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Slight Dip in U.S. Retailing;
Blames Superstar LP Shortage

NEW YORK —For the first time

in 24 months, scattered réports of

minor retail business falloff ap-
peared 1n the regular six-months’
surveys of LIS, disk/tape retailing
conducted by Billboard.

lhe 18 months of consecutive.
unamimous up-trend reports were
marred shghtly when some major re-
tinlers noted a slight drop in business
when compared to the same period
in 1972,

Key one-stops and dealers in 22
major markets reflected the general
trends of the survey, These outlets,
which comprise Billboard's weekly
survey sampie, reported Jan.
through June business as follows:

“Very Good” M) percent

“Cromd™ 56 percent

“Fair™ 14 percent

ut in comparing business o the
¢ peniod in 1972, these same key
accounts reported:

“Improved” 63 percent
“Same” 12 percent
“Worse” 25 percent

Nine of the 22 markets had retail
SOUTCES rﬂpurlltlg business “worse™

m 1973 than in 1972,

Jason Shapiro, secretary-treasurer
of the longtime National Record
Mart chain out of Pittsburgh,
summed it up, pointing out that the
first five months of this year “were
terrific, with April and May, usually
dull months, really picking up, but
our yet-to-be-fully-determined June
was really soft. It made the six

months that could have been tre-
mendous only good.” Shapiro said
business in 1973 was up over 1972,
The Beatles' re-pack LP's contrib-
uted greatly to the 1973 surge. with
many voungsters buying their first
Beatle pmdm.l: while nldL:l‘ patrons
bought to replace worn-out single
HL‘EHh.‘ LP's. he felt.

(Cantinmmed on e On)

EMI Fights Spread

Of Total Return

By BRIAN MULLIGAN

(50T Member, Music Week)

LONDON—-EMI 15 opposed 1o
any extention of s sale-or-return
policy, despite indications that this
form of trading 15 beginning to as-
sume more importance in the Briush
market.

At the company’s sales conference
last Monday. managing director
Gerry Oord stressed his opposition
to the prnnciple of total s-o-r, and

BUTTERFLIES ARE FREE THINKERS

BUTTERFLY the debut album from CHERYL DILCHER is eleven songs
written and performed by Cheryl, and without being too flighty, it just
feels good. Produced by Jeff Barry on AGM RECORDS SP 4394.

[Advertisement)

The Forum will be held Aug.
Plaza Hotel, Los Angeles,

warned dealers not to ook owards
it as a means of improving their
business.

Commenting on the growth of
record retailing through non-tradi-
tional outlets, Oord told the meeting,
“*Dealers no longer simply compete
one with another for their business.

Today any multiple or department

(Coniinied on page 34)

Metromedia Pres.
To Kick Off Forum

LOS ANGELES—George Duncan, president of Met-
romedii Radio, one of the largest radio chains in the na-
tion, will present radio’s viewpaoint of “New Directions in
737 as one of the dual keynoters for the sixth annual
Billboard Radio Programming Forum,

Already announced as keynote speaker for the music’s
viewpomn( regarding new directions is Joe Smith, presi-
dent of Warner Bros. Records and formerly one of the
nation’s major radio air personalities.

lo-18 at the Century

Other new speakers just signed for the Forum include
Ron Jacobs, program director of KGB-AM-FM, San
Diego, who will be involved in what is basic ally a gian
L'-nl.‘i.HIII[{-r session, Jacobs is the first of several out-
standing authorities in various aspects of radio that will
occupy the "hot seat™ at a general all-afternoon session.
Questions will be fired at the occupants of the hot seat hy

(Contined on page 24)

Senators Push Sweeping Probes

By MILDRED HALL

WASHINGTON-The payola
and “drugola™ charges agamst the
record industry recently rampant in
the press, have now reached into the
LLS. Senate to endanger the record
performance rovalty provision in the
pending copyright revision bill. and
possibly set off a round of tough n-
vestigative hearings by a Senate
Commerce Subcommittee, counter-
part of the House group that held

The Evolution of
Children’s Music
From Cartoons to
Rock spotlighted
On Pages 39-44

the payola hearings in 1960,
Knowing that pavola scandals,
even il unverihied, can be used as
ammunition against record per-
formance rovalty in the copyright
revision bill, when 1t comes before
the Senate for vote, later this session,
aen. John L. McClellan (D., Ar-
kinsas) last week nuthorized an in-
vestigation by members of his Copy-
rights Subcommittee staff into the
pavola allegations. The subcom-
mutiee chamrman told fellow senators
he hopes to lay the “true facts™ be-
fore the Senate, so that o decision on
the bill's record copyright provision,
which he supports, can be made “on
the ments.” ( Broadcusters and juke-
box interests have waged a contin-
Lo I':_L_:hl agminst the pavment of
performance rovalty for commercial
(Continued on page 13)

Rock Show Rules Stiffened

By LAURA DENI

LAS VEGAS-Rock promoiers
will have to submit detatled finan-
clal informanon 1o the Convention
Authority under terms of a new rock
concert policy.

The policy and criteria were writ-
ten after the Authority suspended all
rock concerts in the Convention
Center last month.

Authonity members said that in
the wake of a no-show concert with-
out funds in Apnl. concerts should
be halted until there was a new pol-

éortikov’s 2
Conferences
To Aid ’45’s

By EARL PAIGE

CHICAGO - Recording  Industry
Association of Amenca (RIAA)
president Stan Gortikov has called
for two conferences, the first this fall
where the problems of defective sin-
gles can be reviewed and a second
one later relating to marketing.

Gortikov's announcement of
complete RIAA support came at a
meeting here last week organized by
H]"hth'lﬁl and attended h\ an indus-
lr_‘t TLFFL*-LI'I[:J.I.:I":-L n.ﬂITI.['I"IIHLL 1|.'|.|.1.|.
was mandated during the recent
Billboard first Jukebox Program-

(Comtinwed on page 29)

They wanted new rules thai
spelled out financial responsibiniy,
refunds and an answer 10 what they
considered a serious drug ['rmhlun
il COonceris.

Under the new policy promoters
living here or elsewhere could qual-
iy i they were deemed responsible.
Ihu. u.uuhl have o submit informa-
tion on their past promotons. with
gross receipts, complaints, their ad-
vertising: methods of audience con-
trol and any disorders or riots that
occurred.

Promoters would also have 1o dis-
close tax returns, credit ranngs, cur-
rent finuncial statement. lawsuils,
insurance, past bondings and bank-
rupicies,

(Continwed on page 14)

‘Pepper’ to
Be Staged

By SAM SUTHERLAND

NEW YORK-The Robert Stg-
wood Organization 15 producing a
new theatrical package based on two
of the Beatles’ most popular albums
that will begin touring the U.S. this
SUMIMEr,

Steve Leber and David Krebs,
who helped Sugwood develop the
original touring concert presenta-
tion for “Jesus Christ Superstar,” are

(Continted on page 11)
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“RUBBER BULLETS”
by 10 C.C.

HAS CONQUERED THE U.K.

NOW ON TO THE U.S.

“RUBBER BULLETS” by 10 C.C. A perfect summer single.
Y P _

55555

*Melody Maker
New Musical Express
Disc
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General News

A&M 1st to Issue
Both SQ & QS LP’s

By BOB KIRSCH

LOS ANGELES—A&M Records
has become the first major U.S.
record manufacturer to offer disk
product in more than one quadra-
sonic mode with the release of Rick
Wakeman's “The
Henry VII™ using Columbia’s 5Q 4-
channel method.

The firm already offers three LP's.
*Tommy™” and * ‘Carole King Music”
on Ode Records and Joan Baez's
“Come from the Shaddows™ on

A&M using Sansui’s QS system.

The company 1s not “making any
commitment to any form of quadra-
sonic,” according to quality control
director Marv Bornstein, “1 mixed
this album for the best possible
sound and I simply thought that 5Q
was the best in thas case. It offered
more breadth and dimension here,
but quadrasonic releases will most
likely continue to depend on the in-
dividual record.”

Six Wives of

Wakeman also played a part in
choosing the quadrasonic mode for
this recording. “1 played a discrele
tape for Rick and then | played him
two cuts in 5C. He didn't feel the
record had lost anything in the en-
coding _process and was entirely
happy.”

The LP is expected to be available
by the middle of the month.

Phonogram & Malverne Test
N.E. “Super Distributorship”

NEW YORK —The predicted con-
solidation of several areas into a su-
per distributorship becomes a reality
here this week when Malverne Distr.
becomes the Phonogram/Mercury
distributor for New "1":':3'1: New Jer-
sey. Hartford, Conn. and Boston.
Four differemt distnbutors served
this area previously.

Irwin H. Steinberg., Phonogram

president, and Al Hirsch, president
uf Malverne, both indicated that the
consolidation was the result of long,
unified study. The four cumulative
sales areas, comprising 17 percent of
Phonogram's business potential in-
dex, will be served by separate sales
and promotion teams, Hirsch stated.
George Mull, New England sales
veleran, will supervise five salesmen

New-to-TV Record Stars
Spark H. Reddy’s Series

LOS ANGELES—The guest star
lists for the eight Helen Reddy CBS-
TV hours which replace Flip Wil-
son's high-rated Thursday ¥ p.m.
show this summer have a lot more in

RIAA Asks Cos. to
Conduct Own Probes

NEW YORK -Swuanley M. Gorti-
kov, president of the Recording In-
dustry Association of America
(RIAA). today issued the following
statement regarding reports of gov-
ernmental inquiries of the recording
industry.

“The Recording Industry Associ-
ation of America will cooperate fully
with any investigating bodies.

“As an individual and as presi-
dent of the RIAA, I am strongly op-
posed to payola in any form. Itis il-
legal, unethical and reprehensible,

*Moreover. | am saddened and
shocked at some of the other charges
that have been reported in the
media. Some of the broadbrush
media reports suggest that illegal
and immoral behavior 15 standard
for our industry. 1 am confident that
these charges do not accurately re-
flect the behavior of the vast major-
ity of companies and individuals in
our industry.

“MNevertheless, over the past few
weeks, | have been urging the chief

Davis Re-Elected
President of AFM

TORONTO—Hal Davis was re-
elected president of the American
Federation of Musicians at the
AFM’s 76th annual convention,
held here last week, The convention
also elected three other officers and
re-¢lected five incumbent members
of the International Execulive
Board. The meet also voted 1o in-
crease by $2.00 a year the per capita
tax paid by affiliated locals to the In-
ternational Unmon.

Elected withoul opposition were
incumbents Stanley Ballared, secre-
tary-treasurer; Victor Fuentealba,
vice president: and J. Alan Wood,
vice president from Canada. Re-
turned o IEB were J. Kartin Emer-
son, David Winstein, AA. Tomel,
Max Arons and John Tranchitella.
The AFM also presented an award
to the Canadian Broadcasting Corp.
“in recognition of the Corporation’s
continuous ulilization of fine music
and its appreciation of the artists
who perform it.”

More Late News
See Page 66

executives of many of our member
companies to conduct thorough in-
house investigations to make certain
that all of their operations are con-
ducted on a legal and morally sound
basis and that appropriate action 1s
taken against offenders. To insure
effective investigations, | am sug-
gesting that each president recognize
the possibility that some of the prac-
tices reported in the media might be
taking place in their own companies,

(Continuwed on page 60)

By NAT FREEDLAND

common with the Billboard charis
than with the usual tired names pop-
ping up week after week in the TV
program guides,

Already taped, the cight Reddy
shows which began airing last week
make up the most impressive and ex-
tensive look at contemporary record
talents ever assembled for television
in viewing prime time. This un-
prEchenlLd prime time exposure 15
of wide importance (o the entire mu-
sic industry. marking yet another
step of TV's increasingly effective
use of record artists,

For example. the series marks the
TV debut of Cheech & Chong. The
outspoken comics have been hold-
ing ofT from late-night talk and mu-
sic shows and insisting they wouldn™
appear on TV unul they were
allowed to do their raunchy concert
routines in prime lime.

The Eagles are another rock head-
line act debuting on TV with Reddy,

Newark Grand Jury to Call
1st Out-of-Town Withesses

By ELIOT TEIGEL

LOS ANGELES—Subpoenas will
be issued to persons in the recording
industry here as well as in other
cities by the Newark Federal grand
jury currently investigating allega-
tions of payola (see story on page 66).

The subpoenas will cover persons
alleged to be invelved in various
forms of “gift giving” to broad-
casters as well as persons passing
hard drugs within the radio and mu-
sic industries.

In a related matter, the Attorney
General's Los Angeles Strike Force
group has been waiching the New-
ark-based Strike Force's investi-
gation into possible organized crime
involvement with record industry
contacts, The local Strike Force can,
if it wishes, launch its own invest-

gation into drug activities within the
Los Angeles record-radio commu-
nity,

According to a local law enforce-
ment official, the Federal Strke
Force can expand its criminal in-
vestigations into other cities as a re-
sult of the initial Newark probe,
Richard Crane, head of the local
Strike Force, has been travelling the
past several weeks on related mat-
lers,

There are currently three known
investigations going on involving
the record industry: the Newark
Federal grand jury's payola probe:
the Newark Strike Force's organized
crime study and the United States
Attorney’s own Newark-based in-
vestigation into payola.

David Rosen Inc. Proposes
12.5% Debtors’ Settlement

PHILADELPHIA—Action on a
reorganization plan of 1212% settle-
ment for unsecured creditors sub-
mitted by David Rosen, Inc., was
continued until July 17 when the at-
torneys for the creditors and for the
debtor’s trustees agreed to the post-
ponement, The plan submitted 10
creditors was scheduled to be heard
on June 25 before Federal Bank-
ruptcy Judge Emil F. Goldhaber in
the U.S. District Court here.

David Rosen, Inc., one of the pio-
neer independent record distribu-
tors and distributors of music ma-
chines. vending and amusement
machines, filed for reorganization

under Chapter X1 of the Bankruptcy
Acton Feb. 12. The distributing firm
headed by David Rosen listed as of
Dec. 31, 1972 a balance sheet show-
ing total assests of 3134545684
with liabilities of $2.256,505.80.
The debtor’s plan of arrangement
called for unsecured creditors to be
satisfied as follows: 12% percent
payable 6 percent in each upon con-
firmation of the arrangement, 3%
percent by note of the debtor pay-
able nine-months after confirma-
tion, and 3 percent by note of the
debtor payable 18 months after con-

firmation. _
{Continned on page 1))

Few acts managed by Geffen-Rob-
erts have been seen on television,
since the company feels standard TV
shows don't handle rock artists

properly.
A really unusual booking experi-
ment is the appearance of a much-
fContimed on page 1)

Bozo Back
In Records

NEW YORK —Bozo, TV and mer-
chandise clown, has returned 1o
recording. His new LP. “Bozo and
the Big Top Circus.” is the first 1o be
released in three years and will ap-
pear on the Peter Pan label. Larry
Harmon. president of Larry Har-
mon Pictures Corp. and creator of
the 26-year-old multimillion-dollar
clown franchise, has signed a
recording contract for Bozo with Pe-
ter Pan Records for this album.

Bozo is seen on over 100 television
markets in the U.S, and airs as the

“leading children’s show in France,

Bangkok and Greece. Past recording
efforts for Bozo the Clown have
yielded million-dollar sales consec-
utively and earlier Bozo albums are
now collectors’ items, according to
Marty Kasen, head of Peter Pan In-
dustries in Newark. Peter Pan is the

world’s largest manufacturer of chil-
dren’s records,

and a minimum of three promotion
men in the New England area, Jerry
Winston, formerly with Wendy, the
now shuttered Malverne New Jersey
distributorship, will oversee the
Phonogram consolidated marketing
as well as direct two salesmen and
one promo man in New Jersey. Joe
Grnippo. general manager. and Har-
vey Maybrown, sales manager, con-
tinue to head the New York oper-
ation. There will be new Malverne
offices in Hartford and Boston.

All shipping will be done over-
night through the consolidated terri-
tory from Malverne’s Long Island
City warchouse. Hirsch explained
that he feels current and catalog fill
on orders will be even better because
the consobidated warehousing re-
quires a more comprehensive Phono-
gram inventory,

Phonogram product will be
shipped to the Malverne warehouse

L.A. DISTR.
HIES TO S.F.

LOS ANGELES—Record Mer-
chandising, major wholesaler
here, has opened a sales-promo-
tion office in San Francisco.

Dick Hughes will be in charge
of the branch sales operation and
Clint Wilson helms promotion.
Both men are music veterans of
the Bay Area.

from Columbia’s Pitman, N.J,, plant
several times daily by special truck,
Jules Abramson, Phonogram sales
manager, stated.

Harry Apostoleris, Alpha Dist
here, pinpointed the possibility of
consolidation during his address to a
closed meeting of independent dis-
tributors the opening day's session
of the National Association of
Recording Merchandisers’ conven-
tion {Billboard, March 10).

Hirsch pointed out that Malverne
is a totally distributor-oriented oper-
ation, having no connection with
any rack or one-stop. explaining that
Malverne intends to concentrate on
record/tape distribution,

TV-RADIO ADVERTISING:

Indie Retail Shops’ Co-op

By JOHN SIPPEL

DETROIT—A group of eight area
independent record retailers have
been banded together by an ad
agency, headed by two former pop
radio executives, in a weekly cu-
mulative radio and TV saturation ad
campaign for records and tapes.

The associated dealers are at-
tempting to get three record manu-
facturers per week to co-op the
53,000 weekly campaign. Each label
would supply the eight stores with 50
LP's each of the album which the
stores would feature for the week.
Labels would receive actual play
and copy of the featured LP through
the entire week's campaign.

The saturation campaign weekly
would include six 30-second TV
spots: two on WWI-TV during the
“Mudnight Special” network rock
show and four spots on WXYZ-TV
either on the 11:30 PM Movie or “In
Concert,” the ABC-TV fortnightly
rock special. One-hundred-and-
eighteen 60-second radio spots are
projected: 30 each on WCAR-AM
and WABX-FM, 36 on WDRQ-FM
and 22 on WRIF-AM.

The program was conceived by

Dave Drebes, former sales manager
at WCAR-AM, and Paul Major, for-
mer program manager for Booth
Broadcasting and a one-time air per-

(Cantinued on puge 1)

Conn Plans
B&W Gospel
Fete for UK

By BILL WILLIAMS

NASHVILLE—~Mervyn Conn,
London promoter who made coun-
try music a big business in the
United Kingdom, has solidified ar-
rangements (o start the same prac-
tice with gospel music.

Conn has set, through the Don
Light agency, the First International
Gospel Music Festival, to be held in
London next May. The exact date is
tentative due to construction work
scheduled 1o take place at Wembley
Pool, the site of the annual Country
Music Festival there.

The Festival, unlike anyone in the

(Continued on page 38)
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General News

Al Berman Terms Vidisk/Tape Wein's Newport West Bombs
Royalty Rights ‘Negotiable’

LOS ANGELES—The Harry Fox
Agency 1s looking into the collection
of publisher’s royalties which may
be accrued through the videotape
and video disk media, with general
manager Al Berman stating that
“rights to use music for this type of
entertainment will probably be
negotiable.”

At the same time, the Writers
Guild of America (WGA), which
last week settled a strike with the
Association of Small Motion Picture
and TV producers, has been looking
into collection of writer’s royalties
covering “supplemental markets”
(pay TV, videotape, video disk and
closed circuit TV in hotels), with
the guild planning on doing their
own collecung.

According to Berman, royalties
from material contained in the sup-
plemental market areas “will prob-
ably depend on the individual pub-
lisher of a song. It's likely that when
anyone makes a picture, lh:.;.r will in-
sist on a licensing provision covering
an extended vse of rights for what-
ever new markets mighl open up.

“Each publisher will negotiate on
his own.” Berman continued. “The
difference between these royalties
and audio royalties are that the
rights will be negotiable. The one
thing we are certain of is that there
will be no standard formula.”

A spokesman for the WGA said
that one of the mamn 1ssues dunng
the recent strike was writer’s royal-
ties for the supplemental markets,

“The terms we reached.” the
spokesman said, “were that with any
theatrical motion picture that com-
menced after July 1, 1973, the pro-
ducers will pay .06 percent of the
gross income derived up to 5400000
and 1.2 percent of the gross income
past that figure.

“Once these supplemental mar-
kets begin to penerate an annual vol-
ume of $45,000,000." the spokesman
continued, “the percentage will go
permanently to 1.2. With made for
television movies, the rate will be 1.2
percent immediately,”

The guild has not yet negotiated
royalty nghts for matenal produced
specifically for the supplemental

markets. “This will begin with the
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By BOB KIRSCH

nrst writer they want to employ ex-
clusively for a videotape or disk
movie or some other form of supple-
mental entertainment,” the spokes-
man said.

The WGA did not negotiate dur-
ing the recent strike because they
feel it will be a while before the sup-

plemental markets amount to any
major volume. Collection of royal-
ties will be carried out through exist-
ing WOA mechanisms, “We didn’t
get into collection for mechanical
royalties yet,” the spokesman said,
“but we may have o0 evaluate this
later.”

RCA Extends Push
On Country Disks

NEW YORK-RCA Records is
extending its special Spring-Sum-
mer Country Music merchandising
program through July 31, The exten-
sion is in response 1o the program’s
initial impact on boosting country
sales, according to Mort Hoffman,
division vice president, commercial
operations.

Hoffman also cited sales increases
i view of the ume of year, which is
“a traditionally slow time of the
year,”

Hoffman also reported specific
sales programs in the various re-
gional campaigns, which included a
tie-in with local flood relief pro-
grams in the 5t Louis region, where
Music Two, eight Pizza Hut stores
and radio station WIL collaborated
in a promotion. Listeners were in-
vited 1o bring canned foods to any of
the Pizza Hut locations, where they
would receive an RCA country
single and a coupon worth 50 cents
toward the purchase of a pizza. The
Salvation Army then delivered the
food and RCA country records to
flood victims.

The campaign there also included
a country cooking contest with win-
ning cook o prepare a dinner for
WIL personalities. Also included

was a trip to Nashville following the
dinner.

A best cook and best window dis-
play contest was conducted by Mu-
sic Two in Atlanta, with the winning
cook to win a Nashville trip and tick-
ets to the Grand Ole Opry, and the
five dealers with the best window
displays to receive rps o Nashville
as well. Judges for the windows will
be Jim Clemens of WPLO and Jim
Wilden of WBIB.

Six Flags Over Texas ran a week-
long RCA country festival, with two
artists performing each day and the
festival tied in to local store window
and instore displays. Six Flags
launched the festival with a full-
page newspaper ad. Artists also ap-
peared on the Bill Mack Show on
WBAP and on stations KBOX and
KBUL, and t-shirts and pot holders
were distributed to stores and radio
stations. (See story in the Country
Section ).

The nationwide “Country
Cookin™ " campaign is aimed al pro-
moting both new and catalog prod-
uct, and was launched with national
trade advertising. Local print and
radio support and in-store and win-
dow display materials are being
used to support the program,

DGG Counterclaim Seeks
$200 G’s From ABC Disks

NEW YORK-—-Deutsche Gram-
mophon. GmbH, has filed a coun-
terclaim in a suit pending against
DGG and filed in the U.S. District
Court, Southern District of New
York, by ABC Records, Inc. (Bill-
board, June 16). In the counterclaim,
DGG seeks $200,000,

In answering the ABC complaint,
DGG both denied ABC Records™ al-
legations regarding a licensing
agreement between the companies
entered inte by the firms in 1968
(Billboard. June 16) and DGG's
failure to meet minimum rovalty
payments, and additionally charged
that the breach of the agreement was
amended by “iun-.if.,rmg~ delayving
and failing to make possible the pro-
duction and release of phonograph
records pursuant to the aforesaid
agreement.”

DGO further stated that the com-
pany had “duly performed all of the
terms and conditions of the afore-
sard agreement. as amended, on its
part to be performed, exceptassopre-

Gold for Gritty

NEW YORK-"William E.
McEuen Presents Will the Circle Be
Unbroken,” the latest album by the
Nitty Gritty Dirt Band, has been cer-
tified gold by the RIAA,

Steely Dan Gold

NEW YORK—The RIAA has cer-
tified gold the album “Can’t Buy a
Thnll™ by Steely Dan on ABC/
Dunhill Records.

vented and/or rendered impos-
sibly or moot by plaintiff.”

DGG concluded by demanding
dismissal of the ABC complaint and
secking $200.000 in damages, to-
gether with legal costs,

Added Push
By Chelsea

On Drive

NEW YORK —Chelsea Records 1s
adding to RCA Records' “Summer
Power” sales, promotion, advertis-
ing and publicity campaign an in-
centive program of its own. Chelsea
will boost the entire catalog. includ-
ing, singles, albums and tapes. via
programs for sales managers, sales-
men and promotion men.

Field personnel making the most
important total effort on behalf of
Chelsea product will win a trip for
two either to Las Vegas or the Ba-
hamas.

In announcing the program,
Chelsea president Wes Farrell and
Doug Lee. manager of custom label
sales. RCA Records, cited judging
on the basis of creative merchandis-
ing, sales fulfillment excesses, store
reports to radio and trades. in-store
promotions und window and in-
store displays,

One promotion manager, sales
manager and salesman will be se-
lected as a winner of the trip, and
each winner will be allowed to bring
a guest. The contest ends July 27,

=i arsmesa racHohistory com =

$339; Week-Long Art Smash

By ELIOT TIEGEL

LOS ANGELES—George Wein's
first venture in the Los Angeles area
with & broad sweeping jazz festival
was artistically a success, but a dis-
appointment at the boxoffice.

The week-long Newport Jazz Fes-
tival West, running from Sunday
through Sunday (17-24) at locations
around the city, proved that soul
music works perfectly with jazz. The
two closing shows were packed with
superstar names in the non-jazz
field. notably Stevie Wonder,
Gladys Knight and the Pips, the
Staple Singers and Billy Paul. Col-
lectively, they pulled in the large
crowds which Wein needed in order
to come out with some semblence of
dollar success.

Before the two evemings at the
Hollywood Bowl in which the non-
jazz acts played with all their fire
and beauty, pure jazz was well rep-

resented in all its sounds and mani-
festations.

But the problem was that the jazz
audience wasn't stimulated enough
to fill the Bowl on opening night nor
travel 1o Sanla Monica for two
shows on Tuesday and Wednesday,

Ragovoy Forms
Rags Records

NEW YORK —Jerry Ragovoy, in-
dependent producer and composer,
and owner and manager of The Hit
Factory here, has formed Rags
Records,

The label is being independently
distributed, with miual release a
single, “What Do You Want Me 1o
Do.” by Lou Courtney. First single
releases are expected to focus on r&b
and pop markets, with further diver-
sification expected,

__Executive Turntable
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WRIGHT

ALTSHULER

Christopher Wright named director of marketing planning and
administration, Columbia Records. He was formerly manager,
marketing planning, after joining CBS as assistant to the vice presi-
dent, marketing, Bruce Lundvall. Octavia Bennett named assistant
to Joan Griewank, management development executive, CBS/
Records Group. She was formerly secretary to Clive Davis.

Robert Altshuler named vice president, information services,
CBS/Records Group. He is currently director of press and infor-
mation services, Columbia, Epic and Columbia Custom labels, a
position he has held for eight years. He was formerly with the press
departments at Atlantic, United Artists and Riverside Records.

A

J. GIBSON

5. GIBSON

LESSON

Bob Rolontz, Atlantic Records vice president advertising and
public relations has new and expanded duties including expansion
of ad programs in the video-TV arca. Rolontz’ advertising depart-
ment has been enlarged—Bob Defrin named advertising art direc-
tor, Elin Guskind named chief copywriter, and Marsha Green will
be in charge of media buys through the firm's East West advertis-

ing agency. Rolontz continues overseeing all public relations activi-
ties. John Gibson named director of the newly created artist devel-
opment department and Sandy Gibson named publicity director.

Len Sachs appointed director of marketing and distribution for
Little David Records. He joined the Atlantic custom label after
being Atlantic vice president, marketing and GSF Records vice
president. . .. Dave Mack named national country promotion di-
rector for Elcktra’s Countryside label. He was previously regional
and national country promotion for United Artists.

Anthony P. Cunha elected president and chief operating officer,
Audio Devices inc., reporting to Bhaskar Menon, chairman and
chief executive officer of the company. Cunha succeeds Graham J.
Powell who is taking up an executive appointment with EMI, Lon-
don. Audio Devices is a wholly owned subsidiary of Capitol
Records. Michael Adachi named advertising and promotion
manager, Custom Music Corp., which operates 32 stereo centers
and 15 based in St. Louis. Thomas A. Floerchinger named audio
merchandising manager and special projects coordinator, Custom
Music Corp.

Don Graham joins Chelsea Records as vice president, director
of national promotion, replacing the late Jerry Fine, He was most
recently national director, special projects. Chess/Janus and is a
former partner with Sergio Mendes, in the production firm Men-
des-Graham. He was .1[51::- A&M’s national promotion director, .
Bob Scherl joins Ike and Tina Turner Productions and Bolic Stu-

{ Continued on page 6)
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The enduringlegacy

The essence of the great Janis Joplin:
“Piece of My Heart," "Summertime. “Try, "Cry Baby,
“Me and Bobby McGee,” "Down on Me.” “"Bye, Bye
Baby.""Move Over." “Ball and Chain! and the song
that more than any other defined Janis—
“Get It While You Can.”™ j
“Janis Joplin's Greatest Hits " is a must for
anyone who doesn't own all her previous ‘llb -
And for those who do, it’s an extraordir
tration of Joplin genius.

KC 32168
JANIS JOPLIN'S GREATEST HITS

i b
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Lettersto

RIAA Protest

The Recording Industry of Amer-
ica strongly protests Billhoard’s cov-
erage of a feature story on the froni
page of your June 30 issue under the
heading, “70-Outlet Mass. Dupli-
cating Skein.” Your article details
the expanded utilization of in-store
duplicating equipment by which a
retailer, for profit, makes it possible
for a consumer to obtain a recording
of his choice without buying the
commercial version.

Your story attached legitimacy to
a process that is nothing short of pi-
racy, and in so doing you foster pi-
racy itself. The in-store duplication
equipment described affords no in-
come to artists, to record companies,
to musicians, and (by the inter-
viewee's own admission) no income
to publishers and composers. Fur-
thermore, business is siphoned away
from legitimate retailers and whole-
salers. In short, that process is “tape
piracy " —an out-and-out rip-off.

You dignify illicit in-store dupli-
cating by providing it a pseudo-
authenticity in your coverage, and
you catalyze its growth by exciting
the mterest of marginally-informed
potential users. You deal a harsh
blow to the legitimate record indus-
try which is the very reason for your
own existence as a presumably re-
sponsible trade paper.

Your editor justified your article
by stating that you are properly in-
forming your readership about a
real-life situation even though you
don’t condone it. That's like the Wall
Street Journal printing a suggested
action plan for bank robbers, the
publication of which might be ra-
tionalized as an informational serv-
ice for bank managers.

In-store duplication of pre-
recorded tapes clearly violates the
legal nghts of the legitimate record-
ing companies. Without a license
from the record company to permit
the duplication of its pre-recorded
tapes on in-store duplication ma-
chines, the use of such machines can
have no legitimate purpose. A Fed-
eral court recently ruled that in pro-
vidinig a consumer with the use of
the duplicating equipment and ob-
taining a profit from its use, the re-
tailer was in direct violation of the
Federal copyright law, Moreover,
under the same conditions. the re-
tailer would also be in violation of
the many State penal laws and court
decisions which prohibit the unau-

(Continued on page 66)

Pickwick Buys
Keel Mfg. Co.

NEW YORK—Pickwick Intl. has
acquired control of Keel Manufac-
turing Corp., privately held firm, for
an undesignated amount of cash,
The purchase was concluded after
entry of an order, June 11, confirm-
ing Keel's plan of arrangement in
proceedings under Chapter XI of
the Bankruptcy Act.

Keel is a New York-based manu-
facturer of records which has
pressed records for Pickwick and
others. It will continue in the same
business as subsidiary of Pickwick,

Mogull Tune Deal

NEW YORK—Ivan Mogull Mu-
sic has secured the subpublishing
nghts for Czechoslovakia on John
Denver's recent hit, "Take Me
Home, Country Roads.” This repre-
sents Mogull's second acquisition of
a Denver tune. “Leaving on a Jet
Plane™ was the previous acquisition.

www americanradiohistorv com
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General News

EDITORIAL

Sinewy Stan Acts

As the swirling cespool of scandal engulfs our industry, its members
have eagerly looked for a leader to step forward and organize a positive
course of action.

We have felt most fortunate that at this time of crisis we have at the
helm of the Record Industry Association of America (RIAA), the former
strong man of Capitol Records, Stanley M. Gortikov, one of the most ar-
ticulate and brilliant executives within our ranks. We knew that if any one
could find an answer, Gortikov is the man.

Last week, Gortikov swung into action. He issued a statement (see p.
3) informing all that (1) “I am strongly opposed to payela™ (which is com-
forting to know in these days of stress). (2) he is confident that broad
brush allegations of illegal and immoral behavior in our industry are ill-
founded (that’s also reassuring): (3) "I have been urging the chief execu-
tives of many or our member compaies to conduct thorough in-house in-
vestigations to make certain that all their operations are conducted on a
legal and morally sound basis and that appropriate action be taken against
offenders.”

These “for-motherhood-and-apainst-sin™ bromides are not Stan’s
style. Why can’t RIAA do something that’s forceful, that establishes an
industry Code of Ethics, that shows Washington that the record industry
can tidy its own house, and keep it clean?

The RIAA 15 well endowed with some of the most brilliant and crea-
tive minds in all of business.

Can’t Stan make these men act?

EDITORIAL

What’s in a “Star’?

When we introduced the Star Performer designation on our charts
many years ago, we did so to single out those recordings which displayed
the greatest strength. Then, as now, we felt that an over abundance of
“Stars™ on a chart would defeat the purpose for which the designation was
created. It's hke a race with all winners.

In an effort to guard against this meaningless end, we recently insti-
tuted a policy whereby the Hot 100 chart would offer only seven “Stars”
per week, °

These good intentions, according to many readers, were Loo restrictive.
While they agreed that excessive “Stars™ dilute the worth of a chart’s
“Star” system, they spurred us to seek a happy medium.

This week'’s Hot 100 is dedicated to those readers who want not-too-
many “Stars,” and not-too-few. For arm-chair chartologists, here’s our
new formula;

Chart Upward
Position Movement Required
1 thru 10 3 positions
11 thru 20 4 positions
21 thru 30 6 positions
31 thru 40 & positions
41 thru 5) 10 positions
51 thru 60 12 positions

61 and down 14 positions

® Continued from page 4

dios, Inglewood, Calif, to produce sessions and assist Ike Turner in
studio administration. He was formerly national promotion direc-
tor for Smash, Fontana and Mercury and also ran Vanguard’s
West Coast office for two years. ... Gus Redmond, formerly na-
tional promotion director for Brunswick-Dakar labels, Chicago has
joined General Recording Corp. Atlanta as national soul promo-
tion director. He was also with Stax and Right On Records.

John Overton named market manager, consumer/ professional
markets for the 3M Co. Minicom Div. He has been with the firm
since 1961. ... Ronald Tansky named communications manager,
TEAC Corp. of America, responsible for all advertising, sales pro-
irr!'u:uiu:r-n and public relations, He most recently operated his own PR
1.

Jimmy Brooks named to the post of national fmmnlinn, r&b,
Phonogram Inc. He was formerly Eastern regional ré&b promotion
manager for the company. Previously he worked for Stax Records
and WGPR-FM, Detroit. Brooks will base in Chicago. ... Bruce
McConnachie, founder of East-West Films Inc., joins Lawron Tele-
vision Inc. sales force. . . . Sharon Lippin appointed assistant to the
president, Music House, the New York commercials music produc-
tion firm.,

Robert M. Sheehy appointed Western regional custom sales
manager, Ampex Music Division (AMD), joining from the West-
ern division of Peters International. . . . Ed Lesson joins Preferred
Sound, a Longines Symphonette company, as national sales man-
ager. He is a former president of the Connecticut appliance chain,
Edwin Inc.

Charley Nuccio, who was recently named vice president, direc-
tor of promotion, for ABC/Dunhill Records and Freddie Mancuso,
recently appointed co-manager in national promotion for the firm
have both left the company.
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Financial News

BELL & HOWELL, Chicago,
said directors approved the pur-
chase of up to 500,000 shares of the
company’s common. ... MATSU-
SHITA ELECTRIC, Japan, is now
traded on the Frankfurt, Hong
Kong, Dusseldorf, New York, San
Francisco and Paris stock exchanges

(not to mention the Tokyo ex-
change.)
* * K
CALIFORNIA BUSINESS

magazine lists 10 publicly-held,
Western U.S.-based firms in the en-
tertainment-¢lectronics field on its
Top 300. The results are based on
sales in the fiscal year prior to Dec.
31, 1972 and include corporations in
the non-transportation, merchandis-
ing, lodging, finance, insurance and
public power fields. The list includes
MCA, ranked 39th: Walt Disney
Productions, 40; Ampex, 50; MGM,
78; Capitol Industries, 93. Super-
scope, 131: Telecor, 152; Craig, 185;
Lloyds Electronics, 198; and CRT,
270.
* ok

MATSUSHITA and SONY were
among seven Japanese corporations
ranking in the nation’s 100 largest
non-trading firms in sales and prof-
its in the year ending March 31. OfF
all Japanese compamies, Sony
ranked first in earnings per share,
47th in sales and 10th in profits,
Matsushita ranked fifth in total sales
and third in post-tax profits,

* ok

CASSETTE SCIENCES CORP,,
Los Angeles, has introduced a cas-
sette player that projects movieson a
television screen and also has inputs
for an electronic calculator and a
home computer. The unit will be of-
fered in a super Bmm version at $500
in the fall and in a I6mm format in
the spring of 1974, also at $500.

* x K

MINNESOTA MINING, 5t
Paul, has acquired ISM Corp., Wo-
burn, Mass., a producer of thermo
plastic adhesives and application
equipment, for 47,120 shares of 3M
stock. The transaction, subject to ap-
proval by ISM stockholders, would
be worth about $3.9 million.

Pride Gets 3 Golds

NEW YORK—Charley Pride has
been awarded three gold albums
from the RIAA. The three awards
bring Pride’s total to nine in addition
to the country artist’s gold single for
“Kiss an Angel Good Mornin™.” The
latest gold albums are for “The
Country Way,” "The Sensational
Charley Pride” and “From Me to
You.”

Off the Ticker

AMERICAN MUSIC STORES,
Detroit, retailer of home entertain-
ment products, reported higher sales
and earnings for the nine months
ended April 30. Sales were $23.-
137.315 and income $697.186, or
$1.18 a share, compared to sales of
$23,070,000 and earnings of
$616,168, or $1.04 a share, for the
same period a year ago. Jack 1,
Wainger, chairman, and Robert D.
Baker, president, feel the company
should earn about 51 a share for the
year, compared with 76 cents a year
ago. American Music Stores, a chain
of 51 outlets, markets records, tapes,
sheet music, musical nstruments
and stereo systems.

* e *

SONY CORP., Tokyo, reported
profit gains in both the second quar-
ter and in the six months ended
April 30. Consolidated sales rose in
the quarter to $269.3 million from
$208.7 million. Sales in the half in-
creased to 35694 million from
$433.4 million. Earnings in the six-
month period rose 34 percent to
$51.8 million, or 78 cents an Ameri-
can Depositary Receipts, from $38.8
million, or 61 cents an ADR, a year
before. Sales in the Japanese market
gained 33 percent in the first six
months to $298.3 million, while ex-
port sales increased 30 percent to
$271.1 million. By product in the
first half, tape recorder volume rose
22 percent to §153 million: audio
equipment and videotape recorders
increased 63 percent to $107.9 mil-
lion; and color television sales rose
27 percent to $228.9 million.

Earnin
Reports

MATSUSHITA ELECTRIC

{ PFanasomic)
6 me. D
Muy 2k 1573a 1972
Sales 81,704 600,000 51,550 409000
Met income 01,5 T 3,000 HEIRT OO0
Per share 89 G

i~ Resuls baved upon Japanese accouniing prac-
frces. Accounts maintained in ven and translated
into LS. dollars at rate of 265 ven for one U5, dol-
iar. Report for 1972 translated ol rate of X8 ven for
one U5, dollar,

AMPEX CORP.

Yoeur to

April 28: 1973 al®72
chales L35 604 D00
¢N¢[1,:|]|11 aper |.f33.m
Lows disc. oper. I 000
l||‘!||.'|:r|'.|'lv: E'.flil:l]
iSpecial credit 2. TR0
giNet income 3,654,000
Persham bR

fourth-quearter

canles 5,2 20 (el
eMetconL oper 3.255,000
Loss disc. oper. 541,000
Met income 2T 4000

i—Comparable figures unavailable, b-Based on
mncome before special credit. ¢—From continuing
operations. e—Equal 1o |0 cenis 4 share in the vear
and 30 cents & share in the quaner. - From sale of
Mandrel Industries Inc. g—Equal 10 34 cents o share.

HITACHI LTI
Year to
Mlarch 31: 1973 1972
Sales o BROOO0L000N 5,620,000, 00K
et income 20025060 (e} 150, 2000, DO

Above figures compuied at the yen's current
vilue.

SONY CORP.

Ind qir. 1o

April 30z 1973 w972
Sale S0 G ANND  SI0E, T3 (O
Metincome 19,732 el IT.225 W0
hPer share k1] .28

slw-months

Sales ] 433 378, Ny
MNetl income 51849 D00 AR, TR0 0
hPer thare T8 chil

i—Restated, b—Per Amencan Depositary Share.
e Maljusted to reflect o five-for-four siock sphit paid
in January [973

Indie Retail Shops’ Co-Op

® Cominued from page 3

sonality at WCAR-AM under the
name of Ken Major. They are now
partners in lllustrated Advertising
Inc. here. It's understood that previ-
ous TV advertising by Karma
Records, Dearborn Music and Mu-
sic Pub thus far has proven success-
ful. especially in conjunction with
rock shows on TV. Both Drebes and
Major are contacting national labels
for co-op participation.
“Love & Music™ Stores

They are identifying the eight re-
tailers as “Love & Music Stores,”
with copy and a jingle that stresses
the dealers are recorded music only,
The stores will have “Love & Music™
keyed posters and other point-of-
purchase material to isolate the
weekly promotion LPs. Participat-
ing dealers will probably buy an ad-

ditonal 50 to 100 more copies of the
featured LP's, 1t's reported.

Cal Simpson of Simpson’s Whole-
sale, a local one-stop, will coordinate
the shipment of co-op LP's to the
eight dealers. Though a definite an-
nounced universal leader price is
contemplated, that price has not yet
been sel. Price carries only through
the week of the promotion.

Parucipating dealers, none of
whom conflict peographically, are:
Pat White, Livonia Record and
Tape Center: Claude Shay, Shay's
Record & Tape Center, Southgate:
Mike Leopold, Record House, Fern-
dale; Tom Zazula, Kaleidoscope of
Sound, Royal Oak; Bill Seigel, Mu-
sic Pub, Qak Park; John Maty, Old
Town Records, Hamtramck: Ted
Miedlar, 50M Record & Tape: and
Ralph Zammit and Jake Najarian,
Fun Shack, Detroit.

Compatible Discrete
4-Channel System

CUSTOM MASTERING CENTER
Plating /Pressing/Printing

J\Ic Cutting Centeu;, Inc.

RCA Bldg.. "ﬁuer 00
B3B3 Sunset B 3oulev: ara
b'-i'::]“lr WO ]d L..l {l f' rriel _M 'I__'I "r'H:'

[213]467-1166

www americanradiohistorv com

"~ Market Quotations

As of clasing, Thursday, Juna 28, 1873

1
quhﬂﬂ Tl NAME P-E "i‘hu“;'] High Low Closs Change
27 T Admiral 4 1130 B% TH a8 + %
40% 21 ABC - B22 24%W  21%W 24% + 3%
15% 5% AAV Corp L 20 6% L B LUnch,
16% 3%  Ampax 63 533 & 4% 5 + %
B 2%  Automatic Radia & &7 3% 2% 3 - %
200 8% AvcoCorp. 4 334 =1 0% 8%  Unch,
15 T At - 431 T T T + Y
Tiy 22% Ball & Howall ] 518 24% 234 24% + 1%
14 % 6% Capitol ind, 12 262 1% Mm% 11% = %
147 0% CBS - BS 32 31w 2% + 1%
147 4% Columbla Piclures - 378 5% 5% 5% + %
8% 2% Craig Corp. 5 133 2% 2% 2% +
14 4% Creative Managameant T 148 5% % 5% + 1%
123% 1% Disney, Wall &2 4473 TTW M Tie — 3%
B 3% EMI 15 100 4% 4 4 Lngh,
Td% 58% General Elactric 19 3377 57 SBW BTH + Y
443 21%  Gul & Westarn - B34 224 21W 22 + %
16% W Hammond Corp. 7 112 Bl :] #% + W
42% 7% Handlaman - 137 i ™ T4% + %
7 1% HarveyGroup a5 P3| 1% 1% 1% - Y
B 2080 ITT = Ti7T9 Az 28% M + %
40% BY% Lafayette Radio Elec 6 a7 B B a4 - %
5% 18% MalsushitaElec. Ind. = T48 28 2T%  2T% Uneh
4% 4%  Mattal Inc. - TS 4% 4% 4% - Y
A5% 8% MCA ] 118  20% 18% 20% + W
T 2% Mamorax 12 974 5% 4% 5% + N
2T 13% MGM =] 40 14¥ 14% 14% Unch.
J2% 14  Metromedia - 84 15 14% 15 + %
BE% Tadl% I - 1301 B4 Bits B3W + 1%
40% 11% Morsa Elaciro Prod. B 166 124%  11%  11% -
52 45'% Molorola -_ 631 48 48 48% + 1%
29% 20% Mo American Philips - 165 22% 20% 20% + 1%
51% 22 Pickwick International 13 ar 23 2 22% -1
25% 6% Playboy Enterprises B 431 TS T ™ - W
45 22% RCA - 3429 24 23 24 + 1%
5T 8% Sony Gorp. 36 T3 42 38%  40% + W
29% 11% Superscopa T 330 21 18% 20% + W
49 1™% Tandy Corp. 10 1118 1% 17w 17 -
23 4%  Telecor 5 130 5 44 d% Ungh,
14% 2% Telex 28 264 4 3% d% Unch,
10% 2% TennaCorp. - 1] 2% 2% 24 = &
23% 11 Transamerica - 2563 M1wm 11 1% - %
20 11% Triangle — T MY 11% 11% - %
17 6% 20th Century B 0T 6 6% 6%  Unch
0% 13% Warner Communications G 584 14% 13% 13% = T4
20% 10% Wurllizar - 18 1% 11% 1% + "
12% 1 Viewkax - i) 1% 1% 1% =
56% 34% Zenith 12 o4 35% JA5W 3I5% - Y
As of cloging, Thursday, June 28, 1973
OVER THE VOL. Week's Week's Week's OVER THE VOL. Week's Week's Wesk's
COUNTER® High Low Close COUNTER* High Low Cilosa
ABKCO Ind, 1 2% 2% 2% Mills Music 100 8% 8 B
Balty Mig. Corp. 464 38% 37 J8% Racoton 20 3 3 3
Cartridge TV 129 2% 2% 2% Schwartz Bros. 18 2% 2 2%
Data Packaging 94 ot 5% 5% Linited H.&T. L 1h 1h 1h
Gates Learjet 208 T B% 7 Wallich"s M.C, - N b i
GRT 75 2 2% 2% Omega-Alpha 161 2% 2h 2%
Goody Sam 3 2% 2% 2% MMG Corp. - % 3% %
integrity Ent - i 1 Sesbung 58 134 13 13
Koss Corp. 20 12% 11% 11% Orrox 14 3% 3% 3%
M. Josaphson 18 8% Bl B

David Rosen Settlement

® Comtinued from page 3

In addition, there is w be divided
equally among the unsecured credit-
ors any recovery made by David
Rosen, Inc.. in its federal court anti-
trust litigation pending against
Warner Bros. Records, Inc. Rosen’s
difficulty 15 alleged. started in Au-
gust, 1971, when Warner-Atlantic
records dropped thir distributorship
in favor of handling it themselves.
As a result. Rosen’s firm claims
record sales dropped from 58 mil-
lion to 32 million and the distribut-
ing firm countered with an anti-trust
action against the record manufac-
turer. The record firm previously
had filed a court action secking pay-
ment of alleged overdue bills.

In submitting the proposed
reorgamization plan to the creditors,
Judge Goldhaber stated that ir
Rosen’s arrangement is withdrawn
or abandoned prior o its accept-
ance, or if the arrangement 1s not ac-
cepted al the meeting of creditors,
“to consider the entry of an order
adjudging said debtor a bankrupt
and directing that bankruptcy be
proceeded with pursuant to the pro-
visions of said act or to dismiss the
proceeding under Chapter XI
whichever in the opinion of the
court may be in the interest of credit-

i

Qrs.

2 Golds by Curtis

NEW YORK-*Curtis™ and
“Back to the World,” two albums re-
corded by Curtis Mayfield on Cur-
tom Records, have received gold cer-
tification from the RIAA.

In addition to some [0 small
creditors, major creditors include:
Warner Bros. and Atlantic Records.
BASF Records, Buddah Records,
Avco Records, U.S. Billiards, Mid-
way Manufacturing, Rowe Inter-
national. and Continental Bank,

H. Reddy Series

® Continued from page 3

talked-about but brand-new record
act, the Pointer Sisters on four of the
eight summer shows. The Pointers, a
highly visual and entertaining black
act, only released their first album
on Blue Thumb a little over a month
ago.

Other big contemporary record
sellers appearing on the series, some
of whom have done very little TV,
include Chuck Berry, the Tempta-
tions, Billy Preston, Jim Croce, Rod
McKuen, Seals & Crofts, Gladys
Knight & the Pips, Mac Davis, the
Modern Jazz Quartet, Fanny, Paul
Williams, B.B. King and comic
George Carlin.

Instrumental tracks for the show
were recorded at Capitol Records
studios with vocals performed live at
the NBC-TV theater, except for to-
tally self-contained acts.

Jeff Wald, manager and husband
of Helen Reddy, said, “NBC has
been very nice aboult letting us go
our own way with the show, al-
though when we showed them our
proposed guest star list they wanled
to know who these people were and
why wouldn't it be better to sign Jim
Mabors or Tim Conway.”

