cuba Gooding, former lead 
singer with the . Main Ingredient, 
about to leave Motown Records for 
another label? 

* * * 

At presstime the Rev. C.L. Frank-
lin continued to be in critical but 

(Continued on page 79) 
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RING MY BELL—Anda Ward 
(F. Knight), Juana 3422 (TK) (Two Knight. BMI) 

BAD GIRLS- Doma Summer 
(D. Summer, B. Sudan), E Hokenson, J. Esposito), 
Casablanca 988 (Starrie/Earborei 
Sweet Summer Night, BMI) 

BOOGIE WONDERLAND- Earth, Wind & Fire. 
Wills The Emotions 
(1. Lind, A. Willis), Arc 110956 (CBS) 
(Charlevilleilrying/Deertrack/Ninth, BM)) 

CHASE ME-Con Funk Shen 
(M. Cooper, F. Pilate). Mercury 74059 
(Val.re•Joe, BMI) 

YOU GONNA MAKE ME LOVE 
SOMEBODY ELSE— The Jones Girls 
(K Gamble. L Hutl). P I R 8 3680 ( CBS, 
(Mighty Three. BM') 

TURN OFF THE 
UGHTS-Tedrty Pendergrass 
(K. Gamble. L. Huff), P.1 R. 3696 
(CBS) (Mighty Three. BMI) 

GOOD TIMES-chic 
(B. Edwards. N. Rodgers). Atlantic 3584 (Chic. BMI) 

AIN'T NO STOPPIN' US 
NOW- McFadden LWItitobud 
0. Cohen (J. Whitehead. G. McFadden, J. Cohen) 
PI R. 3681 (CBS) Mighty Three, BMI) 

I BARRA BE WITH YOU- Isle, Brothers 
(Isley Brothers). T- Neck 82279 
(CBS) ( Bouma, ASCAP) 

DO YOU WANNA' GO 
PARTY—KC The Sunshine Band 
(H W. Casey, R. Finch), TK 1033 
(Sherlyn/Harrick. BMI) 

LET ME BE GOOD TO YOU- Lou Rawls 
(K. Gamble, L. Huff). P.I.R 3684 
(Mighty Three. 8M1) 

HOT STUFF-Deem Sommer 
(P Bellotte, H. Fatermeier, K. Forsey), 
Casaclanca 978 (Rick's/Stop. BMI) 

WHAT CHA GONNA DO WITH MY 
LOVE— Stephanie Milts 
(J. Mtume. R. Lucas). 20th Century 2403 (RCA) 
(Scarab. BMI) 

I'M A SUCKER FOR 
YOUR LOVE-Teena Marie 
(R James), Gordy 7169 ( Motown) (Jobete. ASCAP) 

MUSIC BOX- Evelyn "Champagne Ring 
(T. Lite. S. Peake. t Fitch), RCA 11586 
(Mills/Six Continents. BM)) 

IT'S TOO FUNKY IN HERE- lames Brown 
(D Shapiro. G. Jackson, R. Miller. W Shaw), 
Polydor 14557 (Muscle Shoals, BMI) 

MEMORY LANE- » Ink RipOrt011 

(M. Riperton. K. St Lewis. G. Dozier, D. Rudolph). 
Capitol 4106 ( Minnie's/Bull Pen, BM)) 

SHAKE-Gap Band 
(C Wilson). Mercury 74053 (Total Experience Bbili 

WE ARE FAMILY- Sister Sledge 
(N Rodgers, 8 Edwards). Cotillion 44251 
(Atlantic) (Chic, BM') 

FIRST TIME AROUND-Sim 
(R. Muller), Salsoul 72087 (RCA) 
(One Too- One, ASCAP) 

WHEN YOU WAKE UP 
TOMORROW-Candi Staten 
(P Adams. K Morris, C Staton, W Garfield), 
Warner Bros 8821 ( PapiLeeds'Stacey Lynne/ 
Stacey. ASCAP) 

WHY LEAVE US ALONE-Five Special 
(R Flanks. T. Green, R Johnson), Elektra 46032 
(Al Home/Baby Dump. ASCAP) 

BEST BEAT IN TOWN-Switch 
(B. Debarge). Gordy 7168 
(Motown) (Jobete, ASCAP) 

IF YOU WANT IT-MD.11We 
(S. Toren°, H. Johnson). Anola 7747 (Face Biell) 

DANCE "N" SING "N"-t..T.o. 
(J. Osborne, J. AdM 2142 
(AlmoilacRouscod, ASCAP/Irving/McDorsbov, BMI) 

ANYBODY WANNA' PARTY-Gloria Gaynor 
(D. Fekaris, F. Perren), Polydor 14558 
(PerrenVibes, ASCAP) 

THE BOSS- Diana Ross 
(N. Ashford, V Simpson), Motown 1462 
(Nic&O-VAI, ASCAP) 

GEORGIE PORGY- Tote 

((pNirdPmecarh, ASCAP) 
),Columbia 310944 

CRANK IT UP- Peter Brown 
(P, Brown, R. Bans), Drive 6278 ( T.K ) 
(Sherlyn/Decibel, BMI) 

I'LL NEVER LOVE THIS WAY 
AGAIN-Nome waned 
(R. Kerr. W. Jennings), Arista 0419 (Irving, BMI) 

RADIATION LEVEL- sue 
(B. Byrd), Capitol 4713 (Glenwood/Detente, ASCAP) 

JAM FAN- Motes Rubber Band 
V. Collins, G. Clinton. P. Collins). 

Warner Bros. 8818 (Rubber Band. BMI) 

NIGHT DANCIN'—Tau Boom 
(P Summerson. L Macaluso), Anola 7148 
(Home Wood/Philly West, ASCAP) 
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BUSTIN' OUT—Rick lames 
(R. James), Gordy 7167 (Motown) ( Jobete, ASCAP) 

H.A.P.P.Y. RADIO- Edwin Starr 
(E. Starr). 20th Century 2408 ( RCA) 
(ARV/Zonal. BMI) 

CAN'T SAY GOODBYE-Bobby Caldwell 
(B. Caldwell. G Perry), Clouds 15 (TB) 
(Sherlyn, Lindsey Ann, BMI) 

UGHT MY FIRE-Prod Stewart 
(Coors. B Leng. S. May), Anola 1753 (ATU. BMI) 

SORRY- Natalie Cule 
(Jackson. Yancy. Dixon). Capitol 4722 
(Jays/Cappell, ASCAP) 

DOING THE LOOP 
DE LOOP- Lenny Minns 
(L. Williams, D. Stallings), MCA 41034 
(len ion. BMI) 

HOW COULD YOU BREAK MY 
HEART-sobby mine 
(B. Womack, P. Moten), Arista 
0421 (Astray, ASCAP) 

CRYING-instant Funk 
(8. Sigler). Salsoul 2088 ( RCA). 
(Lucky Three/Henry Suemay, BMI) 

I'VE GOT THE NEXT 
DANCE—Deniece Williams 
(J. D. Williams. C Fowler, K. Johnson), 
ARC/Columbia 110971 (Kee-Drick. BMI) 
(Cheyenne/Motor. ASCAP) 

CAN'T DO WITHOUT LOVE-Whispers 
(K. Burke. C. Mayfield), Solar 11590 ( RCA) 
(Maylield/Andrask. BMI) 

AFTER THE LOVE HAS 
GONE- Earth, Wind & Fire 
(D. Foster I. Graydon .B. Champlin), ( Ninth/Garden 
Rake/Irving/Foster Frees, BMI/Bobette, ASCAP) Arc 
3-11033 (CBS) 

DON'T GIVE IT UP-Linda Clifford 
(G Pokey, L. Clifford), RSO 927 
(Mayfield/Andrask. BMI) 

FIRECRACKER-Men PrOdUdiell 
(R. Williams). Cotillion 44254 (Atlantic) (Two 
Pepper. ASCAP) 

SUPER SWEET-Wardell riper 
(M. Brown, J. Fetch Jr.. R Cross). Midsong 
International 1005 (April Summer/Diagonal. BM)) 

WHERE DO WE GO FROM 
HERE— Enchantment 
(E. Johnson), Roadshow 11609 ( RCA) 
(Desert Rain/Sky Tower. ASCAP) 

DR. ROCK-Captain Sty 
(D. Cameron). AVI 273 (Mr. T/Upper Level. BMI) 

I JUST WANT TO BE-Cameo 
(G. Johnson). L. Blackman), Chocolate 
City 019 (Casablanca) (Better Days, BMI/Better 
Nights, ASCAP) 

LEAD ME ON-mailee Nightingale 
(A. Willis, D. Lesley). Windsong 11530 
(RCA) (Almo. ASCAP) 

HEAVEN MUST HAVE 
SENT YOU— Bonnie Pointer 
(E. Holland Jr.. L. Dozier, B. Holland) 
Motown 1459, ( Stone Agate, BMI) 

RIDIN' HIGH-Palet 
(D Dunbar. D Sterling), Casablanca 975 
(Rick's/Malbiz, 8M1) 

SAY WON'T CHA-Chocolate Milk 
CI Smith Ill, A Castenell, D Richards, 
F Richard, K Williams, M Tr° R Dation). 
RCA 11547 iMassaint BM') 

BOOGIE WOOGIE DANCIN' 
SHOES—Claudja Barry 
(M. EMerklund. J. Evers, K. briny, 

Korduletsch. C Barry), Chrysalis 1232 
(Achtion Lambda/Lollipop Musik, BMI) 

SOMEONE OUGHT TO WRITE YOU A 
LOVE SONG- Delegation 
(Gold. Denne). Shadybrook 1057 (GRT) 
(Screen Gems/EM), BMI) 

MOTOWN REVIEW-Philly Cream 
(B. Ingram), Fantasy/WMOT 862 
(Parker/WIMOT, BM1) 

TONIGHT'S THE NIGHT- Meer 
(N. Durham, W. Cunningham). Atlantic 3586 
(Darah/Good Groove, BMI/ALEX/Soufus, ASCAP) 

LOVE WILL BRING US BACK 
TOGETHER— Roy Ayers 
Polydor 14573 (Roy Ayers Ubiquity, ASCAP) 

DON'T DO THAT-jimmy Castor Bunch 
(J. Castor, D. Lewittes). Cotillion 44253 ( Atlantic) 
(Sheli, BMI) 

GROOVIN' YOU-Harvey Mason 
(K. Mason, S. Mason), Arista 0403 
(Masong. ASCAP) 

DANCE SING ALONG- Freedom 
(Armstrong, Smith. ThigPen), Malaco 1057 ( TB) 
Malaco/Thompson Weakley. BMI) 

I LEAVE YOU STRONGER- Sweet Thunder 
(C Buie, I James). Fantasy/WMOT 860 
(Parker/WMOT, EIM1) 

SHE'S A WOMAN- Peabe Bryson 
(P. Bryson). Capitol 4729 (W8/Peabo. ASCAP) 

CUBA-Gdeson Brothers 
(J. Kluger, D. Vangarde). Island 8832 
(Warner Bros.) (Ackee. ASCAP) 

FULL TILT BOOGIE-Uade Louie 
(W. Murphy, G. Pistilli), Marlin 3335 (TB.) 
(Finurphy, BMI/Hifalutin, ASCAP) 

YOU CAN'T CHANGE THAT-Itayie 
(R Parker Jr ) Arista 0399 (Raydiola. ASCAP) 

ONE CHAIN- Santana 
(D Lambert B Potter) Columbia 3 10938 
(ABC/Dunhill BMI) 
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32 11 EYEBALLIN'—neatwave 
(R Temperton). Epic 8 50699 (Almo, ASCAP) 

82 2 MAKE MY DREAMS A 
REALITY-G.Q. 
(E. R. LeBlanc, H. Lane, K. Crier, P. Service). 
(Arista. ASCAP/Careers. BM)) Arista 0426 

WE'VE GOT LOVE- Peaches & Herb 
(D. Fekaris, F. Perren), Po(ydor/MVP 14577 
(Perten-Vibes, ASCAP) 

73 4 I THOUGHT OF YOU 
TODAY- Randy Brown 
(H. Banks, C. Brooks), Parachute 526 ( Casablanca) 
(Irving, BMI) 

78 7 GIVEN IN TO LOVE- Lakeside 
(S. Shockley), Solar 11589 (RCA) 
(Spectrum VIII, ASCAP) 

79 3 NEW YORK-Nuggets 
(Taylor, Valli), Mercury 74067 ( Intersong, ASCAP) 

85 2 UNCHAINED MELODY-George Benson 
(k North, H. brat), ( Frond. ASCAP) 
Warner Bros 8843 
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2 IT AIN'T LOVE, BABE- Barry White 
(8. White, P. Po(iti), Seven Songs/Ba•Dake, BM)) 
Unlimited Gold 8 1404 (CBS) 

2 I FOUND A CURE-AsMord L Simpson 
(N Ashford. V Simpson). ( Nick 0•Val. ASCAP) 
Warner Bros 8870 

2 THIS TIME BABY-lackie Moore 
(C lamest L. Bell). ( Mighty Three. BMI) 
Columbia 3.10993 

2 THAT'S MY FAVORITE 
SONG-Dramatics 
(C Womack. S. Womack, D Davis), (Groovesville 
BMI/Conquistador, ASCAP) MCA 41056 

3 GIVE YOUR LOVE A 
CHANCE- Mirada Michael Walden 
(N.M. Walden), Atlantic 3580 
(Gratitude Sky/Cotillion, BM)) 

2 MUSIC IS MY WAY OF 
LIFE- Patti LaSalle 
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(M. Sharron G. Lee). ( Spinning Gold/Travellin Man. 
ASCAP) Epic 8.50659 

TIMIN' —Naze 
(F. Beverly), Capitol 4142 (Amazement BMI) 

WHAT THE HELL IS 
THIS?-lohony "Guitar" Watson 
(1. Watson). (Yin John. BMI) DIM 1106 ( Mercury) 

MY LOVE IS— Butt, Wright 
(B. Wright). Alston 3747 (d) ( Sherlyn. BMI) 

DO IT GOOD-A Taste Of Honey 
(J. Johnson, P. Nibble). Capitol 4744 
(Conductive/On Time, BHP 

TELL ME ABOUT IT 
NOW-Grover Washington Jr. 
(G. Washington Jr) Elektra 46060 
(G.W. Jr / Locksmith, ASCAP) 

WANT ADS-Blanda 
(G Johnson, B Perkins, G Perry). Ocean/Anola 
7500 ( Gold Fever, BMI) 

THE NEED TO BE- Sandra Fe.. 
(I Weatherly). Venture 109 (Keca/ASCAP) 

CHUCK E'S IN 
LOVE— Riclue Lee Jones 
(R.L. Jones), (Easy Money, ASCAP) 
Wasner Bros. 8825 

DANCIN' MAN-Bich 
(R. Ramsom, J. Brown), Bang 4804 (CBS) 
(W8/Good High, ASCAP) 

ARE YOU BEING REAL-eir-kays 
(1 Alexander, L. Demon, H. Henderson. 
G. Allen, F. Thomnpaon, M. Beard, L. Smith, W. 
Stewart, A. Jones), Mercury 74048 
(Bar Kays/WarnerTamerlane, BMI) 

GET READY-Smeney Robinson 
(W Robinson), Tamla 54301 (Motown) 
(Jobete. ASCAP) 

FOXY LADY- Larry Graham with 
Graham Central Station 
(1 Graham), Warner Bros 8816 
(Nineteen Mighty Foe. BIM) 

REUNITED- peaches & Herb 
(D Fekans, F. Perren). MVP/Polydor 14547 
(Perren Vibes. ASCAP) 

ROCK 'N' ROLL-Atlantic Starr 
(W. Lewis), AMA 2135 
(Almo/Newban/Audio, ASCAP) 

FEEL THAT YOU'RE FEELIN'-Maze 
(F. Beverly), Capitol 4686 (Amazement. BMI) 

CANDY FROM YOUR BABY- Sarah Bash 
(C. Allan. G. Knight). Knshner 8 4281 (Epic) ( Don 
Kirshner, BMI/Kirshner Songs, ASCAP) 

GOOD, GOOD FEELIN'- War 
(Allen, Brown, Jordan, Miller, Oskar. Rabb. Scott. 
Goldstein), MCA 40995 
(Far Out 'Milwaukee ASCAP ' KM)) 

COUNT THE DAYS—u 
(G Gilbert 1G Conway) Roadshow 11583 (RCA) 
(Mighty Three ASCAP/Fitty Fifty/Desert Moon, BM)) 

FEELIN' THE LOVE—Carin Christopher 
(G Christopher. C Mose(y). RSO4Curton 933 
(Ackeeihlocrisp. ASCAP) 
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79  General News  

Black Promoters Hit Pendergrass 
But Singer's Management Denies Charges Of Racism 

LOS ANGELES—The United 
Black Concert Promoters of Amer-
ica, an outgrowth of the Black Music 
Assn., is boycotting Teddy Pender-
grass concerts by not accepting any 
of the performer's dates. This was 
revealed at a press conference here 
Tuesday (3). 
The organization's East Coast 

contingent held a similar confer-
ence, headed by George Woods, at 
the same time in Philadelphia. 
On hand for the L.A. meeting, 

chaired by Dick Griffey, were W.G. 
Garrison of Baton Rouge; Quinten 
Perry, Atlanta; Lewis Grey, Los An-
geles; Lee King, Jackson, Miss.; 
Pablo Davis, Columbus, Ohio; and 
Paul Biagas, Dallas. 
The promoters also attempted to 

drive home the message that black 
promoters are being left out of pro-
moting major tours with both black 
and white acts, citing racism as the 
reason. 

It was learned that Pendergrass 
reportedly agreed to give the pro-
moters 50% of all dates on his cur-
rent tour. But according to the pro-
moters, they were only offered 50% 
on a few dates, 25% on some and 
nothing on others. The tour is being 

,handled by Richard Klotzman of 
the Baltimore/Washington area. 
Griffey charged some white promot-
ers promoting black acts with want-
ing black promoters to do the work 
for them, with little coming back to 
the black promoters. 
He said he had a Pendergrass date 

for the Carolina Coliseum "but I 
have cancelled my checks on that 
date." 
He also claimed that Operation 

PUSH and some other civil rights or-
ganizations are supporting the pro-
moters. 
On the other hand. Pendergrass' 

By JEAN WILLIAMS 

management firm, Alive Enter-
prises, says: "Any artist—whether 
working in music, film, television or 
the sports arenas—has the personal 
obligation to surround him or her-
self with the most professional and 
competent management and advice 
available. Alive Enterprises believes 
that Pendergrass is doing just that. 
To suggest that black performers 

tamed to the Philadelphia market. 
Portions of Woods' statement 

said: "We will no longer mislead the 
black community of Philadelphia 
into thinking it's a black show when 
in effect it is a white promoter who is 
the real promoter. We declare our 
independence of white promoters in 
the city of Philadelphia. We have 
allowed white promoters to domi-

Billboard photo by Kirk VVe•-,t 

CHICAGO JAM—Junior Wells, right, plays the blues with Allman Brothers 
member Dickey Betts at the Kingston Mines Club in Chicago. The Allmans 

were playing at another location. 

should only do business with, or 
align themselves to, black managers, 
agents or promoters seems racist to 
us. Reverse racism, if you will." 

Griffey notes that his group had 
prepared a statement but was ad-
vised by its attorney not to read it. 
Instead, he read a statement from 
George Woods, which basically per-

nate the production of black shows 
in the city." Woods outlined the de-
mands of the black promoters and 
vowed to picket and boycott the art-
ist and stations playing their records 
and in the case of local artists, will 
picket their labels. Woods is an an-
nouncer at WDAS-AM, Phila-
delphia. 

MAURICE WHITE EHaarstnh:t DWilg"neds t&e dDFi re's csoNHaobookb 
• Continued from page 26 
miliar to everyone's consciousness. 
When people hear the tunes, they 
will feel they've heard them before, 
and they probably have. People are 

also comfortable with this type of 
music," he says. 
He notes that he manages to keep 

Earth, Wind & Fire progressive in 
an age when it would be easy to fall 

Soul Sauce  
• Continued from page 78 

stable condition at Detroit's Ford 
Hospital after being shot in an 
apparent robbery three weeks ago. 

Franklin, the father of Aretha, is 
also a recording artist in his own 
right. He soared to fame more than 
20 years ago as stations throughout 
the South made a ritual of playing 

«-his recorded sermons in the late 
night hours and on Sunday morn-
ing. 
The Mississippi-born preacher 

began his career as a singing/ 
preaching circuit rider four decades 
ago. He pastored first in Memphis, 
moving on to Detroit more than 35 
years ago, where about two years 
later he became pastor of the New 
Bethal Baptist Church where he 
continues as minister. 

His rise as a recording artist is be-
lieved to have come largely through 
the efforts of the late Joe Von Battle, 
who operated a retail record shop 
and makeshift recording studio in 
the Hastings St. ghetto of Detroit. 
Battle later sold all Franklin masters 
to Chess. 

* * * 

Word Records honored the Rev. 
Jesse Jackson and his Operation 
-̀1..TSH at a reception in Chicago 

June 27. The occasion was to launch 
the national release of the LP 
"PUSH For Excellence." All royal-
ties from the Myrrh Records LP will 
go to PUSH. 

Artists participating on the LP are 
Andrae Crouch, Walter Hawkins, 
Edwin Hawkins, Bili Thedford, 
Jessy Dixon, Tramaine Hawkins, 
Danniebelle, Jackie Verdell and 
Jackson and the Operations PUSH 
choir. Verdell also performed at the 
reception. 

* * * 

"Summerfest," a series of concerts 
originating from summer music fes-
tivals around the country, premiered 
with "Great Jazz Pianos" Saturday 
(7) 9-11:30 p.m. on L.A.'s KCET-
TV. 
Eubie Blake, Teddy Wilson, 

George Shearing and Marian 
McPartland were featured in the 
first show live from Wolf Trap Farm 
Park in Virginia. 
The series which will run for 12 

weeks, will also spotlight Ashford & 
Simpson, Chuck Berry, Chubby 
Checker, Tex Beneke, Helen 
O'Connell, Bob Eberly and others. 

* * * 

Remember ... we're in communi-
cations, so let's communicate. 

into a disco formula by always re-
maining open to new ideas and 
never following rules or trends as 
they apply to music. 

"I use my instincts and in doing so 
I never try to top myself." 

It has been said that "Boogie 
Wonderland" was White's first overt 
attempt to create a disco hit. To this 
White says: "It was and it wasn't. 
With 'Boogie Wonderland' I was 
trying to bring together a conscious-
ness of two eras. We had already 
created an era for ourselves prior to 
disco. 

"Disco has been around a long 
time. As far back as I can remember 
blacks have danced and now every-
one is commercializing on that beat 
and calling it disco. I don't recall 
Earth, Wind & Fire commercializing 
to capture disco anymore than we 
have done all along. We have always 
had danceable music as far as the 
market is concerned. But our current 
LP, '1 Am,' touches on all bases— 
things that appear relevant and 
those that seem not so relevant. 
"What I intend to do relative to 

the group is to first of all satisfy the 
people who have come along with us 
and main sure that I satisfy them. I 
don't believe that the bulk of the 
market is disco; the bulk of the mar-
ket is into music." 
However, he admits that Earth, 

Wind & Fire's uptempo singles have 
done better than its ballads although 
its newest single is a ballad. 

"It's taken a long time to accom-
plish hit records through black 
groups with ballads. The public has 
been accustomed to identifying 
blacks with uptempo dance music." 
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4 I AM 
Earth, Wind & Fire. 
Arc, Columbia FC 35730 

9 SONGS OF LOVE 
Anita Ward. 
Julia 200-004 (T.K.) 

5 WINNER TAKES ALL 
Islet/ Brothers, T- Neck P2-2.36077 

3 TEDDY 
Teddy Pendergrass. 
P.IR. F2-36003 (CBS) 

9 BAD GIRLS 
Donna Summer. 
Casablanca NBLP-2-7150 

21 WE ARE FAMILY 
Srter Sledge. Cotillion 
St 5209 (Atlantic) 

9 *FADDEN & WHITEHEAD 
McFadden & Whitehead 
P IR. 11.35800 (CBS) 

8 CANDY 
Con Funk Shun, 
Mercury SRM-1.3754 

16 DISCO NIGHTS 
G.Q., kista AB-4225 

6 STREET LIFE 
Crusaders. MCA MCA 3094 

9 TFIE JONES GIRLS 
the Jones Girls. 
ytB JI-35757 (CBS) 

14 INSPIRATION 
Maze. Capitol SW- I1912 

SWITCH II 
Switch, Gordy 51988 (Motown) 

LET ME BE GOOD TO YOU 
Lou Rawls, P.I.R 
11 36006 (CBS) 

THIS BOOT IS MADE FOR 
FONK-N 
Booby's Rubber Band 
Warner Bros 1356 3295 
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20 
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23 
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21 

11 

22 

24 

26 

25 

27 
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31 

32 

29 

34 

9 

4 

MINNIE 
Minnie Riperton. 
Capitol SO 11936 

THE BOSS 
Diana Ross, Motown M7 923 

11 WILD & PEACEFUL 
Teena Marie, Gordy 
G7-986 (Motown) 

13 ROCK ON 
Raycho, Arista AB 4212 

31 DO YOU WANNA GO 
, PARTY 

KC & The Sunshine Band. 
T.K. 1K 611 

10 WHATCHA GONNA DO 
WITH MY LOVE 
Stephanie Mills, 
20th Century T-583 ( RCA) 

12 GAP BAND 
Mercury 511M 13758 

23 BUSTIN' OUT OF L SEVEN 
Rick James, Gordy 
G7.984 (Motown) 

2 HOT 
Peaches & Herb, MVP ,Polydor 
PD 1-6172 

32 DESTINY 
Jacksons, Epic JE 35552 ( CBS) 

9 HOT PROPERTY 
Heatwave, 
Epic 1E. 35970 

34 

10 

14 

2 

12 

9 

14 

18 

FEVER 
Roy Ayers Polydor PD 1 6204 
ANY TIME, ANY PLACE 
Dramatics MCA AA 1125 
THE MUSIC BAND 
War, MCA MCA 3085 
DEVOTION 
LTD. AU SP 4771 
PARADISE 
Grover Washington Ir 
Elektra 6E 182 
HEART STRINGS 
Earl Klugh 
United Artists UALA.942 (Capitol) 

MUSIC BOX 
Evelyn "Champagne King, 
RCA AFL1 -3033 

FEETS DON'T FAIL ME 
NOW 
Herbie Hancock 
Columbia 1C 35764 

37 14 IN THE PUREST FORM 
Mass Production. Atlante SD 5211 
CHANCE 
Candi Stator, 
Warner Bros BSK 3333 

DIONNE 47 

33 

4 
Dionne Warwick, 
Arista AB 4230 

13 HOT NUMBERS 
Foxy Dash 30010 ( Ter 

39 

41 

42 

44 

47 

48 

49 

50 

41 

50 

28 

38 

5 
Johnny " Guitar- Watson. 
DIM DJM 24 (Mercury) 

35 13 EVERYBODY UP 
Ohio Players. Arista AB 4226 

11:1*.LOVE CURRENT 

17 LIVIN' INSIDE YOUR LOVE 
George Benson. 
Warner Bros 21356-3277 

2 INVITATION 
Norman Connors, Arista AB- 4216 

16 IN THE MOOD WITH 
TYRONE DAVIS 
Tyrone Davis. Columbia 1C-35723 

14 I LOVE YOU SO 
Natalie Cole. Capitol SO.11928 

3 WHAT THE HELL IS THIS 

Lenny Williams, MCA MCA 3155 

r=1,DESTINATION 
Sun Capitol ST 11941 

52 f 4 WHERE THERE'S SMOKE 
Smokey Robinson 
Tamla ¡ 7-366 ( Motown) 

36 15 LET ME BE YOUR WOMAN 
Linda Clifford, RSO 2 3902 
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44 

51 49 
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54 

55 

56 

30 

c=i> 
54 

39 

42 

13 SKYY 
Skyy. Salsoul 8517 ( RCA) 

3 STAR WALK 
Larry Graham, with Graham C.ntral 
Station. Warner Bros. BSK.332 

24 LOVE TRACKS 
Gloria Gaynor. Polydor PD! 6184 

CROSSWINDS 
Peabo Bryson, Capitol ST .11875 

I LOVE TO DANCE 
(leer. Atlantic SD.19137 

33 C'EST CHIC 
Chic. Atlantic SO 19289 

9 STONEHEART 
Brick, 
Bang 12.35969 (CBS) 

15 LOVE TALK 
Manhattans, Columbia 1C.35693 

=le 

58 58 9 

* 69 3 

6C 62 7 

61 43 19 

62 46 13 

63 57 6 

64 34 16 IT'S ALRIGHT WITH ME 
Patti LaBelle, Epic 1E-35772 (CBS) 

65 65 14 MORNING DANCE 
Spyro Gyra. Infinity INF-9004 

66 66 14 WHISPER IN YOUR EAR 
Whispers, Solar BS1.1.310,5 (RCA) 

67 59 11 GROOVIN' YOU 
Harvey Mason. Arista AB-4277 

68 61 18 JOURNEY TO THE 'LAND 
OF ENCHANTMENT 

BX1.1-3269 ( RCA) 

59 56 22 AAnNgGelaIEBotal. 

GRP,Arista GRP 5000 

70 70 21 SPIRITS HAVING FlOWN 
Bee Gees, RSO RS 13041 

71 71 11 STARS 

72 68 6 

73 73 2 RA:32:3111 
Randy Crawford. Warne Bros 

74 74 4 BOOGIE WOOGIE 
DANCIN' SHOES 
Claudia Barry. 
Chrysalis CAR 1232 

75 67 11 AmilMlie0 JaMckE.N'S PLEASURE nTsprinPg  

SP 16722 (Polydor) 

ROADS OF UFE 
Bobby Womack. Arista AB-4:22 

IN DANCELAND 
Carne locas. 
Solar BSL1 3219 (RCA) 

NITEFLYTE 
Niteflyte, Anola SW 50060 

BETTY TRAVELIN' IN THE 
WRIGHT CIRCLE 
Betty Wright, Alston 4410 . 31t) 

KNOCK ON WOOD 
Arno Stewart, Anola SW 50054 

THE MESSAGE IS LOVE 
Barry White, Unlimited 
Gold 11 35763 (CBS) 

THE ADVENTURES CF 
CAPTAIN SKY 
Captain Sky, AVI 6042 

tnchantment Roadshow 

Sylvester. fantasy F 9579 

TAKA BOOM 
Taka Boom, 
Pinola SW 50041 
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Check Type of Ad You Want Check Heading You Want 

El REGULAR CLASSIFIED: $ 1.05 a word mini-
' I mum $21 00. First line set all caps Name, ad-
I dress and phone number included in word count. 

I DISPLAY CLASSIFIED: $45.00 one inch, 4 
times $40, 26 times $37.00. 52 times $30.00 ea 
IILI INTERNATIONAL (other than U.S.) Regular 550 a word, min. $16.50. Display: $35 ea. inch, 
I$30 ea. inch 4 or more times. 17 BOX NUMBER c/o Billboard, figure 10 Iwords and include $2.00 service charge. 

II  
II O Amer. Express 
D Diners Club 

D Visa 

II D Master Chg. 
II Bank #   

Li ANNOUNCEMENTS 
Li 

COMEDY MATERIAL - 
OPPORTUNITIES 

El DISTRIBUTORS 
[H HELP WANTED 

WANTED 

H DISTRIBUTING 
SERVICES 

P. FOR SALE 

Li GOLDEN OLDIES 

Li LINES WANTED 

AUCTIONS 

Li BOOKINGS 

L.] MISCELLANEOUS 

PAYMENT MUST ACCOMPANY ORDER 

NAME 

ADDRESS 

CITY STATE ZIP 

TELEPHONE 

l I  

I I 
LE -

Credit Card Number 

CALL TOLL-FREE (except in N.Y.) 800-223-7524 

SOUND LABS 
RECORDING STUDIO 
IS MAKING WAY FOR 

AUTOMATION 
We are selling our custom 

designed reduction console 

which includes these fea-

tures: 
24 inputs plus 8 additional inputs in aux-
iliary rollaround console, 5 position pan-
ning, plus pan select, cue send post and 
pre, custom crafted 3 band equalizer (both 
peaking and shelving) mid-frequency pan 
and two-stage equalizer (quad) complete 
patching, 4 outboard busses with pre-amps 
and monitor section (for over-dubbing), 
tape and monitor selector, 2- 4-gang group-
ing faders built-in scope and oscillator and 
Lambda power supplies (all metered). 

Price: $25,000.00 firm 
FOR MORE INFORMATION, CALL: 

SOUND LABS, INC. 

(213) 466-3463 

MAJOR LABEL 
8 TRACK & CASSETTES 

CUTOUTS 
Our Specialty 

(.ail oi write for a free catai.,g to 

J S J DISTRIBUTORS 
6620 W. Belmont, Chicago, Ill. 60634 

(312) 286-4444 

WHY PAY MORE? 
8 TRACK & CASSETTE BLANKS 
1-45 min. any quantity 704 

46-65 min. any quantity 804 
66-80 min. any quantity 891E 
81-90 min. any quantity 95e 

Shrink wrap 8 labeled add 21t 
First line recording tape, top of line Car-
tridge 8 cassette Professional 8 track 8 
cassette duplicators Custom duplication 

Call or write: 

TRACKMASTERt INC. 
1310 S. Dixie Hiway W. 

Pompano Beach, FL 33060 
Phone (305) 943-2334 

• Electro Sound 4,000 Cassette Duplicating 
System. 

• Jagenberg automatic 8 track labeler. 
• Cassette and 8 Track Pony labelers. 
• Cassette and 8 Track Scandia wrappers 
• New Cassette labelers-$488 

MAGNETIC MARKETING CORP. 
29 Valley View Ter. 
Wayne, NJ 07470 
(201) 694-3502 

BUDGET TAPES 
We have the largest selection of 

original artist and 8 track tapes in 

the country 

• Country • Rock • Soul • Blues 

• Jazz • Disco • Gospel 

• Easy Listening • Party • Spanish 

As Well as Major Label Cut- Outs 

and CBS Special Editions. 
Thanks 

A. G. OF MAINE 
for your order 

Call JOE (918) 836-0496 
BLANTON SALES 

P.O. Box 7501, Tulsa, OK 74105 

'17#801910 SALE 
ATTENTION DUPLICATORS, 
STUDIOS, TAPE MFRS. 

Splicing is easy with 
Tapemakers Audio Splicing Tabs 
Casselle Splicing Tabs- 101(,Ill 57.50/9 
8 ¡ Re Sensing Tabs- 51(411 »own 

Ayer Splicing Talts-5K/91 48.010/8 
r" Solar Splicing Talu-50/111 60.013/11 
Beta Splicing Tana' r"-58/M 60.00/11 
7,32" 108' Sensing Tape  2.75/R 
15/16" x 108' Sensing Tape  1.111/8 
'i" 900' Paper Leader tape ....   1.87/ 
2" x 1000' Paper Leader Tape  2200/R 
Bela- Type Video leader Tape 1800' 12.60/ 
VHS-Mti-Static Leader Tape- 1800'  9.901 
IXTRA-5411 Video Audio Tape Wipes 

':" 11)(1'- 12 roll sai   2.101 
I" 200'- 12 roll minim..  4.831 
•" 200'- 12 roll minima  6.83/11 

Cassette Leader Tape-Celers-3200'. .... 2.88/ 
Anti- Static Casselle Leader Tape-3600' . 3.60, R 

We also have Web Splicing Tape- please inquire. 

Call TAPEMAKER-516-561-6080 
629 W. Herrick Rd. 

Valley Stream, N.Y. 11582 

Samples Available-Inquire 

CUT OUTS 
LPs, 8 TRACKS & CASSETTES 
BEST OF THE MAJOR LABELS 

For a free catalog call or write 

AUDIO DISTRIBUTORS 
1182 Broadway New York N Y 10001 

(212) 725-4570 Dealers only-please 

8 Track & Cassette Blanks 
Low Noise. High Output Tape 
1 min. to 45 min.   75C 

46 min. to 65 min. 854 
66 min. to 80 min. 95C 
81 min. to 90 min.  99c 

$25.00 Minimum Orders C.0 D Only 
• Chromium • Gamma Ferric Oxide • 

ANDOL AUDIO PRODUCTS, INC. 

4212 14th Ave., Brooklyn, N.Y. 11219 

(212) 435-7322 

ATTENTION RACK JOBBERS 

RECORD WIDE DISTRIBUTORS 

1755 Chase Or 

Fenton. (St 1.04. MO 63026 

We can supply all your needs Largest 
selection of à-track and albums on budget 
tine and mafor label cut-outs Call today 

JIM ADAMS—(314) 343-7100 

ROCKY HORROR 
Today's Hottest Sensation 

Licensed iewelry and photographs available 
Trademark Lips Pins or Pendants Color 
and b w photographs 

Call Toll Free 

(800) 221-4130 
or write 

LUDLOW SALES 
P.O. Boo 554, Chelsea Station, NY, NY 10011 

RECORD SHOP FOR SAL 

2 RETAIL RECORD & 
TAPE STORES IN TEXAS 

TREMENDOUS OPPORTUNITY. 

Predicted hottest area in the country in 
1980's 4 yrs old with established clientele 

Tim Wagner 
115 No. 11th, Beaumont, TX 77702 

(713) 832-0215 
or after 6 

(71 3) 842-2902 

Expires 

Signature 

I 1 
I I 

I I 

I I 

DEADLINE: Closes 430 p.m. Monday. I 
12 days prior to issue date. I 

.1 

PREMIUM 

8-TRACK & CASSETTE BLANKS 
Lear Jet style cartridge with rubber roller. 
3M Professional duplicating tape, 90 lengths 
in 1 min. increments. Private labeling 
available. 8- Tr. Cas. 
1 min. to 45 min. any quantity . 734 60C 

46 min. to 65 min. any quantity 834 674 
65 min. to 80 min any quantity 91t 804 
81 min. to 90 min any quantity 994 844 
Shrink Wrapped 8 Labeled add 104 116 
Head Cleaners 454 454 
Reel-to-reel 3M tape 1800'  $5.00 
Blank VHS 2/4 hr video tapes . $19.00 

Low DIE Shriek-Wrap Equipment Availab(e. 

PROFESSIONAL 8-TRACK DUPLICATORS- S1.495.00 

CASSETTE & 8-TRACK CALIBRATIONS & ERASERS 
Studio quality high speed operation. 
$25 00 minimum orders. COD only 

BAZZY ELECTRONICS CORPORATION 
39 N. Rose, Mt. Clemens, Mich. 48043 

Phone: (313) 463-2592 

BUDGET TAPES 
Have largest selection of original artist 8 
tracks in the country Heavy in C8W. Rock, 
Religious and Spanish categories Displays. 
signs and sales aids available 

Call Bill ( 405) 364-5034 or write 

OKLAHOMA 

TAPES & RECORDS, INC. 
P.O. Box 946, Norman, Okla. 73070 

JUSTIN WILSON 
cajun humor 

LP or 8-Track 
for name at nearest distributor 

contact. 
DELTA RECORDS, PO Boa 225 

Nacogdoches TX 75961 17131 564 2509 

WHILE OTHER PEOPLE ARE RAISING 
their prices, we are lowering ours. Major label LPs 
as low as 50G. Your choice. Write for free listings 
Scorpio Music, Box 391-BC, Cornwells Hta.. Pa 
19020, USA. Dealers only. 

POSTERS 

LIGHTS! POSTERS! 

INCENSE! 
Many New Lights • Color Organs • Strobes 

• Cartwheels • OP Lamps • Blinking Lights 
• Motion Moods. 

Litho Posters • Velvet Posters • Incense 
• Spray Incense • Air Fresheners • Novel-
ties, etc. 

