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Antipiracy Vigilante
Rounds Up Suspects

? By BOB KIRSCH

LOS ANGELES Spending the
swmmer helping the police round up
alleged wpe pirutes around the
country isn't evervones deal sum-
mer vacution, but those are exactly
the plans of Ted Allen. owner of the
Merchandising Mart tape distribu-
tarship in Lavion, Utih.

So far, Allen’s campaign huas re-
sulted i four ¢izen's arrests atl
switp meets in Sangus, Cahif. Living
aut of his trailer and cooperatng
with local police. Allen made the ar-
rests June 16 and 23,

Allen has also worked with Uiah
law enforcement ofhcals; One

{Continued on page [2)

8-Track Sales
In UK. Skyrocket

LONDON -A startling jump 1

Ko Betmick sales ;JL-.]HI-. uluulm
r..purtn that the carrnidge market is
dying -5 revealed in statistics re-
leased by the European Tape Indus-
Iry Assn

The Ngures show o 94 perdent
i les  pReTiEase Lll.llu:l:_' the first Yy
ter of this year over the st three
months of .|'J?_1 Linit 5_|:_'I.LI'-:'- « 110w
EXPOFES il 132,114 cartndges and
home sales ot L663.884, a total ol
1,798,998, For cassettes, the hgures
are similarly encouraging. with ex-
116,986 units and home

wiles at 3. 212519, an merease ol 3]

[ Conttiniied on poge 37
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In-Store Vidcassette,

Labels Tie In Promo

By PAUL JAULLS &
STEPHEN TRAIMAN
SAN FRANCISCOO-What muay
well be the firsi ,[""-’i'lE-l?|'|"li1'L'|'l-.-L
I =510 00 Y Il.1|."|h mssele 'I'l.,".'l"l'd |"I'I:':II1'-
non adverusing package in the LS
s well on the way o aeceplance in
the Bay Arca
Introduced as
the Video Center of nearby Mill Val-
ey in [écember. the system has
been used ot one of three Tower
Records outlets here with varying
stccess by WEA, RCA and Capitol
The umt designed by the firm's

Promo=vismimn - by

[ £ et ARl e P 30

Atlantic, Elektra
Fuse Operations

NEW YORK—Atlanue Records
and  Elektra/Asylum  Records  are
merging operations inoan nternal
reoreanization of the two Warne
Communication comjpunies

The restructuring includes label
services, plant, financial,
operations, | her respective promo-
hon and akr d...'p.lttmumh remain
separate.

The new company, Atlantgs
Elektra/Asyvlum  Records. will be
headed by Ahmet Ertegun and Da-
vid Gellen as cochairman. Jerry
Wexler will nct as the firm's vice
charman

In a joint statement by Ertegun
and Gellen, the merger is uqﬂ;mwd
as i move "o achieve more efficient
operations for both companies.”

Although the actual market 1m-
pact of such o merger s open 1o
~111;,'L|:l.|l||!|a- aobservers feel that &
number of tangible benefits should
P! rnuhl.nm:rm notably i a tghter
coordination of sales efforts I|II-=I-H th
WEA und the broader artist and mu-

fCantinmed on page 6)

and soles

el down with James Brown, the
peaple, by the pe

Godfather of Soul
ople, and lor the people. From Polydor (PD2 9001}

Spots to Br

NEW YORK —Don't write off dis-
-._'|~]|1|.:4_|m:-_-. rl:l[|!'|L“':'|.I:"'-1..L|.:__'l|I files of the
605 quite vet. With o new look and a
strong  flavoring of r&b
they're part of the
.ul_m-m in major markets, and record
promotion men are pulling out all
the stops 1o tap the dance clubs' re-
sources for breaking new product,

Renewed interest in the -.]Lﬂu b
record manufacturers comes al a

MUsIL

IM=seEne (i

By JIM MELANSON

time of the shrinking radio station
plavlist,

And, rather than sitting back and
bemoaning the difficulty of cracking
these Lists, local [rromaotion stallfers.
in increasimg numbers, dare turning
their energies toward discotheque
exposure for prm.lm;z. notabiy rich
and I!ll]|-._". frock disks.

Pick up the discotheque crowd
and your chances for mirpluy are

EXxpiring Copyrlghts May
Still Get Lease on Life

By MILDRED HALL

WASHINGTON -Expining copy-
nghis may get one more lease on hie
in & hill that would mark the (0th
such copyright extension by Con-
BTESS, The first extension wis
granted in 1962, when the longer
term of lite plus 30 years was ex-
pected 1o repliace the present 36-year
duration, in the over-all ~.u|‘l"-||"|1l
revision legislation.

Sen.John L MeClellan (D, Ark.),
chairman of the Senate Copyrights
Subcommittee, and author of the
Senate revision bill, reportedly
wotlld hke to introduce mterim bills

The album of the

New zolo album by
‘Whale Meat Again
It's All Right
Records Inc

[ Adyartriamant Al N I!'

im Capaldi (drummer and
fILPS 92587 on Island
(|5 003} ’|'|:1.'I|||.'|-1|||-*|'J and adistnbuated by

on this. and one or two additional
non=controversial matters.

He feels that a Senate vote on the
revision this year is certain, and al-
though the House hasn't time 1o acl
on the revision this year, it can do so
next year, in the 94th Congress,

With that an mund, 5en,
McClellan would like 1o give the
owners of expining copyrights one
at the longer term Iin
the over-all revision, which has been
delayed [or s0 many years over con-

ITHare chance

(Continued on page 31}

songwriter Ior TraHig)
1 Records: Featuring his new
1sland

Adyarimamant]

Labels Eye Discos as Hot
eak r&b Product

ereatly enhianced, seems 1o be the
consensus from the labels,

And with good reason. they point
out. It's not forgotten that the song
*Soul Makossa™ brokeon the disco
scene first: or that current r&b chart
selections such as “Rock the Boat”™
by the Hues {'nrpnr:lnm (RCAD,
“Mam Line” by Asford & Simpson
iWB) |L|rh.':., Master™ by Millie
Henderson (Playboy), and “Rock
Your Baby™ by 'Lu.nr*‘ » McCrae
(TK) hit the mark on the disco-
tiu;..;|m_' level first, and then “crossed
over o radio.

The link between radio and disco-
theques is stronger than first impres-
sions might indicate. Each club s
its own stadT of disk jockevs, a num-
ber of whom are actual u'urLin:,_: 0
personalities

And 1i's not unusual for them to
n..'ln:'n.'tup their own following—even
10 bringing customers with them il
thev change clubs. Also. program-
ming music for the club’s clientele 15
Luken Just as seriously as at any op
stution. The only difference being
that there 15 a greater opportunity (o
experiment

Ciranung the freedom ol experi-
mentation though, programming a
op -._1|~.|.v.r1|1|.'i.|l.||,‘ remiains a chal-
lenge, The clubs” respective crowds

(Continued on page 51)

RIAA Plans
Royalty Push

LOS ANGELES-A muassive in-
dustry campaign to seck passage of
performance rovidty I._':_'hl.nu'-n By
Ihe denate s bemng advanced by
stan Gortikov, president of the
KRecording Industiry Assn, of Amer-
&0

Crortikov refers specifically to Sec
tion |14 of the general copynight re-
vision hill, 8. 1361, which 1s already
under strong attack by

The section would establish g per-
formance nght tor recording arnsts,
musiciins and companies Anl pro-
vide a shiding scale of rovalty pay-
ments by broadoasting stations

Ciortikov, atgn plan

(Continued on page 12)
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Atlantic photo

" BLACK TIE JAZZ—The MJQ performs in formal attire as their means of
. giving jazz a "'respectable image"' while incorporating elements of clas-

- MJQ Finale

sical music with their own inventions.

LP With Symphony
Ends 23-Yr. Career

By ELIOT TIEGEL

LOS ANGELES—The Modern Jazz Quartet goes its separate ways |
following concerts in Australia July 3-17, ending an almost 23-year as-
sociation which has taken it around the world as proponents of a dis-

tinctly unique sound in music.

The band, noted for its marriage of classical forms with the openness

formality found in the concert hall with the street level intensity of sud-
denly breaking loose and having a hell of a time on their last album, “In
Memoriam: the Modern Jazz Quartet and Symphony Orchestra” which

i of jazz improvisation, retains this style of cool restraint, a dignity and

Little David will release.

and festivals on a regular basis.

sue individual goals,

the Australian tour.

;
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NEW YORK-—NARM smaller
member companies, those mass mer-
chandisers doing up to $2 million in
business, have increased their dollar
volume sharply, an analysis of some
of the key elements in the newly re-
leased NARM 1973 report shows,

The study also indicates that the
percentages of dollar volume in sin-
gles and B-track tapes have in-
creased. According to Jules Mala-
mud, NARM’s executive director,
the increase reflects a sales rise in
both categories for the entire indus-
try. Malamud claims that NARM
members account for some 80 per-
cent of the total over-the-counter in-
dustry volume.

According to the study's figures,
NARM members doing under $1
million in business in 1972 de-
creased from |1 percent to 4.4 per-
centin 1973: those companies in the
$1 million to §2 million category slid
from 24 percent to 19.1 percent.
Malamud notes that the number of
companies in these groups moving
into higher volume categories in the
past year accounted for the percent-
age decline.

Companies in the $2 million to 33
million category increased from 16
o 19.1 percent and those from §3
million to 35 million also rose from
|8 percent to 25 percent.

John Lewis, the band's shy spokesman but its most powerful com-
poser, says the group is breaking up because vibist Milt Jackson “wants
to start another group and has other recording responsibilities.”

Although the MJQ has not been a major jazz selling record act for a
number of years, it still retains a grasp and power in the concert field,

And it has retained a loyal following by playing regularly at concerts

There have also been periods when for creative reasons the quartet
has taken a hiatus from performing with each member going off to pur-

Jackson, for example, has kept himself active in the disk field with
works on a number of labels, including CTI, his most recent affiliation.

Of the other members, Lewis says none has any immediate plans for
forming new groups. “We talked about the group ending,” Lewis says,
adding that he will start putting together his new professional life after

(Continued on page 4) |

Smaller NARM Firs

By ROBERT SOBEL

Company percentage stayed
about the same in the §5 million to
$15 million range, dipped from 6 to
5.2 percent in the $15 million to 540
million grouping, and rose from 3 (o
4.4 percent in the category of com-
panies doing more than $40 million
annually,

In a breakdown on type of prod-
uct sold, records accounted for 64.5
percent of the volume as compared
with 65 percent in 1972; tapes rose 2
percent. from 24.7 to 26.7. equip-
ment experienced a slight decrease,
from 4.5 to 4.1 percent. Musical in-
struments and other (accessories,
music books, etc.) also dipped some-
what.

Another listing, representing re-
corded product volume only, shows
that phonograph records amounted
to 70.3 percent as opposed to 72 per-
cent in 1972; tapes were up from 28
percent to 29 percent in 1973,

In the category on types of outlets
serviced by NARM rackjobbers,
62.2 percent of the dollar volume
handled by members came from de-
partment and discount stores, a rise
from 60.9 percent in 1972; varety
stores volume declined to 7 percent
from 12.8 percent in I1972: retail
record stores volume rose 0 16.6
from 12.5 percent; drug stores 6.4
from 3.3 percent: supermarkets

London Raises
LP Price on All
Titles to $6.98

NEW YORK—London Records
has become the first major label to
commit-itself to an across-the-board
list price level of $6.98 for pop al-
bum product, including catalog
items. The increase from the previ-
ous list of 3598 poes into effect
Monday (1).

Until now, other majors have
moved up to the $6.98 level on a se-
lective basis, limiting such increases
largely 1o new items by top-selling
artists.

Last week London declared an in-
crease in its classical line o $6.98,
also effective July 1. Special CSP
product also goes up $1 to $5.98.
Budget LP’s move up to $3.49 from
$2.98.

On other LP increase fronts, Dis-
neyland and Golden have raised
their 33.98 and 51.98 lines to 54.98
and $2.49 respectively; all MCA,
Decca, Kapp and Uni LP's have
gone up to $6.98 and Blue Thumb
has raised its twofer series to 58.98
from §7.98.

(Continued on page 6)

EMI Launching
New Int’l Label

LONDON—EMI is launching a
new label-EMI International—to
expand and develop its roster of
overseas artists,

The move which comes just 18
months after EMI set up its domestic
EMI label, is a further step towards
managing director Gerry Oord’s
scheme to split the company nto
UK. and overseas divisions. It is
also seen as final recognition of the
increasing success foreign artists are
having in the UK.

No British acts will be signed 1o
the label. All product will be culled
from existing overseas catalogs and
masters as well as through EMI's

(Continued on page 37)

General News

PIRATED TAPES SOLD?

Motel, Retail Chains
Named In Court Suit

By BILL WILLIAMS

NASHVILLE~Two massive indi-
vidual and class action suits have
been filed here and in Montgomery,
Ala., against two large chain oper-
ations charging “possessing, dis-
tributing and selling” illegally dupli-
cated tapes.

The suits, against Days Inn of
America, Inc., and The Southland
Corporation, seek injunctions, ac-
counting of sales, and damages.
Southland operates, among other
things, the 7-11 Stores across the
country,

ABC Disk Chain
Adding 4 Shops

LOS ANGELES—ABC Leisure
Group's chain of three Wide World
of Music record shops will be ex-
panded with the construction of four
additional locations in shopping
malls.

The new locations are in Orlando,
Birmingham and Phoenix. The
exisling stores are in Seattle and
Providence.

Al Franklin, president of the ABC
Retail Records Division, says the lo-
cations will carry a complete inven-
tory of records, tapes, stereo compo-
nents, tape recorders, TVs, sheet
music, musical instruments and ac-
Cessories.

This ABC division was formed

last January,

The Orlando store will be in the
Altemonte Mall; one Birmingham
location will be in the Brookwood
Village Mall with a second slated for
the Century Plaza Shopping Center.
The Phoenix store will be located in
the Metrocenter Mall.

In addition to these four outlets,
negotiations are under way for seven
additional stores, according to
Franklin.

Boost Dollar Volume

dipped from 3.4 percent to 2.1 per-
cent; service PX's was 3.3, against
the 1972 figure of 3.8 percent; with
2.4 percent, a nse from 1.3 percent,
falling in the miscellaneous cate-
EOrY. . _
The fall in variety store percent of
dollar volume was attributed to the
growth of the traditional type of
store into stores such as Woolco
(Woolworth) and K-Mart (Kresge),
which are now included in the de-
partment and discount store cate-
gory.

A listing of the type of records
sold by all NARM members, ac-
cording to percentage of dollar vol-
ume, shows that albums accounted
for 84.7 percent this year, 85.9 per-

cent in 1972; singles were slightly
higher from 14.1 percent to 15.3 per-
cent. With NARM racks, albums
were 85.7, but 88 percent in 1972,
singles were 14.3 against 12 percent
in 1972,

NARM one-stops had 64 percent
of their dollar volume in albums, a
dip from the 73.7 registered in 1972;
while singles rose from 26.3 percent
to 36 percent.

With NARM retailers, albums re-
ceived 92.6 percent of the dollar vol-
ume, the rest went to singles. No
comparable figures were available
from previous years.

Other data revealed that contem-
porary music (including pop, rock

{ Continued on page 6)

In the U.S. District Court here, the
suits are filed on behalf of Acuff-
Rose Publications, Hickory record-
ing artist Don Gibson, and “all those
persons, individual and corporate,
who own copyrights in the musical
compositions embodied on the
tapes.” The Montgomery suit,
brought by the samec law firm, is
filed on behalf of Hank Williams Jr.,
MGM Records, and class plaintiffs.

In the Days Inn of America case,
the complaint charges that the firm,
although incorporated in Georgia,
does business in Tennessee. Days
Inn is a huge motel chain, which has
been expanding rapidly and
steadily.

The suit states that the motels
have sold “mechanical reproduc-
tions of ... copyrighted musical
compositions ... in its commercial
establishments.” The plaintiffs not
only seek an injunction, but im-
poundment of all such tapes, and fi-
nal destruction of them. After an ac-
counting, the plaintiffs seek all
money received for such tapes, plus
damages and [ees,

In the Montgomery suit, filed in
circuit court, the same general
charges are made. It is brought by
MGM and Robert B. Stewart, ad-
ministrator of the estate of Hank
Williams. It notes that the Southland
Corporation exists under the laws of
the state of Texas, and does business

in Alabama.
The contention 15 that Southland

has “wrongfully appropriated and
duplicated, manufactured, distrib-
uted, or sold™ exclusively owned

{Continued on page 10)

RCA Disk Sales
In 6-Month High

NEW YORK-RCA Records
moves into July riding the hottest
six-month sales period in its history.

The company reports volume for
the first half of this year as 9 percent
over the same period in 1973, the
previous peak period.

While John Denver is credited by
the label with a major contribution
toward its sales achievement, other
artists singled out for special men-
ton as heavy producers are Elvis
Presley, David Bowie, Harry Nils-
son, and the Guess Who.

Fast-moving country and r&b
product are also responsible in large
part for RCA’s showing, according
to Jack Kiernan, division vice presi-
dent, marketing.

“It was the emergence of strong
r&b acts such as Main Ingredient,

New Birth, the Hues Corp., and an

unusually strong performance by
our roster of country artists, that
gave us the added strength to push
through to a record sales period.”

Capitol, Mercury, Famous Raise Singles

LOS ANGELES—Capitol, Mer-
cury and Famous have joined the ar-
ray of labels raising singles sug-
gested list prices to $1.29,

Capitol’s subdistributor price is
now 72 cents while the dealer cost is
80 cents. All orders shipped on or af-
ter July 1. including backorders, will
be billed at the new price, says Don
Zimmerman, the label's marketing
vice president.

Mercury’'s increase covers the new

release “Shine On" by Heansfield.
The July | date affects all new prod-
uct on the Vertigo, Dial and Philips
labels as well as Mercury,

As a means ol identification for
new series and old, Phonogram has
jumped 100 numbers in its catalo
serics numbers with the new price
starting on Mercury 73600, Vertigo
at VE-200, Dial at D-1100 and Phil-
ips at 40800,

In addition, the Celebrity Series,

Double Hit and Smash All-Time
Hits will carry the $1.29 price.
The Famous increase covers all its

family of labels.
Capitol and Mercury thus join
ABC/Dunhill, Columbia. RCA,

Buddah, London, MCA, Bell at the
£1.29 suggested single retail price,

More Late News
See Page 50
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General News

Warner Bros. Chief Details
Disk, Tape Profit Structure

LOS ANGELES—Joe Smith,
Warner Bros. president, provided
the anatomy of record and tape
profits on his firm’s products while
testifying during the Richard Taxe
piracy trial here last week.

In stating that Warner's record
profits for the past four years hov-
ered around $5 million yearly, Smith
presented the following analysis of
the profit structure of an album and
tape cartridge:

LP Tape
Suggest List Price $5.98 56,97
Selling price to stores 292 31.80
Less Distributor Cost 41 56
Wholesale Price §2.51 53124
Manufacturing Cost
Product 5 355 .70
Packaging d5 -
AFM trust fund fee D3 OF
Fublisher Payments 24 4

MJQ Ends 23

® Continued from page 3

He already has had offers for disk
and concert work and will partici-
pate again at the Monterey Jazz Fes-
tival in Mid-September, performing
at a piano workshop with Eubie
Blake, Martial Solal, George Shear-
ing and Bill Jones.

Lewis, who has done nine film
scores, wants to become more active
in that medium. He also wants to do
more recordings but not with an-
other group situation. “Nothing will
equal the Modern Jazz Quartet,” he
says.

Lewis finds talking about the de-
mise of the band an emotional expe-
rience, as well it is. It has been his life
for nearly 23 years and Atlantic has
all the collective evidence ranging
from a collaboration with Laurindo
Almeida to such notable works as
“Fontessa,” *On Tour” and “Pyra-
mid.”

During a brief stay with Apple,
two LP's were recorded. The
Schwann catalog lists 26 titles for the
group.

French SQ
Licensee

NEW YORK-The Thomson-
Brandt group, one of the leading
consumer products manufacturers
in France, has become the newest li-
censee o manufacture and sell 50Q
quadrasonic equipment. Joint an-
nouncement came from Norman
Block, director of business affairs for
CBS Records International, and
Pierre Bonvalot, Thomson-Brandt
commercial supervisor.

It will mark the entry of the
French firm into 4-channel equip-
ment, which they expect to have on
the market by November under one
or more of their various audio lines
including Thomson, Pathe Mar-
coni/ La Voix De Son Maitre,
Brandt and Continental Edison.

Planned introduction is about
four months earlier than the original
timetable that called for a quadra-
sonic debut at the Festival du Son
next February, French equivalent of
the U.S. Consumer Electronics
Show.

The Thomson licensing, coming
soon after the May | announcement
by N.V. Philips, brings the total of
companies planning to market SQ
audio equipment to over 90 world-
wide. In addition to the CBS group
of labels, other leading disk firms re-
leasing SQ product include EMI,
Anola, Electrola, BASF and Bell-
aphon in Europe; Bell, Vanguard
and Project 3 in the U.S., and CBS/
Sony in Japan,

Artist Royalty 6B 73
$1.50 51.74
Freight Out 03 08

Recording Cost & Artist

Advance writeofT 40 30
S1.83 5209
Giross Income BB 115
Average 3 LP & 2 Tapes Sold:
Sales: 1 x 52,51 = $7.53 plus
2 x $324 = $6B84 = 314.01
Ciross Profit:
IXS568=38204 +81.15 = § 434

Dividend by 5 per unit profitequals § 87

Averapge gross profit 5
Less advertising & publicity
Less selling & peneral
administration overhead
Domeshic Income
Foreign & Other Income
Net Income Before Tax
Less federal income (ax

sk B3

b |k i

MNet Income per LPor Tape

Year Career

Monte Kay, the group’s manager,
will continue handling Lewis once
the act breaks up.

Lewis feels the group has contrib-
uted to jazz and its absence will be
felt. “What I tried to do during all
those years,” he says, “was to make a
chamber music group comparable to
the best string quartet. I feel quite
satisfied we accomplished most of
the goals; we got people interested in
listening to chamber jazz music.”

The final LP was recorded in New
York with members of the New
York Philharmonic who were on
strike and available for outside
work. Maurice Peress, a friend of
Lewis’ and most recently named di-
rector of the Kansas City Sym-
phony, conducted the orchestra on
the date,

Lewis wrote two works and pro-
duced the LP which was cut at Co-
lumbia’s 30th St. studio. Lewis feels
this work 15 the MJQ's best.

The utle tune is written in (wo
movements, each dedicated to per-
sons important in the lives of mem-
bers of the band.

“Jazz Ostinato” was originally
written for Eric Dolphy and Phail
Woods, both virtuoso saxophonists
and later retaillored for the MJQ.

The final piece is Joagquin Rod-
gigo's “Adagio” from the “Concierto
de Aranjuez.”

The LP with a symphony orches-
tra directly relates to the MJQ's 13-
year history of working with 33 sym-
phony orchestras,

Its last appearance with a sym-
phony took place last Thursday (27)
with the Spokane Symphony at the
Opera House at Expo "74.

Selections from the forthcoming
LP will comprise the material for a
Public Broadcasting Service net-
work telecast on Aug. 18. The tunes
were taped last May with the Boston
Pops for the show titled “An Eve-
ning With the Pops.”

Ironically, the MJQ which never
received a vast amount of network
TV exposure in this country, stands
to gain an inordinate amount now
that it is breaking up.

A "Camera Three” show has al-
ready been taped with the Julliard
Sting Quartet for CBS for future
showing,

And later this season Morley Saf-
fer does an interview segment with
the band on “60 Minutes™ on CBS.

In recent years as jazz has leaned
more toward rock influences, the
MJQ made attempis to use more
electronic instruments,

But its place in the musical spec-
trum remains as the band which
fused most successfully the worlds of
European classical music with the
fire and intensity of American jazz.

Witnesses Tell
Court of Taxe’s
Taping Activities

By JOHN SIPPEL

LOS ANGELES—Unlicensed du-
plicating that totaled possible mil-
lions of dollars through a Phoenix
mailing address and a Las Vegas ad-
dress were hinted at during prose-
culion witnesses’ testimony last week
in the trial of Richard Taxe and four
codefendants in Federal District
Court here.

Last Wednesday (26), Willlam E.
Hill, owner of a furniture and appli-
ance store in Eupora, Miss., told the

ury he had received a shipment of
50 different country tape titles from
Galt Industries, Phoenix, Arniz., firm
allegedly operated by Taxe, and
shortly after, a shipment of 20 soul
8-track tape ttles from Sound Sales,
Las Vegas, Nev., both of which were
contained in Sound 8 of Atlanta
tape boxes. He said he had made
separate orders to two different
firms.

Previously, Chester Marcell Jr.,
owner of Coast Paper Box Co. here,
stated that he had produced 1.1 mil-
lion tape boxes for Taxe, bearing the
copy, Standard Tape of Denver or
Sound 8 of Atlanta. He said that

Calico Paper Box Co. also produced
boxes for Taxe. His shipping slips

showed receipt by Geraldine Gon-
zales, a codefendant, at Taxe’s plant
at 6330 Arizona Circle here.

Arthur Reynolds, owner, Reyn-
olds Tool Inc., Anaheim, Calif., re
ported the following deliveries to
Taxe’s firm, Datax, from Feb. 2,
1973, through Jan. 31, 1974:
2,964,576 tape cases or plastic car-
tridges; 2,706,024 platforms; 80,000
hub adaptors; and 105000 pin-
wheels.

Beverly Morris, manager of Exec-
utive Answering Service, Phoenix,
Ariz., which was the phone answer-
ing service for Galt Industries, and
also its mailing address, said that
“Richard Taylor,” whom she identi-
fied as Taxe, had said to her, “1
made $20 to §25 million,” when she
asked him about the extent of his
business.

Three sales opportunity period-
ical representatives, William B.
Chase, Specialty Sales; Leon Kuli-
kowski, Salesman’s Opportunity;

(Continued on page 10)
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Execuhve Turntoble

ERTEGUN

GEFFEN WEKLEH

Ahmet Ertegun, president of Atlantic Records, and David Gef-
fen, president of Elektra/Asylum Records, have been named co-
chairmen of Atlantic/Elektra/Asylum Records in a merger of their
labels (See separate story). Jerry Wexler has been named vice
chairman, and Jerry Greenberg, a&r and promotion, Mel Posner,
administration and marketing, and Sheldon Vogel, finance, have
been named executive vice presidents of the new operation.

Artie Mogull, for the past year and a half vice president in
charge of MCA Records, a&r, resigned late Friday. Mogull’s plans
or his replacement could not be learned at presstime.

Tom Takayoshi has been promoted to executive vice president
of Playboy Records. Takayoshi, who had assumed the post of vice
president in charge of the record division in November, 1973, was
tormerly an executive with Abkco Records. . . . Bob Alou has been
appointed director of Nashville operations for MGM Records Inc.
He is responsible for all Nashville marketing activities, including
sales, exploitation and talent acquisition. ... Tommy Allsup has
been named director of Dial Productions, succeeding Larry Butler,
who has taken over as in-house producer for United Artists in
Nashville. Allsup, former producer for Metromedia, also produced
in the pop field in Texas and the West Coast.

* * *

U.S. Pioneer Electronics Corp. has elevated two top executives
to the office of vice president in a move to strengthen its manage-
ment team. Ralph Laws has assumed the responsibilities of vice
president, operations, and Ken Kai has the duties of vice president,
marketing. . . . William R. Dixon has been appointed vice president
of markﬂtmg services for GTE Sylvania Inc. In his new position he
will be responsible for the establishment and coordination of pol-
icies, plans, and organizational structures in market research and
analysis, merchandising and advertising.

* * *

William S. Pine has been named president of Modern Album of
Califormia Inc. Co-owner Rollie Froehlig has been promoted to
board chairman. ... Ted Wuerthner has resigned from Electro
Sound to return to the furniture industry, his job of marketing
manager is being held down temporarily by Mort Fujii, general
manager of the Viewlex subsidiary. . .. Dan Boyd has resigned as
operations manager at GRT Music Tapes, and Chuck Dunkin will
come from the mid-South custom pressing plant subsidiary to re-
place Boyd. ... Donald Zimmerman has been appointed assistant
buyer for Radio Shack’s national merchandising department in
Fort Worth, Texas.

GRIFFIN KAl

Carl Griffin has been appointed director of East Coast profes-
sional activities for Jobete Music Co., publishing arm of Motown

Industries. He will be headquartered in New York. ... Producer-
writer Landy McNeal has been named to head Chappell Music’s
New York Songwriters Workshop.

Ed Walker has been appointed vice president in charge of all
sales and marketing activities for the Wes Farrell Organization's
recently revamped Chelsea and Roxbury label operations.

*  *x  *

Teddy Meier, promotion manager of EMI Records in Swit-
zerland, will depart the Zunch record firm to join Chrysalis at the
end of July. He will act as European coordinator for the English
company. Kurt Weil will replace Meier at EMI,

Hope Antman has been appointed manager of East Coast press
relations for Elektra/Asylum Records. .. . Heidi E. Robinson joins
lht‘ dublicity department of Warner Bros. Records to coordinate

1a exposure for label and associated artists on tour.

Ken East, managing director of EMI Ltd. Australasid and a for-
mer managing director of EMI Records UK ., is leaving the com-
pany. He will be replaced by John Kuipers, director of Planning
and Development of EMI Litd., effective Oct. 1. Graham Powell,
former head of Audio Devices and deputy managing director of
EMI Records, London, will succeed Kuipers.

Neil B. Fischer, onetime Seeburg assistant general council and
most recently general council at Metro-Goldwyn-Mayer Inc., has
been named vice president and general council for Motown Indus-
tries. His appointment frees vice president Ralph Seltzer in the le-
g,al area to concentrate on international expansion,
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Minnie Riperton’s single
“Reasons,” from her new album,
“Perfect Angel,"” has been out

just a few weeks. But on the basis
of early reactions, it has a bright
future. “Perfect Angel” is draw-
ing FM, MOR and R&B airplay
in 50 major cities. Minnie’s
personal appearances in Denver,

Memphis, Boston and Atlanta
have astounded the erities and
delighted the SRO audiences.

And no wonder. “Perfect
Angel” displays the unbelievable
five-octave range of the former
lead singer of Rotary Connection
as well as Minnie’s sensitive

writing talents. And there are
two new songs written just for
Minnie by one of her biggest
fans, Stevie Wonder.
Minnie Riperton’s new
album, “Perfect Angel,”
and her single,“Reasons.”
They’re heaven-sent "%
On Epic Records
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General News

No Talent Kickbacks
On TV Show—Judge

WASHINGTON-A  Federal
Communications Commission’s Ad-
ministrative law judge has found no
evidence of kickbacks extracted by
record companies from royalties of
talent appearing in the syndicated
Della Reese show in the late 1960s.
The charge was made by a compet-'
ing applicant for RKO-General’s
Boston station, WNAC-TV.

Unless contrary action is taken by
the full commission, or a new appeal
is made by the challengers, the ini-
tial decision of the commission’s law
judge to renew RKO-General's
WNAC-TV license, becomes final
50 days from the decision date of
June 13,

The kickback charge was made in
a renewal challenge that has
dragged on since 1969, and was only
one of many issues. RKO-General
acknowledged that payment was
made to the Della Reese show’s pro-
ducer by record companies, as an ac-
cepted industry practice.

The WNAC-TV management
told the FCC they believed the
proper announcements required by
antipayola Sec. 117 were being
made, but later found the mention
of label payments had often been
omitied from the final tape—in 40
out of 57 segments, in facl.

The case brought about stiffer
FCC requirements in 1970 for ex-
plicit over-the-air acknowledgement
when labels pay a show’s producer
for a performer’s appearance. The
acknowledgment must clearly state

LP Price Raise

® Continued from page 3

All of the Famous distributed
labels are being raised to $6.98
July 1, including catalog items, Dot
is the exception at $5.98.

that the artist’s appearance was
“paid for™ by the company. Custom-
ary phrases like “promotional assist-
ance” or “promotional considera-
tion™ are not enough,

The FCC law judge, Forest L.
McClenning, found the charge of
kickbacks from talent to the record
companies was “not substantiated.”
He gave the RKO stauon manage-
ment a “slight demerit” from its oth-
erwise “superior” record, for failure
to make sure that the announce-
ments were made when label money
went into the RKO General's syndi-
cated Della Recse show,

The commission review found
that management had relied on the
show's executive producer, Forrest
Fraser and his 1wo assistants, for
making sure the sponsorship identi-
fication rule were met. When the
company learned otherwise, Fraser
was let outl, and the practice of reim-
bursement by labels was discon-
tinued at WNAC-TV,

The 235-page initial decision
shows that performers were gener-
ally paid directly by the producer of
the show at union pay scales. He was
then paid a separate fee from the la-
bel's promotional budget for the
performer, to cover the costs of the
TV show. The practice was known as
“check exchanges,” although no
checks were 1n fact actually ex-
changed, the report says.

The accusation of kickbacks 1o la-
bels out of performer royalties were
made in an affidavit by talent man-
ager Gerald Purcell as part of Com-
munity Broadcasting’s fight to ac-
quire the RKO Boston TV channel.

Purcell charged that when the
record company paid the producer
to get a performer on the Della
Reese show, the amount was laken
out of the artist’s royalties,

Smaller NARM Cos. Gain

® Comtinwed from page 3

and soul) led the list of types of re-
corded music sold with 64.2 percent
of the dollar volume: middle-of-
road was second with 11 percent;
country was third with 10.5 percent;
then followed classical 4.7 percent;
Children’s, 3.5 percent; Jazz, 14
percent; comedy, 1.6 percent and
other, 1.1 percent. No data was gath-
ered in previous years on recorded
product categories,

Regarding the types of tape prod-
uct sold, B-track was B(0.1 percent
from 73.7; pre-recorded cassetle
down to 11.6 percent from 16.5:
blank cassette up slightly 1o 5.8 per-
cent from 3.7; other was 1.5 percent
from 2.1 percent. This included 8-
track quadrasonic, and all reel-to-
reel. Mo figures were given for pre-

RCA Holds 5 Area

Sales-Promo Meets
NEW YORK —RCA will wrap up

its series of five area sales and pro-
motion meetings on Monday (1)
The one-day meetings. which began
June 29, were held in Dallas, At-
lanta, New Jersey, Chicago and
Long Beach, Calif.

Bill Graham, Western regional
sales manager. presided over the
Long Beach meeting: Pug Pagliara,
Southwestern region sales manager,
headed the Dallas session: Dick
Carter, Midwest region sales man-
ager, chaired the Chicago confer-
ence; Charles Hall, Southeast region
sales chief, presided over the Atlanta
meet; and the New Jersey meeting
was chaired by Frank O'Donnel,
Eastern region sales manager. '

www americanradiohistorv com

recorded reel-to-reel or for blank
reel-to-reel. Budget and economy-
priced product was 9 percent of the
gross dollar volume registered by
NARM members.

Wissert Works
With Flo & Eddie

LOS ANGELES—Producer Joe

Wissert has reunited with several
members of the Turtles, Flo and Ed-
die, on several new projects. He is
also working with The Section, a
group of well-known studio musi-
cians, notably Craig Doerge, Lee
Sklar, Danny Dorchmar and Russ
Kunkel.

Wissert recently produced the
single “Kalimba Story™ by Earth,
Wind & Fire from its LP on which
he initially worked.

Seek Easing for
Chlorine Rules

WASHINGTON—Plastics indus-
try spokesmen have asked the Labor
Department to ease proposed stand-
ards which would forbid the expo-
sure of workers to any detectable
trace of vinyl chloride gas.

Al hearings here last week they
urged the adoption of a graduated
plan that would permil no exposure
greater than 25 parts per million by
October, 1976.

The gas has been linked to a num-
ber of cases of liver cancer among
workers in processing plants. The
plastics industry is currently oper-
ating under a temporary set of regu-
lations that allows exposure to 50
parts per million,

No connection to the disease has
been found among workers in press-
ing plants handling polyvinyl chlo-
ride (PVC), a later substance in the
processing chain.,

However. record industry observ-
ers are fearful that stringent regu-
lations may drive up the price of
PVC and further decrease its avail-
ability.

Atlantic, Elektra
Fuse Operations

® Cominued from page |

sical genre identification now avail-
able to each label.

Atlantic has been traditionally a
strong influence on the black mar-
ket, as well as the pop/rock field,
while in recent years Elektra/Asy-
lum has made strong inroads on the
white rock and folk/rock markets.
Both labels in recent months have
become more involved in the coun-
try music market.

In the area of promotion and a&er,
Jerry Greenberg will be executive
vice president, with each respective
department director reporting
directly to him.

Nesuhi Ertegun will continue as
executive vice president of Atlantic,
and president of WEA International
in charge of all international oper-
ations for AEA and Warner Bros./
Reprise Records. Mel Posner is exec-
utive vice president of adminis-
tration and marketing, and Sheldon
Vogel 1s executive vice president of
finance for the new operation.

Asylum itsell was formed some
three years ago, with Geffen as pres-
ident, and was brought into the
WEA family as an Atlantic-distrib-
uted label, In 1972, the label was
purchased by Warner Communi-
cations, and in 1973 moved out of
the Atlantic family and merged with
Elektra, with Geffen as president,
replacing Jac Holztman who moved
to the WCI corporate stafT.

Headquarters for the new oper-
ation is Rockefeller Plaza here. At-
lantic and Elektra/Asvlum will
merge offices in Los Angeles, where
GelTen will maintain his office,

Bonnie Tiegel photo

HAPPY SILENCE—Steppenwolf takes a *‘Mums the word'' attitude over their
signing with Mums, the Landers-Roberts label. From the left: John Kay,
George Biondo, Jerry Edmonton, label president Bobby Roberts, Bobby Coch-
ran, label sales-promotion chief Steve McCormick and Goldy McJohn.
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SLAND DECLARES ITS
INDEPENDENT

/*\
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John Christie
sings
“4th of July’..

Written b

Paul and Linda
McCartney

Produced by
Dave Clark " &g
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Financial News

Off the Ticker

KOSS CORP., Milwaukee. ex-

pects to report record earnings of 75
cents to 80 cenis a share on a 30 to 35

15 the subject of a securities report by

-pen:tnl gain in sales for fiscal 1974,
Sutro & Co.

. Market Quotations_

As of closing, Thursday, June 27, 1974

W/ \\\

AVAILABLE

PLASTIC
E)(POfoTERCJ
o

AMERICA

025 NORTH THIRD STREET
PHILADELPHIA, PA. 187123

PHOMNE 1215 627 2277
CABLE PLASTEX PHILA  PA
Highest prices paud for vinyl
scrap, LP's, 45"s & overstocks

according to the company. In nine
months of fiscal 1974, Koss posted
earnings of $§1 million, or 59 cents a
share, on sales of $10.5 million. For
fiscal 1973, the company reports
sales of $10.8 million and earnings
of 51 million, or 60 cents a share.

# b ]

MEMOREX, Santa Clara, Calif.,
may have special charges of §4 mil-
lion this quarter. Robert C. Wilson,
new chairman and president, pre-
dicts, however, a year of solid prog-
ress for the company.

* k&

AMPEX, Redwood City, Calif., is
phasing out of its Albuquerque,
N.M., facility, which manufactures
instrumentation data recording
products. The product line will be
transferred to the company’s Marina
Del Rey, Calif.. manufacturing fa-
cility.

* * %

WARNER COMMUNICA-
TIONS has terminated its agree-
ment in principle for the sale of its
interest in National Kinney to a Eu-
ropean holding company. ... MCA

WHAT IS

* * *

TANDY CORP., FL. Worth, has
received 225521 of its common
shares under a tender offer. The
company is seeking up to two mil-
lion shares in exchange for a new is-
sue of 10 percent debentures, due in
1994, Debentures in the amount of
$29 will be issued for each common
share tendered. ... J.C. Penney,
New York, expects some improve-
ment in earnings for the first half
and the fiscal year ending Jan. 26,
1975, The retailer earned $3.19 a
share in fiscal 1974

b * E

SONY CORP., Tokyo, reporis a
36 percent drop in earnings in the
second quarter ended April 30 de-
spite an 18 percent sales gain,

Sales of tape recorders and radios
increased 31 percent in the second
quarter, to account for 30 percent of
net volume; sales of audio equip-
ment and video tape recorders in-
creased 22 percent, to account for 20
percent of volume: while television
sales dipped 3 percent, to account
for 30 percent of net sales.

* * *

ABC shareholders heard the fol-
lowing comments by its executive of-
ficers at the company’s annual meet-
ing:

Among the comments by Leonard
H. Goldenson, chairman:

~*It (1973) was the best year in
our history. Revenues and operating
earnings were an all-time high and
our financial position was the
strongest ever.

—"We have undertaken a pro-
gram to expand our record division
by broadening our product line. We
have established a new record com-
pany lo develop talent in the English
and European markets, markets that
have been growing much faster than
in this country.”

Among the comments by Elton H.
Rule, president:

—*Our record production and
music publishing division had an
excellent year in 1973 with substan-
tial improvement in both sales and
carnings. This strong performance
principally reflected our broadened
product line, with emphasis on
rhythm and blues, country and gos-
pel music,

—*. . /business has continued to
run ahead this year. Foreign record
business has been growing even
Faster than in the U.S. and we intend
to participate more fully in that ex-
panding market with the estab-
lishment of Anchor Records.

“0ur record and tape sales divi-
sion (ABC Record & Tape Sales)
was not profitable in 1973. However,
steps have been taken which should
result in reaching a profitable level
this year.”

Taxe on Trial

® Continued from page 4

and Donald Perry, Money Making
Opportunities, testified that Taxe
had ordered both one- and two-page
ads in their nationally circulated
publications from Apnl, 1973,
through early in 1974, pitching Galt
Industries and its tape distribution
and sales program.

After Al Shulman, veteran direc-
tor of premium record and licensing
for radio-TV record/tape offers for
Columbia, testified that he had
never given authority to use any Co-
lumbia recorded performances to
Taxe, it was stipulated that the de-
fendants had never been authorized
to use recorded ormances by 29
stipulated record labels.

WWW americanradiohistorv com

1874 Sales
Wit Low NAME pe ! ooay High Low Ciose  Change
28% 21% ABC 8.8 351 26W MW 4% + W
4% 3% Ampex 8.5 218 K1 3% 3% - W
3% 2 Automeafic Radio 10 21 3% | 3 - W
a% T Awnel 3.5 a7 T% T T - W
25% 15% Ball & Howall 4T 183 17 15% 15% -1 %
40% 25 CBS 10 B28 3I6W 35 2 3A5W —1%
d% 2%  Columbia Picturas - 101 2% 2% 2% Unch
3 1% CrakgCorp 2.8 11 2% 2% 2% —
6% 3% Creative Management 4.6 11 3% 3% 3% -
2% 35% Disney, Wall 26 Q42 46 43 43% = Y
3 2% EMI 52 a2 2% 2% 2% — &
28 22%  Gulf & Westarn 4.2 240 3% 2% 2% =1%
B 4% Handleman 3.8 B42 Gt Al 4% -2
i2% B% Harman Ind. 3.0 52 10 B% B% —1%
™™ 4% Latayetis Radio Elec. 3.3 1M 4% LE] i% - T
17h 14'% Matsushita Elec, Inc T 423  15% 15  15% + W
27% 19% MCA A BS D25W MW 0 24% = Ya
16% Al MGM 11 50 16 15% 15% — B
B0 B0 am 27 1148 7T8W 7a% TaM -1 %
B 3% Morsa Elact, Prod, 2.8 182 % k1 % — N
B1% 40% Motorola 17 BBl B5W 53 53 =1
23 16 MNo. Amer. Phillips 4.5 55 16% 16 16 — T
184 12% Pickwick |ni. T.0 6ad 14% 2% 12% -
6% 4  Flayboy 5.8 40 4% 4 4 - %
21% 15% RCA 6.6 1381 15% 15% 15% — &
2B 18%: Gony 13 1357 19% 18% 18% .
25 14 Superscops 4.2 T O20% 1A% 18% — Y
28 1T Tandy 13 460  ZF2'% 21 21 =1
B4 4% Telecor 3.3 191 4% 4% % - T
3 2% Telax — 307 2% 2% 2% — &
2% 1% Tenna - 17 1% 1% 1% - W
10% 6% Transamerican 8.1 1282 T 6% B — 1
8 5% 20th Cantury 8.0 130 R 5% 5% - M
1% 1 Viewien - 104 | 1 1 Uneh,
18% % ‘Wamer Communications 4.0 408 10% 0 10 =1%
A1 21%  Fenlih 8.0 4B 23 2% 2% -1

As of closing, Thursday, June 27, 1974

OYVER THE YOL. Wesk's Weak's Week's
COUNTER® High Low Cilose
ABHKCO Ing, 11 1% 1% 1
Cartridge TV - - - -
DataPackaging 34 5 5 5
Gates Learjat 148 B% Bl% Bl
GRT - 1% 1% 1%
Goody Sam — 2 2 2
Integrity Ent - ] % b
Koss Corp, 4 BN B4 8%

OVER THE VOL. Weak's Weak's Weak's
COUNTER® High Low Closs
M. Josephson 5 T B% 6%
Schwarnz Bros. 1 1% 1% 1%
Wallich's

Music City — i Ya Ya
NMC Corp W 1/18 ]
Orrox o 1% 1% 1%
Husiom 124 &% 2% £
Mamoras R 1 A% 4%

«Over-the-Counter prices shown are “'bid"” {as opposed to '""asked'), Meither the bid
nor the asked prices of unlisied sacurities represant actual transactions. Rather, they
are a guide lo the range within which these securities could have been sold or bought

at tha time of compilation

The above contributed to Billboard by Bache & Co., members of the New York Stock
Exchange and all principal stock exchanges.

MATSUSHITA ELECTRIC
{Parent compuany anly)

6 ma. to

May Ik 1974 1973
Siiles S2O4R. 705,000 51686415000
Met income el 692, (K 853454 000
Fer share a b6 43

a—Per Amencan Depositary Share, Each ALS
represents 10 commeon shares.

AMPEX CORP.

Year (o
April 27: 1974 1973
Hevenues S2ELASEM00 8258036, 00
Mel conl oper <, | Oy O I EERE L]
Loss dise, oper, S0, (00
Incime A, 10, D0k BT3,. 0500
chpecial credit 1,320,000 2,78].000
el el inoome & 426 000 1,554 000
aPershare 38 1,3
fourt b-guarier
Revenues TE, 062 000 65, 5 70, (a0
Met cont. aper 1328 000 31,255 (0
Loas dise. oper. 540,00
Income 132800 2,714 0
Special charge o 10,000
Met income £1.318,000 271400
Per share a.ld kL]

a~HBased on income before special iems b—
Equl.l.l iy 10 cenis u share, e=In 1974, Mrom tar-loss
carry-forward credit, and in 1973, gain from sale of
subdidiary, d—Loss from wiilization of net operating
lons currylorward, e-Equal io 30 cents & share in
1574 and 34 cents a share in 1973, [—Equal o 30
cents i share, g-Equal 10 12 cents a share.

SOMY CORP.

Ind gir. o

April Mk 1974 15973
Sales S206, 600,000 5251, 500, D0
MMel inooime 10, SO0 (AR 18, 200 (0
Per share 07 I

sin-months

Sitles GG, GO0, D00 530, 7000, (a0
Met income S0, 800,000 AL, A0 (el
Pershare ail )

a—Adjusted 1o reflect a 25 percent stock dividend
in 1974, The above results have been compuled at
the yen's currenl rate

Per share results are per American Depository
Shares

MORSE ELECTRO PRODLUCTS

Yeur in

Mlarch 3: 1974 1973
Sales S1T2419.000  S06) 257000
Met income 3,944,000 5,871,000
Pershare 1.3 202

Fvarth-quarier

Hales 39 81 4, (0D 39 321
Met income 163, D 1448 000
Per share i) 50

___EarmingsReports

GATES LEAR JET
{Liemr Jed Sterea)

Year o

April 30 1974 1973
Sales 51003687 00 £T2 498, D00
Incime 10,547,000 4,741,000
Tax credit A437.000 4,508,000
bMet incaome 13584000 8,246,000
aPer Share 2R 1.3

i~ Based on income before tax credit. b—Ecqual o
£1.8] ashare in 1974 and $2.60 a share in 1973,

AMERICAN MUSIC STORES

Jrxd gir, 1o

April 36 1974 1973

Sales #0421 537 15,999 562

Mei loss {48.E35) (45.660)
mdne=meamihis

Per share i.21 i.18

Retail Chain Suit

® Cominued from page 3

recordings. The suit charges that
the defendant not only has carried
out illegal duplication in the past,
but “continues to manufacture
and sell such unauthorized du-
plications ... 1o the general public
through retail stores owned and op-
erated by or under its authority in
the state of Alabama and else-
where.”

Again the suit seeks a preliminary
and permanent injunction, an ac-
counting, and a judgment for all
monies received.

The suits were filed by Richard H.
Frank Jr., of the law firm of Barks-
dale, Whalley, Leaver, Gilbert and
Frank here.

Southland operates, among other
things, the 7-11 Stores across the
nation.

When Answering Ads . . .
Say You Saw It in Billboard
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Introducing
Elliott Murphy.

Agaln

Now that the critics
have had their say about
Elliott Murphy, “Last of
the Rock Stars”
(PD 14203) returns.
And after you hear
what they said, you'll
know why.

“Elliott Murphy’s ‘Last ot |
the Rock Stars’...since
this was released several
months ago, radio station
program directors will have to dig
into their tiles, or call Polydor for
another copy, but they shouldn t
waste a moment. One of the best
singles since Lou Reed’s “Walk on
the Wild Side, Murphy’s marvel-
ously accessable Dylan-tflavored

tune..." 1 65 ANGELES TIMES
— Bobeit Hilbuts

Elliott Murphy is going to be a

!‘H
monster: VILLAGE VOICE
— Lorraine O’Grady

v | When the

- opening cut
(*Last of the

Rock Stars”) on

- adebut album

' neatly sum-

- marizes Ziggy

- Stardust and

(P SHaL0

-

American Pie and tran-
scends them both, you
know you're listening to
someone substantially
more than ordinary.
Elliott Murphy is some-
one to be reckoned with.”
L. A. FREE PRESS
— Michael Davis

“The happiest moments
of the singles revival is
. when a brand-new artist
puts out a record that’s such a
grabber I can think of little else.
Don’t happen otten, make no
mistake, but Elliott Murphy’s
debut dise, ‘Last of the Rock Stars’

1s the genuine article.”
700 WORLD —Toby Goldstein

“Since Elliott Murphy and his
work will be with us as long as we
have rock & roll, I suggest we

play it now...”
ROLLING STONE — Paul Nelson

Don’t miss your chance to have
something to say about Elliott
Murphy’s single “Last of the Rock
Stars” (PD 14203) from his debut
album “Aquashow” (PD 5061) on

Polydor records and tapes.

You'll want to play it
Dﬂl\?cl or

again. And again. And
again. And again.

See Elliott Murphy Perform “Last of the Rock Stars” on IN CONCERT, July 12th.

Polydor Incorporated, 1700 Broadway, New York, New York
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General News

Piracy Vigilante Group at Work Court Backs ASCAP
On 2 Revenue Pleas

By ROBERT SOBEL

® Continued from page |

source says Allen “has been helpful
in furnishing information which has
resulted in complaints and recov-

eries of significant amounts of

money, He has used his expertise in
helping identify bootleg tapes in
several Western states.”

Allen plans to try and convert
convicted bootleggers nto legiti-
mate salespeople, selling them “cut-
ouls, overstocks, and some new

product from my distributorship to
help get them started.”

He is also conferring with several
major labels for help, with A&M
among those backing him up, mor-
ally if not financially.

Allen says that a “bad experience
with bootleggers several years ago
and a desire to lend a hand in clean-
ing up bootlegging™ are prime moti-
vations in his crusade. His record to

WE CAN MAKE IT HAPPEN!

WE DO IT ALL THE TIME.

and have been for 25 years
The perfect ending to a brilliantly produced record,
would be a HIGH QUALITY JACKET from the PRO-
FESSIONALS st Q. C. A. So next time call O, C. A,
for FAST, EFFICIENT, QUALITY SERVICE,

PEOPLE wha CARE.

We also press records, do our own mastening and plating
right here at one plant in Cinginmatt, You won't be sorry
you calied . C. A. for all or part ol your recording

package.

QUALITY-CXPERIENGE-SERVIGE

from

QUEEN CITY ALBUM Inc.

2832 Spring Grove Ave., Cincinnati, Ohio 45225

Phone 513 - 681

8400
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date indicates his 1deas are at least
beginning to work.

Each Sunday there 15 a large swap
meet, or flea market, at an auto rac-
ing track in Saugus. Allen says he
spotted allegedly pirated tapes there
and contacted local police officials
and the district attorney.,

“The citizen's, or private person’s
arrests of Allen have resulted in four
arrests on charges of violating sec-
tion 653 H of the penal code of Cali-
fornia,” says Det. S5gt. Leroy Andre-
sen of the Los Angeles County
Shenil™s Office.

Section 653 H provides a fine of
up to 500 and/or a prison sentence
of up to six months for transferring
recorded sounds for unlawful sale.

Arrested on June 16 was Edgar
Berman of 7144 Amigo Ave. Re-
seda, Calif. Arrested on June 23
were: Jeffrey Bruce Garfinkle, 7723
Kentland Ave., Canoga Park, Calif.;
Donald Niedelson, 15434 Sherman
Way, Van Nuys, Calif,; and Tiber
Rudas, 317 North Beachwood, Bur-
bank. All were charged with viola-
tion of section 653 H.

All were released on $500 bail.
Complaints were signed by Allen
and accepted by District Attorney
Kenneth Wullschlager of Valencia.
Berman has been arraigned and tnal
set for July 17. The other three de-
fendants were scheduled for ar-
raignment Friday (28).

“Allen purchased the tapes with
marked money,” explains Andresen,
“We confiscated 1,225 8-track prere-
corded tapes in the first arrest and a
total of some 2,500 tapes on the 23rd,
The tapes are all allegedly bootleg
and include product which is cur-
rently on the top LP and tape charts,
according to Allen.”

