
08120 

NEWSPAPER 

BBD8SNYD363MARRZ6 D FEB 76 
R SNYDER 
3639 MARY ANN DR 

LEBANON OH 45036 V 
MCA Plans Licensee 
Meets During IMIC 

LONDON -MCA Records will 
hold its annual meeting of inter- 
national licensees here May 8 in 
conjunction with the fifth Inter- 
national Music Industry Confer- 
ence, it was announced last week by 
Lee Armstrong, vice president of in- 
ternational operations for the com- 
pany. 

"So many of our licensees will he 
attending the conference anyway 
that we thought this would be an ex- 
cellent opportunity to get together 
with them. We hope to develop a 
flow of information between all of 
our licensees in order to further de- 
velop our catalog." 

The record company, headed by 
J.K. Maitland, recently concluded 
agreements with several new licens- 
ees, and Armstrong said he felt the 

Soviets Make 

Deluxe Units 
By VADIM YURCHENKOV 

MOSCOW - National audio 
equipment manufacturing com- 
panies will for the first time be offer- 
ing deluxe models here in 1974 lines. 
Of nine new models, three will he in 
the deluxe classification, whereas 
heretofore only 5 percent of Russian 
radio and tape players were stereo. 
Disk equipment still predominates. 

Even a superficial insight into the 
Russian record /tape market will 
easily reveal the fact that records and 
record playing equipment are still 
the major items on the market enjoy- 
ing greatest sales. The latest statistics 
available at the moment show that 
over 500,000 record players were 
sold in 1971. 

This continuous popularity of 
(Continued on page 54) 

AGAC Sets New 

Renewal `Alert' 
By JIM MELANSON 

NEW YORK -The American 
Guild of Authors and Composers 
(AGAC) has instituted a comput- 
erized copyright renewal notifica- 
tion system for its songwriter mem- 
bers. 

Lewis Bachman, AGAC executive 
(Continued on page 82) 

new lineup gave MCA Records one 
of the strongest market positions in 
the world. MCA just lined up (see 
separate story) Discos Musart for 
Mexico. The agreement with Music 
Vertrieb in Switzerland has just be- 
come effective, too. 

There will be 50 licensees at the 
one -day meeting and dinner, and all 
will be also attending IMIC May 7- 
I o at Grosvenor House, London. At- 
tending the meetings from the U.S. 
label will be president Maitland, 
plus vice presidents Lou Cook, Artie 
Mogul], and Armstrong. 

Among those licensees attending 
will be Gerry Oord, head of EMI 
Records, England; G. Giannini of 
CBS /Sugar in Italy: R. Kruize of 
Bovema in Holland, Neville Smith 
of Australia, G. Schotze and K. 
Richter of Teldec, Eduardo Baptista 
of Discos Musart in Mexico, and Pe- 
ter Gallo of Gallo Records in South 
Africa, plus two representatives of 
the Cinerama International Corp., a 
film distribution firm. 

All of the new licensees are per- 
forming excellently, Armstrong said, 
and he pointed out that EMI has 
come up with three hits in England 
since the deal was concluded the 
first of the year, including bringing 
back that eternal hit of Bill Haley's 

(Continued on page 64) 

Col Explores 
Plan to Hike 

Single Price 
ST. LOUIS- Columbia marketing 

executives were canvassing local 
record people here 10 days ago, 
prior to their NARM appearances, 
about the possibility of increasing 
the price of singles to $1.29. 

A check of St. Louis retailers at 
NARM indicated that they had un- 
animously told the Columbia re- 
searchers that such a price raise 
would benefit lagging retail profits 
at a time when spiralling operating 
costs required more black ink. 

(Continued on page 82) 
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Gripes Voiced at 
NARM Convention 
By Rival Factions 

By JOHN 
HOLLYWOOD, Fla.- Competi- 

tive groups within the National As- 
sociation of Recording Merchandis- 
ers (NARM) are hoping that the 
1975 convention at the Century 
Plaza, Los Angeles, March 2 -5, will 
provide more vertical sessions where 
their individual problems can be 
more thoroughly discussed. 

The complaint of John Cohen, 
founder- president of Disc Records, 

Copyright Bill Seen Moving 
To Committee Before Easter 

By MILDRED HALL 
WASHINGTON -The Senate 

bill to revise the entire 1909 copy- 
right law will get final markup next 
week during executive hearings by 
the Copyrights Subcommittee, April 
9 and 10. Sen. John L. McClellan, 
chairman of the subcommittee, 
would like to have the bill reported 
to the full Judiciary committee be- 
fore the Easter recess, which starts 
April 12 -hut individual members 
may want more time to study or 
amend some controversial issues. 

Ann Peebles, best known for her "99 POUNDS OF SOUL," is currently 
receiving well- deserved recognition from an audience that spans the 

R &B, Top 40 and Progressive market. All due to the success of her recent 

single "I Can't Stand The Rain." So now, the "I Can't Stand The Rain" 

album which includes seven penned songs, plus her new single "(You 

Keep Me) Hangin' On." Produced by Willie Mitchell. On Hi Records, 

distributed by London Records. (Advertisement) 

The chairman announced the 
move recently with an unusually op- 
timistic determination to get the bill 
through the Senate and over to the 
House as soon as possible. Sen. 
McClellan is making no promises or 
prophecies on whether the belea- 
guered revision bill (S. 1361) can get 
through Congress in this, its ninth 
year of thwarted action. But his defi- 
nite objective is to speed Senate ac- 
tion in time to give the House at least 

(Continued on page 14) 

NATURAL FOUR: In '74 it's the Natural Four, a San Francisco quartet of 

four superb lead singers. "Can This Be Real" was their first Top 40 smash! 

"Love That Really Counts" is now hot on its heels. And their debut album 
NATURAL FOUR is a runaway hit already! In '74 it's the Natural Four, for 

sure. On Curtom Records, from the Buddah Group. (Advertisement) 

SII'l'I'll. 
Cleveland -based national retail 
store chain, was typical. Cohen 
pointed to the second -rate citizen 
rank of national retailers like him- 
self and Barrie Bergman, Record 
Bar stoles, Durham, N.C., who ful- 
fill the qualifications for receiving 
the same sub- distributor price and 
advertising advantages accorded 
rack jobbers, who serve manned de- 

(Continued on page 16) 

NARM Complete Coverage 

on Pages 3. 10, 13, 16 

Mitchell Blasts 

Hi -Fi Discounts 
By RAM. LIFFE JOE 

MOONACHIE, N.J. -The unre- 
stricted growth of mail- order, dis- 
count hi -fi retail chains could seri- 
ously impair the growth and credi- 
bility of the high fidelity industry. 

The warning comes from Bernie 
Mitchell, president of U.S. Pioneer 
Electronics, who further warns that 
hi -fi equipment manufacturers are 
hurting their industry by indis- 
criminately appointing dealers with 
little or no expertise in the hi -fi field. 

Mitchell, in a pull -no- punches as- 
sault on the merchandising and 
marketing ills of the hi -fi equipment 
industry, charged that an increasing 
number of manufacturers with an 
over- zealous approach to marketing 

(Continued on page 54) 

Action Urged on 
Kastenmeier Bill 

WASHINGTON -Rep. Jerome 
R. Waldie (D., Calif.) has urged fast 
action on the recently introduced 
Kastenmeier Antipiracy Bill to as- 
sure continued right of protection 
for copyrighted recordings under 
the federal copyright law. The Cali- 
fornia congressman has introduced 
a duplicate of the Kastenmeier bill, 
which would make record piracy a 

(Continued on page 14) 
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Twice Removed From Yesterday, 
the first Robin Trower album on Chrysalis, 

established the English band - guitarist Robin Trower, 
vocalist /bassist Jimmy Dewar and drummer Reg Isadore - 

as one of last year's hottest acts. Now they're back even hotter 
with a new Chrysalis album, Bridge of Sighs. 

Advertisement i 



THE NEW 
CAT STEVENS 
ALBUM IS 

"BUDDHA AND THE 
CHOCOLATE BOX" 
ON A&M RECORDS 

Produced by Paul Samwell -Smith and Cat Stevens 



General News 

Suit Seen Affecting Keynoter Smith Urges End to 
Sound -Alike Rhubarb Mfr., Merchandiser Bitterness 

COLUMBIA, S.C. -The contro- 
versy over making sound -alike tapes 
will probably get its first court dis- 
section here soon following filing of 
a 32 -count recorded music copyright 
infringement suit by the U.S. Attor- 
ney John Krisso against Charlie 
Schafer and Custom Recording Inc. 
of Augusta, S.C. 

The suit enumerates 32 alleged 
violations which occurred between 
Mar. 6, 1972, and Jan. 12, 1973. 
Schafer told Billboard in 1972 that 
he was converting his operation 
from unlicensed duplicating of pre - 
Feb. 15, 1972, recorded material to 
sound -alikes. 

Schafer at that time maintained 
he went to great expense and effort 
to record the sound -alikes primarily 
in Nashville. In the interim, Schafer 
said he has recorded much sound - 
alike material at new studios which 
he constructed in Augusta. 

It is expected that the federal au- 
thorities conducting the litigation in- 
volving Schafer will probably unveil 
a concept, spoken about at last 
week's National Association of 
Recording Merchandisers conven- 

Myrrh to Distribute 
Good News Product 

LOS ANGELES -Good News 
Records has signed with Myrrh for 
domestic distribution. The Fred Piro 
headed label had previously been 
distributed by UA. Located in North 
Hollywood, the company operates 
out of a building complex which 
houses Mama Jo's Recording Stu- 
dio. 

tion. John Murphy, an executive in 
the Justice Department, said that the 
government has devised a method to 
test whether a sound -alike is a ligiti- 
mate imitation of a hit recording or 
an aberrated copy of the original 
music. 

Schafer, it was learned, surren- 
dered to federal authorities Wednes- 
day (20) and was released on his 
own recognizance. 

(Continued on page 82) 

Lewis One -Man 
Pirate Smasher 

HOLLYWOOD, Fla. -While 
many recording artists have ac- 
tively engaged in promoting the 
fight against antipiracy by ap- 
pearing before state legislatures 
and acting as witnesses in court 
cases, Jerry Lee Lewis has taken 
the bull by the horns. 

John Polk, RIAA investigator 
based in Nashville, told a 
NARM antipiracy seminar, that 
Lewis recently pulled up to a gas 
station in the south and noticed a 
rack of pirate tapes in the station. 
He asked who owned the rack 
and when told that an uniden- 
tified man serviced it weekly 
from the trunk of his car, Lewis 
took the rack outside the station 
and smashed it. When the station 
operator asked him what he 
should do when the route man 
came and asked what happened 
to his rack, Lewis replied: "Tell 
him 'Killer' was here." 

NEWSMAKER LIEBERMAN: 

New NARM President 
Vows FuHSteam Ahead 

By IRENE CLEPPER 
HOLLYWOD, Fla. -"We must 

continue to put more emphasis on 
the quality of product and the quan- 
tity of profit," urges David Lieber- 
man of Minneapolis, the new presi- 
dent of the National Association of 
,Recording Merchandisers (NARM). 

"In the last 10 years, other voices 
have joined Dave Kapp's in de- 
nouncing the profitless prosper- 
ity,' " he continued. "Kapp may 
have been a voice in the wilderness 
when he keynoted a NARM conven- 
tion and talked about the great vol- 
ume and the great market and the 
lack of profit, but more people are 

coming to that point of view. Our 
business has really grown up." 

Lieberman, a University of Min- 
nesota history graduate, tends to 
frame his thinking in historical ref- 
erence, to examine trends, both 
within the industry and against the 
backdrop of economic development. 
Tracing the history of NARM mem- 
bers (Lieberman himself is third 
generation), he recalls that the indus- 
try evolved from tremendously crea- 
tive people who weren't always as 
equally gifted as administrators or 
economists. "Now, while we still 

(Continued on page 70) 

HOLLYWOOD, Fla. -An urgent 
plea for an end to the abrasiveness 
that has characterized much of the 
relationship between manufacturers 
and merchandisers of recorded 
product was voiced here last week by 
Joe Smith, president of Warner 
Bros. Records. 

In his keynote address before the 
NARM convention Monday (25), 
Smith said that "both sides were at 
fault," and that it would be "a mark 
of sanity to recognize our inter- 
dependence" and erase the bitter- 
ness between elements of the indus- 

By IS HOROWITZ 
try "that are supposed to have the 
same interest." 

Smith recalled the `old days" 
when relations between producers 
and sellers were more closely knit 
and even affectionate. "But in the 
last decade each has gone its own 
way. Contact has been minimal." 

The "uncomfortable and unfore- 
seen events" of the past year -mate- 
rial shortages, spiraling costs, in- 
vestigations, and the `agony" of 
CBS- should have demonstrated to 
manufacturers and sellers alike that 
the only friends they can rely on are 

Inventory Control Program 
As Paring Returns Is Cited 

HOLLYWOOD, Fla. -A work- 
able program of inventory control, 
designed to increase yearly turn- 
overs and pare returns, was 
presented at a poorly attended 
(about 225) session Wednesday (27). 

Bill Schoolman, head of his own 
inventory management consultant 

Columbia Slates 
Apr. Jazz Month; 
214 -Title Drive 

NEW YORK -"Jazz '74," a sales 
and promotional campaign to back 
jazz product on Columbia, Epic and 
Columbia custom labels, goes into 
effect Monday (1) and is scheduled 
to run through April 26, according to 
Rich Blackburn, director of sales 
and distribution for Columbia 
Records. 

He stated that the campaign has 
been spearheaded by the release of 
14 new jazz titles in the CBS catalog, 
as well as the reservicing of over 200 
selections from the label's catalog. 

The campaign will be supported 
by national advertising, both in 
print and on radio, with radio spots 
primarily aimed at jazz and progres- 
sive radio stations. The campaign 
will also focus attention on college 
newspaper and radio station adver- 
tising. 

New releases being backed by the 
program include product by such 
artists as Ramsey Lewis, Miles 
Davis, Herbie Hancock, Michael 
Urbaniak, Billy Eckstine, Coleman 
Hawkins /Ben Webster, Chase, 
Dave Brubeck, Cab Calloway, 
Weather Report, Dick Hyman /Joe 
Venuti, Jelly Roll Morton, Chico 
Hamilton, and Jeremy Steig. 

Constant Vigil vs Piracy Urged 
HOLLYWOOD, Fla.- Despite 22 

antipiracy state laws and 22 convic- 
tions for violations of the post Feb. 
15, 1972, federal piracy provision, 
the fight against unlicensed dupli- 
cations must be continued locally 
and statewide by industry individ- 
uals, a National Association of 
Recording Merchandisers' work- 
shop was held here last week. 

John Murphy, chief of the govern- 
ment regulations section, criminal 
division, Department of Justice, a 
leader among federal agents work- 
ing with the industry, explained that 
judges' decisions have often been lax 

More Late News 

See Page 82 

By JOHN SIPPEL 
and more concrete evidence is essen- 
tial to back 1,178 investigations 
pending. In the past two years, fed- 
eral law enforcement agencies have 
carried out 2,449 copyright investi- 
gations, of which 1,302 have been 
completed. Only an unabated effort 
can keep pirates "underground and 
dead," he said. 

Jules Yarnell, RIAA piracy legal 
counsel, said pirates are on the run. 
He noted that the federal fight has 
now been joined by postal inspectors 
(Billboard, March 30) and the tax 
intelligence staff of the Internal 
Revenue Service, seeking mail fraud 
and tax evasion suits, respectively, 
against pirates. He called recent 
countersuits against record labels 
and the FBI and industry associ- 
ations (Billboard, March 30) "base- 

less" and an indication of what "cor- 
nered rats" would do. 

Barry Slotnick, Yarnell's aide, 
urged local and state support, ex- 
plaining that local and state law- 
makers and enforcement officials 
worked better for potential voters. 
He instructed those who wished to 
report alleged violations by illegal 
duplicators and sellers to get names 
and full addresses of the sellers, full 
descriptions of the tape and samples 
of the counterfeit tapes, and names 
and full addresses of the manufac- 
turers. 

Preliminary 
Don Biederman, Columbia Rec- 

ords legal counsel who heads the la- 
bel's legal campaign against piracy, 
explained how time -taking and ar- 

(Continued on page 80) 

firm, emphasized the need for 
greater concentration on control of 
the top selling 400 titles in an inven- 
tory of 2,200 titles which he used as 
his sample. His study indicated that 
this 20 percent of the inventory ac- 
counted for 81 percent of the net 
shipments made from the ware- 
house. He pointed out that this hot 
merchandise turned 5.8 times per 
year, while the remaining 80 percent 
turned 2.6 times. Schoolman utilized 
actual inventory weeks' supply to il- 
lustrate how if the hot 20 percent in- 
ventory was decreased from a six to 
five week supply, turnover yearly in- 
creased form 8.7 to 10.4 times an- 
nually. 

Schoolman noted that 5 percent of 
all releases make Billboard's charts, 
further indication of the need to go 
all -out with current hot product. He 
noted that his experience included 
study of the food industry, where a 
three -day inventory is maintained 
leading to greater turn and more 
profit on asset investment. 

He urged that a hand -tabulating 
(Continued on page 82) 

Suit Ousted vs 
Music Makers 

NEW YORK -A class- action suit 
brought in U.S. District Court here 
against the Music Makers Group 
and 10 other defendants by stock- 
holder Nathan Dreier, has been 
thrown out by District Court Judge 
Gagliardi on the grounds that a 
claim for pendent jurisdiction could 
not be sustained. 

The judge ruled that the com- 
plaint, which sought injunctive relief 
and damages for alleged violations 
of the Securities Exchange Act of 
1934, and the Securities Act of 1933 
be dismissed except insofar as it al- 
leged a claim arising out of the 1967 
sale of Music Makers common stock 
to Drier., He directed the plaintiff to 
file an amended complaint within 30 
days. 

each other, Smith declared. But 
through "all this nastiness one thing 
persisted: hostility between manu- 
facturer and merchandiser." 

Makers and Sellers Faulted 
The Warner Bros. chief called 

(Continued on page /0) 

Singer One-Stop 
CHICAGO -Gus Tartol, 41, with 

Singer One -Stop here for 21 years as 
manager, is forming his own one - 
stop operation dealing strictly with 
jukebox operators called Singer 
One -Stop For Ops. He has inherited 
the Singer name from the original 
one -stop that recently closed after 23 
years in business. (See Billboard, 
March 9.) 

Tartol also will handle former 
Singer accounts from Illinois, Wis- 
consin, Michigan, Iowa and In- 
diana. 

Tartol will offer full catalog serv- 
ice, from an inventory of 50,000 to 
100,000 singles next day delivery, 
and Star title strips. He will also 
handle little LP's. "The little LP 
market has been dropping over the 
last few years, but is still alive in 
small towns," Tartol said. 

Tartol expects to pick up some lo- 
cal accounts, but will be competing 
with other one -stops in the area, no- 
tably Galgano, Lomar and Sounds 
Unlimited. 

Stock will be set up in wall racks, 
with 600 different titles on display in 
color coded boxes with title, artist, 

(Continued on page 80) 

Stones Gain 
Court Award 

NEW YORK -Confirmation of 
an arbitrator's award to the Rolling 
Stones in their dispute with ABKCO 
Industries, Inc. (Billboard, March 9) 
was handed down by a New York 
Supreme Court judge here last week. 

The Rolling Stones had filed an 
affidavit asking quick confirmation 
of the arbitrator's award (Billboard, 
March 30), following ABKCO's 
request for delay until a related deci- 
sion on a dispute between the liti- 
gants involving copyrights was 
handed down by another arbitration 
panel (Billboard, March 16). 

The award affirmed ABKCO 
ownership of all Stones masters pro- 
duced prior to Aug. 31, 1970, except 
for three albums turned over to the 
artists; held that ABKCO could not 
issue any unreleased masters with- 
out the Stones' consent; and per- 
mitted the Stones to tape live con- 
certs in which protected titles were 
performed so long as the material 
was not released for sale on disk or 
tape. 

Lieberman Heads NARM 
-`Pure' Retailer to Board 

HOLLYWOOD, Fla. -In an interesting move, NARM last week named 
a "pure" retailer -John Cohen of Disc Records in Cleveland -to the board 
of directors, indicating the expanded scope of the organization today. 

David Lieberman of Lieberman Enterprises in Minneapolis was named 
president of NARM, replacing Peter Stocke, president and director of Tay- 
lor Electric Co. in Milwaukee. Jay Jacobs of Knox Records in Knoxville. 
was name vice president, Daniel Heilicher of J. L. Marsh Co. /Heilicher 
Bros. in Minneapolis, was named secretary. Jack Silverman of ABC 
Records and Tapes, Des Moines, is the new treasurer. Others named as di- 
rectors were Peter Stocke, George Souvall of Alta Records in Phoenix; Co- 
hen and Norman Hausfater of Musical Isle of America in St. Louis; and 
David Press of D and H Distributing, Harrisburg, Pa. 
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General News 
Chess /Janus 
Sets M'media 

Country Line 

Nippon /Col `Q' Unit 
To U.S. by End of 74 

By RADCLIFFE JOE 
NEW YORK -The new Nippon/ 

Columbia UD -4 quadrasonic sys- 
tem will be marketed in Japan and 
Europe by the middle of this year, 
and in the U.S. by the end of 1974, 
according to Takayasu Yoshida, 
manager, international relations 
record division, Nippon /Columbia 
Co. Ltd. 

Yoshida's forecast came at a re- 
cent showing of the system at the 
New York Hilton hotel here. 

The showing, the first of two 2- 
day demonstrations scheduled for 
New York and Copenhagen, was de- 
signed to attract hardware and soft- 
ware licensees for the product being 

AS SEMINARY 

Rabbi Buys 
Fillmore E. 

NEW YORK -The Fillmore East, 
one -time bastion of rock music in 
New York, is being turned into a 

seminary. The huge, ramshackle 
theater on the city's East Side, was 
sold by auction last week to Rabbi 
Eugene Jacobs of Yeshiva B'er 
Shmuel, who plans to convert it into 
the liberal arts division of his semi- 
nary. 

During the 1960s, under the man- 
agement of Bill Graham, the Fill- 
more was the showcase of every 
known, and many an unknown rock 
musician, and the ultimate meeting 
place of every groupie. 

Two years go Graham stopped 
promoting concerts in the theater, 
and since then, except for an abor- 
tive attempt by a consortium which 
tried to revive its image as the Vil- 
lage East, the Fillmore has been 
shuttered. 

Rabbi Jacobs paid $190,000 for 
the building. 

Gemigo, Ampex 
License Deal 

NEW YORK -Gemigo Produc- 
tions has entered into an exclusive 
tape licensing agreement with Am- 
pex Music Division (AMD). The 
pact, which gives Ampex tape dupli- 
cating and marketing rights to 
Gemigo product in the U.S., Canada 
and Mexico, was signed by Mary 
Stuart of Gemigo, and Thomas 
Davis, vice president and general 
manager of AMD. 

touted by Nippon /Columbia engi- 
neers as the "complete" 4- channel 
system. 

The UD -4, developed jointly by 
Nippon /Columbia and Dr. Duane 
Cooper of the University of Illinois, 
incorporates both matrix and dis- 
crete quadrasonic formats in a single 
unit without the need for sophis- 
ticated special switching. 

Takami Shobochi, president of 
Nippon /Columbia, calls the system 
truly universal, pointing out that in 
addition to its 4- channel capabili- 
ties, it can also be used in both stereo 
and monaural modes with equal sat- 
isfaction. 

Although the main purpose of the 
present showings is to solicit licens- 
ees, Yoshida said Nippon /Colum- 
bia would not delay introduction of 
the equipment of the system until 
manufacturers are signed. He said 
that initially, Hitachi, parent com- 
pany of Nippon /Columbia will pro- 
duce the equipment for the Japa- 
nese, European and U.S. markets. 

In his demonstrations, Yoshida is 
stressing that manufacturers of 
available 4- channel systems need 
make only minor modifications to 
their own systems to accommodate 
the UD-4. "It is a simple matter of 
adding another position to the 4- 
channel mode switch," he said. 

Nippon /Columbia and Dr. 
Cooper have also developed a UD -4 
discrete 4- channel broadcast system 
which is currently under considera- 
tion by the National Quadraphonic 
Radio Committee along with other 
systems by Zenith, General Electric 
and others. 

Epic Marketing 
Push on Chase 

NEW YORK -Epic Records has 
begun a merchandising program to 
back the group Chase's latest LP, 
"Pure Music," 

The campaign, designed to coin- 
cide with club bookings for the 
group in Chicago, New York and 
Boston, among other cities, includes 
radio and television spots; in -store 
displays; consumer and trade print 
advertising; posters; and over 
500,000 promotional stickers to be 
distributed by Epic's field force. The 
campaign will also include a sepa- 
rate promotional and merchandis- 
ing thrust at the college markets in 
the U.S. 

UNITED ARTISTS Records president Mike Stewart, right, receives Israel 

Presidential Standard from Israeli United Nations Ambassador Yosef Tekoah, 

center, at recent Beverly Hills dinner honoring Stewart's Israel Bonds activi- 

ties. At right is former UA Films chief David Picker, president of Two Roads 

Productions. 
4 

NEW YORK -Chess /Janus Rec- 
ords has acquired Metromedia Rec- 
ords country line. 

Marvin Schlacter, Chess /Janus 
president, stated that the agreement 
between Metromedia and Chess! 
Janus involved the purchase of artist 
contracts and a number of masters, 
and is part of Chess /Janus' contin- 
ued expansion program. 

He said that plans call for the re- 
lease of the country product on the 
recently reactivated GRT Records 
label in Nashville. Distribution and 
sales of country product will be han- 
dled by Chess /Janus. 

Also, Dick Heard, former general 
manager of the Metromedia country 
line, has been named GRT's general 
manager (see Executive Turntable). 

RCA Bows 2 
New Sleeves 

NEW YORK -RCA Records has 
introduced two new sleeves for its 
singles - releases, one designed for 
regular weekly single releases and 
the second slated for RCA's Gold 
Standard Series singles. 

The new designs were unveiled 
during RCA's national sales and 
promotion meeting, held last week- 
end in Nashville (Billboard, March 
30), and will go into service immedi- 
ately. 

Regular releases will now come in 
a new sleeve featuring graduated 
tones of yellow, orange and black, 
with the RCA logo repeated four 
times. The Gold Standard sleeve is 

gold and blue, featuring a vintage 
tone arm. 

New jackets were requested by 
Tony Montgomery, manager, na- 
tional singles sales, and were de- 
signed by Craig DeCamps under the 
supervision of Acy Lehman, man- 
ager, packaging design. 

Chess /Janus Moves 
NEW YORK -Chess /Janus Rec- 

ords will move to new offices here 
at 1633 Broadway Monday (8). 
The move, which follows the recent 
acquisition of larger quarters by the 
label in Los Angeles, is part of a 

Chess /Janus expansion program. 
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E xeculive Turnkoble 

H EALY WILLIAMS 

Berle Adams has joined Motown Industries as executive vice 
president, chief operating officer, a new post. Adams was formerly 
president of WMA Sports, a division of the William Morris 
Agency. Prior to his WMA association, Adams served with MCA 
for 20 years in various executive capacities, including executive 
vice president for all divisions.... John T. Healy has been named 
vice president, planning and administration, of the ABC Leisure 
Group. Healy had been director of planning and development for 
American Broadcasting Companies, Inc., since June, 1972. He 
joined ABC m August, 1970, as associate director of corporate 
planning.... Henry Allen has been named vice president /director 
of r &b product for Atlantic Records. He will be responsible for r &b 
talent signings and acquisition of new masters, as well as the over- 
seeing of all phases of r &b product, from the recording session to 
the packaging of product, including promotion, publicity and ad- 
vertising. Allen had been in charge of national promotion for the 
label for the past eight years. 

SUTHERLAND LA ROCCO GELORMINE GOLDMAN 

Dick Williams has been named director of western marketing 
for Shelter Records. He will be responsible for all merchandising, 
sales and promotion west of the Mississippi for all Shelter product. 
Previously with MCA Records in charge of special projects for the 
eastern and midwestern markets, Williams now headquarters in 
Shelter's Los Angeles offices.... Sam Sutherland, most recently 
with Billboard as talent editor and campus news editor, has joined 
the press relations department at Elektra /Asylum Records. Suther -. 
land will report to Karin Berg, national press relations director, and 
will work out of the label's New York offices.... Also departing 
Billboard's editorial staff is Phil Gelormine. He will be involved in 
full -time freelance writing activities, as well as photography. 
Gelormine will also be managing the New Jersey -based rock group 
Listen.... Carole Goldman has joined Philadelphia's Electric Fac- 
tory Concerts, as executive concert coordinator.... Marilyn La- 
Rocco has joined Unlimited professional Management, Inc., as di- 
rector of record promotion.... At Esp -Disk, Leslie Fratkin has 
been named campus radio and concert coordinator; Chris Thomas 
has been named deputy director of administration and Jackie 
Shaw has been appointed director of press relations.... Dan Bott- 
stein, former Billboard staffer, has left CBS television, where he 
was a freelance writing consultant, publicizing entertainment spe- 
cials. He will announce plans shortly.... Dude McLean has joined 
Dawnbreaker Music in San Fernando, California, as head of coun- 
try music. He was previously a manager and a writer. 

* * * 
Wayne C. Luplow has succeeded Mel Moore as director of qual- 

ity reliability and safety engineering for Zenith Radio Corporation. 
Moore was named director of quality control in the firm's manu- 
facturing division.... Maurice Watkins has been appointed re- 
gional southeastern r &b promotion manager for General Record- 
ing Corp. (GRC). Prior to joining GRC, Watkins was a southeast 
regional promotion marketing manager for Mercury Records. He 
also was affiliated with Motown and Brunswick as an independent 
promotion consultant.... Robert P. Ambrisco has been appointed 
vice president and director of planning and administration for the 
consumer electronics group of the Magnavox Company. He has 
been associated with the firm for seven years, having served most 
recently as controller of systems and data processing for the con- 
sumer electronics group.... Barry Knittel has been appointed 
manager of the New York district office of ASCAP.... Sidney 
Dicker has been named regional sales manager for Preferred 
Sounds, Inc., a Longines Symphonette company which produces 
blank magnetic recording tape. He was most recently sales man- 
ager for Park Record and Tape Distributors, East Hartford, Conn. 

* * * 
Jules Rubin, executive vice president, marketing and sales, of 

TDK Electronics has resigned. The position which he took over 
from George Saddler less than two years ago will probably be elim- 
inated, and the regional managers whom he supervised will report 
directly to Shohei Tokuda, TDK vice president and general man- 
ager. Rubin's plans have not yet been announced.... Al Shapiro, 
Jerry Weiman and Lee Neumann, named Eastern, Midwest, and 

(Continued on page 82) 
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KANSAS IS KOINIIINIG! 

, 

-lhe wonderful state that gave you '*The Wizard of Oz, wieat, Leavenwort 
PenItentiary, and tornados now L rings you- Kansas 

Ka r sas- (the group, not the state): six Topeka jayhawks,Oerating the 
total sound energy of a prairie tw,ster, with aTlew.alloi:m guaranteed 

to wreak rock 'n roll havoc all over the land.: 

KZ 8 
arisa The first Kirshner Records release 

3 isi i trbuted by Columba/Epic Records. 
. 

Also available on tape 
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General News 
80,000 ADVANCE: 

Calif. Speedway Jam Zooming 
LOS ANGELES -With 80,000 

advance $10 tickets sold two weeks 
before the Saturday (6) California 
Jam at Ontario Motor Speedway, 
the 12 -hour show with eight head- 
liner acts is already the highest - 
grossing one -day musical event ever 
held in California. And the show's 
backer, ABC Television's Entertain- 
ment Division, has proclaimed it is 
in the concert business to stay. 

The California Jam is 18- month- 
old ABC Entertainment's first con- 
cert promotion, after investigating 
and rejecting three other production 

SERIES REVIEW: 

6 Heavies Start 
MGM Jazz 2 -fers 

LOS ANGELES -Wes Montgom- 
ery, Charlie Parker, Bill Evans, Cal 
Tjader, Oscar Peterson and Stan 
Getz are analyzed in a new "Return 
Engagement" two -fer series on 
Verve. 

The LP's all have a modern geo- 
metric oriented cover design but 
lack any significant indepth detail 
about the musicians on the dates. 

The Montgomery LP features ar- 
rangements by Don Sebesky, Claus 
Ogerman and include "Con Alma," 
"Goin' Out of My Head," "Tequila" 
and "Midnight Mood." These are 
cuts from the period in which Creed 
Taylor was bringing Montgomery's 
style into clear focus for the pop as 
well as jazz fields. 

The Parker cuts include several 
which were his last before his death 
in 1955, recalling his sessions with 
Dizzy Gillespie, Thelonius Monk, 
Buddy Rich, Max Roach, plus cuts 
from "Jazz at the Philharmonic" and 
the famous "Parker With Strings" 
dates, all done by Norman Granz. 

Included are "Confirmation," 
"Oh, Lady Be Good," "Leap Frog," 
"April In Paris" and "I Get a Kick 
Out Of You." 

The Bill Evans LP touches on the 
modern scene with past recollections 
of his appearances at Montreux and 
in the studio as a soloist or with bas- 
sist Eddie Gomez and drummer 
Shelly Manne. 

Highlights include: "I Loves You 
Porgy," "Someday My Prince Will 
Come," "Blue Monk" and "These 
Things Called Changes." 

The Cal Tjader recollections are 
all Latin jazz, with several cuts al- 
ready re- released within recent 
months by other labels. Familiar 
works include "Doxy," "Manha De 
Carnaval," "Afro- Blue" and "Mara - 
mor Mambo." 

The Oscar Peterson LP reaffirms 
what all jazz buffs know: that this 
man's genius is ever present and 
timeless. The tight sound of the trio, 
with Ray Brown on bass and Ed 
Thigpen on drums, is a delight to 
hear again and again. Especially on 
such cuts as "Con Alma," "Waltz 
For Debby," "My One and Only 
Love," "Blues For Basie" and C Jam 
Blues" are done with a larger instru- 
mentation. 

The Stan Getz package has sev- 
eral of his pop hits, notably "Desafi- 
nado" along with "I Remember 
When" from the "Focus" LP which 
won a Grammy. On one cut, "Dy- 
nasty," the players are all Europeans 
while on others the likes of Chick 
Corea, Ron Carter and Gordy Tate 
are heard. 

These Creed Taylor productions 
are a welcome addition to the nostal- 
gic movement which permeates 
much of the jazz reissue field today. 

ELIOT TIEGEL 

By NAT FREEDLAND 
offers. Also in preparation at ABC 
Entertainment is a theatrical film, 
"American Jam," being assembled 
of clips from the ABC -TV "In Con- 
cert" series. 

ABC Entertainment budgeted 
$1.2 million for the Ontario race- 
track concert, one -third of the sum 
for a massive videotape crew record- 
ing the entire event. It will be edited 
to make up no less than four entire 
"In Concert" segments. 

Leonard Stogel is credited with 
bringing the above concert proposal 
to ABC Entertainment, and his Lans 
Music company is co- promoting the 
event with Pacific Presentations, 
credited as coordinators. 

Event is being held on the speed- 
way infield, with two 50- foot -high 
speaker towers and a stage made of 
four railroad boxcars mounted on 
tracks. One half of the boxcars will 
be offstage, for setting up the next 
act while a performance is going on. 

Top -billed are Deep Purple and 
the show -closing Emerson, Lake & 
Palmer. Rest of the acts are Black 
Sabbath, Seals & Crofts, Black Oak 

Arkansas, the Eagles, Rare Earth 
and Earth, Wind & Fire. 

ABC Entertainment special proj- 
ects chief Sandy Feldman said now 
that this first concert has already 
proved a financial success without 
saturation advertising, the TV net- 
work division will seek a variety of 
rock concert promotions. 

MPIRS Acquires 
Bliss Mailings 

NEW YORK -MPIRS Associ- 
ates, Inc. has acquired the assets of 
Bliss Mailing Lists as part of an 
over -all expansion program to pro- 
vide additional data processing and 
consulting services to the entertain- 
ment industry. 

Through the new acquisition, 
MPIRS Associates will provide and 
compile mailing lists for music and 
record companies. The firm will also 
develop computerized management 
reports in order to evaluate a mail- 
ing's effectiveness and to compare 
the performance of mail campaigns. 

Axelrod Disks for Fantasy 
LOS ANGELES -Producer Dave 

Axelrod, who's been working on sev- 
eral artists for Fantasy, has recorded 
his first LP for the Berkeley based la- 
bel. 

The project is a first for two rea- 
sons: it marks the first time he has 
not done a concept type album and 
is the first time he has not been his 
own producer. 

Julian (Cannonball) Adderley, 
with whom Axelrod has worked on 
Capitol and now at Fantasy as an 
artist, has traded places with Axel- 
rod on the LP "Heavy Axe" which is 
scheduled for release next month. 

The LP features Axelrod's big 
band contemporary charts for four 
pop tunes plus four originals. Guest 
soloists include Adderley, Gene Am- 
mons, Johnny (Guitar) Watson and 
George Duke. The music is designed 
to be played in and out of the jazz 
field. 

Axelrod is responsible for two of 
Fantasy's current hot soul acts: Betty 
Everett and Funk, Inc. He wrote the 
chart for Ms. Everett's current chart 
single, "Sweet Dan" and co -pro- 
duced the disk with Johnny Watson. 
He just finished her next Fantasy LP 
which is scheduled for release next 
month. 

Having produced Funk, Inc.'s LP 
"Super Funk," he is set to handle its 
next LP. 

Axelrod returns to his producer's 
role for Adderley's next LP which is 

produced for Fantasy through Ju- 
Nat Productions. 

He has also written two originals 
plus all the charts for a Gene Am- 
mons jazz LP which Orrin Keep - 
news is producing. 

In addition to the non -exclusive 
production work for Fantasy, Axel- 
rod is expanding his freelance a &r 
work. But he is a newly signed exclu- 
sive artist on Fantasy. 

MCA License 

Deal in Mexico 
LOS ANGELES -MCA Records 

has just concluded a licensing agree- 
ment with Discos Musart for Mex- 
ico. The agreement was reached by 
Lee Armstrong, vice president ofin- 
ternational operations for MCA 
Records, and Eduardo Baptista, 
head of Discos Musart, Mexico City. 
Discos Musart, founded by Bap - 
tista's father, is a total operation with 
recording studios, pressing plants, 
jacket manufacturing operations, 
and distribution. MCA product will 
be pressed in Mexico for distribu- 
tion there. 

Named as manager for MCA at 
Discos Musart is Luis Sanmartin; he 
has been with Discos Musart for 
about a year and prior to that was 
with Orfeon Videovox, previous li- 
censee for MCA. 

NOTED COMPOSER Harry Warren, left, was honored by the American Guild 

of Authors and Composers for his long- standing contributions to popular mu- 

sic and motion picture music during a belated AGAC birthday tribute for him 

at the Continental Hyatt House in Los Angeles March 20. Presenting the 
plaque to Warren was Ervin Drake, AGAC president. 
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Without the following people, 
there would be no 
"Killing Me Softly" 

RO\ CARTER 
Ft,;. 

RAY LUCAS 
Drums 

HUGH McCRACKE\ 

RALPH MdcDO\AD 
Percussion 

GE \E PAUL 
Engineer 

CLAIR KREPPS 
Mastering 

We are very grateful, 
Roberta & Joel 



Financial News 

HANDLEMAN CO., Detroit, de- 
clared the regular quarterly divi- 
dend of 17 cents a share, payable 
April 28, to stockholders of record 
on March 22. ... Badisch Anilin & 

Soda -Fabrik AG (BASF), Germany, 
which acquired Wyandotte Chem- 
ical Corp. in 1969, reported 1973 
sales rose 20 percent and pretax 
earnings 45.6 percent compared 
with 1972. 

* * * 

MARVIN JOSEPHSON ASSO- 
CIATES, Los Angeles, has pur- 
chased 125,000 of its common shares 
from a group of insurance com- 
panies at $8.25 a share. The com- 
pany now has 907,000 shares out- 
standing. It has also repaid $4.1 
million of debt to the group of insur- 
ance companies.... Minnesota Min- 
ing (3M) said that expenditures for 
equipment and plant facilities are 
expected to exceed $200 million this 
year, an increase from $178.5 mil- 
lion in 1973. About two- thirds of the 
outlays will be spent in the U.S. 

Off thelicker 
INTERPHOTO, New York, has 

agreed in principle "with a company 
in the consumer electronics indus- 
try" to sell the inventory and certain 
other assets of its Ross Electronics 
division. Interphoto said the sale will 
result in an estimated loss of $2.3 
million, which, when added to esti- 
mated fiscal 1974 operating losses of 
the Ross division, will total $5.5 mil- 
lion. 

* * * 

COLUMBIA PICTURES IN- 
DUSTRIES, New York, reported to 
stockholders at its annual meeting 
(and released recently in a separate 
report) that "the record company 
(Bell Records) is doing very well in 
England, but has experienced a de- 
cline in domestic due to dislocations 
in the industry, and the lack of sig- 
nificant breakthrough records." 

Alan J. Hirschfield, president and 
chief executive, said the "music pub- 
lishing division had done extremely 
well and continues to do so." 

In its six -month statement, re- 

"There's a rumor 
going around about 
a company that sets 
type, makes color 
separations, takes 
photographs plus 8 
other fascinating 
services." 

"To find out more 
about this rumor call ... " 

Lft ()'/eA 
sso4'/ates 

160 E. 56 St., NYC 10022 Tel (212) 758-3232 

Supplying the graphic needs of the record industry for 20 years. 

WANTED 
TO BUY OR 

LEASE 
FINISHED MASTERS 

FOR IMMEDIATE RELEASE 

Send tapes and dubs to: 

MASTERVIEW MUSIC 
Route 563 & Butler Lane 

Perkasie, Pa. 18944 
or call area 215/257 -9616 

TWO HITS 
Just A Face In The Crowd 

And 

This Could Only Happen To Me 
By 

KITTIE 
HES 2468 
DOSWELL 

Published By 

Quarter Note Music (ASCAP) 
For Further Information 

HES AMUSEMENT 
Enterprise Co. Inc. 

1045 West 92nd Street, Los Angeles, Calif. (213) 757 -0749 

NEW CONCEPT REPLACING ROCK CONCERTS 

OPPORTUNITY FOR BIG PROFITS- 

LOW COSTS 
Once every few years, perhaps only once in a decade, something truly new 

and revolutionary comes along. In 1973, after two years and $500,000 
CIN -A -ROCK was created. Our full -length Movie with special stop action 
was synchronized to merge with our original Live Rock Musical. The CIN - 

A -ROCK cast performed live while the movie played on. 20,000 cheered its 

introduction. It soon gained national publicity and acclaim and has been 
playing in movie theatres ever since. It opened up a whole new source 
of business for the movie theatre industry. Now, additional promoters 
are needed in many states to present this entertainment revolution that 

does not depend on big name -high cost performers. You can bring it into 

every size movie theatre and college in your state on an exclusive basis for 

one year on a royalty to us. Good for both big cities and small towns. We'll 
give your our formula, our powerful promotion materials, our training, and 

the sensational CIN -A -ROCK show itself including our major movie, for 

mass bookings in your state. 
Certain states still open! Strike while it's hot!! 

INDIE -PIX RELEASING CORPORATION, BERT TENZER, President 

400 East 56th Street. New York City. New York 10022. (2121 311 -2480 

leased to shareholders in February, 
Hirschfield said, "The music pub- 
lishing division remains very 
strong." ... "however, the record di- 
vision remains at a level below last 
year's results." 

* * * 

RCA, New York, reported that 
"despite a new high in worldwide 
sales, RCA Records felt the adverse 
effects of a decline in its U.S. sales 
through retail outlets coupled with 
sharply increased operating ex- 
penses." 

Management said that the "in- 
crease in volume resulted not only 
from growth in the overseas phono- 
graph record business but from ris- 
ing sales in RCA's record and tape 
clubs. New management is restruc- 
turing domestic operations with the 
goal of a return to profitability." 

The introduction of SelectaVision 
MagTape video recorder /player 
was delayed, the report stated, by the 
cost -price environment and the need 
for refinements in the system's de- 
sign. A clearer picture of the total 
market for home video equipment is 

expected to emerge once manufac- 
turing and field test evaluations of 
RCA's proposed equipment are 
completed, the company said. 

BOTTOM LINE: Columbia 
Broadcasting System wants share- 
holders to okay CBS Inc. as its new 
corporate name. ... Capehart, New 
York, expects to report substantial 
fiscal gains this year because of some 
$10 million of capital investment 
made to make it a full -line manufac- 
turer of radio and stereo equipment. 
... 3M is spending $1,250,000 to 
promote its recording tape in both 
trade and consumer media. Network 
television, radio and magazine ads 
are scheduled.... Television Bureau 
of Advertising reports Dynamic 
House budgeted $4,717,000 in spot- 
ty in 1973 plugging music and 
records; K -Tel International's outlay 
was $4,619,200; and Texas Instru- 
ments budgeted $1,700,000 in spot- 
ty advertising for electronic calcu- 
lators. ... MCA DiscoVision is 

doubling the size of its research and 
development laboratories in Tor- 
rance, Calif., to 24,000- square -feet. 

* * * 

CAPITOL INDUSTRIES -EMI, 
Hollywood, has extended its cash 
tender offer for all of the approxi- 
mately 1,350,000 shares, 30 percent 
of its outstanding common stock 
held by holders other than EMI Ltd., 
London. Extended offer will expire 
April 15 unless further ended. Blyth, 
Eastman, Dillon & Co. is dealer 
manager. 

Earnings 
Reports_ 

RFCOTON CORP. 
Year to 
Dec.31: 1973 1972 

Sales $5.267.000 $4,917,0(X1 

Net income 77,000 167,000 

Per share .21 .46 

CAPFHART CORP. 
Year to 
Dec.31: 1973 1972 

Sales 052.873.713 028.219.029 

Net income 3.194,323 1.801.738 

Per share 1.26 .81 

Average shares 2.539.158 2.230.813 

fourth -quarter 
Sales 21.031,226 13.135.802 

Net income 1.192.284 880,325 

Per share .47 .39 

BASF 

Year to 
Dec.31: a1973 1972 

Group sales 05.400,000.000 $4.500.000001 

Pretax income 398,000 273.00(' 

BASF AG 
(parent company) 

Sales 2,600.000,000 2,200,000,000 

Pretax income 265,0)0.000 233.000.000 

a -West German deutsch mark 2.65 equals $I 

representing the average parity prevailing in 1973. 

also applied to 1972 data for comparison. 

Market Quotations 
1974 

High Low 

13% 9% 
28% 21% 
6'/ 4% 
4% 336 

3% 2 

8% 6% 
9% 7% 

25% 20 
15'/ 5% 
35'/. 25 

4'/. 2% 

3 1'/ 
6% 3% 

541 35% 
3 2% 

61 51'/ 
29% 22% 

8% 6% 
81/o 6 

29'h 23'1 

7% 5% 
17% 14% 

4'/. 2% 
25 19'/. 
15% 9% 
10% 7% 
801 681 

8% 5 

61' %4 401 
23 17% 
19% 13% 
6'/. 5'% 

211 171 
29'/. 20% 
25 19% 
26 17'1 

6% 4'/e 

3% 2% 
21 1% 

10% 81/4 

14 11% 
9' /e 5% 
1% 1 

18'1 9% 
9% 6% 

31% 241 

As of closing March 28, 1974 

P -E (100's) Sales High Low Close Change NAME 

Admiral 
ABC 
AAV Corp. 
Ampex 
Automatic Radio 
Avco Corp. 
Avnet 
Bell & Howell 
Capitol Ind. 
CBS 
Columbia Pictures 
Craig Corp. 
Creative Management 
Disney, Walt 
EMI 
General Electric 
Gulf + Western 
Hammond Corp. 
Handleman 
Harvey Group 
ITT 
J.V.R. 
Lafayette Radio Elec. 
Matsushita Elec. Inc. 
Mattel, Inc. 
MCA 
MGM 
Metromedia 
3M 
Morse Elect. Prod. 
Motorola 
No. American Phillips 
Pickwick Int. 
Playboy 
RCA 
Sony 
Superscope 
Tandy 
Telecor 
Telex 
Tenna 
Transamerican 
Triangle 
20th Century 
Viewlex 
Warner Communications 
Wurlitzer 
Zenith 

7.9 
9.2 
3.8 
7.8 
9.5 
5.8 
4.5 
6.0 
8.7 
10 

3.7 
5.8 
29 

6.3 
17 

5.0 
5.8 
6.1 

5.8 

4.2 
7.5 

7.2 
9.0 
5.8 
29 
3.3 
19 

5.7 
9.0 
6.1 

8.2 
22 
4.8 
13 

5.1 

7.5 
6.0 
9.8 

6.5 
66 
10 

1030 
724 
37 

359 
107 
252 
386 
747 
445 

1211 
283 
100 

45 
2144 

94 
4418 
854 

58 
129 

5 

3420 

252 
1147 
492 
178 
67 

294 
1130 
225 

4317 
101 
109 
73 

2417 
1636 
246 
768 

17 
341 

24 
1073 

25 
709 
57 

560 
22 

395 

13% 
26'/4 
5 
4Ye 

3% 
7% 
8% 

221 
15% 
35'/. 
3'/. 
2% 
5% 

50'/x 
2% 

561/4 

27 
7% 
7p/. 

111 

24'/a 

6% 
17% 
3 

23 
14 

9% 
77% 
6% 

611/e 

211/. 
38 

5% 
24)'/e 

284/. 
20% 
25% 
5% 
3 
2'/. 
9% 

13% 
8 r/e 

1.04 
15'/. 

6% 
29'/. 

12% 
24% 

4% 
4 

3% 
6% 
8% 

201 
151 
34 

3 
21 
5'/. 

48'/. 
2% 

54% 
25% 

7% 
7'/. 
1% 

2311 

6% 
17'/ 

2% 
22 
131 

8% 
74% 

6 

57 
20% 
17/ 
5'1 

19'/ 
27'/ 
20'/. 
24% 

5% 
2% 
2 

9'1 
13'14 

8% 
1.00 
14% 

61/2 

28'1 

13 Unch. 
24% - 1% 
41 - 1'/. 
4 - % 

3'/4 - h 
6n/. - % 

81 - % 

201 -2% 
15'/. + 1 
341 - % 

3 - 1 
2h - 1 
51 - % 

481 2% 
2% Unch. 

54'/. + % 

25% - '/. 
7% - 'h 
71/ - % 

1% - 1 
23'/4 - % 

6Y 
17% + % 

2% Unch. 
22 - 1'/. 
13'/e - 11/4 

9 - v 
74'/. - 11 

6 - 1 
57 - 1 

20% - Y. 

171 - % 

5h - '/ 
191 - 1 

281/2 + 1% 
20h - 1 

ve 

24% + 
5'/. - 1 
2?. - v 
2 - 
9h - 1 

131/4 - % 

8'/ - '/. 

1.04 Unch. 
14% - 
61 - % 

281 - 11/. 

As of closing, Thursday, March 28, 1974 

OVER THE VOL. Week's Week's Week's OVER THE 
COUNTER° High Low Close COUNTER° 

ABKCOInc. 12 2 11 2 Wallich's 
Bally Mfg. Corp. 4462 291 211/4 211/2 Music City 
Cartridge TV - .08 .08 .08 MMCCorp. 
Data Packaging 10 5 5 5 Seeburg 
Gates Learjet 190 8% 8% 8% Orrox 
GRT - 13/4 1% 1% Kustom 
Goody Sam - 11 1% 1% Memorex 
Integrity Ent. - % % V. Recoton 
Koss Corp. 15 9 83/4 8% Omega -Alpha 
M. Josephson 17 81 81/2 81/2 Mills Music 

VOL. Week's Week's Week's 

- - 

High 

% 

% 

Low 

% 

% 

Close 

% 

% 

192 103/4 81 81 
42 21 21/4 21/. 

61 3% 31/2 3h - 3% 31 3'/. - - - - 1 % 1 

Schwartz Bros. 0 1% 1% 1% Trust Units - 
*Over- the -Counter prices shown are "bid" (as opposed to "asked "). Neither the bid 
nor the asked prices of unlisted securities represent actual transactions. Rather, they 

are a guide to the range within which these securities could have been sold or bought 

at the time of compilation. 
The above contributed to Billboard by Bache & Co members of the New York Stock 
Exchange and all principal stock exchanges. 

Country 
Music 
(another good reason for subscribing to the r newsweekly 
of the international music record tape industry') 

In Billboard. 
Get into It 

Billboard 2160 Patterson Street Cincinnati, Ohio 45214 
Please fill me in on your exclusive Country Music coverage and authoritative 
coverage of all phases of the international music industry. 

1 year $50 3 years $110 
payment enclosed 
bill me later 

above subscription rates for Continental U.S. & Canada 

Please check nature of business 

new renewal 

1. Retailers of Records, Tapes 
Playback Equipment 

2. Distributors, Operators, One - 
Stops, Rack Jobbers 

3. Radio /TV Management & 

Broadcasters 
4. Mfrs. /Producers of Records, 

Tapes, Equipment 
5. Talent -Artists, Performers, 

Agents, Managers 

IName 

il Company 

r 
_ 

6. Schools, Colleges, Libraries, 
Audiophiles 

8. Music Publisher, Songwriter, 
Unions 

E 9. Writers, Reviewers, Newspapers & 

Magazines 

Other 
(please specify) 

City 

Type of Business Title 

Address 

State & Zip 
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kunge a r t f 'to ovin ho o d m e 1 1 ountr yth4,14./e o e 
Startin' this month and con - O tinuin' through the end of May, RCA is , 

launchin' one of the biggest country wing -dings ever. .4 With a whole array of major new releases by all of our big- o 
gest country stars, plus one of the biggest trade and consumer o 

advertising support programs in our history ( including ad kits, order 

AS, forms, wall posters, mobile and standing album displays, Country Cookin' 
consumer catalogs, match boxes, radio spots, trade and consumer advertising), 

RCA's Country Cookin' Promotion for 1974 is just the kind of traffic buildin', e. 
instant sell you've been waitin' for. So come and get 'em. RCA's Country 

Cookin' is just what your customers are cravin' for. 

Country Cookin' 1974 
RC/1 Records and Tapes 

2 RECORD SET 

Eddy Arnold Chet Atkins Bobby Bare 
Jim Ed Brown The Browns Archie Campbell 

Martha Carson The Carter Family Skeeter Davis 
Lester Platt Don Gibson George Hamilton IV 

Sonny James Johnnie and Jack Grandpa Jones 
Pee Wee King Hank Locklin Lonzo and Oscar 
Uncle Dave Macon Bill Monroe Dolly Parton 

Minnie Pearl Jeanne Pruett Jim Reeves 
Connie Smith thank Snow Porter Wagoner 

Kitty Wells Dottie West Del Wood 

CPL2/CPS2/CPK2-0466 

Includes Pure Love Amazing _ove 
Four Walls Love The Second Time Around 
Please Don't Tell Me Mow The Story Ends 

APLt /APSI.0500 

Includes. Take Time to Love Her 
Only a Woman Like You Plastic Saddle 
I'm Gonna Act Right ' Cut Across Shorty 

APIA 'APSI-0541 

ncn 
WAcLON JENNINGS 

THIS TIME 
Featuring: it's Not Supposed to Be That Way 

Includes: This Time Heaven or Hell 
Louisiana. Women Slow Movin' Outlaw 

APIA /APSI /APKt 0539 

Includes: Tore Down The Finish Line 
Graduation Day Somewhere In The Night 

Nothing Between Old Black Kettle 

APLt/AP$t/APK10490 

tncludes: The Lady's Lenein Oue Pasa 
Turn On Your Light (And Let It Shine) 

When I'm On My Knees Super Hillbilly 

Includes: Secret Love But For Love 
The Glory Of Love She's a Lover 

(Today) I Started Loving You Again 

APLI.Wit 

APLt0435 



Grants to 12 Students 
MIAMI -Twelve students were awarded a total of $48,000 in college 

scholarships at the 1974 NARM Convention's scholarship foundation din- 
ner here March 26. BASF Records flew the winners to the meet. 

Presented annually to children of employees of regular and associate 
members of NARM, each scholarship is in the amount of $4,000, or $1,000 
for each academic year of college. Applicants for each scholarship are 
judged on a combination of academic achievement and financial need, 
with the final decision being made by the NARM scholarship committee 
and board of directors, along with consultation by a professional educator. 

The following is a list of the 1974 scholarship winners, along with donor 
members of NARM and in whose name the scholarships were presented: 

1974 NARM SCHOLARSHIP WINNERS 

STUDENT 
Adler, Margo .1. 

Barnett, Michael Jeffrey 
Davis, Lome Joanne 
Dumm, Philip Edward 
Grant, Patricia Darlene 

Haas, Cathryn Elaine 
Hughes, Laurie Ann 
Kaufman, Lorraine Ruth 
Kurtz, Melinda 
Slavin, Bruce Michael 
Stern, Deborah 
Davis, Joyce Lynn 

COMPANY 
Roskin Distributors 

J. L. Marsh, Inc. 
ABC Record & Tape Sales 
RCA Records 
Warner /Elektra/ 

Atlantic Corp. 
Southland Record Dist. 
Record Merchandising 
Ivy Hill Lithograph Corp. 
The Wherehouse 
ABKCO Industries 
Mid -America Specialty Dist. 
Audio Devices 

NAME OF SCHOLARSHIP 
Harold N. Lieberman 

Memorial 
Leonard H. Goldenson 
Goddard Lieberson 
Morrie Price Memorial 
Harry Schwartz Memorial 

David Schwab Memorial 
Jim Croce Memorial 
Ira M. Jacobs Memorial 
Capitol Records 
Bell Records Scholarship 
RCA Records 
Harry Womak Memorial 

7" - 33's 
LITTLE 

LP's 

We also make big 

LP's- 45's -8 tracks - 
cassettes 

di4c- 
mokcri 

Write for Price List 
New York Office 

160 East 56th St. (212) 966-3185 
Philadelphia Plant, 

925 N. 3rd Street, Philadelphia 
(215) MA 7 -2277 

When Answering Ads . . . 

Say You Saw It in Billboard 

Sei beds Sets 
Subsidiary 

LITTLE ROCK -Seiberts Inc., a 
multi -state distributor of records, 
tapes, magazines and books, has 
formed a subsidiary company, Stout 
Advertising. 

Roger Stout, former advertising 
director of Sieberts, will assume the 
general managership of the new 
firm. 

The advertising company will 
provide creative services for the fol- 
lowing clients: Sieberts Inc., Ronco 
Surplus & Salvage, Madcats, and 
McCarty Leasing. Similar services 
will be provided for the record and 
book departments at Magic Mart 
Stores; Wal -Mart, Russellville, Ark.; 
Belscot Stores, Tulsa; Spartan -At- 
lantic Stores, Tulsa, Wichita and 
Kansas City; Steinmart Stores, 
Greenville, Miss., and the Boston 
Store, Ft. Smith, Ark. 

ATTENTION 
MATRIX PLATING PLANTS 

Rubber Plating Rings 
now available for matrix 

plating of 10" and 14" masters. 

RITE RECORD PRODUCTIONS, INC. 
9745 Lockland Road, Cincinnati, Ohio 45215 

513/733-5533 

Geneal News 
Smith Asks End THEY DIDN'T SPEND ALL 
To Bitterness THE TIME AT THE POOL 

Continued from page 3 

both segments of the industry to ac- 
count in his talk. 

Record companies, he charged, 
often make market -affecting deci- 
sions without consulting their cus- 
tomers. As examples, he cited 
changes in returns policies, and the 
licensing of masters to TV promoters 
whose advertising "proudly pro- 
claims the albums cannot be bought 
in record stores." He further charged 
that manufacturers have been 
known to use advertising "as a 
weapon to punish, rather than as a 
selling tool." He advised producers 
to employ people "more tuned in to 
the problems of merchandisers." 

As for dealers and rackjobbers, 
they frequently consider "price the 
only criterion" for doing business, 
Smith said. They pressure record 
companies and artists with "de- 
mands for more of everything," and 
show little understanding of manu- 
facturer problems. 

"So we hammer away at each 
other," Smith said. He urged all in 
the industry to recognize that "the 
sickness or failure of any one of us 
sets us all back," in calling for a 
more rational approach to the solu- 
tion of industry problems. 

Double B Opens 
New Warehouse 

NEW YORK -Double B Records 
& Tape Corp., a metropolitan area 
one -stop, has opened a new whole- 
sale warehouse facility in Newark, 
N.J. 

The location will be utilized by 
Double B to serve market retailers, 
mass merchandisers and jukebox 
operators with a full line of oldies 
product, as well as a full line of cur- 
rent single, LP and tape product. 
The warehouse operation will be 
headed by Howie Mentin, formerly 
of King Karol Records here. 

Radio Magazine 
Is Bought by 2 

MEMPHIS -Mitch McCracken 
and George Bryant here have pur- 
chased Bob Hamilton's "Radio 
Magazine" and will publish the first 
issue Monday (1). 

McCracken said the magazine 
will continue to offer the same serv- 
ices it did when Hamilton owned it, 
and will locate in the same offices. 
Subscription prices will remain the 
same for the present. 

For Total Capability in Custom 
Mastering, Plating, Pressing, Printing 

Compatible 
Discrete 
4- Channel 
Records 
CONTACT: 

(213) 467 -1166 J JVC Cutting Center, Inc. 
RCA Bldg., Suite 500 
6363 Sunset Boulevard 
Hollywood, California 90028 

10 

KttIEEN 
etRÜR 

THE IMPACT of advertising on record /tape sales got a thorough examination 
from a panel that included: left to right, Larry Shaw. Stax Records; Dennis 
Killeen, Capitol Records; Alan Perper, J.L. Marsh, Minneapolis; Russ Solo- 
mon, Tower Records, Sacramento, Calif.; Bill Solch, Newspaper Advertising 
Bureau; Willard Dougherty, TV Advertising Bureau and David Rubinson, Da- 
vid Rubinson and Friends. 

NARM did a convention version of its own "Meet the Press" when trade press 
representatives, including Billboard editor /publisher Lee Zhito, threw ques- 
tions at record company heads, left to right, Joe Smith, Warner Bros.; Irwin 
Segelstein, Columbia; Jerry Moss, A &M; and Ewart G. Abner, Motown. 

MRS. FLORA CROCE, mother of the late Jim Croce, stands beside ABC -Dun- 
hill president Jay Lasker as he gives Laurie Ann Hughes a memorial scholar- 
ship in the name of the artist. The girl's father is Dick Hughes, manager of 
the new Record Merchandising branch in San Francisco (Billboard, March 
30). 

THE MOOD became more somber as the above speakers got into the piracy 
seminar. They are, from left to right, Stan Gortikov, RIAA president; John 
Murphy, Justice department executive; Jules Yarnell, RIAA legal counsel, 
Barry Slotnick, his aide; and Don Biederman, CBS attorney who has been 
heavily involved in the piracy fight. 

THE IMPORTANCE of local and state piracy campaigns was outlined by a 

panel made up of, left to right: Seymour Greenspan; Summit Dist., Chicago; 
Leonard Singer, Associated Distributors, Phoenix; Bob Carteaux, Car Tape 
Dists., Ft. Wayne; Sam Marmaduke, Western Mdsers., Amarillo; and Otis 
Thrasher, Phoenix, and John Polk, Nashville, both RIRA investigators. 

THAT WIDE -EYED look on Pete 
Stocke, NARM retiring president, 
and Jules Malmud, its executive 
director, isn't from dilation due to 
eye drops. Both were keyed up by 
NARM convention activity. 

Sony Videocassette Units 
Fly on Airline's DC -10's 

NEW YORK- American Airlines 
is equipping its DC -10 aircraft with 
Sony color video -cassette systems, 
it was learned last week. 

The equipment which is being in- 
stalled by the Avicom Division of 
Bell & Howell will be in operation in 
at least 25 planes by July. 

According to an American offi- 
cial, decision to use the videocassette 
system was based on its flexibility 
and ease of operation. He added, 
"with the film systems we had to get 
a Bell & Howell technician aboard 
the planes each time we needed to 
rewind the program. However, the 
videocassette player is so easy to op- 
erate that any one of our steward- 
esses can do it." 

One color videocassette player/ 
recorder will be used on each plane 
in conjunction with three 25 -inch 
color TV monitors. They will be 
used to show full -length movies, 
sports, special interest features, short 
subjects, local TV programs while 
the plane is on the ground, and for 
onboard announcements with 
video." 

The use of the videocassette 
equipment is a sort of pilot project 
for American which is hoping that if 
its performance measures up to ex- 
pected standards, the equipment can 
be used to replace film systems cur- 
rently in use aboard the airline's 
Boeing 707 and 747 airplanes. 

APRIL 6, 1974, BILLBOARD 



Arthur Garfunkel. 
His new single:Traveling Boy:'. 

From ̀ Angel Clare;'this gold album. 
On Cuiurr bia Records 

.4 -4603C 
tKC 31474 Also available on tape 

A "COLUMBIA MARCAS REG PRINTED IN U.S 



The Stage Is Set As 
BILLBOARD SPOTLIGHTS: 

The 
«YMusic Cf Intertainment 

scene iq. 

W -ien it comes to music and entertain- 
ment, GEORGIA'S HAPPENING! Be it Pop, 
Scul, Country. Gospel, etc., you'll find it 
there (from progressive record compan- 
ies, modern sound studios, creative pub- 
lishing firms, outstanding radio and TV 
stations, key record and tape distributors. 
one stops and retail outlets. aggressive 
talent agencies, crowd- drawing clubs and 
facilities, and an abundance of exciting 
talent). The story of this dynamic state's 
growth to one of the top music and enter - 
tailment centers will be highlighted in 
Billboard's April 27 issue. Be a part of the 
wcrldwide exposure this key special will 
receive. 

Advertising Deadline: 
April 12 

In Nàshville'. In New York. 



Geneiol News 

TV Growth Seen as On Jolting the Shoplifter 
Medium for Message 

HOLLYWOOD, Fla.- Greater 
use of television advertising by man- 
ufacturers was predicted at a 
NARM seminar here Tuesday (26) 
that also heard sharp criticism of ad- 
vertising that limited its pitch to low 
prices on hit albums. 

Columbia Records is getting 
deeper into TV promotion, accord- 
ing to Al Teller, vice president, mer- 
chandising, who chaired the meet- 
ing. Selective testing of catalog 
merchandise is planned by the label 
to learn if the expense of the me- 
dium can be justified by the extra 
sales it generates. A Fred Astaire al- 
bum as well as other nostalgia pack- 
ages designed for dealer sales are in 
preparation and will soon hit the 
market, he disclosed. 

Dennis Killeen, director of mer- 
chandising for Capitol Records, said 
company is also developing dealer 
product and programs suitable for 
TV exploitation. He credited TV 
mail -order firms with breaking "cre- 
ative" ground. "They woke us up," 
he said. 

Retailers at the seminar claimed 
that TV advertising was too expen- 
sive for them to undertake, and 
asked manufacturers to assume that 
promotional burden to stimulate 
store traffic. 

Artist Development 
Artist manager and producer Da- 

vid Rubinson sharply attacked the 
advertising stress laid on low prices 
for hit albums. Selling hits alone is 

"shortsighted," he said. "I can't un- 
derstand the focus on price." 
"People buy records for music, not 

price." Rubinson maintained that 
media promotion of artists would 
reap benefits over the long haul. 
Promoting and developing talent is 
the best way to spend advertising 
dollars, he said. 

Some retailers objected to being 
tagged on manufacturer radio spots. 
This was often done without their 
knowledge, they said, and could 
stimulate inquiries they were not 
prepared to satisfy. In some cases, 
they complained, they were not even 
adequately stocked on items adver- 
tised. 

In this connection, Teller noted 
that Columbia has recently ear- 
marked half its national radio time - 
buy budget for co -op use by dealers 
who can tailor local radio advertis- 

(Continued on page 72) 

Vanguard LP, 45 

Campaign Bows 
NEW YORK -Vanguard Records 

has begun a promotional and mar- 
keting campaign to back the LP 
"The Eleventh House, Featuring 
Larry Coryell" and an upcoming 
single by the group, "The Funky 
Waltz." 

The campaign includes dealer co- 
op and consumer print advertising; 
radio time buys on FM and college 
stations; in -store merchandising dis- 
plays; flyers; and stickers. The cam- 
paign has been designed to coincide 
with the group's U.S. tour, currently 
under way. 

HOLLYWOOD, Fla. -A new ra- 
dio transmission device now being 
tested may help the record industry 
rid itself of shoplifting, according to 
Lincoln M. Zonn, president of the 
Zonn Corp. Speaking here Tuesday 
(26) at a luncheon meeting of the 
National Association of Recording 
Merchandisers, Zonn said that 
"schools" are training shoplifters 
who operate upon graduation at the 
rate of $500 a day, fencing material 
for $75 -to -$150 a day and that al- 
bums and 8 -track cartridges were es- 
pecially susceptible because of high 
value in comparison to size. He 
spoke of one store just ripped off for 
$21,000 by an employee since De- 
cember. 

The new radio transmission de- 
vice would set off an alarm if prod- 
uct left the store without passing the 
checkout counter. 

Record stores that are suffering 
only as much as 4 percent shrinkage 
are actually losing money at the ratio 
of $100 to every $4 item stolen, Zonn 
said, because it takes that much in 
sales to make up for a $4 loss. There 
are three ways to create shortages, he 
said: Faulty paperwork which al- 
lows an employee or some business 
associate to wind up with money in 
their own pockets; shoplifting; and 
internal theft. He said that half of 
shoplifting can be cut down if em- 
ployees would merely ask everyone 
coming into the store: "May I help 
you ?" To a shoplifter, that means 
they may have been spotted. This 
applies to warehouses as well as re- 
tail stores. 

Lie Detector 
The lie detector can be used 

highly effectively, he said, in the 
hands of an expert. "It has saved 
many businesses." He referred to 
employee thefts. 

He suggested . that stores should 
watch youngsters who cluster in 
groups; that if a closed circuit TV 
dummy system was used, a real cam- 
era and screen should be set up to 
give illusion the entire store was un- 
der TV camera surveilance; that, 

possibly, redesigning the store might 
help cut down shoplifting losses. 

By offering customers a free gift, 
maybe a record cleaner, if they find 
their items have been totaled wrong 
at the cash register, store owners may 
cut down on the clerk stealing. The 
local Chamber of Commerce should 
be able to supply any record store 
with details on shoplifting laws, 
Zonn concluded. 

Youth Mart Soars, Younger 
HOLLYWOOD, Fla. -Out of the 

41 million people between 14 and 25 
years of age, 80 percent are record 
buyers, according to George Mihaly, 
president of Gilbert Youth Re- 
search. He also stated that there has 
been an "intensifying" of volume 
purchasing of records by individuals 
and that the starting age when 
youths buy records has grown 
younger. Speaking here at the an- 
nual convention of the National As- 
sociation of Recording Merchandis- 
ers Tuesday (26) at the Diplomat 
Hotel, Mihaly said that youth today 
has $135 billion to spend. Of the 41 

million youths, 16 -to -17 million are 
in high school and about 9 million in 
college. Ninety percent read maga- 
zines, 85 percent read newspapers, 
90 percent watch television even 
though they might tell you that they 
don't, and 93 percent listen to radio. 

Their musical tastes have spread 
out, he said, and cover a wide range 
of music ranging from rock to coun- 
try and jazz. As they grow older, they 
lose tendencies to follow fads. 

Most of them expect records to be 
available to them for purchase as a 

matter of fact; their record collec- 
tions are something very precious. 
Quadrasonic records and tapes, as a 
listening mode, is welcome to them, 
but not all that much is known about 
it yet. Some felt it wasn't necessary. 

To most, records have outstanding 
quality overall. The usual feeling 
was that not enough information is 
being displayed on the album jacket. 

The record was the No. I choice of 
purchase by most of the kids. The 
nostalgia craze seemed to be popular 
out of a basic psychological desire to 
slow down. 

When it comes to buying habits, 
about a third of the people Mihaly 
has interviewed over the years for 
such firms as Columbia Records 
said that they were buying more 
records, another third were buying 
less, the final third spending about 
the same amount of money as in the 
past. 

Sales are very important to young 
people. The suggested list price is 
suspect. On a major artist, however, 
the price doesn't make any differ- 
ence if they want the album bad 
enough. 
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General News 
Copyright Bill Seen Moving To Committee Before Easter 

Continued from page 1 

a margin of time to act before the 
end of 1974, when the present bill 
will die with the exit of the 93rd 
Congress. 

The speedup on revision action 
was made possible by a softening of 
the ten year old standoff between 

Cable TV interests on one side, and 
broadcaster and copyright interests 
on the other. The film and sports in- 
terests have threatened to scuttle the 
McClellan bill if it did not meet their 
demands -but the recent Supreme 
Court decision that Cable TV is not 
presently liable for copyright fees on 

either near or distant TV station 
pickup reversed the whole situation. 
Early copyright legislation is now a 
must for the copyright owners if they 
ever hope to collect fees from the 
Cable TV systems. (Billboard Mar. 
16.) 

On the House side, the copyrights 

subcommittee would also gain time, 
because the easing of the Cable TV 
standoff reduces the need for 
lengthy hearings on that contro- 
versy. But offsetting the gain is the 
massive preoccupation with im- 
peachment by the House Judiciary 
Committee. The committee would 

Would all @!0.* break loose if your parcel 
didn't get to Newyork by 2 p.m. today? 
Don't worry. Just get your parcel to the nearest Amer- 

ican airport passenger ticket counter 30 minutes before 
departure time and it will be on its way, on the flight you 
specify. Then call your receiver and give him the flight 
and ticket number. He can pick up the parcel minutes 
after arrival at the baggage service office. 
The fastest way to send 50 pounds or less. This like - 
you- took -it- yourself service applies to any parcel* 
weighing up to 50 pounds and measuring no more 
than 90 inches in combination of length, height. 
and width. 
Goes wherever American flies. Priority 
Parcel Service is available on all daily jet 
flights -to every domestic city American 
flies - which covers 82% of American 
industry. 
Charge the charges. American's charges 

are based on airport to airport service. You pay as you 
would for your airline ticket. Cash, check, any accept- 
able credit card-or we'll bill you later. If you need pick - 
up and delivery, we can arrange it. For more information 
call American in the Yellow Pages. 

American Airlines Freight System 
633 Third Avenue, New York, N.Y. 10017, U.S.A. 

American's 
,'iiiÖl;ifl' Service 

Priority Parcel 
pARCELSPVC W 

the rescue: 
*Carriage of letters subject to Private Express Statutes and applicable tariffs. 
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have little tme left to act on copy- 
right revision unless an early resig- 
nation by President Nixon ended the 
impeachment proceedings. This 
would give the revision a slightly 
better -if still very slim- chance of 
making the Dec. 31 deadline for full 
congressional action to be com- 
pleted. 

Recording interests, to play it safe, 
will have to keep pressing for both 
the revision bill and the separate an- 
tipiracy copyright bill recently intro- 
duced by Rep. Robert W. Kasten - 
meier, chairman of the House 
Copyrights Subcommittee. The con- 
tinuance of copyright protection for 
recordings made on or after Feb. 15, 

1972 is a feature of both bills -but 
they would provide different penal- 
ties for piracy in the federal copy- 
right law. 

Should the revision bill pass, by 
some miracle, a decision will have to 
be made somewhere along the line 
on what penalties to impose for un- 
authorized duplication of copy- 
righted recordings. The Senate bill 
contains misdemeanor penalties 
with a maximum jail sentence of one 
year. The Kastenmeier antipiracy 
bill H. R. 13364, as introduced. 
would niake piracy a felony with a 

three -year penalty, but Rep. Kasten - 

meier has expressed doubts about 
keeping the heavier penalty. (Bill- 
board Mar. 23.) 

Action Urged on 
Kastenmeier Bill 

Continued from page 1 

felony with up to three years and /or 
$25,000 fine for the first offense, and 
up to seven years and /or $50,000 for 
repeaters (Billboard, March 23). 

Waldie, who is a member of the 
House Judiciary Committee, but not 
of the Copyrights Subcommittee, 
wrote subcommittee chairman Kas - 
tenmeier asking for "immediate 
hearings" on the bill. Rep. Waldie 
pointed out the importance of the 
record industry to California, and 
said that there is no question about 
the need for Congress to correct the 
"serious deficiencies" in the existing 
copyright law. 

The 1971 amendment to the law 
did provide copyright protection 
against unauthorized duplication 
for recordings made on or after Feb. 
12, 1972 -but a terminal date of Dec. 
31, 1974 was put on the amendment 
by the House side to keep up pres- 
sure for passage of a general copy- 
right revision bill, which also con- 
tains protection for recordings. 

In view of the uncertainty about 
passage of the revision bill before 
the end of this year, the Kastenmeier 
bill would remove the terminal date 
and make record copyright a perma- 
nent part of the U.S. Copyright Stat- 
ute (see separate story on revision). 

RIAA 

RGold d 
Winners 

Singles 
Jim Stafford's "Spiders and 

Snakes" on MGM; his first gold 
record. 

Albums 
Greg Allman s "Laid Back" on 

Capricorn; his first solo effort. 

Uriah Heep's "Sweet Freedom" on 
Warner Bros.; Group's first for the 
label. 
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General News 
Gripes Voiced at NARM Meet `Q' Spells Confusion 

Continued from page 1 

partments and have their own store 
chains, which compete with these re- 
tailer chains. 

It was further pointed out that in 
the important seminars, like the one 
on returns, the point of the discus- 
sion by Bill Schoolman was on rack 
experience. In 1973, when Frye As- 
sociates did a particularly incisive 
initial study on returns, racks were 
also used as the basis of the research. 

There is a continuing breach in 
distribution ranks, which mani- 
fested itself during the .annual 
awards luncheon Wednesday (27) 
when Jerry Wexler of Atlantic and 
Joe Smith of Warner Bros. acco- 
laded the W /E /A Distributing 
branches, headed by Joel Friedman, 
in accepting the artists' awards. 
Larry Uttal, Bell president, followed 

Wexler and Smith to the podium, 
where, when he accepted the artist 
award, he asked all his indie distrib- 
utors to stand and take a bow for 
their effort. 

Meetings Held 
Friedman held a number of meet- 

ings with his branch managers dur- 
ing the convention. The majority of 
attendees at the distributor meeting 
Sunday (24) were independent dis- 
tributors. Attendance, too, at a gen- 
eral membership meeting later that 
day was topped by indie distribu- 
tors. 

The 1974 convention topped all 
others for attendance, as was ex- 
pected (Billboard, March 30). Over 
1300 regular members and their 
wives set a new record. No actual 
count of associates and unregistered 
attendees was available, but a good 
guesstimate would be near 2,000. 

Optimism, as predicted, tinged all 
meetings (see separate NARM story 
pages 3, 10 & 13). Though men like 
Irwin Segelstein of Columbia and 
Mike Maitland, MCA chief, both of 
whose firms operate large record 
pressing facilities, warned that the 
PVC shortage was still critical, rival 
segments of distribution and retail- 
ing unanimously noted little or no 
effect from shortages of product. All 
felt the crunch had enforced sterner 
controls on inventory control, prod- 
uct release and allocating, all of 
which benefitted business. 

Piracy, while not defeated, was 
definitely scaling down. Sound - 
alikes got more attention than unli- 
censed duplication. Indications were 
that at least 10 states in 1974 would 
join the 22 who already passed state 
piracy provisions. 

Well & Growing: Press Told 
HOLLYWOOD, Fla. -Four 

record company presidents told a 
group of journalists here Monday 
(25) that the record industry is alive 
and well and all expected consistent 
growth for years to come. Ewan G. 
Abner, Motown Records, said he ex- 
pected "significant growth this year 
and next" because music is such an 
important aspect of life today and 
has cultural value. Also appearing 
on the panel to answer questions 
were Jerry Moss of A &M Records, 
Irwin Segelstein of Columbia 
Records, and Joe Smith of Warner 
Bros. Records. 

There was a difference of opinion 
about whether the vinyl shortage 
was over yet or not; Moss said "it 
looks as if it's over, ". but Segelstein 
commented that he couldn't see any 
end to the vinyl shortage yet. And 
several other record company execu- 
tives throughout the entire National 
Association of Recording Merchan- 
disers convention here at the Diplo- 

mat Hotel warned about being still 
cautious with vinyl useage. 

Moss stated at one point that he 
was somewhat concerned that the 
industry wasn't seeing as many mil- 
lion- sellers as in the past. It was "the 
dullest possible time in radio, which 
hasn't sent people in swarms to the 
record stores." But records have 
been selling "because people have 
been trained right." 

Regarding the bombardment of 
television packages, a point of pain 

to most of the mass merchandisers 
who feel rightly that they're being 
bypassed, Abner stated that record 
labels via TV have discovered a "tre- 
mendous amount" of unknown 
record buyers. ... that perhaps re- 
tailers needed this same kind of in- 
depth market penetration. 

In reply to a question about how 
the business could be made fun 
again, one of the record company 
presidents joked that "well, you get a 

(Continued on page 80) 

Threat to Rack Posed at 
Inventory Scanner Showing 

HOLLYWOOD, Fla.- Threats to 
the position of the rackjobber in 
record marketing took over as focal 
point of a discussion about the racks' 
changing role in record /tape distri- 
bution at the NARM convention 
here last week. 

3 NARM Awards to Croce 
HOLLYWOOD, Fla. -The late Jim Croce equalled the Beatles' previ- 

ous high of three best -selling awards in a single year from the National As- 
sociation of Recording Merchandisers, when he topped the album, new 
male artist and male artist categories. Deodato received awards for jazz art- 
ist and orchestra /instrumentalist. 