JULY 7, 1973, BILLBOARD
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Elton John, Bernie Taupin, Gus Dudgeon, John Reid and Steve Brown,
in association with MCA Records,

wish to announce
the formation of their new recording company.

.MCA RECORDS
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“What we are offering is undivided love and devotion, a Fﬂmggoadmyalty fartheartist
andacnmPanyti'latwksitﬁ b***soﬂ." |f . | N ['I "% & grn"_yl «f';r} ]f

MIKE SILVER
TROUBADOUR

Keep your eyes open for
“lonnie & Josie” MCA-40095

and
“If It Was So Simple” mca-40097

Summer Single Runaways
from
KIKI DEE and

| LONGDANCER
.MCA R=CORDS

Marnulogtured and Disiributed By MTA Reiards lnc.
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General News

Senate Probes

® Continued from page |

use of copyrighted recordings re-
quired in the bill.)

Sen. James L. Buckley (R., N.Y.),
earlier in* the week called for con-
gressional as well as Justice Depart-
ment, Federal Communications
Commussion and other probes of the
alleged payments for air play, the
drug-bribery, and other corruption
in the record industry in his home
state. He has asked Sen. John O. Pas-
tore (D., R.1) to begin a thorough
investigation by his Communi-
cations Subcommittee, which over-
sees broadcast matters. Sen. Pastore
could not be reached for comment at
deadline, but he is known to be very
much aware of the tie-ins between
music and radio, and in 1958 held
lengthy hearings on the subject.

In a brief statement (o fellow sena-
tors Thursday, Sen. McClellan re-
marked on the published reports of
alleged payment for record play on
the air, and the supplying of record
artists with drugs in connection with
the “contractual relationships” of
artists and record companies. The
senator said he felt that “prompt in-

N. England
“Clambake”
On Aug. 16

PROVIDENCE, R.I.—New Eng-
land industry folk stage the first an-
nual convention of Record and
Tape Distnbutors and Sub-Distrib-
utors Monday (16) at Francis Farm,
County St. Rehoboth, Mass.

The event is planned as an infor-
mal get-together by coordinator
Rube Zeidman, president-treasurer
of Rhody Record & Tape Service, 85
Jefferson Blvd., Warwick, R.L
02886. Anyone wishing to attend the
clam cakes & Chowders lunch, start-
ing at noon, with softball pame in
between the clambake starting at
4:30 P.M., can contact Zeidman. His
phone number is (401) 467-2465.

‘Pepper’ to
Be Staged

® Continued from page |

coordinating the tour. “Sgt. Pepper’s
Lonely Hearts Club Band With the
One and Only Billy Shears™ will fol-
low the lead of “Superstar” by play-
ing to concert audiences prior to any
conventional theatrical run.

The package, which reunites “Su-
perstar” director Tom O'Horgan
and production designer Robin
Wagner, will utilize material from
the Beatles' “Sgt. Pepper” and “Ab-
bey Road” LF's, along with four
other Beatle compositions. Jules
Fisher will handle lighting, and the
production company 1s expected to
include many veterans of the earlier
O'Horgan treatments of “Hair”
“Lenny” and “Jesus Christ Super-
star.”

Show opens at the Auditorium
Theater in Chicago on Aug. 17, with
the tour to follow with engagements
in Minneapolis, Milwaukee, Detroit,
Philadelphia and will reach the Felt
Forum in New York for two weeks
starting Sept. 15,

Ticket prices are being set with a
$7.50 ceiling, 1w focus on the rock
concert audience. Leber and Krebs
have also assembled a promotional
package for promoters which will in-
clude radio spots, television ads,
posters, flyers, balloons and other
merchandising tools.

JULY 7, 1973, BILLBOARD

vestigation™ was necessary to ascer-
tain the true facts for his subcom-
mittee. He gave assurance that there
is “no intention o delay action on
the copyright bill,” due 10 come be-
fore the Senate later in the session,
Protection Bill Coming

As pilot of the revision bill, he re-
minded the senators that they would
be considering both the extension of
the antipiracy act, which gives copy-
right protection to post-Feb, 15,
1972 recordings, up to 1975, and the
amendment which creates a per-
formance royalty for producers and
artists of copyrighted records. “I
have supported both measures and
anticipate continuing to do so0,” he
said, However, he was aware that
there would be “significant differ-
ences of opinion within the Senate,”
on the performance royalty, and he
will do what he can to insure that the
air is cleared for a decision to be
made on the ment,

The expressed, primary purpose
of both Sen. Buckley and Sen.
McClellan is to determine if the pay-
ola, hard drug use and corporate
corruplion are as pervasive as ru-
mored in this particular industry.

Sen. Buckley wrote Sen. Pastore
that he particularly feared a dam-
aging effect on the country's young
people, who are the main supporters
of the record rock and pop music in-
dustry. “Sales of their major money
earners, in rock and pop music, are
geared specifically to a young,
predominantly teen-age audience.”
In addition to calling for a congres-
sional probe, the New York senator
also wrote urgent demands for wider
investigations, to the FCC, Attorney
General Eliot Richardson, and the
White House Office of Tele-
communications. Sen. Buckley's
own office has begun an interim
probe, setting up meetings with ex-
ecutives of CBS and other record
companies, staff members said,

Sen. Buckley at a news conference
spoke of the dismissal of the presi-
dent of CBS Records in particular
and the record industry in general.
He quoted a commentary by New
York Times writer William Safire
that hard drugs are “the new cur-
rency of the record industry.” The
senator was particularly disturbed
by “the allepations that the execu-
tives of the Columbia Broadcasting
System are, in effect, covering up
this scandal.” (The company had
previcusly announced that it is con-
ducting its own insider investi-

“gation.)

Buckley's Concern

One of the worst aspects, said Sen.
Buckley, 15 not the “vague charges of
mob infiltration, payoffs in sex and
drugs and outright fraud,” as quoted
from the Wall Street Journal—but
the fact that the corruption may
have been a businessman's ploy: "It
is common knowledge that drugs are
an integral part of the rock music
scene. If it is true that hard drugs
have become the 'new currency of
the record industry’ and if drogs are
in fact used as an inducement to sign
on entertainers, one has to ask the

expense to which these practces

may explain the drug orientation in
rock music of which so many have
complained.”

A phrase often heard these days is
“the need for a change in corporate
moral climate”—and Sen. Buckley
wants the payola probe to take in
this wider territory. “l hope we do
not have a corporate Walergate on
our hands, but if we do, it is vitally
important that we seek the truth. . ..
The widest possible inquiry should
be launched to investigate questions
involving fraud on the consumer,
trafficking in drugs, corrupt and un-
fair business practices and under-
world involvement.”

Teresa Brewer

just recorded a
new single in En sland

and ves, 1S a
smashing hit

i the U.S.A.

"MUSIC, MUSIC, MUSIC?

WSCR WTIC
KSEL WRR
WKXY KVIL
WLOF KMOX
KLIV KMBZ
WOKY KMPC
WNEW KF1
WOR KGIL
NBC MONITOR KOY
WVNJ KOGO
WTFM KSFO

KEX
WTMJ
WMAQ
WGN
WEMP
WCCO
KFAB
KMYO
WWTC
KSPT
WINZ

AM 85027

WBRE

WPEN
WI10Q
WMAL
WKLX
WWwWJ
WIR
WNEU
WWSW

From the wings of the Flying Dutchman

Flying

Amsterdam

s riliuted ll;lu KA Hiecords
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Talent

Wein’s Newport West Bombs
$8$; Week-Long Art Smash

& Cantinued from puge 4

nor come out in force to show its col-
ors at the Bow| with the soul buffs on
the final weekend.

These frustrations aside for Wein,
jazz was king for one week due to-
tally to the enthusiasm of the follow-
ing artists: Supersax (the lve saxo-
phone band which plays Charlie
Parker charts in harmony), Carmen
McRae, Dave Bruebeck. Gerry Mul-
ligan, Darius Brubeck and his En-
semble, Herb Ellis, Joe Pass, Jim
Hall. Kenny Burrell. Barney Kessel,
Esther Phirllip?-;. Rahsaan Roland
Kirk, Herbie Mann, David Newman
and Dizzy Gillespie.

Supersax, the festival's opening
act, played six of Bird's choruses in
harmony to an audience of adults
which knew the works (“Koko.”
“Behop,” “Moose the Mooche™ )y and
regaled in memories.

If one thing can describe this festi-
val it is the speed with which Wein
moved acts on and off. The Holly-
wood Bowl's revolving stage allowed
him to set up one act while the other
was concluding,

sonny Rollins, an all-star band
(Mary Lou Williams. Art Blakey, Al
McKibbon, Sonny Stitt, James
Moody and Kai Wiﬁding} and Billy
Eckstine all performed in a perfunc-
tory manner on the opening bill,

Tuesday’s show showcased the
avant-garde with Chick Corea’s Re-
turn to Forever, the Gil Evans band
and Cecl Taylor.
voung listeners got into the dark,
moody music with no problem.

The next night, Dave Brubeck was
the lure for a crowd over 35 which
swung with him as he played with
his trio and Gerry Mulligan and
then with his son Darius’ own six-
picce band of contemporaries who
have an amazing technical capabil-
ity on their instruments—clarinet,
trombone (son Chns), saxophone,
hass and drums (son Danny).

Carmen McRae’s impeccable
singing ability enabled her to inter-
pret lyrics with finesse and dramatic
ability, She gave the best vocal pres-

An audience of

entation throughout the entire skein
of shows.

No “Explosion’

A Saturday afiernoon billed as a
“guitar explosion™ really didn't gel
11-‘]1IILI:J Instead. the non-blues ]"r].h
ing of such super names as Herb
Ellis and Joe Pass (who plaved in
tandem and then in counterpoint),
Kenny Burrell, Jim Hall and Barney
K essel. played sensitive melodic
progressions and that kind ol play-
ing overshadowed the efforts of sev-
eral others 1o play blues, notably
Shuggie Ous. T-Bone Walker and
Rov Buchanan.

"i:llurda". evening, jazz held s
own with the soul acts, Freddie
Hubbard and his quintet were de-
lightful with such easy 1o listen w
swingers as “Firsi I:"ht “Betcha

B*. fmll'-. Wow'’ itnd I}::ﬁl,in}"'-.
Children.”
Rahsaan Roland Kirk was his

usual marvelous sell -amazing in his
ability 1o play tenor and manzello al
the same ume—and full of energy,
enthusiasm and preaching mes-
sages. He ended his set by breaking a
chair onstage while blowing a
whistle—which shows that anything
goes i show business,

Louis Bellson's 17-prece band of
local all-stars {Don Menza, Jerome
Richardson, Rav Brown, Harry Edi-
son) played its own set of roaring
tunes and then became the backup
for Esther Phillips, who was sen-
suous and full of blues conviction.
She sang a slow and meaningful
“Georgia Rose,” and the nasty
“Home 1s Where The Hatred 1s.”

The Staple Singers turned the mu-
sic in the direction of soul and pospel
and the direction was most welcome,
Pop Sitaples and his three daughters
took us to church a hittle before Sun-
day and also pave us a lesson in
righteous thinking with two songs,
“Respect” and “Be What You Are”

Sister Mavis, who is a show in her-
self. soulfulized the slow “Don’t
Break My Heart,” her hands shaking
violently, her shoulders trembling in
lempo,

Rock Show Rules Stiffened

e Continued from page |

Those who gualified as respon-
sible could hold rock conceris upon
signing a lease agreement with the
Authority and paying a $1.000 non-
refundable deposit

The basic cost of the rotunda
would be S1.O00 or 10 per cent of
gross paid admission. Promoters also
would purchase $500,000 worth of
insurance for property damage. in-
cluding riot or mob actions.

, TOP QUALITY

8X10
PRINTS

LITHOGRAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10s
500--522.85

1000--535.00

COLOR PRINTS
1000--5200.00

S5END FOR SAMPLES AND PRICES

PICTURES

1867 E. FLORIDA 5T,
EPRINGFIELD, MO, &5803

All money collected in advance
ticket sales would be held in escrow
by the Authority until completion of
a4 concert, The money could be used
for refunds and for payvments owned
the Authority.

Also included n the policy is a
controversial plan to curb use of
drugs at performances,

According to the policy a sign
would be T‘unlcd o advise each con-
cert goer “entry into the facility sub-
jects “them 1o search by law enforce-
ment authorities for determining
whether or not such attendee may he
in possession” of drugs, The tic kets
also would state that those attending
agreed 1o be searched,

Another section of the policy savs
“primary consideration shall be
given to dayhightconcerts.” This is to
minimize drug use and promote
overall security. Convention Au-
thority members said.

A promoter would have to hire a
security foree consisting of at least 30
uniformed security guards (25 inside
the coneert area). 20 contemporary
but distinctly attired college age
vouths, 25 off-duty sherifi™s i1r[|l..1,l"~|
and NECEssiry ]‘mrl'.lll" personnel.

The |"v|l.lm[!luhmn Police Author-
iy and the Convention Center’s se-
curity chief’ would direct the force
and decide if more officers were
necded.

Stevie Wonder, his seven-piece
Wonderlove Band and three gal vo-
calists. produced an uneven set. He
played drums on an instrumental
opener and then got into the busi-
ness of vocahizimg, with "Visions.”
“Right Side,” “All In Love Is Fair”
and "Golden Lady.” the latter two
new works which weren’t very im-
pressive. “Signed, Sealed and Deliv-
ered” was a contrasting explosive.
[ull throtle ahead blazer with all the
amps turned up. And “Super-
stititon™ brought things Tull cyele
back w the original grass roots
sound of funky soul.

Sunday’s closing concert set vet-
eran Dizzy {rtlh.arm. and his guartet
in the role of opening act. and de-
spite this putdown, Diz played some
easy to listen to tunes, including his
famous “Swing Low Sweet Cadil-
fac.”

Charlic Mingus and his quintet
plaved an uncommumicative set of
his own tunes which didn’t capture
the lancy of the half-filled bowl
which had come to hear Gladys and
Billy Paul,

B.B. King. the gentleman of the
blues. played his standard bag of
tunes assisted by his nine-picce band
of slick players. His blues stories
were nothing new but they drew a
standing ovation.

Herbie Mann and David New-
man, who have been working to-
pether for one and one-half vears,
pru-s.nlt.d the best of flutes and ten-
ors. “Memphis Underground,”
“Never Can Say Goodbye” and
“Turtle Bay™ were all he was
allowed to play during his allocated
28 minutes, The set was the best jazz
played at the Bowl.

Mann and Newman's flutes in
tandem (with Newman also on
tenor), plus a wah wah guitar work-
ing with an electric piano. created
two delightful sonic experiences
which married contemporary guitar
playing with the Afro-Cuban fire of
flutes and congas.

Gladys Knight and the Pips kep
the fire glowing. While her three
male associate/family members did
their slick dance steps. she used her
strong voice (o effective smash
through the message of “Friendship
Tram,” "Daddy Could Swear | De-
clare,” and *Neither One Of Us,” At
the very end, she had the whole
Bowl up in place clapping a fond
farewell.

Billy Paul's short set asserted his
concern for “being black enough.”
Dressed in a silver jucket with long
tails and a blue hat to match his
pants, he sang “Brown Baby.” “This
Is Your Life” and "Am | Black
Enough For You.”

Then he did his hit. "Me and Mrs.
Jones™ and there were enough gals
screaming 0 know that there are
more women than just Mrs, Jones
who have a thing going with him,

For George Wein. the success of
remainder of his Newport concerts
in other cities will help decide on
whether there will be a second an-
nual bash in Los Angeles next vear.

Zeppelin Concert
Tickets Via M.O.

NEW YORK-Madison Square
Garden is selling uckets to three Led
Zeppelin concerts here by mail order
only,

Concerts East. concerl promoters
for the July 27, 28 and 29 perform-
ances, attributed move to heavy ini-
tial demand for tickets, '

Each mail order is being allowed a
maximum ol six tickets to spread
tickets more easily and minimize
scalping.
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Studio Track

By SAM SUTHERLAND

Last week’s column reported ac-
tivities over at the Hit Factory, and
tucked in among them were the
movements of Bill Szymeazyk, head
of Pandora Productions and an en-
gineer and producer who has been
covering a good deal of ground in
recent months.

Szymezyk was in town last week,
his visit to the city compressed into
three days of round-the-clock
recording and mixing, and he pro-
vided glimpses of other projects
the works. His haste in handling
Mew York duties in as short a space
as possible reflects his ongoing as-
sertion that someday he wont set
foot ouside Colorado, and, while
his involvement with bands who en-
joy recording elsewhere may not
make that entirely feasible. he's defi-
nitely beginning to concentrate his
activities there.

Szymezyk is an avowed disciple of
the West, and is excited about the
growth of studios there: he's been
handling several projects at James
Guercio’s Caribou Ranch, and s
planning to handle still other duties
at the nearby Applewood Studio.
Having engineered the last offermgs
from the Winters with producer
Rick Derringer, he’s co-producing
Demminger’'s own solo project. re-
corded at Cartbou with string charts,
from Paul Harris, recorded at the
Hit Factory.

Derminger's album began some
time ago, and, while Derringer had
originally planned to record in a va-
rety of rooms with a vaniety of pro-
ducers, he finally settled on the col-
laboration with Szymevek, Edgar
Winter offered keyboards. as did
Paul Harris, while Bobby Caldwell
drummed, leaving Derringer to play
a variety of guitars and bass,

Meanwhile, work on the next Asy-
lum outing by Jo Jo Gunne will be-
gin at Cantbou this summer, while
Szymcyzk will be bringing Tumble-
weed Records” Michael Stanley into
Applewood to begin his second al-
bum,

All of which coincides with final
work with the Rhinestones, for Just

Sunshine, and the kick-off of those
sessions in New York with J. Geils.

* o *

Agency Recording Studios 1n
Cleveland is still rolling along, with
producer Carl Maduri at work on
sessions with Greene Bottle's
Springwheel and with Maureen
McGovern, who is working on an al-
bum for 20th Century Records. Her
work will include a single written by
Wolfman Jack.

Also in was Jimmy Quinn, mixing
the Starr album for Avalanche/
United Artists, and Walt Maskey
with Metromedia's Circus, working
on their first LP.

Meanwhile, Agency's link with
WNCR continues, with quad con-
cert broadcasts including King Crim-
son, Doc Watson and Cold Blood.

* " L

Bucking The Tide: Perhaps it’s a
sign of things to come, or just the re-
turn of the craftsmanship that used
to characterize most recording ses-
sions. But Back Door, a jazz-based
instrumental trio from England, last
week visited Electric Lady with pro-
ducer Felix Pappalardi 10 work on
their second album, just weeks be-
fore the release here of their first al-
bum, recorded last vear.

Back Door is something of a de-
parture from the pop framework,
having worked as rockers but aban-
doned that style 1o pursue a rela-
tively spartan program of rehearsing
and playing in the wilds of Northern
Yorkshire. They recorded their first
album privately, sneaking into a
London studio between other ses-
sions to whip off twelve tracks in as
many hours, mixing included. That's
par for most jazz veterans, but
mighty swift in these days ol multi-
tracked monster productions,

Apparently the band isn't aware
of the possible luxury they might
have enjoyed at the Lady. This time
though, working with engineer Bob
D'Orleans, they sull managed to
record nine tracks in 12 hours, which
leaves little ime for hanging out.

Audio Systems
Design Seminar

Summer term—Five Day Seminar... July 25-29
Audio systems design can be a puzzle.
You know what the finished picture should look like, but

how do the pieces fit?

Learn to solve the puzzles systematically, efficiently and

professionally.

In This Seminar You Will Learn:

» Selection and Interfacing of microphones, amplifiers and
attenuators by analysis and computation, using manufacturer’s
spacification sheats.

» Selection and use of test equipment in evaluation and analysis.
» Specific use and proper application of dB, dB-5PL, dBa, dBEM,

dBVv.

» Console design employing line diagram methods with modular

gain block approach.

* Noise specification, calculation and measurement.
* Shielding and grounding practices.
* Application of op-amp technology to audio.

You Will Receive:

» Complete notebook containing: lecture notes, worksheets and

referance materials.
» Heferance texts.

All inclusive fee for the five day Seminar: $295.00.
Registration closes July 13th.

Classrooms are modern, air-conditioned
and close to all public transportation.

For Seminar outline,

information and

enroliment application write:

institute of audio research, inc.
64 university place, new york, n.y. 10003

212 677-7580
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Promoters Parley Explores
Field: Nader Talk on Needs

NEW YORK —Promoters meeting
here for the Sixth Annual Inter-
national Promoters Association
Convention, held at the Park Shera-
ton Hotel, explored various areas of
the promotion field and also re-
ceived an address from Richard Na-
der, producer of the Rock and Roll
Revivals and the current British
Rock Invasion,

Nader’s address discussed the
promoter's need to explore a wider
range of concert-goers’ needs. rather
than just book the most popular cur-
rent acts. His comments also pointed
toward the increase in onstage nu-
dity. the emergence of videotape, an
increase in audience participation
and the development of less ngid
sealing arrangements.

Also present at the convention
was Robert McCurdy of the Na-
tional Entertainment Conference,
who conducted a seminar on
“Promoters and the College
Campus.” representing the first for-
mal meeting between representa-
tives of the professional promoting
field and the college promotion
world, once considered somewhat
compeutive: Irwin Kirby, editor-in-
chiel of Amusement Business, who
spoke on “Promotion Views From
the Press”: attorney Roberi Oster-
berg, speaking on “Copyrighted
Shows and the Promoter™; and Ber-
nard Gurtman and James Murtha
on “Media Promotion.”

Also speaking were Jack Trafoya
of Jazz Adventures, and Bob
Bartlett.

The Independents have signed for
personal management with Thrup-
pence Ltd. The Independents
recently received their first gold
record for "Leaving Me™ on Scepter
Records. . .. Columbia Records has
sign&d Ben Vereen, winner of this
year's Tony award for best actor in
the Broadway musical “Pippin.” to
an exclusive recording contract. He
has previously appeared in musical
productions of “Jesus Christ, Super-
star” and “Hair.” ... Brazilian pui-
tarist Sivaca has signed with Van-
guard = Records. With Sivuca
presently in the recording studio, the

Signings

GLOSSY | o

EACH IN

PHOTOS =™

1000 POSTCARDS $5500

100 8x10 $139%

CUSTOM $85
COLOR PRINTS por 100
COLOR LITHO $175

par 1000

LOR POSTCARDS *1

MOUNTED 20*X30" 30*X40~
ENLARGEMENTS s7.50 H[};:.;EIIJ

opy/er

uinqrupherr

A Division of JAMES ). KRIEGSMANN
165 W. 46th St., N.Y. 10036
212) PL 7-0233

label plans an LF release shortly. .
RCA Rﬂcnrd:. has signed Darren
Green, a young singer-actor from
Washington, D.C. First single re-
lease is titled “What Do You See In
Him" produced by Yan McCoy for
Sag Productions. Green is set to tour
with “The Me Nobody Knows™
shortly.

Capricorn Records has signed
jazz artist Eddie Henderson 10 an ¢x-
clusive recording contract with the
label. Henderson, who has plaved
with the Herbie Hancock Sextet for
the past three years, will have his
first album, “Realization,” shipped
Friday (7). LP was produced in San
Francisco by Skip Drinkwater and
Patrick Gleason. ... Larry Coryell
has signed a long-term contract with
Vanguard Records. Currently on
national tour, Coryell will begin
recording work for his next album in
late summer. . . . Boomer Castleman
has signed with Capitol Records and
will also write for the label's Beech-
wood Music. ... The Wes Farrell
Organization., In conjunction with
David Mook’s Damont Corporation,
has signed singer-composer Michael
McGinnis to an exclusive song-
writing and record production
agreement. McGinnis’ first solo al-
bum was recently released by 20th
Century Records. Formerly a mem-
ber of the New Christy Minstrels, his
songs have been recorded by Wayne
Newton, the Mike Curb Congrega-
tion, Brooklyn Bridge and the Guess
Who.

Polydor Incorporated has signed
rock group Left End to an exclusive
recording contract. “Bad Talkin®

( Continued on page 210))

Talent

NOTICE TO THE RECORD, RADIO
& THEATRICAL INDUSTRIES.

The Name, “THE MAGIC TOUCH", is the exclusive prop-
erty of BLACK FALCON RECORD CORP. in connection
with a Female Performing Group, and is on file in the U.S.
Library of Congress, on a 45 RPM record entitled “STEP
INTO MY WORLD", since March 17, 1971. Anyone using
the name “THE MAGIC TOUCH" in connection with a per-
forming group without the permission from BLACK FAL-
CON RECORD CORP. is advised to cease and desist im-
mediately, to avoid initiating legal action.

Anthony Ferrant, Pres.

Bill Seabrook, Exec. V.P.

Black Falcon Record Corp.
22 Pine Street, Freeport, N.Y. 11520

Who/Where/When

(All entries for WHO-WHERE-~WHEN should be sent to
Sam Sutherland Billboard, 1 Astor Plaza, New York, N.Y. 1(036.)

AIRLINE (Warnaer Bros.}). El Nocambo,
Toronto, Ont., July 16-21

ERIC ANDERSEN (Columbia): Ebbets
Field, Denver, Colo., July 10-15

BILLANDERSON (MCA): Salisbury, N.C,
July 14; Ponderosa Park, Salem, Ohio,
July 15,

LYNN ANDERSON (Columbia) Smoke
River Stampede Rodeo, Nampa, Idaho,
July 17-19.

PAUL ANKA (Buddah): South Shore Mu-
sic Theatre, Cohasset, Mass., July 16-
22.

JOAN ARNATRADING (A&M): Smiling
Dog Saloon, Cleveland, July 17-22.
ARTHUR, HURLEY & GOTTLIEB (Colum-
bia): Pine Knob Pavillion, Detroit, July

i5.

ASLEEP AT THE WHEEL (United Artist):
Ebbets Field, Denver, July 10-15

BRIAN AUGER (RCA) Bijou Theatrs,
Philadelphia, July 11-14.

ROY AYERS (Polydor); Beverly Hills Hil-
ton, Los Angeles, July 17

AITECA (Columbia). Seven Divinities,
San Francisco, July 13-14; Orange
County Fairgrounds, Costa Mesa,
Calit., July 15.

BURT BACHARACH (A&M): Civic Arena,
Pittsburgh, July 15; Pine Knob, Inde-
pendence Township, Mich., July 18-17;
Fublic Auditorium, Cleveland, July 18.

BOBBY BARE (RCA): Fairgrounds, Sid-
ney, Mont., July 4.

BLACK OAK ARKANSAS (Alco):
McGonicles Fairgrounds, Annapolis,
Md., July 14.

BLOOD, SWEAT & TEARS (Columbia):
Summer Festival, Main Stage, Mil-
waukee, Wisc,, July 17, Harry E. Saw-
yer Auditorium, La Crosse, Wisc,, July
1B.

BELUE OYSTER CULT (Columbiaj:
Warner Park, Madison, Wisc., July 1;
Schaefer Music Festival, Central Park,
M.Y.. July 16.

PAT BOOMNE FAMILY: The Holiday Inn,
Pitisburgh, July 18-28.

BRITISH ROCK INVASION: Cow Palace,
San Francisco, July 15; Winnipeg
Arena, Winnipeg, Canada, July 16;
Civic Center, Bismarck, N.D., July 17;
Blossom Music Festival, Cuyahoga
Falls, Ohio, July 18, Summerfest, Mil-
waukee, Wisc., July 19; Musicpark, Co-
lumbus, Ohio, July 20,

JIM ED BROWN (RCA). Ofter Tail County
Fair, Fergus Falls, Minn., July 14; Ran-
dolf County Jr. Argi, Fair, Koberly, Mo.,
July 13,

MARTI BROWN: Columbia, 5.C_, July 14,
Winchester, Ky., July 16; Flamingburg,
Ky., July 17, Grayson, Ky., July 18;
Prestonburg, Kv., July 19; West Lib-
erty. Ky., July 20.

JULIE BUDD (RCA): Grossinger's,
Grossinger, NY ., July 14,

JERRY BUTLER (Mercury): Club Harlem,
Atlantic City, N.J., July 20-29.

CANNED HEAT (United Artists): Sheboy-
gan, Wisc., July 14,

CARPENTERS (A&M); Garden State Art
Center, Holmdel, M.J., July 16-21.

CARTER FAMILY (Columbia): Water-
melon Park, Barryville, Va., July 7; City
Auditorium, Birmingham, Ala., July 15.

JOHNNY CARVER (ABC): Field Days,
Remsen, N.Y., July 20.

JERRY CLOWER (RCA). First Mational
Bank Bldg., Memphis, Tenn., July 16.

COMMANDER CODY (Paramount):
Uncle Sam's, Buffalo, N.Y., July 17;
Uncle Sam's |, Syracuse, N.Y., July 18.

MICHAEL CODMNEY: Main Point. Bryn
Mawr, FPa., July 19-22

COPPERHEAD (Columbia): Majestic
Theatre, Dallas, Texas, July 14; Civic
Center, Oklahoma City, Okla., July 15.

CHICK CORBA (Polydor): The Great
McGonigles, Annapolis, Md., July T,
Ciuiet Night, Chicago, July 11-15.

HOWARD CROCKETT (Dot): Fort Worth,
Texas, July &, Marietta, Okla., July 7,
Wilmer, Texas, July 11; Grand Prairle,
Texas, July 12; San Antonio, Texas,
July 13; Alvin, Texas, July 14,

BOBBY DARIN (Motown): Warwick Musi-
cal Theatre, Warwick, R.1., July 16-22.

MAC DAVIS (Columbia): Municipal Audi-
torium, San Antonio, Texas, July 14,
Music Hall, Houslon, Texas, July 15;
O’'Keafa Canter, Toronto, Canada, July
19-21,

MILES DAVIS (Columbia), Tabarca Jazz
Festival, Tabarca, Tunisia, July 14;
Pescara, Italy, July 16; Verona, Haly,
July 17, Entibes Jazz Festival, Entibes,
France, July 19.

SKEETER DAVIS (RCA); Lincoln Park, M,
Dartsmouth, Mass., July 8,

DAWN (Bell} Rose Ars Festival, Nor-
wich, Conn., July 4; Mainstream Festi-
val, Greenville, Miss,, July 6,

EDDIE DEAN: Nashville West, El Monte,
Calif., July 14; Forty Grand, Sacra-
menta, Calif., July 20-21.
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JOHN DENVER (RCA): Universal Studios
Amphitheatre, Los Angeles, July 8-15.

DETROIT (Rainbow): Livonia Roller Rink,
Liv, Mich., July 18.

WILLIE DIXON (Yambo). Garden of
Stars, Montreal, Canada, July 20-26.
ROY DRUSKY {(Mercury) Hellam, Pa.,
July 15; Huntsvilia, Ala., July 20-21.
DAVE DUDLEY (Mercury): Ponderosa
Lodge, Portland, Oregon, July 15; Mr.
Lucky's, Salt Lake City, July 17; Cara-
van East, Albuquerque, N.M., July 19,

RONNIE DYSON (Columbia). Henry's,
Detroit, July 18-22.

EARTH WIND & FIRE (Columbia): Colum-
bus Raceway, Columbus, Ohio, July
15,

EL ROACHO (Columbia): Big Surf, Phoe-
nix, Ariz., July 20.

EXILE (RCA): River Run, Indianapolis,
Ind., July 4; Refleclions, Cincinnati,
Crhio, July 8.

BARBARA FAIRCHILD {Columbia}:
Grant's Cabin, 5t. Louis, Mo., July 15;
Morgan County Fairgrounds, Jackson-
ville, M, July 19.

JOSE FELICIANO (RCA): Konaco, July B,
Treasure Mountain, Park City, Utah,
July 7; Magic Mountain, Los Angeles,
July 17-22,

MAYNARD FERGUSON (Columbia):
Philadelphia, July 1; Jimmy's, N.Y.,
July 2-T; Baltimore, Md., July 8; Som-
erville, N.J., July 10; Hynon, Pa., July
12; Reading, Pa., July 13; Clay, N.Y .,
July 14; Buffalo, N.Y., July 15; Hoches-
ter, M.Y., July 16-17; Koira, M.Y., July
18; Inlet, MY ., July 19.

ROBERTA FLACK (Atlantic). Universal
Amphitheater, Universal City, Calif.,
July 16-22

FOCUS (Sire): Majestic Theatre, Dallas,
Texas, July 14; Music Hall, Oklahoma
City, Okla., July 15; Dupage County
Fair Grounds, Wheaton, IIl., July 18; Or-
pheus Theatre, Minneapolis, Minn,,
July 19; Kiel Auditorium, St. Louis, Mo,
July 20.

FOUR SEASONS: Central Park, N.Y..
July 20.

PETER FRAMPTON (A&M) Walerford
Park, Chester, W. Va., July 8.

FRESH FLAVOR (Stormy Forest): Max's
Kansas City, N.Y., July 11-12.

KINKY FRIEDMAN & THE TEXAS JEW-
BOYS (Vanguard): Madison Counly
Coliseum, Huntsville, Ala., July 4; Al-
bama State Fair, Birmingham, July 5;
Memorial Awuditorium, Chattanooga,
Tenn., July 19; Grand Ole Opry, Nash-
villa, Tenn., July 20.

BOB GALLION/PATTI POWELL (Nug-
get): Wintersville, Ohio, July 13; Penn
Yan, N.Y,, July 20.

J. GEILS BAND (Atlantic): Hara Arena,
Dayton, Ohio, July 1.

BOBBY GOLDSBORO (United Artists):
Treasure Mountain, Park City, Utah,
July 14; Meadowbrook Music Festival,
Rochester, N.Y., July 18.

DOBIE GRAY (RCA): Holiday Inn, Free-
port, Bahamas, July 3-7; O'Keefe
Theatre, Toronto, Canada, July 9-11;
Arnolds Park, Arnold Park, lowa, July
17; Liberty Hall, Houston, Texas, July
19-22.

STEVE GOODMAN (Buddah): Mariposa
Folk Festival, Toronto, Canada, July &-
8.

AL GREEN (Hi): The Apollo Theatre, N.Y .,
July 20-26.

JACK GREENE (RCA): Opryland, Nash-
villa, Tenn., July 15; Koultrie-Douglas
County Fair, Arthur, Wll., July 18.

RAY GRIFF (Dot): Minot, N.D., July 18.

GULLIVER (Wright): Lititz Recreation
Canter, Lititz, Pa., July 16, Grace Lu-
thern Hall, Camp Hill, Pa., July 17.

GUNHILL ROAD (Buddah). Casllaton,
Va., July 14; Valparaiso, Ind_, July 20-
22,

JO JO GUNNE (Asylum): Galaxy Theatre,
Des Moines, lowa, July 18, Paramount
Theatre, Cedar Rapids, lowa, July 19;
Capitol Theatre, Davenport, lowa, July
20,

TOM T. HALL (Mercury) Field House,
Logan, W. Va., July 14; Opryland USA,
MNashville, Tenn., July 20.

ISAAC HAYES (Stax): Miami Beach Gon-
vention Center, Miami Beach, July 14;
Bayfront Center, 5t. Patersburg, Fia.,
July 15; Milwaukee Summer Festival,
Milwaukee, Wisc., July 18.

HILLSIDE SINGERS (Metromedia). Ken-
nywood Park, Pittsburgh, Fa., July 4;
Community Park, Mew Holland, Pa_ (af-
tearmoon). July 7; Long Park, Lancaster,
Pa. (avening), July 7.

STAN HITCHCOCK (Caprice). Columbia,
5.C., July 14; Winchester, Ky., July 16
Flemingsburg, Ky., July 17. Grayson,
Ky.. July 1B; Prestonsburg, Ky., July 19;
West Liberty, Ky., July 20.

HOUND DOG TAYLOR & THE HOUSE-
ROCKERS (Alligator): The Blind Pig,

Ann Arbor, Mich,, July 17, 18, 19; Kent
Kove, Kent, Ohio, July 20-21,

HUMBLE PIE (A&M). Waterford Park,
Chester, W. Va., July 8: Asbury Park,
MY, July 14,

JOHN HURLEY (Bell): Ebbets Field, Den-
ver, Colo., July 17-22.

IT'S A BEAUTIFUL DAY (Columbia):
Paramount, Portland, Oregon, July 14;
Selland Arena, Fresno, Calif,, July 20.

JACKSON FIVE (Motown): Yale Bowl,
New Haven, Conn., July 14; Civic
Arana, Pittsburgh, Pa., July 20

STONEWALL JACKSON (Columbia:
Montrose, Colo., July 17; Charleston,
W. Va., July 20,

MICHAEL KAMEN (Atlantic): The Wal-
rus, Saattle, Wash., July 19-23,

EDDIE KENDRICKS (Motown). Cobo
Arena, Detroit, July 14,

STAN KENTON (Phase 4 Sterec). The
Steak Pit, Paramus, N.J., July 14,

ROBERT KLEIN (Buddah): Liberty Hall,
Houston, July 5-8; Castle Creek, Aus-
tin, Texas, July 11-15; O'Keefe Center,
Toronto, Canada, July 16-18; Val-
paraiso, Ind., July 20-22.

GLADYS KNIGHT & THE PIPS (Buddah):
White Sox Stadium, Chicago, July 20.

LEQO KOTTKE (Capitol): Syria Mosque,
Pittsburgh, July 10; Mississippl River
Festival, Edwardswville, |Il., July 17,

VICKIE LAWREMNCE (Bell): Knott's Berry
Farm, Anaheim, Calif., July 1-6.

BRENDA LEE (RCA). New Orlgans Pop
Festival, New Orleans, La., July 6-7,
Bachelors 111, Fi. Lavderdale, Fia., July
13-22,

LEFT END (Polydor): The Apartment,
Youngstown, Ohio, July 6§ The Draft-
house, Akron, Ohio, July 7; The Apart-
meni, Youngstown, Ohio, July 13; The
Drafthouse, Akron, Ohio, July 14; Lat-
eran Hall, Greenville, Pa., July 20

JERRY LEE LEWIS (Mercury). Mill Run
Theatre, Chicago, July 19-22.

RAMSEY LEWIS (Columbia). Festival,
Milwaukee, Wisc., July 19.

LITTLE ROYAL (King): Ponderosa,
Neeses, 5.C., July 14; Ethels Lounge,
Detroit, July 20-22.

CHARLES LLOYD (A&M): Annapolis,
Md., July 6-7; Blue Valley Park, Kansas
City, Mo., July B.

HANK LOCKLIN (RCA): NCO Club,
Tobyhanna, Pa., July 4,

LORETTA LYNN {(RCA): Six Fiags Over
Mid-America, Eureka, Mo., July 3;
Good Old Mashville Music, Nashville,
Tenn., July 5; Auditorium, Valdosta,
Ga., July 12; Lanier Land County Music
Park, Cumming, Ga., July 14,

MAGMA (AEM): Newport Jazz Festival,
Philharmonic Hall, MY, July 7.

HENRY MANCINI (RCA). Minneapolis
Symphony, Minneapolis, July 20.

BARBARA MANDRELL (Columbi
Tulsa, Okla., July 14; Fairfield, 11, Jdly
17; Baraboo, Wisc., July 19; Taylorville,
., July 20

MANDRILL (Palydor): Oakland Coliseum,
Oakland. Calif., July 20.

CHUCK MANGIONE (Mercury) Village
Vanguard, M.Y., July 17-22.

THE MANHATTANS (Columbia): Henry's
Club, Detroit, July 19-22,

HERBIE MAMN (Atlantic). Three Rivers
Stadium, Pittsburgh, July 14; Dearborn
Youth Canter, Dearborn, Mich., July
18; White Sox Stadium, Chicago, July
20.

JOHNNY MATHIZ (Columbia). Boston
Pops, San Francisco, July 17; Pine
Knob Theatre, Pontiac, Mich., July 18-
21,

RANDY MATTHEWS (Myrrh): War Me-
morial Auditorium, Nashville, July 20.
CURTIS MAYFIELD (Curton): Milwaukee
Summer Festival, Milwaukes, Wisc.,
July 17; Municipal Auditorium, Atlanta,
July 18; Knoxville Civic Auditorium,

Knoxville, Tenn., July 20.

LES McCANN (Atlantic); Club Baron,
Washinglon, D.C., July 17-22.

KEGAN McDONOUGH (RCA). Ebbet's
Field, Denver, Colo., July 10-15

ELLEN McILWAINE (Polydor):: Karma
Coffee House, Montreal, Que., July 13-
21.

ROD McKUEMN (Stanyan). Central Park
Music Festival, Central Park, N.Y., July
14,

STEVE MILLER BAND (Capitol): Mil-
waukes Festival, Miwaukes, Wisc.,
July 14,

LIZA MINNELLI (Columbia); Harrah's,
Laka Tahoa, Nev. July 19-Aug. 1.

JONIE & JOHNNY MOSBY (Capitol);
Branding Iron, San Berpardino, Calif,,
July 14,

MARTIN MULL (Capricorn): Max's Kan-
sas City, N.Y., July 13, 14, 15; Bijou
Cate, Philadelphia, July 18-21.

J.F. MURPHY & SALT (Columbia). Fat
City, Seaside Heights, N.J., June 28-
July 1; Coventry, Queens, N.Y ., July 13-
14.
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Talent

NRBQ (Buddah): Chicken Box, MNan-
tuckett, B.l., July 2-15.

RICK NELSON (RCA): Meadowbrook
Music Festival, Rochestar, Mich., July

4,

TRACY NELSON (Columbia): Lenox Fes-
tival, Lenox, Mass., July 14

PETER NERO (Columbia): Summer Tent,
Cohasset, Mass., July 15,

NEW BIRTH/NITLITERS (RCA): Hanry's
Beach, Domes Quartar, Md., July 4.
Boalride, N.¥., July 6 Memorial Sta-
dium, York, Pa., July 7.

WAYMNE NEWTOM (RCAY} Sands, Las
Vegas, July 18-Aug. 21,

ORPHAN (London) Preston's Airport
Lounge, Nantucket, Mass., July 16-21.
OSBORNE BROTHERS (RCA): Chuck
Mickerson's Plantation Park,
McCordsville, Ind., July 4; Watarmelon
Park, Berryville, Va., July 7-B; Fair-
grounds. 51 Albans, W. Va., July 11-12:
Renfro Valley, Mt. Vernon., July 14-15.

BUCK OWENS (Capitol): Colorado
Springs, Colo., July 19; Milwaukee,
Wisc., July 20.

PERSUASIONS (Capitol): Boston Sum-
mer Thing, Boston, July 16; Ebbets
Field, Denver, July 17-22.

WILSON PICKETT (RCA), Sugar Shack,
Boston, July 2-8.

PJ'S (Roulette): Plister Hotel, Milwaukee,
Wisc., July 16-28.

POINTER SISTERS (Blue Thumb): Cellar
Door, Washington, D.C.. July 16-21

PAMELA POLLAND (Columbia). Amazin-
grace, Evanston, IIl., July 6-8.

JIM POST (Fantasy). Amazingrace,
Evanston, Ill., July 13-15.

ELVIS PRESLEY (RCA). Coliseum, At-
lanta, Ga., July 3

RAY PRICE (Columbia). Lexington Biue
Grass Festival, Lexington, Ky, July 20.

PROCTOR/BERGMAN (Columbia): To-
ronto, Canada, July 20-21

BILL QUATEMAN (Columbia), Chicago,
July 18-21,

RAIDERS (Columbia): Flamingo Hotel,
Las Vegas, June 21-July 18; Harrah's,
Lake Tahoe, Nev., July 19-Aug. 1.

THE RASPBERRIES (Capitol): Carrol
Arena. Rancton, Mew Brunswick, July
14.

RARE EARTH (Rare Earth): Anaheim,
Calit., July 20.

HELEN REDDY (Capitol): Municipal Audi-
tarium, San Antonio, Tex., July 14; Mu-
sic Hall, Houston, Texas, July 15,

RED, WHITE & BLUE GRASS (GRC): Ar-
nies, Lafayette, Ind., July 16-Aug. 4.

DEL REEVES (United Artists). Ford
County Fair, Melvin, 11, July 14;
McCordsville, Ind., July 15; Coralville,
lowa, July 20.

RICK ROBERTS (A&M): Smiling Dog Sa-
loon, Cleveland, July 17-22.

KENNY ROGERS & THE FIRSTEDITION
(Jolly Rogers). Magic Mountain, Va-
lencia, Calif., July 3-8; Wollville, Nova
Scotla, July 15; The Heart of lllinois
Fair, Pearia, July 18-19.

DIANA ROSS (Motown): Skdney, Austra-
lia, July 15-16; Adelaide, Australia, July
18, Parth, Australia, July 20. -

RUBEN & THE JETS (Mercury): Olivers,
Boston, July 20-22.

TOM RUSH (Columbia). Egress, Van-
couver, B.C., July 17-21,

SANTANA (Columbia). Indonesia, July
17-18; Kingsgale Molor Inn, Sydney,
Australia, July 19-21.

SEALS & CROFTS (Warner Bros.): Para-
mount Theater, Portland, Oregon, July
14; Memorial Auditorium, Sacramento,
Calif., July 15.

KENNY SERRATT (MGM) Apple
Springs,; Texas, July B Bowie, Texas,
July 7; Wilmer, Texas, July 18; Lake
Charles, La., July 20.

SHA NA NA (Buddah); Mississippl River
Festival, Edwardsville, lll., July 18; Arie
Crown Center, McCormick, Chicago,
July 20-22.

CAL SMITH (RCA): Bald Mountain Park,
Hiawasses, Ga., July 7; Bill Monroe's
Brown County Jamboree Bldg.. Bean-
blossom, Ind., July 8; Hathaway Hall,
Altan, I, July 13; Colony Club, Morris-
town, Tenn., July 14; City Auditorium,
Birmingham, Ala., July 15,

CARL SMITH (Columbia): Jackson
County Fairgrounds, Wellston, Ohio,
July 17; Flame Restaurant, Corbin, Ky,
July 19,

SON SEALS BLUES BAND (Alligator):
Joe's Place, Cambridge, Mass., July
17-23

LONNIE LISTON SMITH (Flying Dutch-
man): Jazz Boat, N.Y ., July 17-22.

JIMMIE SPHEERIS (Columbia) Sutfolk
Downs Raceway, Boston, July 16,
Mother Blues, Dallas, Texas, July 19.
22

THE SPINNERS (Atlantic) Forum, Los
Angeles, July 14; Berkeley Community
Center, Berkeley, Calif., July 15, Guys
and Dolls, Fort Worth, Texas, July 19;
Grand Ballroom, San Antonio, Texas,
July 20,

BRUCE SPRINGSTEEN (Columbia}):
Max's Kansas City, N.Y ., July 18-23.
STAPLE SINGERS (Siax) Threa Rivers
atadium, Pittsburgh, Pa., July 14; Mile

High Stadium, Danver, July 20
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KENNY STARR (RCA): Good Ole Nash-
ville Music, Nashville, July 5.

STATLER BROTHERS (Mercury): Heart
ol llinois Fair, Peoria, July 20.

DAVID STEINBERG (A&M). Amphi-
theatre, Universal City, Calif., July 16-
22.

JOHN STEWART (RCA): Four Muses,
San Clemente, Calif., July 14-15.

STEPHEN STILLS-MANASSAS (Atlan-
ticy Blossom Music Fair, Cuyahoga
Falls, Ohia, July 10; Pine Knob Pavil-
lion, Independence Township, Mich.,
July 12; Mainstage-Milwaukee Sum-
merfest, Milwaukee, Wisc,, July 13,

STORIES (Buddah): Worchester, Mass.,
July 5, Richards, Allanta, Ga., July 9-
14; The White Elephant, White Dak,
Pa., July 15, WSAN Concert, Allen-
town, Pa., July 16,

PEGGY SUE & SONNY WRIGHT (RCA):
Parkers Lake, Ky., July 4.

BILLY TAYLOR (Bell): Watergale Barge,
Washington, D.C., July 18.

THE TEMPTATIONS (Molown) Music
Park, Columbus, Ohio, July 15.

LEON THOMAS (Flying Dutchman): In-
ternational Hotel, Nagoya, Japan, June
29-July 1, Royal Hotel, Osaka, Japan,
July 2-4; Osaka Royal Hotel, Kyoto, Ja-
pan, July 5; Tokyo Hilton Hotal, Tokyo,
July 6-9; Sapporo Prince Holel, Sap-
poro, Japan, July 10-11; Fukuoka, Ja-
pan, July 12, Hong Kong, July 13-16
(N.Y. date listed 6/ 30 issue (July 10-15)
is cancelled).

THREE DOG NIGHT (ABC/Dunhill): Mil-

- waukee Arena, Milwaukea, Wisc., July
20.

LILY TOMLIN (Polydor): Opera House,
Vancouver, B.C_, July 14; Queen Eliza-
beth Theatre, Seattle, Wash_, July 15,

T-REX (Warner Bros.): Milwaukee Arena,
Milwaukee, Wisc_, July 20.

ERNEST TUBB (RCA): Scotty’'s Lounge.
Roswell, N.M., July 1; Knights of Colum-
bus Hall, Schulenburg, Texas, July 3;
Cabaret Club, Bandera, Texas, July 4;
HRoundup Club, Skidmore, Texas, July

5; Burkstron AF Base, NCO Club, Aus-
tin, Texas, July 6; Blue Stem Ballroom,
Copperas Cove, Texas, July 7, Broken
Spoke, Austin, Texas, July 8, Civic
Center, Minden, La., July 10; Moose
Lodge, McDonough, Ga., July 11:
Moaose Lodge, Carrolton, Ga., July 12;
Fireman's Carnival Grounds, Schoe-
neck, Pa., July 14; Sunsat Park, Wasl
Grove, Pa., July 15.

TUFANO & GIAMMARESE (A&M): Celeb-
rity Theatre, Phoenix, Ariz., July 12,
CONWAY TWITTY (RCA): Six Flags Over

Mid-America, Eureka, Mo., July 3;
Aquanant Park, Welisville, Ohio, July B.
JOHN VAN HORN (Mercury); Stardust

WAR (United Artist): White Sox Park, Chi-
cago. July 20.

MUDDY WATERS (Chegs) Garden of
otars, Montreal, Canada, July 20-26
WEATHER REPORT (Columbia) Whis-
key A Go Go, Los Angeles, July 18-21
CHASE WEBSTER: Greenville, Tenn.,

July 14.

ERIC WEISSBERG & DELIVERANCE
(Warner Bros.): Midwest Fair, Crete,
lil., July 4-8, Park City, Utah, July 14;
Frontier Ranch, Columbus, Ohio, July
15.