Among the tapes confiscated were
copies of Cat Stevens’ “Buddah &
the Chocolate Box™ and the Carpen-
ters’ “The Singles.”

One reason for concentrating on
A&M product is that Bob Elliou,
who handles all tape product for the
label, recently submitted a letter to
local police stating that nobody was
licensed other than the three record
clubs to duplicate A&M tape prod-
uct in the United States,

Andresen explains that a private
person’s arrest 1s made primarily for
reasons of later court trials. “Allen
contacted the district attorney,” he
says, “told him of his background in
the industry and the police and dis-
trict attorney set the raids up. We
briefed officers and crews.

“Any adult can arrest another per-
son upon violation of a law,” says
Andresen, “We advise him how to
make the arrest, which he can do by
physically touching the alleged
violator or advising him he is under
arrest.

“He tells him the law and what
section violation he i1s being arrested
for. In a case like this one, we did not
make the arrests because we are not
experts in what is or is not a pirated
tape. Andresen is and he appears in
court as the expert,”

Allen says he hopes tp induce let-
ters similar to the A&M document
from other firms, and will be taking
his mobile home around the nation
this summer. He adds that *If I can
put a pirate in legitimate business,
I've helped squelch some piracy and
| must admit, stand to make some
money mysell.”

NEW YORK—-ASCAP has been
granted two of three proposals it
submitted in U.S. District Court,
Southern District of N.Y., regarding
changes in the distribution of the
society’s revenues,

ASCAP's application sought to
change the “weighting rules.”
amended 1n the “Consent Decree”
case entered on March 14, 1950, and
amended on Jan. 7, 1960.

ASCAP had proposed the adding
of a new paragraph to the weighting
rules asking that the society make
disunctions in the amount of credit
awarded for performance of works
on television network programs as it
refers (o the ume of day, day of the
week, holidays as opposed to other
days, and the number of perform-
ance credits received for perform-
ances 1n one or more other media.

ASCAP also wanted background

music to be increased from 27.5 per-
cent of a use credit to 30 percent for
each three minutes, and from 5.5
percent to 6 percent for each 30 sec-
onds,

In his decision, Judge D.J. Tyler
ruled in favor of the time of day, day
of week proposal because it would
bring performance payments into
line with the value to its licensees of
advertising revenues for such pro-
grams. On the proposal to increase
payments for durational back-
ground music, Tyler ruled there was
no “significant opposition to the
proposal” and “no adequate basis to
fault or doubt the judgment of the
ASCAP board of directors.”

Tyler denied the thard applica-
tion, to reduce credits for perform-
ances on TV which do not have a
minimum of 400 performances in
other media,

RIAA Plans Royalty Push

® Continued from page |

secks contact with Senators via
phone, personal meeting, wires and
letters.

“The payment of performance
royalties on sound recordings would
at least allow American creators to
receive rightful payment when their
works are used for commercial pur-
poses. Section |14 implements a ba-
sic copyright principal which pro-
vides compensation when works are
used for profit-making purposes.’

Gortikov emphasizes that creators
should be paid for their efforts “just
as broadeasters are willing to pay for
every other form of their program-
ming costs.”

The executive acknowledges the
strong stance of the broadcast indus-
try, noting: “Local broadcasters are
most persuasive, both as constituents
and as politically potent communi-
cations media.

“Our industry’s arguments are
sound and equitable but they must
be forcefully communicated from
every possible recording industry
source,”

Gortikov says legislators are “puz-
zled™ by the conflict in the pmllmn
of the broadcasters. “They
adamantly seek payment from cable
TV interests for use of broadcasters’
copyrighted program material for
commercial purposes, yet they fight
precisely the same thesis used by the
recording industry in justifying our
own parallel payments.

“This anomaly in the broad-
casters’ position, this working both
sides of the street, must be under-
scored 1o senators.”

The performance royalty provi-
sion, Gortikov claims, represents the
only money 1ssue in the bill which
can provide additional income for
recording interests.

“Publishers will profit from me-
chanical license fee gains, and
broadcasters will raise their income
base through new cable TV income.
But our industry will only pay out
funds unless we can secure this per-
tormance nght.”

Artists can play an important role
in the campaign. “Performers can

Elton LP Skyrockets Up Chart

LOS ANGELES—Elon John's $6.98 “Caribou™

LP on MCA makes its

first appearance on Billboard’s Top LP's and Tape chart in fifth position. Itis
the first time that a John product has hit the national best-seller survey in such
a high position. This is his eighth LP for MCA and its vaunted position comes
at a time when he has just renewed his contract with MCA for a reported 38

million.

The public’s response to the LP’s availability signals a strong loyalty in this
country for the young British star’s musical talents,

www americanradiohistorv com

speak to senators with particular
credibility and personal perspec-
tive,"

Crortikov seeks to involve creators
in the fields of jazz, classics and spe-
cialty recordings who will also gain
by the passage of the legislation.

Notes Gortikov: “The impact on
broadcasters will be modest, since
the Senate Judiciary Committee
substantially cut back the proposed
performance rovalty rates to about
half of the level in the original bill.

The projected rate for broad-
casters, Gortikov notes, will be only
one-fourth of that currently paid to
music publishers and composers.

Philly Folk Fest
Lines Up Acts

PHILADELPHIA—-The 13th an-
nual Philadelphia Folk Festival,
with an expanded daytuime series of
10} concerts and 26 workshops in ad-
dition to three big evening palas,
shapes up as one of this summer’s
biggest gatherings of conlemporary
folk and blues singers and instru-
mentalists.

Produced by the Philadelphia
Folksong Society Inc. and slated for
Aug. 23-25, more than 50 acts have
been booked besides headliners
Arlo Guthrie, John Prine, Tom
Rush, David Bromberg, John Hart-
ford, Leon Redbone, Putnam String
County Band. Dianne Davidson
and Diana Marcovitz.

All-festival tickets will go at $24
and 321, with the evening concerts
sealed at 38 and 57, and the daytime
events at §5. Children under 12 are
admitted free.

E-C Tape Gets
Court Deadline

MILWAUKEE—Circuit Court
Judge Robert Landry has issued an
order to E-C Tape Service to show
cause why 1t should not be prelimi-
narily En_]umed from operating as an
unlicensed duplicator in the state of
Wisconsin. The order is answerable
Wednesday (3).

In another development in the
new controversial Mercury Produc-
tions vs. Economic Consultants case,
E-C Tape has until Monday (8) to
file an appeal for a rehearing on last
week's Wisconsin Supreme Court
ruling that record and tape manu-
facturers can be protected against
unlicensed duplicators under state
common law. The ruling reversed an
earlier lower court decision in the
duplicators’ favor,
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an ahsolute necessity : videocommunications

“"Consume less, communicate more" .

Videocommunications — As a matter of fact, communication has become the phenomenon of our time.

This is the suggestion of VIDCOM 18/4 — International Market for

Firms

and institutional bodies have to face growing needs; needs, for equipment and software. VIDCOM- a Market,
presenting most Video systems together with a series of Study Sessions which will present many international
exports in Video Communication- has been set up specifically to enable firms, institutions and individuals to
choose the Videocommunication method most suited t0 their needs.

O Bemard CHEVRY, you have created
MIDEM*, MIP-TV*, and now you are
launching VIDCOM®*: why?

A In fact, VIDCOM is not a new event, but
the gathering of VIDCA —International
Market for Videocassettes and Video discs —
and MICAB —International Cable Tele-
vision Market— which | created in 1971
and 1972 respectively. This year, we
have considered it was more relevant to
think in terms of communication systems

devoted to specific needs. Hence this
international Market for Videocommuni-
cations.

VIDCOM 74 will include International
Study Sessions, and an exhibition of
hardware where all Videocommunication
and Cable Television systems together
with equipment necessary 1o programme
production will be presented. Regarding
the growing production of these programs,
a whole level of the Palais des Festivals
has been reserved for software presenta-
tion. In this software department, MIP-
FORM, devoted to training programs.
presented on all kind of systems, will take
place.

O Within VIDCOM,
Sessions will be held.
expect from them?

International Study
What do you

A We aim for two objectives: First, we want
to give these users who are facing Train-
ing, Information and Promotion problems,
the opportunity for studying all of the
possibilities —for solving these problems—
offered by various methods of Video-
communication, from an economic and
technical point of view. On another hand,
we want to allow professionals —hard-
ware manufacturers, distributors, soft-
ware producers, service organizations,
cable distributors...— to define commercial
strategies in the light of the specific needs
of their potential customers.

O Great scheme!, but will the results match
the ambitions?

A| am convinced, because this year we
have taken positive steps to avoid the
verbal meandering which has never been
constructive for users facing training or
promotion problems.

The experience from VIDCA 1974 has led
us to make a thorough selection of the
experiences which will be presented and
of the experts attending the “round tables’.

Bemmard CHEVRY

This job has been given to a team of
experts in the communication field. This
team is animated by Jean-Michel SAU-
VAGE who knows not only the tools
but also their Market and the needs of
the users.

O You have just spoken of “experiences”,

“round tables” ; concretely speaking,
what do you mean by this?

AThe International Study Sessions will

be held within six days. Each Study
Day will be divided in two three-hour
sessions, which will focus on a specific
subject.

For instance, the session of Tuesday, the
17th of September, in the morning, will
be devoted to the Videocommunication
systems for Training; the session of Wed-
nesday 18, in the afternoon, will analyse
the new video methods for commercial
promotion: the session of Friday 20, in
the morning, will be based on video
methods in Leisure and Culture, etc...
Each debate will start with the presenta-
tion of two or three concrete experiences
—Video Education at Micro-Campus
(USA), Video Training at INSED...— these

.experiences will then be analysed accord-

Ing to the case study method. The discus-
sion will have to bring some answers as

regards —the economic aspect (realization
of a specification practicability, pay-off
of the system, investment in Hardware,
maintainance costs), as regards —the
psychological aspect (insertion of the
video system in a hierarchical structure),
as regards —the methodical aspect (study
of performance appraisal means).

O Who will attend these “round tables” ?

A These professionals belong to three main

sectors .

— Users within  firms, administrative
bodies, universities, socio-cultural asso-
ciations (Heads of human relations, etc.).
— Professionals in audio-visual applica-
tion (Advertising agencies, etc. ).

— Manufacturers (Producers, Distributors
of equipment, etc.).

O Will the attendance be for the most part

composed of business executives?

A Obviously, the whole of Heads for Train-

0O

A

ing, Information and Promotion is supposed
to be concerned with the International
Study Sessions, but it does not constitute
our sole objective. There will be repre-
sentatives of all professional occupations,
specialists in Education and Teaching,
Ministries, local and regional representa-
tives, Heads of cultural associations...
In short, the whole institutional sector,
including users and professionals in
communication.

Confronted with the "experts panels”,
won't the audience feel somehow "“frus-

trated’'?

| don't think so and for two reasons:
First, we called on people with practical
experience rather than to academic thin-
kers. Besides, and this is very important,
during each session, specific cases will
be presented, then analysed ans discussed
by the experts of each panel. In addition,
the audience will be allowed to put ques-
tions to the experts participating in the
roundtable.

It is high time to give back the floor to
those who should in priority have been
given i1, i.e. the users.

*MIDEM - International Record and Music Publishing

Market.
* MIP-TV - International Television Programme Market.

VIDCOM

International Market for Videocommuni-
cations 16-21 September 1974
Palais des Festivals - Cannes/France

MIP-FORM

1st International Market for Training and
Educational Programs will be held
within VIDCOM.

Information for VIDCOM 1974
VIDCOM

3. rue Garnier
92200 Neuilly
Phone 747.84.00

WwwWw americanradiohistorv com
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lalent

DOBIE GRAY
ETTA JAMES

Tronbadour, Los Angeles

Local daiky reviewers were unanimous in hail:
ing this as one of the strongest club double-bills
of the year, the only conlroversy was as lo

TOP QUALITY

8X10

4" PRINTS

LITHOGRAFHED ON WEAVY GLOSS STOCK

BLACK & WHITE 8x10s
500-%25.00 1000—$38.00

COLOR PRINTS
1000—-$200.00
SEND FOR SAMPLES AND COMPLETE PRICES

ON 82100 AND OTHER SIZE PRINTS,
POSTCARDS, AND POSTERS

i PICTURES

1857 E. FLORIDA
SPRINGFIELD, MO, 65803

Talentin Action

whether opener Etta James stole the show. How-
ever, at the June 22 show we caught, Dobie was
at peak form and both artists scored strongly.

Huge-woiced Etta, whose hit career goes back
over a decade with "Tell Mama,” magnetized
the packed room with her social-awareness pro-
duction numbers from two comeback Chess-
Janus albums.

She made no bones about stating that this
was the first period in some 15 years that she
was performing onstage without the influence of
any drugs. A massive woman who dances and
crouches to punctuate her booming phrases be-
fore a fine hom backup group, Etta proved her-
self a soul spellbinder with the greatest contem.
porary market relevance.

Dobie Gray has a more showmanly and
smooth approach, which was equally effective.
His backup group was beefed up with the
Muscle Shoals Horns and wnter-singers Troy
Seals and Lonmie Mack on guitars,

The “Drift Away”" man showed he has a lot
more fine malterial to presenl, especially now
that he is recording out of Nashville. Both he
and Etta are more than ready to headline me:
dium-hall concerts in major markets. Gray even
got the traditionally blase Troub audience o
stomp along with the beat as he marched among
the tables, conducting the Muscle Shoals Horns
marching behind him, NAT FREEDLAND

ISIS

RALPH GRAHAM
Boitom Line, New York

1515 completed a six-day engagement June 16
with an uneven set tinged with sudden fransi
tions between strengths and weaknesses. The
rhythm section remained consistently solid but
failed to deliver much of 2 punch in most cases
while the three-woman brass section came
across as merely mediocre.

The Buddah artists’ opening number, “Wait-
ing for the Sunrise” saw the band at its best,
with Susi Ghezzi's guitar playing a stream of
blazing notes and Jeanie Fineberg alternating
between saxophone and flute. Unfortunately,
the group was unable to sustain the emotion
and intensity.

The occasional ballad, like the sensitive “She
Loves Me" was deftly delivered with flowing vo-
cal harmonies, but the group is going to have to
maintain an equilibrium in their presentation
before they move on to the bigger halls.

Opening the show was Ralph Graham, who
has a fine woice and a tight five-piece backup
band to match. His act would be better suited to
a mightclub audience where cover versions of
songs ke “Killing Me Softly With Her Song™ and
“Yesterday” would surely have more of an im-
pact. To his credit, the Sussex recording artist
also delivered some fine original material, of
which “Where Do We Go From Here" was the

standout. BARRY TAYLOR
RON CARTER AND GENE
BERTONCINI

The Guitar, New York

Bassist Carter and guitanist Berloncini have
such @ built-in sensitivity for one another's play-
ing, that their June 13 performance was nothing
bul relaxing. During each of the songs, some
standards and some originals, they pave each
other room for solos and featured tasteful play.
ing. Both of these CTI artisis showed traces of
classical influence, including the playing of sey-
eral Bach runs within the framework of some
SONES.

Bertoncini alternated between a subdued
electric guitar and a tasteful classical guitar. He
oaffers another dimension to Carter's bass styl-
ings that never appeared previously.

Carter is the bassman's bassman. Even when
soloing, he seems to find new sounds that most
people never knew existed. JIM FISHEL

AL GREEN
LAURA LEE
Apollo Theatre, New York

At one time, Al Green was one of the biggest
box-office attractions this concert hall had to of-
fer. Although he's still one of the top soul artists
in the world, he tended to get into some strange
habits during his June 21 concerl, and in the
process lost a lot of loyal fans.

During the performance, there were traces ol
the old, funky and exciting Green, but for the
most part he seemed to be singing for himself,
About half of the numbers featured the excite-
ment of the Memphis Soul Master, and the
olher hall were a poor attempl to be a gold-
plated star.

Several of Green's hits were missing from his
set and he stopped the band in the middle of
several songs to lead them astray. Hopetully, the
old Green that everyone remembers will appear
back on the scene. The Apollo has always been a
testing ground for the current popularty of soul
artists, and by all indications, Green dropped
down a notch or two.

Opening the act was Laura Lee, who could
quickly become a very hot crossover artist. She
has hit big on the soul charts, but really hasn't
had the success she richly deserves, Her hil
“Women's Love Rights” recewed exceptional
treatment and had the audience begging for
mare. JIM FISHEL

TomRushLaunches
Pop Concert Series

MOUNT SNOW, Vi.—A weekly
concert senes begins here Saturday
(6) with Tom Rush. Other artists
scheduled through the summer in-
clude Brewer and Shipley, Linda
Ronstadt, Mary Travers, Livingston
Taylor, David Bromberg, and Eric
Weisberg and Deliverance. Concert
promoter Paul Schneider plans to
stage concerts Saturday nights year-
round. Seating capacity is 800 and
there will be two shows per night

www americanradiohistorv com
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Wartoke concern phnin

ZAPPA PARADE—DiscReet Records has the Burbank High School Marching
Band parading in front of Warner Bros. Records building thanking them for
getting Frank Zappa's “"Apostrophe’ LP into the Billboard top 10, for first

time in his 10-year avant-reck career.

Ms. Muldaur Covers
Wide Range In Style

By NAT FR EEDLAI’HI.'I

LOS ANGELES—Maria Mul-
daur’s gold album and top five
single with “Midnight at the Oasis,”
has been the most recent evidence
that an artist can have big hits even
if her tastes are predominantly “pre-
rock.”

Maria grew up in the quiet Green-
wich Village of the 1950s and cut her
teeth on the urban folk revival; the
lengendary Sunday hootenannys in
Washington Square Park, the
Friends of Old Time Music organi-
zation that first brought Doc Watson
out of the Appalachians.

The cuts on her "Mana Muldaur”
LP—just dropped out of the top 10
this week in its 4lst consecutive
chart appearance—range from ob-
scure Bessie Smith blues to the

“Oasis” hit which is a contemporary
piece in 1920s style by Muldaur's
guitanst David Nichtern.

The material she is currently col-
lecting for her next album will cover
the same wide range of styles, *[ just
go with the songs 1 like,” she says.
“It’s great that the public can accept
i.”

Maria established her national
reputation with a stint of nearly six
years with the Jim Kweskin Jug-
band. There she met her husband,
Geoff Muldaur, with whom she

made two duo albums for Warner
Bros. before their marriage ended.

It ook months of consistent pro-

Warner Bros. photo
Maria Muldaur: hits with “'pre-rock."”

motional effort by WB to break
Mana's single, although the album
charted much earlier,

Marna and her young daughter
Jenny call rural Woodstock, N.Y.
home, although they also maintain a
residence in Los Angeles where
Maria does her recording with the
studio assistance of many local all-
stars such as Ry Cooder and Dr.
John.

She also toured I'h'.'::n-'il_',.r o pro-
mote her hit, noting: “I'm equally
happy to find a great new contempo-
rary songwriter and to puta cut on a

hit album by a great living blues art-
151 like Blue Lou Parker of Mem-

phis.”

_Who/Where/When _

(ANl entries for Who— Where— When should be sent to
Helen Wirth, Billboard, | Astor Plaza, New York, N.Y. 10036.)

Campus appearances by artists are
incorporated inte the listings below,
AFLSIs uppearing on campus uare
marked with an asterisk,

EAST

WILLIAM BELL (Stax) The Apollo The-
ater, NUY ., July 7-28,

BLUE MAGIC (Atlantic): Bossett Hotel,
Brooklyn, N.Y. July 26.

BLUE OYSTER CULT (Columbia); Syria
Mosque, Pitisburgh, Pa., July 27.

SHERRY BRYCE (MGM): Amsterdam,
M.Y., July 15; Pike, N.Y. (26); Medina,
N.Y. (27), Newark, N.Y. (28).

DONALD BYRD (United Artists): Car-
negle Hall, N.Y., July 2; Nassau Coli-
saum, Umondale, N.Y . (3).

LARRY CORYELL (Vanguard): Newport
Jazz Festival, N.Y., July B,

GOLDEN EARRINGS (MCA). Wolman
Rink, Central Park, N.Y., July 1.
MERLE HAGGARD (Capitol): Shindig at
Cripple Creek, Lancaster, N.Y ., July 6,
HERBIE HANCOCK (Columbia): Naw-
port Jazz Festival, Carnegie Hall, N.Y.,

July 2; Terrace Ballroom, Newark, M.J.
(i1}

THE JONESES (Mercury). Brooklyn,
N.Y., July 4; Wildwood, N.J. (5).

CHARLIE LOUVIN (United Artists):
Cherry Hill, N.J., July 20.

LORETTA LYNN (MCA): Riverside Park,
Agawam, Mass., July 12; Sunseat Park,
W. Grove, Pa. (14).

HAROLD MELVIN & THE BLUE NOTES
(Epic): Club Harlem, Atlantic City, N.J.,
July 1-4.

DIANA ROSS (Motown): Mewport Jazz
Festival, N.Y., July 7

WEST

HOYT AXTON (A&M): Tucson, Ariz.,
July 4.

DOMALD BYRD (United Artists): Fox
Theater, San Diego, Calif., July 2§;
Shrine Auditorium, Los Angeles (27;
Paramount Theater, OQOakland. Calif.
{28).

*CARPENTERS (A&M): Univ. of Oregon,
Eugene, July 11; Arena, Seattle, Wash,
{(12); Auditorium, Portland, Oregon
(13}, Expo Opera House, Spokane,
Wash. (14).

{Continued on page 16
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here else but New York
City can you see Dizzy
Gillespie, Buddy Rich,
Jaki Byard, Robin Ken-
yatta, Junior Mance, Les
McCann, Charles Mc-
Cann, Charles McPher-
son, Brooks Kerr, Rus-
sell Procope, Erroll Garner, Johnny Guarnieri,
Dave Brubeck, Roy Eldridge, Lee Konitz, Hazel
Scott and Elvin Jones, all in one typical week.
These names help to illustrate the current jazz
explosion and spell out the growing number
of New York clubs now presenting jazz.

New York City club owners attribute this
rise in the jazz audience to many factors. First
on everyone's list seems to be the “rock™ au-
dience's awakening to jazz.

“Younger people are turning on to jazz, be-
cause unlike rock there is a lot of improvis-
ing," Half Note manager Mike Canterino
says. '‘We have been presenting jazz for 17

Bo ie Tiegel photo
Bandleader Buddy Rich now
operates his own nitery.

surgence of activity
provides plenty of jobs

By JIM FISHEL

years and there seems to be more young
people coming into the club now than in some
time."

Manny Walsh, manager of Jimmy Ryan’'s,
says in all his 34 years of presenting jazz
there are presently more young people com:

ing into his club than in at least 20 years.

"Besides all the young people that come
into our club to hear our music, we also draw
more Europeans and Japanese than the
United Nations,” he says. "'They come in to
hear our music that includes about 50 per-
cent dixieland.”

The Village Vanguard has been presenting
jazz for 20 years and manager Max Gordon
says that New York jazz has never been dead.

“We have always done pretty well here and
jazz is continuing to grow,’’ he says. '"The col-
lege concert field .has introduced young col-
lege kids to jazz and they seem to find it more
meaningful, musically."

Barney Josephson, manager of The Cook-

lalent

15

ery and former manager of the legendary
Cafe Society, has another idea about why
young people are listening to jazz.

“People like myself who have exposed jazz
to young people find that they are saying ‘why
are they holding this music back from us,' he
says. “This sometimes is because many
record companies won't release any jazz."”

Gregory's has only been presenting live
jazz for two years, but manager Norman Sil-
ver says that a lot of younger people are inter-
ested in the “Old-time” music his club
presents, because it has a lot of melody and it
is music that makes the listener move.

“Sometimes jazz can lose listeners when
musicians start playing for other musicians,
since most people really want to hear good
music and lyrics, to which they can dance to,"
he says.

John Svingos, manager of one-and-one-
half-year-old Rust Brown, says that many
young jazz listeners are enjoying jazz, be-
cause it has universal appeal.

“*Hock music really has no roots and people
in the LS. are growing more aware and open-
ing up their musical horizons,"" he says.

Another major reason given for the jazz
renaissance in this city was the emergence of
the Mewport Jazz Festival in New York two
SUMmMers ago.

Walsh of Jimmy Ryan's says the festival
helped to reintroduce the music to New York
audiences and most of the other club owners
agree with this viewpoint.

“It's hard to say which is feeding off which,
the festival or the clubs,'' Gilbert Wiest, man-
ager of Michael's Pub, says. "The festival
brought back the jazz explosion, but the clubs
sustain the interest, so they both benefit one
another.”

Rigmor Newman, Executive -Director of
Jazz Interactions and wife of trumpeter Joe
Newman, says jazz is more-or-less back ev-
erywhere.

“New York was ready for the festival in
1972 and in the last few years, the number of
places presenting jazz in the city has risen
from around 10, to 60 or 70,"" she says. "New
York is definitely where it is happening in all
fields, and it is the main city where a jazz mu-
sician can stay and play with his peers, al-
though not necessarily make money.

‘Mot that many musicians are making a liv-
ing here playing jazz, and that is why a lot of
them moved to Los Angeles for studio work in
the late sixties and early seventies,” she says.

Jazz Interactions is a non profit organiza-
tion that is helping to further the jazz cause in
New York City. It has been in business for
nine years and helps to promote the musi-
cians and music. JI brought jazz into the
schools and has held countless workshops.

“Up until this time, young people really
didn't know what jazz was,” she says. “They
liked jazz but they really didn't know what it
was.

“There are enough people to support jazz

here and definitely enough musicians to ex-
periment with it.”

Jazz Interactions also presents Monday
sessions once a month at the Pub Theatrical
showcasing some of New York's vast talent.

While certain clubs like the Top of the Gate
have dropped their jazz format, except late
nights on weekends, there have been a slew

of new ones, including Buddy Rich's show-
place, Buddy's Place.

Rich's manager and partner, Phil Bloom,
says they opened on April 10, because they
both felt the city needed a new club where
music could be presented. Like many of the
other clubs, the clientele includes the rich,
the poor, black and white, the chic and even
sports personalities.

Everyone is picking up on jazz and the club
scene is also branching out into other areas
including radio. WRVR-FM in cooperation
with the management of Boomers presents a
live jazz show on the radio, once a week.

Owner Mel Yuman says his club presents
“middle name' jazz performers and in the
few years they have featured music, the re-
sponse has been overwhelming.

Pat Mikell of Mikell's says his club draws a
steady flow of customers who are interested
in hearing music in a restaurant surrounding.
The club has a policy of bringing name per-
formers in on weekends and unknown, up-
coming talent at the beginning of the week.

“Our business really picked up last year,
but now that the jazz fad is happening every
little bar is putting on and capital-
izing on jazz, and it can hurt business," she
says. "'We've been in business for seven years®
and | really don't think the jazz festival has
helped the club scene while it is going on. He
(George Wein) really doesn't seem to care
about the clubs and that is why all the clubs
should band together."”

Musician Sam Rivers head of the Studio
Rivbea club, says that most of New York's
new music exponents have also been over-
looked by the festival and that is why his club "E
is presenting a New Music Festival to coincide =
with Newport in New York. The festival will s
feature three groups per night for each of the =
10 nights and will include his group, Dewey <
Redman, Andrew Cryrille, Frank Lowe, Ken &
Mcintyre and Jimmy Lyons, among others. @

“We always manage to survive with our T
festival and since we have been open in early m
1971, we have always done well,"" he says. ©
“People come to our event, because they j
have already seen the same groups at New- U
port year after year."

The Studio Rivbea has two floors and can
seat about 150 people in its main room.

The rapid pace of the New York City club
scene has no indication of letting up. In fact,
there are more clubs presenting jazz every-
day, including the Metropole which recently
instituted a jazz policy after a lag of many
years.

Jazz is literally alive and well and living in
New York.

Signings

Zappa’s

o LT
. %

HOLLANDS jewel

)

Bridey Murphy, rock group man-
aged by Jefl Wald Associates, to
Capitol. . . . Charo, former Cugat vo-
calist and TV personality, also to
Capitol.

Epic Sponsors
Artists on Tour

LOS ANGELES-The Epic
Records office here is sponsoring a
regional Pacific Northwest tour for
eight label artists which will draw an
estimated 100,000 audience July 4-
10.

Tabbed the “Grand Ear Massage
& Art Fair,” tour lineup 1s Johnny
Nash, Michael Fennelly, Michael
Murphy, Jackie Lomax, Badger, Jef-
frey Commanor, King Biscuit Boy,
Dave Loggins, Flash Cadillac & the
Continental Kids,

Tour opens in Spokane (4-6) co-
sponsored by KIRB-AM, followed
by Scattle (7) with KJR-AM, KISW-
FM, Portland (8-9), KISN-AM.
KZEL-FM, San Francisco (10},
KSAN-AM.

George Segal, film actor who of-
ten plays banjo on TV variety shows,
to RCA-distributed Flying Dutch-
man Records.

Lanny Mathyssen 1o Joyce
Records, Los Angeles label. ... Mel
Bryant signed for personal manage-
ment with millionaire Georgia hos-
pital owner Dr. Hollis Tanksley.

Trapeze to Warner Bros. English
veteran hard rockers were previ-
ously on Moody Blues Threshold la-
bel.

Steppenwoll, reunited $42 million
record seller, to UBS-distributed
Mums Records, co-owned by their
manager, Bobby Roberts.

David Castle o United Artists
Music as writer. ... Lily Tomlin to
ABC-TV for series and a special.

Major Lance to Philly Groove la-
bel. . . . Karen Philipp, former Brasil
77 vocalist, to Don Perry for man-
agement at William Morris for
booking. ... Bob “Catfish™ Hodge,
Eastbound artist, to New Era Pro-
ductions of Washington, D.C. for
management.

Quickie
Special

LOS ANGELES—Frank Zappa,
consistently one of rock’s most
groundbreaking users of electronic
technology, has outdone himself this
tume with a self-produced TV special
that took just two-and-one-half days
from original conception 1o actual
taping.

At the first meeting on the pro-

p'l.'l:-iE-I.‘J TV prr.ujm:l the evening of

June 18, Zappa suggested they stari
production the next day since he and
the Mothers had 48 hours off, Tap-
ing actually took place June 21, with
the group performing before an in-
vited audience at DiscReet’s large
rehearsal studio,

Sound was by Wally Heider's re-
mote truck. Zappa and Herb Cohen
of DiscReet co-produced with Mort
Libov. Dick Darley directed a five-
camera videotape crew. The TV spe-
cial is now being sold for airing n
October.
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Gibson & Stromberg photo

KISS FINALS FUN—Foreground couple, Louise Heath & Vincente Toro of Ft.
Lauderdale, Fla., representing WHSE-AM, Miami, win Casablanca Records
Great Kiss-Off 12-market radio promo with a new smooching world record of
116 hours and one minute. Runner-ups Doris & Duane Boudreaux of Hous-
ton, representing KILT-AM, voluntarily dropped out upon learning Heath &
Toro needed the prize money for the family of a friend killed in a fire a few
days before the Chicago finals, sponsored by CKLW-AM. The Kiss group
meanwhile raised $6,000 for St. Jude Children's Hospital.



www.americanradiohistory.com

16

JULY 6, 1974, BILLBOARD

Talent

® Continued from page |4

SKEETER DAVIS (RCA) Los Angales,
Calit., July 10-11.

KiKI DEE BAND (Rocket): Paramount
Northwest Theater, Seattle, Wash.,
July 1; Santa Monica Civic Auditorium,
Los Angeles (3-5).

DOOBIE BROS. (Warmer Bros. ): Audio-
rium, Milwaukee, Wisc., July 13.

LITTLE
LP's

We also make big
LP's—45s—8 tracks—

gasseties

dllt
akers

Write for Price List
New York Office
160 East 56th St. (212) 966-318B56
Philadelphia Plant,
926 N. 3rd Street, Philadelphia

(215) MA 7-2277
<

Who/Where/When

JACKSON FIVE (Motown): Circle Star
Theater, San Carlos, Calif., July B-14.
DOUG KERSHAW (Warner Bros.): Red
Hocks Theater., Morrison, Colo.. July

12,

GORDON LIGHTFOOT (Reprise). Uni-
versal Amphitheater, Universal City,
Callf., July 5-T; Aspen, Colo. (13); Red
Rocks Park, Denver, Colo. (14).

RAY PRICE (Columbia), Bowl Shell,
Honolulu, Hawail, July 13-14,

SUSAN RAYE (Capitol): Del Mar, Calil_,
July 1-4; Redding, Calif. (14).

MID-WEST

ALLMAN BROS. BAND (Capricorn):
Tulsa International Speedway, Okla.,
July 5; 51, Paul Clvic Center, Minn. (8).
BLUE OYSTER CULT (Columbia): Pine
Knobb, Datroit, Mich., July 1; Ohio The-
ater, Columbus, Ohio (2); Convention
Center Indianapolis, Ind. (3).

SHERRY BRYCE (MGM): Grove City,
Ohlo, July 12,

DONALD BYRD (United Artists): Agrie
Crown Theater, Chicago, July & Riv-
erfront Stadium, Cincinnati, Ohlo (12).
RITA COOLIDGE (A&M): Blossom Mu-
sic Festival, Cuyahoga Falls, Ohio, July
3.

DOOBIE BROS. (Warner Bros.): Pine
Knob Theater, Detroit, Mich., July 8-9;
Fairgrounds, Indianapolis, Ind. (10)
Amphitheater, Chicago, . (11-12);
Fairgrounds, Davenport, lowa (15).

.TH
Iy

RECORDS

A SUBSIDIARY OF
20TH CENTURY-FOX FILM
CORPORATION

WHERE THEIR FRIENDS ARE!

*MERLE HAGGARD (Capitol): Univ. of In-
diana, Bloomington, Ind., July 5. Pon-
derosa Park, Salem, Ohio (7).

HERBIE HANCOCK (Columbia) Riv-
erfront Stadium, Cincinnati, Ohio, July
12,

DOYLE HOLLY (Barnaby): Des Molnes,
lowa, July 30-Aug. 1.

JACKSON FIVE (Motown) Front Row
Thaater, Cleveland Heights, Ohio, July
29-Aug. 4.

JAMES GANG (Atlantic): Miss. River
Festival, Edwardviile, IIl., July 31,

THE JONESES (Mercury): St. Louis,
Mo., July 8

DOUG KERSHAW (Warner Bros.): Six
Flags Ower Mid-Amearica, 5t. Louis,
Mo., July 4; Red Deer Fair, Albarta,
Canada (16-20).

KISS (Casablanca): Convention Canter,
Indianapolis, Ind., July 3.

GORDON LIGHTFOOT (Raprisa): Kan-
sas City, Kansas, July 12; Wollville,
Nova Scotia (21).

CHARLIE LOUVIN (United Artists)
Parkers Falls, Ky, July 1; Scobey,
Mont. (31),

LORETTA LYNN (MCA): Music Carnival,
Cleveland, Ohilo, July 1-6.

MAHAYISHNU ORCH. (Columbia): Pina
Knobh Theater, Independence, Mich,,
July 2.

HAROLD MELVIN & THE BLUE NOTES
(Epic): Inner Circle, Cincinnati. Ohio,
July 8-14,

ELVIS PRESLEY (RCA): Civic Audito-
rium, Omaha, Neb., July 1; Salt Palace,
Salt Lake City, Utah (2).

CAL SMITH (MCA): Marlow City Park,
Okla., July 4.

SOUTH

HOYT AXTON (AZM) Willie Nelson
Summer Picnic, Dripping Springs,
Texas, July 6.

WILLIAM BELL [(Stax): Meridian, Miss.,
July 4-5-8.

BLUE MAGIC (Atlantic): Coliseum,
Asheville, M.C., July 4; Curtis MNixon
Convention Center, Tampa, Fla. (5).

BLUE OYSTER CULT (Columbia): Festi-
val, Engle Stadium, Chattanooga,
Tenn., July & Ellis Auditorium, Mem-
phis, Tenn. (8); Auditorium, Nashville,
Tenn. {3}, Auditorium, W, Palm Beach,
Fla. (11), Jai Alai, Oriando, Fla. (12);
Curtis Hixson Hall, Tampa, Fla. (13}
Memorial Aud. Birmingham, Ala. (14);
Cumberiand Aud. Fayetteville, N.C
(15); Fairgrounds, Muscle Shoals, Ala.
(20).

SHERRY BRYCE (MGM). Covington,
Texas, July 5; Rocket, Texas (7), Rus-
salville, Ala. (13); Alexandria, Va, (14).

SKEETER DAVIS (RCA): Salem, Va.
July 6.

ARETHA FRANKLIN (Atlantic): Atlanta
Stadium, Ga., July 6,

LEFTY FRIZZELL (ABC). Brian, Texas,
July 4.

MERLE HAGGARD (Capitol); Raleigh
County Airport, Beckley, W.Va., July 3.

HERBIE HANCOCK (Columbia) Gus-
man Auditorium, Miami, Fla., July 3;
Bayfronl Center, St. Petersburg, Fla.
(4), Braves Stadium, Atlanta, Ga. (5);
Warehouse, New Orleans, La. (8); Lyric
Theater, Baltimore, Md. (8); Kennedy
Canter, Washington, D.C. (9).

DOYLE HOLLY (Bamaby): Killean,
Texas, July 2-14; Albuguarqua, N.M.;
Rockett, Texas (28).

JAMES GANG (Atlantic) Taylor County
Coliseum, Abilene, Texas, July B; Lub-
bock Coliseum, Texas (3); Hector
County Coliseum, Odessa, Texas (10).

THE JONESES (Mercury): Memphis,
Tenn., July 19-20.

MARGIE JOSEPH (Atlantic). Municipal
Auditorium, New Orleans, La., July 1.

KISS (Casablanca); Eagle Stadium,
Chattanooga, Tenn,, July &; Ellis Audi-
torium, Memphis, Tenn, (8); Audito-
rium, West Palm Beach, Fla. (11); Jai
Alal Fronton, Orlando, Fla. (12); Curtis
Hixon Hall, Tampa, Fla. (13).

CHARLIE LOUVIN (United Artists): Red
Oak, Texas, July 7, Opryland, Nash-
ville, Tenn, (28).

HAROLD MELVIN & THE BLUE NOTES
(Epic). Boal Ride, Washington, D.C.,
July 5; Parker Field, Richmond, Va. ()
Carter Baron, Washington, D.C. (15-
21}

SUSAN RAYE (Capitol): Cow Palace,
Clitf, N.M., July B.

CAL SMITH (MCA): Good Ola Nashvilla
Music, Tenn., July 10; Branding lron
Club, W. Monroe, La. (11}, Grand
Prairie, Texas (12); County Exhibit
Center, Midlam, Texas (13).

JERRY WALLACE (MCA): Citrus Show-
case, Winterhaven, Fla., July 4.
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The Charts

MGM photo
JOHNNY BRISTOL

“Hang On In There Baby"— ﬁ

When Billboard reviewed this as a
soul pick two weeks ago, we said it
sounds somewhat like Barry White
performing in a funky baritone.

There's sweeping strings, a sen-
suous lyric to the effect of, “Hang on
baby, we're gonna make love tonight
and it'll be fine,” an emotion-
charged vocal.

But none of this is meant to brand
Bristol as a copycat, it’s simply to
pomnt out he's working a hit vein in
his own style. And one more White
parallel, both men were top soul
producers for years before stepping
forth as artists.

As writer-producer in partnership
with Harvey Fuqua, Bristol was
creating Motown gold since 1964
like the first Marvin Gaye-Tami
Terrell Duet “Aint No Mountain
High Enough.” The debonair Bristol
is ready to perform live between
continued studio gigs, but hasnt’ had
lime yet to set an agenl or manage-
ment. Contact via MGM.

MGM phota
C.W. McCALL
“Old Home Filler-Up An’

Keep On A-Truckin® Cafe"—

Can an Omaha advertising man
become an overnight Hot 100 suc-
cess on his very first record? Bill
Fries, creative director of Bozell &
Jacobs, has just done it under the
C.W. McCall alias,

Whole thing began when he wrote
a series of commercials for the bak-
ers of Old Home Bread and wound
up doing the Johnny Cash type vo-
cals because they couldn’t find any-
body else satisfactory. The charac-
ters cavorting at the funky
imaginary cafe became folk heroes
throughout the Midwest, raising the
sponsor’s sales nearly 300 percent.

Preparation of a commercial ver-
sion of the ditty naturally followed
and it took off exactly where the
commercials were so popular. No

manager or agent yet for McCall,
contact him through MGM.

Worlds of Fun
New Amphitheater

KANSAS CITY, Mo.—Worlds of
Fun amusement park here launches
1s new Forum amphitheater Thurs-
day to Sunday (4-7) with consecu-
tive nightly performances by Kenny
Rogers & the First Edition, Rick
Nelson, Bo Donaldson & the Hey-
woods and Lou Rawls. Perform-
ances are 6 and 8:30 p.m. with ad-
mission included in overall park
tickets.

Big Bands Set
At Disneyland

LOS ANGELES — Having re-
cently run a jazz band weekend,
Disneyland is keeping its relation-
ship with jazz tight by booking 10
bands for week-long stays through
the summer.

Maynard Ferguson has just fin-
ished his first stand at the Anaheim
funspot, and Count Basie is now on
the bandstand at the Plaza Gardens.

He will be followed by the Glenn
Miller band led by Peanuts Hucko,
June 30-July 6; Neal Hefu, July 7-
13; Harry James, July 14-27; Les
Brown, July 28-Aug. 3: Bob Crosby,
Aug. 4-10; Louis Bellson, Aug. 11-
17, Stan Kenton, Aug. 18-24 and
Woody Herman, Aug. 25-Sept. 7.

Disneyland began its association
with big bands five years ago when it
began a series of big band weekend
festivals.

The amusement park now pro-
grams big bands throughout the
summer, augmenting them with pop
attractions at-other locations,

Appearing on the jazz weekend,
May 25-26 called “Disneyland and
All That Jazz" were Quincy Jones,
Melba Moore and Don Ellis.

Griffin Show Slated
In Vegas on Fridays

LAS VEGAS—The Merv Griffin
TV Show will now be based every
Friday at Caesars Palace. In the past
the syndicated talk-variety show has
headquartered four times a year
from the hotel for a week at a time,
The show enjoys its highest ratings
when based in Las Vegas.

Actual Vegas production will take
place one week each month, begin-
ning in August, with the tapes run
every Friday. Monday through
Thursday the show will continue
being set at the Hollywood Palace,

LAS VEGAS—Clark County
Commissioners finally passed the
controversial and stringent rock con-
cert licensing law which requires a
$10,000 bond for concert promoters,
permits for each individual concert
and hefty security fees determined
by the sheniT.

As previously reported, the ordi-
nance was tabled several times when
commissioners expressed doubts as
to legality of a law that restricted
rock concerts without an adequate
definition or what is and what isn’t
rock.

‘Family Appeal’ Acts
Reign at Steel Pier

ATLANTIC CITY—-With house

- attendance records held by Brenda

Lee, Pat Boone and Ricky Nelson,
George A, Hamid's Steel Pier here is
hringing in musical names with
“family appeal” rather than empha-
sizing rock groups for summer at-
tractions at the Boardwalk amuse-
ment center that extends a quarter-
of-a-mile out into the ocean.

[n the late "60s, rock ruled su-
preme at Steel Pier. But attractions
this season include Carmel Quinn,
Helen O'Connell and Bob Eberly,
Barry Williams, Ed McMahon, the
Duke Ellington Band directed by
Mercer Ellington, Brenda Lee and
Trini Lopez

A one-day rock concert is set Aug.
25 with New Riders of the Purple
oage and David Bromberg.
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2 Virginia Agencies
Zero In on Schools

By JIM FISHEL

NEW YORK—Two of Virginia's
largest entertainment agencies have
banded together to book music acts
into colleges and universities
throughout the state.

United Entertainment Inc.. a re-
gional booking agency with offices
in Norfolk and Richmond, and
Webb Entertainment Inc., a na-
tional concert promotion agency in
Portsmouth, have joined forces to
form Webb United Entertainment.
This new agency will be headquar-
tered in Portsmouth and its initial
goal is to bring top acts o Virginia

New

_Companies._

Bird Productions has been formed
in Detroit as a pop and contempo-
rary folk label spccialmng in local
talent. Debut album is “It's All
Rootbeer,” by Jefl Fisk.

w * b

Laid Back Productions is a new
Full-service management company.
Bob Glassenberg, former DiscReet
Records general manager, and for-
mer Playboy Enterprises attorney
Allen Shapiro head West Coast op-
erations while bank consultant Ar-
nold Finkel 1s based in Chicago,

* & "

Trombonist Kai Winding has
formed Wintel Productions in Los
Angeles and has already cut two jazz
LP’s with his own quartet. He is cur-
rently looking for a distribution
deal. One LP was cut in a local stu-
dio with bassist Lou Spears and
drummer Ndugu: the second LP
was taped on location at the Double
Tree Inn in Phoenix with pianist
Frank Strazzeri, bassist Clint Hous-
ton and drummer Doug Sides.

Winding now plays an LP with his
son Jai, who plays keyboard and
writes tunes.

o ] i

The PR Service has been founded
in Hollywood by journalist-publi-
cists Anne Moore, Ron Scott and
Michelle Straubing. Firm is a divi-
sion of Summit Publishing.

* ok k

Terry Abrahamson and Ted Kur-
land have formed All-American
Talent, a diversified music manage-
ment agency, in Boston. The firm
will produce concerts, coordinate
entertainment for schools, clubs and
promoters in the East and Midwest,
as well as manage performers,

] b ]

Sweet Breeze Recording Co. a
new Washington area record label
has begun operation and will be run
by the label’'s musicians. The initial
releases on Sweel Breeze Records
feature the talent of some of the
area’s top artists including Emmylou
Harris, members of Gnn Claude
Jones, and the Reekers,

* kK

Song Stylist Blossom Dearie has
started her own record company,
Daffodil Records, in New York,
with her new recording as the label’s

initial release.
* * *

Jazz musicians Carla Bley and
Michael Mantler have formed a new
record label, WATT, which will be
exclusively devoted to the presenta-
tion of their own music. WATT will
be distnbuted in the U.S. and Can-
ada by the New Music Distribution
Service in New York.

campuses at a price the schools can
afford.

The company’s new president will
be Bill Douthat, who 15 also second
vice president of United Entertain-
ment and part owner of The Flying
Machine, a new restaurant in Rich-
mond. Other principalsin the agency
are Willard Galbreath, president of
Webb: D.C. Auman I, first vice
president and general manager of
United; and Charles Bradshaw,
president of United.

Each member of the new agency
will have specific duties. Galbreath
will buy the national acts for the
company, using his past experience
in promoting concerts throughout
Virginia, North Carolina and Ar-
kansas, while Douthat will book the
college dates.

Douthat says the agency gained
115 roots about three years ago, when
Auman and kimself were booking in
the Hampton area. They gradually
maoved to Norfolk and it was there
that they started booking colleges.

“¥Virginia has always been a little
behind the times when it came 1o
booking bands and we got into it
when it was wide open.” he says.

“Now that we have consolidated the
Iwo agencies, we wil] have addi-
tional buying power.”

The Virginia college market con-
sists of 38 major universities and 37
community colleges, according 1o
Douthat, and each school is looking
for reasonably priced entertainment
to fight budget cuts. Webb United
will block-book bands throughout
the state to keep prices down.

In addition to talent booking, this
new company will also perform sev-
eral other services for schools in-
cluding going to the school and
coordinating the concert (from stag-
ing to uckets).

Schools desiring bands out of
their budgets will have the ability to
go into partnerships with Webb
United, Douthat says.

“If there is a band that looks fi-
nancially promising to the school
and our agency, we will go into a
varied percentage partnership.” he
says.

Douthat states that his company
feels at home in the college market,
because each member gained his
start there.

College bookings are the major
consideration of Webb United,
Douthat says, but the agency also
plans to book name bands into clubs
throughout the state,

“Now that many clubs are begin-
ning to serve mixed drinks, they will
have more money to spend on enter-
tainment,” he says. “And that is why
we are lrying to book groups for
them like Cold Blood and Goose
Creek Symphony.”

Douthat says the ultimate goal of
Webb United is to become a com-
pletely rounded agency.

“We hope to pet into seiing up
college lectured and films within the
next year,” he says, “and eventually
we want 1o pursue college bookings
in other Southern states.”

Farrell Goes Indie
With DeVaughan LP

LOS ANGELES—Wes Farrell
starts independent distribution of
his Roxbury label, formerly distrib-
uted by RCA, with a William De-
Vaughan album bearing the same
title as DeVaughan's current 1.5-
million selling single, “Be Thankful
for What You Got." Initial pressing
order is 100,000, the label reports.

Campus News

LCampus Briefs |

The Armstrong Foundation has
honored several universities in the
tenth annual Armstrong Awards for
excellence and originality in FM
broadcasting.

The award named after the late
Edwin H. Armstrong, who invented
FM broadcasting, is sponsored by
the Armstrong Memonal Rescarch
Foundation. WOSU-FM at Ohio
State University won a first place in
the non-commercial stations divi-
sion, for its news series on municipal
courts, The station will be awarded
3500 and a bronze plaque at the Oct.
[2 meeting of the National Assn. of

FM Broadcasters in New Orleans.

Schools receiving merit certifi-
cates included KBIA-FM, University
of Missouri, for community service,
WBUR-FM. Boston University, for
music; WOSLU-FM, Ohio State Uni-
versity, for education; and WFDU-
FM, Farleigh Dickinson University,
for an educational series, “‘the
Humanities Experience.”

That latter program was a college
credit show that studied the wonders
of mankind. It was written, pro-
duced and narrated by Prof. Robert
A. Devoe, of the school’s College of

Education,
* K W

Jazz has been added to the New
Jersey Shakespeare Festival held
this summer at Drew University in
Madison, N.J. Apart from the five
theater productions, there will be
several special attractions including
a concert (1) by Jazz Impact, a
seven-member unit led by trumpeter
Harold Friedman, with a return vis-
1st by the group on Aug. 5,

* ok K

Video Tape Network will distrib-
ute the film adaptation of “Future
Shock.” Alvin Toffler's best-selling
book. The program is narrated by
Orson Welles and lasts for 42 min-

RIAA

R

W'nners_
Albums

David Bowie's “Ziggy Stardust™
on RCA.

Loggins & Messina’s “On Stage™
on Columbia; it is their fifth gold LP.

Dave Mason's “Alone Together™
on Blue Thumb.

Concord Summer Festival
Follows Bay Area Jazz

SAN FRANCISCO—Ruby Braff
and George Bames will appear at
the sixth annual Concord Summer
Festival July 26 on the opening eve-
ning's bill,

The event runs on two weekends,
July 26-28 and August 2-4. Six con-
certs will feature top performers in

jazz, classical and pop music.

The Concord Boulevard Park is
the site this year for the event, a
$4.25 million performing arts center
having been delayed in construc-
tion.

The Bay Area’s first jazz festival
of the season, the third annual Bay
Area spectacular presented by
Georae Wein concluded its weekend
presentation Saturday (29).

Among the artists appearing at
the Qakland Coliseum were Tower
of Power, Gladys Knight and the
Pips, the Crusaders, Jazz All-Stars
featuring Ray Brown, Hampton
Hawes, Harold Land, Shelly Manne

CRUSE NEWS—The Cruse Family signs a long-term contract with Superior
Records of Nashville. Standing are Duane Allen, president, and Wayne Hilton,
producer of Superior. Seated are Joe and Nancy Cruse.

and Harry “Sweets” Edison, Al
Green, Ella Fiizgerald, Herbie Han-
cock and Stanley Turrentine.

For pop singer Al Green, it marks
his first association with Wein and
his first at any jazz festival.

Four large projection screens be-
hind the stage helped beam closeup
images of the performers throughout
the huge stadium.

Big Warner Promo
For Uriah Heep LP

NEW YORK-—-Warner Bros.
Records is mounting a major pro-
motional campaign to back Uriah
Heep's latest LP, “Wonderworld.”

Designed to coincide with the
group’s current U.S. tour, the cam-
paign includes AM and FM radio
spots; in-store and tour posters;
bumper stickers; a group neck me-
dallion; and consumer and trade
print advertising.

We Proudly Publicize
Herbie Mann and The Family of Mann

PETER LEVINSON
COMMUNICATIONS

(Louise Weiner Ment, Associate)

595 Madison Avenue, Suite 903 - New York, N.Y. 10022
(212) 935-1036

DOES YOUR MAMA KNOW

Wwww americanradiohistorv com

U’'VE BEEN KEEPIN’
BAD COMPANY
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Falack
Smithsonian Classic Jazz

dge The Music’s

HIS IS A REMINDER, FOR THE JAZZ NEW-
COMER or the seasoned aficionado, that
there is available a collection of 87 classic jazz
recordings by major performers, coaxed and com-
piled (unbelievably) from the treasure hoards of 17
record companies in Washington,

It is an anthology, in a boxed set of six LP's, cov-
ering the jazz ages from Scott Joplin's “*Maple Leat

JULY 6, 1974, BILLBOARD

By MILDRED HALL

Rag" (by Scott for piano roll, and by Morton in pure Jelly Roll)
to John Coltrane's “'Alabama."

For a bonus, there is a 48 page booklet of jazz history, dis-
cography and photographs, for intrinsic pleasure, and argu-
ment over the choice of the B7 representative selections on
the record hst.

It is called the Smithsonian Collection of Classic Jazz, and
was compiled by Martin Williams, Director of the Jazz Pro-

gram for the Smithsonian Institution, Division of Performing
Arts—and that mouthful of a title is the one and only govern-
mental aspect of the work. The rest is music, music, music,
composed and/or performed by maijors in the genre,

Williams is frank to admit that not every selection can
please everybody as the most precisely representative of its
kind in the 57-year span covered. He admits there was one—
but only one—critical review when the collection first came out
last November. But the majority of reviewers have held it to be
the most representative compilation from over half a century
of recorded jazz.

It took Williams two years to put it together, to win over 17
record companies to the cooperative anthology, and to clear
innumerable copyrights.