ALL PLUS PROFIT MERCHANDISE FOR 
RECORD STORES 41 GIFT SHOPS 

TRI-CITY PRODUCTS 
99B Guess St. 

Greenville, S.C. 29605 

(803) 233-9962 
Free Catalogue to Dealers Only 

POSTERS 
Largest and Latest Selection 

Of Posters In The Country 
Send for free 72 page color catalog. 

NEW!!! 
LAVA LAMPS. FLICKER BULBS 

NEW POSTERS!!! 

BLONDIE. LED ZEPPLIN 

Incense, Lights & Mirrors 

DEALERS ONLY 

FUNKY ENTERPRISES, INC. 
139-20 Jamaica Ave. 
Jamaica, NY 11435 

(212) 658-0076 (800) 221-6730 

FOR SALE 

it MIMS 
PREMIUM CUT-OUT & 
OVERSTOCKED LP.'. & TAPES. 

CALL OR WRITE FOR FREE CATALOG. 
3108 NEW YORK AVENUE 

HUNTINGTON. N.Y. 117434516)421-5083 

For Sate 
GA.'S LARGEST, FINEST 

ROLLER RINK $ SWIM POOL 

COMBINATION IN OPERATION. 

Tremendous Roller, Disco Opportunity 
Home of Gina Lynne Couey 

Carl Couey, Crescent Park 
3630 Austell Rd., Marietta, GA 30060 

(404) 436-3900 

WHAT'S ALL THIS JAZZ, ROCK AND SOUL? 
It's all in our current catalogue of major label 
cut-outs. LP's are priced at 25,1 and up. Write 
today for free catalogue. Hit Records Inc., 300 
West Elizabeth Avenue, Linden, NJ. 07036 
Dealers Only. 

REELS, BOXES, AMPEX MASTERING TAPE, 
bulk cassettes, splicing leader tape. W.M. Sales, 
1118 Dula Circle, Duncanville, TX 75116 (214) 
296-2773. 

DISCO LIGHTWALL-8 BY 16 FT.-FULL 
color, computerized-manual or automatic 
sound synchronized-7 colors. Foxhunter Res-
taurant, 17927 MacArthur Blvd., Irvine, CA 
92714. (714) 549-8728 

LIGHTING, ETC. 

DO IT WITH THE LIGHTS ON!! 

INCREASE TRAFFIC AND PROFITS --

Strobes. Color Organs. Black Ldes, Op 
Lamps, Mirror Balls, Flicker Bulbs, Glitter 
Lites, Lava Lamps, Infinity Mirrors and 
on A on 
We've got all these 8 more- like incense, 
belt buckles and posters. tOci 

Remember! It you're lust selling 
records and tapes you're not making 
enough profit. 

Call DON or BEVERLY 
Toll Free ( 800) 241-7327 

or collect In Ga. (404) 458-2895 

SUNBELT DISTRIBUTING 
3172 Oakcliff Ind. St., Atlanta, Ga. 30340 

no hype good service fair prices 

VIDEO 
CASSETTES & TAPES 

HAVE A GREAT SELECTION OF 

FILMS AND LIVE CONCERTS 
on Beta & VHS formats available 
to retailers in California. 

Earn big SES by selling Video Tapes. 
Adult Movies Available. 

Phone or Write Now 

VIDEO TAPE DIST. INC. 
201 N. Robertson Blvd. 

Beverly Hills, CA 90211 

(213) 858-8070 

DO YOU WANT TO START YOUR OWN 

HOME VIDEO COMPANY 

IN U.S. OR EUROPE? 

We have movies and concerts for 
sale and lease. 

Box 7308 
Billboard, 1515 Broadway 
New York, NY 10036 

35MM FULL LENGTH FEATURES 
ON VIDEO CASSETTES 

Adult and all other ratings on Betamax and 
VHS formats 

Call Toll Free 1-800-421-4133 
Calif. residents (213) 462-6018 

TVX DISTRIBUTORS 
1643 No. Cherokee Ave. 
Hollywood, Calif. 90028 
Credit Cards Accepted 

RECORD MFG. SERVICES, 
SUPPLIES & EQUIPMENT 

RECORD PRESSING 

From Your Tape To Finished Product. 
LP's. 45s and Also PICTURE RECORDS. 
QUALITY AND SERVICE IS GUARANTEED! 
Rush Your Order To: 

DELTRON RECORD PRESSING, INC. 
704 Bennett SI., Dept. A 

Lafayette, Tennessee 37083 
615-666 2818 

COLLECTORS ITEMS II 

COLLECTOR INTERESTED IN PUR-
chasing Sherlock Holmes radio programs fea-
turing Basil Rathbone. Send list of available 
titles to Box 7300, Billboard, 1515 Broadway, New 
York, NY 10036. 

24-HR. TOLL-FREE 
HOT-LINE FOR 
PLACING YOUR 
CLASSIFIED AD 

Just Dial 

800-223-7524 
Ask for LENI TEAMAN 

(IN N.Y. STATE (212) 764-7433) 

Hot-hne is for fast, personal service 
placing Classified Ads only For ail other 

business call the re-
gional office nearest 

Stereo 8 and Cassette Cartons 
In Stock Instant Shipment 

Beautiful Printing 
12" Pilfer Proof Heights 

Low Prices- Free Samples 

We also stock 45 and 33', RECORD BACKERS 
with center holes cut out so label can be read 
on front and back of record 

PAK-WIK CORPORATION. 128 %oh Street 
&limy. N.Y 12207 

15181 465-4556 collect 

COMEDY MATERIAL 

PROFESSIONAL 
COMEDY MATERIAL 

(The Service of the Stars Since 1940) 
"THE COMEDIAN" 

The Original Monthly Service - $60 yr 
3 Sample Issues-820. 35 " FUN-MASTER" 
Gag Files-S100 Anniversary Issue-8,40 
"How to Master the Ceremonies--$20. 

BILLY GLASON 
200 W. 5480 St., N.Y.C. 10019 

BECAUSE YOUR CAREER 
IS NO LAUGHING MATTER 

-The Radio Personality" is the bi-weekly hu-
mor service dedicated to the broadcaster 
who wants to communicate creatively. Your 
audience will love you for it! Your name 8 
address will RUSH free sample (or one-
quarter trial, 7 bi-weekly issues, $18) 

THE RADIO PERSONALITY 
1509 Country Club Ct., Franklin, TN 37064 

(615) 790-3353 

CD 
THE CLEAN SHEET 

"Jokes for Jocks, Volume I 300 comedy 
lines for $5.00 We dare to print samples-

"Tonight on channel 7, the bionic woman 
tells the six million dollar man to buzz off ,-

Send 95 to 

THE CLEAN SHEET 
POB 9154, Salt Lake City, UT 84109 

l'OPICAL ONE-LINERS! ROCKY III "ROCKY 
¡Ikea on Winner of Billy Martin-Reggie Jackson 
Fight!" ... Salt II "America's New LRS System-
ong range siphon!" 1 yr.-$20. Current issue-
$3.00. Tiger Lyons, P.O. Box 303, Dept. B-7, 
Franklin Park, IL 60131. 

"SHEET OFF THE FAN" $25/YR. WHACK() 
humor guaranteed to cause phone calla. For free 
sample write: 3515 25th NW., Canton, Ohio 44708. 

WANNA BE FUNNIER THAN BARBARA 
Walters? Complimentary snack: Lola's Lunch, 
1789 Hamlet Drive, Suite 888, Ypsilanti, Michi-
gan 48197, 

DEEJAY SPECIALS! MONTHLY GAOLET-
ter! Individualized Service! We have it all. FREE 
information package. PETER PATTER, P.O. 
Box 402-B, Pinedale, Ca. 93650. r. 

CHEAP RADIO THRILLS! PROMO MUSIC, 
sound effects, program themes, synthesizers, 
jingle add-ons, production aids, over 325 dynamite 
tracks on 4 low-priced LPs!! Free sample: L.A. 
AIR FORCE, Box 944, Long Beach, CA 90801. 

NOT COMEDY: CHARTED ARTIST INFOR-
mation, daily calendars, more! Total personality 
bi-weekly service. Write (on letterhead) for 
sample: Galaxy, Box 20093-A, Long Beach, CA 
90801. Phone: (213) 438-0508. 

"PHANTASTIC PHUNNIES" . . HIGHLY 
acclaimed! Proven audience builder!! Intro-
ductory month's 400 one-liners, inphormation, 
gipht . Just $2.00!!! 1343 Stratford Drive, 
Kent, Ohio 44240. 

FREE SAMPLE ISSUE OF RADIO'S MOST 
popular humor service' O'Liners, 366-H West 
Bullard Avenue. Fresno, California 93704 ( or 
phone 209/431-1502). 



DISTRIBUTING 
SERVICES 
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EXPORT ONLY 
All brands phonograph records and pre-
rec3rded tapes. Also largest selection of 
attractive close-out offers. 31 years of 
specialized service to record and tape 
importers throughout the world. 
Overseas Dealers and distributors only. 

ALBERT SCHULTZ, INC. 
116 W 14111 St., N.Y., N.Y. 10011 

Critic ALBYREP Telex 236569 
(212) 924-1122 

RECORDING TAPE 8, ACCESSORIES 

24 HR. FREIGHT-PAID SERVICE 
Lé,rgest Selection at Lowest Cost Anywhere 
MAXELL • MEMOREX • SCOTCH • TDK 
• SONY • DURACELL - WATTS • DISC-
WASHER • SOUND GUARD • SHURE 
• PICKERING • AUDIO TECHNICA • REC-
OTON • EVEREADY • VID. TAPE • SAVOY. 

SEND FOR FREE CATALOG 

Al ROSENTHAL ASSOCIATES 
Dept. 8. 1035 Louis Or.. Warminster, Pa. 18974 

DEALERS ONLY 12151 441-8900 

MAKE MORE PROFIT . . . 

with our low prices, full return, 

and same day shipment on all motor 

label LP's, 8-tracks, and cassettes. 

Top 1000 list updated weekly Write. 

TOBISCO 
6144 Highway 290 West 

Austin, TX 78735 

music STREAMS INC 
One ol the Largest Selectione of 
imports Available. Including: 

• Rock • Jazz • Pop • French Folk 
• Progressive European • French Singers 
• 7" and 12" Product 
• Color Vinyl and Picture Discs 

Services include: 
• Free or Discounted Delivery 
• Love Competitive Flexible Pricing 
• Liberal Return Policy 
• Fast, Reliable Service 
For tree catalog (specify category) virile 

or call Sal. Dept ( collect) 212-247-5670. 
161 WEST 54TH STREET • SUITE 1401 
• NEW YORK, NEW YORK 10019 
(212) 247-5670 Telex: 237906-MSI  

PROMOTIONAL 

SERVICES 

sIVE 1)1:4(70 1)J'S ONLY-FREE 
newly released Disco Records-mast major labels 
Dues required. 814-886-9931. D P A. 631 Front, 
Cresson, PA 16630. 

LET US PROMOTE YOUR MASTERS IN 
foreign markets on best efforts basis. No front 
money. Particularly interested in Disco and 
Rock for sub-licensing. TMC, 1216 Granby 
Street, Norfolk, Virginia, 23510. (804) 625-0634. 

TAKE YOUR BEST SHOT! TEAM UP WITH 
winners for record promotions and marketing. 
Call promo toll free (800) 528-4486, Ext. 136. 

AIR CARGO 

CONFIDENTIAL! 
TO American Exporters 8 Foreign Buyers 
We ship daily Music Industry products to 
every city in the world Best freight rates. 
from New York 8 Los Angeles Banking, in-
surance. trade services, etc VERY 
PERSONAL ATTENTION , 

BERKLAY AIR SERVICES 
Contact: Bernard Klainberg, Pres. 

Bldg. 80 POS 665, JFK Airport, NY 11430 
Ph. (212) 656-6066 TLX 425628 

MISCELLANEOUS 

DISCO . . . 
COMEDY . . . 

REAL ESTATE . . . 

GOLDEN OLDIES . . 
the Marketplace is 
open and your best 
buy is BILLBOARD 

Something to sell or something 

to tell, your message gets to 

over 100,000 readers weekly. 

Don't Miss Another Week!!! 

CALL Leni TeaMan (TOLL FREE) 

800/223-7524 
NOW to place your ad 

 General News  
ASCAP Maps Autumn Workshop 
NEW YORK—ASCAP will ini-

tiate a new East Coast Writer's 
Workshop series this fall, starting 
with an eight-week course on disco. 
The Disco Workshop begins 

Tuesday, Sept. 4, at ASCAP's New 
York headquarters under the direc-
tion of Roxy Myzal, national disco 
promotion director at Atlantic Rec-
ords. 
"Each week we'll handle a differ-

ent viewpoint on disco, including 
artists, producers, a&r, promotion, 
disco DJ's, record pools and pub-
lishing," she explains. 

One-Stop Moves 
NEW YORK—Program Records 

One-Stop has moved to new quar-
ters at Route 22 E. Fadom Road in 
Springfield, N.J. New telephone 
number is (201) 376-3955. 

1111111111111L 

She also promises "some sur-

prises" in terms of appearances by 
star disco artists and groups and vis-
its to Atlantic's recording studio as 
sessions are taking place. 

Interested writers are invited to 
submit cassettes marked with name, 
address and telephone number with 
two original compositions in a disco 
style. Entries should be addressed to 
ASCAP Workshop, 6th Floor, One 
Lincoln Plaza, New York, New York 
10023. Myzal will screen the submis-
sions and select about 30 writers to 
participate in the initial Workshop. 
Weekly sessions will be held from 7 
to 9 pm. 

Before her present Atlantic post, 
Myzal was associated with the Bos-
ton Record Pool as a co-founder, 
music director of New York radio 
station 99X (WXL0); and local pop 
promotion manager for Atlantic. 

HELP WANTED 

CONTROLLER 
Major California based entertainment firm involved with concert promo-
tion, artist management and record distribution, needs CPA to manage 
financial and accounting departments. Must have supervisory experi-
ence. Salary $30K. 

Box 7303 
Billboard, 1515 Broadway, NY, NY 10036 

record town 
THE FASTEST GROWING RETAIL CHAIN 
IN THE EAST HAS CAREER OPENINGS 
FOR 

MANAGERS& ASSISTANT MANAGERS 
with experience in retail 

TRAINEES to fill our always existing 
need for new managers Must be am 
bitious with a desire to learn 

Positions available in PA, NJ, MD, MICH., 
MASS., NY. 
EXCELLENT STARTING SALARY F. 

BENEFITS 
Send resume, with salary information to 

Personnel Dept., Record Town 

P.O. Box 11580 

L Albany, N.Y. 12211 
_ 

DISCO SALES 
TEXAS - CALIF. 

MIDWEST - NORTHWEST 
Complete lighting and audio sys-
tems. Only experienced sales-
persons considered Please for-
ward resume and salary history 
to: 

Box 7305, Billboard 
1515 Broadway 

New York, NY 10036 

MANAGER, SALES AND MARKETING. 3 
yrs. experience knowledge of domestic and in-
ternational radio programming and music in-
dustry required. Duties: contact radio stations 
to sell program, confer with, and outline to 
representatives of stations various types of pro-
grams; conclude sales contracts; supervise and 
coordinate employees engaged in sale of pro-
grams. Salary: $1,200 per mo. Send resume to: 
Box 7306, Billboard, 1515 Broadway, NY, NY 
10036. 

PROFESSIONAL 
SERVICES 

DO YOU NEED AN . . . 
• Experienced Road Manager 

• Tour Manager 

• Audio Specialist 

• Promoter 

• Precise 8 Detailed Writer? 

Telephone (2161 467-0771 
References furnished upon request 

LEADING PRODUCTION 
COMPANY 

(SUBSIDY) 

is seeking talented artists to produce 

(Professional caliber only 

Heavy track record 

Send audition tape and letter to 

RECORD PRODUCTIONS 
INTERNATIONAL 

Suite 604, Empire Bldg. 

13th & Walnut Sts. 

Philadelphia. PA 19107 

(215) 923-5350 

STUDIO 
MAINTENANCE ENGINEER 
Major NY recording studio seeking ex-
perienced maintenance engineer. Must 
know all phases of audio including cutting. 
All resumes confidential. 

Box 7307, Billboard 
1515 Broadway 

New York, NY 10036 

RECORDING ENGINEERS, PRODUCERS, 
managers. Challenging, creative career oppor-
tunity. College requires instructors to teach in 
professional surroundings/multi-track studio: 
record producing, songwriting, arranging, engi-
neering, acoustics, management, graphics, copy-
right, communication. Full and parttime com-
mencing September. Relevant experience essen-
tial. Teaching experience preferred. Send resume/ 
portfolio: Director, Trebas Institute of Record-
ing Arta, Suite 3235, 1 Place Ville Marie, Mon-
treal, Quebec, Canada H3B 3M7. 

RADIO-TV JOBS! STATIONS HIRING NA-
tionwide ... DJ's ... PD's ... Sales ... News... 
Everyone. Free details: "Job Leads," 1680-PU 
Vine, Hollywood, CA 90028. 

SITUATION WANTall 

EXPERIENCED FEMALE NYC 

DISCO DJ 
Seeks sophisticated 200/300 capacity 
club. Will audition or send tape. Willing 
to relocate. 

Call JOAN MELTZER 

(212) 724-0708 

TALENT 

PROFESSIONAL HELP!. NO BULL HON. 
est evaluation of your lyrics. Send material 
and $2 to: Walkon Publications, Box 2241BB. 
Alex, VA 22301. 

SCHOOLS & 
INSTRUCTIONS 

REI offers complete broadcast training, 15 
yrs exp thousands successfully trained 
5 wk FCC 1st phone, 6 wk radio announc-
ing-emphasis on creative commercial pro-
duction Student rooms at school Call 
write REI, 61 N. Pineapple Ave., Sarasota. 
FL 33577 ( 813) 955-6922, 

Interested in a 
SOUND CAREER? 

Trabas Institute of Recording Arts 
WILL PUT YOU ON THE RIGHT TRACK. 
Professional two-year training program in 

• RECORD PRODUCING 
• SOUND ENGINEERING 
• MANAGEMENT 

FREE brochure. Fall courses. APPLY NOW, 

TREBAS, Suite 3235, 1 Place Ville Marie. 
Montreal. P.O.. Canada H3B 3M7 

Tel. (514)871-1067 
\w,  

FESTIVE EVENT—Publisher Al Gallico is honored on his 60th birthday with a 
bash at the Riviera Hotel in Las Vegas. At the party are Ron Alexenburg, head 
of Infinity Records, center, Steve Davis, newly signed to the label and Gallico. 

Polygram Approach 
• Continued from page 3 

This move coincides with a much 
greater awareness of merchandising 
the Classics International catalog, 
most prominent of which at this 
point is the Boston Symphony al-
bum featuring Chinese soloists from 
mainland China. 
"We're promoting this album with 

some pop merchandising tech-
niques, including cross-promotions, 
pop radio advertising and contests. 
One tie-in involves Chinese restau-
rants and the use of "fortune 
cookies" which promote.the album 
and offer a diner a chance to win a 
free dinner and a 12-inch by 28-inch 
poster that fits into the decor of these 
restaurants. 
As an outgrowth of the company's 

Services Added 
LOS ANGELES— Marty Wek-

ser's MusicWorks is now providing 
professional management services 
for Mel Simon's Mel-Day Music 
and its affiliates, Mel-Bren and 
Ditch Road Music. 
Simon's companies handle the 

works of songwriters Bill Wray, 
Randy Bishop and Marty Gwynn 
and the music for Mel Simon Pro-
ductions film company. 

successful "Super Disco" promo-
tion, the distribution company is as.--
sociated with Coca-Cola and the Six 
Flags Amusement Park chain in the 
test marketing of a new drink, Mel-
low Yellow, in the South. 

Originally started as a market-by-
market campaign by Polygram's At-
lanta branch, the promotion in-
cludes the sponsorship of disco pro-
grams at park and individual radio 
station associations. The drive will 
take place all summer and in some 
instances Polygram-associated acts 
will appear at certain parks. 

"Considering that records are a 
basic consumer item, we believe in 
reaching out to amusement parks, 
sports arenas and such to promote 
records," Peisinger declares. 

"The next six months will be a 
great challenge in getting used to a 
new set of numbers. It doesn't mean 
retreat, but a more intelligent, ag-
gressive marketing approach to new 
releases. We've got to keep it realis-
tic, though. 

"We're diving in head first in de-
veloping marketing campaigns, and 
developing fully integrated market-
ing and distribution techniques with 
our labels before a record comes 
out." 

New from Europe 
Billboard Benelux now also available in America. 

Through the post the 
European news (in the 
Dutch language) comes 
straight from the press 
into your mailbox. 

Subscription-rates: 
$ 90.— per year, 
or S 48.— per 1/2 year. 
(exclusive of postage). 

As. 

Piefen..pi 'etisn 
- 'waif 

Sregze 

Billboard: that weekly touch of disco. 
Please send me .. 1 year's subscription 

Return to: 
Billboard Benelux, 

P.O. Box 23, 
7400 GA Deventer-

Holland 

(tick the 
1/2  year's subscription appropriate box) I 

Name*  

Street & No 

Town:  

State: Zip.  

Country- 
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U.K. SALES REPORT  

Singles Up In Qtr; 
LP Dip Continues 
• Continued from page 9 

substantial extension at the budget 
end of the market. 

"For the first time, the average 
value of cassette deliveries has fallen 
below the average value at trade 
prices of albums," it reported. 
The new figures show a manufac-

turers' revenue in the U.K. over the 
quarter of $ 116.4 million, an in-
crease of 19% over the same period 
of 1978. In the same period, the 
mean value of the Retail Price Index 
in the U.K. has increased by a little 
under 10%. 

Details, with 1978 figures in 
brackets, for the quarter's trade de-
liveries; singles, 23.33 million 
(18.67) units up 24.9%; value $29.8 
million ($ 17.3), up 72.3%. 

LPs, 17.06 million ( 17.67) units, 
down 3.5%; value $66.32 million 
($63.38), up 4.6%; 

Cassettes, 5.27 million (4.06) units 
up 29.8%; value $20.08 million 
($16.30), up 23.2%; 

Eight-track, 34,000 ($240,000) 
units, down 71.7%; value $90,000 
($450,000), down 80%. 

Average trade value of U.K. de-
liveries of singles in the first quarter 
was $ 1.28 as against 92 cents in 1978, 
up 38%. LPs showed an 8% upturn 
from $3.60 to $3.88. Cassette average 
trade value went down by 5% from 
$4 to $3.80. 

The BPI has also produced 
"unadjusted" returns from 11 manu-
facturers on production and im-
ports. Says Deacon: "The import 

15% RISE REPORTED 

figures relate only to product im-
ported by major distributors and are 
therefore incomplete. But there does 
seem to have been a dramatic in-
crease in the amount of product 
coming in." 

Figures show: singles, 29.60 mil-
lion (26.48 million produced, 3.11 
million imported), up 13% from the 
first quarter of 1978, 26.21 million 
(24.30 million produced, 1.90 mil-
lion imported). 
On LPs, there is a 7% downturn to 

31.24 million (29.95 million pro-
duced, 1.29 million imported) from 
1978 figures of 33.68 million (32.57 
million produced, 1.10 million im-
ported). 

And cassettes were down 19% to 
4.59 million (4.5 million produced, 
90,000 imported) from 5.67 million 
(5.61 produced, 59,000 imported). 
On the export side, there were up-

turn percentage gains in units and 
value for singles and cassettes, and 
substantially lower figures for al-
bums. 

Singles exported in the quarter to-
talled 686,000 units (value $622,000) 
up 91% and 137% respectively from 
1978 figures of 359,000 units valued 
$262,000. Album exports totalled 
4.63 million (down 20%), valued at 
$10.74 million (down 12%), com-
pared with the previous year's 5.78 
million (value $ 12.20 million). 

Cassettes on export totaled 
885,000 (up 35%) valued at $ 1.95 
million (up 17%) as against 1978's 
first quarter returns of 656,000 units 
(16.8 million). 

GEMA Scores Revenue Gains In '78 
HAMBURG-GEMA revenues 

rose 15% in 1978. members of the 
German Federal Republic's Me-
chanical and Performing Rights 
Society were told at its annual meet-
ing in Munich June 25. 

Income for the year was given as 
$220 million, as against $ 193 million 
in the previous year. 

The increase was spread over all 
areas, with overseas income up, per-
formance and broadcasting revenue 
rising by 7.2%, and copyright reve-
nue by 20.5%. 

Performing and related rights 
brought in $75.5 million, and copy-
right fees $ 131.7 million. Radio 
Luxembourg paid the organization 

FOR 

EXPORT ONLY 
All Labels, 

Records & Tapes 

New Releases 
Rock & Pop 
Disco & Jazz 
Afro Cuban 
Nostalgia 
Classical 
Cutouts 
Always in Stock 
Lowest Export Prices 
Fastest Delivery 

Free Catalogue on Request 

DAVID ESKIN, INC. 
400 Filyersicle Dove 
New York 10025 USA 

Telex 237460 ESKINUR • Tel ( 212)749-42' ' 

$1.6 million during 1978. and Radio 
Europe no less than $3.1 million. 
With the record industry as a 

whole enjoying a jump of 24% in the 
value of records and tapes manufac-
tured. mechanical payments to 
GEMA rose correspondingly by 
21%. Revenue from videograms pro-
duced $ 195,000. 
GEMA paid out $26.5 million to 

rights organizations in overseas ter-
ritories. as compared to $24.5 mil-
lion in 1977. The organization's cur-
rent roster lists 9.426 members. 

SONET MEET 
IN LENINGRAD 
LONDON-Sonet Records this 

year is to hold its convention at a 
venue in the Soviet Union, said to be 
the first time a western record com-
pany has ventured into these terri-
tories. 

Hosted by the group's Finnish af-
filiate Scandia Musikki, the conven-
tion starts in Helsinki Aug. 21 
aboard a cruise boat, and sails to a 
berth in Leningrad harbor. The re-
turn trip, after three days, follows a 
series of meetings mixed with sight-
seeing excursions. 

Delegates from nine European 
countries are attending this "float-
ing" conference and U.K. com-
panies represented by Sonet in 
Scandinavia, and expected to send 
delegates, include Virgin, Pye, 
Chrysalis, Bronze, Island, Chiswick 
and Sonet itself. 

NIPPON VISIT-A group of 40 Japanese retailers visits the Pickwick International rack services division warehouse in 
Los Angeles as part of its tour cf the U.S. sponsored by CBSSony. ‘n addition the group visited the CBS pressing plant 
in Santa Mara, and retail stores in Los Angeles and San Francisco. Three days of seminars were also arranged for the 

retailers by CBS Records International. 

RETROGRESSIVE, SAYS MOST 

'Oh Boy' Back On British TI7,1 
Breasting Wave Of Nostalgia 

LONDON -"Oh Boy," a pop-
rock television series, originally 
launched on commercial television 
here 21 years ago, has been revived 
by producer Jack Good, with Joe 
Brown. Alvin Stardust, Shakin' Ste-
vens and ex-Mud lead singer Les 
Gray among the regulars in the cast. 

The series goes out Monday eve-
nings and is fully networked, with a 
likely 16 million viewers. It started 
July 2. 

Says Good: "Television in Britain 
has been starved of good pop music 
for far too long. Shows like 'Top Of 
The Pops' cater only for records in 
the charts, but there's a whole new 
generation of kids coming up who 
are now very much into old-fash-
ioned rock and roll." 

The nostalgic element is catered to 
with the new series actually set in the 
1950s and with rockers wearing 
clothing styles of two decades ago. 
As usual with a Jack Good presenta-
tion, the accent is on non-stop music 
and little verbiage. 

Good originally produced the 
now legendary "Six-Five Special" 
pop series for the BBC, but switched 
to the commercial networks in 1958 
to put on -Oh Boy." He consistently 
unearthed new talent, including 

By PETER JONES 

Cliff Richard, Adam Faith, Engel-
bert Humperdinck and his current 
regular Joe Brown. 

Meanwhile, the BBC has also 
gone back to the archives in an at-
tempt to build a new audience for 
television pop by reintroducing 
"Juke Box Jury," once a top-rated 
series but off the Saturday evening 
screen for some 12 years. 

Noel Edmonds has replaced Da-
vid Jacobs as host, but the formula is 
the same as when the show was first 
transmitted in mid-summer 1959. 
Four panelists, from various worlds 
including sport and movies as well 
as music, vote "hit" or "miss" to new 
singles played over. Audience reac-
tion is also touted. 

There have been efforts to find 
new ways of presenting today's pop 
music on television, but most have 
fast vanished, notably Mike Mans-
field's "Supersonic" and Mickie 
Most's "Revolver." Only "Top Of 
The Pops" and the more "up mar-
ket" "Old Grey Whistle Test" have 
kept going, both BBC productions. 

Mickie Most, head of Rak, blames 
a "lack of adventure and vision" by 
the television companies. He feels 
the return of such series as "Oh Boy" 
and "Juke Box Jury" is retrogressive 
and foolish. 

But the tv companies are con-
vinced both revivals will be success-
ful and will run, perhaps for several 
years. 

HOME DUBBING DOMINATES  

Blank Tape Sales Growth Projected 
• Continued from page 42 
The survey covers blank and 

prerecorded tapes sales separately, 
accepting that the most accurate sta-
tistics in the prerecorded market are 
compiled by the British Phonogra-
phic Industry for the U.K., which 
has as members all main record 
companies. 

Japan Probes AM Stereo 
By HARUHIKO 

TOKYO-The recent surge of 
American interest in stereo AM 
broadcasts has sparked a similar 
wave of enthusiasm here. Serious 
discussions have started up and 
some of the leading broadcast or-
ganizations have formed special 
teams of engineers to probe feasibil-
ity. 

The Radio Regulatory Bureau of 
the Ministry of Posts and Tele-
communications is also participat-
ing in the discussions. 

Although this is not the first time 
that the subject of AM stereo has 
been brought up, discussion is more 
in keeping with the general trend 
toward stereo now that stereo tv 
programs have been introduced. In 
any case, some broadcasters fear 
that monaural AM will lose out in 

FUKUHARA 
appeal for both listeners and spon-
sors to stereo media. 
The prime movers behind the lat-

est discussions are the commercial 
broadcasters. The Japan Broad-
casting Corp. has made it known 
that it has no particular plans. In 
fact, it wonders whethet it is really 
necessary to turn AM into a stereo 
vehicle. 

This reticence stands in stark con-
trast to active plans of the Tokyo 
Broadcasting System. Nippon 
Broadcasting System and other pri-
vate broadcasters. These companies 
believe that stereo will enhance the 
impact of commercials. 

However, it is unlikely that AM 
stereo will become a reality for sev-
eral years at least, since it always 
takes time for the industry and gov-
ernment to achieve a consensus on a 
plan of action. 

The ETIA, the European blank 
tape manufacturers group. has fewer 
members and a much smaller return 
of sales statistics. For this reason, the 
Economist Unit used information 
gained from several different areas, 
including the government. 
The report sees the blank tape 

market growing from 33 million last 
year to 36 million units next year 
and around 48 million in 1983, with 
the biggest increases in the top qual-
ity section of the market. 
That blank cassette sales dropped 

in 1977 and 1978, the report insists 
this is not indicative of a long-term 
trend and says the temporary fall is 
-typical of a more mature market 
trading up and beginning to reach 
saturation point." 

Imports covered 86% of the U.K. 
blank tape market in 1978, mostly 
from the U.S., Japan and West Ger-
many in the higher quality areas, 
and Hong Kong and Southeast Asia 
for cheaper product. But both EMI 
and Pyral, British-based manufac-
turers of blank tape are doing well at 
export level. 
The report confirms what the mu-

sic industry in general knows only 
too well. The three key usage areas 
of blank tape in Britain are: record-
ing library records; recording from 
radio or disks belonging to friends; 
and compiling owned records for 
playback on in-car equipment. 
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PRS Broadcast $$ Rise; Sagging French Industry Hurt By 
Indie TV Revenue Doubles Imports, Home Dubs, High Taxes 
LONDON—Total royalties paid 

to the Performing Right Society by 
U.K. and Irish radio and television 
networks in 1978 were around $20.7 
million, compared with roughly 
$17.7 million the previous year. 

Biggest contributor was the BBC, 
with some $ 13.2 million, as against a 
1977 figure of $ 11.4 million. Inde-
pendent Television, the commercial 
companies, paid around $4.6 mil-
lion, compared with the previous 
year's $2.2. 

Independent Local Radio's con-
tribution was substantially up, at 
$2.6 million ($ 1.8 million in 1977). 
The Irish "take" via RTE, was 

$390,000 in 1978, and cable tv in the 
U.K. paid just $ 100. 

The initial five-year agreements 
between commercial radio, put in 
operation when the first stations, 
Capital Radio and London Broad-
casting, started in 1973, ended in Oc-
tober last year. New negotiations are 
still going on via the Performing 
Right Tribunal. 

Royalty rates are worked out as a 
percentage of net advertising reve-
nue for the commercial networks 
linked with the usage extent of 
broadcast music. But a ceiling figure 
exists which runs from 4.5% of net 
revenue during the first year of 
broadcasting up to 8% in the fourth 
year and thereafter. 

U.K. LABELS RETALIATE  

PARIS—Slumping disk sales. 
down an estimated 20%-25% over 
the first five months of this year, 
have led to dramatic staff cutbacks 
in the French record industry which 
has seen an abrupt end to its years of 
continuous expansion. 
One spokesman for SNEPA, the 

French industry syndicate, claims an 
employe cutback overall of some 
15% in recent months. 
An example of the redundancy 

situation is the news that Pathe Mar-
coni EMI is to dismiss between 100 
and 170 staffers within the near fu-
ture, its policy quoted to be: "A 

Legal Actions Hit At Import Sales 
• Continued from page I 

"There are two copyrights in a 
recording: copyright in the musical 
work and copyright in the sound 
recording," he points out. "The Me-
chanical Copyright Protection 
Society stamp covers only the first. 

"Where the second is concerned, 
the position on imports from the 
U.S. or Canada is quite clear: if 
there is a U.K. copyright owner and 
if consent has not been given, then 
that copyright owner is entitled to 
take action." 

A further section of the act pro-

vides for the delivering up of "of-
fending product," and some London 
retailers have already been forced to 
withdraw copies of albums such as 
"The Kids Are Alright" by the Who, 
Roxy Music's "Manifesto," and Dire 
Straits' "Communique." 

Record company action of this 
kind is not entirely new. Early this 
year, Polydor took importer Charm-
dale to court over the import of John 
Travolta albums, winning an out-of-
court settlement with costs. Other 
importers have settled before legal 
action became necessary. 
Where imports from European 

Economic Community countries are 
involved, such control is prevented 
by the community's free trade regu-
lations. Only indirect EEC imports— 
manufactured not in common mar-
ket countries but in North America— 
are subject to the legal restraints. 

Phonogram managing director 
Ken Maliphant comments, "We 
can't do anything about the EEC, 
but we have now decided to protect 
ourselves elsewhere. The U.K. is an 
ideal import market. The problem is 
now a crisis and we are being ham-
mered by imports." 

From The Music Capitals Of The World 
LONDON 

Peter Green, whose " In The Skies" album is 
his first major release since he quit Fleetwood 
Mac nine years ago, has signed a long-term 
songwriting deal with Chappell, for the world ex-
cluding North America. ... Newest signing to 
Stiff Records here is Kirsty Recto% produced 
by Liam Sternberg, and the South London girl 
has a publishing deal with Chrysalis Music here. 

Max Needham, rock expert and an industry 
character best known as Waxie Maxie, has quit 
his press job with Charley Records because of 
"opinion differences." ... Former chart regular 
band Mud now without lead singer Les Gray but 
with new girl Margo Buchanan.... Next Boney 
M album "Oceans Of Fantasy" now put back for 
August release via WEA.... U.A. here releasing a 
musical version of the Apollo II Moon-landing 
soundtrack. 

Jet Records U.K. chief Dave Arden hosted a 
party for industry personalities to celebrate 
ELO's "Discovery" album going platinum inside 
four days of release.... New Ian Dury single is 
titled "Reason To Be Cheerful (Part 3)" but pre-
cise release.date is yet to be fixed. 

Major fall concert tour here for Don Williams, 
promoted by Mervyn Conn, the U.S. artist now 
probably most popular country act with U.K. au-
diences. ... The Stranglers to play series of 
open-air gigs here in aid of the Friends Of The 
Earth Organization. PETER JONES 

ATHENS 
Polygram on all-out campaigns for Blondie 

and Roxy Music in Greece.... Out soon here is 
compilation album based on entries for this 
year's Eurovision Song Contest. 

Polygram artist MarineIla moving into new 
musical territory with an interpretation of Bi-
zet's "Carmen," adapted and arranged by 
Manos Hadlidakis.... Former Aphrodite's Child 

-.drummer Loukas Sideras back in Greece to start 
career as a Polygram producer. 

Greek Eurovision entrant Elpida was guest at 
the Israeli Fashion Contest, returned to Athens 
to marry, and is now touring Israel again. ... 
Bee Gees' "Spirits Having Flown" said to have 
hit new Greek sales record with 30,000 units in 
just eight weeks. 

CBS artist Marisa Koch has released a double 
album of traditional Greek island songs as part 

of her ongoing effort to preserve the Greek musi-
cal heritage. ... Latest domestic release from 
EMI is "Ya Ligous," by veteran singer Aleka Ka-
nellidou. JOHN CARR 

BUCHAREST 
Currently M print here is a second edition of 

the "Disco Guide Rock," 140 pages bigger than 
the first and with many international artist en-
tries.... Noted music expert, and leading figure 
in Romanian Radio music production, Teodora 
Albescu died suddenly here, aged 36. 

Romanian tv transmitted the all-star UNICEF 
show staged in New York and the line-up, 
topped by the Bee Gees, is the biggest ever seen 
here. ... Big EMI marketplace success in Ro-
mania for acts like Queen, Hot Chocolate, Olivia 
Newton-John and Kate Bush. 

Main artists in a folk and poetry show at the 
Bulandra Theater here were Florian Piths and 
Mircea Vintila. ... Touring in West Germany is 
the Romanian Opera Ballet Ensemble, con-
ducted by Paul Popescu, and the Romanian Op-
era Company, led in Spanish concerts by Cornel 
Trailescu and Constantin Petrovici. 

Top local product in the chart here: "Raspuns 
Cu lubire," by Savoy; "Corabia Cu Pinze," Iris; 
and "Trenul Cursa De Persone Apahida," by 
Semnal; and from the international field: " Milk 
And Alcohol," by Dr. Feelgood; "Tragedy," Bee 
Gees; and "Don't Stop Me Now." by Queen. 

OCTAVIAN URSULESCU 

RCA Tokyo Meet 
TOKYO—RCA Records plans to 

hold its second Asia-Pacific regional 
conference Aug. 20-22 in Tokyo. It is 
the first time that Japan has been 
chosen by the conpany as the site of 
an international conference on 
disks. 

In attendance will be RVC, RCA's 
joint venture in Japan, and about 14 
other RCA subsidiaries from Ger-
many, France, Italy, Australia and 
other countries. 

Representing RCA will be Arthur 
Martinez, the top executive in the 
company's international division. 

COPENHAGEN 
The Tania Maria Trio, with Tania Maria Reis 

Leite on piano, touring Denmark in support of a 
Medley Records release of a live- in- Montmartre 
album. ... First live album from the duo Peel 
Dissing and Peter Thorup out on Metronome 
here. 

U.S. singer-guitarist Son Seals in on tour, 
with big backup promotion for his Sonet albums 
catalog. ... Polydor in Denmark reduced the 
price on the "Sgt. Pepper" sound-track by 
around 30% as the movie premiered in Co-
penhagen. 

Instrumental group Los Valentines out with 
an album of disco music.... Tremendous local 
promotion for the new David Bowie "Lodger" al-
bum. ... Ophelia Records out with albums by 
Buffalo and the Kansas City Stompers. 

