08120

Bill

31 JULT9
la4l2la
g €0 B8
VD

cA 99028

1

NEWSPAPER

®

A Billboard Publication

The International Music-Record-Tape Newsweekly

July 31, 1976 e $1.50

Japanese Royalties
Leap 22% In a Year

By ALEX ABRAMOFF

TOKYO--Rovalty collections by
JASRAC, the Japanese Society of
Rights of Authors & Composers.
rose 22% for the year ended April 30
to a total of $39.4 million. or almost
12 billion ven.

Of this amount. $9.2 million came
from performance fees. JASRAC re-
ports. and $30.2 million from publi-
cation and mechanical rovalties.

Broadway Producers
Tee Their Own Label

NEW YORK Producers of
Broadway musicals have created
their own promotional record label.
Shubert Alley Records. in a double-
barreled move aimed at reducing
their dependency on commercial la-
bels for exposure and to give pos-
sible added impetus to shows which
they feel would stand a greuater
chance of survival if the public re-
ceived carly exposure to the music.

Plan behind the formation of the
non-profit company is to select,
record and release tunes from new
Broadway musicals in advance of

(Continued on page 12)

Performance fees showed an in-
crease of 11.2% over the previous
vear. while income from publica-
tions and mechanicals rose by
26.5%.

The breakdown of income from
performing fees is as follows: gen-
cral performances. $6.2 million:
broadeasting (including television),
$2.6 million: films. $89.548: wired
diffusion. $168.598; from foreign
countries. S9R.175. Revenues from

fContinued on puge 53)

Earnings By
Warner At
A New High

By STEPHEN TRAIMAN

NEW YORK - The records/music
division of Warner Communi-
cations Inc. (WCI produced more
than 34 of corporate income and
nearly half its sales in the second
quarter. the bestin its history. Across-
the-board increases were 1-'cgi.\lcrcd
from Warner Bros.. Elektra/Asylum
and Atantic. WEA and WEA Inter-
national. and Warner Bros. Music,
{Continued on page 8)

Ramada Inns Widen Disco Operations

By RADCLIFIE JOE

NEW YORK - Buoved by the suc-
coss of three pilot discotheques in its
hotels at Ann Arbor. Mich.. Indian-
apolis and Moorhead. Minn.. the
Ramada Inn Corp.is converting into
discos at least 209 of the entertain-
ment rooms in-its company-owned
hotels nationwide.

First disco in the sweeping expin-
ston s i the firm's newest hotel at
Alexandria, Va.. where an ultra-
modern diseotheque features both
recorded music and live bands.

According to Key Toward. direc-
tor of entertainment for the 70 cor-
porately owned Ramada Inns across
the country. decision to use the
blend of live and recorded music de-
veloped out of carelul rescarch by
the company as to the entertainment
format most aceeptable 1o disco au-
diences.

I'he equipment at the Alexandria
disco includes Technies turntables.a
Disco Scene mining deck. an SAL

(Continued on page 39)

‘Cuckoo’s Nest’ $ Ignites
Fantasy Label Expansions

PRE-1972 RECORDINGS INVOLVED

lllegal Dupers Hit
By Federal Court

U.K. Clips its 1st
Bootlegging Scot

By BRIAN MULLIGAN
LONDON  The British Pho-
nographic Industry has won its first
court case againsta Scottish bootleg-
ger and the decision gives the indus-
try body the legal backing it needs to
crack down on a growth of trading in

illegally duplicated records north of

the border.

Before the hearing in the Court of

Session in Edinburgh catlier this
month. there was some doubt as o
whether legal procedures. which
have been successtully tollowed in
England. were applicable under
Scotiish law. even though laws on
piracy und bootlegeging are the same.

Ihe intenim injunction  was

awarded against Graham Moore of
Dundec. Scotland. on behalt of

A&M and the group Supertramp.
(Continued on puge 53)

By IS HOROWITZ

NEW YORK - Unauthorized du-
plicators have lost vetanother round
in ther continuing battle to copy
and sell pre-1972 recordings belong-
ing o others,

The U.S. District Courtin Albany
has dismissed a suit brought by a
New York firm to enjoin the Justice
Dept. from prosecuting such entre-
preneurs.

The complaint. directed at Attor-
nev General Edward H. Levio at-
tacked the government's position
that duplicators could not claim le-
cality under the compulsory license
provision of the Copyright Act, even
if they tendered mechanical rovalty
payments to publishers.

In the action. plaintiff Ginette
Gramuglia of Michelle Audio Corp..
also claimed that proposed prosc-
cutions violated their constitutional
rights by imposing prior restraint
and threats of illegal searches and
seiZures.,

Gramuglia’s name has occasion-

{Continued on page 12)

PARENTAL GUIDANCE SUGGESTED: Widowmaker is here! The most dev-
astating rock and roll band to come out of England in years. Led by the
hard, screaming licks of Ariel Bender. formerly of Mott the Hoople, and
Steve Ellis, one of the most renowned British singers, Widowmaker's pro-
vocative music has already taken the islands by storm. Widowmaker. UALA
642-G. Now on United Artists Records and Tapes. (Advertisement)

Germans Eye Policing
Musical Programmers

By WOLFGANG SPAIR

HAMBURG Directors  of  all
German radio and television sta-
tions will mecet in September to dis-
cuss a coordinated method for polic-
ing musical programming following
reports in German radio magazines
of airplay abuses and ruses in the
broadcasting industry.

Allegations that programmers are
arranging huge airplay ol their own
songs. written under various
pseudonyms, and collecting  sub-
stantial sums in royalties. has
created a scandal in Germany and

(Continued on page 53)

By CONRAD SILVERT

BERKELEY Profits trom “One
Flew Over The Cuckoo's Nest™ will
help  Fantasv/Prestige/Milestone
Records construct a second building
to accommodate the compim_\'n
growing business.

The record label's film division
will make its third film. “The War-
riors.” this fall. notes Saul Zaentz,
Fantasy's chairman.

Zaentz savs that official wbula-
tions have the domestic distribution
rentals for “Cuckoo’s Nest™ passing
$50 million this vear. making the
film at least number eight on the all-
time worldwide list. A sizable por-
tion of the net profits will be car-
marked for the disk operation.

Sales for the lirst half of 1976 are
the second bestin the label's history.

{Continued on page 70)
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From Buffalo Springfield through Pcco and the SHF Band, RICHIE FURAY'S
clear, high singing, lean guitar ines and compelling songs have charmed
rock n'roll believers while breaking new ground for electric music. Now
RICHIE'S on his own, with his most ebullient, ambitious album yet, pro-
duced by Bill Schnee and Michael Omartian, and featuring the tight new
FURAY band. THE RICHIE FURAY BAND “I've Got A Reason.” (7E-1067)

(Advertisement)

{Advertisement)
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\ Jon Anderson, the lead singer of
Yes, sings for himself on his first
solo album, “Olias of Sunhillow.”

On Atlantic Records and Tapes
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Motown Terminates
Detroit Distributor

By JOHN SIPPEL

LOS ANGELES—Motown Rec-
ords terminated its Detroit inde-
pendent label distributorship, Merit
Distributors Inc. Wednesday (21).
Reason for the split could not be as-
certained from Motown of Merit
boss John Schlee. Merit had been
the Motown distributor since incep-
tion in 1959.

The report in Detroit is that Mo-
town will now put a branch in that
city. A Motown spokesman would
not comment. It would be the label’s
first branch. Motown shares a distri-
bution point, Together Records,
with A&M Records in Atlanta
which opened last year.

In another move, in an effort to
hurdle the time lag in a crossover
record, the Motown family of labels
is beefing up its pop promo depart-
ment.

The enlarged pop department will
aim for immediate station recogni-
tion of r&b and c&w repertoire, Paul
Johnson, vice president of promo-
tion, asserts. Johnson and Joe Isgro,
recently named national pop promo
chief, returned from a two-week na-
tionwide trip from which the rea-
lignment resulted.

(Continued on page 10)

Profits Down For
Dallas Retailers

By JEAN WILLIAMS

LOS ANGELES — Discount
record outlets and the sagging econ-
omy in the Dallas area are respon-
sible for putting several retail record
shops out of business there during
the past year, claims Walter Jackson,
owner of H&W One-Stop Music in
Dallas.

In addition to several of his
wholesale accounts failing. Jackson
was forced to close five of his own re-
tail outlets in 1975. And his one-stop
operation, which grossed $600.000
two years ago, grossed $250,000 last
year.

In an effort to compete with the
discount houses, he is discounting
certain records in his two remaining
retail outlets, both named H&W
Record Shop.

Jackson has also lowered prices to
his wholesale accounts. LP prices
have dropped from $4.24 1o $4.14
and tapes from $5.10 to $5.

“I dropped prices so that my deal-
ers will realize some kind of dis-
count. My prices were previously six
to seven cents higher than the dis-
tributors’ prices.

Jackson, who opened his first re-
tail outlet in 1965 and the one-stop
in 1967, stocks r&b, rock. jazz and
gospel. All other product is special
ordered.

He explains that gospel has in-
creased in the Dallas area while jazz
sales have declined. Gospel sales
have increased he says because of
radio airplay. On the other hand he
claims that gospel merchandise is
difficult to get. The reason for jazz’s
sales decline is lack of radio airplay.

The bulk of his sales comes from
r&b product. Some of his biggest
sellers are the Ohio Players, the
Spinners: Earth, Wind & Fire; Brass
Construction and the O'Jays.

Single sales have also declined
while LP and 8-track tape sales have
increased. Jackson notes that he is

(Continued on page 70)

U.K. ALBUM
PRICES SOAR

By ADAM WHITE

LONDON—-A new high in UK.
album prices was reached last week
with the announcement by EMI of
price increases which will take its
standard pop albums to $5.96, from
$5.32, and its Super Deluxe series to
$6.94 from $6.23.

Polydor, 100, has increased prices.
fts Super album line is raised from
$5.25 10 $5.78, and the Deluxe series
from $5.78 10 $6.39. The new Poly-

(Continued on page 56)

General News

CBS Hints
Price Rise
On Key LPs

By JIM MELANSON

LOS ANGELES--Word that art-
ists Joan Baez and possibly Joe
Walsh would be among those signed
to CBS’ new West Coast label and
that chances are good for a sug-
gested list price hike on select super-
star LPs by year’s end emerged from
the label’s annual convention here
last week.

The confab, held at the Century
Plaza Hotel, July 20-24, drew more
than 1,000 label executives. staffers
and guests from around the world.
The get-together was touted as the
largest in the company’s history.

Also, it was held at a time when

(Continued on page 14)

Retailers Welcome To 4
Arista Company ‘Dialogs’

NEW YORK-—Retailers in four
cities are expected to attend regional
afternoon *“dialogs” scheduled by
Clive Davis, Arista Records presi-
dent. Davis will address the dealers
and their personnel in New York,
Los Angeles, Chicago and Minne-
apolis in the series which starts
Wednesday (28).

Retailers from each area have
been invited to the meetings. where
Davis will answer questions and dis-
cuss the direction of today’s music
and Arista’s role in the changing di-
rection and the marketplace.

In addition, he’ll preview musical

hightights from the label’s upcoming
fall releases.

Davis begins the meetings
Wednesday (28) at the Beverly Hil-
ton in Los Angeles. Two days later
(30), he'll address area retailers at
Chicago’s BBC Club.

On Monday (2), Davis will make a
special visit to Minneapolis for
Heilicher Brothers’ annual Music-
land Convention, where he’ll be the
featured speaker. Also scheduled for
this confab is a showcase by the
Movies, one of Arista’s newest acts.

The wind-up afternoon dialog
will be held at New York’s Park
Lane Hotel, Wednesday (4).

Frankie Crocker
Indicted In N.J.

NEWARK-—Frankie Crocker,
program director of WBLS-FM in
New York and formerly one of the
nation’s top black disk jockeys. was
indicted by a federal grand jury
here Thursday (22) on charges of
perjury.

The grand jury, which has been
spearheading a nationwide probe
into alleged payola in the music in-
dustry, charged the 32-year-old

N.Y. Chain Stores
Begin Sunday Sales

NEW YORK -Tentative plans by
Korvettes and Alexander’s, two of
the major record/tape retailers in
the metro area, to open on Sundays,
along with Macy’s, will add more
fuel to the already heated pricing
competition of the last six months.

Reacting swiftly to the announce-
ment of a September startup by the
three giant retailers with probably
noon-6 p.m. hours, Sam Goody an-
ticipates cpening its shopping mall
outlets in New York, Westchester
and Long Island, if the department
stores follow through, and possibly
one of three stores in midtown.

“We would probably test it.”
Goody president George Levy ac-
knowledges, “in fact we may be
forced to defensively, so as not to
lose business. although I expect we’ll
all do six days’ sales in seven days.”
No New York Goody outlets have
been open on Sunday. but two of its

{Continued on page 70)

Casablanca Into Jazz Via Douglas Deal

LOS ANGELES - Casablanca
Records has thrown its hat into the
jazz ring in a continuing deal for
U.S. distribution of Douglas Rec-
ords. In a binder with Neil Bogart,
veteran jazz label owner/producer
Alan Douglas will supply approxi-
mately 20 archive and current jazz
packages by year's end.

Currently shipping to distributors
are three vintage albums, a 1964
reissuc twofer by Eric Dolphy which
lists at $7.98 for LP or tape and
single albums by John McLaughlin
circa 1972 and the Last Poets’ “Jazz-
oetry.” All Douglas single albums
list for $6.98 on record and $7.98 for
tape.

“By the end of August. we will
ship a five-album series. which we'll
call “Wildflowers,” in that these
contemporary musicians have had a
hard time penetrating the commer-

Direct To Disk Recording Stages a Comeback in Calif.

CHICAGO-Direct to disk
recording is staging a comeback as a
growing number of performances
captured without magnetic tape are
appearing on audiophile labels.

Sheffield Lab Records of Santa
Barbara, Calif.. which resurrected
the technique in 1968, is readying
four new releases—as many direct
disk recordings as the label has pro-
duced in its history.

And since the beginning of the
year two new direct disk manufac-
turers have appeared.

M & K Sound, Inc. of Los An-
geles, a manufacturer of sub-woofer

cial market,” Douglas says, “But the
recent emphasis on ‘loft music’ is
helping these groups who harbor in
New York. In one week. we recorded
22 different groups at Studio Riv-
erbea. Loft music is kind of like the
old rent parties. where musicians en-
joyed as well as benefitted,” Douglas
explains.

“Each loft LP is five or six groups
done live. Michael Cuscuna assisted
in producing the sessions. He’s
joined Douglas full-time as associate
producer. Ron St. Germaine re-
corded them and he’s our house pro-
ducer.

“We recorded Sonny Murray. Ba-
yard Lancaster, Air, Sam Rivers,
Anthony Braxton. Ken Mclntyre,
Marion Brown, Randy Weston, Oli-
ver Lake, Julius Hemphill, Jimmy
Lyons, Roscoe Mitchell. Kalapa-
rusha, Hamiet Bluitt and other lead-

ers in this Soho area concept,”
Douglas says.

Other albums on the planning
board include “Cinnamon Flower,”
which Douglas describes as a fusion
of Brazilian music with r&b and
jazz. spotlighting drummer Bernard
Purdie with Brazilian counterpart
Portinho: a new Last Poets’ packet
featuring Purdie and Alex Blake,
bass, “Blessed Are Those Who
Struggle,” which illustrates the revo-
lutionary poets in a most contempo-
rary cast, building lyrics on the birth
control pill and a commentary on
the Vietnam War; and Randy
Weston playing a tribute to Duke El-
lington on Ellington’s own piano at
the behest of his sister Ruth

Douglas is also planning a reissue
with possible new cuts included by
Full Moon, a group he recorded first

(Continued on page 62)

By ALAN PENCHANSKY

loudspeakers, is distributing its two
new direct disk LPs through the
company’s network of more than
100 audio outlets.

Crystal Clear Records. a San
Francisco label, premiered its “*Di-
rect Disco” atbum at CES, where it
was adopted as a demonstrator by a
number of equipment manufac-
turers.

By the fall, Orion Marketing, Ltd.
of Pismo Beach, Calif., promises the
first in a series of direct to disk dem-
onstration albums it will offer audio
retailers. The firm previously had

distributed Sheffield’s “I've Got the
Music In Me,” featuring Theima
Houston and Pressure Cooker, as the
“perfect demonstration disk.”

Since each album side as it is fed
immediately to the lathe must be a
continuous, real time performance,
there are distinct artistic limitations
to this throwback process. Direct
disk recording allows no editing,
overdubbing, sweetening, remixing,
etc.

But, it is claimed. the technique
creates disks with wider dynamic
range, less distraction and better

Crocker with two counts of perjury
for denying he received more than
$10,000 in cash payments to pro-
mote recordings.

A WBLS spokesman said that
Crocker vielded his role as a disk
jockey the beginning of this year to
concentrate on his responsibilities as
the station’s program director.

The first count charged that
Crocker lied when he denied receiv-
ing $10,000 from an independent
record promoter, Ellsworth Groce of
Teaneck, N.J,,in 1974 and 1975. The
indictment said that Groce, who is
also known as “Rocky G,” promoted
records of numerous companies in-
cluding Capitol Records, Playboy
Records, Curtom Records and
Babylon Records.

The second count accused
Crocker of perjury when he denied
getting $400 from Harry Coombs, a
promotion executive for Phila-
delphia International Records, in
December 1973.

The indictment said that Crocker
appeared before the Newark grand
jury last September and October.

Neither Groce nor Coombs was
charged with wrongdoing in the al-

(Continued on page 10)

N.Y. Times Mulls
Selling Pub Firm

By IS HOROWITZ

NEW YORK-The New York
Times is considering spinning oft its
music publishing subsidiary, not
quite three years after it launched
the enterprise and acquired the Met-
romedia Music catalogs.

Trade rumors that a sale is likely
were confirmed by Sydney Gruson,
Times executive vice president in
charge of affiliated companies.

“The possibility of selling it (The
New York Times Music Publishing)
has been discussed,” Gruson admits.
“A number of people have made of-
fers, talks have been held. but no
plans for asale have been made as of
this moment.”

Gruson did say that “talks will
continue.”

Only recently the publishing firm
headed by Murray Deutch trimmed
its professional staff. but indicated
that the move was merely designed
to divert funds to finance co-pub-
lishing deals (Billboard. July 10).
Deutch denied that any retrench-
ment was contemplated.

Nevertheless, it is known that
some deals engaged in by the pub-
lishing house panned out less than

(Continued on page 12)

transient response than those mas-
tered from magnetic tape.
“Everytime you add something to
the sound chain it causes degrada-
tion,” Ken Kreisel of M&K Records
succinctly states the case for direct
mastering. In his effort to alter the
original sound as little as possible.
Kreisel recorded the L.A. group Joe
Marcinkiewicz and Blu, using a 10-
tally passive custom board and
transformerless microphones, as
well.
Ed Wodenjak, president of Crys-
tal Clear Records says inferior play-
(Continued on page 34)
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AT MEXICAN CONCLAVE

CBS Intl
Conceives
New Latin
Operation

By MARYV FISHER

PUERTO VALLARTA--CBS
International. via its new OLA op-
eration (Operation Latino Ameri-
cana), mapped out short- and
long-term basis formulas for
greater penetration into the Hi-
spanic market during its first meet-
ing here, July 15-19.

It was called a mini CBS con-
vention (prior to the company’s
main worldwide gathering at the
Century Plaza in Los Angeles, July
I5-20. But according to the tone,
enthusiasm and projections by
more than 40 differcnt executives
representing seven different terri-
tories under the CBS Latin um-
brellas. it was a major step into the
future.

For the first time since CBS
started to coordinate the tightening
of its links over the expensive mar-
ket six years ago. Brazil was in-

cluded in the proceedings. indicat-
ing a greater drive by the company
to launch substantially more prod-
uct from this part of the world.
Spain was also invited to attend,
proving the European country is a
much greater factor in this market
than itis in its own backyard.
Keynoting the four-day session
was Manuel Villareal, vice presi-
dent of CBS International and
OLA, whose main headquarters is
in Mexico City. His plan is, from
now on. to not only hold these ses-
sions annually buttostepitupona
semiannual basis. “In this busi-
ness. things change so rapidly that
we cannot afford to let a full year
go by any longer.” he says.
Villareal's setup is broken down
into three distinct zones. thereby
giving clear-cut servicing—and in-
(Continued on page 58}

ABC Adopts Product Managers

Other Moves Mapped To Convert Red Ink To Black

NASHVILLE—-Moves toward a
product manager system, emphasis
on regional exploitation and feed-
back, further evaluation of its roster,
and implementation of new market-
ing techniques are tools utilized by
ABC Records in efforts to reverse
the firm’s red ink financial picture.

Copyright Revision

WASHINGTON-The Kasten-
meier House subcommittee’s final
markup sessions on the copyright re-
vision bill H.R. 2223 have been
rescheduled for this week.

Last minute cancellation of a Fri-
day (23) meeting will delay move-
ment of the bill to the full Judiciary
Committee, originally targeted for
July 2. Left pending is an amend-
ment to exempt the $8 jukebox roy-

Hotline Correction

LOS ANGELES—Threc items in
Hotline, Billboard’s advance charts
and analysis report are incorrectly
listed. They should read as they ap-
pear on the Hot 100. namely, “You
To Me Are Everything” by the Real
Thing on United Artists, 86: “You
To Me Are Everything” by Broad-
way on Granite, 88 and “Today’s
The Day” by America on Warner
Bros.. 91.

The UA single was accidentally
omitted from Hotline, with the
Granite disk listed at 86 when it
should be 88 and the WB single at 88
when it should be 91.

ATLANTA NARAS MEET

By GERRY WOOD

The new directions were revealed
by Herb Belkin. ABC's vice presi-
dent of marketing and creative serv-
ices, on a July 18-20 Nashville trip to
meet with ABC/Dot officials here.

The corporate revisions are de-
signed to help create a profit picture
out of the $28 million 1975 Joss that

Markup Resumes

alty rate from review by the Copy-
right Royalty Commission to be
established by H.R. 2223.

Rep. George Danielson (D-
Calif.), author of the amendment,
has thus far avoided putting his
amendment up for a vote, and was
not in Washington for the subcom-
mittee’s scheduled Friday markup
meeting. A similar proposal to freeze
the statutory jukebox rate was heav-
ily defeated during passage of the
Senate revision bill, S. 22,

RSO Readies a
Reissue Program

LOS ANGELES--RSO will re-
issue a collection of classical record-
ings by the Bee Gees, Cream and
Blind Faith.

Tentative plans call for the reis-
sue of both volumes of “Best Of The
Bee Gees,” the five original Cream
albums, the original Blind Faith LP
that featured Eric Clapton, Stevie
Winwood, Ginger Baker and Rich
Grech and an Odessa album. Re-
lease is expected in the fall.

Seek To Unite Area Music Industry

NASHVILLE—The Atlanta area
music industry is making an effort to
unite and promote the area’s musi-
cal possibilities.

The latest attempt came July 10
during a day-long rap session spon-
sored by the Atlanta NARAS chap-
ter and attended by a wide cross sec-
tion of Atlanta’s music business and
radio leaders. Some 200 persons at-
tended.

Meeting at the Atlanta Hyatt Re-
gency, the participants and panelists
agreed that differences of the past
must be put aside. Responses from
Rhett Walker of WQXI-AM and
Elmo Ellis of WSB indicated a grow-
ing radio receptivity to Atlanta
product.

Although the targets of barbs
from some musicians. local AFM of-
fictals Jim Taylor and Jack Cathcart
outlined new union programs aimed
at providing a rehearsal hall and
recording studio for members and
bringing new young talent into the
union.

“We're a powerful and dynamic
city and should have a powerful and
dynamic recording industry,” com-
mented Bill Lowery, the Atlanta
music industry leader who once was
national president of NARAS.

Noting that the participants be-
lieve Atlanta has the depth of talent
and facilities to grow as a major mu-
sic center, songwriter-producer
Tommy Roe adds, “It’s a matter of
confidence.”

board chairman Jerry Rubinstein
has blamed mainly on inventory ac-
counting, excessive returns and
writedowns of artist advances (Bill-
board, May 1).

“We've come through a period
that’s given everyone associated
with the company great cause to re-
flect on a variety of things that relate
to how we do business,” Belkin com-
ments.

Noting that a new ABC Records
team has been functioning for only a
few months, Belkin adds, “We're go-
ing to try to be a more innovative or-
ganization from a marketing and de-
velopment point of view.

“We're looking to introduce prod-
uct managers throughout the whole
company, but first the basic support
services—advertising, merchandis-
ing. graphics, press and publicity.
artist relations and development—

(Continued on page 48)
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General News

Executive Turntable

Larry Harris named vice president and general manager of CBS’ new West
Coast-based label, whose name has not yet been determined. He was most
recently vice president. business affairs and administration,
CBS Records. Harris will relocate to L.A. sometime in Sep-
tember. ... At MCA Records Nashville office. Jack Parker
upped to vice president, a&r and Chic Doherty elevated to
vice president, operations. Prior to the new appointment,
Parker was the director of artist development and formerly
district manager for MCA in the Midwest. Doherty's involve-
ment with the company began 30 years ago. working for the
Decca label in New Orleans. He was district manager in Dal-
las before moving (o the Nashville office in 1970. . .. Mimi
Gregory named national sales manager of Cayre Industries’ ’
American division, including Salsoul. Salsoul Disco, Bethle-
hem and Differant Drummer, from assistant o Arista’s mar-
keting vice president. . .. John Boylan has been named exccu-
tive producer West Coast. a newly created post at Epic. He
will be responsible for the production of current and newly
signed acts. His involvement will also include overseeing the
production of specific label artists recording on the Coast.

Harris

Boylan formerly operated as an independent producer. . .. Gregory
Barbara Harris moves to ABC as artist relations director, East
Coast, from a similar position at Atlantic. ... At CBS Inter-

oylan

national. Richard Simmel promoted to director, planning,
from director, administration, and Ren Chaimowitz upped to
director, development. from manager, business development.
... Joe Robinson joins Warner Bros. Records as a staff writer.
He will be involved with the creation of artist biographies. ad-
g vertising copy and working on Waxpaper. the label's promo-
tional magazine. . .. Nancy Eddo named promotion coordina-
tor, a new post at Ranwood Records. In her position she will
be responsible for coordinating radio promotion, artists” tours
and news releases. Eddo previously worked in local theater
productions. . .. Staff changes at Chrysalis Records include
Linda Steiner being upped to East Coast manager of artist de-
velopment and publicity and Sherry Reed joins as assistant
director of national artist development and publicity. Steiner
has been with Chrysalis artist services for five years and
served as vice president of Casi Productions, a Chrysalis sub-
sidiary. ... Steve Owen, West Coast custom sales manager at
Springboard International, has left due to the elimination of

Harris

the post. .. . Joyce Records has hired Carot Archer as national

Simmel

_ promotion director. She formerly held the music director post
| at KIIS in Los Angeles. She will be based in L.A. at Nehi
Record Corp... .. Bob Dombrowski lcaves Capitol as national
artist relations manager. He had been with the label 10 years.
---Inareconstructing of Atlantic publicity department, Carol
¢ McNichol is named East Coast publicity manager, promoted
| from tour publicist: Bob Kaus is tour publicist, joining earlier
this year from Cashbox; Art Collins is publicity assistant, and
Arthur Levy is chief writer, all in New York. Jane Ayer is pro-

moted to West Coast publicity manager from publicity dept.
assistant. ... Marion Somerstein joins ABC as publicist. East

Coast, from national publicist at Atlantic.

* * *

Veteran publishing man Errol Sober appointed general
professional manager for Blendingwell Music, publishing
arm of Lifesong Records. . .. Cory Robbins named to post of
professional manager at Midsong Music, publishing wing of
Midland International. ... Susan Kapner joins the profes-
sional department of Peer-Southern Organization in Holly-

- ;
Chaimowitz

wood as professional liaison between the firm and record pro-

ducers as well as a&r personnel with labels. She will also assist in acquiring
new writers. ... Connie De Nave has taken the position of consultant to the
rock booking agency World Wide Artists. Formerly president of her own p-r.
firm, International Media Associates. Inc., she was one of the original founders
of Premier Talent. ... Bruce Wayne, former vice president, management for
the Robert Ellis organization, has joined Far Out Management to help with
career development for the L.A -based firm’s roster of acts. . . . Ross Burdick
resigns from manager’s post at West Coast office of International Record Dis-

(Continued on page 61)

$12%2 Mil In Grants Bared By Gowt.

By ED HARRISON

LOS ANGELES—A “hold the
line” budget of $12.5-$13 million in
music grants for fiscal year 1977 is
reported by Nancy Hanks, chairman
of the National Endowment For The
Arts.

According to Hanks, the music
grants are the single largest endow-
ments, with a major commitment to
professional symphony orchestra
and opera companies, fellowships
for composers, librettists and trans-
lators and jazz/folk/ethnic pro-
grams.

Southern California music pro-
grams will receive $322,500 of the to-
tal budget with the largest single
grant of $150,000 awarded to the
Southern California Symphony-
Hollywood Bowl Assn. for programs
by the Los Angeles Phitharmonic
Orchestra.

The money will be utilized to sup-
port symphonies for youth, in-
school concerts, youth and inner-
city concerts, concerts at community
colleges, open house at the Bowl and
the Music Docents Program.

“These grants represent a broad
range of arts programs. from major
symphony orchestras to individual
dance fellowships, and are represent-
ative of the vitality of the arts and of
the important contribution they
make to life in the region,” says
Hanks.

The grants for Southern Califor-
nia were awarded during the transi-
tion quarter between the govern-
ment’s old and new fiscal years.

The total federal budget for all the
arts (dance, museum, theater and
special projects) will total $85 mil-

(Continued on page 12)
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Philadelphia International
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Virgin Records.
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Caribou Records.
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General News

RCA To
Convene
On Coast

NEW YORK -RCA Records ex-
pects more than 500 on hand tor its
diamond jubilee national conven-
tion opening Tuesday (27) at San
Francisco's St. Francis Hotel.

Only formal address from the la-
bel will be president Ken Glancy’s
keynoter, setting the tone for the
four-day meeting by capsuling the
company’s 75-year history from its
origin in 1901 as the Victor Talking
Machine Co., through release of the
first Enrico Caruso records in Amer-

For a special RCA report,
sce pages 26-27.

ica in 1903 and its acquisition by
RCA in 1929. to the present profit
turnaround of the last few years.

Jack Kiernan, division vice presi-
dent. marketing, instituted plans for
the meeting, with coordination by
Jack Burgess. division vice presi-
dent, market rescarch.

Among label artists to perform for
the company’s full sales. promotion
and a&r force: its Canadian. Japa-
nesc and UK. affiliates: and invited
gucests, arc the Starland Vocal Band.
Waylon Jennings, D.J. Rogers, the
Tymes. David Banks, R hythm,
Rosie and Free Beer.

First day’s sessions Wednesday
(28) will cover artist development,
management/booking/promotion
and black. country and MOR radio.

One of the highlights will be a
product presentation on video and
film on Thursday along with meet-
ings on marketing and a&r for RCA
and its affiliated labels.

RCA EXEC
KNOCKS DISK

By RADCLIFFE JOE
NEW YORK -Despite the rush
by a growing number of record com-
panies to push $2.98 12-inch disco
singles on the consumer market. this
medium is drawing its detractors.

Dave Todd. for example. head of

disco promotions at RCA Records.
and a former disco decjay. fecls that
the applications of the new 12-inch
single. introduced to the market by
Salsoul Records last May. are re-
stricted to use by disco deejays, and
discerning audiophiles attracted to

its greater fidelity.
“However.™ he argues. “bevond
an occasional case of curiosity. the
(Continued on page 39)
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STAX CASE CONTINUES sy

. $25 MilFeea |
. Puzzler At Trial |

= By ELTON WHISENHUNT ﬂ

MEMPHIS—A former Stax Rec-
ords official testificd that Al Bell or-
dered payments of $2.5 million and
$110.000 to producer-distributor
Johnny Baylor in 1972, but he did
not know what the payments were
for.

Edward Pollock, former Stax vice
president for finance. testified the
two amounts were recorded on
Stax’s income tax return but were
not explained on the return.

Pollock said Bell ordered the pay-
ments and told him at the time they
were based on “an oral contract.”

Pollock testitied he “thought the
payments were for product sales and
promotion services.” However, he
admitted during cross-examination
in the bank fraud trial that Baylor
never produced a record that justi-
fied the large payment.

Pollock testified that Baylor's big-
gest seller during that period was
“probably Luther Ingram’s ‘It Lov-
ing You Is Wrong, I Don’t Want To
Be Right””

Baylor is developing as the mys-
tery man in the trial of Bell and Jo-
seph P. Harwell, whom the U.S. gov-
ernment charges conspired to
defraud Union Planters National
Bank of $18 million in loans.

Early testimony in the trial has
disclosed that Baylor was arrested at

the airport in Birmingham, Ala., in
1972 by IRS agents who confiscated
$130.000 he was carrying in cash
along with a $500.000 check.

The seizure prompted govern-
ment agents 1o begin a payola in-
vestigation of the record industry.
Stax has not been charged with any
payola involvement, however, and
no mention of the investigation can
be made to the jury, U.S. District
Judge Harry W. Wellford ruled at
the beginning of the trial.

Edward King, the government
agent who testified about the seiz-
ure, said at the time Baylor was ar-
rested he was quoted as saying he
was a writer-producer for Koko
Records, a subsidiary of Stax.

Pollock testified that Bavlor had a
distribution agreement with  Stax
and was paid on the basis of the
gross number of records shipped to
distributors. not the number sold.
Pollock testified that was an unusual
procedure in the record industry.

Another witness, Paul D. Gibson,
a former Union Planters National
Bank oftficer. testitied he and Har-
well “made up™ financial statements
for Bell in order to get bank loans.

Gibson is scrving a one year and
one day sentence on bank fraud
charges at Maxwell Air Force Base

(Continued on page 12)

Cassettes & Tape To Get
Folsom Prison’s Approval

By JEAN WILLIAMS

LOS ANGELES—Despite the
current ban on records at Folsom
prison in Represa. Califl. inmates
may soon have recorded music via
casscties 1o go along with any out-
side professional entertainment they
alrcady enjoy.

Plans are underway at the max-
imum security prison for men for
cassetie plavers and tapes to be pur-
chased through the institution. says
Rudolph  Rutherford. administra-
tive assistant to the warden.

He explains that cassettes will
present the least security problem.
the reason for the casscette only pol-
ey.

Inmates will be allowed 10 pur-
chase cassctte players from the in-
mate canteen. Rutherford notes that
the prisoners will have inputinto the
tape selections. and consideration’
will be given to all ethnic groups

At Chino prison for men in Chino,
Calif.. Marvin Ryer. administrative
assistant to superintendent Bertram
Criggs. says inmates are permitted 10
have record plavers. tapes and other
forms of recorded music.

The minimum security prison cur-
renty has 750 inmates. Ryer ex-
plains that under normal circum-
stances, friends and family members
arc allowed to bring or send re-
corded material 10 prisoners. Regu-
lations governing recorded music
differ with different prisons. he says.

Professional Entertainers tor Pris-
oncers (PEP). a non-profit organiza-
tion in Los Angeles which is visiting
both prisons, is attempting to keep
mmates abreast of changes in the
music and entertainment worlds.

Itis also set up 1o ofter prisoners
direct contact with recording sets.

(Continued on page 41)

Pop Series Keys Expansion Of CTI Label

NEW YORK-—After months of
immobility, sorting out the legal fine
points of its split from Motown Rec-
ords, CT1 Records has introduced a
pop scries, opened an office in Los
Angeles and initiated markceting
moves aimed at getting the label ex-
tra exposure and identity.

According to Jerry Wagner, vice
president of marketing, the label is
very conscious of the future and lon-
gevily of its artist roster.

In order to prolong the careers of
its acts, CTI has added its own re-
gional marketing staft (five through-
out the U.S.) and opened the promo-
tion-marketing office in Los
Angeles.

“In the past few months. we have
added several new acts 1o take the
place of ones that we lost to other la-

wwWw.americanradiohistorv.com

By JIM FISHEL

bels,” Wagner says. “These include
session singer Patti Austin. guitarists
Alan Holdsworth and Grant Green,
composer-arranger Dave Matthews,
trombonist Urbie Green. pianist-
composer-arranger Lalo Schifrin
and Sea Wind, a jazz-progressive
soul band from the West Coast.

“When we broke off with Mo-
town, we retained all of our artists,
except Grover Washington Jr.,
Hank Crawford and Ron Carter.”
Stll. Wagner savs. these artists are
considered members of the CTI
lineup. Motown continues to distrib-
ute product by these artists.

“We treat them the same as we do
our cxclusive artists and tell our in-
dependent distributors to promote
them the same,™ Wagner states.
“The only difference atall is the fact

that Motown distributes the rec-
ords.”

Wagner says the initiation ot a
pop series is a natural progression
for the label. since it will show
people that CTI is more diversified
and not exclusively a jazz label.

Initial release in the pop series
(the CTI-PS 5000 line) was Lalo
Schifrin’s “Black Widow.” Next two
artists slated for pop releases are
Dave Matthews and Patti Austin.

The only difference with these
LPs will be the packaging. It will dif-
fer from the trademark gatetold CT!
album and only be two-sided (front
and back) instead of four. Also. the
pop serics albums will have no infor-
mation or liner notes on the out-

(Continued on page 12)
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Once is Not Enough for

George Benson!
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After 7 weeks

as a No.1Jazz dbum
and 4 weeks as a No.1R&8 album,
George Bensons Breezin
is this week s No.1Pop album.

'Nuff said.

George Benson S

Breezin
Including the hit single “This Masquerade ves scs
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Financial

Warner Earnings Bloom Sharply

® Continued from page |

In a rare “summit meeting” here,
in'conjunction with the release of the
quarterly financial figures by WCI
chairman Steven Ross, the corporate
music quintet—Atlantic chairman
Ahmet Ertegun, WB chairman Mo
Ostin, E/A chairman Joe Smith,
WEA president Joel Friedman and
WEA International president Ne-
suhi Ertegun—waxed equally enthu-
siastic over the coming six months.

For the three months ended June
30, the records/music division
posted pretax profits of $15.84 mil-
lion, an unprecedented 71% increase
from the $9.263 million a year ago.
Revenues were up 43% to $96 mii-
lion, versus $67.177 million in 1975.
For the first six months, earnings
rose 50% on a 30% sales increase,
best first half ever.

In the March-June period, not
historically a stfong one in the
record industry, the WCI music arm
produced 54% of corporate income
of $29.39 million, compared with
only 44% of last year’s $21.139 mil-
lion. Both figures are before corpo-
rate expenses, with record net in-
come of $16 million some 21% ahead
of the $13.3 million earned for the
corresponding 1975 period.

With operating revenues of $96
million, the records/music division
produced 49% of the corporate total
of $194.6 million, which was 26%
ahead of the 1975 quarterly figure of
$154.7 million when music repre-
sented only 43% of total sales.

In the first six months, the WCI
music division with $181.2 million
accounted for 48% of the corporate
sales total of $376.6 million. This
was a 15% increase from the 1975
first half total of $326 million, when
music produced only 43% of oper-
ating revenues. Music income from
operating units topped $29.9 million
for January-June 1976, about 50% of
the corporate total of $59.3 million,
compared with $19.9 million from
music the prior year, about 45% of
the WCI figure of $44.6 million.

Total domestic record/tape sales
were the highest of any quarter to

1{ :

&4

On hand at Warner Communications Inc. headquarters in New York for an-

nouncement of record music division and corporate sales and earnings for

second quarter, from left, are E/A chairman Joe Smith, Atlantic chairman Ah-

met Ertegun, WEA International president Nesuhi Ertegun, WEA president
Joel Friedman and WB chairman Mo Ostin.

_ Market Quotations

As of closing, Thursday, July 22, 1976

1975

P-E (Sales

date; WEA International posted
sales increases of 32% and earnings
were 35% over the 1975 period,
while Warner Bros. Music saw reve-
nues rise 30%.

“We have a solid business because
we have a spread of artists without
relying on just a few,” notes David
Horowitz, WCI executive vice presi-
dent, looking ahead to summer/fall
releases from the combined labels’
Jackson Browne, Judy Collins,
Eagles, Emerson, Lake & Palmer,
Roberta Flack, Fleetwood Mac, the
Spinners, the Staple Singers, Rich-
ard. Pryor, Linda Ronstadt, Steve
Sills and Neil Young, Gary Wright,
Frank Zappa and Led Zeppelin,

Calling the first sell-through fig-
ures from the “Summer Gold Rush”
of 74 albums by 43 artists “unbeliev-
able,” Joel Freidman says “we beat
everyone on the street, and the tim-
ing couldn’t have been better.”” Re-
ports on sales for the first three
weeks in July give the third quarter
an excellent start, he notes.

Acknowledging the growth of
prerecorded tape sales, particularly
in the last few months, Friedman in
the next 30 to 60 days will kick off a
test campaign, making available to
customers on an optional basis “'long
box” packaging. Based on success of
Army/Air Force Service usage, he
expects it both to reduce pilferage

not there?

and Tapes.

\

Do you receive only 50% fill on
your orders?
Is price that important?

How long will the consumer keep returning to your
store, to hear you say "It will be a few more days"' . . .
and then you open your next shipment and that
important hit from your present supplier is still

What good is 2 an order???

" WE GIVE 95% FILL ON
ALL ORDERS !

We supply complete catalog of all labels on LP’s
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w

also our business—PRICE RITE.

Contact us today.
Larry Sonin, Pres.

PRICE RITE RECORD CORP.

4245 Austin Bivd., Island Park, N.Y. 11558
(516) 431-8783—Watch for our new Telex #

We supply dealers and distributors world-wide. Of course, our name is

AUGUST TAPE SPECIAL

All $7.98 list Tape on following labels

$419 ea. Minimum order 50 assorted tapes.

Capitol  A&M * Reprise » Columbia * Asylum « WB « Apple » MCA
* T-Neck * Midland & Philadelphia Int’l = Rolling Stone * Elektra
* Swan Song ¢ Atlantic  Atco » Mercury « Epic « Chrysallis « Capri-
corn ¢ Polydor « RCA « RSO « 20th Century

and increase sales for dealers who
participate in the test.

Addressing himself to the lowball
pricing situation here and elsewhere,
Freidman emphasizes thatit’s the la-
bels’ obligation to create a climate
where both the rackjobber and
dealer can both make a profit.

“There’s absolutely no policy shift
on co-op dollars and where they’re
to be spent,” he maintains. “We're
constantly questioning the effects of
the media mix and urge our custom-
ers to investigate everything—radio,
tv and print. We know print works
best in a tight geographical area like
New York City, but in a spread-out
situation like New Jersey, for ex-
ample, radio may be better.”

Looking abroad, Nesuhi Ertegun
foresees the WEA International
structure in place by 1978, with only
two or three more countries due for
WEA companies. “We're now in 11
countries with our own companies,
covering about 88% of the world
market,” he notes. He pointed to
strong business in the UK., Ger-
many, Holland, Japan and Italy de-
spite the varying economic condi-
tions, and crediting the combination
of strong US. product from the
three labels, as well as more local
hits.

WCT’s Horowitz put the bright fi-
nancial picture for the music divi-
sion in perspective: “The climate of
our company seems to turn our
record division executives on. We're
different from the competition in the
respect that there is no corporate
blueprint they have to follow. We
encourage them 0 swing creatively
and ‘friendly competition’ does the
rest.”

DISCLOSE
FACTORS IN
MORSE LOSS

NEW YORK —An inability to an-
ticipate a downturn in market condi-
tions, triggered by the global reces-
sion of 1974, has been cited as one of
the prime factors behind Morse
Electrophonic’s $36.5 million loss in
fiscal 1976 (Billboard, July 24).

This. coupled with fierce compe-
tition from arch industry rival,
Capehart—currently negotiating a
merger with Lloyd's—has sent
Morse, one of the nation’s largest
and best-known suppliers of mid-fi
slereo equipment, into a tailspin that
could affect the entire industry.

Beyond releasing figures of its

(Continued on page 43)

Label’s Income Off

LOS ANGELES—Golden Crest
Records Inc.’s reported income for
the year ending April 2 slipped from
$267.279 on sales of $4 million the
previous year to $233.824 on sales of
$4.1 million. Net shares equalled 26
cents, down from 29 cents.

www americanradiohistorv com

High low NAME 100s) High Low Close Change
39% 19% ABC 32 290 36% 36% 36% +
9% 4% Ampex 10 222 9% 9% % Unch.
9% 2% Automatic Radio 9 17 7% 7% 7% - %
20% 10% Avnet 8 220  20% 20% 20% + %
25% 15 Bell & Howell - 55 20 20% 20% - %
61 46% CBS 12 252  59% 59% 59% Unch.
7% 4Y: Columbia Pic 6 65 5% 5% 5% + %
16% 8% Craig Corp. 6 161 15% 14% 15 - %
63 50 Disney, Walt 23 735 51%  50% 51% + 1%
5% 3% EMI 13 45 4% 4% 4%h + %
26 21 Guif + Western 5 293  24% 23% 24% Unch.
7% 5 Handieman 12 14 6% 6% 6% + %
27 14% Harman ind. 5 15 20% 20 20 - %
8% 3% KTLT 6 4 7% 7% 7% - %
1% 7 Lafayette Radio 7 8 8% 8% 8% + %
25% 19% Matsushita Elec. 18 22 22% 2% 2% + %
36% 29% MCA 5 257  32% 31% 32 Unch.
15% 12% MGM 7 34 13% 13% 13% Unch.
65% 53% 3M 24 405 59 58 58% Unch.
59 41% Motorola 31 133 56% 55% 55% + %
33 19% No. Amer. Philips 8 70 31% 30% 31% + %
23% 14% Pickwick Internti. 4 31 20%  19% 20 - %
5 2% Playboy 25 1 3% 3% 3% Unch.
30% 18% RCA 15 647  29% 28% 29% - 1%
10% 8% Sony 30 844 9% 9% 9% = %
40% 16 Superscope 7 232 22 20% 21% + 1%
47% 26'%: Tandy 11 225 36% 35 35% - %
10% 5% Telecor 8 1 7% 7% 7% - %
4% 1% Telex 11 229 3% 3% 3% + %
7% 2% Tenna 13 57 3% 3% 3% Unch.
12% 8% Transamerica 10 324 1% 1% 1% - %
15 8% 20th Century 6 112 9% 9% 9% Unch
25% 17%  Warner Commun. 6 37 204 20 20 -
40% 23% Zenith 17 122 34% 33% 33% - %
OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
ABKCO, inc. 0 - 3% 3% M. Josephson 7.40 2 7% 7%
Gates Learjet 3.60 68 1% 12% SchwartzBros. 1273 — 4% 4%
GRT 4} 14 12% 13% Wallich’'sM.C. - - 1/16 5/16
Goody Sam 3.04 - 2% 2% Kustom Elec. 7.24 - 2% 3%
Integrity Ent. 4.17 - % % Orrox Corp. 4} 4} % %
Koss Corp. 8.38 1 6% 7% Memorex 15.88 11 27% 27%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by Russ
Gallagher of G. Tsai & Co., Inc., Los Angeles, 213-556-3234, members of the New York
Stock Exchange and all principal stock exchanges.

N.Y. Influx Of Transients
Boosts Retailers’ Grosses

By JIM FISHEL

NEW YORK—The heavy number
of foreign and domestic travelers
visiting this city in the summer has
presented area retailers with a no-
ticeable increase in business.

The lure of lower prices and
greater inventory has helped mid-
town Manhattan retailers parlay
sales to tourists.

In most cases, visitors find the
prices here lower than in their own
locales. In addition, many travelers
find it easy to put several records
mto their suitcase and their coun-
tries don’t object to disks being
brought in for personal use.

The bicentennial celebration,
“Operation Sail” and the Demo-
cratic Convention contributed to
bringing tourists into the city.

According to Ben Karol of the
King Karol chain, the influx of for-
eigners purchasing records at his
Times Square shops has been sig-
nificant.

He documents this increase by the
amount of Canadian currency, in-

ternational travelers’ checks and
charge slips, showing up in the cash
register. Karol says his personnel has

(Continued on page 70)

We call them “Instant Album Co-
vers”. We have 39 in full color
(scenic views, graphic designs, reli-
gious, etc.) which can be imprinted
with your own artist and title at a
fraction of the cost of a custom
cover. (Of course we also do cus-
tom covers.)

Los - Myles Associate’s nc.
160 East 56th Street Dept. A2
NYC,NY 10022 Tel: 758-3232

A

Supptying the graphic nseds of the racord industry for 20 yesrs.

TONY BATTALIA
&
BLUE RIBBON PRODUCTIONS

Wish To Thank

Mushroom & Vulcan Records

for their assistance in making

“] Don’t Want to Say Goodbye/Love Come On”

A Success!

Tommy DeSimone—Blue Ribbon Productions
386 NE 191st St., N. Miami Beach, FL 33179
(305) 651-4187
I Nick Schiralli—(212) 236-2645
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Peter Frampton records exclusively for A&M Records.

Direction: Dee Anthony/Bandana Enterprises Ltd./654 Madison Avenue/NYC 10021
Agency: Frank Barsalona/Premier Talent/888 7th Avenue/NYC 10019
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LOS ANGELES—A progressive
Japanese label is making an attempt
at generating widespread American
appeal for Japanese pop music with
hopes of eventually infiltrating the
US. market.

As its initial steps, For Life Rec-
ords of Tokyo will showcase singer/
songwriter Shigeru lzumiya in a
“feeler” performance at the Trouba-
dour Wednesday (28).

Louie Nishijima, director of the
label’s international department,
admits the Troubadour date is only
to survey the reactions of record
people. press and audience re-
sponse.

Among Japancse labels. For Life
is known as the “rebel.” Says Nish-
yima: “Traditional Japanese labels
are square-minded. They don’t care
to venture out of Japan.”

Established in 1975, For Life has
only four artists, yet their combined

.ACT AT TROUBADOUR

U.S. Market Aim
Of Nippon Label

By ED HARRISON

o SR O I ]

sales totaled a reported $32 million
the first year. Each of the artists is
producer / composer / lyricist / per-
former.

The label’s top selling Yosui
Inoue broke all Japanese music in-
dustry records when his album sold
1.5 million copies. accounting for
$12 million in sales in 1975, Nish-
1jima says.

In fact, For Life is planning on re-
leasing an Inoue LP in the U S. early
next year, containing English lyrics.
Producer Lon Gardner is currently
in Seattle working with six instru-
mental tracks on which Inoue will
later add the English translations.
The album will be cut in the US.
with American musicians.

While Nishijima is uncertain
about U S. success, For Life is mak-
ing plans to open an office in Los
Angeles or Seattle with hopes of se-
curing a distribution deal.

AMERICAN
FLYER

Guitar: The co-founder
of The Velvet Underground,

SO

ngwriter of the

Velvets’ final album,
lead guitarist for
Lou Reed...

General News

|| e

ROCKIN’ FORD—Steve Ford (right),
son of President Ford, is showing up
at more rock shows than Elton John
these days. Here he’s backstage at
Anaheim Stadium with Gary Wright
and the keyboardist’s wife, Tina.

99-Cent Kiddie
Singles In Fall

NEW YORK-—Children’s Rec-
ords of America has come up with a
series of new prepacks, displays and
product for fall release.

The most important innovation
by the company is the start of the
Sesame Street Top 40 single 99-cent
line. which will be shipped in early
August.

The four prepacks are “Sesame
Street Original Cast Favorites.”
“Muppet And Monster Stars Of
Sesame Street,”” “Sing And Play
Along With Sesame Street’s Ernie
And Bert” and “"Sesame Street Mup-
pets’s Introduction To The Alpha-
bet.”
totes, which are being promoted
through the J.C. Penney catalog.
Each contains seven singles.

Another plus to the company’s
growth is a recent distribution deal
with Pickwick Records of Canadu,
which will include the entire Sesame
Street line.

Eclectic Direction
For New CBS Label

By JIM MELANSON

LOS ANGELES—*Our musical
direction will be fairly eclectic: we'll
be interested in most forms of music
and we'll not be trying to type cast
various musical sounds,” says Larry
Harns, named vice president and
general manager of the new CBS la-
bel which will be based here (Bill-
board. July 17).

Harris, 41 years old, and most
recently vice president, business af-
fairs and administration, CBS Rec-
ords, indicates that the label should
have around five artists on its roster
a year from now. (Reports circulat-
ing here were that Joan Baez and Joe
Walsh are among the first acts
signed.)

As for when he expects the label’s
first product to hit the streets, Harris
says thatit’s all contingenton the ne-
gouiations and. then, when finished
recordings are ready. He declines to

‘31 Greatest Hits’
in Aug. Promotion

CHICAGO—Thirty-one greatest
hits LPs are being spotlighted in Au-
gust in a major promotional effort
from Phonogram/Mercury.

Spearheading the push is “The
Best of B.T.O. (So Far),” a new re-
lease encompassing four of the Ca-
nadian act’s gold singles.

Catalog material from Rod Stew-
art. Chuck Barry, Jerry Lee Lewis,
Uriah Heep. the Platters, Leslie
Gore. Patti Page, the Swingle Sing-
ers and Sarah Vaughan. among oth-
ers, is being featured.

“Mercury Greatest Hits Month”
also taps existent country compila-
tions from Tom T. Hall. Roger
Miller, Johnny Rodriguez, Faron
Young and the Statler Brothers.

Crocker Indicted In N.J.

® Continued from page 3

leged Crocker transactions. Last
April, Coombs pleaded guilty to an
unrelated charge in Philadelphia
and was fined $1.000.

The grand jury. informed sources
say. has questioned several disk
Jockeys from the New York City
area in the past year in an effort to
find out which companies and exec-
utives were making cash payments
to disk jockeys and program direc-
tors. The sources say that if the disk
Jockeys cooperated they were given
immunity from prosecution.

If they did not cooperate of if they
tried to hide the truth, the sources
say they would then be indicted.

Since the payola investigation be-
gan more than two years ago. only
two deejays have been indicted. in-
cluding Crocker. The first was Paul
Burke Johnson. former program di-
rector of station WAOK in Atlanta,
Ga.. who was also charged with per-
jury before the Newark grand jury.
Last January, Johnson pleaded
guilty.

FBI Chi Raid

CHICAGO-Ten 8-track player-
recorders, three turntables and a cas-
sette recorder which were allegediy
being used to manutacture unau-
thorized duplications of copyrighted
sound recordings were seized in a
raid by FBI agents of Robert's Eyes
and Ears here.

Robert’s allegedly used the equip-
ment o duplicate tapes to order, as
well as o maintain an inventory.
More than 900 tapes were seized in
addition to the equipment.

www.americanradiohistorv.com

Sources say the grand jury is ex-
pected to hand up more indictments
later this fall. In all, 21 individuals
have been indicted since the investi-
gation was launched.

Crocker’s arraignment is sched-
uled for July 30 before Judge Fred-
erick B. Lacey here.

make any predictions when product
debut will take place.

Joining Harris in the label’s head-
quarters here will be a head of a&r. a
national promotion director, a pub-
licist and a product manager. A na-
tional promotion staff will be set up
shortly, independent of CBS/Epic
operations.

While the label. the first to be
formed in-house since the birth of
Epic. won’t have an a&r staff based
in New York or Nashville, Harris
emphasizes that any talent search
won’t be limited to the West Coast.
“If an artist is someone we rzally be-
lieve in, we’ll want him.”

Harris states that he was first ap-
proached for the job by Ron Alexen-
burg, vice president and general
manager, Epic/Associated Labels,
early this summer. Plans for the new
label were initially worked out by
Alexenburg, Walter Yetnikeff, pres-
ident, CBS Records Group, and
Bruce Lundvail. president, CBS
Records Division, with corporate
approval from above.

While Harris reports directly to
Alexenburg, actual day-to-day run-
ning of the label is solely in his
hands.

Harris will continue 1o headquar-

(Continued on page 70)

Motown Action

® Continued from page 3

Chris Hamilton, former assistant
to the national promo chief, has
been elevated to coordinator of the
new LP promo wing, where she will
work with Diane DiMaggio, West-
ern pop album manager. based in
Los Angeles, and Tom Rogan, ex-
Scepter promo rep who will handle
the Eastern half of the U.S. out of
New York. Supporting will be a five-
person pop regional management
team, composed of: Frank Seiarra,
Eastern, Philadelphia; Lenny Sala-
mone, West Coast, Los Angeles; Ar-
nic Leeman, Midwest, Detroit;
Wayne Fogel. Southern, Charlotte:
and a Southwestern rep to be
named. Motown is also adding its
first full-time local promo man in
Atlanta in two weeks.

SHORT & SWEET
$ 339

One Price & One Price Only
for any $6.98 LP

Not 1 Week Only

No Box Lots Required
Any Quantity is an Order

“SAME-DAY DELIVERY SERVICE

UPS, TRAILWAYS, GREYHOUND, AIR EXPRESS

*Call us at (212) 347-3530 or
(516) 213-2250

ALL-BORO RECORD
& TAPE

176 CENTRAL AVE. - FARMINGDALE, N.Y. 11735
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“Showdown.’

AXW842-Y

Ready To Kill:

From Olé ELO Electric Light Orchestra’s Greatest Hits / Hm”'cé{‘é”[g‘"'m\rm\]

comes their newest single: "Showdown’ Already on/ %5 o ny S

oL vty OVER

is spreading nationally and ready to kill. {"" 5
B new hit from a Greatest Hits album. {23572

“"Showdown” from Gle’ELO. On United Artists Records. UALA-630-G

SEE ELO ON TOUR THIS SUMMER:
8/9-12 Los Angeles, CA. 8/21  Edmunton, Canada d1 Toronto, Canada

8/14  LasVegas NEV. 8/22  Calgary Canada 94 Montreal, Canada
8/16  San Diego, CA. 8/24  Winnepeg, Canada 978 Detrott, ML

8/18  Oakland, CA. 8/26  Chicago, ILL. Telt

8/19  Seattle WA. 8/30 Cleveland, OH. < l "

© 1976 United Artists Music.ang Records Group. Inc

www americanradiohistorv com
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Producers Plan a Label

® Countinued from page |

their opening, and to get as much
airplay as possible for those tunes on
radio stations across the country
with particular emphasis on the East
Coast where most of Broadway the-
alergoers reside.

Each show will finance its own
record(s) with moncy from its capi-
tal investment, estimated at about
1% of that cash outlay, and will
maintain exclusive rights to the
property, leaving it free to negotiate
with a commercial label for broad-
base consumer release of the prod-
uct at a later date.

First records to be released on the
new label will come from the show
“A Broadway Musical,” produced
by Norman Kean. who also pro-
duced “Me & Bessie” and a number
of other Broadway hits. “A Broad-
way Musical” is scheduled for a
spring 1977 opening, and rotates
around two producers putling to-
gether a black musical. Two singles
from the show arc slated for release
early this fall.

According to Kean. who sits on
the board of governors of the
League of N.Y. Thcaters and Pro-
ducers, most producers who have
seen their music hurt by diminishing
interest in Broadway by commercial
record companies, are fired by the
potential of the new label. and are
supporting it.

He also claims that investorsin the
upcoming show A Broadway Musi-
cal,” have offered to increase their
cash outlay based on the added le-
verage they feel Shubert Alley Rec-
ords will lend to the show.

A special distribution department
is being created to handle the dis-
pensation of Shubert Alley Records
to radio stations and other promo-
tional outlets.

Kean stresses that Shubert Alley
Records will not attempt to take its
products to the consumer market,
but will use any consumer demand
created by radio airplay or other
promotions as negotiating clout
when it meets with commercial
record companies interested in the
propertics.

Creation of Shubert Alley Rec-
ords was based on a proposal to the
Broadway show producers by Mor-
ton D. Wax Promotions, a New

York-based company which has
done record promotions for such
Broadway shows as “Golden Boy.”
“Cabaret,” “The Rothschilds,” “Oh
Calcutta,” “The Magic Show,” “Me
& Bessie.” “My Fair Lady,” the just
opened “Guys & Dolls,” and the up-
coming, “Hellzapoppin.”

Within recent years there has been
a diminishing interest in Broadway
show music by commercial record
companies which feel that show mu-
sic does not have the same commer-
cial potential as current pop music.
It was this attitude that prompted
the producers of “Raisin,” to create
Dry Grape Records, an independent
label not 100 long ago.

A similar promotional record la-
bel. Flagpole Records, has also been
established by producers of tv com-
mercials, who. like the Broadw ay
show producers, also feel that their
music is being short-shrifted by
commercial record firms. Flagpole
Records will be structured along the
same lines as Shubert Alley Records.

RADCLIFFE JOE

Bare Grants

® Continued from page 4

lion for the fiscal year covering Oct.
1. 1976-Sept. 30, 1977: $2 million
less than what the Arts Endowment
requested. However, the figure is a
$3 million increase over appropria-
tions for 1976.

The new grants are in addition to
the $205.000 bloc grant to the Cali-
fornia Arts Council under the En-
dowment’s Federal-State  Partner-
ship Program. Grants in this
program support arts agencics
throughout the country, providing
moncy for locally sponsored pro-
grams and arts scrvices.

Subsequent grants will be an-
nounced once they are approved by
the Endowment's advisory pancls
and the National Council on the
Arts.

Because this is an clection year
there scems 1o be some doubt as to
how the Endowment will be af-
fected. “The election won'taffect the
Endowment.” counters Hanks. “Pol-
itics don’t {it in. We're in the cn-
viable position of having support
from both sides.”

RACK JOBBERS
WHOLESALE DISTRIBUTORS
I TAPE & RECORD PROMOTIONS

‘!c'

Q ~oj

i , a2 e
1, (CANDY SR RECORDS .
1 (215 695-3930 371 South Main St 3 2;3:2;22, i

Freeport, N.Y. 11520—~U.S A,

(516) 379-5761

I (212) 895-3931

[OUT OF NEW YORK STATE, CALL TOLL FREE 800-645-3747]

i
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General News

Stax Fee

® Continued from page 6
in Montgomery, Ala.. and was re-
turned to Memphis for the trial.

Harwell, Bell’s co-defendant, is
serving a five-year sentence on fraud
and embezziement charges which he
pleaded guilty to in April 1975. His
main defense in the trial with Bell is
that when he pleaded guilty in 1975,
it covered all the wrongs he com-
mitted. and therefore he should not
be convicted again.

Gibson, questioned by Assistant
U.S. Attorney John Mulrooney, tes-
tified that he and Harwell were part-
ners in Action For Ideas Inc., a com-
pany Harwell and he started to act as
a liaison between bunks and the
record industry.

Gibson testitied:

Thatwhen heand Harwell tried to
obtain loans for Stux from New
York banks they were told they
necded more complete financial
statements from the company.

That 10 make Stax’s status more
favorable to the hank he and Har-
well prepared false financial state-
ments.

Mulrooney asked:

Q. Where did you get figures for
these statements?

A. We just made them up.

Gibson also testified that Bell
once showed him how “he could
sign Mr. Bell’s name as well as Mr.
Bell could.”

On cross-cxamination. James F.
Neal. attorney for Bell. tried 1o im-
pcach Gibson’s testimony by bring-
ing out that he had been convicted
or had pleaded guilty to six offenses
related to bank fraud.

Roger Shelicbarger of Atlanta, a
business consultant hired bv Union
Planters National Bank 1o take over
the Stax property and asscts after the
bank foreclosed last vear. testified
he had read the memos Harwell had
written 1o his supceriors at the bank.

He testified that portions of Har-
well’s memos from 1972 and 1973
made claims not supported by facts.
He said one memo asked for a $3
million line of credit to establish
record outlets in Chicago and De-
troit and a direct mail arrangement
with a record club.

The $3 million loan was made. he
testified, but only $100.000 was used
to set up a record outlet in Chicago
and the rest was used to “supple-
ment Stax’s deficient working capi
tal.” No outlets in Detroit or direct
mail arrangements were made. he
testified.

Meanwhile. in Bankruptey Court,
Judge William B. Leftler ruled
Thursday (22) that Stax is bankrupt.
The ruling came after Stax had been
shut down for seven months by an
involuntary bankruptey action filed
by three creditors.

N.Y. Times

o Comtinued from page 3

rosy. New York Times Music had set
great store in the Lerner-Bernstein
musical 1600 Pcennsylvania Ave-
nue,” which folded a week after
opening here earlier this year. Origi-
nally financed by the Coco-Cola
Co.. The Times is understood to
have put some $80.000 into the
property.

The Times acquired the Metro-
media-Tommy Valando firms in
November 1973, for a sum reported
10 be about $4 million. The catalog,
strong in Broadway musicals. in-
cludes such propertics as “Fiddler
On The Roof” "Godspell,” “Caba-
ct” and “The Rothschilds,” among
many others.

www americanradiohistorv com

Court And lllegal Dupers

® Continued from puge |

ally surfaced in past actions sceking
to regularize unauthorized dupli-
cation via legislative moves both on
the state level and national level.

The Justice Dept. disclosed its in-
tention to pursue pre-1972 dupli-
cators sonic two years ago, following
decisions by four U.S. Circuit Courts
that “similar use” under compulsory
licensing does not allow for copying
another’s recording.

Similar use, the courts held.
merely entitles one 1o make a new
recording of a tune on which a first
recording has alrcady been made. so
long as statutory royalties are paid
the copyright owner.

In his opinion denying the Gra-
muglia petition, Judge James T. Fo-
ley rejected arguments for “declara-
tory and injunctive relief against
threatened prosecution.” He stated
the arguments were without merit
since the plaintifts allege they had
not yct engaged in activities the cir-
cuit courts had held illegal.

“There is no present danger of
prosceution,” the judge said, since it
was only given as the plaintiff’s in-
tention to duplicate older pre-1972
recordings.

In its complaint, Gramuglia stated

Expansion Of

® Continued from page 6

side—all of this will be contained on
the inside sleeve.

Another move is the introduction
of a commercial 12-inch 45 r.p.m.
disco single. Each of these disco sin-
gles will be packaged with onc or
two titles on cach side and the record
label will have a picture of the artist.

Initial 12-inch disco relcases are
George Benson's “Good King Bad”
and “Summertime/20017; and Lalo
Schitrin’s “Flamingo.” “Quiet Vil-
lage,” and “Jaws.”

In order to supplement its quest to
become a multi-faceted label, Creed
Taylor, CTI president. has begun to
use indic producers. First project is
the Sea Wind LP produced by jazz
drummer Harvey Mason.

Wagner, a marketing specialist,
was brought into the company scv-

that they intended 1o make and sell
recordings of songs taken from 78
r.p.m. disks. The plan was 10 “sub-
stantially enhance” these recordings
by dubbing in additional material.
The resulting “new™ recordings.
bearing the original titles and the
names of the recording artists would
be grouped into compilations which
the duplicator would then copyright
as his own. Statutory mechanical
royalties would be paid or offered to
publishers of the songs.

The plaintiff's argument that it
could not be considered an infringer
if it was denied the benefit of the
compulsory license called forth the
judge’s review of the four circuit
court decisions.

The judge also gave short shrift to
a claim that the position of the Jus-
tice Dept. and the circuit court deci-
sions would deprive the public of
many older popular recordings now
unavailable commercially.

“I cannot discern how the public
has consututional or statutory righis
lo purchase recordings that are no
longer available.” Jud}:e Foley said.
In any case, he didn't see that the
plaintiffs “have standing to argue
such a case on behalf of the public.”

The court decision was handed
down July I3.

CTI Label

eral months ago to beef up CTI’s ex-
posure and identity.

Among the mdrl\umg techniques
he banks on to achieve this goal are
the distribution of a promotional LP
of the new releases designed for in-
store play and the use of promo-
tional posters and displays.

Another device utilized by Wag-
ner is the manufacture of T-shirts
(featuring the cover photo from the
Schifrin LP), thatare only available
through a card found on the inside
of the album.

Wagner fecls that this will also
give the label a good share of free
promotion via “portable bill-
boards.”

Another benefit of this mail-order
business is that it forms a composite
list of CTI buyers around the coun-

iry.

— —RECORD RETAILERS!—

Looking for

SERVICE ¢ FILL ¢« PRICE?
ry
ALL RECORD

DISTRIBUTING,

44 Bond Street, Westbury, N.Y. 11590
516 997-7160

ALL

- Same Day Service
+ Free local pick up and
delivery service

TERMS: Domestic—COD

TELEX:

THE TOP SINGLES

THE TOP DISCO SINGLES

THE BEST OF OLDIE '45s

THE TOP SELLING LPs plus 20,000 titles
THE TOP SELLING TAPES plus large inventory
THE CREAM OF THE CUT-OUTS

THE SERVICE DISTRIBUTOR OF THE WORLD

What Others, Promise, All Records Delivers
+ Hit Sheets for LPs and 45s

Call or write for prices and weekly specials

Foreign—Letter of credit

144621 ALLRECORD WERY

WHOLESALE ONLY—MINIMUM ORDER TO SHIP $100.00
(Member of NARM)

INC.

supplied FREE
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FOR LT.D,THEIR NEW ALBUM IS THE BIG
STEP TO CENTER STAGE THAT HAS BEEN
YEARS IN THE MAKING.

with new incentive from the
group's lead vocalists, Jeff
and Billy Osborne, tahey
gos streamlined and
supercharged and got
together with the pro-
duction team of Larry
and Fonce Mizell (the
Blackbyrds, Donald
Byrd, Bobbi Humoh-
reys). And now, after bril-

The love, togetherness
and devotion of LT.D. is
finally paying off.

One night last year,
they opened for the
Average White Band.
After that one date
AWB asked them to
open for the entire tour.

Since that experi-
ence and others with
the Isleys and the O’Jays, Jantly refining and sclidi-
L.T.D.s sound began to take fying tkeir sound, LT.D. has
on a new, sharper focus.Inshort, made “Love To The World”

L.T.D.is Love,Togetherness and Devotion.“LOVE TO THE \VORU)” is their new album.
ON A&M RECORDS & TAPES bt o s it s once it

FLASH"
THE NEW LT.D. ALBUM IS CREATING MORE EXCITEMENT THAN EVER BEFORE...RADIO, DISCO,
AND IN-STORE ATRPLAY AND SALES ALREADY FAR SURPASS THEIR FIRST TWO ALBUMS. ..

THIS IS THE ONE"

L.T.D. is now with Michae!l Martineau of Gemini Artists Managzment
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Walter Yentikoff, president, CBS
Records Group, at the opening
meeting.

® Continued from page 3

the label is enjoying the best six
months in its history, with sales up
39% over the same January to June
period of last year, according to Paul
Smith, vice president, marketing
and distribution, CBS Records. who
also told staffers that for each month
of the record breaking period they
outbilled the corresponding month
in any prior year.

A barometer of the kind of sales
success the label is having this year,
according to both Walter Yetnikoff,
president, CBS Records Group, and

Personnel present walking advertisements enroute to their meetings.

CBS Convention Report

Baez To CBS; Hint Of Price Rise

Bruce Lundvall, president, CBS
Records Division, is the tally of gold
record awards the label came into
the convention with—19 gold LPs
and five gold singles, a record for the
period and well over last year’s half-
year total of 17 such awards.

The Baez signing came in a speech
delivered by Larry Harris, head of
the new Coast-based label. It was
also learned that discussions are un-
derway on whether Burton Cum-
mings, ex-leader of Guess Who (and
already inked to CBS) and Walsh
would record for the new label.

