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Nashville Pubs Aim At
Big City Greener Grass

By PAT NELSON

NASHVILLE - Nashville  music
publishers. long content to gain
country cuts locally. are now making
a frontal assault on Los Angeles,
New York and other pop music mar-
kets. using aggressive and creative
catalog servicing procedures. Major
publishers here are now successfully
pushing their songs and reputations
i music centers which historically

have scen litde competiion from
Nashville publishing houses.

The trend toward exploitation of
Nashville-written songs applies both
o Nashville based companies and
major publishing firms with Nash-
ville branches. From Tree Inter-
national’s promotional billboard on
Hollvwood's Sunset Strip to per-

(Continued on page 38)

2,000 Deejays To Decide
25 Disco Forum Awards

LOS ANGELES More than
2.000 global diseo decjays will select
award winners in 25 categories. with
awards being presented on the final
evening of Billboard™s second Inter-
national Disco Forum at the Ameri-
cana Hotel in New York, Sept. 28-
Oct. 1.

Disco ITaward categories include:
discosingle. LP cutof the vear. diseo
audio product of the vear. album of
the vear. disco/radio single of the
vear. new disco lighting product.
concert promoter. disco producer,

disco record label. disco orchestra of
the vear. disco artist. most promising
new disco artist. disco franchiser.

Other disco awards are: consult-
ant. disco editc instrumentalist, mu-
sic publisher. composer. arranger.
disco Tabel promotion person. in-
novative disco club manager. new
disco software product of the vear,
disco D)ol the vear, innovative
disco club owner of the vear, and a
special disco award.

Among the presenters are such

(Continued on page 70)

RCA Sets Goals In

CBS Wins a Settlement In Suit
Against Alleged Bootleg Dealer

NEW YORK - Less than a week
after the launch of a court action
against a dealer accused of selling a
bootleg album. the contending par-
ties have reached an agrecement
settle the case via a consent injunc-
tion.

Both the original suit and it
prompt resolution set a new stund-
ard for the policing of a long-ne-
glected area of unauthorized record-
ing.

Despite the prevalence of hootleg
product in this and other market ter-
ritories across the country. punitive
action against alleged offenders has
rarely been undertaken by industry
forces. Close observers could not re-
call any past court cases involving a
dealer.

The Record Breaker. defendant
local retailer in the recent action.
agreed to discontinue sale of the al-
bum. a two-record set purporting to
document the live appearance by
Bruce Springsteen at The Bottom
Line last August. Springsteen™s la-
bel. CBS Records. joined the artist
and club as plaintiffin the suit (Bill-
board. Aug. 14).

By IS HOROWITZ

The suit was filed in New York
State Supreme Court Friday (6). By
the following Tuesday (10) the suit
was described as “amicably re-
solved™ for an undisclosed monetary
settlement and the stipulation to en-
ter a consent injunction barring fur-
ther sales of the album.

Having stopped this one dealer.
CBS is still faced with legal pursuit
of the manufacturer and distributor
of the alleged illicit product. A label

Casablanca Debuting
Limited Edition Albums

By JOHN SIPPEL

LOS ANGELES—Casablanca
Records’ unigue limited edition of
250.000 deluxe three-LP reissue sets
by Kisy will become a permanent la-
bel marketing policy. because it vir-
wally climinates returns and sharply
reduces production and manufic-
wring costs. label president Neal
Bogart asserts.

“Itincreased our profits by 25% . It

(Continued on page 10)

spokesman expresses that such ac-
tion will be carried on “vigorously.”
Credits on the offending album
identify Coral Records Lida., of Rio
de Janeiro. as manufacturer. The
Record Breaker is said to have pur-
(Continued on page 57)

Classical Stations
Hear ‘Revolutionary
Proposals At Confab

By ALAN PENCHANSKY

CHICAGO-—Commercial  classi-
cal radio stations returned from the
Concert Music Broadcasters Assn.’s
seventh annual conference here
Aug. 5-8. with two proposals under
consideration for a national sales or-
ganization devoted exclusively to
classical stations.

The blueprints for such a network.
one that many of the broadcasters
believe will revolutionize classical
station  sales rcprcscnmlion. were
brought before the conclave by Ra-
dio Marketing Inc. and Parkwayv

(Continued on page 16)

'NEWSPAPER

MELBA MOORE . . . "She continued to build up the fevenish intensity of

LEAN ON ME with crescendo after vocal crescendo . . . The crowd re-
sponded enthusiastically by giving Miss Moore a standing ovation, one of
many .. "—BALTIMORE SUN. “LEAN ON ME stands out as a sensitive.
electrifying ballad."—BLACK AMERICAN Released by popular demand

LEAN ON ME—a new single from Melba Moore's latest Buddah LP This Is
It—produced by Van McCoy. (Advertisement)

lts Japanese Tieup

By STEPHEN TRAIMAN
NEW YORK-RCA Recordy

new Japanese joint venture is shoot-
ing for 10% ot the market there

within three vears— $75-80 million of

projected S800 million record/tape
sales by 1979-and then we'll goaf-
ter the top position.” savs Ichiro
Okuno, president of RVC Corp.

The 30-30 partnership ol RCA
and Victor of Japan expects to meet
its goals with a combination of local
artists and RCA hitmakers. though
neither Okuno nor Bob Summer.
RCA International division vice
president. have any Hlusions that it
will be an casy job.

“TheyIl get our full supportas we
recognize that its an extremely diffi-
cult task.” Summer states, “We are
competing with many well run. long
established record companies that

(Continued on page 51)

Sonopresse Goes
To Pathe-Marconi

By MIKE HENNESSEY

PARIS- Pathe-Marconi. EMIs
French affiliate. has acquired con-
trol of the Sonopresse Group, the
record production and distribution
company originallv jointly owned
by the Librairic Hachette and
French independent producer-pub-
lisher Gerard Tournier,

Sonopresse was launched by
Hachette six vears ago inoa diver-
sification move in which it was
hoped that the group™s long experi-
ence in magazine and book distribu-
ton could easily be adapted to the
record market.

Sonopresse secured a number of

distribution  contructs for French
and foreign fabels and also engaged
in ity own production of pop and
MOR material. but in its quest for
growth and it all-out bid to gener-

{Continued on page 50}

No matter what you've heard, you've never heard anything guite like
Byron Berhine and Sundance. The legendary fiddie and mandolin of Byron
Berline, and the rich lyrics. fresh harmonies and fine playing of six great
musicians have created one of the years musical treats. Byron Berline
and Sundance. Their debut album. It's something you won't want to mss.

On MCA records and tapes. MCA-2217

{Advertisement)
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" Proxmire Praises FCC Action

WASHINGTON—Sen.  William
Proximire says the FCC’s recent an-
nouncement that it will stayv out of
radio programming format disputes
“deserves applause.”

New Distribs
For Chrysalis

LOS ANGELES—Chrysalis Rec-
ords, which leaves Warner Bros. dis-
tribution to go independent Sept. 1.
has announced its opening roster of
independent distributors.

M.S. Distributing will handle the
line in Los Angeles and San Fran-
cisco. Music Craft is set for Hawan
and ABC Sales in Seatte. Others are
Alta Distributing, Phoenix and M.S.
Distributing of Colorado. Denver.

Southern distributors include
Heilicher Bros. of Atlanta. also cov-
ering Memphis and Nashville:
Heilicher Bros. of Dallas, also cov-
ering Houston: BIB Distributing,
Charlotte.

Midwestern distributors are M.S.
of Chicago; Heilicher Bros. of St.
Louis: Heilicher Bros. of Min-
neapolis; Piks for Cleveland, Pius-
burgh. Columbus, Cincinnati and
Buffalo: AMI. Detroit.

Distributors for Chrysalis in the
East are Malverne Distributors. New
York. Boston and Hartford: Univer-
sal. Philadelphia: Schwartz Bros..
Baltimore and Washington.

AGAC Expands
Educ. Program

NEW YORK-The educational
program run by the American Guild
of Authors & Composers here is due
for major expansion this fall.

Three new courses are being
added to supplement the holdover
Pop Shop series. and like the latter
will be taught by AGAC members as
well as outside specialists. All are
open to the general public. with
members enrolled at a reduced rate.

The new courses include a nine-
week series on lyric writing, a similar
run for a course analyzing the suc-
cess ingredients of Top 40 songs, and
six weeks of seminar sessions exam-
ining industry basics such as copy-
right, music licensing, and contracts,

Italian TV,
Radio War
With SIAE

By ROMAN KOZAK
ROME—ltaly’s 600 private radio
and 70 private television stations are
locked in dispute with SIAE. the
Italian authors and publishers
group, over the amount of perform-
ance royalties the newly legalized
stations are obliged to pay.
Eugenio Porta, president of
ANTI, the ltlian national associ-
ation of independent broadcasters.
representing the private stations,
says the matter is “at an impasse.”
He adds: “There are no talks go-
ing on through the August holidays
but we are so far apart on positions
that when they do resume it will be a
long time before anything can be re-
solved. The royalties that SIAE
wants the stations to pay are so high
(Continued on page 50)

By MILDRED HALL

Sen. Proxmire (D-Wis.) told fel-
low senators (Billboard. Aug. 2) that
he thinks the FCC should have put
more emphasis on the First Amend-
ment aspects of tormat directives:
“If a government agency can tell a
radio broadcaster to play classical
music or the Top 40 ... it can tell
him how to play the news.”

Loss of classical music has been
the crux of most citizens® group chal-
lenges 1o commission approvals
without hearings. when station sales
involve format changes.

Most remands by the U.S. Ap-
peals Court here, over the past half
dozen years, have concerned classi-
cal music. A court test of the FCC's
recent decision to leave music for-
mats to licensce choice is already un-
der way (Billboard, Aug. 7).

“Iuis entirely possible that some
classical music formats may die be-
cause of this ruling,” says Sen Prox-
mire. “And as lamentable as that
may be, it is better that broadcasters
make that decision freely without
being pressured byv.a governmental
entity. building up a precedent that

General News

E

might eventually go further toward
limiting liberty than has already
taken place.”

Like the FCC. Sen. Proxmire puts
his faith in the marketplace. “If
enough people want to hear classical
music on their radios. they will getit:
those people spend money and ad-
vertisers want to reach them.”

Of the dissent by FCC commis-
sioner Benjamin Hooks, that minor-
ity needs can get lost in reliance on
the marketplace. Sen. Proxmire says
It is too casy to get “trapped™ into
Justifving government threats to free
speech. on the basis of providing mi-
nority tastes with the programming
thev want.

N S .
‘MILLION DOLLAR CHORUS'

—Citizens Committee of Greater New York,

t

formed by Newsweek’s Osborn Elliot, sings the city’s praises at RCA studios as
Skitch Henderson directs the group in recording ‘‘Mad About Manhattan."
From left are Guy Lombardo, Robert Merrill, Celeste Holm, Bess Myerson
Grant, Henderson, Barbara Barrie, Nora Hayden, Polly Bergen, Dina Merrill,
Cliff Robertson, Arlene Dahl, Tammy Grimes, Henny Youngman, William B.
Williams, Ruby Dee and partly obscured, Angel Cordero and Ossie Davis.

GOLDFARB GUIDES PROMOTION

London’s Anrtist Thrust Clicking

NEW YORK-During the first
seven months of its newly initiated
artist  development  program
launched in January. London Rec-
ords has seen substantial results, ac-

Nerlinger, Ostin Honored
At Elektra/Asylum Confab

By NAT FREEDLAND

LOS ANGELES — Elektra/Asy-
lum’s week-long first national pro-
motion convention climaxed with a
banquet at the Bistro here at which
Boston’s Kurt Nerlinger was named
promotion man of the year and
Randy Ostin of Denver won the
award for rookic of the year.

Also announced at the promotion
fete was the reunification of Bread.,
one of the hottest-selling groups of
the decade and now recording its
first Elektra album in four years. In
addition. Booker T. and the MGs. a
seminal rock-soul group for a dec-
ade. has alsor formed to record for
E/A. A mystery project for the label
by major producer Bob Crewe was
announced t0o.

All 30 E/A promotion reps at the
convention were awarded a plati-
num record tor their contributions to

Pickwick Releasing
$3.98 CB Radio LP

NEW YORK—Pickwick Inter-
national is looking to capitalize on
the CB radio movement in the U.S.
with the album package “How To
CB. 500 CB Terms For Quick On
The Road Reference.” Suggested list
on the LP is $3.98. 8-track and cas-
sette price is $4.98.

Media buys, directed at both the
traditional record buver and elec-
tronic and CB users, are planned,
following its reception at the Sum-
mer CES (Billboard. July 4).

Mini-Convention
For Island Folk

LOS ANGELES—Island
Records held a mini-conven-
tion at its Los Angeles head-
quarters headed by newly ap-
pointed vice president of
promotion Freddie Mancuso.

The Island promotion staft,
which includes six new people.
listened to new and future
product and discussed upcom-
ing campaigns.

the million-unit sales of Linda Ron-
stadt’s “Prisoner In Disguise.” the
Eagles’ “Greatest Hits: 1971-757
and Queen’s “A Night At The Op-
era.

George Stecle. marketing vice
president, noted that massive E/A
sales in the first half of 1976 have
caused the company to increase its
sales projections for the entire year.

{Continued on page 57)

SCHLOCK

LOS ANGELES—Unless surplus
record/tape distributors come up
with beuter selection and a larger
percentage of fill on key titles in an
order. retailers will see their present
3% 10 5% of dollar volume in cutouts
and deletions dropping even more.

A canvass of retailers indicates
they still enjoy the up to 75%

markup on schlock. but the lack of

new key titles is slowing down the
important turnover.

Al Geigel. Montgomery Ward &
Co. record/tape topper. supports
overstock inventory most of any re-
tailer contacted. Geigel feels cutouts,
which he titles “promotional rec-
ords™ in his 400 departments nation-
ally. require continued. careful mer-
chandising. He would not attribute a
percentage of his dollar volume to
surplus sales. but does term them
“excellent.” The retail chain gets its

cording to Herb Goldfarb. label vice
president of sales and marketing.

Goldfarb and his staff began a
commitment to a total artist devel-
opment program in the beginning of
this vear. Since that time, the cam-
paign has helped break several new
acts, in addition to strengthening
sales of established artists.

One of the major parts of the ini-
tial thrusts was centered on the re-
lease of the premiere John Miles LP
and single. London launched its
most extensive merchandising cam-
paign ever created for a new artist 1o
back the debut U.S. concert tour by
Miles.

Included in this btitz were T-
shirts. frisbees, posters. radio and
television spots. in-store displays
and a new promotional approach
via cable television here. Miles will
be featured in concert on 30-minute
v specials, Aug. 29 and Aug. 31.

The result of this total assault was
the rebirth of Miles™ first single.
“Hightly.” The song rewurned to the
pop charts after dropping off before
the tour began.

Goldfarb says that April Wine,
recently signed Canadian quartet,
will receive the same promotional
attention as Miles. The group’s first
London release. “The Whole
World's Goin® Crazy.” will be
shipped later this month. The LP
was shipped platinum in Canada.

Sales aids for the April Wine cam-
paign include buttons, stickers. post-
ers. window displays and major time
buys and print advertising. All of
this will climax in the fall witha U.S.
tour by the group.

Goldfarb says breaking new acts
is nothing new to London, but that it
takes ime.

“Educating the record-buying

{Continued on page 70)

DRO P S Retailers Criticize Growing
Lack Of Quality LP Cutouts

By JOHN SIPPEL

surplus from Sutton Distributors as
well as from Handleman and J.L.
Marsh.

Montgomery Ward stages six
“promotional™ album sales yearly.
Each lasts 10 days. Not only are
dump tables featured in record/tape
departments. but such featured
areas are opened in traffic areas on
the first floors of stores. Stores aver-
age a 72% selloff during a progran.
Geigel points up that stores sent
back cartons of prepack cutouts
unopened at first, but now, after five
vears, store personnel are oriented.
as are the customers. LPs hover at
$2.99 and tapes range from $1.99 to
$3.99 in such promotions.

The four 1812 Overture stores in
Milwaukee are almost out of sur-
plus. Alan Dulberger says. He at-
tacks the meager selection of solid
recent titles avatlable and the grow-

ing poor order fill. “Schlock today is
not of the quality of two years ago.
Major labels bastardize product
when they sell off so quickly at
times. We got too many defectives.
There's no regular product flow. It's
too sporadic.

“It takes too much time to order
and then receive shipment on sur-
plus. It takes too much time for la-
bels to sell to a cutout distributor,
then be normally mails his selection
list and we mail it back and then he
ships it out.” Dulberger wants to
concentrate on new albums.

Leonard Singer. who operates two
Circles store and three Cheap Rec-
ords outlets in Phoenix. and Evan
Lasky of Danjay. Denver, supplier
to almost 50 Budget Record & Tape
stores, agree that the head shop-type
store doesn’t come out trying to

(Continued on page 14)

RCA, British Motors In Product Promo

NEW YORK—RCA and British Motor Car Distribu-
tors have joined forces in a “Get Into Spitfire™ promo-
tional giveaway campaign on the West Coast.

Up for grabs will be three Triumph Spitfire sports cars
and copies of the Jefferson Starship single “With Your
Love.” taken from the group's “Spitfire”” (Grunt) album.

Free singles will be given to those people who go to a
Triumph dealership to test drive either a Spitfire or TR-
7. The 84 auto dealers will also be cross-promoting a car
giveaway contest conducted through some 50 Montgom-
ery Ward stores in California and 25 Payless outlets in
the northwestern states (racked by J.L. Marsh).

Registration for the contest is from Aug. 1 through
Sept. 6 at each of the stores. Final drawing date is Sept.
20 with the three cars the prize—one for the Southern
California region, one for Northern California and one
for the Northwestern market. A select store in each re-
gion will be used for the drawing.

RCA will also make available to participating stores a
special tape from the “Spitfire™ album for in-store play
and in-store posters plugging the sports car contest. The
label will be utilize print and radio advertising in all
three markets as well.

Billboard is published weekly by Billboard Publications, inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, Continental U.S. $60.00; single-copy price, $1.50. Second
class postage paid at New York, N.Y. and at additional mailing offices. Current and back copies of Billboard are available on microfilm from KTO Microform, Rte 100, Milwood, N.Y. 10546 or Xerox University Microfilms,
300 North Zeeb Road, Ann Arbor, Michigan 48106. Postmaster, plsase send form 3579 to Blilboard, P.O. Box 2156, Radnor, Pa. 19088, Area Code 215, 687-8200.
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Display Rental Tax
May Be Eliminated

WASHINGTON—-The Scnate's
recently passed tax revision bill in-
cludes a section that would end an
IRS tax on display space rental at
trade shows when exhibitors sell or
take orders for product.

Certain provisions in the section
have to be met for the sponsoring or-
ganization to qualify for tax exemp-
tion. The sales or order-taking must
be in conjunction with a bona fide
trade association convention or

Ferguson Elected
Educators Chief

MANHATTAN, Kan. — Dr.
Thomas Ferguson of Memphis State
Univ. has been elected president of
the National Assn. of Jazz Educators
with headquarters here.

Ferguson is a pianist, teacher and
adjudicator who has worked with
Stan Kenton jazz clinics.

The group’s next convention will
be in Daytona Beach. Fla.. Jan. 20-
23.1977. New members of the exec-
utive board are Joel Leach. Calif.
State Univ.. Northridge: Ray
Wright. Eastman School of Music,
Rochester. and Warrick L. Carter. of
Governors State Univ., Park Forest
South. 111

show. The show’s purpose must be 1o
stimulate demand for the industry’s
products and services in general,
and the character of exhibits and
products shown must promote that
general purpose.

The exemption section has al-
ready been approved in the House-
passed tax revision bill. and is ex-
pected to survive a House-Senate
conference committee meeting to be
held after the Republican Conven-
tion. The overall tax “reform™ bill is
seen as fairly sure of passage. al-
though it is the most furiously con-
troversial and complex pieces of leg-
islation before the congress.

The IRS issued rulings effective
Dec. 1. 1975 that would invoke tax
as “unrelated business income™ on
an otherwise exempt trade show,
when exhibitors do more than “ex-
plain and inform™ attendees about
the products displayed (Billboard.
Aug. 7).

Motown Suing
TV Marketers

LOS . ANGELES—Motown
Record Corp. is suing Martin Gil-
bert and Doris Gilbert, who are gen-
erally credited with starting tv mar-
keting of recorded albums in the

e CIUb Omer Sues early sixties, for unfair competition
< q and possession of personal property.
2 Jerry Lee Lewis The local Federal District Court
= pleading alleges that the Gilberts,
@ LITTLE ROCK-Gaslite Club along with another defendant. Wil-
g owner Bob Trout has filed a liam Veprin, did not return master
= $125.000 breach of contract lawsuit tapes from the album, “The Greatest

-—

-—

N

[92]
2

2
<

against country-rock singer Jerry
Lee Lewis for failure to appear for
two scheduled performances.

The suit charged Lewis failed 1o
appear for two performances July 24
after having worked the night be-
tore.

The suit asks $25.000 in actual
and $100.000 in punitive damages.
Half the 400 persons present chose
to take refunds rather than stay,
Trout says.

A CLASSICAL HASSLE

64 Motown Original Hits.” which
defendants marketed on video via
International California Marketing
Co. from March 1972 t0o May 31.
1975, expiration date of their pact
with Motown.

The suit seeks an injunction to
halt the defendants from making
more albums trom the tapes: an ac-
counting with a provision for treble
damages and $500.000 exemplary
damages.

Crystal Label Chief Sues
Los Angeles AFM Local 47

By JOHN SIPPEL
LOS ANGELES—Small specialized classical labels could possibly gain

reappraisal and realignment of AFM union scales in a class action iransferred
here from Superior Court to Federal District Court.

Peter Christof Crystal Records is seeking discriminatory relief and $500,000
in exemplary and punitive damages and $2.025.000 in general damages from
executives and business agents of AFM Local 47. His suit alleges that he was
informed prior to the session by defendant Max Herman. Local 47 president.
that his Aug. 30-31 and Sept. 1. 1975, 24-sidemen session was “a minor of-
fense™ and no problems would ensue.

Christ got a Dec. 1. 1975, notice of violation of union regulations. charg-
ing he paid under scale. breached good faith and fair dealing and conspiracy
during the session. In his pleading, Christ calls the union action “unfounded.,
unconstitutional and illegal.”

Christ alleges that the union local’s board of directors, Vance Beach, Abe
Most, Lyle Murphy, Chase E. Craig. Frank Guerroro. George Kast. Nellie
Lutcher. Ray Siegal and Tibor Zellig. named defendants. invalidly adopted a
new bylaw applicable to the case. He charges that because this was a recording
hassle the matter should have gone directly to the international for arbitration.
He charges Cecil F. Read injured him by running a “libelous™ article in the
local’s house organ. “Overture,” unfairly describing the case. Marl Young.
union secretary. is singled out for allegedly failing to keep accurate minutes of
the hearing and failing to send out proper notification within 48 hours as
called for in the local’s rulebook. Because the board acted without proper by-
law backup. Christ charges he was deprived of his proper rights as an AFM
member.

Other defendants named are Vincent DiBari and Adam Ross. union busi-
ness agents, and Bob Manners. treasurer of the local.

Various defendants have filed petitions to dismiss the class action.

Crystal was begun here in 1966 by Christ and now has a catalog of 45 active
LPs. primarily chamber music. Christ says he makes from 12 to 15 albums
yearly.

General News
CBS Asking
$75,000 Of

Certron Inc.

LOS ANGELES—CBS Inc. has
filed suit in Superior Court here
seeking a judgment of $75,000
against Certron Inc. CBS alleges
that Certron failed 1o live up to
product standard specitications in
supplying blank cassette tape reels
to CBS under prior Federal District
Court litigation stipulations.

CBS and Certron agreed that the
blank tape marketer would supply

the plaintiff with $75.000 worth of

Gamma C-120 superoxide 9.000-
foot reels, each of which was valued
at $7 until the amount was paid up.
starting March 1. 1975, The agree-
ment stemmed from two suits filed
in May and June 1973 in Federal
District. Court here. In those suits
CBS charged Certron failed to ac-
countand pay royalties for two sepa-
rate master licensing deals. In each
deal. CBS agreed to supply recorded
albums for which Certron would ac-
count and pay a royalty. In the first
deal. Certron agreed to a 5% of sug-
gested list price royalty less 40¢ for
packaging per tape sold. The con-
tract was dated July 31, 1968. CBS
sought $60.000 damages.

Under the second master lease
contract. dated June 23, 1969, Cer-
tron agreed to a 1% royalty: an ad-
vance of $500 per album and pay-
ment of two cents per composition
used to CBS. The suit over that pact
sought $100.000 damages.

Both suits were dismissed by sti-

pulation without prejudice March 7.
1975.

In the Superior Court suit. CBS
charges it notified Certron March
18. 1975. that Certron cassette tape
reels did not meet the contracted
specifications, and that Certron
failed to react to that claim. It asks
the court to find that Certron pay
CBS the $75.000.

In This Issue

CAMPUS.........coocvvvirireireneenenns 26
CLASSICAL.

COUNTRY... .38
DISCOS................... .28
INTERNATIONAL.... 50
JUKEBOX ............ 57
LATIN ..ot 54
MARKETPLACE ... 48,49
RADIO ......cocvrieeceie, 16
SOUL......coonenn. .34
SOUND BUSINESS.. .30
TALENT................... .24
TAPE/AUDIO/VIDEO................ 31
FEATURES

Stock Market Quotations .......... 8
VOX JOX oo
Studio Track

Disco Action

Inside Track

CHARTS

Boxoffice ......ooooiiiiii 27
Bubbling Under

Hot 100/ Top LPs...................... 23
Classical LPs

LatinLPs ...

Hot Soul Singles....

Soul LPs......ccccooone .35
Hot Country Singles ... .40
Hot Country LPs ......... 44
Hot 100 ... .64
Top 50 Easy Listening ............... 23
Rack Singles/LPs Best Sellers...47
TopLPS..coooviiiiiiiiiii. 66, 68
RECORD REVIEWS

Singles Radio Action ........... 18,20
Album Radio Action .................. 22
Album Reviews ..... ....58
Singles Reviews ........................ 60

www.americanradiohistorv.com

Executive Turntable

Jim Murray will now head the ICM West Coast club and location depart-
ment. relocating from the firm's Las Vegas office to Los Angeles. He will con-
tinue to supervise the Las Vegas operations. . . . AtABC Rec-
ords, new appointments include Vincent J. Marchiolo to the
post of director, artist relations: Charlie Minor 1o vice presi-
dent. promotion: and Frank Mulvey to the post of art director.
Marchiolo returns to the label following a stint with Kudo I11.
He will be in charge of all department activities working with
artist relations managers Diane Bluck and Laurie Ylvisaker.
Minor joins the label from A&M Records where he operated
as national promotion director and Mulvey goes aboard from
Motown Records where he was art director. . .. All three will
operate from the label’s Los Angeles office. ... Paul S. Al- g :
mond has been named director of business affairs at Warner |
Bros. Records. Almond joins the label from ABC Records
where he spent two years as an attorney. In his new post. he
will be involved in contract negotiations and general legal

Marchiolo

work. ... Steve Allen joins Island Records’ marketing team.
He will assist in developing artist campaigns. in-store displays

and all forms of merchandising. ... Pat Bush has been ap-
pointed national director of promotions for Whitfield Rec-
ords. She has named Earlene Jones to Midwest regional and
Lygia Brown formerly of Chelsea Records to West Coast re-
gional. Bush formerly served as regional promotion represen-
tative for the Ray Charles organization. . . . Reds Richards ap-
pointed Northeast regional promotion/marketing manager
for Epic and the Associated Labels. from CBS Records Phila-
delphia promotion manager. . . . Earlean Fisher joins RCA in
Chicago as local promotion director. Custom labels, from
Midwest regional r&b promotion director with Buddah. . ..
Carolyn Nakano moves to London Records from Private
Stock as promotion coordinator. . .. At Buddah. Steve Begor
Joins as Southeast regional promotion man in Atlanta, from
Janus, and Margye Reeves is named assistant to Wade Con-
klin, vice president. Nashville operations. . . . Maye Hampton
James moves to Desert Moon as vice president. national pro-
motion. from Scepter national promotion director. ... Ed
Hamilton named vice president and general manager of Zo-
diac Records” new Nashville office. Hamilton formerly served
as national country promotion director for Monument Rec-
ords, United Artists Records and Mega Records & Tapes.
George Cooper also joins the Nashville operation as director

g Of marketing and promotion. Don Reeder assumes the duties
of treasurer and personnel director. Buck Stapleton joins the
home office of Zodiac as West Coast operations manager. . . .
Charlie Adams, who has been Southwestern regional rep for
GRT from his Atlanta base for the past two vears. has left the
company. He was a buyer with Handleman prior to joining
GRT. ... Sandi Spidell has resigned her a&r administrative
position at 20th Century Records. Her future plans will be an-
nounced shortly.

Minor

Mulvey

Almond

5 ik
Maddox
*  x x
David Maddox named executive secretary of the Nashville
local of AFTRA. Maddox previously served as staff attorney
with the State of Tennessee. . .. Don Bradley to vice president
post of Commercial ‘Distributing Corp.’s West Coast office.
... Irving Silverman, a 20-year one-stop veteran with Town
Hall and Candy Stripes. joins Stratford Distributors as vice
president and partner wi}h Nithan*Kaplan.

Ron St. Germain, a mixer with Sound [deas and Media-
Sound Studios in New York, named in-house director of
recordings for the reactivated Douglas label. distributed by Casablanca. . ..
Michael Leventon has exited Pye after a year as national promotion director.
... AtColumbia Pictures Industries. Joseph Fischer is promoted 1o senior vice
president and chief financial officer. from financial vice president, and Allen
Adler is upped to senior vice president from vice president, corporate develop-
ment. ... Radio Shack promotes Caroline Nemser to newly created post of vice
president. merchandise controller, from merchandise controller: she's the
company’s first woman officer. ... 'Tom Johnsen upped to new position of vice
president. finance and planning. for Koss Corp.. from corporate financial

Nemser

planner. ... At National Semiconductor. Gegrgene Berglund is named public

relations manager, consumer products division.

... Lyn Phillips has been

named general operations manager of Tom T. Hall information services in
Nashville. Phillips will direct the various business organizations and profes-

sional operations owned by Hall.

Austin Concert On
5,000-Acre Ranch

By JIM FISHEL

NEW YORK-—The trend-setting
coneept of using stadiums for one-
day superstar-laden bills will be car-
ried one step further, Sept. 5. when
Austin, Tex.-based promoter Win
Anderson holds his Sunday Break I
on a 5,000-acre ranch in the south
central part of that state.

Based on the success of his initial
Sunday Break I show in May, An-
derson decided to hold this second
show—featuring  Chicago, Fleet-
wood Mac. the Band. the Steve
Miller Band. Firefall and England
Dan and John Ford Coley.

Although Anderson’s mind is al-
most exclusively on the upcoming

show, he says his sights are set on
producing a broad-based concert
series on this ranch in the future.

“We are planning to do an under-
the-stars series next year featuring
easy listening. classical and rock
acts, since we can go year-round in
this area.” he says.

Anderson anticipates upwards of’
100.000 to attend the event that will
begin at 10 a.m. and end just before
sundown (o avoid the wrath of the
Texas Mass Gathering Act that has
plagued large shows in the past. in-
cluding the Willie Nelson Pienic.

Because of the concert site’s prox-

(Continued on page 24)
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The Fania All Stars
and Columbia Records.The
Latin Crossover Begins.

Introducing “Delicate & Jumpy, by the Fania All Stars, and the beginning
of a new era in music. Because with the release of this ground-breaking album,
Fania President Jerry Masucci stands close to realizing his dream of breaking
Salsa out of the Latin market.

“Delicate & Jumpy” is Salsa like you never heard it before, by the group
wh(-ja pr‘e}x}ctically invenfted it. The/z Fancija All Séars,
under the direction of arranger/conductor Gene /: . /7 j—
Paige, have captured the hot and spicy power of 7 (” 11 - s
Salsa and wrapped it up in strings, funk and rock delicate and jumpy
(yes, there’s even a guest appearance by Stevie Desafio(Cnatero Picadilio
Winwood), with nine tracks to prove to the L L,
world that Salsa and The Fania All Stars are
here to stay.

“Delicate & Jumpy.’ A debut album from l
the Fania All Stars. A Fania Records Produc- 3 2 éa 2

tion on Columbia Records and Tapes.

PC 34283
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NEW YORK—Although its rack-
jobbing operations continue to pro-
vide nearly 3 of every S sales dollars,
and 70% of net income before taxes,
Pickwick international growth is
geared to its expanding retail divi-
sion.

Analysis of the company’s annual
report that accompanied the record
high sales and earnings announced
for fiscal 1976 (Billboard, July 24),
shows the greatest potential in
owned Musicland, Aurasound and
recently acquired Discount Records
outlets—a net gain of 85% last year.
Leased departments continue to de-
cline, with 17 closed for an existing
56 at year end.

Retail volume for the year ended
April 30 grew 25% to $76.4 million,

Radio Men
Form a Disco
Conglomerate

By RADCLIFFE JOE

NEW YORK-A disco conglom-
erate, has been started in Atlanta by
two enterprising radio personalities.
The organization. headed by Barry
Chase and Scott Woodside, incorpo-
rates a disco record pool, a consult-
ing service, a mobile discotheque
and a monthly disco trade paper.

Boogie United Music Fool
(BUMP) which Woodside defines as
a modified version of an independ-
ent record promoter, serves close to
50 disco deejays throughout the
Southeast. -

The pool is unlike most others
throughout the country in that it
charges a membership fee of $25 a
month to spinners within the At-
lanta metropolitan area, and $35 a
month to out-of-state and other
members.

The fee includes service with the
latest disco disk product, a free sub-
scription to the disco publication,
Discotraks, free classified ads in the
newspaper, special discounts on
regular ads. and free advice on most
problems into which members tend
lo run.

Records for the pool are supplied
free by the record companies, and
Woodside reasons that by charging a
fee 10 members, the club is better
able to streamline its operations and
offer members a better service than

(Continued on page 28)

PROMOTER SPINS OFF
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Retallmg a Boon To Pickwick

By STEPHEN TRAIMAN

from $61 million in 1975. This was
due to the opening of 34 new Music-
lands (two closed), for an existing
159, and six new Aurasounds (two
closed), for a total of seven, and the
acquisition of 49 Discount Records
outlets from CBS. Thirty new retail
openings are projected for fiscal
1977, and the addition of CB lines in
many outlets was an added profit
factor last year.

The CBS acquisition in March
1976 for $3.9 million gives Pickwick
the option of turning back up to 10
store leases within six months of pur-
chase—by September. The report in-
dicates it is “probable” there will be
some stores in this category. Down
payment was $1 million with bal-
ance in quarterly installments over
36 months.

Added significance of the Dis-
count deal is the fact that each store
makes its purchases from Pickwick
warehouses, with the 49 outlets add-
ing $12 million. based on 1976 pur-
chases, to existing warehouse sales.

Retail operations provided 29% of
Pickwick sales in fiscal 1976 versus
only 24% five years ago, and 10% of
income before taxes ($1.9 million),
up 2% from 1972. At the same time,

rackjobbing operations accounted
for 59% of sales last year—more than
$156.3 million, versus 62% five years
ago, while the 72% of net income fig-
ure—nearly $14 million—is the same
percentage of total Pickwick net as
in 1972.

Proprietary products, with 12% of
total corporate volume in fiscal
1976—almost $53 million—dipped
2% in the five-year period, while in-
come before taxes was 18% of the
Pickwick total—about $3.5 million,
compared with 20% in 1972 and the
high point of 29% in 1974. That divi-
sion was aided by the RCA Camden
licensing agreement, but restrained
by continuing losses at the Keel
manufacturing operation. A new
classical Quintessence label (Bill-
board, Aug. 14) is a plus factor for
1977.

Abroad, Pickwick International
Inc. (G.B.), Ltd. continued its dy-
namic growth, but the depreciated
pound produced a loss in translation
on the financial statement of
$318,000. Fiscal 1976 net sales were
up 30% to 4.7 million pounds and
net income ahead 27.5% to 667,000
pounds. Translated to U.S. dollars,
sales were up 13% to $14.5 million,
and net income 32% to $780.000.

Caytronics & CBS
Near Import Accord

By AGUSTIN GURZA

LOS ANGELES—Cavtronics Corp. is in the final stages of negotiations with
CBS affiliates in Latin America on an agreement allowmg direct import of

CBS Latin product into the U.S.

The new agreement will provide the U.S. market with a much greater share
of the CBS Latin product. Until now, Caytronics has functioned as licensee for
CBS International, pressing only the most popular or most outstanding mate-

rial from Latin America.

“The idea behind importing the
material directly,” says Renel Sousa,
Caytronics vice president, “is to al-
low us to provide better service to
each separate Latin community in
the U.S. Argentina, for example, has
arich, large catalog of folkloric mu-
sic. But as it is now, we release only a
small part of that. With the import
agreement we can make available
the entire Argentine catalog and
thus provide a special service to the
Argentine community in the U.S.”

Sousa explains that the licensing
arrangement alone limits the
amount of CBS Latin product avail-
able in the U.S. because Caytronics
must choose onlv that material

(Continued on page 14)

Sweet City Label Clicks
For Cleveland’s Belkin

By NAT FREEDLAND

LOS ANGELES—Concert pro-
moters throughout the country who
have sought to spin off into record
production and personal manage-
ment, with generally only limited
success in most cases, may well take
heart from the example of Cleve-
land-based Mike Belkin.

Belkin. the Midwest's most active
concert promoter, signed his Sweet
City Records as a custom label with
Columbia’s Epic division after try-
ing for four years to get a deal on his
terms of autonomy.

Within 90 days of the contract
signing, Sweet City's first release was
on the Hot 100. And white funk
group Wild Cherry’s “Play That
Funky Music” is currently one of the

www.americanradiohistorv.com

fastest movers—muscling through
the top 20.

“What we didn’t want was the
standard custom label contract that
simply give the distributing major
label first right of refusal on our
product,” says Belkin. “"We wanted
full artistic control and the auton-
omy to hire our own people. Those
are the points that the other majors
kept turning us down on.”

Belkin’s partner in Sweet City is
Carl Maduri, a 15-year recording
production-promotion veteran who
returned to his native Cleveland five
years ago after a stint as promotion
director of now-defunct Kapp Rec-
ords. Belkin-Maduri Productions’

(Continued on page 10)

Jerry Gray Dies
Of Heart Attack

DALLAS—Jerry Gray, 58. whose
arrangement of “Begin The Be-
guine” for Artie Shaw and work
with the Glenn Miller orchestra es-
tablished him as one of the brightest
stars of the big band era, died here
Tuesday (10) of a heart attack.

A New Englander, Gray played
violin with one of the early Shaw
bands afier working as concertmas-
ter of the Boston Junior Symphony
Orchestra at the age of 12. For
Miller, he composed and arranged
“String Of Pearls™ and “Pennsylva-
nia 6-5000,” two enormous hits.

Gray for several years fronted his
own dance band and recorded pro-
lifically. He was still active in Texas
music circles when stricken last
week.

20TH HIRES
LIVINGSTON

LOS ANGELES—Former Capi-
tol Records president Alan W. Liv-
ingston last week was named to the
newly created post of entertainment
group vice president at 20th Cen-
tury-Fox.

The appointment places Liv-
ingston in charge of 20th Century
Records, whose carnings recently
have been disappointing.

Livingston was with Capitol 17
years and recently headed Media-
Arts. He already has begun work
here and his appointment is ex-
pected to be ratified by 20th’s board
of directors shortly.
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Financial

Earnings Drop At
MCA Music Wings

LOS ANGELES—Despite record
second quarter and six-month earn-
ings for parent MCA Inc.. the com-
bined records (MCA Records) and
music publishing (MCA Music) op-
eration reported substantially lower
revenues and operating income for
both periods, ending June 30.

It was the third straight quarter of
decline for the diversified com-
pany’s music division, starting with
the October-December 1975 period
that saw sales dip 1.3% and earnings
down 24%—although the year-end
total saw record sales of $158 mil-

A Big Tree Album

LOS ANGELES-Big Tree Rec-
ords is set to release England Dan &
John Ford Coley’s first LP, “Nights
Are Forever.” The album features
their single "I'd Really Like To See
You Tonight.”

Coinciding with the album release
is a national tour beginning in Char-
lotte. N.C.. on Aug. § and culminat-
ing in New York in mid-September.

lion, a 9% gain. and earnings of $40
million. up 3%.

For April-June 1976. the com-
bined music operation reported rev-
enues of $51.7 million. down 21.5%
from the year-ago period. and oper-
ating income of $10.2 million, nearly
a 47% decline. In the first half. reve-
nues of $22.1 million were off 33%
from the prior year, and operating
income of $3.26 million was a 67%
drop from 1975.

In comments accompanying the
quarterly report, MCA Inc. chair-
man Lew Wasserman cited only “the
lower sales levels of albums in re-
lease™ as the reason for the music di-
vision’s decline this year.

Corporate figures were much
brighter, although the second quar-
ter slipped slightly from the first
three months. For April-June. MCA
net income of $20.7 million was 3%
ahead of the 1975 period, while rev-
enues of $155.2 million were down
5%. In the first half, net income
topped $44.25 million, a 26% gain.
on revenues of $372.3 million, a 10%
increase.
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We create great ads, album
covers, tape labels, catalogs —
You name it. We also set type
make stats, and can even do
the printing in our own plant.
Let us show you what creati-
vity & service mean.

Lee-Myles Associate’s Inc.
160 East 56th Street Dept. A3

NYC,NY 10022 Tel:758-3232

N

Supplying the araphic nesds of the record industry for 20 ysan.

Attention, Songwriters,
Composers and
Recording Artists:

We are a new company with ma-
jor record company affiliations
looking for musical compositions
and new professional musical
talent.

Please submit your compositions
and performances to us on cas-
settes or reel-to-reel tapes. All
tapes become our property sub-
ject to your copyrights.

GLOW-wWOOD
PRODUCTIONS

P.O. Box 829
Cypress, California 90630
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FIRST LADY—Ella Fitzgerald ac-
cepts her National Music Award
from Vito Pascucci, American Music
Conference chairman, following a
recent Ravinia Park concert in sub-
urban Chicago. She was cited for:
‘“ability to communicate jazz and
pop music to millions’ and her “in-
terpretation of American theater
music.”

A&M And Ode
Ask $800,000

NEW YORK—-A&M and Ode
Records are seeking more than
$800,000 in relief from the Lon-
gines-Wittnauer Co., and its parent,
Westinghouse Electric. in a breach
of contract suit arising out of a 1971
licensing agreement with Credit Fi-
nancial Corp. under which CFC
held mail-order distribution rights
to A&M and Ode product.

According to the complaint filed
in U.S. District Court here, the de-
fendants which acquired CFC sub-
sequent to the A&M/Ode agree-
ment, reneged on terms of the
contract by failing to submit state-

(Continued on page 55)

" Market Quotations__

As of closing. Thursday, August 12, 1976

H,g:f"s - NAME PE  ($0;3 High Low Close  Change
39% 19% ABC 32 708 37% 36% 37 + %
9% 4% Ampex 14 313 8% 8% 8% Unch.
9% 2% Automatic Radio 8 15 V% 7 7 - %
207 10% Avnet 8 691 20% 19% 19% - %
25% 15 Bell & Howell = 99 20% 20% 20% - %
61 46% CBS 12 356 59% 59%  59% - %
% 4", Columbia Pictures 6 90 5% 5% 5% Unch.
16% 8' Craig Corp. 4 141 14% 13% 13% -1
63 48% Disney, Walt 21 579 51% 50% 50% + %
5% 3% EMI 13 34 a'% 4 a'%h + %
207% 18% Gulf + Western 5] 715 19%  19%  19% Unch.
7% 5] Handleman n 10 6 5% 5% -
27 14% Harman Industries 5] 169 21 20%  20% + Y%
8% 3% K-tel 6 7 6% 6% 7 Unch.
1% 7 Lafayette Radio 7 22 8"z 8% 8% —
23% 19'% Matsushita Electronics 18 2 22% 22% 22% Unch.
36% 29% MCA 5 68 31% 30% 30% + %
15% 1 MGM 7 57 13%  13% 13% - %
65% 52'% 3M 24 171 62%  61% 62 + %
59 41% Motorolainc. 25 200 55% 547 54% — %
33 19% North American Philips 9 114 32% 32 32% + %
23% 14% Pickwick Internationai 9 7 19% 19% 19% + %
5 2% Playboy 24 15 3% 3% 3%  Unch.
30% 18% RCA 14 716 29 28, 28%: — Y%
10% 8% Sony 30 200 9% 9% 9% Unch.
40% 16 Superscope 7 53 207 20% 20% - %
a7% 26%: Tandy 10 1403 32% 30Y% 30% - 1%
10% 5% Telecor 8 10 7% 7Y 7% - %
4% 1% Telex 10 56 3% 3% 3% — %
7% 2% Tenna 1 18 3% 3% 3% - %
12% 8% Transamerica 10 320 12% 12%  12% + Y
15 8% 20th Century 6 115 10% 9% 10 +
25% 17% Warner Communications 6 196 20% 19% 19% Unch.
40% 23% Zenith 16 105 33% 32% 32% — 1
OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
ABKCO, Inc. - - 3% 3% M. Josephson 7.4 8 7% 7%
Gates Learjet 3.6 20 1% 1% Schwartz Bros. 13 = 4% 4%
GRT —_ 30 3% a' Wallich's M.C. - - 1/16 5/16
Goody, Sam 3 - 2% 2% Kustom Elec 7.3 - 2% 3%
Integrity Ent. 4 - Y% 1% Orrox Corp. - - Ya 1
Koss Corp. 83 6 6% 7% Memorex 16 10 27% 27%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or

bought at the time of compilation. The above information contributed to Billboard by Russ '

Gallagher of G. Tsai & Co., Inc., Los Angeles, 213-556-3234, members of the New York
Stock Exchange and all principal stock exchanges.

Fort Worth Agency, Execs Hit By FTC

WASHINGTON—An FTC con-
sent order would dissolve a Fort
Worth talent agency, Soundtrack
Chevall Industries, Inc.. and bar two
of its officers from talent promotion
in the future.

The commission’s 1974 complaint
against Soundtrack Chevall alleged
that the agency conned prospects

Shadybrook CD-4
$ To Distributors

LOS ANGELES—Shadybrook
Records is going to cut its distribu-
tors in on its plan to market CD-4
discrete albums direct to dealers, ac-
cording to label president Joe Sut-
ton.

“Our distributors are great and
are tremendously loyal to us. We
want to do some special marketing
in CD-4 quad product in order to
provide dealers with something they
can't ordinarily get now through
regular channels.