FREDDY WELLER (Columbia): Peters-
burg, IIl., July 14,

KITTY WELLS/JOHNNY WRIGHT

(MCA): Bremen Fairgrounds, Bremen,
ind., July 4, Horseshoe Tavern, To-
ronto, July 6-7, Fairgrounds, Lunding-
ton, Mich., July 8; Howard County Fair-
grounds, West Friendship, Mo., July
13, Winsor Park, Grove Gity, Ohlo, July
14, American Legion Festival Park, Cul-
peper, Va., July 15,

{Continued on page 19)

Inn, Waldorf, Md_, July 16-21.
PORTER WAGOMNER (RCA): Grand Ol
Opry, Nashville, Tenn., July 20.
BILLY WALKER (MGM): Crossroade Mu-
sic Park, Kings Mountain, N.C., July 15.
T-BONE WALKER (Warner Bros.). El Mo-
cambo, Toronto, Ont., July 16-21,
JERRY WALLACE (MCA): Waldorf, Md.,
July 12-14; Providence, R.l., July 15.

If you're seriously into music or
sound reinforcement you want more
than hi-fi products can give
you. But full professional stu-
dio gear costs an arm and a

leg, and you pay for a lot of things you may not

really need.

That's why there's a TASCAM Model 10. It's an
8-in, 4-out mixing console, and it's just $1890.

With the Model 10 you get what you have to have.
Without sacrificing a single necessary function.

Each input module gives you mic and line atten-
uation, three bands of peak and dip equalization {two
with frequency selection), pre- and post-echo send and
receive circuitry, pan function, and a unigue straight-

line fader.

Each of the four submasters has a meter control
switch (line/echo), independent monitar level control,
echo receive level control, and a straight-line fader.
You also get a master gain module and 4” VU meters
with LED peak indicators. Plus pre-wired facilities for

m for up to four additional input modules
and other optional accessaories
Whﬂt qou need transport control, quad pan-

including talkback, remote

ner, and headphone monitor,
That's what you need and that's what you pay for.
some things, however, you may or may not need, and
we leave that choice up to you. For instance, the basic
Model 10 is high impedance in and out, but studio line
iImpedances are available optionally. You'll probably
want low impedance mic inputs, but you may not need
all low impedance line inputs. So we don't make you
pay for them. You can order any combination of high
and low input/output impedances according to your
application.
Details and specs on the Model 10 are available
for the asking. At the same time we'll tell you about our
new Series 70 Recorder/reproducers.

We've got what you need.

B TASGAN CORPORATION

5440 McConnell Avenue
Los Angeles, California 90066
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=4 These are best selling middle-of-the-road singles compiled from
nahonal sales an o ar in :
& i retail sales and radio station air play listed in rank order
|
I A
E ! i | TITLE, ARTIST
g | Label & Number (Dist. Label) (Publisher, Licensee)
115 5 YESTERDAY ONCE MORE
| Carpenters, AEM 1446 (Almo/Hammer & Nail/Sweet Harmony, ASCAF)
2 3 7 KODACHROME
Faul Siman, Columbia 445855 {(Charing Cross, EMI)
3 1 8 | BOOGIE WOOGIE BUGLE BOY
Betie Midler, Atlantic 72964 (MCA, ASCAP)
4 b 8 YOU'LL MEVER GET TO HEAVEN Agl You Break My Heart)
Stylistics, Avco 4618 (lac/Blue Sea, ASCAP)
5 4 ! GIVE ME LOVE (Give Me Peace On Earth)
George Harrison, Apple 1862 (Material World Charitable Foundation. BMI)
b . B WHAT ABOUT ME
| Anne Murray, Capitol 3600 (Hudson Bay, BMI)
719 | 7 | SHAMBALA
Theee Dog Night, Dunhill 4352 (ABC/Dunhill/Speedy, BMI)
B 3 9 NEVER, NEVER, NEVER
Shirley Bassey, United Artists 211 (Peer International, BMI)
9 |14 | & DIAMOND GIRL
Seals & Crofts, Warner Brothers 7708 (Dawnbrezker, BMI)
10 |13 | 6 TOUCH ME IN THE MORNING
Diana Ross, Matown 1239 (Stein & Van Stock, ASCAP)
11 7 |11 MY LOVE
Faul McCariney & Wings, Apple 1861 {McCarlney ATV, BMI)
12 (12 (1] BAD, BAD LEROY BROWN
lim Croce, ABC 11359 (Wingate/Blendingwell, ASCAP)
13 110 | 16 AND | LOVE YOU S0
| Perry Como, RCA 74.0906 (Yahweh. BMD
14 | 17 3 GET DOWN
Gilbert O'5ullvan, MAM 3629 (London) (Management, BMI)
19 |1 9 BEHIND CLOSED DOORS
| Charlie Rich, Epic 510930 (Columbia) (House of Gold, BMI)
16 |19 | 4 THE MORNING AFTER
Maureen McGavern, 20th Century 2010 (ASCAP /Fanfare, BMI)
17 | 18 4 HE DID WITH ME
| Vicki Lawrence, Bell 45362 (Senor, ASCAP}
18 |23 | 4 SUMMER (The First Time)
Bobby Goldsboro, Unibed Artists 251 (Unart, Pen in Hand, BME)
" |21 6 LOVIN' NATURALLY
sandalwood, Bell 45348 (Senor, ASCAP)
20 |15 | 9 A LETTER TO LUCILLE
Tom lones, Parrot 40074 {London) (MAM, ASCAP)
21 |22 | 3 HOW CAN | TELL HER
| Lobo, Big Tree 16, 004 {Bell) (Famous, ASCAP)
22 |24 | 13 DELTA DAWN
Helen Reddy, Capitol 3645 (United Artists/Big Ax, ASCAF)
23 |28 3 GYPSY DAVY
- | Arlo Guthrie, Reprise 1158 (TRO-Ludlow, BMI)
24 |20 | 7 OME OF A KIND (Love Affair)
Spinners, Atlantic 452962 (Mighty Theee. BMI)
F-Is | 3 NATURAL HIGH
. | Bloodstane, London 45-1046 (Chrystal Jukebox, BMI)
26 (3 | 5 I'D RATHER BE A COWBODY
n Jahn Denver, RCA 74-0955 (Cherry Lane, ASCAP)
27 |16 |13 DANIEL
Eiton John, MCA 40046 (James, BMI)
28 | - | 1| cLouos
David Gates, Elekira 45857 (Kipahulu, ASCAP)
2 (2% |6 COME LIVE WITH ME
Roy Clark, Dot 17449 (Famous) (House of Bryant, BMI)
3 |31 | 2 TEQUILA SUNRISE
- Eagles, Asylum 10017 (Atlantic)h (Benchmark, ASCAP)
31 (38 | 2| JUST DONT WANT TO BE LONELY
Ronnie Dyson, Columbia 445867 (Mighty Three, BMI)
32 (38 | 2| SOUL MAKOSSA
Manu Dibango, Allantic 2971 (Rayven/Kooper, BMI)
3|27 |6 I'M GONNA LOYE YOU JUST A LITTLE MORE BABY
Barry White, 20th Century 2018 (lanuary/SaVette, BMI)
M4 (3% 2 WHERE PEACEFUL WATERS FLOW
Gladys Enight & The Pips, Buddah 363 (Keca, ASCAP)
/B 35 i MY MERRY-GO-ROUND
lohnay Mash, Epic 511003 (Columbia) (Cayman, ASCAP)
3k |37 2 JIMMY LOVES MARY-ANNE
Looking Glass, Epic 5-11001 (Sproce Run/Evie/Chappell, ASCAP)
37 | B 3 SUMMER SONG
Lettermen, Capitol 3619 (Unart, BMI)
B | - 1 NEXT DOOR'S NEIGHBOR'S KID
lud Strunk, MGM 14577 (Cosette/Every Litile Tune, ASCAP)
39|92 OKLAHOMA CRUDE
Hanry Mancini & Orchestra, RCA 74.0974 (Colpems/East Hill, ASCAP)
40 |40 | 3 LORD, MR. FORD
lerry Reed, RCA 740960 (Vector, BMI)
4] | = 1 SWAMP WITCH
lim Staford, MGM 14496 (Famous/Boo/Kaser, ASCAP)
2 | - 1 SUNSHINE
Mickey Mewbury, Elektra 45853 (Acuff-Roze. ASCAP)
43 | 32 4 FIRST CUT IS THE DEEPEST
Keith Hampshire, ARM 1432 {Duchess, BMI)
4 |31 b SHAMBALA
BW. Stevenson, RCA 74-0952 (ABC/Dunhill/Speedy, BMI)
5 | - 1 SMOKE! SMOKE! SMOKE! (That EEEMHEI
Commander Cody and His Lost Planet Aawrmen, Paramount
0216 {Famous) (Hill & Range/Elves Presley, BMI)
6 | - 1 S0 VERY HARD TO GO
Tower of Power, Warner Brothers 7687 (Kuptilla, ASCAP)
47 | - 1 LIVE & LET DIE
Paul McCartney & Wings, Apple 1863 (McCartmay/ATV, BMIS
United Artists. ASCAP)
4 | - 1 WOULDN'T | BE SOMEONE
Bee Gees, RS0 404 (Atlantic) (Midweek/R50, ASCAF)
8 | - 1 EVERYOME'S AGREED THAT EVERYTHING WILL TURN OUT FINE
Stealers Wheel ASM 2450 (Hudson Bay, BMI)
50 | - 1 SONGS
BJ, Thomas, Paramount 02137 (Famous) (Screen
Gems-Columbaa /Summerhill BMI)
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Talent

LOS ANGELES—"1 think the
Crusaders success in having a no. |
jazz album that is also high on the
soul and pop charts is already start-
ing 1o help a lot of dther jazz groups
and labels,” said Crusaders drum-
mer stix Hooper.

“With proper merchandising like
we've had, there’s no reason why
other entertaining jazz arlists can’t
have pop hits,” Hooper explained.
For example, a great musician and
showman like Roland Kirk whao
plays three reed instruments at the
same time. Look at someone like
Wes Montgomery, who was playing
super puitar for 200 years before
someone thought of pushing his
records as commercial product.”

In the opening section of this story
(Billboard, June 9) it was described
how the Crusaders, who began play-
ing together in Houston before they
reached their teens, decided they
wanted to try reaching a wider au-
dience after nearly a decade as a
consistenl lop jazz attraction. They
signed with producer-manager
Stewart Levine and Blue Thumb
Records.

According to Blue Thumb presi-
dent Bob Krasmow, *Qur job was to
establish a Crusaders’ identity to go
along with their music. We did spe-
cific little things such as putting their
photo on the cover of each album.
When they came in with enough
good material for two LPs, we issued
itas a twin-disk set at $6.98 list as an-
other attention-getting gimmick.”

However, Krasnow feels that the
most important single conceptual
factor winning the Crusaders pop
chart action was their featuring of

Jazz-rock guitarist Larry Carlion on

both Blue Thumb albums.

Guest artists are by no means new
to Crusaders records, they have of-
ten been featured with the quartet.
“On our debut album in 1961, which
got five stars from Downbeat, we
had a guitarist sitting in,” said Hoo-
per. “Of course, he was playing
single-note jazz runs, not today's
more varied style.”

The contemporary Crusaders
spund was present throughout their
respected career as the Jazz Cru-
saders, It is a ught but improvised
pattern of compelling riffs, with a
very distinctive tone because of
Wayne Henderson's staccato trom-
bone counterpoint fills behind the
tenor sax leads of Willon Felder.
And Joe Sample, who composed
both of the Crusaders’ recent hit sin-
gles, was an electric piano pioneer
long before amplified keyboards be-
came fashionable.

One reason for the Crusaders op-
timism that they could become a
successful crossover act was the very
wide influence of their sound. If
Crusaders music with its unmis-
takable trombone-ienor-glectric pi-
ano core sounds familiar, this is be-
cause elements of the approach have
been taken up by horn groups rang-
ing from James Brown's back-up
band to Chicago.

Climate Helped

“Blue Thumb worked very hard
to break the Crusaders as big as we
believed they could be.” said Kras-
now. “But there's no doubt we were
very lucky to have the group at the
exact time when mainstream pop
audiences were finally ready 1o ac-
cept sophisticated  instrumentals
again.” Two recent no. 1 singles were
Edgar Winter's rock “Frankenstein™
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Creative Trends
Guitar Addition Helps

Crusaders’ Success

By NAT FREEDLAND

and Deodato’s jazz version of “Thus
Sprach Zarathustra.”

Blue Thumb is an independently
operated division of Famous Music
and has a staff of less than ten. Re-
sponsible for day-to-day merchan-
dising of the Crusaders are general
manager/sales director Sal Licata
and promotion director Louis New-
man,

“We had the exact same pattern
on both the *Crusaders I" and 'Sec-
ond Crusade’ albums,” said Licata.
"Except with the follow-up album,
everything happened bigger, faster
and in more markets. It’s as if once
we had established that music as
good as the Crusaders’ was commer-
cial, everybody was waiting for the
next release.”

Each album and the hit single
pulled from it got nearly instant ac-
ceptance on key jazz stations and
many soul stalions. Crossing over to
top 40 airplay built gradually and it
15 Blue Thumb's biggest frustration
that they haven't yel found a way to
achieve simultaneous Top 40 and
soul airplay for the Crusaders.

“Los Angeles has been the most
important single market in breaking
our Crusaders’ product,” said Li-
cata. “But with the first single, “Put
It Where You Want It,” we were in
the top 10 on KGFJ-AM, the biggest
soul station, and had already
dropped off when we were picked
up by KHI-AM, the market’s big-
gest rock station.”

LP & Single Sales

“Put It Where You Want It” sold
251.000 singles to date and the
“Crusaders I" LP has sold 178,000 at
$6.98 list. The current “Second Cru-

sade™ album has sold 155,000 in five
months although it is also a twin-
disk set listed at $7.98. Blue Thumb
intends to release only one-disk Cru-
saders” albums from now on and go
for even bigger sales numbers.

In a recent move to consolidate
the Crusaders trade identity, Blue
Thumb selected the most commer-
cial cuts from their four sides and is-
sued 1500 samplers to radio stations
and key retailers. Early usage re-
sponse seems to be good.

Louis Newman named as partic-
ularly important stations in breaking
the Crusaders: KGFJ-AM, Los An-
geles: KDIA-AM, San Francisco,
WVON-AM, Chicago: WIMO-AM,
Cleveland: WOL-AM, Washington
D.C.:. CKLW-AM, Detroit:
WWRL-AM, New York: WBOK-
AM, New Orleans and two domi-
nant top 40 stations, WFIL-AM,
Philadelphia, and KHIJ-AM, Los
Angeles.

The establishment of the Cru-
saders as pop chart hitmakers has
also begun making them draws on
the rock concert circuit. The group
has signed with 1FA and now aver-
ages 4-5 concerts a month, head-
lining at halls seating anywhere
from 3,000 to 14,000.

With this lucrative new demand
on their time, the Crusaders mem-
bers have heavily curtailed their
avallability as recording session
sidemen. “We don’t want our styles
all over everybody else’'s product
now,” sald Hooper. In fact, the
Crusaders are now asking for royal-
ties on every record on which they

(Continved on page 2())

La Brewer Triple Threat

By ELIOT TIEGEL

LOS ANGELES—Teresa Brewer's
career on records can be looked
upon as functioning in three direc-
tions.

e First, she 1s attempting to per-
form for contemporary listeners, re-
working her old hit of *Music, Music
Music” with the help of members of
the British rock band, Head, Hands
and Feet.

e Second, she is attempting to
reach adult jazz fans with a new LP
teaming the Count Basie Band and
Bessie Smith material.

® Thirdly, she is singing
Dixieland with Bobby Hackett,
which zeroes in on that music’s spe-
cial following.

As a result of the “Music, Music,
Music” single on Flying Dutchman,
she heads back to London in Sep-
tember to record an LP with the Brit-
ish rockers.

Her first pop LP for Flying
Dutchman, which has been out
three months, includes tunes se-
lected in concert with her teenage
daughters and label owner Bob
Thiele’s teenage son.

Since marrying Thiele, Teresa's
awareness of the jazz world has
magnified, she admits. “I like sing-
ing all kinds of music but I never
had the opportunity to record
that way,” she says. “Record com-
panies try to keep you in the same
image, but I knew I could do other
things because | did them in my
nightclub act.”

All of this recording activity for
Flying Dutchman and her producer

husband comes after a hiatus from
recording which lasted nearly four
vears.

The date with the Basie band took
place in Florida and New York and
all the songs were done in two days
time. “We did a lot of preparation,”
Teresa notes. "Thad Jones did the

arrangements and | practiced with
his brother, Hank, at the piano,

On this LP she sings much slower
and much lower than she normally
does. (Her high pitched voice is one
of the most casily identified in the
business. )

Isn’t she afraid that by singing for
s0 many different audiences she will
split hersell three ways? She parries
that this is good because it provides
more opportunities to reach more
people.

As for Bobby Hackett, she has
been appearing with him in clubs
and singing Dixieland going back to
her days on Coral. And it is with the
two-beat material that one hears the
old, assertive sound of Teresa
Brewer who had such rip tingling
hits as “Music, Music Music,” and
“Till I Waliz Again With You.”

Reflecting back on her gold 1950s
version of “Music,” Teresa says she
didn’t like it, “I thought it was done
too slowly, but I guess I was wrong.”

Husband/producer Thiele, lean-
ing back on his own jazz experience,
noted, “1 felt she could sing those
Bessie Smith songs. ... For the last
15-20 years she hasn’t made a prac-
tice of litening to records. She’s been
exposed to jazz and a whole new life
is beginning.”
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ANN WELDON

Cabaret, Laos Angeles

With Maxine Weldon finally starting 1o
mike some national waves as a Columbia
artist afier many months of lauded gigs at
L. A. niteries. the spotlight now takes in the
Weldon sister Ann. Like Maxine, Ann
Weldon 1s a magneucally attractive per-
former who succeeds at the distinctive stunt
of combining soul intensity with the theatri-
cal showmanship of the mightelub chun-
leuse,

To make this son of approach successful
on records requires extremely careful choice
of material and arrangements. But onstage.
her compelling presence puts the songs
across with the highest effectiveness of con-
tlemporary nightclub acts. For a *Super Fly"
medley, the singer donned a white maxicoat
and pimp hat over her lowcut dress, then in-
terpreted the lyrics far more understandably
than on the onginal recordings. The entire
pacing of her set was equally imaginative
and well thought out.

The Weldon engagement made a success-
ful opening for an intimate showroom pol-
iy of an clegant new Hollywood restaurant.
Both the Cabarel and Ann Weldon have
promising futures,

NAT FREEDLAND

PHIL OCHS

MINI FARINA

Ash Grove, Los Angeles

Returning 10 Los Angeles afier three
years, Phil Ochs scored a triumph while
proving he still has the ingredients thai
made him one of the major and most in-
Muential talents 10 emerge from the folk-
protest, singer-songwriter school of the "60's,

Performing before a mix of fans who un-
doubtedly remember the “old days”™ and a
younger group just beginming o appreciale
his work, Ochs leaned largely on the tunes
that gave him his reputation. Songs such as
“l Ain't Marchin® Anymore™ and “Small
Circle of Friends™ were greeted with enthu-
siastic response, as were several of the art-
ist’s less familiar works, In addition 1o his
unigue vocal stvle and fine guitar work,
Ochs demonstrates an uncommonly natural
rappor with the crowd, particularly with his
wry political humor and commenis concern-
ing a “few protest tunes for old-time's sake.™

More new material would certainly pro-
vide o shot i the grm (o oa form of musie that
has lacked major talent in receni years, The
audience was pleased enough, however, 10
demand wo encores,

Mini Farnna was o her usual fine vocal
form., ntizr.:i:ng_ some strong nrij;-.jnnl mialerial
with some chart tunes arranged in her own
[ashion. Always a fine singer. her sel was
well-received and contributed 1o a rare and
entertsining lolk might in Los Angeles,

BORB KIRSCH

JOE WILLIAMS
HAMPTON HAWES

Halinore Club, New York

Joe Williams opened his first set of the
evening with some excerpts from his alhum
on Temponic Records, calling it a love feast,
And so o was, Backed by the Buster Wil-
ltams tno, he charmed and entertained the
audience through a beautifully executed
sefies of songs, mostly old standards, that

Who/
Where/
When__

e Comtinued from page |7

DOTTIE WEST (RCA); McArthur, Ohig,
July 6; Richland, Pa., July 7, Amhurst,
Ohio, July 8,

WILBURN BROTHERS (MCA}: Wichita,
Kansas, July 8.

TOMMY WILLS (Juke): Scots Inn,
Springfield, Ohio, July 5-14; La Ray's,
Monticello, Ind., July 16-28.

BOBBY WOMACK (United Artists). As-
frodome, Jazz Festival, Houston,
Texas, July 14; Carter Barron Theatre,
Washington, D.C., July 16-22.

STEVIE WONDER (Motown): Astrodome,
Houston, Texas, July 14; Mile High Sta-
dium, Denver, Colo., July 20.

FARON YOUNG (Mercury). Randy's Ro-
deo, San Antonio, Texas, July 14;
Golden Homn Nightclub, Atlanta, Ga.,
July 18.

LED ZEPPELIN (Atlantic): War Memaorial
Auditorium, Buffalo, N.Y., July 15; Colj-
seum, Seattle, Wash., July 17; Coli
saum, Vancouver, B.C., July 18; Bos-
ton Gardens, Boston, July 20.
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ehicited s much sighing as they did ap-
plause. A fine and mellow singer, with o
startling vocal range. Joe Williams olso pos-
sesses the seasoned professionalism and
sense of humaor that are particularly endear-
ing to a nightclub avdience.

Hampton Hawes did not fare as well, The
supenor planc playing that s on s new
Prestige LP was there, but it seemed o lack
the spirit evidenced on his recording. Chuck
Isracls’ proficient accompaniment on the
bass was a delight. as was the aptly re-
strained drumming of Bill Goodwin. But the
music that kept verging on exeting re-

Talent in Action

manned merely good. and one was left hop-
ing for another opportunity 1o hear both
I-Inmpmn Foawes afd fs accom panists ]'I-hl:w-
ing with musiciins more congenial to their
individual stvles ABIGAIL LEWIS

THE LETTERMEN
Empire Room, Waldorf-Astoria,
New York
The more things change, the more cunous
they become, and The Lettermen are no ex-

ception: their current nightelub act offers
both their traditionally popular, black-tie

approach, coupled with a “conlemporiry
sei that presumably reflects the trio’s aware-
ness of Mow,

somehow, they seem bétler suited 1o
Then. and that 1s not an msult but simply an
assessment of the strength of their older ma-
terial. Their show opened with the trio
dressed in white jumpsuits, complete with
embroidered shirts, massive Heavyweight
Championship belts, platform shoes and
teasing, tight tatfloring. Longish hair was yet
another concession, but the final effect was
eene, somewhal akin 10 watching Donny
Osmond approach middle age.

Following an armay of familiar Top 40
songs—familiar only in their consistently
forgentable lyrics—the act moved to more fa-
miliar territory, and it was here that both act
and audicnce scemed gratified.

The Letiermen have obviously built a
faithful audience. And the inclusion of truly
powerful contemporary materials. perhaps
culled from sources other than the AM
band, would provide some fresh impetus to
their live act. But wken offering of Current
Hits that are contemporary but hardly com-
pelling seems unnecessary for such an estab-
lished act. SAM SUTHERLAND

apital Centre
opens fall’Z3 . Now booking.

The Nation’s newest sports and entertainment center
serving the Washington, D.C. metropolitan area.

There's nothing in the world like
it. Well ahead of its time, the $18
million Capital Centre is setting
a precedent for arenas of the
future with the innovative design
of its scoreboard, ticket selling
systems, seating view and com-
fort. A sound system designed for
maximum flexibility, a lighting
system designed for color TV pick
up and the structure itself.

Just outside the District of Colum-
bia in nearby Prince Georges

"County, Maryland, the Capital

Centre is now ready to book your

sporting events, show or concert.
* 20,000 seating capacity

Public parking

Fully air conditioned

Easy box office access

85" x 200" ice rink

Portable stage

Ample dressing room space

29,000 sq. {t. of exhibit space

Large indoor loading area

2 restaurants, one of which

converts to an auditorium

* Complete in house catering
services

& & & ® & & & =8 »

The Nation’s wealthiest market
at your doorstep.

No longer will your show have to
skip America's wealthiest market.
The Washingtonr metropolitan
area boasts four of the richest
counties in the country, and the
convenient location of the Capital
Centre puts you within minutes
of each of them. Located on the
Capital Beltway, the Capital Cen-
tre is a short drive for more than
4 million. Six major expressways
connecting with the Capital Belt-
way expand your audience to
reach Northern Virginia, Balti-
more and Annapolis.

www americanradiohistorv com

Showplace for the big league.

The Capital Centre is the new
home for the NBA Capital Bullets,
and will house the NHL franchise
coming to Washington in 1974.
The Ice Capades, Disney on
Parade, and the Ringling Bros.
Barnum & Bailey Circus have al-
ready scheduled their debut at
the Capital Centre. Give your
next show assured success by
bringing it to the new Capital
Centre. Whatever the show, we
have the showplace.

For booking and further
information call General
Manager, Mike Crowley,
(202) 723- 3536.

Calp feRbae
cap ta
centre

6101 16th Street, N.W.
Washington, D.C. 20011
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Latin Music

NEW YORK

Sandro (Caytronics) performed
before two sold out houses last week
al Carnegie Hall. Ray Roig and his
Orchestra (Mericana) also plnyn‘:d
on the bill. The 40 piece ensemble
will have a4 new record released at
the end of July uted “Labola.™
On May 11, Mango Records and
HAM Artists, Lid. opened new of-
fices at 1650 Broadway. . .. The suc-
cess of "Homoy,” the Latin rock op-
era, is being attributed to the
galvanized performance of Sandro.

. Roberto Torres (Mericana) has
just returned from a successful wour
of South America. “El Caminante™
15 the title of his debut single for the
label. ... Coco Records is releasing
this u-u.-::-k Il-year old Migueliluu
first 45 release titled “Canto A
Borinquen.” In addiion. a single
from the soon o be released Belson
Feliciano/Kito Velez canta: “Joe P."

LatinScene

album, “Vida Eterna,’
leased by Coco.
Machito will celebrate his 35th
anniversary as one of the oldest
Latin bands sull playing today, with
a new single, *Vibiri Tabara,” re-
leased from the “Machio™ LP on
Mencana. .., Coco Records, Inc.isa
division of the parent label. Mango
Records, ... Tempo "70, a young.
promising Puerto Rican band, will
be appearing in concert in New
York and Boston July 7-10. ...
Pronto Records 15 currently record-
ing Manuel Alejandro. ... Charlie
Varquez has composed his autobi-
ography in a song entitled “Solo Fe”
which is featured in his next LP. . ..
Silvana 1s the latest Brazillian star to
join Fred Reiter’s projected album
schedule. Along with Nelson Red,
Martinha, and Wanderley Cardoso,
the product from coffee-land seems
more impressive with each addition

" is being re-

® Continned from page 16

Lady,” group’s first single is set for
release with an album to follow this
fall. The Youngstown-based group
has been performing in the Ohio-
Pennsylvania area for the past two
years, recently on the bill with such

Helps Crusaders

® Conmtinted from page 18

play anonymously. And according
to Hooper, their demands are gener-
ally being met.

For live appearances, the Cru-
saders bring along a guilarist, usu-
ally Larry Carlton or Arthur Adams,
and a Fender bassist, usually Max
Bennetl,

“We'd like to point out the impaor-
tant role that our independent dis-
tributors played in helping us break
the Crusaders,” said Licata. "They
were invaluable in things like help-
ing us plan the scheduling of our ra-
dio spot buys and getung the best ac-
counts mentioned in the tags, or
seeing that their stores gave good po-
sition to our emply-jacket displays.”

Krasnow feels that the next pla-
teau in widening the Crusaders im-
pact would be for them to score and
play the soundtrack for a quality
movie. “1 don't mean just another-
black exploitation film,” he said.
“I'm looking for a high-class movie
as a vehicle focusing on the entire
amazing spectrum of music this
group is capable of producing.”

Signings

acts as Lighthouse, Raspberries,
Captain Beefheart, Eagles and
Brownsville Station. . .. Feelings, a
self-contained New York rock act,
has been signed to MGM Records.
Feelings™ first single, “Since You
Have Gone," produced by John
Linde of Ultra-Sonic Productions
and Chuck Laski, is set for immedi-
ate release. The group consists of
four writer-performers and records
at Ultra-Sonic Recording Studios in
Hempstead, Long Island. . . . Jules
and the Dynamics Hard Hitting
Rock Group, has signed a long-term
recording contract with Polydor
Records, Group is set to cut four
sides with producer-manager Cleon
Wilson. ... Robin McNamara has
been signed by Steve Ketz to Three
Star Organization for management
and recording.

Ardent Records. Memphis, has
recently signed Scottish singer Brian
Alexander Robertson. His first al-
bum, “Wringing Applause.” pro-
duced by George Kajanus, 15 set for
release this week. . . . Joel Diamond,
president of Silver Blue Records,
distributed by Polydor Records, has
signed Sharon Ridley and Van
McCoy 0 a long-term recording
contract. Their first release for Silver
Blue is a McCoy penned tune titled,
“I'm in Your Corner.” The duo is
currently preparing an act and will
begin making concert appearances
this fall. Each has previously re-
corded for other labels in the past

CAYTRONICS
LA COMPANIA DE MUSICA LATINA

SALUDA A SU ARTISTA EXCLUSIVO

ROBERTO CARLOS

Y LES RECOMIENDA SUHIT “LA MONTANA”

an CYS-1368
y también

disponible en
8 tracks.

Distributed by

CAYTRONICS

The Latin Music Company
240 Madison Avenue

New York, N.Y. 10016

(212) B89-0044 J

to LA, Latino's roster, ... Lucho
Gatiea (Fabor) now appearing at El
Patio in Queens for the next three
weeks. ... In the works at Tico
Records is the long-awaited reunion
album by Tito Puente and La Lupe.

.. Joe Cain has completed produoc-
tion on albums for Allegre with a
summer and fall release scheduled.

Eddie Palmieri (Mango) will play
for two hours free of charge this Fri-
day (6) at the Central Park Band
Shell. Toro will be opening the
show. ... Speaking of free concerts,
the Bryant Park and City Hall free
lunchtime concert series will feature
Alfredo Munar on August 23, ... Ed
Kleinbaum has been named general
sales manager of Fiesta Record Co.,
Inc., replacing Morty Gilbert. Klein-
baum was formerly general sales
manager of Beta [Distributing Co, of
Mew York City. ... Ticketron han-
dling tickets scaled from $3.50 to
$7.50 for the International Latin
Festival at Shea Stadium on July 21,
Concert corporation of American
and Viterect, Inc. are producing.

Malo, Warner's latin-rock record-
ing group, entertained at a Latin
disco party sponsored by the Uni-
versity of the Streets and the Lower
East Side Community Store Front
last week. Malo's involvement with
the two organizations is to help
create and further stimulate commu-
nity interest in the recreational and
cultural aspects of their own neigh-
borhood. PHIL GELORMINE

MIAMI
Sandro (Caytronics) had a good

turnout for his concert appearances
at Dade County Auditorium Sun.
(17). ... Tinica 73 (Inca) did very
good dance business here Sat. (23).
They have a hit on the radio from
their new LP, "No Volvere.” ... Ins
Chacon has a new LP on Borinquen.
. Gema released an LP by Jose
Maria which was recorded in Spain.
... Orchestra Sevilla Biltomore, a lo-
cal band, is recording on Aro
Records Organo Melodico de Juan
Torres, Vol. 17, won record of the
vear award in Mexico. . . . Daniel Ve-
lasquez (Eli) has a new LP “Aua Re-
cuerdo™ and Luis Garde has an LP
on Eli Records. “Somos Tu v Yo.”
.. WCMOQ has given out over 32500
in cash prizes in the first five weeks
of their new contest “Gane Con Su
Amigo.” ... At Numero Uno, Wind-
jammer, local latin-rock group re-
places Caffe 1o play with Fajardo.
Owner Gary Carvin starts Wed.
night “Band Night” with Fajardo,
Windjammer and Orchestra La Su-
prema (Sound Triangle). Caffe,
meanwhile, moves over to the So-
nesta Beach Hotel on Key Biscayne,
and prepares for their recording de-

but sometime in July.
ART (ARTURO) KAPPER

SANTO DOMINGO

International recording artist
Fausto Rey (Montilla) gave his sec-
ond successful concert at the Concha
Acustica, and outdoor “bow!™ the-
ater at the Hotel Embajador. Rey
was accompanied by members of the
Rafael Solano group, the Johnny
Ventura combo and the National
Symphonic Orchestra under the
baton of Johnny Ventura (Kuba-
ney).

Popular international teen-age
singer from Puerto Rico Jose
Manuel is booked for the Show Del
Mediodia by Mac Cordero of Mac
Cordero Enterprises on RTVD-
Channel 4, Jose Manuel's style 1s an
interesting combination of Raphael
from Spain and England's Mick
Jagper. FRANJORGE
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Billboard SPECIAL SURVEY for Week Ending 7/7/73

.= Hot Latin LPs

IN CHICAGO
23 | TITLE—Artist, Labe! &
EX | Number (Distributing Labef) ﬁ;
1 | VICENTE FERNANDEZ 6 | JUAN GABRIEL
“Volver Volver,” CYS 1333 “Mao Tengo Dinera,” Arcano 3073
2 | YOLANDA DEL RIO 7 | FREDDY MARTINEZ
“La Hifa de Nadw,” Arcano 3202 "B Embajador,” Freddy 1006
3 | GRAN COMBO 8 | CHAPARRO
“Por El Libro,”" EG.C. 003 “Mi Propio ¥o," Rleo 709
4 | JULIO IGLESIAS 9 | VIRGINIA LOPEZ
"Rio Rebelde,™ AL 10 "Valera El Amor,” GAS 4073
5 LOS SOCIOS DEL RITMO 10 LUCHO BARRIOS
“Vamaos & Platicar," Parnasa 1096 “Mi Amor Por Ti," Futuro 277
IN N.Y.
1 | GRAN COMBOD 6 | LA SALSA
“Enaccion,” EGC 004 Boringuen 1245
2 | EDUARDO ZURITA 7 | HILDA MURILLO
3 Ih'll:ll!lil::IlllﬁltI gﬁtﬁg “Lutwra Tengoode Amoe," Malz old
“Mi Amor Por Ti," Futuro 277 ﬂ i‘!ﬁfg ;'ﬁ'“ A
NESTRO ZAVARCE
‘ éﬁlTu Llora Una Estreffa,” Discolando 9 Eg.;l:tl,fuplmlaﬂfmg
RMAN PONCE
5| PELLIN RODRIGUEZ 19 1 8 o .
“Mi Amor Por Ti,” Bovingguen 1244 1|:.|Fru RApIERND (¥inlo, aE:T BV
IN MIAMI
1 | “TIPICA 73" 6 | SOPHY
Inca 1031 “Perdon,” Yehet 1474
2 | CONJUNTO UNIVERSAL 7 | ROBERTO CARLOS
“Que 52 Sapa.” Velvel 1466 “Detalles,” CYS 1368
3 | LOS ANTIQUES 8 | LISEETE
“Dias Como Hoy,” Funny 502 “luntos.” Boringuen 1226
4 | TATA RAMOS 9 | CHED FELICIANOD
“Oama-Dama.” CYS 5002 “Jugete,” Vaya 12
5 | ENRIQUE CACERES 10 | ELIO ROCA
“No, No Fuedes Dar Tu Amar,” CY5 “A Wi Cuba Volvere” Mami 6071
IN TEXAS
1 | IRENE RIVAS 6 | LITTLE JOE ¥ LA FAMILIA
"Tanto,” Cash 1008 “Para La Genfe,” BSR 1038
2 | LOS ALEGRES DE TERAN 7 | VICENTE FERNANDEZ
"Corridos Famaoses.” FLP 4001 “Yicente Fernander,” CYS 1359
3 | SUNNY & THE SUNLINERS B FREDDIE MARTINEZ
“El Infernacional,™ KL 3017 “El Embajados,” FR 1006
4 | JOSE ALFREDO Y ALICIA 9 | RAMON AYALA Y LOS BRAVOS
“Las Coplas.” MKS 1903 “Parque,” TM 7004
5 | JULIO IGLESIAS 10 | CARLOS Y JOSE
"Julio lgleszas.™ AL 10 "Corridos Rancheros,” Rowvi 1052
IN L.A.
1 | LOS BABYS 6 | LOS BRONCOS
“Porque,” Peerless 1609 “Mi Ultsma Carfa,” Pesrless 25100
2 | LOS SOLITARIOS 7 | JULIO IGLESIAS
"Nunga Digas,” Peerless 1618 "Rio Rebelde,” AL 10
3 | VICENTE FERNANDEZ B | ESTELA NUNEZ
“Volwer Volver " CY5 1333 “Iremos La Mano,” Arcanp 3215
4 | LOS MUECAS 9 | YOLANDA DEL RIO
“Que Ironsa,” CYS 1351 “La Hija De Nadie." Arcana 32072
5 | JUAN TORRES 10 | VICKY CARR
‘Organa Melodica Wal 16" MU 15E6 “En Espanol ™ UA Lating 3147

B o right 1873, Billboard Publications, Inc. Mo part of this publication may be reproduced,
stored in a retrieval System, of transmitted, in any form or by any meana, alectronic, mechanical,
photocopying, recording. or othersita, withoul the prior written parmission of the publisher

REY ROIG, right, leader of the group La Orquesta Sensacion, inks a new, ex-
clusive long-term contract with Mericana Records. Joining Roig for the sign-
ing are Joe Cayre, left, president of Caytronics Corp., Mericana's parent com-
pany, and Ralph Lew, center, general manager of Mericana.

When Answering Ads . . . Say You Saw It in Billboard

JULY 7, 1973, BILLBOARD
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'rom the Cook-Greenaway m:tmg team wlio wrote such
hits as “Youw’ve Got Your Troubles And I’'ve Got Mine,”

. “I’d Like To Teach The World To Sing,” “Here Comes
hat Rainy Day Feeling Again,” “Softly Whispering I 4
yve you,” ]Oill up with Herbie Flowers to Imng you

v

Produced by David Mackay Recorded in England
“Randy” is included in Blue Mink’s initial LP on MCA Records

Personal Management: Barry Authors, Global Talent Management, 168/171 High Road, Willesden, London W.10, England.

.MCA RECORDS @
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Martin and Finley:

Dazzling duo

No, they're not stand-up comedians, Produced by Bob Gaudio.

or talk show personalities,

or daytime TV stars. They'rea
writing /singing team extraordi-
naire, And their debut single,

Listen to what's happening
at Motown.
You’ll hear the times change.

“It's Another Sunday” is not just And watch for Martin & Finley's
another single. Listen. premiere album, “Dazzle "Em
Martin & Finley. “It's Another with Footwork™.

Sunday". Motown Sing]e #M-1242 1973 Motown Recard Corporation,

AN
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LOS ANGELES—Fifty percent of
the product issued from the Jewel
Records labels has cross-over *“po-
tential” into the pop market. The
Shreveport, La-based company re-
leases between 50 and 100 singles
each year, estimates Don Logan, its
sales and marketing vice president.

Ten years ago when Stan Lewis
began his record label, the music
was exclusively blues-oriented. And
when a record crossed over the spir-
itual bridge separating the black
community from the general white
audience there was reason for rejoic-
ing.
Today, Logan emphasizes, the
company is geared toward produc-
ing a soul sound which can hop-

Soul Sauce

Jewel, Vet Southern Label, Seeks
Cross-Over Product for 4 Labels

scotch across the bridge more
quickly. To Logan, it seems that “ev-
erybody who puts out pop and coun-
try records feels the only way to
make it today is to release black
records,” so the competition 15 at its
fiercest point,

Operating under the Jewel um-
brella are Ronn, Paula and Soul
Power labels. There is a cautious,
conservative mood running through

By ELIOT TIEGEL

the company these days, Logan ex-
plains, which tempers how the com-
pany handles releasing product.

“If we put out a single and 1t
doesn’t look like it'll do anything, we
don't try to cover the entire country,
With albums, we try to cover all our
distributors with some stock.” Jewel
presses up an average of 5000 LP’s
per title. “We don’t believe in getting
over-sold on anything and pressing

one million copies. It's Stan's ap-
proach 1o wait, but to also get the
product out to every distributor who
will take 1. We send flyers to racks
and one-stops but we don’t get real
enthused until we see real big re-
orders.”

Logan says a week and one-half is
ample time to wait for that re-order
reaction. There are several name art-
ists who do get stocked automatic-

ally, such as Ted Taylor and Liule
Johnny Taylor (distan! cousins) and
comic Justin White,

But with the new names, unless
there is airplay of a local or area na-
ture or chart action. the odds of
moving product are slim. There is
one exception, which Logan knows
about, and that’s in-store play. He
says there have been instances in the
Washington, D.C. area, for example,
where stores have played a single re-
sulting in customers making impulse
buys.

The label mails disks to 690 pop
stations and 138 “hot” soul stations.
In several instances in the South, the
pop station plays soul sounds be-

(Continwed on page 30
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- . - *STAR Performer—singles registering greatest i | *3TAR Performer—LP's registering greatest
E E iE Slﬂ'gleS £ g %Ff: proportionate upward progress this week E g .gg LP’S ! E '§E proportionate upward progress this week
;-E H & | TITLE, ARTIST Label & Number 2 | = |= =| TITLE, ARTIST Label & Number 8 E = | TITLE, ARTIST Label & Number 2 | = i; TITLE, ARTIST Label & Number
E| (Dist. Label) (Publisher, Licerses) =1 A S| (Dist. Label) (Publisher, Licensee) = S| (Dist. Label) (Publisher, Licensee) | A (Dist. Label) (Publisher, Licensee)
- 21 91 DOING IT TO DEATH 30 | 31 4 | MOTHER-IN-LAW/SIXTY MINUTE MAN
* I B35, Peopde 621 (Polydorh (Hebinda, BMI) tla_rgnu E-trltar. Fame 250 (United Arbests) q* ! 1l :;,:E EE;: szghtunﬁi;: F?QJ'GWE ﬁ 39 g FHEfﬁ! Family Stome. Epic KE 32134
2y ¥ ¢
2| 3| 8| TIMETO GET DOWN s Pl iExtace: Siuex) {Colsmbia)
O Jays, Philzdulphia Internafional 73531 31 |20 | 15 | WILL IT GO ROUND IN CIRCLES 2 1 7 | LIVE AT THE SAHARA TAHOE
(Columbna) (Assorled, BMI) . Billy Preston, ABM 2420 (Irving, BMI) bsaac Hayes, Enterprise ENS 2-5005 (Calumbia) 32 | 31 ) 31 | LADY SINGS THE BLUES
3| 1| 11| ONEOF A KIND (Love Affair) P52 | 2| IF YOU WANT ME TO STAY Diana Russ/Soundirach, Matown M 758 D
Spinners, Atlantic 457697 (Mighty Three, BMI) Siy & the Family Stone, Eipe 511017 (Cofsmbia) 3 4 |10 | BLACK BYRD
-ﬁ 6 | 7| THERE'S NO ME WITHOUT YOU {Stanefiower, BMI) Deonald Byrd, Blue Note BN LA 047 F ﬁ 38 | 2| COME INTO MY LIFE
!::Emt;;aﬂﬂﬂlﬂmhia 445838 (Blacksnads 313 (29 | 10 mﬂmEE‘iﬁrﬂﬂﬂléEﬁH& “&EP!; (Uailed Adists) lermaene Jackson, Motewn M TS5 L
. {111 £ alren OE1E,
| %l gﬂiﬂ;l’ Eﬁ ELPMSFWHSEW Ilﬁqgac%m 34 |38 | 5| YOU GAN LALL ME ROVER ol il ﬁ'ﬁgr ﬁ. XSHL 32077 {Londan) ﬁ = 2 EE:TIE?IUH PARL STmEmS
(ebote, ASCap) T S (e ol o Tl * | Defs, Cadet DA 50037 (Chess/lanus)
h 7 | 5 | BACK TO THE WORLD '
6 ! 1 Eﬂuﬂi??ﬂ‘i&ﬁgﬂm ﬁ 40 3 E‘EHELNEHHIED?H%II: 297 Curtss Maylield, Corfom CRS B015 (Bisddah) ﬁ 42 3 iﬂ"l. E.A!ﬂﬂﬂ -
{Groovesville, BMI) Iﬂ'i'.li'!ﬂf‘.'-ﬂl:lulr. BMI) rigue, Mainsiream MRL
‘ﬁ' 9 [ 9| I'LL ALWAYS LOVE MY MAMA ﬁ 41 | 3 | SOUL MAKDSSA ® [ AT N 43 | 3| I'M DOIN' FINE NOW
hmr';"{.d_!ﬂﬁimhh TNy Ui 'ﬁ' 0 3 E::lu:l' Eﬂﬁéﬁgrﬁﬂnmﬁumﬂmw. BMI) &T‘; ?;;‘T :H::.EF ' ﬁ Wew York City, Chelsea BCLI-DI9E (RCA)
8| 8 ! :ﬂ”'ﬁl :LE"LEH I-f“rlm HEAVEN (If Jemy Bubler & Brenda Lee Fages, Mercury 73395 71 5 |12 | SPINNERS 7 |40 3| MA
Sﬂwt::u.lm:u. qzm ﬁfw&m. Sea, ASCAP) (Phonagram) (Chappell, ASCAF) Atlantic S0 7256 _ Rare Carih, Marn Earth R 546 L (Mobown)
* 1] 4 FI!S"E MAN | ﬁ a1 | 2| | WAS CHECKIN' m,'"‘ 'ﬁ 11 |24 | MUSIC IS MY LIFE 38 | 34 | 39 | BACK STABEBERS
Temptatians, Gardy 7125 (Matown) (Stone EDHE&.']‘;"EH':HEE'};;'EEIEM Billy Precton. SP 3516 O'kays, Phil, Int1 K2 31712 (Calambea)
Diameond. EM) ey T Psacyrar) P | 2| souL maxossa
ﬁ . E:;EF%E;F:%?‘E 1031 (MGM) (Dotted Lion B3k 3 :::;I' I:ﬂmigﬂ FOR A (% |36 Eﬂ:ﬂa 185475 Manu Dibangn, Atfantic SD 7267
11 |10 | 13| GIVE YOUR BABY A L e e e r | 12 |10 | maruRaL e gl Rl -y, R
STANDING OVATION i ' Bloodstone. Londoa XPS 620 SRS aCHa00, A
; 49 2 | LOVE, LOVE, LOVE
F&Eﬂuﬁfﬂﬂ?ﬁﬁﬂhﬁm e ﬁ D?r:r Hathaway, Ateo BS2H (Dish-A-Tunes/ * 16 5 | HEAD TO THE SKY * 4 Z HHEH’ NEVER, NEVER
12 | 13 | 6| THERE YOU GO ‘ﬁ’ 2 |3 ?ﬁﬁﬁﬂ]ﬂ Earth, Wind & Fire, Columbia KE 32194 shidap By, Qmmind Tefuty 00 N0 €
ﬁ E%}LEJ."E':.??" B . Eﬁ“;d mgl E;ue Note 212 (Usiled Aristd) 12 | 8 |20 | COMPOSITE TRUTH e 48| 2 EHH.!:::EE NEED I5 ONE MORE
18 6| YOU'RE GETTIN' A naby. Mandrill, Potydor PD 5043 i .
ITTLE 42 | 43 | 5 | WHAT A SHAME - e
Iﬁetm'rt Emregﬂjismﬂund 213 (Chess/ Janus) Dynamics, Black Gedd 8 (Vignette/ Million 13 | 14 | 8 | SAVE THE CHILDREN _ 43 | 36 | 11 | SKYWRITER
(Bridgeport, BMI) 3 : ;—E:-: Hm Intwders, Gamble B2 31991 (Calumbial [ackiom Five. Matown M 761 L
14 | 14 | 9| FINDERS KEEPERS ol B CLE Janie 14 | 10 |12 | LIVE AT CARNEGIE HALL
I;GEEIT F'ur;ﬂr!,hglnﬁ?m' L E?i'.’:T:: BE';idn et Bill Withers, Swssea SXBS 70757 (Buddah) ﬂ & ; ﬁﬁ:ﬁ,ﬂfﬁgﬁgﬂum
44 | 4 T
ﬁ 4 ¢ LaHIEeLEE ue;mu e ﬁ' : : EE.'Ei..wji.:ﬂHHHﬂauﬂea| Deal, ASCAP) 15113 |3 Lt&rlﬁdrﬂﬂm T 3198 (Motown) 45 | 33 3 | REMAISSANCE
i Taviar Stax 0161 (Lo . 50 2 SHORT STOFPPING i The Mirackes. Tamla T 325 1| (Modown)
[Emh:f:? Sl Veds Bamwn, Stax 0163 (Columbia) {East/ 16 | 17 7 PILLOW TALK 46 17 % GREEN IS BLUES
ﬁ 15 * muxngngﬁ ruu "HE" Tnulﬂi ﬁ - l :;IEDEIIT L 5=|I|'||Iﬂ. Vibration ¥1 126 (AR Maknem) A Green. Mi SAL 32055 {Londen)
Bobby Womack, Usiled Arists 255 (MCA, ASCAP) Ao Frarhm: Adantic 2563 (Fundits 17 | 15 |17 | MASTERPIECE ﬁ- = | 1| TAYLORED IN SILK
17 | 12 | 13 | NATURAL HIGH : Temgtations, Gordy G 965 L (Matown) Iohnny Taghor, Stax STC 3004 {Columbeg)
Bloodstome, Landca 451046 (Chrystal 47 | 37 | & | ANT NOTHING YOU CAN DO
Jukeban ASCAP} 1.1 Hall, United Artists 225 (Don, BMI} 18 (19 (34 | THE WORLD 15 A GHETTD 48 | 41 3 | SWEETRIGHTER
ﬁ 28 | 3| ARE YOU MAN ENOUGH ﬁ - | 1| HOW LONG CAN | KEEP IT UP War, United Artists UAS 5652 Weather Report. Colembia KC 32210
Four Tops. Dunhill 4354 (ABC Dunhill:Saldser/ Lynn Lolling, People 623 (Pofydor) (Dgon, BMI)
Hastings, BM) ofy{ 58 | 2| 1 ONLY GET THE FEELING 19 |18 |10 | THE MACK Pr| - | 1| Foster svuers
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Radio-TV Progrommlng

Duncan to “‘Direct’ Tone
Of Radio at Aug. Forum

® Continued from page |

a moderator as well as by anyone
who wishes from the audience.
Another man who has volun-
teered to occupy the hot seal, a pro-
gramming consultant who is today
almost a legend in radio, 15 Mike Jo-
seph. Joseph was responsible for
turning WABC-AM, New York;
WFIL-AM, Philadelphia; and,
years ago, WKNR-AM, Detroit, into
No. | radio stations. Today, he is

Century One’s
2 New Shows

LOS ANGELES—Century One
Productions last week began ship-
ment of its two new weekly radio
shows. Both are hosted by veteran
air personality Steve Lundy of
KROQ-AM, Los Angeles. Both are
three hours long.