Other best -selling winners were: Hit Single, "Tie a Yellow Ribbon 
'Round the Ole Oak Tree," Tony Orlando and Dawn; Soundtrack Album, 
"American Grafitti "; Female Artist, Helen Reddy; Male Country Artist, 
Charlie Rich; Female Country Artist, Donna Fargo; Male Soul Artist, 
Stevie Wonder; Female Soul Artist, Gladys Knight tied with Roberta 
Flack; Group, the Carpenters; Classical Album, "Switched -On Bach" by 
Walter Carlos; Children's Line, Disneyland; Economy Album, Elvis Pres- 
ley; Economy Line, Pickwick; Comedy Artist, Cheech and Chong; New 
Female Artist, Bette Midler; and New Group, Doobie Bros. 

Los Angeles . . . San Francisco . . . All West Coast 

IMIC -5 REGISTRANTS 
For flight information 

and reservations between . . . 

LOS ANGELES /LONDON 
Via PAN AM 747 JET 

PHONE 
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Trafalgar Tours USA, Inc. 

WIRE 11950 San Vicente, Suite 216 
Los Angeles, California 90049 

AIR MAIL 213/826 -5585 

Low -Cost 14 -day GIT Tour 
14/21 Day Excursion 
22/45 Day Excursion 

Economy Class 
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It began Sunday (24) when Jim 
Schwartz, Schwartz Bros., Washing- 
ton, D.C., suggested, after a demon- 
stration and talk about the Norand 
optical scanner, that providing such 
an inventory control system to the 
industry might see the racker sup- 
planted by a machine operation 
bought by the retail chain which he 
once served. Schwartz said the auto- 
mated control usurped some of the 
important functions which the 
racker now performs for his cus- 
tomer. 

During a Monday (25) 'panel of 
varied industry composition, rack - 
ers, including Danny Heilicher of 
J.L. Marsh, and Dave Lieberman of 
Lieberman Enterprises, both in 
Minneapolis, gingerly treated sug- 
gestions from Bill Cox, Lechmere 
Sales, Boston; Al Geigle, Montgom- 
ery Ward, Chicago; and George 
Schertzinger, Rose stores, Chicago, 
that manufacturers should work 
more closely and directly with them, 
and providing more information. 

Stan Snyder, Columbia Records, 
only manufacturer executive on the 
panel, said his label had no intention 
of going direct to the customer. He 
said Columbia would remain "low 
profile," passing data of an informa- 
tion and systems level only when 
necessary. 

Geigle pleaded for more commu- 
nication with labels' "higher ups," 
stating "manufacturers should talk 
to us. You gotta be in these stores." 
He urged manufacturers and rackers 
to visit actual retail departments 
more regularly to get the current 
flow of ideas. Cox said he is buyer 
for a number of other fields, in 
"which manufacturers are much 
more direct in their contact with 
me." 

Heilicher keyed a discussion on 
more qualified management at all 
levels. He called the quality of man- 
agement "an indication of survival." 
Lieberman and Barrie Bergman, 
president, Record Bar, Durham, 

(Continued on page 80) 

At Broadcast Session 
By CLAUDE HALL 

HOLLYWOOD, Fla. -In a ses- 
sion highlighted by a quadrasonic 
broadcast featuring the Sansui QS 
matrix system here Wednesday (27) 
during the 16th annual convention 
of the National Association of 
Recording Merchandisers, confu- 
sion seemed to reign on the quadra- 
sonic disk situation -not only among 
distributor and rackjobbers, but 
among record labels and retailers, as 
well. And retailers reported great 
confusion among consumers. 

J.K. Maitland, president of MCA 
Records, led off the session with de- 
tails about MCA Inc.'s new video 
disk system, speaking of a 12 -inch 
disk with 40 minutes of program- 
ming per side in color. Consumers 
will be able to tie in the video to their 
television set and the audio to their 
hi -fi equipment for better acoustic 
sound. Playback unit is expected to 
retail for between $400 and $500, 
and disks in the laser read -out sys- 
tem are expected to cost anywhere 
from $3 to $10, depending on sub- 
ject matter. 

On the panel were Dick Schory of 
Ovation Records, Tom Anderson of 
Pacific Stereo, Ira Heilicher of J.L. 
Marsh, and retailer Al Franklin. The 
radio quadrasonic demonstration 
was performed by WSHE -FM in 
Fort Lauderdale and was aired dur- 
ing the session with program direc- 
tor Gary Granger on hand. 

Franklin called on record com- 
panies to standardize with one sys- 
tem and David Rothfeld of the Kor- 
vette chain commented later from 
the audience that there was "no 
sense whatsoever to go into double 
inventories "on both stereo and 
quadrasonic albums if the albums 
were really compatible as claimed 
by record manufacturers. 

Anderson stated that quadrasonic - 
hardware sales had dropped in his 
chain from 15 percent last year to 10 
percent. In regards to hardware, he 
said it was difficult to advise a cus- 
tomer which way to go in quadra- 

sonic equipment because of the state 
of the software industry, referring, of 
course, to the fact that two matrix 
systems and the CD -4 discrete sys- 
tems are competing with each other. 
He recommended that the record in- 
dustry should nominate a blue -rib- 
bon panel to point the "record in- 
dustry in the right direction from a 
technical point of view." Until soft- 
ware is available in a big slate, hard- 
ware manufacturers are not going to 
make a total commitment, he said. 
"The record industry needs to get to- 
gether on one system," he said. 

Mixing Down 
Schory spoke of several record 

manufacturers, in spite of the fact 
that they're not committed at this 
time to any particular disk system, 
still mixing down for future quadra- 
sonic releases and putting them 
away. He then got into a tiff with 
David Heneberry, division vice 
president of RCA Records, accusing 
CD -4 of having technical diffi- 
culties. From the floor, Heneberry 
pointed out that he didn't want to 
get into an argument and wouldn't 
bother pointing out the various 
handicaps of any matrix system. He 
then discussed the double inventory 
problem, pointing out that RCA 
Records had tried single inventory 
on its early quadrasonic releases, but 
it hadn't worked. He pointed out 
that RCA had sold more than 2 mil- 
lion copies of an Elvis Presley 2 -LP 
set released in quadrasonic only and 
that fact alone should indicate CD-4 
was compatible. Quadrasonic CD -4 
LPs are selling in ranges up to 
130,000 on other artists. RCA will 
release more than 50 quadrasonic al- 
bums this year. The day is going to 
come when it will be a quadrasonic 
world, he said; "you can't expose 
yourself to quadrasonic without be- 
coming a devotee." 

Rothfeld again commented that if 
the industry would settle on a single 
system, "quadrasonic would take 
off." 

TV Ads Assailed as 
Snarl to Business 

HOLLYWOOD, Fla.-TV- adver- 
tised recorded product, sold through 
non -record outlets and by direct 
mail, took assorted lumps through- 
out the NARM convention here last 
week. 

At individual distributor, retailer 
and racker meets from which the 
press was barred Sunday (24), each 
of the marketing segments urged 
manufacturers to curtail licensing 
recorded music to the TV merchan- 
diser, reporting that it took heavy 
traffic away from record /tape out- 
lets. At a general meeting Sunday, 
the TV record package which col- 
lates current hits, was most strongly 
attacked. Members said that as dis- 
tributors they were asked to sell an 
album, which perhaps had one hit 
and 10 assorted numbers by the art- 
ist, for from $5.98 to $6.98, while a 
TV viewer was pitched the single 
plus 30 other current hits for $5. 

Barrie Bergman, Record Bar 
chain, Durham, N.C., said he didn't 
feel TV marketing was hurting him 
badly and would never displace re- 
tailing. He also said that it gave the 
public more awareness of record art- 
ists. Al Geigle, Montgomery Ward, 
said TV marketing benefitted his 
chain's department which carries the 
records. He and David Rothfeld, 
Korvettes, New York, locked horns 

when Rothfeld said he felt Korvettes 
should be allowed to sell the TV ad. 
vertisèd product more often. Geigle 
countered that Korvettes would dis- 
count it and hurt the industry. 
Geigle blasted discounting in gen- 
eral. Rothfeld said TV- advertised 
product can't be discounted because 
of the agreement set up between 
manufacturer and retailers. Dave 
Lieberman, Lieberman Enterprises, 
Minneapolis, felt that the heavy 
daytime TV advertising helped 
bring in more housewife traffic to all 
record outlets. 

Irwin Segelstein, president of CBS 
Records, told a meeting Monday 
(25) that his label would soon begin 
a pilot study of TV- advertised prod- 
uct, which it was learned is being set 
for Atlanta (see separate story). The 
concept would follow the lines of the 
W /E /A Distribution package of 
contemporary rock star product, 
which has been selling regionally 
with tagged spots for nine months. 
It's understood that Jerry Moss of 
A &M has been researching the pos- 
sibility of a label TV package 
through record outlets. E.G. Abner, 
president of Motown, told NARM 
that their one -time TV mail order 
package made the firm realize how 
many thousands of buyers it was 
missing. 
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New ;agies 
are soarin' vour way 

with an 1bum 
that's gonna takc you 

border -o oorcer. 

ON TOUR: March 26 -East Oregon College, La Grande, Ore. March 27 -Boise College, Boise, Idaho March 21- Calif State Univ., Cerritos, Calif. March 30- Memorial Aud., Sacramento, Calif. April 1 -Regis 
College, Denver, Colo. April 2 -Fort Lewis College, Durango, Colo. April 3 -Paris Ballroom, Salt Lae City, Jtah April 5- Celebrity Theatre, Phoenix, Ariz. April 6- Ontario Motor Speedway, Ontario, Calif. 
April 7 -U.C. Santa Barbara, Santa Barbara, Calif. April 8 -The :hell, Honoìulu, Hawaii April 19- Iideper.cence 112.11, Baton Rouge, La. April 2.3-Texas A&M, Bryan, Texas April 21 -Texas Hall, Arlington, 
Texas April 22 -N. Louisiana State, Monroe, La. April 23- Louisiana Tech, Ristin, La. April 25 -Univ. cf Illirois, Thampaign, Ill. April 26-Aragon, Chicago, Ill. April 28 -North Iowa State (aft), Cedar Falls, 
Iowa, Univ. of Missouri (eve), Columbia, Missouri April 30 -Civic Center, Pittsburgh, Pa. May 2 -Civ.c Center, Prwi3ence, R.I. May 3 -Erie Comm_ Coll., Buffalo, N.Y. May 4- S.U.N.Y. (Geneseo Coll.), Geneseo, 
N.Y May 5- S.U.N.Y., Fredonia, N.Y. May 7 -Yale Univ. (Woolsey Hall), NEW Haven, Conn. May 8- Boston Mus c Hall, Boston, Mass. May 10 -Akron Civic Center, Akron, Ohio May 11 -Ohio Univ., Athens, 
Ohio May 12 -Univ. of Dayton, Dayton, Ohio May 13 -Ohio State, Columbus, Ohio May 16- Mosque R.chm.y d, Va. May 17- Constitution HcII, Washington, D.C. May 18- Capitol Theatre, Passaic, N.J. 

May 19- Schubert Theatre, Philadelphia Pa. Mar 2C- Academy of Music, N.Y.C. 

EAGLES' OWN "ROCK CONCERT" TV SPECIAL WILL BE SHOWN APRIL 13, WITH FRIENDS JACKSON BROWNE & LINDA RONSTADT 



AFTER PLAYING his first shows at New York's Academy of Music as a head- 
lining act, ABC /Dunhill's Joe Walsh (right) celebrates backstage with drum- 
mer Joe Vitale, left, and concert producer Howard Stein. Response to Walsh's 
last appearance there as a supporting act led Stein to schedule two shows, 
with the early show selling out and the late show pulling 90 percent capacity, 
despite bad weather. 

ONho/Where/When 
(All entries for WHO - WHERE -WHEN should be sent to 

Sam Sutherland, Billboard, 1 Astor Plaza, New York, N.Y 10036.) 

Campus appearances by artists are 
incorporated into the listings below. 
Artists appearing on campus are 
marked with an asterisk. 

EAST 

o AEROSMITH (Columbia): Holy Cross 
Univ., Worcester, Mass., April 27. 

o DAVID BROMBERG (Columbia): Cellar 
Door, Washington, D.C., April 1 -6; 
Academy of Music, Philadelphia (7); 
Duck Soup, Philadelphia (9 -10); Acad- 
emy of Music, N.Y. (13 -14); Trenton 
State College, N.J. (19); Cornell Univ., 
Ithaca, N.Y. (20). 

ROY BUCHANAN (Polydor): Valley 
Forge Music Fair, Devon, Pa., April 14. 

*CHAMBER BROS. (Avco): The Joint in 

Now that Romance 
is back in the 

Pop Music Business, 
contact the guy 
who put it there 
in the first place 
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the Woods, Parsippany, N.J., April 3; 

Westport County Playhouse, Conn. (4); 
Ocean County College, Toms River, 
N.J. (5). 

*HARRY CHAPIN (Elektra): Ryder Col- 
lege, Trenton, N.J. (18). 

BILLY COBHAM (Atlantic): Bottom 
Line, N.Y., April 10 -14. 

ROY CLARK (Dot): Spectrum, Phila- 
delphia, April 24. 

JOHN DENVER (RCA): Capitol Center, 
Washington, D.C., April 28. 

JONATHAN EDWARDS (Atlantic): My 
Fathers Place, Roslyn, N.Y., April 1 -2. 

*ELECTRIC LIGHT ORCH. (United Art- 
ists): Philharmonic Hall, N.Y., April 3; 

Camden Community College, N.J. (4); 
Warner Theater, Pittsburgh, Pa. (9). 

BARBARA FAIRCHILD (Columbia). 
Manchester, N.H., April 27. 

GENESIS (Charisma): Auditorium 
Theatre, Rochester, N.Y., April 22; Mu- 
sic Hall, Boston, Mass. (24); A.G. Hall, 
Allentown, Pa. (25); Century Theater, 
Buffalo, N.Y. (27). 

GRAHAM CENTRAL STATION (Warner 
Bros.): Spectrum, Philadelphia, April 6. 

GRAND FUNK (Capitol): Boston Gar- 
dens, Boston, Mass., April 15; Civic 
Center, Providence, R.I. (20); Coli- 
seum, New Haven, Conn. (21); Madison 
Square Garden, N.Y. (22). 

°HERBIE HANCOCK (Columbia): 
Mosque Univ. of Pittsburgh, Pa., April 
10; Academy of Music, Philadelphia 
(12); Carnegie Hall, N.Y. (13); Warner 
Theater, Washington, D.C. (14 -15); 
Syracuse Univ., N.Y. (26); Buffalo 
Univ., N.Y. (27). 

*ISLEY BROS. (Epic): New York State 
Univ., Albany, April 27. 

MILLIE JACKSON (Polydor): Masonic 
Temple. Portchester, N.Y., April 6. 

RAHSAAN ROLAND KIRK (Atlantic): 
Village Vanguard, N.Y., April 2 -7. 

*KRIS KRISTOFFERSON (Epic): West 
Point Military Academy, N.Y., April 20; 
Kingston, N.Y. (21). 

CLEO LAINE (RCA): Anneberg Center, 
Philadelphia, April 2. 

*CHARLIE LOUVIN (United Artists): Cen- 
tral School Auditorium, Silver Creek, 
N.Y., April 19; Sr. High School Audito- 
rium, Pottstown, Pa. (20). 

JOHNNY MATHIS (Columbia): Latin Ca- 
sino, Cherry Hill, N.J., April 1 -11. 

ANNE MURRAY (Capitol): Lewiston, 
Maine, April 22. 

*GRAHAM NASH (Atlantic): Hofstra 
Univ., Hempstead, N.Y., April 1; Acad- 
emy of Music, N.Y. (11). 

JOHNNY PAYCHECK (Epic): Sunset 
View Inn, Brownsville, N.J., April 26. 

HELEN REDDY (Capitol): Westbury Mu- 
sic Fair, N.Y., April 29 -May 5. 

TODD RUNDGREN (Bearsville): Or- 
pheum Theater, Boston, April 17; Car- 
negie Hall, N.Y. (19). 

*GRACE SLICK, PAUL KANTNER a THE 
JEFFERSON STARSHIP (Grunt): 
Academy of Music, N.Y., April 1; C.W. 
Post College, N.Y. (4); Spectrum, Phila- 
delphia (5). 

STEELY DAN (ABC): Lincoln Center, 
N.Y., April 3; Palace Theater, Provi- 
dence, R.I. (13); Civic Arena, Pitts- 
burgh. Pa. (17); Orpheum Theater, 
Boston (18). 

DIANA TRASK (Dot): The Spectrum, 
Philadelphia, April 27. 

(Continued on page 20) 

Talent 
_Signings 

Atlantic Records has signed r &b 
artist Jimmy Castor to a long term 
exclusive recording contract. Cas- 
tor's career began with composing, 
his first hit coming via Frankie Ly- 
mon and the Teenagers who re- 
corded his "I Promised To Remem- 
ber." Castor later released his own 
singles, scoring most recently for 
RCA Records. Atlantic will release 
the first Jimmy Castor Bunch single 
and album on the label shortly. 

Chess /Janus Records has re- 
signed the Dells to an exclusive long 
term recording contract. ... Pep- 
permint Productions has signed 
John Goist to a production contract. 
An album is in the works. ... Steve 
Cropper has signed a production 
deal with United Artists and will 
handle upcoming product from Sam 
& Dave. 

Thad Jones and Mel Lewis have 
become the first jazz artists signed 
by Gamble -Huffs Philadelphia In- 
ternational Records.... The Arbors, 
formerly on Columbia's Date 
Records, have signed with the Wes 
Farrell Organization. . .. Robert 
Aiss, now operating his management 
fold under that name, has signed 
New York street singer David Peel. 
Aiss and Peel are now probing pos- 
sible new labels for the artist, who 
has recorded for Elektra and Apple 
in the past. ... Stephanie Mills, I5- 
year -old vocalist from New York, 
has signed an exclusive manage- 
ment contract with Unlimited Pro- 
fessional Management. Inc. 

Purple Sage 
Concerts 

NEW YORK -The New Riders of 
the Purple Sage have embarked on a 
23 -city concert tour, beginning with 
a special concert for students of 
Cuesta College, San Luis Obispo, 
Calif., held last Friday (29). 

Tour includes nine college ap- 
pearances as well as two -day en- 
gagements at the Academy of Music 
here and at San Francisco's Winter - 
land, where the tour ends the first 
week of June. 

The group records for Columbia 
Records. 

Ronson Sets 
U.S. Tour 

NEW YORK -Mick Ronson, 
whose first RCA album has just 
been released, embarks on his first 
U.K. tour next Wednesday (10), 
with dates to extend through the end 
of the month. 

Tour, being coordinated with 
Ronson's management firm, Main - 
Man, will feature Ronson backed by 
Trevor Bolder and Mike Garson of 
the Spiders From Mars, David 
Bowie's back -up, and Mark Prit- 
chard and Richie Dharina. The 
band will also use five reed players 
and three vocalists. 

Country Nitery 
Opens in N.Y. 

NEW YORK -- C.B.G.B. and Om- 
fug has opened here as a country 
music club. The room is located at 
3 15 Bowery, near Bleecker Street. 

Opening night was Thursday (28 ) 
and featured vocalist Elly Green- 
berg. 

More Talent 
See Page 27 

Policy Shift in Vegas 
LAS VEGAS -The newly named 

Las Vegas Convention and Visitors 
Authority revamped its somewhat 
turbulent rock concert policy during 
a lengthy meeting Tuesday (19). 

The facility department of the 
LVCA will now be authorized to 
book rock concert dates rather than 
having to get the board to approve a 
concert date. 

Previously, a rock concert pro- 
moter had to wait for approval of the 
board before bookings could he 
scheduled. 

The LVCA also approved a 

change whereby a promoter may 
now book consecutive dates if he 
wants, rather than having to stagger 
bookings with other promoters. 

A third change was made when 
the LVCA agreed to allow flexibility 
in bookings rather than having fixed 
dates and expecting promoters to fill 
in those specific times. 

Several promoters recently va- 
cated spots they had reserved be- 

Hancock to 
Score Film 

NEW YORK -Herbie Hancock, 
Columbia Records artist, has been 
signed to compose the score for a 
new Dino De Laurentiis film, 
"Death Wish," currently shooting in 
New York. 

This marks the third film assign- 
ment to date for the composer, 
whose earlier scores include "Blow - 
Up" and the recent "The Spook 
Who Sat By The Door." A Columbia 
soundtrack LP for the latter film has 
just been released. 

Director Michael Winner selected 
Hancock for the current assignment, 
to be started in May when Hancock 
takes five weeks off from his pro- 
jected concert tour. 

Mayall Tour 
Is Delayed 

NEW YORK -John Mayall, Pol- 
ydor Records artist, has pushed back 
his upcoming European tour at least 
a month following a broken leg sus- 
tained by the artist. 

Mayall fractured a kneecap and 
heel in an accident at his Los An- 
geles home, thus necessitating an 
earliest possible kick -off for the tour 
in mid -May. 

The May tour will least six weeks, 
with a make -up tour covering can- 
celled dates to be made later this 
year. 

cause they could not confirm acts for 
specific dates set by the LVCA. 

Members, however, agreed that it 
would be a good policy to see that no 
rock promoter booked an act into 
the Las Vegas Convention Center or 
stadium two weeks before or 10 days 
after another promoter had already 
signed for a specific date. 

Earth Rock 
Fest April 3 

NEW YORK- Mandrill, Ray 
Barretto, the Voices of East Harlem 
and Elephant's Memory will head- 
line a roster of music and dance acts 
set to bring Latin, rock and r &b into 
the Cathedral of St. John the Divine 
here on Wednesday (3) for the Earth 
Rock Festival, a special benefit con- 
cert on behalf of the Environmental 
Planning Lobby (EPL), state wide 
environmental group. 

Also featured will be Zulema, the 
Morse Donaldson Dance Company 
and special surprise guests. Acting as 
co -hosts will be Felipe Luciano, host 
of WRVR -FM's "Latin Roots" pro- 
gram, and Marian - Etoile Watson of 
WNEW -TV's "Black News." 

Net proceeds from the concert will 
support EPL's legislative action in 
Albany. The group's membership 
numbers several thousand, headed 
by chairman David Sive, environ- 
mental attorney and activist. 

Tickets are $7.50 and $6.50, and 
are available at all Ticketron outlets, 
the Record Shack, Burdell's, Record 
Spectacular and Stan's Records. All 
tickets at the door will be $1 higher. 

The festival is being produced by 
Sound Environment, Inc., Rockjam 
Productions, Ltd., and Quintessence 
Productions. 

Starship 
1st Tour 

NEW YORK- Jefferson Starship, 
Grunt Records recording act corn- 
prising members of Jefferson Air- 
plane and other Bay Area bands, has 
embarked on its first tour as a per- 
forming group, beginning with re- 
cent dates in Chicago, Detroit, Cin- 
cinnati and Cleveland. 

Past studio line -ups for the Star - 
ship have varied widely. On tour are 
Grace Slick, Paul Kantner, David 
Freiberg, Papa John Creach and 
John Barbeta, all of various Air- 
plane configurations; Peter (Kauko- 
nen) Kangaroo, another Grunt art- 
ist, and Craig Chaquico of Grunt act 
Steelwind. 

Dates extend through mid -April. ' 

New York and All East Coast 

IMIC -5 REGISTRANTS 
For Flight Information 

and Reservations between .. 

NEW YORK /LONDON 
VIA AIR -INDIA 747 JET 

PHONE 

WIRE 

AIR MAIL 

Group Desk, Air -India 
345 Park Avenue 
New York, New York 10022 
212/935 -5090 

Low -Cost 14 -Day GIT Tours 
14/21 Day Excursions 
22/45 Day Excursions 

Economy Class 
First Class 
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Swinging Single 

"My Girl Bill" M 14718 

Legally separated from 
the JIM STAFFORD album 
which also includes 

"Spiders & Snakes." 

CJr. Boy Jim on 
MGM Records, Holywood, California. 
-c-'^04.11 R>cords, Inc., A Po=ygrarr Companv 



Talent 

Creative Trends 

Steppenwolf Is Reunited! 
Talent in Action 

CONWAY TWITTY 
Palomino, Los Angeles 

After so many years as one of the super- 
stars of country music, it seems strange that 
Conway Twitty's recent appearance here 
was his Palomino debut, but that's what it 
was and the local fans turned out in force to 
see and hear one of country's major powers. 

Twitty manages to blend rock and coun- 
try perfectly in his show, with the aid of a 

fine backup band that is adaptable to both 
musical genres. Opening with "Proud 
Mary" Twitty moved through a number of 
rock and country hits such as "Memphis" 
and "I Walk the Line" before settling into a 

closing medley of his own biggest numbers, 
including "There's a Honky -Tonk Angel," 
the excellently written and brilliantly sung 
"You've Never Been This Far Before" and 
his biggest rock hit, "It's Only Make Be- 
lieve" which gave him a chance to show off 
his exceptionally powerful voice. 

The show did seem to lag at times, but 
Twitty also appeared to have a slight cold 
which may have explained why he didn't 
make more use of the usual power in his 
voice. Yet even sounding a little hoarse, 
Twitty is a fine performer with a personal 
repertoire of hits that would make any artist 
proud. He still crosses into pop once in 
awhile, but his basic strength remains in 
country. More than anything else, however, 
Twitty is a fine singer who should appeal to 
one and all. BOB KIRSCH 

LYNN ANDERSON 
DAVID BROMBERG 
DOUG KERSHAW 

Felt Forum, N. Y.C. 
In staging any show where more than one 

act is involved, it is always ill- advised to put 
the main attraction on first. When this 
happens. the show invariably has no place to 
go but downhill. The Lynn Anderson show 
at the Felt Forum, March 16, was no excep- 
tion. 

Caught in the crunch of the energy crisis, 
and the resultant irregular airline schedules, 
Ms. Anderson, who had to be on the West 
Coast the following day, opened the show, 
leaving her supporting acts to carry on the 
concert following intermission. 

Naturally it did not work. The hardcore 
country audience that packed the audito- 
rium, having seen their star, quickly showed 
signs of boredom and restlessness. David 
Bromberg, Columbia Records, who opened 
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the second half of the show, did little to help 
alleviate this situation. Bromberg, who is a 

fine performer with multi- faceted talents. 
just could not cut the ice with the audience. 

However, there were a few occasions 
when, with some good fiddling and harmon- 
ica works by his supporting musicians, he 
sparkled, and even received some mild sup- 
port by the crowd: unforunately, his choice 
of an encore, "Nobody," a blues ballad writ- 
ten about a Greenwich Village bar, left the 
audience cold. 

Doug Kershaw, Warner Bros. Records, is 
a wild fiddler and a flamboyant showman. 
He combines these talents to produce a show 
that is always highly entertaining. He ex- 
ploited these talents to their fullest in an ef- 
fort to recapture and sustain some of the 
show's lost momentum. 

Ms. Anderson, a Columbia Records act, 
utilized a mix of professionalism, charisma 
and old "down home, ya all come" cam- 
araderie to have the audience eating out of 
her hands. 

Her selection of tunes included "On Top 
of the World," "Let Me Be There," "My 
Man," "Go on And Cry," "The Auctioneer," 
complete with mini -auction, "If I Kiss You," 
dedicated to a member of the audience who 
gave her a flower, and "Daddy Sang Bass," 
with back -up singers selected from the 
audience. 

LOS ANGELES- Steppenwolf 
may well be the biggest -selling rock 
group yet to get back together with 
its original membership intact after 
breaking up for several years. 

On ABC /Dunhill, during their 
four years together Steppenwolf sold 
$42 million of records worldwide. 
Eight of their nine albums were gold 
and they had three gold singles. In 
concert, they appeared before two 
million people and grossed $7 mil- 
lion. 

After splitting in 1971, Step - 
penwolf is now back together and 
far along the basic tracks for a new 
album they are independently pro- 
ducing at the well- equipped eight - 
track studio in lead singer John 
Kay's home. They are planning to 
sell the LP as an independent master 

LWho/Where/When I 
Continued from page 18 

MARSHALL TUCKER BAND (Cap- 
ricorn): Spectrum, Philadelphia, April 
5; Henry Memorial Gym, Washington, 
Pa. (6). 

*TANYA TUCKER (Columbia): New York, 
April 3; Union High, Reimersburg, Pa. 
(6); Pierre Hotel, N.Y. (24). 

BOBBY WOMACK & PEACE (United 
Artists): The Spectrum, Philadelphia, 
April 6. 

WEST 
BRIAN AUGER (RCA): Ebbets Field, 
Denver, Colo., April 3 -6. 

' HOYT AXTON (A&M): Troubadour, Los 
Angeles, April 23 -28. 

*ROY AYERS (Polydor): Gallery, Seattle, 
Wash., April 1 -6; Orphanage, San Fran- 
cisco (7 -9); Lion's Share, Sausalito, 
Calif. (10 -13); Univ. of Colorado, Greely 
(18); Ebbets Field, Denver, Colo. (19- 
21); Whiskey A Go Go (24 -28); Memory 
Lane, Los Angeles (29). 

BROWNSVILLE STATION (Bell): Port- 
land, Oregon, April 3; Seattle, Wash. 
(4). 

JOHNNY CASH (Columbia): Las Vegas, 
Nevada, April 30 -May 6. 

THE CRUSADERS (Blue Thumb): Univ. 
of Hawaii, April 5; Paramount Theater, 
(26); Paramount Theater, Seattle, 
Wash. (27). 

DEEP PURPLE (Warner Bros.): Munici- 
pal Auditorium, Denver, Colo., April 3- 
4; Ontario Motor Speedway, Calif. (6); 
Big Surf, Phoenix, Ariz. (7); San Diego 
Sports Arena, Calif. (9); Community 
Center, Tucson, Ariz. (10). 

EARTH, WIND & FIRE (Columbia): On- 
tario Motor Speedway, Calif., April 6. 

EMERSON, LAKE & PALMER (Manti- 
core): Ontario Motor Speedway, Calif., 
April 6. 

BARBARA FAIRCHILD (Columbia): Dis- 
neyland, Anaheim, Calif., April 7; Audi- 
torium, Kenosha, Wisc. (21). 

FOGHAT (Bearsville): Green Bay, Wisc., 
April 8; Riverside Theater, Milwaukee, 
Wisc. (9). 

BOBBY GOLDSBORO (United Artists): 
The Nugget, Sparks, Nev., April 11 -24. 

GRAND FUNK (Capitol): Dane County 
Coliseum, Madison, Wisc., April 28. 
JACK GREENE /JEANNIE SEELY 
(RCA): Municipal Auditorium, Sheboy- 
gan, Wisc., April 27. 

DOYLE HOLLY (Barnaby): Colorado 
Springs, Colo., April 8 -21. 

ENGELBERT HUMPERDINCK (Lon- 
don): The Riviera Hotel, Las Vegas, 
Nev., April 3 -23. 

°ISLEY BROTHERS (Epic): Civic Plaza, 
Phoenix, Ariz., April 12; Sports Arena, 
Los Angeles (13); Oakland College, 
Calif. (14); Fresno, Calif. (19); Seattle, 
Wash. (20); Portland, Oregon (21). 

THE JACKSON FIVE (Motown): MGM 
Hotel, Las Vegas, Nevada, April 10 -23. 

*DOUG KERSHAW (Warner Bros.): Ft. 
Lewis College, Durango, Colo.; April 9. 

GLADYS KNIGHT & THE PIPS (Bud - 
dah): Las Vegas, Nev., April 25 -May 8. 

50.B. McCLINTON (Stax): Memorial 
High School, Eau Clair, Wisc., April 5; 

Waupun High School, Wisc. (6). 
ANNE MURRAY (Capitol): Oscar 
Awards, Los Angeles, April 2. 

TOMMY OVERSTREET (Dot): Mr. 
Luckÿ s, Phoenix, Ariz., April 18; Civic 

Center, Tuba City, Ariz. (19); Civic Cen 
ter, Window Rock, Ariz. (20). 

*JOHNNY PAYCHECK (Epic): La 
Crosse, Wisc., April 4; Memorial High 
School Auditorium, Eau Claire, Wisc. 
(5); Waupun High School Gym, Wisc. 
(6). 

POINTER SISTERS (Blue Thumb): Sac- 
ramento, Calif., April 11; Fresno, Calif. 
(12); San Diego, Calif. (13); San Jose, 
Calif. (26); Shrine Auditorium, Los An- 
geles (27); Tucson, Ariz. (28). 

'HELEN REDDY (Capitol): Univ. of Utah 
Special Events Center, Salt Lake City, 
Utah, April 27. 

CHARLIE RICH (Epic): Auditorium, Tuc- 
son, Ariz., April 4; Convention Center 
Theater, Fresno, Calif. (6); Disneyland, 
Anaheim, Calif. (7). 

*TODD RUNDGREN ( Bearsville): Univ. of 
Wisc., Kenosha, April 6. 

STAPLE SINGERS (Stax): Beverly Hil- 
ton Hotel, Los Angeles, April 14 -18; 
Civic Center, Denver, Colo. (21). 

THREE DOG NIGHT (ABC): Portland 
Coliseum, Oregon, April 8; Spokane 
Coliseum, Wash. (9); Seattle Arena, 
Wash. (10). 

DIANA TRASK (Dot): Auditorium, Den- 
ver, Colo., April 13; Auditorium, Colo- 
rado Springs, Colo. (27); Ft. Collins, 
Colo. (28). (Continued on page 22) 

By NAT FREEDLAND 
to kick off a new recording contract, 
now that their ABC contract period 
has run out. 

Now managing Steppenwolf is 
Bobby Roberts of Landers -Roberts 
and Mums Records, who formerly 
managed the Mamas & the Papas. 
According to Steppenwolf, they al- 
ready have a firm offer for their new 
LP on the basis of the first rough 
tracks -from the label that was their 
first choice. But now that Roberts 
has entered the picture, he is shop- 
ping around for the most advan- 
tageous deal for the group. 

"We've seen a lot of groups stay 
on top as long as possible while they 
fight back the inner conflicts and 
tensions," said Kay. "Then they 
have a giant explosion and break up, 
hating each other too much to get 
back together for a long time, if ever 
again." 

According to Steppenwolfs view, 
they decided to go into "temporary 
retirement" early enough to stop 
while still on good terms between 
themselves. 

As Kay puts it, "The main prob- 
lem was that we'd gotten into a corn - 
fortably boring routine at the time, 
and we were probably getting des- 
perate to try other things. It was sup- 
posed to make it easy for us to work 
on our own songs and music, be- 
cause we were in the pattern of only 
going out to work weekends. We'd 
play two or three concerts and fly 
back home. But unfortunately, by 
the time we unwound enough from 
each trip to start some writing, it was 
time for the next weekend flights." 

Steppenwolf plans to vary their 
routine a lot more this time. Mostly, 
though, they will spend several con- 
secutive weeks on the road and then 
remain home for extended periods 
of writing and recording. 

They also hope that with their 
image softened by a lengthy hiatus, 
the public will accept more versatil- 
ity in their music. Another irritation 
leading to the Steppenwolf split was 

that because their first gold single 
was the smash "Born To Be Wild," 
neither radio programmers nor con- 
cert audiences would allow them to 
do anything but heavy -metalish 
rock blues with Kay stalking the 
stage in black leather and the sinister 
shades, he must wear because of his 
extremely poor vision. Kay, who 
didn't leave his native Germany till 
the age of 14, is generally acknowl- 
edged as one of rock's most articu- 
late and musically aware stars in 
person. The rest of the group seems 
relaxed and mature in interview: 
They are guitarist Bobby Cochran, 
drummer Jerry Edmonton and 
Goldy McJohn on keyboards. 

Only newcomer is bassist George 
Biondo. Steppenwolfs original bass 
player exited the group some 
months before the breakup and 
there had been no permanent re- 
placement till now. 

After the layoff, McJohn and Ed- 
monton assembled a new group 
called Manbeast but never went be- 
yond the rehearsal stage. McJohn 
gives as the reason that several of 
their new recruits turned out to be 
"loonies." 

As for Kay, he turned out two 
ABC solo albums that were nicely 
reviewed but sold only 100,000 
for "Forgotten Songs & Unsung 
Heroes" and half that on his "Sport- 
ing Life" follow -up. These albums 
were laid -back and acoustic and 
Kay says that by doing them he got 
his long -pent desires to perform this 
kind of music out of his system. 

Several months after Step - 
penwolfs official breakup, they 
toured Europe for some previously 
committed concerts. Kay's new 
folkie group was the opening act. 
"The Steppenwolf portions of the 
concert got such tumultuous au- 
dience response and made us feel so 
good, that we all knew it was only a 
matter of time till we started playing 
together again," said Kay. 

-Billboard photos by Bonnie Tiegel 
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A regrouped Steppenwolf rehearses at leader John Kay's studio. Top row shows Kay and drummer Jerry Edmonton, 
while from the left on the lower row are bassist George Biondo, guitarist Bobby Cochran and keyboard man Goldy 
McJohn. 
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Studio Track 
By SAM SUTHERLAND 

At New York's Media Sound, stu- 
dio president Bob Walters has been 
bubbling lately, his schedule now 
ranging from Latin and r &b dates to 
country and (honest) British blues 
bands. 

As for the U. K. contingent, that 
has included Climax Blues Band, in 
a few weeks back to cut their next 
Sire LP with producer Richard Got - 
tehrer, which they did in roughly a 
week's time at Media. Their country- 
men in Renaissance are due in 
shortly to work on their next Sover- 
eign /Capitol album, while one time 
Muscle Shoals stalwart Steve Smith, 
now a producer and engineer who 
bases his activities around Island in 
London, in handling a variety of 
projects for that label, using local 
musicians. 

Meanwhile Avco's Hugo and 
Luigi have been recording and mix- 
ing a new Stylistics LP for Avco, 
along with an album from Van 
McCoy, while Kool and the Gang are 
wrapping up their next album for 
DeLite....Michel Legrand contin- 
ues sessions at Media, where he's 
been laying tracks down for awhile, 
toward a new Bell LP. Walters noted 
that an estimated 20 tunes had al- 
ready been cut. Pointing toward a 
two -disk set. For Tico /Roulette, Joe 
Cain has been producing Hector 
Rivera. ... Spring Records' Brad 
Shapiro has been in with Joe Simon, 
mixing Simon's next album for the 
label. Also in for Spring was Ray 
Godfrey, producing and mixing al- 
bums for Garlin Greene and Millie 
Jackson. 

As for one time L. A. wolfman 
John Phillips, he's back in his old 
stomping grounds to record wife 
Genevieve Waite Phillips, as re- 
ported earlier. In addition to those 
sessions at Media, though, Phillips is 
also producing an LP for his first 
wife, Michelle, concurrent with his 
current spouse's oeuvre. 

Another Avco project underway 
at Media Sound is an LP from the 
Newark Boys Choir, produced by 
Malcolm Dodds. The boys recorded 
their special energy crisis single at 
Media as well, with that track 
achieving a kind of local notoriety 
when it was picked up for á Path 
Mark supermarket video spot. ... 
Big Tree's Doug Morris, along with 
partner Dick Vanderbilt, have been 
back with Brownsville Station, who 
just finished their next album there. 
... Jimmy Castor and his Bunch 
have been in, working on their first 
single and album for Atlantic (see 
Signings column), while country art- 
ist Phil Davis cut tracks for a Ford 
Records album produced by John 
Abbott. 

Also in was Mike Barbiero, erst- 
while Media engineer and now han- 
dling a &r assignments for Para- 
mount. Barbiero's been mixing an 
album for Stephanie Mills, a new 
artist for the label. 

Meanwhile, Media's mastering 
unit has been gaining momentum, 
and latest staff additions include en- 
gineer Jack Malkin. 

* * * 
Starting with next week's column, 

Studio Track moves to Los Angeles, 
where Bob Kirsch takes over as edi- 
tor and confidante for disgruntled 
studio managers, misunderstood 
tape operators and other back room 
types. Any news or special events 
sent via New York should even- 
tually hit the column, but if possible 
contact Kirsch in the Los Angeles of- 
fice. 

* * * 

At the New York site of the old 
Capitol Records Studio there, Sound 
Ideas, the 16 -track operation that 
opened up last year, has been some- 
what restrained owing to construc- 
tion in their new C room, a 16 -track 
setup. Upstairs, Studio A has been 
hosting sessions including dates for 
a new James Brown LP, recorded 
and mixed for Polydor there. 

Also it was Fred Wesley and the 
J.B.'s, working on an LP, as were 
Maceo and the Macks, and vocalist 
Lyn Collins, all members of Brown's 
wide- ranging production complex. 
All those dates, including Brown's 
album, were engineered by Bob 
Both, assisted by David Stone. 

Meanwhile Dramita Jo was in 
working on a new single produced 
by Griffin and Cooper. ... Leslie 
West and Corky Laing have been 
handling sessions for Windfall.... 
Senior engineer Geoff Daking 
brought in the master tapes for the 
new Foghat album for remix work 
there recently. ... Another act re- 
portedly in was the M.T. Blues 
Band, recording for Blue Thumb 
with some support from Mary Trav- 
ers. 

The Best For Last: With practically 
every promo man in the nation try- 
ing to contrive new "streaking" an- 
gles for pushing vinyl (we always 
knew sex sold records best), it's fit- 
ting that the practically immortal 
Hank Ballard cut a new single called 
"Let's Go Streaking." True to the 
trend and to his own form, Ballard 
worked with it in the raw, cutting his 
Sound Ideas date au naturel. 

Also note that Bob Schaffner, for- 
merly the manager up at Ad Vantage 
Sound Studios, has taken over as 
studio manager at Sound Ideas. 

Any studio 
can have 
dbx noise 
reduction 
on modest 
rental terms! 
db 

22 

Xincorporated / 296 newton street / waltham, mass. / 02154 

Who /Where /When 
Continued from page 20 

PAUL WILLIAMS (A &M): Performing 
Arts Center, Milwaukee, Wisc., April 7; 
Troubadour, Los Angeles (9 -14). 

JOHNNY WINTER (Columbia): Coli- 
seum, Portland, Oregon, April 2; Coli- 
seum, Seattle, Wash. (4) 

MID -WEST 
LYNN ANDERSON (Columbia): Arrow- 
head Home Show, Duluth, Minn., April 
4 -7. 

HOYT AXTON (A &M): Ambassador The- 
ater, St. Louis, Mo., April 5; Egress 
Club, Vancouver, B.C. (16 -20). 

DAVID BROMBERG (Columbia): Mich- 
igan Palace, Detroit, April 27. 

BROWNSVILLE STATION (Bell): Van- 
couver, B.C., April 2; Detroit, Mich. (8). 

ROY CLARK (Dot): Fairgrounds, Tulsa, 
Okla., April 20. 

*JOHN DENVER (RCA): Ill. State Univ., 
Normal, Ill., April 4; Vets Auditorium, 
Des Moines, Iowa (7); Univ. of Dayton, 
Ohio (19); Civic Center, St. Paul, Minn. 
(20); Aire Crown Theater, Chicago (21). 

DRAMATICS (Stax): Twenty Grand 
Club, Detroit, Mich., April 19 -28. 

ELECTRIC LIGHT ORCH. (United Art- 
ists): Auditorium Theater, Chicago, 
April 15; Orpheum Theater, Min- 
neapolis, Minn. (16- 17 -18); Cowtown 
Ballroom, Kansas City, Mo. (19). 

EMERSON, LAKE & PALMER (Manti- 
core): Assembly Civic Center, Tulsa, 
Okla., April 2. 

BARBARA FAIRCHILD (Columbia): Ro- 
deo, Ardmore, Okla., April 5 -6; Marna - 
duke, Kansas (12); Auditorium, Free- 
port, Ind. (20). 

FOGHAT (Bearsville): Sports Arena, To- 
ledo, Ohio, April 3; Albee Theater, Cin- 
cinnati, Ohio (5); Keil Auditorium, St. 
Louis, Mo. (6); RKO Orpheum Theater, 
Davenport, Iowa (10); Convention Cen- 
ter, Indianapolis, Ind. (11); Morris Civic 
Center, South Bend, Ind. (12); Allen 
Theater, Cleveland, Ohio (13). 

GENESIS (Chrisma): Orpheum Theater, 
Davenport, Iowa, April 3; Univ. of To- 
ledo, Ohio (6); Guthrie Theater, Min- 
neapolis, Minn. (7); Auditorium, Chi- 
cago (11); Convention Center, 
Indianapolis, Ind. (12); Kiel Auditorium, 
St. Louis, Mo. (13); Memorial Hall, Kan- 
sas City, Mo. (14); Ford Auditorium, De- 
troit, Mich. (16); Congress Centre -Hil- 
ton Quebec Place, Canada (18); Civic 
Center, Ottawa, Canada (19); Sports 
Center, Univ. of Montreal, Canada (20- 
21); Allen Theater, Cleveland, Ohio 
(28). 

GRAND FUNK (Capitol): Civic Center, 
Springfield, Ohio, April 13; Cobo Hall, 
Detroit (25); Hara Arena, Dayton, Ohio 
(26). 

HERBIE HANCOCK (Columbia): Jazz 
Festival, Wichita, Kansas, April 20 -21; 
Convention Center, Indianapolis, Ind. 
(22); Taft Hall, Cincinnati, Ohio (25); 
Columbus, Ohio (28). 

DOYLE HOLLY (Barnaby): Sulphur, 
Okla., April 5. 

DAVID HOUSTON (Epic): Rodeo, Ard- 
more, Okla., April 3-4. 

KISS (Casablanca): Agora Club, Cleve- 
land, Ohio, April 1; Agora Club, Toledo, 
Ohio (2); Agora Club, Columbus, Ohio 
(3); Packard Music Hall, Warren, Ohio 
(4). 

*GLADYS KNIGHT & THE PIPS (Bud - 
dah): Univ. of Toledo, Ohio, April 17; 
Univ. of Mich., Ann Arbor (18). 

KRIS KRISTOFFERSON (Epic): In- 
dianapolis, Ind., April 18; Chicago (19). 

CLEO LAINE (RCA): Music Hall Center, 
Detroit, April 5 -6. 

BRENDA LEE (MCA): St. Louis, Mo., 
April 28. 

*CHARLIE LOUVIN (United Artists): Cen- 
tral Jr. High School Auditorium, Find- 
lay, Ohio, April 6. 

BOB LUMAN (Epic): Karavan Club, 
Rantoal, Ill., April 5; Toledo, Ohio (12- 
13); St. Claire, Mich. (21); Horseshoe 
Club, Toronto, Canada (25). 

LYNYRD SKYNYRD (MCA): Municipal 
Auditorium, Kansas City, Mo., April 19. 
O.B. McCLINTON (Stax): Shrine 
Mosque, Peoria, Ill., April 7; Country 
Palace, Toledo, Ohio (19 -20). 

H. MELVIN & THE BLUE NOTES (Epic): 
Akron College, Ohio, April 14. 

*ANNE MURRAY (Capitol): Auditorium, 
Chicago, April 14; Civic Auditorium, 
Portland, Oregon (17); E. Montana Col- 
lege, Billings, Mont. (19); Montana 
State Univ., Bozeman (20); Vancouver, 
B.C. (21). 

NARVEL FELTS (Cinnamon): Kincheloe 
AFB, Sault St. Marie, Mich., April 5 -6. 

NAZARETH (A &M): Ambassador The- 
ater, St. Louis, Mo., April 6; Morris Civic 
Auditorium, South Bend, Ind. (12); Or- 
pheum Theater, Davenport, Iowa (13). 

*NEW BIRTH /NITELITERS (RCA): Corn - 
munity College, Flint, Mich., April 5; 

Reed's Arena, Youngstown, Ohio (6). 
JOHNNY PAYCHECK (Epic): Mr. Yuk 

Club, Grove, Okla., April 16; NCO Club, 
Ft. Sills, Okla. (19); Cotillion Ballroom, 
Wichita, Kansas (20). 

POINTER SISTERS (Blue Thumb): Or- 
pheum, Minneapolis, Minn., April 1; 

Oklahoma City, Okla. (4); Kansas City 
(5). 

RAY PRICE (Columbia): Executive Inn, 
Evansville, Ind., April 26. 

REDBONE (Epic): Packard Music Hall, 
Warren, Ohio, April 10; McCormick 
Place, Chicago (12). 

*DEL REEVES (United Artists): Sr. High 
School, Macon, Ohio, April 20; Midwest 
Nashville, Toledo, Ohio (26); Municipal 
Auditorium, Sheboygan, Wisc. (27). 

*TODD RUNDGREN (Bearsville): Univ. of 
Neb., Pershing Auditorium, Lincoln, 
April 1; Memorial Hall, Kansas City, 
Kansas (2); Ambassador Theater, St. 
Louis, Mo. (3); St. Paul Auditorium, 
Theater Section, Minn. (5). 

SEALS & CROFTS (Warner Bros.): 
Tulsa, Okla., April 17; Oklahoma, Okla. 
(18). 

JEAN SHEPARD (United Artists): Hugo, 
Minn., April 27. 

HANK SNOW (RCA): Place D'Arts, Mon- 
treal, Que., Canada, April 3; Hamilton 
Place, Ont., Canada (4); Massey Hall, 
Toronto, Ont., Canada (6); Civic The- 
ater, Akron, Ohio (7). 

SOUL CHILDREN (Stax): Vallaire Ball- 
room, Des Moines, Iowa, April 27. 

*STEELY DAN (ABC): Masonic Temple, 
Detroit, April 16; St. John Arena, Ohio 
State Univ., Columbus (19); Allan The- 
ater, Cleveland (20); Univ. of Ohio, Cin- 
cinnati Field House, Ohio (21). 

NAT STUCKEY (RCA): Joker's Club, 
Benton Harbor, Mich., April 1. 

HANK THOMPSON (Dot): Satelite Club, 
Lincoln, Nebr., April 1; Field House, 
Beaver, Okla. (20); KTOW Show, Tulsa, 
Okla. (21); Old Municipal Airport, Kan- 
sas City, Mo. (27). 

THREE DOG NIGHT (ABC): Stampede 
Corral, Calgary, Canada, April 5; Coli- 
seum, Vancouver, B.C., Canada (6); 
Kinsmen Fieldhouse, Edmonton, Can- 
ada (7). 

DIANA TRASK (Dot): Auditorium, Des 
Moines, Iowa, April 22; Auditorium, St. 
Louis, Mo. (26); Auditorium, Omaha, 
Nebr. (30). 

MARSHALL TUCKER BAND (Cap- 
ricorn): Convention Center, Indiana- 
polis, Ind., April 11; Allen Theater, 
Cleveland, Ohio (13). 

TANYA TUCKER (Columbia): Flint, 
Mich., April 7. 

SARAH VAUGHAN (Mainstream): 
Scot's Inn, Columbus, Ohio, April 1 -6; 
Mr. Kelly's, Chicago (8 -20). 

PORTER WAGONER SHOW (RCA): 
Joplin, Mo., April 5; Springfield, Mo. (6). 

DOTTIE WEST (RCA): The Prom Ball- 
room, St. Paul, Minn., April 6. 

PAUL WILLIAMS (A &M): Ambassador 

Theater, St. Lcuis, Mo., April 5; Audito- 
rium Theater, St. Paul, Minn. (6). 

JOHNNY WINTER (Columbia): Coli- 
seum, Vancouver, B.C. (3); Cobo Hall, 
Detroit (8). 

SOUTH 
°LYNN ANDERSON (Columbia): Univ. of 

Tenn., Knoxvil e, April 20. 
*BRIAN AUGER (RCA): Univ. of Ken- 

tucky, Lexington, April 27. 
SHERRY BRYCE (MGM): Citrus Show- 
case, Winter Haven, Fla., April 6. 

*ROY BUCHANAN (Polydor): Atlantic 
Christian College, Wilson, N.C., April 4. 

JOHNNY CASH (Columbia): Houston, 
Texas. 

*CHAMBER BROS. (Avco): Orange 
Bowl, Miami, Fla., April 11; Georgia 
Tech College, Atlanta, Ga. (24). 

HARRY CHAPIN (Elektra): Cellar Door, 
Washington, D.C., Apr. 8 -13. 

ROY CLARK (Dot): Greensboro, N.C., 
April 1; Temple Theater, Meridian The- 
ater, Miss. (6); Memorial Auditorium, 
Dallas, Texas (18); Dorton Arena, 
Raleigh, N.C. (26). 

*DANNY DAVIS (RCA): First American 
Center, Nashville, Tenn., April 4; Mu- 
nicipal College, Lubbock, Texas (5); 
Diplomat Hote, Hollywood, Fla. (9). 

*DEEP PURPLE (Warner Bros.): Univ. of 
New Mexico, Fieldhouse, Albuquerque, 
N.M., April 2. 

*JOHN DENVER (RCA): N.D. State Univ., 
Fargo, N.D., April 5; Civic Center, Bis- 
marck, N.D. (6); Civic Center, Lake 
Charles, La. (11); Municipal Audito- 
rium, Mobile, Ala. (12); Civic Center, 
Monroe, La. (13); Coliseum, Charlotte, 
N.C. (25); Coliseum, Richmond, Va. 
(26); Dorton, Arena, Raleigh, N.C. (27). 
DEODATO (CTI): Charlotte Fair- 
grounds, N.C., April 19. 

BARBARA FAIRCHILD (Columbia): 
Convention Center, Abilene, Texas, 
April 2; Convention Center, El Paso, 
Texas (3); Municipal Auditorium, Tuc- 
son, Ariz. (4); Dyersburg, Tenn. (13). 

FOGHAT (Bearsville): Louisville, Ky., 
April 7. 

GRAHAM CENTRAL STATION (Warner 
Bros.): Richmond Coliseum, Va., April 
5. 

GRAND FUNK (Capitol): Coliseum, 
Hampton Roads, Va., April 5; Coliseum, 
Greensboro, N.C. (6); Civic Center, 
Roanoke, Va. (7). 

JACK GREENE /JEANNIE SEELY 
(RCA): Florence, S.C., April 5; Farm - 
ville, N.C. (6); Lynchburg, Va. (7); 
Machenaire Western Club, Yantis, 
Texas (19); Lubbock, Texas (20). 

°HERBIE HANCOCK (Columbia): Fisk 
Univ., Nashville, Tenn., April 8; Jazz 
Festival, New Orleans, La. (19). 

DOYLE HOLLY (Barnaby): El Paso, 
Texas, April 6; Athens, Ga. (26 -27). 

(Continued on page 27) 

Sinoly 
STL Test Tapes 

Are The Most Dependable 
And Accurate You Can Buy 

These precision tapes are produced on 
precision equipment using exclusive 
production techniques to provide the 
most accurate reference possible. 
They are widely accepted by major 
manufacturers, governments and all who 
need a precision reference tool. Available 
in 1" and 2" sizes as well as flutter tapes 
and all other formats. Order STL test 
tapes and find out where your system 
really is. 
Write for a free brochure and the dealer 
in your area. Distributed exclusively by 
Taber Manufacturing & Engineering Co. 

ST L STANDARD TAPE LABORATORY, Inc. 
2081 Edson Avenue 
San Leandro, CA 94577 
(415) 635-3805 
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Our Mann in London. 

Herbie Mann's musical wanderlust has led 
him to a myriad of places in search of new 

influences and creative interactions. 
Herbie's latest journey was to London, 

to record an album he's always wanted to 
make featuring England's finest musicians. 

"Just imagine," Herbie says, "Mick Taylor, 
Albert Lee, Aynsley Dunbar and Ian 
McDonald from England, Stephane 

Grapelli from The Hot Club of France, 
and Herbie Mann, Pat Rebillot and Fuzzy 

Samuels from America, sitting in a 
recording studio in London cornmunicat- 

ing with each other through our music" 

You don't have to imagine. 
Listen to Herbie Mann's newest album, 
"London Underground." Produced by 

Geoffrey Haslam on Atlantic 
Records and Tapes. 

H.: ERBIE 
MANN 
_O \DOSI _NDERGROU\!D 



Classical Music 
Philips Is Bullish on Brendel 
-Release 9 LP's in Yr. & Half 

NEW YORK -In these days of 
PVC shortages, repackaging and 
reissues of classical product, Philips 
Records continues to release a har- 
vest of new product. One artist 
whom Philips is especially keen on 
and supporting with new releases is 
Alfred Brendél, noted pianist who 
the label signed in 1971. 

Since his signing, Philips has re- 
leased nine Brendel albums. But 
what makes this figure more impres- 
sive is that all of these have been 
released in about one year and a 
half. Also, two more albums, one by 
Brahms, the other a Mozart, have 
been set for release by the end of this 
year. 

Philips is bullish on Brendel be- 
cause his records have been selling 
"extremely well" and the releases re- 
flect that the company's goal is to es- 
tablish him quickly as a Philips art- 
ist. Before the Philips' signing, 
Brendel recorded some 30 albums, 
most of these were with Vox Produc- 
tions, although he has recorded for 
Vanguard and DG as well. 

Brendel's Schubert sonatas are es- 
pecially good sellers, according to 
M. Scott Mampe, head of Phono- 
grams classical division. Five of the 
albums released featured Schubert 
repertoire. 

Brendel recently began his fourth 
extensive tour of the United States, 
starting with a date in Boston 
recently. The tour ends with a con- 
cert on May 3 in Los Angeles. The 
pianist is one of those rare classical 
artists who perform in a major city 
more than once every three or four 
years. And when he completes his 
upcoming tour, he will have per- 
formed 10 concerts in New York, 11 

in Los Angeles and 18 in Chicago 
over the last four years. Carnegie 
Hall plans to present him in a third 
series of recitals next season. He still 
has two more dates to fill this year at 
Carnegie, one on April 7, the other 
April 21. He completed a concert 
there March 17. 

The pianist said that he doesn't 
like to perform every night, "three 
concerts a week are enough with pe- 
riods of rest in between." Brendel 
gives about 85 to 100 concerts a year 
but intends to pare this pace slightly 
to devote more time to study and to 
reconsider other literature for h_ is 
concert program. 

Brendel, who also writes provoca- 
tive analyses of composers' works 
(he writes the liner notes for almost 
all of his recordings), is an artist who 
does not yield artistic integrity for 
overnight commercial success. "I 
don't compromise easily in concerts. 
Ninety -eight percent of the works I 

play are what I want to play. I be- 

Execs Named 

At Hurok Co. 
NEW YORK -Thomas W. 

Moore, president of Tomorrow En- 
tertainment, has announced that 
Sheldon Gold, George Perper and 
Walter Prude have been appointed 
executive vice presidents of Hurok 
Concerts. Moore added "Gold, Per - 
per and Prude, all of whom have 
been closely associated with Hurok 
for many years as vice presidents of 
Hurok Concerts, will continue the 
work of the corporation. No outsider 
will be brought into the firm, nor 
will any president of Hurok Con- 
certs be appointed at this time." 

Hurok Concerts is a division of 
Tomorrow Entertainment, a subsidi- 
ary of General Electric. 
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By ROBERT SOBEL 
lieve an artist should lead the people 
somewhere and enhance their un- 
derstanding -not just fill commer- 
cial needs," the pianist said. 

James Murtha of Gurtman and 
Murtha, public relations firm for 
Brendel, underscored Brendel's non- 
conformist attitude. "Regarding pro- 
motion, for example, most artists are 
very happy about the in -house pro- 
gram tie financed by the record com- 
pany involved. It's a matter of an 

ego trip for the artist. We would 
rather see monies spent in a more 
practical manner. One excellent way 
would be in co -op advertising in 
newspapers with the dealers." 

The public relations company has 
lined up appearances for Brendel on 
the Bob Sherman Listening Room 
and Command Performance, both 
on station WQXR, and an interview 
on WNCN -FM, in conjunction with 
his tour dates in New York. 

Delos in New Plans 
By BOB KIRSCH 

LOS ANGELES -Delos Records, 
formed here six months ago (Bill- 
board, Oct. 20, 1973) to focus on 
recording domestic classical artists, 
has added two releases to its catalog, 
expanded projections so that 20 re- 
leases are expected by year's end 
and is negotiating for European and 
Far Eastern distribution of product. 

The firm's two new releases are by 
pianist Carol Rosenberg and harpsi- 
chordist Malcolm Hamilton. 

Upcoming releases, according to 
founder Amelia Haygood and vice 
president Jeanne Hansen, include 
an LP from Eva Heinitz as well as 
recordings from baritone Doug 
Lawrence and Boston's Musica 
Viva, a contemporary classical 
group. Also in the works is a "defini- 
tive" series on various instruments as 
well as several live recordings. 

The firm has mounted a strong 
advertising campaign, using maga- 
zines such as Clavier and a number 
of FM guides. In addition, approxi- 
mately 250 questionnaires were 
mailed recently to radio stations and 

critics, asking for reaction to the 
sound quality of the recordings, the 
artists on the roster, jacket design 
(most of which is contemporary in 
appearance) and general service. 

The company pressed about 5,000 
each of the first three recordings and 
is now getting reorders on these, and 
is also looking into purchasing some 
European masters as well as doing 
original recording. A deluxe series is 
also in the works, featuring double - 
fold covers. 

Stein Joins 
Connoisseur 

NEW YORK -Zack Stein has 
been appointed sales manager for 
Connoisseur Society records, replac- 
ing Rosana Silver, who was recently 
appointed marketing director of the 
company. 

Prior to the appointment, Stein 
was buyer for Discount Records, 
since 1972, a post held in Scarsdale, 
N.Y. 

CLASSICAL PIANIST Anthony Newman, who records for Columbia Records, 
made a stop at the Harvard Coop during a recent visit to Boston. On hand was 
a two -manual Herz harpsichord on which Newman played an impromptu two - 
hour concert for the store's customers, for whom he signed copies of his al- 
bums after the recital. 

KIKC DF Tff 4 IGH l's 

ANNETTE SMASON of Smith's Record Center in New Orleans, congratulates 
London Record's tenor Luciano Pavarotti after a recent triumphant concert in 

the Municipal Auditorium. Pavarotti's London recordings are all good sellers 
in the store. 
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A VERY SPECIAL LOVE SONG 
Charlie Rich, Epic 5 -11091 (Columbia) (Algee, BMI) 

THE LORD'S PRAYER 
Sister Janet Mead, A &M 1491, (Almo, ASCAP) 

KEEP ON SINGING 
Helen Reddy, Capitol 3845 (Pocket Full Of Tunes, BMI) 

SEASONS IN THE SUN 
Terry Jacks, Bell 45432 (E.B. Marks, BMI) 

5 I'LL HAVE TO SAY I LOVE YOU IN A SONG 
Jim Croce, ABC 11324, (Blendingwell /American Broadcasting, ASCAP) 

10 SUNSHINE ON MY SHOULDER 
John Denver. RCA 0213, (Cherry Lane, ASCAP) 

11 DARK LADY 
Cher, MCA 40161 (Senor, ASCAP) 

5 TSOP 
M.F.S.B., Philadelphia International 7.3540 (Columbia), (Virgin, ASCAP) 

11 STAR 
Stealers Wheel, A&M 72508 (Hudsonbay, BMI) 

6 PIANO MAN 
Billy Joel, Columbia 45963, (Home Grown /Tinker Street Tunes, BMI) 

8 MOCKINGBIRD 
Carly Simon & James Taylor, Elektra 45880, ( Unart, BMI) 

15 LAST TIME I SAW HIM 
Diana Ross, Motown 1278, (Jobete, ASCAP) 

10 THE ENTERTAINER 
Marvin Hamlisch, MCA 0174, (Multtmood, BMI) 

21 ERES TU /TOUCH THE WIND 
Mocedades, Tara 100 (Famous), (Radmus, ASCAP) 

14 BEYOND THE BLUE HORIZON 
Lou Christie, Three Brothers 402 (CTI), (Famous, ASCAP) 

17 MY SWEET LADY 
Cliff De Young, MCA 40156, (Cherry Lane, ASCAP) 

8 THERE WON'T BE ANYMORE 
Charlie Rich, RCA 0195, (Charles Rich, BMI) 

6 BEST THING THAT EVER HAPPENED TO ME 
Gladys Knight & The Pips, Buddah 403, (Keca, ASCAP) 

15 I LOVE 
Tom T. Hall, Mercury 73436, ( Phonogram), (Hallnote, BMI) 

8 MIDNIGHT AT THE OASIS 
Nana Muldaur, Reprise 1183 (Warner Bros.), (Space Potatoe, ASCAP) 

25 THE WAY WE WERE 
Barbra Streisand, Columbia 4 -45944 (Colgems, ASCAP) 

7 TELL ME A LIE 
Sami Jo, MGM South 7029, (Fame, BMI /Rich Hall, ASCAP) 

17 LOVE'S THEME 
Love Unlimited Orchestra, 20th Century 2069, (Sa- Vette, January, BMI) 

17 LOVE SONG 
Anne Murray, Capitol 3776, (Portofino /Gnossos, ASCAP) 

5 SKYBIRD - 

Neil Diamond, Columbia 445998, (Stone Bridge, ASCAP) 

10 HOUSTON (I'm Comin' To See You) 
Glen Campbell, Capitol 3808, (Kayteekay, Hudmar, ASCAP) 

4 HELP ME 
Joni Mitchell, Asylum 11034, (Crazy Crown, BMI) 

7 SINGIN' IN THE RAIN 
Sammy Davis, Jr., MGM 14685, (Robbins, ASCAP) 

6 . LOVING ARMS 
Kris Kristofferson & Rita Coolidge, A &M 1498, (Almo, ASCAP) 

6 NICE TO BE AROUND 
Maureen McGovern, 20th Century 2072, (Fox Fanfine, Almo, BMI, ASCAP) 

4 HOOKED ON A FEELING 
Blue Swede, EMI 3627 (Capitol), (Press, BMI) 

3 OH VERY YOUNG 
Cat Stevens, A&M 1503, (Ackee, ASCAP) 

3 TUBULAR BELLS 
Mike Oldfield, Virgin 55100 (Atlantic), (Virgin, ASCAP) 

5 I'M A TRAIN 
Albert Hammond, Mums 76026 (Columbia), (Leeds, ASCAP) 

4 OH MY MY 
Ringo, Apple 1872 (Capitol), (Braintree, BMI) 

4 ONE HELL OF A WOMAN 
Mac Davis, Columbia 46004 (Screen-Gems Columbia /Songpainter /Sweet Glory 
BMI) 

3 HAPPINESS IS ME AND YOU 
Gilbert O'Sullivan, Mam 3636 (London), (Mam, ASCAP) 

9 TAKE CARE OF HER /I'VE GOT A THING ABOUT YOU BABY 
Elvis Presley, RCA 0196, (George Paxton /Swamp Fox, White Haven, ASCAP) 

4 TOUCH A HAND MAKE A FRIEND 
Staple Singers, Stax 0196 (Columbia) (East /Memphis, BMI) 

3 VIRGINIA (Touch Me Like You Do) 
Bill Amesbury, Casablanca 0001 (Warner Bros.) (Bay, BMI) 

5 WATCHING THE RIVER RUN 
Loggins & Messina, Columbia 46010, (Jasperville /Gooss /Portafino, ASCAP) 

2 BAD, BAD LEROY BROWN 
Frank Sinatra, Reprise 1196 (Warner Bros.), (Blendmgwell, American 
Broadcasting, ASCAP) 

2 ALL IS FAIR IN LOVE 
Barbra Streisand, Columbia 158975, (Stein, Van Stack, Black Bull, ASCAP) 

7 MUSIC EYES 
Heartsfield, Mercury 73449, (Phonogram) (House of Living, ASCAP) 

2 TOUCH and GO 
Al Wilson, Rocky Road 30016 (Bell), (Fullness, BMI) 

2 HILL WHERE THE LORD HIDES 
Percy Faith and His Orchestra, Columbia 4- 46013, (Screen Gems -Columbia/ 
Rohaba, BMI) 

1 SUNDOWN 
Gordon Lightfoot, Reprise 1194 (Warner Bros.), (Moose, CAPAC) 

1 PRISONER OF LOVE 
Vogues, 20th Century 2085, (Mayfair, Sherwin, ASCAP) 

1 THE YOUNG AND THE RESTLESS 
The Ventures, United Artists 392, (Screen Gems -Columbia, BMI) 

1 TRAVELING BOY 
Gartunkel, Columbia 446030, (Almo, ASCAP) 
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Here are seven, new, Mercury releases- 
including five debut albums by some 

excitir g artists we've just signed. 

e 

BACHMAN-TURNER 
OVERDRIVE I 6.I7 45 

Bachman-Turner Overdrive-The >, 

next superg-ouo gets it on with 
BTO II. Featuring "Let lt Ride." 

Mercury SRM-1-696 8-Track MC-8-1-696 
Musicassette MCR4-1-696 

12 11 

(iv rip! 

Sb 
**Is 

15 11 4081E HANCOCk 
Need Nu 

Jerry La Croix-From Wlite Trash 
came Edgar Winter and Rick Der- 
ringer. Now here's Jerry La Croix. 

Mercury SRM-1-7C 1 

Captain Beefheart and His Magic 
Band-Captain B. adds a rew di- 
mension to his music. 

Mercury SRM-1-709 8-Track MC-8-1-709 
Musicassette MCR4-1-709 

- 
t Vent 

f p* 5 Gas ) 

101 3 ANNE MURRAY 
Love Song 
CAM,* ST 11266 

1 - 
89 68 37 CHICAGO 

913 991 6 98 

Steven Grossman-The first al- 
bum from a different kind of sing- 
er, singing a different kind of song. 

Mercury SRM-1-702 8-Track MC-8-1-702 

ek To Oa 
Warner 8tos 5S 2 

49 16 BETTE MIDLER 
AtIanttc SO 170 * 66 5 ; 10$4$$Y *INTER 
Saints & S nners 
Columttla KC 32115 
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CAPLt 
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sp 
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6 97 6 91 1.95 
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5 98 

S 

5.98, 

27 17 

RAY MANZAREK 
the eft 

Ballin'jack -A live ccincert al- 
bum capturing the excitement of 
Ballin'jack's explosive sound. 

Mercury SRM-1-700 8-Track MC-8-1- 
Musicassette MCR4-1-100 

Heartsfield-Rave reviews, their 
hit single "Music Eyes," and some 
really fine country-rock music. 

Mercury SRM-1-688 8-Track Fs/C-8-1-688 
Musicassette MCR4-1-688 

ER 
e Miss M 

514 

e 

'3* 37 

LECH & CHONG 
Big Bantu 
Ode Sr :<1 Ad,M 594 

104 72 18 BLACK OAK. ARKANSAS 
Htgh On The Hog 

/4tc+:2 

Ray Manzarek-The former key- 
boa'd man of the Doors,ppens new 
doors with his first, solo album. 

Mercury SRM-1-703 8-Track MC-8-1-703 
Musicassette MCR4-1-703 
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7 17 
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Latin Music 
Latin Scene 

MIAMI 
Cindy Rodriguez, daughter of the 

late Tito Rodriguez, was in town 
recently to promote her first single 
on the TR label, "Siempre Junto a 
Ti." .... Mayito Cabrizas of Club 
Montmatre says he will close the 
club's doors if the city of Miami 
doesn't issue him the 3 a.m. closing 
license he has been seeking for years. 
Other clubs in the area have the li- 
cense and Cabrizas claims he is los- 
ing money steadily. If he closes, it 
will be a big loss to the entertain- 
ment industry of the Latin commu- 
nity. ... Felix de Rosario (Borin- 
quen) has a new LP of merengues. 
. .. Mate Records artists Luisito 
Marti and Anthony Rios joined 
Johnny Ventura and his band in a 
concert at Miami Beach Auditorium 
Saturday (30). Also on the bill were 
Conjunto Universal (Velvet) and Jo- 
venes del Hierro (Sound Triangle). 

Rogelio Lopez of Parnaso in town 
to find a location for his new branch 
offices and warehouse. ... Cafe 
(Vaya) performed at Hialeah Race 
Track during the running of the fa- 
mous Widener Handicap, March 23. 
... All distributors here report a 
tight money situation and slow busi- 
ness lately.... Charytin, a girl singer 
from Sánto Domingo, has a new LP 
out on Alhambra Records. ... Sun- 
day March 24th saw many famous 
artists receive gold records from 
Chin Martinez' TV En Espanol, 
among which were Nydia Caro, 
Pedro Tamayo, Roberto Yanes, Olga 
Guillot, Luis Garcia, Maricola, Eve- 
lyn Souffrant, Sergio Fiallo, Orlando 
Contreras, Nico Membiela, Tata 
Ramos, Conjunto Universal and Jo- 
venes del Hierro. 

Harvey Averne, president of Coco 
records, has bought the rights to 
Cesta Records and will release the 
Cesta All -Stars LP, the stars being 
Charlie Palmieri, Cheo Feliciano, 
Kako, Yayo el Indio, Joe Quijano, 
Willie Rosario, Jimmy Sabater, 
Louis Ramirez and Victor Paz. Joe 
Quijano, former owner of Cesta, also 
signed a recording contract with 
Coco. ... Vitin Aviles new LP on 
Alegre and Javier Vasqeuz' on the 
same label are selling extremely well 
locally. ART (ARTURO) KAPPER 

SANTO DOMINGO 
Before Johnny Ventura's presen- 

tations in New York at the Manhat- 
ten Center in February he was 
threatened seriously by unknown in- 
dividuals in an endeavor to intimi- 
date the artist. Ventura in an inter- 
view stated that he had no intention 
of giving up his gigs neither at home 
or abroad. ... Dominican singer/ 
composer Ramon Leonardo on the 
Karen label has a hit here with his 
controversial composition titled "La 
Pildora" (The Pill). 

Puerto Rican recording artist 
Daniel Santos (RCA) had bookings 
for concerts at the El Conquistador 
nightclub and presentations on TV. 
Santos was signed by the nightclub 
artistic agent Lope Balaguer and his 
visit was planned to coincide with 
the celebration of the X11 Central 
American & Caribbean Games ... 
Dominican group Felix del Rosario 
released a new single with titles: - 
"No Hay Ma' Na' " and "Una Mu- 
jer" on the Borinquen label. 

AMUCABA's III Dominican 
Folk Festival to take place on March 
14 -17 at the new Sport's Palace, con- 
structed for the X11 Central Ameri- 
can & Caribbean Games. The Festi- 
val included the participation of 
such artists as:- Elenita Santos, 
Maria Antonieta Ronzini, Vinicio 
Franco (Ansonia). Special perform- 
ances were given by Johnny Ventura 
and his group, Rafael Solano 
(Kubaney) and his orchestra, Felix 
del Rosario and his combo (Borin- 
quen), el Cieguito de Nagua and oth- 
ers. 

Cuban recording artist La Lupe 
(Tico) had bookings for shows at the 
newly inaugurated Water & Light 
Theater. La Lupe was accompanied 
by Hector de Leon and his orchestra. 
The show also included a local caba- 
ret act produced by choreographer 
Josefina Minino and her group and 
the St. Germain Latin Fever entour- 
age from the U.S. ... Johnny Ven- 
tura and his group (Discos Domini- 
canos) are getting airplay with their 
new single "La Proclama." Ventura 
was booked for carnival celebrations 
together with Papa Molina and his 
orchestra at the Acustic Shell at the 
Hotel Embajador. FRAN JORGE 
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IN CHICAGO 
3 TITLE -Artist, Label & 

Number (Distributing Label, 3 TITLE -Artist, Label & 
Number (Distributing Label) 

1 

2 

3 

4 

ROBERTO TORRES 
"El Castigador," Mericana MYS 114 (Cay- 

tronics) 

WILLIE COLON 
"Lo Mato," Fania SLP00444 

MOCEDADES 
"Eres Tu," Tara TRS 53000 

LOS FREDDYS 
"Quiero Ser Feliz," Echo 25109 

6 

7 

8 

9 

10 

ANGELICA MARIA 
"Tonto," Sonido Internacional SI-8006 

VICENTE FERNANDEZ 
"La Misma," Caytronics 1359. 

YOLANDA DEL RIO 
"Pertenezco A Ti," Arcano 3235 

RAY BARRERO 
"Indestructible," Fania SLP00456 

FREDDIE MARTINEZ 

5 EDDIE PALMIERI "Es La Onda Chicana," FR 1014 

"University of P.R.," Coco DCLP 107 

IN MIAMI 
1 RAY BARRETEO 6 SOPHY 

"Indestructible," Fania SLP00456 "Sophy," Velvet 

2 LISETTE 7 JULIO IGLESIAS 
"Martes, Dos de la Tarde," Borinquen "Soy," Alhambra 16 

1253 8 OPUS 
3 LUIS GARCIA "Opus," Sound Triangle 7719 

"Cerca de Ti," Audio Latino 4000 
9 JOHNNY VENTURA 

4 ROBERTO ROENA "Salsa." Mate 19 

Apollo Sound 4Z5," Fania 443 
10 TITO RODRIGUEZ 

5 GRAN COMBO "En La Soledad," TR 700 

" #5," EGC 005 

26 

Campus News 

What's Happening 
This week's campus airplay is 

based on playlists from student -oper- 
ated stations in the U.S. and Canada 
including: 

WUAL -FM, U. of Alabama, Uni- 
versity 

WBRS -FM, Brandeis U., Waltham, 
Mass., Lisa Karlin 

WCHP -AM, Central Michigan U., 
Mt. Pleasant, Bruce Mansfield 

WRCU -FM, Colgate U., Hamilton, 
N.Y., Cott Thompson 

KLCC -FM, Lane Community Col- 
lege, Eugene, Ore., Dave Chance 

WLSU -AM, Louisiana State U., 
Baton Rouge, David Brandao 

WLPI -AM, KLPI -FM, Louisiana 
Tech, Ruston, Bill Richardson 

WLTI -FM, Lowell Technological 
Institute, Lowell, Mass., Nick 
Fountas 

WNTE -FM, Mansfield State Col- 
lege, Mansfield, Pa., Gary Allen 

WMMR -AM, U. of Minnesota, 
Minneapolis, Michael Wild 

KPCS -FM, Pasadena City College, 
Pasadena, Calif., Leonard Leon 

WRCC -FM, Rockland Community 
College, Suffern, N.Y., Chipper 
McKearnin 

WRBB -FM, Northeastern U., Bos- 
ton, Donna Hochheiser 

KUER -FM, U. of Utah, Salt Lake 
City, Robert Howard 

WSRM -AM, U. of Wisconsin, 
Madison, Saul Spivack 

WVXU -FM, Xavier U., Cincinnati, 
Greg Picciano 

* * * 
BRIAN AUGER'S OBLIVION EX- 

PRESS, Straight Ahead, RCA 
(LP): KLCC -FM, WLTI -FM, 
WRCC -FM 

BADFINGER, Warner Bros. (LP): 
WSRM -AM 

MAGGIE BELL, Queen of the 
Night, Atlantic (LP): WCHP- 
AM, KLCC -FM 

BIG STAR, Radio City, Ardent 
(LP): WLSU -AM, WVXU -FM 

BLOODROCK, Whirlwind 
Tongues, Capitol (LP): WMMR- 
AM 

BREWER & SHIPLEY, ST 11261, 
Capitol (LP): WBRS -FM, KPCS- 
FM 

DONALD BYRD, Street Lady, Blue 
Note (LP): KUER -FM 

CARAVAN, For Girls Who Grow 
Plump In The Night, London 
(LP): WLSU -AM 

CHICAGO, VII, Columbia (LP): 
KLCC -FM, WSRM -AM 

COUNTRY COOKING, Barrel of 
Fun, Rounder (LP): WBRS -FM' 

DEODATO, In Concert, CTI (LP): 
WRBB -FM 

DOOBIE BROTHERS, What Were 
Once Vices Are Now Habits, 
Warner Bros. (LP): KLPI -FM, 
WNTE -FM 

EARTH, WIND & FIRE, Open Our 
Eyes, Columbia (LP): WMMR- 
AM 

PETER FRAMPTON, Somethin's 
Happening, A &M (LP): WUAL- 
FM, WRCU -FM, WLTI -FM 

GENESIS, Selling England By The 
Pound, Charisma (LP): WNTE- 
FM 

GRAND FUNK, Shinin' On, Capitol 
(LP): WUAL -FM, KLCC -FM 

STEVEN GROSSMAN, Caravan 
Tonight, Mercury (LP): WRCU- 
FM, WMMR -AM 

BO HANSSON, Magician's Hat, 
Charisma (LP): WRBB -FM, 
WVXU -FM 

HOT TUNA, The Phosphorescent 
Rat, Grunt (LP): WNTE-FM 

HUMBLE PIE, Thunderbox, A &M 
(LP): KLPI -FM 

JEFFERSON AIRPLANE, Early 
Flight, Grunt (LP): KUER -FM 

By SAM SUTHERLAND 

JO JO GUNNE, Jumpin' The 
Gunne, Asylum (LP): WNTE- 
FM 

KANSAS, Kirshner /CBS (LP): 
WRCC -FM 

THOMAS JEFFERSON KAYE, 
First Grade, ABC (LP): WUAL- 
FM 

HERBIE MANN, London Under- 
ground, Atlantic (LP): KUER- 
FM 

MANFRED MANN'S EARTH 
BAND, Solar Fire, Polydor (LP): 
WRCU -FM 

VAN MORRISON, Too Late To 
Stop Now, Warner Bros. (LP): 
WCHP -AM 

MOSE JONES, Mose Knows, 
Sounds of the South /MCA (LP): 
KUER -FM 

ANNE MURRAY, Love Song, Capi- 
tol (LP): KLPI -FM 

NAZARETH, Loud'n'Proud, A &M 
(LP): WLSU -AM 

RICK NELSON & THE STONE 
CANYON BAND, Windfall, 
MCA (LP): WVXU -FM 

OREGON, Distant Hills, Vanguard 
(LP): WRBB -FM 

SHAWN PHILLIPS, Bright White, 
A &M (LP): WNTE -FM 

POINTER SISTERS, That's A 
Plenty, Blue Thumb (LP): 
WRBB -FM 

RAINBOW CANYON, Rollin' In 
The Rockies, Capitol (LP): 
WLTI -FM 

LOU REED, Rock'n'Roll Animal, 
RCA (LP): WCHP -AM 

BUFFY SAINTE- MARIE, MCA 
(LP): WSRM -AM 

BOZ SCAGGS, Slow Dancer, Co- 
lumbia (LP): KPCS -FM, KUER- 
FM 

PAUL SIMON, Live Rhymin', Co- 
lumbia (LP): WUAL -FM, WLTI- 
FM, WSRM -AM 

SPINNERS, Mighty Love, Atlantic 
(LP): KLPI -FM, WBRS -FM 

STEELY DAN, Pretzel Logic, ABC 
(LP): WUAL -FM, WRCU -FM, 
WLSU -AM, WLTI -FM 

B. W. STEVENSON, Calabasas, 
RCA (LP): WLSU -AM, 
WMMR -AM, WVXU -FM 

AL STEWART, Past, Present & Fu- 
ture, Janus (LP): WRCC -FM, 
WBRS -FM 

STRAWBS, Hero & Heroine, A &M 
(LP): WCHP -AM, WLSU -AM, 
KLPI -FM 

GABOR SZABO, Rambler, CTI 
(LP): WBRS -FM 

fHE TALBOT BROS., Warner 
Bros. (LP): WVXU -FM 

MICHAL URBANIAK, Fusion, Co- 
lumbia (LP): KPCS -FM 

JIMMY WEBB, Crying In My 
Sleep, Asylum; WMMR -AM 

JOHNNY WINTER, Sait .s & Sin- 
ners, Columbia (LP): WCHP -AM 

ALLEE WILLIS, Childstar, Epic 
(LP): WRCU -FM 

IBS Sees a Record 
Attendance at Meet 

NEW YORK -Intercollegiate 
Broadcasting System heads are pro- 
jecting a record attendance for this 
year's IBS National Convention, 
which kicks off Friday (5) at the Ho- 
tel Statler Hilton here. Initial regis- 
trations have dramatically exceeded 
comparable responses in past years 
for the three -day meeting, despite a 
possible cramp on travel accom- 
modations originally expected by 
IBS heads. 

