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Judge Decries

‘Ald’

To Piracy By Labels

Judge Warren J. Ferguson Thursday (25) found Janos L. Novotni
guilty of one count of conspiracy and seven counts of wilfully and for
profit infringing upon copyrighted recorded performances after a three-
day trial. Novotni’s fellow defendant Raymond A. Jennings was found

not guilty on all counts.

By JOHN SIPPEL

LOS ANGELES-Record labels
whose subsidiaries sell raw products
1o tape pirates arc aiding and abet-
ting violation of the federal law

Production Of Disks
Tailing Off In Japan

By ALEX ABRAMOFF

TOKYO--Japanese production of

records in the first six months of the
current year dipped both in units
and dollars over the comparable pe-
riod a year ago, according to statis-
tics released by the Japan Phono-
graph Record Assn.

The association reports that the
total production of records in the pe-
riod was 88.224.000 units, a decrease
of 11% under the corresponding pe-

(Continued on page 88)

which they themselves lobbicd in fa-
vor of. Federal District Judge War-
ren J. Ferguson so blasted the
double standards of some entities in
the industry at the trial of Raymond
A. Jennings, 350 and Janos Laszlo
Novotni, 47, both of whom are ac-
cused of conspiring to violate copy-
righted recorded performances.

Their trial results from a prior in-
dictment by a Federal Grand Jury.
which also cited Arpad Loecsey.
1300 Glenoakes, Pasadena. Califl,
who Tuesday (23) pled guilty before
Judge Ferguson. Sentencing was set
for Sept. 26.

Loecsey. also known as Art Gold-
man. was previously convicted of
tape piracy before Judge Ferguson
in late 1973.

William E, Swrling Jr.. former
Capitol Magnetics salesman, test-

{Continued on page 16)

M6-891S1 ON MOTOWN RECORDS & TAPES.

RCA ‘Pressing’ To Satisfy
Unabated Presley Demand

By ROMAN KOZAK & STEPHEN TRAIMAN

NEW YORK More than a week
after the death of Elvis Presley. neg-
ther love for the fallen idol nor de-
mand for his product had abated.
According to some wholesaler ac-
counts. demand for Elvis product is
running 30 times ahead of supply.
with rackjobbers. one-stops and re-

tailers waiting impatiently  for or-
ders.

The run on all Presley product al-
ready has had a dramatic effect on
both his recently released LP.
“Moody Blue.” and singlel, "Way
Down.” After two weeks stalled at
No. 24 on Billboards Top LPs &

Conference Call Hooks Up
Chelsea With Nation’s PDs

By CLAUDE HALL

LOS ANGLELES  Chelsea Ree-
ords has launched a series of confer-
ence phone calls weekly—and a
unique weekly record tipsheet— with
50 of the nation’s leading Top 40
program directors and Barry Fiedel,
vice president of promotion, says the
“rapport” calls about music will be
expanded soon to include 100 pro-
gram directors.

In addition, Richard Sargent. na-

Billboard’s Disco lll Shows
Crowded, Exciting Agenda

tional promotion executive at the la-
bel. is launching similar phone con-
ference calls with album rock
(progressive) radio stations. John
Antoon, who has joined the label in
national promotion, will be intro-
ducing the same type of conference
calls with adult contemporary pro-
gram directors.
Among those involved in the
(Continued on page 100)

Tapes. the album is No. S with a star
this week. its T1th on the chart. And
the single. which had dropped to 53
from 47 the week Elvis died. is No.
35 with a star on this week’s Hot 100,
its seventh on that chart.

RCA is finding nself literally
hard-pressed to keep up with una-
bating demand for LPs. tapes and
singles. Its vertically integrated In-
dianapolis operation has been run-
ning seven dayvs. 24 hours, pressing
all 50 LPs in the catalog. as well as
producing tapes and singles.

While no detailed figures on ei-
ther shipments or sales of exact titles
will be available from the label untl
next week at the carliest-with all
available outside pressing facilities
used. reliable industry sources indi-
cate about 20 million units being
shipped weekly on all Presley prod-
uctin the U.S. for RCA.

An RCA spokesman re-cmpha-
sized that the label was trying to fill
every order with a minimum of de-

(Continued on puge 18)

Syreeta Wright's whisper-soft vocals have been combined with the smooth,
distinctive style of G.C. Cameron for the first time in “Rich Love, Poor
Love.” Ranging the musical spectrum from tender ballads, such as “Made
From Love” and “I'll Try Love Again” to the hard driving “Let’s Make A
Deal,” "Rich Love, Poor Love” has strong potential crossover to POP and
MOR outlets. SYREETA & G.C. CAMERON “RICH LOVE, POOR LOVE"

NEW YORK —A crowded and ex-
citing agenda faces the hundreds at-
tending Billboard’s Disco 111 at the
Americana Hotel here this week.

Registration was completed Sun-
day (28) and later that C\/éll]illg
Grace Jones, Gloria Gaynor, the
Trammps and George McRae pro-
vided entertainment as everyone in
the industry got to know one another.

Monday’s schedule calls for Lee
Zhito and Bill Wardlow of Billboard
extending welcomes, and a keynote
address by Larry Harris. executive
vice president of Casablanca Rec-
ords & Filmworks. Panels and var-
ied discussion sessions plus activity
in the numerous exhibit booths will
occupy those in attendance Monday
with the day climaxed by dinner and
another gala showcasing Silver Con-
vention, Tavares, Claudja Barry.

(Continued on page 43)

Industry Splurge At
Canadian Exhibition

TORONTO--Canada’s celebra-
tion of the recording industry’s cen-
tenary. which opened here Aug. 17.1s
expected to attract 1,400.000 visitors
to the industry’s pavilion at the Ca-
nadian National Exhibition here
during its 20-day run.

The industry pavilion houses
some 75 exhibitors, including all
major Canadian record labels. with
exhibit space estimated to cost in ex-
cess of $1 million.

The event is the largest o be
mounted in any country in connec-
tion with the [00th year of recorded
sound. according to 1FPL the inter-

(Continued on page 10)

Here's THE RUMOUR everyone's talking about. The band behind England’s
Graham Parker has finally arrived with their debut solo album, “MAX,”
on Mercury. “MAX" is already getting the same cntical acclaim THE
RUMOUR received during their recent Amencan tour with Parker. Word
of THE RUMOUR 1s spreading quickly thanks to tremendous airplay of their
new single, “I'm So Glad.” And that's no rumor! Mercury SRM-1-1174.

(Advertisement)

(Advertisement)
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General News

CBS Signs
Lifesong To
Distrib Pact

NEW YORK-—Lifesong Records
has signed an agreement with CBS
Records. CBS will distribute Life-
song as an associated label. It had
been independently distributed.

Artists on the Lifesong label in-
clude Jim Croce, Henry Gross, Dean
Friedman and Crack the Sky.

“Our being forced to wait until
1977 for return of the Croce master
to us has placed strains upon the
company. The enthusiasm that Ron
Alexenburg and his staff have
shown for our artists. producers and
quality of product encourages that
we can sooner get the results our
product deserves,” says Phil Kurnit,
executive vice president of the com-
pany.

Lifesong was started in 1975 by
Terry Cashman and Tommy West,
producers of Jim Croce. in hopes of
being able to mine the Croce cata-
log. Despite litigation they were not
able to get the master tapes from
ABC until recently.

ABC Bishop Push

LOS ANGELES—In its push to
make Stephen Bishop and his latest
LP “Careless” a top priority, ABC
records has initiated a major adver-
tising/ promotional campaign. New
graphics and in-store displays have
been designed to coincide with
Bishop’s touring schedule. Radio
spots, a series of interviews plus
trade and consumer ads are also part
of the promotional package.

Jimmy’s World Creditors Organize, Set Up
Committee Of Disk-Oriented Companies

By ED KELLEHER

NEW YORK —Representatives of the top 100 creditors of Jimmy's Music
world and Sutton Distributors climbed into their mutual boat Thursday (25)
and voted to form a select committee of |1, which will have a large say in deter-
mining the future of the retail chain and its parent company, both of which
recently filed for Chapter 11 status, under the Bankruptcy Act.

The nearly three-hour session, held at the Essex House here, alternated be-
tween joviality and angry recriminations as record industry creditors domi-
nated the proceedings, often to the dismay of those outside the business hoping
to collect for providing Jimmy's with uniforms, insurance, carpetsand the like.

SUPER TUTOR—Stevie Wonder gives pointers in keyboard technique to Jon
R. Kelly (second from left), vice president and general manager of Audio-
Technica U.S., Inc. Wonder’s album **Songs In The Key Of Life,”” recently was
selected the best produced pop/rock album of 1976 in the Audio Excellence
award poll sponsored by Kelly's firm. Gary Olazabal (left) and John Fischbach
(right), co-engineers of the LP, also were on hand following the award pres-
entation at L.A.’s Crystal Sound Studios.

When the smoke cleared, the Il-member creditors committee consisted
wholly of record-oriented companies and included WEA and CBS records,
both of which are considered secured creditors. Named as committee chair-
man was Abe Amiri, national credit manager for RCA.

The committee consists of representatives from these companies: WEA,
CBS Records, RCA Records, Phonodisc, Alpha Distributing, Cadet Records.
Capitol Records. ABC Record Distributors. Promo Records, Win Records and
Reserve Credit, a company representing Surplus Record & Tape Distributors
and Countrywide Record & Tape Distributors. .

Named to assist the committee ex-officio were Caytronics and the New York
Daily News. :

The committee is made up basically of Sutton’s leading creditors and. in the
course of the session, certain specific debt figures were made public. They are:
Phonodisc ($667.000), RCA Records ($500.000 plus). Alpha Distributing
($425,000). Capitol Records ($300,000). ABC Record Distributors ($255.000)

Industry Girds To Meet Mounting
Presley Demand In U.K. & Europe

LONDON-—Dealers throughout
the U.K. are reporting no let up in
the “staggering demand” for Elvis
Presley product in the week follow-
ing the singer’s death. One harassed
retailer likens the disk rush to “the
days when the Beatles’ albums went
overnight to number one.”

And the story of demand and
more demand is repeated round the
main European territories, though at
a lower level. In France, for instance,
it was stressed that 80% of Presley’s
sales are to English-speaking coun-
tries so that continental European
reaction to his death was not so dra-
matic.

But the peak was clearly in Lon-
don. Presley’s album “Moody Blue™
and the single “Way Down” hustled
up the charts and there was specially

Music Instruments
Will Be Exhibited

NEW YORK—Four music instru-
ment companies have announced
plans to co-sponsor Music East 77, a
Northeast regional trade show Oct.
2-3 in Hasbrouck Heights, N.J.

The companies, M. Hohner Inc.,
Multivox/Sorkin, Musical Instru-
ment Corp. Of America and U.S.
Musical Merchandise Corp., will be
displaying their lines and unveiling
new products. Dealers in New York,
New Jersey, Connecticut, Mas-’
sachusetts, Delaware, Pennsylvania
and Maryland are invited to attend.

strong demand for the rock’n’roll
recordings from his back catalog.

On the budget RCA Camden la-
bel alone, Pickwick claimed the
seven Presley albums in its catalog
sold 250,000 copies on disk and tape
in just two days.

RCA, which has 35 Elvis albums
on the books and 16 singles re-re-
leased in a special box set six months
ago, was, 10 days after the death, just
about coping with extreme demand
for most titles.

As yet there are no plans for a me-
morial album of Presley tracks, but
any project of this type would be
originated in the U.S. The release of
five movie soundtrack albums,
planned months ago, goes ahead for
October. Involved are *Loving
You,” “Kissin® Cousins,” “Fun In
Acapulco.” “Girls, Girls, Girls™ and
“Roustabout.” This project in any
case got off the ground because of
renewed interest in Presley by a new
generation of record buyers.

Only Chiswick has Presley mate-
rial not controlled in the U.K. by
RCA and it has “The Elvis Tapes”
on Redwood Records. It came out
six months ago, sold 12,000 and
went out of stock. Now 1t is to be re-
released under a new Chiswick deal
with Anchor and advance orders are
near the 20,000 mark.

At dealer level, the basic reaction
was “stunned amazement.” Nich-
olas Banks, of Sound Effect, in
York: “Everything sold out fast. We
even resurrected the Elvis ‘Christ-
mas Album’ and that goes out fast

with each reorder. 1 have photo-
statted the entire RCA Presley cata-
log so people can tick off which rec-
ords they want to order—and I've
taken advertisements in local news-
papers apologizing for delays in ful-
filling orders.”

With 16 years in the business,
John Corbett, of Easy Listening, in
Birmingham, says he has never
known such a sales splurge. “It’s
been nothing but Presley, particu-
larly his reaily big old singles.

“Everybody has been genuinely

" sad about buying them at this time.

Product has sold to the mums and
dads, who probably grew up with his
music, and kids who have seen his
films on television. The religious
material is the only style which isn’t
going so fast. But there has been
strong sales, too, for Presley poster,
T-shirts and photographs.™

Tony Ames. with several stores in
Lancashire, tells of customers
“really heartbroken by the news.
They still come in, literally red-eyed
and white-faced.”

And many dealers spoke of cus-
tomers only too happy to take al-
ternatives if a first-choice album
wasn’t available. Imported records,
t00, have had a ready sales response.

Mike Scott-Mason, of Harlequin’s
Coventry Street branch, likened it to
the days when a new Beatle album
would jump to number one over-
night. “Presley’s appeal is clearly
universal, because just about every-
body is buying anything, including

(Continued on page 89)

and Promo Records ($180,000).

(Continued on page 10)

U.K. Spark Single
Leads Presley Rush

By PETER JONES

LONDON-—The first Presley trib-
ute single out in the European area
was also one of the fastest produc-
tions in recent years. It is called
“Elvis.” written by Rick Sims and
John Bendy. and is recorded on
Spark Records by newcomer Jenny
Nicholas. The tlip is “Daddy’s Gone
Bye Bye” dedicated to Presley’s
daughter Lisa. :

Marjorie Murray, of Southern
Music London. telexed Gene Nash,
Peer-Southern special projects con-
sultant and head of Spark in Lon-
don, about the discovery of both
song and singer. Nash, satisfied the
lyrics were not too maudlin, called
Michael Karnstedt of Peer Musik-
verlag in Hamburg to get musicians
and backing singers for a late-night
session the following day.

Nash rented a private jet to get
him from Switzerland to Hamburg.
on to London to pick up the singer
and others involved, and on to Ham-
burg where the session was com-
pleted in just six hours.

Immediate details were sent to
Peer-Southern branch offices round
the world. Five hours after the ses-
sion Nash arranged a deal with the
Teldec pressing plant for the first
5.000 copies. Labels were printed

overnight at a plant 60 miles from
Hamburg.

Nash then chartered a plane on
the Sunday (20) to deliver the 5.000
copies to Spark UK. distributors.
Records were in London area shops
early the next afternoon.

The same day. Berndt Janssen. a
German tv cameraman, left Ham-
burg taking the masters to Tokyo.
Sydney. the U.S. and Canada on a

71 hour non-stop airtrip. filming the

acceptance of the masters by various
labels, the film to be used for a tv
documentary. Other masters were
shipped to Scandinavia. France.
Spain, Italy. South Africa and Hol-
land.

Reunion For
Moody Blues

NEW YORK—The Moody Blues
will reunite this fall to record a new
album for London Records, accord-
ing to Walt Maguire, vice president,
a&r for the label.

Plans call for the five-man British
ensemble to be in the Los Angeles
Record Plant from Sept. 5 to the end
of October. Tony Clarke is produc-

Ing.
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. Arists’ Insurance |
. $6 Mil Policies Covering Some |
i By CLAUDE HALL | |

LOS ANGELES—While rumors abound. the firm of Frank B. Hall & Co..
one of the world's largest insurance brokerage firms, will not admit that Elvis
Presley is a client. Nor will they divulge any of their other clients, but it is
known that dozens upon dozens of the world’s leading recording artists are in-
sured and insured heavily by the California firm under an operation called
“Starcover.”

The highest amount of insurance 10 any one record artist or group handled
by the company is $6,000,000. They also have a couple of clients who each
have at least $2,000,000 policies.

Uniquely, the insurance program is tailored to the lifestyles of recording art-
ists. [t compensates with a capital sum for “loss of investment and earnings
caused by cither the accidental death of an artist or permanent disablement
ending his or her career.” The normal restrictions on most insurance policies—
drugs, drinking, travel and sports activities—usually are covered. “With the ex-
ception of skydiving,” says Gary F. Thompson, a vice presidentin the Los An-
geles office. “But one major recording artist does fly his own plane and yes,
he’s covered in that, t0o. And a couple of other artists are covered even while
scuba diving. Skydiving is excluded, however.”

The Starcover program covers unusual aspects in the music world. “because
certain acceptable risks are within the norm,” says Thompson.

Starcover was formed a couple of years ago: it is allied with certain Lloyd’s
underwriters. The Frank B. Hall firm dates back to Abraham Lincoln and pio-
neered in aviation and marine insurance. World headquarters are in Briarcliff
Manor, N.Y.

Billboard is published weekly by Billboard Publications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate. annual rate, Continental U.S. $70.00; single-copy price, $1.75. Second
class postage paid at New York, N.Y. and at additional mailing office. Current and back copies of Billboard are available on microfilm from KTO Microtorm, Rte 100, Miliwood, N.Y. 10546 or Xerox University
Microfilms, 300 North Zeeb Road, Ann Arbor, Michigan 48106. Postmaster, please send form 3579 to Biiiboard, P.O. Box 2156, Radnor, Pa. 19089, Area Code 215, 687-8200.
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General News

PRERECORDED SOFTWARE IN FUTURE

RCA Videorecroder In Bow

NEW YORK —Although RCA in-
troduced the industry’s first four-
hour home videorecorder system
without any prerecorded sofiware
on its own, this does not foreclose
such a library in the future, key com-
pany sources indicate.

Demonstration of the VHS-for-
mat unit, built 1o RCA specs by Mat-
sushita of Japan, was accompanied
by the suggested pricing of $1,000
retail—about $300 below previously
announced Sony. Zenith and To-
shiba two-hour Beta-format systems
and the JVC two-hour VHS Vidster.

As anticipated -(Billboard, June
18, 1977), this is much closer to the
$995 two-hour Quasar unit, also
from a Matsushita company, than to
other competing models. It may well
lead to their “suggested retail price
reductions” as the battle escalates
this fall.

RCA’s own software library, de-
veloped for its SelectaVision video-
disk system now postponed, has a
substantial amount of videotape
rights, but the main hold-up secems
10 be the absence of high-speed du-
plicating. A system has been success-
fully tested by Matsushita in Japan,
butis at least a year or more away.

Meanwhile, RCA expects “cight

PHONE BREAK

NEW YORK —New Yorkers can
take a music break via their phones
through a service instituted by the
New York Telephone Co. called
“MusicLine.” According to the
phone company an average of al-
most 50,000 calls are placed cvery
day by people who want to hear the
one-minute programs.

By dialing (212) 936-4545, for the
price of a phone call, anyone can
hear any of 12 taped programs
which are changed every day. The
service began in June.

The programs are hosted by both
staff and guest disk jockeys includ-
ing such New York radio heavies as
Bruce Morrow and Alison Steele.
The programs are produced and
supplied by a company called Air
Time Inc. Revenues for “Music-
Line” come solely from the phone
company’'s message unit charges as
there are no ads.

Programming for “MusicLine”
varies. There is a featured artist of
the week, a musical quiz, top records
of the week, musical salutes, inter-

BLOCK PA

RTY—Kicking off a weekend block party celebration for the Colo-

By STEPHEN TRAIMAN

Or nine major program suppliers” to
announce VHS title availability be-
fore Thanksgiving. First major con-
firmation came earlier from Mag-
netic Video with a package of some
100 feature films. and other commit-
ments are anticipated.

Not ducking the copyright gues-
tion on home videotaping, both the
introduction demo tape featuring
impressionist Frank Gorshin, and
all print material, carries the legend:
“*Caution:  The unauthorized
recording of television programs
and other materials may infringe on
the rights of others.”

Handling the introduction were
Roy Pollack. vice presidentand gen-
eral manager of RCA consumer
electronics division: David Daly,
vice president, product planning:
Jack Sauter, vice president, market-
ing, and Thornley Jobe, manager,
product reliability systems.

Between them. they touched all
bases on the “RCA SelectaVision
VCR" introduction, hailed as RCA’s
first major consumer product since
the bow of color television in 1954.

® Features include a headwheel
assembly with direct-drive DC mo-
tor: standard-play (2-hour) to long-
play (4-hour) switch with little vis-

views, news and gossip.

The music played on “*Music-
Line™ is mostly pop, selected by the
staff and based on trade charts. Alan
Zaretsky, assistant vice president,
promotional services for Air Time
Inc., says that so far record company
promotion departments have not
contacted him to play any of their
material.

Zarcisky says that because no
more than 20 seconds of any song is
performed on any of the programs. it
constitutes “fair use” promotion of a
record, and is hence not liable for
royalties.

However, an attorney for ASCAP
says that if a piece of music is per-
formed on a public medium long
enough to be identified, then it is
subject to royalties. The attorney
said that “we have had conversa-
tions with “*MusicLine™ on this and
no doubt we will have further con-
versations.”

Zarctsky says the biggest expense
in mounting a “MusicLine” type of
operation is the cost of the hardware,

-

nial Park Community Assn., two separate awards were presented to Mickey

Addy and the staff of Billboard Magazine in appreciation of their contributions

to Harlem children over the years. Representing Colonial Park were Roscoe

Bradley and Larue Dobson. W. D. Littleford, chairman of Billboard, is the tall-

est person at left and Addy is in the center with Mary McGoldrick to his left.

McGoldrick and Littleford accepted on behalf of Billboard. Addy, a sales exec-
utive with the magazine, accepted for himself.

ible degradation in the picture at
slower speed; tull compatibility with
other 2-hour VHS systems; built-in
VCR tuner with switchable circuit
for fine tuning: digital clock timer
built-in, preset up 1o 24 hours in ad-
vance but limited now to up to 4-
hour recording on only the tuned
channel: digital counter to catalog
programs on tape, recalled by
memory switch: audio dub feature
o add a soundtrack to “*home mov-
ictapes:” pause control for editing,
with optional remote unit on a 20-
foot cable; DEW light that prevents
operation in excessive moisture con-
ditions: power consumption of 45
walts versus 80 for Beta-format and
98 for Quasar units: at 38 pounds. 6
to 7 pounds lighter than competi-

tion.
® Accessories include two black
& white cameras with built-in con-
denser mikes: a basic unit with opti-
cal viewfinder at suggested $299.95
and a step-up model with through-
the-lens viewing, and zoom lens, at
$399.95; and a condenser mike at
$1095. A low-cost RCA color cam-
cra is some time away. but any exist-
ing unit can be cabled into the RCA
VCR, including the just-bowed
(Continued on page 20)

New Yorkers Hear Entertainment
By Simply Dialing (212) 936-4545

which so far has limited the pro-
grams to New York. Ile says the ge-
neric name for the machine which
makes the thing work is an MCA40
manufactured by Autotran Inc.

Harriet Norris, a spokesperson for
New York Telephone, says the
phone company can handle 5.000
calls simultaneously on the “Music-
Line” number. She sces it as part of
a growth in telephone communi-
cations that will eventually allow
anyone at home o gel images on a
television screen and sound on the
stereo simply by punching a codc in
the phone console.
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__Executive Turntable

Derek Church has been appointed to the newly created post of director of
creative services at Motown in Los Angeles. He has been the label’s national
advertising and merchandising director a year. . . . George Plumb is elected ex-
ecutive vice president of the Handleman Co., Detroit. He was group national
merchandising manager at Sears, Roebuck. Also at Handleman. David Siebert
is elected vice president. He remains presi-
dent of subsidiary Sicberts, St. Louis. . . . At
Polydor Inc.,, New York, Mel Klein has been
promoted 1o assistant controller. He was a
member of Polygram’s internal audit staff.

Billboard Ltd. U.K. has appointed Andre
de Vekey as European sales consultant to the
Billboard International Group, effective
Sept. 1, De Vekey, who founded the Bill-
board U.K.and European operation in 1963,
was formerly regional publishing director. His new role will give him primary
responsibility for Billboard’s European expansion program. In related moves.
Alan Mayhew, formerly an advertising executive for Billboard in the U.K .. has
been made U K. sales manager and Barry Hatcher, former group advertising
director of Billboard Ltd., has left the company.

Lawrence

Church

Lorraine Lawrence, formerly a free lance creative consultant, Joins Arista
Records. New York. as associate director. creative services. . . . John Rosica has
Joined the Music Agency. New York. as account group supervisor. He was vice
president, promotion and mcrchandising at RCA Records. ... Ron Eyre ap-
pointed as liaison of soundtrack activities between United Artists Corp. and
United Artists Records. based in New York.
He's been in UA’s international area for 12
years. ... Tim Martin joins the professional
staff of ABC/Dunhill Music. Inc., Los An-
® geles. He was previously a personal manager
and a staft writer for Irving/Almo and 20th
Century Music companies. Also at ABC,
Laura Leslie becomes assistant advertising
manager. ... Irv Glasser, previously with Aldrich
Fine Tone in Brooklyn. N.Y , named gencral e
manager, Candy Stripe Records. Freeport. L.1. . . . Jeff Aldrich now East Coast
manager of a&r for Chrysalis basing in the label’s New York offices. .. . At
CTI Records, New York. Betsy Palumbo has been promoted from assistant to
executive assistant to label president, Creed Taylor. . . . Don Krause has joined
the promotion staft of Schwartz Bros., Washington, D.C. He was a regional
marketing director for Arista Records. .. . Bob Marin, national merchandising
manager at Island Records, Los Angeles, is no longer with the label. ... As a
result of the loss of Bob Adels as head buyer for Licorice Pizza in Los Angeles,
further releases are being handled by Philip Culp.

Rosica

Karen Hodge promoted to vice president. administration, Jobete Music
Company. Inc., and Stone Diamond Music
Corporation and affiliated companies. A 12-
year veieran with Jobete and Motown Rec-
ords, she most recently served as Jobete's as-
sistant general manager. ... Howard Kauf-
man joins Front Line Management, New
York. as vice president. He previously han-
dled financial activities for Caribou Man-
agement. Also at Front Line, Bob Hurwitz
named director of business affairs. He previ-
ously handled tour finances for Front Line acts. Larry Solters is made Front
Line director of media operations. He was an account executive with Solters &
Roskin. .. . ASCAP sets attorney Dennis Brewington as assistant director of its
Nashville office. . . . Bill Oakes has moved over from heading up RSO Records
to the post of executive vice presidentin charge of administration. RSO Films.

Joshua Simons has been appointed promotion manager of Billboard effec-
tive immediately, basing in the Los Angeles office. . . . Constance Pappas, exec-
utive vice president of John Reid Enterprises. has ended her four-year rela-
tionship with the company in Los Angeles. . . . Lynn Kramer becomes director
of corporate planning for the Jos. M. Zamoiski Co., wholesale distributor in
the Baltimore and Washington markets. She had been a consulting officer at
the Maryland National Bank. ... David Martin joins Dann Moss’ manage-
ment company in Los Angeles. ... Ray May is now general manager of
R.T.&E., Inc.’s Nashville offices and warehouse operations. Al the same time,
Pat Giallourakis has joined the sales and customer relations staff. Marshall
Reznick has joined Regency Artists, Ltd., in Los Angeles. ... Mark Ham-
merman will head Wald/De Blasio’s contemporary music division in Los An
geles. ... Larry Harman has resigned his post as vice president with Hecht Har-
man Vukas Creative Communications Inc. in Los Angeles. . . . Fred Bourgoise
1s named professional manager of the Bug Music Group in Los Angeles. . ..
Ernie Hernandez, long-time independent promotion man and rock concert
promoter. joins forces with Alpha 2 Management, Beverly Hills. ... Ellen
Weiss now an agent at the L.A.-based Robert Light Agency. ... Gary Lubin
new Western regional sales manager for Columbia Magnetics, Los Angeles.
... Tom Frisina appointed JBL national sales manager. hi {i product. and Bill
Robinson shifts from national sales manager to newly created position of na-
tional marketing manager, both in Los Angeles. . . . Perry Vartanian Jr. joins
the Ampex Corp.. Redwood City, Calif.. as manager of manufacturing oper-
auons, audio/video systems division. He was vice president. operations at In-
ternational Video Corp. ... Don Hudson named (o the newly created post of
director. operational planning, for the sound products division of Altec Lan-
sing. Anaheim. He was manager of engineering administration.

At the Record Plant recording studios in Los Angeles, Marla Miller upped
to assistant Lo studio manager Rose Mann. Also, Scooter Dorsey joins staff as
secretary and Jane Arnn becomes night assistant manager and head of new
setup department.

Hodge Kaufman

At Studer Revox America in Nashville. James Woodworth joins in newly
created post of sales manager for Revox products, from a similar position at
Turner Manufacturing. Fred Layn is named to new position of Eastern re-
gional manager in the just-opened New York factory office. .. . Ampex, Red-
wood City. Calif.. selects John L. Porter for the newly-created position of vice
president of new ventures. ... Jensen Sound Laboratories, Schiller Park, 111,
chose Jack D. Buchanan manager of marketing services.
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NOTATYPICAL DEBUL

PC 34152

“LIBBY TITUS?
HER FIRST ALBUM, PRODUCED BY
PHIL RAMONE WITH
PAUL SIMON, CARLY SIMON AND ROBBIE ROBERTSON.
ON COLUMBIA RECORDS AND TAPES.

Direction: Fitzgerald Hartley Company.
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General News

Arista Meet: Joyous News

SAN DIEGO—Declaring that
“the gestation period is over,” Clive
Davis. president of Arista Records,
keynoted the company’s second an-
nual worldwide convention with the
pronouncement that “this past year
saw our birth as a company.”

“I submit to you that what each of
you has been dedicating your ef-
forts, energies, zeal. and tireless
spirit tois the most widespread, deep
and meaningful entry of a new com-
pany that the music industry has
ever seen. IU’s unique. It's unprece-
dented. And it’s incredibly special,”
Dawvis told the 300 delegates at the
Hotel Del Coronado.

The four-day convention was
opened Wednesday (24) by Elliot
Goldman, executive vice president,
who told the delegates that the com-

REFUSES TO ‘BUY’

By ROMAN KOZAK

pany’s worldwide net revenues for
the last year was $36,261.000. up
19.1%  from fiscal 1976's
$30,450.000.

He said Arista’s fourth quarter
revenues of $13,943.000 made it the
largest single quarter in its history.
and represented a 120.8% increase
over the 1976 tourth quarter net of
$6.316.000.

“In fact our last quarter of fiscal
1977 exceeded the entire fiscal 1974
year,” he said, adding that the last
six months were the best half-year in
Arista’s history, with net revenues of
$23.734.000. a 64.1% increase over
last year's $14.459,000.

In his speéch Davis noted that the
$36 million figure for the past fiscal
year does not include revenues from
lape sales.

“Each and everyone of you sitting
out there today should feel so
proud.” Davis told the delegates.
“You are indeed part of something
unique, something unprecedented
and, in fact. something revolution
ary.”

In his speech. Davis reviewed the
history of Arista and its artists,
stressing the success in the past year
of Jennifer Warnes, the Kinks,
Dickie Betts. the “Saturday Night
Live” cast, the Bay City Rollers and
Barry Manilow, “now an industry
giant.”

He ended his speech by urging the
delegates to “build on what we have
started.” He said the new year begins
“at a truly torrid pace,” with “The
Greatest Love Of All” single and

(Continued on puge 99)

OTHER ACTS & LABELS

A&M Sticking To Its Big Guns

LOS ANGELES—A&M Records
1s maintaining its philosophy of con-
centrating its efforts and dollars into
developing and breaking new acts
instead of the outright buying of la-
bels and established acts.

A scrutinization of the Hot 100
and Top LP charts is proof that its
effort and dollars are being max-
imized. as A&M is in the midst of its
hottest period since the label’s incep-
tion 15 years ago.

And those acts cnjoying their big-
gest commercial gains are relatively
new acts who have made it by virtue
of the label's commitment to exten-
sive promotion, merchandising and
a lenacious gut feeling in product
they believe in.