“The Sounds of the 70°s” counts
down the top 15 albums and singles,
presents artist interviews, and fea-
tures custom ID’s and during-week
promos by Lundy. “The Sounds of
the Golden Years” features greatest
hits of the 50's and 60's, as well as
little-known facts and stories on the
artists who made those hits.

Both shows will be in stereo or
monaural, depending on what the

station wishes, and on three 10%-

inch reels and is exclusive in each
market.

In addition, Century One prom-
1ses various three-hour specials
throughout the year at no extra cost.

consulting radio stations in Cleve-
land, Milwaukee, and elsewhere.

Many of the speakers throughout
the Forum, mcluding Jacobs, will
also be available at breakfast rap
sessions. Each of a large number of
programming experts in topics rang-
mg from music and news to engi-
neering and management will be as-
signed to tables. Each table will be
numbered and people atitending the
Forum will be able to have breakfast
and rap over their own program-
ming problems shoulder-to-shoul-
der with the expert of their choice.

Jack McCoy

Other speakers just signed up in-
clude Jack McCoy, program director
of KCBQ-AM in San Diego. who
will talk on promotions in a speech
titled: “From Cashcall to the Lasi
Contest.”

Tex Meyer, program director of
WGOW-AM in Chatanooga, Tenn.,
and Jerry Boulding, programming
consultant now working with
WWOK-AM, Washington, among
others, arc.two of the radio music
decisionmakers who will be directly
involved in debate with a panel of
record promotion executives on mu-
sic In a session titled: “Promotion
Executives Vs. Radio Music Deci-
sionmakers—a Verbal Intercourse.”
S0 far, representing record com-
panies, are Mike Sheppard, Monu-
ment Records, Nashville, and Jerry
Morris, independent record promo-
tion executive, Seattle.

Music Trends

Added to a panel of recording art-

1sts who'll be talking about music

DPE Staging National
C/M Antists’ Contest

LOS ANGELES—-Diamond P.
Enterprises will conduct a nation-
wide *“dream concert” conlest
among listeners of radio stations that
carried the weekly three-hour syndi-
cated country music radio pro-
grﬂm—“[‘nmmental Country.”

Producer Phillip Browning and
executive producer Frank Furino
said the concert will not be hinged
on a contest for the leading country
music performers in the nation as
much as the focus will be on an
awards presentation.

The First Annual Continental
Country Dream Concert will work
like this: Listeners will be asked to
send their votes for Best Male Per-
former, Best Female Performer, the
Brightest New Male Performer, the
Brightest New Female Performer,
the Best Group, and the Best Song,
These will be sent directly 1o Dia-
mond P. Enterprises, which is owned
by Harvey Palash.

Gavin Fete in
NYC Sept. 20

NEW YORK—Bill Gavin, edi-
tor and publisher of the record
tipsheet, The Bill Gavin Record
Report, will be the guest of honor
at the seventh annual Ed Wynn
Humanitanan Award Dinner to
raise funds for the American
Parkinson Disease Association.
The dinner will be held Sept. 20
at the Waldorf-Astoria Hotel
here. Dinner chairman is Jose
D'Imperio, president of Ringling
Bros. and Barnum & Bailey
Records.
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Votes will be tabulated and the
winners in each category an-
nounced. These artists will be re-
corded in a special concert, probably
live, since Dhamond P.would like for
a radio station to actually promote
such a concert and has been talking
with at least one radio station about
doing this.

That concert would be recorded
and become that week’s “Continen-
tal Country™ show. Awards to the
winning artists would be presented
on the show,

On the show, Claude Hall, radio-
TV editor of Billboard Magazine,
would draw 10 lucky listeners out of
a barrel—{rom those who voted on
the artists. These *“Continental
Country™ listeners would receive
prizes ranging from albums of the
winning arusts to a grand pnze of a
week's vacation for two in the Rode-
ways Inn of their choice in the conti-
nental U.S. or Mexico, plus $500 in
expense money, plus 100,000 S&H
Green Stamps,

Jerry Naylor is host of the syndi-
cated radio show. It's now heard in
about 45 percent of the United
States on 75 radio stations ranging
from KLAC-AM in Los Anpgeles
and KRAK-AM in Sacramento,
Calif, 10 WIRE-AM in Indianapolis
and WKDA-AM in Nashville.

What Naylor will ask listeners is
that if they wanted to go to a concert,
whao're the artists they would like 1o
see among all of the country music
performers of loday, \-’utme will be
July 21-5ept. 15 The concert itsell
will be aired and awards presented
on a weekend in October 1o coincide
with the annual country music con-
vention held in Nashville.

trends and how these might affect
radio programming are Marc Gor-
don, manager of the Fifth Dimen-
sion: George Butler Ph.D., director
of Blue Note Records; Ellie Green-
wich, songwriter; Billy Sherrill, vice
president of Country ad&r, Columbia
Records, Nashville.

Topics will vary from music psy-
chographics to news and radio sta-
tion finances during the three-day
meeting, the largest programming
meeting in the world. Last year,
slightly more than 600 program di-

(Continued on page )

WELCOMING DUKE ELLINGTON TO Louisville for a concert were WHAS-AM
air personalities Jerry David Melloy, music director shown chatting with El-
lington in center; Jack Fox, Jeff Douglas, and Melton Metz.

These are the program directors in the five major for-
mais who've been nominated for program director of
- the year by their peers—other program directors. The
nominations were compiled from a survey of program
directors coast-to-coust. The final voting will be con-
ducted on the opening day of the sixth annual Billhoard
Radio Programming Forum which will be held Aug.
16-18 at the Century Plaza Hotel in Los Angeles. As
peaple attending the Forum pick up their registration
materials, they will be handed a ballor which will in-

| NOMINATIONS FOR PROGRAM DIRECTOR |

OF THE YEAR

nominees, but nominees for Best Promotion Executive
uf the Year (divided into regions of the U.S.), Best Mu-

sic Director of the Year fin the five major ,Fﬂmmnj Besi
Radio Station of the Year (in the five major formats),
and Best Air Personality of the Year (in these formats:)

Top 40, MOR standard, MOR, Soul, Country, Rock
(such as KSAN-FM, San Francisco), Talk, Classical,
Religious, and News. These nominations will be deter-
mined by airchecks now being fudged by a series of re-
gional panels, with finalists voted on via ballot ar the

clude not only the names of these program director  Forum.

TOP 40 Lee Sherwood Mike Joseph Don Evans
Rick Sklar Jim Kelso Jonathan Fricke

Ted Atkins Bill Stewert Dave Kleem John Harper

Buzz Bennett Sebastian Stone Jack Lee Jay Hoffer

Al Brady Bill Tanner John Lund Mike Knight

Chuck Browning Bill Watson Gary McDowell Chris Lane

Jim Carr Steve West Tom McMurray Ric Libby

Jav Cook Hal Widsten Hal Morre Bob McBride

Ken Dowe Carl Wigglesworth  Biggie Nevins Earl Morgan

Ken Draper George Wilson Al Newman Jay Pern

Paul Drew Bill Young Bob Oates Chuck Renwick

Bill Hennes Pat Rica Edd Robinson

Allen Hai Dick Roberts Bob Ruake

Ron .]aa:nlfs i Lee Rodgers Hal Smith

Jefferson Kaye Bernie Armstrong Ron Sack Roy Stingly

Tom Kennington Mark Blino Chuck Southcott W.E. Watkins

George Klein Mark Blinoff Gregg Steeto Johnny West

Hal Martin Stu Bowers Bill Stewart Bobby Wooten

Mike McCormick Ty Boyd Dick Storck

Jack McCoy F:u] Britt Jerry Thomas SOUL

Neil Mclntyre Ron Chapman Dean Tyler Kip Anderson

Paul Michels Dan Clayton Phil Whitelaw Jimmy Bishop

Alan Mitchell Paul Coburn Pat Whilley Jerry Boulding

Harve Moore Lee Davis Hal Youngblood Stu Bowkes

Eric Norberg Jack Davison Manny Clark

Jack Novack Hal Durham COUNTRY Frankie Crocker

Kevin O'Connell Mike Elliot Johnny Holiday

Pat O'Day Ron Fell Stu Bowers Al Jefferson

Pat Patterson Kathy Gori Ted Cramer Burke Johnson

Dick Reus Bob Green Clay Daniels Rodney Jones

David Reynold Jon Holiday Don Day Mo Namee

John Rook Jack Hood Bobby Denton Rich Rob

Jay Scott Buzz Jones Dale Evans Jo Jo Samuals

Derrick Shannon
Chuck Smuth
Sonny Taylor
Robert Thomas
Chns Tumner

DC White

Bill Williams

PROGRESSIVE

Lee Abrams
Mark Alan
John Caffice
John Detz

Tom Donahue
Max Floyd
Dave Hammond
Mike Harmnson
Harvey Holiday
Mike Hunter
Ron Jacobs

Jim La Fawn
Lee Michaels
Scott Muni
Thom 'Har
Barry Richards
Jack Rohson
Bill Sherk
Bonnie Simmons
Dave Sousa
Jerry Stevens
J.M. Stone

Bob Wilson
Tom Yates

Once ‘Pirate,” Now Cable

By J. CHRISTOPHER EHLER

Radio Pioneer

LOS ANGELES—When Brad So-
bel, 19, decided to build a 50-watt
station in his bedroom closet and go
on the air without bothering to ask
the Federal Communications Com-
mission for permission, he didn't re-
alize he might be path-blazing a
whole new track in radio. With
$35.000 left to his wife, Jessie, from a
grandmother and the help of 10 or*
s0 youthful radio enthusiast fnends,
Sobel purchased the necessary parts
from secondhand sources—Army
surplus stores, local radio stations—
and built his own radio operation in
his apartment closet and called 1t
KPOT-FM. The unlicensed station
hit the air Nov. 5, 1971, at 88.1 on the
dial.

www americanradiohistorv com

For three days, things progressed
rather smoothly. Call letters, the ad-
dress and phone number of KPOT-
FM were given out, willingly, over
the air. The Sobels had nothing they
wanted to hide. On Nov. 8, at 7:20
P.M. three FCC officials arrived %t
the KPOT facilities and “ordered”
Brad Sobel to turn off the tuny 50-
watt transmitter and cease oper-
ation. It was either close down or
face the possibility of a $10.000 fine
and one year in prison. Sobel com-
plied with the FCC's wishes. “I puess
[ knew we would be shut down even-
tually,” he recalled, “but | hoped it
wouldn’t have been so soon. |
thought we'd get a phone call and
they'd ask us to shut down. Bul

when the FCC came, they were very
standard-operating-procedure-ori-
ented, filling out forms in triplicate.”
National Stir
Shortly, thereafter, via a promo
phone call from Sobel, the AP and
UPl wire services picked up the story
and it wasn’t long thereafter that
KPOT and the Sobels became na-
ional news, Both the Los Angeles
Herald-Examiner and the Los An-
geles Times ran front page headlines
and stones. Calls of support flooded
into the little station. Local, profes-
sional radio people, many with
gripes against the FCC, along with
radio stations as far away as Can-
ada, not forgetting telegrams from
{ Camtinuwed on page 28)
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Malverne Distributors
announce a milestone in the industry:

THE FIRST

SUPER
INDEPENDENT

DISTRIBUTOR

We’ve come up with a whole new way of doing business—
that’s more efficient and more convenient for everybody.
Starting now, Malverne Distributors in New York City
will act as a distributor covering all of the eastern New
York state, northern New Jersey, Connecticut, Massa-
chusetts and Rhode Island Markets. Each of these mar-
kets will be serviced by a sales force, Sales Manager, and

Promotion Mﬂnﬁger. One warehouse will service the en-

tire area with efficient overnight delivery.

It’s an industry first that will make our business and

your business run even better.

We proudly announce our first 4-market label—the
Phonogram Family (Mercury, Philips, Vertigo, Dial,

and others).

New York and New Jersey
Home Office
and Warehouse

Malverne Distributors

3535 35th Street

Long Island City, New York 11106
(212) 392-5700

Al Hirsch, President

Jerry Winston, Vice-President

and Director of Marketing

Joe Grippo, General Manager
Harvey Maybrown, Sales Manager

Branch Sales Offices

CONNECTICUT

Malverne Distributors

1128 Main Street

East Hartford, Connecticut 06108
(203) 528-4576

George Mull, Sales Manager

BOSTON

Malverne Distributors

77 Summer Street

Boston, Massachusetts 02110
(617) 423-3820

George Mull, Sales Manager

-
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RADIO: PSYCHOLOGY,

PROGRAM

For

The Sixth Annual Billboard Radio Programming Forum
August 16-18, 1973

Century Plaza Hotel, Los Angeles~

The annual Billboard Radio Programming Forum has become the world’s largest radio programming
meeting and Is attended primarilly by progress-minded program directors, general managers, music
directors, air personalities, and record company executives who are concerned about programming.
Each year, these executives come from all over the world to share knowledge and learn new techniques
in programming for formats ranging from Top 40 and MOR to country music, soul, and progressive. The
objective is to take a concentrated look at what's happening in radio and foster progress in and between
both aspectis of what is mutally an entertainment industry.

Thursday, August 16, 1973

2-3:30 p.m.
Session 1

NEW DIRECTIONS IN '73

Representing radio:
to be announced

Representing records.

Joe Smith

President

Warner Bros. Records
Los Angeles

3:30-4 p.m.
Sesslon 2

BILLBOARD CHART PRESENTATION—A COM-
PUTER EXPLAINS THE CHARTS

4-5:30 p.m.
Session 3

RECORDING ARTISTS TELL YOU ABOUT RADIO

Marc Gordon, Manager Fifth Dimension

George Butler, PhD, Director Blue Note
Records, Los Angeles

Billy Sherrill, Vice President of Country Music
A&R Columbia Records, Nashville

5:30-6:30 p.m.
COCKTAIL PARTY
Recording artists are invited to attend and meet

radio personnel in a casual atmosphere, com-
pliments of Billboard Magazine.

Friday, August 17, 1973

7:30-9:45 a.m.
Session 4

BREAKFAST RAP SESSIONS

Eat and talk over your programming problems
with any of a bevy of outstanding experts from
all aspects of radio, including news, research,
promotion, programming, music selection.
These experts will be assigned to numbered ta-
bles. You choose the one you'd like to talk with
on a first-come, first-served basis.

10-11 a.m.

Concurrent sessions—each registrant has his
choice of one of three sessions,

Session 5

THE PSYCHOLOGY OF PROGRAMMING—A
PSYCHOGRAPHIC DEMONSTRATION

Willis Duff, Era, Inc., San Francisco
Sebastian Stone, Era, Inc., San Francisco
Tom Turicchi, PhD, Era, Inc., San Francisco

Session 6

THE NEWS ABOUT NEWS

a. New Directions for the Old Newscast
(speaker to be announced)

b. A Programming Aid as Well as a Program
(speaker to be announced)

Session 7

PROMOTION EXECUTIVES VS. RADIO MUSIC
DECISION MAKERS—A YERBAL INTERCOURSE

www americanradiohistorv com

Representing radio:

Tex Meyer

Program Director
WGOW-AM
Chattanooga, Tennessee

Jerry Boulding
Programming Consultant
WOOK-AM

Washington

Representing records:
To be announced

11-11:15 a.m.
COFFEE BREAK

11:15-12:15 p.m.

Concurrent sessions—each registrant has his
choice of one of the three sessions.

Session 8

THE BOTTOM LINE AND YOUR PLACE ON IT

a. The Program Department—the Station’'s
Best Salesman

{speaker t0 be announced)

b. Security—Finances and Your Job
(speaker to be announced)

Session 9
PROMOTING AND ADVERTISING YOUR STA-
TION
a..From Cashcall to the Last Contest
Jack McCoy
Program Director
KCBQ-AM
San Diego )

b. The Complete Ad Campaign—Big ldeason a
Little Budget

(speaker to be announced)
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PSYCHOGRAPHICS, AND PSYCHE

Session 10 11-11:00 a.m.

Concurrent sessions—each registrant has his

QUADRASONIC—THE BIG QUESTION : t
choice of one of the three sessions,

a. The Federal Communications Commission
View

(speaker to be announced)

Session 13
b. A Demonstration of Matrix and Discrete

Quadrasonic Sound
(systems to be announced)

NEW MUSIC PROGRAMMING TRENDS

a. Oldies and Who's Buying Them—Rock, Soul,
MOR, Country

Stu Glassman

12:30 p.m. Owner
LUNCH Radio Doctors, Inc.
Milwaukee
b. The Future of Albums in Programming
2:00-7:00 p.m. (speaker to be announced)

Session 11

THE HOT SEAT SUPER SESSION

A general session in the mail ballroom in which
the nation's outstanding authorities in all as-
pects of radio will cccupy a “hot seat” and re-
spond to questions both from a moderator and
the audience. How long the hot seat is occupied
by a particular authority will be determined by
the moderator. A series of penetrating ques-
tions will be addressed to whomever occupies
the hot seat by the moderator. Moderatars will
be rotated, depending on the particular field of
programming being questioned.

Session 14

CREATIVE PUBLIC SERVICE—A PROGRAM
MING TOOL

a. Public Service in Prime Time?
(speaker to be announced)

b. PSAs That Build Station Images
(speaker to be announced)

Moderators: Session 15

to be announced HELPING YOUR PERSONALITIES GROW

Hot Seat Occupants enlisted to date: a. How To Build a Personality Personally and

Enn Jacng_s t PRofessionally
TOQIEH) RSCE speaker to be announced
KGB-AM/FM (sp )
San Diego b. The Program Director as a Self-Guidance
Counselor
(speaker fo be announced)
7:15 p.m. -

FREE TRIP TO DISNEYLAND

Busses will depart from in front of the hotel, re-
turning to the hotel later in the evening. Free
passes to Disneyland and ride tickets.

11-11:15 a.m.
COFFEE BREAK

REGISTRATION FORM
Please register me for the BILLBOARD RADIO

PROGRAMMING FORUM, August 16-18, Cen-
tury Plaza Hotel, Los Angeles, Calif, (If you wish
to register others besides yourself from your or-
ganization, please send names and titles on
your letterhead and enciose payments.)

Saturday, August 18, 1973

11:15-12:15 p.m.

Concurrent sessions—each registrant has his
choice of one of the three sessions.

Session 16

RECORD & AUDIENCE RESEARCH

a. Results of a Los Angeles Promotion Execu-
tive’'s Store Survey of Consumers.

(speaker to be announced)

b. Understanding Ratings—What Those Num-
bers Really Mean

(speaker to be announced)

Session 17

MEDIUM MARKETS NEED NOT SOUND SMALL

a. Fighting the Major Market Signal
(speaker to be announced)

b. Can Syndication Help You?
(speaker to be announced)

Session 18

SALES & PROGRAMMING—PEACE WITH
HONOR

a. The Sales Department and Other Badlands

(speaker, a program director, to be an-
nounced)

b. The Program Department—Anything You
Can Do, We Can Do Better

(speaker, a sales manager, to be an-
nounced)

12:30-3 p.m.
BILLBOARD AWARDS LUNCHEON

Coordinated and MC'd by Gary Owens, air per-
sonality, KMPC-AM, Los Angeles,

Registration Fee: $135.00 per person. ~
Please enclose check and return registration
form to:

Radio Programming Forum
Suite 420—-5000 Sunst Bivd.,

Los Angeles, Calif. 90069

7:30-9:45 a.m. (Please Print)

Session 12
NAME.

BREAKFAST RAP SESSIONS TITLE -

Eat and talk over your programming problems COMPANY

with any of a bevy of outstanding experts from
ADDRESS

all aspects of radio, including news, research,
promotions, programming, music selection.
These experts will be assigned to numbered ta-
bles. You choose the one you'd like to talk with
on a first-come, first-served basis.

CITY

gramming Forum, August 16-18, 1973.

STATE _ - -

*All registrants are reminded that they are eligible for special discount rates at the Century Plaza Hotel during the Radio Pro-

ZIP

Complete retund will be made for cancellations received before August 9, 1973, Aller that date but prior to the opening of the
Conference, a cancellation charge of $50.00 will be made. After that, "“no-shows" cannot be refunded.
E N E R EEEFEFEEEEEEEEEEEEEEENEEREREEERNNEEEEEEED D
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Radio-TV Programming

Once ‘Pirate, Now Cable Radio Pioneer

® Continued from puge 24

private radio ships operating off the
coast of England, offered support.
All eventaully passed into obscure
oblivion with the FCC General
Council warning Sobel that if he
ever went back on the air again,
trouble would ensue.

But by now Sobel was into other
things. He could see that KPOT and
broadcasting illegally were not fea-
sible. He refused to pay the Form
301, 5100 filing fee and didn’t have
the enormous amount of money that
the FCC requires one to have—in
terms of financial backing—before
they (the FCC) register and license a
radio station, It’s unheard of for
anyone to operate a viable radio sta-

JERRY BISHOP, right, air person-
ality at KFI-AM in Los Angeles,
chats with MCA Records artist
Olivia Newton-John. The native
Londoner visited radio stations in
the U.S. recently promoting her lat-
est single, "' Take Me Home Country
Roads."

tion from their bedroom closet in the
first place. In the second place, it's
‘unheard of that a 19-year-old “kid”
should be doing that sort of thing,
and in one of America’s major radio
markets—Los Angeles. To top it off,
Sobel figured that he was only pay-
ing around $200 a month for total
operating costs when KPOT-FM
was alive.

Sobel came up with the idea of be-
ginning a cable radio station—an-
other, more or less, first. For Los An-
geles, and most of America, anyway.
Sobel telephoned the former presi-
dent of the Theta Cable Corpora-
tion, Charles Woodard, talked up
his idea and Woodard liked 11 well
enough to give it the go-ahead. He'd
give young Sobel a creative outlet
for his radio ambitions and bring to
Theta an additional cable service for
their 100,000 or so listeners.

The operation of developing a
cable radio station is a relatively
simple one, Because TV operates on
an FM audio signal, to add cable ra-
dio, it requires a matter of multi-
plexing (piggy-backing) a radio jack
to the already existing TV cable jack.
The cable radio jack is then hooked
up to any FM radio nearby and ca-
blecasting, via radio, becomes a real-
1ty
" Brad Sobel rents, for around $69 a
month, a conditioned telephone line
which transfers his signal to the
$27.000,000 Theta Cable trans-
mitter. That signal is then generated
to 108 megacycles and cablecasted
into any listener’s home, if he or she
pays a small additional fee for the
cable radio service—something like
five or ten dollars.

Because cable radio was such a
new idea, initially, only 4,000 people
acquired the service. But Sobel’s
newly formed station, CABL-FM at

Radio Station's Play List
F_N_{}W INCLUDES

Es

JASON ST. JAMES’

Latest Release

“A MILLION TO ONE”
F-3873-M
Managed By
Robert "Rocky' De Finis
For your DJ Copy Write or call lo
523 Edgemont Ave.
Lansdale, Pa. 19446
(215) 855-2690 - (215) 369-0528

286,000 SOLD TO DATE
MORE ORDERS TO FILL

“I'M BACK FROM
VIETNAM”

b/w

“MR. GUITAR MAN,

| KNOW YOU CAN"
A Two Sided Hit By

NORRIS THE
TROUBADOUR

VH & L CIRCLE RECORD
Distributor, Inc.
10900 South Halstead Ave.
Chicago, lil. 60628 or

MAYHAMS

COLLEGIATE RECORDS
Morningside, Box 46
New York, N.Y. 10026

“TAKE MY TURNTABLE—PLEASE”

A FULL LENGTH BOOK OF ORIGINAL RADIO COMEDY MATERIAL
Needs no rewriting—Designed exclusively for dj's
UNIQUE COMEDY BITS-230-90 SECONDS IN LENGTH
* 60 second EGaPnDPEraEE—ITL'JTLt‘.:;E"u“Jc:and & Other Places"

* Magazine Reviews—''Between the Covers"
% Hilarious employee profiles—"'Know your Staff"
* Public Service—'‘The Big Boring Bulliten Board"

PLUS:

“Horoscopes & Other Lies"

“Late Movie Reviews"'
“Believe it or Else"”

PLUS MUCH MORE . . .
NEVER BEFORE HAS THIS TYPE OF COMEDY BEEN OFFERED!
Introductory offer for Volume 1-0ONLY $15
SEND CHECK OR MONEY ORDER TO:

Hype, ink
P.O.B. 69581
Los Angeles, Calif. 90069

108 on the FM cable radio dial, was
in business. In the close to two years
CABL has been active, the listening
audience has jumped 1o 8,000 per
hour with a maximum potenual of

27,500,

But what are the advantages of
cable radio to begin with? Sobel
said: “It is really a question of qual-
ity in sound and practicality. There
are poeple in Los Angeles who live
in areas surrounded by hills or 1all
buildings which makes it difficult to
obtain a clear radio broadcast sig-
nal. By acquiring the cable, they can
receive stations directly without any
interference or static.”

Of course, the FCC was sull in-
directly involved, but because Theta
had thrown their power and support
behind Sobel, skeptical heads slowly
began to nod agreement.

Today, 1973, finds life at CABL-
FM 108 progressing nicely. Four
disk jockeys now spin records 24
hours of every day. Sobel maintains
his position as station owner, pro-
grammer and overseer and takes his
daily shift behind the CABL-FM
mikes where he is known as "The
Rubber Dubber.” Jessie also has her
own air show.

$7 One-Minute Spots

The original noncommercial for-
mal has given way to a commercial
one, Rates for one minute of prime
time (3 p.m. to 12 midnight) cost $7.
Package plans at even lower rates
are available.

A small sales staff generates ad-
vertising dollars. Theta lends their
advertising sales hand too. DJs re-
ceive small salaries and the once-un-
derground type, progressive format
has given way, somewhat, to a pro-
gressive Top 40 format. Sobel in-
stalled suggestion lines to determine
what the majority of his listeners
wanted to hear. Progressive Top 40
was it Interviews and DJ jabber are
held to a minimum, Music’s the
thing at CABL-FM according to So-
bel, and you get it 24 hours of every
day.

Record companies service the sta-
tion to the hilt with new releases,
promo concert tickets et al. Skeptical
record promotional people are
doing a slow twrnaround as they,
too, begin o realize the potential of
the station.

But Sobel, though realizing that
cable radio is still relatively in the
growing-pains stage, is in there try-

ing.

‘E. John Story’
To Canada Firm

TORONTO, Ont.—Footprint Pro-
ductions Lid. here has entered into
an agreement with Scott Sinclair
Broadcasting Lid. of London, Eng-
land, to distribute in the U.S. and
Canada all of their syndicated radio
shows.

First product to be launched in
the states will be “The Elton John
Story,” a three-hour in-depth study
which has been up-dated to corre-
spond with John’s coming U.S. tour.

Daniel L. Plouffe of Footprint
said that he had also renewed the
firm’s agreement with Jim Nettleton
of Cantaur Productions in New
York for Canadian distribution of
Nettleton’s syndicated efforts. “We
have placed his ‘Beatles: The Echoes
and the Dream’ in 17 Canadian
markets already,” Plouffe said.

When Answering Ads . . .
Say You Saw It in Billboard
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Vox Jox

By CLAUDE HALL
Radio-TV Editor

Got a telegram from Joe Kelly,
general manager of WQFM-FM,
Milwaukee, about the “press re-
leases™ concerning appointments
and resignations of Milwaukee radio
personnel and “we now have reason
to believe our station may soon suf-
fer the same embarrassing situation
as did WOKY-AM a few weeks ago,
A full box of our stationery is miss-
ing.” So, he comes up with a code by
which I'm supposed to recognize
whether the press releases are valid
or not. But, Joe, what if this telegram
is really from one of the guys who
has been turning out the fake press
releases?

* * *

One of the questions on the survey
that | sent out a couple of months
ago was “What do you consider the
best tipsheet in the industry? Bill
Gavin scored 44.44 percent of the
votes. Bob Hamilton had 43.65 per-
cent.

* K 4

David Diamond reports that he's
now acting program director of
KIIS-AM, Los Angeles, since Ted
Atkins departed for Piusburgh. Cur-
rent lineup has Diamond 5:30-9
a.m.. Robert E. Lee until | p.m., Sto-
ney Richards 1-3 p.m.. Jerry Mason
3-7 p.m., Stoney Richards 7-9 p.m.,
Rod McKean until | a.m., and auto-
mation 1-3:30 a.m. Diamond adds
that consultant Chuck Blore was in
Denmark and would hire a new pro-
gram director when he got back. . ..
Another tidbit of information from
the survey that 1 did recently: 29.7
percent of the people responding to
the questionnaire, mostly program
directors, had worked for more than
four radio stations in their career;
20.3 percent had worked for three
radio stations, 17.1 percent for more
than eight radio stations, 14.7 per-
cent for four stations, 9.3 percent for
only two stations, 6.7 percent for
over 12 radio stations. The rest, a
very small percentage indeed, had
worked for one station. Ol course,
they were probably relatively new in
radio, | would surmise. Extremely
indicative that 46.8 percent of every-
one in radio has worked for between
five and 12 radio stations! But, in
case you're interested, 60.9 percent
of the people responding the survey
said they'd never been fired.

* ”* *

Bill Winters reports in from WBZ-
AM in Boston where he had been
working the vacation shift, but is
now beginning to think seriously
about getting back into full-time
work. He'd programmed WIBG-
AM, Philadelphia. Good air person-
ality, too, and you can reach him at
617-263-9814, He's a family man.
stable. . . . Sean Casey is the new pro-
gram director of WWDI-AM in
New York and John Brown has been
named music director, replacing Jeff
Mazzie, who followed Al Brady 1o
WXLO-FM, New York, and will
now be music director at WXLO-
FM. ... A note from Leslie F. Bag-
ley, program director, KIXX-AM,
Provo, Utah: “Bryce Rydalch, who
was doing the night shift, has been
promoted to assistant program di-
rector, a new position created to ease
the load on me. Since we went coun-
try music Mar. 5, our billing has sky-
rocketed. All of the record guys
who've added me to their lists are
preat. If anybody else wants to send
me something, I'll listen. I promise.
Also, | send out a playlist every two
weeks to all of the guys who mail me
records regularly.” Says the lineup
at the station now includes Steve
Miner 2-6 a.m., Johnny Ryder until
10 a.m., Dave Barney until 2 p.m.,
Bagley 2-6 p.m., Larry Payne 6-10

p.m., and Dwayne Case unul 2 am_,
with Frank Frederick and Dave
Miller doing weekends and Gordon
Laws working as production man-
ager. Adds: "How do you persuadea
manager to send his program direc-
tor to the Forum? | shucked out my
own bucks last year and it was
great.” Well, one way, Leslie, is talk
him into coming, too. Ed Romance,
owner and manager of WMIM-AM
in Mount Carmel, Pa., 1s coming and
bringing his wife and kids. Disney-
land is going to provide us with free
passes and nde tickets for everyone
attending the Forum. We'll bus
people out and back from the hotel.
* * *

Tom Hogan, 212-799-3941, is
looking for a progressive rock posi-
tion somewhere, He'd been 6-10
p.m. air personality at WPLIJ-FM,
New York, for about 19 months. . .,
Present lineup at WGIC-AM in
Xenia, Ohio, includes Bill Nance 6-
Il a.m., Dan Jones until 5 p.m.,
Terry Frazier 5-8 p.m., with Fred Si-
nay and Bob Jeffrey doing week-
ends. ... Richard Lee Fowler, 513-
274-6413, has a third tucket and 1s
willing to relocate anywhere il some-
one will give him a job. ... Markos
W. Nugent is the new programudirec-
tor and music director at KDOX-
AM, Marshall, Tex. Previously, he'd
been program director of KADL-
AM, Pine Bluff, Ark. Says he does
the morning show, followed by
Charles Tippitt until 3 p.m.. and Joe
Thompson until signoff. Says he
hears that Bluddy Blake has a new
five or 15-minute program in the
works that will be for small market
stations, And “we need more people
like Buddy Blake and Buddy Deane
in the world of radio.” Says he'd like
to get the Bill Gavin Report.

* * &

Jonathan E. Fricke, operations
manager of WMC-AM in Memphis,
writes that “everything is going well.
I've even learned how to drive as
crazy as the Memphians. A favor, if
possible. One of my announcers,
Hal Jay, was reading Billboard the
other day and said: ‘Some day |
want to read my name in Vox Jox,
I've never been mentioned. Every-
body reads Vox Jox." So, purely out
of an ego trip, could you mention his
name. He's getting married June 29,
He works 7-midnight. He came with
me from KBUY-AM in Fort Worth,
Looking forward to seeing you at the
Billboard Forum.”

* * i

Ken Mynatt, program director of
WTTI-AM, 10,000-watl station in
Dalton, Ga,, reports that the station
has a plaque for Promotion of the
Year from the Georgia Association
of Broadcasters, but forgets to tell
me what the promotion was. Adds:
“l bought J. Raleigh Gaines® book
‘Modern Radio Programming’,
skimmed through it, and 1mmedi-
alely ordered one for everyone on
the staff. We're using it as a textbook
for two one-hour classes every week.
It’s greatl. Why wasn’t the book writ-
ten sooner?” Lineup at the station
now has Mynatt doing the morning
show, Lamar McClure doing the
mid-day show, Allen Peeples in the
afternoons, and Steve Hill on week-
ends. . . . Deeny Kaplan has been ap-
pointed opé¢rations assistant al
WABC-AM, New York. It's a fe-
male. She’ll be in charge of produc-
tion of promotion spots and jingles.

* *  x

Jefferson-Pilot Broadcasting,
which owns WET-AM in Charlotte,
is planning to buy WQXI-AM in At-
lanta and KIMN-AM in Denver.

{ Continwed on page )
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Jukebox Programming

‘TieaRibbon” Answer Urge Industry Act on 45's
Poses Cover Query—

Programmers Waiting

By ANNE DUSTON

CHICAGO—Jukebox program-
mers are adopting a “wait and see”
attitude on the answer record,
“Should I Tie A Yellow Ribbon
Round The Old Oak Tree,” by Con-
nie Francis, on GSF, according to a
spot check. Some noted lack of air
play as a reason for not buying i,

One programmer played the
record while on the phone, and re-
ported that she thought it was very
eood. and she would probably buy it
as a cover because of the following
the original version had. The GSF
SONgE 15 written by the same writers,
Imln Levine and Russell Brown,
who wrote the Dawn version (see
separate story), and has the same
kind of sound. she reported.

The general consensus on answer
records, however, was that they are
short lived. Wayne Hesch, A. H. En-
tertainers, Inc.. Rolling Meadows,
lL. smid: *"Answer records are usu-
ally negligible, and don’t have much
aignif'mm:c The only decent answer
record in my memory was the Capi-
tol *He'll Have To Stay" which was
an answer to *He'll Have To Go' by
Jim Reeves.”

Another factor causing some
hesitancy on the part of program-
mers is that the artist Connie Francis
is not considered a top seller at the
present time. “We received a request
for her *My Happiness' recently, but
that record goes back a long time,”
Hesch reported.

The country version of the hit, by
Johnny Carver, ABC 11357, also
was being 1gnored by the program-
mers interviewed, although it is No.
3 on Billboard’s Hot Country Sin-
zles chart. Some said they wouldn't
buy it because the Dawn version was
being requested and plaved on
country boxes,

Rip Covers

Most programmers noted that

they mmld seldom go "-"-Ith two

JUKEBOX programmer Bill Bush
(left), moderator at the recent Bill-
board Jukebox Programming Con-
ference, exchanges views with art-
ist Bobby Vinton.

cover records of the same song, al-
though Irene Camin, Automatic
Vendors Inc., Pierre. 5.D., would
give duplicate versions a chance. But
she wouldn't have more than one
version on a box at a ume. She was
also one programmer who would go
with answer records. "l used to work
in a cafe, and answer records were
always played by both young and
old, along with the original version
of the song.™

Hesitancy ol programmers to go
with a record is somelimes a money-
losing practice. Hesch voiced his
regrets that he bought the Dawn ver-
sion in dribs and drabs, rather than
as a cover o begin with. Also. Liz
Christiansen, Johnson Vending Co.,
Rock Island, Il noted that “Play-
ground In My Mind™ by Clint
Holmes. is hitting the top of the
charts months after being released,
about the time she was giving up on
1L

Mary Robertson. K & D Music,
Ames, lowa, put answer records in
the same category as novelty
records. “They nnrnmlh don’t go
real well, and are very short lived, I'll
use them if they are getting air play.,
however.”

Crossover

On the guestion of covering with
two versions of the same song on one
box, she cited the example of “Nei-
ther One Of Us.” which she used in
both the pop version by Gladys
Knight & The Pips, and the country
version by Bob Luman. “The pop
version went well, and the other did
not, Most of our boxes are mixes of
country, kid, and hits, and usually
won't support two versions of the
sdme song.”

Although she has received several
requests for the Connie Francis an-
swer song. Judy Weidner, program-
mer for Bird Music Co., Manhattan,
Kan., is waiting for air play or Bill-
board actuon. “Most requests are
dogs, and we usually ignore them,”
she stated.

Country covers are utilized by
Bette Schou, Western Automatic
Music, Chicago, who finds that
country boxes want both pop and
country versions. As examples of the
way music is crossing over, she men-
tioned Sammy Davis Ir's country
rendition of the old Don Gibson
song, “I'd Be a Legend In My Time,”
on MGM: the appearance of coun-
try singer Clint Holmes on the pop
charts with “Playground In My
Mind,” and “*My Love,” Paul
McCartney, being requested by soul
locations.

® Continued from puge |

ming Conference (Billboard, June
Z);

Jukebox manufacturing engineers
from Rock-Ola, Rowe and Seeburg,
along with General Electric home
phonograph manufacturing  engi-
neer C. E, Bedford convinced Gorti-
kov, he said, that present RIAA
standards are not being adhered 1o
and that new standards are required,

While defective disks have re-
sulted in outeries from jukebox pro-
grammers, Gortikov heard veteran
retailer Andy Andersen describe the
present single as a “travesty.”
though Andersen did laud RIAA for
ploneering in setting standards for
sound levels that he said are now fol-
lowed world-wide,

Label Peels

Maoreover. Bedlord, who has per-
sonally contacted 1.200 label presi-
dents i regard to lack of friction on
45 rpm paper labels, introduced a
new aspect that links consumer and
jukebox problems. He said that
more and more the paper label itself
is being used as an advertising/ pro-
motion vehicle, with the result that
“this paper is becoming harder and
harder to accommodate these graph-
ies—it's now to the point of being
plastic (the label) against the plastic
disk and it is not adhering properly.”

Indeed, Mrs. Ruth Sawejka, Bea-
ver Dam, Wis. jukebox operator and
programmer, who moderated the
defective singles panel at the Con-
ference. said her major problem now
is peeling paper labels which cause
disks to jam in jukeboxes, often after
an initial period of functioning
properly.

A number of new aspects were
touched on at the committee meet-
ing. even including the question of
whether records conform to the con-
cern by Underwriters Laboratories
over flanubility of plastics used in
jukeboxes,

Sub-Committee

Gortikov asked that a sub-com-
mittee of jukebox-retail experts meet
immediately to lay out the various
technical requirements so that he
has this material as he meets with
RIAA engineering commitiee mem-
bers prior to the fall conference.

Billboard jukebox programming
editor Earl Paige pledged 1o orga-
nize the subcommittee meeting with

a lentative date set for July fﬂ. Or

prime concern (o Bedford, William
Findlay of Rock-Ola, Henry Barkel
of Rowe and John Chapin of See-
burg is the question of standards for
disk thickness and each will present
data from research underway,

Gortikov said he is most im-
pressed with three proposals put for-
ward here: 1) an industry 800 area
code “hot line” to label pressing
plant coordinators keyed to 2) a code
on each disk |d1.=-nl|ﬁ|ng the pressing
plant and 3) a form that one-stops
can fill out fully identifying the de-
fect uncovered.

Station, Jukebox Ties Pay Off

LOUISVILLE~The first thing Robin Walker did
when he arrived here as program director of WK LO-AM
was 10 start looking up jukebox programmers. The rea-
son relates to his experience in Peoria, 1ll. where he
found that radio stations can learn much from jukebox
telephone interview,

“When (o drop a record is the big question for radio
programmers, You can’t definitely tell this from store
surveys, because while these and charts indicate that
people have purchased a record, who knows how long
they continue playing it at home? The jukebox popu-
larity lets me know on a daily basis when to go off a

operations, said Walker in a

record.” he said.
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By EARL PAIGE

Walker. who is assisted here by Jack Crawford. music
director, both believe jukebox programmers can tip off
station people about the vital demographics of listeners.

“When | worked with Bill Bush in Peoria while at
WIRL-AM (Les Montooth Phonograph Service), he
gave me a breakdown on the what and who in country,
black and teen locations and in bars with over-18-year-
olds and over 21-year-olds. There is no way | could con-
duct this kind of research any easier.”

Jukeboxes also provide a fix on oldies oo, Walker
said. A Top 40 outlet, WKLOs list s 30 plus oldies.
“Oldies are very regional and this 1s where knowing how

they do on boxes is valuable.™

www americanradiohistorv com

A suppested form designed by
Stuart Glassman, Radio Doctors
one-stop, was given lo Gortikov, Kip
Parker. Acme one-stop, explained
here to Gortikov that at present
there is no way to determine, except
In rare cases, where product is being
pressed.

Indie Plants

One agonizing problem is the
larming out of pressing on big hits to
smiller independent plants, many
not members of RIAA, according to
comments here. On the whole ques-

tion of “enforcing™ RIAA standards.
Gortikov said. "How do you police
the source (indie plants) most likely
o produce problem disks?”

He said representatives of indie
pressing plants “must become in-
volved in this dialog.” In fact, Gorti-
kov said there is a need for a contin-
uing joint group of label and user
people who “can meet on call.”

While jukebox manufacturing en-
gineers would be absolutely re-

{Continued on puge 30)
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pack candy bars,
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\RENE PIERRE -
makes It habppen!

RENE PIERRE, long regarded as the finest of
footsball tables is the only truly professional
model. No other machine can compare in popu-

larity and in quality competitive features: tele-

scoping,

hardened steel

rods, unbreakable

metal players, all wood and metal construction,
complete assembly, and heavy durability for
low, low maintenance costs. See for yourself
why RENE PIERRE COMPETITION is the best
footsball table you can put on location. Distrib-

utor inquiries welcome.

Exclusive Importers:
PEABODY'S INC.

P. 0. Box 163, Virginia Beach, Va. 23451, Phone (703) 428-2049
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Jukebox Programming

Whats Playing?

A weekly survey of recent purchases and
current and oldie selections getting 1ap play.

AMES, IOWA: “HOT 100" PURCHASES

1"1:5;.;""'_‘:

1515)
“The Morming After,” Maureen McGovern, Xih
entury 2000
“Smoke on the Waler”
“The Free E%ii:ahnd.' Albert Hammond, Mums
“MNo More H_rm!:llu Guy,” Alice Cooper, Warner Bros.
:_II_ihul:l;tlj!'ﬂ:ul-'
e Right Flace, Wrong Time™
*“Lon "-Ef'l'l:l'l- Running™
“Frankenstein™

CHICAGO: “HOT 1007 PURCHASES

Beiry Schoty
Western Anfomath: Mauic Ine,
A208 M, Western Ave,
(312} 460-00
“Should I Tie h?l"lrﬂn'n’ Ribban.~ Coanie Francin, GSF
[}
“Never H“HL; ﬁmr.“ Shirley Bassey, United Artists

“What About Me,” Anne Murmy, Capitol 3600
“¥esterday Once More”

LAFAYETTE, LA.: “HOT 100" PURCHASES

Wilter M enard
Critrald™ s Amusement Mochines
223 Luke Dir,
3IE IS-I751
“Tequils Sunrise,” Exgles, Asylum [ I017
“Over the Hu;sﬁsd Far Awny,” Led Zeppelin, Adlantic

Spinners
“Swamp Witch,” Jim Suﬂhﬂl. MOGM | 4496
“Satin Sheets™

MANKATO, MINN.: COUNTRY PURCHASES

“Come Early H-urn'm%'
“Carbbean,” Buddy Alan, Capitol 3598
=She's All Woman
“Sweel Country Woman™
“Lowe I8 the Foundatin™
Spmners
“The Lord Kaows I'm Danking™
“Teddy Bear”
=Saiin Shesis”

MANHATTAN, KAN.: SOUL PURCHASES

Judy Weldaer, &l Piscek
Hird Muslc Ca,

124108 Ave,
predesits
“Angel"” Aretha Franklin, Ailantic 2040
“Black Byrd,” Donald B rd.!hl! Mowe 102
mners
“Plastic Man,™ T:.-mfuﬁum.. Gandy 7128
*Daoing It o Death,” Fred Wealey & the J.B.'s, People
611

"T.-Ellﬂl!l&“l.'-
“Will [t Cto Round in Circles™®

ORLANDO, FLA: “HOT 10" PURCHASES

Framk Pell H
Frank Pell Amssemeat Enterprises
LM E, Robinsos S1.
) R 1
“Kodschrome™

“Boogie Woogic Bugle Boy™
"Hcrﬁuﬂa.'#:.l hhy:mn.CtpmtJ&H

Caver
“He Digl With Me.” Vicki Lawrence, Bell 453462
Spinners
“And | Lave You So™
“Playground in My Mind™
e

"1 Left My Heartin San Franceeo™
“Well Sing in the Sunshine™

PIERRE.S.D.: COUNTRY PURCHASES

217 W, Miissourl Ave,
(0 T24-21110
“Whai About Me,” Anne Murray, Capilol 1500
“Southern Loving.” Iim Ed Brown, Yictor T4-0928
“Good Love hm::ﬂtmd !'mn!;.“ Bab Lumen, Epi: 5.
0550
“Why Me,” Kris Krisioffersan, Monoment 8571
“Ged Down,” Gilbert 075 ullivan, MAM 3629
“Touch the Morning,” Don Gibson, Hikory 1671
“Slippin’ a mll?ﬁlﬂl . Billy Crash Craddock, ABC

“The Waltz Yoo Saved for Me,” Mon & Dads,
Crescendo 466
Spinners
“Twellth of Mever™
“Cheating Game™
“Ride Me Down Easy™
“Yesterday Once Morz™

ROCK ISLAND, [LL.: “HOT 100" PURCHASES

Liz Christensen
Johavoa Vi Service Ins.
(] L
130 TEE-ES21
“Waturally High™
*limmy lm:?lhi;[llllﬁ-hn“-" Looking Glass., Epic 5-
el Down,”™ Gilben O'Sollivan, MAM 14639
“Yesterday Once More™
“Plastie Man,® Tempmmu,ﬂurdrﬂﬂ
“Going Home,” Osmonds, MOGM 14562
“Roll Over Beethoven,” Elecirc Light Orchesira, United
Aty 173
F 5 E ndcu“l!:h Columbia 4-
“Feeling Stroager Evervday,” Chicago, Columbia
B d-EE.I} ag

ROLLING MEADOWS, ILL: COUNTRY
PURCHASES

Ruobert Hesch
AH. Emlwrisimers Inc.
1151 Roklwing Rd.

L]

“Two Timimg.” lerry Reed, RCA 740960
“You Were .Ehl]:rl re,” Donna Fargo, Dot 17460
“Batin Shesta™

WASHINGTON, D.C.: SOUL PURCHASES
AT

4115 Enmums Ave. MW,
[ DihE) M- T00

=I'll Always Lfﬁu}l Mama.,” The Intruders, Gambile
“Brother, Eu?znil’:’nrk 1t Orrt,™ Willie Huich, Motosmy

‘thpdf Wants You When You're Down and Oul™
Bobhy Womack, United Ariss 255

“You Can Call Me Rover,” The Main Ingredeents, RCA
Ta19

=“Soal Makossa,™ Al'riqu.-:. Marmitream 5542

When in TENNESSEE

You Can Buy BILLBOARD
at the

CAPITOL PARK INN

400 5th Ave. N., Nashville, Tenn. 37219

We are trying {0 serve you better,

At anytime vou have record requests,
mark them below.
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Act on 45’s

® Continued from page 29

quired at the fall conference, Goru-
kov called for representatives that
would reflect “the whole profile” of
people who handle singles.

“*When Mr. Bush (Bill Bush, Les
Montooth Phonograph Service, Pe-
ora, I11.) tells me he had 33 trouble
calls on 75 copies of a record and
that these calls average costing
$16.33 each, this is something the
record manufacturers cannot argue
with.”

Gortikov said he was equally im-
pressed by Andersen’s comment;
“We can always tell when a record is
the bottom one in a box—it's little
more than a piece of sandpaper.™

Bedford asked if RIAA has con-
sidered a consumer council. In re-
gard to his utter frustration over
poor quality disks, he said, “We're
not asking for a technological break-
through—the capabilities for an im-
proved product are developed.”

Other Topics

Many other programmer griev-
ances were reviewed and supgested
for inclusion in the second confer-
ence on marketing, including the po-
tentially hairy problem of a small
hole 45. Pat Schwartz, Madison,
Wis. programmer, said, “We're get-
ting sick and tired of Bing Crosby’s
"White Christmas,” ™ in reference to
the complaint about too few and too
often tardy Christmas releases.

Still other marketing-oriented
problems covered included poor ad-
vance information (especially none
on flip sides) for title strip printers,
airplay of LP cuts without identi-
fication as such, station samples
(with only a single tune) going to
Jukebox programmers and what
Parker called a recent “deluge” of
samples to operators prior to deliv-
ery of the product, and finally, the
very large problem of lengthy disks,

The latter was seen as relating to
overall quality standards because it
was felt lengthy singles require
closer groove characteristics that can
re:ale to records not tracking prop-
erly.
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Does anybody but me and maybe a
handful of others remember when
Ken Palmer used to own KIMN-
AM? .., Jack Ambrozic has been
named an account executive with
WLS-AM in Chicago. He used 1o
manage WNCR-FM, progressive
station in Cleveland. ... Stan Mar-
tin will do the all-night show on
country-formatted WHN-AM in
New York.