To offset any possible travel prob- 
lems, IBS communiques on the up- 
coming meet are stressing use of 
mass transit, charter buses, 
AMTRAK group rates and other 
measures designed to cut overall 
travel costs. IBS regional directors 
are coordinating travel plans for 
area members interested in group 
plans, while the IBS convention 
committee is assembling a list of 
those N.Y.0 garages offering the 
best rates for those members who 
must drive. 

This year's theme, "Infortain- 
ment," will be explored through a 
balance of workshops, again classi- 
fied as "Micro- sessions," and larger 
meetings, or "Macro meetings," cov- 
ering public affairs, carrier current 
engineering, music programming, 
and other topics. The smaller ses- 
sions will focus on a broad range of 
topics, including news announcing, 
cable FM, FCC rules and policies, 
jazz programming, sportscasting, ra- 
dio drama, music licensing, comput- 
ers and news programming, produc- 
tion techniques, studio engineering, 
radio comedy, sales, alternative 
news and public affairs, women in 
broadcasting, magazine formats and 
investigative reporting. 

Among speakers expected to par- 
ticipate are Geraldo Rivera of 
WABC -TV News, IBS director of 
engineering Ludwell Sibley, WBAI- 
FM personality Marshall Efron, 
WEVD -AM's Joel Plavin, NET gen- 
eral counsel Robert Freedman, ABC 

Radio Networks vice president Bob 
Mahlman, WRVR -FM news direc- 
tor Art Alpert, GT &E vice president 
William Malone, LPB, Inc. presi- 
dent Richard Crompton, UPI 
broadcast services vice president 
Pete Willis, WPKN -FM (U. of 
Bridgeport, Conn.) general manager 
Jeff Tellis, WLIR -FM air person- 
ality and operations manager Jim 
Cameron, Steve Glauber and Rod 
Collins, director, radio television 
center, U. of Virginia. 

While outside activities sponsored 
by professional exhibitors are still 
being planned, CBS Records has al- 
ready scheduled a special studio re- 
ception, to be held on Friday (5) eve- 
ning, while a special industry- 
sponsored show will be held Satur- 
day evening (6). 

Additional information is avail- 
able from chairman Robert S. Tarle- 
ton at 89 Longview Road, Port 
Washington, N.Y. 11050. 

Wisconsin U. 

Radio Meet 
MENOMONIE, Wisc. -The Uni- 

versity of Wisconsin, Stout, will 
sponsor its first college radio meet 
this weekend when Stout station 
WVSS -FM holds the first annual 
Wisconsin L niversity Radio Confer- 
ence here. 

Also directing the meet is the Wis- 
consin Inter Campus Radio Net- 
work, who will be broadly repre- 
sented during the Friday (5) and 
Saturday (6) gathering. Key goal 
will be information exchange, with 
topics to include the functions of the 
Inter Campus news network, pro- 
gramming, music service and station 
management. 

Additional information is avail- 
able from Bill Jaffe of WVSS, con- 
ference coordinator. 
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Talent 

Who /Where /When 
Continued from page 22 

DAVID HOUSTON (Epic): Country Mu- 
sic Palace, Jackson, Miss., April 5; 

Keesler AFB, NCO Mess, Biloxi, Miss. 
(6); Orlando, Fla. (10); J. Naval Air Sta- 
tion CPO Open Mess, Jacksonville, Fla. 
(11); Appalachian Lake Park, Bruceton 
Mills, W. Va. (20); 7 Points Western 
Club, Kemp, Texas (26); Bar G. West- 
ern Club, Commerce, Texas (27). 

ENGELBERT HUMPERDINCK (Lon- 
don): Houston Theater, Texas, April 30- 
May 4. 

°ISLEY BROTHERS (Epic): Richmond 
College, Va., April 5; Macon College, 
Ga. (6). 

*BILLY JOEL (Columbia): Univ. of Miss., 
Oxford, Miss., April 28. 

*DOUG KERSHAW (Warner Bros.): Lib- 
erty Hall, Houston, Texas, April 11 -14; 
Western Place, Dallas, Texas (23 -25); 
Univ. of New Mexico, Albuquerque 
(28). 

* GLADYS KNIGHT & THE PIPS (Bud - 
dah): Deauville Miami, Fla., Apr. 9 -14; 
Civic Auditorium, New Orleans, La. 
(19); Barton College, Little Rock, Ark. 
(20); Civic Auditorium, Monroe, La. 
(21). 

KRIS KRISTOFFERSON (Epic): Albu- 
querque, N.M., April 5; El Paso, Texas 
(6); Corpus Christi, Texas (12); Hous- 
ton Music Hall, Texas (13); Boone, N.C. 
(17); Little Rock, Ark. (26); Monroe, La. 
(27). 

BRENDA LEE (MCA): Montgomery, 
Ala., April 19; Lubbock, Texas (26); El 
Paso, Texas (27). 

LITTLE MILTON (Stax): Longhorn Ball- 
room, Dallas, Texas, April 1; Club De- 
lisa, Tyler, Texas (6). 

CHARLIE LOUVIN (United Artists): 
West Palm Beach Auditorium, Fla., 
April 12. 

BOB LUMAN (Epic): Florien, La., April 6; 

Macon, Ga. (18); Ft. Rucker, Ala. (20). 
LYNYRD SKYNYRD (MCA): Coliseum, 
Jacksonville, Fla., April 12; West Palm 
Auditorium, West Palm Beach, Fla. 
(13). 

O.B. McCLINTON (Sfax): Appalachia 
Lake Park, Bruceton Mills, W. Va., April 
27. 

H. MELVIN & THE BLUE NOTES (Epic): 
WArner Theater, Washington, D.C., 
April 5 -11. 

JONI MITCHELL (Asylum): Ellis Audito- 
rium, Memphis, Tenn., April 2; The Coli- 
seum, Knoxville, Tenn. (3); Opryland, 
Nashville, Tenn. (4); The Omni, Atlanta, 
Ga. (6). 

*ANNE MURRAY (Capitol): Jackson, 
Miss., April 5; Independence Hall, 
Baton Rouge, La. (6); Performing Arts 
Center, New Orleans, La. (7); Troy 
State College, Ala. (8); Symphony Hall, 
Atlanta, Ga. (9); George Washington 
Univ., Washington, D.C. (12); Crysler 
Hall, Norfolk, Va. (13). 

NARVEL FELTS (Cinnamon): Newport 
News, Va., April 20. 

NEW BIRTH /NITELITERS (RCA): W. 
Va. Univ., Morgantown, W. Va., April 7. 

TOMMY OVERSTREET (Dot): Nashville 
West, Alamogordo, N.M., April 17; Talk 
of the Town, Gallup, N.M. (22); Glenns 
Club, Hobbs, N.M. (25); Sweeny Gym, 
Santa Fe. N.M. (26). 

JOHNNY PAYCHECK (Epic): South - 
ernaire Club, Atlanta, Ga., April 8 -13; 
Appalachian Lake Park, Bruceton 
Mills, W. Va. (27); Latonia Race Track, 
Florence, Ky. (28); Big Steel Club, Ft. 
Myers, Fla. (30). 

POINTER SISTERS (Blue Thumb): 
Houston, Texas, April 6. 

*REDBONE (Epic): N.M. State Univ., Las 
Cruces, April 20; Independence Hall, 
Baton Rouge, La. (24); Blackburn Col- 
lege, Lafayette, La. (25); St. Bernard's 
Civic Center, New Orleans, La. (26). 

CHARLIE RICH (Epic): Convention Cen- 
ter, Abilene, Texas, Apr. 2; Convention 
Center, El Paso, Texas (3); Coliseum, 
Roanoke, Va. (19); Coliseum, Char- 
lotte, N.C. (20); Coliseum, Macon, Ga. 
(21); Disney World, Orlando, Fla. (27- 
28). 

JOHNNY RODRIGUEZ (Mercury): 
Southernaire Club, Atlanta, Ga., 
April 1 -6. 

SEALS & CROFTS (Warner Bros.): San 
Antonio, Texas, April 15; Dallas, Texas 
(16); Houston, Texas (20); Corpus 
Christi, Texas (21); Austin, Texas (22). 

JEAN SHEPARD (United Artists): Blue- 
field, W. Va., April 12; Richland, Va. 
(13); Morgantown, W. Va. (19); Hagers- 
town, Md. (20). 

SAMMIE SMITH (Mega): Coliseum, 
Memphis, Tenn., April 26. 

HANK SNOW (RCA): Opryland, Nash- 
ville, Tenn., April 14. 

*SOUL CHILDREN (Stax): Macon, Ga., 
April 6; Charlotte, N.C. (7); Kentucky 
State College, Frankfort (19). 

STAPLE SINGERS (Stax): The Scope, 
Norfolk, Va., April 6. 

*STEELY DAN (ABC): Univ. of N.C., Cul- 
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lowhee, April 4; Clemson College, S.C. 
(5); Cumberland County Auditorium, 
Fayetteville, N.C. (6); Park Center Audi- 
torium, Charlotte, N.C. (7); Electric 
Ballroom, Atlanta, Ga. (8 -9); JFK Cen- 
ter, Washington, D.C. (12). 

NAT STUCKEY (RCA): Moose Lodge, 
Hopewell, Ga., April 6; Carousel Club, 
Augusta, Ga. (8 -13). 

HANK THOMPSON (Dot): Cabaret Club, 
El Paso, Texas, April 18; Playboy, Ama- 
rillo, Texas (19); Civic Center, Pasca- 
goula, Miss. (24). 

THREE DOG NIGHT (ABC): Charlotte 
Fairgrounds, N.C., April 19. 

DIANA TRASK (Dot): Field House, Will- 
iston, N.D., April 9; Civic Center, Bis- 
marck, N.D. (11); Classic Country, Ar- 

lington, Va. (19); Ford Motor Hotel, 
Chilhowie, Va. (20); Auditorium, Albu- 
querque, N.M. (29). 

*MARSHALL TUCKER BAND (Cap- 
ricorn): Pfeiffer College, Merner Gym, 
Misenheimer, N.C., April 3; Univ. of 
Tenn., Martin Branch, Tenn. (9). 

*TANYA TUCKER (Columbia): Austin, 
Texas, April 18; College, Brownwood, 

Texas (19); Sumpterville, Fla. (20); High 

School, Seminole, Texas (25). 
SARAH VAUGHAN (Mainstream): Dis - 
neyworld, Orlando, Fla., April 22 -May 5. 

DOTTIE WEST (RCA): Captain's Table, 
Nashville, Tenn., April 8 -13. 

BOBBY WOMACK & PEACE (United 
Artists): Coliseum, Richmond, Va., 
April 5. 

NOW YOU CAN PRODUCE 
SUCCESSFUL COLLEGE CONCERTS 

THAT'LL HAVE THEM 
DANCING ON THE SEATS! 

SuccEssful 

COLLIGE 

CONCERTS 
BY KENNETH KRAGEN & KENNETH FRITZ 

You can get these two remarkable books right 
now if you take advantage of this special offer. 
By filling out the coupon below Successful 
College Concerts by Ken Fritz and Dancing On 
The Seats by Andrew Meyer -a regular $8.95 
value -can be yours for only $4.99, including 
postage and handling. Don't delay! If producing 
College Concerts is your bag then these are 
your books. Send your check or money order to 
Billboard Books, 2160 Patterson Street, 
Cincinatti, Ohio 45214. 

DANCING 

ON THE SEATS 

BY 'TORN, N. MEYER 
Edited By Not Freedland 

h bbbom< Pub4o,..1 

.111 MMMMMMMMMMMM =Ma MIN MEIN OM lope 

Yes, I'd like to take advantage of this special 
offer. Enclosed please find my check or money 
order for $ to cover the cost of 

sets of Successful College Concerts and 
Dancing On The Seats. 

Name 

Address 

State Zip 
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Rodio-TV Programming 
Drury: `Comfort Zone' Key to Successes 
Of Susquehanna's AM and FM Stations 

YORK, Pa. -"The Comfort 
Zone" is one of the most important 
concepts in programming a radio 
station -especially for medium mar- 
kets. This is the feeling -and the ma- 
jor guideline -that Dick Drury, 
national program director of Sus- 
quehanna Broadcasting, operates 
under and his chain features some 
of the most successful radio stations 
in the nation. 

The comfort zone? Well, it's a 
sound. Using an intensity scale of 
one- to -10, with 10 being absolutely 
screaming, Drury advises all of his 
program directors and air person- 
alities to strive for a ratio of four -to- 
seven. "This isn't true of all of our 
radio stations. But it includes all fac- 
ets of programming, including pro- 
gramming the commercials as well 
as the music and all of our stations 
take great care and time in choosing 
the right music to play. 

"I know that kids are going more 

KOAQ -FM Hitting Air 
DENVER -KOAQ -FM are the 

new call letters and the format will 
be the George Burns -developed and 
TM Programming- distributed 
syndicated rock music service airing 
here. The station was the KOA -FM 
operation. 

A New Release by 

Jimmy Dockett 
"A song with 
deep emotions 
direct from 
my heart" 

MY 

DREAMS COME 

TRUE b/W I3 GOT IT 
Heading for Europe, Canada, 

West Indies- & U. S. 

Distributors inquire 

FLO -FEEL RECORDS 
P. 0. Box AA. Coraot. Elmhurst. N. Y. 1I368 

212 699 -6574 

COUNTRY 
SUNSHINE 

... the new station ID 
series from Imagineers. 

It's the best country 
package in the county. 
Or the city. It's the 
best country package 
you've ever heard. 

Prices, based on market 
size, start at just $800 
for fifteen cuts. 

COUNTRY SUNSHINE, 
from the same people who 
brought you ENERGY! 

Write or call for a free 
demo: 

imaGinaars 
The Image Building 

Medinah. Illinois 60157 
(312) 529-1001/ 529-1002 
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By CLAUDE HALL 
and more to FM radio. I have al- 
ready decided that any available 
kids will go to the stations with the 
lowest commercial loads -FM. 

"But rather than operating a more 
music station, I would much rather 
have a more interest station. We have 
as many as 18 minutes of commer- 
cials an hour." And he indicated that 
a station well -programmed can 
handle that many commercials and 
still sound interesting. 

Between Music 
"I still operate from the same ba- 

sics -the basics of radio that Todd 
Storz and Gordon McLendon 
started ... namely, it's what happens 
between the music that is still the 
most important." He harked back to 
the days when Bill Randle was on 
WERE -AM in Cleveland and one of 
the nation's most important person- 
alities. "He was probably the first 
real Top 40 air personality, though 
he probably didn't know it at the 
time. But what a talent! He condi- 
tioned the minds of the listeners and 
kept them eager to hear what was 
going to happen next in his show." 

At Susquehanna stations, all of 
the production is low key. Air per- 
sonalities use a one -to -one presenta- 
tion and talk with people and not at 
them. The stations feature occa- 
sional specials, like one on exor- 
cism in which people were inter- 
viewed coming out of the theater. 
These were produced into ten 9 -sec- 
ond vignettes. They were promoted 
a week ahead on the air. A special on 
streaking is coming up. 

Philosophy 
"I use a lot of philosophy in what 

we do at Susquehanna. We try to do 

things that people can relate to. I call 
it: Touching people. If people have 
lost a dog or a cat, we'll put it on the 
air. Produced short, of course. But 
there's seldom anything closer to a 
person than their own loved ones or 
a pet. Broadcasting a lost pet gets 
that listener involved. It's just logical 
grassroots radio. 

"But I program not so much for 
demographics as for demographic 
lifestyles ... people who listen not 
just for the music. If a station is built 
on just music, one can always chal- 
lenge them ... you're subject to de- 
struction by someone who plays the 
same hit music better. But look at 
your WCCO -AM's ... WJR -AM's 

KDKA -AM's ... those are the 
solid banks of radio ... the truly 
great radio stations. 

"Unfortunately, it's not every sta- 
tion that will spend the time or the 
money to build for the long -haul. 
Music is such a fickle thing, but a 
KMPC -AM lasts and lasts. It's com- 
fortable radio." 

Susquehanna FM stations feature 
basically bright MOR format, all 
live, but programmed from York. 
The six AM stations are all basically 
young adult stations programming 
to 18 -49 age groups. None, he said, 
were true rockers ... each were pro- 
grammed in dayparts and with em- 
phasis on the personalities. ' 

"I don't care if a personality talks 
for five minutes ... as long as it's in- 
teresting. We even put people on the 
air at some of the stations ... con- 
stantly stroke our audiences and try 
to make them feel like friends." 

RCA's Q Radio 

System Shown 
HOUSTON -RCA Corp. un- 

veiled its 4- channel discrete FM 
broadcasting system here at the 
52nd annual convention of the 
National Association of Broad- 
casters (no system has been ap- 
proved yet by the Federal Com- 
munications Commission, but 
this is one of several systems 
being studied by the National 
Quadraphonic Radio Committee 
of the Electronic Industries Asso- 
ciation). 

Byron E. Fincher, manager. 
RCA Radio Station Equipment. 
said at the March 17 -20 meeting 
that the transmitter will be made 
available to the NQRC. The unit 
features an FM transmitter em- 
ploying RCA's standard BTS- l B 
stereo generators modified for 4- 
channel capability, turntable, 
tape machine, audio console, and 
receiver. 

`Programs' Key to Chicago $$ 
CHICAGO -WFMT -FM, con- 

sidered one of the most successfully - 
programmed classical music radio 
stations in the nation, boosted 
broadcast revenues 24 percent last 
year "and similar gains are occuring 
this year," according to radio station 
president Ray Nordstrand. 

"Remember the days when Jello 
sponsored Jack Benny on radio and 
there was still a Bell Telephone 
Hour on television? Well, 40 percent 
of WFMT -FM's broadcast revenue 
now consists of program, rather than 
spot, sales. And we are observing a 
strong trend, at least for our format, 
toward program sponsorship." 

Two new corporate accounts be- 

L Vox Jox 
By CLAUDE HALL 

Radio -TV Editor 
Jim (J. Piul Anderson) Coleman, 

KCCC -AM, Carlsbad, N.M.: 
Thanks. It was a very appreciated 
gesture. I was through town, but 
only for a couple of hours. Would 
like to shoot the bull with you when 
I'm back again this summer or if you 
ever get out toward Los Angeles.... 
Miles David, head of the Radio Ad- 
vertising Bureau, said that AM radio 
stations have grown by I I percent 
since Dec. 31, 1963. FM radio sta- 
tions, 'however, have increased 113 
percent. Radio advertising revenue 
for both AM -FM grew 121 percent 
in that period. He made these state- 
ments during the annual convention 
of the National Association of 
Broadcasters recently in Houston. 
One of the other interesting bits 
heard at the meeting was a plan to 
put call letters on roadside signs. 
This was brought out by Charlie 
Jones of the NAB during one of the 
sessions. The roadside signs would 
tell travelers- through where they 
could dial for weather and highway 

Bonneville Name 

Change Announced 
NEW YORK -The name of Bon- 

neville Program Services has been 
changed to Bonneville Broadcast 
Consultants. Marlin Taylor is head 
of the operation, which produces 
and syndicates lush music pro- 
gramming for automated radio sta- 
tions. Taylor has also been involved 
in consulting programming and the 
announcement states the name 
change is to "more fully describe our 
broad scope of activity." 

information, logically the big MOR 
station in town, right? 

* * * 

Ron McDonald, 609- 446 -3579, an 
Australian, has been working in 
Trenton, N.J., and is currently look- 
ing for other possible markets. Has 
eight years of experience. ... Don 
Cohen, 517- 372 -8282, has been 
working at WJIM -AM in Lansing, 
Mich., and is looking for an MOR- 
personality job. ... Dave Scott, for- 
merly with WMOH -AM in Ham- 
ilton, Ohio, is looking and has a first 
ticket. Says that he has good refer- 
ences and works hard (no allusion to 
the current streaking fad, of course) 
and can be reached at 919 -851 -5540. 
... By the way, I guess the grapevine 
has already informed you about the 
progressive streakers who streaked 
KFRC -AM and KYA -AM in San 
Francisco the other day to bare the 
big news about whipping them in 
the ratings. 

* * * 

The 23rd annual convention of 
the American Women in Radio and 
Television will be May 8 -12 at the 
New York Hilton in New York. The 
chicks will have their day of glory, 
but none of the females I know - 
Mardi Kierbass, Yvonne Parapar, 
Loretta, Gini Nickell, Kathy Cori, 
Allison Steele, Mary Turner, Betty 
Breneman, Gertie Katzman, Bonnie 
Simmons, Rachel Donahue, etc. 
There are some darn good females in 
radio, but the AWRT goes in for 
ladies such as Torni Jackson, 
women's director, WCHD -AM in 
Detroit, and Gertrude Trobe, direc- 

(Continued on page 29) 

gan program sponsorship in March 
over WFMT -FM in campaigns to 
reach business executives -Interlake 
Inc., a Chicago -based producer of 
steel, storage systems, and packaging 
producers, and Nardi and Com- 
pany, an industrial real estate firm. 
Interlake is sponsoring a weekly 
series called "Profiles of Greatness" 
hosted by Normam Pellegrini. First 
artist analyzed on the program was 
Arturo Toscanini. Nardi and Com- 
pany is co- sponsoring the Sunday 
afternoon concerts by the Cleveland 
Orchestra. 

Interlake and Nardi bring to 20 
the number of advertisers sponsor- 
ing programs in contract to the more 
traditional spot announcements 
which are used by 200 other adver- 
tisers on the station. "There has been 
an increasing trend toward the pur- 
chase of feature programs in which 
the advertiser becomes fully identi- 
fied with a particular property and a 
specific audience," Nordstrand said. 

"One other fact about sponsorship 
is that it tends to be much longer - 
term advertising. In fact, once they 
become identified with a particular 
property, advertisers tend to go on a 
52 -week or 'till forbid' basis and 
continue year after year. This is in 
sharp contrast to the in- and -out na- 
ture of spot buying which plagues so 
much of broadcasting." Pointing to 

SCOTT SHANNON, right, program 
director of WMAK -AM in Nashville, 
receives a plaque for helping break 
"Time in a Bottle" by the late Jim 
Croce. Presenting the award is 
Sammy Alfano, co- ordinator of na- 
tional promotion for ABC Records. 
The song was used in the sound- 
track of the ABC -TV movie of the 
week "She Lives." Shannon began 
to play it from the LP "You Don't 
Mess Around With Jim." 

the 24 percent increase in revenues 
last year and similar gains occuring 
this year, he said that he felt "this 
solid base of long -term program 
sponsorship has made an important 
contribution to this." General Tele- 
phone & Electronics has been spon- 
soring a program "The GTE Hour" 
for 10 years on the station. Tatman 
Federal Savings & Loan Association 
is into its 14th year with the all -night 
program on the station. And H.C. 
Nahigian and Sons has sponsored a 
program for almost 20 years on the 
fine arts station. 

Cleveland Country 
CLEVELAND - WNCR -FM 

here is switching to a modern coun- 
try music format either March 4 or 
11. Murray Green is general man- 
ager and new program director is 
Ben Payton. Format will be the 
syndicated programming service of 
Drake Chenault Enterprises, Los 
Angeles. However, Payton will do a 
live show either in morning drive or 
afternoon drive. Previous staff was 
notified last week of the changes. 

THE. N'ORIA'S FIRST 
-TALKING MAGAZINE" 

A TWO ALBUM MONTHLY AUDIO -PRINT 
RATIO MAGAZINE 
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Radio-TV Programming 

LATE -NIGHT WLS -AM air personality Steve King, left, chats with Epic 
Records artist Charlie Rich, who visited the Chicago rock station while in 

town. 

WOW! Where did 
that D.J. get all 
that info? 

D.J.'s lay >t>t the artist 
info!!! 

Rock Bio's Unlimited will mail you infor- 
mative background material on at least a 
dozen different groups and artists every' 
week. We research, edit, index, print and 
distribute biographies of over 600 top 
groups. .loin these leading radio stations 
WLS, KMP(', KSFO, WKBW, MFII, and 
others. Get the facts, it's a sound invest- 
ment for only a buck a week. Send today 
for vote free sample. 

ROCK MO'S UNLTD. 
Music Research Building 
P.O. Boa 978 Beloit, Wisconsin 6351_ 
608 385 -7091 
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Vox Jox 
Continued from page 28 

tor, women's activities, WBVP -AM- 
FM, Beaver Falls, Pa. All of the 
chicks I know would spit in your eye 
if you even hinted they were 
women's director of anything; ev- 
eryone of them competes for their 
jobs on the same level as men and do 
it just as good if not better in many 
cases. 

* * * 

Dean (Daddy Love) Alfred Harri- 
son has been working on KBOK- 
AM in Sinop, Turkey, where he was 
stationed in the military service. But 
he's due to be released about the 
time you read this and is looking for 
work. Can anyone give him a job 
part-time where he can learn more 
commercial radio? Write him care of 
127 Ricardo Place, Hackensack, N.J. 
07601.... For all of you guys who 
like to listen to other radio stations, 
especially those in faraway cities at 
night, might I suggest you call toll - 
free Larry England at 800 -854 -7769. 
His firm, McKay Dymek, has a new 
shielded ferrite rod directional AM 
antenna with frequency and sensi- 
tivity controls to really pinpoint dis- 
tant stations. England stated that he 
couldn't change the personalities, 
"but we can certainly make them 
sound better on the receiving end." 

* * * 

Johnny Magnus, legendary eve- 
ning air personality at KMPC -AM 
in Los Angeles, is now at KAGB- 

FM in Los Angeles. 
An old friend of 
mine from New 
York days manages 
the station -Del 
Shields. Magnus is 

doing the 3 -6 p.m. 
show. ... Miller 
Gardner is the new SHIELDS (top) 

AND MAGNUS general manager of 
WCLR -FM in Chicago; he'd been 
national sales manager for KMBZ- 
AM in Kansas City.... Kenton Mor- 
ris, son of the late Chester Morris, an 
actor known to many as Boston 
Blackie, was named assistant pro- 
gram manager for WGN -AM, Chi- 
cago. He has been a producer for the 
station since 1969.... Tom Rounds, 
president of Watermark, Los An- 
geles, writes: "Like I reported on the 
phone this morning, we're all excited 
about some small but very impor- 
tant increases in both share and total 

May Sets Up 2 hr. 
All `Q' Air Show 

LOS ANGELES -Fred May, a 
10 -year music industry artist -man- 
ager- producer veteran, has been 
single -handedly producing an all - 
quadràsonic two -hour -weekly radio 
show no braodcast on Anaheim's 
KEZY -FM and the CABL -FM 
channel of Theta Cable Television 
here. 

Because so few current releases 
are'available in four -channel sound. 
May generally does his own mixing 
at his home studio. He encodes the 
original two stereo channels into a 4- 
signal matrix master which he de- 
scribes as enhanced stereo rather 
than true quadrasonic. but still far 
fuller than most of what is on the 
market. 

May's four -month old show also 
carries artist interviews and is seek- 
ing more current disks from labels in 
order to convert them to a 4- channel 
mix for the show series. 

More 
Radio -TV Programming 

See Page 32 

audience figures for 'American Top 
40' in New York. Per the Jan. /Feb. 
1974 ARB, AT40 now leads all the 
rockers except WABC -AM and 
WCBS -FM. Overall, we're No. 3 in 
men 18 -34 and No. 2 in teens. Neil 
McIntyre, program director at 
WPIX -FM in New York, which runs 
AT40 Sunday mornings from 10 
a.m.-1 p.m., and I spent several min- 
utes congratulating each other on 
the phone this morning. Neil has 
pulled the station from a rank in the 
market somewhere in the 30's up to 
No. 18 and the upward movement 
continues. With about 260 success 
stories to tell about 'American Top 
40,' WPIX -FM is one of our proud- 
est because it represents a big success 
for the show against some very 
tough competition." 

* * * 

Lineup at WGH -AM in Norfolk. 
Va., now includes George Crawford 

.5 -9 a.m., Jim Stewart 9 -noon, Rob 
Wayne noon -3 p.m., Mike Patrick 3- 
6 p.m.. Jeff Davis 6 -10 p.m., Dale 
Parsons 10 p.m.-1 a.m., and Com- 
mander Tom I -5 a.m.; Stewart is 

program director and a contest 
called "Simon Says" is driving the 
phone company up the wall. If you'd 
like to give of Ma Bell a little static, 
call up Stewart and get the details. 
....I listened to only a little radio in 
Houston the other day. Well, ac- 
tually, I listened a hell of a lot to 
KILT -AM and everything I heard 
was excellent. Couldn't turn my dial. 
But I started listening in Houston on 
March 18 to Jim Taylor on KENR- 
AM about 4:20 a.m. He was good 
and had a smooth comfortable de- 

livery and was very personable in 
conversation. Did a good thing re- 
garding local firemen, as if they were 
all listening and I'll bet they were. 
Like most everyone I listened to, he 
plugged the NAB convention. The 
music he played was good, his pro- 
duction was good and he blended 
the music good. He chopped a Roy 
Clark disk off a little too suddenly. 
But, even though I was being as criti- 
cal as hell, I couldn't really find any- 
thing to complain about. Inciden- 
tally, I later learned that the station 
is all carts and the air personality 
can't fade down the end of a record. 

* * * 

I've got to tell you a few things 
about the NAB convention in Hous- 

(Continued on page 32) 

"PUNCHLINE has got to be 
the best topical humor service 

.in the nation." 
-Dick Whittington 

"1973 MOR Air 
Personality of the Year" 
(Billboard Convention) 

Try Punchline For A Month - 
Published Weekly 

Special Introductory Offer 
Four Issues -510.00 

Send check or money order to: 

Punchline! 
Dept. B -102 

P.O. Box 48584 
Los Angeles, California 90048 
(If outside U.S., send money 

order only) 

Las Vegas stars hob -nob 
with Stewart T. Sloke? 

New Bedford, Mass. can't wait to hear the 
Fame Game winner on WNBH. A trip to 
Vegas to rub shoulders with celebs is just the 
start. The winner also gets 100 gallons of fuel, 
interest on 5 Million Dollars for an hour, daily 
wake -up service by station personalities, their 
own red carpet and more, more, more! How 
can you follow an act like Fame Game? For. 
your demo call or write The Chicago Radio 
Syndicate, Two East Oak Street, 
Chicago, Illinois 60611 (312) 944 -7724. 
From the producers of Chickenman & Tooth Fairy. 
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Soul 
Sauce 

Singer Bevel 
Boosted by 
Jerry Butler 

By LEROY ROBINSON 
LOS ANGELES -"Mississippi" 

Charles Bevel is easily one of the 
most envied people in the record 
business. He found a singing career 
and received a recording contract at 
the age of 31, and with nothing more 
than a bunch of original songs, and a 
singing style that had nothing more 
than, say, shower stall training. 

But a recording contract was 
granted. First, through the belief 
and efforts of Jerry Butler, who 
signed him to his Foundation 
Records label and then "shopped" 
the tyro singer to several record com- 
panies before A &M made the pur- 
chase. 

The unusual had happened. A 
recording contract was given to an 
artist who had never performed in 
public, on radio, television, or by ac- 
cident and his first and only record- 
ing experience was to make the tapes 
that would eventually gain for him a 
recording contract. 

Bevel told Butler when the sugges- 
tion was made that he start singing: 
that "I'm not into music. I don't per- 
form. I don't sing. I'm just trying to 
sell some songs." Bevel did sell some 
songs to Butler who, in turn, sold Be- 
vel on the idea that his songs were 
too unique for anyone but himself to 
sing. 

This was not true, obviously, 
when Isaac Hayes purchased some 
songs from Bevel during his earliest 
period of songwriting for The Staple 
Singers. They, too, didn't find his 
"I'm a Lover" too alien to their own 
unique and well received style and 
recorded it. And it didn't bother 
Bevel either when "one morning 1 

received a royalty check for $800, 
something I never expected." 

Bevel's lack of expectations, how- 
ever, did not stop his desire to write 
songs. The money definitely encour- 
aged it and his own experiences as a 
civil rights fighter, and a world trav- 
eler provided him very much mate- 
rial to draw from. His earliest experi- 
ence working in a television station 
in Cleveland as a television engineer 

(Continued on page 32) 

FLO -JAY 
Records & 

NUE 
Spectrum 
Would like to thank all those 

across the country Involved in 
making our debut of 

"Just A Little Love" 
(New hit single from forthcoming album) 

A Smashing Success 

KJLH KEYN KSOL 
KRE KAFY WBOK 
KIIP KMUW KCOH 
KGIN 

Distributed by: 

JOHN MUSIC 
11020 S. Main Street 

Los Angeles, CA 90061 

Personal Management: 

M& W PRODUCTIONS 
801 E. Rosecrans 

Compton, CA 90221 

DESTINED 
FOR GOLD! 
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BEST THING THAT EVER HAPPENED 
TO ME- Gladys Knight I The Pips 
(J. Weatherly), Buddah 403 (KECA, ASCAP) 

LOOKIN' FOR A LOVE -Bobby Womack 
(J. W. Alexander. Z. Samuels), United Artists 375 
(Nags, BUI) 

OUTSIDE WOMAN - Bloodstone 
(Harry Williams), London 45 -1052 
(Crystal Jukebox, BMI) 

TSOP- M.r.s.B. 
(K Gamble, L. Huff), Philadelphia International 
73540 (Columbia) (Mighty Three, BM') 

TOUCH A HAND, MAKE A 

FRIEND - Staple Singers 
(H. Banks, R. Jackson, C. Hampton), Star 0196 
(Columbia) (East /Memphis, BMI) 

HOMELY GIRL- Chidites 
Record, Stan Mckenney), Brunswick 55505 

(Julio- Brian, BMI) 

HONEY PLEASE, CAN'T 

YA SEE -Barry White 
(Barry White), 20th Century 2077 
(Ba Vette /January, BMI) 

JUST DON'T WANT TO BE 

LONELY -Main Ingredient 
(Barrett- FreedmamEli), RCA 0205 (Ingredient, BMI) 

IT'S BEEN A LONG TIME -New Birth 
(Baker, Wilson), RCA 0185 (Dunbar /Rolf', BMI) 

THE PAYBACK -lames Brown 
(J Brown, F. Wesley, J. Starks), Polydor 14223 
(Dynatone /Belinda /Unichappell, BMq 

KEEP IT IN THE FAMILY -Leon Haywood 
(Leon Haywood), 20th Century 2065 
(Jim Edd, BMI) 

THANKS FOR SAVING MY LIFE -Billy Paul 
(K Gamble, L. Huff), Philadelphia International 
73538 (Columbia) (Mighty Three, BMI) 

MIGHTY LOVE, PART 1- Spinners 
(1.B. Jefferson, B. Hawes, C. Simmons), 
Atlantic 453006 (Mighty Three, BMI) 

MIGHTY MIGHTY - Earth, Wind & Fire 
(M. White, V. White), Columbia 446007 
(Sagifire, BMq 

BOOGIE DOWN-Eddie Kendrkks 
(F. Wilson, L. Castor', A. Puree), Tornio 54243 
(Motown) (Stone Diamond, BM!) 

HEAVENLY -The Temptations 
(N. Whitfield), Gordy 7135 (Motown) 
(Stone Diamond, BMI) 

I WOULDN'T GIVE 

YOU UP-Ecstasy, Passion A Pain YOU 
G -kips) y, P ssi 7151 

Pain 

Seven, WI) 

MY MISTAKE WAS TO LOVE 

YOU -Diana Ross 8 Marvin Gaye 
(Pam Sawyer, G. Jones), Motown 1269 
(Jobete, ASCAP) 

DANCING MACHINE -The Jackson 5 

(H. Davis, D. Fletcher, W.D. Parks), Motown 1286 
(Jobete, ASCAP Stone Diamond, BMI) 

I WISH IT WAS ME- Tyrone Davis 
(Leo Graben), Dakar 4529 (Brunswick) 
(Julio- Brian, WI) 

WE'RE GETTING CARELESS WITH 

OUR LOVE- Johnnie Taylor Y 

(Don Davis, Frank L. Johnson), 
Stax 0193 (Columbia) 

JUNGLE BOOGIE -Kooi a The Gang 
(Kool 8 The Gang /R Bell), De -Lite 559 (P.I.P.) 
(Delightful /Gar, BMI) 

I GOT TO TRY IT ONE 

TIME - Millie Jackson 
(Millie Jackson, Brad Shapiro) Spring 144 (Polydon) 
(Gaucho /Belinda /Double Ak.Shun, BMI) 

I'LL BE THE OTHER 

WOMAN -Soul Children 
(Homer Banks, Carl Hampton). Star 0182 
(Columbia) (East /Memphis, BMI) 

SOUND YOUR FUNKY 

HORN -K.C. A Sunshine Band 
(H.W. Casey, C. Reid), T.K. 1003 (Sherlyn, BMI) 

SWEET STUFF - Sylvia 
(H. Ray, S. Robinson, A. Goodman), Vibration 529 
(All Platinum) (Gambi, BMI) 

YOU MAKE ME FEEL 

BRAND NEW - Stylistics 
(T. Bell, L. Creed), Avco 4634 (Mighty Three, AMU 

LETS GET MARRIED -N Green 

(A. Green), Hi 452262 (London) 
(Jec /AI Green, BMI) 

SAME BEAT -Fred Wesley a The LB's 
(James Brown), People 632 (Polydor) 
(Dynatone /Belinda, BMI) 

PUT YOUR HANDS TOGETHER- O'lays 
(K. Gamble, L. Huff), Philadelphia International 
73535 (Columbia) (Mighty Three, BMI) 

POWER OF LOVE -Martha Reeves 

(Gamble, Huff, Simon), MCA 40194 (Blackwood/ 
Gaucho /Belinda, EMI) 

GOIN' DOWN SLOW -Bobby Blue Bland 
(J.D. Odom), Dunhill 4379 (SI. Louis, BMI) 
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WHO IS HE AND WHAT IS HE TO 

YOU -Creative source 
(B. Withers, S McKenney), Sussex 509 

(Interior, BMI) 

WILLIE PASS THE WATER -Ripple 
(Dee Ervin, Ruth Robinson), GRC 1013 
(Act One /Divident BMI) 

NEWSY NEIGHBORS -first Choice 
(Al Felder, Norman Harris), Philly Groove 183 (Bell) 
(Silk /Six Strings, BMI) 

BEST THING THAT EVER HAPPENED 
TO ME -The Persuaders 
(l. Weatherly), Atco 6956 (Keca, ASCAP) 

TOUCH AND GO -Al Wilson 
(1. Fuller), Rocky Road 30076 (Bell) 
)Fullness, BMI) 

CARRY ME -Joe Simon 
(P. Mitchell, E Shelby), Spring 145 (Polydor) 
(Muscle Shoals. BMI) 

SEXY MAMA - Moments 

(Hatinum) (Gambmann, 
S Robinson), Stang 5052 (All 

SUMMER BREEZE (Part 1) -Islet' Brothers 
(J Seals. D. Crofts), T Neck 2253 (Columbia) 

BMI) 

THAT'S THE SOUND THAT LONELY 

MAKES- Tavares 
(1 [ingot, J. Dean, J. Clover), Capitol 3794 
(Bushka, ASCAP) 

I LIKE TO LIVE THE LOVE -e.e. King 
(D. Crawford, C. Mann), ABC 11406 (American 
Broadcasting /DaAnn, ASCAP) 

I JUST CAN'T GET YOU OUT OF MY 

MIND -Four Tops 

(D Lambert, B. Potter), Dunhill 4377 
(ARC /Dunhill /Soldier, (NI) 

YOU SURE LOVE TO BALL - Marvin Gaye 
(M. Gaye), Tornio 54244 (Motown) (Jobete, ASCAP) 

TRYING TO HOLD ON TO MY 

WOMAN - Lamont Dozier 
(M. Jackson, J Reddick), ABC 11407 

(Bullet Proof, BMI) 

SWEET DAN -Bevy Everett 
(Johnny Watson), Fantasy 714 (Meat, NI) 
SATISFACTION GUARANTEED-Harold 
Melvin 8 The Bluenotes 
(K. Gamble, L Huff, C. Gilbert), Philadelphia 
International 3543 (Columbia) (Mighty Three. BMI) 

LOVING YOU- Johnny Nash 
(M. Stevenson), Epic 5.11003 (Columbia) 
(Mikim, BMI /Cayman, ASCAP) 

AND I PANICKED -The Dramatics 
(Jimmy Roach), Volt 4105 (Columbia) 
(Grooeesville. BMI) 

CHAMELEON - Herbie Hancock 

(P. Jackson, H. Mason, B. Maupin, H. Hancock), 
Columbia 4.46002 (Hancock, BMI) 

SHE CALLS ME BABY -J. Kelly a Premiers 
(Gary Knight, Gene Allen), Roadshow 7005 (Stereo 
Dimension) (Screen Gems, BMI) (JRP, BMI) 

CAN YOU HANDLE IT- Graham Central 
Station 
(L. . Graham), Warner Bros. 7182 (198FOE, None) 

PEPPER BOX -The Peppers 
(P. Arpadys, M. Camison), Event 213 (Polydor) 
(New York Times, BMI) 

HELP YOURSELF -The Undisputed Truth 

(N. Whitefield), Gordy 7134 (Motown) (Stone 
Diamond, BMI) 

I BELIEVE -The Ebon rs 
(E. Drake, I. Graham, J. Shirt, A. Stillman), 

Philadelphia International 73541 (Columbia) 
(Cromwell, ASCAP) 

PARTY BUMP, Pt. 1- Gentlemen 8 Their 
ladies 
(McGruder, Steinber, Cowell), Jean 731 (Alithia) 
(Sound Ideas, BMI) 

WHEN THE FUEL RUNS 

OUT - Executive Suite 
(Harris, Felder, Sigler), Babylon 1111 
(Golden Fleece /Mighty Three, BMI) 

THAT'S HOW HEARTACHES ARE 

MADE -terry Butler 
(B. Raleigh. B. Halley), Mercury 73459 
( Phonogram) (Sea Lark. BMI) 

THE SAME LOVE THAT MADE ME 

LAUGH -ell Withers 
(B. Withers), Sussex 513 (Interior, BMI) 

TIN PAN ALLEY -Little Milton 
(Robert Geddins), Stax 0191 (Columbia) 
(Four Star, BMI( 

BE THANKFUL FOR WHAT YOU GOT- 
William De Vaughn 

(W. De Vaughn), Roxbury 0236 (RCA) (Coral Rock/ 
Melomega, ASCAP) 

DON'T YOU WORRY 'BOUT 
A THING - Steele Wonder 
(S. Wonder), Tamale 54245 (Motown) (Stein 8 Van 

Stock, Black Bull. ASCAP) 

ONE WOMAN MAN -Lawrence Payton 
(L Perry, P. Townsend), Dunhill 4376 
(ABC /Dunhill /Ralf, BMI) 

THIS HEART -Gene Redding 
(D. Lambert, B. Potter), Haven 7000 (Capitol) 
(ABC /Dunhill, NI) 
I'M IN LOVE- Aretha Franklin 
(B. Womack), Atlantic 2999 (Pronto- Tracebob, BMI) 

FUNCTION AT THE JUNCTION - Energy 

(F. Long, E. Holland), Shout 302 (Web IV) 

(Jobete, ASCAP) 

67 

68 ' 
70 

71 

72 

73 

74 

75 

76 

77 

79 

80 

81 

82 

83 

84 

85 

86 

87 

88 

89 ' 
91 

92 

93 

94 

95 

96 

97 

98 

99 

100 

66 

68 

83 

79 

76 

75 

70 

81 

84 

85 

86 

_ 

88 

89 

90 

91 

92 

93 

94 

95 

96 

97 

87 

- 

98 

99 

100 

- 

- 

- 

- 

6 

6 

3 

5 

6 

5 

6 

5 

4 

4 

3 

1 

3 

4 

3 

3 

2 

2 

2 

2 

2 

2 

6 

1 

1 

2 

2 

2 

1 

1 

1 

1 

1 

1 

IT'S BAD FOR ME 

TO SEE YOU -Betty Wright 
(P. Sawyer, G. Jones), Alston 4620 (Atlantic) 
(Jobete, ASCAP) 

I'M YOURS -syl Johnson 
(S. Johnson, D. Carter, B. Johnson), Hi 453260 
(London) (Jec, BYO 

TRIBE -Tribe 
(E. Foster. E. Roues, R Apodaca, B. Little, D. 

Eubank), ABC 11409 (ABC /Dunhill, BMI) 

ONE BRIEF MOMENT -Timmy Thomas 
(T. Thomas), Glades 1719 R.K.) (Sherlyn, BMI) 

WHERE THE LILLIES 
GROW- Sidney Joe Quails 
(C. Davis, C. Scott, K. Davis), Dakar 4530 
(Brunswick) (JulimBrian. BMI) 

I DON'T NEED NOBODY 

ELSE -Lau Courtney 
( L. Courtney), Epic 511088 (Columbia) 
(Emalou /Ragmar, BMI) 

IF YOU AIN'T GOT 

NO MONEY -VMlte Hutch 
(W. Hutch, R Hitch), Motown 1287 
(Jobete, ASCAP) 

YEAR OF DECISION -Three Degrees 
(K. Gamble, L huff). Philadelphia International 
353e (Columbia) (Mighty Three, BMI) 

HEY BABE -The Joneses 
(G. Dorsey), Men ury 72458 ( Phonogram) 
(Landry/Unichapoell, BMI) 

LEAVE YOUR HAT ON -Etta James 
(R 

(Warner 
Newman), Chess 

Newman, ASCAP) (Warner Bros /Randy Newman, ASCAP) 

EYE WITNESS NEWS -Lenny Welch 
( McCou. Welch), Mainstream 5554 (Lifestyle, BMI) 

CHICAGO DAMN - Bobbi Humphrey 
(L. Mizell), Blue Note 395 (United Artists) 
(Alruby. ASCAP) 

THE LONE RANGER -Oscar Brown Jr. 
(O. Brown Jr.), Atlantic 3001 (Bootblack, BMI) 

YOUR FUNNY MOODS -Skip & The Casuals 
(R.1 Williams. J. Purdie). D.C. Intl 5003 
( Dimetri. BMI) 

YOU'RE MY LADY -Eddie Holtman 

( ), Silver Blue 807 (Polydor) J Diamond, A. Kenneth ( y ) 

(Silver Blue /MaRinell. ASCAP) 

PUT A LITTLE LOVE AWAY - Emotions 
(D Lambed, B. Potter), Volt 4106 (Columbia) 
(ABC /Dunhill, BMI) 

(ENNI, Ta HE)1MCCAS40198n John 

(Dick James, BMI) 

MESSING UP A GOOD THING -John 
Edwards 

(F. Johnson, T Woodford, C. (very), Aware 037 

(GRC) (Short Bone /Act One, BMI) 

LET'S GO, LET'S GO, LET'S GO- 
Chambers Brothers 
(H. Ballard), Ave) 4632 (Lois, BMI) 

LIFE AND DEATH- Chairman Of The Board 
(S. Stewart). Insctus 1263 (Columbia) 

MAKE UP FOR LOST TIME - Montclair 
(1. Strickland, B. Patterson), Paula 381 (Jewel) 
(Sun-Ma /Rogan, BMI) 

CAN YOU TALK -Ron Haden 
(Williams, Green), Now 6 (Original Sound) 
Oootsie /Williams. BMI) 

DON'T START LOVING ME (If You're 
Gonna Stop)-Veda 

0194 
Brown 

(N. Smith), Stay 0194 (Columbia) 
(East /Memphis. BMI) 

LOVE THAT REALLY 

COUNTS - Natural Four 

CurtoHutson, 995 (Buddah)A(Si entkGant, Aopae ASCAP) 

DON'T GET FOOLED BY THE PANDER 

MAN - Brinkley A Parker 
(G. Tobin, Macaluso), Darnel Ill (Chantax, BMI) 

SHE'S FOR REAL (Bless You)- Dynamics 
(ill Shannon), Black Gold 11 (PIP.) (Million 
Seller /Vignette, 3MI) 

THE FUNKY BIRD -Rufus Thomas 
(J. Bridges, T. Nixon), Stax 0192 (Columbia) (East/ 
Memphis /Stripe, BMI) 

TELL ME WHATCHA GONNA DO- General 
Crook 
(G. Crook), Wand 11270 (Scepter) (Germaine.Our 
Children, BMI) 

UNDER THE INFLUENCE OF 

LOVE -Love Unlimited 

(B. 
Whit . P. Pßn ), 

20th Century 2082 (Fox 

I CAN PLAY (JUST FOR YOU AND 
MEd -Maceo 8 The Hacks 
(1 ankow), People 634 (Potyder) (Big Elk, ASCAP) 

COME DOWN TO EARTH -New Censation 
(Van McCoy), Pride 406 (Van 
McCoy, NI) 
HAVE YOU EVER TRIED 

IT- Ashford A Simpson 
(N. Ashford. V Simpson), Warner Brothers 7781 

(NickO -Val, ASCAP) (Warner Bros ) 

WHAT 

TIN' WHAT YOU WANT (EOSIN' 
YOU GOT) - William Bell 

(W E. Bell, R Hanson. J. McDuHe. Gordan), Stax 
0198 (Columbia) (Azrock, South Memphis, BMI) 

HONEYBEE- Gloria Gaynor 
(M. Steals, M Steals, M. Ledbetter), MGM 14706 
(Dramatis, BMI) 
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Billboard FM Actkm picks 
These are the albums that have been added this past week to the nation's leading progressive stations. 

ATLANTA: WRAS -FM, Drew Murray 
LONG BEACH: KNAC -FM, Ron McCoy 
NEW HAVEN: WPLR -FM, Gordon Weingarth 
NORFOLK: WOWI -FM, Larry Dinger 
ORLANDO: WORJ -FM, Mike Lyons 
PHILADELPHIA: WMMR -FM, Dennis Wilen 
PROVIDENCE: WBRU -FM, Dick Wingate 
ROCHESTER: WCMF -FM, Bernie Kimball 

AEROSMITH, "Get Your Wings," Columbia: WRAS -FM, WOR1 -FM 

LUTHER ALLISON, "Luther's Blues," Gordy: WIOT -FM, WOUR-FM 

APPLE & APPLEBERRY, ABC /Dunhill: WIOT -FM 

ARGENT, "Nexus," CBS (Import): CHUM-FM 

BABE RUTH, "Amar Caballero," Harvest: WCMF -FM, WRAS FM 

MAGGIE BELL, "Queen Of The Night," Atlantic: KYLE -FM 

BREWER & SHIPLEY, "ST11261," Capitol: WCMF FM, WBRU -FM, KS10 -FM, 

WOWI-FM, WPLR FM, WRAS -FM, KSHE -FM 

BRINSLEY SWARTZ, "Please Don't Ever Change," United Artists (Import): 

WOUR FM 

DONALD BYRD, "Street Lady," Blue Note: CHUM-FM 

CAPTAIN BEEFHEART, "Unconditionally Guaranteed," Mercury: WVVS -FM, 

WRASFM 

CARLSON /GAILMOR, "Peaceable Kingdom," Polydor: WVVS-FM 

CHASE, "Pure Music," Epic: KYLE -FM 

CHICAGO, VII, Columbia: KS10 -FM 

RITA COOLIDGE, "Fall Into Spring," A&M: WOWI FM, WVVS -FM 

CHICK COREA, "Piano Improvisations Vol. I," ECM: WPLR -FM 

COWBOY WITH BOYER & TALTON, Capricorn: WOWI -FM, WVVS FM 

CREATION, Atco: KNAC-FM 

CRUSADERS, "Scratch," Blue Thumb: WCMF -FM 

RICH CUNHA, "Cunha Songs," GRC: WPLR -FM, WOW! FM, WOUR -FM 

EL CHICANO, "Cinco," MCA: WGLF-FM, WOR1 -FM 

ENO, "Here Come The Warm lets," Island (Import): CHUM-FM 

ESPERANTO, " Danse Macabre," A&M: WOW' FM 

DAVE ESSIG, "Redbird Country," Woodshed (Canadian): CHUM -FM 

MICHAEL FENNELLY, "Lane Changer," Epic: WPLR-FM, WOR1 -FM 

TOM FOGERTY, "Zephyr National," Fantasy: KNAC -FM 

PETER FRAMPTON, "Somethin's Happening," A&M: WORI-FM 

GENESIS, "Trespass," ABC /Dunhill: WMMR -FM, WVVS-FM 

GOLDEN EARRING, "Moontan," Track: CHUM -FM, WORJ-FM 

GRAND FUNK, "Shinin' On," Capitol: KYLE-FM, WGLF -FM, WOR1 -FM, 

KSHE -FM 

STEVEN GROSSMAN, "Caravan Tonight," Mercury: WRAS-FM, CHUM -FM 

EDDIE HARRIS, "E -H. In The U.K.," Atlantic: WRAS -FM 

FREDDIE HUBBARD, "Sky Dive," CTI: WIOT -FM 

KANSAS, Kirshner: WCMF -FM, WRAS -FM 

THOMAS JEFFERSON KAYE, "First Grade," ABC /Dunhill: WORT -FM, WOUR 

FM, WGLF FM 

ERIC KAZ, "Cd -de- sac," Atlantic: WOWI -FM 
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10019 

(2121 421 2021 
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SAN JOSE: KSJO -FM, Douglas Droese 
ST. LOUIS: KSHE -FM, Shelley Grafman 
TALLAHASSEE: WGLF -FM, Dan Spears 
TEMPLE: KYLE -FM, George Bruce 
TOLEDO: WIOT -FM, Dave Loncao 
TORONTO: CHUM -FM, Benjy Karch 
UTICA, N.Y.: WOUR -FM, Tony Yoken & Steven Huntington 
VALDOSTA, Ga.: WVVS -FM, Bill Tullis 

JERRY LA CROIX, "The Second Coming," Mercury: WOWI-FM 

KEN LYON & TOMBSTONE, Columbia: WBRU-FM 

MALO, "Acension," Warner Bros.: WPLR -FM 

MAMA LION, "Give It Everything I've Got," Family: CHUM -FM 

MELISSA MANCHESTER, "Bright Eyes," Bell: WCMF -FM, WMMR-FM, 

WVVS-FM, WPLR -FM, KS10-FM 

MELANIE, " Madrugada," Neighborhood: WMMR -FM, WVVS -FM 

TIM MOORE, Small /Famous: WOUR -FM, WMMR -FM, WVVS -FM 

MARTIN MULL, "Normal," Capricorn: WOWI -FM 

ELLIOT MURPHY, "Aqua Show," Polydor: WPLR -FM 

OSANNA, "Milano Calibro 9," Cosmos: WOWI -FM 

OREGON, "Distant Hills," Vanguard: CHUM -FM, WIOT -FM 

PROCOL HARUM, "Exotic Birds & Fruit," Chrysalis: WBRU-FM 

QUEEN, "Il," Elektra: WPLR -FM 

RAINBOW CANYON, "Rollin' In The Rockies," Capitol: WIOT -FM 

LARRY RASPBERRY, "Tight Steppin' & Fancy Dancin'," Enterprise: WOUR- 

FM 

RIPPLE, GRC: WOUR -FM 

SAVOY BROWN, "Boogie Brothers," London: WOUR -FM, WBRU -FM, KS10- 

FM 

SLADE, "Stomp Your Hands, & Clap Your Feet," Warner Bros.: WPLR -FM 

PAUL SIMON, "Live Rhymin'," Columbia: WIOT -FM 

BUFFY ST. MARIE, "Bully," MCA: KSHE -FM 

STEELEYE SPAN, "Now We Are Six," Chrysalis: WBRU-FM 

STEELY DAN, "Pretzel Logic," ABC /Dunhill: KSHE -FM 

CAT STEVENS, "Buddah & The Chocolate Box," A &M: WMMR -FM, WVVS- 

FM, KS10 FM, CHUM-FM, KNAC -FM, WRAS -FM, WPLR -FM 

B.W. STEVENSON, "Calabasas," RCA: WIOT -FM, CHUM -FM 

AL STEWART, "Past, Present, & Future," Janus: WIOT FM, KSHE -FM, 

WOUR FM, WRAS-FM, WORI-FM 

HOUND DOG TAYLOR, "Natural Boogie," Alligator: WOWI -FM 

B.J. THOMAS, "Longhorns 8 London Bridges," Paramount: WVVS -FM 

THREE DOG NIGHT, "Hard Labor," ABC /Dunhill: WGLF -FM, KSHE -FM 

ROBIN TROWER, "Bridge Of Sighs," Chrysalis: KS10-FM 

MICHAEL URBANIAK, "Fusion," Columbia: WIOT FM 

VANGELIS O., "Earth," Vertigo: WRAS -FM 

VARIOUS ARTISTS, "The Guitar Album," Polydor: KNAC -FM 

VARIOUS ARTISTS, "The History Of British Rock," Sire: WGLF -FM, WOUR- 

FM 

BILL WITHERS, "+ 'Justments," Sussex: WGLF -FM 

Bubbling UnderThe Top LP's 
201 -STEALERS WHEEL, Ferguslie Park, A&M 

4419 

202 -BLACK HEAT, No Time To Burn, Atlantic 
SD 7294 

203 -TOM SCOTT & THE L.A. EXPRESS, Ode SP 

77021 (A&M) 

204 -AHMAD JAMAL, Jamaica, 20th Century 

T 432 

205 -BOBBY DARIN, Darin 1936 -1973, Motown 

M813V1 

206 -ROY CLARK, Entertainer, Dot DOS 1 -2001 

(Famous) 

207 -DON SEBESKY, Giant Box, CTI 6031/32 

208 -OZARK MOUNTAIN DAREDEVILS, A&M 

209 -THE CRUSADERS, Scratch, Blue Thumb 

BTS 6010 

210 -DAVID WERNER, Whizz Kid, RCA 

APL 1-0350 

211 -THE DELFONICS, Alive & Kicking, Philly 

Groove PG 1501 (Bell) 

212 -LEO SAYER, Silverbird, Chrysalis BS 2738 

(Warner Bros.) 

213 -KISS, Casablanca, NB 9001 (Warner Bros.) 

214 -BUDDY RICH, The Roar Of '74, Groove 

Merchant GM 528 

215 -CHARLIE McCOY, Fastest Harp In The 

South, Monument KZ 32749 (Columbia) 

216 -LEE MICHAELS, Tailface, Columbia 

KD 32846 

BubblingUnderThe HOI loo 
101 -NICE TO BE AROUND, Maureen McGovern, 

20th Century 2072 

102 -1 TOLD YOU SO, The Delfonics, Philly 

Groove 182 (Bell) 

103 -SWEET STUFF, Sylvia, Vibration 520 (All 

Platinum) 

104 -I WOULDN'T GIVE YOU UP, Ecstasy, Pas- 

sion, & Pain, Roulette 7151 

105 -SAXAPHONES, Jimmy Buffett, Dunhill 

4378 

106 -LET'S GO, LET'S GO, LET'S GO, The Cham- 

bers Brothers, Avco 4632 

107 -IF I WERE A CARPENTER, Leon Russell, 

Shelter 40210 

108 -MADELAINE, Stu Nunnery, Evolution 1088 

109 -WILLIE PASS THE WATER, Ripple, GRC 

1012 

110 -US AND THEM, Pink Floyd, Harvest 3832 

(Capitol) 

111 -THIS HEART, Gene Redding, Haven 7000 

(Capitol) 

112 -STEAM HEAT, The Pointer Sisters, Blue 

Thumb 248 

Billboard SPECIAL SURVEY for Week Ending 4/6/74 

Soul LP's. 
Copyright 1974. Billboard Publications. Inc. No part of this publication may 

be reproduced. stored in a retrieval system, or transmitted, in any form or by 
any means, electronic, mechanical. photocopying. recording, or otherwise, 
without the prior written permission of the publisher. 
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*STAR Performer -LP's registering 

greatest proportionate upward prog- 

mess this week 

TITLE 

Artist, Label 8 Number 
(Dist. Label) 

d 
m 

TITLE 

Artist, Label 8 Number 

(Dist. Label) 

LOVE IS THE MESSAGE 
MFSB, Philadelphia International KZ 

42 
31 

2 WAR LIVE 
United Artists UA -LA 193 -12 

32707 (Columbia) 

HEAD HUNTERS 

* 38 3 KNIGHT TIME 
Gladys Knight 8 The Pips, Soul S 

74101 (Motown) 
Herbie Hancock. Columbia KC 32731 

IMAGINATION 
33 33 8 EBONYS 

Philadelphia International 
Gladys Knight 8 The Pips. Buddah KZ 32419 (Columbia) 
BDS 5141 

34 25 15 SHOW AND TELL 
RHAPSODY IN WHITE Al Wilson, Rocky Road RR 3601 

Love Unlimited Orchestra. (Bell) 

20th Century T433 

35 39 3 JAMALCA 

LOOKIN' FOR A Ahmad lamai, 20th Century T 432 

LOVE AGAIN 
Bobby Womack. United Artists 36 40 20 ROCKIN' ROLL BABY 

UA LA 1996 Stylistics. Avco AV 11010 

SHIP AHOY 37 27 50 I'VE GOT SO 

O'lays, Philadelphia International KZ MUCH TO GIVE 

32408 (Columbia) Barry White, 201h Century T 407 

BOOGIE DOWN 38 29 15 LAST TIME I SAW HIM 

Eddie Kendocks, Tamia T 330V1 Diana Ross. Motown M 81201 

(Motown) 

39 43 3 THE DELLS VS. THE 

THE PAYBACK DRAMATICS 

James Brown, Polydor PD23007 The Dells. The Dramatics. Cadet CA 

60027 (Chess /Janus) 

1990 
Temptations. Gordy G966VI 40 45 21 DIANA AND MARVIN 

(Motown) Diana Ross and Marvin Gaye, 

Motown M803VI 

UNDER THE INFLUENCE OF 

Love Unlimited. 20th Century I 414 
41 35 15 PRESS ON 

David T. Walker, Ode 

SP 77020 (ABM) 
INNERVISIONS 
Stevie Wonder. Tamia T 326 L 42 37 30 TO KNOW YOU IS 
(Motown) 

TO LOVE YOU 
B B King, ABC ABCX 794 

BLUE MAGIC 
Atco 7038 43 36 5 THE MAN 

Leroy Hutson, Curtom CRS 8020 

LET ME IN YOUR LIFE ( Buddah) 

Aretha Franklin, Atlanta SD 7292 

1 THAT'S A PLENTY 

IT'S BEEN A LONG TIME Pointer Sisters, Blue Thumb BTS 

New Birth, RCA APL 1.0285 6009 

UNREAL 
45 41 13 LOVE'S MAZE 

Temprees, We Produce XPS 1903 
Bloodstone. London XPS 634 

(Columbia) 

LIVIN' FOR YOU 46 44 8 DO YOU HAVE THE TIME 
Al Green. Hi ASHL32082 (London) Younghearts. 20th Century T 427 

STONE GON' 47 49 31 3 + '3 
Barry White, 20th Century T 423 Isley Brothers. T -Neck KZ 32453 

(Columbia) 

WAR OF THE GODS 
Billy Paul. Philadelphia International 1 STREET LADY 

KZ 32409 (Columbia) Donald Byrd, United Artists BW LA 

140-F 

EUPHRATES RIVER 
Main Ingredient. RCA APLI 0335 49 53 3 BACK DOOR WOLF 

Nowlin' Wolf, Chess CH 50045 

(Chess /Janus) 
GRAHAM CENTRAL STATION 
Warner Bros. BS 2763 50 34 13 BACK FOR A TASTE OF 

YOUR LOVE 
WILD & PEACEFUL Syl Johnson. Hi XSHL 32081 

Kool 8 The Gang. De Lite DEP 2013 (London) 
(P.I.P.) 

51 46 11 IT'S ALL IN THE GAME 

CHECK IT OUT Tyrone Davis. Dakar DK 76909 

Tavares, Capitol ST 11258 (Brunswick) 

LET'S GET IT ON 52 56 29 MAIN STREET PEOPLE 

Marvin Gaye, Tamla T 
Four Tops, Dunhill DU 50144 

329 VI (Motown) 

53 52 9 UNBONDED 

HEAD TO THE SKY 
Chambers Brothers, Avco 11013 

Earth, Wind 8 Fire, 

Columbia KC 32194 54 58 3 WILLIE DYNAMITE/ 
SOUNDTRACK 

OUT HERE ON MY OWN 
MCA 393 

Lamont Dozier, ABC ABCX -804 
55 1 BEST OF THE MOMENTS 

Stang ST 1019 (All Platinum) 
KOOL JAll 
Kool 8 The Gang, De -lite DEP 4001 56 1 BLACKS AND BLUES 
(PIP.) 

Bobbi Humphrey. Blue Note BN LA 

142 -G (United Artists) 

MAKOSSA MAN 
Manu Dibango. Atlantic SD 7276 57 48 4 SOME SINGIN' 

Maxine Weldon, Monument KZ 32588 

MIGHTY LOVE (Columbia) 

The Spinnen. Atlantic SD 7296 

58 59 2 MEL & TIM 

BLACK & BLUE Sfax STS 5501 (Columbia) 

Harold Melvin 6 The Blue Notes, 

Philadelphia International KZ 32407 

(Columbia) 

59 51 6 SYLVERS II 
Pride PRD 0026 (MGM) 

HIS CALIFORNIA ALBUM 
Bobby Blue Bland. Dunhill 

60 54 .4 LOVE, TOGETHERNESS & 

DEVOTION 

DU 50163 (ABC) A&M SP 3602 
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C/W MEET WILL SHERMAN 

WILL SHERMAN 

"LOVE THE WAY I DO" 
Maingate Publ. /BMI DMI300A 

ON 

DEL -MAR RECORDS, INC. 
214/227 -4699 

Box 237 -Lancaster, TX 75146 

Still need distributors in some states 

DJ copy? Just write us 

Rodio-TV Programming 

FLO & EDDIE chat with guest star Alice Cooper as the music rolls on the duo's new comedy -rock spectacular over 
KROQ -AM -FM in Los Angeles. The show, produced by the radio station's program director Shadoe Stevens, is being 
readied for syndication. From left: Mark Parento of WABX -FM in Detroit, Mark (Flo) Volman, Bob Brown of Alive Man- 
agement, Alcce Cooper, Stevens, and Howard (Eddie) Kaylan. 
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Please rush my Top 1,000 Hits Of All Time 
, To: 

Name 

I Company Name 

s====rrstl 

II 
Address 

City State Zip 

I Please enclose $50.00 check with order form I (there is no billing availablelor this service). 
I SEND TO: Billboard Magazine, 9000 Sunset, Suite 4'i5 

Los Angeles, Ca 90069 Attn: Research Dept. 
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Continued from page 29 

Vox Jox 

ton. A lot of good people came by to 
see me and I really appreciated the 
company, but what I wanted to men- 
tion was the PAMS suite in the Holi- 
day Inn downtown. It sang in more 

a\ S than one. Bill Meeks, president 
'JI PAMS, and Bill Stewart, a pro- 
gramming god who now works for 
PAMS, had brought in the PAMS 
singers. Yep, the same ones on all of 
the jingles you hear anywhere in the 
world. They sang special jingles in 
the suite (Meeks had smuggled in a 

truckload of Coors, so listening was 
more than enjoyable). When they 
spotted a VIP in the audience, they 
fed his name into the live jingle (the 
music itself was on tape). Fantastic! 
There's only one mystery about the 
whole scene. I don't understand 
what Bob Bruton of PAMS meant in 
his comment to Bill Stewart: "With 
six, you get eggroll." Sonny Fox and 
Tom Krimsier (I know, I misspelled 
your name, Tom) were on hand 
while I was there. 

* * * 

Johnny Gilbert, who was doing 
the news traffic report, has just died 
in a plane crash and the general 
manager of KULF -AM, Houston, 
did a very tasteful tribute. After a lis- 
ten to KRTH -AM, changed to 
KILT -AM and heard Hudson and 
Harrigan doing a very excellent 
show. Also recall listening to John 
St. John in a good show.... Tommy 
Otis of KENR -AM, Houston, trans- 
ported a bunch of nuts, meaning me 
and Jay Blackburn and Loretta, to 
the airport as we left town. Bill Lewis 
went along for the ride. All of us 
agreed to chip in and pay for driving 
lessons for Otis, especially after that 
ride. Loretta, previously with 
KAFM -FM in Dallas is now doing 
the all -night show on the progressive 
station. there - KZEW -FM. 

Innervision in 
Deal With WB 

NEW YORK -Warner Bros. 
Records has concluded an agree- 
ment to distribute and merchandise 
Innervision II, a newly- formed Chi- 
cago soul label set to release its first 
single, by label group Windy City, 
this week. 

First record, "If By Chance," is on 
rush release, and marks a debut for 
the sextet. 

Tom Shanahan, with WEMP -AM in 
Milwaukee over 25 years, now as 
program director, is being roasted at 
a Rib & Roast Stag Testimonial 
lunch April 1 at the Mark Plaza Ho- 
tel by over 500 area radio and record 
people, including, on the dias, Paul 
Gallis, independent promo man, 
chairman; Bob Shanahan, Tom's 
brother co- chairman; Ted Moore, 
sports, WEMP -AM, Andy Spheeris, 
general manager, WEMP -AM, Gor- 
den Hinkley, WTMJ -AM, Mil- 
waukee; George Wilson, program 
director, Bartel Radio Chain: and 
Pete Stocke, president, Taylor Elec- 
tric, distrihutors. 

Singer Bevel 
Boosted by 
Jerry Butler 

Continued from page 30 

( "I did everything from moving 
cameras to directing them, to load- 
ing film chains ") created a song. 
"Sally B. White," which is making a 

strong bid for some position on the 
charts. 

"Sally B. White" is typical of most 
of Bevel's material. This song is 

about a young woman Bevel experi- 
enced who, as Stokely Carmichael 
once said: "... is a Negro with the 
potential of being black." Bevel's 
lyrics reveal her shortcomings. The 
creation reflects Bevel's sagacity as a 

blues -folk poet. 

Bevel's earliest preparation for his 
new career which was founded dur- 
ing his 3Ist year of life, began in Ita- 
bina, Mississippi as the 14th child in 
a family of 17. Being that far down 
the Bevel totem pole is reason, in- 
deed, to want to be heard. It might 
surely have contributed to the ur- 
gencies of Charles Bevel who admits 
"you know, I'm really a conversa- 
tionalist." 

At the very first public appear- 
ance for Bevel at the Ice House in 
Pasadena, California, audiences 
new to the blues singer (and he to an 
audience) were afforded the first 
nervous moments of his rap. This 
writer was a part of that audience, 
and part of the acceptance that was 
cordially given a deserving new art- 
ist who, before long, might easily 
rank with such postalaureates as 
Smokey Robinson, Stevie Wonder 
and Marvin Gaye. 

esteryear 
Hits 

TEN YEARS AGO 
April 4, 1964 

SINGLES 
1 CAN'T BUY ME LOVE 

Beatles (Capitol) 
2 TWIST ANO SHOUT 

Beatles (Tcllie) 
3 SHE LOVES YOU 

Beatles (Swan) 
4 I WANT TO HOLD YOUR HAND 

Beatles (Capitol) 
5 PLEASE PLEASE ME 

Beatles (Vee Jay) 

6 SUSPICION 

Terry Stafford (Crusader) 
7 HELLO, DOLLY! 

Louis Armstrong (Kapp) 
8 SHOOP SHOOP SONG 

Betty Everett (Vee lay) 
9 MY HEART BELONGS TO YOU 

Bobby Vinton (Epic) 
10 GLAD ALL OVER 

Dave Clark Five (Epic) 

TEN YEARS AGO 
April 4, 1964 

ALBUMS 
1 MEET THE BEATLES 

(Capitol) 
2 INTRODUCING THE BEATLES 

(Vee Jay) 

3 AL HIRT 

Honey In The Horn (RCA Victor) 
4 HELLO, DOLLY! /BROADWAY CAST 

(RCA Victor) 
5 BARBRA STREISAND /THE THIRD ALBUM 

(Columbia) 
6 PETER, PAUL & MARY 

In The Wind (Warner Bros.) 
7 NANCY WILSON 

Yesterday's Love Songs -Today's Blues 
(Capitol) 

8 BOBBY VINTON 
There! I've Said It Again (Epic) 

9 PETER, PAUL & MARY 

(Warner Bros.) 
10 HENRY MANCINI & HIS ORCHESTRA 

Charade (RCA Victor) 

FIVE YEARS AGO 
April 5, 1969 

SINGLES 
1 DIZZY 

Tommy Roe (ABC) 
2 AQUARIUS /LET THE SUNSHINE IN 

5th Dimension (Soul City) 
3 TIME OF THE SEASON 

Zombies (Date) 
4 YOU'VE MADE ME SO VERY HAPPY 

Blood, Sweat & Tears (Columbia) 
5 GALVESTON 

Glen Campbell (Capitol) 
6 RUN AWAY CHILD, RUNNING WILD 

Temptations (Gordy) 
7 ONLY THE STRONG SURVIVE 

Jerry Butler (Mercury) 
8 TRACES 

Classic IV tlmperial) 
9 MY WHOLE WORLD ENDED (The 

Moment You Left Me) 
David Ruffin (Motown) 

10 PROUD MARY 

Creedence Clearwater Revival (Fantasy) 

FIVE YEARS AGO 
April 5, 1969 

ALBUMS 
1 GLEN CAMPBELL 

Wichita Lineman (Capitol) 
2 BLOOD, SWEAT & TEARS 

(Columbia) 
3 IRON BUTTERFLY 

Ball (Atco) 
4 THE CREAM 

Goodbye (Ateo) 
5 IRON BUT1ERFLY 

ln- A- Gadda-Da -Vida (Atco) 
6 DONOVAN 

Greatest Hits (Epic) 
7 ASSOCIATION 

Greatest Hits (Warner Bros.) 
8 TEMPTATIONS 

Cloud Nine (Gordy) 
9 TOM JONES 

Help Yourself (Parrot) 
10 CREEDENCE CLEARWATER REVIVAL 

Bayou Country (Fantasy) 

When Answering Ads . . . 

Say You Saw It in Billboard 
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'CAN S O'Ci 
an international songwriting competition 

Prognosis:Promising 

A 
Billboard 
Spotlight 



`First 
GAmerican`Festival 
Offers'Promise 'For 

Imernationa1`Entrants 
$128,000 in cash ,prizes offered by its backer, 

Sterling Recreation Organization 

By Eliot Tiegel 
m International songwriting competition 

HE FIRST 
SONG FES- 
TIVAL EVER 
presented in 

the United States 
is being developed 
from the bottom 
up. Or as Larry 
Goldblatt, its 
founder, says, 

"There's no manual. We're writing it." 
The American Song Festival, sched- 

uled for the Labor Day weekend in 
Saratoga Springs, N.Y., thus becomes 
the latest entry into the international 
song festival field. Overall, there are 
some 82 festivals around the world, 
but the American seeks to become the 
most extensive offering the largest 
cash prizes, the largest number of 
competitors and operating with an 
open competition concept rather than 
by invitation only. 

34 

Jeff Greenwald operates a 
mag card typewriter which 
helps process applicants' 

information. 

Danny Klein mails out an ap- 
plication to an out -of -state in- 

terested songwriter. 

It wants to draw the top professional and 
amateur talent around the world and this 
year with the help of a professional staff of 
people who know how to promote, adminis- 
trate and sell the concept of a song festival, 
the American Song Festival looks like it will 
accomplish its goal. 

Only it's taken Goldblatt two attempts to 
see the light of day. The 33- year -old former 
personal manager of Blood, Sweat and Tears 
and David Clayton- Thomas, originally came 
up with the idea for an American song festival 
in 1972 after attending the Rio event at which 
Clayton- Thomas performed and won a cash 
prize. 

He was asked at that time by the Bra- 
zilians to offer suggestions on how the event 
could be improved. After typing out five 
pages, he realized he was writing an outline 
for a song festival -his own kind of song festi- 
val. 

Larry Goldblatt: he had an idea. And now he and his associates are taking 
care of business so that the song festival makes its mark. 

So when he got back to the States he began investigating putting on 
his own spectacular. He called three large outdoor facilities to inquire if 
they would be interested in having such an event. One, the Saratoga 
Springs, N.Y. Performing Arts Center (which has booked his acts be- 
fore), indicated strongly that they liked the idea. 

Goldblatt told the facility's administrator how much money he would 
need and what was involved and the people of the community re- 
sponded to the idea and raised the cash Goldblatt asked for. He also put 
in his own money toward the goal. 

"Then it took me the rest of the year to realize I couldn't do it," Gold - 

blatt admits. He started collecting a staff of friends to work on the proj- 
ect but he didn't have the business acumen. 

It was a trial run in which the "staff" had to figure out all the rules. 
Goldblatt was working out of New York at the time. He had a public rela- 
tions company place two advertisements announcing the festival in Bill- 
board and the Los Angeles Times and several thousand entries came in 
each with its $5.35 entry fee. 

There still wasn't enough to defray all the internal costs of putting 
the festival together, so eventually the event fizzled out, leaving Gold - 
blatt financially in debt, but still optimistic about the idea of there being 
a song festival for pros and amateurs in the United States. 

Once he realized how herculean a task it was to build a new event 
from the ground up, Goldblatt went with his wife to her hometown of 
Seattle where he hoped to interest the city in sponsoring the event. 

Fred Danz, president of the Sterling Recreation Organization, a firm 
in operation since 1906 which operates movie theaters, radio stations 
and bowling centers, is a member of the mayor's cultural committee 
and when he heard about the event, he became interested in the 
project. 

Danz sent the idea to his general executive and broadcast division 
chieftain, Mal Klein in Los Angles for his comments. Klein knew Gold - 

blatt through a project the two worked on involving a TV special of an 
Iron Curtain tour by BS &T. 

Klein and other executives of SRO did a complete analysis and eval- 
uation of the project, discussed it with associates in the entertainment 
field and decided it was a worthwhile venture. 

Klein and Goldblatt met in early September of 1973, with Goldblatt 
being offered a position with Sterling to work on the festival and help 
expand the company's activities in other entertainment areas. 

"The way we were mapping out the festival, it was all new and had 
never been done anyplace," Goldblatt says. International festivals, 
Goldblatt explains, are always sponsored by some governmental body. 
This festival would be privately sponsored. Festivals are never open to 
public participation; the sponsors usually invite only professionals. This 
festival would have an open competition for non -pros. 

Sterling saw the potential of an annual event with spinoff opportuni- 
ties like a television show, record album and magazine for songwriters. 

Whereas Goldblatt and several friends comprised the staff of the 
first song festival, today there is a complete staff of professionals work- 
ing on the program and the Sterling organization stands behind the 
event with its computers, business savvy and hard dollars. 

Five days after meeting with Klein, Goldblatt met with Sterling offi- 
cials in their Seattle corporate headquarters and the marraige was con- 
summated. 

Section Sponsored by the American Song Festival 

Under terms of the arrange- 
ment Sterling has dominant own- 
ership in the festival and has paid 
off certain debts incurred by Gold - 

blatt during his own efforts of the 
previous year. 

On October 1 of 1973 Sterling 
officially made the song festival a 

wholely -owned subsidiary. 
Why has Goldblatt persisted in 

building an American festival? "I 
wanted to personally feel like I was 
making a valid contribution to the 
music business," is his answer. "As 
a manager it was always frustrating 
representing someone else's crea- 
tivity." 

The song festival is organized 
on a strict business principal basis. 
Goldblatt, as founder and chairman 
of the board, is principally in charge 
of the creative decisions with regard 
to the artists and music industry re- 
lations. 

The format that he established 
in the first year has been amended 
somewhat, but the concept re- 
mains essentially the same. Klein, 
as president is the chief operating 
office and guides the organization 
in implementing Goldblatt's crea- 
tion. 

The festival is actually divided 
for operating purposes into three 
parts. The first is the marketing or 
the solicitation of entries; the sec- 
ond is the screening of entries and 
the third is the concert festival itself 
where the winning songs will be per- 
formed and finally judged. 

The marketing consists of ad- 
vertising and public relations to 
spread the story of the event em- 
ploying all media. Of particular ef- 
fectiveness have been the personal 
appearances of the festival's offi- 
cial spokesperson, Helen Reddy, 
and a nationwide tour by Goldblatt 
and Klein hitting radio, TV and 
newspapers in major cities as well 
as in Canada. 

Goldblatt also attended MIDEM 
to extend invitations to the inter- 
national music community to par- 
ticipate. 

In order to satisfy the growing, 
need for experienced marketing 
and production personnel, the fes- 
tival hired Milt Hoffman, a veteran 
broadcasting figure as production 
vice president. 