Supertramp, Rita Coolidge, Pablo
Cruise and Styx have all broken the
strict confines of Top 40 radio,
spurring album sales and sub-
sequently becoming massly ac-
cepted. They now join such stalwart
sellers as Peter Frampton, Brothers
Johnson, Cat Stevens, the Carpen-
ters and the Captain & Tennille in

By ED HARRISON

comprising a strong nucleus of pop
attractions.

Says chairman Jerry Moss:
“Other Igbels believe the way to de-
velop is to buy other labels. We have
concentrated our effort into our art-
ists and product which will continue
building credibility for A&M.

“Of course talent comes first, but
i’s the hard work afterward that
makes il.” says Moss.

While all of the aforementioned
acts have paid dues with their initial
releases, A&M’s faith in its music is
now reaping rewards. “We're
pleased as punch with the records
that are happening,” says Moss. “It
took a year of hard work to promote.

“In the casc of Supertramp, a 4%-
month tour of the U.S. and Canada
helped break them. Ironically, the
South was the first market to break
them, and the South has previously
not been a strong market for us.

“With Rita, she was ready for it.
Public 1aste made her accessible,”
Moss says.

A&M is planning a major promo-

tion once Styx’s “Grand Illusion™ al-
bum turns gold. At that ume, the la-
bel will award gold albums to four
groups achieving that plateau for
the first time—Coolidge. Pablo
Cruise, Supertramp and Styx.

The success of these groups also
affords A&M the luxury of enhanc-
ing catalog sales. There are now
three Pablo Cruise albums, six by
Coolidge, four by Supertramp and
three by Styx. Already Cruise’s sec-
ond LP “Lifeline” is back on the
charts and its debut “Pablo Cruise™
is bubbling under.

Moss is confident the hot streak
will continue with forthcoming al-
bums by Nils Lofgren, Joan Arma-
trading, Peter Allen, Billy Preston
and Piper. all of which have devel-
oped strong bases with past albums.
The current LTD LP. “Something
To Love™ is also moving up the
charts. Albums by the Dingoes and
Driver also carry high expectations.

Meanwhile Moss is ecstatic about
boasting the two biggest selling al-

(Continued on puge 87)

3,000 Flock To Capricorn Caper

Polydor’s Steinberg Among Mob At Label’s Macon Event

MACON—Music business figures
from Georgia to Germany con-
verged here Aug. 18 for the sixth an-
nual Capricorn Barbecue & Sum-
mer Games.

With rumors persisting of a pos-
sible Capricorn/ Polygram agree-
ment in the near future, the appear-
ance of Irwin Steinberg, president of
Polydor, Inc.. was noteworthy.

He was one of more than 3.000
persons attending the popular an-
nual function which puts emphasis
on music and mixing.

Stillwater. the Dixie Dregs and
the newly signed Capricorn act,
Black Oauk. entertained the crowd
with more than four hours of music
that would have gone on longer if a
Georgia rainfall hadn’t punctuated
the performance. Besides the inter-
national contingent of music execu-
tives, many artists attended the day-
long event, including members of
the Marshall Tucker Band, Sca
Level, the Charlie Daniels Band, the
Outlaws, Garfield, Easy Streel,
Grinderswitch, Mama’s Pride. Brick,
the Atlanta Rhythm Section, Del-
bert McClinton, Billy Joe Shaver,
Joe English of Wings, Bonnie Bram-
lett and Kenny O’Dell.

Hosted by Phil Walden’s success-

www.americanradiohistorv.com

By GERRY WOOD

ful Macon-based label, the fest also
attracted managers, agents, deejays,
publishing and performance rights
execulives, concert promoters,

record producers and writers.

Held at Walden’s spacious Lake-
side Park near Macon, the Capri-
corn event featured athletic events,
winter sports and barbecued chicken.

This year Walden, the Capricorn
president, added a magician and a

Capricorn Capers: Chuck Leavell, (left) formerly with the Aliman Brothers

fortune teller as new features. Both
were popular, especially with the
record label executives.

An additional 500 persons at-
tended the opening Wednesday
night cocktail party at the Macon
Hilton Grand Ballroom. It also was
hosted by Walden who has been
known to spend more than $40,000
for his label’'s enjoyable annual
binge.

—

and now head of the Capricorn Records group Sea Level, jams with Andy
West, bass player for the new Capricorn group, the Dixie Dregs.
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Cage Duo Nets Big Score

SEALS & CROFTS sing the songs from

the Original Motion Picture Sound Track.
ONE

ONE

This season, the best two-man team in the business is rushing down-court with
another hot one: their first movie soundtrack album, featuring the single “My
Fair Share (The Love Theme from ‘One On One’)” (WBS 8405). Lyrics by Paul
Williams, words by Charles Fox. Stellar performing by James Seals & Dash Crofts.

Produced by Louie Shelton and Charles Fox @ for Warner Bros. records & tapes. BS 3076

www americanradiohistorv.com
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Finandial

Handleman Sales, Earnings Spurt

NEW YORK-Continuing to
build on its solid fiscal year gains,
the Handleman Co. reports impres-
sive sales and net earnings increases
for the first quarter of fiscal 1978
ended July 30.

Net earnings in the April-July pe-
riod more than quadrupled. rising
446% to $1.322 million from
$242.000 the prior year. Net sales
were up nearly 30%. to $40.025 mil-
lion, from $30.886 million in the
comparable 1976 period.

The figures buttress the Detroit-
based company’s just released fiscal
1977 annual report, which docu-
ments the earlier reported 19% sales
increase and 322% net income gain
after an accounting change (Bill-
board, July 2. 1977).

In the letter to stockholders, chair-
man and president David Handle-
man, notes all three major aspects of
the business—distribution of records
and tapes. distribution of books and
operation of retail locations, contrib-
uted to the significant 1977 improve-
nent.

\

By STEPHEN TRAIMAN

Of particular note is the full im-
plementation of the retail inventory
management system (RIMS) in the
15 consolidated U.S. branches. The
Canadian locations are now being
tested with a similar system.

Operations of Sieberts, Inc.. the
St. Louis-based subsidiary acquired
in 1975, represented 21.4% of total
Handleman volume ($31.9 million
of $149 million) in fiscal 1977, and
27.4% of earnings ($909.000 of
$3.314 million). For the 10 months
of consolidation in the prior fiscal
year, Sieberts represented 20% of
salesand 29% of net earnings, before
the accounting change.

Sieberts operates 15 retail stores,
including the three Franklin Music
outlets in Atlanta purchased earlier
this year, and 39 leased departments,
selling combinations of prerecorded
music, hard and soft-cover books.
magazines, gifts and novelties.

Handleman itself services about
5.500 retail stores from 20 ware-
houses in the U.S. and Canada. and

NOW YOU
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operates as a music distributor in
Detroit.

With Handleman anticipating the
three Atlanta Franklin Music outlets
to contribute about $3 million in
sales during fiscal 1978, future ac-
quisitions in the retail area are antic-
ipated as well.

The overall sales volume increase
of $24 million in fiscal 1977 reflected
greater sales of 17.8% in prerecorded
music, 33% in books and 37.6% in re-
tail locations.

Sales of prerecorded music and
allied products accounted for 88.1%
or sales in fiscal 1977, versus 89.1%
the prior year: books and maga-
zines, 8% compared with 7.2%. and
retail stores, 3.6%, up from 3.1% in
1976. Recorded music and allied
product sales accounted for 99%,
98.2% and 97.9% of consolidated
sales in fiscal years 1975, 1974 and
1973 respectively.

One customer—K-Mart—ac-
counted for about 46% of the com-
pany’'s net sales for fiscal 1977, up
from 42% the prior year. Handle-
man’s three largest customers ac-
counted for about 65% of net sales
both years.

Gross profit in fiscal 1977 was
24% of netsales versus 24.7% in 1976
and 25.5% in 1975, as the company
absorbed some product price in-
creases and instituted pricing pro-
grams to aid customers in meeting
stiffer retail price competition. Op-
erating expenses dipped slightly.
due to consolidation of six branches
into three distribution centers.

NEW YORK-With its long-run-
ning litigation with the Apple Com-
panies settled in January, ABKCO
Industries continues to report in-
creased revenues and profits for the
nine months and third quarter
ended June 30.

In the first nine months of fiscal
1977, revenues rose 24.5% to $6.467
million from $5.196 million, with a
profit of $56.485 or 4 cents per share
compared to a loss of $454.395 or 32
cents a share in the corresponding
1976 period.

In that period, the company had
income of $165.050, net of related

Josephson $3
Are Trimmed

NEW YORK—Although Marvin
Josephson Assoc.. Inc., reported
record annualsales and revenues for
the fiscal year ended June 30, a de-
pressed fourth quarter trimmed in-
creases in both areas, chairman
Marvin Josephson reports.

Fiscal year net income was up
nearly 8% to $4.003 million, from
$3.711 million in 1976, while reve-
nues were only 1.1% ahead, $28.825
million from $28.504 million. Earn-
ings per share were $2.01 fully di-
luted. versus $1.90 the prior year.

On July 20. Josephson had indi-
cated that anticipated earnings per
share in the $2.25 range would be in
the $2.10 range due to lower than

"anticipated revenues in the motion

picture and personal appearance
areas.

The fourth quarter was particu-
larly weak, with earnings down 36%
to $402.000 or 20 cents a share, from
$629.000 or 33 cents a share in April-
June 1976. Revenues were off 22.5%
to $5.758 million, from $7.438 mil-
lion a year earlier.

_ Market Quotations

As of noon, August 25, 1977

1876

P.E (Sales

High Low NAME 100s) High Low Close Change
49'% 37 ABC 8 264 40% 39% 39% - %
41% 37% American Can 7 46 38% 38% 38% Unch.
1% 7% Ampex 10 118 10 9% 9% - %
5% 3  Automatic Radio 8 14 3% 3 3 - %
62% 55 cBS 9 163 55% 55% 55% - %
17% 7% ColumbiaPictures 5 339 16% 16 16% + %
15% 10% Craig Corp. 3 39 1% 1% 1% - %
48% 32% Disney, Walt 16 422 40 39% 39% - %
4% 3% EMI 8 73 4% 4 4 - %
18% 11% Gulf + Western 3 376 12% 12% 12% Unch.
8Y% 4% Handlieman 11 240 8% 8 8 - %
— - Harman Industries (Acquired by Beatrice Foods 7-29-77)
5% 3% K-tel 7 4 3% 3% 3% Unch.
9% 5 Lafayette Radio 58 56 5% 5% 5% - %
26% 21% Matsushita Electronics 9 5 22% 22% 22% Unch.
44 35% MCA 8 78 37% 37 37 - h
25% 16 MGM 8 315 20% 20% 20% - %
57 47% 3M 16 345 52% 50% 51% - %
56% 36% Motorola 13 816 45 43%  44% - Y
36 28% North American Philips 6 3 29% 29% 29% + %
9% 5% Playboy 1 50 T% 7% 7% - %
32% 25% RCA 11 543 29 28% 28% - %
10% 8% Sony 15 518 8% 8% 8% - %
22% 14% Superscope 6 10 16% 16% 16% + %
42% 21 Tandy 6 87 26% 25% 25% - %
7% 4% Telecor 6 1 6% 6% 6% + %
3% 2% Telex 9 33 2% 2% 2% Unch.
4% 2% Tenna 10 2 2% 2% 2% + %
16%  13% Transamerica 7 362 15% 15  15% - %
25% 9% 20th Century 8 338 24% 23% 23% - %
32% 26% Warner Communications 6 67 29% 28% 28% - %
28 19% Zenith 10 223 19% 19% 19% - %
OVERTHE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
ABKCO Inc. 54 3 3 3% Koss Corp. 5 4 3% 3%
First Artists Kustom Elec. 7 5 2% 3
Prod. 3 86 8% 9V M. Josephson 9 44 13% 14%
GatesL earjet 4 27 8% 8'% Memorex 7 481  32% 32%
GRT 5 20 2% 2% Orrox Corp. — - % %
Goody Sam 3 — 1% 2% Recoton 4 12 2% 2%
Integrity Ent. 3 52 19/16 113/16 Schwartz Bros. 10 - 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could. have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Vollmer of Loeb, Rhoades & Co., Inc., 9440 Santa Monica Bivd., Beverly Hills,
Calif. 90210, 213-273-7711, member of the New York Stock Exchange, Inc.

ABKCO Industries Revenues Up 24.5%

expenses, in connection with the
Apple settlement. The prior year. lit-
igation expenses amounted to
$969.928. Also included in fiscal
1977 is $15.622 income from settle-
ment of a claim against one of the
firm’s distributors.

In the third quarter, profit was
$35.314 0r 3 cents share compared to
a loss of $221,777 or 15 cents a share
for the similar 1976 period. Reve-
nues were up about 1% to $1.550
million, from $1.535 million a year
ago.

THE KING OF DIVIDER CARDS
NOW HAS

CUSTOM PRINTED T - SHIRTS
(in any volume )

%;OOPHIH PROOUCTS® CORP.
B 1812, Corven City, Nev. 89701

Phose (702) 882-9333

For information
regarding

major market

quotes,

please call:

Douglas Volimer

Loeb Rhoades & Co. Inc.

9440 Santa Monica Blvd. Suite 500
Beverly Hills, CA 90210

(213) 273-7711

Look to Loeb Rhoades

Members New York Stock Exchange, Inc.

HOT INDEPENDENT
RECORD COMPANY

Looking for
AN AGGRESSIVE PUBLICIST

Great opportunity for
the right person.

Relocation probable.

Call for details: 800-828-7041
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With Love,

As Always...
Esteban Montano

Now in two entirely different aspects of
love. Ore, a lighthearted profile of the
Man in his caring and love of humanity.

“President Carter’s Salsa”
The other: The love of this man for his
wife, as any man in the world could also
feel love. ..

“Timeless Tree”

A novelty item plus a love song to end
all love songs.

Sung, Composed & Produced by
Esteban Montano

From The President
Of The United States

“1 am inspired and grateful for the
interest and thoughtfulness that you
depict in your songs about my life.

Sincerely, Jimmy Carter”’
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Distributors
West: East & South:

_ Alta Distrioutirg Company Record People
P.O. Bex 11408 66 Greene Street
Phoenix, Arizona 85017 New York, N.Y. 10012
Michwest:

Action Music Sales, Inc.
6541 Eastland
Cleveland, Ohio 44142

M! ViDA RECORDS & MUSIC
(213) 363-7586

17931 Devonshire St.
Northridge, Ca. 91325
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General News

Acts Set For
Lewis Telethon

NASHVILLE—Frank Sinatra,
Tony Bennett, Charo, David Hart-
man, Barry Manilow and Dionne
Warwick are among those who will
join Jerry Lewis for his 12th annual
Labor Day Telethon to benefit the
Muscular Dystrophy Assn.

Lewis, Muscular Dystrophy chair-
man. will be backed by veteran tele-
thon anchorman Ed MacMahon on
the telecast which will be broadcast
live for the fifth consecutive year
from the Space Center of Del
Webb’s Hotel Sahara in Las Vegas.

Wilhoit President

ATLANTA-The Atlanta chapter
of NARAS has elected Sam Wilhoit
president, Kaye Pritner vice presi-
dent, Martha Eddins secretary, and
John Barbe treasurer. Babs Richard-
son remains in the executive director
post.

Wilhoit and Bill Huie, a national
vice president of NARAS, continue
to represent the local chapter as na-
tional trustees.

=\

x
s

We create great ads, album
covers, tape labels, catalogs —
You name jt. We also set type
make stats, and can even do
the printing in our own plant.
Let us show you what creati-
vity & service mean.

Loe-Myles Associate’s inc.

160 East 56th Street Dept. A3

QYC,NY 10022 Tel: 758-3232

J

Supplying the araphic needs of the record industry tor 20 years.

1,400,000 Expected For Induustry Exhibits
At Toronto’s Canadian National Exhibition

® Continued from page |

national federation of record industry associations.

One of the major attractions is a 2,500-seat theatre offering free concerts
nightly and featuring Canadian talent. Sixty acts in all will be showcased, with
most new artists who have had only regional exposure. Up to 10 nationally-
known acts will also be presented.

Previously unrecorded groups have the opportunity (o record a demo tape
in a fully equipped 24-track studio located in the pavilion, with the public in-
vited 1o witness the sessions.

Jimmy’s World Creditors

® Continued from page 3

In addition. the secured creditors line up as follows: Bank Of Commerce
(81.9 million), CBS Records ($1.5 million) and WEA ($1.1 million).

There was heated debate among the creditors as to whether CBS Records
and WEA should be allowed 10 sit on the committee, granted their somewhat
privileged state of being secured. However, a legal spokesman for WEA
pointed out that its $1.1 million figure meant little if it could not in fact be re-
covered from Sutton.

Prior to the creditor infighting, Harry Miller, a spokesman for Sutton and
Jimmy’s, outlined particulars of the companies’ petitions for Chapter 11. (See
Billboard. Aug. 27, 1977).

He ulso revealed that at present only 22 of the chain’s retail outlets are open
for business, bringing to 16 the total number of stores closed since the begin-
ning of the month.

By eliminating 220 jobs, Jimmy’s hopes to save a total of $1.6 million an-
nually, according to Miller. Similar cutbacks at the Sutton headquarters in
Rahway, N.J. have brought the work force from 130 10 92 and slashed the
weekly payroll from $32,000 10 $22,000.

Looking 1o the future, Miller predicted that if the companies are permitted
lo continue operating, they could once again be viable business enterprises.
Pointing 0 Sutton’s 17-year track record of profits, he foresaw a projected
sales figure of $6 miilion by the end of 1977, with a net income for the com-
pany of $100,000. As for Jimmy’s, he predicted sales of $6.4 million and a net
income of $600,000 for the same period.

Earlier in the week (23) at a hearing before Judge John Galgay in U S. Dis-
trict Court, lawyers for Sutton won the right to continue operating without in-
demnity. There had been speculation that Sutton might be required to post a
bond to cover losses pending,.

At the hearing, attorneys for Capitol Records, ABC Record Distributors,
MCA and Promo Records argued that top executives of Sutton had shown
only *“token inclination™ to alter their salaries and personal life styles in the
wake of the company’s Chapter 11 filings. In their original petition to the
Court, executives James, Charles and David Sutton each agreed to accept sal-
ary cuts from $2,884 1o $1,923 per week.

In handing down his decision, Judge Galgay suggested that the Sutton
brothers might make further readjustments downward in their weekly pay-
checks and dispense with one or both of two automobiles provided for each at
company expense.

A 3,000-square foot store in the pavilion sells records of all labels to the
public. The retail facility is operated by the Canadian Recording Industry
Assn., with all product on consignment, not the normal practice in the domes-
tic marketplace.

Sales are reported brisk at the store. Most product is offered at list price, ex-
cept for about 15 hit titles sold at discount. All Presley product sold out quickly
excepl for a few 8-tracks.

A steady parade of attendees view the displays of major labels, featuring a
variety of audio and visual presentations.

One of the more innovative is MCA's, where the public is permitted 0 mix
its own version of a rock single from an 8-track master ltape and take away a
cassette dub of their efforts. At this exhibit. set up in conjunction with CILQ-
FM, visitors may also make their own deejay audition tape.

Polydor has 10 listening posts with headphones where the public may select
records for audition from a display of empty sleeves. An attendant then plays
the selections on turntables behind the counter with the sound piped to the
listeners. Each Polydor record is keyed and customers may buy the disk at the
retail store, which just happens to be opposite the company booth.

A&M Records offers a display of seven holograms of their artists in per-
formance, including the Carpenters, Styx, Peter Frampton, Herb Alpert and
Gino Vanelli. CBS shows movies of its artists in a small “theatre.”

WEA, RCA, Capitol, United Artists, GRT, London. Motown and Quality
all have large exhibits, in many cases sponsoring drawings for such prizes as a
new jukebox, T-shirts, records and related items.

Other exhibitors include musical instrument and sound equipment firms,
marketers of T-shirts, posters, musical antiques and disco items. Retail stores
from the Toronto area also represented.

More directly in tune with the commemorative nature of the enterprise is an
industry historical area researched and designed by Edward Moogk. Archival
exhibits were loaned by the National Library of Canada. A single record tying
in with the centenary is sold there for 50 cents, and a souvenir booklet at $2.

Artists Kiss and Bay City Rollers also had booths pushing self-related
souvenirs.

Opening night problems, aggravated in part by an electricians’ strike, were
anticipated and, in fact, did occur. The CRIA, at a cost of $13,000. had to hast-
ily construct a lead-lined soundproof” wall 1o prevent concerts from inter-
ferring with recording studio operations. Exhibitors, 100, had to come 1o an
agreement to limit display sound levels to prevent inter-booth interference.

While some complaints were aired by industry figures regarding the effec-
tiveness of the pavilion as an industry showcase, most seemed to feel it was
accomplishing a positive function. A final assessment will be made the end of
September, when an industry committee meeting will review the event.

Consulting Firm, Musexpo To Collaborate

NEW YORK-—-Musexpo has con-
cluded an agreement with Music
Resources International, a market-
ing consulling firm headed by Andy
Hussakowsky. 10 coordinate partici-
pant needs and marketing oper-
ations.

Musexpo holds its third annual
international record and music in-
dustry market at the Doral Hotel,
Miami Beach, Oct. 28-Nov. 1.

Backers of Musexpo say they ex-
pect more than 4000 participants
from 800 companies

r

Tom C.James
and (ﬁe

Fisf-avfunk
Orchestra

(Al

Kevin & Ulla
Misevis

producers

TENTION MAJOR AL

Major Label
Distribution

I

MASTERS AVAILABLE AT DISCO FORUM Il

August 28th - 31st, 1977

Call Kevin or Ulla Misevis «+ Home Office (914) 354-7157 or

Forum Message Desk (212) 581-1000

-
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Bullet Hit Album
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ROAD FEVER
Produced and Engineered by Nick Jameson
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General News

Little TK Now Big;
Intros Clouds Label

By DICK NUSSER

NEW YORK-TK Records, the little r&b label that grew from a warehouse
operation into a major marketing vehicle on the strength ot a small but potent
roster, according to Billboard’s Chart Success Analysis Report for July enters
the list of the top 20 most successful label operations for the first time, based on
combined performances on the Hot 100 and the Top LP charts,

At the same time. TK claimed that disco artist Peter Brown's 12-inch disco
single. “Do You Wanna Get Funky With Me,” on the TK-owned Drive label.
hit the million dollar mark in sales, making a claim for the industry’s first gold
12-inch disk. (See separate story, this issuc.) Topping things off, TK also an-
nounced a new label, Clouds Records. would mark its formal entry into
rock'n’roll. with an album by vocalist Chi Coltrane bowing Sept. 20. Other art-
ists signed to Clouds include guitarist Mike Bloomfield, Horrell McGann.

Wild Oats and Bobby Caldwell.

“We've had tremendous success with all areas we've been involved in.” says
Howard Smiley. TK’s general manager, “most notably r&b. We're now mov-

For Exciting Cut-Outs

|
(}U NTRYWIDE

RECORD & TAPE DISTRIBUTORS. INC.

For the Best in Budget LP’s

YOU
GET A
LOT
FOR A
S LUTTLE

KORY REC
Send for our catalog.

COUNTRYWIDE

RECORD & TAPE DISTS., INC.

200 Robbins Lane. Jencho. NY 11753

(5186) 433-9¢ (212) 380-3900
Telex 126316 Answer Back CWTRI-Ui-JERI
West Coast — (213) 865-8158

ing into other areas as we did with
our jazz label. Marlin Records. In
the usual TK manner, we are not in-
terested in tonnage for Clouds Rec-
ords. We're going to be discrimi-
nating in signing acts and
concentrate on developing cach act
on the label.

Aside from TK's president, Henry
Stone, regarded as an all-around
record man throughout the industry,
TK's successful path to major status
can be traced o its artists” roster,
particularly to Harry Casey of K.C.
& the Sunshine Band. the former
warchouse clerk who is now a top
selling artist and concert attraction.
and the label’s early entry into disco
music.

TK helped launch the disco craze
with its release in 1974 of George
McCrae’s “Rock Me. Baby,™ writien
by Casey and Rick Finch, another

(Continued on page 106)

East Coast Focus For Chrysalis

By JIM McCULLAUGH

LOS ANGELES-—Chrysalis Records will be focusing
much more strongly on East Coast artist development
and has established an a&r department at its New York
branch. according to label boss Terry Ellis.

Spearheading the new effort will be Jeff Aldrich, who
will be responsible for all areas of new artist acquisitions
in New York and surrounding areas. adds the Chrysalis
executive. Aldrich, previously manager of the Yorkville
Palace Theatre, will report directly to Roger Watson. na-
tional director of a&r for the label in Los Angeles.

The firm's New York [oothold has been undergoing a
building process over the past year since the labcl be-
came independent and has already established promo-
tion/sales, artist relations, publishing and press staff
there. International headquarters are in London, with
the U.S. operation in Los Angeles and New York.

“New York is still a vital creative center and spawning
ground for new artists,” asserts Ellis, “and like Los An-
geles and London always will be. We intend placing
maximum interest there. We consider ourselves an inter-
national record company and this is something we have
been working hard to put across. We're not a West Coast

¢ East Coast record company.

“Too often,” he adds, “there is a tendency to faction-

alize. People seem to think you are either a New York la-
bel or an L.A label.”

After having just returned from an extensive stay in
New York working with Chrysalis personnel, Ellis adds
he is embarking on an extensive international trip to
Canada, Europe, Australia and Japan.

The trip will be multi-fold, he adds. entailing meetings
with current and new licensees, reporting to them the la-
bel's progress in all areas in the past year.

“What you can never forget,” emphasizes Ellis, “is
that there are an awful lot of places around the world
that are selling records and all those numbers add up.
And those numbers represent hard working, individual
efforts. We feel it’s best to establish close personalized
rapports with cach and everyone of our licensees.”

Ellis also adds that an international Chrysulis a&r and
sales convention isstill in a planning stage and will prob-
ably materialize somewhere in Europe in the fall.

Effective Sept. 1. all new and catalog Chrysalis prod-
uct will be listed at $7.98 (Billboard, Aug. 27, 1977).

Recently also, the label revamped its promotional
setup on a national scale emphasizing a regional struc-
ture, keeping its promotional staff directly in the field
and the assumption of a non-specialist approach 1o the
various areas of promotion (Billboard, May 14. 1977).

AMOA Seeks Top Records For 77

CHICAGO-—-Nominations for the
annual AMOA record of the year
awards, honoring singles which
carned the most money on juke-
boxes in the preceding 12 months,
have been announced here. In con-
tention for the five awards decided
by membership vote are:

“You Make Me Feel Like Danc-
ing.” Lco Sayer: “Margaritaville,”
Jimmy Buffett: “Dreams.” Fleet-
wood Mac: “Luckenbach Texas,”

Waylon Jennings; “After The Lov-
in.”" Engelbert Humperdinck;
“Tonight's The Night,” Rod Stew-
art; “Hotel California,” Eagles, and
“Evergreen,” Barbra Streisand.
Also: “Southern Nights,” Glen
Campbell; “I'm Your Boogic Man,”
K.C. & Sunshine Band: “Lucille,”
Kenny Rogers: “Good-Hearted
Woman,” Waylon Jennings and
Willie Nelson: “Sir Duke,” Stevie

Wonder; “Car Wash,” Rose Rovce:
I Wish,” Stevie Wonder, and “Got
To Give It Up,” Marvin Gaye.

The awards, 1o be presented at the
AMOA International Games And
Music Expo here Oct. 28-30. are in
the categories jukebox artist of the
year, jukebox record of the year and

jukebox pop, country and soul rec-
ords of the year.

It compensates with a capital sum for loss of investment and
earnings caused by either the accidental death of a contracted
artist or permanent disablement ending his career.

W

YOUR INVESTMENT IS IN MUSIC!

Starcover is an exclusive arrangement to protect Recording,
Publishing and Management companies’ financial interests in
their performing artists.

Frank B. Hall & Co.

3200 Wilshire Blvd.
Los Angeles, Ca. 90010

Attn: G. F. Thompson

THE MUSIG STOPS?

Provided by certain underwriters of Lloyds of London.

I
| |
| |
| |
| |

I
On a reduced scale, it also compensates for any accident result- ] Phone: (213) 386-8553 :
ing loss of limbs or disablement which does not affect the art- | |
ist's career permanently. | |
Starcover has been specially tailored to meet the current and I g f i
developing requirements of the music industry. Many of the | Please send me full details on the unique Starcover story. |
world’s leading acts are provided protection through Starcover. ! |
Restrictions and exclusions concerning drugs, drink, travel and | I
sporting activities normally found in a standard personal acci- | |
dent policy, have been deleted or amended to relate to both the | NAME B |
social and working environment of the performing artist. | |
I ADDRESS > — I
| |
* STARCOVE R : CITY ) STATE ZIP |
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On CECIL HOLMES' CHOCCL
RECORDS & TAPES
another taste of success from
CASABLANCA RECORD & RLMWORKS

Personal Manager: Sandy Ross
Agency: Gemini Artists
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RUSH
“A FAREWELL TO KINGS”

ONTOUR:

8/20-9/14 Canadian tour
9/16 Spokane, Wa.
9/17 Seattle, Wa.
9/18 Pullman, Wa.
9/19-21 Portland, Or.
9/22 Roseburg, Or.
9/23 Medford, Or.
9/24 San Francisco, Ca.
9/26 Bakersfield, Ca.
9/28 Fresno, Ca.
9/29 Stockton, Ca.
9/30 San Diego, Ca.
10/1-2 Santa Monica, Ca.
10/10 Amarillo, Tx.
10/11 El Paso, Tx.

Produced by Rush
and Terry Brown

Mercury SRM-1-1184 8-Track MC8-1-1184 Musicassette MCR4-1-1184

@;wn/ )
i .
product of phonogram, inc., distributed by phonodisc, inc. polygram companies
Write or call your local Phonodisc distributor sales office for displays and other promotional items.

10/12 Odessa, Tx.

10/13 Lubbock, Tx.

10/14 Tulsa, Ok.

10/15 Oklahoma City, Ok.
10/16 Abilene, Tx.

10/20 Houston, Tx.

10/21 Dallas, Tx.
10/22-23 San Antonio, Tx.
10/24 Corpus Christi, Tx.
10/25 Beaumont, Tx.
10/27 New Orleans, La.
10/28 Shreveport, La.
10/29 Little Rock, Ak.
10/30 Mobile, Al.

10/31 Columbus, Ga.

Releasing August 29th

WwWwW.americanradiohistorv.com


www.americanradiohistory.com

TRIPLE PLATINUM—Members of the Steve Miller Band hold three platinum
albums awarded for sales of more than 3 million units of ‘Fly Like An Eagle.”
From the left: Gary Mallaber, Byron Allred, Steve Miller, Norton Buffalo, and

Lonnie Turner.

NEW YORK--Retailers: get

ready! According to the Wall
; Street Journal. America’s busi-
ness barometer, kazoos are the
next big thing.

“From campgrounds to con-
cert halls. the musical instrument
¢ is drawing players and audiences
in growing numbers,” the Jour-
nal claims in a recent issue.

Maurice J. Spectoroff, presi-
dent of the Kazoo Co.. Eden,
N.Y.. says sales of kazoos are in-
creasing at the rate of 10% a year
and last year totaled 3.5 million
units. A spokesman for Sam Ash
Music stores here says sales are
“consistent.” but that bulk buy-
ing seems lo be popular. Peo-
ple are buying a dozen or two
of the small cigar-shaped

PP

Business Paper Sees
Kazoos As Next Fad

reed instruments at one. time.
Indeed, the Journal points out.
the Swarthmore College march-
ing band is comprised mostly of
kazoo players, something called
the “Kazoophony™ staged a con-
cert last year at New York’s Alice
Tulley Hall featuring classical
kazoo. and at least one group of
2,000 persons have played
kazoos in unison, although the
Guiness Book of Records wasn't
impressed with the effort.
Kazoos generally retail around

SPIAPS

39 cents. although some gold- ¢

plated models bring $5. The in-
strument’s popularity can be
traced to the fact that if you can
lium, you can kazoo,” eliminat-
ing the need for understanding
tingering, chords. valves or frets.

Hammond, Clooney Books
Will Be Published Shortly

NEW YORK-—-Ridge Press,
through Summit Books here, will
publish “John Hammond On
Record™ in October in $12.95 hard-
back format.

Running almost 400 pages and il-
lustrated with numerous halftones,
the book is the story of the long-time
Manhauan record producer, talent
discoverer, writer and civil rights
battler who now is 66 years old and
still under contract to Columbia
Records as an independent pro-
ducer.