News of the “probable” suggested
list price increase came from Lund-
vall in a keynote address Thursday
inorning. “We must realistically ad-
dress ourselves to the spiraling costs
that continually threaten to erode
our bottom line. The escalating cost
of artist signing and renegotiations,
new copyright law, manufacturing
increases and the higher costs of
marketing support as we expand our
use of media and undertake touring
obligations, must result in selectively
taking new album releases to a
higher list price level.” he said. “We
will be prudent and our planning
wil! be thorough, but our variable
pricing increase will probably take

Vitality Of Intl Div.
Stressed By Asher

LOS ANGELES—It was a shared
spotlight between the CBS domestic
and international divisions at the
company’s convention once again
this year. especially with more than
200 CBS Records International ex-
ecutives from all over the world in
attendance.

International activitics for the
week included seminars on market-
ing strategies, publishing and a&r,
with special emphasis placed on
changing musical trends around the
world.

In an address to the general con-
vention Friday (23). Richard Asher.
president, CBS Records Inter-
national, noted that the division has
operating companies in 26 different
countries and a total personnel roll
ot'7,000, most of whom are nationals

Plaques Awarded
Sales, Promo Folk

LOS ANGELES—CBS sales and
promotional field statfers were hon-
ored with plaque presentations at
the convention for their excellence
in performance the past year.

Receiving the special recognition
were Mike Atkinson, Columbia re-
gional promotion marketing man-
ager, Western region; Al Gurewitz,

(Continued on page 61)

in their own country working for the
local CBS operation.

Asher praised domestic CBS exec-
utives and artists for both the coop-
eration that has developed between
the two divisions and the sales suc-
cesses the international label has
achieved with U.S. product abroad.

“On the other hand.” he said. “we
cannot look only to the U.S. as our
repertoire source. The growth of na-
tionalism in musical tastes in many
areas of the world coupled with local
markets diverging from the U.S..
makes the need for us to develop our
own local artist roster in every area
of the world greater with each year
that passes. Right now, probably less
than half of the records CRI sells
originate in the U.S.”

Overscas artists singled out for
praise by Asher included Tina
Charles. Biddu, Sailor. David Esscx.
the Sutherland Brothers. Kokomo,
Gasolin, Dave, Joe Dassin, Gerard
Lenoman, Gigiolo Cingietti, I Pooh,
Lolita. Tish Van Leer, Roberto Car-
los and Vicente Fernandez.

Such domestic acts as Bob Dylan,
Santana. Neil Diamond. Paul Si-
mon, Art Garfunkel, Johnny
Mathis, Barbra Streisand. Andy
Williams, Johnny Cash. Tammy
Wynette, the Three Degreces, the
Blue Opyster Cult. Johnnie Taylor,
Billy Joel, Aerosmith, Ted Nugent,

(Continued on page 61)

place before the end of this calendar
year.”

Lundvall etaborated later thatany
increases would be directed at prod-
uct from superstars. He declined to
discuss how much of an increase the
label has in mind.

Also in his address, Lundvall

noted that, “Even a cursory study of

our industry lays bare the cold real-
ity that our primary buying au-
dience is shrinking and industry
growth while healthy, will not enjoy
the expansive proportions that we
experienced in the 60s. The strategic
game plan for the future then must
be market share. And our primary
goal is to carve out the largest pos-
sible piece of that pie.”

While Lundvall offered these so-
bering views, he also strongly
praised the accomplishments of the
entire label staff in lifting CBS to
new levels of success. He predicts a
continuance of that success t00.

A balanced product flow, artist
development, the resurgence of CBS
in the country music field and the la-
bel’'s commitment to across-the-
board involvement in music (jazz.
ré&b. classical, pop and rock) main-
tain their high priorities, he said.

The exposure of “straight ahead

11 Albums In
Multi-Media
Presentation

LOS ANGELES—More than 77
albums and 16 singles trom Colum-
bia and Epic/Associated Label artists
were previewed via multi-media
presentations here. A goodly num-
ber of the disks represent debut ef-
forts from newly signed acts to CBS.

On the Columbia side. the prod-
uct list topped 40 titles. among
which were works by such artists as
Earth, Wind & Fire: the Miracles,
Herbie Hancock, Laura Nyro, the
Fania All-Stars. Freddie Hubbard.
Tony Williams. Hubert Laws, Jon
Lucien. Mae Davis, Bill Withers,
Andy Williams. Journey. Tom Jans,
Cecilio & Capono. Flo & Eddie,
Johnny Cash. David Allen Coe. Earl
Scruggs. Roy Orbison. Chip Tavlor.
Bobby Scott. Paul Lynede. Burton
Cummings. Tony Bird. Mingo
Lewis. John Reid. Denicce Wil-
liams, Zim Zemarel, Valerie Carter,
Dave Donohue, Wah-Wah Watson,
Marie Cain. Tyrone Davis. Ned Do-
heny, Cash McCall and Libby Titus.

In the Epic corner. LPs previewed
include works by such artists as the
Jacksons and Michael Jackson, La-
belle. Ted Nugent, Johnny Rivers,
Michael Murphey, Minnie Riper-
ton, Jimmie Spheeris, Rupert
Holmes. Bul Horn. Dan Fogelberg
(on Full Moon/Epic), Johnny Pay-
check, Tammy Wynctte and George
Joncs (separate and joint albums),
Kinky Friedman, Harlan Sanders.
Gasolin, Herb Pcterson, Boston,
Nino. Webster Lewis, Jim Peterik,
Turley Richards, Richard Supa.

(Continued on page 61)

Hammond Tribute

LOS ANGELES-—Well-liked in-
dustry veteran John Hammond,
whose accomplishments in the jazz
and pop adr field are numerable,
was given a special filmed tribute at
this year's convention.

Hammond. who recently semi-re-
tired from his post of vice president,
artist development. CBS Records.
first became associated with the la-
bel in 1932 when he produced
recordings of Fletcher Henderson.

www.americanradiohistorv.com

hard rock 'n’ roll bands to young au-
diences was given special mention,
as were singles sales and the label's
recent surge in this area.

The theme of teamwork and indi-
vidual effort ran throughout the
convention, in speeches by Yeini-
koff. Lundvall; Richard Asher, pres-
ident, CBS Records International;
Smith; Ron Alexenburg, vice presi-
dentand general manager, Epic/As-
sociated Labels, and Jack Craigo,
vice president and general manager,
marketing, CBS Records, who was
also chairman of the convention it-
self.

Interestingly, CBS’s strong moves
in the signing of talent in recent
months. especially talent from other
labels with established careers,
seemed to become clearer here. The
message appeared to be: “Give us
the talent, developing or established,
and we’ll use our marketing, a&r
and promotional expertise to lift
them to new commercial highs.”

In another area, custom labels
now known as associated labels,
Alexenburg noted that for the past
six months associated label net bill-
ing was up $2 million over last year’s
figures for the period. Alexenburg,
like Lundvall, also gave strong

What's playing? CBS, indicates the

boxoffice at the Plitt Theater across from

Billboard photos by Bonnie Tiegel

Bruce Lundvall, president of the

CBS Records Division, addresses
the opening day gathering.

praise to the accomplishments of his
staff.

Both executives placed special
emphasis on the recent strength-
ening of in-house producer func-
tions as well.

Responsible for staging the live
shows here was Sam Hood. direcior,
artist development. and Jock
McClean, manager, artist services.
Sound and lighting chores went to
Showco. And, Roselind Blanch, di-
rector, merchandising planning and
administration, coordinated and ex-
ccuted all arrangements.

the Century Plaza where meetings were held.

Merchandising And
Promo Staffs Meet

LOS ANGELES- Local and re-
gional staffers of CBS’ promotion
and merchandising departments
held a series of meetings here as part
of this year’s annual company con-
vention.

The Columbia promotion semi-
nars was chaired by Stan Monteiro.
vice president. national promotion.
while the Epic mecting was headed
by Jim Jefferies. director. national
promotion. Both sessions dealt with
such topics as the setting of depart-
ment priorities. communication be-
tween a&r and promotion, merchan-
dising and new artist development.

Also on the agenda was a general
meeting for all promotion personncl
which included a presentation by
Paul Smith. vice president. sales and
branch distribution. CBS, on initial
service and reservicing procedures.
There was also a “What Is A Promo-
tion Man?” panel chaired by Jack
Craigo, vice president and general
manager. marketing, CBS, on what
is expected of local promotion man-
agers and what they can expect in
terms of home office support.

The contribution of album graph-
ics and the development of a pack-
age from the design stage to final
production were among the topics of
a merchandising session chaired by
Maurice Baumsteim, media consult-
ant. and John Berg. vice president,
art package design. Columbia.

A presentation on the methods of
upgrading the quality and presenta-
tion of CBS recording artists in the

print media was given by Roz
Blanch, director. merchandising
planning, administration. CBS.
Other presentations were made on
merchandising strategies, as well. by
Bruce Harris, director. merchandis-
ing and product management, Epic/
Associated Labels, and Tony Mar-
tell. vice president, marketing, CBS
Records. Nashville.

5 Shows On Tap:
26 Acts Onstage

LOS ANGELES-—Some 26 re-
cording acts, most new to the CBS
label. performed at the convention.
In all. five shows were presented, in-
cluding one all-country music show-
case.

The country show. staged at the
Santa Monica Civic Auditorium tol-
lowing a CBS Records International
clambake Tuesday evening, ran
nearly 32 hours and featured such
artists as George Jones. Johnny Pay-
check. Johnny Gimble. Brush Ar-
bor. Mary Kay Place, Charlie
McCoy, Rusty Weir. Johnny Dun-
can. Marshall Chapman, Barbara
Fairchild. Marty Robbins. Harlan
Sanders and Charlie Rich.

The following night. entertain-
ment came from the likes of Burton
Cummings. ex-leader of the Guess
Who. Rick Derringer and his group
Derringer, the Miracles and Tower
Ot Power.  (Continued on page 61)
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back again
harpers bizarre

BILLBOARD RECOMMENDED LP 7/10/76

Billboard Jose-Up

HARPERS BIZARRE—As Time Goes By, The Forest Bay Company DS 7545-LP

“A highly imaginative, goodtime pop album. The quartet comes across
like musical chameleons, covering songs of every conceivable style.”
Paul Grein 7/17/76

FROM THE GROUP THAT BROUGHT YOU

“FEELIN’ GROOVY”

For distribution contact Forest Bay Company or California Record Distributors or

ABC RECORD & TAPE SALES 729 S. Fidalgo St., Seattle WA 98108 HEILICHER BROS.—ST. LOUIS 1401 N. Price Rd., St. Louis MO 63132
ACTION MUSIC 6541 Eastland Rd.. Cleveland OH 44142 HEILICHER BROS.—TEXAS 1321 Roundtable Dr., Dallas TX 75247
APEX-MARTIN 467 Mundet Place, Hillside NJ 07205 HOUSE DISTRIBUTING 4641 Troost, Kansas City MO 64110
CALIFORNIA RECORD DIST., INC. 731 West Wilson, Glendale CA 91203 M. S. DISTRIBUTING 7901 N. Caldwell, Morton Grove IL 60053

CHIPS DISTRIBUTING 2750 N. Broad St., Philadelphia PA 19132 MUSIC CRAFTS DISTRIBUTING 296 Mokauea St., Honolulu HA 96819
ERIC MAINLAND DIST. CO 1460 Park Ave., Emeryville CA 94608 MUSIC TREND 24611 Crestview Ct., Farmington MI 48024

HEILICHER BROS.—FLORIDA 13145 N.W. 45th Ave., Opa Locka FL 33054 0. S. MUSIC SERVICE 26 Clark St., E. Hartford CT 06108
HEILICHER BROS.—GEORGIA 4600 E. Frederick Dr.,S.W., Atlanta GA 30336 SUPREME DISTRIBUTING CO. 1000 Broadway, Cincinnati OH 45202
HEILICHER BROS.—MINNESOTA 7600 Wayzata Blvd., Minneapolis, MN 55426

Forest Bay Company

Jim Scoppettone California Record Dist., Inc.
703 Canham Road 731 West Wilson
Scotts Valley, CA 95060 Glendale, CA 91203
(408) 438-0729 (213) 245-6464

www.americanradiohistorv.com
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SAYS YATES OF L.A’s KLOS

Editor’s Note: Tom Yutes, program
director of KLOS in Los Angeles,
took an FM station that was an also-
ran and suddenly 100k it up against
the big boys—the 50.000-watt AM
stations—and has achieved enormous
ratings success. Here, in this article he
spells out some of his thoughts about
albums today in programming.

Ten years ago, owning an FM ra-
dio had about as much meaning as a
milking stool under a bull. FM was
the province of classical music. for-
eign language broadcasts, jazz afi-
cionados and a few. excellent, easy
listening formats with an audience
well over 30 years old.

Ten years later, every major mar-

ket counts at least three FM stations
in the top 10 and. in every major
market, at least one of those FM sta-
tions is some type of album rock.
Why? The answer’s simple, but. like
most simple things, people tend to
look too hard and too closely and
really miss the trees for the forest.

There’s an incredible mass of as-
sumptions, meaningless labels and
general misinformation about al-
bum rock for that very reason.
People insist on complicating, cate-
gorizing and compartmentalizing
things to a point where the original
concept loses its meaning.

One of my favorite stories is about
a professor who had a trained flea.
This flea would jump on a simple
verbal command and the professor
decided to perform an experiment.

He pulled 4 leg off the flea, gave it
the command and the flea still
jumped ... not as well, but he
jumped: he pulled another leg off:
flea jumped again, slower. but still
Jjumping. Then off came legs three,
four and five. Every time the flea
still made his jump. Then the profes-
sor pulled off the last leg, gave the
command. and the flea just laid
there. The professor’s conclusion?
When you pull all the legs off a flea.
they go deaf. We have a lot of people
around who can probably relate
very well to that professor.

Album rock radio has become
what it is for two simple reasons:
The state of the art is such that FM
stations are no longer underpowered
weaklings: in terms of signal and
technical capabilities, FM is right
there with AM—and the availability
of FM is greater than ever: in almost
every large market more than 90% of
all homes own FM radios.

Next, FM has come of age profes-
sionally. Management. talent, staff,
engineers—all the people who make
up an FM station—have become in-
credibly more professional. The pro-
fessional values that made WABC
and WLS and stations like them the
monsters they are today are now
present in FM radio.

And while we're on the subject,
let’s not make the assumption that
FM is going to make AM curl up
and die. No way. That’s taking the
line of the folks who told us a few
years back that television was going

Radio-TVProgramming

Tom Yates

to wipe out radio, it didn’t happen.
What did happen was that radio
got up on its hind legs and roared
back and a whole ncw breed of pro-
grammers arrived on the scene and
there’s still no end in sight. It's the
same thing with FM versus AM.
Sure. we're pushing AM and push-
ing them good: WRIF is breathing
all over CKLW in Detroit: WPLJ is
the number two rock station in New
York right behind WABC, accord-
ing to the April/May ARB: KLOS is
still giving KHJ a run for the money,
and the best part is that the listeners
are the ones who benefit (and isn’t
that supposed to be the point? Aren’t

we supposed to entertain?).
In short, what I'm saying is let’s
{Continued on page 24)

LITTLE ROCK 50,000-WATTER.:

Album Rock Big On Both FM-AM | KAAY Eschewing
. Typical Playlist

LOS ANGELES-—Radio stations
today have to specialize and go after
a particular audience, insists Wayne
Moss, program director at KAAY in
Little Rock, Ark.

“Balance, 100.” he adds. “is im-
portant. We don’t have a typical
playlist here. We play 40-45 hits and
a lot of new gold. These are records
which have stopped selling, but are
still big records with good demo-
graphic appeal. They must have in-
stant recall. We try to remain flex-
ible. Id rather play old hits than new
ones coming up.”

Moss admits there is lots of com-
petition in his area, as elsewhere,
“And it 1s getting better all the time.
Everybody is formatted. Even coun-
try music stations have learned from
Top 40 and other stations. And they
all are doing good jobs.”

He notes that FM stations are
doing well in the market, and three
country format stations “are all
good, including a *folksy’ disk jockey
because this is a “folksy” area.”

KAAY is a 24-hour, contempo-
rary outlet with 50,000 watts. aiming
at the 18-35 and 18-40 audicence.
“We have a heavy black audience.
Our white audiences are used (o
black music. We play Aretha. Diana
Ross. We play 25% black music. We
play some country music. t00. We
play the hits.”

There is a big intlux of disco mu-

sic in the Little Rock area. “but we
don’t rely on disco. We have to pro-
gram hits. We play the best of all
music--disco, pop. black.”

In order to keep up with the com-
petition. Moss says he tries to pro-
gram a little harder—play the his.

Near the quarter hour. he says.
“for quarter hour maintenance. we
like to do two golden oldies. And at
night we have very good coverage
into many states. We play our pro-
gressive album cuts then.”

The station is owned by Multi-
media Inc. of Greenville, S.C..
which purchased it from Lin Co.

Ralph A. *Pat” Walsh is retiring
as general manager after 11 years,
and on Aug. § James Tandy comes
in as the new g.m.. moving over from
WSIX in Nashville.

Multimedia is building a new
70.000-square-foot structure for
KAAY and sister FM station KEZQ
in downtown Little Rock. on the Ar-
kansas River. to open in late Sep-
tember or early October.

The station’s lincup includes
Sonny Martin from 6 to 10 a.m.:
Wayne Moss 10 to 12:30: Bob Rob-
bins 12:30 to 3 p.m.: Mark Hamilton
310 6:45: Doc Holliday 6:45 10 11:
Stuart 11 to 5:45 a.m. The progres-
sive albums are played on the latter’s
“Beaker Street™ program from 11 to
2am.

»
|®]
Single
LP

|bard

GOING GOLD!!

14%
52+

SALES:

(615) 256-1656

e CALL TODAY

24+
45+

Teddy Bear<Red Sovine
) CASHBOX

28*
51

NOW AVAILABLE:
The LP “Teddy Bear?)..:x
8 Trackor:x Cassette soc.iossx
"

®® Ken Rollins

PROMOTION:;
Charlie Dick

(615) 256-1656
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Easy Street, N
Capricorn’s first Englisa
acquisition, debuts with
the single ['ve Beet
“ovin' You (CPS 0255).
Traveling on Easy Street
‘hese days are:
WQX115to 11
Z-93 21 to 17
KIKX 26 to 21
WABB 17 to 15
KJR add
KING add
kKuUPD 30
WFOX 27

\WSAI 27 to 23
WDPGA 15 to 18
KJOY Hitbound
WCGQ 30to 27
WAKN Debut 25
WBSR add
WACI

WALG

WNOK

WIFC

*NOSH

A'BBQ 25
'AVOV

NDAK 18
NNEX 7

WWBSV 22
WDUN 31
WCOS

WQDR

38Q

wDXY
WKDA-FM
WBGN

WMF]

WRKT

WGLF

WQTC

KMKF

KQWB

WJON

KLSS

WFBG

WKWK
WCRO

WXIL

WBAX
WQWK

WRSC

WCZN
WTUE-FM

WV UD-FM
WING

WGBF

WEBN

WABK

WITO 27
WKBR

WSAR

WCCC
WWCO ;
WHCN 3
WPLR
KGEN
KZOZ
KCBN

KGAL
KZOK-FM
KLOG
KISW-FM
KRKE
KYLT
KOOK

['ve Eeen Lovin' You
from Easy Street is
on Capricorn
Records, Macon, Ga.
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WWW.amemMcanradiohistorv.com


www.americanradiohistory.com

'Billboard S

ingles Radio Action

Playlist Top Add Ons

TOP ADD ONS -NATIONAL

WALTER MURPHY/BIG APPLE BAND-A Fifth Of Beethoven (Private Stock)
DR. HOOK-A Little Bit More (Capitol)
FLEETWOOD MAC—Say You Love Me (Reprise)

Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Thursday (7/22/76)

PRIME MOVERS-NATIONAL

ELTON JOHN/KIKI DEE-Don't Go Breaking My Heart (Rocket)
WINGS—-Let 'Em In (Capitol)
WILD CHERRY—Play That Funky Music (Sweet City)

BREAKOUTS-NATIONAL

WALTER MURPHY/BIG APPLE BAND-A Fifth Of Beethoven (Private Stock)
ORLEANS=Stiil The One (Asylum)
ENGLAND DAN/JOHN COLEY~1'd Really Love To See You Tonight (Big Tree)

D-Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station's
playlist; as determined by sta-
tion personnel
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS:

WALTER MURPHY/BIG APPLE BAND-A Fifth
0f Beethoven (Private Stock)

KEITH CARRADINE-{'m Easy (ABC)

PETER WOLF/DORI OENN—Bop Queen (Sum
nafac)

% PRIME MOVERS:

ELTON JOMN/KIKI DEE-Don't Go Breaking My
Heart (Rocket)
(D) BEE GEES-You Should Be Dancing (RSO)
K.C. & THE SUNSHINE BAND—(Shake, Shake,
Shake) Shake Your Booty (TK)

BREAKOQUTS:

WAR-Summer (U A)
PETER WOLF/DOR! DENN—Bop Queen (Sum
natac)

WALTER MURPHY/BIG APPLE BAND-A Fifth
Of Beethoven (Private Stock)

KH)—LosAngeles

® WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock)

o KEITH CARRADINE—!'m Easy (ABC)

* GEORGEBENSON-This Masquerade
(WB)27-20

* PETER FRAMPTON—Baby, | Love Your Way
(A&M)17-11
KDAY—Los Angeles .
® WILD CHERRY—Play That Funky Music
(Sweet City)

© DEXTER WANSEL—Lite On Mars (Phita
Int’))

* NONE
*
KIS—Los Angeles
o K.C.& THESUNSHINE BAND—Shake Your
Booty (TK)
o CANDISTATON—Young HeartsRunFree
w8)

JULY 31, 1976, BILLBOARD

% THINLIZZY—The Boys Are Back In Town
(Mercury) 29-24
* JOHN TRAVOLTA- Let Her In (Midland
Int'l)11-7
KEZY —Anaheim

® LADYFLASH-Street Singin’ (RSO)
® WAR—Summer (UA.)

* PETER FRAMPTON - Baby, | Love Your Way
(A&M) 16-10

* MANHATTANS—Kiss And Say Goodbye
(Cotumbia) 20-14
KFXM-San Bernardino

o WAR-Summer(U.A)

De LOU RAWLS—You'll Never Find Another
Love Like Mine (Phita_ Int'l.)

D% BEEGEES—You Should Be Dancing (RS0)
25-17

% PETER FRAMPTON —Baby, | Love Your Way
(A&M) 138
KCBQ—San Diego
® JEFFERSON STARSHIP—With Your Love
{Grunt)
L

* ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 30-17

% ALICECOOPER—|Never Cry (W.B.) 21-16
KAFY —Bakersfield

® BLUEOYSTER CULT—The Reaper
(Columbia)

® GEORGE BENSON-This Masquerade
(W.B.)

* ENGLAND DAN/JOHN COLEY—!'d Really
Love To See You Tonight (Big Tree) 15-7

 ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 13-6

KRIZ—Phoenix

o PETER WOLF/DORI DENN—Bop Queen
(Sumnafac)

®

 ELTON JOHN/KIKIDEE—Don't GoBreaking
My Heart (Rocket) 13-10

+ BEATLES-Got To Get You Into My Life
(Capitol) 3-1

KBBC—Phoenix

© HALL & OATES—She's Gone (Atlantic)

© HENRY GROSS—Springtime Mama
(Lifesong)

* JAME]STAYLOR—ShowerThe People (W.B.)
35-2

* KEITH CARRADINE—I'm Easy (ABC) 26-19
KTKT—Tucson

o OHIO PLAYERS—Who'd She Coo (Mercury)
@ ORLEANS-Still The One (Elektra)
% ENGLAND DAN/JOHN CDLEY—I'd Really
Love To See You Tonight (Big Tree) 18-12
% K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK) 19-13
KQEO-Albuguerque
o PETER FRAMPTON—Baby, | Love Your Way
(A&M)
De TAVARES—Heaven Must Be Missing An
Angel (Capitol)
% ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 25-18
D BEEGEES—You Should Be Dancing (RSO)
HB-23
KENO—LasVegas -
e FLEETWOOD MAC-Say You Love Me
(Reprise)
® JAMESTAYLOR—Shower The Peaple (W.B.)
* K.C.& THESUNSHINE BAND—Shake Your
Booty (TK) 24-12
Dw g;[ (gEES—You Should Be Dancing (RSO)
-1

Pacific Northwest Region

SILVER—Wham Bam Shang-A-Lang (Ansta)
WALTER MURPHY/BIG APPLE BAND-A Fifth §
] 0f Beethoven (Prvate Stock) I
{D)BOZ SCAGGS—Lowdown {Columbia)

{ * PRIME MOVERS:

WINGS—Let ‘Em In (Capital}

ELTON JOHN/KIKI DEE-Don 't Go Breaking My
Heart (Rocket) i
WALTER MURPHY/BIG APPLE BAND-A Fiith
0f Beethoven (Private Stock)

BREAKOUTS:

B SILVER-Wham Bam Shang-A-Lang (Anista)

i (D) BOZ SCAGGS—Lowdown (Columbia) !

1 WALTER MURPHY/BIG APPLE BAND-A Fifth
0f Beethoven {Pnvate Stock)

KFRC—San Francisco
o WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock)
De BEE GEES—You Should Be Dancing (RSO}
* ELTONJOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 18-12
* WINGS—Let 'EmIn(Capitol) 14-9
KYA—San Francisco

De BOZSCAGGS—Lowdown (Columbia)

L ]
* WINGS—Let 'Em in (Capitol) 12-5
D& LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'l.) 20-15
KLIV—San Jose

BO0Z SCAGGS—Lowdown (Columbia)
® HALL & OATES—She's Gone (Atlantic)
* JOHNTRAVOLTA-Let Her In (Midland

Int')17-2
* VICKISUE ROBINSON—Turn The Beat

Around (RCA) 12-3

KNDE-Sacramento
o WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock)
o KEITH CARRADINE-I'm Easy (ABC)
D% BOZSCAGGS-Lowdown (Columbia) 11-7
* BEACHBOYS—Rock And Roll Music
(Reprise) 18-14
KROY-Sacramento
o FLEETWOOD MAC~Say You Love Me

{Reprise)

o GEORGE BENSON—This Masguerade

(WB)

* BOBBIE GENTRY—0de ToBilly Joe

(Capitol) 21-17
% MANHATTANS—Kiss And Say Goodbye

(Columbia) 28-25

KYNO—Fresno
De TAVARES—Heaven Must Be Missing An
Angel (Capitol)

L]
* CLIFF RICHARD—Devil Woman (Rocket)
20-14

* WALTER MURPHY/BIG APPLE BAND - A
Fifth Of Beethoven (Private Stock) 22-16

KJOY—Stockton, Calif.

De BOZSCAGGS—Lowdown (Columbia)
® SILVER—Wham Bam Shang-A-Lang (Arista)
+ WILD CHERRY—Play That Funky Music
(Sweet City) 24-12
+ CANDISTATON—Young HeartsRun Free
(W.B)30-19
KGW—Portland
® K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK)
© SILVER—Wham Bam Shang-A-Lang (Arista)

* WALTER MURPHY/BIG APPLE BAND—-A
Fifth Of Beethoven (Private Stock) 20-10

% WINGS—Let 'Em In(Capitol) 21-13
KISN—Portland
© BOBBIEGENTRY—0de ToBilly Joe
(Capitol)
® SILVER—Wham Bam Shang-A-Lang (Arista)
* ELTONJOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 16-5
* LADY FLASH—Street Singin' (RSO) HB-21
KING—Seattle

© SILVER—Wham Bam Shang-A-Lang (Arista)
© TARNEY & SPENCER—I'm Your Man Rock &
Roll (Private Stock)
* ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tonight (Big Tree) 24-11
* PETER FRAMPTON—Baby, | Love Your Way
(A&M) 25-13
KJRB—Spokane e
© WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock)
© CLIFFRICHARD—Devil Woman (Racket)
% WINGS—Let 'Em In(Capitol) 13-8
% ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tonight (Big Tree) 18-13
KTAC—Tacoma
o JAMES TAYLOR—Shower The People (W.B.)
e REALTHING-You To Me Are Everything
(UA)
* WINGS—Let 'Em In (Capito!) 8-2
* EDDIE RABBITT—Rocky Mountain Music
(Elektra) 12-6
KCPX—Salt Lake City -
® JAMESTAYLOR—Shower The People (W.B.)
& WAR—Summer (UA)
* ELTONJOHN/KIKI DEE-Don't Go Breaking
My Heart (Rocket) 15-2
* WILD CHERRY - Play That Funky Music
(Sweet City) 30-20
KRSP—Salt Lake City
® WAR-Summer(UA)
o BLUEOYSTER CULT—The Reaper
(Columbia)
* WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock) 19-7
* %IE;RICHARD—DeviIWoman (Rocket)

KTLK—Denver
® PARLIAMENT—Tear The Roof Off The
Sucker (Casablanca)
o ORLEANS-Still The One (Elektra)
* LADY FLASH—Street Singin' (RS0) 35-26
* SISLVER—Wham Bam Shang-A-Lang (Arista)

North Central Region

WINGS—Let “Em In (Capitol}
MICHAEL FRANKS—Popsicle Toes (Reprise)
JOHN HANDY—Hard Work (ABC/Impulse)

* PRIME MOVERS:

ELTON JOHN/KIKI DEE-Don't Go Breaking My
Heart (Rocket)

WILD CHERRY—Play That Funky Music (Sweet
City)

WINGS—Let ‘Em in {Capitol)

BREAKOUTS:

WINGS-Let Em In (Capitol)

ENGLAND DAN/JOHN COLEY-1'd Really Love
To See You Tonmight (Big Tree)

FLEETWOOQD MAC-Say You Love Me (Reprise)

CKLW—Detroit

® JOHN HANDY—Hard Work (ABC/Impulse)

® MICHAEL FRANKS —Popsicle Toes
(Reprise)

* WINGS—Let 'Em In(Capitel) 24-12

* ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 22-11

WTAC—Flint, Mich.

® BLUEOYSTER CULT—The Reaper
(Columbia)

® BOBSEGER—Travelin' Man (Capital)

* ELTON JOHN/KIKIDEE~Don't Go Breaking
My Heart (Rocket) 18-3

* KEITHCARRADINE—!'m Easy (ABC) 19-8

WGRD—Grand Rapids

® NEIL DIAMOND—If You Know What | Mean
(Columbia)

® GEORGE BENSON—This Masquerade
(W.B.)

* KEITH CARRADINE—I'm Easy (ABC) 12-4

* MANHATTANS —Kiss And Say Goodbye
(Columbia) 9-6

2.96 (WZZM-FM)—Grand Rapids

© WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock)

© WINGS—Let 'Em In(Capitol)

% ELTON JOHN/KiKI DEE—Don't Go Breaking
My Heart (Rocket) 20-13

* NATALIE COLE—Sophisticated Lady
(Capitol) 11-7

WAKY —Louisville

e CATEBROS.—Can't Change My Heart
(Asylum)

De LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. Int’l.)

* WALTER MURPHY/BIGAPPLEBAND—-A
Fifth Of Beethoven (Private Stock) 24-13

* WINGS—Let 'Em In(Capitol) 29-18
WBGN-—Bowling Green

@ CLIFF RICHARD—Devil Woman (Rocket)
© JAMES TAYLOR—Shower The Peopte (W.B.)

* BEATLES—Got ToGet You Into My Life
(Capitol) 23-13

* ENGLAND DAN/JOHN COLEY-1'd Really
Love To See You Tonight (Big Tree) HB.22

WGCL—Cleveland

o PETER FRAMPTON—Baby, | Love Your Way
(A&M)

® CANDI STATON—Young Hearts Run Free
(W.8)

* VICKISUE ROBINSON —Turn The Beat
Around (RCA) 25-16

* CHICAGO—Another Rainy Day In New York
(Columbia) 18-1}

WIXY—Cleveland

o KEITH CARRADINE—{'m Easy (ABC)
® QUEEN-You're My Best Friend (Elektra)

* BEATLES-Got To Get You Into My Life
(Capitol) 18-8

* CHICAGO-Another Rainy Day In New York
(Columbia) 16-10

WSAI-Cincinnati

® FLEETWOOD MAC—Say You Love Me
(Reprise}

® ORLEANS—Still The One (Asylum)

% WILD CHERRY—Play That Funky Music
(Sweet City) 13-6

* MANHATTANS—Kiss And Say Goodbye
(Columbia) 12-8

Q-102 (WKRQ-FM)—Cincinnati
® DR.HOOK—A Little Bit More (Capitol}

® JEFFERSON STARSHIP—With Your Love
{Grunt)

* WILD CHERRY—Play That Funky Music
(Sweet City) 23-5

* MANHATTANS—Kiss And Say Goodbye
{Columbia) 11-4

WCOL-Columbus

De BOZSCAGGS—Lowdown (Columbia)
® SILVER—Wham Bam Shang-A-Lang (Arista)

* NATALIE COLE—Sophisticated Lady
(Capitol} 24-9

* ELTON JOHN/KIKIDEE-Don't Go Breaking
My Heart (Rocket) 13-2

WCUE—Akron, Ohio

® K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK)

® HENRY GROSS—Springtime Mama
(Lifesong)

« DR.HOOK—A Little Bit More (Capitol) 27
19

% PETER FRAMPTON —Baby, | Love Your Way
(A&M) 17-11
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13-Q (WKTQ)—Pittsburgh
® ENGLAND DAN/JOHN COLEY—1'd Really
Love ToSee You Tonight (Big Tree)
® WAR—Summer (UA)

+ WILD CHERRY=Play That Funky Music
(Sweet City) 11-1

 PARLIAMENT—Tear The Roof Off The
Sucker (Casablanca) 20-14

WPEZ-Pittsburgh
©® WINGS—Let 'Em In(Cpaitol)

© VICKi SUEROBINSON—Turn The Beat
Around (RCA)

D% LOU RAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'l.) 22-14

% STEVE MILLER BAND—Take The Money And
Run (Capitoi) 21-15

WRIE—Erie, Pa. )
o HALL& OATES—She’s Gone (Atlantic)
o SPINNERS—Wake Up Susan (Atlantic)
% BEATLES—Got To Get You Into My Life
(Capitol) 18-7
* GEORGEBENSON—This Masquerade
(W.B.) 2417
WJET—Erie, Pa.
o HALL & OATES—She’s Gone (Atlantic)
e GEORGEBENSON—This Masquerade
(WB.)

* AEROSMITH—Last Child (Columbia) 28-18
* WINGS—Let 'Em In(Capitol) 15-6

Southwest Region

® TOP ADD ONS:

DR. HDOK=-A Little Bit More (Capitol)
WAR-Summer (UA) ;
FLEETWOOD MAC—Say You Love Me'(Reprise) 18

% PRIME MOVERS:

(D) LOU RAWLS-You'll Never Find Another Love
Like Mine (Phia. Int'l.}

ELTON JOHN/KIKI DEE—Don't Go Breaking My
Heart (Rocket)

WINGS—Let 'Em In (Capitol)

BREAKOUTS:

DR. HOOK-A Little Bit More (Capitol)
WAR—Summer (U A)

WILD CHERRY—Play That Funky Music (Sweet |
City) ]

KILT—Houston

o DR.HOOK~ALittle Bit More Capitol)
& WAR—Summer(UA)
D LOU RAWLS—You'll Never Find Another
Love Like Mine (Phila. int'l.) 35-25
* ELTONJOHN/KIKI DEE—Don't GoBreaking
My Heart (Rocket) 16-7
KRBE—Houston

o KEITH CARRADINE—I'm Easy (ABC)
® WILD CHERRY—Play That Funky Music
(Sweet City)
* WINGS—Let "Em In (Capitol) 20-12
* LEON & MARY RUSSELL—Rainbow In Your
Eyes (Paradise) 10-5
KLIF—-Dallas
® WINGS—Let 'Em in(Capital)
o FLEETWOOD MAC—Say You Love Me
(Reprise)
D BEEGEES~You Should Be Dancing (RSQ)
158

# CLIFF RICHARD—Devil Woman (Rocket)
20-14

KNUS-FM-Dallas

® GEORGEBENSON-—This Masquerade
(W.B)
De LOU RAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'1.)
* NONE
*
KFJZ~Ft. Worth
o WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock)
o WAR-Summer(U.A)
% K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK) 29-17
* GEORGE BENSON—This Masquerade
(WB)10-1
KINT—El Paso
o WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven{Private Stock)
o FLEETWOOD MAC—Say You Love Me
(Reprise)
% QUEEN—You're My Best Friend (Elektra)
14-10
* PETER FRAMPTON—Baby, | Love Your Way
(A&M) 11-8

WKY—Oklahoma City

© DR.HOOK-ALittle Bit More (Capitoly
® AEROSMITH—Last Chitd (Columbia)
 ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 10-3
D« !lzgflgifs—.You Should Be Dancing (RS0)
KOMA-Oklahoma City

® WINGS—Let 'Em In(Capitol)
© DOROTHY MOORE—Misty Biue (Malaco)
* STEVEMILLER BAND —Take The Money And
Run (Capitol) HB-14
* SEALS & CROFTS—Get Closer (W.B.)7-5
KAKC —Tulsa

e JAMES TAYLOR—Shower The People (W.B.)

© CANDISTATON—Young Hearts Run Free
(W.B)

* ELTON JORN/KIKI DEE—Don’t Go Breaking
My Heart (Rocket) 10-2

% AEROSMITH—Last Child (Columbia) 15-9

KELI-Tulsa .

© K.C.& THE SUNSHINE BAND—Shake Your
Botty (TK)

© CLIFF RICHARD =~ Devil Woman (Rocket)

D LOU RAWLS—You'lt Never Find Another
Love Like Mine (Phila. Int’1.) 20-13
* ;:ETER ALLEN—The More | See You (A&M)
17

WTIX—New Orleans .
® K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK)
o ENGLAND DAN/JOHN COLEY—|'d Really
Love To See You Tonight (Big Tree)
* BEACH BOYS—Rock And Roll Music
(Reprise) 14-10
*
KEEL —Shreveport -
® WILD CHERRY—Play That Funky Music
(Sweet City)
o NEIL SEDAKA—Steppin’ Qut (Rocket)
* WINGS—Let 'Em In(Capitol) 28-17
D+ LOURAWLS-You'll Never Find Another
Love Like Mine (Phila. Int'1.) 23-14

Midwest Region

® TOP ADD ONS:

ENGLAND DAN/JOHN COLEY—1'd Really Love
To See You Tonight (Big Tree)
ELTON SDHN/KIKI DEE—Don't Go Breaking My f
Heart (Rocket)

(D) BEE GEES—You Should Be Dancing (RSQ)

* PRIME MOVERS:

FLEETWOOD MAC—Say You Love Me (Reprise) |

il (0) BEE GEES—You Should Be Dancing (RSO) |
ELTON JON/KIKI DEE~Don't Go Breaking My |
Heart (Rocket) |

BREAKOUTS:

ENGLAND DAN/JOHN COLEY—I'd Really Love |§
To See You Tonight (Big Tree)
ELTON JOHN/KSKI DEE—Don't Go Breaking My [
Heart (Rocket)

¥ (D) BEE GEES—You Shouid Be Dancing (RSQ)

WLS—Chicago
® ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket)
® ENGLAND DAN/JOHN COLEY—|'d Really
Love ToSee You Tonight (Big Tree)
* WINGS—Let Em In (Capitol) 34-24
* FLEETWOOD MAC—Say You Love Me
(Reprise) 31-22
WDHF-Chicago
o ELTONJOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket)
L ]
* WINGS—Let 'Em in(Capitol) 11-3
* ENGLAND DAN/JOHN COLEY—I'd Really
Love To See You Tonight (Big Tree) 18-14
WNDE-Indianapolis
® SONSOF CHAMPLIN—Hold On (Ariola
America)
o GEORGE BENSON-This Masquerade
(WB.)
D% BEE GEES—You Should Be Dancing (RSO)
2411

* WILD CHERRY—Play That Funky Music
(Sweet City) 25-13

(Continued on page 20)
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Billboard Sing|

es Radio Action

Based on station playlists through Thursday (7/22/76)

Playlist Top AddOns @
Playlist Prime Movers #

® Continued from page 18
WDKY—Milwaukee
o HEART—Magic Man (Mushroom)

o HENRY GROSS—Springtime Mama
(Lifesong)

* WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock) 2113

* BEACH BOYS—Rock And Rol! Music
(Reprise) 159

WIUY-FM—Milwaukee

De LOURAWLS—You'll Never Find Another
Love Like Mine (Phila.Int’l)

* ENGLAND DAN/JOHN COLEY—|'d Really
Love To See You Tonight (Big Tree) 6-4

*
WIRL—Peoria, .

© WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock)

FLEETWOOD MAC —Say You Love Me
(Reprise)}

* WINGS-Silly Love Songs (Capitol) 33-24
D % BEEGEES—You Should Be Dancing (RSO)
22-17

KSLQ-FM-St. Louis

© KEITHCARRADINE—|'m Easy (ABC)
® WAR—Summer (U A)
+* HEART—Magic Man (Mushroom) 33-25

®
D4 LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'l.) 23-17

KXOK—St. Louis

© ENGLAND DAN/JOHN COLEY—{'d Really
Love To See You Tonight (Big Tree)

* NONE
*
KIOA—Des Moines

o WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock)

% ENGLAND DAN/JOHN COLEY—I'd Really
Love To See You Tonight (Big Tree) 23-11

* JOHNTRAVOLTA—Let Her In (Midland
Int'l} 16-7

JULY 31, 1976, BILLBOARD

KDWB—Minneapolis

& MANHATTANS—Kiss And Say Goodbye
(Columbia)

® JOHNTRAVOLTA—Let Her In{Midland
Int'l.)
* BEATLES-Got To Get You into My Life
(Capitol) 15-8
D BEEgEES—You Should Be Dancing (RS0)
201

WDGY—Minneapolis

® ELTONJOHN/KIKI DEE—Don’t Go Breaking
My Heart (Rocket)

De BEEGEES-You Should Be Dancing (RSO)
# SEALS & CROFTS—Get Closer (W.B.) 16-6

* MANHATTANS—Kiss And Say Goodbye
(Columbia)2-1

KSTP —Minneapolis

® JEFFERSON STARSHIP-With Your Love
{Grunt)

® ORLEANS—Still The One (Asylum)

* FLEETWOOD MAC—Say You Love Me
(Reprise} 29-21

* ELTON JOHN/KIKIDEE~Don't Go Breaking
My Heart (Rocket) 15-9

WHB - Kansas City

@ ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket)

De BEE GEES~You Should Be Dancing (RSO)
* SEALS & CROFTS—Get Closer (W.B.) 16-6
*

KOIL—Omaha

o VICKISUE ROBINSON—Turn The Beat
Around {(RCA)

De BEEGEES-You Should Be Dancing (RSO)

% NEILDIAMOND—If You Know What I Mean
{Columbia) 22-9

* GARYWRIGHT—Love Is Alive (W.B.) 14-3

KKLS—Rapid City, $.0.
De LOURAWLS —You'll Never Find Another

WRKO-Boston WGH-Washington

® WILD CHERRY—Play That Funky Music ® NATALIE COLE-Sophisticated Lady

Love Like Mine (Phila. Int'l.) (Sweet City) (Capitol)
. o 1.GEILS BAND—House Party (Atlantic) © JEFFERSON STARSHIP—With Your Love
(Grunt)

* ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 19-7

% BEACH BOYS—Rock And Roll Music
(Reprise) 13-8

KQWB—Fargo, N.D.

® K.C.&THESUNSHINE BAND—Shake Your
Booty (TK)

® CLIFF RICHARD—Devil Woman (Rocket)

* FLEETWOOD MAC—Say You Love Me
(Reprise) 12-3

* ELTONJOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 6-1

Northeast Region

D% TAVARES—Heaven Must Be Missing An
Angel (Capitol) 19-9

* ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 15-7

WBZ-FM—Boston

* WILD CHERRY —Play That Funky Music
(Sweet) City) 29-18

* WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock) 16-10

WCAO—Baltimore

© WILD CHERRY—Play That Funky Music ® GEORGEBESON—This Masquerade (W.B.)

(Sweet City)
o JOHN MILES—High Fly (London)

D% TAVARES—Heaven Must Be Missing An
Angel (Capitol) 18-9

* ENGLAND DAN/JOHN COLEY—|'d Really
Love To See You Tonight (Big Tree) HB-25

WVBF-FM—Boston

* WINGS—Let 'Em In(Capitol) 21-11

* ENGLAND DAN/JOH COLEY—~|'d Really
Love To See You Tonight (Big Tree) 19-14

WYRE—Baltimore
® HEART—Magic Man (Mushroom)
o CANDISTATON—Young Hearts Run Free

® TOP ADD ONS: (W.8)
PETER FRAMPTON—Baby, |
* e aby.LoveYourWay o FETWOOD MAC—Say You Love Me
(Reprise) 29-20

WILD CHERRY —Play That Funky Music (Sweet
City)

FLEETWOOD MAC—Say You Love Me (Reprisé)
ORLEANS-Still The One (Asylum)

© FLEETWOOD MAC—Say You Love Me
{Reprise}

* WINGS—Let ‘Em In(Capitol) 26.15
* CANDISTATON—Young Hearts Run Free

D& TAVARES—Heaven Must Be Missing An
Anget (Capitol) 20-15

WLEE—Richmond, Va. )
© WILD CHERRY—Play That Funky Music

(W.B.)28-21 ;
* PEIME MIQVERSE WDRC—Hartford (Gscv:et:m:)
_Hartfo -
ELTON JOHN/KIKI DEE—Oon 't Go Breaking My rHer * (W.B'?)G LI T

Heart (Rocket)

{D) LOU RAWLS—You'lt Never Find Another Love
Like Mine {Phila. Intl.)

(D) TAVARES—Heaven Must Be Missing An Angel
(Capitol)

© JEFFERSON STARSHIP —With Your Love
(Grunt)

‘® ORLEANS—Still The One (Asylum)

* VICKISUE ROBINSON—Turn The Beat
Around (RCA) 24-16

* ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 17-10

WILD CHERRY—Play That Funky Music tSweet .

City) WPRO—Providence

FLEETWOOD MAC—Say You Lave Me (Réprise)

ORLEANS--Still The One {Asylum)

* WINGS—Let 'Em In (Capitol} 17-9

+ NEILDIAMOND - f You Know What | Mean
(Columbra) 10-6

Southeast Region

BREAKQOUTS:

® TOP ADD ONS:

K.C. & THE SUNSHINE BAND—(Shake. Shake.
Shake) Shake Your Booty (TK)

CLIFF RICHARD—Devi] Woman (Rocket)
WALTER MURPHY/BIG APPLE BAND-A Fifth
0f Beethoven (Private Stock)

o EARTH, WIND & FIRE—Getaway (Columbia)

o GEORGE BENSON—This Masquerade
(W.B.)

* CLIFF RICHARD—Devil Woman (Rocket)
2819

WABC—New York
© KEITH CARRADINE-'m Easy (ABC)
[

D+ TAVARES—Heaven Must Be Missing An
Angel (Capitol) 9-3

D« LOURAWLS—You'il Never Find Another
Love Like Mine (Phila. Int'].) 6-2

WPIX—New York
® GEORGEBENSON—This Masquerdde
(W8)

* PRIME MOVERS:

ELTON JOHN/KIKI DEE—Don't Go Breaking My
Heart (Rocket)
WILD CHERRY —Play That Funky Music (Sweet

Mid'A”Oﬂ“C RegiOQ I((;Itcy)& THE SUNSHINE BAND—(Shake, Shake.

Shake) Shake Your Booty (TK)

D LOURRWLS—You'll Never Find Another
Love Like Mine (Phila. Int'l) 11-5

® TOP ADD ONS:

BREAKOUTS:

K.C. & THE SUNSHINE BAND—(Shake, Shake,
Shake) Shake Your Booty (TK)

GEORGE BENSON—This Masquerade (W B.)
DR. HOOK—A Little Bit More (Capitol)

® ORLEANS-Still The One (Asylum)

* STARBUCK—Moonlight FeelsRight
(Private Stock) 20-10

* ENGLAND DAN/JOHN COLEY - I'd Reaily
Love To See You Tonight (Big Tree) 22-15

WWRL—New York
) - WINGS—Let ‘Em In (Capitol)
® GENERAL JOHNSON —We The People WILD CHERRY—Play That Funky Music (Sweet
(Arista) City)

De BEE GEES—You Should Be Dancing (RSO} ELTON YOHN/KIKI DEE—Don't Go Breaking My

Heart (Rocket,
* K.C.& THE SUNSHINE BAND—Shake Your 2 i)
Booty (TK) 14-8

D NATUREZONE—Porcupine (London) 17-12
WPTR—Albany
o FLEETWOOD MAC—Say You Love Me
(Reprise)
© SILVER—Wham Bam Shang-A-Lang (Arista)

* ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 20-8

* GEORGEBENSON-—This Masquerade
(W.B.)30-25

CLIFF RICHARD—Devil Woman (Rocket)
WALTER MURPHY/BIG APPLE BAND-A Fifth
0f Beethoven (Private Stock)

ORLEANS ~Still The One (Asylum)

* PRIME MOVERS:
WOXI—Atlanta

® K.C.&THESUNSHINE BAND—Shake Your
Booty (TK)

® WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock)

* WINGS—Let 'EmIn(Capitol) 16-6

% ELTON JOHN/K!IKIDEE—Don't Go Breaking
My Heart (Rocket) 23-14

1-93 (WZGC-FM) Atlanta B
® WALTER MURPHY/BIG APPLE BAND —A
Fifth Of Beethoven (Private Stock)
® CLIFF RICHARD—Devil Woman (Rocket)
* WINGS~Let 'Em In (Capitol) 18-9

* K.C.& THE SUNSHINE BAND —Shake Your
Booty (TK) 28-20

BREAKQUTS:

K.C. & THE SUNSHINE BAND—(Shake, Shake,
Shake) Shake Your Booty (TK)

GEORGE BENSON-This Masquerade (W.B.)
SILVER—Wham Bam Shang-A-Lang (Arista)

WFIL—Philadelphia
® K.C.8 THE SUNSHINE BAND—Shake Your

WTRY-Alban; Booty (TK
- T WBBQ-Atlanta
® FLEETWOOD MAC—Say You Love Me o DR.HOOK-A Little Bit More (Capitot) .
(Reprise)} @ CLIFFRICHARD—Devil Woman (Rocket)

* WINGS—Let 'Em In(Capitol) 18-11

® SILVER—Wham Bam Shang-A-Lang (Arista) ® FLEETWOOD MAC—Say You Love Me

* WINGS—Let 'Em In (Cagitol) 26-10 * ELTON JOHN/KIKI DEE—Don't Go Breaking (Regrise)
D BEEGEES—You Should Be Dancing (RS0) My Heart (Rocket) 19-13 * LEON & MARY RUSSELL—Rainbow In Your
511 WIBG—Philadelphia Eyes (Paradise) 29-20

* ELTON JOHUN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 22-16

WFOM —Atlanta ) -
® K.C.& THE SUNSHINE BAND—Shake Your

WKBW—Buffalo

® JAMES TAYLOR-Shower The People (W.B.)

® VICKISUEROBINSON—Turn The Beat
Around (RCA)

® ELTON JOHN/KIKI DEE~Don't Go Breaking
My Heart (Rocket)

® GEORGEBENSON-—This Masquerade
wB)

Booty (TK)
D LOURAWLS—You'll Never Find Another o
Love Like Mine (Phita.Int'1) 27-8 * NONE ® LADYFLASH-Street Singin' (RSO)
* ELTONJOHN/KIKIDEE-Don't GoBreaking ~ * * KEITH CARRADINE—I'm Easy (ABC) 23-16

My Heart (Rocket) 18-5

WIFI-FM—Philadelphia Dx BEE GEES—You Should Be Dancing (RSO)
16-10

WiSL-Bubalo C. & THE SUNSHINE BAND—Shake Y

) e KC. UNSHIN —Shake Your =3
o WILD CHERRY—Play That Funky Music Booty (TK) WSGA-Sevannah, Ca.

(Sweet City) TG 7 o CLIFF RICHARD —Devil Woman (Rocket)
o BLUEOYSTER CULT—The Reaper © ORLEANS—Still The One (Asylum) o WAR—Summer (U A)

(Columbiz) * WINGS—Let 'Em In (Capitol) 10-3 * K.C.& THE SUNSHINE BAND—Shake Your

* HENRY GROSS-SpringtimeMama
(Lifesong) 26-16

* PARLIAMENT—Tear The Roof Off The
Sucker (Casabtanca) 28-18

WBBF —Rochester, N.Y.
o CLIFF RICHARD~Devil Woman (Rocket)
L ]

% MANHATTANS—Kiss And Say Goodbye
(Columbia) 26-14

* HENRYGROSS—Springtime Mama
(Lifesong) 30-21)

Booty (TK)22-13

* FLEETWOOD MAC—Say You Love Me
(Reprise) 30-24

WOAM —Miami
De LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'l.)
o QUEEN—You're My Best Friend (Elektra)

* PARLIAMENT—Tear The Roof Off The
Sucker {Casablanca) 16-8

% CANDISTATON—Young Hearts Run Free
W.B)27:19

* ELTONJOHN/KIKI DEE~Don't Go Breaking
My Heart (Rocket) 11-6

WPGC—Washington

® K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK)

De TAVARES—Heaven Must Be Missing An
Ange!(Capitol)

* WINGS—Let 'Em In(Capitol) 17-10

* WILD CHERRY—Play That Funky Music
{Sweet City) 6-1

www.americanradiohistorv.com

® SILVER—Wham Bam Shang-A-Lang (Arista)

Y-100 (WHYI-FM)—Miami

e NONE

* CANDI STATON—Young Hearts Run Free
(W.B)23-18

* WINGS—Le! 'EmiIn{Capitol) 17-14
81105 (WBIN-FM)—0riande

® JEFFERSON STARSHIP—With Your Love
{Grunt)

® REALTHING—You ToMe Are Everything
(UA)

* PARLIAMENT—Tear The Roof Off The
Sucker (Casablanca) 15-6

* ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 16-7

Q-105 (WRBQ-FM)—Tampa, St. Petersburg

o FLEETWOOD MAC—Say You Love Me
{Reprise)

De LOU RAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'l.)

* WILD CHERRY—Play That Funky Music
(Sweet City) 23-12

* WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven.(Private Stock) 13-4

WQPD—Lakeland, Fia.

De BOZSCAGGS—Lowdown (Columbia)

® RICKSPRINGFIELD—Take A Hand
(Chelsea)

* WALTERMURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 20-5

* BEACH BOYS=-Rock And Roll Music
(Reprise) 21-16

WMFJ—Daytona Beach
© CLIFFRICHARD—Devil Woman(Rocket)
© ORLEANS—Still The One (Elektra)
* WINGS—Let 'Em In(Capitol) 117

* ALANPARSONS PROJECT—Dr. Tarr &
Professor Fether (20th Century) 24-20

WAPE—Jacksonville

@ CLIFFRICHARD - Devil Woman (Rocket)

& GEORGE BENSON—This Masquerade
w8)

* DR.HOOK-A Little Bit More (Capitol) 30-
21
* ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tonight (Big Tree) 15-9
WAYS—Charlotte

© FLEETWOOD MAC—Say You Love Me
(Reprise}

o DIANAROSS—One Love In My Lifetime
(Motown)

* K.C.&TTHE SUNSHINE BAND—Shake Your
Booty (TK)23-11

* ENGLAND DAN/JOHN COLEY—I'd Really
Love To See You Tonight (Big Tree) 15-8

WGIV—Charlotte

® SILVER CONVENTION—No, No, Joe
(Midfand Int’l.)

® CURTIS MAYFIELD—Only You Babe
(Curtom)

* WILD CHERRY - Play That Funky Music
(Sweet City) 34-6

* KOOL & THE GANG—Universal Sound
(Delite) 35-9

WKIX—Raleigh, N.C.
® JAMES TAYLOR—Shower The People (W.B.)
® ORLEANS—Still The One (Elektra)
* KEITH CARRADINE—I'm Easy (ABC) 147

* ELTON JOHN/KIKIDEE—Doun't Go Breaking
My Heart (Rocket) 24-17

WTOB-Winston/Salem

o WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock)

o HENRY GROSS—Springtime Mama
(Lifesong)

* WILD CHERRY—Play That Funky Music
(Sweet City) 28-19

% ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 31-23

WTMA—Charleston, S.C.

o WALTER MURPHY/BIG APPLEBAND—A
Fifth Of Beethoven (Private Stock)

De LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'L.)

% ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) HB-14

* KEITH CARRADINE—I'm Easy (ABC).18-10

WORD —Spartanburg, S.C.
o HALL & OATES—She’s Gone (Atlantic)

® DIANAROSS—One Love In My Lifetime
(Motown)

* JAMES BROWN—Get Up Offa That Thing
(Polydor) HB-10

* EARTH, WIND & FIRE—Getaway (Columbia)
HB-11

WLAC—Nashville
o NONE
[ ]
D% ?7E.EI?EES—You Shouid Be Dancing (RS0)
* WILD CHERRY—Play That Funky Music
(Sweet City) HB-25
'WMAK—Nashville
o WAR-Summer(UA)
© SILVER—Wham Bam Shang-A-Lang (Arista)
D& ?EEQGEES—You Should Be Dancing (RSO}
* K.C. & THESUNSHINE BAND —Shake Your
Booty (TK) 29-24
WHBQ—Memphis

De TAVARES—Heaven Must Be Missing An
Angel (Capitol)

o NEILDIAMOND-If You Know What | Mean
(Columbia)

* ENGLAND DAN/JOHN COLEY—I'd Really
Love To See You Tonight (Big Tree) 21-11

* KEITH CARRADINE-I'm Easy (ABC) 17-10
WMPS—Memphis

® K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK)

© GEORGE BENSON—ThisMasquerade
(W.B.)

* ELTON JOHN/KIKIDEE-Don't Go Breaking
My Heart (Rocket) 11-3

* NATALIE COLE—Sophisticated Lady
(Capitol) 26-20

WGOW—Chattancoga

® K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK)

& WAR—Summer{(U.A)
* [l)g HOOK-A Little Bit More {Capitoly HB-
 WILD CHERRY—Play That Funky Music
(Sweet City) 21-9
WERC—Birmingham
® SILVER—Wham Bam Shan-A-Lang (Arista)
® ORLEANS—Stifl The One (Asylum)

* ELTON JOHN/KIK}DEE—Don't Go Breaking
My Heart (Rocket) 18-9

* WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock) 19-12

WSGN—Birmingham

De TAVARES—Heaven Must Be Missing An
Angel (Capitol)

® NATALIE COLE—Sophisticated Lady
(Capitol)

* K.C. & THE SUNSHINE BAND —Shake Your
Booty(TK) 18-9

* DR.HOOK—ALittle Bit More (Capitol) 20-
11

WHHY—Montgomery
® AMERICA—Amber Cascades (W.B.)

o ORLEANS—SLill The One (Asylum)

* ELVIN BISHOP~Struttin’ My Stuff
(Capricorn) 18-8

* LEON & MARY RUSSELL—Rainbow In Your
Eyes (Paradise) 16-7

KAAY —Little Rock

® BEACH BOYS—Rock And Roll Music
{Reprise)

o RICK DEEDS—Disco Duck (Freetone)

% STEVEMILLER BAND—Take The Money And
Run (Capitol) 18-14

* ENGLAND DAN/JOHN COLEY—|'d Really
Love To See You Tonight (Big Tree) 14-11

Copyright 1976, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical.
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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JULY 31, 1976, BILLBOARD

Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Top Add Ons-National

POINT BLANK~(Arista)

ADD ONS—The four key prod-
ucts added at the radio stations

listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY— ’
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information |
to reflect greatest product ac
tivity at regional and national
levels.

Western Region

® TOPADD ONS:

RICHIE FURAY BAND—1ve Got A Reason (Asy
fum)

YAMASHTA, WINWOOD, SHRIEVE—Go (Island)
VIVA! ROXY MUSIC—(Atc

ANDY PRATT-Resnlution (Nemperor)

ATOP REQUEST/AIRPLAY:

JEFFERSON STARSHIP-Spittire (Grunt)

ROD STEWART—A Night On [he Town (Warner
Bros.)

BEATLES—Rock n' Roil Music {Capitol)
CROSBY/NASH-Whistling Down The Wire
(ABC)

BREAKOUTS:

RICHIE FURAY BAND—I've Got A Reason (Asy
lum)

YAMASHTA, WINWOOD, SHRIEYE—Go (islarid)
ANDY PRATT-Resolution (Nemperor)

YIVA! ROXY MUSIC-(Alco)

KLOS-FM—Los Angeles

© RICHIE FURAY BAND—'ve Got A Reason
(Asylum)

® RAYTHOMAS—Hopes. Wishes & Dreams
(Threshold)

© COUNTRY JOEMcDONALD—Love IsAFire
(Fantasy)

® JONANDERSON-Olias Of Sunhillow
(Atiantic)

*

*

* PETERFRAMPTON—Frampton Comes Alive
(A&M)

* WINGS—At The Speed 0f Sound (Capitol)
* BOZSCAGGS-Silk Degrees(Columbia)
* BEATLES~Rock & Roll Music (Capitol)
KMET-FM—Los Angeles
© RICHIE FURAY BAND~|'ve Got A Reason
(Asylum}
® ZITOP-World Wide Texas Tours (London)
*
*
*
*
* STEVEMILLER—Fly Like An Eagle (Capitol)
* ROD STEWART—ANight On The Town
(Warner Bros.)
* JEFFERSON STARSHIP-Spitfire (Grunt)
* 000BIE BROTHERS—Takin' ft To The
Street (Warner Bros.)
KSML-FM—Lake Tahoe/Reno
© YAMASHTA, WINWOOD, SHRIEVE—Go
(Island)
® GARYBURTON QUINTET—Dreams So Real
(ECM)
o VIVAIROXY MUSIC—(Atco)
® SIRDOUG & THE TEXAS TORNADOS—Texas
Rock For Country Rollers (ABC/Dot)
© JOHN McLAUGHLIN—My Goals Beyond
(Douglas)
© TOMSNOW-(Capital)
* JESSRODEN BAND—Keep Your Hat On
(Island)
* HEPTONES—Night Food (sland)
* RODSTEWART—A Night On The Town
(Warner Bros )
* GRATEFUL DEAD-Steal Your Face
(Grateful Dead)
KGB-FM—San Diego
o AVERAGE WHITE BAND—Soul Searching
(Atlantic}
® ALICECOOPER~Alice Goes To Hell (Warner
Bros.)
EARTHQUAKE-8.5 (Beserkley)
SPIRIT—Farther Along (Mercury)
ANDY PRATT—Resolution (Nemperor)
JERRY JEFF WALKER—[t's A Good Night For
Singing (MCA)
% STEVE MILLER—Fly Like An Eagle (Capitol)
* JEFFERSON STARSHIP-Spitfire (Grunt)
% BEACH BOYS—15 Big Ones (Brother.
Reprise)
* CHICAGO X—(Columbia)

RICHIE FURAY BAND—I've Got A Reason (Asylum)
YAMASHTA, WINWOOD, SHRIEVE—Go (Island)
VIVA! ROXY MUSIC~(Atco)

KZEL-FM—Eugene

RICK SPRINGFIELD —Wait For Night

(Chelsea)

TRIUMVIRAT-0Id Lovers Die Hard

(Capitol}

YAMASHTA, WINWOOD, SHRIEVE—Go

(Island)

POINT BLANK— (Arista)

KRIS KRISTOFFERSON —Surreal Thing

(Monument)

RICHIEFURAY BAND—1've Got A Reason

(Asylum)

* MARSHAL TUCKER BAND~Long Hard Ride
(Capricorn)

* BEATLES—Rock & Rolt Music (Capitol)

* CROSBY/NASH—Whistling Down The Wire
(ABC)

* ANDY PRATT—Resolution (Nemperor)
KOME-FM—San Jose

® BACK STREET CRAWLER- Znd Street (Atco)

© RICHIE FURAY BAND—I've Got A Reason

(Elektra}

VIVAIROXY MUSIC - (Atco)

YAMASHTA, WINWOOD, & SHRIEVE— Go

(Island)

P_F.M.—Chocolate Kings (Asytum)

ANDY PRATT—Resolution (Nemperor)

JEFFERSON STARSHIP—Spitfire (Grunt)

ROD STEWART—A Night On The Town

(Warner Bros.)

% CROSBY/NASH—Whistling Down The Wire
(ABC)

* JEFFBECK-Wired (Epic)

Southwest Region

* % o o

® TOP ADD ONS:

RICHIE FURAY BAND—{'ve Gol A Reason (Asy
lum)

YIVA! ROXY MUSIC—-(Atco)

GRAHAM PARKER—Howlin' Wind (Mercury)
YAMASHTA, WINWOOD, SHRIEVE —Go (island)

X TOP REQUEST/AIRPLAY:

JEFFERSON STARSHIP-Spitfire (Grunt)
RICK DERRINGER—Derringer (Blue Sky)
MARK ALMOND-To The Heart (ABC)
SPIRIT-Farther Along (Mercury)

BREAKOUTS:

RICHIE FURAY BAND | ve Got A Reason (Asy
lum}

VIVA! ROXY MUSIC—(Atco)

GRAHAM PARKER—Howlin® Wind (Mercury)
YAMASHTA, WINWOOO, SHRIEVE-Go (Island)

KSHE-FM-St. Louis

o JESSRODEN—Keep Your Hat On (Island)

o RICHIEFURAY BAND-I've Got AReason
(Asylum)

® VIVAIROXY MUSIC~(Atco)

*

*

*

* BLUEOYSTER CULT—Agents Of Fortune
(Columbia}

% SPIRIT—Farther Along (Mercury)

% JEFFERSON STARSHIP —Spitfire (Grunt)

* RICK DERRINGER—Derringer (Blue Sky)

KADI-FM—St. Louis

® SOUTHSIDE JOHNNY & THEASBURY
JUKES—1Don't Wanna Go Home (Epic)

® MARKALMOND-To The Heart (ABC)

® RICHIE FURAY BAND—!'ve Got A Reason
(Asylum)

© GRAHAM PARKER—Howlin' Wind
(Mercury}

® YAMASHTA, WINWOOD, SHRIEVE—-Go
(Island)

® TRIUMVIRAT-01d Lovers Die Hard
(Capitol)

* FLEETWOOD MAC - (Reprise)
* JEFFERSON STARSHIP—Spitfire (Grunt)
* MARSHALTUCKER BAND—LongHard Ride
(Capricorn)
* AEROSMITH—Rocks (Columbia)
KZEW-FM~Dallas

YANCY—(GRT)

POINT BLANK—(Arista}

SPIN—(Ariola America)

RICHIE FURAY BAND—|'ve Got A Reason
(Asylum}

GRAHAM PARKER—Howlin' Wind
(Mercury)

RICK SPRINGFIELD—Wait For Night
(Chelsea)

ALAN PARSONS PROJECT—Tales Of
Mystery & Imagination (20th Cent )

* THIN LIZZY - Jailbreak (Mercury)

* JEFFERSON STARSHIP—Spitfire (Grunt)
% STEVEMILLER—Fly Like An Eagle (Capitoly

*

Based on station playlists through Thursday (7/22/76)

Top Requests/Airplay-National

JEFFERSON STARSHIP—Spitfire (Grunt)
CROSBY/NASH—Whistling Down The Wire (ABC)
ROD STEWART-A Night On The Town (Warner Bros.)
MARK ALMOND~To The Heart (ABC)

dec s
KLBJ-FM —Austin
® VIVA'ROXY MUSIC— (Atco)

© YAMASHTA, WINWOOD, SHRIEVE-Go
(Island})

o P.F.M.—Chocotate Kings (Asylum)

RICHIE FURAY BAND —I've Got A Reason
(Elektra)

o BRAND X—Unorthodox Behavior (Charisma
Import)

@ PHILIP CATHERINE—Nairam (Warner
Bros.

* JEFFERSON STARSHIP—Spitfire (Grunt)
WIDOW MAKER— (United Artists)
* MARKALMOND-To The Heart (ABC)

BACK STREET CRAWLER—2nd Street (Atco)

Midwest Region

® TOP ADD ONS:

*

VIVA! ROXY MUSIC—(Atco)
YAMASHTA, WINWOOD, SHRIEVE - Go (Istand)
MARK ALMOND—To The Heart (ABC)
TRIUMVIRAT-0ld Lovess Die Hard (Capitol)

X TOP REQUEST/AIRPLAY:

JEFFERSON STARSHIP-Spitfire (Grunt)
STEVE MILLER-Fly Like An Eagle (Capitol)
DWIGHT TWILLEY BAND-Sincerely (Shelter)
GRAHAM PARKER—Howlin' Wind (Mercury)

BREAKOUTS:

YIVA! ROXY MUSIC-(Atco)

YAMASHTA, WINWOOD, SHRIEVE - Go (Island)
RICHIE FURAY BAND —I've Gt A Reason (Asy
fum)

JESS RODEN-Keep Your Hat On (Island)

WABX-FM ~ Detroit

o MARKALMOND-To The Heart (ABC)
JESS RODEN ~Keep Your Hat On (Island)
VIVA! ROXY MUSIC— (Atco)
TROOPER— Two For The Show (MCA)

RICHIE FURAY BAND—I've Got AReason
(Elektra)

YAMASHTA, WINWOOD, SHRIEVE - Go
(Istand)

* MOTT-Shouting & Pointing (Columbia)
* JEFFERSON STARSHIP—Spitfire (Grunt)

* RODSTEWART—ANight On The Town
(Warner Bros.)

* DWIGHT TWILLEY BAND - Sincerely
(Shelter)

WMMS-FM—Cleveland

JESS RODEN—Keep Your Hat On (Island)

TRIUMVIRAT-0ld Lovers Die Hard
(Capitol)

o 27TOP-World Wide Texas fours (London)
CORKY SIEGEL—(Dharma)

® YAMASHTA, WINWOOD, SHRIEVE—Go
(Island)

® DAVID SANBORN —Sanborn (Warner Bros.)
* STEVEMILLER—Fly Like An Eagle (Capitol)
* JEFFERSON STARSHIP —Spitfire (Grunt)
*

JAMES COTTON BAND—Live And On The
Move (Buddah)

* GRAHAM PARKER—Howlin' Wind
(Mercury)

WXRT-FM—Chicago
© VIVAIROXY MUSIC—(Atco)
® BACK STREETCRAWLER—2nd Street (Atco)

® KRIS KRISTOFFERSON—Surreal Thing
(Monument)

o EDDIEHENDERSON—Heritage (Blue Note)
o BOBBYBLAND &B.B. KING—Together
Again. . Live (ABC)

SIR DOUG & THE TEXAS TORNADOS—Texas
Rock For Country Rollers (Dot /ABC)

* HEART-Dreamboat Annie (Mushroom
Records)

BOZ SCAGGS—Silk Degrees (Columbia)
JEFF BECK—Wired (Epic)
THIN L1ZZY - Jailbreak (Mercury)

* 4 *

WCOL-FM—Columbus

® DWIGHT TWILLEY BAND—Sincerely
(Shelter) '

® TRIUMVIRAT-0Id Lovers Die Hard
(Capitol)

AL JARREAU - Glow (Reprise)
o MARKALMOND-ToThe Heart (ABC)

® RICHIE FURAY BAND~|'ve Got A Reason
(Elektra)

® JIMMY McGRIFF—The Mean Machine
(Groove Merchant)

* JEFFERSON STARSHIP—Spitfire (Grunt)

* GRAHAM CENTRAL STATION—Mirror
{Warner Bros.)