The processing of entries is a 
most sophisticated activity involv- 
ing accuracy, promptness and se- 
curity. Tad Danz, the business af- 
fairs vice president, established 
procedures and supervises this ac- 
tivity. 

Sterling has committed approxi- 
mately $1 million to the festival and 
looks to turn a profit in the second 
or third year. The principal sources 
of income are from entry fees and 
admissions to the concerts. Some 
ancillary income will eventually be 
generated from merchandising and 
licensing. But festival officials em- 
phasize this one point: they are not 
in the music publishing business. 

(Continued on page 50) 
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HE STERLING RECRE- 
ATIION ORGANIZA- 
TION, backer of the 
American Song Festi- 

val, is a strong and diversified 
West Coast leisure -time cor- 
poration in the fields of film 
exhibiting, radio broadcasting 
and bowling centers. 

The 70- year -old Seattle - 
based company has seen three generations of 
Danz family owner -management. SRO is headed 
by Fredric A. Danz, whose father John founded 
the chain with vaudeville houses in Seattle, Spo- 
kane and Portland. Fred's son Tad is filling a 

key post with the song festival, planning and 
overseeing the systems by which thousands of 
song entries are now being processed. 

Sterling 
Recreation 
organization: 
,o-`Ye'ar Companys`History 
gpansVaudeville,`Films'And Radio`Participation 

Sterling's accounting department in its Seattle headquarters has a warm, comfortable feeling. 

Sterling's corpo- 
rate home: modem 
all the way. 

Data processing: one of the contemporary tools of 
doing business (above); Fredric Danz, Sterling's 
president (left). 

Fredric A. Danz, 60, took over the helm of SRO 
after W.W. Il and has seen its holdings expand to 
60 film theaters, six AM radio outlets, two FM stations, 
six suburban bowling centers with attached bar - 
lounge- restaurant operations. 

An example of the way SRO has been quick to 
sense new public - demands for different forms of leisure- 

- time activity is its recent expansion into four showground 
operations. Showgrounds can be defined as private fenced -in 
outdoors areas which may be used for such attractions as 

the increasingly popular swap meets, for regional fairs or even 
rock concerts. 

SRO is housed in an ultra -modern new building at the 
Seattle suburb of Bellevue. A staff of 40 is based there. Total 

staff at all SRO companies is 17,100, with an additional 
200 added during the summer peak season. 

SRO is used to adapting to sweeping changes in the 
public's entertainment habits. The onslaught of tele- 

vision into the nation's movie -going habits was one of 
the main spurs to their more diversified stance 
today. When the nation's appetites for going bowl- 

ing peaked, SRO was able to consolidate its 
equipment into the four elaborate shopping 

mall entertainment centers it retains 
at strong profit now. 

SRO's big push into radio is no 
more than five years old. The com- 
pany's profits in this area have been 
building steadily, since SRO has 

made it a practice to buy stations 
which have been losing opera- 

The song festival's Wilshire Blvd. 
offices in Los Angeles. 

tions and then turn them around 
by agressive programming changes 
tailored to the needs of the market. 

SRO first made contact with Larry 
Goldblatt's plans for the American 
Song Festival through mutual civic 
business figures in Seattle, where 
Mrs. Goldblatt's family has long 
been active. 

"Sterling Recreation was at- 
tracted to this idea of showcasing 
America songwriters because al- 
though it has never been done be- 
fore in this country, such festivals 
have grown to be very successful 
throughout the world," says Fred 

Danz. 

"SRO can be described as an ex- 
panding recreation entertainment cor- 

poration, actively seeking promising new 
areas for investment, " Danz continues. "This 

company has developed a very strong corps of 
executives and I am proud to say that practically all 

of them developed through the ranks of SRO itself. So 
a deciding factor in our tie to the American Song Festi- 
val is that SRO has the management depth to insure 
a project of this scope is controlled on a professional 
business -like level. 

Danz pledges without any hedging that Sterling 
Recreation will stay with American Song Festival for as 
long as it takes to make it a total success. "I expect 
it to be an artistic success from the very first year," he 
says. "I'm not counting on earning back our entire 
investment in 1974. We realize an event like this gener- 
ally requires two or three years to establish itself. 

Our job is to make sure from the start that every 
detail of the festival is brought off properly with no 
compromise with quality accepted by us." 

Danz also praises the cooperation and enthusiasm 
of upstate New York's Saratoga Performing Arts Center 
management in supporting the festival and says he 
sees no reason why the event can't continue there 
indefinitely. 

Sterling Recreation is underwriting the entire $1 
million budget for the American Song Festival debut 
this Labor Day Weekend. 

All photos by Pierre Chanteau except those 
from the Saratoga Performing Arts Cen- 
ter; cover illustration, art direction Bernie 
Rollins; section editor Eliot Tiegel. 
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JVIa1'K1ein's'Viewoint 
The`Festival ̀ Is ̀ An`Image`Builder ̀ For Songwriting 

GAnd'An'Alternative lb Sonshark`Frustrations 

By Claude Hall 
OR THE FIRST TIME, 
songwriters in the 
United States have 
their own song festi- 
val and hope, at 
least, of reaping 

fame and fortune with their creative 
brainchilds. And the man who's helping 
to bring them that opportunity, veteran 
radio -TV broadcaster Malcolm C. Klein, 
who doubles in brass as president of the 
American Song Festival and triples in en- 
thusiasm and drive, can present three 
dynamic and essential purposes for a 

song competition: 
First, primarily because of the way 

the song competition is structured, it 
"provides the first legitimate method for 
both amateur and professional songwriters to get their mate- 
rial exposed to both the music industry and the world without 
risking both themselves and their songs to legal hassles. 

"Generally, if a songwriter who isn't known sends his ma- 
terial to a publisher unsolicited, it's returned unopened. To 
protect themselves against potential lawsuits, publishers pre- 
fer to avoid material that doesn't come through professional 
channels. The result is that new or undiscovered songwriters 
are often frustrated. They end up going to songsharks. On a 

recent trip coast -to- coast, I appeared on several radio and 
television programs and people would call up and say they 
had as much as $2,000 invested in songsharks. 

"The legitimate publisher spends money, not charges it, 
on a good song. 

"So, the first purpose of the American Song Festival is to 
provide an orderly and legitimate means for any songwriter to 
bring his songs to the attention of the music industry and the 
public. 

"Second, the festival will permit the music industry it- 
self to tap sources of new writers not reached before ... and 
provide them an orderly marketplace. The song festival will 

Mal Klein 

never do away with record producers 
having to hang out in the clubs and at 
concerts, but it can help funnel to pro- 
fessional channels a lot of new music not 
available otherwise. 

"Third, the song festival will pro- 
vide an honest competition where emi 
vent judges can select the best songs in 
various categories and reward those 
writers." 

He points out that the American 
Song Festival has budgeted $128,000 in 
rewards for songs -the largest in any 
songwriting competition. 

"Thus, the American Song Festival is 
actually intended as a tribute to the 
American songwriter ... without the song- 
writer we would have no music at all." 

And the American public is respondent with songwriters 
who're seeking means of bringing their songs to professional 
attention, he adds. "In my 25 years in broadcasting, one of 
the most frequently asked questions listeners would put to 
the station was: How can I get my song played on the radio ?" 

And he recalls that when he was on the Roy Leonard show 
on WGN -AM in Chicago talking about the festival, the station 
received 150 letters. That kind of impact convinced the sta- 
tion they should be the official song festival station in the mar- 
ket. Thus, Klein quickly added another station was added to 
his roster of song festival stations. 

Actually, the festival is being marketed in various man- 
ners. These include not only radio stations getting actively in- 
volved, but TV spots by artists such as Paul Williams and 
Helen Heddy, advertising in newspapers and magazines, tie - 
ins with national firms (Yamaha Pianos is not only providing a 

piano as one of the prizes for the finals, but is distributing 
posters and application forms to 1,000 music stores), and 
agents. Lou Lavinthal of ABC Records and Tape Sales, 
Seattle, is sending out posters about the festival and entry 
blanks to 1,500 record stores; Joel Friedman, who heads up 

distribution for the WEA Group of labels -Atlantic, Warner 
Bros., and Asylum /Elektra -is distributing the same kit to 
about 800 major retailers. The NEC is distributing 125,000 
applications to 700 college campuses along with posters and 
countercards. 

It's in Canada that agents are being used and Linda Sha- 
piro in Toronto is handling promotion and distribution of ap- 
plications and posters there, while Michel Goodwill is doing 
much the same thing in Montreal and even translating the ap- 
plication form into French for the local population. 

Klein himself is constantly on the phone while in his office 
and when he isn't in his office is more than likely winging his 
way to places as farflung as New Orleans or Atlanta for inter- 
views in the press or on TV or radio. 

The work has paid off, with approximately 100 stations. 
Among the stations who're signed as festival stations. 

"As you can see, they range from MOR formats to soul to 
country and even progressive," he says. 

It's the radio station that will, more than likely, become the 
prime exposure medium in the future for the song festival be- 
cause it's the natural music link with the public. 

"What we're really doing this year is laying the groundwork 
for next year's promotion on the festival," Klein says. "You 
see, one of the most important factors -and problems -in a 

song festival like this is creating and maintaining credibility. 
Because people have constantly been ripped off by song - 

sharks. So, one of our major problems has been getting the 
message out to the world that there is a song festival ... and 
then having to turn around and say: And we're legitimate.' " 

"Credibility is established by the people involved, the sys- 
tems employed and the strength of the financial and organi- 
zational backing. Our advisory board includes some of the 
most prestigeous leaders in the music industry. 

"Helen Reddy functions as our spokesperson. Jeff Wald, 
Helen's husband and manager, is extremely protective of her 
career. He examined all of the aspects of the organization and 
then gave his OK. Others have joined in including Loggins and 
Messina to do a concert as has Paul Williams. As other artists 
join in, the credibility and reliability of the festival in the eyes 
of the public grows. 

"We have the utmost in security systems to protect the 
songs submitted to the festival." He points out that everyone 
internally who listens to a song has to sign affidavits; that 
each cassette becomes a number and not a writer's name un- 
til the semi -finals. 

"There's no 100 percent safety in anything ... not in this 
day and age of Watergate . .. but we're doing everything hu- 
manly possible to keep this festival strictly up and up. We 
check everything with our attorney ... and without advisory 
board of music industry leaders." 

And the people are proving not only that the U.S. needs 
(Continued on page 48) 

Nilt`Hoffman's Involvement 
gelling TheTromotionanlessage Out 

To TheMan OnThe street 

By Bob Kirsch 
f we're going to have a 

successful American 
Song Festival, the first 
thing we're going to 
have to do is let people 
know that such a thing 

exists and tell them what it is. And this is 
no easy trick considering the U.S. has 
never had a song festival before." 

These words are both the opinion 
and the job of Milt Hoffman, vice presi- 
dent in charge of production for the first 
annual American Song Festival. 

"I see the areas of promotion as sev- 
eral- fold," says Hoffman, who appears 
to have mapped out a solid strategy plan 
which has worked every step of the way 
so far. "First, we have to let everyone 
know the festival os coming and at the same time let them 
know what it is. To those in the music business, the festival 
concept is nothing new. They have had them in San Remo, 
South America and Japan for years. But we've never had one 
here and the man on the street has to be educated. 

"So," Hoffman says, "we started by hiring the public rela- 
tions firm of Rogers, Cowan & Brenner and went the press 
route so everyone could read about the event. We felt that for 
credibility, we should tell who and what the festival is and for 
this we decided to sign spokespeople who are well known to 
the public to talk about the festival and appear there. 

Helen Reddy, Paul Williams and Wolfman Jack are three 
examples of whom we are talking about. Helen was the first, 
and she's been on the Carson, Griffin and Douglas TV shows 
as well as doing phone interviews and in- person appearances 
on radio shows. Paul Williams is doing the same. 

"While this has been going on," Hoffman continues, "we 
have been running ads in major papers such as the New York 
Times and L.A. Times, as well as the rock press, trade maga- 
zines, religious magazines, country music magazines, any 
print media that covers the categories of music involved." 

Milt Hoffman 

Hoffman points out that the ads are 
designed to show potential participants 
that there is a festival, to explain the 
rules and regulations of entering, to let 
the reader know that the festival is not a 

rip -off and to let everyone know every- 
thing in advance. 

The approach to the ad copy itself is 
interesting. The headline copy differs ac- 
cording to the type of reader the news- 
paper or magazine reaches. One head- 
line reads, "That song in your heart 
could put cash in your pocket," and goes 
on to state that $128,000 in cash prizes 
are waiting, offers a brief explanation of 
the festival, discusses the categories of 
songs, tells how winners are picked, ex- 
plains how to enter, explains that own- 

ership of a song is not relinquished upon entry and gives 
deadline dates. At the bottom of the ad is an entry coupon. All 
rules and regulations are covered. Another ad is headlined, 
"Fame and fortune can be yours for a song" and covers basic- 
ally the same information. 

Still another ad leaves out the references to money and 
fame and headlines with the simple, "Announcing America's 
first international songwriting competition." And another ad 
did not include an entry coupon, but added an address for 
writing for such a coupon. 

"Once we had the print ads set and some personalities 
signed," Hoffman continues, "we decided that radio expo- 
sure was a must for anything that had to do with music. So we 
sent out some 2,000 mailers and offered stations the oppor- 
tunity to become official American Song Festival Radio Sta- 
tions. We now have over 100 signed. 

How, in this day and age, did Hoffman convince a station 
to become an official American Song Festival Station without 
the incentive of making money? "There are other incentives," 
smiles Hoffman, who has obviously heard the question be- 
fore. "What we are doing is providing a station with a publicity 

38 Section Sponsored by the American Song Festival 

campaign which enables them to look for young songwriting 
talent in their own area. We also give them display cards to 
place in retail outlets in their listening area and the promo 
spots from major personalities. Further, if any of the 36 final- 
ists are from a station's area, we fly a representative to Sara- 
toga for the four days of the festival as our guests. If the over- 
all grand winner is from an area, we give the station a $5,000 
scholarship which they can donate to any college or university 
in their name. 

"We could have bought spots," Hoffman says, "but this 
was not what we were looking for. We were looking for stations 
who were really interested and wanted to get involved. And 
these stations will stay with us as the festival progresses. After 
the entry deadline, they will promote the festival itself and the 
artists who will appear. 

"We want to make this a year around activity. This whole 
campaign is not like traditional radio commercials. The sta- 
tions adopt the material to their formats as long as they stick 
with the basic content of the copy." 

Hoffman also used direct mail in his promotional blitz. "All 
of the major publishing organizations, such as ASCAP, BMI, 
SESAC and the Gospel Music Assn. were kind enough to help 
get applications to their members. We went to the National 
Entertainment Conference (NEC) and they agreed to send out 
125,000 applications on some 800 campuses. The Grand Ole 
Opry distributed 30,000 applications For us. 

"There has been one main theme running through all of 
our campaigning," says Hoffman. "That theme is, and it 
can't be emphasized enough, that you do not have to be a 
songwriter or a singer to enter. If you have an idea in your 
head, you can win. We will send you the cassette and you can 
hum, whistle or do anything else behind the lyric. Your entry 
will be judged on content. The production quality or the qual- 
ity of the singing or the musical background has no effect on 
the judging. We will arrange and conduct the winning entries. 
If an entrant can't think of a tune, we recommend that he 
take a public domain song and match his lyrics to that." 

The festival committee also felt that a TV special centering 
around the event was appropriate and Hoffman is happy with 
the choice of Pierre Cossette, a veteran of the Grammy 
Awards and several other specials as co- producer. "We will act 
in an advisory capacity to Pierre," Hoffman says, "but the 
show will be pretty much his baby. It will be a live telecast origi- 
nating from Saratoga on the final night. 

"Originally," says Hoffman, "we weren't sure if we should 
budget TV into our campaign. Then we did a test spot on KHJ- 
TV in L.A. with Paul Williams and the reaction was so great 
that we have decided to make a number of other spots. These 
are 60- second spots and we will buy spot markets rather than 
networks. For one thing, the cost is less. For another, we can 
reach exactly the audience we want to reach at a particular 
time." (Continued on page 48) 
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Sterl n i ,creation's 
4Top'Execujves: 
Lots Of ̀ Business savvy 

Song Festival foursome Milt Hoffman, Larry Goldblatt, Tad Danz and Mal Klein cover all business 
aspects for the event. 

GiViALCOLM C. KLEIN, a pioneer in broadcast 
management for 25 years, is general executive 
of Sterling Recreation Organization, director of 
Sterling Broadcasting and now president of 
The American Song Festival. 

Prior to joining Sterling in November of 1972, Klein was 
a management consultant to such clients as The Ford Foun- 
dation, Public Broadcasting Corporation, Corporation de 
Radio y Television Mexicana, and Sterling itself. 

Klein served as President of Filmways TV Presentations 
(Filmways, Inc.). Prior to that he was vice president of the Na- 

tional General Corp. and president of National General's tele- 
vision production and distribution companies as well as its 
record and music publishing subsidiaries. 

For eight and a half years he was vice president and gen- 
eral manager of the RKO- General TV station in Los Angeles, 
KHJ -TV. There he was responsible for the creation of many in- 
novative programming concepts including the famous Holly- 
wood Bowl Concerts and the public affairs "Tempo" shows, 
both of which earned him Emmy Awards. 

Klein also served as vice president and general manager of 
WNTA- AM- FM -TV, New York, the famous station responsible 

for the creation of such highly awarded programs as The 
Play of The Week," "Open End" with David Susskind and 
"The Mike Wallace Interviews." 

Klein started his broadcast career in Los Angeles in 1948 
at KLAC -TV (now KCOP) following his graduation from UCLA 
as a Bachelor of Science in Business Administration. For 
about five years he acted as sales manager for KABC -TV also 
Los Angeles. 

Among his creative accomplishments are a number of 
highly awarded TV specials including "The Marcel Marceau," 
the famed Hollywood Bowl concerts, and he created TV's first 
contemporary music concert, In Concert: Creedence Clear- 
water Revival." He was also Executive Producer on "Blood, 
Sweat and Tears: An Iron Curtain Odyssey." 

Larry Goldblatt has been involved in managing performers 
since he was 15 when he began booking a singer friend who 
was all of 16. At the University of Washington, Goldblatt 
presented a local, and then unknown, quartet of fraternity 
brothers called The Brothers Four. 

At 20, Goldblatt started his own advertising agency in Min- 
neapolis, specializing in clients with interests in the entertain- 
ment business. Concurrently, he produced public concerts 
with Count Basie and his band and the Limeliters. 

During 1961, Larry sold the agency and moved to Los An- 
geles. There he started a firm called National Talent Consult- 
ants, representing college concert attractions. He was elected 
to membership in the Conference of Personal Managers in 
1963 as the youngest member they had ever admitted. 

The following year, Larry began producing films. His first 
endeavor was "A Swingin' Summer," which starred actor Jim 
Stacy and introduced a new actress named Raquel Welch. The 
music for the film was provided by two new groups -The 
Righteous Brothers and Gary Lewis And The Playboys, both of 
which went on to successful recording careers. 

During this time, Goldblatt returned to the personal man- 
agement field. He introduced a group called the Yachtsmen to 
Paris, and returned to the United States with a group called 
Them, featuring lead singer Van Morrison, and the Bachelors, 
a highly successful British trio. He was also co -owner of two 
music publishing companies. 

From 1969 through 1972, he represented Blood, Sweat, & 
Tears, David Clayton- Thomas, Al Kooper, Miles Davis and Ed- 
ward Bear. Larry took Blood, Sweat and Tears on the first rock 
concert tour behind the Iron Curtain, including Rumania, Po- 
land and Yugoslavia. As a result of this successful tour, Gold - 
blatt is one of three private citizens to have been cited by the 
U.S. Department of State for "making a significant contribu- 
tion to international communications through the arts." 

Milt Hoffman's name has -come across home television 
screens with regularity since 1953. His career up until he as- 
sociated with the song festival has been in broadcasting. 

(Continued on page 48) 

TadlJanz]s Iesonsibi1itf 
TPrecisiorl`And ThoroughnessAre ̀ Built`Into 

T he`Festivals`Processing`Department 

By Nat Freedland 

Gr,, HE PRECISION AND THOR- 
OUGHNESS with which the 
American Song Festival 
management is pursuing 

every element of preparation for its La- 
bor Day 1974 debut may be seen in the 
painstaking precautions being taken 
to insure the most balanced and se- 
cure method of judging thousands of 
song entries. 

In charge of this aspect of the festi- 
val is Tad Danz, son of Sterling Recrea- 
tion Organization owner Fredrick A. 
Danz whose company is backing the $1 
million event. 

Tad has previously been active in 
booking films for SRO's 60 theaters in 
the Pacific Northwest. "I'm not one of 
the music experts on the song festival 
staff," says Tad. "My background is in 
systems planning and merchandising. 
What my team is doing isn't the actual 
judging, but the storing and safe- 
guarding of the song cassette entries." 

The best way to make clear the process of how songs are to 
be processed and judged is by following the progress of a pro- 
totype entry as it arrives at festival headquarters in the im- 
maculate new Wells Fargo highrise building on Los Angeles' 
Wilshire Blvd. 

If the entrant has not enclosed an official application fee 
of $10.85 he is sent an entry blank which more fully explains 
the rules of the festival. The prospective entrant may have 
heard about the festival via word of mouth, on the growing 
spread of TV spots and radio commercials, print ads or record 
store counter displays, or have seen a media publicity inter- 
view by a festival spokesman. 

At any rate, the same day the entry fee arrives, the festival 
mail office sends out a full entry kit. "We never expect to be 

Tad Danz, Ms. Wendy Pedersen, left, 
the processing department supervisor 
and her assistant Ms. Beryl Peterson, 
check a computer printout. 

40 

more than a day behind in replying 
to the entries," promises Danz. 

This entry kit consists of: an official 
Capitol Industries cassette with mail- 
ing box, step -by -step instruction sheet 
for preparing entry song, an extremely 
informative "Songwriter's Hand- 
book," extra entry blanks for addi- 
tional songs and an individually num- 
bered final entry form which is the key 
to the entire process. 

From the time the cassette returns 
to the office until the 36 semifinalist 
winners are chosen, each entry will be 
known only by its number. 

The number is assigned with the 
mailing of the kit, at which time a 

seven -part label- and -filing form with 
both the address and digits of each en- 
trant is prepared. This form includes a 

sticker which attaches the number to 
the cassette. 

Filing of the form alphabetically by 
last name enables the festival to 

promptly check mailing dates in reply to any queries about 
missing kits or other problems. 

Incidentally, because the post office has recently begun 
X- raying much mail as a standard precaution since the arrival 
of several deadly letter bombs at embassies in Washington 
D.C., all festival kit envelopes and cassette boxes are marked 
"Recording Tape: Do Not X- Ray." This precaution is neces- 
sary because the sound on a magnetic tape can be destroyed 
by X -ray. 

Because of the volume of entries already pouring in, kits 
are assembled and posted by a large bonded independent 
mailing service in Los Angeles. Festival headquarters only pre- 
pares the seven -part address form. 

Cassettes and entry forms come back to headquarters of 

the festival. Numbered cassettes are filed according to the 
category in which they have been entered. Potential crossover 
songs may be judged in several different categories with pay- 
ment of $6.25 for each additional category. 

Then promptly the cassettes are taken to a locked security 
storeroom in a bonded warehouse whose location is known to 
the fewest possible festival staffers. "Our need is to assure 
each contestant of the fairest possible song judging and also 
to ensure that there is absolutely no possibility of a cassette 
being lost or the song plagiarized," says Tad Danz. 

The cassettes will be moved from the security storeroom 
only under guard to be taken to security listening rooms, then 
returned as soon as evaluation has been made. Only after the 

Processing department workers handle the input of entrants 
on a daily basis. 

36 semifinalist cassettes have been chosen will festival staf- 
fers find the numbers in the file and disclose the names and 
addresses of the winners. 

Now we get to the actual preliminary judging itself. Super- 
vising the screening of all entries will be Norma Weiser, presi- 
dent of Chappel Music, long- established publishing firm. Wei - 
ser's firm will hire and assign listeners, with assistance from 
other publishing giants. 

The screeners themselves will be music professionals such 
as record a &r men or publishing professional managers. This 
is different from the big -name panel of judges actually 
present at the Labor Day finals. 

Physically the preliminary screening auditions will prob- 
ably take place in hotel suites rented for this purpose. Listen- 
ing will be scheduled so that regular job schedule will not pre- 
vent the festival from obtaining services of top -flight working 
professionals. (Continued on page 48) 
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an international songwriting competition 

"It is about time something was done to 

find young songwriters in this country. 
We believe the American Song Festival 

will give a chance to anybody who- 

. 

ever thought they could write a song; 
that is why we will be there." 

"America is the only major country that does not 
have a festival and it is time that we get involved. Also 

it sounds like it is going to be one hell of a party." 

"I get over 200 phone calls and letters a day from 
people saying I have written a song what can 

I do with it? The American Song Festival is the 

place where their song can be heard. The Wolfman 
is happy to be howling at the Festival." 
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an international songwriting competition 

HELEN REDDY 
"Months ago I became the official spokesperson for the 

First Annual American Song Festival because I firmly 
believe it will serve the cause of musical enrichment. 
Along with my husband, Jeff Wald, we feel America 

has long needed a songwriting contest of its all - 

encompassing nature, with both amateur and profes- 
sional divisions. In the crowded, highly competitive 

field of music unknown and unheard talent abounds. 
Now that talent has open opportunity to achieve the 

recognition it deserves. 
I'm personally aware of what such an avenue to 

cherished goals can mean. It was victory over 1,358 
rivals in a vocal contest in my native Australia that 

enabled me to realize a dream of introducing my sing- 
ing style to the United States, the world's music capital. 

The American Song Festival gives aspiring songwriters 
a splendid chance to be as lucky as I." 

RAYCHARLES 
"Congratulations." "We are proud to be among the first artists to be 

recognized by the American Song Festival and want to 

encourage new and talented young people by 
our appearance. Sure as hell beats telephone calls 

from Houston at two o'clock in the morning." 
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TV producer Pierre Cossette: from 
the Grammys to the song festival. 

cc 
HE TELEVISION 
SPECIAL center- 
ing around the 
American Song 
Festival is a 

means through 
which the mass audience can be given 
a feeling that music is a part of their 
lives and not the exclusive property of 
the hardcore record buyer." 

This is the feeling of Pierre Cos- 
sette, who will co- produce a 60 or 90- 
minute special on the first annual 
American Song Festival, set tor Sept. 2. 

Cossette, who has handled produc- 
tion chores on the Grammy Awards for 
a number of years, is no stranger to the 
combination of music and television. 

Yet he feels strongly that there is far too little music on TV to- 
day, and that the music which is available is seen through al- 
most a tunnel vision attitude. 

"I'm not 100 percent sure of the format of the show itself 
yet," says Cossette, who has just finished another Grammy spe 
cial as well as several other time -consuming projects. "But I know 

the format of the festival and I have some definite ideas of what 
would like to do and what I think needs to be done. 

"I would like to put together a narrative, musical documentary,' 
he continues. "What we have to do is explain to and remind the TV au 

dience of the power of the music industry because there is very little rela- 
tionship between music and the powerful TV medium. Television really pays 

attention to the recording industry except for a little lip service skirting the 
edges, such as late night rock shows, a special once in a while and an awards show 

a few times a year. But generally, the power of the recording medium has never come 
through the medium of TV." 

To Cossette, music and the recording industry have been the prime artistic forces 
over the past 50 years. "Take an example," he says. "Elvis Presley, all by himself, 
through the recording industry, had every kid in the world wearing jeans 20 years 
ago. Following Presley, the Beatles came along and started the long hair style. 

"When you have this kind of powerful entertainment medium going," he contin- 
ues, "and it doesn't relate to another one like television, there's something wrong. 
So, I want to start blending the two and spell out in the song festival what music has 
done to move the world. I want to show people that music shouldn't be taken for 
granted and that every kind of music is available for every kind of person." 

Cossette believes there is still an attitude in many quarters that music is only for 
young people and habitual record buyers. "This is wrong," he says, "but there are 
reasons for this. One is that the only really pure music shows on television today are 
aimed at the young market and the record buyer. They are not prime time and you 
have to be a real fan to stay up late enough to see them. Somebody like a Dick Clark 
has done as much as anyone to get music into prime time and he's done a good job. 
But I'm sure he has not had the chance to do all that he wants. 

"The major reason for the mass reaction to music," Cossette says, "is that when 
the rock sound came in it was much more of a feeling than a song. The average man 

in the street got turned off because he couldn't hum every 
single tune as he could in the days of the old Hit Parade. But," 
he continues, "in the past few years things have softened up 
as far as popular music is concerned. You have the milder 
country influence as well as artists like Helen Reddy, Paul Wil- 
liams (both performers for the festival special), Mac Davis, the 
Carpenters, Bette Midler, Stevie Wonder and many others. 
And there are a lot of great songs. Wonder's 'Sunshine of My 
Life' may be classified as soul but this is a song that everyone 
has done and one that I'm sure will be a standard. 

"So," Cossette adds, "the American Song Festival is a 
method through which the broad mass audience can be 
brought into a feeling that they belong and that music is no 
longer for a limited group. And by marrying TV with a musical 
festival, everyone can see this fact. For one thing, the special 
is aimed at the man in the street, not a- a specific demo- 
graphic group. And the festival people are drawing from the 
man on the street to get their material. The special should 
show people where music is today, in a number of categories, 
and should also show how easily all kinds of music and TV can 
mix." 

Cossette says that on the show itself there will be taped 
highlights of the final three days leading up to the night the 
winners are decided, showing songs being performed as well 
as interviews with some of the writers. The final night -when 
the judging for the winners takes place -will be live and fea- 
ture the prize -winning songs. 

"The terrific thing," Cossette adds, "is that virtually every 
type of music will be heard with virtually every kind of per- 
former singing. The average guy has no idea who Deep Purple 
or Emerson, Lake & Palmer are. They may have heard of the 
Rolling Stones, but I'm sure they don't know their hits. I think 
this is terrible, because without exception, I would say that ev- 
ery top artist or every member of any top group has some very 
special talent going for him. 

"Television has never put a rock group on as anything but 
a rock group. They never tell anything about the guy and 
never help the audience realize that they are watching very tal- 
ented individuals. I don't want just performers on the special. 
I want a story going under it so it will all become more mean- 
ingful." 

A major plus for the festival and the special, Cossette em- 
phasizes, is that the average person can feel that it could be 
his or her song that a famous star is performing. "Everybody 
is a songwriter," he says, "and everyone has written a song, 
be it in the shower or the car or anywhere else. And the great 
thing is that anyone can write a song. 

"Not everyone can write an opera or a book or a play, but 
anyone who can think up words or hum a tune can write a 
song. It may not be a great song, but it's a song. At least, ev- 
eryone has the feeling they can write a song. 

(Continued on page 48) 

`IopArtists Seto`Perform 36 emi-'Fina1ist$ongs 

Thousands flock to Saratoga for classical music. The hope is the same for pop songs. 

Section Sponsored by the American Song Festival 
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A modern look adds strength to the Perform- 
ing Arts Center building. 

GI,HIRTY -SIX SONGS will comprise the semi- 
finalists for the Labor Day weekend competi- 
tion. Eighteen will come from the amateur 
ranks, 18 from professionals. 

Three songs from each of the six major 
categories will be chosen. These 36 songs will 

be presented by top artists during the first three nights. One 
artist will perform the three songs that are competing in each 
category. 

A 12- member jury of eminent music industry figures will 
select the best song from each category. At each of the first 
three nights concerts, two categories from both amateur and 
professional division will be presented, producing four win- 
ning songs each night. 

On the final night, the 12 category winners will be 
presented and the best amateur and best professional songs 
will be selected. 

Finally, the best song of the festival will be selected and its 
creator will be awarded the grand prize, $25,000 plus a Yam- 
aha concert grand piano. 

Overall $128,000 in prize money is being offered. 
The 36 semifinalists each receive $500 and a trip to the 

festival. The category winners each receive an additional 
$ 500. 

In addition to the presentation of competing songs, each 
night will feature a headline concert attraction performing 
music that made that performer famous. 

Each night will be hosted by a top music personality. On 
(Continued on page 48) 
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8ara to g aPer f ormin g 'Ar t s ten t er 'Festival Si te : 
"A. ̀ Luxurious summer ̀ Home`For ̀ Ballet, Symphony 

QrHE SARATOGA PERFORMING ARTS CEN- 
TER, home of the first annual American Song 
Festival, was officially opened July 9, 1966 
and since then, has made a name for itself as 
an outstanding venue for the presentation of 
musical events. 

But the history of the Center actually began three years 
prior. In 1963, the press reported that the New York Philhar- 
monic was looking for a summer home in Stowe, Vermont. A 
group of people, knowing of the natural amphitheater in the 
Saratoga Spa State Park and wanting the orchestra to stay in 
New York State, initiated the idea for the center. As it turned 
out, the New York Philharmonic decided to stay in New York 
City. But the wheels were already set in motion. The New York 
City Ballet immediately wanted to make Saratoga its summer 
home and soon after The Philadelphia Orchestra agreed. 

Ground was broken for the amphitheater on June 30, 
1964 by Gov. Nelson A. Rockefeller. The site was cleared dur- 
ing the ensuing summer months. So were parking areas - 
large enough to accommodate 5,000 cars. Construction of the 
amphitheater was initiated in October, 1964. The Center was 
dedicated by the governor on Conservation Day, June 16, 
1966 and then on July 9 came the opening performance with 
"A Midsummer Night's Dream" danced by the New York City 
Ballet. 

In August came The Philadelphia Orchestra who, on the 
very first night of their inaugural season, performed the over- 
ture The Consecration of the House." The City Center Acting 
Company which performs in the Spa Summer Theater be- 
came a part of the Saratoga Festival with its first appearance 
on July 3, 1972 -then under its old name of the Juilliard Act- 
ing Company. 

The Saratoga Performing Arts Center has since become 
the Company's summer home, as is also true of the New York 
City Ballet and The Philadelphia Orchestra. The film festival 
was incorporated as part of the Festival in 1968. Both classic 
and contemporary films are shown at the Filene Hall on the 
Skidmore College campus. 

The Saratoga Performing Arts Center, an autonomous 
non -profit organization with the State of New York as its land- 
lord, is situated on 150,000 square feet within the 1,500 acre 
Saratoga Spa State Park. Albany, Schenectady, Troy, and 

'3/lal`Klein 
Continued from page 38 

such a song competition but that they trust this festival's 
management. From one test series of nine TV spots on KHJ - 

TV in Los Angeles on one weekend, the festival drew more 
than 725 responses by mail and phone. On one recent Thurs- 
day entries were up 50 percent over the previous Thursday. 
They're coming in from everywhere. On February 22, for ex- 
ample, the festival drew entries at the rate of 107 from Cali- 
fornia along and entries from nearly every state in the nation, 
plus Spain, England, Colombia and Ireland. In Hawaii, the fa- 
mous air personality Hal (Aku) Lewis is the official spokesman 
and entries are coming in from there. 

"Wolfman Jack and Don Imus of WNBC -AM, New York, 
are also official spokesmen. Sammy Cahn, president of the 
Songwriters Hall of Fame and Al Kasha, winner of last year's 
Academy Award also speak regularly on behalf of the festival. 

We have something very worthwhile to offer -the oppor- 
tunity for people to let their music be heard. And a potential 
start on a lucrative career in the music business." 

TV Show 
Continued from page 46 

"On this special," he continues, "I want to show that the 
record industry is interested in the average guy, through the 
use of star names singing the entries. And I want to show the 
importance of the record industry. Using this format over the 
next five years, I want to help to bring the record industry and 
the TV industry much closer together. Let's have the stars 
talking to the participants as well as singing their material. 
Let's get the audience to know the writers as well as the sing- 
ers. And let's give the recording star the same kind of rapport 
with a mass audience that a Gary Moore or an Arthur Godfrey 
had 15 years ago or that a Johnny Carson or a Mery Griffin has 
today." 

The fact that the song is back as a song has been a major 
help, Cossette feels, with lyric and good melody being more 
important than ever. 

But he sums up what he would really like to achieve with 
the special with a specific example. "The Partridge Family 
characters had a musical relationship with the mass TV au- 
dience," he says, "but for the most part, these were actors 
put into a musical role by television. I want to do just the oppo- 
site. I want to take record stars and make them television 
stars as well." 
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Glens Falls are approximately 30 minutes from the Saratoga 
Spa. The combination of the Thruway and the Northway 
brings approximately 25 million people within comfortable 
and scenic driving radius. 

The amphitheater, with its shape and color those of na- 
ture, was designed by Vollmer Associates of New York City and 
built in 410 days. The Saratoga Performing Arts Center with 
complete ballet and concert facilities was completed for less 
than $500 per seat as compared to equivalent winter facilities 
costing at least $7,000 per seat. Including site development 
and construction, the overall cost of the Center- raised 
mainly by contributions -was approximately $4 million. The 
amphitheater seats 5,103 and the sloping lawn, which forms 
its outdoor mezzanine, has accommodated as many as 
30,000. 

The stage was specifically designed for the New York City 

Ballet. It floats freely by special construction techniques. This 
main stage is 100' x 60' and above it hang 104 set lines to 
hold scenery and backdrops. Backstage, there are rehearsal 
rooms -one is the same area as the main stage so that the 
dancers' steps do not have to be altered for the actual per- 
formance, and a second room of half the main stage size. 

Also backstage are the wardrobe and dressing rooms, lo- 
cated in easy proximity of the stage. Star dressing rooms, lo- 
cated next to the Greer' Room, are used by orchestra conduc- 
tors, New York City Ballet directors and special event 
performers. The Green Room is the official reception room of 
the amphitheater, where The Philadelphia Orchestra's 
Maestro Eugene Ormandy has a tradition of meeting guests 
after performances. Performers often relax in this room be- 
fore and after performances and Saratoga Festival executive 
meetings are also held there. 

Under a warm summer sky, music lovers gather on the lawn of the Performing Arts 
Center (above). E. Craig Hankerson (right), the facility's general manager, keeps at- 
tuned to all the arts. 

sterling 'Execs 
Continued from page 40 

This career begins in 1957 with a staff producer- director's 
post with the CBS Radio Network. From 1953 until 1956 he 
was the producer of the daytime "Tennessee Ernie Ford" 
show on NBC -TV. 

From 1957 -58 he returned to radio as a staff producer 
with CBS, but was back in TV with the "Ernie Kovacs Show" 
on ABC from 1959 -1961. From 1961 until 1964 he produced 
the "Steve Allen Show" which was syndicated by West- 
inghouse from a small studio adjacent to the Hollywood 
Ranch Market. 

Hoffman then left syndicated entertainment TV to go with 
Universal as director of tape development, a post he held for 
two years and then joined RKO General's KHJ -TV as executive 
producer. 

While with KHJ -TV (channel 9) he developed the "Tempo" 
show which eventually won an Emmy. Leaving RKO General in 
1969 he joined National General Corp. as vice president in 
charge of TV production, a post he held for two years. Then in 
1971 he joined Filmways TV where he was executive producer 
for its special of the month series. 

In that post one year, Hoffman left to form his own TV pro- 
duction company, People Production. 

Hoffman joined the American Song Festival organization 
in 1973. 

Tad Danz, the song festival's business affairs vice presi- 
dent, knows how to apply his MBA from Columbia to the field 
of preparing a new musical extravaganza. 

He's in charge of preparing the processing system for en- 
suring that all song entries are protected, logged and listened 
to in a totally professional manner. 

` ad`Danz 
Continued from page 40 

Most of the screening will be done in Los Angeles, but New 
York and Nashville will also have screening panels set up. 
Screening begins at entry deadline of June 3 and will be fin- 
ished as close as possible to July 15 so work on orchestrations 
can begin. 

A predetermined percentage of the best songs at each ses- 
sion will go on for further screening. It is only the song being 
judged, not the musical performance on the audition cas- 
sette. 

Thus the American Song Festival has taken all possible 
steps to give the would -be songwriter the best breaks and ut- 
most safeguards for becoming a big prizewinner. 

Section Sponsored by the American Song Festival 

'3/lilt`Hoffman 
Continued from page 38 

Perhaps the most sensitive spot of the entire promotion 
was overcoming any ill will that may have been generated by 
the failure of the festival to come off last year after a great 
deal of publicity. Hoffman is the first one to admit that this 
was a problem, but in a methodical yet sincere way, he has 
apparently overcome what might have been a major disadvan- 
tage. 

"We did have some problems because the festival didn't 
materialize last year," Hoffman says, "but most of these have 
been solved. 

"All the people who had entered last year were contacted 
and offered the option of remaining in the festival or having 
their money refunded. To our pleasure, the majority decided 
to remain contestants. 

"A few newspapers were a bit wary of taking ads after the 
failure last year, but once they found out that Sterling was a 

major part of the operation and that we had already posted 
the $128,000 prize money in a bank, that problem was 
solved. We also had the advisory board list to show them, 
which consists of a number of industry leaders and we found 
quite a turnaround in attitude. 

"There are other things that have helped, too," Hoffman 
adds. "For one thing, we are making it very clear that we are 
not a publishing organization and that each person who en- 
ters retains the rights to their song. For another, the kit that 
we send to the entrants is very comprehensive, including a 

songwriter's handbook written in layman's terms and de- 
scribes copyright law, and how a publisher operates." 

Hoffman is convinced the festival will work, and he feels 
the human interest aspect of it is as important as anything 
else. "Imagine having Helen Reddy or another superstar sing 
your song to a national TV audience," he says. "We're selling 
fun, credibility, money and the opportunity to enter the music 
business. 

lop ̀Artists 
Continued from page 40 

the final night all performers will appear on a TV special. A 

special LP will also be taped of performances from this eve- 
ning. 

Mike Post, the festival's music director, will select the or- 
chestra for the competition. He'll coordinate the arrange- 
ments with the guest artists and eventually produce whatever 
LP comes out of the competition. Post's credit's include a 

Grammy for "Classical Gas" by Mason Williams. 
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Lakeport, Ca. KBLC MOR Oxford, N. C. WCBQ Top 40 
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San Jose, Ca. KSJO-FM Progressive Portland, Oregon KWJJ Western 
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Greeley, Colo. KYOU Country Western Greensburg WHJB MOR -Top 40 
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Atlanta, Georgia WZGC-FM Rock Memphis, Tenn. KWAM-FM C &W 
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Boston, Mass. WMEX Top 40 Moses Lake, Wash. KSEM Popular 
Worcester, Mass. WTAG MOR -Cont. Tri -Cities, Wash. KALE Top 40 
Petoskey, Mich. WJML-AM/FM MOR -Cont. Mt. Vernon, Wash. KAPS Country 
Detroit, Mich. WABX Progressive Spokane, Wash. KHQ-AM/FM Contemporary 
Detroit, Mich. WJLB Bellingham, Wash. KBFW Country 
Kearney, Neb. KGFW MOR /CW Seattle, Wash. KTW Talk 
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Pompton Lakes, N.J. WKER MOR Bluefield, W. Va. WHIS MOR 
Rochester, Minn. 
Cape Girardeau, Mo. 
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KGMO-AM/FM 

Country 
Rock 

Appleton, Wisc. WHBY Easy List. 
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`First`Festival 
Continued from page 34 

After Sterling entered the picture, its first step was to 
mend fences after the first attempt failed. 

Each previous entrant received a letter from Goldblatt and 
Sterling explaining that the competition was open again and 
giving them an opportunity to leave their song in at the old 
registration price plus being able to enter any new song at 
that $5.30 price until December 31. Or they could withdraw 
and receive a refund. 

Several hundred wanted their money returned, and some 
of them have since re- entered their songs at the new entry fee 
cost of $10.85. 

To make the event an international event, the festival is 
associating with publications and concert promoters in Eng- 
land, Canada, Australia, France, Greece and Holland. They 
are supposed to promote the event and some will receive en- 
tries which will be passed onto the processing office in Los An- 
geles. 

The festival is looking for songs in these categories: rock, 
rhythm and blues, pop, country, folk, jazz and gospel. 

Goldblatt has lined up an advisory board of music industry 
professionals who are supposed to provide expertise when 
questions arise. Chappel executive Norman Weiser heads a 

screening committee of 120 persons from top publishing 
firms. 

Ultimately there are 36 semi -finalists (three from each 
professional and amateur category). These will then be 
judged at the festival by a 12- member panel including Duke 
Ellington, Jerry Wexler, Leonard Feather, and Bill Lowry. 

The categories were developed so that songs of different 
moods would not be competing against each other. 

Goldblatt sees all the international festivals as being "per- 
formers' contests." Whoever does the best job of singing the 
song often wins a prize, he claims. The American Song Festi- 
val is designed to be a song competition. 

Twelve top recording artists will each perform three com- 
petitive songs during the three semi -final nights. On the final 
night the 12 winning songs will be performed by the same 12 
artists and the best amateur and best professional song will 
'be selected by the judges. In addition, on each night, a top art- 
ist will perform a full concert during the second half. A TV spe- 
cial is being prepared of this final evening. 

"A song should be judged by how it can be done by a per- 
former," Goldlbatt says. Each performer will have his own ar- 
ranger do his charts. Mike Post, the brilliant Los Angeles 
based producer, is the festival's music director and will con- 
duct the festival orchestra. 

The song festival is not touching any of the copyrights 

Songwriter's ̀ Handbook ̀ Probes Music ̀ Business 
"Never send money to a publisher who guarantees to pub- 

lish your song." This is but one of the cautions to songwriters 
described in the informative "Songwriter's Handbook" which 
is given to every entrant in the American Song Festival. 

This book contains authoritative information on the laws 
of copyrights, the role of a publisher, the functions of the per- 
forming rights societies, the importance,of independent pro- 
ducers, a list of references that will help the songwriter find 
his way through the complexities of the music business. 

In short, "The Songwriter's Handbook" contains every- 
thing a songwriter should know before he attempts to enter 
the music business. 

The handbook presents information in simple layman's 
language and is principally designed for the amateur song- 
writer. 

The handbook was prepared by Cristina Fisher Goldblatt 
who researched the material for two years, not only studying 
existing reference material and the copyright act, but also 
conducting numerous interviews with association heads, 
writers, producers, publishers and record company execu- 
tives. 

The Song Festival is not a music -publishing organization, 
though it does intend to publish a series of booklets and 
magazines that will contain valuable information and tips to 
the songwriter. 

In "The Songwriter's Handbook" it is indicated that the 
most important contact that a songwriter has is with his pub- 
lisher. The book describes the ways in which legitimate pub- 
lishers can be contacted by new songwriters and what the 

which become available as a result of the competition, Gold - 

blatt points out. So that each writer is free to negotiate any 
deals without feeling any pressure from the sponsoring or- 
ganization. 

Professional writers don't have to enter their songs on a 

cassette as do the amateurs. They can submit a disk or open 
reel tape. But amateur writers will send in their tunes on the 
blank cassette which comes with each entry kit. 

The festival's talent budget is $150,000. The festival's 
major concern is to prove it's for real. It's the one key question 
that keeps its executives active and enthusiastic about the fu- 
ture. The Sterling organization believes it is endowing the fes- 
tival with all its professional experience to guarantee it's being 
for real this first year. 

But the real key as Sterling sees it, is in the quality of the 
songs that will emerge. Outstanding songs will guarantee the 
festival of a bright future. 

relationship of the songwriter and his publisher should be. 
The book describes a number of alternative routes that the 
songwriter can follow in trying to market his songs. 

Though future plans call for the book to be published and 
marketed on an open basis, the only way that a person may 
obtain the book this year is by making application to the Song 
Festival. 

Yamaha Key Supporter 
Yamaha, longtime underwriter of the famous World Sang 

Festival in Tokyo, has joined forces with The American Song 
Festival to promote the first international songwriting compe- 
tition to be held in the United States. 

The grand prize winner in the American Song Festival will 
receive a beautiful Yamaha grand piano in addition to the 
prize money. 

More than 1,000 Yamaha music dealers throughout the 
United States will display American Song Festival counter 
cards with applications to the Festival. Yamaha conducts two 
amateur song competitions in Japan each year as well as the 
World Song Festival. 

In making this announcement, Kazumi Ujihara, general 
manager of Yamaha's learning exploration division here in 
the United States, says, "Song Festivals are so valuable in 
stimulating creative activities throughout the world and have 
become so important in the cultural life of the countries that 
hold song festivals that Yamaha is delighted to participate in 
the first annual American Song Festival." 

Kate McLaughry, a song festival executive secretary observes 
Larry Goldblatt and Tad Danz in a strategy session. 

Congratulations 
We Congratulate and much 

Sterling Recreation Organization 
for its sponsorship of 

success to 

The American Song Festival 
and welcome our association 

with a talent hunt 
certain to enrich U.S. music 

The American 

to v 
Song Festival 
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250 North Conon Drive, Beverly HiIIs,Colifornio 90210 
Telephone: (213) 275 -4501 

Scott & Scott, Inc. 
Printers and Lithographers 

50 Section Sponsored by the American Song Festival APRIL 6, 1974, BILLBOARD 



We got the good word out. 
Now the good music's coming in. 

We're proud to have helped make the 
American Song Festival the success it is. 

STERN, WALTERS & SIMMONS, INC. ADVERTISING 8383 WILSHIRE BOULEVARD / BEVERLY HILLS, CALIFORNIA 90211 / (213) 655 -1100 CHICAGO / BEVERLY HILLS FORT LAUDERDALE 



The Saratoga Performing Arts Center 
is proud to play host to 

The American Song Festival. 
They are a welcome addition 

to our other resident companies: 

NEW YORK CITY BALLET 
THE PHILADELPHIA ORCHESTRA 
THE CITY CENTER ACTING COMPANY 

We are also proud hosts 
to other prestigious '74 festivals: 

THE FESTIVAL OF PRAISE '74 
UPSTATE JAZZ FESTIVAL 
NEW YORK STATE COUNTRY & WESTERN MUSIC 
FESTIVAL 
SARATOGA FILM FESTIVAL 

As well as Saratoga's special events 
featuring the ten top names in contemporary music 

The New York Racing Association, Inc. extends 

Best 
Wishes 

to Saratoga Performing Arts Center for this year's American Song 
Festival, to be held in Saratoga Springs, August 30 to September 2. 

Be sure to join in the spirit of America! 

Come to the first annual Saratoga Fair, June 28 to July 7, featuring 
fine entertainment *, Lynn Anderson, Glen Campbell, Vikki Carr, 
Johnny Cash Show, Mary Lou Collins, Mac Davis, Donna Fargo, Bob 
Hope, Jodi Miller, Ann Murray, Tony Orlando and Dawn, Don Rice Ill, 
Kenny Rogers and the First Edition, Red Skelton, Springfield Revival 
and Jud Strunk. Enjoy hundreds of other exciting attractions. Bring 
the whole family and unlock the spirit of America. 

When visiting the Empire State, don't miss Aqueduct, Belmont Park 
and Saratoga. 

*Stars appearing at the Saratoga Fair in alphabetical order. 
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The City 

of 

Saratoga Springs 

Is Pleased 

to be the 

Host City 

of the 

1st American 

Song Festival 

For Information on 

Accommodations, 

Attractions & Activities, 

Write: 

THE SARATOGA 

CHAMBER OF COMMERCE 

297 Broadway 

Saratoga Springs 

New York 12866 
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CHECK TYPE OF AD YOU WANT: 

REGULAR CLASSIFIED 55¢ per word. Minimum 
$11.00. First line set all caps. Name, address 

and phone number to he included in word count. 

DISPLAY CLASSIFIED AD- -1 -time $27.50 per 
column inch. 4 -time $24.75 per column inch. 
26 -time $23.25 per column inch. 52 -time $20.00 
per column inch. Box rule around all ads. 

Box Number, c/o BILLBOARD, figure 10 addi- 
tional words and include 50¢ service charge for 
box number and address. 

DEADLINE- Closes 4:30 p.m. Tuesday, 11 days 
prior to date of issue. 

CASH WITH ORDER, Classified Adv. Dept., 
Billboard. 

Check heading under which ad is to appear 

;Tape Cr Cartridge categary classified ad not accepted. 

Distribution Services [] Business Opportunities 

Record Mfg Services, Supplies 
O Equipment 
Help Wonted 
Used Coin Machine 
Equipment 
Promotional Services 

Professional Services 

For Sale 

Wanted to Buy 

Publishing Services 

Miscellaneous 

Enclosed is S Check Money Order. 

PAYMENT MUST ACCOMPANY ORDER 

NAME 

ADDRESS ALL ADS Ery Kattus, BILLBOARD, ADDRESS 
2160 Patterson St., Cincinnati, Ohio 45214, cr 
telephone Classified Adv. Dept. 513/381 -6450. 

New York: 212/764 -7433. T910010.e Z. 

CITY TATE ZIP CODE 

FOR SALE 

C. I. /SUPERCART 

CARTRIDGES 
Empties with Foam Pad 

Bulk 8 -Track Tape 

Splicing Materials 
for 8 -Track and Cassettes 

For information call: (816) 637 -2186 
or write: TERRY D. VOGLER 

CARTRIDGE INDUSTRIES 

CORP. 
P.O. Box 186 

Excelsior Springs, Missouri 64024 
myl l 

FOR EXPORT ONLY 

Fast Delivery On All Labels 

Albums - Tapes - Singles 

BEST PRICE AROUND 

WHOLESALE ONLY 

:OLIAN PRODUCTS CORP. 

307 5th Ave. 

New York, N.Y. 10016 U.S.A. 

Telex 237367 ap13 

OWN A COMPLETE 

4 -TRACK 

RECORDING STUDIO 

For under $9,000.00 
Includes Tascam Console, machines, 
limiters, stereo echo, mikes and 
accessories. For more information 

Contact: EMIL OR SPARKY, 

STUDIO SUPPLY CO. 
1918 Division St., Nashville So., Box 
280, Nashville, Tenn. 47202. Phone: 
(615) 327 -3075. eow 

EMPTIES With FELT PADS 
Bulk Lube Tape 

8-Track tube Cortridges Loaded 
Write or coil 

SG Cartridges 
2709 Armory Rd. W,chna Fall, Tax. 

(817: 767 1457 

SHORT RUN LABELS 
FULL COLOR PICTURE LABELS 

FOR EIGHT TRACK 
STEREO CARTRIDGES 

100 per Program $4.25 
200 per Program 6.75 
:100 per Program 9.00 
Shipped two days after receipt of 
programming. Add 50e per 100 for airmail. Cash w order. No COD's. 

AUDIO SPECIALTIES CO. 
3530 -D Pan American Fwy, N.E. 

Albuquerque, N.M. 87107 
Phone (505) 345 -2121 ap27 

BLANK 8 TRACK TAPES M A S T R O first quality, any l en g t h, exact time 
loaded. Dandy Discount Store, 522 Lack - 
awanna Ave., Scranton, Pa. 18503. (717) 
961 -3901. tfn 

TAPE DISPLAY CABINETS $9.50 EA. 
Holds 47 tapes, plexiglass, lock, walnut 
stained plywood, boxed ready to use. 
9 lbs. P.O. Box 6446, Jackson, Miss. 
39212. (601) 373 -6328. ap13 

NEW 14" NAB AMPEX FLANGES IN 
original box. Package of 10, $8.15. Other 
sizes of metal reels available, new and 
used. Soundd Investment, POB 88338, Atlanta, Ga. 30338. eow 

APRIL6, 1974, BILLBOARD 

BRITISH IS 
BEST!!? 

CAROLINE 
RECORDS 

EXPORTS 

LTD. 
10, South Wharf Road, 

London, W.2. 
Worldwide wholesalers of UK 
and European gramophone 
records and cassette tapes 
and official international sup- 
pliers of all Virgin Records' 
material. 

'Caroline always satisfies' 
TEN 

PREMIUM 

8 -TRACK BLANKS 
hoar Jet cartridge with rubber roller. 
High grade duplicating tape, 85 .standard 
lengths, 25 min. to 90 min. 3 day delivery 
gnash teed. Over one million sold. 
25 min. to 45 min. any quantity ____53e 
46 min. to 65 min. any quantity ____S8C 
65 min. to 80 min. any quantity ____63f 
81 min. to 90 min. any quantity ____Stir 

10,-, with order, balance C.O.D. 
Rep. inquiries welcome. 

ELECTRONIC SYSTEMS 
P.O. Box 142, Fraser, Mich. 48026. 

PhonE: (313) 463 -2592 
ap13 

Bulk Tape On Nab Hubs 

8 -Track Lube Tape 3,600' to 7200' Cas- 

sette, Hi Density Cobalt Cassette, Low 

Noise Gamma Ferric. 

Blank 8 -Track Cartridge, 'Blank Cassette 

Packages, C -0 Cassettes, 8 -track and Cas- 

sette accessory items, Call for name of 

nearest representative. 

QUALITY VIDEO INDUSTRIES, INC. 
11782 Western, Stanton, CA 90680 

(214) 892 -4341 ap20 

8 TRACK CARTRIDGES 
NORELCO STYLE BOXES 

CASSETTE HALVES 
Excellent Quality 

DYNA -DAY PLASTICS, INC. 
1451 East 9 Mile Rd. 

Hazel Park, Michigan 48030 
(313) 399 -4880 ap20 

10,000 FIDELIPAC =300 BROADCAST 
carts -with tape, unused, sell all or part, 
make offer. NVI, 9400 Culver Blvd. 
=201, Culver City, Calif. 90230. (213) 
839 -4353. ap13 

100 DIFFERENT OLDIES $6.95! CHOOSE 
Rock or MOR. C.O.D.s $1.00, Six sam. 
ples $1.00. Catalog $1.25. J A S Co. 
Postbox 403, Flushing, N.Y. 11379. 

eow 

VACATIONS 

PUERTO RICO BEACH HOUSE -Costa 
Azul, Luquillo. 3 bedrooms. Fully 
equipped. Comfortable, private, conven- 
ient other resort areas. Weekly rental. 
Edward Pinney, 198 East 78th Street. 
N.Y.C. 10021. ap6 

"NEW PRODUCTS" 
Quad Budget Tapes 
Cassette Budget Tapes 
8 -Track Budget Tapes 
Hi Quality Sound Alike Line. 

(Need Reps., Dealers, Distributors.)_ 
Quad Enterprises 
1 N.E. 7th St. 
Oklahoma City, Oklahoma 73103 
Pho: (405) 236 -5946 aul7 

LOWEST PRICE AROUND 
Full color labels and sleeves. Excel- 
lent name brand cartridges, fantas- 
tic low, low noise tape. Blanks as 
low as 49(. 

REPS AND DISTRIBUTORS 
wanted for SOUND ALIKES. 
Call collect person to person 

PHIL 
(3031 589 -4968 or write: 45 Cascade, 
Alamosa, Colo. 81101. ap13 

BLANK 8 -TRACK TAPES. AMPEX 
first quality. Any length exact time 
loaded. Andol Audio Products, 4212 14th 
Avenue, Brooklyn, N.Y. 11219 (212) 435- 
7322. tfn 

REELS AND BOXES 7" & 5" LARGE 
and small hubs. Heavy duty white boxes. 
W -M Sales, 635 Woolsey, Dallas, Tex. 
75224. (214) 942 -3960. tin 
SOUND EFFECTS . . . THE LIBRARY 
A collection of the finest sound effects 
ever recorded. For information, write 
Tite Library, P.O. Box 18145, Denver, 
Colorado 80218. ap6 

HELP WANTED 

SALESMEN WANTED 

BALTIMORE -ATLANTA REGION 

DALLAS, TEXAS AREA 
Join a dynamic growth orientated 
record and tape distributor. 

REPLY BOX 6079 BILLBOARD, 
1515 Broadway, 

New York, N.Y. 10036. ap6 

COUNSELOR NEEDED IN SAN BER 
nardino - Riverside - Palm Springs - 
Victorville- Lompoc -San Luis Obispo - 
Las Vegas. Announcer will critique 
student tapes for broadcasting school. 
P.O. Box 2569, Los Angeles, Calif. 90028. 

ap6 

BUSINESS OPPORTUNITIES 

LOOKING FOR PARTNER TO CO- 
manage rock group. Must be able to 
'locate in I..A. or San Francisco. Pat 
Tibbetts, 1825 Chapala =40, Santa Bar- 
bara, Calif. 93101. (805) 966 -3542. ap6 

LOOKING FOR INVESTOR TO INVEST 
in record and entertainment business. 
CAL Dymatic, DBA Bread Prod., 5425 
Sepulveda Blvd. -35, Van Nuys, Calif. 
91401. (213) 787 -2668. ap6 

FOR SALE - MUSIC MACHINES - 
games and cigarette machine route. 
Large city in North Carolina. Business 
is good. Reason for selling, want to re- 
tire. Box 656, c'o Billboard, 2160 Patter- 
son St.. Cincinnati, Ohio 45214. ap6 

EMPLOYMENT SERVICE 

Weekly, Nationwide Employment 
Listings for Radio & TV Including 
PD's, DJ's, News Sales & Engineers. 

51.50 per issue 
$5.00 per month 
$12.00 3 months 

Job Leads 
BOX 61 

LINCOLN DA LE, 
N.Y. 10540 

Cash with order, please 

STUDIES ABROAD 

PARIS AMERICAN ACADEMY, 
School of Fine and Performing Arts 
and Language, now accepting enroll- 
ments for: (1) Seminar in Beirut, Leba- 
non, June 9 -23. (2) Summer in France 
Program, July 1- August 12. Write air- 
mail, 9 Rue des Ursulines, Paris 5. 

my25 

PROFESSIONAL SERVICES 

RECORDING STUDIO - 
CENTRAL NEW JERSEY AREA 

8 and 16 track recording capabili- 
ties. 24 track Electrodyne console. 
Ampex and Scully recorders. Mis- 
t n g. Acoustavoiced Monitoring. 
Baldwin Grand Piano, Drums, Mis- 
cellaneous Percussion, Guitar and 
Bass Amps, Sound Effects Library, 
Hammond Organ.: Check our low 
low rates. 

CENTURY PRODUCTIONS 
171 Washington Rd. 
Sayreville, N.J. 08872 

(201) 238.5630 

SOUNDALIKE MASTERS AVAILABLE. 
The finest. current Country, Pop, Rock, 
R. & B. Jessup Records, 3150 Francis, 
Jackson, Michigan 49203. (517) 782 -3445. 

tow 

BIOGRAPHIES ON HUNDREDS OF 
past and current recording artists. For 
information write: Rock Bio's Unlld., 
Box 978, Belpit, Wis. 53511. ap6 

DISTRIBUTING SERVICES 

RECORD 
IMPORTERS 

IMMEDIATE 
DELIVERY 

All Records -All Tapes 
All Brands -All Numbers 

At Lowest prices anywhere 
Large Selection of Cut -Outs. 
Free Catalogs on Request 

THE 

POP -SOUL -JAll 
SPECIALISTS 

DAVID ESKIN 
400 Riverside Dr. 

New York, N.Y. 10025 U.S.A. 
Phone (212) 749 -4257 
Telex 237 -460 Berl Ur 

ap13 

MAGGIE'S FARM 
We Wholesale Superstones 

Rolling Paper, Clips, Pipes, Incense, 
and Essential Oils 

Send for Wholesale Catalog 
Write or Call - 
MAGGIE'S FARM 

P.O. Box 644, Butler, Ala. 36904 
(205) 459 -3446 eow 

ATTN! OVERSEAS IMPORTERS 
On your purchases from the U.S.A. 
we provide the following services: 

Assemble various orders 
Ship at lowest freight rates 
Provide new supply sources 

Aid you in your visits to N.Y. 
Contact: 

BERKLAY AIR SERVICE 
P.O, Box 665, JFK Airport, 
Jamaica, N.Y. 11430. U.S.A. 

je22 

WIIII.E OTHER PEOPLE ARE RAISING 
the-r prices, we are lowering ours. 
Major label LP's are low as $1.00. Your 
choice. Write for free listings. Scorpio 
Music Distributors, 6612 Limekiln Pike, 
Philadelphia, Pa. 19138. Dealers only. 

tfn 

ATTENTION. RECORD OUTLETS. WE 
have the largest selection of 45 rpm 
oldies and goodies at 25e each, also 
major label LP listings at promotional 
prices. Send for free listings. All orders 
welcome. Apex Rendezvous, Inc., 1135 
W. Elizabeth Ave., Linden, N.J. 07036. 

tfn 

COMEDY MATERIAL 

PROFESSIONAL 
COMEDY MATERIAL 

The Service of the Stars for 30 Yrs.! 
"THE COMEDIAN" 

Original Monthly Service -$45 yr.! 
2 issues, $10-3 for $12.00 

35 "FUNMASTER" Gag Files, $45 
"Anniversary Issue," $30 

"How to Master the Ceremonies," $5 
No C.O.D.'s 

"We Teach Standup Comedy" 
Remit to: BILLY OLASON 

200 W. Seth St. 
New York, N.Y. 10019 

tin 

DEEJAYS: NEW, SURE -FIRE COMEDY! 
11,000 classified one -line gags, $10. Cata- 

- log free! Edmund Orrin, 2786 -A West 
Roberts. Fresno, Calif. 93705. tin 

"FREE" CATALOG . .EVERYTHING 
for the Deejay! Comedy, books, air - 
checks, wild tracks, old radio shows, 
FCC tests, and more! Write: Command, 
Box 26348 -B, San Francisco 84126. tin 

RALEIGH'S C O M E D Y DIGEST, OUR 
6th year - Comedy and Research ma- 
terial for personalities. Box 1761, Little 
Rock, Arkansas 72203. ap27 

SCHOOLS A 
INSTRUCTIONS 

REI FIVE WEEK COURSE FOR FCC 1ST 
phone license. Six w e e k course for 
Radio 'TV announcer. Call or write to- 
day. REI, 52 S. Palm Ave., Sarasota, 
Fla. 33577. tin 

CUSTOM DUPLICATING 
AT LOWEST PRICES 

Stereo or Quad Eight Tape -pan- 
cokes to complete pkg. Custom 
Labels or Stock Labels. - 

Fastest service in the industry- - 
capacity: 3,000 pancakes per week. 
You can't beat our deal. We'll make 
you an offer you can't refuse. 

AUDIO SPECIALTIES CO. 
3530 -D Pan American Fwy, N.E. 

Albuquerque, N.M. 87107 
Phone (505) 345.2121 ap27 

SONGWRITERS, YOU NEED TO IN- 
vest in your songs. Before you do, 
find out how and where. For informa- 
tive booklet, send $3.00 to: Magic Music, 
1108 -A. Enterprise, Grand Prairie, Tex. 
75050. ap13 

COLLABORATION LYRICS FOR YOUR 
Hit potential music -rock, ballad, etc., 
no cash 50 -50 deal. Send demo records, 
reels. cassette, cartridge and lead sheets 
to J.B., Box 1184, McKeesport, Pa. 15132. 

cow' 

RECORD MFG. SERVICES, 
SUPPLIES & EQUIPMENT 

DISPLAY FIXTURES 8- TRACK, LP 
& 45's. Best prices & selection of 
counter & floor models. 8 -track 
pilfer -proof special 
48 capacity counter mod. ...$ 24.95 

108 capacity counter mod. ... 34.95 
144 capacity counter mod. ... 44.95 
252 capacity floor model ... 119.95 
New home storage units available. 
Write for brochure and details. 

Distributors discounts. 

Qualify Display 
P.O. Box 1108, Charlotte, N.C. 28201 
or call Dave Touzel, 704. 394 -0351 

ap6 

MISCELLANEOUS 

BILLBOARD 
Group Subscription 

Discounts 
Save 20'2 on subscriptions to Bill - 

hoard for groups of 10 or more. For 
rates and information write: 

BOX 6019 
c/o Billboard, 1515 Broadway 

New York, N.Y. 10036 tfn 

POSTERS, BLACK LIGHTS, INCENSE, 
beads, patches, stickers and decals. Send 
for free catalog. (404) 876 -4474, H & B 
Distributors, 951 Peachtree St., N.E., At- 
lanta, Georgia 30309. tin 

HIGH FIDELITY'S TEST REPORTS - 
Over 175 currently available audio prod- 
ucts. Tests, analyses, prices. Send $1.95 
to High Fidelity's Test Reports, 2160 
Patterson St., Cincinnati, Ohio 45214. tfn 

WHY NOT TRY OUR NEW SENSING 
tape tor the Electro Sound splicer. 
Write for f r e e Sample. Tapemaker, 
2255 Broadway, N.Y.C. 10024. ap6 

IT'S COUNTRY!! "MY WORLD" BY 
Gene Marshall on "Preview Records." 
Send $1.00 to Preview Records, 6311 
Yucca, Hollywood, Calif. 90028. ap6 

RECORDS -TAPES OLDIES! 20,000 IN 
stock. Send 50e for 3,000 listing catalog. 
Mail orders filled. Record Center, 1895 
W. 25th St., Cleveland, Ohio 44113. (216) 
241 -0107. We export. cow 

DISTRIBUTORS WANTED 

Custom Recording Company, Inc., 
634 E. Buena Vista Ave., North Au- 
gusta, South Carolina, 29841, with its 
own artists and studios, records the 
best 8- track, sound -alike tapes in the 
U.S.A. 

DISTRIBUTORS WANTED 
CONTACT: (Eastern States) George 
Skarpalezos (Above address (912) 638- 
2742 and (Westerrrn States) Cliente 
Bevitori, 609 B Street, Suite 3, Law- 
ton, Oklahoma 73501. (405) 355 -7906. 

ap13 

PATCHES $2.40 A DOZEN. 1000 OTHER 
NOW items. House of Ripps, 38 N. Mac 
Quested Parkway, Mt. Vernon, New 
York 10550. tfn 

CONCERT KITS TM, PIPES, PAPERS, 
clips, black lights, and other youth ori- 
ented items. Contact Linco, Dept. Z, 
43 M i l b a r Blvd., Farmingdale, New 
York 11735. (516) 420 -0022. ap27 

DISTRIBUTORS WANTED -EXORCISTS 
Posters, Strobe lites, electric pipes, 
blacklights, etc. Decora Industries, Phil- 
adelphia, Pa. 19134. (215) 426 -9700. (Store 
inquiries invited). ap6 

WANTED TO BUY 

Wanted Immediately 
5 to 10 slave duplicating line. Need 

8 -track convertible to cassette, but 

can use two independent lines. One 

1 -inch master loop bin complete 

with electronics. 

Box 6076 
Billboard, 1515 Broadway, 

New York, N.Y. 10036 
tfn 

WANTED -LP'S, 45'S. TAPES, DJ'S, 
collections, etc. Cash top $ paid. Phone: 
(215) MA 7 -8159. Heller Record Buyer 
1542 Pratt, Philadelphia, Pa. 19124. 

ap20 

(Continued on page 67) 
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Tope /Audio /Video 
Doyle, Lantz See 

8 -track Boom in 

Players, Tapes - 
Blank 8's Soar 

By BOB KIRSCH 

LOS ANGELES -The popularity 
of the 8 -track configuration, both in 
hardware and software, is at an all 
time high and shows no signs of 
slowing down in the future, accord- 
ing to president of Pioneer Electron- 
ics of America Jack Doyle and 
Audio Magnetics' vice president of 
sales Jim Lantz. 

According to Doyle, 1973 saw five 
million car tape players sold in the 
U.S. Of this number, approximately 
80 percent were 8- track. Doyle 
added that the shift to smaller cars 
has had absolutely no bearing on 
sales either in Detroit or in the after - 
market. 

"We are looking for a 15 percent 
increase in 8 -track sales this year," 
Doyle said. "Sales were up 20 per- 
cent over the first two months, but 
we expect it to balance off to around 
15 percent." 

(Continued on page 56) 

Plan Initial 

Deluxe units Giant Parts Dist. Show; 
For U.S.S.R. 

NEWCOM '74 

Continued from page 1 

record as against tape is chiefly due 
to a relatively low cost of records and 
record players: e.g. an average price 
of an open -reel or cassette monaural 
playback unit (tape recorder) varies 
from 170 to 220 roubles (about $230- 
$300) while a record player of the 
same class retails at 55 roubles 
(about $75). Prerecorded open -reel 
or cassettes (40 -45 minutes playing 
time) retail price is from 5 to 8 

roubles ($7 -$11), while an ..P disk is 

1.5 to 2 times cheaper. 
But at the present time the line of 

record players offered at the na- 
tional market is quite limited as 
compared with that of radios and 
television sets, and record player 
sales do not exceed 1.5 -2 per- 
cent of the overall sales of consumer 
electronics during the last three 
years (according to Kommertcheskii 
Vestnik- Commercial Herald publi- 
cation). 

- (Continued on page 57) 

Import Rate Slower; 
Japan Change Noted 

By MILDRED HALL 

WASHINGTON - Commerce 
Department reports state that im- 
ports of home entertainment audio 
and video products are still high, but 
the rate of increase has been slower 
overall in 1973 than in 1972, and the 
slowdown is expected to continue in 
1974, due to a slackening of U.S. de- 
mand, as well as production adjust- 
ments in Japan. 

Bucking the slowdown trend are 
imports of auto radios, which leaped 
53 percent in units and 71 percent in 

ALAN AUDIO II 

How Indie 

dollar value over the 1972 ship- 
ments. Also, the rate of import of 
color TV sets is still running higher 
than in 1972. 

Tape recorders and players are 
still highest of all home entertain- 
ment imports both in volume and 
dollar value -but their rate of im- 
portant has slowed considerably 
from the phenomenal 33.6 percent 
leap in 1972 over the previous year. 
In 1973, while volume remained 

(Continued on page 55) 

Consumer Products Push 
By EARL PAIGE 

LAS VEGAS -The NEWCOM '74 parts distributors 
convention here May 8 -10 at the Convention Center will 
be the biggest ever and feature the group's most aggres- 
sive push into consumer audio and video products as 
plus business for parts wholesalers, said Lawrence Kauf- 
man, a coordinator. 

Six seminars relating to consumer products are set un- 
der the theme "Consumer Products Can Fill Your Vac- 
uum Tube Vacuum." Kaufman, of Market Corrimuni- 
cation Associates, Chicago, said the theme reflects the 
disintegration of volume parts distributors enjoyed in 

vacuum tube days, now that solid state is arriving so fast. 
"The more or less general line distributor, who was 

getting half his business from vacuum tube replacements 
is not necessarily now doing that much volume in semi- 
conductors or transistors. Consumer products represents 
a new area of logical expansion. 

NEWCOM, which represents the evolution of the 
wholesale electronic parts business, still is pushing for 
more consumer product exhibitors. The show reflects an 
enormous diverse group of exhibitors and as of Mar. 4 

(Continued on page 57) 

Mitchell Rips Discount Selling 
Continued from page 1 

and distribution were appointing 
.dealers and mail -order distributors 
who worked out of what was little 
more than basements and garages, 
and had no concept of the specialty 
approach needed to sell hi-fi prod- 
ucts. 

Charging that this kind of indis- 
criminate distribution pattern could, 
in the long run, harm more than 
help the industry, Mitchell said that 
high fidelity equipment is and al- 
ways will be a specialized product 
that would thrive best in a controlled 
distribution environment. 

The Pioneer executive said that 
largely because of the present ap- 
proaches to distribution, there were 
in the vicinity of 7,000 hi -fi dealers 
strung out across the nation. "The 
job of marketing could be done a 
whole lot more effectively with 1,000 
dealers who know what they're 
doing," he said. 

Mitchell's concept of the ideal en- 
vironment for merchandising hi -fi 
equipment includes a carefully 
planned showroom with sound 
rooms, and above all that essential 

expertise in merchandising and sell- 
ing the equipment. 

Mitchell also feels that hi-fi trade 
shows are largely an outmoded ve- 
hicle for the marketing of today's so- 
phisticated equipment. Pointing out 
that their most useful period was the 
early era of hi-fi, when the concept 
was just moving from being the hob- 
byhorse of a small bunch of audio- 
philes to big money business, he said 
trade shows had virtually outlived 
their usefulness and the money sunk 
into them every year could be better 
spent in hardnosed media adver- 
tising. 

Citing a recent west coast hi-fi 
show to support his argument, 
Mitchell said it cost in excess of 
$350,000, and was attended by an 
estimated 15,000 people. "This," he 
said, "worked out to about $25 per 
person, an incredibly high figure 
which could have been better spent 
in putting together a commercial TV 
package that would have been 
beamed to almost the entire state of 
California. 

Although he cited TV as a rela- 
tively more effective vehicle than 
trade shows for carrying the hi -fi 

Dealer's Ads Inform, Stimulate 
EDITOR'S NOTE: Don Rhodes, former college math 

professor and now owner of Alan Audio, explains in this 

second installment why advertisements should both inform 
and stimulate (Billboard, Mar. 30). 

BLOOMINGTON, Ind. -Alan Audio's advertising 
philosophy reflects the basic thinking of the firm in that 

it is not flashy but useful, said owner 
Rhodes, a former professor with a Ph.D. 
in functional analysis. Recent examples 
include an ad on Advent speakers and 
one explaining an amplifier clinic. 

Aside from heavy emphasis on serv- 
ice, Rhodes places much importance on 
top brand names. The store carries such 
lines as Advent, EV, ESS, Pioneer, 
Sherwood, Marantz, Maxell, Shure, 

Dual, Crown International, Integral Systems and Sony/ 
Superscope, 

RHODES 
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By VICKORA CLEPPER 

Copy in the speaker ad noted: "In this price- conscious 
market it's good to remember that while a discount is al- 
ways nice, it can never make housebrand (or otherwise 
peripheral) speakers sound like Advents. And if you 
don't get good speakers, it doesn't much matter how 
good the rest of your system is." 

Ad layout is very clean and sparse. Copy at the bottom 
of this ad listed the store's address and separate sales and 
service phone numbers. "We welcome trades" was bal- 
anced with store hours: Sundays and evenings, closed 
Saturday. 

Copy for the clinic explained the hours (Sunday 
through Thursday, noon -7 p.m.), the tests and the condi- 
tions and then a detailed explanation of why a home- 
grown clinic. 

Tests: 1) power output at 20 and 1,000 Hz, both chan- 
nels driven into 8 ohms; 2) intermodulation distortion in 

5 dB increments up to rated power; 3) hum and noise. 
Conditions: 1) owner must be present while unit is 

tested: 2) only operable equipment -no "dead on arriv- 

als" please; 3) amplifiers, preampli- 
fiers, receivers, but no P.A. equip- 
ment, tuners or radios; 4) Alan 
Radio is not responsible for damage 
to equipment subjected to rogtine 
testing. - 

As for the reasons, ad copy stated 
(Continued on page 55) 

AUDIO equipment is closely 
grouped (above) to readily demon- 
strate contrasts at Alan Audio in 

Bloomington, Ind. At far left, the 
speaker lineup and (center) owner 
Don Rhodes with young customer 
during a recent amplifier clinic. As 

an independent dealer, Rhodes be- 

lieves service is one of the most im- 

portant points he must offer. He of- 

fers a two -year warranty on parts 
and labor. 

message to the people, Mitchell 
readily admits that his company has 
not yet had the success it anticipated 
in working with TV. 

He said that for the past four years 
Pioneer has been sponsoring TV 
sales spots on a test basis in a num- 
ber of small markets across the coun- 
try, and although they prove that TV 
can pay for themselves, it was a diffi- 
cult undertaking trying to develop 
its use to that point of profitability 
that would make it worthwhile. 

While Pioneer continues to use 
TV sales spots on a test basis in se- 
lected markets, its emphasis is still 
heavily geared to the print media 
with a selection of magazines which 
address themselves to such age 
groupings as the under 18 youth 
market, the 18 to 35 male buyer, and 
the over 35 affluents. 

The ad formats utilize layman 
language, audiophile language, and 
the human appeal of famous or in- 
fluential people. 

Looking to the future, Mitchell 
predicts that the hi -fi industry will 
grow by about 400 percent by 1978, 
and will set the pace for the home 
entertainment industry taking over 
from television. 

The Pioneer executive further pre- 
dicted that the hi-fi sets of the future 
will incorporate FM tuners that will 
pick up TV bands and allow for the 
two and even 4- channel reproduc- 
tion of the audio on TV. 

Also adding to the sophistication 
and acceptance levels of the hi-fi 
equipment of tomorrow are receiv- 
ers and amplifiers incorporating the 
full logic 4- channel concept ex- 
pected to give consumers access to 
the complete quadrasonic system, 
and tuners and receivers designed 
for the acceptance of discrete 4- 
channel broadcasts now in various 
stages of testing by the National 
Quadrafonic Radio Committee 
around the nation. 

3M Push in U. K. 
LONDON -A promotion to boost 

sales of Scotch blank cassettes has 
been launched by 3M. The full scale 
promotion, aimed at the youth mar- 
ket, involves heavy press advertising 
and regular 15- minute "Scotch Cas- 
sette Show" slots on Radio 
Luxembourg throughout February 
and March. 

3M marketing co- ordinator, Nigel 
Cobb, said the campaign was a fol- 
low up to a heavy pre- Christmas 
promotion of Scotch cassettes -in 
which Scotch became the first blank 
cassette brand to be advertised on 
television. "We are doing this pro- 
motion because we want to stay on 
top as brand leaders in blank cas- 
settes," Cobb said. 

"The country may be depressed, 
(Continued on page 56) 
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Harry Haugen and Roy Hidok have 
joined forces in Minneapolis, while retain- 
ing their individual firm names, Harry Hau- 
gen Associates, and Four -R Company. Harry 
specializes in the mass merchandiser, with 
Sharp, Bigston, B &B, Pioneer of America 
and Audiomagnetic Tape. Roy's forte is the 
audio specialty store, handling Nikko, Bose, 
and Glenburn/McDonald. The firms cover 
Wis., Minn., N.D. and S.D. from offices at 
4901 W. 77th St., Minneapolis 55435 (612) 
835 -3292. 

Indie Dealer Ads 
Continued from page .54 

that amplifier clinics are a hangover 
from the daysof tube -type units and 
measure harmonic distortion at full 
rated power. "Two factors make 
such a test less meaningful today. 

"First, solid -state amplifiers, un- 
like tube type units, tend to produce 
more distortion at lower volume lev- 
els than they do at full volume, 
which makes it necessary to measure 
distortion at a variety of loudnesses 
to get an accurate picture. 