" * *

Norm Dym, 301-371-5158, is look-
ing for work. He'd been at WFMD-
AM in Frederickburg, Md. ... Pat-
rick M. Vangriethuysen, Verdistr.
106, Munich B000/60, West Ger-
many, will be coming to the states in
a few months and would like to get
free-lance work as a deejay. "I have
worked in the best European disco-
theques as currently here in Munich
The International Holiday Inn and
Play-Boy discotheques. | worked six
months for Radio Northsea in Hol-
land. T have excellent references.
Anyone can write to me for a demo
tape and resume, etc.” Oh, yeah. He
also speaks six languages, including
English, French, German, Spanish,
and ltalian. Whew!

* kK

Len Anthony Armstrong reports
that he’s now doing mid-days at
KLAK-AM in Denver. He'd been
the morning man and program di-
rector at WRFD-AM in Columbus,
Ohio. ... Getting around to yet an-
other stack of mail that's been on my
desk maybe three or four weeks,
found a letter from Bob Mays, music
director of KWOC-AM in Poplar
Bluif, Mo., who said that he felt that
interview series with Ron Jacobs was
very informative and “I've saved
them for current and future use.”
Mays does the sign-on show, fol-
lowed by Lee Stone 10 a.m.-3 p.m.,
program director Terry Wood 3-6
p.m., and Dean Reed 6-midnight,
with Chuck Riley and Dickie Scott
on weekends. Adds that he'd like o
hear from some of his buddies from
AFVN during 1970 and early 1971.

* * L]

Dave (J.W. Walker) Christesen
writes: “Big change at KUPK-AM-
FM in Garden City, Kans. Richard
(Scot Elliott) Garlinger, Dan Levens,
and myself have walked out on the
general manager. Trouble had been
brewing for some time. Elliott is on
his way back to San Bernardino,
Calif. Levens and myself are still in
western Kans. and all of us are look-
ing. 1-316-884-5582 for Levens; I-
316-275-4780 for me.”

 * x
Tim L. Bass, KZRK-AM in

Vox Jox

Ozark, Ark., is looking for a better

job. 501-667-2863. . . . Buzz Goldwin,

five years of experience, would like
to get back into radio. 200 E, Main
SL, Williamston, N.C, 27892. ... Al
(Bob Evans) Franco, who'd been
with WBAB-AM-FM. Baylon, N.Y .,
is now with WLPL-FM in Balu-
more. Lineup at WXRT-FM, Chi-
cago, includes John Platt, Bob Shul-
man, Seth Mason, and Greg
Wallace.

Duncan Tone

e Continued from page 24

rectors, general managers, and radio
station owners attended this Forum.
A special block of rooms at a dis-
count rate has been set aside in the
Century Plaza Hotel for early regis-
trants. Last year, the Century Plaza
quickly filled up and anyone regis-
tering in the last three weeks could
only get rooms in a hotel eight
blocks away.

The registration fee is $135 and
this includes breakfast rap sessions
and luncheons, all work materials,
cocktail reception, an evening trip to
Disneyland, and entry into all ses-
sions. As in the past, the Billboard is
extending a special scholarship rate
to the first 40 college radio students
who apply.

Awards

A highlight of the three-day meet-
ing will be the awards luncheon Sat-
urday conducted by Gary Owens,
air personality at KMPC-AM, Los
Angeles.

Special awards will go 1o Radio
Station of the Year in the five major
formats—country, Top 40, soul,
MOR, and progressive—as deter-
mined by a nationwide survey
among radio station program direc-
tors and general managers for nomi-
nations, with the final voting upon.
the nominations at the Forum itself.
As people attending the Forum pick
up their registration materials, they
will be handed ballots to vote on fi-
nalists for Radio Station of the Year,
Program Director of the Year (in
each of the five major formats), Mu-
sic Director of the Year (in each of
the five major formats), and Promo-
tion Man of the Year (local, na-
tional, and national promotion di-
rector).

Alr personality awards will be
presented in each of these cate-
gories: Top 40, MOR standard,
MOR, soul, country, rock, talk, clas-
sical, religious, and a special award
for news. In addition, plaques will
be presented to rookies in each of
these categories (men who've been
in radio three years or less). Run-
nersup will be commended,

Cross-Over Product

® Continted from page 23

cause of a black population or be-
cause there is no soul station compe-
tition.

In addition to releasing soul and
gospel music, the company has now
moved into the jazz market through
non-exclusive deals with Young-
Holt Unlimited (the former Ramsey
Lewis bassist and drummer), Sonny
Stitt and James Moody.

The company uses the Ronn label
as his experimental launching pad
for new names. “If the first record
shows us enough potential, we'll stay
with an artist through four or five
records,” Logan says, “which is
about the right amount of product to
gel them into a selling pattern.”

In seeking to break new acts, the
company's promotion staff “rotates”
the markets it seeks to expose new
names to. “We don’t try to break a
new actin the same market twicein a
row,” Logan says. “You'd wear the
market out; you can only ask a favor
so many times.”

The tightening up of playlists at
ré&b stations has hurt Jewel with its
roots type of blues product. The
Ronn roster has the two Taylors,
who are credited by Logan with al-
lowing the company to become a
“solid soul label” after delving in
pop, country and gospel. Also under
contract to Ronn is Willie Rogers,
formerly of the gospel group the
Soul Stirrers.

The Paula roster includes Fontella
Bass, the Montclairs, Roscoe Robin-
son (formerly on Veelay and Sound
Stage 7), Bobby Patterson (the com-
pany’s ad&r director) and the jazz
names,

Jewel represents Bobby Rush,
Charlie (Cole Black) Brown, Lowell
Fulsom, Little Joe Blue, Pigmeat
Markham, Sonnyland Slim and
some Lightnin' Hopkins masters.

The Soul Power label, jointly
owned with Sound City Recording
Studios, has a roster of Tommie
Young, George Perkins and the Af-
rican Music Machine,
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Campus News

_ Whats Happening

By SAM SUTHERLAND

More From NEC: an H. Birdsong, Florida Unit coordinator for
the National Entertainment Conference, has left that post and his position

at Florida State University to assume the position of general manager ol
Granny Productions, Inc.

k1 w W

Service Station: At WHUS-FM, U. of Connecticut, Storrs, Gerhard
Krahn, music man there, notes that the staticn will be on throughout the
summer. Krahn himself will be around to handle all serivce problems. . . .
At WKME, Michigan State U., East Lansing, Dave Mellor is leaving his
post there to handle the general manager’s slot for M. 5. U.’s central sta-
tion, WMSN. Mellor is also a prime mover for NICRA, and notes that
WMSN will be boosted next fall by the addition of cable, so that man
should indeed be busy. New general manager at WKME is Donald Thur-
ber, and the program director is Barbara Nelson. . . . In upstate N.Y., Dave
Duff, music director at WAER-FM, Syracuse U.. notes that he'll be
around all summer, as will the station, which will be operating along its
usual programming lines. DulT also notes that the proper address for the
station 15 ¢/o Duff, 117 College Pl., Syracuse, N.Y. 13210,

x  *x

Half A Loaf is Better Than Holes

Two veterans of college airwaves, Philip Proctor and Peter Bergman
(self-described as “half the wits of the Firesign Theatre), are now prepar-
ing their assault on college audiences via a fall college tour that the duo
claims will be large indeed.

Bergman even disclosed that sites would include state schools, liberal
arts campuses, even “Rice, Pork Chop U.—all the food schools.” What did
he mean by that?

Actual best news is one aspect of the tour, the proverbial college radio
appearance. P&B plan to provide an additional power surge by conduct-
ing workshops at stations on campuses where they appear. Given their
background (like all of Firesign, they first found the video via L.A. radio).
the plot seems yromising for those pm"mmmerb

atch the skies.

L w L

PICKS AND PLAYS: EAST—New York—WGSU-FM, State Univer-
sity College, Genesso, John A. Davlin reporting: “There Goes Rhymin®
Simon,” (LP), Paul Simon, Columbia; “Dance of Magic,” (LP), Norman
Connors, Cobblestones: “Stardancer,” (LP), Tom Rapp. Blue Thumb. . ..
WNTC, Clarkson College, State U., Potsdam: “Gimme Your Money
Please,” Bachman-Turner Overdrive, Mercury; "Copperhead,” (LP), Cop-
perhead, Columbia: “Focus 3" (LP), Fur:us._. Sire. . WBAU-FM.
Adelphi U, Garden City, Ellen Lutzak reporting: “Real Lcwr.:* (LP cut.
Lifeboat), Sutherland Bros. & Quiver, Island; “Whisky Lady,” Dec Holli-
day, Metromedia: “The American Album,” (LP), Allan Ta'.'lnr United
Artists. ... WBCR, Brooklyn College, Brooklyn, Paul Levine reporting:
“A White Sport Coat And A Pink Crustacean.” (LP}), Jimmy Buffett,
ABC: “The Man Who Ate The Plant.” (LP), Pete MecCabe, Tumhlzweed;
“Atlantis,” (LP), Atlantis, Vertigo. ... WRCC, Rockland Community
College, Suffern, Steve Siciliano reporting: “Copperhead,” (LP). Copper-
head, Columbia; “Star Spangled Springer,” (LP), Phil Everly, RCA;
“Home To Myself.” (LP), Melissa Manchester, Bell. . . . WYUR, Yeshiva
U., New York, Michael Axelrod reporting: “Focus 3" (LP), Focus, Sire:
“There Goes Rhymin' Simon.” (LP}, Paul Simon, Columbia; “For Your
Pleasure,” (LP). Roxy Music, Warner Bors,

* x

EAST--Pennsylvania—WRKC, King's College, Wilkes-Barre, Steve
Wallmark reporting: “Woman Across The River.” (LP)., Freddie King,
Shelter; “Broken Arrows,” (LP), Rabbit, Island; “Countryv Casanova,”
(LP), Commander Cody, Paramount. . .. WVBU-FM, Bucknell U., Lewis-
burg, Steven Taffet reporting: “A Passion Play,” Jethro Tull, Chrysalis;
“Rosewood Bitters.” (Lp), Michael Stanley, Tumbleweed: “Daltrey,”
(LP), Roger Daltrey, Track Massachusetts— WRBB-FM. North-

eastern U.. Boston, Donna Hochheiser reporting: “Tower of Power.”
(LP), Tower of Power. Warner Bros: “Midnight Oil,” (LP), Ides of
March, RCA:; “Baron Von Tollbooth and The Chrome Nun.” (LP), Grace
Slick, Paul Kantner and David Freiberg, Grunt. . . . Connecticut—WHLIS-
FM., U. of Connecticut, Storrs. Gerhard Krahn reporting: “Nice Baby and
The Angel.” (LP), David Blue, Asylum: “Blues Farm " (LP), Ron Carter,
CTI; “Previous Convictions,” (LP), Speedy Keen, Track. .. . New Jersey -
WFFL Point Park College. Pittshurgh, David Popovich n.pﬂrting: “Back
To The World,” (LP). Curtis Mayfield, Buddah; “1Londen Bo Diddley
Session.” (LP). Bo Diddley, Chess: “Special Pride.” (LP), Ballinjack, Mer-
cury. .. VYermont—-WRUV-FM. 1! of Vermont, Burlington, Doug Jaffe
reportng: "O1d Soldiers Never Die.” (LP), Heads, Hands & Feet, Atlantic;
“Nick Cox Band,” (LP), Nick Cox, Capitol: “Tower of Power.” (LP),
Tower of Power. Warner Bros
*  x *

SOUTH-Tennessee—WRVL-FM, Vanderhilt U.. Nashville, Steve
Bond reporting: “Clouds,” David Gates. Elektra; “Epic Forest,” (LP),
Rare Bird, Polvdor: “The Smoker You Drink The Player You Get,” (LP),
Joe Walsh, Dunhill; “Keepsake ™ (LPL Megan McDonough. Wooden
Nickel. .. WTGR, Memphis State U., Memphis, Cecil Holmes report-
ing: “Blue Mink.” (LP), Blue Mink, MCA: “Roger McGuinn,” (LF), Rog-
er McGuinn, Columbia; “Nowhere Road,” (LP), Chris Youlden, Lon-
don. .., WETS, East Tennessee State L., Jim Blankenbecler reporting’
“Cross Country,” (LP), Cross Country, Atco: “Hangin® Out,” (LP), Funk.
Inc., Prestige: “For Real.” (LP). Ruben & The Jets, Mercury. ... Ala-
bama— WBGL-FM, Auburn U' | Auburn, Tony Deea r:pnrung ‘Fair
Weather Friend.” Brian Cadd, Chelsea; " Sketches of China,” (LP cut.
Baron Von Tollbooth and The Chrome Nun), Paul Kantner, Grace Slick
& David Freiberg, Grunt. = “Cryin’ In The Road,” (LP cut. Nowhere
Road), Chris Youlden, London Alabama-“Tequila Sunrise,” Eagles,
Asylum; “Recorded Live.” (LP). Ten Years After, Columbia: “New York

Rock,” (LP). Michael Kamen, Atco
32

Emory U.
Releases LP

ATLANTA—Swdents at Emory
University have found an alterna-
tive to conventional literary and cre-
ative arts magazines—a stereo al-
bum.

The editors of Emory’s Almanac
Creative Arts Magazine have just re-
leased “So It Goes,” their first LP.
The album features 13 original
songs written, performed and pro-
duced by Emory students. The al-
bum is now receiving airplay on col-
lege and commercial stations in the
area, and local retailers have begun
racking the album for Emtrec Music
and Recording Company, the al-
bum’s distributors.

Work on the album begin in
spring of 1972, when students Ira
Luft and Gary Gordon first pro-
posed the production of an album
showcasing folk, country and rock
material anpmcd and performed
by Emory students.

Funding for the project was pro-
vided by the Almanac. which in turn
is funded by the Swdent Govern-
ment Association. Recording was
done at Deppler Sound Studio here,
using eight-track equipment. The to-
tal recording budget. including live
recording. overdubbing and mix-
down. was pared to $2.900. while
packaging, graphics and photogra-
phy, except for an engraving by
Gustave Dore. was also handled by
students. Typesetting and composi-
ion were completed at the Emory
Wheel, the student newspaper.

Students featured include Hank
Knight. Bill Corley, Jose Hits and
two student bands. Mozengrazn and
Road Turkey. Of those performers,
only two groups had performed 1o-
gether prior to the project,

The album is named for the catch-
phrase used throughout Kurt Von-
negut’s novel. “Slaughterhouse-
Five”

Album producers Luft. Gordon
and Burt WollT are hoping o en-
courage other campuses to explore
the album approach for their own
creative orts orpanizations. Addi-
tonal information about the Emory
project is available from Luft or
Wolff at Emtrec Music and Record-
g Company. Box 15313, Adanta,
Ga. 30333

Campus
DQtPU

(All entries for Campus Dates
should bhe rsubmitted ro Sam
Surherignd, Billboard, | Astor
Plaza, New York, N.Y, [0036)

ABRAHAM'S CHILDREN (C.AS) Dal
housie LI Hafifax Nova Scofia, July 6
7

BOBBY BARE (RCa Y High School, Popu-
lar, Ma |, July 7.

TONY BOOTH (Capitoll Westarn New
Maxice L', Sikver City, July 4,

JIM ED BROWN (RCA) Southern Tech
U., Marietta, Ga , July 7.

COMMANDER CODY (Paramount): U. of
Alaska, Fairbanks: July 7.

DANNY DAVIS & THE NASHVILLE
BRASS (RCA}: High School,
Marysville, Kan , July 4

BOBBY GOLDSBORO (United Artists): L.
of Utah. Salt Lake City, July 14

HILLSIDE SINGERS (Metromedia) Har-
pur Collage, Vistal, N.Y ., July 3.

DR. HOOK & THE MEDICINE SHOW (Co-
lumbiay: Ll of Florida, Gainesville, July
7

HUMBLE PIE (AEMY Merriweather Post
Callege, Columbia, Md., July 15

MICHAEL KAMEN ratlantic) Colorado
State 1}, Ft Colling, July 18,

LORETTA LYNN /RCAY Center H 5.
Certer Al July 13

HEREIE MANN (atlantic) Jacksonville
Ll tecksonville, Flz, July 5; U, of Dela-
ware Newark July 18
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TITLE, Ariisl, Label & Number

THE RED BACK BOOK
scott Joplin (Schuller) Angel 5 36060 (Capitol)

SCOTT JOPLIN: PIANO RAGS, VOL. 1
Nonesuch 71248 (Elektra)

SCOTT JOPLIN: PIANO RAGS, VOL. 2
Joshua Rithin, Nonesuch 71264 (Elektra)

TRANS-ELECTRONIC MUSIC PRODUCTIONS, INC.
PRESENTS SWITCHED-ON BACH
Walter Carlos/Benjamin Folkman, Columbia M5 7194

MAHLER: Bth SYMPHONY
Chicage Symphony Orch. (Solti), London 0SA 1295

BIZET: GARMEN
M. Horn/). McCracken/L. Bernstein, DGG 2709 043 (Polydar)

VERDI: GIOVANNA D'ARCO
Caballe Domingo, Angel SCL 3791

WAGNER: PARSIFAL
G. Solti, London OSA 1510

BACH: BRANDENBURG COMNCERT!
Telefunken Hamoncoort. Conc. Musicus SAWT 9459/60.A

SAN FRANCISCO SYMPHONY ORCH. (Dzawa)
BERNSTEIN: Symphonic Dances From West Side Story
RUSSQ: Three Pieces for Blues Band & Orch.

SIEGEL SCHWALL BAND

DGE 2530 309 (Polydar)

SOUNDTRACK: 2001: A SPACE DDYSSEY
MGM, STE ST 13

VERDI: ATTILA
Royal Philharmonic (Gardelli), Philips 6700.56

BEETHOVEN: SYMPHONY =9
Chicage Symphony Orch. (Solti), London CSP 8

SONGS BY STEPHEN FOSTER
Nonesuch 71268 (Elakira)

BACH: Brandenberg Concertos
Nonesuch HB 73006

VERDI: RIGOLETTO
Sutherland/Pavarotti, Lendon Symphony London OSA 13105

ANNA BOLENA
Beverly Sills, ABC ATS 30015/4

THE SEA HAWK
National Philharmonic Qrch. of London (Gerhardt), RCA LSC 3330

BACH: Complete Flute Sonatas
Odyssey Y2 31925 {Columbia)

THE STRAUSS FAMILY
TV. Soundtrack—Polydor PD 2.3506

DELIUS FLORIDA SUITE
Beecham-Seraphim 60212 (Capital)

HANDEL: WATER MUSIC
Leppard. Philips R500-047 (Phonogram)

MAX STINER/GERHARDT/NATIONAL PHIL. Now Voyager
RCA 0136

BERNSTEIN: MASS
Columbia M 231008

MAHLER/CHIC SYMPHONY SOLTI:
Das Lied Von Der Arde, London 05 26297

SAINT-SRENS PIANO CONCERTI
Seraphim 6081 (Capitol)

BACH BRANDENBURG CONCERTI: Collegivm Aureum
VICS 6023 (Victrola)

HOLST: THE PLANETS
Boston Sympheny (Steinberg). DGG 2530102 (Polydor)

DELIBES: LAKME
Mandy Mesple—Seraphim 5 60872

SIBELIUS: FINLANDIA
3ir John Barbiroth, Seraphim 60208 (Capitol)

HOLST: The Planets
Los Angeles Philharmonic (Mehta), London CS 6734

THE CHOPIN | LOVE
Artur Rubinstein, RCA Red Seal LSC 4000

POLLINI: Chopin Etudes
DGG 2530291 (Polydar)

VERD!: |. LOMBARDI
Philips 6703-032

DONIZETTI/SUTHERLAND-BONYGNE: Lucia de Lammermour
London 0OSA 13103

OFFENBACH: LE PAPILLON
Bonynge-London Symph London CS GR1Z

MUSIC FROM THE COURT OF FERDINAND & ISABELLA
Angel 5 36926 David Munrow

HOROWITZ PLAYS SCRIABIN
Columbia M 31620

MOZART: LA FINTA GIARDINERA
Philips 6705 039

PUCCINI HERDINES
Leontyns Price—RCA LSC 3337
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Classical Music

ASCAP Honors Shostakovich

NEW YORK—Dmitri Shostakoy-
ich, noted Soviet composer, was the
guest of honor at a recent luncheon
hosted by president Stanley Adams
of the American Society of Compos-
ers, Authors and Publishers, in New
York City. The luncheon was held
on the eve of Shostakovich’s return
to the Soviet Union, and was at-
tended by many distinguished musi-
cal figures.

Among those assembled were
ASCAP composers Morton Gould,

Peter Mennin (president of the
Juilliard School), Aaron Copland,
Ezra Laderman and Eugene Or-
mandy (musical director of the
Philadelphia Orchestra). Other well-
known music world personalities
present mncluded Shostakovich's
American publisher, Arthur Cohn
of MCA Music; ASCAP board
members Arnold Broido. Ernest
Farmer and W. Stuart Pope: and G.
Schirmer's Hans Heinscheimer who
serves on ASCAP’s Symphony and

WOXR, Ohio Outlet,
Testing Classical

NEW YORK-Station WOXR,
Oxford, Ohio radio outlet, is con-
ducting an expériment, program-
ming classical music on Saturday
nights, The station’s regular pro-
gramming i1s Top 40 to progressive
rock. The classical program, accord-
ing to Chuck R. Cowdery, a ~ﬁt.iliun
deejay handling the assignment, i
gaining momentum and may be ex-
panded in the fall.

Cowdery said, “Oxford is the home
of Miami University, a state-sup-
ported school with an ‘in season’
population in excess of 15,000 stu-
dents. Although WOXR 1s not affil-
1ated with the university, an impor-
tant part of cur audience 15 the
Miami student body. WOXR's pro-
grammung 15 Top-40 to progressive
rock, but for the last couple of
months we have been experimenting
with classical programming on my
Saturday night show. This feature
ran wregularly at first, but always at
10:00 Sawrday night. Neither my
knowledge of classics nor my record
library 15 exactly extensive, so the
aired selections have been restricted
to standards (Bach, Beethoven, Ros-
sini, Ravel) primarily.

“Beginning June 23, the program
will be regularly scheduled and pro-
moted, although we still consider it
an experiment. The program, en-
titled *Saturday Night at the Clas-

sics,” will run for approximately one-
half hour and is being sponsored by
a local artist supply shop, Studio 11

“The reacuon from our audience
has been entirely positive. We have
solicited and received many sugges-
tons. Many of the requests have
been lor rock covers of classics
(Emerson, Lake and Palmer: SRC),
while others have been for current
electronic  compositions  (mostly
Walter Carlos’s *Clockwork Orange’
soundtrack)., Most of the requests
are for reasonably well known, light
classics, which is fine since I neither
have nor know the less Famous
works.

“If this program makes it success-
fully through the summer it will cer-
;unhf be continued and. perhaps,
expanded in the fall when the rest of
the students return. The only other
classical programming in this area is
WGUC (University of Cincinnali)
which most people here cant pick
up, WMUB (the campus FM) which
broadcasts in mono, and WEBN
(progressive, also Cincinnati) which
airs three hours on Sunday moming.

“Finally, WOXR is FM-Stereo
with 3kw on 97.7. We are licensed to
Oxford but have a good histenership
in Hamilton, Middletown (Ohio)

and Richmond (Ind.). We also see
penetration into Dayton and Cin-
cinnan.”

Concert Committee: as well as Dr.
Rudolf Nissim. head of the Society's
Foreign Department and Serious
Music Department: Paul Marks,
ASCAP's director of Operations; the
Society’s general counsel Herman
Finkelstein; assistant general coun-
s¢l Bernard Korman; Marun Book-
span. who is coordinator of the
Euuﬂ}a Symphonic and Concert
Activities: and the Isaac Sterns,

Shostakovich, who wvisited New
York, Chicago and Washington on
this tour, had been ASCAP's guestin
1959, when he came o the United
States with a number of other
prominent Soviel composers. Ac-
companied by his wife, he today
toasted his American colleagues and
expressed his gratutude for the warm
reception that had been accorded 1o
him by the entire American musical
community and Northwestern Uni-
versity, which had awarded him an
honorary degree.

l'oasting Shostakovich, ASCAP
president Adams pointed out thal
“The creative people throughout the
entire world have long recognized
their kinship with all talented men
and women. The international lan-
guage of music which requires no in-
terpretation has always been a
bridge for peace and understanding
between peoples.”

Houston Inks
3-Yr. Pact

HOUSTON—-The Houston Sym-
phony Society and Houston Svm-
phony musicians have agreed on a
three-year contract, thus ending a
17-day dispute which left the orches-
tra members with no salary since the
expiration of their old contract on
June 2. The weekly minimum sala-
ries for ¢ach of the three years are
£240, 5260 and $280, up from 5215,
The musicians will receive four
weeks of consecutive vacation in the
summer, one week at Christmas and
one week somewhere else in the sea-
SLITL.

The pension will be based on the
last five years of a player's employ-
ment or $4.200 annual pension,
whichever is greater. In addition, the
Soctety will refund the contributions
of each musician from the tume of his
entrance until the date of institution
of the new plan. The new plan will
not n.qum. contributions from the
musicians, Provisions for the di-
vided orchestra have been greatly
relaxed. A performance group may
now consist of as few as four mem-
bers compared to 30 under the old
contract.

Opera dress rehearsals may now
be of three hours’ duration as op-
posed o two and a half under the
old contract. The opera may also
schedule two dress rehearsals which
may extend up to four hours, Over-
time pay has been reduced from 3
percent per 30-minute segment to
I'2 percent per |5-minute segment:
the extra service fee 1s reduced rom
20 percent to 15 percent: and the fee
for a service scheduled on a “lree
day” is reduced from 30 percent to
20 percent.

The Society also gained greater
flexibility in h::u_'rkmﬂ concerts which
will facilitate the increasing  of
eamed income. Key |1rmi~.aim1.~e un-
der the new contract will allow three

THE COLLEGE BOREDS...

ARe they Taking classical music for granted?
Find our whar's currently popular in

classical music on campus. Read abour it in
Billboard’s Classical Sporlighr,
coming in THe July 21 issuE.
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G5 2046 STERED SCRIABIN'S GREATEST
HITS, Vers [a flamme: Sonatas Mos. 4
and 5; Etudes Op. 2, No. 1: Op. 8, Nos.
11 and 12: Op. 42, Nos. 4 and 5
Ruth Laredo and Mortan Estrin, pianists

FIEST RECORDED FEHF[IHMAHEE'

CSQ 2044 SCARLATTI: 23 SONATAS
Anthany di Bonaventura, pianist
2qecord set 50 Quadraphonic

WANITAS bE PLATAS
. GREATEST HITs

CS 2049 STERED MANITAS DE PLATA'S
GREATEST HITS
« Manitas de Plata, Flamenco Guitar

€SQ 2052 BEETHOVEN-LISIT: SYM-
PHONY NO. 8 (complete] Liszt tran-
scription for 2 pianos, 4 hands

LUCIANO PAVAROTTI, right, star of the Metropolitan Opera June Festival
production of "'La Boheme,"" in his dressing room after the final performance,
receiving the first copy of his new London recording of the Puccini opera from
Terry McEwen, manager of the classical division of London. The album,
which also features Mirella Freni, Nicolari Ghiaurov, Elizabeth Harwood, and
Rolando Panerai, with the Berlin Philharmonic Orchestra conducted by Her-
bert von Karajan, is set for official release the first week of July.
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run-out concerts per week, nstead
aof two: unlimited Saturday night
services, instead of 10: 10 back-to-
back student concerts compared 1o
five. and 10 times—the scheduling of
two consecutive days of two separate
services, compared to five,

LISZT: FESTIVAL CANTATA
Richard and lohn Contiguglia, pianists

for information & free catalogues, -record set SQ Quadraphonic

"% CONNOISSEUR SOCIETY, INC.

390 WEST END AVENUE = NEW YORK, N.Y. 10024 - TEL: (212) 873-6769
CABLE: CONNDSOREC
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Country Stations Up 25%

NASHVILLE—Twenty-five per-
cent more radio stations in America
are programming country music on
an exclusive basis today than at the
same time a year ago.

This is one of several startling sta-
tistics revealed by the Country Mu-
sic Association in its annual radio
survey.

Dallas Symphony

DALLAS—Chet Atkins, appear-
ing in his first concert since under-
going major surgery recently, drew a
full house in his appearance with the
Dallas Symphony Orchestra.

When Ray Price appeared in con-
cert with the Symphony here he
played to a full house, drawing the
biggest crowd of the summer season.
Atkins repeated the feat,

The crowds came despite a wire-
service story from Nashville saying
that, because of his surgery, Atkins
would not appear.

Additionally, country music now
is aired to some degree over at least
2.912 stations throughout the United
States and Canada, representing ap-
proximately 50% of the stations
listed.

In addition to the full-time coun-
try broadcasters, there are 1,447 sta-
tions programming this form of mu-
sic 3 hours or more per day. Another
457 stations play it less than 3 hours
daily.

With some 50% of the stations
now involved in some way with
country music, the survey shows that
it is the foremost musical form on
the airways.

A complete listing of the stations
has been compiled, painstakingly,
and 15 available to CMA members
free of charge. To non-members
there is a $15.00 fee.

Copies may be obtained through
Miss Margaret Beeskau, CMA, 700
I6th Avenue South, Nashville,
Tenn. 37203,

Country Music

COUNTRY SINGER 0.B. McClinton
left, presents a copy of his new L.P.,
*0.B. from Senatobie,” to Mayor J.R.
Johnson of Senatobia, Miss. Mayor
Johnson paid tribute to the artist and
his success with Enterprise Records.

Williamson Sets Chart’s Record Straight

NASHVILLE—Chart Records
now has more than a dozen artists
under contract, and has a release
schedule that includes one or possi-
bly two albums a month and about a
single a week.

This is a statement by label presi-
dent Slim Williamson, who took is-
sue with one of his officials in a
statement to Billboard two weeks
ago.

Al that time the official was
quoted as saying the label had with-

drawn from Fan Fair because its art-
ist roster was virtually depleted.
Williamson said that the only art-
Ist under contract to Chart who left
the label with Cliff Williamson for
GRC is Chff's wife, Connie Eaton,
Williamson conceded that La-
Wanda Lindsey had been released
from her recording contract with
Chart, but that Chart retained all
her masters and plans future releases
on her. She signed with Capitol and
with Buck Owens Enterprises. He

ALBUM

QSPI

portance of your album.

PRINTING
PROBLEMS?

DO YOUHAVEQSP?

We know what you're going through. We've been
there. You need Quality, Service, and the best Price.

We have QSP and we specialize in record album
printing. Our reputation is built on QSP,

Are you getting 4 color custom printing with Q & S
for $100.00 a thousand and $40.00 for each extra
thousand? That is our price. We will also coordinate
your jacket fabrication, and keep you informed to
maintain that important time table.

Sure, we're a printing company, but first we are in
the music industry and with the knowledge of the im-

Contact us now for more information.
Call (615) 254-9426 for QSP. Call Now.

corporation

P. O. Box 7219, Nashville, Tenn. 37210
“WE SPECIALIZE IN RECORD ALBUM PRINTING™

34

also agreed that Anthony Armstrong
Jones had left to join U.S., and had
purchased his contract and his mas-
ters.

But Williamson said the real rea-
son for Chart's non-participation in
Fan Fair s that Chif Williamson, his
son, was busy making the change to
the new job. The elder Williamson
said he takes sole responsibility for
“overlooking the date until it was too
late to put a show together.”

Williamson said artists now under
contract to the label include Jim
Nesbitt, Tom Tall, Carl & Pearl But-
ler, Kirk Haksard, Junior Samples,
Ginny Wright, Gene Shennandoah,
“and others.” He said several new
artists are being signed.

In regard to the statement by one
of his officials, Williamson said:
“He spoke out of turn, and he's
learned a lesson from that.™

Opryland Hosts
30-Odd DJ’s

NASHVILLE-Opryland, US A,
the $25 million music entertainment
complex here, has added new shows
to showcase young artists, and has
brought in more than 30 disk jockeys
for remote broadcasts,

One new show, called “Opryland
Presents,” features selected per-
formers from the park’s own talent
roster that allows them to display
their talents outside the framework
of the park’s regular shows.

Richard Kuegeman, vice presi-
dent of operations, said the show
would change frequently “to pro-
vide exposure 1o as many of the en-
tertainers as possible and to provide

a wide vanety of entertainment to

the park’s visitors.”

Appearing on the first show were
Sandi Burnette, Melissa Ferrell,
Mark Casstevens, Donna Ragan,
Roger Gamble, Larry Moore, Neely
Reynolds, Randy Thompson and
Sharon Mabry. All of the perfomers
appear in other Opryland shows,
Kuegman said there is a possibility
that big name entertainment even-
twally might perform within the
structure of the show,

In another area, the “Mr, DJ,
U.S.A" program has been booked
heavily since the park opened to the
public for its second season.

Under the program, disk jockeys
of various stations broadcast remote
from the park’s permanent radio (a-
cility, The name of the jockey then is
placed in the Opryland DJ Hall of
Fame,

Those who have taken part so far
are: WLAY, Sheffield. Ala., Jim
Smith; WTRO, Dyersburg, Tenn.,
Carl Minton; WTIS, Jackson,
Tenn., Ralph Lovell: WHDM,
McKenzie, Tenn., Charlie Baylor;
WIIG, Tullahoma, Tenn., Jerry
Douglas; WNGO, Mavfield, Ky,

Nashville Scene

By BILL WILLIAMS

Brian Collins already is cuiting
and LP for Dot Records, a quick fol-
low-up to his single. ... Mega's
Jacky Ward has a new band, at the
request of the band. The group
called Standing Ovation ap-
proached Jacky to work with him,
and the two have merged their tal-
ents. They also have purchased
Tommy Cash’s bus for trans-
portation on their hectic schedule.
Ward is booked by Joe Taylor, . ..
The Sons of the Pioneers are busy
working again, After a month at the
Ponderosa Hotel in Reno, they go on
the state fair and rodeo circuit with
Roy Rogers and Dale Evans. The
group celebrates its 40th anniversary
this year. ... Sonny James and his
Southern Gentlemen are back work-
ing afler a June vacation, picking up
in Thunder Bay, Ont. Sonny's prob-
lems with his allergy continue to dis-
appear and respond to treatment, . .
Jack McFadden, personal manager
for Buck Owens and a man of many
activities, will tour several Asian and
Pacific countries and then swing Lo
South Africa to set up a world-wide
tour of the Buck Owens Show.

Executives producers Ralph An-
drews and Fred Finn signed Diana
Trask to their television special,
“"How the West Was Lost,” along
with Mickey Finn and Forrest
Tucker. [t's being shot on location in
Las Vegas. ... The annual Van-
derbilt University Bluegrass-Coun-
try Music Festival will be held here
Sept. 15th, and it may mark the final
appearance by Bill Monroe prior to
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his announced retirement. He'll be
joined by Lester Flatt, String-
bean, and Tompall and the Glaser
Brothers with more to be added. . . .
The 37th Annual Ozark Empire Fair
in August at Springfield, Mo., will
have everything. In addition to stock
car races, a tractor pull, a champion-
ship rodeo, a high climbing act, and a
few other things, there will be Tanya
Tucker, David Rogers, Danny Davis
& the Nashville Brass, Barbara Fair-
child, Bobby Goldsboro and Ray
Price. ... Roy Clark continues to
shatter records. Latest were at the

Starlite Theater in Kansas City.
The Kansas City Royals will host
their first country music night in
their new baseball park July 20,
Among the entertainers will be Dot-
tie West, Red Sovine and Rex Allen
Jr. The country music night pro-
gram was set up by Harry (Hap)
Peebles. ... Country music enter-
tainers Mack Sanders and the Ranch
Boys, Jeris Ross, Hank Penny, along
with Grover Ruwe and Joan Saltel,
took part in entertaining at the
Logo-May Celebrity Invitational
goll tournament at Wichita, Kansas.
Plenty of sports celebrities on hand,
too, with proceeds going to the Insui-
tute of Logopedics of Wichita and to
the Golden Nugget Boy’s Ranch at
Wakefield, Kan. ... Willie Nelson
gave away 350 [ree tickets to the en-
tirre. population of his home town,
Dripping Springs, Tex., for his first
annual picnic there. . . . Commander
Cody & His Lost Planet Airmen have
(Ceontinued on page 37|

Gary Kidd; WSHF, Sheffield, Ala.,
Chet Rumore & Danny Haynes;
WAGG, Franklin, Tenn., Mike
Hight: WDOD-FM, Chattanooga,
Tenn., Sid Hughes: WSM AM/FM,
Nashville; Ralph Emery & Ken
Bramming:. WAMG, Gallatin,
Tenn., Bill Hart; WKOA, Hopkins-
ville, Ky., John McCarty; WIMW,
Athens, Ala., Bill & Bob Dunna-
vant: WAKI, McMinnville, Tenn.,
Tom Miller: KSTL, 5t. Louis, Mo.,
Skeets Yaney & Jenny Jamison:
WMSR, Manchester, Tenn., Johnny
Hill: WKBJ, Milan, Tenn.. Tom
Neal & Bill Haney:; WDXN, Clarks-
ville, Tenn., Bob Nvles & Lee Dor-
man; WMQM, Memphis, Art Scour;
WSVL, Shelbyville, Ind., Ann Wil-
liams & Jack Boyce: WVRY-FM,
Waverly, Tenn., Joey Parker:
WRBC, Jackson, Miss., Dudley
Evans: WGAP, Maryville, Tenn,,
Harry Robertshaw; WRBC, Jack-
son, Miss, WKYG, Parkersburg,
W.Va., Ralph Allen: WDXE, Law-
renceberg, Tenn., Ron Fisher, C.H.
Newton, Dan Hollander; WDKN,
Dickson, Tenn., Cousin Loonie, Joe
Webster, Warren Medley; WKTA-
FM, McKenzie, Tenn., Ed Cisco,
Doyle Connell; KARN, Little Rock,
Lloyd Denny.

Mike Downs, general manager of
Opryland, said it would be “un-
thinkable to honor American music
without also henoring the men who
play music for America.”

WWVA Studio
Sessions Hiked

WHEELING, W. Va.—Writing,
producing and recording jingles has
become a major operation at the
WWVA operated and Screen Gems-
Columbia owned recording studios
here.

Since Screen Gems took over op-
eration of “Jamboree U.S.A." and its
corporate operations, the studio has
done some 200 recording sessions of
all sorts, according to manager Jim
Sutton.

Now the commercials are getting
the emphasis, with the studio be-
coming a major supplier of 30 and
60 second audio spots,

Sutton, a veteran engineer and
producer, said l6-track facilities
would be added in the near future.
“We anticipate a lot of recording ac-
tivity from the many top artists who
come here,” he said.

Sutton collaborates on the crea-
tive work with Freddy Carr, a regu-
lar performer on “Jlamboree
LL.S.A." the weekly broadcast now
in its 38th consecutive year.

Larry Davidson, WWVA man-
ager, notes that “once a jingle is cut
and initial expenses covered, the
spot pays for itself in a very short
time.”

For regular recording work, stu-
dio B-track costs are $60 per hour,
The studio 15 equipped with a cus-
tom mixing console with 12 inputs
and 8 outputs for multi-track stereo
recording and mixdown to 8 tracks
or two track Ampex recorders. Neu-
mann, Sennheiser, AKG, Altec and
RCA condenser and dynamic mi-
crophones are used as well as Fair-
child Reverbatrons and Altec moni-
toring systems, All amps, planos and
drums are included in the studio
rental at no extra cost,

The studio has been doing consid-
erable custom work, as well as
recordings for its own label, Jam-
boree.

JULY 7, 1973, BILLBOARD


www.americanradiohistory.com

Billboard

Hot Country Singles

Billboard SPECIAL SURVEY for Week Ending 7/7/73

& Copyright 1973, Bilboard Publications, Inc. Mo part of this publication may be reproduced. slored in & reirieval system, or trans-
mitted, in any form or by any maans, electronic, mechanical, photocopying, recording, or dtherwise, withou! the prlor written per-

mission of the publishar

* STAR Performer—Singles reglstering greatest proportionate upward progress this week
E 3 e = -
2 B|-5 2 |8 |,E
T1Z 25| wne, st A
= P 5 Label & Wumber (Disi Labely (Pubbiher Leensee) E E =
4| 14 | WHY ME 44 8| DIRTY OLD MAN
ﬁ Krs Hnsloflerson. Monument 8571 {Colembsa) ﬁ George Hamilon PV, RCA 74-0943 (Border
{Resaca, BMI) State/Pet Mac, BM|) -
2| 1| 9| DONT FIGHT THE FEELINGS OF LOVE @r| | 5| sueein away
Charey Pride, RCA 740042 (Pl Gem, BMI} leam Eh_!uard. Uprled Srtists 242 (Stallson, BMID)
3| 3| 10 | RAVISHING RUBY | 55| 2| EvERYBODY'S HAD THE BLUES
Tom T Hall, Mercery 73377 (Phonogram) (Halinote, BMI) Mesle Haggard, Capitol 3641 {Shade Tree, BMI)
'ﬂ' 6| 8 | LOVE IS THE FOUNDATION 41| 43| 8| BORN A FOOL :
Lordts Lynn, MCA 40058 {Coal Miner's. B8 Fredde Hart, MCA 80001 (lack O'Diamonds. EMI)
47| 4| THE GOOD OLD DAYS
51| 2415 ﬂﬂpﬂ;'ﬁ‘ 0015 Chasion. Bt ﬁ Buck Owans & Susan Raye, Capitol 3610 (Blue Book, BMI)
9 11 R L 4 HANK
* iﬂl!dm&'s:-ﬂ }ET;F ﬂﬁus {Unichappell, BMI) ﬁ Hank Williams, Je.. MGM 14350 (Tree. BMI)
10| 7 | YOU WERE ALWAYS THERE 44 | 38| 10| HERE COMES THE WORLD AGAIN
* Donea Fargo, Dot 17460 (Famaus) {Prima Donna, BMI) dohnay Bush, RCA 74-0931 (Screen Gems Columbia, BMI)
50| 4| | USED IT ALL ON YD
6 e ?;E?Eulﬁiiggﬁﬁ%ﬁ (Famaus) : Nat Stuckey. RCA T4.0973 iFlErrsI: Hills, BMI)
' 23| 3| (F TEARDROPS WERE PENNIES
9| 5| 14 | KIDS SAY THE DARNDEST THINGS Pures Wagoner § Dally Partan, RCA 74 0581
Tammy Wynette. Epic 5 (0963 (Columbia) (Algee. EMI) (Feer Inkl. Hwi)
47 | 51 3| MM-MM- GOOD
ﬁ 15 I Ijﬂf.ﬂedﬂnﬂmrﬂnﬂgﬁu i¥ectar BMI) el Reeves, Uniled Arists 299 (Tree, BMI)
53| 3| DREAM PAINTER
* 4| 10 E?FIEL EIEEE:E:EM;!E'%“ Country 680107 ﬁ Connse Smith. RCA TE0971 (Blwe Crest, BMI)
| Farpels,
61 4 | DRIFT AWAY
12 I.E ln E‘EHE HHLT MORNING ﬁ Mariel Felts, Cinnamon 763 (NS5 (Mmo, ASCAM)
n Willams, IMI 24 [Gold Dust, BMI)
; 50 | 57 3| A MAN AND A TRAIN
ﬁ_ 19 7 | TOUCH THE MORNING Marty Robbins. MCA 20067 (20th Century. ASCAP)
ﬁ Don Gibson, Machory 1671 (Milene, ASCAF} ﬁ £ 1 EII'I:E‘. EDHHEHHBD-EIH%T‘E!I-IFE .
l! E- IT,]F UF rHE_ wﬂm_ﬂ | agerson, ashon, 1
Lyan Andersoa, Columbiz 445857 (Abma/Hammer & Mails, ﬁ Bd 4 | CAN'T BELIEVE IT'S OVER
ASCAPF) Sheefer Dawes, RCA M-0%68 (Ben Pafers, BMD)
15| 8| 12 | TOD MUCH MONKEY BUSINESS 53
0 M o s | 8| Ut o Eamon,
iBlackinnt, Ceng Ben.
16 | 11 | 13 | RIDE ME DOWN EASY '
Bobby Bare, RLA 74.D318. (Shaver/Return. HMI) a4 | &0 L EUFErnm;JTHﬁE %%E“EHEEEID%LIHLH EMI
oyle Hally, Barmaby i [Ewil Eyn, BMI}
22 | & | TRIP TO HEAVEN
ﬁ Freddy Haet, Capilol 3612 (Blue Book. BMI) ﬁ' - 1| OLD FAITHFUL
ﬁ 25 5 SHE'S ALL WOMAN Teny Booth, Capitol 3639 (Bhie Boch BMI)
David Houstom, Epic 5-1099%5 (Columbea) (Alges, BME) L1 71 F WATERGATE BLUES/SPOKANE MOTEL BLUES
9 13 1 YELLOW RIBBON :qm“:{rlilalhltﬂtrrurr f335%4 (Phamogram) (Hallncte, BMIS
Inhrerry Canigr, ABC 11357 (Levine B Brown, BMI) S5
) e 7| 46| 2| A oom ey
IN' & SLIDIN' ickey Lee, C3A0 (lack, BMI}
Billy “Crask” Craddock, ABC 11364 (Venice:Bess HM
ety gobiial S8 | 56| 8| IF THE WHOLE WORLD STOPPED LOVIN'
211 21 11 '!‘IIHI.T""H 1'“|:I|;H LFEE? I:BEEJHE TEHI Eddy &rnold, MGM 14585 (Shelby Smgleton. BMI)
&l Tille, wirass, AMI)
- 1| RIDERS IN THE SKY
21215 TE’J '&ﬂ'-‘“s ﬁﬂug %A]E&H anlu Hurting Me) ﬁ Roy Clark, Dot 17458 (Famous) (Edwin H. Morris. ASCAP)
o PO | 6 2| woup Youwax i e
fene Harden, Cofum & Lrest /M
ﬁ 26 8 TRAVELIN' MAN & Range, BMI}
VNN R PRTER W B 61| 58| 9| THE GREAT FILLING STATION HOLD UP
z‘ l? l: IUST THANK ME lim Bufteli, Dwahill 4388 (Let There Ba Muse, ASCAF)
Oaoed Bogers, Ablantic 45 2957 (Trea, HMI) &2 &7 2 LHM'E‘ ITD";':‘:L}‘ gﬂg EH'lEH NOW
25 | 31 5 | MR. LOVEMAKER nnve Mitgag, {Chess,
Jshnny Paychech Epic 510999 (Columbial s /T, ol
oucper Boms, 0 63| 70| 3| LOVE IN THE BACK STREET
2% | 16 15 SWEET COUNTRY WOMAN Liftle Dawid Wilkums, MCA 40034 (Audiogram. BM1)
ﬁ- Jaknny Duncan, Colembia 445813 {Chappell. ASCAP) ﬁ o 1 .DT.-E ..r_ ﬁ‘!ﬁlﬁ?ﬂ" i _—
33 | 6 | AM I THAT EASY TO FORGET S R AR )
lim Reeves, RCA 78 0963 (4 Star, BM) 65 | 62 71 | MISS YOU MOST WHEN YOU'RE HERE
aafn i B Mega 6150109 (Cheny Tree, SESAL)
28 | 30 | 7 | WE HAD IT ALL
Waylan Jennesgs, RCA 740961 (Dases, HMI) 66| 69| 2 ,Tmr %:AST "ﬂ . .
ony Looglas J (Famaag) (Latkide, BMI)
M1 7 | | CAN FEEL THE LEAVIN' COMING ON/I ;
LOVED YOU ALL OVER THE WORLD 67 | 68 3| SUNSHINE
Cal Smith, MCA 40061 (Evil Eye, BMI) Mickey Nembury, Elehire 4583 (hcull Rose, ASCAR)
Lrl s | 3| wousiana woman, missiepr an ﬁ —| 1| CAN I SLEEP IN YOUR ARMS
Lorerta Lynn & Commay Teslty, MCA 40097 (Dunbar, HMII Feannie Seely, MCA 40074 (Tree, BMI)
37 | 6 | WHAT ABOUT ME 69 | 66| 3| SHE FEELS S0 GOOD | HATE
ﬁ Anne Murray gannl 3600 (Hudson Bay, BMD) TO PUT HER DOWN
Ronmip Sessions. MGM L4528 [House of Gold, BMI)
32 | 24 | 16 | WHAT'S YOUR MAMA'S NAME?
Tanys Tucker. Columbia 445799 (AHam/Bluecrest, BMI) 0| 713 . Eﬂﬂ. TLHG-A-UEAEW[IE?
earge Morgan, M 14 Star, BMI)
33 1 45 | 5 | IF SHE JUST H
sonsy lames sﬂllum%lpsldﬁl;ﬁ II:F-IE-:TH ?:ﬁn " 7l 12 2 AWFUL LOT TO LEARN ABOUT TRUCK
DRIVIN
ﬁ 39 | 5 | WOMAN WITHOUT A HOME Red Simpson, Capilsd 3616 (Dunbar, BMI)
?ﬂdiﬂrﬂﬂ:‘rﬁri Mercury 13392 {Phenopram) (Amencan ﬁ 1 BAD. BAD LEROY BROWN
.'ltll Armslmong Jopes, Epic 5-11002 [Colu i
oy | 48 | 3 | NOTHING EVER HURT ME (Half a5 Bad) (Biadnguel/ B ASCAP)
Genege Jones. Epkc 511006 (Columbia) (Tree, BMI)
73| 74| 2| HERE COMES THE SUN
36 | 40 9 ':"Duiﬁ SIDE OF THE BED Lioyd Grren, Monurment 2574 (Columbial (Harrisomps, BMI)
lurshia =4 e Gems /
Sﬂantgpmm‘r.cgﬂlim 823 (Soreen Gems-Columbaa ﬁ _ 1 NAUGHTY GIRL
Guy $hannoa. Cinnamon 758 (N.SF) (Sang Painter, BMI
37 |4 3 | A GODOD LOVE IS LIKE A GOOD SON
Bob Lwman, Epec 5 10994 (Codumbia) e 3| 13 2 | | WISH IT WOULD RAIN
(Pevifenn/ Augyeies, BMI) OB McCenton, Erderprize 9070 (Calumbia) (Jobe=ie  ASCAF
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is in good
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Sales are
bulging out in
the nicest
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% Star Performor=LP's registering proportionate upward progress this weeh,

Weeks
on Chart

TITLE, ARTIST

Labiel & Mumber (Distribating Label|

ra | Last Week

9 | GOOD TIME CHARLIE

Charlie McCoy. Monumesl K2 32215 {Culumba)

BEHIND CLOSED DOORS
Chartie Rich, Epic KE 37247 {Columbiah

INTRODUCING

Jahnny Rodrigoes, Mercury SR GLI7H (Phonogram)

KIDS SAY THE DARNDEST THINGS

Tammy Wynelie, Epic K2 35937 {Columbsad

DANNY'S SONG

Anne Mwray, Capiied 51 11007

THE RHYMER AND OTHER FIVE AND DIMERS
fom T  Hall, Mercery SRM | 668 (Phonogram)

SUPERPICKER
Roy Clark, Dol 0035 26008 {Famoos)

YOU LAY SO EASY ON MY MIND
Robby G Bice Mebremedia Cohuntry 10188

THE SESSION
ferry Lee Lewis Mercury SRM 2803 (Phosogram)

ENTERTAINER OF THE YEAR
Lowedta Lynn, MEA 300

WHAT'S YOUR MAMA'S NAME?
Tenyn Tuckes. Columhia KC 32277

THE BLUE RIDGE RANGERS

Fantasy 9415

THE GOSPEL ROAD
lohney Cash. Colymbia BG 32753

BRENDA
Begida Lee, MCA 305

| KNEW JESUS (Before He Was A Star)
Glem Campbell, Capitol SW 11185

LONESOME, ON'RY & MEAN
Waylon lennings, RCA LSP 485

ALOHA FROM HAWAII VIA SATELLITE
Elwis Peesley, BCE VT5X BOBT

DAISY A DAY
Isd Strunk, MGM 50 4538

SATIN SHEETS

leamne Pruert, MCA 3%

SHE NEEDS SOMEONE TO HOLD HER
Comssy Twitly, MGA 303

DON WILLIAMS, VOL. 1
IMI 4004

AIN'T IT AMAZING, GRACIE
Buck Owens, Capital 5T 11180

SHE'S GOT TO BE A SAINT
Ray Price; Columbia KC 32033

TOTALLY INSTRUMENTAL WITH ONE EXCEPTION
The Srangers. Capitol 57 [1141

SWEET COUNTRY
Chatfie Pride. RCA APLI 0287

SUPER KIND OF WOMAN
Freddy Harl, Capitol 5T 1155

AM | THAT EASY TO FORGET
[im Reaves, RCA APLI-039

GOOD THINGS

Bavid Hewston, Epsz KE 3218% (Columbea)

CHEATING GAME
Susan Raye, Capilol ST 11179

LORD, MR. FORD
ferry Rend, RCA APLL-023E

I'VE FOUND SOMEONE OF MY OWN
Cal Smith, Decca DL 75369 (MCA;

BARROMS & POP-A-TUNES
lim €4 Brown, RCA APLI-8172

A SWEETER LOVE
Barbaa Fairchild, Colembia BEC 21920

COUNTRY SONGS WE LOVE TO HEAR
Guy & Rafna, Renmond 110

| HATE GOODBYES/RIDE ME DOWN EASY
Bobby Bare. HCH APLI COM0

TO0 MUCH MONKEY BUSINESS
Freddy Weller, Columbia KC 37218

MY SECOND ALBUM
Donma Farga, Dot 008 26006 (Famoas)

MAC DAVIS
Codumbia NC 32206

ROY CLARK LIVE
Oot DOS 2005 (Fami

GOOD NEWS
Jody Miller, Epc KE 32386 (Columbial

41 | 41 |52 | HAPPIEST GIRL IN THE WHOLE U.SA.
Dosna Fargn, Do D05 2600 (Famous)

42 (43 |34 | CHARLIE McCOY

Momeménd KX 31510 {Cobumbia

43 |44 |25 | SONGS OF LOVE
Charley Pride, RCA LSP 4837

44 | 45 2 | A WHITE SPORTSCOAT AND A PINK CRUSTACEAN
limmy Bedfedt, Dwhill ¥ 50150

-ﬁr - | 1 | CLOWER POWER

ferry Clowss, MCA 317

www americanradiohistorv com

Country Music

RCA‘Cooks’

Country at
Texas Park

DALLAS-*Country Cookin’
Week,” described by RCA's regional
promotion manager Merlin Lit-
tlefield as “the biggest record com-
pany promotion in this area,” has
been held at Six Flags Over Texas.