“While we might drop shop CD-4
records directly, all billing will come
through the local distributor and
he’ll be paid his share. In other cases,
and this will be the normal rule, the
product will be shipped through the
distributor as if it were a regular or-
der.

Chappell Signs 2

NEW YORK-—Producers Alan
Lorber and Lenny Scheer have
signed a co-publishing agreement
with Chappell Music. Chappell will
promote and administer the Lorber-
Scheer Music catalog throughout
the world. Artists covered under this
pact are Free Beer. Harry Sandler
and John Sweeney.

www americanradiohistorv.com

By MILDRED HALL

into signing contracts with $1,000
fees, by claiming that only the most
promising were given contracts, and
that most of the agency’s clients be-
came recording stars.

The FTC found that few, if any of
the clients became professional per-
formers, and anyone who came up
with the $1.000 was given a contract.

The complaint was dismissed as to
one member of the firm, and is still
pending as to two others. The con-
sent agreement does not constitute
admission of guilt, and will remain
on the record for public comment
until Sept. 27, 1976. The commission
can withdraw its acceptance of the
consent agreement after further con-
sideration.

The agreement, which dissolves
the corporation. lays down rules for
any future talent promotion activi-
ties by the firm's personnel. They are
banned from misrepresenting the

promotional services or the claimed
amounts of money spent on their
clients, and must see to it that em-
ployes and salesmen abide by the
consent terms.

They must not misrepresent the
size and power of any company they
are associated with. Also, they must
provide a 10-day cooling off period
for any future service contracting,
and notity all advertising media they
use that they are under the FTC con-
sent order.

Jazz Proclaimed

NEW YORK—September will be
“Jazz Heritage” month in Nassau
County on Long Island here. Procla-
mation ceremonies are scheduled for
Aug. 3l in the Village of Hempstead,
Ralph Caso, Nassau County execu-
tive, presiding.

G. Tsai & Company, Inc

MENBER NEW TORK STOCK EXCHARGE INC.

RUSS GALLAGHER

1900 Avenue of the Stars,
Los Angeles, California 90067
Telephone: (213) 556-3234

FOR INFORMATION REGARDING
MAJOR MARKET QUOTES
PLEASE CALL.

Main Office
55 Water Street
New York, N.Y. 10041

AsR Men

When you need ma-
terial you should check
us out.

We write. Arrange.
Publish. We have pipe-
lines to good, com-
mercial music you
wouldn’t even dream
of. Let us help you.

SUDDEN RUSH MUSIC

rone

(212) 884-6014

[
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_ GALLAGHER AND LYLE

—Their last single, “I Want To Stay With You;
received major airplay on 188 stations across
the country (on many it went Top 10).

— Their current album, “Breakaway, created an
instant sensation upon its release and clearly
established Gallagher and Lyle as major songwriters.

— Their current single, “Heart On My Sleeve; has
already gone Top 5 in England and since its release
here 3 weeks ago the reaction clearly indicates it’s
one of those major songs.

HEART ON MY SLEEVE
THE NEW SINGLE

From their “Breakaway” album (Sp 4566)

ON A&M RECORDS & TAPES

Produced by David Kershenbaum

-
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EXPANDED
DISGO
GOVERAGE IN
OCTOBER 2nd
BILLBOARD

THIS ISSUE WILL
BE DISTRIBUTED AT
BILLBOARD'S DISCO

FORUM,
SEPTEMBER 28
T0
OCTOBER 1.

For those who want
the FULL IMPACT from
the Disco Forum (all
attendees and exhibi-
tors will receive this
issue and Billboard’s
Disco  Sourcebook)
contactyourBillboard
Sales Representative
now to reserve space!

ISSUE DATE:
OCTOBER 2

AD DEADLINE:
SEPTEMBER 22

Note: For extra copies
of Billboard’s Disco
Sourcebook (distrib-
uted with 8/14 issue of
Billboard), send name,
address, and check or
money order for $10
(no cash please) to:

Billboard
2160 Patterson St.
Cincinnati, Ohio 45214

Attn: Dick Moliner

General News

Casablanca Cap Chalks Hot 97%
Increase In Income

® Continued from page |

enables us to provide a finer pack-
age for the record buyer and
through the better bottom line. we
can support our act more strongly.
We have 12.000 sets left.

**The Originals’ by Kiss entered
Billboard's Top LP & Tape chart at
91 with a star this week. We there-
fore should have little or no returns.
That rarely happens with even the
hottest artists. And look at the
money dealers, racks and our dis-
tributors save in not having to make
returns. It's a step in the right profit
direction for the entire industry.

“We definitely won’t make more
because short additional runs of the
special innersleeves, outer album
jackets and collateral materials
would quickly erode that important
profit,” Bogart says.

“The Kiss triple pack consisted of
their first three albums. It hasn't hurt
the sale of their latest two albums. In
fact.it’s helped the new albums. And
selling 250.000 of each of the first
three albums has put them all within
striking distance of being certified
gold.” Bogart says.

Does the fact that the cutoff at
250.000 scts might hurt the eventual
rise of the triple pack up the charts
matter? “Not really. We know that
another 250.000 record fans will
soon have those albums in their
homes. It will make them stronger
Kiss fans.”

Bogart feels so strongly about the
pioneering of the marketing concept
of a truly limited edition that by
holiday time, 1976, there’ll be a de-
luxe triple pack by Donna Summer.
Despite the fact that the first two al-
bums by Summer arc already certi-
fied gold. Bogart wants the triple
pack limited to 250.000 sets. “Expect
even fancier packaging and more
collateral material included than
with Kiss. I want to take the money
we save on such a preplanned pro-
duction run and put it back into the
package. You can imagine the price
we can get when we order a onetime
run of 250.000 each of three differ-
ent inner sleeves. album jackets and
250,000 of cach of the three LPs
from our suppliers.”

The deluxe shrinkwrapped Kiss

package contained baseball cards of

individual members of the group
and a four-color booklet. All LPs
were innersleeved with the original
cover/backliner.  Sherman  ex-
plained that there was a no free
goods provision in selling to distrib-
utors. The first 200.000 sets were ap-
portioned to distributors based on
their BPI by Sherman.

Bogart sees the next limited edi-
tion by Summer going even faster
than the Kiss set because this time
distributors thought Casablanca was
Just putting on another promotion
and would have additional sets
when needed. “I don’t think the con-
sumer ever was alerted to this being
a limited edition. though we im-
printed the set with the words: “spe-
cially-priced limited edition.” ™ Bo-
gart points out that the Summer set
will get a more immediate and con-
certed action from the consumer.
who now realizing there are only so
many sets. will rush to a record out-
let immediately. “And that will put
us closer to the top of the chart when
the set enters the chart,” Bogart
points out.

There were no tape sets produced
for Kiss. “"We might think about
tape on the nextone.” Bogartopines.

Bogart points up an important
byproduct of the quick limited edi-
tion selloff. “*We were able to put
$200.000 in tv time buys through the
Howard Marks Agency, New York,
from our profits to support their cur-
rent touring. We also did some radio
and print advertising,” Bogart says.

LLOS ANGELES—Before several
hundred employes and their fami-
lies Wednesday (11), Capitol Rec-
ords president Bhaskar Menon an-
nounced that the label had achieved
its highest sales in the last six years,
documenting a significant turn-
around.

There was a 97% increase in in-
come and a 35% increase in sales
over fiscal 1975, he says. Total in-
come was $10.349.000 based on sales
of $168.161.000. Earnings per share
rose from $1.58 to $3.12. Fourth
quarter sales were $57,800.000.
which compares 10 $30.500.,000 in

the same fiscal quarter of 1975.
Earnings rose from 57¢ to $1.34.

During the mecting. attended by
several members of the board of
both Capitol Industries and Capitol
Records, Menon announced the ad-
dition of Screen Gems-Columbia
music publishing to the group. A
film of the total EMI worldwide ac-
tivities was shown, as well as a slide
presentation with music of Capitol
Records product. Special recogni-
tion was noted for the recent Beatles
“Rock 'N* Roll Music™ 2-LP pack-
age volume. The Sylvers performed
at the end of the meeting.

20th Century Revamping
Its Marketing Technique

LOS ANGELES—20th Century Records has revamped its marketing ap-
proach and will operate on a “program’™ basis henceforth, according to Harvey
Cooper. senior vice president of marketing. The Aug./Sept. program will be
the first of two programs to finish out the year and included in the programs
will be albums by Ambrosia, the Love Unlimited Orchestra. Nitzinger, Cotton
Lloyd & Christian, Mark Ashton. the Fantastic Four. the Funkadelics and

Clarence Fuzzy Haskins.

“We're offering our distributors dating and billing discounts, but they have
10 buy the entire program to qualify.” Cooper says. adding that “we're talking
about more than a million dollars wholesale in product in just this one pro-
gram. But all 24 distributors will only receive “realistic’ shipments. though the
program is geared for "unlimited volume” if a single breaks through from any

album.”

Salesmen in each region will be supplied with a barrage of marketing aids.
The label is now planning programs into 1977.

Sweet City Records Click

® Continued from page 6

first national success was Maureen
McGovern’s hit single of Oscar-win-
ning song “The Morning After.”

Belkin himself was no novice in
aspects of the. music business be-
yond concert promotion. He has
managed the James Gang for 7'3
vears through all the group’s myriad
personnel changes. “The James
Gang principals, Jim Fox and Dale
Peters. have great gifts in finding
outstanding guitarist-writers  who
move on to solo careers,” says Belkin
jokingly. “They found Joe Walsh,
Tommy Bolin and Dom Troiano.
But the next Gang is so good. no kid-
ding. that Atlantic turned me down
flat when [ explored releasing on
Sweet City the album the group just
finished.”

Belkin feels that his location as a
concert promoter gives Sweet City a
unique advantage for breaking rec-
ords. “I do dozens of shows every
year in Cleveland, Detroit and Piuts-
burgh. three of the best radio break-
out markets in the country,” he says.

“My relationship with the radio
stations there is so solid that if we
bring them product with anything
valid going for it, I'll almost auto-
matically get the shot at airplay.
These three are the markets that
broke Wild Cherry this spring. in
fact.”

Belkin and Maduri intend to keep
Sweet City a limited roster label. At
the moment. its only other artist
signed besides Wild Cherry is Su-
mone Cooke. a cousin of the late
Sam Cooke.

Joey Porello heads promotion for
Sweel City and Norm Leskiw directs
sales. Both are industry veterans.
Belkin's brother Jules now does most
of the artist booking for Belkin Con-
certs, with Mike concentrating on
liaison with the halls and the fledg-
ling record company.

“We don’t shove Wild Cherry
onto our own concert bills unless the
date makes sense,” says Belkin. “As
a matter of fact, we're being ultra-se-

WwWWwWWw.americanradiohistorv.com

lective about touring the group,
turning down a lot of dates that have
been offered. Wild Cherry has
played about 10 concerts as an open-
ing act so far, and no more than
three of them were shows we pro-
moted. Fortunately the group is a
popular regional attraction in
Southern Ohio and can make a good
living while it builds nationally.”

Belkin and Maduri went to major
record labels with a sampler tape of
partial songs cut by five Midwest
artists in local studios. The acts were
not actually signed to Sweet City at
that point but were being showcased
to demonstrate the quality of music
available from a Cleveland-based
record company.

“Ron Alexenburg and Steve Po-
povich of Epic focused right in on
Wild Cherry from the audition
tape.” says Belkin. “There was no
doubt this was the first act every-
body wanted to go with.”

Overstreet
Will Judge

NEW YORK—Dot Records artist
Tommy Oversireet will be one of the
judges on the 1976 Realistic
$100.000 CB song search sponsored
by the Radio Shack chain of elec-
tronics shops. Overstreet is a country
music artist. songwriter, music pub-
lisher and record producer.

The contest, which closes Aug. 31.
is open to all US. and Canadian
residents. Prizes will be awarded for
the best original music and lyrics in
asong centered around the theme of
Citizens Band radio, its operation,
everyday use, or any phase of CB ac-
livity.

A total of 63 cash prizes will be
awarded. The 10 winning songs will
be recorded by Radio Shack. and re-
leased on its own label.

Matrix Combo
Sued For $1 Mil

LOS ANGELES—Headquarters
Productions. a Chicago manage-
ment firm, has filed suit against Ma-
trix. a Wisconsin rock act, and
booker Willard Alexander in Fed-
eral District Court in Chicago. The
pleading charges the act with breach
of contract and secks $1 million in
cumulative damages.

Plaintiff alleges that the act, en-
couraged by Alexander, sent a letter
of termination to Headquarters Pro-
duction, attempting to break the
pact before its normal end. Plaintiff
claims it recorded an album and
negotiated lease of same to RCA
Records. Contract was for a gradu-
ated 8% to 12% royalty over a five-
year period with an advance of
$35.000 half payable upon signing
of a contract and the remainder due
when the album was received.

Sam Freifeld represents the man-
agement firm, while Dick Shelton
represents the defendants.

BMI Is Honored By
Calif. Legislators

LOS ANGELES—BMI has been
honored by the California Senate
Rules Committee for “outstanding
and effective service to the growth of
the music industry in the State of
California and throughout the U.S.”

In addition, the state resolution
praises BMI for its continued spon-
sorship of the Los Angeles Song-
writers Showcase and the BM1 Mu-
sical Theater Workshop, which gives
songwriters and composers an op-
portunity to display their music be-
fore the industry and public.

Yo pick a handie
Yo use a 0 code
Yo use CBin e

Yo select the type ot

Yo Break o channel
To do a radio check

To use this starter kit

L

sianguage on the air

mergency
Touse CB etiquetie
€8 equipment foryour |
neads
To keep your falk legat

S, ; lu @ Yo use CB for enjoyment

1o gotinto the exciting |
world of C8 radio i

Initial orders will be shipped C.0.D. You must enclose a de-
posit of 25% for all C.0.D. orders. To apply for open account,
please request a credit form,

ﬂmca gfea%dj & ?/?(
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“If You Can’t Beat ’Em, Join 'E
The explosive debut single by

Mark Radice . _
that's jumpin’ onto major market R
and secondary station piaylists foe
across the country. o P g
WRBD WLIB WWRL WFJL ? .
KYOK WJLB WBLS-FM e -t
WHUR-EM  WYLD ’
WUFO  WNJR  WANT
WDAS WRAP KYAC
WKND WTNJ WCAU-FM
WHAT KRE WVKO WUSS
WOKS WWIN WMBM KNOK
WLOU WEBB WJIZ WOL WABQ KDKO WTLC WENZ
WANM  WAMO

“If You Can’t Beat 'Em, Join 'Em.” UAXW 840-Y.
From Mark Radice’s exciting new album
“Ain't Nothin’ But A Party”. UALA 629-G.

On United Artists Records & Tapes.
The Team Behind Mark Radice
Sid Maurer & Fred Frank, Produced by Jeff Lane l ”

Public Refations - Richard Gersh Associates
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Why Ahmet Ertegun Can Sell
More RecordsThan
Anyone Else In America

When Ahmet Ertegun, head of
Atlantic Records, wants a rec-
ord —wants it in the stores, on
the radio, up the charts, and
over the counter—he has
what it takes:

A hot line to the Warmner/ "
Elektra/Atlantic distribu- <
tion machine. '

Ahmet's Sales Army last year deliv-

ered 55 gold records in 52 weeks for W/E/A,
for a new American (and, we presume, world)
record.

Not only do Ahmet’s records go gold, they also
go platinum. So far this year, Ahmet's Army has
conquered the platinum plateau for four At
lantic-distributed acts: The Rolling Stones, Led
Zeppelin, Bad Company and The Bee Gees.

And industry statistics prove that Warner/
Elektra/Atlantic’s distribution sells more
records, and charts more albums, than any
other.

(For the first half of this year, Warner/Elektra/
Atlantic ranks Number One, with a command-
ing 24.3% of Billboard’s singles and album
charts. Closest runner up was 7.5% behind.)

Reasons Why W/E/A Sell More Records

For starters, the Warner/Elektra/Atlantic dis-
tribution machine has hit albums to work with.
The Machine has had more chart records in
the past six months (198) than any other.

These hits are started not by one but by three

{

high-powered Promotion Depart-

ments, plus the WEA Group's 79

eager young promotion men,
many of them in almost con-
tinual heat.

Another reason: Each
branch has a Singles Ac-
tion Specialist. His job:
when a record goes on the

radio, he rushes stock out in the mar-
ket. Faster than anybody.

(It was WEA's idea. Others are just catching
on. In the meantime, the Warner/Elektra/
Atlantic group is Number One in the singles
charts this year, too, with a 25.4% share.
Nearest competitor: 10.2%.)

Some Secrets of WEA’'s Album Sales, Too

e Seven full stock warehouses in the U.S.
Sales offices in 11 other cities.

e A total of 92 salesmen, plus another 77
support sales troops, plus Atlantic's own
eight home office musclemen.

They're but a hint of the power produced
when Ahmet Ertegun or Mo Ostin (Warners)
or Joe Smith (Elektra) push the record busi-
ness’ Biggest Button.

WEA can prove it

Billboard says that a stunning 23.9% share of
the album charts comes from Elektra and
Warners and, of course, Atlantic Records.

Developers of The Biggest Button in the
business.

Q A Warner Communications Company
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SCHLOCK DROPS

® Continued from page 3

squeese in an assortment of surplus
albums. Singer savs he moves sur-
plus in the Targer Circles store.
mavhe 3% of hiv dollar volume.
Singer feels he could do better it he
were solictted more activels by sur-
plus distributors.

The 13 Fhipside stores in the
Southwest operated by Allan Rosen
doa “strategie 3% of their dollar™ in
surplus. Rosen mives cutouts in with
his regular shell” merchandise. get-
ung as high as $3.97 foric He points
up that when an established act has
a hit the overstock titdes move out
along with the new hit

The 12 Music Plus
greater Los Angeles do between 3%
o4 of their register turn in surplus,
Lou Fogelman of that chuain asserts.
He finds bhest sales results from
blendmg hassurplusat $1.97 10 $2.97
with his midprice budget albums.
Foeelman finds he does best with
surplus when his local buvers and
managers actually visit the
warchouses of several schlock dis-
tributors. thus  circumyenting  the
time lag and fauly order fill,

He'll normally buy from 200
300 of a utle and has bought as heay -
v as L300 of a good ditle, Ads in
community - newspapers. adjacent
college papers and sidewalk sales
Poost surplus movement. Fogelmuan
has tound.

Surplus is profitable only when
its deparumentalized and well man-
aged from buv 1o replenishment.
Ben Bartell. executive
of the 68-store Wherchouse chamn in
Calitornia. sayvs. Roger Hartstone s
full-ime manager of surplus. “We
create a price image. Customers look
for the S1.97 and $2.97 product tags.
We buv from a dozen natonal
sources. You must buy vervs ven
right: there’s no return.”

The 13 Evolution stores in greater
Houston do about 2.5% of total vol-
ume in surplus. Gary Barnard.
buver. says. Hes tound only a 60%
(il on the needed titles, ™ Foo much

stores in

local

vice p[ulduu

of the albums oftered have been on
many schlock lists tor three vears,
I'he puhlu is tired of 1 We did ereat
three vears ago. but ats fallen way
off. \LII]WIU\ wholesalers must kup
better track of what's on the charts.
reminding accounts of how an act iy
hot and what ¢lse they have inin-
ventory by that act.”

Ihe dp[wm\lmild\ 70 Camelot
stores do 8% 10 9% regularly i sur-
plus. lwu)u‘ sy Like
Geigel. Bressi tecls surplus must be
treated with the same care as regular
merchandise. Camelot stores tradi-
tonally feature dump tables with
hoth LPs and tapes from §1.99 o

Philly Dea

PIHTLADELPHIA While  the
nostalgia craze in recording circles
has long peaked. there iy sl a
steady and profitable market for
old-time records -much of it kept
altve by the ever-present interest in
the big band sound and the contin-
ued headline ability ofan Elvis Pres-
ley ora Frank Sinatra. plus the refu-
salolthe jazz music bufl to ever give
up thestrugele for musical survival,

Apart from the “old records™ bin
at many of the record shops around
town. there are four merchants here
and another in nearby Easton. Pa.
linding a ready market for the 78s
and 455 dating buack o the 208 and
30s. Third Swreet Jazz and Rock.
Fime Was, Brvn Mawr Record
Shop. and Vul Shivelv's Record
Store fill the collegtor needs here
while Rock "n" Roll Heaven enjoys a
pmllllhlc market with dated disks
in Bethelehem.

Its evervthing from Armstrong to
Coltrane at Third Street JTazz and
Rock m the midtown sector operated
by Jerry Gordon. Along with the
Jass buft pleasers. Gordon carrids a
large ~tock of long-deceased rock
bund recordimes like the Nasz and

Joe Bressi

Femme Distributor
Chicago’s Norris Unique

By ALAN PENCHANSKY

CHICAGO Women In Music/
Chicago. an independent distribu-
torship specializing in “woman-
identitied music. or music which
speaks from a position ol woman’s
strengths,™ s adding three new la-
bels. Thelma Norris, its founder. re-
ports.

Norris savs the addition of Cas-
cade. Cassandra and Lima Bean
mahes her the wholesale outlet here

Industry Women
Meet In N.Y.

NEW YORK-—-The Nationul
Assn. of Women in Music holds it
first general membership meeting of’
the vear at Bell Sound Studios here
Tuesday (17).

Ihe group was formed lastyearin
an attempt to reverse what it termed
an industry pattern of” unequal op-
P(\Illll]lllL\ for women when it
comes o advancement and pay in
both exccutive and creative cireles of
the business,

First 45 minutes ot the session.
6:30 to 715 pom. iy open o paid
members only. while the remainder
of the get-together will be open to all
those interested. Connie De
Nave. president.

AR

for one dozen LPsoand that by De-
cember. through anticipated  re-
leases. the number will be 19,

Other labels she distributes are
Olnvia. Redwood and Shroder. Nor-
ris hegan the distributorship i Jan-
uan with only the Olivia line.

Norris savs Women in Music/
Chicago prc\cnll_\ N supplyving 23
retail outlets, including the Laury's,
Rose. Sounds Good and Hear llere
chaimns,

“I've asked some of the stores o
create aspectal bin for women’s mu-
sic T the former juzz pranistexplains.
She savs none have obliged.

\UIII\ NAMS her hl“"L\I sellers are
“Ihe Changer And The € hanged.”
by singe [/\nn\:‘\\nlu Cris William-
sonon Olivias and smger/hvricist
Holhy Near’s “You Can Know All |
Am.the latestalbum on Near'sown

Redwood label.

FFor the fall, Norris anticipates
strong response (o athums she will
dintribute by Be Be Roche. “an out-
front Lesbran rock band.”™ Norris
savs, by Cassie Culver.a country urt-
istoand by Margie Adam. whom
Norris \;1_\; i~ the premicre feminist
NOngwriter.

In addition to supplying retailers.
Norris Is active in promoting o ra-
dio stations and the pressc and ~she
has produced two Jocal coneerts that
featured performers in her catalog.

General News

Retailers Criticize Growing
Lack Of Quality LP Cutouts

§2.99 and S2.99 o S399, respec-
tvely. Camelot buss from 23 differ-
entsuppliers. Thes term the surplus
arca. “Bargam Bins”

Paul DeDominicis. who worked
for vears with Lenny Silver in But-
falo. opened up his giant Earwax
Records. Cleveland., last November.,
Surplus contributes 107 o his dollar
volume. He instructs his clerks to
push i When o patron comes to the
counter with an [P the clerk sug-
gosts he might be interested i an-
other album by the act in the sur-
plus. Bargain hunters create good
word-of-mouth for his growing sur-
plus section. DebDominicis says.

By MAURIE ORODENKER
Cream. and obscure labels like Ac-
tual. Enja. Unit Core and Stash.
along with colleciors” LPs and cut-
outs. Time Was, also in the midtown
stream. wis opened Lust vear along
antigue store row by Ernv Albert.
former manager of the adult music
departmentat Franklin Music Store
which has since become a Sam
Goody's shop.

Time Was caters principally to the

nostalgia bufts. calling itsellfa "Nos-
talgia Music Shoppe” Stocking

mainly 78 with some 435 and LPs,
the store secks o 11l the void tor
those abandoned by rock. The
record inventory is heavy in original
film score recordings, old
tunes. big band singers and orches-
tras., ‘md jazs mllullnn eems. The
store ‘l].\O has a \puldl section tor
show business funs featuring sheet
music. magazines, stlls. books and
collector gi[‘l.\.

show

In ~uburban Brin Mawr. Bl
Schachner’s Bryn Mawr Record
Shop carries everything from out-of-
print Monhkees atbums o orniginal

Caytronics & CB

Near Import Acc

® Continued from page 6

which is sufficiently popular inter-
nationally o |le|1\ 4ominimum
press run of thousands of copices.

Thus. Cavtronices presses ondy 107
of the catalog from INDICAL the
CBS affiliate coverg all of Central
America. And it has released only
two albums from Uruguay which
abo has a vast catalog of folklorie
nusIc.

Certain countries like Peru. Co-
lombra. Uruguay and the Central

lers Push the Oldies

cast recordings of Broadway musi-
cals that never made it along with
78 of earlv. carly vears. Val Shi-
velvis Record Store in suburban Up-
per Darby. Pa.is stocked with
100.000 rock “n” roll and r&b singles.
The store does i big mail-order busi-
ness nationally.

In nearby Bethlehem. Bob Wolte.
who also doubles usadisk jockey for
WEEX in neighboring Easton, s
capitalizing  on - musical I]O\l‘ll"l‘l
with his recently opened Rock
Roll Heaven. Tuanes recorded 2 ) [
30 vears ago and up o the present
time are carried by Wolfe, along
with ~ome of the early 1900s. The
h'u‘d-ln-«'cl rccnrdinﬂ\ ‘md
Jov
stoek of dhuul l\ )()U dated disks.

The most valuable records for
Wolfe, although not the most desir-
able ones here. are the old black
aroups like the Ravens, the Crows
and the Medallions, Thaer record-
ings are extremely rare in that area
since the black groups i the S0
never made it quite as big there asin
al markets.

di\co

formed
fack Kellman and

Northside Muanagement
in Hollvwood by |

Terry Cohen to handle all aspects of

management and carcer guidance.
Imlml clients are Flora Purim. Airto
Moreiro and Cash MeCall Fiem can
be contacted at (213) 637-2840.

* * *

Sal Wa. publishing arm of Mar-
sel Records Inc. faunched in Los
Angeles. Brenda Lumm is execunive
in charge and will report to Gavin
Murrell. president of Marsel. Tirst
writers signed are Frank
and Daniel Kane.

Johnson

* * *

George Sewitt. formerly  with
Jerrs Weintraub's Management 1L
has setup his own management op-
eration based i New York. [First act
signed is singer Diane Scanlon. At
present. he is working out of his
home (212) 331-53380

* * *

SSS Management. Ltd.. Inc.
formed in Nashville by Shelby S,
Singleton Ir. producer and owner off
Plantation. 888 and Sun Records,
Firm will manage
fanrs of Sm«vlktun s recording artists
which mclude Webh Pieree. Hank
Locklin, hmmy €. Newman, James

A Manilow Special

CHICAGO- T'wo soldout Ra-
vinia Park performances by Barn
Manilow provided the hukdmp for
a one-hour ABC-TV special pro-
duced und directed by Steve Binder.

Show will beam in the tall. spon-
sored by Kraft Foods.

the business al-

www americanradiohistorv com

New Companies

O'Gwynn and Rita Remington. and
\\IH serve das consultant for Jeannic

CRiley Firmis located at 3106 Bel-
mont Blvd.

* * *

Windscreen  Productions/Wind-
sereen Publishing launched in New
York headed by Rupert Holmes,
Jeftres Lesser and Norman Kurty,
Upcoming re include the
Strawbs” “Deen Cuts™ and Holmey
solo LP Singles™

caNes

* * *

Botom Line Management has
heen formed i New York by Stan-
les Snadowsky and Allan Pepper as
an extension of the mightelub. and
the recently formed Botom Line
Music Co. Dean FFricdman and Dan
Daley have been signed o exclusive
representation.

* * *

ABC Musie Productions has heen
formed in Lov Angeles by ABCY
Dunhill Music Ine.as a subsidian
record production firm. Firm will
exploit the ABC Music catalog and
for producing and recording song-
writers with artist potential who are
axclusively contracted o ABC Mu-
SIS

* * *

Henry  lTobias Music Co,
launched in Los Angeles by com-
poser. author and publisher Henrs
Lohias in connection with Chappell
Music Co. Tobias's catalog will be
added 1o Tobey Music and Veha
Corp.alvo associated with Chap-

pell.

rd

Amenican natons will hive much o
gain from the import drrangement
because Cavtronies relgases oniy a
small pereentage ot thiir catalogs
here. On the other hand. [Mesico will
be less affected since Cidvronies al-
ready releases 75 1o PO of the
CBS Mexican product. rgtlecting the
laree demand from the fhuge Mexi-
can communits on thispside of the
border.
Sousa sinvs the imporgservice will
be aimed primarily at the pockets of
concentrated  populafions from
Latin Amernican countfies i the
LLS. Cenwral Americdns in San
Francisco. for example] or Argen-
tnians in New York.
CBS Internatonal haJathiliates in
Argentina. Braal, Cenupl America.
Colombia. Jamaica. Mevico and
Venesuela In addition, fthas mter-
national representatives| in Bolivia,
Chile. Dominican Repifblic: Ecua-
dor. Peru and Uruguay.
Sousa projects that thd bulk of the
imported pmduu will] consist of
folklorie music v pieal of cach coun-
try. That specialized
finds its was across natignal borders
as does international-ivle music
which has unnversal apgeal despite
the national origin of thp artist.
Cavtronios will print{a scparate
mllloﬂ for the imporgd product
and will promote tas a special prod-

=

1inie ~eldom

uct series.

Sousa savs his compapy plans o
import about 300 copips of
number. The product w (Il be stored
in California and New Y prk and will
be distributed only by special order

cach

through  Cavtronies brinch  man-
agers throughout the Uy
National Lampoon,
Epic Are Partin

NEW YORK  Nutignal  Lam-

poon Records has negoated a re-
fease from s distributiopy pact with
IZpic Records, according to Matiy
Simmons, National
Fampoon.

Lampoon Records now nego-
tating with several otfier
companies tor the prodpction and
distribution of ity album product.
Two bestselling Lampopn records.
“Gold Turkey™ and [Goodbye
Pop.™ were produced apd distrib-

chairman of

record

uted by Epic. Three othefs were dis-
tributed by Blue Thuntb. Severul
were on the charts, and two were
nominated for Grammy Awards,

RIAA

Record
_ Winners
Albums

Boz Scages’ “Silk Dagrees™ on
Columbia: disk is his firgt gold al-
bum.

“Ted Nugent™
first gold album.

on Epic:|disk is his

George Benson's “Breezin® ™ on
Warner Bros. is platinum.

Average White Band's Soul
Secarching™ on Atlantic: disk is its
third gold album.

Boz Scages’ =Silk Degrees™ on
Columbia: disk is his first gold al-
bum.

“Ted Nugent™ on Epic: disk is the
artist’s first gold album.
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In the course of less than 12 months
David Bowie has presented.the world
with two phenomenally-acclaimed
gold albums...“Changes One”/ his
greatest hits and “Station to Station”.

Now out of “Station o Station”
comes “Stay”, the next golden
moment in his most sugcessful
recording year to date

e ba e, R

2

N “CHANGES ONE”
_ .. - the newest gold album. ;
» STAYS.

\ " the new single from
d DAVID BOWIE.

CHANGESONE e '

‘ . ' : 1 & ] BOWIE’S GREATEST HITS
- Includes: APL1-1327

Fame-Space Oddity

John, I'm Only Dancing DAV'D BOW'E
™ g STATION TO STATION

——

Includes:

“TVC 15” & “GOLDEN YEARS”

Ay americanrad
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Classical Broadcasters Weigh
Sales & Computer Innovations

® Continued from page 1

Rudio Sales. a division of Parkway
Productions Inc,

Both Parkway and Radio Market-
ing outlined a sales approach that
would stress the exclusivity and re-
sponsiveness of the classical au-
dience, along with its relatively high
percentage of “opinion  leaders.”
The groups propose 1o seck institu-
tional advertising and to approach
corporations directlv. targeting pub-
licrelations and advertising budgets.
This focused. “conceptual™ ap-
proach. the classical broadcasters
feel. can overcome their perennial
deficiency in shear audience num-
bers.

Under both proposals. national
accounts could purchase spot adver-
tisements on any of the represented
stations. or buy into the national
chain on a package basis. Program-

ming sponsorship  throughout the
sales network also would be avail-
able.

But the kev to such a sales foree is
total representation of all commer-
cial stations, the broadcasters affirm.
and they indicate that one of the
packages must be agreed upon as a
body.

“It's an all or nothing proposi-
tion.” explains C.K. “Pat™ Patrick.
general manager of Cleveland's
WCLV and sccretary-treasurer of
CMBA_If vou can't goin and sav 1
represent all of the classical indus-
try. it won’t work.

“The concept is somcething that
CMBA has been aware of for a long
time.” he adds. "We've needed it.”

In another conference develop-
ment demanding industry-wide co-
operation. commercial and non-
commercial stations alike explored
the use of computer aids in program-

Innovative Program Ideas
Encourage WBUR Disciples

By JIM FISHEL

BOSTON—The eastern section of
the U.S. has alwavs been known for
itsabundance of progressive campus
radio stations. One of these is a
trendsetter that some stations look to
for guidance.

WBUR. the radio voice of Eastern
Univ. here, does several innovative
bits of programming that makes it a
leader.

Each month. the staff of WBUR
(which numbers upwards of 50. in-

cluding a large number of commu-
nity volunteers) assembles a booklet
entitled “Folio™ which lists all of the
programming for that month. as well
as communications from the man-
agement and a column of electronice
expertise edited by staff member Pe-
ter Mitchell.

The station. a 20.000-watter. is a
member of several organizations, in-
cluding the Massachusetts Broad-

(Continued on page 26)

NRBA Pow-Wow To
Draw Syndicators

SAN FRANCISCO—A huge number of radio programming svndication
firms have signed up for the 1976 National Radio Broadcasters Conference &
Exposition. including such names as Bonneville Broadcast Consultants, the
Chicago Radio Syndicate. Drake-Chenault Enterprises. H.G. Productions,

KalaMusic, Burkhart/Abrams & Associates. Radio Arts. Schulke

Radio Pro-

ductions. and the William B. Tanner Co.

For many. i1l be the first trip to the annual conference of the
Radio Broadcasters Assn. Abe Voron. executive

National
director of the NRBA. also

reports that exhibit space is soldout. as well as hospitality suites. and that hun-
dreds of registrations from AM and FM broadcasters have been received.
The meeting will be Sept. 19-22 at the Hyau Regenev Embarcadero here

HOWLIN’ SHOW Chris Ford left,
and Wolfman Jack team up on
CJBK in London, Ontario, for a
“howling’ success on the station.
Wolfman Jack was in town hosting
his own review at The Factory, a lo-
cal disco. He appeared with Ford on
the air june 24-25.

New WIXY Calls

CLEVELAND—-WIXY has ap-
plied for the call letters WMGC and
will bill itself as “Magic Radio.” ac-
cording to manager Nick Anthony.
He expects the new calls to be ap-
proved by the FCC within three to
six weeks.

and among the speakers and moder-
ators will be Lee Bavley of Drake-
Chenault Enterprises in Los An-
geles, Jack Thayer of NBC Radio.
and Gary Stevens of KDWBin Min-
neapolis. A full agenda is expected
to be announced this week.

In equipment. the exhibitors will
include Ampex. Ampro. CBS Tech-
nology Center. Collins. Dolby. Fi-
dellpdg Harris. and IGM. among
more than 60 radio oricnted firms.
Sansui and U.S. Pioneer will also ex-
hibit. Other firms operating hospi-
tality suites will include The Good
Music Co., More Music Program-
ming. Eastman Radio. Arbitron.
Peters Productions, Radio Program-
ming/Management. and TM Pro-
gramming.

The association has been con-
fronting the NAB and such networks
as ABC, NBC and CBS withdrew
from the organization. However.
NRBA president James Gabbert,
owner of KIOI-FM-AM in San
Francisco. says that many executives
from these radio groups will be on
hand at the meeting. He points out
that the NRBA has also been grow-
ing in membership in spite of net-
work nonsupport.

ming operations. A formal CMBA
committee was established to in-
vestigate the creation of a universal
programming data bank that would
be available to all concert music sta-
tions.

The itmpetus for this approach
came from a presentation by two St
Louis area non-commercial stations.
both making use of a4 Univ. of Mis-
souri computer in their program-
ming operations.

Barbara White Pierce of CWMU,
Clayton/St. Louis. reported on the
use of computer-linked typesetting
for her station’s monthly program
guide. The move has realized a sav-
ings in production costs of 60%. she
says. Richard M. Bailev of KBIA.
Columbia. Mo.. explained how his
station employs a different program
on the same U. of M. computer for
the actual broadcast programming.

“The computer is forcing us into
arcas of the library that might not
otherwise be used.”™ Bailey reports,

Bailey called for formation of a
committee to design a standard ap-
proach to keypunching program
data about classical records. This com-
mon information base could be used
both in devising programs and for
simplified. computerized typesetting
of the program guides that many
classical stations publish.

The benefit of such a svstem to the
record companies, in allowing them
immediately to determine the mar-
kets in which records are being
played. also was noted.

Station  WGMS. Washington,
D.C..indicates that it will make,_use
of'computers to control an inventory
of gift premiums. when it broadcasts
a marathon in support of the Na-
tional Symphony this season.

A new CMBA committee also was
established to work through the
board of directors on problems
affecting the relations between com-
mercial and non-commercial sta-
tions. These occasionally an-
tagonistic groups aired grievances
in the most animated and popular of
the conference sessions that saw
commercial stations express concern
about the “specter of non-commer-
cial competition.” through corporate
underwriting of programs. which.
thev claim. has become de facto ad-
vertising.

“We're both farming the same
plot.” a commercial broadcaster
complained. noting that non-com-
mercial stations are pursuing excit-
ing commercial accounts in certain
markets.

During this session. Norman Ka-
derlin, director of cultural program-
ming for National Public Radio. was
confronted about NPR’s bid to cap-
ture the Texaco/Metropolitan Op-
era broadcasts for the network.

“Texaco represents once big chunk
of money on this radio station and
I'm not going to give it up without a
fight.” exclaimed the general man-
ager of a commercial station.

According to Kaderlin. NPR is
negotiating with Texaco and the
Metropolitan for a test airing on the
network this fall.

Among other significant results of
the broadcasters four days at the
Sheraton Plaza:

e CMBA will step up cfforts
through existing committees 1o ob-
tain a more cquitable relation with
licensing organizations. Under blan-
ket agreements with BMI. ASCAP
and SESAC. the classical stations
pay rates equivalent to stations

(Continued on page 47)
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BENSON PICK—Warner Bros. recording artist George Benson, left, draws

winning entries in “New Music Sweepstakes,” a promotion featured on

WHUR in Washington co-sponsored by Warner Bros. The winner received a

complete home sound system. Checking out the list of winners to be read on

the air is program director Andre Perry, center, and air personality Robin
Holden.

WCKS Surprises
Self; Tops Market

COCOA BEACH. Fla.—Fcaturing a plavlist of 50 current records and no
oldies, WCKS has zoomed out of nowhere to take over a solid No. | audience
ratings position under new program director Ben Hill and programming con-

sultant Mike Joseph.

The sudden. overnight ratings success wasn't expected. because Joseph
prefers to build a station slo“ and sure. believi ing that such stations tend to not
only fare better financially, but last longer in the market.

Tn one book. the station hitNo, l'in the April/May ARB in average persons
6 a.m.-midnight and was No. | in teens in average quarter hour and cume and
No. I'in men 18-24 and No. 2 in women 18- 74.

Joseph savs that in the past when he used a format heavy with oldies, “the

station would peak too fast ... the
station would get ratings early and
peak in six months.

"My stations now tend to not be
the noisemaker anvmore ... I've
learned to let them climb slowly and
surelv. I don’t want to be the 90-dav
wonder in the market.”

But WCKS. which bills itsell’ as
CKI10L “has one of the best pro-
gram directors I've ever met—Ben
Hill—who we obtained from WRKT
in the market.”™ And the staft is ex-
tremely good. Joseph savs. The
lineup ha\ Jim (Ron St. James)
Sumpter in the morning. Hill in
mid-day. Jim Picrce in afternoon
drive. Michael Stone in carly cve-
ning. and Spanky McCov in late
evening.

“One of the biggest jobs today in
contemporary radio is training disk
Jockeys out of the Q-format.™ says
Joseph. “Luckily. I've managed to
make “personalities” out of every
disk jocky I've hired.”

The station uses the catchline of

“Your Music Connection™ on the air

and features a new concept type of

jingle after every record: called
“chants™ more than jingles, the 1D
package was developed by veteran
Bill Mcecks. Dallas. of PAMS.

The reason for the shift to new sin-
gles primarily. according to Joseph,
“is that with every station playing
10-15 current hits and the same old-
ies, they have diluted themselves.
And the crossover records have hurt
those formats even more.

“We're trying to be different. re-
freshing. And anyway. | haven't
done a golden oldies format since
1970. T don® twant to go back into the
past... I want to hve for today.

“Mostly, Pve always used oldies o
kick off a format. Many people to-
day don’t realize it. but when we
kicked off rock on WABC in New
York. it was a solid gold format.
People thought we were crazy to do
that sort of thing at that time.”

A Sacred Music
Format Shines;
Nix Paid Shows

By GERRY WOOD

GREELEY. Colo.—With a July
gross of $12.000 obtained through its
new “contemporary Christian mu-
sic” format, KFKZ is proving that a
religious-oriented station can make
money without running paid reli-
gious programs or preachers.

“In seven months we've already
doubled the billing goal for the end
of 12 months expected by our stock-
holders.™ advises Gail Holmes, pro-
gram director of the 100.000-waut
stereo FM that sends a strong signal
through the valleys and peaks of the
Rocky Mountains. Even with the ex-
pense of two full-time and two part-
time emploves at top-of-the-market
salaries. KFKZ was operating in the
black in its second month.

The stockholders were initally
skeptical of the format. fearing it
was too narrow and restricted for ap-
peal. The format stresses music with
newscasts, church news and an up-
tempo “Joyful and Free™ singing
logo produced by Wm. B. Tanner.,
Memphis. The sound is easy listen-
ing with country and rock-flavored
tunes. thovgh straight country or
acid rock songs are not plaved.

“The success of KFKZ is proof
that contemporary Christian music
is a viable format for today’s radio
programming.” comments Holmes.
“It's worthy of consideration for any
station searching for a different for-
mat. Aside from a theological stand-
point. in the world of business and
advertising, we've proven that this is
a format to watch.”

{Continued on page 38)
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Billboard

Playlist Top Add Ons
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Playlist Prime Movers % | Regional Breakouts & National Breakouts
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TOP ADD ONS -NATIONAL

(D) BOZ SCAGGS~Lowdown (Columbia)
CHICAGO-If You Leave Me Now (Columbia)
ORLEANS—Still The One (Asylum)

D -Discotheque Crossover

ADD ONS—The two key prod
ucts added at the radio stations
listed, as determined by station
personnel.

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station’'s
playlist: as determined by sta
tion personnel

BREAKOUTS —Billboard Chart
Dept. summary of Add On and
Prime Mover information to re
flect greatest product activity
at Regional and National levels

Pacific Southwest Region

® TOP ADD ONS

CHICAGO- 1t You Leave Me Now (Columbia)
(D) K.C. & THE SUNSHINE BAND —(Shake. Shake

Shake) Shake Your Booty (TK

CLIFF RICHARD - Devil Woman (Rocket)

* PRIME MOVERS:

WALTER MURPHY/BIG APPLE BAND-A Fifth
Ot Beethoven (Prvate Stock)
WILD CHERRY—Piay That Funky Music (Sweet
City)

(D) LOU RAWLS—You Il Never F nd Another Love
Like Mine (Phila int )

BREAKOUTS

CHICAGO—!f You Leave Me Now (Columtia)
CLIFF RICHARD-Devil Woman (Rocket)
OLIVIA NEWTON-JGHN-Dont Stop Behewin
(MCA)

KH)—LosAngeles

De K.C.& THESUNSHINE BAND—Shake Your
Booty (TK)

® CHICAGO-If You Leave Me Now
(Columbia)

* WILD CHERRY —Play That Funky Music
(Sweet City) 17-11

 HELENREDDY—!Can't Hear You No More
(Capitol) 28-23

KDAY—Los Angeles .

® 0'JAYS—Message (Phila Int'l.)
® FOURTOPS—Catfish (ABC)
* NONE
*
KIIS—LosAngeles -

® HALL& OATES—She's Gone (Atlantic)
® CARPENTERS—Goofus (A&M)

D% LOURAWLS—You'll Never Find Another
Love Like Mine (Phifa. Int'1.) 21 10

* ENGLAND DAN/JOHN COLEY~1'd Really
Love To See You Tomight (Big Tree) 14-7

KEZY—Anaheim o
® CHICAGO—If You Leave Me Now
(Columbia)
® HEART—Magic Man (Mushroom)

* ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tonight (Big Tree) 21 10

* WALTER MURPHY/BIG APPLE BAND—A
Fifth 01 Beethoven (Prrvate Stock) 31 24

KFXM—SanBernardino
De K.C.& THE SUNSHINE BAND - Shake Your
Booty (TK)

® CHICAGO- I You Leave Me Now
(Columbra)

D# LOURAWLS—You'll Never Find Another
Love Like Mine (Phila.Int'1) 17-3

D BEE GEES—You Shoutd Be Dancing (RSO)
102
KCBQ~San Diego - B
® CHICAGO-If You Leave Me Now
(Columbia)
De® B0ZSCAGGS— Lowdown (Columbia)

D* TAVARES—Heaven Must Be Missing An
Angel (Capitol) 27 19

* ORLEANS—Still The One (Asylum) 17-14
KAFY —Bakersfield o
® OLIVIA NEWTON-JOHN—Don't Stop

Believin' (MCA)
® RICKSPRINGFIELD—Take AHand
(Chelsea)}
D K.C.&THESUNSHINE BAND —Shake Your
Booty (TK) 26 15
* WILD CHERRY—Play That Funky Music
(Sweet City) 2212

KRIZ—Phoenix o B
& CLIFFRICHARD—Devil Woman (Rocket)
® WAR-Summer (U.A)

* NEILDIAMOND-if You Know What | Mean
(Columbia) 14.7

* ENGLAND DAN/JOHN COLEY—1'd Really
Love ToSee You Tonight (Big Tree) 8 3

KBBC—Phoenix o
® STEVE MILLER BAND—Rock'n Me (Capitol)
® DOOBIE BROS.—Wheels Df Fortune (W.B.)