After 10-year gap, jazz pianist Ahmad Jamal 
back for concerts. ... Top names for the Ros-
kilde Festival are Jeff Beck and Stanley Clarke. 
... Flowered wallpaper hand-outs to journalists 
from Phonogram to support new "Do It Your-
self" album by Ian Dury and the Blockheads 
(Stiff). KNUD ORSTED 

PARIS 
CBS here has handed Julio Iglesias a second 

gold disk for sales of "Aimez La Vie," released in 
April 1978, and a similar award for his "A Vous 
Les Femmes," out in May last year, and Gerard 
Lenorman has also received a second gold disk 
for " Il," originally released in 1972. 

''Cosmopolitan Wave" is tag for new-type 
music produced by France Etoile, distributed by 
Pathe Marconi EMI and composed by Estrak 
Landes. It falls somewhere between modern 
contemporary music and disco. 

The Atoll group recording a rock album for re-
lease in September, the band preparing a Ger-
man tour.... Georges Requiere, of ChappelliAz-
nayour Editions, elected president of the French 
Chambre Syndicale of Music Publishers. . . . 
Georges Le Dorf is secretary of the syndicate 
and Jacques Canetti vice-president. 

Polydor here distributing new label " Ram-
ses," specializing in modern folk themes, the 
first coming from Iran.... Phonogram released 
an album "Comme Avant," made up of Paul 
Anka songs, performed by Anka with Mireille 
Mathieu. HENRY KAHN 

By HENRY KAHN 

move to overcome its serious prob-
lems and provide new blood for the 
local and world record scene at crea-
tive level." 
While 20%-25% seems a realistic 

figure for the disk downturn, the 
typically slow availability of statis-
tics in France mists the picture over 
cassette sales. 

Michel Bonnet, managing direc-
tor of Pathe Marconi, estimates an 
8% drop so far this year compared 
with 1978, while Francois Minchin, 
president of the industry syndicate, 
feels there is "a slight" fall. 
But there are others who believe 

the eventual figures will show a sub-
stantially larger loss. 

Certainly the general sales figures, 
confused somewhat early on by re-
stocking complications after the 
Christmas and New Year holiday 
seasons, showed an April drop for 
both singles and albums of around 
20%. 
When, early this year, the govern-

ment removed price controls from 
the industry, and prices went up by 
around 8%, few thought it would 
make much difference in sales. But, 
as Minchin points out: "There is also 
the 33% Value Added Tax, and that 
makes LPs a very expensive buy at 
around the $ 12 mark in U.S. terms. 
That's too much." 
Then there is the constant prob-

lem of parallel imports, with product 
pouring into France from the U.S. 
and, particularly nowadays, Can-
ada. The supermarkets with a policy 
of price-cutting score heavily. This, 
side by side with the general eco-
nomic situation here, and with sales 
of pirate product added in, cuts deep 
into industry trading. 

It seems there is no "automatic" 
disk-buying in France. Leisure buy-
ing means careful selection and for 
the French records are not top of the 
list. Automobiles, with motoring 
ever more costly, and holidays are 
more important priorities. 
Home taping, as elsewhere, is a se-

rious problem. One buys a new al-
bum: many others copy it. Bonnet 
says: "We know that blank tape 
sales are soaring." But backup facts 
from manufacturers and importers 
of blank tape are hard to come by. 
There are hopes that the National 

Assembly will look into possible leg-
islation allowing a levy to be im-
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posed on blank tape, perhaps in the 
fall. 

Pirated product continues to dam-
age the French record industry 
economy, despite all the efforts to 
halt the traffic. Copyright society 
SACEM has set up a small "army" 
of inspectors and they do a good job 
in tracking down pirate material, 
specially at fairgrounds. But comb-
ing through the stocks of individ-
ual retailers is a virtually impossible 
job. 

Jacques Mointe, of SACEM, says: 
"Under U.S. law, disks do not have 
to carry a stamp showing royalties 
have been paid. Customs here there-
fore let the records in and it is quite 
possible that pirate disks filter 
through." 

But he is sure virtually no pirate 
productions come from European 
sources. Those on the French market 
are either locally made, from the 
U.S. or from the Far East. Picking 
out the latter product is easier be-
cause it is of obvious bad quality. 
Admitting the staff reductions 

planned, Bonnet is at pains to stress 
that Pathe Marconi is not selling its 
present offices in the Rue Lord By-
ron for financial reasons. "It's an 
old-fashioned building," he says. "It 
runs over seven floors. We have, for 
a long time, wanted something more 
modern." 
The general French tale of woe c_ 

brings out other factors. Companies c 
which suffer least under the slump 
are those enjoying an "Indian sum- — 
mer" thanks to a handful of artists in _4' 
the public eye and whose disks inev-
itably sell. 

But many big-sellers of the past 
made so much money that instead of S.°.. 
increasing record output they now 
reduce it. A lack of quality new ilb° 
product is being felt all round. 
The one real glimmer of hope à) 

comes in the hard fact that a fall in 
sales means, for the government, a 
fall in sales tax revenue. 

IMIC COVERAGE 
Complete coverage of IMIC 

'79, held recently in Monte 
Carlo, will appear in next 
week's issue of Billboard. 

King Rips Mart Plans 
For 'Sickest' Flexi-Disk 
LONDON—Following public 

criticism, plus an official 
knuckle-rap by a senior police 
officer, Jonathan King, contro-
versial independent producer 
and boss of U.K. Records here, 
scrapped plans to release what 
one newspaper described as "the 
sickest disk ever produced." 

It was to have been a flexi-
disk, retailing at just 66 cents, 
called "The Ripper's Speech." It 
was a King-edited version of a 
tape sent to the police by a man 
alleged to be "The Yorkshire 
Ripper," said to have killed at 
least 11 women and, in the tape, 
threatening to strike again. 
King recorded the broadcast 

speech from his radio. Announc-
ing that he planned to release it, 
he said: "It should appeal to 
people who go and watch traffic 
accidents. A lot will want to hear 

The police originally broad-
cast the mocking, taunting, 
psychotic tape to see if any mem-
bers of the public could recog-
nize the voice. But the police 
chief leading the murder hunt, to 
whom the tape was sent, regis-
tered an official complaint 
against the release. 

King, a firm believer in flexi-
disks as a way of beating infla-
tionary recording costs and 
prices, says he printed up 6,000 
copies of the recording and was 
initially confident he would sell 
the lot. 

In reply to newspaper criticism 
he said: "My charging for this 
record is no sicker than news-
papers charging a price for the 
public to read all about the York-
shire Ripper." 

But now the whole bizarre idea 
has been abandoned. 
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EYES 'HOSTILE' MARKET 

EMI Merges Sales Crews 
In Belt Tightening Move 

By NICK ROBERTSHAW 

LONDON—EMI has combined 
the two separate sales forces it set up 
in 1977 into a single team respon-
sible for product from both group 
and licensed repertoire divisions of 
the company. 
The move follows reports of the 

music division's financial difficulties 
(Billboard. May 19, 1979), but spec-
ulation that it may foreshadow a 
complete merger of the two oper-
ations—independent since 1978 in 
respect of a&r and sales—has been 
denied. 
The new team consists of a 17-

strong merchandising force han-
dling singles and selected albums, 
plus a supplement sales force of 18, 
under the control of Clive Swan, for-
merly licensed division sales man-

Smoking Out Talent 
ZURICH— Marlboro, the ciga-

rette company, is linking with the lo-
cal Good News concert agency, to 
seek out via a special Swiss festival 
this fall outstanding new country 
music talent. 

ager. Since the strength of the origi-
nal two teams was close to 60, 
redundancies are inevitable, though 
managing director Ramon Lpoez 
stresses they will be kept to a min-
imum, with some employes reposi-
tioned within other areas of EMI. 

Lopez described the merger as "A 
further step by the company in seek-
ing internal rationalization to help 
face increased costs and more hostile 
market conditions. The general eco-
nomic climate in the U.K. is ex-
pected to deteriorate very rapidly in 
the immediate future and stay at a 
low level of activity for some time." 

Pointing out that one of the first 
results of the merger will be a reex-
amination of releases aimed at 
greater selectivity, Lopez gives this 
endorsement to the new sales team, 
which started operating July 2: " It's 
my belief that the team—both in 
structure and in manning—will help 
us to maintain market leadership 
and provide the company, its artists 
and licensors with the best delivery 
power available in the U.K. today." 
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SAN ANTONIO (Pop) NEW YORK (Pop) 
This 
Week 

TITLE— Artist, Label 
Number (Distributing Label) 

This T1TLE—Artist, Label 
Week Number (Distributing Label) 
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RIGO TOVAR Y SU COSTA AZUL 
No 8, Mericana Melody 564 

CAMILO SESTO 
Sentimientos, Pronto 1042 

JULIO IGLESIAS 
Emociones, Alhambra 3122 

VICENTE FERNANDEZ 
A Pesar de Todo, Caytronics 1526 

ROLANDO OJEDA 
Aquellos Boleros, AH 150 

ESTRELLAS DE ORO 
America 1005 

CHELO 
Cuentas Claras, Mozart 1758 

LOS TIGRES DEL NORTE 
El Tahur, Fama 577 

RAMON AYALA 
MI Piquito de Oro. Fredy 1116 

JOSE LUIS 
TH 2021 

PEQUENA COMPANIA 
Y Al Principio Boleros, Alhambra 4502 

MERCEDES CASTRO 
Mozart 10744 

ROCIO DURCAL 
Vol. 2, Pronto 1045 

RAPHAEL 
Alhambra 141 

LOS HUMILDES 
En Mexico, Fama 578 

JOE BRAVO 
Is Glad To Be Back, Fredy 1105 

YOLANDA DEL RIO 
El Perdon De La Hija de Nadie, Arcano 
3448 

IRENE RIVAS 
Cara 008 

LOLITA 
Caytrorucs 1539 

ROBERTO CARLOS 
Amigo, Caytronics 1505 

JOSE DOMINGO 
Con Motivos. Melody 5628 

RENACIMIENTO 74 
Esta es MI Cancan. Ramex 1026 

JOSE JOSE 
Lo Pasado Pasado, Pronto 1046 

LUPITA DALLESIO 
Como Tu, Or) eon 026 

PEDRITO FERNANDEZ 
La De La Mochila Azul, Caliente 7299 
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JULIO IGLESIAS 
Emociones, Alhambra 3122 

ROBERTO CARLOS 
Amigo, Caytronics 1505 

JOSE JOSE 
Lo Pasado Pasado, Pronto 1046 

GILBERTO MONROY 
Interpreta a B. Capo. Artomax 619 

CAMILO SESTO 
Sentimientos, Pronto 1042 

ROCIO DURCAL 
Veil, Pronto 1045 

LOLITA 
Caytronics 1539 

ESTRELLAS DE ORO 
America 1005 

JUAN GABRIEL 
Vol. II, Pronto 1041 

LU PITA DALLESSIO 
Como Tu. Orfeon 026 

RAVI MARRERO 
La Casa, Mericana 154 

SOPHY 
Balada Para Un Loco, Velvet 8016 

VICENTE FERNANDEZ 
A Pesar de Todo, Caytronics 1526 

VERONICA CASTRO 
Sensaciones. Peerles 2079 

JORGE VARGAS 
Orfeon 5138 

CHUCHO AVELLANET 
Velvet 8019 

SUSY LEMAN 
Pronto 1051 

ELIO ROCA 
El Amor Se Escribe Con Llanto, Mercurio 
1901 

JOSE LUIS 
TH 2021 

ROCIO JURADO 
Amante, Amigo, Caytronics 3429 

CLAUDIA DE COLOMBIA 
Caytronics 1533 

ANGELA CARRASCO 
Pronto 1048 

ROCIO DURCAL 
Vol. 1, Pronto 1031 

CEPILLIN 
Fiebre, Orfeon 026 

ANTONIO MARTEL 
Como Dios Manda, Microfon 76116 

BILLBOARD PRESENTS—Bhaskar 
Menon, chairman and chief execu-
tive of EMI Music Worldwide Oper 
ations, is presented with a special 
leather-bound, gold-embossed edi 
tion of the massive 172-page Bill 
board June 16 section "EMI—Ex-
ploring The World Of EMI Music." 
The presentation to Menon (left) 
was made by Frederick C. Marks. 
managing director Billboard U.K.! 

Europe in London. 

BUCKS TREND  

Island Cuts 
Album List 
LONDON — Chris Blackwell, 

chairman of Island Records, is one 
record company chief demanding 
cheaper records, despite all industry 
panic cries about increased costs and 
Value Added Tax, now up to 15% in 
Britain. 
And he has forced EMI. Island's 

licensor here, to reduce his LP prod-
uct to a flat 5 pounds (roughly 
$10.20) from the originally an-
nounced increase of around $ 11.45 

Blackwell wants to see other com-
panies follow suit and keep prices at 
no more than 5 pounds, for long re-
garded as a psychological barrier in 
marketing and retail terms. 
"The truth is that record prices 

have generally gone beyond the 
peak at which we can ask the con-
sumer to pay. After hearing my plea 
and argument. EMI managing di-
rector Ramon Lopez respected my 
wishes and the price was cut." 

Previous Island policy was to keep 
its prices high, so Blackwell's change 
of heart is likely to stick. "We'll ab-
sorb increased costs ourselves, in-
stead of passing them on," he says 
"And the industry as a whole should 
take a long, serious look at its pricing 
structure, for its own long-term 
sake." 

Brussels Folk Fest 
BRUSSELS—Celebrations mark-

ing the founding of this city 1,000 
years ago include a three-month-
long folk festival (June 9-Sept. 8). It 
is being staged in a 700-seater mar-
quee in the park of the Matou Castle 
in nearby St. Lembrechts-Woluwe. 
The showplace, set centrally in a 

European sculpture exhibition, fea-
tures such acts as La Lionetta, Melu-
sine, Waso, Fynske Folke Dansere. 
lona and Ferdia, Jiggery Polkary. 
Silly Wizzard and 'T Kliekske. 

East German Firm 
Celebrates 25th Yr. 
EAST BERLIN—Lied Der Zeit, 

the largest publishing house in the 
German Democratic Republic, cele-
brates its 25th anniversary this year. 
The company specializes in light 
music, controlling subpublishing 
rights to most American and West 
European hits recorded by East Ger-
man artists. 

WEA POSTULATES 

Sales Of European Acts 
Aided By Demographics 

By DAVID FARRELL 

TORONTO—Some a&r directors 
in Canada generalize that Canadian 
and American listening tastes are 
not that different. 
WEA happens to disagree and it is 

earning the company a small fortune 
proving it. 
"The fact is that Canada and the 

U.S. are distinctly different markets 
in terms of population makeup," 
comments the company's inter-
national product manager, Bill 
Johnston. 
"We have a lot in common with 

continental Europe, a lot of newly 
landed immigrants from Germany, 
Italy, Greece and so on. Because of 
this we can support a lot of Euro-
pean acts like Demis Roussos and 
Nana Mouskouri who couldn't get 
noticed even if they stood on a street 
corner in the U.S." 
The clincher for Johnston's theory 

is based on catalog sales of Abba 
and Boney M in this country. "On a 
percentage scale we are fár out-
selling the U.S. company." he re-
ports. "We can say, 'yes, but we pro-
moted them better,' but one can 
promote an album right into the 
ground as well. Sometimes one has 
to look at the market in a more scien-
tific light." 
Europop is the sound that elicits a 

hot response in Canada and a cool 

response in the U.S., Johnston theo-
rizes and furthers the point by ex-
plaining: 

"Here nationalities tend to stay to-
gether, speak their own language 
and create their own neighborhoods. 
In the U.S. it doesn't work that way." 

Viewing company sales reports on 
Abba and Boney M releases sub-
stantiates Johnston's contention 
that they have tapped a mass mar-
ket. While the first two Boney M al-
bums ("Take The Heat Off Me" and 
"Love For Sale") sold roughly 
48,000 units, mostly in the Quebec 
market, the latest "Night Flight To 
Venus" has sold 600,000 albums. 

"Quebec is a disco center," John-
ston speculates. "With 'Daddy Cool' 
and `Ma Baker' ( from th: first and 
second LPs respectively) we went 
platinum and gold with the singles, 
but we couldn't translate these suc-
cesses into album sales. The new al-
bum is very pop sounding and. like 
Abba, the bulk of our sales have 
come from the west." 

Fueling the 600,000 unit sales on 
the LP are two platinum singles 
culled from it: "Rivers Of Babylon" 
and "Rasputin." WEA has just re-
leased a third single from the LP in 
this market on its own initiative, 
"Brown Girl In The Ring." 

'Million Dollar' Disco 
Is Toronto's Newest 

TORONTO — "What in 
heaven's name is going on" que-
ried a young fellow to no one in 
particular as he strolled past the 
main intersection of Yonge and 
Bloor, June 21, looking at a veri-
table showroom of Mercedes-
Benz and Lincoln Continentals, 
a roving searchlight and a noisy 
crowd almost a block long. 

It was the opening of Toronto's 
newest, most extravagant and, 
possibly, costliest playground for 
the Fred and Ginger crowd here. 

Vinyl export baron Gary Sal-
ter and restaurant consultant 
Don Kaplan have opened up the 
1,000-capacity Heaven disco-
theque in the lower recess of the 
Plaza II hotel here and if their 
gambit works, Heaven will be-
come Toronto's equivalent of 
Club 54 and Montreal's 1234. 
Working with a "ball park" 

cash outlay of $ 1 million, the 
club boasts two dance floors, one 
stand-up bar, six service bars, 
50,000 feet of wire to set the 
sound system up. Total wattage is 
rated at 14,000. 
Tech specs include 12 DC 

Crown amplifiers, six SAE aux-
iliary power amps, five equal-
izers, an eight-channel live 
mixer, three turntables, 42 speak-
ers. 128 super tweeters (set in the 
ceiling)—all designed by Salter's 
own Black & White Sales Con-
sultants. 

According to a spokesman, the 
club intends to maintain a close 
association with record com-
panies. Eleven display cases situ-
ated in key areas of the club will 
promote new product and acts, 
and guest appearances by vis-
iting artists are being encour-
aged. 

B'casters Urges 'Central Jurisdiction' 
OTTAWA—The change to a new 

federal government means the 
broadcasting industry will have to 
reemphasize its positions on issues 
that were stressed with the Trudeau 
government, according to Ernie 
Steele, president of the Canadian 
Assn. of Broadcasters. 
The association's position in the 

tussle by provincial governments to 
gain more control over tele-
communication industries is "cen-
tral jurisdiction," the president re-
ports in the June newsletter. 

"Central jurisdiction is important 
for the preservation of a national 
broadcasting system and thus for the 
maintenance of national unity. With 
10 independent jurisdictions we 
would hardly keep a national broad-
casting system: but there are ways 

also to accommodate provincial gov-
ernments' desires within the central 
jurisdiciton." 
The association, under Steele's 

guidance, intends to lobby Ottawa 
to update the Broadcasting Act and 
untangle the web of departmental 
regulations that ensnare the broad-
cast community every time minor 
change is needed or called for. 

It is understood that the CAB, 
which represents 90% of the private 
radio sector in Canada, is not seek-
ing deregulations similar to that 
being sought in the U.S. 

BILLBOARD IS BIG 
INTERNATIONALLY 



NORDIC INDUSTRY BACK IN STRIDE 
0 

— Two years ago, Scandinavian industry leaders were predict-
ing that 1978 would be a year of zero growth. After enjoying 
regular annual turnover increases of anything from 6% to 
30% for more than a decade, the record industries of the Nor-
dic countries were preparing themselves for a horizontal sales 
graph because of the general economic recession. 
What happened, however, was a disappointing decline in 

sales. In Sweden LP unit sales fell from 13.175,000 in 1977 to 
11,532,000 in 1978 (a 12.5% drop); cassette sales were down 
nearly 20% from 3,113,000 to 2.5 million. Singles, however, 
went up 10.9% from 1,430,000 to 1,586,000—but this af-
forded scant consolation in view of the fact that turnover from 
singles sales is less than 3% of the total In fact, in money 
terms, the turnover of the IFPI companies in Sweden was 
down by 10.5%. 

In Denmark, a turnover increase of 6% was 
only achieved because of a 9% price 
increase—giving the in-

By MIKE HENNESSEY 

dustry a total sales figure of $33 million. In terms of units. LPs 
were down 2% from the 1977 figure of 4,418,000 to 
4,292,000; singles went up a remarkable 34% from 923,000 
to 1.2 million; and cassettes jumped 14% from 3,387,000 to 
3,803,000. 

Says Soren Nissen, general manager of CBS Den-
mark: "Although at the beginning of 1978 
business was ahead of 1977, 
sales slumped dramati-

Above, Abbe. Pear `Records group ¡tore SW eden which 
prove that Scandinavian acts reel coied nee it at 

wed %eve, give de 

the rig,ht song and sound at the right 

Right, ere se 

t.arserv.f Wrier singer with top Danish band 

Gasen and sooe to Vi in the 1.1.S • as part of his e tine. 

viith Pyrarnid Records. 

cally in the key 
selling period at the end of 

the year. Industry turnover for No-
vember, December and January was substan-

tially down on the same period in 1977/ 78—and that's 
the first time that has happened in 10 years." 

One explanation advanced for the decline is the fact that 
neither Abba, nor the CBS Danish act, Gasolin, had an album 
out in that three-month period. Since both acts are capable of 

selling 200,000 units of ev-
ery new LP release, this sounds plau-

sible. But Nissen feels there are additional fac-
tors. 

"You could blame the economic crisis—but Denmark has 
had an economic crisis for three years or more. My belief is 
that we have reached a point where the so-called recession-
proof record industry is not recession- proof any more." 

It is significant that gains in units sales were made in the 
low- price sound carrier sector— singles and budget cassettes. 
Although singles went up 34%, they still only account for 4.4°/ci 
of total Danish turnover; and the boom in budget- line cas-
settes, selling for as little as $4, as opposed to the full price of 
$13, meant that the cassette market share in terms of value 
actually declined by 1%. (Continued on page SC- 12) 

Mike Hennessey is Billboard's European Editorial Director. 

Ted Gardestad: Managed by Stig Anderson, who guided Abba to 

international stardom, this Swedish singer-songvvriter has re-

corded in the U.S. in a bid to find that elusive world hit sound. 

CONCERTS THRIVING GLOBAL BREAKTHROUGHS 
DESPITE VENUE SEEN FOR MORE 
SHORTAGE LOCAL ACTS 

Though there is an overall shortage of venues of suitable capacity to attract the big- name inter-
national acts, the concert promotion business throughout Scandinavia is making progress. 

Certainly in Norway it is bigger than ever, but much of the Scandinavian spotlight inevitably falls 
on Sweden. 

This is the 10th anniversary year for Swedish concert promoter EMA-Telstar. Its first concert 
was staged in May, 1969, with U.S. group Chicago and since then it has handled around 2,500 
shows through the whole Scandinavian area, giving it some 65%-70% of the total market share. 

At the start, it had a staff of two. Now there are 12, a big enough team according to Thomas 
Johansson, the chief executive. "Get too big a team and you lose out in quality. After all, we're 
working with human beings, not dealing in goods." 
Today EMA Telstar arranges between 300-350 concerts annually in Scandinavia, with a track 

record of 75% in terms of sellouts. Of 350 shows, roughly 250 would be by international acts and 
the rest Scandinavian home-grown talent. 
The very active Scandinavian scene is backed by audiences keenly open to accept any new 

trend. Even so there are special problems for the Swedish promoter. 
Says Johansson: " For a start, it is very expensive to travel around Sweden. On comparative fig-

ures, it is cheaper for an act to go from the U.K. to the U.S. than to go around here. Salaries are 
generally higher here and so are rentals for various halls. The overall cost of living is very high here, 
too. In Sweden, we have the highest artist tax in the world, now running at 42.86%, and this stag-
gering sum is put on top of everything else. 
"So it adds up to a rather high ticket pricing structure for the Swedish rock fans, with an average 

uf around $ 12. We try to stick to the policy that we'd rather have a full house than half- a- house 
taking the same gross. People should be able to afford to go to concerts and, as a comparison, 
we've always tried to keep our ticket prices al around $3 over the album price." 
Johansson says the Scandinavian audiences are always open to new trends. Many acts break in 

this territory before making it big on the rest of the continent. But there are, he says, widely differ-
ing tastes in various parts of Europe. "There is no formula as to how to be big through the whole of 
Europe. Groups playing in big halls here might end up playing only minor venues in, say, Germany, 
and vice-versa. 

(Continued on page SC-6) 

Abba is more than a vocal- instrumental group which suddenly broke loose on the world charts. 
It is a team which changed the entire thinking of international music industry people, according to 
Stig Anderson, Abba manager and president of Polar Music International. 

With justifiable, pride, he says: "Abba proved that tomorrow's superstar act can come from any-
where. And Abba warned international record company executives that they should be more re-
ceptive to new acts from anywhere in the world." 
When Abba first broke through with " Waterloo" some five years ago, following success in the 

Eurovision Song Contest, it was assumed in Sweden that local talent would be the next big export 
industry. That has not really come true. But it certainly is easier to get a Swedish-produced record 
released in many different territories, even though a record released does not necessarily lead to 
an international career. 

Even so, Scandinavian territories generally are producing more and more acts of world poten-
tial. Says Thomas Johansson, of EMA Telstar: -Before Abba, not many people seemed to be 
aware of Sweden as a country, let alone Swedish talent. But Abba forced people to listen. 

"While Sweden itself is no longer just a dot on the map, there are some five or 10 Scandinavian 
artists who really do have the chance of becoming international boxoff ice draws, given luck and 
the same work opportunities as their foreign colleagues get. 

"Apart from the U.S. and U.K., the new important market for Swedish artists today is Japan. 
Through a Japanese publisher with Swedish connections, the Nippon Flamingo, many Swedish 
artists are now being released in that important territory." 
Among those already out on the local Yupitero label are Rosa, Mariann recording artist Paul 

Paljett (also released in Germany and Holland), the Boppers, Polygram artists Monica Thornell 
and Magnum Bonum, the Spotnicks (first Swedish group to have a hit in Britain, back in 1962), 
and jazz product from the Lasse Samuelssons Four Leaf Clover label. 

BA, now standing for Before Abba, the natural marketplace for Swedish artists was Germany, 
and even now that territory is very important, along with the Benelux market. 
Now there are high hopes of international stardom for Ted Gardestad, who represented Sweden 

in this year's Eurovision Song Contest with " Satellite." His career is being planned by his man-
ager, Anderson. Gardestad has recorded an album at the Sound Labs in Hollywood for release in 
several territories. (Continued on page SC- 10) 
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SWEDISH SUCCESS STORY 
BOOSTS INDUSTRY HOPES 

While there is a discernible aura of pessimism hovering over 
much of the Swedish record industry, the newly reorganized CBS 

Sweden started the year well and sees no reason 
for worrying too much about the rest 

of 1979. 
Sten af Klinteberg, managing di-

rector, claims March this year was the 
best month ever for CBS. "We had 14 al-

bums listed, seven of them in the top 20. That's 
roughly 33% of the LP chart to go alongside our 
25% snare of the singles chart. Our total market 
share was 14% last year and we look for at least 
16% this year." 
CBS Sweden was set up in 1970 with the format-

ion of CBS-Cupol AB, of which CBS had a 50% 
share. In 1973, CBS took full control and set up 
CBS Records AB. There was a staff of 45 then, and 
now the total is 72. What's more, sales turnover has 
trebled over the past four years. 

In December 1978, Klinteberg became managing 
director, having joined the company in 1973 as mar-

Led Schulman is Billboard's correspondent in Sweden. 

ANDERSON EMPHASIZES 
LOCAL PRODUCT 

If your name is Stig Anderson and you have Abba on your roster, your tend to see life 
through rose-colored spectacles. But Anderson, looking at the Swedish music industry 
as a whole, is only too conscious of the enduring problems of direct imports and home 
taping. 

"B.Jsiness in Sweden is certainly picking up again after a 1978 decline," he says. ' But 
the blank tape problem is worsening. On the direct imports front, a new development is 
the flood of product from Canada, where a weak dollar enables a major retail chain here to bring in 
albums for 15 Krone (around $3.35) compared with our normal wholesale price of 23 Krone 
($5.11)." 
Because of the persistent direct imports problem, Anderson, as head of Polar Records and Swe-

den Music, believes that production of local recordings will become more and more important. 
One problem, however, is that even with recent substantial reductions in recording studio rates, 
due to over-capacity, producing records for a market with a population of eight million is very 
costly. 

By LEIF SCHULMAN 

keting director from CBS European headquarters in Paris. Stig von Bahr was made Scandinavian 
director of CBS in March this year, and other leading executives are: Lennart 
Backman, marketing director; Johan Langer, Swedish a&r director; Ingmar 
Oestberg, deputy managing director; and Bent Peterson, sales manager. 

Klinteberg insists the company success is due to close working and regular 
meetings. "We met recently in London to talk over future co-operation. We've 
planned right through to 1982. We look for the closest links with international 
artists for promotional tours and concerts." 

Despite the turnover upsurge, CBS Records faces the same problems as 
the rest of the industry: rising costs, home duplication and parallel import-
ing. Says Klinteberg: " In April, we put up the price of albums to help meet 
rising costs. So far we've seen no adverse effects." 

The latest price increase in Sweden was made by all companies in July 
last year when the dealer price on a full- price album was increased from 
$4.75 to $5.10. CBS now is the only Swedish company to raise its price > 
further to $5.55. This means an in-store price, including dealer margin º3. 
and Value Added Tax, showing an increase since April of $ 1. o 

(Continued on page SC-14)à 
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Above left, Ann-Louise Hanson re-
ceives a gold disk for "You Ought To 
Write Yourself A Love Song." From left 
are Johan Langer (CBS a&r); Maggie 
Beverloo (CBS press & promotion); 
Bruno Glenmark (Hanson's husband 
and producer); Lennart Backman (CBS 
marketing manager, Hanson); Stig von 
Bahr (CBS Scandinavia area director); 
Margaretha Stenbeck (CBS product 
manager); Anders Glenmark (song-
writer); Bent E. Peterson (CBS sales 
manager). 

Left, Factory. The CBS group sold 
50,000 units of its debut album in just 
one week in Sweden. 

With a huge international act like Abba, recording costs, even when they run to $250,000 as 
they did for the last group album, can be recouped. " But when your potential market is limited to 
Sweden, then the average production cost of $30,000 for an album is formidable," says Ander-
son. 

Since Abba's breakthrough five years ago, there has been much speculation about the possi-
bility of another Super-Swede act. Anderson himself is pinning his hopes on Sweden's Eurovision < 
contender Ted Gardestad, whose last album, sung in English, was recorded in Hollywood. 

(Continued on page SC-6) -_, 

DO YOU WANT TO SELL? 

We want to buy: 

Cheap cassettes, records, box-sets, full-price records etc. 

Special interest in rock 'n roll and country. 

MUSIC CONSULT AB 
OSTGOTAGATAN 17, S-116 25 STOCKHOLM, SWEDEN 

PHONE 08-440380, TELEX 12597 MUSICON S 
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NORWAY REPORTS 
IMPRESSIVE SALES 
By PETER JONES 

The record indus-
try in Norway shows con 

sistent progress, with several 
of the majors reporting " best-

ever" business through 1978 and with 
new companies, covering all aspects of the 

business, mushrooming and finding fast success. 
A veteran of the Norwegian scene is Arne Ben-

diksen, with 20 years experience behind him, a 
record business turnover last year, and ebullient 
confidence about the future. 
As an independent member of the Sonet group 

of Scandinavia, Arne Bendiksen AIS represents a 
whole string of important labels: Bronze, Island, 
Chrysalis, Virgin, Pye, Beserkley, Chiswick, Van-
guard, Sonet, Safari, Vox/Turnabout, Elite Special, 
Sun, Medley, Arhoolie, Yazoo/Blue Goose, Folkways, 
Alligator, Criminal, Cube, Electric, Flying Fish, Gry-
phon, Roulette, Savoy, Speciality, GNP Crescendo, 
Kicking Mule, Rounder and Storyville. 

Last year's impressive trading results were very 
much due to huge sales by international acts such as 
Bob Marley and the Wailers, Leo Sayer, Frankie Miller 
and Manfred's Earth Band. 
Manfred Mann's "Watch" album became the com-

pany's best-selling album of all time, with sales of more 
than 60,000 units in Norway. And the follow-up, "Angel 
Station," went straight into the top five. Frankie Miller's 
"Darlin' " was a No. 1 single and a special Scandinavian 
compilation album by him, " Frankie Who?" went gold at 
50,000 sales. 
Bendiksen notes that reggae and black music in Nor-

way are picking up fast and he plans increased activity in 
these areas in upcoming months. He says: " Island acts Third World and Steel Pulse are about to 
happen in the reggae field here. And in the blues area, the acts getting most attention from the 
fans are Son Seals, George Thorogood, Albert Collins and Clifton Chenier." 

Terje Engen heads up Bendiksen's international department. But the company also has an im-
portant share of the local productions, involving some of Norway's most popular artists covering 

o the whole music spectrum, from pop, through jazz and country, to classical. Its 24-track studio is 
CC now being used by other companies as well. 

o 
GC 

Cr3 
cri 

Above, Polygram Norway of-
fices, in Marcus Thranes Gate 
2, Oslo, house Phonogram, 
Polydor, administration and 
distribution. 

At right, the New Jordal 
Singers, top-selling Poly-
gram group in Norway, 
pictured in front of the 
company's mixing con-
sole in the Rosenborg 
Studios in Oslo. 

Peter Jones is Billboard's U.K. news editor. 

gram, based in Oslo, puts it on 
through Scandinavia. 
Today it has roughly a third of the $65 million annual retail market (according to 1978 Norwe-

gian IFPI figures) and it has streamlined its distribution set-up to provide the fastest possible dis-
semination of all kinds of music to the population of around four million. 

Sigurd Johannessen is managing director, heading an Oslo operation comprising the 
Rosenborg Studios (recording and cutting center), Musikkindustri (record and tape manufac-
turing, Musikk-Distribusjon (distribution and administration), Phonogram (record company) and 
Polydor (record company). 

One highly-touted new talent is Ingrid Elisabeth, aged 24, who was well re-
ceived by the critics after her debut album. She now stars in West Germany 
and has recorded two singles for the German market. She is to represent Nor-
way at the Country Music Assn. International Show in Nashville this fall and 
also soon makes her debut at Chat Noir, Norway's leading variety theater. 

Also in with good chances of success is country singer Teddy Nelson. Fol-
lowing the release of his fourth album here, the idea is that he will cut the 
next in Nashville assisted by Johnny Dollar. He is to appear at the Fan Fair 
there later this year. 

In January this year, Ame Bendiksen AIS, together with Talent AIS, es-
tablished a new distribution set-up, Muvi AIS (Music and Video Distribu-
tion). This company operates with the most modern computer technology 
to provide up-to-the minute sales reports and stock control. 

Muvi looks set for fast expansion for international companies are al-
ready showing interest in using its distribution facilities. 

With the establishment of Muvi, other office space at Bendiksen has 
been freed for other purposes. One 
floor is now to house the video divi-
sion, Arne Bendiksen Video A/S, in-
cluding a video projection theater 
with an Advent 1000 A screen, to-
gether with an editing room and 
copying facilities for all cassette sys-
tems. The video division has been go-
ing for five years, so far concentrat-
ing mainly on rental programs and 
equipment. 

Bendiksen, as boss, is set for a 
very busy time this summer at per-
sonal level. He is to host eight live 
television programs and is also work-
ing on a new album, singing new ver-
sions of his big hits from the 1950s 
and early 1960s. 
The fast development of Poly-

a level footing with the g. oup's closely-linked sister companies 

(Continued on page SC- I4) 
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You may not know ICELAND 
but once you know 
Icelandic music 

you'll never forget it 

Laugavegur 33 - 101 Reykjavik Iceland 
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Culminating 30 years 

in the record industry 
in Sweden, 

and a relationship with 

Atlantic Records 
stretching an unequaled 

23 years, 

we are proud of our new 
exciting association with 

WEA International 
as its newest 

subsidiary affiliate. 

Wea 
metronome 

o 
A Warner Communications Company 

BORJE EKBERG ANDERS BURMAN 
Co-Managing Director Co-Managing Director 



ïs)',Concerts Thriving 
• Continued from page SC-I 

"That's why we primarily work only in Scandinavia. But 
there are widely different tastes even in Sweden." 
Johansson notes that Sweden is quite well off for concert 

halls. Two have 10,000-seater facilities: the Scandinavium in 
Gotherburg, and the Ice Stadium in Stockholm. None of the 
other Scandinavian countries have halls of that size. 

"But we do have problems on the club scene. The current 
developments in clubs taking place in the U.S. and U.K. won't 
happen here, mainly because of the many government re-
strictions on the club scene. The state decides if a club is 
allowed to have live music, if it is allowed to serve liquor, wine 
or just beer, if it is allowed to have live music up to midnight 

and so on. 
"There is a constant growth of restrictive practices by the 

establishment, which seems quite disinterested in matters of 
youth culture. So, in the future, we'll concentrate on working 
with bigger concerts, such as our event at the Ice Stadium in 
Stockholm, when we featured many Scandinavian acts in a 

g concert jointly promoted with Swedish tv." 
Johansson's philosophy as a promoter is to work on long-

?, term planning for an act, rather than just operate for one 
co • tour. "The artist's future career is vital to us and anyway we're 
LI proud of the way we have been able to break many acts here 
.c75 in the past three years. Success may be due 90% to the artist 
< himself, but 5% is down to us and 5% to the record and pub-

lishing companies." 
Among the artists pushed through in 1978 by Johansson 

EMA Telstar outfit were Ian Dury, Elvis Costello, the Steve Gib-
bons Band, City Boy, Peter Gabriel and the Tom Robinson 

Band. 
"And this year we'll do another concert with Supertramp. 

We've been working with the band for six years. Its first con-

cert here drew just a few hundred fans. Today it easily sells 
out a 10,000-seater hall." 

Other acts promoted by EMA in the past year are ELO, lOcc, 
Liza Minelli, Rod Stewart, Genesis, Status Quo and Queen, 
who all sold out in 10,000-capacity halls. EMA also represents 
Swedish supergroup Abba for the world and is now finalizing 
the group's biggest-ever concert tour, which includes several 
weeks in Canada and the U.S. 
EMA Telstar is also a management company, currently han-

dling 25 Scandinavian artists. Says Johansson: "Of late, 
we've concentrated more and more on this side of our busi-

ra ness. We've started giving economic help for some of our acts, 
cc giving them a chance to survive and then work for the inter-
4 • national breakthrough. We see this as a new trend in Scandi-
• navia." 

In Norway, a fast-building concert area, the Concerthouse 

ai 
a) 

in Oslo, still presents mostly classical music, but new venues 
are opening up and there is a lot of action within the jazz 
clubs. 
Gunnar Eide is the most active of a growing band of impre-

sarios in Norway, most of whom work closely with top Danish 
and Swedish managements. Eide presents some 60 or 70 
concerts in a year but notes a "curious upredictability" about 
the drawing power of many acts. 
Some bands pull capacity business, even if they are barely 

known via records, and some top chart names don't attract 
worthwhile crowds in the halls. 
Rune Lem, who previously worked for the Eide organiza-

tion, now runs his own concert agency. The Club 7 in Oslo now 
stages concerts for all kinds of music and Chateau Neuf is 
also successful as a talent showcase. 

But the biggest Norwegian hall is Ekeberghallen, with a 
5,000 capacity, and it is there the biggest names play. Eide 
promotes mostly in Oslo, Bergen and Trondheim and there is 
an annual August showcase of all-category Norwegian artists. 