Text is by Irving Townsend, who
like Hammond was employed by
Columbia many years. It was Ham-
mond, scion of a wealthy and so-
cially prominent New York family,
who found and guided the recording
careers of Bob Dylan, Bruce
Springsteen, Benny Goodman, Bil-
lie Holiday, Count Basie, Aretha
Franklin, George Benson, Teddy
Wilson and others who clicked big
on disks.

A Hammond discography also is
included.

Also of industry interest is Rose-

mary Clooney’s “This For Remem-
brance,” to be published in Novem-
ber by Playboy Press. Text is by
Raymond Strait and Bing Crosby has
contributed a foreword. The book
will list at $8.95 and will recount the
singer’s uncontrollable hallucina-
tions as she scratched the walls of a
California hospital as a psychotic
patient in 1968.

Clooney, in time, recovered and
again is active professionally.
Recently she has been singing with
Crosby on his personal appearances.

Golembo Succumbs

NEW YORK—Arnold Golembo,
managing director of the Gramo-
phone Record Co. (PTY) Lud. in Jo-
hannesburg. South Africa, died here
Aug. 13 after a short illness.

Golembo was associated with
CBS Records operations in South
Africa after the formation of a part-
nership company in 1968. He was in
New York on industry business after
having attended the recent CBS
Records convention in London.

General News_

FOR FAMOUS DOOR ALBUMS

Lim Out On Limb
- Seeking Jazzmen

By DAVE DEXTER JR.

LOS ANGELES—Harry Lim is
on the prowl again, swinging from
his Famous Door Records base on
New York’s Long Island to Las
Vegas, San Francisco and Los An-
geles to record the musicians—all
Jjazzmen—he most enjoys hearing.

The Javancse label president, af-
ter 19 years with the Sam Goody re-
tail chain in New York, is devoting
full-time these days to Famous Door
and, he says. sales will double in
1977 over last year's.

In San Francisco, tenor saxo-
phonist Bill Perkins will get Lim’s at-
tention, and enough sessions 10 pro-
duce Perkins' first LP, which will
feature Al Plank on piano. Also in
the Bay Area is Jimmy Diamond’s
Dixieland Band with drummer
Johnny Markham. Lim plans an al-
bum with the combo. Diamond fre-
quently plays the Fairmont.

Lim is teaming pianist Dave
McKenna with saxophonist Al
Cohn and Marky Markowitz on flu-
gelhorn in New York this month.
And there will be an album coming
up with Count Basie's young drum-
mer, Butch Miles, as leader.

Yet another package just com-
pleted is “John’s Other Bunch,”
showcasing pianist John Bunch with
a youthful tenor saxist named Scott
Hamilton prominently featured and
with Connie Kay on drums. Ham-
ilton created a near-sensation last
month touring with Benny Good-
man.

“Scolt blows big horn, in the Web-
ster-Byas tradition.” says Lim. “It’s a
relief to hear someone new who isn’t
imitating Coltrane.”

Lim also is pressing an LP by
Charlie Ventura, one of the nation’s
big names on tenor saxophone in the
*40s and '50s, with Urbie Green on
trombone and Warren Vache on
cornet.

Rounding out activities for the
month is an album Lim taped with
venerable saxophonist Eddie Bare-

London Revamping
Warehouse Setup

NEW YORK —Fresh on the heels
of a fiscal year in which it netted $2
million last year, London Records
has begun reorganizing ils ware-
house operations, designating Gold-
isc Recordings. Inc. to handle the as-
sembly of the label's classical
product packaging, along with
maintenance of London’s catalog
and inventory.

Located in Holbrook, N.Y ., Gold-
isc will also furnish a limited amount
of pressing to the label. A division of
Viewlex, Inc.. Goldisc maintains
pressing plants in Los Angeles and
Allentown, Pa., in addition to its
Holbrook facility.

Tomato Chiefs In
Tour Of Distribs

NEW YORK-—-In an effort to
make themselves known to local dis-
tributors around the country, the
principals of the new Tomato Rec-
ords label have completed a six-
week tour of the nation visiting each
of 20 independent distributors ap-
pointed by the label.

Kevin Eggars, president of To-
mato Music Co., and Herb Godfarb.
sales and marketing consultant for
Tomato, met local sales, marketing
and promotion folk and local To-
mato field reps to discuss packaging
and marketing plans for new To-
mato product.
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field, who forsakes the alto he blew
with Count Basie and other big
bands to serve up six sterling tracks
spotting his tenor pipe. Bucky Pizza-
relli. Milt Hinton, Mousey Alexan-
der and John Bunch provide Bare-
field's backup.

Lim last week signed City Hall
Records to serve as Famous Door
distributor in San Francisco and Los
Angeles and he notes that his binder
with Toshiba-EMI! in Japan has
more than a year to run.

A Famous Door LP starring Red
Norvo, Dave McKenna, Scott Ham-
ilton, Connie Kay and Richard
Davis, taped in Las Vegas. will be is-
sued in October, Lim reports. “Busi-
ness is good,” he declares. “Both in
Japan and the U.S., sales con-
sistently rise. Now my goal is to set
up distribution throughout Europe
as effective as that which Toshiba-
EMI provides in the Orient.”

Jukebox Industry
Expo Oct. 28-30

CHICAGO-—A record amount of
exhibit space has been allocated for
the annual AMOA International
Games And Music Expo, national
jukebox industry convention. The
Expo, convening here Oct. 28-30 at
the Conrad Hilton hotel, will occupy
almost 80,000 square feet of exhibit
space in three of the hotel's main
halls, the AMOA reports.

Meanwhile, the largest of the state
association-sponsored jukebox and
games industry conventions runs
Sept. 16-18. under the sponsorship
of the Florida Amusement Mer-
chandising Assn. That gathering, at
Miami Beach’s Deauville Hotel, ex-
pects nearly 100 exhibitors.

Rock For KKUL

TULSA—-KKUL, 100,000-watt
stereo operation here that has been
programming black music, will go
rock Sept. 9. according to operations
director Jim Wood. Mark Winston
of KAAY in Little Rock has been
hired as program director and is now
building a staff.

Records, Inc.
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General News

Mail-Orders
Zoom Following
Presley Death

PHILADELPHIA—While the lo-
cal record shops fast depleted their
shelves of Elvis Presley LPs and sin-
gles, the big sales push is directed at
two mail-order record operations
here. Paul Lichter, with headquar-
ters at his home in suburban Hunt-
ingdon Valley, operates the “Elvis
Unique Record Club,” which stocks
the nation’s largest supply of rare
Presley records and memorabilia.
The record club has a membership
of 200,000 and Lichter also puts out
a bimonthly magazine, “Memphis
Flash,” devoted entirely 1o Presley
and enjoying a nationwide subscrip-
tion of 88,000 fans.

Lichter, who has been a Presley
fan since the age of 11, said that
while “the sky’s the limit now,” he
would never “cash in” on his idol.
While he will continue the record
club. Lichter said he will probably
fold his “Memphis Flash.”

Val Shively, who operates a mail-
order record business from a store in

(Continued on page 20)

Judge Decries ‘Aid’ To Piracy By Labels

® Continued from page 1

fied he had sold large amounts of
blank tape to Loecsey. Starling said
that he “suspected” tape piracy in
some cases of customers he sold.
Starling defended his actions, saying
that these customers met the criteria
of “our company to sell.” He said he
had to meet a sales quota, so he
needed the business. He worked for
Ampex from 1970 to 1972 where the
same thing occurred. He said that
Ampex sold equipment and tape to
suspected pirates and that “Elk
Grove (Village), 111.” tried to close
them down.

No definite figures were exacted
from witnesses to determine the size
of the Loecsey tape duplicating op-
eration. At one point Jennings esti-
mated that he duplicated from
30,000 t0 40,000 “pancakes,” each of
which would contain approximately
40 separate prerecorded tapes. Jen-
nings said he operated with a master
and five slaves from his home in ei-
ther Los Gatos or, later, Santa Clara.

William Taverner, a plastic shrink
wrap distributor in Los Angeles,

“identified three invoices from De-

cember 1975 1o February 1976,
which showed 36 rolls of shrink
wrap being delivered to Loecsey's
Northridge, Calif., tape cartridge as-
sembly plant. Approximately 4,000
cartridges could be shrink-wrapped
with each roll, he estimated. Edward
H. Lawrence of Avsco lnc., Ana-
heim, Calif, which makes empty
plastic cartridges for 8-tracks, said
that during February and March
1976, he sold 60,000 empties to
Loecsey. Robert Roca, who worked
for Loecsey at a San Gabriel loca-
tion, said Loecsey manufaciured be-
tween 5,000 and 6,000 tapes weekly.

The Grand Jury indictment ac-
cused Loecsey of being the ring-
leader in a conspiracy in which Jen-
nings and Novotni were accomplices.
Assistant U.S. Attorney Jonathan D.
Rapore zeroed in on a period from
November 1975 through March
1976 in his prosecution. The defend-
ants surprised the plaintiffs by waiv-
ing a jury trial. It was clear from the
start of the trial that the government
has greatly streamlined its proce-
dure against alleged pirates. The en-
tire proceedings against the two

claimed conspirators lasted less than
three days. In contrast, the prece-
dential Richard Taxe trial before a
jury here in 1974 lasted six weeks.
Jennings, who duplicated at his
home for Loecsey from late spring
1974 through spring 1976, insisted
he never knew what he was dupli-
cating in that entire period. He re-
ceived 600 different master reels,
produced by Loecsey from LPs
which he either bought or received
from Ray Lopez, an El Paso retailer/
wholesaler, who was also a witness at
this trial. Lopez is in prison in a fed-
eral establishment after being con-
victed as a pirate tape distributor.
Testimony indicated that Loecsey
shipped Jennings numbered reels
without titles. When reorders were
essential, preprinted catalog sheets
with quantities and numbers en-
circled were sént to Jennings. Jen-
nings explained that he used
pseudonyms and false addresses be-
cause of “security reasons.” re-
quested by Loecsey. He said that
Loecsey had equipment stolen from
him previously and didn't want the
duplicating equipment in Jennings

Right whe

The box office. You make it here, or you don't
make it at all. Its the one place where a city
gets to perform for the performers. By that
standard, you'll do well at the brand new
Halifax Metro Centre (total seating — 11,500),
which sits at the core of a 300,000 person
trading area. More than /4 million people who
are easy to reach by road and air, and who
now represent a very big part of the Canadian
and New England circuits.

Performance.

it counts

Come entertain us. We'll gladly perform for you.

 HALIFAX
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CENTRE

Contact:

Mr. Keith D. Lewis
General Manager
Halifax Metro Centre
Suite 1106

Duke Street Tower
Halifax, Nova Scotia
Canada
1-902-425-7222
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home. which Loecsey had paid for,
to be pilfered again.

Novotni, who testified he had
been selling primiarly Spanish lan-
guage tapes at swap meets for three
years prior to April 1976, contended
that prior admissions made before
the Federal Grand Jury were
inaccurate. He claimed he is a Hun-
garian immigrant since 1957 and
does not have adequate command of
English. He was served by an inter-
preter as well as public defender Mi-
chael Stern. Testimony by Novotni
and Lopez indicated they purchased
tapes from Loecsey at from 90 cents
to $1 and sold the tapes for $2, nor-
mally at swap meets.

Examination of witnesses dis-
closed that Loecsey manufactured a
mix of Spanish and English tapes.
As the period approached April
1976, testimony noted that the per-
centage of English 8-tracks pro-
duced increased. Among the tapes
allegedly pirated were several
Freddy Fender albums and Kiss’
“Dressed To Kill.”

Lopez was the only customer of
Loecsey’s who testified.

The allegedly illegal tapes pro-
duced by Loecsey carried one-color
photographs of the actual album
covers with album number and label
logos deleted. This was one of the
defenses used by Joel Reichman,
private counsel appointed by the
court for Jennings. Reichman and
Stern motioned for aquittal Thurs-
day morning. Two FBI agents, Russ
Denison, Phoenix. and Gary Ka-
naskie, former Los Angeles FBI
agent, along with Loren Lemons,
Phoenix policeman, testified that at
various limes from 1974 through
1976 they had warned Novotni that
he was selling allegedly pirated
tapes. All said Novotni had “a good
working ability” with English lan-
guage when they contacted him.

There was never a clear indication
of what the ratio between Spanish
and English chart action tapes were
manufactured by Loecsey. In addi-
tion a check of a 600-titte catalog
produced by Loecsey showed that
many of the English titles were old-
les but goodies made prior to Febru-
ary 1972, and thus not protected by
federal statute.

Witnesses like Philip Altpeter,
most veteran FBI agent in this area
in enforcing copyright law, and oth-
ers tied Novotni together with Loec-
sey's activity. Novotni and Loecsey,
however, both stressed a close
friendship and no business relation-
ship as far as the two were con-
cerned.

Judge Ferguson, in accepting
Loecsey’s plea of guilty, told the de-
fendant that-his maximum sentence
well could be seven years federal
imprisonment plus $100,000 fine.
Judge Ferguson probed deeply into
each of the three defendants, asking
his own questions to supplement his
own knowledge and also to deter-
mine psychological drives of each of
the accused trio.

Bob Rock. MCA Inc. staff engi-
neer, at one point studied a prere-
corded tape made by Loecsey. He
said that the tape used in the car-
tridge would not meet with MCA’s
quality standards.

Judge Ferguson again brought up
whether an industry supplier of raw
materials to a pirate duplicator is
guilty of aiding and abetting. He
questioned Altpeter as to why indus-
try-related firms sell to suspected pi-
rates. Altpeter said he had been told
that firms continued to sell sus-
pected illegal duplicators because
they feared antitrust suits being filed
against them.

“Isn’t that peachy keen? Talk
about all the irrational reasons for

(Continued on page 20)



www.americanradiohistory.com

Back from Atlantis.

The prophet of rock returns album“Donovan”soars past any-
to take up where he left off on  thing he’s ever done. Donovan's
his classic album “Sunshine back. And the world sounds
Superman’’ His brilliant new right again.

“DONOVAN? ON ARISTA RECORDS. a
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General News

Presley Pressings Lag As
LP, 45 Demand Hit Crest

® Continued from page |

lay, with as equitable distribution as
possible to wholesalers and retailers.

One interesting sidelight noted by
dealers is that the public seems to
want the record rather than the tape,
given a choice, probably due to the
keepsake factor of the large album
art. Certainly the ratio of sales on
records versus tapes is far higher
than the often 50-50 split on much
Elvis product, particularly the coun-
try-oriented albums.

In addition to recorded product,
the demand for “memorial™ items
such as T-shirts, posters and buttons
has been so great that to control the
“ripoff™ flow, longtime Presley man-
ager Col. Tom Parker announced a
deal with Factors Etc., Inc. The Bear,
Del., firm, perhaps the largest com-
pany in ‘the mass merchandising
package field, has exclusive global
rights to all Elvis Presley merchan-
dising.

RCA itself has been deluged with
requests from around the world to
participate in literally hundreds of
various memornials to its lost star,
and it would be impossible for the

label to be involved in even a small
percentage of these, a spokesman
says. “The company is sincerely anx-
ious to show its own deep respect for
Presley with a fitting memorial and
currently is considering a number of
specific possibilities.”

While radio play and television
tributes to Elvis have slackened off,
old and new fans have not forgotien.
At Nassau Coliseum on Long Is-
land, some 4,000 fans gathered for a
memorial service in front of the
venue on the night he was scheduled
to play.

Audiences at “Beatlemania™ on
Broadway cheer loudest when im-
ages of Presley are projected. Down-
town, so does the audience when the
punk rock band, the Dictators, dedi-
cates its set to Elvis “because he was
the one who started it all.”

Similar scenes are re-enacted
throughout the country. The K-Mart
chain has reporiedly placed the big-
gest book order in history—2 million
copies for “Elvis—What Happened,”
a book by three of his former body-
guards which provides an entirely
new perspective on the secluded
star.

Presley Tribute Records
Begin To Flow Nationally

NASHVILLE — Several Elvis
Presley tribute records have already
reached the airwaves, and the early
leader appears to be “The King Is
Gone” by Ronnie McDowell on
Scorpion Records.

The disk has stirred such emo-
tional reaction at the radio station
level that GRT Records has leased
the master from Slim Williamson’s
Scorpion label.

Tom McEntee, national promo-
tion director for GRT, reports heavy
airplay in Jacksonville, Birming-
ham, Atlanta, Cincinnati, Miami,
Indianapolis and Nashville, with
pop stations joining country stations
in airing the song.

McEntee claims the record is
gaining “phenomenal reaction with
orders for more than 400,000.”

NAACP IS PLAINTIFF

McDowell, who both recites and
sings on the record, produced and
wrote the song with Lee Morgan.

Major Bill Smith, Fort Worth in-
dependent record producer, rushed
out a record on his local LeCam la-
bel called “The King Is Free.” Smith
does a recitation over Bruce Chen-
nel’s singing an old Presley tune
called “Love Me.” Played over
KABC in Los Angeles Sunday (21)
on the Bill Moran show. the record
has brought big mail response to
Smith. He went on the press with it
Thursday (25) and says he’s taking
“all kinds of backorders for it.” It
was written by Dean Charles, Smith
and Dr. James Wakefield Burke.

Emerald Records, Vancouver,
Wash., has issued “Elvis Is The
King” by Louie Fontaine.

22 So. Calif. Stations
Face $500 Mil Suit

By JEAN WILLIAMS

LOS ANGELES—Twenty-two
Southern California radio and tele-
vision stations are being charged
with racial discrimination by the la-
bor and industry committee of the
Beverly Hills/Hollywood chapter of
the National Assn. For the Advance-
ment of Colored People (NAACP).

On Wednesday (23), according to
Jim Cato. spokesman for the group,
NAACP instructed its attorneys to
file briefs with the FCC seeking to
deny broadcast renewal licenses to
22 local outlets.

A release sent 1o the stations states
in part. “We are instructing our at-
torneys to file damage suits against
the entire Southern California
broadcasting industry, individually
and collectively. for cultural repara-
tions damage in the amount of $500
million.”

The group claims it’s taking action
because in its judgment, stations are
depriving blacks within the South-
ern California area ‘'meaningful
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participation in employment, pro-
gramming and management.”

Radio stations charged range
from Top 40 to r&b formats but ac-
cording to the group. the charge is
basically the same.

Stations listed are: KNX radio
and KNXT-TV, owned and oper-
ated by the Columbia Broadcasting
System; KABC radio and tv, owned
and operated by the American
Broadcasting Co.; KNBC-TV, the
National Broadcasting Co.: KLAC
radio and KTTV-TV, Metro Media
and Inc.: KMPC radio and KTLA-
TV. Golden West Broadcasting;
KFl radio and xTRA Coast, oper-
ated by the Cox Broadcasting Corp.:
KHJ radio and tv, owned by RKO
General: KBRT-AM and KBIG-
FM, operated by the Bonneville
Corp.: KGBS and KIOQ-FM,
owned by Storer Broadcasting:
KPOL-AM and FM, operated by
Capitol Cities Broadcasting: KDAY

(Continued on page 20)

Sian Lewis, veteran record dis-
tributor in Shreveport, La., who also
owns a one-stop operation and six
local retail stores, says his entire
stock of 25.000 albums, singles and
tapes sold out in one day. He or-
dered 150,000 more tapes, singles
and albums: it took him four hours
to get through to RCA’s sales office
in New York because of other dis-
tributor calls.

“The demand is enormous for
Elvis product, the supply is margin-
al,” says Steve Kugel, vice presi-
dent of merchandising for ABC
Record and Tape Sales Corp., one of
the nation’s biggest rackjobbers.

He says that as of Thursday (25),
he has had only partial shipments on
orders that were placed just after the
announcement of Elvis’ death.

He says that the demand has not
slackened off for Elvis product, and
that now he is getting orders from
such outlets as Woolworth and
Woolco, which were never that
strong on this before.

While nobody is really sure about
what the ultimate demand for Elvis
product will be, Kugel says it will be
another two to three weeks before
the supply can catch up with the de-
mand. He expects that Elvis sales
will be strong through the fall, not
only in records, but also in posters,
T-shirts, etc.

John Lilly, LP buyer at Trans-
continent Record Sales Inc., a large
East Coast rack and one-stop, says
that his demand for Elvis product is
30 times his supply. He says he is still
waiting for copies of “Moody Blue”
he ordered a week ago.

He says he received one shipment
of Elvis catalog product, “whatever
they had lying around,” and that
was gone within the day.

On the retail level, Jerry Polito. as-
sistant manager of a Discomat store
in New York, says his store never
had such a run on anything as it has
had on Elvis.

He notes that his Elvis stock went
in three hours, and that the store has
placed a “huge order” which he is
expecting will be filled “any day.”

“People have really gone on the
whole thing,” says Polito, who adds
that there has been no slackening off
on Eivis product a week after he
died.

Eric Jacobson, store manager at a
Record Land store outside Cleve-
land. says in his area, near a Ford
Motor Co. plant, demand for Elvis
was always strong. But when he
died, it went through the roof, he
says.

“People were super-paranoid
about this. They thought the records
wouldn’t be put out anymore.
People didn’t care what they were
buying. I had some $2.99 discount
gospel records by him. and if I were
unscrupulous, I could have sold
them for $6 each.

He says that while RCA has been
polite. there is not much it has been
able to do to fill his demand. He says
his supply is gone. And he had to re-
move from the store a stand-up Elvis
display bin he got for “Moody Blue”
because people kept trying to walk
off with it.

Bradley To Praise

NEW YORK—Praise Recordings
Inc. of Baltimore has acquired the
Bradley Recording Co. of that city.
A 16-track studio will handle remote
jobs. mixing, radio and television
commercials. convention taping and
high speed cassette duplication. Ad-
dress is 531 North Howard St.. Balti-
more, Md,, 21201, (301) 727-0950.
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22 California Stations Face $500 Mil Suit

® Continued from page 18
radio, operated by the Rollins
Corp.: KGFJ-AM and KUTE-FM,
operated by Tracy Broadcasting:
and KFWB radio, owned and oper-
ated by Westinghouse.

The NAACP committee alleges

the above outlets during the past 10
years do not have as a matter of
record a black at the radio level in
the position of manager, assistant
manager. chief enginéer, chief oper-
ating engineer, general manager, na-
tional sales manager, assistant sales
manager. news director, assignment
editor (news), sports director, oper-
ations manager, traffic manager,
play by play sportscaster or editorial
writer.

Al Herskovitz, program director
of KPOL, says “We feel committed
to our responsibilities in this area
and feel we have been fulfilling them.

“As a matter of fact, Lamont
Waddell, our business manager, is
black and with our station that’s a
top management job.

“We're in consultation with our
attorneys as is every other station.”

All stations surveyed admit they
have received a copy of the NAACP
release.

Sam Bellamy, program director at
KMET, (not charged) sister station
to KLAC which is on the group’s list
says, “We were not listed | suppose
because we employ a lot of blacks.
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During the past two years we have
10st a lot of good black employes to
better jobs.

“The latest one was our weekend
announcer who was stolen by
WRVR in New York. I would have
moved him up but nobody quit and
there was no place to move him. He’s
now music director there.”

On the other hand, Bill Ward,
general manager of KLAC would
only say “No comment.” The same
statement was issued by Paul Batisti,
sales manager of KDAY which has
an r&b format. ] can’tcomment un-
til I see the briefs that are filed with
the FCC.™ he says.

Cal Milner, group operations
manager of Tracy Broadcasting
Corp. which includes KGFJ-AM
and KUTE-FM, both listed, says,

“As of now we have no comment but
we have notified our Washington at-
torneys of the situation.

“lt will be up to them 1o advise us
as 1o what the next step will be. We
don’t know if this is a combination
civil suit or petition because there’s
money involved in this. [U's not clear
in that area.

“Many of the charges are gen-
eral,” Milner continues. “It’s not
specific station by station but KGFJ
has had a black news director, pro-
gram directors, sports directors and
others. But KUTE is not pro-
grammed o the black community
like KGFJ. We're not allowed to do
that because KUTE is licensed to
Glendale (a Los Angeles suburb). In
1973 we took a study which in-
formed us that Glendale had 64
blacks.”

Promo Staff Seeking
‘Native New Yorker’

NEW YORK—-RCA’s local pro-
motion team is offering cash and
free records as prizes to the artist or
photographer who comes up with
the best visualization of “a native
New Yorker.”

The stunt is pegged 10 the release
of the LP “Odyssey,” by a pop/r&b
group of the same name. The LP
contains the cut “Native New
Yorker.” described as an uptempo
musical impression of what it's like
to a denizen of Gotham. RCA's staff
is sctting up contest displays in
photo and art supply houses, as well
as record stores.

Posters and T-shirts plugging the
tune will be distributed to stores par-
ticipating in the promo.

RCA Videorecorder In Bow

® Continued from page 4
Toshiba unit that is available at sug-
gested $1,700.

® Blank cassettes will be a key
add-on factor to sales, with industry
estimates of 15 tapes sold in the first
year, half of those in the first 60 days

‘A&M Promotion With

Seventeen Magazine

LOS ANGELES—A&M Records
has tied in with Seventeen maga-
zine, whereby A&M artists are fea-
tured in Seventeen’s fashion road
shows running throughout August
at top department stores.

A&M posters are prominently dis-
played and A&M music is featured
before and after each show. Artists
featured include Peter Frampton,
Cat Stevens. Supertramp, Pablo
Cruise, Rita Coolidge and the Cap-
tain & Tennille.

Columbia Pictures
Ready For Pay TV

NEW YORK—The first four spe-
cials in a series of musically-oriented
shows presented by Columbia Pic-
tures for its pay television division
will be ready for distribution Oct. |,

ColPix produced one of the shows
itself, starring Seals & Crofts and
featuring Anne Murray, Kenny
Rankin and Paul Williams. Three
others were acquired for use, includ
ing “A Night On The Town" with
Rod Stewart: “Fusion,” featuring
the Electric Light Orchestra, and the
Broadway hit, “Scapino,” hosted by
Joel Grey.

Industry Rebuke

® Continued from page 16

not selling.” Judge Ferguson re-
torted.

He later labeled that logic as
“pure, utter nonsense.” He told Alt-
peter to inform record companies
and industry suppliers of his feel-
ings, adding, "I hope it does some
good.”

Mail-Orders Zoom

® Continued from page 16
suburban Upper Darby, said if it
hadn’t been for Presley, he wouldn’t
be where and what he is today. Shi
vely said he “got a million calls”
about his Elvis inventory, which in-
cludes the 45 singles on Presley’s old
Sun Records label that bring in
$100.

Presley’s old records, Shively says,
are his second best sellers. The Bea-
tles come first.

WWW.americanradiohistorv.com

after the machine is purchased. Sup-
plied to RCA from Matsushita, with
TDK and Fuji tape initially, the
VK-250 2/4-hour cassette will retail
for $24.95, and the VK-125 1/2-
hour cassette at $17.95, slightly
above the $16.95 suggested list for 2-
hour Beta-format and 2-hour VHS
tapes. Domestic sources also are in-
dicated, with RCA acknowledging
talks with 3M, among others.

® About 5000 RCA dealers—
about half—initially will handle the
machines, with distributor reaction
to the introduction in Indianapolis
Aug. 18-19 “exceptional.” according
to all reports. Sales training of retail
personnel and service training for
technicians, already is in high gear.
RCA's Sauter sees 250.000 units sold
by all home video firms this year,
most in the fourth quarter: 750,000
next year, and 1.25 million in 1979,
with RCA having a potential 25% of
the total market share.

® A massive $4 million ad/pro-
motion campaign will kick off the
sales from mid-September on. includ-
ing a series of network and local tv
commercials, also featuring Gorshin
as spokesman: five consecutive
weekly ads in 227 newspapers cov-
ering 112 key markets; a special in-
store display for the videorecorder, a
19-inch RCA v set, camera and
other accessories, and a wide array

of point-of-purchase and consumer
material.

If the RCA bow did nothing else,
it squelched much of the skepticism
about the viability of a 4-hour
recorder, and the suggested pricing
has to dominate the thoughts of all
the competition. This includes antic-
ipated 4-hour VHS units from Mag-
navox and Panasonic later this year,
as well as the incompatible Beta and
Quasar formats.

Probably the most effective dem-
onstration of the new system’s main
advantage—a drop in raw tape cost
to about $6.25 per hour “retail™—
was an appearance by George
Willig, who scaled the World Trade
Center earlier this year. and NBC-
TV “Today” host Tom Brokaw.

A setof four hour-long %-inch U-
Matic cassettes—on which the pair of
two-hour “Today™ segments de-
voted to the climb had been re-
corded—was exchanged by Sauter
for one paperback-sized 4-hour
VHS tape, slightly larger that the
current 2-hour Betamax cassette.

IUs certainly a whole new ball-
game with new players entering all
the time. And each new entry adds
another element to the marketplace
that is opening a host of potential
applications for the music industry—
as a prime source of entertainment
programming.
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“ELVIS”

A TRIBUTE SINGLE
as sung by

JENNY NICHOLAS

A PEER-SOUTHERN PRODUCTION

Titles and traditions are often invented or overstated. The title
“King of Rock and Roll” and the tradition started by Elvis Presley are
absolute facts. For generations to come, Elvis the man, Elvis the singer
and Elvis the performer will be written about, discussed, disected. and
most of all, be remembered. His mark on the world is indelible. We all
mourn his passing.

The decision to produce a tribute record was not easy. The more
than obvious commerciality is there—we live in a commercial worid. The
selection of the song, the singer and the proper background must be
there—we are judged on our ability to produce those components on a
recording by our experience and more important our desire to make
that recording in good taste. On both counts, we hope our decision has
been a proper one.

Peer-Southern Productions and its two fledgling record labels—
Spark, London and Spark, Italiana—are still in the embryo stage at this
point, but they have behind them in support, a title and a tradition.

The title is *‘Peer-Southern Links The World.”” Never has that been
truer than with the placing of “Elvis’’ completely around the world on
various labels* within a time span of five days. The Peer and Southern
branches and their branch managers are a viable and vibrant part of
the international music scene.

The tradition started by the late Ralph Peer, whose insight and in-
novative and creative talents fused fifty years ago next year are still in
effect today. The guidelines of music publishing he established have
been used, imitated and copied, and their durability is a fact. That tradi-
tion and those guidelines within his own company are carried forward
by his wife Monique, his son, Ralph Peer |l and their assembled staffs
around the world.

Titles and traditions are often invented or overstated. But mostly,
they are earned.

Gene Nash,
Special Projects Consultant
Peer-Southern World Organization

#*POLYDOR—Germany, Austria, Switzerland; PHONOGRAM—Scandinavia, SPARK—United King-
dom; SPARK—Italy; CANYON—Japan;, PHONOGRAM—Australia, New Zealand; KILLROY TEL-
STAR—Holland, Belgium; GULL (EMI)—South Africa; MUSART—Mexico, Colombia, Central America

www.americanradiohistorv.com
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Billboard Sing

Playlist Prime Movers *

les Radio Action

Regional Breakouts & National Breakouts

TOP ADD ONS -NATIONAL

PETER FRAMPTON-Signed, Sealed, Delivered (A&M)
LENNY LE BLANC—Hound Dog Man (Big Tree)
COMMODORES—Brick House (Motown)

D—Discotheque Crossover

ADD ONS—The two key prod
ucts added at the radio stations
isted: as determined by station
personnel.

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station's
playlist. as determined by sta
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re
flect greatest product activity
at Regional and National levels

Pacific Southwest Region

® TOP ADD ONS

JOHNNY RIVERS~Swayin’ To The Music (Big
Tree)

B J THOMAS~Don't Worry Baby (MCA)

HEATWAVE—-Boogie Nights (Epic)

* PRIME MOVERS:

(D) EMOTIONS—~Best Of My Love (Columbia)
(D)MECO~Theme From "Star Wars™ (Millenium)
STEPHEN BISHOP—0n And On (ABC)

BREAKOUTS

ERIC CARMEN—She Did t (Arista)
{D) DONNA SUMMER—| Feel Love (Casablanca)
FOREIGNER—Cold As Ice (Atlantic)

KH)—Los Angeles

® BJTHOMAS—Don't Worry Baby (MCA)

® JOHNNY RIVERS~Swayin’ To The Music
(Big Tree}

* HEART-Barracuda (Portrait) 15-10
+* COMMODORES~Brick House (Motown)
28-23

.