The promotion included the pres-
ence ol 10 RCA country recording
artists, beginning with Kenny Price
and Ronnie Milsap. On subsequent
days appearances were made by
Johnny Bush, Nat Stuckey, Dickey
Lee. Johnny Russell, Pat Daisy, Mac
Wiseman, George Hamilton 1V and
Charlie Walker.

Each day featured two shows and
Littlefield said that more than 100
radio spots on WBAP, KBUY and
KBOX had been purchased. The
Friday event was sponsored by
KBOX, which gave away 50 pairs of
tickets 1o Six Flags. KBOX person-
alities MC'd the shows during the
week,

Bruce Neal, public relations man
for the park, said its new name-
entertainment policy is extremely
successful. The park featured live
talent as a special promotion all
through June. None is planned for
July and August because “they're
our heavy months anyhow.”

Austin Emerges

‘As Music Center

AUSTIN, Tex.—This college city
and state capital is emerging as a
country music center, according to
statistics received from there.

Townsend Miller, of the Austin
American and Austin Statesman
newspapers, noted that country mu-
sicians are pouring into the city,
which is home through most of the
year 1o some 40,000 students at the
University of Texas.

“They are becoming more and
more country oriented,” Miller said.
He cited the clubs as an example.

“Just a year ago there was live
country music in the clubs here
about 15 times a week. Now they are
running 40 o 50 shows a week,
many of them with name acts.”

He noted that two of them are
running five nights a week with live
country performances. and about 10
others are doing three nights a week.

“The audiences are expanding.”
Miller said. “The college kids have
discovered country music. A lot of it
15 due to the fact that Willie Nelson
lives here. and has attracted many of
the country acts in.”

Miller noted that, a year ago, the
city normally had a “name™ act in
once a month. Now, he said, they are
averaging about 6 a month.

Pincus Opening
Nashville Wing

NASHVILLE—-George Pincus,
president of Gil-Pincus Music will
open an office here,

Troy Shondell and George Wein-
enweber, will operate this office for
Pincus, Shondell and Weinenweber
will benefit from both pop and
country record production, while
aiding Pincus into his move into the
country music feld.

Shondell, president of Writers
and Artist Representatives, (WAR)
has written numerous chart songs
and was a recording artist, He also
worked briefly with ASCAP, Wein-
enweber owned and operated his
own studio in Indianapolis before
moving here. Production will begin
immediately.

sold nationally by

PO Box 1262
MNashville, Th. 37202
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® Continned from pape 34

set a European tour for late August
or early September. They also will
do a July tour of the Midwest and
East Coast with the New Riders of
the Purple Sage, and will do an “in
concert” special to be taped in carly
August,

When Bob Russo. assistant pro-
gram director of WHN of Wew York,
was in Nashville for Fan Fair. he
was hospitalized briefly. but s re-
covering well now. Bob has asked
that a special message of thanks to
sent along to those who were so good
to him. He writes: “Jo Walker, Betty
Young, Al Sellers, Judy Scrivener
and all the warm, wonderful people
of Nashville, at a time when |
thought | was all alone. you were
there. I'll never forget you.” An edi-
torial note: Jo, Betty, Al and Judy all
are with the Country Music Associ-
ation, and are among the first to help
anyone at any time. ... Hurshel
Winginton has formed his own label.
Hurshey. and has signed Gene Sim-
mons as the first artist. It's the re-
vived and revised Chuck Barry song,
“Good Ole Country Music.” Hur-
shel, known as “Commercial Hur-
shel,” is well-known for his back up
group, the MNashwville Edition. ...
WMOQM Radio in Memphis again
holds its annual Country Music golf
tournament next Sunday. at the Pine
Hill Golf Course,

When Capitol’s Joe Allisen and
Audie Ashworth hosted a farewell
party for beautiful Margie Buffett
before she transferred to the Holly-
wood Capitol Tower. one of the
guests was Billy Davis, the multital-
ented with McCann-Enkson who
writes, among other things, famous
jingles. To his surprise, he heard the
new Red Stegall record, “If You've
Got The Time (I've Got the Place),”
which was taken from one of Billy's
famous beer commercials, It was the
first time Davis knew about the
record. Billy also heard a Dick Cur-
less record and asked to sign him for
commerctal work, ... ItU's getting 1o
be a habit for Danny Davis & the
Nashville Brass at The Club in Bir-
mingham, His latest two-week stint
was another scllout, and the club
wants him back again and again,
Enterprise arust O.B. McClinton
was officially recognized during the
annual Tennessee Walking Horse
Celebration in Shelbyville.

Carol Edwards has signed with
JEMKL Records of Miami, after
vears ol appearing with top artists,
... Doug Robinson, winner of the
“Country Couzen Days Contest” at
Flint, Mich., has released his first
record on the Country Couzen label
of WOZN in that city. . . . Guy Shan-
non caused such crowd reaction a
Lowsville’s Freedom Hall that the
show had 1o be stopped. the house
lights turned on, and a state trooper
escort formed to get him to his dress-
ing room. ... Cinnamon Records
has formed a new subsidiary, called
Toast, and its first artist is Jerry Met-
call. Tormerly with Plantation,
Some stations refuse to play the vari-
ous Watergate songs. but the wire
services are having a field day with
them. .. . It’s editing time for “Hee
Haw™ after having shot 13 more seg-
ments in Nashville. Now the cutting
room work 15 being done 1in Holly-
wood. . Singer Sharon Rose of
Norwalk., Ohio, is looking for an
agent. A young lady or ungues-
toned talent, she also writes excel-
lent song material,

The Ronnie Prophet show. heing
shot in segments in Canada. will fea-
ture & new young artist each week,

JULY 7, 1973, BILLBOARD

along with a great deal of comedy.
... Bob Pinson, the new full time
stalf member of the Country Music
Foundation Library and Media
Center here, is one of the oul-

Nashville Scene

standing  collectors of historical
recordings in the nation, He brings a
lot of knowledge to the newly
created position. Bill Ivey, Danny
Hatcher and others associated with

the Country Music Foundation have
been quictly and efficiently building
one of the greatest centers in the
world. It's a credit to all forms ol mu-
sic. ... The LeGarde Twins, natives

of Australia, dropped in on Buddy
Lee while doing a session with pro-
ducer Bill Walker, who will nego-
tiate their next recording contracl
for them,

IS GIL MILLAM A RECORDING ARTIST OR...

AN ARTIST WHO RECORDS?

' j - y 1 r' g - g
e T M il o Sy

“JIM COLE”

“THINGS ARE LOOKING

GOOD”

Exclusively on

He is both and much more. We think there
is a lot to be expected from Gil as a versa-
tile writer and composer. His works reflect
a unique style and flare of life, only Gil has
the ability to capture. We know you'll love
Gil's songs “JIM COLE' b/w "THINGS
ARE LOOKING GOOD." They are Gil's first
releases on the CHART LABEL. (Produced
by BILL WALKER.) Gil composed the "'JIM
COLE" song on top of a grease bucket, sit-
ting in the corner of the garage at Coleman
Trucking Co. of Warrenton, Mo. Gil was
then making his living lettering trucks. He
composed the song on a paper sack that
had contained his lunch. He wanted to
create, for his trucker friends, a Casey
Jones type image, and we think he as suc-
ceeded. This song is loaded with exciting
potential. You can also treasure a full color
print of this modern day folk hero, as only
Gil could portray. Your painting will be a
collectors item. This is a one time offer!
Only a limited number to be sold. So order
today and get an early series. Order also
the “THINGS ARE LOOKING GOOD" paint-
ing and start your full collection of Gil's ex-
clusive works. Use order form furnished
below.

S ——— S S S . . — —— r— . — — — —

Please send me exclusive reproductions of Gil
Millam's paintings “"JIM COLE" 0O and
“THINGS ARE LOOKING GOOD" O (print
number of each desired in squares) for which
| will pay (each single reproduction) $20 and
(each combination of both) $35. OO | have en-
closed my check or postal money order, in-
cluding $2 for packaging and postage. O |
would like my order shipped COD and | will
pay allhandling and COD charges. (No stamps)
Please ship my order (within sixty days) to the
following address:

I

I

|

|

|

l

I

|

|

I

I

|

I

I

| NAME

I STREET RT. BOX

| CITY ___ STATE zZP
l
|
l
I
|
I
l
|
I
|
|
I
I
|
|
|

| am guaranteed my reproductions will be re-
ceived undamaged and in the manner I've
prescribed. They will be exclusive prints 16’
x 207 in full color.

Send your order today to:

G/M ENTERPRISES
P. O. Box 351
Franklin, Ky. 42134

“Any orders out of the Continental United
States add $5.00 for shipping and process
charges and allow an additional 30 days for
delivery. :

A T N T — — — — — — —— —— — — T T T —— . S S S — — — — — S —
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Nostalgia to Bow Quartet
Convention Oct. 2 As All-
Time Great Acts Re-Group

NASHVILLE—Final plans have
been mapped for the National
Quartet Convention slated here Oct,
2-7, headquartered at the Municipal
Auditorium.

The convention will start on a
Tuesday with the “Old Timers'
Night." Headlining the special
night, and making their first public
appearance in more than 10 years
will be the Sons of Song,.

Also featured during “Old
Timers' Night™" will be the original
LeFevre Trio, the Speer Family, the
Blackwood Brothers with J.D. Sum-
ner and Jackie Marshall, the States-
men Quartet with Cat Freeman and
Jake Hess, the Stamps Quartet, and
many others who still are making ar-
rangements.

J.D, Sumner, president of the Na-
tional Quartet Convention, said the
appearance of the Sons of Song is
creating considerable excitement.
The group, with Don Butler, Calvin

Newton and Bob Robinson, made
musical history during the years they
sang as a trio. Thmugh early innova-
tions, they rose to the top of the gos-
pel music world. Their few record al-
bums are now collector’s items.

Ticket sales are far ahead of this
same period last year, and new at-
tendance records are expected to be
sel. Virtually all of the major groups
of the gospel industry will be ap-
pearing.

The Quartet Convention, ongi-
nally held in Memphis for about a
decade, is having its third gathering
here. While all sessions will be held
at the Auditorium, convention head-
quarters will be the Ramada Inn on
James Robertson Parkway.

For ticket information, contact
Mrs. Nancy Bond, P.O. Box 1190,
Nashville, Tenn., 37202. The con-
vention phone number is (613) 256-
1255.

Gospel News

First Gospel Radio Seminar
Slated Aug. 24-25 in Nashville

NASHVILLE—The First Annual
Gospel Radio Seminar, patterned
after the Country Music Radio
Seminar, will be held here Aug. 24-
25, with headquarters at the King of
the Road Motor Inn.

Described as a two-day “no-

By BILL WILLIAMS

holds-barred business session aimed
at helping all those involved in Gos-
pel Radio.” the seminar will include
panels, illustrations and in-depth
discussions.

Registration fee is $50. with
checks made payable 10 Gospel Ra-

Prophets Disbanding;
‘New Ventures’ Loom

NASHVILLE—The Prophets, one
of the most successful of gospel
quartets over the past 15 years, have
disbanded.

Ed Hill. manager and one of the
original members of the group,
chose the live broadcast, “Grand Ole
Gospel” to make the announcement

“For the past 15 years,” he said,
“the Prophets have been a vital part

Donnie Sumner, who until
recently was a member of the
Stamps Quartet, is in the process of
organizing his own gospel group
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called The Angel Band. In addition
to Sumner, all members of the
newly-formed group are experi-
enced vocalist/musicians who have
been with major organizations.
Leaving his position with the States-
men is tenor Sherrill Nilson, who
also has been a member of the Speer
Family and one of the original mem-
bers of the Imperials. Tim Batey,
currently playing guitar for the
Statesmen, will join the group as a
musician. Greg Gordon, a former
member of the Imperials and the
Chuck Wagon Gang, joins the Angel
band. Former Prophet Quartet
member Tommy Hensley has also
joined the group. Although the An-
gel Band will work some concerts, i
will concentrate mainly on studio
work as background singers and
doing jingles. ...

William H. Rayborn has joined
the stafl of Word Records 1o direct
sales promotion for the various la-
bels produced by the company. A
former minister of music for
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LARGEST GOSPEL ONE STOP
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COMPLETE LINE OF BLACK AND WHITE GOSPEL
AVAILABLE ON THE FOLLOWING MAJOR LABELS

JEWEL HEARTWARMING RCA
MYRRH SONGBIRD COLUMBIA
RANDY GOSPEL DECCA
SAVOY SKYLITE VISTA
SACRED SPECIALTY IMPACT
PEACOCK CHRISTIAN FOLK WORD
RAINBOW GOSPEL CORNER HOB

DUKE GOSPEL TRUTH GLORI
SING SONGS OF FAITH ZANZEE
JIM STEEPLE GOSPEL CANAAN
HSE NASHBORO CHESS
LIGHT CREED
ALL ARTISTS ALL LABELS 1 DAY SERVICE
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churches in Texas, Oklahoma, Mis-
souri and South Carolina, he will
work with Word, Myrrh, Light and
Canaan. . .. The 37th Annual Ozark
Empire Fair will be held August 3-
10 at Springfield, Mo. ... The first
annual Ark-Mo Regional Gospel
Music Contest will be held next Sat-
urday (7) at Foster Stadium in
Mountain Home, Ark. The top five
groups there will be eligible to com-
pete in the American Gospel Sing-
ing Contest at Springfield in late
September. ... The 5th Annual
Mid-South Regional Gospel Music
contest will be held August 4 at the
Junior High Auditorium in Spring-
dale, Ark. The event drew a crowd of
8,400 last vear. ... The Oak Ridge
Boys, at the inv itation of the Depart-
ment of Defense, appeared at the
Tidewater Arts Festival in Norfolk,
Va. recently, in honor of the re-
turned prisoners of war and their
families. Bob Hope and Jody Miller
also were on the show. . . . The Sing-

ing Rambos h-c-gan the ﬁrit day of a
ten day tour in Paducah, Kentucky.

last week. The Rambos are now on a
fulltime working s¢hedule and have
added four new musicians to their
group: Dennis Waugh on drums,
Wendell Jimerson on bass, Johnny
Cox on steel, and Jackie Vandiver at
the piano. ... Les Beasley and the
Florida Boys recorded a new album
at the RCA studios for Canaan
Records, then began taping the fall
series of their nationally syndicated
television show, “The Gospel Sing-

ing Jubilee.” .. . Jerry GofT and 1hL
Singing Goffs travel to the moun-
tains of North Carolina 1o appear at
the Carowinds Resort this week, the
first gospel group ever 1o entertain
there. . ..

Wendy Bagwell sel another first
for himself and gospel music gener-
ally as he co-hosted the “Ralph
Emery Show.” which is syndicated
in more than 80 markews. All of
Emery’s previous guest have been
country arusts. ... The Chuck
Wagon Gang is completely out of re-
tirement, with six shows already set
for Florida, North Carolina and
Tennessee. ... Aliene Hart, the
“Queen of Gospel Music™ and mem-
ber of The Musical Harts, is an ex-
ceptional person. She is an ewv: ange-
list, bus driver, wife, mother, singer
and musician. Her eldest son Larry,
who is 15, has now been in the music
business for || years,
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of gospel music. We have traveled
countless thousands of miles
throughout the United States and
Canada singing the gospel. We feel
we have given some of the best years
of our lives to singing the gospel in
song. Now, God has rewarded us
with many opportunities to be of
service through other business en-
deavors.”

Hill said the quartet is now enjoy-
ing financial success as well as a
surge in popularity. But, he added,
the group will now have “the privi-
lege of being lathers, husbands and
family men on a full-time basis.”

Hill said the group’s devotion and
dedication to gospel music will con-
tinue. An announcement is expected
soon from the group regarding their
new business future. In addition to
Hill, the group includes Bob
McCullum. Butch Sanders, Carl
Sanders, Chico Nix and Gary Scott.

The Prophets, who recorded for
their own label, were booked by Su-
mar Talent, Inc,

Conn Mixing
Gospel in’74

® Continned from page 3

world, will bring together a mixture
of white and black Gospel acts, 1t is
expected to include the Oak Ridge
Boys, the Blackwood Brothers. the
Stamps, Andre Crouch and the Dis-
ciples, and others yet to be worked
out. A minimum of 3 of the 10
scheduled acts will be from the black
gospel field. Light's office currently
is studying the availability of acts
from the Canaan and Heart Warm-
ing labels.

Conn also talked, during his visit
here, to Bud Howell of Nashhoro
Records in regard 1o some of his acts.

The promoter also is trying to
work out an arrangement whereby
gospel acts without overseas disiri-
bution will be signed to his label for
releases in the United Kingdom and
in Europe. These releases would be
made in conjunction with the Festi-
val, to allow maximum impact,

The Gospel Festival, in its initial
year, will be limited 10 one night’s
performance, but, il as successful as
the country venture, will spread be-
vond that. Conn currently plans to
run a three-day festival next April
for country. on the Easter week-end.

Conn also revealed that he wili
use at least one of the major gospel
acts, pmhahh the Oak Ridge Boys,
at next year's Country Festival, in
order to get the crowds acquainted
with them. Light now is working on
their schedule so they can make the
trip along with the scheduled coun-
try performers.

Conn also has lined up numerous
country acts for individual tours
overseas in the months ahead,
among them Chet Atkins, along with
other noted artists,

dio Seminar, ¢/o ASCAP, 700 [Tth
Ave, South, Nashville, Tenn., 37203,

The seminar is not associated with
any group or faction in gospel music,
according to officials who are or-
ganizing it

The steering committee includes
Charlie Monk. ASCAP; Aaron
Brown., Canaanland Music: Ken
Harding. FAB Press: Neal Newton,
Heart Wanmng Records: Jerry Sea-
bolt, Stax/Enterprise Records: Jim
Black, WWGM., Nashville, and
LaWayne Satterfield of Image Pub-
he Relations, Lid., and Music City
News. i

The seminar is completely edu-
cational. Special consultant for the
event is Dr. Jerry Prock.

Gospel LP’s
Flood Mkt.

NASHVILLE—-Gospel Music al-
bums, long sold “from the back of
the bus,” are selling in greater quan-
tities than ever without normal dis-
tribution, and are being supple-
mented by sales or unrelated
products,

A survey of the gospel industry
shows to what lengths the “super
salesmen™ of pitch some of the
groups and individuals have gone.

Some of the gospel groups now
are hawking. along with their al-
bums, such items as jams, jellies and
cosmetics. This is in additon to their
pictures, their songbooks and folios,
and whatever else the willing public
will buy. Not only that, but some
have set up arrangements whereby
credit cards may be used for these
purposes. American Express, Master
Charge, Super Card and others are
happily accepted in liew of cash.

Gospel singers long have been re-
garded as the most capable of sales-
men, on and off the stage. Rarely
does a concert conclude without the
plug about the wares available in the
lobby afler the show. Whether sold
there, or literally from the bus, some
groups are known to peddie thou-
sands of albums on every road ven-
ture. Entire catalogs of albums are
carried.

Since many of these are bought by
the artists for promotonal purposes.
keeping records of the records is
somewhat difficult. This led to a
meeting more than a year ago
whereby publishers were asking not
only for mechanical royalties, but
for money from the songbooks and
the like. There were threats of court
actions at the time, but none has ma-
terialized.

Instead. the new products have
been added. Many of these are
owned by the groups themselves.
others sold on consignment.

There is at least one sign that this
sort of practice is leaking over into
the country field. Jerry Wallace, an
uul'«'.mndmﬂ MCA artist, has re-
tained Ron Blackwood as his per
sonal manager. Blackwood," presi-
dent of the Timothy Amos Agency
and long active in the gospel field,
created a sort of hoopla atmosphere
during the recent Fan Fair here. Al
the Wallace Booth, he was acting as
pitch man, drawing a crowd, while
Wallace signed autographed pic-
tures, and sold them for a dollar
each. Other country acts also were
selling various wares, but few had
someone hustling the crowd as did
Blackwood.

JULY 7, 1973, BILLBOARD
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CHILOREN'S RECORDS
ARE ROCKING
MORE

BUT THE BEAT ISN'T
AFFECTING SNOW WHITE

By RON TEPPER

1 EF

HE REVOLUTION CELE-
BRATES its tenth anniver-
sary on December 26 of
this year. It was on that
date that four, long-haired
youths from England had
their first U.S, million-seller
('l Want to Hold Your
Hand'') released and since
then the country—and kid-
die records—have never been the same.

It was The Beatles who first reached the
iny tots, that is, the three-to-eight-year-old
hildren who are the kiddie records listening
wdience, with a rock beat. And, because of
hat beat, kiddie records during the next dec-
de were never to be the same.

Today, more than ever, there is a schism in
he kiddie record business between the tradi-
tonal (*'Cinderella,” "Snow White'') and the
ontemporary (“Multiplication Rock,” “Kid
“ower,"”” “Electric Company'') type of prod-
1ct. The farmer tell the story: the latter dwell
n the beat as well as the story,

Up until the emergence of The Beatles,
‘ock music on television was restricted mostly
to bandstand-type shows . . . shows which did
not really reach the younger (3-8) age group.
These youngsters were hooked on cartoons in
which music was only a minor part. Today,
however, there is hardly a cartoon show on TV
that doesn't have rock music as its founda-
tion.

Radio, as well, has had a tremendous im-
pact. Kids of today are being raised by the
Beatle fans of 1964, They're fans who were
weaned on rock music themselves and today,
while they're doing their housework and other
chores, rock radio is still supplying the back-
ground.

This (1) record (2) radio and (3) TV rock ap-
proach has drastically changed the kiddie
record market. Seldom now will you find an
eight-year-old listening to kiddie music. He
(or she) is onto Donny Osmond or something
older. Stan Cornyn, Warner's vice president,
says his seven-year-old son, Chris, has been
bugging him for a copy of Edgar Winter's
“Frankenstein." "And,"” Cornyn theorizes,
“once you've tasted the blood of Frank-
enstein you'll never again be interested in the
honey of Winnie the Pooh."

Kiddie record manufacturers agree that
the age has dropped, but they disagree as to
the effect it has had on the market itself.
Ralph Stein, executive producer of Golden
Records, one of the “biggies” in the field,
concurs that the age has dropped (''we top
off about seven or eight years of age'') as
does Jerry Weiner, Disney's national sales
manager who sees a market in the “two to
six"" age bracket.

Both, however, feel that the market is
strong and has one of the greatest potential
of any area in the record market for growth.

JULY 7, 1973, BILLBOARD

While the kiddie labels themselves are, of
course, deeply involved in the market, the
majors who have become involved through
one-shot projects, soundtracks, etc., have of-
tentimes found themselves with a load of re-
turns or a distributor who isn't even inter-
ested in handling a "minor” line. The
distribution and marketing patterns between
contemporary rock LP's and children's music
are so different that it is almost as if the two
lines belonged to two different industries.
The lines that specialize in kiddie records
have stayed, for the most part, with the “tra-
ditional” area—"Mother Goose,”" "'Snow
White,"" etc. The experimentation has come
through the major labels. If the majors could
combine the kiddie label marketing know-
how with their product, then the day might
come when a kiddie album could make Top
10. For instance, if the full priced '*Sesame
Street’ had the same retail outlets as many
of the traditional kiddie albums (in addition
to the record outlets it had), it could have be-
come a Gold Record. But, it didn't and until
there is some kind of “‘coming together” ma-.
jors seem destined to fight a tough marketing
battle.

The interesting thing is that the kiddie
record consumer . . . i.e. the two (or three) to
seven (or eight) year old, would dig both tradi-
tional and rock approaches. He's familiar
with both. But, where his mother (or grand-
parents) shop is not really the record store.
As Stan Cornyn points out, | can't conceive
of a young mother with a young child shop-
ping through Tower Records. That's not her
normal path. | can, however, see her in the
supermarket or toy store. Those are the
places we'd have to get to be successful.”

At the same time, most of the labels that
specialize in kiddie records feel that if they
could get into record stores with the same
concentration they have in supermarket, dis-
count or department stores, the business
would increase enormously.

“Oddly enough," says Weiner, "it's the
record stores that need an education about
children’s records. They don't realize the po-
tential profits there. We have little space in
record stores and the majors haven't helped
the situation with the dumping of 'cut-outs’
in the market. Once they do this something
has to suffer and it usually is the kiddie line
because the retailer doesn't really under-
stand it.

“You can walk into many record stores to-
day and, if you find a children's department,
you'll find that they're out of standards like
‘Cinderella’ or ‘Snow White.” There's no de-
cent displaying or inventorying done. They'll
tell us they don't do the business but we say
it's because they've let the children’s records
become an afterthought. Children’'s records,
more than anything, need a separate identity
and the chances of them getting it today are

less than ever before in the typical record
store.

“It's really unfortunate, too, because chil-
dren’s records offer advantages that contem-
porary records can't match. First of all, there
isn't a return factor; our sales projections are
extremely accurate because we're not dealing
with an unknown rock commodity; re-issues,
such as ‘Mary Poppins’ are just as strong the
second time around; and, | believe, a dealer
can make more profit per square foot with a
children's record than he can with a rock
record. That is, if they'll let us show them
how."

Weiner, however, hasn't given up. “It's a
growing market. We're growing in toy depart-
ments and we're making inroads in the
record stores. It's just a continual process of
educating your customers (retailers). The
name of the game is profit and we want it just
as badly as they do."

Thus far, Disney has stayed away from the
rock-type children's record. ““We've looked at
It and, perhaps, one day we might get into it
but right now we're sticking with the tradi-
tional type of record. They're the mainstay of
the business," says Weiner.

The traditional children’s record may be
“*‘doing business as usual"’ simply because
the record’s ultimate consumer—the child—
seldom, if ever, has anything to do with the
actual buy. Usually it's a grandmother or
mother and their thoughts are traditional. As
Cornyn notes, you don't find either in the typ-
ical record store. At the same time, the con-
temporary children’s record has the problem
of distribution. It may be in some of the
record stores but few toy stores and the buyer
rarely sees it because she doesn't frequent
record stores. It would be interesting to see
what would happen to traditional and con-
temporary records if the child himself (or her-
self) shopped. Of course, that won't ever hap-
pen.

Pickwick is another label heavily involved in
the traditional children’'s line and Dave
Brown, vice president and general manager
of Pickwick International of California, agrees
with Disney's Weiner when he cites the toy de-
partments and record stores as the prime
places that children's records are sold.
Golden’'s Stein, however, disagrees. He feels
that neither toy nor record stores sell much of
the product. "it's done primarily through
chains or supermarkets. Or, once in a while
you'll find a big record store that happens to
have a children's record department. Like a
Goody's."”

Weiner points out that one of the problems
that a children's label has with the distributor
and retailer is that “'we're just not as exciting
as the average rock record."

But, what the children’s label might lack in
excitement they make up for in marketing
and merchandising. Few majors show the

The evolution of children’s records
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creativity and ingenuity that the children's
manufacturer's do when it comes to mer-
chandising and selling.

Perhaps one of the reasons for the chil-
dren's label marketing emphasis is because
of a low profit margin. Thus, when a record is
released, it is not just thought of creatively. It
15 assumed there is a market for it or else it
wouldn't be released. The problem each chil-
dren’s label then concentrates on is selling it.
That's one of the reasons why kiddie labels
are in toy stores and toy departments, The
merchandising and display techniques they
utilize range from variety pre-packs to mer-
chandise that can hang on a hook, sit on the
floor or rest on the counter, The labels are
pros at packaging.

And, they do it cheaply. They have to.

“In this field,"” says Weiner, "it's all the
manufacturer's initiative. Without us show-
ing the way and really pushing the merchan-
dising and guiding the product exposure, we
wouldn't sell anything."

Fickwick has come up with things like a
“Tiny Tot Pack," a four-color box with a plas-
tic handle that contains 50 tunes on 12,
seven-inch records. It sells for $5.95 and can
be hung on a rack in-store, set on the floor or
in a bin. At the other end of the spectrum
(98c), Pickwick has a "My Name" set of chil-
dren's records. It's a seven-inch record with
two tunes per side. There are 36 of the
records out now, 18 have boys names and 18
have girls names. Introductions are by Capt.
Kangaroo and a typical boy's record will open
with a message from Capt. Kargaroo that
says: "'Hi, Robert, this is a record just for you.
... Or, the Capt. will give one of 35 other
names. The disk is sold via a counter bin.

Disney and Golden have a line of clever
products as well. Golden will supply variety
pre-packs in a bin. Disney puts out just as
much, if not more, than any label and Weiner
says the key to every aid is that it has to be
functional and practical.” Prettiness doesn't
count.

Although the pure kiddie labels have re-
mained with the traditional recordings, all of
them have changed packaging, quality and,
in many cases, updated content.

“We're dealing,’ Stein says, “with an un-
usual situation. Our buyer is the mother so—
unless she has the kid along who is nagging
her—we have to create a package that will ap-
peal to her and yet appeal to the child when
she gets it home."” In Golden's case theyuse a
great many reds and bright yellows on the
covers. Packages are kept thin—"'as soon as
you get them bulky you use up too much
space on the shelf and you're out."

All three labels agree on who their buyers
are and they try to keep abreast of what that
buyer is looking for. Golden, for instance, in-
cludes survey sheets in many of its records to

{Continued on page 44)
39



www.americanradiohistory.com

The evolution of children’s records

RISING
MANUFACTURI

COSTS
ENDANGER

I

PRICE F ' MANUFACTURING
f:".EIIGI'I..IEEIE C05T5
L -

L|||l

KIDDIE
DISKS

OU CAN BUY THEM from 29 cents to
$5.98 and, in many instances, records
that show little difference are sometimes
priced dollars apart. To the consumer, it's
a discount dream. To the manufacturer,
it's a nightmare.

The price of children's records is prob-
ably one of the most puzzling aspects of the entire business.
The cheapest buy in the field is a 29-cent seven-inch disk put
out by Golden. (“It's our lost leader," laughs Ralph Stein of
Golden.)

But the 29-cent record will soon get lost for good. In the
children's field, record sleeves are printed far in advance and
as soon as Golden runs out of its 29-cent sleeves ("*hopefully,
this year'") it will up its prices to 39 cents, where most other
manufacturers are.

“We'll re-package them," Stein said, “make them look
better and probably add something to it. But we will get rid of
the 29-cent tag. We just can't make any money at it.”

For 82 cents (all prices are suggested list) you can buy a
seven-inch disk packaged with a 24-page four-color booklet;
for 69 cents you can buy a seven-inch disk with another book-
let; for $3.98 you can buy two LP's, plus a 40-page booklet—
the bargains in the children’'s field are incredible.

But, most of the manufacturers concede that they can
make money with those packages . . . and they do. It's only
the 29.cent (and in some cases, 39 cent) package that has
gone thus far. Still, with costs climbing rapidly, particularly
with paper that the manufacturer's must use for their books,
there is an uneasy feeling among the labels in regards to cur-
rent prices. They'd all like to raise prices, some would like to
completely eliminate the 39-cent line and go right to 49 cents,
but the pressure from distributors and retailers has pre-
vented that. Some customers are even asking the manufac-
turer's to print the price of the LP, or single, on the cover.
Thus far, most have resisted because of the mechanics of the
children's market.

“We print,"’ explains Stein, "‘sometimes a year's supply or
more of covers. You can imagine what would happen if we
printed a whole batch of covers at one price and three months
later we were forced to raise prices. We'd really be stuck.”

The same is true of the book/record sets the manufac-
turers put out. They're resisting marking any kina of price on
those as well for the same reason.

Disney used to carry the 29-cent tag but left that three
years ago and then, last year, elminated the 39-cent price.
Biggest sellers for all kiddie labels is product up to $1.98,
Then it gets tough,

“*Maost of the purchases from $1.98 on down," says Dis-
ney's Weiner, ‘‘can be impulse, But, when you get to the area
above the $1.98 it has to be a gift item and there's no impulse
involved."

With its position, Disney can release numerous sound-
tracks, and it does, at a higher price, usually $5.98. Upcoming
it will have the re-issue of “Mary Poppins™” and the first, all-
cartoon feature from the studio in some time, “Robin Hood. "
“Those are really our ‘hit' type of product. When we come out
with something like them, everyone gets behind it."

At the same time, higher priced albums in the field present
a problem for the label with the item. Unlike the pop field,
where the buyer recognizes a cover immediately and, in fact,
is usually looking for the original, the children’'s field is rife
with cover records.

Golden, for instance, put out a ““Sesame Street'’ album for
$1.98. Contrast this with the higher priced Columbia or War-
ners, “Sesame'’ which listed for more than $5.

“Which one is the parent going to buy?"” Stein says it's all a
matter of economics. “The $1.98 ‘Sesame’ was a big seller.
The parent doesn't have to be concerned about getting the
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‘real thing' for her children. They'll be just as satisfied with
‘Songs From Sesame Street’ as they would be with ‘Sesame
Street’ itself and probably wouldn't be able to tell the differ-
ence.”

Stein maintains that ‘‘cover records in the kiddie field are
not really knock-offs. They're good sellers. We're selling ‘Fid-
dler on the Roof,' ‘Man of La Mancha' and ‘Tom Sawyer' in the
same way."'

Golden is not alone in the cover record. Pickwick has its
share, too, as do many others. You can find ““Mary Poppins,"
“The Aristocats’ and “You're a Good Man Charlie Brown"
available at the lower price on Pickwick.

With the wild pricing structure and similar albums avail-

able for prices that are widely apart, it would seem that chaos
could reign in the field, especially if the albums were dis-
counted at stores. That, however, is not the case and it has
been the one small control on the price squeeze in the kiddie
field. ""Retailers, especially in the toy field,"" says one distribu-
tor, ''are reluctant to discount the records. They want to get
the full cover price for the product and they do.”

“There is still, a very tight margin in the children's field,"
says Pickwick's Brown. "It's a margin that squeezes closer ev-
ery day with rising costs and one that has some of the chil-
dren's manufacturer’s wondering when the next price up—
the 39-cent record—will be completely deleted. Only the econ-
omists know.

apt.
Kangaroo:

Tiny Tykes’
Superstar

OCK MUSIC HAS ITS ELTON JOHN,
Carole King, Donny Osmond and David
Bowie and children's music has its super-
star too—a graying, tall, blue-eyed idol
known to millions of tiny tykes as Capt.
Kangaroo.

Bob Keeshan, alias Capt. Kangaroo,
has been the favorite of the pre-school set since he first
created the Capt. Kangaroo role for CBS-TV 18 years ago.
And, during those years he's probably been involved in more
children's albums than any other figure in the business. His
name is used to sell a variety of children's records ranging
from *'Peter & the Wolf'' to “My Name'' products on Pickwick.

The amazing thing is not that Keeshan is a superstar but
that he has remained one for so many years. Even in the rock
world, superstars seldom last for more than a few years. But,
in the world of children's music Keeshan has garnered an au-
dience and a following second to none. And, he's done it with-
out changing any of the concepts of his show.

Contrary to what most purveyors of children's music and
entertainment believe, Keeshan does not consider rock music

www americanradiohistorv com

The good Captain: Bob Keeshan.

to be a factor in the longevity of his personality or his show.
Keeshan, in fact, feeds his audience almost everything but
rock music and he still keeps them.

Jim Krayer, executive producer of the '"Capt. Kangaroo”
show and an Emmy Award winner for similar duties that he
undertook for another TV effort, "Beethoven's Birthday in
Vienna," is a propanent of the theory that you can give the
kids classical and other types of music they wouldn't normally
hear and get them to like it. It takes, however, a special combi-
nation. A guy like Keeshan and music presented in an enter-
taining manner.

“To get them to like or listen to Mozart you've got to try to
present it with enough visual interest so that they'll sit still
long enough to hear it. For instance, we had Bunny Rabbit
playing Mozart. It kept their interest, They may never remem-
ber the name of the composition but if they hear it long
enough they'll remember it and that's what we'd like to do.™

Capt. Kangaroo doesn’'t, however, restrict the music on his
show to any one form. The show presents rock (a limited
amount of soft-rock), too, but the audience (under five years

{ Continued on page 44)
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The evolution of children’s records

HEY'RE CALLED "KID POWER" AND “MUL-
TIPLICATION ROCK" and without a doubt
they are two of the best kiddie albums around
today ... but, that's where the similarity
ends. While “*Multiplication Rock" is benefit-
ing from a well-thought-out marketing ap-
proach, “'Kid Power" is getting its brains beat
out,

Both are on major labels—Capitol and
MGM—and both are educational, entertaining LPs. "Kid
Power'' is taken from the ABC-TV show of the same name and
its characters are based on '‘Wee Pals,”” a syndicated comic
strip created by 49-year-old Morrie Turner.

“M.R.”" is another ABC-TV show, with the producer
McCaffrey and McCall, and ad agency in New York.

Capitol's “M.R." was originally turned down by the label's
a&r department when Neely Plumb first brought it to them,
But, on the way down the elevator Neely ran into one of Capi-
tol's marketing men who thought the LP and the possibilities
for it were tremendous. As a result the album was salvaged by
the label and today it is doing well only because the marketing
department of Capitol has chosen to handle it in a way differ-
ent from the normal kiddie (and adult) album release. The
marketing department has a definite commitment to the LP
and that's something that deesn’t often happen with a kiddie
record.

On the other hand, “'Kid Power,” with songs created by
Jules Bass (lyrics) and Perry Botkin Jr. (music), is being lost,
because it isn't the specialized treatment that kiddie records

Kid Power &
Multiplication Rock

A AIT AND A MISS IN MARKETING

require when a major becomes involved. "*I'm afraid,”” says
Turner, “to ask about sales. | feel like the author of a book
calling the publisher." Others involved in the album project
have not been so kind . . . they feel that the LP, with the ben-
efit of a weekly national TV show; a nationally syndicated car-
toon strip; paperback books and entertaining music should
be doing much more than it is. But it isn't even though the
merchandise sold through the show is doing extremely well.

All of the “Kid Power" songs are designed with a message,
just as the shows are. And, all have a rock or contemporary
beat. The same for “M.R." which has a rock beat or similiar
type of music backing every one of the multiplication songs.
While “M.R."" concentrates on teaching kids their times ta-
bles—and leaves out the preaching—"Kid Power is an album
that does press home a social message. The prime characters
are black and white kids, created by Turner who is black him-
self. “We don't preach white power or black power on the
show or through the music,”” he says, It's actually what | call
‘Rainbow Power' . . . the power of all colors working together.
It's a lot easier getting kids to understand Rainbow Power
than it is to get adults to. That's one of the reasons | keep
adults out of the strip and the TV show. Adults mess up kids'
heads."

Subjects include episodes where the kids occupy an island
and then have to decide who is going to be boss. They pick one
of their cohorts as chief and then the chief sets up his own
rules . . . eventually, the kids find out about the fallacy of ri-
diculous rules to suit just one individual. Or, they might sneak
into a circus and find it's like stealing because they've de-
prived the circus owners of revenue; a loss that results in the
show folding.

The music is handled in the same manner. And, Botkins'
music and Bass' lyrics are excellent combinations. Bass feels
the show—and album—differ from anything else on the mar-
ket. And, he's one man who should know. He's produced the
“Jackson Five'" and “Osmonds' TV shows as well. Both of
those are entertainment (only).

Naughty number nine.

"Kid Power"' is, of course, a definite message show. ““We try
to teach values, through song and action.' The Bank Street
College of Education works with Bass in reviewing and over-
seeing the material in terms of its educational value. Appar-
ently Bass and crew have been extremely successful since the
network just renewed the show for another season.

Although the sales on the album have been disappointing,
Bass and Turner aren't dejected. They're happy with the prog-
ress of the TV show and have hopes that by next season the
marketing approach and *'Kid Power'' LP audience may have
picked up considerably. ““Our following should grow so it
stands to reason," Turner says, '‘that the potential LP au-
dience should grow too.'"

Bass, off his experience with the networks and children's
TV shows, feels that *'Kid Power'* may be one of the last musi-
cal, TV albums the public sees for some time. He feels the net.
works are “'de-emphasizing music and will continue todo so in
the future.” They seem to be going (next season) more heavily
into other animated type shows (such as ‘Star Trek') that
aren’t dependent on music. Music, they feel, is cooling.”

The reason for the de-emphasis, theorizes Bass, is the
“void in the bubblegum field. Right now there aren't any new
idols around for the younger kids to identify with and the old
ones have lost some of the magic. The networks realize this so
they're going in another direction. And, | think kids' albums
will, too."
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HILE PRESIDENT
NIXON'S ADMINIS-
TRATION HAS ITS
HANDS FULL WITH
WATERGATE, schools
throughout the na-
tion are having their
own problems with
the administration.

Thus far, some-
where in the area of $140 million is being
withheld from schools because of what HEW
secretary Casper Weinberger has termed
“unneeded social programs” in the schools.

Many of those ‘‘unneeded social pro-
grams'' are programs involving children and
audio (and visual) communication. Without
those funds—which three States are currently
suing the Federal Government over—the s0-
called children's instructional records that
are normally bought by schools, have taken a
considerable dip.

But, even if those funds weren't being with-
held, children’'s educational records would be
in the midst of change. “The change,” ex-
plains Ruth White, a producer of educational
materials for a number of years, "'is a social
change. Kids read less and look at mare pic-
tures today than ever before. It's TV, of
course. The fund shortage,” continues Ruth,
“is, hopefully, only a short-term thing.

“Once it's resolved you'll see more work in
audio than ever before. But, the audio will
take on a different approach than previous
records. For one thing, the ‘see spot ... run
spot' approach is out. The audience is too so-
phisticated. If you're going to sell a school a
children’'s record, it had better be entertain-
ing as well as educational.”

Ruth maintains that the administrators
and teachers have finally come to this conclu-
sion, too. *'Before, all you could sell was the
‘run spot’ type of record. Today, you've got
more chance to sell an unusual package than
anything else."

Ruth, however, believes that the day of the
straight children's record has disappeared.
“We're already seeing more audio-visual in

schools than ever before. Records and cas-
settes are being used with film strips. It's not
just records, but a ‘multi-media” approach.”

Del Kacher Productions, which has an edu-
cational production facility, has done similar
work in the field. “How do you turn a kid on
with ‘Maother Goose' after he's spent the night
before watching 'Emergency’ or ‘The
Rookies'? You can't.

“To do something
relevant for children
in the educational
field, a record has to

have several ele-
ments. First, it has
to have rhythm.
Whether it's rock,
r&b or some other
contemporary  beat,
it has to have it if
you're going to get
anything across. Re-
member, a lot of
these kids have older
brothers and sisters
and even if they
haven't been turning
on rock radio, their
brothers and sisters
have. They're bound
to be influenced
from the age of three
up."

To appeal to that
“influencing factor,"
Kacher's firm re-
cently put together
an educational rec
ord for black ghetto
kids. "We took the
lyrics from a well-known black poet and put
an r&b beat to it. It was the first time they
could relate to what they heard.”

Kacher agrees with Ms. White about the
changing attitudes of schools and adminis-
trations. 'l think you could divide the country
up into a liberal-to-conservative spectrum. In
some areas new ideas would be readily
grabbed up and accepted; in others, you

The evolution of children’s records

Nixon's
Educational
Fund Cuts

A new multi-media kids character

wouldn't have any luck at all.”" Kacher sees
the East and West Coast as most receptive to
ideas with conservatism increasing as you
move toward the Midwest.

Both Kacher and Ms. White act as inde-
pendent producers for educational publish-
ers. "'| have to," Kacher says, “'learn to trans.
late an educator’s non-musical description of
what must happen
and direct that into
musical arrange-
ments that will reach
children. Today, a
good part of that
reach depends on
the beat.”

Ms. White prefers

Affect Children’s ©.:/.
“multi-media pro-
ducer."” That's really

l"Strqc‘tional where children’s
Disks

recards are going.
They're practically
there now."

MNext Fall, she'll be
introducing a new
children's charac-
ter—via records,
tape and other
means—to schoaols,
He's called *‘Mr.
Windbag." Mr. Wind-
bag will be a "multi-
media' figure and
Ruth will utilize all
audio-visual areas—
film strips, cas
settes, records—to
introduce him.

“Mr. Windbag will
be a contemporary figure,” she explains.
""He's a result of the media explosion in the
school market. And, even though the market
may be somewhat depressed today because
of a lack of funds, Mr. Windbag will, when the
funds permit, be an example to schools of the
new type of personality on records and in
other media, it will take to ‘get the message
across.’

“In the future,” Ruth says, “audio without
visual, except for dance records, will be
worthless."

The changing attitude towards children's
educational records goes along with the real-
ization by schools that “kids aren't all the
same even if they are the same age and look
alike. Individual Pupil Instruction, IFI, is be-
coming a way of teaching in schools," ex
plains Ruth. "'Teachers realize that children
are individuals and sometimes they have to
learn at their own rate. Thus we're going to
see more audio and visual materials that kids
can relate to and utilize at their leisure. But,
they won't utilize those aids if there is no en-
tertainment value in them. And records alone
won't get it."

Utilizing records to help teach average (or
narmal) children is one thing, however,
Kacher was recently involved in a project to
help teach mentally-retarded children via
records. His production company took a
group of seven retarded children from the
Hope School in Orange County, California,
The seven, all musicians, whose ages range
from 14 to 25, recorded an album called
“*High Hopes,"” an LP, Kacher says reflected,
in words and music, the high hopes kids could
have even if they were handicapped.

“Many people,” Kacher says, “think of re-
tarded children as being stupid and not nor-
mal. That's not true, They can ‘feel’ your atti-
tude better than the normal kid and they can
sense things much faster than the average in-
dividual. Mentally, none of these kids was be-
yond the age of 10, but they all feel, and have
tried to transmit to other handicapped chil-
dren through this album the message—‘we
can make it.' The material, which they wrote,
tells others that they can succeed. We think
the album will be of great value to many
schools that teach mentally-retarded or other
handicapped children. This is the kind of proj-
ect that makes producing albums for children
truly rewarding.”