While Norway's concert business builds from an embyro 
stage, there are many problems still being faced in Finland. 
Helsinki, the capital, has two reasonable concert venues, but 
urgently needs at least one bigger and better hall, mainly to 
attract the big international attractions. 
And the capital is short of big clubs where lesser known 

groups can play. What's more, the problem is not better in the 
various suburban cities. But during the summer season, there 
are outdoor festivals, which prove ideal for lesser-known and 
less expensive domestic and foreign acts. 

Finnish concert operators today operate in most difficult 
conditions. The local concert scene has been hit by the appli-
cation of a 10% amusement tax, plus a national period of 
slump, all added to an apparent apathy among concertgoers. 

Teenagers no longer seem interested in sitting through a 
performance as such in a " plush" hall. 

While so many fans seem to prefer the informal atmos-
phere of bars or discotheques, top acts like the Pirates or even 
Darts have played to half-empty theaters in Finland. Some 
concerts, indeed, have been cancelled because of poor ad-
vance sales. 

International acts normally visit Finland during Scandina-
vian tours set up by promoters like Thomas Johansson and 
Knud Thorbjornsen. Special deals have to be arranged in or-

der to keep local ticket prices at reasonable and attractive lev-
els, say around $6-$10. But the hard fact is that overheads 
are rising all the time in Finland. 
As Denmark is such a small country, specialist knowledge is 

a necessity when it comes to competing in the world of inter-
national music. But the country is now strong in specialist pro-
moters, all reporting growing business. 
The International Concert Organization, ICO, with Arne 

Worsoe as managing director, is a company handling 300-350 

concerts a year. It actually handled up to 600 shows a year 
back in 1976, but now there is a deliberately greater concen-

tration of effort. 
Says Worsoe: "We're definitely specialists concentrating on 

special events, with top-class artists like Harry Belafonte, with 
whom I've presented big tours right through Europe over the 
past three years. We buy our artists in the U.S. or U.K. and I'm 
away buying up talent at least 200 days a year." 
He has set up European tours for acts like Bette Midler, Cliff 

Richard and the Shadows, Weather Report, Frank Zappa, 
Earth, Wind and Fire, Eric Clapton, Joan Armatrading and 
George Duke. 

ICO has a staff of 10 and it offers a complete service to the 
artists in books. "We make it our job to know the best halls, 
the best hotels and the best way to travel. And tour arrange-
ments have to be tailored to suit each individual artist. 

"As we set up tours in maybe 10 or 12 countries, we have to 
know the tax, currency, fares and political and economic prob-

lems in each territory." 
Another top Danish promotion unit is DKB, the Danish Con-

cert Promotion, which concentrates on Scandinavian tours 
for acts like Dire Straits, Boney M and Kate Bush. But it is 
branching outside mere national interests by handling the full 
world tour of Lou Reed. 
The Knud Thorbjornsen Agency deals with concert tours for 

such as Abba, Roger Whittaker, Mort Shuman and Liza Minelli 
through Europe. Thorbjornsen himself, as managing director, 
has set up several big concert tours with Thomas Johansson, 
of Stockholm, notably the Abba world tour of two years ago. 
A fourth important concert promoter in Denmark is Anders 

Stefansen, who specializes in jazz. He runs his own jazz club 
in Tivoli during the summer season and normally presents the 
Norman Granz roster of acts in Scaninavian centers. 
There is a growing interest in black artists in many parts of 

the Scandinavian zone, especially Finland. There, more and 
more black artists, particularly in the jazz and blues fields, are 
needed for local venues and nightclubs. Their popularity has 
remained steady in spite of the overall clouds of recession, yet 
foreign supply has been sparse in the past year or so. 

Billboard 

Stig Anderson 
• Continued from page SC-3 

On the publishing front, Anderson has consolidated his op-
eration with the acquisition of several well-established Swed-
ish companies such as Reuter and Reuter and Felix Stahl. 
"These companies have many important local copyrights 

and some excellent foreign copyrights acquired in the days 
when a subpublisher could count on having a song for the life-
time of its copyright," says Anderson. Billboard 
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DANISH INDUSTRY 
GROWTH OVERCOMES 

PROMO PROBLEMS 
By KNUD ORSTED 

The music scene in Denmark today shows greater emphasis on international product, with the 
sales charts reflecting the same names and records doing well round the world. 

But while there is so much action for artists like the Bee Gees or Rod Stewart, and for sound-
track product such as " Saturday Night Fever" and "Grease," there is still plenty of room for local 
recordings. 

Despite the constant problem of a general lack of promotion, Danish acts like Shu-Bi-Dua (Poly-
dor), Gasolin (CBS) C.V.Joergensen (Metronome) and Lone Kellermann (CBS) sell consistently 
and frequently hit silver or gold status. 

Nevertheless the promotion shortcomings create industry hang-ups. The two Danish daily 
newspapers Ekstra Bladet and B.T. have special weekly features on music, with the latter running 
the only Danish chart, and most days there are news page items on music 
business personalities. (Continued on page SC-9) 

Knud Orsted is Billboard's correspondent in Denmark. 

LACK OF CHARTS 
BOON TO DANISH 
SONGWRITERS 

While the Danish music publishing scene is as much 
one of constant change as in the other Scandinavian 
territories, it is made very different by the fact that for 
the past two years the country has been without radio 
charts or, indeed, any other kind of official sales list-
ings. 

This has led to an increased productron schedule by 
major record companies of artists who write their own 
material. At the same time, there has been a sharp de-
cline in the production of local covers of foreign hits. 
And this greater prospect for local songwriters to 

(Continued on page SC-I 3) 

Immediate right: 
I ove Fever. A Dan-
ish entry into the 
fast-growing disco 
scene, the trio also is 
breaking fast in Spain 
and France. 

Top right: Sailor. The 
U.K. group receives sil-
ver disks from CBS Den-
mark chief Soren Nissen, 
at extreme right. 

Bottom right: Mabel, a 
teeny-bop band signed to 
Johnny Reimar of Starbox 
and already in the top league 
in West Germany, backed by 
massive publicity. 

NEW FIRM BOASTS :1 
HEALTHY UPSURGE 

Since Kleinerts Musik Forlag AS was founded in Denmark five years ago, the company has en-
joyed continuous growth and prosperity, according to manag'ng director John Rasmussen. 

After a 50% increase in turnover in 1977, compared with the previous year, the company man-
aged a further 25% increase in 1978, despite the general music industry recession. 
"Our sheet music sales have more than doubled in the last three years and there is growth in 

every area—popular, educational, classical and hit folios," says Rasmussen. 
On the recording side the company has great faith in singer- songwriter Nis P. Jorgensen. "The 

record division has shown a steady increase in turnover every year despite the massive competi-
tion from the majors," 
says Rasmussen. 
As chairman of the 

Danish Music Publishers' 
Assn., a major preoccupa-
tion for Rasmussen is the 
continuing battle be-

(Continued on page SC- I4) 
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FINLAND ON RoeTIOTO RECOVERYBy  - 
Last year proved a 

sad disappointment for 
the Finnish record industry, 

with sales slumping for the first 
time in a decade or more. 

The stark statistics tell the story. Sales of 
national IFPI-linked companies ( including CBS, 

Discophon, EMI Finland, Finndisc, Finnlevy, Kom• 
pass, Love, PSO-Musiikki, Scandia Musiikki and Sat-

sanga) showed a 1978 value of $34.6 million at retail level, in-
cluding tax. That was down some 11% on the previous year. 

And unit sales volume, at 4.3 million, was down by 15%. 
This included a drop of 600,000 units on domestic records 
and tapes, enough to make the industry chiefs very unhappy. 
But the international side had little to boast of, because it 
proved a major loser in monetary terms. 

76 The build-up of pre-recorded cassettes, a natural develop-
& ment it seemed in previous years, came grinding to a stand-
73 still. The sales ratio between records and cassettes here is 52-

48, surely the closest in the world. 

Reasons for the industry problems are many and include 
< the overall slump in Finland, apathy among youth, a decline in 

motoring nationally. The role of increasing competition can-
not be disregarded. Several new enterprises are striving for a 
share of the leisure market cake which, at least for now, has 
stopped getting bigger. 

Sales by direct importers and "outsiders" are creating a 
feeling of confusion within organized industry which had done 
so much to improve the market and build the status of domes-
tic product. 

The emergence of K-tel International ( Finland) in February, 
1978, remains a matter of controversy at industry level. After 
just a year in business, K-tel has managed to sell around 
400,000 albums, a fine result considering the company has 
faced heavy competition from Finnlevy and Scandia Musiikki, 
two pioneers of local television advertising. And it's a result 
further enhanced by the fact that at first K-tel's foreign-origin 
product was reckoned unsuitable for Finnish tastes. 

In fact, K-tel nas succeeded at the expense of local product 
and has helped turn demand and taste in Finland towards the 

• appeal of international product and artists. 
CC ▪ K-tel looks to double its turnover in 1979, a target which 

o 

(73 

O) 

Karl Helopaltio is Billboard's correspondent in Finland. 

from here looks over ambitious. But what is certain is that the 
other companies cannot just sit around doing nothing as their 
"cake" percentage is being eroded. They have to find more 
aggressive and efficient marketing plans and more television 
campaigns, despite inherent problems of finance. 

Well-executed tv campaigns have sold more than 100,000 
records and tapes, an equivalent of around 10,000 units per 
presentation of advertising spot. But recently the tv market-
ing field has become somewhat frayed at the edges, leading to 
the occasional major setback and to inevitable serious think-
ing. 
A 30-second spot on MTV can cost up to $7,500 and the 

breakeven point can be as high as 50,000 albums. Following 
this development, tv compilations in Finland are now up-
graded into the higher price category of $7.50 at wholesale, 
including a 16.3% purchase tax. 
One big aim here is to expand, during 1979, the member-

ship of Aanilevytuottajat, the Finnish group of companies af-
filiated to IFPI. Nee companies like Poko Records, M&R Pro-
ductions, Levytuottajat and K-tel are being mentioned as 
potential candidates. And this organization seeks nothing 
more than to see a recovery of the local market, notably do-
mestic product, which seems to be sinking ever lower during 
the first half of this year. 

Certainly record retailing in Finland has undergone major 
changes in the 1970s. The conventional dealer, once the 
backbone of the selling system, has lost importance fast and 
now accounts for only some 40% of IFPI sales. 
Today rackjobbers have taken up a 40% market share, the 

remaining 20% being shared between department stores, su-
permarkets, record clubs and mail order firms. 
Nothing has been held " sacred" in the retail side since 

1976 when Valintatalo, a major retail operator based in Hel-
sinki, declared its own form of open warfare on price levels, 
directed against the Finnish record industry. 

Following successful test sales in its four metropolitan out-
lets, Valintatalo opened its first record-tape shops in 1976-77. 
Current catalog material and hit product was sold at anything 
from 30-50% discount. International product was important 
outside the reach of the "organized" record industry. 

Valintatalo now turns over a multi-million dollar industry by 
selling records and cassettes through its 15 outlets in South-
ern Finland. Major supermarkets and department stores are 
copying its methods and pricecutting here has reached alarm-
ing proportions. 

When thousands of current catalog items are on sale at 
around $ 1.50-$3.50 across the whole country, it has to have a 
serious inflationary effect on the market. Reduced prices be-
come the order of the day. 
The Federation of Music Dealers, acting on behalf of some 

120 specialist music shops, has aired strong attacks about 
sales through supermarkets, service stations, rackjobbing 
outlets and mail order firms. It is also accusing local record 
companies of favoritism in trading terms and it wants to use 
strong-arm tactics to tackle all the problems. 
Many music shops make most of their annual income by 

selling musical hardware, but rely heavily on record and tape 
sales, too. 

In overall terms, the position of the conventional dealer in 
Finland is not very enviable. Several firms have been forced to 
cut stocks, along with expenses and personnel. As a result, _ 
the general standards of service have suffered, giving a fur-
ther boost to the Valintatalos of the industry world, whose aim 
simply is maximum sale, fastest. 
The role of the mail order firms, including record clubs, has 

been another cause of anxiety among the conventional deal-
ers. These companies, some of them in the direct importing 
business too, retail thousands of recordings each month. 
They are fast, efficient and offer hot product, " the cream," at 
reduced prices. Some enterprises, like Unitor's and the Musi-
ikki Fazerbacked Listaklubi, sell primarily among the growing 
youth population center. 

However, local record companies fully understand the prob-
lems of the conventional retailer. There have been special in-
dustry-boosted campaigns to pull potential customers to the 
record sales counters. There are free records, image-building 
exercises, special offers and many other marketing aids. Yet a 
lot remains to be done at both record company and retail out-
let levels. 
A key word in the Finnish industry of late has been "ration-

alization." In the case of Finnlevy and its sister companies, it 
led to the formation of Finnscandia Oy, an administrative 
company, with individual firms still maintaining separate 
identities and with a say in repertoire and artistic matters. The 
results have, it is said, been highly promising. 

Love Records, which has been doing first-rate work as a pro-
ducer of Finnish rock, was hit by serious financial troubles in 
1978 and stood on the verge of bankruptcy. Some employes 
were sacked and product past and future was licensed to EMI 

(Continued on page SC- I0) 
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Danish Growth 
• Continued from page SC- 7 

But the radio programs here no longer feature pop charts, 
instead making do with " newsdesk" type features on pop. 
The lack of regular communication has its own effect on Dan-
ish record production. 
The radio and television network in Denmark is govern-

ment-owned and there are absolutely no chances of advertis-
ing music product. The only way to get promotion via tele-
vision is to break into one of the few programs on pop selected 
by disk-jockey Jorgen Mylius, and there are only five or six of 
those each year. One other possibility is the screening of 
shows bought from the U.S., U.K. or Sweden. 

But an alternative area of promotion is within the concert 
scene and that is growing ever bigger fn Denmark. One main 
reason is that four main European promoters have offices in 
Copenhagen: International Concert Organization ( IC0), 
owned by Ame Worsoe; the Knud Thorbjornsen Agency; the 
Scandinavian Booking Agency (SBA), owned by Anders Ste-
fansen; and Danish Concert Promotion (DKB), owned by 
Steen Maribo and Flemming Schmidt. 
These all work on major European tours featuring inter-

national names within the jazz, rock and folk fields and, gen-
.rally speaking, each schedule would expect to incorporate a 
Copenhagen gig. 
Some record companies have successfully tried to break 

new artists by bringing them in for debut concert perform-
ances. City Boy is a prime example of this kind of promotional 
push, with Polygram and Knud Thorbjornsen working to-
gether on the project. Most concerts in Denmark today attract 
full-house audiences and some of the problems in the live-
show field which afflict other Scandinavian territories just 
don't apply in Denmark. 
Among key Danish companies is Starbox, where Johnny 

Reimar, managing director, looks for his Danish acts to break 
internationally, with special emphasis on European terri-
tories, as well as gain chart status in Denmark. 

His success is underlined by teeny-bop act Mabel which won 
the Danish section of "A Song For Europe," with eventual rep-
resentation in the Eurovision Song Contest in 1978. With pro-
motional assistance from the mass-circulation pop magazine 
Bravo, the band has become very popular in West Germany 
and is currently also building fast in Spain. 
Reimar is very involved with the burgeoning disco scene via 

the trio Love Fever, which had a big hit with its debut album in 
France and is also breaking fast in Spain. (On the home mar-
ket, he has done well with guitarist Jorgen Ingmann, a local 
artist who hit number two spot in the Billboard U.S. chart in 
1964 with " Apache.") 

Dolly Parton picked up a platinum album from the company 

for sales of 100,000 albums in Denmark and did well on tour 
here. Bonnie Tyler, from Wales, also built a big reputation 
here through Neilsen promotional activity. Neilsen is RCA rep-
resentative in the country. And there are upcoming special 
campaigns for the Salsoul label and for the classical label 
Supraphon. Then, in yet another area, there was a tre-
mendous push for the new David Bowie album " Lodger." 
On the local front for Hede Neilsen there is jazz product 

from bassist Hugo Rasmussen with "Sweets To The Sweet," 
featuring tenor saxophonist Jesper Thilo and U.S. guitarist 
Doug Rainey, plus an LP from Danish singer Lisa Linn and the 
Bo Sylven band, featuring compositions by Stevie Wonder, 
Quincy Jones, Bert Kaempfert and Count Basie. 
There is also non-stop activity from Sonet, now in new 

premises in St. Kongensgade, with Starbox as a near neigh-
bor. Among new product is an album by local disco singer Jan-
nie Hoegh, due for release in several foreign countries. As part 
of the Swedish Sonet outfit, the Danish arm releases many 
jazz albums and also looks after distribution and promotion 
for the Pye, Chrysalis, Island and Beserkley labels. 
Hamlet is a company specializing in local artists singing in 

the Danish language, and is also very productive in the jazz 
field. Special success came for the jazz LP featuring violinist 
Finn Ziegler, but there are big sales too for a series of 13 al-
bums from leading folk music figures in Denmark. 
Pentagram Productions here has Skunk Funk as a leading 

act, with releases in several European centers for the band's 
debut album. The follow-up LP Comes in August, followed by 
a concert tour of Holland and Germany. 
A young record company called Medley started in August 

last year, with former CBS producer Poul Bruun as chairman. 
Its first album release with the band Starfuckers went gold on 
sales in excess of 50,000 in Denmark and 30,000 more in 
Norway and Sweden. There is promising action in the U.K. for 
Medley's new wave group the Sods, Step Forward Records 
handling the band there. 

Paris-based Brazilian singer/pianist Tania Marie is signed 
exclusively to Medley for the world and her " Live at 
Montmartre" is now out in several foreign countries. 

While Medley is the company's main label, there is also King 
Pear, a low-budget, low- price and high-royalty outfit which has 
put out six albums. One features ex- Dylan guitarist Billy 
Cross, Entrance group pianist Kenneth Knudsen and the 
Delta Blues Band. 

The Tocano Studio companies, which includes cassette du-
plication, took over Ophelia Records last year and is now ac-
tive in music publishing and record production. Allan Heiding, 
singer with the established group Flair, has recorded recently 
in the U.K. with Shadow's drummer Brian Bennett, and bas-
sist Les Hurdle. Mixed in the Abbey Road Studios, by Peter 
Vince, this album, "Welcome To My Song" is set for release in 
several territories to further boost Heiding's career. 

Peter Abrahamsen, managing director of Metronome, de-
pends heavily on WEA product to maintain a 7%-8% share of 
the market. " But," he says, "domestic product can achieve 
better sales today than it did five years ago. The quality of 
Danish recordings and the standard of lyric writing is much 
higher now than it was then." 
Among the best-selling Metronome acts are the rock band 

C.V. Jorgensen, girl singers Trille and Anna Linet (both on the 
ExLibris label) and a girl rock and roll band called Shit & 
Chanel. The jazz fusion band Entrance, which made its debut 
at last year's Montreux Jazz Festival, and is led by trumpeter 
Palle Mikkelborg, has had its first album released throughout 
Scandinavia and in France. 
Abrahamsen notes that the Danish singles market is enjoy-

ing a revival after a period of gradual decline. "We've achieved 
good figures with WEA disco singles and have topped 10,000 
sales with the Rod Stewart single Do Ya Think I'm Sexy.' " 

Like all companies releasing hot international product, Met-
ronome is constantly fighting competition from direct im-
ports. Says Abrahamsen: "A big retail chain bought the last 
Rod Stewart album from abroad and was able to offer it at 
three dollars lower than the normal price. We had to cut our > 
prices and decimate our profits to compete. But fortunately 

we have a good wide-ranging WEA catalog which sells steadily. ri,r 
It's only the giant hits that bring us direct import headaches º). 

a and when we see them coming we can take action." 
The signal success of "Saturday Night Fever" and 18 

"Grease" made 1978 a very good year for Polygram, Den- ‘È 
mark, despite having to contend with heavy parallel imports. 
Says Stefan Fryland, Polygram managing director: " My es-

timate is that between 30%-35% of retail turnover from these 
two albums were produced by direct imports from Germany 
and Holland. These sales were not, of course, reflected in the 
IFPI statistics. If direct imports were included, then retail busi-
ness in Denmark for 1978 would show a significant gain over 
1977. 

"In 1977, it was estimated that direct imports accounted 
for between 15%-17% of retail sales. Last year the figure was 
up to between 20%-25%. Naturally, the bigger the hit, the 
more competition we get from direct imports." 

Polygram, as in the Danish industry as a whole, derives 70% 
of its turnover from international repertoire. Its strongest lo-
cal act is Shu-Bi-Dua, a group which writes its own songs, in 
Danish. Its last album sold 300,000. 

Despite the temporary withdrawal from the scene of CBS 
Denmark's hottest local act, Gasolin, Soren Nissen, managing 
director, says the company maintained its market share in 
1978, thanks to big sales by movie actress Lone Kellermann, 
who had a giant hit with " Luigi," a song written by Gasolin's C 
Kim Larsen. The single sold 35,000 and the album 110,000. 
Says Nissen: "The share of the market accounted for by do-

(Continued on page SC-I3) 
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S Global Breakthrough 
• Continued from page SC-I 

Swedish pop and jazz guitarist Janne Schaffer has already 
built a strong worldwide reputation. Today he records with 
CBS and his latest album " Earmeal" was released in the U.S., 
where it received encouraging reviews. 
Another CBS artist is Ann-Louise Hanson who, after almost 

20 years as a recording artist, produced a country-pop album 
and hit the success trail with sales in excess of 150,000 units. 
This led to release of her records in most European territories 
and she is recording in several different languages, notably 
Spanish and German. 

Hottest act in Sweden today is the Boppers, a group of 
youngsters reviving the music of the 1950s. The band's debut 
alburri has sold more than 150,000 copies in Sweden alone 
and, following hard promotional work by the group itself in 
MIDEM this year, its product is being released in Canada, the 
U.K., Germany, Spain, Japan and other non-Scaninavian ter-
ritories. 

• Other fast-growing acts include CBS group Factory, CBS 
• singer Magnus Uggla and Phonogram's Scafell Pike. 

(2- But apart from Abba, Sweden has so far had two major in-
p_ ternational successes: Harpo and Bjorn Skifs, both EMI acts 
?) produced by Ben G.T. Palmers. Harpo scored all over the 
.0 
— world with the self-penned "Moviestar" some years back and 
e still has singles out in different countries, mainly in Germany. 

Skifs was formerly lead singer with Blue Swede, which had a 
U.S. hit five years back with "Hooked On The Feeling," a 
chart-topper there. Both are today pushed internationally by 
EMI-EAR here. 

Just 10 years ago Finland was known mainly as the land of 
Santa Claus and Jean Sibelius. It was impossible to even pon-
der the idea that the country would one day produce high-
class rock groups or individual singers ready for the full inter-
national market. 

Although heavy barriers, lingual, musical and psychologi-
cal, existed around acts like Tasavallan Presidentti, Wigwam 
and Jukka Tolonen, they toured Scandinavia and Europe and 
so started gaining international recognition for their skills. 

Tasavallan Presidentti and Wigwam are now dead and 
gone, in success terms, but their pioneering work is carried on 
by a whole generation of new names. They include The Group, 
Piirpauke and the Jukka Tolonen Band, all playing so-called 
"fusion" music, plus the Hurriganes and Pen Lee, who base 

o their punk-type " root rock" on rhythm and blues. All of them 
cc have appeared successfully in various Scandinavian countries 
et and some have wandered even further away. 
0 
ci3 Some local Finnish acts have entered into recording deals 
_j- with Swedish companies. Hurriganes, the best-paid Nordic 

CI) 

act in the "folkpark" circuit, has sold around 200,000 albums 
in Sweden since 1976. 

Also big in Sweden is Arja Saijonmaa, a fine interpreter of 
the songs of Greek composer Mikis Theodorakis; Cumulus, a 
talented all-round cabaret-recording act; and Teddy and the 
Tigers, specializing in the music of Eddie Cochran, Gene Vin-
cent and Buddy Holly. Teddy is probably the brightest expo-
nent of the Finnish "new wave," which has produced several 
Sex Pistols and Clash-type combinations and a new vitality on 
the local scene. 

Other Finnish acts of growing international reputations in-
clude Kalevala (a regular in France); jazz composer-pianist 
Heikki Sarmanto, whose works such as "New Hope Jazz 
Mazz" have won acclaim in the U.S.; Marion, an EMI-EAR art-
ist, very popular in German-speaking territories; and Country 
Express, which recently appeared at Nashville's Grand Old 
Opry and Country Fan Fair. 
Tommy Seebach seems to have the biggest chance in Den-

mark to find international acceptance, especially after his ap-
pearance on the Eurovision Song Contest this year with 
"Disco Tango." There was an immediate demand for his song 
entry in foreign territories and now he is releasing an album 
over a wide area. 
The disco act Love Fever and rock band Mabel have recently 

been in Spain for television shows and their market is cer-
tainly extending through most of Europe. 
But there is a general feeling in the Danish industry that it is 

still very, very difficult to break acts over the whole inter-
national spectrum. Because the record companies feel that 
way, there is no encouragement for producers to make rec-
ords specifically for the world market. 
However Johnny Reimar, for one, has not given up. Love Fe-

ver is his act, and it sold 25,000 copies of a debut album in 
France. Mabel is also his, with strong German interest. He also 
offers guitarist Jorgen Ingmann to the world markets. 
Kim Larsen, former lead singer with top Danish band Gaso-

lin, has signed a recording deal with Pyramid in the U.S., and 
will live over there as from the fall to build a North American 
career. 
Then there is Sanne Salomonsen, a big seller in Denmark, 

and of international potential. Metronome's Entrance and 
Iron Office jazz-rock groups are gaining international atten-
tion, while there is a U.S. release for Sonet disco singer Jannie 
Hoegh on her new album. 

From the Norwegian angle, jazz artists are already finding 
international success. The leading players are promoted 
through Manfred Eicher, since they record generally for ECM, 
and that itself leads to tours all round the world. Saxophonist 
Jan Garbarek and drummer John Christensen are currently 
touring Japan with Keith Jarrett, have played all around Eu-
rope and have gigged in the U.S. 
There must be good chances of a breakthrough for Alex, a 

girl singer whose band is also known as Alex and who made 
her last album in the U.K. Ingrid Elisabeth is a comparatively 
new pop singer already known in Germany. Then there is An-
ita Skorgan, who represented Norway in the 1979 Eurovision 
Song Contest, plus groups like the Jonas Fjeld Band, Jahn 
Teigen, Ruphus and Tension Head. 

Norwegian television helps by transmitting the Spelle-
mannsprisen Awards, equivalent of the Grammy Awards in 
the U.S., when all artists nominated by the jury are heard and 
seen. For example, Laila Dalseth was invited to sing in Poland 
after her record was heard on this show. 

But generally it is down to Norwegian artists themselves to 
promote themselves. Sometimes local trad jazz bands play 
overseas, two recently in the New Orleans Festival, but this is 
something separate from the recording world. 
The fight is on to gain greater international recognition for 

Scandinavian artists. But it looks like a very long battle. 
ft' 4-• 

Finland Recovery 
• Continued from page SC-8 

Finland. Now, after months of uncertainty and despair, Love 
Records is showing clear signs of recovery. 
The distribution issue in Finland has been shaping up wel' 

of late. Around 1974-76, most companies handled this all-im-
portant function for themselves, with retailers constantly on 
the phone making calls on orders all over the place. But cur 
rently four important distributors rule the Finnish scene: Fin-
nlevy, EMI Finland, Discophon and Polarvox. 

Production of music itself has never been easier. The once 
"hopeless" recording situation has been solved with the help 
of new studios using either 24-, 16- or 8-track facilities (own-
ers include Finnlevy, Love Records and Discophon). Pressing 
is handled by three companies and the number of high-class 
tape duplicators is nearing saturation point. There are also 
two ultra-modern plating and processing workshops, yet a few 
months ago most of this work was done in Sweden. 
Today's Finnish record industry is more than ever aspiring 

to export sales. MIDEM this year, where local companies ap-
peared under the full Finland banner for the first time, gave 
clear evidence of this. Finnish studios, some of the highest in-
ternational standards, are luring in foreign artists such as 
Francis Goya, Burlesque and Lello Tartarino. This is seen here 
as only the prelude to a full-scale invasion. 
An optimistic note comes from John- Eric Westo, managing 

director of Finnscandia, who says: "On the basis of March 
sales figures concerning domestic product, it would seem that 
the local industry is starting to pick itself up. Added to that is 
the fact that the wise men of economics expect the Finnish 
gross national income to rise by some 4% this year, a figure 
well above the international average." fIllboard 
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CBS Records Presents 
Major Scandinavian Acts 

ANN LOUISE 
The Country Rock Queen of the North. 

Last year: Two No 1 hit singles, stunning press for her 
stage show and 150 000 albums sold. 

FACTORY 
The biggest threat ABBA has ever known from 

their compatriots. The debut album 
passing 80 000 units, two months after release. 

MAGNUS UGGLA 
Well established Swedish superstar in the 

new wave area. One of those who creates big headlines 
from every little move. 

KIM LARSEN 
The leadsinger/songwriter of Denmark's most popular group Gasolin'. 

His straight, uncomplicated rock music turns everything to gold. 
So far 2,5 millions albums have. 

TROND GRANLUND 
Have it the nor-way! His new album proves him to 

be one of the most innovative acts in 
progressive Norwegian rock. 

TAPANI KANSA 
Finlands Mr Showbusiness. Constantly topping the charts 

with his cover versions in the Finnish language. 
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TROND GRANLUND 
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ROLF ERICSON - JOHNNY GRIFFIN 
F LC 5027 

CSineerely Ours 

ROLF JOHNNY 
ERICSON GRIFFIN 

GABOR SZABO 
FLC 5030 

ULLA JONES 
F LC 5033 

Jârnvâgsgatan 70, 
172 35 Sundbyberg Sweden 

Nordic Industry 
• Continued from page SC-I 

In Finland the market suffered an 11% decline in value and 
a 15% decline in units, leaving Norway as the only Scandina-
vian bright spot with a total industry turnover of $67 million— 
an increase of 16% over 1977. In contrast to Sweden and 
Denmark, singles sales, which have declined drastically over 
the last few years, went down still further. 

Sales in 1978 were 350,000, compared with 370,000 in 
1977. LP sales went up from 3.6 million to 4.2 million and 
prerecorded cassette sales from 3.2 million to 3.51 million. 
Norway has thus been the most healthy of the Scandinavian 
markets, particularly in the light of the fact that there has 
been no increase in record prices for five and a half years. In 
fact, to compete with direct imports, the industry was obliged 
to drop prices by 20% in 1975-76. Now they have stabilized at 
$10 for an album, $2.60 for a single and $ 11 for a musi-
cassette. 

There is some concern in Norway about the erosion of cata-
log sales caused by the phenomenon of the super hit. Phono-
gram general manager Michael Aas says: " It was only three or 
four years ago that Norway had its first 100,000 LP/cassette 
seller. But last year two or three albums sold in excess of 
200,000—a phenomenal sale in a country of four million 
people." 
Although drawing some comfort from the prosperity of the 

Norwegian market, Anders Holmstedt, chief EMI executive for 
the Scandinavian territories, acknowledges that taken as a 
whole, 1978 has been a tough year for Scandinavia. "The in-
dustry had been living in a dream world and no one had the 
guts to do anything about the predicted slump while there was 
still time. Now the only possible way for the industry to main-
tain profitability is for it to raise prices and take strong action 
against parallel imports." 

Holmstedt cites as causes for the sale decline over- produc-
tion, persistently high unemployment which has reduced 
spending power and a substantial rise in the cost of living. In-
flation in Sweden is currently running at 8%, in Norway at be-
tween 5% and 6%, in Denmark at 9% and in Finland at 5%. 
Home taping is undoubtedly another factor which puts a 

brake on sales. Kurt Mikkelsen, managing director of EMI 
Denmark believes that blank tape sales in his country may be 
running at as much as 30 million annually (almost 10 times 
the sale of prerecorded cassettes). In Sweden sales are cer-
tainly 20 million annually. 
Says Holmstedt: " Home taping is something we have to 

learn to live with. Although it amounts to pure theft, there is 
nothing we can do about it except seek compensation by 
some levy on blank tape. This is something which the Swedish 
industry is actively pursuing." ( Billboard, April 7). 

The general consensus in Scandinavia, however, is that the 
worst is over and that the industry will get back into its brisk 
stride in 1979. " I think there has been a certain drop in con-
sumer spending because of a period of political and economic 
uncertainty in Sweden," says Holmstedt. " People were put-
ting much more money into savings while waiting for things to 
settle down. But the record business is resilient. If we can pro-
vide better scope for the presentation of live music, bring 
back some of the glamor of the business, then we'll bring the 
people back into the record shops." 

Certainly there are signs of an upturn this year. Business in 
Norway for the first quarter, for example, is up by 23% com-
pared with the first three months of last year. 
One of the major problems when it comes to stimulating 

sales in Scandinavia is the generally negative attitude the gov-
ernment broadcasting organizations have toward pop music. 

Says Polygram Denmark managing director Stefan Fryland: 
"The radio in Denmark is too much orientated toward high-
brow culture. It is extremely difficult to get video clips on tv. So 
we have to use other channels—advertisements in news-
papers and magazines, in-store promotion and disco-
theques." 

Finland is the only one of the Scandinavian countries with 
any commercial broadcasting—so that K-tel in Sweden uses 
the telephone service for "dial- a-disk" promotion as well as 
regular newspaper advertisements. 
Says Dag Haeggqvist, general manager of Sonet, Sweden: 

"Promotion in Scandinavia is difficult and very costly. In re-
cent years there has been less increase in the cost of produc-
tion and manufacture than there has been in the follow-up 
areas of marketing and promotion. Because of the limited 
promotional opportunities, it is hard to sell- in large stocks of 
product, even when it is hot international material. So the 
dealers buy in small quantities, sell out, and then there is a 
gap before the direct imports flood in. Because of the demand 
there has been, the dealer stocks up with imports—and then 
finds that he has substantial overstocks." 

Sonet now produces promotional film clips in various for-
mats and makes them available to retail stores and there is 
evidence that this promotional service does generate sales. 

Haeggqvist sees a positive aspect in the lack of advertising 
on Swedish tv in that it enables the industry to maintain 
steady sales across a broad range of repertoire. He points out 
that the effect of intensive tv advertising in other markets has 
been to concentrate sales too heavily on a few star releases at 
the expense of general catalog sales. 
On the other hand, Sonet managing director Gunnar 

Bergstrom, points out that big hits provide a general stimulus 
to the whole market, regenerate interest in records and traffic 
into the record stores. "The higher the point of the pyramid," 
he says, " the broader the base." 

(Continued on page SC- I3) 

THE GREATEST SCANDINAVIAN 
ACT FOR YEARS! 

License deals 
for their first 
LP "Number 
One" has now 
been settled 
in the follow-
ing territo-
ries: 
Australia, 
Austria, Bel-
gium, Cana-
da, Denmark, 
Finland, 
Germany, 
Holland, 
Japan, Poland 
Switzerland 

Sound of Scandinavia 
& Recording AB 
Box 1108 

S-141 23 Huddinge Phone 46-08-774 07 80 
Sweden Telex 12601 SOSREC-S 

MANAGENIEPer 
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Territories 
still to settle 
Brazil, France, 
Ireland, 
Israel, Italy, 
Mexico, New 
Zeeland, 
Spain, UK, 
USA 
Inform us 
about your 
company's 
possibilities 
in your 
country. 

The Midem success 

of 1979. 



Lack Of Charts 
• Continued from page SC-7 

. ▪ have their material recorded has been a real boost for pop mu-
sic in Denmark. Today every kind of material, from old Danish 
folk music to hard-core rock, is recorded. The best-selling 
Danish groups can hit sales figures level or better than those 
of best-selling foreign acts. 

There has been the spin-off trend for songwriters to want to 
be their own publishers, just as many producers like to have 
their own publishing outlets. But a reversal of this is seen to-
day, when writers and producers do realize the need of the ex-
perience of an established music publisher to run the busi-
ness side and exploit the material. 

As in most Scandinavian areas, Danish sales of printed mu-
sic have gone upwards over the last year. One reason is the 
increasing number of municipal music schools. The big sales 
of electronic organs for domestic use has also increased the 
demand for printed sheet music. The sales may still be rather 
modest but there is marked improvement all the time. 

EMI Music Publishing (Denmark) AS, having changed its 
name from lmudico some 18 months ago, is a sample of the 
general expansion of music publishing interests in the area, 
particularly Denmark. The company took over Francis Day 
and Hunter in 1977, then the representation of Screen Gems-
EMI Music and United Artists Music and Big 3 from January 
1978 for Demark and Norway. 

From July last year EMI Music also represents Tree Publish-
ing, and in January 1979 it signed an administration deal with 
April Music Sweden to handle its Danish activities. 
With these strong catalogs, plus its own comprehensive 

back catalog, EMI can defy the general trends caused by the 
lack of official charts and place songs for local covers. During 
1978 it obtained nearly 300 cover recordings in Denmark and 
Norway, including representation as album tracks. 

But the company still works hard to find new talent to meet 
the demand for new Danish songwriters. This year should see 
the breakthrough of several contract writers on the inter-
national marketplace, notably Tommy Seebach, who per-
formed the Danish Eurovision Song contest entry this year 
and is a top-seller in Denmark. 

Biggest international hits for EMI in Denmark over the past 
year have included Kate Bush's "Wuthering Heights," " Lion-
heart" and "The Kick Inside;" Queen's "Jazz;" Elton John's 
"Single Man;" ELO's "Out Of The Blue;" and the Rolling 
Stones' "Some Girls." BiHkood 
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Nordic Industry 
• Continued from page SC- I2 

Mikkelsen, head of EMI Denmark, is not convinced about 
this last point, however. "The industry seems so dependent 
now on super acts that it is unhealthy. Our aim should be to 
sell music, not just a few artists." 

Mikkelsen echoes Holmstedt's call for a blank tape levy, 
seeing home copying today as a far more damaging factor 
than direct imports. With a high penetration of cassette play-
ers in Scandinavia—four million in Sweden, 1.7 million in Den-
mark, 1.5 million in Finland and 1.3 million in Norway—and 
an annual average purchase of prerecorded cassettes per unit 
of between two and three—home taping is clearly rife. 

Mikkelsen says the Danish industry is currently working on 
a proposal for a levy on blank tape. "Something has to be 
done," he says, "otherwise the whole record industry will be 
undermined." 

Ivan Nordstrom, head of Polygram Sweden maintains an 
optimistic outlook for the Scandinavian industry despite the 
gloom of 1978. "I think the business will be much better this 
year. The general economic situation is improving—and 
sometimes it is no bad thing to come down to earth and take 
stock of the situation. Up to now it has perhaps been too easy 
to sell records in Sweden. 

"We must improve local production—fewer releases and 
better quality—and we must try as an industry to get away 
from this concentration on high volume and get back to cata-
log." Balboa, 

Danish Growth 
• Continued from page SC-9 

mestic product has gone down slightly from 35.4% in 1977 to 
32.2% in 1978, but had Gasolin put out a new album I think 
there would have been no decline." 

Gasolin, taking a one-year break, has sold more than two 
million albums to date, including 200,000 in Sweden, 
250,000 in Norway and 22,000 in the U.S. Kim Larsen, now a 
solo artist, is maintaining the success pattern with 150,000 
sales of his first solo album in Danish. 

"Last year we also managed to sell more international prod-
uct," says Nissen, including the repertoire of the U.K. group 
Sailor, each of whose last five releases has sold 25,000. And 
thanks to a fantastic promotional film, extracts from which we 
showed in major retail stores, we sold more than 35,000 al-
bums by Meat Loaf." Billboard 

Leading Finnish record and cassette 
retailer with 15 recordshops and 
departments and more coming in 
the near future 

SEEKS FOR NEW CONTACTS 
seeks for new contacts of U.S. , 
U.K. and continental exporters. 
All record and cassette bargains 
and deletions wanted. 