* WINGS—At The Speed Of Sound (Capitol)
* CHICAGO X—(Columbia)
WIMF-FM—Mitwaukee

® JONANDERSON—Olias Of Sunhillow
(Atlantic)

® GRAHAM PARKER —Howlin' Wind
(Mercury)

VIVA!ROXY MUSIC - (Atco)
YANCY - (GRT)
POINT BLANK— (Arista)

*

* AEROSMITH —Rocks (Columbia)

* STEVE MILLER—Fiy Like An Eagle (Capitol)
* RICKDERRINGER- Derringer (Blue Sky)
* JEFFERSON STARSHIP-Spitfire (Grunt)

Southeast Region

® TOP ADD ONS:

POINT BLANK —(Arista)

RICHIE FURAY BAND -/ ve Got A Reason (Asy-
lum}

JON ANDERSON—0lias Of Sunhillow (Atlantic)
MARK ALMOND~To The Hear! (ABC)

X TOP REQUEST/AIRPLAY:

JEFFERSON STARSHIP-Spitfire (Grunt)
CROSBY/NASH-Whistiing  Down The We
(ABC)

STEELY DAN-Royal Scam (ABC)
HEART-Dreamboat Annie (Mushroom Rec
ords)

BREAKOUTS:

POINT BLANK— (Arista)

RICHIE FURAY BAND-1 ve Got A Reason (Asy-
lum)

JON ANDERSON—Ol:as Df Suntuliow (Atlantic)
YAMASHTA, WINWOOD, SHRIEVE—-Go (Island)

WMAL-FM—Washington
® MARKALMOND-To The Heart (ABC)

® RICHIE FURAY BAND—1've Got A Reason
(Asylum)

® JOHN McLAUGHLIN My Goals Beyond
(Douglas)

® KRISKRISTOFFERSON—Surreal Thing
(Monument)

® YAMASHTA-Go (Island)
® POINT BLANK—(Arista)
* JEFFERSON STARSHIP—Spitfire (Grunt)
* JEFFBECK-Wired (Epic)

* SOUTHSIDE JOHNNY & THE ASBURY
JUKES—1Don't Wanna Go Home (E pic)

* CROSBY/NASH—Whistling Down The Wire
(ABC)

WKTK-FM—Baltimore

® CROSBY/NASH—Whistling Down The Wire
(ABC)

® POINT BLANK—(Arista)

® RAYTHOMAS—-Hopes, Wishes & Dreams
(Threshold)

e CITYBOY—(Mercury)
® DUKE & THE DRIVERS—Rofiin' On (ABC)
® FREEBEER—Highway Robbery (RCA)

* RODSTEWART—ANight On The Town
(Warner Bros.)

* CROSBY/NASH—Whistling Down The Wire
(ABC)

* JEFFERSON STARSHIP—Spitfire (Grunt)
* STEELY DAN—Royal Scam (ABC)
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National Breakouts

POINT BLANK~(Arista)

RICHIE FURAY BAND~-!'ve Got A Reason (Asylum)
YAMASHTA, WINWOOD, SHRIEVE~Go (island)
VIVA! ROXY MUSIC~(Atco)

WKDA-FM—Nashville

o POINTBLANK - (Arista)

® JONANDERSON~Olias Of Sunhillow
(Atlantic)

© RICHIE FURAY BAND—'ve Got A Reason
(Asylum)

® JAYFERGUSON—All Afone In The End Zone
(Asylum}

® SIRDOUG & THE TEXAS TORNADOS—Texas
Rock For Country Rollers (ABC/Dot)

* PETER FRAMPTON-Frampton Comes
Alive (A&M)
* STEVE MILLER—Fly Like An Eagle (Capitol)
* FLEETWOOD MAC—(Reprise)
* JEFFERSON STARSHIP - Spitfire (Grunt)
WORJ-FM-0Orlando

® AVERAGE WHITE BAND-Soul Searching
(Atlantic)

® ALICECOOPER—Alice Coopér Goes To Hell
(Warner Bros.)

JONANDERSON —Otias Of Sunhillow
(Atlantic)

TRIUMVIRAT-01d Lovers Die Hard
(Capitol)

BLACK OAK ARKANSAS—Balls Of Fire
(MCA)

® HEART-Dreamboat Annie (Mushroom
Records)

* ALAN PARSONS PROJECT - Tales Of
Mystery & Imagination (20th Cent )

* STEELY DAN—Royal Scam (ABC)
* GEORGE BENSON—Breezin' (Warner Bros.)

* HEART-Dreamboat Annie (Mushroom
Records)

Northeast Region

® TOP ADD ONS:

VIVA! ROXY MUSIC—(Atco)

RICHIE FURAY BAND -1 ve Got A Reasoni (Asy
lum)

YAMASHTA, WtNWOOD, SHRIEVE—Go (Jsland)
POINT BLANK - (Arista)

*TOP REQUEST/AIRPLAY:

JEFFERSON STARSHIP—Spitiire (Grunt)

ROD STEWART—A Night On The Town {Warner
Bros )

CROSBY/NASH-Whistling  Down The Wire
(ABC)

MARK ALMOND-To The Heart (ABC)

BREAKOUTS:

YIVA! ROXY MUSIC—(Atco)

RICHIE FURAY BAND-1've Got A Reason (Asy
lum)

YAMASHTA, WINWOOD, SHRIEVE—Go (Island)
POINT BLANK —(Ansta)

WNEW-FM—New York

EARTHQUAKE-38.5 (Beserkley)

RICHIE FURAY BAND—1've Got A Reason
(Asylum)

BRAND X— Unorthodox Behavior (Charisma
Import)

VOLUNTEER JAM—(Capricorn)
VIVAIROXY MUSIC— (Atco)

YAMASHTA, WINWOOD, SHRIEVE-Go
(Island)

* JEFFERSON STARSHIP—Spitfire (Grunt)
* MARKALMOND-To The Heart (ABC)

* ROD STEWART—ANight On The Town
(Warner Bros.)

* SOUTHSIDE JOHNNY & THE ASBURY
JUKES—I Don’t Wanna Go Home (Epic)

WBAB-FM — Babylon

® POINTBLANK—(Arista)

® SPINNERS—Happiness Is Being With The
Spinners (Atlantic)

® TOM SNOW—(Capitol)

ASLEEP AT THE WHEEL—Wheelin' & Dealin’
(Capitol)

® BECKY HOBBS—From The Heartland
(Tatoo Records)

® TOMMY JAMES—in Touch (Fantasy)
* MARKALMOND—To The Heart (ABC)

* BEACHBOYS—15Big Ones (Brother
Reprise)

* RODSTEWART—A Night On The Town
(Warner Bros.)

* JEFFERSON STARSHIP—Spitfire (Grunt)

o
WOUR-FM—Syracuse/Utica
VIVATROXY MUSIC - (Atco)
MARKALMOND -To The Heart (ABC)
TOM SNOW—(Capitol)

JONANDERSON—Olias Of Sunhillow
(Atlantic)

RICHIE FURAY BAND—|'ve Got A Reason
(Asylum)

BOBBY BLAND & B.B.KING—Together
Again. . Live (ABC)

* BILLYJOEL—Turnstiles (Columbia)

* GRINDERSWITCH—Pullin' Together
(Capricorn}

* ROD STEWART—ANight On The Town
(Warner Bros.)

* JEFFERSON STARSHIP—Spitfire (Grunt)
WMMR-FM - Philadelphia

© RICHIE FURAY BAND-/'ve Got A Reason
(Asylum)

® YAMASHTA, WINWOOD, SHRIEVE—Go
(Island)

VIVA'ROXY MUSIC - (Atco)

* JEFFERSON STARSHIP—Spitfire (Grunt)

* AVERAGE WHITE BAND—Soul Searching
(Atlantic)

* CROSBY/NASH—Whistling Down The Wire
(ABC)

* ROD STEWART—A Night On The Town
(Warner Bros.)

WLIR-FM—New York

VIVA'ROXY MUSIC - (Atco)
ALJARREAU-Glow (Reprise)
POINT BLANK - (Arista)

JUDAS PRIEST-Sad Wings Of Destiny
(Janus)

DWIGHT TWILLEY BAND - Sincerely
(Shelter)

RAY THOMAS —Hopes, Wishes, & Dreams
(Threshold)

STEVEMILLER—Fiy Like An Eagle (Capitol)
CROSBY/NASH—Whistling Down The Wind
(ABC)

* %

* STEELY DAN-—Royal Scam (ABC)
* BILLY JOEL-Turnstites (Columbia)
WHCN-FM —Hartford
® GENTLE GIANT-Giant Steps (Vertigo
Import)

VARIGUS ARTISTS—Rare Tracks (Polydor
Import)

GARY BURTON QUINTET—Dreams So Real
(ECM)

THIJSVAN LEER—Oh My Love (Phillips
Import)

TRIUMVIRAT-0ld Lovers Die Hard
(Capitol),

HEART-Dreamboat Annie (Mushrgom
Records)

* JAMES COTTON BAND - Live And On The
Move (Buddah})

* ANDY PRATT—Resolution (Nemperor)
* SILVERADO-(RCA)
* JEFFERSON STARSHIP—Spitfire (Grunt)
CHUM-FM —Toronto
® BEACHBOYS—15Big Ones(Brother
Reprise)

GRATEFUL DEAD-Steal Your Face
(Grateful Dead)

MURRY McLAUGHLIN —Boulevard (True
North)

® CHRIS DeBURCH—Spanish Trains & Other
Stories (A&M)

AVERAGE WHITE BAND—Soul Searching
(Atlantic)

JEFFERSON STARSHIP—Spitfire (Grunt)

* GORDON LIGHTFOOT—Summertime
Dream (Warner/Reprise)

* STEVEMILLER—Fly Like An Eagle (Capitol)

JAMES TAYLOR—In The Pocket (Warner
Bros.)

* STEELY DAN—Royal Scam (ABC)

*

Copyright 1976, Billboard Publi-
cations, Inc. No part of this pubti-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher
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These unsolicited comments from ARBITRON RADIO diaries placed in Charlotte, Columbus, Minneapolis-St.
Paul, Hartford and San Antonio, for the period of October/November 1975, show that CASEY KASEM has

been civen the vote as America’s #1 write-in personality.

HARTFORD, CONNECTICUT . . . |like WDRC but
wish they would have the top 40 survey finishing
earlier. | wish | could hear more Bruins and Celtics
games . .. | listen to WDRC FM at home alot and
when I'm in my car it's on WDRC AM or WABC,
WRLR. | listen to Casey Casem on Sunday night
which | think is good. | listen to the radio all the
time; it's constantly going when I'm home and on
the road ... | enjoy “American Top 40” Sunday
night on WDRC ... Casey Kasem Top 40. Like
good concisive news coverage of local, national,
and worid events ... American Top 40, Kasey
Kasup . .. A favorite program of mine which | did
not listen to this week is “Top 40” with Kasey
Kasem as host. “Top 40" is based on Billboard's
top 40 and is played on more than one station but
| listen to it Sundays on WDRC from 7:30-
10:30PM.

SAN ANTONIO, TEXAS ... | enjoy the Top 40
countdown on KTSA on Sunday morning ... |
look forward to the top 40 on KTSA 9:00-12:00 . . .
| listen to the radio every night while | go to sleep
and | wake up to music. On Sundays, | like to
listen to Casey Cason's Top 40 Countdown played
on KTSA from 9AM-12Noon . . . Only look forward
to Casey Cason’s Top 40 countdown on Sundays
9:00-12:00 on KTSA! ... KTSA's top 30 on Friday
starting at 3:00PM. Casey's Coast to Coast
(American Top 40) 9:00AM to NOON ... It's my
favorite radio station. | especially like to listen on
Sundays because that's when Kasey Kason's
program is on. The American Count Down of the
top 40 songs. | like helping you in this survey.
Thank you ... Sunday Morning, Top 40 Count-
down AM-KTSA 9:00-12:00. Monday Nights,
interview FM-KRMH 10:30-12:30. Weekdays,
David Jarrot AM-KNOW 7:00-9:00 . . . | listened,
but anyway, Casey Cason’s American Top Forty,
Saturday mornings 9-12 is the best show on radio

One of my favorite radio programs is

American Top 40 ... K.C. Kazen—very good
program to listen to. They play all the top 40
records every week.

CHARLOTTE/GASTONIA, NORTH CAROLINA
... WBT-AM on Sunday mornings around 9:30 or
10:00AM. They start counting down the 40 hits . . .
| think one of the best programs on the air is Sun-
day the top 40 hits on WBT-AM 1110 ... When |
am in the car | jump from station to station listen-
ing to songs | like to hear. | tried to be as accurate
as possible. | missed Casy Casem but | love that
program Sun. at 10:00AM-1:00PM WBT ... WBT
10:00AM to 1:00 Casey Cason’s Top 40 . . . | listen
to CBS news reports on the hour wherever | travel.
| normally listen to American Top Forty on WBT
Sunday Mornings but | missed it this week ...
American Top 40 is one program | missed that |
enjoy.

MINNEAPOLIS/ST. PAUL ... | like to listen to
American Top 40 on KDWB which | didn't this
week ... Another problem with the radio is on
most stations they have the weather on every half-
hour. Sure you can have news but not so
often—otherwise the radio is pretty good. My
favorite program is KDWB top forty on Sunday
nights . . . | especially like American Top 40 from
Hollywood. It plays on KDWB. | like that station . . .
American Top 40 Sunday . . . My favorite program
is American Top 40 on Sunday nights at 8:00 on
KDWB ... | really like “the top 40" with Casey
Kasen Sunday nights on KDWB. | didn’t listen to it
this week but | hope they keep it on ... | like
American Top 40 on KDWB Sunday at 8:00PM. |
also like Paul Harvey ... They should have the
KDWB top 40 Saturday (same time) night instead
of Sunday because a lot of people can’t stay up till
11:00 if they have school the next day. | know |
would listen to it every Saturday if they changed it
... The Top 40 on KDWB is good. But | think most

stations play too many commercials at one time
. Sunday night on KDWB | listen to Casey
Casum’s countdown “Top 40 Hits.” Every morning
| listen to Charlie Bush and Chuck Knapp . . .l like
the top 40 countdown on KDWB on Sundays at
8:00PM until 11:00PM. | like to listen to music
before 1 goto bed ... KDWB Top 408:00to 11 pm
Sunday . .. American Top 40 8:00-11:00PM Sun-
days . .. My favorite station is KDWB. My favorite
program is the top 40 on Sunday nights on KDWB
. Radio—I like listening and | really get into
music—and | like listening to the countdown on
Sundays on station KDWB . . . | iike Casey Cason
real weil. | just wish it was on more stations.

COLUMBUS, OHIO .. . | like to listen to WNCI on
Sunday mornings, especially from 9:00AM to
12:00AM. That's when they count to 40 top hits . . .
| like the American Top 40 with Casey Kasem . . . |
like Casey Casum’s countdown on Sundays . . . |
enjoy Casey’s Top 40 count down and most music
on WNCI . .. | love WNCI's top 40 hits program on
Sunday mornings . . . | have a converter in my car,
so | take FM with me wherever | go. | really like the
“mini-chart” at WNCI. | listen to Casey Kasem
(WNCI) every Sunday . . . But my favorite station is
WNCI. They also play the top 40 hits on Sunday
mornings 9-12 ... Yes, | really like WNC} when
they have the 40 top hits and tell something about
the artist and the song . . . | like American Top 40
on Sundays . . . My favorite radio station is WNCI,
| like all the songs on it. | always listen to the Top
40 songs of the week on Sunday mornings. | have
my own radio and it's usually on WNCI. Thank
you.

AMERICAN TOP 40 is heard weekly in the above
markets on WDRC, KTSA, WBT, KDWB and WNCI
respectively as well as 346 other stations from
coast to coast and around the world.

American Top 40 -Watermark, Inc.

10700 VENTURA BLVD., NO. HOLLYWOOD, CA 91604 « (213) 980-9490

All right, I'm impressed. Please send me all the free details on American Top 40
including a complete three hour program, Sales and Marketing Guide, the AT40
descriptive brochure, “Much More Than Music” and the AT40 demo tape.

WwWWwWWw.americanradiohistorv.com

Name Title
Call Letters Address
City State Zip
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1940-~1975

THE ONLY
COMPLETE
RECORD
OF BILLBOARD'S
“HOT 100" CHARTS

Joel Whitburn’s Top Pop books and supple-
ments Include every artist and record to hit
Billboard's ""Best Selling Pop Singles and
Hot 100™ Charts from "40-'75.

PACKED WITH INFORMATION INCLUDING:

e Jate (month. day, year) record hit
charts.

¢ Highest numerical position record
reached.

o Total number of weeks on charts.

¢l abel and record number.

PLUS:

oCross reference aiphabeticaliy iisting
by title every record to hit Biliboard's
“Hot 100" charts.

o Picture index of Top Artists.

o Trivia index of interesting and useful
facts.

o Chronological iisting year by year,
of No. 1 records and much more.

Be an authority on charted music.
Order your set today!

P.0. Box 200
Menomonee Falls, Wi 53051

«  Mail your check or money order to: M
Record Research inc., Dept. BB, P.0. Box 200
. Menomonee Faiis. Wi 53051 g
N J Top Pop '55-'72 (Hardcover) . $40 b
. [J TopPop'55-'72 (Softcover] . . $30 D
O TopC&W'49-7T1 .. ... .. $25

O TopR&B'49-71 . .. ... . .. $25

[J Top Easy Listening '61-'74 .. $25

O3 Top LPs 4572 ... ... .. $30

. SUPPLEMENTS . . .. $10.00Each

J Top Pop ‘75 J Top R&B ‘75

J Top Pop ‘74 CJ TopR&B 74

C) TopPop 73 [J Top R&B 7273

] Top C&W ‘75 I Top Easy Listening ‘75
O TopC&W 74 J Top LP's ‘75 ]
0 Top C&W '72-7300 Top LP's ‘74

: J Top LPs 73

YRR

. Overseas orders add $3.00 per book.
and $1.00 per supplement.
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By CLAUDE HALL

LOS ANGELES-Mark Driscoll
has left KSTP in Minneapolis and is
looking; 612-920-6864. ... A disk
jockey at WMAK in Nashville
called up Bruce Earl, chief engineer
for the Sterling chain, and told him
that his signal was coming in good
and in stereo. He was listening to
KZOK, an FM station in Seattle.
Date was July 15. Bruce claims it
was a thermal inversion. Knowing
Bruce, however, I'd be more likely to
believe that he was sending the sig-
nal down to Nashville by carrier pi-
geon. Because if transistors can't do
the job, Bruce just hunts around un-
til he finds something that will.

* * *

Feedback on Radio '77 in Sydney,
Australia, has been phenomenal.
Reporting back to me so far have
been Judy Burns of Burns Media
Consultants, Los Angeles: Bob
Baeck, gencral manager of 3XY in
Melbourne, Australia: and Gary S.
Day, executive director of the adver-
tising firm of Masius. Wynne-Wil-
liams & D’Arcy-MacManus in Mel-
bourne. Day sent me a copy of B&T,
the Australian media weekly. and
therein I note that John Waws of
2UW in Sydney was named the best
talk personality at the conference,
Gary O’Callaghan of 2UE in Sydney
the best contemporary personality.
Peter Karpin the best record pro-
moter in Australia. As many of you
know. George Wilson, president of
Bartell Broadcasters, New York, was
akeynote speaker along with George
Burns, Judy’s husband.

* * *

Chuck Dunaway has been pro-
moted to manager of KAFM in Dal-
las. “Everything is fine in Dallas.
The station is doing fine—ratings up
again. John Butler named me man-
ager of KAFM last Friday.”

L S

Mark Simone is now doing ail
nights at WPIX-FM in New York:
he’d been with WPRO in Provi-
dence, R.I. ... Staff lineup at
WPAP, country sterco station in
Panama City. Fla, now features
Norm Miller of mid-1960s on
KXOX in St. Louis in the 6-10 a.m.

(Continued on page 25)

FLORIDA HEAT

LOS ANGELES—“With cross-
overs, everybody is competition to-
day.” notes Gene Pope, program di-
rector of country station WVOIJ in
Jacksonville, Fla.

The 5,000-watt station enjoys
being the lone country station in that
market, but that doesn’t mean there
isn’t competition. Every outlet in the
area Pope observes is competition.
His biggest competitor is WAPE. a
rocker.

Pope says he scares away “hopeful
competition with our effectiveness.
We don’t project the image of the
country station. We are not heavily
into personalities. We are alone in
the country market here.”

WVOIJ-AM is in the “top country
music market as far as country
record sales.” Pope claims. “And we
endeavor to keep up with competi-
tive trends.”

Thestation is part of a five-county
metropolitan area, extending into

A WASC Switch

SPARTANBURG, S.C.—WASC,
an AM station here, has switched to
an automated soul music format—
“Supersoul”—produced by Drake-
Chenault Enterprises, Los Angeles.
Joe Sessons is general manager of
the station.

Radio-TV Programming

Album Rock Big On Both FM-AM

® Continued from page 16

stop trying to make it harder than it
really is; let’s just talk about radio.
Whatever the listener wants is there.
The coming of age of FM has
created the most incredible variety
of sounds and formats the world has
ever known. Listeners aren’t con-
cerned with labels; they have a set of
expectations and when they find a
radio station (or stations) that de-
liver, they tune in and they stay until
their expectations are no longer met.
Whatanyone calls a station is imma-
terial; compartmentalization is
meaningless: every radio station
should be highly individual; if your
station programs what most of the
people want to hear most of the time,
you win.

Now. specifically to album rock.
Why is it so misunderstood? Let’s
discard all the other labels and just
say that an album rock station is one
that includes album cuts in its for-
mat. (Not that the listeners care:
we’re not tv: they can't tell if it’s a
big record with a little hole or a little
record with a big hole unless you tell
them and that’s just part of the im-
age game.)

Alright, so that's what album rock
is. It doesn’t have to be FM: KDAY
is doing very nicely playing album
cuts. but most successful album rock
stations are on the FM dial because
nearly the entire under-40 audience
has grown up listening to their rec-
ords in hifi and then stereo. so the
larger sound spectrum of FM stereo
fits right in with those listener expec-
tations, but it doesn’t have to be FM.
It just helps. So much for those la-
bels. Now, why play album cuts? It
goes right back to those listeners.
Talk to any sales person at any ma-
Jor record company and he'll tell you
that 80% to 90% of their revenue is
based on LP sales and most of those
LPs are rock. That's a pretty good in-
dicator. Then go back to 1967-68
when the so-called “free-form™ or
“progressive” stations started. We
didn’t have the world’s biggest au-
dience, but we attracted a lot of at-
tention and it sure looked like some-
thing was going on.

I don’t want to spend a lot of time
tooting the corporate horn, but the
fact that a major professional broad-

Georgia with an adequate signal.
Primarily, it is an outlet playing
mainstream country music. with a
soft flow. According to the latest
Pulse. the demographics are 25-49,
with mostly a male audience, al-
though “it is women who buy most
of the country singles.” according to
Pope.

WVOI has a playlist of 55, with
graduated exposure. Pope publishes
a weekly chart and evaluates the
music on a weekly basis. “I establish
the guidelines and Mike Carta re-
views new material.” Carta is music
director and an on-the-air man.

The station plays some new mute-
rial at night to offer audiences a
chance to hear new songs and vote
on them. This helps determine a
daytime play. Pope says they have a
small list of top hits plus a “B” list
which is played every six hours.
“And we do six oldies per hour and
double sweeps at 15 and 45.”

Research is done through local
record stores and by keeping track of
all requests.

WVOI runs threc different music
clocks daily. “We evaluate and as-
similate into our ciocks. We check
into what kind of country music was
most popular in recent years. We
round out total services. We carry
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casting organization like ABC had
the sense and foresight to see this
monster coming is something that
too often gets overlooked in the
middle of all this labeling and clas-
sifying. What Allen Shaw and Bob
Henabery and the folks at ABC did
with ABC-FM back in 1971 was an
inspired picce of work.

Again, very simple, take the best
of the existing album rock music,
combine it with some very basic pro-
fessional broadcasting common
sense and then find a group of man-
agers and programmers to operate
each station autonomously, tune it
to their individual markets and
make it work. That simple idea has
resulted in the most listened to group
of FM stations in the country.

Since those beginning days of the
“Rock N’ Stereo” format, just about
every other possible format has
popped up on the once empty FM
band, with the possible exception of
Gary Owens’ mythical all-book-re-
view station (and we’ll probably
hear that that format is being done
somewhere). This sudden burst of
formats has given rise to a whole
new bunch of categories and un-
truths. A lot of people who don’t
take the time to really listen and
study their market feel that they're
not getting any records played and
they long for the old days of “free
form™ when anything went and you
could always get some spins. | invite
you to sit down some day with two
radios going, one on your friendly
“tight-listed” album rock and one on
the closest thing you can find to
“progressive.” TI'll guarantee you
that you hear more cuts by more art-
ists and more new product con-
sistently exposed on the formatted
station than on the other. It may not
look like it when you read your trade
reports, but listen like a listener and
see what kind of a surprise you get.
Maybe that’ll take care of another
compartment.

Then. therc’s the great mystery of
album cut selection and the great
controversy of “gut” over statistics. |
won’t presume to say what's on any-
one else’s mind and 1 don’tintend to
get into any of my own method-
ology. but I'd like to throw out a few
thoughts.

Programmers who. in my opinion,

Every Station Competitive,
Says WVOJ’s Program Boss

editorials twice a week that are local,
relevant and controversial. On
weekends we do special reports and
features in our local news portions.
We do five minutes of informative
reports geared to our local au-
diences. Itis a constructive program-
ming tool.”

The station tied in with NBC last
February. and runs its news after the
hour. Local news is aired immedi-
ately before the hour.

The around-the-clock lineup has
Norm Garrett from midnight t0 6

am; Pope 610 9; Carta 9to | p.m.

Joe Patrick 1 to 6; Bill Buckley 6 to
midnight. Patrick is in charge of pro-
duction, as well.

There is no relaxing. even though
there is no other country music sta-
tion in the area. Pope insists, because
“everybody is competition.”

‘Contempo 300’ On
Williamsburg WBCI

WILLIAMSBURG, Va.—WBCI,
an FM station here, has switched

from a beautitul music format to the |

syndicated adult contemporary pro-
gramming of Drake-Chenault En-
terprises, “Contempo 300.” reports
general manager Donald M. Bent-

ley.

pick album cuts in all the wrong
ways have great ratings: program-
mers who, again in my opinion, pick
exactly the right cuts the right way
are out of work. Some do it by what
they call sheer statistical qualitative
and/or quantitative research; others
claim to work strictly off “gut.”
From personal observation of suc-
cessful programmers (single or al-
bum) I don't believe any of them.
Everytime you pin a self-proclaimed
statistical programmer, he’ll gener-
ally admit there’s a good deal more
to it than just numbers. Any number
of “gut” programmers will often tell
about dropping a record because it
stiffed on the charts. We all lie a lot,
especially to ourselves.

May I suggest two things: No mat-
ter how exhaustive your research
may be, you still have to interpret
the data in terms of your station and
your audience. (Remember the pro-
fessor and the flea?) ... you have to
feel your station and feel where
those cuts belong in terms of the en-
tire picture. On the other hand. If
you pride yourself on “gut” pro-
gramming, think about this. Are you
really responding from an entirely
emotional base, or could it be that
what we like to call “gut” (because
it's more romantic than research) is
simply an entire set of incredibly
complex conditioned responses
based on professional knowledge of
music and radio programming, all
coming into play so rapidly that it’s
Just a lot simpler to call it "gut™?

Think about other *‘gut” re-
sponses you have to other things,
like your reaction to the hair color or
the figure of a person you just met. It
feels like “gut.” but it’s probably a
long series of conditioned responses
hitting all at once. Analyze the
source of all those conditioned re-
sponses and you can probably make
a highly logical decision that is cor-
rect for your situation.

In any case, the whole point is that
the name of the game is now radio.
Any market of any size has now and
will continue to have a top station in
every area of listener expectation. |
honestly believe that no good for-
mat, whatever its place on the dial, is
going to disappear.

Professional radio, honestly at-
tuned to the listener, is here to stay.
There will be changes, and those
changes will make a lot of folks un-
comfortable until they can label and
compartmentalize that change. but
there have to be survivors and I feel
confident that album rock as we do
itat KLOS will not only survive, but
come out winning.

As a matter of fact. as long as no
one gets so carried away with their
research or their “gut” to the point of
forgetting that the audience comes
first, a lot of us are going to be
around for a long, long time.

45 rpom RECORDS
BY MAIL

All Original Artists
1949 thru 1972

pop ¢ country ¢ rock
soul * big band
all-time favorites

FOR CATALOG of 6000 titles
send $1.50 (no c.0.d.’s)
For tastest service,
send money order.
IF AIR MAIL s desired for catalog

- U.S. and APO/FPO addresses, add $1.00
« International, add $1.50
(payable in U.S. funds)

BLUE NOTE RECORD SHOP

156 Central Avenue
Albany, New York 12206, U.S.A.
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Radio-TV Programming

Vox Jox

® Continued from page 24

slot, Marshall Smith 10 am.-2 p.m,
new program director Tommy Loren
2-6 p.m., John Dunaway 6-midnight,
and Bill Carr midnight-6 a.m., with
Tim McGriff and Jimmy Davis on
weekends. Loren previously worked
at WKDA in Nashville. ... Linn A.
Christian, an old friend who put
WPIX-FM in New York on the air
and on the map, has been named as-
sistant to the president of Century
Broadcasting and is now headquar-
tering in Chicago.
x  x %

Jefferson Foxx, music director
and chief announcer at WBIG in
Greensboro, N.C., sent me an air-
check of Granny Goose and Aku
Head, both of KGMB in Honolulu,
and notes: “I'm sure you will find in
Aku’s section there are many old
and dear cuts from years gone by. |
talked to KGMB program director
George Kennedy a while ago and
asked him why Aku still uses the old
‘Stick It In Your Format” material. 1
got the standard answer: ‘You can’t
argue with the book, he still has the
ratings.” Very interesting, due to the
recent developments in the new
ARB.

“You might also be interested in
the pay scale there. I found out the
cost of living in Hawaii is extremely
high, so I asked Kennedy what the
average announcer made in the
Honolulu market. I was astounded
to learn at KGMB the average an-
nouncer starts at $2.25 an hour and
most of them work two jobs with
their wives working and making
more than they do. Kennedy also
stated that the two union stations in

BubblingUnderThe

~HOT100

101 —LET THE GOOD TIMES ROLL, B.B. King &
Bobby Bland, ABC/Impulse 31006
102—WE BOTH NEED EACH OTHER, Norman

Connors, Buddah 534

103—POPSICLE TOES, Michael Franks, Reprise
1360 (Warner Bros.)

104—LAZY WAYS/LIFE IS A MINESTRONE, 10
cc, Mercury 73805 (Phonogram)

105—-SLOW MOTION, Dolls, Mercury 73807
(Phonogram)

106—-BRAND NEW LOVE AFFAIR, Jigsaw,
Chelsea 3043

107-TELL ME WHY, Stairsteps, Dark Horse
10009 (A&M)

108—DID YOU BOOGIE (With Your Baby), Flash
Cadillac & The Continental Kids, Private
Stock 45079

109—ANOTHER NIGHT, Camel, janus 262

110—SIDEWALK SURFIN’, Jan & Dean, United
Artists 670

BubblingUnderThe

__ToplPs__

201-THE RUNAWAYS, Mercury SRM-1-1090
(Phonogram)

202—ABBA, Atlantic SD 18146

203-THAT'S ENTERTAINMENT PART I1/0RIGI-
NAL SOUNDTRACK RECORDING, MGM
MG-1-5301 (Polydor)

204—CITY BOY, Mercury SRM-1-1089 (Phono-
gram)

205—JAN HAMMER-Oh, Yeah?, Nemperor NE
437 (Atlantic)

206—CLIFF  RICHARD-I'm Nearly Famous,
Rocket PIG 2210 (MCA)

207 -ROGER McGUINN-Carditf Rose, Columbia
PC 34154

208—-FUNKADELIC—Let's Take It To The Stage,
20th Century/Westbound WT 5026

209—ROBERTA KELLY—Trouble Maker, Oasis
OCLP 5005 (Casablanca)

210-KXAY GEES—Find A Friend, Gang GR 102
(PIP)

the market paid $700 a month with a
jump to $1,000 a month after the
first year. I don’t know if this is a
prime-cut-of-bull or fact. Butif it is
true, I don’t know why everyone

would stay there any longer than
possible to get a good tan.” (Aku,
Hal Lewis, earns over $100,000 be-
cause of his soldout commercial
load.)

Foxx would like some old friends
from the Career Academy in At-
lanta—Dan Rotundo, Ed Ray, Gerry
Kay, George Chapman, etc.—to call
him.

Lineup at WBIG now has Bob
Poole still doing mornings, Larry
Dunlap 10 a.m.-2 p.m., Henry Bog-
gan 2-6 p.m., Foxx 6-10 p.m., and
Bob Tucker until 2 a.m.

-

RICH
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with
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with their latest
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“RED, WHITE & BLUE
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AFE
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4218 W. Jefferson Bl.

Los Angeles, Ca. 90016

(213) 737-1000

Contact your Laff distributor now.
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"RCA Rise: Glancy Gives Execs Room To Run

In 2’2 Years, New Management’s
Efforts Bring Highest Earnings

JULY 31, 1976, BILLBOARD

By STEPHEN TRAIMAN

When Ken Glancy took over as president of RCA Records in
December 1973, corporate management had seen much red
ink and a diminishing share of market in virtually every area.
Two and a half years later, on the eve of its annual convention
in conjunction with its Diamond Jubilee, the picture has
changed. This exclusive interview with Glancy and his key
aides focuses on the factors in that success—and looks to the
future.

NEW YORK—With the best sales and profit performance in
the 75-year history of RCA Records reported for the first half
of 1976, president Ken Glancy is quick to share the accom-
plishments of his 2¥2 years at the label’'s helm with his key
aides—virtually all of whom are new faces or in new posts
since his arrival.

“It's obvious there’s been both a management revitaliza-
tion and an artistic one,”” he emphasizes, “and it's been to-
tally a team effort that's basically succeeded, though much re-
mains to be done.

““Artistically, the charts speak for themselves. We've made
significant custom label deals with a high degree of success.
What Jerry Bradley's done in Nashville with Ronnie Milsap,
Waylon Jennings and others is amazing. In the pop area, |

Mel liberman: “It's a new, young company.”

can't remember all the new faces that have been launched
successfully.™

Glancy candidly admits the disappointments and failures
as well:

® '‘The Tom Cat story is the biggest. The chemistry just
didn't work for a lot of reasons.

® “We've got a way to go yet in r&b. We've had some suc-
cesses but we're certainly not getting our share.

® “We just weren't persuasive enough with our top acts on
quad . . . met a lot of resistance, some emotional, like David
Bowie who takes an artistic stand against 4-channel.”

Glancy ticks off some of the key appointments on the RCA
team, each of which carried with it various degrees of auton-
omy that freed him more and more to concentrate on the cre-
ative end of the business that is the heart of any label's suc-
cess:

Jack Kiernan named division vice president, marketing in
February 1974 ... Tom Shepard joins from CBS as division
vice president, Red Seal a&r, April 1974 . . . Jerry Bradley ap-
pointed division vice president, Nashville operations; August
1974 . . . Mel llberman promoted to division vice president,
commercial operations, December 1974 . .. Mike Berniker
upped to division vice president, pop a&r, July 1975 . . . Mort
Weiner named director, custom label marketing, joining from
Motown, June 1975 . . . Ron Moseley joins from Polydor as di-
vision vice president, r&b a&r, November 1975 . . . Bob Har-
rington comes aboard as director of merchandising from
GRC, March 1976 ... John Rosica appointed division vice
president, promotion, in April 1976, after rejoining the com-
pany a year earlier after stints with A&M, ABC and CT!.

Glancy notes there are others missing from the interview,
such as Bob Summer, division vice president, RCA Inter-
national; Frank Mancini, division vice president, artist rela-
tions, and Dave Heneberry, division vice president, music op-
erations and services (clubs), who also have a large share in
the label's success to date in its profit turnaround.

® Commercial Operations—Illberman’s promotion to
Glancy's right-hand man, after handling business and talent
affairs the prior 2%z years, was a big plus for both the RCA
head man and the label.

“It’s a new, young company,” Ilberman emphasizes, '‘with
not one man around this table in the same spot just three
years ago.

“We're a broad-based label with a basic catalog, constantly
introducing new products. You might describe me best as the
‘company chaplain.’ Decisions on allocating priorities have to
be rhade . . . setting the basic directions.

“We went to direct distribution just a few years before
Glancy was named president. Kiernan has strengthened the
marketing organization in a relatively short time.”

llberman points to the tremendous amount of input from
the field that is put to use daily. “Everyone is an a&r man.
We've had many successes brought to light from the field,
with Hall & Qates ‘Sara Smile’—their third single—just the
most recent. We're constantly striving to tie in the field and
home office to get the maximum potential—and we're never
satisfied.

“‘Glancy's approach is to give people as much autonomy as
they need to do the best job they know how. Nashville and
Bradley is just one example that has paid off—strengthening
our already strong position in country. We're all working
harder—but enjoying it more."

® Marketing—'One of the most gratifying things is that ev-
eryone can operate autonomously,”” Kiernan notes, “‘but we
also interact. The real key to RCA’s success is that we do func-
tion as a team, and this really is vital, under Glancy and llber-
man’s direction.

“*Sometimes it seems like a thousand years instead of just
the relatively few that it's taken to build what we believe is the
strongest distribution setup in the industry with the best
qualified team.

“Our own direct distribution has really paid off in the suc-

“1 :

Jack Kiernan: ‘‘We do function as a team.”

cess of acts like Hall & Oates, D.J. Rogers and of course, John
Denver. And country has been an incredible performance.”

Commenting on the gutsy decision to virtually cut the RCA
catalog in half in the spring of 1975, Kiernan explains: *‘The
cutdown further strengthened our inventory so we were able
to focus on the better sellers in any situation."”

Ilberman points out that due to the cutback on slower
movers, ‘‘we’re able to push a ‘Best Of Charley Pride’ that still
sells 9,000 a month, or Waylon’s LP before the current hit
“Outlaws" that's approaching 400,000 but doesn’t show on
the charts after 14 months, or the reissued ‘Sound Of Music’
that sold 250,000 units after the recent tv showing."

““Many of our merchandising campaigns also are very in-
novative,” Kiernan notes, **such as the use of in-store tapes to
better expose new product. We're also the first label to go af-
ter rackjobber meetings and make presentations. This is a
full-time job, with the multimedia videocassette/projection tv
effort of Steve Kahn just the latest (Billboard, July 24).”

® Merchandising—*Although I've only been here four
months heading up special projects, | know we've just
scratched the surface on video and other techniques to stimu-
late the in-store people,” Harrington observes. '“The video
presentation to J.L. Marsh evolved from our monthly sales
presentation which Kahn put together for our in-house use
with the sophisticated equipment we're just learning to use.

“Merchandising is the focal point of the team. We're the
service arm of promotion and sales, with our basic job to de-
velop a thorough campaign, considering the main factors that
go into helping develop an artist over a long period of time for
continuing future benefits.”

® Promotion—*'We've done away with the regional concept
of promotion,”” Rosica notes. “‘Pop, r&b, country . . . it's one
department, not limited to where a store carries the music.
It's a most rewarding job—if it's a hit, but as a service to a&r
our job is to find out if the disk is salable, staying with the ba-
sics for nine months or more if necessary.

“The goal is to manage 40-plus people and handle a variety
of product, more than two artists at a time. The national con
cept is a correct one, with in-the-field responsibility. Once
we're stronger nationally, that local person has done himself
in,"” Rosica continues.

“'Developing and building artists is the joy of our work. And
the results are obvious, both on the charts and in the sales re-
ports.”

“With custom labels, I'm Weiner's distributor in effect, and
he treats me as such, It's a good and healthy relationship. We
identify music—not labels—and our priority is the music.”

www.americanradiohistorv.com

Billboard photos by RCA
Ken Glancy: “I've never been a one-man band.”
y

Jerry Bradley: “*We're on top of this scene.”

Commenting on the disco boom, Rosica firmly believes that
it's ““an art form, not a fad that will die. Disco music as such
may go, but as a way of exposing product it will stay, and the
overall trend will increase with even more national impact.

“Dave Todd travels widely for us as head of the disco de-
partment, helping deejays to blend their programs with the
best available music, not only ours. In Boston, dealers reacted
to Vicki Sue Robinson from disco action first, then from ra-
dio."

® Custom Labels—Weiner looks at himself *‘as one person
working for all the independent labels. RCA distributes each
one, and I'm like a little independent company trying to get a
share. | have my own budget, and fight for a share of the mar-
ket for each piece of product.

“We’ve had some notable successes, with Carol Douglas
and Silver Convention on Midland International, Starland Vo-
cal Band on Windsong, the entire Pabio jazz catalog, and Lon-
nie Liston Smith on Flying Dutchman, among others."”

Commenting on the likelihood of more custom label deals
to come, such as the recent Tattoo label of BNB Associates,
Ilberman notes, “It's really opportunities, and with the suc-
cesses, we've been able to beef up the division and are open
to more possibilities all the time."

® Nashville—"| inherited a strong base,”” Bradley is the
first to admit, ‘*and in the six years of creating my own work
Chet Atkins has given me the opportunity to stand my ground.
We're working all the time with New York to expand our suc-
cess, and to develop more progressive product such as ‘Out-
laws'—looking to New York to support us in every way.”

“It took eight months to put the ‘Outlaws’ package to-
gether,” llberman comments, *‘and timing was essential. A
lot of things with the other labels happened around it.”

“We have a giant step on some people down here,’* Bradley
maintains. “‘We’re on top of this scene and know where it's
going—progressive, but still with a good, pure country base.’

"The Steve Young signing from Warner Bros. and his first
release were capsuled in a videocassette promotion tape for all
our people,” llberman notes. “*With videocassette equipment
now in all our offices, everyone got to see the 12-minute tape
before the release. It's just the beginning of an important new
sales and promotion tool that can be utilized for many art-
ists—an immediate turn-on and another vehicle to get you
there quicker."”

® R&b—*I'd like to congratulate everyone for their commit-
ment to the black business on this label,’" says Moseley. **With
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Mike Berniker: ‘‘No one here is ever satisfied."”

Thomas Shepard: “We know where the new talent is.”

all the promising artists we have, the opportunity to work with
all the service departments in making them pay off is a great
challenge.

“We've got a long way to go to reach the goal of a significant
share of the black market, but with such acts as D.J. Rogers,
Vicki Sue Robinson, the Tymes, Faith, Hope & Charity, the
Whispers and Fifth Avenue on the new Sixth Avenue label, the
company can really look to the future.”

® Pop—‘'No one here is ever satisfied,” emphasizes Ber-
niker. “‘Glancy made it clear when | arrived that the creative
end would have a large degree of autonomy. The business is
still music . . . songs above everything.”

Commenting on the label's attitude toward in-house pro-
ducers, Berniker notes that ‘‘every project depends on a dif-
ferent type of production, with Mike Lipskin working in fu-
sion jazz, Alan Abrahams on the West Coast and myself here
in New York. Each artist determines the situation.”

As for shifts into different repertory areas, he questions:
“'How can you be in this business without trying to get into all
of it? When you believe in an act, a song, a producer, the odds
on my being sorrowful are higher than the less frequent joy
that comes when one really makes. it.

“'Hall & Oates is a good example of what it takes to make it.
We kept trying with singles until ‘Sara Smile,” their third,
made it. Tenaciousness has to be backed up by the company,
and I'm just glad that we're in such an eternally optimistic
business."

e Classical—"'Glancy knows classical music and has both

an affinity and sympathy for our Red Seal goals,” Shepard
emphasizes. ‘‘Until recently the public image was not some-

thing that was bringing special joy to the division, but | was
given a new blackboard by Glancy, llberman and Kiernan.

““Now things look awfully good. We've been able to sign a lot
of new talent after | had the chance to try for intrinsically tal-
ented young artists like Levine, Joselson and Ax. Glancy
brought in Horowitz, with his first LP due next month, includ-
ing two pieces never recorded before.

“It's gratifying that two successive Tomita LPs were suc-
cessful pop crossovers, the first significant ones since Cliburn
a decade ago, with another hopefully by October. You have to
consider it's one lonely man in a room full of equipment who
is so good that he brought the subtlety of synthesizers to a
high point. We had a great deal of fun here."”

“It takes a certain amount of insanity,”” Glancy maintains,
commenting on his commitment to original cast soundtracks.
“We're very proud of Prince and Sondheim’s ‘Pacific Over-
tures,’ as a valuable addition to the catalog that will benefit
from tv overseas in Japan and Europe after the first of the
year.

“|t's the main function of an alert classical division to know
where the new talent is,”” Shepard observes. ‘‘Tashi is a great
new group that came to light recently. There are a lot of holes
in the catalog to fill that may never pay off commercially, but
still should be done.”

Getting back to quad, Glancy notes that Shepard has been
able “'to get some stunning releases, but the overall econom-
ics for discrete 4-channel are terrible—and the hardware
people are even more disenchanted.

“We're not going to get out of it," the RCA chief maintains,
“but will offer carefully selected releases, mainly on Red Seal,
until we work out some necessary new economics.”’

As far as single inventory quad/stereo is concerned, which
RCA tried initially with negative results, Shepard is adamant.
““If you care a lot about your stereo customers—90% of the
business—you don't want to shaft them on stereo quality by
going single inventory. The sophisticated buyer is not getting
as good a product and it rips off both buyers and producers.”

e Direct Marketing—Praising Heneberry's efforts in the
club area, Glancy says *'If you're clever enough, you'll always
be able to sell people through the mail. The clubs have a con-
stant turnover of enrollment, and you just have to carefully
watch how much it costs to get a buying customer.

“Equally important, the amount of advertising done by all
clubs—ours and the others—has made people more aware of
records and tapes. | have to be persuaded it helps—they may
not enroll but are reminded to buy at their dealers.”

e Custom Pressing—Kiernan's responsibilities inciude ma-

Ron Moseley: **Other labels have had their day.”

o -

Bob Harrington: “Merchandising is the focal point.”

jor custom duplicating and pressing facilities at Indianapolis,
currently undergoing modernization on the disk side. “We're
always talking about tape duplication and can handle far
more than our own product,”” llberman emphasizes. ‘The
modernized disk facilities will more than compensate for the
obsolete plant closed on the West Coast.”

As for tape marketing in general, llberman maintains
“we're selling music in whatever configuration the public
wants to buy, and in the last year have seen the growing tape

www americanradiohistorv.com

market potential. We're certainly getting away from disk only,
with far more simultaneous 8-track and cassette release.

“Certainly the emphasis in club membership has always
been more on tape, and we're constantly experimenting with
packaging. Merchandising is the main problem, with display
at retail a great deterrent. That's why we're cooperating fully
with the tests on unlocked merchandise being run by GRT and
others.”

e International—With kudos for the job being done by
Summer on the international side, where sales account for
close to 50% of total volume at the tabel, Glancy has great ex-
pectations for the new Japanese joint venture with Victor of
Japan in the world’s second largest music market.

““While profit is obviously the basic goal, the main objective
is to enlarge the businesses in ail those countries where we
have subsidiaries or licensees. We'll place more intensive ef-
forts on U.S. artists abroad, for they all have an international
market—probably the most significant advantage.”

@ Artist Relations—Shepherding major artists around the
globe has kept Mancini more out of the U.S. than at home,
Glancy notes, giving the artist relations vice president high
marks for the results of such recent trips as David Bowie in
Europe and Perry Como's first global jaunt in some time.

| N

Mort Weiner: *“I'm like a little independent company."

Looking to the future, the RCA chief has mixed views on the
videodisk, noting that RCA's own SelectaVision system is cur-
rently a corporate staff job, with the label not as yet assigned
specific responsibility—though acknowledging the assistance
on pilot software involving major RCA artists.

‘It will be an incredible new medium but has yet to find its
own artistic path,” Glancy maintains. “‘It has to be more than
an extension of an LP, with the theatrical opportunities ob-
vious. Software is the major hurdle and much more thinking
has to go into programming.

“The whole concept is exciting, and it's certainly not com-
petition for LPs and tape, but rather complementary. The
technology is solved but not the software—the 1980s will be
the decade of the videodisk.

“This company has a distinguished history,” Glancy sums
up. “It's had both its glory and down moments, but I'm confi-
dent we're on a long incline up. We're out after market
share—that's what we're all striving for.

“The RCA team effort is representative of the kind of com-
pany we'll have as long as I'm here. I've never been aone-man
band, nor have any of our major competitors.”

Among Highlights Of Glancy’s Tenure

July 1974: A&r realigned, returning Glancy to active crea-
tive involvement . . . November 1974: Pop a&r beefup, with
eye to more in-house projects . . . January 1975: ‘‘Magic '75”
campaign kickoff at New Orleans sales meeting .. . March
1975: Inventory cutback focuses attention on importance of
catalog movers . . . June 1975: Interview with Bob Summer
highlights RCA International growth, providing 45% of overall
sales in 1974, with new licensees in Iran, Nigeria, East Ger-
many . . . July 1975: Three regional sales meets reflect excel-
lent first six months revenues, profits . . . September 1975:
Pickwick acquires U.S.-Canadian manufacturing and distribu-
tion rights for RCA Camden catalog . . . RCA and Victor of Ja-
pan enter joint venture, with new RVC Corp. expected to have
significant impact on sales, versus previous licensee arrange-
ment in Japan ... October 1975: Soul Train label of Don

Cornelius added to Custom Labels . . .Chat with Mort Weiner
focuses on growth and importance of Custom Labels in less
than a year as separate division . . . November 1975: Agree-
ment with independent producer Tony Visconti and his U.K.-
based Good Earth label latest in string that includes Jeff
Barry, Gryphon, Gomelsky-Eggers and Jerry Ross, among oth-
ers . .. December 1975: Peters International gets rights to
manufacture and distribute RCA Italy product for the U.S.
and Canada . . . January 1976: RCA maintains position as No.
1 country label for 1975, based on Billboard chart action . . .
Massive yule season merchandising push for John Denver re-
sults in six-week sales of more than 4.2 million units . . . Feb-
ruary 1976: Sixth Avenue label bowed as primarily singles ori-
ented, with Custom Labels’' operation expanded to assume
marketing responsibility . . . July 1975: Tattoo label of BNB
Associates joins RCA Custom Labels family.

Art direction: Bernie Rollins
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Talent

Shakeup At Aladdin

3 Set To Produce Theater Shows

By HANFORD SEARL

LAS VEGAS—-A management
shakeup at the Aladdin Hotel has re-
sulted in the creation of a new
triumvirate of theater producers
who will pursue a more diversified
booking policy at the recently
opened 7,500-seat $10 million Per-
forming Arts Center.

The change comes as a direct re-
sult of two poorly attended concert
programs during the first three
weeks of operation and caused the
ousting of executive producer Stuart
Allen Monday (19).

“Future rock concerts may be
spaced farther apart in efforts to
provide tighter, diversified book-
ing.” reports Bob Brackett, theater
publicity head. “We're getting back
1o the original concept of offering a
unique, unusual alternative to
showgoing in Vegas.”

The two concert attractions which
drew disappointing crowds include
James Taylor’s July 12-13 dates and
a Dave Mason bill July 17. Taylor
only drew 4,500 fans while dropping
the second scheduled night because
of slow sales. Mason recorded the
smallest gathering, 1.800.

Detroit producer Gerald Graham,
33, will now function as an associate
producer in conjunction with Alad-
din Hote! entertainment director
Mitch De Wood and former Sahara
entertainment head Lenny Martin.

Formerly affiliated with Motown,
Graham has booked rock groups in
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major Northeast markets. Graham
says Martin, who directed entertain-
ment at Del Webb’s eight western
hotels, will act in a consulting capac-
ity.

Allen, who guided the first few .

weeks of shows, is familiar to the Las
Vegas market and booked acts at the
Sahara Hotel. He also brought acts
to the Greek Theatre in Los Angeles
and the Sahara-Tahoe in Northern
Nevada.

“It has been a tough period break-
Ing in acts at this facility,” reports
Allen. I have certain things in mind
right now as far as my future career
is concerned, but nothing definite.”

According to Brackett, Allen

(Continued on page 32)

New Sahara
Pairings By
Jack Eglash

LAS VEGAS—Jack Eglash, musi-
cal director for nine years at the Ho-
tel Sahara and recently named new
entertainment director, plans 1o
package new showroom pairings.

A 26-year Vegas resident, Eglash
succeeds Lenny Martin, who served
as both hotel entertainment director
and vice president of entertainment
for the corporation’s eight Western
properties.

Martin. who resigned four weeks
ago. will enter private management,
a position he held prior to his ap-
pointment to the hotel directorship
in September 1975.

“I'll be making serious attempts to
bring in new combinations into the
main showroom. similar to the sign-
ing of Michele Legrand to appear
with Tony Bennett,” reports Eglash.

The new director also promises to
push through redesigning. enlarging
and upgrading the relocated Casbah
Lounge. a one-time legendary show-
case for the likes of Don Rickles.

Eglash, 48. expects the lounge to
be refurbished sometime at the end
of the year, while implementation of
his ideas will go into effect immedi-
ately. although he sees no jump to a
more contemporary stable of stars.

Blood. Sweat & Tears will make
its debut bow in a main showroom
Thursday (29) in a special one-week
stint with Johnny Rivers, but Eglash
maintains MOR artists will remain
the main fare.

Del Webb ofticials report each
hotel will now contain their respec-
tive entertainment directors, who
can deal individually with bookings
and specific conditions. unlike the
umbrella effort of Martin.

In conjunction with pairing new
acts, Eglash hopes to encourage an
in-concert format, similar to tele-
vision specials in encouraging co-
headliners to work together onstage.

Pioneering rock concerts in the
hotel’s 5,000-capacity Space Center
for a year, Martin’s departure pre-
ceded a corporate shakeup which re-
sulted in several high officials re-
signing positions.

HANFORD SEARL

Sinatra On Tour

LOS ANGELES-Frank Sinatra
warms up for his “September To Re-
member” with John Denver at Har-
rah’s Tahoe Hotel by playing five
cities the end of August. He opens at
Vancouver (21). then goes on to
Saratoga Springs, N.Y. (24), Garden
State Arts Center, N.J. (25-26) and
his solo debut in Cincinnati (29).

ZZ TOP TOPS

NEW ORLEANS—It wasn’t long
after being introduced as “that little
ole band from Texas,” that ZZ Top
let a record breaking crowd of
51,000 at the Sugar Bow! here July
17 know that they were out to “raise
some hell.”

And the band. working its 17th
concert on a tour planned to keep
the group traveling well into next
year, did just that—boogied up a
two-hour storm of hard-driving
Southern rock’n’roll that had most
of the audience on its feet through-
out, and practically all clamoring for
still more after two encores.

Probably stirred up even more by
this date. though, are money making
forecasts by promoters down the
tour’s road. The billing of ZZ Top,
Lynyrd Skynyrd and the J. Geils
Band brought in a $500,000 gross.

However, of the two opening acts,
only J. Geils performed. Skynyrd
bowed out at the last minute due to
illness.

News of Skynyrd’s no-show didn’t
help matters either, as numerous fist-
fights had erupted both in and
around the Bowl earlier. A ticket re-
fund offer by promoter Don Fox
(Beaver Productions) following the
Skynyrd announcement helped cool
the crowd. Few took advantage of
the offer.

While the dollars rung up here are
impressive, so too are the overall fig-
ures for the ZZ Top tour todate-
$2.8 million in grosses and an au-
dience tally of 339,500,

In addition to the attendance
record here (the previous mark for a
New Orleans rock show was a date

DIAMOND TO
L.A. GREEK

LOS ANGELES-Neil Diamond
will play eight shows Sept. 13-20 at
the Greek Theatre here, with tickets
going on sale Monday (2). The en-
gagement marks a drastic change
from June announcements that Dia-
mond’s Aladdin Theatre For The
Performing Arts July Fourth holi-
day stand at Las Vegas would be his
only appearances in the West during
his 1976 tour.

Diamond holds the Greek boxof-
fice record with 47,200 attending his
10 shows in August 1972. His “Hot
August Night” live LP was cut dur-
ing that engagement and went on to
sell 8.5 million worldwide.

_Signings |

The Quick to Phonogram, produced and man-
aged by Kim Fowley. ... Rodger Collins, maker
of UK. hit “Sexy Sugarplum,” to Patrick Boyle
for management.

Terry Bradshaw to Lavender-Blake Agency
with exclusive booking agreement. ... Song-
writer Jerry Foster of the Foster & Rice team,
has a recording contract with Hitsville Records,
formerly Melodyland. He'll be recording the first
week in August under the production of Jimmy
Bowen. ... Hank Williams Jr. to a five-year con
tract with Warner-Curb Records. He will be
recording in Muscle Shoals later this month.

Ozark Mountain Daredevils to Paragon
Agency. . .. Garner Ted Armstrong tv preacher,
to Jack McFadden for management in a record-
ing career.

Liverpool Express to Atlantic. Group mem-
bers of this British act are formerly of the Mer-
seybeats and Paper Chase. ... Balcones Fault,
Texas-based show group, to William Morris for
bookings. . . . Paul Winston, country/pop singer,
to Rameses Il Record Corp., where he will be
produced by Ersel Hickey and Ruth Lieberman.

Brownsmith, Pacific Northwest group, to
Capitol.
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By JIM MELANSON
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ZZ TOP: The *'little ol’ band from Texa

" takes aim at more boxoffice records

51,000 in New Orleans See
Texans ‘Raising Some Hell’

on current blockbuster tour.

by the Allman Brothers with 48,000)
the band recently set a new ticket
sales high for Pittsburgh’s Three
Rivers Stadium, as well as similar
high marks in several other smaller
markets.

Musically, the Bowl date was a
get-it-on situation from the outset,
beginning with a live coyote’s howl
vying for the night air with the
crowd’s welcoming cheers for the
group.

It was quickly evident that pacing
was not going to play a key role in
ZZ Top’s performance. The message
was plug in and let it rip, a non-stop
energy level that lasted for the 20-25
songs played.

The crowd loved it. Such ZZ num-
bers as “Mexico,” “Ratile Snake
Shake,” “Just Got Paid.” “Tush.”
“Beer Drinkers,” *“T-Bird.,”
“Chevrolet” and “Back Door Love
Affair” had the kids jerking their
hands into the air and clapping
heartily afterwards,

Generally, the vibes were good.
What wasn’t appreciated was the
now all-too-familiar sight of fire-
crackers being hurled from crowds
at rock shows like this. This Sugar
Bow! crowd went one further

though. Several times sky flares were
shot off, with one never really mak-
ing it and landing rightin the middle
of the audience. A fire started in the
infield and was quickly put out by
fans.

Meanwhile, another brand of fire-
works (the musical kind) was hap-
pening onstage.

As a group, ZZ Top is tight, with
each member, Billy Gibbons, guitar;
Dusty Hill, bass: and Frank Beard,
drums; pulling a full load.

Beard is incisive, Hill both sup-
portive and inventive and Gibbons
the key ingredient that makes it all
work.

Softspoken away from an au-
dience, Gibbons onstage transforms
into a funky dynamo. His guitar
licks are sure and driving, his vocals
leading the boogie on. Special men-
tion also for Hill’s vocals. He seems
to be singing more these days, and
it’s paying off.

One suggestion for the group
and/or management (Bill Ham)
would be to complement the trio
with backup. The work load on the
group is enormous, especially with
its refusal to lay back for a few num-

(Continued on page 31)

Nassau Coliseum Given
High Mark As Safe Site

By JIM MELANSON

NEW YORK —The practice of ar-
bitrary searches and general harass-
ment of concertgoers at the Nassau
Coliseum by [ocal authorities and
facility personnel appears to have
been “reduced. if not stopped,” the
New York Civil Liberties Union,
Nassau Chapter, offers in a recent
report.

The chapter. in a report issued last
fall, had ripped into both the Nassau
County police department and Coli-
seum executives for such practices as
illegal drug searches, the preventing
of people to remain in their cars un-
til concert time. and the chaining of
outside doors (fire hazards).

The chapter had based its report
on the findings of teams of observers
sent to scveral concerts following
complaints it had received from
both parents and young concert fans
as 1o the treatment ticketholders
were given at the venue.

Mini-Tour For
The Who In East

LOS ANGELES--The Who will
do a four-show U.S. mini-tour in
August 1o reach a potential 165,000
ticket buyers in markets not covered
by the group’s March concerts. The
Who plays Capitol Center Arena
outside Washington D.C.. 3-4, then
goes on to the Gator Bowl in Jack-
sonville, Fia., 7 and the Miami Base-
ball Stadium, 9.

This latest finding, according to
Barbara Bernstein. executive direc-
tor, and Alan Azzara, legal director,
resulted from the monitoring of four
rock concerts at the Coliseum in the
last two months.

“So far this ycar. we have seen
none of this, and the Coliscum ap-
pears 1o have become an enjoyable
place to attend a concert. The intimi-
dating atmosphere is gone.” says Az-
zara.

The news should also be wel-
comed by local promoters, several of
whom have continually voiced dis-
pleasure over how concertgoers were
treated at the facility.

Simpatico into
Oregon & Colo.

LOS ANGELES-—Simpatico, the
Tom Campbell-John FitzRandolph-
Richard Clayton rock concert ben-
efit organization that raised
$155,000 for the unsuccessful Cali-
fornia Nuclear Safeguards ballot,
will continue its cfforts for the up-
coming nuclear safety votes in Colo-
rado and Oregon.

Simpatico put on six California
concerts this year with artists includ-
ing America. Jesse Colin Young and
a Sacramento Stadium bill of the
Eagles and Linda Ronstadt.
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DOUG CLARK & KDKB PRESENTED

7,900 PAID ATTENDANCE
$44,795.00 GROSS RECEIPTS

THE CELEBRITY THEATRE SEATS 2,748 WITH A GROSS POTENTIAL OF $15,100.00

CELEBRITY THEATRE SHOWS FROM JULY, 1975 THROUGH JUNE, 1976

BB KING-July 8 = THE CHARLIE DANIELS BAND/POINT BLANK-July 22 = BOZ SCAGGS/THE BOB MEIGHAN BAND-July 27
JERRY RIOPELLE /HOBO GRIN-August 9 = AEETWOOD MAC/BEAUBRUMIVELS-August 24 = JERRY JEFF WALKER/LOST GONZO
BAND-August 28 (2 shows) » THREE DOG NIGHT-September 2& 3« LOGGINS & MESSINA/BARON STEWAIRT-Sepfemioer 4(2
show « DONOVAN-September 26 ¢ PROCOL HARUM-Septemioer 30 = SHAWN PHILLPSOctober 4 = BONNIE RAIT,
TOM WATS-Ocfober 21 o LEO KOTIKE/DANNY O'KEEFE-October 26 =  STRAWBS/GENTLE GIANT-October 30 ¢ MARA
MULDAUR/SEGAL & SHUER-Novermber 2 JOHN PRINE/STEVE GOODMAN-Novemiber 15 LEONARD COHEN-November 22
JESSE COUN YOUNG/JERRY CORBIT-November 20 & 30«  THE CHARUE DANIELS BAND/DUSTY CHARS-December 15
JOHN STEWART/SWEETHEARTS OF THE RODEO-Decembber 19 = JHRRY RIOPELLE/THE BOB MEIGHAN BAND-New Year's Eve, 1975
NEW RDERS OF THE PURPLE SAGE/PAPA JOHN CREACH-January @ = HERBIE MANN/FAMILY OF MANN-February 8« JANISIAN
LOUDON WAINWRIGHT lll-Feoruary 11 = DAVID BROMBERG/THE DILARDSMarch8  »  DANFOGEBERG/FOOLS GOD-March 10
(2shows) *  JERRY JEFF WALKER/LOST GONZO BAND-March 21 (2 shows) - GOLDEN EAIRRING/BE BOP DELUXE-Acril 8 = BOZ
SCAGGS-Aoil 10 (2 shows) * BLLY COBHAM-GEORGE DUKE BAND-April 17 = EMMVLOU HARRIS/UMMY BUFFET-Apnl 23
RETURN TO FOREVER-ADI 25 o JOHN STEWART/PHIL CODY-May 15« JESSE COUN YOUNGMay 21 = THE CHARUE DANIELS
RANDAA JFTSMay 25 = SHAWN PHILLPSMay 29 HELEN REDDY/MIKE PREMINGER-June 5 (2 shows) = JEFF BECK-JAN
HAMMER GROUP/UPP-Jure 11 = NILS LOFGREN/MAHOGANY RUSH-June 19 = JERRY RIOPELLE/IAN MATTHEWS-June 2526 & 27

CELEBRITY THEATRE ® PO. BOX 5178, PHOENIX, ARIZONA 85010
GENERAL OFFICE (602)273-7436 ® TICKET OFACE (602)267-7502
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We know that when you are on a concert tour, your de-
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shipments of your shirts anywhere in the world, timed
to coincide with your show dates.
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Talent

A Different Sound
From Newton-Jdohn

By GERRY WOOD

NASHVILLE—Known for her
liling melodies and whispery voice,
Olivia Newton-John plans to aim
her vocalizing in new directions.
“I'm trying to expand.,” the MCA
artist explains when asked if her
gutsy rendition of “Come On Over”
indicates a new trend in her singing
style.

“I really love that song—and I'm
gelting confidence in doing songs
like that,” she comments. “In each
album I try to add something differ-
ent. But I'd also like to keep what 1
established myself with.

“Because 1 don’t use all my voice,
people think that I have much less
voice than I actually use. On the next
album 1 show more voice than ever
before.”

Here for recording sessions, she
admits she has achieved most of her
career goals. “But I'd like to main-
tain a good standard with my rec-
ords and keep the interest going. I’d
like to do a film and to write music.”
She has had a few songs on past LPs
and co-wrote a song with her pro-
ducer John Farrar for the Nashville
album. (Continued on page 51)

2 Heavy Weekends
Spark Concord Fest

By CONRAD SILVERT

SAN FRANCISCO-The eighth
annual Concord Summer Festival
got underway Friday night (23) with
two three-day weekends of quality
matinstream jazz. This is the second
year the festival has been held at
Concord Pavilion, a sophisticated
$4.5 million facility which is now
also hosting many top rock and pop
acts as well as symphony and ballet
productions.

Carl Jefferson, summer festival
director and pavilion co-founder, a
local car dealer who has been an in-
valuable patron of the arts for the
Concord/Diablo Valley area, says:
“The first night we had Milt Jackson
playing with Bill Evans and Ray
Brown, who is our musical director
this year. And the same night we had
the Duke Ellington Orchestra under
the direction of his son Mercer play-
ing a full set plus a special presenta-
tion of portions of Duke’s “Sacred
Concert at Westminster Abbey.”
and for each we assembled a special
choir numbering 150 who have been
rehearsing for two weeks.”

Other unusual events at the festi-
val include a rare appearance of gui-
tarist Tal Farlow (Aug: 1) with Red
Norvo and Hank Jones, and a per-
formance by the Bill Berry Big Band
with special soloists, trumpeters Cat
Anderson. Blue Mitchell and Jack
Sheldon; trombonist Britt Mitchell

and Jimmy Cleveland, bassist
Monty Budwig and pianist Dave
Frishberg.

The two weekends also feature
performances by Tony Bennett, the
Louis Belson Orchestra, George
Shearing, the Joe Venuti-George
Barnes Quintet, the L.A. Four (Lau-
rindo Almeida, Bud Shank, Shelly
Manne and Ray Brown), and the
Great Guitars: Barney Kassel, Herb
Ellis and Charlie Byrd.

This year’s festival is also the
scene of the first annual presenta-
tion of the Ralph J. Gleason Award,
a §$1,000 grant by the festival to a de-
serving musician. The 1976 award is
being given to saxophonist Jim Pep-
per, a stalwart in Bay Area clubs.

The Concord Pavilion has been
presenting an increasing number of
the nation’s top rock. country and
MOR acts. Recent sellouts or near
sellouts include Boz Scaggs, Seals &
Crofts. Captain & Tennille, War and
Johnny Mathis. Upcoming shows
expected to sell out are David
Crosby/Graham Nash (Aug. 6),
Neil Sedaka (10), Barry Manilow
(18) and a projected show featuring
Stephen Stills and Neil Young.

The semi-enclosed pavilion seats
a total of 8,200—3,200 reserved and
5,000 unreserved on the grass with
reduced ticket prices. Further reduc-
tions are given to youths 17 or under.

Manhattan Transfer Solid
Success In the Northwest

LOS ANGELES—Confidence in
amanager and in television enabled
Pacific Northwest Releasing Corp.
of Seattle to come up with three
sold-out concerts with Manhattan
Transfer in their first concert dates
in the Pacific Northwest area.

NRC president Jerry Lonn
booked the Atlantic Records group
into the Portland Auditorium June
18, Seattle’s Paramount Theater (19)
and Queen Elizabeth Theater in
Vancouver, B.C. (20). All three dates
went clean in the 3,000-seat facil-
ities, well in advance.

This despite the fact NRC was
playing Gordon Lightfoot at the
same time (“We were in competition
with ourselves” notes Lonn). and de-
spite the group’s first album for At-
lantic (released in March 1975) not
being heavily stocked in the cities
played, and radio airplay being at a
minimum prior to the appearances.

Lonn originally had the group
booked last year, but the dates had to
be scrubbed due to television com-
mitments. Following the tv specials,
there were numerous phone calls to
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the Seattle and Vancouver build-
ings, asking when the group was go-
ing to appear? Lonn says this was the
heaviest response he’d ever had on a
switchboard following a tv show.

“Also.” he adds, “this is an Aaron
Russo act. and we have had good
rapport since the early Bette Midler
days.

“Too,itisa new pop act. And | am
in the pop act business. Not the rock
business. I will invest money in the
pop act business. Truthfully, I didnt
expect to sell them out. I was confi-
dent the act could break cven. The
audience rcaction was outstanding.™

Manhattan Transfer, booked by
the William Morris Agency, went
into each of the facilities on a low
guarantee/high percentage basis for
all shows, simply in the hope of
breaking into those markets.

Newspaper reviews from the vari-
ous cities lauded the group. and all
noted the variance in audience
ages--from young teenagers to older,
more mature persons. Lone com-
plaint was the brevity of the concert
act,

WATERGATE ALBUM — Avery
Schreiber who's well aware that for-
tunes are being made from the Wa-
tergate scandal displays his own of-
fering ‘“The Watergate Comedy
Hour” on Little David Records,
while surrounded by Watergate lit-
erature.

Tull Concert
Keys Warning
To Attendees

LOS ANGELES—Concert pro-
moters Wolf & Rissmiller here are
taking out full-page newspaper ads
warning ticket buyers for Jethro
Tull’s Aug. 15 show at the Coliseum
stadium here not to bring in liquor,
drugs or fireworks.

A special notice on the concert ads
warns of a search of all ticket holders
at the gates and a ban on overnight
camping.

A similar advertisement worked
well to keep disturbances minimal at
this summer’s Beach Boys and Yes
concerts at Anaheim Stadium here,
according to Wolt & Rissmiller. The
Tull date is the first rock show at the
city-owned Coliseum in some years.
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Talent

EARTH, WIND & FIRE
RAMSEY LEWIS
EMOTIONS

Nassau Coliseum, Uniondale, N.Y.