FOLKWAYS

RECORDS

Since 1947,

® Continued from pape 34

Kids Disks Rock More Captain Kangaroo

o Comrinued from page 40
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Ave., New York 10036

get feedback. As a result of some of those cards, the label has
come out with more contemporary type children’'s record,
They've also found that while the age of the market is drop-
ping the influence from the mother has changed . . . the
mother who was weaned on Sinatra now has married kids; the
younger mother was raised on Elvis. She's going to be more
responsive to a traditional record with some rock in it. One of
Golden’s records is a “Time to Tell Time'" in which kids learn
to tell time. Some of the tracks have rock backgrounds, others
don't, but nearly all are contermporary

Quality 1s another area that children's labels have kept close
track on. Today's kiddie record 15 far from the “plastic disk
with nursery rhyme material on it.”

“The quality,” says Daken Broadhead. president of Allied
Records, an independent pressing plant that handles product
for both Disney and Gaolden, ''is as good as any contemporary
rock record. The trend, in fact, has been upward with the im-
provement in playback equipment. Kids, even those in the
children's record category, can recognize a cheap record.”

The trend among manufacturer’'s has been more to LP's
than seven-inch, says Broadhead, and the packaging and de-
sign show considerable more thought today than four or five
years ago.

Thus, the children's market today is at one of the maost in-
teresting points in its history. The child who listens to the
records is getting younger with each passing year: he's being
influenced more by rock with each passing year as is his
mother and as a result there are definitely two distinct types
of records now battling for the audience. The question is:
which one of these will win out? Only that three-year-old
knows.

of age), doesn't really seem to mind what kind of music is
presented, aslong as it’s Keeshan who does the presenting.

“It's his attitude towards kids,"” Krayer explains. "He's al-
ways felt that kids are people with intelligence and potentially
good taste. He treats them that way and never talks down to
them. Bob's characterization is almost the way he is in real
life; perhaps that honest portrayal is why the kids have dug
him for 18 years.”

During the first years of the show there were numerous
kiddie records put out by the show but in recent years most of
the music has been limited to albums (or 7-inch records) uti-
lizing Keeshan's name to sell them. Krayer hopes that before
the end of the year, the show will be able to get back into pro-
ducing its own music. Right now, however, his and Keeshan's
main concern is to keep entertaining the pre-schoolers and

make sure that Capt, Kangaroo remains the superstar of the
pre-school set.

“Kids today,”” Krayer says, “don’'t get a balanced diet on
either radio or TV. It's either mostly rock or violence, depend-
ing on the medium. We don’t think they're deprived of either
one of those things so we've decided to show them the other
side of the coin, Give them a little ‘equal time’ with classical
music and other things they don't normally see or hear. It
works.”

And, after 18 years of being a superstar, who could possi-

bly question that statement?

Written by Ron Tepper; art director, cartoons by Bernie Rollins;
section editor Eliot Tiegel

Sign of
i the good

neighbor.
The American Red Cross
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AUSTRALIA

(Courtesy of Go-Set)
SINGLES
This
Wesk
TIE A YELLOW RIBBON—Dawn (Bell)
TWELFTH OF NEVER—=Donny Osmond
{MGM)
DAISY A DAY =Jud Strunk (MGM)
GET DOWN —Gilbert O'Sullivan (MGM)
ALS0 SPRACH ZARATHUSTRA—Deodato
(CT1)
DAMNIEL —Elton John (DJM)
PART OF THE UMION —5Strawbs (ALM)
MORNING AFTER—Maureen McGovern
{20th Century)
HEAVEN IS MY WOMAN'S LOVE—Col Joye
(ATA)
10 DON'T EXPECT ME TO BE YOUR FRIEND —
Lobo (Philips)
ALBUMS

(LR R R

Lo R

This
Wesk
1 HOUSES OF THE HOLY —Led Zeppelin
(Atlantic)
2 RED ROSE SPEEDWAY —Paul McCartney
{Apple)
DARK SIDE OF THE MOON—Pink Floyd
{Harvast)
HOT AUGUST MIGHT —Neil Diamond (MCA)
MADE IN JAPAN—Deep Purple (Purple)
ALADDIN SANE—David Bowie (RCA)
DON'T SHOOT ME I'M ONLY THE PIAND
PLAYER—Elton John (DJM)
DIVINE MI55 M—Bette Midler (Atlantic)
SIX WIVES OF HENRY Vill—Rick Wakeman
(A&M)
10 OOH LA LA—Faces (Warner Bros.)

BRAZIL—
RIO DE JANEIRO

(Courtesy of Ibape)
SINGLES

U =l &% h & Lk

This
Weeh
1 KILLING ME SOFTLY WITH HIS SONG—
Roberta Flack (Atco)
DON'T SAY GOODBYE—Christian (Top
Tape)
WHY CAN'T WE LIVE TOGETHER—Timmy
Thomas (Top Taps)
HEY GIRL—Les Jackson (Copacabana)
THE MEXICAN—Babe Ruth (Odeon)
SUPERMAMN =Doc and Prohibition (CID)
MY LOVE—Paul McCartney (Odeon)
O MENINO DA GAITA=Sergic Reis (RCA)
ME AND MRS, JONES—Bily Paul (CBS)
DESAFIO =Luiz Americo (Chanbecher)
ALBUM

L R

L
S0 m s,

fé

CAVALD DE ACO—Varios (Som Livre)
ROBERTO CARLOS—Roberto Carlos (CBS)
DRAMA —Maria Bethania {Philips)
BILLION DOLLAR BABIES—Allee Cooper
(Continental)
HOUSES OF THE HOLY—Led Zeppelin
{Continental)
& 0O BEM AMADO—Toquinho & Yiniclus (Som
Livre)
7 UMA ROSA COM AMOR-—Varias {(Som
Livre)
B CLARA NUNES—Clara Munes (Odeon)
9 FEVERS =The Fevers (Ddeon)
10 ME ANMD MRES. JONES—lohnny Mathis
(CBS)

: BRAZIL—
SAO PAULO

(Courtesy of Ibope)
SINGLES

B b B2 a

This
Week
1 FOREVER AND EVER-—Demis Roussos
(Fhilips)
2 DON'T SAY GOODBYE—Christian (Top
Tape)
3 ORGULHO DE SAMBISTA—Jair Rodrigues
(Philips)
EILLING ME SOFTLY WITH HIS SONG—
Roberta Flack (Continental)
ALIBREY —Bread (Continantal) .
DESAFIO—Luiz Americo (Chantecler)
DURQ DE TOLO—Raul Seixas (Philips)
WHY CAN'T WE LIVE TOGETHER—Timmy
Thomas {Top Tapes)
9 TIE A YELLOW RIBBON—Dawn (Philips)
10 MY LOVE—Paul McCartney (Odean)

=

o ~Jd @ LN

ALBUMS
This
Week
1 CAVALO DE ACO INTERMACIOMAL—Trilha
Sonora (Som Livre)

2 UMA ROSA COM AMOR INTERNAC,—
Tritha Sonora (Som Livre)

3 ROBERTO CARLDS—Roberto Carlos (CHS)

4 DEUS ABEMCOE AS CRIANCAS—Nelson
Med (Copacabana)

5 SORRIA, SORRIA—Evaldo Braga (Philips)

BRITAIN

[Courtesy; Muslc Week)
*Denotes kocal origin

This Last
Week Week
1 — SKWEEZE ME PLEEZE ME—*5lada
(Polydor) Barn (Chas Chandler)
2 1 RUBBER BULLETS—*10 CC (UK)
Strawberry )

| 2 ALBATROSS—*Fleetwood Mac (CES)
Flestwood (Mike Vernon)

JULY 7, 1973, BILLBOARD

4

11

12

13

14

15

16

17

18

19

21

22

23

24

25

26

27

&2

3l

32

33

34

a &

37

a1

a2

45

a7

5

10

14

15

12

11

13

25

16

21

7

a2
18

29

27

a7

31

37

a3

35

WELCOME HOME—Peters & Les
{Phillips) MAM (Laurie Mansfield)

GROOVER—"T. Rex {(EMI) Wizzard
Artists (Tony Visconyi)

SHOOPY VERSUS THE RED
BARON—Hot Shots (Mooncrest)
Schwartz (Clive Crawley)

CAN THE CAN—"Suzi Quatro (RAK)
Chinnichap/RAK (M. Chapman./M.
Chirn)

GIVE ME LOVE (Give Me Peace On
Earth)—"George Harrison (Apple)
Charitable Foundation (George
Harrisan)

LIVE AND LET DIE—"Wings
(Apple}—McCartney / United
Artists ATV Music (Paul
McCartney)

STUCK IN THE MIDOLE WITH
¥OU-—-5Stealars Wheel (A&M) Baby
Bun/Ricochet (Lieber & Stoller)

BORM TO BE WITH ¥OU—*Dawe
Edmunds (Rochisld))—EH. Morris
{Dawve Edmunds)

ONE AND ONE 15 ONE="Medicine
Head (Polydor) Biscuit {Tomy
Ashton)

WALKIMNG IN THE RAIN—Partridge
Famity (Bell} Screen Gema/
Columbia (Wes Farrellj

AND | LOVE YOU SO —Paerry Como
{RCA) United Artists {Chet
Atkins)

SEE MY BABY JIVE—*Wizrard
(Harvest) Roy Wood/Carlin (Roy
W)

TIE A YELLOW RIBEON—Dawn
{Bell) A. Schroeder (Dave Appel/
Tokens)

TAKE ME TO THE MARDI GRAS =
Paul Simon (CBS) Pattern (Paul
Simon}

CAM YOU DO IT—*Geardie (EMI)
Red Bus (E. Efas/R. Danova)
SWEET ILLUSION —Junior Campbedll

(Deram) Camel {Junior Campbell)

HALLELUJAH DAY —Jlackson 5
(Tamis Motown)—Jobete/Carlin
(F. Perren/F. Mizall)

LIFE ON MARS—*Davld Bowle
(RCA) Titanic/Chrysalis (Ken
Scott)

HONALOOCHIE BODGIE="Molt the
Hoople (CBS) Island {Mott the
Hoople)

ARMED AND EXTREMELY
DANGERDUS —First Choice (Bell)
Carin

ROCK-A-DOODLE-DOD —Linda Lewis
(Raft) Warner Bros. {Linda Lewis/
Jim Cregan)

I'M GOING TO LOVE YOU JUST A
LITTLE MORE BABEY—Barry White
{Pye) A. Schroeder Music, Ltd.
(Barry White)

STAMNDING ON THE INSIDE—Neil
Sedaka (MGM) Kirshner /' Wamer
Bros. (Meil Sedaka)

¥OU ARE THE SUNSHINE OF MY
LIFE=5tavié Wonder (Tamla
Motown)

STEP BY STEP—Jow Simon (Mojo)
Intersong (Rayford Gerrald)

FRAMKENSTEIN—Edgar Winter
Group (Epic) Copyright Control
(Rick Derringer)

WALK ON THE WILD SIDE—Lou
Reed (RCA) Warlock (David
Bowie/Mick Ronson)

RANDY—"Blue Mink (EMI)
Cauliflower s Cookaway (David
McKay/ Blue Mink)

FINDERS KEEPERS—Chairmen of
the Board (Invictus) KPM
({Genaral Johnson/ leffrey Bowen)

POLE SALAD AMMIE—Elvis Preslay
(RCA) KPM

BROKEM DOWMN ANGEL—"Mazareth
(Mooncrest) Mountaln/Carlin (R,
Glover)

HELL RAISER—"*Sweet (RCA)
Chinnichap/ RAK {Phil Wainman)

GOODBYE IS JUST ANOTHER
WORD—®MHew Seekers (Polydor)
Copyright Control (Mike Lioyd)

PILLOW TALK—Syhvia (Lindan)
Burlington (RobinsonBurton)

HELLO HELLO I'M BACK AGAIN-—
“Gary Glitter (B2ll} Leeds (Mike
Leander)

HYPHOSIS—*Mud (RAK)
Chinnichap/RAK (Mike Chapman/
Micky Chinn}

HEITHER ONE OF US—Gladys
Enight & the Pips (Tamla
Motown) KPM {Joe Porter)

| SAW THE LIGHT —Todd Rundgren
(Bearsville) Screen Gems-
Columbia (Todd Rundgran)

HEVER NEVER MEVER—Shirlay
Bassey (United Artists) Southern
(Mool Rogers) :

ALSD SPRACH ZARATHUSTRA
(2001)—Dendata (Creed Taylor)
Britico

FREE ELECTRIC BAND—Albert
Hammond (MUMS) Rondar
(Albert Hammond)

TOU WANT IT YOU GOT IT—Detrait
Emeralds (Westbound) Carlin

PEEK-A-BDO—Stylistics (Avco)
Gamble-Huff/Carlin

COULD IT BE I'M FALLING IN
LOVE—Spinners (AHantic)
Copyright Control (Thom Bell)

GIVE IT TO ME NOW —"Kenny
(RAK) Mews (Bill Martin,/Phil
Coulter)

48 — WAY BACK HOME—Jr. Walker & the
All Stars (Tamla Motown) Jobete/
Carlin [Johnny Bristol)
0 — GAYE—*Clifford T. Ward (Charisma)
Island (Clitford T. Ward)
DENMARK
{Courtesy al IFPI-Danmark)
This
Woek
1 HELL RAISER—The Sweat (RCA)—5tig

Anderson ASS
2 RING RING—Bjorn Benny, Agnetha &
Annfrid (Polar}=5tig Anderson A/S
TIE A YELLOW RIBBOMN—Dawn (Bell)
HVOR ER ALLE DROMME—Maria Stenz
(Sonet)
HITS AGAIN 3—Klaus Wunderich
{Telefunken)
SCHLAGERRENDESZIVOL —Miredlle Mathieu
(Ariola Tekefumhen)
GARDEN Party—Rick Nelson [MCA)—
Iintersong A/S
UNGE DAG—Gitte Hanning (EMI)}=Imudico
SA GAR VI TIL ENHEBAL—Katy Bodgter
(Sonet)—Gustay Winckler A/S
10 KOM S0M DU ER—Klaus & Servanis
{RCA)—Ed. Liberty
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HOLLAND

Courtesy Radio Veronica
and Bas Mul)
SINGLES
This
Week
1 WE WERE ALL WOUNDED AT WOUMNDED
KNEE—Redbone (Epic)—April Music
2 DO YOU LOVE ME—Sharif Dean CBS)—
Dayglow
3 GODDBYE MY LOVE, GOODBYE—Demis
Roussos (Philips)—Basart
4 GINNY COME LATELY—Albert West
(CB5)—Veronka
5 TIE A YELLOW RIBBON—Dawn (Bell)—
Dayglow
& WAIKIKI MAN—Bonnie St. Claire & Lnit
Gloria (Philips)—Basart
7 LET'S GO TOGETHER-—The Cats

{Imperial}—Anagon
B GIVING IT ALL AWAY —Roger Daltrey
{Track Record)
8 IMMER WIEDERSONNTAGS —Cindy & Borl
(BASF)
10 GIVE ME LOVE=George Harrison (Apple)—
Universal
ALBUMS
This
Week
1 ALLES 13 GOED NR. 5=Diverse Artiesten
{Philips)
2 THE BEATLES:1962-1966—The Beatles
Apple)
3 FOREVER AND EVER—Demis Roussos
{Philips)
4 THE BEATLES/1967-1970—The Beatles
(Appie)

5 BILLIOM DOLLAR BABIES—Alice Cooper
(Warmner Brow.)
INTROSPECTION—Thijs Van Leer (CBS)
DESPERADO=—Engles (Asylum)
HOLLAMDSE HITPOURRI NR, 2=Diverse
Artiesten (EM Provincien)
4 RED ROSE SPEEDWAY—Paul McCartney &
Wings (Apple)
10 20 FANTASTIC HITS—Diverse Artisten
(Arcade)

B8 =~

HONG KONG

(Courtesy of Radio Hong Kong)

This

Weak
1 POWER TO ALL OUR FRIEMDS—CIiff
Richard (EMI)

PIHBALL WIZARD —The MHew Seskers
{Polydor)

SAW A NEW MORMING—The Bea Gees
(RS0}

SING —Carpenters. (AEM)

MY LOVE—Paul McCariney (Apple)

LETTER TO LUCILLE—Toem Jones (Decca)

FOOL —Elvis Presley (RGA)

TIE A YELLOW RIBBON—Dawn (Bell)

KILLING ME SOFTLY WITH HIS SONG—
Roberta Flack (Atlantic)

| AM A CLOWN—David Cassidy (Ball)

W~ R e ]
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JAPAN

(Courtesy of Music Labo)
This
Wesh
1 KIMI NO TANJOUBI=Gara (Mushroom)=
Ala
2 EIKEM NA FUTARI—Eenji Sawada {Polbydor)
Watanabe
3 AKAI FUSEN—Mivoko Asada (Epic)—
Michion
4 KIZUTSUKU SEDAI=S5aori Minami (CBS/
Sony)=—MNichion
5 KOOI Nl YURETE—Rumik Koyanagi
(Reprize)—Watanabe
6 HISHOCHI NO EDl—Cherish—{Victor)—
Victor
7 AKATONBO NO UTA—Anonenone (Aadr-
vark)—Pep
B ONMNA NO YUME—Shiro Miya, Pinkara Trio
{Calurmbia)—Dalichi
5 MOR|I 0 KAKERU KOBBITOTACHI=
Megumi Asaoka (Victorj—JEK
10 YOUSEI NO UTA—Agnes Chan (Warner)—
Watanaba

www americanradiohistorv com

MALAYSIA

(Courlesy of Rediffusion, Malaysia)
This
Weelk
1 POWER TO ALL OUR FRIENDS—CRH
Richard (EMI)
DANIEL—ERon John (MCA)
20th CENTURY BOY—T Rex (T Rex)
TIE A YELLOW RIBBON—Dawn (Bell)
TALE OF ALL THE U.5.A.—Middia of the
Road {(RCA)
HOCUS POCUS—Focus (Sire)
WHO WAS |T—Hurrican Smith (Capitol)
GET DOWHN—Gilbert O"5ullivan (MAM)
THE THINGS | DIDN'T SAY—Dr. Hook &
The Medicine Show (CBS)
10 PINBALL WITARD/SEE ME, FEEL ME—Tha
Mew Seslors (MGM)

MEXICO

(Courtesy of Radia Mil)
SINGLES

[ - L

o s

This

Weak

UN SUENO—=La Tropa Loca (Capitol)

DETALLES —Roberio Carlos (CBS)

KILLING ME SOFTLY WITH HIS SONG—
Roberta Flack {Allantic)

ENGANO—=La Tropa Loca (Capitol)

HO DEBES LLORAR—Los Solitarios
{Peerless)

TE ¥OY A ENSENAR A QUERER—Manoella
Torres (CBS)

TONTO—Pina —Pina Mevarez (Peerless)

VOLVER, VOLVER—Vicente Fernander
(CBS)

SING [Canta}—Carpenters (AEM)

CUANDO ME VAYA DE TU LADD—Monica
Ygual (Raff)

NORWAY

(Courtesy of Verdens Gang)
*Denates local origin

SINGLES
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This
Weak
1 POWER TO ALL DUR FRIEMDS—Chif
Richard (EMI)}—Sweden Music
2 TIE A YELLOW RIBBON—Dawn (Bell}—
Sweden Music
3 RIMNG RING—Bjorn & Benny, Agnetha &
Annifrid (Folar)=Union Songs
4 TU TE RECONNAITRAS—Anne Marie David
pic)—Sugar
§ SOLEM SKINMER ALLTID DER DU HELST
VIL VARE—"5tein Ingebrigtsen
{Talent)—Swedan Mursio
6 HELL RAISER—Swest (RCA)}—Sweden
Music
T GET DOWN-—Gilbert O"Sullivan [MAM)—
MAM '
B MY LOVE=Paul McCartnay & Wings
(Apple)—Sweden Music
9 GOOD GRIEF CHRISTINA=Chicory Tip
{CBS)—Sweden Musk
10 CAN'T KEEP IT IN=Cat Stevens (lsland)—
Swedean Music

SINGAPORE

(Courtesy of Rediffusion, Singapore)
This

Week

1 YOU ARE THE SUNSHINE—S5tevie Wonder
(Tamia)

2 MY LOVE—Paul MeCartney & Wings
(Appie)

3 THE TWELFTH OF NEVER=Donny Osmond
(MGM)

4 GOOD GRIEF CHRISTINA=Chicory Tip
(CBS)

5 PLAYGROUND IN MY MIND=Clint Holmes
(Epic)

& RIGHT THING TO DO—Carly Simon
{Elektra)

7 MEVER MEVER MEVER—Shirley Bassey
{UA)

8 TIE A YELLOW RIBBON—Dawn (Bell)
9 NO MORE MR. NICE GUY=Alice Cotper
Wa)
10 STUCK IN THE MIDDLE WITH YOU=
Stealers Wheel (A&M)

SPAIN

(Courtesy of El Musical)
“Denoles local origin
SINGLES
This
Week
CHARLY —*Santabarbara (EMI}=Ego
VELVET MORMINGS=Demis Roussas
{Philips)—Canciones del Mundg
ERES TU="Mocedades (Zafiro}—2Zafiro
KILLING ME SOFTLY WITH HIS S0NG—
Roberta Flack (Hispavax)—Essex
GET DOWN —Gilberi O"Sullivan
{Columbia)}—Southern Music
DANIEL —Elton John (EMI}—Ego
GITAND <®La Compania (CBS)
EVA MARIA—"Faormula ¥ (Philips-F)
MY LOVE—Wings (EMI}=Armonico
MY TALISMAN-Los Diablos (EMI)—Ego

SWEDEN

(Courtesy Radso Swaden)

B =
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This
Woek
1 THERE GOES RHYMIN' SIMOM (LP}—Paul
Simon [CBS)—Sonet Music AB
2 HODOKED ON A FEELING—Bjorn Shifs and
Biablus [Columbia)—Tree Music Scand
3 MAMA LOD—The Les Humphries Singers
{Decca)—Sikarski Scandinavia AB

10
10

This

TIE A YELLOW RIBBOM —Dawn (Bell}—
Swaden Music

ERSE TU—Mocedades (Metronome)—
Mulirtone

RED ROSE SPEEDWAY (LP)—Wings (Apple)

I AM AN ASTROMAUT—=Ricky Wilde (LIK)=
Liberty

DING DOMNG—Lars Berghagen (Polydor)—
Exaudio Music/5tig Anderson AB

POWER TO ALL OUR FRIEMDS—CEff
Richard (EMI|j—S5weden Muskc

TED (LP}—Ted Gardestad (Polar)—Sweden
Music

LONELY LOVERS SYMPHONY—Giorgie
{Philips)

SWITZERLAND

(Courtesy of Rado Suisse Romande)
SINGLES

Weeh

1
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GET DDWHN—Gilbert O'Sullivan [MAM)

HOUS IROMS A VERONE—Charias
Aznavour (Barclay)

MANHATTAN=C. Jerome (A.2.)

UNE BAGLE, UN COLLIER—Ringo
(Carrera)

RIEN QUUNE LARME—Mike Brant (CBS)

TU TE RECONMNAITRAS —Anme-Marie David
(CBS)

HELL RAISER—The Swesat (RCA)

ERES TU—Mocedasdes (Philips)

MADE IN NORMANDIE—Stone/Eric Carden
[AMI)

ET SURTOUT ME M'OLUBLIE PAS—Crazy
Horse (AZ.)

SWITZERLAND
(French)

(Courtesy Radio Suisse Romande)

This
Wealk

o N

o

This

GET DOWN—Glibert O'Sullivan (MAM)

UNE BAGUE, UN COLLIER—Ringo
(Carrere)

NOUS IRONS & VERONE~Charies
Aznavour (Barclay)

MANHATTAN=C. Jerome (Disc’AL)

HELL RAISER—Tha Sweat (RCA)

ET SURTOUT ME M'OUBLIE PAS—Crary
Horse (Disc'AZ)

DRIVE IN SATURDAY —David Bowle (RCA)

LA MALADIE d’AMOUR—Michel Sardou
{Trema)

RIEN QU'UNE LARME=Mike Brant (CBS)

CHANTE BOUZOUKI—Vicky Leandros

(Philips)

SWITZERLAND
(German)

{Courtesy of SRG German Service
Swiss Bdcot, Coup.)

Week

2
3
4

10

This

GOODBYE, MY LOVE, GOODBYE—Demis
Roussos (Philips)

GET DOWMN—Gilbert O™Sullivan (MAM)

HELL RAISER—The Sweet (RCA)

FOWER TO ALL OUR FRIEMDS—CEFf
Richard (EMI)

DER JUNGE MIT DER
MUNDHARMOHIKA—Bermnd Cluver
(Hansa)

DIE BOUZOUKI KLANG DURCH DIE
SOMMERMACHT—Vicky Leandros
{Philips)

IMMER WIDER SONMTAGS—Cindy & Beri
{BASF Cornet)

BIANCA —Freddy Breck (BASF)

IN DEN AUGEN DER ANDERN-—Christian
Anders (Chranders)

GDODBYE MAMA—Ireen Sheer [Polydor)

WEST GERMANY

(Courtesy of Der Musikmarkt)

Week

1

3

=

10
11

12
13

14

15
16
v
18
19

GET DOWN—Glibert O"Sullivan (MAM)

HELL RAISER—The Sweet (RCA)

GOODBYE, MY LOVE, GOODBYE—Demis
Roussos (Philips)

POWERTO ALL OUR FRIENDS —CHH
Richard (Columbia)

DIE BOUIOUK| KLANG DURCH DIE
SOMMERNACHT —Vicky Leandros
{Philips)

GOODBYE MAMA—Ireen Sheer {Polydor)

WHISKY IN THE JAR—Thin Lirzy {(Decca)

DER JUNGE MIT DER
MUNDHARMOMNIKA —Bornd Cluver
(Hansa)

FLYING THROUGH THE AlIR—Okver Onions
(RCA)

NO MORE MR. NICE GUY—Alice Cooper
{Warner Bros.)

MAMA LOO=—The Les Humphries Singers
{Decca)

| AM A CLOWMN—David Cassidy (Bell)

PEDRO (MANDOLINEN UM
MITTERNACHT)—Peter Alexander
{Arioda)

.+ UND IN DER HEIMAT—Tony Marshall
{Ariola)

ERES TU—Mocedades (Hansa)

RIDE OM—The Treamakess (Epic)

TIE A YELLOW RIBBON—Dawn (Bell)

THE DCEAN—Led Zeppelin (Atlantic)

HELLD! HELLD! I'M BACK AGAIN—Gary
Glitter (Polydor)

S5EE MY BABY JIVE—Wizzard (Harvest)
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Tell Mass Buyers
Influence in Tape

By RADCLIFFE JOE

CHICAGO—Concern over the
side effects specialized dealers
would suffer if tape equipment and
software manufacturers allowed the
mass merchandiser to monopolize
the market, was expressed here at a
Consumer Electronics Show semi-
nar dealing with new avenues in
lape equipment.

The panel, culled from such pres-
tigious tape companies as 3M,
TEAC, Ampex, JVC America, TDK
Electronics and Sony Superscope,
also expressed the need for more in-
depth training at both dealer and
consumer levels, so that the dealer
could address himsell more co-
herently to the product he carries,
and the customer could avoid the
pitfalls of being hyped with shoddy
equipment and software.

Also occupying the minds of the
panelists were the coming of B-track
4-channel recording equipment,
blank recording 4-channel tapes,
and the inevitable problems which

would face the consumer trying to
use both.

One member of the audience, a
salesman of Polk Stores here,
pointed out to the panelists that al-
though most available 4-channel
tape equipment would plavback
both 2-channel and 4-channel
prerecorded sources, they would not
playback quadrasonic home record-
ings because of the absence of com-
patibility in equipment, and the ab-
sence of a special notch needed on
the cartridges to facility playback.

All members of the panel ac-
knowledged the presence of the
problem, with Ampex’s Shad
Helmstetter assunng the audience
that his company had already man-
ufactured a 4-channel blank car-
tridge that rectified the problem of
the missing notch.

He pointed out, however, that
Ampex’s market surveys showed an
absence of interest, at this time, in 4-

{Comtinued on puge 49)

Sharp Highlights ‘Q’

CHICAGO-Like many other
consumer electronic companies ex-
hibiting at the Summer CES, Sharp
Electronics Corp. placed much em-
phasis on its new 4-channel sound
equipment. Represented in this cate-
gory was the new Sharp model SA-
4520 capable of reproducing quad-
rasonic information from almost any
source,

The unit is capable of delivering
36 watts of music power RMS, and
has a frequency response of 30 to
20,000 Hz. Other features include
distortion free stereo reproduction,
and sensitive drift-free stereo recep-
tion.

Next to the new 4-channel sound
receiver, Sharp was emphasizing its
model S§G-114 solid state home en-
tertainment center with FM/AM/
FM stereo radio, built-in full-sized
BSR record changer, and an 8-track
tape player.

The set, supplied with matched air
suspension speakers offers 15 watts
of peak music power, FM stereb in-

LOS ANGELES—General Elec-
tric began 1s full scale expansion
into audio and tape products in
May, 1972, and now, a vear later,
audio electronic departments gen-
eral manager Dick Gralton feels the
firm has made a number of impor-
tant strides.

Four-channel is one area in which
the firm has moved as well as tape in
both B-track and cassette. In addi-
tion, the company has put together
comprehensive dealer training pro-
grams as well as offering more dis-
plays and point of purchase material
than ever before. Components have
also become an important part of the
GE line,

Gralton also feels that the audio
consumer is becoming more sophis-
ticated, that he is willing o pay
higher prices for more quality and
that it 15 getting more difficult to
draw the line between audiophile
and average consumer.

“We do feel that quadrasonic will
eventually obsolete stereo,” Gralton
said, “but the process will be a much
less rapid one than the evolution of

46

dicator lamp, slide controls, and a
full range of input and output termi-
nals, plus front panel headphone

jack. The BSR three-speed record

changer has a ceramic cartridge with
diamond stylus,

Next in the line is the model SR-
152, a stereo system with switching
capabilities for matrixed 4-channel
sound reproduction. The unit deliy-
ers 25 watts of peak music power
with a frequency response of 30 to
25,000 Hz. Also included is a built-in
B-track recorder/player.

Sharp’s model SC-153 is another
home entertainment center featur-
ing a four position speaker selector
switch including a matrix 4-channel
speaker circuit. Also included in this
stereo amplifier/tuner is an AM/
FM/FM stereo radio and built-in
cassette recorder. The set is supplied
with matched air suspension speak-
ers, two microphones and blank
1apes.

Continuing the theme of compact

(Continued on puge 50)

lape/Audio/ Video

Toyo Radio
Sells U.S.
Operation

LOS ANGELES-Toyeo Radio
Corp. of America, Inc. has been sold
by parent company Toyo Radio
Corp. of Japan to a “private party or
group of parties who intend to open
an electronics firm in New Jersey,”
according to a source close to the
company.

Letters were sent to all of the
firm’s reps and distributors in May
informing them that their services
would be terminated as of June 30,
Tove's booth at the recent Con-
sumer Electronics Show in Chicago
wis empty, prompling most visitors
e speculate that the firm had closed
up shop.

“The company has closed up shop
in Gardena,” the source explained,
“but the bulk of the merchandise
and certain executives will move
with the new firm to New Jersey
from what I understand.”

The source explained that, “As far
as 1 can see, Toyo Japan simply
wanled out of the U.S. market and
found the right buyers for the com-
pany here. In Japan, Toyo does al-
most all of their business in OEM.
Toyo America represented the other
10 percent of the business.™

New Firm in Fall

When the new company gets un-
derway, according lo the spokes-
man, it will be using a name not vet
decided upon. The new firm is ex-
pected to begin operations in Sep-
tember, using primarily Toyo mer-
chandise. Toyo in this country
carried from 32 to 35 models of
equipment, primarily 8-track hard-
ware in the home, auto and portable
fields.

“Right now there is just a skeleton
crew in Gardena,” the source said,
“and any distributor wanting to do
business has to pay cash. Things are
at a standstill. However, I under-
stand that Toyo will keep their war-
ranty stations open until at least the
end of the year.”

The source did not know whether
existing Toyo reps and distributors
would be working with the new firm,
or exactly which products would re-
main in the line,

' GE Furthers Audio/Tape-Oriented Image |

By BOB KIRSCH

monaural to stereo. One of the rea-
sons for this is that the stereo to
quadrasonic situation 1§ com-
pounded by the fact that hardware
and software really have to go hand
in hand for development. This
wasn’t as true in the mono o stereo
conversion.”

Gralton emphasized that “we
don’t take sides when it comes to the
different 4-channel modes. I think it
will be at least five vears before a
particular system is settled on. Many
people feel discrete offers a better
sound, but the matrix systems are
hot and Columbia in particular has
a lot of releases on the market and
has done a good job of merchandis-
ing. But as far as we're concerned,
anyone marketing hardware now
would do well to carry all systems.”

Dealer Push

As for how dealers can help push
quadrasonic and how GE helps
dealers, Gralton said. “A lot of the
speed with which consumers move
from stereo to 4-channel is in the
dealer's hands. We've started to put
more information into our dealer

brochures concerning 4-channel
and we include a glossary of terms,
We also explain how a system works
n plain talk, Until the dealer is to-
tally educated, quadrasonic 15 not
going to really catch on.”

The firm also concentrates heavily
on product information with all
merchandise. Every product has a
hand tag which explains key fea-
tures and the consumer benefits in
owning that particular unit. Point of
purchase material including ban-
ners and arrows pointing to displays
are also readily available. Displays
have been set for the smaller, inde-
pendent dealer which are fitted for
the home so the consumer can get an
idea what a unit will look like in his
home.

8-Track Growing

Talking about the 8-track market,
Gralton said, “while the cassette is
hot for hi fi in the home, B-track is
still the big system for popular mu-
sic. Recording capability is becom-
ing important in 8-track and the
business is shifting from a promo-
tional one to the next level. We think
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lowa Hi-Fi Chain
Sets 25 Outlets;
Franchise Plan

By EARL PAIGE

DES MOINES—Stereotown owner Henry Tyler plans to have 25 fran-
chised disk- -lape and hardware outlets open by the end of the year with projec-
tions on gross income for each ranging from $110,000 to $140,000 in what he
calls a push to introduce hi-fi to small markets, The locally based chain now
has 14 outlets open throughout the Midwest.

Admitting that franchised tape outlets have faltered before, Tyler said,
“That's because no one has ever done it right. With us, we search for the right
kind of local manager and involve him as an owner. These stores will be joint
venture operations of a ma and pa nature.”

An encyclopedia salesman for eight years who got involved because his son
Tim opened a record-tape operation while attending Drake Univ. here, Tyler
is also owner of Genco, a company that developed conveyor belt tape display

CaSsLs,

(Comtinued on page 45)

Japanese‘Pirate’Cassettes

By HIDEO EGUCHI

TOKYO—Alleged Pirate stereo
music cassetle tapes are being sold
by audio stores in the Akihabara
wholesale center, which became the
northern end of the Ginza’s Sunday
pedestrians’ mall June 10. But the
vendors apparently are unaware of
their guilt, and the victims to date
have been unable to eliminate the
piracy.

Being sold on the sidewalks of

Akihabara and in the new %-story
Radio Kaikan among other heavily
trafficked spots at 1,000 yen (33.78)
or about a third of the price of an
equivalent stereo tape recording,
each pirate cassette contains dub-
bings of 18 current Japanese hit
sOngs,
“Album of the "73 Best Popsongs
That You Chose™ and a different se-
lection denoted by a suffix “A™ are
the same as the pirate stereo music
casseite tapes that first appeared
mid-March in Osaka and Nagoya,
western and central Japan, where
they were being offered to unsus-
pecting buyers at the “black market”
price of up to 3,800 yen (514.35)
each.

The labels of these pirate cassettes
“honestly” claim that that all of the
18 selections on each of the 2 music
tapes are recordings by the original
artists. Indeed, the Japan Phonograph
Record Assn. has discovered that

the dealer is more comfortable now
that the 8-track is coming more into
Its own as a product.”

Quadrasonic 8-track players are
also moving well, according to Gral-
ton. “An essential ingredient in re-
tait success with quadrasonic,” Gral-
ton said. *is the ability to
demonstrate. This is true in audio
and tape, but in some cases it's a bit
easier in tape. But the dealer who
sees ap opportunity in quadrasonic
and 15 willing to put some effort be-
hind it is the guy who is going to sell
"

Components Hot

Talking about some other aspects
of the audio business, Gralton
added that compacts which can be
built on, or prepackaged compo-
nents to use another term, are getting
hotter than at any other time,
“Where the average guy might have
bought a 3-piece compact a few
years ago,” Gralton said, “he's now
picking up something he can add a
tape deck or a better speaker system
to eventually. The audio and tape

(Continued an page 48)

they are dubbings of hit songs re-
corded by royalty artists under con-
tract to its member manufacturers,
Mot one is of international origin,
but another “budget™ stereo music
cassette contains classical works
which may or may not be in the pub-
lic domain.

In Japan, the maximum penalty

{ Cantinued on page 48)

Fieldman
Set Promos

SUNNYVALE, Calif -GRT Mu-
sic Tapes offered each of its three re-
gional managers a chance to come
up with their own promotion during
May, with plans including develop-
ing a promotional theme, selecting
products, deciding on the length of
the promotion and handling budg-
ets and presentations to distributors.

According to vice president of
sales Herb Hershfield, the promo-
tion developed by each regional
manager was applied only in his re-
spective area, using promotion lists
consisling of national best sellers,
catalog products and merchandise
established as popular in his par-
ticular area.

Central Regional manager Paul
Baio picked a “Country Store Pro-
motion™ using a list made up of 30
best selling country tapes. From
April 30 to May 25, every order that
the local distributor placed for 90
pieces from the selected list was ex-
changed for a gift certificate re-
deemable for shirts or other prod-
ucts from the Van Heusen Shirt Co,
In this promotion, district managers
were assigned a quota. If it was
reached during the promotion they
received two certificates per 1,200
pieces. They received an additional
two certificates for every three ac-
counts in their district participating
in the program.

Western regional manager Ed
Berson used a “Time to Buy” pro-
motion using mainly catalog prod-
uct. Berson had each district man-
ager sclect five additional titles for
his district only. The promotion ran
from May 9 through May 25, during
which a distributor received a “$100
bill” good for purchasing premiums
with each purchase of a box lot on
the selected list.

Eastern regional manager Harris
Rogers used a “Harris Close Shave
Sale,” with May as “Close Shave
Month.”™ Each distributor was given
a purchase quota and if it was alt-
tained he received an 8-track deck.
Rogers’ promotion list consisted of
GRT’s top 200 product.
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Capitol Tapes Keys Blank Markets

LOS ANGELES—How does a
tape firm establish itself in the con-
sumer field after already gaining a
strong reputation in the computer
and industrial markets? Bill Daw-
son, vice president of marketing for
Audio Devices, Inc. offered a few
answers concerning his firm’s efforts
in this area.

“We had the Capitol name behind
us,” Dawson said, “which we think
has been a very important factor. As
a division of Capitol Industries.
people are aware of the parent firm
especially at the consumer level.

“Brand name consciousness 15 be-

By BOB KIRSCH

some cases to resist miniaturization,
such as cassettes, and this is why 8-
track continues to grow even though
cassette blanks are a far greater
share of the market.” For the market
as a whole, Dawson feels Audio De-
vices may show a 25 percent growth
rate next year.

As for'other forms of distribution,
Dawson believes that more rackjob-
bers may become involved in blank
tape. “They may have resisted it to
some extent at [irst,” he said, “be-
cause blank tape does in a way com-
pete with recorded product. But they

product and they know the channels
of distnbution. I'm already seeing
more record and tape dealers mov-
ing into blank tape than ever before,
and | think that the catalog houses
may be the next big area. We're now
looking into them.”

Audio Devices is also planning
more consumer and trade advertis-
ing over the next year, especially to
get the brand name and the new
lines across to the public. In many
major markets, television advertis-
ing is expected to play a bigger role.
"We decided on TV primanly be-

RepRap

By EARL PAIGE and ANNE DUSTON

K-M Sales Co., Cleveland, an-
nounced the appointment of Ter-
rence W. Socha as sales rep. K-M
handles Acoustic Research loud-
speakers exclusively in Michigan,
Ohio and westerm Pa. ... Jensen
Sound Labs, a division of PEMCOR,
[nc, Chicago-based manufacturer
of loudspeakers and systems, an-
nounced the appointment of Flee-
hart & Sullivan Inc., Scattle, as sales
rep covering the northern Pacific
territory.

Ed Lee has branched out as an in-

dependent sales rep under the ban-
ner Robert/Martin Associates, and
is looking for home entertainment
and accessory lines for the mass mer-
chandisers, variety chains, catalog
and premium users, as well as the
traditional record department oper-
ators and jobbers. Mr. Lee can be
reached at I8 Pearl Crest Cr, Pearl
River, N.Y., 914-735-6785. The firm
covers metropolitan New York and
New Jersey.

Dick Kalser, E-K-P Associates,

know how to handle this type of (Connntied on page 50) { Continued on page 48)

coming more important in tape any-
way,” Dawson continued, “so hav- '
ing Capitol was even more of a help.
This is one reason why we call our-
selves Capitol tapes.”

Audio Devices has also concen-
trated heavily on packing and in-
store display. “You can have the
greatest ad campaign in the world,”
Dawson said, “but you've got to
malch it in the store, and we think
we've done this with designs which
are multi-colored, come in a colored
film wrap and feature designing on
the box itself. We also offer counter
display racks and floor display
racks, which is not unique but is be-
coming more important.”

Audio Devices markets cassettes
in several lines, the newest being the
“Capitol 2™ line which is low noise,

#HUL HOME OR OFFICE UNIT FOR

: 3 : : 8-Track Tapes
high energy. The tape is available in
30, 40, 60, 90 and 120-minute 50up $3.25each
lengths and 8-track blanks in 32, 40, 100 up 3.00 each
64, 80 and the new 100-minute 250 up 2.75 each

Ouantities can be assorted

lengths.
Counter

Dawson had several other com-
ments to make concerning merchan-
dising. “The ideal spot for display is
the counter,” he said, “but this is not
always available. So we feature and
favor the modular display concept
which doesn’t take up a great deal of
space but still lets the line be seen.
We also recommend that tape be
displayed in the open rather than
under glass. Let the consumer touch
il. We blister card the Mod Line but
not the Stak Paks, These Paks come
in a somewhat larger than average
box, however, to try and avoid pil-
ferage.”

Dawson also feels that no one ac-
count can handle all displays.
“While a pegboard display may be
suitable for one store, another may
want a counter rack. We leave it up
to the dealer. We will also work with
an account and do custom displays
for him if he wants."”

#18 HOLDS 18 B-TRACK TAPES

0 2.75 each 50up $2.65 each
o o 100 up 2.45 each

100 2.50 each
- - 2.35 each

250 up 2.40 each 250 up
Quantities can be assorted D | ST R i B UT R Quantities can be assorted

All Cassette and 8-Track Tape cases are covered

#54 HOLDS 24 8-TRACK TAPES

in handsome Alligator Vinyl. Velvet-like inside

#C.30 HOLDS 30 CASSETTE TAPES

What if an account never before 50 up $3.25 each / 2 HOLDS 12 B-TRACK TAPES
involved in tape comes to Audio De- 100 up 3.00 each We also manufacture 45 and b 50 up $2.50 each
vices? “We have computers which 250 up 2,75 each .
keeps ratios on what is selling in Quantities can be assorted LP Record Jackets. ;gg :E g.gg EZE:

whal type of outlet and this helps us {
lo suggest a mix to a retailer,” Daw-
son said. *“We will also suggest where
the display and point of purchase
material should be as well as what
kind of material to use. Maybe it
should be in the record department,
or maybe in the hi i or automotive
departments or maybe in all three.
One thing we have noticed more and
more 15 that mass merchandisers are
displaying product in more than one
area. To service different types of ac-
counts, we can work direct, through
reps or through distributors.”
Blank-8

Dawson feels the blank B-track
business is the fastest growing seg-
ment of blank tape and this is one

Quantities can be assorted

#45 HOLDS 45 R.P.M. RECORDS )
50up $1.90 each

#LP FOR YOUR LP RECORDS = #L38 LAZY SUSAN-HOLDS 48 8- TRACK TAPES

reason why the firm has added 50up  $2.55 each 50 up $3.75 each 100up $3.50 each 100up  1.80 each
length in this category. “It makes 100 up £.45 each 250 up $3.25 each 250up  1.70 each
sense 10 maximize what's popular,” 250 up 2.35 each Quantities can be assorted ;

'H T r
Quantities can be assorted = Quantities can be assorted y,

Custom Case Miq. Co., Inc.

Fayetteville, N.C. 28303

he said. “The growth of 8-track
record equipment in the home has
obviously helped in this direction, as
well as the continuing popularity of
the car player. It also seems to me
that Americans have a tendency in
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® Continuwed from page 47

Ine., Easton Pa., has announced the
addition of Rotel of America, Inc., a
line of stereo tuners, amplifiers and
receivers, E-K-P has also added
Ledu Lamp Corp, and covers UTP
Territories 7, 8 and 10, with a five
man sales force.

Ripley Associates, Minneapolis,
has been named to handle the Miida
line in UTP territory =23. The
three-man staff includes Terry Rip-
ley, Pat Klise, and Jerry Klemenhau-
gen. ... Victor Bellehumer has
joined the Irving W. Rose Associate
staff which includes Bill Miller,
vice-president, operations; Irving
Rose, president; Billy Steffey, vice-
president, sales; Bill Mowry, and
Rich Shulhafer. Bellehumer will
work out of Milwaukee for greater
coverage of the growing Wisconsin
audio market. The firm reps Adams

RepRap

Elec., Barzalay, Disc Washer, Dy-
naco, Lansing Sound, Maxwell
Corp., Maximus Sound, Metro Tech
Elec., SAE, Sennheiser, Sherwood,
Sounderafisman, Sound Tech, Stan-
ton Magnet, and TEAC in the
greater Chicago area,

Leet Company, Burnsville, Minn.,
has incorporated as L.L.W, Inc., and
moved to larger quarters at 12443
River Ridge Blvd.. with full labora-
tory facilities for analysis of ampli-
fiers and tape recorders. The firm
reps Sansui, TEAC, TDK and
DUAL.

Leonard Denaburg has joined
Paul-Hayden Associates, East Point,
Ga., and will manager the Tenn.
area from Nashville. Denaburg re-
tired from the U.S. Navy as a Lt
Cdr., having spent most of his time
in communications. He holds a BSE
electronics degree from the Univer-

Japanese ‘Pirate’ Cassettes

® Coumtinued from page 46

which can be imposed on anyone
found guilty of manufacturing or
bootlegging pirate {or counterfeit)
phonograph records or pre-recorded
sound tapes is 3 years in jail or a fine
of 300,000 yen (about $1,130) and
payment of damages to each rovalty
artist affected, besides possible im-
prisonment for income tax evasion,
payment of heavy interest on taxes
in arrears. Effective Oct. 1, a na-
tonal commodity tax of 5 percent
will be imposed on every prere-
corded sound tape.

Meanwhile, the Japanese Society
of Rights of Authors & Composers
(JASRAC) and the 19-member
JPRA have called upon the Mag-
netic Tape Industrial Assn. whose

members include Fuji Film Hitachi,
Maxell, Nippon Columbia, Sony,
Sumitomo 3IM and TDE Electronics
to help identify the manufacturer of
these pirate stereo music cassettes.

Also, the JPRA has distributed
30,000 copies of “The latest Pirate
Tapes™ and other pertinent items of
information to automobile service
stations throughout Japan, besides
warning music stores via the All-Ja-
pan Federation of Record Dealers.
The mandatory JASRAC copyright
stickers are missing from the pirate
casseites but several thousands are
believed to have been produced,
And the audio stores selling them at
Akihabara are not members of any
record dealers association, Billboard
discovered.

“Mr. Topp Tape" Says

Buying From
Overpriced
Distributors?

Don't buy a er ta
l.lrrillﬂulp:ﬁ(htn I.Il.p.

Guaranteed low, low prices—
All major labels. All tapes du-
plicated by licensed mfr. only
l.e. Columbia, Capitol, RCA,
WEA, etc. Catalogues on re-
quest.

Complete line of accessories.

Lowest prices on LP's.

MR. TOPP TAPE CO., INC.
150 Long Beoch Rd.
Island Park, M.Y. 11558

LEADING TAPE
DUPLICATING SUFPLIER
TO THE WORLD

THE
ELECTRO SOUND
100-48C

SALES MGR.
WANTED

Promotional tape company has
excellent opportunity for man who
has experience in selling tape na-
tionally. Permanent position, ex-
cellent salary, override, all benefits
ete. Only those who can stand rigid
investigation need apply.

Send detailed résume fo:

Don Gabor
Box BO7
Billboard Magazine
1515 Broadway
MNew York, New York 10036

..brings you
the most
popular
tape winder
in the
world for

cassettes
and 8-track

AUDIOMATIC
CORPORATION

1380 AVE. OF THE AMERICAS
MEW YOR K, NI'W YORN 16018

TELEFHOME (310) 583.48T0
FABLE: AUOTOMATICI TELER 138410

sity of Alabama. Paul Hayden As-
soc, represents Audio Technica, Car-
Tapes, Dynaco, 3M Co. Mincom
Div., Nikko, Sennheiser and Vaco
Products Co.

Peirce-Phelps Inc., Phila. distribu-
tor for Zenith, will also serve north-
castern Penna., an area formerly
served by Scranton Electric Con-
struction Co. The company will con-
inue to serve southeastern Penna.,
an area they have covered since
1957.

Jack Forster, president, Pacific
Sales Inc., Inglewood, Califl, re-
ported that the CES this year had
bigger and better displays, with a
more interesting assortment of man-
ufacturers on the lower level. Foster,
and Gene Adams, vice-president,
added Audiovox and Audioanalyst,
as well as Sterephonics head phones,
to their line as a result of being at
CES. Other lines repped by the
eight-year old company in So. Calif.,
Ariz,, and Las Vegas include JVC
America, Concord Electronics, AFS
Speakers, TEl Electronics, EBY
Sales Co., XTAL Electronics, Ward
Products, American Cassette Corp.,
and Actronics Co, Forster was for-
merly with Concord Electronics,
JVC America, and Makado: Gene
Adams was formerly with Craig and
Bell & Howell: Jack Ross, secretary,
spent many years with Amphenol.
The firm calls on mass merchandis-
ers, wholesale electronic distribu-
tors, and all retail electronics and
home enterainment stores.