The accompanying, and convenient one-page listing of the
12 sides carries such names as Ellington, Armstrong, Fletcher
Henderson, Fats Waller, Billie Holiday, Ella Fitzgerald, Benny
Goodman, Sarah Vaughan, Dizzy Gillespie, Charlie Parker,
Miles Davis, Thelonious Monk, Sonny Rollins, the Modern
Jazz Quartet, John Coltrane and Ornette Coleman.

There is music by Bessie Smith, King Oliver, Sidney Bechet,
Earl Hines, Bix Beiderbecke, Art Tatum, Roy Eldridge, Lionel
Hampton, Erroll Garner, Charlie Mingus, Max Roach, Ceil Tay-
lor—and others.

The record set is not on sale in any regular retail outlet, or
through ordinary commercial channels—by agreement with
those 17 labels. But the general public can buy the collection
the way 30,000 sets were snatched up within the first two
months after its appearance here last November:

For $20 it can be bought over the counter through the
Smithsonian Museum Shops here. By mail, order directly by
writing Classic Jazz, P.O. Box 14196, Washington, D.C.,

20044 and enclose $21.50 to cover postage and handling.
Distribution to schools and colleges and libraries is through
the W. W. Norton Co.

The collection is one aspect of a whole jazz program, now in
its second year of performances on the Jazz Heritage Concert
Series in the just-right auditorium of the National Museum of
Natural History here—and if that sounds stuffy, never think it.

Each concert is preceded by a workshop free and open to
the public. Open rehearsals with comments to the audience
have been held by Horace Silver, the Modern Jazz Quartet,
Tiny Grimes and Jim Hall, Lee Konitz, Gunther Schuller and
Jimmy Giuffre. Tickets are as low as $3 for students.

Also informal and informative—Earl Hines, Carmen McRae
and Lionel Hampton talked about their work, played it, and
took questions from the aur.iient:e. Other play-and-learn ses-
sions have been held by Cecil Taylor, Ornette Coleman, Mel
Lewis, Sonny Rollins—and Charlie Mingus just played his mu-
SiC.

Publications are emerging. “‘Eric Dolphy,"' a musical biogra-
phy and discography by Viadimir Simosko and Barry Tepper-
man is now available from the Smithsonian Institution Press.

and Dino Danelli (formerly of the
Rascals and now with Bulldog) have

Studio Track

Lots of activity at Clover Record-

By BOB KIRSCH
Electric Lady Studios in New P, “Beaded Dreams Through Tur- plete pickup recording and elec-
York City is where Gene Comish  quoise Eyes.” - tronic insert recording. The motor

systems are completely controllable

o a* b,
for forward and backward oper-

Are Your Test Tapes
Reliable And Accurate?

If They're STL they are.

It's just possible your system may be
out of step with the rest of the industry.
We offer precision test tapes made on
precision equipment for specific jobs in
1" and 2" sizes as well as flutter tapes
and all other formats. They are available
in more sizes than that offered by any
other manufacturer in the world.

Order STL test tapes and find out where
your system really is.

Write for a free brochure and the dealer
in your area. Distributed exclusively by
Taber Manufacturing & Engineering Co.

STANDARD TAPE LABORATORY, Inc.

2081 Edison Avenue
San Leandro, CA 94577
(415) 635-3B05

been producing a Richard Supa
single for Screen Gems with Dave
Palmer handling the engineering.
Also at the studio: Spooky Tooth
is finishing up an LP with Eddie
Kramer and Gary Wright producing
for Island, with Kramer also engi-
neering; Tom Fallick has been
recording with Larry Fallon and
Ron Johnsen producing and Palmer
engineering: Buck Fever is cutting
with Barry Minsky producing and
Ralph Moss working the boards; El-
lie Stone has been in with Eric Blau
producing and Bernie Kirsh engi-
neering; Linda & Margaret have
been working with Erick Lustbader
producing and Bruce Staple han-
dling the engineering, Lobe is pro-
ducing new artist Roger Lavoie for
Big Tree with Ron Johnsen engi-
neering; and Spider Barbour is in
cutting for RSO with Moss produc-
ingand Dave Wittman engineering.

* b *

Tom Rush has been at the Record
Plant for Columbia, cutting some
vocals with Jackson Browne, Don
Henley, Randy Meisner and Tim
Schmidt. Mark Spector i1s handling
production chores. Redbone is also
in the studio working on their next

wwWw americanradiohistorv com

ers In Santa Monica. Steve Cropper
was in working with staff engineers
Robert Appere and Charlie Blocker
on several projects, including Cold
Blood's next LP for Warner Bros.,
Rod Taylor’s latest single for
Elektra/Asylum, Al Wilson's up-
coming Rocky Road single and Sam
& Dave's first LP for United Artists,
Paul Rothchild also completed work
on an upceming Columbia LP;
“Cottonwood Sout,” with John
Haeny and Michael Boshears pro-
ducing. Peter Asher has been in to
begin work on Linda Ronstadt’s next
LP for Elektra/Asylum with Haeny
engincering. Cropper will also begin
working on the Temptations’ next
for Motown and Skylark 15 sel 1o
come in lo cut a new single.

" * #*

Al the Burbank Studios, the last
step in a five part, 38 million con-
struction of the Groves-Rice Com-
plex was unveiled recently with the
opening of Dubbing Room 5. The fa-
cility is equipped with 30 RCA re-
producers and two RCA master
recorders, both capable of inde-
pendent or simultaneous pickup.
The systems are designed for com-

ation, in sync with each other as well
as with a new, Xenon-lamped high
speed projector. The facility’s new
console 15 from Quad 8 Dubbing
Room 3 will be used for monaural as
well as stereo dubbing. Facilities
previously opened in the Groves-
Rice Complex are ADR 11, Music
Recording [, Dub Down and Music
Recording IL

w w W

Kiss is getting set to go into the
Record Plant to begin work on its
second Casablanca LP, following
several weeks of rehearsal in New
York City. At Wally Heider's in Los
Angeles, George St. John and the
Glory Band have cut “Love’s Tide"
and “I Gave You Everything | Had™
for Dragon Records. Down in Forl
Lauderdale at SRS International
Recording Studios, Joe E. Neubauer
is completing an LP and rock group
Red Fox have finished a set. Dave
Chiodo handled production for both
LP’s. Loretta Lynn was recently in
Nashville, working on her next ef-
fort with Owen Bradley producing.
Two of the songs for the LP were
penned by Charlie Rich.
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U.K. Commercial Radio Grows

But La_ck of

LOS ANGELES—If you're going
to program a commercial radio sta-
tion in London, you'd damned well
better be good. It's not so much the
competition; it's the bottom line,

Can you imagine renting a trans-
mitter for around 57500007 Then
paying the musicians union about
$250,000 for music you'd rather they
didn’t play? And nearly that same
amount to the Performing Rights
Society for the records you play?

Capitol Radio, London, pays
300,000 pounds a year (it's a sliding
scale and the station will pay more
as it makes, hopefully, a profit) to
the Independent Broadcasting Au-
thority (the Brtish answer to the
Federal Communications Commis-
sion). Another 100,000 pounds goes
to the musicians union and nearly
100,000 pounds to the PRS. In addi-
tion, there are about 160 people on
the radio station’s stafT. It cost about
1.5 million pounds to set the station
up and about one million pounds a
year lo operate.

Worse of all, the program director
must face the fact that advertising
sales are going to be rough for a
time. In this case, program director
Aidan Day knows full well that po-
tential clients aren’t used to advertis-
ing on radio in England:

S0, all Radio Capitol clients have
to be “educated” toward radio ad-
vertising. “Bul, fortunately the
clients who've advertised are start-
ing to feel a little more confident,”
Day says, "as they tried it and it
worked.”

Day also has another handicap
that would drive any U.S. program
director up the wall ... he's limited
in the number of total hours a day
that the station can play records . ..
in this case the PPL, an organization
that “protects™ the interested of the
record companies in England, has li-
censed Radio Capitol to only nine
hours a day out of its total 24-hour
schedule. Excepled are:

® Soundtrack tunes.

e Library music—material re-
corded specifically for radio broad-
casl.

Otherwise, the station must pro-
gram talk shows, which it does, or
live music the rest of the day.

Day has, so far, because of time
allotted to jingles. commercials,
news, and community announce-
ments, been able 1o spread his nine
hours over a total of 12 hours of total
programming.

To compensate for the so-called
“needle ume” restrictions, he pro-
grams live bands, mainly 10 p.m.-1
a.m. and on weekends.

But the needle time restriction is
something that will "permanently
hamper™ private commercial radio
in England. *The argument by the
PPL is that if we played more
records, it would hurt record sales,
But 1 think there’s no evidence for
their belief. When the pirate radio
stations were in operation, over-all
record sales increased,”

He wonders if perhaps music re-
corded in the U.S. specifically for
British radio use might be a way of
avoiding needle time limitations; he
wanlts to investigate this, but points
out that he must be cautious,

Radio Capitol has a playlist of 40
records, which 15 allied to the na-
tional Brtish chart though there are
some “records we don’t play and
some we're ahead on.” In addition,
the station has six “climbers™ it gives
considerable programming atten-
tion Lo,

“And probably, as a rule, we have

By CLAUDE HALL

maybe 30 LP tracks that change a bit
slower than the singles list ... we
might leave an LP track on the list
three of four weeks. They're actually
a base for the sound of the station.
And we also play a few instrumental
LP tracks.”

The station programs, in a typical
hour, five from the top 15 on s list,
three from the 16-40 positions, four
oldies, two or three LP cuts, and two
climbers. This varies, of course, as
the station might play more of the
top 15 singles during the morning
than evening.

The station went on the air Oct.
16, 1973, as the forerunner of what s
to become a total of 60 commercial
radio stations.

Kenny Everett and Dave Cash do
a mormning duo show, followed by
Tommy Vance and Joan Shenton in
another duo show 9-noon. Tony
Myatt is followed by Roger Scott up
until 6:30 p.m., when Nicky Horne
does a rock show until 8:30 p.m.

Then comes a two-way talk show
and Sarah Ward comes on until |
a.m. Several people alternate on the

- all-night show, including

Talent Is Problem

Sean
Kelly, Ina Clough, and Patty
O'Byrne.

The station also has a two-hour
weekend show hosted by Tim Rice,
one of the writers of *Jesus Christ
Superstar.” Rice’s show is called
“You Don’t Know What You've
Got” and features basically a few
oldies and the top 10 best-sellers in
the U.S,, along with climbers,

Biggest problem facing all Britsh
radio is lack of talent. “The current
plan is for 60 commerical stations.
There are five now, including Radio
Clyde in Glascow which came on
the air in January and is doing quite
well. But 1 just don't know where
British radio is going to find enough
air personalities.”

The LS. accent, he thinks, might
not work 100 well in England, so the
likelihood of importing U.S. person-
alities is slight,

“But the major problem is going
to be the programming staff ...
where are we going to get qualified
program directors for all those sta-
tions?”
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KCOH photo

STREET SINGER—Johnny "Guitar" Watson entertains a huge crowd in

Houston brought together by KCOH-AM for the sixth annual street festival at

Finnegan Park. The event, cosponsored by Coca-Cola, also featured Annette

Snell, Jimmy Lewis, Reggie Gardner and the Rev. Eugene Williams and the
Interdenominational choir.

Radio Forum Readies Varied Agenda Topics

LOS ANGELES—The agenda for
the seventh International Radio Pro-
gramming Forum is just about com-
plete, according to Jack Thayer,
Forum chairman.

This year’s event will be Aug. 14-
17 at the Plaza Hotel, New York.

The speakers and moderators will
come from all walks of life in radio-
management, programming, sales,
air staff, news, and promotion. The
topics to be covered will include
such diverse aspects of radio promo-
tion as television spots and “A Con-
temporary History of Rock 'n’ Roll,”
which 15 a film-music-and-talk pres-
entation that Rick Trow Productions
in Philadelphia does for high
schools coast-to-coast in leamwork
with radio stations.

George Williams, national pro-
gram director of Southern Broad-
casting, will speak on “The Best
Money-Making Format of Them
AlL"™ All three audience-ratings
firms will have representatives on
hand to discuss methodology and
details and each will be paired. con-
secutively, with a manager, a pro-
gram director, and a national adver-
Lising rep.

To present a different view of ra-
dio, Ron Shawn of Zoo World
Magazine will be on a panel, along
with Gene Shepherd of WOR-AM

in New York—both critics at large on
the radio and music scene,

Casey Kasem, air personality and
host for the syndicated radio weekly
“American Top 40" is going to detail
secrets on how he makes more than
$100,000 a year in commercials and
how you can improve your local
spois.

The radio station playlist will
come under a close scrutiny as
Mardi Nierbass, music coordinator
for the RKO General radio station
chain, speaks on organizing a play-
list.

Bobby Vee, recording artist, will
moderate a panel session on “The
Artistic View of Radio Program-
ming” as record artists and produc-
ers give their views of what's wrong
with radio today.

Sessions throughout the four-day
meeting will feature speakers such as
Bob Berry, morning air personality
at WOKY-AM in Milwaukee;
David Klemm, director of market-
ing and operations for Blair Radio;
and George Milday, president of
Gilbert Youth Research in New
York, among others.

To register for the Forum, send
$160 to: International Radio Pro-
gramming Forum, ¢/o Billboard
Magazine, 9000 Sunset Blvd.. Los
Angeles, Calif. 90069. You will be

3-Way Program Service
Launched In ‘Pippin Place’

MUSKOGEE, Okla.—"Pippin
Place,” a new three-way program-
ming service hosted by comedian
and radio personality Jerry Pippin,
has been launched here by Contem-
porary Programming Services,

Harvey Burdg, vice president of
the new syndication firm operating
out of Tulsa, says the service is de-
signed to sound like a live person-
ality and features comedy and the
voices of recording artists introduc-
ing their hits, as well as music geared
to the individual station,

Available seven days a week, 365
days a year, the show is offered to a
station in programs ranging from
two-to-eight hours daily. It is avail-
able in three music formats—all

hosted by Pippin—including coun-
try, MOR, and contemporary easy
hstening,

Contemporary Programming lur-
nishes a new reel for each day, de-
signed specifically for that day. Indi-
vidual cartridges for each station
features Pippin doing local an-
nouncements about the station and
city where the programming 1s being
aired.

The firm also has a music service
called “Love Country” which fea-
tures both announced and unan-
nounced titles of pop artists doing
country tunes and country artists
doing pop tunes with emphasis on
standard romantic musical selec-
Lons.

www americanradiohistorv com

sent a hotel reservation form which
will entitle you to a discount on your
hotel room.

The registration fee covers all
work matenals, entrance to all ses-
sions, the Breakfast Rap Session, the

two luncheons, a concert, entrance
to the college seminar, and wurs of
local radio stations.

Several equipment manufacturers
and radio service firms will be ex-
hibiung product at the meeting,
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CLEARWATER BEACH HILTON For
reservations, write or call Reservations
Manager, Dept. 33 , 715 So. Gulf View,
Clearwater Beach, Fla. 33515.

(813) 447-9566. W

FLORIDA & ST. LOUIS

HOTELS & RESORTS  vANHOEHOTEL
For reservations,
For brochures or further information on any write or call

Reservations
Manager, Dept.
33, 10175 Collins,
Miami Beach,

Bal Harbour, Fla.
33154,

(305) 865-33511.

Stan Musial & Biggie's property, write

Stan Musial & Biggie's, Inc., Dept. 33,
10330 Natural Bridge, 5t. Louis, Mo. 63134

Reservations for all Stan Muslal & Biggie's hotels can
be made by calling Hilton Resarvation Service. (See

your local lelephone directory.)

Visit our
world-famous
St, Louis restaurant,
5130 Oakland (across
from Forest Park)

.. T
ST. LOUIS HILTON INN For reservations,
write or call Reservations Manager, Dept.
33, 10330 Natural Bridge, St. Louis, Mo.
63134, (314) 426-5500.
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| Programming Comment

Art Morris, Music Director
KTTN-AM, Trenton, Mo.

More and more music programmers are surely having the same
problem I am. This is in regards to Charlie Rich. Charlie 1s a great talent
and the public really likes him,

But here is the problem: When Charlie came to the fore last year, he
was on Epic. And now, due to his success, his old label RCA 1s cashing
in on that success with releases of old recordings. And the public seems
to like them, “There Won't Be Anymore™ being a prime example. Now,
Mercury is getting in on the act with “A Field of Yellow Daisies.”

I'm worried that Charlie’s career may be ruined by all this exposure.
But don't get me wrong, | personally like Charlie Rich, though I've
never met him. 1 like the new productions. Billy Sherill has done won-
ders for Charlie. | don’t care for the old recordings.

But in a market like ours where country crossover permeates our
playlist, what do you do? Even our jocks are getting tired of playing
Charlie Rich. Maybe some other MOR programmers have some idea of
what a fellow could do. We have a responsibility to the audience to play
what they want (not 1o mention the man in the front office). 1 just won-

der how Charlie feels about all these releases?

Radio-TV Programming

NMPA Officers -
Elected Again

NEW YORK-—Incumbent offi-
cers of the National Music Publish-
ers’ Assn., were reelected to their
posis at a meeting of the orgamza-
tion’s board of directors June 19.

Retaining their positions for an-
other year are Salvatore Chiantia,
president; Wesley Rose, vice presi-
dent; Leon Brettler, secretary; Alan
Shulman, treasurer; Al Brackman,
assistant secretary: and Ralph Peer
I1, assistant treasurer. Leonard Feist
was again named executive vice
president,

The day before the board meet-
ing, members of NMPA adopted a
bylaws amendment enlarging the
board 1o 18 from the previous 15.
Elected to the newly created seats
were Robert Gordy, Irwin Robinson

and Sidney Shemel,

o

an entire summer
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their 4th great
ALL $6.98 $ 350
LIST LP’s

EACH

Ragtime.

MR.TOPP TAPE C0., INC.

SALEBRATION

to commemorate the start of

All Labels—All Titles
All New Releases—All Catalog

ltems—Nothing Held Back
All Categories Rock, Pop,
Classical, C&W, Soul,

year!

NOW THROUGH
LABOR DAY

Qoo

Don’t forget our weekly telephone
specials on specific HIT ALBUMS at
$2.95 for $5.98 product

*All orders shipped same day
*We stock complete catalogs of all labels
*Special orders filled in 48 hours

(616) 764-2512 or write:

239 Sunrise Highway, Rockville Center, N

Call Person-to-Person for Mr. Topp

MR. TOPP TAPE CO., INC.

Y. 11570
(Send for our complete tape, record and accessory catalog)

www americanradiohistorv com

JazzlsAnAccommodation
Not a Necessity Say Racks

By JOHN SIPPLE

LOS ANGELES~—Jazz is a neces-
sary “accommodation™ to the aver-
age rackjobber, who admits that
even with a Herbie Hancock, Deo-
dato or Herbie Mann hit album, im-
provisation is about 3 to 5 percent of
his business.

The good, consistent jazz cus-
tomer is not a rack patron, according
to Harold Sulman, national pur-
chasing chief for ABC Records &
Tape.

Sulman says ABC maintains a
123-title best-selling jazz LP list
where the account wants or merits it,
but most racks have one header only
and there are about 25 titles avail-
able,

Paul David, president of Stark
Record Service, Canton, O., who op-
erates in an eight-state area, concurs,
He says he uses up to 200 titles, but
it’s rare account, one where there is
probably heavy college-university
trade. And he emphasizes that the ti-
tles are “warhorses.”

Lou Fogelman, who oversees buy-
ing for the 46-store Wherehouse
chain throughout California, finds
about the same percentage for jazz
in his outlets as does a rack.

The cross-over albums like Han-
cock, he opines, are hard to cate-
gonize. “Are they rock or jazz? They
start out jazz, but then go commer-
cial and make the pop LP charts.

They certainly stimulate interest in
the entire jazz field,” Fogelman says.

He has not run a jazz label sale for
about two years. Recalling that last
incident, he says in comparison o a
classical label catalog-wide sale,
they did just “fair.” But he would
welcome more chances to try, as he
feels the market is more prone to jazz
today. Dave Lieberman, Lieberman
Enterprises, Minneapolis, also feels
Jazz tastes broadening,

Rackjobbers echo his feeling. “We
don’t get enough coop advertising
from jazz labels and we don’t get
enough coop from major labels
when they pave jazz acts to pro-
mote,” Sulman says. Fogelman feels
he could do well in California radio
promotion because “we have some
dynamite jazz stations through the
state.” He points out that Jim Kolitz,
Wherehouse ad director, has pin-
pointed his ad expenditures for jazz
to a point where they have come off
well,

Sulman points up the need for
correlation between jazz rack inven-
tory and tours. Sulman, son of Stan
Sulman, who Norman Granz always
felt was a key figure in breaking a
jazz album when he actively had
lines through the fifties, notes the ut-
ter lack of major jazz clubs in so
many metropolitan cities. Tours are
the only way to make up for this
deficiency, he feels.

Singles Slump In Germany
—Cite Price Rise; LP’s Up

HAMBURG—Price rises and the
lack of new trends have been
blamed for the slump in singles’
sales revealed by the Federal Associ-
ation of the Phonographic Trade.

In the first quarter of this year 16
percent—two million—Ffewer singles
were sold than in the corresponding
period the previous year, according
to FAPT statistics.

The German record trade has put
the sales regression down 1o a cost
increase which increased the retail
price of a single by about one mark.

It also blamed an apparent lack of
trends which past experience has
proved stimulate impulse buying of
singles,

Album sales increased by an over-
all 20 percent in the same period al-
though full-price LP's dropped by 4
percent.

Most significant gain was in the

mid-price catepory—up 51 percent
with budget albums showing a 34
percent rise,

The record industry has pointed
at vigorous importing of low-priced
product as the reason for the album
sales figures.

The statistics show an overall 24
percent increase in the sales of what
the FAPT terms high-brow music,
including serious music, classical,
spoken word and poetry.

CGerman tape sales are progressing
and the statistics show a 64 percent
increase, But again it was the low-
priced categories which jumped sig-
nificantly—246 percent up.

Records imported for the [first
quarter of this year remained con-
stant with those of last year, at about
|.6 million.

But exports rose by |9 percent for
records and 32 percent for tapes.

Graphics Stress Charm 8
Sound-Alike In Packaging

FARMINGTON HILLS, Mich.—
Charm 8, a new line of sound-alike
B-track cartridges released by Mag-
netic Video Corp. here, is using a
graphics approach which empha-

‘sizes that the music is a copy of an

original recording,

The firm’s labels contain the
words “Sound-Alike Collection” in
a cursive type size,

The copy does not, however, con-
tain any reference at all to the arusis
whose hits are being copied.

(Irving O. Spiegel, veteran indus-
try attorney, reportedly started the
trend in Los Angeles toward less
misleading packaging and copy in
instructions to the Bihari Brothers
and their sales manager Howard Al-
perin for their own Music Trends
tape series of copied hits.)

Charm 8's packages contain the
following: “Charm 8 features new
artists whose musical performances
are amazingly like the originals. This
1s not an original artist recording."”

Call Letters Change;
] =
Switch to “Solid Gold’
LO5S ANGELES—Two stations

changing call letters have also
changed to programming formats

created by Drake-Chenault, They
are KWWEK-FM i1n Minnesola
which dropped country for the auto- -
mated “Solid Gold” programming
and WQPO-FM in Harrisonburg,
Va., which is also airing that feature.
It was formerly WSVA-FM.


www.americanradiohistory.com

Billboard Special Survey for Week Ending 7/6/74

saboes FM Action

& Copynght 1974 Billbeard Publications, Inc. No parf of this publication may be reproduced. stored in @ retrieval
system. o Rransmitied n any foime or by Bny means, slectromic, machamical. pholocopying, mecordong. or olhierw e

without the proe written permission of the pullisher

Thest are e albums thatl have bess added fo te
nation's laadimg progressve stybons. The  albesn
are manked in prder of nomber of stathems playing
the LPF. & crom-imdex appears below showing stations
playing specific L1,

__Radio-TVProgramming__°

1 MARTHA REEVES, mcA: weirem. now

I-'H WREN-FM, WORS FM, KOMEFM, KIAMFM, KTMS

2 RIIIIBEIIT HUNTER, TALES OF THE
GREAT RUM RUNNERS, Round Records:
WOWI-FM, WRTK-FM, KLOL-FM, KOIN-FM. WOLR FM,
WORI-FM

3 KEITH JARRETT, TREASURE ISLAND,
Impulse: KCFR-FM, WOWIFM, WPLR-FM, KLOLFM,
KZAP-FM -

ELTON JOHN, CARIBOU, MCA: wernv,
FiGE-FM, WORE-FM, HTHS M. H.HFFH

PAUL HORN, VISIONS, Columbia: crum
W, WORMFR

ETTA JAMES, COME A LITTLE CLOSER,
Chess: KIAP-FM, !um M

BOB JAMES, ONE, CTI: kome i xzar im

ALBEHT KING, | WANNA GET FUNKY,

Stax; waag-mm, i'I'HIZIE ™

JOHN FAHEY, THE ESSENTIAL JOHN
 FAHEY, hngyrﬂ KCFR-FM

~ MATTHEW FISHER, I'LL BE THERE,

_RCA: wWoRi M

"HENRY FRI.HHLIH THE SKIPPER AT
HOME, Black Jazz: xcrh iy

RON GARNER, RCA: wivs im

IMFHESSIHHS, FINALLY 60T MYSELF

ETHER, Curlom: WRRNFM, KILH FM

GRATEFUL IJEM] FROM MARS HOTEL,
Grateful Dead: wuiw N

HI.IIIEHT McLAUCHAN, DAY TO DAY
ST, Epic: Wws FM, WIOT-FM

I}IJH SUGARCANE HARRIS, I'm ON
R SIDE, BASF: rzapim

KING BISCUIT BOY, Epic: wwsm,

WERL-FM, WFLR-FM, WIOT-FM, WEAE-FM

HLIEH MASEKELA, | AM NOT AFRAID,
Blue Thumb: xzar.Fe, KILH-FM

PFM, THE WORLD BECAME THE WORLD,
Manicore; WPLR-FM, WYVSFM, WRASFM, WOUE-
P, WORJ-FM

RICHARD TORRENCE, EUREKA, Shel-

ter: KCFR-FM, WYVS-FM, KYLETM, KZAP FM. CHUM

JAMES TAYLOR, WALKIN MAN, A&M:
KTMS-FM, KEB.FM, WNEW FM, KZAP-FM, RLOL-FW

4 NITTY GRITTY DIRT BAND, sSTARS
AND STRIPES FOREVER, United' Artists:
WAOR-FM, WNEW. FM. KCFR-FM, KLOL-FM

MINNIE RIPPERTON, PERFECT AN-

E-ELEpicnnHEFl.Wmumru KIAP-FM

5 DUCKS, DUCKS DELUX, RCA: wiorsm,
WPLH F, KDME-FM

ARTHUR BROWN'S KINGDOM
I':II.'IIIE, JOURNEY, Passport: KCFR 7, WPLR

Ell' BIHI.'I MAGICIANS HOLIDAY, Shal-
ter: woweFM, nws FM, CHUM-FM

GRINDER SWITCH, HONEST TO GOOD-
NESS,

MICOTTL: WVVE-FM, WOLUR-FM, WHEW-FM

MARVIN GAYE, LIVE, Motown: witH .
KZAP-FM

JﬂE HEHDEItan ELEMENTS, Mile-

! WIOT-FM

HUES CORP., FREEDOM FOR THE STAL-
LION, RCA: wuve im

M

NAZARETH, RAMPANT, (Import) Moon-
crest: WHEW-FM, KOME-FM

RENAISSANCE, TURN OF THE CARDS,

Sire: WeTH.FM, WOLR-FM

HlﬂT WELCOME TO THE ’A‘ﬂllﬂ OF
,'llntnn WERL-FM, KTRES FIM

JI.'IHH STEWART, PHOENIX CONCERTS
LIVE, RCA: wiiv-ru, CHUM-FM

MARY TRAVERS, CIRCLES, Warner
Bros.: KIMS.FM, WORNFM

THE INCREDIBLE STRING BAND,
HARD ROPE AND SILKEN TWINE, Reprise:
KCFR-FM

WAYLON JENNINGS, THIS TIME, RCA:
HIAP. W

DAVE LEIBMAN, LOOKOUT FARM,
ECM/Polydor: ncrr Fu

LINDA LEWIS, HEART STRINGS, Warner
Bros.: KIM5m

KEN LITTLE, S0LO, Dharma: went fi

GINO VANELLI, POWERFUL PEOPLE,
ARM: KyLE P, CHUM.FM

MUDDY WATERS, UNKIN FUNK, Chess:

LUCIFER'S FRIEND, WHERE THME
GROUPIES KILLED THE BLUES, Vertigo:
IWENT-FR

WVVS-FM, WRAS FM McCRARY, Cats Eye: wiL-ru
JIM WEBB, LAND'S END, Asylum: wior- HEEAII MCDONOUGH, SKETCHES,
FM, KTMS-FM Wooden Nickel: worirm

DUKE WILLIAMS AND THE EX-

TREMES, FANTASTIC FEDORA, Capri-
COMM; WPLR-FM, WOUR-FM

ll]HH KLEMMER, MAGIC AND MOVE

Impuiss: KCFR FM, WKTH.FM. KLOL-FM

BAD COMPANY, istand: wiom. noL
M

FL\‘IHG BIIIHHTI] BROS., CLOSE up
TONKS, A&M:

'H'F'LH'-}'H FIAF-FM,
H‘HHFH

URIAH HEEP, WONDERWORLD, Warner
Bros.: wOR)-FM, !.TH&FI!. WNEW-FM

WENDY WALDMAN, cYPSY SYM-
H'II.'IH'I' Warner Bros.: I'I'FLEFH KTMS-FM,
WHEFH

6 ASHFDHIJ AND SIMPSON, | wANNA
- BE SELFISH, Warner Bros.: WPLRFM. WHEW.

AMERICA, HOLIDAY, Warner Bros.: xTms.
FM, WNEW-FM

JIMMY CLIFF, STRUGGLING MAN, Is-
land: xzar-Fu, H.l.l.'lLFIl

Bﬂ! D'fLIH AND THE BAND, st-
E FLOOD,

Asylum: WHNEW-FM, KLOL-

SMIEIT DENNY, LIKE AN OLD FASH-

WALTZ, iskand: crum. FM. KZAP-FM

EIHHI.ES EARLAND, LEAVING THIS
PLANET, Prestige: xcrr. FM, KILH-FM

SANDY BULL, THE ESSENTIAL SANDY
BULL, Vanguard: wrLR FM, KCFRFM

E‘HHIH AUGER, GENESIS, Polydor: xcr

ELVIN BISHOP, LET IT FLOW, Capri-
COMM: KIAP-FM

BREWER AND SHIPLEY, Capital:
WHOE-FM

CAPT. LOCKHEED AND THE STAR-
E%EHIEHS. (Import) United Artists:

CHI-LITES, TOBY, Brunswick: xute.fu

CLIFTON l:HEIItER, QUT WEST, Ar-
hoolie: KCFR FM

JEFFERY COMANOR, Epic: nane in

CYMANDE, HﬂHﬁEﬂ HEIGHTS, Janus:
WVS-FM

PAUL DAVIS, RIDE 'EM COWBOY,

Bangg: KOMEFM

JIM DAWSON, RCA: werien

EMBRY(, WE KEEP ON, BASF: wowi v,

DR. MUSIC, BEDTIME STORY, CRT:

JAE MASON, CROSSROADS, Buddah:

KFMY-FM

PERSUADERS, BEST THING THAT EVER
HAPPENED, AVCD; wure ru

BILLY F.IUL, LIVE IN LONDON, Philly
Ink.: RUTE-FM

SEVENTH WAVE, THINGS TO COME,
Gull; wasT-FM

EARL SCRUGGS REVUE, rocKin
CROSS THE COUNTRY, Columk fa: KFMY.FM

SOCRATES, ON THE WINGS, P.1.: wws M

SPARKS, KIMONO MY HOUSE, Island:
WHNT-FM

JAMES LEE STANLEY, THREES A
CHARM, Wooden Nickel: KTMS.FM

SYRETT l, Motown: KTMs-Fu
10 c.c., SHEET MUSIC, U.K.: koL fw
THREE MAN ARMY, TWO, Warner

Bros.: KOME M

ISAD TOMITA, SMOW FLAKES ARE
DANCING, Red Seal: wori#u

HIEHlEl UREANIAK GROUP, inac-

tin, Spiegelei: winT-Fu

HR![IHS ARTIST, THE DRUMS, Im-
pulse: KCFR M

EBERHARD WEBER, THE COLORS OF
CHLOE, ECM./Polydor: xcr.Fu

WKTK P CHLIM-FM DAVID WERNER, wHiZZ XD, RCA:
—— - WRAN-FM
N, MAGIC DRAGON, Mani F
HEIHTSFIHD THE WONDER OF IT ELF CAROLINA COUNTRY BALL, {Import) DIHII'I'L HM"S HIJLF, London: KcrR:
 WORFM, WRAS FM EMI: wouR-FM FM

Following lists participating stations. Numeral after each specifies selections programmed.

PORTLAND, ORE.: KQIV-FM, Larry Scott; 1, 2, 6
PROVIDENCE, R.1.: WBRU-FM, Dick Wingate; 3, &
SACRAMENTO, CA- KZAP-FM, Robert Williams: 1, 3,4, 5, 6
SAN DIEGO, CA: KCB-FM, Art Schroeder, 3

SAN MEGOD, CA: KPRI-FM, Mike Harrison

SAN JOSE, CA: KOME-FM, Ciiff Feldman; 1,4, 5, &

SANTA BARDARA, CA: KTMS-FM, Mike Stallings; 1, 3, 5, 6
TEMPLE, TEXAS: KYLE-FM, Bill Grant; 3, 6

TOLEDD, OHIO: WIOT-FM, Dave Lonco; 3, 5, 6

ATLANTA, GR: WRAS-FM, Drew Murray, 3, &

BABYLON, N.Y.. WBAB-FM, Matcom Davis, 3, 6
BALTIMORE, MD.: WKTK-FM, Joe Bucchen; 2, 5, &

COMPTON, CA: BILH-FM, Rod McGrew, &

DENVER, COLO.: KCFR-FM, Bob Stecker; 3, 4, 5, 6, 7

FUGENE ORE.: KFMY-FM, Janice Whitaker

HOUSTON, TEXAS: KLOL-FM, Jim Hilty 2, 3, 4, 5, 6

KENT, DHID: WKNT-FM, Harry Suttmiller
LOS ANGELES, CA: EUTE-FM, Lucky Pierre

NEW HAVEN, CONN.: WPLR-FM, Gordon Weingarth 3, &, 5, 6
NEW ORLEANS, LA WNOE-FM, Lee Armstrong; 6

NEW YORK. N.Y.. WNEW-FM, Dennis Elsas; 3, 4, §, &
NORFOLK, VA WOWILEM, Larry Dinger; Z, 1. 5, 6
DRLANDD, FLA: WORJ-FM, Mike Lyons; 1, 2, 3, 4, 5, 6

101—-WOVOKA, Redbone, Epic 11131 (Columbia)

102-IT COULD HAVE BEEN ME, Sami Jo, MGM 7034

103—KALIMBA STORY, Earth, Wind, & Fire, Columbia 46070

104 —MA! (HE'S MAKING EYES AT ME), Lena Zavaroni, Stax 0206 (Colum-

TORONTO, CANADA: CHUM-FM, Bengy Karch, 3, 5, 6

UTICA, N.Y.: WOUR-FM, Steven Hunmtington; 2, 3, 5, &
VALDOSTA, GA: WYVS-FM, Bill Tullis, 3, 5, 6

BubblingUnderThe HOT 100

hia)

WARREN, PA.: WRRN-FM, Max Patch; 3, 5. 6

105—MAKIN' THE BEST OF A BAD SITUATION, Dick Feller, Asylum 11037

(Phonogram)

106-I1T'S BETTER TO HAVE AND DON'T NEED, Don Covay, Mercury 73469

BubblingUnderThe Top LPS

201—PREMIATA FORNERIA MARCONI, The World Became The World, Man-

ticore MC 66673 (Atlantic)

202—NITTY GRITTY DIRT BAND, Stars And Stripes Forever, United Artists

UA-LA 184-12
203—MAZARETH, Rampant, ARM SP 3641

204~LANI HALL, Sundown Lady, ALM 4359

205—CHI-LITES, Toby, Brunswick BL 754200

206—ROBERT HUNTER, Tales Of The Great Rum Runners, Round RX 101

207 —ELVIN BISHOP, Let It Flow, Capricorn CF 0134 (Warner Bros.)
208 ~RENARISSANCE, Turn Of The Cards, Sire 3AS 7502 (Famous)
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Vox Jox

By CLAUDE HALL
Radio-TV Editor

Kris Eric Stevens has left KKDJ-
FM in Los Angeles and formed a
firm called Krishane to produce
syndicated programming. His phofee
number is 213-559-0343 in case old
fmends want to call. . . . Mark Kara-
hadian, 213-793-5863, is looking for
a new job; he'd been at KCMA-FM
in San Francisco. . . . K.O. Bayley is
now the 10 p.m.-2 a.m. personality at
KSEA-FM in San Francisco; an-
other superjock has pone FM. OF
course, K.O., under one name or an-
other, worked FM before in New
York. KIKN-AM, Corpus
Chnisti, Texas, is looking for a good
operations manager. Talk to Otis
Dunagan at 512-884-3986. But Bill
Peyton and his wife are going back
to Richmond, Va., and so KIKN-
AM needs a good, stable all-around
man. The stauon is also looking for a
good copywniter and this might be a
chance for a female to invade radio.

" * W

Ray Oakes at the University of
Wisconsin in Superior, Wis., 1s doing

a survey on the factors that go into .

the decision of whether to play a
record at a radio station. Question-
naire has gone out to tons of pro-
gram directors.

* ko

KMPC-AM, Los Angeles, has in-
troduced a record request line. Pro-
gram director Mark BlinofT says thal
listener requests will be used “as
guidelines” to the songs, records,
and arusts to be aired, not for
requests of particular records during
particular programs or for dedical-
ing tunes to other listeners. For all
you record promotion men, the
request number is 213-464-2300.

* ;4 i

Flo & Eddie have moved their “By
the Fireside” show from KROQ-
AM in Los Angeles to KRLA-AM,
same city. The show is available for
syndication via Earful Productions,
213-467-7703. Talent for the pro-
gram (the show has had such as
Ringo Starr and Alice Cooper live) is
being coordinated by the Wartoke
Concern at 213-656-5701. It's a two-
hour show, weekly. . . . For you radio
stations that would like to be The
Miss American Teen-Ager station in
your area, call up an old friend—Sel
Abrams at 201-461-53300 or write
him care of Miss American Teen-
Ager Inc., 1605 Lemoine Ave., Fort
Lee, N.J. 07024. And | guess even
foreign operations could sound him
out about details. The competition
and promotion is now in its 15th
year. More than 230,000 girls be-
tween 13-17 years of age vied in the
pageant last year.

* kW

Jim Stone of WIIM-AM in Lan-
sing, Mich., is editing a six-hour
documentary on singer Bobby Darin.,
Interviewed in the show are Don
Kirshner, Murry the K, Bob Crewe,
Charles Koppelman, Connie Francis,
Tony Orlando, Bobby Scott, and
New York publicist Harriet Wasser.
. . . Neil H. Gray, program director of
KTKN-AM in Ketchikan, Alaska,
notes that Cathy (Chris Collins)
Hindman has been added to the sta-
tion's part-time staff and will be
doing some production work, as well
as a segment on the affiliate’s TV
evening news. “Reaction was a little
*scared’ at first, but since then it's all
good. She's the first female person-
ality that | know of here, so it was
really a different direction, I might
add that she got the job over five
men who applied for the same posi-
tion. Also, Greg Dailey has joined
our stafl in the evenings. The rest of
the lineup 1s the same—news director

Bob Kern in morning drive. myself

in mid-day, Bob Do in afternoon
drive, Yan Browne, Daryll Rehkopf.
and Cathy on weekends.” And Gray
adds that he feels there 18 room for
women in radio, “they just have 1o
go afler the jobs.”

* k&

The lineup at KSLQ-FM in 5t
Louis now has Robert W. (Bob)
Hooper 6-10 a.m.. program director
Gary Bridges until 2 p.m., Ted An-
thony 2-6 p.m,, the Red Baron 6-10
p.m., the Boogie Man 10 p.m.-2a.m.,
and music director Jonnie King 2-6
a.m. Al Casey has shifted to KSD-
AM in the market and Chuck (The
Chuckker) Roberts is now reading
cue cards on WXLO-FM, New
York. ... If any of you puys ever
need a sound effects library, write
Thomas J. Valentino, 151 West 46th
St., New York, N.Y. 10036. He has a
package of more than 500 sound ef-
fects on 15 albums for $75. ... Carl
Drake, 217-789-4213, has lef
WFMB-AM in Springfield, Ohio,
and is looking for work at any major
or professionally run medium mar-
ket station. Has six years of experi-
ence, including music director
chores.

i * w

KFAC-AM-FM, Los Angeles
classical music station, has entered a
pact with Chris Stone Productions in
order to offer clients original music
in any commercials they want. Chris
Stone 15 a noted electronic music ar-
ranger and composer; he records for
ABC/Dunbhill Records,

KNEW-AM May
Go to Country

SAN FRANCISCO-AIl indica-
tions seem to be that Metromedia-
owned KNEW-AM in Oakland will
very shortly switch from s oldies
type format to become the only full-
time country music station locally.

While a spokesman at the station
would neither confirm nor deny the
seemingly immminent change to a
country music format, Bill Ward,
general manager of Metromedia’s
country music station in Los An-
geles, KLAC-AM, has been brought
in as KNEW-AM’s interim general
manager to replace Ken Gaines,
who has resigned as the station’s
general manager.

It has also been reported that free-
lance programming consultants
Willis Duff and Sebastian Stone
have been retained by Metromedia
to effect the shift to the country mu-
sic format.

The city has not had a full-time
country music station for many
months since KSAY-AM was pur-
chased by KIOI-FM to be simul-

casted with the pop music station,

MORE MANMA FROM THE GREAT WEENIE
TO GIVE SUCCOR TO TIME N' TEMP JOCKS
AND GRANT BLESSINGS TO PERSOMALI-
TIES.

CHARLIE VAN DYEE, KHY . . "You have e BEST
johe wervica of e &ind |'ve sver aeaen'”

DR. DOM ROSE, KFRC . “Line for fine. | gt morm
usable material from you than anybody eise Take
it droem imd, 175 warth thres lismes what you're ashing

Far iL"

TED KELLY, WMAD *| am no longer working the
night gig - I am Ao PO The Wesnie cbvioushy
Rad nothing bo do with Ehes whch s why 'mooe-anlist
g for anather 12 months Do youw sell fifetima mem-
Darships’"”

QUIK QUIZ: WHAT ARE THE SECOND, THIRD,
FOURTH AND FIFTH MOST POPULAR JOKE
SHEETS (N -THE BUSIMESS, AFTER THE
WEENIET

Arswer. The Weamne Oidies, rewriden to be current
ard avadabls ta swbscribersy anfy, for hall prce

Try & sampls and sae:

THE WEENIE
653 Glenrwige Rosd
Hey Bizcayne Fla 33145

auvyosTg 'vL6L 9 ATI00
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Box rule around all ads.

bax number and address
prior to dale of issue.

Billboard.

telaphome Classil
(New York. EIEJTH-HM]

e e e e e e e . . e — ———— ]

CHECK TYPE OF AD YOU WANT:

O REGULAR CLASSIFIED—55¢ a word Minimum
$10.00. First line set all caps. Mame, address
and phone number to be included in word counl.

O DISPLAY CLASSIFIED AD—One inch, $27.50
4-times $24.75; 26-timas $22.25; 52-times $20.00.

tional words and include 50¢ service charge for
DEADLINE—Closes 4:30 p.m. ruudn 11 days

msﬂmmﬁn.m-ﬂmmm

AﬂDH‘EEE ALL ADS—Erv Hltll.m BILLBOARD,
2180 Patterson St. Cincinnati, Ohio 45214, or
ied Adv. Dapt. 513/381-6450

BRITISH
CHOICE

CAROLINE
RECORDS

EXPORTS
-~ LIb. _

? = 11 Woodfield Rood
London W.2.

Worldwide wholesalers of UK and
European gramophone records and
cossette tapes. Virgin Records mat=

erial our speciality. i

] Box Number, c/o BILLBOARD, figure 10 addi-

Check heading under which ad Is to

(Tape & Cariridge calegory classified ad Is nol accepled.)
O Distribution Services O Business Opportunities
[l Record Mg Services, Supplies ] Professional Services
B e
i nediten n.w:mgtuauy
~Equipment 0 Publishing Services
O Promational Services O Miscellaneous
Enclosed s § O Check 1 Money Order.

PAYMENT MUST ACCOMPANY DRDER

e e — e — e e . SR S . —. S -

FOR SALE

8-TRACK

Sound-Allke Music, Original, Licensed
& Copyrighted Sound Recordings from U.S.
& Britlsh Studios.

Over 150 album titles and more coming
overy 4 weeks fealuring the lop hit songs
while they are silll on top.

We have the packeging, sound and quality

o make your sales boom, Private labeling
avallable |f desired,

Distributors wanted In all areas. Exclusive
territory B qualified. Conlact us nowl!

INTERNATIONAL
SOUND MARKETING
P.O. BOX 6779,
Albuquerque, New Mex. 87107

Telephone: (505) 345-2121

LEAR JET
8-TRACK
CARTRIDGES

CALL—DON BIRKENESS
816—637—2114

WRITE—

AVSCO INC.
69 HIGHWAY &
CORUM ROAD

EXCELSIOR SPGS., MO.

PREMIUM
8-TRACK BLANKS

Lear Jet style cartridge with rubber roller,

High grade duplicating tape, 6% standard
lengths, 25 min. to 90 min. 3 day delivery
guarantesd. Over one million sold.

* 4 color labels for B-track
& Cassettes

* B-track Duplicators

* B-track Winders

* Cartridge Sleeves

* L Sealers

* Shrink Tunnels

* Pre-Recorded Pancakes

* Full engineering service.

S.D.S. INC.

P.0. Box 1574, Charlofte, N.C. 28231
Tel.: (T04) 394-0351
tin

26 min, o 4% min, 8ny QUL .o dE
4B min, to 65 min, any qUARGEY.................. 508
B min. to B0 min. any qunntlt'v ................... Tie
A1 rmim, Lo S0 mibn. any quantify........... 788
Head cleansm . -1-ﬁ-lt i,

£25.00 mimimuam nrﬂers E 1] D nn]'l.r

ELECTRONIC SYSTEMS

P.0. Box 142, Fraser, Mich. 48026.
Phone: [313) 463-2592

fvid

“NEW PRODUCTS"”
*» Quad Budget Tapes
= Cassetie Budget Tapes
= B-Track Budgel Tapes
* Hl Quality Sound Alike Line
(Need Reps., Dealers, Distributors.)

Quad Enterprises

1 N.E. Tth SL

Oklahoma City, Oklahoma 73103
Pho: (405) 236-5946 anl?

FOR SALE

FOR SALE=-GOOD MUSIC AND AMUSE-
ment route. Health ressons, Springfield, Mo.,
M. P. 0. Box 904, jvao

REELS AND BOXES 7 & 5" LARGE AND
amall huba. Heavy duty white boxes. W-M Sales,
635 Woolsey, Dallas, Tex. TA224. (214 942-34B0,

tin

BECHT DUPLICATING E'I'ETEM-U'Né-
Master, Four Slaves, 1500, (616) TRE-4T60 or
7449214 iv13
COMPLETE 16 TRACK HRECORDING

studio. New price $75000—will take $44,000.
(616) TBE-4760 or T44-0214, i¥13

MANUFACTUHRERS MOLD FOR ATHACK
plastic tape caddy. Holds ten B.track Lapes,
Price $10,000. George Skarpalezcs, 1900 Bruce
D, St. Simons Island, Ga. 31522 (912) G38-2742.

i¥ld

MOW AVAILABLE FOR THE US.-THE
Mark Aylward Top Twenty Show from London,
815 weekly, Interestod Hadio Stations should
write: Syndicated Programs Lid., 201 Havant
Hpoad, Drayvton, Portsmoath, Hants, England.

jvé
THEGOLDEN DISCSPECIALIZES IN RARE
records ('#E). Enormous inventory. Mailed any-

where, Catnlog $2.00. 228 Bleecker 51 N Y. C.
1014 (2120 255-THOG, BOw

TWO BECHT 8 TRACK DUPLICATING
gvatems plus 8 track mastering machine plus
L-Sealer and heat tunnel Fimt ressonoble
affer, {113} BE1-0740, w3

O YOU SELL TAPES AND RECORDS?
We can incresse your PROFITS, with our half
million dollar inventory of T.V.'s, slereos, tape
players, calculators, and other consumer elec-
tronies, Don't miss sdded sales. Call or write:
Mr, Ted Ferrell, S0UND SYSTEMS, INC.
4794 Fulton Indusirial Blvd., Atlanta, Ga, 30336,
(404} BOE-4274. jeda

BLANK 8-TRACK TAPES, AMPEX FIRST
quality, Retailers buy direct. Available in 40,

G4's & A0's. Also a?' length time loaded. Andaol
Audio Products, 4212 14th Avenue, Brookivn,

BLY. 11218 (212) 435-7322. tfn

EXACT TIME LOADED AUIMO BLAMEKS
minimum 100 assoried, 85¢ and up. This iz not a
alicitation for baotleg Carirdge Services, Tnc.,
1919 Springdale Rd_. Bldg. 37, Cherry Hill Indus-
triml Park, Cherry Hill, N1, 08003, {5059) 424-5157.

T

2 ELECTRO SOUND TAPE WINDERS.
Model 100-45C; 2 automatic tipe sphcers, model
Hil, Excellent condition, Besi offer, Mr, Bahr,
(212) S62-2843. aul?

FOR SALE: ALL EQUIPMENT NECESSARY
for B track tipe manufaciunng and digtributing
business  (winder, nin-in, shrnk tannel, L-
sealer, inventory of 1200 tapes, racks). Excellent
condition, Priced to sell. Box 662, ¢/o Billbaard,
1515 Broadway, New York, MY, 10036 v

BUSINESS OPPORTUNITIES

CHARGE-A-TRADE

Companies! Barter your product for
advertising, travel and hundreds -of
business naeds.
FREE CATALOG AVAILABLE
CALL, TOLL FREE
800-327-3720 (except Fla.)

HIS W, Sewrins Bied. = FL Lasdwrdale, Fla. 33300 (308 T840
IATH ben. o i Aswricas « Bew Tork, BT 10018 (Z0F] S08-7i00

8 TRACK DISPLAYS

All sizes from 72-90-108 Count
{Closeout)

Also two electro sound winder.
Fricad Right

P.M. DISTRIBUTORS
Rt. 1, 118 Little River Dr.
Hillsborough, N.C. 27278

(919) 471-1922 iv6

TAPES FOR EXPORT

World Fameus Seniry Blank
Cassoties—In Philips Bax

c120 ., - H

3 PAK/CE0 [p-ul]l hq:i
PRE- HE{:UFIIJED TlPES
8 Tr. or Cassetie Major Labels ........1.50 ea.

8 Tr. blamks, tape access.. ote.—All #l greal buys!

!I‘I 18

Write today for literature and samples.

SENTRY INDUSTRIES, INC.
221 No. MacQuesten Plwy.
ML Vernon, M.Y. 10550 de2]

B TRACK CARTRIDGES
NORELCO STYLE BOXES

OWN A COMPLETE
4-TRACK
RECORDING STUDIO
For under $11,000.00

Includes Tascam Console, machines,
limiters, sierao acho, mikes and acces-
gories. For mora Information:

Contact: EMIL OR SPARKY,

STUDIO SUPPLY CD.

C.0. CASSETTES ;::lzrurﬂﬂm 'EI«LH;H:HHIH So.,
CASSETTE HALVES , Nashvijle, Tenn. 37202.
Excellent Quality PO ST SEING. wow
DYNA-DAY PLASTICS, INC.
1451 East @ Mile Rd. CLOSEOUT

Hazel Park, Michigan 48030
(313) 399-4880 tfn

FOR SALE
MODERN MIOWEST

RECORD PRESSING FACTORY
10 presses, 3 extruders, boller, gir com-

8-track counter top reach thru dis-
play fixtures, 100 piece capacity,
$18.50 each.

WORLD SOUND FACTORY
4640 Admiralty Way

Marina Del Rey, Calil. 90291
{213) 822-2959. Jvé

pressor, hydraulic, label cufter, dies and

all relaled plpes and alectrical aquipment.

PRICE: $40,000
Phone (§16) TES-4760 or 737-3220
iy13

C. |./SUPERCART
CARTRIDGES

Empties with Foam Pad
Bulk 8-Track Tape
Splicing Materials

for B-Track and Cassettes

For Information call: (816) 637-6011
or write: TERRY D. VOGLER

CARTRIDGE INDUSTRIES
CORP.

P.O. Box 186

Excelsior Springs, Missourl 64024
vt

HOTTEST ITEM ON
THE GIFT MARKET

ZODIAC PLAQUES

Large 6" x 9" wood grained panels,
pre-drilled for hanging. Different de-

SALE OPPORTUNITY

Becht System, with 2 slaves___.___ S900.00
Infonics, Model CC-4..._................... 00,00
Elactro-Sound Tape Winder............ 750,00
Quadrasonic Feal to Real, 7' ... 1. 50 8a
ACA Blank Tape, 7200 Pancakes, Lub.
. 2.50 ea.
Casseftes, GC-0. Audio Hngnau:s & Othars
......................................... .08 ea.
More on reguasi
Prices F .0 8., Brownsvilla, Texas
20% with order, balance, C.0.0
RICARDO PUENTE
Fi. Brown Apts., Sulte 501
Browngville, Texas TES20 [

sign for mach month.

WHOLESALERS ONLY!