TEN-Q(KTNQ)—Los Angeles
® HEATWAVE—Boogie Nights (Epic)
[ ]

D4 MECO-Theme From “Star Wars™
(Millenium) 17-7

* KC.&THESUNSHINE BAND-Keep It
Coming Love (TK) 25-20

KDAY—Los Angeles
® ROD HENDERSON & CHOICE~Don't Take
Her For Granted (Chelsea)

® LENNY WILLIAMS - Shoo Doo Fufu Ooh
(Motown)

* HIGH ENERGY—You Can’t Turn Me Off
{Motown) HB-28

* ZZHiLL~-Love IsSo Good When You're
Stealing It (Columbia) 3-1

KEZY—Anaheim

® LEO SAYER—How Much Love (W.B.)
® STEPHEN BISHOP-0nAnd On (ABC)

* ELECTRICLIGHT ORCH.—Telephone Line
(UA./Jet) 18-12

- % FFWOOD MAC~Don’t Stop (W.B.) 16-
1

KFXM—San Bernardino
® STEPHEN BISHOP—On And On (ABC)
® ERIC CARMEN~She Did It (Arista)

D« EMOTIONS-Best Of My Love (Columbia)
11-5

* ALICE COOPER~You And Me(W.B.) 6-1
KCBQ-San Diego

Based on station playlists through Thursday (8/25/77)

(D) MECO—Theme From “Star Wars” (Millenium)

K.C. & THE SUNSHINE BAND—Keep tt Coming Love (TK)
BROS. JOHNSON-—Strawberry Letter 23 (A&M)

HEATWAVE—Boogie Nights (E pic)

(D) DONNA SUMMER~I Feel Love (Casablanca)

TED NUGENT—Cat Scratch Fever (Epic)

KRIZ—Phoenix KJOY—Stockton, Ca. WTAC—Flint, Mich. WPEZ—Pittsburgh WKY--Oklahoma City
De DONNASUMMER—|Feel Love o NOLIST © BROWNSVILLE STATION—Martian Boogie ® CARLYSIMON-—Nobody Does It Better ® TED NUGENT-—Cat Scratch Fever (Epic)
(Casablanca) . (Private Stock) (Blektra) © CARLY SIMON—Nobody Does It Better
[} ggﬂ'%NY;HVERS—Swayin'TcTheMusic * NOLIST © STEPHEN BISHOP—0n And On (ABC) b4 (Elektra)
[3UES . * BROS, JOHNSON—Strawberry Letter 23 * FOREIGNER—Cold As Ice (Atlantic) 18-9
q * % JAMES TAYLOR—Handy Man (Columbia) L
Dx Eg?TIONS—BestOfMchve(Cqumbla) KCW—Portiand 2615 (A&M) 20-15 * FLOATERS—Float On (ABC) 13-8

* CROSBY/STILLS/NASH-Just ASong
Before | Go (Atlantic) 21-16

KTKT—Tucson

® BJTHOMAS—Don't Worry Baby (MCA)

® SHAUN CASSIDY—That's Rock & Roll
{Warner/Curb)

* KISS~Christine Sixteen (Casablanca) 12-6
* COMMODORES—Easy (Motown) 6-3
KQEO-Albuquerque

‘e SWEET—Funk It Up(Capitol)
® ERIC CARMEN—She Did It (Arista)
* FOREIGNER—Cold As |ce (Atlantic) 19-16

* K.C.&THE SUNSHINE BAND ~ Keep It
Coming Love (TK) 29-6
KENO-—Las Vegas

o NOLIST

°
* NOLIST
*

Pacific Northwest Region

PETER FRAMPTON-Signed, Sealed. Delivered
(A&GM)
{D) MECO-Theme From "Star Wars™ (Mdlenium)
HEATWAVE —Boogie Nights (Epic)

* PRIME MOVERS:

SHAUN CASSIDY—That's Rock ‘N’ Roll
(Warner/ Curb)

ELO-Telephone Line (UA./Jet)

BROS. JOHNSON—Strawberry Letter 23 (A&M)

BREAKOUTS

DEBBIE BOONE-You Light Up My Lde (W.B.)
(D) DONNA SUMMER~1 Feel Love (Casablanca)

® BEE GEES~Edge Of The Universe (RS0)

® PETER FRAMPTON-Signed, Sealed.
Delivered (A&M)

D MECO~Theme From “Star Wars”
(Millenium) 16-12

* BJTHOMAS—~Don't Worry Baby (MCA) 19-
15

KING~Seattie

® FOREIGNER~Cold As Ice (Atlantic)
[ ]

* LONDON SYMPHOﬁYORCH.—Theme From
“'Star Wars” (20th Century) 14.7

D% EMOTIONS ~Best Of My Love (Columbia)
21-15

KIRB~Spokane

® NONE
°

* JOHNNY RIVERS—Swayin' To The Music
(BigTree)21-12

+* COMMOOORES~Easy (Motown) 14-8
KTAC~Tacoma

® PAULNICHOLAS—Heaven On The 7th Floor
(RSO)

® DEBBIE BOONE~You Light Up My Life
(W.B)
* STEPHEN BISHOP~0n And On (ABC) 18-13
D EMOTIONS~Best Of My Love (Columbia)
12-9

KCPX~Salt Lake City

© ELVIS PRESLEY~Way Down (RCA)
® PABLOCRUISE—A Place In The Sun (A&M)
* FOREIGNER~Cold As Ice (Atlantic) 19-12

* PETERFRAMPTON-Signed, Sealed,
Delivered (A&M) 25-19

KRSP—Salt Lake City
® DEBBIE BOONE-You Light Up My Life
(W.B.)
°

* ELECTRIC LIGHTORCH.~Telephone Line
(UA/Jet) 115

+* FOREIGNER~Cold As Ice (Atlantic) 14-9
KTLK~Denver

FLEETWOOD MAC—Don't Stop (W.B.)

KFRC—San Francisco

® HEATWAVE-Boogie Nights (E pic)
De MECO--Theme From "Star Wars”
(Mittenium)
* BROS. JOHNSON- Strawberry Letter 23
(A&M) 15-10

* ELECTRIC LIGHT ORCH.~Telephone Line
(U.A/)et)17-12

KYA—San Francisco
e NOLIST
[ ]
* NOLIST
*
KLIV—San Jose

® STEPHEN BISHOP—0n And On (ABC)

® SHAUN CASSIDY~That’s Rock ‘N’ Roll
{Warner/Curb)

* FLEETWOOD MAC~—Don't Stop (W.B.) 10-5
* BROS.JOHNSON~Strawberry Letter 23
(A&M) 139
KNDE-Sacramento
® NEIL SEDAKA—Alone At Last (Elektra)

® LENNYLEBLANC~Hound Dog Man (Big
Tree)

+ SHAUN CASSIDY—That's Rock & Roll
{Warnes/Curb) 26-4

* BROS, JOHNSON-Strawberry Letter 23
(A&M) 28-20

KROY—-Sacramento

® FOREIGNER-ColdAs Ice (Atlantic)

® CAROLE KING—Hard Rock Cafe (Capitol)

* STEPHEN BISHOP~0nAnd On (ABC) HB-
21

* STEVEMILLER BAND-Jungle Love
{Capitot) HB-29

KAFY—Bakersfield
® NONE
[ ]

* SHAUN CASSIDY—That's Rock & Roll
{Warner/Curb) 16-10

D« ?gOTIONS—Best Of My Love (Columbia)

De DONNASUMMER-1Feel Love
(Casablanca)

® BROS. JOHNSON-—Strawberry Letter 23
(A&M) - )
* SANFORD & TOWNSEND BAND~Smoke
From A Distant Fire (W.B.) 30-21
* ELO~Telephone Line{U.A.)17-10
KYNO—Fresno
® SHAUN CASSIDY—That's Rock & Roll
(Warner/Curb)
De DONNASUMMER- | Feel Love
(Casablanca)
+* COMMODORES—Brick House {Motown)
23-16
* K.C.&THE SUNSHINE BAND~Keep It
Coming Love (TK) HB-24

® CARLYSIMON—Nobody Does It Better
(Elektra)

® PETERFRAMPTON-Signed, Sealed,
Delivered (A&M)

D# MECO-Theme From "'Star Wars™

(Millenium} 19-13

* JOHNNY RIVERS—Swayin To The Music
(Big Tree) 26-20

North Central Region

ERIC CARMEN—She Did it (Ansta)

LENNY LE BLANC—Hound Dog Man (Big Tree)

K.C. & THE SUNSHINE BAND—Keep It Coming
Love (TK)

% PRIME MOVERS:

JAMES TAYLOR—Handy Man (Columbia)

K.C. & THE SUNSHINE BAND—Keep It Coming
Love (TK)

ELECTRIC LIGHT ORCH.~Telephone Line
(UA7Jet)

BREAKOUTS

8 J THOMAS—0on't Worry Baby (MCA)

BROWNSVILLE STATION—Martian Boogie
(Prwate Stock)

HEATWAVE —Boogie Nights (Epic)

CKLW—Detroit
© HEATWAVE-Boogie Nights (Epic)
® BARRYWHITE~It’s Ecstasy When You Lay
Down Next To Me (20th Century)

* ELECTRIC LIGHT ORCH.~Telephone Line
(UA/Jet)21-12

* FLEETWOOD MAC—Don't Stop (W.B.) 22-
14

WILB~Detroit

© COMMODORES~Brick House {Motown)
® LTD-Back In Love Again (A&M)

* BARRYWHITE- It's Ecstasy When You Lay
Downt Next To Me (20th Century) 32-27

* DRAMATICS—Shake It Weli (ABC) 33-28

* ELECTRIC LIGHT ORCH.~Telephone Line
(U.A/let)9-4

WGRD-Grand Rapids

® LEO SAYER~How Much Love (W.B.)

® K.C.& THESUNSHINE BAND~Keep It
Coming Love (TK}

* RAM JAM—Biack Betty (Epic) 9-3
* JAMES TAYLOR~Hafdg Man (Columbia) 8-
4

1-96 (WZZM-FM)~Grand Rapids

® BROS. JOHNSON-—Strawberry Letter 23
(A&M)

°
* COMMODORES—Easy (Motown) 15-10
* FLOATERS~Float On (ABC) 27-22

WAKY-Louisville

® LENNYLEBLANC~Houng Dog Man (Big
Tree)

® JERRY REED~East Bound & Down (RCA)

* K.C.& THE SUNSHINE BAND—Keep It
Coming Love (TK)25-10

+ RONNIEMILSAP—|t Was Almost Like A
Song{RCA)8-1

WBGN—Bowling Green

® BOBCREW—Marriage Made in Heaven
(Elektra)

® LEBLANC & CARR—Falling (Big Tree)

* ELVIS PRESLEY—Way Down (RCA) 22-19

* KENNYROGERS—Daytime Friends (U.A.)
26-23

WGCL—Cleveland

© DOROTHY MOORE-| Believe You (Malaco)
® ERIC CARMEN—She Did It (Arista)

* SHAUN CASSIDY~That's Rock & Roll
(Warner/Curb) 27-13

+ STEVE MILLER BAND—Jungie Love
{Capitol) 26-19

WMGC--Cleveland

® RONNIE MILSAP It Was Aimost Like A
Song (RCA)

® LENNYLEBLANC—Hound Dog Man (Big
Tree)

* CA%OLE KING—Hard Rock Cafe (Capitol)
15

* BARBRASTREISAND-My Heart Belongs To
Me (Columbia) 10-5

WSAl-Cincinnati

De MECO~Theme From "Star Wars™
(Millenium)

* KENNYLOGGINS—|Believe In Love
(Columbia) 23-13

* ELECTRIC LIGHT ORCH.~Telephone Line
(U.A./)et) 16-11

Q-102 (WKRQ-FM) —Cincinnati

o JOHNNY RIVERS—Swayin' To The Music
(Big Tree)

[ ]
* FOREIGNER—Cold As ice (Atlantic) 23.19
D% EMOTIONS~Best Of My Love (Columbia)
10-7

WCOL-Columbus

De DONNASUMMER--|Feel Love
(Casablanca}

® ERIC CARMEN-—She Did It (Arista)
* COMMODORES~Brick House (Motown)
32z

* FOREIGNER~Cold As Ice (Atlantic) 23-16
WCUE-Akron, Ohio

® PAUL NICHOLAS~Heaven On The 7th Floor
(RSO)

o STEVIEWONDER—Another Star (Tamla)

D% MECO—Theme From “Star Wars”
(Millenium) 40-20

* KC.&THESUNSHINE BAND~Keept

* FLOATERS—Float On (ABC) 20-15
WRIE—Erie, Pa.

o NONE

[ ]

* NONE

*
WIET~Erie, Pa,

® B)THOMAS~Don't Worry Baby (MCA)
® BROWNSVILLE STATION~Martian Boogie
(Private Stock)
* PETERFRAMPTCN~Signed, Sealed,
Delivered (A&M) HB-15
D% MECO-Theme From "Star Wars™
(Millenium) 2214

Southwest Region

TED NUGENT~Cat Scratch Fever (Epic)
{D) DONNA SUMMER~| Feel Love (Casablanca)
STEVE MILLER BAND—Jungle Love (Capitol)

* PRIME MOVERS

DEBBIE BOONE~-You Light Up My Life (W.B.)

SANFORD & TOWNSEND—Smoke From A
Distant Fire (W.B.)

FOREIGNER~Cold As Ice {Atlantic)

BREAKOUTS

CARLY SIMON—Nobody Does It Better
(Elektra)

PETER FRAMPTON—Signed. Sealed, Delivered
(A&M)

HOT CHOCOLATE—So You Win Again (Big
Tree)

KILT—Houston

® CAROLEKING—Hard Rock Cafe (Capitol)

® STEVEMILLER BAND —Jungle Love
{Capitol}

* DEBBIE BOONE~You Light Up My Life
(W.B.)224

* CRYSTALGAYLE~Don't It Make My Brown
Eyes Blue (U.A.} 39-24

KRBE~Houston

® SHAUN CASSIDY—That's Rock &Roll
{Warner/Curb)
o RINGO STARR~Wings (Atlantic)
* ELVIS PRESLEY-Way Down (RCA) 26-10
+ DEBBIEBOONE-You Light Up My Life
(W.B.)15-4
KNOK- Dallas

® K.C.& THE SUNSHINE BAND ~Keep It
Coming Love (TK)

® KITTY & THEHEYWOODS~How Great Love
Is

+* GRAHAM CENTRAL STATION-Stomped
Beat-up & Whooped (W.B.) 16-10

* NEWYORKCITY COMMUNITY CHURCH
CHOIR~Express Yourself (RCA) 22.16

KLIF—Dallas

o BJTHOMAS-Don't Worry Baby (MCA)
De DONNASUMMER--|Feel Love
(Casablanca}
Dx MECO-Theme From “Star Wars”
(Millenium)21-14
* K.C.& THE SUNSHINEBAND~ Keep It
Coming Love (TK)28-21
KNUS-FM—Dallas

® NONE
°
* NONE
*
KFJZ-FM (Z-97)~ Ft, Worth

o PETER FRAMPTON—Signed. Sealed.
Delivered (A&M)

® ELECTRIC LIGHTORCH.—~Telephone Line
(U.A/)et)

* FOREIGNER—Cold As Ice (Atiantic) 13-7

* PABLO CRUISE—-Whatcha’ Gonna Do

Coming Love (TK)19-11 (A&M) 10-6
13-q (WKTQ)—Pittsburgh KINT—EI Paso
© BJTHOMAS-Dont Worry Baby (MCA) ® MARSHALL TUCKER BAND~Can't You See
{Capricorn)

® K.C.&THE SUNSHINE BAND~ Keep it
Coming Love (TK)

* JOHNNY “GUITAR"” WATSON-—A Real
Motha For Ya(DJM) 18-7

* FLOATERS~Float On ¢ABC) 23-16
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® CARLYSIMON—Nobody Does It Better
(Elektra)

* FOREIGNER—Cold As Ice (Atlantic) 21-16
* JAMgESTAYLOR—HandyMan(Cqumbia)
124

KOMA—0Oklahoma City
® RONNIE MILSAP—(t Was Almost Like A
Song (RCA) .

® CHILLIWACK—Something Better
(Mushroom)

* ELECTRIC LIGHT ORCH.—Telephone Line
(U.A./Jet) 169

+ CROSBY, STILLS & NASH—Just A Song
Before | Go (Atlantic) 14.8

KAKC—Tulsa
De DONNASUMMER~|Feel Love
{Casablanca)

® STEVE MILLER BAND—Jungle Love
{Capitol)

* SANFORD & TOWNSEND—Smoke From A
Distant Fire (W.B.) 19-12

* K.C. & THE SUNSHINE BAND~Keep It
Coming Love (TK) 29-22

KELI-Tulsa
® MASS PRODUCTION—| Believe (Atlantic)

® ALAN PARSONS PROJECT~|Wouldn't Want
To Be Like You (Arista)

D« MECO-Theme From *Star Wars”
(Millenium) 15-8

+ RONNIE MILSAP — It Was Almost Like A
Song (RCA) 21-14

WTIX~New Orleans

® TED NUGENT-Cat Scratch Fever (Epic)

® HOTCHOCOLATE-So You Win Again (Big
Tree)

D* DONNASUMMER~|Feel Love
(Casablanca) 29-16

* ALICE COOPER-You And Me(W.8.) 23-17
KEEL~Shreveport

® ENCHANTMENT -Sunshine (U A.)

® BARRYWHITE~It's Ecstasy When You Lay
Down Next To Me (20th Century)

* SANFORD & TOWNSEND~Smoke From A
Distant Fire (W:B.) 30-10

* JAMES TAYLOR—Handy Man (Columbia)
14-4

Midwest Region

® TOP ADD ONS

K.C. & THE SUNSHINE BAND—Keep it Coming
Love (TK)

STEVE MILLER BAND—Jungle Love (Capitol)

PETER FRAMPTON—Signed. Sealed, Delivered
(A&M)

% PRIME MOVERS

K.C. & THE SUNSHINE BAND—Keep It Coming
Love (TK)

FOREIGNER-Cold As Ice (Atlantic)

FLEETWOOD MAC~Don't Stop (W.B.)

BREAKOUTS:

BROS. JOHNSON—Strawberry Letter 23 (A&M)
HEATWAVE —Boogie Nights (Epic)
STEVIE WONDER—Another Star (Tamla)

WLS—Chicago -
® B) THOMAS~Don't Worry Baby (MCA)

® PETER BROWN-- Do You Want To Get Funky
With Me (Drive)

+* FOREIGNER—Cold As Ice (Atlantic) 45-30
* JAMES TAYLOR—Handy Man (Columbia)
15-10

WMET-Chicago

o STEVE MILLER BAND~Jungle Love
{Capitol)

® K.C.& THE SUNSHINE BAND—Keep It
Coming Love (TK)

* STEPHEN BISHOP~0nAnd On (ABC) 31-26

% FLEETWOOD MAC~ Don't Stop (W.B.) 11-8

(Continued on page 24)

« Copyright 1977, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Billboard Sing

les Radio Action .

Based on station playlists through Thursday (B/25/77)

Playlist Top Add Ons @
ylist Prime Movers

® Continued from page 22
WYON-—Chicage

® HOT CHOCOLATE-So You Win Again (Big
Tree)

® LTD—Back In Love Again (A&M)
* 0'JAYS—Work On Me(Phila. Int'l) 9-3

+ K.C.LTHESUNSHINE BAND —Keep It
Coming Love (TK) 10-4

WNDE—Indianapelis

© HEATWAVE—Boogie Nights (Epic)

© STEVE MILLER BAND-Jungle Love
(Capitol)

 SANFORD & TOWNSEND-Smoke From A
Distant Fire (W.B.) 2518

 RAM JAM-~-Black Betty (Epic) 15-10
WOKY—Milwaukee

o HEATWAVE-Boogie Nights (Epic)

o STEVEMILLER BAND-Jungle Love
(Capitol)

* SHAUN CASSIDY—That"s Rock & Roll
(Warner/Curb) 16-9

+ KENNYROGERS—Daytime Friends (U.A.)
3225

WZUU-FM —Milwaukee

® CRYSTALGAYLE-Don't It Make My Brown
Eyes Blue (UA.)

® CHILLIWACK—Something Better
{Mushroom)

* K.C. & THE SUNSHINE BAND ~ Keep It
Coming Love (TK) 16-7

* RAM JAM—Black Betty (Epic) 14-9
WIRL—Peoria, I.

® JOHNNY RIVERS—Swayin' To The Music
(BigTree)

+ ELECTRIC UGHT ORCH.—Telephone Line
(UA./Jety 12-6

* :'(l)_EETWOODMAC—Don't Stop (W.B.) 15

KSLQ-FM—St. Louis
® PETERFRAMPTON-Signed, Sealed,
Delivered (A&M)

® GEORGEBENSON—The Greatest Love Of All
(Arista)

* K.C.& THE SUNSHINE BAND—Keep It
Coming Love (TK)23-8

* FLEETWOOD MAC—Don't Stop (W.B.) 18-7
KXOK—St. Louis
© STEVIEWONDER—Another Star (Tamta)

o PETER FRAMPTON-Signed, Sealed,
Delivered (A&M)

* FOREIGNER—ColdAs Ice (Atlantic) 26-17

D+ DONMASUMMER—| Feel Love
(Casablanca) 38-30

KIOA—Des Moines

o CARLY SIMON—Nobody Does It Better
(Elektra)

o BROS. JOHNSON- Strawberry Letter 23
(A&M)

* K.C.& THE SUNSHINE BAND - Keep It
Coming Love(TK) 13-4

* LEO SAYER—How Much Love (W.8.) 22-13
KDWB—Minneapoli

©® K.C.&THESUNSHINE BAND—Keep it
Coming Love (TK)

D« MECO—Theme From “Star Wars"
(Millenium) 12-4

+ COMMODORES—Easy (Motown) 15-7
WDGY—Minneapolis

o NOLIST

[ )

* NO LIST

*
KSTP—Mimneapolis

o LITTLE RIVER BAND—Helps On The Way

(Capitol)

© KC.& THE SUNSHINE BAND ~Keep it
Coming Love (TK)

D& MECO-Theme From “Star Wars”
(Millenium) 7-2

+ POCO—Indian Summer (ABC) 27-22
WHB—Kansas City
© FREFALL-Just Remember i Love You
(Attantic)

® BROS. JOHNSON—Strawberry Letter 23
(AM)

* ELVIS PRESLEY—Way Down (RCA) 20-1

+ K.C.& THE SUNSHINE BAND—Keep it
Coming Love (TK) 21-2

KKLS—Rapid City, $.D.

WBBF—Rochester, N.Y.

WPGC —Washington

WSGA—Savannah, Ga.

WTMA--Charleston, S.C.

® JANE OLIVOR—-Some Enchanted Evening
(Columbia)

© ALAN PARSONS PROJECT—| Wouldn't Want
ToBe Like You(Arista)

* FOREIGNER-Cold As Ice (Atlantic) 14-8
* BEE GEES— Edge Of The Universe (RS0) 20-
17

KQWB-—Fargo, N.D.

© KENNY ROGERS-Day-time Friends (U.A)
© ERIC CARMEN—She Did It (Arista)
* FOREIGNER—Cold As Ice (Atlantic) AD-24

* SANFORD & TOWNSEND—Smoke From A
Distant Fire (W.B.) 8-4

Northeast Region

PETER FRAMPTON—Signed. Sealed. Delvered
(ASM)

BROS. JOHNSON—Strawberry Letter 23 (A&M)

8 J THOMAS—Don't Worry Baby (MCA)

* PRIME MOVERS:

(D) MECO—Theme From "Star Wars” (Millenium)
K.C. & THE SUNSHINE BAND—Keep It Coming
Love (TK)
SANFORD & TOWNSEND—Smoke From A
Distant Fire (W.B.)

BREAKOUTS

(D) DONMA SUMMER—I Feel Love (Casablanca)
ELECTRIC LIGHT ORCH.—Telephone Line
(UA/Jet)
HEATWAVE —Boogie Nights (Epic)

WABC—New York

® ELECTRIC LIGHT ORCH.—Telephone Line
(U.A/Jet)

® LONDON SYMPHONY ORCH.—Theme From
“StarWars" (20th Century)

+ FLEETWOOD MAC -Don't Stop (W.B.) 15-
10

* ALICECOOPER-You And Me (W.B.) 10-6
WBLS—New York
© BOBBY PATTERSON—Right Place, Wrong
Time (All Platinum)
o SHOW DOWN —Keep Doing It (Honey Bee)
*
*
99.X~New York
® GEORGE BENSON—The Greatest Love Of All
(Arista)
® FIRSTCHOICE—Dr. Love (Gold Mind)

D MECO—Theme From “Star Wars™
{(Millenium) 31-19

* LEOSAYER—How Much Love (W.B.) 1811
WWRL- New York
o ROSEROYCE-Do You Dance Part|
(Whitfield)

® TEDDY PENDERGRASS~The Whole Town’s
Laughing At Me (Epic)

* BARRYWHITE~It's Ecstasy When You Lay
Down (20th Century) 15-8

* MARILY McCOO & BILLY DAVIS ~Look What
You've Done To My Heart (ABC) 23-18

WPTR—Atbany
® PAUL NICHOLAS~Heaven On The 7th Floor
(RSO)

© RONNIE MILSAP—It Was Almost Like A
Song (RCA)

+ FLEETWOOD MAC-Don't Stop (W.B.) 6-1
* ng THOMAS—Don't Worry Baby (MCA) 23-
1

WIRY—Albany
De DONNASUMMER-|Feel Love
(Casablanca)
o STEVIE WONDER—Another Star (Tamla)

D& MECO—Theme From "Star Wars”
(Mitlenium) 24-10

 DOOBIE BROS.Little Darfing (W.B.) 20-
15

WKBW-—Buffalo
o K.C.ATHESUNSHINE BAND—Keep it
Coming Love (TK)

® BROS. JOHNSON —Strawberry Letter 23
(A&M)

+ ELECTRIC LIGHT ORCH.~Telephone Line
(UA/Jet)28-22

 STEPHENBISHOP—-On And On (ABC) 30-25
WYSL—Buffalo
@ FOGHAT—1 Just Want To Make Love To You
(Bearsville)

® PETER FRAMPTON —Signed, Sealed,
Delivered (A&M)

+ K.C.& THE SUNSHINE BAND— Keep It
Coming Love (TK)27-19

+ JOHNNYRIVERS—Swayin' To The Music
(Big Tree) 21-15

De DONNASUMMER—! Feel Love
(Casablanca)

© CARLY SIMON—Nobody Does It Better
(Elektra)

* SANFORD & TOWNSEND— Smoke From A
Distant Fire (W.8.) 27-12

 NONE
L ]
* FOREIGNER-Cold As Ice (Athantic) 14-8
* HEATWAVE-Boogie Nights (Epic) 2115
WOL—Washington

* ELECTRIC LIGHT ORCH.—Teleph
(U.A./Jet) 30-24

WRKO-Boston

Line

@ LEIF GARRETTSurfin’ U.SA. (Atlantic)
°
* FOREIGNER—Cold As Ice (Atlantic) 28-16

D« MECO-Theme From “Star Wars”
(Millenium) 25-14

WBZ-FM—Baston

© BJ THOMAS—Don't Worry Baby (MCA)

o PETERFRAMPTON-Signed, Sealed,
Delivered (A&M)

+ K.C.& THESUNSHINE BAND—~Keep It
Coming Love (TK)19-6

* CARLY SIMON~Nobody Does It Better
(Elektra)8-3

WVBF-FM —Bostoh

® B.J.THOMAS—Don't Worry Baby (M CA)
o FLEETWOODMAC-Don't Stop (W.B.)
* FLOATERS~Float Dn(ABC) 11-6
*

WORC-Worcester, Mass.

® KENNYROGERS—Daytime Friends (U.A.)

© BROS. JOHNSON~Strawberry Letter 23
(A&M)

* SANFORD & TOWNSEND—Smoke From A
Distant Fire (W.B,) 17-13

* JAMES TAYLOR—Handy Man (Colum bia)
15-12

WDRC—Hartford

© HEATWAVE-Boogie Nights (Epic)

® PETER FRAMPTON-Signed, Sealed,
Detivered (A&M)

* FLOATERS-Float On(ABC) 19-11

* SHAUN CASSIDY~That"s Rock & Roll
(Warner/Curb) 21-15

WPRO- Providence
® BROS. JOHNSON—Strawberry Letter 23
(A&M)

* CARLY SIMON—Nobody Does It Better
(Elektra) 15-11

+ JOHNNY RIVERS —Swayin' To The Music
(BigTree) 17-13

Mid-Atlantic Region

® TOP ADD ONS:

PETER FRAMPTON-Signed, Sealed. Delivesred
(ASM)

PAUL NICHOLAS—Heaven On The 7th Ficor
(RS0)

SUPERTRAMP—Guve A Little Bit (AGM)

* PRIME MOVERS

(D) MECO—Theme From “Star Wars” (Mitlemum)
BROS. JOHNSON—Strawberry Letter 23 (A&M)
FLOATERS—Float On (ABC)

BREAKOUTS,

STEVE MILLER BAND-Jungle Love (Capitof)

CARLY SIMON—Nobody Does It Better
(Etektra)

TED NUGENT—Cat Scratch Fever (Epic)

® KITWELLS—Love Shock (Mercury)

® SPINNERS~Heaven On Earth (Atlantic)
+ NONE

*
WGH—Washington

® NONE

,

D« MECO-Theme From "Star Wars™
(Millenium)A0-10

* STEPHEN BISHOP—0On And On(ABC) 18-14
WCAO-Baltimore

© RONNIE MILSAP— it Was Aimost Like A
Song (RCA)

© CARLY SIMON—Nabody Does It Better
(Elektra)

* BROS.JOHNSON-Strawberry Letter 23
(A&M) 178 *

D% MECO-Theme From "Star Wars”
(Millennium) 25-16

WQAM—Miami

o HEATWAVE--Boogie Nights (Epic)
© COMMODORES ~Brick House (Motown)
* TII_EEWIOOD MAC-Don't Stop (W.B.) 16-
* CROSBY, STILLS & NASH—Just A Song
Before | Go (Atlantic) 17-13
Y-100 (WHYI-FM)—Miami

@ PAULNICHOLAS—Heaven On The 7th Floor
(RS0)

© PETER FRAMPTON—Signed, Sealed,
Delivered (A&M)

* FLOATERS-Float On (ABC) 13-4

* McCOO & DAVIS JR.—Look What You've
Done ToMy Heart (ABC) 26-20

WYRE-Baltimore

® LENNY LEBLANC—Hourid Dog Man (Big
Tree)

+ ELECTRIC LIGHT ORCH.—Telephone Line
(UA/Jet)21-11

+ PETER FRAMPTON—Signed, Sealed,
Delivered (A&M) 26-19

BJ-105(WBJW-FM)—0Orlando

® PAUL NICHOLAS—HeavenOnThe 7th Floor
(RSO)

© BROS. JOHNSON—Strawberry Letter 23
(ASM)

* ELVIS PRESLEY—Way Down (RCA) EX-18

* K.C.&THE SUNSHINE BAND—Keep It
Coming Love (TK) AD-22

WLEE-Richmond, Va.