"Second, intermodulation distor- 
tion, not harmonic distortion, is the 
type that is most audible, and even 
small percentages can give a harsh- 
ness to the sound, contributing to lis- 
tening fatigue. Therefore, IM distor- 
tion measurement gives a better idea 
than measurement of harmonic dis- 
tortion. 

The ad goes on to explain how 
Alan Audio uses a Crown inter - 
modulation analyzer capable of re- 
solving distortion down to .001 per- 
cent. When Rhodes openèd the store 
in 1972, one of his first moves was to 
purchase $3,000 worth of amplifier 
test equipment, a move he feels bol- 
stered the firm's reputation and sub- 
sequent growth. 

Import Rate Slower 
Continued from page 54 

high, at 22,339,000 units, this was 
only a 2.6 percent lift over the 1972 
volume. Dollar value reached 
$656,539,000 in 1973, a lift of only 
13.1 percent over the 1972 impor- 
tation -which had been 41.8 percent 
over the 1971 value. 

Auto radio imports in 1973 leaped 
to 4,459,000, an increase of 52.5 per - 
cent, in contrast to 1972 when im- 
ports numbered only 2.9 million, a 
drop of 7 percent from the 1971 unit 
total. The $91,271,000 dollar value 
of 1973 auto radio imports was a 
phenomenal 71 percent higher than 
the 1972 amount of $53.3 million, a 
scant $2 million increase over 1971. 

Phonographs, record players and 
turntables made only a 12 percent 
change from 1972 in volume, with 
8.2 million units in 1973. In contrast, 
the 1972 unit import rate had 
jumped nearly 37 percent over 1971, 
going from 5.3 million to 7.3 million 
units. In dollar value, the 1973 
phonograph import category was up 
to $98.9 million, or 17 percent over 
the 1972 value of $84.5 million. The 
1972 value was a sizable 36 percent 
above the 1971 value of $62.2 mil- 
lion. 

Imports of radio -phonograph 
combinations scarcely changed in 
dollar value, going from $87.4 mil- 
lion in 1972 to $87.6 million in 1973. 
Unit volume dropped 8.4 percent, 
from 2,213,000 in 1972 to 2,027,000 
in 1973. 

Japan remained the leading 
source of supply, with home enter- 
tainment product sales to U.S. val- 
ued at $ 1.2 billion. But Taiwan con- 
tinued to eat into Japan's share of 
the U.S. market with significant 
gains, its total running over $329 
million. Japan's share of the total is 
61.7 percent, Taiwan's 17.2 percent, 
and Hong Kong is next with 6.1 per- 
cent. 

The men are working on a across -the- 
board involvement with the Dayton- Hudson 
Corp., designing and building sound rooms 
for high end systems from $299 to $2,500, 
and assisting in the merchandising, market- 
ing, display and training of sales persons, for 
the seven Minneapolis based Dayton stores. 

* * * 

The ERA Chapter of the Year award was 
presented for the first time to two chapters, 
the Chicagoland, and the Northern Califor- 
nia groups, for excellence in membership 
services, and program planning and activi- 
ties. 

Accomplishments cited by ERA president 
Robert Trinkle by the Chicagoland chapter, 
included: sponsoring two major social 
events, doubling meeting attendance, add- 

RePRaP 
ing 16 new member firms, creating a; hapter 
directory and distributing 6,000 copies, and 
re- creating the major events of the Interface 
Marketing Conference for local members. 

* * * 
Frank Abbett, ptartner in Coakley, Boyd & 

Abbett, Inc Needham, Mass., reports that 
his firm has made the decision to drop con- 
sumer electronic lines in favor of industrial 
accounts. "We were going in too many di- 
rections, with 26 -28 lines, and had to make a 

commitment to one area. 
"We did try to set up separate organiza- 

tions to handle industrial and consumer 
lines, but found we couldn't handle both 
companies," Abbett said. 

The Northern California Chapter was 

cited for sponsoring 18 Vendor Fairs, add- 
ing 12 new member firms, and initiating a 

Mini Show with 55 key engineers and buy- 
ers, as well as initiating co- sponsorship 
with the Southern California Chapter of 
WESCON. 

* * * 
Travis D. Fretter has joined the William J. 

Purdy Co. as manager of sales adminis- 
tration, supervising customer service from 
order processing, information retrieval, up- 
dating of back order status, shipping, receiv- 
ing, and liaison with the suppliers. He re- 
ceived his BA degree from the University of 
California at Berkeley, and has studied at 
the University of Geneva, Switzerland, and 
the Sorbonne in Paris. 

The William J. Purdy Co. is at 770 Airport 

Blvd., Burlingame, Calif. 94010 (415) 347- 
7701. 

* * * 
New officers elected to the Southern Cali- 

fornia Chapter, ERA, are: president, Rick 
"4- Weiss, Ellard Strassner 

Co.; vice president and 
program chairman, 
Mark Markman, Mark- 
man Co.; treasurer, Len 
Rosen, Halbar Associ- 
ates; and national dele- 
gate, Harrison Frank, 
Halbar Associates. Jack 

Associ- 
WEISS 

Carter, Carter Associ- 
ates, has been elected to 

the National ERA Executive Committee, as 

vice president, audio division. 

or any of 137 other f or Two! . a . 

prizes! stakes rizes! A 

M RW and earn valuable gifts too! 
Enter TDK's "GOING PLACES" Program today! 
Imagine! You can win a dream vacation for two at the exciting 
Condesa del Mar Hotel in Acapulco, includiig roundtrip air trans- 
portation, first -class accommodations, meats and sightseeing. Or 
any of 137 other great GOING PLACES Sweepstakes prizes! 
If you are involved in the retail sale of tape. you can earn one 
GOING PLACES point for every TDK cassette or other TDK tape 
product you sell. Ten points give you an entry in the GOING 
PLACES Sweepstakes, and another chance to win the Grand Prize 
or any of 137 others. AND under the two -part GOING PLACES 
Program, every point you earn is redeemable for valuable gift 
merchandise. 
Here's how to enter: If you haven't already received your 
GOING PLACES Program Kit from your TDK Rep, fill out and 
send in the coupon below. It registers you in the Program and 
becomes your first entry in the Sweepstakes. We'll send you 
your Program Kit with all the materials you, need to 
submit additional Sweepstakes entries, and to earn 
valuable gift merchandise points. 
So get started in TDK's exciting GOING PLACES 
Program NOW! Mail in the coupon today and you'll 
be on your way ... maybe to Acapulco 

GOING PLACES 

SWEEPSTAKES PRIZES 

1- ACAPULCO HOLIDAY FOR TWO, 
Grand Prize! 

2 -Bell & Howell Movie Camera & 
Projector Outfits 

10 -Ame ican Tourister 3 -Piece 
Luggage Sets 

25- Schick Electric Shavers or 
Hair Dryers 

100 -Seth Thomas Travel Alarms 

OFFICIAL RULES 
TDK'S "GOING PLACES" SWEEPSTAKES 

& INCENTIVE GIFT PROGRAM 
1. The program runs from April 1, 1974 thru May 31, 1974. All Sweep- 

stakes entries must be received by June 5, 1974; all Incentive Gift 
orders must be received no later than June 30, 1974. 

2. All retad sales of any ten (10) TDK products made during this 
period, when recorded on a TDK GOING PLACES Tally Sheet and 
verified by the retailer's management, qualifies as an entry in the 
Sweepstakes, and also constitutes ten (10) Incentive Gift Points 
toward the redemption of Glft merchandise shown in the GOING 
PLACES Incentive Gifts Catalog. 

3. Sweepstakes winners will be determined by random drawings con- 
ducted by an independent judging organization. All prizes will be 
awarded. Winners will be notified by mail, and ist and 2nd Prize 
winners will be announced at the CES Show in Chicago. Only one 
Sweepstakes prize will be awarded to any Individual; there Is no 
limit however, on the number of Incentive gifts which may be 
earned. 

4. No substitutions or exchanges of Sweepstakes prizes, other than 
the choices listed will be permitted. Winners will be responsible 
for payment of any applicable local, state or federal taxes. 

5. The GOING PLACES Program is open to all sales personnel in all 
US retail sales outlets which handle TDK magnetic recording tape 
products. 

6. This program is subject to all federal, state and local laws, and is 
void where taxed, prohibited or otherwise restricted. 

Name 

Home Address 

City, State, Zip 

Store Name 

Address 

Yes! I want to participate in 
TDK's "GOING PLACES" 
Program. I am actively in- 
volved In the retail sale of 
TDK tape products, and 
agree to comply with the 
rules of the "GOING 
PLACES" Program. Please 
enter this coupon as my 
first entry In the Sweep- 
stakes, and send me my 
complete Program Kit. TDI< ELECTRONICS CORP. 

BB. r55 Eastgate Boulevard, Garden City, New York 11530 

the new dynamic world of 

&TDK 
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Maxell Dealer, Rep Trips , . TDK Trip 

To Acapulco 
By RADCLIFFE JOE 

NEW YORK -The Maxell Corp. 
of America, encouraged by the suc- 
cess of its "Dial -A- Trip" incentive 
program for its dealers and reps, will 
expand the program to include a 
"Dial -A- Cruise" incentive plan that 
will give participants a choice of Ca- 
ribbean cruises aboard the Home 
Lines ship, the S.S. Oceanic. 

The plan is being structured by 
Maxell and Universal Incentives, 
Ltd., which originated the "Dial -A- 
Trip" plan and also helped in the 
planning of Maxell's program, and 
the Home Lines authorities, owners 
of the S.S. Oceanic. 

Like the Dial -A -Trip plan, Dial - 
A- Cruise shies away from the group 
vacation incentive plan, and offers 
participants in the contest a variety 
of different individual vacations 
which can be taken at the partici- 
pant's leisure. 

According to David Monosom, 
marketing consultant to Maxell, the 
Dial -A -Trip concept allows the par- 
ticipating company to offer a wide 
selection of destinations to the 
people they wish to motivate. "This 
variety of trips permits a high degree 
of flexibility in that various levels of 
achievement can be appropriately 
rewarded," he said. 

Monoson explained that the en- 

do you 
need 8 -track lubricated tape, 
cassette tape, C -O's or loaded 
cassettes? 
Get in touch with EMPIRE 
MAGNETIC INDUSTRIES - the one stop for all your 
duplication or blank loading 
requirements at LOWEST 
PRICES. 

H. MANN 
EMPIRE MAGNETIC INDUSTRIES 
545 Allen Rd.. Woodmere, N Y 11598 

Phone (516) 420 -8558 
Miami, Florida -Flagler Plaza Bldg 

4100 W. Flager Street 
Phone (305) 448 -9038 

tire program revolves around a two - 
part dial which lists the various trips 
offered and the various options 
available. According to Monoson, 
the front part of the dial is die -cut 
and lists departure cities. "The par- 
ticipant," said Monoson, "simply ro- 
tates the dial to line up with the va- 
cation of his choice, and he is 

immediately acquainted with all the 
requirements, as well as everything 
he can expect to receive, through the 
die -cut windows." 

Maxell's official announcement 
of its participation in the Dial -A- 
Cruise plan is expected to be made 
shortly before the Summer CES, 
however, Universal Incentives has 
already entered a standing reserva- 
tion for 10 deluxe rooms on the Bel- 
vedere deck of the S.S. Oceanic on 
every Caribbean cruise departing 
from New York and Miami. 

Barry Tracht, president of Univer- 
sal Incentives said it was necessary to 
do this if berths for the contest win- 
ners were to be assured. He ex- 
plained that Home Lines cruises are 
usually booked as much as 12 
months in advance of sailing. 

Tracht also said that the Dial -A- 

(Continued on page 57) 

NEW YORK -A trip for two to 
Acapulco, Mexico, is the main plum 
in a bag of goodies being offered by 
TDK Electronics in a new sales in- 
centive program called, "Going 
Places." 

The program described by TDK 
officials as a double -barreled sweep- 
stakes and incentive gift sales pro- 
motion plan, is aimed at rewarding 
retail sales personnel for selling 
TDK tapes. 

The TDK official explained that 
for each piece of TDK merchandise 
cassette, 8 -track or open -reel -that is 
sold by contesting sales personnel, a 
point is earned that goes toward a 
gift from the incentive gift book. 

For each 10 points earned, the 
contestant can submit an entry to the 
TDK "Going Places" sweepstakes 
and possibly win the Acapulco trip. 
The trip includes round trip air fare, 
hotel, meals and sightseeing. 

There are 137 prizes available in 
the program which runs from Mon- 
day (1) to May 31. The gifts include 
Bell & Howell movie outfits, and 
Seth Thomas clocks. Winners will be 
announced at the summer CES. 

Doyle, Lantz See Tape Boom 
Continued from page 54 

Doyle added that "In the past, 
more than 75 percent of the units 
sold went to males between 18 and 
25 years of age. This figure will hold 
steady, but where there is expansion, 
we expect to be among those in their 
late 20's or early 30's. These are the 
people who have now settled down, 
have families and homes and are 
pretty well set in their jobs. They are 
also on their second or third car, and 
they generally have more disposable 
income. As far as we can see, the oil 
crisis has had no effect on the auto 
tape market." 

Doyle also said that 24 percent of 
the auto stereo buyers put units into 
cars that are 1965 models or older. 
This is why the secondary market, 

The most important 
microphone book 
ever published. 
Covers every significant aspect 
of theory and use from A to Z! 
259 pages 233 illustrations 

The whole field of microphone design and application has been prepared and ex- 
plained in one concise, fact -filled volume by one of audio's outstanding experts. 
This book is complete, up -to- the -minute and so full of useful information, we think 
you'll use it every time you face a new or unusual microphone problem. 

Perfect for Reference or Trouble- Shooting 
The twenty -six fact -packed chapters in this indispensable volume cover the whole 
field of microphones from theory, physical limitations, electro- acoustic limitations, 
maintenance and evaluation to applications, accessories and associated equipment. 
Each section is crammed with experience- tested, detailed information. And every- 
thing is arranged for easy reference because this is one handbook you'll turn to 
again and again. Whatever your audio specialty -you need this book! 

Along with down -to -earth advice on trouble -free microphone applications, author 
Lou Burroughs passes on dozens of invaluable secrets learned through his many 
years of experience. He solves the practical problems you meet in day -to -day situa- 
tions. For example: 

How does dirt in the microphone rob you of response? 
Which mic would you pick for a large auditorium? 
How are omni -directional mica used for orchestral pickup? 
When would you choose a cardioid, omni -directional or bi- directional mic? 
How do you space your microphones to bring out the best in each performer? 

This book is highly recommended as a teaching text and reference for all those in 
the audio industry. 

Sagamore Publishing Co. Inc. 980 Old Country Rd. Plainview, N.Y. 11803 

Please send ( ) copies of MICROPHONES: DESIGN AND APPLICATION at $20 postpaid. 

Name Total amount S 

Address 

City State Zip 
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meaning the older group of buyers, 
is growing. In addition, in -dash 
units are continuing to gather 
strength in sales and for this reason, 
insurance is no longer the problem 
that it once was. 

Audio's Lantz pointed out that 
blank 8 -track sales in 1973 jumped 
some 46 percent from the previous 
year, and his firm is predicting an in- 
crease of 35 to 40 percent this year. 
Approximately 18 million units 
(software) were sold at retail in 1973. 

"As far as dollar volume is con- 
cerned," Lantz said, "prerecorded is 
still growing at a rapid rate. Industry 
wide, we feel that dollar volume 
jumped from $425 million in 1972 to 
about $500 million last year." 

Talking about blank 8- tracks 
again, Lantz said that last year, ap- 
proximately 38 percent were sold in 
discount stores, 22 percent in hi -fi 
outlets and the remainder was 
spread among military bases, rack - 
jobbers, automotive chains and in- 
dependent dealers. 

"By 1980," Lantz said, "we see 
about a 400 percent growth in blank 
8 -track sales. Approximately 94 per- 
cent of these sales are not handled 
by rackjobbers. There are basically 
three major new areas for 8 -track 
blank sales. 

"The first," said Lantz, "is the au- 
tomotive chain store where hard- 
ware and software are displayed side 
by side. We're talking about chains 
like Cotter & Co., a Chicago based 
firm with 4,458 outlets under the 
True Value name. Pep Boys in L.A. 
would be another example. A sec- 
ond major growth area is the catalog 
showroom, while the third is the 
hardware chain store." 

Lantz said the average selling 
price of a blank 8 -track is between 
85 and 88 cents, and added that 45 
and 90- minutes are the most popu- 
lar lengths. 

3M Push in U.K. 
Continued from page 54 

but people are still buying blank cas- 
settes," he added. The promotion, in 
which a voucher in "Melody Maker" 
will give 12 -c off Scotch cassettes, is 

also timed with a special dealer in- 
centive scheme, in which dealers 
with the best Scotch tape in -store 
displays can win scooters. 

New Products 

NIL 
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SOUNDCRAFT'S low cost tape recording accessories. Une includes splicing 
tape, colored leader tape, conductive cueing and reversing tape and Magna - 

See, a chemical solution making magnetic tracks recorded on any tape visible 
without altering the sound. 

t*-- ecce,C 
KENWOOD introduces its KR -3400 stereo receiver with 22 Watts per channel 
(both channels driven) measured into 8 ohms at 1 KHz. Among many special 
features are direct coupled, pure complementary symmetry output circuitry 
for flat frequency response, precision tonal compensation for low distortion, 
tape monitor and dual speaker system. List price: $259.95 

Lear let 
Speaker.... 

Z +4 Perfect Balance 
Spe 

LEAR JET STEREO's 2 + 4 Perfect 
Balance speakers with two full 5" 
air suspension speakers and four 2" 
tweeters matched in chrome and 
black grill wedges with bass power 5 

oz. magnets. 

BIGSTON's AM /FM Radio Cas- 
sette, KRD 4120, features conden- 
sor microphone with Automatic 
Level Control, 3 digit tape- counter 
with reset button, tone control, au- 
tomatic shut -off and ejection and 
DC 6 volt jack for car. Suggested re- 

tail price: $89.95 

ELECTROPHONIC's musical bar in Mediterranean styling features a built -in 
8 -track tape player, deluxe Morse /BSR changer, AM -FM -FM Stereo radio and 
12 "Duocone" audio system. Suggested price: $399.95 

No. 470A 
CASSETTE FULL 

SHIELD 

No. 208-w 
8 TRACK 

CARTRIDGE 
SPRING PAD 

Noo. 57 
FULL -FOAM 

SHIELD 

No. 510 
FLAT -FOAM SHIELD 

OVERLAND 
P.O. 

515 
Box 
North 

6 

Pierce St. 

PRODUCTS Phone 
2eh7 68025 

Phon02 721,-7270 

No. 508 
8 TRACK FOAM PAD 

No. 901 No. 735 No. 020 - 

SPECIAL FOAM CASSETTE HUBS CASSETTE 

SHIELD WINDOWS =- 

SPECIAL DESIGNS ON REQUEST 

No. 720 
FLANGED GUIDE 

ROLLERS 
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Car Stereo 
CHANNEL MASTER 
PLAYER PROMO 

ELLENVILLE, N.Y. -Channel 
Master has introduced an improved 
and larger capacity car stereo dealer 
display unit as an adjunct to its 
three -unit 9750 display available for 
the past three years, said Russ Roy, 
advertising manager. The new 9752 
allows for A/B comparisons be- 
tween nine units and speakers. 

A strictly two -step distribution 
manufacturer, Channel Master will 
be exhibiting at NEWCOM '74 in 
Las Vegas and showing the new dis- 
play, Roy said. NEWCOM is the 
firm's major trade show. 

The new display measures 36 -in. 
wide by 40 -in. high, will stand on the 
floor or counter, is made of vinyl 
covered flake board, will accom- 
modate both stereo and quadrasonic 
players and has pilfer -proof mount- 
ings. 

Maxell's Incentives 
Continued from page 56 

Trip and Dial -A- Cruise programs, 
because of their individuality, give a 
company the greatest possible lati- 
tude in planning its incentive pro- 
gram. 

He added, "It also gives the assur- 
ance of having incentive costs relate 
directly to the results of the program. 
No commitments need ever be made 
in advance, and management does 
not run the risk of having pre - 
bought too many, or too few vaca- 
tions." 

Tracht also pointed out that one 
of the keys to the attractiveness of 
the program was that winners are as- 
sured of the vacation of their choice, 
at the time of their choice, without 
the fear of being continuously sub- 
jected to sales meetings and com- 
pany personnel. 

Although Maxell is the first con- 
sumer electronics company to adopt 
Dial -A- Cruise as part of its overall 
incentive program, other companies 
such as General Electric, 3M, Sharp 
Electronics, Toshiba Amerfica, Inc., 
Lanier Corp., and Miida Electronics 
have already used or are using Dial - 
A -Trip, and Monoson feels it is just 
a matter of time before other com- 
panies follow Maxell's lead and ex- 
pand their program to include Dial - 
A- Cruise. 

The three -unit 9750 is still avail- 
able too and measures 19 -in. wide, 
21 -in. high and 1 l -in. deep and fea- 
tures smoked plexiglass on a wood 
base with clear shelves that make the 
players appear to float in the air. 

Deluxe Units 

For U.S.S.R. 
Continued from page 54 

The low sales can be explained by 
a little variety of the models offered 
and by still low quality of the prod- 
ucts. Most of the players manufac- 
tured in 1972 -1973 (as well as be- 
fore) were portable monaural. Out 
of the overall yearly record player 
output only 5.7% were stereo play- 
ers. In 1972 a national company of- 
fered a line of nine models, with 
only two players of the first class (in 
Russia all radio /tape equipment 
used to be divided into four cate- 
gories: third, second and first class, 
and deluxe class). 

Absence of automatic record 
changers at the national market is 

still a great problem for 1974. An- 
other shortcoming is still a big unifi- 
cation of the players offered: 40 per- 
cent of all the output constitute 
players of the same class and qual- 
ity. 

In a special survey Kommert- 
cheskii Vestnik a bimonthly pub- 
lished by marketing service of the 
USSR Ministry of Trade, summa- 
rized the problems of the record 
market in Soviet Union and sub- 
mitted recommendations to the na- 
tional companies involved in record 
and consumer electronics manufac- 
turing: 
-To develop and set up mass pro- 
duction of a line of record players of 
different classes (and prices); 
-To expand the family of record 
playback equipment, by developing 
and offering to the market new types 
of equipment like LF amplifiers, 
sonic systems, automatic record 
changers and turntables, record car- 
rying and storage cases and cabi- 
nets; 
-To develop and set up manufac- 
turing of quadrasonic records and 
players. 

and 
THE ELECTRO I O!iI 
SOUND 

I V 
100 -48C 
The world's most popular cartridge/ 
cassette winder, with instantaneous 
changeover 

``.`°`° 

AUDIOMATIC CORPORATION 
1290 AVENUE OF THE AMERJL:;,..3, PHONE: (212) 582 -4870, CABLE: AUDIOMATIC, TELEX: 12 -6419 
EUROPEAN OFFICE: 4. RUE FIÇATIER- 92400- COURBEVOIE, PHONE: 333.30.90, TELEX: 62282 
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Tope Duplicator 
The Third National Tooling for 

Plastics Conference will be held in 
three locations: April 18 -19, Atlanta, 
Sheraton Olympic Hotel; May 1 -2, 
Boston, Parker House; and June 3 -4, 
Toronto, Constellation Hotel. 

General topics of the two day con- 
ferences will be Building the Mold, 
Getting the Most For Your Tooling 
Dollars, Specialty Molds, and 
Trends in Tooling. 

Speakers include: Dean Denis 
Sinclair Phillips, New York Univer- 
sity; Ernest J. Csaszar, director of 
sales and engineering, Newark Die 
Co., Springfield, N.J.; Richard W. 
Deacon, regional manager, Micro 
Seal' Corporation, New Britain, 
Conn.; George Mars, director and 
plant superintendent, Superior 
Mold Builders, Felton, Pa.; Martin 
D. Pallante, general manager, Mold - 
Tech Detroit, Warren, Mich.; 
Francis R. Donchez, metallurgical 
supervisor, Bethlehem Steel Corp., 
Bethlehem, Pa. 

Also, Samuel D. Pierson, execu- 
tive vice -president, ABA Tool & Die 
Co., and president, Plastics Gearing 
Technology, Inc., Manchester, 
Conn.; Robert J. Fitzgerald, senior 
marketing engineer, Unicast Devel- 
opment Corp., Pleasantville, N.Y.; 
Manila) Savla, assistant laboratory 

By ANNE DUSTON 

director, Skeist Laboratories, Inc., 
Livingston, N.J.; Arnold M. Varner, 
program coordinator and moder- 
ator; John Andras, product engi- 
neering manager, D -M E Corp., 
Madison Heights, Mich. 

Also, John Fleischmann, product 
manager, In -Line Screw Injection 
Equipment, Stokes Equipment Divi- 
sion, Pennwait Corp., Philadelphia; 
Alex Seres, president, Incoe Corpo- 
ration, Troy, Mich.; Ronald E. 
Greenwood, president, Unicast De- 
velopment Corp., Pleasantville, 
N.Y.; I. Martin Spier, president, 
Beacon Plastic & Metal Products 
and the Marlad Corp., New York, 
N.Y.; Lowell C. Horwedel, presi- 
dent, Microseal Corp., West Lafa- 
yette, Ind.; W. J. B. Stokes II, presi- 
dent, Electromold Corporation, 
Trenton, N.J.; David Lunday, man- 
ager, mold base department, VCA 
Marland, Inc., Pittsfield, Mass.; and 
Charles W. E. Waters, president, Ap- 
plication Engineering Corp., Elk 
Grove Village, Ill. 

Registration can be made through 
Robert Strong, (212) 953 -7266, or 
(212) 687 -8540. 

Audio cassettes of the Inter- 
national Tape Association's fourth 
annual seminar workshops are now 
available through the ITA, Tucson 

International Airport, Tucson, Ariz., 
for a total cost of $59.95. Individual 
workshop tapes are available as fol- 
lows: audio, about eight hours, 
$29.95; video, about nine hours, 
$34.95; and copyright, about two 
hours, $ 10.95. 

MarketDyne Television Commu- 
nications will hold a one day semi- 
nar on the use of videotape and 
videocassette as training and corn - 
munications tools in insurance and 
financial institutions, May 17, at the 
Mariott Motor Inn, Philadelphia. 
Participants include Herb Wolff, 
vice -president, New England Life In- 
surance Co.; Ken Winslow, executive 
director, National Industrial Tele- 
vision Association; Dave Hunt, man- 
ager, Telecommunications of the 
INA Corp.; and Ken Ford, presi- 
dent, Market Dyne International. 

A three day conference by the 
Western Audio -Visual Dealers Asso- 
ciation beginning June 3, at Caesars 
Palace, Las Vegas, Nev., will high- 
light a dealer's look at selling to in- 
dustry, a producer's discussion of 
selling to educators, and a major 
management learning seminar, pres- 
ident Ted DeGroot, Audio Graphic 
Supply, Inc., San Bernardino, Cal., 
announced. 

NEWCOM Consumer Products 
Continued from page 54 

there were 227 as opposed to that 
amount for the total show last year 
here. 

Among prominent names in con- 
sumer products are BASF, Fideli- 
tone, Irish, J.F.D., Channel Master, 
Le -Bo, Midland, Mura, Mallory, 
Recoton, Robins -Fairchild, Revox, 
Saxton and 3M. 

Other aspects of NEWCOM's 
growth: each firm is taking addi- 
tional space with 350 booths sold 
now as opposed to 322 this time last 
year; 27 conference units are booked 
vs 24; 6,000 square feet of arena 
space vs 2,500. 

Booth space is $575 for a 10x10. 
Seminars 

First consumer products seminar 
is at 8 a.m., Wednesday, May 8, 
"Rep Overview of Opportunities" 
with Herman Sacks, Markal Sales, 
Chicago, and Mark Markman, 
Markman Co., Los Angeles. 

This will be followed by three case 
histories. Paul Grossinger, Elec- 
tronic Dist., Inc., Chicago, will 
present a 2 -step view, "Consumer 
Products, Yes, Brown Goods, No," 
alluding to the distributors' role with 
smaller car stereo and home equip- 
ment units. Ed Closterman, United 
Radio, Cincinnati, will present "You 
Can 2 -Step Brown Goods." Tom 
Andersen of Pacific Stereo will give 
the 1 -step view. 

Thursday seminars will focus on 
financial aspects with Ed Miller, 
Mill -Tronics, Dallas. "Consumerism 
and the Distributor" will be 
presented by Frank McLaughlin of 
the Federal Office of Consumer Af- 
fairs whose subject is "Profile of the 
Consumer." John Robins of Super - 
scope will present the warranties im- 
plications for distributors moving 
into consumer goods. 

Then on Friday in an unprece- 
dented seminar, five seminar groups 
will get together. These are the con- 
sumer products, industrial, general 
line service dealer, new markets and 
professional sound and video. Larry 

When Answering Ads . . . 

Say You Saw It in Billboard 

Wilson, president, Wilson Learning 
Corp., will present "You and I 

Against the World." 
NEWCOM will he here again 

next year then move to New Orleans 
in 1976 and Atlanta in 1977 before 
returning here for three more years, 
Kaufman said. 

pEanitiehl 
hai oablei 
& conne lori 

Are you getting those High Profit, 
PLUS Sales available with Fast Moving 
Audio Cables, Connectors Speaker 
Wires, Adapters and Plugs, 

Now available from the same dependable source that makes SAME DAY 
SHIPMENTS of PFANSTIEHL Needles, Phono Cartridges, Tape and 
Accessories. Write today on your letterhead for details of Special 
Introductory Offer. 

PbwiffrM 3300 WASHINGTON ST. / BOX 498 

WAUKEGAN, ILL. 60085 

GALLANO 
DISl'RIBUTING 
CORPORATION 

Our 46th Year 
FOR ALL 

YOUR MUSICAL NEEDS! 
SPECIAL ORDERS OUR SPECIALTY: 
Hard to find albums, tapes, cassettes. 
RECORDS: 
Pop, Rhythm & Blues, Country & Western, Heavy Rock, Soul. 
Classical. Full Line Budget. 

TAPE CARTRIDGES: 
Pre - recorded and Blank 8- Track, Cassette, Reel -To -Reel, All 
labels, Blank 8 -Track and Cassettes, Scotch Reel Blank Tapes. 
ACCESSORIES: 
Diamond & Sapphire Needles, Batteries, Full Line of 8- Track. 
Cassette Players, Phonos. Distributes For Hitachi and Pioneer 
units. 

CALL or WRITE: 

GALGANO DISTRIBUTING CORPORATION 
4147 W. Armitage, Chicago, Ill. 60639 312/235 -3800 
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Country Music 
Special Events Added Clark Special 

By Wembley Festival Completed at 

Oral Roberts LONDON -Special events will be 
added to this year's Sixth Inter- 
national Festival of Country Music 
at Wembley Pool near here, in addi- 
tion to the most impressive cast of 
artists ever offered. 

Mervyn Conn, promoter of the 
event, listed some of these extra ac- 
tivities: 

The British Tea Council will hold 
the finals of their competition to find 
Miss Country Music, 1974. 

There will be a special marquee 
featuring a nonstop program of Irish 
Country Music talent. 

A BBC radio marquee will act as a 
radio studio through the festival. 

MACK 
WHITE 

SINGS 

"SWEET 

TENDER 
FEELING" 

COMMERCIAL 
# C 1315 

April 13 -14, with Wally Whyton 
presenting the artists of the festival 
in a series of six one -hour radio 
shows that will be taped for trans- 
mission in the coming events. 

A third marquee is being spon- 
sored by the British Country Music 
Association in conjunction with the 
Billboard /Record and Radio Mir- 
ror. During the two days soloists and 
groups from all over the United 
Kingdom will compete for the Brit- 
ish Country Music Awards. The four 
finalists will be presented with 
Awards at the intermission on the 
Sunday evening show. 

Another major event is the pres- 
entation of the annual International 
Billboard Group Awards at the Sat- 
urday night concert, to be televised 
by the BBC. 

Among the record labels taking 
part in the exhibitions are EMI, At- 
lantic, Warner Brothers, RCA, Pol - 
ydor, CBS, Shannon, Phonogram, 
and scores of musical instrument 
manufacturers. 

MCA's Bill Anderson not only 
will entertain, but will act as master 
of ceremonies (compere) for the 
event along with Pete Brady. 

U.S. artists (in the order of their 
appearance) taking part in the festi- 
val this year will be Terry Stafford, 
Jeanne Pruett, Bill Monroe, Ander- 
son, Wanda Jackson, Tompall Gla- 
ser, Kitty Wells and Johnny Wright, 
The Oak Ridge Boys, Johnny Rodri- 

(Continued on page 61) 

TULSA -Production for the first 
syndicated television special for Roy 
Clark was completed here last week 
at Oral Roberts University. 

Broadcast of the one -hour musical 
and comedy variety show "Espe- 
cially Roy," has been confirmed 
during prime time in more than 30 
southern markets, according to 
Clark, who mentioned St. Louis, At- 
lanta, Tulsa and Oklahoma City. 

Under the sponsorship of 
OTASCO (a hardware chain), tfe 
program was produced by Roy 
Clark Productions, Inc. 

"That way I've got nobody but 
myself to blame for the outcome," 
laughed the Country Music Associ- 
ation's "Entertainer of the Year." 
"This is the first time I've ever done 
anything like this and I'm anxious to 
see the outcome," added Clark. 

Four -time "Emmy" winner Ray 
Clevenger was selected to direct the 
show scheduled for viewing in late 
April in most markets. 

With the exceptions of three to- 
tally instrumental numbers, back- 
ground for all selections was re- 
corded the week of March 10 at 
Clement Studios in Nashville, ac- 
cording to Jim Halsey, Clark's man- 
ager booking agent. 

All vocal tracts were cut on the set 
in Tulsa. 

Accompanying Clark are Diana 
(Continued on page 59) 

ESCMI Parley April 18 -21 
-3 Major Labels to Attend 

MONTICELLO, N.Y. -At least 
three major labels will take part in 
this year's Eastern States Country 
Music (ESCMI) convention here in 
the Catskills April 18-21. 

Dot, United Artists and Elektra 
officials have agreed to hold semi- 
nars, according to Mickey Barnett, 
president of ESCMI. Others may be 
added. 

Headquarters again will be Kut- 
sher's Country Club, which hosted 
the 11 -state event last year and may 
well become a permanent home. 
Following the convention, Kutsher's 
opened its doors to a series of suc- 
cessful country music shows, and 
country quickly spread through this 
resort area of Sullivan Country. In 
previous years the convention had 
been held at Wheeling, W. Va. At- 
tendance last year numbered 700, an 
all -time record. 

Barnett, a leading recording artist, 
admits that the Northeast is lagging 
behind the rest of the nation in the 
growth of country music. He feels 
the gap has been at least partially 
filled. Through the past year, the 
Monticello Raceway and other re- 
sorts in the area featured country 
music, drawing huge crowds in most 
cases. 

ESCMI draws its membership 
from New England, the Mid- Atlan- 
tic States and Ohio. It works closely 
under the guidance of the Country 
Music Association in Nashville. 

"We never wanted to be a sepa- 
rate organization," Barnett ex- 
plained, "but rather a regionalized 

group working hard in this area un- 
der the auspices of CMA." In con- 
trast, the Academy of Country Mu- 
sic on the West Coast works as a 
totally separate entity. 

In addition to the record company 
seminars this year others are 
planned, including one to be con- 
ducted by Clyde Otis, noted record 
producer and songwriter. The New 
Yorker has written numerous songs, 
including those recorded by Eddy 
Arnold and Sonny James. 

CMA Antipiracy Meet 
HOLLYWOOD, Fla. - Meeting 

here to coincide with the NARM 
convention, the officers and direc- 
tors of the Country Music Associ- 
ation discussed, among other things, 
the possibility of stronger anti - 
piracy legislation on both state and 
local levels. 

CMA has been actively involved 
in this continuous battle and chose 
this occasion to give a further prog- 
ress report. The organization also 
met jointly with both NARM and 
RIAA to discuss the struggle. 

The board, while in session, 
looked at historical film clips; dis- 
cussed plans for the International 
Country Music Fan Fair, and the 
next board meeting, set for June in 
Japan. 

Connie B. Gay, founding presi- 
dent of CMA, entertained board 
members and officers at his winter 
home in Key Biscayne. 

...................... 
f:./ "1t Took Us A Little 

F: Longer Cause We cried A Lot" 

i 

TO THANK THE FOLLOWING 
WE WOULD LIKE 

STATIONS FOR THEIR WEIGHT! 

K08 #20 (Albuquerque) 
WBAP #55 (Ft. Worth) 

KV00 #87 (Tulsa) 

KLLL # 48 (Lubbock) 

KDAV #43 (Lubbock) 

KDJW #83 (Amarillo) 

KPIK #60 (Colorado Springs) 

WQSN # 53 (Charleston) 

KWKH # 26Sc (Shreveport) 

KLAC (Larry Scott Show) 

(Los Angeles) 

WHO (Des Moines) 

for adding your station to the growing list above playing .. ' 

Thanks 

WWL (New Orleans) 

WWVA (Wheeling) 
WSM (Nashville) 
WSLC (Roanoke) 
WCMS (Norfolk) 
WTID (Newport News) 

WDON (Wheaton) 
WBRG (Lynchburg) 
WPIK (Alexandria) 

WAXX (Eau Claire) 

WPNX (Columbus) 

WROZ (Evansville) 
WGBG (Greenboro) 
WESC (Greenville) 

KIKN (Corpus Christi) 

WNAD (Norman) 
WPAP (Panama City) 

WEXL (Detroit) 
WCOS.FM (Columbia) 

WSOC -FM (Charlotte) 

WEAS (Savannah) 

KXRB (Sioux Falls) 

KBUY (Ft. 
Char WCAW (Charleston) 

KAOH (Duluth) 
KWMT (Ft. Dodge) 

WDEN (Macon) 
WYNA (Raleigh) 
WBAY (Green Bay) 

WBAM (Montgomery) 

WILS-FM (Lansng) 

KAYO (Seattle) 
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* Star Performer -LP's reg,stering proportionate upward progress this week 

TITLE -Artist, Label & Number (Distributing Label) 

1 1 8 A LEGENDARY PERFORMER, Vol. 1 -Elvis Presley, RCA CPU-0341 

2 2 50 BEHIND CLOSED DOORS -Charlie Rich, Epic CE 32247 (Columbia) 

'3 4 19 NEW SUNRISE -Brenda Lee, McA 

9 4 THERE WON'T BE ANYMORE -Charlie Rich, RCA APLI -0433 

5 6 13 LET ME BE THERE -Olivia Newton -John, MCA 389 

6 3 13 FOR THE PEOPLE IN THE LAST HARD TOWN -Tom T. Hall, Mercury 

SR 1-687 )Phonogram) 

7 8 7 STILL LOVING YOU -Joe Stampley, Dot DOS 26020 (Famous) 

11 5 JOLENE -Dolly Parton, Rrn n47í 

14 4 WOULD YOU LAY WITH ME -Tanya Tucker, Columbia CC 32744 

15 5 MY THIRD ALBUM -Johnny Rodriguez, Mercury SRM 16999 (Phonogram) 

11 12 16 FASTEST HARP IN THE SOUTH- Charlie McCoy, Monument CZ 32749 (Columbia) 

12 5 14 BOBBY BARE SINGS LULLABYS, LEGENDS AND LIES -Bobby Bare, RCA 

CPL-2-0290 

18 4 IF WE MAKE IT THROUGH DECEMBER -Merle Haggard, Capitol 5T 11276 

14 7 12 AN AMERICAN LEGEND -Tex Ritter, Capitol 11241 

15 13 8 THE ENTERTAINER OF THE YEAR -Roy Clark, Capitol ST 11264 

16 17 6 KID STUFF -Barbara Fairchild, Columbia CC-32711 

W 30 3 VERY SPECIAL LOVE SONGS -Charlie Rich, Epic NE 32531 (Columbia) 

18 15 16 THE MIDNIGHT OIL- Barbara Mandrel!, Columbia KC 32743 

19 10 13 WE'RE GONNA HOLD ON- George Jones & Tammy Wynette, Epic NE 32757 
(Columbia) 

24 21 WHERE MY HEART IS- Ronnie Milsap, RCA APLI 0338 

21 19 12 BEAN BLOSSOM -Bill Monroe, MCA 28002 

22 23 14 THE UPTOWN POKER CLUB -Jerry Reed, RCA APL 1 -0356 

W 31 3 THE ENTERTAINER -Roy Clark, not DOS 1 -2001 (Famous) 

24 20 13 SOUTHERN ROOTS /BACK HOME TO MEMPHIS -Jerry Lee Lewis, 
Mercury SRM 1 690 ( Phonogram) 

25 27 1 SONG AND DANCE MAN -Johnny Paycheck, Epic CE 32570 (Columbia) 

35 2 SPIDERS & SNAKES -Jim Stafford, MGM SE -4947 

34 5 FULLY REALIZED -Charlie Rich, Mercury SRM 2-7505 )Phonogram) 

28 29 17 CLINGING TO A SAVING HAND -Conway Twitty, MCA 376 

29 21 15 AMAZING LOVE -Charley Pride, RCA APL 

30 32 7 HOUSE OF THE RISING SUN -Jody Miller, Epic NE 32569 (Columbia) 

31 22 14 I REMEMBER HANK WILLIAMS -Glen Campbell, Capitol SW 11253 

32 25 20 ROY CLARK'S FAMILY ALBUM -Roy Clark, Dot DOS 26018 (Famous) 

33 37 3 DON WILLIAMS, VOL. II -1Ml 4066 

34 39 31 YOU'VE NEVER BEEN THIS FAR BEFORE /BABY'S GONE- Conway Twitty, 
MCA 356 

35 38 4 SHE'S GOT EVERYTHING I NEED -Eddy Arnold, MGM 4912 

36 41 6 THE PILGRIM -Larry Gatlin, Monument IIZ -32571 (Columbia) 

37 40 2 THE BEST OF BUCK OWENS VOL. 5- Capitol 11273 

1 LET'S GO ALL THE WAY TONIGHT -Mel Tillis & Sherry Bryce, MGM SE 

W 4937 

39 42 3 THE BEST OF DANNY DAVIS & THE NASHVILLE BRASS -RCA APL10425 

40 26 11 KINDLY KEEP IT COUNTRY -Hank Thompson, Dot DOS 26015 (Famous) 

41 43 4 HAPPY HOUR -Tony Booth, Capitol 57.11270 

42 28 10 KENTUCKY SUNSHINE -Wayne Kemp, MCA 369 

43 46 15 IF YOU CAN'T FEEL IT, (It Ain't There)- Freddie Hart, Capitol 51.11252 

44 48 2 THE OAK RIDGE BOYS- Columbia 32742 

45 49 2 THAT'S THE WAY LOVE GOES- Connie Smith, Columbia 32581 

46 33 10 RED, WHITE & BLUE (Grass), GRC 5002 

47 50 2 LIVE AT THE PALOMINO CLUB -Del Reeves, United Artists LIA 204 F 

48 36 16 ALL ABOUT A FEELING -Donna Fargo, Dot DOS 26019 (Famous) 

49 1 PHASES AND STAGES -Willie Nelson, Atlantic SD 7291 

50 1 BACK IN THE COUNTRY -Roy Acuff, Hickory 4507 (MGM) 

Clark Special Completed 
Continued from page 58 

Trask and John Brown University's 
Sound Generation. 

The show was taped Monday (25) 
for airing Mar. 28. 
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Songs include "Alabama Ju- 
bilee," "Yesterday When I Was 
Young," "Thank God and 
Greyhound," "Honeymoon Feel- 
ing," and "Dueling Banjos" (with 
Buck Trent). 

Country Music 

Nashville Scene 
By BILL WILLIAMS 

Josh Graves has signed a contract 
with Columbia -Epic, and has re- 
corded an album. He performed 
originally with the Flatt and Scruggs 
team, later went with Lester Flatt, 
and then returned to Earl Scruggs. 
... Conway Twitty has joined the 
long list of country male artists add- 
ing backup girl singers to his show. 
... Ricci Mareno, one of the leading 
independent producers, has done a 
session with Gunilla Hutton of "Hee 
Haw." ... Ferlin Husky, O.B. 
McClinton and David Houston will 
be the headliners at Jimmie Rodgers 
Day in Meridian, Miss., this May. 

. . George Jones and Tanuny Wy- 
nette have been booked into the spot 
preceding the Cleveland Indians - 
Baltimore - Orioles game in Cleve- 
land July 26th.... Faron Young will 
head the show at Disney World over 
the big July 4th Holiday. 

Tommy Cash went on the road 
Jan. 31 and doesn't return to Nash- 
ville until the 6th of April. ... Mel 
Street has moved from his West Vir- 
ginia home to Nashville, bringing 
his family along. ... Singer -song- 
writer Will Sherman has done a ses- 
sion for Del -Mar in Nashville before 
returning to Texas. ... The annual 
Great Alabama Stars for Special 
Alabama Children Benefit weekend 
receives its official kick -off April 28 
in Montgomery with Gov. and Mrs. 
George Wallace hosting a dinner. 
On hand will be Tammy Wynette, 
George Jones and Jeanne Pruett... . 

Skeeter Willis came through thróat 
surgery in fine shape. ... Joe 
Stampley took time off in a blizzard 
in Utah to free a mule deer from en- 
tanglement with a fence alongside a 
highway. ... Fifteen of the Atlanta 
Falcons made reservations for 
Johnny Paycheck's opening night at 
the Southernaire Club in Atlanta. 
.. Richard Garratt, lead singer and 

highly talented member of the Four 
Guys, has departed the group to per- 
form on his own. ... RCA's Johnny 
Russell has a new single and an al- 
bum upcoming.... A postscript to 
the new Grand Ole Opry House 
opening. Porter Wagoner has an av- 
ersion to flying. Yet, to make the 
show, he flew in from Fresno, Calif. 
and back to Tucson to be on hand. 
... Ronnie Sessions flew both his 
mother and grandmother to Hawaii 
while he was touring there.... When' 
Del Reeves put on a heart fund ben- 
efit at Centerville. Tenn. he was 
joined by Stan Hitchcock, the Kend- 
alls and Chase Webster.... ESCMI 
President Mickey Barnett flew into 
Nashville to record at Nuggett Stu- 
dios, under the production of Clyde 
Otis.... Bold Records has released a 
single on Walt McKenzie, from 
Baton Rouge, produced by Skip 
Williams and Lee Rascone at Crea- 
tive Workshop in Nashville. 
McKenzie is being booked by Mag- 
gie Cavender. 

Leda Ray's new club at Knoxville 
had a successful opening with Ron- 
nie Dove and his Revue. The big 
room, called the Showcase, handles 
900 people. ... Commander Cody 
and his Lost Planet Airmen, start a 
22 city concert tour in April, starting 
at Villanova and concluding in June 
at Winterland in San Francisco. Six 
of the May dates are with the New 
Riders of the Purple Sage. ... A 
couple of weeks ago we gave a Bill- 
board country pick to Mickey Gil - 
ley's "Room Full of Roses" on Astro 
Records. Someone else thought it 
was good too. Playboy Records has 
picked it up. ... Charlie McCoy, 
Anne Murray, Roy Clark and Bobby 
Goldsboro are performing for the 
$50 a plate charity dinner this year 
at the Greater Greensboro Open. 
Boots Randolph had played it the 

past two years.... Bonnie Hess is re- 
covering from open heart surgery. 
... Jan Howard has signed an exclu- 
sive artist contract with the Joe Tay- 
lor agency. Joe and Roger Burch will 
handle all of Jan's booking affairs. 

. Mac Wiseman not only will go to 
Etígland for the Wembley festival, 
but will tour over there in Septem- 
ber. ... The yo -yo which President 
Nixon took out of his pocket to give 
to Roy Acuff wasn't his idea. The 
idea and the yo -yo were -bóth plant- 
ed by National Life chairman Bill 
Weaver en route from the airport.... 
Brian Shaw has taped three more 
shows in the "Big Daddy Country" 
series syndicated out of Houston. He 
was accompanied by Joyce Owens, 
head of artist relations at Owens - 
Fair.... Sandy Rucker had a big sur- 
prise while guesting on Cathy Clay- 
ton- Hall's "Noontime Nashville" 
show. A tape she had recorded at the 
age of eight years was brought to 
light, and played, all of this engi- 
neered by John McMean of the 
Shorty Lavender Talent Agency... . 

Gene Poag, Jr. set to shoot the pilot 
of a television series in Nashville, 
with leading country artists as 
guests. 

A big Freddie Hart Day, put on by 
KJJJ -AM in Phoenix, went over 
very well. Freddie then went to St. 
Louis for an in -store promotion... . 

George Hamilton IV getting rave re- 
views, as usual, in England. ... 
Jimco, a Plano, Texas firm, has pro- 
vided a two -hour live performance 
of bluegrass music by four groups 
for next Saturday on KERA -TV, 
hosted by Johnny Dallas and put to- 
gether by Jim Shell. The groups used 
are Changin' Times, Shady Grove 
Ramblers, Silver Moon Bluegrass 
Band, and Stone Mountain Boys. 

Highly talented Jimmy Buffet did 
a successful week at the Exit Inn in 

Nashville, then appeared with Linda 
Lovelace at the University of Ala- 
bama.... Porter Wagoner squeezed 
in a couple of fishing days between 
his just completed western tour, TV 
tapings of commercials, and his own 
television show. ... Jerry Clower 
may write his own autobiography. 
. When Crystal Gayle posed for a 
UA album cover, it was done at the 
Governor's mansion. The label flew 
in Doug Metzler from Los Angeles 
to do the photography. ... Ronnie 
Sessions and Patty Teirney of MGM 
will entertain at the Tennis Classic in 
Orlando, another first for country. 
... Tickets for Merle Haggard's New 
York concert debut are selling so fast 
that producer Al Aronowitz has 
scheduled a second late show per- 
formance. Both are expected to be 
sellouts. 

Giant Show Set 

May 25 at Track 
NEW YORK -The biggest show 

of country music talent since Willie 
Nelson's production in Dripping 
Springs, Texas, will be held at the 
Aqueduct Race Track here May 25. 

The 10 -hour long program will 
feature 1 I headline acts. Listed al- 
phabetically, they are: Lynn Ander- 
son, Donna Fargo, Tom T. Hall, 
Waylon Jennings, Jerry Lee Lewis, 
Ray Price, Charlie Rich, Johnny 
Rodriguez, the Earl Scruggs Revue, 
the Statler Brothers and Tanya 
Tucker. 

Lou Flax and Concert Spectacu- 
lars Limited have contracted the 
track in Queens for the extrav- 
aganza. 

Pat Roberts 
sings the question: 

Can a mansion, 
shiny cars, 

fancy clothes, 
and roses 

in the garden 
take the place 

of love? 

Pat Robert's hit single hits 
home. His message, and 

manner of deliverin' it are 
unforgettable. Just what 

you'd expect from one of the 
country's rising young stars. 

"You Got 
Everything 
You Want" 

DOA -17495 

Produced by George Richey 
Personal Management: 

Jack Roberts Agency 

DOT RECORDS 

Distributed by 
Famous Music Corporation 
A Gulf + Western Company 

59 



 

rFrom Ireland - 
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1 
HIS NEW SINGLE 
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OLD 

COUNTRY 
MUSIC" 

An 
International Country 

Release 

wN 

A 
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CUNNINGHAM'' 
ii:sil 

In U.S.A. 

Gusto Records Inc. 
720 17th Avenue, South 
Nashville, Tennessee 37203 
Phone 615- 256 -1658 

In Canada 

BOOT RECORDS LTD. 
1343 Matheson Blvd West 
Mississauga, Ontario 
L4W 1R1 
625 -2676 

In Ireland 

RELEASE RECORDS LTD. 
5/6 Lombard Street, Dublin 2. 
Tel. 784182/784402/784529 

In Europe 

COUNTRY RECORDS LTD. 
30 Holloway Rd. London N,7 
Tel. 01- 607/8544 01- 607/3828 

England 

COUNTRY RECORDS LTD. 
30 Holloway Rd. London N,7 
Tel. 01- 607/8544 01- 607/3828 
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A VERY SPECIAL LOVE SONG- Charlie Rich 

(B. Sherrill, Norm Wilson). Epic 5 1109 (Columbia) 
(Algee. BMI) 

MIDNIGHT, ME & THE BLUES -Mel Tillis 
(Jerry House). MGM 14689 (Sawgrass, BMI) 

HANG IN THERE GIRL - Freddie Hart 
(Freddie Hart), Capitol 3627 (Blue Book, BMI) 

I'VE GOT A THING ABOUT YOU BABY; 
TAKE GOOD CARE OF HER -Elvis Presley 
(Tony Joe White). RCA 0196 (Swamp Fox /White 
Haven, ASCAP) 

WOULD YOU LAY WITH ME (In A Field 

Of Stone) -Tanya Tucker 
(David Allen Coe). Columbia 4 45991 

(Window Captive. BMI) 

HELLO LOVE -Hank Snow 

(Betty lean Robinson. Aileen Mnich), RCA 0215 
four Star, BMI) 

THERE'S A HONKY TONK 

ANGEL - Conway Twitty 
(Troy Seals. Danny Rice), MCA 40173 ( Danor, BMI) 

I'LL TRY A LITTLE HARDER -Donna Fargo 

(Donna Fargo), Dot 17491 (Famous) 

(Prima Donna, BMI) 

(Jeannie Marie) YOU WERE 

A LADY -Tommy Overstreet 
(Moreno, Charlie Black), Dot 17493 (Famous) 
(Ricci Moreno, SESAC) 

TWENTIETH CENTURY 

DRIFTER -Marty Robbins 
(Marty Robbins), MCA 40172 (Mariposa. BMI) 

SWEET MAGNOLIA BLOSSOM -Billy "Crash" 
Craddock 
(Rory Bourke. Gayle Barnhill) ABC 11412 

(Chappell, ASCAP /Unichappel. BMt) 

THINGS AREN'T FUNNY 

ANYMORE -Merle Haggard 
(M. Haggard). Capitol 3830 (Shade Tree, BMI) 

BABY DOLL- Barbara Fairchild 
(1 Crutchfield. D. Earl), Columbia 4-45988 
(Duchess, BMI) 

IS IT WRONG 

(For Loving You) Sonny lames 
(W. McPherson), Columbia 4 -46003 
(Hill b Range, BMI) 

IT'S TIME TO CROSS THAT 

BRIDGE -Jack Greene 

(Ben Peters). MCA 40179 (Ben Peters, BMI) 

THE OLDER THE VIOLIN, THE SWEETER 

THE MUSIC -Hank Thompson 
(Curley Putnam). Dot 17490 (Famous) (Tree, BMI) 

(We're Not) THE JET 

SET - George Jones b Tammy Wynette 
(B. Braddock), Epic 5.11083 (Columbia) (Tree. BMI) 

GUESS WHO -Jerry Wallace 
(Max Powell). MCA 40183 (Four Star, BMI) 

WRONG IDEAS - Brenda Lee 

(She! Silverstein), MCA 40171 (Evil Eye, BMI) 

WHEN YOUR GOOD LOVE WAS 

MINE -W vet Fens 
(Deny Foster. Bill Rice), Cinnamon 779 

(lack b Bill, ASCAP) 

I'M LEFT, YOU'RE RIGHT, 

SHE'S GONE -Jerry Lee Lewis 
(B. Taylor, S. Kesler), Mercury 73452 )Phonogram) 
(Hill b Range. BMI) 

AT THE TIME -Jean Shepard 
(Bill Anderson). United Artists 384 (Stallion. BMq 

THERE WON'T BE ANYMORE - Charlie Rich 

(Charlie Rich). RCA 0195 (Charles Rich. BMI) 

WE SHOULD BE TOGETHER -Don Williams 
(A. Reynolds), (MI 36 (lack, BMI) 

WAKE ME INTO 

LOVE -Wilma Burgess b Bud Logan 
(R. Lane, R. Porter. T. McKeon). Shannon 816 (N.S.LI) 
(Tree /Cross Keys, BMI) 

THE CRUDE OIL BLUES -Jerry Reed 

(Jerry E Hubbard), RCA 0224 (Vector, BMI) 

SOME KIND OF WOMAN -Faron Young 

(1 Peppers, T. Cash), Mercury 73464 ( Phonogram) 
(Coal Miners. BMI) 

RAINY NIGHT IN GEORGIA -Hank Williams Jr 
' 

(T. White). MGM 14700 (Combine, BMI) 

SEASONS IN THE SUN -Bobby Wright 
(Rod Mchuen, Jacques Brel), ABC 11418 

(E. B. Marks, BMI) 

I'LL NEVER GO AROUND 

MIRRORS -Lefty Feine)) 

(S.D Shafer!L Frizzelq, ABC 11416 (Blue Crest, BMI) 

SMILE FOR ME -Lynn Anderson 
(R. Bourke), Columbia 4.46009 (Chappell. ASCAP) 

YOU NEVER SAY YOU LOVE ME 

ANYMORE -Nat Stuckey 
(Gayle Barnhill, Johnny Christopher), RCA 0222 

(Unichappell /Easy Nine, BMI) 

RAINBOW IN DADDY'S EYES -Sammi Smith 

(Dallas Frazier, Sanger Shafer). Mega 204 

(Blue Crest, BMI) 

I NEVER GET THROUGH 

MISSING YOU -Bobby Lewis 
(Arthur Kent, Frank Stanton, Bit Collie). 
Ace Of Hearts 0480 (Golden Horn, ASCAP) 
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NO CHARGE -Melba Montgomery 
(H. Howard). Elektra 45883 (Wilderness, BMI) 

I LOVE YOU, I LOVE 

YOU -David Houston A Barbara Mandrel! 
(D. Walls. M. Wilson, S Lyons), Epic 5.11068 
(Columba) (Algee, BMI) 

SILVER THREADS AND GOLDEN 

NEEDLESD. Reyn 

(1 

(Central Songs. 

Reynolds), Asylum 11032 

(Central Songs. BMI) 

SUPERSKIRT- Connie Cato 
(R. Hellard. Gary S. Paxton), Capitol 3788 

(Acoustic, BMI) 

HONEYMOON FEELIN' -Roy Dark 
(R. Hellard, G.S. Paxton), Dot 17498 (Famous) 
(Caustic. BMI) 

COUNTRY BUMPKIN -Cal Smith 
(D Wayne), MCA 40191 (Tree. BMI) 

JUST ENOUGH TO MAKE 

ME STAY -Bob Lumen 

(1. Weatherly), Epic 5-11087 (Columbia) 
ASCAP) 

HOUSTON (I'm Comm n' To 

See YOU) -Glen Campbell 
(David Patch), Capitol 3808 

(Kayteekay /Humdmar. ASCAP) 

DADDY, WHAT IF -Bobby Bare 

(Hal Silverstein), RCA 0197 (Evil Eye, BMI) 

LISTEN -Wayne Kemp 

(Jay Marshall, Ray Griff), MCA 40176 

(Blue Echo. ASCAP) 

LOVING YOU HAS CHANGED MY 

LIFE -David Rogers 

(lerrry Foster b Bill Rice) Atlantic 45-4012 
(lack b Bill, ASCAP) 

ANOTHER LONELY SONG -Tammy Wynette 

(B. Sherrill, M. Wilson, T. Wynette). Epic 511079 
(Columbia) (Algee /Allan. BM!) 

1. JOHN JONES -Mane Owens 

(Billy Ray Reynolds. K. Phyllis Powell), MCA 40184 
(Claremont House, BMI) 

STORMS OF TROUBLED TIMES -Ray Price 
(1. Weatherly). Columbia 446015 (Keca, ASCAP) 

SUNSHINE ON MY SHOULDER -John Denver 

(Denver, Koss. Taylor) RCA 0213 
(Cheery Lane. ASCAP) 

DON'T STOP NOW -Sherry Bryce 

(Sherry Bryce). MGM 14695 (Sawgrass, BMI) 

BACK IN THE COUNTRY -Roy Acuff 
(Eddy Raven), Hickory 314 (MGM) ( Melene, ASCAP) 

ORLEANS PARISH PRISON -Johnny Cash 

(D. Feller). Columbia 4.45997 (House Of Cash, BMI) 

MY PART OF FOREVER - Johnny Paycheck 

(J 

(lack Bill, 
Rice), Epic 5 -11090 (Columbia) Foster, 

B ASCAP) 

I USE THE SOAP- Dickey Lee 

(David Gates). RCA 0227 (lipahulu, ASCAP) 

ON THE COVER OF THE 

MUSIC CITY NEWS -Buck Owens 

(S. Silverstein, B. Owens. J. Shaw), Capitol 3841 (Evil 

Eye, BMI) 

BORN TO LOVE & SATISFY -Karen Wheeler 
(B. Rice, J. Poster), RCA 0223 (lack b Bill, ASCAP) 

LET THE FOUR WINDS BLOW-Jack Reno 

(D. Bartholomew, A. Domino), United Artists 374 
(Travis. BMI) 

LORD, HOW LONG HAS THIS 

BEEN GOING ON -Doyle Holly 
(L. Mans), Barnaby 5030 (MGM) 
(Sing Me /Backyard. ASCAP) 

LAST TIME I SAW HIM -Dottie West 
(M. Masser. P. Sawyer), RCA 0231 (Jobete, ASCAP) 

I GAVE UP A GOOD 

MORNING -Red SteagaR 
(R. Steagall, S. Linard), Capitol 3825 (Willen, ASCAP) 

TELL ME A LIE -Sami le 
(B. Wyrick. B. Buckins). MGM South 7029 

(Fame, BMI, Rick Hall. ASCAP) 

HELLO TROUBLE- Lawanda Lindsey 

(E. McDuff, O. Couch). Capitol 3839 (Blue Book, BMI) 

I JUST HAD YOU ON MY 

MIND -Sue Richards 
(Sue Richards), Dot 17481 (Famous) (Ensign, BMI) 

CAPTURED -Terry Stafford 
(R. Bourke, E. Rabbit), Atlantic 4015 
(Noma/S.P.R., BMI) 

LEAN IT ALL ON ME -Diana Trask 

(1. Whitmore), Dot 17496 (Famous) (Al Gallia), BMI) 

DALLAS- Connie Smith 
(L. Williams), Columbia 446008 (Acuff -Rose, 8MI) 

YOU DON'T NEED TO 

MOVE A MOUNTAIN - Jeanne Pruett 
(1. Rushing. W. Holyfield), MCA 40207 (lack. BMI) 
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REFLECTIONS -logy Miller 
(R. Lane, R. Porter. N.8. Johnston), Epic 511094 
(Columbia) (Tree, NMI, Cross Keys, ASCAP) 

SPIDERS AND SNAKES -Jim Stafford 
(1. Stafford). MGM 14648 (Kaiser /Boo /Gimp. ASCAP) 

WHAT A WAY TO GO -Del Reeves 

(J. Chesnut), United Artists 318 (Passkey. BMI) 

SILVER THREADS AND GOLDEN 

NEEDLES-Charlie 
Reynolds), 

McCoy 

(1 Rhodes. D. Reynolds). Monument 8600 (Columbia) 
(Central Songs, BMI) 

. 

PURE LOVE- Ronnie MKsap 
(E. Rabbit). RCA 0237 (Bnarpatch /Pi.Gem, BMI) 

LAST OF THE SUNSHINE 
COWBOYS -Eddy Raven 

(E. Raven), ABC CÁ21 ( Melene, ASCAP) 

I JUST STARTED HATIN' CHEATIN' 
SONGS TODAY -Moe Bandy 
(S. Schafer, D. Owen), GRC 2006 
(Blue Crest /Hill b Range. BMI) 

SOMETHING BETTER -0.8. McClinton 

(T . kis er. 
R. Vanhoy). Enterprise 9091 (Columbia) 

STOP THE WORLD (And Let Me Off) - 
Susan Wye 

(C. Bellew, W.S. Stevenson). Capitol 3850 (Four Star 
Music, BMI) 

WHEN THE MORNING COMES -Hoyt Anton 
H. Axton), ABM 1491 (Lady lane, BMI) 

SHE STILL COMES TO ME- Henson Cargill 

(D. Feller), Atlantic 4016 (Vector, BMI) 

SOMETHING- Johnny Rodriguez 
(G. Harrison), Mercury 73471 ( Phonogram) 
(Harrissongs, BMI) 

YOU BET YOUR SWEET LOVE -Kenny O'Dell 
(K. O'Dell), Capricorn 0360 (Warner Bros.) (A 

Of Gold, HMI) 

Bush TOY ITELLEPHONE -Joh 
á2d00 (Owepar, BMI) 

TORE DOWN /NOTHING 
BETWEEN - Porter Wagoner 
(P. Wagoner). RCA 0233 ( Owepar. BMI) 

WALKIN' IN TEARDROPS -End Richards 
(B. Emerson, 1 Emerson). Ace Of Hearts 0477 

(Golden Horn, ASCAP) 

THE SAME OL' LOOK OF 

LOVE -David Houston 

(C. Taylor, G. Rickey, a Wilson), 511096 
(Columbia) (Algee/AI Gallico, BMI) 

BOB, ALL PLAYBOYS 

AND ME- Dorsey Barnette 
(C. Williams), Capitol 3829 (ATV, EMI) 

JOHN LAW -Nome Joy 

(H. lay), Capitol 3824 (Blue Book, BMI) 

I WILL ALWAYS LOVE YOU -Dolly Parton 
(D. Parton), RCA 0234 (Owepar. BMI) 

I'M FREE -Stan Hitchcock 
(1. Foster. B. Rice), Cinnamon 782 

(Jack b Bill, ASCAP) 

THE TELEPHONE CALL -Tina and Daddy 

(B. Sherrill. C. Taylor), Epic 511099 (Algee, BMI) 

BITTER THEY ARE, HARDER 

THEY FALL -tarry Gatlin 
(L Gatlin), Monument 78602 (Columbia) 

BMI) (First Generation. BM 

FRIEND NAMED RED -Brian Shaw 

(S. Weedman, G. Taylor), RCA 0230 (Dunbar, BMI) 

GEORGIA KEEPS PULLING ON 

MY RING -Little David Wilkins 
(D. ), MCA 40200 D. Wilkins, T. Marshall 
(Battleground/Emerald Isle, BMI) 

THE PILLOW- Johnny Duncan 
(1. Duncan), Columbia 4.46018 (Algee. BMI) 

HAVE IT YOUR WAY -Dave Dudley 
(D. Dudley). Rice 5067 (New Keys, BMI) 

GOOD MORNING LOVE -tarry Kingston 

(L. Kingston) 1MI 37 (Orvepar, BMI) 

JUST FOR OLD TIMES SAKE -Eddy Arnold 

(S eentGe s MGM 14711 

(Screen GemsCdumóia, EMI) 

TEXAS LAW SEZ- Tompall Glaser 
(1. Riley), MGM 14701 (Fifteen Years, BMq 

BLOODY MARY MORNING -Willie Nelson 

(W. Nelson), Atlantic 3020 (Willie Nelson Music. BMI) 

YOU GOT EVERYTHING THAT YOU 

WANT -Pat Roberts 

(R. Moreno, B. Rscher), Dot 17495 
(Famous) (Ricci Moreno, ASCAP) 

WELCOME HOME -Peters Si Lee 

(1 Dupre, S. Bddone, B. Blackburn), Philips 40729 

( Phonogram) (Bello. ASCAP) 

APRIL 6, 1974, BILLBOARD 



Country Music 

Four Country Academy Trio Takes ACM 

Golf Tournament Awards Won by Rich 
LOS ANGELES -Charlie Rich's 

Epic Records' recording of."Behind 
Closed Doors" earned him four ma- 
jor awards at the ninth annual Acad- 
emy of Country Music Awards 
Show at the John Wayne Theatre, 
Knotts Berry Farm, Buena Park, 
March 28, nationally telecast on 
ABC -TV, 11:30 p.m. -1:00 a.m. 

Among the awards captured by 
Rich were Top Male Vocalist of the 
Year, Single of the Year, Song of the 
Year and Album of the Year for 
"Behind Closed Doors." 

Dot's Roy Clark won Entertainer 
of the Year honors for the second 
consecutive year. 

Other awards included Top Fe- 
male Vocalist of the Year, Loretta 

Killen, Vanderbilt 
Set 2nd Series 

NASHVILLE -The Vanderbilt 
graduate school of management, in 
a second of a series, utilized the serv- 
ices of Dial and Tree vice -president 
Buddy Killen for its second "simu- 
lated recording" audition. 

Dot president Jim Foglesong 
inaugurated the unusual series a few 
weeks ago. He also attended the sec- 
ond program as an advisor. 

Under the program, selected stu- 
dents go through what would be al- 
most similar to an actual audition 
for a recording contract. The record 
executive then gives a critique, both 
on the selection of material, its deliv- 
ery, and gives an honest appraisal of 
what he considers to be the future of 
the artist or group in question. The 
executives are aided by their pro- 
ducers, engineers and others in giv- 
ing the critique. 

Both video and audio tapes are 
made of the entire session by Van- 
derbilt. The group heard this week 
by Killen is known as Weedman & 
Taylor. 

Lynn; Top Vocal Duet of Group, 
Brush Arbor; Most Promising Male 
Vocalist, Dorsey Burnette; Most 
Promising Female Vocalist, Olivia 
Newton -John; Radio Personality of 
the Year, Craig Scott of WJJD -AM, 
Chicago; Radio Station of the Year, 
KLAC -AM, here; Country Night 
Club, The Palomino, here; Non - 
Touring Band, the Sound Company, 
and Touring Band, Brush Arbor. 

The Academy All -Star Band 
Awards went to Larry Booth, bass; 
Jerry Wiggins, drums; Billy Arm- 
strong, fiddle; Al Bruno, lead guitar; 
Floyd Cramer, piano; and Red 
Rhodes, steel guitar. 

The Jim Reeves Memorial Award 
went to Jim Lovelle of KLAC and a 

special Pioneer Award went to the 
late Hank Williams. There was also 
a special tribute to the late Tex Rit- 
ter. 

Presenters for the first nationally 
telecast show included: Bob Eu- 
banks, Jerry Wallace, Sue Ann 
Langdon, Barbara Mandrell, Kenny 
Rogers, Joyce Bulitant, Los Angeles 
Mayor Tom Bradley, Tex Williams, 
Charlie Rich, James Drury, Roy 
Clark, Loretta Lynn, Barbi Benton, 
Gunilla Hutton, Frank Jones, Lee 
Majors, Conway Twitty, Linda Cris- 
tal, Donna Fargo, George Lindsay, 
Tanya Tucker; Freddie Hart. Patsy 
Montana, James Brolin and host 
Roger Miller. 

Performers included: Miller, 
Rich, Ms. Lynn, Clark, Donna 
Fargo, Twitty, Hart, Tanya Tucker, 
Tom T. Hall, Doug Kershaw. 

Academy president Cliffie Stone 
read a letter from President Nixon 
congratulating the Academy on its 
work in country music, and the 
souvenir program featured layouts 
of the course for the First Annual 
Academy of Country Music Celeb- 
rity Golf Tournament, held March 
23 and 24 at Camarillo Springs Golf 
Course. 

Re -trial on Contract Suit 
NASHVILLE -Chancellor Ben 

Cantrell has taken under advise- 
ment "for 85 to 90 days" a suit 
charging country music entertainer 
Loretta Lynn with illegally breaking 
a contract with the Wilburn Broth- 
ers. 

This is a total re- hearing of an ear- 
lier case, which was sent back for re- 
trial. Miss Lynn, meanwhile, has 
filed a countersuit against the Wil- 
burn Brothers, owners of the Wil- 
Helm Agency, asking for $500,000 
damages on grounds the Wilburns 
have damaged her career. 

The Wilburns contend Miss Lynn 
broke her 20 year employment con- 

TAKE 

SOMEBODY 
YOU 

LOVE 

"HONKY 
TONKIN" 
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tract which she signed in 1966. Miss 
Lynn claimed that Doyle Wilburn, 
who also served as her road man- 
ager, did not perform his duties 
properly. She said his conduct and 
business disagreements with the 
firm caused her to leave the agency. 

In week -long testimony, Miss 
Lynn's attorneys also argued that 
the contract was voided because ac- 
tual ownership of the agency had 
changed. The Wilburns, through 
their attorneys, denied such a 

change and took issue with the 
charges concerning conduct. 

The case was first tried in Chan- 
cery Court here, and went in favor of 
Miss Lynn. But the State Court of 
Appeals overruled the trial court, 
said she had not been released from 
her contract, and the case went to the 
State Supreme Court. It ruled that 
neither court was correct, and or- 
dered a new trial. 

Wembley Fest 
Continued from page 58 

quez, Mac Wiseman, David Rogers, 
Patsy Sledd, Narvel Felts, George 
Jones and Tammy Wynette. 

The non U.S. acts are Rankarna & 
Mats Radberg, the Hillsiders, Jonny 
Young, Kathie Kay, Ray Lynam 
and Philomena, Begley, Frisco, 
Caroline Hall, the Czech Country 
Beat, Larry Cunningham, Miki & 
Griff. 

LOS ANGELES -The first an- 
nual Academy of Country Music 
Celebrity Golf Tournament, played 
Mar. 23 -24 at Camarillo Springs 
Golf Course, found the winning ce- 
lebrity team made up of Academy 
president Cliffie Stone, singer Pat 
Glasser and Tom Raeney of Colum- 
bia Records. 

Other winners were: in the celeb- 
rity gross field: Charlie Lane, 
Donna Caponi Ypung and Kathy 
Martin; in the celebrity net field: ac- 
tor Claude Aikens, footballer David 
Ray and movie star and former Sons 
of the Pioneers member Nat "Shug" 
Fisher; in the individual gross area: 
David Trask, RCA's Richard Burns 
and Jack Grimes; and in the individ- 
ual net field: Marvin Joiner, Pat 
Glasser and Warren Brown. 

David Trask won a prize for the 
longest drive and Les Me -all also re- 
ceived a citation. Celebrity Golf 
Classics put on the tournament. 

Hoss Label Formed in L.A. 
LOS ANGELES -Hoss Records, 

a strictly country label, has been 
formed here by marketing and pro- 
motion executive Ray Lawrence, 
with first release an LP by Pete 
Graves, "Bummin' Around." 

Lawrence, who has set 23 inde- 
pendent distributors for the label, 
also has LP's upcoming from Holly- 
wood Squares host Peter Marshall, 
top country fiddler Billy Armstrong 
and Ruth Berman. Other artists, set 
with single product, are Archie 
Francis and Carol Wynn. 

Each artist signed to the label will 
be guaranteed three singles and one 
LP. Monarch will do the pressing for 
the label. Lawrence will also tie 
three publishing firms in with Hoss: 
Logger Music (ASCAP); Cork Boot 
(BMI); and RAVBUZZ (BMI). 

Distributors include: Alla in Arizona: Apex Mar- 
tin in New Jersey: AB South in New Orleans; Beta in 
New York City; Bee Gee Records & Tapes in Al- 
bany: Bib Distributing in Charlotte, N.C.: Best 

Gold in Baltimore: Chips in Philadelphia: Disc in 
Boston: and Eric -Mainland in San Francisco. 

Other distributors are: General Record Service in 
Seattle: Godwin in Atlanta: Heilicher Brothers in 

Minnesota: Heilicher Texas in Dallas: Hot Line in 
Memphis and Nashville; One -Stop Music in Hart- 
ford: Jay -Kay in Detroit: M S Distributing in Chi- 
cago and Milwaukee: Pan American in Denver: 
PIKS Corp. in Cleveland: Rare Records in Los An- 
geles: Roberts in St. Louis: and Tone in Miami. 

6 
AD KORP-1 

THE NATION'S NEWEST LABEL 

Thanks 
The More Than 450 Country, MOR and Rock 

Radio Outlets Currently Spinning 

BLUES, BOOZE AND 

BABY ON MY MIND 
BY 

DONNIE ROHRS 
840 W. Front St. 

Covina, Cal., 91722 

(213) 9661227/967 -5202 
For Additional O.J. Copies, Please Write. 

A little thanks from 

HOYT AXTON 
for making his single, 

"WHEN THE MORNING COMES;' 
a hit. 

WSLR KLAK WJJD WIL WELE KNUZ KXLR 
WVMI WINN KBOX WEET KSON KIKK KFOX 
WVOJ WQIK WSM WBUY KWJJ WPLO WSHO 
KLAC KENR WIRE WUNI KV00 WAME WRCP 
WDEE KRAK WEXT WKDA KFJB WWVA WCOP 
KFDI WYDE WWOL WH00 WBCS WMC WBAP 
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InernoionaI News 
U.K. Disk Industry Seen Needing 
20,000 Tons of PVC During '74 

LONDON -Presuming that the 
forecasts of continuing growth for 
disk sales this year turn out to be ac- 
curate, the U.K. record industry is 
going to need about 20,000 ton of 
PVC to press enough product to sat- 
isfy the expected demand during 
1974. 

Whether the industry will be able 
to lay its hands on this amount cf vi- 
nyl, however, is a different matter. 
Indeed, there is every indication at 
the moment -albeit still early in the 
year -that it will have to contend 
with considerably less than the re- 
quired tonnage. 

In addition to now facing the most 
acute raw material shortage it has 
ever known, the industry has also 
had to bear price increases during 
the past 12 months of up to 100 per- 
cent in the cost of vinyl. 

Prices are still rising -some firms 
predict their PVC bills could be up 
by another 25 percent before the end 
of the year. While record companies 
have done their best up until now to 
absorb the additional costs, the spi- 
ralling prices of raw materials must 
inevitably lead to higher record 
prices. 

It is a harsh reality of every indus- 
try that when times are hard, it is the 
smaller, privately -owned companies 
that feel the pinch most and the mu- 
sic business is no exception. 

The independent labels and cus- 
tom pressing plants are suffering in 
the current crisis far more than the 
majors -the Independent Record 
Plants Association was formed ear- 
lier this year after the shock disclo- 
sure that some custom plants were so 
low on PVC that they had sufficient 
for only a few days' work. 

All the majors have long -term 
contracts with one of the three pri- 
mary suppliers of vinyl to the UK in- 
dustry-ICI (RCA, EMI and Pye), 
Rhone Progil (Phonodisc and CBS) 
and BP (Decca). This means that 
they have some protection against 
runaway prices unlike independent 
plants which are increasingly find- 
ing themselves in the unpleasant sit- 
uation of having to pay what they 
are asked for what little they can get. 

Another Factor 
Another factor in some of the ma- 

jors' favour is that certain of them - 
notably, EMI, Decca and Pye -buy 
the co- polymers (ingredients of fin- 
ished PVC) and mix them them- 
selves rather than buying PVC ready 
to be fed into the presses. 

Understandably, it is cheaper to 
buy unmixed co- polymers rather 

By RICHARD ROBSON 
(Music Week Staff Member) 

than finished PVC and although 
both have been subjected to exactly 
t(te same percentage price increases, 
firms buying the co- polymers have 
not had to dig so deeply into their 
pockets as those buying finished 
PVC granules. 

Even so, it must be stressed that 
the majors are suffering along with 
everybody else. EMI's decision to 
temporarily suspend half its current 
album catalogue together with the 
firm's announcement last week that 
due partly to the raw materials 
shortage it is rethinking its profit 
projections for the second half of its 
current financial year merely under- 
lines the severity of the situation fac- 
ing the whole industry. 

Although the escalation of prices 
of PVC and the shortage of the ma- 
terial are obviously linked to some 
extent, it is by no means a clear -cut 
case of one being due to the other. 

PVC, like all plastics, is a deriva- 
tive of crude oil and in particular, of 
naptha -for PVC, the all -essential 
substance among others into which 
crude oil is initially broken down. 
From naphtha, ethylene is made for 
mixing with other chemicals to pro- 
duce the co- polymers to make fin- 
ished PVC. 

Up until about 18 months ago, 
naphtha, in one PVC supplier's own 
words, was virtually given away by 
the petrol companies which almost 
regarded it as little more than a 
waste product incurred during the 
process of refining crude oil. This is 

why plastic of all types 'has always 
been a relatively cheap material. 

However, the sharp rise in world 
demand for plastic of all types, fol- 
lowed at the end of last year by the 
Arab oil crisis which sent crude oil 
prices soaring to astonishing new 
levels, changed all that. 

Naphtha 
Naphtha suddenly became an ex- 

pensive commodity -prices in just 12 

months have risen from around £10 
a ton to the present level of around 
£540 a ton. Consequently, PVC 
pnces have had to be very sharply 
increased. 

The shortage of PVC has also of 
course fuelled the price spiral and 
while this too is partly due to the oil 
crisis in the Middle East and the 
Arab suppliers cutting back the out- 
put of crude oil to the West, there are 
also other underlying and rather 
more ominous factors. 

It is often forgotten that up until 
the middle of 1972, PVC prices had 
actually been steadily dropping for 

ABC RECORDING artist B.B. King who made his first New Zealand tour early 
this month was greeted at Wellington airport by the staff of EMI (New Zea- 

land) Ltd. Left to right are Chris (night, sales manager EMI, New Zealand Ltd.; 
Louise Warren, public relations; B.B. King; Graham Feasey, manager; Bruce 
Ward, ABC /Dunhill label manager. 
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four or five years reaching a low in 
the summer of that year. 

The record industry throughout 
Europe, meanwhile, had been stead- 
ily expanding and demand for PVC 
for the hungry presses was increas- 
ing all the time but it was at this 
point that the PVC suppliers made 
the first of several decisions which 
have been partly responsible for the 
situation today. 

The manufacture of PVC for 
record pressing is a relatively exact- 
ing and complicated process com- 
pared with what is réquired to make 
ordinary polystyrene and sheet plas- 
tic for general industrial and domes- 
tic use. 

Consequently, with this in mind 
and with prices depressed, suppliers 
decided to stepup production of 
more basic types of plastic instead of 
making the necessary investment in 
extra capacity to produce more raw 
material for the record industry. 