It is safe to say that Earth, Wind & Fire is the
most intelligent and professional band in its
idiom. It is one of the few acts in the business
that realizes that in order to succeed in music
you must be sucessful on three levels—as art-
ists, as entertainers, and as businessmen.

Earth, Wind & Fire’s July 15 show was marred
by the nearly 40-minute stage wait that pre-
ceded it. Many members of the audience, tense
with anticipation, spent the time fighting. The
long wait was apparently needed to set up the
band’s intricate stage equipment. The group en-
ters from space capsules that have seemingly
landed on the stage. The 90-minute set was very
well-paced as the band wasted no time in doing
most of the materia! from its two most recent
Columbia albums, “Gratitude” and “That's The
Way Of The World.” The audience spent much of
the time on its feet clapping and singing along.
The group was called back for an obviously
planned encore song, “Getaway,” its new single.
After that, the space capsules closed and the
crowd went home satisfied.

Ramsey Lewis is a man in search of a sound.
In his portion of the show, Lewis had trouble
reaching the crowd with music that seemed dis-
jointed and confused. Lewis now is playing
mostly acoustic piano, leaving the electronics to
another keyboardist in the band. This is a rever-
sal in direction for Lewis whose recent work has
featured a heavy emphasis on electronic key-
boards. Hopefully Lewis is on his way to finding
his spot in the jazz-rock puzzle.

The Emotions opened the show with a lack-
lustre set that failed to interest the late-arnving
crowd. ROBERT FORD JR.

PERRY COMO
THE ESTABLISHMENT
RONNIE PROPHET
Westhury Music Fair
Westbury, N.Y.

Como made his first appearance before a
live concert audience in the New York metro
area in more than 30 years a memorable one,
proving to an SRO “second night opening”

ZZ Top Concert

e Continued from page 28

bers, and the cutting edge can be
dulled at times.

Soundwise, the show is impres-
sive, for the sight of some 260 speak-
ers stacked high onstage as well as
the decibels punched out. While
those folks unlucky enough to be
seated in the rear of an outdoor
arena like this can benefit, there is a
hitch, though. The sheer volume
coming at you really makes it diffi-
cult to pick up on any musical sub-
tleties coming from the stage.

Feedback and serious distortion
from the Cameron Sound system
were minimal.

There’s also the much ballyhooed
Texas prairie staging the group 1s us-
ing-—rattle snakes, bison, a coyote, a
longhorn steer. a vulture and a back-
drop of changing scenes from Texas.

It's nice, but really not all that ef-
fective as far as creating any appre-
ciable difference on the concert it-
self.

Again, an arena this size works
wonders in gobbling up subtletics.
Overall, the production works well,
but one would have to view the
elaborate productions as good pre-
concert promotional tool rather than
the super inventive stage setting it's
been touted to be.

And, judging from the reaction of
the crowd itsclf. it wouldn’t have
mattered if ZZ played with a white
sheet as a backdrop. The group’s
music says the same thing, as that
“little ole band” is wearing some
good size boogic boots.

Upcoming dates on the tour in-
clude Detroit Monday (26) and
Tuesday (27), Denver Sunday (1),
Los Angeles (7), San Diego (9), San
Francisco (14) and Chicago (28).

July 20 that “Mr. Nice Guy" still has what it
takes—and then some.

Since cutting his first disk for RCA—"Goodby
Sue” in 1943—the relaxed entertainer has had
14 golds—some before million sellers were rec-

Talent In Action

ognized as such—and made his voice and face
familiar via first radio and then television.
Here at Westbury, the area's premiere in-the-
round showcase, he blended some old standards
with new arrangements by Nick Peretti, his

long-time conductor, together with such recent
hits as “Feelings” and "“The Way We Were."
The Establishment, a clean-cut, appealing
group of eight young voices (four boys, four
girls), including several solo possibilities,

backed Como on about half his 23 numbers—
including four encores, in an hour set that reaily

zipped along.
Guided by "“chorale master” Ray Charies, the
(Continued on page 32)

A once in a century offer from Billboard.

(The world’s leading music newsweekly.)

A Rare Collector’s Edition.

Music/Records 200: A Spotlight on America
as published by Billboard, the world’s leading
music industry publication, presents an in-depth
study of America’s most important export, its
music. This special issue presents the most defini-
tive analysis of the American Music/Record Indus-
try ever published . . . its history, contributions
and worldwide significance—all in one power-
packed collector’s edition being offered to you
this one time only.

The top all-time music charts com-
piled from the day the charts were
started by Billboard are included in
this “inside look” at the industry that
today is larger in the U.S5. than the :
motion picture business. The top 200
Pop Artists, the top 200 singles, the
top 200 albums and many other charts
in Country, Soul, Jazz, etc.—all in this
one fantastic edition.

Music/Records 200 @ 2160 Patterson St. @ Cincinnati, Ohio 45214
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This premiere July 4th, 1976 issue features page after page
of pictures and articles. A great gift for any music lover.

Music/Records 200: Spotlight on America will be a classic
collector’s item—cherished for generations. Don’t miss ’
this historic 11”x14” Publication. /

/ YES!

Send me

copies of Music

Records 200. [ en

close $3.50 each. (Includes
postageand handling). Check
or money order. NO CASH.
Allow 3 weeks for delivery.

ORDER NOW. Only a
limited number will /

Name. = =
Address —
City n

State

Music/Records 200 @ Billboard
2160 Patterson St. ® Cincinnati, Ohio 45214
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Talent

g AFTERNOON DELIGHT’ s

| 10 Years Pay Off
. For Starland Duo

i

& By BORIS WEINTRAUB

WASHINGTON—For two mem-
bers of the Starland Vocal Band,
having a single reach the top of the
charts is gratifying reassurance that
10 years of work have paid off.

For the other two, the success of
“Afternoon Delight” means that
they won’t have to put in years and
years of “dues” to learn the record
business.

The two veterans of the group are
Bill Danoff, who wrote the top-
ranked single, and his wife, Tafty.
The younger members are Margot
Chapman and Jon Carroll.

The Danoffs are veterans of the
music business who have had one
brief taste of success before. As Fat
City, they joined in writing and
recording “Take Me Home, Country
Roads” with John Denver, and
watched it become the hit that broke
Denver’s career. The song has since
become a standard, and. admits
Taffy, “we’re still living off it.”

It was Denver and his associates
who repaid the favor by providing
the opportunity for the Starland Vo-
cal Band. Its first album was re-
corded on Denver’s Windsong label
(distributed by RCA) and produced
by Denver’s producer, the veteran
Milt Okun.

In addition, the band has opened
for Denver on his spring and sum-
mer tours, and will doso again in the
fall and it is being guided by Den-
ver’s manager, Jerry Weintraub.

Talking to the four members of
the Starland Vocal Band is like lis-
tening to the complex four-part har-
monies they use on the album and in
their performances. One band mem-
ber begins to say something and an-
other picks up the strand, only to
have a third or even the fourth cut
in. But this is the way they describe
its origin.

“Bill was up late one night in
about November of 1974, when we
had sort of reached an impasse in
our careers, and we weren’t sure
what we were going to do next,”
Taffy begins.

“We were going to cut some sin-
gles for RCA,” Bill interjects. “We
had these tunes, and we were going
to do singles because our four previ-
ous Fat City albums hadn’t sold
well.”

“We were going to have our friends
sing background.” says Taffy,
“when Bill said he had this fantasy:
to have a group with Jon and Margot.
We’d known Margot because she was
in one of the many personnel
changes of Fat City, even though
sheid never performed onstage with
us, and John was a friend who had

S .
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recently played on a concert with
us.”

“I was attending the Univ. of
Miami in Coral Gables and studying
Jazz, and [ was having just a fair-to-
good time,” Jon cuts in. “I had just
been up to Washington to play with
Bill and Taffy, and I was back at
school three days later, feeling very
depressed, because that had been
the highlight of the semester.

“The phone woke me up at 5 a.m.
1t was Taffy, saying they wanted me
to be in a group with them. I said
fine, and it all came together.”

The idea of a vocal band, empha-
sizing the singing and the harmonies
rather than instrumentals, was a nat-
ural one to the band.

The Danoffs have long been pop-
ular favorites in the Washington
area, where they have been associ-
ated together since they met in 1967
in Fat City. Margot Chapman had
spent the last three years before the
band’s formation singing in a local
group called Breakfast Again which
cut one album that never has been
released but may be soon, she says.
But none of the four was well-known
outside the Wasington area until
“Afternoon Delight” caught on.

All the band members say their
touring with Denver has paid off,
both in helping them improve the
quality of their performances and
naturally in making them better
known.

“In the spring of the first tour, we
were a disappointment to the people
who came to hear John,” says Jon.
“They didn’t know who we were and
they didn’t come to hear us.”

“Now they’re on our side,” says
Taffy. “We were advertised this
time, and people know the song and
respond to us. They know who we
are, 100.”

Bahamas Site
Of Music Fete

MIAMI—Close to 500 residents of
Freeport, Grand Bahama, turned
out there for the third annual music
maker of the year awards show July
5in El Kasbah Lounge of El Casino,
the posh gambling casino.

Miamians included WMBM’s
Fred Hanna, McKinley Williams.
music director for WRBD and
WCKO; Chicagoan Lucky Cordell,
chairman of the board, General En-
tertainment Corp., and Cory Wade,
president of GEC, parent company
of TransAmerica and Media Rec-
ords.

Two of GEC’s groups walked off
with top honors: Garry Davis and
the Vendors were recipients of the
Music Maker of the year award and
also the best pop recording of the
year award for “Funk Machine,” a
single on 20th Century. Wade’s
other group, T-Connection, was
named best group of the year and
also received the best song of the
year award for “"Peace Line.” a soon-
to-be released single. T-Connec-
tion’s “Disco Magic™ has just been
released to Miami radio stations and
discos.

Aladdin Shakeup

® Continued from puge 28

clashed with executive show director
James Stamer regarding booking
philosophy and practices. The new
hotel team also hopes to contract
groups farther ahead to boost pro-
motion.

Van Cliburn and George Carlin
arc currently being negotiated with
to kick off a departure from the pre-
dominantly rock bookings so far
showcased. Sporting events are in-
cluded in the diversification efforts.

No decision has been made 1o
change the general ticket admission
price set at $10-$12.50 a show. Tick-
etron handles nationwide sales while
local record stores and outlets serv-
1ice Las Vegas.

Billboard SPECIAL SURVEY For Week Ending 7/18/76

: Top Boxoffice
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group opened the show with a 25-minute set

ranging from “We've Only Just Begun” through
| Write The Songs” to an upbeat “Battle Hymn

0f The Republic” closer, providing an entertain-

ing review of its extensive vocal range.

Charles also was responsible for a pair of ef-
fective special material numbers—"What Do
You Do" as the group asks Como about his danc-
ing prowess, providing the most relaxed taran
tella in history, and “What's In Your Mind,” a
soliloguy in which he asks—and answers—
queries about his well-preserved state of body
and mind

But Mr. C didn't need any backup at all, as he
was what the rapt audience came to see and he
didn't disappoint.

An updated, upbeat arrangement of “Temp-
tation" finally closed the show, after he ranged
through a well-paced mixture of easygoing
standards and audience-reaching mood pieces,
such as “Father Of Girls.” Best received were
“And | Love Her So,” “The Way We Were,
"Without A Song” and "You'll Never Walk
Alone,” latter pair proving there’s plenty of life
in the old vocal cords.

Ronnie Prophet, Canada's gift to RCA in
Nashville, showed why he's one of the rising
country showmen with crossover pop appeal.

Displaying a talent with a lot of future, he of-
fered clever lyrics on a tobacco auctioneer
chant, tn which he tried unsuccessfully to get
the audience to sing along; a series of solid im-
pressions from Satchmo to Eddy Arnold, Johnny

Pyramid To Troub

LOS ANGELES—Pyramid. Doors
keyboardist-arranger Ray Manzarek’s
new group featuring singer-writer
Noah Yames, debuts Thursday (29)
at the Troubadour.

~_Talent In Action

Cash, a bulldog and duck and simultaneous gui-
tar-picking of “Dixie”” and “Yankee Doodle”
credited to Chet Atkins. STEPHEN TRAIMAN

STARBUCK
Starwood, Los Angeles

While “Moonlight Feels Right" is easily one of
the most appealing hit singles of the year, the
Private Stock LP of the same name has more
than its share of fairly lightweight, bubblegum
tracks. Perhaps sensing this, the seven-man, At-
lanta-based group Starbuck showcased here
July 16 several cut-loose rockers not on the al-
bum

Early in the set came an extended pop-rock
number that featured dueling harmonicas and a
drum solo. There was also a '50s-sounding piano
boogie rocker that let Bo Wagner take center
stage to alternately play the spoons and tap
dance in an amusing “look ma, no hands" tour-
de-force. The closing number of the set, pre-
ceded by an explosive burst of light and billow-
ing of smoke, was a powerhouse drum duel.

Fortunately, the six songs that were
presented from the album included several that
have the sophisticated pop feel, smooth vocals
and intricate, vibes-dominated arrangements of
the single.

There was the excellent, melodic “Lucky
Man" as well as the catchy forthcoming fol-
lowup I Got To Know." The highlight, of course,
was the AM treat of the summer, “Moonlight
Feels Right,” “a song we sent to 17 record com-
panies and got letters back from 16 of them say-
ing, ‘Don’t send us any more of those bad
songs,” "' someone said.

Nice-touch opening was a quickie a cappella
version of the Rice Krispies jingle, “Snap Makes
The World Go Round."” And adding a lot of down-
home Southern hospitality throughout the show
was keyboardist-lead vocalist-principal song-
writer Bruce Blackman, who noted at one point

WWWwW.americanradiohistorv.com

o Total Ticket
- Ticket Price Gross
@ ARTIST—Promoter, Facility, Dates Sales Scale Receipts
Stadiums & Festivals (20,000 & Over)
1| YES/PETER FRAMPTON/GARY WRIGHT/GENTLE
GIANT—Wolf & Rissmiller, Stadium, Anaheim, Calif.
July 17 55,000 $10| $550,000
2 | YES/PETER FRAMPTON/GARY WRIGHT/GENTLE
GIANT-Wolf & Rissmiller, Balboa Stadium, San Diego
Calif., July 18 35,000 $10| $350,000
3 | JETHRO TULL/J. GEILS BAND/MIKE SPRINGFIELD—
Cornucopia Prod., Colt Park, Hartford, Conn., July 16 | 30,000 $7.50] $225,000
4 | JEFFERSON STARSHIP/FLEETWOOD MAC/JOHN
MILES—Cornucopia Prod., Colt Park, Hartford, Conn.
Julv 14 21,139 $7.50-$8.50] $166,886
Arenas (6,000 To 20,000)
1| ELTON JOHN—Ruffino & Vaughn, Memorial Coliseum,
Tuscaloosa, Ala., July 18 17,000 $8.75) $148,750*
2 | EARTH, WIND & FIRE/RAMSEY LEWIS/EMOTIONS—
Ruffino & Vaughn, Coliseum, Nassau, N.Y., July 15 16,600 $6.50-$8.50 | $134,000%
3| NEIL YOUNG/STEPHEN STILLS—-DiCesare-Engler/
Dick Clark Prod., Civic Arena, Pittsburgh, Pa., July 15 | 17,334 $5.50-$7.50 | $117,238*
4 | STEPHEN STILLS/NEIL YOUNG—Electric Factory
Concerts, Riverfront Coliseum, Cincinnati, Ohio, July
14 16,940 $6.50-$7.50 | $108,473"
5 | JETHRO TULL/JOHN MILES~Cellar Door Concerts |
Capital Centre, Landover, Md., July 18 15,008 $5.50-$7.50] $104,117
6 | FLEETWOOD MAC/STARCASTLE—Daydream Prod
Dan County Coliseum, Madison, Wis., july 17 10,100 $6-371 $61,701*
7 | SEALS & CROFTS/PURE PRAIRIE LEAGUE—~Blossom
Music Center, Pavilion, Cuyahoga Falls, Ohio, July 13 { 14,056 $3.50-56.50| $54,409
8 | JAMES TAYLOR/DAVID SANBORN—Electric Factory
Concerts, Robin Hood Del-West, Philadelphia, Pa.,
July 17 7,600 $5-$81 $53,000
9 | FLEETWOOD MAC/FIREFALL—Cedric Kushner/
Frontier Prod., War Memorial, Syracuse, N.Y., July 13 6,571 $550-36.50] $39,816
10 | DAVE MASON/NEW RIDERS/CATE BROS.~Bill
Graham, Frost Theater, Stanford, Calif., July 18 5,500 $6-371 $33,583
11 | FLEETWOOD MAC/STARCASTLE—Daydream Prod.,
Brown County Arena, Green Bay, Wis., July 16 5074 $6.50-37.50] $32,352
12 | SEALS & CROFTS/DEARDORFF & JOSEPH—~Electric
Factory Concerts, Spectrum Theater, Philadelphia,
Pa., July 14 4,463 $5.50-$6.50| $27,826
13 | MAC DAVIS/BELLAMY BROS.~Northwest Releasing,
Arena, Seattle, Wash., July 14 4,166 $5-37] $26,316
14 | SHA-NA-NA/STAR SPANGLED WASHBOARD BAND-—
Blossom Music Center, Pavilion, Cuyahoga Falls,
Ohio, July 14 6,673 $3.50-35.50| $25,633
15 | KRIS KRISTOFFERSON/RITA COOLIDGE—Bill Graham,
Greek Theater, Berkely, Calif., July 18 4225 $5-86) $21,450
Auditoriums (Under 6,000)
1 GRATEFUL DEAD-Bill Graham, Orpheum Theater,
San Francisco, Calif., July 12, 13, 14, 16, 17 & 18
(6) 14,166 $6.50-$7.50| $97,800*
2 | MAC DAVIS—Northwest Releasing, West High
Auditorium, Anchorage, Alaska, July 15 (2) 4,000 $8-3101 $35,800
3 MAC DAVIS/BELLAMY ‘BROTHERS—Northwest
Releasing, Auditorium, Portland, Ore., July 11 (2) 5,360 $4.50-36.50] $34,834
4 | AVERAGE WHITE BAND/SONS OF CHAMPLIN —Pacific
Presentations, 0ld Spanish Days, Santa Barbara,
Calif, July 18 4,260 $6.50-$8.50{ $32,000
5 | MAC DAVIS/BELLAMY BROTHERS—Northwest
Releasing, Opera House, Spokane, Wash., July 12 (2) 4,604 $5-$71 $31,150
6 | JEFF BECK/UPP—Alex Cooley Inc., Fox Theater,
Atlanta, Ga., July 16 4,000 $6.50| $26,000+
7 | MAC DAVIS/BELLAMY BROTHERS—Northwest
Releasing, Queen Elizabeth Theater, Vancouver, B.C.
July 13 (2) 4,530 $5-87| $24,520
8 | JEFF BECK WITH THE JAN HAMMER GROUP/UPP—
Mid-South Concerts, Dixon Myers Hall, Memphis,
Tenn., July 17 3,600 $5-96| $20,280
9 | JEFF BECK WITH THE JAN HAMMER GROUP/UPP-
Mid-South Concerts, Municipal Auditorium, Jackson,
Miss., July 15 2,203 | $6.50-$7| $14,319
10 | TODD RUNDGREN/MAN-Cowton Prod., Henry Levitt
Arena, Wichita, Kan., July 17 1,870 $6-37| $11,643

that most of the group's songs are about “how
not to be cool.”

Starbuck, which performed its only hit in the
first 10 minutes of a 50-minute set, would be
better off putting that song somewhere in the
middle of the show. As it was, the audience had
to sit through a 40-minute block of unfamiliar
material, which probably explains the absence
of much applause, much less demand for an en-
core, at show's end. PAUL GREIN

JEAN LUC-PONTY
Roxy. Los Angeles

Frenchman Ponty raised this venue to high
energy levels Monday (19) with his fusion of
jazz, rock and classical compositions. His elec-
tric violin solos were nothing short of dazzling;
at times the strings seemed capable of speak-
ing.

Ponty performed songs from his last two At
lantic LPs “Aurora” and “Upon The Wings Of
Music.” He opened with “Is Once Enough?,” a
thunderous piece enhanced by driving key-
boards. On “Passenger Of The Dark,” Ponty
switched to his black violectra for an intense
jazz/rock jam in distinctive lower timbre.

As an interlude between the louder electric
numbers, Ponty and his band served two acous-
tic tunes, “Renaissance” and “Question With
No Answer,” which displayed the talent of gui-
tarist Daryl Stuermer, who performed a solo that
showed off his fleet picking.

The band returned to electric on ““Love For-
est” and “Fight For Life,” two cosmic sounding
tunes climaxed by Ponty's violin solo.

Ponty's performance generated so much ex-
citement that an encore was inevitable. Al-

(Continued on page 33)
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As Of 7/20/76

Compiled from selected rackjobber by the Record Market Research Dept. of Billboard.

1

2

10

11

12

13

14

15

16

17

18

19
20

o
- |

AFTERNOON DELIGHT—Starland
Vocal Band—Windsong 10588

SHOP AROUND—Captain &
Tennille—A&M 1817

GET CLOSER—Seals & Crofts—
Warner Bros. 8190

LOVE IS ALIVE—Gary Wright—
Warner Bros. 8143

LET HER IN—John Travolta—
Midland International 10623

YOU'RE MY BEST FRIEND—
Queen—Elektra 45318

GOT TO GET YOU INTO MY LIFE—
Beatles—Capitol 4274

ROCK & ROLL MUSIC—Beach
Boys—Warner/Reprise/Brother
1354

MISTY BLUE—Dorothy Moore—
Malaco 1029

MOONLIGHT FEELS RIGHT—
Starbuck—Private Stock 45039

THE BOYS ARE BACK IN TOWN—
Thin Lizzy—Mercury 73786

MORE, MORE, MORE (Part 1)—
Andrea True Connection—
Buddah 515

DON'T GO BREAKING MY HEART—
Eiton John & Kiki Dee—Rocket
40585

i'LL BE GOOD TO YOU—Brothers
Johnson—A&M 1806

SHANNON—Henry Gross—
Lifesong 45002

I'D REALLY LOVE TO SEE YOU
TONIGHT—England Dan & John
Ford Coley—Big Tree 16069

BOOGIE FEVER—Sylvers—
Capitol 4179

I'M EASY—Keith Carradine—ABC
12117

LET 'EM IN—Wings—Capito) 4293

KISS AND SAY GOODBYE—
Manhattans—Columbia 3-10310

21

22

23

24

25

26

27

28

29

30

31

32

33

34

35

36

37

38
39

40

| NEED TO BE IN LOVE—
Carpenters—A&M 1828

GET UP AND BOOGIE—Silver
Convention—Mid int’l. 10571

BABY | LOVE YOUR WAY—Peter
Frampton—A&M 1832

GOOD VIBRATIONS—Todd
Rundgren—Bearsville 0309

IF YOU KNOW WHAT { MEAN—Nell
Diamond—Columbia 3-10366

TAKE THE MONEY AND RUN—
Steve Miller Band—Capitol 4260

STEPPIN' OUT—Ne!l Sedaka—
Rocket 40582

SILLY LOVE SONGS—Wings—
Capitol 4256

YOU SHOULD BE DANCING—Bee
Gees—RSO 853

DEVIL WOMAN-—Cliff Richard—
Rocket 40574

FRAMED —Cheech & Chong—0Ode
66124

MAKING OUR DREAMS COME
TRUE (Theme From ‘“‘Laverne &
Shirley'')—Cyndr Greco—Private
Stock 45086

NEVER GONNA FALL IN LOVE
AGAIN—Eric Carmen—Arista
0184

ANOTHER RAINY DAY IN NEW
YORK—Chicago—Columbia
3-10360

THIS MASQUERADE—George
Benson—Warner Bros. 8209

| WANNA STAY WITH YOU—
Gallagher & Lyle—A&M 1778

A FIFTH OF BEETHOVEN—Walter
Murphy & The Big Apple Band—
Private Stock 45073

C'MON MARIANNE—Donny
Osmond—Kolaob 14320

LAST CHILD—Aerosmith—Columbia
3-10359

TEAR THE ROOF OFF THE
SUCKER—Parliament—
Casablanca 856

RadcLP Best Sellers
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Compiled from selected rackjobber by the Record Market Research Dept. of Billboard.

1

2

10

11

12

i3

14

15

16

17

18

19

20

FRAMPTON COMES ALIVE—Peter
Frampton—A&M SP 3703

BEAUTIFUL NOISE—Nell Diamond-—
Columbia PC 33965

WINGS AT THE SPEED OF
SOUND—Capitol SW 11525

FLEETWOOD MAC—Reprise
MS2225

ROCK ‘N’ ROLL MUSIC—The
Beaties—Capitol SKBO 11537

CHICAGO X—Columbia PC 34200

THEIR GREATEST HITS 1971-
1975—EAGLES—Asylum 7E 1052

ROCKS—Aerosmith—Columbia PC
34165

SONG OF JOY—Captain &
Tenniile—A&M SP 4570

DREAMWEAVER—Gary Wright—
Warner Bros. BS 2868

HISTORY—-AMERICA'S GREATEST
HITS—America—Warner Bros
BS 2894

SPITFIRE—Jefferson Starship—
Grunt BFL1:1557

A KIND OF HUSH—Carpenters—
A&M SP 4581

A NIGHT AT THE OPERA—Queen—
Elektra 7E-1053

LOVE WILL KEEP US TOGETHER—
The Captain & Tennilie—A&M
SP 3405

ALIVE!—Kiss—Casablanca
NBLP 7020

FLY LIKE AN EAGLE—Steve Miller
Band—Capitol 11516

DONNY & MARIE FEATURING
SONGS FROM THEIR
TELEVISION SHOW—Donny &
Mare Osmond—Kolob PD 6068

GET CLOSER—Seals & Crofts—
Warner Bros. BS 2907

CHICAGO IX CHICAGO'S
GREATEST HITS—Columbia
PC 33900

21

22

23

24

25

26

27

28

29

30

31

32

33

34

35

36

37

38

39

40

OLE ELO—Eiectric Light Orchestra—
United Artists UA LA630 G

COME ON OVER—Olhvia Newton
John. MCA 2186

TRYIN' TO GET THE FEELIN'—
Barry Manilow—Arista AL 4060

JOHN TRAVOLTA—Midland
Internationai BKL1 1563

15 BIG ONES—Beach Boys—
Brother/Reprise MS 2251

ENDLESS SUMMER—Beach Boys—
Capitol SVBO 11307

GREATEST HITS—Elton John-
MCA 2128

HERE AND THERE—Eiton John—
MCA 2197

TAKIN' IT TO THE STREETS—
Doobie Brothers—Warner Bros
BS 2899

NATALIE—Natalie Cole—Capitol ST
11517

CHANGESONEBOWIE—David
Bowie—RCA APL1 1732

HIDEAWAY—America—Warner Bros
BS 2932

BREEZIN'—George Benson—Warner
Bros. BS 2919

ARE YOU READY FOR THE
COUNTRY—Waylon Jennings—
RCA APL1-1816

CONTRADICTION—Ohio Players—
Mercury SRM 1-1088

HARVEST FOR THE WORLD—Isley
Brothers—T-Neck PZ 33809

DREAMBOAT ANNIE—Heart—
Mushroom MRS 5005

LOOKIN’ FOR # 1—Brothers
Johnson—A&M SP 4567

JAILBREAK—Thin Lizzy—Mercury
SRM-1-1081

RASTAMAN VIBRATION—Bob
Marley & The Wailers—Island
ILPS 9383

Producing Bicentennial Musical

LOS ANGELES -IM Enterprises, a non-profit organization designed (o
help feed the hungry and support endangered wildlife. is involved in the pro-
duction ol a film entitled “The American Bicentennial Musical Movie-Rock
Spiritual Festival "76™ in association with Chuck Lane. producer of “Ruainbow

Bridge™ which featured Jimi Hendrix.

According to Arelic Aquarium. executive producer and director. the film
will feature 22 “big name acts.” The film will be released to all colleges and
avant-garde theaters with release expected Sept. 1. Aquarium is secking musi-
cians and dancers to help in the film’s production.

Another offshoot of IM Enterprises is Emerald Light Records. distributed
by GRT. First release is “Universal Stars™ by the Universal Son Infinity Band.

Rock Survives Ban

ALLENTOWN. Pa.- Hard rock.
which was on the verboten list at the
Allentown  Fairgrounds. returned
without any major incidentata con-
cert promoted July 1 by Mayac &
DiCesare-Engler  Productions  for
the benefitof the Allentown Council
of Youth.

Fair officials. who permitted the
return only of "oft™ rock to the
grounds last year after an absence of
all such concerts for many ycars.
permitted a six-hour marathon in
front of the grandstand with Angle.
Moxy. Leslie West, Richie Black-
more’s Rainbow. and a local rock
group. Chumbi.

Approximately 4.000 attended the
concert. Having overcome the
“hard™ rock hurdle. the promoters
announce that Chicago will come
here to head another rock show at
the fairgrounds Sept. 5.

Talent

ASTAIRE & ROGERS, BEWARE-—

The great hoofers better get ready

for some stiff competition from

Bette Midler and Neil Sedaka. The

pair is seen taping Sedaka’s Sept.
17 NBC-TV special.

' Talent In Action |

® Continued front page 32

though he is marginally known from his affilia-
tions with Zappa and the Mahavishnu
Orchestra, Ponty is now entering the limelight
with his innovative orchestrations and tech-
nological savwy, while bringing the violin into
the mainstream of contemporary rock.

ED HARRISON

BILL QUATEMAN & Q
Ratso’s. Chicago

Singer/guitanst Quateman and Denny Sei-
well on drums, Ira Kart, piano. and John Marsh,
bass. took the stage without ado and main-
tained a low theatrical profile throughout therr
45-minute set July 16.

Obviously, the band had come with ane pur-
pose in mind: to exercise its brand of clean,
driving rock musicianship. The performance was
markedly free of excess, with textures clear
enough to defight a classical aficionado.

Such restraint might equal blandness. were it
not for Quateman’s expressive vocals and pow-
erful stage presence. Tall and slender. he radi-
ates the need to be before an audience. His
singing reminds of Cat Stevens in its quick vi-
brato: at other times he warbles plaintely.

A dozen Bill Quateman originals were fea-
tured, including “Only Love” and "Circles” from
his Columbia album. and “"Don't You Wonder,”
“Oh Clar.” “Carolina,” “Still Thinking About
Love,” and “Down To The Bone"—these about
to be recorded, tentatively for RCA. His wniting 1s
short on narrative. but smolders with a sensual
rock essence; its meaning was not lost, partic-
ularly on the ladies in the house.

Quateman was spothighted briefly at the key-
board and with acoustic guitar and harmonica.
Clearly, however, his strength 1s out front with
the solid body strapped around his neck.

The set formally closed with Jimi Hendrix's
“Wait Until Tomorrow.” and Quateman made
the gesture of bidding good mght. But he does
not leave the stage so easily, and in 15 seconds
was back where the crowd wanted him to be.

ALAN PENCHANSKY

TOMMY JAMES
MIRABAI

Troubudour, Los Angeles

After many years and eight top 10 singles on
Roulette, Tommy James 1s now signed to Fan-
tasy, obviously hoping far a comeback like those
that have greeted his fellow '60s teen idols, Neil
Sedaka, Paul Anka and Frankie Valli.

But James needs to remember that those art-
ists achieved and sustained their comebacks be-
cause they have showed musical growth, or at
least stylistic changes. “Laughter In The Rain”
isn't “Oh Carol” any mare than “Having My
Baby™ is “Diana” or "My Eyes Adored You'" is
“Sherry.”

But in a 45-minute set here June 29. James
showed maturation in only one number, a me-
lodic ode to California that was written, he ex-
plained, too late to make his new “In Touch™ LP.

Only three songs were from the new album,
and all of these—including “One Track Mind”
and Chapman and Chinn's "Devil Gate Drive”—
were in the same bubblegum rock vein as his
oldies. One even was an oldie. “Tighter,
Tighter,” a top 10 hit James wrote and produced
for Alive & Kicking in 1970.

That leaves six oldies—from “Hanky Panky,”
his first chart record in 1966 to “Draggin’ The

www americanradiohistorv.com

Line,” his last hit of any conseguence five sum-
mers ago.

There's noth.ng wrong with these songs. wnt-
ten and performed with the valid idea that a
good commercial pop smash is something to be
enjoyed. But James needs to add more new and
different material and drop some of the oldies
both to improve his contemporary credibility
and to make the oldies that are presented more
of a special treat: something the audience ea-
gerly anticipates rather than gradually grows
tired of.

By contrast the opening act, Atlantic’s
singer/acoustic guitarist Mirabai. improved as
her 30-minute set went along. At the beginning,
her deep, strong vocals. somewhat reminiscent
of Joan Baez or Linda Ronstadt. seemed. while
technically faultless, rather forced. By the last
few numbers, though, she tempered that style
somewhat, bringing more variety into her voice.

Most of the songs were originals about fost
love, special friendships and American cities,
with a highlight being Jimmy Chff's “Sitting In
Limbo.”" She was accompanied by Brad Saxon
on bass. PAUL GREIN

TWIGGY
Roval Festival Hall. London

A huge theater, packed with a celebrity
studded audience, was to prove a real test for
the internationally famed model Twiggy. making
her concert debut as a serious singer.

That she came near to tnumphing 1S its own
tribute. She looked good, sang well, vaned her
material, was beautifully dressed. and only oc-
casionally did the nerves show through.

Twiggy is in a sense in the Olivia Newton-
John mold—with the same preferential leaning
towards the gentle country-type song. If the
voice is shart on power, it 1s big on clanty and
range.

Phonogram n London 1s spending a lot of
money launching Twiggy in her new and serious
singing role. Her debut album. “Twiggy,” is to
be launched in the U.S. in the fall when, no
doubt, concert appearances and telewision will
follow. She starts her new career with one big
advantage—everybody already knows the name.

With Gerry Butler as musical director, and a
full orchestra backing her onstage, Twiggy
scored heavily all around. and there was no ele-
ment of sympathy or relief in the reception she
received, even though she admitted afterwards
she was “scared stiff" before walking onstage.

The show. in aid of the Music Therapy Char-
ity, also featured Clifford T. Ward and Mike Chf-
ford, two other artists from the Phonogram
stable, both with chart successes. Both contrib-
uted equally to what turned out to be a memo-

rable musical evening. PETER JONES

Busch OKs Rock

ST. LOUIS- A crowd of 36.000
out of a possible 40.000 came to
Busch Stadium here June 29 to see
the first rock concert there sinee the
Beatles headlined in 1966, Topping
the event were the Jefferson Star-
ship. Fleetwood Mac. Ted Nugent
and Jeff Beck.

Contemporary Productions of St.
Louis promoted. The festival started
at5 p.m.and ran to 12:15 am.

NATIONAL ROCK
DISTRIBUTION
OF NASHVILLE

P.O. Box 23498
Nashville, Tennessee 37202
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By JIM McCULLAUGH

LOS ANGELES — Recording
recently here at Davlen Sound Stu-
dios was Melanie with Marty and
David Paich producing and Tom
Knox at the board: Judi Pulver pro-
duced by Doug Messenger with as-
sistance from Leonard Kovner;
Johnny Bristol producing himself
with Eric Prestidge engincering:
Jennifer Warnes with Jim Ed Nor-
man producing and Eric Prestidge
engineering: Fire Fall with Jim Ma-
son producing and Tom Knox ¢ngi-
neering: Steve Lawrence and Eydie
Gorme, with Steve Lawrence pro-
ducing and Humberto Gatica engi-
neering.

Maynard Ferguson was in recently
at Sunset Sound to do trumpet over-
dubs for the Canadian Olympics
track for tv. John Haeny enginecred,
assisted by Paul Black. Also in were
producer Robert Appere who mixed
a live Barbi Benton LP with Mark
Howlett at the board: Columbia art-
ist Valerie Carter doing vocal over-
dubs with George Massenberg at the
board with Reed Stanley and Kent
Nebergall assisting: producer Jon
Landau, in the Jackson Browne
doing Jackson’s new LP while John
Haeny engineered assisted by Paul
Black with other engineering duties
shared by Mark Howlett, Kent Ne-
bergall and James Isaacson.

Elton John was also in at Sunset
with producer Gus Dudgeon doing
string overdubs while Mark Howlett
and James Isaacson assisted at the
board: as was Bonnie Raitt who was
cutting a new LP for Warner Bros.
with Paul Rothchild producing,
John Haeny engineering and Paul
Black assisting: Asylum artist Tim
Moore with producer Michael J.
Jackson cut a new album with John
Haeny engineering and Paul Black
assisting.

*  x x

Producer Bones Howe has been
busy with two album projects at
Filmways/Wally Heider Recording
in L.A. He’s engineering and pro-
ducing new LPs for Elektra’s Tom
Walts and A&M’s Alessl Bros. Fleet-
wood Mac was also back in for a
couple of days of mixing on its new
LP with Ken Caillat at the controls.
Richard Pryor began mixing his live
album recorded recently by Heider’s
remote units at L.A.’s Roxy. David
Banks is producing while Biff Dawes
is engineering.

*  x x

Wayne Henderson has been at
Hollywood Sound producing singles
for Pleasure, and Ronnie Laws, a
new album for new Capitol group
Caldera, and Arthur Adams. Future
projects for his company, At Home
Productions, include albums for
Bobby Lyle, the BeBop Band and Lu-
ther Rabb.

Up in Monterey. Cat Stevens was
in at Supersound producing an al-
bum for his guitarist Alun Davis.

* ok x

Nilsson was in at RCA working on
an LP with Richie Schmitt handling
the engineering chores.

Judi Pulver was in at Stronghold
produced by Doug Messenger with
Al Thomas at the console.

In happenings from around the
country:

Foghat has begun recording its
next LP with Jimmy Iovine produc-
ing. lovine engineered Bruce
Springsteen’s “Born To Run” LP as
well as John Lennon’s “Rock 'n’
Roll” and “Walls And Bridges™ al-
bums. The majority of the recording
sessions are taking place in a spe-
cially converted rented store on the
North Shore of Suffolk County,

Long lIsland. The converted store,
which at various times has been a
restaurant, a tax office and a butcher
shop. was originally rented by the
group’s manager. Tony Outeda, as a
rehearsal hall because of its proxim-
ity to the adopted Long lIsland
homes of three transplanted mem-
bers of the quartet. It took a month
to convert the rehearsal hall/store
into a facility for recording while a
special mobile recording unit has
been brought to the Long Island
store for the sessions.

The Joneses have finished record-
ing and are now mixing their next
LP for Mercury at C.1. Recording in
New York. Elvin Campbell was at
the board while Glenn Dorsey and
Lee Valentine were producing. Elvin
has also been engineering tv’s “Gen-
eral Hospital™ series and a film for
public television covering the devel-
opment of the jazz drummer. The
film features Elvin Jones and was
filmed live in the studio. The Out-
erspace, recent White House guests.
were at C.l1. being engineered and
produced by David Achelis.

At Sound Heights Studios in
Brooklyn Heights, N.Y.. Harry
Chapin was recently in for a month
with brother Steve working on ar-
rangements for Harry's new album
in the rehearsal studio. The album is
being recorded on the West Coast at
Elektra. Johnny Kallum was in with
producer Gaye Lakin recording his
next comedy single called “Betty
Ford’s Disco Party”™ with Vince
Traina working the console.

Also in at Sound Heights was the
New York Rubber Rock Band which
finished its next single with Bob
Motta and Vince Traina handling
both production and engineering.
Tom Chapin was in recording some
new LP material with Traina at the
board, while new group Redhouse
was in doing some tracks with Bob
Motta at the console. Mercury
group Wee Willis & the Winners
were in with Traina doing the engi-
neering.

* ok x

S CR recording artist Billy Parker
has recently completed a recording
session at the Jack Clement Studio in
Nashville. It will be released
through the S C R label of Dallas
(formerly known as Sunshine Coun-
try Records) with Tommy Overstreet
and The General for Pinnacle Pro-
ductions, co-producing.

*  x  x

Long Island’s newest recording
studio, Kingdom Sound, Syosset,
opened its doors July 8. 1t’s a full-
service recording studio with facil-
ities for 16-track, 8-track and mono
recording. The studio utilizes a cus-
tom built RCA console and all new
modern recording equipment, in-
cluding dbx noise reduction, can ac-
commodate large groups; and offers
complete production facilities. Bill
Civitella is studio president and he's
joined by Clay Hutchinson and Andy
Matranga. Chief engineer is Bob
Halsal and the studio remains
available 24 hours a day, seven days
a week.

* k%

QCA Records, Inc., Cincinnati,
which launched its new recording
facilities a year ago, has begun work
on a second studio to be ready for
operation around Aug.l. according
to QCA president, E.B. Bosken. Bob
Braun, whose 90-minute show bear-
ing his name is simulcast five days a
week over a Midwest network via
WLW-T, has just completed his new
album, “Here's Bob.” at QCA, with
The Amazing Grace Band, six-piece,

SoundBusiness
. StudioTrack ,

Recording
Sans Tape

® Continued from page 3

back systems generally mask the
high distortion of conventional rec-
ords.

A new gencration of powerful.
low distortion audio amplifiers, Wo-
denjak says. has created a need for
high quality source material.

Wodenjak’s “Direct Disco™ LP
was cut at 45 r.p.m.. for which addi-
tional sonic advantages are claimed.

“The inner groove distortion of
the record is significantly reduced at
45 r.p.m..” explains Kreisel, whose
M & K disks also are cut at the
higher specd. "As vou get into the
inner grooves the surface speed is
turning slower at any speed, and
there becomes some problem
recording and playing back complex
information on the inner grooves at
33. The very innermost grooves on
our albums are comparable to the
surface speed of a 33 in the middle
of a record.”

Both the M & K and Crystal Clear
product are list priced at $12.

Sheffield’s direct disk LPs list at
$10. The label is readying a direct
disk album cut by trumpeter Harry
James and his band for August re-
lease. to be followed by a solo piano
classical LP featuring Lincoln May-
orga and a second Thelma Houston
album. Sheffield also has cut what is
claimed to be the first modern direct
disk jazz recording. with Dave Gru-
stn on keyboards and synthesizer,
Ron Carter. bass: Harvey Mason,
drums, and Lee Ritenour. guitar.

The Sheffield disks are distrib-
uted directly to both audio and
record retailers. The company says
more than 2,000 record stores stock
its LPs.

mild-rock group, doing the backing.
The studio is also putting the finish-
ing touches on a new calliope deck.
“The Delta Queen Calliope.” re-
corded live recently on the Ohio
River. In other activity, Denny
(Dumpy) Rice, writer of “There’s a
Honky Tonk Angel.” was in to cut
two original country sides, and Wal-
ter Silvinski, cut a single “Rebel
With A Cause,”a tribute to the late
Sal Mineo.
*  *x  x

Things have been hopping at Cri-
teria in Miami. The Dudes are set to
fly down from Canada to work with
producers Ron and Howard Albert.
The brothers are overdubbing
strings for the James Gang after
working with the band in Cleveland.
The duo is also overdubbing vocals
for MCA group Law.

Bill Seighman’s first single is now
mixed, with Mack Emerman and
Stephen Nicholas producing and
Emerman and Steve Gursky at the
boards. Mike Lewis did the arrang-
ing. The Eagles are due in shortly
with producer Bill Szymcezyk to work
on their next album. Elvin Bishop is
also due in, with Szymczyk and Alan
Blazek co-producing.

Another group on the way is
Black Sabbath. The group will pro-
duce themselves, with Steve Klein
working the boards. Klein has
worked with the QOutlaws and
Mother’s Finest. After Black Sab-
bath, Klein goes to work as producer
on the first Shotgun album.

The Criteria Metro/Mobile facil-
ity was in Tampa for a Bob Dylan
concert and in Gainesville for Rose-
water Blue, produced by the Alberts.
Lynyrd Skynyrd and another Dylan
show are on the schedule for the fu-
ture. Features of the mobile unit are
a custom built 24-in 16-out console,
16 and 2-track Scully recorders, JBL
L100 monitor speakers.
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17 Amps Taken To Task

By JOHN WORAM

NEW YORK-—Although many
people are quite prepared to go o
war todefend a favorite loudspeaker
system. for some reason power am-
plifier preferences don’t seem to
arouse the same kind of partisan-
ship. In fact, a listener may spend
hours comparing speaker A with
speaker B without even noticing
what sort of amplifier is being used.

Providing the amplifier has the
power to do the job. it has a way of
being ignored when the monitor sys-
tem is being evaluated. However. a
recent survey points out that many
power amplifiers inject their own
personality into the listening envi-
ronment.

In the British publication Hi Fi
For Pleasure rescarcher F.M.
Hughes notes .. there may well be
differences in the sound quality of
high performance amplifiers which
are not being exposed by established
test procedures.” Accordingly. he ar-
ranged a series of tests to evaluate
the “neutrality™ of 17 different am-
plifiers.

A “straight wire™ test circuit was
devised. in which the amplifiers un-
der test was inscrted between a
preamplifier and a monitor ampli-
fier whose gains were adjusted so
that the test amplifier could be
switched in and out of the circuit
without causing a change in listen-
ing level. According to the test
procedure. the ideal amplifier would
create no detectable change in
sound quality as it was inserted in.
and then removed from. the test cir-
cuit.

The panel of listeners was asked to
comment first on each amplifier’s
neutrality and clarity and later. on
its performance at high listening lev-
els. In total, 17 amplifiers were
tested. and it was found that al-
though most could be detected from
the straight wire, the differences—at
a moderate power level-were often
marginal.

However, when the amplifiers
were tested for the level at which dis-
tortion becomes noticeable, the re-
sults varied from a low of 91 dB
sound pressure level for the Har-
man-Kardon Citation 12 (60 watts
per channel) to a high of 103 dB for
the Lux M6000 (300 watts per chan-
nel). The Lux is about four times the
weight and almost 10 times the cost
of the Harman-Kardon-—that’s
about $3,000.

Among the high scorers, the panel
noted the following favorable
points:

® BGW 250—At moderate levels,
the amplifier was indistinguishable
from the straight wire reference,
with no Joss of clarity.

e Crown D I50A—A very high
neutrality rating, with some devia-
tion in the upper mid and treble fre-
quencies.

® Phase Linear 400B—An excel-
lent neutrality rating. and clarity
was very high. Its excellent perform-
ance in the bass register with firm
percussive sounds was noted.

The report concludes with
Hughes’ observation that, “What-
ever may be asserted to the contrary,
the subjective sound quality of
power amplifiers does vary from
model to model, given any price
level and even when using a perfect
resistive load. These variations are
exaggerated when real loudspeakers
are driven, and few amplifier de-
signers seem to have taken this into
consideration.”

On the other hand. since speaker

design is still such an imperfect sci-
ence, with significant—if not dras-
tic-differences between brands. the
amplifier manufacturer is faced with
the dilemma of trying to design a
product which will perforn satisfac-
torily under a wide variety of con-
flicting conditions.

So far, the “ideal™ speaker re-
mains as clusive as ever. and there
seem to be almost as many opinions
on speaker design as there are man-
ufacturers. And of course the plot
thickens when the speaker is
brought into the listening room and
the buyer discovers it bears no re-
semblance whatsoever to the sound
he heard in the show room. In fact,
the listening room plays such a sig-
nificant role in sound reproduction
that there is almost a grain of truth in
the comment that, of all the compo-
nents in the complete speaker sys-
tem, the speaker itself is maybe the
least important.

Well. not quite. but it is usually
true that a different listening room
witl have a far greater impact on the
overall sound quality than a differ-
ent speaker in the same listening
roon.

New Studio
In Boulder

BOULDER. Colo. A new multi-
track recording studio called Moun-
tain-Ears with an eyce to becoming
more of a multi-media center is set to
open here.

Initially the studio will be offering
such concepts as a Howe mixing
console designed and built by Dave
Howe. electronics engineer for
Howe Audio Products. Inc.

According to Howe, the fully
automated console is technically the
most efficient possible and will be
the quietest console that has been
built to date.

Thestudio will also feature a large
room measuring 56 feet by 40 feet
with a 22-foot-high ceiling that will
be acoustically sound for recording
of full string sections as well as
serving as a suitable location for film
production.

Audio engineer John Aldridge
and his associate Mark Adzick, how-
ever, say they hope to make it the
center for the multi-media complex
which is beginning to form in Boul-,
der since the city is becoming a
mountain home to more musicians,
song and screen writers, animators
and video filmmakers.

The Mountain-Ears people say
they will expand studio facilities to
permanently house these other
forms of media, beginning with an
in-house publishing company and a
videotape department.

Crazy Horse Boss
To Tape In Philly

PHILADELPHIA—Alain Ber
nardi, owner of the Crazy Horse Sa-
loon in Paris, is coming here to help
record original music by French
composer Jacques Morall with the
Big Sound of Philadelphia orchestra
at the Sigma Sound Studios.

Tapes made of the music here will
be used at the Crazy Horse for the
performance of the club’s strippers.

The tapes will also be used for the
musical score of a feature film Ber-
nardi plans to produce later this
year, using his night spot as the
film’s location.
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60 Students
Learn Jazz
In Vermont

By JIM FISHEL

NEW YORK -Bennington Sum-
mers tazz Lab. an cducational and
listening American Music program
at Bennington (Vi) College. has
proved (o bea successiul experiment
in its mital outing.

Under the direction of Chris
White. well-known jazz bassist. the
six-week program has drawn stu-
dents from 21 states and four foreign
countries (Zaire, France. Switzer-
land. Yugoslavia).

Through its tirst three weeks. en-
rollment averaged about 60 stu-
dents, although opening night at
tracted 350. A spokesman for the
program says enrollment is growing
cach day.

The Jazz Lab is an experimental
program featuring more than 40
professional  musicians.  singers.
composers and critics who Hlive.
studv and play with the student
body (which includes 50 apprentices
plus advanced music students. be-
ginning professional musicians and
people wishing to spend only once
day m the program).

Each student is permitted 10
choose his or her own mentors. and a
portion of cach day i devoted 10 in-
dividua! projects.

Al apprentices are taking a his-
tory ot jazz and a husiness course. in

addition to pursuing their choice of

ancillary courses. Resource courses
will delve mto “non-glamorous™
parts of the business. including cop-
ying music. proof reading. plaving

inan ensemble and the fine points ot

the record mdustry.

Individual projects mclude study
of an individuat jazz artist or jazz
period or work on a personal project
such as composition or arrange-
ments of existing composiions.

However. throughout the day mu-
sic iy performed by various en-
sembles covering the entire spec-
trum of group plaving: big band.
trio. small eroup: and deals with
specific stylistic developments: rag-
time. Kansas City. bebop. Dixieland
and free music,

Aiding White as co-director of the
program is trumpeter Jimmy Owens.

Among the jazz masters (eaching
during various parts ol the program
are Billy Taylor. Larry Young. Billy
Cobham. Charles Sullivan. Eddie
Jetferson. Beaver Harrs, Jimmy
Gruttre. Jaki Bvard. David Amram.
Larry Ridley. Andrew Thll and Er-
nie Wilkins.

According to White. the mtent of
the course is "o provide and equip
the apprentices with the skills neces-
sary to develop their own ideas mito
more complete musical statements.”

Jazz Pushes Rock
On a Texas Campus

LUBBOCK. Tex.-The popu-
larity of jazz at Texas Tech Univ.
here has prompted the school's radio
station KTXT o adopt a solid jazz
format.

Concentraton will be on more
contemporary jazz. but will cover all
Lvpes of the idion,

Rock and soul specials will be fea-
tured in hour programs twice a
week. The station used to have a
solid rock format.

According to David Hodges. pro-
gram dircctor. the change was ini-
tiated due to popularity of juzz
among students and the need for
lazz airplay.

Jukebox
Programming

100 Boxes
In llinois
For Beatles

By ALAN PENCHANSKY

CHICAGO-A special  Beatles
promotion is being featured here on
100 jukeboxes operated by A.H. En-
tertainers. Ine. of suburban Rolling
Meadows, T

Each ot the boxes has been pro-
grammed with a consecutively dis-
played core of Beatles singles and af-
fixed with a fluorescent orange
sticker that reads. “All. Entertain-
ers and Capitol Records present a
Beatles Spectacular”™ Purple “All
Time Hit" title strips are being used.

The boxes were prepared between
Tune 14 and June 28. as a followup
to the late May appearance here of
Paul McCartney and Wings. and 1o
capitalize on Capitol’s Beatles
reissue thrust.

A month later. the promotion is
continuing at 75% ot the locations.
according to Brad Hamma. who
coordinated the project for AH.

Flamma savs he wanted o remove
the package to prepare for a similar
Elton John campuaign. presenth
being crected.

But the tocations said “no.”
Hamma says there are presently five
machines with the Elton John and
Beatles promotions  running  con-
currently.

The 45s featured i the Beatles
promotion are “Slow Down™/
“Matchbox.” “Can’'t Buv Me
Love™/"You Can't Do That™ =l
Want To Hold Your Hand /71 Saw
Her Standing There” »Get Back™/
“Don’t Let Me Down." and “Got To
Get You Into My Life™/mHeler
Skelter.” These were grouped with
McCartney singles and other Beutles
singles, depending upon the loca-
tron.

Framma says the release ol ~Let
‘em In.” the new McCartney single.
is helping sustain the promotion.

“After it dies down in our pop/
rock locations. we're going to rv 1o
put it in a couple of our countrv/
rock and casy listening outlets.”™ he
Savs.

Old Hits Remain
Hot In 500 Plus
Denver Locations

DENVER-A strong continuing
pattern of requests for records from
the late fifties and carly sixties is felt
here by the Apollo-Sterco Music Co.
Inc.. the largest operator in the
Rocky Mountain region.

“Werun a lotol Fats Domino and
Bobbhy Darin.™ explains Audrey
Dodd. programmer for Apollo-
Stereo’s more than 500 locations.

Dodd says the requests are protit-
able. though less so than current
plays. because they are on the box a
shorter time.

She says Apollo-Sterco’s boxes
are on a two-week cvele, with six
new records being added at that
tme.

According to Dodd. the Apollo-
Stereo locations. spread throughout
metropolitan Denver. represent sis
broad programming categories: all
soul. all Spanish. all Country. all
rock. combination rock and country
and combination rock and easy hs-
tening. The largest number of boxes
fall 1 the last category. she savs.

Dodd points out that a growing
number of country setections cross-

(Continued on puge 47)
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So you think you know Helen Reddy.
Well, think again.

Whatever your musical tastes, you must be
aware of Helen Reddy. Because Helen Reddy
is more than a vocalist. Helen Reddy is vocal.
She makes a statement. Whether it be
performing at colleges and state fairs or on
stage at Las Vegas” MGM Grand Hotel; on
television as host of the highly-rated
Midnight Special; on tilm; or in song, on
one of her Capitol albums. And her statement
says, “I represent an attainable goal...that
a woman can make it in the world and still

r99

be true to herself.

Her statement also says, “Music, Music. aw
Her newest album on Capitol Records.

Listen. And think again.

Includes her new single, I Cant Hear You No More. asm

Management: Jett Wald o Produced by Joe Wissert
Capitol ,
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Discos

MIXED INDUSTRY OPINIONS

Is the Disco Scene In a Rut?

This is the conclusion of a two-part

story in which disco leaders discuss

where they feel the market is headed.

LOS ANGELES There is a gen-
eral admission among disco industry
leaders polled that the scenc is in a
rut, that it's all become too formular-
ized and predictable. and  that
something must be done soon to
keep it from going stale.

That rather pessimistic view is
tempered. though, by the feeling
that the popularity of discos as a
place to go may well outlast that of
disco hit singles on the radio. The
opinion is also expressed thateven if
the number of disco hits that make it
as smash singles does drop. disco
will still crossover occasionally. just
like the other specialty markets. Per-
haps the most important quali-
fication stated that even if those in
New York and Los Angeles are be-
coming jaded. disco is juststarting (o
make an impact in the mid-Ameri-
can hinterlands.

Bob Reno. president of Midland
International. frankly states. "] think
disco has dropped in importance
with regard to the record business.
It's not necarly as big as it was a year
ago. due either to the fact that the
market has less volume or that the
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By PAUL GREIN
elut of disco material has diluted ev-
ervhody’s sales.”

Reno distinguishes between disco
hits that appeal to dancers who are
physically moving and those that
appeal to “the consumer in his car.”
and insists that Midland is more in-
terested in radio aceeptance.

“Doctor’s Orders™ and “Fly
Robin FIv™ did tremendously in the
discos. but since then it's been only
fair. "Get Up And Boogice™ didntdo
much in the discos—essentially that
was an r&b record that crossed pop.
We don't bring in disco producers
and mixers to cut our disco records
we're aiming fora broaderappeal.™

Asked if he thinks disco is going
stale. Reno replies. “Well that's the
American way. You gel a new car
and two vears later. no matter how
nice it is vou're bored with it. Everv-
thing in this business is transitory.

“There were clubs. and then there
were discotheques. and now there
are discos. Some ol those are even
closing. Reno says. referring to the
closing of mostof the Dimples discos
by the Emersons’ restaurant chain.

Howard Smiley. vice president off
TK. savs that "TK doesn’t cut disco
records. just records that can be
danced to. Disco alone won't make
it. To be hits. records have to appeal
to the r&b and pop audiences. The
strings will probably phase out a
little. while the good. solid r&b will
stay in there.”

One problem that could affect the
longevity of disco. according to Ron-
nie Coles. disco promotion head for
Atlantic. is “all the people who are

justtrying to cash in and make a fast

buck. and as a resultare flooding the
market with inferior product.”

Coles also cites the increasing
number of imported disco hits as a
sign of diminished creativity. In the
last 12 months. international acts
like AWB. Elton John_ the Bee Gees,
David Bowie, Jigsaw, Silver Con-
vention, Donna Summer and Hot
Chocolate have all scored big chart
hits with disco product.

Coles is distressed that “too often
they'll take a composition and go
overboard in production.” He fig-
ures that this is happening because
there is so much disco product that
something has to be spectacular to
stand out.

The lack of creativity is also cited

N.J. Club Dressy;

No Jeans Allowed

CHERRY HILL. NJ. A new
plush disco club. called Her Place.
has been added to the Southern New
Jersev disco scene by Tavlor Mills
and Paul Mollino Sr. Located near
the Garden State Race Track. there's
a strict dress code with no jeans of
anv kind. no sneakers and men’s
shirts must have some kind of collar.

The music is strictly on tape and
controlled from a small room which
protrudes from one wall and is sur-
rounded by windows like the old-
time radio studios. RJ. Kawrence.
from WCAU-FM in nearby Phila-
delphia. handles the music and
lights on weekends with employes
doing the chores on other nights.

A class atmosphere is carried to
the front door with doormen and
hostesses i abbreviated tails. Co-
owner Mills also operates the T's Zo-
diac disco in ncarby Gloucester.
N.J.. where he has introduced a pol-
icy calling for live disco units cach
night.

by Neil McIntyre. program manager
of WPIX-FM in New York. which
has an all-disco format seven nights
a week.

“Evervbody's jumped on  the
bandwagon. so while there’s great
volume there’s not much variety.
The strings and bumps are all partof’
the formula. The infusion of salsa
into disco on “Baby Face™ helped a
little, and there have been one or two
regeae cuts that have gotten some
disco plav—Bom Bom™ by the
Jimmy Castor Bunch and "Roots.
Rock. Reggace’ by Bob Marley & the
Wailers.”

“Disco hits aren’t crossing over
the wayv they used 0.7 savs
Mcintvre. who also feels that "New
York was the first to pick up on disco
and it will be the last to crash.”™

One of the reasons offered by
MelIntyre for thisslowdown in discos
breaking records is that—with the
greater sophistication in - discos
there 1s less record identification
than ever. Records are segued and
back-announced if at all. Also. the
greater volume of disco product to-
day. and the accumulating backlog
of disco oldies. have given disco op-
crators a larger repertoire. This
mecans less repetition of current hits,
which is essential if someone is to be-
come familiar with a new record.

While Mclntyre scems to have
some reservations about the future
of disco records, he is more conti-
dent about the future of the disco as
a place to go. "Discos remain fash-
onable as an adult record hop.™ he
savs, so they'l lasi”

Chuck Gregory, vice president of
marketing for Sabsoul. agrees. “Of-
ten records sound good in disco. but
they don’t sound good on the radio.
That's because thev're designed for
dicos.”

Gregory does see some long-range
future. though. tor disco radio hits.
“Disco will remain as a specialty
market. and then if a record has that
special something, it will crossover.
After all, not every country record
crosses to pop.”

Most important. while the new-
ness of discos may have worn off in
New York and L.A. disco is just
now expanding i the Midwest,
South and Southeast. Gregory
points out that Salsoul just sold 200
picces of disco product to an outfitin
Youngstown. Ohio. Furthermore. as
he points out. "too much money has
been poured into disco for it not
remain suceesstul.”

While it may be true that there has
been no one disco hit this year to get
the massive media attention and ac-
ceptance that Van McCoy's “The
Hustle™ did last yvear. its not true
that the number of disco hits is slip-
ping.

While only about six disco hits
made the top 10 on Billboard's Hot
100 during the last six months of
1974, there have been 14 or 15 disco
hits in the top 10 every six months
since then. And such hits as the An-
drea True Connection’s “"More.
More, More™ can already be
counted in the tally for the second
half of 1976.

So while some evidence might
pointto the fact that disco’s first two
vears were its best. the pace may well
continue for some time to come. Bob
Reno confesses that at the time of
Carol Douglas® “Doctor’s Orders™ in
February 1975 he did an interview
where he said it would all be over in
six weeks. As he says now, “It's very
confusing.”
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Disco Action
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Downstairs Records (New York)
Retail Sales
This Week
1 DR.BUZZARD'S ORIGINAL SAVANNAH
BAND—RCA (LP)

2 YOU SHOULD BE DANCING—Bee Gees
RSO

3 SUN, SUN, SUN-Jakki—Pyramid

4 DESPERATELY/BROADWAY STAR—
Barrabas—Atco (LP)

5 BEST DISCO IN TOWN—Ritchie Family-
Marlin (LP)

6 SUMMERTIME—MFSB—PIR (LP)

7 ONEFORTHE MONEY—The Whispers—
Soul Train

8 LOVE TO THE WORLD—LTD--A&M

9 ALWAYS THERE-Side Effect—Fantasy
10 LOVE TALK—James Gilstrap—Roxbury
11 SOMETIMES—Lesley Gore—A&M

12 PORCUPINE—Nature Zone—London

13 BAD GIRL—Manhattan Express—Friends &
Co.

14 MOTOWN MAGIC DISCO MACHINE -
Motown (LP)

15 I'M COUNTING ON YOU —State Dept.-
Sixth Ave.

Melody Song Shops
(Brooklyn, Queens, Long Island)
(Retail Sales)

This Week
1 YOU SHOULD BE DANCING—Bee Gees-
RSO

2 ONE FOR THE MONEY—The Whispers
Soul Tram

3 DISCO EXTRAORDINAIRE—Juggy Murray
Jones—Jupiter (LP)

4 SUMMERTIME—MFSB-PIR (LP)

5 LET'S GET STARTED—The Commadores-
Motown (LP)

6 BEST DISCO IN TOWN—Rutchie Famly
Marlin (LP)

7 LOVE TALK—James Gilstrap—Roxbury
8 DESPERATELY—Barrabas—Atco (LP)
9 SOUL SEARCHIN'—AWB—Atlantic (LP)

10 DR.BUZZARD'S ORIGINAL SAVANNAH
BAND—RCA (LP)

11 SUN, SUN, SUN—Jakki—Pyramid

12 SHAKE, SHAKE, SHAKE YOUR BOOTY—KC
& The Sunshine Band—TK

13 PARTY NIGHT—Curtis Mayfield—Curtom
(LP)

14 BRING YOUR BODY—Carol Townes & 5th
Ave.—Sixth Ave,

15 ALLTHE TIME—Ronnie Laws--Blue Note

Top Audience Response
Records In New York Discos

This Week

1 YOU SHOULD BE DANCING—Bee Gees-
RSO (disco-disk)

2 HEAVEN MUST BE MISSING AN ANGEL/
DON'T TAKE AWAY THE MUSIC—
Tavares—Capitol (LP)

3 WHERE THE HAPPY PEOPLE GO—The
Trammps—Atlantic (all cuts, LP)

4 CHERCHEZ LA FEMME/SOUR & SWEET-
Dr. Buzzard's Original Savannah
Band—RCA (LP)

5 RUNTO ME/YOUNG HEARTS RUN FREE—
Candi Staton—Warner Bros. (LP)

6 BEST DISCO IN TOWN—Ritchie Family
Marlin (LP)

7 DESPERATELY—Barrabas—Atco (disco-
disk)

8 LET'S MAKE ADEAL/I GOT YOU/DARLING
BE MINE (medley)—Gloria Gaynor-
Palydor (LP)

9 ONE FOR THE MONEY—The Whispers-
Soul Train (disco-disk)

0 YOU'LL NEVER FIND ANOTHER LOVE LIKE
MINE—Lou Rawls—PIR

1 NICE & SLOW—Jesse Green—Scepter
(disco-disk)

2 GIVE A BROKEN HEART A BREAK—Damon
Harris & Impact—Atco (disco-disk)

— =

13 SUN, SUN, SUN—=Jakki—Pyramid (disco-

disk)
4 TEN PER CENT—Double Exposure—Salsoul
(Walter Gibbons disco-disk)
I’'M GONNA LET MY HEART DO THE
WALKING—The Supremes—Motown

—
w

Colony Records (New York)
Retail Sales

This Week
1 BEST DISCO IN TOWN—The Ritchie
Family—Marhn (LP)

= 2 SUN, SUN, SUN—Jakki—Pyramid

3 YOU SHOULD BE DANCING—Bee Gees -
RSO

4 DR.BUZZARD'S ORIGINAL SAVANNAH
BAND—RCA (LP)

5 YOU'LL NEVER FIND ANOTHER LOVE LIKE
MINE—Lou Rawls—PIR

6 DON'T TAKE AWAY THE MUSIC—Tavares—
Capitol (LP)

7 WHERE THE HAPPY PEOPLE GO -
The Trammps—Atlantic (LP)

8 GIVE ABROKEN HEART A BREAK—Damon
Harris & Impact —Atco (LP)

9 ONE FOR THE MONEY—The Whispers
Soul Tram

10 SUPER DISCO—The Rimshots—Stang
11 SUMMERTIME—MFSB—PIR (LP)

12 TAKE A LITTLE—Liguid Pleasure—Midiand
Int'l

13 BLACK SOUL MUSIC—Black Soul—-Beam
Junction

14 GET DOWN HAPPY PEOPLE—Jimmy
Dockett—Ftn-Feel

15 DESPERATELY—Barrabas—Atco (LP)

Top Audience Response Records
In Washington, D.C. Discos
This Week

1 HEAVEN MUST BE MISSING AN ANGEL—
Tavares—Capitol (disco-disk)

2 I'’M GONNA LET MY HEART DO THE
WALKING—The Supremes—Motown

3 TENPER CENT-Double Exposure—Salsoul
(disco disk)

4 YOU SHOULD BE DANCING—Bee Gees—
RSO (disco-disk)

5 LOVE POWER/TROUBLEMAKER—Roberta
Kelly—0asis (LP)

6 WHERE THE HAPPY PEOPLE GO—The
Trammps—Atlantic (all cuts, LP)

7 CHERCHEZ LA FEMME/SOUR & SWEET—
Dr. Buzzard's Original Savannah
Band—RCA (LP)

8 TAKE ALITTLE—Liquid Pleasure—Midland
Int'l

9 DESPERATELY—Barrabas—Atco (disce-
disk)

10 CATHEDRALS—D.C. Larue—Pyramid (LP)

11 DON'T TAKE AWAY THE MUSIC—Tavares-
Capitol (LP)

12 ONE FOR THE MONEY—The Whispers
Soul Train (disco-disk)

13 LOVE TRIOLOGY—Donna Summer—0asis
(LP)

14 SO MUCH FOR LOVE—Moment Of Truth—
Salsoul (disco-disk)

15 [FYOU CAN'T BEAT EM, JOIN EM—Mark
Radice—UA (LP)

Top Audience Response Records
InL.A./San Diego Discos
This Week

1 YOU SHOULD BE DANCING—Bee Gees
RSO (disco-disk)

2 BEST DISCO IN TOWN/ARABIAN NIGHTS—
Ritchie Family—Marlin (LP)

3 SMOKE YOUR TROUBLES AWAY—Glass
Family—Earhole (disco edit)

4 CATHEDRALS-D.C. Larue—Pyramid (LP)

5 DON'T TAKE AWAY THE MUSIC/HEAVEN
MUST BE MISSING AN ANGEL -
Tavares—Capitol (LP)

6 NIGHTS IN WHITE SATIN—Gorgio—0asis
(LP)

7 THAT'S THE WAY TO GO/DISCO DOBRO—
Bottom Line—Greedy (LP)

8 ALWAYS THERE-Side Effect—Fantasy

(disco edit)

9 YOU + ME = LOVE—Undisputed Truth—
Whitfield

10 TAKE A LITTLE—Liquid Pleasure—Midland
Int’l

11 LUCK BE A LADY—Broadway Brass—20th
Century (LP)

12 LET'S GETIT TOGETHER—EI Coco—AVI
(EP)

13 I'M GONNA LET MY HEART DO THE
WALKING—Supremes—Matown

14 FIRST ROUND KNOCKOUT-David Ruffin—
Motown (LP)

15 TEN PERCENT-Double Exposure—Salsoul
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Pilot Discos Click
So Ramada Expands

® Continued from puge |

Mark 17 equalizer. several BGW
amplifiers. James B. Lansing
speaker systems. automated  disco
and entertainer lighting systems fea-
turing stained glass over the dance
floor and special stage mikes for the
live entertainment.

Initial locations for which disco
rooms are planned include Fish-
erman’s Wharf, San Francisco: Cul-
ver City. Calif.. where an indoor
swimming pool is being converted
into a dance floor: Omaha. and Des
Moines.

Howard assures that all outlets
will feature the same sophisticated
design and equipment used in the
Alexandria room.

Programming for the discos is
being provided by Kay Lattin. How-
ard’s administrative assistant, and
herself a disco deejay. According o
Howard. Lattin put together the pro-
gram mix for the pilots, which was
very well received by both jocks and
audiences: and worked out the 45
minutes of recorded music. and 45
minutes of live entertainment now
being successfully used at the Alex-
andria location.

Howard says that the Ramada Inn
Corp. is “excited™ by the new enter-
tainment policy. which is packing
people into its entertainment rooms
once more, but stresses that the disco
concept is not suitable for all its loca-
tions. So far the sites selected for dis-
cos are in hotels cither near college
campuses, or where there is a high
concentration of single people.

Another of the reasons why the
chain is turning to discos to provide

Contractor
To England

WILKES-BARRE, Pa.—Andy
Watlock, local area electrician, has
become a sought-after disco contrac-
tor on the East Coast. And his talents
will go to Wales, England. this
month at the request of singer Tom
Jones to coordinate plans for a lav-
ish disco there. On the local front.
Watlock has been called upon to
create the atmosphere for a new
teenage disco planned for suburban
Fort-Fort.

Watlock got his exposure to the
disco scene in 1972 when he created
The Cosmic Train in the Gateway
Shopping Center at Edwardsville,
the area’s first discotheque. Still op-
erated by Phil Krivenko, Watlock
was responsible for installing the in-
tricate lighting maze. a massive
sound system and a $22,000 dance
floor and walls of translucent plas-
tic.