* SILVER—Wham Bam Shang-A-Lang (Arista)
2516

* CHICAGO-If You Leave Me Now
(Columbiay37 29

KTKT—Tucson -
® RICKDEES-DiscoDuck (RSO/Fretone)

* BOBBIEGENTRY~0de To Billy Joe (W.B &
Capito)) 21 16

* PETER FRAMPTON—Baby. | Love Your Way
(A&M) 12 8

KQEO-Abuquerque

® LADY FLASH—Street Singin’ (RSO)

® RICK SPRINGFIELD—Take AHand
(Chelsea)

* WALTER MURPHY/BIG APPLE BAND —A
Fifth Of Beethoven {Private Stock) 28-17

* GEORGE BENSON—This Masquerade
(W.B.)27 18

KENO-LasVegas
@ RICK DEES—Disco Duck (RSO /Fretone)
® OLIVIANEWTON-JOHN—Don't Stop

Believin' (MCA)
* WILD CHERRY—Play That Funky Music
(Sweet City) 32.22

* WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven {Private Stock) 15-7

Pacific Northwest Region

® TOP ADD ONS

WILD CHERRY —Play That Funky Musc {Sweet
City)
ORLEANS-Still The One (Asylum)

(D) BOZ SCAGGS—Lowdown (Columbia)

* PRIME MOVERS

WILD CHERRY —Play That Funky Music (Sweet
City)

WALTER MURPHY/BIG APPLE BAND-A Fifth
0t Beethoven (Private Stock)

CHICAGO~If You Leave Me Now (Columbia)

BREAKOUTS

ORLEANS-Still The One (Asylum)

(D) BOZ SCAGGS—Lowdown (Columbia)
HELEN REDDY-! Cant Hear You No More
(Capital)

KFRC—San Francisco

o CLIFFRICHARD—Dewil Woman (Rocket)
® WILD CHERRY—Play That Funky Music
(Sweet City)
* WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 14 §
* BEACH BOYS—Rock And Roll Music
(Reprise) 24 20
KYA—SanFrancisco o
© WILD CHERRY—Play That Funky Music
(Sweet City)
o WAR—Summer(U.A)
* WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock) 13-9
D K.C. & THE SUNSHINE BAND—Shake Your
Booty (TK) £X-17
KUV-Sandose
@ BLUEOYSTERCULT—(Don't Fear) The
Reaper (Columbia)
® HENRY GROSS—Springtime Mama
(Lifesong)
* WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 16 1
* PETER FRAMPTON-Baby. | Love Your Way
(A&M)9-4
KNDE—Sacramento -
® ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tonight (Big Tree)
® WAR-Summer (UA)
* WALTER MURPHY/B!G APPLE BAND-A
Fifth Of Beethoven (Private Stock) 20-7
* WINGS—Let ‘Em In(Capitol) 18 12
KROY—Sacramento

® KEITH CARRADINE—1'm Easy (ABC)

® LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. Int’l.)

* GEORGEBENSON—This Masquerade
(W.B)19-13

* MANHATTANS—Kiss And Say Goodbye
(Columbia) 6-2

Based on station playlists through Thursday (8/12/76)

PRIME MOVERS -NATIONAL

(D) K.C. & THE SUNSHINE BAND—(Shake, Shake, Shake) Shake Your Booty (TK)

WILD CHERRY—Play That Funky Music (Sweet City)
WALTER MURPHY/BIG APPLE BAND-A Fifth Of Beethoven (Private Stock)

KYNO—Fresno_

(D) BOZ SCAGGS—Lowdown (Columbia)
ORLEANS-Still The One (Asylum)
CHICAGO-If You Leave Me Now (Columbia)

© ALAN PARSONS PROJECT—Dr. Tarr &
. Professor Fether (20th Century)
o HEART—Magic Man (Mushroom)
D LOU RAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'1.) 21-16
* FLEETWOOD MAC—Say You Love Me
(Reprise) 22-17
KJOY—Stockton, Calif. o
® JOHN HANDY—Hard Work (ABC/Impulse)
® GORDON LIGHTFOOT—The Wreck Of The
Edmond Fitzgerald (Reprise)
* %EVE MILLER BAND—Rock'n Me (Capitol)
17
* CHICAGO-If You Leave Me Now
(Columbia) 27-16
KGW—Portland

o B0OZ SCAGGS— Lowdown (Columbia)
® ORLEANS—Still The One (Asylum)
* WILD CHERRY—Play That Funky Music
(Sweet City) 167
* WAR-Summer (U A.)23-19
KISN—Portland B

® ERIC CARMEN—Sunrise (Arista)
o LITTLERIVER BAND—1t'sA Long Way There
(Capitol)
D K.C. & THE SUNSHINE BAND—Shake Your
Booty (TK) 12-1
* GEORGE BENSON—This Masquerade
(W.B)24.17
KING—Seattle

® STEVEMILLER BAND —Rock’n Me (Capitol)
® ORLEANS—Still The One (Asylum)
D LOU RAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'f). 29-19
* WILD CHERRY—Play That Funky Music
(Sweet City) 12-3
KIRB—Spokane
De TAVARES—Heaven Must Be Missing An
Angel (Capitol)
L]
* C;ISFRICHARD—DewIWUman(Rocket)
15

* ,WILD CHERRY —Play That Funky Music
(Sweet City) 9-5
KTAC—Tacoma S
o HELENREDDY-ICan't Hear You No More
(Capitol)

*
* STEVEMILLER BAND—Rock'n Me (Capitol)
19-14

Dx BEE7GEES-—Y0u Should Be Dancing (RSO)
11
KCPX—Salt Lake City o
o HELENREDDY—ICan't Hear You No More
(Capitot)
© BEACHBOYS—It'sO.K. (Brother/Reprise)
* CHICAGO-If You Leave Me Now
(Columbia) 21 13
* JEFFERSON STARSHIP—With Your Love
(Grunt) 29 22
KRSP—Salt Lake City
De BOZSCAGGS—Lowdown (Columbia)
® PAUL DAVIS—Superstar (Bang)
* WILD CHERRY —Play That Funky Mysic
(Sweet City) 11-3
* WAR-Summer(UA) 1713
KTLK—Denver -
® WALTERMURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock)
® RICKDEES—Disco Duck (RSO /Fretone)
* PETER FRAMPTON—Baby, | Love Your Way
(A&M) 40-28
* WILD CHERRY - Piay That Funky Music
(Sweet City) 26-17

North Central Region

® TOP ADD ONS

CHICAGO-If You Leave Me Now (Columbia)
GORDON LIGHTFOOT—The Wreck Of The £d
mond Fitzgera d (Reprise)

(D) EARTH, WIND & FIRE—Getaway (Columbia)

* PRIME MOVERS:

ENGLAND DAN/JOHN COLEY-1'd Realy Love §
To See You Tonight (Big Tree)

CLIFF RICHARD—0evil Woman (Rocket)

ELTON JOMN/KIKE DEE—Don't Go Breaking My
Heart (Rocket)

BREAKOUTS

CHICAGO-f You Leave Me Now (Columbia)
(D) BOZ SCAGGS-Lowdown (Columbiay
ORLEANS-Stil The One (Asylum)

CKLW-—Detrot
® HALL & OATES—She’s Gone (Atlantic)
® GORDON LIGHTFOOT-The Wreck Of The
Edmond Fitzgerald (Reprise)
D EARTH, WIND & FIRE—Getaway (Columbia)
25-15

* SglEENYTODD—Roxy Rolter (London) 17
1

WTAC—Flint, Mich.  WPEZ-Pittsburgh KOMA—Oklahoma City
De BROTHERSJOHNSON—Get The Funk Outta @ WALTER MURPHY/BIG APPLE BAND—A ® CHICAGO-ifYou Leave Me Now
MaFace (A&M) e vgfg:(‘:rgﬂgwsmson Turn The 8
° —Turn The Beat
o JAMESTAYLOR—Shower The People w.B)  ® PETERFRAMPTON—Baby. | Love Your Way Around (RCA)

* LADYFLASH-Street Singin' (RS0) 21-14

* JOHN HANDY—Hard Work (ABC/tmpulse)
28-24

WGRD—Grand Rapids
® WINGS—Let 'EmIn(Capitol)
*

* ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 6-1

D% K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK)HB-27

1.96 (NZIM-FM)—Grand Rapids
® CHICAGO~IfYou Leave Me Now
{Columbia}
o HALL& OATES—She’s Gone (Atlantic)

* WILD CHERRY—Play That Funky Music
(Sweet City) 25 11

* WINGS—Let 'EmIn(Capitol) 14-6
WAKY—Louisville o

De EARTH, WIND & FIRE—Getaway (Columbia)
De B0ZSCAGGS—Lowdown (Columbia)

* ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tonight (Big Tree) 10-2

* PETER FRAMPTON —Baby. | Love Your Way
(A&M) 20-14
WBGN—Bowling Green
® ORLEANS—Still The One (Asylum)
® PAUL DAVIS—Superstar (Bang)

* ENGLAND DAN/JOHN COLEY—I'D Really
Love To See You Tonight (Big Tree) 10-4

D# BEEGEES—You Should Be Dancing (RSO)
11-5

WGCL—Cleveland o

De EARTH, WIND & FIRE—-Getaway (Columbia)

® CHICAGO-If You Leave Me Now
(Columbia)

* HALL& OATES—She's Gone (Atlantic) 29-
20

* SWEENY TODD—Roxy Rolter (London) 15-7
WIXY—Cleveland
® GORDONLIGHTFOOT—The Wreck Of The
Edmond Fitzgerald (Reprise)
L 4
* ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 25:1

* ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tonight (Big Tree) 12-8

WSAI-Gincinnati

® RICKDEES—Disco Duck (RSO/Fretone)

® JEFFERSON STARSHIP—With Your Love
(Grunt)

* PAULDAVIS—Superstar (Bang) 28-21
* ORLEANS-Still The One (Asylum) 20-14
Q-102 (WKRQ-FM)— Cincinnati

De K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK)

® ORLEANS—Still The One (Asylum)

* LOURAWLS—You'll Never Find Another
Love Like Mine (Phila Int'l.) HB 20

* GEORGEBENSON—This Masquerade
(W.B)HB-22

WCOL—Columbus -
® RICKDEES—Disco Duck (RSO/Fretone)

® RICKSPRINGFIELD —Take A Hand
(Chelsea)

D K.C.& THE SUNSHINE BAND —Shake Your
Booty (TK) 27-16

* CLIFFRICHARD—Devit Woman (Rocket)
189

WCUE—Akron, Ohio o
® ERICCARMEN—Sunrise (Ansta)

® MENAGERIE—The Love | Have To Give (Big
Men)

* BLUEOYSTER CULT—(Don't Fear) The
Reaper (Columbia) 38-28

* FLEETWOOD MAC—Say You Love Me
(Reprise) 32-25

13-Q(WKTQ)—Pittsburgh

® WALTERMURPHY/BIGAPPLEBAND-A
Fifth Of Beethoven (Private Stock)

® CHICAGO—IfYou Leave Me Now
(Columbia)

D% LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. int'l.) 8-2

* WINGS—Let 'tm In(Capitol) 21-15
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(A&M)

* ENGLAND DAN/JOHN COLEY~1'd Really
Love ToSee You Tonight (Big Tree) 23-17

* ELTON JOHN/KIKIDEE-Don't Go Breaking
My Heart (Rocket) 11-6

WRIE~Erie, Pa. -
De BOZSCAGGS—Lowdown (Columbia)
® ORLEANS—Still The One (Asylum)
* KEITH CARRADINE—I'm £asy (ABC) 17-9

* GEORGE BENSON—This Masquerade
(WB)147

WET—Erie,Pa.
® HELENREDDY—I|Can't Hear You No More
(Capitol)
De BO0ZSCAGGS—Lowdown (Columbia)
* CLIFFRICHARD—Devil Woman (Rocket)
2716

* WAR—Summer(U.A)23 15

Southwest Region

e TOP ADD ONS

ORLEANS-Stiil The One (Asylum)
WILD CHERRY —Play That Funky Music (Sweet
City)

FLEETWOOD MAC—-Say You iove Me (Reprise)

* PRIME MOVERS

ELTON JOHN/KIKI DEE—Don t Go Breaking My
Heart (Rocket)

PETER FRAMPTON-Baby,
(A&M)

DR. HOOK-A Little Bit More (Capitol)

Love Your Way

BREAKOUTS

WILD CHERRY—Play That Funky Music (Sweet
City)

FLEETWOOD MAC-Say You Love Me (Reprise)
WAR-Summer (U A)

KILT—Houston

® HEART-Magic Man(l‘VIEshroom)

© HALL & OATES—She's Gone (Atlantic)

* DR.HOOK—A Little Bit More (Capitol) 32-
22

* JEFFERSON STARSHIP—With Your Love
(Grunt) HB-30

KRBE-Houston
e BLUEOYSTER CULT—(Don't Fear) The
Reaper (Columbia)
® FLEETWOOD MAC—Say You Love Me
(Reprise)
* JEFFERSON STARSHIP—With Your Love
(Grunt)27-19

* WILD CHERRY—Play That Funky Music
(Sweet City) 12 5

KuF-Dallas
® GALLAGHER & LYLE—Heart On My Sleeve
(ABM)

© ORLEANS-Still The One (Asylum)

D% K.C.& THESUNSHINE BAND —Shake Your
Booty (TK) 24 13

* HALL & OATES—She’s Gone (Atlantic) 19
14

KNUS-FM—Dallas o
® WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock)
e WILD CHERRY—Play That Funky Music
(Sweet City)

* ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tonight (Big Tree) HB-14
* PETER FRAMPTON—Baby. | Love Your Way
(A&M) 18-8
KFIZ—Ft. Worth

De TAVARES—Heaven Must Be Missing An
Angel (Capitol)
® WILD CHERRY—Play That Funky Music
(Sweet City)
* ORLEANS—Still The One (Asylum) 26 20

* CHICAGO-If You Leave Me Now
(Columbia) 28-22

KINT—EI Paso
® NONE
L]

* ELTONJOHN/KIKt DEE—Don't Go Breaking
My Heart (Rocket) 7-3

D * TAVARES—Heaven Must Be Missing An
Angel (Capitol) 16-12

WKY—OklahomaCity -
De BO0ZSCAGGS—Lowdown (Columbia)
® WAR—Summer(UA)

* WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 8-4

* ORLEANS—Still The One (Asylum) 17-13

* PETER FRAMPTON—Baby. | Love Your Way
(AGM)HB-11

* ELTONJOHN/KIKIDEE—Dor" Go Breaking
My Heart (Rocket) 10-1

KAKC—Tulsa

® FLEETWOOD MAC~Say You Love Me
(Represe)

® WAR—Summer (U.A)

* PETEGR ALLEN—The More | See You (A&M)
22.1

* Dg. HOOK—A Little Bit More (Capitol) 25-
1

KELI-Tulsa

® CHICAGO-IfYou Leave Me Now
(Columbia)

® LADY FLASH—Street Singin’ (RSO)

* DR.HOOK—A Little Bit More (Capitol) 22-
11

* FLEETWOOD MAC—Say You Love Me
(Reprise) 159

WTIX—New Orleans

De BROS.JOHNSON—Get The Funk Outta Ma
Face (A&M)
De EARTH, WIND & FIRE—Getaway (Columbia)
* WINGS—Let 'Em In(Capitol) 22 2
* ELTONJOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 17-1
KEEL—Shreveport
® ORLEANS—Still The One (Asylum)
& JEFFERSON STARSHIP—With Your Love
(Grunt)
D* K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK) 23 14
* ELTONJOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 8-1

Midwest Region

® TOP ADD ONS

WILD CHERRY—Play That Funky Music (Sweet
City)

(D) K.C. & THE SUNSHINE BAND—(Shake, Shake
Shake) Shake Your Booty (Th)
WALTER MURPHY/BIG APPLE BAND-A Fifth
Of Beethoven (Prvate Stock)

* PRIME MOVERS

ENGLAND DAN/JOHN COLEY-1 d Really Love
To See You Tonight (Big Tree)

(D) LOU RAWLS—You It Never Find Another Love
Like Mine (Phila Int!)

(D)K.C. THE SUNSHINE BAND-(Shake, Shake
Shake) Shake Your Booty (TK)

BREAKOUTS

(D) K.C. & THE SUNSHINE BAND—(Shake, Shake
Shake) Shake Your Booty (TK)
WILD CHERRY —Play That Funky Music (Swee{
Oity)
WALTER MURPHY/BIG APPLE BAND-A fifth
Of Beethoven (Private Stock)

WLS—Chicago [
® WILD CHERRY—Play That Funky Music
(Sweet City)
® GEORGEBENSIN—ThisMasquerade
(W.B.)
* WINGS—Let 'Em In(Capitol) 11-6
* ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tomight (Big Tree) 13 8
WOHF-Chicago _
® PETER FRAMPTON—Baby. I Love Your Way

* WILD CHERRY—Play That Funky Music
(Sweet City)
D« LOU RAWLS —You'll Never Find Another
Love Like Mine (Phila. Int’l ) 11-4
* ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tonight (Big Tree) 12 8
WVON-—Chicago o
® CURTIS MAYFIELD—0Only You Babe
(Curtom)

L 4
* CHUCKARMSTRONG—Give Me All Your
Sweet Lovin' (R&R)41.27
* UNDISPUTED TRUTH-You + Me = Love
(Whitheld) 42 39
WNDE-Indianapotis o
© WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock)
o PETER FRAMPTON—Baby, | Love Your Way
(A&M)
* TAVARES—Heaven Must Be Missing An
Anget (Capitol) 18 10
* NATALIE COLE—Sophisticated Lady
(Capitol) 29-22
(Continued on page 20)
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[ THOUGHT I HEARD YOU CALLING MY NAME
b»YOU HUNG THE MOON (DIDN'T YOU WAYLON?

(4325)

From her gem of an album DIAMOND IN THE ROUGH

(ST 11543)

Z“‘" Q g?f?'”A Hometown Production

Produced and Arranged by
KEN MANSFIELD and WAYLON JENNINGS
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Based on station playlists through Thursday (8/12/7

Playlist Top AddOns @

Playlist Prime Movers

AUGUST 21, 1976, BILLBOARD

® Continued from page 18
WOKY—Milwaukee

De K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK)

© JEFFERSON STARSHIP—With Your Love
(Grunt)

* WILD CHERRY—Play That Funky Music
(Sweet City) 26-17

* HEART-Magic Man (Mushroom) 15-9
WZUU-FM—Milwaukee

o CHICAGO~If You Leave Me Now
(Columbia)

© ORLEANS—Still The One (Asylum)
D+ BEEGEES-You Should Be Dancing (RSO)
11.7

* ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 3-1

WIRL—Peoria, lll.

De K.C.& THE SUNSHINE BAND —Shake Your
Booty (TK)

© ORLEANS-Still The One (Asylum)
* WINGS—Let 'Em In{Capitol) 16-6

* SILVER—Wham Bam Shang-A-Lang (Arista)
324

KSLQ-FM - St. Louis L

o CLIFF RICHARD—Devil Woman (Rocket)

@ OHIO PLAYERS—Who'd She Coo (Mercury)
Dx gEEZgEES—Vou Should Be Dancing (RSO)

D EARTH, WIND & FIRE—Getaway (Columbia)
40-30

KXOK—St. Louis

De TAVARES—Heaven Must Be Missing An
Angel (Capitol)

® JEFFERSON STARSHIP—With Your Love
(Grunt)

D K.C.& THESUNSHINE BAND—Shake Your
Booty (TK) 22-4

* ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tonight (Big Tree) 16-8

KIOA-DesMoines

® FLEETWOO0O MAC—Say You Love Me
(Reprise}

De LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'l.)

* WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Prvate Stock) 10 4

% CLIFF RICHARD —Devil Woman (Rocket)
1712
KDWB —Mi olis

© WALTERMURPHY/BIGAPPLE BAND - A
Fifth Of Beethoven (Private Stock)

o .CLIFF RICHARD—Devil Woman (Rocket)

D+ LOU RAWLS—You'll Never Find Another
Love Like Mine (Phila Int'l.) 24-11

* VICKISUEROBINSON—Turn The Beat
Around (RCA) 20-10

WDGY—Minneapolis

De K.C.& THESUNSHINE BAND-Shake Your
Booty (TK)

o WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock)

* ENGLAND DAN/JOHN COLEY-1 d Reatly
Love To See You Tonight (Big Tree) 18-7

D+ BEEGEES—You Should Be Dancing (RSO)
52

KSTP—Minneapolis B

De LOURAWLS—You'll Never Find Another
Love Like Mine {Phila. Int’l.)

o LINDARONSTADT—That'll Be The Day
(Asylum)

* ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tonight (Big Tree) 8-3

* ORLEANS—Std| The One (Asylum) 16 12
WHB—Kansas City o

De K.C.& THE SUNSHINE BANO—Shake Your
Booty (TK)

© WILDCHERRY—Pfay That Funky Music
(Sweet City)

* ENGLAND DAN/JOHN COLEY—1'd Relly
Love To See You Tonight (Big Tree) 18-7

D+ LOURAWLS-You'll Never Find Another
Love Like Mine (Phula Int'l.)9 4

KOIL-+maha - _
© OLIVIA NEWTON-JOHN—Don't Stop
Believin’ (MCA)

o HELENREDDY—ICan't Hear You No More
(Capitol)

% ORLEANS—Stili The One (Asylum) EX 19

* SILVER—Wham Bam Shang-A-Lang (Ansta)
£X 20

KKLS—Rapid City, .D.
De BOZSCAGGS—Lowdown (Columbia)
© HALL & OATES—She's Gone (Atlantic)

* GORDONLIGHTFOOT—The Wreck Of The
Edmond Fitzgerald (Reprise) 24-18

*

KQWB—Fargo,N.D.

WBZ-FM —Boston

WGH —Washington

Y-100 (WHYI-FM) —Miami

WORD —Spartanburg, S.C.

o HEART—Magic Man (Mushroom)

© GORDON LIGHTFOOT—The Wreck Of The
Edmond Fitzgerald (Reprise)

* CLIFFRICBARD—Devil Woman (Rocket)

* RONNIE & THEDIRT RIDERS-Yellow Van
(RCA)15-11

Northeast Region

CHICAGO-If You Leave Me Now (Columbia)
(D) BOZ SCAGGS—-Lowdown (Columbia)
HALL & OATES~She s Gone (Atlantic)

* PRIME MOVERS

(0) K.C. & THE SUNSHINE BANO—(Shake Shake.
Shake) Shake Your Booty (TK)
WALTER MURPHY/BIG APPLE BAND-A Fifth
Of Beethoven (Prvate Stock)
WILD CHERRY—Play That Funky Music (Sweet
City)

BREAKOUTS

CHICAGO-If You Leave Me Naw (Columbia)
HALL & OATES-She s Gane (Atlantic)
(0) BOZ SCAGGS —Lowdown (Columbia)

WABC—New York

De K.C.& THESUNSHINE BAND—Shake Your
Booty (TK)

o SEALS & CROFTS—Get Closer (W.B.)

* WALTER MURPHY/BIG APPLE BAND—-A
Fifth Of Beethoven (Private Stock) 31-14

D BEE GEES—You Should Be Dancing (RS0)
74

WPIX—New York

o OLIVIANEWTON-JOHN-Don't Stop
Believin' (MCA)

o CHICAGO—1f You Leave Me Now
(Columbia)

* WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 30-14

* SEALS & CROFTS—Get Closer (W B ) 20-10
WWRL—New York

® BETTYWRIGHT-If 1 Ever Do Wrong (Aloton)

® BILLY OCEAN—L 0.0. (Love On Delvery)
(AriolaAmernica)

* CHOICEFOQUR-Just Let Me Hold You For A
Night (RCA) 27-16

* DIANAROSS—One Love InMy Lifetime
(Motown) 15-8

WPTR—Aibany B
o CHICAGO-If You Leave Me Now
(Columbia)
@ HALL & OATES—She's Gone (Atlantic)

D K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK) 27 9

* ENGLAND DAN/JOHN COLEY—|'d Really
Love To See You Tomight (Big Tree) 21-8

WIRY-Albany
® CHICAGO-IiYou Leave Me Now
(Columbia)
De BOZSCAGGS—Lowdown (Columbia)

* WILD CHERRY —Play That Funky Music
(Sweet City) 27 11

* WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock) 10 3

WKBW—Buffalo -

® CLIFFRICHARD- DewIWOman(Rocket)
@ ORLEANS-Still The One (Asylum)

D K.C.& THESUNSHINE BAND —Shake Your
Booty (TK) 26-8

* WILD CHERRY—Play That Funky Music
(Sweet City) 16 7

WYSL—Buffalo o
® CHICAGO-1f You Leave Me Now
(Columbia)

o FLEETWOOD MAC-Say You Love Me
(Reprise)

D K.C. & THESUNSHINE BAND —Shake Your
Booty (TK) 22 11

* ORLEANS—Stiti The One (Asylum)27-21
WBBF—Rochester, N.Y.

e NONE

L

D LOU RAWLS-You'll Never Find Another
Love Like Mine (Phila. Int'l.) 27 13

* LADY FLASH—Street Singin (RS0) 25-19
WRKO-Boston
De BOZSCAGGS—Lowdown (Columbia)
*

* GEORGEBENSON-This Masquerade
(W.B)28-18

* JEFFERSON STARSHIP —With Your Love
(Grunt) 22-16

o SHERBERT—Howzat (Infinity)
o STEVEMILLER BAND—Rock'n Me (Capitol)

* WILD CHERRY—Play That Funky Music
(Sweet City) 15-7

* CHICAGO—If You Leave Me Now
(Columbia) HB-23

WVBF-FM -Boston

o DR.HOOK-A Little Bit More (Capitol)
o HALL & OATES—She's Gone (Atlantic)

* WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 30-18

D K.C.&THE SUNSHINE BAND—Shake Your
Booty (TK) HB-23

WORC —Worcester, Mass.

© HARPO—Mdvie Star (EMI)
© GINGER—Julie Ann (Shock)

D K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK) 126

% CLIFF RICHARD—Devil Woman (Rocket) 8-
5

WDRC —Hartford

o CHICAGO-1fYou Leave Me Now
{Columbia)

© SILVER—Wham Bam Shang-A Lang (Arista)

* GEORGE BENSON—This Masquerade
(W.B.)14-4

D+ BEE GEES—You Should Be Dancing (RS0)
19-11

WPRO—Providence
@ HALL & OATES—She's Gone (Atlantic)
o BEACHBOYS—It's 0.K. (Brother/Reprise)

* WILD CHERRY—Play That Funky Music
(Sweet City) 2212

D K.C.& THE SUNSHINE BAND - Shake Your
Booty (TK) 14-6

Mid-Atlantic Region

® TOP ADD ONS

WALTER MURPHY/BIG APPLE BANO-A Fifth
0f Beethoven (Private Stock)

(D)B0Z SCAGGS—Lowdown (Columl (@)
JEFFERSON STARSHIP-With Your Love
(Grunt)

* PRIME MOVERS

JEFFERSON STARSHIP-With Your Love

{Grunt)

GEORGE BENSON-This Masqueiade (W B)
(0)K.C. & THE SUNSHINE BAND—(Shake Shake

Shake) Shake Your Booty (TK)

BREAKOUTS

WALTER MURPHY/BIG APPLE B \NO-A Fifth
0f Beethoven (Private Stock)

(D) BOZ SCAGGS—Lowdown (Cotumt a)
HALL & OATES-She's Gone (Atlcntic)

WFIL—Philadelphia

o CLIFFRICHARD—Devil Woman (Rocket)

© JEFFERSON STARSHIP—With Your Love
(Grunt)

D+ K.C.&THE SUNSHINE BAND—Shake Your
Booty (TK) 16-10

* WILD CHERRY—Play That Funky Music
(Sweet City) 13 8

WIBG—Philadelphia B

© BLUEOYSTERCULT—(Don't Fear) The
Reaper (Columbia)

o HALL & OATES—She's Gone (Atlantic)

* ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 10-1

* GEORGE BENSON —This Masquerade
(WB.)22-15

WCAOQ - Baltimore

De EARTH, WIND & FIRE—~Getaway (Columbia)
o STEVE MILLER BAND—Rock'n Me (Capitoly

* FLEETWOOD MAC-Say You Love Me
(Reprise} 18-12

* GEORGE BENSON —This Masquerade
(WB.)21-18

WYRE—Baltimore

o CHICAGO-If You Leave Me Now
(Columbia)

o ERICCARMEN—Sunnse (Arista)

* JEFFERSON STARSHIP—With Your Love
(Grunt) 25-12

*
WLEE—Richmond, Va.

De BOZSCAGGS—Lowdown (Columbia)
o HALL & OATES—She's Gone (Atlantic)

* WALTER MURPHY/BIG APPLE BAND—-A
Fifth Of Beethoven (Private Stock) 20-9

* GEORGE BENSON—This Masquerade
(W.B.)18-10

Southeast Region

® TOP ADD ONS:

(D) BOZ SCAGGS—Lowdown {(Columbia)
ORLEANS—Still The One (Asylum)
JEFFERSON  STARSHIP-With Your Love
{Grunt)

* PRIME MOVERS:

(D) K.C. & THE SUNSHINE BAND—(Shake Shake,
Shake) Shake Your Booty (TX)

WILD CHERRY—Piay That Funky Music (Sweet
City)

WALTER MURPHY/BIG APPLE BAND-A Fifth
0f Beethoven (Private Stock)

BREAKOUTS

(D) BOZ SCAGGS—Lowdown (Columbia)
STEVE MILLER BAND—Rock n Me (Capitol)
JEFFERSON STARSHIP-With Your Love
(Grunt)

WQXi—Atlanta

De TAVARES—Heaven Must Be Missing An
Angel (Capitol)

© ORLEANS—Still The One (Asylum)

D LOU RAWLS—You'll Never Find Another
Love Like Mine (Phila. Int’l.) 23-12

* WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock) 13-5

1.93 (WZGC-FM)—Atlanta -
© RICK DEES—Disco Duck (RSO /Fretone)

o CHICAGO—If You Leave Me Now
(Columbia)

* WALTER MURPHY/BIG APPLE BANO-A
Fifth Of Beethoven (Private Stock) 25-7

D LOU RAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'1.) 159

WBBQ-Atlanta

© WALTERMURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock)

De BOZSCAGGS—Lowdown (Columbia)
* NONE
*

WIF|-FM — Philadelphia

© WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock)

o HELENREDDY—ICan't Hear You No More
(Capitol)

* WILD CHERRY—Play That Funky Music
(Sweet City) 12-4

D+ K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK) 13-6

WPGC—Washington
o DR.HOOK-A Little Bit More (Capitol)
® SILVER—Wham Bam Shang-A-Lang (Arista)

* JEFFERSON STARSHIP—With Your Love
(Grunt) 23-13

* CHICAGO-If You Leave Me Now
(Columbia) 28-18

WOL—Washington o
© NATURAL FOUR—fFree (Curtom)
® RUFUS/CHAKAKHAN-Jive Talkin' (ABC)

D# K.C.& THE SUNSHINE BAND —Shake Your
Booty (TK) 6-2

* OHI0 PLAYERS—Who'd She Coo (Mercury)
4.1

o STEVE MILLER BAND—Rock'n Me (Capitol)
® LADYFLASH—Street Singin’ (RSO)
% ORLEANS—Still The One (Asylum) 25-18

D K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK) 18-12

WFOM —Atlanta B

o STEVE MILLER BAND—Rock'n Me (Capitol)
© HALL& OATES—She's Gone (Atlantic)

* WILD CHERRY—Play That Funky Music
(Sweet City) 10-3

* JEFFERSON STARSHIP—With Your Love
(Grunt) 30-23

WSGA-S: h, Ga.
De BOZSCAGGS—Lowdown (Columbia)
o STEVE MILLER BAND—Rock'n Me (Capitol)
* CLIFF RICHARD —Devil Woman (Rocket)
22-11

* CHICAGO—IfYou Leave Me Now
(Columbia)28-21

WQAM —Miami -
® CHICAGO-IfYou Leave Me Now
(Columbia)

o GEORGE BENSON—Tms Masquerade
(WB)

 WILD CHERRY —Play That Funky Music
(Sweet City) 20-11

* VICKISUEROBINSON—Turn The Beat
Around (RCA) 18-10

www.americanradiohistorv.com

© ENGLAND DAN/JOHN COLEY—I'd Really
Love To See You Tonight (Big Tree)

De LOU RAWLS—You'll Never Find Another
Love Like Mine (Phila. Int’l.)

* WALTER MURPHY/BIG APPLEBAND-A
Fifth Of Beethoven (Private Stock) 22-11

% WILD CHERRY—Play That Funky Music
(Sweet City) 9-5

BJ 105 (WBJW-FM)~Orlando

© CLIFF RICHARD —Devil Woman (Rocket)

o FLEETWOOD MAC—Say You Love Me
(Reprise)

* WILD CHERRY —Play That Funky Music
{Sweet City) 18-12

* ELTON JOKN/KIKI DEE-Don't Go Breaking
My Heart (Rocket) 3-1

Q-105 (WRBQ-FM)—Tampa/St. Petersburg

o CLIFF RICHARD—Devil Woman (Rocket)

o JEFFERSON STARSHIP—With Your Love
(Grunt)

* ENGLAND DAN/JOHN COLEY—1'd Really
Love ToSee You Tomight (Big Tree) 18-11

* WAR—Summer (U.A) 16-12

WQPD—Lakeland, Fla,

® ATTITUDES-Sweet Summer Music (Dark
Horse}

© DOOBIE BROS.—Wheels Of Fortune (W.B.)

* ARETHA FRANKLIN—Something He Can
Feel (Atlantic) 16-10

* CLIFFRICHARD —Devil Woman (Rocket)
17:12

WMF) —Daytona Beach

® RICK DEES—Disco Duck (RSO/Fretone)

De BROS.JOHNSON—Get The Funk OuttaMa
Face (A&M)

* JOHN MILES—High Fly (London) 29-19

D K.C.& THE SUNSHINE BAND —Shake Your
Booty (TK) 17-10

WAPE—Jacksonville

o HALL & OATES—She’s Gone (Atlantic)
o WAR-Summer(UA.)

D+ LOURAWLS—You'll Never Find Another
Love Like Mine (Phila Int'1) 16-6

D« BOZSCAGGS—Lowdown (Columbia) 24-17
WAYS—Charlotte

© ORLEANS—Still The One (Asylum}
o WAR—Summer{U.A)
* DR.HOOK—A Little Bit More (Capitol) 19-9

* PETERFRAMPTON—Baby.1Love Your Way
(R&M) 18 10

WGIV—Charlotte

© JOHN VALENTI-Anything You Want (Artola
America)

© [SLEYBROS.—Harvest For The World (T
Neck)

* GRAHAM CENTRAL STATION—Entrow (Part
1)(WB.)359

* B.B.KING/BOBBY BLAND-Let The Good
Times Roll (ABC/Impulse} 3713

WKIX—Raleigh, N.C. _

o RICK DEES—Disco Duck (RSO/Fretone)

o LINDARONSTADT—That li Be The Day
(Asylum)

D+ K.C.& THESUNSHINE BAND—Shake Your
Booty (TK) 123

D+ BOZSCAGGS-—Lowdown (Columbia) 13 7
WTOB—Winston/Salem

o HELENREDDY~ICan't Hear You No More
(Capitor)

® STEVEMILLER BAND—Rock'n Me (Capitol)

* GROUP WITH NO NAME—Baby Love
(Casablanca) 28 20

* FLEETWOOO MAC—Say You Love Me
(Reprise) 18-11

WTMA—Charleston, S.C.

o DR.HOOK—A Little Bit More (Capitol)
o JOHN HANOY—Hard Work (ABC/Impulse)

D+ K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK) 189

* WILD CHERRY —Piay That Funky Music
(Sweet City) 11-3

© GRANO FUNK RAILROAD—Can You Do It
(MCA)

o ERIC CARMEN—Sunrise (Arista)
D% B0ZSCAGGS—Lowdown (Columbia) 23-15

* MARSHALL TUCKER BAND~Long Hard
Ride (Capricorn) HB-17

WLAC —Nashville

o WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock)

De BO0ZSCAGGS—Lowdown (Columbia)
* ORLEANS—Still The One (Asylum) HB-25

* CHICAGO-If You Leave Me Now
(Columbia) HB-26

WMAK—Nashville

o HALL & OATES—She's Gone (Atlantic)
© QRLEANS-Still The One (Asylum)

* WILO CHERRY—Piay That Funky Music
(Sweet City) 22-15

D+ K.C. & THE SUNSHINE BAND—Shake Your
Booty (TK) 13-8

WHBQ—Memphis

o FLEETWOOD MAC—Say You Love Me
(Reprise)

o JEFFERSON STARSHIP—With Your Love
(Grunt)

D+ K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK) 16-8

D TAVARES—Heaven Must Be Missing An
Angel (Capitol) 2517

WMPS—Memphis

o QH10 PLAYERS—Who'd She Coo (Mercury)

© JEFFERSON STARSHIP—With Your Love
(Grunt)

* NONE
*

WGOW—Chattanooga

o MICHAEL FRANKS—Popsicle Toes
(Reprise)

o PAULDAVIS—Superstar (Bang)

D# K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK) 147

D BOZSCAGGS—Lowdown (Columbia) EX-19
WERCBirmingham
De BOZSCAGGS—Lowdown (Columkin)

o WAR-Summer(UA)

* CHICAGO-IfYou Leave Me Now
(Columbia) 24-12

* DR.HOOK-ALittle Bit More (Capitol) 11-6
WSGN—Birmingham B

De B0ZSCAGGS—Lowdown (Columbia)

o LINDARONSTADT—That'll Be The Day
(Asylum)

* PETER FRAMPTON—Baby. I Love Your Way
(R&M) 11 3

* FLEETWOOD MAC-Say You Love Me
(Reprise) 10-4

WHHY—Montgomery

o BROTHERS JOHNSON—Get The Funk Outta
MaFace (A&M)

o HELE¥ AREDDY—1Can't Hear You NoMore
(Car .tol)

* WILD CHERRY—Play That Funky Music
(Sweet City) 16-5

D K.C.& THE SUNSHIRE dﬂND—Shake Your
Booty (TK) 11-4

KAAY —Little Rock

o REDSOVINE—Tedd: Begr (Starday)

o GEORGEBENSON- ThigMasquerade
(W.B)

* ELTONJOHN/KIKI DEE+ Don't Go Breaking
My Heart (Rocket) 17-6

* BEATLES—Got To Gt Yqu Into My Life
(Capitol) 14 9

& Copyright 1976, Biflboard Publi-
cations, Inc. No partfjof this publi-
cation may be reproguced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, | mechanical,
photocopying, recording, or oth-
erwise, without the |prior written
permission of the pyblisher,
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AN OPEN LETTER FROM ONE DISK JOCKEY TO ANOTHER |

Dear John Gray.

It's 4, early Sunday morning in
San Antonio. Personally. you don’t
know me, you've never even heard
of me, but since we're all in the
same kindred business, John, we're
kind of like brothers who've never
met. 1 can’t sleep. Your letter in
this past week’s Billboard has been
running itself ragged over and over
in my mind for days now. You ask
piercing questions: philosophical
questions, practical-life questions.
You'll learn the answers to them
all through your own on-going ex-
perience, but. equally as impor-
tant, from the past experiences of
others in the business. I'd like to
help you partly to learn those an-
swers, John. from my thoughts, my
own radio-life.

You've written hard questions—
about talent, professional experi-
ence, and opportunity. In his Vox
Jox answer, Claude Hall “was all
set to sprout some philosophy.”
and then, indeed, proceeded to
give you good advice with a bitof a
philosophical touch. All of it was
sound, based on great expertise
and the concern (love, actually)
that Claude’s got for all us radio
folk. He says to you, “... radio
dues are often long and hard.” For
sure some folks get that big break
relatively fast, making it to their
goal station at an incredibly young
age: Charlie Van Dyke, Billy
Pearl, Bob Sirott, Ron O’Brien,
John Sebastian, Bob Pittman.

Yet the fast professional rise of
those guys is exceptional rather
than any kind of industry stand-
ard. Sure, they all have great tal-
ent. But they were in the right
place at the exact right time. And
they worked hard. dedicating
themselves absolutely to their
craft: radio. Others of us with con-
siderable talent aren’t always as
lucky as they.

W - haven't yet met our personal
Ron Jacobs or Jack Thayer, that
important benificent mentor
whom luck sends to hone our tal-
ents, to encoursge and instruct, to
guide our greenhorn efforts to pla-
teaus of professional opportunity
and quality. It takes more time for
us, on our own, to zigzag our way
through obstacles, mostly psycho-
logical, to reach those plateaus
upon which we've set our goals. It
takes time to fulfill our personal
radio dreams, and to recognize
those dreams apart from unrealis-
tic fantasy. All of that. John, is
what's widely known as more than
“two years in the business.” All of
that is dues. My response 1o you
here is based on a personal experi-
ence that’s paid dues for a long
time now, and still, I'm willing to
sacrifice more, if need be, for the
profession | love so much. And
that’s part of what's widely known
as professionalism.

To be professional, you've gotta
know deep inside yourself, John,
why you have chosen radio as your
career in the first place. Was it the
glamour attraction, the macho ad-
miration you'd had for a favorite
childhood jock, the desire to emu-
late an early radio folk hero? Was
it reports of the super-high salaries
and benefits the big-time jocks got
that lured you into the wild, unpre-
dictable embrace of the goddess
we all lust for, love, and call radio?
Was it the need for attention and
recognition, for public achieve-
ment, for personal admiration/
adulation? Was it the drive 1o
prove yourself to family and
friends, to yourself? Was it the na-

s

ive attraction much of the public
has toward that mythical *16-hour
radio work week?”

Most of us probably have bits of
all those “reasons™ within the
montage we call our “motivating
decision” to enter the business. (Of
course, we all claim community
service, inner satisfaction through
communication. ability to enter-
tain, and innate talent as factors,
too.) None of those reasons are at
all intrinsically bad. John, I point
them out merely to get you to think
about where your head was at
when you made your first moves to
getinto radio. For each of us. that’s
very important—Where did you
come from?

I quote you now, John: “... a
fresh approach to give . . . ratings a
boost. Medium market or major.
No more small market for me.”
Sincerely I ask you: Why not? Are
you being mistreated by the man-
agement of your present station?
Maybe the salary is totally un-
liveable. It may well be lousy man-
agement, or even a personality
conflict with the powers-that-be at
your station. Those are serious
problems for a jock. You then have
a choice to make: (1) Stick 1t out.
You may need to learn more. to
gain confidence in yourself. to per-
fect your being on the air. Bend. Be
flexible. Let your ambition and de-
sire carry you through your experi-
ence until you're absolutely ready
for another place.

Hypothetically, even if the man-
agement is incompetent in some
important areas, there's contin-
ually something for you to im-
prove upon within yourself, always
something to learn: delivery, style,
remote broadcasting, contest prep-
aration and implementation, quar-
terhour maintenance, recycling lis-
teners effectively, preparing an
effective bit; running a consistent,
tight show, how to take criticism,
how to make a staff work well to-
gether, public relations, commu-
nity involvement, news, produc-
tion, sales.

There's just so much to learn.
John. Your letter tells me it’s time
for you to continue your learning
somewhere other than your
present station.

But it doesn’t tell me how much
you already know. how much ded-
ication and determination you've
got. how well you've mastered
some of the points listed above.

And neither does an aircheck
and a resume. That's a big part of
your problem. Maybe we should
diligently research another way. a
better way, to develop talent and
seek new employment in our great
business. (Maybe a radio station
farm system like in the baseball
major leagues. .. .) Is an aircheck
and resume really sufficient, ade-
quate enough for guarantecing the
best persons for a station? We all
know they're not. That’s one of the
reasons. albeit an unspoken one,
that stations require that nebulous
quantity known as experience.
Years under your belt. A track
record.

The profession of radio requires
no school at all. We require experi-
ence. For the best, we require dedi-
cation, ambition, drive and experi-
ence. A profession that touches
most everybody’s life every day
has no prerequisites for its prac-
tice: No school, no degree . .. just
an FCC ticket and that very spe-
cial, irreplaceable something
called experience, John—your
“two years,” and more.

I got my first professional job, as
a weekender/swing man, after col-
lege graduation, while teaching se-
verely-retarded kids at a private
school full-time. I made good
money teaching, John, and I was
dedicated to it: spending mucho
free hours in preparation for my
kids. But even then, I also dedi-
cated myself to my part-time radio
job. It was at a small red-ink sta-
tion in Dundee, Ill. Among us,
there wasn’t a lot of money to go
around. nor even enough. but still,
we were a great radio-hungry staff.
Radio was my recreation, my re-
laxation, my thirst and hunger. |
worked swing after school. before
school at 6 in the morning. on
school holidays and half-days,
whenever I could get behind a mic.
WVFV program director Greg
Brown (mentor, friend. now morn-
ing man at WBBM-FM in Chi-
cago) asked me to work full-time in
March—ecstasy.

For four months, John, I'd drive
the school bus and teach all day.
and absolutely bust my butt work-
ing radio full-time nights on a six-
hour shift. Still, I loved it all! Then
1 quit teaching to dedicate myself
completely to radio.

During inflationary 73 and 74,
I ook home only $78 a week for a
whole year, supplementing that by
moonlighting as a tutor, substitute
teacher, and freelance artist. I'd
work 14 hours a day at that radio
station, John. 1 did a six-hour air-
shift, production, news, public af-
fairs, sales: you name it. Each one
of us wore many hats. I learned so
much there, on the air, and off the
air 100. | read everything about the
business | could get my hands on:
trades, books, magazines, news-
papers, clippings.

I listened a lot, too, to folks on
the air: to Dick Biondi, Wally Phil-
lips, Clark Weber, Franklin Mac-
Cormick, Chuck Benson, Howard
Miller, Larry Lujack, Jim Stagg,
Mal Ballairs, Art Roberts, Ron
Britain, Barney Pip, Gary Gears,
Fred Winston, Jerry Kaye, Larry
Johnson, John Landecker, Joel Se-
bastian, Jerry G. Bishop. Roy
Leonard. . .. (And those were just
my favorites') . .. George Michael,
Chuck Leonard, Jay Reynolds. . ..

John, I studied everything they
said on the air. [ listened to their
on-air production. I learned. I de-
veloped parts of them into myself.
(Robert W. Morgan said it best in
an article [ once read: “*Out of lis-
tening to ... different divergent
stvles. your own personality will
develop. You pick up things that
become part of your personality
from some other guy.”) There
comes a point when the emulation
of all those someone elses con-
verges with the development of
your own Self, your uniqueness,
your own personality on the radio.
Again, that's your “two years,” and
more.