IS PROUD TO REPRESENT 
Sweden Music AB • Union Songs AB • Polar Music AB 
Reuter & Reuter %lags AB • Ahlins Musikftirlag AB • Stockholms Musikproduktion • AB Succémelodier • 
Modern Music • MCA Music Svenska AB • Palace Music Sweden AB • MAM Music Publishing AB • 
Sugarmusic Scandinavia AB • Interworld Music AB • Rondor Music Group • ATV Music • Heath Levy 
Music • Ivan Mogull Music • Rak/Chinnichap • Hall-Clement Publications • Black Bull Music • 
Stonebridge Music • Garrett Music • Perren Vibes Music • Intro MV • St. Annes Music • Braintree Music • 
Fourth Floor Music • Roadshow Music Group • Lowery Music • Ahab Music • U.E.P. and others. . . 
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Swedish Success 
• Continued from page SC-3 

Now it is expected that other Swedish companies will follow 
suit in the late summer. 

However the CBS price raise means the company is likely to 
be harder hit by the parallel importers, since dealer price for a 
Canadian import here is around $4.90. 

Klinteberg says: "We watch the parallel importing aspect of 
the market very closely. We've recently started with various 
price reductions on hot albums. Maybe we'll go to $4.40 for 
certain LPs, but only for a week at a time. That way we hope to 
create uncertainty and indecision among the importers. And 
we try to beat them by being very quick off the mark with new 
releases and by having a fast and reliable delivery service. 

"We should build goodwill and make dealers think twice be-
fore going to the parallel importer." 

But Klinteberg says that despite all the problems CBS has 
established new names, both national and international. His 
view is that " new" is a vital word in order to keep audience 
interest, and his aim is to further increase turnover on local 
product. 

Recent new- name local artists pushed through include: 
Ann- Louise Hanson, whose last album sold in excess of 
100,000 units in Sweden and is now released in U.K., Spain, 
Germany and the Netherlands; Magnus Uggla, with two big 
hit albums in a year; and Factory, a group which sold 50,000 
copies of its debut album in just one week in Sweden. 

Says Klinteberg: -Vital to breaking a new act is getting it out 
on a nationwide tour. We have special tour support program-
ming, though there is a general shortage of suitable venues 
for pop shows in Sweden. We have no club circuit. But it is a 
good country for international acts, with audiences who un-
derstand the lyrics and go out and buy the albums." 

There are four suitable places for concerts in Stockholm, 
with the Ice Stadium biggest with a capacity of up to 7,000. 
EMA Telstar has a deal with the stadium for six to eight gigs a 
year. Recent concerts have featured Rod Stewart, Liza Min-
nelli, ELO and Frank Zappa. But what is most needed in Stock-
holm is a medium-sized hall with a capacity of 3,000. 

Additionally, Klinteberg sees a great need to build further 
on marketing ideas in Sweden. " We'll be very selective over 
artists, but those we sign will get the full treatment. Previously 
the industry here has been in such expanding form, so such 
selectivity has not been so important. 

"The record industry is more a risk game today. Marketing 
and recording of new Swedish music are areas we can in-
fluence, but we still need big sales on some items in order to 
cope with other demands." Billboard 

Norway Reports 
• Continued from page SC-4 

Local recordings are a vital part of the Polygram turnover, 
and the Rosenborg Studios are equipped with several multi-
track recorders ( running to 24-, 16-, 8-, 4- and 2-track), a 
newly-installed Polygram mixing console, Dolby A, AKG / EMT 
reverb, and the latest Neumann cutting equipment with Poly-
gram pitch control logic. 

Musikkindustri is operating now with 11 new fully auto-
matic PRA presses and one Lenned tandem press and has an 
annual capacity of six million albums and three million cas-
settes. More than two-thirds of the Musikkindustri products 
are exported to Polygram in Denmark and Sweden. 
Group recording activities via Phonogram and Polydor are 

closely linked in business terms to gain maximum marketing 
exposure. The present set-up allows marketing maximums for 
both Polygram and third- party repertoire, covering all aspects 
of music. Biggest recent successes have been Abba's "The Al-
bum" and the "Grease" soundtrack, each passing the re-
markable 200,000 figure in Norway alone. 

For CBS Norway, 1979 looks like being another record year, 
as sales over the first part of the fiscal year were 50% up over 
last year's figures. This sales growth has led to a significant 
increase in the company's overall market share. 
Main reason, say CBS executives, is its power in artist devel-

opment. Established acts like Gasolin, Bob Dylan, Super-
tramp and Chicago all pulled in huge sales on recent releases. 
Supertramp's " Breakfast In America" went to No. 1 inside 
three weeks, and Dylan's " Street Legal" hit 50,000 units, gold 
status in Norway. 

But CBS has also seen major breakthroughs for Billy Joel, 
Earth Wind & Fire and Frank Zappa, with big sales, too, for the 
successful local " Smurf" album. 

Local repertoire is looking for a boost through new releases 
from Trond Granlund and Jan Eggum, the latter, a leading 
troubadour here, getting his own one- hour television special 
as a big promotional boost. 
CBS finds, in common with other majors, that the lack of 

commercial radio and television in Norway simply shifts the 
emphasis in record promotion into alternative channels. Ma-
jor discos are serviced regularly by CBS through automatic 
mail-out of singles and the company is currently building a 
new field promotion force, working closely with diskjockeys, 
store personnel and youth clubs. 
And on the release front there is big planning for new prod-

uct from ELO, Earth Wind & Fire, Dylan and Kim Larsen. 
Talent-Produksjon A / S was set up in Norway in 1972, by 

Arve Sigvaldsen, who was previously with RCA here. The com-
pany is basically an all-round complex, taking in talent organi-
zation, record company, studio, publishing and distribution. 

It now has a market share of 30% within the local production 
sector of the industry. 

In 1975, its Talent Studios was set up with the most mod-
ern equipment and it has provided many big local hits, as well 
as jazz recordings by such as the Pat Metheny Group, Keith 
Jarrett, Jan Garbarek, and Gary Burton for the ECM label. 

Talent linked with Muvi and that is proving, as reported 
above, a huge success within the Norwegian market, particu-
larly with its facilities for total Norwegian distribution in part-
nership or on licensing deals. 

In its catalog, Talent has the three big success series in Nor-
wegian recording history: " Treff," with top artists doing local 
versions of international hits; " Frem Fra Glemselen," up to 
date versions of old folk songs by artists Rita Engegretsen and 
Helge Borglund; and "Country Fest," Norwegian country mu-
sic performed by artists such as Lillian Askeland and Ottar Jo-
hansen. 
Other leading Talent artists are Inger-Lise Rypdal, Ove 

Berg, Kristin Berglund, Lasa Septimus, Kai Eide, Unit five and 
international acts Julie Felix, Arabesque and Fats Domino. 
Out of eight local Grammy Awards this year, Talent picked 

up three for: Laila Dalseth's " Glad There Is You" in the jazz 
field; Sven Nyhus Quartet's " Dovregubben Danser" (folk); 
and the 80- piece military band "The Army Play" ( instrumen-
tal). 
The Norwegian industry is being built on sound founda-

tions. There are the inevitable problems, linked with the over-
all national economy, but sales are constantly increasing and 
there seems no slowing down of the flow of new talent. 
Among the smaller companies, db Records did exception-

ally well with the album " In Smurfeland," which sold more 
than 250,000 units, and a new -Smurf" disk is due out soon 
from Geir Boerresen, retailers hoping to cash in again on what 
has proved, so far, the biggest of all local record successes. 
Snowflakes is another small and new company which has 

presented a high-quality album by singer Anita Skorgan, 
whose Eurovision Song Contest entry " Oliver" is now distrib-
uted in 20 countries and translated into more than seven lan-
guages. 

New Firm Boasts 
Billboard 

• ( Mainuea from page SC- 7 

tween the popular music publishers and the serious music 
publishers over differentials in performance fees—a dispute 
which has riven KODA, the Danish performing right society, 
for more than a decade and which is still unresolved. "While 
the popular publishers and composers accept that their rate 
should be lower than that of serious music composers and 
publishers, they feel the gap should be narrowed," says Ras-
mussen. " But it seems impossible to reach a compromise." 

Billboar 
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We have had the pleasure of promoting 
the following artists : 

(In alphabetical order) 

ABBA, JOAN ARMATRADING, AVIATOR, BAY CITY ROLLERS, BE-BOP DELUXE, GILBERT BECAUD, 
BELLAMY BROS, CHUCK BERRY, MARTIN BEST CONSORT, BLOOD SWEAT & TEARS, BLUE OYSTER CULT, 

MARC BOLAN & T-REX, BONEY M.. BOOMTOWN RATS, VICTOR BORGE, KATE BUSH, BUZZCOCKS, 
CAMEL, CHEAP TRICK, CHICAGO, CITY BOY, CLASH, JIMMY CLIFF, NATALIE COLE, CHICK COREA, 

ELVIS COSTELLO, DARTS, BO DIDDLEY, DONOVAN, DON COSSACKS, DOOBIE BROTHERS, DR HOOK, 
GEORGE DUKES, IAN DURY& THE BLOCKHEADS, EAGLES, EDDIE & THE HOT RODS, DAVE EDMUNDS, 

ELECTRIC LIGHT ORCHESTRA, EXILE, BRYAN FERRY, PETER GABRIEL, RORY GALLAGHER, GASOLIN', 
GENESIS, STEVE GIBBONS BAND, IAN GILLIAN BAND, ROBERT GORDON, STEVE HACKETT, 

HERBIE HANCOCK, EMMYLOU HARRIS, ALEX HARVEY, RICHIE HAVENS, STEVE HILLAGE, HOLLIES, 
HURRIGANES, BURL IVES, THE JAM, AL JARREAU, JETHRO TULL, BILLYJOEL, ELTON JOHN, KANSAS, 

KING'S SINGERS, LEO KOTTKE, KURSAAL FLYERS, NILS LOFGREN, NICK LOWE, SHIRLEY MacLAINE, 
MANHATTAN TRANSFER, MANFRED MANN'S EARTHBAND, BOB MARLEY & THE WAILERS, 

JOHN MAYALL&THE BLUESBREAKERS, JOHN MILES, FRANKIE MILLER, MINK DeVILLE, 
EDDIE MONEY, MOTHER'S FINEST, GEORGES MOUSTAKI, NAZARETH, RANDY NEWMAN, 
TED NUGENT, GRAHAM PARKER, OSCAR PETERSON, PIRATES, PROCOL HARUM, 

SUZI QUATRO, QUEEN, RACING CARS, RAMONES, IVAN REBROFF, LOU REED, 
JONATHAN RICHMAN, TOM ROBINSON BAND, ROCKPILE, ROXY MUSIC, RUNAWAYS, 

TODD RUNDGREN'S UTOPIA, RUSH, SALOME, SEX PISTOLS, SHERBET, 
SHU-BI-DUA, BEN SIDRAN, PATTI SMITH, SMOKIE, STATUS QUO, STEELEYE SPAN, 
ROD STEWART, SUPERTRAMP, SUPREMES, SWEET, SWINGING BLUE JEANS, 10 cc, 

THIN LIZZY, GEORGE THOROGOOD&THE DESTROYERS, TUBES, TINA TURNER, 
U FO, ULTRAVOX, URIAH HEEP, VIOLINSKI, ROGER WHITTAKER, 

YES, ZAL, GHEORGHE ZAMFIR, FRANK ZAPPA 

We look forward to hearing from you if you 
think of touring our part of the world. 

EMA-TELSTAR AB, P.O. Box 9127, S-102 72 Stockholm, Sweden. Phone 08-68 02 50. Telex: 12234. 
Knud Thorbjornsen ApS, 35 Gronnegade, DK-1107 Copenhagen, Denmark. Phone 01-12 26 10. Telex:16996. 
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BRITAIN 
(Courtesy of Music Week) 

As of 7/7/79 
SINGLES 

This Last 
Week Week 
1 I ARE FRIENDS ELECTRIC, Tubeway 

Army, Beggars Banquet 
2 3 UP THE JUNCTION, Squeeze, A&M 
3 23 SILLY GAMES, Janet Kay, Scope 

4 2 RING MY BELL, Anita Ward, TK 

5 10 NIGHT OWL, Gerry Rafferty, United 
Artists 

6 18 LIGHT MY FIRE/137 DISCO 
HEAVEN, Amii Stewart, Atlantic/ 

Hansa 
7 5 THE LONE RANGER, Quantum 

Jump, Electric 
8 4 BOOGIE WONDERLAND, Earth, Wind 

& Fire, CBS 
9 24 C'MON EVERYBODY, Sex Pistols, 

Virgin 
10 6 DANCE AWAY, Roxy Music, Polydor 

11 7 SUNDAY GIRL, Blondie, Chrysalis 
12 15 LIVING ON THE FRONT LINE, Eddie 

Grant, Ice Ensign 
13 8 AIN'T NO STOPPIN' US NOW, 

McFadden & Whitehead. P.I.R. 

14 14 WHO WERE YOU WITH IN THE 
MOONLIGHT, Dollar, Carrere 

15 9 HAPPY. RADIO, Edwin Starr, 20th 
Century 

16 13 CAVATINA, John Williams, Cube 
17 11 WE ARE FAMILY, Sister Sledge, 

Atlantic 
18 21 GO WEST, Village People, Mercury 
19 12 THEME FROM DEER HUNTER, 

Shadows. EMI 
20 26 MAYBE, Thom Pace, RSP 
21 22 BABYLON BURNING, Ruts, Virgin 

22 NEW GOOD TIMES, Chic, Atlantic 
23 19 SAY WHEN, Lene Lovich, Stiff 
24 20 CERTCHA, Chas & Dave, EMI 
25 16 MASQUERADE. Skids, Virgin 

26 29 DO ANYTHING YOU WANT TO, Thin 

Lizzy, Vertigo 
27 31 WANTED. Dooleys, GTO 
28 27 LADY LYNDA, Beach Boys, Caribou 
29 NEW GIRLS TALK, Dave Edmunds. Swan 

Song 
30 34 BORN TO BE ALIVE, Patrick 

Hernandez, Gem/Aquarius 

31 30 SPACE BASS, Slick, Fantasy 
32 NEW BREAKFAST IN AMERICA, 

Supertramp, A&M 
33 37 STRANGLE HOLD. UK Subs, Gem 
34 NEW DEATH DISCO, Public Image, Virgin 
35 36 MARRIED MEN, Bonnie Tyler, RCA 

36 NEW CHUCK E'S IN LOVE, Rickie Lee 
Jones, Warner Bros. 

37 17 SHINE A LITTLE LOVE, Electric 

Light Orchestra, Jet 
38 35 OLD SIAM SIR, Wings, Parlophone 

39 NEW BAD GIRLS, Donna Summer, 
Casablanca 

40 33 HEAD OVER HEELS IN LOVE, Kevin 
Keegan, RAK 

LPs 
1 1 DISCOVERY, Electric Light 

Orchestra, Jet 

2 3 PARALLEL LINES, Blondie, Chrysalis 
3 2 LAST THE WHOLE NIGHT LONG, 

James Last, Polydor 
4 10 REPLICAS, Tubeway Army, Beggars 

Banquet 
5 7 I AM, Earth, Wind d. Fire. CBS 
6 4 VOULEZ VOUS, Abba, Epic 
7 6 BACK TO THE EGG, Wings, 

Parlophone 
8 25 BRIDGES, John Williams, Lotus 

9 5 COMMUNIQUE, Dire Straits, Vertigo 
10 14 NIGHT OWL, Gerry Rafferty, United 

Artists 
11 19 BREAKFAST IN AMERICA, 

Supertramp, A&M 

12 9 DO IT YOURSELF, Ian Dury, Stiff 

13 8 LODGER, David Bowie, RCA 
14 12 SKY, Sky, ARLH 
15 17 MANILOW MAGIC, Barry Manilow, 

Arista 

16 15 THIS IS IT, Various, CBS 
17 11 MANIFESTO, Roxy Music, Polydor 
18 30 THE BEST OF THE DOOLEYS, The 

Dooleys, CTO 

19 13 THE VERY BEST OF LEO SAYER, 
Leo Sayer, Chrysalis 

20 21 RICKIE LEE JONES, Rickie Lee 
Jones. Warner Bros. 

21 26 FATE FOR BREAKFAST. Art 
Garfunkel. CBS 

22 NEW LIVE KILLERS, Queen, EMI EMSP 

330 
23 22 DIRE STRAITS. Dire Straits, Vertigo 
24 20 BLACK ROSE, Thin Lizzy, Vertigo 
25 16 AT BUDOKAN, CBS 
26 24 OUTLANDOS D'AMOUR, Police, 

A&M 
27 29 BAD GIRLS, Donna Summer, 

Casablanca 
28 23 A MONUMENT TO BRITISH ROCK, 

Various, Harvest 
29 NEW GO WEST, Village People, Mercury 
30 35 BOOGIE BUS, Various, Polystar 
31 NEW CANDY 0, Cars, Elektra 
32 NEW THE WORLD IS FULL OF MARRIED 

MEN, Various, Ronco 
33 27 IT'S ALIVE, Ramones, Sire 
34 32 OUT OF THE BLUE, Electric Light 

Orchestra, Jet 

35 18 THE BILLIE JO SPEARS SINGLES 
ALBUM, Billie Jo Spears, United 
Artists 

36 40 BAT OUT OF HELL, Meat Loaf, Epic 
37 NEW BARBRA STREISAND'S GREATEST 

HITS VOL. 2, Barbra Streisand, 

CBS 
38 NEW GREATEST HITS, Creedance 

Clearwater Revival, Fantasy 
39 NEW NEVER MIND THE BOLLOCKS, 

HERE'S THE SEX PISTOLS, Sex 
Pistols, Virgin 

40 31 THE KIDS ARE ALRIGHT, The Who, 
Polydor 

JAPAN 
(Courtesy Of Music Labo) 

As Of 7/2/79 
SINGLES 

This Last 
Week Week 
1 1 KIMI-NO-ASA, Satoshi Kishida, CBS/ 

Sony (Nichion) 

2 2 ITOSHI-NO-ELLY, Southern All Stars, 
Victor (P.M.P.) 

3 3 HOP, STEP, JUMP, Hideki Saijou, 

RVC (P.M.P.) 

4 4 OH! GAL, Kenji Sawada, Polydor 
(Watanabe) 

5 7 MISERARETE. Judy Ongu, CBS/ 
Sony (Nichion) 

6 5 Al-NO-ARASHI, Momoe Yamaguchi, 
CBS/Sony (Top) 

7 6 PINK TYPHOON, Pink Lady, Victor 
(P.M.P.) 

8 13 OMOIDEZAKE, Sachiko Kobayashi, 
Warner Pioneer (Daiichi) 

9 14 CALIFORNIA CONNECTION, Yutaka 
Mizutani, For Life (NTV M) 

10 11 YUME-0I-ZAKE, Jiro Atsumi, CBS/ 
Sony (J.C.M.) 

11 9 BEAUTIFUL NAME, Godiego, Nippon 
Columbia (NTV M) 

12 12 MICHIZURE, Mieko Makimura, 
Polydor (Nichion) 

13 10 I WAS MADE FOR DANCING, Leif 

Garrett, Warner Pioneer 
(Intersong) 

14 8 IN THE NAVY, Village People, Victor 
(P.M.P.) 

15 16 MOERO IIONNA, Twist, Canyon 
(Yamaha) 

16 19 KOI-NO-SURVIVAL, Akira Fuse, King 

(Watanabe) 
17 15 HAPPINESS, Yukihide Takekawa, 

Nippon Columbia (Jenika M) 
18 24 AMERICAN FEELING, Circus, Alfa 

(A/fa M) 
19 17 MADO, Chiharu Matsuyama, Canyon 

(STV Pack) 
20 23 OTOKO-TACHI.NO MELODY, 

Shogun, CBS/Sony (NTV M) 

1 1 

LPs 
ALICE 7, Alice, Toshiba-EMI 

2 2 MORNING, Satoshi Kishida, CBS/ 

Sony 
3 3 SORA-0-TOBU-TORI-NO-YOUNI.... 

Chiharu Matsuyama, Canyon 
4 5 10 NUMBERS CARAT, Southern All 

Stars, Victor 
5 4 VOULEZ VOUS, Abbe, Disco Mate 
6 7 MORNING ISLAND, Sadao 

Watanabe, Victor 

7 NEW KISS ME PLEASE, Eikichi Yazawa, 
CBS/Sony 

8 6 BACK TO THE EGG, Wings, Toshiba-
EMI 

9 8 YUME-KUYO, Masashi Sada, Warner 
Pioneer 

10 12 I AM, Earth, Wind & Fire, CBS/Sony 
11 10 KASSAI, Shinji Tanimura. Toshiba-

EMI 
12 9 TWIST 2, Twist, Canyon 

13 11 UNIVERSITY STREET, Mariya 
Takeuchi, RVC 

14 13 ANGEL GATE, Kenichi Hagiwara. 

Tokuma 
15 15 52ND STREET, Billy Joel, CBS/Sony 
16 14 YOKOHAMA, George Hanagi, 

Tokuma 
17 NEW TOKU-HANARETE. Machiko 

Watanabe, CBS/Sony 
18 19 BAD GIRLS, Donna Summer, Victor 

19 18 THE BEST OF BONY M, Bony M, 
Warner Pioneer 

20 30 PERMANENT BLUE, Satoshi Kishida, 

CBS/Sony 

ITALY 
(Courtesy Of Germano Ruscitto) 

This Last 
Week Week 
1 1 IL CARROZZONE, Renato Zero. RCA 
2 2 KNOCK ON WOOD, Amii Stewart, 

RCA 
3 3 HEART OF GLASS, Blondie, 

Chrysalis/ Phonogram 
4 6 THE VISITORS, Gino Soccio, WEA 
5 12 RICOMINCIAMO, A. Pappalardo. 

RCA 
6 11 HOT STUFF, Donna Summer, 

Durium 
7 5 CAPTAIN HARLOK, La Banda Dei 

Bucanieri, Cetra 

8 NEW TU SEI L'UNICA DONNA PER ME, 
Alan Sorrenti, EMI 

9 NEW DA YA THINK I'M SEXY, Rod 

Stewart, WEA 
10 10 ANCHE UN UOMO, Mina, PDV/EMI 

11 4 TRAGEDY, Bee Gees, RSO/ 
Phonogram 

12 7 QUELLA CAREZZA DELLA SERA, 
New Trolls, WEA 

13 13 I WILL SURVIVE, Gloria Gaynor, 
Polydor/ Phonogram 

14 9 PENSAMI, Julio Iglesias, CBS/CGD 
MM 

15 17 MILANO E VENCENZO, Alberto 
Fortis, Phillips/Phonogram 

16 8 BORN TO BE ALIVE, Patrick 
Hernandez, Aquarius/CGD MM 

17 15 IN THE NAVY, Village People, 
Durium 

18 NEW GOOD NIGHT TO NIGHT, Wings, 
EMI 

19 NEW LADY NIGHT, Patrick Juvet, Barclay• 
Ricordi 

20 16 LA BANDA DEI CINQUE, Elizabetta 
Viviana, RCA 

As Of 7/3/79 

SINGLES 

NEW ZEALAND 
(Courtesy of Record Publications Ltd.) 

As Of 6/24/79 
SINGLES 

This Last 
Week Week 
1 1 BABY IT'S YOU, Promises, EMI 

2 2 REUNITED, Peaches and Herb. 
Polygram 

3 5 LAY YOUR LOVE ON ME, Racey. 

EMI 
4 4 KNOCK ON WOOD, Amii Stewart, 

RCA 

5 3 HEART OF GLASS/SUNDAY GIRL, 
Blondie, Festival 

6 7 TROJAN HORSE, Luv. Polygram 
7 10 HOT STUFF, Donna Summer, 

Polygram 
8 8 LUCKY STARS, Dean Friedman, RCA 
9 9 DARLIN', Frankie Miller, Festival 

10 32 WHEN YOU'RE IN LOVE, Dr. Hook, 
EMI 

LPs 
1 1 BREAKFAST IN AMERICA, 

Supertramp, Festival 
2 3 THE VERY BEST OF LEO SAYER, 

Leo Sayer, Festival 
3 5 RICKIE LEE JONES, Rickie Lee 

Jones, WEA 
4 2 VOULEZ.VOUS, Abbe, RCA 
5 4 BOB DYLAN AT BUDOKAN, Bob 

Dylan, CBS 
6 13 MINUTE BY MINUTE, The Boobie 

Brothers, WEA 

n any form or by any means. electronic, 

7 6 PARALLEL LINES, Blondie, Featival 

8 8 THE CARS, The Cars, WEA 
9 10 ARMED FORCES, Elvis Costello, 

WEA 

10 9 MANIFESTO, Roxy Music, Polygram 

MEXICO 
(Courtesy Of Enrique Ortiz) 

As Of 6/20/79 
SINGLES 

This Last 
Week Week 
1 1 EL AMOR DE MI VIDA, Camilo 

Sesto, Ariola 
2 4 CHIQUITITA, Abbe, RCA 
3 6 QUE ME PERDONE TU SENORA, 

Manoella Torres, CBS 
4 10 STUMBLIN' IN (Tropezando), Suzi 

Quatro 8. Chris Norman, Chinn 
5 2 DISCO SAMBA, Two Man Sound, 

Gamma 
6 3 I WILL SURVIVE (Sobrevivire), Gloria 

Gaynor, Polydor 
7 5 LO QUE NO FUE, NO SERA, Jose 

Jose, Ariola 
8 NEW TERCIOPELO Y FUEGO, Jose 

Domingo, Melody 
9 9 KNOCK ON WOOD (Toco madera). 

Amii Stewart, Ariola 
10 7 Y AL PRINCIPIO BOLEROS. La 

Pequena Compania, Melody 

11 NEW TRAGEDY (Tragedia), Bee Gees, 
RSO 

12 12 DON'T STOP DANCIN' YET (No 
dejes de bailar), Gonzalez. Capitol 

13 15 IN THE NAVY (En la marina), Village 

People, Casablanca 
14 NEW 30 ANOS, Napoleon, Raft 

15 NEW HASTA QUE AMANEZCA. Joan 
Sebastian. Musad 

PORTUGAL 
(Courtesy Musica á Som) 

As Of 6/29/79 
SINGLES 

This Last 

Week Week 
1 2 WE'RE ALL ALONE, Rita Coolidge, 

A&M 
2 1 ONDE ESTAO TEUS OLHOS 

NEGROS, The Fevers, Odeon 

3 3 TRAGEDY. Bee Gees, RSO 
4 4 I WILL SURVIVE, Gloria Gaynor, 

Polydor 
5 10 CHIQUITITA, Abbe, Pnlydor 

6 6 LE FREAK, Chic, Atlantic 
7 9 TOO MUCH HEAVEN, Bee Gees. 

RSO 
8 11 DO YA THINK I'M SEXY, Rod 

Stewart, Warner Bros. 

9 8 YOU'RE TOO FAR AWAY, David 
Castle, Casablanca 

10 5 HALLELUJAH, Milk And Honey, 
Polydor 

LPs 
1 2 BREAKFAST IN AMERICA, 

Supertramp, A&M 

2 1 DISCO STARS, Various Artists. 
Polystar 

3 3 SPIRITS HAVING FLOWN, Bee Gees, 

RSO 
4 5 C'EST CHIC, Chic, Atlantic 

5 4 GREASE, Soundtrack, RSO 
6 7 LIVE BUFFET, Bob Seger and Silver 

Bullet Band, Capitol 

7 NEW IRS II, Tom Robinson Band, EMI 
8 NEW BAT OUT OF HELL, Meat Loaf, Epic 
9 NEW OUTLANDOS D'AMOUR. Police, 

A&M 
10 6 STRANGER IN TOWN Bob Seger, 

Capitol 

[International Turntable] 
Barry Evans, formerly general 

manager, group repertoire division, 
of EMI U.K., is to be marketing di-
rector of Phonogram in London. He 
moves in following the departure of 
David Baker, business affairs man-
ager, and joins managing director 
Ken Maliphant and Glyn Williams, 
financial director on the board of di-
rectors. 

Alan Boxer, EMI's area supervisor 
for the Middle -East and North Af-
rica, has been named chairman of 
the EMIAL record company of 
Greece, but he remains managing 
director of Columbia-EMI Greece. 
Marco Bignotti, previously general 
manager of EMIAL, is now manag-
ing director, and is also made a di-
rector of Columbia-EMI. The two 
companies manufacture, market 
and distribute records and tapes and 
are based in Athens. 

Gordon Collins, assistant director 
of EMI Records (U.K.) Uxbridge 
Road operations, joins EMI Music 
this week as director of distribution 
resources. 

Joanthan Simon, former head of 
Chappell's Australian division and 
who returned this year to be general 
manager of the company's U.K. op-
eration, has been named chief oper-
ating officer, reporting to Stephen 
Gottlieb, executive chairman of 
Chappell Music Ltd. 

Peter Bailey, commercial market-
ing director for RCA U.K., has left 
the job and Ken Glancy, managing 
director, says the post will be discon-
tinued, with marketing, promotion, 
creative services and artists relations 
division heads now reporting direct 
to him. 

Mike Hales has quit the manag-
ing directorship of Barn Records in 
London to pursue a career in free-
lance journalism and television writ-
ing. Barn is an independent label, 
owned by Chas Chandler, ex-Ani-
mals bassist and manager of Slade. 

Roy Cortell has been appointed 
promotion manager of Phonogram 
International, based in Baarn head 
office and reporting to pop division 
general manager Jan Corduwener. 
Cortell was previously promotion 
manager for EMI Records in Swit-
zerland. 

Suzanne Thomas named inter-
national label coordinator for Infin-
ity Records, reporting to John Wilkes, 
MCA and Infinity international 

manager. She will work closely with 
Bette Hisiger, Infinity's New York-
based director of international and 
'previously was with Chrysalis Rec-
ords in London. 

Don Reedman is named U.K. a&r 
director of K-tel, having been with 

the company for six years. 

e›, 

Baby Records, Milan ( Italy) - Phone 02-6571491 - Cable: Babyrecord 
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"Cool For Cats is an instant and 

obvious hit single and the album 

it closes contains as bouyant a 

basis for a stage set as you're 

likely to hear on two sides of 

the same piece of vinyl." 

—John Pidgeon 

MELODY MAKER 

". . . Squeeze's pop comes straight 

off the street ... Squeeze's 

street credibility has never been 

self-conscious or bogus. 

Squeeze are the real thing. 

'Cool For Cats' is cool for you." 

—Steve Clarke 

NEW MUSICAL EXPRESS 

F` IC'X'S: 
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AM 2146 

The biggest-selling single in 

A8.4M England's history... 

Gold in 4 weeks... 

The follow-up English single 

"Up The Junction" is currently 

catapulting up the English charts. 

Charted at #3... 

7/9, 10 HURRAH'S, N.Y., NY 
7/11 CUCKOO'S NEST, Costa Mesa, CA 
7/12, 14 WHISKY, Los Angeles, CA 

7/15 OLD WALDORF, San Francisco, CA 
7/16 LONG HORN SALOON, Minneapolis, MN 
7/17 THE PALMS, Milwaukee, WI 
7/18 GASPAR'S, Chicago, IL 
7/19 BOOKIES, Detroit, MI 
7,20, 21 THE EDGE, Toronto, Canada 
7,23 ALEXANDER'S, Brown's Mill, NJ 
7:24 BAYOU, Washington, DC 
7/25 THE HOT CLUB, Philadelphia, PA 
7/27 THE BERKLEE THEATER, Boston, MA 
7/28 THE AGORA, Atlanta, GA 

1LJ : 

0 1 1VI usitc -fcs zb X--K. cs-te rel. Inri_ e  Jr 

IL.SeIVI Et_ECC/FtE/S 
Produced By Squeeze &. John Wood 
C 1979 A&M Records, Inc. I R,ghts Reserved. «Se 711‘ lE:»1E 
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THE KINKS-Low Budget, Arista B4240. Produced by Ray 
Davies. Despite the cheap packaging, which makes this effort 
look like some kind of cutout product, this album is on par 
with the best of the Kinks' material. The general theme con-
cerns the current economic crisis of the Western countries. 
Such a dire topic may not seem to be source of good music 
but, thanks to the fertile imagination of lyricist/vocalist Ray 
Davies, the group pulls it off with its usual style. Though the 
emphasis is on upbeat numbers, it is the sweeping "Catch Me 
Now I'm Falling" with its hot sax solo which is destined to 
become a favorite with the fans. Also included is the top 50 
disco flavored hit "(Wish I Could Fly Like) Superman." 

Best cuts: " Catch Me Now I'm Falling," "(Wish I Could Fly 
Like) Superman," "Moiing Pictures," " Little Bit of Emotion." 

Dealers: This group, which is currently on tour, has a loyal 
following so they know this one is out. 

ROBIN WILLIAMS-Reality ... What A Concept, Casa-
blanca NBLP7162. Produced by Brooks Arthur, Neil Bogart. 
Though nothing on this comedy album is suitable for airplay, 
Williams proves himself to be a very funny man. Best known 
as Mork of " Mork & Mindy," Williams drops that family- ori-
ented style of comedy and takes jabs at Shakespeare, drugs, 
sex, the Soviet Union, Three Mile Island, " Roots" and many 
other cultural fads and institutions. Recorded during the 
spring of 1978 at San Francisco's Boarding House and the 
Copacabana in New York, some of this doesn't come across 
because Williams is very visual. 

Best cuts: This is all adult material. 
Dealers: Williams is on tour and comedy sets by Steve 

Martin and Richard Pryor have done exceptionally well. 

11/ 
SOU 

SUN- Destination: Sun, Capitol ST11941. Produced by 
Beau Ray Fleming, Byron M. Byrd. With its cosmic preten-
sions and funky but smooth textures, Sun invites compari-
sons with Earth, Wind 8i Fire. Surprisingly, this nine- man 
band stands the test well. From the opening handclapper 
"Radiation Level," which is now on the soul charts, to the 
closing "Hallelujah Spirit," Sun's energy never lets up. A 
1960s style soul ballad, with a steamy sax solo, " Baby I Con-
fess," works especially well though it differs in style from the 
rest of the album. 

Best cuts: Those mentioned. 
Dealers: Sun is a consistent seller in the soul market and 

has crossover appeal. 

1 

Country 
FREDDY FENDER-The Texas Balladeer, Starflite 36073. 

Produced by Huey P. Meaux. Fender's new release displays 
more variety- in material and production-than most of his 
recent past efforts. There's a good blend of uptempo numbers 
and slower ballads. Strings, horns and guitars power such 
songs as the country oldie "Gotta Travel On" and the surpris-
ing-and successful- selection of the Who's "Squeeze Box." 

Best cuts: "Yours," "Squeeze Box," "My Special Prayer," 
"Trapped," " He's Got Nothing On Me But You." 

Dealers: Distributed by CBS Records, this LP should re-
ceive a solid promotional push. 

CHARLY McCLAIN-Alone Too Long, Epic 1E36090. Pro-
duced by Larry Rogers. Someone's brewed up a fresh new im-
age for this young lady with fine results. From the spectacular 
cover graphics to the bright, breezy and appealing collection 
of songs, McClain has never sounded better. Production is 
perfectly suited to the material and to her soft style, while 
McClain's lead vocal is smoothly mixed in the forefront. 
Songs written by Kim Carnes, David Gates and Cynthia Weil 
comprise part of the package, with plenty of new material 
thrown in. 

Best cuts: -When A Love Ain't Right," "You're A Part Of 
Me," " I'd Rather Fall In Love With You." 

Dealers: Sensational cover photography makes LP a real 
eye-catcher. 

PATRICK HERNANDEZ-Born To Be Alive, Columbia 
JC36100. Produced by Jean Vanloo. The title cut, an inter-
national disco smash, combines strong lyrical content with an 
irresistible backbeat. Except for " Disco Queen," however, the 
rest of the tracks on this six-song LP are ordinary disco- pop. 
Musicianship and production values are strong throughout 
with Dan Lanksman's synthesizer and the organ, piano and 
moog work of Guy de Lo, C. Lerouge and A. Fein Gold standing 
out. 

Best cuts: "Born To Be Alive," " Disco Queen." 
Dealers: Stock disco and pop. 

MACHINE-RCA AFL13410. Produced by August Darnell. 
The first track, "There But For The Grace of God Go I," was big 
in the discos several months ago and even achieved some 
pop airplay. It's a pressure cooker of a song with a strong 
storyline. Fortunately, this one song is no fluke. Although the 
bulk of the LP by this four man-one woman group is disco, 
Machine successfully experiments with various rhythms in-
cluding reggae ("Give It A Go"), 1950's style ballads ("Mr. 
Destiny") and funk with upfront guitar ("Marisa"). The disco 
included is also very solid, featuring strong vocals, making 
this both a hstenable and danceable effort. 

Best cuts: "Marisa," "Give It A Go," "There But For The 
Grace of God Go I." 

Dealers: Play instore. 

STANLEY CLARKE-1 Wanna Play For You, Nemperor 
K2235680 (CBS). Produced by Stanley Clarke. Containing 
some older live material as well as new studio compositions, 
this two record set is a grab bag with a little of something for 
everybody. First of all, Clarke has some of the most respected 
musicians helping him out on various cuts, including Jeff 
Beck, Airto, Stan Getz, George Duke, Tom Scott and Lee Rite-
nour. While the musicianship is excellent throughout, with 
Clarke's bass in the forefront, there are so many different 
styles included that this set lacks focus. Funk, disco, rock, 
pop-jazz and traditional jazz are all represented. Fans of each 
genre, especially purists, will probably feel cheated. 

Best cuts: Pick your favorites. 
Dealers: Clarke is well-known with fans in jazz and rock 

camps. 

First Time Around 
VOYAGER-Halfway Hotel, Elektra 6E208. Produced by 

Gud Dudgeon. English quartet rocks in a classic mold and 
shows a mastery of lyric and melody. The nine cuts on this LP 
are all upbeat tunes that have a distinct pop flavor rather 
than a hard- rocking approach and there is an emphasis on 
clever keyboard work rather than guitar playing. The vocals 
are handled by Paul French, whose voice is clear and bright, 
and who also plays keyboards and shares most of the writing 
credits. 

Best cuts: "Captain Remus," "4-2-4 Or 4-4-2&," "Total 
Amnesia." 

Dealers: Fans of mainstream English rock should take to 
this. 

STACY LATTISAW-Young And In Love, Cotillion Records 
505214 (Atlantic). Produced by Van McCoy. This 12- year-old 
singer's disk debut is very much in the classic r&b mold. Pro-
ducer McCoy keeps the instrumental backing fairly simple 
and true to the mid-Sixties' r8ib tradition rather than the 
overblown productions of recent years. Lattislaw's voice is 
most effective on these traditional tunes: it is distinctive and 
bright. 

Best cuts: "When You're Young And In Love," " Dedicated 
To The One I Love." 

Dealers: Should appeal to young teens and soul fans. 

GRUPPO SPORTIVO-Mistakes, Sire SRK6066 (WB). Pro-
duced by Robert Jan Stips, Hand Vandenburg. Despite the 
Italian name, this is a Dutch group which sings in English and 
plays eclectic music that ranges from early rock'n'roll, to slick 
contemporary rock, to reggae, to post new wave pop. The sin 
person group has an interesting vocal mix not all that smooth, 
but certainly distinctive and pushed up in the mix, sounding 
like a more gutsy Abba. The lyrics are a bit strange, too. This 
is a pretty eccentric band. 

Best cuts: "I Shot My Manager," "Beep Beep Love," 
"Henri," "Superman," "I Said No." 

Dealers: Included with LP is special bonus EP. 

Billboard's 
Recommended LPs 
pop 
JOAN BAEZ-Honest Lullaby, Portrait 35766 (CBS). Produced 
by Barry Beckett. Baez has always had a gorgeous set of 
pipes. She also has a knack for choosing the best of other 
people's music and here she selects from Janis Ian, Jackson 
Browne, the Bellamy Brothers as well as herself, proving she 
can write as well as sing. The backing music is simple and 
impeccable. Best cuts: "Honest Lullaby," " For Sasha," 
"Light A Light," "After The Deluge," "For All We Know." 