As a result, he established his
Disco Associates firm and soon
created the scene for discos in
Blakeslee, Edwardsville, Scranton,
Muhlenberg and Phillipsburg, N.J.

Art Stocker, former operator of
the Colonel’s Carter, turned to Wat-
lock when he began a chain of discos
in New Jersey with showplaces in
Sayresville, Bound Brook and
Spring Lake. Another disco is being
completed in Cherry Hill. The latest
designs of Watlock are being in-
corporated in a new space age disco
in Buffalo, N.Y., which is framed
within the shell of a huge passenger
plane.

The ultramodern disco appropri-
ately will be named The 747 Club.
Watlock designs wild lighting to up-
date strobe effects.

cntertainment for its guests and
neighbors is. according to Howard.
because it is much less expensive
than most live acts today “who are
being priced out of the market by
their unions.™

Howard will not say what the
disco venture is costing Ramada. but
indicates that when whole rooms
have to be refurbished and redeco-
rated. and whole sound and lighting
systems installed. then costs add up.

Admission to the rooms varies
from location to location.

2 New Discos In
Tiger Calif. Web

By JEAN WILLIAMS

LOS ANGELES—The Hungry
Tiger restaurant chain. with 15 out-
lets from the Midwest to the West
Coast. has converted the lounge/bar
areas of two of its Southern Califor-
nia facilities into discos.

The restaurant operations. which
cater primarily to the over 35 set. of-
fer a built-in disco crowd. says Rick
Buche. director of entertainment for
the chain.

The disco’s decor. wall slides and
music in both locations are designed
to create an atmosphere of sophis-
tication, while reminding patrons,
many of whom are senior citizens.
that they are there to swing. The
rooms are located in the Marina Del
Rey scction of Los Angeles and in
nearby Santa Ana in Orange
County.

For the enjoyment of customers
who prefer not to dance. period
slides are shown on two walls. One
wall offers happy events from the
20s through *40s era. and the second
wall has slides of disastrous events
which occurred during the same pe-
riod. A third wall holds pictures of
Humphrey Bogart. James Cagney
and W.C. Ficlds. Six hundred slides
are shown that repeat every three
hours, but never in the same se-
quence.

A wide range of music from
Count Basie to KC & the Sunshine
Band is played while the dancers
show off their versions of the jitter-
bug, Charleston, Latin hustle, hustle
and the bus stop.

According to Kevin Frawley, dee-
jay of the Marina Del Rey facility,
records by Glenn Miller, Benny
Goodman and Jimmie Lunceford
are the most requested.

Buche notes that the organization
has chosen the quiet approach to
discos because “If we went to hard
disco, it would frighten away our
dinner customers.”

The group tried the hard disco ap-
proach with its Newport Beach res-
taurant but found that dinner busi-
ness had decreased to a point where
it was forced to discontinue this
disco avenue.

Frawley, who is also a vocalist
with a new single “Casey Jones™ on
Warner/Curb Records, explains
that much of the product played is
purchased from Tower Records in
Los Angeles, and most out-of-print
records are serviced from Capitol
Records. He notes that he does re-
ceive product from other labels, but
in order to have current records on
hand when requested by customers,
he runs out to buy them.

Discos

' DiscoMix |

By TOM MOULTON

NEW YORK—Warner Bros. Records will re-
lease a 12-inch disco disk on Candi Staton’s
“Run To Me” within two weeks. Dave Crawford,
who produced the session, also remixed it and
made it longer for the disco market. The long
version will be available on the commercial
single. Crawford has also completed his own LP,
to be released in late August.

Whitfield Records (distributed by Warner
Bros.) has released the new Undisputed Truth
“You & Me Love” on a 12-inch disco disk. The
time is 11:10. The song was arranged by Paul
Riser and produced by Norman Whitfield. This is
Whitfield's debut single on his own label. It is
very much into the Motown sound, and sounds a
lot like a track from the Temptations, a group
Whitfield also produced. The record goes
through some nice changes, and builds into a
strong handclap break with several lead instru-
ments doing solos.

PIP International will release two commercial
12-inch disco disks this week. They are “Stand
Up & Shout”" by Gary Tem's Empire anc “Do The
Walk"™ by Heart & Soul.

Midland International will release the new
Carol Douglas LP in August. It is titled "Mid-
night Love Affair,” and side A is the “Midnight
Love Affair Suite” which combines three songs,
“Midnight Love Aftair,” “In The Moming” and
“Lie To Me.” The sound is a cross between Glo-
ria Gaynor and Donna Summer, with strong
breaks and instrumental interludes between
each song to create a moody, moving effect. The
total time is 18:15 minutes, and represents
Douglas's strongest effort to date. John “The
Monster” Davis outdid himself with arrang-
ments on this album and Eddie O'Loughlin is at
his best with the production.

Giorgio Moroder, one half of the production
team of Donna Summer, has turned to record-
ing. His debut LP titled “Nights In White Satin”
is built around the classic Justin Hayward tune
which he had written while with the Moody
Blues.

The track sounds like a Donna Summer track
with Morader whispering the lyrics. The A side is
amedley of “Nights In White Satin™ and “'In The
Middle Of The Night,” with a reprise of “Nights
In White Satin.” The B side has three songs, “Oh
L'Amour,” "Sooner Or Later," with the rhythm
style of “Fly, Robin Fly," and "I Wanna Funk
With You Tonight” which sounds a lot like
“Black Is Black." Moroder whispers throughout
the LP, but not in a sensual way as to be a male
counterpart of Donna Summer. The LP is re-
feased on Oasis.

A Portable Mixer,
Preamp Introduced

NEW YORK-—Audio Electronic
Components has developed a new
mixer-preamplifier especially de-
signed for portable use by disco dee-
Jays.

According to George Kava, mar-
keting vice president of Audio Elec-
tronic Components. the mixer is rec-
ommended for use with integrated
amplifiers and receivers in hi fi
sound systems,

The unit. the Discomaster 75. fea-
tures pan controls, fixed output lev-
els and pre-cueing. It has two
phonograph inputs and a switchable
MIC or AUX input. A switching de-
vice on the unit’s rear panel permits
the user to make adjustments in the
event that different cartridges are
used on the two turntables con-
nected to the system.

Discomaster 75 is priced at
$119.95.

Disco Bands Sail
The Hudson River

NEW YORK-The Earls join
disco dance bands S.C. Funktion
and Goodness and the Muskrat
Banjo Band on promoter Thomas
Crown’s “Riverboat Party” aboard
The S.S. Dayliner. Friday night (16)
for a musical cruise up the Hudson
River.

The party will include dancing
and entertainment on four decks
featuring a vaudeville show. The
boat will contain a restaurant, bar
and cafeteria with accommodations
for 2,500 persons.
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12-Inch Disco Disk Gets
Knock From An RCA Exec

® Coniinued from page 6

average consumer who can get a
regular. current two-sided 45 r.p.m.
for as little as 95 cents. is unlikely to
shell outan extra $2 for the privilege
of shighter better fidelity, and longer
versions of the same song.™

Todd also does not believe that
record manutacturers can foree cus-
tomers into buying the longer and
more expensive version of the 45
r.p.m. by cutting back on production
of regular 45s. “Customers will not
go for it.” he assures. “not with LPs
selling at their present low, low
prices.

Among those record companics
thatare already offering 12-inch sin-
gles to the consumer market are Sal-
soul. Scepter. CTIL Roulette/Pyra-
mid. Midland International. Flo-
beel. Jaguar and Amherst. A num-
ber of others are said to be toying
with the idea of marketing similar
releases.

Several manufacturers with 12-
inch single product on the market
stress that theV are merely testing
consumer response to the item, and
that they do not expect the longer
version of the single to become an
industrywide phenomenon that will
threaten regular single product.

Todd. who claims to be the first
disco deejay ever to be hired by a
major record company. also fore-
casts the demise of a stercotyped
disco sound. “A disco record does
not necessarily have to deliver what
is commonly called a disco beat.™
says Todd. “As long as it incorpo-

rates an arrangement that will make
people want to dance. it can be clas-
sified as disco.”

Todd feels that a growing number
of producers and arrangers share
this theory and arc working more
closely with disco decjays in an cf-
fort 1o discover the real nceds of
disco patrons. and develop music
thatis more in tune with those needs.

Todd does not see a peak in
disco’s immediate future. and is con-
fident that as long as the music con-
tinues to be innovative and dance-
able. and the deejays continue to
inspire confidence by their style and
expertise. then discotheques will
ride a wave of popularity for a long
time to come.

68-Page Booklet
On Disco Lighting

NEW YORK-Times Square
Theatrical & Studio Supply Corp. is
offering an illustrated handbook on
disco lighting equipment and special
effects, written so that the average
club operator and deejay can under-
stand how to create special effects.
according to the firm’s Bob Hilzen.

The 68-page booklet. incorporat-
ing the company’s expanded 1976
catalog, contains lighting packages.
effect projection. light control de-
vices, flashing lights and dimmer
equipment, various types of bulbs
and spotlights. Copies arc available
from the firm at 318 W. 47 St.. New
York 10036.
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. hear, see, and experience

“Disco Live; a new concept in audio
/visual systems for discotheques, clubs,
and lounges featuring "now” entertain-
ment by top artists. Best quality available

at a very low cost.

A ground floor opportunity now exists
for representatives and club owners on
an area exclusive basis.
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Intervision Distributors of the USA, Inc.

Lawrenceburg, Indiana 47025
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General News

Folsom Prison Approves

® Continued from page 6

according to Lavonne Granger, ex-
ecutive director of the group.

“Many prisoners don’t know
what’s going on in the entertainment
world,” she says.

Granger believes that most people
identify with some form of enter-
tainment, generally recording acts
and film personalities. By taking
performers into prisons, she says, not
only are they entertaining the in-
mates, but the acts are being exposed
in some cases to an audience that
may not be familiar with the artists.

According to the director, the
group has 11 requests from prisons
for shows. She notes the prisons are
serviced in the order that requests
are received.

The list includes Terminal Island,
Tracy, Frontera, Folsom and others.
All institutions are in California.

Recording artists and film person-
alities who have performed at pris-
ons through PEP inciude the Check-

mates, Love Machine, Cleavon
Little, Jayne Kennedy, Gloria Hen-
dry, Lincoln Kilpatrick, Ken Norton
and others. Herbie Hancock 1s
scheduled to perform at Terminal Is-
land in September.

To fund the visits to prisons, the
group sponsors concerts and other
events throughout the year. Artist
manager John Levy was chairman
of the board when the 46-member
organization was formed less than a
year ago. While Levy remains a
member, he has resigned the chair-
manship to concentrate on other
Mmusic areas.

Industry members and supporters
include Olga Adderley, wife of the
late *Cannonball” Adderley; Larkin
Arnold, vice president, Capitol Rec-
ords: Clarence Avant, record execu-
tive; Jesse Jackson, president, Oper-
ation Push: Rod McGrew. general
manager of KJLH in Los Angeles,
who is also a board member. and
others.

Chitown Label Changed To Chi-Sound

LOS ANGELES--Carl Davis,
long-time Brunswick a&r execu-
tive, has changed the name of his
new United Artists’ distributed label
Chitown and will release three al-
bums Aug. 19, with a first single due
next week.

Because of several other labels
which claimed prior usage of the
name (Billboard, July 3), Davis will
call his new label, Chi-Sound. At-
lanta singer Margie Alexander will
be released on a single, “Take My
Body,” next week. with an album
due about Sept. 20.

The first album release will in-

clude: “Feeling Good™ by Walter
Jackson: “Watching You, Watching
Me” by the Ebony Rhythm Funk
Campaign. a self-contained eight-
person group from Indianapolis;
and another Indiana group. the
Peddlars. A Major Lance deck is in
the works, along with a first album
by a six-male vocal group, Windy
City.

building on Chicago’s South Side
where he will quarter the label: his
two publishing firms, Gaetana Mu-
sic (BMI) and Carleen Music
(ASCAP). and his own recording
studios.

® Continued from page 40

creased LP sules, according to re-
ports received from retail and one-
stop operators in the area.

Miller plays an LP deciding on
which cut should be the next single
and this is the cut that is aired. He
explains that he now airs ‘albums
first, and the audience has re-
sponded favorably.

KNOK is an AM and FM outlet
with a simulcast situation. He says
that he is programming the AM sta-
tion like an FM outlet.

The station programs 67 albums
and 50 singles. Its playlist carries 40
records. *Companies release an LP
with a long version of a tunce. This is
for the most part geared to FM au-
diences. I do not feel that AM sta-
tions should stick to short versions
since young people are into more
music now and it's reflecting in their
buying habits,” offers Miller.

He points out that each an-
nouncer has a choice of 117 records
to play on a show, and the an-
nouncers select records which best
fit their personalities.

Nat Jackson hosts the 6-10 a.m.
slot, followed by Bob Stewart 10
a.m.-3 p.m. on the AM side and 10
a.m.-12 p.m.on FM. Miller takes the
3-7 p.m. slot. Don Kendrick 7 p.m.-
12a.m. and Joanie Green 12-6 a.m.

Joe Bagby hosts a daily gospel
show noon-3 p.m. over KNOK-FM.

Hawaii Trip

LOS ANGELES—Brownsmith, a
jazz/folk group from Scattle, will
lour Hawaii starting Aug. 9 1o coin
cide with the debut release of its LP
on Capitol. Group includes Don
Brown and Gary Smith as the main
headliners.

 SoulSauce |

Stevie Wonder is writing several
tunes for B.B. King's nextalbum. . ..
Harold Jenkins, a member of the
Imperials, is back performing with
the group following his near-fatal
automobile accident 3% months ago.
Other members of the group are
Bobby Wade and Clarence Collins.

* kK

Remember ... we're in communi-
cations, so let’s communicate.

Carter Honor By

H’wood Press Club

LOS ANGELES—Members of
the Hollywood Press Club will
honor long-time jazz performer
Benny Carter with a testimonial din-
ner at Jimmy Smith’s Supper Club
in North Hollywood Tuesday (27).

Smith will perform on organ at
the event. Carter, when he fronted a
big band in the 1930, and *40s. was
billed as the *Amazing Man Of Mu-
sic” for his composing, arranging
and instrumental skills as an alto
saxophonist and trumpeter. Pablo
last week released Carter's “The
King” LP.

Acts To Brazil

PHILADELPHIA — Philadelphia
International acts will be making
appearances in Brazil with the first
concert scheduled for Aug. 20 fea-
turing Archie Bell and the Drells.
Weldon Arthur McDougal LI, of
the Gamhle-Huff firm.set up a Four
Seasons production company to
book the label’s artists in halls
throughout the South American
country. Returning from a two-week
visit below the border, McDougal
says Gamble-Huff decided to go to
Brazil to promote its artists because
“it’s an open market.”

3 Acts Signed
To a Fledgling
Talent Agency

NASHVILLE—Recently signed
to the relatively new New Direction
Artist Guild agency are Madaline
Manning Jackson, Sammy Hall and
Lillie Knauls.

Knauls just recently returned
from a tour of Holland where she
performed several concerts and
taped a tv show, followed by a stop-
over in London to record an album.
She began with the Edwin Hawkins
Singers and still has her own radio
show in San Jose, Calif. New prod-
uct is due on these artists in the near
future.

The agency now represents Doug
Oldham & Family Reunion and the
Imperials. President Joe Moscheo 11.
is also a member of the Grammy
Award-winning Imperials. Oldham
has a new album due soon and is
working on a new tv show “Hi,
Doug” scheduled to air in Septem-
ber. His recently written book. *I
Don’t Live There Anymore,” is also
doing well.

New Direction Artist Guild is a
division of Paragon Associates and
its publishing and production com-
panies are headed up by board of di-
rectors Bill Gaither. Joe Moscheo 11,
Bob MacKenzie and Wayne Erick-
son.

Independent producer Gary Pax-
ton is producing several of the artists
and has material recorded by the
Gaithers. Lillie Knauls. Doug Old
ham and the Imperials.

Boston Globe To
Back November
Jazz Fest, Show

NEW YORK-—The Boston Globe,
in association with H.T. Productions
of Boston, will stage a major jazz fes-
tival and music fair at Boston’s
Hynes Auditorium, Nov. 25-28. ac-
cording to Fred Taylor. head of H.T.
Productions and director and pro-
ducer of the show.

The four-day event, which will be
held under one roof in Boston’s Pru-
dential Center complex, is believed
to be the first of its kind staged in
this country.

Taylor, who also runs Boston's
popular Paul’s Mall, and the Jazz
Workshop, says the concert scgment
of the festival will feature the top
names in juzz in a series of concerts
that will range in price from $5 for
matinee tickets to $10 for the major
closing night concert. Negotiations
with artists and their agents are still
underway, and Taylor declines to
“prematurely” releasc names.

The concerts will be held in a
5,000-seat performance hall, and are
expected to attract some 25,000 jazz
bufts. The music fair segment is ex-
pected to draw more than 50.000
people. and will feature exhibits by
all segments of the music industry.
including record, musical instru-
ment and hi fi equipment manufac-
turers, and music folio publishers.

There will also be a series of work-
shops and seminars that will be con-
ducted by some of the artists and
well-known music educators from
around the country.

The workshops will include in-
structions on such instruments as the
guitar, drum and synthesizer. Ad-
mission to the fair will be $2. and
holders of tickets to the concerts will
be admitted free to the fair.

The show is being patterned after
similar expositions held in Mon-
treux, and the Boston Globe which.
until six years ago was an active
sponsor of jazz concerts in the Bos-
ton area.
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George Benson, Warner Bros. 35137 6 (E)‘{F'_RYBODY COME ON
8S 2919
Staniey Turrentine, Fantasy F 9508
4| 5|21 | LOOK OUT FOR #1
Brothers Johnson, A&M SP 4567 361 36| 10| EVERYTHING'S COMING
5| 6|10 | HARVEST FOR THE WORLD UP LOVE
Isley Brothers. T-Neck PZ 33809 David Ruffin, Motown M6-866 S
Columbia/E
e 37| a1] 4} AINT THAT A BITCH
6 | 7 8| ALL THINGS IN TIME Johnny “Guitar” Watson, DIM
Lou Rawls, Philadelphia DJLPA-3 (Amherst)
International PZ 33957
(Columbia/Eic) mm JUICY FRUIT (Disco Freak)
7 8 6 MIRROR isaac Hayes, Hot Buttered Soul
Graham Central Station. Warner ABCD 953 (ABC)
e | ©9| 2| LovE poTiON
8 [ 4 |11] NATALIE New Birth. Warner Bros. BS 2953
ﬁ Natalie Cole. Capitol ST 1151
40 | 421 3| THE WHISPERS
13 [ 4| HOT ON THE TRACKS
Commodores, Motown M6-867 S1 S Waaly CITHIGO (2
10 | 9 |17 | 1| WANT YOU 41| 31| 22| DIANA ROSS
Marvin Gaye, Tamla Motown M6-861 SI
T6-342 St (Motown)
2| HEAR THE WORDS,
11 12 |25 MOTHERSHIP i FEEL THE FEEEING
CONNECTION Margie Joseph. Cotillion SD 9906
Parliament, Casablanca NBLP 7022 (Atlantic)
(16 | 3| TOGETHER AGAIN ... LIVE
431 30| 9| BORN TO GET OOWN
issc/mnpgmfeB:é’gysglxa;d' zﬂou;C(';J S:t:;')s Horns, Bang BLP
e
13 [11 {13 [ THE MANHATTANS
Columbia PC 33820 44 [ 46] 5| THE LONELY ONE
14 (14 | 6| YOUNG HEARTS RUN FREE D
Candr Staton, Warner
Bros. BS 2948 45| 35 4 TOOAY
15 (10 |11 HARD WORK Joe Simon, Spring
John Handy, ABC/Impulse SP-1-67.10 {Polydor)
ASD 9314
4 { 32| 4| THE JACKSON 5
Pr|22 | 3| souL searching e
Average White Band (AWB), Motown M7-868 R3
Atlantic SD 18179
17 (17 | 5| GIVE, GET, TAKE 47 | 45| 11 :‘sﬁ&rgg HAPPY
ANO HAVE
Curtis Mayfield. Curtom CU 5007 Trammps, Atlantic SD 18172
{Warner Bros.)
483 | 40| 18| A LOVE TRILOGY
18 |20 5 SUMMERTIME QOonna Summer, Oasis
MFSB, Philadelphia International OCLP 5004 (Casablanca)
PZ 34238 (Columbia/Epic)
19 {19 |17 | STRETCHIN' OUT IN 49| 51| 13| THIS MOTHER'S
BOOTSY'S RUBBER BAND ORUGHTER
Wiltiam Bootsy Collins, Warner Nancy Witson. Capitol ST 11518
Bros. BS 2920
LOVE TALK
20 |21 | 8| SKY HIGH! ﬁ m James Gilsirap, Roxbury RLX 105
Tavares, Capitol ST 11533
21 (24 |10 | THOSE SOUTHERN SLYss| 5] 00 YUO S
KNIGHTS y
Crusaders, ABC/Biue Thumb Bloodstone, London PS 671
s 52| 56| 16| AMIGoS
22 (18 6 GOOD KING BAD Santana, Columbia PC 33576
George Benson, CTI 6062
53| 43| 18 LOVE & UNOERSTANDING
23 |26 3 ET(I)BSO;?MES THREE Kool & The Gang, De:Lite DEP
2018 (PIP)
24 (15 |11 RASTAMAN VIBRATION
Bob Martey & The Wailers, 54 | 48| 11 LET YOUR MIND
1stand ILPS 9383 BE FREE
Brother To Broth
25 123 5 'AII%%STHEIR GREATEST n'.?boe'mom;g (:! Platinum}
Harotd Melvin & The Blue Notes,
Philadelphia International PZ 34232 55| 52 ! mg?as}rm%?n%ecm?’m
el LD Buddah BDS 5670
26 |25 | 8| FEVER
Ronnie Laws, Blue Note 56 | 38| 25| BRASS CONSTRUCTION
BN-LA628-G (United Artists) United Artists UA-LAS45-G
27 |27 |15 | LEE OSKAR
Unte At UA 366 57 |EKEEIN LOVE T0 THE WORLD
ﬁm HAPPINESS IS BEING 53l 5212 e
WITH THE SPINNERS
Atlantic SD 18181 Supremes. Motown M6-863 S!
29 28 |10 | MISTY BLUE 59 [ 59| 9| BILL COSBY IS NOT
Dorothy Moore, Malaco 6351 (TK) HIMSELF THESE DAYS RAT
|39 |12 YOU ARE MY STARSHIP OWN RAT OWN RAT OWN
Norman Connors, Buddah Capitot ST 11530
B80S 5655
60 | EXTENg FOXY LADY
ﬁ 0 - :”LD CHERRY Crown Heights Afarr, De-Lite DEP
weet City PE 34195 2021 (PIP)
(Columbia/Epic)

ayvog11g ‘961 ‘L€ ANM
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Classica

s ‘DYNAMITE DOZEN’ s

Col Readies Big
For a Salvo This Fall

LOS ANGELES-—Columbia
Masterworks previewed its fall list of
releases for company personnel at
the CBS convention here last week.
introducing a collection ranging the
gamut from crossover-designed
packages to traditional classics, and
underscoring the label's growing
commitment to recorded opera.

The label is laying particular
stress on 12 sets it tags as the “dy-
namite dozen.” These will be
awarded special promotional sup-
port, with heavy trade and consumer
campaigns to be implemented as the
season advances.

Included in this group is another
in Columbia’s “record of the month™
series, offered at a reduced priced
for three months following its re-
lease in September.

On this disk, a newly recorded or-
chestral part conducted by Michael
Tilson Thomas has been added to
the 1925 George Gershwin piano
roll performance of his “Rhapsody
In Blue.” It is backed by Gershwin’s
“American In Paris,” in which
Thomas leads the New York Phil-
harmonic. The record is in compat-
ible matrix sterco/quad.

Columbia’s first in-house record-
ing of Lazar Berman is also among
the “dynamite™ group. offering a
pair of Beethoven sonatas taped
during the visit of the chart-riding
Soviet pianist to New York this past
February.

In the opera category, upcoming
fall releases include Charpentier’s
“Louise,” Bartok’s ‘‘Bluebeard’s
Castle.” a first stereo recording of
Meyerbeer’s “Le Prophete.” and a
live concert recording of Massenet’s
“Le Cid.” An original-cast album of
the New York Shakespeare Festival
production of “Threepenny Opera™

is also on the boards.

Leonard Bernstein 1s the conduc

Classical
Notes |

Lorin Maazel, music director of the Cleveland
Orchestra, takes on additional assignment as
principle guest conductor of the New Philhar-
monia Orchestra. In his first season in England
he will direct a Beethoven cycle including all the
symphonies and piano concertos with Rudolf
Serkin as soloist. . .. Carl Topilow is winner of
the young conductors’ competition run by the
Baltimore Symphony.

In London, CBS has completed a recording of
Meyerbeer's “Le Prophete.” It should be re-
leased before revival of the work by the Met-
opera in January. With ““Le Prophete” in the can,
the label has started sessions, also in London,
on a new disking of Puccini's ""Suor Angelica.

.. Harmonica virtuoso Eddy Manson, backed
by the Nationa! Philharmonic, records a classi-
cal album for London Records next month.

The just-released Philips album of Verdi arias
by tenor Carlo Bergonzi has been awarded the
“Premio della Critica Discografica Italiana” for
the best lyric record of the year in Italy. . .. The
first of a series of five television programs in
which the Juilliard Quartet will be heard and
seen playing all the Beethoven quartets has
been taped by Unitel near Munich. Unitel has
produced many of the “Great Performances”
segments aired on public tv in the U.S.

Nonesuch will record Israeli violinist Sergiu
Luca in Bach's unaccompanied sonatas and par-
titas this fall. As he does in recital, Luca will use
a baroque bow and gut strings for added au-:
thenticity. ... Jan DeGaetani named Kitbourn
professor at the Eastman School.

Central Opera Service has just published its
10th annual “Directory of Operas and Publish-
ers.” Tome gives data on nearly 3,000 operas by
1,026 composers and 135 publishers. It's avail-
able at $10 a copy from the service, an informa-
tional adjunct of the Metropolitan Opera.

=y

Guns

S

tor of the Berlioz “Requiem,” re-
corded during a Unitel television
taping session at Les Invalides in
Paris. The program will be shown on
public tv in the U.S.

Other “dynamite™ disks feature
Jascha Hecifetz and Gregor
Piatigorsky, E. Power Biggs, a Wur-
litzer band organ album “Sidewalks
of New York.” and a set of World
War I favorites sung by Robert Mer-
rill and the Mormon Tabernacle
Choir.

In October, Columbia will focus
on vocal product with a complete
recording of the Kabalevsky opera
“Colas Breugnon” licensed from
Melodiya, a collection of arias by
Frederica Von Stade, and a group of
reissues on Odyssey by Claudia
Muzio, Bidu Sayao and Lily Pons.
These are in addition to the
“Louise” and “Le Cid™ packages.

Other albums slated for fall re-
lease include entries by John Wil-
liams. Murray Perahia. Pinchas Zu-
kerman, Jaime Laredo and Glenn
Gould, and Pierre Boulez.

Concert Series
Falls Victim To
Budget Squeeze

NEW YORK-—Hunter College,
an important music venue here for
the past 33 years, has abruptly termi-
nated its Arts Concert Bureau. a vic-
tim of New York City’s financial
crunch.

Some 20 music dates already
scheduled for the coming season
have been canceled, including ap-
pearances by Regine Crespin, Alexis
Weissenberg, Erica Morini, Jorge
Bolet, Gina Bachauer, Janos Star-
ker, Garrick Olhsson and Gary
Graffman. I

Unprecedented budget cuts at the
college. part of the city university
system, are blamed by Hunter presi-
dent Jacqueline Wexler for the deci-
sion to shutter the bureau.

“Budget slashes for the coming
year leave us no alternative to elimi-
nating activities that are not central
lo the college’s teaching mission,™
she says. Some 125 persons have al-
ready been cut from the institution’s
payroll, and additional staff reduc-
tions are anticipated.

Concert activitiesat Hunter began
in 1933 under independent auspices,
and over the years became a presti-
gious element of the city’s concert
life. In 1973, the college incorpo-
rated the concert series under its
general arts program.

Concert Stations
Set Annual Meet

CHICAGO-The Concert Music
Broadcasters Assn. annual confer-
ence meets here Aug. 5-8 at the
Sheraton Plaza Hotel.

Among topics scheduled for dis-
cussion are: program guides and
magazines, computer aids in pro-
gramming, personnel and person-
alities, non-music on concert radio.
and fund raising marathons.

A number of sessions will be de-
voted to sales and promotion. with
engineering concerns also ad-
dressed.

Aug. 6. the broadcasters are slated
to meet with label representatives in
a seminar titled, “The Classical
Record Industry: Life Blood of Con-
cert Music Programming.”

Boyden Readies
Enigma As New
Classical Label

LONDON-—John Boyden, former
managing director of the London
Symphony Orchestra and deputy
managing director of EMI’s Music
For Pleasure, is launching his own
full-price classical label, Enigma.

Working with him will be Peter
Whiteside, another ex-MFP staffer
and marketing manager with Preci-
sion Tapes, who becomes director of
marketing. Anne Robbins, also ex-
MFP. is production co-ordinator.

Manufacturing and distribution
arrangements have still to be final-
ized, but Boyden says he plans toen-
ter the market with 10 albums in late
September or carly October.

No signings are being disclosed
for the time being but both estab-
lished and new 1alent is involved.
The label's musical policy will be to
steer away from what Boyden calls
“anything terribly modern” and to
concentrate on recording repertoire
for which there is “obviously a mar-
ket need.”

He intends building a talent roster
of artists who perform regularly in
the UK.—"and who mean some-
thing to the customer, so that we can
then give releases full promotional
support, particularly at retail level
through personal appearances.”

Though the architect of MFP’s
successful “Classics For Pleasure”
label, Boyden has chosen not to aim
for the low-price market. “We want
lo make records which will sell
steadily for years. With budget, you
have no opportunity to build up a
catalog. We want to take on the ma-
jors, blow for blow, but on ground of
our own choosing.”

He adds: “We're interested in
finding those gaps either in artists or
repertoire which we can exploit.”

ICMA Inks Hurok Artists

NEW YORK —The reported shift
of major artists from Hurok Con-
certs to the recently formed ICM
Artists Lid. (Billboard, July 24) has
been confirmed by ICMA president
Sheldon Gold. who last week made
public a roster of some 40 names,
most of whom were long-time stal-
warts of the Hurok camp.

The artists. many of them prestig-
ious draws both on record and in
concert, will fulfill dates booked
through the Hurok office this com-
ing season. in line with existing con-
tracts. But beginning in 1977-78. as
pacts expire. ICMA, a Marvin Jo-
sephson subsidiary. will take over
active booking.

Alvin H. Schulman. Marvin Jo-
sephson president, says the suit

brought against it by Hurok “poses
no legal barrier to our continuing in
business”” The court action. which
also names Gold as a defendant,
seeks $4 million in damages and an
ijunction preventing ICMA from
breeching Hurok artist contracts.

Among artists named by Gold
who have been listed as prime Hu-
rok attractions are: the pianists
Claudio Arrau. Viadimir Ashke-
nazy, Daniel Barenboim, Misha
Dichter, Philippe Entremont, Byron
Janis and Radu Lupu: violinists
Isaac Stern, lizhak Perlman and
Pinchas Zukerman: cellist Leonard
Rose; conductors Maurice Abra-
vanel, Erich Leinsdorf, Julius Rudel
and Stanislaw Skrowczewski: sing-
ers Roberta Peters and Jan Peerce:
and guitarist Andres Segovia.
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These are best selling middle-of-the-road singles compiled from

-
5 tadio station air play listed in rank order.
- -
g &8 8
= = ]
2 B 2
E 8 £ TITLE, Artist, Labet & Number (Dist. Labef) (Publisher, Licensee)
1 3 8 YOU'LL NEVER FIND ANOTHER LOVE
Lou Rawls, Philadelphia International 3593 (Columbia/Epic)
{Mighty Three, BM1}
2 1 |11 I'M EASY
Keith Carradine, ABC 12117 (American Broadcasting/Lion's Gate/Easy, ASCAP)
3 6 8 'D REALLY LOVE TO SEE YOU TONIGHT
England Dan & John Ford Coley, Big Tree 16069 (Atlantic) (Dawnbreaker, BMI)
4 4 5 ANOTHER RAINY DAY IN NEW YORK
Chicago, Columbia 3-10360 (Big Elk/Lamminations, ASCAP)
515 6 SHOWER THE PEOPLE
James Taylor, Warner Bros. 8222 (Country Road, BMI)
6 2 7 IF YOU KNOW WHAT | MEAN
Neil Diamond, Columbia 3-10366 (Stonebridge, ASCAP)
7 8 L) LET 'EM IN
Wings, Capitol 4293 (MPL Communications/ATV, BMI)
8 7 7 EVERYTIME | SING A LOVE SONG
John Davidson, 20th Century 2293 (Peso, BMI}
9 {11 7 GOT TO GET YOU INTO MY LIFE
The Beatles. Capitol 4274 (Maclen, BMI)
10 110 (12 MOONLIGHT FEELS RIGHT
Starbuck, Private Stock 45039 (Brother Bill's, ASCAP)
11 119 3 SUMMER
War, United Artists 834 (Far Qut, ASCAP)
12 |15 7 KISS AND SAY GOODBYE
Manhattans. Columbia 3-10310 (Nattahnam/Blackwood, BMI)
13 9 8 | NEED TO BE IN LOVE
Carpenters, A&M 1820 (Almo/Sweet Harmony/Hammer & Nails/Landers
Roberts, ASCAP)
14|17 4 PEAS IN A POD
Sammy Johns, Warner/Curb 8224 (Captain Crystal/Chattahoochee/Legibus, BMI)
15 |18 4 DON'T GO BREAKING MY HEART
Elton John & Kiki Dee, Rocket 40585 (MCA) (Big Pig/Leeds, ASCAP)
16 |16 7 LET HER IN
John Travolta, Midland International 10623 (RCA) (Midsong, ASCAP)
17 | 24 6 IF YOU LIKE THE MUSIC (Suicide And Vine)
Stark & McBrien, RCA 10697 (American Broadcasting, ASCAP)
18 120 5 A LITTLE BIT MORE
Dr. Hook, Capitol 4280 (Bygosh, ASCAP)
19 | 26 3 SEE YOU ON SUNDAY
Glen Campbell, Capitol 4288 (ABC/Dunhill/One Of A Kind, BMI)
2 (12 |10 TODAY'S THE DAY
America, Warner Bros. 8212 (Warner Bros., ASCAP)
21 |21 |10 A FIFTH OF BEETHOVEN
Walter Murphy & The Big Apple Band, Private Stock 45073 (RFT, BMi)
22 129 L) THIS MASQUERADE
George Benson, Warner Bros. 8209 (Skyhill, BMI)
23 [ 25 7 THINK SUMMER
Roy Clark. ABC/Dot 17626 (September. ASCAP)
24 |14 |15 AFTERNOON DELIGHT
Starland Vocal Barid, Windsong 10588 (RCA) (Cherry Lane, ASCAP)
25 |13 9 MAMA MIA
Abba, Atlantic 3315 (Countless, BMI)
26 |37 3 GOTTA BE THE ONE
Maxine Nightingale, United Artists 820 (Unart, BMI)
27 |36 4 LIGHT UP THE WORLD WITH SUNSHINE
Hamilton. joe Frank & Dennison, Playboy 6077 (American Dream, ASCAP)
28 |34 4 THEME FROM STAR TREK
Deodato, MCA 40578 (Bruin, BMI)
29 |43 2 TEACH THE CHILDREN
Anthony Newley, United Artists 825 (Tarashel. ASCAP)
30 |28 6 C’'MON MARIANNE
Donny Osmond, Kolob 14320 (Polydor) (Saturday/Seasons Four, BMI)
31 |30 9 SILVER STAR
Four Seasons, Warner/Curb 8208 (Seasons/Jobete, ASCAP)
32 |35 4 SOLITARY MAN
T.G. Shepard, Hitsville 6032 (Motown) (Tallyrand, BMI)
33 } 42 3 ADIOS
- Santa Fe. Chelsea 3042
34 |31 5 IT KEEPS YOU RUNNIN'
Carly Simon, Elektra 45323 (Turipin Tunes, ASCAP)
35 |44 2 DEVIL WOMAN
Ciiff Richard, Rocket 40514 (MCA) (Chappeli. ASCAP)
36 38 5 SONG FROM M*A*S*H*
New Marketts, Farr 007 (20th Century. ASCAP)
37 |32 7 GOOD VIBRATIONS
Todd Rundgren, Bearsville 0309 (Warner Bros.) (lrving, BMI)
38 |45 2 RAIN OH RAIN
Fools Gold. Morning Sky 700 (Arista) (Frank Snare/Big Shorty, ASCAP)
39 |50 2 SAY YOU LOVE ME
Fleetwood Mac, Reprise 1356 (Warner Bros.) (Genton. BMI)
40 | 39 8 | WANT TO STAY WITH YOU
Gallagher & Lyle, A&M 1778 (lrving, BMI)
o | CCFEIE)  WERE ALL ALONE
| Frankie Valli, Private Stock 45098 (Boz Scaggs, ASCAP)
4 |[CEJCEE)  YOU SHOULD BE DANCING
Bee Gees, RSO 853 (Polydor) (Casserole/Unichappeil, BMI)
4 | CEEEE)  STARGAZER
Frank Sinatra, Reprise 1364 (Warner Bros.) (Stonebridge, ASCAP)
44 | 47 2 YELLOW ROSES
Johnny Mathis, Columbia 3-10350 (American Broadcasting, ASCAP)
45 | 46 2 STEPPIN’ OUT
Neil Sedaka, Rocket 40582 (MCA) (Don Kirshner, BMI/Kirshner Songs, ASCAP)
s (EXEHD,  FUNNY HOW TIME SUIPS AwaY
t ( Dorothy Moore, Malaco 1033 (TK) (Tree, BMI)
47 m HAPPY ENDINGS
I Melissa Manchester, Arista 0196 (Rumanian Pickle Works/Screen Gems-
Columbia, BMI)
4 m HEAVEN MUST BE MISSING AN ANGEL (Part 1)
] Tavares, Capitol 4270 (Bull Pen/Perren-Vibes, ASCAP)
2 m LOWDOWN
) Boz Scaggs, Columbia 3-10367 (Boz Scaggs/Hudmar, ASCAP)
50 THE FIRST HELLO, THE LAST GOODBYE

4

Roger Whittaker, RCA 10732 (Tembo, CAPAC)
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Program manager Bill Vancil cues up on twin Technics SP-10
turntables used to record direct to master tape.

Autohwated Radio
Provides Growth
Mart For ‘Hi Fi’

MADISON, Wis.—The growth of automated radio for FM
has produced increasing opportunitics for hi fi oriented firms to
provide a number of semipro components, including tape decks
and turntables. And the increase in quality blank tape usage is
considerable.

Typical is the Midwest Family Stations’ group of three Wis-
consin outlets. with an overall investment in excess of $100.000
including automation, duplication and playback equipment,
according to Chris Cain, engineering supervisor.

Headquarters here is WISM, completely automated for
about four years, and the number two rated station in the mar-
ket with its MOR/Gold leaning to an easy rock format. fighting
for the top spot occupied by a progressive rocker.

In Cain’s initial investment was about $6,000 for six Technics
RS715US open reel decks and a pair of SP-10 direct-drive turn-
tables; utilized by program manager Bill Vancil to master tapes
for WISM here as well as rock outlets WOSH, Oshkosh, and
WIZM, La Crosse.

Cain calls it by far the best investment he’s made and Vancil
concurs. With the shift of the six-deck Technics rack to the new-
est changeover to full automation. the La Crosse outlet. WISM,
is now working with six new Scully Metrotech 1526P open-reel
decks, at an investment of some $8,000- but only because the
Technics were unavailable.

Additionally. for the chain’s WIFE in Rockford. 11l a live
(Continued on page 45)

Engineering supervisor Chris Cain surveys custom rack-
mounted Technics tape decks linked to digital automation.

Mart Hit: Morse Loss,
Lloyd’s-Capehart Tie

e Continued from page 8

loss, Morse officials maintain a
stony silence as to the underlying
problems behind the slide. However,
it has been reliably reported that
Morse’s bullish projections of $200
million in sales last year fell far short
of its target and left the company
with an unprecedented buildup of
inventory which it sought to liqui-
date through drastic price cuts.

The inventory buildup, the drastic
price cuts in product, and the fact
that during this troubled period
much of Morse’s manufacturing fa-
cilities remained underutilized. were
all partially responsible for the
firm’s startling slide.

Morse’s financial problems
brought an immediate halt 0 trad-
ing of the firms stock on the N.Y.
Stock Exchange, and is already hav-
ing repercussions abroad where
BSR’s stocks have tumbled on the
London Stock Exchange. Reason of-

fered for BSR’s stock decline is that
the firm has equity interest in Morse.

BSR officials argue that this is not
the case, although it is known that
BSR is one of Morse’s major sup-
pliers. But while Morse owes the
British turntable manufacturer
about $2 million, BSR management
emphasizes Morse has always paid
its debts and expresses no overt con-
cern.

Although Morse’s situation is
grave, it is not viewed as fatal. Local
banks underwriting the company
are reported to have agreed to waive
defaults under certain covenants in
a long-term note agreement of $24
million, and other long-term financ-
ing is being negotiated.

Industry observers feel that
Morse’s problems could set off other
rivalries for top market position
among both domestic and foreign
mid-fi equipment manufacturers. It
has been said that key Morse cus-

SONY, AMPEX
VIDEO FOR
OLYMPICS

NEW YORK-Sony of Canada
has been named official supplier of
communications equipment to the
1976 Olympic Games now being
held in Montreal. The firm is sup-
plying 100 different pieces of video
equipment including its popular U-
matic videocassette recorders and
cameras. 35 Trinitron monitors,
2000 videocassette tapes, and a slew
of dictating and transcribing ma-
chines.

Meanwhile, Ampex, which intro-
duced videotape to the Olympics in
1960 with 11 black & white record-
ers, is supplying more than $10 mil-
lion worth of equipment. It includes
90 videotape recorders, 200 audio-
tape recorders and 10 instant replay
machines. The equipment is being
used by both radio and tv media
covering the games.

tomers have already begun sending
out feelers to other suppliers for
(Continued on page 45)
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TAPE DUPLICATING

Cassette Technology
Gets Magtec Assets

By STEPHEN TRAIMAN

NEW YORK-Cassette Tech-
nology. Inc. (Cas-Tech), has ac-

quired the tape duplicating assets of

Magnetic Tape Engineering Corp.
(Magtec) of North Hollywood,
Calif.. for an undisclosed sum of
cash and notes.

Included in the agreement with
Magtec is an arrangement under
which Cas-Tech will duplicate the
prerecorded open reel product of
Magtec under the Stereotape label,
and Walt Disney Story Tapes prere-
corded cassettes that debuted at the
1975 NARM convention.

In the joint announcement by
Frank Day, Cas-Tech board chair-
man and chief executive officer, and
Jerry Stone, Magtec president, were
the appointments of Paul Hayes as
president and Darryl Zilke as gen-
eral manager of the reorganized
company (see Executive Turntable).

Preview/77 Successful Enough For
Attracts Smaller West Coast Retailers

LOS ANGELES—Satisfied that
Preview/77, the West Coast’s first
attempt at a regional-type CES
which was held here at the Hyatt In-
ternational Hotel July 11-13 was a
success with the approximate 4,000-
5,000 buyers of different varieties
who attended, show organizers are
going ahead with plans for Preview/
78.

According to Jay Berger, media
relations. Marketing/Association
Services, show organizers, several
downtown L.A. sites are being ex-
amined including the still-under-
construction Bonaventure Hotel as
well as the Civic Center. Timing will
be late spring or early fall.

Some 150 manufacturers, the ma-
jority of which were hi fi and con-
sumer electronics oriented, were rep-
resented, mainly by their local
distributors, representatives or
branch offices, at Preview/77.

Coming on the heels of CES there
was only a sprinkling of new prod-
ucts and whatever excitement géner-
ated was mostly a carryover of mer-
chandise, programs, and ‘“‘show
specials” from the June event, where
most heavyweight retailers did the
bulwark of their business.

However, the show did afford the
opportunity for smaller independent
audio dealers from the Western
states who normally don’t have the
time or resources to attend CES to
meet with suppliers on a centralized,
time saving basis.

In addition, seminars on CB (Bill-
board, July 17), audio, and projec-
tion tv, gave these smaller dealers a
chance to learn more about these
currently “hot” categories.

By JIM McCULLAUGH

Dealer and exhibitor reaction on
the show itself ran the gamut from
favorable to mixed with some manu-
facturers disappointed there wasn’t
more of a dealer turnout. Exhibitors,
in the main, did agrec that the show
did provide a forum for picking up
new accounts.

All agreed that the idea of a West
Coast regional trade show was a
sound concept as was the opportu-
nity to gather under one roof as an
industry.

Show organizers believe L.A.is an
idcal spot for a show of this type
since it is the number one market in
the U.S. for audio components, car
stereo, color tv, phone equipment,
and microwave ovens.

Among some of the highlights:
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e Mectro Sound introduced a new
in-dash cassette stereo tape playcer
with built-in AM/FM-FM multi-
plex radio, model MS-7560, as well
as a new 23 channel CB transceiver
with push button noise blanker and
automatic noise limiter, model MS-
357.

e Audio Magnetics emphasized
a number of blank tape promotions
including a special Tracs Six Pac, six
60-minute cassettes sleeved and
shrinked wrapped as onc selling
unit, designed to retail for $3.99 (re-
duced from $5.40): a Tracs Giant
Special C-90 cassette. in a poly box
especially stickered to point out the
reduced retail price of 89 cents, re-
duced 30%; and a special Tracs 45
and 90 half-price sale featuring ei-

Cas-Tech’s acquisition will give
American Sound Corp., the dupli-
cating firm’s Warren, Mich.-based-
affiliate. a coast-to-coast tape dupli-
cating capability. The Magtec assets
include plant facilities with capacity
to produce 300,000 cassettes and 8-
track monthly.

The acquisition marks a move
back into the music business for
Cas-Tech, which has been heavy in
the educational/institutional cas-
sette market in recent years.

Day notes, however. that the firm
produced the first musicassette for
Time-Life in conjunction with An-
gel. and was duplicating 12.000 cas-
settes daily of the Beatles for Capitol
until it geared up its own facilities.
He also recalls the company’s initial
8-track runs for Columbia.

Cas-Tech recently completed a

(Continued on page 45)

Encore

ther two blank 45 or two blank 90 8-
track cartridges in a poly bag. with
one at regular price and the other re-
duced 50%.

e Ampex highlighted a “buy two,
get one free” introductory offer on
the entire line of recently introduced
Ampex Plus Series of cassettes. 8-
track. and open reel; a nationwide
consumer sweepstakes program with
a $12,000 gold corvette stingray as
the top prize as well as expanded na-
tional advertising for the balance of
the year.

e Intermagnetics displayed its
recently introduced Flip-A-Tape
cassette index system. a revolving
stand which holds 12 cassettes. in
addition to its recently introduced
line of branded blank cassette and 8-
track tapes.

e Capitol Magnetics announced

(Continued on page 45)
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“The Profit Builders,” an intensive series of
sales seminars, is being taunched for its dealers
in the New York-New Jersey-Connecticut area
by Gilbert E. Miller Assoc., 375 N. Broadway,
Jericho, N.Y. 11753.

Developed by former retail salesman Leslie
Davis who won the Debby award in 1975 as
audio consultant of the year, the series is de-
signed to help audio personnel sell more profit-
ably and effectively, and to alert retailers on
how to increase turnover without adding to their
investment.

The seminars are combination lecture and
structured roundtable discussions in which
salesmen may exchange ideas and questions.
Those completing the course will be awarded a
"master of professional audio sales techniques”
from the rep firm.

In business for 22 years, the Miller organiza-
tion includes 17 employes and reps U.S. Pioneer

RepRap

Electronics, Micro-Acoustics (speakers), Met-
rosound (disk care products), Cartercraft acces-
sories and Tandom projection tv.

* * *

Joe Dennis and Dick Klein, who operate a tire
and auto service center in Cincinnati, have
formed D & K Sales to handle a limited number
of consumer electronics lines in Ghio, Kentucky
and Indiana. New rep firm is at 11452
Springfield Pike, Cincinnati 45246, phone (513)
771-0130.

o * *

Manny Schwartz, most recently with Kass
Electronics and a 28-year industry veterain,
joins Richard Lewis Sales, 210 Red Barn Rd.,
Willow Grove, Pa. 19090, as district manager for
Eastern Pennsylvania, Southern New Jersey and
Delaware. He joins Ed Kisliuk, district manager
for Maryland, Virginia and D.C.

Panatieh

More set model numbers . . .
needle types . . .

ptanstiehl”
needle guide
gives yéumore

More hard-to-find

More cross reference information.
More of everything you need to make the sale.
Become a PFANSTIEHL DEALER and you’ll be able
to sell more LONG PROFIT Replacement Needles.

WRITE TODAY FOR INFORMATION
ON YOUR LETTERHEAD
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No. 410
FLAT SHIELD

NN

FLAT-FOAM SHIELD

No. 570

FULL-FOAM SHIELD

‘9,

NO 901
SPECIAL
FOAM SHIELD

No. 470M

No. 302
CASSETTE PINS

CASSETTE FULL SHIELD

No. 201
CASSETTE
SPRING PAD

OVERLAND ;.-

515 North Pierce St
Fremont, Nebr. 68025

PR“““BTS Phone 402 -721-7270

No. 208

8 TRACK
CARTRIDGE
SPRING PAD

No. 508
8 TRACK FOAM PAD

SPECIAL DESIGNS ON REQUEST

On-cassette printing it
in up to 3 colors

+ full background color,

at speeds up to

100 units per minute.

Saves time, money

and problems.

AUDIOMATIC CORPORATION

Good-bye,
paper labels

M Auboo-.mc coaronAnon i

The APEX Printer from I l P 9
aud

m&l‘g.nmcam

R

1290 AVENUE OF THE AMERICAS
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RMS IN KANSAS:.

g e g

Main demo room at RMS Innovative Electronics features switching system permitting 1,000 combinations of receiv-

ers, amps and speakers, with latter equidistant from customer seated in one of three chairs.

LAWRENCE, Kan.—*Stereo
products have undergone notable
refinements and improvements but
your average retailer today isn’t
demonstrating it any better than he
was 10 years ago,” maintains Dave
Breidenbach, young president of
RMS Innovative Electronics here.

*Our new and radically different
sound facility represents our first
step in long-range plans to gain a
tight grip on the mid-American
stereo market with the middle-
bracket buyer. who for various rea-
sons has been turned off by other
stereo specialists,as a special target.

“We believe the setup has no peer,
and Japanese product managers, en-
gineers and designers have been
tlocking in to look it over,” says the
Kansas dealer.

“Let’s face it,” he explains, “dem-
onstration facilities and display at
your typical stereo retail outlet are
outdated, outmoded and out of
touch with the growing sophis-
tication of the consumer.

“As an example, speakers are of-
ten awkwardly positioned and tiered
against a flat wall which results in
horrendous sound depth. You find
bookshelf-designed speakers resting
on the floor and the sound, when
demonstrated, is unnatural. And in
many dealerships, the demonstra-
tion is held where the buyer is
bumped into by other shoppers and
the continuity of the selling routine
is broken.

“We're on the trail of the middle-
income buyer—lawyers, doctors,
businessmen,” Breidenbach says.
“He’s never found a stereo shopping
‘home.’” Mass merchandisers weren’t
his bag. He wants personalized at-
tention. What many of them ended
up doing was going to a place they
identified with, their home appli-
ance dealership where they bought
their washers and dryers. At least
they knew the guy. But you can
imagine how much information and
qualifying they got. Or what the
demonstration was like.”

The sound demonstration facil-
ies at the 2.500-square-foot store,
which occupies a prime spot on the
main street of this Univ. of Kansas
town of 45,000 population, are di-
vided into three parts:

A main sound room with broad
range of stereo equipment for put-
ting together Systems priced from
$600 to $3,000: a high-end room de-

www.americanradiohistorv.com

By GRIER LOWRY

voted to separate amplifiers, receiv-
ers, tuners and preamps hubbed
around one turntable where the total
tabs range from $1,500 on up: and
the professional sound room with
equipment geared for the business
of recording studios, discos and
other commercial types.

The big design story is in the 25 by
27-foot main sound room which fea-
tures an 18-foot ceiling. The thought
process in developing this room, ac-
cording to Breidenbach, took four
years, with the actual development
of the facility in the past year. This
main demo room, he believes. is
characterized by two innovative
features, the switching system and
the speaker display.

In the center of the facility is an
elevated platform appointed with
three well-cushioned revolving
chairs, one for the salesperson and
two for customers. The control panel
is situated at the side.

The switching system permits
demonstrating 1,000 combinations
of receivers, amplifiers and speakers
at the touch of a button. A-B com-
parisons can be made instantan-
eously with any one of the 40 receiv-
ers along with 30 speakers in the A
section, or at the flick of a switch the
programming can be diverted to the
40 recetvers on the B system.

“The idea is to let the customer
looking for a full system. find his
speaker first, using the amplifiers,”
Breidenbach explains. “It’s a fallacy

in many showrooms that the cus-
tomer isn’t permitted to listen to dif-
ferent speakers on different equip-
ment.”

All speakers are equidistant from
the customer seated in the center
chair of the console. This involves
tiering speakers in a suspension sys-
tem with speakers displayed on con-
cave planes and resting on a hori-
zontal and vertical axis. Speakers
designed for bookshelves are shown
that way: those designed to be uti-
lized at floor level are resting on the
floor. Interaction between speakers
is compensated for electronically by
shortening terminals across the back
which serves to dampen their electro
coupling.

“With this kind of comfortable,
relaxed, efficient demonstration at-
mosphere,” says Breidenbach, “the
customer tends to be receptive to in-
formative discussions. You slice
through his doubts and problems.
He shows more confidence in mak-
ing decisions. He has the underlying
feeling that he is making his decision
under the most refined conditions
possible. And there are plenty of ref-
erence points, or equipment he has
seen elsewhere, to make him more
comfortable.”

(This exclusive 4wo-part profile of
RMS Innovative Elecironics con-
cludes next week with a look at how
the switching system has aided in
product evaluation and broadening of
its market buse.)

Billboard photos by Grier Lowry

Push-button control panel and turntable for sound room operator are at side
of salesperson by left chair, above.
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Automated FM/Hi Fi Ties

® Continued from page 43

progressive rock outlet, Cain just or-
dered two new Technics SP 10-2 di-
rect-drive turntables introduced ear-
lier this- year at NAB and
subsequently shown at CES.

Seven-inch reels are used exclu-
sively by Vancil as they provide less
repetition in the automated format
than a 10%-inch hub, and the vol-
ume of Ampex 407 1-mil. 1,800-foot
reels has grown considerably in the
last year or so.

Both Vancil and Cain maintain
the best way to go in recording is not
to dub, but go direct from the turn-
table to the master recorder—in this
case a pair of Scully 280s which en-
ables the program manager to make
simultaneous tapes for the two rock
outlets. Dbx audio processing also is
incorporated in the processing—
which provides the “cleanest™ tapes
possible for hroadcast, Vancil notes.

“We’re totally quality oriented,”
emphasizes Cain, “but we have a
hell of a time getting clean copies of
singles for the master tape. The in-
jection pressings are uniformly bad,
so we have to go to the LP cut to as-
sure quality—and this can be a prob-
lem with a long album track versus
the condensed single. We had to
drop the Andrea True ‘More, More,
More’ until the LP came out, as just
one recent example.”

That’s one reason the pair is so
high on the SP-10 tables, which
Vancil claims minimize the wow and

flutter and help assure the best pos-
sible recording for a tape that may
get hundreds of hours of playing
time.

He updates three programs for the
rockers on a weekly basis—an A tape
with the most current hits, every
third cut back-announced: a B tape
for up-and-coming releases showing
some action. and a C tape with pop
cuts from current hot LPs, about 15
on each reel.

For the Madison flagship, Vancil
does a hit tape once a month, a com-
bination of up-and-coming titles
and Billboard’s Easy Listening num-
bers, with any one number repeated
no more than three times an hour.
Gold tapes are updated all the time,
programmed in conjunction with in-
strumental cuts of current hits pro-
vided by the George Greeley Music
Service.

The Technics decks are being re-
custom-mounted for WIZM in La
Crosse, and the new Scully Metro-
tech units got the same treatment
here at WISM. They are coupled
with SMC DP-1 digital automation
systems which have proved well
suited to the chain’s needs.

Both Cain and Vancil agree that
the typical FM outlet moving to au-
tomation, or existing in that format,
can save a considerable bundle by

looking into the growing offerings of

semi-pro equipment. in comparison
with the professional lines that may
cost as much as one third more.

Magtec Duplicating To Cas-Tech

® Continued from page 43
contractual arrangement with Audio
Digest Foundation, nonprofit sub-
sidiary of the California Medical
Assn., to duplicate its cassettes.
Audio Digest produces the “Spoken
Medical Journal,” part of its post-
graduate, continuing medical edu-
cation curriculum for more than
200,000 health-care professionals
worldwide.

Under American Sound, the com-
pany has operated Dyna-Day Plas-
tics, Inc., for injection molding 8-
track cartridges and cassette shells.

“The reason we’ve been so suc-

cessful as a tape duplicator is that we
have this plastic molding facility,”
Day explains. “We start with our
own plastic resins and are able to
give our customers ditferent colors
from the standard white, black and
gray to identify various product
lines, in addition to a high quality
product.”

He sees the custom duplication
market continuing its growth, partic-
ularly as prerecorded tape continues
to make solid unit sales gains in the
music market, and also as the insti-
tutional areas are just beginning to
reach their potential.
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Aiko Now TZL;
New Evadin Line
Of Cassette Units

CHICAGO-Aiko Corp. of
Broadview, Il1., has become TZL In-
ternational Corp. The firm contin-
ues as exclusive U.S. distributor for
Aiko brand portable radios, cassette
recorders and stereo music systems,
but has added the Evadin portable
casselte and car cassette/radio line.
Both lines are manufactured in Ja-
pan.

Premiered at CES, the Evadin
auto sound line includes two in-dash
AM-FM stereo/cassetic combos
with auto reverse, at retail price
points of $179 and $169, and a mini
underdash cassette player, $99.95
list. The Evadin line also is exclusive
with TZL.

From Aiko, TZL introduced at
CES a dual voltage portable cassette
recorder ($50 list), dual voltage port-
able stereo cassette recorder ($170
list) and home stereo music system
(3400 list).

TZL is represented by approxi-
mately 40 sales organizations
throughout the country.

Shure Broadens
ComponentLine

CHICAGO-Shure Brothers Inc.
has broadened its line of sound rein-
forcement components with two new
mixer/preamps, while adding a
monitor output jack to its top of the
line mixer console, the model
SR101.

With this addition. the SRI101
now is designated “Scries 2" ($1.180,
list), and can be linked te Shure's
new SR |10 monitor mixer $150 list),
designed primarily as an accessory
for use when a separate stage moni-
tor mix is needed.

Scveral SR110s also can be used
in making stereo or quad recordings
(two for stereo, four for 4-channet).
Alone, the SR110 serves as a simple
mixer.

The SR110 also can be employed
as a stage monitor accessory to the
new Shure SR 109 ($660, list), an 8-
channel mixer/preamp that pro-
vides individual control over volume
and high- and low-frequency equal-
ization. The SR109 features an ad-
justable peak limiter with LED in-
dicator to prevent output overload-
ing and a peak responding LED
that indicates output clipping level.

Mid-Fi Changes

® Continued from page 43
their Christmas stocks, in prepara-
tion for possible further deteriora-
tion of Morse’s situation.

Meanwhile. the preliminary terms
of the Lloyd's-Capehart merger ne-
gotiations call for Lioyd’s to acquire
Capehart in a one for 7.5 share ex-
change stock. This. if approved,
would put a value of about $2.6 mil-
lion on the deal. figure said to be at
least $1 million below Capehart’s
net worth.

If the deal is consummated, Cape-
hart will be operated by its present
management as a Subsidiary of
Lioyd's. The pact is expected to re-
ceive final signatures this fall, pro-
vided the Justice Dept. does not step
in 1o block its inking.

The merger. if finalized, would
make Lloyd’s the nation’s largest
marketer of mid-fi stereo products,
and the Justice Dept. is said to be
looking closely at consumer elec-
tronics industry mergers following
recent liaisons between such com-
panies as Philips and Magnavox.
Rockwell and Admiral, Sanyo and
Warwick, and Matsushita and Mo-
torola (Quasar).

www.americanradiohistorv.com

ORE MEMOREX—At recent groundbreaking for 12,000-square-foo Memo-

rex audiotape plant expansion (Billboard, July 24), from left are Neal Ray-

born, director, consumer products manufacturing; Bob Jaunich, vice presi-

dent, consumer/business media group, and Ted Cutler, audio division

general manager. Addition goes on-line in early 1977, doubling current
capacity.

Encore For Preview/77

® Continued from page 43

itwas unifying its family of products
with new blister card packaging and
identification for the Mod Line, the
firm’s economy priced blank tape
line. Beginning immediately aii
products in Capitol’s moderately
priced category will have clean new
shelf graphics. Type face and dis-
play on the new blister cards will
complement graphic design already
used for the Music Tape, the com-
pany’s premium line. For brand as-
sociation, all Mod Line products will
also carry the tag, “by Capitol.” In
the transitionary period, traditional
Peter Max-style box packaging will
be used with the new blister card

graphics. Later, product packaging
iself will be changed.

® 3M showed its Scotch brand
“Master” cassettes featuring the
highly sophisticated oxide used in
premium professional music master-
ing tape. Standard packaging for the
new line of four cassette lengths, C-
45, C-60,C-90.and C-120 is a plastic
album styled box.

® Six new titles are being added
to the Story Teller by Superscope, a
serics of stories on cassette aimed
primarily at children made up of
fairy tales and bible stories. Cur-
rently there are 30 titles in the line,
according to Jules Sack. national
sales manager.

There’s a nice sound
from cassettes
using Webtek liners

Webtek liners eliminate interterences

to smooth cassette performance. Repro-
duction is unimpeded by scattered
winds, electrostatic build-up or friction.
You get the sound you programmed.
Choose from a broad selection of
standard configurations. Either indi-
vidually pre-cut or on continuous rolls.
Solid or zone coated. There is one
designed for the exact fit in most

applications.

If you have something a bit different in
mind, that’s all right, too. We'll work with
you on your design.

Tell us about your application. We'll
send qualification
samples that best suit

your needs.

WEBTEK CORPORATION
4326 W. Pico Blvd,,
Los Angeles, CA 90019
(213) 937-3511

6440 Ridgeway Ave,
Chicago, IL 60645
(312) 679-5470
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FOR SALE

CAROLINE EXPORTS

BRITISH

PRODUCT

SPECIAL

DEAL

IT'S IN THE
BICENTENNIAL BAG!!

VIRGIN

material our speciality
9-11 woodteld Road London W8 2BA England
Telephone 01-286 6090 - Telex 22164

FLOCKED POSTERS

LIGHTS—INCENSE SPRAY
For Black or White Market Areas

Posters—21''x33", $1.25 ea.; 16"'x21", 75¢
ea. Incense—Mother Nature's Incense,
$5.40 doz.; Money House Indian Spray,
$11.20 a'case of 12 cans. 75 watt black liaht
bulbs, 25 for $15.00. Globe Strobe Light,
$9.00 ea. 18" Black Light $8.00 each

TRI-CITY PRODUCTS
99 B Guess St. Greenville, $.C. 29605
Phone (803) 233-9962
NEW FONZ POSTER IN STOCK au7

8 TRACK BLANKS
Low Noise. High Output Tape
Ampex tape first quality.

20 Min. to 55 Min. 65¢
56 Min. ta 70 Min_ ... 70¢
71 Min. to 80 Min. . 75¢
81 Min. to 90 Min .....80¢

40 Tape Minimum Orders C.O.D. Only
Andol Audio Products, Inc.
4212 14th Ave., Brooklyn, N.Y. 11219

(212) 435-7322 de25

MAJOR LABEL
8 TRACK CUTOUTS

Call or write for a free catalog to:
J S J DISTRIBUTORS
2512 W. Fullerton, Chicago, lli. 60647
(312) 227-0551
We Buy and Sell 8 Track Tapes
fe28

BUY DIRECT FROM THE MANUFACTURER
and save. New summer jewelry ready for ship-
ment today. Plastic and metal earrings starting
at $3 per doz. and a large selection of (nothing-
necklaces) at $5.75 per doz. Now in stock leather
and wood necklaces, rayon silk cord necklaces,
sequin necklaces and (Moon-Glow) jewelry.
Brand new! Complete line of jewelry for men.
Free catalog. Phone collect for order dept.
(919) 523-7101. Eastern Enterprises, P.O. Box 815,
Kinston, N.C. 28501. tfn

MOLDS CASSETTE AND 8 TRACK 18
cavity cassette, screw 1-8 cavity cassette sonic,
1-20 cavity hub, 1-16 cavity pin roller, 1-6 cavity
8track. 1 C1, 16131 Gothard, Suite G, Huntington
Beach, Calif. 92647 (714) 848-1501. au7

THREE SUPERSCOPE WINDERS IN TOP
condition. Mountain States Tape Ind., 337 South
200W ., Provo, Utah 84601.(801) 374-5800.  au2i
REELS AND BOXES 5" AND 7" V. ARGE AND
small hubs; heavy duty white boxes. W-M Sales,
1118 Dula Circle, Duncanville, Texas 75116. (214)
296-2773. au28

GOLDIES OLDIES
2512 North Broad Street
Philadelphia, PA 19132 USA
Tel. (215) 221-0990

The following album packs consist of
at least 100 different titles. The rec-
ords are all new and sealed.

100 LP's 30¢ each
5000 LP’s 20¢ each

1000 LP's 25¢ each
10000 LP's 15¢ each

The freight and duty charges
(where appiicable) are payable
by yourself.

DON'T DELAY ..
SEND YOUR ORDER TODAY.
Also, write to the above address
for our “OLDIES” list. eoi

FANTASTIC VALUES

100 ASSORTED 45’s
ONLY $6.00

C & W Soul-Pop or Mix
3000 ASS'T 45's OR MORE
ONLY $4.00 PER 100

ASSORTED MIXED LP’s
MINIMUM 500
ONLY 20¢ EACH

We export
B B RECORDS
Quarry & Hamilton Sts.
Darby, Pa. 19023
(215) LE2-4473

autl4

PREMIUM
8-TRACK BLANKS

Lear Jet style cartridge with rubber roler
Prafessional duplicating tape. 90 lengths

in 1 min. increments. Private labeling
available.

1 min. to 45 min. any quantity. ..63¢
46 min. to 65 min. any quantity... .68¢
65 min. to 80 min. any quantity 73¢
81 min. to 90 min. any quantity .78¢
Headcleaners 45¢cea.

$25.00 minimum orders, C.0.D. only.

PROFESSIONAL 8-TRACK
DUPLICATORS §995

Studio quality high speed operation. Com-
plete warranty. Write for specifications

BAZZY ELECTRONICS CORPORATION
P.0. Box 142. Fraser, Mich. 48026
Phone: (313) 463-2592 tfn

8 TRACK BLANKS
3M TAPE, DATA-PACK CART.
RUBBER PINCH WHEEL
(High Quality, Low Nolse)

Upto 45Min. .60¢
Upto 60 Min. 65¢
Upto 75 Min ... 85¢
Upto90Min 75¢

50 Tape minimum—C.0O.D. only
ADD-A-TUNE MANUFACTURING
225 8th St, Augusta, Ga. 30902

(404) 722-2909 ttn

CB. RADIO BUMPER STICKERS $6.00
dozen $3.60 retail. Write for free brochure. SLJ
Publications, Box 12069, Chicago, IL 60612. au7

OVER 10,000 OLDIES LISTED IN GIANT 45-
page catalog. Crystals, Ronnettes, Bill Haley and
thousands more. Send $1.00 for catalog to:
Aardvark Music, Box 69441, Los Angeles, Calif.
90069. eow

the best of K-Tel . . .

8 TRACK TAPES

AND LP ALBUMS

ORIGINAL HITS @ ORIGINAL STARS

SAME AS FORMERLY ADVERTISED
NATIONALLY ON TELEVISION

CALL OR WRITE
FOR INFORMATION
304/5221-8401
304/522-4287
{Worehouse/Shipping)

RACK JOBBERS WANTED
Distributed Exclusively By:
INTER-CONTINENTAL‘]

MUSIC CORPORATION

401 Wes( Fourteenth Street
Huntingtion, West Virginta 25701

8-Track Carts.............. .15 ea.
Q-Tabs 5,000 perrotl..1-5Rolls $34.95
5 Rolls & up $29.95

Sleeves 4-color........ 500-10,000—2.5
Cver 10,000—2

%' Lube Tape Ampex..6%¢ per 100 Ft.
8" shrink film.............. $25 per rolt
4 color wrap around background .02 ea.
100 adult party tapes
generalasst. ...................... $125.00
Head Clearners ......... 29
700 |.P.S. 8-track winder
....................... .. $455.00 (NEW)

PALMETTO STATE Enterprises
Route #3, Hwy. 86 Pledmont, S.C. 29673
(803) 845-6223 or B45-6862 aul4

WIREDISPLAY RECORD RACKS
(Can be converted for 8-Track)
1 ft. model will hold
100 LPs or 145 8-Tracks
2 ft. mode! will hold
200 LPs or 290 8-Tracks
Available for immediate shipment.

Call or write today!
RECORD WIDE DISTRIBUTORS
1755 Chase Dr.. Fenton, Mo. 63026
(314) 343-7100
Ask for Jim Adams. jy2

VELVET POSTERS
INCENSE—HEAD GOODS

Call or write for a free color brochure and
a sample incense package.

Largest selection of velvet posters anywhere.
Posters 22" x 35" —$1.25 ea.
Incense—$5 a dozen
FUNKY ENTERPRISES, INC.

139 - 19 Jamaica Ave.

Jamalca, N.Y, 11435

FOR SALE

FREE—100 Head Cleaners
w/purchase of 500 8-track
stereo tapes, call or send for
new catalog.

M.R. SAND & CO.
P.O. Box 2255
Sandusky, OH 44870

(419) 625-0028 jy31

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Maior label
LP’s are low as 50¢. Your choice. Write for
free listing. Scorpio Music Distributors, 2933
River Rd., Croydon, Pa. 19020. Dealers only. tfn

FREE CATALOG. POSTERS, PATCHES, IN
cense Oils, Jewelry, Novelties, Closeouts. New
England, 25 Snow St., Dept. E. Providence,
R.1. 02903. tfn

PROMOTIONAL SERVICES

RECORD PROMOTION
Career Builders—Promotion—Distribution

Specializing in services for New Labels and
New Arlists

Roger Ricker Promotions

26 Music Square East—8
Nashville, Tenn. 37203
(615) 254-5074—Day
(615) 822-3583—Day/Night

ARTIST AND SINGERS
WANTED

Your two songs released on 45RPM
records $400. Publisher’'s contracts
issued. You furnish the master
tape, an extra $150.