At first | was afraid of taking the
initiative to meet radio folks in
Chicago (the nearest major to
Dundee.) | welcomed all the criti-
ques, encouragement, honest an-
swers, advice, and help those pros
gave me. | talked in person with
John Gehron of WLS, Gary Price
of WCFL, Al Mitchell of WIND,
Jim Brown of WOKY, Ed
Schwarz, Chuck Benson and Con-
nie Sczerszen of WIND, Art Rob-
erts, Gary Gears, Joel Sebastian,
Dex Card, Tom Konard. Ron
O’Brien ... whomever | could
meet. Some of those folks are now
very good friends; they all gave ad-

vice and encouragement. They
helped me set my course. not an
easy one but a course to follow. (By
all that. I don’t suggest that all be-
ginners bombard major market
folks with their presence and ea-
gerness; many a door stayed firmly
shut before me: the folks above
were just the cool ones.)

Economic pressures, they’ll al-
ways be there, believe me, for most
of us. This is not a get-rich-quick
business by a longshot (although
Clark Weber once said he couldn’t
think of anything better to make
more money, other than robbing
banks). About Florida and Texas
salaries: As production director
and afterngon drive personality in
one of a major market’s major sta-
tions, I'm really not making a hel-
luva lot more than his acceptable
weekly minimum ($175). You
scrimp. You cut corners. You for-
get status-symbols, forget about
impressing someone per se. You
take on extra jobs if you have to.
You always try to hustle more
money. but you live with what the
station can afford.

Claude suggests deep commu-
nity involvement: within three
weeks of hitting the air here, I'd
volunteered for the Easter Seal
telethon campaign. Other guys
here at KONO are deeply in-
volved: Don Couser teaches
broadcasting at a local community
college, Bill Dante is involved with
the United Way, Tony Raven is
heavily into church activities. And
all that's just personal involve-
ment. Station community activities
take up a lot of energy too: San
Antonio’s “Fiesta” was a hectic ex-
ample for us.

You say, John, that “even other
jocks™ listen to your show. Wher-
ever | am, I listen to everybody’s
show. All the stations I can get. Big
market and small. AM and FM.
Good jocks and bad. I trade air-
checks in the mail. I'll even drive
200 miles just to aircheck in Hous-
ton. Listening: that's the only way
you're going to know what you're
really up against. Numbers don’t
really tell you. Your ears do. And
your experience tells you how to
respond to what your ears say.

You've got your act “really to-
gether.” John? For your present
level of experience, you probably
do. After two years, | was that way,
too. (Later, you'll see how quickly
you progress, through learning,
year-to-year, month-by-month,
even day-to-day. ...)

After only two years. | got too
cocky. I got a better job than Dun-
dee, and. carrying my cockiness
solidly inside that thick skull be-
tween my shoulders, I proceeded
to allow my career nearly to be de-
stroyed. I failed at the next station.
That failure produced scars I'll live
with inside for the rest of my life.
But hard knocks and shortcomings
prepare you for upcoming chal-
lenges. Prepare. Preparation. It's so
important! I've only seen one very
successful jock ever who doesn’t
prepare a show much: Bart Prater
of WROV, Roanoke. Last year’s
Billboard winner for his format
and market size, Bart's my favorite
jock ever. He's smooth, consistent,
funny: surely New York/Los An-
geles material. But he loves Roan-
oke!

Preparation is kind of an evo-
lutionary thing within each indi-
vidual, too, because you have to
know what to prepare. It's know-
ing your natural, honest self. and
who you are on the air. It’s helping

that self along, personally of
course and professionally too: by
reading all the trades, by subscrib-
ing to all the magazines you can af-
ford. by reading all the local pa-
pers for interesting bits. It's
reworking all that you experience
into a communication experience.
a human experience, for your lis-
teners. It's reflecting their society
and lifestyle in you: what you say
and what you play while you're on
the air. They can touch you. They
understand, they can relate to you.
That's all part of being a successful
jock ata radio station. It’s prepara-
tion: attending all the conventions
and conferences you can. In Aus-
tin a couple months ago. 1 listened
to and learned from folks I've al-
ways considered to be radio leg-
ends: Charlie Van Dyke, Bill
Young, Chuck Dunaway, Bill Ga-
vin. | met ‘em, spoke with 'em, and
learned from them. Someday, per-
haps, I'll experience the privilege
of knowing them better.

In radio. John, the secret is being
tough enough to take it, and kind
enough to care. It's remembering
your roots, your family and
friends, your mentors, and your
Self. In this business, you’re going
to be rejected. You're going to be
hurt. .. . And that’s probably going
to make you successful. Many
times I've encountered false prom-
ises, empty praise, and countless
rejections (most of us could prob-
ably paper a den with old “Thanks
for your good tape, but No
Thanks” letters.) Art Roberts told
me that in Louisiana some years
back, a station management told
him he was so lousy, he ought
never to have even started in radio.
(How many of us have heard that?)
Art, of course, rejected that opin-
ion. A few years later, Art was at
WLS, where he worked for 10
years.

Is it all that important to get,
eventually, to your goal station?
For some, it’s all important. Others
just need a medium market station
someplace in a compatible part of
the country that pays a living wage
and offers reasonable security.
That's all they ask. That's all they
need, and that’s great. But if you're
on that Personal Road to WMAQ,
you've definitely got to make some
stops along the way. at places
where you can learn, develop, per-
fect your craft, and get ready for
what WMAQ needs, for what
they're looking for in a jock.

So don’t lament John that pro-
grammers are looking for folks
with more of experience than
you've got. You'll get it, if you
really want it badly enough, which
most successful jocks do. And
when you’'ve finally got enough ex-
perience to get you where you want
1o be, the industry doesn’t bestow a
sheepskin upon you, like at a col-
lege graduation. You get a better
job. You get more money. You get
a chance for industry recognition
and awards.

The thought of successes brings
us finally to a second career choice
you might make now, John: send
out tapes. Flood the country with
airchecks. Be honest and straight-
forward with everyone vou meet,
especially with yourself. Contin-
ually prepare yourself for that bet-
ter program, for that better job,
and keep faith in yourself. Be-
cause, inside yourself, John, you
know that you can do it.

Good luck, Michael Black,

KONO Radio,
San Antonio

PSS
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AUGUST 21, 1976, BILLBOARD

Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlists through Thursday (8/12/76)

Top Add Ons-National

AMERICAN FLYER—(United Artists)

PARIS~Big Towne 2061 (Capitol)

GRAND FUNK RAILROAD-Good Singin’ Good Playin' (MCA)
LINDA RONSTADT~Hasten Down The Wind (Asylum)

ADD ONS—The four key prod- —‘
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY —
The four products registering
the greatest listener requests
and airplay; as determined by ‘

station personnel

BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels. ,

Weslern@gion

® TOP ADD ONS:

AMERICAN FLYER-(United Artists)

LINDA RONSTADT-Hasten Down The Wind
(Asylum)

ENGLISH DAN & JOHN FORD COLEY-Nights
Are Forever (Big Tree)

JOAN ARMATRADING - (A&M)

A TOP REQUEST/AIRPLAY:

ROD STEWART-A Night On The Town (Warner
Brothers)

JEFFERSON STARSHIP-Spitfire (Grunt)
WINGS—At The Speed Of Sound (Capitol
GEORGE BENSON—Breezin' (Warner Brothers)

BREAKOUTS:
AMERICAN FLYER—(United Artists)
LINDA RONSTADT-Hasten Down The Wind
(Asytum)
ENGLISH DAN & JOHN FORD COLEY—Nights
Are Forever (Big Tree)
MICHAEL DINNER—Tom Thumb The Dreamer
(Fantasy)

KLOS-FM—Los Angeles
® LINDARONSTADT~Hasten Down The Wind
(Asylum)
o AMERICAN FLYER—(United Artists)
® ELECTRIC LIGHT ORCHESTRA-(Cie' Elo
(United Artists)
*
*
L]
* PETER FRAMPTON—Frampton Comes Afive
(A&M)
* WINGS—At The Speed Of Sound (Capitol)
% ROD STEWART-ANight On The Town
(Warner Bros.)
% BOZSCAGGS-Silk Degrees (Columbia)
KOME-FM—San Jose

© PARIS-Big Towne 2016 (Capitol)
JOHN HANDY—Hard Work (impulse/ABC)
JOAN ARMATRADING — (A&M)
ENGLAND DAN & JOHN FORD COLEY-
Nights Are Forever (Big Tree)
TOM SKOW—(Capitol)
JOHNNY GUITAR WATSON—Ain't That A
Bitch (DJM Records)
* JEFFERSON STARSHIP—Spitfire (Grunt)
* ROD STEWART—ANight On The Town
(Warner Bros.)
* JEFFBECK-Wired (Epic)
* YAMASHTU, WINWOOD, SHRIEVE—Go
(Island}
KDKB-FM—Phoenix i
® AMERICAN FLYER—(United Artists)
® LINDARONSTADT—Hasten Down The Wind
(Asylum)
LARRY HOSFORD - Crosswords (Shelter)
BYRON BERLINE & SUNDANCE—(MCA)
JOANARMATRADING—(A&M)
JOHN MAYALL—A Banquet In Blues (ABC)
MICHAEL DINNER—Tom Thumb. The
Dreamer (Fantasy)
* RODSTEWART—ANight On The Town
{Warner Bros )
% JEFFERSON STARSHIP—Spitfire (Grunt)
* WAYLON JENNINGS—Are You Ready For The
Country (RCA)
KPRI-FM—San Diego
® GRAND FUNK RAILROAD—Good Singin’
Good Playin’ (MCA)
® SPIRIT—Farther Along (Mercury)
RICK SPRINGFIELD—Wait For Night
{Chelsea)
© RICHIE FURAY BAND—|'ve Got AReason
(Asylum)
® LEONREDBONE—On The Track (Warner
Bros.)
*
* RODSTEWART—ANight On The Town
(Warner Bros.)
% JEFFERSON STARSHIP—Spitfire (Grunt)
* ALICE COOPER—Alice Cooper Goes To Heli
(Warner Bros.)
* AVERAGE WHITE BAND—Soul Searching
(Atlantic)

*

KZEL-FM—Eugene

® AMERICAN FLYER—(United Artists)

® TOMMYWEST—Home Town Frolics
(Lifesong)

® [ASEINE—Like The River (Ariola America)
MIKE FINNIGAN —(Warner Bros.)

ENGLISH DAN & JOHN FORD COLEY—
Nights Are Forever (Big Tree)

MICHAEL DINNER—Tom Thumb The
Dreamer (Fantasy)

% MARSHALLTUCKER BAND-Long Hard
Ride {Capricorn)

* MARKALMOND—To The Heart (ABC)
GEORGE BENSON—8reezin' (Warner Bros.)

* COUNTRY JOEMcDONALD-Love Is Fire
(Fantasy)

KBPI-FM—Denver
® LINDARONSTADT—Hasten Down The Wind
(Asylum)
© MICHAEL DINNER—Tom Thumb The
Dreamer (Fantasy)
o ORLEANS—Waking & Dreaming (Asylum)

ENGLISH DAN & JOHN FORD COLEY-
Nights Are Forever (Big Tree)

o AMERICAN FLYER—(United Artists)

o PARIS—Big Town 2016 (Capitol)

% JEFFERSON STARSHIP —Spitfire (Grunt)
% WINGS—At The Speed 0f Sound (Capitol)
* GEORGEBENSON—Breezin' (Warner Bros.)
+* FIREFALL— (Atlantic)

Southwest Region

»

® TOP ADD ONS:

PARIS-Big Towne 206! (Capitol)
ORLEANS-Waking & Dreaming (Asylum)
YAMASHTU, WINWOOD, SHRIEVE-Go (island)
RICK SPRINGFIELD—Wait For Night (Chelsea)

*TOP REQUEST/AIRPLAY:

JEFFERSON STARSHIP—Spitfire (Grunt)
RICHIE FURAY BAND—| ve Got A Reason (Asy
lum)

DWIGHT TWILLEY BAND-Sincerely (Shelter)
GRAND FUNK RAILROAD-Good Singin” Good
Playin’ (MCA)

BREAKOUTS:

PARIS—B1g Towne 2061 (Capitol)

ORLEANS -Waking & Dreaming (Asylum)
BONNIE BRAMLETT-Ladies Chowce (Capri
corn)

HUMMINGBIRD-We Can't Go On Meeting Like
This (AGM)

KSHE-FM —St. Louis

® AMERICAN FLYER—(United Artists)

® PARIS—Big Towne 2016 (Capitol)

© ORLEANS—Waking & Dreaming (Asylum)

o LASEINE-Like The River (AriolaAmerica)

© COUNTRYJOE McDONALD—Love Is Fire
(Fantasy)

*

* RICHIE FURAY BANO—i've Got A Reason
(Asylum)

* DWIGHT TWILLEY BAND—Sincerely
(Shelter)

* JEFFERSON STARSHIP—Spitfire (Grunt)

* GRAND FUNK RAILROAD—Good Singin’
Good Playin’ (MCA)

KLOL-FM—Houston

® PARIS-Big Towne 2016 (Capitol)

® BONNIEBRAMLETT— Ladies Choice
(Capricorn)

© HUMMINGBIRD—We Can't Go On Meeting
Like This (A&M)

® SPIN—(Ariola America)

® POINTBLANK - (Arista)

o ELECTROMAGNETS—(EGM)

% CROSBY/NASH—Whistling Down The Wire
(ABC)

% JONANDERSON—Otias Of Sunhiliow
(Atlantic)

 STEVE MILLER—Fly Like An Eagle (Capitol)

% JEFFERSON STARSHIP —Spitfire (Grunt)

KY102-FM—Kansas City

© ORLEANS—Waking & Dreaming (Asylum)

® LINDARONSTADT—Hasten Down The Wind
{Asylum)

o LITTLERIVER BAND—(Harvest)

TOM SNOW—(Capitol)

YAMASHTU, WINWOOD, SHRIEVE~Go

{Island)

RICK SPRINGFIELD—Wait For Night

(Chelsea)

% TRIUMVIRAT~0id Loves Die Hard (Capitol)

% GINO VANNELLI—The Gist 0f The Gemini
(A&M)

% ALAN PARSONS PROJECT—Tates Of
Mystery & Imagination (20th Cent.}

% ROD STEWART~A Night On The Town
(Warner Bros.)

Top Requests/Airplay-National

JEFFERSON STARSHIP-Spitfire (Grunt)

STEVE MILLER—Fly Like An Eagle (Capitol)

ROD STEWART-A Night On The Town (Warner Brothers)
GINO VANNELLI-The Gist Of The Gemini (A&M)

National Breakouts

AMERICAN FLYER-(United Artists)

PARIS—-Big Towne 2061 (Capitol)
MICHAEL DINNER~Tom Thumb The Dreamer (FantaLy)
GRAND FUNK RAILROAD~Good Singin' Good Playin' [(MCA)

—
WRNO-FM—New Orleans

® RICK SPRINGFIELD—Wait For Night
(Chelsea)

® HUMMINGBIRD-We Can't Go On Meeting
Like This (A&M)

© YAMASHTU,WINWOOD, SHRIEVE-Go
(Isfand)

o BONNIE BRAMLETT- Ladies Choice
(Capricorn)

© BENSIDRAN—Free In America (Arista)

* * % *

Midwest Region

® TOPADD ONS:

PARIS—Big Towne 2061 (Capitol)

LINDA RONSTADT-Hasten Down The Wind
(Asylum)

GRAND FUNK RAILROAD-Good Singin Good
Playin’ (MCA)

AMERICAN FLYER—(United Artists)

*TOP REQUEST/AIRPLAY:

STEVE MILLER-Fly Like An Eagle (Capitol)
JEFFERSON STARSHIP—Spitfire (Grunt)

BLUE OYSTER CULT—Agents Of Fortune (Co
fumbia)
GINO VANNELLI-The Gist Of The Gemins
(A&M)

BREAKOUTS:

PARIS—-Big Towne 2061 (Capitol}

LINDA RONSTADT-Hasten Down The Wind
(Asylum)

GRAND FUNK RAILROAD-Good Singin' Good
Playin (MCA)

AMERICAN FLYER—(United Artists)

WWWW-FM — Detroit

® GRAND FUNK RAILROAD-Good Singin'
Good Playin’ (MCA)

PARIS—Big Towne 2061 (Capitol)
PETERIVERS— (Warner Bros )

FLAMMING GROOVIES—Shake Some
Action (Sire)

JESS RODEN BAND—Keep Your Hat On
(Island)

HUMMINGBIRD—We Can't Go On Meeting
Like This (A&M)

* STEVE MILLER—Fly Like An Eagle (Capitol)

* ALICE COOPER—Alice Cooper Goes To Hell
(Warner Bros.)

* BLUE OYSTER CULT—Agents Of Fortune
(Cotumbia)

* GINO VANNELLI-The Gist Of The Gemini
(A&M)

WMMS-FM—Cleveland

® AMERICAN FLYER—(United Artists)

o ARTFUL DODGER—Honor Among Thieves
{Columbia)

o BOSTON-(Epic)
© ORLEANS—Waking & Dreaming (Asylum)
® PARIS—Big Towne 2061 (Capitol)

® LINDARONSTADT—Hasten Down The Wind
(Asylum)

* STEVE MILLER—Fly Like An Eagle (Capitol)
* JEFFERSON STARSHIP—Spitfire (Grunt)

% ROD STEWART—ANight On The Town
(Warner Bros.)

% JAMES TALLEY—Trying Like The Devil
(Capitol}

WXRT-FM —Chicago
© THEMETERS-Trick Bag (Reprise)

® BONNIE BRAMLETT~Ladies Choice
(Capricorn)

POINT BLANK— (Arista)

»*

HEART—Dreamboat Annie (Mushroom
Records)

BOZSCAGGS—Silk Degrees (Columbia}

BLUE OYSTER CULT—Agents Of Fortune
(Columbia)

* JEFFBECK—Wired (Epic)

* %

o= e
WEBN-FM—Cincinnati

© JOAN ARMATRADING—(A&M)

® RICHIEFURAY BAND—|'ve Got AReason
(Asylum)

® AMERICAN FLYER—(United Artist)

® LINDARONSTADT—Hasten Down The Wind
(Asylum)

® COUNTRYJOEMCcDONALD—LovelsFire
(Fantasy)

® GRAND FUNK RAILROAD —Good Playin’
Good Singin' (MCA)

* PETER FRAMPTON—Frampton Comes Alive
(A&M)

* GEORGE BENSON—Breezin (Warner Bros.)

% STEVEMILLER—Fly Like An Eagle (Capitol)

* JEFFERSON STARSHIP—Spitfire (Grunt)
WYDD-FM—Pittsburgh

©® ORLEANS—Waking & Dreaming (Asylum)

© LINOARONSTADT—Hasten Down The Wind
(Asylum)

{DON'T CARE—Ask Anyone (Kama Sutra)
CURTIS BROTHERS— (Polydor)
PARIS—Big Towne 2061 (Capitol)

GRAND FUNK RAILROAD - Good Singin’
Good Playin’ (MCA)

% STEVE MILLER—Fly Like An Eagle (Capitol)
* GENESIS—Trick Of The Tail (Atco)
* $.5.FO0LS—(Cotumbia)

* GINOVANNELLI-The Gist Of The Gemini
(A&M)

Southeast Region

® TOP ADD ONS:

AMERICAN FLYER-(United Artists)

DAVIO SANBORN—Sanborn (Warner Brothers)
MICHAEL DINNER-Tom Thumb The Dreamer
(Fantasy)

PARIS—Big Towne 2061 (Capitol)

*TOP REQUEST/AIRPLAY:

YAMASHTU, WINWOOD, SHRIEVE - Go (Island)
ROD STEWART—A Night On The Town (Warner
Brothers)

STEVE MILLER—Fiy Like An Eagle (Capitol)
WILD CHERRY —(Columbia)

BREAKOUTS:

AMERICAN FLYER—(United Atists)

DAVID SANBORN—Sanborn (Warner Brothers
MICHAEL DINNER—Tom Thumb The Dreamer
(Fantasy)

PARIS—Big Towne 2061 (Capitol)

WKTK-FM—Baltimore
AMERICAN FLYER— (United Artists)
PARIS—Big Towne 2061 (Caprtol)

JON ANDERSON—Olias Of Sunhillow
(Atlantic)

DAVID SANBORN—Sanborn (Warner Bros.)

MICHAEL DINNER—Tom Thumb The
Dreamer (Fantasy)

o ROYAYERS UBIQUITY—Everybody Loves
The Sunshine (Potydor)

YAMASHTU, WINWOOD, SHRIEVE- Go
(Island)

* ROD STEWART—A Night On The Town
(Warner Bros.)

* STEVE MILLER—Fly Like An Eagle (Capitot)

* WILD CHERRY— (Columbia)
WHFS-FM—Washingten

o THEMETERS—Trick Bag (Reprise)

® LINDARONSTADT—Hasten Down The Wind
{Asylum)

® ORLEANS—Waking & Dreaming (Asylum)

© JOHN MAYALL—ABanquet In Blues (ABC)

® DELBERT McCLINTON—Genuine Cowhide
(ABC}

*

o DAVID SANBORN—Sanborn (Warner Bros.)
* JOANARMATRADING—(A&M}

* YAMASHTU, WINWOOD, SHRIEVE-Go
(Island)

* ROD STEWART—ANight On The Town
(Warner Bros.)

* JESSRODEN BAND—Keep Your Hat On
(Island)

WwWwWWw.americanradiohistorv.com

WRAS-FM—Atlanta

© MIKEFINNIGAN—(Warner Bros.)

© ENGLISH DAN & JOHN FORD COLEY -
Nights Are Forever (Big Tree)

o TOMMYWEST—Home Town Frolics
{Lifesong)

BYRON BERLINE & SUNDANE—(MCA)
GREG KIHN—(Beserkley)

BONNIE BRAMLETT —Ladies Chorce
(Capricorn}

* HEART-Dreamboat Annie (Mushroom
Records)

* RENAISSANCE-—Live At Carnegie Hall (Sire)

% BLUEQYSTER CULT-Agents Of Fortune
(Columbia)

% JEFFBECK-Wired (Epic)
WAIV-FM—Jacksonville

® LASEINE-Like The River (Ariota America)
® AMERICAN FLYER—(United Artists)

© GRAND FUNK RAILROAD - Good Singin
Good Playin' (MCA)

MOTHERS FINEST—(Epic)

CLIFF RICHARD—I'm Nearly Famous
(Rocket)

MICHAELDINNER—Tom Thumb The
Dreamer (Fantasy)

* GINO VANNELLI-The Gist Of The Gemini
(ABM)

* YAMASHTU, WINWOOD, SHRIEVE-Go
(Island)

* LITTLERIVER BAND— (Harvest)
* JEFFERSON STARSHIP—Spitfire (Grunt)

Northeast Region

® TOP ADD ONS:

AMERICAN FLYER-(United Artists)
GRAND FUNK RAILROAD—Good Singin® Good
Playin' (MCA)

PARIS—Big Towne 2061 (Capitol)

TOMMY WEST—Home Town Frolics (Lifesong)

X TOP REQUEST/AIRPLAY: §

JEFFERSON STARSHIP-Spitfire (Grunt)
STEVE MILLER-Fiy Like An Eagle (Capitol)
JEFF BECK—Wired (Epic)

DUKE & THE DRIVERS—Rollin' On (ABC)

BREAKOUTS:

AMERICAN FLYER—(United Artists)

GRAND FUNK RAILROAD-Good Singin Good
Playin” (MCA)

PARIS—Big Towne 2061 (Capitol)

MICHAEL DINNER-Tom Thumb The Dreamer
(Fantasy)

WNEW-FM—New York

® GRAND FUNK RAILROAD - Good Singin'
Good Playin' (MCA)

® JOHN MAYALL—ABanquet In Blue (ABC)

MICHAEL DINNER—Tom Thumb The
Dreamer (Fantasy)

TOMMY WEST—Home Town Frolics
(Litesong)

AMERICAN FLYER—(United Artists)

LIVEATC.B.G.B.VOL. 1~ (CBGB & OMFUG
Records)

* RODSTEWART—ANight On The Town
(Warner Bros.)

% JEFFERSON STARSHIP—Spitfire (Grunt)
* BOZSCAGGS—Silk Degrees (Columbia)

* BRUCESPRINGFIELD—Born To Run
(Columbia)

WLIR-FM—New York

© ORLEANS—Waking & Dreaming (Asylum)

® LINDARONSTADT—Hasten Down The Wind
(Asylum)

PARIS—Big Towne 2061 (Capitol)

GRAND FUNK RAILROAD—Good Singin’
Good Playin’ (MCA}

AMERICAN FLYER— (United Artists)

TOMMY WEST—Home Town Frofics
{Lifesong)

% STEVE MILLER—Fly Like An Eagle (Capitol)
* JEFFERSON STARSHIP— Spitfire (Grunt)
* SPIRIT—Farther Along (Mercury)

% MICHAEL DINNER—Tom Thumb The
Dreamer (Fantasy)

WGRQ-FM —Buffalo

e LINDA RONSTADT—Wasten Down The Wind
(Asylum)

ORLEANS—Waking & Dreaming {Asylum)
|

WAYLON JENNINGS—Are You Ready For The
Country (RCA)

GINO VANNELLI—Th%Glst 0f The Gemini
(A&M)

GRAND FUNK RAILRORD —Good Singin'
Good Playin' (MCA)

® RICK DERRINGER—Derringer (Blue Sky)
* PETERFRAMPTON—J{ampton ComesAlive
(A&M)

* JEFF BECK—Wired (Efic)

* BEATLES—Rock & Roll Music (Capitol)

% AEROSMITH—Rocks (Columbia}
WMMR-FM—Philadelphia

® MARKALMOND-To TJwe Heart (ABC)

BONNIE BRAMLETT - | adies Choice
(Capricorn)

AMERICAN FLYER—(Uhited Artists)
BURNING SPEAR—Mali In The Hills (Isfand)
PETER IVERS—(Warne| Bros.)

COUNTRY JOE McDONALD— Love Is Fire
(Fantasy)

* BILLYJOEL—TurnshIe*(Co!umbua)
* JEFFBECK-Wired (Epic)
% TRIUMVIRAT-0ld Lov%s DieHard (Capitol)

% BEACHBOYS- lBBngnes(Brother'
Reprise)

WHCN—Hartford

o GASOLN'-(Epic) |

o AMERICAN FLYER—(UTIedArIists)

o POWER HOUSE Night Life (Aladdin)
Mms-sigmwnezoq(Capnm)
ROWANS - Sibling Rivalfy (Elektra)
BYRON BERLINE & SUNDANCE—(MCA)

* DOOBIE BROTHERS—Takin' It To The
Streets (Warner Bros )

* DWIGHT TWILLEY BAND-Sincerely
(Sheiter)

% STEVE MILLER— Fly Like An Eagle (Capitol)
* AEROSMITH-Rocks(Célumbta)
WPLR-FM—New Haven |

|
® PARIS-Big Towne 2061 Capitol)
® AMERICAN FLYER—(United Artists)
® JOAN ARMATRADING— (& M)

© GINOVANNELLI-The Git Of The Gemini
(A&M) !

GRAND FUNK RAILROAD‘—-Good Singin

Good Playin’ (MCA)

THE METERS - Trick Bag (Reprise)
JEFFERSON STARSHIP—P‘pltflre (Grunt)
STEVEMILLER—Fly Like in Eagle (Capitol)
DUKE & THE ORIVERS—HOIIln' On (ABC)
ANDY PRATT—Resolutior (Nemperor)
WBRU-FM—Providence ‘

* % % o

*

® ARTFUL DODGER—Honoi Among Thieves
(Columbia) l

o PARIS—Big Towne 2061 (Capito)

e BLOODSTONE-Do You V*anna Do A Thing
{London)

QUIRE-(RCA)

RICK SPRINGFIELD—Wai For Night
(Chelsea)

GRAND FUNK RAILROADTGood Singin’
Good Playin’ (MCA)

* THEMETERS—Trick Bag (Reprise)

* BONNIE BRAMLETT— Ladles Choice
(Capricorn)

* JOHN HANDY—Hard Work(1mputse)
*_DUKE & THE DRIVERS—Rdllin' On (ABC)

Copyright 1976, Billboard Pubti-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form| or by any
means, electronic, echanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the pubtisher.
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Radio-TV Programming

Vox Jox

LOS ANGLELES—Hal Smith, a
veteran radio program director, has
been named general manager of
KNEW in San Francisco, a country
music station. For the past few years.
Smith has been program director of
KLAC. the Los Angeles country
music station. Both are owned by
Metromedia. ... WIHLUT in Ander-
son, Ind.. has a new air staft. Chat
“Tart™ Elliott, former program di-
rector of WKBK in Keene. N.H s
the new morning drive personality.
Tom Carr, formerly with WHUTs
sister station WLHN_ iy doing mid-
day. Music director Dan Scott is
doing afternoon drive. replacing
Tom Sidwell who is now at Z96 in
Grand Rapids. Mich. The 1.000-
watt Top 40 station nceds better
record service. according to Scott.

* * *

As of Aug. 16. “The Johnny Rab-
bitt Show™ premicred on American
Forces Radio. The show is a creation
of Billboard’s Special Projects Divi-
sion. Los Angeles. and executive
producer is Bill Stewart, a Los An-
geles radio veteran who has been
doing AFRTS programs himself for
almost 30 vears. The five-day weekly
hour show will feature both MOR
and contemporary music. some
comedy. some interviews with
record acts. As some of you may re-
call. Johnny Rabbitt was a legend in
St. Louis at KXOK and in Phoenix
at KRIZ where he had higher au-
dience ratings than many people
have temperature. The deal was set
by Denis Hyland, director of special
projects for Billboard. and Stewart,
director of airline programming for
Billboard. Rabbitt is probably just
about one of the best air person-
alities tn the world.

P

The Weasel, the all-night jock at
WHFS in Bethesda. Md.. has been
doing some occasional weird  re-
motes. Last was from a bar across
the street from the station called the
Psychedelly. The Psvehedelly fea-
tured breakfast with the Weasel.
Artists Jimmy Clanton and the local
group Danny Gatton and The Fat
Boys joined him. Recently. Weasel
did a remote from a pizzeria with cv-
eryone from the restaurant’s custom-
ers 1o a late-night balloon salesman
dropping by for conversation. The
weirdest remote I've ever heard of —
well. actually there were three that
just about tie for first place—was the
time Gary Fuller, morning man and
program directors of KAFY in Bak-
ersfield. Calif.. a few vears ago did
an inverview-remote with the hippos

atthe local zoo: a remote from top of

the Astrodome by some station in
Houston: and the remote a few
months ago by a Michigan radio sta-
tion from a local cemetery.

* ok *

Mike McCay, son of the voice of
the Phoenix Suns (veteran broad-
caster Al McCoy ). is now an air per-
sonality at KCUE in Redwing,
Minn. Another son following in the
airwaves of his dad. ... Christic Max
of WIBQ in Portland. Me.. reports
that J. J. Jeffries “is alive and welt
and living here in Maine: he owns
and operates WBLM. an FM station
in the Lewiston area. along with Bob
Fuller. WBLM is progressive and |
believe 1.J. does a morning shitt.
He's mellowed outsinee his Chicago
rockin® days!

“Now. I can’t let an opportunity
like this get by to plug my own sta-
tion. A litde over two vears uago.
WJIBQ was not exactly a houschold
word and that's an understatement.
With a lot of hard work. dedication.
and determination. our general

By CLAUDE HALL

manager Rick Snyder and program
dircctor Jeff Ryder put together a
great statt. lots of promotions and a
great sound with practically no
money. Our lincup is: Wally Brine 6-
10 a.m.. Joe McMillan 10 am.-2
p.mi.. Jeff Ryder 2-6 p.m.. Grant
West 6-midnight. and Christic Max
midnight-6 a.m. McMillan does oc-
casional weekends at WHDH in
Boston. Our part-timers are Rocky
and Phil Summers.”
P S

More out of Hawaii as George
Kennedy, program director of
KGMB in Honolulu. writes: “If vou
betieve Tam correctly quoted by Jef-
ferson Fox of WBIG in Greensboro.
N.C.. then P've gotsome land in Ari-
sona and even more in Nevada that
I'd like to talk to yvou about. Our re-
sponse to the salaries for announcers
in Honolulu was true for the average
announcer. none of which are here
on KGMB. They do get minimum
wage. which is $2.43 or very close to
that (some as little as $3 per hour).
and it is true that many people—not
only radio announcers—do have two
jobs and working wives. That's al-
mosta way of life here in Honolulu.

“As far as AK U is concerned. you
bet vour bippy I'm not going to mess
with him. If he can continue as he
has done in the past to hold his rat-
ings in the area we're targeted for,
I'd be a fool to touch what he's
doing. Concerning his salary 1selt.
his latest contractis in the neighbor-
hood of $350.000 a year whether he
is soldout or not.”

* * *

And now for more about Hawaii
from your neighborhood friendly
trivia expert. Paul Ward, program
director of WROR in Boston: |
read the letter from Bill Thompson
in the Aug. 7 Vox Jox and was mod-
erately overcome by nostalgia. Bill
might be aware of this. but I will al-
ways be grateful to him. He was in-
strumental in helping me getmy first
job in major market radio on the
mainland at KGBS in the latter part
of 1967. The job L had quit was after-
noon drive at KGU. And that's what
Bill is doing right now.

“Since vou did Cleveland. how
about some equal time for Hono-
lutu? When 1 arrived in Honolulu.
Ron Jacobs was doing mornings at
KPOL Tom Rounds was program di-
rector. and they owned the market.
AKU was morning man at KORL
and broadcast from the Tree House
in the International Market Place
and vou could still sce Diamond
Head from Waikiki. KGMB was
owned by the Honolulu Star-Bulle-
tin and was an old-line CBS affil-
jate. Dick Spangler was morning
man and when he left. he was re-
placed by Dick Cook, who had come
from "Lucky Lager Dancetime’ at
KSFO in San Francisco.

“1 was program director of the
original KHAL which was in the
bascment of the Roval Hawaiian
Hoteland operated at 1090 kHz with
5.000 watts. Bob *The King™ Martin
(now with KMAK in Fresno. Calit)
did mornings. Bob Crosby (the real
one) had a one-hour show at noon.
and I did afternoons. Before T left
Hawaii. I worked at KGMB and
KGU. KGMB was my first big shot
at morning drive and the day |
started  the newspaper went on
strike. so my show bhecame the
‘KGMB Newspaper Of The Air.
Among the more charming features
was 15 minutes of obituaries. George
“Gramny Goose™ Groves did after-
noons and Peter Tuntington May

worked 6-midnight. 1 count myself

lucky having had the chance to work
with AKU at KGMB. He is a master

atplaving w his audience. He hnows
how to get them 1o reactand exactly
how fur to go before pulling back.
Il be surprised if anybody ever
beats him in morning drive. | won-
der who remembers Sam Sanford
and Dick Cook? They did 6-9 a.m. at
KHAT and were truly one of the
great morning teams. Don Sherwood
even worked a couple of months at
KHAL Mike Cleary, now with
KNBR in San Francisco. was there.
too. No fooling. Hawaii has abwpys
been a good radio market. blessed
with more than its share of exceljent
air talent. Bill Thompson is ata rjcat
radio station. too. KGU was the first
station in Hawait, on the airin 1422,
Don Metzger is the general mangger
and one of the nicest guys in radfo. |
know Bernie Armstrong, the pro-
gram director. and can verify thaft he
is a real pro. Come to think of it. Ber-
nie was at KHAL too. But does ¢ny-
one know where Mike Buck, for-
merly of stations such as KORL pind
2SM in Svdney is today?
* * *

Joe Cipriano, air personality at
93-KYS in Washington. otherpise
known as WKYS. was in Los |An-
geles last week and came by ...
Steve Cooper is now doing 10 p.m.-2
a.m. on WIFE in Indianapolis.|fol-
lowing the super speedster Jack
Armstrong. ... Suomeone saw a fiote
on Charlie Van Dyke’s desk at [KHI
in Los Angeles fast week that read:
Don Imus, morning. Larry Lujack,
afternoons. Of course. the pote
wasn’tin regards to KHJ atall. More
likelv, it was about KTNQ [the
present. KGBS-AM). Questior] 1s:
What record promotion man say the
note and reported on it to Chprlie
Tuna, program dircctor of KHSY Ah.
some record promotion people|will
do anything to get a record or the
air, even spying. )

BubblingUnderThe

- HOT100

101-WE BOTH NEED EACH OTHER, Norman
Connors, Buddah 534

102-DISCO-FIED, Rhythm Heritage, ABC
12205

1031 NEED IT, Johnny Guitar Watson, DIM
1013 (Amherst)

104—KILL THAT ROACH, Miami, Drive 6251
(TK)

105-DEAD FLOWERS, New Riders Of The
Purple Sage, MCA 40591

106-—-L.0.D. (Love On Delivery), Billy Ocean,
Ariola America 7630 (Capitol)

107 -THE END IS NOT IN SIGHT (The Country
Tune), Amazing Rhythm Aces, ABC 12202

108--DID YOU BOOGIE (With Your Baby), Flash
Cadillac & The Continental Kids, Private
Stock 45079

109—LET'S ROCK, Ellison Chase, Big Tree
16072 (Atlantic) »

110—TAKE ME AWAY, Roger McGuinn, Columbia
3-10385

BubblingUnderThe

. _ToplLPs__|

201—JOHN MILES, Rebel, London PS 669

202—SONS OF CHAMPLIN, A Circle Filted With
Love, Ariola America ST 50007 (Capitol)

203—CHRIS HILLMAN, Slippin’ Away, Asylum
7E-1062

204—PLEASURE, Accept No Substitutes, Fan-
tasy F 9506

205—BOBBY BARE, The Winner & Other Losers,
RCA APL1-1786

206—ABBA, Atlantic SD 18146

207—-HEPTONES, Nightfood, Island ILPS 9381

208—WARREN ZEVON, Asylum 7E-1060

209—PFM (Premiata Forneira Marconi), Choco-
late Kings, Asylum 7E-1071

210—FELIX PAPPALARDI & CREATION, A&M SP
4586
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These are best seiling middle-of-the-road singles compiled from

E radio station air play listed in rank order.
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&5 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
11 I'D REALLY LOVE TO SEE YOU TONIGHT
England Dan & John Ford Coley, Big Tree 16069 (Atlantic) (Dawnbreaker, BMI)
4 9 SHOWER THE PEOPLE
James Taylor, Warner Bros 8222 (Country Road, BMI)
110 {F YOU KNOW WHAT | MEAN
Neil Diamond, Columbia 3 10366 (Stonebridge, ASCAP)
5 6 SUMMER
War, United Artists 834 (Far Out, ASCAP)
2 7 LET 'EM IN
| Wings, Capitol 4293 (MPL Communications/ATV, BMI)
10 7 THIS MASQUERADE
George Benson, Warner Bros 8209 (Skyhill, BMI)
711 YOU'LL NEVER FIND ANOTHER LOVE
Lou Rawls, Philadelphia International 3593 (Columbia/Epic)
(Mighty Three, BMI)
9 7 DON'T GO BREAKING MY HEART
Elton John & Kiki Dee. Rocket 40585 (MCA) (Big Prg/Leeds, ASCAP)
6 8 ANOTHER RAINY DAY IN NEW YORK
Chicago, Columbia 3-10360 (Big Elk/Lamminations, ASCAP)
8 | 14 I'M EASY
Keith Carradine. ABC 12117 (American Broadcasting/Lion’s Gate/Easy, ASCAP)
12 7 PEAS IN A POD
Sammy Johns. Warner/Curb 8224 (Captain Crystal/Chattahoochee/Legibus, BMI)
11 |10 GOT TO GET YOU INTO MY LIFE
The Beatles, Capitol 4274 (Maclen, BMI)
29 3 DON'T STOP BELIEVIN’
Oliia Newton John, MCA 40600 (John Fasrar, BMI)
14 | 15 MOONLIGHT FEELS RIGHT
Starbuck. Private Stock 45039 (Brother Bill's, ASCAP)
15 8 A LITTLE BIT MORE
Dr Hook. Capitol 4280 (Bygosh, ASCAP)
16 6 SEE YOU ON SUNDAY
Gien Campbell, Capitol 4288 (ABC/Duntill/One Of A Kind, BMI)
18 | 10 LET HER IN
John Travolta, Midland International 10623 (RCA) (Midsong, ASCAP)
20 5 TEACH THE CHILDREN
Anthony Newley, United Artists 825 (Tarashel, ASCAP)
43 2 IF YOU LEAVE ME NOW
Chicago, Columbia 3-10390 (Big Elk/Polish Prince, ASCAP)
19 (10 KISS AND SAY GOODBYE
Manhattans, Columbia 3-10310 (Nattahnam/Blackwood, BMI)
45 2 | CAN'T HEAR YOU NO MORE
Helen Reddy, Capitol 4312 (Screen Gems-Columbia, BMI)
23 4 STARGAZER
Frank Sinatra. Reprise 1364 (Warner Bros.) (Stonebridge, ASCAP)
25 5 SAY YOU LOVE ME
Fleetwood Mac, Reprise 1356 (Warner Bros ) (Genton, BMI)
26 6 ADIOS
Santa Fe, Chelsea 3042
31 3 AMBER CASCADES
America. Warner Bros. 8238 (Warner Bros, ASCAP)
30 4 THE FIRST HELLO, THE LAST GOODBYE
Roger Whittaker, RCA 10732 (Tembo, CAPAC)
42 2 WITH YOUR LOVE
Jefferson Starship, Grunt 10746 (RCA) (Diamondback, BMI)
17 |11 | NEED TO BE IN LOVE
Carpenters, A&M 1820 (Almo/Sweet Harmony/Hammer & Nails/Landers
Roberts, ASCAP)
36 3 WHAM BAM SHANG-A-LANG
Silver, Ansta 0189 (Colgems, ASCAP)
33 5 DEVIL WOMAN
Chiff Richard, Rocket 40514 (MCA) (Chappell, ASCAP)
32 4 WE'RE ALL ALONE
Frankie Valli, Private Stock 45098 (Boz Scaggs, ASCAP)
34 4 HEAVEN MUST BE MISSING AN ANGEL (Part 1)
Tavares, Capitol 4270 (Bull Pen/Perren Vibes, ASCAP)
13 (10 EVERYTIME | SING A LOVE SONG
John Davidson, 20th Century 2293 (Peso, BMI)
35 4 HAPPY ENDINGS
Melissa Manchester, Arista 0196 (Rumanian Pickle Works/Screen Gems
Columbia, BMI)
40 4 LOWDOWN
Boz Scaggs, Columbia 3 10367 (Boz Scaggs/Hudmar, ASCAP)
38 4 YOU SHOULD BE DANCING
Bee Gees. RSO 853 (Polydor) (Casserole/Unichappelt, BMI)
39 3 BRING IT ON HOME TO ME
Mickey Gilley, Playboy 6075 (Kags, BMI)
21 7 LIGHT UP THE WORLD WITH SUNSHINE
Hamilton. Joe Frank & Denmison. Playboy 6077 (American Dream, ASCAP)
37 7 SOLITARY MAN
TG Shepard, Hitsville 6032 (Motown) (Tallyrand, BMD)
22 6 GOTTA BE THE ONE
Maxine Nightingale United Artists 820 (Unart. BME)
44 2 SHE'S GONE
Hall & Oates. Atlantic 3332 (Unichappell BMI)
24 9 IF YOU LIKE THE MUSIC (Suicide And Vine)

il

Stark & McBrien, RCA 10697 (American Broadcasting, ASCAP)
THAT'LL BE THE DAY

Linda Ronstadt, Asylum 45340 (MPL Communications, BM1)
ONE LOVE IN MY LIFETIME

Diana Ross. Motown 1398 (Jobete, ASCAP)

BABY | LOVE YOUR WAY

Peter Frampton. A&M 1832 (Almo/Fram Dee ASCAP)
THEME FROM STAR TREK

Deodato. MCA 40578 (Brumn. BMI)

SLOW HOT WIND

Henry Mancini, RCA 10731 (Northridge. ASCAP)

TURN THE BEAT AROUND

Vicki Sue Robinson, RCA 10562 (Sunbury/Dunbar. BMI)
THE END IS NOT IN SIGHT (The Cowboy Tune)
Amazing Rhythm Aces, ABC 12202 (Fourth Floor, ASCAP)

YOUNG HEARTS RUN FREE
Candi Staton. Warner Bros 8181 (DaAnn, ASCAP)
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Feyline Concert Gross: $6 Mil

LOS ANGELES—Barry Foy's
Denver-based Feyline concert firm
will gross an astonishing $6 million
from 37 shows in his home market
alone. This total marks a stunning
upswing from Fevlines impressive
entire 1975 gross of $4.6 million.

With a Feyline show going on al-
most every day through early Sep-
tember. it is no wonder that Fey has
had 1o add to his full-time staff two
strong industry personalities, Chuck
Morris and Joel Brandes.

The youthful Morris will continue
o operate his own Denver nitery,
Ebbets Field. while overseeing the
growing Feyline personal manage-
mentoperation that now includes all
former clients of the threesome:
recording artists Tommy Bolin, Al-
phonse Mouzon, Kathy Mefatt and
Jerry Corbetta.

Brandes. who was last with Far
Out Productions helping manage
War. is autonomously promoting
concerts with Feyline backing in
over a dozen Southwestern markets
from El Paso to Wichita. He also
backs up Fey when there are mul-
liple events going on in the Denver
area.

Fevline will put on about 115
shows this vear. The second annual
Red Rocks Festival accounts for 25
dates in the spectacular mountain-
side amphithcater. But Fey also has
four summer extravaganzas at Mile-
High Stadium with the likes of the
Eagles and ZZ Top plus three shows
at the new McNicholas Arena.

No wonder Fey's efficient wife,
Cindy. has become a key member of
the firm. now regularly going on

TOP QUALITY

8X10

& PRINTS

LITHOGRAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10s
500 — $28.00 1000 — $42.50

COLOR PRINTS
1000 — $224.00
SEND FOR SAMPLES AND COMPLETE PRICES

ON 8x10s, OTHER SIZE PRINTS,
AND POSTERS

i PICTURES

1867 E. FLORIDA
SPRINGFIELD, K MO. 65803

By NAT FREEDLAND

road trips with Feyline management
clients as well as anchoring the of-
fice.

After an impressive June success
with a Willie Nefson/Waylon Jen-
nings/Jessi Colter bill. Fey has
booked the country Outlaws pack-
age for nine arena dates around the
country this summer. including an
L.A. debut at the Hollywood Bowl
Aug. 26.

“Denver is a great music market.
although some of its tastes are rather

special.” says Fey. "Now that it has
bounced back from the recession,
you can’t find a city more open 10
supporting so many kinds of good
music.

With the resurgence of Denver
and Feyline, Fey has been forced to
cut back on only one music activity.
He and Morris no longer have time
to book the 350-seat Complex night-
club. This responsibility has now
been taken over by Jim Rauth, over-
all manager of the facility.