© DOROTHY MOORE- | Believe You (Malaco)

o PETER FRAMPTON —Signed, Sealed,
Delivered (A&M)

* CARLY SIMON—Nobody Does It Better
(Elektra) 9-4

* STEPHEN BISHOP—On And On(ABC) 8-6

Southeast Region

® TOP ADD ONS

COMMODORES—Brick House (Motown)

LENNY LE BUANC—Hound Dog Man (Big Tree)

PETER FRAMPTON-Signed. Sealed, Delivered
(AGM)

* PRIME MOVERS

BRICK~Dusic (Bang)
(D) MECO—Theme From “Star Wars™ (Millenium}
BROS. JOKNSON—Strawberry Letter 23 (A&M)

BREAKOUTS:

HEATWAVE—Boogie Mights (Epic)

PETER FRAMPTON—Signed. Sealed, Delwered
(ASM)

LENNY LE BLANC—Hound Dog Man (Big Tree)

WQXI—Atianta

© COMMODORES—Brick House (Motown)

® PETER FRAMPTON-Signed, Sealed,
Delivered (A&M)

* K.C.&THE SUNSHINE BAND—Keep It
Coming Love (TK) 25-6

* BRICK-Dusic(Bang) 26-12

WFIL—Phitadelphi

1-93 (WZGC-FM)—Atlanta

o NONE
L]

* BROS.JOHNSON-Strawberry Letter 23
(A&M) 2414

* SUPERTRAMP-Give A Little Bit (A&M) 20-
13

WIBG— Philadelphia

© DOOBIE BROS.~Little Darting (W.B.)
© MOTHER'S FINEST—Baby Love (Epic)

+ BROS. JOHNSON—Strawberry Letter 23
(A&M) 10-5

* BJ THOMAS—Don't Worry Baby (MCA) 20-
15

® SUPERTRAMP—Give ALittle Bit (A&M)

o STEVE MILLER BAND-Jungle Love
(Capitol)

* BROS. JOHNSON—Strawberry Letter 23
(A&M) 22:12

* GEORGE BENSON - The Greatest Love OfAll
(Arista) 21-15

WIFI-FM— Philadelphia
o TED NUGENT—Cat Scratch Fever (Epic)

® CARLY SIMON—Nobody Does It Better
(Elektra)

D« MECO-Theme From “Star Wars”
(Millenium) 17-10

 RAM JAM—Black Betty (Epic) 20-17

WBBQ—August

© BROWNSVILLE STATION— Martian Boogie
(Private Stock)

® ERIC CARMEN-She Did it (Arista)

* BROS. JOHNSON-Strawberry Letter 23
(ABM)24-18

 CARLY SIMON—Nobody Does it Better
(Elektra) 28-23

WFOM—Atlanta

o ERIC CARMEN-She Did It (Arista)

© SMOKIE-Needles & Pins (RSO)

+ PAUL DAVIS—| Go Crazy (Bang) 22-12
+ BRICK—-Dusic (Bang) 33-24

www americanradiohistorv com

© COMMODORES—Brick House (Motown)

De MECO—Theme From “'Star Wars”
(Millenium}

* FLOATERS—Float On (ABC)23-14
* BEEGEES—-Edge Of The Universe (RSO) 33-
24

Q105 (WRBQ-FM)~Tampa, St. Petersburg
® FLOATERS-Float On (ABC)

* JOHNNY RIVERS— Swayin' To The Music
(BigTree) 19-14

* STEPHEN BISHOP-On And On (ABC) 25-20
WQPD-Lakeland, Fia.

® FIREFALL--Just Remember | Love You
(Atlantic)

© DAVEMASON-We Just Disagree
(Columbia)

D# MECO—Theme From “Star Wars"”
(Mitlenium) HB-3

* COMMOOORES-Brick House (Motown)
HB-17

WORD -~ Spartanburg, S.C. B

® LENNY LE BANC-Hound Dog Man (Big
Tree)

" ® JERRYREED-East Bound & Down (RCA)

* CARLY SIMON-Nobody Does It Better
(Elektra) 25-11

* MARSHALL TUCKER BAND—Can't You See
(Capricorn) EX-21

WLAC—~Nashville
© KENNY ROGERS- Daytime Friends (U.A)

© RONNIE MILSAP— It Was Almost Like A
Song(RCA) *

* ELVIS PRESLEY—-Way Down (RCA) 26-1

* JOHNNY “GUITAR"” WATSON— A Real
Motha For Ya(DIM) 39-29

WMAK —Nashville

® POCO-(ndian Summer (ABC)
® SAM NEELY—Sail Away (Elektra)
* ELVIS PRESLEY—Way Down (RCA)HB-2

# CRYSTALGAYLE—Don't It Make My Brown
EyesBlue(U.A)22-12

WHBQ—Memphis

® FOREIGNER-ColdAs Ice (Atlantic)
© ELVIS PRESLEY—Way Down (RCA)
* STEPHEN BISHOP—OnAndOn (ABC) 24-19

* K.C.& THE SUNSHINE BAND— Keep It
Coming Love (TK) 2118

WMPS—Memphis

® WILD CHERRY—Hold On (Epic)

® LENNY LEBLANC—Hound Dog Man (Big
Tree)

* HOTCHOCOLATE ~So You Win Again (Big
Tree)28-13

+ GEORGE BENSON—The Greatest Love OfAll
(Arista)27-19

WMF)—Daytona Beach

e NOLIST

L]

* NOLIST

*
WAPE—Jacksonville

© BJTHOMAS—Don't Worry Baby (MCA)

® LENNY LE BLANC —Hound Dog Man (Big
Tree)

* K.C.& THESUNSHINE BAND —Keep It
Coming Love (TK) 20-12

# CROSBY, STILLS & NASH—Just A Song
Before | Go (Atlantic) 17-14

WAYS—Charlotte
© HEATWAVE-Boogie Nights (Epic)

® SHAUNCASSIDY-That's Rock & Roll
(Warner/Curb)

* CARLY SIMON—Nabody Does it Better
(Elektra) 23-18

+ BROS. JOHNSON—Strawberry Letter 23
(A&M)22.19

WGV -Charlotte

© CROWN HEIGHTS AFFAIR—Do It The French
Way (Delite)

© ANTHONY C. RENFRO— Feel Like Dancing
{Renfro}

+* FIRST CHOICE—Doctor Love (Gold Mind)
46-27

* BRICK-Dusic (Bang) 48-20
WKIX—Raleigh, N.C.

© COMMODORES~Brickhouse (Motown)

© PETER FRAMPTON-Signed, Sealed,
Delivered (A&M) .

* HEATWAVE-Boogie Nights (Epic) AQ-14

+ BROS. JOHNSON— Strawberry Letter 23
(A&M)6-1

WT0B—Winston/Salem

De DONNASUMMER—-1Feel Love
(Casablanca)

De MECO—Theme From “'Star Wars”
(Millenium}

* JOHNNY RIVERS- Swayin' To The Music
(BigTree) 14-9

* DOROTHY MOORE~ | Believe You (Malaco)
HB-28

® DOROTHY MOORE—| Believe You (Malaco)

® SHAUN CASSIDY—That's Rock & Roll
(Warner/Curb)

* SANFORD & TOWNSEND—Smoke FromA
Distant Fire (W.B.)25-10

* LEO SAYER—How Much Love (W.B.) 10-5
WGOW-Chattanooga

© COMMODORES—Brick House (Motown)

® PETER FRAMPTON—-Signed, Sealed,
Delivered (A&M)

D% MECO—Theme From "StarWars”
(Millenium) 21-13

+ JOHNNY RIVERS-Swayin' To The Music
(BigTree)17-10

WERC—Birmingham

® K.C.& THESUNSHINE BAND- Keep It
Coming Love (TK)

® LENNYLEBLANC—Hound Dog Man (Big
Tree)

D« DONNASUMMER-1Feel Love
(Casablanca) HB-21

+ HEATWAVE —-Boogie Nights (Epic) HB-23
WSGN-Birmingham

® CROSBY, STILLS & NASH~Just ASong
Before | Go (Atlantic)

© COMMODORES—Brick House (Motown)

+* HEATWAVE-Boogie Nights (Epic) 27-17

* FOREIGNER—ColdAs Ice (Atlantic) 17-11
WHHY—Montgomery

® ERIC CARMEN—She Did It (Arista)

o LENNY LEBLANC—Hound Dog Man (Big
Tree)

* BRICK-Dusic (Bang) 26-17
* KENNY ROGERS~Daytime Friends (U.A.)
169

KARY—Little Rock

De DONNASUMMER-|Feel Love
(Casabtanca)

® SHAUNCASSIDY—That's Rock & Roll
(Warner/Curb)

D MECO—-Theme From‘Star Wars”
(Millenium) 17-11

* FLOATERS—Float Dn (ABC) 25-20

+ Copyright 1977, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Billboard Album Radio Action

Playlist Top Ad Ons @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Top Add Ons-National

THE DOOBIE BROTHERS—Livin' On The Fault Line (W.B.)

FOGHAT-Live (Bearsville)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOP ADD ONS

THE DOOBIE BROYHERS—Livin’ On The Fault
Line (Warner Bros.)

UTOPIA~0ops, Wrong Planet (Bearsville)

CITY BOY-Young Men Gone West (Mercury)

16GY POP-Just For Life (RCA)

KX TOP REQUEST/AIRPLAY;

GRATEFUL DEAD—Terapin Station (Arista)
CROSBY, STILLS & NASH—CSN (Atlantic)
STEVE WINWOOD—(island)

YES—Going For The One (Atlantic)

BREAKOUTS:

PRISM—(Ariola America)

FOGHAT- Live (Bearsville)

JACKIE LOMAX - Did You Ever Have That
Feeling (Capitol)

CRAWLER—(Epic)

KSAN-FM—San Francisco (Bonnie Simmons)

16GY POP—Just For Life (RCA)

PATTIE LABELLE—(Epic)

CHEAP TRICKS—In Cotor (Epic)

UTOPIA-Dops, Wrong Planet (Bearsville)

JACKIE LOMAX~0id You Ever Have That Feeling

(Capitol)

THE DOOBIE BROTHERS —Livin' On The Fault Line

W.B)

MINK DEVILLE—(Capitol)

16GY POP—Just For Life (RCA)

BEBOP DELUXE-Live In The Air Age (Harvest)
# CRAWLER-(Epic)

KWST-FM-Les Angeles (Charlie Kendalf)

* * ¥

o THE DOOBIE BROTHERS-Livin' On The Fault Line
W.B.)

FOGHAT—Live (Bearsville)

PRISM~(Ariola America)
STILLWATER—(Capricorn)

UTOPIA--Oops, Wrong Planet (Bearsville)

STEVE WINWOOD~(Island)

CROSBY, STILLS & NASH—CSN (Atlantic)

STEVE MILLER BAND—-Book Of Dreams (Capitol)
YES—Going For The One {Atlantic)

RI-FM—San Diego (Mark Williams)

* % % % 0 0 0 0 @

]

CRAWLER—( Epic)

THE DINGOES—Five Times The Sun (A&M)
STILLWATER—(Capricorn)

TOM PETTY & THE HEARTBREAKERS—(Shelter)

YES—Going For The One (Atlantic)

FIREFALL—Luna Sea (Atlantic)

GRATEFUL DEAD—Terrapin Station (Arista)
+ STEVE WINWOOD—(Island)

KOME-FM—San Jose (Dana Jang)

* %% 0 ® 00 00

© THE DOOBIE BROTHERS—Livin' Dn The Fault Line
WwB)

UTOPIA—Oops, Wrong Planet (Bearsville}
FOGHAT—Live (Bearsville)

CITY BOY-Young Men Gone West (Mercury)
1GGY POP-)Just For Life (RCA)

STEVE WINWOOD—(Island)

CROSBY, STILLS & NASH-CSK (Atlantic)
YES--Going For The One (Atlantic)

THE ALAN PARSONS PROJECT—| Robot (Arista)
KZAP-FM—Sacramento (Bruce Meier)

* % % % ® 0 0 0 @

o THE DOOBIE BROTHERS - Livin’ On The Fault Line
W.8.)

CITY BOY—Young Men Gone West (Mercury)
UTOPIA—Oops. Wrong Planet (Bearsville)

TOM SCOTT—Blow It Out (Epic/Ode)

JACKIE LOMAX—Diid You Ever Have That Feeling
(Capitol)

1GGY POP—Just For Life (RCA)

THE ALAN PARSONS PROJECT—1Robot (Arista)
CRAWLER— (Epic)

BEBOP DELUXE—Live In The Air Age (Harvest)
GRATEFUL DEAD-Terapin Station (Arista)

* % * % 0

UTOPIA-0ops, Wrong Planet (Bearsville)
CITY BOY-Young Men Gone West (Mercury)

KFML-AM—Denver (Jim Sprinkle)

**BASED ON STATION PLAYLISTS THROUGH WEDNESDAY 8-24, 1977**

Top Requests/Airplay-National

YES—Going For The One (Atlantic)

CROSBY, STILLS & NASH-CSN (Atlantic)

GRATEFUL DEAD-Terrapin Station (Arista)

JAMES TAYLOR-JT (Columbia)

KLB)-FM—Austin (Steve Smith)

WMMS-FM—Cleveland (John Gorman)

National Breakouts

PURE PRAIRIE LEAGUE—Live—Takin' The Stage (RCA)

CRAWLER—(Epic)
PRISM—(Ariola America)
DONOVAN-(Arista)

WINZ-FM—Miami (David Sousa)

WBAB-FM —Babylon (Bernie Bernard)

* % o 0 o

»

CARLA BOROFF - (Columbia)

EARL SCRUGGS REVUE - Strike Anywhere
{Columbia)

JACKIE LOMAX ~0id You Ever Have That Feeling
{Capitol)

PRISM—(Ariola America)
KEITHJARRETT-Byablue (ABC)

JOHN MAYALL—AHard Core Package (ABC)
STILLWATER-(Capricorn)

THE ORIGINAL ANIMALS —Before We Were So
Rudely Interrupted (United Artists)

GRATEFUL DEAD~Terrapin Station (Arista)

GEORGE THOROGOOD & THE DESTROY ERS—
(Rounder) g

KZEL-FM -Eugene (Stan Garrett)

FOGHAT -Live (Bearsville)

o GARY OGAN—(Paradise)

* % % © 0 @ @

*

CITY BOY—Young Men Gone West (Mercury)
CRAWLER- (Epic)

CHRIS HILLMAN—Clear Sailin’ (Elektra Asylum)
PRISM—(Ariola America)

ANDY PRATT—Shiver In The Night (Nemperor)
THE DINGOES —Five Times The Sun (A&M)
GRATEFUL DEAD--Terapin Station (Arista)
CROSBY, STILLS & NASH—CSN (Atlantic)

KZOK-FM —Seattle (Mavis Mackoff)

* % % % 0 0 0 0

THE DOOBIE BROTHERS - Livin' On The Fault Line
(WB.)

HARRY CHAPIN~—Dance Band OnThe Titanic
(Elektra)

PRISM—~(Ariola America)

CRAWLER-(Epic)

TOM PETTY & THE HEARTBREAKERS - (Shelter)
CITY BOY-Young Men Gone West (Mercury)
CROSBY, STILLS & NASH—CSN (Atlantic)
FOREIGNER—(Atlantic)

HEART-Little Queen (Portrait/CBS)
GRATEFUL DEAD—Terrapin Station (Arista)

Southwest Region

® TOP ADD ONS

THE DOOBIE BROTHERS-Livin' On The Faukt
Line (W 8B)

UTOPIA-Oops, Wrong Planet (Bearswille)

FOGHAT-Live (Bearsville)

PURE PRAIRIE LEAGUE~Live—Takin' The
Stage (RCA)

*TOP REQUEST/AIRPLAY:

JAMES TAYLOR-T (Columbia)

CROSBY, STILLS & MASH--CSN (Atlantic)

THE ALAN PARSONS PROJECT—| Robot
(Anista)

YES—Going For The One (Atlantic)

BREAKOUTS:

CITY BOY—Young Men Gone West (Mercury)
JOHN MAYALL—A Hard Core Package (ABC)
DONOVAN - (Arista)

PRISM ~(Ariola America)

KZEW-FM—Dallas (Mike Hodges)

THE DOOBIE BROTHERS—~Livin’ On The Fault Line
WB8) ’

® UTOPIA—Oops, Wrong Planet (Bearsville)

* % * % 0o 0

FOGHAT—Live (Bearsville)

PURE PRAIRIE LEAGUE—Live—Takin’ The Stage
(RCA)

JOHNMAYALL—AHard Core Package (ABC)
OONOVAN—(Arista)

CROSBY, STILLS & NASH—CSN (Atlantic)
JAMES TAYLOR-JT (Columbia)
YES—Going For The One (Atlantic)

THE ALAN PARSONS PROJECT—I Robot (Arista)

KFWD-FM—Dallas/Ft. Worth (Steve Sutton)

* * % %0

JOHN MAYALL-A Hard Core Package (ABC)
EMPEROR—(Private Stock)

NEW COMMANDER CO DY BAND—Rock ‘N’ Roll
Again (Arista)

ELVIN BISHOP—Live—Raisin’ Hell (Capricorn)
PURE PRAIRIELEAGUE —Live~— Takin' The Stage
(RCA)

ERIC CARMEN—Boats Against The Current (Arista)
HEART—Little Queen (Portrait/CBS}
FLEETWOOD MAC—-Rumours (W.B.)

JAMES TAYLOR-)T (Columbia)

CROSBY, STILLS & NASH—CSN (Atlantic)

KLOL-FM - Houston (Sandy Mathis)

CITYBOY—Young Men Gone West (Mercury)

o KISS—Love Gun (Casablanca)
® THEDOOBIE BROTHERS—Livin' On The Fault Line

*

W.8)

MYLON LE FEVRE-Weak At The Knees (W.B.)
GARY OGAN—(Paradise)}

PURE PRAIRIE LEAGUE—Live-Takin' The Stage
(RCA)

KENNY LOGGENS ~Celebrate Me Home (Columbia)
SUPERTRAMP—Even In The Quietest Moments
(A&M)

JAMES TAYLOR-JT (Columbia)

STEVE MILLER BAND—Book Of Dreams/Capitol)

* % % e ® o ¢ @ @

*

FOGHAT —Live (Bearsville)
CRAWLER—(Epic)

PATRICK MORAZ—Out fn The Sun (Import)
UTOPIA-Oops, WrongPlanet (Bearsville)
PRISM~(Ariola America)

CITY BOY—Young Men Gone West (Mercury)
GRATEFUL DEAD-Terrapin Station (Arista)
STEVE WINWOOD —(Island)

CROSBY, STILLS & NASH—CSN (Atlantic)
JAMES TAYLOR—T (Columbia)

WRNO-FM —New Orieans (Tom Owens)

* % % ® o o ° 0o @

*

NOREPORT

KY102-FM —Kansas City (Max Floyd)

* * * *

UTOPIA-0ops, Wrong Planet (Bearsville)

THE DOOBIE BROTHERS ~Livin' On The Fautt Line
(W.8)

FOGHAT—Live (Bearsville)
CITY BOY-Young Men Gone West (Mercury)
THE DINGOES —Five Times The Sun (A& M)

ROBERT GORDON WITH LINK WRAY ~(Private
Stock)

STYX~The Grand Hlusion (A&M)

FIREFALL - Luna Sea (Atfantic)

THEALAN PARSONS PROJECT—1 Robot (Arista)
STILLWATER—(Capricorn)

Midwest Region

® TOP ADD ONS:

THE DOOBIE BROTHERS—Livin’ On The Fault
Line (W.B.)

FOGHAT-Live (Bearsville)

PRISM~(Ariola America)

RAM JAM - (Epic)

*TOP REQUEST/AIRPLAY:

FLEETWOOD MAC -Rumours (W.B.)
CROSBY, STILLS & NASH-CSN (Atlantic)
YES~Going For The One (Atlantic)
JAMES TAYLOR—JT (Columbia)

BREAKOUTS

CITY BOY—Young Men Gone West {Mercury)

PURE PRMRIE LEAGUE~Live—Takin’ The
Stage (RCA)

CRAWLER— (Epic)

DENNIS WILSON—Pacific Ocean Blue
(Caribou)

WWWW-FM —Detroit (Joe Urbiel)

THE DOOBIE BROTHERS—Livin’ On The Fault Line
(W8)

CRAWLER—(Epic)

e STILLWATER-~(Capricorn)
©  THE ORIGINAL ANIMALS —Before We Were So

* % % % o @

Rudely Interrupted (United Artists)

MYLON LE FEVRE-Weak At The Knees (W.B.)
GRATEFUL DEAD-Terrapin Station (Arista)
FLEETWOOD MAC—Rumours (W.B.)
FOREIGNER—(Atlantic)

CROSBY, STILLS & NASH—CSN (Atlantic)

STEVE MILLER BAND—Book Of Dreams (Capitol)

WXRT-FM—Chicago (Bob Gelmf)

* * % *

CHEAP TRICKS —In Cotor (Epic)

DENNIS WILSON—Pacific Ocean Blue (Caribou)
CRAWLER—(Epic)

CITY BOY—Young Men Gone West {Mescury)

STEVE HARLEY & COCKNEY REBEL—Face ToFace
€M)

ROBERT GORDON WITH LINK WRAY—(Private
Stock)

STEVE WINWOOD—(Island)

SFYX—The GrandHlusion (A&M)

GRATEFUL DEAD—-Terrapin Station (Arista)
NEIL YOUNG—American Stars "N’ Bars (Reprise)

WEBN-FM—Cincinnati (Denton Marr)

* % * % 0

PURE PRAIRIE LEAGUE-Live -Takin' The Stage
(RCA)

RYCOODER-Show Time (W.8.)
LAKE—~(Columbia)

CITY BOY—Young Men Gone West (Mercury)
THEBDOOBIE BROTHERS—Livin OnThe Fault Line
WB)

JAMES TAYLOR—JT (Columbia)

CHARLIE-No Second Chance (Janus)

KENKY LOGGINS—Celebrate Me Home (Columbia)
FLEETWO DD MAC—Rumours (W.B.)

L]
[}
[}
*
*
*

*

JERRY BUSCH—(Demo)

DENNIS WILSON—Pacific Ocean Blue (Caribou)
ROBERT GORDON WITH LINK WRAY— (Private
Stock)

“!EBDOOBIE BROTHERS-Livin’ On The Fault Line
W.B.)

UTOPIA-0ops, WrongPlanet (Bearsville)
FOGHAT-Live {Bearsville)

FLEETWOOD MAC—Rumours (W.B.)
STEVE WINWOOD—(Island)

ALEX BEVAN-(Spring Board)
GEILS—Monkey Island (Atiantic)

WYDD-FM—Pittsburgh (Steve Downs)

* % %% 00000

=3

PURE PRAIRIE LEAGUE ~Live —Takin' The Stage

WAVES—(Polydor)

TOM SCOTT—Biow it Out (Epic/Ode)
DONOVAN~(Arista)

RAM JAM—(Epic)

PRISM—(Ariola America)

CROSBY, STILLS & NASH—CSN (Atlantx)
FOREIGNER- (Atlantic)

SANFORDAND TOWKSEND—(W.B.)
HEART-Little Queen (Portrait/ CBS)

FM-FM—Milwaukee (Bobbin Beam)

e CITYBOY-Young Men Gone West (Mercury)
® |GGY POP—Just For Life (RCA)

® FOGHAT-Live (Bearsville)

© JAY FERGUSON —Thunder Island (Asylum)

CROSBY, STILLS & NASH-CSN (Attantic)
FIREFALL-Luna Sea (Atlantic)
YES—Going For The One (Atlantic)

*  STYX—The Grand lllusion (A&M)

* * *

WQSR-FM-Tampa (Steve Hunti )

RAM JAM—(Epic)

CITY BOY~Young Men Gone West (Mercury)
FOGHAT - Live (Bearsville)

PRISM—(Ariola America)

TOM PETTY & THE HEARTBREAKERS—(Shelter)
UTOPIA-Oops, Wrong Planet (Bearsville)

THE ALAN PARSONS PROJECT—1 Robot (Arista)
GRATEFUL DEAD~Terapin Station (Arista)
YES —Going For The One (Atlantic)

CROSBY, STILLS & NASH—CSN (Atlantic)

E-FM--St. Louis (Ted Haebeck)

* * * *

ERIC CARMEN-Boats Against The Current (Arista)
DENRIS WILSON—Pacific Ocean Blue (Caribow)

e CITYBOY-Young Men Gone West (Merclry)
MYLONLE FEVRE-Weak At The Knees (W.B.)

o FOGHAT-Live (Bearsville)

UTOPIA--0ops, Wrong Planet (Bearsvitle)
GRATEFUL DEAD-Terrapin Station (Arista)
ELVINBISHOP-Live—Raisin’ Hell (Capricorn)
YES—Going For The One (Atlantic)

THE ALAN PARSONS PROJECT | Robot (Arista)

WKTK-FM—Baltimore (Steve Cochran)

e e (€t teo oo oo

*%* %0000

*

RAM JAM—~(Epic)

PURE PRAIRIE LEAGUE —L ive—Takin’ The Stage
RCA) .
DENNIS WILSON- Pacific Ocean Blue (Caribou)
PRISM—(Ariola America)

FOGHAT-Live (Bearsvitle)

YES-Going For The One (Atlantic)
CROSBY, STILLS & NASH—CSN (Atfantic)
LITTLE RIVER BAND-- Diamantina Cocktail
(Capitol)

THE ALAN PARSONS PROJECT—| Robot (Arista)

WABX-FM—Detroit (Dennis Cavender)

* %% %000 00

THEBDOOBIEBRUTHERS—Livin' OnTheFaultLine
WB)

FOGHAT-Live (Bearsville)

1GGY POP—Just For Life (RCA)

JAY FERGUSON- Thunder tsland (Asylum)
RAM JAM—(Epic)

PRISM—(Ariola America)

FLEETWOOD MAC—Rumours (W.8.)
CROSBY, STILLS & NASH—CSN (Atlantic)
JAMES TRYLOR—T (Columbia)
YES—Going For The One {Atlantic)

Southeast Region

® TOP ADD ONS

FOGHAT— Live (Bearsville)

CITY BOY--Young Men Gone West (Mercury)

DENN!S WILSON—~Pacific Ocean Biue
(Caribou)

CRAWLER—-(Epic)

*TOP REQUEST/AIRPLAY:

CROSBY, STILLS & NASH—CSN (Atlantic)

GRATEFUL DEAD—Terrapin Station (Arista)

THE ALAN PARSONS PROJECT —I Robot
(Arista)

YES—Going For The One (Atlantic)

\BREAKOUTS:

UTOPA-0ops, Wrong Planet (Bearsville)

1GGY POP - Just For Life (RCA)

ERIC CARMEN-Boats Against The Current
(Arista)

HAPPY THE MAN~(Arista)

WKLS-FM - Atianta (Drew Murray)

© DENNIS WILSON—Pacific Ocean Blue (Caribou)
® HAPPY THE MAN—(Arista)

® THE DINGOES—-Five Times The Sun (A&M)
CRALWER~ (Epic)

® [GGY POP—Just For Life (RCA)

THE ORIGINAL ANIMALS —Before We Were So
Rudely Interrupted (United Artists)

THE ALAN PARSONS PROJECT-I Robot (Arista)
STEVE WINWOOD—(Island)

GRATEFUL DEAD-Terrapin Station (Arista)
CROSBY, STILLS & NASH—CSN (Atlantic)

* * * *

Northeast Region

® TOP ADD ONS:

CITY BOY~Young Men Gone West (Mercury)

UTOPIA—Oops, Wrong Planet { Bearsville)

FOGHAT- Live (Bearsville)

THE DOOBIE BROTHERS~Livin' On The Fault
Line (W.B.) ~

*TOP REQUEST/AIRPLAY:

GRATEFUL DEAD—Terrapin Station (Arista)

CROSBY, STILLS & NASH—CSN (Attantic)

STEVE MILLER BAND—Book Of Dreams
(Capitol)

YES—Going For The One (Atlantic)

BREAKOUTS

DONOVAN - (Arista)

PURE PRAIRIE LEAGUE—Live—Takin’ The
Stage (RCA)

ERIC CARMEN—Boats Against The Current
(Ansta)

CHEAP TRICKS ~In Color (Epic)

WNEW-FM—New York (Tom Morrera)

*% % %00 00

THE DOOBIE BROTHERS—Livin' On The Fault Line

(W.B)

UTTLE RIVER BAND - Diamantina Cocktail
(Capitol)

CRAWLER—(Epic)

FOGHAT-Live (Bearsville)

DRIVER-No Accident (A&M)

FLEETWOQD MAC~Rumours (W.B.)-

STEVE MILLER BAND—Book Of Dreams (Capitol)
CROSBY, STILLS & NASH— CSN (Atlantic)

TED NUGENT—Cat Scratch Fever (Epic)

iV-FM—Jachsonville (Jamie Brooks)

WCMF-FM—R

® JOHN MAYALL-AHard Core Package (ABC)

® JACKIELOMAX—Did You Ever Have That Feeling
(Capitol)

e CITY BOY-Young Men Gone West (Mercury)
©  PURE PRAIRIE LEAGUE—Live—Takin’ The Stage
(RCA)

e LIBBY TITUS-(Columbia)

PATRICK MORAZ—0Out In The Sun (Import)

ERIC CARMEN-Boats Against The Current (Arista)
GRATEFUL DEAD—Terrapin Station (Arista)

THE DOOBIE BROTHERS— Livin’ On The Fault Line

* * *

+ BEBOP DELUXE-Live InThe Air Age (Harvest)
ter (Bernie Kimble)

%% %00

UTOPIA—-Oops, Wrong Planet (Bearsville)
FOGHAT—Live (Bearsville)

CITY BOY—Young Men Gone West (Mercury)
RODRICK FALCONER-Victory At Rock City (United
Artists)

THE ALAN PARSONS PROJECT—I Robot (Arista)
FOREIGNER- (Atlantic)

AC/DC~Let There Be Rock (Atco)

BURTON CUMMINGS—MyOwn Way To Rock
(Portrait/CBS)

www.americanradiohistorv.com

© TERENCE BOYLAN—(Asylum)

©  PAPAJOHN CREACH—The Cat And The Fiddle
(0JW)

© HARRY CHAPIN—Dance Band On The Titantic
{Elektra)

©  ERIC CARMEN-Boats Against The Current (Arista) |

e CITY BOY-Young Men Gone West (Mercury)
FOGHAT—Live (Bearsville)

GRATEFUL OEAD-Terrapin Station (Arista)
HORSLIPS—Book Of Invasions (DIM)

SUPERTRAMP—Even In The Quietest Moments
(A&GM)

 STEVEWINWOOD—(island)

* * *

* * % o

*

THE DOOBIE BROTHERS-Livin’ OnThe Fault Line
(WB.)

UTOPIA--Oops, Wrong Planet (Bearsville)

CITY BOY—Young Men Gone West (Mercury)

1GGY POP—Just For Lite (RCA)

ERIC CARMEN —-Boats Against The Current (Arista)
PATRICK MORAZ—Out in The Sun (Import)
GRATEFUL DEAD-Terrapin Station (Arista) !
PETERFRAMPTON-I'm In You (A&M)
DONOVAN- (Arista)

STYX—~The Grand tHusion (A&M)

WMMR-FM -Philadelphia (Pawl Fuhr)

DONOVAN—(Arista)

® FOGHAT-Live (Bearsville)

*
*
*
*

1GGY POP-Just For Life (RCA)
UTOPIA-Oops, Wrong Planet (Bearsville)

CROSBY, STILLS & NASR-CSN (Atlantic)

JAMES TAYLOR~ T (Columbia)

DAN FOGELBERG—Nether Lands {Full Moon/Epic)
YES—Going For The One (Atlantic)

WGRQ-FM—Buffalo (John Velchoff)

* * * % o

DENNIS WILSON-Pacific Ocean Blue (Caribou)
CITY BOY—-Young Men Gone West (Mercury)

FLEETWOOD MAC—Rumours (W.B.)
BROWNSVILLE STATION —(Private Stock)
RAM JAM —(Epic)

CROSBY, STILLS & NASH—GSN (Atlantic)

WLIR-FM—New York (Denis McNamera)

THE DOOBIE BROTHERS—Livin' On The Fault Line
W.B)

FOGHAT~Live (Bearsville)

PURE PRAIRIE LEAGUE-Live~—Takin’ The Stage
{RCA)

UTOPIA-0ops, Wrong Planet (Bearsville)
CITY BOY-Young Men Gone West (Mercury)

® DONOVAN—(Arista)

»

*

*
*

WYSP-FM—Ph

GRATEFUL DEAD-Terrapin Station (Arista)

THE DOOBIE BROTHERS—Livin' On The Fault Line
(w.8)

STEVE MILLER BAND—~Book Of Dreams (Capitol)
UTOPIA--Oops, Wrong Planet (Bearsville)
iladelphia (Matthew Clenott)

THE DOOBIE BROTHERS - Livin’ On The Fault Line
W.B)
CHEAP TRICKS = In Color (Epic)

e CITYBOY—YoungMen Gone West (Mercury)

* % % o o

*

MURRAY McLAUCHLAN AND THE SILVER
TRACTORS—Hard Rock Town (True North)

100% WHOLE WHEAT - Various Artists (AVI)
DONOVAN —(Arista)

FLEETWOOD MAC—Rumours (W.B.)