COWTOWN RECORDS
Avery, Texas 75554

SHRINK PACKAGING EQUIPMENT. For
record, tape retailers & manufacturers. Complete
units for $199 & up. Send for details & pictures.
M. Latter Mftg, 5050 Venice Blvd., Los An-
geles, CA. 90019 (213) 933-7646. auld

WANTED TO BUY

WANTED HIGH QUALITY SOUND-ALIKE
soul pancakes, current music; also need legal
letter and a valid addresson labels. Can be reached
by phone 8:30 A.M. (919) 752-4048. Send samples
and catalogs to Stage 11, 323 King George Rd.
Greenville, N.C. 27834. au7

PUBLISHING SERVICES

ASCAP MUSIC PUBLISHER LOOKING FOR
good country songs by writers with at least one
major record release. Send demos to Teardrop
Music, 2012 Beech Ave., Nashville, Tennessee
37204. jy31

RECORDING STUDIOS

RECORDING STUDIO-ON WHEELS THE
Enactron Truck, c¢/o Gelfand, Macnow, 1880
Century Park East, L.A., CA. 90067. tfn

HELP WANTED

(212) 658-0076 auld
Q-Tabs—5000 Tabs per roll. .$40.00 a roil
Sensing Tape 7/32"'x108"" 2.40 arol

Electro-Sound Sensing T. 15/16"x88'...7.00 a roll
Electro-Sound Splicing T. 15/16"x75’....4.25 aroll

Cassette Splicing Tape—125x150'....1.75 a roll
Splicing Tape-Masters—1''x150" .8.80 a roll
Lube Tape—3600',7200',8400"......05% per 100’

Evaluation Samples Available—25 hubs per box
$50 MIN. ORDER—F.O B.
TAPEMAKER—C.0.D. ONLY
TAPEMAKER, 176 CASPER ST.
VALLEY STREAM, N.Y. 11582 (516) 561-6080
Free Catalog Avallable—Catl/ Write

ART BRANDWEIN aul4d

www americanradiohistorv. com

FANTASTIC OPPORTUNITY—GROWTH COMPANY
REGIONAL SALES MANAGER

Record sales—West Coast

NATIONALLY KNOWN COMPANY

individual must have
working knowledge of classical product.
Experienced salesperson only—
Must have car.

SALARY PLUS COMMISSION

Send resume, experience etc. Write Box 7077 Billboard, 1515
Broadway, New York, N.Y. 10036.

— DISK MASTERING ENGINEER‘T
wanted for

NEW CUTTING FACILITY
IN TORONTO

Experience necessary—Salary nego-
tiable. Reply in confidence with
resume to: Box 7080 Billboard, 1515
Broadway, New York, N.Y. 10036. au7

LEADING
ENTERTAINMENT FIRM
SEEKS
ATTORNEY

with some experience in entertainment
matters. Box 7079 Biilboard, 1515
Broadway, New York, N.Y. 10036.  jy31

SITUATION WANTED

MULTI-TALENTED EXPERIENCED A-V
Pro available. Stable family man—expert at
recording, directing, editing, mixing, music and
effects use, duplicating, construction, mainte-
nance, King winders including model 700, man-
agement. Will relocate. Reply P.O. Box 1274,
Kankakee, I11. 60901. jy31

All replies confidential jy3t
RECORD SERVICES,]
pp & EQUIPMENT |

RECORD PRESSING
IN LOUISIANA
Quality 45 & LP pressings. Dependable
FAST Personal Servicel Send us your
tape and let us do the rest!!

VILLE PLATTE RECORD MFG. CO.
120 E. Cypress St, Ville Platte, La. 70586
(318) 363-2104 dea

MATRIX PLATING SPECIALISTS—SUP-
pliers chemicals—equipment. Consulting avail-
able, 25 years qualified experience, CHEM-
PURE CORPORATION, 5199 27th Ave.
Rockford, I11. 61109. jy31

SCHOOLS &
INSTRUCTIONS

REI FIVE WEEK COURSE FOR FCC 18T
phone license. Six week course for Radio An-
nouncing. Student rooms at the school. Call or
write: REI, 61 N. Pineapple Ave., Sarasota, FL
33577 and 2402 T.dewater Trail, Fredericksburg,
VA 22401. tfn

COMEDY MATERIAL

PROFESSIONAL
COMEDY MATERIAL
\The Service of the Stars Since 1940)
“THE COMEDIAN"
Original Monthly Service—$45 yr. pstg. $8
{Sample Order) 3 issues, $15, pstg. $1.80
35 "FUNMASTER" Gag Files, $45, pstg. $7
‘Anniversary Issue.” $30, pstg. $3
"How to Master the Ceremonies.” $6. pstg. $2
Every item different! No C.O.D.'s
“WE TEACH STANDUP COMEDY" via mall
Payable to: BILLY GLASON
200 W. 54th St,
N.Y.C. 10019 tn

“RADIO’S FUNNIEST NEW RAGE!"
now playlng coast-to-coast
in all formats . . .

‘CONVERSATIONS’

finely produced micro-mini drop-ins
By the hundreds, and affordable for
all disc jockeys!
Free demo:
Hlp Pocket Productions, inc.
PO Box 339, Denver, N.C. 28037
my1

DEEJAYS: NEW SURE-FIRE COMEDY.
11,000 classified one-line gags, $10. Catalog free.
Ed d Orrin, 2786-A West Roberts, Fresno,

“COMEDY TODAY” OVER 200 1-LINERS
per monthly issue! Query brings sample. Write
S. F. Comedy Pool, ¢c/o D. Gremmer, 350 Turk
St. #1501, San Francisco, Cahif. 94102. au2l
THE FUNNY FIRM. 1304 KIRK, EVANSTON
I1l. 60202. Over 100 original gags every month
for a modest fee. Free Sample! eow
USE THE BEST-HOTLINE COMEDY SERV-
ice. Cue-liners a specialty. Catalog items. Sample—
50¢. HOTLINE, Box 62, Hattiesburg, Mississippi
39401. eow

CONTEMPORARY COMEDY! FUNNIEST,
most usable deejay service available! Hundreds
have renewed! Reasonable! Guaranteed! Free
sample. 5804-A Twineing, Dallas, TX 75227. tfn

Calif. 93711. tin

KALEIDOSCOPE IS NOT COMEDY MATE-
rial. Kaleidoscope IS the world’s only TOTAL
radio PERSONALITY service. 500 subscribers.
Sample at P.O. Box 4819, Walnut Creek, CA
94596. tfn
YOU BELONG ON TOP-WITH OBITS! ORIG-
inal comedy for radio entertainers. Free sample.
OBITS, 366-H West Bullard, Fresno, Calif.
93704. tfn

Say You Saw It in Billboard
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PROFESSIONAL SERVICES

HOW-~CB—RADIO CAN
MAKE $ PROFITS
FOR YOU

Ratings Down?
In the last A.R.B. Ratings did you find out
that you were only talking to yourself.?

Let us recover your radio station

We have over 18 years experience in Pro-
gramming, Market Research and Pro-
motions.

Call or write us today.

We recover all size markets.
606-261-0888
Chris Bailey and Associates
Programming Advisors
P.0. Box 2033
Cincinnati, Ohio 45201 jy24

EXCELLENT AIRCRAFT
FOR LEASE
NATIONAL TOURS

From $6,000 includes fully equipped
airplane and crew. References avaii-
able. Call:

(213) 256-5428 jy31

————DON'T JUST LET—
YOUR DEMO SIT
MAKE IT A HIT!

We lease, promote and market.

Send Demo copies to:

W A B PRODUCTIONS
7 E 14th St., New York, N.Y. 10003
(212) 255-0947 jyat

—MUSICIANS ™
PROFESSIONAL MUSICIANS REFERRAL
{a subsidiary of Boyd Hunt Enterprises)
is the LARGEST national registry of indi-
vidual musicians seeking groups and

groups seeking new members.

CALL TODAY! (612) 825-6848 or
(800) 328-8660—Toll Free
“P.M.R.is a service designed by musicians

for musicians.”’
(void where prohibited by law) tfn

MAKE MONEY. LET YOUR MONEY MAKE
more money. Business manager has an experi-
enced financial team ready to work. Call for
appointment. Baramac Enterprises, Inc. (212)
868-3330. Jy31

DISTRIBUTING SERVICES

ACCESSORIES
24 HR. FREIGHT-PAID SERVICE
SCOTCH, MAXELL, MEMOREX & BASF
Tape. WATTS Dust Bug, Preener, Etc. REC-
OTON Needles, Audio Cables, Record &
Tape Access., Black Magic Rec. Care Prod.,
CB Access.,, Tape, EVEREADY Batteries,
PICKERING Styli, Cartridges & Head-
phones. SHURE Styli & Cartridges.

SEND FOR FREE CATALOG
A. | ROSENTHAL ASSOCIATES. 29 £ Gienside Ave.
Glanside. Pa. (215) 8855211 jya1

WE HAVE THE BEST

CUT-OUT

8-track record & tape

album list in America!
Major Labels . . . Major Artists

Send for free catalogue

ARACO RECORDS & TAPES
507 High St., Burtington, N.J. 08016
(609) 386-3288 de18

RECORDS FOR SALE
Largest Selections in Industry

Surplus LP's and 8-tracks.
Best prices, 24 hour shipping service.

Call or Write Today for Catalogs.
RECORD WIDE"DISTRIBUTORS
1755 Chase Drive
Fenton {St. Louis), Mo. 63026

(314) 343-7100 tn

MAKE MORE PROFIT WITH OUR LOWER
prices on LPs, 8-tracks, quad-8's, and cassettes.
Top 1000 list updated weekly. Write Tobisco,
6144 Highway 290 W., Austin, Texas, (Mexican
list available also). tfn

ATTENTION, RECORD OUTLETS. WE
have the largest selection of 45 rpm oldies and
goodies and also major label LP listings at pro-
motional prices. Send for free listings. All orders
welcome. Apex Records, Inc., 947 US. Highway
#1, Rahway. N.J. 07065 tfn

REAL ESTATE

FOR SALE: RECORDING STUDIO. 16-24
track, excel. lease + midtown NYC location.
Equipmt.  optidnal. Box 7078. Billboard. 15156
Broadway, New York. N.Y. 10036. Jy31

Distrib Deal Set

NASHVILLE — International
Record Distributing Associates has
completed a new distribution pact
with MGB Records of Las Vegas.

First product is the forthcoming
release of “Over The Rainbow” by
Carrie McDowell—a 12-year-old en-
tertainer who has appeared on
NBC’s “Tonight Show” and onstage
in Las Vegas with Liberace and
Rowan and Martin.

MISCELLANEOUS

BILLBOARD IS ON MICROFILM:

Back copies of BILLBOARD are available
on microfiim dating from November 1894 to
December 1974.

Microfilm copies of articles or charts from
any of these issues may be obtained from
Billboard Publications at a cost of $1.50 per
page up to 5 pages.

For prices on additional copies and for
further information contact:

Bilt Wardiow
General Services
Billboard Publications
9000 Sunset Bivd.
Los Angeles, Cal 90069
213/273-7040

BILLBOARD
Group Subscription
Discounts
Save 20% on subscriptions to Billboard for
groups of 10 or more. For rates and informa-
tion write:
BOX 6019
c/o Blilboard, 1515 Broadway
New York, N.Y. 10036 tfn

FREE FULL COLOR CATALOG/POSTER
of Original Iron-On T-shirt transfers write:
Holoubek Studios, Box 424C, Butler, W1 53007.

jy31

M"?‘*’.M ertising copy
v m— ..’:‘v-.' .,-__j s g -

| 1515 Brosdway. N.Y. 10036

POSITIONS WANTED

~DISCO DJ

AVAILABLE
PRIVATE PARTIES
AND DISCOTEQUE

EXPERIENCE
HOURS FLEXIBLE

Carol Polito (212) 929-7198
Jy31

ATTENTION WEST COAST!
PROGRESS-MINDED
FIRST PHONE TALENT
Currently Employed

Seeking move up—hopefully o P.D. siot—
Know all formats—past expefience as coun-
try programmer—California resident. Please
write Box 676, Billboard, 1515 Broadway,
New York, N.Y. 10036. jy31

POSITIONS OPEN

Country Music P.M. Drive Jock. 1st opening

in 2 years. Strong production ability re-

quired. Career oriented broadcast group.

Vacation. medical & life insurance, fringes.

etc. Send tape, resume & complete refer-

‘ences to:

MR. GARY HIGHTOWER,
American Media, Inc.,
Box 9001, Wighita, Kansas 67212,

jy31

Rest Ends, Buffett
Goes Out On Road

NASHVILLE—After spending
June in Aspen, writing and resting
after his 41-day tour of the West,
Jimmy Buffett 1s hot on the touring
trail again, playing 17 dates in the
month of July.

The ABC artist started a Southern
swing with a July 2 appearance in
Miami, played in Jacksonville, and
then celebrated the 4th with a New
Orleans Superdome concert that
also featured Charlie Daniels, Em-
mylou Harris, John Sebastian and
Jerry Jeff Walker. The following day
Buffett played his hometown of Mo-
bile, Ala.

‘On Stage’ Airing
On Calif. Station

NORTHRIDGE, Calif.—KCSN,
the radio voice at California State
Univ., Northridge. has initiated its
own weekly live “On Stage” show.

The program aired each Tuesday
evening features local and national
acts in a one-hour concert.

Five local bands have been fea-
tured thus far, in addition to live
tapes of Hoyt Axton and Kansas.

According to Kevin Stern. music
director, the station welcomes any
support it can get from record com-
panies, whether it be the supplying
of talent or tapes.

In other KCSN news, Stern re-
ports that the station is in the process
of installing a new transmitter and
stereo equipment.

New Orleans Click

For Sarah Johns

NASHVILLE—RCA artist Sarah
Johns, playing her first engagement
at a posh supper club. won over the
audience and management at the
Fairmont Hotel’s Blue Room in
New Orleans. After two weeks of
heavy crowds, her stint was ex-
tended for an additional two weeks
by Fairmont general manager Klaus
Kalterborn who commented, “Sarah
is poised, extremely talented and is
every club operator’s dream.”

New N.J. Theatre

POMONA, N.J.—With the com-
pletion of a new $3 million Fine Arts
Theatre, Stockton State Colfege here
will be able to sponsor musical, the-
atrical and dance performances next
season. The theatre was built in the
round with a 63-foot ceiling. Also in-
cluded in the theatre is a soundproof
television-recording studio.

General News

GOLDEN OLDIES

TRADING POST

Don’t Miss It!! Classified Adver-
tising Closes Every Monday.
“WANTED TO BUY.” *FOR
SALE." "SWAPPING™ ;
Use the headline that fits® your
needs. -
Regular Classified: 75¢ per. word.
Minimum $15.00 ’ ]
Display Classified: $35.00 per col- |
uma inch.
PAYMENTMUSTACCOMPANY
ORDER TO: -
Biltboard Golden Oldies
Trading Post -
1515 Broadway, New York City 10036 -

FOR SALE

30LD @ AUCTION: COLLECTORS REC-
ords, LP's; Jazz-Soundtracks/ ’ersonalities/Orig-
inal Casts-Country/Western/Blues. Indicate
which list from: Ray Macknic (or) Theo’s, P.O.
Box 7511, Van Nuys, Calif. 91406, US.A. tfn

Attention Record Collectors ONLY-40s, 50s,
60s Oldies. R&B, R&R, Pop, C/W, Rockabilly,
Soul, Big Band, Blues, Send for free catalogue—
King of the Oldies, Sévy Alexander, 408 Pond St.,
Franklin, Mass. 02038. au7
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ARCIAGA’S FILMUSIC FIRM

Booming Business Builds
By Aiding Pic Producers

LOS ANGELES—Michael Ar-
ciaga coordinates music activities
between motion picture producers
and composers and singers.

Through his local Filmusic com-
pany, the former A&M Records ex-
ecutive deals in film and television
music. “I make deals between pro-
ducers, the artists, composers and so
on. I hire everybody. I select them. [
put all the musical elements to-
gether. I help with the mixing, cut-
ting, the sound studios.”

Film producers, he points out,
“know very little about music. I
know both sides.”

Arciaga started as a motion pic-
ture agent at the William Morris
Agency. Preferring the music busi-
ness, he went over to A&M and
packaged film scores, the same thing
he is doing now, primarily as an in-
dependent.

Filmusic was in business about 16
months, then Arciaga took a sab-
batical for several months. When he
came back, it was stronger and bus-
ier than ever. His company has
packaged, produced and supervised
music for more than 20 major mo-
tion pictures and television shows.

“I can shop labels if the studio
making the film does not want the
score. But that studio has first re-

fusal. I coordinate all the music with
the films.”

Arciaga scorns today’s film-mak-
ing and scoring as “very outdated,
being the same as it was years ago.”
He takes all his music work to regu-
lar sound studios, rather than work
at the studio stages.

The president of Filmusic has
been set by producer Paul Monash
to supervise production of the
soundtrack for “Carrie.” a film to be
directed by Brian DePalma. This is
the second venture for Filmusic and
DePalma, the first having been the
track for “Phantom Of The Para-
dise.”

Hoyt Axton has set Filmusic to
package the writer’s original chil-
dren’s television fantasy “Happy
Song,” using 10 original Axton
tunes. Arciaga is working with
Murakami-Wolf on this production.

Peter Fonda and William Hay-
ward’s newly-formed Pando Music
Co. will package and produce the
score and soundtrack for Warner
Bros.” “Outlaw Blues” feature. Ar-
ciaga is supervising the soundtrack
production as director of Pando.

In addition, he has formed Your
Basic Music Publishing Co., affil-

Welis Show Big

NASHVILLE—Drawing 45.000
fans for four concerts, the Kitty
Wells Show broke attendance rec-
ords at Camden Park in Huntington,
W.Va. The 30-minute shows drew
SRO crowds.

Rock-ola To Ariz.

CHICAGO-—Rock-ola Manufac-
turing Corp. will unveil its 1977 new
product line, along with marketing
information, sales promotion mate-
rials and other sclling tools Oct. 21 at
the Arizona Biltmore Hotel in Phoe-
nix.

Denver Locations
® Continued from page 35

over into the rock and rock/easy lis-
tening boxes. She notes too the ever-
increasing cross-over potential of
r&b cuts,

“Still,” Dodd concludes, “the ma-
jority of locations want what’s on the
charts and what's playing on the
radio.”

iated with BMI, and is developing
his own projects with the publishing
wing.

Other Arciaga projects include
work on George Litto’s “Trucker”
film, a country feature; a new music
company for “Splash,” “Drive-In"
and “Obsession” films; a four-pic-
ture deal with United Artists; plus
“Sextette,” a Mae West musical fea-
turing original material. Filmusic
owns the film score, and a double-set
album will come out of the movie.

Arciaga recently concluded a con-
sultancy agreement with Smokey
Robinson, and will arrange for the
entertainer to write a movie sound-
track. Filmusic will concentrate on
developing Robinson’s original mo-
tion picture and tv concepts, as well
as his activities as a film composer
and sound track producer.

Arciaga’s own movie screen cred-
its are listed as “music supervision
by ...” “That covers everything,” he
notes.

“We stand a better chance of mak-
ing money with the music than the
movie. A soundtrack album has a far
better chance of returning its invest-
ment and making a profit than the
motion picture.”

A $95,000 Gross
At Modesto Fair

MODESTO, Calif.—Bill Barr’s
Rock’n Chair Productions here pro-
duced the biggest gross ever at Cala-
veras County Fairgrounds with
$95.000 paid by a crowd of 10,000 at
the third annual Mountain Aire Mu-
sic Festival June 13 featuring Seals
& Crofts, Poco, Pure Prairie League
and Nils Lofgren.

Rock’n Chair sold out the Sierra
Foothills fest for the second straight
year and has a go-ahead from the
fair authorities for another rock
show Sept. 26.

Projectivision
Franchise To
2 Milwaukeeans

MILWAUKEE—Nightclub oper-
ators James Thompson and Nick
Santoro have acquired a four-state
license to market Projectivision, a
videotape and large screen projec-
tion system for clubs. The unitis sold
and leased through Projectivision,
Inc., New York.

The Milwaukeeans will market
the system in Wisconsin, Minnesota,
Michigan and Northern lllinois.
They introduced the unit early in
June in their nightclub, Interns East.
Eventually., Santoro notes the In-
terns East programming will change
from a disco format to include pop.
country, rock and easy listening.

Programs are produced via Proj-
ectivision videocassettes and viewed
on a 9 by 12 foot retractable video
screen by means of a ceiling
mounted projector. In addition to
night viewing, Thompson and San-
toro will incorporate the system into
their club’s noon lunch schedule.

NARAS Elects 2

NASHVILLE—Eddie Kilroy and
David Johnson have been elected by
the Nashville NARAS chapter’s
board of governors to fill vacant
seats on the board.

Kilroy, director of Nashville oper-
ations for Playboy Records, and
Johnson, president of Broadway
Sounds Recording Studio and Pro-
duction Co. of Muscle Shoals, are
filling terms running through June
of 1977.
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Country

CMA Board
Agrees On
Expanding
Activities

By GERRY WOOD

NASHVILLE—Changes in CMA’s “Coun-
try Music Month” promotion, a CMA country
music show for Musexpo, the launching of a
speaker bureau, and progress reports on an au-
diovisual presentation and 1976 talent buyers
seminar are among the highlights covered at
the organization’s third quarterly board meet-
ing held in San Francisco, July 14-15.

P.r. chairman Tandy Rice reported that the
CMA speakers bureau will be operational by
Sunday (1). Board members received preview
copies of a four-page brochure listing mem-
bers of the bureau, along with information on
how to schedule speaking engagements.

The new CMA audiovisual presentation
will be completed this September, according to
Chic Doherty. chairman of the country music
promotion committee. The presentation is
aimed toward record merchandisers, ad
agencies and similar groups. Director Bob
Austin delivered a summary of the work com-

pleted by the committee’s New York task
force.

Director Frances Preston reported that the
CMA will participate again in Musexpo,
slated for New Orleans. Sept. 8-11. The organ-
ization will also produce a Musexpo country
music show, kicking off the international ex-
position’s entertainment Sept. 8.

Roy Horton announced several proposed
changes in this year’s “Country Music Month”
promotion, and the board approved them.
Among the changes: the annual “Country
Music Month™ radio station contest will now
be extended to include all station promotions
from Oct. 1, 1976 to July 31, 1977. This allows
judges to selelct winners on the basis of a sta-
tion’s “October Is Country Music Month” pro-
motion as well as other general country music
promotions completed within the eligibility
span.

Rather than selecting first, second and third

place winners, there will now be winners in
three market-size categories—small (under
50,000). medium (50,000-500,000) and large
(over 500.000). Winners in each category will
now make a guest appearance on “Hee-Haw.”
Details on contest rules and prizes will be re-

Speakers Bureau
Operating Aug. 1

leased before mailing the entry kits to radio
stations.
The 1976 talent buyers seminar will focus on
a wide range of topics presented by some of the
top leaders in the business, according to
Jimmy Jay who reported industry participa-
tion atan all-time high. The October event in-
cludes seminars, panel discussions, talent
(Continued on page 51}

$100 Tickets For Austin
Armadillo’s Celebration

NASHVILLE—Armadillo World
Headquarters, a leader in the thriv-
ing live music scene in Austin, cele-
bratesits sixth anniversary on Aug. 7
with a Texas-sized show supported
by Texas-priced tickets ($100).

“Like any organization with vi-
sions beyond its budgets, we nced
the money to expand into new
areas,” comments Mitch Green of
Armadillo Productions.

The Armadillo birthday tickets
have already been purchased by
some of the biggest names in the
business, including Jimmy Buffeu,
Elizabeth Ashley, Steve Fromholz,

Greene & Seely
Switch Their Act

NASHVILLE—The Jack Greene-
Jeannie Seely Show has undergone
several changes in recent weeks. in-
cluding changing the band’s name
from the Jolly Green Giants to the
Renegades.

Two of the members have been
with the show for more than six
years. Noel Stanley, a graduate of
Texas A&M, is road manager with
dual roles—singing and playing
bass. Bobby Whitton plays guitar
and the 5-string banjo. Newcomers
to the show are Wayne Cox on steel
guitar and dobro, and Rick Taylor,
drummer, who is also a featured
singer.

Greene and Seely recall changes
in country music since the early *60s
when they became one of the first
duet teams to put together a glamor-
type show complete with rhinestones
and matching outfits.

The singers introduced their new
look at a recent stint at Nashville’s
Country Godfather club, and feel
that country fans seem to prefer it to
the more formal stage dress.

Aslecp At The Wheel, John An-
drews, Journey, Marshall Tucker
Band, the Outlaws, the Pointer Sis-
ters, Mike Broysky, B.W. Stevenson,
Loudon Wainwright IT1. Rusty Weir
and Frank Zappa.

Tickets are good for the entire
weck which has been proclaimed by
Austin mayor Jeff Friedman as “Ar-
madillo Appreciation Week.”
Among the week’s highlights are
performances by Asleep At The
Wheel, Stoney Edwards, the Charlie
Daniels Band. Savoy Brown, Bugs
Henderson, Rusty Wier. Steve
Fromholz. Vasser Clements, Jean
Luc Ponty, Atlanta Rhythm Section.
and Wet Willie.

The popular Austin club has been
transformed from an abandoned
National Guard armory into a
multi-purpose entertainment center.
It's self-described as “a beer hall
where you can see a ballet, a honky
tonk that's wired for vidco. a restau-
rant that doesn’t even have a sign on
the street but still feeds more than
500 people a day, a musician’s refer-
ral service. music publishing com-
pany, media consulting firm, and,
occasionally, an art gallery.”

The Armadillo has become an im-
portant element of the progressive
country movement, showcasing a
wide range of country and rock acts.
Manager Bohby Hedderman plans
to capitalize on the vibrant live Aus-
tin music scene by “turning it into
the basis for a diverse entertainment
industry-movies, tv, records and ra-
dio—that will benefif the entire city.”

Halls Entertain

NASHVILLE—-Tom T. Hall and
his wife Dixie hosted a $50 per plate
“Plantation Supper Party” at Fox
Hollow--the Hall’s farm home—July
21, with proceeds going to the im-
provement program of the Nashville
Humane Assn. Shelter.
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ABC Goes To Product Manager System

® Continued from page 4
have to be functioning on a pretty
efficient and effective level.”

Belkin says the timetable allows
four to six months to make certain
the system is etfective. Then, ABC
will bring in the overlay of product
Managers representing various seg-
ments of the roster. *“I can see a total
of six product managers within two
years.”

The first ticld to receive a product
manager is country with the addi-
tion of Bob Kirsch. “We brought
him in for two reasons,” Betkin ex-
plains. “There was a need for a per-
son steeped in country tradition and
understanding to be located in our
headquarters complex where we
presently do all our planning and
strategizing.

“And we nceded a representative
for our country music division in all
our planning and strategy meetings
so there's a full representation all the
time for its interests.”

The new system calls for product
managers o link up with regional
creative marketing teams and work
with the service elements at the base.
“With similar components located
strategically throughout the country,
we’ll have the basic plan with flex-
ibility built into it to take on regional
nuances and differences.”

The system was one of the topics
covered in meetings with Jim Fogle-
song, president of ABC/Dot; Larry
Baunach, promotion vice president:
Ron Chancey. a&r vice president:
B.J. McElwee, sales vice president:
and Jerry Bailey. Southern publicity
manager for ABC Records. Other
items included forthcoming prod-
uct, development of programs sup-
porting artists and product, 1977
goals, and the probability of holding
a Dot month. This is a venture that
Belkin describes as “not only a uni-
versal, institutional type of program,
but keying on specific artists whom
we intend to move from one plateau
to another.”

Autonomy with accountability
seems to be the new ABC philoso-
phy. “Giving the Dot operatton sub-
stantial autonomy in what it does
tended to keep it from being a per-
fectly compatible participant in the
overall planning of our activities
within the ABC complex,” Belkin
says.

“If an artist is found in this part of
the country and there’s great excite-
ment, whether it be country, pop or
whatever, there is additional input
from various other parts of the com-
pany before an acquisition is con-
cluded. That’s true with California,
New York or Nashville. The com-
pany collectively picks up and
moves with the product and artist.”

The Nashville operation—if it’s
losing any country autonomy-—is
gaining by enjoying an enlarged role
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in the entire company, including
pop and r&b. “Historically, the op-
eration in Nashville has been prima-
rily country oricnted,” Belkin notes.

“Anartist coming in who might be
representatrve of another field of
music was dependent upon some-
body located in L.A. to coordinate,
direct and assist in whatever activi-
tics were going to take place
throughout the Southern region.
Now it's substantially ditferent.”

Credibility will be given 1o the re-
gional creative service and market-
ing teams. “You can’t sit in one ma-
jor city and plan a uniform
campaign that touches upon the
uniqueness of different territories. A
print or radio campaign will some-
times work on a uniform basis and
other times it won't.

“Strategically placed regional
people can be much more effective
on an across-the-board basis,

whether it’s country. r&b or pop
product.”

Belkin reflects the roster outlook
of Rubinstein who has been cutting
the list while adding artists with an
emphasis on those who can sell al-
bums as well as singles.

A thrust on the black gospel field
is another goal with such acts as the
Mighty Clouds of Joy and Tessie
Hill directed toward a more com-
mercial market.

Crossover activity, both country to
pop and vice versa. will be exploited,
and Belkin cites the new Narvel
Felts release, “My Prayer,” as the
type of country record that should
be serviced immediately 10 MOR
and pop stations on an across-the-
board basis.

Is the Felts record receiving this
comprehensive  across-the-board
treatment?

“Yes,” answers Belkin.

BACK TO NORMALCY

| ' Doors Swing Shut
. To “200th’ Songs

NASHVILLE—Having passed
the milestone date of July 4. and
headed toward the autumn side of
the U.S. bicentennial year of 1976,
has the record and radio industry
and its public had enough of bicen-
tennial product before the year's
end?

“We've had it.” is the consensus of
artists, label chiefs, producers, pub-
lishers, writers and radio executives
contacted. Their cry is “Uncle” and
not “Uncle Sam.”

“There was a big countdown to
July 4 and that was it.” comments
Jonathan Fricke who viewed the bi-
centennial barrage from both the
record company and radio vantages.
Now operations manager of KLAK,
Denver, Fricke started the year at
the helm of the Warner Bros. Rec-
ords office in Nashville.

WB released no bicentennial
product under Fricke, and he notes,
“The bicentennial has come and
gone, and no record really made it.
I’d be even harder for a record to
make it now. Everybody’s tired of
it”

Paul Tannen, head of the Col-
gems/Screen Gems Nashville office.
agrees: “We're going to stay away
from them. They’re hard to promote
because there are so many of them.
Rather than bothering with one-shot
short-lived gimmick songs, we’d pre-
fer to build songs and build artists.”

Most bicentennial songs came
from unknown writers unsolicited
through the mail, according to Tan-
nen, who also nails the lid shut on
the spirit of 1976, commenting, “Af-

ter July 4 was over, everybody set-
tled down into believability again.”

Negative feedback from deejays
forces Jimmy Gilmer, general man-
ager of the United Artists Music
Group office in Nashville, to de-
clare, *“I wouldn’t touch a bicenten-
nial song with a 10-foot pole now.
Everybody jumped on the band-
wagon, and 1 bet those jocks are go-
ing crazy.”

Gilmer cites Broadway actor
Brock Peters’ UA LP, “Ballad For
Americans,” as a bicentennial-fla-
vored item that’s gaining a good
measure of airplay, but he feels the
crush of material might cause some
good product to get lost in the
shuffle.

CBS Records enjoyed both single
and LP success with bicentennial-
spawned songs. Charlie Rich peaked
at No. 22 on the Billboard Hot
Country Singles chart with “Amer-
ica The Beautiful (1976)” and the
Sonny James album. “200 Years Of
Country Music,” marks its 25th
week on the Billboard Hot Country
LPs chart this week.

“Audiences never fail—even
now—to ask me to perform songs
from my 200 Years’ album,” com-
ments James. who carefully points
out that the album transcends the bi-
centennial limitations.

Buoyed by success, Columbia
Masterworks is releasing “Great
American Documents™ (catalog
number U.S.A. 1776) with a per-
formance of the national anthem by
Leonard Bernstein and the New

(Continued on page 52)
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Nashville
_ Scene |

By COLLEEN CLARK

The New Riders of the Purple Sage has
scheduled a European tour with the Grateful
Dead in August. Kicking off at Wembley Stadium
in England Aug. 7, other dates include two in
France and two in Germany. This is its second
European tour and is the first time it has played
with the Grateful Dead in recent years. ... Joni
Lee's new single is a rendition of the Holland-
Dozier-Holland hit, “Baby Love,"” originally done
by the Supremes. It was taken from her first
MCA album, “Joni Lee.

Cal Smith broke George Jones’ attendance
record at Melody Ranch in Abilene, Tex.,
recently. More than 1,800 persons packed the
hall, which only seats 1,400. .. Tanya Tucker
brought home the Bronze Award from the Tokyo
Music Festival for her recording of "“You've Got
Me To Hold On To." !t is scheduled to be re-
leased in Japan soon. ... Songwriter/artist
Layng Martine Jr., whose “Don’t Boogie Woogie
(When You Say Your Prayers Tonight)” is cur-
rently number four in France on the pop charts
by French rocker Eddy Mitchell, has produced
himself for Playboy Records. The song is one of
Martine's own entitled, "“Summertime Lovin.’
Playboy head Eddie Kilroy was executive pro-
ducer.

Hank Williams Jr. has signed a recording con-
tract with Warner-Curb Records. He will be
recording in Muscle Shoals, Ala., this month and
plans to use some of the new songs he has writ-
ten in the past few months. Toy Caldwell will ap-
pear on the first annual Qutdoor Natienal CB
Caravan and Festival in Montgomery, Ala., Sat-
urday (31) and Sunday (1). ... After nine
months on the open seas, songwriter Hank
Cochran is making plans for his second Cruise.
The maiden voyage of his 50-foot ocean trawler,
the Legend, totalled more than 10,000 miles,
and Hank says the next trip might not be quite
that long. He has just written and recorded a
duet with Willie Nelson, “Ain’t Life Hell,” which
he explains as really a positive song with a mes-
sage.

Delly Parton has marketed a new Dolly Par-
ton coloring book with color photos and 10
pages to be colored. The drawings were made by
Ann Warden, Dolly's secretary. ... Cledus Mag-
gard aka the White Knight, usually plays to the
CB-blue jean set on personal appearances, but
was surprised recently when appearing in Owen
Mills, Md., when the black tie, evening gown set
began to come into the theatre. Seems the pro-
moter forgot to mention to the patrons that he
had a CB show coming in. But the crowd of
1,300 had a good time, stayed through the en-
tire show and went away laughing over the inci-
dent. ... Moe Bandy broke attendance records
in Junction, Tex., population 2,400, at the Jay-
cees annual rodeo and open-air dance. Some
1,600 persons danced until 2 a.m. to the Texas
swing music of Bandy's band, the Rodeo Clowns.

The Kitty Wells Show must hold some kind of
record in Richland, Pa., where it has performed
In the same place, the same weekend, for the
same promoter since 1966. It still consistently
draws 6,000-8,000 every year. Despite the lack
of any new record product from the ““Queen of
Country Music” or husband Johnny Wright or
son Bobby Wright, record sales on older product
averages $750 per night. . . . Conway Twitty was
among the crowd at the recent private screening
of Universal Picture’s new movie, “Bingo Long.
An avid baseball fan, Conway said, “This movie
has everything | like—baseball, music and more
baseball.

Mountain Music
At Brandywine

WILMINGTON, Del.—The New
Lost City Ramblers, comprising
Mike Seceger. Tracy Schwartz and
John Cohen, the Highwoods String
Band, bluecgrass singer Ola Belle
Reed, and autoharpist Kilby Snot
will headline the third annual
Brandywine Mountain Music Con-
vention to be held Saturday (31)
through Aug. 1 at the Nathaniel
Newlin Grist Mill at nearby Con-
cordville, Pa.

The annual eventis a presentation
of traditional American folk music
featuring instrumentalists on guitar,
banjo, fiddle. dulcimer and auto-

harp: vocal ballads. and old-time.

country bands.
The convention program will take

(Continued on page 52)
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* STAR PERFORMER—Singles registering greatest proportionate upward progress this week.
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(K. Kristofferson), Columbia 310302 (Resaca. BMI) (Ljoyuﬁe’?T’g'é/YDm O e 100 {100 | 2 ig;ﬁfB:A&lesocEm
31715 ALL THESE THINGS —Joe Stampley ﬁ 79| 2 MISSISSIPPI—Barbara Fairchitd (L Rogers, B. Tucker, 6. Michael). i 2311

(N. Neville), ABC/Dot 17624 (Tune-Kel. BMI)

(W Theunissen), Columbia 3:10378 (Algee. BMI)

(London) (Fi/Bill Black, ASCAP
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Different Sound By Newton-John

® Contnued from page 30

She would also like to work the
“Grand Ole Opry.” but her schedule
hasn’t yet permitted her to accept an
invitation to play the famed country
show. She has also talked with Dolly
Parton about a possible future ap-
pearance on Parton’s syndicated
television show. “I’d love (o sing
with her because I think she’s in
credible.”

Duets with a male vocalist are an
other future possibility for the hot-
selling MCA artist. “I’ve recorded
with John Denver. and that was
really nice. I’d like 1o do 1t again
Chff Richard and | sing really well
together. You'll be hearing a lot
from him in the future. It' | wanted to
sing with someone, I’d choose him.”

After gaining monumenital suc-
cess on pop. country and easy listen
ing charts while recording in L.A
why Nashville? “We've always
wanted to record in Nashville and
see if it would work for me. We just
had an unfortunate session in L.A. Tt
was one of those things that didn’t
work out.

“The original idea of coming here
was to record a single. and | came
down with four songs. Somehow
between L.A. and the session. we
found three mote and ended up
doing seven.”

Admitting she was scared before
her first Nashville session, Newton-
John quickly adjusied to the scene.
“There’s an incredible teel here. The
musicians all play well together, and
there’'s an atmosphere in the studio
that helps. | feel at home here. The
musicians are terrific and quick, and

they don’t seem to get bored. Each
take gets better.”

The new LP. she says. is more up-
tempo than her previous efforts and
contains all original new material.
She plans to continue recording in
Nashwille. adding, “There are other
places I’d like to try eventually, but
I’'m so happy with what t've done
here.”

Newton-John reveals that Farrar
screens the material and *“picks out
10 songs out of'about 300 and then |
listen to these and say what | like.”
One of her first big hits, “l Honestly
Love You.” had been sent through
the mail as an acetate. “1 flipped
when [ heard it and | was terrified
that I would find out it had already
heen done. That’s why we listen to
everything that comes in. You just
never know when there might be an
other one.”

Referring to some adverse reac-
1ion to her being named best female
country singer by several organiza-
tions and the resultant formation of
the Assn. Of Country Entertainers,
she comments. “I was the person
they used at the ume because they
were upsel. | was the scapegoat.
Dolly Parton told me last week that
the press blew it out of proportion

“Music belongs to everybody.”
Newton-John says, referring 1o the
traditional versus new country
battle. “You don’t have to be born in
Nashville or live in Nashville to sing
country. There's always raom for
both the old traditional and the new
country. The music can’t stay where
it is—it has to expand.

“I'masingerand I'sing country as
part of being a singer. But I’'m not
Just a country singer. | try 10 cover
everything.”

WEAK DRAW IN LAS VEGAS

Country Acts Out
At the Landmark

By HANFORD SEARL

LAS VEGAS--Citing economic
and weak attendance records,
Summa Corp. officials will close the
Landmark Hotel’s “Country Music
U.S.A” series after a year of incon-
sistency.

Walter Kane. 75-year-old Summa
vice president and general manager
in charge of entertainment, says,
*"We may change the format to a re-

view of some (ype, but we haven’t
arrived at a single idea yet. We may
even book larger country stars who
can pull in the people.”

The Landmark’s 450-sea1 Jubilee
Room has been drawing less than
half-capacity for certain Jim Halsey
acts in the last six months.

When contacted, Halsey reported

(Continued on page 52)

New Action By CMA Board

® Continued from page 48

showcases and informal rap sessions.

Director Bud Wendell reported
on this year's Country Music Fan
Fair--the most successful one yet
with an attendance of 12.600 fans
a 30% increuse over 1975

The CMA “DJ Of The Year” win-
ners will receive a newly designed
award through the combined efforts
1o Bill Robinson, Dan McKinnon
and their commitiees. They also un-
veiled a new CMA radio station
media mailer. titled. “You're Gonna
Get A Boot Out Of This!”

Other items discussed included
antipiracy (Mary Reeves Davis),
membership (Charles Scully and
Hutch Carlock), long-range plan-
ning (Frances Preston), bylaws
(Stanley Adams), Music City Pro-
Celebrity golf tournament (Jim Fog-
lesong), CMA cocktail party/ban
quet/show (Paul Tannen), CMA
awards show (Ilrving Waugh),
founding president’s award (Ron
Bledsoe). international (Tannen),
disk  jockey awards (Dan
McKinnon). artist-DJ session (Bill
Anderson), and meetings-arrange-
ments (Johnny Bond).

Foglesong reviewed plans for the
Oclober board meeting, Hutch Car-
lock presented the treasurer’s report,
and Joe Talbot reported on the ac-
tivities of the finance committee.
Foglesong notes that the CMA
membership meeting will be held at
Nashville’s Municipal Auditorium
on Oct. 14

The board attended a July 13
cocktail party and reception hosted
by board member Stanley Adams,

ASCAP president. The following
night board member Janet Gavin
and her husband Bill entertained the
board and other guests at an infor-
mal reception at the Fairmont Hotel
meeting headquarters.

Buffet Abolished
At CMA Banquet
Set For Oct. 14

NASHVILLE-The CMA anni-
versary banquet and show. for years
the scene of tuxedo-clad music busi-
ness leaders waiting impatently in a
long buftet line leading to some rap-
idly cooling roast beef, will receive
some much-needed changes in set-
ling, service, food and timing this
year. e

Normally held on Friday night.
the 1976 version will be held Thurs-
day, Oct. 14. allowing guests to take
advantage of the space and facilities
of the Grand Ole Opry lHouse

Serving times have been adjusted.
with cockiails to be available from 6-
9 p.m. and banquet seating begin-
ning at 7:30 p.m. The infamous buf-
fet lines will be replaced by a good
idea whose time has come: individ
ual tables catered with food.

After dinner, those holding show
tickets will proceed to the Opry
House seating area for the tradi-
tional CMA banquet show. This
year’s show will be produced by
Gene Nash. with musical direction
by Bill Purcell.

(Continued on page 52)

GENE WATSON

His first big hit was
“Love In The Hot Afternoon”

followed by “Where Love Begins™
and “You Could Know As Much

About A Stranger’!

Sy

...and now his Gi

- "BECAUSE YOU BELIEVED IN ME”
From His Chart Album-—w
Of The Same Name (ST-11529)!

On Capitol Records and Tapes‘

I

ant Single is
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Patriotic Songs Fade Out

® Continued from page 48

York Philharmonic, and recitations
by Henry Fonda, Helen Hayes,
James Earl Jones and Orson Welles.
Ron Bledsoe, a CBS Nashville vice
president, reports no plans for fur-
ther country bicentennial releases
but keeps the door open by adding,
“If somebody comes up with a bi-
centennial-sounding song and it
sounds commercial and we think it
could be a hit, then we’d do it with-
out any serious consideration as to
whether or not it’s a bicentennial
theme.”

Frank Jones. Capitol Records vice

president and general manager of

the country division, says he has no
more bicentennial-influenced prod-
uct coming, though response was
“very good™ to the re-release of Tex
Ritter's “God Bless America Again™
and continues to grow for James
Rogers’ “Fly Eagle Fly” which is
more pop than patriotic.

“I'm afraid of seasonal markets.”
says producer Audie Ashworth, ex-
plaining why he continues his
hands-off policy regarding bicen-
tennial product. “A lot of people
tried it. but it’s a specialty market
and a lot of it never got on the air. If
there was overkill, someone at the
radio station level cut it off before it
got on the airwaves.”

Songwriter Rory Bourke says he
might have considered writing a bi-
centennial song but he was afraid
“Don Kirshner had a monster
locked away in the closet that he
would release on May 17.” Bourke
adds, *“God gave a taleni to some
people to capitalize on fads. They
have an innate talent to see some-
thing coming—like a bicentennial

and write a song on it, throw it out
there and have success.”

Bourke also feels the bicentennial
craze has terminated. Most of the
music and radio industry here agrees
with him. GERRY WOOD

Music Internship
At Nash. College

NASHVILLE—On the job train-
ing for qualified students interested
in a music business career will be
provided through Belmont College’s
first music business internship.

The college’s music business pro-
gram and Nashville’s Top Billing
Talent Agency have teamed for the
initial internship designed to pro-
vide avenues of future permanent
placement for outstanding Belmont
students.

Announced by Robert Mulloy. as-
sociate professor and director of
Musie Business. and Top Billing’s
president Tandy Rice. the program
allows a student to receive 12-15
hours by participating in the music
industry. Top Billing represents such
clients as Dolly Parton, Jerry Clo-
wer, Jim Ed Brown and Del Reeves.

Grandma Onstage

NASHVILLE—When lJerry Jeff
Walker’s 82-year-old grandmother,
Mrs. Jessie Conrow, drove five hours
to see her grandson perform in New
York’s Central Park, Walker urged
her onstage. She joined Walker and
his Lost Gonzo Band for several
songs.

. 25132 Wiley Canyon Rd.

““The Chel_l,m n:,BIdg. '
1201-161h Ave. South
:Nashville; 3

Grand Aloha Opry—Melveen Leed,
one of Hawaii's top entertainers,
makes her debut on the ““Grand Ole
Opry,” winning the audience with
her Polynesian country songs and
her gift of 4,400 orchids to each
member of the audience.

HAWAIIAN
APPEARS ON
‘OPRY’ SHOW

NASHVILLE—Popular Ha-
wailan singer Melveen Leed became
the first Hawaiian to perform on the
“Grand Ole Opry” with a July 17
appearance.

The Honoluly native was wrap-
ping up a Nashville trip that also in-
cluded several sessions at Bradley’s
Barn Studio where she finished a
second album of Polynesian-fia-
vored country songs.

Earlier this year she recorded her
first country oriented LP for Hono-
lulu-based Lehua under the super-
vision of Bud Dant, former Decca
producer who now lives in Hawaii.

Landmark Act

® Continued from page 51

that his firm was considering mov-
ing the country series 1o another
Strip hotel if the decision by the
Hughes Corp. remained a perma-
nent policy. “We have been pleased
with the Landmark series but if the
show is closed we will seek to house
it in another major hotel facility.”
Halsey says. “We will of course con-
tinue to book Roy Clark at the Fron-
tier.”

The series, which averaged three-
four weeks for each act, completed
about 20 editions and presently
showcases Columbia artists the Oak
Ridge Boys. who along with Johnny
Tillotson, was able to draw strong
crowds.

Aug. 2, the last date for Halsey
bookings. is seen as the end of the
country series, Kane adds.

“Crossover acts are important in
country right now, namely big draws
such as Mac Davis, Glen Campbell,
Merle Haggard and Eddy Arnold,”
says Judy Chrovian, Landmark offi-
cial. “Some of our acts just didn’tap-
peal to Vegas showgoers.”

Kane adds the four major Hughes
hotel showrooms—the Frontier,
Sands. Desert Inn and the Land-
mark—will continue in presenting
MOR artists such as Wayne Newton,
Roy Clark, Debbie Reynolds, Gin-
ger Rogers and Juliet Prowse, al-
though he has signed contemporary
recording star Dionne Warwick 1o
appear in 1977.

Buffet Abolished

e Continued from page 51

Tickets are slated for sale to the
general membership around Aug.
15. Members will receive order
forms for both types of tickets of-
fered: $18 for the cocktail party,
banquet show and the televised
CMA Awards Show (scheduled for
Oct. 11), and $20 for the previous
events and the dinner.
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Billboard SPECIAL SURVEY
For Week Ending 7/31/76

Country LPs.

Copyright 1976, Biliboard Publications, Inc. No part of this publication may be reproduced,
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

= = = # Star Performer—LPs registering proportionate upward progress this week.
;»Fg- E *g TITLE—Artist, Label & Number (Distributing Labef)
1 1 | 8 | FROM ELVIS PRESLEY BOULEVARD, MEMPHIS, TENNESSEE, rca APL1-1506
Fr| 5 | 5 | UNITED TALENT-Loretta Lynn & Conway Twitty, ca 2208
3] 3 | 9 | 20-20 VISION—Ronnie Milsap, rca apLt-1666
ﬁ 8 3 | ARE YOUR READY FOR THE COUNTRY—Waylon Jennings, Rca ApL1-1816
51 2 8 | ONE PIECE AT A TIME-Johnny Cash & The Tennessee
Three, Columbia kC 34193
6 4q 8 | NOW AND THEN-Conway Twitty, mca 2206
7 6 |13 | HARMONY-Don Williams, ABC/Dot DOSD 2049
8 | 7 |10 | SADDLE TRAMP—Charlie Daniels Band, Epic Pt 34150 (Columbia)
9110 6 | WHAT I'VE GOT IN MIND—Billie Jo Spears, United Artists UA-LAGDS-G
10 | 9 |16 | GILLEY'S GREATEST HITS—Vol. 1, Mickey Gilley, Piayboy PB 409
11 | 11 | 20 | THE SOUND IN YOUR MIND-Willie Nelson, Lone Star KC 34092 (Columbia)
Y| 17 | 4 | THE BEST OF JOHNNY DUNCAN, coumbic kC 343
13 | 12 | 27 | EUTE HOTEL—Emmylou Harris, Reprise 2236 (Warner Bros)
ﬁ 39 2 | TEDDY BEAR—Red Sovine, Starday SD 968 (Gusto)
Y| 20 | 5 | LOVE REVIVAL-Mel Tili, wca z20s
ﬁ 23] 5 mryddlﬁ')WILL_lAMs SR. LIVE AT THE GRAND OLE OPRY-wcM MG-1-5019
ﬁ 22 | 4 | CHARLIE RICH'S GREATEST HITS, tpic PE 34240 (Columbia)
18 | 19 | 7 | ROCKY MOUNTAIN MUSIC—Eddie Rabbitt, fiektra 71065
19 [ 13 | 14 | BLOODLINE—Glen Campbell, capitot ST 11516
ﬁ 26 4 | THE WINNER AND OTHER LOSERS—Bobby Bare, Rrca apL1-1786
21 | 18 5 | IT'S A GOOD NIGHT FOR SINGING—Jerry Jeff Walker, mca 2202
22 | 14 | 35 | SOMEBODY LOVES YOU—Crystal Gayle, United Artists UA-LA 543G
23 [ 15 | 26 | WANTED: The Outlaws—Waylon Jennings, Willie Nelson, Jessi Colter,
Tompall Glaser, Rca APL1-1321
24 | 16 8 | TOO STUFFED TO JUMP—Amazing Rhythm Aces, ABC ABCD 940
ﬁ 32 2 | ALL THESE THINGS-Joe Stampley, ABC/Dot DOSD 2059
26 | 27 9 | BECAUSE YOU BELIEVED IN ME-Gene Watson, Capitol ST 11529
27 | 28 | 12 ! LIVE-Willie Nelson, Rca aPL1-1487
36 2 | ROY CLARK IN CONCERT, aBc/Dot DOSD 2054
29| 21 5 | LONG HARD RIDE—Marshall Tucker Band, capricom CP 0170 (Warner Bros.)
30 { 25 7 | THE BEST OF RAY PRICE, columbia KC 34160
31 | 29 | 16 | THE SUN SESSIONS—Elvis Presley, Rca ARMI-1675
32| 31 | 21 | IT'S ALL IN THE MOVIES—Merle Haggard, capitoi ST 11483
33 | 34 | 16 | HAROLD, LEW, PHIL & DON-Statier Brothers, Mercury SRM-1.1077 (Phonogram)
34| 33 | 21 | CHESTER & LESTER—Chet Atkins & Les Paul, Rca APLi-1167
35 30 7 | THIS IS BARBARA MANDRELL, Asc/Dot DOSD 2045
36 | 43 6 | MOTELS & MEMORIES—T.G. Shepard, Hitsville ME6-403 S1 (Motawn)
37| 42 4 | MERCY AIN'T LOVE GOOD-Jean Shepard, United Artists UA-LA609-G
38 | 37 | 16 | GREATEST HITS—Johnny Rodriguez, Mercury SRM-1-1078 (Phonogram)
) 594 m LONE STAR BEER AND BOB WILLS MUSIC—Red Steagall, 4ac/oo
40 | 40 4 | THE AMBASSADOR OF GOODWILL—Jerry Clower, mca 2205
41 | 41 | 11 | MEL STREET'S GREATEST HITS, GRv 8010
42 | 44 2 | BUCK 'EM—Buck Owens, wamner Bros. BS 2952
43 | | LOVE LIFTED ME—Kenny Rogers, untes wuss UrLic01
44 | 28 | 10 | DREAMING MY DREAMS—Waylon Jennings, RCA APLI.-1062
45 | 38 | 17 | FASTER HORSES—Tom T. Hall, Mercury SRM-1.1076 (Phonogram)
46 | 35 | 25 | 200 YEARS OF COUNTRY MUSIC—Sonny James, Cotumbia KC-34035
47 | 46 8 | A LITTLE BIT MORE—Dr. Hook, Capitol ST 11522
45 |CZES| SONG BIRD—Margo Smith, waner s 5 2565
49 | 48 9 | INSTANT RICE-THE BEST OF BOBBY G. RICE—GRT 8011
50 | 50 2 RAGIN' CAJUN- Doug Kershaw, warer Bros. BS 2910

Mountain Music At Brandywine

® Continued from page 50

in concerts, workshops, a square
dance. and a crafts display. In addi-
tion, there will be a gospel music
program on Sunday morning (Aug.
1). Each year the convention fea-
tures a particular geographic area

and this year the state of Kentucky
will be so honored. Performers from
Kentucky will include the AL
Phipps Family. J.P. and Anadeene
Fraley, banjo player Roscoe Hol-
comb and L.D. Stamper, who plays
the *hammered dulcimer.”
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Germans Fight Program Abuses

® Continued from page 1
has caused station directors to start a
massive clean-up campaign.

One project on the agenda for the
September mceting will be the set-
ting up of a broadcasting council as
a watchdog to keep the industry’s
standards on a respectable level. At
present there is no organization in
existence to lay down common eth-
ical standards for Germany's 12 ra-
dio and two tv stations.

Station directors admit for the
most part that they have been lax
about checking the authorship of the
music content of their programs.
Professor Erich Schulze. head of
GEMA, the German Performing
and Mechanical Right Society.
claims, “*We have been advising the
radio and television stations for
years to keep a check on the use of
works by their own programmers.
but nothing was done about it.
There are supposed to he regu-
lations, but they are not enforced.”

Meanwhile, the Deutschlandfunk
in Cologne has suspended two of its
program cditors, Anita Enders and
Bert Beines. for broadcasting their
own compositions in their folk music
“hit parade™ program.

However. Enders claims that

Deutschlandfunk regulations permit
broadcastcrs to play their own com-
positions as long as they don’t ex-
ceed three titles per week.

On the other hand. some program
editors have been getting more than
300 plays a year on their own titles.
many of them written under various
pseudonyms, it’s alleged.

The ease with which program edi-
tors have been allowed to get their
compositions on the air has given
them a great advantage in having
their songs recorded by German art-
ists, because record producers are
automatically assured of extensive
airplay.

Professor Schulze has told the ra-
dio stations that GEMA is ready to
give full details of the names and
pseudonyms of program editors who
are receiving substantial sums for
airplay of their compositions, and
there are plans to introduce a more
meticulous system of logging airplay
so as to keep the broadcasting of
sengs by station personnel within
reasonable limits.

In another clean-up move, the
headquarters of the ZDR-TV net-
work in Mainz has suspended a mu-
sic archivist for allegedly including
on his musical shows numerous

Royalties Surge In Japan

® Continued from page 1

general performances and broad-
casting show an increase of 11.3%
and 13.7%, respectively, while col-
lections from films, wired diffusions
and foreign countries show a de-
crease of 3.7%, 3.8% and 10.8%, re-
spectively.

The breakdown of income from
publications and mechanical royal-
ties shows: publications, $2 million:
synchronization, $84.827: mechani-
cal royalties on phonograph records,
$19.5 million: mechanical royalties
on prerecorded tapes, $8.7 million:
jukeboxes, $11.440: videotapes.
$23.683; from foreign countries,
$31,557. And income from publica-
tions is up by 16.9% over the previ-
ous year while that from the syn-
chronization increased by 57%.

Collections of mechanical royal-
ties on phonograph records and
prerecorded tapes increased steadily
by 23.1% and 36.9%. respectively,
over the comparable period a year
ago. the JASRAC report shows.

While collection from jukeboxes
shows a decrease of 3.7%, that from
videotapes is up by 41.7%. Although
the actual figure is still very small,

Clip Bootlegger

® Continued from page |

restraining him from making and
selling bootleg albums imported
from the U.S.

Moore was given time to file an-
swers. Otherwise. an application can
be made for the injunction to be
made final.

Ironically. bootleg traffic in Scot-
land is due to the success of the BPPs
campaign in England. Previous ac-
tivity had been localized. and letters
from the BPI's London solicitors had
been sufficicnt to get results.

However. there have been signs
recently of a bolder attitude being
taken by offenders to the point of
advertising in Scottish national
newspapers.

Because an English-based lawyer
cannot practice in Scotland. the BPI
has appointed a firm of solicitors in
Edinburgh as its representatives.
Three sizable cases are being tac-
kled at present and a number of
others are being investigated.

the collection of mechanical royal-
ties from foreign countries nearly
doubled during fiscal 1976. The in-
crease was 95.2%.

Form Centenary
Liaison Comm.

PARIS—The French committec
headed by Georges Auric which was

set up to celebrate the centenary of

the invention of recorded music has
announced the formation of a lia-
ison committee with the United
States. This committee is presided
over by the French ambassador in
America, M. Kosciusko-Morizet.
and will link up with the French in
honoring the twin inventors of the
gramophone Thomas Edison and
Charles Cros.

A preliminary program has al-
ready been drawn up. Celebrations
will start at MIDEM next January
when a bust of Charles Cros will be
unveiled by the Academic du
Disque. In February, the birthplaces
of Edison and Cros will hold festi-
vals and there will be a Franco-
American concert in Paris. The In-
ternational Festival du Son in
March will organize special events,
and commemorative postage stamps
will be issued. Further events will
take place throughout 1977.

TV $3$ Splurge
Launches Artist

LONDON-Warwick  Records
has made a new departure in tele-
vision merchandising with the re-
lease of an album by an artist with
no previous track record or LP suc-
cess. The artist is Anita Harris,
whose album I Love to Sing” will
be backed by $350.000 of tv promo-
tion. plus 1,860 commercial radio
Spots.

lan Miles. managing director of
Multiple Sound Distributors which
releases the Warwick label. said:
“Anita Harris is an artist who does
not rely on the Top 50 to remain suc-
cessful. She has a fan-club member-
ship of 20,000 and is one of the most
in-demand guest artists on tv.”

songs by his father written under an
assortment of pseudonyms.

The moves by ZDR and by the
Deutschlandfunk have sparked in-
vestigations by other radio stations
into the programming of their musi-
cal shows. Many of the stations are
now planning rigorously to enforce
a rule requiring all program editors
and producers to provide full details
of all their compositions and
pseudonyms.

Set Agenda For
Publisher Forum

LONDON-The first Music Pub-
lishers” Assn. Forum, long-planned
by president Dick James, scheduled
for Sept. 20. has been extended by
half a day, through to Sept. 24.

A warning has already been is-
sued that membership has to be re-
stricted to around the 300 mark and
that MPA members will be given
preference in obtaining tickets,
which cost about $100 for the six fo-
rum sessions plus three lunches.

The forum begins with an “open
day” at the headquarters of the Me-
chanical Copyright Protection
Society in South London. followed
by the Tin Pan Alley Ball. at the
London Hilton. an event revived
this year after a long gap.

First discussion session, chaired
by Bob Montgomery, managing di-
rector of the MCPS, is “This Busi-
ness Of Music.” which includes talks
on publisher rights and the guide-
lines for creating a successful con-
tract.

Mechanical rights. including con-
trol in the U .S, takes up another ses-
sion, chaired by Bob Kingston of
Southern Music. Leslie Avchell
heads up a session about radio and
tvin the U.K. as well as the problems
of publishers of classical music.

On Sept. 23, performing rights
come into a session hosted by Gra-
ham Churchill. of Heathside Music.
and Performing Right Society chair-
man Alan Frank is in the chair for a
sequence which considers the U.S.
scene, notably ASCAP and BMI,
and radio and tv in the US. A ses-
sion on international publishing
rights, with Dick James in the chair.
completes the forum.

AIR DEBUT
IS WINNER

LONDON-—Air has made a dra-
matic debut as a record label under
the Chrysalis umbrella with a single
“Jeans On” by David Dundas,
which was a new U.K. Top 50 entry
lust week at 25.

The song started life as a 28-sec-
ond advertising jingle composed for
Brutus jeans by Dundas and has
been expended to single length with
the aid of composer Roger Green-
away.

Air's success comes almost (wo
years after the acquistion of the en-
tire Air-London operation by Chry-
salis. when plans for an Air Label
were first conceived.

Heading the label is John Burgess.
onc of the original founders of Air
with George Martin, Peter Sullivan
and Ron Richards who later left the
company.

Burgess says the label will be pri-
marily a middle-of-the-road oper-
ation and will be very sclective
about its frequency ot releascs. ™l
would rather put out four records in
a year that are hits, than releasc 24
and have only a few of them suc-
ceed.”” Burgess adds.
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Industry Rack Firm
Grosses $18 Million

LONDON-Record Merchandis-
ers. the industry-owned racking
company. celchrates its 10th anni-
versary this year with a turnover in
the last financial year of nearly $18
million.

In its first year of operation. total
business grossed just $40.000.

The company. started as an EMI-
owned venture and later joined by
Decca, is now equally owned by the
two U.K. majors and Pye and Pol-
ygram. It has a statt of 250. with a
30-strong team on the road. lt trades
through 1,500 outlets, of which 850
are the record departments of the
Woolworth chain.

Despite the current downturn in
retail sales. the appeal of records
continues to improve as a means of
building store traffic in non-record
outlets. In recent weeks, Record
Merchandisers has been opening
new outlets at the rate of eight to ten
weekly.

This progress follows a spell a year
ago when resistance was met over
opening new accounts. James Ar-
nold-Baker thinks this could have
been through concern among non-
record stores at the level of price-cut-
ting, something which they were not
familiar. s

Now, he feels they have come to
terms with the situation and there
are signs of expanding record de-
partments, particularly in the out-
of-town hypermarket outlets.

After Woolworth. Record Mer-
chandisers gets its biggest volume
from companies like Asda. a north
of England hypermarket chain with
45 stores. Martins the news agent.
which has RM-Services racks in 50
outlets: and the three Carrefour hy-
permarkets.

The tendency is for the company
o concentrale on multiples rather
than single privately owned stores,
and it has no interest in converting
existing record shops into rack out-
lets.

Until recently, the RM main talk
was to expand the availability of rec-
ords generally. Now there is an em-
phasis on trying to introduce new
talent to the public through promo-
tion campaigns in association with
the manufacturers.

Artists helped to success in this
way include Lindisfarne, Max
Boyce and Billy Connolly.

For the future, Record Merchan-
disers looks to “aggressive expan-
sion.” particularly into some of the
national multiples. Arnold-Baker
thinks another 1,000 outlets would
give the company an optimum total
of UK. racks.

But he is concerned that in many
towns the RM rack is the only source
of record sales.

“l would say that in 200 to 300
towns the independently owned
record shop no longer exists and
therefore we have no competition.”

From The Music Capitals
~ OfTheWordo

LONDON

Motown shipped a new Diana Ross album,
“Greatest Hits 2, to the trade only six and a
half days after receiving all the necessary mate-
rials from the U.S. It is the fastest release of an
American LP in Britain in EMI's history. ... Pe-
ter Frampton will play at least a dozen European
dates including London and the provinces dur-
ing a month-long visit to the U.K. in November—
A&M Records has just released “Baby | Love
Your Way,” followup to his “Show Me The Way"
hit.

EMt is hoping to prove that discotheques are
as important in the breaking of a single as radio
exposure. Copies of Penny McLean’s "1-2-3-4-
Fire" have been mailed to more than 600 disco-
theques, and retailers in each area were in-
formed of the activity. . . . Polydor managing di-
rector Freddy Haayen presented Peter Erdmann
with a double-barrelled shotgun as a farewell
present from the company. Erdmann—who was
not given the bullet—leaves London this month
for a similar post with Polydor Canada. ..
Warner Bros.' chart act Liverpool Express has
signed with Atlantic for the U.S. and Canada.
The group is currently finishing its first LP. . ..
Dave Edmunds, whose “| Hear You Knocking"
topped the U.K. charts in 1972, has signed to
Swan Song Records and his first disk, “Here
Comes the Weekend," is released this week.

Despite chart appearance, Polydor having
BBC airplay problems over lyrics of Billy Con-
nolly's “No Charge” cover. . . . Ex-RCA managing
director Geoff Hannington recently departed the
company to form production unit with RCA act
Vangelis. . .. Polydor confident that “The Last
Bus Home” wilt re-establish Wayne Fontana as a
major singer. ... Jonathan King has just com-
pleted his first novel—"Another Dreary Spy
Story Packed With Sex and Violence Without Any
Great Significance.”

At Monte Carlo Backgammon tournament
Ringo Starr turned up with a Kojak crop. . .. CBS
product manager Peter Evans recovering from a
successful skin cancer operation. CHRIS WHITE

SYDNEY

Alan Hely, head of Festival Records, recently
hosted a reception for the group Sherbert to
present them with three platinum albums for
sales exceeding 50,000 units. The albums were

“Life Is For Living" and Sllpstream,' and
100.000-units for the album “Sherbert's Great-
est Hits." ... Sandy Patterson of Paradine Pat:
terson reports a sell-out tour she is promoting
presenting Nana Mouskouri. . .. Billy Thorpe is
to leave Australia shortly to spend a year in
America with a re-formed top Australian band
The Aztecs. ... R. & ). Stone, after enjoying a
top-five record in two countries, England and
Australia, leave Australia after a three-week stay
at the African Queen Nightclub. JOHN BROMELL

TOKYO

Musical Americas, the American singing
group, will perform 10 concerts in Japan starting
July 30 in Tokyo to commemorate the U.S. bi-
centennial. The 80-member troupe will present
popular hit tunes, Broadway musical hit num-
bers and folk songs representing various sec-
tions of the US. Other cities besides Tokyo
where the musical troupe will give performances
are Otsu, Matsumoto, Fukui, Kanazawa, Toyama
and Hikari. . .. Pacific Music Publishing, where
Shigeaki Hazama and Ichiro Asatsuma serve as
president and general manager, respectively, is
celebrating its 10th anniversary.

Victor Musical Industries concluded a 3-year
catalog deal with Jugoton of Yugosiavia. The first
release from the label is "Marijana.” .. . Atsu-
taka Torio, president of Victor Music Publishing,
left the company. He worked for the Victor or-
ganization since 1957. His successor has not
been announced yet. ... Harry Belafonte back
to Japan after two years for 10 concerts starting
Aug. 2. He will perform four concerts in Tokyo,
two in Osaka, and one each in Yokohama, Kyoto,
Hiroshima and Kokura. This is his third concert
tour in the country. The concerts are promoted
by the Universal Orient Promotions. . . . Sweet is
coming to Japan for the first time and wilt per-
form 10 concerts kicking off Aug. 16. The group
will give four concerts here, two in Osaka, one
each in Sapporo, Nagoya, Kobe and Kyoto. The
concerts are promoted by Udo Artists.

ALEX ABRAMOFF

LENINGRAD
The North Texas University Jazz Band has
just completed a four-town tour in Russia.
Alexander Gradsky, 1974 winner of the Music
Week Star of the Year award, received second
(Continued on page 59)
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TIME-BUYS PAY

TV Ads Spur Chart Action

HAMBURG—Offering records
via television commercials, lodged
between soap powder and dog food
is working here. Power spots on tv
lead to a run on record shops which.
in turn, stimulates enormous chart
success.

Million of marks are being in-
vested by K-Tel and Arcade. with
the result that on average five tv-ad-
vertised records regularly make the
Top 10.

A 30-second spoton ZDF, the sec-
ond German tv station, costs
$18.900. The same spot at the same
time on the seven regional stations
costs $35,100.

Wolfgang Arming, marketing di-
rector of Deutsche Grammophon

FOR

EXPORT ONLY
All Labels,
Records & Tapes

New Releases
Rock & Pop
Disco & Jazz
Afro Cuban
Nostalgia

Classical

Cutouts

Always in Stock
Lowest Export Prices
Fastest Delivery

Free Catalogue on Request

DAVID ESKIN, INC.
400 Riverside Drive
New York 10025 USA
Telex 237460 ESKINUR - Tel (212) 749-4257

Gesellschaft. had an agency present
figures and media analysis before
launching his campaign for 20
Original Hits.”

He says. “What counts are figures.
We can’t plan a successful campaign
on ¢cmotional values. We had 1o get it
Just right.”

DGG media planners were able to
contact 6.5 million people in the 14-
24 age group and 5.7 million in the
25-34 age group with a 30-second v
spot 10 times in four weeks. Arming
sees it as 128 million contacts being
made at a cost of $558.000.

The concept for the album “"Heiss
Wie Feuer.” or “Hot As Fire,”” was
similar. Rainer Schmidt-Walk
aimed at the same public as the orig-
inal hits album and put together a
compilation featuring Abba on
“Fernando.” and the Bee Gees,
Barry White, Kenny, the Hollies,
Gloria Gaynor. Mungo Jerry and
Bachman-Turner Overdrive.

Schmidt-Walk links attractive
compilation with strategic planning
to reach maximum public coverage.
DGG claims it reached 90% of the
population in the 14-24 group, a re-
markably high figure considering
that only a few regions in Germany
maintain commercial radio stations.

Says Schmidt-Walk: “One factor
which emerged from our research is
that the over-35s dominate tele-
vision viewing in the evenings. Sowe
placed advertising spots on the Eng-
lish program of Radio Luxembourg,
which can be heard all over Ger-
many, to cover kids who don’t watch
the same television shows as their
parents.”

Beatles Talk
On Polydor
2-Disk Set

LONDON-The first spoken-
word album featuring the Beatles is
1o be released by Polydor. Tagged
“The Beatles Tapes,” it features con-
versations with each member of the
group as recorded by journalist Da-
vid Wigg between 1968 and 1973, It
also includes instrumental versions
of 10 Beatles compositions and a
folio of photographs.

The double album set carries a
recommended retail price of $9 and
has a total running time of 96 min-
utes.

Polydor a&r manager Chris Parry
says that the company has investi-
gated the legality of the project and
has been particularly careful to en-
sure that the package is not passed
oft as being musical recordings by
the Beatles.

Wigg wrote to each of the Beatles
informing them of his plan to put the
interviews on record and invited
them to indicate if they had any ob-
jections. According to Wigg’s man-
ager Bryan Morrison, the only reply
came from Ringo who said: “Go
ahead”

EMI in London greeted the news
of the Polydor release with some sur-
prise and a spokesman commented:
“Our lawyers and the solicitors act-
ing for Apple are considering what
action, if any, to take.”

PARIS—Francois Minchin. presi-
dent of Pathe-Marconi-EMI France,
has been elected to a three-year term
of office as president of the Council
of the International Federation of
the Phonographic Industry. T'he ap-
pointment was announced after the
IFPI meeting in Vienna last month.