Write for brochure,

TREND PRODUCTS

1 McHenry Avenua
Baltimore, Md. 21208

e

AUCTION
Bank Foreclosure. Approximately 5100 000
Stock, Tapas, Records, alc
202 Weal Third 5L, Kanaas City, Mo.
July 13 at 10:00 A.M.
‘Wil sall in lots, then a5 & unit. The higheasi
biddar combination to prevall,

M. R. Dugan Auction Co.
883 So. Mational, Bpringlield, Mo. jvi

www americanradiohistorv com

SALE: MUSIC-GAME MACHINE HOUTE.
Prime locatkona, Gross 365,000 vr. in fast growing
Eastern MN.C. Retinmg. Box 8084, Billboard, 1515

Broadway, New York, K.Y, 100486 jvh
COMEDY MATERIAL
PROFESSIONAL

COMEDY MATERIAL

The Service of the Stars for 30 Yra.!

“THE COMEDIAN"

Oiriginal Monthly SBervics—845 vr.)
2 jsuen, $10=3 for $12.00

35 "FUNMASTER" Gag Files, $45
“Anniversary [ssue,” $30

“"How to Master the Ceremonies,” 55

No. C.0D.D.'s
"We Teach Standup Comedy™

Remit to: BILLY GLASON
200 W, 54th St
New York, N.Y. 10018 tin

DISC JOKIES

Sensational new service—guick quips,
fast chatter—Terry Steele, top disc
jokey at CHUM-AM in Toronto says:
"Disc Jokies is so dynamite | can't
find enough time on my daily three
hour show to use all of the materiall”
For free sample, wrile:
DISC JOKIES, 301 Davenport Road
Toronto, Ontario M5R 1K5S

MISCELLANEOUS

BILLBOARD IS ON MICROFILM: |

Bick copies of BILLBOARD are available
on microfilm dating from November 1894 to
December 1970,

Microfilm copies of articles from any of
thess isaues may be obtained from Billboard
Publications at a cost of §1.50 per page up
ie § pages,
For pricea on additional copies and for
further information contact:
Martin Feely
General Services
Billboard Publications
9000 Sunset Bivd,
Los Angeles, Cal 50069

213/273-T040 tfn

BILLBOARD
Group Subscription
Discounts
Save 2% on subscriptions to Billboard for

groups of 10 or more. For rates and informa-
tion write:

BOX 6018

¢/o Blilsoard, 1515 Broadwsy
Mew York, N.Y. 10038 tfn

ELVIS NOW! WRITE "HOUND DOGS!
ELYIS FAN CLUB, PO Box 65231, Portiland,
OH 97266, v

POSTERS, BLACK LIGHTS, INCENSE,

beads, patches, atickers and decals. Send for
free catalog. (404) B76-4474, H & B Distributors

551 Peachtree 5t., N.E., Atlanta, Georgla 30500,
tin

HIGH FIDELITY'S TEST REPORTS=0OVER
175 currently available audio products, Tests,
annlyses, prices, Send $1.95 to High Fidelity's
Test Reparts, 2160 Patterson 5St. Cincinnati,
Ohio 4524, tin

SOMNGWRITERS! PROS SHOW YOU HOW!
Heceive royvalties! Produce records| Publish!
Promote! Music, money, marketing, everyvthing!
l':lrllﬂi.h.r Hnul'l\".l"l.' Hl:_lnm.n‘!i{ing ﬂ{'lln:ﬂ. TiE-DD
Berry RHoad Mashville, Tenn. 37204, jwlad

NEW INTERNATIONAL MUSICIANS
Directary. To be li=ted, send brief personal data
and ¥4 to Richard McQuistin, 340 Jones. Box
4099, San Francisco, Calif, 94102, Iyla

RECORD-TAPESOLDIES! 20,000 1M STOCHK.
Send S for 3000 listing catalog.- Mail orders
filled. Hecord Center, 1855 W, 25th St Cleveland,
Crhio 44113, (216} 241-0107. We export. BOW

WANTED TO BUY

ATTENTIONI
SOUL & MOR & POP
RADIO STATIONS

Privale collecior will purehass part or antira
fibrartes of 45°s, years 1964 thru 1870,
(Mostly interested in obscure labals. non-
hits, ete.)

Wil ravel nationwida.,

Contact: SIMON
P.O. Box 69412, Los Angeles, Calil.
(213) 850-5673 jy20

WE NEED USED 2560, 50, 1 KW, 10 KW AM
and FM transmitter, Mo junk. Guarantes Radio
Supply Corp.,. 1314 Iturbide St, Lareds, TX
|B-I:Hﬂ' v

RF‘CH}RDE & TAPES ETC. CASH TOP 88
Paid, Call {215y NE4-5663 Heller's “Hard to
Got” Records, 3149 HKensington Ave., Philadel-
phis, Pa. jvid

DISTRIBUTORS WANTED

va?

“FREE” CATALOG . .. EVERYTHING FOR
the deejay! Custom D% Promos, Airchecks,
Wild Tracks, Books, FCC Tests, Comedy, and
more! Write: Command. Box 26348-B, San
Francinco 94106, tin

TOPICAL ONE-LINERS! UFD'S STREAKS!
Exorcest! Tapes! Ooga Chukkal Sample free!-
Tiger Lyona, PO, Box 644, Franklin Parck. LI
0131 ivé
JEH:.']{ SHORTS! TWICE-MONTHLY. COM.
temporary Comedy for top deejays. Free edition.
Broadcast Library, 6B04-A Twineing, Dallas,
Texas, TE227. tfn

DEEJAYS: NEW SURE-FIRE COMEDY!
11,000 claasified one-ling gags, $10, Catalog free!
Edmund Orrin. 2786-A Weat Roberts, Fresno,
Calif. 937045, tfn

DISTRIBUTORS
and

MANUFACTURERS REPS
8-track Stereo Tapes and Cassettes.
Mways top 100 in al categorses of music.

Besl guality sound alikes and licensed product.
Legal in-all slates.

Phone: (T04) 3940351 or write:
5.D.5. INC.

F. 0. Bex 1574, Charlotte, BL.C. 75231
tfn

Custom Recording Company, Inc., 834 E.
Buene Vista Ave, Morth Augusta, South
Caroline, 29841, with ita own artinta and
studios, records the beat B-track, sound-
alike tapes in the LLS.A,

DISTRIBUTORS WANTED
CONTACT: (Eastern Sistes) Geonga Skar-
paleros (Above address) (912) 838-2T42
and (Western Siales) Clenie Bevilorl,
805 B Streel, Sulle 3, Lawion, Dkiahoms
73501. (405) 355-T908. L

DISTRIBUTORS WANTED

PIKES PEAK TAPES, INC. I3 looking for
quelified distributors for its line of Sound-
A-Likes. Better product, Batter packaging,
Batter salaction, Batler merchandising.
Also nead raps for salecied aress.

PIKES PEAK TAPES, INC.
2837 Durango Drive
Colorado Springs, Colorado 80810
Phone: (303) 192-8045 tin

FATCHES 3240 A DOZEN. 1000 OTHER NOW
itema, House of Ripps, 38 N. Mac Questen Park-
way, Mt Vermnon, Mew York 10550, 411
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RECORD MFG. SERVICES
SUPPLIES & EQUIPMENT

Record Pressing Prices Monaural

?hl 12."
Qty. 45 RPM 334 RPFM
1068 £ .00 $125.00
S0 130.00 265,00
1 a0 16, 0M) 43000

Prices include mastering, label and plain
plesve, Order shipped within 10 days if
accompanied by certified check or monev
order, TERMS: 5% decosit. balance COD
only. Low cost cassette duplication, ree-
ord jackets, promotion and distribution.
Write for full information.
Oneida Video-Audio Tape Cassette Corp
T80 Blandina St., Utics, N,Y. 13501
(315) 735-6187 Iyd

WRAF RECORDS OH TAPES PROFESSION.
ally. Complete shrink packaging system, $296.
Includes “L" sealer, Heat Gun, film for 2700
mlbums. M. Latter Mig., 5050 Venice Blvd., Los
Angeles, Calif. 20019, Phone (213) 033-THE.  eow

SCHOOLS &
INSTRUCTIONS

First Class FCC Licensa iheory and labora-
tory tralning in six weaks. Be prepared . . . lat
the masters in the nation's largest natwork
of 18l class FCC licansing schools train you.
Approved for velerans® and accrediied
member National Association of Trade and
Technlcal Schoals.** Write or phone the
locetion most comvenient fo yow. Elkins
Institute in Dalas *** 2727 Inwood Rd.
214-357-4001.

Elkina in Allanta®®, 51 Tenth 31, at Spring,
MW {404) A7 2-BB44

Elkina in Danvar*®, 420 South Broadway
{303) T44-1434

Elkina in East Hartford, BOO Silver Lana
(&03) 568-1110

Elklna in Houston®**®, 3518 Travis
{713} 528-7837

Elkina in Memphis®***, 1362 Union Ave.
(801) 728-97862

Elkina in Minneapofis®**, 4103 E. Lake St.
{B12) 721-1687

Elkina in Mashville=®**, 2106-4 8ih Ave. 5
(615) 297-5396

Elkins in Mew Orleans®*** 2940 Canal
(504) B22-T510

Elkina in Oklahoma City, 5620 M. Wastern
{405) B48-561

Elklna in San Antonlo®*®, 503 5. Main
(512) 223-1848

REI FIVE WEEK COURSE FOR FCC IS8T
phone license. Six week course for Hadio/TV

announcer. Call or write today. REL 52 8, Palm
Ave  Sarasota, Fla 33577, itfn

ENGINEERING
MAINTENANCE
MANAGER

- Production oriented person with
solid administrative experience
needed.

* Strong background in servicing
electronic andmechanical equip-
ment such as Tape Duplicating,
Masters, Studioc Equipment and
Packaging Equipment.

BOX 6083

1515 Broadway
New York, N.Y. 10036

j¥6

WRITER/PROIMMER OR PD-TYPE-WE
hove a mid-west AM/FM operation in need of
i talented wriler/producer who can turn ool
exciting, creative commercial spota—and PS4s—
that eell as good as they sund, Excellont grow-
ing opportunity for person with proven track
record and/or exceptional potential, RUSH
papee, pesume, dalary requirements and phone
number to Mel Bailey, Kave-Smith Hadis,
P. 0. Box 22106, Portland, Or. 97222, An Equal
Opportunity Emplover, v

FAST GROWING MODERN COUNTRY
AM/FM in Washington. D.C. area is looking for
n production/air personality. Expedence pre-
ferred. Send tape and resume to WSMD, Box 19,
La Plate, Md 20646 Egqual opportunity om-
p]l:r_l.-'rlr. ]’EEB

SITUATION WANTED

UNIVERSITY OF VIRGINIA

GAADUATE

(‘T4 Commerce)
27, saeks opporiunity with responsibility in
an established or growing AAS potential
recording compdany, publihing houss,
misical instrumant manulacturer, or theatri-
cal agency.
Military complale, Experienced Rock Musi-
cian and Promotes
Prelerance NYC, LA or Mashwille.

HUGH J. BRENT
128 Wesl Cork 5t
Wincheslor, Va, 22801
{703) BET-4567
v

DISTRIBUTING SERVICES

EXPORT ONLY

All brands phonograph records and pre-
recorded tapes. Also largest selection ol
stiraclive close-oul offers. 27 years ol
specialized service 1o record and lape
importers throughout the world.
Dealers and distributors only.
ALBERT SCHULTZ, INC.

118 Wesl 14th 5L
New York, M.Y. 10011

Cable: ALBYREP Telex: 236568
B

[T ATTNI OVERSEAS IMPORTERS |
and U.S.A. EXPORTERS
U.S.A. Offering, Grast m‘:“"'" o froight
at low i
retes—Maw A.nmmiﬂﬂn for buyers
=Ansamble various nrdlﬂ—l‘m- you

when you arrive in M.Y.
Contact:

BERKLAY AIR SVCES, MARKETING
P.O. Box B85, JFK Airpart
Jamaica, MY, 11430, US A tfn

—EXPORT-—

Wa have the largest selection of all brands
of LPs and tapes IN STOCK for fast serv-
ice. 20 years of service 1o importers all over
the warld, Dealers and importers only.
RECORD RACK SERVICE

1532 Bo. Beronde Bivd.. Los CA. BODDS
Talex 810-321-2840—Fhane [£13) 4875440

ew

BLANK TAPE EXPORT

We supply NO NAME or PRIVATE
LABEL blank tape cassattes to vol-
ume buyers in other countries,
We seek additional tape sources.
CORRICK INTERNATIONAL
206 Locust St.,, Santa Cruz, Cal. 85060

(408) 426-9010 jvar

OLDIE & CLOSE-OUT 45 RPM HITS. 25¢ TO
4. Limited quantities in stock!! Major labela
Imperial, Chess, Parkway, Motown, Bang, Tamla,
MGM, ABC, Dunhill, Atlantic, etc. Send for
FREE catalog. Appel Record Enterprises, 1045
Fﬂnkfl:lnl Ave., Phile., Pa. 18125, j!.'..E'.i'

SH.ALL INDEFENDENT DIETHIBUTUHE
wanted for good sound-a-like variely packs—
gingle pack and twin packs available, Send $10.00
for twenty dollars worth of tapes; voo'll like
what vou hear because it sells! Steren Tape
Center, P.0, Box 72684, Shreveport, La. 71107,

J¥13

MAKE MORE PROFIT ON ALL MAJOR
label B-track tapes, Updated list airmailed weekly.
Tobisco, Box 3670, Austin, Texas TH7E4. {512
2881754, Ivé

WHILE OTHER PEQOPLE ARE RAISING
their prices, we are lowering oums, Major label
LFP's are low as $L.00. Your chodee. Write for
free listings Scormpio Music Distributors, 6612
Limekiln Pike, Philadelphia, Pa, 19138, Dealers
only. tin

ATTENTION, RECORD OQUTLETS. WE
hove the largest selection of 45 mpm oldies and
goodies and also major label LP fstings at pro-
motional prices, Send for free listings. All orders
welcome. Apexr Hendezvous, Inc. 1135 W, Eliza-
beth Ave., Linden, M1, 07036, tfm

PROFESSIONAL

SERVICES

IWh!ﬂ f.hjlq fﬂ'" 'Wl! I

ot ot $92° e Say
II P"mMT:ﬂ‘

I |ﬂ""r
I N N I

COLLABORATION LYRICS FOR YOUR
Hit potential music—rock, ballad, ete., no cash
S50 deal Send demp records, reels, cassette,
cartridge and lead sheets to JH, Box 1184,
Mr.‘r{mpun Pa. 16132 PO

I WILL 1||'|n|:|‘.I'E'E L‘.E'HII".': T[} "I:'DT_-H EiDHG
E. Daller, Box H72. Bambridge, Georgia 31717,
v

HOTELS

CLIF THIS AD-—+ 3500 PEH FPERSON
Double occupancy for best walue, New York
l:i‘t:l.' hotel. Mext time iy C-le'r:'l.ur:ﬁ' Paramoarnl
Hotel, 235 W, 46th Street (just off Broadwavi
Convenient to theaters, shops, transportation
and evervthing. 700 rooms with private bath,
TV and nir conditioning. Single & $14.00, Don't
delay, reserve now, This is & real "sleeper” in
EVEFY BETISE, w27

CLASSIFIED
ADVERTISING
DOESN'T
COST,

IT PAYS.

BOOK REVIEW

History of Sound
Schicke’s Study

NEW YORK-In case anyone
needed reminding, quadrasonic is
only the latest example of the record
industry’s inability to achieve quick
standardization when faced with a
new technological breakthrough.

[t was only shortly after the inven-
tion of the phunug,mph by Edison
almost 100 years ago that the fledg-
ing industry faced its first configura-
tion battle—cylinder vs. disk—and
that historic struggle is well told in
“Revolution in Sound,” the book by
Charles Schicke just published by
Little, Brown and Co.

Schicke, a veleran recordman
whose label afliliations over the
years have included executive re-
sponsibilities at Columbia, Epic,
Caedmon, and more recently Lon-
don, writes with a fine flair for di-
gestible detail in tracing the complex
technical and commercial origins of
the industry from its infancy to its
current 4-channel dilemma.

Along the way the reader is
treated to a provocative rundown of
early patent struggles, and the for-
mation of manufacturing firms and
a senies of mergers that finally led to
the establishment of Columbia and
RCA Victor, and later of Decca, and
the host of independents which fol-
lowed. The development of mer-
chandising techniques, through the
rise of racks, onestops and direct
marketing 1s also well documented.

For many readers, Schicke's in-
side view of the introduction of the
longplay record and the battle of
speeds 11 kicked off between Colum-
bia and RCA will prove the most in-
teresting single topic in this compact
history of the industry. At $6.95, the
price of an LP, the book is a worth-
while addition to the small catalog
of volumes dealing with the indus-
ry. IS HOROWITZ

Orchestras Get
$6.98 Mil Grants

LOS ANGELES—Grants totaling
$6.98 million have been made by the
MNatuonal Endowment for the Arts o
orchestras for the current fiscal year.

Nancy Hanks, the fund chairman,
notes that $5.56 million 15 from fed-
eral funds and $1.42 mullion 1s from
private sources.

Around 45 percent of all orchestra
grants are for vouth-related pro-
grams,

The endowment fund, headquar-
tered in Washington. increased its
basic grants to major orchestras
from $100,000 to $140,000 in the fis-
cal year ending June 30,

Buck Owens Hit

With Legal Suit

BAKERSFIELD, Cal.—Two law-
suits  seeking  approximately
5420.000 have been filed in County
Court here against Buck Owens on
behall of former producer Earl Ball
and artist Freddie Hart.

The first suit, filed by Ball, con-
tends that he made an oral agree-
ment with Owens in 1971 to produce
a specified number of records, and
that they sold in sufficient number

o hriné him §75,000. Instead. he
claims, he received only $4,109 for
his work.

The second suit, filed by Hart,
charges breach of contractand fraud
in mine counts of action, and claims
that he lost the rights to some of his
copyrights through Owens.

He 1s asking for $350.000 in dam-
ages.
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POSITIONS WANTED

Experienced Newsman and Announcer avail-
able immediately, B.A, Degree, Four Years
Experience, Music Director 5000 Watt
modinim market station, Third Endomed,
Extensive background in music as well as
the gathering. writing and reading of news.
Prefer a west or mid-west location, For
further information call (313p 9821203 or
Write Box 621, Billboard Radio-TY Job
Mart, 1515 Broadway, New York, New York
106136, ivE

AVAILABLE IMMEDIATELY: GRADU-
ATE OF A NEW ENGLAND BROAD.-
CASTING SCHOOL ANXIOUS TO START
FULLTIME CAREER AS ANNOUNCER,
TAPE, RESUME. PERSOMAL REF-
ERENCES AVAILABLE ON REQUEST.
I AM 23, MARRIED, VET, GOOD
READER. WITH NAME LIKE MINE
| BELONG ON RADIO'S "AIR FORCE."
WHRITE: STEVE KENYON, 16 PRESI.
DENTIAL DR., QUINCY, MA. 02169 OR
CALL G17/478-4781, WILL MOVE AT
OWN EXPENSE. Jivhi

Moming man, experienced in sales and pro-
motion, would like to discuss my ideas for
moming programming with & radio station
interested in developing an  entertaining.
likahle, and swermsful morming wound. Box
622, Billboard Job Mart. 1516 Broadwny,
Mew York, MY LG jvhi

Well-trained, talented novice, Third phone
endorsed, brondeasting school, college radio
work. Strong, versatile voioe, special interest
in comedy. Married, will move, Kurt Luchs
127 W, Willow Ave. Wheaton, IL 603187,
J12 PRRA-2G, b 14

POSITIONS OPEN

“VAN AMBURG AND ROGER GRIMS.
BY WHERE ARE YOU? KLOK RADIO,
A 50 KW SAN FRANCISCO BAY AREA
STATION IS LOOKING FOR A PER.
SOMNALITY NEWS MAN OR WOMAN.
SEND TAPES AND RESUMES TO: DON
WELSH. PO BOX 6177. SAN JOSE, CA
95150, PLEASE, NO CALLS" 029

SUPER-JOCK
WANTED!!

Top H Market
needs pxciting Dul.=
Personality,
Salary Range $13-16,000,
If vou're good and are ready for o
major market—phone: (608) 274-4705
vl

HELP=II vou live in ALA, FLA  GA. or
TENM. want sales—love radio and want to
wark for a station on the move let's got
together, Position is new, Good salary and
vou can make big money this vear. Send
resume ofF call Glenn Buxton, General Man-
pger, HG-745-4656 COLLECT. Equal Op-
portunity Emplover, wlE

CLASSIFIED
ADVERTISING
DOESN'T
COST,

IT PAYS.

GOLDEN OLDIES

TRADING POST

JOIN

L].*\Rl.] MAGAZINE.

measuring music popularity since the
GOLDEN OLDIES TRADING POST 15 open for business,

Don’t Miss It!! Classified Advertising Closes Every Monday.
“WANTED TO BUY.” “FOR 8. '\.l E* “SWAPPING™

Lise the headline that fits your need.

LIS WITH YOUR CLASSIFIED ADVERTISE-
MENT. Records < Albums « Sheet music « Phonographs « Old
F‘l.'.‘L‘ﬂI'lJ traders, collectors, swappers, investors,
ers, sellers and all other traffickers—here 18 vour TRADING
‘:'I a marketplace, right in the middle of the action: BILL-
“Here's where the charts have been

changers, switchers,

early 40°s. BILLBOARD

Regular Classified: 55¢ per word, Minimum $11.00.
Display Classified: $27.50 per column inch.

PAYMENT MUST ACCOMPANY ORDER TO:
Billboard Golden Oldies Trading Post
1515 Broadway, New York City 10036

FOR SALE

SEARCHING FOR OLD RECORDS? IMS-
Continued, 216 N, Rose, Burbank, Californis
51508, tin

COLLECTOR RECORDS - LS - JAZE,
Soundiracks, Pemonalities, Original Cases, Aue-
tion List From: Rey Macknie, 16114 Naps St
Sepulvedn, Calif, 91343, U154, oW

1y DIFFERENT OLDIES #6585 CHOOSE
Rock or MOR, C.O0. 0 2100, Six samples S50
Cutalog $1.60. 4,000 titles. JA S, Co, Posthox
404, Flushing, MY, 1013749, enw-timn

Ky JUKERDY OLDIES=100 ASSORTED
2600, Seul, Country, Rock—check or money
order. & & 5 Records, Box 18410, Cleveland,
Ohio 44118, eow
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Classical Music

Joplin & Ragtime Releases
Are Rolling at Merry Pace

NEW YORK —The spate of rag-
time releases continues al a merry
pace, with at least three companies
1ssuing more of same—including a
two record set—within the past sev-
eral weeks.

Not only are they vying for the
customer dollar by issuing the same
tunes but now the coals are heating
with the albums themselves carrying
similar names. A case in point, either
inadvertently or by design, is the

Milhaud Dead at 81

NEW YORK-—Darius Milhaud,
avant-garde French composer who
specialized in polytonality, died in
Geneva on June 22 at the age of §1.
He composed 400 works in 45 years,
which included operas, ballet, can-
tatas and symphonies,

Milhaud came to the U.S. during
World War 1l and taught at Mills
College, Oakland, Calif. Among his
students was Dave Brubeck. His
recordings were released on Turn-
about, Vox and Nonesuch, among
others.

By ROBERT SOBEL

newly released Golden Crest two-
record set "Ragtime at the Rose-
bud,” which features Milton Kaye
performing works by Artie Mat-
thews, Arthur Marshall, Scott Jop-
lin, Tom Turpin, Scott Hayden and
Louis Chauvin. Also released is an
Angel Records album “Rosebud
Marches and Rags of Scott Joplin,”
with Lee Erwin playing on the Fox
Capitol Theater Wurlitzer Pip pipe
organ. The record features songs by
Kerry Mills, Eubie Blake, Harry
Guy and Joplin.

To add to the Joplin-ragtime
stakes race is Biograph, which just
recently issued “Elite Syncopations™
and “The Entertainer.,” billed as
classic ragtime from piano rolls.
“The Entertainer” on one side con-
tains all the tunes from the film “The
Sting." Also recently released is the
“Black and White Rag,” featuring
Joe (Fingers) Carr, on Capitol,
which includes “Maple Leaf Rap.”
tune featured on other records.

Meanwhile, taking in the marbles
regarding classical chart action are
versions by Nonesuch (two records),

NMC Calis for Support
Of Contemporary Music

NEW YORK-—Criticizing that
contemporary music accounts for
only 7 percent of the works per-
formed by American symphony or-
chestras, the National Music Coun-
cil has called for all U.S. conductors
and music directors to “‘schedule
conlemporary music as a matter of
course™ and double the amount of
contemporary music being pro-
grammed.

10 Releases by

ABC-Westminster

LOS ANGELES—Jay Lasker,
president of ABC Records, an-
nounces a 10-record June release in
the ABC/Westminster Gold Album
series, offering repertory ranging
from the Renaissance to the 20th
century. These ABC classical LP's
supplement the Westminster Grand
Award albums, budget-priced at
$3.49 and aimed at the audience for
piano rags and music of the "20s,

Featured among the Gold Al-
bums is a collection of Fritz Kreisler
encores titled “Puttin’ on the Fritz,”
performed by violinist Julian
Olevsky and piano accompanist
Wolfgang Rose.

Also included in the new West-
minster release are two LP's head-
lining Russian pianist Emil Gilels, a
Beethoven/Medtner Sonata cou-
pling and an album devoted to
Faure's First Piano Quartet; a col-
lection titled “The [talians: Early
Songs” by tenor Hugues Cuenod;
the “Missa Quarti Toni” by Victoria
in a performance by French and
Spanish forces; Beethoven's “Dia-
belli” Variations played by pianist
Daniel Barenboim; Britten's “*Mati-
nees Musicales™ and Respighi's
“Rossiniana™ by the Vienna State
Opera Orchestra under Robert Zel-
ler; an album of music for cello and
orchestra by Villa-Lobos featuring
Aldo Parisot as cello soloist; music
of Messiaen, including the “Petites
Liturgies de la Presence Divine,”
conducted by Marcel Couraud: and
a “20th Century Violin Concert” by
Robert Gerle, Hermann Scherchen
conducting.

= School of Music.

The council—which represents 39
American ‘music organizations—
called for establishment of local
committees in each community com-
prised of critics, conductors, musi-
clans, and orchestra managers and
board members to work together to
increase the programming of con-
temporary music and to develop for
contemporary music “the same au-
dience craving as exists for other
contemporary arts.” Beginning with
the 1974-75 season, the National
Music Council will bestow special
honors upon local organizations that
display “the most marked commit-
ment {0 contemporary music by at
least doubling the present 7 percent
national average performance statis-
tics.™

The Council also approved plans
for coordinated celebration of the
coming U.S. Bicentennial.

The Performance Committee of

{Continued on page 27)

Angel (two records) and Golden
Crest. Of particular interest is the
fact that Nonesuch’s two records
on Joplin rags featuring Joshua
Rifkin, originally released separ-
ately, have crossed over to the LP
chart as a two-record package, while
maintaining prominent positions as
single albums on the classical chart.

ASCAP Awards
To Orchestras

NEW YORK—Fifteen American
symphony orchestras received
plaques and $13,000 in cash awards
from ASCAP last week, in honor of
their “adventuresome programming
of contemporary music during the
season 1973/1974."

These annual awards go to or-
chestras in three distinct categories.
ASCAP-Major Orchestra Awards,
which consist of a check for $2,000
each plus a plaque, went to: Los An-
geles Philharmonic Orchestra, Los
Angeles, Califorhia, Zubin Mehia,
music director; Minnesota Orches-
tra, Minneapolis, Minnesota, Stanis-
law Skrowaczewski, music director;
National Symphony Orchestra,
Washington, D.C.. Antal Dorati,
music director.

ASCAP-Metropolitan  Orchestra
Awards, which consist of a check for
$1,500 each plus a plaque, went to:
Corpus Christi Symphony Orches-
tra, Corpus Christi, Texas, Maurice
Peress, music director; Tucson Sym-
phony Orchestra, Tucson, Arizona,
Gregory Millar, music director and
conductor; Madison Symphony Or-
chestra, Madison, Wisconsin, Ro-
land Johnson, conductor,

ASCAP-Urban Orchestra
Awards, which consist of a check for
$300 each plus a plaque, went to;
Abilene Philharmonic Orchestra,
Abilene, Texas, George Yaeger, mu-
sic director and conductor;
Springficld Symphony Orchestra,
Sprnngfield, Ohio, John E. Ferritto,
music director and conductor;
Wheeling Symphony Orchestra,
Wheeling, West Virginia, Jeff H.
Cook, conductor.

ASCAP-Community Orchestra
Awards consisted of"a check for $200
each and a plaque.

Vanguard has released a special
twofer, “George Feyer Plays the Es-
sential George Gershwin™ and “The
Essential John Fahey"” and “The Es-
sential Sandy Bull” ... WCLY,
Cleveland Fine Arts station, raised
$13,120 from listeners for Cleveland
Institute of Music over recent week-
end. Money came from public serv-
ice spol announcements, some (wo
to three per hour during regular pro-
gramming. . . . Station WFMT, Chi-
cago Fine Arts station, claims that 40
percent of its broadcast revenue now
consists of program (rather than
spot) sales, and that revenues rose 24
percent last year with similar gains
occuring this year.

Marlboro Music Festival opens
24th season in Vermont on Saturday
(6). Opening concerts are dedicated
to memory of Pablo Casals. . . . Gus-
tav Meir named professor of con-
ducting and ensembles at the Uni-
versity of Rochester's Eastman
.. .Eubie Blake
honored by Rutgers University,
New England Conservatory of Mu-

Classical Notes

sic and Dartmouth, all within a pe-
riod of two weeks. . .. Indianapolis
Symphony attained total of $365,000
in pledges and gifts toward achiev-
ing its goal of $375,000. ... Eighty
young musicians from U.S. selected

{Continued on page 27)

Connoisseur In
Series Follow-Up

NEW YORK-The success of
Connoisseur Society’s Volumes |
and 2 of “Great Hits You Played
When You Were Young™ has
sparked release on Monday (1) of
Volumes 3 and 4 in the series. Selec-
tions feature pieces taught in music
schools as well as a number of “old-
ies” which were once taught.

On July I, CS will also release an
all Gershwin record with such pieces
as the Second Rhapsody, “l Got
Rhythm” wvariations, and Cuban

(Continued on page 27)
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ANNIE'S SONG
John Denver, RCA 0795 (Cherry Lane, ASCAP)

IF YOU LOVE ME (Let Me Know)
Olivia Newton-lohn, MCA 40209, (Al Gallico, BMI)

HAVEN'T GOT TIME FOR THE PAIN
Carly Simon, Elektra 45387 (C'est, Maya, ASCAP)

YOU WON'T SEE ME

Anne Murray, Capitol 3867, (Macken, BMI)

WEAVE ME THE SUNSHINE/I DON'T KNOW WHAT HE TOLD YOU
Perry Como, RCA 0274, (Donert, Roncom, ASCAP)

COME MONDAY
limmy Buffett, Dunhill 4385 (ABC/Dunhill, EMI)

SUNDOWN

Gordon Lightfoot, Reprise 1194 (Moose, CAPAC)
YOU AND ME AGAINST THE WORLD

Helen Reddy, Capitol 3897 (Almo, ASCAP)

THE AIR THAT | BREATHE
The Hollies, Epic 511115 (Columbia) (Landers-Roberts, April, ASCAP)

YOU MAKE ME FEEL BRAND NEW
The Stylistics, Avco 4634, (Mighty Three, BMI)

PLEASE COME TO BOSTON
Dave Loggins, Epic 511115 (Leeds, Antique. ASCAP)

OH VERY YOUNG
Cat Stevens, ABM 1503, (Achee, ASCAP)

| DON'T SEE ME IN YOUR EYES ANYMORE
Charlie Rich, RCA 0260 (Music Of The Times Music, ASCAP)

GEORGIA PORCUPINE
George Fmcholf, United Artists 410, (United Artists, ASCAP)

HELP ME
loni Mitchell, Asylum 11034, (Crazy Crown, BMI)

| WON'T LAST A DAY WITHOUT YoU
Carpenters, ARM 1521, (Almo, ASCAP)

TRAIN OF THOUEHT
Cher, MCA 40245, (WB, ASCAF)

MY GIRL BILL
him Stafford, MGM L4718, (Kaiser, Famous, Boo, ASCAP)

IF YOU TALK IN YOUR SLEEP
Elvis Presley, RCA 0280 (Easy Nine/Eivis, BMI)

YOU'LL NEVER KNOW
Denny Doherty, Paramount 0286 (Famous) (Bergman, Yocco & Conn, ASCAP)

LOVE'S THEME
Andy Williams, Columbra 4604% (Sa-YettesJanuary, BMI)

ONE HELL OF A WOMAN
Mac Davis, Columbia 46004 (Screen-Gems Columbia/Songpamter/Sweet
Glary BMI)

WORKIN' AT THE CAR WASH BLUES
Jim Croce, ABC 11447 (Blendingwell/American Broadcasting, ASCAP)

BILLY, DON'T BE A HERD
Bo Donaldson And The Heywoods, ABC 11435 (Intune, PRS)

RIKKI, DON'T LOSE THAT NUMBER
Steely Dan, ABC 11439 (American Broadcasting, ASCAP)

KING OF NOTHING
Seals & Crofts, Warner Bros, 7810 (Dawnbreaker, ABC Dunhill, BMI)

BAND ON THE RUN
Paul McCartney & Wings, Apple 1873 (Capitol) (McCariney, ATV, BMI)

ROCK THE BOAT
The Hues Corporation, RCA 0232 (High Ground, BMI)

FEEL LIKE MAKIN' LOVE
Roberta Flack, Atlantic 3025 (Skylarest, BMI)

THIS SONG IS DRIVING ME CRAZY
Tam T. Hall, Mercury 73488 (Phanogram) (Hallnole, BMI)

IF YOU GO AWRY
Teary Jacks, Bell 467 (EB. Marks, BMI)

BE THANKFUL FOR WHAT YOU GOT
William De Yaughn, Rozbury 0236 (RCA) (Coral Rock/Melomega, ASCAF)

SONG FOR ANNA
Her Ohta, AKM 1505 (Tancy, Dotted Lion, Poplico, ASCAP)

CALL ON ME
Chicago, Columbia 46062 (Big Elk, ASCAP)

MOONLIGHT SERENADE
Deodato, MCA 40252 (Robbins, ASCAP)

WHEN THE MORNING COMES
Hoyt Axton, ARM 1437 (Lady lane, BMI)

FLIGHT 309 TO TENMNESSEE

Vicki Britton, Bell 45453 (Peso, Mighty U.SA., BMI)
ROCK YOUR BABY

Gecrge McCrae, TK 1004 (Shertyn, BMI)

THE MAN YOU ARE IN ME

Janis an, Columbia 46034 (Frank, ASCAP)

ROCK AND ROLL HEAVEN
Righteous Brothers, Haven 7002 (Capitol) (Zapata/EH. Morris/Caesar's, ASCAP)

YOU TURNED MY WORLD AROUND
Frank Sinatra, Reprise 1208 (Warner Bros.) (Screen Gems/Columbia, BMI)

GOODBYE
Rex Allen Jr., Warner Bros. 7788 (Tree, BMI)

MAKIN' THE BEST OF A BAD SITUATION
Dick Feller, Asylum 11037 (Tree, BMI)

YOU CAN'T BE A BEACON (If Your Light Don’t Shine)
(anma Fargo, Dot 17506 (Famous) (Martin/Fargo House, ASCAP)

DON'T LET THE SUN GO DOWN ON ME
Eiton lokn, MCA 40259 (Leeds, ASCAP)

IT COULD HAVE BEEN ME
Sami Jo, MGM 7034 (Senor, ASCAP)

LOVE IS THE ANSWER
¥an McCay & The Soul City Symphony, Avco 4639 (Avco Embassy, ASCAF)

SIDESHOW

Blue Magic, Atco 6361 (Friday's Child/Pao-Poo Six Strings, BMI)

SECOND AVENLE

Tim Moore, A Small Record Co. 0601 {Famous} {(Burlington/Andustin, ASCAF)

U'RE) HAVING MY BABY
aul Anka, United Artists 454 (Spanka, BMI)
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Jukebox Programming

‘Do-It-Yourself’ Plan
Aids Valley Distrib

By ROBERT LATIMER

SACRAMENTO, Calif.—Loca-
tion owners who demand requests
too often from Valley Distributors
here are likely to get a purchase or-
der in the mail—with instructions to
go out and buy the records they want
themselves.

“In the process they learn some-
thing about the headaches involved
in filling such requests,” owner Del
Scotto has found. The chances are
that a location owner who has been
oo lavish in making up request
slips i1s likely to temper his future
requests with better judgment.

This clever idea has proven full of
advantages for the 20-year-old Cali-
fornia music and games operation.
Scotto came up with it when he
found an almost inexplicable num-
ber of requests flooding in a year
ago. For some reason, location own-
ers who before had asked only for
one or two specials at every record
change were demanding five, six
and even 10. Each location owner
apparently felt he was his own best
adviser in making up a music menu
and, anxious o increase profits.
would look to requests on the juke-
box. Even when such requests fell
flat on the spindles, the location
owner wasn't discouraged, and often
stepped up the tempo so far as spe-
cial requests go.

Thus, when the collector brings in
a big batch of requests from any lo-
cation owner, the list is checked
against titles available in Scotto’s

own library, or readily obtained
from standard one-stop sources. If
not, a purchase order goes out im-
mediately, honored at Tower
Records in Sacramento,

There is a limit of one purchase
order per month for each location
owner, but the amount is varied ac-
cording to what he has asked for. *lt
tleaches them a lesson™ it was
painted out, “particularly where the
requests involved are numbers
which will require much corre-
spondence and back-ordering, or a
search has to be made, When the lo-
cation owner has experienced some
of these disappointments on his
own, he is going to be far less de-
manding in making up his request
list in the future. We can keep his
goodwill, however, because we have
provided the funds which he is 1o
use for the purpose.”

Naturally, the average location
will try to use up the entire voucher.
More often than not, some of the
records he wants can’t be found, and
the purchaser must switch to some-
thing else. The indecision and guess-
work which follows tends to make
any location owner far more appre-
ciative of the routeman’s skill in
forecasting record popularity,

Omne of the chief advantages of the
purchase order program is the bur-
den it lifts from Valley Distributors’
single collector. Along with install-
ing regular changes on over 100

(Continued on page 27)

Whats Plaging?

A weekly survev of recemt purchases and
current and oldie selections genting fop plav.

CHICAGO: SOUL, POP PURCHASES

Betty Schati
Weslern Autometic Muesc Ca.
4206 M. Wesiern Ave.
(30T $60-5300

Soul
“Machine Gun,” The Commodores.
Motown 1307
“Take Your Pleasure Where You Find 11.”
Wilson Pickett. RCA 0309
Pop
“Shinin" On.” Grand Funk. Ca pitn;:] 3917
“Don’t Let The Sun Go Down On Me.”
Elton John, MCA 40259
*Call On Me.” Chicago. Columbia 46062
“Sure As I'm Sitting Here.” Three Dog
Night, Dunhill 15001
Pop-Country
“Room Full of Roses.” Mickey Gilley.
Playboy 50056

EMPORIA, KANSAS: SOUL, POP
PURCHASES

Hardan Wingrare
Liwen Wingrare
Emporia Miunsic Service Inc.
309 Meochn S6801
(1 16) B TI4T

“¥ou've Got My Soul On Fire.”
Tempiations, Gordy 7136

“Feel Like Makin® Love,” Roberta Flack.
Atlantic 3025

Country

“Marie LaVeaw.” Bobby Bare. RCA 0261

“I'Want To Get Te You.” La Costa. Capitol
AR50

“As Soon As | Hang Up The Phone.”
Loreta Lynn & Conway Twitty.
MOA 40251

“You Can’t Be A Beacon,” Donna Fargo.
Dot 17506

Pop

“Please Come To Boston.” Dave Loggins.
Epic 11115

“If You Go Away,” Terry Jacks. Bell 467

"Waorking AL The Car Wash Blues.” Jim
Croce. ABC | 1447

“Rock Your Baby.” George McCrac

“Radar Love.” Golden Earring

“I'm The Leader of The Gang.” Brownsville
Station. Big Tree | 5005

“I've Had I.” Fanny. Casablanca 0009

“1 Wonder Who's Kissing Her Now.” Perry
Como

WICHITA, KANSAS: POP, COUNTRY
PURCHASES

Dave Hall
Roooke's Amssement Service Co.
PET7-21 W, Hurry
(318) 267-T3T1

Pop

“Rikki. Don’t Lose That Number.”
Dan

*If You Talk In Your Slee p." Elvis Fn::.h::r'.
RCA D280

“Rock The Boat,” Hues Corporation

“That's Mot How It Goes.” Bloodstone,
London 1035

“1 Hate Hate.” Razzy. MGM 14728

“Keep On Smilin".” Wet Willie. Ca pricorn
0043

Steely

JACKSON, MISS.: COUNTRY, POP
PURCHASES
Marilyn Barkar
Dixie ¥ending Ca.. Inc.
112 ™. MEH Se.
(6001 3532441

Country

“Drnkin’ Thing.” Gary Stewart. RCA 0281

“Old Man From The Mountain.” Merle
Haggard. Capital 3900

“You Make Me Feel More Like A Man.™
Mel Street, GRT 002

Pop

“KeepOn Smilin"."” Wet Willie. Capricorn
0043

“Dom™t Let The Sun Go Down On MMe ™
Elton John, MCA 40259

*“Put Out The Light.” Joe Cocker, A&M
1537

MANKATO, MINMN.: COUNTRY. POP
PURCHASES
Jovee Griebel
CE&™N Sakes
08 M, Tl S, Sé0l
(S0T) 38T-TOEE

“Warking At The Car Wash Blues.” Jim
Croce. ABC 11447
Country
“TWant ToGel To You™ LaCosta. Ca pitol
IR56
“That Song Is Driving Me Crazy.” Tom T.
Hall. Mercury T3488

“*The Man That Turned My Mama On.”

Tanya Tucker, Columbia 46047

MIAMI

Musart Records recently hosted a
reception for the opening of Roberto
Ledesma at the Montmatre Club. . ..
A new LP by Conjunto Universal hit
the street last week, and is already
creating a strong sales and airplay
response. . . . Tipica Tropical (Mate)
recently played the Colonia Cubana
in Tampa. Their new single, “El
Lapiz No Tiene Punta,” has just
been released. ... Also just released
is Titi Soto’s “Ay Ay Ay, Cuando
Volvere” single on Leo Records. . ..
Julio lglesias is in the process of
recording an album of Mexicgn ma-
terial for the Texas, Chicago and
California markets. ... Also on Al-
hambra, Oscar de Fontana's latest
LP is selling well locally, with the cut
“Esperame” getting good airplay.

. Nydia Caro has just returmed
from Spain, where she made several
television appearances.

Setting the record straight—AM
programming at radio station
WCMOQ remains the same, with
salsa, baladas and some American
records being used. Disk jockeys on
the AM outlet are Hector Yiera, An-
gel Martin, Sergio Capablanca, and
Tony Rivas. The stations’ FM oper-
ation features up-tempo MOR, with
baladas, and from 6PM on a heavier
accent on salsa music. Disk jockeys
on the FM-side are Nirso Pimintel,
Calros Luis Brito, Frank Senti, and
Eduardo Lujan. ... Larry Harlow
(Fania), visiting with his fzum!'-, in
West Palm Beach, had time to say
hello to friends in Miami by tele-
phone. ... Harvey Averne was in
town recently to promote Charlie
Palmieri’s latest LP on Coco
Records. ART (ARTURO) KAPPER

TEXAS

Los Socios de Tony Torres have a
new one titled "No Naci Para Tu
Mundo™ on Rene Ramirez’ Ormigo
label. Los Socios are presently tour-
ing Michigan, Ohio, and Indiana,

.. Corpus Chnsti may soon become
the base of operations for Steve Jor-
dan’s newly-formed EI Parche
Records. Jordan has been meeting
with prospective groups for the new
label. ... The latest single released
by Uniko Records is Cecilio Garza
and Los Kasinos' “Que Bonita,” fea-
turing David Leo as vocalist. The
song was composed by Mel Villar-
real of Los Unicos.

Recap Helps
Juke Trade

PHOENIX, Ariz.—For many
years, Art Kaufman, president {}f
Valley Vendors here, has made it
routine to send every location owner
4 recap of the 1'.-'EElr $ Lransactions.

Included are figures on monthly
collections, commissions paid, any
changes, etc. The recapitulation is
capped with the total profits which
the location earned on its vending
machine space.

One particularly outstanding ad-
vantage has been noted. Over the
year, the location owner who regu-
larly goes to the trouble of honoring
requests made by his own patrons
almost invariably shows better col-
lections.

Thus, in delivering the recap to
the location owner, a comment is
made to this effect, pointing out that
the location owner, after all, knows
the music tastes of his customers bet-
ter than anyone else, and that the ex-
tra effort involved in passing along
requests to his collector-program-
mer has paid visible dividends.

The effect has been one of stimu-
lating location owners to pul more
thought into this aspect of merchan-
dising the jukebox, almost invar-
1ably with excellent results.

Wwww americanradiohistorv com

LatinScene

El Conkjunto Bernal has a new
single on Bernal Records titled, “Co-
razonada.” The latest single for Los
Sheekanos De Juan Guerrero is ti-
tled “Si No Me Quiere.” on Falcon.
This one has received ample airplay
across the state. ARV International
has just released Coronado’s latest
single, “Divorciada del Amor” b/w
“Aydale A Creer.,” ... KIRT-AM,
Mission, recently promoted a song
festival, featuring top talent from
Texas as well as from MNorthern
Mexico. The event was emceed by
the Mission station's D.)s, headed
by Humberto Pedraza, program di-
rector. . . . Aupustine Ramirez’ latest
LP, “Es Tierra Chicana™ on Johnny
Gonzalez’ El Zarape label, has been
selling well in Texas since its recent
release.

Little Joe Y La Familia are con-

sistently drawing crowds in their
Texas appearances. Also doing well
is Little Joe’s latest LP, titled “Total”
on Buena Suerte Records, while
English stations are starting to play
the group’s song, “Girl You Turn
Me Down.” . .. The Godfathers’, one
of Corpus Christi’s night spots, has
featured the Royal Jesters twice
within the last two months and will
continue to do so on a once a month
basis, according to the club’s man-
ager John Masso. ... Those who
have listened to some of the songs
composed by Bobby Yanez of Cor-
pus Christi agree that the budding
country songwriter has ample talent.
Bobby recently quit a well paying
job to pursue a music career full-
time. As a first step, he is organizing
a country group as a medium for his
SONgS. LUPE SILVA
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(This | TITILE—Artist, Label & This | TITLE—Artist, Label &
Week MNumber (Disiributing Label) Weak Number (Distributing Label)
1 | LOS BABYS 8 | ANGELICA MARIA
“Mbum De Oro,” Feerless | 749 “Tonto,” Sonido International $18006
2 | MOCEDADES 9 | VICENTE FERNANDEZ
“Eres Tu.” Tara TRS 53000 “Me Caso E] Sabado,” Caytronics 1405
3 | LOS FREDDYS ) 10 | WILLIE COLON
“Quiera Ser Feliz," Echo 25109 “Lo Mato,” Famia SLP 00444
11 | JOE BATAAN
4 | LARRY HARLOW OE MM,
12 | FREDDY MARTINEZ
5 J"ULIPH!ELEI,;E “Es La Onido Chicano,” Freddy 1014
i Al 13 | YOLANDA DEL RIO
6 | PELLIN RODRIGUEZ “Perlenezca A Ti," Arcana 3235
"Nuemame Los Djos” Bonnguen ADG 14 | LOS MUECAS
1254 “Presagio,” Caytronics 1389
7 | ROBERTO TORRES 15 | RAY BARRETTO
“El Caminante,” MYS 114 Mericana “Indestructible,” Fania 456

IN MIAMI

1 | NELSON NED
“Nelson Ned,” UA Latino 1550

2 | BLANCA ROSA GIL
“Punto Final™" International {Fania) 451

RAY BARRETTO
“Indestructible,” Fania 456

4 | TIPCA 73
"#2" Inca (Fanmia) 1038

JOHNNY VENTURA
“Protesta de bos Foes,” Mate 9

NYDIA CARO
“Nydia Caro,” Alhambra 131

ORCH. SUPREMA
“Orch. Suprema,” Sound Trangle 77E4

LARRY HARLOW
“Saisa.”’ Fania 460

&, N

9 | ENRIQUE LYNCH
“Llego la Banda.” Mate 027

10 | PELLIN RODRIGUEZ

“Quemame Los Ojos.” Boringuen ADG
1254

11 | WILD WIND
“Wild Wmd.” Sound Triangle 7780

12 | CHIRINO
“A Man Mone,” Gema 5014
13 | CHARYTIN

“Charytin,” Alhambra 134

14 | EL GRAN COMBO
“#5," EGC 005

15 | LUIS GARCIA
“Cerca De Ti,” Audio Latino 4000

CAYTRONICS

CAYTRONICS RECORDS

Announces

ROBERTO CARLOS
EN CASTELLANO

Featuring the
hit single

“El Dia que

me Quieras”™
LP = CY¥S5-1404

Distributed by CAY TRONICS
THE LATIN MUSIC COMPANY

Call us for Immediate Delivary at any of our branches in:

1. New York
2. California
3. Texas

4. Florida (305) B2

(212) 541 -4090
(213) 737-0197
(512) r_EE-L:I'IUE
2=-0967

(312) 521- 'IEuE'i'J
(303) 388-1651
(B0D9) 725-95861

2, Chicago
6. Colorado
7. Puerto Rico
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Youth Puts
His Faith In
Black Music

By LEROY ROBINSON

LOS ANGELES-It has been
youth who have created much of the
changes in our society today, and
maost assuredly in the area of music.

In the area of radio programming
there has been changes too. One sta-
tion, WBZ-AM/FM, a West-
inghouse Group W station in Boston
i1s introducing a new idea for a pro-
gram on black music, thanks to a
young black college senior.

“Music is the number one form
for bringing all types of people to-
gether,” says Tessil Collins, a 22-
year-old college student of Tufts
College. "And black music, espe-
cially, is making this happen.”

S0 Collins intends to show that it
can happen by introducing a black
music program called *Black
Renaissance™ on WBZ-FM. It will
be produced and decjayed by the
somewhat i1dealistic young man
whose premise for the program is
based on an interest” . . . in anything
that's going to educate black people,
and that will also educate all people
about the great contributions that
have been made in black music.”

Collins has been working at
WBZ-AM as a producer and pro-
grammer during the hours he’s nol
spending ume with the books pre-
paring himself for his degree in Eng-
lish with creative writing as his ma-
jor endeavor,

At Tufis he was a deejay and the
réb-jazz music director. Then, along
came the idea for “Black Renais-
sance” which he took immediately to
the general manager of WBZ, Bill
Cusack, and young Collins was
given the go-ahead signal to give ita
try on the 20000-wan WBZ-FM
band.

*T'm very happy Mr. Cusack and
the station are taking the initiative to
give black music a chance to 'be
presented in a broader sense,” savs
Collins.

With only one black music-ori-
ented station in Boston which i1s on
only from sunup to sundown, Col-

{Continued on page 27)
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TITLE, ARTIST

(Wiite], Labed & Number (Def. Labed) (Pubbsher, Licensee)

ROCK YOUR BABY- MicCrae
(HW. Casay, B Finch), TX. 1004 (Sheelyn. BMI)

ON AND ON—Giadys Knight & The Pips
(C. Maylield), Buddah 423 (Curtom, BMI)

FINALLY GOT MYSELF TOGETHER

'm A Changed "lﬂ;-ﬂm
(£ Towrsend), Curtom 1997 (Bwddak)

(Cherritown, BMI)

FISH AIN'T BITIN'—Lamoni Dugier
(M. Jackssn, ), Reddich), ABC 11438
(Hullet- Prool. BMI)

ROCK THE BOAT—Hues Corparation
{W. Holmes), RCA 0232 {High Ground, BMI)

I'M COMING HOME —Spinners
T. Bell, L Creed), Atlantic 3027
{Mighty Theee, BMI)

JIVE TURKEY (Part 1)—omio Players
{. Williams, C Satchell L Besner, M. Jones
H. Middlabrooks, M. Pierce), Mercury 395
{Phonogram) (Ohio Players/Unichappell, BMI)

MY THANG—tsmes Beown
{l. Brown), Polydor 14244 (Oynatone/Belinda, BMI)

SON OF SAGITTARIUS —£ddie Kandricks
{F. Wilson_ L, Caston, A. Pores], Tamls 54247
[(WMotown) (Slone Damond, B8}

TOO LATE—Tavares
{0 Lambert. B. Potier), Capitol 3887
(RBC/ Dusmhill/One 0 A Kind, BMI)

MACHINE GUN—commodares
(M. Williams), Motomn [307 (lobete, ASCAP)

WHAT COMES UP (Must Come
Down )= Tyrene Davis

(L. Graham, | Sibley), Dakar 4532 (Bronswick)
{lubss-Brian, HMI)

I'VE BEEN BORN AGAIN—jiohanie Taylor
(0, Owiis, | Dean), Stex 0208 {Columba)
iGroovesville, BMI)

YOU'VE GOT MY S0UL

ON FIRE — Temptations
N Hhﬂ!mld]- Gordy 7135 (Motown) (Slone
Dusmond), BMI)

YOU'RE WELCOME, S5TOP

ON BY—Bobby Womack
(8. Wemsch. T Thomas), United Arfisis 439
{Unar/Bobby Womack, BMI)

| WISH IT WAS ME YOU LOVED-Dens
(1. Maery), Cadel 5002 (Chessslanus)
{Groavesville, AMI)

HOW DO YOU FEEL THE MORNING

AFTER— Miliie lackson
(R Gerald, L. Lynch), Spring 147 [Pokydor)
{Gascho/Belinda, EMI}

WILDFLOWER — New Birth
(Edwezrds Michardson), RCA 0265
(Edsel & Aloud, BMI)

MY LI.WE—HIri‘{
(F. McCariney, L McCartney), Atlaniic 3032
(McCariney ATV, BMI)

SIDESHOW — Blue Magi
(B, Eli ¥ Barelt), Mco G061
(Friday's ChildsPoo-PodSix Stangs. B8}

IT"S BETTER TO HAVE (And Don't
Need)—Don Covay

(0. Covay, E. I'l'atIJ] Mercury F3469 (Phonogram)
(Rmgmop, M)

ONE CHAIN DONT MAKE NO

PRISON—Four Tops
(D. Lambert, B Potfer), Dushitl 4385
(NBL/Dunhill, BMI)

HOLLYWOODD SWINGING—Nool & The Gang
(Mool & The Gang, B Wesi), Delide 561 (PLPF)
iGangDelighiful, BMI}

BALLERD —war

{5 Alen, H. Brewn, M. Dechersan, L. Jordan, C
Miller, L. Qscar, H Scoft), Unided Artists 432 (Far
Dut, ASCAF)

BE THANKFUL FOR WHAT YOU GOT-
William De Vaughm

W, D¢ Yawghn), Robury 0236 (RCA)

{Corad Hock/Melamiega, ASCAM)

MIDNIGHT AND YOU—Salomon Burke
(B. B G. Page), ABC 4383 (Very Own, BMI)

TELL ME SOMETHING —Rutus
{5 Waonderj, ABC 11427
(S1emn & Van StochsBlsch Bull, ASCAF)

SECRETARY — Betty wright
{C. Resd, W, Clarke), Alztom B2 (Atlaniu)
{Sheriym, BMI}

POSITIVE THING—wmandsil
i€, Wilson, L. Wilson, R Wilson. M D, G Cawe),
Polydor 18235 {Infersang U3 A /Mandrill, ASCAP)

GOOD THINGS DON'T LAST

FOREVER — Ecstasy, Passion & Pain
(8. Segler, A Felder, M. Hans), Roulette 7056
{Golden Fleece, BMI)

WHO ARE YOU-—g.8 King
(0. Crawford, H. Joknson), ABC 11433
(Amprcan Broadcasting/Dafnn, ASCAP)

THERE ’l'I'ILL NEVER BE ANY

PEACE—The Chi-Lites
{E. Aecod), Elumth 55512 (Julio-Brian, BMI)

57

58
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65

ii?