What is particularly disturbing is 

that this investment in extra PVC ca- 
pacity is still not being made on any- 
thing like the scale it should be and 
while some record manufacturers 
are confidently predicting the cur- 
rent shortage is only temporary, the 
suppliers are rather less optimistic. 

Explained Philip Gray, an execu- 
tive with Chemien1etals, Rhone Pro - 
gil's U.K. subsidiary: "It is part of 
what would normally be an ordinary 
economic cycle -prices drop, de- 
mand builds up supplies are 
squeezed, prices go up, extra capac- 
ity is put in to cope with the added 
demand, prices drop again and the 
whole cycle starts once more. 

"We've seen a similar pattern be- 
fore- although not nearly so 
marked. There was a shortage of 
PVC towards the end of 1969. 

"However, the investment in extra 
PVC capacity this time round is 

being kept to a minimum by sup- 
pliers, first because it's easier and 
more economical to make ordinary, 
more basic types of plastic, secondly 
because of the continuing uncer- 
tainty over Arab oil supplies and 
thirdly, because some companies are 
now beginning to doubt whether oil 
will in fact be the energy of the fu- 
ture that we all thought it would be." 

Gray added: "It's hard at this 
stage to see exactly what is going to 
happen." 

This, then, is why the price of co- 
polymers for mixing has risen in the 
U.K. in 12 months from around 
£ 140 a tonne to £270 to £300 a tonne 
and finished PVC from around £250 
a tonne 12 months ago to between 
£450 and £500 a tonne now. 

Rationing 
The shortage is becoming so seri- 

ous that both ICI and BP rationing 
even their contract customers and 
some record companies are finding 
they are being allocated up to 30 
percent under the tonnage they 
need. 

A further aggravation, partic- 
ularly for independent plants which 
don't have long-term contracts with 
suppliers, is the invidious black mar- 
ket for vinyl that is developing par- 
ticularly in Europe. 

The rise in the prices of both co- 
polymers and finished PVC has 
been even more dramatic on the 
Continent than in the U.K.- co -pol- 
ymers for mixing, for instance, now 
cost around £456 a tonne across the 
Channel. 

Taking advantage of this situ- 
ation, certain small organisations in 
Europe have been buying co -pol- 

(Continued on page 66) 

SINGER Reihard Mey, left, receives a gold disk for 250,000 sales of "Ein 
Achtel Loorbeerblatt." He is seen with producer Richter, center, and Inter - 
cord director, Dr. Udo Unger. 

Ralfini Named Head 
Of Probe in the U.K. 

LONDON -Ian Ralfini, manag- 
ing director of the American Broad- 
casting Company's new London - 
based Anchor label, will head ABC - 
Dunhill's Probe label in the U.K. 

Ralfini will take on the added re- 
sponsibilities as a result of the deci- 
sion of Probe m.d. Dave Chapman 
to leave the company. 

Chapman will depart at the end of 
the month after a five -year associ- 
ation, due to what he describes as 
policy differences. "The direction 
which the company is about to take 
made me decide it was time for a 
change," commented Chapman, 
who is planning to form his own la- 
bel, possibly in association with 
Dunhill. 

Jay Lasker, president of ABC - 
Dunhill, told Billboard that Anchor 

is to be distributed in North America 
through ABC and it is envisioned 
that in 18 months time when the 
U.K. contract with EMI expires that 
the two companies will be admin- 
istered jointly. 

He stressed that they would not be 
competitive and that any new sign- 
ings in the U.K. would be for An- 
chor, with ABC concentrating on 
American talent. 

Lasker was in London to complete 
a sub -licensing agreement for the 
U.S. and Canada for Konk Records, 
the production outlet of Konkwest, 
newly formed by Ray Davies of the 
Kinks and Tony Dimitriades. 

Lasker described the three -year 
deal as an "open agreement" under 
which Konkwest would deliver four 
or five albums a year. 

President Buys Enterprise 
LONDON -President has bought 

the assets of Enterprise Records and 
has formed a new company called 
Enterprise Records 1973. . 

Cliff Fraser, who has been with 
President for some years, is ap- 
pointed managing director, and 
Paul Ellis and Tony Collins have 
come from the old cómpany as di- 
rector and sales manager, respec- 
tively. Enterprise went into the 
hands of a receiver in October. 

With the acquisition of Enter- 
prise's distribution system, President 
now has complete control over the 
whole chain of record production, 
since the Regent Sound Studio, the 
British Homophone pressing plant, 
and the Kassner publishing com- 
pany are all part of the parent group 
chaired by Eddie Kassner. 

Stock and premises of the old 
company have also been acquired, 
together with Enterprise's catalogue, 
mainly budget -line material. The 
distribution of Pickwick and Redif- 
fusion labels will be continued by 
the new company. 

The Kassner group is now releas- 
ing about 10 albums a month, with 
simultaneous release on tape, and a 
turnover of around $1.8 million is 
anticipated for 1974. 

Eddie Kassner said: "We are in- 
volved in a tremendous expansion 
programme at the moment. We are 
proud of the fact thatwe are now an 
entirely independent recording or- 
ganisation and at no stage do we 
have to rely on anyone but our- 
selves. Apart from buying Enter- 
prise, we have also acquired a licens- 
ing agreement with the Henry Stone 
group of companies in Florida, 
which is strong in rhythm and 
blues." 

President, which was formed in 

1967, now has more than 500 albums 
on catalogue, and the company is 
currently devoting its efforts to the 
promotion of "Let it Be Me," a 
single made by the Doyley Brothers 
in the wake of their success on "Op- 
portunity Knocks," the TV talent 
show. 

K -Tel Meets 
`Imitators 
In Germany 

9 

HAMBURG -The K -Tel market- 
ing organization is running into 
problems in the German Federal 
Republic. After considerable success 
with albums at $7.50 nearly all ma- 
jor record companies in Germany 
have imitated the company's 20 -hot- 
hits formula. One company director 
commented: "We don't see why our 
well known artists should be mis- 
used by a foreign company. We pre- 
fer to do the sales ourselves." 

K -Tel succeeded in the past in 
persuading record companies to do- 
nate productions by well known art- 
ists free. Strong publicity on radio 
and TV has already cost K -Tel more 
than $2 million. To make back that 
much money, the organization, 
based in Frankfurt, granted only a 
20 percent discount to the retailers. 

Up to now, K -Tel has released 
"Power Hits," "Dynamic Hits" and 
"Classic .Hits." Recently, the Ger- 
man retailers have refused K -Tel ac- 
tivities because they claim they get 
more topical productions through 
local record companies at the same 
price and with higher discount when 
large turnovers are involved. GEMA 
also claims that K -Tel is having dif- 
ficulty with copyrights. 
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In!ernolionol News 

GRRC Confab Highlights Distrib, 
Margins, Returns, $$ Structure 

LONDON -A simplification of 
prices, distribution, tape margins 
and returns, were among the topics 
discussed by a panel of managing 
directors and dealers at the GRRC 
Conference last week. 

Representing the manufacturers 
were Geoff Hannington (RCA), 
Dick Asher (CBS), Walter Woyda 
(Pye) and Tony Morris (Phono- 
gram), while the dealer team corn- 
prised, Dennis Baxter (Avgarde 
Gallery, Manchester), Roger Gray 
of East Grinstead, Thelma Hill 
(Recorderie, Satnmore) and Music 
Week's Counterintelligence retailers 
correspondent, Mike Davison (Ali 
Baba Records, Liverpool). The ses- 
sion was chaired by Geoffrey 
Bridge, BPI director. 

The chief obstacle preventing 
manufacturers introducing stand- 
ardisation of price categories, it was 
pointed out, was the Restrictive 
Practices Act, which makes collusion 
on such matters illegal. 

However, there was considerable 
sympathy for the dealers' difficulties 
and Bridge offered the BPI's support 
to the GRRC in attempting to de- 
vise a systèm which would be ac- 
ceptable legally. GRRC committee 
member Christopher Foss said that 
he had been working on a scheme 
which he felt was non- collusive in 
which interest had been expressed. 

Thelma Hill suggested one solu- 
tion was for dealers to employ their 
own system of price classification as 
had been introduced in the Record - 
erie shops. This involved breaking 
down prices into 24 categories and 
prominently displaying them on a 
board in various parts of each shops. 

The idea of an all -companies dis- 
tribution system to cut down on the 
number of deliveries and to econo- 
mise on transport costs met with no 
support from the manufacturers. 

Morris felt that a sharing of facil- 
ities could make for worse problems. 
"I am not sure that rationalisation 

would lead to savings. Large organ- 
isations, as we know to our cost, are 
more difficult to control and systems 
which have to be introduced are of- 
ten more costly than the resulting 
savings." 

Woyda made the point that inter- 
company distribution would mean a 
warehouse so large that it would 
take two or three days to pull orders. 
He pointed out that dealers still ex- 
pected overnight delivery, but failed 
to take sufficient regard of their own 
profit margins by continually pay- 
ing small -order surcharges, rather 
than placing one large order weekly. 

Gray, a former EMI salesman, 
said that deliveries in his experience 
were satisfactory and felt that deal- 
ers should use common sense rather 
than risk "fouling up the system" by 
ordering four or five times a week in 
the hope of receiving one delivery. 

In reply to a call for trade dis- 
counts on tape to be more closely re- 
lated to records, it was explained 
that manufacturing costs made this 
impossible until such time as cas -. 
settes or cartridges could be pro- 
duced as simply as records. A cas- 
sette costs twice as much as a record 
to manufacture, the meeting was 
told. 

Woyda suggested that in view of 
the expense of promoting tape that it 
appeared manufacturers were not 
getting sufficient support from deal- 
ers in stocking it. He wondered how 
many of those who claimed that 25- 
30 percent of turnover was on tape 
were devoting an equivalent amount 
of space to displaying it. 

Asher suggested that tape prices 
were too low, in relation to manufac- 
turing costs, as a result of the indus- 
try trying from the earliest to keep 
them in line with the price of discs. 
The cost structure did not support 
the difference of about $1.25. The 
outcome was that both manufac- 
turers and trade were suffering from 
a profit point of view. 

Metronome Bows Sales 
Campaign on BarclayDisks 

HAMBURG -For the first time in 
record history, a German company 
has launched a massive sales cam- 
paign for French chanson disks. 
Metronome Records, in Hamburg, 
has conceived and put into action an 
all- embracing sales drive to promote 
the French Barclay label. From the 
catalog of 80 Barclay albums carried 
by Metronome, the company's mar- 
keting experts have selected 20 al- 
bums and five double albums fea- 
turing the cream of French chanson 
and musical artistry, including 
Charles Aznavour, Jacques Brel, 
Jean Ferrat, Leo Ferre and Juliette 
Greco. 

Metronome's Barclay label man- 

Dutch Music 
Directory 

AMSTERDAM -The 1974 Dutch 
Music Industry Directory published 
by Pop Telescoop here, is the most 
comprehensive guide yet to the ma- 
jor music companies and person- 
alities on the Dutch music scene. 

The 130 -page book included lists 
of record companies, record dealers, 
instrument dealers, music publish- 
ers, recording studios, fan clubs, 
producers, radio and TV companies, 
disk jockeys, discotheques, music 
journalists and critics, publicity and 
promotion companies, theaters, film 
companies, artists and artist man- 
agers. 
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ager, Rainer Etzrodt, said, "With 
this allout push on Barclay we are 
really fulfilling an old retail trade 
demand that has existed for many 
years that the outstanding Barclay 
albums should always be available 
in the stores. With this request in 
mind we are also supplying special 
browsers and display cards. 

Metronome has also printed 
100,000 full color catalogs complete 
with the names and addresses of 120 
of the biggest Barclay specialist 
dealers. These catalogs have not 
only been distributed among the 
dealers, but also sent to all foreign 
embassies, schools of language, uni- 
versities and other cultural institu- 
tions. To round off, Metronome has 
placed adverts in all the major pa- 
pers and magazines and has had 
poster and shop- window hangers 
printed. 

Metronome has been successfully 
selling the Barclay catalog in Ger- 
many for the past 20 years and this 
campaign represents a new climax 
for this Franco-German disk oper- 
ation. French record magnate, Ed- 
die Barclay, is very enthusiastic 
about this new Metronome sales of- 
fensive. He said, "We have always 
felt very much at home with Metro- 
nome in Germany and admire their 
efforts to sell our product. With this 
new sales drive Germany remains, 
with France and Japan, one of the 
big three at the head of Barclay's 
balance sheet." 

The growing problem of faulty 
records was spotlighted by Thelma 
Hill, who said that in recent weeks 
two members of the staff had been 
working full -time in assembling 
records for return. 

It was suggested that manufac- 
turers made it difficult for dealers to 
return "faulties" and Geoff Han - 
nington commented that the manu- 
facturers' problem was the number 
of retailers who returned records 
which were patently not faulty, but 
had been made so deliberately. 
Woyda also suggested that manu- 
facturers were less to blame for poor 
quality tapes than was believed. 
"We test every tape which is re- 
turned and have closely analysed 
the faults and 70 percent are not due 
to the manufacturer, but to - misuse 
or being played on bad equipment." 

ORNELLA VANONI, one of Italy's top singers, has formed her own music and 
record company, Vanilla. Record distribution has been assigned to Fonit- 
Cetra for three years. Pictured at the signing of the contract are, left to right: 
M. Minoretti, administrative manager of Fonit- Cetra, Ornella Vanoni; and 
Giuseppe Lamberto, Fonit -Cetra general manager. In the background, from 
left to right, are Luigi Arduino, commercial and sales manager; Terzi, sales 
inspector; Germano Ruscitto,Billboard's Italian correspondent; Domenico Di 

Venosa, a Milan record wholesaler and two Fonit -Cetra salesmen. 

LFrom Ehe Music Capitals of theWorld 
LONDON 

Virgin Group of Companies, 
whose record company released 
"Tubular Bells," has made a bid for 
the Chateau D'Herouville, France's 
internationally famous studio which 
has closed down in recent weeks due 
to lack of finance. Virgin managing 
director, Richard Branson, visited 
the Chateau, just outside Paris 
recently. 

Composer Michel Magne says he 
is prepared to sell the building and 
freehold for no less than 2.5 million 
francs. It was in fact Magne who at- 
tracted such artists as T. Rex, 
Canned Heat, Grateful Dead, and 
Bill Wyman to the studio. It was 
firmly placed on the musical map 
when Elton,John recorded an album 
there and named it Honky Chateau. 
Since then it has been used by 
groups such as Pink Floyd, Uriah 
Heep and David Bowie. 

April Music has won worldwide 
co- publishing rights to most songs 
by Mott the Hoople -the band fea- 
tured in one of CBS's most am- 
bitious promotion campaigns. The 
deal is with H.H. and H. Music, the 
company formed by Mott members 
Ian Hunter, Pete Overend Watts and 
Buffin Griffin who write the band's 
material. April will handle the cata- 
log in the U.K. and April- Black- 
wood in the states. 

Creole Records has released its 
first record for nearly five months 
after delays caused by changing 
premises. The single, on the Rhino 
label, is "Monster Reggae," by 
Frank 'n' Stein. Tony Cousins, co-di- 
rector of Creole, said: "This is our 
first release since Nov. 1. The delay 
has been through changing offices, 
MIDEM, recovering from MIDEM, 
opening a shop and introducing a 
three -van distribution service." ... 
Paul Rodriguez Music has signed a 
three -year sub -publishing deal to 
represent the Deaver Enterprises' 
catalog for the world excluding the 
U.S. and Canada. Deaver Enter- 
prises, the publishing company of 
John LaBarbera, Buddy Rich's main 
arranger, has material on many of 
Rich's old albums included in its 
catalog. ... Island Music has signed 
a world -wide publishing deal for 
American writers Ronnie and Rus- 
sell Mael's material of the next five 
years, but will have no representa- 
tion on their back catalog. 

Two record companies have won 
two more pirate tape cases in the 
High Court. The actions were 

brought by EMI and the Gramo- 
phone Company of India. In the first 
case Pravin Paramar, trading as Mi- 
lans, of Cricklewood, London, 
agreed to pay $1,325 damages and 
costs. In the second case Harilac 
Sheth, and other members of his 
family trading as Mahavir Sweet 
Mart in East Finchley, agreed to pay 
costs and an undisclosed amount of 
damages. 

Rondor Music has renewed repre- 
sentation of Skyhill Publishing for 
the U.K. after a recent deal signed 
between Rondor general manager 
Bob Grace and Skyhill head Don 
Williams. The catalog includes a 
number of Leon Russell composi- 
tions. ... Rock and progressive mu- 
sic is proving a winner with BRMB, 
Birmingham's new commercial ra- 
dio station. Program director, John 
Russell said the biggest and best,sur- 
prise after the initial weeks of oper- 
ation is the unexpected high au- 
dience figures for evening 
broadcasts. Taking into account the 
relative sizes of the listening popu- 
lation, London's six million to Bir- 
mingham's 1.3 million, figures re- 
leased from a survey by National 
Opinion Polls shows that the new 
Birmingham station is capturing au- 
diences proportionally as large as 
London's Capital Radio. 

British Audio equipment manu- 
facturers could be exporting up to 
$20.62 million worth of hardware a 
year to Japan by 1976, according to 
a report published by the British 

Overseas Trade Board. The report 
forecasts that the demand for audio 
equipment in Japan should rise dur- 
ing the next three years at an average 
rate of 28 percent despite the current 
recession in the country due to the 
energy crisis. 

James Gray, a former director of 
Decca Records and member of the 
company's main Board, died at his 
home in Banchory, Aberdeenshire, 
last week, aged 76. He had been ill 
for some time. ... Granada Tele- 
vision is launching a new, fully net- 
worked pop series aimed at the sin- 
gles market. The six -show weekly 
series called 45, begins on Thursday 
(4). Topping the bill on the first 
show will be Gary Glitter, with the 
Bay City Rollers, John Christie, Ay- 
shea and Zig- Zag.... The Daily Ex- 
press national newspaper's mail -or- 
der offer of Andy Williams' Solitaire 
album plus a free single for $5, is not 
to be confined to readers. CBS will 
offer dealers similar terms to the Ex- 
press which, managing director Dick 
Asher said recently, is paying full 
dealer -price for the albums. He said 
he expected the Express offer to run 
for about 10 days, but that CBS 
would extend the offer to the trade 
for a longer period. 

MARTIN THORPE 

More 
International 

See Page 66 

New York and All East Coast 

IMIC -5 REGISTRANTS 
For Flight Information 

and Reservations between . 

NEW YORK /LONDON 
VIA AIR -INDIA 747 JET 

PHONE Group Desk, Air -India 

WIRE 
345 Park Avenue 
New York, New York 10022 

AIR MAIL 212/935 -5090 

Low -Cost 14 -Day GIT Tours 
14/21 Day Excursions 
22/45 Day Excursions 

Economy Class 
First Class 
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(onodion News 
From the Music Capitols 

of the World 
TORONTO 

Stax Records is interested in 
opening up a Canadian branch of- 
fice concerned with the develop- 
ment of Canadian talent, and feelers 
are being put cut to various majors 
based in Canada with an eye to get- 
ting distribution in this country... . 

Julie Budd will appear at the Beverly 
Hills Hotel, Hook and Ladder Club 
in Toronto from July 8 -14. She will 
tape the "Everything Goes" show in 
Toronto on Wednesday (10). .. . 

Montreal -based group the Wackers 
have just been re- signed to Polydor 
in Canada and are readying a single 
entitled "All I Want to Do Is Love 
You." ... Chick Corea will appear at 
the Place des Arts for Donald K. 
Donald on April 23.... Celebration 
recording artists Chester have been 
awarded gold records by Quality 
Records for their first single "Make 
My Life A Little Bit Brighter." ... 
Wednesday's latest single on Ampex 
is "Teen Angel" and is already play - 
listed at CHUM, CFTR, CKOC, 
CHAM, CFUN, CFRW, CFCF, 
CFRA, CFGO and CKPT. ... The 
Munch Brothers from Louisville, 
Kentucky recently played at Mac - 
Kenzié s Corner house in Toronto. 
While in Canada the band is being 
promoted by Skip Fox of Media 
Man who had many Canadian mu- 
sic industry influentials down to see 
the band, all of whom were im- 
pressed with what they saw. ... 
Mood Jga Jgaos album for Warner 
Bros. was shipped to coincide with 
their Toronto appearance at the Co- 
lonial Tavern from March 18 -23 and 
Father's Moustache in Montreal 
from March 25- 30.... Gary Shan- 
non, formerly with CKLC and 
CKWS is now music director at 
CFTK, Terrace- Kitimat... . 

CTV's new music show "Roq" 
premiered on March 16. The pro- 
gram is produced by Gerry Rochon 
and hosted by Terry David Mulli- 

gan.... Bachman -Turner Overdrive 
will headline on "In Concert" which 
will be shown April 26. They share 
top -billing with Loggins and Mes- 
sina. Rhythm guitarist Blair Thorn- 
ton has joined the group in place of 
Tim Bachman who will work in the 
area of production and engineering 
in the record industry. BTO's second 
album is Polydor's top selling al- 
bum.... GRT Canada has picked 
up distribution rights to the new A 
Small Record Company label 
headed by Johanan Vigoda. GRT 
will handle distribution for a new 
artist, singer /songwriter Tim Moore. 
Vigoda who is the attorney for Stevie 
Wonder and Ritchie Havens, and 
Hams Goldberg, a promoter for 
Woodstock negotiated the deals with 
GRT of Canada President, Ross 
Reynolds. 

Genesis have added two more 
dates to their Canadian agenda: Hil- 
ton Quebec Place, April 18 and Mas- 
sey Hall, Toronto, May 2. ... Gerry 
Lacoursiere, president of A &M 
Records of Canada, has announced 
the promotion of Peter Beauchamp 
to the position of a &r manager and 
Doug Chappell to national promo- 
tion manager. A &M Distributors 
has announced the appointment of 
Paul Bartsch and Ray Rosenberg as 
Ontario sales representatives. ... 
Canadian band, Stringband has re- 
leased an album entitled "Canadian 
Sunset" under their own label Nick 
Records. One of the interesting 
points of this project is that none of 
the album covers are alike. Each 
cover utilizes a different postcard 
which depicts various Canadian 
scenes.... Chuck Mangione will ap- 
pear at the O'Keefe Centre in To- 
ronto Tuesday (9) to Saturday (13). 
... On the occasion of the fiftieth an- 
niversary of the city of Oshawa, local 
station CKLB presented the city a 
birthday card with over 5,000 people 
on it. MARTIN MELHUISH 

11-1' Status: Examination 
OTTAWA -One of the biggest 

problems facing Canadian enter- 
tainers who wish to expand their 
horizons and work in the United 
States is the difficulty in obtaining 
the necessary "H -1" status under the 
U.S. immigration laws, even though 
Canadian laws in this regard are 
much more slack for U.S. perform- 
ers wishing to work in Canada. 

The problem was worsened in 
1968 when the new immigration 
laws came into effect in the U.S. In 
mid -1969 Mitchell Sharp, the Cana- 
dian minister in charge of external 
affairs met with the former U.S. Sec- 
retary of State Rogers and a task 
force was set up to seek ways in 
which this problem could be alle- 
viated. There were a number of 
meetings of the committee but in the 
meantime, legislation was intro- 
duced into the U.S. Congress which 
was designed to overcome some of 
the difficulties which the 1968 act 
posed for American individuals and 
companies as a result of restricting 
classes of Canadian -immigration to 
that country. The catch was the draft 
legislation was restricted to those 
classes of Canadians such as corpo- 
rate managers etc. whose absence is 
felt in the U.S. 

It does not specifically refer to Ca- 
nadian entertainers. Representa- 
tions have been made by the Cana- 
dian Department of External Affairs 
but it is unlikely that any changes 
will be forthcoming in the near fu- 
ture even though the department has 
been led to understand that some re- 
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lief may be possible through admin- 
istrative procedures. 

In a case where a Canadian per- 
former or artist does not qualify for 
"H -1" status it is possible to apply to 
the appropriate State Department of 
Labour for certification as "H -2" 
performers. In this case, a certifica- 
tion from either the Secretary of La- 
bor or his designated representative 
must be obtained stating that quali- 
fied persons are not available in the 
U.S. in the same field of endeavour 
and that the performers entering the 
U.S. will not adversely affect the 
wages and working conditions of en- 
tertainers in the U.S. similarly em- 
ployed. 

In a recent letter from Mitchell 
Sharp, Canada's Secretary of State 
for External Affairs to Alderman 
Ben Nobleman, the president of the 
Society for the Recognition of Cana- 
dian Talent dated March 11; 1974, 
Sharp stated, "The inequities of the 
U.S. regulations on access to the 
United States for Canadian per- 
formers, entertainers etc. is a matter 
that we have repeatedly brought to 
the attention of the U.S. authorities. 
To date our effort has not given any 
tangible result, despite our contin- 
uing policy of granting ease of access 
to U.S. performers and entertainers 
into Canada. I can assure you that it 
is a matter which I do not wish to see 
ignored or left to resolve itself. We 
will continue to make representation 
to the U.S. authorities in the hopes 
of change being effected in their 
regulations." 

MCA in Canada Marks First Year 
As a Total Branch Operation 

TORONTO- Recently MCA 
Records (Canada) completed their 
first year as a total branch operation, 
coinciding with the fact that 52 years 
ago, in February 1922, the Compo 
Co. Ltd., which eventually was 
bought by Decca Records in 1950, 
received its charter. In 1964 MCA 
Inc. bought full control of Decca 
Inc. and Compo became part of the 
MCA corporation. 

The Compo Co. was started in 
Canada by Herbert S. Berliner the 
son of Emile Berliner who invented 
the disc record and the method of 
duplicating which remain basically 
unchanged today. 

When the company first opened 
its doors, the one thing that he des- 
perately needed was product and to 
that end Berliner opened recording 
studios in both Montreal and New 
York and also approached all the in- 
dependent record companies in the 
U.S. and obtained the license to 
manufacture and distribute many of 
them in Canada. 

In his desperation to obtain record 
product in the 20's, Berliner made 
his studio available to any Canadian 
musicians and while a number of his 
Canadian recordings were accepted 
in the Canadian market, he was 
never able to come up with an inter- 
national hit. He was particularly 
successful in the French Canadian 
market and one of the first artists 
ever to be recorded in Canada, Ma- 
dame Bolduc, is still listed in the 
MCA catalog today and sells close to 
10,000 copies a year. 

Got License 
In 1934, Decca Records Inc. of 

New York was created and Compo 
received the licensè to distribute the 
line in Canada. 

In the late thirties, Berliner used 
his private telephone to record a 
program of an artist from Prince Ed- 
ward Island. The artists name was 
Don Messer and from the sub- 
sequent releases of his records, there 
were in excess of 20,000,000 singles 
and albums sold in 34 years. His 
records are still in the MCA catalog. 

In the 40's, Apex Records Ltd. was 
started with George Offer as vice 
president and sales manager, and in 
1950, the Berliner years ended when 
during a long illness, he decided to 
sell Compo to Decca. At the first 
board of directors meeting under 
Decca, R.A. Chislett was named vice 
president and general manager; 
S.D. Roberts, vice president and 
sales manager; and George Offer 
was reappointed to his position with 
Apex Records Ltd. 

In 1956, Phil Rose was given the 
task of going after U.S. independ- 
ents for Canadian distribution and 
by the early 60's Compo was han- 
dling such labels as Caedmon, Ca- 
dence, Colpix, Deutsche Grammo- 
phon, Everest, French Polydor, 
Reprise, Roulette, United Artists 
and Warner Bros. It was during this 
time that UA signed Gordon Light- 
foot and with the promotional push 
out on him. by Compo's national 
promotion manager, Al Mair, he be- 
came a big star in this country and 
finally internationally. Mair now 
manages Lightfoot. By the end of 
1%4 Compo represented 25 or more 
different U.S. and European labels 
and the sale of Canadian product 
had doubled since 1961. 

In 1968 when it was apparent that 
8 -track tape was here to stay, Compo 
installed a tape duplicating depart- 
ment and in April of 1969 produced 
its first 8 -track tape followed by its 
first cassette. 

By MARTIN MELHUISH 

July, 1970 saw the opening of 
MCA's new building in Toronto 
which housed the various divisions 
of the company and in December of 
that same year MCA Canada Ltd. 
was launched officially. 

Watch for Talent 
Compo had always been on the 

lookout for Canadian talent and de- 
veloped such artists as the Irish 
Rovers, Lightfoot, Don Messer and 
under the auspices of Yvan Duf- 
resne, Compo had developed many 
artists in the French market in Que- 
bec including such names as Michel 
Louvain, Donald Lautrec, Pierre 
Lalonde, Ginette Reno, Dominique 
Michel and Denise Filiatralt. 

Today MCA Canada under the 

guidance of Richard Bibby, vice 
president of marketing and Scott 
Richards, the national promotion 
director have shown increased sales 
in most areas of Canada acting al- 
most exclusively as a clearing house 
for foreign product. 

On March 1, 1973 MCA opened 
branches in Vancouver, Calgary, 
Winnipeg and Moncton with a 
warehouse located in Calgary to 
service Western Canada. 

"Since opening these branches, 
we have increased our business by 
63 percent over the previous year," 
said Bibby. "The most dramatic in- 
crease was realized in our Alberta 
branch which had an increase of 133 
percent." 

Engineer Speaks Out 
On His Frustrations 

TORONTO -Even though the 
recording facilities and engineers in 
Canada are as good as any that you 
might find around the world at the 
moment, the processes that are in- 
volved after the initial recording in- 
cluding lacquering and pressing are 
"atrocious" in this country, accord- 
ing to Mark Smith, a recording spe- 
cialist at the RCA studios in Toronto 
who has worked with such acts as the 
Bachman -Turner Overdrive and the 
Stampeders in Canada. 

Said Smith, "A 10 percent sound 
quality loss is not unusual in using 
lacquering facilities in Canada. Jack 
Richardson is installing a lacquering 
channel at his Nimbus Nine oper- 
ation in Toronto. Knowing Richard - 
son's concern for his artists, it should 
be an improvement on most of the 
facilities currently available. 

"Another of the more frustrating 
things that I run into as an engineer 
is the final pressing of the record. 
You can get a good one but you have 
to send it back up to ten times before 
you finally get what you want and of 
course that drastically effects your 
release date. There are a couple of 
pressing plants in Canada at the mo- 
ment that do consistently good work. 
Precision which is a division of the 
Ahed Corporation is one and in 
some cases, Quality Records." 

Smith has been offered a job at 
Wally Heider's studio in Los An- 
geles and will be moving down in 
the middle of April, still retaining 
some of the clients that he has 
worked with in Canada who feel 

MCA Meeting 
Continued from page 1 

"Rock Around the Clock." And 
Smith in Australia has done more 
than $1 million wholesale with Neil 
Diamond's "Hot August Night." 

Other record labels are consid- 
ering similar meetings. A large block 
of rooms has been set aside at the 
Grosvenor House for those register- 
ing early. In past years, late regis- 
trants were forced to stay in nearby 
hotels. 

The speakers and chairmen for 
the fifth annual IMIC comprise a 
Who's Who of Music and include 
such noted music executives as Stan- 
ley Gortikov of the Recording In- 
dustry Association of America, and 
Harvey Schein, president of the 
Sony Corp. of America, plus Felix 
Faecq, president of World Music, 
Belgium. 

that Smith has established a specific 
sound for them. 

"One of the reasons that I am 
looking forward to working in Los 
Angeles is the fact that when I work 
on an act, I can expect that when it 
has been through the lacquering and 
pressing process it is going to sound 
the same, within bounds, as when I 

sent it out. For my last few projects 
in Canada I have had them lac- 
quered in the U.S." 

When Smith returns to Canada to 
work with clients here, he indicated 
that he wouldn't necessarily be corn- 
ing back to RCA. "I intend to look 
around and use the studio which will 
give me the type of sound that I want 
for the job at hand." said Smith. 

Vancouver Club 

Is Reopened 
VANCOUVER -The Cave, one 

of Canada's oldest night clubs based 
in Vancouver, has opened again af- 
ter being closed for a few months 
while new owner Stan Grozina, 
renovated the building. The club, 
whose interior is designed to look 
like the inside of a cave complete 
with the craggy ceilings and walls, is 
capable of seating over 600 people 
and is equipped with a raised dance 
floor and a raised two-level stage. 
Grozina, who was previously a car 
dealer, acquired the complex from 
Ken Stauffer, one of a long line of 
the club's owners since its opening in 
1938 who have been unable to keep 
it going profitably. Stauffer ac- 
quired the Cave, from Danny Ba- 
ceda who was reportedly deter- 
mined to build a club empire for 
himself. Baceda had even installed 
waterfalls on either side of the stage 
which have been taken out now. 

The latest opening was held on 
March 18 with much of Vancouver's 
press and media crowd in attend- 
ance. The opening acts were Flash 
Cadillac and Southern Flavour. Ac- 
cording to Rick Davis the club's tal- 
ent co-ordinator and promotion rep- 
resentative, this will be the usual 
structure Of acts presented. One 
well -known act to showcase and an- 
other to provide dance music. 

The Cave's general manager, Fred 
Raeside, announced that upcoming 
acts will include Crowbar, April 1 -6; 
Checkmate Ltd., April I1 -20; and 
Lighthouse, April 22 -27. Ike & Tina 
Turner appeared from March 28 -30. 
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Capitol 
THORNBERRY & IMPORTS 

ORIGINAL CASTE BEST SELLERS Ems, HITS 

Canada 
APRIL 6, 1974 

This pair of Century II acts was 
caught part way through the most 
extensive musical tour of the Cana- 
dian West every made, and Gerry 
Massop reviewed them in his col- 
umn, "Canadian Sounds" in words 
we wish you could have read. 

Here, where wishes come true, 
we're going to let you do just that. 
In part: 

Russell Thornberry came on by 
his lonesome, doing a very fine job 
of entertaining the crowd ... (and 
proved) that he has a tremendous 
talent for songwriting in the con- 
temporary folk style. 

THE ORIGINAL CASTE: From the 
first chords of "Mr. Monday" to the 

dying words of "I hate it but I'll 
drink it anyway," this Trio suc- 
ceeded in keeping the audience 
spellbound. Watching Bruce (Innis) 
play his guitar, it would seem that 
every note was drawn from the bot- 
tom of his heart, and that he felt 
and lived every vibration of his 
strings ... 

Dixie Lee (Innis), the lead singer 
of the trio, belts out a tremendous 
song with a voice like you wouldn't 
believe. Dixie Lee deserves a lot of 
credit, six months pregnant, and 
working harder for the audience 
than any female singer I've seen in 
a long while. 

Gary Carlson, a native of south- 
ern California, showed his talents 
as a bluegrass singer and guitar 
picker, and did a tremendous job 

There is no sideman in the Origi- 
nal Caste. Each one of the trio is an 
integral part of the group and all of 
them are main attractions. The 
combined sound makes for a dy- 
namic performance that truly 
reaches the audience and rings 
their chimes. 

The Imports Division of Capitol 
Canada had its story celebrated in 
these pages at the time of its first 
anniversary seven months ago. 

At that time, thanks to the able 
leadership of Jacques Marchand, it 
was already turning a profit for the 
company. Sales results were corn- 
ing in from nearly a thousand al- 
bum titles from France, Germany, 
Italy, Holland and England. 

Since then the Import Catalogue 
(which includes only the albums 
kept in stock) has been expanded 
by some four hundred more titles, 
many of them from a new source - 
India. And the new division has be- 

come a strong arm. 

This strength is welcomed by 
CAPITOL RECORDS -EMI of Can- 
ada. True, a number of the import 
titles duplicate those in the Capitol 
catalogue, but providing a higher - 
priced foreign pressing and pack- 
aging of a locally available album 
can only increase total sales. In fact 
outside of import salesman Harry 
Foster and Real Cloutier's terri- 
tories (Ontario and Quebec respec- 
tively) sales of import product are 
handled by Capitol salesmen them- 
selves. 

And in addition to its purely eco- 
nomic benefits, the Import Division 
opens the doors of communication 
two ways. New European contacts 

HOT FLASHES 
PLUS RIEN N'EXISTE, the latest 

single from dynamic Suzanne Ste- 
vens, had 3 playlists last week. This 
week, of our 28 correspondent sta- 
tions from all fromats in-Quebec, 19 
are playlisting it, 5 have already 
given it a number, and one of those 
numbers is #2! English- language 
reviewers across the country are 
being sent copies, and plans are to 
follow suit with English- language 
radio stations. 

Zoo World (April 11) gives Anne 
Murray's "Love Song" the # 2 re- 
view, says of her that she "pos- 
sesses one of the finest voices 
around," and singles out YOU 
WON'T SEE ME: This song, unfor- 
tunately not the single from the al- 
bum, absolutely leaps off the turn- 
table and astonishes you ... 
knocking you out with her virtuoso 
aural performance ... superbly ar- 
ranged, drivingly produced, and 
alone is worth the price of the 
record." Now it is the single. 

NEW POTATOES pictured with CHUM's Dave Charles (white sweater). 
Toronto Sun critic Gerald Levitch pinpointed the musical ambience of New 
Potatoes delightfully when he described it in a recent column as "light rock 
souffleing into country with a little folky meringue on the side." The particu- 
lar occasion was a recent appearance at the supper club Egerton's and it 
serves well to describe the disarmingly pretty songs on their up- coming al- 
bum. 

are turning into unexpected mar- 
kets for Canadian albums and in- 
person talent. And in the other di- 
rection, Imports are in effect test - 
marketing untried talent. 

The best demonstration of this is 

the case of Babe Ruth. The British 
band's debut album, "First Base," 
became such a hit as an import in 

Ottawa and then in the Province of 
Quebec that Capitol Canada finally 
elected to release it; even now, 
while their second Capitol album 
"Amar Caballero" is being distrib- 
uted, the import version is selling as 
fast as it can be shipped in from 
England -and the first album is still 
high on the charts in Montreal. 

What élse is selling? 
Heading the list still are albums 

by The Beatles and Pink Floyd but 
there are other regional successes 
which should become national 
stories. 

From France the steadiest reward 
is the catalogue of Edith Piaf, and, 
especially in Quebec where instru- 
mental music does exceptionally 
well, the ten by Frank Pourcel. A 

number of Quebec stations are cur- 
rently giving regular airtime to Nich- 
olas and Alexandra and IL from his 
album, "Amour Danse et Violons 
No. 39" (062 -11988). 

From Germany, the top is band- 
leader Hugo Strasser and his nine- 
teen albums of international hits 
for dancing. Leading them all is his 
latest, The Dancing Clarinet" 
(062- 29493). And breaking out in. 
Montreal at the moment is another 

German import, an old rock album 
called "Just a Poke" by Sweet 
Smoke (062- 29996). 

Holland tends to have collections 
and repackages sooner then any- 
one else, and recently they have 
pushed forward with The Best of 
Jeff Beck" (054- 92207) and "Pink 
Floyd: Masters of Rock" (054- 
04299), a greatest hits compilation 
which includes some cuts not avail- 
able on other albums here. 

England does very well for us with 
the King's College Choir albums, 
and, especially in Ontario and Van- 
couver, with their fine marching 
band and military tattoo albums. A 

half dozen albums by Cliff Richard 
and The Yardbirds are also brisk 
sellers. And coming on strong are 
three Pink Floyd spin -offs: two solo 
albums from Floyd's ex- leader Syd 
Barrett, "The Madcap Laughs" 
(SHVL 765), and "Barrett" (SHSP 
4007) -and, just released, "Music 
From The Body" by Ron Geesin and 
Roger Waters of the Floyd (SHSP- 
4008). 

Jacques Marchand expects that 
the demand for imports will con- 
tinue to soar as more and more 
people become aware of the new 
sound available and demand the 
superior pressings and the greater 
length found in many of the Euro- 
pean albums. 

His main objective for this year is 
to enlarge the volume of his distri- 
bution at the rack level. (Spread the 
word). 

s 
A TRIO of smiles prevails as Rolf Harris (center) is surrounded by Western 
Canada's Capitol contingent Wes Franchuk (left), regional promotion repre- 
sentative, and Harry Cunningham (right), Western Region Manager. The oc- 
casion for jubilation was the February 27th concert performance in Calgary at 
the Jubilee Auditorium. 

A Foot in Coldwater 
a new vigor. 
Lead guitarist Paul Naumann's broken chording wrist has healed in time 
for the band's concert with Fludd and April Wine at the Kitchener Memorial 
Auditorium March 28 and for the upcoming Eastern Easter tour. 
And John Anthony, producer of Queen, Lindisfarne, Genesis, et al has agreed 
to co-produce with Frank Davies their next album. Recording time is being 
booked in Toronto for later this spring. 

are back into writing, practicing and performing with 

(ADVERTISEMENT) 

It's not actually an invasion - 
more of a seduction. EMI is sending 
four of the smoothest voices in the 
world over to Canada this spring. 

Frankie Vaughan has been shar- 
ing the songs he has discovered 
and made famous for twenty years 
since MY SWEETIE WENT AWAY 
was recorded back in 1954. Two 
decades of regular appearances on 
record, in concert and cabaret, and 
on television have made his name, 
face and voice famous around the 
world. (His seasons at London's 
famed "Talk Of The Town" night- 
spot now total eight). Even his nick - 
name-Mr. Moonlight -has come to 
trigger warm responses in many 

countries since he found GIVE ME 
THE MOONLIGHT in a backstreet 
music shop in Glasgow and rode 
with it to international stardom. 

This month he is returning to 
Canada to headline in the annual 
visit of the London Palladium Show. 
The show runs one week at the Na- 
tional Arts Centre in Ottawa April 9- 
13 and for two weeks at the O'Keefe 
Centre in Toronto April 15 -27. 

On the horizon is a good -looking 
and wonderfully mellow young 
rocker named Malcolm Roberts 
whose new album, "Living For Life" 
is being introduced to Canadians by 
our Import Department. 

Last week he came to Toronto 
from the NARM Convention in 
Miami Beach (where he was per- 
forming at the Diplomat Hotel) and 
made his first Canadian appear- 
ance on the Global TV network's 
"Everything Goes." 

Tino Rossi, the Bing Crosby of 
France, is midway through an entire 
month at the Theatre des Varietes 
in Montreal, and both audience 
turnout and major media reaction 
have been enthusiastic. So far, Su- 
zanne Stevens has performed with 
his orchestra three times during his 
run, turning his audiences on to her 
new single, PLUS RIEN N'EXISTE 
and to other songs from her forth- 
coming album. 

And Salvatore Adamo will return 
to Canada and spend twenty days 
touring the major concert halls in 
Quebec May 7 to 27 before playing 
Carnegie Hall in New York on the 
28th. 

BUT, without question, EMI's 
strongest musical export right now 
is the records of an act which has 
never visited North America. 
HOOKED ON A FEELING by Blue 
Swede went from # 26 last week to 
# 1 this week on CJET in Smith 
Falls, and the big urban stations are 
following suit: in Vancouver, CKLG 
took it from # 5 last week to # 1 

this week; Toronto's CFTR from 
#21 to #9; Montreal's CKGM 
from a Hitbound to #18. 



Inlernalional News 
Joseph Sees New Distrib Plans Mapped for 1st U.K. 
Pattern Shaping in U.K. 

Inds LONDON -Dealers will have to 
learn to live with a completely dif- 
ferent distribution pattern during 
the next two years, predicted Nat 
Joesph, managing director of Trans- 
atlantic. 

Speaking as a member of a panel 
of independent manufacturers, in 
company with Dick Leahy (Bell), 
Graham Pauncefort (CRD) and 
John Deacon (A &M), Joseph said, 
"I think it may happen that dealers 
will have to become used to a once a 
week delivery." 

He felt that this was tied in with 
the need for small daily ordering to 
be cut out, the cost of deliveries and 
the energy crisis which would cause 
both companies and trade to make 
longterm adjustments. Joseph also 
envisaged the possibility of some in- 
dependent companies banding to- 
gether so that records became avail- 
able from one or two sources which 
would "make the dealers' life easier 
and ours too." 

Dealing with a question regarding 
the severe out -of -stock situation 
throughout the industry, Joseph said 
he felt that manufacture in Britain 
had failed to cope with demand be- 
cause there had been a failure to 
look ahead and he also felt that 
plants were not run as efficiently as 
in other countries. 

"We have the ridiculous situation 
where pressing plants, both major 

and independent, are pleading for 
work between April and August, but 
can't cope around Christmas, yet 
very few have made a move towards 
making arrangements for customers 
to press during the quiet period to 
ensure that stocks are at a reasonable 
level in the peak season." Joseph 
added that although his supplier 
RCA was co- operative in this re- 
spect, "lots of independents" 
claimed that co- operation with their 
suppliers was not possible. 

He also said that because of the 
demand, European sources of sup- 
ply had been sought and "the service 
in general beats the English hollow." 
He predicted that a lot of companies 
would continue to do business with 
Europe. 

But A &M's John Deacon, while 
agreeing that there had been a fail- 
ure on the British companies' part to 
plan for the massive expansion in 
business, felt that the cost of bring- 
ing records in from abroad -which 
doubled the cost of an LP pressing - 
was a point against the use of Euro- 
pean facilities once the British in- 
dustry could cope again. 

Deacon also spoke of what he 
called the "atrocious" quality con- 
trol of imported records. He men- 
tioned that 88,000 Carpenters' al- 
bum imported from the U.S. had 
been faulty. 

A &M in U.K. Is Planning 
Dealer -Co. Ad Schemes 

LONDON -A &M, which initiates 
its own sales force next month with 
the switch of manufacturing and 
distribution from Pye to CBS, is 
looking to utilizing joint dealer - 
company advertising schemes once 
the team is properly established. 

Making this point at the corn - 
pany's introductory sales conference 
in London, attended by president 
Jerry Moss, sales manager John 
Mair said, "We want to use ingenu- 
ity and originality in selling A &M 
product. In addition to co- operative 
advertising, Mair indicated that 
A &M would also look at the possi- 
bility of occasional s -o -r arrange- 
ments. 

"We are not going to offer s -o -r 

overall, hut we are prepared to use it 
as a tool if we feel it worthwhile. W e 

will not be giving 5 percent returns, 
but will give dealers a higher margin 
on the purchase price," said Mair. 

"A lot of dealers had no previous 
contact with A &M representatives 
and there are those who still think 
we are part of a larger company, 
therefore we are placing a lot of im- 
portance on label identification." 

First album releases being tracked 
by the new sales force will include 
"Hero and Heroin" by the Strawbs, 
"Journey To The Centre of the 
Earth" by Rick Wakeman, "Some- 
thing's Happening" by Peter 
Frampton, "Dance Macabre" by Es- 
peranto and Ozark Mountain 
Daredevils. 

e Disk Deli o. 
LONDON -Plans are going 

ahead for the formation of the 
U.K.'s first independent national 
record and tape delivery service. Its 
backers claim they will be able to de- 
liver product anywhere in the British 
Isles within 24 hours and with major 
record companies now facing soar- 
ing distribution costs, the setting -up 
of such a service for use by all labels 
could have considerable implica- 
tions. 

The service is the brainchild of 
John Curtin and Edwin Styles, di- 

Italy Disk 
Prices Up 
On April 1 

MILAN -Italian record prices 
will be increased Monday (1) fol- 
lowing a meeting between sales man- 
agers of most companies here to dis- 
cuss rising cost of production. The 
immediate effect will be felt by the 
retailer who will now have to pay 
$1.00 for a single compared to $0.86, 
and LPs priced between $3.70 to 
$4.16 will now be $4.45. 

This is likely to be passed on to the 
public to the extent that singles will 
probably increase from $1.40 to 
$1.60 and albums will increase from 
$6.00 to $7.00. 

Budget line prices to retailers has 
been increased from $1.00 to $1.16 - 
an increase from $1.60 to $1.90 for 
the public. Leading companies here 
are showing a drop -off of interest in 
this area due to the PVC increase 
from $0.36 per kilo to $1.00 at the of- 
ficial rate and up to $1.50 on the 
open market to which most com- 
panies will have to apply due to the 
limited amount of PVC available at 
government controlled prices. 

There is a trend now to establish a 
new economical line at a price to the 
public of $3.00, which would cream 
the best from the present budget 
lines which would be gradually 
abandoned. Jukebox special price 
singles are also being neglected by 
several record companies. 

LONDON -Line -up for the 19th Eurovision Song Contest to be held in Brighton, Saturday (6) is- 

'74 Eurovision Song Contest 
COUNTRY SONG TITLE 
FINLAND Ala Mene Pois (Keep Me Warm) 

UNITED KINGDOM Long Live Love 

SPAIN Canta y se feliz (Sing & Be Happy) 

NORWAY Hvor er du (Where Are You) 

GREECE Krasi, Thalassa, Ke To Aghori Mou 
(Wine, Sea & My Boy) 

Natati La Chayai 
(I Gave Her My Life) 

YUGOSLAVIA Moja Generacija (My Generation) 

SWEDEN Waterloo 

ISRAEL 

LUXEMBOURG Bye Bye I Love You 

MONACO Celui Qui Reste, Celui Qui S'En Va 

BELGIUM Fleur de Liberte 

NETHERLANDS Ik Zie Een Ster(I See A Star) 

IRELAND 

FRANCE 

WEST GERMANY 

Cross Your Heart 

La Vie A 25 Ans 

Sommer -Melodie (Summer Melody) 

SWITZERLAND Mein Ruf Nach (My Call To You) 

PORTUGAL E Depois Do Adeus 
(And Then, After Love) 

ITALY Si 

ARTIST 
Carita 

Olivia Newton -John 

Peret 

Anne Kanine Strom 

Mari nella 

Poogy 

Korni Grupa 

ABBA (Bjorn, Benny, 

Anna & Frieda) 

been Sheer 

Romuald 

Jacques Hustin 

Mouth & McNeal 

Tina 

Dani 

Cindy & Bert 

Piera Martell 

Jose Calvario 
Jose Niza 

Gigliola Cinquetti 

RECORD 
SONGWRITERS PUBLISHER COMPANY 
Eero Koivistoinen (music) Imudico EMI Finland Ltd. 
Hector& Frank Robson (lyrics) 

Harold Spiro & Valerie Avon B. Feldman 

Music & lyrics by Peret Arabella Ed. 
Musicales 

Philip Kruse /FrodeThingnaes Arne Bendiksen 

Yiorgos Katsaros- Pythagoras Intersong Hellas 

Alon Oliarchik & Danny Sanderson A Deshe 
(Lyrics & music) (Pashanei) Ltd. 

Kornelije Kovac (Lyrics & music) RTB - RTB 

Benny Anderson, Stig Anderson, Union Songs AB Polar Records 
Bjorn 
U Ivaeus (Lyrics & music) 

Michael Kunze, Humbert Ibach, RMI /Meridian Polydor 
Ralph Siegel (Lyrics & music) 

Bourtayre & Jourdan (Lyrics & music) Chappell 

Pye 

Ariola 

Polydor 

Philips 
(Phonogram) 

Hed Arzi 

Jacques Hustin (music) 
Franck Gerald (lyrics) 

Hans van Hemert 

Paul Lyttle (Lyrics & music) 

Christine Fontane (Lyrics & music) 

Kurt Feltz, Werner Scharfenberger 
(Lyrics & music) 

Pepe Ederer (Lyrics & music) 

Jose Calvario & Jose Niza 
(Lyrics & music) 

Daniele Pace, Panzeri, Pilat, 
Conti (Lyrics & Music) 

Essex Music 
France 

Ananas Music 
Blaricum 

Bardis Music 

Ed. Paul Beuscher 

Gerig 

April Music 

Musicat 

CBS Sugar 

Mercury 

Sonopresse/ 
EMI Belgium 

Phonogram 

Polydor 

Vogue 

BASF 

CBS 

Arnaldo 
Trindade & Ca 

CGD /CBS Sugar 
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By RICHARD ROBSON 

rectors of Transeunt, a general van 
delivery service set -up nearly three 
years ago and which has been suc- 
cessfully used by Pye and Precision 
in the London area. 

It was in fact because of the suc- 
cess of the Pye and Precision oper- 
ations that Curtin and Styles have 
decided to try and phase out the 
other lines handled by Transeunt 
and offer their company as an all -in- 
dustry record and tape delivery serv- 
ice. 

Curtin and Styles are planning to 
change the name of the firm to 
REIDS- Recorded Entertainment 
Industry Delivery Service -and have 
retained Colin Hadley's McKinley 
marketing company to handle the 
sales and marketing aspect of the op- 
eration. 

The firm will utilize its fleet of 
vans operating out of around half a 
dozen regional centres throughout 

the country to which product for de- 
livery will be initially taken from 
record manufacturers' warehouses. 

Hadley has already talked about 
the scheme to several record com- 
panies -all of whom, he says, have 
expressed interest -and expects to be 
able to announce the name of the 
company's first account at the end of 
this week. The service is scheduled to 
start operations mid -April. 

Said Hadley: "We want initially 
to sign one or two major anchor ac- 
counts with which to get the service 
started. After that, I think others will 
follow. Every record company is 
now faced with growing distribution 
overhead, due to such things as the 
sharp increase in the price of petrol, 
and delivery is one non -competitive 
area of every record firm's operation 
which it could share with other com- 
panies if the right sort of service was 
offered." 

U.K. PVC Need in 1974 to 
Amount to 20,000 Tons 

Continued from page 62 

ymers in the U.K. at British prices 
and then trying to sell stocks back to 
British record companies either as 
they are or mixed as finished PVC at 
Continental prices. 

Other suppliers have been offer- 
ing stocks at even more exorbitant 
prices -£800 and even £1,000 a 

tonne for finished PVC has been 
quoted some British firms. 

Record companies have tried 
hard to absorb the increases -most 
firms have now reduced the weight 
of both singles and LPs by about 8 

percent to cut consumption of PVC. 
However, the fact remains that the 
cost of the vinyl used to press one LP 
has risen from around 3p a year ago 
to around 9p today. 

Serious Situation 
Commented Ian Miles, managing 

director of Multiple Sound Distribu- 
tors, which owns a plant in Leicester, 
who buys finished vinyl from the 
British DO &E company: "The situ- 
ation is certainly serious. The neces- 
sary investment by the suppliers in 
new capacity is just not being made 
and quite frankly, in the short term 
at any rate, I think the shortage will 
just get worse and worse. 

"Prices are still rising and I am ex- 
pecting finished PVC prices to pass 
the £600 a tonne mark before the 
end of the year." 

Ted Williams, Pye's factory man- 
ager who reckons he will need be- 
tween 1,600 and 1,800 tonnes of 
PVC this year for the Mitcham 
prssing plant, agreed with Miles 
about the suppliers' reluctance to 
step up PVC production. 

However, he added: "I am not 
that pessimistic about the future. 
Things are not good at the moment 
and there is little doubt that it is go- 
ing to be a sticky year but I think the 
situation will sort itself out given 
time." 

Nobody, rather frighteningly, 
knows what the eventual outcome of 
the PVC crisis will be. 

However, in the short and mid- 
terms, most record companies are 
agreed that they are facing the most 
serious threat to their profitability 
that they have had to contend with 
for a long while. 

EMI, in addition to temporarily 
suspending half its album catalog, 
has also stopped all custom pressing 
work. Every company has had to 

start being far more selective when 
signing new artists, and the release 
of some new LP's, again particularly 
by new acts, has been postponed in- 
definitely. 

Budget record companies, which 
work on much tighter margins than 
the majors, are already predicting 
the £1 budget LP and there is now a 
real possibility that the future some 
small labels could be in jeopardy. 

All this is because there is not 
enough vinyl. 

A few industry executives felt at 
the beginning of the year that with 
the economic gloom prevailing in 
the nation, consumer demand for 
records and tapes must drop which 
would naturally ease the pressure on 
what stocks of vinyl are available. 

Hciwever, the theory has already 
been proved wrong. Every indica- 
tion is that sales are continuing to 
grow and although it is hard to fore- 
cast exactly what is going to happen 
in view of the political and economic 
uncertainty in the country, it seems 
unlikely that this trend will be re- 
versed particularly now that Britain 
is back on a five -day week. 

Record companies would be un- 
derstandably less anxious if they 
could see a glimmer of light at the 
end of the tunnel. 

German Sales 

Up 109ßo in Yr. 
HAMBURG - The German 

record industry increased its turn- 
over last year by more than 10 per- 
cent, according to the documents of 
the Bundesverband der Phonogra- 
fischen Wirtschaft. The exact figures 
will be issued by the association in 
April. The German record industry 
regrets that record prices have been 
spoiled by imports from England, 
Holland and France undercutting 
local prices. Imports probably ac- 
count for more than IO percent of 
the entire market. 

Low -price records are still ex- 
panding their part of the market. In 
Germany, especially, department 
stores are depriving other record re- 
tailers of a part of their turnover. 
The large stores account for 50 per- 
cent of German record sales. Several 
pressing factories have raised their 
album prices by 20 percent. 
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BIIIb00dHitS of theWorid. 
AUSTRALIA 

(Courtesy Of Go -Set) 
SINGLES 

This 
Week 

1 MY COO CA CHOO -Alvin Stardust (EMI) 
2 FAREWELL AUNTIE JACK -Graham Bond 

(Picture) 
3 SORROW -David Bowie (RCA) 
4 THE LORD'S PRAYER- Sister Janet Mead 

(Festival) 
5 I LOVE, YOU LOVE, ME LOVE -Gary Glitter 

(Bell) 
6 HEARTBEAT, IT'S A LOVEBEAT -De Franco 

Family (20th Century) 
7 THE JOKER -Steve Miller Band (Capitol) 
8 ROCK ON -David Essex (CBS) 
9 LEAVE ME ALONE (Ruby Red Dress) - 

Helen Reddy (Capitol) 
10 I AM PEGASUS -Ross Ryan (EMI) 
11 PHOTOGRAPH -Ringo Starr (Apple) 
12 SMOKIN' IN THE BOYS ROOM - 

Brownsville Station (Philips) 
13 48 CRASH -Suzi Quatro (RAK) 
14 WHO'S IN THE STRAWBERRY PATCH 

WITH SALLY -Dawn Featuring Tony 
Orlando (Bell) 

15 MARE, MARE, MARE -Judy Stone (M7) 
LPs 

This 
Week 

1 HOT AUGUST NIGHT -Neil Diamond (MCA) 
2 GOODBYE YELLOW BRICK ROAD -Elton 

John (DJM) 
3 JONATHAN LIVINGSTON SEAGULL/ 

SOUNDTRACK -Neil Diamond (CBS) 
4 PIN -UPS -David Bowie (RCA) 
5 BAND ON THE RUN -Paul McCartney & 

Wings (Apple) 
6 RINGO -Ringo Starr (Apple) 
7 DARK SIDE OF THE MOON -Pink Floyd 

(Harvest) 
8 SABBATH BLOODY SABBATH -Black 

Sabbath (Vertigo) 
9 CAN THE CAN -Suzi Quatro (RAK) 

10 TUBULAR BELLS -Mike Oldfield (Virgin) 

BELGIUM 
(Courtesy of Belgium Radio & TV) 

SINGLES 
This 
Week 

1 IS EVERYBODY HAPPY -Jackpot 
2 THE MOST BEAUTIFUL GIRL -Charlie Rich 

3 THE AIR THAT I BREATHE -The Hollies 
4 DIRTY OL' MAN -Three Degrees 
5 YOU'RE SIXTEEN -Ringo Starr 
6 DYNAMITE -Mud 
7 JE T' AIME CHERIE -James Lloyd 

8 JAMBALAYA -The Carpenters 
9 TIGER FEET -Mud 

10 SHADY LADY -Stepstone & Gibbons 
ALBUMS 

This 
Week 

1 40 GOLDEN HITS 
2 MY OLD FASCINATION -Demis Roussos 

3 JESUS CHRIST SUPERSTAR/ 
SOUNDTRACK 

4 THE THREE DEGREES 
5 BURN -Deep Purple 

BRITAIN 
(Courtesy: Music Week) 

°Denotes local origin 

This Last 
Week Week 

1 1 BILLY, DON'T BE A HERO- °Paper 
Lace (Bus Stop)- Intune (Mitch 
Murray /Peter Callander) 

2 3 THE MOST BEAUTIFUL GIRL - 
Charlie Rich (CBS) -Gallico /KPM 
(Billy Sherrill) 

3 20 SEASONS IN THE SUN -Terry Jacks 
(Bell)- Francis Day & Hunter 
(Terry Jacks) 

4 2 THE AIR THAT I BREATHE- °Hollies 
(Polydor) -Rondor (Ron Richards) 

5 6 I GET A LITTLE SENTIMENTAL 
OVER YOU- New Seekers 
(Polydor)- Mustard /Carlin (Tony 
Macaulay /Tommy Oliver) 

6 10 EMMA -Hot Chocolate (RAK) - 
Chocolate /RAK (Mickie Most) 

7 4 YOU'RE SIXTEEN -°Ringo Starr 
(Apple) -Jewel (Richard Perry) 

8 - REMEMBER ME THIS WAY -*Gary 
Glitter (Bell) -Leeds (Mike 
Leander) 

9 26 ANGEL FACE -°Glitter Band (Bell) - 
Rock Artists (Mike Leander) 

10 7 JET -*Paul McCartney & Wings 
(Apple)- McCartney /ATV (Paul 
McCartney) 

11 12 SCHOOL LOVE -Barry Blue (Bell) - 
ATV (Barry Blue) 

12 18 JAMBALAYA /MR. GUDER- 
Carpenters (A &M)- Acuff -Rose/ 
Rondor (Richard & Karen 
Carpenter) 

13 9 IT'S YOU- *Freddie Star (Tiffany) - 
London Tree (Dave Christie) 

14 11 CANDLE IN THE WIND -Elton John 
(DJM) -DJM (Gus Dudgeon) 

15 15 SEVEN SEAS OF LOVE -Queen 
(EMI) -Feldman /Trident (Ray 
Thomas Baxter /Queen) 

16 8 REMEMBER -Bay City Rollers 
(Bell) -Mews (Bill Martin /Phil 
Coulter) 

17 5 JEALOUS MIND -*Alvin Stardust 
(Magnet)- Magnet (Peter Shelley) 

18 21 LONG LIVE LOVE- Olivia Newton - 
John (Pye)- Feldman 
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19 25 YOU ARE EVERYTHING -Diana Ross 
& Marvin Gaye (Tamie Motown) - 
Gamble- Huff /Carlin (H. Davis /B. 
Gordy) 

20 22 EVERLASTING LOVE -Robert Knight 
(Monument) -Peter Maurice (Buzz 
Cason /Mac Gayden) 

21 13 WOMBLING SONG- °Wombles 
(CBS) -Batt Songs (Mike Batt/ 
Belfry Prod.) 

22 24 WHO DO YOU THINK YOU ARE - 
°Candlewick Green (Decca)- 
Belsize (Chas Peate) 

23 19 BURN BABY BURN -°Hudson Ford 
(A &M)- Hawkana (J. Ford /T. 
Allom /R. Hudson) 

24 28 MA- MA -MA- BELLE -*Electric Light 
Orchestra (Warner Bros.) -Carlin/ 
Sugartown (Jeff Lynne) 

25 14 DEVIL GATE DRIVE -Suzi Quatro 
(RAK) -Chinnichap /RAK (Mike 
Chapman /Nicky Chinn) 

26 17 MA HE'S MAKING EYES AT ME- 
Lena Zavaroni (Philips) -Feldman 
(Tommy Scott) 

27 32 ROCK AROUND THE CLOCK -Bill 
Haley & the Comets (MCA) - 
Kassner 

28 23 NEVER GONNA GIVE YA UP -Barry 
White (Pye)- Schroeder (Barry 
White) 

29 - GOLDEN AGE OF ROCK & ROLL - 
°Mott the Hoople (CBS) -April/ 
H &H (Mott the Hoople) 

30 31 LISTEN TO THE MUSIC -Doobie 
Bros. (Warner Bros.) -Warner 
Bros. (Ted Templeman) 

31 27 UNTIL YOU COME BACK TO ME- 
Aretha Franklin (Atlantic) -Jobete 
London (G. Wexler /A. Mardin) 

32 29 SMOKIN' IN THE BOYS' ROOM - 
Brownsville Station (Philips) -R. 
Mellin (D. Morris) 

33 30 LOVE'S THEME -Love Unlimited 
Orchestra (Pyle) -A. Schroeder 
(Barry White) 

34 36 JUST MY SOUL RESPONDING - 
Smokey Robinson (Tamla 
Motown) -Jobete London 
(Smokey Robinson /Willie Hutch) 

35 33 SOLITAIRE -Andy Williams (CBS) - 
Kirshner /Warner Bros. (R. Perry) 

36 16 REBEL REBEL -David Bowie 
(RCA) -Mainman /Chrysalis (David 
Bowie) 

37 43 I'M GONNA KNOCK ON YOUR 
DOOR -Jimmy Osmond (MGM) - 
Carlin (Mike Curb /Don Costa) 

39 - THE STING- °Ragtimers (Pye)- 
Leeds 

40 50 HOMELY GIRL- Chi -Lites 
(Brunswick)- Intersong (Eugene 
Record) 

42 - DOCTOR'S ORDERS -Sunny 
(CBS) -Cookaway /Tic Toc (Roger 
Greenaway) 

43 - THE WAY WE WERE- Barbra 
Streisand CBS) -Screen Gems - 
Columbia (Fred Salem) 

44 48 SHANGHAI'D IN SHANGHAI - 
°Nazareth (Mooncrest)- 
Mountain /Carlin (Roger Glover) 

45 THE ENTERTAINER -Marvin 
Hamlisch (MCA) -Multimood 
(Marvin Hamlisch) 

46 38 MOCKINGBIRD -Carly Simon 
(Elektra) -Cinephonic (Richard 
Perry) 

46 40 WHO'S IN THE STRAWBERRY 
PATCH WITH SALLY -Tony 
Orlando & Dawn (Bell) -A. 
Schroeder (Hank Medress /Dave 
Appell) 

47 34 I'VE GOT A THING ABOUT YOU 
BABY -Elvis Presley (RCA) - 
Hilary/Carlin 

48 46 ALL OF MY LIFE -Diana Ross ( Tamla 
Motown) -Jobete London (M. 
Randall) 

49 37 FUNKY NASSAU -Beginning of the 
End (Atlantic) -Kassner (A. Marlin 
Prod.) 

49 39 BOOGIE DOWN -Eddie Kendricks 
(Tamla Motown) -Jobete London 
(Frank Wilson /Leonard Caston) 

50 35 TIGER FEET -*Mud (Rak)- 
Chinnichap/Rak (Mike Chapman/ 
Nicky Chinn) 

DENMARK 
(Courtesy of I.F.P.I.) 

SINGLES /LPs 
This 
Week 

1 MY ONLY FASCINATION (LP) -Demis 
Roussos (Philips) 

2 JOHNNY REIMAR PARTY NO. 7 (LP)- 
Philips) 

3 FOREVER & EVER (LP) -Demis Roussos 
(Philips) 

4 NUTBUSH CITY LIMITS (Single) -Ike & 
Tina Turner (UA) 

5 NUTBUSH CITY LIMITS (LP -Ike & Tina 
Turner (UA) 

6 MY COO CA CHOO (Single) -Alvin Stardust 
(Ariola / Telefunken) 

7 OLD, NEW BORROWED AND BLUE (LP)- 
Slade (Polydor) 

8 LET IT RIDE (LP) -Chi Coltrane (CBS) 
9 DODENS TRIUMF (LP) -The Savage Rose 

(Polydor) 
10 HIGHWAY 61 REVISITED (LP) -Bob Dylan 

(CBS) 
11 SVANTES VISER (LP) -Poul Dissing, Benny 

Andersen (Metronome) 
12 KOSAKEN MUSSEN REITEN (LP) -Ivan 

Rebroff (CBS) 

13 DEN BEDSTE PIGE (Single) -Klaus & 
Servants (RCA) 

14 KANSAS CITY (LP) -The Les Humphries 
Singers (Decca) 

15 SCHONES MADCHEN AUS ARCADIA 
(Single) -Demis Roussos (Philips) 

FINLAND 
(Courtesy of INTRO Magazine) 

SINGLES 
This 
Week 

1 OLEN HAUTAUSMAA -Hector (Top Voice) 
2 UNEEN AIKA VAIPUU -Kisu (Columbia) 
3 JA ROKKI S01 -Rauli "B" Somerjoki (Love) 
4 AAMU -Pepe Willberg (CBS) 
5 KILLING ME SOFTLY- Roberta Flack 

(Atlantic) 
6 DO YOU WANNA DANCE -Hurricanes 

(Love) 
7 KULTAA JA KUNNIAA -Jukka Kuoppamaki 

(Satsanga) 
8 I LOVE YOU, LOVE ME LOVE -Gary Glitter 

(Bell) 
9 THIS FLIGHT TONIGHT -Nazareth (Philips) 

10 TEENAGE RAMPAGE -The Sweet (RCA) 
LPs 

This 
Week 

1 HERRA MIRANDOS- Hector (Top Voice) 
2 MA TAHDON ROKATA -Jussi and the Boys 

(Scandia) 
3 LOUD 'N PROUD -Nazareth (Vertigo) 
4 RAKKAUDEN SINFONIA -Fredi (Philips) 
5 SUZI QUATRO -Suzi Quatro Band (RAK) 
6 MUOTOKUVA I -Radii "B" Somerjoki 

(Love) 
7 HELLO- Status Quo (Vertigo) 
8 NOW AND THEN -Carpenters (A &M) 
9 KILLING ME SOFTLY- Roberta Flack 

(Atlantic) 
10 SUMMER GAMES -Jukka Tolonen (Love) 

FRANCE 
(Courtesy Centre D'Information 
et de Documentation du Disque) 

SINGLES 
This 
Week 

1 TITI A LA NEIGE -Warner 
2 TENTATION -Ringo (Carrere) 
3 LES DIVORCES -Michel Delpech (Barclay) 
4 VIENS CE SOIR -Mike Brant (CBS) 
5 LA FETE -Michel Fugain et le Big Bazar 

(CBS) 
6 LADY LAY- Pierre Groscolas (Discodis) 
7 SERENADE -Christian Vidal (Vogue) 
8 PREMIER BAISER, PREMIERE LARME -J. 

Regane (Disc'AZ) 
9 GENTLEMAN CAMBRIOLEUR -Jacques 

Dutronc (Vogue) 
10 PARLEZ -MOI DE LUI -Nicole Croisille 

(Sonopresse) 
11 CHANSON POPULAIRE- Claude Francois 

(Fleche) 
12 QUI C'EST CELUI LA- Pierre Vassiliu 

(Barclay) 
13 TU SAIS SI BIEN DIRE JE T'AIME- 

Christian Adam (Disc'AZ) 
14 GIG /18 ANS -Dalida (Sonopresse) 
15 L'AMOUR AU DIAPASON -Sylvie Varian 

(RCA) 
LPs 

This 
Week 

1 CHES MOI -Serge Lama (Philips) 
2 LA MALADIE D'AMOUR -Michel Sardou 

(Phonogram) 
3 FUGAIN & LE BIG BAZAR NO. 2- Michel 

Fugain & Le Big Bazar (CBS) 
4 BURN -Deep Purple ( Patte- Marconi) 
5 QUELQUE CHOSE ET MOI- Gerard 

Lenorman (CBS) 
6 JE SUIS MALADE -Serge Lama (Philips) 
7 MOURIR POUR UNE NUIT -Maxime Le 

Forestier (Polydor) 
8 DARK SIDE OF THE MOON -Pink Floyd 

( Patte- Marconi) 
9 DIALOGUE- Maxime Le Forestier (Polydor) 

10 FOREVER & EVER -Demis Roussos 
(Philips) 

GERMANY 
(Courtesy Musikmarkt) 
°Denotes local origin 

SINGLES 
This 
Week 

1 TEENAGE RAMPAGE -The Sweet (RCA) - 
Melodie der Welt 

2 DEVIL GATE DRIVE -Suzi Quatro (RAK/ 
EMI) -Melodie der Welt 

3 DAN THE BANJO MAN -Dan The Banjo 
Man (Rare Earth /EMI)- Aberbach 

4 THIS FLIGHT TONIGHT -Nazareth 
(Philips)-Altus/ Global 

5 KANSAS CITY -Les Humphries Singers 
(Decca) -Goldy / Sikorski 

6 FAHRENDE MUSIKANTEN -Nina & Mike 
(Ariola)-Young/Intro 

7 TIGER FEET -Mud (RAK /EMI) -Melodie der 
Welt 

8 MY COO CA CHOO -Alvin Stardust 
(Ariola)- Discoton 

9 JUANITA -Nick Mackenzie (EMI) -Melodie 
der Welt 

10 SCHWARZE MADONNA -*Bata Illic 
(Polydor) -Melodie der Welt 

11 SPANIENS GITARREN -°Cindy & Bert 
(BASF) -RMI / Gerig 

12 DANCE WITH THE DEVIL -Cozy Powell 
(RAK /EMI) -Melodie der Welt 

13 LA MONTANARA -Heino (EMI) -Bosworth 

14 NUTBUSH CITY LIMITS -Ike & Tina Turner 
(United Artists) -UA Musik 

15 ALLE LIEBE DIESER ERDE -*Julio Iglesias 
(Philips)- Magazine Music 

16 EINSAMKEIT HAT VIELE NAMEN - 
°Christian Anders (EMI)- Anders Musik 

17 THE SHOW MUST GO ON -Leo Sayer 
(Phonogram) -Slezak 

18 RADAR LOVE -Golden Earring (Polydor)- 
Roba Musik 

19 IT'S ALL OVER NOW BABY BLUE -Them 
( Decca)- Warner Bros. 

20 I SHALL SING -Art Garfunkel (CBS) -Neue 
Welt /Budde 

JAPAN 
(Courtesy of Music Labo) 

*Denotes local origin 
SINGLES 

This 
Week 

1 NAMIDA NO MISAO-Tonosama Kings 
(Victor) 

2 GAKUEN TENGOKU- *Finger 5 (Philips) 
3 ANATA- °Akiko Kosaka (Elektra) 
4 BARA NO KUSARI- Hideki Saijo (RCA) 
5 RANA NI SASAGERU BALLAD- °Kaientai 

(ELEC) 
6 HOSHI NI NEGAI 0- *Agnes Chan 

(Warner) 
7 ERIMOMISAKI- °Shinichi Mori (Victor) 
8 SHIAWASE NO ICHIBANBOSHI - Kiyoko 

Asada (Epic) 
9 KUCHINASHI NO HANA- °Tetsuya Watari 

(Polydor) 
10 ENTER THE DRAGON -°Sound Track 

(Warner Brothers) 
11 KOI NO DIAL 6700- °Finger 5 (Philips) 
12 KOI NO KAZAGURUMA- °Cherish (Victor) 

13 HANA NO YOUNI HISOYAKANI-°Rumiko 
Koyanagi (Reprise) 

14 HARUKAZE NO ITAZURA-Momoe 
Yamaguchi (CBS/Sony) 

15 SANSHOKU SUMIRE-Junko Sakurada 
(Victor) 

16 KOKORO NO SAKEBI-Goro Noguchi 
(Polydor) 

17 KOIBITOTACHI NO MINATO-Mari 
Amachi (CBS/Sony) 

18 WAKARE NO KANENONE-Hiroshi Itsuki 
(Minoruphone) 

19 AKACHOCHIN- °Kaguyahime (Panam) 
20 TOTSUZEN NO AI-Shizue Abe (Canyon) 

MEXICO 
(Courtesy of Ortiz) 

SINGLES 
This 
Week 

1 DEJENME SI ESTOY LLORANDO -Los 
Angeles Negros (Capitol) 

2 YO LO COMPRENDO- Victor Yturbe 
"Piruli" (Philips) 

3 LET ME GET TO KNOW YOU -Paul Anka 
(Gamma) 

4 NO DUDES DE MI AMOR -Los Solitarios 
(Peerless) 

5 MI AMIGO EL PUMA -Sandro (CBS) 
6 YO SE QUE TE ACORDARAS -Los Brios 

(Capitol) 
7 TU SIGUES SIENDO EL MISMO -Angelica 

Maria (Sonido Internacional) 
8 EL MONSTRUO (Monster Mash) -Luis 

"Vivi" Hernandez (Orfeon) 
9 ODIAME -Estela Nunez (RCA) 

10 ADIOS AMIGO -Los Strwck (Son Art) 

Continued from page 53 

RaDio-Tv maî 
POSITION WANTED 

GIVE YOUR RECORD 
A CHANCE 

TO BE HEARD! 

BRITE -STAR 
Complete record promotion and 
distribution services. 

Masters Leased 

Nashville Sessions Arranged 

Send all records for review to: 

BRITE STAR PROMOTIONS 
728 16th Ave. S. 

Nashville, Tenn. 37203 
Call: Nashville (615) 244 -4064 

tin 

Love Minnesota but would go any- 
where! I'm 21 years old with experi- 
ance in top 40, MOR. and Hard Rock. 
Mature and very dependable. 1st 
Class ticket, single, excellent refer- 
ences, and no Hang ups! Love to do 
the news! Contact Mike Pahl, 221 
State Street, Spearfish, South Da- 
kota, 57783. 4,/6 

With three years experience in 
small market radio, I'm now looking 
for a step up to a medium or large 
market station. If there is a pro- 
gram director reading this that ap- 
preciates these qualifications: ex- 
perience in all facets of radio, 
complete dedication to the station in 
which I'm employed, dependability 
to my employer, sincerity and 
creativity in my air work and the 
willingness to always learn more. 
if you're looking for a person like 
this, write me, and let me prove it 
to you. I have worked all formats 
and will deliver any style you wish, 
from M.O.R. to hard rock. I'm a 

stable family man, married with two 
children. Complete resume, refer- 
ences and tape will be sent upon 
request. Jim Spurgeon 83 -421 Capri- 
corn, Apt. "D" Indio, California 
92201 Tel.: 714- 347 -4757. 

"DIDJERIDOOS, KANGAROOS. . 

and now a DOWN UNDER JOCK 
with experience in Australian ma- 
jors. If you're a major market con- 
temporary and adventurous . . . 

check him out." Box 613, Radio -TV 
Job Mart, Billboard, One Astor 
Plaza, New York, N.Y. 10036. 4/6 

CLASSIFIED 

ADVERTISING 

DOESN'T 

COST, 

IT 

PAYS 
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POPULAR ARTISTS 

ACUFF, ROY 
Back In The Country 

LP Hickory 4507 55.95 

AEROSMTIH 
Get Your Wings 

LP Columbia KC32847 S5.98 
8TCA32847 56.98 
CACT32847 $6.98 

ALBERT, URAL 
One Man's Woman At A Time 

LP Cinnamon 5004 S5.98 
878176 -5004M $6.95 

ALLISON, LUTHER 
Luther's Blues 

LP GordyG967V1 $5.98 

ANKA, PAUL 
21 Golden Hits 
8TAPS1 -0474 56.95 

APPLE & APPLEBERRY 
Apple & Appleberry 

LP ABC ABCX802 $ 5.98 

ARNOLD, EDDY 
She's Got Everything I Need 
LPMGMSE4912 $5.98 

Sings Love Songa 
LP VictorAPL1 -0481 $5.98 
8TAPS1 -0481. $6.95 

ATKINS, CHET 
Atkins- Travis Traveling Show, 
with Merle Travis 

t.P Victor APL 1 -0479 $ 5.98 
87APS1 -0479 56.95 
CAAPK1 -0479 56.95 

Superpickers 
LP Victor APL1 -0329 $5.98 
8TAPS1 -0329 $6.95 
CAAPK1 -0329 $6.95 
QLAPDI -0329 56.98 
Q8APT1 -0329 $7.95 

AUGER'S, BRIAN, OBLIVION 
EXPRESS 
Straight Ahead 

LP Victor APL1 -0454 55.98 
8TAPS1 -0454 56.95 
CAAPK1 -0454 $6.95 

BABE RUTH 
Amar Caballero 

LP HarvestST11275 55.98 

BALLIN'JACK 
Live & In Color 

LP Mercury SRM 1 700 55.98 
8TMC81 -700 56.95 
CAMCR4 -1 -700 $6.95 

BARROW, BARBARA, & MIKE 
SMITH 
Mickey & Baba Get Hot 

LP Bell 1 306 $ 6.98 

BELL, MAGGIE 
Queen Of The Night 

LP Atlantic SD7293 55.98 

BLACK HEAT 
No Time To Burn 

LP Atlantic SD7294 55.98 

BLUE SWEDE 
Hooked On A Feeling 
LP EMI ST11286 55.98 
878X711286 56.98 

BODINE, RITA JEAN 
Sitting On Top Of My World 

LP 20th Century 7431 $ 5.98 

BREWER & SHIPLEY 
Brewer & Shipley 

LP Capitol ST 1 1 2 61 55 98 

BREWER, TERESA 
In London With Oily Rags 

LP Flying Dutchman AM 1201 5 55.98 

BUFFETT, JIMMY 
Living & Dying in 1A Time 
CA Dunhill 5023- 50132C (GRT) S 7.95 

BULLDOG 
Smasher 

LP Buddah BDS5600 56.98 

BUSH, JOHNNY 
Texas Dance Hall Girl 

Q8 APT1 -0369 57.95 

CARVER, JOHNNY 
Double Exposure 

LP ABC ABCX81 2 55.98 
878022 -812M $6.95 

CHARLES, RAY 
Come Live With Me 

LP Crossover CR9000 56.98 

CHASE 
Pure Music 

LP Epic KE32572 55.98 
8TEA32572 $6.98 

CHICAGO 
Chicago VII 

LP Columbia C2 32810 [2) $9.98 
87 C2A32810 $9.98 
CAC2732810 59.98 

CHINNOCK, BILL 
Blues 

LP Paramount PAS6090 $5.98 

CLARK, ROY 
The Entertainer 

LP Dot DOS 1 -2001 $ 6.98 
8T8150 -2001C 57.95 
CA 5150-2001C S7.95 

The Family Album 
Q8 Dot 7150- 26018C (GRT) $ 7.95 

COLEMAN, CY 
Broadway Tunesmith 

LP Columbia C32804 54.98 
87CA32804 86.98 

CONGRESS ALLEY 
Congress Alley 

LPAvcoAV11009 $5.98 

CRAMER, FLOYD 
Class Of '73 

LP Victor APL1 -0299 35.98 
8TAPS1 -0299 $6.95 
CAAPK1 -0299 $6.95 
QLAPD1 -0299 $6.98 
Q8APT1 -0299 $7.95 

The Young & The Restless 
LP Victor APL1 -0469 $5.98 
8TAPS1 -0469 $6.95 
CAAPKI -0469 96.95 
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New LP /Tape Raeleases 
This listing of new LP /Tape releases is designed to enable retailers and radio programmers to be up- to -the- 
minute on available new product. The following configuration abbreviations are used: LP- album; 8T -8- 
track cartridge; CA- cassette; R3 -open reel 31/4 ips; R7 -open reel 71/2 ips; QL- quadrasonic album; Q7- 
quadrasonic open reel 71/2 ips; Q8- quadrasonic 8 -track cartridge. Multiple records and /or tapes in a set 
appear within brackets following the manufacturer number. Tape duplicator /marketers appear within par- 
entheses following the tape manufacturer number, where applicable. 