Austin Concert On
5,000-Acre Ranch

® Continued from page 4

imity to Austin, Anderson says he
has a built-in market of more than
70.000 students in the surrounding
area.

Site of the event is the Steiner
Ranch and its owners have entered
into a three-year exclusive leasing
agreement with Anderson’s Mayday
Productions with multi one-vear op-
tions.

“On our first show. we made some
mistakes. mostly in security precau-
tions, since we were inexperienced,”
Anderson states. “Although we had
more than 51,000 paid attendees, we
lost another 4.000-5.000 who got in
free.”

Performing at that Sunday Break
I were Peter Frampton. Santana.
Gary Wright. America. Cecilio &
Kapono. and S.S. Fools.

“Because our last show was rela-
tively trouble-frec. we gained the
important support of the city and the
city manager who thought it was a
well-planned and organized cvent.”
he says.

Planning and organization are

A Jazz Arm At
Magna Artists

NEW YORK —After several vears
of booking key jazz artists. Magna
Artists here has spawned a separate
Juzz division that will be headed by
veteran booker Abby Hoffer.

Initial signings to this department
arc the Crusaders. John Handy. the
Thad Jones-Mel Lewis Band. Ron-
nie Laws, the New York Jazz Quar-
tet featuring Roland Hanna. Jean-
Luc Ponty, Clark Terry and Phil
Woaods.

‘thanks )

Herb Pedersen

Island Records
Producer-Peter Sullivan

for recording with us at

united
weskern

studiors

=S company
Surast Bled,, Holfywood, Ca 90078

(213) 469-3983

FLIGHT CASES

Custom
Made

B

Anvil-Type. Precision Work. All
cases lined with foam rubber.
The quality of Anvil at lower cost.

Send for price list.

LASON CASE CO.

333 W. 52nd St., NYC 10019
(212) 247-5434

definitely important tactors for An-
derson.

He has: chosen the most level part
of'the ranch to erect the stage. so that
itis in a natural elevation and visible
from all directions: printed a menu of
concession prices which he will dis-
tribute ahead of time (“we are sell-
ing food and drinks at competitive
prices and not ripping-off the con-
cert-goers™): planned a parking area
that will hold more than 50.000 cars
(“we will be shuttling the audience
into the concert site by convey-
ances™): and scheduled special jet
charters to bring Fleetwood Mac
from Los Angeles and Chicago from
New York.

Four days before the Sunday
Break 1. Anderson will place a total
of 800 persons on his payroll (secu-
rity teams, stage crews, ete.) and they
will work on round-the-clock eight-
hour shifts until the night before the
concert, when they will all be in ac-
tion.

Besides doing the Sunday Break
shows, Anderson also promotes con-
certs at a 4.000-seat theater in Aus-
tin.

Prior to promoting his own shows,
Anderson came through the ranks

learning as many different aspects of

the business as he could. He began
as a stagehand at the Dallas Con-
vention Center and the Cotton Bowl,
before moving to Nashville to work
in advertising.

After working as a television an-
nouncer in Austin, he finally de-
cided to begin promoting his own
shows.

My first concert taught me an
important lesson. since the head-
liners, Bobby Womack and the Ohio
Plavers. never showed for the date.”
he says. “Then | began to do other
shows that were successes and fi-
nally gained financial support from
backers.”

The Tropicana
For Elvis-Like
Rock Performer

LAS VEGAS—"Alan Presents
The Elvis Presley Story.”™ a new pro-
duction from the Elvis mimic who
has been performing here or touring
for the past two years. opens Aug. 20
at the Tropicana Hotel’s main show-
roon.

Following will be tours of Europe
and the Orient. markets where Elvis
has never appeared live. Alan’s new
show will narrate Preslev's life story,
besides covering his famous songs as
did the previous “Alan: A Tribute
To Elvis.”

The new Alan production will
also feature a troupe of dancers that
will help him re-create actual scenes
from Elvis movies and a band with
some sidemen who have actually
toured with Presley.

wWww.americanradiohistorv.com

WASHINGTON—A major battle
was fought here for the soul music
dollar July 30. 31. Angel between
promoters of the Kool Jazz Festival
and promoters of threc nights of
concerts by Earth, Wind & Fire.

When the smoke cleared. the clear
winners were Cellar Door Produc-
tions and Dimensions Unlimited.
promoters of the Earth. Wind & Fire
shows.

A spokesman for the Kool Jazz
Festival. held Friday and Saturday
nights in the 55,000-seat Robert F.
Kennedy Stadium, says the festival’s
losses will “*hit six figures.”

He blames the need for heavy se-
curity. the unfamiliarity of Wash-
ington audiences with the festival's
promoters, the stadium’s past history
of crowd difficulties and the sched-
uling of the Earth, Wind & Fire
shows for the festival’s poor drawing
power.

Meanwhile, Sam L'Hommedieu.
one of the heads of Cellar Door Pro-
ductions. calmly counted his profits
from three straight nights of sellouts
at the Capital Centre—capacity:
18.787—and denied that the sched-
uling had anything to do with the
presence of shows scheduled by out-
side promoters. Most industry
people here are not so sure.

Stadium officials estimate that the
Friday night attendance at the Kool
Jazz Festival was 10.330. and that
Saturday night’s attendance was
6.947_if those figures are accurate.
that means that more people turned

A FESTIVAL REPORT

WASHINGTON RHUBARB

Kool Jazz Loses
In Soul Conflict

By BORIS WEINTRAUB

out for one night at the Capital
Centre than showed up 1o hear the
two shows at the stadium. despite
good weather and the absence of
any violence or disturbances.

“Free enterprise becomes a jungle
when there are no rules of ethics.”
says Ofield Dukes. a spokesman for
Kool Jazz Festival head George
Wein. “When one promoter can
bring in another group and kill off
another promoter. it becomes almost
like restraint of trade.

“IUs tragic and unfortunate for
black entertainers to be thrown into
competition with each other. The
market here can accommodate only
70.000 or 80,000 on a single week-
end. and when Marvin Gaye and
Smokey Robinson (two of the head-
liners on the misnamed “jazz festi-
val™ roster) learned they were going
to have to compete with Earth, Wind
& Fire. they were upset that they
were up against their friends.”

Dino Santangelo, who was the di-
rector of the two-day festival that
also included Al Green. Harold
Melvin & the Blue Notes, B.B. King.
the Staple Singers and the Crusa-
ders, was just as strong in his com-
plaints.

“IUs the oldest trick in the pro-
moter’s book 1o protect your terri-
tory.” says Santangelo. who moved
on to Detroit to prepare for another
Kool Jazz Festival there.”

For his part. L'Hommedicu.
whose production company has en-

(Continued on page 26)

Mainstream Jazz
Forte At Concord

By CONRAD SILVERT

CONCORD. Calit.— The eighth
annual Concord Summer Festival
concluded its second vear of resi-
dence in the technologically sophis-
ticated. semi-outdoor Concord Pa-
vilion (1). presenting a variety of
mainstream jazz.

Although the Pavilion scats up to
8.000 patrons (and often is filled for
rock/pop events). none of this year
when booking is included more
broadly popular acts. Festival pro-
ducer Carl Jefferson also cut this
vear's program to two weekends,
compared with three last vear.

Jefferson and new musical diree-
tor, bassist Ruy Brown (whose new
“Brown's Bag™ was just released on
Jefferson’s Concord Jazz label) were
not upset with the smaller turnout.
wanting to keep the music “pure”
within the mainstream bounds they
have set. And within those limits the
music was of high quality.

The fest’s most imaginative book-
ing was the very first act (July 23),
the pairing of vibist Milt Jackson
with pianist Bill Evans. the first time
these two masters of the ballad ever
performed together.

The Jackson/Evans pairing was a
brilliant idea, but the actual set suf-
fered from three things: it was too
important to be billed first: Evans
and Jackson didn't improvise
enough in duet: and the set lasted
barely 40 minutes. ending just as it
got off the ground.

Evans/Jackson would have
worked better as an interlude be-
tween the two sets played by the
Duke Ellington Orchestra under the
direction of Duke’s son, 57-year-old

Mercer Ellington. As it was the El-
lington band plaved two consecutive
sets. first a runthrough of many of
Duke’s most famous compositions
("A  Train.” “Solitude™ “Harlem
Airshaft™) plus a delightful excerpt
from the “Suite Of The Three
Kings.” Then the band returned af-
ter a short break. accompanied by a
100-voice choir, to perform the
Duke’s Third Sacred Concert. a
magnificent it slightly drawn-out af-
fair that featured three (mostly) out-
standing female lead vocalists.

The second night (24) began with
some vintage guitar from Ramo
Palmieri and Herb Ellis, who has be-
come Concord’s “house guitarist”™
over the vears.

Then Louis Bellson's big band
plaved a set prior to backing the
inimitable singing of Tony Bennett.
who for the second consecutive vear
drew the festival’s largest crowd.
Bennett’s voice was strong and his
phrasing as usual flawless. but it
would be wonderful if he could ex-
cise some of his corny stage maneu-
vers from his act.

Sunday opened once more with
Herb Ellis, this time with “Tonight
Show™ pianist Ross Tompkins. who
emerged from Doc Severinsen's
shadow 1o display excellent tech-
nique and a finely controlled sense
of swing.

Then another Concord regular.
drummer Jake Hanna, appeared
with his “Kansas City Express,”
which played fine stuff. But the
singer fronting the band, Mary Ann
McCall, was another story. Known

(Continued on page 27)
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Talent In Action

EAGLES
LINDA RONSTADT
LOGGINS & MESSINA
Ouakland Stadium

Bill Graham's sixth Day On The Green for
1976 was also the most artistically cohesive of
the season, as fine a representation of L.A.
country rock as one could hope for. The 45,783
fans who attended fell 12,000 short of a sellout,
but the $395,728 gate was more than healthy.

To accommodate weekday workers Aug. 3,
Graham moved the starting time to 5 p.m.. so
only a relative handful of filersin saw the
warmup act, Renaissance.

The show proper began with Loggins & Mes-
sina, who played a full 1'2 hours in their “fare-
well”" area appearance. The band's warm per-
sonality, lean sound and excellent backing made
most in the crowd at least momentarily forget
that they had come to see the Eagles.

Having injured his hand recently, Loggins
turned over his guitar chores to Woody Chris-
man, who also played fine fiddle in a duet with
Messina's spare. tasty guitar leads. Messina
continually noted how fine the weather was
while Loggins bounded about the stage like
Dwight Stones at the Olympics, whipping the
crowd into a midd frenzy.

A two-man horn section was superb, partic-
ularty Bay Area up-and-comer Vince Denham, a
driving saxophonist who plays like a grittier
Dave Sanborn.

L&M selected a wide spectrum of matenal
from the act's 4-year lifespan (highhghts were
“Whiskey Inn" and “Angry Eyes’) plus several
standards (“Orange Blossom Special,” “I'm
Movin' On”" and ""Splish Splash”).

Linda Ronstadt, dressed in white face,
watked on to cheers just as the sun was setting.
Backed by a capable, smoothly rehearsed unit,
she kicked off with Buddy Holly's “That'll Be
The Day” and moved through standards like
“Silver Threads And Golden Needles” and per
sonal vehicles like “Love Is A Rose.”

With her voice stronger and her stage pres-
ence more confidently gutty than ever, Ronstadt
peaked with three songs identified with women:
“You're No Good.,” Tracy Nelson's bnihant
“Down So Low,” and Martha Reeves’ Motown
classic “Heat Wave.”

After Ronstadt saluted the Eagles by encoring
with their “Desperado.” and a short inter-
mission, the crowd erupted as the headliner act
appeared wearing matching warmup (ackets
emblazened with a large “E.” with recently
hatched Eagle Joe Walsh standing far stage left.

Easily keeping the crowd n flames for a
nearly two-hour set. the Eagles began with
“Take it Easy” and then sailed through many of
its hits, including two readings of “Desperado”
(the sound failed during part of the first take—it
wasn't a Graham system, but was generally
good).

Going from strength to strength, the band
was a perfectly balanced blend of hard dual gu-
tar country rock with softer lead singing and so-
phisticated four and even five-part harmonies
surpassed only by the Beach Boys.

Joe Walsh, replacing Bernie Leadon, has
plugged the group's only possible weak spot.

New On
The Charts

0z0

“Listen To The Buddah”—98

This pop reggace record is notonly
the first charted single for Ozo. it Is
the first time on the Hot 100 tor the
group’s New York state tabel. Am-
herst.

Ozo consists of eight men who met
in the UK. in late 1974, The outfit
can truly claim to be international in
scope. with members hailing from
Nigeria. Jamaica., West Germany.
Sierra Leone. Guiana and Isracl in
addition to Britain.

This is the first single Ozo has re-
leased in its 15 months on the label.
and it will be included on a debutal-
bum due within the month.

Based in Britain. Ozo 1s now man-
aged by Carmen LaRosa of Dick
James Music in NUY.. {212) 581-
3420.

Drummer Don Henley's lead vocals (on “Desper- Meisner sang an effective “Take 1t To The the light of six supertroupers, the Eagles re- raucous cover of Sedaka's venerable embod-
ado,” “Witchy Woman," etc.), among the most Limit,” capping the coda with an eerie falsetto turned for an extended encore including “Best ment of rock'n’roll, “Oh Carol.”

distinctive in pop, were nearly matched by co- scream. 0f My Love.” “Tequila Sunrise,” a rousing CONRAD SILVERT
lead guitanist Glen Frey's vocals. Even Randy Flanked by several large trees and bathed in “James Dean” and, finally, an appropriately (Continued on page 27)

lights!
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A star is born! Two years together in the biz and grow-
ing. ITAA, the INTERNATIONAL THEATRICAL AGEN-
CIES ASSOCIATION. More than just another pretty
face, we're serious about quality talent. world-wide.

advodallg ‘9.6l ‘Lg LSNoONY

We re working to establish uniform standards of excel-
lence in the live entertainment industry. And every-
body benefits.

ITAA, the INTERNATIONALTHEATRICAL AGENCIES
ASSQCIATION. Business people concerned about the
talent business.

INTERNATIONAL THEATRICAL AGENCIES ASSOCIATION

www.americanradiohistorv.com
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Stations Copy
WBUR's Leads

® Continued from page 16

casters Assn., the Assn. of Public Ra-
dio Stations, and an affiliate of
National Public Radio and Pacifica
Radio.

One of the more popular shows on
the station is a daily jazz program
hosted by Tony Cennamo. Unlike
many other jazz programs. which
are free-form, he picks a specific
topic and pursues it during his five-
hour show that begins at 6 a.m.

Among the programs he’s ex-
plored during the past few weceks are
“Stomping At The Savoy.” a presen-
tation of music made popular on the
old Savoy label: “The Europeans
Are Back.” a cross-section of main-
stream and avant-garde made popu-
lar by European jazz musicians;
tributes to Charlie Parker, Billie
Holiday. Art Blakey. John Coltrane
and various others: “The Violin
Summit,” a collection of places
made popular by the jazz greats on
this instrument; “Lester Young And
His Disciples.” showcasing a long
list of tenor saxophonists from the
“*cool jazz™ school. and many others.

Other popular jazz programs on
the station include the “Spaces Spe-
cial.”™ “Paradisio.”” “Things We
Like™ and “Rising Sign.”

Even though jazz plavs a signifi-
cant part of the programming on
WBUR. classical music also takes a
front seat. Each afternoon. there is a
four-hour “Afternoon Concert.”
featuring the works of a specific art-
istalong with other top artists. In ad-
dition. the dailv “"FM in the PM™
also programs a healthy dosage of
“classical classics.”

Because so many other area sta-
tions cover the rock and pop music
scene, WBUR is content to settle
back on classical and jazz. with an
additional helping of public service
programs.

These include live church services
on Sundays. 4 comedy series called
“Firesign World.” a latin music
show. a black music series called
“Nu Sounds™ and an audio maga-
zine, “Around The Hub.”

This latter show is hosted by sta-
tion manager Bonnie Cronin and
program director Steve Slade. It is
an innovative audio magazine about
creative activities around this city
and is aired every Saturday after-
noon.

Loyola Univ. In Chi
Marks Nov. 5-7 For
A Radio Conference

CHICAGO—Loyola University's
seventh annual National College
Radio Conference will be held Nov.
5-7 at the school's Lewis Towers
Campus in downtown Chicago.

Women in broadcasting. pro-
gramming, music and business,
management, and news are among
lopics to be addressed. with five
technical panels scheduled. includ-
ing microphone usage and remote
broadcasts.

According to Catherine Avery,
one of the meeting organizers, the
conference guide book. recently re-
named the Loyola Radio Journal,
will be expanded this vear.

Registration fee is $10 for college
students, $25 for professional broad-
casters.

The conference is sponsored by
Loyola’s two radio stations, WLT
and WLUC.

New On
The Charts

EDDIE RABBITT
“Rocky Mountain Music™—88

Perhaps best known as the writer
of Elvis Presley’s “Kentucky Rain.”
Rabbitt is a 32-year-old, Brooklyn-
born singer-guitarist who was signed
to Elektra in the spring of "74 and
has since hit in the country market
with two albums and numerous sin-
gles.

Based for the last eight vears in
Nashville, Rabbitt is now managed
by BNB in Beverly Hills, (213) 273-
7020. with booking bv William Mor-
ris. also of Beverly Hills, (213) 274-
7451.

“Rocky Mountain Music,” the
title track to Rabbitt’s current LP, is
a single with much the same appeal
as Austin Roberts™ “Rocky.™ It fea-
tures a warm. almost cheery country
arrangement that belies the sad lyr-
ics, which reflect on a father and
mother who died in the speaker’s
vouth, a litle brother. apparently re-
tarded. who was taken away. and a
sister who was forced to do the cook-
ing and cleaning and has since mar-
ried a soldier and moved to Toledo.

RICK DEES &
HIS CAST OF IDIOTS
“Disco Duck (Part l)"—ﬁ

Dees is a 26-year-old morning DJ
and program director of WMPS in
Memphis. Several months ago he re-
corded this offbeat novelty for Fre-
tone. a Memphis-based label run by
Estelle Axton, the lady who put the
“ax™ in Stax when she founded it
along with Jim Stewart in 1958.

After selling several thousand
copies regionally, Fretone leased the
master to RSO, which is distributing
it nationally. Dees, who is working
on a comedy-music LP and is ready
1o go with an Elvis spoof followup. is
managed by Roy Mack. formerly
the PD of WMPS. who can be
reached in Memphis at (901) 332-
8950.

Dees. “a man of many voices”
who would like to use his skills 10
build a career like Lily Tomlin's.
has. in his debut. a cross between the
David Seville novelties of the "50s
and a rhythmic I Gotcha™ sound.

_Signings_|

David LaFlamme to Amherst Records of Buf-
falo, N.Y. LaFlamme was violinist and lead writer
for the disbanded Columbia group It's A Beau-
tiful Day and has been making a comeback in
San Francisco clubs during recent years. . .. The
Impressions, Sam Gooden, Fred Cash and Reg-
gie Torian, to Atlantic’s Cotillion label with
McKinley Jackson producing. The Chicago trio
was associated with Curtis Mayfield.

Seawind, Hawaii septet, to CTI Records. The
group has recently been playing North Holly-
wood jazz club, the Baked Potato. ... James
Montgomery Band, former Capricorn progres-
sive blues band, to Island. . . . April Wine, high-
rated Canadian rock group, to London. The four-
some is based in Montreal; its latest album was
the first ever to ship platinum in Canada and it
just grossed $1 million on a 50-city Canadian
tour. ... L.D. Pearl also to London, a duo com-
posed of sisters Leshe & Debbie Pearl.

Earl Slick Band, Capitol act, to Magna Artists.

Chuck Woolery, “Wheel Of Fortune,” tv quiz-
master, to Warner/Curb Records. He previously
recorded pop and country for RCA and Colum-
bia.

Hank Williams Jr. to Warner/Curb Records.

Booker T./MGs
Regroup, Look
For New Career

MEMPHIS—The group which
largely established Memphis as a
major soul music recording center—
Booker T. and the MGs—has re-
grouped on the West Coast. signed
with Llektra Records and recorded
an album for October release.

After the release. the group will
embark on a tour.

The original members of the
group are Booker T.- Jones. key-
boards: Steve Cropper. guitar: and
Donald “Duck™ Dunn. bass. The
original drummer. Al Jackson. was
murdered in his Memphis home last
year. Police have not yet solved it.
The group now works with Isaac
Hayes® drummer Willie Hall.

Talent

Richard On Charts
After 18-Year Miss

By ED HARRISON

LOS ANGELES—Atter I8 vears
as a performer, with five gold and 21
silver records to his credit as one of
England’s first rock stars. Cliff Rich-
ard remains an unfamiliar name to
the American public despite early
label affiliations with Capitol. Epic
and others.

But with the release of his first
Rocket LP, “I'm Nearly Famous,”
and a single “Devil Woman ™ rapidly

climbing the Hot 100 chart (42 with

a bullet this week). all that is chang-
ing, and Richard is confident the
long “wait for the U.S. to catch up”
with him is over.

In Los Angeles on the final stop of
a nine-day. 10-city goodwill tour,
Richard explains that it was not by
choice American success had eluded
him thus far. Following a disap-
pointing U.S. tour in 1960. Richard
returned to England dejected and
“too immature to understand” why
nothing happened.

“I blamed it on America for hav-
ing so many fabulous pop artists.
They didn’t have time for an upstart
from England.”

Following a 1964 survey of rec-
ords sold by various U.K. artists
throughout the world. Richard
placed third behind the Beatles and
Stones and decided to no longer
worry about America. "It was a stu-
pid attitude on my part.” sayvs Rich-
ard. "I guess it was forced on me by
my huge success in England.”

Success there came quickly for
Richard. He began by imitating
Elvis and eventually formed a band
known as the Drifters, later changed
to the Shadows to avoid confusion
with the American Drifters. In 1958
he made a private recording for $15
and sent it to Norrie Paramor of
EMI. which led to the release of

Soul Conflict In D.C.

® Continued from page 24

joved two years of successful promo-
tion at the Capital Centre and sev-
eral years at other venues in the
Washington area. denies any at-
tempt to “teach anvbodyv a lesson.”

“We tried to put Earth. Wind &
Fire in the stadium on July 3 and we
couldn’t.” he says. referring to the
decision of the District of Columbia
Armory Board, which operates the
stadium. to bar rock concerts from
the stadium at night.

It took a series of discussions with
representatives of the mayor's office
before Kool Jazz Festival officials
won the right to present their shows
atnight. The Armory Board also had
barred promoters from selling tick-
ets on the day of a concert, but,
again. the Kool festival won an
exemption.

“We tried to put Earth, Wind &
Fire in the stadium on July 5 and we
couldn’t.” L'Hommedieu continued.
“Wewanted to bring them in on July
17, and we couldn’t. When we got
them for last weekend. we were
happy. We've put them on a lot of
times before, and we tried several
places and several dates this time be-
fore we were lucky to get them for
this weekend.

“We wanted to put them on at
night, and we couln’t. We wanted to
sell tickets at the door, and we
couldn’t. We complained bitterly. 1t
seems to me that if anybody ought to
have a legitimate complaint, it’s us.”

L'Hommedieu estimates the gross
for the three-day Earth, Wind & Fire
run at the Capital Centre at about
$450.000.

Santangelo argues that it was not
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the competition alone that killed his
festival. He says that his group was
not known to Washington's black
audiences. who were afraid *“that
this was just going to be another rip-
off of the public where the adver-
tised performers don’t show up.”

And he says that it will take “two
or three vears to erase the reputation
of the stadium™ as a place where
presenting music brings trouble.

“There are people who are atraid
to come here, afraid of having a tear
gas bomb thrown at them. Some of
the parents of our performers were
afraid to come.” he says.

Rock and soul concerts had been
banned at the stadium for two years
before they were resumed early this
summer. Cellar Door presented Ae-
rosmith, Yes and Peter Frampton.
and there was an almost complete
absence of trouble. but it was at that
point that the armory board began
laying down restrictions which led 1o
the cancellation of the Earth, Wind
& Fire date and then of an entire list
of concerts which had been tenta-
tively scheduled for the stadium.
Only the Kool festival was allowed
to continue.

There were no problems during
the two days of the Kool festival.

The weckend's events left Cellar
Door unskaken in its dominance
over the Washington area concert
market. Santangleo. who was
quoted as saying that his group
might do some shows “in the very
near future,” vows that the festival
will return to the nation’s capital
next year. But most music people in
the are doubt it.

A

Cliff Richard: First U.S. chart hit af-
ter 18 years as a major star in Eng-
land.

“Move I1.” a top 30 hit and among
the first rock’n’roll records ever cut
in England. “Itjustdidn’tstop.” says
Richard. It snowballed and snow-
balled.”

After all this time. “Devil
Woman'™ appears to be the tune that
will familiarize him with American
record buyers. But it wasn't the first
single off the LP, "Miss You
Nights.” a ballad, met with favor-
able acclaim yet failed to generate
sales. "It was a song an established
artist needed.” savs Richard.

But Rocket persisted to go with
another. The release of “Devil
Woman™ was held back at the time
because the Electric Light Orchestra
had just released “Evil Woman™ and
confusion between the two was inev-
itable.

The title of his LP is as ironic as
his carcer. England’s disk jockeys
found it amusing playing a record
by an institutionatized British artist
whose fame had spread to Europe.
Japan. Australia and South Africa.
breaking boxoffice records wherever
he appeared.

“[ve been ignored musically in
England because | went through a
period of middle of the road, cutsie
material. | knew 1 could do other
stuff as well. | started off as a rock
singer. I find it unhealthy to be put
in a bag.”

“I don’t have anything against a
song that doesn’t actually say any-
thing. If it makes someone smile or
happy. it's'valid. I enjoy music as a
form of expression.” says Richard.

As for a US. tour. Richard is en-
thusiastic but will have to wait. to see
how well the album and single does.
He feels that it is imperative that an
audience relate musically to a per-
former before it can relate person-
ally.

“It would be horrible for me to
come here and have people wonder
what I'm about and heard "Devil
Woman® and say ‘it's him." It would
be much nicer if they expected me.”

“I've been doing concerts for I8
years. To the public in America that
buys records. they're going to expect
a newcomer. I'm hoping to surprise
them and say ‘I've got 18 years to
share with you." "

A Big Band Bash

LAS VEGAS—An all-star Big
Band Cavalcade kicks off Labor
Day holiday weekend Sept. 1-4 at
the Aladdin Performing Arts
Theatre here. The show brings to-
gether at each performance the or-
chestras of Count Basie and Les
Brown, plus vocalists Dick Haymes
and Margaret Whiting,
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NEIL SEDAKA
MELISSA MANCHESTER
Universal Amphitheutre, Los Angeles

“Gee, he sure is bouncy,”" was the awed com-
ment of an eight-year-old boy midway through
Sedaka's hyper-goodtime set Aug. 6. That's
about as accurate a description as one could
make about probably the bounciest genuine
rocker in captivity. Decked out in a wine-colored
tux and regularly stepping out from behind the
keyboard to indulge in genuine dance steps as
opposed to mere strutting, Sedaka was a marvel
of equally valid showmanship and musicianship.
His sound levels were night-on, with his big
tenor voice cutting through the massed strings
and horns surrounding his fine rhythm section
as he pounded out piano runs with almost Liber-
ace-like elan.

The massive comeback hit singles were
there: “Laughter In The Rain,” “Bad Blood”
with two fine female backup vocalists well-
miked to take the place of Eiton, the wierdball
“Love In The Shadows” and the robustly touch-
ing “The Immigrant.” Sedaka warmed up the ca-
pacity crowd with some of his more basic oldies:
“Oh Carol,” "Sweet Sixteen” and “Calendar
Girl,” but saved his new ultra-sophisticated ver-
sion of "Breaking Up Is Hard To Do" for the en-
core demanded in a standing ovation after his
big, all-out finish of “That's Where The Music
Takes Me.”

For anyone who loves honestly enthusiastic
performance of top-quality contemporary pop

Talent In Action

music, Sedaka has got to be one of the most ad-
mirable talents working today.

Melissa Manchester, complemented gra-
ciously by Sedaka as he took over the stage, was
an admirable opener for another of this sum-
mer's strong Universal double bills. She also
played piano and sang with gusto, setting up in-
tense moods of either uptempo abandon as in
“Just Too Many People” and “Party Music™ or
the romantic melancholy of her hit ““Midnight
Blue,” “Lady’s Not Home" and the impressive
new encore "Come In From The Rain.” Manches-
ter seems to need just a shade more of coming
across as genuinely herself rather than a gener-
alized outrageous Manhattan hipster to really
burn up the stage as a concert headliner in her
own right. NAT FREEDLAND

ZZ TOP
BLUE OYSTER CULT
JOHNNY AND EDGAR
WINTER POINT BLANK

Anaheim Stadium

Aug. 7 was the date for another of the mas-
sive rock extravaganzas that has characterized
the summer of '76.

Exploding into its set through a cloud of
smoke, Blue Oyster Cult succeeded in tight mu-
sical presentation and a strong stage presence
that captured the crowd. The three-man front-
line started off with Eric Bloom, guitar/vocals;
Donald Roeser, lead guitar/vocals, and Joe Bou-
chard on bass. Allen Lanier doubled on key-
boards and guitar while Albert Bouchard stayed
for the most part on drums although he, as well

Concord Jazz Festival

® Continued from page 24

in the ’40s as a truly original jazz
stylist, McCall seems to have lost
whatever magic she had. Her voice
cracked. her phrasing was uneven
and she couldn’t hold a note longer
than two beats.

The final act of the first weekend
was also one of the festival's most
pleasant surprises. Louis Bellson
brought on a septet that played a
long but no-nonsense set full of
sparkling solo work and crisp en-
sembles, including Nick DiMaio,
John Williams, Blue Mitchell. Grant
Geissman, Richard Nash and Peter
Christlieb.

The second weekend began (30)
with a quintet led by classy guitarist
George Barnes and the indefati-
gable and original jazz violinist Joe
Venuti, now nearing 75. Then an-
other imaginative assemblage. the
“Soprano Summit,” featured horn-
man Bob Wilbur. Kenny Davern
and Marty Grosz on that once-again
popular instrument. The evening
was rounded out by a well-received
set by the George Shearing Trio.

Saturday (31) consisted exclu-
sively of artists recorded by Jeffer-
son for his Concord Jazz label, a la
Norman Granz’s Pablo Festivals.

First. Plas Johnson played tunes
from his “The Blues:™ then the L.A.
Four. Laurindo Almeida. Bud
Shank. Ray Brown and Shelley
Manne. played its usual well
thought-out music, somewhat remi-
niscent of the Modern Jazz Quartet:
and lastly the “Great Guitars™—
Barney Kessell, Herb Ellis (again)
and Charlie Byrd—played, again
showing why they should be re-
quired listening for all multi-guitar
rock bands.

The final night returned to the
creative programming format.
Opening set, after a hiatus of many
years, guitarist Tal Farlow returned
to the West Coast in the rare com-
pany of Hank Jones (piano). Red
Norvo (vibes), Ray Brown and Jake
Hanns. The Band was essentially a
made-in-heaven rhythm section.
with Farlow. Jones and Norvo tak-
ing choruses in rotation on most
tunes.

Norvo looked fit and stimulated
by the band as he ran off one after

another lightly textured and decep-
tively quick geometric runs: Jones. a
most tasty player who can’t hit a
wrong note. was equally self-assured
with a ballad solo or a breakneck.
boppish run: and Farlow played
confidently. though a bit under-am-
plified. showing why he was long
ago recognized as one of the innova-
tors of modern guitar. Set highlights
were George Shearing’s “Lullaby Of
Birdland” and Ellington’s “In A
Mellow Tone.”

Next, Hank Jones remained and
was joined by Brown and Hanna to
back singer Ernestine Anderson. a
powerful and uncomplicated per-
former with a warm manner and a
voice that shifts easily from a gentle
fog to a brassy sound resembling a
flugelhorn.

The festival ended cheerily with a
long set from Bill Berry's 17-piece
big band. full of extraordinary
soloists (formerly with Ellington,
Basie. etc.) who all got chances to do
their thing. Band’s only problem is
that musicians are better than many
of Berry's charts, though several are
by other arrangers.

But the set had innumerable high-
lights: Benny Powell’s deeply felt
solo on his wife Petsye’s tune
“Hurt”; any of Cat Anderson’s su-
premely musical and humorous
solos, as on Ellington’s “Rockabye
River”: a duet between trombonists
Tricky Lofton and Jimmy Cleve-
land. in two outrageously contrast-
ing styles: a tribute to saxophonist
Paul Gonsalves by trombonist Britt
Woodman: and Marshall Royal's
alto sax solo on Ellington’s “Star-
crossed Lovers.” Other musicians in-
cluded trumpeters Jack Sheldon,
Gene Goe and Blue Mitchell: saxo-
phonists Jack Nimitz and Richie
Kamuca, and bassist Monty Bud-
wig.

The Concord Festival, in all. fea-
tured music of consistent quality,
and audiences’ responses were
uniformly enthusiastic. But to draw
larger crowds and achieve wider
relevance. Jefferson will have to
book either popular, jazzy MOR
acts or reach into the ever-deepening
well of newer jazz and jazz-rock acts
with strong, loyal followings—acts
no less musically accomplished than
what he now books.

as all other members of the band, took his turn
at the front of the stage. This changing lineup
and the band's pleasing stage theatrics, espe-
cially on the part of Bloom, gave the set enough
versatility and movement to keep it energetic
and interesting.

The group's music, a good selection of mate-
rial taken mainly from the band’s recent Colum-
bia LP “Agents Of Fortune” featured Roeser's
guitar work and Bloom's vocals. These, however,
remained fresh due to the good contrasts of key-
boards and solos. The rendition of “E.T.L" from
the above-mentioned album was especially
pleasing.

The "Cult” saved its popular single, “(Don't
Fear) The Reaper” until the encore, and predict-
ably, this number was the highlight of the set.

Point Blank, a new act on Arista Records,
launched the afternoon’s activities. Despite the
difficulty of appealing to such a large number of
people with unknown material, the band won a
favorable reception and warmed the crowd up
for the following acts.

The Winter Brothers set was primarily made
up of a selection of foot-stomping standards
that had the crowd clapping approval. Opening
with “Let The Good Times Roll,” the band fell
into a nice bluesy style that easily moved into
“Johnny Be Good" and “You've Lost That Loving
Feeling.”

The set continued in the same vein until the
last number, the favorite “Frankenstein” at
which point the band broke into a high-energy
synthesized sound which shows this number at
its best. This continued through the encore with
“Jumping Jack Flash.” The only obvious flaw of
this performance was a tendency on the part of
Johnny and Edgar Winter to dwell upon an ex-
change of screams until it became tiring.

Headliners ZZ Top were recently reviewed in
Billboard at a New Orleans appearance.

STARR ARNING

JOHNNIE RAY SHOW
London Palladium

A package which added up to a positive wal-
lowing in nostalgia is topped by Ray, back at this
theater after 18 years, but with the Ink Spots,
Billy Daniels and piano-pounding Frances Fay in
close support. Over a two-week season, it has re-
vived memonies galore, mostly from the 1950s
and before, and pulled in large and apprectative
audiences.

The hysteria which greeted Ray here in the
1950s has never been exceeded by any other
artist. His fans now are mostly mature women
who nevertheless have stampeded towards the
stage to grab at the gangling, hearing-aid toting
performer. Ray inevitably has to come up with
the old standbys, “Cry,” “Walking In The Rain”
and “Little White Cloud,” emoting full strength
throughout, with distinctive phrasing and little-
boy-lost charm.

In an era where nostalgia is reflected so
strongly in the chart, perhaps repackaging of
Ray's golden oldies would click.

Billy Daniels, white-haired and around 60,
purrs and postures as ever and while “0ld Black
Magic” is a repertoire must for him, he earns
credit for otherwise turning to more contempo-
rary matenal, such as “For Once In My Life.”

The Ink Spots opened the stream of nos-
talgia, the bass voice talking and the high tenor
singing over harmonies that stand against the
passing years. The group's added bonus is a
strongly developed sense of deprecatory humor.

Frances faye, with less of a chart impact in
her background than the others, nevertheless
produced a larger-than-life performance with a
line of gags which seemed right out of the Mae
West mold. PETER JONES

ROD MACDONALD
Folk Ciry, New York

The latest in the long list of performers who
have sharpened their wares at Folk City is Mac-
Donald, a truly unique young singer-songwriter.
MacDonald has already attracted the attention
of legendary talent scout John Hammond as well
as many other label execs.

He should not be compared to any other per-
formers as he has a sound and a style all his
own. In his July 28 show MacDonald displayed a
wealth of good songs with coherent lyrics and
intefligent melodies that should help build him
a strong following. In additional, MacDonald dis-
played a pleasant stage manner and a knack for
pacing his set.

Rod MacDonald still has a few bugs to iron
out, such as the incorporation of a drummer into
his band, but he is a young man with unlimited
potential. ROBERT FORD JR.
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Billboard SPECIAL SURVEY For Week Ending 8/8/76
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_,L : Total Ticket
[+ | ARTIST —Promoter, Facility, Dates Ticket Price Gross
& | *DENOTES SELLOUT PERFORMANCES Sales Scale Receipts
Stadiums & Festivals (More Than 20,000)
1| ELTON JOHN/KIKI DEE—Wolt & Rissmiller/Festival 51,856 | $10-$12.50 | $521,890 I
East, Buffalo Bill Stadium, Buffalo, N.Y., Aug. 7
2| ZZTOP/BLUE OYSTER CULT/JOHNNY & EDGAR 49,169 | $10-312 50 | $498,040
WINTER/POINT BLANK—Fun Productions, Stadium
Anaherm, Ca, Aug. 7
3| EAGLES/LINDA RONSTADT-—Concerts West, King 48,843 $8-39 | $398,744
Dome, Seattle, Wash., Aug. 6 | |
4 [ EAGLES/LINDA RONSTADT/LOGGINS & MESSINA/ 45,783 $8.50-$10 | $395,729
RENAISSANCE—Bill Graham, Stadium, Oakland, Ca
Aug 3
5| EAGLES/LINDA RONSTADT/PURE PRAIRIE 41,184 $8 | $330,976
LEAGUE—Feyline Inc, Mile High Stadium, Denver,
Colo., Aug 8 |
6| JETHRO TULL/ROBIN TROWER/RORY GALLAGHER/ | 30,000 $8 $10 | $242,000
| TODD RUNDGREN—Cowtown Prod., Arrowhead |
Stadium, Kansas City, Mo., Aug. 8
7| GRATEFUL DEAD-John Scher, Roosevelt Stadm, | 30,289 | $7.50-$8.50 | $227,457*
Jersey City, N.J., Aug. 4
8| WHO/MONTROSE—Cellar Door Concerts/Gulf 17.000 $10-$12 | $174,426
Artists/Beach Club, Baseball Stadium, Miami, Fla
Aug 9
9| GRATEFUL DEAD—John Scher/Koplik & Finkel, Colt | 20,900 | $7.50-$8.50 | $158,337
| Park, Hartford, Conn , Aug. 2
10| DOOBIE BROS./HEART—Blossom Music Center, 23994 | $350-3650 | $91,730*
Blossom Music Center, Cuyahoga Falls, Ohio, Aug 9 |
11 | DOOBIE BROS./RUSH/HEART—DiCesare-Engler 12,000 | $6.50-$7 .50 | $80,000 |
| Prod., Stadm, Erie, Pa., Aug. 8
Arenas (6,000 To 20,000)
1| ELTON JOHN—Electric Factory Concerts, Riverfront | 18,500 Il $750-$9.50 | $183,000
Coliseum, Cincinnati, Ghio, Aug. 3 | .
2| KISS/BOB SEGER/ARTFUL OOOGER-Sunshine 19,000 | $6.50-87.50 | $121,453%
Promotions, Market Sq. Arena, Indianapolis, Ind |
Aug 2 |
i 3 JETHRO TULL/JOHN MILES—Electric Factory 17,854 | $6.50-$7.50 | $107,974%
Concerts, Riverfront Coliseum, Cincinnati, Ohio, Aug i |
4 |
4| EAGLES/).0. SOUTHER—Concerts West, Coliseum, | 11,000 $7.50 $82,500
Portland, Ore., Aug. 3 | [
51 KISS/BOB SEGER/ARTFUL 000GER—Sunshine ! 11480 $6-$7 i $72,254 |
Promotions, Roberts Municipal Stadium, Evansville, | |
|| Ohio, Aug. 6 ! [ |
6| JETHRO TULL-Contemporary Prod., Kiel 10.856 $5-87 $67,000%|
Auditorium, St. Louis, Mo., Aug. 7 |
71 BARRY MANILOW/LAOY FLASH—Blossom Music 7.198 | $3.50-85.50 $63,665 |
i Center, Blossom Music Center, Cuyahoga Falls,
I 1 Ohio, Aug. 5
| 8| QUINCY JONES/BROS. JOHNSON—Lew:s Grey, 8,000 | $650-$750 $55,035
i Memorial Auditorium, New Orleans, La., Aug. 4
9| DOOBIE BROS./FIREFALL—Entam Ltd., Scope 7,639 | $6.50-37.50 $51,300
Arena, Norfolk, Va., Aug. 5
10, DOOBIE BROS./FIREFALL—Cedric Kushner Prod 7790 $6-$7 $49,317
Memorial Audit., Utica, N.Y., Aug. 3
11| JANIS IAN/ROGER McGUINN'S THUNDERBYRO - 5993 $5-38 $44,819
Electric Factory Concerts, Robin Hood Del-West,
Phila., Pa., Aug. 8
12| CARPENTERS/GEORGE GOBEL—Pacific 5424 $5-87 $35,628
Presentations, Wings Stadium, Kalamazoo, Mich
Aug 4
13| JOURNEY/SONS OF CHAMPLIN/EARTHQUAKE—Bill 6,047 | $5.50-$6.50 $35,250
Graham, Pavilion, Concord, Calif., Aug. 7
14| YES/FELIX PAPPALARD! WITH CREATION—Pacific 5,000 $6 50 $29,099
Presentations, Selland Arena, Fresno, Calif , Aug. 3
15| ROBIN TROWER/FIREFALL—Mid-South Concerts, 7,000 | $3.50-$4.50 $26,800
Mid-South Coliseum, Memphis, Tenn., Aug. 6
16| RITCHIE BLACKMORE'S RAINBOW/MAN—Pacific 3.258 | $6.85-37.85 $23,700
Presentations, Starlight Amphitheater, Burbank,
Cahf Aug 3
17| ROBIN TROWER/STARCASTLE—Entam Ltd./Pacific 3,000 | $5.50-$6.50 $17,478
Presentations Hulman Center, Terre Haute, Indiana,
Aug 7
Auditoriums (Under 6,000)
1| KRIS KRISTOFFERSON/RITA COOLIDGE—Northwest 4,455 $5-37 | $28,436
Releasing, Queen Elizabeth Theater, Vancouver,
B.C., Aug. 4 (2)
2 | CROSBY & NASH-Pacific Presentations, Oid 3.500 | $6.50-$8.50 $27,500
Spanish Days, Santa Barbara, Ca., Aug. 8
3 | GEORGE BENSON/AL JARREAU~DiCesare-Engler 3900 | $6.50-7.50 | $27,000*
Prod., Syrnia Mosque, Pittsburgh, Pa., Aug. 7 |
4 | KRIS KRISTOFFERSON/RITA COOLIDGE—Northwest 4,029 |$4.50-$6.50 $24,128
Releasing, Auditorium, Portland, Ore., Aug. 8 (2)
5 [ ROBIN TROWER/MONTROSE~Ruffino & Vaughn 3.400 $6-$7 $23,000
Prod., Municipal Auti., Birmingham, Ala., Aug. 5
6 | KRIS KRISTOFFERSON/RITA COOLIDGE~—Northwest 3,605 | $4.50-36.50 $22,105
Releasing, Paramount Northwest, Seattle, Wash
Aug 6 (2)
7 | QUINCY JONES/BROS. JOHNSON—Lewis Grey, Kiel 3,505 $5-97 $21,980
Opera House, St. Louis, Mo., Aug. 2
8 | HEAD EAST/JESSE BRADY—Schon Prod., Roof 2000 $5 $10,000
Garden Ballroom, Arnold’s Park, lowa, Aug. 7
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CALL IT BUMP

Atlanta Radio Men
Start Conglomerate

® Continued from page 6

if it was free. He adds, “The record
companies pay independent pro-
moters for supplying pretty much
the same service that we are offering.
They go to radio stations, we go to
discotheques. We eliminate a great
deal of the hassle the record com-
panies would have if they tried to
service the discotheques through
their own facilities. and there is
nothing unethical about what we are
doing.”

Woodside claims that BUMP has
members throughout Georgia. in
Miami and Ft. Lauderdale, Fla.; in
Nashville and Chattanooga. Tenn.:
in Raleigh. N.C.; Chicago. and Ok-
lahoma City. "The demand is un-
precedented, and at this time we are
turning away prospective members
because there is not enough product
to go around, says Woodside.

According to Woodside, BUMP's
members are selected through a

(Continued on page 29)

LASER PHYSICS, LTD.

Research & Development
for Industry & Theatre

We are proud to announce the ability to pro-
vide low-priced, laser display systems for
discos, theatres, tours and any theatncal
application.

We can project laser script and/or 10gos on
clouds, mountains, waterfalls, etc. visible
over a 20 square block mmmum in neon
colors.

* Laser Video, Full-Color
Projections Systems

« Laser Special Effects
+ Outputs from 1 to 30 Watts in
Fuli-Color, Automated Systems
+ Complete Remote Capability
+ Color Laser Spotlight
Office—334 West 77th St.
N.Y., N.Y. 10024
Lab & Showroom—Midtown
(212) 362-7654

STYLETONE HOOKS
JF&H RECORDS

Breaking on XPRS

“Disco Kid" (inst)
Arr. By Rena Hall
“Treat Me Right”

Johnnie Morisette

‘‘Big Eyes Watching You”
Jerry White—"'Non Support'

“Meet Me At The Funk House’

Johnnie Morisette

‘‘Spanish Omelette”
Featuring Preston Epps on
Congo & Bongo

All Songs Published by
Groundhog Pub. ASCAP
254 E. 29th St.

Los Angeles, CA 90011
Suite 7

DiscoMix |

By TOM MOULTON

NEW YORK—Marlin Records is rush-releasing
“Sound Of The Drum,” the debut LP by New
York percussionist, Ralph MacDonald. The
sound is an interesting combination of subtle
jazz, with a strong pop/soul feel. There are four
good cuts including “Where Is The Love” (writ-
ten by MacDonald, and originally recorded by
Roberta Flack and Donny Hathaway). This ver-
sion features Patti Austin on vocals, and a nice
harmaonica on some of the lead parts. The
rhythm is tight and not overbearing.