41

61

49

68
69
| 56

39

75

| 76

www americanradiohistorv com

1

14

11

|17

15

11

10

!

TITLE, ARTIST

{'Writes]. Label & Numbes {Dist Label) {Fubfshar, Licensee)

FOR THE LOVE OF MONEY-=orups
(K. Gamble, L. Hull. A Jacksen), Philadelphia
Infernational 3544 (Columbdia) (Mighty Three, BMI)

I'M IN LOVE—netha Franklin
(B Wompch), Alamlsc 7399 (Pronto-Tracebob, BMI)

FEEL LIKE MAKING LOVE—noberts Fack
(E. McDanmts), Atlantic 3025 (Skyforest, BMI)

ARISE AND SHINE - inde
(€. Jackson, M. Young), Wasd n.;?ﬁ&lpttrh
(Huther, ASCAF)

CHOOSING UP ON YOU = pramatics

(T Hesler], Cadet 5704 (Chess/lanus)
{Groovesville, BMF)

HAPPINESS IS JUST AROUND THE

BEND — msin i
{Auper), ACA {I:il:lg {Blachwond, BMI)

LOVE TRAIN (Part One)—ganny Sigler
(K. Gambde, L. Huf), Philadelphia Infernatsonal
I545 (Columbia) (Assorted, BMI)

KUNG FU—curtis Mayfield
{C. Mayheid), Cortom 1995 (Buddah) (Camad, BMI)

I'M FALLING IN LOVE WITH

YOU —Littte Anthony & The Imperiaks
(). Davis), Avco 1640 (Mighty Three. BAI)

DAMN RIGHT | AM

SOMEBODY —Fred Wesiey & The JB's
(). Brown, F. Wesley), Peaple 638 (Palydor)
{Dynaione Belinda Unichappell, BN}

A FUNKY SONG— rippie
(K Samuels/Ripple, Inc ), GAC 2017
{Act One, BMI)

WHERE DO WE GO FROM

HﬂE—'lrnm
(R Baker), Golden Fleace 3753 (Columbia)
{Golden Fleece/Mighty Thres, BYI)

WONDERFUL—tsaac Hayes
{l. Hayes), Enterprise 9095 (Cadumbia)
{Incensa, BMI)

BEHIND CLOSED DOORS—vitte Witton
(K. O'Del), Stas 0F10 (Cobumbia)
(Hoese OF Gold, BMI)

ITS HER TURN TO LIVE=Smokey Robinsos
(W, Robunsan, M, Tarplind, Temla 54746 (Madown)
{Tamia/Jobete, RSCAF)

DANCING MACHINE—he lacksen 5
(H. Dawig. D Flefcher, W.0, Parks), Matown 1208
{Jobefe, ASCAR Stone Diamond, BMI)

TIME FOR LIVIN'—5iy & The Family Stone
[5“ Stewirt), Epic 511140 (Cofumbia) (Sfonellower,
BMI}

RAINDROPS — Barbara Acklin
(5. Flowers. B, Acklin}, Capiiol 3892
I:-lﬂl.ihhll-'Elghl Mine, BMI1)

FUNKY PARTY = Clarance Reid
(C. Beid), Abston 4621 (Atlankic) (Shedtyn. BMI)

BEST TIME OF MY LIFE—1oe Simon
(K. Sterding, |, Simen, & Teek), Sprng 149
(Patyder) (Gaucho/Balmda, BMT)

LET'S GET MARRIED—m Green
G Green), Hi 452267 (Londan)
{JecrAl Green, M)

Emm"ﬂmm
(A Felder, B. Sigler, M. Harris), lanus 238
{Choesss Fanys) (Mighty Thaee/Golden Fleece, BMI)

WHAT GOES AROUND (Comes

Around)— Black vary
ffkimas, man. Dvaylon, Turner), wanga FE0D
(Warne Hras.} (Blockbusien Wnters, BMI)

DON'T YOU WORRY 'BOUT

A THING—Stevie Wonder

5, Wonderj, Tamka 54245 (Motown) (Stein & Yan
Stock, Black Bull, ASCAF)

TIME WILL TELL—Towse: OF Power
[S. Kupka, E Cashilln), Warner Bros 7798

{Kaptillo, ASCAP)
HEY BABE—The loneses

{fi Daesey), Mercury 17458 (Phanogram}
{Landry/ Unhappell, BMI)

MAKE UP FOR LOST TIME—montciairs
(i Sirickland, B Paiterson), Paula 38] (bewel}
{5un-Ma/Hogan, BMI)

LYING TO MYSELF—Defionics
W, Haef), Fhully Groove 184 (Besl)
(Mickel Shos, BMI)

HELP YOURSELF—The Undisputed Truth
iN, Whifefeedd), Gordy 7134 (Motown) (Stene
isamond, BMI)

SHO-NUFF BODGIE

(Part 1)}—Syivia & The Moments
{H.Ray. 5. Robenson, & Goodman),
Al Platinem 235) (Gambi, BMI)

YOU GOT TO KEEP ON BUMPIN'—ngs
(R Badly, Gang 321 (De-Lite)
iDefghtlul Gang, EMI)

YOU KEEP ME
On)—Ran Peshles
(B Wie, | Allen}, Hi F265 {Longon) (Alznbo, BMI)

I'VE BEEN SEARCHING—o0.¥. Wright
(E Randle), Back Heal 631 (RBC) (Fec. BMAI)

SWEET LADY —maments
(1. Keith, 5. Robansom), Stang 5054 (A8 Plalsnum)
(Gamba, BMIE

YOUR LOVE IS PARADISE — Executive Suite
(B. Sigler, Felder), Babylon 1113 (Mighty Threes
Golden Fleece, BMI)
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TITLE, ARTIST
Writer), Label & Humber (Bl Label) (Pobiisher. Leensee)

THEME OF FOXY BROWN-—wiltie Hutch
(W, Hutch), Molown 129¢ (lobetesHmlens, ASCAF)

MAIN LINE~ nsiford & Simpsan
(N, Ashbard, ¥, Simpgan, Mickolas), Warner Brog.
TB11 (Nach-D-¥al, ASCAF)

ME & Tﬂ“—l'n.thfh
(V. Bulloch, H. Pratt), 2016 Century 2080
(Matundi/Unichappell, BMI)

GRAPEVINE WILL LIE

SOMETIMES — Roschell Anderson
(R Amderson), Sunburst 529 (Tam-Dee Brubsos)

BLOW YOUR WHISTLE —Soul Searchers
(C. Brown, M. Kidd), Sussex 517 (Imberior, BMI)

HANG ON IN THERE BABY —jhany Bristol
{1 Bristol), MGM 14715 {Bushka, ASCAP)

SATISFACTION GUARANTEED —Hareld
Mbelvin & The Bluenoles

(K Gamble, L. Huff, C. Gilbert), Philadelphia
Infernational 3543 (Columbia) (Mighly Thres, BMI)

BETWEEN HER GODDBYE AND MY

HELLO —Gladys Knight & The Pips
{J. Weatheriy), Soul 3511 (Mofown) (Keca, ASCAP)

DANCE MASTER—wsiie Menderson

MW. Hendersee, (). loseph), Pugboy 50057

(La Cindy/Eight-Nime, BMI}

SWEET LOVING WOMAN — Gartsnd Gresn

(R Gerald), Spring 146 (Polydor)
{Gaucho/Belinda, BMI)

STOP DOGGIN' ME—Hot Sauce

(8. Crafcher, D Davis, A Snyder), Yolf 41009
(Cotumbsa) (Esxst/Memphia/Groovesvifie, BMIY
Comquistades, ASCAP}

EVERYTHING'S COMING UP

LOVE - ichwmond Extansion
(¥, McCoy), Siver Blue BI1 (Pobydor) (Dedans
Blwe "Warner-Tamertane/Wan McCoy, B8}

EVERYBODY PARTY ALL

NIGHT = thairman 0f The Board
(General Jobinsan, | Bowen), Inwictus 71268
[Colembe) (Gold Forever, BM1)

ELLA WEEZE - Leroy Hutson
(L Hufsom, M. Hawhins), Carfom 1596 (Buddah)
(Sileml Giant/AIPA, ASCAF)

DO IT OVER—otympic Runsers
(B, Hammand), Loadon 45202 (Buelnmgtan, ASCAF)

| FEEL LIKE DYNAMITE-
(E. Walker, & Savay. | Hamdien),
10202 (T K} (Malsco,Roffignac. BMI)

Elﬂi‘:l.'ll's OVERLOADED —inez o
|. Bambs, E Mawion, H Thigpen), Yot 4107
[{:ulumhua {Ea:s!.flimnhrn LN

KALIMBA STORY =tarth, Wind L Fire
M. White, V. White), Colsmbaa 4-46070

(Sagifice, BMI)
JUST AS HOOKED AS

I'VE BEEN—panette Snell
(Nof Ligted), Dial 1028 (Phonogram) (Tres, BMI)

(These Are) THE MOMENTS —David Harris
i0, Harmis}, Pleasure 45 1104
(Tap Stuff/Duchess. EMI)

WATERBED (Part 1)—LTG Exchange
(W, Chiles, M. Barton), Wand 10275 (Scepter)
(Colgems, BMI)

A LITTLE BIT OF GOOD (Cures A
Whole Lot Of Bad)—Sim & Dave

(G Dalimas, K. Dubarri), Uneied Arissts 14027
(Pertifimo/ Dalton And Dubame, ASCAR)
EVERYTHING | WANT | SEE

IN YOU— L&, Bailey

[Baedley, Williams, Hest), MAM B30 (London)
{Management Agency /A Dish-A-Tenes, BMI}
THE IMPEACHMENT

STORY —=Steel, lakn & Jert

(Mo Listeds, Peach-Mint 6065 (Sound Ideas, BMI)
ON THE VERGE OF

GETTING ON- Funiadetics

(G. Clraten), Westhound 724 {Chess/ Janus)
(Bredgeport, BN

FUNKY MUSIC SHO' NUFF

TURNS ME ON-—vwonne Fai
(N Wiwitield, B Strong). Molown | 306
[Stone Agate, BMI}

UP FOR THE DOWN STROKE = Pariiments
(G, Clmlen, W. Collens, C Heskens, B Worrell),
Casablanca 0013 (Wamer Bros)

(Malbiz/Hicks, BM1)

FEAR ND EVIL—The Mission

(" Redtly, Bast), Peramound 0282 (Famous)
{Confemporasy Mesion/Ensign., BMI|
TREAT ME LIKE I'M

YOUR MAN=jshnny “Gustss™ Watson

(). Watson), Fantasy 721 (lowsl B8}
TAKE YOUR PLEASURE WHERE YOU
FIND IT—wsson Pickett

{P. Butterfield, B. Charles). RCA 0309 {Stiesd
People Soagps, ASCAP)

| REALLY GOT IT BAD

FOR ?uu—hnn:ilms
{l. Harry. B. Bloom), ARM 1531 (Broadside, BMI1)

THAT'S HOW IT GOES — Bioodstone
W Drffen Je), Losdan 1065 (Crstal
Jukehox, BMI)

GIVE IT UP OR TURNIT A

LOOSE—iym Collins
{C. Babbil), Peaple 636 (Polydar)
{Dynatone/Belinda Unichappell, BMI)

Feyd
|I11-r|l;|r|i|-¢
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NMC Calls for Support

® Continued from page 24

the National Music Council
presented a resolution criticizing the
limited opportunities afforded 1o
American women for full profes-
sional participation in music. Na-
tional Music Council president
Leonard Feist was instructed by the
Council to request the President’s
board to launch a broad exam-
ination and review of the opportuni-
ties available for women, black art-
15ts and others who may be suffering
from discrimination. The purpose of

the review will be to initiate broad
and effective action to climinate
such discimination in the future.

The Council also urged extension
of legislation against piracy of tapes
or records, and prompt extension of
the term of copyright as embodied in
legislation now before Congress.
Noting that the United States has
one of the shortest copyright terms
in the world, the Music Council
urged that the duration of the copy-
right be the life of the creator plus 50
years as it is in 5o many other na-
tions. (Billboard, June 22.)

Connoisseur LP Follow-Up

® Continued from page 24

Overture, all original transcriptions
by the compaoser, for two pianos. The
record will also include the Three
Preludes. Piamsts are Ven and Ja-

Indie Distrib Moves

PHILADELPHIA—American
Record Sales Inc., independent
record and tape distributor, leaves
its center-city location for a new one-
story building of 10,000 square feet
at nearby West Deptford, N.1.

manis, who also played the Gersh-
win “Rhapsody in Blue” (original
transcription for two ptanos), which
15 the best-selling record in CS's his-
tory.

All three new releases will be in
SQ quadraphonic, which brings the
number of quadraphonic records in
the CS catalog to 14. C8's first SQ re-
lease was in October 1972. The com-
pany has scheduled more than 30
quad releases for the next 12
months.
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HOT!

e

TED TAYLOR
“SHE LOVES TO DO IT
AS WELL AS YOU”

Ronn &77

HOTTER!

LITTLE JOHNNY TAYLOR
“YOU'RE SAVIN’ YOUR BEST
LOVING FOR ME”

Ronn =78

TOO HOT TO GOOL!

oy

THE MONTCLAIRS
“MAKE UP FOR
LOST TIME"”

Paula # 381

EXCLUSIVELY WITH

JEWEL RECORD
COMPANY

o AV
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Youth Puts
His Faith In
Black Music

® Continued from page 26

lins’ program, which will air on Fri-
daysat 11 p.m. to 2 a.m., would scem
to be the perfect addition. But ac-
cording to Collins, *The audience
might reject what I'm doing, and I'll
be taken off.”

WBZ has what is called a “vote
line” whereby listeners may call in
and cast a vote for, or against, a par-
ticular record or program, and if
there are enough negative votes then
whatever it is they've voled apainst
can be removed.

Collins realizing that his FM lis-
tening audience is of the high school
and college age level, and 70 percent
white, could quite possibly disagree
with his desire to play music of “new
and lesser-heard r&b and jazz" arnt-
ists who are black.

Why is this?

“Because of the age group I'm
dealing with,” answers Collins,
“they'd prefer 1o hear records by El-
ton John, Paul McCartney, the
Droobie Brothers, and well-known
black artists such as Sly, the Stylis-
tics, and Eddie Kendncks.

“I want them to hear and appre-
ciate what Ace Spectrum, the Black
Byrds, and Quincy Jones, who's one
of the lesser heard people 'm talking
about, is into. But if the audience
makes me the ‘Bummer of the week’
(through negative votes cast on the
vote line), then they'll take me off.”

Collins, who will graduate in
1975, is willing to give it a try any-
way, because he knows that if it
waorks, it will be a giant step for radio
in Boston, and the realization of one
of his own dreams of “a broader ac-
ceptance of black music.”

‘Do-It-Yourself’
Aids Distrib

® Continued from page 25

boxes, he takes care of spindling the
location’s self-purchased requests.
An extremely busy man, he is quick
to suggest the purchase order when
it's indicated.

The system involves no heavy ad-
ditional expense for Valley Distribu-
tors, inasmuch as Tower Records
bills the requests at the same rates
which Scotto pays for his routine
record orders. The cost is taken off
the top in collections by the location
as a further safeguard.

In this way, the Calhformia juke-
box operator has invented a simple
and effective means of getting loca-
ton owners to shoulder part of the
workload and solved a vexing prob-
lem with no loss of goodwill what-
ever,

Classical
Notes_

® Continued from page 24

as orchestra for Spoleto Festival Or-
chestra U.S.A.

Leonard Bernstein named insti-
tute lecturer at Massachusetts Insti-
tute of Technology. Bernstein and
Michael Tilson Thomas will conduct
first major concert celebrating the
centenmial of the birth of American
composer Charles Ives on Thursday
(4) at Danbury, Conn. It will be
played by American Symphony Or-
chestra as a Star Spangled Birthday
for the composer ... Herbert Von
Karajan and the Berlin Philhar-
monic return to the U5, in Novem-
ber for first time in nine years. Con-
certs, al Carnegie Hall, are Nov, 9-
L1 ROBERT SOBEL
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TITLE

Artisl, Label & Mumber

(Dist. Label)

i

v | Weeks on Chart

BODY HEAT
Quincy Jones, ABM 5P 3617

WAR LIVE
United Artists LA-LA 19312

CLAUDINE SOUNDTRACK
| Gladys Knight & The Pips, Buddah
BSD 5502 5T

SHIP AHOY
O lays, Philadelphia Intemational K7
32408 (Columbia)

HEAD HUNTERS
Hesbie Hanceek, Columbia KC 32731

6 3|15 | MIGHTY LOVE
| The Spmners, Atlantic 50 7296

SKIN TIGHT
I | Oiio Players, Mercury SRM (705

{Phonogram )
ﬁ 1| 5

[r—
—
n

|10 | 10

3|6 |23

LET'S PUT IT ALL

TOGETHER
Stylistics, Aveo AV 63001

OPEN OUR EYES
Earth, Wind & Fire, Columbia KC
a2

SWEET EXDRCIST
Curts Mayfrald, Curtom CRS &0
{Buddah)

| STREET LADY
Denald Byrd, United Arists BW-LA
140§

THE PAYBACK
lames Brown, Potyder POZ-300T

LET ME IN YOUR LIFE
Aretha Frasklin, AMlanpdic 5D 7297

ANTHOLDGY
Marsa Gave, Molewn M9 79143

LOOKIN' FOR A

LOVE AGAIN
Bobby Womach, Usited Adists
UA-LATSS-6

IMAGINATION
Gladys Fnight! & The Pigs, Euddah
BDS 5141

17 | 18 | 11 | PURE SMOKEY
i | Smokey. Robinsan, Tamla TR-33151
(Mubown)

SUPER TAYLOR
Iehinnie Taylor, Stax ST5-5509
{Coluenbin)

ANTHOLOGY
Gladys Knighd & The Pigs, Motowmn.
MT9?

THAT NIGGER'S CRAZY
Richard Pryce, Partes PES-2404
(Stan)

+ "JUSTMENTS
Bill Withers, Sussex SRA BO32

IT'S BEEN A LONG TIME
Mew Birth, RCA APL 1 02835

INNERVISIONS
Stewie Wonder, Tamla T 326 L
[Woteawn

LIVIN' FOR YOU
Al Green, Hi ASHL-32082 (Londan)

EUPHRATES RIVER
Main Ingredient, RCA APLI-0335

12| 5 (29

13 (15 |17

14 II.E 11

15 | 7|22

|1E'Iﬂ 7

19 |21 |10 |

21 |12 |13

2% 38

23 |15 |47

24 | 78 | 28

75 24 | 19

DAMN RIGHT | AM

SOMEBODY
| Fred Weslay & The J87%, People PL
G602 (Pobydor)

THAT'S HOW LONE I'LL BE
LOVING YOU

Buney Sigler, Philadelphia

| . International K2 32850 (Columbia)

28 | 19 10 ANTHOLOGY
| | Smokey Robinzon & The Mimacles,
| Mstown M793 R3

¥y 41 22| BLUE MAGIC
| | Alen TO3R

30 | 34| 4| RAGS TO RUFUS
l | Redux Featuring CRaka Bhas,

|| 7

ABLC ABCK-BO9

35

37

45

al

a2

| |
| 53| 47| 3

a3

> Ep | mis wee

al system, ar Transmifted, im any form or by

FCOpIng r|=_~|:|'_\r-::||r'.|] or oth B eae
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& | Last Week

i
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17 | 24

35| 28

1 33

32| 43

42| 8

5111

s 3

45, 4

39, 4

54| 14

56 3

38| 8

TILE
Artisl, Label & Mumber
_!_I:I-i.'.'L Labe)

LIVE AT CAESAR'S PALACE
Diana Ross, Motown ME-B0151

THE DELLS V5. THE

DRAMATICS
The Dells, The Dramatics, Cadet CA
B00ET {Chess/ lanus)

LOVE IS THE MESSAGE
MFSH, Philadeiphia Intemational KZ
32707 (Columbia)

1990
Temptations, Gordy G-96EY]
{Mobown)

WAR OF THE GODS
Billy Paul, Philadeiphia Isternational
KZ 37409 {Columbia)

LET'S GET IT ON
Marvin Gaye, Tamla T
129 VI (Motown)

FINALLY GOT MYSELF

TOGETHER
Impressions, Curtom CRS 2019
{Buddah)

THE BLACKBYRDS
Fantasy F-3444

MEETING OF THE MINDS
Four Tops, Dwshili DS0-50 166

STONE GON'
Barry White, 2018 Cenfury T 423

j THE DELLS

Cadef CA 50046 {Chesss Janus)

SCRATCH
The Crusaders, Blue Thumb
HT5 6010

LIVE IN LONDON
¥ Jeys, Philadelpbiz International K2
32953 (Columbia)

BACK TO OAKLAND
Towet (f Power, Wamer Bros.
BS 2749

DRAMATICALLY YOURS
Rom Hanks And The Dramatics,
¥olt ¥D5-3501 {Colwmbma)

BLOOD BROTHER
Gene Radding, Haven 5T-9200
( Capibal)

MORE THAN BEFORE
Persuasions, ARM SP 3615

LIVE IN EUROPE
Bilfy Paul, Friladelphia Infernadionsd
K 37952 (Colurnbia)

| WANNA GET FUNKY
Albert Kimg, Stax 5T5 5505
{Columbaz)

' MATURAL FOUR

Cortom CRS 8600 (Buddah)

INNER SPECTRUM
Ace Spectium, Allaniic 50 7299

BLACKS AND BLUES
Bobks Humphrey, Bloe Wobe BN LA
142G (United Arsts)

COME A LITTLE CLOSER
Etfa lames, Chess CH 0029
{Chess/ Jamus)

BINGD
Whizpers, lamus A5 10061 {Chess
Janus)

SAVE THE CHILDREN
Mofosn MEBDD-R2

BEST THING THAT EVER

HAPPENED TO ME
Pemuaders, Mea 5D 7048

L us
| Macen, People PE 501 {Pobydor)

| KEEP IT IN THE FAMILY

| Leom Haywood, 20th Century T-440

| MARTHA REEVES

MCA 414

FOXY BROWN
Willie Hutch, Motcwn MG-B11 51

27
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Country TV Y2-Hour
Set From Opryland

NASHVILLE—A new half-hour
television syndication, already
placed in 150 markets, goes into pro-
duction at Opryland USA here in
late July. .

Produced by Show-Biz, Inc.,, the
show will feature country artists, and
will be hosted by Ralph Emery. It is
titled *Pop! Goes the Country.”

Markets already placed include
New York, San Francisco, Phila-

Payne Booked
In 20 U.K. Cities

NASHVILLE—Cinnamon  artist
Jimmy Payne, who made a brief tour
of England last spring, has been
booked back into a 20-city tour of
the United Kingdom in November.

Six more dates are lentatively set

Payne, who has the largest coun-
try music fan club in England, will
be brought over by promoter Larry
Adams.

The artist made a surprise visit as
a guest at the International Country
Music Festival at Wembley at Eas-
tertime at the conclusion of his last
Lour.

Narven Felts, also of Cinnamon,
taped an hour-long BBC show while
in England at that time, and may be
involved in a future tour himself.

delphia, Chicago, Houston, Atlanta,
Dctrunl Miami and Los Angeles.
Talent lined up so far includes Merle
Haggard, Jerry Reed, Tom T. Hall,
Lynn Anderson, Johnny Cash,
Diana Trask, Chet Atkins, Connie
Smith and Marty Robbins.

Executive producer of the show is
Bill Graham, chairman of Show-Biz,
and the producer is Reg Dunlap, the
company's executive vice president.
Bob Boatman is director. His credits
include specials with Peggy Flem-
ing, Herb Alpert, and John Wayne,
and a number of motion pictures.
He currently is director of “Hee
Haw.”

A live audience will be utilized at
Opryland, with sets designed by
Rene Lagler. Leading studio musi-
cians will be utilized from here.

The program is being placed as a
barter offering in selected markets
for Bayer Aspirin, Neo-Synephrine
and Fletcher's Castoria, through
their respective advertising agencies.
It is being sold by Show-Biz to sta-
tions in markets not being bartered.

Mrs. Jane Dowden, president of
Show-Biz, is acting as central coor-
dinator for contacts between tele-
vision stations and the Sterling Drug
advertising agencies placing the
show in specific markets,

Country Music

Earl Hall, Hart
Sue Buck Owens

BAKERSFIELD, Calif.—Two
lawsuits secking approximately
$420,000 have been filed in County
Court here against Buck Owens on
behalf of former producer Earl Hall
and artist Freddie Hart,

The first suit, filed by Hall, con-
tends that he made an oral agree-
ment with Owens in 1971 to produce
a specified number of records, and
that they sold in sufficient number
to bring him $75,000. Instead, he
claims, he received only $4,109 for
his work.

The second suit, filed by Hart,
charges breach of contract and fraud
in nine counts of action and claims
that he lost the rights to some of his
copyrights through Owens.

He is asking for $350,000 in dam-
ages.

FIRST 6 MONTHS

6th Label Joins Act
To Get ‘Rich’ Quick

NASHVILLE—A sixth label now
1s releasing Charlie Rich product in
the form of a budget product, thanks
to a lease arrangement from Shelby
Singleton.

Gusto Records, owned by Tommy
Hill, has an LP of Rich on the mar-
ket on its budget line Power Pak la-
bel, and plans to release another al-
bum within the next week. Rich,
who is under contract to CBS, also
has been released by RCA, Mercury,
Sun and Hi

Singleton acquired all of the old
Sun masters from Sam Phillips a few
years ago, and previously had re-
leased some vintage product of such
artists as Jerry Lee Lewis and
Johnny Cash,

Now he not only has leased all

Music Hall of Fame Gains
30% In Attendance Over’73

NASHVILLE—-Despite an early
year energy crisis which threatened
long-distance travel, attendance for
the first six months of this year at the
Country Music Hall of Fame is up
some 30 percent over a year ago.

The attendance figures have
climbed steadily since the structure

Barbi Benton, known to a great
extent by the company she keeps, 15
Playboys’ newest country artist. She
records here now under the super-
vision of Eddie Kilroy. ... On the
subject of beautiful women, Den-
ver's Bonnie Nelson is now handled
by the William Morris Agency, with
Bob Neal directing her fortunes. . ..
Andy Williams dropped into Nash-
ville for a few quick sessions with
Billy Sherrill. ... During August,
Capricorn will have a record num-
ber of album releases, including an
LP by Kenny O'Dell. . . . Denny Bar-
berio, who has played some of the
top clubs in the nation, has signed
with Sea Cruise Productions of St
Louis. ... The Crist Sisters, from
whom we haven’t heard in some
time, played Nashville last week and
moved on to Ohio. They are having
strong bookings. ... WMOQM in

Memphis 15 putting on its big golf
tourney July 7, with some of the big-

Nashville Scene

By BILL WILLIAMS

gest names in the business sched-
uled. That station’s Wayne Edwards,
a leading personality, was voted out-
standing radio and TV man in
Memphis by Memphis Music Inc.
Barbara Mandrell and manager
Bob Eubanks received the key to the
city of Las Vegas during her recent
guest appearance on the “Wayne
Mewton Special.” ... Congratula-
tions to Little Richie Johnson, who
celebrated 15 years in country mu-
sic, and heads his big promotion
firm in Belen, N.M. He notes that 26
of the songs he has promoted have
gone to the No. | position on the
chart, and 200 of them have hit the
top 10. ... Carl Perkins and his son
spent several days doing a movie for
the Tennessee Wildlife Resources
Agency. . . . Billy Thunderkloud and
the Chieftones are the second act to
go into the studios for Twentieth
Century since the label’s entry into
country music. A single and an al-

JEANNIE JOINS—Jeannie E Hllur has slgnu:l an exclusive booking agency
agreement with the William Morris Agency in Nashville, headed by Bob Neal

left, and Sonny Neal.

bum will be done. . . . Jean Valli, the
“new” artist for ABC, has quite a
track record. She set the original Jor-
danaires up on the Arthur Godfrey
Talent Scout show many years ago,
and was involved in the develop-
ment of the career of Frank Valli.
When a twister hit Grove, Okla.,
the show went on, thanks to Guy
Shannon, He gathered around can-
dles clustered near the piano, and

(Continued on page 32)

Gibson Sees

Guitars From
Nashville In 75

NASHVILLE—Gibson's new fac-
tory here will be in production dur-
ing the first part of next year.

Plans for construction of the $2
million plant were revealed by Les-
lie Propp. president of Norlin Music,
Inc., who said last week that “no
other place could be more fitting as
the home for Gibson guitars.”

The factory here will be an exten-
sion of a Kalamazoo, Mich., plant
which employs some 600 persons.

“In the longer term, this plant will
be the equivalent in size of that op-
eration,” he said. Calling it a “major
step in product development,” he
said the company would work with
individual artists for construction of
equipment, and would include in its
facility a small recording studio so
they can seek the sound they desire.

The plant will be constructed on a
25-acre. site, and contain 60,000
square feet of working space.

Calling 1t “the most modern guitar
plant ever built,” Propp noted that
temperature and humidity will be
controlled, and the structure will be
dust free.

Intended 1o appeal to the con-
sumet as well as the artist, the struc-
ture will have a gallery of antique in-
struments.

wwWw americanradiohistorv com

first opened, and far exceeded all
early anticipated figures.

With the heavy summer months
still ahead, 95,000 already have paid
their way into the Hall of Fame,
compared with 73,000 for the same
period a year ago. Director Bill Ivey
says that, on the basis of other pro-
jection, it can be estimated that this
year's total figure might exceed
350,000

Figures for attendance at the
“Grand Ole Opry” are up accord-
ingly, and all reserved seats are sold
out into the fall. In recent weeks, all
four weekend shows have been com-
plete sellouts. The show now ac-
commodates about 18,000 each
weekend, with single performances
on Friday night and Saturday after-
noon, and two shows on Saturday
night. The show thus grosses some
590,000 weekly. In addition, the
“Opry™ pives free afternoon week-
day ahr:-w:a o patrons of Opryland
USA, the music-theme amusement
park, which has also had a marked
attendance increase.

In addiuon to these plusses, the re-

cent Fan Fair brought to Nashville
the greatest convention gathering in
the city's history. There already are
estimates that next year's Fan Fair
may double this year's attendance
figures. This, in turn, has spurred the
building of new motels and hotels in
the city, two of them in the Music
Row area.

Charlie Rich masters to Hill, but has
set up a lease-distribution arranpge-
ment with him on masters by Cash,
Lewis, Rich, Carl Perkins, Jeannie
C. Riley and Harlow Wilcox. Miss
Riley and Wilcox previously were
under contract to Singleton for his
own labels, 585 and Plantation.

Hill says he is in the process of
putting together 10 albums and
about 20 apes for release in a short
period, all on Power Pak.

“When many of the majors an-
nounced they were pulling out of the
budget lines, I picked up on it,” Hill
adds. “This gives people the oppor-
tunity to buy the old tunes at a bar-
gain price. The LP's are priced in
most stores at $3.98,

Hill says he has done well with the
first Rich LP, and has expanded his
business so much that he has moved
into new headquarters near the
downtown area, with 28,000 square
feet of space.

He also has purchased some old
Jimmy Dorsey masters from Rusty
York in Cincinnati, who, Hill says,
bought them from Fraternity
Records.

In addition to the Sun product,
Hill has put together a number of
sonps by Wilma Lee and Stoney
Cooper in the country field, and 1s
negotiating for masters by Tex Wil-
liams and Kenny Price.

Singleton says that, in addition to
the lease of the Rich catalog to
Gusto, he has made deals involving
a record club and foreign sales,

[t was also learned that Singleton
tried to sell all of the Sun masters on
Rich to CBS, but vice president
Ronnie Bledsoe says the “price was
much too high.”

Rich recorded for a number of la-
bels over the years and had almost
faded into obscurity when Epic
signed him. Through the efforts of
producer Billy Sherrill and promo-
tion manager Bill Williams of Epic,
he rose quickly to the top with out-
standing material and a strong pro-
motional push. His surge of almost
unparalleled popularity has
prompted the releases by other la-

bels, and there are estimates that this
competing product has cost CBS
“millions of dollars.”

Sales of the budget-line Power
Pak albums alone are in excess of
25.000.

WS5M photo bjl' MEWIH Eartwrlght

DOT'S HOT—The winning Dot Records softball team from the Fan Fair tour-
nament. The group will play an exhibition later in the year in Oklahoma City
against the Conway Twitty team for charity.
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" Teddy Bear Song”
"Kid Stuft”

“Baby Doll”

&S now

SIANDING IN YOUR LINE”

HER NEWEST SMASH SINGLE
FROM COLUMBIA RECORDS #4-46053

BE LOOKING FOR ELEVEN GREAT NEW SIDES IN THE
BARBARA FAIRCHILD ALBUM “STANDING
IN YOUR LINE” TO BE SHIPPED JULY 22
- COLUMBIA RECORDS #I(C 33058

EXCLUSIVELY ON COLUMBIA HECOHDS
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" Country Music

Album Sales
At Fan Fair
Show Profit

NASHVILLE—Sales of albums at
Fan Fair this year nearly doubled
last year's total, and were triple the
figures of the previous year.

These sales facts were released by
Butch Carlock, president of Music
City One Stop, who contracted 1o
sell the albums during a 2%-day pe-
riod at the Municipal Auditorium,.
Under the arrangements, profits
were shared with the Country Music
Assn.

In the previous two years, the sales
showed a slight loss, due to the ex-
pense involved in space and pay to
personnel. However, the massive
crowd this year plus the “impulse”
buying created by the shows resulted
in a substantial profit,

Carlock says most of the LP’s sold
were of the “lesser known™ artists,
whose records frequently are not
available in retail outlets around the
nation. “This was particularly true
of the artists who appeared on the
show,” he says, “and | feel strongly
that record labels that did not have
artists represented were hurt by this,
It gave the fans the opportunity to
buy albums of many of the artists for
the first time.”

Repeatedly this has been a com-
plaint of fan club presidents: the
inability to find records of various
country artists in retail outlets
throughout the country.

National Gospel
Talent Agency
Adds Operations

NASHVILLE-Lou Hildreth,
owner of the Nashville Gospel Tal-
ent Agency, has expanded her oper-
ation with the addition of personnel
and artists,

Joining her growing firm are
Howard Hildreth, who will head all
of the publishing operations, the dis-
tribution of gospel sheet music, and
recordings. He also will be handling
some bookings: Fay Shedd, for-
merly with WWGM-AM, an all-
Gospel outlet, who becomes office
manager.

Ms. Hildreth. who has some 20
acts on her roster, has signed the
Sammy Hall Singers to a contract
with Heart Warming Records. They
are booked exclusively by her
agency. Hall. a well-known minister
to youth, brings his group from
Newport, Tenn,

She also has signed The Amigos,
formerly known as the Gallileans, of
Dallas, and already has booked
them into a string of fair dates for
the summer and fall.

She has placed Bob Wills and the
Inspirationals of Fort Worth for
their 6th appearance on the “Grand
Ole Gospel” show on Sunday nights.

Tommy Overstreet

Opens Art Gallery

NASHVILLE—Dot artist Tommy
Overstreet has opened an art gallery
here, hearing his name, in the Music
Row area.

The gallery features the graphic
works of Eddie Powell, who has
done such figures as Johnny Cash,
Merle Haggard, Bob Dylan, Roy
Clark, Mac Dawis, Barbara Man-
drell. Donna Fargo and others. The
gallery also offers a collection of art
ohjects and jewelry.
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An open letter
to Don Williams.

Dear Don,

Dot Records welcomes you! We're
delighted to have such a tremendous tal-
ent join our family. Your famous brand of
laid-back, down-to-earth country music
suits us mighty fine!

We still remember when you and the
Pozo-Seco Singers had that enormous
hit, “Time”, and you were shot to interna-
tional prominence. Your hometown of
Corpus Christi, Texas sure must have
been proud.

Since then, we've been watching
your long string of hits on JMI, and have
been impressed with your ability to sing,
write, and produce such fine material.
Above all, we love you for your style and
sincerity. Just like your many fans.

Don, we at Dot believe that your first
single for our label is the greatest. “I
Wouldn’t Want To Live If You Didn’t Love
Me” will be a giant record. We believe in
it, and we believe in you.

DOT RECORDS
Distrbuted by Famous Mysic Corporation
Book through:
“I Wouldn't Want To Live RIE=
[ ]
If You Didn't Love Me” L) Enterprises

Mashville, Tann, 37203
DOA-17516 1615] 327-3644
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Nashville

Scene

® Continned from page 28

kept on performing even though all
power went out. ... Under the guid-
ance of Eddie Fox, writers Laura Le
McBride, Pat Charles, Son Me-
Duffie and Louie Dunn have formed

Billboard
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companies, Caliente (BMI) and € | % (45
Shu-Fly (ASCAP). Both are being | £ | = |25
run h}r Ray MecClain who also is in = | = =5 TITLE—Artist, (sbel & Number (Datobuting |abell
. the ownership group. ... AS. Lun- I PO [ m— = S ' T
.~ i day, who manages Chuck Price, has I | 2 |16 | VERY SPECIAL LOVE SONGS—Charlie Rich, Epic KE 32531 (Cotembia)
. = —— i iew, o 2 | 1 |63 | BEHIND CLOSED DOORS-Charlie Rich,
LANE LISTENS—Nashville producer Buddy Killen listens to a playback with ~~Pcc" 1°re from his Belleview. Fla. ERCH SpcAR I )
Red Lane, former RCA artist, who has signed with Dial Records. Killen, execu- label .FHIE Click gwhi!i;' mm’ijﬂg ﬁ' 8 | 4 | IFYOU LOVE ME LET ME KNOW-0livia Newton-John, mca 411
‘Ili'::a HE prutir:; of Dial, plans to release a single on Lane, who is a writer for into his new fome. dl:ﬂp ped a refrig- 4 | 5 | 5 | THE BEST OF CHARLIE RICH—tpc KE 31533 (Columbia)
erator on his foot and is getting 5 | 3 |17 | THERE WON'T BE ANYMORE—Charlie Rich, Rca APL1 0433
around with the aid of a cane. ... ]
R I G I P " Bill Andersen also has a foot injury, 6 | & |7 HANG IN THERE GIRL—Freddie Hart, Capital 11296
Oya OSpe ernormance Ssl:lffmd "1;13 S‘E,ﬂhﬂﬂ, B G;:« 7 | 4 |10 | THIS TIME-Waylon Jennings, Rca arti o539
annon has been invited to take
g el ; 8 | 7 |21 | A LEGENDARY PERFORMER, Vol. 1-Elvis Presley, rca cruiosel
STOCKHOLM-The Samucl-  ated on the same Baltic Sea island ~ Part i next years Indianapolis 500 i lin |isomnn o
sons, who record for Heartwarming/ that is a home base for the Samuel- PR s . B SWELL THE RUSES=-Mac. Dawis;: fomtix Yo 204t
Impact, have just performed for sons' famous summer camp. h*""’}' l_?ﬁ""‘-‘- m; h"Eh{l:'I"u“ ‘lh'“g 10 (12 |26 | LET ME BE THERE—DOlivia Newton-John, mcA 356
e K : ] that's happened on rylan
SHEIALS By CHACAE el Al the camp, Gustal was able to Records hapa!]cut another sefsi;:m for 11 {11 115 | SPIDERS & SNAKES-Jim Statford, mam sease
Palace here. wilness what the Samuelsons were 2 e l:r;'.th-er relaaie. Tadv Row Ras 2 11 (17 | woutp Yo
According to an official of Carl doing with today’s young people of hier [Fwn s nibon h;md znd e v, Columba ,} #Hli“ WITH ME (in B Fieid:of Stone)—Tomya Tucker,
XVI Gustaf, the youngest monarch Sweden, and he gave them the per- i dv f P i %T )
in the world, this marks the first time sonal invitation to perform at the dl.l;ﬁur;zd}; EL?I;E;EZ:‘I;"I;N: t-li:: 13 |10 11 | GOOD TIMES—Eivis Presley, nca crii-m7s
Ig.:;pell:ézsw ever was presented at palace. . annual Colorado Country Music 14 | 9 |12 | HONKY TONK ANGEL—Conway Twitty, ca 406
paiace. Immediately after the concert, the Festival in Denver. He's been to just *1 20 | 5 | PURE LOVE—Ronnie Milsap, Rch aPL1 0500
The King originally became inter- Swedish group returned to Nashville about every one of the events. ... |
ested in gospel music within the con- for more recording sessions, and a The team of Bill Blaylock and Clay 16 |18 | B | MO CHARGE—Melba Montgomery, Eiektra 75073
fines of his own castle which is situ- tour of the U.S. Willis, along with Bill Sterling and 17 |19 (16 | THE ENTERTAINER-Roy Clark, Dot DOS 12001 (Fameus)
Jan Stark, all of JED International, s ; '
T TTFrTE - performed on all three luncheon * |2 | RN, SN, o
/ 1.-{ T- o R shows Ell.ll'il'lE. Fan Fair. It was greal ﬁ 23 1 RAGGED OLD FLAG-Johnny Cash, Cofumba Ke 32917 .
1 ' : exposure. . .. Marti Brown has fin- 2% | 3 | GREATEST HITS VOL Il-Loretta |
ished a new session for Atlantic. . .. ﬁ gl cilhoods
Jeannie C. Riley and her Red River * 21 | 3 | SMILE FOR ME=Lynn Anderson, Columbia NC 3794)
Symphony were the first entertainers |y (30 | 4 | FULLY REAUZED~Charle Rich, Mercuey 5427505 Phonogram)
e perform at the Forum Amphi- 3 116 s | KELLD LOVE ~Haak 8
theatre of the Worlds of Fun enter- b R
lainment complex in Kansas City, ﬁ- 3% | 3 | HOUSTON (I'm Comin' To See You)—Glen Campbell, captol 57 11293
Mo. Jeannie drew standing ovations s 12 |7 | 15 m wRONG=Sonny |
for both performances, with 8.000 N (T SO e
on hand. ... Carl Smith’s signing 2 |15 |8 | YOU'VE NEVER BEEN THIS FAR BEFORE/BABY'S GONE-
with Hickory Records ended a very Conway Twitty, wca 35
brief retirement, which he had an- | 21 |17 |16 | DON WILLIAMS, VOL. H—imi 4005
nounced after 24 years with Colum- |
bia 78 |21 |27 | BOBBY BARE SINGS LULLABYS, LEGENDS AND LIES—Bobby Bare,
The Betty Amos Show featuring !
the Nashville Kitty Kats has been ) K WUB IT IN~Bily Crash Craddoch, Ab: 8317
| p%a}ring"m Ipl.:-u;‘;;ed hl:aum;s. The sin& 30 {31 |6 | COUNTRY BOOTS—Boots Randolph, Mosument K2 37912 (Catumbia)
piece all girl show has beauty an | GRASS . : _
. "I\ 4 talent. Betty also is a novelist, and B8 E | s COUNTRI-Bauty, Buvis:&: Th: Naskvile Brsmn, o
" . her book “Wayward and Search-
« of Dot was signed by producer Phil- * - | 1 | SPOOKY LADY'S SIDESHOW—Xris Kristofterson, Monumest PZ 32914 (Columbia)
lip Browsing i guestin & new syndi- 34 |34 |26 | FOR THE PEOPLE IN THE LAST HARD TOWN—Tom T. Hall, Mercury
i ﬁuleld ::{tum;alt 11FIIT'L J“mﬁ?imll:["'“ 5 1687 (Peonogram)
/ ost. Also in the line-up: Kris Kris-
i tofferson and Rita Coolidge. . . . Nai ¥ I:;ﬁ ﬂ;ﬂﬁﬂgﬂgfﬁﬁmﬂﬂﬂﬂeﬁ Haggard
o Stuckey, with help from his wife, ; :
D g 3wy =T Ann, and relatives and friends, has 36 |25 |13 | SWEET COUNTRY-Charley Pride, ria api-0z17
DOT-TED LINE. Don Williams, center, concludes his first release for Dot~ Put out his own country cook book: | 37 3 | RED ROSE FROM THE BLUE SIDE OF TOWN/SOMEWHERE AROUND
Records. At left is Dot president Jim Foglesong, and at right, Larry Baunach, ... Tom Rea of WSHG-FM, - MIDNIGHT—George Morgan, Mch 42:
vice president. Georgetowrt, S.C., would like play- | 33 14 | LET'S GO ALL THE WAY TOMIGHT—Mel Tillis & Sherry Bryce,
lists from other stations. ... Louis With The Statesiders, McM se 4337
Owens, president of Roval Ameri-
cait Rl . plassing bl oro- | - | 1 | MAMA KERSHAW'S BOY—Doug Kershaw, wamer sres. g5 2783
motional push for Jacki Li, a new J 40 (Z8 |18 | MY THIRD ALBUM-Johnny Rodriguez, Mercury SAM 1699 {Phonopram)
artist. . . . Fireside’s engineer Al Gore . '
had throe: firsts last week, He engi- |41 (42 | & | LOUISIANA MAN—Dusty & Doug Kershaw, Hicksry HR 4506 (MGM)
neered demos for Jeannie C. Riley 42 43 |18 | JOLENE-Dolly Parton, Rca APL10473
and Conway Twitty, and then taped | 43 |29 |16 | THE BEST OF DANNY DAVIS & THE NASHVILLE BRASS —ca it ouzs
a wedding. ‘
The new Lonzo and Oscar album 44 |46 | 3 | LEAN IT ALL ON ME—Diana Trask, Dot 26022 (Fameus)
on GRC contains four songs pub- 45 (41 |13 | ANOTHER LONELY SONG—Tammy Wynette, o 12745 (Columbia)
lished by Hardtack Music, owned by " _
the House of Lﬂ'}'d. And the flirst 48 |10 THE BEST OF SUSAN RAYE—Cagitol 5T 11282
House of Loyd record release was 47 |48 | 2 | FOR THE LAST TIME—Bob Willis And His Texas Playboys, United
written by Ricci Mareno and Jerry " Aot U LACHROE
Gillespie. . .. Roy Clark and Diana 48 |50 |2 l WOMAN YOUR NAME IS MY SONG-Tommy Overstreet, oot 003
. Trask are now represented in public AL famin
relations by the Recht Harman 49 | = | 1 | 1-40 COUNTRY—Jerry Lee Lewis, Mercury SRMI-710 (Phonogram)
Vukas Creative Communications 3 |
firm in Los ﬁﬂgt‘flﬂﬁ. e blg show -“l = 1 IN MY LITTLE CORMNER OF THE WORLD—Marie D!-mund, MG W36 4944 |

L

R s

in Roanoke on July 25 includes Don
Gibson, Stonewall Jackson, Urel Al-
bert, Carl and Pearl Butler, Lois

VETERANS TOUR—The entire orignial Chuck Wagon Gang and Jimmie Davis
are shown with Herman Harper of the Don Light Talent agency, the latter of
whom set a ten-day tour for the artists. Left to right: Eddie Carter, Roy Car-
ter, Rose Karnes, Anna Gordon Davis, Davis, and Harper.

berg. . .. While playing a date in the
rain in Lavania, Ga., Loretta Lynn
brought in a packed house. Bul

when her bus was stuck in the mud,
she stood there for three hours and
signed autographs.

Johnson, Claude King, Bobby G.
Rice, Jim Mundy, Jack Blanchard
and Misty Morgan, and Eric Weiss-

www americanradiohistorv com
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In-Store Videocassette Unit Aids
Disk Firms In Promoting Product

® Continued from page |

Carl Walters, a local disk jockey on
K10I-AM-FM, incorporates a 19-
inch Panasonic color TV monitor,
JVC Ya-inch U-Matic videocassetie
recorder/player and stereo speakers,
enclosed in a ceiling-hung cabinet.

For approximately a $300 monthly
fee, a record company can rent the
system for a minimum 40 hours
playing time over the 30 days, A re-
peat switch in the unit facilitates
playback.

Store manager Stan Goman
waxes enthusiastic on what the pilot
system has done for store traffic, and
Russ Solomon, head of the three-
store Bay Area chain, has given his
okay for mstallation of units in the
other two stores if Walters can “sell”
the managers.

Basic drawback to further exten-
sion of the system to other outlets is
the high cost to a disk firm of master-
ing a videocassette for limited play.

RCA was able to use a clip from
the recent John Denver TV special
for a month-long adjunct to his re-
cent promotional campaign. Local
branch manager Charlie Rice says
the video exposure was most suc-
cessful as part of the campaign. Go-
man notes there was marked im-
provement of customer awareness of
the promotion, resulting in in-
creased unit sales,

Bill Perasso, WEA Northern Cali-
fornia branch manager, was enthu-
siastic enough over an earlier pro-
motion for a Warner Bros. Foghat
release that it will use Promo-Vision

?

Video

LENDING LIBRARY—First
Cassette Rack in existence, at Video
Center.

again for an upcoming campaign on
the "25th Anmiversary History of At-
lantic Jazz.” He believes in the sys-
tem as a viable promotion tool.

Conversely, a spokesman for Co-
lumbia, which tested the system
when it was first introduced in De-
cember, says he was not impressed
with the picture quality, and decided
not to use it.

Capitol is just winding up a
month-long stint for Kathy
McDonald, and spokesman Chuck
Inman says it is too early to analyze
results.

Video Center president Bob
Becher, with a financial back-
ground, says he has a loose commit-

Fleetwood Recording
In Video Tape Entry

By STEPHEN TRAIMAN

NEW YORK — Fleetwood Re-
cording, independent record pro-
moter and custom LP producer, in
Revere, Mass., has entered the video
tape/cassetle business with estab-
lishmentof Fleetwood Video Center.

Al the same time, another subsidi-

Ampex, Warner Inc.
Renew Tape Accord

REDWOQOD CITY, Calif.—
Warner Communications Inc. and
Ampex Music Division have re-
newed their 8-track and cassette re-
corded tape duplicating agreement.
The two-year agreement gives Am-
pex tape duplicating services for the
Warner/Elektra/Atlantic family of
recording labels. WEA will continue
to distribute the tape through their
branch sales network.

ary, Fleetwood Marketing, 15 pro-
ducing two custom LP’s on Hank
Aaron (for Magnavox) and Babe
Ruth {for the Babe Ruth League),
They also have developed a new
Mexible vinyl disk claimed 1o be
compatible with video disks.

The new video branch, headed by
Victor Mancini in Boston, under an
agreement with New England Mu-
tual Life Insurance Co., has become
the sales and marketing arm for that
firm’s New England Video Services
subsidiary,

Video facilities used belong to
New England Life, which needs
only about 20 percent of available
time for in-house videocassette pro-
duction. Fleetwood hopes to utilize
the so-called “down-time” to de-
velop a commercial market, starting

(Continued on page 36)

Channel Master Warranty
Boon to Dealer, Consumer

NEW YORK-—In line with a
growing trend to longer warranties,
Channel Master is going one better
for its 1975 line of 50 new consumer
electronics products—a four-month
over-the-counter exchange guaran-
tee.

Any unit that becomes defective
within 120 days—including home
stereo equipment—may be ex-
changed for a new one at no cost.
The dealer, in turn, will have the re-
turned unit replaced free by his dis-
tributor.

All dealer hassles over in-war-

ranty repairs are expected to be
climinated by the new program,
which marketing vice president
Martin Charles calls “the most com-
prehensive protection for dealers
and consumers the industry has of-
fered.”

Unveiling its new line at a June 26
press luncheon here, the Ellenville,
N.Y -based firm showed 2] new
products in the stereo field, bringing
the total to 26 excluding accessories
and combination packages.

They range from a stereo B-track

(Continwed on page 36)

ment from Walt Sargeant, head of
the seven-store Record Factory
chain, to install units there as soon as
enough manufacturers commit
themselves to a schedule.