CREACH, PAPA JOHN 
Playing My Fiddle For You, w.Zulu 

LP Grunt BFL1 -0418 55.98 
8TBFS1 -0418 56.95 
CABFK1 -0418 $6.95 

CROCE, JIM 
I Got A Name 
Q8 ABC 7022 -797C (GRT) S7 95 

CROMARTY, GEORGE 
Grassroots Guitar 

LP Thistle TH731 

The Only One 
LP Thistle TH732 

CUNNINGHAM, DON, & 
COMPANY 
Presenting Don Cunningham & 
Company 

LP Hendon 1001 

DARIN, BOBBY 
Darin 1936 -1973 

LP Motown M81 3V 1 55.98 

DAVIDSON, JOHN 
Touch Me 

LP 20th Century 1429 55.98 

DAVIS, BETTY 
They Say I'm Different 

LP Just SunshineJSS3500 $6.98 
8T 8156-3500C $ 7.95 

DAVIS, MAC 
Stop & Smell The Roses 

LP Columbia KC32582 55.98 
8TCA32582 $6.98 
CACT32582 $6.98 

DAVIS, SPENCER, GROUP 
Living In A Back Street 

LP Vertigo VEL1021 $5.98 
8TVC8 -1021 $6.95 
CA VCR4 -1021 $ 6.95 

DELFONICS 
Alive & Kicking 
LPPhJly Groove PG1501 $6.98 

DENVER, JOHN 
Beginnings With The Mitchell Trio 

LP Mercury SRM 1.704 $ 5.98 
8TMC81 -704 56.95 
CAMCR4 -1 -704 56.95 

DOZIER, LAMONT 
Out Here On My Own 
CA ABC 5022 -804M (GRT) $6.95 

DRAMATICS 
Dramatically Yours 

LP Volt VOS9501 56.98 
8T V089501 $7.98 

DYLAN, BOB 
Nashville Skyline 
QL Columbia CO32872 $6.98 
Q8CAQ32872 $7.98 

EAGLES 
On The Border 

LP Asylum 7E1004 $6.98 
BT ET81004 56 97 
CATC51004 56.97 

EARTH, WIND & FIRE 
Earth, Wind & Fire 

LP Columbia KC3271 2 55.98 
87 CA32712 56.98 
CACT32712 $6.98 

EL CHICANO 
Cinco 

LP MCA401 55.98 
87 MCAT401 56.98 
CA MCAC401 56.98 

FAHEY, JOHN 
Transfiguration Of Blind Joe Death 

LP Takoma R9015 $ 5.98 

FAIER, BILLY 
Banjo 
LPTakomaC1037 $5.98 

FAITH, PERCY, & HIS ORCH. 
New Thing 
QL Columbia CQ32803 $6.98 
Q8CAQ32803 87.98 

Remembering The 60's 
LP Columbia C32585 $4.98 

FARGO, DONNA 
All About A Feeling 
0.8 Dot 7150-26019C (GRT) 57.95 

The Happiest Girl 
Q8 Dot 7150- 26000C (GRT) 37.95 

FELTS, NARVEL 
Drift Away 
87 Cinnamon 8176 -5000M (GRT) $ 6.95 

When Your Love Was Mine 
LP Cinnamon 5002 $ 5.98 
81 Cinnamon 81 76 -5002M (GRT) $6.95 

FLATT, LESTER 
Before You Go 

LP Victor APL1 -0470 $5.98 
8TAPS1 -0470 56.95 

FOSTER, JERRY 
Looking Back 

LP Cinnamon 5003 55.98 
8T 8176 -5003M (GRT) 56.95 

FRAMPTON, PETER 
Something's Happening 
LPA &MSP3619 56.98 
87 873619 56.98 
CA CS3619 86.98 

FRANKLIN, ARETHA 
Let Me In Your Life 

LP Atlantic SD7292 35.98 
87 TP7292 $ 6.97 
CA CS7292 $6.97 

GALLAGHER & LYLE 
Seeds 
LPA &MSP3605 56.98 

GIBSON, DON 
Snap Your Fingers 

LP Hickory 4509 55.95 

GILLESPIE, DANA 
Weren't Born A Man 

LP VictorAPL1 -0354 55.98 

GOLDBERG, BARRY 
Goldberg, Barry 
LPAtco SD7040 55.98 

GRAND FUNK 
Shinin' On 

LP CapitolSWAE11278 56.98 
8T8XZ11278 S698 
CA4XZ11278 56.98 

GRIFFIN, JAMES 
Breakin' Up Is Easy 

LP Polydor PD6018 $ 6.98 
81 8F -6018 S7 98 
CA CF -6018 57.98 

GRIFFITH, BOBBY G. 
Griffith, Bobby G. 

LP Ranwood 8124 55.98 

GROSSMAN, STEVEN 
Caravan Tonight 

LP Mercury SRM1 -702 55.98 

GUESS WHO 
Best Of, v.2 

LP VictorAPL1.0269 $5.98 
8TAPS1 -0269 56.95 
CAAPK1 -0269 56.95 
QLAPD1 -0269 $6.98 
Q8APT1.0269 $7.95 

HAMPTON, PAUL 
Rest Home For Children 

LP Crested Butte CB702 56.98 

HANSON, LEW 
Just For You 
LPAudiofidelity AFSD6259 $6.98 

HITCHCOCK, STAN 
Hitchcock, Stan, Country 
8T Cinnamon 8176-5001M (GRT) 56.95 

HOWLIN' WOLF, see Muddy 
Waters 

HULL, ALAN 
Pipedream 

LP Elektra EKS75075 .55.98 
87ET875075 56.97 
CATC575075 $6.97 

HUMBLE PIE 
Thunderbox 
LPA &M SP3611 $6.98 
8T 873611 56.98 
CA CS3611 56.98 

HUMPHREY, PAUL 
America, Wake Up 

LP Blue Thumb BTS66 $ 5.98 

HUNTER, IVORY JOE 
I've Always Been Country 

LP Paramount PAS6080 

IAN, JANIS 
Star 

LP Columbia KC32857 55.98 
8TCA32857 56.98 

JACKS, TERRY 
Seasons in The Sun 

LP Bell 1307 56.98 
8T L81307 57.95 
CA L51307 $ 7.95 

JACKSON, LEE 
Lonely Girl 

LP Bluesway BLS6083 S4.98 
878051 -6083M (GRT) $6.95 

JONES, GEORGE 
The Race Is On 

LP Camden ACL1 -0377 $2.49 
8TACS1 -0377 $4.95 

You Gotta Be My Baby 
LP VictorAPL1 -0486 $5.98 
87APS1 -0486 56.95 

JONES, JACK 
Harbour 

LP VictorAPL1 -0408 55.98 
8TAPS1 -0408 $6.95 

KANSAS 
Kansas 

LP Kirshner KZ3281 7 55.98 
87ZA32817 56.98 

KAPLAN, ARTIE 
Down By The Old Stream 

LP Paramount PAS1019 56.98 

KAYE, THOMAS JEFFERSON 
First Grade 
LP Dunhill DSX50142 $5.98 

KAZ, ERIC 
Cul -De -Sac 

LP Atlantic SD7290 $5.98 

KELLAWAY, ROGER, CELLO 
QUARTET 
Come To The Meadow 
LPA &MSP3618 $6.98 

KENDRICKS, EDDIE 
Boogie Down 
LP Tamla 7330V1 55.98 
878330M $6.95 
CA 5330M $6.95 

KERNOCHAN, SARAH 
House Of Pain 
LP Victor APL1 -0343 $5.98 
8TAPS1 -0343 $6.95 

KNIGHT, GLADYS, & THE PIPS 
Claudine Soundtrack 

LP Buddah BDS5602ST $6.98 
87 L85602 97.95 
CA L55602 $ 7.95 
Knight Time 

LP Soul S741V1 $5.98 
87 M8741 $6.95 
CA M5741 56.95 

KOTTKE, LEO 
Circle 'Round The Sun 

LP Symposium SYS2001 $5.98 

LA CROIX, JERRY 
The Second Coming 

LP Mercury SRM 1 -701 55.98 

LAINE, CLEO 
Live!!! At Carnegie Hall 

LP Victor LPL1 -5015 56.98 
87LPS1 -5015 $7.95 
CALPKI -5015 $7.95 

LASER PACE 
Granfalloon 

LP Takoma R9021 55.98 

LEWIS, BOBBY 
Too Many Memories 
81 Ace of Hearts 8170 -1002M 
(GRT). 56.95 

S5 98 

LEWIS, JERRY LEE 
Southern Roots 

LP Mercury SRM 1690 $5.98 

LIBERACE 
Candlelight Classics 
81 GNP Crescendo 8038 -1023M 
(GRT) 56.95 

LINDISFARNE 
Roll On, Ruby 

LP Elektra EKS75077 55.98 
8TET875077 56.97 
CATC575077 $6 97 

LITTLE ANTHONY & THE 
IMPERIALS 
On A New Street 
LPAvco AV11012 55.98 

LIVING TRIO 
Peg O' My Heart 

LP CamdenACL1 -0448 $2.49 
BT ACS 1 0448.... 54.95 

LOCKLIN, HANK 
Country Hall Of Fame 

LP Camden ACL1 -0427 $2.49 
87ACS1 -0427 $4.95 

LUMAN, BOB 
Still Loving You 

LP Hickory 4508 55.95 

MAGIC ORGAN 
Travelin' With 

LP Ranwood 7058-8116C (GRT) 

MAIN INGREDIENT 
Euphrates River 

LP Victor APL1 -0335 55.98 
8TAPS1 -0335 56.95 
CAAPK1 -0335 56.95 

MAMA LION 
Give It Everything I've Got 

LP Family FPS2713 55.98 

MANCINI, HENRY 
Country Gentleman 
8TAPS1 -0270 56.95 
CAAPKI -0270 $6.95 
QLAPDI -0270 $6.98 
Q8APT1.0270 57.95 

MASTERFLEET 
High On The Sea 

LP Sussex SRA8028 55.98 

MATTHEWS, IAN 
Some Days You'll Eat The Bear 

LP Elektra EKS75078 55.98 
ß7E7875078 56.97 
CATC575078 56.97 

MAYALL, JOHN 
Best Of 
87 8F23006 
CA CF23006 

McCABE, TIM 
Songs Of The Mountain 

LP Atlantis AS202 

McCLAIN, PRATT 
McLain, Pratt 

LP Dunhill DSX50164 

McKUEN, ROD 
Seasons In The Sun 

LP Warner Bros. BS 2785 55.98 
8T M82785 $6.97 
CA M52785 $6.97 

MILLS BROTHERS 
Cab Driver 

LP Ranwood R81 23 

MILSAP, RONNIE 
Where My Heart Is 

Q8 APT1 -0338 

MOCEDADES 
Eres Tu 
8T Tara 8174- 53000C (GRT) 

MOM & DADS 
Dance With 
87 GNP Crescendo 8038 -2078M (G 

7.95 

59.98 
59.98 

55.98 

$ 5.98 

$7.95 

57.95 

RT) 
$6.95 

Play Your Favorite Hymns 
LP GNP CrescendoGNPS2082 $5.98 
818038-2082M (GRT) $6.95 

MOMENTS 
Best Of 

LP Stang ST1019 55.98 

MONTGOMERY, MELBA 
No Charge 

LP Elektra EKS75079 $5.98 
8TET875079 $6.97 
CATC575079 56.97 

MURPHEY, MICHAEL 
Murphey, Michael 

LP EpicKE32835 $5.98 
87EA32835 $6.98 

NATURAL FOUR 
Natural Four 
LP Curtom 8600 $6.98 

NAZARETH 
Loud 'N' Proud 
LPA &M SP3609 56.98 
873609 56.98 
CA CS 3609 $ 6.98 

NELSON, WILLIE 
Phases & Stages 

LP Atlantic SD7291 55.98 

NEWTON, WAYNE 
Everybody Knows Wayne Newton 

LP Camden ACL 1 -0351 52.49 
8TACS1 -0351 $4.95 
CAACK1 -0351 54.95 

NUNNERY, STU 
Evolution 
8T Evolution 81 17 -3023M (GRT) 86.95 

OSBORNE BROTHERS 
Fastest Grass Alive 

LP MCA374 55.98 
87MCAT374 $6.98 

PARTON, DOLLY 
Jolene 

LP Victor APL1 -0473 $5.98 
8TAPS1 -0473 56.95 
CAAPKI -0473 56.95 

PEEBLES, ANN 
I Can't Stand The Rain 

LP Hi XSHL32079 $6.98 

POINTER SISTERS 
That's A Plenty 

LP Blue Thumb BTS6009 $6.98 
8TL86009 57.95 
CA L56009 57.95 

PRESLEY, ELVIS 
Good Times 

LP VictorCPL1 -0475 56.98 
8TCPS1 -0475 $7.95 
CACPK1 -0475 57.95 

PRICE, KENNY 
Turn On Your Light & Let It Shine 

LP Victor APL1 -0435 $5.98 
8TAPS1 -0435 S6.95 

PRICE, RAY 
You're The Best Thing That Ever 
Happened To Me 

LP ColumbiaKC32777 $5.98 
8T CA32777 $6.98 
CACT32777 $6.98 

PRIDE, CHARLEY 
Amazing Love 

LP VictorAPL1 -0397 $5.98 
8TAPS1 -0397 $6.95 
CAAPK1 -0397 56.95 
QLAPD1 -0397 56.98 
Q8APT1 -0397 57.95 

RABIN, BUZZ 
Cross Country Cowboy 

LP Elektra EKS75076 $5.98 
8TET875076 56.97 
CATC575076 $6.97 

RAINBOW CANYON 
Rollin' In The Rockies 

LP CapitolST11272 55.98 

RARE BIRD 
Somebody's Watching 
8T Polydor 8F6502 $7.98 
CACF6502 57.98 

RASPBERRY, LARRY, & THE 
HIGHSTEPPERS 
Raspberry, Larry, & The 
Highsteppers 

LP Enterprise ENS7502 56.98 

REED, LOU 
Rock 'N' Roll Animal 
LP Victor APL1 -0472 55.98 
8TAPS1 -0472 56.95 
CAAPKI -0472 56.95 

REEVES, DEL 
Live At The Palomino Club 

LP United Artists UALA204F 55.98 

REYNOLDS, BURT 
A Burt Reynolds Radio Special 

LP Mercury SRM1693 $5.98 

RICH, CHARLIE 
Fully Realized 

LP Mercury SRM2- 7505 [2] $ 7.98 
87MCT8 -2 -7505 $9.95 
CAMCT4 -2 -7505 59.95 

There Won't Be Anymore 
CAAPK1 -0433 $6.95 

RICHARDS, DIGBY 
Richards, Digby 

LP Victor V PL 1 -0001 55.98 
ROBBINS, MARTY 
Have I Told You Lately That I Love 
You 

LP Columbia C32586 $4.98 

ROBINSON, L.C. 
House Cleanin' Blues 
LP Bluesway BLS6082 54.98 
8T8051 -6082M (GRT) $6.98 

RODRIGUEZ, JOHNNY 
My Third AIbLfm 

LP Mercury SRM1 -699 55.98 
8TMC81 -699 $6.95 
CAMCR4 -1 -699 $6.95 

RONSON, MICK 
Slaughter On 10th Avenue 
LPVictorAPLl -0353 55.98 
8TAPS1 -0353 $6.95 
CAAPK1 -0353 $6.95 

RUFUS 
Rags To Rufus 

LP ABC ABCX809 55.98 
818022-809M $6.95 

RUSKIN, RICHARD 
Ruskin, Richard 
LPTakomaC1039 55.98 

RUSSELL, JOHNNY 
Rednecks, White Socks & Blue 
Ribbon Beer 
Q8APT1 -0345 57.95 

RUSTY & DOUG 
Louisiana Man 

LP Hickory 4506 85.95 

SAINTE- MARIE, BUFFY 
Buffy 

LP MCA405 $ 5.98 
8TMCAC405 56.98 
CA MCAT405 $ 6.98 

SALINAS 
Salinas 

LP Cadet CA50049 55.94 

SCHOCK, HARRIET 
Hollywood Town 

LP 20th Century T437 55.98 

SCREAMING GYPSY BANDITS 
In The Eye 

LP BRBQ3 

SCRUGGS, EARL, REVUE 
Where The Lilies Bloom 

LP ColumbiaKC32806 55.98 
87 CA32806 56.98 
CACT32806 56.98 

SHINES, JOHNNY 
Shines, Johnny 

LP Advent 2803 S5.98 

SIMON, PAUL 
Live Rhymin' 

LP Columbia PC32855 
87PCA32855 
CA PCT32855 

SPANN, LUCILLE 
Cry Before I Go 

LP Bluesway BLS6070 S4.98 
8T8051 -6070M (GRT) 56.95 

SPINNERS 
Mighty Love 

LP Atlantic SD7296 55.98 
8T TP7296 56.97 
CACS7296 56.97 

STAFFORD, JIM 
Stafford, Jim 

LP MGM SE4947 $5.98 

STAMPEDERS 
From The Fire 

LP Capitol ST11288 55.98 

STATUS QUO 
Hello! 
LPA &M SP361 5 

STEELY DAN 
Pretzel Logic 

LP ABC ABCD808 $6.98 
818022-808C (GRT) 57.95 
CA 5022-808C (GRT) 57.95 

STEVENSON, B.W. 
Calabasas 

LP Victor APL1 -0410 $5.98 
8TAPS1 -0410 $6.95 
CAAPK1-0410 $6.95 

STEWART, AL 
Past, Present & Future 

LP JanusJLS3063 $5.94 

STRAWBS 
Hero & Heroine 
LPA &MSP3607 56.98 
81813607 56.98 
CACS3607 $6.98 

TANGO 
Tango 

LP A &M SP3612 

TAYLOR, HOUND 
HOUSEROCKERS 
Natural Boogie 

LP Alligator 4704 $5.98 

THREE DOG NIGHT 
Hard Labor 

LP Dunhill DS050168 $6.98 
8T8022- 50168C(GRT) 57.95 
CA 5023- 50168C (GRT) 57.95 

TIM & TOM 
In Concert 

LP LMI 1003 

TOOTS & SVEND 
Yesterday & Today 
LPA &MSP3613 56.98 

TRAVIS, MERLE, see Chet Atkins 

TUCKY BUZZARD 
Buzzard 

LP Passport 98001 56.98 

TURNER, IKE & TINA 
Gospel According To Ike & Tina 

LP United Artists UALA203G $6.98 
8T UAEA203G $6.98 

TWITTY, CONWAY 
Honky Tonk Angel 

LP MCA406 55.98 
8TMCAT406 $6.98 
CAMCAC406 56.98 

VALE, JERRY 
Free As The Wind 

LP ColumbiaKC32829 $5.98 
8TCA32829 $6.98 

VANGELS O. 
Earth 

LP Vertigo VEL1019 $5.98 

VARIATIONS, LES 
Moroccan Roll 

LP Buddah BDS5601 56.98 

WAGONER, PORTER 
The Farmer 
Q8APT1 -0346 $7.95 

WALLACE, EUGENE 
Book Of Fool 
LP ABC A8CX810 55.98 

WALLACE, JERRY 
For Wives & Lovers 

LP MCA408 55.98 
8T MCA -408 56.98 
CAMCAC408 56.98 

WALSH, JOE 
The Smoker You Drink, The Player 
You Get 
Q8 Dunhill 7023- 50140C (GRT) $ 7.95 

WAR 
War Live 

LP United Artists UA LA 193J 2 [2] 59.98 
8T UAEA193J $9.98 
CAUACA193J $9.98 

S6 98 

56 98 

DOG, & THE 

WASHINGTON, BABY, & DON 
GARDNER 
Lay A Little Lovin' On Me 
8T Master Five 8178-901M (GRT). $6.95 

WATERS, MUDDY 
London Revisited, w. Nowlin' Wolf 

LP ChessCH60026 56 94 
878033 -6002ót. (GRT) 57.95 

WATSON, DOC & MERLE 
Two Days In November 

LP Poppy PPLA210G 56.98 
8TPPEA210G S6.98 

WERNER, DAVID 
Whizz Kid 

LP VictorAPL1 -0350 55.98 
8TAPSrI -0350 $6.95 

WEST, DOTTIE 
Country Sunshine 
Q8 Victor APT1 -0344 57.95 

WILLIAMS, DON 
Volume Two 

LP JMI 4006 

WILLIAMS, HANK, JR. 
The Last Love Song 
LPMGMSE4936 $5.98 

WILLIAMS, MENTOR 
Feelings 

LP M CA404 55.98 
8TMCAT404 $6.98 

$6.98 WILLIAMS, PAT 
57.98 Threshold 
$7.98 LP Capitol ST11242. 55.98 
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WILLIAMS, PAUL 
Here Comes Inspiration 
LPA &MSP3606 $6.98 
87 8T3606 $ 6.98 
CACS3606 $6.98 

WILLIAMS, TEX 
Those Lary, Hazy Days 
87Granite 8180-1001M (GRT) $6.95 

WILLIAMSON, SONNY BOY 
Blues Classics, v.3 

LP Arhoolie BC24 $ 5.98 

WILLIS, ALLEE 
Childstar 

LP Epic KE32575 $5.98 
8TEA32575 $6.98 

WINSTON, GEORGE 
Piano Solos /George Winston 
LPTakoma R9106 $ 5.98 

WITHERS, BILL 
+ 'Justments 
LP Sussex SRA8032 $6.98 

YOUNG, FARON 
Some Kind Of Woman 
LPSRM1 -698 $5.98 
8TMC8 -1 -698 $6.95 
CAMCR4 -1 -698 $6.95 

ZELKOWITZ, GOLDIE 
Zelkowitz, Goldie 
8TJanus 8098 -3060M (GRT) $6.95 

POPULAR 
COLLECTIONS 

BEST OF A GREAT YEAR, v.3 
J. Reed, N. Stuckey, D. West, etc. 

LP Victor CPL2- 0449[2] $6.98 
8TCPS2 -0449 $9.95 
CACPK2 -0449 $9.95 

HISTORY OF BRITISH ROCK, V.1 
Honeycomb, Searchers, Donovan, 
etc. 

LP Sire SAS3702[2] 
Mire 8147 -3702N (GRT) $8.95 

$798 

LAST CHANCE ON THE MERRY - 
GO -ROUND 

LPTakoma A1038 $5 98 

ORIGINAL TOP 40 HITS 
P. Boone, B. Vaughn, Del Vikings, 
etc. 

LP Paramount PAS101 3 (2] $6.98 
87 Paramount 8091- 1013C(GRT) $7.95 

RHYTHM & BLUES OLDIES 
Volume 1 (Louis Jordan) 

LP Blues Spectrum BS 101 $ 5.98 
Volume 2 (Charles Brown) 

LP Blues Spectrum BS 102 $5.98 
Volume 3 (Johnny Otis) 

LP Blues Spectrum BS 103 $ 5.98 
Volume 4 (Joe Turner) 

LP Blues Spectrum BS 104 55.98 
Volume 5 (Pee Wee Crayton) 

LP Blues Spectrum BS105 $5.98 
Volume 6 (Joe Liggins & The 
Honeydrippers) 

LP Blues Spectrum BS 106 55 98 

SAN DIEGO BLUES JAM 
LP Advent 2804 $5.98 

INTERNATIONAL 

AGUILAR, ANTONIO 
La Voz Del Pueblo 
LPMusart DM1620 $3.98 
87 8 -1620 $6.95 
CA X-1620 _ _... ...... ...$6.95 

ANGELICA MARIA 
Lo Mejor 

LP Musart 710413 $3.98 
878-10413 $6 95 

BOWEN & VILLAFUERTE & LOS 
PAMPEROS 
Musica De Siempre . . . Para 
Siempre 

LP Discos FuentesMFS3250 53.98 

CARLTON SHOWBAND 
If You're Irish 

LP Camden KCL1 -5003 $2.49 
8TKCS1 -5003 $4.95 

CHINACOS, LOS 
Que Siga La Fiesta .. ! 

LP Musan DM 1622 $3.98 

FLORES (CONJUNTO) 
A Gozar! 

LP Musart 710442 $3.98 

FRONTERA (DUETO) 
Exitos De Ayer Y Hoy 

LP Musart-Noneno 87 $3.98 

GONZALEZ, LALO 
El Piporro 

LP Musan T10399 $3.98 
8T8 -10399 $6.95 

MARTINEZ, AGUSTIN 
Tropico Ardiente 

LP Musart T10420 $3.98 

PATRIZIO 
Patrizio 

LP Miami MPOS6085 $3.98 

PUENTE, TITO 
Ran -Kan -Kan 

LP Camden ACL1 -0457 $2.49 
8TACS1 -0457 $4.95 

SILVER, LOS 
Novia Linda 
8TMPHT1021 $5.98 

SONIDO ANONIMO 
Llego El Sonido 
LPMusart T10443 $3.98 

SOSA, MERCEDES 
Los Grandes Artistas, v.2 

LP Miami MPHS6086 $3.98 

TORRES, JUAN 
Organo Melodico, v.19 
LPMusart 1624 $3.98 
CA X-1624 $6.95 
Q8CDM8Q- 1624........... S7.95 

VARIOUS ARTISTS 
Austrian Folk Music, v.2 
LPArhoolie 3003 $5.98 

VILLA, LUCHA 
Mis Canciones Favoritas 
LPMusart DM1623 $3.98 
8T8 -1623 66.95 
CAX -1623 56.95 

YTURBE, VICTOR 
Toda Una Vida, v.10 
8TMPHT1022 .$5.98 

RELIGIOUS 
& GOSPEL 

ANDREWS, INEZ 
More Church In The Home 
87 Songbird 8169 -239X (GRT) $5.95 

AUSTIN, JEAN 
Soul Of 

87 Songbird 8169 -223X (GRT) $5.95 

BIBLICAL GOSPEL SINGERS 
It's So Easy Now 

LP Songbird 242 $4.98 

BLACKWOOD BROTHERS 
On Tour 

LP Camden ACL 1 -0428 $ 2.49 
8TACS1 -0428 $4.95 

BROOKLYN ALLSTARS 
Walk Tall 

LP Jewel LPS0078 $4.98 
8T8 -0078 $6.95 

BROWN, F.L. 
Making It On Fragments 
87 Peacock 8055 -198X (GRT) $ 5.98 

CLARK, PAUL 
Songs From The Savior, v.2 

LP Sonrise SMC001 $5.98 

COLLINS, OLLIE 
Sound Of Music 
8T Songbird 8169 -233X (GRT) $5.95 

DANIELS, REV. LEO 
It's Coming Up Again 
87 Peacock 8055-168X (GRT) $ 5.95 

Looking For A Bargain 
87 Peacock 8055 -196X (GRT) $5.95 

Quit Talking To Yourself 
87 Peacock 8055- 161X(GRT) $5.95 

DARGON, LIZ 
Everything's Gonna Be Alright 
81-Songbird 8169 -229X (GRT) $ 5.95 

EASLEY, REV. ROY, JR. 
New Man 
87 Songbird 8169 -232X (GRT) $ 5.95 

FIVE BLIND BOYS 
My Desire 
87 Peacock 8055 -195X (GRT) $5.95 

FRANKLIN, REV. C.L. 
The Meaning Of Black Power 

87 Chess 8033 -76X (GRT) . $5.95 

GOOD NEWS CIRCLE 
He Can Make You Smile 

LP Sonrise SMC002 $5 98 

HALLELUJAH JOY BAND 
Hallelujah Joy Band 

LP Creative Sound CSS1573 $4 98 

JACKSON, REV. SPENCER 
The Hand Of God 

LP Bluesway BLS6081 $4.98 
878051 -6081M $6.95 

JOHNSON, MIKE 
The Last Battle 

LP Creative Sound CSS 1 567 $4.98 

NEW NEIGHBORHOOD 
New Neighborhood 

LP Creative Sound CSS 1 569 $4.98 

PILGRIM OUTLETS 
Do You Know Him 

LP Songbird 241 $4.98 

SENSATIONAL NIGHTENGALES 
I Know Not The Hour 
8T Peacock 8055-197X (GRT) $ 5.95 

SHEA, GEORGE BEVERLY 
Close To Thee 

LP Victor AP L 1 -04 71 $ 5.98 
8TAPS1 -0471 $6.95 

SIM -AIRES 
Out On A Hill 
87 Songbird 8169 -234X (GRT) $5.95 

SOUL STIRRERS 
Strength, Power & Love 

LP Jewel LPS0084 $4.98 
878-0084 $6.95 

THULE, ULTIMA 
Thule, Ultima 

LP Creative Sound CSS1570 $4.98 

VARIOUS ARTISTS 
Four Women In Christ 
87 Peacock 8055-194X (GRT) $5.95 

Gospel Gold 
LP Creative Sound 2CS 701 1 [2 ] 66.98 

Mother's Favorite Songs 
8T Songbird 8169 -240X (GRT) $5.95 

VARIOUS ARTISTS (SAMPLER) 
A Taste Of Gospel 
87GRT8101 -106AD $2.95 

World's Greatest Gospel 
8T Peacock 805 5 -1 9 74AD (GRT) 5 2.95 

WILLIAMS BROTHERS 
Holding On 
87 Songbird 8169- 236X(GRT) $5.95 

JAZZ 

AMMONS, GENE 
Juganthology 

LP Prestige P24036 $ 7.98 

AYLER, ALBERT 
Reevaluations 
81-Impulse 8027 -9257C (GRT) $ 7.95 

BARBIERI, GATO 
Chapter One: Hasta Siempre 
QL Impulse Q9263 $6.98 
8T 8027 -9263C (GRT) $ 7.95 

BARTZ, GARY, NTU TROOP 
I've Known Rivers & Other Bodies 

LP Prestige P66001 [2] S 7.98 

BRAFF, RUBY- GEORGE BARNES 
QUARTET 
Braff, Ruby- George Barnes 
Quartet 

LP Chiaroscuro CR121 $6.98 

BRAND, DOLLAR 
African Sketch Book 

LP Enja 2026 $6.98 

BROWN, OSCAR, JR. 
Brother Where Are You 

LP Atlantic SD1649 $5.98 

BRYANT, RAY 
Me & The Blues 

LP Prestige P24038 S 7.98 

BURRELL, KENNY, see Gil Evans 
Orch. 
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BYRD, DONALD 
Street Lady 

LP Blue Note BNLA140F $5.98 

CARTER, RON 
All Blues 
LPCTI 6037 $5.98 

COLTRANE, JOHN 
Black Pearls 

LP Prestige P24037 $7.98 

DAVIDSON, WILD BILL 
Live At The Rainbow Room 

LP Chiaroscuro CR124 $6 -98 

DAVIS, BISCUIT 
Playing On The Moon 

LP Amsterdam AM 1 2014 $5 98 

DAVIS, EDDIE "LOCKJAW" 
The Cookbook 

LP Prestige P24039 $ 7.98 

DAVIS, MILES 
Workin' & Steamin' 

LP Prestige P24034 $7.98 

DOLPHY, ERIC 
Great Concert Of 

LP Prestige P34002 [3] _511.98 
ELEVENTH HOUSE WITH LARRY 
CORYELL 
Introducing 

LP Vanguard VSD79342 $5.98 

ELLINGTON, DUKE 
Reevaluations 
87 Impulse 8027 -9256C (GRT) $ 7.95 

ELLIS, DON 
Haiku 

LP BASF MC25341 $6.98 

EVANS, BILL, see Stan Getz. 

EVANS, GIL, ORCH. 
Evans, Gil, Orch., Kenny Burrell & 
Phil Woods 

LP Verve V6 -8838 $5.98 

FARRELL, JOE 
Penny Arcade 

LP CTI 6034 $ 5.98 

GETZ, STAN 
Getz, Stan, & Bill Evans 

LP Verve V6 -8833 $5.98 

GORDON, DEXTER 
Blues A La Suisse 

LP Prestige P10079 $5.98 

HAMMOND, JOHNNY 
Higher Ground 
LPKudu KU16 $5.98 

HANCOCK, HERBIE 
Head Hunters 
CA Columbia CT32731 $6.98 

HAWES, HAMPTON 
Spanish Steps 

LP Black Lion BL1 22 $6.98 
87 BL -8.122 $6.98 

HAWKINS, COLEMAN 
Giants Of The Tenor Saxophone, 
w. Ben Webster 

LP Columbia KG32774[2] $6.98 
Reevaluations 
87 Impulse 8207 -9258C (GRT) ., $ 7.95 

HENDERSON, BOBBY 
Last Recordings 

LP Chiaroscuro CR 122 $ 6.98 

JACQUET, ILLINOIS 
Genius At Work 

LP Black Lion BL146 $6.98 
87 BL -8 -146 $6.98 

JAMAL, AHMAD 
Jamaica 

LP 20th Century T432 $5.98 
Reevaluations 
8T Impulse 8027 -9260C (GRT) $ 7.95 

KESSEL, BARNEY 
Swinging Easy! 

LP Black Lion BL 1 30 $6.98 
8T BL -8 -130 $6.98 

LATEEF, YUSEF 
Blues For The Orient 

LP Prestige P24035 s 7.98 
Reevaluations 
87 Impulse 8027 -9259C (GRT) $ 7.95 

LEWIS, RAMSEY 
Solar Wind 

LP Columbia KC32897 $5.98 
87CA32897 $6.98 
CACT32897 $6.98 

MANN, HERBIE 
London Underground 

LP Atlantic SD1648 $5.98 
8TTP1648 $6.97 
CACS1648 $6.97 

McGRIFF, JIMMY 
If You're Ready Come Go With Me 

LP Groove MerchantGM529 $5 98 

OREGON 
Distant Hills 

LP Vanguard VSD79341 $5 98 

PHILLIPS, FLIP 
Flip In Florida 

LP Onyx OR1214 $ 5.98 

PURIM, FLORA 
Butterfly Dreams 
87 Milestone 8161 -9052M (GRT) $6.95 

RICH, BUDDY 
The Roar Of '74 

LP Groove Merchant GM528 $5.98 

SCOTT, TOM, & THE L.A. 
EXPRESS 
Scott, Tom, & The L.A. Express 

LP Ode SP77021 $6.98 
87 8777021 $ 6.98 
CACS77021 _. _.._.$6.98 

STITT, SONNY 
So Doggone Good 

LP Prestige P10074 $5.98 
Stitt, Sonny 

LP Verve V6 -8837 $5.98 

SUPERSAX 
Salt Peanuts 

LP Capitol ST11271 $5.98 
878X711271 $6.98 

TATE, BUDDY 
Tate, Buddy, & His Buddies 

LP Chiaroscuro CR123 $6.98 

TJADER, CAL 
Last Bolero In Berkeley 

LP Fantasy F9446 $5.98 
8T 8160 -9446M (GRT) $6.95 

TURNER, McCOY 
Enlightenment 

LP Milestone M55001 [2] $7.98 

VARIOUS ARTISTS 
Discover America 

LP Fantasy FP4 $6.98 
Milestone Twofers 

LP Milestone MSP1 $6.98 
Prestige Twofer Giants, v.1 
LP Prestige PRP1 $6.98 

Prestige Twofer Giants, v.2 
LP Prestige PRP2 $6.98 

Tootin' Through The Roof, v 2 
LP OnyxORl213 $5.98 

WARREN, PETER 
Bass Is 

LP Enja 2018 $6.98 

WASHINGTON, ALBERT 
Sad & Lonely 

LP Eastbound EB9007 $5.94 

WEBSTER, BEN 
Atmosphere For Lovers & Thieves 

LP Black Lion BL 1 1 1 $ 6.98 
87 BL-8-111 $ 6.98 
(also see Coleman Hawkins & Jimmy 

Witherspoon) 

WILLIAMS, BIG JOE 
Don't Your Plums Look Mellow 

LP Bluesway BLS6080 $4.98 
878051 -6080M $6.95 

WITHERSPOON, JIMMY 
Witherspoon, Jimmy, & Ben 
Webster 

LP Verve V6 -8835 $5 98 

WOODS, PHIL, see Gil Evans Orch. 

WORLD'S GREATEST JAZZ BAND 
In Concert At Carnegie Hall, v.2 

LP World Jazz WJLP4 $6.98 

THEATER/FILMS/TV 
(MUSICAL) 

CHARIOT OF THE GODS 
Soundtrack 

LP Polydor PD6504 $6.98 
8T 8E6504 $ 7.98 
CA CF6504 $ 7.98 

CLAUDINE 
Soundtrack 

(see listing under POPULAR ARTISTS - 
Gladys Knight & The Pips) 

ENGLAND MADE ME 
Soundtrack 

LP East Coast EC1062 $6.98 

GIGI 
Original Cast 
CAABK1 -0404 $7.95 

GYPSY 
London Cast (Angela Lansbury) 

LP Victor LBL1 -5004 $6.98 
BTLBS1 -5004 $7.95 
CALBKI -5004 $7.95 

MAME 
Soundtrack 

LP Warner Bros. W2773 $6.98 
BTL8W2773 $7.97 
CAL5W2773 $7.97 

MIKADO 
Sadler's Wells Opera Co. 

LP Stanyan 2SR9009[2] $9.98 

OKLAHOMA /ANNIE GET YOUR 
GUN 

London Cast 
LP Stanyan SR10069 $6.98 

TIME TO RUN 
Soundtrack 

LP World Wide Presentations WWR1001 
$4.98 

CLASSICAL 

ALBENIZ, ISAAC 
Iberia; Cantos De Espana; Navarra 
de Larrocha 

LP London CSA2235 [2] $ 1 1 96 

AMRAM, DAVID 
Triple Concerto For Woodwind, 
Brass, Jazz Quintets & Orch.; 
Elegy For Violin & Orch. 
Amram Quintet, Weiss, Rochester 
Philh. Orch., Zinman 
LP Red Seal ARL1 -0459 $5.98 

BACH, JOHANN SEBASTIAN 
Harpsichord 
Payne (Spaced -Out Bach) 

LP Red Seal ARL1 -0439 $5.98 
QLARD1 -0439 $6.98 

Motets 
Aeolian Singers, Forbes (v.1) 

LP London STS 1 5186 $2.98 
Organ 
Biggs (Bach Favorites) 
LP Columbia M32791 $5.98 
87 MA32791 $6.98 
CAMT32791 $6.98 
QLMQ32791 $6.98 
Q8 MAQ32791 $7.98 

Partitas Nos. 1 &2 
Martins 
LP Connoisseur CS2057 $5.98 

BARTOK, BELA 
Village Scenes; Five Songs, Op. 15 
& 16 
Hamari, Richter 

LP DG 2530 405 $ 7.98 

BEETHOVEN, LUDWIG VAN 
Concerto No. 5 (Emperor) 
Firkusny, New Philharmonia Orch., 
Segal 

LP London SPC21097 $ 5.98 
Sonatas For Piano Nos. 6 in F, Op. 
10, No. 2, & No. 23 in f, Op. 57 
(Appassionata) 
Gilels 
LPDG2530406 $7.98 

Sonatas For Piano Nos. 7 in D, Op. 
10, No. 3, & No. 23 in f, Op. 57 
(Appassionata) 
Ashkenazy 

LP London CS6821 $5.98 
Sonatas For Piano Nos. 8 in c 
(Pathetique), 14 in c -sharp 
(Moonlight) & 21 in C (Waldstein) 
Lupu 

LP London CS6806 $5.98 
Symphonies Nos. 8 in F, Op 93 & 
9 in D, Op. 125 
Jones, Troyanos, Thomas, 
Ridderbusch, Vienna Philh., Bohm 

LP DG 2707 073 [2] $15.96 

BRAHMS, JOHANNES 
Symphony No. 1 in c 

Vienna Philh. Orch., Von Karajan 
LP London STS 1 51 94 $ 2.98 

BRUCKNER, ANTON 
Symphony No. 8 in c 
New Philharmonia Orch. Klemperer 

LP Angel S83799 [2] $11.98 

CHOPIN, FREDERIC 
Sonatas For Piano Nos. 2 &3 
Perahia 

LP Columbia M32780 $5.98 
Variations On "La Ci Darem La 
Mano" Fantasy On Polish Airs; 
Andante Spianato & Grand 
Polonaise Brillante 
Arrau, London Philh., Inbal 

LP Philips 6500 422 $ 6.98 

CORDERO, ROQUE 
Concerto For Violin 

LP Columbia M32784 $5.98 

DEBUSSY, CLAUDE 
Pelleas Et Melisande (Highlights) 
Spoorenberg, Maurane, London, 
Suisse Romande Orch., Ansermet 

LP London OS26185 $5.98 

DE SAINT -GEORGES, CHEVALIER 
Symphonie Concertante 

LP Columbia M32781 $5.98 

DVORAK, ANTONIN 
Quartet in F 

Budapest Quartet 
LP Columbia M32792..... _. _. $5.98 
QLMQ32792 $6.98 

Symphony No. 9 in e, Op. 95 (New 
World) 
Philadelphia Orch. (1927), New 
Philharmonia Orch. (1973), 
Stokowski 

LP Red Seal CRL2 -0334 $ 6.98 

GLAZUNOV, ALEXANDER 
Stenka Razin 
Suisse Romande Orch., Ansermet/ 
Khachaturian: Con. Violin 

LP London STS 1 5240 $2.98 

HAYDN, FRANZ JOSEPH 
Sinfonia Concertante in B -flat; 
Symphony No. 90 in C 
Vienna Philh., Bohm 

LP OG2530398 $7.98 
Symphonies Nos. 1 -19 
Philharmonia Hungarica, Dorati 
(Complete Symphonies of Haydn, 
v.8) 

LP London STS15310 /15[6]....$17.88 
Symphonies Nos. 94 in G 

(Surprise) & 101 in D (Clock) 
Vienna Philh., Monteux 

LP London STS1 51 78 $2.98 

KHACHATURIAN, ARAM 
Concerto For Violin 
Ricci, London Philh. Orch., 
Fistourlari /Glazunov: Stenka Razin 

LP London STS1 5240 $2.98 
Music Selections (Khachaturian 
Conducts Khachaturina) 
Philharmonia Orch. 

LP Seraphim 60226 $2.98 

KORNGOLD, ERICH WOLFGANG 
Symphony in F- sharp, Op. 40 
Munich Philh. Orch., Kempe 

LP Red Seal ARL1 -0443 $5.98 

LISZT, FRANZ 
Transcendental Etudes; 
Consolations; Liebestraum 
Bolet (Bolet Plays Liszt) 

LP RCA Red Seal CRL2 -0446 [2] $6.98 

MENDELSSOHN, FELIX 
Concertos For Piano Nos. 1 in g & 
2 in d 
Kazin, London Sym. Orch., Collins 

LP London STS1 5236 $2.98 

MOZART, WOLFGANG 
AMDADEUS 
Sonata For Two Pianos in D, 
K.448; Sonata For Piano Duet in 
C, K.521 
Eschenbach, Frantz 
LPDG2530285 $7.98 

NIELSEN, CARL 
Symphony 
Bernstein 
LP Columbia M32779 $5.98 
QL MQ32779 $6.98 
Q8 MAQ32779 $7.98 

POULENC, FRANCIS 
Sonata For Clarinet 

DeColo 
LP Harlequin H3806 $6.98 

PROKOFIEV, SERGE 
Quartet No. 2 in F 
Carmirelli Quar. /Ravel: Quar in F 

LP London STS1 51 52 $2.98 

RACHMANINOV, SERGE! 
Concertos For Piano Nos. 1 &2 
Ashkenazy, London Sym. Orch., 
Previn 

LP London CS6774 $5.98 
Symphony No. 2 in e 
London Philh., Boult 

LP London STS 1 5181 $2.98 

RAVEL, MAURICE 
Quartet in F 

Carmirelli Quar. /Prokofiev: Quar. 2 
LP London STS 15152 $2.98 

SAINT -SAENS, CAMILLE 
Carnival Of The Animals 

LP FCS 50055 $2.98 
8TSCS -8 -50055 $3.98 
CASCS -C -50055 $3.98 

SCHOENBERG, ARNOLD 
Quartet No. 1 in d, Op. 7 
LaSalle Quar. 

LP DG 2530 329 $ 7.98 
SCHUBERT, FRANZ 

Lieder 
Ludwig, Gage (15) 
LPDG2530404 $7.98 

Quintet (Trout) 
LP FCS 50056 $2.98 
8TSCS -8 -50056 $3.98 
CA SCS-C-50056 $3.98 

Symphonies Nos. 5 in B -flat & 8 in 
b 
New Philharmonia Orch.. Fischer - 
Dieskau 
LP Angel S36965 55.98 

STRAUSS, RICHARD 
Also Sprach Zarathustra, Op. 30 
Berlin Philh., Von Karajan 
LPDG2530402 57.98 

STRAVINSKY, IGOR 
Concerto For Violin in D 

Kyung -Why Chung, London Sym. 
Orch., Previn /Walton: Con. Violin 

LP London CS6819 $5.98 

TCHAIKOVSKY, PETER ILYITCH 
Nutcracker (Suite) 
Philadelphia Orch., Ormandy 

LP Red SealARL1 -0027 $5.98 
8TARS1 -0027 $6.95 
CAARK1 -0027 ._.$6.95 
QLARDI -0027 $6.98 
Q8ART1 -0027 $7.95 

Sleeping Beauty (Suite) 
Philadelphia Orch., Ormandy 
LP Red Seal ARLI-0169 $5.98 
BTARS1 -0169 56.95 
QLARDI -0169 $6.98 
Q8ART1 -0169 57.95 

Swan Lake (Suite) 
Philadelphia Orch., Ormandy 

LP Red SealARL1 -0030 55.98 
8TARS1 -0030 $6.95 
CAARK1 -0030 $6.95 
QLARD1 -0030 $6.98 
Q8ART1 -0030 $7.95 

Symphony No. 3 in D (Polish); 
Suite No. 3 (Theme & Variations) 
Paris Conservatoire Orch., London 
Philh. Orch., Boult 

LP London STS1 5237 $2.98 

TIPPETT, MICHAEL 
Symphony No. 3 
Harper, London Sym., Davis 

LP Philips 6500 662 56.98 

VERDI, GIUSEPPE 
Un Ballo In Maschera (Highlights) 
Tebaldi, Pavarotti, Milnes, St. Cecilia 
Academy Orch., Bartoletti 

LP London OS26278 55.98 

VIVALDI, ANTONIO 
Music (Selections) 
Stratta, Baroque Pops Orch. (Viva 
Vivaldi!) 

LP Red SealARL1 -0442 $5.98 
Q8ART1 -0442 $7.95 

WALTON, WILLIAM 
Concerto For Violin 
Kyung -Wha Chung, London Sym. 
Orch., Previn /Stravinsky: Con. 
Violin 

LP London CS6819 $5.98 

CLASSICAL 
COLLECTIONS 

CASADESUS, ROBERT 
A Tribute To A Great Artist 

LP Columbia M3 321 35 [3] _. $17.98 

ELIZABETHAN TRUST 
MELBOURNE ORCH. 
Rudolf Nureyev's Don Quixote, w. 
Lanchberry 

LP Angel 537008 55.98 

ERICKSON, RAYMOND 
Erickson Tapes 

LP Syntonic Research SD66100 $5.95 

ESTRIN, MARTY 
Great Hits You Played When You 
Were Young, v.1 
QL Connoisseur Society CSQ2058 $5.98 

Great Hits You Played When You 
Were Young, v.2 
QL Connoisseur Society CSQ 2059 S5.98 

FIEDLER, ARTHUR 
Strauss Favorites, w. Boston Pops 

LP Camden ACL 1 -0434 .. $ 2.49 
8TACS1 -0434 54.95 

FISCHER -DIESKAU, DIETRICH 
Songs Set To Sonnets By 
Francesco Petrarch, w. Demus, 
Moore 

LP DG 2530 332 ..$7.98 

GERHARDT, CHARLES 
Gone With The Wind, w. National 
Philh. Orch. 

LP Red Seal ARL1 -0452 $5.98 
8TARS1 -0452 $6.95 
CAARK1 -0452 $6.95 

HERESHOFF, CARL 
Baroque Lutenist 

LP Harlequin H3808 $6.98 

LONDON FESTIVAL BRASS 
ENSEMBLE 
Baroque Brass 

LP London SPC21087 $5.98 

ORMANDY, EUGENE 
Yellow River Concerto, w. 
Philadelphia Orch. 

LP Red SealARL1 -0415 $5.98 
8TARS1 -0415 $6.95 
CAARK1 -0415 $6.95 
QLARD1- 0415 56.98 

PAVAROTTI, LUCIANO 
King Of The High "C's" 

LP London 0S26373 55.98 

PEPIN, ANDRE 
Baroque Flute Sonatas, w. Leppard 
(harpsichord) & Viale (cello) 

LP London STS15198 $2.98 

SOUTHERLAND STINGERS WITH 
RALPH GRIERSON 
Scott Joplin: Palm Leaf Rag 

LP Angel 536074 $5.98 
8T8XS36074 $6.98 
CA4XS36074 56.98 

SUTHERLAND, JOAN 
Songs My Mother Taught Me 

LP London OS26367 $5.98 

STOKOWSKI, LEOPOLD 
Stokowski Sound, v.1 

LP Red SealCRL2- 0334[2] _. $6.98 

TOUREL, JENNY 
At Carnegie Hall, w. Leonard 
Bernstein 

LP Columbia M32231 $5.98 

SPOKEN WORD 

BURGESS, ANTHONY 
Reads From "A Clockwork 
Orange" & "Enderby" 

LP Spoken Arts SA1 1 20 56.50 

BUTLEY (SIMON GRAY) 
American Film Theatre - 
Soundtrack 

LP Theatre Rec'g Soc. TRS362[3] 
521.94 

CACDLS -362 $23.85 

(Continued on page 80) 
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PAUL McCARTNEY & WINGS -Band On The Run (5:09); 

producer: P. McCartney; writer: McCartney; publisher: 

McCartney, ATV, BMI. Capitol 1459. Slow introduction gradu- 

ally builds to powerful and extremely well arranged song, us- 

ing synthesizer and strong electric guitar. McCartney mixes 

slow ballad and rock, and the result is a smooth combination. 

Flip: no info available. 

O'JAYS -For The Love Of Money (3:45); producer: 

Gamble -Huff; writers: K. Gamble, L. Huff, A. Jackson; pub- 

lisher: Mighty Three, BMI. Philadelphia International 3544. 

(Columbia). Powerful song about the all mighty dollar featur- 

ing an almost staccato arrangement with lead voice trading 

almost perfectly off the background vocals. Change from the 

smoother rock more commonly associated with the Gamble - 

Huff sound. Flip: no info available. 

TOWER OF POWER -Time Will Tell (3:07); producer: Tower 

of Power; writers: S. Kupka, E. Castillo; publisher: Kuptilllo, 

ASCAP. Warner Bros. 7796. Ballad utilizing the excellent 

Tower horn section to its best advantage, as song builds from 

swift start to strong finish while still maintaining its ballad 

quality. Song should do well in both soul and pop areas. Flip: 

no info available. 

recommended 

ANNE MURRAY -You Won't See Me (3:07); producer: B. 

Ahern for Happy Sack Prod.; writer: J. Lennon, P. McCartney; 

publisher: Maclen; Capitol 3867. 

JIM STAFFORD -My Girl Bill (3:12); producer: Phil Gernhard 

& Lobo; writer: Jim Stafford; publisher: Kaiser, Famous, Boo, 

ASCAP. MGM 14718. 

THE HOLLIES -The Air That I Breathe (3:45); producer: R. 

Richards, The Hollies; writers: A. Hammond, L. Hazelwood; 

publisher: Landers -Roberts, April, ASCAP. Epic 5- 11100. 

BADFINGER -I Miss You (2:32); producer: Chris Thomas; 

writer: P. Ham; publisher: WB, ASCAP, Warner Bros. 7801. 

Soul frp- 
recommended 

LITTLE ANTHONY AND THE IMPERIALS -I'm Falling In Love 

With You (3:25); producer Thom Bell: writer. Jeanne Davis; 

publisher: Mighty Three, BMI. AVCO 1640. 

THE IMPRESSIONS -Finally Got Myself Together (I'm A 

Changed Man) (3:05); producer: E. Townsend Prods.; writer: 

E. Townsend; publisher: Cheriton, BMI. Curtom 1997. (Bud - 

dah). 

SEVENTH WONDER -Ain't Nothing Gonna Break Us Up 

(3:18); producer: Dan Brantley; writer: Dan Brantley; pub- 

lisher: Excellorec, Sajada Publ., BMI. Abet 9456. (Nashboro). 

RONNIE DYSON -We Can Make It Last Forever (3:02); pro- 

ducer: Henry Cosby; writer: H. Cosby, R. Glover, J. Harris; 

publisher: Blackwood, Teamuck, BMI. Columbia 46021. 

MEL CARTER -I Only Have Eyes For You (3:28); producer: 

Tony Scotti, J. D'Andrea; writer: A. Dubin, H. Warren; pub- 

lisher: Warner Bros., ASCAP. Romar 716. (MGM). 

CHARLES WRIGHT -You Threw It All Away (3:57); producer: 

Charles Wright; writer: C. Wright; publisher: ABC /Dunhill, 
Music Power, BMI. ABC Dunhill 4381. 

FiislTime Around 
These are new artists deserving of exposure. 

ALVIN STARDUST -My Coo Ca Choo (2:47); producer: 

Peter Shelley; writer: P. Shelley; publisher: Magnet. BMI. Bell 

454. Strong late 1950's sound in the Gene Vincent vein. Top 

British singer could break here with goodtime record. 

PROPHECY- Everybody Walking Together (2:58); pro- 

ducer: Jimi Ingram; writer: J. Ingram; publisher: Gambi, BMI. 

All Platinum 2349. Bouncy tune featuring good lead vocals 

and plain but tasteful backup instruments. Interesting trade- 

off off lead and backup voices. 

JOHN BYRD -Your Thing & My Thing Equals A Good Thing 

(2:51); producer: Joe Wilson; writers: J. Wilson, G. Byrd, H. 

Huggins; publisher: 20th Century, Joe Wilson, ASCAP. 20th 
Century 2078. Good funky sound which is pleasant change 

from smoother soul sounds so prominent on charts today. 

JAY DEE- Strange Funky Games and Things (3:07); pro- 

ducer: Barry White; writer: Barry White; publisher: -January, 

Sa- Vette, BMI. Warner Bros. 7798. Barry White's influence is 

strongly felt on this heavily orchestrated soul tune. 

CHARLIE MITCHELL -After Hours (3:20); producer: Tony 

Silvester; writer: J.R. Bailey, K. Williams; publisher: A Dish of 

Tunes, BMI. Janus 227. Soulful song which is derivative of 

many other chart tunes but still is distinctive. 

Country,_ 
CHARLEY PRIDE -We Could (2:29); producer: Jack 

Clement; writer: Felice Bryant; House of Bryant (BMI) RCA 

0257. Charley puts new life into an old standard and its a 

beautiful rendition. Flip is an up -tempo happy song with a 

south of the border flavor that bears watching. Could be a two 

sided hit. Flip: Love Put a Song In My Heart (3:05). Producer: 

same; writer: Ben Peters; Pi -Gem Music (BMI). 

JIM REEVES -I'd Fight The World (2:51); producer: Jerry 

Bradley; writer: Hank Cochran -Joe Allison; Pamper Music 

(BMI); RCA 0255. Taken from his album by the same name, 

it's another smooth, tasteful ballad by Reeves with a beau- 

tiful string arrangement. Flip: No info. 

DAVID HOUSTON -That Same 01' Look of Love (2:25); pro- 

ducer: Billy Sherrill; writer: C. Taylor, G. Richey, N. Wilson; 

Algee Music /AI Gallico Music (BMI) Epic 5. 11096. With each 

new single you wonder how this man could get any better, but 

he keeps them coming. Beautiful song, beautiful production, 
and Houston has never sounded better. Flip: no info avail- 

able. 

MARVEL FELTS & SHARON VAUGHN -Until The End Of 

Time (2:35); producer: A Farah Production; writer: J. Foster & 

B. Rice; Jack & Bill Music ( ASCAP); Cinnamon 793. New duet 

debuts with a powerful Foster & Rice song of ever -lasting 

love. Their voices blend beautifully and this first effort should 
well establish both. 

MARTY ROBBINS -I'm Wanting To (2:48); producer: Marty 

Robbins; writer: Ronny Robbins -Karen Russell; Mariposa Mu- 

sic (BMI); MCA 40172. Marty can handle any kind of song, 

but give him a soft ballad of unrequieted love and he's at his 

best. Right behind a single now high in the charts, this will 

take him back to the top. Flip: no info available. 

recommended 
KENNY STARR -The Highway Of Love (2:38); producer: not 

listed; writer. Dallas Frazier-Sanger D. Shafer; Blue Crest Mu- 

sic (BMI) MCA 40213. 

BUDDY ALAN -I Never Had It So Good (2:49); producer: 

George Richey; writer: P. Williams -R. Nichols; Almo Music 

(ASCAP) Capitol 3861. 

GEORGE KENT -Take My Lite And Shape It With Your Love 

(2:35); producer: Bud Logan; writer: Royce Porter -Bucky 

Jones; Above Music (ASCAP) & Beyond Music (BM»; Shan- 

non 818A. 

LaCOSTA -I Hanna Get To You (2:02); producer: Morro Wil- 

son; writer: C. Taylor -N. Wilson -G. Richey; Al Gallico /Algee 

Music (BMI); Capitol 3856. 

LLOYD GREEN -San Antonio Rose (2:29); producer: Chip 

Young; writer: Bob Mills; Bourne Co. (ASCAP); Monument 

8608. 

Picks -a top 20 chart tune in t re opinion of the review panel which 

voted for the selections published this week; recommended - 
a tune predicted will land on the Hot 100 between 20 and 60. 

Review editor -Eliot Tiegel. 

Lieberman: Full Steam Ahead 
Continued from page 3 

have creative people in the industry, 
we are putting more emphasis on 
businesslike procedures. 

The energy crisis, inflation and 
other problems are "not something 
we welcome," the new president con- 
cedes, "but like many difficulties, 
they will force us to do the things we 
should have done anyway!" 

He cites the rising cost of doing 
business, as a prompter to be more 
profit- conscious. "For years, every- 
one else's prices were going up and 
ours were going down. Our industry 
took a certain direction from rack- 
jobbing in drug stores and from 
there to rackjobbing of a different 
sort in discount stores -a way of 
doing business that translated super - 
marketing to general merchandising 
and, by its influence, forced many 
general stores into a category known 
as `mass merchandisers.' The record 
department occupied a certain niche 
as a loss leader department because 
it could build and sustain traffic. 
Now, with the cost squeeze on, there 
is no place for a 'loss leader' depart- 
ment. A loss- leader item, maybe, but 
not a loss- leader department. It just 
won't fly!" 

The shortage of vinyl, he believes, 
will also have a positive effect: "The 
manufacturers assure us that prod- 
uct will be more selectively decided 
and there will be more emphasis on 
quality. "I see a positive impact on 
single records. The economics are 
such that there are more reasons for 
producing the single first and, if that 
works, follow with the album." 

Small Playlist 
As a distributor, he says, he is dis- 

70 

tressed by the "small play list -of 
perhaps 18 and 28" and the prolif- 
eration of golden oldie play. "I'm 
not criticizing the 'golden oldie' sta- 
tion," he adds. "There is a definite 
place for nostalgia. Nor am I saying 
that a balance of current and oldies 
isn't acceptable. But I make a prac- 
tice of listening to the radio and I 

hear a ratio of l to 1 and even 2 to 1- 
two golden oldies to one current. 
Where do they think the golden old- 
ies of four or five years from now are 
going to come from'?" 

As NARM brings its collective 
thinking and action to bear on these 
and other problems, it will be con- 
tinuing to progress along the lines it 
has in recent years, including the 
"major accomplishments of the anti - 
piracy effort." 

Dividing the country into ac- 
tion areas for the various segments 
of the industry to concentrate on 
gaining legislation and seeing that 
it's enforced has been a highly effec- 
tive move, Lieberman observes. The 
antipiracy newsletter has been a 
good metnod for keeping everyone 
informed of problems and progress. 

With salesmen forming a network 
of information- gathering, to alert 
any instances of bootlegging, it will 
be possible to "bring the problem of 
piracy down to managable and less 
damaging size," Lieberman pre- 
dicts. "Reports on Circle P or Pre -P 
on a continuing basis let us know 
where the fires are stoking. 

Piracy 
"There has always been some 

counterfeiting," Lieberman notes, 
"but it didn't become big business 
for a long time. Often considered 'le- 
gitimate' outside the recording in- 

dustry, it operated in a grey area of 
hard -to- determine legality. There 
will probably always be some pi- 
racy, but if we can get it out of the 
area of huge profits and back to a 
sub -rosa operation, it will not be the 
harmful activity that it became be- 
fore legislative efforts began to bring 
it under control. It is, however, 
something that we must continue a 
vigilant attitude toward. More legis- 
lation is needed and prosecutions 
must be sought: we must work with 
the FBI and state law enforcement." 

Research will continue under 
NARM sponsorship -such as the 
"return" studies done last year. 

"Focusing on where we're going," 
is the chief objective of the upcom- 
ing NARM year, says the associ- 
ation's president. "Our 'partner- 
ship" theme, emphasizing 
professionalism and profits, is in- 
tended to keep us all aware of our 
relationship to each other: some- 
times associates, sometimes, custom- 
ers, sometimes competitors -what- 
ever we are, we are working together 
to complete that sale to the ultimate 
customer. In this business, the sale 
isn't completed until the customer 
breaks the record seal, so we in 
NARM aren't selling to each other, 
but through each other. 

"It's NARM's job to provide en- 
couragement and direction to the re- 
tailer, the rackjobber, the distribu- 
tor, the one -stop and set an organi- 
zational example to the individual 
member. We'll be working through 
the Manufacturers Advisory com- 
mittee to cement more successful 
working relations between retailers, 
jobbers, manufacturers, and to 
formulate convention programs that 

Dave Lieberman, NARM's new president, finds moments of joy at home 
with his three sons. 

will be valuable to all segments of 
the industry." 

Heads Firm 
Lieberman is conversant with 

many of those segments himself, 
heading up a multi -ply organization 
known as Lieberman Enterprises 
which among other endeavors "con- 
tinues the business my grandfather, 
Samuel, started: coin machines." 

Lieberman's grandfather and his 
father, Harold, were both in the coin 
machine business and Harold 
Lieberman was in the jobbing busi- 
ness. "Our entry into the music busi- 
ness was the one -stop founded in 
1937," David Lieberman says. 

"After War II, we became full -line 
distributors (we distributed Wurlit- 
zer) and still had our one -stop. 
Through the acquisition of a local 

distributor, we entered the distribut- 
ing business, which we were in until 
1972 ... and that's where I cut my 
teeth. 1 started in working summers 
and after school in the returns room. 
In 1955, after I graduated from the 
University of Minnesota, I joined 
the company, starting in promotion. 

' Promotion led to sales and, in se- 
quence I became sales manager, 
then vice president and, when my fa- 
ther died in 1967, president of the 
company. 

"In the early '60's we became in- 
volved in rackjobbing. By the time I 

was vice -president, we were divided 
between distributing and the one - 
stop and the rackjobbing business." 

Traces History 
Lieberman finds the evolution of 

(Continued on page 72) 
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SpOElighE 
HELEN REDDY -Love Song for Jeffrey, Capitol S0 

11284. Quite possibly this artist's finest LP yet, with a 

perfect blend of uptempo songs (such as the recent 

single "Keep on Singing "), rock ballads like "Love Song 

for Jeffrey" and almost supper club material such as 

"Pretty, Pretty." While Ms. Reddy has established herself 

as a top recording and club artist over the past several 

years, this LP should complete her reputation* as a 

recording star. Her voice is alternately strong and soft 

where required, and the excellent production of Tom 

Catalano enhances her singing even more. 

THE THREE DOG NIGHT -Hard Labor, ABC Dunhill 

DSD 501 68. One of America's few real supergroups is 

back again with a fine mix of material, ranging from their 

hit single of "The Show Must Go On" to the reggae like 

"Sitting In Limbo" to the rocking "Sure As I'm Sittin' 

Here." As always, the singers trade off the lead spots 

well, the harmonies are tight and just as effective in 

many places as the leads and the four member band is 

tight and almost perfect. Exceptionally interesting cover 

design in the form of a doctor's file makes for good dis- 

play and cover folds out for good three fold counter dis 

play. 

HARRY NILSSON -Son of Dracula (Soundtrack), Rapple 

(RCA) ABL 1-0220. With the film collaboration of Nilsson and 

Ringo Starr yet to hit the screen, Nilsson's fans may find this 

freewheeling aural precis a bit confusing and rather disap- 

pointing for its lack of new material. But listen closer, and the 

premium Nilsson favorites included derive a new spunk from 

often funny new intros, notably when "Without You" be- 

comes a lament for a vampire's lost fangs. Of the few new 

musical moments, "Daybreak" is finest. Continuity with dia- 

logue is excellent, and someone deserves a pat on the back 

for the one shot label art. 

SAVOY BROWN- Boogie Brothers, London APS 638. This 

group has changed members more than any other group in 

recent history, with guitarist founder Kim Simmonds the only 

constant. Somehow, however, they continue to remain com- 

mercial yet sincere in their renditions of British blues. This 

time, with vocals shared between Stan Webb and Miller An- 

derson and the two also teaming with Simmonds on guitar, 

they have a fine combination. The three guitars work partic- 

ularly well on Bo Diddley's "You Don't Love Me" and the 

group's "Rock 'N' Roll Star" and "Highway Blues." 

MICHAEL MURPHEY, Epic KE 32835. After two solid al 

bums for A &M, Murphey moves his ebullient style to Epic 

and, with the continued support of producer Bob Johnston, 

turns in another superb blend of country, rock and gospel 

styles. Johnston's touch and Murphey s spirited vocals infuse 

a Nashville all -stars support crew with added momentum, but 

the real triumph is the writing: try the evocative "Healing 

Springs," "You Can Only Say So Much," "Holy Roller" and 

"Southwestern Pilgrimage." 

JEFFERSON AIRPLANE -Early Flight, Grunt CYLI 0437 

(RCA). A mixed bag of B sides, singles and unreleased album 

tracks, this is an Airplane flight scheduled primarily for its 

value to collectors. A broad view of the band from its earliest 

configuration to the last days of founder Marty Balin, the best 

moments come with "Runnin' Round The World," "J.P.P. 

McStep B. Blues" and a cannabis hymn that should offer nos- 

talgic vibes, "Mexico." Even the slightly misfired cover graph- 

ics won't impede the response, though, for the best tracks 

here cut the band's current output nicely. 

GATO BARBIERI- Chapter Two: Hasta Siempre, ABC AS- 

9263. There are all the trappings of modern Latin music on 

this date which was cut in Rio with a host of native percus- 

sionists. They provide a most unusual yet welcome backing 

for the saxophonist whose melodic inventions are more down 

the straight and simple path than has been his wont in past 

excursions. There is a crying quality to his tenor work as 

exemplified on "Marissea." But for the avant -gardist clan, 

"Para Nosotros" is a flagwaver while "Juana Azurduy" com- 

bines a soul sound with the open intensity of all the percus- 

sion instruments. 

BEN WEBSTER & COLEMAN HAWKINS- Giants of the 

Tenor Sax, Columbia KG 32774. An intelligent repackaging 

pairs two solid jazz outings from the early '60's. The tenor sax 

focus, and melodic interplay with trumpet, are strengths for 

each as Webster teams with Sweets Edison and Hawkins with 

Clark Terry in separate programs that prove handsomely 

matched and stylistically sympathetic. The playing is relaxed, 

the material familiar, with the most compelling moments 

coming with ballads like "How Long Has This Been Going On" 

and "Embraceable You" (Webster & Edison) and "Don't 
Worry 'Bout Me" and "Michelle" (Hawkins & Terry). 

ROBERT KLEIN -Mind Over Matter, Brut 6600 (Buddah). 

The black comedy that has made Klein something of a folk 

hero among underground audiences, is once more demon- 

strated here in all its incisive splendor. In this album, Klein 

takes the biting look of the cynic at such topical events as the 
Agnew Affair, "Crime and Punishment "; The Bobby Riggs /Bil- 
lie Jean King Tennis match, "Feminine /Masculine "; "Water- 
gate," "Graffiti:" Despite its undercurrent of cynicism, there 

is an absence of malice in Klein's humor, and instead the lis- 

tener is offered a broader lighter look at upsetting current 
events. 

BOB LUMAN -Still Loving You, Hickory HR4508. Luman 

can sing any kind of song and he proves it in this collection.. 

There's everything from cajun to country-rock and old Hank 

Williams ballads. Quite a variety but all good listening. 

CONWAY TIWTTY -Honky Tonk Angel, MCA 406. By the 

same title as his single now high in the charts, this album is 

pure Conway at his best -singeng pure country songs as only 

he can do. Lots of single potential throughout album. Best 

cuts: "Making Plans," "Don't Let It Go To Your Heart" and 

"Before Your Time." 

OSBORNE BROTHERS -Fastest Grass Alive, MCA 374. If 

you're a bluegrass fan, this album is a must. Part instrumen- 

tal but with several songs with the Osborne Brothers harmony 

and lots of really excellent pickin'. Best cuts: "Fastest Grass 

Alive," "Sledd Ridin'," "The 7th of December." 

Spotlight -the most outstanding of the week's releases; picks -pre- 
dicted for the top haft of the chart in the opinion of the reviewer; 
recommended -predicted to hit the chart among the lower halt posi- 

tions; review editor: Eliot Tiegel: reviewers: Nat Freedland, Bob 
Kirsch, Claude Hall, Bill Williams, Sam Sutherland, Is Horowitz, Jim 
Melanson, Bob Sobel, Phil Gelormine, Eliot Tiegel. 

Billboard's Recommended LP's 

pop 
DENNIS COFFEY- Instant Coffey, Sussex SRA 8031. This is a 

pleasant blending of pop writing with some jazz blowing from 

top Los Angeles sidemen and sparked by the assertive play- 

ing of leader guitarist Coffey. It's a new sound for this label. 

"Kathy" has a light, infectious feeling. 

SERGIO MENDES AND BRASIL 77- Vintage '74, Bell 1305. 

Mendes has lost none of his fine interpretive touch over the 

years, and his keyboard playing and arrangements on cuts 

such as "Don't You Worry 'Bout a Thing." 

GOLDEN EARRING -Moontan, MCA 396. Top Dutch band 

could break here, with interesting mix of hard rock as on 

"Radar Love" and more gentle material like "Vanilla Queen." 

JOSEPH AND THE AMAZING TECHNICOLOR DREAMCOAT, 

MCA 399. Soundtrack of followup to "Jesus Christ Superstar" 

from composers Andrew Lloyd Webber and Tim Rice works 

well, especially on cuts like "Close Every Door." 

DANA GILLESPIE- Weren't Born A Man, RCA APL 1 -0354. The 

record inside can't match the impact of the elegantly kinky 

cover art, but expect curiosity for this latest MainMan art - 

ist(e), coupled with the customary dazzle of some of Lon- 

don's best players, to pull airplay and some initial sales. The 

lady? Her voice plays on echoes of Marianne Faithfull, Mel- 

anie and other wistful stylists, as well as with a harder rock 

style. But the occasional voyeurism and prevailing melo- 

drama lend the lady her own aura. Credit Del Newman with 

the spatious elegance of "Stardom Road" and "Backed A 

Loser," two of the best offerings. 

SODI 

THE SOUL SEARCHERS -Salt Of The Earth, Sussex SRA 8030. 

Good, well arranged set with offsetting vocals and instrumen- 

tals, particularly on cuts like "Blow Your Whistle." 

RIPPLE, GRC GA 5005. There is a catchiness about Ripple's 

music, with its brassy front lines and earthy rhythm section 

that portends well for the future of the group. Obviously . 

geared to the musical tastes of younger audiences, Ripple is 

ideal for partying with such danceable tunes as "Ripplin'," 
"Willie Pass The Water," "Funky Song" and "Get Off." 

FORCE OF NATURE -Tommy, KZ 32758. Force of Nature, one 

of the first releases on Thom Bell's new label, is a big, brassy 

10- member outfit somewhat reminiscent of Chicago. The 

group, like the label, is new, and still obviously seeking its 

own directions, but the album with its diversified appeal, tells 
enough of the group's talents to suggest that music lovers 

will be hearing much more from them. Suggested cuts in- 

clude "Dreams," "Clouds," ''A Little Bit of Something," 
"Signs of the Times" and "Fool's Wonderland." 

jazz 
RAMSEY LEWIS -Solar Wind, Columbia KC 32897. Lewis' dis- 

tinctive blend of melodic jazz ideas with insistent rhythmic 

funk has survived the transition to electric piano beautifully, 
with the stylist now dividing his lines evenly between those 

keyboards. Steve Cropper's production provides both a spa- 

tial openness and enough punch to point up Lewis' r &b feel, 

with a few crisp Cropper guitar leads added as bonuses, and 

several compositions as well. Expect broad appeal for "Sweet 
and Tender You," "Come Down in Time" and the title track. 

New HARM President Vows Full Steam Ahead 
Continued from page 70 

one -stopping and rack - jobbing an 
interesting parallel with the revolu- 
tion that was taking place in general 
merchandising because of the dis- 
count house phenomenon. The one - 
stop came into being because dealers 
found it easier -even in the late days 
of the 78's to deal with one company 
than three, and, later, on LP's, with 
one company rather than nine. In 
the late 50's, at the drug store and su- 
permarket level, was the beginning 
of rack jobbing. Then the discount 
houses came into being and changed 
the whole concept of mass merchan- 
dising. At the same time, the youth 
revolution was oing on. Both the 

Whyte, R &H 
Manager, Dies 

NEW YORK -Jerome Whyte, as- 
sociated with the Rodgers and Ham- 
merstein firm since 1951, died here 
March 14 at the age of 65. In 1971 he 
became the firm's general manager. 
Whyte is survived by his wife, Jean- 
nette, a sister, Ottilie, and a brother, 
Ben. 

72 

old -line stores and the new discount 
stores wanted to reach the important 
new youth market. 

"It was then that the record de- 
partments had to be more substan- 
tial- needed something more than 
the racks that drug stores had been 
using, serviced by `rackjobbers.' 
Now there was a new title: The term 
`record merchandiser' connoted to- 
tal responsibility for the depart- 
ment- fixtures, inventory, replace- 
ment, even the advertising. 

"Now there was automatic replen- 
ishment, with a tear -off tag which 
was originally handwritten and 
later coded to contain all kinds of in- 
formation (how the record got there, 
by salesman order or original ship- 
ment). The record merchandiser 
functioned almost as a lessee, except 
that the inventory belonged to the 
store and the cash register was in the 
store's control." 

Work Together 

Now Lieberman Enterprises has 
branch offices in Oklahoma City, 
Chicago and Omaha, employs 25 

salesmen under the direction of five 
sales managers. The company has its 
own advertising department, its own 
computer system -which services all 
the businesses within the organiza- 

tion: coin machine operation, in a 
five- county Twin Cities area; elec- 
tronics distribution (Seeburg, 
Gottlieb, Williams) and other coin 
machine lines in Minnesota, North 
Dakota, South Dakota, and Western 
Wisconsin; home entertainment; 
records and tapes; Carousel snack 
bars (the largest independent snack 
bar chain in the U.S.). "We all work 
together. I'm in business with my 
brother, Steve, in Carousel and with 
my brother -in -law, Harold Okinow, 
in the record business -he's respon- 
sible for operations and data proc- 
essing and I'm responsible for sales." 

Minneapolis is where it's all head- 
quartered and Minneapolis is where 
Lieberman will stay. "There may be 
other places," he begins doubtfully, 
but he can't persuade himself that 
there are -nothing that combines the 
cultural values and physical beauty. 
He and his wife and four little 
Liebermans: Samuel, 13; Jonathan, 
10; Barbara, 9; and Michael, 4 
months, live on the shores of Lake 
Harriet, where they can walk on the 
beach, swim and fish. But they can 
be downtown to the Guthrie theater 
or to Northrop Auditorium to the 
symphony in no time. "Minneapolis 
combines all the advantages of town 

and country," Lieberman declares. 
"When you tell someone in New 
York that you can be canoeing five 
minutes after you get home from 
work, they find it hard to believe. 
And add to that the 20 or so legiti- 
mate theatres, two symphony halls 
and the various small musical 
groups -there is just about every- 
thing anyone could want here." 

Lieberman is active in the com- 
munity he loves: vice president of 
the Minneapolis Federation for Jew- 
ish Service, member of the State Hu- 
man Rights Commission; on the 
board of Temple Israel Jewish Com- 
munity Center; one of the campaign 
co- chairmen for the United Way in 
1974, to name a few. "I could be at a 
meeting every night," he sighs, but 
he allocates his time carefully, al- 
lowing plenty of time for involve- 
ment with music. "It's not just a 
product to sell, like shoes or tooth- 
paste," he says. "I love what I'm 
doing. I like all kinds of music, from 
country to opera, and while I have 
no illusions about being part of the 
youth movement, I am involved in 

that music. We have weekly meet- 
ings to keep current ... and I listen 
to the top 40 ... check to see what 
the various stations are playing." 

TV Growth 
For Message 

Continued from page 13 

ing to pitch CBS product in their 
own way. 

CBS Film Shown 
The seminar opened with the 

showing of a 25- minute film on 
dealer attitudes towárd advertising 
prepared originally by CBS for its 
sales convention in Nashville last 
January. Appearing in the film were 
Jay Schwab, until recently a vice 
president of Sam Goody, Inc.; Ben 
Karol of King Karol Records, Linda 
Stellinger of the Harvard Co -op, 
and John Surico of Alexander's De- 
partment Stores. 

In his wrap -up comments Teller 
urged that the industry develop an 
advertising strategy that would 
make complementary use of print, 
radio, TV, direct mail, movie the- 
aters, and in -store and window dis- 
plays. All are important, he said, and 
suggested that NARM schedule sev- 
eral seminars on advertising 
throughout the year. 

Much industry advertising is "vir- 
tually indistinguishable" from non - 
entertainment advertising, he said. 
"I submit that records are not soap 
or rolls of toilet paper." 
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The best thing about a night 
with Cleo Laine 

is the morning after. 

She works the audience into a frenzy that carries them 
right into the record store, next day. 

Cleo's nights are scheduled for: 
3/21 Masz'ric Auditorium, San Francisco 3/22 New Pa-amount, Oakland 

3/23 Mar n County Veteran's Auditorium, San Rafael 3/25 Off 3roadway Theatre, San Diego 
3/27 Paladium, Hollywood 3/2e Kennedy Center, Washington, C.C. 3/30 Opera House, Chicago 

4/2 Annenburg Center, Philadelphia 4/5 -6 Music Hall, Detroit 

"England's Empress of Song:' 
-TIME 

"The Greatest all- around singer in the world :' - L.A. TIMES 

RC/1 Records and Tapes 



"And I have lived the greatest love song 
That my singer's ears havé ever heard" 

üi-L LEN 
TEDD9 
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1 1 18 JOHN DENVER 
Greatest Hits 
RCA CPLI-0374 6.98 7.95 7.95 

36 37 7 CHARLIE RICH 
There Won't Be Anymore 
RCA A1'11-0433 5.98 6.98 6.98 

71 Si 21 ;I LYNBHAM 
spectrum 

lantic SD 7268 5.98 6.97 6.97 * 5 16 PAUL McCARTNEY & WINGS 
Band On The Run 
Apple SO 3415 (Capitol) 6.9$ 7.98 7.98 

37 38 5 THE MARSHALL TUCKER BAND 
A New Life 
Capricorn CP 0124 Warner Bros.) 5.98 6.97 6.97 7.95 

72 72 31 EECH & CHONG 
os Cochinos 

f e SP 77019 (A &M) 5.98 631 6.M 

3 2 9 JONI MITCHELL 
Court And Spark 
Asylum 7E.1001 6.97 6.97 6.97 

38 39 14 JAMES BROWN 
The Payback 
Polydor PD 23007 7.98 9.98 9.98 

73 71 15 ARRY CHAPIN 
short Stories 
lektra EKS75055 5.98 698 6.93 

4 3 22 MIKE OLDFIELD 
Tubular Bells 
Virgin VR 13.105 (Atlantic) 5.9.8 6.97 6.97 

39 32 17 EMERSON, LAKE & PALMER 
Brain Salad Surgery 
Manticore MC 66669 (Atlantic) 5.98 6.98 

108 17 ENESIS 
selling Englla6nd By The Pound 
harisma FC 0 (Atlantic) 59$ 6.97 6.17 

5 

* 
4 

13 

8 

12 

BARBRA STREISAND 
The Way We Were 
Columbia PC 32801 6.98 7.98 7.98 

* 54 4 THE SPINNERS 
Mighty Love 
Atlantic SD 7296 5.98 6.97 

6.9$ 

6.97 

75 

r- 
73 11 RAHAM NASH 

flit Tales 
tlantic SD 7288 5.9$ 6.97 6.97 

76 75 23 EIL DIAMOND /SOUNDTRACK 
onathan Livingston Seagull 
olumbia KC 32550 6.98 6.93 6.98 

MFSB 
Love Is The Message 
Philadelphia Intl. KZ 32707 (Columbia) 5.98 6.98 6.98 

41 30 8 THE WAY WE WERE/ 
ORIGINAL SOUNDTRACK 
Columbia KS 32830 6.93 7.98 7.98 77 80 8 DYS KNIGHT & THE PIPS 

nthology 
down M 92 ST 6.98 7.9$ 7.11 

7 9 25 ELTON JOHN 
Goodbye Yellow Brick Road 
MCA 210003 11.98 12.98 12.98 

42 44 7 JOHNNY WINTER 
Saints & Sinners 
Columbia KC 32715 5.98 6.98 6.98 78 76 51 ; RRY WHITE 

ve Got So Much To Give 
. r h Century 1.407 198 6.98 6.93 

8 8 9 LOVE UNUMITED ORCHESTRA 
Rhapsody In White 
20th Century T 433 5.98 6.98 6.9$ 

1 
jAi 

60 3 PAUL SIMON IN CONCERT 
Live Rhymin' 
Columbia PC 32855 6.98 

6.98 

7.98 7.98 
79 79 23 D ZEPPELIN 

ludic SD 7208 5.98 6.98 6.98 9 7 10 CARLY SIMON 
Hotcakes 
Elektra E 1002 6.97 6.97 6.97 

44 42 21 RINGO STARR 
Ringo 
Apple SWAL 3413 (Capitol) 6.98 6.98 

80 70 15 L GREEN 
ivin' For You 

i ASHL32082 (London) 6.93 6.98 6.9$ * 14 11 THE STING /SOUNDTRACK 
MCA 390 5.98 6.98 6.98 

45 50 6 LOU REED 
Rock 'N' Roll Animal 
RCA APLI-0472 5.98 6.95 6.95 

81 86 9 RAHAM CEN1RAL STATION 
araer Bros. BS 2763 198 6.97 6.97 * 15 6 DEEP PURPLE 

Burn 
Warner Bros. W 2766 6.98 7.97 7.97 

46 29 19 RICK DERRINGER 
All-American Boy 
Blue Shy KZ 32481 (Columbia) 5.98 6.98 6.98 7.98 6.98 

82 78 19 UNSHINE 
I riginal Television Soundtrack 

CA 387 5.98 6.98 6.98 7.98 6.98 * 19 4 DOOBIE BROTHERS 
What Were Once Vices 
Are Now Habits 
Warner Bros. W 2750 6.98 7.97 7.97 

tl 
. 