STEVE MILLER BAND—Book Of Dreams (Capitol)
CROSBY, STILLS & NASH—CSN (Atlantic)

PETER FRAMPTON—I'm In You (A&M)

WPLR-FM —New Haven (Gordon Weingarth)

* % % % o o o @ @

THE DOOBIE BROTHERS—Livin' On The Fault Line
WB8)

CHEAP TRICKS—In Color {Epic)

cry BOV—V_oung Men Gone West (Mercury)
RAM JAM-—(Epic)

UTOPIA—Oops, Wrong Planet (Bearsville)
FOGHAT—Live (Bearsville)

YES-Going For The One (Atlantic)

STEVE MILLER BANO - Book Of Dreams (Ca pitol)
8E BOP DELUXE—Live In TheAir Age (Harvest)
CRAWLER—(Epic)

WSAN-FM —Allentown (Rick Harvey)

* % % % ® o o o © @

CITY BOY—Young Men Gone West (Mercury)
UTOPIA- Oops. Wrong Planet (Bearsville)
CRAWLER—(Epic)

ERIC CARMEN—Boats Against The Current (Arista)
DENNIS WILSON—Pacific Ocean Blue (Caribou)

JAMES TAYLOR-JT (Columbia)

YES—Going For The One (Atlantic)

CROSBY, STILLS & NASH—CSN (Atlantic)
THEALAN PARSONS PROJECT—1 Robot (Arista}

© Copyright 1977, Billboard Pubii-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-

-erwise, without the prior written

permission of the publisher.
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Radio-TVProgramming
BUT DON'T TRY TO TAKE HIS PICTURE

Mike Joseph & How He Evolved

Into a Top Programming Figure

HARTFORD, Conn. — Sitting
back in a hotel chair and folding his
hands, the father of the “program-
ming consultants,” Mike Joseph, un-
ravels his life story . . . astory of hard
work, of hard thinking and of ideas
that worked.

Joseph, who refuses to be photo-
graphed, pictures himself as a “‘regu-
lar guy.” but would rather not have
anyone else “picture™ him. unless, of
course, it is done mentally.

Speaking with the authority of a
college professor, Joseph gives the
impression that he’'d be a Ph.D. in
radio.

“Why do stations call for me?

“There are many reasons. Most
of the reasons stem from one ma-
jor reason—rating problems. even
though this may not be the case all of
the time,” says Joseph.

Programming consultants, ac-
cording to him, are called to help a
station with a decreasing amount or
lack of business. A consultant may
be called because there is a transi-
tion from young to old demograph-
ics, or vice versa. Or, a consultant
could be called in to merely survey a
market after a corporate acquisition.

“I may be called to consult a sta-
tion after continued deterioration of
that station,” adds Joseph. “After
trying everyone and everything, the
station comes to me as a last resort.”

Much of his work has been with
network or newspaper-owned sta-
tions. Network stations want a sound
to complement the network which
they want to work with. Joseph is
one of the few programmers in the
nation able to make network-associ-
ated stations successful in rating and
billing.

Joseph attributes the success of all
the stations he has consulted to
merely “playing it by ear.” He listens
for a missing sound which is compli-
mentary to the station in need. He
programs one station at a time, and
then holds onto a station for a re-
tainer.

“After reprogramming a station,
during which 1 am on the scene to
provide my services, |1 am retained
for a minimum period of 12
months,” he explains. “During this
time, | am available to the station by
phone and mail correspondence for
advice, monitoring of tapes and crit-
icism. 1 will also provide the station
with feature and promotional ideas.
| assist the station in the acquisition
of personnel and programming
aids.” .

Joseph also improves the format
and techniques he instituted at a
reprogrammed station. He also does
a weekly check of music lists, and he
checks on theratings in the market.

“l strengthen any weak spots in
the format, and make myself avail-
able for callbacks, to meet with man-
agement and personnel in servicing
the format.”

Joseph likes to work with num-
bers. He spends hours doing statisti-
cal analysis of markets. He keeps in-
tricate records in neatly filed
notebooks which date back to the
beginning of his career. All of the
ratings, all of the studies, all of the
analyses, all of the formats and even
all of the music surveys from the 55
stations he has worked with com-
prise his personal library.

Stations have hired Joseph for
music studies and questionnaires
which are a comprehensive survey-
ing of the retail outlets, one-stops

By MIKE ADASKAVEG

and rackjobbers, and which is done
in person.

Other facets in Joseph’s radio ca-
reer involve audience flow studies
and monitoring and critiquing of a
station’s sound in comparison to a
competitor’s sound. including mu-
sic, programming and production.

Joseph saw his heavy involvement
in radio begin as a youngster. As an
avid listener, his interest grew and
grew. By the time he was a teenager,
he. like many other future radio per-
sonalities and program directors, be-
gan “hanging around™ local radio
stations.

“I spent many hours every week at
stations in Youngstown and Cleve-
land. I worked for nothing just to get
in on the ground floor,” he notes. “1
was a staff announcer, part time, at
many area stations.”

After graduating from Western
Reserve Univ. in Cleveland, Joseph
immediately landed a job at WTNS,
Coshocton, Ohio. There he served as
program director, news director, disk
Jjockey and “everything else” ata sta-
tion that was all things to all people.

One year later, Joseph moved up
to a job that he would find very in-
fluential on his career. He was hired
at WJEF, a basic CBS affiliate sta-
tion in Grand Rapids.

*“It was there that I learned about
organization of a radio station: ad-
ministration and creativity in pro-
gramming by working for a great pio-
neer broadcaster, John E. Fetzer.”

While at WJEF, Joseph began
sensing the demise of network radio.

“l just knew independent radio
would take over,” explains Joseph.
“The onset of television was strong
in the early '50s. Radio couldn’t
compete with tv if it was identical.

“Radio needed another niche, an-
other way,” he says. “'l wanted to be
part of it.”

Joseph introduced the top 30
across the board Monday through
Friday at WJEF in 1952. The station
featured a top 30 countdown from

A e e

B

NEW YORK-D.I.R. Broad-
casting has announced plans for its
first annual “North American Rock
Radio Awards Show,” a two-hour
special airing Thanksgiving Eve on
more than 250 participating stations
in the U.S. and Canada.

Hailing the event as “the first time
radio listeners will be allowed to se-
lect their personal favorites in per-
former and song,” D.LR. has se-
lected eight categories of 1977
releases and named a 10 person
board of directors comprised of
leading industry executives.

Nominees will be chosen in these
categories: best male singer, female
singer, group, debut album, album,
song, single and singer/songwriter.
In addition, a ninth award named in
honor of Tom Donahue, will be
presented to the person contributing
most significantly to FM radio dur-
ing the past year.

Nominees in the eight categories
will be made by program directors of
D.LR. stations. Each station may

Ny LISTENERS CHOOSE s

D.I.R. Sets Rock
Awards Broadcast

By ED KELLEHER

Billboard’s chart every day at 2:30
p-m.

“There was tremendous response
to the countdown,” says Joseph. “I
knew that music would become pop-
ular from the audience response.”

In 1955, Joseph moved on to pro-
gram WTAC, a Founders station, in
Flint. Mich.

“l immediately took the station
from an old line NBC affiliate sound
to a ‘modern’ Top 40 sound,” he ex-
plained. ““This was done before rock.
A lot of people don't realize it. but
Top 40 radio came first. We were
playing non-rock records in a Top
40 format, including Patti Page, Ed-
die Fisher, Perry Como, Tennessee
Ernie....”

The first “rock’n’roll” record fea-
tured was the Crewcuts’ “Sha-
Boom,” which was sired before Bill
Haley’s “Rock Around The Clock.”
according to Joseph.

With Joseph at the controls,
WTAC swept the ratings in the mar-
ket of six stations just six weeks after
reprogramming. WTAC held 45% to
75% of the audience around the
clock.

At the time he was programming
Top 40 at Flint, the Storz stations in
Omaha, New Orleans and Kansas
City were also featuring that format.
Joseph, however, knew little of what
the Storz stations were doing.

Six months after arriving at
WTAC, Joseph was named national
program director of the Founders
chain. Under his programming were
stations WFBL in Syracuse, WSMB
in New Orleans and KPOA in
Honolulu. All three became No. | in
their markets quickly.

It was at that time that Joseph be-
gan market studies which tailored
each of the stations under his control
to the market they were in. He varied
the formats from market to market.

“Even at that time, 1 found that
LPs were a bigger factor in the mar-
ket than anyone expected,” asserts

(Continued on page 30)
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nominate 10 names in each category,
with the five most named designated
as final nominees. These names will
appear in voting ballots in Rolling
Stone and People Magazine.

Winners in the eight categories
will be determined by popular vote.
The recipient of the Tom Donahue
Memorial Award will be selected by
the award show board of directors.

Named to this board are Dee An-
thony, Bandana Enterprises; Frank
Barsalona, Premier Talent; Clive
Davis, Arista; George Duncan, Met-
romedia Radio; Terry Ellis, Chrysa-
lis Records; Gil Friesen, A&M;
Shelley Graffman, Century Broad-
casting; Bill Graham, FM Produc-
tions; Joe Smith, Elektra/Asylum/
Nonesuch; and J. Robert Wood,
CHUM Broadcasting.

The awards program, scheduled
for Nov. 24, 1977, will feature win-
ners accepting their awards, plus
recordings of winners performing in
concert.

WWW.americanradiohistorv.com

MORE MOORE—Taping an hour special at WBCN in Boston is Tim Moore,

Elektra/Asylum Records artist. From left: Moore at the piano; Tommy Hod-
ges, personality at WBCN; WBCN program director Bob Shannon; Kurt Ner-
linger of the E/A promotion staff; and John Brody of the WBCN air staff.

Vox Jox

By CLAUDE HALL

LOS ANGELES—Janet Gavin of
the Gavin Report, San Francisco,
died last week and funeral services
were Friday (26) in Mill Valley
where she and her husband Bill Ga-
vin lived for years. Janet was one of
the most pleasant women in the
world; I shall deeply miss her.

* kK

Ron Dennington has been pro-
moted to operations manager of KZ-
100, San Antonio; he’d been pro-
gram director. Newsman John Czaja
joins the station from WQXI, At-
lanta. ... KLDK in San Jose is look-
ing for a heavy personality; talk to
program director Ronni Richards.
Station is heard in San Francisco;
it's a good operation.

* k%

If you'd like to get an autographed
copy of “This Business of Radio Pro-
gramming” by Claude and Barbara
Hall, send $15.95 to: Claude Hall,
Billboard Magazine, 9000 Sunset
Blvd., Los Angeles, CA 90069. This
offer will be good for only about a
week.

* ok *

Roger Skolnik has joined WDAI,
Chicago, as program manager. He
used to program WRIF in Detroit,
but has been writing a book the past
few months. . .. John Harper, one of
my favorite people, is now doing the
morning show at WAME in Char-
lotte; he’d been over at WSOC-FM,
also a country music station. Jack
Maelvin, current program director of
WAME, is leaving to become after-
noon personality at WSPA in Spar-
tanburg, S.C.

* X %k

The Casey Kasem interview will
be continued next week when Casey
tells how he finally became a big
time air personality by rescuing a
book out of the radio station trash
can one day. Yes, friends, that was
the start, actually, of the syndicated
“American Top 40" radio program
which jelled several years later.

* k%

Chuck Carney, news director at
WKMI, Kalamazoo, Mich., is leav-
ing the station after more than four
years and is looking for a new sta-
tion; call him at 616-345-6424. ...
Don Wallace is looking for air work:
213-334-7141. ... Gary Perkins,
once of KSON in San Diego, is now
programming K-101 in El Paso, a
country music station consulted by
Scotty Brink. Perkins programmed
KHEY, the AM country station in El
Paso, back from 1967 to 1970.

O

The Chicago Radio Syndicate,”
Chicago, may have been one of the
last firms out with an Elvis Presley

special, but Joe Weidensall at the
firm is promising the best. He has
new interviews with such artists as
Brenda Lee, Ray Stevens, Wolfman
Jack, Chubby Checker, James
Brown, Bo Diddley, Tommy James,
Bobby Vee, Jackie DeShannon and
on and on, including Claude Hall.
Its a multi-houred documentary,
narrated by Gary Gears of Chicago
radio fame. Call Joe at 312-944-7724
for details and a demo.

*x Kk *

For those who would like to have
cassettes of all of the sessions or a
particular session at the 10th annual
International Radio Programming
Forum Aug. 3-6 in Toronto, please
contact Butterfly Media Dimen-
sions, 213-995-0700. A single cas-
sette of a session is $6.95. Postage
and handling is $1.50. There are 16
cassettes in all covering everything
from the promotion summit meeting
guided by John Lund to the hot seat
session guided by Gary Stevens and
the “FM Faces the Future” session
featuring such as Bill Tanner, Ira
Lipson and Bill Parris.

*x ok *

Elma Greer, with KSFO in San
Francisco for more than 16 years as
music director, is leaving to join the
Gavin report, San Francisco. Word
is that the new music policies of
KSFO didn't make her all that
happy of late.

* k%

Dick Downes, program director of
KAAY in Little Rock, would like to
expand his market base and is look-
ing for consulting work and/or a
programming position is a larger
market. Management knows. Call
him at the radio station, 501-661-
1090, if you have something inter-
esting to offer, or at home, 501-227-
4126.

x %

The American Forces Radio and
Television Service, Los Angeles, has
notified Father Harry G. Schlitt,
Archdiocesan Communications
Center, 50 Oak St., San Francisco,
that his “Love On The Rock” pro-
gram is not only the most popular re-
ligion-oriented program distributed
around the world, but “usually we
do notlist programs in the entertain-
ment and religion categories on the
same popularity chart. However, 1
thought you would be interested to
know that ‘Love On The Rock’ is in
the top 11 series overall, ahead of 22
purely entertainment daily and
weekly series. Congratulations.”
Robert J. de la Torre, officer in
charge, AFRTS, signed the letter. If
any radio station would like a demo
of Father Harry’s show, write him. I

(Continued on page 30)
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THE ELVIS PRESLEY STORY
a final tribute

January 8, 1935 — August 16, 1977

a new 13 hour special documentary for radio

written by Jerry Hopkins
produced by Ron Jacobs
narrator: 'Wink Martindale

Watermark, Inc. 10700 Ventura Blvd., No. Hollywood, CA 91604 « (213) 980-9490
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Radio-TV Programming

Joseph: How He Evolved As Programmer

® Continued from page 28

Joseph. “LPs rivaled, then later sur-
passed, 45s in popularity. I wanted
to play product that was unique. yet
popular in a market as I counter-
programmed.”

At the time, the WTAC format
featured tight production, a “mov-
ing” sound and a structure which
had personalities mention their
names at the beginning and close of
each segment, on or near the quarter
hour. There were also time, tempera-
ture and weather forecasts with the
station’s call letters.

As for promotions, there were
“Lucky House Numbers” and
“Lucky Dollars” at WTAC.

But, at the same time, things were
different in Honolulu. Joseph intro-

Attention: Reverend Moon -
It’s 10 P.M.
Do You Know
Where My
Children Are?

BEST

NEW COMEDY
SERVICE

*
written by one of America’s
Top Radio and

Television

Personalities.

FIRST MONTH’S ISSUE
Just $5

Breath of the Buzzard
471 Ridge Road
Hinckley, Ohio 44233
* %
If you like your weenie,
you’ll love your Buzzard!

o 3
N
EALY gemh
«

duced the first short playlist in the
Founders chain. The “Big 30” was
played on KPOA. It was a tight play-
list which featured a countdown of
the top tunes 7-10 p.m. nightly, just
before Bill Gavin’s “Lucky Lager
Dance Time.”

With his success as national PD of
the Founder’s chain, Joseph found
he wasn’t totally satisfied. He
wanted something different, yet bet-
ter.

Late one night at Honolulu’s
“Kow Kow Korner,” Joseph’s life
changed.

“I was sitting in the corner, crying
on the shoulder of the KPOA sales
manager,” he recalls. “I was be-
moaning the fact that I had in-
creased the ratings, the billings, for
all the stations, but didn’t increase
my salary. Everyone was making
money but me.

“The sales manager said ‘If you
can do it for someone else, why not
do it for yourself? ™ Joseph recalls.
“I spent six months planning, then
tendered my resignation to become a
‘program consultant, which was a
term I had invented.”

After he left Founders, Ron Ja-
cobs, who was KPOA program di-
rector under Joseph, became pro-
gram director of KHJ, where he
featured the “Big 30.”

The first client Joseph had use his
services was WMAX in Grand Rap-
ids. He took the daytimer from sixth
to first in the market in a month’s
time. The station’s straight Top 40
sound captured 42% of the audience.

“l kept all the personalities at the
station,” says Joseph. “I told them to

be bright, logical, and attuned to the
market ahd the station’s sound. The
format was tightened, the right tech-
niques were instituted and the sta-
tion was promoted and updated.”

Joseph did the same for WROK,
WIBW, WKXO, and KDAL—with
all rising to first place in their mar-
kets.

In 1958, Joseph programmed
former religious station WKBW, in
Buffalo, where the call letters stood
for “Well Known Bible Worship-
ers.” Today, Joseph sees the stafl at
WKBW as the greatest staff of all
times.

Joseph’s program consulting of
WKBW led to his programming
other Capitol Cities-owned stations,
including WROW in Albany and
WFRO in Providence.

“After WROW, I was hired by
Capitol Cities to completely over-
haul a dying giant—WPRO,” re-
members Joseph. “When I began in
1959, the station was sixth in a mar-
ket of 12 stations. Six weeks later, it
had catapulted to first, with a 55%
share of the audience for morning
man Salty Brine.”

Joseph utilized a tight play list for
the Providence station. It played the
“Big 30,” six picks, and three pre-
view LPs. The station featured per-
sonalities Brine, Jack Spector and
Dave Sennet. The rest of the format
was filled by CBS network features.

“Salty was a super old-line per-
sonality,” declares Joseph. *I
brought him up todate. He was a guy
any station would love to have. He
had an image and a unique feel for
the public which few men at the time

had. WPRO couldn’t miss with
Brine: he grew up with the audience.
All I did with his show was to intro-
duce a Top 40 format and “Pulse
Beat” news. WPRO was the first sta-
tion in a competitive major market
with a heavy network load that pro-
grammed Top 40 and skyrocketed.”

One step led to another, and Jo-
seph soon was asked to program one
of the nation’s giants, WABC in
New York.

He had first talked with Hal Neal,
who was president of ABC Radio,
when Neal was station manager at
WXYZ in Detroit. Neal had talked
about Joseph programming WXYZ
after he left WTAC.

Both WPRO and WABC were
represented by John Blair in 1960.
Blair brought Joseph to the attention
of Art McCoy, president of Blair Ra-
dio, and Welles Barnett, public rela-
tions manager, who talked Neal into
hiring him to reprogam WABC.

The station launched its new for-
mat after an all-out promotional
campaign and months of research
on the part of Joseph and Neal. The
station featured a new disk jockey
staff, all personality deejays playing
Top 40 records.

The surveys conducted analyzed
audience flow to determine pro-
gramming requirements. At the
time, Joseph was quoted as saying
“You can’t be original with music,
but you can with everything else:
sound, techniques, promotion and
news.

Continued Next Issue

Vox Jox_|

® Continued from page 28

believe the Center sends it out free to
any radio station that wants it. It
counts as public service. And, as you
can see from the comment from
AFTRS, Father Harry’s show is one
of those programs you might wish to
play in prime time instead of slough-
ing it off on Sunday morning.

* * *

Steve Hibbard is the new produc-
tion director of WGLD, High Point,
N.C. He’s also assistant operations
manager. He has been at the station
as an air personality for about a year
and a half. . .. Keith Greer has been
promoted to music director at
KROK, Shreveport, La. He replaces
I'im Brandao; who 1s moving into
sales at the station. Ken Shepherd,
program director of the FM station,
says that record industry people
should place calls 2-5 p.m. Wednes-
days about music on the station,

* k%

Gerry Cunningham, KFYV, Ar-
royo Grande, Calif., writes: “It was
interesting to note Bill Hennes mov-
ing to WMAQ, Chicago. He was the
guy who initially broke me in on a
mike back when he was Wild Willy
and doing the 7 p.m. until midnight
gig at WKLO in Louisville in the
mid-1960s. It was a teen club type of
thing and 1 was representing my
school.

“Ran into Bill again in Louisville
when he was programming WKLO
and I was programming WXVW in
Jeffersonville, Ind. He worked with
me and really straightened me out.

(Continued on page 32)

THANK YOU FROM THE BAND YOU VOTED
#1 IN THE BAY AREA FOR THE 1977 “KSAN/

DON WEHR MUSIC CITY 'BIG PLAYOFF'”,

DAVID ALLEN

AMPEX

DENNIS EROKAN
BILL GRAHAM
JERRY GRAHAM
SHELLEY HIGGINS
PAUL KANTNER
KSAN-FM

PEAVEY

THE RECORD PLANT

BRIAN ROHAN
DAVID RUBINSON
JOEL SELVIN
MERRILL SHINDLER
BONNIE SIMMONS

DON WEHR
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A SIX HOUR RADIO SPECIAL

EIVIS

HIS SONGS

EXCLUSIVE COMMENTS FROM

Aku Chuck Berry

James Brown Glen Campbell

Freddy Cannon Chubby Checker

Floyd Cramer Joey Dee

Jackie DeShannon Bo Diddley

Mickey Dolenz .
(Monkees) IDYR e

Claude Hall Wolfman Jack

Davy Jones

Tommy James (Monkees)

Brenda Lee Trini Lopez

Peter McCann Sergio Mendez

Buck Owens Billy Joe Royal

Ray Stevens Joe Tex

Mark Volman
(Flo & Eddie)

and others

Bobby Vee

Muddy Waters

DEMO NOW AVAILABLE

Call, write, or wire for your market exclusivity.

CHICAGO RADIO SYNDICATE
Two East Oak Street
Chicago, Illinois 60611
Call Collect 312-944-7724
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® Continued from page 30

And now F've left comtemporary ra-
dio and switched to country, moving
from 6-9 p.m. at KITE in San An-
tonio to program director of KFYV.
Bill Hennes does the same thing,
only with bigger dominoes.

“Our lineup is: Promotion direc-
tor Gary Michaels 5-9 a.m., public
service director Guy Davis 9 a.m.-1
p.m., program director Gerry Cun-
ningham 1-4 p.m., production direc-
tor Jeff Perry 4-8 p.m.. music direc-
tor Bill Bishop 8-midnight, and
Steve Elliott midnight-5 a.m. This
station is doing really great. We're
the only country station on the cen-
tral coast. so anything country be-
longs to us and our listeners really
like the station; they think we’re
their personal property—and I guess
we are. Anyway, mention that old
‘Robert E. Lee’ from WVLK and
WROK and WKLO isstill alive and
well and playing country in the
country.”

* k%

Charles Berberian of KRAM in
Las Vegas reports on the name game
that “my air name is Chuck Man-
ning; at one time 1 was Dan Dayton
at WBAX in Wilkes-Barre, Pa.
And here's a letter from Mike Hoyer,
KFGO, Fargo, N.D.. about unname
games: “I've been here at KFGO
nearly a year, back on the all-night
thing which I did for six years, 1965-
71, at WHO in Des Moines. lowa.
After spending about four or five
years on daytime radio, still country,
of course, in various markets, I've
decided night time is my bag. I pre-
fer doing a laid-back show, no
shouting, no 18 commercial minutes
per hour which gives you absolutely
no time for injecting any personality
and playing whatever you feel like
playing.

“I'm quite happy and intend to
stay here for the rest of my career
which hits the 32nd year mark Oct.
30. I've seen a lot of changes in ra-
dio—some good, some bad—but it’s
all that I've ever done. Business on
my show is very good, considering
1i's midnight-6 a.m. Of course, never
18 commercial minutes, but I have
had hours that ran eight to 10 min-
utes. We're just starting to get na-
lional. business now.

“l had a ready-made audience
here, as people could and did hear
me during my WHO days. It's really
strange; many folks would call and
say there’s something about my
voice that’s familiar. In other words,
they remembered the voice, but not
the name. That's good. I think.

“Which brings up the rcason I'm
writing this letter. I just read in Vox
Jox about the search you and Gary
Owens are conducting in rcal names

A ‘Damn’ Good
Package Bared

INDIAN ORCHARD, Mass.
The Music Director programming
service here has created a new music
package called “Damn Good Pro-
grammers.”

The series was assembled by Budd
Clain, music research chief, who ex-
plains, “the only criterion used for
selecting the titles was that they all
had 10 be bright, happy: not neces-
sarily big chart hits, but basically
uptempo records that simply sound
great on the radio.”

Clain spent six months rescarch-
ing dnd preparing the |8 master
reels of tape, available in stereo or
mono. Stations that have the music
on hand can obtain a list of the 271
songs involved by writing the serv-
ice. Box 103. Indian Orchard, Mass.
01050.

Vox Jox

of air personalities. May I submit
mine—Myron Heuer. The Mike
came about during my tenure in
ARFS in Korea during the Korean
conflict and anyway Heuer is a Ger-
man name which is really pro-
nounced Hoyed.

“l worked with Gary Altman at
KMA in Shenandoah, lowa, must've
been about 20 years ago. Gary
Owens certainly must remember his
short tenure. He was only there for
about three months, just long
enough for my wife and 1 to have
him and his wife over for dinner. He
left before he could reciprocate. If |
ever get back to Los Angeles, I ex-
pect the return favor.

“While at KMA, Gary was on the
doorstep of his hop scotching
around the country changing jobs
like the proverbial floater. We all,
back at KMA, thought he’'d never
make it if he didn’t settle down.
Well, obviously, he did make it after
he settled down in Los Angeles.
When he left KMA to goto KOIL in
Omaha is when he changed his
name to Owens and it was the first
time | believe he really had a chance
to do his humor on the air: it was the
first time 1 ever heard the word
‘aardvark.” Just a little background
on who I think to be radio’s best
voice—Gary Owens Altman. He de-
serves the ‘Gong Show.””

You’'ll be happy to know, Mike,
that Gary has given the “Gong
Show” the final gong and gone on to
bigger and better television projects.
Aardvarks all over the world are
flangling their floogle at his success.

* * *
Would somebody just translate

what I just said. Maybe I've been
working too hard lately.

BubblingUnderThe

__HOT100

101—-ROLLING WITH THE FLOW, Charlie Rich,
Epic A-50392

102—NIGHTS ON BROADWAY, Candi Station,
Warner Bros. 8357

103—EXODUS, Bob Marley & The Wailers, is-
land 089 (RSO)

104—TURN THIS MUTHA OUT, Idris Muham-
mad, Kudu (Creed Taylor) 940

105—) CAN'T HELP IT, Michael Henderson, Bud-
dah 578

106—LOVE & HAPPINESS, Al Green, London
2324

107—-THEME FROM STAR WARS, Maynard Fer-
guson, Columbia 310595

108—ALONE AT LAST, Neil Sedaka, Elektra
45421

109-TOO HOT TO HANDLE, UFO, Chrysalis
2157

110-SLOW DANCING (FEELS SQ GOOD); John
Travolta, Midsong International 10977
(RCA)

BubblingUnderThe

. _ToplPs

201—-PABLO CRUISE, Pabio Cruise, A&M SP
4528

202—-HERBIE HANCOCK, V.S.0.P., Columbia PG
34688

203—RY COODER, Showtime, Warner Bros. BS
3059

204 —-MANHATTANS, It Feels So Good, Columbia
PC 34450

205-SHOTGUN, Shotgur, ABC AB 979

206—SCARLET RIVERA, Warner Bros. BS 3060

207 —STEPPIN‘ OUT, Discos Greatest Hits, Mid-
song International BKL 1-2423 (RCA)

208 -BOHANNON, Phase Il, Mercury SRM-1159
Phonogram)

209—MIRACLES, Greatest Hits, Tamla T 6357 S|
(Motown)

210—PABLO CRUISE, A&M, SP 4528
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IF YOU’RE IN THE MUSIC BUSINESS
YOU CAN’T AFFORD NOT TO BE THERE

3rd Annual International Record |
& Music Industry Market Register now .
Doral Hotel — Miami Beach  pe=—eccoammammooaaa gy

O I’ b 28 NOVe ber -I ]977 J [ OFFICE BOOTHS RENTAL | | ]
C O er m B 1 O one office/booth. . . $1.540 o |
! -
i 2 J Two adjoining Office Booths $2,750 SRR | i
This year we've introduced a special feature at MUSEXPO: g 3 O Three Office/Booths ....... $3,960. | i
RADIO PROGRAMMING AND RECORD INDUSTRY SEMINAR [USA and Int’l) § 4 O Four Office/Booth 54 950 "
ur ice/Booths.............. ; . v crrrraberiadd o b
Radio panelists include:
PAUL DREW, Pres. Paul Drew Enterprises 0 5 O Five Office/Booths ............. $5,940. e et ]
KENT BURKHART, Burkhart/Abrams Associates I o Each additional Office/Booth . $ 880.. . | ... [
BOB HENABERRY, Pres. Henaberry Associates ] E:z_h rlt:::nt:e/li:;u:hI lshLully ll]t;‘r_msjl:d ;!hnd el:";lwed‘ {Nﬂ:l drewcﬂi and/ﬂ; '3}1;% ptl'ayb:ck |
n equipment. and teiephone. tce/booth rental cost includes ompany Hegistration Fee
MARLIN TAYLOR, Pres. Bqnnewlle Broadcast Consultants B of 5440 entitiing free attendance for all members of your company. i
BOB PITTMAN, Program Director WNBC-AM ' [ B OPEN BOOTHS RENTAL ] I
JOHN FARINA, General Manager WDJZ ‘
JOHN ROSS-BARNARD, Foreign Manager BBC Radio b AOmw0x0 $1375 . b |
DOUG HALL, Publisher The Hall Radio Report beow.io o 81080 N |
GEORGE WILSON, Executive Vice Pres.—Bartell Media | i
JULIAN BREEN, Corporate Program Director—Greater Media I c Oox10 $2,640 i
PHIL STOUT, Vice President—Shulke Radio Production I £ O30 x 10° $3.850 _ I
. - . b cOsoxi0o | S B | |
Who will exhibit and attend? Record and music industry ' X 3 S o t
executives and professionals from all over the world— 0 I 050"x 10 $5.830 o e el 1
record companies, publishers, independant producers, i [J Each additional 5 x 10" module. $ 440 b B 4
. P : . Each booth is fully furnished. Booth rental cost includes Company Registration Fee of !
radio/TV programming dlrectors, al’tlStS, managers and ' $440 entitling free attendance for all members of your company. I
agents, promoters, distributors, bankers, and investors, |[ C.  PARTICIPATING WITHOUT AN OFFICE OR BOOTH i
equipment makers—and many more. You can’t afford not I O Registiation Fee per Company....... $ 440 1
to eXhlblt I FULL PAYMENT MUST BE ENCLOSED WITH APPLICATION - :
Why should you participate? Because you’ll have a I ome T :
unique opportunity to meet with other industry execu- i Title i
tives—and sell, license, buy, trade, negotiate, discover : S i
. . ompany
music properties, promote your company, products, i i
artists internationally. And increase your sales and i S RO i
profits. i City State or Country Zip ]
How do you register or reserve your booth/stand? Use i INTERNATIONAL MUSEXPO ‘77Tel ” e ]
the handy Application Form. But act now. Available i L?-O F:("h Amufomg Tel;a(x: 22:))'44891 o7 I
space is limited and is being assigned on a first-come ] UeS\th. ork, N.Y. Cable: Ventintal. New York |
- < ’
first-served basis. L----------------------

Special FREE Invitation to Radio and TV programmers and directors. To pre-register fill-in and return coupon attached to your company letterhead
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New Vegas Hilton Seats 5,200

LAS VEGAS—Final construction
is nearing completion on this enter-
tainment capital’s first multi-pur-
pose, custom-designed facility to
house network sports events, rock
concerts and convention-trade
shows.

The new, $7.5 million Hilton Pa-
vilion, which will open next month,
will seat 5,200. The plush hall is en-
tirely wired for television network
production and has Hilton officials
enthused.

“We will be seeing a whole gener-
ation of excellence in all these areas
of major tv sports events, concerts,
conventions and trade shows,” says
Ron Amos, director of promotion

Ronstadt At Vegas

LAS VEGAS-Linda Ronstadt
makes her second appearance at
Aladdin’s Theatre for the Perform-
ing Arts Sept. 15. She was re-signed
for this year after she drew more
than 4,000 persons her first time
around.