Thus Walters is facing the usual
dilemma of the chicken/egg, trying
to sign up audio outlets and record
companies at the same time, each
waiting on the other.

Meanwhile, the 8-year-old Video
Center headed by founder and
chairman Alan Woods, also claims
the first consumer videocassetle
“lending library,” including existing
entertainment releases of films and
concerts, and their own videotapes
of local groups and some key rock
acts. Becher's brother, Paul, 1s pro-
duction manager for all live work,

Becher says they have about 100
customers to whom they supply ei-
ther a Panasonic or JVC video-
player. Each 3J0-minute % U-Matic
cassette, '-inch EIAJ cartridge or
open-reel videotape is $30 from the
library, set up in a 20-cassette rack.
Customers pay a 510 “transfer” fee
for each subsequent loan,

The Video Center also, according
to Becher, 15 involved in:

® A 35(0-sg.-fl. showroom in
Mill Valley, an affluent area with
many recording artists in residence.
They handle Panasonic and JVC
VTRs, and the new Sony Video Pro-
jector.

® Recording service for artists
who appear on televised rock shows,

® Producing broadcast TV com-
mercials for Santana’s world tour
(they also reportedly equipped the

Fuji Probes
Mart After
CPI Split

NEW YORK-—Fuji Photo Film
U.S.A. is studying the market for
blank audio tape and consumer-
width video tape in the US., follow-
ing the June 25 joint announcement
that Columbia Pictures Industries
would no longer distribute Fuji
broadcast videotape after June 30.

In Japan, parent Fuji Photo is an
important producer of blank cas-
settes, B-track cartridges and reel-to-
reel units, along with 2-inch broad-

(Continued on page 34)
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IN-STORE VIDEO—Prome-Vision unit at Tower Records in San Francisco

hangs above, from left, store manager Stan Goman, RCA district sales man-
ager Bill Graham, branch manager Charlie Rice, and Video Center talent co-

odinator Carl Walters.

group’s plane with a video system
and programming).

® Producing audition tapes of lo-
cal groups such as Shadowfax,
Miwch Woods and His Red Hot
Mama.

® Through Concert Close-Ups

(video projection) road company,
taping and projecting The Doobie
Brothers at Denver Coliseum for
promoter Barry Fey.

e Providing video services for
such business clients as Fairmont
Hotel, Wells Fargo Bank.

No Conflict Arises
In Tape, Disk—Nordin

SUNNYVALE, Calif.—The new
president and chief executive officer
of GRT Corp., Bert
D). Nordin, believes
that recording man-
ufacturers are bet-
ter off building a
reserve in their ac-
counting for re-
turned goods be-

e fore any sales are
WORRIN' ' lliea.

This 15 one of the moves he initi-
tated in turning around a company
he sees no longer identified exclu-
sively with tapes.

Nordin, 39, admits that he has
little or no profile in the recording
industry and that he has deliberately
stayed in the background during his
gradual takeover of the company on
a day-to-day basis. Founder and
now board chairman Allan J. Bay-
ley, 42, is thus involved in broader
aspects of over-all management.

While Nordin notes he has been
involved in entertainment, he also
speaks of the experienced staff both
here at corporate headquarters and
at subsidiary operations, Nordin has
reporting directly to him Tom Bo-

(Continued on page 34)

GRT Sets Broadened Software
Thrust for Classical, Country

SUNNYVALE, Calif.-GRT
Corp.’s music tapes division will in-
troduce its first ever line of classical
music on 8-track tapes as part of the
firm’s dramatically broadened mar-
keting thrust, says Bert Nordin, pres-
ident and chief executive officer.

Other recent GRT moves:

® Accounting procedure alloca-
tion before shipping of estimated re-
turns, a move Nordin initiated be-
cause of his long experience in
accounting and believed to be un-
precedented in the tape business;

® Recycling of plastic parts used
in the cartridge—bases, covers, core
platforms, pinch rollers and some-

times even the pressure pad, as part
of a technological/production step-

www americanradiohistorv com

By EARL PAIGE

up under Stewart Smith, engineer-
INg Manager;

® Use of coupon advertisements
appealing to dealers in an unusual
switch from such a long-established
censumer coupon/ad approach and
aimed at what advertising and sales
promotion director Jack Woodman
hopes will be the end of wasted
money for point of purchase mate-
rial that gathers dust in warechouses;

® Re-emphasis on marketing a
line of blank tape in a direct co-op
brand identity program with 3M.

® Determined push on custom
duplication with what custom prod-
uct division manager Dave Travis
says is going to involve a national
advertising campaign in trade and
consumer magazines (the first such

is in the current PSA in-flight issue);

® Continued direct marketing
under new manager of direct mar-
keung Jim Levy, who is pushing
through a [2-piece Bible package
and a deluxe seven-piece Lawrence
Welk set;

e More attention to concept
packages such as a country music set
from various licensee labels with
promotions for distributor incen-
tives such as the recent one offering
six live horses;

® Sophistication in shipments so
that computer and hand-handling
can be combined (a yellow tag, for
example, allows for an in-by-10 a.m,

out-by-3 p.m. hand-handled ship-
(Continued on page 36)
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Japanese Innovations

Center on Cassette

By HIDEO EGUCHI

TOKYO—Believe it or not, the one thing in common to Japanese innova-
tions in audio, video and tape recording in the past year or so has been the
cassette. Not the Sony videocassette, or the EVR film *“‘cassette,” but the Philips
compact casselle.

Perhaps the most sensational Japanese development to date is the Hi-
tachi CPRS (cassette picture recording system), scheduled for marketing in Ja-
pan next October at 440,000 yen, or $§1,571.43 at the Bank of Japan's “inter-
vention” rate of 280 yen to the dollar. This audio-visual system comprises a
desktop unit, the model CP-1000, to record up to 240 still color pictures on a
C-120 compact cassette, and a color TV camera of synchronized field sequen-
tial, single tube type, for reproduction on a color TV receiver (NTSC stand-
ard). The CP-1000 also records stereo sound for playback over a pair of speak-
ers. Hitachi calls its CP-1000/"box™ camera combination the simplified

tem.

A so-called package system, whose marketing date and list price has not

'been disclosed, comprises a studio-type color TV camera on tripod, FSS (fly-

ing spot scanner) unit, CPRS master recorder and separate compact cassette
player. Both systems have been developed by the Consumer Products Re-
search Center of Hitachi, Lid. The “simplified system" was demonstrated at
the Hitachi Technical Exhibition, Oct. 23-27, 1973,

This four-track system uses the two upper tracks ol a compact cassette for
the pictures, the lower two tracks for stereo sound, thus recording/playback
time is specified by Hitachi as 30 minutes for a C-60 blank. Therefore, this
“one side” cassette system differs from the color picture cassette player devel-
oped by Matsushita Panasonic in technical cooperation with N.V. Philips. This
desktop player reproduces up to 1,000 frames recorded in the "open lanes™ be-
tween the four audio tracks of a C-60 blank. Therefore it is fully compatible
with a cassette tape recorder or stereo cassette deck. The player, but not the
recording system, was demonstrated at the "72 Matsushita Engineering Exhibi-
tion, a year before the Hitachi CPRS, but no marketing date or list price has
been announced to date. Obviously this will only come about when Philips de-
cides to market its eight-channel compact cassette tape recording head. No
Japanese manufacturer, apparently, has been able to produce a head of equal
or better specifications. {Continued on page 36)

Lear Jet’s Seger Looks to
Car Stereo Mass Market

By BOB KIRSCH

CHICAGO-General line expan-
sion, a push toward the mass mer-
chant, new merchandising and ad-
vertising campaigns and the
conclusion of an extensive study of
the car stereo market are some of the
prime factors behind the biggest “all
around™ product push yet for Lear
Jet Stereo, Inc.

“Wherever car stereo is being sold
today, there is a marked expansion,”
says Lear Jet vice president Fred Se-
ger. “There are, however, two main
avenues through which we are
seeing the product move—the mass
merchant and the installer.

“The growth of the market in gen-
eral is so strong,” Seger continues,
“that it even cul Ihmugh the recent
economic softening. Despite car
sales dropping at the beginning of
the year, car stereo sales were up for
the first two months of 1974,

“One of the main reasons behind
this,” Seger adds. “is the mass mer-
chandiser. He is more interested in
sound in general and he's finally
starting to genuinely merchandise
car stereo from a quality point of
view. | think the days of the price
point only sales are pretty much
over.

Seger feels there 18 no reason to
throw price at the public any more,
because they want features and ben-

efits and are willing to pay a reason-
able price. “This is one of the prime
changes in the car stereo market,”
5ays Seger.

“Car stereo is now an item for
both the retailer and the consumer,
not an afterthought,” adds Seger,
“This is one of the reasons we are
launching such a large push at the
mass market

"We looked to see where car
stereo was being sold and tried to
figure out where the natural growth
would be. Last year we did a $30,000
field survey which indicated to us
that the mass merchant was really
the prime answer to both these ques-
Lons,

“We also found, through a war-
ranty card return study, that 83 per-
cent of our buyers were males be-
tween |8 and 34 and that 69 percent
of the products were being installed
somewhere else other than the outlet
in which they were purchased, indi-
cating that in many cases the con-
sumer was doing it himself,

*80,” asks Seger, “why did we de-
cide to push so hard at the mass mer-
chant? One reason is that the dealer
obviously does not have to be overly
concerned about installing the prod-
uct himself, something which held
back many retailers from carrying

(Comtinuwed on pape 36)
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Tape

Duplicator

By ANNE DUSTON

Watergate tape erasures would
not have been apparent if the
Rangertone bulk erasure had been
used, Marti Colasurdo, chiel engi-
neer with Amega Research Corp.,
Newark, N.J., claims. The firm man-
ufactures a “bread-box size” manual
erasure that can handle tape up to
one inch.

The firm also manufactures high
speed duplicators and winders un-
der the Rangertone label. “The mar-
ket has definitely decreased with the
economy, although colleges con-
tinue to be big buyers for dupli-
cation of open reel classical music
tapes,” Colasurdo said.

* Kk k

The National Audio-Visual Asso-
ciation convention has been an-
nounced for January 9-13 in Las
Vegas, with exhibits scheduled for
January 11-13,

The 1974-75 Audio-Visual Equip-
ment Directory, with specifications,
prices and accessories from 383
manufacturers of A-V equipment, is
now available for $12.50 each, for
members, or 835 for non-members.

Also available is an A-V Buyers
Guide to assist in selection and use
of A-V equipment, at $2.50, from
NAVA, 3150 Spring St., Fairfax,
Va,, 22030 (703) 273-7200.

* * b

The video disk looms as the solu-
tion to circumvent the high cost of
video magnetic tape equipment and
technology, Joseph Markin, man-
ager-display systems for Zenith Ra-
dio Corporation, remarked as chair-
man of the video disk technology
session at the SID Symposium in
Chicago in May,

He .described the video disk as
similar to the phonograph record,
but with information at densities
over 100 umes that of long-play
records, in grooves only a few mi-
crometers apart, compared to 100
micrometers of a 20-30 minute audio
disk.

The three systems developed to
achieve this record and playback
density include two contact methods
and one which uses a light beam 1o
readout mformation, and is non-
contacting, he said.

For video disk systems 1o become
commercially viable. he said, they
must be standardized, and costs of
program malterial must be low
enough to attract a mass market.

Dave McClurg photo

NOW WATCH-—Otari Corp.'s Brian
Trankle (right) points out aspects of
his firm's cassette duplicator to
Donald Smith, marketing director,
Scully/Metrotech, during Otari's
opening of its new San Carlos, Calif.
headquarters for the American sub-
sidiary.
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KRACO's new in-dash AM-FM multi-
plex pushbutton radio and B-track
player features 30 Watts music
power, built in audio frequency con-
trol and adjustable shafts. Model
KID-570A sells, for $159.95.

Car Stereo

CAR quadrasonic will be dictated by
the consumer and Car Tapes Inc.
president James LeVitus says it may
go matrix. This unit though is dis-
crete model BB77 at $129.95.

THEFT proof feature of Car Tapes Inc.’s 8300 "Invis-A-Dak’' is unit's hard to
define appearance under the dash when not in use (at right). Suggested re-
tail: $69.95. Other features include slide volumer-tone-balance controls, mdh
vidual program lights, external head adjustment, head cleaner.

IN-DASH rush of manufacturers at this year's Summer CES found much em-
phasis on small chassis. Here is Import's 608 (6 29/32x5%x1%). Price:

$109.45,

No Conflict Arises
In Tape, Disk—Nordin

® Continued [rom page 33

netti, president of GRT Music
Tapes; Marv Schlachter, president
of Chess/Janus, a primarily disk la-
bel acquired in 1969: Dick Heard,
manager of GRT Records, a primar-
ily country-oriented label that has
shot into prominence in a short time:
Dave Campbell, vice president of fi-
nance.

Nordin sees no real distinction be-
tween disks and tapes. He views mu-
sic as an end product and hypothe-
sizes that the consumer wants milk
and is not hung up on whether it's in
a bottle, can or plastic container,
“Who knows but what music will be
available in a little silicon chip.” he
says.

As for GRT's role in a more suc-
cessful label effort and that effect on
attracting duplicating hicensees, he
says, “l r.tu not see any confhct. First
of all, our own labe] product does
not enjoy any preferential treatment
in duplicting. Secondly, our strong
depth of experience in marketing
makes us valuable to labels we du-
plicate for.”

“We're .jIJ‘.'i-l kidding outselves,”
says Nordin, “if we do not take into
account a reserve for returned mer-
chandise before reporting sales.”
This is a principle he learned at Ar-
thur Andersen & Co. where he
worked nine years in putting to-
gether major acquisitions. Nordin 18
a certified CPA. All sales are thus re-
ported less a 25 percent return re-
Serve.

His chief rﬁpﬂnuhllm at Ander-
sen wis engineering acquisitions
and finance mancuvers involving
the Atlanta Braves, Atlanta Hawks
and Atlanta Symphony orchestra.

Moreover, his job immediately
prior to joining GRT was also enter-
tainment-oriented. He was with
Boise Cascade involved in second-
home subdivisions as Southwest
Recreation Communities Division
general manager.

He 15 most proud of the fast suc-
cess of GRT Records under Dick
Heard, who in three months has
taken the label from zero to three
chart positions and to signing Jan
Howard and Stonewall Jackson. *1
grew up in the South and have al-
ways had a feel for country music,”
says Nordin.

Fuji Probes
Mart After
CPI Split

® Continued from puage 33

cast videotape and the smaller ', %
and l-inch videoplaver widths.

Columbia had served as exclusive
LS, distributor of Fuji videotape
through its Coltape division, which
now will be discontinued. All per-
sonnel, including John Dale, vice
president and peneral manager, will
move to the videotape division of
Fuji and assume direct sales respon-
sibility for the entire broadcast
videotape line.

Dale is working with other Fuji
executives on a new marketing plan
that will utihze recently expanded
distribution and warehousing facil-
ities here and in Los Angeles now
used for other photographic _prod-
ucts distributed directly in the LLS,
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TOK honored six rep firms at a pre-CES din-
ner in Chicago for outstanding sales achieve
ment. General manager Shohei Tokuda
presented plaques to RA. Albrecht Co., Roches.
ter, Mich.; Carduner Sales, Williston Park, N.Y.
Joseph Belusko Sales, Portland, Ore.; Len Haas
Ca., Inc., North Miami; Marsey Sales, Inc., Roch-
ester, N.Y., and McFadden Sales, Inc., Colum-
bus, Ohio.

* * *

Don Sanders Associates, electronics rep in
Jackson Heights, N.Y., has added Leo Dreyfus to
their staff to cover the New Jersey area for the
recently acquired Clarion car stereo line.

] * ]

Scotching a rumor that Panasonic is going
factory direct, Ray Gates, vice president, con-
sumer products division, says the firm will only
drop a few of its sales reps in some areas of the
U.S. and Canada as of Jan. 1. Verbal extensions
of present contracts were given to some reps af-
ter a recent sales meeting, and areas where they
will be dropped will be covered by factory ware-
houses, from 1975 on.

* b i

Art Schwartz will be devoting more time to
his Los Angeles-based Marketing/Association
Services, Inc., after resigning as executive direc-
tor of Associated Volume Buyers, 80-member
appliance-TV buying group. He continues as ex
ecutive director of EIASC, Electrical Industries
Assn. of Southern California. -

& * w

BASF's National Sales Rep of the Year award
was presented al the annual sales meeting in
Chicago during the recent CES to Edward Fire-
stone of Firestone Associates by vice president
Tom Dempsey. Firm has been with BASF for five
years, expanding from Florida to cover Georgia,
Alabama, Mississippi, Tennessee and the Caro-
linas. About 130 reps attended the meeting.

* * ok

Plessy Inc., which is now marketing its Gar-

SuperscopeBows
New Tape Deck

LOS ANGELES — Superscope
Inc. has bowed the Sony TC-756, a
three-motor reel-to-reel tape deck
designed for professional or “audio-
phile” recordist.

The unit features 10%-inch reel
capacity and speeds of 15 and 7%
ips. Other features include total
mechanism shut-off, record equal-
1zation and a four-digit tape
counter. The unit is priced at
§799.95.

Also new from Superscope is the
TC-42 miniature cassette. The bat-
tery operated unit features fast
cueing, locking rewind and record
level/battery strength indicator.
Priced at £119.95, the model comes
with carrying case, earphone, patch
cord, for *AA" batteries and a Sony
blank cassette tape.

rard line of automatic and manual tumtables,
has announced completion of its national sales
rep organization. Reps, headquarters, and cov-
erage: Alpha Marketing Services, Atlanta:
Southwestern States; Associated Electronics
Reps Inc., King of Prussia, PA: Eastern Pennsyl

RepRap

vania; Daymark Industries Inc, Van Nuys:
Southemn California; Bud Ente Sales Co., Newton
Center, Mass.: New England; Fisher Technical
Sales, Minneapolis: Minnesota, North & South
Dakota; ). A. Gedney Co., Denver: Rocky Moun-
tain States; KSW Associates, Kansas City, Mo.:

lowa, Kansas, Mississippi; McFadden Sales Inc.,
Columbus: Ohio & Indiana; Miller & Associates
Inc., Dallas: Texas; Flora Ohman Inc., Detroit;
Michigan; Pacific N.W. Marketing Inc., Bellevue,
Wash.. Pacific Northwest: Paston-Hunter Co.
Inc., Syracuse, Upstate N.Y., RPM Sales Inc.,

New York: Metropaolitan N.Y.; Irving W. Rose As-
sociates, Skokie: [llinois; Rowssil Associates Inc.,
Kensington, Md.. Capitol District; Paul Seaman
Inc., Oakland: Northern California; Unirep Inc.,
Fort Lauderdale: Florida; Joel Wolfson Co., Pitts-
burgh: Western Pennsylvania and Virginia.

Swiss Performance

Electro Sound's new ES-505
series recorder/reproducers
have a heritage of classic
design and precision
performance. They've been
engineered specifically for
broadcasters, recording
studios, and other
professional users.

European or American—

no other machine has more
significant “Operator
Engineered’’ features.
Disappearing headgate, built-
in audio oscillator, optical
motion sensing, continuous
bias monitor, differential disc
brakes, optional edit third
reel, fully lighted controls
and much more .

The ES-505 is available in
Va" or V2" versions, with one,
two or four channels of
electronics in console,
portable or unmounted
configurations.

Performance specs—we
match or beat the best!
And at American prices.

The Family

The ES-505

The ES-6000

We Repeat

Electro Sound builds
professional, high speed audio
tape duplicating systems.
The ES-6000 is our 240 ips
version. Long lasting,
versatile hardware.

We're noted for sophisticated
state-of-the-art designs that
produce a finished tape of
unquestioned high quality.
That's what pays off in
operating profits for our
customers.

And Electro Sound is the
only single source for
duplicators, loading racks, QC
reproducers, mastering
devices, cartridge and
cassette winders and splicers.

Whether you duplicate

retail music, broadcast
syndications, or ''spoken
word'' cassettes, we have a
system for you. After all, the
giants who pioneered the
pre-recorded tape industry,
as well as those just joining it,
are using Electro Sound
systems in 30 countries.
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ELECTRO SOUND’

International Distribulion By:

AUDIOMATIC CORPORATION

1280 Avenue of the Americas, New York, NY 10019
(212) 582-4870, Cable: AUDIOMATIC. Telex: 12-6419
European Office and Showroom

4, rue Ficatier, 92400 Courbevoie, France (Paris).
333.30.90. Cable: AUDIOMATIC. Telex: 62282

ELECTRO SOUND, INC.

725 Kifer Road, Sunnyvale, CA 94086
(408) 245-6600 Telex: 34-6324 LECTROSND SUVL

NUMARK Electronic's presidént
Harry Kotovsky's point is that his
headphones are comfortable in any
position. Bob Sheingold of Peerless

Vidtronic (left) seems to agree.
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Fleetwood Recording
In Video Tape Entry

® Continued from page 33

with training and educational tapes,
eventually moving into the con-
sumer entertainment market.

The video activity will be ex-
tended to New York. where Fleet-
wood executive vice president Glen
Weisen heads the Fleetwood Mar-
keting action. As he explains, the
videocassette and disk are natural
adjuncts to the firm’s Microsonic
audio process (Billboard, Dec. 8,
1973) that involves concentration of
grooves so that a 12-inch disk ac-
commodates 45 minutes per side.

Now the company has come up
with a flexible vinyl disk compatible
with optical video disk systems like
Teldec, Wesen says. They recently
pressed 500,000 copies of a 7-inch
flexible disk that was bound into the
New York Yankees Yearbook, with
32 minutes of audio equivalent to a
12-inch LP.

Two current projects that Wesen
i5 producing are a custom album

for Magnavox on Hank Aaron, the
firm’s spokesman who is on a five-

year 31 million contract, and a Babe
Ruth Commemorative LP for the
Babe Ruth League.

He is most enthused about the lat-
ter, which will start with Babe’s fare-
well speech in Yankee Stadium,
then reconstruct his career including
some recently discovered NBC tapes
of Ruth commentary at the height of
his fame. A honky tonk music back-
ground 1s another feature.

Wesen notes that sports 1s a big
seller in the first videocassettes now
out, and he expects the firm's activ-
ity in the LF area to put in a pood
spot to produce some of the first con-
sumer videocasseties and video disks
in the not too distant future.

The new Fleetwood Video Center,
a personal project of president Vince
Grarusso, will give the company
some valuable opportunities for fur-
ther experimentation in the new
video media. Initially they will be
transferring existing ':-inch pack-
ages o %- or l-inch, and also will
provide videocassette duplication
service,

Lear Jet’'s Seger Looks to
Car Stereo Mass Market

® Continued from page 34

car stereo in the past. We feel more
are beginning to realize this, because
our study also showed that some 63
percent of the product was being
sold through the mass merchant.

“Okay,” says Seger, “we have the
information. What do we do with it?
The first thing was to plan a com-
plete program for the mass mer-
chant, including the proper product
mix for a particular account, the
right ad program, proper price
points and proper display.

“First, you must realize that car

TOP QUALITY
C-OCASSETTES

HARD STYRENE WINDOW
STAINLESS STEEL LUBRICATED PINS
ACETAL HUBS AMD ROLLERS
GRAPHITE COATED MYLAR LINERS
ALLOY HEAD SHIELD
DUPLICATOR QUALITY

BUY DIRECT FROM
MANUFACTURER
FOR LOWEST PRICES

Box 825
Billboard

1515 Broadway, New York, N.Y 10036

do you

need B-track lubricated tape,
cassette tape, G-0's or loaded
cassettes’

Get in touch with EMPIRE

MAGNETIC INDUSTRIES
— the one stop for all your

duplication or blank loading
requirements at LOWEST
PRICES.

H. MANN

EMPIRE MAGNETIC INDUSTRIES
545 Allen Rd., Woodmere, N.Y . 115898
Phone (5161 420-855H
Flonda—Flagler Piaza Bidg
4100 W. Flager Sireat

Phone {305) 448-9038
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stereo is often bought by the con-
sumer rather than being sold to
him,” says Seger. "In other words, a
salesperson does not really have to
go through a selling job. In many
mass outlets this 1s impossible any-
way, simply because of store layout
and the number of departments an
individual is responsible for. So, we
repackaged speakers and stereos
and worked up our displays so that
they were actually the salesmen.

“We made certain our displays
don't take up a great deal of space,
because the mass merchant is gener-
ally thinking of what he can do per
square foot. We made the features
more prominent—both on the units
themselves and on tags on the unit so
a consumer can see exactly what he's
betting.

“There are other points to con-
sider, t00,” adds Seger. "Some
stores, most in fact, don’t need the
entire line. We encourage selective
merchandising and one reason we
have a lot more models than ever be-
fore is so we can hit a broad spec-
trum.

“We look at the physical layout of
a store and recommend the best way
to merchandise the product, such as
display, promotion, point of pur-
chase point and ad support.
Directly, or through our reps, we will
train dealers to handle our product.

“For example, we recently
brought the managers of a 37 store
chain in Minneapolis to Tucson for
a series of seminars. At these semi-
nars we explain program promotion,
ads for a particular circumstance use
of radio spots and how 1o use co-op
aids. Before the product is even in
the store, we've showed them exactly
what we have and how to handle it.”

Seger feels the entire industry has
been remiss in merchandising car
stereo, and says his firm is no excep-
tion. Now, however, he feels the en-
lire industry is changing.

“We want to capture the mass
merchant and we're making no
bones about it,” he says. “And by the
mass merchant, we mean the record
and tape store, the discount house,
the chain store, the auto store, any-
one doing big volume.”

Lear's sales are up 122 percent
over last year, Seger claims, and he
feels their in-dash 8-track sales will
double this year.

lape/Audio/Video

GRT’s Aim:
Classics In
Cartridges

SUNNYVALE, Calif.—Longer
length 8-track cartridges, the config-
uration’s popularity and tech-
nological advances in both software
and hardware make it feasible for
the first time to market a line of clas-
sical music on cartridges, which is
exactly the aim of GRT music tapes’
Herb Hershfield. He believes this 15
the way to tap the mass market that
exists for classical music.

Marketing vice president and a
former timpanist  himself,
Hershfield says GRT will launch the
line from repertoire available on la-
bels 1t has duplicating contracts
with—i.e.,, Vanguard and West-
minster. He begs off revealing many
details because the program is so
new,

He wants to keep the packaging
cost down and concentrate on train-
ing people in stores Lo present classi-
cal music. In the latter case, GRT
under Jack Woodman, advertising
and sales promotion director, has al-
ready initiated a radically different
program whereby dealers tear off
and mail in coupons relating to a
gamul of merchandising aids. The
classics line can likewise be pro-
moted, Hershfield points out.

As for repertoire, he says, “We
can't depend on other companies to
be cute—i.e., bringing out “The Best
of Chopin’ or *37 Themes’ on this
and that composer—we will select
and duplicate what we feel there s a
potential consumer demand for.”

Will it be warhorse repertoire? He
says it will range from warhorse o
really offbeat utles 1if they seem ap-
propriate. “Who needs another
Beethoven 5th?" he asks, then an-
swers® “the collector of Beethoven
Sths. He has disk versions and cer-
tainly will want 8-track versions.”

As for fidelity on B-track,
Hershfield says he is not overly con-
cerned that audiophile magazines
such as High Fidelity have still 1o
conduct a test on B-track players or
in that way acknowledge their exist-
ence,

“1 think it's a mistake to believe
that the recording has to duplicate
the concert hall performance. | think
rather that it should assimilate for us
the sound we associate with the live
performance experience.

“] want to be reminded of some-

- thing I've heard in concert and yet ]

think I'm as much of a purest as any-
body when it comes to fidelity.”

As for classical music generally,
he says, “It's not being nurtured.
Certainly the symphony orchestras
and civic groups are not doing it
The symphony and opera have be-
come social events—they are sold out
and yet half the seats are empty be-
cause of false patronage.”

GRT Sets
Thrust for

® Continwed from page 33

ment bypassing the normal 48-hour
cycle computer system).

e Custom distribution such as
currently with Brookville Marketing
whereby TV marketed packages will
be serviced via GRT's 170 distribu-
tor network broken into six regions
and covered by 12 factory-salaried
sales reps.

In wide-ranging interviews here,
stall personnel indicate continued
aggressive pushing on releasing
more guadrasonic product. In the
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Japanese Innovations

Center on
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Prototypes of 4-channel compact
cassette decks have already been
demonstrated by Matsushita Pana-
sonic, the Victor Co. of Japan (JVC)
and Arwa, while Hitachi disclosed
early last year that its unit would be
marketed “shortly.” Commercial
models should appear this fall.
Arwa demonstrated the prototype of
a 4-channel “cassette” deck that uses
BASF “Unisette” '4-inch data com-
munications tpae of 17, 3% and 7%
inches per second (Billboard, June
22).

Within the past few vears, follow-
ing the introduction of low noise/
high output cassette tapes, Japanese
manufacturers have marketed stereo
cassette decks claimed to be on a par
with open-reel units in the same
price range. At the 21st All Japan
Audio Fair, Nov. 8-12, 1972, the
Nakamichi Zeta 1000 was demon-
strated at a master dubbing contest
(sponsored by Fuji Film, manufac-
turer of blank tape). This three-
head, two-motor unil went on sale
here in February 1973 at 218,000
yen (3778.57) retail, followed by the
model 700 in June at 138,000 yen
($492.86). Both models are of verti-
cal type. as opposed to the cofiven-
tional horizontal type. Other “high
fidelity™ stereo cassette tape decks in
Japan include the Hitachi D-4500 at
200,000 yen ($714.29), the Sony TC-
6150SD at 128,000 yen ($457.14),
the Technics (Matsushita Pana-
sonic) RS-279U (price quoted) and
the Otto (Sanyo) RD-4600D at
8.800 yen ($317.86) list.

All of the new Sony stereo cassette
decks have provisions for using the
manufacturer’s *“Duad”™ ferri-
chrome tape which, as its name sug-
gests, i5 formulated to produce less

Cassette

distortion at high input and more
dynamic range in playback besides
approaching the high frequency
range of chromium dioxide tape.
Meanwhile, TDK i1s urging Japanese
consumers to use its ED line of low
noise, high output cassettes instead
of the manufacturer’s KR (chro-
mium dioxide) blanks. Japanese
brands competitive with Sony and
TDK include Fuji Film, Hitachi
Maxell and Nippon Columbia.

Among other Japanese innova-
tions in 1973 was the Hitachi TSC-
8800 cassette recorder with playback
speed contrel/audio frequency con-
verter. It 1s scheduled for marketing
in Japan very soon at some 120,000
ven or $428.57 retail.

In conventional models, if the
tape 15 speeded up, @ man's voice
will sound high-pitched like a
woman's, conversely a woman’s
voice becomes low-pitched when the
tape is slowed down, and unintelli-
gible. But the TSC-8800 has a speed
ratio selector and a delta convertor
to keep the playback frequency the
same as it was recorded. These fea-
tures make possible confirmation of
recorded compositions at high speed
or checking the lyrics of a song, for
example, at slow speed.

Demonstrated in the U.S. last year
was the Sharp RT-480 with auto-
matic program finder (APF) and mi-
cro crystal fernite (MCF) head. This
stereo cassette deck was marketed
here May 30 at 52,800 yen ($188.57)
list. Current retail price: 59,800 yen
($213.57) Like most other units from
Japan, it has a built-in Dolby noise
reduction system. Of the Japanese
manufacturers, only JVC uses its
own. lis system, called ANRS (auto-
matic noise reduction system) is
claimed to be compatible with Dol-
byized music cassette tapes.

Channel Master Warranty
Boon to Dealer, Consumer

® Continuwed from page 33

cartridge playback deck at $49.95 1o
a deluxe system with an AM/FM
stereo receiver (20 watts Rms), built-
in B-track player/recorder and
record changer, and air suspension
speakers at $349.95.

In the audio market, Channel
Master's most significant entry to
date 15 Model 6622, a stereo cassette
play/record deck with Dolby noise
reduction system, memory rewind,
autornatic shutoff of amplifier and
maotor when the tape ends, and chro-
mium dioxide tape selector switch,
at a suggested retail price of $219.95.

Eight new radios and casselte and
B-track players were introduced in

forefront of this is the efforts of Tom
Bonetti, president of the music tapes
division, who works principally on
licensing deals,

White Sonner, music tapes gen-
eral manager, says also that quadra-
sonic is building steadily. “We’'ll
keep chicken and egging it,” he says,
in reference to constant complaints
that not enough hardware is in the
marketplace. “If it's a popular
enough artist we will release in
quad.”

The differences between market-
ing tapes and disks continue to be
dramatic, says Herb Hershfield,

the aute field, bringing the full line
to 23 models, plus auto speakers and
other accessories.

Channel Master also showed
three poriable phonographs with
Am radios for the youth market.

Noting that in the last year the
company has increased its engineer-
ing and factory staff by more than 50
percent to over 1,000 people,
Charles emphasized Channel Mas-
ler's strong commitment to the n-
dustry.

“This record array of new prod-
ucts, backed by such an unprece-
dented guarantee, clearly demon-
strates our commitment to the
Consumer electronics business, as
well as our faith in the quality of our
products.”™

Broadened Software
Classical, Country

marketing vice president and Ed
Berson, field sales manager.

Both estimate tape selling at 25
percent of all software though in
dollar volume it exceeds it. *1 don’t
think, however, that we get 25 per-
cent of shelf space,” says Hershfield,

Everyone at GRT sees a strong 8-
track market. Prerecorded cassette 1s
probably running around 20 percent
of total tape sales. The strength of 8-
track, buttressed by increased sales
of hardware with 8-track record fea-
ture, i1s one reason Hershfield is so
strong on going with the classical
music line.
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International News

EMI Bows New Intl Label
In Overseas Artist Thrust

® Continued from page 3

signing of foreign artists direct to the
label.

The outlet will eventually be
launched worldwide, although at
the moment the position in the US,,
where it could potentially compete
with the EMI-owned Capitol oper-
ation, is not yet clear.

Comments Brian Jeffrey, general
manager of the new U.S. division,
“Although we will naturally be look-
ing 10 America for quite a lot of
product, we are interested in good
material from anywhere in (he
world.”

The first EMI International re-
lease will be made either in the sec-
ond half of the next month or early
in August and will be a single by
100% Pure Poison, a soul-rock band
which originally came from Chicago
but now based in Germany. The
single will be followed by an LP
from the band.

Other product already scheduled
includes a single from Vikk: Law-
rence and a single and album from
Trini Lopez,

The label will have no specific
music policy—repertoire will be
across-the-board.

The outletis regarded by EMI as a
development of the firm’s Stateside
operation. Administration, sales,
marketing and a&r aspects of the
new label will be handled by the
LS. division, final details of which
were also announced this week.
John Cavanagh has been appoinied
EMI International label manager al-
though he will retain his responsi-
bilitnes for the Fantasy outlet.

Other new appointments to the
U.S. division, which in addition to
the new label will also embrace
Capitol, Fantasy, Elekira/Asylum,

Tamla Motown and the Paramount,
Dot and Neighborhood labels, in-
clude Colin Burn as marketing man-
Ager.

Burn will be assisted by Julian
Moore, who has moved from the
Tamla Motown office where he was
liaison manager.

Marketing manager of middle-
market product for the division will
be David Munns who moves from
the LK. middle-market office

where he was assistanl 1o manager
Vic Lanza,

lan Groves continues as label
manager for Capitol and Brian Hop-
kins remains manager for the Para-
mount, Neighborhood and Dot out-
lets.

Charles Webster i1s press officer
for all labels handled by the division
with the exception of MCA, Elektra
and Tamh Motown.

U.K. Tapes In 94%
Jump In 1st Quarter

® Continued from page |

percent over home sales in the first
three months of last year. If home
and export sales are lumped to-
gether, the increases over last year
come out at 67 percent for cariridge,
4] percent for cassette.

ETIA chairman Henry Pattinson
commenis: “These are very good fig-
ures, which demonstrate especially
that the cartndge system is very
much alive, that the pessimism
based on declining car sales and
other factors was unfounded, and
that dealers who are not stocking a
full range of cartridge product are
cutting off a big sales opportunity,
In a period when TV sales are down
and audio hardware sales have
taken quite a knock, here is evidence
of excellent sales and prospects for a
medium which many people had al-
most written off. “I believe the trade
should rethink whether enough car-
tridge product is being made and
whether customers are- getting
enough choice.”

Reaction from the record industry

Security Expert Calls for
Setting Code of Practice

LONDON—Promoters and secu-
rity firms should meet to thrash outa
crowd control code of practice, a se-
cunty expert says.

The call came from Don Murfet,
managing director of Artists Serv-
ices, the company responsible for se-
curity at David Cassidy’s ill-fated
White City concert.

He was speaking following the in-
quest into the death of Bernadette
Whelan, the 14-year-old girl crushed
during the concert.

At the inquest the coroner, Dr.
John Burion, called for a code of

italy Contest
Winner Picked

MILAN—Gianni Nazzaro (CBS)
has won the Record for the Summer
contest in Saint Vincent, with the
song “Questo Si Che E' Amore,”
written by Pace-Giacobbe and co-
published by Insieme-Successo
(Sugarmusic). The contest started in
April and was radio-promoted u
until the television finals, June 15.

Second place went to Drupi with
“Piccola E Fragile™ and third place
to Umberto Balsamo with “Bugiardi
Moi,” Mazzaro, besides winning this
| 1th contest, was second last year
and first again in 1972, but both
Drupi and Balsamo are newcomers.
The contest is confined o unpub-
lished Italian songs, which must be
performed by Italian artists.

practice for crowd control at pop
concerts. Murfet says, “Any code of
practice must be worked out by
people with experience of pop con-
certs. It can't be done by people who
don't know what goes in.

“It would be a good idea if promot-
ers and security experts got together
to sort oul something. It won't be
easy because crowds differ at differ-
ent kinds of concerts-and the security
precautions vary accordingly.

“At a Cassidy-type of concert you
have mass hysteria and weight of
numbers but no danger of a personal
assault. That might not be the case at
a Rolling Stones or Slade concert.
With Slade you have to control
something more like a football
crowd.

“But if we could work out some
kind of grading—planning what
kind of security 1s necessary for the
type of crowd—I think it could well
be useful.”

Mel Bush, promoter of the Cas-
sidy concert, declined to comment
on the proposals. Burion recorded a
verdicl of accidental death at the in-
quest.

He says, “If you intentionally
create an excited crowd one has got
to accept that the control you have
over them must be expenenced and
must be effective. Looking at the
plan, it is doubtful whether this type
of exclosure would permit that type
of control. What is needed is a gen-
uine code of practice.”

has been muted, with most tape
managers reluctant to comment on
the cartridge figures until they have
been able to study the ETIA statis-
tics in detail. But those who have
championed the 8-track cause in re-
cent months are understandably de-
lighted to see their optimism justi-
fied.

U.K. Park Gets Go-Ahead
By DoE to Give Concert

LONDON-The Dcpanmem of
the Environment has given the go-
ahead for a concert in London's
Hyde Park—the first for over two
years.

But a DoE spokesman warned:
“We will not allow any concerts by
big stars likely to attract massive
crowds. We learned our lesson after
the Rolling Stones concert at Hyde
Park in 1969 and don’t want any Da-
vid Cassidy situations.”

The Blackhill Enterprises promo-
tion that has been allowed is on Sat-
urday and features Kevin Ayres,
Chapman-Whitney, Robert Wyatt
and Kevin Coyne,

Concerts first started at Hyde Park
in 1968 but there were none held
throughout 1972 and 1973.

The DoE spokesman said: “We
gave permission for two in 1972 but
the promoters decided not to pro-
ceed because there were too many
other concerts in the London area at
the time.

“We banned concerts from the
park in 1973 because there were al-
ready 17 open air festivals planned
in the London area and we had had

Huge Music Industry Show
Planned In U.K. for ’75

By GRAHAM PARKER
i Music Week Stall Wriler)

LONDON—A huge music indus-
try show—a U.K. MIDEM-equiva-
lent, but open to the public—is
planned for London from Sept. 2 to
6, 1975, and although no venue has
been finalized, indications are it will
be at Earls Court.

AL least 200 exhibitors are ex-
pected from all fields of the music
industry. Cinema facilities and live
acts will be included in a show
aimed at attracting people with an
interest in the music industry all over
the world,

The show is being organized and
co-promoted by Contemporary Ex-
hibitions of Regents Park, London.
The company has a five-point objec-
tive for the event:

RCA Raises
UK. Prices

LONDON—RCA is increasing
the prices of its records and tapes by
an overall 4 percent from Monday
(8).

But the new retail levels will still
be relatively soft blows to the con-
sumer compared with new price
structures recently introduced by
some other companies.

The company’s budget lines of In-
ternational and Victrola keep within
the $2.50 barner, increasing from
$2.38 to $2.48. Last week, both Brit-
ish Decca and DJM broke the bar-
rier with jumps that took their mid-
price lines to 52,75 and §3.10,
respectively,

And RCA's singles increased by 7
cents 10 $1.25, while both Decca and
DJM broke the $1.25 barrier,

Other RCA increases are: pop al-
bums—55.43 to §5.65; special pop
albums—$5.90 to $6.20; mid-price
albums—54.20 w0 $4.34, pop cas-
settes—56.08 to §6.32; pop car-
tridges—$6.55 to $6.74; classical cas-
settes—5$6.32 to $6.53.

RCA marketing manager. Brian
Hall, blamed the Prices Commis-
sion-approved increases on “ever-
climbing costs of raw materials and
production.”
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TO create an international shop
window for the music industry
based in the UK.

TO create an equal opportunity
for all companies, large or small, to
exhibit under one roof.

TO strengthen Britain’s position
as the music center of Europe.

TO enhance the industry’s reputa-
tion as an important area for growth
investment.

TO establish the show as an an-
nual or twice-yearly event.

Arthur Holdsworth, a director of
Contemporary Exhibitions, said:
“We have had 1alks with companies
in the music industry and there has
been a very favorable reaction to the
idea.

“We expect a good turnout al-
though it is too early to say exactly
how many exhibitors there will be.
We hope it will be bigger than
MIDEM and have a wider appeal
because we are aiming at retailers

and the public as well as the industry
direct.”

4 e
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complaints from residents following
previous events,

“This year we conducied a survey
and found there are fewer concerts
in the area so we have decided to
give permission for two.”

Andrew King, a director of Black-
hill, said Saturday (6) event will cost
about $10,000 to stage and is fi-
nanced by record companies with an
interest in the artists,

He said: “We didn't stage any
concerts in 1972 because the DoE in-
sisted on such stringent regulations
like staging and crowd control that
the cost would have been greater
than the amount we could have re-
covered from record companies. The
next year we couldn’t get permission
for any concerts.”

German Prize
Is Extended
To Pop Music

HAMBURG-—The treasured Ger-
man Gramophone Record Prize—so
Far awarded only for serious music
or literary records—is being ex-
tended to cover pop.

The new move is in the first cam-
paign programme announced by the
recently formed Germany Phono
Academy which comprises 18 record
companies,

The prize is presented by the
magazine Fono-Forum and has
been brought under the auspices of
the GPA by publisher Richard
K.aselowsky.

The first time the prize will be

given under its new terms of refer-
ence will be next April.

The members of GPA provide the
finances for its work and a board of
trustees decides policy. One of the
board’s first main tasks will be to set
up a jury to judge the entries for the
prize. The judging panel will be de-
cided at the Berlin Festival in Sep-
tember.

Chairman of the GPA, Dr Ger-
hard Slavik, said one of the organ-
iIsation’s main objectives is (0 pro-
mote music by young people,

An inital move in this direction
will be a classsical music concert fea-
turing a youth orchestra in Dussel-
dorf in October. Tickets will be dis-
tributed free via schools.

A massive concert featuring folk
singers from all over Europe is
planned for next February.

' !h LMUAEL

Columbia Records photo
BUILDUP FOR BILLY—Michael Crawford, star of England's new hit musical
“Billy," recently appeared in Chappells, one of London's major record retail-

ers, to help promote the "Billy"’ cast album. The album was produced by CBS
Group president Goddard Lieberson. With Crawford are, from left to right,
Jack Floey, director of Sales, and Dick Asher, managing director of CBS Eng-

land.

37

auvoaTia 'vL61 '8 AN


www.americanradiohistory.com

JULY 6, 1974, BILLBOARD

International News

CBS-Sugar Sees Sweet Picture
In Italy Despite Economy Sag

RIMINI—Italy’ economic
squeeze is hmeﬁumg the record in-
dustry because more people are
staying at home and buying records.

That was the reason for the recent
Italian sales boost given by Sergio de
Gennaro, general manager of Mes-
saggerie Musicali, CBS-Sugar’s dis-
tribution wing, to sales forces at the
company’s Ninth Convention.

[taly has been hit by soaring gaso-
line prices, a 30 percent increase on
the price of cars, early closing of
cinemas, clubs, theaters and restau-

rants and curtailed TV viewing
hours,

De Gennaro said all this has
helped the home entertainment in-
dustry, including records.

He said this would have longterm
benefits even after the restrictions
have been lifted because consumers
would have formed record-buying
habits.

He pointed out that limitations on
the use of the cars had resulted in a
decline in the in-car entertammment
market, hitting cassettes and car-
tridges.

Czech Contest Goes
To Hungary, Katon

PRAGUE—-The International

Golden Lyre of Bratislava went this
tfime to Hungary. The contest, in
which various festival-winning
songs from Bulgaria, GDR, Poland,
Cuba, USSR, Romania, Yugoslavia,
Hungary and Czechoslovakia par-
ticipated, brought success lo the
singer Klari Katon, interpreting for
Hungary a song called “Yellow
Leaves Are Falling,” written by M.
Malek and S. Nagy. Second came
last year's winner of the Split Festi-
val, Maruska Kalogjera, with the
ong “Whatever Was Is Not Any-
more” by Stipica Kalogjera and S.
Milovie. Czechoslovakia finished
third with the Slovak song “The
Earth Remembers” by P. Zelenay
and T. Gruenner, sung by Karol Du-
chon.

American Song
Fest Set for TV

LOS ANGELES—A 90-minute
special titled “The First American
Song Festival” will feature 18 name

performers and will be shown on
ABC-TYV.

Producer Pierre Cossette has
signed Loggins & Messina, the
Pointer Sisters, Helen Reddy, Paul
Williams, Roger Miller, Henry Man-
cini, Jose Feliciano, the Oakridge
Boys, the Spinners, Molly Bee,
Richie Havens, Glenn Yarborough
and the Limeliters, the Hagers,

Righteous Brothers, Rev. James
Cleveland, Sarah Vaughan, Woll-
man Jack and the Lettermen.

The special will encompass high-
lights of the four-day event at Sara-
loga Springs, N.Y., over the Labor
Day weekend.

According to the contest rules,
Czechoslovakia is to be represented
in the contest by the winning song
from the national contest which pre-
cedes the International Golden
Lyre. This time, however, the jury
awarded two Golden Lyres, one to
the Slovak entry “The Earth Re-
members” (Opus) and another to J.
Brabec/J. Aplt Czech song “Painted
Jug,” performed by Helena On-
drackova (Supraphon). A lot had to
decide which of these two winners
would represent Czechoslovakia on
the international scale, and this de-
cided against Helena. Second prize
in the national contest went to Pan-
ton for the Ales Sigmund song “The
Place™ sung by the Greek-born sis-
ters Martha and Tena Elefteniadu:
Opus won also the third prize for
their song “l Wish You a Good
Morning” by A. Brezovsky and A.
K.arsay, sung by Eva Kostolanyiova.

USSR, GDR, Poland, Bulgaria
and Yupgoslavia were represented
also in the non-competitive gala
shows, 1o which Spain sent Los
Bravos, England Mike Storey, U.S.
Donna Hightower, Luxembourg
Linsey de Paul and Germany, Les
Humphrnes Singers. They confirmed
their continental reputation and
reaped the highest success, but the
Polish rhythm-and-blues oriented
quartet of the singer/pianist Wo-
jeiech Skowronski also left a very
good impression.

A nice gesture on the pan of the
organizers was awarding two “Lyres
of Honor” to Jirina Salacova and
Melama Olaryova, two once popu-
lar singers who played an important
part on the Czech and Slovak pop
scene 20-30 years ago,

b A
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FAHT"F GRABBEHE—EBS Hulland stagus a special partr tu present gold and
platinum disks to its top artists. Left to right are, back row: CBS managing
director Jon Vis; producer Ruud Jacobs; singer Letty Jong and Focus organist
and flutist, Thijs van Lier. Front row: composer Roger van Otterloo, singer
Gerard Cox, TV announcer Willem Duys, and pianist Louis van Dyke.

But De Gennaro warned the spi-
ralling inflation hitting the country
which had pul up production costs
by 30 percent in the record industry
would have its rfp:,n_uqsmnq with
CONSUMErS.

Although album prices went up
10 percent in August 1973 and sin-
gles by the same degree in April fur-
ther rises are inevitable.

He reported a massive increase in
turnover—30 percent—in 1973 over
the previous year and that the first
quarter of 1974 showed a rise of
nearly 60 percent on the correspond-
ing period the previous year.

Giuseppe Giannini, CBS-Sugar’s
general manager, said for the first
time the combined unit sales of LP’s
and tapes are outselling singles—
helped by 100,000 sales of “Jesus
Christ Superstar.”

Giannini also suggested an idea of
the whole ltalian record industry
gelting together to employ an out-
side publicity company to promote
jazz product. He also cited the suc-
cess of ltalian artists overseas, in-
cluding Gigliola Cinquetti, Adriano
Celentano and Gianni Nazzaro.

Frank Crepax, a CBS-Sugar’s
central peneral manager, introduced
the company's new multimillion-
dollar building, which will house the -
recording-publishing-distribution
setup.

Gong LP
Rings Bell
At $1.42

LONDON—Virgin's attempt o
break Gong via the release of the
“Camembert Electrique” album at a
recommended price of $1.42 is pay-
ing off handsomely.

Although outside the price cate-
gories used by Music Week to differ-
entiate between full-price and mid-
price records, the British Market
Research Bureau’s listing of top-sell-
ing records at all prices for the week
ending June 15, shows “Camembert
Electrique™ as the country’s fourth
most popular album,

After an initial order of about
20,000 copies, Virgin reports that to-
tal sales, two weeks after release, are
now in the region of 57,000 copies.

It 15 not planned 1o keep the al-
bum available indefinitely and dele-
ton is likely at a 150,000 copies ceil-
ing. After a short interval, a full-
price album by Gong will be re-
leased.

Although a hit in America, Virgin
has never released in this country the
Mike Oldfield “Tubular Bells”
single, which has subsequently be-
come a popular import item. “We
didn’t much like the American
single,” comments managing direc-
tor Richard Branson, “but because
of massive imports we have had to
do something about it.”

As a result, Virgin is releasing
“Mike Oldfield’s Single,” which
Branson explained is a new record-
ing which develops a theme from
“Tubular Bells.”

It took Oldfield, playing about 20
instruments, one week to record. The
first 20,000 copies will be in full-
color bags and in August. Oldfield’s
new album, “Hergest Ridge,” will
be released.

Virgin has now opened a New
York office within the headquarters
of licensee Atlantic. This will be
managed by Annie Shand who has
been handling licensing from Lon-
don and will be moving to America
in one month’s time.
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LONDON

RCA is fighting to keep pace with
soaring demand for the Charles Az-
navour single “She,” which rocketed
into Music Week's charts at No. 11
in the first week of release and is
now No. 7. The song is the theme of
the ITV series “Seven Faces of
Woman,” and marketing manager
Brian Hall said RCA is keeping a
constant factory order of 100,000
copies in front with supplies coming
from three UK. lactories and from
overseas. He denied that the com-
pany had run out of stocks, saying:
“This is a monster hit and it is diffi-
cult o find the manufacturing ca-
pacity to handle it, but it 15 n-
diculous to say we are not supplj,
mg nobody turns business away.

. BBC’s Top of the Pops program
was wiped out last week by indus-
trial action on the part of 90 produc-
lion assistants, members of the Asso-
ciation of Broadcasting Staffs,
Deputy general secretary of the
ABS, Patrick Leech, said: “Our
stnke is stopping new light enter-
tainment and drama programs
being made. We plan to carry on
with our action until the BBC comes
up with an acceplable offer.” A BBC
spolesman said: “The situation is
uncertain from day to day but there
are no plans for talks at the mo-
ment.”

BBC’s Radio One Roadshow em-
barks on its annual tour of seaside
resorts from July to the end of Au-
gust, with many disk jockeys con-
tributing to the 1%-hour program
broadcast five times a week. . .. Jim
Reeves has become Pickwick Inter-
national's biggest selling artist fol-
lowing advance orders of 120,000
for his latest budget album, “Jim
Reeves Sings with Some Friends.”
Sales from the previous seven Pick-
wick releases have totalled three mil-
lion. ... Two companies recently
gave undertakings in the High Court
not to deal in records which alleg-
edly infringe copyright until trials of
the actions brought against them by
record companies. ... Enterprise
Records has signed a deal for sole
U.K. distribution of Avenue
Records’ Avenue, Avenue Inter-
national and Joker labels.

Consortium has signed a world-
wide publishing, recording and
management deal with the Clock-
work group of companies. . . . Trans-
atlantic has signed a distribution
deal for France with Sonopresse for
its Village Thing label, and with the
SME group of folk music shops for
ethnic product. ... DIM has ex-
tended its deal with MCA that gives
the American company Elton John
for the States. The contract will give
MCA all product, recorded before
the artist’s worldwide deal with
DIM expires next year, for three
years, regardless whether John
re-signs with DIM. . . . Terry Condon
has been appointed ad&r coordinator
at Polydor, replacing Derek Hannen.