EDGAR WINTER-The Edgar Winter Album, Blue Sky 1135989 
(CBS). Produced by Edgar Winter, Tom Moulton. Using mem-
bers of the Salsoul Orchestra and Teddy Pendergrass' backup 
band, along with disco producer Tom Moulton, Winter here 
moves into a funky soul/disco direction. But this is not a to-
tally disco album: there are a couple of ballads, love songs, 
and a tiny touch of rock'n'roll, which is what Winter used to 
play. Best cuts: "Please Don't Stop," " It Took Your Love To 
Bring Me Out," " Make It Last." 

SOUNDTRACK-The Original Muppet Movie, Atlantic 
S016001. Produced by Paul Williams. The Muppets have sold 
their share of records, and the success of the movie will de-
termine just how many of these albums are sold. Kids should 
dig it, whether or not they've seen the flick, because it's pro-
duced neatly, with listenable songs, not a few of which could 
be aired on radio. There's also an instrumental that's sweet 
enough for a beautiful music spin. Best cuts: "Never Before, 
Never Again," "Can You Picture That," "I Hope Something 
Better Comes Along." 

IAN DURY & THE BLOCKHEADS- Do It Yourself, Stiff/Epic 
1E36104. (CBS). Musical direction by Chaz Jankkel. Dury's 
worldwide hit, " Hit Me With Your Rhythm Stick," is not in-
cluded on the LP, but comes inside the package as a special 
bonus single. Backed by the most pervasive rhythm section 
this side of James Brown, Dury's tunes are eccentric and bi-
zarre but somehow commonsensical, expressing endearing 
alienation and a certain hobbled charm. Best cuts: "Quiet," 
"Sink My Boats," " Don't Ask Me," " Dance Of The 
Screamers." 

THE RUMOUR-Frogs Sprouts Clogs And Krauts, Arista 
A114235. No producer listed. This high energy group has 
backed Graham Parker and Carlene Carter. Basically made up 
of guitars, bass, keycioards and drums, the tunes are an 
energetic batch of rockers with English rock and new wave 
flavorings. Four of the five members share vocal duties which 
are always arresting. Best cuts: "Emotional Traffic," "Tired Of 
Waiting," " Euro," "One Good Night," "All Fall Down." 

MICHAEL STANLEY BAND-Greatest Hints, Arista AB4236. 
Produced by Harry Maslin. This durable sextet has been 
around for a while but has yet to achieve huge breakthrough 
status. Here they continue to do what they do best - 
rock'n'roll with melody, energy and a strong lyrical style. The • 
sound is further textured with horns and synthesizers on top 
of the electric guitar, bass and drum sound. Best cuts: 
"Beautiful Lies," "Hold You Fire," " Lights Out," " Last 
Night," " Down To The Wire." 

TIM CURRY-Fearless, A&M SP4773. Produced by Dick Wag-
ner, Michael Kamen. This is another offbeat, distinctive set 
from the lead of the "Rocky Horror Picture Show." Lyrically 
the mix is inventive and daring. Musically there's lots of good 
rock punch from guitars, bass, drums, keyboards, synthesizer 
and horns. Curry injects a bizarre gruffiness into his vocals 
that is quite effective. Best cuts: " Right On The Money," "I 
Do The Rock," " Cold Blue Steel And Sweet Fire," " Paradise 
Garage." 

DON NIX-Skyrider, Cream CR1011. Produced by Don Nix. 
Guitarist/saxophonist/vocalist Nix spins out an engaging 
style here. At times he resembles a rock'n'roller in the Leon 
Russell vein with gospel and soulish tinges. But there's a defi-
nite rock spirit throughout, with guitars, drums, keyboards, 
bass and a dash of the Memphis Horns. Nix also injects a 
husky, blues tone with his vocals. Best cuts: "Skyrider," " No-
body Else," " Long Tall Sally," " I'll Be In Your Dreams," "All 
For The Love Of A Woman." 

PAT TRAVERS BAND-Go For What You Know, Polydor 
PD16202. Produced by Pat Travers, Tom Allom. Recorded live 
earlier this year, this LP captures the essence of Travers' hard 
rock guitar wizardry. The music his four- man band plays 
doesn't pretend to be subtle, sophisticated or trendy, but it 
moves to the hard rock blues beat, never letting up on the 
assault. Best cuts: "Boom Boom," "Gettin' Bette," "Heat In 
The Street," " Makes No Difference." 

JOHN COUGAR, Riva RVL7401 (Mercury). Produced by Ron 
and Howard Albert. John Cougar is an American rock musi-
cian/poet whose songs celebrate such topics as roadside sa-
loon love, Midwest aspirations, Miami "hotel alibis," and bro-
ken Broadway dreams. Cougar's music is tough and 
contemporary, while his voice has the command and charac-
ter to complete the package. Best cuts: "Small Paradise," 
"Great Midwest," "Taxi Dancer," " Chinatown." 

THE REDS-A&M SP4772. Produced by David Kershenbaum. 
A&M broke new wave act the Police earlier this year so it may 
do the same with the Reds. However, this band lacks the sen-
suousness and subtlety of the Police. Vocalist/guitarist Rick 
Shaffer sings in an intense monotone associated with the 
early new wave, while keyboard player Bruce Cohen, bassist 
Jim Peters and drummer Tommy Geddes provide predictably 
hyped- up support. There's no denying, however, that this ef-
fort possesses a primitive energy and that there is an au-
dience for this kind of music. Best cuts: "Victims," " Not 
You," "Whatcha Doin' To Me." 

ORIGINAL SOUNDTRACK-Meatballs, RSO RS13056. Pro-
duced by Elmer Bernstein, Norman Gimbel. Paramount's new 
comedy film, " Meatballs" starring Saturday Night Live's Bill 
Murray, promises to be a summer hit and moviegoers may 
want this aural souvenir. The title track, by Rick Dees, is a 
witty disco number. Disco is also represented by David 
Naughton's " Makin' It," a current top 10 hit. The rest of this 
album sung by the original cast, Terry Black and Mary Mac-
gregor is typical soundtrack fare. Snippets of dialog from the 
film provide comic relief. Best cuts: "Meatballs," "Makin' It." 

SUNBLIND LION-Above & Beyond, Homegrown Records 
SL02. Produced by Sunblind Lion. Quintet shows it has the 
chops to produce rock with originality and enthusiasm. The 
10 cuts on this LP are all in the rock mainstream, although 
there is a tendency toward the artsy school with is ponderous 
themes. It's all handled very well, however, without being 
overbearing The group sounds like its been together for a 
while although this is its debut. Best cuts: "Blood From The 
Sting," "To Wait In Anxiety," -Sing Out To The Wind." 

THE MOM AND DADS-Love Letters In The Sand, GNP/Cre-
scendo GNPS2125. Producer unlisted. This Spokane group is 

one of the oddities of the ' 70s, combining unsophisticated 
old-time pop with country. This new entry comprises 12 ever-
greens, and yes, the accordion is heavily featured. One won't 
hear innovative sounds here but as the group's track record 
confirms, there's a market for its simple, nostalgic offerings. 
Best cuts: " South," " Leave Me With A Smile." 

MICKEY FINN & BIG TINY LITTLE-Honky-Tonk Piano, GNP/ 
Crescendo GNPS22127. Producer unlisted. An ebullient 
sound, ideal for beer- sipping, touch dancing of partying in 
the patio permeates these two LPs. There are 23 tracks in all 
as Finn and Little display their old-timey but good-natured 
Steinway strokings on a plethora of standards ranging from 
"12th Street Rag" to "Alley Cat." Best cuts: "Johnson Rag," 
"Stardust," "South." 

SWEET BANDS OF THE 1930s- Nostalgia Bock Club (CBS) 
1006. Seventy songs are included in this box of five LPs, all 
recorded in the 1932-34 period by a score of U.S. sweet 
bands well before the swing era began. Entries by Hal Kemp 
and Glen Gray's Casa Lomans are particularly valuable. Son-
ics are surprisingly good. Other orchestras represented in-
clude Freddy Martin, Richard Himber, Abe Lyman, Anson 
Weeks, Leo Reisman-most all the commercial hotel groups 
of the darkest depression years. Best cuts: Too many to list. 

soul 
JAMES BROWN-The Original Disco Man, Polyrlor P016212. 
Produced by Brad Shapiro. It's not all disco here, but it sure 
is funky and full of the furious r8ib rhythms the vocalist has 
been famous for. There's plain blues here as we'll, but there's 
no doubt it's been designed for today's market. Half of the six 
cuts rank with Brown's best blasts from the past. Best cuts: 
"It's Too Funky In Here," "Star Generation," "Women Are 
Something Else." 

disco 
DISCO CIRCUS-Columbia 36049. Produced by Jurgen S. 
Korduletsch. More instant disco from the Munich music ma-
chine, this time a six- cut LP that features the usual heavy 
rhythmic drumming punctuated with a variety of synthesizer 
riffs. Unfortunately, this should have been released as a 12-
incher: for the same amount of vinyl you're getting a couple 
of extra cuts you wouldn't have missed. Best cuts: "In A 
Gadda Da Vida," " Over And Over." 

jazz 
BILLY COBHAM-The Best Of, Atlantic SD19238. Various pro-
ducers. These eight cuts feature drummer Cobham from his 
solo debut in 1973 through to his stint with the George Duke 
band in 1976. Cobham's experience with Miles Davis and the 
Mahavishnu Orchestra of John McLaughlin provide his play-
ing with more depth and maturity than most drimmers pos-
sess and this LP bears witness to his talent. Best cuts: "Do 
What Cha Wanna," "Snoopy's Search." 

SONNY FORTUNE-With Sound Reason, Atlantic SD19239. 
Produced by Raymond Silva, Sonny Fortune. Leader dis-
penses attractive blowing on alto and soprano saxes and alto 
flute flanked by a small combo. Album comprises seven 
tracks, none particularly distinctive, yet Fortune's fine play-
ing sets this LP out from all the others featuring reedmen this 
week. Best cuts: "Francisco," "Come In Out Of The Rain." 

LEROY JENKINS-Space Minds, New Worlds, Survival Of 
America, Tomato TOM8001. Produced by Marty Cann. Ignore 
the awkward, meaningless title and appreciate the violin art-
istry of Jenkins, notably on the second side whict is free of 
electronic claptrap. The Chicago fiddler has an odd way with a 
tune, ultra- modern in approach and aided by Anthony Davis' 
piano. George Lewis' bone and Andrew Cyrille's percussion. 
Best cuts: "The Clowns," " Kick Back Stomp." 

THAD JONES & MEL LEWIS-Urna, RCA AF1.13423. Produced 
by Esko Linnavalli. Taped in Finland in 1977. Jones and Lewis 
front an all- Finnish big band, serving up a menu in which 
eight long tracks are served. Jones conducts, blows cornet, 
arranges and composes in a prolific manner. Prodacer linna-
valli rates a bow, too, for his keyboard work. One can't fault 
the sounds spread out over two delightful LP sides. Best cuts: 
"It Only Happens Every Time," "Tip- Toe," " Little Pixie." 

GEORGE MASSO QUINTET-Choice N.Y.C. Bone, Famous Door 3 
HL129. Produced by Harry hm. Al Klink's tenor and Butch 
Miles' drums get second billing on this LP which marks trom-
bonist Masso's debut as a maestro on vinyl. It's a happy ses-
sion, with Milt Hinton's big bass and John Bunch's piano 
rounding out the six-song concert admirably. This is straight-
ahead, mainstream jazz replete with strong solos aid precise 
ensemble passages. Best cuts: "Don't Take Your Love From 
Me," "Sometimes I'm Happy," " 'Sposin'." 

RICK LAIRD-Soft Focus, Timeless (Muse) T1308. Produced 
by Joe Henderson. Laird played electric bass in the original 
Mahavishnu Orchestra. Now he's on his own. backed by pro-
ducer Henderson's tenor sax, Ron Steen on drums, and Tom 
Grant at the piano. They perform eight songs, mixing ever-
greens with originals. Laird is a wizard, impressing emphat-
ically with his tasteful, effortless musicianship. Best cuts: 
"Not You Know," "I Love You," "We'll Be Together Again." 

(Continued on page 93) - 

Spotlight-The most outstanding new product of tne weel.'s releases 
and that with the greatest potential for top of the chart placement; 
picks- predicted for the top half of the chart in the opinion of the 
reviewer; recommended- predicted to hit the second half cf the chart 
in the opinion of the reviewer, or albums of superior qual,ty. Albums 
receiving a three star rating are not listed. Review editor: Ed Harri-

son; reviewers: Cary Darling, Dave Dexter Jr., Paul Grein, Sally Hinkle, 
Kip Kirby, Roman Kozak, Iry Lichtman, Jim McCullaugh, Dick Musser, 

Alan Penchansky, Eliot Tiegel, Adam White, Gerry Wood, lean Williams. 
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Reaction To 45 Hike 
• Continued from page I 

see the price going up." but has no 
real "quarrel" with the increase, since 
it's the first time in man. ears that 
a singles price increase has been in-
stituted. 
Sam Fichtelberg, a co-owner of 

Record Haven in New York City, is 
more outspoken in commenting on 
the $ 1.49 list, with attendant whole-
sale increases of about 15%. 

"It's ridiculous," he declares. 
"What do they want to do, get rich 

quick? It's not going to do anybody 
any good. Instead of buying three 
singles consumers now will buy only 
two. 
"But if they don't sell. I'll just send 

them back for returns. The manu-
facturers have bigger warehouses 
than I do." 

In Cincinnati. Paul Smith, owner 
of P&G one-stop, says a negative re-
action has already set in among 
small independent stores and juke-
box operators. 
"At retail, we're going to lose a lot 

of kids as customers. They'll be pay-
ing about $ 1.10 plus tax for singles, 
which is going to take them out of 
the ballgame. The increase is not jus-
tified. But, what are we going to do? 
We're at the mercy of the manufac-
turers." 
While uncertain at this point of 

the impact of the price adjustments, 
Stan Lewis of Stan's Record Service 
in Shreveport. La., notes that his 
one-stop singles business has been 
slow even in better business periods 

and "with the general business as 
soft as it is. it's not going to help." 
He does note, however, that the 

I2-inch disco is selling well, despite 
the recent dollar hike to $4.98 list. "I 
just don't know what the singles situ-
ation will look like." 

Prices to accounts serviced by Mo-
bile Record Service of Pittsburgh, 
one of the nation's largest singles 
users, will rise at least 15%, accord-
ing to Maurice Oseroff, president. 
At week's end. Oseroff said the 
only question that remained was 
"when" to implement the hike, but it 
could be as early as Monday (9). 
"We don't want to be the first, but 
we certainly don't want to be the 
last," Oseroff explains. 
CBS Records in increasing the 

suggested retail price on all singles 
released after Monday ( 9) to $ 1.49 
from $ 1.29, has eliminated its free 
goods policy of 25 on 100 as part of 
its new singles pricing policy. 
The company says that it will offer 

free goods on singles "only when 
special marketing conditions re-
quire." 
The new wholesale price on the 

singles will be 69 cents to subdistrib-
utors, and 77 cents to retailers, up 
from 59 cents and 65.6 cents, respec-
tively. 
The new prefixes on the higher 

priced singles will be: Columbia 1, 
Portrait 2, Epic 9, and Associated 
Labels ZS9. 
CBS says there is no change in 

prices or free goods policy on any 
singles released before July 9. 

U.S. OKs Cuban Pay 
• Continued from page 3 
some "rigidly controlled guidelines" 
with regard to cultural exchange. 
Adds Hyman: "Our activities fell 

within these cultural exchange 
guidelines so we were able to get the 
license to pay the Cubans the 
$51,747." 

Elated over this matter. Lundvall 
is now planning a trip to Cuba in 
August to present the check to the 
Instituto Cubano De Radio e Tele-
vision which runs the television op-
eration. 

Will he take this opportunity to 
discuss a "Havana Jam 2?" "No 
doubt there will be discussion for 
another festival," Lundvall ac-
knowledges. "They've said they'd 
like it in New York the next time but 
that may be difficult." 
Adds attorney Hyman: the whole 

matter just took time. "We didn't 
know when we went down there 
whether the Cubans would allow us 
to take back the videotapes or how 
much assistance would be provided. 
so we couldn't ask the Treasury 

Colo. Arraignment 
• Continued from page 4 

inventory shortages late in 1978. 
Schneider explained that such stock 
shortages were unusual because dis-
tributors normally have large inven-
tories swelled by quantities of free-
bies, sent by labels as discount goods 
in sales programs. 

Denver Western Merchandising 
warehouse chief Ken P. Haughey 
testified that St. Romain issued 
handwritten orders for 46 shipments 
to Galgano Distributing, Chicago, 
three to Rolling Stones, a retail store 
in Norridge. Ill.. a Chicago suburb, 
and two shipments to Galaxy Sales, 
Dallas rather than follow invoice 
procedures followed by Western 
Merchandising Distributing. 
Al Velthoen, investigator in the 

Denver District Attorney's office, 
testified the Dallas company paid St.. 
Romain $30,000 in cash. 

Dept. for any specific license be-
cause we didn't know what costs 
would be involved." 

In the matter of albums. CBS 
brought its own technicians and pro-
ducers, so the "Havana Jam" LPs 
are presently in production, with 
LPs for pop/jazz/Latin, jazz and 
Latin being constructed. 

The economic connection is 
looked upon by Lundvall as "an-

other small step" toward closer cul-
tural ties between CBS and the Cu-
ban Cultural Ministry. 

And, notes Hyman: "The Cubans 
understood our problems. They 
knew we couldn't pay them and they 
knew why. But we had the impres-
sion they were looking farther down 
the road than this one program." 

CBS' Cuban connection has al-
ready produced one LP by Irakere, 
Cuba's leading jazz/fusion band, 
with a second in the can plus plans 
for two of its members, Paquito Riv-
era and Chucho Valdes to record 
their own LPs for CBS. 

And CBS has its eye on several 
other Cuban musicians its officials 
heard while exploring "Havana 
Jam." 

ATV Music Corp. 
Meeting In L.A. 
LOS ANGELES—ATV Music 

Corp. in holding its group domestic 
meeting here this week. The meeting 
will focus on its Western hemisphere 
operation. Included in the program 
will be progress reports on ATV Mu-
sic Productions projects and the 
newly established print division. 
ATV Music Publications. 

Among those slated to attend are: 
Gerald Teifer, vice president. Nash-
ville: Mary Goodman, New York di-
rector; Bernard Solomon, head of 
ATV Music Publishing of Canada: 
and Chris Gilbey, director of Aus-
tralia's ATV Northern Songs in ad-
dition to their professional staffs. 

Llifelinesi 
Births 

Daughter, Lynsey Ryan, to Jon 
and Carol Peisinger June 15 in New 
York. Father is vice president of mar-
keting at Polygram Distribution, Inc. 

* * * 

Daughter, Cari Anne, to Ken and 
Meryl Laguna in Long Island, N.Y. 
recently. Father is independent pro-
ducer who has worked with Kasenetz 
& Katz and the Beserkley label ros-
ter. 

Marriages 
Gene Patch, vice president of 

sales, Pickwick International, to 
Judy Armstrong, his former secre-
tary, June 23 in Fort Snelling, Minn. 

* * * 

Ed Harrison, Billboard's record re-
view and campus editor, to Carol Ann 
Levine July 8 in Studio City, Calif. 

* * * 

Steve Allen, personal manager, to 
Debbie Grande, publicist, at New 
York's Rainbow Grill June 17. The 
name of Allen's bride was incorrect in 
a recent issue of Billboard. 

* * * 

Hustle Honda, disco records pro-
ducer at Victor Musical Industries, 
to Fri Maeoka in Hawaii June 26. 

Deaths 
Lowell George, 34, guitarist, 

singer and composer formerly with 
the Little Feat band, in Washington, 
D.C., June 29 of an apparent heart 
attack. He was on tour with his new 
group. He is survived by his widow, 
Elizabeth, and four children. 

* * * 

Edgar Hayes, 77. pianist and band-
leader in the 1930s, in San Ber-
nardino, Calif., June 28. Many musi-
cians played in his band, including 
Dizzy Gillespie, over the years. 
Hayes was known for his "Stardust" 
theme and for numerous records. He 
is survived by his widow, Mary. 

* * * 

Vernon Presley, 63, father of the 
late Elvis Presley, in Memphis June 
26 of heart disease. He had served as 
executor of his son's estate since 
Elvis' death Aug. 16, 1977. 

CBS Catalog 
• Continued from page l 

hne, the new $5.98 or $6.98 product 
would not carry an official catalog 
list price. 
What specific product would en-

ter this pricing area is not known. 
but it could be as generalized as any 
product that ( if applicable) has been 
off the charts for at least six months. 
CBS is believed to have a wealth 

of product in its warehouses that has 
been deleted, but has not been made 
available to the cutout market for 
two years, but there is no indication 
that such product would be made 
available under new pricing cate-
gories. 
Asked to comment on the devel-

opment of the new catalog line, a 
spokesman for CBS states, "This is 
something we always have under 
consideration and would consider 
from time to time." 
Communications between the la-

bel and major dealers, however, are 
known to be intense at this time. 
with the company seeking their reac-
tion to a number of possible direc-
tions. 

IRV LICHTMAN 

 Closeup 
DIRE STRAITS—Communique, 

Warner Bros. HS3330. Produced by 
Jerry Wexler, Barry Beckett. 
The success of Dire Straits' first al-

bum came out of the blue, taking the 
public, critics, radio, retailers and 
the group itself by surprise. One 
problem with having a major hit the 
first time out is that expectations can 
be unreasonably high for the fol-
lowup. 

guably the highlight. Beginning 
slowly. Knopfler plays an anguished 
lover trying to keep his girlfriend/ 
wife from leaving him. Some may 
argue that Knopfler tows a sexist 
line in a song such as this but Knop-
flees male figures are always en-
dowed with enough vulnerability so 
that it's difficult to view his tunes 
as macho put-downs. Midway 
through. "Going" kicks into high 

401 

Dire Straits 

The new album should erase any 
doubts about the band's ability to 
maintain the standard of excellence 
set by its debut disk. In fact, in many 
ways, this LP is superior to the first. 

Writer/vocalist/guitarist Mark 
Knopfler is obsessed with the idea of 
the mythic loner/outlaw. Therefore, 
the opening of "Once Upon A Time 
In The West" which sounds like a 
theme from some nameless spaghetti 
western, is in keeping with the tone 
of the album. 

Despite the imagery, however, 
"West" is not about lonely men 
battling the wild frontier of the 
1800s. Instead, this moody piece is 
concerned with the common man 
caught up in a modern society where 
there are no easily identifiable good 
guys and bad guys. In his distinctive 
Dylanesque drawl, Knopfler in-
tones: "Sitting on the fence, that's a 
dangerous course/Might catch a bul-
let from the peacekeeping force/ Even 
the hero gets a bullet in the chest/ 
Once upon a time in the west." 

In light of the recent murder of 
ABC-TV newsman Bill Stewart in 
Nicaragua, the bleak and haunting 
"News" is especially touching. 

Here, the hero—presumably a 
journalist or anyone in a dangerous 
profession—has to do what he has to 
do despite the tragic results. Punc-
tuated by Knopfler's unique guitar 
style, this is one of this LP's prime 
cuts. 

However, it is "Where Do You 
Think You're Going?" which is ar-

gear, featuring an incredible guitar 
hook and some impressive playing 
by Knopfler. 
The title cut, the funkiest song the 

British band has yet to record, is un-
fortunately the weakest lyrically. 
Concerned with a public official 
who won't talk to the press, "Com-
munique" ironically says little. 

Side two opens with " Lady 
Writer." a hypnotizing, fast-paced 
rocker displaying some of Knop-
flees best playing. The subject mat-
ter, a man comparing a woman 
writer on television with his ex-girl-
friend, is also interesting. "Angel of 
Mercy," a rousing, country-flavored 
song with some humorous word-
plays and the soft " Portobello 
Belle," observations of a woman by 
a blind man, are good but not great 
songs. 

"Single-Handed Sailor" returns 
Knopfler to his theme of the loner 
disappearing into the sunset while 
the music flows smoothly without 
becoming too easy listening. "Fol-
low Me Home." which deals with a 
man trying to persuade a woman to 
forget her rigid upbringing and go 
home with him, is a smoldering song 
that seems as if it may explode 
though it never does. 
The success of "Communique," is 

due in no small part to rhythm gui-
tarist David Knopfler, bassist John 
Illsley and drummer Pick Withers 
who weave a tight canvas on which 
Mark Knopfler can paint his fan-
tasies. CARY DARLING 

HOSEA WILLIAMS TO HEAD GROUP  

Council Will Assist Black Promoters 
NEW YORK—Civil riglik leadci 

and Georgia State Rep. the Res 
Hosea Williams has formed the 
Black Promoters Survival Council 
Inc. to deal with what he calls the 
"urgent and grave problems threat-
ening the existence of the black pro-
moter." 

The new organization is a non-
profit corporation that will provide 
assistance to struggling black pro-
moters who are encountering dis-
criminatory business practice. Un-
like the  Black Music Assn., 
sponsored United Black Concert 
Promoters. Williams' group will re-
sort to picketing. and boycotting if it 
becomes necessary. 

Besides Williams. who is presi-
dent. the Council will be headed by 
Dr. Ralph David Abernath\. former 
head of the Southern Christian 
Leadership Council and second in 
command to the late Dr. Martin Lu-
ther King: Terry Randolph. a vet-

eran civil rights worker from Mil-
waukee. and Lizz Omilami. 
Williams' daughter and founder of a 

number of street theatre projects. 
Omilami will serve as the group's 
full-time executive director head-
quartered in Atlanta. 

In addition to these officers the or-
ganization will have a 13-member 
board of directors which so far in-
cludes comedian and lecturer Dick 
Gregory. former Georgia State Sen. 
Julian Bond. and promoters Leon-
ard Rowe, of Atlanta. M. Morton 
Hall of New York. Alvin Few of At-
lanta, R.W. Rausaw of Houston. and 
Evritt Agnew of St. Louis. 
Though the organization has 

many of the same goals of the Black 
Music Assn.'s promoters group. Wil-
liams is quick to point out that the 
two groups are not competitors. "I 
am still praying for and requesting a 
supportive role from the BMA." 
Williams says."We hope there will 
not be fear of either organization by 
the other." 

Williams is planning to hold an 
organizational meeting Tuesday 
(17) in Atlanta where the new group 
will map out its strategy. 

ROBERT FORD JR. 



"THE HOLLYWOOD SIGN" 
A TRIBUTE 

It went up in 1923 on Mack Sennett's hill, and it was a 
landmark long before City Hall or any freeway was 
built. 

It's been touch and go for the sign ever since. By the 
time television arrived, the letters were crumbling, the 
lights were out and the painted face was showing its 
age—they said that's what Hollywood would look 
like in a few years. 

By last year, it was an "eyesore" nobody claimed— 
but when the city went to cut it down, something hap-
pened: Hollywood rallied. The sign did go down, but 
it came up again— stronger, and this time for good. 

Thanks to the nine individuals who donated their finan-
cial support: Terrence T. Donnelly ( H), Giovanni 
Mazza (0), Les Kelley ( L), Gene Autry ( L), Hugh 
Hefner ( Y), Andy Williams ( W), Warner Bros. Rec-
ords, Inc. ( 0), Alice Cooper ( 0), Dennis Lidtke ( D). 

It's 1979 and we've kept the sign alive—just like we've 
kept the town alive. That something to remember. 

THE HOLLYWOOD SIGN: an original art work by Mark Sennett and Clark Arneal, 

is the only photographic record made of the tour- month transformation of the sign. 
A separate frame was shot every five minutes during those months, and the result, 
out of thousands of feet of film, has already been assigned to a time capsule and 

museum. Now "THE HOLLYWOOD SIGN" is being made available in a limited-
edition I 400 1 reproduction: 30" x 40" 
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LIMITED EDITION 30x40" size (total edition 400) 
Full color lithograph and silk screening 
on mirrored glass, framed, signed and numbered 
This Collectors item priced at $500 each. 

Also Available 

5-Color POSTER (24x36" size) 
Beautiful full color lithograph 
plus metallic silver on heavy glossy stock. 

Very suitable for framing at $15 each. 
Order ten or more and get them for $10 each. 

% e 

2139 Nichols Canyon • Hollywood California 90046 

(213)814-1651 



Lowell George 
April 13, 1945 - June 29, 1979 

an he danced a jig until the dawn 

sang a loyal captain's song 

drank a pot of steaming rum 

did all the things that loyal captains do 

. . . LG-1971 

bob cavallo 

Joe ruffalo 

steve fargnol 
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drrin Pop 
UTILE RIVER BAND-Lonesome Loser (3:29); producers: 

John Boylan, Little River Band; writer: David Briggs; publish-
ers: Screen Gems EMI/Music BMI. Capitol P4748. New single 
by this continually growing band is a commanding, gentle 
rocker with characteristic vocal harmonies and easy going 
melodies. 

BAD COMPANY-Gone, Gone, Gone (3:45); producer: Bad 
Company; writer: Burrell; publisher: Badco ASCAP. Swan 
Song SS7I000 (Atlantic). The second single from " Desolation 
Angels" is a solid rocking number paced by strong guitar 
work. The group's fifth LP and "Rock'N'Roll Fantasy" single 
have recently brought it back to the forefront of top rock 
groups. 

EDDIE MONEY-Maureen (2:52); producer: Bruce Bot-
nick; writers: E. Money, E. Makaway, L. Chiate, C. Solberg; 
publisher: Grajonca BMI. Columbia 3-11030. Third release 
from Money's " Life For The Taking" LP has a summertime 
feel due to its rollicking rhythm and rousing chorus. A har-
monica solo midway through lends a nice touch as do 
Money's predictably ragged vocals. 

CRYSTAL GAYLE-Your Kisses Will (2:05); producer: Allen 
Reynolds; writer: V. Stephenson; publisher: House Of Gold 
BMI. United Artists UA18845. Gayle's voice sparkles on this 
crossover- type ballad that builds in mood. The instrumenta-
tion never masquerades the singer's powerful vocal style. 

recommended 
NICK LOWE-Cruel To Be Kind (3:26); producer: Nick Lowe; 
writer: N. Lowe, I. Gomm; publishers: Anglo-Rock/Albion 
BMI. Columbia 3-11018. 

RAY SAWYER-1 Want Johnny's Job (2:57); producer: Ron 
Haffkine; writers: R. Sawyer, E. Stevens; publishers: Horse 
Hairs/DebDave BMI. Capitol P4747. 

SYLVIE VARTAN-I Don't Want The Night To End (3:58); pro-
ducer: Denny Diante; writer: Short; publisher: Red Admiral 
BMI. RCA 11578. 

SAINT TROPEZ-Fill My Life With Love (3:05); producers: W. 
Michael Lewis, Laurin Rinder; writers: Richard Tate, Carol 
McDermott; publishers: MCA/Canada Express ASCAP. But-
terfly FLY41081 (MCA). 

DION-The Wanderer (2:41); producer: not listed; writer: E. 
Maresca; publishers: Schwartz/Rust BMI. Warner Bros. 
PROS814. 

PHIWPS & MACLEOD-Take Me To The High Ground (3:52); 
producer: Tony Peluso; writers: R. Phillips, S. Macleod; pub-
lisher: Phillips Macleod-Camwood BMI. Polydor PD14567. 

MISSOURI-Movin' On (3:12); producer: Paul Hornsby; 
writer: Ron West; publisher: Fritzoid BMI. Polydor PD14571. 

DEUCE-The Last Laugh (2:54); producer: Buckboard; 
writers: Bourke. Black, Gillespie; publishers: Chappell 
ASCAP/Tri-Chappell SESAC. Free Flight 11649 (RCA). 

THE RECORDS-Starry Eyes (3:40); producers: Will Birch, 
Dennis Weinreich; writers: Will Birch, John Wicks; publishers: 
Virgin ASCAP. Virgin VA67000 (Atlantic). 

elrf/ 
-â'Soul 

MICHAEL HENDERSON-Do It All (3:20); producer: Mi-
chael Henderson; writer: Michael Henderson; publisher: Elec-
trocord ASCAP. Buddah BDA609 (Arista). This singer/writer/ 

producer takes his gutsy vocals to new highs on this rhyth-
mic, driving disk. Backed by background singers and a large 
orchestra, he easily moves through vocals changes while al-
ways maintaining control. 

WAR-I'm The One Who Understands (3:59); producer: 
Jerry Goldstein; writers: Allen, Brown, Dickerson, Jordan, 
Miller, Oskar, Scott, Goldstein; publisher: Far Out ASCAP. 
MCA 41061. War takes a mellow approach here. This ballad 
sounds like a disk from the early 60s, complete with tight 
harmony, bordering on doo-wop. 

THE GAP BAND-Open Up Your Mind (Wide) (3:59); prb-
ducer: Lonnie Simmons; writers: Ronnie James Wilson, 
Charles Kent Wilson; publisher: Total Experience BMI. Mer-
cury 74080 (Phonogram). This well- produced midtempo bal-
lad is similar to Earth, Wind & Fire's "Can't Hide Love." The 
tight horn section and slick harmonies are definite hooks. 

recommended 
BUNNY SIGLER-Glad To Be Your Lover (3:36); producer: 
Bunny Sigler; writers: B. Sigler, P. Hurtt; publisher: Assorted 
BM'. Gold Mind G74020 (Salsoul). 

OHIO PLAYERS-Don't Say Goodbye (3:55); producer: Ohio 
Players; writer: Ohio Players; publisher: o.p.o. BMI. Arista 
AS0440. 

LARRY GRAHAM WITH GRAHAM CENTRAL STATION-Star 
Walk (3:54); producer: Larry Graham; writer: Larry Graham; 
publisher: Nineteen Eighty Foe BMI. Warner WBS49011. 

DOUBLE EXPOSURE-I Got The Hots For Ya (3:30); producer: 
Ron Baker; writer: Ron Baker; publisher: Burma East BMI. 
Salsoul S72091. 

B. B. KING-Better Not Look Down (3:22); producer: Stewart 
Levine; writers: Joe Sample, Will Jennings; publishers: Ir-
ving/Four Knights BMI. MCA 41062. 

MOTHERLOVE-Could It Be Love I Found Tonight (3:38); pro-
ducers: Clayton Ivey, Terry Woodford; writer: Richard Supa; 
publishers: Colgems-EMI Music/Glory Music ASCAP. Elektra 
E46049A. 

NYTRO-High On Disco (4:26); producer: Norman Whitfield; 
writer: Norman Whitfield; publishers: May Twelfth/Warner-
Tamberlane BMI. Whitfield WHI49003 (Warner). 

SHOBIZZ-Do It In The Dark (3:20); producers: Rupert 
Holmes, Normand Kurtz; writer: Rupert Holmes; publishers: 
WB/Holmes Line ASCAP. Capitol P4749. 

EDDIE BLACK SPEED-Looking Thru The Window (3:18); pro-
ducers: Joe Fornis, Chas. Vann; writer: C. Vann; publisher: 
Watts City ASCAP. Watts City. 

HOLLYWOOD DREAMING-Father's Children (3:23); pro-
ducer: Wayne Henderson; writer: Father's Children; publish-
ers: Father's Children/At Home ASCAP. Mercury 74083 
(Phonogram). 

HEAVEN AND EARTH-I Feel A Groove Under My Feet (3:45); 
producers: Clarence Johnson, Riccardo Williams; writers: Kei-
then Carter, Larry Williams; publisher: Mengae de Trois BMI. 
Mercury 74081 ( Phonogram). 

Country 
BILL ANDERSON 8, THE PO' FOLKS-The Dream Never 

Dies (3:51); producer: Buddy Killen; writer Richard Cooper; 
publisher Welbeck, ASCAP. MCA 41060. Anderson's version 
of this stirring Cooper Brothers tune is one of his strongest 
efforts yet. The Po' Folks open the song with a rousing chorale 

intro leading into the solid sing-along lyrics. There's the ob-
ligatory Anderson narration midway through, but the produc-
tion makes fine use of drums, piano and guitar. 

MICKEY GILLEY-My Silver Lining (2:12); producers: Fos-
ter & Rice; writers: R. Murrah/T. Murrah; publishers: Black-
wood/Magic Castle, BMI. Epic 850740. Light-hearted up-
tempo number rocks gently, with breezy keyboards, guitar 
and acoustic piano adding spicing. Gilley's vocal is strong as 
always, and he receives extra help from the backup harmony 
singers. 

KENNY DALE-Only Love Can Break A Heart (2:54); pro-
ducer: Bob Montgomery; writers: H. David- B. Bacharach; 
publisher: World Song, ASCAP. Capitol P4746. The combina-
tion of Dale's vocal development with Bob Montgomery's pro-
duction lends a richness to this David and Bacharach ever-
green. Dramatic production utilizing piano, electric guitar 
and a strong rhythm section is enhanced by the string ar-
rangement. 

SAMMI SMITH-The Letter (2:27); producer: Johnny Mor-
ris; writer: Wayne Carson; publisher: Earl Barton, BMI. Cy-
clone CYSI04. Smith lends new life to this oft-covered pop 
hit. Flanked by horns, electric guitar, percussion and a driving 
rhythm section, production releases a wave of high energy. 

MARY K. MILLER-Guess Who Loves You (2:44); producer: 
Vincent Kickerillo; writers: Rafe Van Hoy- Deborah Allen; pub-
lishers: Tree/Duchess/Posey, BMI. RCA JH11665. A bouncy 
rhythm lead by guitars provides Miller with an infectious 
summertime offering. Adding to the feeling are flairs of sax 
and piano. 

recommended 
STEVE WARINER-Beside Me (2:43); producer: Chet Atkins; 
writer: Randy Goodrum; publishers: Chappell/Sailmaker, 
ASCAP. RCA 11111658. 

RAY SAWYER-I Want Johnny's Job (2:57); producer: Ron 
Haffkine; writers: R. Sawyer/E. Stevens; publishers: Horse 
Hairs/Debdave, BMI. Capitol P4747. 

MARY LOU TURNER-Yours And Mine (2:40); producer: Brien 
Fisher; writers: Don Devaney-Johnny Wilson; publisher: Mu-
sic City, ASCAP. Churchill CR7741. 

BJ. WRIGHT-I've Got A Right To Be Wrong (2:46); producer: 
Joe Gibson; writers: Ernie Rowell- Bob House; publishers: Blue 
Creek/On The House, BMI. Soundwaves 4589. 

JESSEY HIGDON-Play Me A Little Traveling Music (3:19); 
producer: Charlie Fields; writers: Mac Davis- Mark James; 
publishers: Screen Gems-EMI/Song Painter/Sweet Glory, 
BMI. Charts 134. 

recommended 
NUGGETS-New York (7:13); producer: not listed; writers: 
Taylor/Valli; publisher: not listed. Mercury MK93 (Phono-
gram). 

THE GAP BAND-Baby Baba Boogie (7:32); producer: Lonnie 
Simmons; writers: Lonnie Simmons, Charles Kent Wilson, 
Ronnie James Wilson; publisher: not listed. Mercury MK86 
(Phonogram). 

TAKA BOOM-Red Hot (3:35); producer: John Ryan; writers: 
Tom Bee, Mac Suazo; publishers: Firedrum/Cottage Grove 
ASCAP. Ariola 7761. 

J. T. CONNECTION FEATURING DENNIS TUFANO-Bernadette 
(3:43); producer: Jim Taylor; writers: Brian Holland, Lamont 
Dozier, Eddie Holland; publishers: Jobete ASCAP. Butterfly 
FLY41082 (MCA). 

LOVE & KISSES-You Must Be Love (3:35); producer: Alec 
Costandines; writer: Alec Costandinos; publishers: Cafe 
Americana ASCAP/O. P. FeFee. Casablanca NB993. 