“Calypso Breakdown” is the longest cut. At
runs for 7:50 minutes and is in a salsa style with
strong overtones of a jazz jam. “Jam On The
Groove" is more in a jazz vein than the others
and features a horn sound along with a good
synthesizer break played by Bob James. There is
also a strong percussion break which builds
back into the fult orchestration. “The Only Time
You Say You Love Me (Is When We're Making
Love)"” is the most melodic cut and has the full
orchestration including strings. Richard Tee
does most of the keyboards, and Eric Gale is on
guitar. Overall it is a very strong LP.

Love Unlimited Orchestra has released a new
single on 20th Century Records from the forth-
coming LP, "My Sweet Summer Suite.” This is
also the title of the single. Barry White is begin-
ning to change his sound. The drum pattern is
different, and the sound is beginning to take on
some Latin qualities. There is a good rhythm
break with celli swarming in and out. This could
be the new sound to put White back in the dis-
cos.

Rocket Records has released its first 12-inch
disco disk titled, “Gonna Do My Best To Love
You" by Brian and Brenda. It is very much into
the Asford & Simpson vein. The introduction and
the break have a beautifut combination of voices
and synthesizer. The record then goes into a
soulful, happy, bouncy sound. Tom Severese,
deejay at The Sandpiper on Fire Island, has been
getting very strong reaction to it.

Bass, Middie & Treble Controls
giving 12dB of cut or boost so a
pre-amp is not required.

Twin Phono Inputs so both turn-
tables can be played together &
professional fade-ins achieved.

Set your voice level with its own
Volume Slider.

The Tape input aliows special
effects and tapes to be added.

A Master Volume Slider to set
overall system level.

Pre-Cue play one turntable while
cuing up the other or the tape.

Headphone Output from 400 to
10K impedance.

Mic Input accepts any impedance
microphone.

Talkover Button with its auto

fade recovery makes voice talk-
over easy.

155 Michael Dr., Syosset, N.Y.

just a few

Clubman Two
disco mixer...

S
-
JE

e

11791 (516-364-1900)

West Coast Office: (213-846-0500)
in UK: 105-109 Oyster Lane, Byfleet, Surre
Canadian Office number (514) 636-9933

CLUBMAN TWO — JUST 1 OF OVER 320 PRODUCTS IN THE METEOR DISCO RANGE.

meteer

light and sound company
y KT 14 7LA (Byfleet 41131)
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Melody Song Shops
(Brooklyn, Queens, Long Island)
Retail Sales

This Week

1 RUBBER BAND MAN—The Spinners—
Atlantic

2 YOU SHOULD BE DANCING-Bee Gees—
RSO

3 NIGHT FEVER—The Fat Back Band—Spring
(LP)

4 I'VEGOT YOU-Gloria Gaynor—Polydor
(LP)

5 DR.BUZZARD’S ORIGINAL SAVANNAH
BAND—RCA (LP)

6 ONE FOR THE MONEY—The Whispers—
Soul Train

7 MY LOVE IS FREE—Double Exposure—
Salsoul (LP)

8 KNIGHTS IN WHITE SATIN-Giorgio—Qasis
{LP)

9 JAWS-Lalo Schifrin—CTI (LP)
10 SUMMERTIME-MFSB—PIR (LP)

11 BEST DISCO IN TOWN—The Ritchie
Family—Marlin

12 SHAKE, SHAKE, SHAKE YOUR BOOTY-KC
& The Sunshine Band—TK

13 IDON'TWANTTO LOSE YOUR LOVE-The
Emotions—Columbia

14 GET DOWN HAPPY PEOPLE-Jimmy
Dockett—Flo-Feel

15 SUN, SUN, SUN-Jakki—Pyramid

Downstairs Records (New York)
Retail Sales

This Week
1 DR. BUZZARD'S ORIGINAL SAVANNAH
BAND-RCA (LP)

2 YOU SHOULD BE DANCING—Bee Gees—
RSO

3 NIGHT FEVER-The Fatback Band—Spring
(LP)

4 MY LOVE IS FREE-Double Exposure—
Salsoul (LP)

5 1GOTYOUR LOVE-Stratavarious—
Roulette (disco disk)

6 I'VE GOT YOU-Gloria Gaynor—Polydor
(LP)

7 SUN, SUN, SUN-Jakki—Pyramid (disco
disk)

8 YOU + ME = LOVE-Undisputed Truth—
Whitfield Records

9 YOU'RE MY PIECE OF MIND—Faith, Hope
& Charity—RCA (LP)

10 LOVE TO THE WORLD-LTD—A&M

11 | DON'TWANT TO LOSE YOUR LOVE-The
Emotions—Columbia

12 THE MORE | GETTO KNOW YOU-5
Special—Teal

13 THE PEOPLE WANT MUSIC—The
Comptollers—Juana

14 BAD GIRL-Manhattan Express—Friends &
Co.

15 ONE FOR THE MONEY-The Whispers—
Soul Train

Top Audience Response
Records In New York Discos

This Week

1 YOU SHOULD BE DANCING—Bee Gees—
RSO (disco disk)

2 CHERCHEZ LA FEMME/SOUR & SWEET—
Dr. Buzzard's Original Savannah
Band—RCA (LP)

3 LET'S MAKE A DEAL/I'VE GOT YOU/
DARLING BE MINE—~Gloria Gaynor—
Polydor (LP)

4 DON'T TAKE AWAY THE MUSIC/HEAVEN
MUST BE MISSING AN ANGEL—
Tavares—Capitol (LP)

5 YOU'LL NEVER FIND ANOTHER LOVE LIKE
MINE-Lou Rawls—PIR

6 YOUNG HEARTS RUN FREE/RUN TO ME~
Candi Staton—Warner Bros. (LP)

7 WHERE THE HAPPY PEOPLE GO—The
Trammps—Atlantic (all cuts, LP)

8 MY LOVE IS FREE/EVERYMAN—Double
Exposure—Salsoul (LP)

9 THE BEST DISCO IN TOWN—Ritchie
Family—Marlin

10 ONE FOR THE MONEY—The Whispers—
Soul Train (disco disk)

11 SUN, SUN, SUN-Jakki—Pyramid (disco
disk)

12 1 DON'T WANT TO LOSE YOUR LOVE~The
Emotions—Columbia

13 I WANNA FUNK WITH YOU TONITE/
NIGHTS IN WHITE SATIN-Giorgio—
Qasis (LP)

14 YOU + ME = LOVE-Undisputed Truth—
Whitfield Records (disco disk)

15 GIVE A BROKEN HEART A BREAK—Damon
Harris & Impact—Atco (disco disk)

Colony Records (New York)
Retail Sales

This Week
1 DR.BUZIARD'S ORIGINAL SAVANNAH
BAND—RCA (LP)

2 YOU SHOULD BE DANCING—Bee Gees—
RSO

3 SUN, SUN, SUN-Jakki—Pyramid

4 ['VEGOTYOU-Gloria Gaynor—Polydor
(LP)

5 ONE FORTHE MONEY—The Whispers—
Soul Train

6 PARTY LINE/KEEP IT UP LONGER—Andrea
True Connection—Buddah (LP)

7 BEST DISCO IN TOWN—Ritchie Family—
Marlin

8 CRAZY DANCIN’—Bottom Line—Greedy
(LP)

9 NIGHT FEVER—The Fatback Band—Spring
(LP)

10 WHERE THE HAPPY PEOPLE GO—The
Trammps—Atlantic (LP)

11 DON'TTAKE AWAY THE MUSIC—Tavares—
Capitol (LP)

12 GIVE A BROKEN HEART A BREAK—Damon
Harris & Impact—Atco

13 YOU'LL NEVER FIND ANOTHER LOVE LIKE
MINE-Lou Rawls—PIR

14 LET ME DOWN EASY—Rare Pleasure—Cheri

15 I WANNA FUNK WITH YOU TONITE-
Giorgio—0asis (LP)

Top Audience Response
Records In Washington, D.C.
Discos

This Week
1 CHERCHEZ LA FEMME/SOUR & SWEET—
Dr. Buzzard's Original Savannah
Band—RCA (LP)

2 YOU SHOULD BE DANCING—Bee Gees—
RSO (disco disk)

3 THEBEST DISCO IN TOWN—The Ritchie
Family—Marlin

4 YOU + ME = LOVE-Undisputed Truth—
Whitfield Records (disco disk)

5 ONE FOR THE MONEY—The Whispers—
Soul Train (disco disk)

6 I'VEGOT YOU (medly)—-Gloria Gaynor—
Polydor (LP)

7 WHERE THE HAPPY PEOPLE GO—-The
Trammps—Atlantic (all cuts, LP)

8 | WANNA FUNK WITH YOU TONIGHT/
KNIGHTS IN WHITE SATIN-Giorgio—
Qasis (LP)
9 MAKES YOU BLIND-The Glitter Band—
Bell (English import)
10 LIKE HER-Danny Mitcheli—Roulette
11 SUN, SUN, SUN-Jakki—Pyramid
12 NICE & NASTY-The Salsoul Orch.—Salsoul

13 I DON'T WANT TO LOSE YOUR LOVE-The
Emotions—Columbia

14 YOU'RE MY PIECE OF MIND—Faith, Hope
& Charity—RCA

15 FULL TIME THING-Whirlwind —Roulette
(disco disk)

Top Audience Response Records
InL.A./San Diego Discos

This Week

1 YOUSHOULD BE DANCING-Bee Gees—
RSO (EP)

2 YOU + ME = LOVE-Undisputed Truth—
Whitfield

3 BESTDISCO IN TOWN/ARABIAN NIGHTS -
Ritchie Famity—Marlin (LP)

4 CHERCHEZ LA FEMME/SOUR & SWEET-
Dr. Buzzard's Original Savannah
Band—RCA (LP)

5 YOUNG HEARTS RUN FREE/RUN TO ME/
DESTINY—Candi Staton—Warner Bros.

(LP)

6 [FYOU CAN'T BEAT ’EM, JOIN 'EM—Mark
Radice—United Artists (LP)

7 LET'S MAKE A DEAL/I'VE GOT YOU UNDER
MY SKIN/LOVER BE MINE—-Gloria
Gaynor—Polydor (LP)

8 LUCK BE A LADY—Broadway Brass—20th
Century (LP)

9 GETAWAY—Earth, Wind & Fire—Columbia
(EP)

10 DON'T TAKE AWAY THE MUSIC/HEAVEN
MUST BE MISSING AN ANGEL—
Tavares—Capitol (LP)

11 LET'S GET ITTOGETHER—EI Coco—AVI

12 GONNA DO MY BEST TO LOVE YOU~Brian
& Brenda (MCA)

13 SMOKE YOUR TROUBLES AWAY—Glass
Family—Earhole (disco edit)

14 MY SWEET SUMMER SUITE-Love
Unlimited Orchestra—20th Century

(LP)
15 ONE FOR THE MONEY ~The Whispers—
Soul Train
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Warehouse Disco Woos
Passive Vermont Crowd

NEW YORK —Vermont residents
who would rather relax in the un-
hurried, idyllic environment of their
picturesque New England state than
gyrate their bodies to the frenctic

" POUR )

IT ON

Installation

of

CUSTOM
ELECTRONIC
LIGHTING
& SOUND
FOR
DISCOTHEQUES

SMITHALL

ELECTRONICS

2001 Vine St.

Cincinnati, Ohio 45210
(513) 381-2828

J

sounds of the Bump and the Hustle.
are being encouraged to shed their
reservations at the Warehouse. the
first discotheque in Rutland, Vt.
opened July 16,

The club, as its name implies. is a
converted warchouse with a sound
system that consists of a 400-watt
Heath amplifier: two Technic SL
1500 turntables. Stanton 500 AL
cartridges. and speakers and mixer
supplied by Audio Transport Sys-
tems of Bridgewater, Mass.

The raised dance floor and light
show were designed by Rav Allard.
who is also the club’s disk jockev. Al-
lard, who also operates “Disco On
The Go.” Rutland’s only mobile dis-
cotheque, confesses that the major-
ity of the club’s patrons are culled
from among students and visitors to
the state.

He claims that most Vermont resi-
dents are not disco oriented. and
that wooing them into the Ware-
housc is a slow and delicate process.
Still. he feels that with the environ-
ment the club offers, the no-cover
policy. reasonably priced food and
drinks, and a creative mix of music
that enbodies the best of disco. rock
and Top 40, a more realistic balance
between visitors and residents can
be achieved.

The Warchouse operates from
Tuesday through Saturday. It can
accommodate up to 300, and also
features a 32-foot bar. The club is
owned by John Welch Sr.. and is op-
erated by his wife Yolanda, and son
Peter.

ET UPAND

BOOCGIE
WITH

Now .

hear, see, and experience

“Disco Live! a new concept in audio
/visual systems for discotheques, clubs,
and lounges featuring “now” entertain-
ment by top artists. Best quality available

at a very low cost.

A ground floor opportunity now exists
for representatives and club owners on
an area exclusive basis.

Intervision Distributors of the USA, Inc.

Box 334

Lawrenceburg, Indiana 47025

(812) 537-0880

Company
Address

City

State

Zip

Application

|
I
l Name
|
I
I

(Representative, Club Owner, Etc.) _J

Atlanta DJs
Form Pool

® Continued from page 28

careful screening process. to insure
that the record companies are not
ripped off. nor the service abused.
“Even after they have been admitted
to the pool. they must comply with a
stringent list of rules.™ he savs.

The Chase/Woodside disco con-
suling service 1s designated. "My
Affinity. Ltd.” and in addition to
being available for consultations. of-
fers local concept packages to disco
operators. supplies musical environ-
ments, portable disco svstems. and
runs a disco deejay placement serv-
ice.

Portable Peach is the Chase/
Woodside mobile disco service. The
system features Russco Studio Pro
Turntables, Stanton 600A  car-
tridges: Shure model SMS8 mikes,
Bozak's model CMA 10-ZDL stereo
mixer. Shure feedback controllers
and graphic cqualizer. UREI
LI76LN limiting amplifier (compres-
sor). JBL's model 6233 power ampli-
fier. and Pro Sound reinforcement
speakers, and Sennheiser model
HD412 stock phone headset.

The system. which cost $15.000.
weighs three quarters of a ton and
takes two men up to 40 minutes to sct
itup.

Wooadside claims that the Portable
Peach is a favorite among disco pa-
trons at such Atlanta clubs as “Six
Flags Over Georgia.” Club Atlantis
in the Atlanta Hyatt Regency and
the Riviera Hyatt.

Discotraks, the disco trade paper
of the Chase/Woodside conglomer-
ate, is designed to keep BUMP mem-
bers and disco enthusiasts in the en-
tirc Southeastern arca apprised of
what's new in the industry. In addi-
tion to being circutated among
BUMP members. it is also available
to music retailers, disco operators
and record manufacturers on
request.

Other plans for the Chase/Wood-
side organization include the open-
ing of a discotheque especially
geared to the needs of teenagers, and
a disco record stores. specializing in
disco product, a service which
Woodside claims is needed in At-
lanta.

N.J. Event
A Big Flop

ASBURY PARK. N.J.—Although
the disco scene fares well at this sea-
shore summer resort. moving it
“live” in the cavernous Convention
Hall on the Boardwalk Friday
night (July 30) was a fiasco for the
promoters. Since rock concerts have
failed to draw and have been can-
celled at the resort’s large hall, Tony
DelLauro with Shore Productions
with Steve Lyons packaged and pro-
moted a disco party tagged “Beach
Party '76.”

However. the “party” was a bust
with only 250 persons coming in to
listen and dance to what was billed
as “The Largest Summer Disco Cir-
cus Dance Party” which included
Archie Bell and the Drells: Double
Exposure, an l1-piece group fronted
by four singers: a dancing gorilla,
disco clowns, a girl on roller skates, a
floating boat, cardboard cut-outs
and other party favors.

The estimated 250 joining in the
disco fun is less than one-tenth of the
Convention Hall’s capacity. More-
over, it was reported that more than
175 of the 250 got in on free passes.
What was planned by the promoters
to be the first in a series of disco con-
certs turned out to also be the last.
The concert took a $6 ticket for
which there were few takers.
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Discos Seek Separate
Yellow Pages Heading

NEW YORK-—-Members of the
International Discotheque Corp. are
seeking to have the National Yellow
Pages Corp. list discos under a spe-
cial head in the yellow pages of the
telephone  directory. according 1o
Michael OFHara. president of the
IDC. and head of the Washington-
based chain of Tramp’s disco-
theques.

According to O'Hara, disco-
theques across the nation are now
listed under “clubs.” along with
topless bars and a host of other non-
disco operations. “This.”™ sayvs
O'Hara."is confusing to disco pa-
trons who are interested only in
bona fide discotheques.”

O'Hara feels that a lobby_ both in-
dividually and in groups. by disco-
theque operators in cach state,
would help convince Yellow Pages
coordinators that discos and related
industries, which represent a $4 bil-
lion market, deserve special listing,
and should not be buried away un-
der the nebulous heading of “clubs.”

The IDC is also trying to encour-
age discotheque operators o copy-
right the names of their clubs as in-
surance against misuse by other
unrelated discos.

O’Hara explains that there is an
increasing incidence of lesser-
known discos around the country in-

discriminately using the names of

well-established clubs, and cites the
successful Tramps chain as a prime
target of this type of infringement.
Over the past several weeks
Tramps has, according to O’Hara,
brought cease and desist orders

against several small clubs iltegally
using the name. In a few cases where
the club measures up to Tramps
standards. the chain is negotiating to
license the Tramps name.

DISCO

SPECIAL EFFECTS
OUR SPECIALTY

* Mirror Balls = Caolor Wheels

* Chasing Lights » Color Organs

* Flashers = Spotlights

= Strobes = Dimmars

* Turntables + Fog Machines

= Color Eecls «Bubble Machines

» Special Effect Projectors

Send for our illustrated
&8-page Catalog on
Lighting and Special Effects.

TIMES
SQUARE

Thealrical & Studio Supply Carp.
318 Wesi ATth 51 New York. N.Y. 10036
Tak {212) 2454155

We Had A World Hit Twice . ..
' Now . .. The Next #1 Disco Record
in the World!

“LET ME GO TO
THE DISCO”

Circle-19107

by

The Magic Touch.

Negotiations being Concluded for Release
in 7 Different Countries . . . No Hypes . . . Pure Facis!

THE MAGIC TOUCH . . . first group with MAGIC . . .
first group to TOUCH you with such everlasting
excitement . . . first, "STEP INTO MY WORLD" ...
then, A WOMAN WILL DO WRONG" and now,
this infectuous up tempo Landmark.

Breaking Disco Boston, Poconos, Houston,
Georgia, Baltimore-D.C., Tennessee, Florida,

Mississippi, & Louisiana.

Check Your Mail for Copies.
Call or Write to
Bill Seabrook

22 Pine Street
Freeport, N.Y. 11520
(516) 546-8008

29

gyvo8g11ig ‘9,61 ‘L2 LSNODNY


www.americanradiohistory.com

30

AUGUST 21, 1976, BILLBOARD

LOS ANGELES—Steppenwolf
has recently finished cutting iracks
for a new LP at Heritage Music here.
In other Heritage activity. John
Court produced Danny O’Keefe for
Atlantic. Ray Ruff is producing Tat-
too (featuring some former members
of Raspberry). Morgan Cavett fin-
ished up Tret Fury’s new LP engi-
neered by Randy Nichlaus. Don
Randi of the Baked Potato was also
in cutting tracks for an LP.

X

At Allen Zentz’s Mastering Studio
in Hollywood. recently completed
projects include Bachman/Turner
Overdrive, Daryl Hall & John Qates,
Kinky Friedman, Disco Tex & the
Sexolettes, Bootsy’s Rubber Band,
Kiss, Hugh Masakela and Roger
McGuinn.

*x  x *

Georgie Fame was in recently at
Indigo in Malibu being produced by
Denny Cordell. Neil Young also en-
gineered iracks being produced by
Dennis Briggs. Bob Margouleff pro-
duced and engineered Billy Preston.

* Xk
In RCA studio activity here. Eric
Miller has been producing Pablo
with Grover Helsley engincering.
Joe Reisman has been producing
Henry Mancini with Mickey Crof-
ford handling the board. Alan Abra-
hams has been producing Pure
Prairie League with Richie Schmitt
engineering. Mike Lipskin has been
producing Roger Troy with Grover
Helsley at the board. Carl Griffin
produced Michael Boothman. Gene
Weiss produced North America Mu-
sic.
* k%

Larry Brown was in producing
and engineering a new Andy Wil-
fiams LP at Audio Arts, Inc.

*  x %

Over at Davlen, Mama’s Pride was
in cutting a second LP for Atlantic
with Jim Mason producing and Tom
Knox at the board. The album is set
for October release.

*x k%

In studio activity elsewhere:

Producer Bobby Martin has been
busy. He was rehearsing at CBS in
New York with the Manhattans, for
the followup to their number one
single. Then he went into Sigma
Sound in Philadelphia for produc-
tion. At the same time, Martin was
mixing down at Sigma for the final
product on his special project
through The Tentmakers Corp. Art-
ists include Jean Terrell, the Friends
of Distinction and new artist Drake
McGilbery.

* * *

Benny Golson, Tentmaker Corp.
producer, finished up at A&M with
the newest Jon Lucien product for
CBS fall release. Lucien will base his
future productions for CBS on the
West Coast, probably at Record
Plant and A&M.

* X X

A&M recording group Styx has
been in Paragon Studios in Chicago
recording its next LP for the label.
The group is producing with Barry
Mraz as production assistant and
engineer.

*x ko

The Bee Gees completed the mix
on their soon to be released “Chil-
dren Of The World™ LP at Le Stu-
dio, Morin Heights, Quebec. It in-
cludes the single “You Should Be
Dancing.” Nazareth is also returning
to Le Studio to cut a new album.
Ron and Howard Albert are also pro-
ducing the Dudes for CBS.

Studio Track

By JIM McCULLAUGH

At the Northern Recording Stu-
dios in Maynard. Mass., J. Geils
dropped in on sessions being tracked
by Albatross for a new single called
*l Believe In The U.S.A." with
George Lilly and John Savignano
engineering. Geils was reportedly
looking for WBCN’s disk jockey
Maxanne (Sartori), who is in May-
nard producing former Mercury art-
ists Reddy Teddy's new album on
Bruce Patch’s Spoonfed label. Aid-
ing in co-production was Willie
“Loco” Alexander, and George Lilly
and John Savignano manned the
boards.

* * *

Jazz artists Barry Miles and Eric
Kloss have been in recording a new
album at CI. Recording in N.Y.
They are being produced by Fred
Siebert and engineered by Chuck Ir-
win. Bernard Purdie was also in
working with Irwin on his next Co-
lumbia release. Compton Maddux
has been in working with C.1.’s Da-
vid Achelis, who is both producing
and engineering. Dave has also been
at the board and producing Elliot
Osborn’s (the Outerspace Band) first
solo work.

* ok k

Miami's 461 Ocean Blvd. will
have a few new residents. The 5th
Dimension, following in the foot-
steps of Eric Clapton, among others,
will be in soon at Criterion.

*  x x

At Columbia Studios in Nashville,
Billy Sherrill has been in producing
George Jones, Tamny Wynette and
Marty Robbins with Lou Bradley en-
gineering. Glenn Sutton has been in
producing Lynn Anderson for Co-
lumbia, as well as Rod Steagall and
Buck Trent for ABC with new Co-
lumbia engineer Ken Laxton. Donna
Fargo also cutting under production
of Stan Silver, and Norro Wilson in
for Warner Bros. cutting Buck
Owens, Debbie Hawkins and Margo
Smith with Ron Reynolds engineer-
ing. In addition. Sonny James and
Up On The Mountain in for Colum-
bia, Sherry King for U.A. and Jimmy
Swaggart in for Heartwarming Rec-
ords, all recording at Columbia Stu-
dios in Nashville.

*  x *

Autumn Sound in Garland. Tex.,
has recently installed a new MCI
528 computerized console. This is
the fourth console of its kind to be
installed in the U.S., according to
Glen E. Pace, president. The studio
has also just completed construction
and has in use a 4,000-cubic-foot
live stereo echo chamber. Autumn is
now in the process of doing the
mixes of the live concert tour of Paul
McCartney and Wings.

* k%

Stanky Brown on Sire Rccords
and Screen Gems' Elliot Lurie were
in recently at The Big Apple Record-
ing Studios in N.Y. Wieslaw Wos-
zcyk engineered. Also in. Gary Klein
and Charlie Koppelman with The
L.A. Jets cutting tracks for their new
LP for the Entertainment Co. Doug
Pomeroy at the board. Ellen Gilbert,
backed up by the Becker Bros. Band,
made her recording debut at The Big
Apple.

x x *x

The Leder Brothers have just cut
their first single at Mega Sound Stu-
dios in Bailey. N.C. with Richard
Royall at the board and Steven and
Sheldon Leder producing.

* ok x

Bill Camplin will be in soon at
Sound 80 in Minneapolis to record

Sound Business

wd BOOKED TO CAPACITY®musgssg

his third LP for Tool Room Records.
Camplin will be handling his own
production and Sound 80s Tom
Jung will be at the boards.

*  x %

Johnny Mello and the Golden
State Gamblers were in Tiki Sound
Studios, San Jose. Calif.. recently
completing their first single for
Power Shart I records, Peter Nich-
ols producing and Grady O'Neil on
the boards.

* * *

Things are hopping down in
Miami at Criteria Recording Studios
with all three operating on a 24-hour
schedule during the hot summer
months. Buz Cason is producing a
Nashville group called Skyboat.
Rolling Stones engineer/producer
Andy John is working with Colum-
bia Records new group. Albatross.
The Ohio Players are due in shortly
for work on a new LP. Lynyrd Sky-
nyrd’s remote recording taped by the
Criteria/Metro van is due to be
mixed shortly. Elvin Bishop is due in
for four weeks shortly with producer
Alan Blazek. Shotgun is also work-
ing on an album with Steve Klein
producing.

*x Kk x

Nashville’s Sound Shop saw ses-
sions with Johnny Tillotson, pro-
duced by Jere Crutchfield; and Dave
Kirby, produced by Ray Pennington.
Ernie Winfrey engineered.

Dharma Label
Into Studio

By ALAN PENCHANSKY

LIBERTYVILLE, ILL.—Dharma
Records has begun recording at la-
bel-owned Rainbow Bridge Studios,
recently opened here. The Chicago
area independent is working on the
group Treeborn’s first album and a
second LP from Gabriel Bondage, a
progressive rock band whose debut
LP, “Angel Dust,” is the biggest
seller in the Dharma catalog.

A dozen demo sessions and a tv
soundtrack also have been cut at
Rainbow Bridge since the facility.
formerly Plynth Studio, was ac-
quired by Dharma and reopened in
mid-June.

According to Perry Johnson, pres-
ident of Dharma, more than
$70.000 is being invested in renova-
tions and new equipment. Additions
to the l6-track operation include:
Lexicon digital delay. Eventide
flanger, full dbx noise reduction sys-
tem, Allison keepex and A.P.I.
equalizers. A Quad-8, 20-in, 16-out
board is being retained along with
three Scully decks.

“Many studios and producers
have their own sound that is im-
posed upon the customer.” Johnson
says. “We’'ll try to bend over back-
ward to give the client exactly the
sound he wants.”

Dharma Records’ first release ap-
peared in 1974. The label presently
markets seven LP titles, including
new albums by Corky Siegel
(“Corky Siegel”) and the progressive
country Spoon River Band (“Lean-
in® On The Bar™).

Additionally, the company oper-
ates three Dog Ear retail outlets. in
Libertyville. Highwood and Glen-
view, Ill.

Johnson's wife Paula, who ad-
ministers and promotes the label.
explains the name:

“Dharma means path in life, or
duty in life. Whichever way we
turned, whatever we started out
doing, we wound up back in music—
so here we are.”
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. Van Nuys Studio
' Dominates Charts

By PAUL GREIN

LOS ANGELES—Recording the
mammoth “Fleetwood Mac™ album,
which has been bobbing in and out
of the top 10 since last September. is
only the beginning of the success
story for Sound City. At one point
last month, the studio, which is lo-
cated in nearby Van Nuys, was rep-
resented with seven singles and
seven albums on Billboard's pop
charts.

Joe Gottfried, president of Sound
City since it took over Vox's studios
in April 1969. reports that the climb
to this peak was “gradual until eight
or nine months ago. Now we're
booked to capacity.”

Gottfried, who also works in per-
sonal management and record pro-
duction. observes that major
changes in the business over the
years of Sound City’s existence in-
clude the decline of studio staffs and
the phenomenon of one album
being recorded at severa! different
studios.

The week of July 10 was perhaps
the high point for Sound City. as the
studio was represented on the charts
with singles and albums by Candi
Staton, Lee Oskar, Bill Cosby, Leon
& Mary Russell and Sons of Cham-
plin in addition to Fleetwood Mac.
ftwas also riding with Nils Lofgren’s
“Cry Tough™ LP and War's “Sum-
mer” single.

Gottfried notes that the biggest
change in studio operation over the
years is the decline of the staff engi-
neer.

“The whole business has
changed.” he says. referring to the
closing of Columbia’s West Coast
studios, which made about 30 staff
engineers become independent con-
tractors.

“Producers who had developed
confidence in a particular engineer
are taking their artists to whatever
studio the engineer does most of his
work out of. This has helped us as
much as anyone.

“We only have two staff engi-
neers, Bill Drescher and Steve Escal-
lier. We also have four second engi-
neers, who set up the studio for the
five to seven outside service engi-
neers who aren’t on staff but do most
of their work here.

“These include Mark Smith, who
engineers B.T.O. product: Keith OI-
sen, who handles Sons of Champlin.
and Monty Stark: Duane Scott and
David Devore. Because we don’t
have staff mixers and remixers,
we've been able to increase our
number of maintenance engineers
from one to four.”

Another relatively new develop-
ment cited by Gottfried is the tend-
ency for one album to be recorded at
more than one studio.

“This is done if a producer wants,
on a certain cut. a particular sound
provided by the console in one stu-
dio and not another. It's also done to
make it more convenient for the pro-
ducer and especially the artists.

“In this way Tower of Power re-
corded the horn tracks for Elton
John's *Caribou’ album here, while
other parts of the album were re-
corded at the Record Plant and the
Beach Boys’ studio.

“There’s nothing wrong with
recording in more than one studio.
but you wouldn’t want to go to more
than one place to mix.”

Gottfried doesn’t see changes in
the area of production indulgences
in terms of time and tracks expended
in recording,

RN

SR

fo

“The music is softening. but
people aren’t going backwards in
terms of technology. A typical set to-
day can plan on spending 175 to 225
hours in the studio on a new album.”

Another area that Sound City is
involved in is recording music for tv
variety shows. It handled the “Mid-
night Special™ a year ago and is now
working on Bill Cosby’s fall series.

Though Gottfried acknowledges
“basically we don’t do remote
work,” Sound City handled the on-
site recording for Aretha Franklin's
most recent top 10 album, 1972
“Amazing Grace.” It has also dab-
bled in film score recording, as in
last year’s “The Klansmen.”

Noting that “Sound City has
made improvements over the past
seven years, but hasn’t really ex-
panded.” Gottfried admits “we're
bulging at the seams.”

For this reason, a mixdown room
will probably be Sound City’s next
addition. That would free both of
the studios at the complex for
recording. Gottfried is also consid-
ering bringing in videotape equip-
ment, as he points out that one of the
studios is big enough to double as a
sound stage. A final area of explor-
ation is automation, and its memory
bank approach to mixing. “The
clients will determine when that
comes in,” notes Gottfried.

Sound City has no plans, though,
to add luxuries and extras to lure
clients. “One of the advantages of
not being in Hollywood,” Gottfried
observes, “is that artists don’t feel as
much pressure working here. Since
they don't, we don't need to add as
many distractions and conven-
iences.

Sound City is owned by Skego
Inc., a holding company that also
controls Carman Inc., a production/
management outfit that Gottfried
owns with his partner, Tom Skeeter.

“We manage Rick Springfield,
J.P. Morgan, Mark Richardson and
Les Emerson of the 5 Man Eiectrical
Band. Our record production clients
include Donny Troiano, who used to
be with the Guess Who and the
James Gang, Richard Torrance, the
Curtis Bros. and Walter Eagen, in
addition to Springfield and Mor-
gan.”

Noting that Sound City has a fiat
hourly rate with no extras. Gottfried
points out that both studios have
Neve 24-track consoles with Studer
2-track systems for mixdowns and
dubbing. while Studio A also has a
Studer 24-track and Studio B has an
Ampex 24-track.

The rest of the hardware lineup
includes JBL monitor systems and
comptete Dolby. Kepex. Cooper
time cube and Eventide digital delay
systems.

VIF Introduces
Noise Adaptor

MOUNTAIN VIEW, Calif.—VIF
International has introduced an op-
erational amplifier adaptor which
has been developed to completely
eliminate mechanical noise transfer
problems and considerabiy reduce
the weighted noise levels of Ampex
tape recorders.

The VIF 1002A is specifically de-
signed for use in all Ampex profes-
sional audio recorders equipped
with the octal-based 12SJ7 tubes.
with the exception of Ampex model
3200.
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NEWCOM
Anticipates
CB Attrition

CHICAGO-The 1977 NEW-
COM show. scheduled for Las
Vegas, May 3-5. will witness a sub-
stantial decline in the number of CB
exhibitors, Larry Kaufman, NEW-
COM public relations counsel here.
concedes.

Kaufman attributes the drop-off
toshifting factors of CB distribution.
competition from other shows and
attrition in the marketplace. CEDA,
the organization of CB specialist dis-
tributors. already has indicated that
it will not seck an information booth
at NEWCOM next year.

However, NEWCOM insists that
defections will not be as numerous
as some reports have claimed.

“Last year CB companies suffered

(Continued on page 33)

CLEVELAND EXPO

—

By JIM McCULLAUGH

LOS ANGELES—Its been a few
months since Wilfred Schwartz
opened the doors of his “world’s
largest and most comprehensive
stereo store™ in sprawling Orange
County, the nation’s 19th largest
market just south of the Los Angeles
area.

Nevertheless, in that short span
the revolutionary hi i merchandis-
ing concept he's inaugurated has
more than reinforced itself.

“Business has just been phenom-
cnal.” notes the soft spoken retailer.
originally from Canada. “since the
grand opening May 4.7

Schwartz believes his philosophy
will alter the patterns of hi i mer-
chandising and. in fact, views his
prototype 1980-1990 store as slightly

ahcad of its time. in the vanguard of

audio retailing “future shock.”

Big Promo For ‘O Hi Fi O’

CLEVELAND—-The 15-store
Tokyo-Shapiro chain is pulling out
all promotional stops for its con-
sumer-oriented O Hi Fi O™ mini
CES, Aug. 20-22 at the 40.000-
square-foot  Convention Center
here.

More than $65.000 is earmarked
for promotion. according to Bill
MacAlpine. president of the hi fi
chains. Campaign kicked of f with bill-
boards in July, and is winding up
with a teaser campaign in greater
Cleveland and surrounding area
newspapers, and about 14 hours of
radio spots, backed by Tokyo-Sha-
piro’s largest in-store promotion
ever.

Just prior to the weekend event,
“Music You're My Mother.” the lo-
cally produced tv special, will be
aired on WUAB-TV and simulcast
on WMMS Aug. 18, starring Brian
Auger's Oblivion Express and
Ralph. Following night, Tokyo-Sha-
piro hosts a “Music You're My
Mother™/WMMS/Agora Nite Out

station inviting 1.000 listeners free to
the party at the well-known club.

Saturday (21) at O Hi Fi O. all 40
represented  audio  manufacturers
will tune in their equipment to
WMMS for a special 4-channel
“Who™ concert from England. The
Agora Nite Out will be taped live for
airing on Sunday (22) at 1 p.m. as
the expo closes.

Friday opening will be preceded
by a 5:30 p.m. get down “Party In
The Park™ featuring Ralph. spon-
sored in conjunction with the Cleve-
land Growth Assn. More than
10.000 are expected. with a forecast
of 50,000 O Hi Fi O attendees by
MacAlpine. Tickets are $1.50 ad-
vance, 82 at the door.

In addition to those exhibitors
listed earlier (Billboard. July 24).
also on hand will be Akai. Audio

Technica, BSR. Dokorder. Dual,
Electrophonic. EPL Janus. Jensen,
Phase Linear. Philips. Pickering.

Presage, Sherwood. Synergistics and

Tape/Audio/ Video

: AUDIO ‘FUTURE SHOCK’

' Federated In Sales Vanguard

“Why should someone with an
electronics need.” he poses. “have to
go to a Radio Shack or a Lafayette
for a battery or cable. then to a de-
partment store for a compact system
or cassette recorder, to a salon for a
good system. and then to a specialist
for professional or semi-pro gear?
And further. to another specialist for
avideo system? Why can’t a shopper
getit all in one place?”

For that reason. as Schwartz likes
to say “"We have evervthing from a
20-cent battery or cable to a $20.000
video system.”

In addition, Federated has gone
one step further and incorporated
the “razors and blades™ concept with
a record department. That section is
leased by West Coast Music Sales.
an area onestop.

“The same person.” he analyzes.
“can’t really merchandise the hard-
ware and software effectively. Sim-
ply because they are two different
animals. But the concept of having
both under one roof has always been
a correct phitosophy. The relation-
shipisa natural onc and. again, why
should one have to go to yet another
outlet for his record needs?”

The store. itself, is an eye-opening
experience for the first time visitor. It
occupies 20,000 square feet, encom-
passes in excess of 200 different
manufacturers lines, sports eight in-
dividual “salons™ or specialized

Billboard photo by Jim McCullaugh
Federated owner Wilfred Schwartz, right, and Mike Pastore, manager of his
Orange County superstore, enthuse over tape deck display.

mind-boggling inventory of over $1-

billion.
The salons are recessed towards
the back and around the store. the
(Continued on page 32)
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Almo Expo
Spotlights
CB, Stereo

By MAURIE ORODENKER

PHILADELPHIA — “Although
Citizens Band radio is very big and
even getting bigger. there's more to
our business than CB.” savs Arthur
Seltzer. executive vice president of
Almo Electronic Corp.

One of the largest independently
owned. independent distributors of
electronic. radio, television and
stereo products on the East Coast,
Almo marked its 30th anniversary
this month with its annual trade
show Aug. 3-4 at the City Line Holi-
day Inn here.

(Continued on page 33)

People/tronics ’77 At
15 N.J. Bamberger’s

By STEPHEN TRAIMAN

NEWARK. N.J.—"People/tron-
o 77" week-long promotion is in-
troducing new stereo/tv/personal
electronics lines at 15 of 16 Bamber-
ger’s stores in the fourth year of
themed special events for the New
Jersev division of Macy's.

Building on last year's successtul
“Sight & Sound’ theme. the current
series of special appearances and
demonstrations running Aug. 9-14 is
aimed *“‘at giving people a concept of
what we're talking about™ notes
Bud Pomeranz. the chain’s p.r. di-
rector.

He has been working closely with
buyers Stan Cohen, stereo systems:
Mark Goldstein, CB/radios/tape
recorders. and Don Davidson, tv
games, video systems and tv, in
coordinating the week’s activities.
backed by full-page print ads in [0
Garden State Sunday papers and
supporting radio spots throughout

Consumer electronics business
has been building steadily for the
chain, which has increased space for
personal communications this past
vear in the wake of highly successtul
CB business. Overali. sales are run-
ning slightly ahead of 1975, a good
vear for audio/video at Bamber-
ger's, Pomeranz says.

Featured in special arcas at each
store are demonstrations of the new
video games, with the N.Y. Mets’
Dave Kingman as an opponent:
demonstrations of the Sony Beta-
max home videotape system. shown
by WNEW-TV's Marvin Scott: and
introductions of new CB lines with
appearances by Lanie Dills, author
of “The Official CB Slanguage Lan-
guage Dictionary.”

Other highlights included appear-
ances of WABC deejay Steve
O'Brien. a mime dance show with

featuring Ralph, with the chain and TEAC. demonstration rooms, and has a the stores” market areas. (Continued on page 32)

Billboard photos by Intermagnetics
Dick Chow runs a coater at Intermagnetics Singapore Ltd.

'“7nte

to cartridge, Y4-inch “hi fi”

says Wherlock.
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rmagnetlcs—
130 Million Units
Of ‘Blank’ Abroad

(This concludes an exclusive two-part profile that began last
week with a look at Intermagnetics’ most recent tape duplicating
ventures in the Far Eust.)

LOS ANGELES—The combined capacity of the eight op-
erations set up by Intermagnetics abroad. including the soon-
to-be facilities in the Philippines. Malaysia and Thailand.
will run the equivalent of 130 million cassettes a year, claims
Terry Wherlock. senior vice presidentin charge of international
licensing.

Not all the tape is in cassette form. with a portion devoted
tape. as well as broadcast-quality
tape, he says. If alt were converted to cassettes. the total would
represent 130 million units (100 million in cassette form. 30
million in other configurations).

Referring back to the Intermagnetics Singapore Ltd, opera-
tion, the firm’s second venture. Wherlock adds that it is already
sold out 1o capacity on its initial production forecast which was
to run two shifts per day for six days a week.

“It is supplying 100%.”
either coated web form or in slit tape. This is predominantly
being exported to Asia and none has come back to the U.S. or
Europe. That plant has plans to expand its cassette production.
We have a commitment to buy cassettes from them.”

The Korean facility is also expanding its cassette output

“of its output in

2 "'h"'.\

of cassettes from it.

regions,
“Forexample.”

J‘!im

Stanley Tang |nspects a slitting machine earmarked for Inter-
magnetics Taiwan Corp., Republic of China.

and Intermagnetics has already “bought back™ several millions

Intermagnetics has also added men in Japan. Hong Kong
and England to oversee company interests in their respective

adds Wherlock, “our man in Hong Kong will ¥
be looking after the best interests of all our licensees from a
technological point of view as well as a business point of view
and also setting up quality assurance programs to make sure
the product we are buying back all meets the same standards.

5

(Continued on page 32)
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® Continued from page 31

He will be setting up the organiza-
tion controlling the quality prior
10 shipment.”

Wherlock says that Inter-
magnetics has placed extraordinary
emphasis on quality control and it’s
a key factor in all their ventures.

“Most of the tape factories that
are going in are spending more than
20% of their capital expenditure on
quality control equipment. This is
much higher than industry in the
US. spends. We have placed par-
ticular emphasis on the need for that
and in fact have refused to sell any
facility unless they have standard-
ized test equipment and they follow
standard procedures and they invest
the amount of money required to do
the job. So each of these plants we
are talking about has the same
equipment. It’s important to stand-
ardize quality.

Wherlock indicates that the test-
ing equipment that is part of the In-
termagnetics plant pachage is quite
sophisticated and thorough and that
product is subjected to a battery of
tests. Tests are made during the wet

end of the process, the electro-acous-
tic portion, and for mechanical relia-
bility. In addition, each plant fol-
lows a “procedures™ method. again
1o ensure standardization and relia-
bility.

On the subject of quality control,
Wherlock reiterates, “There’s no
particular reason why a well
planned facility could not be able to
buy internationally and control the
quality. IUs just the same as making
many other products internation-
ally.

“There are a lot more sophis-
ticated products made throughout
the world that are very satisfactory.
You have to keep in mind. also, that
the degree of sophistication and skill
among many developing countries is
advanced and many possess. techni-
cally, very high skiils.”

JIM McCULLAUGH

Tape/Audio/ Video
Intermagnetics Growth-

KRACO CB TO
CHOWCHILLA

LOS ANGELES-—Kraco Enter-
prises, Compton, Calif.-based car
stereo and CB marketers, donated 24
CB radios and antennas to the
Chowchilla, Calif.. school board.

Larry Kraines, president, flew
personally to the Northern Califor-
nia city, scene of the recent mass kid-
napping of 26 school children and
their bus driver to make the presen-
tation.

In addition, one of the CB units
was inscribed with the name of
Frank Edward Ray, the bus driver,
for his heroic activities in freeing the
children and himself after the 36-
hour ordeal.

Kraines, father of three young
children. indicated his company felt
it could put the “golden rule™ into
practical application by helping to
make the city’s school buses safer.

Some 24 added speakers have been con-
firmed at the first annual international Video-

_Tape Duplicator

ments are . .

We just invented
the 8-track cartridge.

Again.

It took the inventors of the 8-track cartridge
to come up with these five new advanced-
technology features. We think they’re so
significant you’ll want to see them first-
hand to appreciate the fidelity and longev-
ity they add to Lear Jet Stereo performance.

Discover what these five new engineering advance-
. and how they assure the maximum
fidelity a tape can deliver. Mail coupon today. Or
call (816) 781-6050 and ask for Don Parsons.

y LEAR JET7 STEREO

--------------------------1
[ ] Lear Jet Stereo 140 Corum Rd. Excelsior Springs, Mo. 64024 [ ]
[] Have representative phone :

me at ( ) :

NAME [ ]

Yes, I'd like to []
evaluale the TITLE 1
SURHIE Of yaur COMPANY 1
second generation i
Lear Jet Slerco B ADDRESS .
Raitiiae. cITY STATE ziP 1
We use about ___ 8-track cartridges/month. :

1

1

1

i

Division of Avsco, Inc,, a

(Coupon will be used as shipping label.)

. company

disk Programming Conference, sponsored by Vi-
siondisc Corp. Nov. 15:17 at the McGraw-Hill
conference facility in New York, according to Vi-
siondisc president Vivian M.K. Ardan,

Additions to the initial hst (Billboard, July
10) include Lee Zhito, Billboard; Howard Eaton,
Ogilvy & Mather, Skitch Henderson; Peter Falco,
Chase Manhattan Bank; Richard Reiss, Shear-
son, Hayden, Stone; Judith Crist; Warren Bahr,
ILE Agency; Alan Adler, Columbia Pictures; Joan
Lappin, Nreyfus Corp.; Ken Winslow, Public
Televic.on Library; Eliot Minsker, Knowledge in-
dustry Publications; Ken Groot, AFTRA; Bob
Block, American Subscription TV; Richard
Steenken, Blyth, Eastman, Dillon; Harold Voige!,
Paine, Weber, Jackson & Curtis; Schuyler Chapin,
Columbia Univ.; Lady Catherine French, Ameri.
can Symphony League; Charles Dolan, Cable-
vision Systems; Norman Glenn, Media Deci-
sions; Gerald Levin, Home Box Office; Jim
Magid, Drexel, Burnham & Co.. Tommy Grimes,
columnist Harriet Von Horne, and Albert
Webster, New York Philharmonic.

Registration is $285 before Sept, 18, $325
afterward, with information from Box 102,
Cooper Station, New York 10003, or (212) 982-

5244.
x x x

Pentagon Industries Inc.'s Super C-32 high
speed cassette duplicator becomes available
this month, according to James R. Dow, vice
president of marketing for the Chicago firm. The
new monaural three slave unit can produce
three, C-60 cassette copies each minute oper-
ating at 15 times normal speed, and contains
synchronous motors to ensure matched copies
from each position.