By HANFORD SEARL

and special events for the hall.
“We're closing in fast on negotia-
tions with different events at this
time.”

Although no permanent enter-
tainment policy has been estab-
lished regarding concerts, Amos ad-
mits rock concerts is the last area to
be bridged. The earliest date to book
major music acts is 1978.

Entertainment Director Dick
Lane and Ted Nelson, head of hotel
convention sales, round out the
triumvirate team for the Pavilion.

“We had talked to Elvis Presley
about being the first theatrical at-
traction for the Pavilion, but right
now we don’t have any set touring
concert act in mind,” says Lane.

Lane says he does not foresee any
other main showroom stars, such as
big draws like Liberace, the Os-
monds or Ann-Margret, going into
the Pavilion, as Presley was pre-
pared to do.

A brainchild of Barron Hilton, the
chain’s corporation head, the rec-
tangular building contains 44,130

WHEN YOU THINK

PLAQUES
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Plaque manufacturer to the Entertainment Industry

GOLD & PLATINUM
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$60-ALBUM
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Everything for your
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859 N. Hollywood Way
Burbank, CA 91505

(213) 845-0744, 849-5347

WEk SUPPLY
THE GOLD
OR PLATINUM

RECORDS
AT NO
ADDITIONAL
COST

square feet of space, a 24-foot ceiling
which raises to 36 feet in the center
and contains three sound and light-
ing booths.

The facility, which will feature
collapsible, roll-away, pop-up chairs
similar to the *76 Montreal Olympics
Sports Hall, was designed by Riss-

man and Rissman of Los Angeles
with interior design by Howard

Hirsch and Associates.

Amos notes that special consult-
ants were hired to upgrade and pro-
fessionalize all areas, from sound,
lighting and television production
aspects to staging the individually
backed seating and convention
setup and breakdown.

Located at the southwest side of
the present hotel high-rise structure,
the world’s largest resort-convention
facility presently at 2,319 rooms, the
new pavilion will increase the Hil-
ton’s convention potential to 125,000
square feet and a possible 900,000
square feet when adding the next-
door Las Vegas Convention Center
space to an overall package.

Hilton officials, meanwhile, deny
any direct attempt to openly com-
pete with existing concert facilities,
namely the Aladdin’s $10 million,
7,500-seat Theatre For The Perform-
ing Arts or the nearby 6,500-capac-
ity Las Vegas Convention Center,
both strongholds for rock acts here.

The Aladdin is booking major
rock acts on a successful weekly
basis while the convention center oc-
casionally stages concerts.

The Hilton will, however, be in di-
rect bidding for major tv contracts
and worldwide publicity with Cae-
sars and the MGM Grand Hotel.

The MGM tapes Dean Martin
roasts for NBC, segments of “Di-
nah” and major network tv series on
locations and Caesars hosts tennis
tournaments, tv series, movie loca-
tions and some 40 weeks of Merv
Griffin.

The Hilton in the past has taped
Mike Douglas and the now retired
Monty Hall “Let’s Make A Deal”
series in its 2,000-seat main show-
room.

“We are making possible several
things that other strip hotels can’t
handle, plus adding more versatility
and plushness which will equal any
showroom in town,” says Amos.

KS

THE KEN SCHAFFER GROUP, INC. |
10 East 49th Street
| New York_New York 10017 (212) 371-2335
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Brand Nets Dollars
With ‘Fringe’ Single

By ED KELLEHER

NEW YORK-—Remember that
Sid Caesar routine about the pro-
gressive jazz performer who kept a
sideman on radar “to warn us in case
we approach the melody?”

No such watchman is on duty
when South African jazz pianist
Dollar Brand sits down to play. In
fact, this music veteran is the man
behind one of the most melodious
jazz ditties to surface since Dave
Brubeck and company decided to
“Take Five.”

The tune, a 13-minute record en-
titled “Cape Town Fringe,” has be-
come a summer favorite on FM sta-
tions and, in a shortened three-
minute version, has crossed over to
turn up on numerous AM playlists.

Actually, the United States is one
of the last countries to discover the
bouncy rhythms of “Fringe,” which
has already achieved gold status in

Las Vegas:
TV Special
For Spain

LAS VEGAS—The first hour-
long special “Las Vegas! Las
Vegas!,” sponsored by National
Television of Spain, is expected to
draw an estimated viewing audience
in excess of 100 million, taped at the
MGM Grand Hotel here.

The Aug. 18 and 19 sessions were
hosted by Vikki Carr with guest
recording star Dionne Warwick and
special guest star Rod Stewart. Other
Strip entertainers and acts joined
the trio.

This first co-production venture
of the Spanish National Radio &
Television System and Las Vegas In-
ternational Productions, Inc. was
taped at the hotel’s 1,800-capacity
Ziegfield Theatre, home of award-
winning “Hallelujah, Hollywood”
production show.

Paco Madariaga, Madrid head of
variety programming for the net-
work, is representing the firm in the
project with executive producers
George Soares and Pio Nunez. Law-
rence Einhorn, producer-director,
has worked the Alan King and “Vic-
tor Awards” specials here.

Trans-America Video and local
affiliate Las Vegas Television Pro-
ductions provided the technical
equipment and crews. Hotel Sa-
hara’s entertainment director Jack
Eglash scored original music for the
show.

According to Soares and Nunez,
the special also will be made avail-
able for worldwide syndication soon
after its premiere showing in late
September on the Spanish television
network.

The special also will be a pilot
production for a planned series of
musical-variety-comedy programs
to emanate from this entertainment
capital for the entire European mar-
ket via the Madrid-based network.

Location filming around South-
ern Nevada and the 24-hour city will
be edited into the final mix of “Las
Vegas! Las Vegas!” Future shows
will feature North, South American,
Asian and European stage extrava-
ganzas from their theatres.

Several dozen top name American
and international stars will be in fu-
ture guest host siots. Being sought
are Stevie Wonder, Joan Baez, Alice
Cooper, the Beach Boys, Neil Se-
daka and Olivia Newton-John.

South Africa and rolled up impres-
sive sales figures throughout Eu-
rope.

The song, on Chiaroscuro Rec-
ords, is built around a simple but in-
genious eight-note musical phrase
which Brand keeps in constant mo-
tion, abetted by accompanists on
bass, sax, flute and drums.

“Capetown Fringe’s” unusual pi-
ano sound, almost tinny but not
quite, came about practically by ac-
cident. Early for the recording ses-
sion, Brand impishly inserted tacks
in piano keys, thereby altering the
tone. Liking what he heard, he
added more tacks and the session
took off.

“It was something I remembered
from childhood,” he explains. “I
used to put tacks in my parents’ pi-
ano when I was a kid back in Cape
Town.”

Born there in 1934, Brand studied
piano as a child and, by the time he
was 17 was a full-fledged jazz pian-
ist. He worked with a variety of local
bands before forming the Jazz
Epistles, a group which included
Hugh Masekela.

In the late *50s, he was discovered
by Duke Ellington, who asked him
to substitute for him on an East
Coast tour, while the Duke was com-
pieting a film score in Hollywood.

“It was the period of soloists like
Cat Anderson, Ray Nance and

(Continued on page 40)

Sinatrama Debuts
In Atlantic City

ATLANTIC CITY—Banking on
the fact that Frank Sinatra enjoys a
wide following among the gambling
fraternity, and with casino gambling
soon to make its bow at this resort,
Joe Morgenstern has converted his
Trinidad Cocktail Lounge into the
Sinatrama Room.

Realizing he would never be able
to afford Sinatra’s salary for singing
even a single chorus, Morgenstern
did the next best thing—he stocked
the club’s jukebox with possibly ev-
ery single recording ever cut by ol’
blue eyes.

Sinatra posters, pictures and
memorabilia, plus album covers,
cover the walls to give the room a Si-
natra feeling. Idea of a “Sinatrama
Room” is not exactly new. A decade
ago, the late Bill Rodstein in mid-
town Philadelphia introduced a
similar room which was a huge suc-
cess while he was alive.

GARDEN GOES
100% TO G&W

NEW YORK-The operation of
Madison Square Garden will con-
tinue as before with no change in its
music policy, following its complete
takeover by the Guif & Western
conglomorate, says Joe Cohen, sen-
ior vice president of the Garden.

The conglomerate, which had
controlied 81% of the stock of the
Madison Square Garden Corp.,,
recently bought up the remaining
19% at $10 a share, giving it com-
piete ownership of the sports and en-
tertainment facility.

This summer has been the Gar-
den’s busiest music season, with 27
shows through Sept. 10, most of
them SRO. Most recently there was
a three-night stand by Peter Framp-
ton, with upcoming shows scheduled
by the Isley Bros. and Parliament/
Funkadelic.
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A very special man
in every way

JOHNNIE
SPENCE

We will miss you and
remember you always.

Tom, Gordon, Gilbert, Bill & Lloyd
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Production
Number

Flooring problems for different
productions. . .different groups.
Every one of them is a behind-
the-scenes production number,
costly in both time and labor.

F. Randolph Associates can help.

With specific permanent and port-

able flooring for specific perform-

ance requirements. Proven stage
flooring, already meeting the
needs of studios, TV stations,
theaters and entertainment com-
plexes as diverse as Kennedy

Center, The Spectrum, Radio

City Music Hall, the Superdome,

Opryland, Great Adventure,

Busch Gardens, the Los Angeles

Music Center and the NBC-TV

studios. Each of them matched

with just the right flooring from a

selection perfect for music groups,

theatre groups and dance
companies.

* Marley Stageflor, the only
floor designed specifically
to be both portable and rever-
sible, adapts to any perform-
ance area, costs less than any
other flooring and comes in
matte black/white or
grey/beige.

* Stagestep’s Timestep is ideal
for all dance, theatre, and
music production.

* Stagestep’s Quietstep is a resil-
ient portable or permanent
flooring for hard surfaces.

* Stagestep’s Dancestep is a res-
ilient flooring designed for
permanent installation
directly on concrete.

IN STOCK FOR IMMEDIATE
DELIVERY.

F. Randolph Associates and Stage
Flooring. Together, they can make
your production numbers less of a
production. For information,
samples and prices on Marley and
Stagestep flooring, plus our full
lines of tape and floor care pro-
ducts, telephone 215-567-6662,
or write to:

F.RANMDOLPH ASSOCIATES
1231 Race St., Phila., Pa. 19107

Authorized Marley
Stageflor Importer

(=| Marley Floors
Iintemnational Lid

Retail Outlets

TSy

uw e N Y
2121 429 31

Associated Theatrical Contractors, Inc.
307 West 80th Street Kansas City, Missouri 64114

Talent

Backstage Moves To Cross Audiences

LOS ANGELES—The Rolling
Stones, with high budgeted produc-
tion, and Parliament/Funkadelic,
with more than $250,000 sets, may
come together next year at the Hol-
lywood Bowl if Backstage Manage-
ment has its way.

Ron Strasner, co-owner in Back-
stage with Charles Bassoline and
Robert Mittleman, feels bringing the
two groups together in one major,
prestigious arena will go a long way
to help cross music and audiences.

“While a lot of promoters and
managers talk about bringing music
together, I feel the only way to bring
ittogether is to do just that, put black
rock 'n’ roll and white rock 'n" roll in
the same arena at the same time.”
says Strasner.

Backstage, which manages Parlia-
ment/Funkadelic, Bootsy Collins
and Bootsy's Rubber Band. has ex-
panded its roster to include more
black rock 'n’ roll acts along with a
line of jazz artists.

Strasner notes that Parliament/
Funkadelic leader, George Clinton,
is in the process of creating an en-
tirely new production which will
probably be unveiled sometime next
year.

The new production is expected to
exceed in cost the current P-Funk
more than $250.000 production.
Clinton was the creator of P-Funk
concept.

Strasner is setting up European
tours for the Parliament/Funka-
delic. “Europeans love black Ameri-
can acts but they are totally unfamil-
iar with black rock 'n’ roll live shows.
My acts are as much visual as they
are recording artists and we have
spenta large amount of money prov-
ing this.

“We lost money on the P-Funk
tour. Our costs are tremendous be-
cause of heavy overhead. We're
spending about $40,000 a week on
staging and people to actually
handle the shows. But the entire
country is aware of this group and
Bootsy.”

$1 Mil Bond Asked

For Rock Concerts

ADEL, Ga.—Southern jam pro-
moters who planned a major rock
concert here recently will have to
come up with a $1 million property
bond to cover any damages that
might result from the concert, and a
$2,500 permit.

Eight Tift County men who were
altempting to promote the concert at
Capricorn Park, a 31-acre soybean
field in Cook County here, could not
determine if they could meet such a
demand.

The precedental order, mandating
such a heavy property damage
bond, would work a tremendous
hardship on rock concert promotion
anywhere.

CREATIVE COSTUMES
Designed by

TAILOR

& DESIGNER
to the

SUPERSTARS

By Appointment Only
(212) 243-0429

By JEAN WILLIAMS

The company has filmed portions
of the P-Funk tour in preparation
for a feature length motion picture
to be distributed in the fall by an in-
dependent distributor. Strasner
notes that the film will be com-
parable to the “Woodstock” film.

Backstage has another plan for its
jazz acts which include Jon Lucien,
Gloria Lynn, Gary Bartz and Lee
Garrett.

The firm has formed a new art de-
partment which will not only handle
photography for some LP covers but
will, with the artists, create images
for the acts.

“We will take the old image of the
jazz act and in some cases update
and with others start fresh. But most
of all the acts themselves will have a
hand in creating their own images.
That's why we are working on this
development from within the com-
pany.”

He claims that his objective is to
take his dcts from the strictly night-

club circuit and move them into
2,500-seat arenas and “class theatres
such as the Academy of Music in
Philadelphia, Shubert Theatre in
Los Angeles, Carnegie Hall in New
York and other such places,” says
Strasner.

Backstage’s method is to first ex-
pose the acts prior to releasing prod-
uct. It will ‘utilize the college circuit
with its already built-in audience.
“We will expose the jazz acts to this
audience which will tell its friends
about the acts. When we put out a
record they (students) will be famil-
iar with the artist.”

He notes that he is negotiating
with several well-known contempo-
rary pop and r&b oriented produc-
ers for his jazz rosters, but he de-
clines to name the producers until
contracts are signed.

Backstage has also employed the
outside services of the Warren La-

(Continued on page 40)

Music Hall Sets
Ist Pop Festival

NEW YORK—Radio City Music
Hall, home of the Rockettes and
family films but little live music, is
rectifying the situation with the an-
nouncement of the New York pop
Arts Festival to run Sept. 18 to
Nov. 8.

Organized by Syd Bernstein, Billy
Field and Lee Goober with the Mu-
sic Hall, the festival will feature
some 20 acts ranging from Marvin
Gaye to Yatran, the Ukrainian
dance troup, to Kris Kristofferson to
the Boston Pops to Muddy Waters.

Ticket prices will run tfrom $7.50
to $12.50. depending on the act.
There will be shows almost every
night with some afternoon shows.

The festival is modeled after such
events as the Saratoga Festival in
New York. the Garden State Festi-
val in New Jersey and the Greek
Theatre in Los Angeles. If the festi-
val works the organizers may make it
a biannual event.

2
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JESSE WINCHESTER
“Nothing But A Breeze” -100

This 33-year-old singer/songwriter was dis-
covered by Robbie Robertson of The Band, who
led him to Albert Grossman's Bearsville labe!
and also produced his first album, “Jesse Win-
chester,” in 1970. Winchester's songs have
since been recorded by such artists as Jimmy
Buffett, Joan Baez, the Everly Bros. and Jona-
thon Edwards.

Yet, because of Winchester's inability to tour
in this country, he has had only limited sales.
Just two of his five Bearsville albums have made
the charts: 1972's “Third Down, 110 To Go* and
the current, “Nothing But A Breeze.”

Born in Shreveport, La., Winchester moved to
Canada in 1967 rather than be drafted into the
Vietnam War. He became a Canadian citizen in
1973 and now lives in Montreal with his French-
Canadian wife and their two children.

Winchester is one of thousands affected by
President Carter's declaration of amnesty last
January for all Vietnam draft evaders. In fact,
four months after the announcement, he began
his first-ever U.S. concert tour.

The new album was produced by Brian Ahern,
who has produced several top 10 singles for
Anne Murray and also handled Emmylou Harris’
last album. (Murray and Harris in fact, serve as
backup vocalists on several of the cuts on this
LP)

Winchester, who is best known for his plain,
straightforward, unpretentious songwriting
style, is managed by Arnie Naiditch of Bear-
sville, (514) 481-3238. Bookings are by Dan
Weiner of Monterey Peninsula Artists in Carmel,
Calif., (408) 624-4889.

Fantasy Cooks Out

BERKELEY, Calif.—The 10th
annual Fantasy barbecue held at
Tilden Park on July 10 drew approx-
imately 500 people. The group con-
sisting of label staffers, friends, fam-
ily members and artists, enjoyed
performances by Pleasure group
members Bruce Carter, Bill Sum-
mers and Bruce Smith.

4
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New On The Charts

CHARLIE
“Turning To You"—

This five-man British group is finding its
niche adopting familiar American styles: the ex-
ceptional harmonies of Steely Dan, CSN or the
Byrds and the concise arranging style of Dan or
Boston.

The group has been together, with some per-
sonnel changes, for five years. It had an early
single on Decca in the U.K., followed by an al-
bum two years ago in Columbia, “Fantasy Girls.”
That led to English tours with the likes of the
Who, Fleetwood Mac and Focus.

Its second album—and first American re-
lease—came out on Janus in February, when the
label was scoring its first top five, platinum LP
with Al Stewart’s “Year Of The Cat.” Charlie's al-
bum has been charted for three months, and did
well enough to land the act the opening slot on a
July Doobie Bros. tour of the States.

The group is led by guitarist Terry Thomas
(no relation to the actor), who co-produced the
album and wrote this single. Afso in the group
are bassist John Anderson, drummer Steve
Gadd, keyboardist Julian Colbeck and guitarist
Eugene Organ.

Charlie is managed by Stuart Love of Chalice
Productionsin L.A.(213) 658-7002, and booked
by Dan Weiner of Monterey Peninsula Artists,
(408) 624-4889.

_Signings_|

Leon Haywood has signed to MCA Records.
... Composer/conductor Ernest Gold signs for
exclusive representation with the Robert Light
Agency for film composers. . . . Christopher Tol-
kien has signed with Caedmon, producer of spo-
ken word records and tapes. ... Jolis and Si-
mone, produced by Ron Dante, to Polydor. ...
Isaac Hayes moves to Polydor from ABC Rec-
ords. ... Michelle Rodgers, 17-year-old daugh-
ter of Jimmie Rodgers, has signed to Scrimshaw
Records. ... John Hammond and Captain
Beefheart & the Magic Band are under contract
to Rosebud Music Agency for exclusive book-
ings. ... Small Faces to Atlantic Records in
worldwide deal. The re-formed English band
(but minus Ronnie Lane) plans LP and U.S. tour
in September. . .. Tony Romeo to Lifesong Rec-
ords. . .. C.J. & Co. to Phil Casey and Associates
for management.

PAUL NICHOLAS
“Heaven On The Seventh F Ioor”—ﬁ

it's become commonplace for established

- record acts—from Roger Daltry and Elton John

to Peter Frampton—to dabble in film. Nicholas
is working the other way; having established a
healthy list of stage and screen credits, he is
making his U.S. record bow with this release.

The 29-year-old Englishman got his first
stage break in 1968 when he landed the role of
Claude in “Hair” for a successful two-year West
End run. In 1972 he took on the title role in
“Jesus Christ: Superstar” for a year, and then
was cast as Danny Zuko in the '50s rock musi-
cal, “Grease.”

In 1974, Nicholas worked with David Essex
and Keith Moon in the film, “Stardust,” playing
the leader of the Stray Cats. He then played rot-
ten Cousin Kevin in Ken Russell's "Tommy,”
only to later be selected by Russell to play Rich-
ard Wagner opposite Roger Daltry's Franz Liszt
in “Lisztomania.”

Nicholas will soon be adding to his collection
of credits by appearing as the brother of Billy
Shears (who is being played by Peter Frampton)
in the musical of “Sgt. Pepper,” soon to start
filming in L.A.

The Briton's record career began almost inad-
vertently, when he didn't get the main role in a
Broadway production of a rock musical of "“Ham-
let” (which, as it turned out, closed after seven
days) because of a union conflict with American
Equity.

He then decided to make a record with the
first, a chirpy tune called “Reggae Like It Used
To Be,” making the top 20 in Britain in early
1976. This RSO single is, though, his first do-
mestic release. There is an atbum in Britain, but
there is no tentative U.S. release date at this
point.

Nicholas is managed by Brian 0'Donaghue of
RSO in London, 011-441-629-9121, who is also
the U.S. booking contact.

Chairperson Named

LOS ANGELES—Helen Reddy
will serve as the 1977 honorary
chairperson of the Kidney Founda-
tion of Southern California.

Reddy, who is a victim of kidney
disease, will serve with Scott Bolin,
the 1977 poster boy who is waiting
for a kidney transplant.
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STEVE MILLER BAND
NORTON BUFFALO
STAMPEDE
Nassau Coliseum, Uniondale, N.Y.

Miller possesses none of the attributes that
one generally associates with rock stardom. He
is a good but unspectacular guitarist and just an
average singer. He is not a particularly flamboy-
ant showman and he does not have the kind of
looks that make young girls faint. But a lot of
people seem to like his simple brand of
rock'n’roll and so in the last few years Miller has
become one of rock’s most successful record
sellers.

This Aug. 12 date was Miller's first area head-
line gig in an arena and it was a sellout. Miller
bunched most of his best known material at the
beginning and the end of his 20-song, two-hour
set and so the middle seemed a bit tedious.

After rendering two of his best and most pop-
ular rockers “Take The Money And Run’’ and
“Jet Airliner,” Miller and his six-piece backup
band left the stage so that the audience could
call them back three times to do each of his big-
gest hits, “The Joker,"” which he now does witha
reggae flavor; “Fly Like An Eagle” and
“Rock’N'Me.”

Miller has always surrounded himself with
excellent musicians and this current band is no
exception with bassist Lonnie Turner being par-
ticularly impressive. Turner's inventive bass
work was particularly evident on the extended
version of “Fly Like An Eagle,” the highlight of
the evening.

For most of the set Mitler was all business as
he stood in one spot and performed, leaving
gimmicks to the light crew. But during
"Rock’N'Me,” Miller ran around the stage play-
ing a cordless guitar and banging a gong to the
delight of the unfortunate fans behind the
stage.

Like Miller, much of the crowd remained sta-
tionary through most of the show as it seemed
intent on hearing the music. It was not until the
very end that the crowd really let go.

Opening the show was Norton Buffalo, who
also plays with Miller, and his band, Stampede.
Buffalo is an outstanding harmonica player and
a good singer but as a composer and |eader he
has little to offer.

His 55-minute eight-song set failed to inter-
est most of the crowd till his last song “18
Wheels,” which was strong enough to earn him
an encore. ROBERT FORD JR.

TOP QUALITY

8X10
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SPRINGFIELD, MO. 65803
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By the Printing Division of
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2160 Patterson Street
Cincinnati, Ohio 45214
§13/381-6450

NATALIE COLE
AL JARREAU
Greek Theatre, Los Angeles

For 70 minutes and nine songs, Cole kept the
packed house Aug. 18 on the edge of its seat
and often standing.

The pregnant Natalie (one couldn't tell)
trotted across stage inserting humorous situ-
ation antics but mostly she belted tune after
tune with everything she had to offer backed by
a large orchestra,

Opening with “Sophisticated Lady,” she
quickly maved into a short monolog, setting the
stage for “Que Sera Sera,"" her best tune of the
set.

Natalie herself seemed to favor this number
for it is a tune which adequately displays her vo-
cal range and depth. At the same time, it
brought the realization that she has found her
own niche in this business. There was no evi-
dence of Aretha Franklin phrasing.

The remainder of the show proved she has in-
deed shed the Franklin musical likeness.

She dropped the pace with “I'm Catching
Hell.” Impressive lighting coupled with just the
right amount of fog enhanced Natalie and made
for a soft backdrop for “Peaceful Living Is
Here.”

“Mr. Melody" followed and it was about this
time that this reviewer realized that while her
two female background singers were present,
the dependence she seemed to possess on
these singers was gone. They were only there to
enhance the tunes and not as a crutch for Na-
talie.

“This Will Be,” a bouncy number, began to
build the audience for what was coming. Natalie
took the hairpins from her hair, explaining that
she was about to “get down" and “‘get down"
she did.

She had the crowd on its feet as she all but
pounced on “Party Lights. At this point she did
a bit of shouting and stage skipping.

The audience, still on its feet, swayed,
clapped and some even jumped up and down.
Her show was like being on a roller coaster: you
know curves are coming but you don't know
when.

She attempted to close her set with *“I've Got
Love On My Mind"” but a standing ovation with
the crowd yelling "“more” brought her back for
an encore. Appropriately, | Can't Say No If You
Ask Me" followed.

Al Jarreau opened for Cole, making this possi-
bly the most outstanding coupling of the sea-
son.

Jarreau, a truly exciting talent, performs as
though he's having the high-time of his life and
being paid for it.

The singer immerses himself in vocal gym-
nastics and finger calisthenics. Without notice
he has the incredible ability to move from a
standup singer to vocal, percussion, wind instru-
ments or horns.

In his 53-minute, seven-tune set, he pulled
heavily from his Warner Bros. LP “Look To The
Rainbow.”

Jarreau, backed by a quartet of highly profes-
sional musicians, with vibist Len Blessing stand-
ing above the rest, opened his set with “I'll Be
On My Way,” followed by “Rainbow In Your
Eyes.”

He moved swiftly into “Sweet Lasting Treas-
ure,” the title cut from his LP “Look To The
Rainbow,” and “Bursting With The Dawn." He
was brought back for an encore and offered a
jazzy “Take Five.” JEAN WILLIAMS

ARETHA FRANKLIN
0. C. SMITH
Dorothy Chandler Pavilion,
Los Angeles

If anyone had any doubts, they were quickly
put to rest the evening of Aug. 19 as Aretha
Franklin proved she is still the “queen of soul.”

Opening her 75-minute set to a standing ova-
tion with “Hooked On Love," she generated an
excitement that made it clear the audience was
““hooked on Aretha.” Her show was a well-re-
hearsed production which included backing by a
full orchestra and tasteful lighting.

Numbers such as “Run Baby Run" and “Ain't
Nothin’ Like The Real Thing,” done gospel style,
drew an immediate response from the audience,
as did Aretha’s energetic rendition of the Emo-
tions” “Best Of My Love,” which had people
dancing in their seats. “A Natural Woman" fea-
tured several dancers costumed to illustrate the
mood of the song.

For “Brand New Me," a quieter number,
Franklin played piano. In a lighter vein, she
presented impressions of other prominent sing-
ers, singing a medley of hits, each done in the
style of the artist who made the tune popular.

Talent In Action

These included Mavis Staple's “Respect
Yourself,” on which Franklin swapped vocals
with backup singer Merry Clayton; Gladys
Knight's “Midnight Train To Georgia”; and
Diana Ross’ “Ain’t No Mountain High Enough.”

The most amazing aspect of the 14-number
set was that Aretha managed to keep the au-
dience enthralled without doing any of her ma-
jor hits during the evening. <

The set closed with “Come On And Touch
Me” and “I Believe The Children Are The Fu-
ture,” as Aretha left the stage accompanied by a
roar of applause.

The show was opened by 0. C. Smith who
performed a half-hour, eight-number set of
pleasant MOR, starting off with “Baby | Need
Your Loving” and doing numbers such as “To-
gether” and “Couldn't Help Myself.”

Smith's singing was energetic throughout al-
though he made little use of the stage. His rich
baritone provided excellent renditions of stand-
ards such as “Can’t Take My Eyes Off Of You,"
“Help Me Make It Through The Night” and
“Little Green Apples.” TOM CECH

pr

STYX
MINK DE VILLE
Santa Monica Civic Auditorium,
Santa Monica

This venue was rocked by the heavy metal
sound of Styx Aug. 13, as the band showcased
its “Grand llusion” LP in front of an enthusias-
tic near-capacity crowd.

The set opened powerfully with the band sil-
houetted by a skyline backdrop which estab-
lished the tenor of what was to be an elaborate
two-hour performance both musically and vis-
ually.

Throughout the show the musicians struck
poses which had been choreographed in time
with the lighting, backing the songs with visual
nuantes. This was not done at the expense of
the music however, as the quality hard rock
came non-stop, shifting gears occasionally to
convey a variety of moods throughout the 14
numbers.

Moving through numbers such as “Mademoi-
selle” from “‘Crystal Ball,” with its Yes-styled vo-
cals, and “Fooling Yourself” from the current
““Grand lllusion” A&M LP, featuring a heavy syn-
thesizer opening, the band displayed an easy
command of a variety of styles.

“Suite Madame Blue" offered slow ballad
styling with keyboardist Dennis DeYoung's vo-
cais approaching MOR, accompanied only by
tasteful 12-string work by Tommy Shaw. “Miss
America” featured a slide show of the two su-
perimposed photos which make up the “Grand
Hlusion” cover.

Also featured were ““Come Sail Away” from
“Grand Illusion,” “Midnight Ride” from “Equi-
nox” and “Lady,” the hit with a slight classical
feel from the “Styx II"" LP that brought the Chi-
cago based band to national prominence in
1972. '

Encores included a guitar duel between
Tommy Shaw and James Young (who also dem-
onstrated ability to work together throughout
the concert) and “Women, Whisky And Sin”
which featured a sword fight between DeYoung
and an unknown assailant.

The show was opened by Mink De Ville, re-
viewed by Billboard in the July 30 issue.

TOM CECH

BECKY HOBBS
AMAZING RHYTHM ACES
Exit/ In, Nashville

Making her Nashville debut, Hobbs scored
success with her spirited California country
songs. Also capable of handling love ballads and
rock, Hobbs, a Tattoo Records artist, performed
a wide variety of material starting with “A Full
House Beats Two Of A Kind.”” Lewis Anderson,
her songwriting and producing co-partner, adds
to the show with vocals and lyrics.

A strikingly beautiful and mature talent,
Hobbs might veer away from Lynn Anderson-
type songs and into more gutsy country material
for maximum success—songs like "I'm The One
He Wrote That Song About” and “The South
Shall Rise Again” which finished her 47-minute,
11-tunes July 13.

It was a hot night at the Exit/In—the tem-
perature inside must have been beyond 90—and
the Amazing Rhythm Aces were late in coming
on, but, as usual, they were worth it.

The worst first: the Aces’ management acts
like this is a bunch of Memphis yokels who are
suddenly struck dumb with the star-ego com-
plex. The Aces need to get off the star-trek and
get back to their Memphis good ole boy roots.

(Continued on page 40)
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As Of 8/22/77
Compiled from selected rackjobbers by the Record Market Research Dept. of Billboard.