ORS-Body To Body Boogie (3:20); producer: Anthony Minn; 
writers: A. Morin, R. Pietsch; publisher: Rosalba ASCAP. Sal-
soul S72095. 

AKB-Stand Up-Sit Down (8:11); producers: Andy Kann, 
Kurt Bortn;iewicz; writers: A. Kahn- K. Borusiewicz; publish-
ers: Scully Music ASCAP. RSO RSS302AS. 

ELAINE & ELLEN-The Look Of Love (7:51); producers: John 
DuBiel, Donald Burnside; writers: Burt Bacharach, Hal David; 
publisher: Colgems ASCAP. Mercury MK97 (Phonogram) 

KICKIN'-Dancin' On Wheels (3:50); producer: Gregg Raffa; 
writers: V. Albano, J. Ponzi, R. Incorvaia; publishers: Tuesday 
Morning/Brussel BMI. Casablanca NB996. 

ESTHER PHILLIPS-Our Day Will Come (5:28); producer: Har-
vey Mason; writers: Bob Hilliard, Mort Garson; publishers: 
Jay's/Chappell ASCAP. Mercury MKI01 (Phonogram). 

JIMMY BRISCOE AND THE BEAVERS- Into The Milky Way 
(3:54); producer: Paul L. Kyser; writers: Paul Kyser, Leon 
Stuckey; publisher: Posner-Welzer BMI. Salsoul S72092. 

SIREN-Morning Music (3:36); producer: John Davis; writers: 
J. English, B. Bremers; publishers: Lipton/Cooperstown 
ASCAP. Midsong MI1006. 
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LOUISE GOFFIN-Jimmy And The Tough Kids (3:46); pro- c_ 
ducers: Danny Kortchmar; writers: Louise Goffin; publishers: ,q 
Lika Music ASCAP. Elektra E46505A. Her mom and dad are 
amongst the most esteemed tunesmiths in pop, but Louise is 
a rock'n'ruller. Her first single is a raw, exuberant rocker -4' 
which has a lot of punk spirit. 

SNIFF 'N' THE TEARS- Driver's Seat (3:44); producer: 
Luigi Salvoni; writer: Paul Roberts; publisher Complacent 
Toonz ASCAP. Atlantic 3604. This debut effort is marked by 
intelligent lyrics and a smart modern rock arrangement. Like 
Dire Straits in its new and distinct sound. 

ROCK ROSE-Phantom Lover (3:35); producers: Dennis 
Lambert, Brian Potter; writers: F. Demme, C. Johnson; pub-
lishers: Natural Songs/Awantha ASCAP. Columbia 3-11043. 
This band turns in a subtly funky offering that sounds a bit 
like Toto. Paced with a memorable hook, the song also fea-
tures strong vocal harmonies. 

STEVE KIPNER-Knock The Walls Down (3:38); producers: 
Jay Graydon; writer: Steve Kipner; publishers: Stephen a. 
Kipner Music ASCAP. Elektra E46504A. Kipner's first 45 is a 
catchy pop tune that mixes the easy accessibility of MOR 
with a bit of rock funk. 

MADISON STREET-Hey Look Who's Dancin' (3:20); pro-
ducers: Neil Levenson, Don Oriolo; writer: Neil Levenson; 
publisher: Rightsong BMI. Infinity INF50019. This brassy up-
tempo dise is ideal fare for disco, pop and soul radio. The 
energy level is high throughout, conveying a cheery, in-
fectious quality. 

Picks-a top 30 chart tune in the opinion of the review panel which 
voted for the selections released this week; recommended-a Uni' 
predicted to land on the Hot 100 between 31 and 100. Review editor-
Ed Harrison 

Billboard's Recommended LPs 
jazz 
• Continued from page 88 

JOE VENUTI & TONY ROMANO-Never Before, Never Again, 
Dobre 1066. Produced by Tony Romano. Cozy, chummy diet 
by the master fiddler and California guitarist embraces eight 
songs, taped in 1954 on a single mike in Los Angeles. It's a 
warm and rewarding session reflecting purely spontanaus 
efforts and an enviable rapport, free of pretentiousness and 
AC- DC distortions. Best cuts: "I Want To Be Happy," "Almost 
Like Being In Love." 

BOBBY HUTCHERSON-Conception: The Gift Of Love, Colum-
bia JC35814. Produced by Cedar Walton. One of the most un-
derrated men in jazz, Hutcherson scores solidly with this 
package. Program offers seven tunes, all charted by producer 
Walton, with Bobby's vibes deservedly showcased in a man-
ner which reflects his taste and superb musicianship. Exem-
plary contemporary jazz. Best cuts: "Hold My Hand," "Quiet 
Fire," "Clockwise." 

EARL HINES-The Little Theatre Concert, Vol. 1. Deluxe 
0E602, Produced by Gary Giddins. Four tracks date back to 
the Father's memorably 1964 appearance in New York at a 
time when his redoubtable piano skills had been virtually for-
gotten. Oliver Jackson's drums and bass by Ahmed Abdul- Ma-
lik lend forte assists; the sound is far from hi fi, but accept-
able. The daddy of jazz piano demonstrates why he's earned 
that title throughout the 12 tunes, most of them served up in 
medleys. Best cuts: "Stealin' Apples," "Fats Waller Medley." 

PREZ CONFERENCE & JOE WILUAMS-Prez And Joe, GNP/ 
Crescendo GNPS2124. Produced by Dave Pell. California 
combo built around four saxophones performing old Lester 
Young classics comes through with an immensely entertain-
ing LP spotting lively, distinctive vocals by former Basieite 
Williams. Ten swinging tracks are culled from the Young and 
Billie Holiday oeuvre; there isn't a weak one on either side. 
Pell's tenor leads the section stylishly. Best cuts: "You Can 
Depend On Me," " Easy Living," " If Dreams Come True." 

EDMOND HALL-At Club Hangover, Storyville SLP4009. Pro-

ducer unlisted. Taped in mono in San Francisco in 1954, 
Hall's clarinet is accompanied by Ralph Sutton, Charlie Lodis 
and the late Walter Page on 10 romping standards which con-
firm how distinctive, how inventive Hall was in his heyday. 

Sutton's heavy Steinway 'stylings also impress. Best cuts: 
"Sweet And Lovely," " Keeping Out Of Mischief." 

SCOT( HAMILTON-BUDDY TATE-Back To Back, Concord 

Jazz CJI15. Produced by Frank Dorritie. Nat Pierce, Monty 
Budwig and Chuck Riggs accompany these two consistently 

excellent tenor men in a program of eight tracks made last 
year in the Bay Area. Six of the tunes are admirable stand-

ards. Young Hamilton and old Tate are more compatible than 
one might assume. Best cuts: "September Song," "All Of 
Me," "Rompin' With Buck." 

SNOOKY YOUNG-Horn Of Plenty, Concord Jazz C191. Pro-

duced by Carl E. Jefferson. The one-time brilliant trumpeter 

with Lunceford, Basie and Hampton makes the most of his 

first solo LP and Ross Tompkins, John Collins, Jake Hanna 
and Ray Brown rate an assist for their tasty, swinging back-
ing. Young scores on eight tracks. And Phil Elwood's notes are 
a big help. Best cuts: "My Buddy," "Rosetta." 

RED RICHARDS AND FRIENDS- In A Mellow Tone, West 54 
WLW8005. Produced by Roger Pola. Norris Turney's alto is 
featured along with Richards' piano and singing and there are 
welcome spots of Buck Clayton's trumpet on seven tracks, all 
but one evergreens. It is simple, trad-styled jazz that will of-
fend no one and please many. Best cuts: "More Than You 
Know," "Checkered Hat." 

RED NORVO & ROSS TOMPKINS-Red And Ross, Concord 
Jazz MO. Produced by Carl E. Jefferson. Taped live in Los 
Angeles last January, this combination backed by John Wil-
liams' bass and Jake Hanna on drums offers six standards, 
exquisitely performed in light chamber jazz style. Norvo was 
the first to popularize vibes and xylophone in jazz and he re-
mains modern and intriguing after five decades. Best cuts: 
"Everything Happens To Me," "The One I Love." 
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ITLE—Artist I TITLE—Artist 
(Producer) Writer., label& Number (Distributing label), —i. 00li LP/admen Writer. Label & Number (Distributing Label) 

BAD GIRLS— Donna Summer • 
(Giorgie Moroder), D. Summer, B. Sudan's, I. Esposito, 
E. Hokenson, Casablanca 988 

RING MY BELL— Anita Ward 
(Frederick Knight), F. Knight, Juana 3422 (TK) 

HOT STUFF— Donna Summer • 
(Giorgio Moroder, Pete & Untie), P. Ballotte, H Fattermeler, 

Forsey, Casablanca 978 

ALM 

WBM 

ALM 

CHUCK E'S IN LOVE—Rickie Lee Jones 
(Lenny Waronker, Russ Tite(man), R.L. Jones, Warner Bros 8825 WBM 

SHE BELIEVES IN ME— Kenny Rogers 
Harry Butler), S. Gibb, United Artists 1273 CLM 

BOOGIE WONDERLAND— Earth, Wind & Fire • 
with the Emotions 
(Maurice White, Al McKay), J. Lind, A. Willis, Arc 3-10956 (CBS) ALM 

MAKIN' IT— David Naughton 
(Freddie Percer), D. Fekeris & F. Perren no 916 WBM 

I WANT YOU TO WANT ME— Cheap Trick 
(Cheap Trick), R. Nielson, Epic 8-50680 CPP 

SHINE A LITTLE LOVE— Electric Light Orchestra 
(Jeff Lynne), J. Lynne, Jet 5057 ( CBS) B-3 

GOLD— John Stewart 
(John Stewart), J. Stewart, RSO 931 CHA 

THE LOGICAL SONG—Supertramp 
(Supertramp, Peter Henderson), R. Davies, R. Hodgson, A&M 2123 ALM 

WE ARE FAMILY— Sister Sledge * 
(Benard Edwards, Nile Rodgers), N. Rodgers, B. Edwards. Cotillion 

44251 (Atlante) WBM 

GOOD TIMES— Chit • 
(Nile Rodgers, Bernard Edwards), B. Edwards, N. Rodgers. 

Atlantic 3584 

WHEN YOU'RE IN LOVE WITH A BEAUTIFUL 
WOMAN— Dr. Hook 
(Ron Hafflune), E. Stevens, Capitol 4705 

DANCE THE NIGHT AWAY— van Halen 
(Ted Templeman), E. Van Halen, A. Van Halen, M. Anthony, D.L. 

Roth, Warner Bros. 8823 

12 AIN'T NO STOPPIN' US 
NOW— McFadden & Whitehead • 
(John Whitehead, Gen McFadden, Jerry Cohen), J. Whitehead, G. 

McFadden, J. Cohen, P.I.R. 3681 ( Epic) 

8 

WBM 

CPP 

WBM 

CPP 

I CAN'T STAND IT NO MORE— Peter Frampton 
(Peter Frampton & Chris Kimsey), P. Frampton, A&M 2148 ALM 

7 DAYS GONE DOWN— Gerry Rafferty 
(Hugh Murphy, Gerry Rafferty), G. Rafferty, United Artists 1298 CPP 

*  21 12 YOU CAN'T CHANGE THAT—saydio 
1 (Ray Parker Jr.), R. Parker Jr., Arista 0399 WBM 

22 9 DOES YOUR MOTHER KNOW—Abba 
I 

(Benny Andersson, Bjorn Ulvaeus), B. Andersson, 

i ..A._ B. Ulvaeus, Atlantic 3574 IBM/B-3 

ig- 23 10 HEART OF THE NIGHT—poco 
(Richard Sanford Orshoff), P. Cotton, MCA 41023 WBM 

›- 1 * 24 —J 8 I WAS MADE FOR LOVIN' YOU— Kiss 
(Vim Poncia), P. Stanley, V. Ponca, D. Child, Casablanca 983 ALM 

D 
--) :1-6  27 6 MAMA CAN'T BUY YOU LOVE—Eiton 10110 

tr 
26 

*  31 

(Thom Bell), L. Bell, C. lames, MCA 41042 CPP 

8 DO IT OR DIE— Atlanta Rhythm Section 
(Buddie Buie), Buie, Cobb, Hammond, Polydor/I3G0 14568 CPP 

5 GETTING CLOSER— Wings 
(Paul McCartney & Chris Thomas). P. McCartney, 

Columbia 341020 (1-3 

*  33 5 MAIN EVENT— Barbra Streisand 
(Bob [sty), P. Mien, B. Roberts, B. Esty, Columbia 3-11008 WBM 

*  29 8 SHADOWS IN THE MOONLIGHT— Anne Murray 
(Jim Ed Norman), R. Bourke, C. Black, Capitol 4716 CHA 

*  30 7 PEOPLE OF THE SOUTHWIND—Kansas 
(Kansas), K. Liugren, Kirshner 84284 (CBS) WBM 

29 12 , 13 LOVE YOU INSIDE OUT— Bee Gees • 
(Bee Gees, Karl Richardson, Albhy Galuten), B. M. R. Gibb. 

RSO 925 CHA 

*  32 7 UP ON THE ROOF— James Taylor 
(Peter Asher), G. Coffin/C. King, Columbia 3-11005 CPP 

tr. 37 8 LEAD ME ON— Maxine Nightingale 
(Denny Diante), A. Willis, D. Lasky, Windsong 11530 ( RCA) KM 

32 14 17 JUST WHEN I NEEDED YOU 
MOST— Randy Vanwarmer 

•  35 8 (Dell Newman), R. Vanwarmer, Bearsville 0334 (Warner Bros.) 

WEEKENDS— Wet Willie 

(Lennie Peton & Willie), M. Jackson, T. Mayer, Epic a-sor14 

*  36 9 SAD EYES— Robert John 
(George Tobin). R. John, EMI 8015 

36 

37 

40 

41 

42 

44 

Itr 

48 

/et 
50 

53 

54 . 

57 

58 

39 

15 

28 

46 

43 

40 

34 

38 

48 

44 

52 

55 

54 

6 IS SHE REALLY GOING OUT 
, WITH HIM— Joe Jackson 

(David Kershenbaum), AIM 2132 

13 , YOU TAKE MY BREATH AWAY— Rex Smith 
' (Charles Calello, Stephen Lawrence), S. Lawrence, B. Hart, 

Columbia 3-10908 

ALM 

6-3 

11 MINUTE BY MINUTE—Doobie Brothers 
(Ted Tempkman), M. McDonald, L Abrams, Warner Bros. 8828 WBM 

6 SUSPICIONS— Eddie Babbitt 
(David Malloy), E. Babbitt, R. McCormick, 0. Malloy, E. Stevens, 

Elektra 46053 CPP 

8 IF I SAID YOU HAD A BEAUTIFUL 
BODY WOULD YOU HOLD IT 
AGAINST ME— Bellamy Brothers 
(Michael Lloyd), D. Bellamy, Warner/Curb 8790 (Warner Bros.) 

7 MARRIED MEN—sotte Motter 
(kif Mardin), D. Bugatti, F. Musket, Atlantic 3582 CHA 

7 ONE WAY OR ANOTHER—Blondie 
(Mike Chapman), D. Harry, N. Harrison, Chrysalis 2336 ALM 

18 REUNITED— Peaches & Herb A 
(f. Perren), D. Fekaris, F. Penen, Polydor/MVP 14547 ALM 

7 KISS IN THE DARK— pink Lady 
(Michael Lloyd), M. Lloyd, Elektra/Curb 46040 CPP 

11 SHAKEDOWN CRUISE— lay Ferguson 
(lay Ferguson & Ed Mashal), I. Ferguson, Asylum 46041 

4 MY SHARONA—The Knack 
(Mike Chapman), D. Finger, B. Mime, Capitol 4731 

4 THE DEVIL WENT DOWN 
TO GEORGIA— Charlie Daniels Band 
(John Boylan), C. Daniels, F. Edwards, J. Marshall, C. Hayward, D 

Gregario, Epic 840700 

4 I'LL NEVER LOVE THIS 
WAY AGAIN— Dionne Warwick 
(Barry Manden), R. Kerr, W. Jennings, Arista 0419 

51 6 VENGEANCE— Carly Simon 
(kit Hardin), C. Simon, Elektra 46051 

5815 

5019 

69 3 

60 

57 

56 

62 

5 

6 

6 

4 

65 4 

59 

61 

66 

5 

5 

4 

671 4 

68 

MORNING DANCE—Spyro Gyre 
(Jay Beckenstein, Richard Calandra), J. Beckenstein, 
Infinity 50011 (MCA) 

DO YOU WANNA' PARTY—K.C. & The Sunshine Band 
(H. W. Casey, R. Finch), H. W. Casey, R. Finch, 
Sunshine Sound 1033 (1K) 

LET'S GO— The Cars 
(Roy Thomas Baker), R. Ocasek, Elektra 46063 

HEAVEN MUST HAVE SENT YOU— Bonnie Pointer 
(Jeffrey Bowen, Berry Gordy), E. Holland, L. Dozier, B. Holland, 

Motown 1459 

SINCE I DON'T HAVE YOU—Art Garfunkel 
(Louie Shelton), J. Beaumont, J. Voyel, W. Lester, J. Verschaum, 

Columbia 310999 

AMANDA 
B. McDill, RCA W1115Y91"8 Jennings 

WBM 

WBM 

ALM 

WBM 

CPP 

WBM 

CPP 

CPP 

B-3 

HIGHWAY SONG—Blacktoot 
(AI Belli, Henry Weck), R. Medlocke J. Spires, 

ATCO 7104 (Atlantic) CPP 

HOT SUMMER NIGHTS— Night 
(Richard Perry), W. Egan, Planet 45903 (Elektra Asylum) WBM 

YOU REALLY ROCK ME— Nock Gilder 
(Peter Coleman), Gilder, McCulloch, Chrysalis 2332 

YOU ANGEL YOU— Manfred Mann's Earth Band 
(Anthony Moore), Dylan, Warner Bros. 8850 

YOU GONNA MAKE ME LOVE SOMEBODY 
ELSE—The Jones Girls 
(Kenneth Gamble, Leon Huff), K. Gamble, L. Hull, 

P.I.R. 3680 (CBS) 

BORN TO BE ALIVE— Patrick Hernandez 
(Jean Vankiu), P. Hernandez, Columbia 310986 

3 LONG LIVE ROCK— The Who 
(John Entwistle), P. Townshend. MCA 11058 

CPP 

WBM 

CPP 

CRP 

71 I 3 YOU'RE THE ONLY ONE— Dolly Parton 
(Dean Parks, Grey Perry). C.B. Sager, 8 Roberts, RCA 11571 CHA 

HOLD ON— Triumph 
(Hike Levine & Triumph), Emmett. RCA 11569 WBM 

64 S 

70 I 3 LAST OF THE SINGING 
COWBOYS— Marsha ll   Tucker 

(Stewart Levine), G. McCorkle, Warner Bros. 8841 

WE'VE GOT LOVE— Peaches & Herb 
(Freddie Perneo), D. Fekans, F Perron, Polyclar,MVP 14577 

I DO LOVE YOU — G.Q. 
(Jimmy Simpson, Beau Ray Flemming), B. Stewart, Arista 0426 B-3 

MOTOWN REVIEW— Pinny Creme 
(Len. Barry, Butch Ingram), Barry, Ingram, Fantasy/WHOT 862 

AFTER THE LOVE HAS GONE— Earth, Wind & Fire 
(Maurice White), D. Foster, J. Graydon, R. Champlin, 
Arc 311033 (CBS) 

72 

74 

75 

77 

3 

3 

3 

2 

RIM 

ALM 

81 

70 

* 

78 

73 

79 

41 

*  84 

•  85 

87 

77 42 

89 

79 82 

4 

3 

2 

GONE, GONE, GONE—Bad Company 
LONESOME LOSER—Little River Band 
SEE TOP SINGLE PICKS REVIEWS, page 93 

TITLE—Mist 
(Produser). Writer Lab.1  & Number (Distributinglale  

GOODBYE STRANGER — Supertramp 
(Supertramp & Peter Henderson), R. Davies, R Hodgson, 

ALM 2162 

LIGHT MY FIRE— Amu Stewart 
(Barry Leny, Simon May), Doors, Anola 7753 

ALM 

I KNOW A HEARTACHE WHEN I 
SEE ONE— Jennifer Warren 
(Rob Frabond, R. Bourke, K. Cheer, C. Black, Arista 0430 CHA 

GIRL OF MY DREAMS—Bram Tchaikovsky 
(Peter Ker, Neck Garvey, Bram Tchailiovsky), R. Thomas, 

Polydor/Rader 14575 WBU 

18 ROCK 'N' ROLL FANTASY— sad Company 
(Bad Company), P Rodgers, Swan Song 70119 ( Atlantic) WBM 

2 OH WELL— Rockets 
(Johnny Sandlin), P. Green, RSO 935 

2 SWEETS FOR MY SWEET— Tony Orlando 
(Medress/Appeld, D. Pomus-M. Shuman, Casablanca 999 B-3 

2 HERE I GO AGAIN— Frannie Golde 
(Karl Richardson, Albhy Galuten), F. Golde, A. Hammond, 

Portrait G-70031 (CBS/ 

18 GET USED TO IT— Roger Voudouris 
(Michael Omartian), M. Omartian, R. Voudouris, 

Warner Bros. 8762 

2 

3 

DIFFERENT WORLDS— Maureen McGovern 

(Michael B it )s), N. Gimbel, C. Fox, Warner/Curb 8835 
0,4a  

KNOW HER WHEN I 
SEE E Cape ), — Cooper Brothers 

R. Cooper, Capricorn 0325 

lUpr i=3› THE BOSS— Diana Ross 
(Nickolas Ashford & Valerie Simpson), N. Ashford, V Simpson, 
Motown 1462 

81 83 4 CUBA—The Gibson Brothers 
(Daniel Vangarde), J. Kluger, D. Vangarde, Istand 

8832 (Warner Bros.) 

WBM 

HAN 

WBM 

82 45 8 GO WEST— Village People 
(Jacques Merah). t. Moral', H. Belot°, U. Mills, Casablanca 984 CPP 

83 ! 88 2 KEEP ON RUNNING AWAY— Lazy Racer 
(Glyn Johns), T. Renwick, C. White, A&M 2152 ALM 

84 86 2 ' WHEN I DREAM— Crystal Gayle 
(Allen Reynolds), V. Stephenson, United Artists 1306 B-3 

* CM> GOING THROUGH THE MOTIONS- 1401 Chocolate 
(Wale Most), E. Brown, Infinity 50-016 (MCA) 

86 47 22 SHAKE YOUR BODY — lacksons 
(The lacksons), R. Jackson, M. Jackson, Epic 50656 

89 

CPP 

SATURDAY NIGHT— Herman Brood & His Wild Romance 
o (Herman Brood), Lademecher & Brood, Ariola 7754 

11=11>' BABY I WANT YOU— Funky Communication Committee 
(Clayton Ivey, Terry Woodford), D. Clifton, J. Igram, Free Flight 

11595 (RCA) 

91 ! 9 MAKE LOVE TO ME— Helen Reddy 
(Frank Day), Yellowstone, Voice, Tinsley, Capitol 4712 WBM 

* on» YOU'VE GOT ANOTHER THING 
COMING— Hotel 
(Dain Eric), M. Phillips, L Bergeron, MCA 41050 

91 95 11 DON'T EVER WANNA' LOSE YOU— New England 
(Paul Stanley), J. Fannon, Infinity 50013 (MCA) 

92 92 18 IN THE NAVY— Village People • 
(Jacques Mould. J. Morali, H. Belolo, V. Willis, Casablanca 973 CPP 

DISCO NIGHTS— G. Q. • 
(Jimmy Simpson, Beau Ray Flemming), E. Raheim, Le Blanc, 

Arista 0388 

93 93 18 

94 49 

95 53 

CPP 

7 WASN'T IT GOOD— Cher 
(Bob Ed/1, M. Aller/B, [sty, Casablanca 987 ALM 

8 IF YOU CAN'T GIVE ME LOVE— Sun Quatro 
(Mike Chapman). M. Chapman, N. Chinn, no 929 CPP 

96 99 12 (I Wish I Could Fly Like) SUPERMAN- 1(10s 
(Ray Davies), R.D. Davies, Arista 0409 WBM 

97 

98 

99 

100 

63 18 RENEGADE— Styx 
(Styx), T. Shaw, AMA 2110 ALM 

100 5 FEEL THAT YOU'RE FEELIN'— Maze 
(Frankie Beverly), F. Beverly, Capitol 4686 

80 16 GOODNIGHT TONIGHT— Wings • 
(Paul McCartney), P. McCartney, Columbia 310939 B-3 

76 4 YOU'RE MY WEAKNESS— Faith Band 
(Greg Riker, Faith lend), J. Cascella, Mercury 74068 

*
STAR PERFORMERS: Stars are awarded on the Hot 100 chart based on the following upward movement. 1-10 Strong increase in sales / 11-20 Upward movement of 4 positions / 21-30 Upward movement of 6 posi-
tions / 31-40 Upward movement of 8 positions / 41-100 Upward movement of 10 positions. Previous week's starred positions are maintained without a star if the product is in a holding period. This will, in some cases, 
block out products which would normally move up with a star. In such cases, products will be awarded a star without the required upward movement noted above. • Recording Industry Assn. Of America seal of certi-
fication as " million seller." (Seal indicated by bullet.) Recording Industry Assn, Of America seal of certification as "two million seller." (Seal indicated by triangle.) 

Sheet music suppliers are confined to piano/vocal sheet music copies and do not purport to represent mixed publications distribution. ABP = April Blackwood Pub.; ALE on Alfred Publishing; ALM = Almo Publications; AR = Acuff- Rose; B M = Belwin Mills, 
BB = Big Bells; B-3 = Big Three Pub.; BP = Bradley Pub.; CHA = Chappell Music; CLM = Cherry Lane Music Co.; CPI = Cimino Pub.; CPP on Columbia Pictures Pub.; FMC = Frank Music Corp.; HAN = Hansen Pub.; IMM = Ivan Mogull Music; MCA = MCA MLsic: 

PSP = Peer Southern Pub.; PLY = Plymouth Music; PSI = Publishers Sales Inc.; WBM = Warner Bros. Music 
HOT 100 A-Z—(Publisher-Licensee) Good Times (Chic. BM')  13 I Want You To Want Me (Screen Kiss In The Dark (K.C.M/Michael. 43 Morning Dance (Harlem/Crosseyed Shake Your Body (Peacock. BMW.. 86 We've Got Love (Perren.Vibes. 

Goodbye Stranger (Almo/Delicate, 6.15.901/Adult. BMI)  8 ASCAP)  e 65 Beat Bertu  49 Shakedown Cruise (Penes& BMI). 44 When IADP),66,6 046. Of 
Get  

After The Love Has Gone (Ninth/ Different Worlds (Brian. BMI)  78 ASCAP)  69 I Was Made For Lewin' YOU (Kiss, Last 01 The Singing Cowboys Motown Review (Parker/Wrrot. 
liardenliake/ Irving/Foster Disco Nights (G.Q./Arista. ASCAP).. 93 Goodnight Tonight (P. McCartney)  99 ASCAP/Mad Vincent. BNI)   22 (Marshall Tucker/No Exit BMW.. 64 BM°   She Believes in  JAngel Wing. ET ASCAP)  5 BMI)   ea 
Frees. 8101/Jobette, ASCAP)  68 Do it Or De (Low-Sal. gyp)   24 Heart Of The Night (Tarantula. (I Wish I Could Fly Like) Superman Lead Me On (Almo. ASCAP)   o When You're in Love With A .., Shine A LIMN Love (Jet, BMI)  

Beautiful Woman (Debi:eve 
Ain't No Stonier,' Us Now (Mighty Do You Wanna• Party (Sherlyni ASCAP)  21 (Daveray. BMI)  31 My Shrimp).  (Eighties/Small Hill. 98 Let's Go (Lido. WI)  til Oh Well (Sonheath, ASCAP).   4. Since I Don't Have You BMI)   10 

Three, BM')  16 H k BM')   50 Heaven Must liane Sent You (Stone It l Said You Had A Beautiful Body 53 leght My Fire (ATV. BMI)   
Amanda (Gad Dust. BMI)  54 Does Your Mother Know Agate. Bfill)   52 Would You Hold It Against Me 74 (Bonnyvew. ASCAP)   

You Angel You (Ram's Horn. 

Barry I Wan, You (Sang riders/AN (Countless. BMI)  Here I Go Again (Golde's Gold/ 39 Long Live Rock (Towser Tunes. One Way Or Another (Rare Blue/ 
Monster Island. ASCAP)  Suspicions (DebDave/Bnar Patch. Al en   38 ASC 

BmiA)P)  58 

Cartee. EMI)  88 Don't Ever Wanna' Lose You (Infinity/Rock Steady. ASCAP) SII Braintree. BMI /Albert (Bellarnu Bros, AsCAp)  If You Can't Give Me Love BMI)  Love You Inside Out (Stignood, 61 
People Of The Southwind (Don KashneriBlackwood. BM»  Sweets For My Sweet (Right song/ You Can't Change That (Raythola. .,‘ ASCAP)  19 

Bad Girls (aappell. BMI)   1 Hammond. ASCAP)  76 (Clannchan/Careers. BMI)  95 Feel That You're Feeling Renegade (Almo, ASCAP)  ,',..'., You Gonna Make Me Love Bcogre Wonderland (Charleville/ 9, Highway Song ( Bobnal. BMI)   55 I'll Know Her When I See Her Unchappell. BM»  29 :1 Trio. BMI)  92 The Boss (Nick-O,Val. ASCAP)  
(Artureernent. BMI)  Reunited (Perren.VCes, ASCAP)  42 The Devil Went Down To Georgia Irving, Deetrack / Ninth. BMI)  6 79 Main Event (Primus Artists/Diana/ Get Used To It (See This House. Hold On (Triumph Songs. CAPAC).. 63 (Welbeck, ASCAP)  m..46 T.seni71 1, Ry.Elkseme(M(igB«chty hTv.dhree..   59 

Rick's. BM»  26 
Born To Be Alive (Radrnusi ASCAP SPIKES. BMI)   77 Hot Stuft (tarok's/Stop. BMI)  3 co Never Love This Way Again (Irving BMI)  Ring My Bell (Twoeneht. EPAI)   2 (Hat Band. BM)   

Zeldgamou, ASCAP)  60 47 Make Love To Me (Tract. ASCAP) 89 Rock 'N' Roll Fantasy (Bade. Getting Closer (Welbeck. ASCAP) 25 Hot Sumner Nights (Swell Sounds/ .;3 The45C4LogRicri Song (Almo/Delicate,   57 

Chuck E's In Love ( Easy Money. Girl Of My Dreams (TchaifiousilY.   I I You Take My Breath Away (Not .OSCAR) .  4 Melody Deluse/Seldake. ASCAP). 56 In The Navy (Can't Stop. BMI)   92 Maim' It ( D. Fekaris 8i Perm). .. 7 ASCAP)  
  24 Up On The Roof (Ram Gems-   36 

Cuba (ADEE. ASCAP  81 ASCAP)  
Go West (Can't Stop/BMI)  8722 Il CDoantito,..Staynodul(tct vli:o:Be66) .... 6167 Is (StrrseinRgea51151y1Goi) ng Out With Him 35 Mama ilety You Love (Mighty 

  23 Saturday Night (Reim. 8Muls)/S.D.R.M..   30 You're My Weakness (Canal, BA11)..1C0 
Dance The Night Away (Van Helen. Going Through The Matrons I Know A Heartache When I See " Just When I Needed vou Most Marred Men (Pendulum/   g7 VenEgeaMI, nre?C'Est. ASCAP   48 You're The Only One (Unichappeli 

ASCAP).     15 (Finchley ASCAP)  0 Ch il ASCAP/ (Fourt1 Floor, ASCAP)  Wasn't It Good (Rick's. IWO  94 Begonia Melodies/Fedora, BYO.. 62 32 Unichappell. BMI)  Shadows In The Moonlight 
12 You've Got Another Thing Coming 

Days Gone Down (Gerry Rafferty. Gold (BuglerStewocd/Unichappell, Unichappell. Beal TRI-Chappel Keep On Running Away (Almo Minute By Minute (Snug. WM , .. 37 (AsCEnsaApP441/T.riGhappM1, ASCAP/ We Are Family (Che, BUD  
ORS)   ...... .... 18 iffki) 83 Loresla ASGAP)..   29 Weekends (Global/Almo, ASCAP). 33 (Blair/Bell Hop. BMI)  90 

A reflection of National Sales and programming activity by selected dealers, one- stops and radio stations as compiled by the Chars Dept. of Billboard. 



To the EMI UA-Capitol People... I BELIEVE IN YOU. 
THANKS FOR THE RIDE TO THE TOR 

... Kenny Rogers 

• 

.• • ie‘ 
1 

Bhaskar Menon • Jim Mazza • Don Zimmerman 

Don Grierson • Mark Levinson • Charlie Minor • Joe Petrone • Jerry Seabolt • Walter Lee • Larry Hathaway • David Bridger • David 
Budge • Bill Burks ' Val Chapman • Frenchy Gauthier • Gary Gersh • Susan Graves • Marcia Groff • Roy Guzman 'Wendy Hill • Kathy 
Keep • Curt Kendall • Dana Kenton • Jeff Lancaster • Dino Lappas • Wendy North • Chloe Proctor • Steve Resnik • Bob Singer 
Denise Skinner • Richard Wagner • Dick Williams • Iris Zurawin • Ira Derfler • Geoffrey Sager • Jerry Schrager • Cora Cataffo 
Tony Cassero • Stuart Tatik • Andrew Locandro • Gary Franklin • Raymond Brilli • Mark Venable • John Brian Dwyer • Jim Johnson 
Louis Gleim • John Doherty • Paul Crisostamo • Dennis DeStefano • Paul Lanning • Rick Ripley • Kim Hodgkin • John Sammartino 
Richard McGlynn • Albert Brandow • John Garofalo • William Reid • Gene Ramsey • Ron Hughbanks • James Ralston • Steven 
Popovec • Paul Bishow • Edward Isemann • Robert Princiotto • Steve Buckley • Jerry Brackenridge • Stan Gleason • William Earley 
Ralph Black • Ray Hopper • Terry Sautter • Pat Kinkade • Robert Wells • Rodger Butler • Vyto Lazauskas • Michael Roden • Keith 
Gershkow • Paul Butler • Chalender Martina • Larry Krutsinger • Clarence Horton • Keith Spitler • Charles Murdoch • Jeff McGuire 
Lois Noone • Scott Nono • Pat O'Brien • Jack Reynolds • Leonard Mardeusz • Robert Ryan • Richard Kapp • Bruce Mansfield 
David Rogers • Robert Coy • Dave Blandford • Robert Zukie • Robert Zenter • Terrence McCann • Tom Shannon • David Rakich 
Mark Anelli • Tom Tilton • Allan Werst • Bill Harris • Taylor Riddle • Merriman Smith III • Wayne Jarman • Steve Scribner • Jack 
McAlister • Richard Hughes • Jimmy Dodson • Sam Citro • Rich Hathorne • Don Newkirk • Richard Turner • Lou Telloni • Scott 
Martin • Ron Fischer • Greg Neutra • Michael White • John Cherie° • Paul Rose • John Daniel • Kevin McCaffrey • Don Schmidt 
Steve Morgan • Dana Ferguson • Adrienne Huffine • Geoffrey Bywater • Grant MacDonald • Joe McFadden • Lloyd Syrdal • Cliff 
Schultz • Wayne Meisenholder • Mark Wheeler • Mark Gutman • Ellen Feldman • Andrea Paulini • Sandy Leivieska • Jack Shields 
Joey Palminteri • Ken Benson • Milton Allen • Bob Alou • Jack Ashton • Clay Baxter • Howard Bernstein • Guy Evans • Mike Harris 
Chris Hensley • John Hey • Jean Hobell • Cristie Marcus • David Chance • Doris Purcelli • Jack Satter • Tom Schoberg • Rich 

Tamburro • Mavis Mackoff • Dale White • Eva Wood • Hylton Hawkins • Gerri McDowell 



MAX GRONENTHAL 
WHISTLING IN THE DARK 

MAX GRONENTHAL 

Who is Max Gronenthal? 

A powerful new talent who is charting 
a bright new musical course. 

With his gritty, commanding voice, 
searching lyrics and rhythmic, 

contemporary sound, Max Gronenthal's 
debut album, "Whistling in the Dark" 

is bringing to light a whole new sound 
and is definitely in a class all by itself. 

Listen and you'll hear two sides of 
uncommonly fresh rock. And listen when 

we tell you that Max Gronenthal 
is a name you're going 
to become very familiar with. 

Chrtpalis., 
Records and Tapes 
The album CHR 1231 

Produced by Michael James Jackson 
Direction: Marty Wolff Cornerstone 
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Compiled from National Retail 
Stores by the Music Popularity 
Chart Dept. and the Record 
Market Research Dept of 
Billboard 

ARTIST 
Title 
Label, Number (Dit. Label) 

DONNA SUMMER, 
Bad Girls 
Casablanca 961.P 7150 

2 2 16 SUPERTRAMP 
Breakfast In America 
WA 3708 

SUGGESTED LIST 
PRICE 

o 
or 
II 

or 
e 

• 

13.98 13.98 13.98 

7.98 7.98 7.91 

* 5 EARTH, WIND & FIRE 
I Am 
kc FC 35730 (CBS) 

• 
8.98 8.98 8.98 

5 

5 21 

3 15 

CHEAP TRICK • 
Cheap Trick At Budokan 
Epic FE 35795  8.98 

RICKIE LEE JONES 
Rickie Lee Jones 
Warner Bros. BSK 3296 

• 

7.98 

8.98 

7.98 

8.98 

7.98 
9 

* 15 

4 

3 

ELECTRIC UGHT ORCHESTRA 
Discovery 
Jet F2 35769 (CBS)  

-CARS 
Candy-0 
Saba 58.507 

• 

8.98 

L98 

8.98 

8.98 

L94 

8.98 
8 8 8 MITA WARD 

Songs Of Love 
Juana 20004 (TK) 7.98 738 7.98 

* 17 3 WINGS 
Back To The Egg 
Columbia FC 36052 

• 
8.98 8.98 8.98 

* 11 

* 13 

12 12 

4 

4 

31 

KISS • 
Dynasty 
Casablanca NBLP 7152 7.98 

TEDDY PENDERGRASS 
Teddy 
P.I.R. F2-36003 (CBS)  

KENNY ROGERS 
The Gambler 
United Artists UALA 934 

13 6 

14 14 

* 32 

16 7 

17 10 

18 16 

16 

5 

3 

21 

6 

14 

BAD COMPANY 
Desolation Auels 
Swan Song SS 8 (Atlantic) 

• 

8.98 

• 

7.98 

7.98 

8.98 

7.98 

7.98 

8.98 

7.98 

ISLET BROTHERS 
Winner Takes All 
1- Neck P12 36077 (CBS) 

• 

7.98 

• 

13.98 
DIRE STRAITS • 
Communique 
Warner Bros. 11.5.3330  8.98 

SISTER SLEDGE 
We Are Family 
Cotillion COT 5209 (Atlantic)  7.98 

KANSAS 
Monolith 
Kirshner FI 36008 (CBS) 

VAN HALEN 
Van Halen II 
Warner Bros. HS 3312 

• 

8.98 

• 

7.98 

7.98 

13.98 

8.98 

7.98 

8.98 

7.98 

7.98 

13.98 

8.98 

7.98 

8.98 

Ial 
s. 

en 
e 

37 

rc. 