*  x x

LONDON -Buddy Feather-
stonehaugh. the noted British saxo-
phonist, has died at the age of 67. He
began his career in 1927 and during
the 30s played with musicians such
as Louis Armstrong. Benny Carter
and Spike Hughes.

During the Sccond World War his
own sextet performed regularly on
the BBC's Radio Rhythm Club and
recorded for HIMV. In the post-war
period Featherstonehaugh switched
from tenor to baritone saxophone
and recorded for Pye-Nixa with a
quintet.

*  x *x

PARIS—Engelbert Humperdinck
is to headline the Princess Grace
Red Cross Gala to be held at the
Monte Carlo Summer Sporting
Club Aug. 6 in the presence of Prin-
cess Grace, Prince Ratnier and many
society and show business figures.
The gala is one of the major sources
of revenue for the Monaco Red
Cross, of which Princess Grace has
been president since 1958

Humperdinck will interrupt his
current American tour to perform at
the gala, where he will join a long
line of artists who have appeared
there in previous years, among them
Danny Kaye, Ella Fitzgerald, Andy
Williams and Sarah Vaughan.

_International Briefs

BRUSSELS—-The U.K. won the
seventh “Golden Sea Swallow” tele-
vision program competition held in
Knokke. the Belgian resort. with the
BBC-TV presentation of “The Nor-

(Continued on page 56)

Suit Is Settled
Vs. Paper Lace

LONDON-The former manager
of the British pop group Paper Lace
was awarded “substantial” agreed
damages against the band in the
High Court last week for alleged
wrongful dismissal. The court was
told that Brian Hart of Burton Joyce.
Nottinghamshire, had been sacked
by the group in 1974 after he had
been their manager for five years.

By consent, Mr. Justice O’Connor
gave judgement against Paper Lace
members Clifford Fish. Philip
Wright, Robert Vaughan and Chris-
topher Morris. None of the four was
present in court, but with Hart was
Carlo Santana. a former member of
the group who left because he disa-
greed with the firing of Hart.

It was stated in court that Hart
had taken Paper Lace from $60 pub
dates 10 the 1974 Royal Variety Per-
formance. In the same year the
group had three major hit records,
“Billy Don’t Be A Hero.” “The
Night Chicago Died” and “The
Black Eyed Boys” and had sold
more single records world-wide in
that year than any other British

group

] |

The End

The Living, we mean!

The 5th Tokyo Music Festival.

The biggest and best ever.

Music there was.

And laughter.

And tears.
And the stars, oh, the stars.
It’s all over.

Until next year.

And we keep on singing.

Kimio Okamoto, Executive Director TOKYO MUSIC FESTIVAL FOUNDATION
c/o Tokyo Broadcasting System, Inc. 3-6 Akasaka 5-chome, Minato-ku, Tokyo, Japan
Telephone: 586-2406 Cable Address: TOKYOMUSICFEST Telex No.: J23295 Answer-back code: TOPOMPA

Grand Prize Winner/Natalie Cole ;
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Attention: MUSIC PUBLISHERS

For once in 50 years*, here is an opportunity to really get your firm’s story
told to the entire world—your top copyrights, your firm’s capabilities in your
own country and your interest and involvement in the international market-
place.

*BILLBOARD’S SEPTEMBER 13 ISSUE WILL CONTAIN A SPE-
CIAL SECTION SALUTING THE 50TH ANNIVERSARY OF
CISAC (INTERNATIONAL CONFEDERATION OF SOCIETIES
OF AUTHORS AND COMPOSERS). THESE ARE THE SO-
CIETIES THROUGH WHICH PUBLISHER INCOME FOR PER-
FORMANCE AND MECHANICAL ROYALTIES FLOW INTER-
NATIONALLY.

This special issue will be the most definitive report on the 63 licensing so-
cieties in 43 countries ever published in the history of music journalism.
Complete facts on each society (both in index form, for quick reference, and
in-depth narrative with historical photos):

—[ts Membership —Mechanical and Performance
—Breakdown of Membership Royaity Rates

—Annual Income —Society Expenses
—Disbursements —Key Officials of Each Society

. . and much more information within each society and each country,
such as:

—Top all-time royalty-earning indigenous songs for each society
—An outline of each country’s copyright laws, etc.

THIS ISSUE WILL BE A MAJOR FIRST, AND AN ISSUE THAT
WILL BE USED FOR YEARS AS THE INTERNATIONAL SOURCE
OF INFORMATION FOR PUBLISHING FIRMS, AUTHORS
AND COMPOSERS, RECORD COMPANIES, AND EVERYBODY
IN MUSIC.

YOUR AD IN THIS SUPPLEMENT WILL REACH EVERY
LEADING PUBLISHER, AUTHOR AND COMPOSER,
EVERY SOCIETY IN THE ENTIRE WORLD ... AND THIS
SUPPLEMENT WILL BE THE DEFINITIVE SOURCE-
BOOK—THE GUIDE FOR SUB-PUBLISHING, NEW SONG-
WRITERS, RECORD COMPANIES, AND FOR EXCHANGE
OF VITAL INFORMATION FOR YOUR INDUSTRY
THROUGHOUT THE WORLD.

DON’T MISS OUT ON A GOLDEN OPPORTUNITY WHICH
HAS THE FULL SUPPORT OF CISAC SOCIETIES IN CELE-
BRATING THEIR 50TH ANNIVERSARY WORLDWIDE.

AD DEADLINE: AUGUST 20
ISSUE DATE: SEPTEMBER 18

CONTACT YOUR NEAREST BILLBOARD
ACCOUNT EXECUTIVE FOR ADVERTISING
INFORMATION!

WwWwWwW.americanradiohistorv.com



www.americanradiohistory.com

56

JULY 31, 1976, BILLBOARD

International

Disk Prices Hit New U.K. Peak

® Continued from page 3
dor prices are already in effect and
take singles from $1.15 to $1.22.

EMTI’s price increases will raise the
cost of its singles from $1.15 to $1.24.

These increases follow those al-
ready imposed by Phonogram in the
U.K. And now Decca is currently
preparing a round of price increases
for submission to the Price Commis-
sion. CBS has its prices “under re-
view” and at least one other major is
reported to be on the verge of intro-
ducing higher recommended retail
prices.

However. despite these moves and
further increases expected in the re-

tail cost of product from other labels,
some industry observers feel that the
major causes of inflation in the
record industry are now under con-
trol.

The government’s incomes policy
isrestraining increases in labor costs
and, according to Bob Mercer, EMI
marketing and repertoire director,
most people in the industry “would
accept that we have more or less
reached the ceiling on royalties.”

Future pressure on prices. if it
comes. will stem from the cost of raw
materials and a decline in the value
of the pound against the dollar.

The nature of the market over the

Rome Riot Clouds Future
Of Rock Concerts In ltaly

By ROMAN KOZAK

ROME-—A two-day jazz-rock fes-
tival nearly ended in a riot when a
political goon squad attacked the
stage July 15 armed with clubs,
stones and iron bars. Fortunately no
one was seriously injured in the at-
tack. Security personnel and road
managers beat back the assault by
turning on chemical fire extinguish-
ers against the 30 masked assailants.

The organizers suffered about
$7.000 losses in damage to musical
instruments, broken windows in the
equipment vans and cut cables.

“These are the last rock concerts
in Italy.” said Herbie Cohen. long-
time manager of Frank Zappa who
describes himself as a “tourist” on

Laughlin’s Shakti. the Billy Cob-
ham/George Duke Band. Weather
Report. Napoli Centrale. Toni Espo-
sito and Perigeo.

This festival and a companion
event in Bologna were the first at-
tempts in a year to stage a privately
sponsored rock concert. Because of
the political situation. only concerts
sponsored by leftist groups have
been allowed to take place. Now,
however, even the leftists are having
problems with politically motivated
violence. An alternative festival in
Milan was disrupted last month by
members of the same group that at-
tacked the Rome stage. According to
the Communist Party in Rome. the

past six to 12 months has been such
that catalog sales have declined sub-
stantially. The two types of record
that are selling are chart product,
which tends to be produced by those
artists with high royalty deals. and
tv-merchandized albums which.
though often low on royalty costs.
require substantial budgets for tele-
vision time.

EMI has been drawing attention
to the price levels in other areas of
the lejsure industry and demonstrat-
ing that record prices have not risen
as much as those of other leisure
commodities.

In 1972 when price controls were
introduced, all merchandise was
given a retail price index of 100. The
index for LP records stands today at
159, but for leisure goods it has risen
to 173 and the overall retail price in-
dex has risen to 197.

“The price of records,” says EMI
director of finance. James Tyrrell.
“has risen at just over half the rate of
other merchandise.”

8-Week Strike
Ends At Orlake

LONDON-—The 115 employes in-
volved in the eight-week strike at Or-
lake, the Dagenham custom pressing
plant, returned to work last week af-
ter an agreement had been reached
with management.

The strike involved members of
the Transport and Genceral Workers
Union who were seeking a pay in-
crease and union recognition.

KUDOS ON VISIT—Recent visit of Capitol president Bhaskar Menon to Lon-
don to meet members of U.K. label team, headed by newly appointed general
manager Peter Buckleigh, coincided with Capitol’s most successful period of
British chart action since 1968, with hits by Dr. Hook, Tavares and the Beach
Boys. From left are Lois Graff, Capitol European coordinator; Menon; Leslie
Hill, EMI Records managing director; Colin Burn, EMI licensed labels general
manager; Buckleigh; Bob Mercer, marketing/repertoire director; Mike Har-
vey, Capitol label manager; Charles Webster, press officer; Debbie Bennett,
label secretary, and Robb Eden, radio promotion.

® Continued from page 54
man Wisdom Show.” There were
nine entries—Belgium (both BRT
and RTB), Holland, France, UK.,
Germany, Spain, Denmark and
Switzerland. For the UK. it was a
fifth win in the series.
* K %

SPLIT—Split *76, the traditional
three-day song competition, ended
at Trg Republike open-air arena
with singer Tereza Kesovija winning
first prize with “Sviraj Mi, Sviraj).”
composed by Nikica Kalodjera.

Second prize went to Miki Jev-

International Briefs

Straschnov, respectively secretary-
general and director ot legal affairs
at the European Broadcasting
Union, new appointments have
been announced. Dr. Regis de Kal-
bermatten becomes secretary-gen-
eral and Marcel Caze becomes di-
rector of legal affairs.

* * *

LONDON-—Transatlantic Rec-
ords and Pebble Beach Sound have
tied several links with French com-
panies in the promotion of the
Sonny Worthing single “La Belle
France.”

the tour. group, called Autonomia Operia. is Orlake manager Ray Young said: rt{:mog//ll'chilol(.hl‘s OGS 9' Stje- The French Tourist Board and
“It will be a long time before we a splinter group of nihilists and an- “The dispute has been settled and g‘.lfl lp‘l.J”ffcsdso?]g dU K;mepnu Air France have helped to make a
consider coming back to Italy.” said archists who are so far to the left of there was a staged return to work all AJLS‘ma 156, ‘aq thir “lé). ; eB ro promotional film of Worthing which
Jorn Frydenholm. representative of  the mainstream that they are consid-  last week. The strike did some dam- Kf[“,grmff)’bpfrg,rm'dn,g Njork €PO  will be used on various European
the ICO agency in Copenhagen ered fascists by more moderate left age 10 the company, of course, but | Tl‘;pl;“m. ) :1 ‘_|()I‘dje HOVROVIC. TV stations and for other promo-
which organized the package that wingers. don’t think it has created insur- T }rsl an ISLCdonl W'Enzls erﬁ tional purposes. Pernod and Gau-
brought the concerts to Italy. The two nights of the festival each mountable problems. Already. we W'F] ug‘olon and the third wit loise, for instance, are using both the
The violence in Rome came on the drew attendances of about 12.000. have been inundated with orders SIER s single and the film as part of their
second day of the two-day Paleur with tickets selling at about $2.80. from customers. We should be back = " T disco presentations, as is the Co-op-
Music Festival, promoted by David “We are all losing money on this,” into top gear again within a matter GENEVA-Following the retire- crative Society as part of its wine-
Zard and featuring John Mc- comments Frydenholm. ol days.” ment of Henrik Hahr and Georges testings.
;MM* . - P NPT P % *N z

Nice Fest
Showcases
Top Array
Of Talent

Wein: Profit Not the Goal,
But Hopes To Break Even

By MIKE HENNESSEY

NICE—Two of the most quintessential ele-
ments In jazz music—spontaneity and sur-
prise—were joyfully in evidence at the third
Grande Parade du Jazz held in the Jardin des
Arenas de Cimiez here July 8 to 18.

In terms of festival atmosphere and con-
sistently high musical standards. this was eas-
ily the most successtul Nice event yet and or-
ganizer George Wein's claim that the Grande
Parade is the best jazz festival in the world. in-
cluding Newport. cannot be lightly disnussed.

What gave this year’s Festival a far greater
appeal than that of the two previous events
was the inclusion of major jazz attractions like
Sarah Vaughan, the Dizzy Gillespie Quartet.
the Count Basic Orchestra and Art Blakey’s
Jazz Messengers. In addition, the regular pool
of musicians who were presented in various
permutations and combinations throughout
the week was of a higher overall standard than
before. thus largely climinating problems of

&

? incompatibility and disparate musical stand-

ards.

Throughout the 11 days. more than 130 mu-
sicians plaved 220 hours of music and much of
that music was on a very high creative level.
Thanks 10 some imaginative programming
(preparing the concert schedule took Wein
and associate Dick Rudhalter a total of more
than 40 hours) there were some memorable
sets and some highly productive meetings of
great musical minds.

The festival's open-air site incorporates
three stages—one in a garden setting, one lo-
cated in the remains of a Roman arena. and
one set up by a cafe and dance tloor arca.
There is continuous music throughout the eve-
ning on all three stages. each set lasting for an
hour in general. and the festivalgoers are free
to wander from stage to stage and to patronize
the hot dog stands, record stalls and even a bar
otfering fried chicken and red beans and rice,
as prepared in the deep south of France.

What sparked most of inspired musical mo-
ments this year was the idea of presenting the
major acts with special guest stars so that. at
diffcrent times. the Jazz Messengers had the
benefit of guest appearances by Eddie Dan-
iels, Lockjaw Davis. Harry Edison. Clark
Terry, Zoot Sims and Illinots Jacquet: Sarah
Vaughan and her trio had the extra support of
Joe Newman, Clark Terry and Budd Johnson:
and John Lewis appeared with the quartet of
his former boss. Dizzy Gillespie.

Most of the sets had some kind of theme and
among the most successful were the all-star
band repertory performances of the music of
Duke Ellington. Louis Armstrong. Jean Gold-
kette and Count Basic, an idea borrowed from
Newport.

Among the major highlights of the Parade
were the impeccable vocal artistry of Sarah
Vaughan-—her scat duet with Clark Terry on

TN

“Sweet Georgia Brown” and the version of
“East Ot The Sun” on which Terry and Budd
Johnson felicitously echoed her two-bar
phrases were both spontaneous masterpieces—
the superb ballad playing of Illinois Jacquet.
the greatly improved form of Buck Clayton.
playing for the first ime in seven vears and
gaining substantially in confidence after a
shaky start at Montreux. the unrelenting ebul-
lience of Gillespie and the crackling drive and
dynamics of Blakey'’s Jazz Messengers. with
outstanding solo work by Bill Hardman and
David Schnitter. beautiful bass playing from
Cameron Brown, powerfully articulate piano
from Mickey Tucker and the incomparable
swing of the master Messenger himself. Art
Blakev

Also making impressive contributions to the
collective cause of improvised jazz were Teddy
Wilson. Milt Buckner, George Duvivier. Alan
Dawson, Benny Waters. Vic Dickenson. Doc
Cheatham. Buddy Tate. Bucky Pizzarelli, Har-
old Mabern. Cootie Williams, Bud Freeman,
Milt Hinton. Dick Hyman, Marian
McPartland. Gerry Mulligan. Arvell Shaw.
Bob Wilber. Jay McShann, Percy Heath, Ma-
jor Holley and the Preservation Hall Jazz
Band.

The music was a little more limited in range
than that offered by the Montreux Festival
clectronic and avant-garde jazz were not rep-
resented—but what was played was pcrhaps
muuch closer to the true spirit of jazz in the
sense that it was largely unrehearsed and ex-
temporancous. Most guest musicians hadn’t
the remotest idea of what they were going to
play before they went on stage, but this is the
kind of challenge that a schooled. professional
jazz musician can handle, and most of them
rose 10 it admirably.

According to George Wein, more than
50.000 pcople attended the Grande Parade,

paying $4 10 $6 a night. Total talent and trans-
portation budget was in excess of $250.000.
and some of this was offset by the sponsorship
of Air Inter and Gitanes and by a $120.000
subsidy from the Nice municipality.

Says Wein: “We shall probably come close
lo breaking even, but we are not primarily con-
cerned with making money. I do this festival
mostly for my own enjoyment. We've just had
a festival in Milwaukee with Marvin Gaye, Al
Green and the Temptations. It is one of scven
this year that are set up to make money. The
jazz festivals on the other hand—Newport,
Nice and New Orleans—are not.”

The rash of summer jazz festivals in Europe
and particularly around the Mediterranean
leaves Wein with mixed feelings. because
while Montreux. Nimes, Salon de Provence.
San Sebastian. Verona. Pescara. The Hague, le
Chatelet. Perrugia. Lioret del Mar. Sitges. Fig-
ueroa and Antibes compete 1o a certain extent
with Nice. Wein aamits that he could not
present such a strong bili unless he could “lay
off” the talent to other festivals. “We couldn't
feature such big atiractions as Dizzy. Blakey.
Sarah and Basic it they weren’t 1aken up by
other jazz events. Transportation alone for
Nice runs to $95.000.”

Much of the music played at Nice was re-
corded and Wein will be making a decision as
to whether and how to make the recordings
available to the public after checking through
the tapes.

Whatever happens to the ofticial tapes, Eu-
rope is likely to be flooded with unofficial

recordings, to judge from the high incidence of

cassette and recl-to-recl recorders in operation
during the sets. On some occasion there were
more mikes in evidence then you'd expect to
see at an Irish wedding.

e
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PLUGGED TO MILLIONS

Olympian Sales Reported
For ‘Games’ Music Album

By MARTIN MELHUISH

MONTREAL-Polydor Ltd. has
shipped platinum an album of the
music of the ceremonies for the
Games of the XXI Olympiad. The
music was heard on television by
millions of people around the world
during the opening ceremonies of
the Olympics July 17.

The musical score was adapted
from a composition by the late
French-Canadian composer Andre
Mathieu.

The concept of adapting this
Mathieu composition was suggested
by Andre Morin. artistic advisor 1o
the organizing committee for the
1976 Olympic games. It was the
committec’s responsibility o select
music that would maintain Olympic
traditions and enhance the spirit of
international brotherhood.

This concept represents a depar-
ture from past Olympic games where
the music combined the national
and musical traditions of each par-
ticipating country. At the Montreal
games, all delegations shared the
same music. Each movement 1s re-
lated to the others in order to pro-
vide a sensc of unity: the trumpet
fanfares. cantatas and ballets are
woven into one whole.

‘Roller’ Contest
Run By Capitol

NEW YORK-—A radio giveaway
contest backing the Bay City Rollers
in Canada swung into action July
19.

The giveaway, coordinated by
Capito! Records-EMI of Canada,
will result in winners receiving an
autographed picture of the group, its
“Rock ’'n" Roll Love Letter” album
and the pen which the Rollers used
to sign the LP.

Participating stations include
CFUN, Vancouver: CHAB, Moosc
Jaw: CFRW, Winnipeg: CKY, Win-
nipeg: CKCY, Sault Ste. Marie:
CJBK. London: CKOC, Hamilton:
CKPT, Peterborough: CKLC,
Kingston, and CFRA. Ottawa. De-
pending on the station, the contest
runs from one to four weeks.

Vannelli Is Tired,
Tour Scrubbed

MONTREAL-Gino Vannelli
has cancelled his planned Canadian
tour duc to fatigue and the depar-
tures of drummer Graham Lear and
keyboard player Richard Baker
from his band. Baker has joined
Gary Wright’s Band. while Lear is
considering offers from a number of
acts.

Vannelli was to have played a
number of Olympic dates on the
tour and was named Canada’s offi-
cial musical ambassador to the
games.

Vannelli returned from England
recentty where he recorded his new
album for A&M “Gist of the Ge-
mini” at the Air Studios. The LP was
co-produced by Gino and Joe Van-
nelli and Jeff Emerick. who engi-
neered on the session. The album is
being rush released by A&M.

Vannelli is currently in Portland
rehearsing with new members of the
band. A 65-day tour of the US. is
planned for later this year.

BILLBOARD IS BIG
INTERNATIONALLY

Producer Andre Perry was asked
to undertake the project at Le Studio
just north of Montreal in Morin
Heights. Perry worked on the proj-
ects with Victor Vogel, the Montreal
musician who wrote the arrange-
ments. and Art Phillips, who did the
orchestrations. Sound enginecr
Mike Thompson was flown in from
England for the project.

An orchestra of 80 pieces was used
in the recording, as well as a chorus
of 150. More than 250 hours were re-
quired for recording and mixing.

The total musical program is 4
hours and 45 minutes in length
and is divided into music for
the opening ceremonies and the
grand finale. The opening is in five
movements. each lasting 15 minutes
with a drum loop or interlude be-
tween each to provide the flexibility
nceded to make the musical score
conform exactly to the march of the
athletes.

The album contains highlights
from the musical score, including
marches. ballets and choral works.

Tim Harrold. president of Poly-
dor. felt that it was a fitung project to
celebrate the company’s anniver-
sary. It is their 1Oth year in Mon-
treal.

Following the relcase of the
Olympic record. Polydor will release
a new recording on the Deutsche
Grammophon label of Andre Math-
icu’'s “Concerto Quedecois™” and
“Rhapsodic Romantique.” The al-
bum features Rafael de Burgos and
the Montreal Symphony. with Phil-
ippe Entremont as piano soloist.

Polydor shipped over 150.000
copies of the Olympic record the first
wecek 10 15.000 points of sale in Que-
bec alone.

2 FM Stations
Given Approval

OTTAWA-Two FM licenscs
recently given approval by the Ca-
nadian Radio and Television Com-
mission will likely scrve to give pro-
gressive, classical. jazz and folk
music sales in Canada a shot in the
arm.

The two stations. CHEZ-FM in
Ottawa and CKIN-FM in Rich-
mond Hill, both have indicated that
they intend to run with a progressive
music format.

President of CHEZ-FM in Ottawa
is Harvey Glatt. The program direc-
tor is Tim Thomas. CKIN-FM in
Richmond Hill. a small town just
north of Toronto. is owned by Allan
Slaight. Dave Charles is program di
rector.

CHEZ-FM islooking ata Novem-
ber airdate. CKIN-FM has not indi-
cated at this point when they will go
on the air.

Plan A&R Seminar

TORONTO—-The Canadian
Recording Industry Assn. will hold
an a&r seminar here in October.

Panelists. who have yet to be se-
lected. will come from the legal. a&r.
production, engineering and man-
agement fields from Canada and the
Us.

Topics to be discussed include
a&r. 1ts function and purpose: pre-
production, including screening po-
tential product. finding talent. how
to approach a record company and
contracts; and production. which
will cover the functions of recording,
mixing, mastering, pressing and lac-
quering.

Canada

French Labels
Launch Awards

MONTREAL — L’Association
Quedecoise des Producteurs de
Disques Inc. (AQPD) will set up its
own French language awards system
in Quebec apart from the Junos.
They will be known as the Le Grand
Prix du Disque Quedecois.

The AQPD, headed by Yvan Duf-
refne of London Records French
product division in Montreal. is
made up of 34 independent French-
Canadian record labels. The awards.
which will be held at the Place des
Arts. will take place in October. The
AQPD is currently negotiating with
the CBC French language network
for coverage of the event, but they
would prefer that the show be inde-
pendently produced and then sold
to the network.

COJAZZ Sound By

Custom Audio Firm

NEW YORK-—Providing sound
for COJAZZ 76. a series of jazz con-
certs held in the three Olympic cities
of Montreal. Kingston and Sher-
brooke. was John Francombe’s Cus-
tom Audio Scrvices of State College,
Pa.

It was inadvertently reported here
that Fedco Sound handled sound
chores. Fedco did participate. but
only in the capacity of working live
remote dutics for a forthcoming
Blood. Sweat & Tears’ album.

Chuck Camroux, station manager
for CFTR radio in Toronto, has

been appointed vice president of

programming for the AM radio sta-
tions of Rogers Broadcasting Lid.
With his new responsibilities. Cam-
roux will be totally in charge of the
on-air aspects of all Rogers radio
stations which include CFTR. To-
ronto: CHAM. Hamilton: CKJD.
Sarnia: and CHYR, Leaminton.
Camroux has wide experience in ra-
dio and has been programming
since 1961. He joined Dancy Broad-
casting in 1968 and stayed with the
company through its amalgamation
with Rogers Broadcasting. He was
station manager of CHAM, from
1970 untl 1973. when he became
station manager and program direc-
tor for CFTR radio in Toronto.
Doug Pringle, one of the founding
members of CHOM-FM in Mon-

~Canada Tuntable |

treal, has left that station to spend
more time in his own company.
Media Collage. in Montreal.
Pringle. who had one of the highest
rated morning shows in the Mon-
treal market. intends to syndicate a
progressive rock show to be pro-
duced at Media to stations in North
America. Media Collage is a part-
nership between Pringle producer
Peter Hall, Hall Wittes and Donald
Shapiro.

Dennis Kayshap appointed mar-
keting administration manager for
Capitol Records-EMI of Canada
Lid. Kayshap joined Capitolin 1971
as financial analysist, left after 2
years, and returned in July 1974 as
assistant to the vice president in
charge of finance. Kayshap will be
responsibile for control of advertis-
ing expenses, and preparing and
monitoring budgets.

From The
Music Capitals

_Of The World |

Thundermug have just completed a
tour of Ontario and the Maritimes. On the
Manitimes dates they appeared with April
Wine. ... Arthur Schwartz, internationally
known American composer was the speaker at
this year's CAPAC Macmillan Lecture offered in
cooperation with the Summer School Of the
Royal Conservatory of Music. The heart of
Schwartz's talk was the development of the
American musical theater in the 20th century.
Musical illustrations and anecdotes about the
great composers and lyricists who contributed
vastly to its repertoire were presented
Shawn Phillips recently completed six dates in
Ontario and Quebec co-presented by Concert
Productions International and Donald K. Donald
Productions. The two companies also co-pro-
moted six dates for Gentle Giant with Starcastle
in the Maritimes, Quebec and Ontario. . . . Todd
Rundgren appeared for CPI at Massey Hall June
25. .. .Dave Coutts, president of Smile Records
in Canada, has asked Lenny Silvers, president of
Amherst Records, that the release of J. lan
McLean’s single “Has Anybody Seen America?”
not be given a simultaneous release in Canada.
It seems that Smile, the publisher of the song,
contends that a version released almost two
years ago in Canada received such mixed reac-
tion from Canadian programmers that Coutts is
skeptical of its acceptance in Canada even
though music and lyrics are Canadian content.

.. Boot Records has released a double musical
autobiography by Justin Thomas entitled “How |
Overcame My Fear Of Whores, Royalty, Gays,
Teachers, Hippies, Psychiatrists, Athletes,
Transvestites, Clergymen, Police, Children, Bull
ies, Politicians, Nuns, Grandparents, Doctors,
Celebrities, Gurus, Judges, Artists, Critics, Moth-
ers, Fathers, Publishers And Myself.” ... On
June 16, RCA gave a special audition for the
media of The Good Brothers’ new album at RCA
Studios. Immediately after, those in attendance
were bussed to one of Toronto’s top restaurants
for dinner then on to the El Mocambo to see the
band in concert. . . . Aquitaine Records, the new
classical label formed by Eleanor Sniderman,
and CBS Records of Canada held a reception in
the Variety Club room of the Royal York Hotel
July 15 to introduce the label to the media
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Puerto Rican Sales in a Slump

SAN JUAN-—Puerto Ricos $10
million record business was not
spared by the recent recession. From
what one of the island’s largest
record retailer and wholesale outlets
has to say, record stores are gener-
ally hurting from reduced records
sales and even with an improved
economic situation grosses are still
below 1973 levels.

*“All economic fluctuations are re-
flected in record sales,” says Felix
Martinez Vela, president of Juan
Martinez Vela, Inc.,, a company his

By LORRAINE M. BLASOR

father started in Old San Juan back
in 1936.

Martinez attributes this to the fact
that 11 buyers of records are not the
rich, who have other diversions. but
middle and lower class people.” And
when the price of this kind of enter-
tainment goes up, as it has in the past
two years as a result of oil crisis-in-
duced production cost increases
(where a new release cost $3 in 1974,
it is now marketed at $6), the de-
mand inevitably drops. Martinez
says.

Billbeard SPECIAL SURVEY For Week Ending 7/31/76_,
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_se-=sHot Latin LPs’

i

POPLPs

SALSALPs

This TITLE-Artist, Label &
Week | Number (Distributing Label)

This TITLE—Artist, Label &
Week | Number (Distributing Label)

1 CAMILO SESTO
Amor Libre, Pronto 1013

2 | YOLANDITA MONGE

Floreciendo, Coco 123

3 EYDIE GORME
La Gorme, Gala 2001

4 1 JULIO IGLESIAS
El Amor, Alhambra 23

5 | RAUL MARRERO
Apt. =2, Mericana 135

6 | BOBBYCAPO

Simplemente Amor, Mericana 137

7 | IRIS CHACON

Iris Chacon, borinquen 1298

8 | MARCO ANTONIO

Tiempe Y Destiempo. Arcano 13316

9 MORRIS ALBERT
Dime, Audio Latino 4085

10 | SOPHY

Sentimientos. Velvet 1494

1 PACHECO
El Maestro, Fania 00485

2 EDDIE PALMIER}
Unfinished Masterpiece. Coco 120

3 PETE EL CONDE
Pete Et Conde, Fania 489

4 FAJARDO
Charanga Roots, Coco 124

5 CHARANGA 76
Charanga 76. TR 119X

6 BOBBY RODRIGUEZ
Beautiful Band, Vaya 43

7 CHEO FELICIANO
The Singer, vaya 48

8 CONJUNTO CANDELA
Conjunto Candela, Combo 2002

9 CHOCOLATE
En El Rincon, Salsoul 4108

10 TIPICA IDEAL
Vamonos Pa Senegal. Artol 6004

INCHICAGO

POP LPs

SALSALPs

1 | CAMILO SESTO
Amor Libre, Pronto 1014

2 | JULIO IGLESIAS
Et Amor, Athambra 23

3 YOLANDA DEL RIO
Se Me Olvido Otra Vez, Arcano 3283

4 | YOLANDITA MONGE

Floreciendo, Coco 123

5 | VICENTE FERNANDEZ

Vicente Fernandez, Caytronics 1450

6 | LOS PASTELES VERDES
Voi. Hl, Gema 5027

7 | FREDDY'S
Freddy's, Peerless 10027

8 | MORRIS ALBERT
Dime, Audio Latino 4085

9 | RAUL MARRERO
Apt. =2, Mericana 135

10 | JUAN GABRIEL
Con El Mariachi, Arcano 3283

1 | CHARLIE PALMIERI

Impuisos, Coco 118

2 | EDDIE PALMIER!
Unfinished Masterpiece, Coco 120

3 | PACHECO
Ei Maestro, Fania 00485

4 | GRUPOFOLKORICO
Concepts in Unity, Salsoul-2-4000

5 | MARK DIAMOND
Beethoven's V, Cotique-1075

6 | TIPICANOVEL
Tipicante, TR-114X

7 | CHEO FELICIANO
The Singer, Vaya 48

8 | FAJARDO
Charanga Roots, Coco 124

9 | CHOCOLATE
En El Rincon, Salsoul 4108

10 | ISMAEL MIRANDA
Este Es, Fania 480

THE WORLD’S GREATEST SALSA BAND!
The Fania Al Stars!

“Salsa Caravan 76"

August 6th New York Madison Sq. Garden

- _

... and on to Chicago, Puerto Rico,
Santo Domingo, Japan (six shows!)
Los Angeles and San Francisco!

Producer: JERRY MASUCCI/
Musical Director: JOHNNY PACHECO

Dist.: R & J Records, New York, N.Y. 10034 (212) 942-8185
Allied Wholesale: Calle Cerra, 610 Santurce, P.R. 00927 (809) 725-9255

Martinez Vela, for example, regis-
tered peak sales in 1973 but since
then record sales have gone down
20%. This year the situation seemed
o improve between January and
April, but come May and June sales
plummeted. according to Martinez.

Will sales improve during the rest
of the year? Martinez feels it’s un-
predictable. “Nobody knows any-
thing in this business. That’s what
makes it interesting.” he says. But
from what he can foresee, sales will
probably continue to lag until next
year.

Though shrunk, the market is still
very much alive. “There has always
been a market in Puerto Rico for
music and records. Puerto Ricans
like to be up to date with the latest in
music,” says the record store owner.

Proof of this is that Martinez Vela
last year retailed $200.000 worth of
records and wholesaled $500.000 to
close to 200 clients. (In addition to
records, Martinez Vela also sells mu-
sic equipment and cameras).

Martinez Vela buys 60% of its rec-
ords from record distributors on the
island such as Allied Wholesale,
Kaytronics and Distribuidora Uni-
versal. The rest comes directly from
the states or local record producers.

The tendency in the last few years.
says Martinez, has been to reduce
the inventories of both classical and
American music due to a decreased
demand for these types of music.
“Once the sales pick up we will ex-
pand the inventories again,” he says.
Meanwhile, the biggest seller is
salsa.

Martinez Vela has a certain claim
o fame for having established the
first recording studio on the island in
the World War Il years. Although
radio stations had facilities for
recording. Martinez points out that
none of the studios was adequate for
making recordings of big orchestras.
like the one of Rafael Munoz.

The studio, however, was short
lived. Martinez claims that at the
end of 1942, U.S. Army officials told
his father he had to sell all the equip-
ment because of a war emergency or
face confiscation. Juan Martinez
Vela opted to sell.

In 1949. two years after the store
was incorporated, Martinez Vcla
again established a recording studio.
But this time he also set up a record
factory, among the first ones on the
island. under management of a new
corporation formed for the purpose,
Puerto Rico Records.

In the *50s, according to Martinez,
the factory exported copiously to
Latin American countries like Vene-
zuela, Colombia, Panama and Santo
Domingo. Also to the states.

At that time they had some of the
top Puerto Rican artists and groups
under contract: Felipe Rodriguez,
Trio Vegabajeuno, Duo Irizarry de
Cordoba, Avelino Muunoz and Jose
Luis Monero. (The only one still un-
der contract is Monero).

In the early '60s, however. the
Latin American market began to
close to exports since Latin countries
established their own record com-
panies. “We lost half our volume,”
says Martinez.

This adverse situation was some-
what balanced by the fact that
record companies began to establish
on the island enabling the factory to
do their pressing, says Martinez.

But the worst was not over yet. Ac-
cording to Martinez, the factory had
represented various foreign record
manufacturers such as Musart, Co-
lumbia Records. Peerless of Mexico,
Sonus of Venezuela, Sonolux of Co-
lombia and EMI of England.

www.americanradiohistorv.com

| LatinScene

LOS ANGELES

Harvey Averne, president of Coco Records,
visited Los Angeles earlier this month accom-
panied by his company's newly acquired star,
vocalist Danny Rivera. Formerly with Velvet Rec-
ords, Rivera has built an enormous following in
his native Puerto Rico and Averne hopes to du-
plicate the success in US. To start. Rivera
recently recorded an album, scheduled for Janu-
ary release, with Eydie Gorme whose own recent
Coco release, “La Gorme,” makes an impressive
contribution to her Latin music career.

Following Eydie's lead, husband Steve Law-
rence will record his first LP in Spanish, aiso for
Coco. . .. Averne is focusing efforts to bring ma-
jor American artists into the Latin music field.
He says Don Costa has done arrangements on
the Rivera-Gorme collaboration and he has also
interested his old friend Charlie Fox to focus his
composing talents on a Latin project along salsa
lines in collaboration with famed lyricist Nor.
man Gimble.

Caytronics last week introduced what it is
calling a first in the Latin tape industry: special
90-minute 8-tracks featuring top artists Vicente
Fernandez, Trio Los Panchos, Leo Dan, Javier
Solis, Las Hermanas Huerta and La Sonora San-
tanera. Offered as a three-tape-in-one special,

each 8&-track contains three previously released
albums. The new tapes are being offered to re-
tailers here along with a specially designed, self-
locking display unit that hoids 50 tapes.

Cayie Industries signed the immensely popu-
lar Mexican vocalist Angelica Maria whose new-
est album, on Pronto label, was released last
week. . .. Gerardo Reyes, another Cayre attrac-
tion, will appear at the Million Dollar Theater in
a 10-day engagement beginning July 30, sharing
the bill with Chayito Vaidez and Luis Perez
Masa.

Salsa continues its popularity increase on the
West Coast. Fania's Victor Callo was here last
week meeting with Edmundo Perez of E&G Pro-
ductions to search for improvement of record
distribution in the burgeoning salsa market. Pe-
vez, who handles distribution here for most salsa
companies, has recently expanded his facilities
and opened new offices under the name Amigo
Record Distributors. The company just secured
distribution agreements with the Puerto Rican-
based Yelvet label and the newly independent
TH {abel which features La Dimension Latina, a
Venezuelan salsa group that made a strong im-
pact when it appeared here earlier this year with
El Gran Combo.

AGUSTIN GURZA

New CBS Focus On Latin

® Continued from page 4

terchange. Spain is not involved in
the breakdown, but its presence is
felt because of its natural language
ties to all. except Brazil.

With Villareal at the top of the
lask force. the Northern. Central
and Southern zones are directed by
Ruben Chaves, Guillermo Lopez
and Juan Truden, respectively.
Chaves supervises Mexico and the
Latin area of the U.S.: Lopez han-
dles three direct companies plus af-
filiates in Colombia, Central Amer-
ica. Venezuela. Bolivia. Ecuador,
Peru and the Dominican Republic
(last four being the independent
ties): while Truden takes care of
Brazil. Argentina. Chile and Uru-
guay. Paraguay is taken cuare of by
direct servicing out of Argentina.

Besides its drive to expand busi-
ness in the existing territories (CBS
will not make any more moves (0
open wholly owned branches in
Latin America). Villareal revealed at
the opening session that “we're cur-
rently underway in negotiating for
interchange with Cuban music.” He
did not go into any specifics about
the plans for picking up product
from the Caribbean communist
country (which has only one com-
pany representing all artists and
publishers).

OLA actually has been growing
since its inception in 1962. but now it
has reached a point of putting it all
together in a homogeneous manner,
Villareal stated.

“It has not been an easy road,” he
continued, “but we have now found
the right ‘specialists’ to make things
happen in the coordination of this
fast territory.”

One of the key moves lately has
been the moveup of Fritz Hentschel
from the Brazilian CBS setup to that
of director of marketing for OLA.
Others in the lineup are: Jose R.
Bustillos, business affairs; engineer-
ing: Adolfo Cortez, financial con-
troller: Carlos Villareal, staff assist-
ant. All are based at OLA’s main
office in Mexico City.

Villareal proceeded to explain
that nonc really has executive states.
“OLA sets the policy and targets:
they simply execute them.” he
added. “The sights we have set for
ourselves will be national, as well as
international.” The exccutive then
added an extra dimension in that the
latter two facets of the operation
would also be “mixed” in every
single area.

In getting into the transnational

prohlems of a company such as CBS
in so many developing countries,
Villareal. who was one of the key
personnel to introduce CBS into the
Latin world in 1947, spoke of the
great export being a “big aid to tour-
ism.” At onc of the many product
presentations. he interwove the nec-
essity of developing a heavy pro-
gram of an international catalog.
specifically in the Latin world bloc.

Besides the potent roster of top
sellers which come from Spain, Vil-
lareal mentioned big names are
starting 10 arise in this part of the
world. In addition to such CBS en-
tries as Vicente Fernandez. Angelica
Maria. Manoella Torres and Gual-
berto Castro hitting in other coun-
tries apart from Mexico. mention
was made about possibly one of the
strongest CBS names on the mar-
ket—Roberto Carlos. whose numer-
ous LPs have sold into the millions
over the past 10 years.

“The fact that we can easily com-
municate with all of these countries
in our market.” Villareal said at the
sccond day’s session. “‘compels us to
change for better development and
modern intercompany communi-
cations.” Using Carlos as an ex-
ample. he stated that the Brazilian
really broke through the market
when he started to record in Span-
ish. Argentina was his first testing
ground. “and now he is starting to
spread throughout the world.” He
indicated that. besides English, steps
are being taken to record him in Ital-
1an, after that in Germar tor those
particular markets and the CBS op-
erations in those countries.

He generalized to his staff that
achieving an even balance of a 50-50
ratio of national to international
product does not come overnight.
Venezuzla. one of CBS’ latest foot-
holds, established four years ago.
had to start with “strictly inter-
nationa!” music at that time. “We
are now building up our own roster
there—and successfully fighting to
do the same all over.”

The CBS personnel gave individ-
ual reports on airplay, taxations by
the government. coordination with
the various music societies, coordi-
nation with the various music so-
cieties. keeping up with the demands
of the market. among varied topics,
The biggest interchange of ideas,
and one which had a compelling ef-
fect on all, was the sustaining nui-
sance of “piracy” existing in varied
forms throughout all of Latin Amer-
ica.
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DON'T GO BREAKING MY HEART—
“Elton John/Kiki Dee (Rocket)—
Big Pig (Gus Dudgeon)

A LITTLE BIT MORE—Dr. Hook
{Capitol)—Bygosh Music (Ron
Haffkine/Waylon Jennings)

THE ROUSSOS PHENOMENON—
Demis Roussos (Philips)—MAM/
Britico (Demis Roussos)

YOUNG HEARTS RUN FREE—Candi
Staton (Warner Bros.)—Warner
Bros. (Dave Crawford)

KISS AND SAY GOODBYE—
Manhattans (CBS)—April
(Manhattans)

MISTY BLUE—Dorothy Moore
{Contempo)—Intersong (Tom
Couch/James Stroud)

YOU TO ME ARE EVERYTHING—
*Real Thing (Pye)—Screen Gems
(Ken Gold)

YOU'RE MY BEST FRIEND—*Queen
(EMI1)—B. Feldman (Roy Thomas
Baker /Queen)

IT ONLY TAKES A MINUTE—°100
TON and a FEATHER (Jonathan
King) (UK)—Anchor (J.K.)

LET'S STICK TOGETHER—“Bryan
Ferry (Island)—United Artists (C.
Thomas/B. Ferry)

YOU ARE MY LOVE-—*Liverpool
Express (Warner Bros.)—Warner
Bros./Moggie (Hal Carter/Peter
Swettenham)

HEAVEN MUST BE MISSING AN
ANGEL—Tavares {Capitol)—Heath
Levy (Freddie Perren)

THE BOSTON TEA PARTY—
“Sensational Alex Harvey Band
(Mountain)—lger/Panache (David
Batchelor)

YOU JUST MIGHT SEE ME CRY—
“Qur Kid (Polydor)—B. Mason/
Cookaway (Tony Sellers)

MAN TO MAN—*Hot Chocolate
(RAK)—Chocolate/RAK (Mickie
Most)

TONIGHT'S THE NIGHT—*Rod
Stewart (Riva)—Copyright Control
(Tom Dowd)

LEADER OF THE PACK—Shangri Las
(Charly /Contempo)—Robert
Mellin (Redbird)

GOOD VIBRATIONS—Beach Boys
(Capitol)—Rondor (Beach Boys)

BACK IN THE USSR—*Beatles
(Parlophone)—Northern (George
Martin)

| LOVE TO BOOGIE—*T. Rex (EMi)—
Wizard (Marc Bolan)

NOW S THE TIME—Jimmy James &
The Vagabonds (Pye)—Subiddu/
Chappells (Biddu)

LOVE ON DELIVERY—Billy Ocean
(GTO)—Black Sheep/Heath Levy
(Ben Findon)

HARVEST FOR THE WORLD—Isley
Bros. (Epic)—Carlin (Isley Bros.)

| RECALL A GYPSY WOMAN—Don
Witliams (ABC)—Nems (Allen
Reynolds/Don Williams)

JEANS ON—*David Dundas (Air)—
Air (Air)

ME AND BABY BROTHER—War
(Island)—Carlin (Jerry Goldstein)

MYSTERY SONG—Status Quo
(Vertigo)—Shawbury (Status Quo)

NO CHARGE (NO CHANCE)—*Billy
Connolly (Polydor)—London Tree
(Phil Coulter)

THE BOYS ARE BACK IN TOWN—
*Thin Lizzy (Vertigo)—Pippin The
Friendly Ranger (John Alcock)

A FIFTH OF BEETHOVEN —Walter
Murphy (Private Stock)—RFT
Music (RFT)

WHAT A WONDERFUL WORLD—
Johnny Nash (Epic)—Kags (Sonny
Limbo/Micky Buckins)

ONE PIECE AT A TIME—Johnny
Cash/Tennessee Three (CBS)—
London Tree (Charlie Bragg/Don
Davis) (W. Kemp)

| THOUGHT T TOOK A LITTLE
TIME—Diana Ross (Tamla
Motown)—Jobete London (Michael
Masser)

HEART ON MY SLEEVE—*Gallagher
& Lyle (A&M)—Rondor (David
Kershenbaum)

SILLY LOVE SONGS—*Wings
(Parlophone)—McCartney Music/
ATV (Paul McCartney)

ROCK AND ROLL MUSIC—Beach
Boys (Reprise)—Jewel (Brian
Wilson)

(Shake Shake Shake) SHAKE YOUR
BOOTY—K.C. & The Sunshine
Band (Jayboy)—Sunbury (K.C./
Finch)

MY SWEET ROSALIE—*Brotherhood
Of Man (Pye)—Tony Hiller/ATV
{Tony Hiller)

AT THE HOP—Danny & The Juniors
(ABC)—Yale (Danny & The
Juniors)

COMBINE HARVESTER—*Wurzels
(EMI)—Keith Prowse (Bob
Barrett)

41 37 | NEED TO BE IN LOVE—Carpenters
(A&M)—Rondor (Richard & Karen)
42 43 TUBULAR BELLS—Champs Boys
(Philips)—Virgin (MCPS) (Patrick
Boceno)
43 46 WHO'D SHE COO—Ohio Players
(Mercury)—Chappelis (Ohio
Players)
44 47 WHAT I'VE GOT IN MIND—Billie Joe
Spears (United Artists)—(Larry
Butler)
45 21 THE CONTINENTAL—Maureen
McGovern (20th Century)—
Warner Bros. (Carl Maduri)
46 — DR. KISS KISS—5000 Voits
(Philips)—Hensley/Intersong
(Tony Eyres)
47  — IN ZAIRE—*Johnny Wakelin (Pye)—
Francis Day & Hunter (S. Elson/
K. Rossiter)
48 — SOUL SEARCHIN' TIME—Trammps
(Atlantic)—Anchor
49 50 SIDE SHOW—*Chanter Sisters
(Polydor)—Cookaway / Cauliflower
(Roger Cook/Greg Jackman)
50 — IT'S TEMPTATION—Sheer Elegance
(Pye)—Grade/Lynton/ATV (P.
Grade/P. Lynton)
BRITAIN
{Courtesy: Music Week)
LPs
This  Last
Week Week
1 3 20 GOLDEN GREATS—The Beach
Boys (EMI)
2 4 CHANGESONEBOWIE—David Bowie
(RCA)
3 1 A NIGHT ON THE TOWN—Rod
Stewart (Riva)
4 2 GREATEST HITS—Abba (Epic)
5 6 FOREVER & EVER—Demis Roussos
(Philips)
6 8 LAUGHTER AND TEARS—Neil
Sedaka (Polydor)
7 14 PASSPORT—Nana Mouskouri
(Philips)
8 7 HAPPY TO BE—Demis Roussos
(Philips)
g 5 A KIND OF HUSH—Carpenters
(A&M)
10 10 BEAUTIFUL NOISE—Neil Diamond
(CBS)
1 —  OLIAS OF SUNHILLOW—Jon
Anderson (Atlantic)
12 11  WINGS AT THE SPEED OF SOUND
(Parlophone)
13 9 UVE IN LONDON—John Denver
(RCA)
14 15 A LITTLE BIT MORE-Dr. Hook
(Capitol)
15 21 COMBINE HARVESTER—Wurzels
(One Up)
16 20 ROCK 'N ROLL MUSIC—Beatles
(Parlophone)

17 13 JAIL BREAK—Thin Lizzy (Vertigo)
18 16 FRAMPTON COMES ALIVE—Peter
Frampton (A&M)

19 12 INSTRUMENTAL GOLD—Various
Artists (Warwick)

20 - 17 THE BEST OF GLADYS KNIGHT &
THE PIPS (Buddah)

21 18 GREATEST HITS—Eagles (Asylum)

22 23 MUSIC OF AMERICA—Various
Artists (Ronco)

23 25 DIANA ROSS (Tamia Motown)

24 24 BREAKAWAY—Gallagher & Lyle
(A&M)

25 19 ONE MAN SHOW—Mike Harding
(Philips)

26 35 A NIGHT-AT THE OPERA—Queen
(EMI)

27 32 I'M NEARLY FAMOUS—CIiff Richard
(EMI)

28 — ALICE COOPER GOES TO HELL
(Warner Bros.)

29 22 KING COTTON—Fivepenny Piece
(EMI)

30 30 SIMON & GARFUNKEL'S GREATEST
HITS (CBS)

31 — 15 BIG ONES—Beach Boys (Reprise)

32 42 THE DARK SIDE OF THE MOON—
Pink Floyd (Harvest)

33 — HOW DARE YOU—10 C.C. (Mercury)

34 50 TUBULAR BELLS—Mike Oldfield
(Virgin)

35 38 ATLANTIC CROSSING—Rod Stewart
(Warner Bros.)

36 44 | ONLY HAVE EYES FOR YOU—
Johnny Mathis (CBS)

37 28 RAINBOW RISING—Ritchie
Blackmore (Polydor)

38 —  WIRED—Jeff Beck (CBS)

39 48 GREATEST HITS VOL. 1—Don
Williams (ABC)

40 27 FLY LIKE AN EAGLE—Steve Miller
Band (Mercury)

41 33 SOUVENIRS —Demis Roussos
(Philips)

42 26 AGENTS OF FORTUNE—BIue Oyster
Cult (CBS)

43 —  GREATEST HITS—Barry White (20th
Century)

44  —  FOUR SYMBOLS—Led Zeppelin
(Atlantic)

45 29 BLACK & BLUE—Rolling Stones
(Rolling Stones)

46 40 SOME OF ME POEMS & SONGS—
Pam Ayres (Galaxy)

47 43 BELLAMY BROS.—(Warner Bros.)

48 34 THE BEST OF JOHN DENVER (RCA)

49 — THE BEATLES 1967-1970
(Parlophone)

50 45 DESIRE —Bob Dylan (CBS)
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WEST GERMANY

{Courtesy Musikmarkt)
*Denotes local origin
SINGLES

k

LET YOUR LOVE FLOW—Bellamy Brothers
(Warner)—Giobal

EIN BETT IM KORNFELD—?Jurgen Drews
(Warner)—Global

DIE KLEINE KNEIPE—*Peter Alexander
(AriolaD—Vabo/Melodie der Welt

FERNANDO—Abba (Polydor)—Union/
Oktave/SMV

GIRLS, GIRLS, GIRLS—Sailor (Epic)—
Chappell

SCHMIDTCHEN SCHLEICHER—Nico Haak
{Philips)—Hanseatic/Intersong

SAVE YOUR KISSES FOR ME—Brotherhood
of Man (Pye/Ariola)—Arends

GEORGIE—Pussycat (EMI{ Electrola)—Roba

RIVER LADY (A Littlte Goodbye)—Roger
Whittaker (Aves)—Slezak

LIEDER DER NACHT—*Marianne
Rosenberg (Philips)—Radio Tele/Intro

LPs

k

DAS VIERTE PROGRAMM—Otto (Ruessi
Raeckords/EMI)

THE BEST OF ABBA—(Polydor)

20 ORIGINAL TOP HITS—Various Artists
{Polystar/DGG)

TROUBLE—Sailor (Epic)

WIM THOELKE PRAESENTIERT: DER
GROSSE PREIS—Various Artists (Ariola)

20 NUMBER 1 HITS—Various Artists
(Ariola)

GREATEST HITS—Simon & Garfunkel
(CBS)

AMIGOS—Santana (CBS)

THE BEST OF ROGER WHITTAKER—
{Aves/Metronome)

FIRST OF ALL—Pussycat (EMI)

JAPAN

(Courtesy of Music Labo, Inc.)
*Denotes local origin
As Of 7/19/76
SINGLES

Week

1

2

10

11

12

13
14

16

17
18

19

20
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YOKOSUKA STORY—*Momoe Yamaguchi
(CBS/SONY)—Tokyo

BEAUTIFUL SUNDAY—Daniel Boone
(Disco)—Toshiba

AKAI HIGH-HEEL—*Hiromi Ohta (CBS/
Sony)—Watanabe

WAKATTEKUDASAI—*Akira Inaba (Disco)—
Yamaha

KIRAMEKI—*Goro Noguchi (Polydor)—Fuiji,
NP

YAMAGUCHI-SAN CHI NO TSUTOMU-
KUN—*Kazue Saito (Philips)—Zero

YAMAGUCHI-SAN CHI NO TSUTOMU-
KUN—*Hiroshi Kawahashi (Columbia)—
Zero

SOUL DRACULA—Hot Blood (Overseas)—
Shinko

NATSUNI GOYOUJIN—*Junko Sakurada
(Victor)—Sun

KOIBITO SHIKEN—*Chieko Matsumoto
(Canyon)—NET, PMP

KITANO YADOKARA—*Harumi Miyako
(Columbia)—Columbia

GANPEKI NO HAHA—*Yuriko Futaba
(King)—Teichiku

JAGUAR—*Hideki Saijo (RCA)—Geiei

BEAUTIFUL SUNDAY—*Seiji Tanaka
(Victor)—Toshiba

HARU URARA—*Masamitsu Tayama
(Canyon)—Nichion

BONGAERI—*“Masatoshi Nakamura
(Columbia)—Kitty, NTV

WAKARE—*Akira Inaba (Disco)—Yamaha

KITA SAKABA—*Hiroshi Itsuki
{Minoruphone)—Noguchi

SASAYAKA NA KONO JINSEI—*Kaze
(Crown)—CMP

NATSUGA KITA—*Candies (CBS/Sony)—
Watanabe

ITALY

(Courtesy Germano Ruscitto)
As Of 7/13/76
SINGLES

AMIGOS—Santana (CBS—MM)

DESIRE—Bob Dylan (CBS—MM)

LA BATTERIA, IL CONTRABBASSO—Lucio
Battisti (Numero Uno—RCA)

A LOVE TRILOGY—Donna Summer
{Durium)

BUFFALO BiLL—Francesco De Gregori
(RCA)

LA TORRE DI BABELE—Edoardo Bennato
(Ricordi)

GAROFANO ROSSO—Banco Mutuo
Soccorso (Ricordi)

ARIA PULITA—Luciano Rossi (Ariston)

SILVER CONVENTION—Silver Convention
(Durium)

LET THE MUSIC PLAY —Barry White
{Phonogram)

BLACK AND BLUE—Rolling Stones (Roiling
Stones)

WISH YOU WERE HERE—Pink Floyd
(Harvest—EMI)

PRESENCE—Led Zeppelin (Swan Song—
MM)

LE MASCHERE INFUOCATE—Alunni Del
Sole (P.A.—Ricordi)

XXla RACCOLTA—Fausto Papetti (Durium)

This

SPAIN

{Courtesy of "'El Gran Musical™)
*Denotes local origin
As Of 7/11/76
SINGLES

Week

10

This
Week
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ECHAME A M! LA CULPA—"Albert
Hammond (CBS)—(Southern)

EL JARDIN PROHIBIDO—Sandro Giacobbe
{CBS)—(Sugar)

TU TE VAS—*Ramon Riva (EM)—
(Bretagne)

SABADO POR LA TARDE—Claudio Baglioni
(RCA)—(RCA)

HURRICANE—Bob Dylan (CBS)—(April
Music)

LA RAMONA—*Fernando Esteso
{Discophon)

SAVE YOUR KISSES FOR ME—Brotherhood
Of Man (Belter)—(Armonico-Clipper's)

VIVA AMERICA—Banzai (Zafiro)—
{Montserrat)

FLY, ROBIN, FLY—Silver Convention
(Beiter)

AMORE GRANDE, AMORE LIBERO—II
Guardiano dil Faro (RCA)—(RCA)

LPs

DESIRE—Bob Dylan (CBS)

BARCELONA, GENER DE 1.976—"Lluis
Llach (Movieplay)

BLACK & BLUE—Rolling Stones (Hispavox)

HORSES—Patti Smith (EMI)

AMIGOS—Santana (CBS)

EL RECITAL DE MADRID—*Raimon
(Movieplay)

TOO OLD TO ROCK'N'ROLL TOO YOUNG
TO DIE—Jethro Tull (Ariola)

FLY, ROBIN, FLY—Silver Convention
{Belter)

CADENAS—*Jarcha (Zafiro)

WISH YOU WERE HERE—Pink Floyd (EMI)

AUSTRALIA

{Courtesy Radio 25M)
“Denotes local origin
As Of 7/16/76
SINGLES

HOWZAT—*Sherbert (Infinity)—(Razzle)

FERNANDO—Abba (RCA)—(Mogull)

WE DO IT—R. & J. Stone (RCA)—(Rondor)

$-S-SINGLE—Fox (GTO)—(Festival)

HAPPY DAYS—*Silver Stud (Philips)—
(Chappell); Pratt & McClain (Reprise)—
(Chappell)

LOVE REALLY HURTS WITHOUT YOU—
Billy Ocean (GTO)—(Albert)

7 ONLY SIXTEEN—Dr. Hook (Capitol)—

=X )

(Essex)

ROCK ME—Abba (RCA)—(Mogull)

SAVE YOUR KISSES FOR ME—Brotherhood
Of Man (Ast)—(Castle)

10 CRAZY-*Ted Mulry Gang (Alb)—(Albert)

11

12

13

ROCK AND ROLL LOVE LETTER—Bay City
Rollers (Arista)—(Palace)

LET YOUR LOVE FLOW—Bellamy Brothers
(Warner Bros.)—(Control)

NEVER GONNA FALL IN LOVE AGAIN—
Mark Holden (EMI)—(C.A.M.}

14 GOTTA BE THE ONE—Maxine Nightingale

15
16
17
18
19

20

This
Week

HswnN

This

(Unit K)—(United Artists)
JAILBREAK—*Ac/Dc (Alb)—(Albert)
MOVIESTAR—Harpo (EMI)

HASTA MANANA—*Judy Stone (Polydor)—

(Mogull); Abba (RCA)—(Moguil)

ON THE PROWL—*0I' 55 (Mushroom)—

(Mushroom)

1 HATE THE MUSIC—*John Paul Young

(Alb)—(Albert)

WELCOME BACK—John Sebastian

(Reprise)—(Control)

MEXICO

(Courtesy Radio Mil)
As Of 7/3/76

NOMAS CONTIGO—Mario Quintero
(Orfeon)

JAMAS—Camilo Sesto (Ariola)

A MI GUITARRA—Juan Gabriel (RCA)

CARMENZA—Emir Boscan y Los Tomasinos
(RCA)

CARNAVALITO—Roberto Carlos (CBS)

GET UP AND BOOGIE—Silver Convention
(RCA)

LADY Bump—Penny McLean (Atco)

DESPACITO—Los Angeles Negros (Capitof)

ADAM'S HOTEL —Deodato (Musart)

RECUERDOS DE UNA NOCHE—Los
Pasteles Verdes (Gas)

FALSO AMOR—Los Bukis (Melody)

MORE MORE MORE—Andrea True
Connection (Buddah)

DOLANNES MELODIE—Jean Claude Borelly
(Gamma)

17 ANOS—Juan Gabrie! y Maria Victoria
(RCA)

NUNCA MAS PODRE OLVIDARTE—Los 4
Soles (Capitol)

SWEDEN

(Courtesy of GLF)
“Denotes local origin
As Ot 7/8/76
SINGLES

Week

1

BARETTA'S THEME—Sammy Davis Jr.
(Philips)

Copyright 1976, Billboard Publications. Inc. No part of this publication may be reproduced, stored in a retrieval system, or transmitted, in any form or by any means, electronic,

MOVIESTAR—“Harpo (EMI)

| LOVE TO LOVE—Tina Charles (CBS)

FERNANDO—*Abba (Polar)

LADY BUMP—Penny Mclean (Ariola)

DET SA BARA KLICK—*Karistad-Orjans
(Tyfoon)

LOVE HURTS—Nazareth (Vertigo)

SAVE YOUR KISSES FOR ME—Brotherhood
Of Man (Pye)

9 TONIGHT'S THE NIGHT—Rod Stewart

(Warner Bros.)
10 1 2 3-Fire—Penny MclLean (Ariola)
LPs
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This

Week

| LOVE TO LOVE YOU—Tina Charles (CBS)

MOVIESTAR—*Harpo (EMI)

FRANSKA KORT—*Ted Gardestad (Polar)

A NIGHT AT THE TOWN—Rod Stewart
(Warner Bros.)

THE ELEPHANT SONG—Kamahal (Philips)

LADY BUMP—Penny McLean (Ariola)

DESTROYER—Kiss {Casablanca)

HALLIGANG 6—*Schytts (Mariann)

SHANG A LANG—"*Tonix (Tors)

ALL AROUND MY HAT—Steeleye Span
{Chrysalis)
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DENMARK

(Courtesy Danmarks Radio)
As Of 7/11/76
This
Week
GASOLIN' LIVE SADAN (LP)—Gasolin’
GREATEST HITS (LP)—Abba
HVA' GOR VI NU LILLE DU—Gasolin’
AIN'T THAT JUST THE WAY—Barbi Benton
LOVE HURTS—Nazareth
FOR FULD MUSIK 2 (LP)—Lollipops
A LITTLE BIT MORE (LP)—Dr. Hook
LET YOUR LOVE FLOW—Beliamy Brothers
ROCK'N ROLL MUSIC (LP)—The Beatles
10 FERNANDO—Abba
11 MISSISSIPPI—Pussycat
12 JAILHOUSE ROCK—Randy Rodgers
13 COME ALONG TO BARBADOS—M.K.T.
14 FIRST OF ALL (LP)—Pussycat
15 I'M NEARLY FAMOUS (LP)—Clitf Richard
16 GAS 5 (LP)—Gasolin’
17 A NIGHT ON THE TOWN (LP)—Rod
Stewart
18 LET YOUR LOVE FLOW (And Others)—
Bellamy Brothers
19 CHRISTIANIA (LP)—Savage Rose
20 DEVIL WOMAN—CIiff Richard

WEoNONEWN -

SWITZERLAND

(Courtesy Musikmarkt)
SINGLES
This
Week
1 LET YOUR LOVE FLOW—Beilamy Brothers
(Warner/Musikvertrieb)—Global
2 DIE KLEINE KNEIPE—Peter Alexander
(Ariola/Musikvertrieb)—Musikvertrieb
3 FERNANDO—ABBA (Polydor)—Schacht
4 GIRLS, GIRLS, GIRLS—Sailor (Epic)—
Chappell
GEORGIE—Pussycat (EMI)—Roba
SAVE YOUR KISSES FOR ME—Brotherhood
0Of Man (Pye/Metronome)—Hazyville
7 ROCKY—Frank Farian (Hansa/
Musikvertrieb)—Edition Coda
MISSISSIPPI—Pussycat (EMi)—Roba
MUSIC—John Miles (Decca/Telefunken)—
Melodie der Welt
10 DOLCE AMORE MIO—I Santo California
(Ariola/Musikvertrieb)—Sugar

From The
Music Capitals

 Of The World_

® Continued from page 53
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O ™

prize at the Bratislavska Lyra International Song
Festival in Bratislava. Critics attending rated
him the most interesting talent on show.
Douly Family, a UK. rock band, is now on tour in
Russia. The group visited successfully one year
ago. .. The Romeu, gypsy vocal-guitar trio
fronted by female ex-jazz singer Valentina Po-
noma-Riova, is scheduled to tour America in
July-August as part of the Russian art festival
program. Romeu played at MIDEM 76 and is
currently enjoying strong popularity nationally.
Japanese variety show Kings Roo currently
performing on short Russian tour, visiting Mos
cow. Leningrad and Kiev. . .. The quarterly song
edition Muzychna Orbitas, a periodical collect
ing national and international pop hits, will not
appear this year owing to the difficulties created
by Russia joining the UCC. ... The Oleg Land-
strom Band, currently Russia's most popular
jazz act, celebrates its 20th anniversary this
summer with a first-ever visit to Western Europe
and a Scandinavian tour. VADIM YURCHENKOV

advogig ‘9.61 ‘Le ANC
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DAVID T. WALKER—On Love, Ode SP77035 (A&M). Com-
pared with earlier David 7. releases, this has a much less
over-hot mix and a generally warm, mellow feel that works far
better with the studio guitar star’s liquid style than prior at-
tempts to cross him pop. Clearly, the strategy is to now estab-
lish Walker as a major soul-jazz instrumentalist along the
lines of the Blue Note/CT! stables. Walker is a natural for this
market and his playing and arrangements are beautiful
throughout. Coutd be a major romantic-mood instumental LP
along the lines of the recent Lee Oskar success.

Best cuts: “On Love,” “Lovin’ You,” “| Wish You Love.”

Dealers: if George Benson can have a No. 1 LP this year,
why not David T. Walker?

o

A

G /% T \A
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JESS! COLTER-Diamond In The Rough, Capitol ST-11543.
Recorded n Hollywood, this LP expands Colter's horizons
dramatically from country towards pop. Consistent and pow-
erful singing combines with laidback production from Ken
Mansfield and Waylon Jennings for a soulful, moody album
that sometimes almost leans toward jazz. The 7:14 title
song—with Colter's soft vocalizing and jazz/blues-oriented
prano—exemplifies the album’s feel and new direction
Brilliant pacing of material allows the strong-yet-drowsy

pop

BONNIE BRAMLETT-Lady’s Choice, Capricorn CP169
(Warner Bros.). Undoubtedly the best and highest guality al-
bum Bonnie has come up with since embarking from Delaney
& Bonnie as a soloist. The package is chock-full of patented
Southern rock Capricorn smooth funk, with lots of guest
backup vocal shots by heavies like Dobie Gray and Gregg All-
man. Perfect upbeat FM album cut fare. Best cuts: “Never
Gonna Give You Up,” “Two Steps From The Blues,” “Forever
Young."

FLIGHT-Incredible Journey, Capitol ST-11536. Another inter-
planetary sci-fi motif album from a multi-instrumental jazz-
rock quintet. It is a lot stronger in the jazz department thanin
its vapid lyrics and singing. Fortunately for Flight in its sec-
ond album, there remains a solid minority audience for this
kind of exploratory music, even when not performed at the
peak of its possibilities. Best cuts: “1929,” “First Impres-
sion,” “2003.

JIM BURROUGHS—Songs Of Rebellion, Audio Fidelity AFSD
6278. This is one of the few bicentennial albums that should
get airplay, because it has some fine traditional folk songs
with contemporary backing by Eric Weisberg & Deliverance.
The songs included are stories of the American Revolution.
Best cuts: “Fish And Tea,” “‘Battle Of Bunker Hill,”" “Riflemen
0f Bennington,” “Surrender of Cornwallis.

soul

RICKIE BOGER—Slow Down, Baby, Muse MR 5084 This is the
first r&b LP from this label and it features a good female vo-
calist, who receives excellent preduction in the hands of jazz-
man Howard Johnson. On some of the cuts, there's a goodly
share of production and several of the tunes could catch on.
Her voice defies categorization. Best cuts: “(n A Little While,”
“I Won't See Yesterday,” “Slow Down Baby,” “To Be
Needed,” “Baby Won't You Stay.

jazz

THAD JONES/MEL LEWIS & MANUEL DE SICA AND THE JAZZ
ORCHESTRA, Pausa PR-7012. Cut in Europe, these two-to:
three-year-old tracks contain much which is fresh but which
lack's distinction, the main problem with this band. De Sica’s
charts for these suites allow the band of New York stellar
sidemen ample room for swinging in healthy fashion. Best
cuts: “Sing” from the “First Jazz Suite” and “Little Pixie.

GREAT BLUESMEN AT NEWPORT—Various Artists, Vanguard
VSD-77/78. This twofer is a collection of the best cuts from
the various Newport blues LPs released in the sixties. Artists
represented include John Lee Hooker, Mississippi Fred
McDowell, Rev, Gary Davis, Lightnin’ Hopkins, Son House,
Skip James, Mississippi John Hurt and Sonny Terry and
Brownie McGhee. Three of the tunes are unreleased. Best
cuts: Every cut worth listening, since many are classics repro-
duced by rock bands.

WOODY SHAW—Love Dance, Muse MR 5074. The reputation
of this trumpeter is spreading quickly and his work on this LP
should do nothing to slow it down. He shows a great taste on

Number of LPs reviewed this week 39 Last week 43

opening number to be followed by a spirited version of Len-
non/McCartney's “Get Back.” Colter has the ability to be-
come a major pop star, as well as country. This launches her
powerfully toward that goal. Excellent, tight musicianship
with solid contributions from Jennings and Don Robertson
who is becoming an important part in the recording career of
both Jennings and his wife Colter. A talented writer, Colter's
renditions of four of her own songs are among the highlights.

Best cuts: “Diamond In The Rough,” “Would You Leave
Now,” “Oh Will (Who Made It Rain Last Night),” “You Hung
The Moon (Didn't You Waylon?)."

Dealers: Best LP yet for Colter should sell in both pop and
country bins.

MEL TILLIS—The Best Of Mel Tillis, MGM MG-1-5021. Tillis
has had some big hits over the past six years and many of
them are included in these 12 best-of songs. A wide selection
performed with conviction by Tillis who has a consistent chart
base. Though known almost as much for his oristage comedy
as his singing, Tillis has fared best with these straight country
ballads and the predominant theme of the joys and sorrows
that love can bring. Steel, fiddles and heavy bass accompany
Tillis in this impressive mini-catalog of his recent recording
career. tncludes his outstanding performance on “Best Way |
Know How

Best cuts: “Sawmill,” “Neon Rose,” “Best Way | Know
How,” “Heaven Everyday,” “Midnight, Me And The Blues,
‘Commercial Affection.

Dealers: Tiths' loyal following will make this a hot product.

ASLEEP AT THE WHEEL—Wheelin’ And Dealin,’ Capitot ST-
11546. Texas boogie with tons of bass, piano and fiddle and a
style of singing that harks back to the days of Tex Williams
and Phil Harris. Similar to the group’s repertoire onstage, the
songs range from new numbers such as “The Trouble With
Lovin' Today” to the evergreen “Route 66.” The 10-member
group provides an effective balance with ballads and up-
tempo swing songs. Always popular in-person, group's album

carries the verve and energy symbolic of itself. "“Cajun Strip-
per” by Rusty and Doug Kershaw yields a unique change of
pace with its Cajun French lyrics. Tommy Allsup’s producing
keeps the tracks simple and uncluttered. Allsup produced the
last Bob Wills LP—and the Wills influence graces this record
from the first band to last.