1 HIGHER AND HIGHER~Rita
Coolidge—A&M 1922
2 1 JUST WANT TO BE YOUR
EVERYTHING—Andy Gibb—
RSO 872
3 TELEPHONE UINE—Electric Light
Orchestra—United Artists/
Jet 1000
4 UNDERCOVER ANGEL—Alan
0'Day—Pacific 001
5 HANDY MAN—James Taylor—
Columbia 3-10557
6 BARRACUDA—Heart—Portrait/
CBS 6-70004
7 DA DOO RON RON—Shaun
Cassidy—Warner/Curb 8365
8 DO YOU WANNA MAKE LOVE—
Peter McCann—20th
Century 2335
9 TELEPHONE MAN—Meri Wilson—
GRT 127
10 BEST OF MY LOVE—Emotions—
Columbia 3-10544
11 STAR WARS (Main Title)—London
Symphony Orchestra—20th
Century 2345
12 EASY—Commodores—Motown 1418
13 ON AND ON--Stephen Bishop—
ABC 12260
14 YOU AND ME—Alice Cooper—
Warner Bros. 8349
15 DON'T STOP--Fleetwood Mac—
Warner Bros. 8413
16 HOW MUCH LOVE—Leo Sayer—
Warner Bros. 8319
17 GIVE A LITTLE BIT—Supertramp,
A&M 1938
18 WHATCHA GONNA DO?—Pablo
Cruise—A&M 1920
19 SMOKE FROM A DISTANT FIRE—
Sanford-Townsend Band—Warner
Bros. 8370
20 YOU MADE ME BELIEVE IN
MAGIC—Bay City Rollers—
Arista 0256

21 CHRISTINE SIXTEEN—Kiss—
Casablanca 889

22 COLD AS ICE—Foreigner—
Atlantic 3410

23 BLACK BETTY~Ram Jam—
Epic 8-50357

24 SWAYIN' TO THE MUSIC (Slow
Dancin')~Johnny Rivers—Big
Tree 16094

25 KEEP IT COMING—K.C. & the
Sunshine Band—TK 1023

26 DON'T WORRY BABY—B.J.
Thomas—MCA 40735

27 NOBODY DOES IT BETTER—Carly
Simon—Electra 45413

28 THAT'S ROCK-N-ROLL—Shaun
Cassidy—Warner/Curb 8423

29 FLOAT ON—Floaters—ABC 12284

30 I'M IN YOU—Peter Frampton—
A&M 1941

31 SUNFLOWER-Glen Campbell—
Capitol 4445

32 KNOWING ME, KNOWING YOU—
Abba—Atlantic 3387

33 I'M YOUR BOOGIE MAN—K.C. &
The Sunshine Band—TK 1022

34 JUNGLE LOVE—Steve Miller—
Capitol 4466

35 HARD ROCK CAFE—Carol King—
Capitol 4455

36 JUST A SONG BEFORE | GO—
Crosby, Stills & Nash—
Atlantic 3401

37 GONNA FLY NOW (Theme From
“Rocky’")—Bill Conti—United
Artists 940

38 STRAWBERRY LETTER 23—Bros.
Johnson—A&M 1949

39 HIGH SCHOOL DANCE—The
Sylvers—Capitol 4405

40 STAR WARS—Meco—Millennium
604 (Casablanca)

As Of 8/22/77

d Linkbh

rackj

C pil d from loct:

1 STAR WARS/SOUNDTRACK—20th
Century 2T 541
2 LIVE—Barry Manilow—Arista
AL 8500
3 RUMOURS—Fleetwood Mac—
Warner Bros. BSK 3010
4 SUPERMAN—Barbra Streisand—
Columbia JC 34830
5 SHAUN CASSIDY—Shaun Cassidy—
Warner/Curb BS 3067
6 I'M IN YOU—Peter Frampton,
A&M 4704
7 LUITTLE QUEEN—Heart—Portrait/
CBS JR 34799
8 BOOK OF DREAMS—Steve Miller
Band—Capitol SO 11630
9 HOTEL CALIFORNIA—Eagles—
Asylum 7E-1084
10 JT—James Taylor—Columbia
JC 34811 )
11 CSN-—Crosby, Stills & Nash—
Atlantic SD 19104
12 FOREIGNER—Foreigner—Atlantic
SD 18215
13 LOVE GUN—Kiss—Casablanca
NBLP 7057
14 THEIR GREATEST HITS 1971-
1975—Eagles—Asylum 7E-1052
15 BOSTON-—Epic PE 34188
16 THIS ONE'S FOR YOU—Barry
Manilow—Arista AL 4090
17 A STAR IS BORN/ORIGINAL
SOUNDTRACK RECORDING—
Barbra Streisand & Kris
Kristofferson—Columbia
JS 34403
18 OL' WAYLON—Waylon Jennings—
RCA APL1-2317
19 ANYTIME ... ANYWHERE—Rita
Coolidge—A&M SP 4616
20 PART 3—K.C. & The Sunshine
Band—TK 605

s by the Record Market Research Dept. of Billboard.

21 IT'S A GAME—Bay City Rollers—
Arista AB 7004

22 DREAMBOAT ANNIE—Heart—
Mushroom MRS 5005

23 THE BEST OF THE DOOBIES—
Doobie Bros.—BS 2978

24 HERE AT LAST ... LIVE—Bee-
Gees—RSO RS-2:3901 )

25 A NEW WORLD RECORD—Electric
Light Orchestra—United Artists/
Jet UA-LA679-G -

26 ROCKY/ORIGINAL MOTION
PICTURE SOUNDTRACK —United
Artists UA.LA693-G

27 COMMODORES—Motown M7-884R1

28 CAT SCRATCH FEVER—Ted
Nugent—Epic PE 34700

29 NIGHT MOVES—Bob Seger & The
Silver Bullet Band—Cap. ST 1157

30 FRAMPTON COMES ALIVE—Peter
Frampton—A&M SP 3703

31 FLEETWOOD MAC—Reprise

MS2225

32 DESTROYER—Kiss—Casablanca
NBLP 7025

33 MOODY BLUE—Elvis Presley—RCA
AFL 1.2428

34 ENDLESS NIGHTS—Leo Sayer—
Warner Bros. BS 2962

35 REJOICE—Emotions—Columbia
PC 34762

+ 36 ENDLESS SUMMER—Beach Boys—

Capitol SVBB 11307

37 GOING FOR THE ONE—Yes—
Atlantic SD 19106

38 SILK DEGREES—Boz Scaggs—

Columbia JC 33920

39 RIGHT ON TIME—Bros. Johnson—
A&M SP 4644

40 EVEN IN THE QUIETEST
MOMENTS —Super Tramp—A&M
SP 4634

Norlin Music Sues Japanese Distrib.

NEW YORK-—Norlin Music, a
musical instrument manufacturer of
Lincolnwood, Iil., has filed a breach
of contract suit against Ataka Amer-

" ica, Inc., and Ataka & Co. Ltd., mu-

si¢ equipment distributors of Japan.
According to Norlins complaint,
filed in U.S. District Court here, de-
fendant breached a long-term con-
tractsigned in 1970 with plaintiff for

the supply of musical instruments
for distribution in Japan.

Defendant is said to also refuse to
pay an outstanding bill of §12,885
due for instruments received from
plaintiff.

Norlin is seeking $150,000 in
damages, costs and disbursements of
the action.
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Dostal Urges
Colleges Pool
Their Power

By ED HARRISON

LOS ANGELES — Colleges
should pool their resources in order
to maximize the full potential of
block bookings, says Richard Dos-
tal, president of Network Talent In-
ternational booking agency. with of-
fices in Great Neck. L.I., and Los
Angeles.

“I'd much rather see one person
do the block bookings for five or six
schools in an area,” says Dostal. “As
a booking agency. we welcome block
bookings. They're imperative. But if
the colleges really got together, they
would find they can do a lot better.

“As it is now. schools are set up on
an individual basis. With escalating
airfares and other increased travel
expenses. improved block bookings
will enable us to pass savings on to
the schools,” Dostal says.

While Network is predominately
music-oriented, Dostal would like to
see comedians play an increased role
in campus bookings. “Colleges don’t
deal with comedy as they should.”
opines Dostal.

“Colleges don’t realize the value
of a comedian. Our flyers open with
‘have a comedian open your show.’
They have no equipment to trans-
port and are very accessible for
bookings. If something more perma-
nent was established for comedians.
it would be better for a lot of
people.”

Like other booking agencies, Net-
work is feeling the crunch of re-
duced college budgets. Dostal sees a
noticeable decline in bookings of
mid-priced acts and an increase in
lower priced entertainment.

“There are a lot acts under $5.000
and a lot of acts over $10.000,” no-
tices Dostal. “There aren’t many be-
tween $5.000 and $10.000.”

Dostal is wisely avoiding going
the college route entirely with his
acts. so that they don’t become auto-
matically categorized as such. The
Star Spangled Washboard Band. a
popular campus attraction. is being
booked into clubs as well.

The summer has found Network
Talent busier than anticipated.
While there have not been that
many big outdoor events, fairs, clubs
and smaller outdoor dates have kept
bookings up.

“Club audience has been slightly
lighter. but the gigs are there.” says
Dostal. “Many club owners are will-
ing to pay the price for a last minute
booking, regardless if lack of adver-
tising time will effect the draw. But
we must accommodate them.”

Dostal says he maintains a bottom
line price of $1.000 for his acts.
Among the popular ones in that
range are Shooter. Sneaky Cookin’
and Byron Hastings. Acts in the
$1.500 range are Scarlett Rivera,
Topaz, Crack and Strider.

In any event. Dostal is pleased
that colleges are now booking un-
known acts. “They are gambling
more with unknowns because of the
purchasing situation and the fact
that there are a lot of new acts on the
scene.

“Colleges are more experimental
because you never know who will
happen next. They used to want
name acts, but that's changed.” he
says.

Dostal acknowledges the NECAA
as being helpful and has submitted
acts for showcasing. Popular campus
group, Johnny's Dance Band. has
been submitted to showcase at the
upcoming Far East regional.

Talent

Miami Pushing City
Facilities As Venues

NEW YORK—In a strong push to
increase revenues from municipal
arenas and auditoriums, the City of
Miami has hired an outside firm to
coordinate and facilitate bookings at
its facilities.

The first step in this direction has
been to open the 75,000-seat Orange
Bowl to non-athletic events. This is
the first time in five years the giant
arena has been available to outside
promoters.

Star Entertainment Complex Inc.,
which had in the past concentrated
on promoting and managing the ca-
reers of athletes and staging sporting
events, has been awarded a one year
contract making it exclusive agent
and marketing consultants to the
municipal authorities.

Lee Lawrence, president of the
firm, explains that an earlier, suc-
cessful attempt by Star to book mu-
sic acts into Jai-Alai courts is what
led to the present arrangement.

“We did 72 concerts in five
months and we compiled a track
record for increasing revenues at
each facility,” Lawrence claims.

He sees his main task as “making
things more conducive to outside
promoters, cutting red tape and rec-
ommending changes in legislation™
that will bring more varied forms of
entertainment to the area.

“We're willing to work with any-
one with a fair and equitable plan in
all areas of entertainment,” he says.
“We want music, but we want mo-

tion pictures and television activity,
too.”

Star’s mandate is to “increase rev-
enues,” in the Orange Bowl, the
30,000-seat Miami Baseball Sta-
dium, the 3.000-seat Dinner Key
Auditorium, the 6.600-seat Marine
Stadium and the 3,000-seat Bayfront
Auditorium. The contract was unan-
imously approved by the Miami
City Council.

Miami’s substantial Latin popu-
lation and the fact it now offers di-
rect air travel to Europe as well as
being a major jumping off point to
Latin America, is seen by Lawrence
as making the city a candidate for
conventions or festivals with an in-
ternational character.

Star has already helped promote
concerts by the Eagles, Fleetwood
Mac and the Commodores under
the new plan, and Peter Frampton
and Geils and booked Saturday (3)
into Miami Stadium.

Lawrence’s associates include
Holt Chater formerly with the Leas
Campbell promotion firm, and Ste-
ven Rosenblatt, former assistant
box-office manager at the Boston
Garden.

“We understand a promoter’s
problems.,” Lawrence says, “and we
want to work closely with them from
now on.”

Star Entertainment is located at
9300 South Dadeland Blvd.. Miami.
(305) 665-5711.

~__TalentInAction_ |

® Continued from page 38

("This is the smallest place we've played in a
long time,” complained one member of the
troupe which once felt fortunate to play a venue
half this size.)

The sweltering SRO crowd got what it
wanted. Russell Smith has got to be one of the
funkiest blues singers on earth—and his group-
mates have the talent to back him up. Though
the mix was sometimes off-balance—too much
keyboard—Smith came through with amazingly
powerful vocals, displaying more soul than the
South allows.

The group provides exciting guitar work and
tight vocal harmonies. “Life Is Like A Mountain
Railway" was just one of the highlights.

The last song of the 63 minute, 12 song set
was ironically “The End Is Not In Sight,” but
sustained applause kept the end in sight and
brought the group back for a deserved encore.

GERRY WOOD

COMMANDER CODY
ROBERT GORDON/LINK
WRAY
Bottom Line, New York

it was a night for intensified rockabilly and
boogie woogie as a re-formed (certainly not re-
formed) Commander Cody Band and the Robert
Gordon/Link Wray Band took over the stage at
the Bottom Line Aug. 14 for a limited engage-
ment.

Gordon, with legendary guitarist and found-
ing father of fuzz tone Wray playing rhythm gui-
tar, opened the show with several recycled rock-
ers, most notably a steaming version of Eddie
Cochran’s “Summertime Blues.”

Gordon sports a zoot suit, a greasy pompa-
dour hairdo and the sort of moves associated
with Gene Vincent, Elvis Presley and other
1950s rockers. His voice bears an uncanny re-
semblance to Elvis' early outings.

The doo-wop backing vocals and the skillful
interplay of four guitars punctuated by Wray's
always innovative licks make for an interesting
musical mix. Gordon's vocals are perfectly
suited to the style but a more contemporary lyr-
ical content would no doubt increase the
group's commercial appeal, at least among fans
who want more than nostalgia.

Commander Cody's latest band includes two
members of the old Lost Planet Airmen band,

pedal steel player Bobby Black and bassist
Bruce Barlow. New members are Darius Javaher,
guitar and clarinet; Gary Cisco, sax and flute;
Fred Meyer, drums, and two backup singers,
Charra Denny and Nicholette Larson.

Cody opened with “Midnight Man” from his
Arista debut LP, singing and playing razzle
dazzle boogie on his baby grand to the delight of
the crowd. The band gets a bit carried away on
certain tunes, losing the texture in a cascade of
volume.

Otherwise, it was a typical Cody outing, full of
fun and musical hi-jinks, off-beat patter, danc-
ing girls and high energy rock music.

Cody was onstage for nearly an hour, running
through 10 tunes including “Hot Rod Lincoln,”
“Seven Eleven,” “'Rock That Boogie,” and a clos-
ing version of “There’s A Riot Goin' On,” com-
plete with sirens and flashing red lights.

DICK NUSSER

Backstage Moves

® Continued from page 36

nier p.r. firm along with Rogers and
Cowan.

Other artists signed to the firm are
a black rock 'n’ roll female trio. The
Brides Of Funkenstein, formerly
with Sly Stone on Atlantic Records,
and the Parlets on Casablanca Rec-
ords. George Clinton is producing
both acts. Eddie Hazel. former Fun-
kadelic guitarist. is signed to Warner
Bros.. Lee Garrett, Sidney Barnes on
Arista and Creation on Epic.

Brand Nets Dollars

® Continued from page 34

Johnny Hodges,” recalls Brand.
“When it came time for my solo. |
was almost too scared to play.”

Brand divides his time between
New York and Cape Town. This
fall. he will be doing U.S. concerts.
with a Sept. 17 Lincoln Center date
already confirmed.

“We'll be doing “Cape Town
Fringe™ in extended form.” he
laughs. “If the people want, that
little song just might go on for an
hour.”
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DENOTES SELLOUT PERFORMANCES

Billboard SPECIAL SURVEY For Week Ending B/21/77

Top Boxoffice

ARTIST—Promoter, Facility, Dates

Ticket
Price
Scale

Gross
Receipts

Arenas (6,000 To 20,000)

]
BREAD/TIM MOORE—Nederlander Inc., Pine Knob | 19,716

Music Theatre, Detroit, Mich., Aug. 19, 20 (2)
YES/DONOVAN—Electric Factory Concerts/ Cellar
Door Concerts, Capitol Centre, Landover, Md., Aug
6

GRAHAM CENTRAL STATIONS/BROS. JOHNSON/
ENCHANTMENT—Electric Factory Concerts,
Spectrum, Philadelphia, Pa., Aug. 19
YES/DONOVAN—Electric Factory Concerts, Civic
Arcna, Pittsburgh, Pa., Aug. 19

KISS/CHEAP TRICK—Fun Prod., Sports Arena, San
Diigo, Calif., Aug. 19

BREAD/TIM MOORE—Blossom Music Center
Blossom Music Center, Cuyahoga Falls, Ohio, Aug
T

EMERSON, LAKE & PALMER/JOURNEY—Feyline
Presents Inc., McNicholas Arena, Denver, Colo., Aug

BREAD/LEQ KOTTKE—Alpine Valley Music Theatre,
Alpine Valley Music Theatre, East Troy, Wis., Aug
[F]

DAVE MASON/HEART/SANFORD & TOWNSEND—
Ruffino & Vaughn/Ron Delsener, Nassau Col ,
Uniondale, L.I., N.Y., Aug. 20

ALICE COOPER/DR. HOOK—California Concerts
Sports Arena, San Diego, Calif., Aug. 21
0’JAYS/WHISPERS/TRUTH/ JOHNNY “GUTAR”
WATSON—Electric Factory Concerts, Riverfront Col
Cincinnati, Ohio, Aug. 20

LINDA RONSTADT/BERNIE LEADON—Electric
Factory Concerts, Robin Hood Del West,
Philadelphia, Pa., Aug. 17

WRYLON JENNINGS/JESSI COLTER—Feyline
Presents Inc., Rushmore Plaza Civic Center, Rapid
City, S.D., Aug. 21

WAYLON JENNINGS/JESS! COLTER—Feyline
Presents Inc., Red Rocks Amphitheatre, Denver,
Colo., Aug. 20

K.C. & THE SUNSHINE BAND/AALON—Larry Bailey
for Concert Express, Col., Houston, Tex., Aug. 20
JACKSON BROWNE/THE SECTION—Blossom Music
Center/WMMS, Blossom Music Center, Cuyahoga
Falls, Ohio, Aug. 15

WILLIE NELSON/EMMYLOU HARRIS—Alex Cooley
Inc., Rupp Arena, Lexington, Ky., Aug. 17
EMERSON, LAKE & PALMER/JOURNEY—
Contemporary Prod./Chns Fritz/Larry Schaeffer,
Assembly Centre, Tulsa, Okla., Aug. 21

GRAHAM CENTRAL STATION/BROS. JOHNSON/
ENCHANTMENT—Electric Factory Concerts, Civic
Arena, Pittshurgh, Pa., Aug. 20

KISS/CHEAP TRICK—Avalon Attractions, Selland
Arena, Fresno, Calif., Aug. 17

KISS/CHEAP TRICK—Avalon Attractions, Comm
Center Arena, Tucson, Ariz., Aug. 21

KRIS KRISTOFFERSON/RITA COLLIDGE/BILLY
SWAN—Whisper Concerts, Rhoades Col., Hampton,

| va, Aug. 18

LINDA RONSTADT/COMMANDER CODY—Monarch
Entertainment Bureau, War Mem. Aud., Rochester
N.Y., Aug. 16

DAVE MASON/HEART/SANFORD & TOWNSEND—
Ruffino & Vaughn, War Mem., Syracuse, N.Y., Aug
19

WILLIE NELSON/EMMYLOU HARRIS—Alex Cooley
Inc., Mid-South Col., Memphis, Tenn., Aug. 16
DAVE MASON/HEART/SANFORD & TOWNSEND-—
Cedric Kushner, Broome County Arena, Binghamton,
N.Y., Aug. 21

JUDY COLLINS—Artist Consultants, Pavilion,
Concord, Calif., Aug. 21

STYX/CHILLIWACK—Larry Bailey For Concert
Express, Col., Spokane, Wash., Aug. 19

REQ SPEEDWAGON/REX/HEAD EAST—Mid-South
Concerts, Barton Col., Little Rock, Ark., Aug. 18
WILLIE NELSON/EMMYLOU HARRIS—Alex Cooley
Inc., Civic Center, Roanoke, Va., Aug. 18
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$675-$8.75
$587

$4-510
$6-37
$6.50-$7.50

$5.50-$7.50
$3.50-36.50

$5-87
$6-87

$5.50-$7.50

$7-38
$7.50-88.50
$6.50-$7.50

$5.50-$7.50

$6.50-$7

$5.50-86.50
$6-87

$6.50-$7.50
$5.50-$6.50
$6-$6.50
$5-37

$129,965 |

$116,427
|
$113 444+

$108,935*
$104,780%

$90,307*
$87,388
$84,054

$80,113*

$77,172%

| $72,064

|

| $67,326
$64,362*
$63,645" |

$58,737 |

$57,092

$56,661
$52,500

$52,268

$51,296*
$49,407

$49,405

$47,475

$46,480

$44,138
$42,240*

$41,396
$41,220
$37,266
$36,126

Auditoriums (Under 6,000)

JOHNNIE TAYLOR/VITAMIN E—Cable Car Prod.,
Circle Star Theatre, San Carlos, Calif., Aug. 19, 20
)

STYX/CHILLIWACK—Larry Bailey For Concert
Express, Arena, Seattie, Wash., Aug. 18

JOHNNY WINTER/CUMAX BLUES BAND—Alex
Cooley Inc., Fox Theatre, Atlanta, Ga., Aug. 16
DAVE MASON/SANFORD & TOWNSEND—DiCesare
Engler Prod./Dick Clark Concerts, Syria Mosque,
Pittsburgh, Pa., Aug. 16
HEART/DERRINGER—Monarch Entertainment
Bureau, Convention Hall, Asbury Park, N.J., Aug. 16
DAVE MASON—Monarch Entertainment Bureau,
Convention Hall, Asbury Park, N.J., Aug. 18

9,151

5122
4,041
3,774

3,864
2,975

$6.50-$7.50

$6.50-$7.50
$5.50-$7.50
$7.50

$6.50-$7.50
$6.50-87.50

$65,985

$34,906
$29,719%
$27,419%

$27,227%
$21,429
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Discos

NOW A DISTINCT MUSICAL IDIOM

The Changing Sound Of Records

NEW YORK-—In the three years
sinte the Hues Corporation and
George McCrae first rocked the
record induystry into recognizing
disco, the music had undergone
radical changes.

In the wake of “Rock The Boat”
and “Rock Your Baby” came a slew
of records that have expanded disco
music from a mutation of r&b to a
separate and distinct musical idiom.

Today disco music can be defined
as embodying much more variety,
with most artists seeking their own
hit formula rather than following
the styles of others. In this context,
many of today’s disco hits feature
slower tempos than were originally
thought palatable to dancers.

Since that fateful summer of *74
discos have had a huge effect on the
record business. Scores of new acts,
like Brass Construction, Donna
Summer and KC & the Sunshine
Band have established themselves
with the help of discos. And discos
have given new life to older per-
formers like Thelma Houston, the
Emotions and the Bee Gees.

Dominance in disco music has
also helped to establish fledgling
record companies like TK, Casa-
blanca and Midsong as well as giv-
ing birth to new disco-oriented la-
bels such as Salsoul, Beam Junction
and Red Greg. Disco music even
served as a life support system, post-
poning the eventual demise of Scep-
ter Records.

Billboard’s
Disco Il At
Americana

® Continued from page 1

Crown Heights Affair and Vicki Sue
Robinson in person.

Tuesday’s agenda calls for addi-
tional panel sessions, informal meet-
ings in the hotel and entertainment
starting at 7:30 p.m. featuring
Double Exposure, First Choice,
K.C. & the Sunshine Band, Thelma
Houston and Andrea True.

Forum director and associate.
publisher of Billboard, Bill Ward-
low, is to chair the “hot seat session”
tabbed for Wednedsay morning.
Also participating, from this publi-
cation’s New York editorial staff.
will be Stephen Traiman and Rad-
cliffe Joe.

Perhaps the most spectacular
event of all will be the disco awards
dinner starting at 6 p.m. Wednesday.
And after trophies are bestowed
upon those women and men judged
to be outstanding in various fields,
yet another spectacular entertain-
ment program will be seen with the
Salsoul Orchestra, Charo, Loleatta
Holloway, Moment of Truth, the
Emotions, Brass Construction and
C.J. & Company, a party which may
well run until 2 a.m. Thursday at the
Americana.

To be seen and heard throughout
the numerous panel and discussion
sessions Monday through Wednes-
day will be the industry’s most
prominent personalities represent-
ing every conceivable aspect of the
industry.

This year’s event boasts three
times the number of exhibit booths
operated at the first two Disco Fo-
rums. Also new are separate sound
and non-sound exhibit areas.

Full coverage of Disco III will be
published in future issues of Bili-
board, including profuse presenta-
tions of photographs.

By ROBERT FORD JR.

At the major labels, discomania
brought on extreme reactions. Some
big labels chose to ignore the disco
boom, writing it off as a passing fad.
Others jumped into discos with both
feet hiring extra personnel and
spending extra dollars to develop
and promote disco. Time and profits
have caused most of the majors to
moderate their thinking and while
most of the big labels now make
some effort to promote in discos only
Atlantic maintains a substantial
disco force.

Norman Harris, who as a pro-
ducer, composer, arranger and gui-
tarist has been involved with vir-
tually every major disco record to
come out of Philadelphia in recent
years, says, “In Philly today we’re
trying to create a slower, mellower
sound, somewhere between Marvin
Gaye’s groove on “Got To Give It
Up’ and the high energy sound we
have been getting with the
Trammps.”

Besides slower tempos, disco au-
diences also demand longer cuts. “In
the early days we made songs longer

HEAVY SOUNDS—K.C. of K.C. &

the Sunshine Band is a picture of in-

tensity as he appears during a re-
cent concert.

by editing,” says Midsong exec Ed
O’Loughlin. “But today we work on
arrangements that can sustain inter-
est for 15 to 18 minutes.”
According to Harris, keeping a
tune interesting for that long really
tests a producer’s mettle, “Frankly I
get tired of hearing the same thing
for too long,” Harris states. “So we
are trying to make our music more
melodic and our lyrics better as well
as using new rhythm patterns.”
Satiating dancers is not the only
reason that today’s disco producers
are striving to make the music more
interesting. “We’re trying to make

(Continued on page 62)

How Safe
Are Discos
Iin U.S.?

By RADCLIFFE JOE

NEW YORK-In the last 2%
years, discotheques have emerged as
the Pied Piper of entertainment in
this country, affecting young and
old, rich and poor alike with an al-
most hypnotic urge to get dancing.

With the disco boom has come a
staggering demand for dance envi-
ronments, a demand which has in
turn spawned a rush of manufac-
turers, designers and consultants.

The fierce competition created by
this whole new industry has brought
to the U.S. a club environment that
has established new dimensions in
sight and sound. But even as these
multimillion-dollar light and sound
extravaganzas are luring patrons
with their breathtaking appeal, a
spectre of danger has emerged from
behind all the glitter and tinsel, and
the disturbing question is being
asked: “How safe are our disco-
theques?”  (Continued on page 62)

Major Revolution In
Disco Sight & Sound

By STEPHEN TRAIMAN

NEW YORK-—The sight and
sound revolution in the disco indus-
try continues to expand in over-
flowing circles—crossing over from
both consumer and professional
lines into new and innovative appli-
cations for the far more sophis-
ticated deejay and club owner of to-
day.

Audio, lighting and video are well
into their second stage of disco de-
velopment, where many more estab-
lished firms and new custom com-
panies are bringing out specially
tailored units for both portable and
permanent operations.

What is happening, both here and
abroad, is spotlighted on the main
exhibit floor and in the special fifth
floor sound rooms of the Americana
Hotel at Billboard’s Disco II1.

While not every company in-

volved in the overall disco environ-
ment scene—which is where it’s at to-
day—is on hand, most of the
emerging concepts will be demon-
strated In various presentations.
These will range from decibel-deaf-
ening speaker systems to unbeliev-
eably sophisticated lighting control-
lers and the newest video cassette
and super 8 m.m. film systems utiliz-
ing large-screen projector television.

The continuing mix of old and
new companies with strong market
shares in the audio side of the busi-
ness is readily evident from the club
survey that is part of Billboard’s
1977 International Disco Source-
book published this April.

® Meteor Light & Sound tops the
mixer category with 16% of respond-
ing clubs using various Clubman

(Continued on page 60)

FEOPLE MOVER—Bo Crane, disco consultant, mobile disco operator and dee-

jay is one of the driving forces behind the growth of the disco industry in Fior-

ida. Picture shows Crane spinning disco disks at the Casablanca Room in
Deerfield Breach, Fla.

The Sound Workshop 421 Broadcast/Disco Mixer.

The first broadcast mixer hip enough for disco...
or perhaps the only disco mixer good enough
for broadcast.

Sound Workshop

PROFESSIONAL AUDIO PRODUCTS
bringing the technology within everyone’s reach
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Discos

BIDDING FOR RIGHTS BRISK

Imported Disks Gaining In Clubs

NEW YORK—A musical revolu-
tion is taking place in the disco in-
dustry, and in the midst of those
sweeping changes which have seen
significant shifts in emphasis from
the fast, heavy beat of early George
McCrae and the Hues Corporation
to today’s slower, more mellow
sounds, is the as-yet unexplained
phenomenon of the disco dance im-
ports.

Within the past year, imported

By AURORA FLORES

disco record products have literaily
taken the country by storm, resulting
in fierce rivalry among local record
labels, which are reportedly bidding
record prices for licensing rights to
these viable new products.
Although some record company
executives are still reluctant to rec-
ognize the impact imports are mak-
ing on the U.S. market by stating
that this country has the best rhythm
players in the world, and will always

—Were il
come visit us at the

Disco Forum

Booth #1 at the Forum . . . afterwards
hop our curbside limousine to our
fabulous showroom, housing laser
light shows and other industry firsts.

¥ s

:
"

the most complete disco supplier in the world

APITOL FJAGE LIGHING € IID

509 West 56th Street, New York 10019, New York,
Telephone: (212) 246 -7770.

be the center of dance music, suc-
cesses of such foreign groups as Sil-
ver Convention, Cerrone, Love &
Kisses, Munich Machine and
Georgio Moroder cannot be ig-
nored.

Industry observers may have a
partial answer to the phenomenon
when they state that if disco music is
to grow then it must undergo
change. The foreign music market,
through such innovators as Eddie
Barclay. Henri Belolo and Jacques
Morali of Scorpio Records of
France, have been offering that
change.

According to Scott Dockswell of
Record Haven, one of the leading
importers of disco disks in this coun-
try, the import boom began as a sort
of novel alternative to locally re-
leased products, then grew in de-
mand as disco deejays sought to out-
shine tkeir rivals by spinning records
to which no one else had access.

Dockswell feels the rivalry and re-

sulting demand, which continues in -

spite of the fact that imports cost al-
most twice as much as their domestic
counterparts, is due in part to the

paucity of exciting local fare.
Although the boom has had tre-
mendous advantages for importer,
retailer, deejay and the disco indus-
try as a whole, it has not been with-
out its setbacks. Dockswell explains
that the fierce rivalry has, to some
extent, retarded the growth of the
imports market, as deejays in their
zealous efforts to maintain exclusiv-
(Continued on page 65)
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Meet the ultimate traveling stereo
pro disco. This baby was built to take
it on the road —but it’s handsome enough for any studio. We’ve taken the finest
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RAPTURE IS—Pretty disco devotee strikes a rapturous pose, as unidentified
deejay from a Murray the K's Disco On Wheels franchise spins the platters
that send her into ecstasy. Billboard photo courtesy of Franz Edson, Inc.

Portable Operators
Flourish—On Wheels

By MAURIE ORODENKER

PHILADELPHIA—Within the
last two years mobile disco operators
have emerged as an important facet
of the discotheque industry.

From a bunch of high school or
college kids with a $200 hi fi set, the
business had grown to a point where
the mobile operation is just a port-
able version of a conventional club.

Portable disco operators now fea-
ture some of the most sophisticated
sound and lighting equipment avail-
able on the market, and equipment
manufacturers, cognizant of their
importance, are beginning to design
and manufacture products specially
geared to their needs.

The portable disco operation is
also being franchised by some enter-
prising operators, the foremost of
which is Murray “Murray the K”
Kaufman. A setup like this costs the
franchisee thousands of dollars, but
according to spokespeople for Mur-
ray the K, demands are outstripping
supply, and there is actually a wait-
ing list for systems.

John Shamberger of Disco Asso-
ciates in Philadelphia putitinto per-
spective when he explains, “The mo-
bile operations are here to stay, and
we’ll be around longer even than the
conventional clubs.”

He continues: “As long as people
want to dance, there will be the mo-
bile jock providing the musical in-
centive.”

Along with his brothers Osborne,
Ray and Cecil, John formed Disco
Associates, one of the pioneer mo-
bile operations, based in suburban
Comwell Heights.

Shamberger’s enthusiasm is
shared by others as well. Hal Wein-
berg, who heads Purple Haze, based
in suburban Havertown, Pa., and
which is probably the most active
mobile operation in the area, sees
the mobile discos as having a “tre-
mendous” future—not just as part of
the disco scene, but as a fully estab-
lished medium to bring recorded
musical entertainment to an ever-
growing public.

While Disco Associates and the
mobile operation of Dick Findley
with his “Portable For Parties” em-
phasize dancing, Purple Haze and
the mobile operation of Herb Co-
hen’s United Sounds, also one of the
bigger and more active and mobile
operat