11  

39 

23 55 

SUGGESTED LIST 
PRICE 

STAR PERFORMER-LP's 
registering greatest proportion-
ate upward progress this week 

ARTIST 
CO Title -J 

Label, Number (Dist. Label) 

DIANA ROSS 
The Boss 
Motown M7 923 7.98 

THE CARS 
Dekko 6E-135 

• 
7.98 

7.98 

7.98 

7.98 

7.98 
38 34 10 JAMES TAYLOR 

Flag 
Columbia FC 36058 

• 

8.98 8.98 8.98 
39 24 34 PEACHES & HERB 

2-Hot 
Polydor/MVP PD1.6172 

• 

7.98 7.98 7.98 
40 28 11 WAYLON JENNINGS 

Greatest Hits 
RCA AHL1.3378 

• 

7.98 7.98 7.98 
41 30 9 PATTI SMITH 

Wave 
kale AB 4221 7.98 7.98 7.98 

47 4 DOLLY PARTON 
Great Balls Of Fire 
RCA AHL1-3361 7.98 7.98 7.98 

43 40 12 

44 44 43 

IAN HUNTER 
You're Never Alone With A 
Schizophrenic 
Chrysalis COR 1214 

BLONDIE 
Parallel Lines 
Chrysalis CAR 1192 

7.98 

• 

7.98 

7.98 

7.98 

7.98 

7.98 

97 2 

ARTIST 
Title 
Label, Number ( Dist Label) 

ABBA 
Voulez- Vous 
Mantic SO 16000 

72 72 14 ROCKETS 
Rso RS1 3047 

73 73 3 DEVO 
Duty Now For The Future 
Warner Bros. BSK 3337 

SUGGESTED LIST 
PRICE 

7.98 

7.98 

7.98 

7.98 

7.98 7.98 7.98 

* 14 GRAHAM PARKER 
Squeezing Out Sparks 
Asista AB 4223 7.98 7.98 7.98 

* 103 3 BRAM TCHAIKOVSKY 
Strange Man, Changed Man 
PolydoriRadar FOI-6211 7.98 7.98 7.98 

76 62 

77 77 

101 

44 

87 8 

45 45 7 SWITCH 
Switch II 
Gordy 67-988 (Motown) 7.98 7.98 7.98 

46 

47 

46 1 7 

41 12 REX SMITH 
Sooner Or Later 
Columbia IC 35813 

CON FUNK SHUN 
Candy 
Mercury SRM 1-3754 7.98 

• 

7.98 

7.98 

7.98 

7.98 

7.98 
3 CHUCK MANGIONE 

An Evening Of Magic 
A&M SP 6701 13.98 13.98 13.98 

50 

57 15 

51 9 

61 34 

G.Q. 
Disco Night 
Arista AB 4225 

EARL KLUGH 
Heartstrings 
United Artists UALA 912 (Cannot) 

POCO 
Legend 
mu m 1099 

• 

7.98 

7.98 

• 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 I 
* 60 6 THE JONES GIRLS 

The Jones Girls 
P.I.R.12 35757 (CBS) 7.98 7.98 7.98 

7.98 * 

63 3 CARLY SIMON 
Spy 
Etektra SE 506 

* 21 9 JOHN STE1VART 
Bombs Away Dream Babies 
Rso RS1-3051 

5 DAVID BOWIE 
Lodger 
RCA AQL1.3254 8.98 8.98 

54 42 lo BOB DYLAN 
Bob Dylan At Budokan 
Columbia PC2 36067 

8.98 * 
31 

* 26 

* 27 

24 25 

3 

4 

7. 

6 

THE WHO 
The Kids Are Alright 
MCA 2. t1005 

• 

12.98 12.98 12.98 

100 2 SOUNDTRACK 
The Main Event 
Columbia IS 36115 

8.98 

13.98 

8.98 

13.98 

8.98 

13.98 

8.98 8.98 8.98 
56 43 15 

PETER FRAMPTON 
Where I Should Be 
AIM 3710 7.98 

McFADDEN & WHITEHEAD 
FUR. 12 35800 (CBS) 7.98 

CRUSADERS 
Street Life 
MCA 3094 7.98 

7.98 7.98 

57 49 7 

SPYRO GYRA 
Morning Dance 
Infinity INF 9004 (MCA) 

LOU BAWLS 
Let Me Be Good To You 
P.I.R. 12 36006 (CBS) 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

129 2 

DONNA SUMMER 
Live And More 
Casablanca NBLP-7110 

GAP BAND 
The Gap Band 
Mercury SRIA1 I 3758 

ORIGINAL BROADWAY CAST 
Sweeny Todd 
RCA/Red Seal ABL2 3379 

ROBERT FRIPP 
Exposure 
Polydor POI 6201 

A 

12.98 

7.98 

12.98 

7.98 

12.98 

7.98 

15.98 

BLUE OYSTER CULT 
Mirrors 
Columbia 1C 36009 

7.98 

7.98 

15.98 

7.98 

7.98 

15.98 

7.98 

7.98 
81 53 14 JOURNEY 

Evolution 
Columbia FC 35797 

• 

8.98 8.98 8.98 
82 82 

105 

9 NEW ENGLAND 
Infinity INF 9007 (MCA)  

FLASH IN THE PAN 
Epic JE 36018 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 
84 64 28 DIRE STRAITS 

Dire Straits 
Warner Bros. BSK 3266 

A 

7.98 7.98 
85 78 11 EMMYLOU HARRIS 

Blue Kentucky Girl 
Warner Bros. BSK 3318 7.98 7.98 

86 48 11 TRIUMPH 
Just A Game 
RCA AFL1-3224 7.98 7.98 

87 75 11 MARSHALL TUCKER BAND 
Running Like The Wind 
Warner Bros BSK 3317 7.98 7.98 

7.98 

7.98 

7.98 

7.98 
88 88 18 GEORGE BENSON 

Livin' Inside Your Love 
blamer Bros 2BSK.3277 

• 

14.98 14.98 14.98 
89 80 

90 54 

17 

12 

FRANK ZAPPA 
Sheik Yer Bouti 
Zappa SRI- 2-1501 (Mercury) 

GROVER WASHINGTON JR. 
Paradise 
Elektra 6E-182 

91 

92 

70 

67 

11 

8 

7.98 

7.98 

7.98 * 
65 

7.98 * 
25 19 22 BEE GEES 

Spirits Having Flown 
11.60 31.3011 

• 

8.98 8.98 8981* 
* 35 3 WIWE & LEON 

One For The Road 
Columbia KC2 36064 13.98 13.98 13.98 

* 74 3 THE KNACK 
Get The Knack 
Capitol SO 11948 7.98 7.98 7.98 

28 18 

29 29 

30 20 

* 50 

7 

5 

15 

2 

TED NUGENT • 
State of Shock 
Epic FE 36000  8.98 

GERRY RAFFERTY • 
Night OVI1 
United ktists UALA 958 7.98 

JOE JACKSON 
Look Sharp 
UM SP 4743 

10111 MITCHELL 
Mingus 
kyiiii” 5E 505 

* 36 10 CHARLIE DANIELS BAND 
Million Mile Reflections 
Epic JE 35751 

33 33 

* 

30 

4 

98 2 

DOOBIE BROTHERS 
Minute By Minute 
Warner Bros. BSK 3193  

ATLANTA RHYTHM SECTION 
Underdog 
Polydor P81-6200  

7.98 

8.98 
• 

8.98 

• 

8.98 

8.98 

7.98 

7.98 

tea 

8.98 

8.98 

8.98 

7.98 

7.98 

8.e8 

8.98 

8.98 
e 

7.98 7.98 7.98 

61 

69 

5 

9 

68 , 10 

55 42 

THE ROCHES 
Warner Bros BSK 3298 

STEPHANIE MILLS 
What Cha Gonna Do With My 
Love 
20th Century T 585 (RCA)  

BLACKFOOT 
Strikes 
Also SD 38112 (Atlantic) 

STYX 
Pieces Of Eight 
AIM SP 4724 

7.98 7.98 7.98 

7.91 

7.98 

A 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 
62 56 38 BILLY JOEL 

52nd Street 
Columbia FC 35609 

• 

8.98 8.98 8.98 
63 59 31 THE JACKSONS 

Destiny 
Epic 1E 35552 

• 

7.98 7.98 7.98 
* 71 14 RAYDIO 

Rock On 
Arista AB 4212 8.98 8.98 8.98 

65 52 71 

66 66 

VAN HALER 
Warner Bros MK 3075 

McCOY TYNER 
Together 
Milestone M 9087 (Fantasy) 

* 85 2 K.C. & THE SUNSHINE BAND 
Do You Wanna' Go Party 
TK 611 

68 37 

* 79 3 

VIUME PEOPLE 
Go West 
Casablanca NBLP 7144 

ELTON JOHN 
The Thom Bell Sessions 
MCA 13921 

EEN 
queen, Live Killer 

ektra BB 702 12.98 12.98 12.98 
*" 6 DIONNE WARWICK Dionne 

Mista AB 4230 

• 
7.98 

7.98 

7.98 

8.98 

3.98 

7.98 

7.98 

7.98 

8.98 

3.98 

7.98 

7.98 

7.98 
102 

8.98  
103 

93 84 18 

PAT METHENY 
New Chautauqua 
ECM l-1131 (Warner Bros) 

ROY AYERS 
Fever 
Polydor P01-6204 

13.98 

7.98 

13.98 

7.98 

13.98 

7.98 

ALUAAN BROTHERS BAND 
Enlightened Rogues 
Capricorn CPN 021a-

7.98 

7.98 

• 

8.98 

7.98 

7.98 

8.98 

7.98 

7.98 

8.98 
94 

95 

94 

93 

11 

20 

TEENA MARIE 
Wild & Peaceful 
Gordy 67 986 Motown) 

POUCE 
Outlandos D'Amour 
MM SP 4753 

7.98 

7.98 

7.98 

7.98 

7.98 

7.98 
96 90 30 ROD STEWART 

Blondes Have More Fun 
Warner Bros BSK 3261 

• 

8.98 8.98 8.98 
97 76 9 MINNIE RIPERTON 

Minnie 
Capitol SO 11936 7.98 7.98 7.98 

108 RONNIE MILSAP 
Images 
RCA AHLI 3346 7.98 7.98 7.98 

99 89 60 BOB SEGER & THE SILVER 
BULLET BAND 
Stranger In Town 
Capitol SW 11698 

• 

7.98 7.98 7.98 
100 92 

101 99 

32 

15 

GEORGE THOROGOOD 
Move It On Over 
Rounder 3024  

MAZE 
Inspiration 
Capitol SW 11912 

3.98 

7.98 7.98 7.98 

81 

86 

7 

13 

7.98 7.98 7.98 

RANDY VANWARMER 
Warmer 
Bearsville BOB 6988 (Warner) 

JAY FERGUSON 
Real Life Ain't This Way 
Asylum 6E-158 

• 

7.98 7.98 7.98 

7.98 7.98 7.98 

7.98 7.98 7.98 
114 4 CAROLE KING 

Touch The Sky 
Capitol SW 11953 7.98 7.98 7.98 

STAR PERFORMERS: Stars are awarded on the Top LP's 8 Tape chart based on the following upward movement. 1-10 Strong Increase in sales / 11-20 Upward movement of 4 positions/ 21-30 Upward movement of 

8 positions / 31-40 Upward movement of 8 positions / 41-100 Upward movement of 10 positions. Previous week's starred positions are maintained wi hout a star if the product is in a holding per"od. This will, in some 

cases, block out products which would normally move up with a star In such cases, products will be awarded a star without the required upward movement noted above. • Recording Industry Assn. Of America seal fo, sales of 530,000 units.(Seal indicated by bullet .)A. Recording Industry Assn.Of America seal for sales of 1,000,000 units. (Seat indicated by triangle.) Recording Industry Assn. Of America seal audit available and optional 
to al marufacturers. 
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Your audience is waiting for the summer's instrumental. When people ask to dance. And need to touch. 

RISE ... THE Summer Instrumental from Herb Alpert 
Produced by Herb Alpert & Randy Badazz. Associate Producer: Andy Armer. c 1979 A&M Records, Inc. All Rights Reserved 

"Rpg2 HERB ALPERT. ON A&M RECORDS & TAPES e 
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169 161 5/ LITTLE RIVER BAND 
Sleeper Catcher 
Capitol SW 11783 

• 

7.98 7.98 7.98 
105 96 39 VILLAGE PEOPLE 

Cruisin' 
Casablanca NBLP 7118 

A 

8.98 8.98 

4 DR. HOOK 
Pleasure & Pain 
Capitol SW 11859 7.98 7.98 7.98 

170 173 5 CLIMAX BLUES BAND 
Real To Reel 
Warner Bros. BSK 3334 7.98 7.98 7.98  

106 104 56 ROWNG STONES 
Some Girls 
Rolling Stones COC 39108 (Atlantic) 

A 

7.98 7.93 7.98 

* 148 2 STEVE HACKETT 
Spectral Mornings 
Chrysalis CHB 1223 7.98 7.98 7.98 

* 181 2 ROGER VOUDORIS 
Radio Dream 
Warner Bros BSK 3290 7.98 7.98 7.98 

117 7 HENRY PAUL BAND 
Grey Ghost 
Atlantic SD 19232 7.98 

139 141 7 BAD COMPANY 
Bad Company 
Swan Song SS 8410 (Atlantic) 7.98 7.98 7 

172 140 25  EDDIE MONEY 
Life For The Taking.98 Columbia IC 35598 

• 

7.98 7.98 7.98 7.98 7.98 

108 110 12 SYLVESTER 
Stars 
Fantasy F9579   7.98 

140 128 7 THIN UM • 
Black Rose 
Warner Bros. 8U 3338 7.98 7.98 7.98 

173 153 21 CHER 
Take Me Home 
Casablanca NBLP 7133 

• 

7.98 7.98 7.98 
109 10/ 33 EARTH, WIND & FIRE 

The Best Of Earth, Wind & Fire 
A 

738   739 
141 146 22 ANNE MURRAY 

New Kind Of Feeling 
Capitol SW 11849 

• 

7.98 7.98 7.98 
174 166 10 FRANK MARINO & 

MAHOGANY RUSH 
Tales Of The Unexpected 
Columbia IC 35753 7.98 7.98 7.98 

Columbia PC 35647 
8.98 8.98 8.98 

110 91 12 MOLLY HATCHET 
Epc JE 35347 7.9; 7.98 7.98 

* 1152 

- --J 
-155 

33 WIWE NELSON 
Live 
Columbia l(C2-35642 

• 

11.98 11.98 11.98 175 162 7 ATLANTIC STARR 
Straight To The Point 
MM SP 4764 7.98 7.98 7.98 

Ill III 10 RON WOOD 
Gimmie 

* 2 LENNY WIWAMS 
Love Current Some Neck 

Columbia IC 35702 7.98  7.98 7.98 MCA 3155 738 7.98 738 176 171 14 OHIO PLAYERS 
Everybody Up 
Arista A8 4226 7.98 

.._ 

7.98 7.98 112 109 18 A1111 STEWA 
Knock On Wood RT 
kiola America SW 50054 

• 

7.98 7.98 7.98 

..154 3 SMOKEY ROBINSON 
Where There's Smoke 
Tamla 77.366 (Motown) 7.98 7.98  7.98 177 172 6 WET WIWE 

Which One's Willie 
Epic JE 35794 7.98 7.98 7.98 113 106 17 SUZI QUATRO 

If You new Suzi 
MO MI 3044  7.98 7.98 7.98 

145- 145 5 THEO VANESS 
Bad, Bad Boy 
Prelude FOL 12165 7.98 

_ 

7.98 7.98 cm* RALPH IlacDONALD 
Counterpoint 
Marlin 2229 (IR) 7.98 7.98 7.98 

114{7 7 CLAUDIA BARRY 
Boogie Woogie Dancin' Shoes 

itor 168 3 DELBERT McCUNTON 
Keeper Of The Flame 

Chrysalis DM 1232  7.98 7.98 Capricorn CPN 0223 738 7.98 7.98 179 178 13 
-T-- 

GINO SOCCIO 
Outline 
RFC 3309 (Warner Bros ) 7.98 7.98 7.98 

* CIE* NICK LOWE 
labour Of Lust 
Columbia IC 36087 7.98 

7.98 
* 179 2 NICK GILDER 

Frequency 
Chrysalis CHR 1219 

738 7.98 198 180 7 JOHN KLEMMER 
Braz illia 
MCA 1116 7.98 7.98 7.98 

116 102 93 BILLY JOEL 
The Stranger 

A 
7.98 7.98 

= le LARRY GRAHAM & GRAHAM 
CENTRAL STATION 

180 

Columbia IC 34987 7.98 7.98 7.98 
Star Walk 
Warner Bros. BSI( 3322  181 177 15 SOUNDTRACK 

Hair-Original Soundtrack 
RCA C81 2-3221 

• 

14.98 14.98 14.98 
117 113 11 ORLEANS 

Forever 
1149 149 14 EVELYN "CHAMPAGNE" KING 

7.98 

• 

7.98 7.98 

Infinity INF 9006 04CA) 7.98 7.98 7.98 
Music Box 
RCA *711 3033   7.98 7.98 182 142 22 INSTANT FUNK 

Instant Funk 
Salsoul SA 8513 (RCA) 

• 

7.98 7.98 7.98 
118 118 10 HEATWAVE 

Hot Property 
150 144 33 ERIC CLAPTON 

Backless 
A 

798 

Epic FE 35970 &98 8.98 8.98 090 I 3039 8.98  838 8,98 'v' =I> STATLER BROTHERS 
The OriginalsLove 
Mercury SRM 1.5016 7.98 7.98. 7.98 

119 119 28 GLORIA GAYNOR 
Tracks 

A 151 151 9 DIXIE DREGS 
Night Of The Living Dregs 

Polydor PD 1.6184 7.98 7.98 7.98 Capricorn COW 0216 7.98  7.98 7.98 184 1118 267 PINK FLOYD 
Dark Side Of The Moon 
Harvest SMAS 11163 ((CaCappiittooll)) 7.98 

A 

7.98 7.98 
120 120 8 KENNY ROGERS 

Ten Years Of Gold 
152 
l 

124 4 PURE PRAIRIE LEAGUE 
Can't Hold Back 

United Artists UALA.835 (Capitol) 7.98 7.98 7.98 KA AFI.13335 7.98 7.98 7.98 185 163 54 FOREIGNER 
Double Vision 
Atlantic SD 19999 

A 

7.98 7.98 7.98 
121 121 33 BARRY MANILOW 

Greatest Hits 
A 153 

__-_- 
133 16 TYCOON 

Pride 08 4215  7.98 7.98 7.98 
Hasta 021 8601 

1198 1338 
... 
1J." 154 139 186. 174 4 MISSOURI 

Welcome Two Missouri 
Polydor FOI-6206 7.98 7.98 7.98 

175 2 AMERICA 
Silent Letter 

22 ANGELA BOFILL 
Angie 
Ansta/GRP 5000 (Ansta) 7.98 7.98 7.98 

Capitol SO 11950 
7.98 7.98 198 165 10 MANFRED 185 16 ALTON McCIA1N & DESTINY 

Polydor P01.6163 7.98 7.98 7.98 
160 2 SOUNDTRACK 

* MANN 
Angel Station 

187 

Alien Warner Bros. BSII 3302 7.98 7.98 7.98 190 11 ST. TROP 
Belle De lour 
Butterfly 016 (MCA) 7.98 7.98 7.98 

20th Century 1593 (RCA) 
7.911 7-98 7.98 156 156 33 CHIC 

188 
it 134 2 BILL BRUFORD 

One Of A Kind 
C'Est Chic 
Atlantic SD 

• 

19209 7.98 7.98 7.98 
192 15 KATAUE COLE 

I Love You So 
Capitol SD 11928 

• 

7.98 7.98 7.98 

Polydor PDI-6205 7.98 7.98 7.911 157 122 32 OLIVIA NEWTON 189 
125 125 5 RENAISSANCE 

Azure "D" Or 

-JOHN 
Totally Hot 
MCA 3067 

A 

7.98 
Sire 586 6068 Warner Brost 7.98 7.98 7.98 158 137 18 HERBIE HANCOCK 

7.98 7.98 
190 193 9 CARRIE LUCAS In Danceland 

Solar BXL1-3219 (RCA) 7.98 7.98 7. 
itr 136 5 BILLY THORPE 

Children Of The Sun 
Feets Don't Fail Me Now 
Columbia IC 34/64 7.98 7.98 7.98 

Capricorn CP71 0221 7.98 7.98 7.98 .. 169 2 CAPTAIN SKY 191 191 33 BARBRA STREISAND 
Greatest Hits Vol. ll 
Columbia FC 35679 

A 

8.98 8.98 8.98 
127 123 15 LINDA CLIFFORD 

Let Me Be Your Woman 
Adventures Of Captain Sky 
Al 6042 7.911 7.98 7.98 

RSO RS-2 3902 i RSO) 11.98 11.98   11.98 160 159 16 TUBES 192 183 15 AVERAGE WHITE BAND 
Feel No Fret 
Atlantic SC 19207 7.98 7.98 7.98 

128 127 14 KENNY ROGERS & DOTTIE WES- 
Classics 

Remote Control 
AMI SP 4751 7.98 7.98 7.98 

United Mists LIMA 946 (EMI) 7.98 7.98 7.98 161 135 9 JEAN-LUC PONT( 193 158 16 ROXY MUSIC 
Manifesto 

Alto SD 38114 (lUlantic) 7.98 7.98 7.98 
129 116 23 RICK JAMES 

Busting Out Of L. Seven 
Live 
Atlantic SD 19229 7.98 7.98 7.98 

Gordy CT984 (Motown) 738 7.98 .738 162 132 8 BARBARAMANDRELL 194 194 69 VILLAGE PEOPLE 
Macho Man 
Casablanca NBLP 7096 

• 

8.98 8.98 $98 
130 130 86 SOUNDTRACK 

Saturday Night Fever 
A Moods 

MM AY 1088 7.98 7.98 7.98 
no RS.24001 12.98 12.98 12.98 163 157 25 OASTS 195 195 9 SKYY 

Salsoul SA-8517 (RCA) 7.98 7.98 7.98 o r cm» ATASTE OF HONEY 
Chrysalis 
Head First 

Another Taste CAB 1195 7.98 7.98 7.98 186 18 GEORGE HARRISON 
Dark Horse DIIII 3255 (Warner Bros) 7.9; 7.98 7.98 

Capitol SO 11951 738 738 738 164 150 14 WAR 196 

132 126 61 SOUNDTRACK 
Grease 

A 
The Music Band 
MCA 3085 738 738 7.98 197 197 25 ELVIS 

Armed 
Columbia 

COSTELLO 
Forces 
IC 35709 

• 

7.98 7.98 7.98 
ASO RS-2-4002 12.98 12.98 12.98 189 184 39 NIC‘X•ErrE 

Warner Bros. BM( 3243  7.9; 7.911 tt 143 6 EDDIE RABBUT 
Loveline 
Elektra 6(-181 7.98 7.98 7.98 

* 176 8 HERMAN 
ROMANCE 

BROOD & HIS WILD 
7.98 

198 184 43 CHUCK 
Children 
AMA 

IÀIANGIONE 
Of Sanchez 

SP 6/00 

• 

12.98 12.98 12.98 Ariola SW 50059 7.98 134 115 39 TOTO • 7.98 7.98 
16 PATTI 

It's 
EPIC 

LABELLE 
Alright With Me 
JE 35772 7.98 7.98 7.98 

Columbia IC 35317 738 7.98 738 167 167 4 RUNNER 
199 199 

135 131 14 FOXY 
Island ILPS 9536 7.98 7.98   7.98 

Hot Numbers 
Dash 30010 (11() 

-. 

7.98 

- 

7.98 7.98 
168 170 23 JOE 

Carmel 
MCA 

SAMPLE 

aa 1126 7.98 7.98 7.98 

200 189 4 ART 
Fate 

. Columbia 

GARFUNKEL 
For Breakfast 

1C 35780 7.98 7.98 7.98 

A - z ( LISTED BY ARTISTS) 
A Taste Of Honey 131 
Abbe  71 
Allman Brothers Band  93 
America 122 
Atlanta Rhythm Section  34 
Atlantic Starr 175 
Average White Band 192 
Roy Ayers  92 
Babys 163 
Bad Company 13, 139 
Claufia Barry 114 
Bee Gees  25 
George Benson  88 
Blackfoot  60 
Blondie  44 
Blue Oyster Cult  80 
Angela Bofill 154 
David Bowie  20 
Herman Brood II His Wild Romanco 166 
Bill Bruford 124 
Captain Sky 168 
Cars 7,37 
Cheap Trick  4 
Cher 173 
Chic 156 
Eric Clapton 150 
Linda Clifford 127 

Lomax awes wand 170 
189 
46 

Peter Frampton  
Robert Fripp  
Art Garb unkel 
Gap Band  
Nick Gilder  
Gloria Gaynor  
Larry Graham 8‘ Graham 
Central Station  148 

Van Halen 18.65 
Herbie Hancock 158 
Ernmylou Harris  85 
George Harrison 196 
Steve Hackett 138 

Natalie Cole  
Con Funk Shun  
Elvis Costello 197 
Crusaders  24 
Charlie Daniels Band  32 
Cieno  73 
Dire Straits 15.84 
Dixie Dregs 151 
Doable Brothers  33 
Dr. Hook  
Bob Dylan 
Earth, Wind & Fire 3,109 
Electric Light Orchestra  6 
Jay Ferguson  
Flash In The Pan 
Foreigner 185 
Foxy 135 

22 
79 

Molly Hatchet  
Heatwave 
Henry Paul Band  
Ian Hunter  
Instant Funk  
Isley Brothers  
Joe Jackson 
Jacksons 
Rick James 
Waylon Jennings  

137 Billy Joel 62, 116 
54 Elton John  69 

Olivia Newton-John 157 
Rickie Lee Jones  5 

103 The Jones Girls  52 
83 Steve Hackett 110 

Journey  81 
Kansas  17 
K.C. & The Sunshine Band  67 
Carole King 104 

 200 Evelyn "Champagne" King 149 
77 Kiss  10 
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Late General News  
GRT Faces 
• Continued from page 1 

sentatives recently received a direc-
tive dated June 15 wherein they were 
instructed to return all ABC prere-
corded tape product. 
GRT Corp., founded in the mid-

'60s as the first major custom tape 
duplicator, appears to be going 
down. The company's president and 
chief operating officer, Gordon Ed-
wards, has been terminated, along 
with Robert Jacobs, executive vice 
president and chief financial officer. 
Jacobs was retained by GRT's board 
as a full-time consultant in a nego-
tiation with the Bank of America. 

Also terminated were John Mans-
field, director of creative services; 
Lisa Johnson, advertising/merchan-
dising manager, and Lori Leis, inter-
national. Still around are Larry 
Welk, president, Ranwood Records, 
and Chris Hamilton, Ranwood's ex-
ecutive vice president. 
As for its custom labels, LS and 

Beserkeley have been let go. LS is 
going to UA and Beserkeley is with 
Elektra/Asylum. Welk confirms that 
there have been talks with other: 
companies in an effort to place other 
labels. GRT is talking to Arista 

Closure? 
about taking over some Janus acts. 
There are two remaining custom 

labels—Cyclone, a relatively new 
country-oriented label, and Shady-
brook. While it has been said that 
GRT is attempting to place Shady-
brook with Arista, informed sources 
claim Joe Sutton, Shadybrook's 
president, will not agree to such a 
move. 
Under the deal in which Ran-

wood was acquired by GRT, report-
edly, a series of installment pay-
ments were required. Trade sources 
say those payments have not been 
fulfilled and if GRT defaults, Ran-
wood reverts to Welk. 
And in another area, GRT's 

board states it is seeking "counsel" to 
work on negotiation of the Bank of 
America demand. It further states 
that its "present financial condition" 
does not permit it to meet the sudden 
repayment order. 
GRT has asked the Securities & 

Exchange Commission for more 
time to file its 10-K annual report. 
Price Waterhouse & Co. has in-
formed GRT that its audit for the 
year ending March 31 is incomplete 
based on recent occurrences. 

Big Sendoff For New U.K. Group 
NEW YORK—Virgin Records, 

whose distribution has been taken 
over by Atlantic Records, is intro-
ducing the new British group, the 
Records, to this country by releasing 
a combination of singles, EPs and an 
LP. 
A limited edition seven-inch EP is 

o being included in the first 25,000 
œ copies of the new album "The Rec-
• ords." It contains four cover versions 
m of other artists' songs as interpreted 
:11 by the group. All the material on the 
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Rivals Post Profits 
• Continued from page 9 

down from $52 million to $24 mil-
lion as the company pulls out of the 
mass market and concentrates its ef-
forts on high quality hardware made 
with an eye to the U.S. market. Pene-
tration there remains an uphill 
struggle though. 

album itself has been written by the 
group. 
The tracks on the EP are "Abra-

cadabra Have You Seen Her," origi-
nally done by Blue Ash; "See My 
Friends," from the Kinks; " 1984," 
from Spirit; and the Rolling Stones' 
classic "Have You Seen Your 
Mother (Standing In The Shadow)." 

Virgin has also created a 12-inch 
331/2 promotion-only single for AOR 
stations. It includes the album-
length version of "Starry Eyes" 
backed with "Paint Her Face" and 
the album track "Another Star." 

"Paint Her Face" is not available 
in the album, but it is being released 
commercially as the flip side on a 45 
r.p.m. seven-inch single which in-
cludes an edited version of "Starry 
Eyes." Copies of this single serviced 
to Top 40 stations will have stereo 
and mono versions of "Starry Eyes" 
and will not include "Paint Her 
Face." 

You mean you're not 
buying your Life 

Insurance on a tax 
deductible basis? 
You can from your pension plan. 

Let us prepare an in-depth 
review and analysis of your 
current pension plan for a 
$500 fee. We guarantee to 
provide you with sound rec-
ommendations to dramatically 
improve or increase your tax-
sheltered plan or your money 
will be returned.  
We design, review, install 

and administer tax-sheltered 
pension and profit sharing 
plans. PCP is one of the leading 
pension consulting firms in 
California. 
We employ a large number 

of highly qualified individuals 
with many years experience In 
the area of creative plan de-
sign and administration. 

PROFESSIONAL CORPORATION PROGRAMS, INC. 

BARRY KAYE ASSOCIATES 
2029 Century Park East. Second Floor 

Los Angeles. CA 90067 
213/879-5050 213 ,277-9374 

InsideTrack 
Insiders say CBS Records is moving to end its distribu-

tion agreement with Caytronics whereby the latter re-
leased CBS Spanish language product here. CBS brass 
have reportedly been unhappy turning over indigenous 
product to a company outside the corporate family, and 
now that Caytronics' Salsoul division is distributed by 
RCA, it makes the issue more nettlesome. Caytronics 
had distributed Spanish language product for RCA in 
this country as well until joining the RCA fold itself. 
CBS officials weren't ready to talk about the shift and 
the Cayre brothers were unavailable for comment. ... 
Van McCoy, veteran artist, producer and writer, died in 
Englewood, NJ. Hospital Friday (6) following a heart 
attack. He was 35. In 1975 McCoy was involved as an 
artist, writer and producer in one of the seminar disco 
successes, "The Hustle" which earned a gold record. Five 
years ago he formed a production/publishing company 
with Charles Kipps. 

Pertinent Promo: Jimmy Ienner, president of Millen-
nium Records, assured gas for cars driven by more than 
150 artists, staffers, producers and radio folk to the re-
cent fete he gave at his Stamford, Conn., home. He had 
carhops take more than 50 guests' cars to a nearby serv-
ice station for a tank fillup. It cost lenner about $500.... 
Is CBS Records surveying a site in the Miami area in 
which to open a recording studio? ... A WEA spokesman 
had no comment when Track inquired about a rumor 
that the first $9.98 list price single-pocket album will be 
the new deck by the Eagles, supposedly releasing late in 
August. 

Nice Gesture: Bob and Lu Dahle, the long-time Twin 
Cities' wholesalers who ran their own Coda Distributing 
before joining Amos Heilicher years ago. will be regaled 
by industry peers Aug. 16 at the Olympic Hills Country 
Club, Minneapolis. The tap is $30 per person. The com-
mittee spearheading this fond farewell for the Dahles is 
composed of Chester Sleva, WEA, (612) 835-7255; John 
Swenson, RCA (612) 831-5404; Don Johnson, Pickwick; 
and Pete Velser, Polygram. Those interested in joining 
the salute can contact Sleva or Swenson. This husband 
and wife team, reportedly retiring in Phoenix, have long 
been involved in record/tape purchasing for Pickwick 
International, Minneapolis. 
Former Phonogram/Mercury employe Sylvia Balos, 

daughter of George Balos, 17 years merchandising chief 
for the Chicago-based label, is engaged to Gus Mitso-
toulos.... Stan Gortikov, president of RIAA, says Track 
was in error about a board meeting wherein bottom line 
was talked over. The board doesn't get into such matters. 
An attorney is present who avoids such possibly collu-

sive banter. The board enlarged to 30 in April, not at its 
last meeting, Gortikov points out. ... Jose Feliciano 
makes his flick debut playing an airline pilot in "Air-
plane," a Paramount disaster movie spoof. ... They're 
shooting the latest roller disco movie, "Skatetown, 
U.S.A.," at the Hollywood Palladium. 
Rube Lawrence, Ruby Sales, Chicago, veteran over-

stock/deletions broker, reunited with Ed Ockel at the 
huge Wright City, Mo., farm of the onetime Commercial 
Music, St. Louis, executive Sunday (8). It was Ockel's 
70th birthday. ... Sunday (1) record/tape advertising in 
L.A. dailies was dominated by four pages from Licorice 
Pizza, which jacked its $6.95 product from about $439 to 
$4.99, first indication of a reaction to the WEA hike. The 
Jim Greenwood chain had been the lowest priced on al-
bum product. The San Francisco Examiner/Chronicle 
carried nary an inch of record/tape advertising. 

Capitol Records' price increase ( Billboard, July 7, 
1978) continues its three-tiered pricing. On $7.98 list al-
bums, bulk price is $4.13, consolidated, $4.22 and $4.36 
to single store dealers. On $8.98 list goods, the price is 
$4.65, $4.75 and $4.91. Base price on 45s rose from 74 
cents to 86 cents with the 20 free with 100 purchased ap-
plying. Capitol when contacted would not comment.... 
Bill Tole's big band has been booked to play the wedding 
reception when Debby Boone marries Gabriel Ferrer, son 
of Rosemary Clooney Sept. I in Los Angeles.... The sec-
ond annual Rod McGrew Scholarship Fund "Communi-
cators With a Conscience" awards dinner July 21 at the 
Century Plaza Hotel benefiting needy communication 
students honors womanhood. Diahann Carroll and 
Helen Reddy top a dais cast that will perform an original 
musical comedy based on "I Am Woman." 
Some accounts report they received letters from the 

CBS Records credit department, asking they get their 
monthly payments in shortly after the 10th of the month 
in order to become eligible for the 2% EOM. CBS had no 
comment when queried. Accounts counter they get the 
statement as late as the eighth of the month and it takes 
them several days to match up their individual invoices. 
One account says it got 27 individual invoices in a single 
day from CBS, so they have one difficult matching-up 
before they can have the statement approved for pay-
ment. ... KNBC-TV, NBC's owned station in L.A. be-
gins a five-parter on the local record scene Monday (9) 
on its 6 p.m. news. 
Radio programmer John Platt has ended a stint of 

nearly seven years at WXRT-FM, Chicago. Platt, who 
helped launch the progressive rock station, was let go last 
week. A replacement has not been announced. 

Executive Turntable 
• Continued from page 4 
Kragen & Co., he held a personal management position for 11/2 years with 
Management Fred Lawrence is now the head of the Agency for the Per-
forming Arts' music department. He continues in his post as vice president in 
that agency's variety dept. 
Gary Weiss named co-producer of Nemperor Presentations. Along with Bill 

Gerber. he is in charge of booking concert series in conjunction with the Los 
Angeles County Music and Performing Arts Commission. Formerly. Weiss 
was head of contemporary booking for Nederlander Inc. ... Andrea Zax is 
now publicist at the Howard Bloom Organization. Ltd. She joined the com-
pany in 1978 as an administrative assistant. ... Tom Adkinson named public 
relations manager at Nashville's Opryland U.S.A... . Sally Smith has joined 
the merchandising/promotion wing of the Shelby Singleton Corp. of Nash-
ville.. .. Marsha Vlasic has rejoined the American Talent International agency 
as a senior agent. She was recently with ICM.... Ken Scher tagged vice presi-
dent of Wolf/Rismiller Concerts and Wolf/Rismiller Productions. Scher had 
been senior account executive at Los Angeles' KMET-FM.... Tony Satariano 
signs in as high fidelity marketing manager for Electro-Voice, Inc. He comes 
from Koss where he was Midwest regional sales manager. 
James M. Alic is the staff vice president for SelectaVision videodisk strategic 

planning at RCA. Previously, Alic had been with the RCA Consumer Elec-
tronics Division and executive vice president at NBC-TV. He is based in New 
York. ... Cary Darling joins Billboard's Los Angeles editorial staff as a re-
porter. He was formerly an intern with the publication while attending Loyola 
Univ., Los Angeles. 
Joseph J. Kaleba now vice president of manufacturing for Shure Brothers. 

Inc. Based in Evanston, Ill., he will cover the manufacturing facilities in Evans-
ton and Arlington Heights, Ill. and Phoenix. Kaleba is an 18-year veteran of 
Shure. ... Connie Pappas has resigned her post as vice president of Ken Fritz 
Management. No successor has been named though Dennis Turner, who has 
served as a vice president for four years. will assume her client responsibilities 
along with Fritz.... Joy Hall joins Lourie-Miller Management, Inc. Based in 
Los Angeles, Hall will be working as an assistant to Alan Miller. Recently, she 
was national albur,n promotion director for MCA Records. ... Lee King and 
the entire staff of K&K Productions, except Sam Kazery, are forming Lee 
King Productions, a new concert promotion firm to be based in Jackson, Miss. 
.. Sand Uckan is the chief engineer for the Atlantic Studios in New York. 
Uckan has been on the studio's staff since 1972.... Sandy Boyer is the assistant 
to the director for the East Coast music division for Rogers & Cowan public 
relations firm. She will be based in New York.... Christopher Pye named ex-
ecutive vice president of Jon Roseman Productions and Jon Roseman Tele-
vision Productions. Pye had held several posts with Granada Television in 
Britain.... Don Anthony appointed national director of marketing for Music-
Vision. Anthony was most recently a promotion representative for Warner 

Bros. and 20th Century-Fox Records. 

GRT Sells Tape 
Rights To MCA 
LOS ANGELES—GRT Corp. has 

sold its rights under a tape licensing 
agreement with ABC Records to 
MCA Records making it possible for 
that label to release ABC-recorded 
material exclusively on all prere-
corded tape configurations. 

In turning over prerecorded tape 
rights to the ABC catalog. GRT 
stated it is calling off its $ 10 million 
lawsuit against MCA. The litigation 
against ABC continues. The Sunny-
vale, Calif., firm also stated it re-
ceived cash and other considerations 
for turning the ABC tape album 
catalog to MCA. 
GRT's deal with ABC began in 

September 1972 and would have ter-
minated Dec. 31, 1979. 
Under the settlement, MCA will 

purchase GRT's inventory of ABC 
tape albums and MCA will have at 
least 2 million tape units duplicated 
by GRT for the next two years. 

Corea Expanding 
LOS ANGELES—Chick Corea's 

management firm here, Artists Inter-
national, expands this week with a 
new service. Sue Carson and Terri 
Morris head a full scale public rela-
tions service which will augment 
Artists International's management 
and business wings. 

Leeds Expanding 
LOS ANGELES—Andy Leeds, 

owner of Leeds Instrumental Rent-
als here, has opened a new division 
called Leeds Rehearsal Studios. 
The new rehearsal facility in-

cludes over 5,000 square feet with 
three separate, rehearsal halls. 
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