Dow says the unit is similar in design and op-
eration to Pentagon's C-1 and C-4 duplicators.
The Super C-32 is priced at $1,295.

People/tronics

® Continued from page 31

Kenny DeCamp. performances by
the Great Swamp Jazz Band. Astro
the talking robot, and demonstra-
tions of ADC’s new Accutrac turn-
table and Pioneer’s $5.500 semi-pro
“Rack.”

Spotlighted stereo specials in-
cluded a Fisher system advertised at
$550 for $400. including a combina-
tion 8-track and cassette recorder/
player. AM/FM/MPX receiver with
built-in automatic changer, Fisher
two-way air-suspension speakers
and mike: a Toshiba compact sys-
tem regularly $300 for $200. with 8-
track plaver/recorder. two mikes.
AM/EM/MPX receiver, automatic
changer and two-way speakers: and
a private label Kings Point system
regularly $190 for $130. including
an 8-track plaver. built-in automatic
changer, AM/FM/MPX receiver
and twin speakers.

Tie-in contest offered a portable
color tv, compact stereo and CB as
prizes, with free entry blanks depos-
ited in any Bamberger's tv. stereo or
radio department during the week-
long “People/tronics *77."

www americanradiohistorv.com

Federated Plug: Audio ‘Future Shock’

® Continued from page 31

decor is “woodsy™ or California cas-
ual, and large. rock star wall graph-
ics adorn the walls.

Merchandise is stacked up in the
main body of the store to literally
create long “supermarket” type
aisles. The effect is to create a bar-
gain-type ambience to complement
the listening rooms and other special
product areas. The entire operation,
both inside and out, is reminiscent of
a supermarket.

Federated Orange County sits on
high-trafficked Beach Blvd. at a
point almost in the center of a
triangle of freeways, the San Diego,
Garden Grove and Newport.

The operation draws consumers
from such suburbs and cities as
Santa Ana, Long Beach. Anaheim,
Lakewood. Garden Grove, Orange.
Torrance, Carson, Compton, Hunt-
ington Beach. Norwalk. Irvine.
Downey. Fullerton, South Gate,
Whittier and Costa Mesa. It draws
the interested from further distances
since freeways. in general. have bro-
ken down conventional notions of
time and distance in Los Angeles.
Consumers feel they can drive any-
where if thev are so inclined. Add to
that the fact Federated Orange
County may be the only store of its
kind anywhere in the world. even in
aretailing climate that likes to pride
itself on innovation.

Federated has two other outlets. a
17.000 square foot store in West Los
Angeles and a slightly smaller unit
in Hollywood.

In the hotly contested and fiercely
competitive L.A./Orange hi fi mar-
ket (see Billboard, Aug. 7)—pegged
at $150-$180 million and expand-
ing—Federated is in the front ranks
with annual volume exceeding $10
million. With the new operation,
Federated will, in all likelihood, be
the number two factor in the area by
year’s end. The leader, of course. is
the giant Emmoryville, Calif.-head-
quartered Pacific Stereo chain
which has 14 Southland units. Pa-
cific grabs about $35-$40 million an-
nually or a 25-30% of the pie.

Schwartz. himself, points out that
audio is a $2-billion a vear market
nationally but that industry figures
reason that is still only a 4% pene-
tration of U.S. houscholds by the hi
fiindustry. Part of Schwartz’ philos-
ophy with the new store is o address
himself to the future potential.

(This exclusive profile concludes
next week with a look at Federated’s
innovative sound rooms and merchan-
dising techniques.)

EIA/CEG Meetings

WASHINGTON-—Various com-
mittees and the board of the Con-
sumer Electronics Group will meet
during EIA’s annual fall conference.
Sept. 27-30 at Los Angeles’ Century
Plaza Hotel. Included are the mar-
keting scrvices, product assurance,
service and public relations com-
mittees, and Consumer Affairs
Council, plus the Audio, Video and
CEG boards.

We are and we want to remain a

first-rate company.

For this reason we point to the (]

We know that quality is the resutt of CONEIOIS .
and we guarantee it by means of t€St certificates

We are the first do it in our field.

skt

START S.RL.
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PHONE 02

9643410 - 9642243
tolex 33080
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Norelco style boxes for
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CASSETTE LOADER
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A super buy from

AUDIOMATIC CORPORATION

1290 AVENUE OF THE AMERICAS
NEW YORK N Y 10019 PHONE 212 582-4870
CABLE AUDIOMATIC TELEX 12-6419

OVERSEAS OFFICE-4 RUE FICATIER
92400 COURBEVOIE FRANCE PHONE 333 30 90
CABLE AUDIOMATIC TELEX 620282

Designed to Produce

SUPERSCOPE. AUTOMATIC



www.americanradiohistory.com

Tape/Audio/Video

Dealers ‘Up’ At AImo Distrib Expo

® Continued from page 31

The Almo Consumer. Parts and
CB Show for the first time added a
series of four dealer seminars retated
to the CB market. but gave wide at-
tention to stereos, tape decks. record
plavers. car stereos. speakers. blank
tapes and phonograph needles.

Almost 1.500 persons from the
Southern New  Jersev. Delaware,
Marvland and the Delaware Valley
region here attended the two-day
show i which some S0 manufac-
turers participated. While most were
in the CB. scanners, clectronic test-
ing and parts and accessories ficld. a
dozen or more manufacturers in the
stereo and television field made an
imprint on attending dealers.

Since Almo acquired subsidiary
distributing firm George Rosen Co..
Inc.. in Baltimore. a similar Con-
sumer Products, Parts and CB Show
was set at the Rosen faciliny there
Aug. 17-18 for dealers in the Balti-
more-Washington, D.Coarea. A lim-
ited number of manutacturers par-
ticipated in the Baltmore show
which did not include the dealer
seminars.,

Two of the largest displavs were
Craig and Panasonic. with both ¢m-
phasizing new products in the sound
and sight ficld.

Of special interest was Craig's en-
trance in the sterco sound market
with a Series 5000 Integrated Audio
Components. The new line will be
launched on Sept. 14 with sponsor-
ship of Bob Dylan’s first network
television special on NCB-TV. The
TV special witl be promoted with a
large-scale magazine campaign and
special materials for dealers includ-
ing four-color posters.

“While we are late comimg into the
stereo market. itis a natural growth
for Craig which has been aleaderin
the sound field with our car stereo
and tape players. our radios and
recorders.” eaplains Charles Bel-
fatto. regional sales manager for
Craig.

Also new in the Craig line is an 8-
track car sterco with mobile twin
speaker kit, and a personal cassetle
recorder. o compact with case and
handstrap. called the “Electronic
Notebook.™

The Panasonic display. probably
the fargest exhibit of the show. fea-
tured a number of upgraded new
items in car sterco, stereo and tape
deck units, and television. In most
cases the new items are list priced
lower than carlier models o make
the Panasonic lines more competi-
uve.

Lastyear’s Dyn-o-Mitc unitwhich
listed for $49.95 is now a new "Dyv-
namite 8" (RQ 8308) color portable
8-track playver with AC and DC in-
put jacks. automatic changer and
swivel carrving handle to hist at
$39.95. The Take 'n Tape unit.
which last vear listed tor $32.88. has
become the “Funkvset™ (RQ-304S)
with a new. trim style tor the port-
able cassette unit with a built-in con-
denser microphone and an optional
car adapter. listing for $29.95,

An Auto Stop mini-cassette with
one-button volume control and car-
rying handle. which fast vear listed
for $79.95, has a $59.95 hist tor this
year's model. Most radical change is
in the Panasonic stereo set for which
the new “Thruster™ speakers have
been increased by 30 in xize and to

which have been added a Passive
Radiator. a vibrating cone which ul-
fows the bass sound to feed back, in
addition to the regular speaker cone.

In addition to the AM/EM in-
dash car sterco units and CB units.
Panasonic has also come out with a
combination car tape deck and CB
unit. not displayed at the Almo
show. Bob Hook. Philadelphia sales
representative for Panasonic. savs
the combination car stereo and CB
units are sold only through the com-
pany’s Automotive Division.

Last vear. the company display ed
two quad units at the Almo show:
this year, none. Hook admits that
quad iy “dead™ with no calls or de-
mand for it However. he feels Pana-
sonic will sttt retain it one model
“to keep i touch in quad in case it
makes a comeback in the vears
ahead.”

‘The only other line of stereo was
Weltron with its uniquely designed
round wrntables, 8-track stereo tape
recorders and M sterco cusselte
recorders. Auxiliary lines included
Speco speaker kits by Component
Specialties. Inc. Sonic speakers, the
portable record plavers for young-

sters from Delday Corpand Waleo's
diamond needles.

The CB lines displayed. in addi-
tion to those by Craig and Pana-
sonic. included Motorola™s new Mo-
cat units. a new hne for Almo:
Rovee’s Bearcat models: and lFan-
on’s Fanfare line including the
brand new “Good Buddy ™ scanning
monitor novelty item listing for
$19.95. Probably half of the exhib-
iors were manufacturers oft scan-
ners. testing equipment. antennas.,
parts and accessories for the CB
markcet.

Two blank tape manufacturers
were also among the exhibits. Co-
lumbia Magneties introduced its
new G-pack 8-track cartridges. cach
40 minutes. packaged like the beer
6-pack with carrving handle. to sell
tor $6.95. Markcted under the com-
pany’s Sounderaft name. cassettes
will be ~6-packed™ later it the idea
catches on. For the Columbia prod-
uct. the regular “Buy 27Get 37 packs
are featured.

IM's Scoteh Brand. displaving its
entire line. emphasized the inter-
locking C-Box with mounting
bracket for its cassettes.,

NEWCOM Expecting CB Attrition

® Continued from page 31
at NEWCOM trom the sameness
ssndrome.”™ Kaufman explains. “the
same products to show to the same
customers. who had seen them six
weeks carlier at PC-76.7
This vear. he notes. there are 21
months between the shows,
Further. Kautman points out that
many manutacturers will not have
U pe-aceepted  40-channel trans-
ceivers ready in time for PC-77.

NEWCOM
have a special section for CB next
vear as 1t did in 1976, CB will be
part of the general product mix.”
Kaufman reports.

“We'll have NEWCOM with or
without CB exhibitors.” he
“but manufacturers who want to sell

However. will not

SAVS,

to general line distributors are going
to realize that these people will be

there”

needie types . .

ptanstichls
necedle guide
gives yéumore

More set mode! numbers . . . More hard-to-find

. More cross reference information.
More of everything you need to make the sale.
Become a PFANSTIEHL DEALER and you'll be able
to sell more LONG PROFIT Replacement Necdles

WRITE TODAY FOR INFORMATION
ON YOUR LETTERHEAD

3300 WASHINGTON ST./ BOX 498 / WAUKEGAN, ILL. 60085

fares.

VIOCOM

INTERNATIONAL MARKET FOR VIDEOCOMMUNICATION

Videocassettes — Videodiscs — Cable Television Equipment

Production Equipment —Duplication Equipment
incorporating
MIPCOM

International Market for Communication Programs

VIDEO 76

International Video/Cable Conference
Organized by the EBAV Group (Sweden)

September 23-28,1976
Palais des Festivals
Cannes, France

For six days, Cannes (France) will be the inter-
national meeting place for the video community
world-wide: Equipment manufacturers (cassette,
disc, and cable), program producers, program
distributors, educators, users. If you are involved
in video, or planning to become involved, and
if you are interested in the international market,
you cannot afford to miss VIDCOM.

Contact us for information on special group air
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GREAT BRITAIN
Int'l Equipment &
Services Exhibition
Orgamzation | td

8 Dorset Square
London NAVT

(1) 723-8232

[ 1Z SOKOSKI

UK Representative

US.A.

c/0 JOHN NATHAN
30 Rockefeller Plaza
Suite 4535

New York, NY 10020
(212) 489-1360

FRANCE
Commissariat Général
3, rue Garnier

92200 Neuilly

France

7478400

Fuji Cassette Tips

NEW YORK-—"Casscttc Tape
And How To Make It Work For
You™ is a booklet available to con-
sumers trom Fuji Photo Film U.S. A
dealers, written on a nontechnical
level with practical tips on selection
and use of cassctte recorders/play-
ers.
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_ Sauce
NATRA: a

Second Look
At Antigua

By JEAN WILLIAMS

LOS ANGELES—The feeling ex-
pressed by several music industry
representatives who attended the
NATRA convention in Antigua.
British West Indies. Aug. 1-5 seemed
to be onc of hope for change within
the structure of the organization.

Although a goodly number of the
approximately 750 persons attend-
ing the conference were non-indus-

try vacationers. a large nucleus of

music industry persons apparently
went to the conference angry.

Several said they have been finan-
cially supporting NATRA as associ-
ate members for years while watch-
ing the organization deteriorate.

Sull other label representatives
said. it they were not given a chance
to help to revive the organization by
having a hand in mal\me its policy.
they would withdraw their financial
support.

NATRA lcaders scemed to fecl
the pressure being brought to bear,
initially by several associate mem-
bers. but the numbers grew. By the
end of the conference. nearly
the regular membership. who hold
all voting power at this time. agreed
with the associate body that
NATRA indced needs the input of-
fered by the associate members if the
organization is to survive and grow.

For the first time in the historv of

the group, non-radio members ini-
tiated a petition requesting the
organization’s constitution be
amended this vear.

A meeting concerning the legality
of changing NATRA’s constitution
was held. The question scemed o
be. can the constitution be amended
now. or must the request go through
more than 60 davs of redtape?

Kitty Broady. president of the or-
ganization. said that she had been in
favor of changes within the group
for some time. The outcome of the
private meeting revealed that the
constitution could be amended with-
oul waiting until next year to start
proceedings.

Now thatother than regular mem-
bers will have voting power. there
are still other arcas to be worked out.
such as. how will the organization
maintain equal voting power for the
labcels? If a major label has 20 repre-
sentatives. and an independent has
only two representatives. will the
major label have the power to pass
any bill based on its number of dele-
gates’

Another area o be explored s,
will all members now become regu-
lar members. chnunating the associ-
ate and parlicipulim_ titles? The or-
ganization's name may cven have to
be changed. offered a convention
delegate.

Several tong-term NATRA mem-
bers noted that it had been muany
years since a genuine cffort had
been madce to communicate through
well-structured workshops.

These same members  declared
that this year's sessions. unlike previ-
ous years. were well attended. They

also complimented the orgamzers of

the workshops for bringing in mod-
crators who deal with the music in-
dustry on a day-to-day basis.

“We usually have non-industry
people who know little or nothing

about the music industrv. Some of

these people are genuinclv con-
cerned about our industry. but how
can they tell us what we should be
doing to better the music industry

(Continued on page 35)
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General News

ROCKET ROCKS

LOS ANGELES— Pop oriented
Rocket Records has entered the r&b
field, and the label is looking to sign
soul acts. according to Tony King,
executive vice president.

He feels that “Gonna Do My Best
To Love You™ by Brian and Brenda,
which offers a regular and 12-inch
version. will establish Rocket as a
pop. r&b and disco label.

King notes that in the past. the la-
bel has had records to start pop. then
cross back over into the r&b market.
but never has it aimed at the soul au-
dience first.

Eddie Thomas. independent pro-
motion man in the Chicago area, has
been hired to handle independent
promotion in the Midwest.

King explains that although
Rocketis distributed by MCA. which
has its own promotion staff working
the record. he believes that an expe-
rienced r&b representative s
needed.

“I'have hired Thomas because I can-
not aftord to totally risk a promo
staff without any expertise in pro-
moting r&b product.” offered King.

He asserts that he is in the process
of calling all MCA branch promo-
tion managers. informing them that
the record should be worked r&b.
He points out that MCA’s promo-
tion staff is pop oriented.

“This will be the first time many
of the promotion people will work
r&b product. The entire staff scems
enthusiastic about working music
that is different for them. This will
also give the promotion people a

e Continued from page 34

when thev don’t know about this in-
dustry.” said a record promotion
man. This same delegate pointed out
that there were more whites attend-
ing the NATRA conference this vear
than ever before.

Many dclegates complained
about the convention site. while oth-
ers were in favor of holding a con-
vention on an island where vou are
given about three choices. sleep. go
to the beach or attend workshops.

The fun side ot the conference did
not come off as expected.

With outdoor entertainment facil-
ities. and three days ol on-again-oft-
again rain. the Spinners. Brass Con-
struction and Esther Phillips were
unable 1o perform on the second
night of the convention.

All three acts were finally able to
perform on other evenings. The
Spinners performed between rain
periods on Aug. 3. and Brass Con-
struction and Esther Phillips on
Awards night Aug. 4.

Other acts that performed during
the four-day conference were Al
Wilson. Pat Lundy. Ectasy. Passion
& Pain, Poison. Phil Medley and his
16-picce orchestra and B.T. Express.

* *  *x

Remember ... we're in communi-
cations, so let’s communicate.

Lady Flash Travels

LOS ANGELES—A major 93-city

tour with Barry Manilow is part of

the program developed by RSO
Records to establish a “total public
identity™ for the label’'s new group.
Lady Flash.

The group’s first album will be re-
leased sometime during the middle
of the tour to compliment its debut
single “Street Singin™.”

By JEAN WILLIAMS

chance to break new ground.” says
the exccutive.

He declares that he is looking for
disco breakout in the Los Angeles
and New York arcas and straight
soul acceptance in Chicago and De-
troit due o Thomas™ influence.

Noting that Thomas has a reputa-
tion for creating new methods to

WASHINGTON-A new  jazz
club opens here this week, bringing
1o four the number of clubs offering
jazz in the Washington area. Only
one was in the field a year ago.

The newest entrant is called Sweet
Chariot and is operated by Alan
Dale and Sally Longhi. It is located
in the newly redeveloped Southwest
section of the city and replaces a
defunct cocktail lounge-restaurant
called The Place Where Louie
Dwells.

Sweet Chariot’s first headliner is
drummer Elvin Jones with his quar-
tet. Singer Betty Carter is booked for
the following week. and a local
group. East Coast Offering. will fol-
low the third week.

Dales says he is negotiating with
agents for Rahsaan Roland Kirk,
Woody Herman and Les McCann,
and also hopes to get a broad range
of musicians, “from Lonnie Liston
Smith to Art Blakey. from Hubert
Laws to Horace Silver.”

“I think there is a strong market
here for jazz.” Dale says. “The
voung people are getting into it. |
think people are getting tired of dis-
cos. And for people over 30. there
hasn’t been much variety for them in
the last few years. Look at the charts:
vou sce people like Grover Wash-
ington Jr. and George Benson cross-
ing over to pop now.”

Dale says he thinks the marketcan
stand the recent upsurge in jazz club
activity in the Washington area. A
year ago. only the long-cestablished

. SWEET CHARIOT OPENS :-
Elvin Jones For
New D.C. Club

By BORIS WEINTRAUB

For First Time, Label Heads
Into R&B Field Under King

merchandise r&b product. he says
that one of Thomas’ first stops with
the record will be to arca furniture
stores.

At the NATRA convention two
weeks ago. Thomas brought to the
delegates several methods whereby
product may gain exposure. Furni-
ture stores were only one suggestion.

s
Blues Alley in Georgetown was of-
fering jazz, booking name musicians
to play with a versatile house trio.
Then the Childe Harold began to
book national groups. along with oc-
castonal rock and country oriented
performers. and the Showboat
Lounge in suburban Silver Spring.
Md., recently reopened with a poliey
of booking mainstream jazz per-
formers.

“I think the competition will be
healthy.” savs Dale. who admits to
having invested nearly $100.000 in
the club. “When there's a lot hap-
pening. it makes for a nice choice for
people on how to spend the evening.
The more there are. the more people
will think this is really what's hap-
pening. b othink eventually cach
place will find its own kind of mu-
sie.”

Dale. 39. has been a recreation
specialist with the National Park
Service. booking acts for Wash-
ington’s “Summer In The Parks”
program. Longhi was instrumental
in founding the American Jazz Insti-
tute.

Stecklein Signed

LOS ANGELES—Val Stecklein. a
former ABC recording artist. has
signed an exclusive fongterm song-
writers contract with ABC Publish-
ing.

Stecklein has had songs recorded
by Glen Campbell. Bobby Golds-
boro. Brian Highland, the Vogues.
Ronnic Dove and Pat Boone.

TK Teeing New Labels

[.LOS ANGELES— In 1ts effort to
expand musically. TK Productions
has formed two new labels. Roots
and Gospel Roots.

Roots. a jazz/blues label. will get
off the ground by initially purchas-
ing previously unreleased masters.
[ts first releascs will be on bluesman
Jimmy Reed and the late saxophon-
st Gene “Jug” Ammons. Reed has
also signed with the label.

Gospel Roots. a strictly gospel la-
bel. will also purchase old unre-
leased masters, and will build its
own roster of acts. according to
Howard Smiley. general manager of
TK.

He notes that Gospel Roots is at-
tempting to build a total gospel
structure. It has purchased masters
on the Rev. C.L. Franklin. and he
has signed with the label.

The Rev. Jackie Beavals, a former
r&b singer. and the Jackson South-
ernaires have also signed. Smiley ex-
plains that the label is looking to
sign other gospel acts and is nego-
tiating with Rance Allen.

Gospel Roots will offer both tra-
ditional and contemporary music.
“We will try to bridge both gaps.”
says Smiley.

He asserts that TK will merchan-
dise its gospel line through its own

distribution channels. while adding
that gospel singers. unlike most
ather acts tend to go out and pro-
mote their own product.

He also points out that Dave
Clark. one of the country’s first pro-
motion men. and a TK representa-
tive, has moved over to Gospel
Roots to take charge of a&r and pro-
motion.

According to Clark. the first pack-
age to be released on the two new la-
bels will be 12 LPs of new material
and previously unreleased product.

TK also has Marlin Records.
which Smiley savs is being built as a
jazz label. "We are building this la-
bel like a CTI type of jazz company,
but we will be more progressive.”

“Sound Of A Drum.” a jazz LP by
Ralph McDonald. will be the label’s
next release. Sidemen on this LP in-
clude Grover Washington, Eric Gale
and Bob James. notes Smiley.

“TK has in the past been basically
a singles label. But to build acts. we
realize that we must have albums.
We are now more interested in
building careers than merely having
hit records.” declares the executive.

To this end the label has hired
George “C” Chavous as national al-
bum coordinator.
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Nashville Publishers Invade
Other Pop Areas

N.Y.,, LA,

® Continued from page 1
sonal publisher trips to both coasts,
publishers here report their business
boom is due in large part to these ex-
ploitive practices.

“We've found the recent outdoor

billboard utilizing the theme *Call A
Nashville Hit Man® to be a tre-

mendous factor in the acceptance of

our material in the Los Angeles
area.” points ou Don Gaut. Tree vice
president. “*We feel certain it had a

PewWeER PLAY

MUSIC INC. BMI

POWER PLAY MUSIC, PUBLISHER OF THE CURRENT
MIKE LUNSFORD HIT SINGLE “HONEY HUNGRY” IS
INSTITUTING A NEW POLICY FOR SONGWRITERS .
IF YOU HAVE SOME SONGS THAT YOU THINK HAVE
MERIT,SIMPLY SEND THEM TO USON A 7 1/2 TAPE
WITH THE LYRICS, AND ENCLOSE A STAMPED, SELF
ADDRESSED ENVELOPE TO :

POWER PLAY MUSIC
ATTENTION: JAMES

P.0. BOX 60306
NASHVILLE, TENN. 37206

GET YOUR
HONEY TODAY!!

Thousands

ALREADY Have!!

PROMOTION :

KEN ROLLINS
(615) 256-1656

CHARLIE DICK DON HOWSER
(615) 256-1656

(615) 256-1656

lot 1o do with the fact that Dionne
Warwick is scheduled to record *Till
I Get It Right® which was written by
Tree writers Red Lane and Larry
Henley.”

As a result of the “hit man™ cam-
paign. Buddy Killen. Tree’s presi-
dent, and Cliff Williamson of the
firm’s professional staff have each
traveled to Los Angeles to work the
Tree catalog. Gantis scheduled 1o go
next. “In the future. I hope that Tree
will be able to always have a man in
Los Angeles or in Muscle Shoals or
wherever there's activity. in order for
us to properly service our writers’
material.” comments Gant.

“I've sent more material and have
been in touch with more producers
and record company executives in
Los Angeles as well as other markets
than ever before.” notes Joe Light,
professional manager of the Jim
Halsey Co. publishing firm. “We've
been very successtul so far. We have
a Bonnie Raitt cut on Warner Bros.
and a single on a new artist, Jane
Oliver, out of Columbia’s pop divi-
sion that will be released in Septem-
ber. Within the next vear | have
plans 1o visit Los Angeles and New
York personally to meet these
people and find out more about
their needs. In talking with an inde-
pendent producer who works with a
major record company in Los An-
geles, I'found him to be appreciative
of the material I've sent him because
he feels he has been receiving some
second rate material from other
areas. He's interested in opening up
a lot more doors with Nashville pub-
lishing companies.”

Chuck Eastman and Bill Freeman
of Depot Music have just spent 10
days in Los Angeles introducing
their company artists and pop and
rock material to various major
record companies. “Evervone was
receptive to our material” com-
ments Eastman. “We were able to
place songs with Dennis Weaver, the
Outlaws on Arista Records and with
Dude MclLean, professional man-
ager of Seals & Croft’s firm. Dawn-
breaker Music. We intend 1o go to
Los Angeles once every four 1o six
weeks and plan to go to New York
also. Negotiations are underway for
representation there.”

Tom Williams of Peer-Southern’s
Nashville branch explains that he
sends pop oriented and some coun-
try materials to Peer’s New York and
Los Angeles offices or in some cases
directly to the artist. “Copies are sent
toNew York and Los Angeles on ev-
ervthing that is taped here whether
i's pop or country.” notes Williams.
“There is a fairly good calling for
countrymaterialelsewhere; however,
Nashville isn’t just a country market.
Lots of good pop songs are coming
out of here as well as country songs
and people are looking to us for all
kinds of good material.”

Hall-Clement Publishing Co., a
division of Vogue Music owned by
Lawrence Welk, is headed by Bill
Hall in Nashville. Welk’s involve-
ment in a Nashville publishing firm
is a good indication that others are
looking at Nashville as an important
outlet and source.

“Of course we have representa-
tives in both New York and Los An-
geles,” notes Hall, “and we make pe-
riodic trips there also. We're getting
quite a bit done. especially in Los
Angeles. and have had acceptance
by producers like Mike Curb,
Snuffy Garrettand Jimmy Bowen.™

(Continued on page 39)
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Music/News Perks
Religious FM-er

® Continued from page 16

The station’s general manager,
Joe Tennessen. reports the outlet
costs about $10.000 a month to oper-
ate. Billings have increased from
January's $7.400 to the black-is-
beautiful figure of $12.,000, and
Tennessen predicts the $15.000
mark will be reached by December.

“There are no preaching type pro-
grams on KFKZ." notes Tennessen.
“IUs all music and news.” Though
the station’s policy against running
religious programs costs several
thousand dollars worth of potential
business a month, Tennessen be-
lieves it has led to the station’s suc-
cess. “Our FM listeners are moti-
vated people. The response to our
FM station has been heavier in these
seven months than in the 10 vears of
our AM operation.”

Jeanne Abdelnour handles sales
for the Greeley station. Clients are
churches, banks, car dealers, reli-
gious book stores. restaurants. real
estate and insurance firms, tire deal-
ers. ete. After advertising on KFKZ,
the Bible Book House. Greeley, re-
ported that January sales surpassed
the previous vear's January.

Phone calls and letters come from
as far away as Boulder, Grand Lake
and Fort Collins. Five colleges and
universities are within the range.
and the station reports “good re-
sponse™ from the college commu-
nity.

Some segments are live (7-9 a.m.,
12-1 p.m. and 5-6 p.m.) and the oth-
ers are automated. KFKZ programs
its own automation. The morning
live segment features Tennessen and
Holmes in a light patter and music
show. Holmes teases Tennessen
about his Catholicism while endur-
ing some good natured barbs about
her own Presbyterian faith.

“We're not evangelistic, and our
religious comments are low key.”
Holmes says. “Even non-Christians
listen to us.” Adlibbing after a goof
with, “Thou shalt not turn on the
turntable like that,” Holmes reports
the comment drew only two negative
letters.”

The library has swelled to a thou-
sand LPs from such companics as
Word. John T. Benson. Tempo.
Petra and Sparrow. Holmes credits
such companies as Word and Spar-
row with “very professional promo-
tion™ and is pleased with the ap-
proach of the religious oriented
labels.

KFKZ tabulates a chart listing the
most requested album cuts, most re-
quested new releases and the most
requested artists. The latter listing
shows a top 15 of the Imperials, An-
drae Crouch. Evie, His Music-
makers, Honeytree, Sharalee, the
Bill Gaither Trio, Second Chapter
Of Acts, Love Song, Pat Terry

Cancer Fatal To
Fiddler Ashlock

AUSTIN. Tex.—Jesse Ashlock. 61,
veteran fiddler dating back 1o the
original Bob Willis And His Texas
Playboys. died Monday (9) at Breck-
enridge Hospital here of cancer.
His last known public performance
was July 4 ata country music gather-
ing in Kerrville, Tex., when he went
onstage with the Playboys, led by
Leon McAuliff. Also a songwriter of
such tunes as “My Life’s Been A
Pleasure.” Ashlock worked at one
time or another for Bill Boyd’s Cow-
boy Ramblers and Ray Whitley and
Jimmy Wakely.

Group, Marijohn, Dove, Len Mink,
the Hawaiians and Pat Boone.

“We don’t have 1o be hokey just
because we're Christians,” savs
Holmes in explaining the profes-
sional approach of the station. Be-
cause of the smooth, uptempo for-
mal, many new listeners do not
realize they’re tuned into a religious
music station until they're hooked.

“This format could spread.”
Holmes predicts. “All Christian sta-
lions are becoming part of a very
strong spiritual movement in the
U.S. And the music is getting better,
too. These artists once needed other
jobs besides singing. Now vou can
make a very nice living by recording
Christian music.”

KFKZ is a member of the Harris
Radio Group, located in Hutchin-
son. Kan. Bob Wells, who once filled
a two-year term on the FCC, heads
the group’s radio division.

CMA Kicks Off
Speakers Bureau

NASHVILLE—Utilizing some
lop music business executives 0o
carry the word of the music industry
to the general populace, the CMA
Speakers Bureau has been launched.

The public service program is
available 1o civic groups. clubs. pro-
fessional societies. educational insti-
tutions and other organizations. The
Burcau is capable of scheduling
speakers with firsthand knowledge
and experience in all phases of to-
day’s flourishing country music in-
dustry.

The initial thrust of the CMA
Speakers Burcau is direeted toward
Nashville and the middle Tennessee
area. Early next year the program
will be expanded to cover the entire
nation.

“We're making the announce-
ment of our program now because
many organizations are making
plans for conventions and meetings
after the Labor Dav weekend.” com-
ments Tandy Rice, CMA director.

Members of the Burcau include
Ron Bledsoe. CBS Records; Bob
Bray. Top Billing. Inc.: Chuck
Chellman of the Chellman Co.:
Danny Davis of the Nashville Brass:
Bill Denny, Cedarwood Publishing:
Jim Foglesong. ABC/Dot Records:
Gayle Hill. G. Hill & Co.: Dick Hut-
ter. CBS Records: Bob Jennings,
Acuff-Rose: Elrov Kahanek. Jack
D. Johnson Talent: Ric Libby.
KENR: Merlin Littlefield, ASCAP:
Brad McCuen. SESAC: Frances
Preston, BMI: Tandy Rice, Top Bill-
ing: Bill Robinson. WIRE: Ed Shea.
ASCAP: Dave Skepner, Loretta
Lynn Enterprises: Roger Sovine,
BMI: Joe Talbot. Joe Talbot & Asso-
ciates: Paul Tannen, Screen Gems,
Columbia/Colgems Music: and
Bob Whittaker. Opryland. U.S.A.

For further information and a de-
tailed brochure on the CMA Speak-
ers Bureau, contact CMA at Seven
Music Circle North. Nashville,
Tenn. 37203.

Del Wood Tapes

NASHVILLE — “Grand Ole
Opry” star Del Wood returns 1o a
record label with the Roadrunner
Records release “Chosen Children”
which she wrote about her adopted
son. The new single will be distrib-
uted by International Record dis-
tributing associates.
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Nashville Publishers Go
Into Other Major Cities

® Continued from page 38

Weslev Rose. [\I\'\idcnl ol Acull-
Rose Publications, Inc. feels that
Los ‘\HEJCIC\ and New York have
shown anterest in songs trom  this
1942 when Acud1-Rose
started business, Rose was the first
Nashville publisher to actvely en-
ploit non=Nashville markets tor his
songs, L don’t feel it has picked up
or dropped of 1"t just depends on
the song. Fxamples of our recent
suceess are Glen Campbell’s cut on
“Then You Can Tell Me Goodbye!
and Linda Ronstadts cuts on "When
Will I Be Loved” and =L Can’t Telp
I

“1believe the pubbisher's job s o
match the song with the artiste ~o
cach song s a busimess of s owan |
trav el to the arca m which Tean con-
tact the artist or producer and show
him the song and getan answer. We

arca since

don’t have offices i these other
darcas because Tofeel our personal
contacts and mps are more impor-
ant.” Rose concludes.

“They are receptive just hike con-
versely weare receptive to their ma-
terial if 1t tits the person domyg the
comments Henry Turt vice
president and manager of Chappedl
NMusic Coo i Nashville, “\Weve had
a ot ol success l|1l'(ing|1 oS \H‘:’C|C\
and New Yorks Welve gota cut on
Olivie Newton-lohn's Latest album
through our Los Angeles office that
wis written by Rory Bourke, and
PIvis's single 1 ool™ was a jomnt el-
fort hetween the Nashville and Tos

o

Angeles oftice. Welve also cotten o
Patn Page cut through our New
York office. Mthough inmay seem
strange. the other areas have done
better with our songs than we have
done with therr matenal.”

“We have had a Tot more success
than weve had inthe past.” com-
ments Paul Tannen of Screen-Giems
Publishimg in Nashville: “NMarilvn
AMeCoo cut o song written by Paul
Flarrson from Nashville and Perny
Como hasalsocutasong by a Nash-
vilfe writer. T uink publishers here
are much more aware ol other mar-
kets than they were several veaan
ago.” » ‘

Al pubhishers aeree that the ob-
vious road 1o suecess noother cen-
ters iy good matenal. Light admits,
=1 don’t think vou can take vour
cotntry have
much tuck with 1t those markets.
I haven't even trred to push hard
country

average songand

mutertal  there 10's heen
neatertal that T didnt feel there was
an outlet for here.

“lhere v o different tope witet
developing m Nashyille 1O not just
dacounty writer anymore. There are
people writimg songs that can be cat-
ceorized many ditferent wayvs and
they should be pushed accordmgls,
whether it be o Los
Nashville, As Tong as we give them
caod material the door will be open.
but il 10s had. the door will close.™

Flall agrees. =1 never have any
problems as long as at's a0 vood

song.”

Aneeles or

Country

Nashville |
_ Scene

By PAT NELSON

Thousands of lsteners recently attended
WWOL's annual Fan Appreciation Day at a Buf
falo amusement path. featuring free ndes for
kids prizes and performances by country acts
The station 1s planning nine days of events at
this year's Erie County Far, with large displays
and live broadcasts

Buddah Records 1s pushing both sides of the
new Alexander Harvey release. Harvey co wrote
“Lonesame Cup 0f Coffee  with Texas football
coach Darryl Royal. It happened in a motel
room in Houston where we were watching the
Pro Bowl with Charley Pride.” Harvey explains.

The coach helped fimsh 1t, and Charley made
me sing it 15 times. " The flip side 15 Catfish
Bates.”

“Grand Ofe Opry™ stars Jim & Jesse are the
subject of a new book Deejays desiring copies
of the duo s new LP and single should write to
Jim & Jesse. ) J Inc . P.0. Box 27. Gallatin, Tenn
37066 Loretta Lynn's autobiography “'Coal
Miners Daughter, has a standing order with
the pubhisher. Henry Regnery Co to print
15.000 copies every two weehs Loretta’s book
s scheduled to go on the New York Times best
seller list

After seven years as deejay and music direc
tor at KTUF. KNIX and KJJJ in Phoenix. Anz.
Jerry Paul Oshorne has moved to KFYV in Arroyo
Grande Calf His tecent book. "Record Col
lector s Price Guide.” and the “Album & Ex
tended Play " and " Country & Western Rock
abilly  puides to be released in September are
available on a complimentary basis to people In
the industry Copies may be obtained by writing
Osborne at KFYV

MCA Records has 1eleased the debut album
ot tiddler Byron Bertine and his group Sun-
dance. Ken Mansfield whose most recent pro
duction credits include albums by Waylon Jen

(Continued on puge 44)

Info On Songwriters To
Be Sent To Station DJs

NASHNILLL The Nashville
Songwriters Assn. Taternational has
a new plan o boost the visihiliy off
songwriters on the wirwaves, 10 o
loose-leat” notebook
ready ad b mtormation on song-
writers to be distributed to radio sta-
tons and decjay s across the country.

“We want to get the decjass to re-
lay to the audience the mformation
about who wrote the song as well as
who sings 1" a spokesman trom the
group evplains, The booklet will
contain briet hrographics of writers,
shortdiscographies and photos. The
purpose is to increase the protile of
the songwriter often the forgotien
clement in a hitsong.

[he association’s board. meeting
Tuesday (3). heard that 1.OOO sta-
tions were sunveved ahout the pro-

L'UIHAHHIHEy

posed tacthook and the inmal re-
sponse has been favorable.

Other
plans for the eroup’s Hall Of Fame
banguet scheduled for Oct 10, The
cvent will be held again at the
Sheraton South in Nashville, with
approsimately 300 persons expected
o attend. Up to siv new inductions
will be made into the Songwriter’s
Hall Of ame. The emeee and guest

speaker are now being selected.

iems covered included

At the request of members. the or-
gantzanon plans to inerease the an-
nual general membership mectings
1o a semi-annual basis, The second
1976 mecting will be held Octo 11-
during Country Music Week in
Nashville to allow greater national

attendance.

ON THE COUNTRY CHARTS THIS WEEK:
74*“WHISPERS & GRINS”

David Rogers-Republic Records IRDA # 256

92 “LONELY EYES" -

Randy Barlow-Gazelle Records IRDA # 280

55 Music Square West
Nashville, Tennessee 37203
(615) 244-7783

®

IRDA—Distribution for the small independent record label,

INTERNATIONAL RECORD DISTRIBUTING ASSOCIATES

Sunset-Vine Tower » 6290 Sunset Blvd, |
Hollywood, Calitornia 90028
(213) 469-7375

"o Make A Long Story Short”
Breaking out all over from Rays new album
Rainbows And Jears (DOSD 2053

On ABC Dot

Produced by hm Foglesong,

& Dot Records

www.americanradiohistorv.com
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“To Make A Long
Story Short

You were right all along. The original
flip side of the Ray Price single
has just been flipped.

39
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Billboard SPECIAL SURVEY For Week Ending 8/21/76

'Hot Country Singles.

© Copyright 1976, Biliboard Publications, inc. No part of this publication may be reproduced, stored in a retrieval system, or transmitted, in any form

or by any means, electronic, mechanical, photocopying, recording,

or otherwise, without the prior written permission of the publisher.

- = * STAR PERFORMER-Singles registering greatest proportionate upward progress this week.
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Gayle, that is)

“Crystal” is the eagerly awaited new album from Crystal Gayle and
includes her brand new hit single, “One More Time”’: Number 60
with a bullet in Record World. Number 72 with a bullet in Billboard.

Voted The Academy of Country Music’s most promising female
vocalist, Crystal Gayle lived up to her promise with her recent
Number One Single, “I'll Get Over You” from her hit album, (37
consecutive weeks on the charts) “Somebody Loves You?”

For country music fans Crystal Gayle’s new album,“Crystal”
and single, “One More Time” is what country fans want k] J{wee

to keep hearing one more time.
From United Artists Records/Nashville.

Produced by Allen Reynolds £ 1876 UNITED ARTISTS MUSIC AND RECORDS GROUP INC

www americanradiohistorv.com
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A Day n The Life Of JO WA K

CMA’s executive director knows how to
keep those calls and meetings in order

Jo Walker, executive director of the
CMA, guides the successful organiza-
tion that promotes the cause of country
music throughout the world. Head-
quartered in Nashville, the CMA boasts
a list of accomplishments that is as im-
pressive as the list of music industry
names on its board of directors. Bill-
board's Southern Editor Gerry Wood
trailed Walker during a typical day—and
the frenetic pace smashed the ster-
eotype of the “leisurely’”” Southern way
of life. This is his report:

Rising with the sun at 6:15, Jo
Walker heads for the kitchen of her
suburban Nashville duplex to brew
some coffee. She's an early riser who
feels guilty if she sleeps as late as 8
a.m. which she sometimes does on
Saturdays.

Wake-up juice perked and poured,
Walker settles down with the morning
paper, then reads Billboard which she
had meant to read the previous night.
She does all her dictation at home—

Breakfasting with Musexpo's
Shashoua.

and last night's load of letters and staff memos had
lasted beyond 11 p.m., sending her wearily to bed with
plans to catch up on trade news in the morning.

Before heading into the delirium of the music busi-
ness, Walker always reads a passage or two from inspi-
rational booklets she receives monthly. ““How To Over-
come Worry' is the day’'s topic, and she learns that
“50% of the things we worry about never happen.'” She
reads it again because “I'm a worrier.”

Leaving her home before 8, she's early for an 8:30
breakfast appointment with Roddy Shashoua, presi-
dent of Musexpo '76—so she heads straight for her of-
fice.

The 13-minute drive gets her to the CMA building at
8:10. She gets a necessary meeting with CMA's accoun-
tant out of the way. After discussing balloting proce-
dures with the accountant, she walks two blocks to the
Spence Manor—the new Music Row luxury hotel that
consists of only 40 suites and is the favorite hostelry of
hundreds of out-of-town music executives and touring
groups.

The impromptu meeting with the accountant has
thrown her two minutes behind schedule. Shashoua wel-
comes her to the suite, and has some hot coffee ready. Walker
has already called room service from her office and ordered
the breakfasts. When they haven't arrived by 9 a.m., she's on
the phone to room service. The phone call is interrupted by a
knock on the door. It's the waiter with breakfast.

Before, during and after breakfast, they discuss possible
CMA involvement in the second annual Musexpo slated for
New Orleans, Sept. 8-11. Shashoua, the guiding light behind
the fledgling enterprise, is trying to get a strong Nashville rep-
resentation at the event and would like a country music show
as one of the entertainment highiights. He's also interested in
Nashville as a possible Musexpo site in future years.

After the filling country ham breakfast and discussion,
Walker, who is helping the Musexpo muse with his Nashville
appointments, walks him across the street to the office of BMI
vice president Frances Preston. It's 9:50, and Walker soon
leaves Preston and Shashoua for her office.

She checks in with Helen Farmer, special projects coordina-
tor and a key CMA executive. **Did you see the item on piracy
on page six of Billboard?"" Walker asks. CMA has been an ef-
fective and determined force in the antipiracy battle, gaining
passage of tough laws in numerous states.

Jim Fogelsong, ABC/Dot’s president and Ron
Bledsoe, CBS vice president, attend one of Jo's

A
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Walker drops Shashoua by the BMI office for a meet-

ing with vice president Frances Preston.
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many meetings.

Charles Scully, a CMA director from New York, has called
and left word he'd call back later in the day.

Frank Jones, CMA vice president and chairman of its
awards committee, arrives to look over the ballot for the CMA
awards. They discuss the layout of the mailer. Walker calls in
her secretary and gives her a birthday gift to mail to Harold
Moon in Canada.

Joe Talbot, CMA director, calls, wanting a meeting of the
criteria committee—and Walker goes into the juggling act
that's necessary to get a half dozen busy music executives at
the president and vice president level into the same room at
the same time.

Before Jones leaves, Walker checks to make sure his San
Francisco reservations are okay. It's a week before a quarterly
CMA board meeting—this one in San Francisco—and the plan-
ning of it is taking an increasing amount of time each day.

Sam Lovullo, a CMA director, calls to check on some Music
Row property and Walker takes the opportunity to try to ar-
range a luncheon for Shashoua with Lovullo, the producer of
“'Hee-Haw."

10:39 brings Ray Pradines, the association’s public rela-
tions director, into the office. Walker is back on the phone
with Talbot, getting an answer to Lovullo’s real estate ques-

Wwww.americanradiohistorv.com

Billboard photos by Gerry Wood

Jo Walker with her trusty phone links country music

all over the world. Left: she giggles over a printing
error on a new membership form.

.
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Lunching with Ray Pradines, CMA's p.r. director, al-
lows more planning for a board meeting.

tion. Then Shashoua calls to confirm the luncheon date with
Lovullo.

Pradines consults with Walker about a new promotional kit
for radio stations interested in CMA's country music month
contest. Th2y check over some drawings with the designer
and give th2 go-ahead. They also discuss some radio spots
Pradines is working up for the project.

Walker's involvement in country music and radio are deeply
rooted in her past. Her late husband, Charles, was head of
WKDA Radio, Nashville, when he was killed in an accident in
1967. The first employe hired for the CMA, she has been with
the organization 17 years and has been executive director for
15 of those years.

Her 19-year-old daughter Michelle and the CMA job are the
two major loves of her life and she notes proudly that her
daughter is interested in majoring in hotel administration at
Cornell Univ.

During her tenure with CMA, it has grown to an organization
with more than 5,000 members and has developed such suc-
cessful attractions as the Country Music Hall Of Fame and Mu-
seum and the CMA Awards Show. Ten persons now work for
the CMA in its administrative offices in Nashville's Music Row
area.
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Marvin Norcross, president of the Gospel Music Assn. and Jo
(above) discuss music at a happenstance meeting in a restau-
rant. Right: Jo passes the expanding Country Music Hall of
Fame and Museum.

Returning to the office, they pass the Country Music Hall Of
Fame and Museum and take a look at the expansion project
that's doubling the floor space of the popular tourist attrac
tion. The walk to and from the restaurant and the meal has
consumed only 50 minutes, so they're back in the office at
1:35. But with another meeting scheduled in 25 minutes, she
postpones a trip to the optician to adjust her glasses

Walker chuckles over a letter addressed to *‘Mr. Joseph
Walker.'" It concerns country music for New York City parks
She calls a congressional office to find the presidential inau-

and Mary Reeves Davis.

A morning summit meeting with Jim Foglesong, chairman
of the board, and Ron Bledsoe, president, is drawing closer,
but Foglesong’s secretary phones that the ABC/ Dot president
will be running 15 minutes late because of an overseas phone
call. Walker advises her secretary to notity Bledsoe so he can
plan accordingly.