61 2 EARTH WIND, & FIRE 
Open bur Eyes 
Columbia KC 32712 5.98 6.98 6.98 

83 82 5 TEFUL DEAD 
he Best of Skeletons 
rom The Closet 
arner Bros. W2764 6.93 7.97 7.97 

13 12 32 AMERICAN GRAFITTI 
Soundtrack 
MCA 2 -8001 9.98 10.98 10.98 11.95 

48 47 56 PINK FLOYD 
The Dark Side of the Moon 
Harvest SMAS 11163 (Capitol) 5.98 6.98 6.98 

, 

100 23 ARLO THOMAS & FRIENDS 
ree To Be ... You And Me 

: Il 1110 

14 10 59 JIM CROCE 
You Don't Mess Around With Jim 
ABC ABC( 756 198 6.95 6.95 6.95 

49 31 31 LOVE UNUMITED 
Under the Influence Of 
20th Century T 414 5.98 6.98 6.98 

85 89 9 : t BBY WOMACK 
ookin' For A Love Again 
nited Mists UA-LA199-G 6.98 6.98 6.98 

15 6 9 BOB DYLAN 
Planet Waves 
Asylum 7E-1003 6.97 6.97 6.97 

50 52 9 NEW BIRTH 
It's Been A Long Time 
RCA APLIA285 198 6.98 6.98 

86 87 32 iBERTA FLACK 
illing Me Softly 
lantic SD 7271 5.98 6.98 6.98 

16 16 6 SEALS & CROFTS 
Unborn Child 
Warner Bros. W 2761 6.98 7.97 7.97 

51 51 22 LOGGINS & MESSINA 
Full Sail 
Columbia 32540 

' ' i( 97 4 RRY JACKS 
,easons In The Sun 

II 1307 6.98 7.98 7.9E 

17 

18 

19 

20 

17 

18 

34 

47 

13 

STEVIE WONDER 
Innervisions 
Tamia T 326 L (Motown) 

CHARLIE RICH 
Behind Closed Doors 
Epic NE 32247 (Columbia) 

HERBIE HANCOCK 
Head Hunters 
Columbia KC 32731 

5.98 

5.98 

5.98 

6.98 

6.98 

6.98 

6.98 

7.98 

6.98 

6.98 

6.98 

52 

53 

34 

33 

20 

19 

KC 

GREGG ALLMAN 
Laid Back 
Capricorn CP 0116 (Warner Bros.) 

CARPENTERS 
The Singles, 1969 -1973 
MM SP 3601 

5.98 

5.98 

6.98 

6.98 6.98 

6.98 

7.98 6.98 

6.98 

88 84 51 EALS &CROFT$ 
I iamond Girl 

amer Bros. BS 2699 198 6.97 6.97 7.97 6.97 8.95 

ß9 88 54 :READ 
he Best Of 
lektra ENS 75056 5.98 6.97 6.97 7.97 6.97 7.95 

7.98 7.98 90 95 5 ' r INTER SISTERS 
hat's A Plenty 

: ue Thumb BTS 6009 6.98 6.95 6.95 7.95 
54 

55 

49 

53 

21 

26 

BARRY WHITE 
Stone Goy' 
20th Century Tc 423 

KOOL & THE GANG 
Wild & Peaceful 
Wife DEP 2013 (P.LP.) 

198 

5.95 

6.98 

6.95 

6.98 

6.95 

91 91 54 l r OBIE BROTHERS 
he Captain & Me 
amer Bros. BS 2694 5.98 6.97 6.97 7.97 6.97 8.95 

* 26 29 MARIA MULDAUR 
Reprise MS 2148 5.98 - 

9.98 

6.97 

9.97 

6.97 7.95 

7.95 

7.95 

21 11 10 YES 
Tales From Topographic Oceans 
Atlantic SD 2.908 9.97 

6.98 

6.97 

Tyj 103 73 TEVIE WONDER 
alking Book 
amla T 319 L (Motown) 198 6.98 6.98 74 5 MAIN INGREDIENT 

Euphrates River 
RCAAPL1.0335 5.98 6.98 6.98 22 

23 

22 

21 

52 

11 

JOHN DENVER 
Poems, Prayers & Promises 
RCA 15P.4499 

BUCK SABBATH 
Sabbath Bloody Sabbath 
Wamer Bros. BS 2695 

5.98 

5.98 

6.98 

6.97 

93 98 70 : ETTE MIDLER 
he Divine Miss M 
Uantic SO 7238 5.98 6.97 L97 7.97 6.97 57 36 10 FOGHAT 

Energized 
Bearsville BR 6950 (Warner Bros.) 5.98 6.97 6.97 

130 2 IEELY DAN 
' etzel Logic 

:C D.808 6.9$ 7.95 7.95 
58 58 5 HUMBLE PIE 

Thunderbox 
ABM SP 3611 6.98 6.9E 6.98 

95 90 15 LECTRIC UGHT ORCHESTRA 
4n The Third Day 
sited Artists UA.LA188 -F 198 6.98 6.98 1.95 

2 GRAND FUNK 
Shinin' 
Capitol 

utol On 
WAEI1278 6.98 6.98 6.98 59 40 10 GORDON LIGHTFOOT 

Sundown 
Reprise MS 2177 5.98 6.97 

96 85 33 AN BROTHERS BAND 
: others & Sisters 

pricorn CP 0111 (Warner Bros.) 5.98 6.97 6.97 7.95 
25 23 24 GLADYS KNIGHT & THE PIPS 

Imagination 
Buddah NS 5141 191 6.98 6.98 60 62 4 TODD RUNDGREN 

Todd 
Bearsville 2 BR 6952 (Warner Bros.) 9.9$ 11.97 1.97 

97 94 30 ARVIN GAYE 
et's Get It On 
amla T329VI (Motown) 198 6.98 6.98 * 46 2 CHICAGO 

Chicago VII 
Columbia C2 32810 9.98 9.98 9.98 61 56 60 JIM CROCE 

Life & Times 
ABC ABC( 769 5.9$ 6.98 6.98 

98 92 10 LVIS PRESLEY 
Legendary Performer Vol. 1 

' CPLI -0341 7.98 8.95 8.95 27 27 14 BILLY JOEL 
Piano Man 
Columbia KC 32544 5.98 6.98 6.98 62 66 5 ANNE MURRAY 

Love Song 
Capitol ST 11266 198 6.98 6.98 

99 81 28 ' r LLING STONES 
oats Head Soup 
oiling Stones COC 59101 (Atlantic) 5.98 6.98 6.98 35 4 ARETHA FRANKLIN 

Let Me In Your Life 
Atlantic SD 7292 6.9E 7.97 7.97 63 45 14 DAVID ESSEX 

Rock On 
Columbia NC 32560 5.98 

1 143 
1µi 

2 r r NALD BYRD 
street Lady 
:rue Note BRIO 140.F (united Mats) 198 6.98 6.98 29 24 22 MAYS 

Ship Ahoy 
Philadelphia International KZ 32408 
(Columbia) r 5.9$ 6.98 6.98 

64 55 25 STEVE MILLER BAND 
The Joker 
Capitol 11235 5.98 

6.9E 

6.98 

6.98 

á9E 

101 102 52 TLES 
967 -1970 
'pie SKBO 3404 (Capitol) 9.98 1.98 I1,98 

**43 5 TOWER OF POWER 
Back To Oakland 
Warner Bros. BS 2749 5.98 6.97 6.97 7.95 

i 1 :RIAN AUGER'S OBLIVION EXPRESS 
traight Ahead 
CA APL1-u454 5.98 6.95 6.95 

65 65 52 LED 

Atlantic 

ZEPPELIN 
Houses of the Holy 

SD 7255 5.9$ 6.97 6.97 64 3 WAR 
War Live 
United Mists UA- LA193J2 9.98 9.98 9.98 

103 101 10 0 KOTTKE 
ce Water 

pltol ST 11262 198 6.9E 6s18 
66 69 4 VAN 

It's 
MORRISON 

Too Late To Stop Now 
Warner Bros. 285 2760 9.98 11.97 1.97 32 

*. 

25 

41 

17 JIM 
I 

ABC 

4 EDDIE 

Tamia 

CROCE 
Got A Name 

ABOn 791 

KENDRICKS 
Boogie Down 

T 330V1 (Motown) 

198 

5.98 

6.9E 

6.9$ 

6.9E 

6.98 

104 104 22 CKSON BROWNE 
or Everyman 
sylum so 5067 5.9E 6.9$ 6.98 

67 57 15 TEMPTATIONS 
1990 
cony G -966V1 (Motown) 5.98 6.98 á.9e 

105 105 8 COMMANDER 
iIS 
_ive 

'AS1017 

CODY & 
LOST PLANET AIRMEN 
From Dee In 

he Heart Of Texas 
(Famous) 198 6.95 6.15 

68 59 18 BETTE 
Atlantic 

MIDLER 
SD 7270 5.98 6.97 6.97 

34 28 12 
II 
BACHMAN -TURNER OVERDRIVE 

Mercury SRM 1696 (Phonogram) 5.9$ 6.95 6.95 

69 63 22 THE 
Quadrophenia 
MCA 

WHO 

2 10004 11.98 12.9E 2.91 

106 no 36 LZ.TOP 
res o Hombres 
res o 631 198 695 6.95 

48 3 CHARLIE 
Very 
Epic 

RICH 
Special Love Songs 

NE 32531 (Columbia) 198 6.98 6.13 

70 67 25 LINDA 
Don't 
Asylum 

RONSTADT 
Cry Now 
SD 5064 198 6.98 638 ,, 118 3 BOZ 

blow 
Columbia 

SCAGGS 
Dancer 

KC 32760 198 6.9$ 6.98 
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138 127 16 PINK FLOYD 

A Nice Pair 
Harvest SABB l I251(CapitoO 9.% !.% 

111 167 6 PAUL WILLIAMS 
Here Comes Inspiration 
A6A1 SP 3606 6 6.% 6% 

145 14 JAMES GANG 
Ban 
Atto SD 7037 t98 6% 

111 

11î 

153 

- 

34 

1 

GRAND FUNK 
Were An American Band 
Capitol SMAS 11207 , 6% s.% 

108 107 29 LYNYRD SKYNYRD 
MCA Sounds al the South 363 5% 6.% 6.911 

139 

109 106 39 CHICAGO 
VI 
Columbia KC 32480 5.% 198 6.% 

140 129 16 AL WILSON 
Show & Tell 
Rocky Road RR 3601 (Bell) 6.% 6.91 

MICK RONSON 
Slaughter On 10th Avenue 
ACA APL1 0353 695 6.95 

110 83 35 HELEN REDDY 
Long Hard Climb 
Capitol SMAS 11213 5911 6.98 6.98 

141 138 50 ELVIS PRESLEY 
Aloha From Hawaii Via Satellite 
RCA VPSX.6089 9.% 15.% 9.% 11.95 

173 171 51 DEEP PURPLE 
Mad In 
Warner Bros. 2WS 2701 , 9.97 9.97 12.95 

111 93 15 OUVIA NEWTON-JOHN 
Let Me Be There 
MG 389 5.% 6.% 6% 

142 142 5 MOUNTAIN 
Twin Peaks 
Columbia PG 32818 

5% 

498 

6.97 

, 174 164 70 NEIL DIAMOND 
Hot August Night 
MCA 2 1e98 10.98 11.95 

112 114 22 DAVE MASON 
It's Like You Never Left 
Columbia KC 31721 5.% 6% 6.% 

155 4 BLUE MAGIC 
Atco 7038 

175 148 19 SANTANA 
Welcome 
Columbia PC 32445 7.% 7.% 7.% 7.98 

113 99 31 ISLET BROTHERS 
3 + 3 
T -Neck KZ 32453 (Columbia) 598 6.98 6.98 7.98 6.98 

144 115 15 DIANA ROSS 
Last Time I Saw Him 
Motown M &ZV1 5.98 6.98 

176 176 6 JIMMY BUFFET 
Living And Dying In 3/4 Time 
Dunhill DSD 50132 638 7.95 7.95 

114 96 34 BACHMAN- TURNER OVERDRIVE 
Mercury SAM 1673 (Monogram) 5% 6.95 6.95 

145 144 44 EARTH, WIND 8 FIRE 
Head to the Sky 
Columbia KC 32194 6.48 698 7,98 6.96 

177 174 21 JOHNNY MATHIS 
I'm Coming Home 
Columbia KC 32135 5.% 19S i.% 1.93 i.98' 

115 119 14 BLOODSTONE 
Unreal 
London XPS 634 5 % 6.% 6.98 

146 128 20 BLACK OAK ARKANSAS 
High On The Hog 
Mto SD 7035 

. 6.97 6.97 

178 158 26 TEMPTATIONS 
Anthology 
Motown M 82 A-3 191 1138 11.98 

116 113 43 TODD RUNDGREN 
Something/Anything? 
Bearsville 2BX 2066 (Warner &os.) 638 7.97 7.97 

147 136 TONY ORLANDO & DAWN 
New Ragtime Follies 
Bell 1130 5.98 698 6.98 

179 163 7 ROY BUCHANAN 
That Is What I'm Here For 
Polydor PD 6040 431 

- 
7,g 7.98 

117 112 27 JESSE COUN YOUNG 
Song For Juli 
Warner Bros. BS 2734 5.% 6.97 6.97 

7.% 

148 139 BEACH BOYS 
In Concert 
Reprise 2RS 6184 9.% 11.97 11.97 

180 161 5 BADFINGER 
Badfinger 
Warner Bras. BS2762 6911 19 6.97 

118 

119 

122 4 NATIONAL LAMPOON 
Missing White House Tapes 
Banana BTS 6008 (Blue Thumb) 6% 7.% 

149 

179 PETER FRAMPTON 
Somethin's Happening 
ABM SP3619 6.9a 6% 6.98 

195 TANYA TUCKER 
Would You Lay With Me 
(In A Field Of Stone) 
Columbia KC 32744 5% [9a 631 125 52 BEATLES 

19621BO 
3403 Apple SKBO 3403 (Capitol) A% ll.% 11.% 

150 151 EDDIE HARRIS 
E.H.cD 16 U.K. 
Mantic SD 1647 5% 697 697 182 180 CAT STEVENS 

ToreiQner 
MN SP 4391 5.98 6.98 6% 120 117 61 ELTON JOHN 

Don't Shoot Me I'm Only the 
Piano Player 
MG 2100 5.% 6.% 

7.98 6.98 

6% 

7.% 

7.95 

151 150 ROLLING STONES 
Hot Rocks, 1964 -1971 
London 2PS 606/7 193 1138 1.91 183 181 JOE WALSH 

The Smoker You Drink 
The Player You Get 
Dunhill DSX 50140 5.91 6.95 6.95 

152 152 4 
(Touch Eras Tu (Touch The Wind) 

Tara TRS 33000 (Famous) 638 7.91 140 3 DEODATO /AIRTO 
In Concert 
m16041 6.98 

153 159 66 SIMON & GARFUNKEL 
Greatest Hits 
Columbia KC 31350 5.98 6.98 

184 182 MARSHALL 
Bros.) 

TUCKER BAND 

p 
5% 697 6.97 

122 120 84 SEALS & CROFTS 
Summer Breeze 
Warner Bros. BS 2629 5.98 6.97 697 7.95 

.. 196 SUZI QUATRO 
Bell 1302 6.9a 7.% 7.% 

-° 
- 1 BILL WITHERS 

+ 'Justments 
Sussex SRA 8032 6.98 7.95 

186 168 5 SLADE 
Stomp Your Hands 
Clap bur 

Feet 5% 897 897 7.95 

123 123 93 CHEECH & CHONG 
Big Bambu 
Ode SP 77014 (ABM) 5% 6% 6.98 

155 160 5 ANN PEEBLES 
I Can't Stand The Rain 
16 XSHL 32079 (London) 5% 6.91 124 121 10 UNDA RONSTADT 

Different Drum 
Capitol ST 11269 5% 6.98 6.96 6.93 

199 2 BOBBI HUMPHREY 
Blacks & Blues 
Blue Note BN U 142.6 (United Mists) 6.98 6% 638 't! 

166 4 JIM STAFFORD 
MGM SE 4947 

5% 

498 7.% 

, 
i 

! 

- 1 ELVIS PRESLEY 
Good Times 
RCA CPL10475 6.98 7.95 7.95 

°F 

- 1 SUPERSAX 
Salt Peanuts Vol. 2 
Capitol ST-11271 6.98 

157 147 6 MANFRED MANN'S 
EARTH BAND 
Solar Fire 
Polydor PO 6019 * 146 4 REDBONE 

Wovo 
Epic KE 32463 (Columbia) 598 6.98 6.98 

189 189 88 M II LOGGINS w /11M 

Sittin' In 
Columbia KC 31044 6.98 6% 

158 156 85 DOOBIE BROTHERS 
Toulouse Street 
Warner Bros. BS 2634 

a 

5% 6.97 6.77 7.95 
127 126 44 PINK FLOYD 

Med F 
Harvest SMAS 832 (Capitol) 5.91 6.93 6.98 ' - 

- 1 THREE DOG NIGHT 
Hard Labor 
Dunhill DSD 50168 US 7 9 

6.98 

, 7.95 

6.98 

7.95 

159 157 157 CAROLE KING 
Tapestry 
Ode SP 77009 (A &M) 5.98 6.98 698 7.98 6.91 128 111 24 ISAAC HAYES 

Joy Enterprise ENS 5037 (Columbia) 198 698 633 

191 190 3 MERLE HAGGARD 
If We Make It 
Through December 
Capitol ST 11276 

184 3 GLADYS KNIGHT & THE PIPS 
Claudine Soundtrack 
Buddah BDS 5602 ST 691 7.91 

- 

7.98 129 124 97 DEEP PURPLE 
Machine Head 
Warner Bros. BS 2607 5.% 6.17 6.97 6.95 - 

4 GLADYS KNIGHT & THE MPS 
Knight Time 
Soul S 14101 (Motown) 5.98 

5.% 

5% 

III 
6.% 

, 
698 

6% 

192 

193 

191 

- 

70 

1 

CARLY SIMON 
No Secrets 
Elektra ENS 75049 6.97 6.97 7.97 6.97 130 134 19 CLIMAX BLUES BAND 

FM /Live 
Sire SAS 2-7411 (Famous) 5.98 6.% 6.98 

9.% 

162 11 LAMONT DOZIER 
Out Here On My Own 
ABC ABCX 804 

AEROSMITH 
Get Your Wings 
Columbia KC 32847 6.% 6.98 

495 

131 

132 

116 8 SMOKEY ROBINSON & 
THE MIRACLES 
Anthology 
Motown M 793 R3 7.% 9.% 

163 149 21 BILLY PAUL 
War Of The Gods 
Philadelphia Intemational KZ 32409 
(Columbia) 

194 172 11 TOM T. HALL 
For The People In 
The Last Hard Town 
Mercury SR-1.687 (Phonogram) 

1110.9; 

i 6.95 

P 
132 27 THE MOTHERS 

Over -Nite Sensation 
Disc Reel MS 2149 (Warner Bros.) 5.98 6.97 6.97 7.95 

1 154 24 B.B. KING 
To Know You Is To Love You 
ABC ABCX 794 5% 6.% 6% 

195 - 1 EL CHICANO 
Cinco 
MG 401 

CLEO LAINE 
Cleo Laine Live At Carnegie Hall 
RCA LPL1-5015 

133 109 18 AUCE COOPER 
Muscle Of Love 
Warner Bros. BS 2748 5.98 6.97 

6.98 

697 

165 165 21 DIANA ROSS & MARVIN GAYE 
Diana & Marvin 
Motown M80341 5.% 

6%, 

5% 
, 

6.% 

6%, 

693 

691 

691 

196 

197 

198 

- 

188 

1 

3 

46 
There 
Columbia 

134 137 6 STRAWBS 
Hero And Heroine 
A&M SP 3607 6.% 6.% 

166 170 5 NAZARETH 
Loud 'N' Proud 
AIM SP 3609 

MALO 

Warner Bros BS 2769 

_6.98 

6.11 

6.% 7.98 

697 

6.98 

7.95 

7.98 

135 133 32 WAR 
Deliver the Word 
United Mists UA LA128-F 5.% 6.% 6.% 7.95 

- 1 BLUE SWEDE 
Hooked On A Feeling 
EMI ST-11286 (Capitol) 

PAUL SIMON 
Goes Rhymin' Simon 

KC 31180 
136 135 20 

Avco 

STYUSTICS 
Rockin' Roll Baby 

AV 11010 5.98 6.98 6.91 

168 173 2 HERBIE MANN 
London Underground 
Atlantic SD 1658 5.98 697 697 

199 35 
2 

CTI 

DEODATO 

6029 6.91 7.93 6.911 
137 131 70 

They 
Epic 

EDGAR WINTER GROUP 
Only Come Out at Night 

REE 31584 5.98 6.911 6.98 7.98 6.98 

I 
169 169 21 FLEETWOOD MAC 

Mystery To Me 
Reprise MS 2158 5.98 6.97 697 7.99 

200 - 1 KATHI 
Insane 
Capitol 

McDONALD 
Asylum 

ST. 11224 5% 6.% 

LP's TOP Ll J & TAPE 
A-2 (LISTED BY ARTISTS) Alice Cooper 133 

Commander Cody 105 
Aerosmith 193 Jim Croce 14, 32, 61 
Gregg Allman 52 Deep Purple 11, 129, 173 
Allman Brothers Band 96 John Denver 1, 22 
Brian Auger 102 Deodato 121,199 
Bachman -Turner Overdrive 34, 114 Rick Derringer 46 
Badfinger 180 Neil Diamond 76, 174 
Beach Boys 148 Doobie Brothers 12, 91, 158 
Beatles 101, 119 Lamont Dozier 162 
Black Oak Arkansas ,..146 Bob Dylan 15 
Black Sabbath 23 Earth, Wind & Fire 47, 145 
Bloodstone 115 El Chicano 195 
Blue Magic 143 Electric Light Orchestra 95 
Blue Swede 167 Emerson, Lake & Palmer 39 
Bread 89 Davvid Essex 63 
James Brown 38 Roberta Flack 86 
Jackson Browne 104 Fleetwood Mac 169 
Roy Buchanan 179 Foghat 57 
Jimmy Buffett 176 Peter Frampton 149 
Donald Byrd 100 Aretha Franklin 28 
Carpenters 53 Marvin Gaye 97 
Harry Chapin 73 Genesis 74 
Chicago 26, 109 Graham Central Station 81 
Cheech &Chong 72, 123 Grand Funk 24, 171 
Climax Blues Band 130 Grateful Dead 83 
Billy Cobham 71 Al Green 80 

Merle Haggard 191 
Tom T. Hall 194 
Herbie Hancock 19 
Eddie Harris 150 
Isaac Hayes 128 
Humble Pie 5g 
Bobbi Humphrey 187 
Isley Bros. 113 
Terry Jacks 87 
James Gang 139 
Billy Joel 27 
Elton John 7,120 
Eddie Kendricks 33 
B.B. King 164 
Carole King 159 
Gladys Knight & The Pips25, 77, 160, 161 
Kool &The Gang 55 
Leo Kottke 103 
Cleo Laine 196 
Led Zeppelin 65, 79 
Gordon Lightfoot 59 
Loggins & Messina 51, 189 
Love Unlimited 8,49 
Lynyrd Skynyrd lob 
Paul McCartney & Wings 2 
Kathi McDonald 200 
Main Ingredient 56 

Malo 197 
Herbie Mann 168 
Manfred Mann 157 
Dave Mason 112 
Johnny Mathis 177 
M.F.S.B. 6 
Bette Midler 68, 93 
Steve Miller Band 64 
Joni Mitchell 3 
Mocedades 152 
Van Morrison 66 
The Mothers 132 
Mountain 142 
Maria Muldaur 20 
Anne Murray 62 
Graham Nash 75 
National Lampoon 118 
Nazareth 166 
New Birth 50 
Olivia Newton -John 111 
O'Jays 29 
Mike Oldfield 4 
Tony Orlando &Dawn 147 
Billy Paul 163 
Ann Peebles 155 
Pink Floyd 48, 127, 138 
Pointer Sisters 90 

Elvis Presley 
Suzi Quatro 
Redbone 
Lou Reed 
Helen Reddy 
Charlie Rich 
Smokey Robinson 6 Miracles 
Rolling Stones 
Mick Ronson 
Linda Ronstadt 
Diana Ross 
Diana Ross /Marvin Gaye 
Todd Rundgren 
Santana 
Boz Scaggs 
Seals & Crofts 
Carly Simon 
Paul Simon 
Simon & Garfunkel 
Slade 

98, 125, 144 
185 
126 
45 

110 
18, 35, 36 

131 
99,151 

172 
70, 124 

144 
165 

60,116 
175 
107 

16,88,122 
9, 192 

43,198 
153 
186 

SOUNDTRACKS /ORIGINAL CASTS: 
American Grafitti 13 
The Sting 10 
Sunshine 82 
The Way We Were 41 

Spinners 40 
Jim Stafford 156 

Ringo Starr 44 
Steely Dan 94 
Cat Stevens 182 
Strawbo 134 
Barbra Streisand 5 
Stylistics 136 
Super-sax 188 
Temptations 67, 178 
Marto Thomas & Friends 84 
Three Dog Night 190 
Tower of Power 30 
Marshall Tucker Band 37, 184 
Tanya Tucker 181 
Joe Walsh 183 
War 31, 135 
Barry White 54, 78 
The Who 69 
Paul Williams 170 
Al Wilson 140 
Edgar Winter Group 137 
Johnny Winter 42 
Bill Withers 154 
Bobby Womack 85 
Stevie Wonder 17. 92 
Yes 21 
Jesse Colin Young 117 
Z.Z. Top 106 

Every care for the accuracy of suggested list prices has been taken. Billboard does not atstene responsibility for errors or omissions. 
r Copyright 1974 Billboard Publications, Inc No part of this publication may be reproduced. stored In a retrieve) system, or transmitted, in any form or by any means, electronic. mechanical, photocopying. recording. or otherwise. without the prior written permission of the publisher 
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STAR PERFORMER: 
Star designates -ec- 
ordsshowinggreaiest 
upward movement 
compared to pre- 
vious week's posi- 
tion. 

TITLE -Artist 

HOT 
(Producer) Writer, Label & Number (Distributing Label) 

N W ; 1-- xt W 
N t 
aC = 
Wr, 
3Cz 

O 

*CharE Bound 
TIME WILL TELL - 
Tower of Power (Warner Bros. 7796) 
FOR THE LOVE OF MONEY - 
The Ojays (Philadelphia International 3544) 
BAND ON THE RUN - 
Paul McCartney 8 Wings (Capitol 1459) 

® SEE TOP SINGLE PICKS REVIEWS, page 70 

TITLE -Artist 
(Producer) Writer, Label & Number (Distributing Label) 

HOOKED ON A FEELING -Blue Swede 

(Bengt Palmers), Mara lames, EMI 3627 (Capitol) HAN 

BENNIE & THE JETS -Elton lohn 
(Gus Dudgeon). Elton John, Bernie Taupin, MCA 40198 WBM 

SUNSHINE ON MY SHOULDER -John Denver 
(Milton Okun), Denver, Kriss, Taylor, RCA 0213 CRIT 

SEASONS IN THE SUN -Terry lacks 
(Terry lacks), J. Brel, Rod McKuen, Bell 45432 BELL 

THE LORD'S PRAYER - Sister Janet Mead 

(Martin Erdman), A. Steals, ABM 1491 TMK 

COME AND GET YOUR LOVE - Redbone 

(Pat 8 Lolly Vegas), L. Vegas, Epic 5.11036 (Columbia) BB 

DARK LADY -Cher 
(Snuff- Garrett), John Durrill, MCA 40161 HAN 

TSOP -MFSB 
(Kenny Gamble. Leon Huff), K. Gamble, L. Huff, Philadelphia 
International 7.3540 ±Columbia) BB 

MOCKINGBIRD -Carly Simon 8 James Taylor 
(Richard Perry), Inez 8 Charley Fmvlames Taylor. Elekira 45880 B -3 

BEST THING THAT EVER 

HAPPENED TO ME- Gladys Knight 6 The Pips 

(Kenny Kerner, Richie Wise), 1. Weatherly, Buddah 403 

34 

35 

36 

37 

38 

40 

41 

WBM 43 

JET -Paul McCartney & Wags 
(Paul McCartney), McCartney, Apple 1871 (Capitol) HAN 

OH MY MY -Ringo Starr 
(Richard Perry), V. Poncia, R. Starkey, Apple 1872 (Capitol) SGC 

A VERY SPECIAL LOVE SONG -Charlie Rich 

(Billy Sherrill). B. Sherrill, N. Wilson, Epic 5 -11091 SGC 

ERES TU (Touch The Wind)- Mocedades 
(Juan Carlos Calderon), Juan Carlos Calderon, Tara 100 (Famous) CPI 

BOOGIE DOWN -Eddie Kendricks 
(Frank Wilson, Leona g Carton), F. Wilson, L. Carton, A. Poree. 
Tamla 54243 (Motown) SGC 

LOOKIN' FOR A LOVE -Bobby Womack 
(Bobby Womack), J.C. Alexander, Z. Samuels, United Artists 375 SGC 

ROCK ON -David Essex 

(Jeff Wayne), D. Essex, Columbia 4 -45940 BB 

I'LL HAVE TO SAY I LOVE YOU 

IN A SONG -Jim Croce 

(Cashman 8 West), J. Croce, ABC 11424 B -3 

JUNGLE BOOGIE -Kool 8 The Gang c 
(Kowl 8 The Gang), Ronald Bell, Kool 8 The Gang, 

De-Lite 559 (P.I.P.) SGC 

JUST DON'T WANT TO BE LONELY -The Main Ingredient 
(Silvester, Simmons, Gooding), Barrett, Freeman, Eli, RCA 0205 BB 

TRYING TO HOLD ON TO 

MY WOMAN - Lamont Dozier 
(McKinley Jackson), M. Jackson 8 J. Reddick, ABC 11407 SGC 

5 THE LOCO- MOTION -Grand Funk 
(Todd Rundgren), G. Goffin, C. King, Capitol 3840 SGC 

THERE WON'T BE ANYMORE -Charlie Rich 
(none listed), Charlie Rich, RCA 0195 SGC 

9 TELL ME A LIE -semi to 
(Sonny Limbo). B. Myrick, M. Buckins, MGM South 7029 SGC 

TOUCH A HAND MAKE A FRIEND -Staple Singers 
(Al Bell), H. Banks, R. Jackson, C. Hampton, Star 0196 SGC 

MIGHTY LOVE, Pt. 1 -The Spinners 
(Thorn Bell), B. Jefferson, B. Hayes, C. Simmons, Atlantic 3000 BB 

7 TUBULAR BELLS -Mike Oldfield 
(Mike Oldfield), M. Oldfield, Virgin 55100 (Atlantic) TMK 

5 KEEP ON SINGING -Helen Reddy 
(Tom Catalano), D. Janssen, B. Hart, Capitol 3845 B -3 

7 MY MISTAKE WAS TO 

LOVE YOU -Diana Ross 8 Marvin Gaye 
(Hal Davis), P. Sawyer, G. Jones, Motown 1269 SGC 

7 LET IT RIDE- Bachman-Turner Overdrive 
(Randy Bachman), R Bachman, C.F. Turner, 
Mercury 73457 (Phonogram) SGC 

4 DANCING MACHINE -The Jackson 5 

(Hal Davis), H. David, D. Fletcher, W.D. Parks, Motown 1286 SGC 

19 LOVE'S THEME -Love Unlimited Orchestra 
(Barry White). Barry White, 20th Century 2069 CPI 

7 PIANO MAN -Billy Joel 

(Michael Stewart). B. Joel, Columbia 45963 BB 

11 

11 

44 

46 

49 

50 

51 

54 

56 

57 

59 

61 

62 

63 

64 

67 

.wr 

23 

25 

24 

28 

33 

49 

45 

31 

56 

36 

39 

55 

52 

59 

70 

54 

57 

53 

62 

63 

60 

74 

64 

65 

68 

61 

78 

44 

46 

66 

42 

77 

76 

67 

20 THE WAY WE WERE -Barbra Streisand 
(Marty Paich), A. Bergman, M. Bergman, M. Hamlisch, 
Columbia 445944 SGC 

22 SPIDERS AND SNAKES -Jim Stafford 
(Phil Gernhard 8 Lobo), Jim Stafford, David Bellamy MGM 14648 HAN 

14 MY SWEET LADY -Cliff De Young 
(Gil Rodin, J. Musso), John Denver, MCA 40156 WBM 

12 ROCK & ROLL HOOCHIE KOO -Rick Derringer 
(Rick Derringer, Bill Szymczyk), Rick Derringer, Blue Sky 72751 
(Columbia) SGC 

20 UNTIL YOU COME BACK TO ME 

(That's What l'fn Gonna DO)- Aretha Franklin 
(Jerry Wexler, Arif Mardin), Stevie Wonder, C. Paul, M. 

Broadnax, Atlantic 45.1995 SGC 

4 (I'VE BEEN) SEARCHIN' SO LONG- Chicago 
(James William uercio). J. Pankow, Columbia 46020 HAN 

7 OUTSIDE WOMAN- Bloodstone 
(Mike Vernon), H. Williams, London 1052 SGC 

13 SEXY MAMA -Moments 
(S. Robinson, H. Ray, A. Goodman), H. Ray, S. Goodman. S. Robinson, 

Stang 5052 (All Platinum) SGC 

4 THE SHOW MUST GO ON -Three Dog Night 
(Jimmy leone,), L. Sayer, D. Courtney, Dunhill 4382 WBM 

8 I'LL BE THE OTHER WOMAN -Soul Children 
(Al Jackson, Homer Banks, Carl Hampton), Homer P' nks, Carl Hampton, 
Star 0182 (Columbia) SGC 

9 I'VE GOT A THING ABOUT YOU BABY /TAKE 

GOOD CARE OF HER -Elvis Presley 
(not listed), T.J. White, RCA 0196 HAN 

7 MIDNIGHT AT THE OASIS -Maria Muldaur 
(Lenny Waronker. Joe Boyd), D. Nicturn. Reprise 1183 CPI 

8 WOULD YOU LAY WITH ME 

(In A Field of Stone) -Tanya Tucker 
(Billy Sherrill), David Allen Coe, Columbia 45991 SGC 

11 THANKS FOR SAVING MY LIFE -Billy Paul 

(Gamble-Huff), K. Gamble. L. Huff, Philadelphia International 
73538 (Columbia) BB 

3 YOU MAKE ME FEEL BRAND NEW -The Stylislics 
(Thom Bell), T. Bell, L. Creed, Avco 4634 BB 

8 STAR BABY -Guess Who 

(lack Richardson), Burton Cummings, RCA 0217 HAN 

6 I'M A TRAIN -Albert Hammond 
(Roy Balee), A. Hammond. M. Hazelwood, Mums 7 -6026 
(Columbia) MCA 

6 YOUR CASH AIN'T NOTHIN' BUT 

TRASH -Steve Miller Band 
(Steve Miller), C. Calhoun, Capitol 3833 B -3 

4 HELP ME -Joni Mitchell 
(NOT LISTED) J. Mitchell, Asylum 11034 

3 THE PAYBACK (Part 1) -James Brown 
(James Brown), J. Brown, F. Wesley, J. Starks, Polydor 14223 

10 MUST BE LOVE -lames Gang 

(James Gang), T. Bolin, J. Cook, Atco 6953 

4 HEAVENLY -The Temptations 
(Norman Whitfield), N. Whitfield, Gordy 7135 (Motown) SGC 

5 MIGHTY MIGHTY - Earth, Wind, 8 Fire 
(Joe Missed 8 Maurice White), M. White, V. White, Columbia 46007 SGC 

5 ONCE YOU UNDERSTAND -Think 
( Stallman 8 Susser), L. Stallman, B. Susser Big Tree 15000 (Atlantic) CRI 

4 OH VERY YOUNG -cat Stevens 
(Paul SamwellSmith 8 Cat Stevens), C. Stevens, ABM 1503 SGC 

8 VIRGINIA (Touch Me Like You Do) -Bill Amesbury 
(Amesbury, Gilliland), William Amesbury, Casablanca 0001 
(Warner Bros.) B -3 

3 THE ENTERTAINER -Marvin Hamlisch 
(Marvin Hamlisch), S. Joplin, MCA 0174 B-M 

7 HONEY PLEASE, CAN'T YA -Barry White 
(Barry White), B. White, 20th Century 2077 CPI 

16 PUT YOUR HANDS TOGETHER -The O'Jays 
(Gamble- Huff), K. Gamble 8 L. Huff, 
Philadelphia International 7.3535 (Epic) BB 

5 TOUCH AND GO -AI Wilson 
(Jerry Fuller), J. Fuller, Rocky Road 30076 (Bell) SGC 

17 A LOVE SONG -Anne Murray 
(Bran Ahern), D.L. George, K. Loggins, Capitol 3776 WBM 

4 DANCE WITH THE DEVIL -Cozy Powell 
(Heckle Most) P. Dennys, M. Hayes, Chrysalis 2029 HAN 

3 HAPPINESS IS ME AND YOU - Gilbert O'Sullivan 
(Gordon Mills), G. O'Sullivan, MAM 3636 (London) MCA 

6 j UNBORN CHILD -Seals 8 Crofts 
I (Louie Shelton), J. Seals, Warner Bros. 7771 WBM 
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TITLE -Artist 
(Producer) Writer. Label 8 Number (Distributing Label) 

LAST TIME I SAW HIM -Diana Ross 

(Michael Masser), M. Masser, Pam Sawyer, Motown 1278 

STAR- Stealers Wheel 

(Leiber /Stoller), Joe Egan, ASIA 1483 

GOIN' DOWN SLOW -Bobby Blue Band 
(Steve Barri), 1.1). Odom, Dunhill 4379 

SGC 

HAN 

WATCHING THE RIVER RUN - Loggins 8 Messina 

(Jim Messina). K. Loggers, J. Messina, Columbia 46010 WBM 

KEEP IT IN THE FAMILY -Leon Haywood 

(Leon Haywood). L. Haywood, 20th Century 2065 

DON'T YOU WORRY 'BOUT A THING -slene Wonder 

(Stevie Wonder), S. Wonder. Turla 54245 (Motown) SGC 

ALL IN LOVE IS FAIR - Barbra Streisand 
(Tommy Lipuma), S. Wonder, Columbia 46024 SGC 

SUMMER BREEZE (Part 11 -Isley Bros. 

(R. Isley, 0. Isley, R. Isley), I. Seals, . Crofts, T -Neck 2253 (Columbia) 

SKYBIRD -Neil Diamond 
(Tom Catalano) N. Diamond, Columbia 45998 ALF 

PEPPER BOX -The Peppers 

(Sforzando Sirocco), P. Arpadys, M. Camison Event 213 (Polydor) HAN 

I'M IN LOVE -Aretha Franklin 
(Jerry Wexler, Ant Mardin, Aretha Franklin), B. Womack, 
Atlantic 2999 HAN 

I AM WHAT I AM -Lois Fletcher 
(Dan Dalton), R. Kerr, S. English, Playboy 50049 SGC 

LET'S GET MARRIED -Al Green 
(Willie Mitchell, Al Green), A. Green, Hi 2262 (London) SGC 

ROCK AROUND THE CLOCK -Bill Haley 8 The Comets 

(Milt Gabler), J. DeKnight. M.C. Freedman, MCA 60025 HAN 

PUT A LITTLE LOVE AWAY -The Emotions 

(Al Bell, William Brown), D. Lambert, B. Potte, Volt 4106 (Columbia) B -3 

CHAMELEON - Herbie Hancock 
(David Rubinson, Herbie Hancock), P. Jackson, H. Mason, B. Maupin, H. 

Hancock, Columbia 46002 

BEYOND THE BLUE HORIZON -Lou Christie 
(Tony Romeo), Robin, Whiting. Hapling, Three Brothers 402 (CTI) HAN 

A DREAM GOES ON FOREVER -Todd Rundgren 
(Todd Rundgren), T. Rundgren. Bearsville 0020 (Warner Bros.) SGC 

POWER OF LOVE -Martha Reeves 

(Richard Perry), Gamble, Huff, Simon, MCA 40194 BB 

BEST THING THAT EVER 

HAPPENED TO ME -The Persuaders 

(The Young Professionals), J. Weatherly, Atco 6956 WBM 

LOVING ARMS -Kris Kristoflerson 8 Rita Coolidge 
(David Anderle), T. Jans, ABM 1498 TMK 

WEREWOLF -Five Man Electrical Band 

(Les Emmerson for the Trillium), L. Emmerson, Polydor .4221 CHA 

ONE HELL OF A WOMAN -Mac Davis 

(Rick Hall), M. Davis, M. lames, Columbia 46,304 SGC 

JUST MIGHT TAKE YOUR LIFE -Deep Purple 

(Deep Purple), Blackmore. Lord. Parce, Coverdale, Warner Bros. 7784 

IT ONLY HURTS WHEN I TRY 

TO SMILE -Tony Orlando 8 Dawn 

(Hank Medress, Dave Appell), E. Levine. L. Brown. Bell 45,450 HAN 

UNDER THE INFLUENCE OF LOVE -Love Unlimited 
(Barry White). B. White, 20th Century 2082 SGC 

SO GOOD- The Eleventh Hour 

(Bob Crewe), B. Crewe, K. Nolan, 20th Century 2076 SGC 

LA GRANGE -2.2. Top 

(Bill Ham). Gibbons, Hill, Beard, London 203 HAN 

IF IT FEELS GOOD, DO IT -lan Lloyd 8 Stories 
(Kenny Kermer, Richie Wise), J. Stevenson, Kama Sutra 588 HAN 

WHO IS HE, AND WHAT IS HE 

TO YOU- Creative Source 
(Mike Stokes). S. McKenney. Sussex 509 

SILVER THREADS AND GOLDEN 

NEEDLES -Linda Ronstadt 
(1. D. Souther, John Boylan), I. Rhodes, D. Reynolds, Asylum 11032 Bd 

SATISFACTION GUARANTEED (Or Take Your 
Love Back) - Harold Melvin 8 The BlLenotes 
(IC Gamble, L. Huff), K. Gamble, L. Huff, C. Gilbert, 
Philadelphia International 3543 (Columbia) BB 

BAD, BAD LEROY BROWN -Frank Sinatra 
(Don Costa), J. Croce, Reprise 1196 (Warner Bros.) B3 

Sheet music suppliers are confined to piano /vocal sheet music copies and do not purport to represent mixed publications distribution. ALF = Alfred Publishing Co.; B -M = Belwin Mills; BB = Big Bells; B -3 = 
CPI = Cimino Pub.; CRIT = Criterion Music Corp.; FMC = Frank Music Corp.; HAN = Hansen Pub.; MCA = MCA Music; PSP = Peer Southern Pub.; PLY = Plymouth Music; SGC = Screen Gems /Columbia 
Warner Bros. Music. 

HOT 100 A -Z -(Publisher -Licensee) 
All In Love Is Fair (Stein & Van 

Stock /Black Bull, ASCAP).. 74 
Bad, Bad Leroy Brown 

(Blendingwell /American 
Broadcasting, OSCAR) 100 

Bennie & The Jets (Dick James, 
BMI) . 2 

Best Thing That Ever Happened To 
Me, Gladys Knight (Keca, 
ASCAP) 10 

Best Thing That Ever Happened To 
Me, Persuaders (Keca, ASCAP) 87 

Beyond The Blue Horizon (Famous 
ASCAP) 84 

B Bgie)Dome (Stone Diamond, 
IS 

Chameleon (Hancock. BMI) 83 
Come & Get Your Love 

(Blackwood /Novalene, BMI) 6 
Dancing Machine (Jobete, ASCAP/ 

Stone Diamond, BMI) 31 

Dance With The Devil (Buddah, 
ASCAP) 65 

Dark Lady (Sena, ASCAP) 7 
Don't You Worry 'Bout A Thing 

(Stein & Van Stock /Black Bull, 
ASCAP). 73 

A Dream Goes On Forever 
(Earmark /Screen Gems. 
Columbia, 8Mn 85 

The Entertainer (Leeds, ASCAP) 60 
Eres Tu (Touch The Wind) 

(Radmus. ASCAP) 14 
Goin' Down Slow (St. Louis, BMI) 70 
Happiness Is You & Me (MAM, 

ASCAP) 66 
Heavenly (Stone Diamond, BMI) 55 
Help Me (Crary Crown, BMI) 52 
Honey Please Can't You See (Sa- 

Vette /January, BMI) 61 
Hooked On A Feeling (Press, BMI) 1 

I Am What I Am (Wren /Screen 
Gems-Columbia, BMI) 79 

If It Feels Good, Do It (Reasers/ 
Emerald City/Larry Lou, ASCAP) 96 

I'll Be The Other Woman (East/ 
Memphis, 8Ml) 43 

I'll Have To Say I Love You In A 
Song (Blendingwell /American 
Broadcasting. ASCAP) 18 

I'm A Train (Leeds, ASCAP) 50 
I'm In Love (Pronto-Tracebob, BMI) 78 
It Only Hurts When I Try To Smile 

(Levine & Brown, BMI) 92 
(I've Been) Searchin' So Long (Big 

Elk. ASCAP) 39 
I've Got A Thing About You Baby 

(Swamp Fox /' hitehaven, 
S 44 

Jet (McCartney /ATV. BM!) it 
Jungle (Delightful /Gang. 

M 
19 

Just Don't Want To Be Lonely 
(Bellboy, BMI) 20 

Just Might Take Your Life (Purple, Mighty Love (Mighty Three. AMI)..... 26 Put A Little Love Away (ABC/ 
BMI) 91 Mighty Mighty (Sagihre, BMI).......... 56 Dunhill, BMI).. 82 

Keep It In The Family (Jim Edd. Mockingbird (Unart, BMI) 9 Put Your Hands Together (Mighty 
BMI) 72 Must Be Love (Thermostat, ASCAP) 54 Three, AMI) . 62 

Keep On Singing (Pocket Full Of My Mistake Was To Love You Rock & Roll Hoochie Koo 
Tunes, BMI) 28 (Jobete, ASCAP) 29 (Derringer, BMI) 37 

Last Time I Saw Him (Jobete, My Sweet Lady (Cherry Lane. Rock Around The Clock (Myers, 
ASCAP) 68 ASCAP) 36 ASCAP) 81 

Let It Ride (Ranbach /Top Sail, BMI Oh My My (Braintree. BMI 12 Rock On (Jeff Wayne, PRS) 17 
Eventide, CAPAC) 30 Oh Very Young (Ackee, ASCAP) 58 Satisfaction Guaranteed (Or Take 

Let's Get Married (Jec /AI Green, Once You Understand (Songs For Your Love Back) (Mighty Three, 
BMI) 80 Everyone, BMI) 57 BMI) 99 

La Grange (Hamstein /Glad. BMI).... 95 One Hell Of A Woman (Screen Seasons In The Sun (E.B. Marks. 
The Loco- Motion (Screen Gems- Gems/ BongPainter /Sweet BMI) 4 

Columbia, BMI) 22 Glory, BMI) 90 Sexy Mama (Gambi, BMI 41 
Lookin' For A Love (Kegs, BMI)....... 16 Outside Woman (Crystal Jukebox, The Show Must Go On ( hrysalis, 
The Lord's Prayer (Almo. ASCAP)... 5 BMI) 40 ASCAP) 42 
A Love Song (Portofino /Cnossos, The Payback (Dynatone /Belinda/ Silver Threads And Golden Needles 

ASCAP) 64 Unichappell, BMI) 53 (Central Songs. BMI) 98 
Love's Theme (Sa-Vette /January, Pepper Box (New York Times, BMI) 77 Skybird (Stonebridge, ASCAP) 76 

BMI) 32 Piano Man (Home Grown /Tinker So Good (Stone Diamond / Tanny 
Loving Arms (Almo. ASCAP) 88 Street Tunes, BM!) 33 Boy, BMI. Kenny Nolan. ASCAP). 94 
Midnight At The Oasis (Space Power Of Love (Blackwood/ Spiders & Snakes (Kaiser /Boo/ 

Potato, ASCAP) 45 Gaucho / Belinda. BMI) 86 Gimp, ASCAP) 35 

Big Three Pub.; CHA = Chappell Music; 

; TMK = Triangle Music /Kane; WBM = 

Star (Hudsonbay. BMI) .................... 
Star Baby (Dunbar /Circus, BMI)..... 49 
Summer Breeze (Pt. 1) 

(Dawnbreaker. BMI) 75 
Sunshine On My Shoulder (Cherry 

Lane, ASCAP) 3 

Tell Me A Lie (Fame. BMI /Rich 
Hall, ASCAP) 24 

There Won't Be Anymore (Charles 
Rich, BMI) 23 

Thanks For Saving My Life (Mighty 
Three. BMI) 47 

Touch A Hand Make A Friend 
(East /Memphis, BMI) 25 

Touch & Go (Fullness, BMI) 63 
Trying To Hold On To My Woman 

(Bullet Proof, BMI) 21 

TSOP (Mighty Three, BMI)... ........ 8 
Tubular Bells (Virgin, ASCAP) 27 
Unborn Child (Dawnbreaker, BMI) 67 
Under The Influence Of Lae (Fox 

Fanfare /Very Own. BMI) 93 

69 Unhl You Come Back To Me 
(Jabete, ASCAP /Stone Agate. 
BMI) 38 

A O 

Very Special Love Song (Algee, 
13 

Virginia (Touch Me Like You Do) 
(Bay, BMI) 59 

Watching The River Run 
(Jas Ila /Gnossos /Portofino, 
ASCAP) 71 

The Way We Were (Colgeens, 
ASCAP) 34 

Werewolf (Galeneye / Unichappeil, 
BMI) 89 

Who Is He, And What Is He To You 
(Interior, BMI) 97 

Would You Lay With Me (In A Field 
01 Stone) (Window /Captive, 
BMI) 46 

You Make Me Feel Brand New 
(Mighty Three. BMI) 48 

Your Cash Ain't Nothin' But Trash 
(FAIT & Range. BMI).. 51 

A reflection of National Sales and programming activity by selected dealers, one -stops and radio stations as compiled by the Charts Department of Billboard. 
e Copyright 1974 Billboard Publications, Inc No part of this publication may be reproduced, stored in a retrieval system. or transmitted. in any form or by any means, electronic. mechanical. photocopying, recording. or otherwise. 
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Jukebox Programming 

Programmers `Watch' 
Streaker Theme 45's 

By ANNE DUSTON 

CHICAGO -The streaker surge, 
as "exposed" by TV and news 
media, is sweeping the singles mar- 
ket, with labels rushing into press- 
ings to take advantage of the novelty 
fad. 

While some major labels are in- 
volved, the artists are mainly un- 
known. The rush began about the 
beginning of March, and Jim 
McHugh, assistant manager for 
ABC in Elk Grove Village, Ill., pre- 
dicts that streaking, as a marketable 
fad, is already half over. 

Operators are receiving samples 
in the mail, but are receiving no 
requests, some said, and are una- 
ware of air play. 

In Chicago, Atlas Records pro- 
duced and distributed "Streakin" by 
the Red Garter Band within a one 

Tartol in 
Own Firm 

Continued from page 3 

record label and number on the box, 
and hanging signs above each sec- 
tion explaining the coding system: 
red, pop (approximately 30 percent 
of stock); blue, soul (30 percent); 
green, country (20 percent); and 
brown, jazz, (10 percent). The re- 
mainder will be oldies, and will be 
centrally displayed. 

Singles will be available to oper- 
ators at 60 cents, with little LP's, 
$1.50. 

week period. Curtom Records 
rushed Larry Lujack, WCFL -radio 
disk jockey, as narrator for "Ballad 
of the Mad Streaker," and were 
pushing the recording by tape even 
before the pressings were completed. 

Other records with the streaker 
theme include: "Speaking Of 
Streaking /Streak Easy," Harold 
Hardsell, Dunhill 4384; "Streakin', 
Pts. I & II," Streakers, ABC 11430; 
"The Streak /You Got the Music In- 
side," Ray Stevens, Barnaby 600; 
"Streakin' With My Baby /Girl Of 
Mine," Four Guys, Cinnamon 791; 
"Streakin' Across the USA /Music 
To Streak By," Rick Springfield, Co- 
lumbia 46032; "Superstreaker/ 
Naked," Flesh Gordon, Paramount 
0289; "Let's Go Streaking, Pts. I & 

II," Hank Ballard, Stang 5053; 
"Streakin', Pts I & II," Campus Se- 
curity, Papa Joe 714; and, "Mid- 
night Streaker /Streakin'," Jimmy 
Ward and the Streakers, Briarmeade 
7401. 

ABC promoted its single with a 
full page ad in Billboard's March 30 
issue, and McHugh reports that the 
record is getting secondary air play 
in Des Moines, Kansas City, and Ce- 
dar Rapids. 

Mercury Records here reports that 
while they are not planning to be in- 
volved in the fad via a record, last 
week Robin McBride, A & R /Inter- 
national, streaked through the con- 
ference room during an important 
promotion meeting. 

What's Playing? 
A weekly survey of recent purchases and 

current and oldie selections getting top play. 

ALBUQUERQUE: POP PURCHASES 
Mary Roth 

Serromatlon of New Mexico, Inc. 
2919 Fourth St. N.W. 87107 

(505) 3441626 

"Bennie and The Jets," Elton John 
"You Make Me Feel Brand New," The 

Stylistics, Avco 4634 
"9f 1 Were A Carpenter," Leon Russell, 

Shelter 40210 
"Keeping On Singing," Helen Reddy, 

Capitol 3845 
"Best Thing That Ever Happened," Gladys 

Knight & The Pips 
"Seasons In The Sun," Terry Jacks 
"Hooked On A Feeling." Blue Swede 

AMES, IOWA: COUNTRY, POP 
PURCHASES 

Jean Sadler 
C.D. Music and Amusement 

4813 West Leay 50010 
(S15)292 -2997 

Pop 
"Keep On Singing," Helen Reddy, Capitol 

3845 
"Piano Man," Billy Joel. Columbia 45963 
"Tell Me A Lie." Sami Jo, MGM South 

7029 
"I'll Have To Say I Love You In A Song." 

Jim Croce 
"Oh My My." Ringo Starr 

Country 
"A Very Special Love Song." Charlie Rich 
"Jeannie Marie (You Were A Lady)," 

Tommy Overstreet, Dot 17493 

"Guess Who," Jerry Wallace, MCA 40183 
(We're Not) The Jet Set," George Jones & 

Tammy Wynette, Epic 1 1083 

NEW ORLEANS: MIXED PURCHASES 
Henry Holzenthal 

TAC Amusement Co. 
4102 Washington 70125 

(504)822 -1500 

"Bennie & the Jets," Elton John 
"Eres Tu (Touch The Wind). Mocedades 
"Thanks For Saving My Life." Billy Paul 

Philadelphia International 73538 
"My Mistake Was To Love You." Diana 

Ross & Marvin Gaye, Motown 1269 

"TSOP," MFSB 
"There Won't Be Anymore." Charlie Rich 

80 

PIERRE, S.D.: POP, COUNTRY 
PURCHASES 

Irene Camin 
Automatic Vendors. Inc. 
217 W. Missouri 57501 

(605)224 -2111 

Pop 
"Keep On Singing," Helen Reddy, Capitol 

3845 
"Spiders & Snakes. "Jim Stafford 

Covers 
"I'll Have To Say I Love You In A Song," 

Jim Croce 
"Seasons In The Sun." Terry Jacks 

Country 
"Country Bumpkin," Cal Smith, MCA 

40191 
Cover 

"A Very Special Love Song." Charlie Rich 
(Heavy Requests) 

"There Won't Be Anymore," Charlie Rich 

ROLLING MEADOWS, ILL.: POP 
PURCHASES 

Robert Hesch 
A & H Entertainers 

1151 Rohlrring Rd 60008 
(312)253.8300 

"Keep On Singing." Helen Reddy. Capitol 
3845 

"Tell Me A Lie." Sami Jo, MGM South 
7029 

"Tubular Bells (Exorcist Theme)." Mike 
Oldfield, Virgin 55100 

"Virginia (Touch Me Like You Do)." Bill 
Amesbury. Casablanca 0001 

"I Like To Live The Love." B.B. King. ABC 
11406 

"Oh My My." Ringo Starr 
"Spiders & Snakes," Jim Stafford 
"I'll Have To Say I Love You In A Song." 

Jim Croce 
Spinners 

"Hooked On A Feeling," Blue Swede 
"Seasons In The Sun," Terry Jacks 
"Rock On." David Essex 
"You're Sixteen," Ringo Starr 
"There Won't Be Anymore." Charlie Rich 

Industries 
Should Keep 
Piracy Vigil 

Continued from page 3 

duous were the preliminaries to ac- 
tually filing a creditible complaint 
with a court. He pointed up the 
strength of illegal duplicators by cit- 
ing E -C Tapes, Brookfield, Wis. 
(Billboard, March 23), which em- 
ploys 12 full -time lobbyists and 
spends $ I per tape for legal fees. Bie- 
derman said that a major legal ac- 
tion against major stores which have 
continually defied warnings to stop 
selling pirate tapes will begin soon. 
He also said an omnibus action is 

being prepared against a major gas 
producer, who is allegedly encour- 
aging illicit tape sales in its stations 
nationally, 

Leonard Singer, Associated Dist., 
Phoenix, explained the need to aid 
in passage of laws in adjacent states 
because he noted that after the Ari- 
zona piracy law passed, illicit dupli- 
cators moved from his state to Ne- 
vada and New Mexico. Seymour 
Greenspan, Summit Dist., Chicago, 
said he and Ernie Leaner, distribu- 
tor and one -stop chain, Chicago, 
have 21 legislators in the Illinois leg- 
islature behind a projected state 
proposal. 

David Rothfeld, Korvettes, New 
York, urged all trade associations to 
unite to create a TV documentary to 
illustrate piracys threat to the nation. 
He also suggested an industry-spon- 
sored sticker for legal tapes, to dis- 
tinguish them from the pirate type. 

When a convention delegate que- 
ried the presence of Magnetic Video, 
Farmington Hills, Mich., makers of 
sound -alike tapes, at the convention, 
a representative of the firm said they 
record imitations of hits and con- 
sider themselves the same as a record 
label which covers a hit. 

He compared MV's operation to 
"Pickwick, which also copies the 
hits." 

Record Industry Growing 
Continued from page 16 

couple of broads and we take off for 
the carribean" 

Segelstein said he thought the 
record industry was fun; "it's the 
presidency that stinks." And this 
kind of jovial atmosphere per- 
meated the session except on a 
couple of points. One point that got 
a direct feedback from Moss was on 
whether the independent distributor 
will survive. Moss said that in Octo- 
ber 1972, he had four distributors on 
hold. "This past year, we have had 
no distributor on hold ... and we 
have been able to build in every 
market. I find that the independent 
distributor is moving along and be- 
coming more positive. We're past 
the point where his survival was un- 
der question." 

Came at Low Point 

Smith said that the WEA Distrib- 
uting Corp. came along at a "low 
point" of the indie distributor. He 
felt that Atlantic Records would 
have preferred to stay with inde- 
pendent distribution. Today, of 
course, he doubted that any one out- 
side firm would be able to handle 
distribution for the complex of la- 
bels. He said that returns were run- 
ning higher than when in the days of 
independent distribution ... about 

Knight Flight 

For Jet Ports 
NEW YORK -Terry Knight, 

entrepreneur and onetime man- 
ager of Grand Funk Railroad, 
has entered the charter aircraft 
business with a $1 million cus- 
tom -built Cessna jet which will 
be promoted to traveling rock 
groups and other artists. 

The airplane, a Cessna Cita- 
tion 500, can carry six passengers 
and up to 1,000 pounds of bag- 
gage. It will be put into service by 
August. 

15-to-18 percent, "which we feel is 

tolerable." 
Back on TV packages, Segelstein 

said that Columbia has a test pro- 
gram coming up in a couple of 
months. He felt that distributors 
"will have to learn to cope with TV 
so it will be mutually profitable" to 
both record label and themselves. 

Smith said he felt that it was ob- 
viously a market for records with 
people "who don't go into Tower." 
An album of Italian love songs sold 
around two million and "you 
couldn't do that through retail 
stores. The TV market is vital ... 
we've reached a nerve of people not 
buying records before." 

Abner pointed out that if distribu- 
tors were offended by TV packages, 
"then show us how we can capture 
that customer." 

Rack Threat Posed 
Continued from page 16 

N.C., both outlined the need for 
trainee programs. Lieberman said 
he hoped that additional profit mar- 
gins could be worked out for racked 
departments to enable them to have 
trained clerks to aid in selling mer- 
chandise. 

Profitless Area 
Heilicher said that supermarkets, 

where racks made their first inroads 
in record /tape marketing, were now 
almost a profitless area for racking. 
Schertzinger said his experience 
with general merchandise items in- 
dicated to him that superman racks 
would soon again be a tremendous 
exposure for "certain types of re- 
corded product." Snyder said he felt 
the industry gained more when a 
customer could be induced to visit a 
retail outlet which carried a broader 
inventory of repertoire. Dave Roth - 
feld of Korvettes, New York, lashed 
out at supermarts, charging that 
when hot chart items were carried 
there, it diverted traffic from broad 
inventory outlets, where a greater 
number of units per customer are 
sold through impulse buying. 

New LP /Tope Releases 
Continued from page 69 

A DELICATE BALANCE (EDWARD 
ALBEE) 
American Film Theatre - 
Soundtrack 

LP Theatre Rec'g Soc. TRS360[3] 
$21.94 

CACDL5- 360[3] 523.85 

DIARY OF ANNE FRANK 
Harris, Julie 

LP Spoken Arts SA1 1 16[2] S 13.00 
CA 7201 -02[2] 515.90 

EARTH DAY 
Stacy Keach 

LP Caedmon TC1430 $6.98 
CACDL5 -1430 37.95 

FORBES, ESTHER 
Johnny Tremain (E.G. Marshall & 
Cast) 

LP Caedmon TC2049[2] 513.96 
CA CDL5- 2049[2] *15.90 

FOR WHOM THE BELL TOLLS 
Soundtrack 
QL Stanyan SRQ4013 55.98 

HELLER, JOSEPH 
Catch 22 (Joseph Heller) 

LP Caedmon TC1418 56.98 
CACDL5 -1418 $7.95 

THE HOMECOMING (HAROLD 
PINTER) 
American Film Theatre - 
Sountrack 

LP Theatre Rec'g Soc. T R S 361 [2] 
$14.98 

CA CDL5- 361 [2] $1 5.90 

THE ICEMAN COMETH (EUGENE 
o'NEIL) 
American Film Theatre - 
Soundtrack 

LP Theatre Rec'g Soc. TRS359[4] 
528.92 

CACDL5- 359[4] 531.80 

LEWIS, SINCLAIR 
Babbit (Michael Lewis) 
LP Caedmon TC2054[2] 513.96 
CA C015- 2054[2] S15.90 

LUTHER (JOHN OSBORNE) 
American Film Theatre - 
Soundtrack 

LP Theatre Rec'g Soc. TRS363[2] 
$14.98 

.CACDL5 -363 515.90 

MISALLIANCE (BERNARD SHAW) 
Mermaid Theatre Prod'n 

LP Theatre Rec'g Soc. TRS365[3] 
$21.94 

CACDL5 -365 523.85 
NESBIT, E. 

The Railway Children (Lionel 
Jeffries) 

LPCaedmon TC1426 56.98 
CACDL5 -1426 57.95 

PLAYBOY OF THE WESTERN 
WORLD (J.M. SYNGE) 

Siobhan McKenna, Cyril Cusack & 
Cast 

LP Theatre Rec'g Soc. TRS348[2] 
514.98 

CACDL5 -348 515.90 

PRICE, VINCENT 
A Graveyard Of Ghost Tales 

LP Caedmon TC1429 56.98 
CACDL5 -1429 $7.95 

RHINOCEROS (EUGENE 
IONESCO) 
American Film Theatre - 
Soundtrack 
LP Theatre Rec'g Soc TRS364[2] 

s 14.98 
CACDL5- 364[2) 515.90 

RICHTER, CONRAD 
The Light In The Forest (E.G 
Marshall & Cast) 
LP Caedmon TC1428 $6.98 
CACDL5 -1428 57.95 

RIVERA, GERALD() 
What Is Puerto Rico? & Miguel 
Robles -So Far 
LPCaedmon TC 1431. 56.98 
CACDL5 -1431 $7.95 

VONNEGUT, KURT, JR. 
Welcome To The Monkey House & 
Other Stories (Kurt Vonnegut Jr.) 

LP Caedmon TC1346 56.98 
STCDL5 -1346 57.95 

COMEDY 

BRILL, MARTY 
The Missing Tapes 

LP Laurie LCS5002 $ 5.98 

NATIONAL LAMPOON 
Missing White House Tapes 
LP Banana BTS6008 56.98 
8T L86008 57.95 
CA L56008 57.95 

L56008 $7.95 

WARREN, RUSTY 
Lays It On The Line 

ST GNP Crescendo 8038-2081M (GRT) 
56.95 

CHILDREN'S 

ALICE IN WONDERLAND 
Soundtrack 

LP Disneyland ST3909 53 98 

BOOK OF DRAGONS (E. NESBIT) 
Judith Anderson 

LPCaedmcn TC1427 5698 
CACDL5 -1427 57 95 

CALL OF THE WILD (JACK 
LONDON) 

LP Golden LP287 51 98 

LITTLE WILD ROSE & OTHER 
FAIRY TALES (ANDREW LANG) 
Cathleen Nesbitt 
LPCaedrnon 1C1382.. $6 98 
CA CDL5 1 382 5 7 95 

McGRATH, BOB 
Sings For All The Boys & Girls 

LP D sneyland 1 357 $1.98 

MUTINY ON THE BOUNTY 
(NORDHOFF & HALL) 

LP Golden LP289 $1.98 

PETER COTTONTAIL 
Soundtrack 

LP Disneyland 1234 $ 1.98 

SOUTH SEA ISLAND TALES 
(ERICK BERRY) 
Manu Tupou 

LP Caedmon TC1433 S6.98 
CACDL5 -1433 57.95 

TALES OF CHINA & TIBET 
(ISABELLE C. CHANG) 
Siobhan McKenna 

LP Caedmon TC1423 56.98 
CACDL5 -1423 $7.95 

TONGUE TWISTERS (ALVIN 
SCHWARTZ) 
George S. Irving 

LPCaedmon TC1423 56.98 
CACDL5 -1423 57.95 

MISCELLANEOUS 

SOUND EFFECTS 
Volume 16 

LP Audiofidelity DFS7056.. 56 98 
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The recent news that the Wurlitzer Company is "no 
longer in the juke box business" has shocked our entire 
industry. 

We regret to see this happen. We believe the loss of 
such a longtime, spirited competitor is extremely 
unfortunate. 

This loss, however does not, as reported signal the "end 
of an era ". Not for Seeburg. Not for the coin music 
industry. 

We at Seeburg foresee, not the end of an era, but 
opportunities for new growth, new innovation, greater 
progress, greater prosperity. 

And let me make this promise to you, Seeburg is going 
to be a part of this new excitement... we are planning 
for it now. This is a long range commitment to ourselves, 
to you, to our industry. 

Seeburg has been a strong leader in coin music for over 
70 years. As such, we look forward to participating with 
you in the many years of growth that lie ahead. 

s 

Louis J. Nicastro 
Chairman of the Board 

EBURG 
Seeburg Industries, Inc. 767 Fifth Avenue New York, New York 10022 



Lote News 

Col Explores 
Plan to Hike 

Single Price 

KUDOS FOR printing were presented to Chappell Music for two recent con- 
temporary songbooks, "Kristofferson: Sunlight and Shadows" and "Fresh 
Sly and The Family Stone," as Dr. Paul Noble (left), president of the Printing 
Industries of Metropolitan New York, gave two of its annual awards for those 
titles to (from left, second) Howie Harnne of Hampshire Press, Chappell's 
publications department head Tony Lenz, and Vivien Friedman, director of 
public relations for Chappell. Chappell was the only music publisher so hon- 
ored in the 1974 awards. 

Hit Emphasis Spurs Profit 
Continued from page 3 

system be initated by a firm seeking 
to improve inventory control be- 
cause "only if it can be worked out 
manually can you eventually put the 
system into a computer." He said he 
felt that rack jobbers lacked ade- 
quate systems because when he went 
to them for actual inventory control 

Rogers & Cowan 
Buy Back Firm 

LOS ANGELES -The public re- 
lations firm of Rogers, Cowan & 
Brenner has been bought back from 
Realty Equities Corp. by Henry 
Rogers and Warren Cowan. Under 
the new ownership, the firm has 
been re -named Rogers & Cowan, 
Inc. 

RCA's TV Ads 
On Reed LP 

NEW YORK -RCA Records has 
launched a major market television 
advertising campaign in support of 
Lou Reed's recently released live al- 
bum. "Rock 'n' Roll Animal." 

The time buys for the campaign 
have been focused on New York, 
Los Angeles, Chicago, Cleveland 
and Boston, to run between 10 and 
14 times in each market over a two - 
week period. The spots will air on 
late -night rock shows and around 
late -night horror movies. 

The 30- second spot being used 
was produced jointly by RCA's crea- 
tive services department and Direc- 
tion Plus, New York based produc- 
tion company. 

experience to illustrate his NARM 
talk, he received only a few replies. 

Labels' Revaluation 
Dave Glew, Atlantic Records 

sales chief, said the record manufac- 
turer must switch from a promo and 
sales orientation to great inventory 
management knowledgeability. In a 
banter between him and racks and 
distributors, it was agreed that labels 
needed a truer picture from these 
important sources. Charts were at- 
tacked as being too radio and store - 
based. Ira Heilicher of J.L. Marsh 
said a rackers' intercommunication 
network indicates the charts are too 
fast and don't represent true rack ac- 
tion. Glew said too much attention 
was being placed on satiating man- 
agers and their acts with new prod- 
uct progress reports. Dave Press, 
D &H, Harrisburg, commented that 
rackers do not get enough volun- 
teered information from their rack 
customers. 

When asked about automated sys- 
tems of inventory control, School- 
man urged patience in that he felt 
technologically no system had really 
been fully perfected where it was 
standout. "Eighty percent of your 
assets are in inventory," Schoolman 
finished to point up the imperative 
need for better controls. 

Sound -Alike Suit 
Continued from page 3 

The authenticity of sound -alikes 
was a matter of much private and 
public discussion during NARM. 
During a piracy session, an exhibitor 
was queried by a delegate and de- 
fended himself on the floor (see sep- 
arate piracy story). Two other firms 
were exhibiting sound -alike series. 

Los Angeles .. . San Francisco . . . All West Coast 

IMIC -5 REGISTRANTS 
For flight information 

and reservations between . 

LOS ANGELES /LONDON 
Via PAN AM 747 JET 

PHONE 

WIRE 

AIR MAIL 

Rick Hubacher 
Trafalgar Tours USA, Inc. 
11950 San Vicente, Suite 216 
Los Angeles, California 90049 
213/826 -5585 

Low -Cost 14 -day GIT Tour 
14;21 Day Excursion 
22/45 Day Excursion 

Economy Class 
First Class 

82 

Continued from page 1 

But one -stop operators feel that 
such a price increase would prove a 
deterrent if applied to juke oper- 
ators. If the list price of singles rises 
31 cents, they feel operators' price 
for juke singles, now between 48 
cents by mail from the east to, be- 
tween 50 and 55 cents in the mid - 
west, would increase between 5 and 
10 cents, a boost of 10 to 20 percent, 
which they feel the operator could 
not amortize at the present juke box 
play cost. 

Word of the possible singles' rise 
spread rapidly through the conven- 
tion. Label executives said it was 
premature to comment, but one 
could easily feel their interest. All 
agreed that singles have shown con- 
sistent and even, in some cases, ris- 
ing sales, during the energy crisis. 

AGAC Sets New 

Renewal `Alert' 
Continued from page 1 

director, said that the new setup will, 
for the first time, provide members 
with notification of foreign copy- 
right renewals, effective with mate- 
rial due for renewal in 1975. Previ- 
ously, the guild notified members 
only of U.S. copyright renewals. 

Renewal notification, sent out in 
the form of a computer readout 
sheet, will be received by members 
one year in advance of actual re- 
newal deadline. It will list the date 
on which the material was orginally 
copyrighted and the deadline for re- 
newal. The copyright law privides 
that renewal can be obtained by the 
material's legal owner from the first 
day of the 28th year of copyright 
protection up to the last day of the 
28th year. 

Another feature of the system is 
that member authors and compos- 
ers, who previously were notified of 
copyright renewal by the guild on a 
song by song basis, will now be 
alerted to the status of their material 
in catalog fashion. 

While AGAC does not involve it- 
self in contractual negotiations be- 
tween the writer looking for renewal 
and his publisher, the Guild does 
register renewals in Washington, 
D.C. for writer members who have 
been verified as legal owners of the 
material in question. The member 
must respond to the guild by regis- 
tered mail with a $7 fee enclosed, of 
which $4 goes to the Copyright Of- 
fice and $3 to AGAC for financial 
maintenance of the service. 

Ervin Drake, AGAC president, 
described the system as "being con- 
sistent with the way corporate busi- 
ness is now being done. If anything," 
he continued, "it moves AGAC into 
the fourth quarter of the 20th cen- 
tury." He also noted that the new 
system includes cross -reference files 
for writers who have worked under 
any number of pseudonyms. 

Drake stated that the move to 
computerize AGAC's renewal serv- 
ice was part of the Guild's overall 
plan to better serve today's writers in 
a sophisticated business world. He 
added that AGAC has formulated 
plans to increase its activities 
throughout the U.S., notably in the 
southern regions of the country. 

When Answering Ads . . . 

Say You Saw It in Billboard 

I nsidelrack 
Growing rifts among members of a leading southern rock band may result 

in an early parting of the ways for all concerned. 

It had to happen sometime during the run of the NARM convention in 
Florida last week. So no one was too surprised when an unidentified fern 
streaker dashed across the floor during the awards banquet Wednesday (27). 
Irwin Segelstein, CBS Records president, who had just been called to the stage, 
disclaimed responsibility. ... Security guards at the confab were kept busy 
parrying attempts by unregistered musicmen to attend NARM business semi- 
nars. But clusters of these unbadged entrepreneurs were seen doing business at 
the pool, cabana displays and in the Diplomat Hotel lobby. ... Most jarring 
note was the robbery of Mrs. Marion Kaplan, wife of Handleman's John Kap- 

lan. Two masked bandits mated her in her hotel room and escaped with some 
personal jewelry. 

Hutch Carlock, owner of longtime Music City Dist., Nashville, introducing 
his son, Bruce, a recent graduate, who is joining the firm. ... Louis Kwiker, 
formerly president of Transoon, was with the Handelman Co. NARM entour- 
age. Kwiker was with Handelman before he joined Transoon. ... Joan Bern- 
stein, wife of Jack, manager of Heilicher Bros. of Dallas, has written a book of 
poems. ... The Gerald Friedmans (he's boss of Southland) expect No. 3 in 60 
days.... Basil J. McElwee, ABC -Dunhill country sales chief, continues to top 
all industry body builders who sunned at NARM.... Bob Rolontz headed for 
a big job with WEA corporately? 

Tom Jones, Bell's Coast sales rep, was late for NARM when his wife was 
injured in a bus -car collision. Rick Blackburn, Epic sales head, topped all ban - 
queteers at NARM in a white brocaded suit. ... Betty Chiappetta is reac- 
tivating the VeeJay record label now that she has fully cleared the old catalog 
from several legal holds. 

Elton John's manager John Reid sentenced to month in New Zealand jail 
for punching a model and reporter at parties during John's tour, according to 
Australian music paper, Go Set. ... Bobby Womack set $50,000 scholarship 
fund for underpriviledged students in memory of his murdered brother... . 

James Gang starring in syndicated summer TV series. ... Jimmie Rodgers co- 
wrote kiddie movie script. ... Gladys Knight & Pips, Frank Sinatra, Sammy 
Davis, Jr., Henry Mancini and Jack Benny appear at 21st annual SHARE 
fundraiser gala. ... BMI feted its West Coast classical composers at Beverly 
Hills hotel.... Gerald Freed scoring "Birds Do It, Bees Do It," while Jack Goga 
does likewise for "The Photographer." 

Andy Williams just cut "Free as the Wind," the theme from the film, "Papil- 
Ion," for the Japanese record market where his other love themes from "Love 
Story" and "The Godfather" have had considerable successes.... Firesign 
Theatre begins its first national tour this week. ... Ed Freeman, Don McLean 
producer, to cut Columbia's Diana Markovitz.... New York's Max's Kansas 
City renovating its interior for sound and comfort.... Tom Rush preparing 
new album after two year hiatus.... Ed Simon, who teaches guitar technique 
in NYC, will accompany twin brother, Paul Simon, on a six -concert tour of 
Japan shortly. ... Jerry La Croix, has joined Blood, Sweat & Tears. He will 
write for the group as well as play sax and share lead vocals with Jerry Fisher. 

Execulive Turntable 
Continued from page 4 

Western regional sales managers respectively at Audiovox Corp. 
They will direct the marketing of Audiovox car stereo and home 
entertainment equipment. Paul Glass, also of Audiovox has been 
promoted to internal sales manager, and will be responsible for the 
servicing of all regional sales managers and representatives with 
sales promotion material. ... Larry Phillips appointed marketing 
coordinator, TEAC Corp. He assumes duties previously held by 
Ron Tansky, who resigned to become an account executive with 
Stafford /Austin & Associates. Phillips comes from Stafford /Aus- 
tin where he was also market coordinator. Robert Steindler, 
recently named director of marketing at TEAC continues in that 
position. 

* * * 
Elliot Davis has resigned as senior marketing manager at Su- 

perscope. He will not be replaced. The product, national sales and 
marketing managers who reported to Davis will now report directly 
to Fred Tushinsky, Superscope's senior vice president marketing, 
sales and new products. ... Ed Carrier named product manager, 
audio components, the Magnavox Co. He was originally hi-fi prod- 
uct manager with NC America. Carrier was succeeded at JVC by 
Bob Walker, former advertising consultant to the firm. Steve Brick- ' 

ley who held the position now assumed by Carrier, has been moved 
to Selmer Music. the music instrument subsidiary of Magnavox. 
... C. Michael Budd, named field manager, national accounts and 
special sales for the consumer products division of North American 
Philips Corp. Budd succeeds Phil Jordan who resigned. Budd who 
comes from Cooper Laboratories will handle national chain, cata- 
log group, and military and premium sales programs for Norelco. 
... Gene Schillinger has resigned as national sales manager, Grun- 
dig by Amerex. Schillinger joined the company late last year com- 
ing from Hitachi. His plans will be announced. 

* * * 

Hal Yoergler has been named West Coast professional man- 
ager of the ABC music publishing companies. He was most 
recently West Coast professional manager of Beechwood Music. 
... Ralph Cousino has been named director of engineering at Capi- 
tol Records. He will coordinate all research and development activ- 
ities of Capitol Industries in this new position. Cousino was most 
recently director of recording operations for Capitol. 
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HURRY 
HURRY 
HURRY 

Step right up to the biggest 

little issue in town as Billboard 

celebrates it's 80th birthday 

in the May 4 issue! 

It remembers, 

it informs, it sells! 

issue is the Greatest 
Showcase on Earth! 

Don't just stand there, 
the real show 

is on the inside 
and you can be a parr 

of it by calling a 
Billboard sales rep 

right away. 

BILLBOARD'S 
ETUR TO 

YESTERYEAR 
issue,celebrating 80 years 

of service to the 

entertainment industry. 

Hurry! 

Hurry! 
Hurry! 
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