. Walter Wanger is 1o be respon-
sible for Capricorn Records in the
U.K. The company recently signed a
manufacturing and distribution deal
with Polydor. ... Anthony Pool has
been appointed deputy managing
director of Boosey and Hawkes mu-
sic publishers from July 1, and will
become managing director at the be-
ginning of next year when the
present chairman David Adams re-
tires,

An emergency meeting of the
GRRC (Gramophone Retailers
Committee) has been called to dis-
cuss the latest developments in the
High Street price war. . .. Polydor is

From the Music Capitals
of the World

to license the new GTO Records la-
bel worldwide excluding America,
Canada and Britain. The three-year
deal takes effect from July 1. Dr.
Ekke Schnabel, Polydor Inter-
national’s business advisor, said the
company expects to meet with GTO
in New York this month to discuss a
possible deal for the U.S. and Can-
ada. ... Fromer Magnet Records di-
rector Ann Bishop has joined the
York Records operation, aiming o
revitalize a company that has not
had a hit record since it was formed
in 1971. As head of promotion and
a&r she intends to launch the New
Settlers as a replacement for the
New Seekers. The band will make its
debut with a Gatsby image and a.
single called “Top of the World.”
She says, I chose York because it is
a small, tight operaton like Magnet
and because it is distributed by CBS.
All the successes [ have had have
been with CBS-distributed prod-
uct.” York general manager, David
Jefferson, comments: “It is no secret
we have not been successful as far as
chart entries are concerned and we
have relied largely on our Stars on
Sunday budget line. Now we aim to
be a chart company.”

Heavy promotion of four-channel
product will not be viable until there
15 more penetration in the hardware
market, a Music Trade Association
training course for senior manage-
ment was told last week. CBS sales
director Jack Florey said the com-
pany is reluctant to promote the 5Q
system until hardware becomes
more popular. Other matters dis-
cussed were the High Street price
war, the vinyl shortage, with the con-
comitant complaints of poor record
guality as manufacturers try to con-
serve PYC, and the regional selling
patterns of different kinds of music.
Several dealers asked a panel of
manufacturers why it is not possible
to have simultaneous release of
record and tape product. It was ex-
plained that efforts are made to do
so, but that often artwork and inlay
cards for tape cannot be completed
until record sleeves are ready.

NICK ROBERTSHAW

ATHENS

Minos artist Manu Dibango, who
has had successes with “Soul Ma-
kossa™ and “Pepe Soup,” gave two
concerts at the 8.000-seater Palais
des Sports of Thessaloniki with sup-
porting acts that included Phono-
gram's Antonis Kaloyiannis and Mu-
sic Box's Christina, Tammy and
Takis Antoniadis. ... Barry White
albums “I've Got So Much to Give”
and “Stone Gon' " are selling well,
backed by massive radio promotion
by Phonogram. ... Top-selling
soundiracks are Alam Price's "0
Lucky Man™ and Marvin Hamlisch's
“The Sting.” , .. Music Box’s Chris-
tina has recorded a cover version of
Eurovision Song Contest winner
“Waterloo” in English.

Husband and wife duo Leda and
Spyros have recorded songs on a
Philips album based on the poetry of
the late Chilean poet Palbo Ne-
runda. . .. Composer Yiannis Spanos
curremhf in Pans writing music for a
French tv series. ... Major changes
for the 13th Greek Song Festival.
Each composer can enter an unlim-
ited number of songs each backed
by a maximum of four instruments.
Previously there has been a limita-
tion of one song per composer and
only one backing instrument has
been allowed, French singer
Charles Amamur plawng two con-

{ Continued on page 40)
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® Continued from page 38

certs in Thessaloniki in September.
Ironically, he has had no records re-
leased in Greece for three years be-
cause Barclay has no licensing deal
in the territory. . . . The Greek Euro-
vision entry “Krassi, Thalassa Ke
T'Aghori Mou™ by Marinella, sell-
ing well after criticism of its choice
as Euro entry. ... Lyricist Pytha-
goras, who has had more than 1,800
songs recorded, is the top-earning
Greek writer according to a recent
survey. ... Music Box artist Phryne
Grigoriou represented Greece at this
yvear’s Golden Orpheus inter-
national song festival held in Bul-
garia. LEFTY KONGALIDES

TOKYO

Opening of the Kenmin Hall, un-
der construction near Kanagawa TV
headquarters in Yokohama, is slated
for mid-January 1975 It will ac-
tually comprise two concert halls,
one to seat 2,500 persons, the other,
300. ... American folk singer Len
Chandler is due here July 20 to give a
series of recitals in 10 Japanese
cities. . . . Ryoji Ito, managing direc-
tor of the Asian Cultural Center of
Unesco, and Prof. Fumio Keizumi of
the Tokyo University of Arts have
proposed a regional project in which
I8 Asian countries will select from
three to five folk songs each and
record them for distribution with
English texts. The Japan National
Committee for Unesco and the
Asian Cultural Center will cospon-

<L sor a conference here Sept. 3-9 to get
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the project under way. Twenty mil-
lion yen (about $70,000) has been
earmarked for the project, to com-
plete the entire series in five or six
years, . .. Egypt-born Leisha (UA) is
singing—and belly-dancing upon

© request—with the Ventures (Liberty)
%} on the group’s current performance
= tour of Japan, which will take them

thre¢e months. Concert dates have
been fixed by Kyodo and the Min-
on concert association. As in the past
three years, one of the group’s live
performances will be recorded by
Toshiba-EMI, which represents
UA's Liberty label. Besides Leisha,
the present line-up includes Bob
Bogle, Don Wilsen, Nokie Edwards,
Joe Barile and Dave Carr (key-
boards). ... The Udo music office
has fixed five concert dates, Sept. 14-
19, for the first Japan performance
tour by the Traffic (Island) vocal /in-
strumental rock quintet. ... Udo
also has set up seven concert dates,
including two at the 4,000-seat NHK
Hall (Aug. 23 & 28), for the second
Japan performance tour by Jethro
Tull (Chrysalis). It will be the first

time for an international rock group
to perform at the prestigious new
hall, which i1s owned by NHK, the
national broadcasting corporation.
... Cat Stevens (A&M), on his sec-
ond time around, was backed by a
|0-member chorus group including
Linda Lewis (Raft).

West Germany's Munich State
Opera, led by Dr. Guenther Rennert,
15 scheduled to perform in Japan be-
tween Sept. 21 and Oct. 13, to mark
the 10th anniversary of the Min-on
concert association. The 330-mem-
ber opera, orchestra and choir is ex-
pecied to be followed by about 300
East German classical musicians
and singers, who are to take partina
Berlin music festival to be held in Ja-
pan from Nov. 9 to Dec. 9. Among
them will be the 140-member Berlin
Symphony Orchestra, with Kurt
Sanderling conducting, official
sources say. ... The Wooden Cross
Boys' Choir of Pans is here on its
fourth performance tour of Japan,
with 35 concerts in 29 cities sched-
uled for the group during its 53-day
tour until Aug. 10. ... The Roma-
nian Children’s Choir is scheduled to
perform in this country for the first
tme, with 18 concerts in 17 cities
from Aug. 18 through Sept. 16. . ..
Masa-aki Hirao, the “Paul Anka" of
Japan, is board chairman of a school
that has been opened in this music
capital to foster young pro Japanese
pop singers. ... Masaji Taniguchi,
president of Asahi Musen Denki,
says his company will start leasing 118
45 rpm record vending machine in
October, hopefully to all of the
6,000-0dd record stores in Japan, at
10,000 yen (about $35.70). That is,
one record vendor can hold 28 dif-
ferent singles in lots of 10 disks each,
for a total retail value of 140,000 yen
($500). ... “The Ventures Play The
Carpenters” has been released here
by Toshiba-EMI on the Liberty
(UA) label. ... Pony is deleting over
500 releases from its music tape cata-
log between June 30 and July 31.. ..
“Duke’s Big 4" is being released here
by Polydor K.K. on the Pablo label,
barely 40 days after his death. ...
Eight concerts are scheduled Sept. 1-
10 for the New York Phitharmonic
with Leonard Bernstein and Pierre
Boulez alternating as conductor. . ..
Nobuya Itoh has been promoted 1o
managing director of Nihon Phono-
gram. HIDEO EGUCHI

PARIS

Budget albums have gone up 1.20
francs. . . . Retailer Champs Disques
has opened a new shop on the
Champs Elysees specialising in tape.
... Yves Crevoiseur has been made
sales director of Pathe Marconi

VIDCA Part of VIDCOM

PARIS—The 4th International
Market for Videocassettes and
Videodisks (VIDCA) will be held
this year as parl of a more broadly
based event—VIDCOM (Inter-
national Market for Video Commu-
nicauons).

VIDCOM, which is being staged
at the Palais des Festivals in Cannes,
France, from Sept. 16 to 21, will also
embrace the 2nd International
Cable TV Market (MICAB) and a
new event conceived by organizer
Bernard Chevry—the 1st Inter-
national Market for Training Pro-
grammes (MIPFORM).

Features of VIDCOM will be a
market for hardware and software
and a series of study sessions cov-
ering education, vocational training,
political and economic aspects of
cable television, promotion and lei-
sure and culture,

Experts from France, US,, UK.,
West Germany, Sweden, Denmark,
Holland, Spain, Belgium, Italy,
Canada and Japan will take part in
the study sessions which have been
devised by Jean Michel Sauvage,
editor of the French newsletter,
Audio-Visual Communication Di-
gesl.

Cable TV companies which will
be represented at VIDCOM include
the General Cable Corp., Magnavox
and Cambridge Products Corp.
from the U.S., EMI from the UK.
and Thomson DRT and Visiodis
from France.

In the context of MIPFORM there
will be an exhibition of training and
education programs from all over
the world presented in various con-
figurations, Super 8, l6mm, open
reel video, videocassette and video-
disk.

_From the Music Capitals of the World_

EML. ... M. Perpere has succeeded
Georges Schneider as Pathe promo-
tion head of classics. . .. Vogue has
released “Waterloo,” the winning
Eurovision Song Contest song, by
Swedish band Abba. . .. A Mother's
Day competition seeking the best
song dedicated to mothers has been
won by Nicolas Marius Ausello with
“Qu'hier.” . . . SM Disques is to stage
4() concerts during the summer sea-
son at Britanny holiday resort St
Casl. ... Phonogram launching al-
bum offer of two-for-the-price-of-
one celebrating the centenary of the
first performance of Verdi's
“Requiem.”

CBS and RCA releasing albums
by Duke Ellington, the jazz master
who died recently, ... East Euro-
pean countries took most of the
prizes at the Toulouse Festival of
Singing. They had eight of the 12 fi-
nalists, four of them Russian. ...
Polvdor has released an album of
film music by Francis Lai. ...
Polydor has signed Mike Brant and
Jacques Garfinkel. . . . Sammy Davis
has been invited to Monaco by
Prince Rainier to celebrate the anni-
versary of the Prince’s marriage to
Princess Grace. . .. Gilbert Becaud
will open Paris’ most famous charity
event of the year next month, the Bal
des Petits Lits Blancs. . .. RCA has
released “The Legendary Glenn
Miller” album. HENRY KAHN.

DUBLIN

Froupp, who are now based in
England, are touning Ireland. After
initial dates at Cork, Newbridge,
Ennis, Tramere, Dublin and Belfast,
the band are this month playing gigs
at Portlacise (1), Drogheda (3),
UTY. Belfast (4), Clonmel (7).
Thurles (8), Castlebar (9), Limerick
(14), Portrush (18), Fermoy (21},
Killarney (23) and Waterford (28).
In addition the band are playing two
free concerts at the Phoenix Park
and Nutts Corner. , . . At the end of
the tour, Fruupp will return to
Thurles where they will use the Pye
mobile recording unit to record
backing tracks for their next LP. The
album is due to be completed at the
Morgan Studios in England. . . . The
band’s current album “Seven Se-
crets” (Dawn) 1s due to be released
in the U.S. in August and they will
fly to the U.S. in December for the
start of a five-week tour. A six-week

Gontinental tour has been scheduled
for early next year.

Dublin singer Tracy, who left the
Grassroots to pursue a solo career,
will visit Barcelona and Madrid
from July 15 to 20 where she sing at
the Matador of the Year gala,
Tracy's cover version of “Country
Sunshine” (Hawk) was released in
Spain by Driesa Records earlier this
week. ... Shaun O'Dowd’s first
single for Tommy Dreanan’s Top
League label is a new version of Mike
Nesmith's “Silver Moon™ (EMI). . . .
Tony Palmer’s 90-minute Rory Gal-
lagher documentary, “Insh Tour
"74”, was recently previewed at the
Cork Film International festival. Af-
ter the screening, John Woods of
Polydor Ireland presented Galla-
gher with a Gold Disk to mark sales
worth in excess of $375,000 of “Live
In Europe.” . . . Celtic rock band
Mushreom, in the charts with
“Kings And Queens” (Hawk), will
represent Ireland at the Sopot music
festival in Poland during August. . ..
Joe Cuddy, who has topped the Irish
charts for five successive weeks with
“Any Dream Will Do™, a song from
the “Joseph & The Amazing Tech-
nicolor Dreamcoat” musical, has
been invited to participate in the
Caire song festival in September. . . .
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RTE Television sporls commenta-
tor-singer Brendan O'Reilly will visit
Germany and Italy later this year for
cabaret appearances. ... A version
of “Heartbreak Hotel” by Galway
rock'n’roll singer Billy Kidd will be
the first release for the new Q
Records label which has been
formed by Hugh Hardy. ... A&M
Records is now being distributed by

Polydor, KEN STEWART
HAMBURG
James Last pave the German In-

terdenominational Welfare Assn. a
cheque for 400,000 marks for Ethio-
pian Aid and spastic children. The
money 15 from proceeds of his
“James Last Live™ double album,
... Tina, Eire’s entrant in the Euro-
vision Song contest, made her debut
on German TV. . . . The first Wencke
Myhre Show, featuring the Les
Humphries Singers, has been re-
corded. ... Crossing frontiers—the

Commutiee for the Art of Entertain-
ment in East Germany held the Sec-
ond Art of Entertainment Artistes’
Competition. ... Compilation al-
bums are taking off with a
vengeance and Polydor releasing
double album called “40 Hits From
Around the World.” ... Deutsche
Grammophon's children’s label,
Poly, releasing a record based on pa-
perbacks from the publishing firm
Red Fox. ... Following success of
TV films Karl May, new recordings
are being released from the Martin
Boettcher Orchestra which played
on the soundtracks. . . . John Mayall
has started his German tour. . . . Ka-
rel Gott recorded his own TV show.,
... Max Greger’s album “World Cup
Dance Party” moving after being
released to coincide with the soccer
competition. Another of his albums,
“In The Mood for Hits,” played in
Glenn Miller /tyle, getting wide
airplay. WOLFGANG SPAHR

U.K. Roundup: Cartridge vs.
Cassette Release Cutback

By NICK ROBERTSHAW

EDITOR'S NOTE: Development
of the prerecorded tape market in
England has followed patterns in the
United States. An exception was the
earfy dominance of the cassette, sub-
sequent popularity of the 8-track car-
tridge, and now a cassette resurgence.
In the current business climate, here’s
how key disk firms see the marke.

LONDON—Leading record com-
panies in the UK. are taking widely
varied stances in the release of tape
product on both cassette and car-
tridge—ranging from EMI's strong
“business as usual” stance to CBS
and RCA’s current cartridge cut-
back.

€BS is now releasing only 60 per-
cent of its tape product in cassette
and cartridge. Up until Christmas
all matenial was automatically re-
leased on both, but the decline in
cartridge sales and shipments from
depots since then has led to a policy
of careful selection as widely re-
ported in the trade.

Jerry Tumner, CBS tape marketing
manager, says: “We are now think-
ing very carefully before we put out
a product on both cassette and car-
tridge, and as cach day passes we
look harder and harder. Classical
tapes are the most obvious to bring
out on cassette only, but there-are
several titles where it has been a toss-
up and we have decided to lessen the
gamble by opting for cassette only.

“This apphes to most kinds of mu-
sic, and icularly on items not ex-
pected to sell in large quantities, be-
cause there is a lot better chance of
casseite-only release of reaching
break-even point. It may be that the
carindge market will pick up, but
people like Harlequin are in as good
a posiion to judge as anyone and
they don’t seem optimistic. It looks
like a long-term drop.”

At Decca, head of tape promo-
tions Gary Mann says: “We have al-
ways been selective and 1 think
rightly so. Our sales figures show the
ratio of cassette to cartridge sales
creeping towards 4:1 in the last three
months, though I hope that cartridge
sales will improve soon. The sum
mer will certainly be the testing time,
If we have to become even more se-
lective, then classical releases would
be the area we would examine.”

Ray Pocock, RCA’s tape market-
ing manager, comments: “We are
cutting our catalog right down, and
cartridges have been one of the main

arcas. We now have about 40 cas-
sette-only releases, many of them
classical of course.”

Phonogram has a policy of never
releasing classics on 8-track, but
Dave Adams takes a more optimistic
view than many tape managers of
cartridge prospects, and expects the
market to stabilize. Only Precision
continues to release all its product
on cassette and cartridge, and in-
tends to continue doing so for the
conceivable future.

The strongest and most controver-
sial views come from Barry Green at
EMIL. “There is absolutely no ques-
tion of us cutting down on cartridge
releases, and | don't know where all
the panic is coming from. We accept
that the ratio has altered and could
continue to do so, but what has hap-
pened is that cassette sales are in-
creasing more rapidly than cartridge
sales—not that cartridge sales are

- dropping

“My opinion 15 that the hardware
manufacturers have got to get some-
thing together or they are going to
lose a market. The only thing lacking
with cartridge is education and some
real promotion.

“Philips has done it very well with
cassefie, and the software people got
together in the BRTDC and that has
worked well. But the hardware man-
ufacturers, and particularly the
Japanese, who have a lot more capi-
tal than we will ever have, are just
not getting anything done.

“People are not as brand-con-
scious as they used to be, so why
don’t the manufacturers get together
and promote the system as a whole.
After all, cartridge is an incredibly
good system and in the world market
it is the major system. There is no
way I can see us changing our re-
lease pattern.”

Jack Fine Gets
Year In Prison

LOS ANGELES—Jack Fine was
sentenced to one year in prison last
week by U.S. District Court Judge
David Williams for federal income
tax evasion. Fine had pleaded guilty
to the charge.

He had been a partner with Mar-
tn Stern 1n American Manufac-
turing Co. in the manufacture of
stereo tapes.

Fine failed to report income total-
ing $32,988 earned in 1970.
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“TEN 'I'F_AHE" OF GDLD—FuiIIuwmg their sallu-ut nunnart at the Falans des
Sports in Paris, where an audience of more than 6,000 gave them a standing
ovation, Ten Years After are presented by WEA Filipacchi with gold records to
mark sales in excess of 100,000 of the group's double live album in France.
After the presentation are left to right, Chris Wright, manager and head of
Chrysalis; Alvin Lee; Leo Lyons, Ric Lee and Chick Churchill (Ten Years Af-
ter); Dominique Lamblin, head of the WEA Filipacchi imternational depart-
ment; WEA Filipacchi general manager Bernard de Bosson; and Benoit Gau-
tier, WEA Filipacchi head of international promotion.

TORONTO

Julie Budd will appear at the Bev-
erly Hills in Toronto from Monday
(8)-Sunday (14). ... Polydor has
rush released the single “Shang-A-
Lang” by Montreal-based group
Tinker's Moon, The song is high on
the charts in England. The record
was produced by Ben Kaye. ... The
Greaseball Boogie Band appeared at
the Colonial Tavern from June 24-
29. ... Effective June 26, the sug-
gested list price of Cynda Records

Tyson Ends
5-Day Date

TORONTO—lan Tyson, one of
Canada's top country artisis, has jusi
completed a five-day stint at the
Place des Arts in Montreal with
Glen Campbell which ran from
June 24-29. Prior to the Montreal
engagement, Tyson played to capac-
ity houses at Toronto’s Horseshoe
Tavern with Sylvia, Red Shea and
assorted new members of his band,
Great Speckled Bird. Tyson is
scheduled to play at Hamilton Place,
Hamilton on Seplt. 7.

He is working on material for his
first album for A&M Records, which
is due in the fall. Bill Misener will
produce. His latest single, “The
Great Canadian Tour,” is high on
the Canadian country charts and
climbing. A new season of his
weekly television senies, “The lan
Tyson Show,” is in production.
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was increased from $3.49 to $3.98,
Cynda is distributed in Canada by
London Records. . . . CFGO, Ottawa
15 presenting a Lighthouse special to
be aired in August to coincide with
the band's concerts at the National
Arts Centre in Ottawa on Aug, 2 and
3. ... Thundermug appeared (o ca-
pacity houses at the Gas Works in
Toronto from June 17-22, ... "Re-
member” the single culled from the
new Moonqguake album on Gamma
Records distributed by London
Records, has gone Top Five in Mon-
treal in its second week. . .. The new
single from Southcote on Smile
Records 1s "Who Knows His Name™
and is starting to move up the charts
in Canada.

Ruckus will appear at the Mad
Mechanic in Toronto from Monday
(B)-Monday (15).. . . Don Lloyd, for-
merly of CKEL Lalganr has moved
on to CJAV, Port Alberni where he
was named program director. ...
Dave Tollington, formerly of RPM
Music Weekly has moved into radio
at CJFM-FM in Montreal. ... Rory
Callagher will undenake a short Ca-
nadian tour in July and August with
stops in Vancouver, Edmonton, Cal-
gary, Lethbridge and Winnipeg. . ..
Tom T. Hall will make three stops in
the Maritimes on his current tour:
Sydney, NS. on July 23; Halifax,
N.S., July 24; and Woodstock, N.B.,
July 25, . .. The new three-record set

by piamist Keith Jarrett recorded
hive in Bremen, Germany and Lu-
cerne, Switzerland has just been re-
leased in Canada by Polydor.

ONE OF THE LAST DUTIES Jack Haslinghuis, center, head of Phonogram
B.V. Amsterdam, before retiring from the company, signs to an exclusive
contract the award-winning songwriters Hans van Hemert, left, and Peter
Koelewijn. Haslinghuis, a director of Phonogram since 1962, is being suc-
ceeded as managing director by Dr. W. Barents. L. Boudewijns has also been

made a director of the company.

Canadian News

Muntz Canada Has Pipeline That
Reaches Into the Music Industry

BURLINGTON, Ont—The ad-
ministration of a plumbing whole-
sale supply business seems like a
highly unlikely apprenticeship for
someone about to enter the field of
record, tapes and audio equipment
but this is precisely the story of Da-
vid Hoffman, the president of
Muntz Canada Ltd.

In 1967, after the family plumbing
business had been sold, Hoffman
decided that he wanted to go into a
business that vsed “the razor and
blade concept”—that s, a business
that supplied a specific piece of
hardware to the public which
crealed a demand for the software o
use with it. It was sheer luck that the

enterprise turned out to be the tape
field.

Hoffman explains. “In 1965,
when | was looking for other busi-
ness inferests, my sales manager was
vacationing in northern Ontario,
There, he met an American tourist
who had a tape deck in his car that
had been purchased from one of the
Earl (Mad Man) Muntz centers in
the U.S, As far as I was concerned
this really fit the bill. You put a tape
player in everybody's car and then
market the tapes to play on it.”

He flew immediately to meet with
Earl Muntz in California and made
a deal to become sole Canadian dis-

Mahogany Rush
Creating Stir

MONTREAL — Montreal - based
band Mahogany Rush is creating
quite a regional following in Canada
and the U.S. with the Detroit and
Montreal areas becoming the focal
points of the band’s success.

An article in Detroit-based Creem
magazine stimulated interest in the
band's first album on Kot'ai
Records called *Maxoom.” Though
the album was not distributed in the
U.S. at the time, it became a hot im-
port item in Detroit. With this inter-
est sumulated in the Detroit-Wind-
sor area, the trio consisting of Frank
Marino, Paul Harwood and Jim
Ayoub, was first brought to Detroit
by promoter Whitey Heldberg and
fared well.

A number of return engagements
followed. On March 16 the band
sold out the Michigan Palace in De-
troit for promoter Steve Glantz with
the Chambers Brothers and Graham
Central Station as supporting acts.
On a return engagement June 1, the
trio sold out the Palace on ils own.
On June 8 the band drew more than
15,000 people to the St. Clair Col-
lege Stadium 1in Windsor, Ontano,
just across from Detroit, for a con-
cert sponsored by CKLW, Windsor,
on which they were the only act,

To indicate the band’s regional
appeal, a concert which was planned
for Toronto's Massey Hall with
Mahogany Rush headlining a bill
that included A Foot In Coldwater
and Lorence Hud on June 17 was
cancelled because of lack of ticket
sales. It should be noted though that
tickets only went on sale four or five
days before the show, according to
manager Paul Levesque.

The band’s second album *“Child
of the Novelty™ has been released on
Kot'ai in Canada distributed by
United Artists and on Nine Records,
a division of Westbound in the U.S.
A single from the album, “A New
Rock 'N” Roll,” has just been re-
leased. Songs were recorded at the
Tempo Studios in Montreal.
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tributor of Muntz's Clarion products
and tapes.

Car tape player units were almost
an unknown entity in Canada, and
Hoffman set up a franchise oper-
ation, with each dealer servicing the
customers personally. A look at
Muntz Canada’s annual report for
1973 —the company went public last
vear—indicates that franchising is a
markeling concept not without
meril. Sales increased approxi-
mately 70 percent from the previous
year netting $9.3 million in 1973
compared to $5.5 million for 1972
The net income increased approxi-
mately 150 percent over the previous
year from $80,180 to $200,466,

In 1973, to accommodate the tre-
mendous growth of the company,
Hoffman moved the Muntz oper-
ation into a new 64,000 square foot
warehouse and office complex in
Burlington, Ontario.

In 1973, oo, Muntz Canada Litd.
added a new executive staff includ-
ing Richard Tetzer, who joined the
com as execulive vice presi-
dent; Frank Eydt became controller;
and Michael Swanson was retained
as store designer.

During the same year, lan Paisley,
who heads Munitz's research and de-
velopment department, designed
five different models of Muntz pro-
fessional hi-fi home entertainment
and quad players as well as four
speakers which hit the market late
last year.

1973 also saw Muntz move into
the highly competitive field of “Top
Hit” packaging with the release of a
set of 20 British hits from 1964 to
1967 in conjunction with Capitol
Records entitled, “The British Are
Coming.” This year, because of the
first set’s success, Muntz has pack-
aged another set of 20 hits from such
artists as Rod Stewart, Cream, the
Bee Gees, and Focus in association
with Polydor.

Recently, Muntz put out a listing
of all of the tapes available in Can-
ada, Muntz Tape Guide, which has
a 130,000 free distribution quarterly
and plans soon to go up to 260,000
copies,

“Though we met a lot of resistance
from record companies, with this
catalog we have increased our sales
in non-charted product by about
| 50 percent and predict that this in-

GRC In Deal
With Cap-EMI

TORONTO—After extensive ne-
gotiations, GRC and Capitol
Records—EMI of Canada, have
reached an agreement whereby
Capitol would manulacture and dis-
tribute GRC product in Canada,
Michael G. Thevis—president of
GRC, and Buz Wilburn, president
of General Recording Distributing
Corp., both expressed enthusiasm at
having Capitol Canada as their first
international licensee.

Arnold Gosewich, president of
Capitol Records—EMI of Canada
Ltd., states that the diversity of prod-
uct from this dynamic new label
would be enthusiastically merchan-
dised in the Canadian market, Dave
Evans, director of Marketing, Capi-
tol Canada, states he is looking for-
ward to a close association with the
energetic people behind GRC.

GRC s currently on the pop
charts with Rick Cubha and on the
R&B charts with Ripple.

crease will continue to grow, says
HolTman,

Bill Johnston, Muntz Canada’s
music director, adds: “In one in-
stance, we took the first Roy
Buchanan album, which was at that
time an uncharted album, and de-
cided to expose it at our own ex-
pense on radio and so on. For two
months it was our biggest selling 8-
track tape and the manufacturers
were shocked.” Johnston has made a
similar point in the past. He was im-
pressed with cne of Ellie Green-
wich's records and decided to get be-
hind it. Muntz sold about 75 percent
of the product and for his efforts he
received a gold record from Verve-
Folkways through Polydor in Can-

. ada. Currently, Johnston 1s working

on getting Barclay James Harvest to
Canada to record with the Hamilton
Philharmonic. With Hoffman on the
orchestra’s board of directors, it 15
likely that one announcement of the
concert will be forthcoming soon.

Muntz Canada, which has no ties
with Muntz U.S. (now known as
Clarion) other than a contract to
carry $250,000 worth of Clarion-
made car tape units annually, more
than 170 stores across Canada. By
1980, Hoffman indicates that their
goal 15 to have 400. "Applications for
franchises are coming in at the mo-
ment for more stores than we are ca-
pable of establishing,” says Hofl-
man.

T-Shirt Co.
Head Into
Disks, Pub

TORONTO—-David  Keller,
whose Crazy David T-shirt com-
pany grossed over $4 million in sales
in 1973, has entered the record busi-
ness with a label and a publishing
company, Crazy David Records and
Crazy David Music (CAPAC).

The first release is “U.1.C. Blues™
by the Crazy David Band of which
Keller is lead singer and organist.

The record will be marketed and
distributed coast to coast through
the Crazy David outlets, and prior to
the Canadian release, the single was
issued in Germany, Austria and
Switzerland through Crazy David's
International of Gleisdorf, Austria.

The band is making a number of
promotional appearances here and
there are plans to have the band
emerge in the coming months as a
club and concert act.

Jim Watson, the company’s pro-
motion manager, indicates that a
heavy promotional push is planned
by the company for the record both
in Canada and Europe. The promo-
tion will include the production of a
special T-shirt, which will be mar-
keted nationally,

Previously, Crazy David had en-
tered into an agreement with RCA
(Canada) whereby the company
manufactures and distributes T-
shirts depicting selected RCA album
jackets. In return, RCA provides
sampler 43's taken from the albums
forinclusion in the T-shirt packapes.
They are free to the public with the
purchase of a T-shirt. The first artist
to benefit from this promotion was
Brian Auger and the Oblivion Ex-
press.

BILLBOARD IS BIG
INTERNATIONALLY
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BELGIUM
(Courtesy of HUMO)
SINGLES
This
ek

1 SUGAR BABY LOVE=The Rubeltes
{Polydor)

2 DE WILDE BOERENDOCHTERE—=Ivan
Hiden (Decca)

IM THE STILL OF THE NIGHT—Jack Jorsey
(EMI)

EMMA—Hot Chocolate (RAK)

THE CAT CREPT IN—Mud (EMI)

LITTLE PARAQUAD —Gearge Baker
Selection (Cardinal)

BE MY DAY—The Cats (Imperial)

SIMG SING—Lester & Denwood (Philips)

YEAR OF DECISION=Three Degress (PIR)

THIS TOWH AIN'T BIG ENDUGH—The
Sparks (Philips)

LPs

[T ek

(=10 R

This
Weeh
1 DE 13 BESTE No. 4—Various (Philips)
2 20 ROCK ‘N ROLL HITS—Various (Arcade)
3 IN THE STILL OF THE NIGHT—Jach Jersey
{Imperial)
VERONICA 40 HITS—Various (K-TELL)
KIMOND MY HOUSE—The Sparks (Philips)

o

BRAZIL

(Courtesy of IBOPE)
SINGLES
This
Week
1 I'M FALLING IN LOVE WITH YOU—Little
Anthony & Imperials (Top-Tape)
2 STOP, LOOK, LISTEN (To Your Heart)—
Diana Ross/Marvin Gaye {Tapecar)
3 SYLVIA=Stevie Wonder (Tapecar)
4 HEY YOU GET OFF MY MOUNTAIN—
Dramatics (Polydor)
5 MARACATU ATOMICO-=Gilberto Gil
(Philips)
BETCHA BY GOLLY WOW—Stylistics (Top-
Tape)
MO MORE TROUBLES—Sharif Dean
SEASONS [N THE SUN=Terry Jacks
(Philips)
LET ME TRY AGAIN—Frank Sinaira
{Continental)
MANHAS DE SETEMBRO—Vanusa
(Continantal)
LPs

=4}

o m

10

This
Woek
1 EXCELSIOR A MAQUINA DD SOM=Various
(Som Livre)
SUZI QUATRO (Odean)
GOSTAVA TANTO DE VOCE-Tim Maia
(Philips)
4 BELIEVE ME DARLING—Peter Dunaway
(Philips}
5 EU QUERD APEMAS CARINHO—Jose
Augusto (Odeon)

LU ]

BRITAIN

{Courtesy: Music Week)
*Denctes local origin
This Last
Week Weak
1 11 SHE=Charles Aznavour (Barclay)—
BAR

ALWAYS YOURS—Garry Glitter
(Bellj—Leeds Music

THE STREAK —Ray Stevens
(Westbound)—Peter Maurice /KPFM
(Ray Stevens)

HEY ROCK & ROLL—"Showadywady
(Bali)—Bailey (Mike Hursl)

THERE'S A GHOST IN MY HOUSE—
R. Dean Taylor (Tamla Motown)—
Jobete Londen (Brian Holland/
Lamont Dozier)

OME MAN BAND—Leo Sayer
[Chrysalis)—Blaindell /Compass
I'D LOVE YOU TO WANT ME—Loba

(UK}—Carlin {Phil Gernhard)

KISSIN® IN THE BACK ROW OF THE
MOVIES—Drifters (Bell)—
Macauley s Cookaway

A TOUCH TOO MUCH—"Arrows
{Rak}—Chinnichap /Rak {Mickie
Maost)

JARROW SONG—"Alan Price
(Warner Bros.)—Jarrow (Alan
Prica)

LIVERPOOLLOU—"5caffold (Warner
Bros.)—Essex (Paul McCartney)

JUDY TEEN="Cochney Rebel
(EMI)—Trigram/RAK (Steve
Harley 'Alan Parsons)

GUILTY —=Pearls (Bel)—ATY (P.
Swearn /). Arthey)

GOING DOWM THE ROAD—Roy
Wood [Harvest)—Carlin

CAN'T GET ENOUGH—*Bad
Company (lsland)—Island (Bad
Company)

DON'T LET THE SUN GO DOWHN OM
ME="Elton John (DJM)=Big Pig
{Gus Dudgeon)

SUMMER BREEZE—Isloy Bros.
{Epic}—Dawnbreaker /Carlin (R,
lstey/R. lsley /0. lsley)

THE MAN IN BLACK—"*Cozy Powell
{Rak)—Rak [Mickia Most)

WALL STREET SHUFFLE—10C.C.
({LLK.)—Satannes Music

EASY EASY—S5Scotland World Cup

Squad (Polydor)

2 1

0 6

nm 7
12 35

13 18

14 21

15
s 17
17 16

-

19

21

23
24

25

27

b

3

32

i3

a5

36

a7

38

39

41

42

43

44

4%

a7

L]

This

L B ==

=~ LERE

==

33 YOUMG GIRL—Gary Puckett and the
Union Gap (CBS)—Dkck James
YOU KEEP ME HAMGING OMN-—*CEH
Hichard (EMI}—Pedro/Cyril Shane

(0. MacKay)

BEACH BABY—The First Class
(UK. }—Jrohn Carter Musk

BANANA ROCK—The Wombles
(CBS)

OO0H | DO—"Lynsey Do Paul
(Warner Bros.}—ATV (Lynsey De
Paul)

SUGAR BABY LOVE—"Rubettes
{Polydor}—FPam Scane (Wayne
Bickerton)

= TOO BIG=3uzi Quatro (RAK)—
Chinnichap/RAK (Mike Chapman /
Nicky Chinn)

DIAMOND DOGS—Bowie (RCA)—

{Wictar)
15 | SEE A STAR—Mouth & MacMeal
(Decca)—Brotocs/ ATV
9 THIS TOWN AIN'T BIG ENOLMGH
FOR BOTH OF US—*Sparks
(Island)}—Istand (Muff Winwood)

G0—Gighiola Cinguetti (CBS)—
Britico s Apeil (Gianni Daldella)

THE NIGHT CHICAGO DIED—"Paper
Lace (Bus Stop}—Intune (M.
Murray/P. Callander)

ROXY FOXY—Maott The Hoople
(CBS)

IF YOU'RE READY (COME GO WITH
ME)—Staple Singers (Stax)—
Island

DON'T STAY AWAY TOD LONG—
*Peters & Lee (Philips)—Pedra/C,
Shane {lohn Franz)

THE POACHER—Ronnie Lane (GM)—
Warner Bros. Music

—  FLOATING IN THE WIND—Hudson
Ford (EEE}—Hudson Ford {J.
Ford/T. Allom/R. Hudson)

CENTRAL PARK ARREST—
Thunderthighs {Philips)

| WON'T LAST A DAY WITHOUT
YOU—Carpenters (A&M)—Rondor
(Jack Daugherty)

LAUGHTER IN THE RAIN =Meil
Sedaka

THE ‘IN' CROWD—"Bryan Ferry
{Island}—E.C. {Bryan Ferry/J.
Punter)

— IF YOU GO AWAY—Terry lacks
(Beli)—Intersong (Terry Jacks)

REMEMBER YOU'RE A WOMBLE—
"Wombles (CBS)—Batt Ent. (Mike
Batt)

= JUST DON'T WANT TD BE

LONELY —Main Ingredient (RCA)—
Gamble Huff/Cariin (Silvester/
Simmons/ Gooding)

— ROCK YOUR BABY—George McCrae

{Jayboy }—Southemn (T.K. Prod.)

— MIDNIGHT AT THE 0ASI5—Maria
Muldaur {Reprise}—MCPS (L.
Waranker/ ), Boyd)

WOMBLING SONG—*Wombles
(CBS)—Batt Songs (Mike Batt/
Beliry Prod.)

IF | DIDN'T CARE—David Cassidy
(Balll—Chappell (David Cassidy /
Michael Lioyd)

SHANG-A-LANG—"Bay City Rollers
(Bell)=Martin/ Coulter (Bill
Martin/Phil Coulter)

| WANT TO GIVE—Perry Como
(RCA}—Latin American [Chet
Aikins)
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DENMARK

{Courtesy of LF.P.L)

DIE WELT IST VOLL MUSIK [LP)—Freddy
Breck (BASF)

SEASDONS IN THE SUN (Single)—Terry
Jacks [Bell)

SHU-BI-DUA (LP)}—{Polydor)

OLDIES BUT GOODIES (LP}=Svenne &
Lotts (Polar/EMI)

SWEET FANNY ADAMS (LP)=The Sweet
(RCA)

WONDERWORLD (LP)—Uriah Heep (lslands
EMI)

WATERLOO (LP)—Vartous (Play/
Telefunken)

DODENS TRIUMF (LP}—The Savage Rose
(Polydor)

WATERLOO (LP)}—Abba (Polar/EMI)

GARDEN PARTY No. 2 (LP)—Perry
Enudsen & Erik Tschentscher

FINLAND

(Courtesy INTRO Magazine)
SINGLES

Week

WATERLOO—Abba (Polar)

UNEEN AIMA VWAIPUL=HKisu (Columbia)

AKE, MAKE, PERA JA MA—Hector (Top
Voica)

FRIDUNA SKIDUNA—Hullujussi (RCA)

NOSTA LIPPU SALKOON—Kai Hyttinen
(Philips)

REBEL REBEL—David Bowie (RCA)

REMEMBER ME THIS WAY —Gary Glitter
(Bedl)

BLUE SUEDE SHOES—Husricanes [Love)

TEEMAGE RAMPAGE—The Sweet (RCA)

WATERLOO—Seija Simala (RCA)

This

Week

W P

=l & N B

(=T -

This

HECTOROCK —Hector (Top Voice)

FOREVER AND EVER—Demis Roussos
Philips)

MA TAHDON ROKATA—Jussl and the Boys
(Scandia)

HERRA MIRANDOS —Hector (Top Volca)

WATERLOO—Abba (Polar)

RAKKAUDEN SINFONIA—Fredi (Philips)

BUDDHA AND THE CHOCOLATE BOX—Cat
Stevens (Island)

KUN PALION ANTAA—Kisu (Coumbia)

DICK DYNAMITE=Cumulus (Top Voice)

HULLUJUSS!—Hullujussi (RCA)

FRANCE

(Courtesy Centre d'Information et de
Docurnentation du Disque)
*Denotes local origin
SINGLES

Week

= LT R & wn B e Tl =
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13
14

15

This

WATERLOO—Abba (Vogue)

JE VEUX ETRE UN HOMME—"Romeo
(Carrere)

MON VIEUX—*Daniel Guichard (Barclay)

QUELQUE CHOSE ET MOI—"*Gerard
Lenorman {CBS)

MY LOVE i5 LOVE—"Les Enfants de Dieu
(Phonogram)

SEASON IN THE SUN—Terry Jacks (Bells
Polydor)

ACCEPTE MOI—"Ringo (Carrere)

TITI A LA NEIGE—"Titi (WEA)

JE T'AVAIS JURE DE T'AIMER—"Santlana
(Carrere)

CESTMOI==C. Jerome (Disc "AI)

PARLE-MOI MAMAN—"R. Miras (Pathe-
Marconl)

CHEZ MOI—*Serge Lama (Philips)

PRENDS MA VIE—*Johnny Hallyday
(Philips)

JE PENSE A TOI—"Michal Dalpach

*(Barclay)

OK CHICAGO="Resonnance (Sirocco/

Discodis)

LPs

Week

2
3

i

o o s

10

This

LA MALADIE D'AMOLUR—Michsl Sardou
{Phonagrarm)

CHEZ MO|—Serge Lama (Phonogram)

QUELQUE CHOSE ET MOI—Gerard
Lenorman (CBS)

BEATLES 1962-1966—Beatles (Apple/
Pathe-Marcond)

MOURIR POUR UNE MUIT=Maxime Le
Forestier (Polydor)

DIAMOND DOGS—David Bowie (RCA)

DARK SIDE OF THE MOON—Pink Floyd
(Patt.e-Marconi)

FUGAIN NO., 2—Michel Fugain & Le Big
Bazar (CBS)

OLYMPIA—Michel Fugain & La Big Bazar
(CBS)

SUR SCEME—Clauds Francois (Flecha)

JAPAN

(Courtesy of Music Labo, Inc.)

*Denotes local origin
SINGLES

Week

1

2

10

11

12

13

14

15

16

17

18

19

20

HAGESHII KOl—*Hideki Saijo (RCA)—
Michhom

S0 —*Kiyoshi Nakajo (Canyon)—
Wtanabe

HITOMATSU HO KEIKEN—"Momoe
Yamaguchi (CBS/Sony)—Tokyo

WATASHI WA MAITE IMASL—"Lilily
(Express)}—] & K

KDI TO UMI TO T-SHIRT TO—="Mari
Amachi (CBS5/ Sony)—Watanabe

TSUMIKI NO HEYA—"Akira Fuse (King)—
Watanabe

HAMIDA MO MISAD—"Tonosama Kings
{Victor)—Bon

KHROI RIBOM—"Junko Sakurada (Victor)—
Sun Music

NI NO KAKEHASHI—*Miyoho Asada
{Epic}—Nichion

SARABA TOMOYO—=Shinichi Mori
(Victor)—Watsnabe

HAIRDO NO HITOMI—*Tokiko Kato &
Kiyoshi Hasagawa (Polydor)—Shinko

NEOTO KAGAMI=*Tonosama Kings
(Wictor}—Bon

FUTARI ND KYUKO RESSHYA=*Cherish
(Victor}—Victor

POKETTO IPPAI NO HIMITSU—*Agnes
Chan (Warner )—Walanaba

FUTARIDE OSAKED—*Michiyo Azusa
(King)—Watanabe

KOKUHAKU —*Goro Noguchl (Polydor)j—
Fuli

MOICHIDD —*Akiko Kosaka (Elektra)—
Yamaha

IMOUTO —*Kaguyahime {Panam}—Crown,
P.M.P,

KUCHINASHI NO HANA—*Telsuya Watari
{Polydor)}—Diamond

YAMIYO NO KUMIKARA—"Yosui Inous
(Polydor)—Tokyo
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This

Weak

JOAN MANUEL SERRAT {Zafiro)

QUADROPHEMIA=The Who (Polydor)

RHAPSODY IN WHITE=Lowve Unlimited
Orchestra

BUDDAH & THE CHOCOLATE BOX—Cat
Stevens (Arbola)

MY ONLY FASCINATION—Demls Roussos
(Philips-F)

1
2
3
4

-]

MEXICO

{Courtesy of Ortiz)
SINGLES

ME GUSTA ESTAR CONTIGOD—Angaiica
Maria {Sonido Internacional)

LET ME GET TD KNOW YOU=Jose Jose
(RCA) Paul Anka—{Gamma)

ESPEJISMO=Juansllo (Epic)

PERDONAME —Estrefiita (Raff)

SEASONS IN THE SUN—Terry Jacks (Bal)

COMO SUFRO—Los Baby's (Peerless)

EL DIA QUE ME QUIERAS—Roberto Carlos
Carlos (CB3S)

(Drieon)

FELIZ CUMPLEAMDS QUERIDA—Nealson
Med (Gamma)

ME MUERD POR ESTAR CONTIGO—
Silvana Di Lorenzo {RCA)

NEW ZEALAND

{Courtesy of N.Z.B.C.)
SINGLES

THE STREAK~Ray Stevens

THE ENTERTAINER—Marvin Hamlisch
THE LOTUS EATERS—Straves Xarhakos
BILLY DON'T BE A HERD—Paper Lace
SEASDNS IN THE SUN—Terry Jacks
THE AIR THAT | BREATHE—The Hollies
CANDLE IN THE WIND—Elton John
EVERYDAY—Slade

THE MAN WHO SOLD THE WORLD—Lulu
ERES TU (Touch The Wind)—Mocedades
WATERLOO—Abba

EMMA—Hol Chocolate

BENMIE & THE JETS—Eltan Jakhn

I'M A TRAIN—Alber! Hammond

YOU WON'T SEE ME—Anne Murray

SOUTH AFRICA

(Courtesy of Springbok Radiy)
SINGLES

SOLITAIRE—Andy Willlams (CBS)—
{Lastrec)

SEASONS IN THE SUN—Terry Jacks
(Bell}—{Intersong)

LOVING ARMS—Dobie Gray (MCA)—{MPA)

THE AIR THAT | BREATHE—=The Hollies
{Polydorj—{MPA)

DARK LADY—Cher (MCA}—(Ptymouth)

| REED A LITTLE LOVE—Lionel Fetersan
{Plum }={Musicpieca)

HOOKED ON A FEELING=Blue Swede
(EMI)—=(Tree)

WATERLOO —Abba (Sunshine)—({Breakaway)

EMMA—Hol Chocolate (RAK)—(Franch
Day)

HAAI CASANOVA—Glenys Lynne (RPM)—
{Tro Essax)

SPAIN

(Courtesy of “El Musical")
SINGLES

AYUDADME—Camilo Sesto (Ariola)—
{Arabella)

LOVE'S THEME--Love Unlimited Orchestra
(Movieplay)

WATERLOO—Abba (Columbia E)

TE ESTDY AMANDD LOCAMENTE—Las
Crecas [CBS)—(April)

LA DISTANCIA—Roberto Carlos (CBS)

LA FIESTA DE BLAS—Formula ¥ (Philips-F)

SOMEDAY, SOMEWHERE—Demis Rouisos
{Phifips-F)

THE BALLROOM BLITZ—The Swest
(RCA)—(Sauthern)

TOMAME O DEJAME—Mocedades (Zafiro)—
{Discorama)

M CORAZON—Juan Bau (Zafiro)—{Micros/
RCA)

LPs

This

SWEDEN

{Courtesy of Radio Sweden)
*Denotes Local Drigin

Week

B P

0w N vk

This
Weak
1
2

10
i1
12
13
14

15

THE STING/S0UNDTRACK (LP)—{MCA)

WATERLDO (LP)}—"*Abba (Polar)

SEASONS IN THE SUN (Single)=Tarry
Jacks (Ball)

DIAMOND DOGS (LP)—David Bowla (RCA)

UPPTAG (LP)—*Ted Gardestad (Polar)

BOLLA OCH RULLA (LP}—*Pugh Rogefeldt
& Rainrock (Metronome)

| SEE A 5TAR (Single)—Mouth & McNeal
(Phonoegram})

THE ENTERTAINER (Singha}—Marvin
Hamlisch (MCA)

RAMPANT (LP)—Marsreth (Vertigo)

AMERICAN GRAFFITI/SOUNDTRACK
(LP}—{MCA)

WEST GERMANY

(Courtesy Musikmarkt)
*Denates local érigin
SINGLES

WATERLOO—Abba (Polydor)—Schacht

SEASONS IN THE SUN—=Terry Jacks (Bell/
Polydor)=Intersong

DU KANNST RICHT IMMER SIEBZEHN
SEIN—"Chris. Roberts (Jupiter)—
Meridian / Seigel

I'M A TRAIN—Albert Hammond (Epic)—
Leads/ Gerig

THE RIR THAT | BREATHE—Hollies
(Polydor)—Altus / Global

ANGEL FACE—The Glitter Band (Ball/
Polydor}—Rock Artistes/MCA

DAS KARTENSPIEL—(Bruce Low [Ariola)—
Connelly s Shoorski

JET—Paul McCariney & Wings (Apple/
Electrola)—Mulodie der Weit

DAS TOR IUM GARTEN DER TRAEUME—
Barnd Cluwer (Hansa/Ariola)—Troja/
Intro

JUANITA=Mick Mackenzie (Electrola)—
Melodie der Well

TSOP (The Sound Of Philadelphia)}—MFSB
(Philedelphia s CBS ) —April

THE CAT CREPT IN—Mud (RAK/
Blectrola)—Melodie der Welt

THED, WIR FAHR'N NACH LODZ—"Vicky
Leandros {Philips)—Hanseatic/Intersong

JEALOUS MIND—Alin Stardust (Ariola)—
Discoton

BE MY DAY=Cats [Electrola)

YUGOSLAVIA

(Courtesy of Radic TV Revue-Studio Charts)

This

SINGLES

Week

.

o oo

10

This

ZELENA 51 REJEKA BILA (You Wers Like A
Green River)—Zdravio Colic (Diskoton)

JOS PAMTIM (1 5till Remember)—Dusko
Lokin (Diskoton)

PRICAJ MI O LIUBANI [Talk To Me About
Love)—0fivers Katarina (RTB)

DRUGI JOJ RASPLICE KOSU [Somebody
Else s Playing With Her Hair}—=Miso
Kovac (Suzy)

ZIVi KAKO HOCES (Live As You Like}—
Dalibor Brun (Jugoton)

HARLEM S50NG—=The Sweepers (Sury)

DRVENI MOST (Wooden Bridge)—Yu Grupa
(Jugeton)

EMMA—Hot Chocolate (Jogoton)

DUGI DUGI SATI (Long Long Hours)}—Gabi
Movak (Jugoton)

POSLEDNJE JUTRO (The Last Morning)—
Lutajuca Srca (RTH)

LPs

Week

- Rl Bl e

T
(=T - - ]

INDEKS! {Jogoton)

MLUSCLE OF LOVE—Alice Cooper (Suzy)

MELANIE IN CONCERT (RTH)

STARAC | MORE (The Oid Man & The
Sea)—Llutajuca Srca (RTB)

STRANDED—Roxy Music (Jugoton)

AMEN—Otis Redding (Suzy)

OPENING THEME—David Cassidy (RTB)

PIN-UPS—Davld Bowie (Jugoton)

WELCOME—Santana (Suzy)

COME LIVE WITH ME—Ray Charles
(Jugoton)

BILLBOARD

IS

BlG:
INTERNATIONALLY
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EDGAR WINTER—River's Risin’ (2:52); producer: R. Der-
ringer; writer: D. Hartman; publisher: Silver Steed, BMI. Epic
5-11143. Most commercial effort from Winter in some time,
featuring a good, summery vocal with catchy chorus, up-
tempo instrumentals and Rick Derringer’s usual good produc-
tion. Perfect cut for AM radio which should also cross to FM
stations.

LOBO—Rings (3:24); producer: P. Gernhard; writers: A.
Harvey, E. Reeves; publisher: Unart, BMI, Big Tree 15008.
(Atlantic). Pretty, almost acoustic effort from Lobo with fine
hook in the "Ring Ring" chorus. Good use of backup vocals
and excellent production help this cut. As always, Lobo show-
cases one of the better and more commercial voices in pop
today.

recommended

THE GUESS WHO—Clap For the Wollman (3:29); producer: J.
Richardson; writers: Cummings, Wallace, Winter; publisher;
B.L.C. Ltd./Walrus-Moore/Septima, BMI. RCA.

BILL WITHERS =You (4:58); producer; B. Withers; writer; B.
Withers; publisher: Interior, BMI. Sussex 518.

LYNYRD SKYNYRD—Sweet Home Alabama (3:20); producer:
A. Kooper; writers: King-Rossington-Van Zant; publisher:
Duchess/Hustlers, BMI. MCA 40258,

BO DONALDSON AND THE HEYWOODS—Da Doo Ron Ron
(2:14); producer: J. Madara; writess; P, Spector, E. Green.
wich, J. Barry; publisher: Mother Bertha/Trio, BMI. Family
Prods. 0923. (Famous).

PRATT/McCLAIN—Here | Am (3:16); producers: M, Omartian,
S. Barri; writer: M. Omartian; publisher: Landers-Roberts,
April, ASCAP. ABC Dunhill 15004,

'é?\\?tﬂfﬁ?

THE STAPLE SINGERS—City In The Sky (3:40); producer:
A. Bell: writers: Charles & Sandra Chalmers; D. Rhodes: pub-
lisher: Rhomers, New York Times, BMI. Stax 0215. Distinctive
Staple sound highlights this fine cut. with backup voices
blending perfectly with the lead and guitar and horn riffs
building throughout. Should cross to pop with little trouble.
Flip is also fine material and this could easily prove a two-
sided hit. Flip: That's What Friends Are For (4:14): producer;
same; writer; M, Rice; publisher: East/Memphis, BMI.

ANN PEEBLES—Da | Need You (2:28); producer: W. Mitch-
ell; writers: D. Bryant, A. Peebles, D. Carter, G. Arendt; pub-
lisher: JEC. BMI. Hi 2271. Yery reminiscent of "l Can't Stand
the Rain,” even going as far as using that line in the song.
Still, this is a fine record highlighted by Ms. Peeble's distinc-
tive vocalizing and the excellent production of Willie Mitchell.

oS! HHL 33

Flip: A Love Vibration (2:45); writer: D. Bryant; A. Peebles, B.
Miller; info the same in all categones.