The delay gives Walker the first chance to check some of the
day's mail. Any call from Norm Weiser yet? she asks her secre-
tary. No, but CMA counsel Dick Frank is calling. They talk over
a pending legal matter, then she relays some information to
Irving Waugh, president of WSM and executive vice president
of the CMA.

Jean Gilbea, U.S. Information Agency official, calls for in-
formation on Flatt and Scruggs and Tompatl Glaser. Walker
promises to help her with information and advises that she
contact Shelby Singleton regarding one of her questions. The
agency is now gaining clearance for a movie it filmed on Coun-
try Music Week.

It's 11:15, and Bledsoe and Foglesong arrive for their meet-
ing. Walker's longest session of the day lasts until 12:45. They
deal with the myriad details of the upcoming board meeting of
this organization that promotes country music inter-
nationally. They add a couple items to the agenda, and subst-
ract a couple—and they discuss what will go to the various
committees.

Other CMA business is discussed, including progress of the
New York task force that's making headway in attacking
country music marketing problems in the New York area.
They touch on the feasibility of similar programs in other mar-
kets such as L.A. and Chicago where country music sales
might not be keeping pace with country music radio popu-
farity.

Emerging from one meeting, she checks with her secretary
on the 2 p.m. meeting that's slated for an antipiracy briefing.
The breakfast appointment with Shashoua had wavered be-
tween a breakfast and a luncheon meeting until their decision
to make it a breakfast. So lunch is a free period today—and
she takes advantage of it by inviting Pradines to join her so
they can discuss the San Francisco meeting.

Pradines and Walker walk three blocks to Barbara's Restau-
rant, a popular luncheon spot that features home-cooked
food and great vegetables. She refuses the offer of dessert.
On the way out of the restaurant, she drops by the table of
Marvin Norcross, president of the Gospel Music Assn. and vice
president of Word, Inc. The CMA and GMA exchange pleas-
antries.

Antipiracy's the topic with from left: Kenny O'Dell, Terry Davis

guration date (Jan. 20). The January board meeting is sched-
uled for Cannes, France, and is preceded by a one-day meet-
ing in Washington. She doesn't want that meeting to get
caught in the crunch of the inauguration festivities.

Secretary Ann Booth sticks her head in the door to pass the
news that Opryland's Bud Wendell just became a grand-
father.

Walker places most of her own calls, feeling it saves time.
She buzzes her secretary about setting up a finance com-
mittee meeting.

At 2:05 John H. Polk arrives. He's an independent operator
who works in behalf of the music industry on piracy matters. A
crusty veteran of countless battles with tape pirates, he pro-
claims, ““I've been trying for years to change their names from
pirates to thieves."

Enter Terry Davis and Mary Reeves Davis, tireless antipiracy
workers, and songwriter Kenny O'Dell (‘‘Behind Closed
Dores'). Helen Farmer joins them. They decide that Terry will
moderate an antipiracy panel for the Southern Legislative
Council.

When informed it begins at 9 o'clock, he asks, ““A.m. or
p.m.?" A.m.is the answer. *'| don't know if | can get up that
early,” he jokes. The meeting, which breaks up at 2:56, has
been 10% small talk, 90% antipiracy planning.

Walker stuffs some information into a folder for later pe-
rusal at home. She's informed that an ex-employe is in town
and wants to see her: “That'd be fine—I'd love to see her."”
Booth brings Walker the San Francisco plane ticket.

““How'd your meeting go with Frances,’ she asks
Shashoua—her number one phone companion of the day—
when he calls at 3:02. “So you don't feel like your trip was in
vain."”

Bob Tubert, writer-executive, returns a call she placed 10
minutes earlier. **Would you call Dick Frank and given him this
information,”” Walker requests, while fiddling with her trou-
blesome glasses.

3:14. Frances Preston calls concerning the board agenda.
“Since Bill Denny isn't going, could you do the report on the
nominations?”” Walker asks. “The finance committee will
have a brief meeting tomorrow at 2:30—can you make it?"
And: ““Are we going to meet Friday night? Okay.”

Following the six-minute call, the phone buzzes again and it
concerns the timing for still another meeting. “We'll call
Ralph Peer and Mike Maitland and see if they concur on what
the rest of them decide.”

She looks over a proposed letter to broadcasters, calls Bill
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Barnes and asks, "*Can you come up with some sketches and
ideas for a deejay award—I'll need them Friday.”" Walker asks
Pradines to get with Barnes on the project.

She makes a note that Bledsoe should report on the com-
puter the CMA is switching to. “We're now putting member-
ship on computer—and we're looking for additional time- and
money-saving uses for it."" It also might be used for the CMA’s
“most requested benefit,” the list of country music radio sta-
tions.

She calis Dick Frank about a pending legal matter, and
checks over one of the two mailings sent each year to ad
agencies and buyers of country music radio time.

The first put-off-until-tomorrow comes at 4:22 p.m. as she
advises, “‘I'll write a check tor that tomorrow.”” She checks
with her secretary on some letterheads, sets up tomorrow's
luncheon appointment with Gene Nash, scribbles notes and
goes over mail and memos as she receives an unexpected
break from the phone.

At 4:30 she sets a 6 p.m. dinner with a friend, noting that
she would have to leave in time to rneet the person who is
bringing her the clothes she had made in Paris. An inquiry re-
veals that she is referring to Paris, Tenn., not Paris, France—
though her wardrcbe does include fashions from the latter
city. Her dress is like her office: cool, comfortable and busi-
nesslike.

Walker displays a rambling two-page, double-spaced letter
she received, and advises that it should have been single-
spaced onto one page. ‘A one-page letter is always more ap-
pealing to read than a two-page letter.”

She checks a birthday present for Michelle. *‘Did 1 get a copy
of that mailing?” she intercoms a secretary.

The mood brightens as Booth enters with copies of an appli-
cation form and asks, ‘‘Are you ready for the laugh of the
day?"’

She shows Walker the forms that the printer has botched by
starting it with paragraph 12 instead of paragraph one. “*'We
can't send these to anybody,” Walker laughs—and both of
them crack up, relieving some of the pressure from the day of
meetings and calls and more meetings and more calls.

It's back to reality, and Walker answers a letter from WTIK
in Raleigh-Durham, N.C. It's a problem about a ratings sys-
tem. More calls. Where's that Musexpo file? And the trouble-
some glasses slide down her nose again: *‘If I've pushed them
up to see once, I've done it 500 times. | can't go another day
like this.”

She checks to see if the results have come in on a survey of
those attending this year's Fan Fair sponsored by CMA and
the “‘Grand Ole Opry."" Nothing expected until tomorrow. She
reminds her secretary to remind those expected for a Friday
morning meeting. And Walker logs a 10 a.m. meeting with the
tourism commission in the mayor's office.

A late afternoon surge of business lights up five of the six
phone lines. Walker rarely leaves before 6—and today looks
like no exception. Booth leaves at 5:12. Farmer comes in to
get a letter. Pradines gives Walker a copy of the operations re-
port and she plans to read it at home. They discuss another
promotional project and Pradines adds, “‘There are several
different ideas—and all cost money.” Walker, who remem-
bers the early, lean years of CMA, confides, *'I'm trying not to
be as tight as | used to be in the early days. It takes a while to
get over it.”

She calls Buddy Lee and discusses his nomination category.
The nrestigious CMA board contains 30 directors with two-
year terms, three permanent directors (Preston, Denny and
Wesley Rose) and 16 officers with one-year terms.

Monique Peer Nash drops in at 5:32 to see the new office
which is decorated in modern furnishings with an emphasis

on cool blues and orange. A photo of the late Tex Ritter's kind-

face beams down from the wall that also carries an invitation
to the Nixon White House, two proclamations for Country Mu-
sic Month signed by President Ford, & painting of the Country
Music Hall Of Fame and Museum, interior and exterior draw-
ings of the old Grand Ole Opry House—Ryman Auditorium,
and a color photo of Waliker standing with President Nixon,
Ritter, Tubert, Bill Hudson, Frank and Wesley Rose.

“We'll see you Friday,”" she calls to an exited Monique. Walker
enjoys a warm note from the retired Opry pertormer Sarie, ex-
pressing thanks for inviting her to perform on the Fan Fair re-
union show. Walker laughs when she recalls how Sarie ended
a recent phone conversation by saying, *‘Keep your stomach
up and your pores open."

The day's final meeting runs from 6 p.m. to 6:30. Walker
and Farmer discuss the banquet committee. She leaves at
6:30, eats dinner with the friend—her first contact of the day
with someone outside the music industry—picks up her dress
at 8 p.m., and journeys to an appliance store where she does
her part to bolster the economy by buying an air conditioner
and color tv set. The air conditioner is for her home—and the
tv set is a birthday gift for Michelle.

It's 9:10 when she arrives home to discover that the maid
didn't come today. Also, the dog is hungry. The dog’s hunger
satisfied, she calls CMA directors Bill Denny and Johnny Bond
about the upcoming director’s meeting. Farmer calls at 10:30
with information concerning the fall banquet.

Walker gets her second wind and dictates 19 letters and
notes to staff members, reviews material, and reads the
membership, operations and financial reports.

Faced with a 6:15 a.m. alarm clock, she hits the bed at
12:52 a.m., her body, if not her mind, needing more than the
five hours sleep she will receive. With visions of San Francisco
floating in her head, she finally dozes off. But not before
swearing that she'll get those pesky glasses fixed before an-
other day passes in her life. Art direction: Bernie Rollins

43
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SUPREME TALENTS

CATFES

AISITRS

Vocals...Instrumentals...Production

|+

o
“MR.

“LOVE IS A BEAUTIFUL THING”

GUITAR”
oA

CA20A4

Exclusively On

CAPRICE RECORDS

Written by: Joe Hunter & Roger LeBlanc
Published by: Sound Corp./Sound View Music

JUST OUT AND ALREADY PLAYING ON:

WWNC
WSLR
WSMA
WSEN
WBMD
WBRD
({174
wwoL
WCAY
wDoD
WAXX
wCJU
WMNI
KSO
WBKH
KBHS
WQIK
WAXU
KRUN
KECK
WSIX
WENO
WNAD

WKYG KYKR KBUC
KOAM KPRB KFRM
KPOK KwJdJ KOYN
WELR KEBC WDXN
KTOM wLIQ KIKN

KCKC KSJB KLLL

KQIN WROZ KNAL

KTTS WHYD WLBJ
WTIM WHMT KIMM
KTOW WSVL KGRI

KXEL KTCR KAMD
WWVA wX0X KCMC
KFDI WGNA KADO
WNAX KXLR KXoL
WIVK-AM & FM KFEQ KvoB
Kv00 wLBB KEES
KTCS wooT WNAT
KNUZ KPIK KLIC

KJJJ KKYX KBFW
WHK (nite} wwsC WPLA
WGBG WKCO KWKC
WEET KRMD KCIL

KFAY

The record is available at Distributors

__Counltry

SHARPE SESSION—Sunday Sharpe
tackes her first recording session
for Playboy Records at Woodland
Sound Studio with the help of pro-
ducer Eddie Kilroy. Playboy is set to
release a Jerry Foster-Bill Rice com-
position, ‘A Little At A Time."”’

Nashville
Scene

® Continued from page 39

nings and Jessi Colter, produced the “Byron
Berline & Sundance” LP. Three-time fiddle
champion Berline, most recently of the Country
Gazette, has performed on albums with the
Byrds, Bob Dylan, the Rolling Stones. Joe Cock-
er, Stephen Stills and John Denver, among
others. The group is on a nationwide tour pro-
moting the album release.

Watch out for a Cal Smith imposter in the
Northwest. While visiting Gussie's Club in Coos
Bay, Ore., some of Smith's friends were enter
tained by a man claiming to be the well-known
country artist. Although he looked similar to
Smith and knew enough about his background
to answer most questions correctly, his perform-
ance made it clear he was not.

Mickey Gilley is in the studio with producer
Eddie Kilroy finishing his sixth album for Play-
boy Records. It is scheduled for an October re-
lease. . .. Danny Davis and Ray Griff have com-
pleted tapings for the “Here's to Veterans”
show hosted to Paul Mills. Davis’ appearances
are expected to air in September while Griff's
are scheduled for October. . . . Republic Records
artist, Nate Harvell, appeared along with Hank
Wilkiams Jr., Willie Nelson, Tanya Tucker and
Tom Bresh at the Hank Williams Jr. and Friends
first annual CB festival in Montgomery, Ala.. July
3tAug 1

Eddie Wilson, president, and Bobby Hedder-
man, vice president of Armadillo World Head-
quarters, have been presented proclamations
from the cities of Dallas, Houston and Austin an-
nouncing “Armadilto Appreciation Week."” Cere
monies took place on the “living billboard" atop
the Armadillo where Hedderman was perched
from May 31-Aug. 7 to promote the benefit
birthday celebration for the Headquarters.

Jim Wilkee and Gene Swann. Erastus Records
artists, performed recently at a concert jointly
produced by the city of St. Petersburg, Fla. and
WSUN radio. Crowds were estimated at more
than 20,000. ... ABC Music Productions will
soon release its first independently produced
single, “Hillbilly tn The White House,” on the
Record Productions of America tabel, according
to Jay Morganstern head of ABC Music, and Tom
McBee, executive vice president of Record Pro-
ductions of America. ABC Music's Blake Mevis
produced the single performed by artist/writer
Jeff Raymond, former lead singer with Saratoga
Trunk.

Doc DeWeese, program director of KZIP, con
tinues as a popular MC of country music shows
in Amarillo. He also lutes the artists to the KZIP
studios for interviews, gaining the stars add:
tional exposures in the Texas market. . . . Recent
column item on Dugg Collins should have listed
his Texas town as Amarillo and his name as
Dugg. The KDIW program director issues a color
ful newsletter that's certain to draw attention to
the aforementioned discrepancies.

New Orleans music spot, Jed's, enjoyed a full
month of sellout crowds in July with entertain
ment including Delbert McClinton, Clarence
‘Gatemouth” Brown, Free Bear, Greezy Wheels.
Sir Doug & the Texas Tornadoes, Ronee Blakely
and Clifton Chenier. . .. Loretta Lynn and Con-
way Twitty were featured live from a concert in
Phoenix on Ralph Emery's WSM radio show,

‘Round the Country.’
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* Star Performer—LPs registering proportionate upward progress this week.

Last Week
Weeks
on Chart

TITLE—Artist, Label & Number (Distributing Label)

ARE YOUR READY FOR THE COUNTRY -Waylon Jennings, RcA APi1 1816

5 | TEDDY BEAR-Red Sovine, Starday SD 968 (Gusio)

UNITED TALENT-Loretta Lynn & Conway Twitty, mca 2209

12 | 20-20 VISION-Ronnie Milsap, rca APL1 1666

11 | FROM ELVIS PRESLEY BOULEVARD, MEMPHIS, TENNESSEE, rca apL1 1506
THE BEST OF JOHNNY DUNCAN, columbia KC 34243

CHARLIE RICH'S GREATEST HITS, Epc Pe 34240 (Columbia)

—
o

oo N W
0

HARMONY—Don Williams, a8c/Dot p0SD 2049
WHAT I'VE GOT IN MIND—BIillie Jo Spears, unied Artists UA-LAGOS-G
ALL THESE THINGS—Joe Stampley, B¢, Dot DosD 2059

&o w}}u = w ro o | This Week
~

11 9 | 13 | SADDLE TRAMP—Charlie Daniels Band, tpic PE 34150 (Columbia)

12 8 [ 11 | ONE PIECE AT A TIME—Johnny Cash & The Tennessee
Three, Columbia KC 34193

13 | 13 8 HANdK WILLIAMS SR. LIVE AT THE GRAND OLE OPRY, mGM MG 15019
{Polydor)

14 | 14 | 29 | WANTED: The Outlaws—Waylon Jennings, Willie Nelson, Jessi Colter,

Tompall Glaser, RcA apL1-1321

ROY CLARK IN CONCERT, ABC/Dot DoSD 2054

DIAMOND IN THE ROUGH—Jessi Colter, capitol s1 11543

MY LOVE AFFAIR WITH TRAINS—Merle Haggard, capiol ST 11504

B

18 | 12 | 11 | NOW AND THEN-Conway Twitty, mca 2206

19 [ 18 | 7 | THE WINNER AND OTHER LOSERS—Bobby Bare, rca aPL1 1786

20 [ 19 | 10 | ROCKY MOUNTAIN MUSIC—Eddie Rabbitt, ciekta 7¢ 1065

21 | 24 |19 | GILLEY'S GREATEST HITS—Vol. 1, Mickey Gilley, Pisytoy PB 409

22 | 17 | 23 | THE SOUND IN YOUR MIND—Willie Nelson, Lone Star KC 36092 (Columbia)

23 | 22 | 30 | ELITE HOTEL—Emmylou Harris, Reprise 2236 Warner Bros)

24 123 | 8 | LOVE REVIVAL—Mel Tillis, mca 2204

25 | 28 | 8 | IT'S A GOOD NIGHT FOR SINGING—Jerry Jeff Walker, mca 220

26 | 30 | 3 | WHEELIN' AND DEALIN'-Asleep At The Wheel, capitol ST 11546

27 | 27 | 4 | LONE STAR BEER AND BOB WILLS MUSIC—Red Steagall, asc/0ot
DOSD 2055

28 |25 | 8 | LONG HARD RIDE—Marshall Tucker Band, Capucorn CP 0170 (Warner Bios)

29 | 26 | 12 | BECAUSE YOU BELIEVED IN ME—Gene Watson, Capitol ST 11529

30 | 36 | 2 | SURREAL THING—Kris Kristofferson, monument PZ 3425¢ (Columbia/Epic)

31 | 33 |38 | SOMEBODY LOVES YOU—Crystal Gayle, united artists uA LA 543.6

32 | 37 4 | LOVE LIFTED ME—Kenny Rogers, united Artisis UA LABO7 G

33 [ 31 | 15 | LIVE-Willie Nelson, rca ApL1-1487

34 | 32 | 11 | TOO STUFFED TO JUMP~Amazing Rhythm Aces, aBC ABCD 340

35 | 29 | 17 | BLOODLINE—Glen Campbell, Capitol ST 11516

36 | 43 | 2 | THE BEST OF MEL TILLIS, mMGM MG 15021 (Palydor)

37 | 42 2 | FOURTEEN GREATEST HITS—Hank Williams Jr., vGM mG-1:5020 (Polydor)

38 | 41 4 | SONG BIRD-Margo Smith, warner Bros BS 2955

39 | 39 5 | BUCK 'EM—Buck Owens, wamer Bios BS 7952

40 | 45 | 11 | A LITTLE BIT MORE—Dr. Hook, capitol ST 11522

41 | 46 2 | DOC AND THE BOYS—Doc Watson, United Artists UA-LA 601G

42 | 38 9 | MOTELS & MEMORIES—T.G. Shepard, Hitsvitle MES-403 SI (Motown)

43 | 34 | 24 | CHESTER & LESTER—Chet Atkins & Les Paul, rca APL1-1167

44 | 44 5 | RAGIN' CAJUN-Doug Kershaw, warner Bros BS 2910

45 | 35 | 24 | IT'S ALL IN THE MOVIES—Merle Haggard, capitol ST 11483

46 | 40 | 14 | MEL STREET'S GREATEST HITS, crr 2010

47 | 50 | 19 | GREATEST HITS—Johnny Rodriguez, Mercury SRM 1 1078 (Phonogram)

48 m LIQUOR LOVE AND LIFE—Freddy Weller, Columbia KC 34244
49 | CEETEXE| BIONIC BANIO—Buck Trent, sec. 0ot ooso 2058
50 m RENEGADE PICKER—Steve Young, Rca aPL1 1759

R.W. Blackwood In the Hospital

NASHVILLE-R.W. Blackwood,
whose song “Sunday Afternoon
Boatride In The Park On The Lake”
climbs to No. 58 on the Billboard
Hot Country Singles chart this week,

suffered severe eye problems while
performing in Colorado and was
flown to Mid-South hospital in
Memphis. Physicians are treating
the Capitol artist for an apparent de-
tached retina.
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 NEW ON LONDON! |

Follow them up the charts!

SIR GEORG SOLT-CARMEN

The incomparable Sir Georg Solti
conducts an intense, moving,
unique performance of his own
version of this great score, a
version which he believes fo be
the closest fo what Bizet actually
wanted on the stage.

OSA13116*

ZUBIN MEHTA
THE ISRAEL PHILHARMONIC

ARTHUR RUBINSTEIN
Brahms - Plano Concerto No.l
ZUBIN MEHTA
Israc] Philharmonic Orchestra

ZUBIN MEHTA

ISRAEL
PHILHARMONIC
ORCHESTRA

Alicia de Larrocha | RUDOLF
SO T | | FIRKUSNY

> i i Beethoven Sonatas
Q Moonlight - Pathétique - Waldstein

CS 6961 CS6077% CS 696% SPC 21080

MONTSERRAT g

[Music of Spain

CABALLE  F¥0S
ZARZUELA ARIAS

LULL FREQUENCY RANGE RECORDING

Impeccable Imported Records and Tapes

“Available on Dolbyized cassette

wwWw americanradiohistorvy com
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Billboard SPECIAL SURVEY For Week Ending 8/21/76
(Published Once A Month)
Best ‘

Sellin £
assical LPs._

=
=|.E &
28|38 |25
£ I q
= S | TITLE, Artist, Label & Number
1 4 46 | PACHELBEL KANON: The Record That Made It Famous
And Other Baroque Favorites
Stuttgart Chamber Orchestra (Munchinger), London CS 6206
2 1 28 | JEAN-PIERRE RAMPAL & CLAUDE BOLLING: Suite for Flute & Jazz
Piano
Columbia M 33233
3 8 10 | VERDI: Il Corsaro
Caballe, Carrerus, Norman, Mastromei, New Philharmonia Orchestra
(Gardelli), Philips 6700.098 (Phonogram)
4 6 46 | BEETHOVEN: Symphony No. 5
Vienna Philharmonic Orchestra (Kleiber), DGG 2535.016 (Polydor)
5 5 24 | BEVERLY SILLS: Plaisir D'Amour
Columbia Symphony Orchestra (Kostelanetz), Columbia M 33933
6 11 33 | BEVERLY SILLS: Music Of Victor Herbert
Angel S 37160 (Capitol)
7 3 37 | BEETHOVEN: NINE SYMPHONIES
Chicago Symphony Orchestra (Solti), London CSP 9
8 10 20 | SCOTT JOPLIN'S TREEMONISHA/Original Cast Recording
Houston Grand Opera (Schuller), DGG 2707.083 (Polydor)
9 2 20 | GERSHWIN: Porgy And Bess
. Cleveland Qrchestra & Chorus (Maazel), London 0SA 13116
10 VERDI: Luisa Miller
m Pavarotti, Caballe, Milnes, National Philharmonic Orchestra (Maag),
London OSA 13114
11 17 6 | SAINT-SAENS: Symphony #3
Chicago Symphony Orchestra (Barenboim), Do G 2530.619 (Polydor)
12 16 6 | WATTS BY GEORGE
Andre Watts Plays George Gershwin, Columbia M 34221
13 13 42 i LUCIANO PAVAROTTI: The World’s Favorite Tenor Arias
London 0S 26384
14 12 20 | R. STRAUSS: Also Sprach Zarathustra
Chicago Symphony Orchestra (Solti), London CS 6978
15 7 15 | PAVAROTT! IN CONCERT
{ London 0S 26391
| 16 24 15 | ALICIA de LARROCHA: Spanish Encores
London CS 6953
17 | 9 | 10| DONIZET: Maria Stuarda
i Sutherland, Pavarotti, Orchestra di Bologna (Bonynge), London 0SA
13117
i
18 18 ’ 28 | THE LEGENDARY LAZAR BERMAN PLAYS LISZT
| | Melodiya M2-33928 (Columbia)
[19 | 15 | 6 | BEMYLOVE
|| Placido Domingo, DGG 2530700 (Polydor)
20 30 | 10 | RACHMANINOFF: 24 Preludes (Complete)
| Ashkenazy, London CSA 2241
21 28 | 10 | LUCIANO PAVARQTTI: Primo Tenore
{ London 0S 26192
22 14 20 | SONDHEIM: Pacific Overtures/Qriginal Broadway Cast
RCA ARL1-1367
23 23 15 | BEETHOVEN: Concerto for Piano (Complete)
Rubinstein, London Philharmonic Orchestra (Barenboim),
RCA Red Seal CRL5-1415
24 34 24 | LISZT: Sonata In B Minor
Lazar Berman, Melodiya M 33927 (Cofumbia)
25 19 20 | BELLINI: | Capuletti & | Montecchi
Sills, Baker, New Philharmonic Orchestra (Patane),
Angel SCLX 3824 (Capitol)
26 MOORE: Ballad Of Baby Doe
m Sills, Bible, Cassel, New York City Opera (Buckley).
l DGG 2709.061 (Polydor)
2 m GILBERT & SULLIVAN: Trial By Jury
D'Oyly Carte Opera Company, London OSA 1167
28 26 24 | CHOPIN: 24 Preludes Op. 28
Maurizio Pollini, DGG 2530.550 (Polydor)
29 m ALICIA de LARROCHA: Mostly Mozart Vol. 2
London CS 7008
30 32 6 | ITZHAK PERLMAN PLAYS FRITZ KREISLER
Angel S 37171 (Capitol)
31 31 6 | STRAVINSKY: L'Histoire Dusoldat (Complete)
Boston Symphony Chamber Players, DGG 2530.609 (Polydor)
32 20 10 | BERLIOZ: Harold In [taly
Imai, London Symphony Orchestra (Davis), Philips 9500.026
(Phonogram)
33 22 42 | JOAN SUTHERLAND & LUCIANO PAVAROTTI: Duets from Lucia di
Lammermoor
London OSA 26437
30 | NECCXEZIN | TASHI PLAYS MESSIAEN
| Quartet For The End Of Time, RCA Red Seal ARL 1-1567
35 m HERRMANN: Composer Conducts His Great Film Scores
\ Phase 4 SPC 21151 (London)
36 SCRIABIN: Sonatas #3, 4, 5, 9
m Ashkenazy, London CS 6920
37 37 50 | 19th CENTURY AMERICAN BALLROOM MUSIC (1840-1860)
Smithsonian Social Orchestra & Quadrille Band (Weaver), Camerata
Chorus of Washington. Nonesuch H 71313 (Elektra)
38 38 115 | SNOWFLAKES ARE DANCING: The Newest Sounds of Debussy
Isao Tomita, RCA Red Seal ARL1-0488
39 R. STRAUSS: Alpine Symphony
Los Angeles Philharmonic Orchestra (Mehta), London CS 6981
40 BACH: Complete Cantatas Vol. XIV

Harnoncourt/Leonhardt & Concentus Musicus,
Telefunken 26.35304 (London)
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DIRECTORY
LISTS 350

CHICAGO—Coinciding with its
annual convention, CMBA has pub-
lished an 88-puge directory of radio
stations that devote a significant
share of their programming to ¢lassi-
cal music.

The publication lists 8 commer-
cial and 264 noncommercial stations
with information about station per-
sonnel. percentage of hours of classi-
cal music broadcast weekly. powerin
watts and antenna height. and pro-
gram syndications received.

Offered free to advertisers and
record companies, the book is avail-
able from C.K. Patrick. general
manager of WCLV in Cleveland
and secretary-treasurer of CMBA.

U.S. Host To ISCM

NEW YORK-World Music
Days, the annual music festival
sponsored by the International
Society for Contemporary Music
(ISCM) will be held this year at the
New England Conservatory in Bos-
ton, the first time the event is
mounted in the US.

Scheduled to run Oct. 24-30. the
festival will offer 13 concerts of
chamber and orchestral music by
composers from 29 countries.
Among the groups slated to perform
are the Boston Symphony under
Seiji Ozawa, the New England Con-
servatory Orchestra led by Gunther
Schuller, and the Cleveland and Pro
Arte string quartets.

Concert Bookings Viewed
As Station Income Source

By ALAN PENCHANSKY

CHICAGO—Classical music ra-
dio stations are being urged to take
on the role of local impresario to
generate funds to help underwrite
operations.

This proposal was advanced by
manager Jacques Leiser at a meeting
exploring nonbroadcast sources of
income. during the run of the
CMBA annual conference here Aug.
S-8.

The head of Jacques Leiser Man-
agement Inc. said he can offer sta-
tions a complete concert series pack-
age for the 1976-77 scason which
theyv can then book and promote in
their own arcas.

He said the service would include
“securing and negotiating with art-
ists, artist routing. artistic advice
concerning cach series, a complete
publicity package including inter-
views, and circulation of tapes of live
performances for advance and post-
concert publicity.”

Leiser promised also to secure
support from record companies and
from firms such as Steinway.

Among artists mentioned as avail-
able for 1976-77 were Soviet pianist
Lazar Berman and Soviet cellist
Daniel Shafran. both of whom Lei-
ser manages. Shafran has not ap-
peared in the U.S. for |1 years. Lei-
ser noted.

The artist manager savs he will
make available to the broadceasters
talent “from all foreign and Ameri-
can management lists.” He proposes
that stations begin “on a small scale.
with three to five artists the first sca-
son.”

Leiser noted that WENT in Chi-
cago and WGBH in Boston
presented Berman through his
agency this past scason. Both sta-
tions. he says. will sponsor Berman
again and Shafran next year.

Leiser reminded the broadcasters
that WEMT had sold out Chicago’s
Symphony Hall for Berman. exclu-
sively through use of radio spots —
the first time it has been done with-
out newspaper ads. it is claimed.

The question arose as to whether
it actually was allowable for
WGBH, a noncommercial station, to
have engaged in concert promotion.
since Leiser had received a commis-
sion, Berman had been paid and
Jordan Hall. the venue. got a fee.

“It would be a pity if noncommer-
cial stations could not participate.™
Leiser said.

On the panel with Leiser. Claudia
Burns of WEMR in Milwaukee, dis-
cussed a number of nonbroadcast
revenue sources. including concert
promotion.  posters,  cookbooks.
rumnage sales and T-shirtiron-ons.

Classical Broadcasters Convene

® Continued from page 16
broadcasting copyrighted music al-
most exclusivelyv: classical stations
are heavily programmed from the
public domain. the broadcasters
note. And. they say. the advantage
of per-program licensing is crased
by the cost of record keeping in-
volved. According to James G. Rov
of BMI. who attended the confer-
ence. the licensing body is “very re-
ceplive to new negotiations.”

® Norman Kaderlin clarified
NPR’s policy on program sharing
with commercial stations. Since
March, he indicates. it is allowable
in markets where there is no NPR
station or where NPR outlets are un-
willing to take the prgram.

Philadelphia To
Assist Nashville

NASHVILLE—Eugene Ormandy
and the Philadelphia Orchestra have
been booked for a May 26 concert at
the Grand Ole Opry House as a spe-
cial added attraction to the 1976-77
season of the Nashville Symphony.

Funds to help meet expenses for
the coming season are to be raised
Sept. 3-4 via the Symphony Guild’s
22nd annual ltalian Street Fair, one
of Nashville’s most colorful social
events every year.

With Michael Charry conducting.
the subscription season gets under-
way Oct. 4-5 with a program of Hin-
demith. Paganini and Brahms. with
violinist Eugene Fodor as guest
soloist. Other virtuosi to appear with
the orchestra are Emanuel Ax. Gary
Graffman. Lynn Harrell. Shirley
Verrett and Radu Lupu.

Charry, new as the Nashville con-
ductor. for 11 years was associated
with the late George Szell and the
Cleveland Orchestra. after studying
at the Oberlin Conservatory of Mu-
sicand. in Europe, with Pierre Mon-
teux and Hans Schmidt-Isserstedt as
well as at Juilliard with Jean Morel.

e Commercial and non-commer-
cial stations will make a concerted
effort to have overturned a recent
FCC ruling that disallowed a fund-
raising auction, found inconsistent
with non-commercial programming.
on WOSU in Columbus. Ohio. The
broadcasters feel this ruling jeopard-
izes the future of symphony orches-
tra funding marathons on non-com-
mercial stations.

In its annual meeting with the
record industry, CMBA heard from
Kathryn King (ABC). Steven Ep-
stein (Columbia). Nancy Zannim
(Phonogram), Alison Ames (Poly-
dor), and Ernest Gilbert (RCA).
about forthcoming releases—opera
on nearly all fronts—grand perform-
ance rights, pressing quality and the
future of quad.

*You people have almost con-
spired to kill quad.” Richard Kaye
of WCRB. Boston accused the
panel. “Can you think of any better
way to kill an idea than three in-
compatible approaches?”

The labels passed on the blame to
hardware manufacturers for not
promoting the equipment.

The broadcasters also expressed

concern about new recordings of

public domain titles in editions that
might not be free for broadcast. and
asked generally for greater clari-
fication from the record companies
about performance rights and waiv-
ers.

CMBA’s seventh annual confer-
ence also included panels on pro-
gram guides and magazines. person-
nel and personalities. programming,
non-music programs, fund raising
marathons. sales and audience pro-
motion. and an engineering pancel in
which signal processing devices.
quad and AM stereo were key topics.

New CMBA officers are: presi-
dent, Vianne Webb. WGH-FM,
Newport News, Va.; vice presidents,
Walter Neiman, WQXR, N.Y.C.,
and Myron Bennett, WGUC, Cin-

cinnati: executive board members.
William Foster. WYSU., Youngs-
town. Ohio, and Linda Clauder.
WHA. Madison. Wis.. Ray Nord-
strand of WEMT. Chicago, and Pat
Patrick of WCLV, Cleveland. were
returned to the board.

Classical
Notes

Michele Campanella’s three-disk set of the
complete Hungarian Rhapsodies by Liszt on
Philips has been awarded the Grand Prix for pi-
ano recordings from the Liszt Society in Buda-
pest. ... The American Record Guide, which
halted publication with the untimely death of
editor James Lyons a few years back, due for a
revival in November under the editorship of Mil-
ton A. Caine.

Another batch of five recordings of American
music conducted by Howard Hanson and for-
merly available on the Mercury label have been
issued by the Institute of American Music of the
Eastman School. The disks, bearing the ERA
logo, are distributed by Carl Fischer Inc.”. .. The
Cincinnati Orchestra will run a marathon fund-
raiser in November via the facilities of WVXU-
FM. ... The Boston Univ. Concert Orchestra.
conducted by Joseph Silverstein to appear at
the Herbert von Karajan International Meeting
of Orchestras in Berlin this September.

A special narration written by ventriloquist
Edgar Bergen to Britten's “Young Person’s
Guide tothe Orchestra” was introduced at a San
Diego Symphony Concert. The speaker? Charlie
McCarthy, of course. ... The Buffalo Philhar-
monic realized more than $104,000 from corpo-
rate gifts this year, an increase of about $5,000
over last year. General manager Harold Law-
rence reports the orchestra’s goal of $600,000
has been surpassed.

The Indianapolis Symphony exceeded its oper-
ating fund campaign goal of $500,000 in the
drive ending June 30. Contributions were 35%
higher than a year ago.

Kazuko Hillyer International has named Vin-
cent Wagner and George Braun vice presidents.
Wagner will oversee the growing booking divi-
sion of the management firm, while Braun is in
charge of international operations.
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As Of 8/10/76 .
Complied from selected rackjobber by the Record Market Research Dept. of Billboard.

1 DON'T GO BREAKING MY HEART—
Elton John & Kiki Dee—~Rocket
40585

2 ROCK & ROLL MUSIC—Beach
Boys—Warner/Reprise/Brother
1354

3 LET 'EM IN—Wings—Capitol 4293

4 |I'D REALLY LOVE TO SEE YOU
TONIGHT—England Dan & John
Ford Coley—Big Tree 16069

5 GET CLOSER—Seals & Crofts—
Warner Bros. 8190

6 AFTERNOON DELIGHT—Starland
Vocal Band—-Windsong 10588

7 YOU SHOULD BE DANCING—Bee
Gees—RSO 853

8 LET HER IN—John Travolta—
Midland International 10623

9 LOVE IS ALIVE—Gary Wnght—
Warner Bros. 8143

10 I'M EASY—Keith Carradine—ABC
12117

11 GOT TO GET YOU INTO MY LIFE—
Beatles—Capitol 4274

12 A FIFTH OF BEETHOVEN—Wailter
Murphy & The Big Apple Band—
Private Stock 45073

13 SHOP AROUND-—Captain &
Tennille—A&M 1817

14 BABY | LOVE YOUR WAY—Peter
Frampton—A&M 1832

15 KiSS AND SAY GOODBYE—
Manhattans—Columbia 3-10310

16 THE BOYS ARE BACK IN TOWN—
Thin Lizzy—Mercury 73786

17 YOU'RE MY BEST FRIEND—
Queen—Elektra 45318

18 (Shake, Shake Shake) SHAKE YOUR
BOOTY—K.C. & The Sunshine
Band—TK 1019

19 TEDDY BEAR—Red Sovine—Starday
642 )

20 WHAM BANG SHANG-A-LANG—
Silver—Ansta 0189

21 A LITTLE BIT MORE—Dr. Hook—
Capitol 4280

22 DEVIL WOMAN—Chff Richard—
Rocket 40574

23 SAY YOU LOVE ME—Fleetwood
Mac—Reprise 1356

24 YOU'LL NEVER FIND ANOTHER
LOVE—Lou Rawls—Philadephia
International 3592

25 SUMMER—War—United Artists 834

26 MORE, MORE, MORE (Part 1)—
Andrea True Connection—
Buddah 515

27 WITH YOUR LOVE—Jefferson
Starship—Grunt 10746

28 MOONLIGHT FEELS RIGHT—
Starbuck—Private Stock 45039

29 PLAY THAT FUNKY MUSIC—Wld
Cherry—Epic 8-50225

30 LAST CHILD—Aerosmith—Columbia
310359

31 SPRINGTIME MAMA—Henry
Gross—Lifesong 45008

32 TEAR THE ROOF OFF THE
SUCKER—Parhament—
Casablanca 856

33 I'LL BE GOOD TO YOU—Brothers
Johnson—A&M 1806

34 STILL THE ONE—Orleans—Asylum
45336

35 TURN THE BEAT AROUND—Vicki
Sue Robinson—RCA 10562

36 HEAVEN MUST BE MISSING AN
ANGEL (Part 1)—Tavares—Capitol
4270

37 THIS MASQUERADE—George
Benson—Warner Bros. 8209

38 DON'T STOP BELIEVIN'—Olivia
Newton-John—MCA 40600

39 IF YOU KNOW WHAT | MEAN—Nell
Diamond—Columbia 3-10366

40 MAGIC MAN—Heart—Mushroom
7011

RackLP Best Sellers
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As Of 8/10/76 _
Compiled from selected rackjobber by the Record Market Research Dept. of Billboard.

1 FRAMPTON COMES ALIVE—Peter
Frampton—A&M SP 3703

2 FLEETWOOD MAC—Reprise
MS2225

3  WINGS AT THE SPEED OF
SOUND—Capitol SW 11525

4 BEAUTIFUL NOISE—Neil Diam3nd—
Columbia PC 33965

5 ROCK ‘N' ROLL MUSIC—The
Beatles—Capitol SKBO 11537

6 ROCKS—aerosmith—Columbia PC
34165

7 THEIR GREATEST HITS 1971-
1975- EAGLES—Asylum 7E-1052

8 DREAMWEAVER—Gary Wright—
Warner Bros. BS 2868

9 CHICAGO X—Columbia PC 34200

10 SPITFIRE—Jefterson Starship—
Grunt BFL1-1557

11 SONG OF JOY—Captan &
Tennille—A&M SP 4570

12 DREAMBOAT ANNIE—Heart—
Mushroom MRS 5005

13 LOVE WILL KEEP US TOGETHER—
The Captain & Tennille—A&M
SP 3405

14 A NIGHT AT THE OPERA—Queen—
Elektra 7E-1053

15 HISTORY—AMERICA'S GREATEST
HITS—America—Warner Bros.
BS 2894

16 15 BIG ONES—Beach Boys—
Brother/Reprise MS 223

17 A KIND OF HUSH—Carpenters—
A&M SP 4581

18 ENDLESS SUMMER—Beach Boys—
Capitol SVBO 11307

19 ALIVE!—Kiss—Casablanca
NBLP 7020

20 GREATEST HITS—Elton John—
MCA 2128

21 BREEZIN'—George Benson—Warner
Bros. BS 2919

22 FLY LIKE AN EAGLE—Steve Miller
Band—Capito!l 11516

23 DIANA ROSS' GREATEST HITS—
Motown M6-869S1

24 CHICAGO IX CHICAGO'S
GREATEST HITS—Columbia
PC 33900

25 DONNY & MARIE FEATURING
SONGS FROM THEIR
TELEVISION SHOW—Donny &
Mane Osmond—Kolob PD 6068

26 SOUL SEARCHING—Average White
Band—Atlantic SD 18179

27 GET CLOSER—Seais & Crofts—
Warner Bros. BS 2907

28 JOHN TRAVOLTA—Midland
International BKL1-1563

29 IN THE POCKET—James Taylor—
Warner Bros. BS 2912

30 TOYS IN THE ATTIC—Aerosmith—
Columbia PC 33479

31 TRYIN TO GET THE FEELIN'—
Barry Manilow—Ansta AL 4060

32 OLE ELO—Electric Light Orchestra—
United Artists UA-LA630-G

33 GREATEST HITS—Seals & Crofts—
Warner Bros. BS 2886

34 TEDDY BEAR—Red Sovine—Starday
SD 968

35 SiLK DEGREES—Boz Scaggs—
Columbia PC 33920

36 COME ON OVER—Olvia Newton-
John, MCA 2186

37 SUMMERTIME DREAM—Gordon
Lighttoot—Repnise MS 2249

38 DESTROYER—Kiss—Casablanca
NBLP 7025

39 LED ZEPPELIN (IV)—Atlantic SD
7208

40 ALL THINGS IN TIME—Lou Rawls—
Philadelphia International PZ
33957

WSM To Showcase

NASHVILLE-The Combine
Music Group showcases a dozen of
its top talents Aug. 31 at the Exit/In
in a show that will be taped for later
broadcast on WSM,

With styles ranging from soul to
country to rock, Combine writer-art-
ists performing at the three-hour
show will be Billy Swan, Larry Gat-
lin, Tony Joe White. Larry Jon Wil-

Combine’s Talent

son. Arthur Alexander, Chris Gan-
try. Mel McDaniel, Rob Galbraith.
Dennis Linde. Michael Bacon,
Thomas Cain and Bob Morrison.
Combine has developed an im-
pressive stable of writer-performers,
and most of them are slated for the
Exit/In show. Additional Combine
acts are also possible and will be
confirmed closer to showtime.

ayvo811g ‘961 ‘tg LSNONY
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CAROLINE EXPORTS

PRODUCT

SPECIAL

DEAL

PRICES LIKE HEAVEN

9-11 woodheld Road London W3 2BA England
Telephone 01 286 6090 - Telex 22164

PREMIUM
8-TRACK BLANKS

Lear Jet style cartridge with rubber roller
Professional duplicating tape 90 lengths

Headcleaners .. .. 45¢ea
$25.00 minimum orders C O D only

PROFESSIONAL 8-TRACK
DUPLICATORS $995

Studio guabty high speed operation Com-
plete warranty. Write for specifications

BAZZY ELECTRONICS CORPORATION
P.0. Box 142. Fraser, Mich. 48026
Phone: (313) 463-2592 ttn

ATTENTION IMPORTERS
AND RECORD SHOPS

Here Is The Opportunity

Wide.

We Have The Largest Selec-
tion Of Country & Western,
Soul, Progressive And Com-
prehensive LP's & SINGLES
In Europe. At Unbelievably
Low Prices. We Also Offer

tion By Sending For Our Free
Lists. We Are:—
GLOBAL RECORD SALES
CANADA HOUSE (BASEMENT)
3 CHEPSTOW STREET
«  MANCHESTER M1 5EN
ENGLAND eoi

AA42000 4000000000404 44408

AV VIANY

1 ft. model will hold
100 LPs or 145 8-Tracks
2 ft. model will hold
200 LPs or 290 B8-Tracks
Available for immediate shipment.

Call or write today!
RECORD WIDE DISTRIBUTO™S
1755 Chase Dr., Fenton, Mo. 63026
(314) 343-7100
Ask for Jim Adams. jy2

FLOCKED POSTERS

LIGHTS—INCENSE SPRAY
For Black or White Market Areas

$9.00 ea. 18" Black Light $8.00 each
TRI-CITY PRODUCTS
99 B Guess St.. Greenville, $.C. 29605
Phone (803] 233-9962
NEW FONZ POSTER IN STOCK se4

8 TRACK BLANKS
Low Noise. High Output Tape
Ampex tape first quality.

Ando! Audio Products, Inc.
4212 14th Ave., Brooklyn, N.Y. 11219
(212) 435-7322 de25

MUSIC BLDG. FOR SALE

Adjacent to CBS *'Sunset.”

213/469-4274 au21

VELVET POSTERS
INCENSE—-HEAD GOODS

Call or write for a free color brochure and

(212) 658-0076 sel8

[

MAJOR LABEL
8 TRACK CUTOUTS

Call or wnite for a free catalog to
J S J DISTRIBUTORS
2512 W. Fullerton, Chicago, Iil. 60647

INFONICS DUPLICATORS!

For a bunch of reasons you can't af-
ford not to consider Infonics Duplica-
tors—especially since factory installa-
tion and training are included in the
list price!

the best of K-Tel

SAME AS FORMERLY ADVERTISED
NATIONALLY ON TELEVISION

CALL OR WRITE
FOR INFORMATION
304/522-8401
304/522-4207
|Warehoure/Shipping)

401 West Fourteenth Street
Huntington, West Virginia 25701

ing a West Coast repre-
sentative.

Good opportunity for right
person.

Salary plus Expenses and
Commission.

You've Been Waiting For . . . 8 TRACK TAPES ;noterieWS Friday, é“ugul\:t Send salary requirements,
. . 1976 between 9 AM. e rEeUmE I .
WO (A 8 WL (Sl AND LP ALBUMS and 2 P.M. at the offices of " confi
Import Company With Ware- dence.
RI I houses In The USA And ORIGINAL HITS @ ORIGINAL STARS BUDDAH RECORDS
Europe. Our Sales Are World 9255 Sunset Blvd., Room 701 BOX 7082

Los Angeles, CA
(213) 278-6600
MR. SIRCTE

au21

“‘Due to recent expansion
we are seeking a qualified
Branch Manager/Buyer
to assume management
responsibilities.

Billboard Publications, Inc.
1515 Broadway
New York, N.Y. 10036

au21

BUY DIRECT FROM MFGR
PRECISION MOLDED

Special lengths on request.

Call or Write:

DYNA-DAY PLASTICS, INC.
1521 East Avis Dr.
Madison Heights, Mich. 48071

(313) 585-6