Best cuts: “Route 66, “Blues For Dixie,” “Cajun Strip
per,” "We've Gone As Far As We Can Go.”

Dealers: Group continues to increase following with suc-
cesful touring.

?ﬁ(lossiml @@@

MOSTLY MOZART, Vol li—Alicia de Larrocha, piano, Lon
don CS 7008. The lady can do no wrong. Keyboard enthusi
asts admire and love her, and they have yet to be disap-
pointed. Her first “Mostly Mozart” LP, some two years ago,
charted quickly, and this too will follow what is becoming a
well-worn Larrocha trail. Beautiful, rhythmicatly impressive
performances of Mozart's Sonatas, K.311 and K.330, and the
D Minor Fantasy, as well as Haydn's Andante & Variations in F
Minor.

Dealers: Much current publicity is breaking on the Span
ish artist to gild the commercial lily.

It's refreshing to hear some new Mulligan. He's been living in

Billboard’s Recommended LPs

his instrument and pulls off some fine musical maneuvers
Joining him are some fine players like Billy Harper, Joe Bon-
ner, Cecil McBee and Rene McLean. Cover photo is an eye-
catcher and won't hurt sales. Best cuts: “Love Dance,” “0b-
sequious,” “Soulfully | Love You.

CECIL PAYNE—Bird Gets The Worm, Muse MR 5061. Payne
pursues the music of Charlie Parker (his former boss) with so
much feeling that he breeds new meaning into the music via
his baritone saxophone work and the piano stylings af former
Parker sideman, Duke Jordan. Both of these men soar into
the- music continually, with the aid of trumpeter Tom Harrell
and a strong rhythm section composed of Buster Williams
and Al Foster. Best cuts: "'Ko Ko, “Constellation,” 'Bird Gets
The Worm,” “Ninny Melina.

GARY BURTON QUINTET—Dreams So Real, ECM-1-1072. An
other fine effort from this group led by vibes great Burton.
This LP features the music of Carla Bley and Burton has al-
ways been a great interpreter of her music. For the most part,
neither of his guitarists solo, but their accompanying work is
felt. Best cuts: "Dreams So Real,” “Ictus/Syndrome/Wrong
Way Donkey,” “Vox Humana,” “Intermission Music.

ROLAND PRINCE—Color Visions, Vanguard VSD-79371. This
excellent guitanist is a veteran of many recording and live
dates with people like Elvin Jones, Stanley Turrentine and
Jack McDuff. His style is sometimes very close to George Ben-
son and his tone is excellent. On this record he is joined by
jazz superstars like Frank Foster, Kenny Barron, Randy Breck-
er, Buster Williams and Joe Farrell. Jazz and FM stations
should enjoy this record, especially one of its culs that fea
tures Prince’s guitar playing alongside a steel drum. Best
cuts: “Samba De Unity,” “Iron Band Dance,” ““Giant Steps, '
‘Eddie A.

PAT METHENY—Bright Size Life, ECM-1-1073. This 21-year-
old jazz guitarist displays strong playing. Joined by bassist
Jaco Pastorious (of Weather Report) and drummer Bob Moses
(Metheny's cohort in the Gary Burton Quintet), Metheny
swings and sways through a cross-section of uptempo and
‘high-key slow™ songs. One of his strengths is his ability to
perform on both electric 6- and 12-string guitars. Overall, this
is a fine effort with an omen of even greater promise for the
future. Best cuts: "Bright Size Life,” "Missouri Uncompro-
mised,” “Uniguity Road,” “Omaha Celebration,” “Round
Trip/Broadway Blues.”

NEW ORLEANS JAZZ BRUNCH—Alvin Alcorn Trio, Sandcastle
SCR 1030. LP features a trumpet, string bass and acoustic
guitar performing a number of excellent tunes. The trio sound
is given a special edge with the soloing of the group mem-
bers. Best cuts: “Jazz Brunch Blues,” “Don’t Blame Me,
‘Blue Lou,” “‘Stardust.

classical

HANDEL: WATER MUSIC SUITE: ROYAL FIREWORKS—Min-
nesota Orchestra (Skrowaczewski), Turnabout QTV 34632
Dealers with patrons who respect natural, ungimmicked or-
chestral sound can recommend this disk without hesitation.
One may first be enamored of the engineering, but these
blandishments are quickly reinforced by an appreciation of
the musical values. Skrowaczewski shapes infectious per:
formances, the orchestral balances are his own, and every-

thing-comes through with clarity despite a concert hall am-
bience.

LISZT: SONATA IN B MINOR; BEETHOVEN: SONATA NO. 23
APPASSIONATA)—Lazar Berman, piano, Saga 5430. Record
was first issued in England more than 15 years ago, before, it
might be said, Berman had the Berman reputation. But the
magnificent pianism is there to relish and the sound is more
than acceptable, even fuller than some processed here on
more recent Russian Berman tapes. If exposed, this will sell
well. And it will provide an interesting comparison with a new

Copyright 1976, Billboard Publicatiors, Inc. No part of this publi-
cation may be reproduced, stored in a retrieval system, or trans-
mitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

Italy for the past twc years and this matching with virtuoso
pianist Intra makes for some exciting, intense music. Disk
was cut last year in Milan with a quintet which knows how to
generate energy. Mulligan's mellow baritone is contrasted
with some soprano sax work. Guitar runs and drum patterns
indicate the Italian sidemen have been listening to what key
crossover U.S. jazz players are doing. The tailend of “Nuova
Civilta" sounds like jazz/rock fusion work and for Mulligan
this is a new experience. This is an impressive work from the
U.S. arm of this Italian label. The ballad interplay on “Fertile
Land” is a nice contiast to the energy numbers.

Best cuts: “Fertile Land,” “Rio One"" (a swift bossa nova).

Dealers: LP needs in-store play since Intra's name will not
help sell the music.

First Time A o dJ

MEISBURG & WALTERS—Just Like A Recurring Dream,
Parchment PR-041976. A superior effort from this duo that
has a splendid sound For lack of better comparisons, this
group compares with Seals & Crofts and John Denver, with a
blend of folk and country. This label may be small but it
spared no expense in the production of this LP. Using the
best session men in Nashville, it has turned out one of the
hidden LPs of the year. Hopefully, some major label will take
a listen and pick up on the distribution rights.

Best cuts: “Jezebel,” “Love Like A River Runs,” “Misty
Moonlight Fading,” “key That's No Way To Say Goodbye,
‘Raintree County,” “Graduation Day,” "Will The Circle Be

Unbroken.”
Dealers: In-store play will do wonders.

“Appassionata” by the artist to be released in the fall by Co-
lumbia.

Spotlight—The most outstanding new product of the week's releases
and that with the greatest potential for top of the chart placement;
picks—predicted for the top half of the chart in the opinion of the
reviewer; recommended—predicted to hit the second half of the
chart in the opinion of the reviewer, or albums of superior quality.
Albums receiving a three star rating are not listed. Review editor:
Nat Freedland; reviewers Eliot Tiegel, Gerry Wood, Colleen Clark,
Jim Fishel, Jim Melanson, Is Horowitz, Ed Harrison, Jean Williams.

AL JARREAU-Glow, Reprise
MS-2248 (Warner Bros.)

Not very often someone distinc-
tively unique emerges in the world of
music. Al Jarreau is one of those per-
sons with such a natural gift. Once
you have secn him in person and
been caught up in the excitement off
his art. he is hard to dismiss.

Part of his excitement is his theat-
rical ability onstage. his total ener-
getic performance. moving with the
grace of a decr, stomping with the
frenzied animation of a cougar,
turning his body into a musical in-
strument while his tenor voice ca-
resses and attacks lyrics.

He is many instruments rolled
into onc onstage and his ability tore-
create the sounds of instruments-
from flutes to saxophones to cellos to
conga drums—all adds a vital ele-
ment to his performance.

His first LP for Reprise several
months ago received good airplay
among jazz stations and he has been
criss-crossing the globe on bills with
established attractions gaining addi-
tional in-person exposure.

As I've said, once you've seen hini.
he’s got you. Just his ability to scat
sing in a blazing fashion, infusing
this vocal device into his songs. is a
sure-fire magnetic lure.

So what happens to a singer who
is truly unorthodox and unique and
who is so distinctively different? He
makes people feel super and happy
in person. On disks, broadcasters
generally avoid his music because it
doesn’t fit their formats or they think
he’s 100 avant-garde for their listen-

CrIS.
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Close-Up

So Jarreau’s first LP didn’t break
through in any spectacular fashion.
hut he’s been building a strong le
gion of devotees for his club gigs.

This sccond LP. produced by the
team of Al Schmitt (who did the first
LP) and Tommy LiPuma shitts Jar-
reau’s direction to the right in an at-
tempt to make it more commercial.
Five of the nine tunes are by other
writers and the emphasis in this area
ison familiar tunes. There are no ex-
cursions into imitating instruments
which is one of his most devastating
abilities.

So what emerges? A display of vo-
cal ingenuity in that Jarreau dis-
penses portions of his fired-up voice
in giving new hife to “Fire And
Rain” by James Taylor: *Someone’s
Watching You™ by Sly Stone and
“Rainbow In Your Eyes” by Leon
Russell,

The small graup settings with
punchy drum work by Joe Correro
leading the rhythm section are never
in Al's way. His voice remains the
lead instrument. hopscotching from
one note to the next.

“Rainbow In Your Eyes.” the me-
dium tempo opener. has some briet
girls’ voices behind him and a disco
cymbal beat during interludes.
“Your Song™ is done slowly with soft
humming leading into the lyrics.

“Agua De Beber.” the familiar
bossa nova work. is perfect for Al's
guttural racetrack speed. He gets
into some scatting which blends per-
fectly with the Portuguese lyrics.

“Hold On Me"” is the first of four

(Continued on page 70)

&
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General News

Fete Sales, Promo Folk

® Continued from page 14

Epic/Associated Labels regional
promotion marketing manager.
Midwest region: Russell Timmons,
special markets regional promotion
marketing manager, Southwest re-
gion: Bob Feineigle. Columbia local
branch manager, Cincinnati: Julia
Godsey, Epic/Associated local pro-
motion manager, Cincinnati: and
Eddie Sims. special markets local
r&b promotion manager. Los An-
geles.

The CBS Records distributor of

the year was the Los Angeles
branch. The Cleveland branch won
the Columbia branch of the year
award, while on the Epic/Associ-
ated Labels side the Washington
branch 100k top honors.

The Atlanta branch went home
with the P.R. branch award. Dave
Remidi, Chicago local promotion
manager (Columbia), Chuck
Schwartz, Epic/Associated Labels
focal promotion manager (Cleve-

land) and Charles Knox, special
markets local promotion manager
(Chicago), all walked home with
individual pr. man-of-the-year
awards.

The promotion team award went
to the Philadelphia branch. The
Houston branch took the singles rec-
ords award.

The “killer of the year” award for
creativity, industry and excellence in
ficld promotion went 10 Robert
Smith, local promotion manager,
Seattle. And, the second annual Stan
Snyder award “for professionalism.
dedication and love for this crazy
business” went to Gordon Ander-
son, director, sales/artist develop-
ment, CBS Records.

In addition, several members of
the CBS engineering staff were hon-
ored for their contributions on cer-
tain successful albums. Given gold
disks in recognition of their work
were Jack Ashkinazy, Russ Payne,
Don Meehan, Stan Kalina, Stan
Tonkel and Ray Moore.

Music Management Interna-
tional, a new talent booking agency,
formed in Los Angeles by Paul
Smith and Bill McPherson.

* * *

Musical Hlusions Publishing Co.
and Theta Records launched in Los
Angeles by Terry Van Zerr. Paul
Klopper and Jerry Levine. First re-
lease is “Pet Rock™ by Michael An-
drews to be distributed by IRDA in
Nashville.

*  x %

David Libert Agency. a booking
firm. formed in Los Angeles by
Dave Libert, former member of the
Happenings.

x  x x

Derby Attractions. a new manage-
ment firm. formed in Boston by
Richard Goldstein, First signings
are singer Molly Malone and folk-
Jazz comic Lenny Hat.

* * *

The Howard Bloom Organiza-
tion, a public relations firm, formed
in New York by veteran publicist
Howard Bloom. Initial clients in-
clude ZZ Top. Renaissance, Steph-
anie Mills, Dr. Buzzard’s Original
Savannah Band and International

Mary Kay Place
Signed To Label

LOS ANGELES-—Muary Kay
Place. well known to television view
ers as country singer Loretta Hag-
gers ol the “Mary Hartman, Mary
Hartman™ show. is now on the Co-
lumbia label--vou guessed it. as a
country singer.

From here on out. Place won’t be
checking the Billboard country chart
only in her role of Loretta Haggers.
She will be looking for the same ti-
tles 1n real life 100. as a number of
the songs she wrote for the tv show,
“Baby Bov™ and “Vitamin E.”
among others. will be on her debut
album. produced by Briun Ahern.

Intl Vitality

® Continued from page 14

Janis lan. Labclle. Bruce Springs-
teen and the Manhattans, anong
others. were likewise praised for
their talents.

Asher opined that the inter-
national division would be provid-
ing the domestic labels a greater
number of acts and product to mar-
ket in the U.S. in the future.

New Companies |

Music Productions’ Riviera 76 jazz/
rock festival.
*  x x

Entertainment Productions. Pro-
motions and Consultants Co.
launched in Anaheim by concert
promoter Randy Hall. The firm will
handle all types of services for con-
certs and touring groups.

*  x X

Kieffe/Jaffee, a new firm in the
audio accessories field, formed in
Los Angeles by Lawrence Jatfe and
Townsend Kieffer.

*  x %

T-E-A-1 Recording Industries is a
new record company formed in De-
troit. First release is “The More | Get
To Know You™ by The Five Special.

26 Artists In a

Second ‘Pre-Pack’

LOS ANGELES- Release of a
sccond country music “pre-pack”
from CBS is on tap.

Scheduled to ship shortly, the
“pre-pack™ includes 60 albums and
spotlights 26 different artists from
the CBS country music roster. The
first “pre-pack™ release has already
resulted in the sale of over one mil-
lion LPs, according to Tony Martell,
vice president of marketing, CBS
Records, Nashville.

Martell adds that CBS has
doubled its forecast for the first six
months of 1976 in country music
sales.

Chairing a country music session
of the label’s convenuon. Martell
also talked about CBS strong come-
back in the country ficld. noting that
the label had six No. 1 singles on the
charts in the past six months.

Multi-Media

® Continued from page 14

Mother’s Fincst, Odia Coates and
Bennie Kolos (also on Full Moon/
Epic).

Product from associated labels
(Philadelphia International, Virgin,
Blue Sky. Kirshner, Caribou, TSOP
and Soundstage) came from such
artists as the O'Jays, Bunny Sigler,
Archie Bell and the Drells, Super-
charge. Dan Hartman, Kuansas.
James Vincent and Eddie Russ.

All LP titles are slated to ship
within the next 90 days.

A number of album relcases from
the Columbia’s Masterworks label
were also previewed (sce separate
story in Classical Seclion).

6 Tuners
In Co-Op
Writing
Alliance

LOS ANGELES—A collective
concept in music publishing is un-
derway here with the emergence of
Special Songs, a publishing cooper-
ative.

Special Songs is an alliance of art-
ist/writers  from the nmanagement
firms of Norman Epstein Manage-
ment and Allen Shapiro Manage-
ment.

All business costs such as rent. sal-
aries. tapes, etc., are equally divided
among the six member/writers.
However. each writer retains 100%
of the publishing rights to his own
material and derives all royalties.

The six writers that currently com-
prise the firm are Andrew Gold.
Marie Cain, Kenny Edwards. Jesse
Roe, Karla Bonof1 and Fred Blitfert.

Says Jack Shanfeld. director of
management: “We hope to make
our artists successful writers as well
as performers.”

A number of top name artists have
already recorded or are in the proc-
ess of recording many of the tunes
pennced by the firm’s members.

Linda Ronstadt has recorded
three songs by Karla BonotT that will
appear on her forthcoming album,
Titles include *Lose Again.” “If He’s
Ever Near™ and “Someone To Lay
Down Beside Mc.”" Also on the LP
will be a song co-written with An-
drew Gold entitled “Try Me Again™
and a tune written by Edwards en-
titled “Losiento.”

Gold’s “Love Hurts™ will be re-
corded by Judy Collins and “Some-
thing New™ by Barbi Benton. Helen
Reddy and Cher will record Marie
Cain’s "Hold Me In Your Dreams
Tonight™ while Gloria Gaynor and
Roslyn Kind are doing her “Prettiest
Face I've Ever Seen.”

Seminar On the
Black Consumer

LOS ANGELES—The black con
sumer, his importance and how to
reach him was the topic of discus-
sion at a special markets panel semi-
nar at the CBS convention here.

The panel, chaired by LeBaron
Taylor. vice president. special mar-
kets. CBS, featured such black con-
sumer specialists as D. Parke Gib-
son. president, Gibson & Assoc.,
New York-based consulting firm,
Tom Tipton. president, Vanguard
Advertising. Minncapolis. and Dr.
Thaddeus Spratlen. professor of
marketing. school of business ad-
ministration. Univ. of Washington,
in Seattle.

“Ttis extremely important that the
entire CBS family of music gains a
better insight into blacks and how
they can be reached as consumers.”
said Taylor of the seminar’s purpose.

5 Shows On Tap

® Continued from page 14

On Thursday evening, Southside
Johnny and the Asbury Jukes. the
Charlic Danicls Band. Journey and
Johnnie Taylor performed.

Friday evening’s bill featured the
Jacksons, Dave Mason and the
group Starcastle.

Those attending the convention’s
closing night banquet were enter-
tained by Neil Diamond and Lou
Rawls.

WwWWwWWwW.americanradiohistorv.com

74

MICHEL’S MEDAL—Michel Legrand accepts a silver medal from French Con-

sul Pierre-Louis Bezard for his efforts to increase understanding between

France and the U.S. during the bicentennial year. Presentation is in Las

Vegas, with two Parisian dancers from the Casino De Paris show adding a

continental touch to the event. Legrand was appearing at the Sahara on the
bill with Tony Bennett.

" RANDALL IN PALM SPRINGS

To Syndicate a
Desert TV Show

LOS ANGELES—Palm Springs.
its show business residents and envi-
rons, will be the subject of a half-
hour television series being video-
taped there starring singer Frankie
Randall.

Program, being taped at KMIR-
TV studios (the NBC affiliate in the
desert community) is scheduled for
airing at home Saturday evenings at
Il p.m. beginning in mid-August.

Franklen Productions. owned by
Randall and manager Lennie Pon-
cher, plans offering the chat/variety
show for syndication. Twenty-six
half-hour shows will be taped. Pon-
cher says.

Randall, presently appearing at
the Riviera Hotel six nights a week,
plus doing three radio remotes from
the hotel’s lounge on KCMJ (CBS
affiliate), will have guests on the v
show and also do remotes from sites
around the city.

He and his six-piece band will
prerecord all the music for the v
show at a |6-track recording studio
in Palm Springs.

The Saturday night show will be
called “Frankie Randall: P.S. 1 Love
You.” “The rationale behind offer-
ing the show for syndication.” ex-
plains Poncher, “is the feeling that
Palm Springs is a place evervbody
talks about but not everybody gets to
see.”

e R

Randall, who moved to the desert
from Las Vegas last vear. is the first
major name to work regularly there
since the Chi Chi club closed many
years ago. That club was used by
major stars to work in their Las
Vegas acts.

The Riviera, a 500-room hotel and
key convention facility. has Randall
in its celebrity lounge which seats
150 with another 300 in its adjacent
dining room.

During the radio remote, 8:30-9
p.m. Thursday, Friday and Satur-
days, Randall and his sextet do con-
temporary music. The former RCA
vocalist also invites guests up from
the audience. Frank Sinatra. attend-
ing a charity show at the hotel. came
into the lounge with a group of 30
persons and was invited by Randall
lo sing “Leroy Brown™ which Si-
natra did. according to Poncher.

Personalitics who have been on
the radio show include Don Adams
and Jilly Rizzo, a long-time Sinatra
associate.

Distrib For Philo

NEW YORK —Philo Records will
be distributed in the Pacific North-
westarea by ABC Records and Tape
Sales in Seattle. Handling promo-
tion for ABC is Dan Flynn.

® Coniinued from page 4

 Executive Turntable

tributing Associates. Hank Levin, president and his partner, Mike Shepherd,
will be alternating between the Nashville and LA locations. . .. Stuart Allen
has iclt the Aladdin Hotel's Theater for the Performing Arts in Las Vegas as
executive producer. He helped get the concert factity off the ground July 2.
Lenny Martin, recently resigned as Sahara Hotel chain entertainment viee
president, joins the Aladdin as associate director tor the theater. sharing the
title with Mitch DeWood who is also the Aladdin Hotel's entertainment direc-
tor and Gerald Graham, another theater exceutive.

*

*

Richard Birnbaum joins Pickwick International in the newly created post of
project manager, special markets. trom national accounts sales manager for
International Playtex. . .. Paul Hayes named president. and Darryl Zilke gen-
cral manager of Cassette Technology. which recently acquired the tape dupli-
cating assets of Magtec (see story in Tape/Audio/Video). Haves also is general
manager of subsidiarv American Sound. and Zilke was general manager of
the Superscope tape duplicating division. . . . Joe Guastella promoted at Best-
way Products to director of operations/custom services. from packaging de-
partment director. . . . George Boardman has been named corporate product
news manager at Ampex. Redwood City, Calif. . .. Clyde “Bud” Coffman is
promoted to national service manager at Superscope, after two years of han-
dling the national service program for Superscope Canada.

*

*

Loren Safer and Randy Brown both join the new CBS Coast label. Sater will
be vice president for a&r. He was formerly dircctor of West Coasl artist acqui-
sitions, Columbia Records a&r. Brown will be national promotion director. e
was formerly CBS branch manager in Denver.
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MARVIN GAYE—After The Dance (3:28); producer: Leon
Ware; writers: M. Gaye-L. Ware; publisher: Jobete, ASCAP.
Tamla 54273 (Motown). This fine, slinky love ballad has been
getting S0 much airplay as an album cut that it is practically a
najor hit before release. Gaye is at his slinky, sinuous best in
his sensuous ode to the joys of physical love. The production
is as totally impeccable as we expect from this artist-creatc:

HELEN REOOY—I Can't Hear You No More (2:49); pro-
ducer: Joe Wissert; writers: C. King-G. Goffin; publisher:
Screen Gems-Columbia, BMI. Capitol 4312. A clever national
break-in via an advance weekend release to RKO radio outlets
hallmarks the energetic campaign for the first Reddy release
in some months and one of this singer's finest efforts. She
gets all the nuances of meaning and all the energy from an
early Carole King song that will at last be getting its turn in
the spotlight.

AMERICA—Amber Cascades (2:50); producer: George Mar-
tin; writer: Dewey Bunnell; publisher: WB, ASCAP. Warner
Bros. 8238. Among the most consistent hitmakers of recent
years, America comes up with a second pleasing cut from its
current “Hidea Hideaway” LP. The biend of softly pretty har-
monies and mysterioso mystical lyrics is what America’s fans
love most from this trio.

recommended

PETE WINGFIELD—Scratchy 45's (3:37); producers: Peter
Wingfield and Barry Hammond; writer: Peter Wingfield; pub-
lishers: Ackee/Uncle Doris, ASCAP. Island 065.

RHYTHM HERITAGE—Disco-Fied (3:07); producers: Steve
Barri and Michael Omartian; writers: Michael Omartian/Mj-
chael Price; publishers: American Broadcasting/Hollcanthus,
ASCAP. ABC 12205

THE DON HARRISON BAND—Rock 'N’ Roll Records (2:40);
producer: The Don Harrison Band; writer: D. Harrison; pub-
lisher: Pee Wee Valley, ASCAP. Atlantic 3348.

TANYA TUCKER—Here’s Some Love (2:59); producer: Jerry
Crutchfield; writers: Richard Mainegra-Jack Roberts; pub-
lisher: Screen Gems-Columbia, BMI. MCA 40598.

CONSUMER RAPPORT—Everybody Join Hands (3:28); pro-
ducer: Stephen Y. Schaeffer; writers: Phil Wainman & John
Goodison; publishers: Dejamus & Utopia, ASCAP. Wing & A
Prayer 102 (Atlantic).

THE J. GEILS BAND—(Rin't Nothin’ But A) Houseparty (3:16);
producers: Allan Blazek, Bill Szymczyk; writers: Del Sharh &
Joseph Thomas; publisher: Dandelion, BMI. Atlantic 3350.

HUB—Where There's Smoke, There's Fire (2:55); producer:
Hub; writer: Tom Baird; publlshers 20th Century/Noon
Meadow, ASCAP. Capitol 4310.

EVIE SANDS —The Way You Do The Things You Do (3:16); pro-
ducers: Dennis Lambert & Brian Potter; writers: William Rob-
inson & Bobby Rogers; publisher: Jobete, ASCAP. Haven 806
(Anista).

THE DIRT BAND—Cosmic Cowboy (3:13); producer: William
E. McEuen; writer: M. Murphy; publisher: Mystery, BMI. U.A.
XW830.

GALLAGHER ANO LYLE—Heart On My Sleeve (3:23); pro-
ducer: David Kershenbaum; writers: B. Gallagher-G. Lyle;
publisher: trving, BMI. A&M 1850.

STONEGROUND-Way Back (2:42); producer: Roy Segal;
writer: Fred Webb; publisher: Fwish, ASCAP. Flat Qut 002S-
FOR.

THE OZARK MOUNTAIN OAREDEVILS—Chicken Train Stomp
(2:28); producer: David Anderle; writer: S. Cash; publisher:
Lost Cabin, BMI. A&M 1842.

CREEP—Convention '76 (3:20); producer: Not Listed; writer:
Spiro Millhaus; publisher: Bainbridge, BMI. niXXXon 1.

FAITH, HOPE & CHARITY—You're My Peace Of Mind
(2:55); producer: Yan McCoy; writer: Yan McCoy; publishers:
Van McCoy/Warner-Tamerlane, BMI. RCA 10749. Dynamic
soul trio helmed by producer-writer Van McCoy delivers a
pleasing mid-tempo disco ballad that moves right along with
a catchy beat and streams of inventive melodic hooks. The
vocalizing is enthusiastic and energetic.

recommended

GRAHAM CENTRAL STATION—Entrow-Part | (3:40); producer:
Larry Graham; writer: Larry Graham; publisher: Nineteen
Eighty Foe, BMI. Warner Bros. 8235.

JAMES AND BOBBY PURIFY—Morning Glory (2:32); pro-
ducer: Not Listed; writer: M. Gayden; publisher: White Spar
row, ASCAP. Mercury 73806 (Phonogram).

JOE SIMON-Come Get To This (3:24); producers: Raeford
Gerald and Joe Simon; writers: Raeford Gerald-Joe Simon;
publisher: Pee Wee, BMI. Spring 166 (Polydor).

THE ORIGINALS—Down To Love Town (3:59); producers:
Frank Wilson & Michael Sutton; writers: D. Daniels-M. B. Sut
ton-K. Wakefield; publisher: Jobete, ASCAP/Stone Dia
mond, BMI. Soul 35119 (Motown).

IMPACT—Give A Broken Heart A Break (3:54); producer:
Bobby Eli; writers: Bobby Eli & Len Barry; publishers: Wl
MOT, Friday's Child, BMI. Atco 7056 (Atlantic).

TONY SYLVESTER & THE NEW INGREDIENT-The Magic
Touch (3:25); producer: Tony Sylvester; writers: P. Adams-F.
Hauser; publisher: Rising Sun, BMI. Mercury 460 (Phono-
gram).

LLOYD PRICE—What Did You Do With My Love (3:10); pro-
ducer: Not Listed; writer: Lloyd Price; publisher: Lorijoy,
BMI. LPG 111 (Loypniguan).

photocopying, recording, or.otherwise, without the prior written permission of the publisher.
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CORY—Take It Or Leave It (2:58); producers: Hank Med-
ress and Dave Appell; writers: Cory Braverman-Rick Ulfik;
publishers: Apple Cider/Music of The Times, ASCAP. Phan-
tom 10742 (RCA). Midtempo number features an excellent,
soutful lower register vocal sound not unlike Dionne Warwick.

OEXTER WANSEL—Life On Mars (Part 1) (3:17); producer:
Dexter Wansel; writer: D. Wansel; publisher: Mighty Three,
BMI. Philadelphia International 3599 (CBS). Sexy female
backup on this mostly instrumental disco-tinged pop num-
ber.

BO’FLYERS—If Saturday Could Only Last Forever (3:09);
producers: Bill Kimber and Colin Frechter; writers: Neil Lan-
caster, Cliff Corbett; publisher: MAM, ASCAP. Pye 71071
(ATV). Bubblegum rocker features an excelient, melodic, mid
tempo pop hook that is used extensively.

GRAHAM PARKER—Soul Shoes (3:03); producer: Nick
Lowe; writer: G. Parker; publisher: Intersong, ASCAP. Mer-
cury 463. Solid pop-rocker has the straight-ahead boogie feel
and feisty vocals of some of the Rolling Stones' recent hits.

CURTIS & WARGO —Turntabie Lady (2:52); producer: E. J.
Gurren; writers: L. C. Lynum-T. A. Wargo; pubhshers: E. J.
Gurren/Interson, BMI. Farr 005. Opens as a sweet, pretty
country-tinged pop ballad, but builds into a solid midtempo
cut. Good male lead vocals throughout, with occassional fe-
male backup.

WHITE KING—Hansa (3:14); producer: Not Listed; writer:
M. Coates; publisher: Tektra, BMI. Asi 10006. Exceptionally
pretty slow ballad has an airy, almost religious quality.

SPIN—Grasshopper (3:20); producers: Spin and John Son-
neveld: writers: Jansen-Vennik; publisher: Arabella, BMI.
Ariola 7632. Solid arrangement drawing on pop, rock and sout
elements highlights this funky instrumental. Brass domi-
nates.

GWEN AND BRUCE—Love Duo (3:35); producers: J. Morali
and R. Rome: writers: J. Morali, R. Rome, H. Belolo, P. Hurtt;
publisher: Can't Stop, BMI. Pye 71074 (ATV). Soulful vocals
are secondary to orgasmic moaning and suggestive refer-
ences in this X-rated number, “Hey Paula,” 1976 style.

BILL BRANDON—The Streets Got My Lady (3:35); pro-
ducer: Moses C. Dillard, Jr.; writers: Beverly H. Turner-Moses
C. Dillard, Jr.; publisher: Dilico, BMI. Piedmont 078. Gritty,
soulful vocal sound like the Four Tops, with good female
backup.

VANGELIS—So Long Ago, So Clear (3:17); producer: Van-
gelis; writers: Vangelis-Jon Anderson; publishers: Jam Music
Establishment, PRS/Topographis & Warner Bros., BMI. RCA
10733. Very pretty baltad features airy but interesting vocals
that sound like Yes in spots.

SIDE OF THE ROAD GANG—Suitcase Life (2:48); producer:
Mike Leech: writer: Richard Supa; publishers: Colgems/
Glory, ASCAP. Capitol P-4298. Progressive country group
tackles a tune from its new LP. Fresh sound aided by on-the-
mark vocalizing and bright piano work.

4 Kounirg

NARVEL FELTS—My Prayer (2:41); producer: Johnny Mor-
ris; writers: J. Kennedy-G. Boulanger; publisher: Skidmore,
ASCAP. ABC/Dot DOA-17643. Unusual treatment of the old
Platters hit will be promoted across the board by ABC/Dot.
Rhythm track—loud and boisterous—remains faithful to the
'50s hit, but Felts’ piercing voice makes the difference as he
hits the high notes with power and perfection.

KENNY SERATT—I've Been There Too (1:52); producer:
Steve Stone; writers: C. Williams-). Nickson; publisher: At-
tache, BMI. Hitsville k-6039-F. Stripped to bare simplicity of
sparse instrumentation, well-controlled voice and catchy
chorus and lyrics, here's a potent uptempo number that in-
vites airplay—especially with its 1:52 length. Building to an
effective climax, Serait's single also deserves crossover con
sideration.

RAY STEVENS—Hoaky Tonk Waltz (2:45); producer: Ray
Stevens: writer: Paul Craft; publisher: Ahab, BMI. Warner
Brothers WBS-8237. Stevens takes a happy-go-lucky Paul
Craft song and adds guitars and fiddles to give it a traditional
feel that complements his voice.

JOE STAMPLEY —Whiskey Talkin’ (2:37); producer: Norro
Wilson; writers: D.D. Darst-C. Taylor-J. Stampley; publishers:
Al Gallico/Algee, BMI. Epic 8-50259. Stampley should chase
himself up the chart as Epic's new Stampley release comes
close on the heels of kis latest ABC/Dot release that hits No.
71 this week. The latter label won the heads-on battle last
time, and this strong ballad about the bad side of whiskey
launches another Stampley vs. Stampley chart contest with
both labels clawing for the highest number.

reccmmended

SUE RICHARDS-I'll Never See Him Again (2:59); producer:
Milton Blackford; writers: Richard Mainegra-Milton Black-
ford; publishers: Unart, BMI/United Artists, ASCAP. ABC/ Dot
DOA-17645.

JACK RUTH AND THE CINNAMON HILL SINGERS~-Your Love
Is My Refuge (2:56); producer: Chet Atkins; writer: Wayland
Holyfield; publishers Maplehill/Vogue, BMI.

REX ALLEN, JR.—Teardrops In My Heart (2:42); producer:
Norro Wilson; writer: Vaughn Norton; publisher: Southern,
ASCAP. Warner Brothers WBS-8236.

RA»NDY BARLOW-Lonely Eyes (2:29); producer: Fred Kelly;
ther: Fred Kelly; publisher: Frebar, BMI. Gazelle IRDA-280

Picks—a top 30 chart ture in the opinion of the review panel which
voted for the selections published this week; recommended—a tune
predicted to land on the Hot 100 between 31 and 100. Review editor—
Nat Freedland.

L.A.’s KBCA Shifts To

CHI REBUTTAL

Dealers Dispute Contention
That Adults Don’t Buy Disks

‘Today’s Jazz’ Emphasis

LOS ANGELES--More contem-
porary jazz is being programmed on
KBCA as a result of owner Saul Le-
vine's nef concept of “playing the
best of the old and the best of the
new” releases.

The 24-hour all-jazz FMer is now
putting more emphasis on plaving
records by today’s bands and seck-

Douglas Deal

® Continued from puge 3

during his distribution deal with Co-
lumbia: and a second Mclaughlin
reissue, “Devotion.” He wili also re-
release  “Hustlers” Convention.”
which was issued on UA two years
ago.

Douglas. who is working out of
the ATI offices in New York. is
being assisted by Harley J. Lewin,
general business manager: Kenny
Shafter, public relations: and Ross
Firestone, research and develop-
ment.

International licensce dcals will
be made later this year by Douglas.

JOHN SIPPEL

jazz/rock) noon-4 p.m..

ing a balance in music between nos-
talgia and contemporary.

In line with this. the station has
dropped several programs and per-
sonalities to make room for the
newer material. There is also a de-
emphasis on talking about jazz in fa-
vor of playing it, as Levine points
oul.

Dropped from the format are a
Latin jazz show formerly hosted by
Richard Leos and “Juzz From Ja-
pan” which had been a Sunday
morning feature for several years.

The new lineup now features Bob
Summers, 6 a.m.-8 a.m. Summers
formerly emphasized jazz of earlier
days: now, Levine says. he's playing
the newer material also. Following
Summers are Marvin Cherry, new
man from WIZZ. Detroit, 8-noon:
Jim Gosa. a station mainstay (and
the leading devotee of contemporary
Michael
Blackburn, the second new addition
from WIZZ and WOMC-FM. both
Detroit, 4-8 p.m.. Sam Fields (with
the station for several years in vari-
ous time slots). 8-midnight: Jim Her-

(Continued on page 70)

CHICAGO—Many retailers here.
including outlets heavily oriented to
rock. dispute the contention that the
adult market is rapidly dwindling

The over-35 consumer here, at
whom easy listening product once
was targeted, is converting 10 jazz.
soft rock and even disco. area retail-
ers are reporting.

Chicago retailers also do not be-
lieve the adult market suffers from a
lack of appealing product. but from
factors intrinsic in the adult econ-
omy.

These conlusions are based upon
the following comments solicited
from a cross-section of Chicago
record merchants. regarding their
effort to reach the over-35 market.

Andy Richmond, The Flip Side,
with five locations including three in
suburban shopping centers: “We
have the racks on the walls and if
there's any kind of popular casy lis-
tening or even a classical thing that’s
happening we'll highlight it.

A person over 30. if he’s into casy
listening, it will catch his eye. We
don’t hide it in the bins. In our sub-
urb stores we play from rock to easy

www.americanradiohistorv.com

By ALAN PENCHANSKY

listening. We really push middle of
the road with a lot of in-store play.

“During the day shoppers in
shopping centers are housewives
and you've got to gear the music
toward them. The basic rock stores
are just scaring these people away by
the music they play.

“At our Chicago store we have
head supplies and that could be a
real turn-oft to them. If we have the
room. as in the suburbs. all the head
supplies are situated in the corner of
the store.”

Debbie Stern. Downtown Rec-
ords. N. Rush: “We'rc open till 2 or 4
in the morning. That's when you get
most of" your people over 35: the
people come out to the clubs and
plays. The clubs have begun 10 ap-
peal 10 the older people: we've also
gotl the Jazz Showcase down the
street that appeals to older people.

“We're selling a lot of general
male and female voculists and jazz
which is an over the ages product.
and adults are buying more and
more rock. We always have the Bill-
board Top 20 on sale and they pick
that up. They're not buying things

like Alice Cooper, but James Taylor,
Gordon Lightfoot. I definitely think
the adult market is going up.”

Shervl Brewar. Downtown Rec-
ords. S. State: “More of the younger
set is into music now. Most of our
music is for the 16 through 23 age
group. We don’t do anything special
to lure older buyers. We don’t go'woo
far back in older records. Bascially
we just keep up with the current re-
leases.™

Linda Finke, Hear Here Records:
“There are a lot of discogoers 35 to
45, the classier people. the Zorines
and Faces crowd, they buy the disco
produc:. Also a heavy concentration
of older buyers are into jazz.”

John Marshall. Record World, S.
Wabash: “It's not true that the
adults are vanishing. We have a very
large jazz selection here: also we
have people over 35 that still like
rock and soul such as George Ben-
son. Beb James. Kool and Gang
these are selling big to all ages now.”

Mike Conwisher. Record Estate:
“We have a special adult section
called "non-rock™ and I teel like it's

(Continued on page 70)
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25 5§ Gf TITLE—Artist 2z 35 35 TITLE-Artist 25 55 3%
£ Sz £33 (Producer) Writer, Label & Number {Distributing Label) =% 3%  ¥3  (Producer) Writer, Label & Number (Distributing Label) ¥ Sy £z
! : AACTEG Lat £
{9 1 16 KISS AND SAY GOODBYE—amatans * 41 6 WHO'D SHE COO—onio players oy

1 (Manhattans Prod. & Bobby Martin), W. Lovett, Columbia 310310  B-3 - (Ohio Players), W. Beck, ). Williams, M. Jones, M. Pierce, .

4Y 5 16| LOVE IS ALIVE—cary wign il oA 3

S (Gary Wright), 6. Wright, Warner Bros. 8143 WEBM 36 38 6 | STEPPIN’ OUT—nei Sedaka - :

i . (Neil Sedaka, Robert Appere), N. Sedaka, P. Cody,

‘gﬁ 4 16 MOONLIGHT FEELS RIGHT - starbuck Rocket 40582 (MCA) WBM

£ (Bruce Blackman, Mike Clark), B. Blackman, Private Stock 45039 HAN %iz 44 4 (Shake Shake Shake) 71 74 3

4 2 13 AFTERNOON DELIGHT —Starand vocal Bang ’ SHAKE YOUR BOOTY—xc. & The Sunshine Band

1 (Milton Okun), B. Danoff, Windsong 10588 (RCA) [RL} f (Harry Wayne Casey, Richard Finch), H.W. Casey, R. Finch, Tk 1019 CPP 72 75 7

i‘ﬁ’ 8 5 DON'T GO BREAKING 38 40 9 C'MON MARIANNE—Donny Osmond

£ MY HEART—Etton Joha & Kiki Dee » (Mike Curb), L. Russell Brown, R. Bloodworth, Kolob 14320 (Polydor) CPP 7 v 85 2

(Gus Dudgeon), A. Orson, C. Blanche, Rocket 40585 (MCA) MCA ﬁ 42 7 A LITTLE BIT MORE— D

: 6 6 16 GET CLOSER—seals & Crofts (Ron Haffkine), B. Gosh, Capitol 4280 CPP L

i (Louie Shelton), J. Seals, D. Crofts, Warner Bros. 8130 WBM 'f:&' 45 4  SUMMER—wa ‘ﬂf E 84 % 3

S 7B OTT0GETYOUINTO MY ULk FRET AR w5 n

i 41 K] 14 14 HOP AROUND— aptain nni ' [

L 9 9 zﬂac"'sﬁy:)nckgrl;} BMHS,',E;&“S‘SP@NMI Bros) 88 i (Sm Captain, Toni Tennilﬁ)?tw. Rib}:sontleﬂ. Gordy, ASM 1817 CPP : % o

93 14 L BE GOOD TO YOU-—somes bwan - 42, 48 10 'ng rGr?Em\‘NAAleEnTN GMYSUHEART o

: (Quincy jones), G. Johnson, L. Johnson, S. Sam, A&M J — Supremes

T 19 5 LETEM N » Ao and e oland Wotown 1391 MBS 77 78S

: (Paul McCartney), P. McCartney, Capitol

f i 1 SHOWER THE PEOPLE —tames Taylor

g ‘i 15 5 YOU SHOULD BE DANcmegﬁees e —— B & g (Lenny WarEnl:[r, Russ Titelman), ].,Ta;lf)rT Vy):mer Bros. 8222 WEBM 78 % 83 2

(Bee Gees), Bee Gees, Abhy Galuten,
54 7  WHAM BAM SHANG-A-LANG—silver
“r 13 7 IF YOU KNOW WHAT | MEAN—nNei diamond ﬁ! (Tom Seflers, Clive Davis), R. Geils, Arista o cep | Lk / 8 3 {
(Robbie Robertson), N. Diamond, Columbia 3-10366 CPP ﬁﬁ? 55 3 GETAWAY —Earth. Wig & F ] !
ilf 22 9 ‘ YOU'LL NEVER FIND ANOTHER . (Maurice White, Chran'es IS“t‘:pney‘)tea. Taylor, P. Cor, Columbia 3-10373 80 ' 80 4
PONEIIKE MINES pu ke, i v 56 5 LOWDOWN-8or scams
Phisdephia enatonal 3552 (Ganmbia/Epid) B3 4 (loe Wissert), B. Scaggs, D. Paich, Columbia 3-10367 WBM ‘% .
by Y : x| 57 5 ' DEVIL WOMAN —ciitt Richar ik | )
1817 wm SIEE),EEﬂlwAnR(?']‘auBm LDl HAN E (Bruce Welch), C. uodgsmln," T. ;:‘iﬁgn, Rocket 40574 (MCA) CHA :2 bl )
43 = 50 7 © HOLD ON=—sons 0f champlin
& e ‘(I.GE?r';e gll‘:lsn)!‘(??lﬁng,':: C]c.illrllnEs JSlérEﬂKeERCasaP;I’atgesnsls WBM ) (Keith Otsen), B. sCulusl'lwlin, melllan, Ariola America 7627 (Capitol) CPP ﬁ il
M FRIEND —oueen 49 52 8 EVERYTHING'S COMING UP LOVE—David Ruttin war
v L El?yUTh'}rEas Bleer Et?ln), Deacon, uea‘::etsals B-3 | (Van McCoy), V. McCoy, Motown 1393
il 60 4. SPRINGTIME MAMA—#enry cr i
i 23 8 ITI:InI\Ey Plflﬁ.i?)}jl?';ﬁgl%;:Grii’rgesrg?s;;ﬂﬁ CPP L (Terry Cashman, Tommy West), lle (r;yrussuisilesong 45008 B3 84 i 46 7 H
— john Travolta 51 51 5 ROOTS ROCK REGGAE—BDD Marley & The Wailers 85 90 2 4
: 3 g 1§ o l(-BEI nﬂns)',‘c.l réensf)ol:' Widland Internatonal 10623 (RCA) ALM . (Bob Marley & The Wilers), B. Marley, Isand 060 ALM ’
£ ™ o loorrai L“r 67 2 TEDDY BEAR—Red Sovine . : , 1
apn !RichaEABEIlun)?erhcgnadidn:,e ABC 12117 cpp gg'r‘;:‘; 1""'2')'((;'1-5&’;'3" B. Burnette, T. Hil, B. Sovine, CPP 86 | 89 3 .
©20 20 21 MORE, MORE, MORE (Part 1)—Andrea True Connection NGS — Wings © 1 }
2 (Gregg Diamond), G. Diamond, Buddah 515 CPP 33 34 17 g’lal:lll-xccl;gle), EoMcgineyY‘Cagpilol 4256 HAN 87 39 E 21
o Gl B - AR LR R i ALM 50,29 20 MISTY BLUE-tooybare e ]
24 8 LAST CHILD—mmsmin 5 27 SARA SMILE—~0iry b & o ate s T s

: (kDo e S Compmts oy 50T o TR s o

(Y7 32 10 AFIFTH OF BEETHOVEN—water oot 5 69 2 WITH YOUR LOVE—seterson Starhi 89 9 6

§ & (R:'T lldgusizp?eubliasling Corporation), W. Murphy, Private Stock 45073 CPP (sl;::(rl{ (:G‘:zn:erﬂe;zn(;?l')smp). R cpp £ .

| 10 HE RUN FREE—candi Staton , s Nl Wet

: . 25 z)?vle] rér(a;ﬁoyd),Al'}Tgamrd Warner Bvosc Bld lSlato WEM ’ 68 i 3 g.?,g ﬁuhEsE I;r "T‘uEhbs(,) unlEte_d '::1'.'3: :%Mmgale B-3 o

: 25 25 8 !RluErE[garIeonleg,Eﬂ Iyarplzgeerl_Bc:t't?:mL":lammond ALM 1828 ALM 58 62 ‘ 7 IBEPH 555}5%1;2?::'; :'D::I::. 1.6. Conway, ]

126 127 10 SOPHISTICATED LADY (She’s A | Saloul 208 Catoncs) e31g 9p SSipie

i H Different Lady) Natalie Cole 59 61 6 COTTON CANDY —syivers . 92 92 2

E:Ch]uck lacksonvMamnan\)cy, gaene IBa‘rzg;9 Richard Evans), CHA (Freddie Perren), K. St. Lewis, F. Perren, Yartan, Capitol 4255 CPP
ackson, M. Yancy, le, Capitol
DANCIN' KID—pi ex e Sex-0-

127 12 12 THE BOYS ARE BACK IN TOWN—1hin Liy o Bl R M A - e 83

§ j (John Alcock), Lynott, Mercury 73786 (Phonogram) L 4 93 94 3

§ i 71 3 WAKE UP SUSAN—Spinners

t<f | 30 8  I'D REALLY LOVE TO | (Thom Bell), S. Marshall, T. Bell, Atlantic 3341 B3 g4 g5

i SEE YOU TONIGHT—Eng!and Dan & John Ford Coley & 72 3 ; STREET SINGIN'— B-3

! 1 (kyle Lehning), P. McGee, Big Tree 16069 (Miantic) WEM ﬁ” (Barry Manilow, Ron DanteL)fdy F";as:ﬁlow, A. Anderson, RSO 852 (Polydor)

ot | 31 8 SOMETHING HE CAN FEEL —aretna Frankiin % ' -

; § | (Curtis Maytield), C. Mayfield, Atlantic n26 WBM 13 2 (skly'ii'EMi d&)(,)rliEHallthll.l g‘ag;";"“m 3932 cha 95 99 2
A > ﬁﬁ’z"mla'ba"l'"[ oms)_':r"e':' o'::”"“‘:c 1356 (Warner Bros)  CPP Gy i U fr(r)eﬁ NE:AJRI_B::I;:'B':R’:;;E)M:Alsi:rlz’ngls B. Britton, 96 i | o
¥ 339 HEAVEN MUST BE MISSING AN ANGEL L Ty lalel ¢

' (Part 1)—Tavares 76 4 HONEY CHILD—Bas Company i

E (Freddie Perren), K. St. Lewis, F. Perren, Capitol 4270 cep §Ba¢ Cszvn:a%{b ga(!ms tl!:)dzevs, Kirke, Barrell, o 93 65 8

(32 11 13 TAKE THE MONEY AND RUN-swe biteisms o0 66 66 5 DONT TOUCH ME THERE=Tumes

£ a 3 6 ANO RAINY Y IN NEW YORK (Xen Scott), Nagle, Dorknocker, AEM 1826 WBM 99

R d THER Y DA A —Chicago 2 . & et

: (:mw;:::“;’l]’:x“v uh'A“GS cl‘é“'“'"‘ 3-10360 i o g?u,E GIr?on,B&rhy P!?s)E a“é’?.'.’if,c Ca;i{ol 4294 CHA

: 7 —Wild Cher )

: ¥ (Robert Parissi), R. Parissi, Sweet City &so.zzs (C%Ilrtymbialf.pic) CHA 68 35 14 ﬂ.ﬂfﬁn&ﬂ"{r{érmu‘fniy o!‘a?“ AGAIN —Eric °‘"“°"WBM 100 ¢ 64 18
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TITLE Artlst

(Producer) Writer, Labe: & Number (Distributing Label)

STILL THE ONE—orieans

(Chuck Plotkin), ). Hall, J. Hall, Asylum 45336
HEY SHIRLEY

(ThIS Is S%ulrrely)—wney & Squirrely
(Bob Millsap), D. Wolfe, }. Green Jr., GRT 054

DEVIL WITH THE BLUE DRESS—#pratt & McClain

(Steve Barri, Michael Dmaritian), W. Stevenson,
F. Long, Reprise 1361 (Warner Bros.)

RAINBOW IN YOUR EYES—teon & Mary Russell

(Leon & Mary Russell), L. Russell, Paradise 8208 (Warner Bros.)

STRUT”N' MY STUFF—EM" Bishop
(Allan Blazek, Bill Szymczky), £ Bishop, P. Aaberg,
Capricorn 0256 (Warner Bros.y ’

MAGIC MAN—Heart )
(Mike Flicker), A. Wilson, N. Wilson, Mushroom 7011
LIGHT UP THE WORLD WITH

SU NSHlNE—MamiMm, Joe Frank & Dennison
(John O'Andrea), B. Findon, G. Wilkens, Playboy 6077

DOCTOR TARR & PROFESSOR
FETH ER—Aian Parsons Praject

(Alan Parsons), E. Woolfson, A. Parsons, 20th Century 2297

| NEVER CRY —aiice Comper
(Bob Ezrin), A. Cooper, Wagner, Warner Bros. 8228

ROCKY MOUNTAIN MUSIC—Eeddie Rabbitt
(David Malloy), E Rabbitt, Eleitra 45315
MARY HARTMAN, MARY HARTMAN

(Theme)—The Deadly Nightshade
(Michael Manieri, David Spinoza), B. White, Phantom 10709 (RCA)

cPP

WBM

HAN

CPP

B-3

WBM

B-3

* TRY ME | KNOW WE CAN MAKE IT—Dponna Summer

(Kelly Gordon, Bobby Paris), G. Moroder, P. Beitotte,
D. Summer, Oasis 406 (Casablanca)

ODE TO BILLY JOE—8obbie Gentry

(Marshall tieb), B. Gentry, Wamer/Curb 8210 CHA
FUNNY HOW TIME SLIPS AWAY—Dorulhy Moore

(Tom Couch, James Stroud, Wetf Stephenson), W. Nelson,

Malaco 1033 (TK) B-3

(Don't Fear) THE REAPER—Biue Oyster Cul

(Murray Krugman, Sandy Pearlman, David Lucas), D. Roeser, Columbia 3-
10384 CP

IT KEEPS YOU RUNN'N'—CarIy Simon

(Ted Templeman), M. McDonald, Eiektra 45323

|'VE BEEN LOV'NG YOU—&sy Street

(Dennis Weinreich), R. Burges, P. Zorne, P. Marsh,
Capricorn 0255 (Warner Bros.)

YOU TO ME ARE
EVERYTHING—rne Real thing
(Ken Gold), K. Goid, M. Denne, United Artists 833

GET UP AND BOOGIE—sier Convention

(Michaet Kunze), S. Levay, S. Frager,
Midland International 10571 (RCR)

YOU TO ME ARE
EVERYTHlNG—Bwadmy
(Tony Silvester), K. Goid, M. Dznne, Granite 540 (Pye)

HOT STUFF/FQOL TQ CRY—Roliing Stones
EE:;::‘I:\I:; Twins), K. Richard, M. Jagger, Rolling Stones 19304

THE MORE YOU DO IT

(The More | Like It Done

To Me)—Ronnie Oyson CHA
(Marvin Yancy, Chuck Jackson), M. Yancy, C. Jackson, Columbia 3-10356

TODAY’ S THE DAY —america
(George Martin), D. Peek, Warrer Bros. 8212
BABY, WE BETTER TRY TO
GET |T—Barry White

(Barry White), B. White, 20th Century 2298

ROCK CREEK PARK—sBiackbyrds

(Donald Byrd), Johnsan, Saunders, Toney, Hall, Killgo, Fantasy 771
UP THE CREEK

(WIthOUt A Padd|e)—1emplatlons

(Jeffrey Bowen), ). Bowen, ). Ford, T. Thomas,
Gordy 7150 (Motown)

CAN'T CHANGE MY HEART—cate Bros.
(Steve Cropper), £ Cate, £ Cate, Asylum 45326

HIDEAWAY —John Sebastian WBM

(Steve Barri, John Sebastian), 1. Sebastian, Reprise 1355 (Warner Bros.)

BLT—tee Oskar
(Greg Exrico, Jerry Goldstein), . Errico, L. Oskar, United Artists 807 CHA

FRAMED —cheecn & Chong
(Lou Adier), J. Lieber, M. Stoller, T. Chong, R. Marin,

WBM

WBM

CPP

ALM

cppP

WBM

WBM

cep

Ode 66124 (A&M) B-3
YOU TO ME ARE

EVERYTHING — revetation

(Freddie Perren), K. Gold, M. Denne, RSO 854 (Polydor) Cep
LOVE HANGOVER—piana Ross

(Nal Davis), P. Sawyer, M. McLzod, Mo(own 1392 CPP
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‘a\ STAR PERFORMERS Stars are awarded on the Hot 100 chart based on the following upward movement. 1-10 Strong Increase In sales / 11-20 Upward movement of 4 positions / 21-30 Upward movement of 6 posi-
tlons / 31-40 Upward movement of 8 positions 7 41-100 Upward movement of 10 positions. Previous week's starred positions are maintained without a star if the product is in a holding period. This will, in some cases,
block out products which would normally move up with a star. In such cases, products will be awarded a star without the required upward movement noted above @ Recording Industry Assn. Of America seal of certi-

fication as “million seller.” (Seal indicated by bullet.) < Recording Industry Assn. Of America seal of certification as “'two million seller.”

Sheet music suppliers are confined to piano/vocal sheet music copies and do not purport to represent mixed publications distribution. ALF =
Chappell Music; CLM = Cherry Lane Music Co.; CPI =

Three Pub.; CHA =
Plymouth Music; PSI =

Publishers Sales Inc.; WBM = Warner Bros. Music

Cimino Pub.; CPP =

Columbia Pictures Pub.; FMC =

Frank Music Corp.; HAN =

Alfred Publishing; ALM =
Hansen Pub.;

Almo Publications; A-R =
IMM =

Ivan Mogull Music; MCA =

(Seal indicated by triangle.)

Acuff-Rose; B-M = Belwin Mills; BB =
MCA Music; PSP =

Big Bells; B-3 =

i H n . BMI)..... 57 | Need To Be [n Love (Almo/Sweet Magic Man (Andorra, ASCAP, 74 Sara Smile (Unichappeil. BM1)...... 55 Struttin' My Stuff (Crabshaw, Wake Up Susan (Mighty Three,
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“ONE LOVE IN MY LIFETIME’
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NOW THAT'S ENTERTAINMENT! '
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to all manufacturers.
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rica Experiences
Renanssance

After four years of rapidly growing accomplishment and
recognition, Renaissance, alreadv a phenomenon on the East

. Coast, is making its biggest move in this country with a major
U.S. tour and album release.

ive On Tour

ce

7/26 EXIT-IN Nashville, Tenn.
7/28 LA BASTILLE Houston, Texas
7/30 CIVIC CENTER El Paso, Texas
7/31 COLISEUM Phoenix, Arizona
8/1 ALADDIN THEATRE Las Vegas, Nevada
8/2 CIVIC CENTER Bakersfield, Calif.

8/3 OAKLAND STADIUM Oakland, Calif.

8/6 PARAMOUNT THEATRE Portland, Oregon
8/7 PARAMOUNT THEATRE Seattle, Washington
8/10-11 EBBETS FIELD Denver, Colorado
8/14-15 GREEK THEATRE Los Angeles, Calif.

Renaissance Live At Carnegie Hall (SASY 3902-2)
Their greatest hits performed in concert
during their three day, sold out appearance at
Carnegie Hall. A specially priced two-

record set.

i | PREMIER TALENT ASSOCIATES, INC |\ L&

Renaissance Lives On Sire Records
Marketed by ABC Records Produced by Renaissance ©1976 ABC Records Inc.

www.americanradiohistorv.com
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Dallas Dealers Complain

® Continued from page 3

now selling so few cassette tapes that
he is considering buying them only
on special deals.

Oneof his retail shopsislocated in
the same facility as the one-stop. He
points out that this outlet is now
grossing as much as the one-stop op-
eration, declaring that the increase
in retail profits is directly due to the
increase in LP sales and the discount
LP specials offered each week.

Jackson formerly used Dallas ra-
dio stations as advertising vehicles.
He has ceased to advertise. explain-
ing that with the economy in such
poor shape. he must sell an average
of 100 LPs in order to pay for the
ads.

He is now using in-store and win-
dow signs to advertise his special
weekly sales. He adds that in Dallas
he receives a good deal of business
from word-of-month advertisement.

N.Y. Influx Of Visitors

® Continued from page 8

also noticed many more customers
with foreign accents.

Sam Stollon of the Sam Goody
chain says his store has also felt a
definite increase in business that is
directly tied into the amount of for-
eign visitors.

“In the past, summer sales have
remained even with the rest of the
year, but this summer is different,”
he says. “We’ve had sales increases
in business—about 5 to 15%.”

Other midtown shops report simi-
lar experiences and say the trend is

continuing with many foreigners
visiting their businesses each day.

Another event which has brought
about record sales increases is the
Olympiad in Montreal. Shop owners
throughout that city have seen a dra-
matic increase in sales due to foreign
visitors.

According to a spokesman at Sam
the Record Man’s downtown Mon-
treal store, several miles from the site
of the Olympic events, business has
been “unreal.” He says foreign ath-
letes, spectators and members of the
press are purchasing all types of
product—some in quantity.

Chicago Adults Buy Disks

® Continued from page 62

a good plus for business. They want
the Barry Manilows. the Sedakas,
the Olivias, Streisand, Bobby Vin-
ton, Bette Midler. Captain and Ten-
nille. We don’t mix it in with the
rock, so they can browse and they’re
not going to sce a Kiss right next to
Helen Reddy.

“They have their own section and
they’re comfortable in it. Every once
in a while they have a request that’s
hard to find. but not often. If the
store is oriented just 10 rock then the
adults don't feel comfortable.”

Rick Schoenberg. Rose Records.
S. Wabash: At least half of our
business is to the over-35 market,
even cxcluding classical. We do
nothing in rock. I don’t feel the adult
market is shrinking.”

Hermann Forest. Rose Records.
W. Madison: “We carry a lot of old-
ies. the nostalgia sort of thing, the
crooners. | don't think adults are
being converied to soft rock or hard
rock. Some of them are getting into
jazz.

“The over-40 buyer has lost inter-
est in records. He's finding other
means of entertainment. except for
the classical listener. It isn't that
there isn’t a selection of merchan-
dise—take Sinatra. we have about 60

_Close-Up

® Continued from page 60

originals and the funky beat helps
move the lyric in a fashion similar to
another original, “Milwaukee.”

On “Fire And Rain™ he rips the
words apart, tearing the tempo on
traditional lyric reading asunder.
During “Somebody’s Watching
You” he covers a lot of space with
his broad. gutsy tones, ending with a
comical sounding “I’'m gonna jump
out of the bushes and grab ya.”

The closing tune is slow with a
bossa novaish beat but the lyric gets
lost in the softness of the arrange-
ment.

Jarreau has all the ingredients
needed for a breakout situation.
This LP combines elements of funky
commercial soul, jazz singing and
impressive vocal exercises. Do we
deserve all this?  ELIOT TIEGEL

different Sinatra selections—but
most of these people are sitting in
front of a tv set watching other pro-
grams, not necessarily music pro-
grams.

“The older product—Sinatra. Bru-
beck. Steve Lawrence—that's been
reissued at $4.98 and selling at about
$2.88 is strong with the over-35
group and to the younger buyer too.

“But the record companies have
priced themselves out of the adult
market with new product. The kids
will spend $5 or $6 on an album
without any thought. but that’s a lot
of money to a wage earner. Price is
one of the major things that has
caused them to stop buying. I don’t
think anyone’s heing squeezed out
because there isn’t merchandise for
their taste.”

L.A.’s KBCA

® Continued from page 62

rin, midnight-2 a.m. and Ollie Col-
lins. 2-6 a.m. with gospel.

Gone are Dennis Smith, who had
been with the station several years as
a personality and also as co-host of a
noon show with bandleader Gerald
Wilson which is past history and
Rick Holmes. who returned to eve-
ning hours after being away from
the station close to one year, who is
now with a station in Northern Cali-
fornia.

The lineup runs Monday through
Saturdays. On Sunday the lineup is
Collins 8-11 with easy listening mu-
sic. Leonard Feather, 11-noon with
an interview show. Sam Fields,
noon-3 p.m.: music from the swing
era. hosted by Levine, 3-6 p.m.; Bob
Gresham, 6-8 p.m., and a dixieland
show with Benson Curtis 8-10 p.m.,
followed by public service program-
ming.

New CBS Label

® Continued from page 10

ter in New York until sometime in
early September, at which time he'll
relocate here. He declines to say
where the label will be physically lo-
cated. It’s understood that lease ne-
gotiations are still underway.

Late General News

Musexpo.
Broadens
Patronage

NEW YORK-The response to
Musexpo’s recent program allowing
record distributors to participate
free of charge, has prompted the in-
ternational music trade show to
make a similar offer to broadcasters
(radio and tv programmers and mu-
sic directors) as well as record retail-
ers.

In order to qualify for this special
limited invitation to Musexpo *76 in
New Orleans, broadcasting execu-
tives, retailers and distributors must
pre-register by contacting the Inter-
national Musexpo office here.

CABLE PREMIERE—English singer/writer John Miles is seen being video-

taped at Cl Recording Studios for his initial New York and cable tv concert

appearance, a joint venture of London Records and Shamus Productions.

Scheduled for broadcast in August, Miles’ concert will kick off the **Club-

house'’ series on Manhattan Cable Channel J, with Don Wardell, label’s direc-
tor of creative services, hosting the initial program.

Is a major contemporary repertoire label, now with a
major distribution entity, ankling to go with independ-
entdistribution?. . . Motown is putting a giant marketing
push behind the first Jermaine Jackson album, “My
Name Is Jermaine.” produced by Berry Gordy. Label
says it just finished its best quarter in 16 years. ... Is
long-time Memphis indie label distributor Sid Melvin
leaving the city to become director of sales at Heiticher
Bros. Atlanta? ... Harrah’s Tahoe laid a gold baton on
Lawrence Welk, while girls in the troupe gotsgold jewelry
and men received gold belt buckles after this year’s sum-
mer stint. ... Curtis Mayfield signed Freddy Fender to
appear in his first Curtom film venture, “Short Eyes,” in
which Mayfield also will appear. ... George Benson’s
Warner Bros. album, “Breezin’,” triple crowned. hitting
the No. | spot in Billboard's Top Albums’ chart. The
Benson deck had previously topped the Jazz and Soul al-
bum charts. It is the only LP besides “Chicago V" and
Isaac Hayes' “Shaft™ soundtrack to cver hit No. I on
both the pop and jazz surveys.

“The Blackwood Brothers Story,” « documentary star-
ring James Blackwood and Cecil Blackwood and the
Blackwood Brothers® Quartet, is being produced for tv
by Bob Barr Productions. . . . Frank Sinatra will be fea-
tured among over 100 acts set to appear on the Labor
Day 1976 Jerry Lewis Muscular Dystrophy Assn. tele-
thon. . .. Lynyrd Skynyrd appears as special guest to the
Rolling Stones Aug. 21 at the 100.000-capacity
Knebworth. England, outdoor festival. ... Cal Worth-
ington, Los Angeles used car dealer who holds the world
record for number of tv spots bought in any one town,
guest hosts the Blue Oyster Cult/Johnny & Edgar Win-
ter/Point Blank Show at Anaheim Stadium Aug. 7.

Johnnie Ray, Frances Faye, the Ink Spots and Billy
Daniels co-headline at the London Palladium. starting
Oct. 2. ... UA has recorded an album by Marcus, a De-
troit sextet. . . . Dream Merchants of Atlanta is merchan-
dising a new cigarette rolling paper series on the front of
whose packages will be current hit acts. It pays a royalty.
_.. Rick Nelson went 10 Epic Records. Pete Bennett engi-
neered the pact.

__InsideTrack

R

Richard Pryor and Richie Havens set for parts in a
forthcoming flick about black champion race car driver
Wendell Scott, due from Third World Cinema Produc-
tions. Taj Mahal signed for action in the Scott Joplin tv
movie Motown Industries is producing. . .. Is Columbia
Records moving its office from the long-time CBS Sun-
set Blvd. Building to the posh Century City area? ...
Polydor's sterling Coast promo man Sterling Devers
spellshis lastname with two*‘e”shetellsus. ... Stan Harris,
newly promoted to sales vice president at Elektra/Asy-
lum/Nonesuch, was previously national sales manager
for Elektra, not national tape sales chieftain. Sorry. . ..
Brenda Lee making some major changes. She's lining up
a new record producer to do her first recording in Los
Angeles and is moving to Jack D. Johnson Talent for
booking. ... The Ohio Players moved to CMI as their
booking affiliation.

Chappell Music has issued an 88-page songbhook on
the late Janis Joplin, tracing her entire career. ... ATV/
Pye has phased out its house press department and will
go with indie flacks. . . . After 15 months, the Bee Gees’
“Main Course” album hit platinum paydirt. It was At-
lantic’s third for year. ... Vicki and Stu Ginsberg (he’s
with RCA’s press corps) are proud parents of Wendy
Lauren, born July 13.

Harold Arlen, Margaret Whiting, Mel Torme, Al Hib-
bler, Alec Wilder, Stanley Adams, Cliff Roberton, Bing
Crosby, Dinah Shore and Fred Astaire, among others.
appeared at the Johnny Mercer tribute in New York July
22. ... Gene Heimlich managing George McCrae and the
Newborn Band. ... Music publisher Mickey Goldsen
signed Alan Broadbent, New Zealand arranger/pianist,
for a keyboard album. ... Papers for incorporation for
Mogull Music were filed July 19 with the California Sec-
retary of State, Sacramento. Artie Mogull, president of
United Artists Records. is listed as an incorporator. . . .
Pot Liquor has regrouped. with lead guitarist Mike
McQuaig joining veterans Jerry Amoroso and Guy
Schaeffer. Group is now on Capricorn, which has
bought rights to its past recordings.

Movie Assists In Fantasy’s Expansion

-

® Continued from page |

The new building will double
Fantasy’s existing 33,000 square feet
of offices, recording studio and film
facilities and warehousing. Con-
struction will take nine months.
Costs are expected to be more than
double the $1.1 million for the exist-
ing structure, completed in 1970.

On the disk side, the company is
aggressively signing new acts and
production deals and continuing
with its program of twofer jazz LPs,
the next batch to encompass 12 titles.

During August new albums will
be recorded by poll-winning jazz
stars McCoy Tyner, Flora Purim,
Sonny Rollins and the Blackbyrds,
whose last LP “City Life” recently
went gold. New LPs will be released
featuring Johnny Hammond, Side
Effect and new artist Roger Glenn.

A big thrust is being made into the
disco field, with Crusaders co-
founder Wayne Henderson produc-
ing Side Effect, Pleasure and Arthur
Adams. Jeff Lane, producer of Brass
Construction and B.T. Express, is
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producing Spider’s Webb, with Car-
ol Kaye, Spider Webb and Harold
Land Jr. Regular Fantasy producer
Airto Moreira is producing an up-
coming record with the South Amer-
ican trio, Opa.

Fantasy’s expansion into rock,
aside from Country Joe. includes the
signing of David Bromberg, the gui-
tarist/singer who is putting finishing
touches on a double album, half re-
corded live in San Francisco where
the show is filmed by Fantasy’s Irv-
ing Saraf, to be one of an ongoing
series of promo spots distributed
rent-free to broadcast media and
schools around the world. Other re-
cent rock signings and albums in-
clude Tommy James (“In Touch™);
Angelo, a pet project of label presi-
dent Ralph Kaffel: Michael Dinner,
produced by Keith Olson, who did
Fleetwood Mac’s recent platinum
LP; and Byron Keith Daugherty, an
act produced by Doug Weston of the
Troubador in Los Angeles.

Fantasy is about to announce the
signing of perennial all-star accous-
tic bassist Ron Carter to a multi-year

pact, with Carter producing his own
albums.

Carter says, “Fantasy offered me
a label with four or five artists who
play the kind of music I like and P've
known (producer) Orrin Keepnews
since 1960. Two of my first dates,
with Bobby Timmons and Wes
Montgomery, were produced by Or-
rin. And it will be a pleasure work-
ing on the same label with McCoy
Tyner, Stanley Turrentine and Bill
Evans.” Carter’s first project will be
to record his touring quartet live.

Sunday Sales

® Continued from page 3

six in Philadelphia have Sunday
hours.

At King Karol, another major
metro area chain, a spokesman notes
that two of the midtown stores have
had Sunday hours for some time,
with the new 42nd St. headquarters
outlet and the Broadway location
currently open seven days.

.
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Ad Deadline: August 13,1976

Los Angeles New York Chicago and Canada Nashville London Tokyo
Contact vour Joe Fleischman/Steve Lappin/ Ron Willman/Ron Carpenter/ Bill Kanzer lohn McCartney Barry Hatcher Hugh Nishikawa
. Harvey Geller/Bill Moran/ Norm Berkowitz/Mickey Addy/ 150 N Wacker Drive 1717 West End Ave =700 7 Carnaby St ¢/0 Music Labo
Bl"board ].B. Moore/John Halloran ].B. Moore Chicago, Il 60606 Nashville, Tenn 37203 London W. 1, England  3-3, 2-chome, Azabudai
- 9000 Sunset Blvd 1515 Broadway 312/236-9818 615/329-3925 437-8090 Minato-ku, Tokyo 106
representative: | Angeles, Ca 90069 New York, NY 10036 03-585-5149
213/273-7040 212/764-7350
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MCA-40590

the new “impossible” single tront

orand funk railroad
prodixced by frank zappa
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