LOVE UNLIMITED —People Of Tomorrow Are The Children
Of Today (2:38); producer; B. White; writer: B. While, pub-
lisher: Sa-Vette/lanuary, Fox Fanfare, BMI. 20th Century
2110, Superb instrumental backup combined with the vocal
harmonizing of the group make this disk almost a certain bet
to hit the pop and easy listening markeis as well as soul. Title
makes for good hook.

TOM SCOTT AND THE LA. EXPRESS—Jump Back (3:20);
producer: T. Scott: writers; T. Scott, D. Palmer; publisher: In-
dia, ASCAP. Ode 6E048, (A&M). Funky instrumentals com-
bined with the fine vocals of Merry Clayton make this Scott's
most commercial record to date. Cut is from the movie, “The
Nine Lives of Fritz the Cat.” which should gain it even more
exposare. Scoft's sax work is as good as anyone in the busi-
ness today. Flip: T.C.B. In E (3:27); writer: M. Bennett; info
the same in all other categories.

THE UNDISPUTED TRUTH=I'm A Fool For You (3:04); pro-
ducer: M. Whitfield: writer: N. Whitfield: publisher: Stone
Diamand, BMI. Gordy 7139, (Motown). Instrumental mix of
wah wah guitar and horns along with the usual above par vo-
cals of this established group make this another good bet to
cross into pop. Exchange of lead vocalists also powerful.

NATURAL FOUR—You Bring Out The Best In Me (3:51);
producer: L. Hutson; wnters: L. Hutson, M. Hawkins; pub-
lisher: Silent Giant/Aopa, ASCAP. Curtom 2000. (Buddah).
Good funky cut with lead and backup vocals intermingling
just enough. Somewhat similar to other disks by this group,
but this doesn’t hurt the effectiveness of this cut.

TOWER OF POWER—Don't Change Horses (In The Middle
Of A Stream) (3:02); producer: Tower of Power; writers: L.
Williams-1. Watson; publisher: Len-Lon Music, BMI. Warner
Bros. WB 7828, Strong vocals and the always excelient horn
section of Tower help this powerful disk. Should cross into
pop with little trouble. Several excellent changes in the cut.

recommended

LEON HAYWOOD—Sugar Lump (2:31); producer; L. Hay-
wood: writer: B. Page; publisher: Homecoming/Jim-Edd.

BMI. 20th Century 2103.

BETTY EVERETT—Try It, You'll Like It (3:07); producers: Wat.
son & Axelrod; writer: |. Watson; publisher: Jowat, BMI. Fan-

tasy 725,

THE SYLVERS—I Aim To Please (3:00); producers: P. Botkin,
Ir., M., Viner; writer; 3. Sylvers; publisher; Sylverpride, Joy,

BMI. MGM 14721

B.T. EXPRESS—Do It ('Til You're Satisfied) (3:09); producers:
). Lane, Doc Prods.; writer: Michols; publisher: Jeff-Mar, Bil-
Lee, 0 Songs, BMI. Scepter 12395

OTIS CLAY-You Did Something To Me (2:56); producer: W.
Mitchell; writers: E. Randle, 0, Clay, W, Mitchell, publisher:
JEC, BMI. Hi 2270.

FirstTime @nd

DIANNE STEINBERG-Gee Whiz (3:16); producers: M.
Viner, P. Botkin, Jr.; wnter: C. Thomas; publisher: East/Mem-
phis, BMI. Atlantic 3042. Good remake of the old Carla
Thomas hit from this powerful voiced songstress. Song should
go pop, soul and MOR.

JOHN CHRISTIE-4th Of July; plndﬁcer: A Dickh Clark
Prod.; writers: Paul & Linda McCartney; publisher:
McCartney, Inc.; Capitod 3928. Fine, summery song from

young British singer arrwmg at just the nght time for good
AM play.

TOMORROW MORNING—Freewheeling (3:42); producers:
K. Kerner, R. Wise; writers: T. Ellis, R. Singer; publisher:
Ricks/Good Moming, BMI. Casablanca 0014, (Warner Bros.).
Combination of pop and folky sound somewhat reminiscent of
We Fiva in places. Exceptional lead singing and fine produc-
tion.

SPARKS<This Town Ain't Big Enough For Both Of Us
{3:03); producer: Muff Winwood: writer: R. Mael; publisher:
Ackee Music, ASCAP. Island 15 001-A. Rather odd mix of
sounds here but this could easily become one of those sleep-

ers that grows into a monster hit. First release from |sland as
an independent here.

LOCOMOTIV GT—Rock Yourself (2:58): producers: ).
Miller, A. Johns; writers: A. Adamis, G. Presser; publisher:
Sweet Nana, ASCAP. ABC 12002. Good, solid rock cut from
the number one group in Hungary

LILLIAN HALE—Don't Boom Boom (2:45); producers: C.
Maultsby, T. Jones, L. Hale; writer: C. Maultsby; publisher;
Fobro/Stafree, BMI. Fretone 011, Powerful soul tune with
catchy hook in the title. Flip: The Signes Were Wrong (2:15);
info the same in all categories.

GENE ANDERSON—Baby Love (2:46); producer; W. Mitch-
ell; writer: G. Anderson; publisher; JEC, Petmar, BMI, Hi
2272. Smooth soul tune in the Hi tradition which could cross
into pop. Flip: Congratulations (3:07}; info the same in all
categories.

Eosg hstenlng

LETTERMEN—Touch Me In The Morning/The Way We Were
(3:26); producers: D. Cavanaugh & Lettermen; writers: M.
Masser, R. Miller/M. Hamlisch, A&M Bergman; publisher:
Stein & Van Stock, ASCAP/Colgems, ASCAP. Capital 3912.
Fine medley from this always talented trio. Probably their
most commercial entry in sometime as they combine two ma-
jor hits and still make them their own. Flip: Isn't It A Shame
(2:40).

HANK MANCINI AND THE MOULDY SEVER-Hangin' Out
(2:20); producer: ). Reisman; writer: Mancini; publisher:

- 20th Century/Twinchris, ASCAP. RCA DJHO-0323. Catcy in-

“Top Single Picks

strumental from one of the finest musicians and writers
around today. Cut is from the movie “99 and 44/100%

Country

BREMDA LEE-Big Four Poster Bed (4:33); producer:
Owen Bradley; writer: Shel Silverstein; Evil Eye (BMI); MCA
40262. A change of pace for Brenda, but she can handle any
sort of material. This happens ta be the sorl Shel Silverstein
turns out, which is usually great. A little lengthy, but a fine
story, delivered in a style which is only Brenda's. Flip: No info
available.

BUCK OWENS—{It's A) Monster's Holiday (2:32); pro-
ducer: Buck Owens; writer; Buck Owens; Blue Book (BMI);
Capitol 3907. One must resist the temptation to say this
could be & monster for Buck. It brings out a lot of the familiar
bad guys, and the lyrics are clever. Buck rides again. Flip: No
info available.

RONNIE MILSAP—Please Don't Tell Me How The Story
Ends (2:44); producers: Tom Collins & Jack Johnson; writer:
Kris Kristofferson; Combine (BMI); RCA 0313. One of the
fastest rising singers in the business today finds another win-
ner in this Kristofierson ballad, taken from his latest album.
Flip: No info available.

DONNY & MARIE OSMOND—1"m Leaving It (Al) Up To You
(2:46); producer: Mike Curb; writers: D. Harris, D. Terry Jr.;
Venice (BMI); MGM 14735, How the pair teams to give a
double punch to an excellent recording, bringing Donny over
into the country field. They duet well together, Flip: No info
available.

PORTER WAGONER—Highway Headin' South (2:05); pro-
ducer: Bob Ferguson; writer: Porter Wagoner; Owepar (BMI):
RCA 0328. Ever since Porter resumed writing, his songs have
been getting better. Here Bob Ferguson brings out the best in
him, with the close harmony of the Lea Jane Singers. Flip: No
info avaitable.

recommended

TOMMY CASH—Roller Coaster Ride (2:38); producer: Larry
Butler; writer: Bill Anderson; Stallion (BMI); Epic 5-11148.

CLIFF COCHRAN-The Way I'm Needing You (3:08); pro-
ducer; Hank Cochran; writers: Hank Cochran, Jane Kinsey;
Tree (BMI): Enterprise 9103 (Stax).

HOWARD CROCKETT-The Calling (3:00); producer. Jim
Webb; wrtiers: H. Housey, B. Channel; Dime Box/Blackfool
(BMI); Dot 17509,

RONNY ROBBINS—Let The Music Play (2:30); producer:
Marty Robbins; writer: Layng Martine Jr.; Ahab (BMI); MCA
40261.

JEANNIE KEMDALL-Birmingham (2:42); producer. Ricei
Mareno; writers: R. Marena, C. Black; Ricci Moreno (BESAC);
Dot 17513

MOE BANDY-Honky Tonk Amnesia (2:4B); producer: Ray
Baker: writers: Sander Shafer and Doodles Owen; Blue Crest/
Hill & Range (BMI); GRC 2024.

Picks—a top 20 chart Lune in the opinion of the review panel which
voted for the selections published Ihis weeh; recommended—
a tune predicted will land on the Hol 100 between 20 and 60,
Review editor=Bob Kirsch.

CHART ANALYSIS

Soul Acts’ Staying Power New Factor

LOS ANGELES-Soul music was
once looked upon as the category in
which an artist or group was mosl
likely to enjoy one major hit and
fade quickly into oblivion. But an
examination of the current top 100
Soul singles chart shows this to be a
highly false impression today.

Comparing this week's chart with
the listings of five years ago (when
there were only 50 disks), 10 of the
artists charted then are currently
charted.

Additionally, 13 of this week’s
charted sides are penned by writers
who have or are now enjoying chart
success themselves, with four of
these writers known primarily to the
pop market.

Thirdly, six charted disks come
from artists or groups once part of
other acts.

Holding the number 3 slot are the
Impressions with “Finally Got My-
self Together (I'm a Changed
Man).” Five years ago the group was
a starred 29 with “Choice of Colors.”
Additionally, the group is basically a
different one than five years back
but has retained its popularity.

At 8 is James Brown, with “My
Thang." Five years apo Brown was
on the charts with “Mother Pop-
corn” and “The Popcorn.” The
Temptations hold the 14 slot with
“You've Got My Soul on Fire.” Half
a decade ago the group had “Don’t
Let the Joneses Get You Down.”

Johnnie Taylor is at 13 with “I've
Been Born Again.” His chart disk
five years back was “(1 Wanna) Tes-
tify.” The Dells land at 16 with ]
Wish It Was Me You Loved.” The

By BOB KIRSCH

group was charted five years ago
with "Love Is Blue (Can Sing a
Rainbow).”

B.B. King at 31 with "Who Are
You™ was represented five years ago
with “Why | Sing the Blues,” while
Sly & the Family Stone at 49 with
“Time for Livin" ™ had *1 Want to
Take You Higher"” five years back.
AL 56 is Stevie Wonder’s “Don’t You
Worry 'Bout a Thing." Stevie had
“My Cherie Amour” five years back.

Significantly, each of these long
lasting artists have had major pop
success during their careers, and
most continue this success today.
Wonder, Sly, Brown and the Temp-
tations are probably the most no-
table at the present.

Among artists represented as
songwriters on this week’s chart (and
in many cases as artists as well) are

WWW americanradiohistorv com

Curtis Mayficld, who penned Gladys
Knight & the Pips second slotted
“On and On.,” Bobby Womack
penned “I'm In Love” for Aretha
Franklin while Stevie Wonder wrote
Rufus' “Tell Me Something.”

Bunny Siegler 1s co-writer of three
top 100 disks, “Good Things Don't
Last Forever” by Ecstacy, Passion &
Pain, “Bingo” from the Whispers
and “Your Love Is Paradise™ from
the Executive Suite. Siegler has a
major hit himself with “Love Train
Part IL."

James Brown is co-writer on Fred
Wesley & the JB's “Damn Right |
Am Somebody.”

Four writers known primarily for
pop and country material are also on
the charts. Paul and Linda
McCariney wrote Margie Joseph's
“My Love,” Little Milton’s version

of Kenny O'Dell’s “Behind Closed
Doors,” Brian Auger's “Happiness
Is Just Around the Bend™ for the
Main Ingredient and Jim Weath-
erly’s “Between Her Goodbye and
My Hello" for Gladys Knight.

Of the artists who came from
other groups or played more minor
roles in past years, the Impressions
are an example of how personnel
changes need not adversely affect a
group.

Eddie Kendricks is a former mem-
ber of the Temptations, Lamont
Dozier is a top writer and was for
years with Motown, Bobby Womack
was a member of the Womack
Brothers and the Valentinos years
ago, War bepan as Eric Burdon’s
backup band and Smokey Robinson
came from the Miracles.
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fir 50 3 DONT LET THE SUN GO DOWN ON ME—cie i T i s s, Tt stns e | L | O b e et cebanc 8087 e B
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% 23 13 FORTHE LOVE OF MONEY—ouns " AR E,!g“LE.m“!“““ L s O - = B | o o s i, i .3
big) ' BB ' m T
e omm— — 60 | 64| 6 TOO LATE—ramms % WP | DORoNGS DONT LAST
‘ﬁ. 35 10 Flllum_lufmﬁ.ﬂ[ E\“:ELF TOGETHER (Dennis Lambert, Brian Potter), D, Lambart, B. Potter, Capitol 3882 B-3 . (Not Lited), B, Sigter, . Feldes, M, Harris, Roulette 7156
| ( Towmaec P, . Tomabed, Coron 197 Badioh) LI e o o " © gy 94 WTEIND | LWISH IT WAS MEYOU LOVED-neoas
28 24 9 HAVENT GOT TIME FOR THE PAIN-coly S 62 5 9 WILDFLOWER—tewsin = 95 98 2 IBIE’;MHEIE.LHHHEH GOODBYE AND
29|25 12 | IF YOU WANNA GET 63 67 4 THS smlnrlt's DRIVING ME CRAZY—un 1. 0. Porer, 1. Wethery, S 3511 (Motww) s
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% 92 3 WHAT'S YOUR NAME—ansy &
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= Bachman-Tume: Overdrive Ly, et i,
(Randy Sachmar, B Bcoman, Waruy 787 (o) SGC | T W Vs 513 mu | | F O STOr DN B e swmic
31 |27 | -7 TRAIN OF THOUGHT- A e A
A e, A G 6 o [U(78 14| D INNG A o mo O BT GRS o, i e
32|34 5 | IF YOU TALK IN YOUR SLEEP=ws presey ¥ 78 4 THERE WILL NEVER BE ANY PEACE—he ovte 99 77770 DANCE MASTER—wile Hendsrso
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3 32|10 ALREADY GONE—The Eagles 67 72 3 PUT OUT THE LIGHT = tee Cocher 100 93 4 WAKE UP AND LOVE ME—=ngiil Stevens
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* STAR PERFORMER: Stars are awarded on the Hot 100 chart hnud on thl I'n-llnwin; upward movement. 1-10 Strong increase in sales / 11 -20 Upward movement of 4 p-n:.llinn: J 21-30 Upward movement of 6
positions / 3140 Upward movement of B8 positions / 41-100 Upward movement of 10 positions. & Recording Industry Association Of America seal of certification as “million seller” {Eeal indicated by buliet.)
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ASCAFY .. . A7 Dimnoe B galer “". ﬁ-l"lﬂjl EH."H d (Blackeeod, BMIF............. TH . mT;-E.” ............. o0 :ﬁ,mrmﬁgaﬂ%m I:h Fus it in (A&haky wn g " mm .......... L% Workin' At Tha Car Wash e
Tha Air I'h.-t | Bn-thl I.nm P, BRI, w0 H'E"Aﬂ.“ For T.hu ﬁm e I'm Thm lﬂ'ﬁ;“” ] g - o a0 The Same Lowe That Made Ma E.Ihmﬂm uﬂ'ﬂ' - ‘Hmm’m = o
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Annie's Song (Cherry Lane, ASCAPY -8 (Big Pig Laady, ‘-5'-'-"""% ------ T How Do Vou Faal T Momi Usichappesdl, B .. ... - BMIG... oo e o, 1 Tha Show Must Ga On (Cheysslis, Thre For Livin® (Siohefcwsr, 881, 98 You And w“ The Warld
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............................. 3 For Thi Love D1 Maney {Mghty i You Wand To Gel Ta Haawer H-Ih ‘E‘PJ"'_"' AT - | ek And Aol Heasven Taking Care 04 Business Mamcoe, BMIY.._....ooi e, BB {Unasy/ ‘Womaci, I:'_ oF
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® From the album of the same name.
The Soul Children sing songs of
U I ren friction caused by life, love and

going through changes. “Friction”
includes "“I'll Be The Other Woman',

Wlth “FriCtion“ "What's Happening Baby" and ether:

cuts that are sliced from life.

‘ Reach out for “"Friction " and watch
v Friction reach your audience

>
\, Friction” STS 5507.

From The Soul Children...
| To Everybody.

St

THE STAX
ORGANIZATION
MEMPHIS US A

The Soul Children
FRICTION

including:
I'll Be The Other Woman/Can't Let You Go
Just One Moment/We're Gettin' Too Close

~ ALBERT KING IS A
BIG BLUES M

And we dont mean just his size. Sure,
Albert 1s six foot seven, and he does
need to put two cents In a penny scale
If he wants to weigh himself. But let s
talk about the vastness of his talent.
Albert King's voice. Albert King's
guitar. Albert King's blues. These are
unlimited in scope. His talent isn't
bound by history or convention. Check
“Lovejoy’ “I'll Play the Blues For You’'
“Years Gone By and his latest “/
Wanna Get Funky' You'll agree, his
ability to make blues music is every
inch as big as he is. And Albert King
IS a big blues man.

ALBERT KING
| WANNA GET FUNKY

. ‘| WANNA GET FUNKY"
Featuring “ That's What The Blues
Is All About” ST5-5505 r

including:
Playing On Me/ Til My Back Ain't Got No Bone
| Can't Hear Nothing But The Blues

Cross Cut Sa
ross Cut Saw LOVEJOY

STS-2040

“I'LL PLAY THE BLUES
FOR YOU"
STS-3009

“YEARS GONE BY" ‘ B @canizanon
STS-2010 - T — VISVERTEHTRYN -

Stax Records are distributed Wh Columbia Recoltiss

S
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FOR WEEK ENDING July 6, 1974
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a | | | m ng greatest proportion- | N I b . _ .
= g e | I [ E g lll-upurl.rdpmnmnlhﬂuwﬂh m E [ E E : < I 2 3
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This book will make you |

an ‘LP’ authority...
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MOVIES — BROADWAY — TV ALBUMS
Every original cast, movie and TV sound
track album to be charted in the past
28 years. Indexed from A-Z for instant
information!

Every LP listing includes these
important facts:

* Date (month/day/year) album first hit the charts.
* Highest numerical position LP reached!

e Total number of weeks on chart.

¢ Original label and number of each LP.

* Quick reference to spot No. 1 and top 10 LP's.

COMPLETE

SET OF
SUPPLEMENTS

AVAILABLE... cuf out and

Lo mail coupon today

coupon!

ecord
esearch@

BRAND NEW!

the first complete
history of
Billboard’s
Album Charts!

Lists every album to hit Billboard's

“"Top LP’s” charts from 1945

through 1972. Nearly 6,500

albums! Five full sections! Includes
alphabetical listing by artist; special title
sections of soundtracks and original casts; a year
by year listing of the Number One albums; two complete
picture sections containing 210 album cover photos;

top artist achievements and much more.

Collector, buff or old pro — Joel Whitburn's book will make you an
authority on everything from the Beatle's first hit LP to when
‘The King Cole Trio’ first made the charts.

Look how easy it is to get instant answers...
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OVER 200 ORIGINAL ALBUM
COVER PICTURES

Two picture sections. One showing
the all Time Top One Hundred album
artists as they looked during their hit
yvears. Another showing every album

NUMBER ONE ALBUMS

Complete details on the Number One
Albums. Lists the date each alobum hit
#1 and the total weeks the album held
#1. Can you guess which album
stayed at #1 for 69 weeks?

that appeared on the charts for 100
weeaks or more.

LB AR AR AR AR ARERERNEEEEEREER NN R R R R R ERE RN NN YR NN RSN RENER N

| want to be an authority on LP's
Please send copyls)of Top LP's 1845-1972 @ $40.00 each

Also send the following books to complete my collection:

Top Pop Records 1955-1972 @ $30.00 each.

Top Pop Records 1840-1855 @ $20.00 each.

Top Country & Western Records 1949-1971 @ $20.00 each.

— Top Rhythm & Blues Records 1948-1971 @ $20.00 each

Set of all 5 books @ $120" [If purchased individually $130.00] -

I'd also like these Supplements

— Top Pop Records 1973 @ $7.50 each

Top Country & Western Records 1972-1973 @ $10.00 each

Top Rhythm & Blues Records 1972-1973 @ $10.00 each.

Top LP's 1873 @ $7.50 each.

Set of 4 supplements @ $30.00* (If purchased individually $35.00]

All books based on Billboard charts!
*Special olfar may be withdrawn at any fima.

NAME
ADDRESS

CITY STATE ZIP

Check or money order for full amount must accompany order. Overseas orders add
$3.00 per book, except supplements add 75¢ per book.

Send to: Record Research, P.O. Box 82, Menomonee Falls, Wisconsin 53051
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Billboard’s

JULY 6, 1974

A~ Pop/ A\

JAMES TAYLOR-Walking Man, warmer Bros. W 2794 First
LP in nearly two years from one of rock's most popular stars is
bound to win applause, as Taylor sticks more closely to the
tormula that helped make him a major star. Horns and strings
are here, bul it 15 the singer's distinctive voice, fine songs,
excellent backup from Carly Simon and Paul and Linda
McCartney that hold the spotlight. As a baliadeer, Taylor has
few peers in rock, and though his last set was met with some.
what less than critical excitement this disk should reinstate
him in everyone's eyes. All in all, a truly fine LP,

Best cuts: “"Walking Man,” “Let It All Fall Down," “Ain’t
No Song.” "“The Promised Land."

Dealers: Taylor has a huge following. Display LP with fine
Richard Avedon photo in prominent spot.

GRATEFUL DEAD—From The Mars Hotel, Grateful Dead,
GD 102. More of the fine music the Dead has always been
associated with, mainly in the softer vein with excellent vocal
harmonies and instrumentals. With strong vocalists such as
lerry Garcia, Bob Weir and Phil Lesh and the fine guitars of
(Garcia and Weir, the band is as strong as they were when they
first surfaced nearly a decade ago. One of the two early San
Francisco bands which still commands and deserves a large
follawing.

Best cuts: “China Dall,
monga.”

Dealers: Strong following makes LP-a certain seller.

" “Ship of Fools,” "Pride of Cuca-

BAD COMPANY —5wan Song, 55 8410. This group s com-
posed of former members of Free, Mott the Hoople and King
Crimson and their sound is just what rock listeners have been
waiting for. Vocalist Paul Rodgers still sings with traces of
Free, but all in all their sound is new and in the right place at
the right time. All of the material was peaned by the group
and there are several tunes that could be singles.

Best cuts: "Can't Get Enough,” “'Rock Steady,” ''Ready For
Love,” “Don’t Let Me Down,"”

Dealers: Each member of the band is known to rock listen-
ers and this is on Led Zeppelin's new label.

AMERICA—Holiday, Warner Bros. W 2808. Amenca do not
make many changes in their approach or material, but there
15 no real reason why they should, having been one of the
more successful groups of the past several years. |n evidence
here are the low key, tight harmony cots that have become
their trademark. Material that comes off best seems, oddly
enough to deal with the downtradden or with rather unhappy
subjects. Instrumental arrangements are escellent, with
strings and horns placed just enough to the rear of the guitars
and drums to offer support rather than interferance. Should
be another major LP for the band.

Best cuts: “Another Try," “Lonely People.” “You."

Dealers: Old time photo on cover good for display.

PAUL DAVIS~Ride "Em Cowbay, Bang BLP-401, Excellent
effort from singer/songwriter wha combines rock and country

but has the good sense to keep each in its place. Davis can ™

handle a bluesy rock tune, a pop song or striaght country with
equal ease, with fine production from Davis using the appro-
priate instruments on each cut. A number of potential singles
in this set that should appeal to many markets, both in sales
and airplay. Watch carefully for Davis in the fulure.

Best cuts: “You're Not Just a Rose,” “The Simple Country
Life,” “Thank You Shoes.” "Bronco Rider.”

Dealers: Exceptionally catchy cover in shape of blue jean
jacket opens fo saloon scene. Open one for display.

DARRYL WAY"S—Wolf, London XPS 644. Way 15 the former
violinist from Curved Air and this is his first release in the
U.S. Many people say the day of the rock violin has passed,
but this album will dispel that theory. Guilarist John
Etheridge shows traces of Jan Akkerman and he gets his riffs
across very well, Their sound is sometime classical, but on the
whole its very exciting European rock.

Best cuts: “The Ache,” "Candenza,”
Symphony,”

Dealers: This album’s cover should be displayed so that
people can see it.

\‘%‘i’\\ﬁfﬁ?

"Go Down,”" "Toy

BOBBY BLUE BLAND-Dreamer, ABC-Dunhill DSX-50169
(ABC), Bland's first ABC effort several manths back was com-
mendable, but this sounds maore like the Bobby Blue from the
old days, with the pleading vocals warking wonderfully off the
hig band backup. Here, Bobby has worked that difficult trick
of being commercial and frue to his own roots simulta-
neously, and it is a compliment to producer Steve Barri, ar-
ranger Michael Omaritan and concert master Sid Sharp that
they can work so well with this blues master. When all is said,
howewer, it is Bland's voice which steals the show.

Best cuts: “Ain't Mo Love in the Heart of the City,” "'l
Wouldn't Treat a Dog (The Way You Treated Me).,"

'Dreamer," "Twenty-Four Hour Blues."
Dealers: Place in blues, pop and soul. Bland has built a
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hsweek 39 Lost week

Spotlight

BOB DYLAN/THE BAND-Before The Flood, Asylum
AB-201 (Elektra/Asylum). This document of the most

memaorable tour of the year proves that 2 live LP can in.
deed be done in a realistic manner. Unlike many live
sets, this one follows the actual song schedules of the
concerts, and while not a substitute for having been
there. certainly gives the listener the feeling of what it
was all about. There is an aura of excitement at the be-
ginning of the LP that explodes when Dylan and the
Band maove to the stage. Tha show begins with six Dylan
cuts. Side two features the Band. side three s divided in
half and Side four is again Dylan, This is not the Dylan
with the raspy voice from 1964, but a full voiced singer
with one of the tightest bands in the world behind him
Highlights are the acoustic segments and the Band's big:
gest hits, as well as the “Blowin' in the Wind" encore.
One of the few albums that can be called an historical
document as well as a record.

Best cuts: “"Knockin' on Heaven's Door,” "Ballad of a
Thin Man,” "Up on Cripple Creek,” "The Weight,” "It's
Alright, Ma {I'm Only Bleeding),” "Like 2 Rolling Stone.”

Dealers: Play in store-and set will sell itself,

cult over the years which pick up all they can from him and
recent tours have gamered new fans.

THE MIGHTY CLOUDS OF J0Y-It's Time, ABC-Dunhill
DSK-50177 (ABC). For those who think that soul and gospel
don't go hand in hand, then this is the LP to listen to as one
of the world's most respected gospel groups put together a
tight, highly commercial, axcelient soul set, The technique of
backup vocals answering the lead and at times becoming
leads themselves, used so effectively in gospel, is here trans-
fered to soul. The group has certainly not abandoned gospel
however, with a number of the tunes having strong religious
themes, One of the few LP's and cerfainly one of the linest to
combine music that appeals to two markets too often segre-
gated from one another,

Best cuts: "“Stoned World,” “You Think You're Doin® It on
Your Own,” “Mighty Cloud of Joy,” “Heart Full of Love.”

Dealers: Play in store to emphasize this is not only gospel.
Bright cover also gives off pop aura.

GIL SCOTT-HERON/BRIAN JACKSON—Winter In America,
Strala-East SES 19742, Scott-Heron has put out another
package of tunes that feature his narrative lyrics and the in-
strumental backing is so laid back that the entire outcome is
an utter delight. This "The Revolution Will Not Be Televised"”
man is one artist who is far mare deserving of recognition

Best cuts: “Rivers of My Fathers,” “Back Home," “The
Bottle,” “H20gate Blues.”

Dealers: This album will garner sales with jazz and soul
listeners and his past track record should be exceeded on this
one.

! ff f,-
—Religious é
THE LOVING SISTERS—The Sisters And Their Sons, Pea-
cock PLP-59204 (ABC). Fine lead singing from Gladys
McFadden and backing from ather members of Yer group and
their sons make this one of the better pospel sets of the past
few months. Group is able to mix uptempo and slow tunes
perfectly, creating the feeling of a revival meeting in many
points and making this studio set as exciting as any live LP
Best cuts: “Let’s Ride," "I Can't Feel at Home," "We're

Soldiers.”
Dealers: Four color cover makes for good display.

F|rstT|Around

MICHAEL DINNER—The Great Pretender, Fantasy F-9454.
Somewhat reminiscent of James Taylor's earlier material in
spots, but still a fine oniginal work. Dinner specializes in folky,
tountry rock type material which uses his fine voice to its

i - [ e

ELVIS PRESLEY —~Recorded Live On Stage In Memphis,
RCA CPL-1.0606. The last time Elvis cut a live set, it sold
mare than a million units, With this collection, Presley
again demonstrates the charismatic performance and
magnetism that have made him the all time king of rock.
Perhaps more than any other LP, we see a more personal
side of Elvis as he banters back and forth with the au
dience, particularly his conversations with one girl who
has a different request between every song. As for the
music, his voice sounds much stronger than it has on re-
cent studio product as he puts together a mix of country,
religious, curment rock, blues and his own vintage hits.
Bachup vocals of J.0. Sumner & the Stamps, the Sweet
Inspirations and Kathy Westmoreland is excellent, Best
Presley we've heard in a long while,

Best cuts: “Why Me, Lord,” “American Trilogy,” “Let
Me Be There.," “How Great Thou Art," Medley of rock
tunes.

Dealers: Don't worry that this is another live set. It
includes new Elvis tunes and should reach all his fans.
Flay in store

best advantage as well as combining the talenis of Linda Ron-
stadt on several vocals. One of rare “Laid Back” LP's that is
anything but boring.
Best cuts: “The Greal Pretender,”
linas,” “Tattooed Man from Chelsea.”
Dealers: |t's often hard to draw attention to a new artist,
50 play in store.

“Last Dance in Sa-

RIOPELLE—Saving Grace, ABC ABCX-827. Oddly compell-
ing vocals and light instrumentals with skilled backing voices
highlight this set of short, generally fun songs. When Riopelle
decides to sing a bailad, however, he can do it with the best
of them. Basically, the most attractive thing about this sef is
its shillfull simplicity, with the artist making good music with-
out pretentiousness,

Best cuts: “Livin® the Life,”
“You and 1"

Dealers: Place in new artists and play in store.

“Shoulder to the Wheel™

Jazz

KEITH JARRETT—=Solo Conceris, Polydor ECM 3-1035/
J78T. Many people have been anxiously awaiting this three-
record package. Jarrett is considered by many to be the finest
new pianist to come along in some time. He is a hard person
to classify, because during the course of these live perform-
ances on Radio Bremen and Studio Lausanne, he runs the
entire musical gamut. These are all choice performances.

Best cuts: All six sides are continuations of two perform-
ANces.

Dealers: This is an impressive, boxed set

CHARLES TOLLIVER'S MUSIC INC.=Live at the Loosdrecht
Jazz Festival, Strara-East, SES 19740/1. This is creative jazz
playing at its best. Tolliver is a rapidly nising giant on the
trumpet and this group is making waves for itself all over the
world. Recorded live at a Dutch Jazz Festival and the soloing
of John Hicks, works as a perfect choice to augment Tolliver's
creative and dilferent trumpet playing.

Best cuts: “Grand Max,” “Prayer for Peace,” “Repetition.”

Dealers: This is the group's fourth release in the States
and this should be displayed up frant.

STANLEY COWELL-S5olo Piano/Muse Ancestral Dreams,
Strata-East, SES 19743. In a very short time, Cowell has es-
tablished himself as one of the great jazzmen to emerge from
the new breed. Many people have compared his playing with
McCoy Tyner, but on this solo effort, he shows that he i in-
deed his own man. Each composition shows another mood of
Cowell and his roots cannot be pegged down to one specific
area.

Best cuts: “Abscretions,” "Maimoun,” “Sweet Song.”

Dealers: Don't pass this one over and stock it under piano
or in the “Music Inc." seclion.
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WELDON IRVINE—In Harmeny, Strata-East ES 19749, Ir-
vine is a very upfront musicians. Not only does he spotlight
his own creative keyboard playing, but he gives a chance to
another musician, who has been away from the music scene
too long, "Virgimia” Joe Jones. Jones use to play with Dizzy
Gillespie and although his main instruinent is piano, he also
plays some nice organ. Irvine learned from this man and the
two of them work excellently together, along with the rest of
the band. Guitarst Tommy Smith and |rvine work very nicely
off one another,

Best cuts: “Fat Mouth,”
Brown."

Dealers: This instrumental album has cross-over possi-
bilities into soul and pop.

“Down Home," “Sweet Georgia

gﬁm(ountrg_..%

MEL TILUIS—-Stomp Them Grapes, MGM 4360, Two of his
hit songs. a standard or two, and plenty of new material make
this an outstanding album, and Tillis always comes across.
Mel has the knack of recording pood material (some of which
he writes himself), and the production by lim Yienneau is
fine.

Best cuts: “Scarlet Wings,” 'If There Were No Memories,”
and “The Last Time."

Dealers: Colorful cover makes a good display item.

DEL REEVES—The Very Best Of, UA 235, Four ditterent
producers involved in this collection of his best hits over the
years, and they are memorable ones. Although most of the
tunes are up, there is some balladry here, too, and they all
give us a reminder of the strength of his past.

Best cuts: "'Girl On the Billboard,” "'Good Time Charley's,”
“Be Glad." “A Dime At a Time" and all the others.

Dealers: It should be pushed as a collector’s special,

JOHNNY BOND—How | Love Them Old Songs, Lamb & Lion
Country 4002. It's great to hear some of the old western
tunes again, great, in fact, to hear Johnny Bond. He begins
with the Mickey Newbury title tune, and ihen segues back
into the past with the great old tunes. Good, modern musi-
cianship to back up the old-times.

Best cuts: “Rose of Reynosa,” "How | Love Them 0id
Songs,” ‘Cimarron (Roll On)."

Dealers: The album, front and back, is supplemented with
stills from movies of the thirties and forties,

STUART HAMBLEM~A Man And His Music, Lamb & Lion
Country 4001. Just a few chords into this and one instantly
recalls that Hamblen has been one of the greatest song-
writers of all times. And here he reminds us, too, of his ability
to sing, with real depth and feeling. This 15 the sort one wanis
to sit back and just listen to, for it has beautiful memories. It
takes some kind of person to write and record such tunes as
“(Remember Me) I'm The One Who Loves You,” “This Ole
House," “My Mary,” “Texas Plans,” “It Is No Secret,” efc.
This is a2 masterpiece.

Dealers: The cover portrait is a study in character, and the
songs say it all,

ghi—the most outstanding of the week's releases; picks—pre
for the top hall of the chart in the nﬁnmdmrlﬁrﬂr
recommended - predicted to hit the chart among the lewer hall posi-
tions; review editor: Bob Kirsch; reviewers: Eliot Tiegel, Mat Freed-
land, Claude Hall, Bill Williams, Jim Melanson, Is Horowitz, Bob Kirsch.

Billboard’s

Recommended LP’s

MAN-Rhinos, Winos and Lumatics, Umited Artists UA-
LAZ47G. Good, straight rock from one of Britain's long-stand-
ing popular bands, featuring the talents of Deke Leonard and

Malcolm Martey. Sooner or later. this group is going to make
it big bere, and this LP should be a major step in that direc-
tion. Best cuts: “The Thunder and the Lightning Kid,"
“Scotch Corner.”

CLED LAINE—Clea's Choice, GNP Crescendo, GNPS 9024,
Vintage sessions from 15 years ago or more show why Cleg
Laine s regarded as one of the top female vocalists in the

world today. Good set for those just beginning to discover this
star today. Best culs: “All of You,” "Teach Me Tonight.”

JIM DAWSON-RCA CPL1-D601. Veteran singer/songwriter
serves up excellent mix of soft acoustic matenial and rock.
More commercial than past efforts without losing credibility.
Best cuts: “Four Strong Winds." “Oh No, Mercy Me.”

ALEXIS KORNER's ALL Stars—Blues Incorporated, lust Sun-
shine, 155-13 (Famous). Yintage, ten year old material from
one of the legends of British blues working with the likes of
Dick Heckstall-Smith. Fine record and a must for collectors.
Best cuts: “Stormy Monday,” “Woke Up This Morning.”

JOHNNY MATHIS—What'll | Do, Columbia C 32963, Rerelease
of tunes from vanous sets, but the Mathis style should still
attract fans who are hungry for all there is of him on record.
Best cuts: “What'll | Do,” “More.”
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Late News

Labels Eye Discos,
Break r&b Product

® Continued from page |

tend to be regulars, often frequent-
ing the spot two or three nights a
week, and prniding themselves on
being discerning in their musical
Lastes.

“They come out to listen openly
and to dance hard,” one promotion
execulive says,

Unlike the white, Top 40 oriented
clubs of the early 60s, today’s disco-
theques are more representative of
musical trends in the black commu-
nity. Funky music is in, and the av-
erage discotheque customer is more
than willing to pay to dance to his/
her r&b favorites.

And, this is the key to many a la-
bel promotional staff’s growing in-
terest in servicing product to the
clubs. They cite that discotheque pa-
trons can be clearly defined as af-
fluent, trend setting and more than
willing to spend their dollars on
records. Reach them and you can
start the ball rolling on breaking a
record.

Mike Shavelson, local LP promo-
tion man for Wamner Bros. Records,
says that discotheque airplay ac-
counted for nearly 2,500 units sold
here of Jay Dee’s “Strange Funky
Games & Things,” long before it
picked up any local airplay.

The label has been servicing local
clubs for over six years now, but in
the last four months the program has
become intense, explains Shavelson.
The same phenomenom is happen-
ing at Motown, Buddah, Capitol,
CBS and London, among others,

Each firm has made it a point to
keep in touch with what's happening
at discotheques in major markets,
providing them promotional copies,
often on the individual incentive of
local promotional personnel,

But now a definite pattern is being
formed, as labels are setting up en-
tire programs to service the clubs.
Buddah is planning a reception for
disco-disk jockeys, and will use it as
a springboard for weekly contact
with each club.

Plans also call for the implemen-
tation of the program in Chicago,

Detroit, and Boston, among other
markets,

London has just completed a
questionnaire survey to area disco-
theques and will be servicing se-
lected product to over 130 clubs in
the New York region. Regional pro-
motional men have also been in-
structed to send lists of key disco-
theques in their home markets for
follow-up by the main office.

CBS and Capitol, also long in-
volved with the disco scene, are
gearing additional programs to take
better advantage of discotheque ex-
posure.

As before, New York remains the
hub for discotheque action. The one
or two top dance spots found in any
number of American cities can be
multiplied here many times over.
Some are privale membership only
operations while most are open to
the public.

Among the key spots here to eye
for a barometer of musical tastes are
the Continental Baths, Le Jardin, Le
Joint, Pembles, Wednesdays, the
Third World Gallery, Better Days,
Hollywood, the Loft, Alexander the
Great and Thursdays.

In Los Angeles, Motown has a
definite fix on the disco scene. Exec-
utive Tommy Noonan speaks of the
label servicing 300 locations.

“They don’t break records per se,”
he says, “but they certainly spread
the news. We get a reaction on al-
bum cuts and we move on it by hav-
ing our promotion men bring that
cut to the attention of radio disk
jockeys.”

MNoonan admits there is a dispro-
portionate percentage of the discos
in the New York area. His definition
of a discotheque is a place where
records are played by a disk jockey
for dancing.

In the Los Angeles area, Pips and
the Speak Easy are two private clubs
which have disco facilities that are
usually mobbed.

Since the discos emphasize highly
rhythmic records, Noonan calls
Stevie Wonder “the king of the
discos. His music really gets played
there.”

Copyrights: Lease on Life?

@ Continued from page |

troversial issues, since the House
its revision bill of 1967,

The copynght extension would
probably meet strong opposition on
the House side. Rep. Robert W. Kas-
tenmeier (D., Wis.), chairman of the
House Judiciary Subcommitiee
which deals with copyright legisla-
tion, dissented sharply from the last
extension bill to preserve expiring
copyrights unul Dec. 31, 1974. He
views the further extension as an un-
fair “windfall” for certain copyright
OWnErs.

As part of the trend to assure sepa-
rate copyright action where needed,
a Senate companion bill to the Kas-
tenmeier antipiracy bill has been in-
troduced by Republican Sens. How-
ard H. Baker Jr. and William E.
Brock, both of Tennessee, and Sen.
Jacob K. Javits of New York.

Their antipiracy bill, 5. 3672,
would give recordings copyright
status on a permanent basis in fed-
eral law, and protection from unau-
thorized duplication. The wording is
the same as that in the House bill,
H.R. 13364, and the Senate revision
bill, S. 1361,

However, the House antipiracy
bill is expected to come out of Rep.
Kastenmeier's imminent subcom-

mitiee markup with milder prison
sentence penalties, but perhaps sub-
stanual Mnes.

Rep. Kastenmeier objects o a
maximum felony penalty of up to
seven years for willful infringement.

The Baker-Brock-Javits antipi-
racy bill focuses Senate attention on
the need for strong antipiracy legis-
lation. Introducing the bill to delete
the terminal date in the 1971 tempo-
rary legislation, Sen. Baker re-
minded fellow senators that the $200
million in pirated tapes is 8 “major
economic crime.”

The pirate lape siphoning robs
songwriters, performing talent and
musicians, as well as producers, of
the hit money necessary to stay in
this “extremely risky business,” the
senator said.

Sen. McClellan, in addition to fa-
voring an interim copyright exten-
sion bill, and a record antipiracy bill,
would like to introduce separate leg-
islation to establish a special com-
mission on new technological uses of
copyrighted works. Title II of the
over-all senate revision bill sets up
such a commission.

The special commission would re-
view the alarming proliferation of
technological uses of copyrighted
works—both by computers and by
rapid copying techniques.

Is R.A. Harlan headed for a vice presidency with ABC
Records and Tapes? Will he oversee purchasing?

Mitch Jayne, long-time bass player with The Dillards,
has left the band to write and he has been replaced by Irv
Dugan. . . . Heartsfield will tour with Rory Gallagher be-
ginning July 26. ... Mason Williams is completing an
original composition for bluegrass band and symphony
orchestra to be performed this summer under the title
“Festival Americana.”

Murray McLauchlan is undertaking a tour of the Easl
Coast and he will appear at the Philadelphia Folk festi-
val in August. . . . Steve Clark and Roger Pavlica, former
members of Columbia’s Peace and Quiet, have joined
the artist roster of Miamis World Productions. ...
Southern Steel is moving to Nashville and will cut an al-
bum in Kentucky next month. ... Golden Earring has
added more dates to their U.S. tour and they will appear
on an upcoming Midnight Special (5).. . . Richard Nader
has branched out into contemporary music shows with
his presentation of Gladys Knight and the Pips with Billy
Preston in Atlantic City (4),

The cast album of “Let My People Come™ will be re-
leased on Libra Records. . .. New York's Jazzmobile will
open its season ( 1) with Billy Taylor and they will present
81 concerts throughout the summer with artists includ-
ing Buddy Tate, Roy Eldridge, Horace Silver, Dizzy Gil-
lespie and Charles Mingus. ... The Nitty Gritty Dirt
Band will tour Japan from Aug. 12-29.. .. England’s The
Sensational Alex Harvey Band will appear on “Wide
World: In Concert™ (5). ... "l See A Star,” the Eurovi-
sion finalist from the Netherlands will be sub-published
in the U.S. and Canada by Midland Music International
Lid.

A limited edition facsimile of the first edition sheet
music of “The Way We Were” individually inscribed by
Barbra Streisand has been awarded to 20 people princi-
pally responsible for its success, . . . The Platters will cel-
ebrate its 20th year in the music business with a month-
long engagement in the Lion's Den in the MGM Hotel in
Las Vepas, July 10-Aug. 6. ... Jazz pianist Billy Taylor
has been added Lo the faculty of the Rutgers Institute of
Jazz Students duning the Newport Jazz Festival,

There is speculation that Erich Kunzel, resident con-
ductor of the Cincinnati Symphony, who earlier this sea-
son was named music director of the New Haven Sym-
phony, is being groomed to succeed Arthur Fiedler as
conductor of the Boston Pops, if and when the latter re-
tires. . .. Franklin Savings Bank of New York has started
a weekly series -of lunchtime musical concerts outside
Lincoln Center which will include harpsichordist
Francis Cole and Slam Stewart, The New Age Brass En-
semble, Jothan Callins and the Sounds of Togetherness,
David Amran and Quartet, and the Symphony of the New
World String Quartet.

Vanity Fair Industries, Syosset, N.Y., best known for
its apparel lines, is boosting its position in the audio field
with the reported acquisition of Weltron Co. Inc., Dur-
ham, N.C.-based manufacturer of portable B-track and
cassette players, and AM-FM stereos. Vanity Fair has
existing lines of walkie-talkies, bicycle radios, solid state
phonographs and electronic kits. . .. Blossom Dearie
continues to appear at New York's Reno Sweeney's in a
mini-concert every evening.

Two of Australia’s top rock performers Brian Cadd
and Kerrie Biddell will be giving a concert in the Opera

House at Expo "74 in Spokane, Wash., on Aug. 21. ...
Paul Simon and Elton John joined The Beach Boys at a
recent New York appearance for an encore song, “Help
Me Rhonda.” ... Singer-pianist Bubber Johnson's en-
gapement at New York's Feathers in the Park has been
extended through July 27. ... UK Records president
Jonathon King was a New York visitor recently (24). . ..
John Kay has re-formed Steppenwoll.

George Pincus, head of Gil/Pincus group of firms, is
in Hollywood for a two-week stay, where he will visit
with people in the recording and film industries. . .. The
Charles Aznavour single, “She,” which hit the UK., No, |
chart spot two weeks after being released by Barclay, has
been acquired by RCA Victor Records, which also
signed an artist deal with the singer.

John Barry, winner of three Academy Awards for his
film music, will compose the score for “Love Among the
Ruins,” starring Katherine Hepburn and Laurence Oli-
vier. Barry also is represented on the stage by his British
musical, “Billy.” .. . Eddy Arnold has signed to headline
at Las Vegas’ Sahara Hotel for four weeks during 1975.
... Hazel Scott, one of the nation’s great pianist-singers,
will open a nine-week engagement at New York’s Jimmy
Weston's on Tuesday (2),

Cher’s lawyer. Mickey Rudin, gave a big “no com-
ment” o reports she's finalizing an exit from MCA and
producer Snuff Garreit in search of a “heavy™ Carly
Simon type status.

Billy Joel left Columbia with egg on its face cancelling
out of Troubadour gig they set to coincide with CBS na-
tional convention in Los Angeles at end of month. Joel
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said he had to keep writing his next album. Gig was to be
debut of new Columbia duo handled by his “Mr. Piano
Man" producer Michael Stewart.

B. Mitchel Reed broadcasting his KMET-FM morn-
ing show from hospital in Los Angeles after cornea
transplant. . . . Johnny Carson switched from Sahara to
Caesar’s Palace,

Wolfman Jack is leaving WNBC-AM in New York
and will be returning to Los Angeles where he will be de-
voting his time to radio syndication and the Midnight
Special television series, according to his manager, the
Don Kelley Organization. He will still be doing concert
appearances and has been engaged 1o work in several
motion pictures,

BIG SUMMER TOURS: Croshy, Stills, Nash &
Young expect to gross $9 million on summer tour at aver-
age $7.50 ticket price. . ., Eric Clapton sold out in each of
the 24 tour cities his tickets already on sale. . . . John Den-
ver's Universal Amphitheater week sold all 35,000 seats
within 24 hours after June 23 announcement, with 3,000
folks waiting overnight for box office opening.

Larry Carlton, de facto Crusaders guitarist since they
started having pop hits, now full member of group for
both concerts and sessions. First Crusader addition in 22
YCars.

NYC 1975 Grammies to be telecast from Radio City
Music Hall??. ... Yes next heavy group starting their
own label, to be titled Fragile. . .. Cass Elliot on debut
English tour.

[sland Records debuting independent distribution re-
lease this week with three LPs by Sparks, Eno and Jim
Capaldi. . . . Ed Townsend, Impressions producer, spoke
at third monthly Irving/Almo writers meeting,

Jimmy Bowen, MGM’s new president, says he won't
get involved producing any of his label’s artists because
he doesn’t think he should compete with his own pro-
ducers. Yet he continues as an outside producer for
Frank Sinatra, Dean Martin, Glen Campbell and Jim
Weatherly. That was one of his terms in setting up his
deal with Polygram,

Maureen McGovern played benefit for tornado rav-
aged Xenia, Ohio. . . . Paul Williams and actor Bill Bixby
to produce movies together. ... Bob Crewe dumped
5250000 annual guarantee to split Motown, ... Lou
Rawls “Star Spangled Banner” single signs of KDAY-
AM in Los Angeles.

Seymour Heller's American Variety International to
go public. . . . Bobby Womack is new office neighbor of
Billboard at 9000 Sunset, joining Barry White, Sammy
Davis Jr. et al.

Black Sabbath lead singer Ozzy Osbourne going the
solo album route with “Am | Going Insane?™ ... Os-
monds open summer tour at Tropicana in Vepgas through
end of month,

Gregg Allman jammed 40 minutes with Elvin Bishop
Band at Ebbets Field in Denver, and host Chuck Morris
owes Billboard 20 cents postage on this item. ... Nitty
Gritty Dirt Band headlined benefit for Veterans Bonus
March in Berkeley.

Annual company picnic time for A&M in Malibu
mountains and Capricorn at Lake Sinclair, Ga. ... Russ
Amo, 49, early Reprise artist, reportedly committed sui-
cide in Dallas.

Flash Cadillac & Continental Kids halltime entertain-
menlt at Orange Country Raceway Nitro-Methane Drag-
ster Championships. ... Buddy Rich’s daughter Carol
forming act with Bobby Scott special material.

Ken Kragen keynote speaker at International Concert
Promoter Convention in Miami. ... Bill Loeb bought
U5, rights to TV special, “Supremes In Concert From
Japan.” . .. Buck Owens at Busch Gardens in big Capitol
horror promo tied to his new single, “*Monsters Holiday.”

David Steinberg hosted all-comedy “Midnight Spe-
cial.” ... Liza Minnelli latest engagement denials are
about Jack Haley Jr.

April Fools Films, Inc., distributors of “Pink Floyd,”
announced today they have hired Bardwell Jones for the
position of advertising and promotion field representa-
tive. He will work out of New York City. Ad-pub chores
for the entire country will be supervised by Jones and
Jerry Zanitsch, who will make his office in Cincinnati.
Jerry Zanitsch was formerly the advertising director of
Mid-States Theatres and Tri-State Theatre Service, Inc.,
in Cincinnati. David Forster will also act as a field repre-
sentative based in Cincinnati. Forster formerly operated
a concerl promotion company.

Bardwell Jones was formerly assistant co-op advertis-
ing manager for Paramount Pictures and national co-op
manager for Jack Wodell Associates, and account execu-
tive for their San Francisco, Los Angeles, and Chicago
offices. He was also a special field representative for
Warner Bros. and Cinerama Pictures.

Both Zanitsch, Jones and Forster start immediately
supervising the promotion “Pink Floyd™ engagements
with the picture now in release across the country.
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'World’s Record.

Billboard’s 15Th Annvual Inlernuiféhql Buyer’s Guide

is now accepting reservations for advertising announcements

Here in one classic compendium is your opportunity to reach over 70,000 influential
music Industry executives —worldwide. And for a whole year, yet!

The Billboard International Buyer's Guide is the industry’s leading one-stop
directory, a constantly-used ready reference for a full year.

Pages of informative listings in such comprehensive categories as
® Record Companies m Recording Studio Equipment
m Services Manufacturars
m Suppliers m Tape Hardware Manufacturers
m Publishers m Tape Software Manufacturers

And an International Section covering goods and services available worldwide!

The 15th Annual Billboard International Buyer's Gulde is coming with the
September 7th issue.

And it comes bul once a year.

C'mon alonag.

Ad deadline:August 1,1974
Issue date:September 7, 1974

Contact a Billboard Sales Representative in any of these cilies:

New York

Hon Willman

1 Astor Plaza
Mew York, MY, 10026

(212) 764-7300

Nashville
John McCartnay
1718 Wasi End Ave;
Meshville, Tenn. 3720
i615) 329=-3925

Ead

Los Angeles London

aleve Lappin
8000 Sunseat Blvd
LA, Calif, 00639

[213) 273-T040

Chicago
Jill Hariwig

150 Mo. Wacker Dijve

Chicago, |Il, BOGIE
(312} CE 6-9818

T Carpaby Strect
London W.1, Engiand
437 -B3320

Tokyo
Japan Advertising
Communicatlans. Inc.
New Ginza Bldg.,
7-3-13, Ginza-kKu,
Tokyo 104 Jdapan


www.americanradiohistory.com

i
.J_ of s P St - ¥
FRT o o v
- : -.__".-. s
-r"'"-"-rl-.f"
- -1-"'-_
g

A J .af; -
[} WD, .mjn_a

s i s o i
BgflARY & (ICENSE L 40 8

-r'r'-
i t-ij
g P e R (i ™

wwWw americanradiohistorv com


www.americanradiohistory.com