Jack Black Sales Co., Rockville,
Md., is now representing seven elec-
tronics manufacturers: AKAIL
Acoustic Research, BSR, Sansui,
Sanyo, TDK, and Sparko Matic
Speakers.

Gralton Talks

® Continued from page 46

market is slowly melting into one
market of consumers, with the
audiophile no longer standing out,
Everyone wants better sound, and
qu.llll:, and performance desires are
going up dramatically. As this hap-
pens, the larger firms are realizing
this and meeting the consumer’s
wishes, One thing we've tried todo is
widen retail distribution, getting
more and more into the mass mer-
chandising outlets. Also, the GE
name has certainly helped us. We've
got a good basic history in the elec-
tronics field, with the theory prob-
ably coming up among many con-
sumers that a company that knows
radio should know audio.”

As for producing goods in this
country, Gralton said the firm is
making more product here and its
five year expansion program calls
for more of this. *"When you look at
the labor costs and the money fluc-
tuations in Japan, it gives the U.S
manufacturers a more competitive
base,” Gralton said. He also added
that GE had no intention of drop-
ping its off-shore bases.

Optimistic Dealers

“All in all,” he said summing up,
“we're more pleased than ever,
Dealers have been showing a very
optimistic attitude toward audio and
tape, not only with us but with most
manufacturers. Speaking for our-
selves, the ordering has been aggres-
sive and there are several points
which 1 feel helps instill dealer con-
fidence. One 15 that the audio indus-
try still offers good values. Another,
for us, is that we feel we have a three
year momentum going, We see good
acceptance at the local preview
shows and we will continue with
Sammy Davis, Jr. doing the “Great
Entertainer” commercials. We feel
consistency in ad programs is very
important.”

www americanradiohistorv com

grams.
“What makes it possible,”

proximately $500."

late next spring,” Kohda revealed,

‘Q" CASSETTE ARRIVES

CHICAGO—A fully compatible 8-track 4-channel cassette deck
was introduced for the first time at the Consumer Electronics Show last
week by JVC America, Inc. According to Karl Kohda, tape recorder
engineer of JVC parent company, the Victor Company of Japan, the
new system gives perfect playback of two 4-channel programs from the
same cassette that, not so long ago, could only give two monaural pro-

Kohda said, “is the revolutionary new
head developed by JVC. This ‘Cronios’ head is engineered with the
precision necessary to ]'.'IICI': up 8 separate signals from the standard
0.15" wide cassette tape.” Compatibility means that regular 2-channel
cassettes and even mono casseties can be played on the deck, the 4CD-
1680, with no loss of musical information. The cassettes, Kohda said,
will be manufactured by the Victor Company of Japan and will be
completely compatible with existing stereo cassette decks.

The deck incorporates a 4-channel ANPS noise reduction system, a
crosstalk ehmination circuit, special low noise amplification circuits,
bias circuit, equalization circuit and an independent drive mechanism.

“The 4CD- 1680 is expected to be ready for mass merchandising by
“and will probably retail for ap-

Chain Sets 25 Outlets

® Courinued from page 46

The company was formed a year
and a half ago as Tapetown, a name
Tyler feels is “oo restrictive.” Ster-
eotown stores will stock 3,000 tapes,
2,000 LP’s and no singles. Hardware
lines include Pioneer, Marantz,
Kenwood, Sansui, JBL and private
label speakers. Store size is generally
1,500 1o 2,200 square feet.

Genco racks itself and Tyler said
trucks will service the chain.

Hardware

“The good hardware lines are not
available to the average entrepre-
neur,” Tyler said. “We have them
though. If a person set out to open
the kind of store we plan it would in-
volve an investment of from
$150,000 1o $200,000. Where would
you get the kind of turn 1o come out
on this in small cities?”

Tyler believes the time is oppor-
tune for introducing hi-fi into
smaller cities. “Rural oriented
people have hardly been exposed,
but they are ready to trade up to bet-
ter equipment. [ believe we can de-
velop a nice year-round business in
small cities,”

Interviewed while he was shop-
ping for private label speakers at the
recent Consumer Electronics Show
in Chicago, Tyler said he likes to use
two lines of private label speakers.
“You need a brilliant sound and a
boomy base sound. Then you can
A-B between them and sell one or
the other. If you A-B with a private
label speaker and a brand name, you
may sell the brand name and lose
the margin you get in the private la-
bel and blow your whole package
profit.”

As for the tape display business,
Tyler said this 15 progressing. Basi-
cally, Genco's cases solve three prob-
lems: labor (customers select the
tapes and drop them to the conveyor
belt which moves them to a check-
out counter; impulse sales (the cus-
tomer can handle the merchandise)
and theft,

A module holds 1,800 cartridges
and is 12 feet long, 16-in. deep and
74-in. high. They sell for $1,100.
Genco has sold them to Swallens,
Custom Music Corp.. Heilicher
Bros.. Downtown Records in Chi-
cago and dozens of other retail
chains.

fanstichl

a/ the hard
tofind needle

Pianstiehl dealers know
they have the source with
the best selection of thosa
hard-to-find needles . . .
especially for those ever:
changing import models.

When you have a problam in finding the needls you need — your chances
are good that you'll find it in our catalog, Write today for complete
information about becoming a Pfanstieh| dealer and have the complete line

of diamond and sapphire phonograph needles!

Plranatichl

3300 WASHINGTON ST. / BOX 4588
_ WAUKEGAN, ILL. 60085

SAVE $ $ $, BUY DIRECT

8 Track Tape

: Centers
48 Capacity .
Shipping Weight. . . .16 Ibs.
90 Capacity $32.50
shipping Weight . 22 |bs.
44 Capacity . $37.50
shipping Weight 33 Ibs.

$23.50

Display cases are manufac-
tured from White Pine Beauti-

fully Stained MNatural Grain
and Finished in High Gloss,
Durable Plastic Coat. Can be
shipped UPS, REA or Whatever
Means Customer Chooses.

For Information Write or Call

DIBO DISTRIBUTORS

23 Prospect Street,
Phone (914) B56-6312

Reach thru sliding Theftproof
Plexiglass Front.

Port Jervis, N.Y. 12771

It No Answer Call (914) 856-7045 or (914) 856-8735
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Speaker Manufacturer Sees Private Label Units Key to Quadrasonic Profits

ANTIOCH, Ill.—Dealers who
have been cut up trying to slug it out
with the big electronic houses in sell-
ing speakers during the stereo days
will have it twice as rough as quad-
rasonic catches on unless they go to
private label, according to Herbert 1.
Gefvert, president, Technisound
here, a private label manufacturer
with an admitted bias. Gefvert,
through a close association with Na-
tional Buving Corp., a New York
buying group, has brought out a
series of conventional speakers rang-
ing from $49.95 1o §199.95 and is
now launching three labyrinth mod-
els, bringing far greater efficiency
speakers within the moderate price
range.

“Where dealers were destroyed in
selling speakers was n grouping a
series of brand name speakers and
then knocking down the prices.
When they were finished, they
found they couldn’t compete with
MusiCralt and the other large hi-fi
outlets,” Gefvert said.

To further make the point, Gef-
vert has reprints of a Tipton Electric
Co. advertisement offering a pack-
age at. 3648 with an “if purchased
separately” worth of $936.65. The
package consists of a Sansui QR
4500 receiver (539995), Garrard
4IM/5 turntable ($49.95), base and
dust cover (§11.90), Shure M75ECS
cartridge and needle ($34.95) and
four Soundmaster SRL-80 three-
way speakers (§239.95).

“Dealers can make the same profit
at the 5648 sale price as at the
£936.65 price.” Gefvert claimed. In
other words, since dealers want a 40
percent markup, much of this can be
obtained in the speakers. Tipton 15
using Gefvert’s speakers under the
Soundmaster private label.

In fact, Tipton, affiliated with
NBC through Pete Kallos, a former
Allied Radio executive, is making a
big push on quadrasonic in St
Lows, in conjunction with KSLQ-
FM, which Gefvert claims is the first
24-hour quadrasonic operation.

Buyer Group
Gefvert said the involvement with
NBC started when NBC director
Saul Gold and Kallos first consid-
ered how a guadrasonic program
could be developed. "They asked

themselves if it could be done with
name brand speakers and decided it
couldn’s,” Gefvert said. “They pave
us a price point and we went from
there.

“One of the lirst considerations
we made was in the cabinet. Kallos
suggested that after all only the pe-
rimeter around the grille is seen in
the home and that therefore the con-
struction could just as well be vinyl-
clad parucle board as walnut.”

Gefvert even claims that the par-
ticle board offers advantages over
walnut. “Where there is grain in wal-
nut, soprano sounds will ring. Par-
ticle board, because it is compressed
sawdust glued with resin from the
trees, has a deadening effect and
kills off the peaks.”

Involved m speakers nearly all his
life because his father started out in
193] making components for speak-
ers, the younger-Gefvert claims that
the two breakthroughs of better
quality vinyl-clad construction and
pdrlu_lt, board refinements are what
now pives LLS. speaker manufac-
turers a real edge over the Japanese
in larger size units,

The Gefverts have learned a few
tricks along the way too. For in-
stance, in the conventional line, they
buy remnants from a thermo under-
wear maker nearby and use this
stuffing as dampener in the rear of
the enclosure. *It's just as g::-nd as
the finest fiber you could buy,” said
Gefvert, showing how Technisound
buys the remnants by the ton.

Dealer Tips

Gefvert has a few tricks for deal-
ers oo, For one thing, he thinks that
oo many dealers make over elabo-
rate demonstrations that compare
loo many speakers at once.

“It's better to establish with the
customer the price range he's inter-
ested in, Then set up very simple A-
B comparisons, and ::ﬁL]‘jHHI a few
choices in the customer’s price
range.”

It also helps o learn the custom-
ers’ music preferences. “For hard
rock, you can suggest a wider disper-
sion, For classical, vou want less dis-
persion and more detal.”

When selling speakers for a quad-
rasonic sel up, he suggests concen-
trating on onc speaker at a time,

Tell Mass Buyers Influence

@ Continted from pge S

channel recording blanks, and said
that consequently. the unit may not
be brought to market unul prospects
for its acceptance improved.

Record Unils

On the hardware end. Helmslet-
ter’s observation was endorsed by
Elliot Davis of Sony Superscope
who said that Sony had, at this time,
at least two 4-channel record units
ready for the consumer market, but
the decision had been made 1o hold
them back until the market potential
improved.

The problem of high noise levels
in available 4-channel tape equip-
ment was also thrashed out, with ev-
eryone on the panel agreeing thal
the noise levels must be brought
down. The suggestion was made,
that as in the case of audiwo cassetie
equipment, which has been saved

Fla. Merchandise Show

MIAMI-—Independent  House-
wares Exhibit, Inc.. producers of the
shows at the Conrad Hilton summer
and winter, is set for the first annual
Flornida Merchandise Show at the
Playboy Plaze, Miami Beach, Mar.
17-19,
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from this problem by the introduc-
tion of several different noise reduc-
tion systems, both 4-channel and
stereo  B-track equipment, needed
the boost that noise reducers could
provide,

The panel also agreed that al-
though the tape recorder market was
broadening. there was an increasing
problem of rising prices. The general
consensus was that greater efforts
should be made to keep price levels
within the reach of the average con-
SUMer.

In trying to come to grips with the
problems of possible unfair compe-
tition between the mass merchan-
diser and the small dealer, Super-
scope’s Davis said that although
production trends would dictate
where equipment will go, the firm’s
5000 plus dealers would not be
abandoned.

TEACs Bill Cawlfield assured the
audience that his firm manufactured
a product that was geared largely to
the audiophile, and consequently
there was no plan afoot to expand it
into the mass merchandise market.
He added, “TEAC is a line that
needs highly-gualified. well-trained
salesmen to sell it, and we do not
think that the mass merchant could
supply that kind of expertise.

By EARL PAIGE

*Daon’t show off four, it just confuses
the issue.”

Gefvert has wrilten enormous
treatises on speaker theory and has
his own philosophy about quadra-
sonic set ups. He said people are
being turned off by quadrasonic set
ups that reproduce too much [re-
guency range in the rear speakers,

Fatigue

“Real highs cause the ears 1o
focus. We don't know this. There
isn't some littl man in our heads
saying, ‘Hey, my ear muscles are fo-
cusing.” This just happens and it
causes psychoacoustic fatigue after a
while."”

For rear speakers, Gefvert recom-
mends no response below 90Hz or
above 4,000 Hz and that all disper-
ston be hemispherical. He also rec-
ommends placement of the rear
speakers away from the rear wall
along the sides of the room.

For front speakers, he recom-
mends hemispherical dispersion be-
low 5,500 Hz vertical 20 degree and
horizontal 90 degree direct disper-
sion above 5,500 Hz.

This combination covers the en-
tire room, he claims.

“What's killing quadrasonic 1s the
sense of localization for our ears
created by improper recording tech-
nigues and improper distribution of
frequencies.”™

In Gefvert's view, Ron Malikar,
recording director ol the Cleveland
Symphony Orchestra, is the fore-
most expert in recording quadra-
sonic properly. He puts the voice on
one speaker only. The imstruments
with broadly distributed tones—clar-
inet, oboe, bassoon—are recorded 50
percent right and 50 percent left.
Then he very sharply focuses the
solo instruments, For percussion, he
sositions the microphones eight feet
directly overhead to create the band-
shell reverberation,”

Labyrinth

While Gefvert is rough on record-
Ing engineers in some of his papers,
he nevertheless admits that great
strides in recording technigues have
led 1o the renassance of the lab-
yrinth. “We were able to achieve
ereatly lowered bass sounds, This
comes from recording and from the
much cleaner sound in amplifiers.
Conventional speakers are unable 1o
reproduce this bass, the airtight
speaker enclosure freezes these bass
sounds, they're sealed in, lost.”

To demonstrate, Gefvert plays a
recording of E. Power Bigps. the
“Saint Saens Organ Svmphony,™
with what Gefvert claims are the
lowest reproduced music tones.
“Only the pipe organ can get down
o 27 Ha."

Gefvert's labyninth speakers
forces the “back™ sound through
seven feet of chamber, or labyrinth
and out through a port: this :J:_I.nm
this back sound long enough so that
it i5 in phase with the “front”™ sounds
of the speaker. He asks that the hs-
tener place his hand over the port
and feel the gush of air delivered as
the pipe organ hits the thundering
bass notes.

The labyrinths come in a 14-in,
square by 23-in. high size at $100
and a 17-in. square by 26-in. high
size at 5179, He has set delivery IJF
these first two models o Stereo
Trend and Auto Sound in Chicago
for just after CES. Gefvert also has
another labyrinth model he has not
priced out.

Maturally, the units feature Tech-
nisound’s diaphragm. Although
mast of the construction is of vinyl-
clad particle board, Gelvert has
compromised and will use walnut
tlops.

Gefvert believes there are four
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markets in speakers. These consist of
what he calls the “shoebox™ or pro-
motion speakers, high performance,
“state of the art” and combinations
ol the other three.

In summary, he said that whereas

for years he ordered materials from
suppliers for his experimental work,
he now has to write them letters, 1
guess they find it hard to believe that
now I'm 1alking about $15.000 or-
ders.”

do you

need B-track lubricated
tape, cassette tape, C-O's
or loaded cassettes?

Cet in touch with EMPIRE
MAGNETIC INDUSTRIES
— the one stop for all
your duplication or blank
loading requirements at

LOWEST PRICES.

H. MANN

EMPIRE MAGNETIC INDUSTRIES

545 Allen Rd., Woodmere, N.Y. 11598
Phone: 516—420-8558

BLANK
CARTRIDGES

Best quality—lowest prices

—Ampex B-Track Cartridge 26¢
—~Ampex 8-Track Cartridge 68¢up
—Ampex Head Cleaners  50¢

—=100% Guarantee
—C.0.D. only

Write or call: -

SG Cartridges

2709 Armory Road
Wichita Falls, Texas
(B17) 767-1457

‘Have you heard the one
about “GMBKJ‘IZE_PE  products?

It's a proven history of cost savings, time savings
and unrelenting reliability in cassette and car-

tridge production.

You must have heard it

It's being repeated millions of times.

TAPE SPLICES

Pressure sensitive splices are individually precut to
precise accuracies and mounted on quick release
backing tabs. The tabs keep splices clean and take
the work out of handling. Your production moves
along fast and accurately, every splice neat and

uniform.

Q/Splice — precut 8-track cartridge splice.
The most widely used tape splice in the industry.
Pressure sensitive, 1 mil Mylar/foil laminate for cue-
ing and sensing, Also-available in 1 mil Mylar for

splicing only,

Splicette — precut cassette splice
Pressure sensitive, 1 mil Mylar for lead splicing.

CASSETTE LINERS

Custom designed Webtek casselte liners supply
the right lubrication for smooth, uninterrupted tape
operation. Dissipates static charges at the same
time, Zone or solid graphite coated Mylar.

hdditional information angd samples can be obtmned from:

WEBTEK CORPORATION
4328 W. Pico Bivd., Los Angeles, California 90019

(213) 937-3511

Waorld's lergest manifaciurar of precuf tape splices.
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AAA COMPANY,

Executive Offices

5519 Bragg Blvd.

P. O. Box 5625
Fayetteville, N. C. 28303
Area Code 919-867-6165

INC.

Mr. Ron Willman
Billboard Magazine
1515 Broadway

New York, N.Y. 10036

Dear Ron,
I am writing to tell you how pleased we are with the
results of our advertising in Billboard Magazine this
past year and especially the larger space we used prior
to the CES Show in Chicago.

1 was glad to talk to you before the Show but 1 didn't

know at that time that we would hit a record of 30,000

units of sales! Our largest sales record at any one

show. 1 have, therefore, instructed our agency, Fred
Auerbach, to place more of the Junior size page ads in

BILLBOARD.,
Sincerely,

Custom Case Mfg. Co., Inc.

Al Metzger

/3

www americanradiohistorv com

Tape/Audio/ Video

Cassette Sciences
Bows Film Player

NEW YORK —Cassette Sciences
Corp. has developed a home enter-
tainment/education center that uti-
lizes a player for showing films on a
television screen, as well as a termu-
nal that uses the telephone to bring
computer program into the home,

The unit, which, according to
Benjamin Zitron, chairman of Cas-
sefte Sciences, will become available
to the consumer market by the end
of this year, will be produced in both
Super 8mm, and I6mm formats,
Both versions will carry price tags of
5495,

Zitron said that both versions of
the player will accommodate cas-
settes or open-reels in playing
lengths of up to 1,200 feet. “This." he
added, “would [acilitate up to 60
minutes of programming on a Super
8 cassette, or 33 minutes of pro-
gramming on a |6mm.

The Cassette Sciences executive
explained that with the use of an
adapter, the units could be made to
accommodate 2,000 foot reels, re-
sulting in playing times of up to 100
minutes for Super 8, and 36 minutes
for I6mm.

Many programs for the mass con-
sumer market will be culled from the

Sharp Highlights '(

® (ontinned from page 46

home entertainment systems is
Sharp’s 5G-154, a unil that features
solid state FM/AM/FM stereo sys-
tem with built-in full-size three
speed record changer, and built-in
8-track tape player.

The unit’s four-position selector
switch accommodates 4-channel
matrix sound reproduction. Fre-
quency response is 30 to 25,000 He,
and the unit itself delivers 25 watts
of peak music power.

Other features are switchable
AFC for drift-free FM performance,
push-button function selector, sepa-
rate bass and treble controls, full
range input and output terminals, il-
luminated slide rule dial for pin-
point tuning, lighted FM stereo in-
dicator, and two two-way air
suspension speakers with 8-inch
woolers and 2% inch tweeters.

Sharp's new portable solid state
cassette recorder model RD-472 has
a frequency response range of 10 to
8,000 Hz and a 2% inch speaker. In-
corporated are built-in automatic
level controls, a complete set of
jacks, and slide-away carrying
handle. The unit which operates on
*C" cell batteries is supplied with re-
mote mike and stand, earphone and
casselle.

Also new to the line is the Sharp
model RT 816, an 8-track two chan-
nel stereo cartridge tape playback
deck with IC applied advanced solid
state circuitry for instant play.

Ampex Hardware Offer

CHICAGO-Dolby prerecorded
product for hardware demonstra-
tion purposes in all configurations,
mcluding for the first time 8-track, is
available from Ampex Music Div,,
said William Slover, vice president.

Blank Markets

e Continned from page 47

cause of the Stak Pak,” Dawson said.
“For a consumer to understand how
this can operate as a home library,
he really has to see it work. He can’t
simply look at a picture.”

2400 feature and educational film
library of Trans America Films,
which is available to Casseue
Sciences,

Other applications planned for
the system include home manage-
ment, marketing, customer services
and professional uses. For these the
computer terminals will be utilized,
Zitron explained that the computer
terminal unit contained an acoustic
cradle for a telephone receiver, and
a 30-key typewniter style keyboard.

He said that to contact the com-
puter, the telephone number of the
local Cassette Sciences tme-sharing
computer must be dialed. The tele-
phone receiver is then placed on the
lerminals’s cradle, and a code for the
particular computer program is
punched into the terminal’s key-
board.

Zitron continued, “Once the pro-
gram is selected, all communications
with the compuler are viewed on the
television screen. Communications
with the computer are ended by
hanging up the telephone.”

Among the computer programs
that will be made available will be
family fnancial planning, income
tax preparation, and golf.

The units will be marketed in the
LS. by Direct Marketing Co. of
America, a subsidiary of Beneficial
Standard Corp. The first 12,000
players?will be delivered to South
African buvers through an agree-
ment between Cassette Sciences and
Cassette Television, PTY of South
Africa,

ci SUPER CART
CARTRIDGES

Empties with foam pad
LEAR CARTRIDGES

Empties with spring pad

B-TRACK LUBRICATED TAFE
CARTRIDGE SLEEVES

SPLICING MATERIALS
ASSOCIATED ACCESSORIES

CARTRIDGE INDUSTRIES
CORPORATION
P.0. Box 681, Exelsior Springs.
Missouri 64024
Phone 816/637-2186

—

LISTEN TO TV

THROUGH YOUR

STEREO WITH
| TELEDAPTER!

Works with any televsion & stereo. Mo wiring,
just lakes a minute to plug in. Now enjoy all TY
programming with & full mew sound, Complete
and ready to use with instructions, 10 day money
back guarantee, SEND ONLY $2.00 far C.O.D. or
save C.0.D, charges and send $16.95 in chack,
cash or mastercharge No. to.

RHOADES & CO.

P. 0. Box §17
Hendersonville, Tn, 37075

=Dealer inguiry inviled—
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International News

EMI Taking 2d Look at Its
U.K. Sale or Return Policy

® Continued from page |

store, supermarket or filling station
is a potential competitor and a very
strong competitor.”™

Yet, he pointed out, he stll heard
dealers calling for s-o-r facilities,
“the one thing that would play
straight into the hands of these out-
lets.”

He continued: “Sale-or-return as
a normal method of trading in-
stantly wipes out the record dealers’
prime advantage over his non-spe-
cialist competitors. His knowledge of
the market and the customers—often
built up over many years—will count
for nought. After all it1s the custom-

International

Turntable

Michel Poulain has been ap-
pointed to the executive staff of
Pathe-Marconi, reporting to deputy
managing director Michel Bonnet.
Poulain, who will work mainly in the
fields of pop and classical produc-
tion on national and international
levels and in promotion and adver-
tising, was formerly artistic manager
of Claude Francois and later pro-
duction manager with United Art-
155, Pans.

ers he is buying for and that should
always be foremost in his mind.

“If s-0-r was introduced in the
U.K. as it operates in the States, il
would serve only 1o make every mul-
tiple, every supermarket a competi-
tor on equal terms. Indeed, in to-
day's boom conditions in the record
market it would encourage many
other operators 1o experiment with
record retailing—people who would
pel oul when the immediate bo-
Mansa s I-.I\.'EF

He urged dealers to become more
professional in their retailing. to
build on service o the customer to
be assured of “their rightful place in
the record industry of today.”

Tips to Dealers

Oord also had a few other com-
ments (o direct towards the retail
trade. He commented that dealers
should take a greater interest in em-
ploying the nght people and train-
ing them to become more than a
sales assistant, but a “valued ad-
viser” aware of customers’ tastes and
able to introduce them to new reper-
toire.

No greater evidence of the recov-
ery of EMI's new pressing factory
from the dramas of 12 months ago
could have been forthcoming than
Oord’s criticism of dealers for the
fmilure to maintain efficient stock-
control.

EMI Sets Starline
Drive-Motown Pkg.

LONDON—As part of a drive to
boaost 1ts share of the midprice mar-
ket, EMI is focusing an autumn sales
campaign on the Starline catalog
and is also planning to unveil a Mo-
town album senes. It was predicted
at the sales conference that by the
end of the year EMI will have
moved into second place behind
Decca’s World Of label in the mid-
price market,

Middle market manager Vic
Lanza told the conference that 25 al-

EMI Bows
$100G Plan
For Dealers

LONDON—-A §100,000 dealer-
incentive scheme, with holidays in
Mexico and Las Palmas for top prize
winners was announced at EMI's
sales conference by ClLiff Busby,
general manager of the sales and
distribution division.

The scheme, using the slogan
“Top Scorers,” is based on a football
points system, and runs for a five-
month period from Sept. | until Jan.
31, 1974, EMI will divide dealers
into 14 leagues depending on their
sterling turnover.

The winning dealers in each
league will receive a 12-day holiday
for two in Mexico. The second
dealer in each league will win an
eight-day holiday for two in Las
Palmas in the Canary Islands. The
third dealer in each league will win
63,000 prize points which may be ex-
changed for various goods.

EMI is also holding a scheme for
its sales force which will begin on
July | and each salesman will be set
a target and will be awarded prize
points and the top area sales man-
ager will receiver a holiday for two
in Mexico joining the winning deal-
ers,
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bums had been selected for special
emphasis in Séptember in an effort
to stimulate sales on the whole range
of 170 albums in the Starline cata-
logue. There will also be 17 new
Starline releases on tape,

Other middle-market activity will
centre around the Studio Two label,
in future to be known as EMI Studio
Two, for which a three-month cam-
paign is being devised. Spearhead-
ing this campaign will be sampler al-
bums by Manuel, Ron Goodwin
and Pepe Jaremillo and among the
main batch of releases will by a new
instrumental concept recording by
the Geofl Love Concert Orchestra.

Colin Burn, marketing manager
for LS. product, disclosed plans for
two forthcoming sales drives—on
Asylum in August or September (o
coincide with 4 tour by Jo Jo Gunne
and also in September on Diana
Ross material to tie in with her con-
cert appearance here,

He also revealed that EMI is in-
vestigaling bringing to Britain the
Motown Revue, with Eddie Ken-
dricks, the Miracles and the Sisters
Love, that the Jackson 5 may be in
Britain in October and that the Mo-
town musical “Pippin,” now run-
ning on Broadway, is expected to be
staged in Britain around the turn of
the year,

Van Morrison
Canada Gig

TORONTO—Van Morrison will
make his first appearance here in al-
most three years, and WEA Music
are mounling a big promotion push,

Mornison will play two concerts at
the University of Torontos Convo-
cation Hall Stadium (7) for Tirebiter
Productions,

Tirebiter’s George Leroy noted
that Morrison “tours seldom but
performs with incredible precision.”
His last album *St. Dominic’s Pre-
view" was a huge success in Canada.

“The out-of-stock situation is one
which has haunted the record indus-
ry far too often in the last 12
months. Dealers have been quick to
criticize the record companies, bul
have dealers been as quick to exam-
ine their own inefficiency?” he
asked.

“In 100 many cases, dealers rely on
the record company’s inventory as a
means of maintaining stock, Of
course, the record companies as
manufacturers with control over
product and release patterns, have a
responsibility to maintain proper

stock levels, but so does the dealer.”
stated Oord.

Dealers, he felt, should be pre-
pared 1o back their skill and knowl-
edge with “solid investment,” rather
than call upon the industry to pro-
vide s-o-r facilities.

MIKIS THEODORAKIS, center, signs a long term contract with Pathe-Mar-
coni in Paris, giving the EMI company world rights. On the left is Pathe-Mar-
coni supervisor J. Beviere and, right, is assistant director general Michel Bon-
net. After signing the contract, Theodorakis left on six months of tours,
visiting Austria, Yugoslavia, the Lebanon, Tunisia, Sweden, South America
and North America. He will play concerts in the U.S. in September and in Can-
ada in October and November.

EMI Plans: Dolbyising, New Look
Pkging, Sales Force Expansion

LONDON—The Dolbyising of all
new cassette and 8-track cartridge
product, new-look packaging, an ex-
pansion of the firm’s tape sales force
and the introduction of special
pomnt-of-sale material for dealers are
among the ambitious new tape plans
unveiled by EMI's tape marketing
manager, Barry Green, He also dis-
closed that an exclusive contract has
been concluded to supply tapes to
the British Leyland dealer chain.

Green revealed that the firm has
finally signed a licensing agreement
with Dolby Laboratories and that
from August onward, all new cas-
sette, cartnidge and quadraphonic is-
sues will be Dolbyvised. EMI will be-
come the first company in this
country to produce B-type cartridges
and 4-channel tapes—other firms
have not bothered to date as there is
virtually no Dolbyised guadra-
phonic or B-track hardware avail-
able in the UK. yet

EMTI's decision to Dolbyise is an
important step for both the company
and Dolby Laboratories which has
been trying to persuade the record
firm to adopt the B-type system for
its tapes for many months.

To promote the move, EMI has
produced dealer display material ex-
plaining how the Dolby system
waorks, what its purpose is and pub]p
cising the range of Dolbyised hard-
ware that is now available.

Color Coding

EMI's new-look tape packaging
incorporates a color coding system
to enable dealers and consumers to
tell at a glance what type of product
any particular tape is, The coding
takes the form of a colored band in-
corporated on inlay cards.

A gold band denotes full-price
pop and middle market product, red
for full-price classical product, blue
for all low-priced items and silver
for quadraphonic issues.

The actual cassette and cartridge
cases in all product categories will be
colored black and will have black
and white information labels at-
tached. In addition, the term low-
price is to be dropped from the exec-
utive range of tapes and replaced
with a removable price sticker to be
used on the outer boxes.

Green told Billboard that the
company’s tape sales force, which
became operational at the beginning
of this year to open up new non-
record outlets, is to be expanded by
the addition of four more men and is
to incorporate its own window dress-
er who will specialize in cassette and
cartridge displays.
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A special general tape window
display has also been produced for
dealers which carries the slogan The
Greatest Thing Since Radio and to
which can be attached two cassette
and two cartridge cases. Every
maonth, EMI is planning to send
dealers new inlay cards for insertion
in the tape cases so that retailers will
have the opportunity of mounting a
simple but effecting running display
of EMI tape product.

Tape Series

In addition, Green also revealed
that during the next few months,
EMI will be introducing three new
tape series—a line of children’s cas-
settes and cartridges, a low-price
classical range and a series of
double-play Executive tapes. All

three lines will be promoted with
point-of-sale material and trade and
consumer press advertising.

Furthermore, following the tre-
mendous suceess of the firm's Stereo
Spectacular specially-compiled low-
price tape, a second volume is o be
released in August. The tape, called
simply “Stereo Spectacular Vol. 27
comprises 14 tracks and will be
priced at 53.50—36¢ less than the
price of Executive tapes.

Artists featured on the tape, which
will be available in both configura-
tions, include John Keating, the
Harry Roche Constellation, Man-
dingo, Franck Pourcel and his or-
chestra, Joe Loss and his orchestra,
Acker Bilk and Ron Goodwin and
his orchestra.

MADRID

Julio lIglesias (Columbia Espa-
nola) made several concert appear-
ances in Madrid recently to promote
his new single “Rio Reblede” (Rebel
River) which he has recorded in
German and Spanish. . .. “Marilyn™
is Trebol's latest CBS single, The
song was written by the group. .
Mocedades (Zafiro), the vocal gmup
which represented Spain at the Eu-
rovision Song Contest this year with
“Eres Tu,” have recorded an Enplish
version of the song, “Touch the
Wind.” ... Michael Sherman ( Pop-
landis-RCA) promoted his new
Spanish single “A Medio Mundo™
(Half A World) on the TVE show
“Tarde Para Todos.” . . . Vikki Carr
(CBS) has recorded a new single in
Spanish—"Y Volvere™ (And I'll
Come Back) and “Somos Novios™
(We Are Enpaged). ... Veronique
Sanson (Hispavox) has recorded in
Spanish her song “Amoureuse” with
the title “Enamorada.” ... Puerto
Rican singer Nydia Caro (Columbia
Espancla) appeared on the TVE
show “Tarde Para Todos” duning a
recent promotional visit to Spain. . .
CBS has released a Spanish version
of “Une Belle Histoire™ (A Beautiful
Story) by Michel Fugain. . . . Camilo
Sesto (Anola) appeared on the TVE
show “Le Gran Ocasion™ to promote
his latest single “Todo Por Nada”
(All For Nothing). . . . Italian singer
Mia Martini (Hispavox) has re-
corded in Spanish the song “PFiccolo
Uomo™ under the title "No Me
Dejes.”

From the Music Capitals
of theWorld

Thomas Hock (Explosion-RCA)
has been in Madnd promoting his
new record “Ven Al Hogar™ which
he sang on the tv program “Tarde
Para Todos.” ... Argentinian singer
Alberto Cortez (Hispavox) was a re-
cent guest on the “Estudio Abierto™
television program. ... Andres Do
Barro (Belter), who was formerly
signed to RCA, has released a new
self-penned single, “Me Estoy Vol-
viendo Loco.™

MARIA DOLORES ARACIL

AMSTERDAM

Associated Artists’ international
manager, Joop Gerrits contracted
the Greek buzuki-player, Leiteris
Zanbelis for international release of
recordings on the BASF label. The
publishing department of the com-
pany acquired the rights for Holland
for the group, Krenlin and their Edi-
son recording. ... BASF Holland
produced the first recording of the
group, Antilope “Come On Suzy”
and “Anna.” The company lurther
released the complete works of
Ritchie Valens on the President label
a cocktail-jazz recording by Art Van
Damme and a new MPS recording
by Eugen Cicero playing classical
compositions in a swinging mood.

. BASF is also heavily promoting
the Brazilian musician, Sebastiao
Tapajos, the new Baden Powell on
MPS and the Oscar Peterson’s latest
discovery, Monty Alexander with the
album, *We've Only Just Begun” on
MPS. .

(Continued on page 52)
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International News

Mgr. Roberts Wants Canadian
Government to Support Artists

TORONTO-Elliot Roberts.
manager of Neal Young and Joni
Mitchell, believes that the Canadian
government should be more deeply
involved in aiding the infant music
industry in this country. He says thal
since the government ook the step
of making a Canadian music indus-
try possible—by implementing do-
mestic content regulations—it should
also make money available to strug-
gling young rock artists and compos-
ers.

Roberts also thinks there s imme-
diate necessity for the opening of a
Maple Music promotion office of
some kind in Los Angeles or New
York.

Roberts i1s partner with Dawvid
Geffen in the Getfen/Roberts Co.

“In my opinion, Canada musl
support 1ts musical artists. It mus
make it possible for them to grow as
artists. Look at the National Film
Board and the Canadian Film De-
velopment  Corporation. Govern-
ment support for creative entities
through those two offices has been
outstanding. It is also why Cana-
dians are generally now making bet-
ter films than Americans. in my
opinion. Canada supports its crea-
tive peoplein film. Why not in music
Lo

*As it stands. there are no ways for

By RITCHIE YORKE

a Canadian artist to develop and
grow. There are no grants. There is a
limited number of colleges 1o play.
Only one or two clubs of any signifi-
cance. And the record industry has
pienw to learn,

*To be frank. any Canadian artist
would be a lot better off living in the
U.S.

*In America, the concert and
record audience complement and
supplement each other. In Canada
you either have one or the other but
rarely both.

“There are a lot of different ways
of breaking an act in the ULS. There
are colleges. coffee houses, big tours
etc. There's nothing like that in Can-
ada, And there's very little TV or ra-
dio support for Canadian arusts,

“There should be a lot more pride
in homegrown artists. Canadians
think you're nobody until you get off
in the U.S. That's no way to develop
talent

“There are a lot of myths, miscon-
ceptions and compromises in Can-
ada. In Toronto, they worry about
CHUM. But CKIM has a lot more
listeners than CHUM,

“When 1 first went to Canada,
there were all sorts of first-rate qual-
ity acts that no-one had ever heard
of, It was really like a virgin field of
gold. You could go around the clubs

e

-

A TﬂI.ICH OF Mardi Gras passed through th: streets of London's West End
when an Atlantic Records horses and carriage with ten-piece band paraded as
part of the promotional campaign being set in motion for Dr. John's July visit
to the U.K. WEA international president Nesuhi Ertegun was in town to over-
see preparations for the New Orleans artist’s Rainbow and Sundown Edmon-
ton shows. The girls pictured with Ertegun accompanied the procession
handing out thousands of “Dr. John's New Orleans Night'' leafiets. Dr. John
was due to fly into London on July 1 following a concert at the Montreux

Blues & Jazz Festival on June 30.

TED Videodisc to
Be Shown at Show

BERLIN—The forthcoming inter-
national Funkausstellung (radio
and TV exhibition) will be held from
Aug. 3| through Sept. 9. and 1t will
be the first time that the complete
TED wideodisc system, developed
by Telefunken-Decca, will be
presented. The H.K. McCann com-
pany of Hamburg has been commis-
sioned to handle the promotion, Ac-
cording to AEG-Telefunken mass

Kluger Tie With

Charing Cross Music

BRUSSELS—Kluger Inter-
national has acquired Benelux rep-
resentation of Charing Cross Music.
The deal was signed in Paris on June
9 between Mike Tannen represent-
ing Charing Cross Music and Ro-
land Kluger representing Kluger In-
ternational.
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manufacturing of the system will be
started in the fall and retailers will
be able to handle the product in Jan-
uary of next year.

The TED disk measures 21 cen-
timeters in diameter and will be suit-
able for any A4 format book or bro-
chure. It has a 10-minute running
time. Besides the presentation in
Berlin there will be others at VIDCA
in Cannes and there will be further
presentations in September in New
York, Los Angeles and Houston.
The European hardware has been
adapted to the PAL and SECAM
systems and will be manufacutred in
West Germany and the UK. The
hardware will cost 3700 in America
and the retail price of the videodiscs
will probably be $10 in America and
between 18 and 20 marks in Wesl
Germany.

and see all sorts of artists the equal
of the best in the U.S.—the only
trouble was that nobody had heard
of them. Canada tends to keep an act
down for as long as possible. In the
end. they either crack and quit or
move south,”

Short of pulling up stakes and
moving everything to the US., Rob-
erts thinks that independent produc-
ers and even major labels desper-
ately need some form of repre-
sentation on US. soil,

“I've told the people at True
MNorth, for example, that the best
thing they could do is get a promo-
ion office in Los Angeles. They
need somebody down here who
cares. A year of solid support activity
would make all the difference
record store promotions, tie-ins with
local gigs, free leaflets in stores,

“[Do that for 12 months or so and
people will get to know the identity
of the artists. But it has to be done
from within the LS.

“Up in Toronto., you make a
monthly call to your U.S. record dis-
tributor. shout and scream. they an-
swer ‘yeah yeah' then hang up and

Iury:l. vou till you call again. If

you're nol on the spot, they don't
take you seriously,

“But when you can hang out at
their offices. right on their door-
steps, they either have to promote
you or give you a release, They are
forced into m.ilunu moves and deci-
s10MS,

“1 just don’t think it’s u;rguing 1o
happen for any Canadian artist or
company until they come here and
do something about it. There has to
be advance bmldup follow through.
the whole tnip. People play an Asy-
lum album because it's on Asylum,
Every one of our albums has been
reviewed because critics associate
Asylum with good music. It's simply
a situation of awareness which 15
exactly what's missing with Cana-
dian music,

“Once people in the ULS. become
conscious of Canadian music, things
will quickly change for the better, IF
someone wis to go ahead and pour
in a lot of effort immediately. | think
it could be changed very rapidly.
But nothing atall will happen if they
sit and wailL

“It needs someone to get out there
and make friends, connections and
be able 1o ask for favors. There is
more than enough income to be gen-
erated from Canadian artists mak-
ing it in America for the Canadian
government to get behind 1L

“What Canada needs is believers.
People who have a real and driving
desire to push Canadian music to
the world—not faint-hearted maybe
believers, People like Geffen and
mysell who started out with nothing
hoping to build it up into something.

“There are a lot of aggressive
young people in America but there
doesn’t seem to be many in Canada,
Noboby has come from Canada to
Los Angeles to put Canadian music
on the map. Co-ordination i1s needed
desperately, Every Canadian artist
with a record coming out in the U.S,
needs that sort of service. Otherwise
they'll never make 1t here.

“1 think the government should
support the opening of a Canadian
music promotion office. That would
probably make all the difference.
But nobody seems to care.

“It takes somebody to get up and
really do something about it. All
they need to do is break one world-
wide act and the ball will start roll-
ing. 1 thought the Maple Music Jun-
ket could have done it for them, but
Canadians seem to quit too early.”
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® Comtinued from page 51

Promoter Jean Sneets organized a
huge open air concert in Geleen for
3000 people in early June. There
was great enthusiasm for Steeling
Wheel, Jessy Back and many other
artists. Ineloo tied in with the suc-
cessful performance of Wishbone
Ash at that concert by releasing the
group’s latest album, “Wishbone
Four.,” The group will be back in
Holland for an Amsterdam concert
on July 14. Another Inelco arust.
Cleo Laine made live performances
in Rotterdam, Amsterdam, The
Hague, and Groningen, June 18-22,

. Singer Connie Baars signed an
exclusive contract with Inelco. .. . In
Voorburg, Win Bosman the Sandy
Coast manager, has started a new
promotion office and booking center
for national and international musi-
cal acts. The address: Badhuislaan 3
P.O. Box 503. Tel: 860400.

Phonogram Amsterdam released
on the occasion of the Holland Festi-
val. the entire catalog of classical
recordings by Soprano Joan Suther-
land on Decca. The release is su p-
ported by a promotion album at a
very Jow price of 83,08, . .. The com-
pany also released the first complete
recording on the Philips label of Mo-
zart’s “La Finte Giardiniera™ under
Hans Schmidt-Isserstedt who died at
73 at the end of May. Two days be-
fore he died he completed a record-
ing Brahms™ first piano concerto
with Alfred Brendel and the Amster-
dam Concertgebouw Orchestra. . ..
On June 15, Colin Davis received the
Vienna Record Award 1973 for the
Philips production of Mozart’s reli-
gious works with various artists and
orchestras under his conductorship.

The American blues guitarist,
Freddie King will do concerts in Hol-
land on July 6, 7 and 8. Phonogram
has tied in with the release of his new
album. “Women Across The Bor-
der.” ... Bovema-EMI has released
the latest single from The Cats en-
titled, “Let’s Go Together” on the
Imperial label. ... CBS Holland re-
leased a new boogie-woogie album
by home pianist, Rob Agerbeek en-
titled *The Beatles Boogie Special”™
with BW arrangements of famous
Beatle compositions. ... Flautist
Chris Hinze and pianist Win Stol-
wijk made a new album for CBS en-
titled “Chris Hinze Presents Win
Stolwijk, . ., Negran Records tied in
with the recent increasing interest in
Holland for C&W items by releasing
albums by Roy Acuff, Don Gibson,
Leona Williams, Sue Thompson,
Donna Fargo and many others. ...
Van Morrison will do concerts in
Amsterdam and Rotterdam on July
19 and 20. He 15 contracted by MNojo
Productions. Negram released an-
other series of albums on the Carpi-
corn label with works by the Allman
Bros., Martin Hull, Livingstone Tay-
lor. ... CNR Records and monthly
Nuziek Expres have organized a na-
tional talent contest at Warmond
near Leyden during five sessions in
June and July for jazz. pop and
blues, ... Rojo Productions has or-
gnmrr_d a festival in Geylle in Lin-
burg on July 14 and 15 for 4,000

‘tators. Artists already booked
are Peter Raffey and Jurges Marcus
from W. Germany.

BAS HAGEMAN

DUBLIN

Gilbert O'Sullivan gave six Insh
concerts, two in Cork and four in
Dublin, and there were full houses
all along the way., Waterford-born
O'Sullivan made his world concert
debut at Dublin's Natonal Stadium
last November, RTE filmed two of
the Dublin concerts (at the Carlton)

From the Music Capitals
of the World

and a special program will be
screened in about a month with a re-
peat in the fall. Michael Monaghan
is the producer. Irish Record Factors
gave a lunch-time reception for the
singer, preceded by a press confer-
ence. ... Danny Doyle, who went to
No. | on the local chart with a cover
of Jud Strunk’s “Daisy a Day.” has a
new album out on the Release label,
Itis “Grand Ole Irish Opry™ and in-
cludes “Natural Man,” “Love Me,
Love Me, Love,” “For the Good
Times,” Help Me Make It Through
the Night,” “Joy to the World™ and
“Me and You and a Dog Named
Boo.” With the exception of “Daisy
a Day"™ which was recorded at Trend
Studios in Dublin, the album was
made a1t Audio International in Lon-
don. It was arranged and produced
by Tommy Ellis and Johnny Tate.

.. Del Shannon will sing at the Car-
lton on July 21. ... Mud is here for
dates in Bangor, Portrush, Youghal,
Bundoran. Cork City Hall, The Rev-
olution in Dublin and the Atlanticin
Tramore. ... Paul McCartney and
Wings are expected scon. ... CHIT
Richard 15 likely to sing in Cnrk on
Oct. 9 and in Dublin the following
day. ... Tonodise 15 the name of a
new record shop at the Creation Ar-
cade, Grafton Street. Dublin, Oper-
ated by Gael-Linn and managed by
Gael-Linn label manager, Seanus
O'Neill, it specializes in traditional
and classical albums and will also
sell equipment.

Emerald 1s doing a special hard-
sell promotion on the album, “Syd-
ney Devine Country,” which en-
tered the mid-price charts in the
U.K. Emerald has sold 30.000
copies. Devine is Scottish and has
toured 1n such countries as Austra-
lia, New Zealand, Germany, South
Africa, France and Ireland. The al-
bum includes “The Blackboard of
My Heart,” “Fraulem.,” "1 Can't
Stop Loving You,” “Bye, Bye Love,”
“Lovesick Blues,” and “She Wears
My Ring.” Two tracks, “You're Six-
teen” and "You'll Never Miss a
Woman (Till She’s Gone)” have
been issued as a single. ... RTE
Television screened “Festival™ when
Count Basie, Ray Charles, Sammy
Davis Jr., Paula Kelly, Peggy Lee,
Billy Eckstine, Aretha Franklin and
Quincy Jones were among those tak-
ing part in “*We Love You Madly,” a
tribute to Duke Ellington who will
be in Dublin later this year,

The Country Wexford folk trio,
Shades of MacMurrough, won the
“Evening Press” Kilkenny Beer Fes-
tival ballad competition, which is
worth 500 to them. The total prize
fund was 1,000. Two Dublin groups,
the Siroccos and the City Folk were
second and third, respectively.
Shades of MacMurrough record for
Polydor. They have a single and an
album on release, both called “Car-
rig River.,” The LP has been issued
in Canada, France, India and Swe-
den. The group will sing at the Cam-
bridge Folk Festival in England in
July, Another Polydor group at the
festival will be Planxty. ... Trend
Studios installed 16-track n:curding
Facilities, making them the only 16-
track studio in the Republic. ...
Polydor gave a lunchtime reception
for Breton harpist-singer Alan Sti-
vell at the Gresham Hotel in con-
Junction with his recent tour. Mor-
gan O'Sullivan interviewed him for
RTE Radio's “Music on the Move.”
He was also seen on television’s
“Tangents,” besides taping a 30-
minute show to be screened later on.

. CBS issued Paul Simon's second
m]n album, *There Goes Rhymin®
Simon.”
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The new disc by Kilkenny band
Tweed, thar first for Polydor, 1s
"Caroline.” ... Mick Maoloney, an
ex-member of the Johnstons, has a
sale LP out on Transatlantic. It's
called “We Have Met Together™ and
it includes Leon Rosselson's “The
Invisible Man,” Ewan MacColl's
*The Fields of Vietnam™ and Vi
Skal Tkkje Sova Burt Sumar Natta”
{“We Won't Sleep Away the Sum-
mer's Night”), a traditional Norwe-
glan song.

EMI {Ireland) presented a four-
hour “Beatles Nite Out™ at Seezers
Disco o coincide with the release
and promotion of the two double al-
bums, “The Beatles 1962-1966" and
“The Beatles 1967-1970." Mike
Wright was the DJ. . .. CBS began a
summer campaign for the Sesame
Street album, The TV series is seen
here on Ulster television, Welsh TV
and RTE Television and there's a
stnp cartoon running in the [rish
press, The album will be available at
a special price 1o buyers of jellies,
custards and other products from
the Birds™ group,

KEN STEWART
LONDON

Dave Valente named professional
manager of Tamla Motown’s new
UK. publishing operation. John
Marshall, the company's European
director will act as general manager
of the music firm until a new head is
found. Valente joins this week and
will be assisted by June Ford-Crush
who is joining the company [rom
Buddah. Valente comes 1o the com-
pany from Carlin Music and he has
also worked at Polydor. At Tamla,
Brian Roots who has been looking
after international copyright mat-
ters, has been promoted 1o financial
afTairs manager. UK. copyright and
royvalty activities are being handled
by former Fetdman copyright man-
ager, Christine Seville. . Thmugh
a world-wide deal -:nnc]ut.iud by
managing director David Platz, Es-
sex Music will publish the scores
from flms produced by the indie
film production firm, World Film
Services. The first scores which Es-
sex will control are from the recent
Cannes Film festival award winner,
“The Heirling,” the two-part Har-
loch TV series, “Divorce His, Di-
vorce Hers” with Richard Burton
and Elizabeth Taylor, which will be
made into a film,

Mecea Agency is introducing its
own label, TifTany, this month with
the release on July 20 of “Boing,
Boing, Boing™ by the Handley Fam-
ily. Tiffany and its publishing off-
shoot, Tiffany Music are both
owned by Mecca and songwriter-
praducer Dave Christie. Mecca 15
represented on the board by Mecca
chief Eric Morley, and Ivor Rabin
and Phil Tate of the Mecca agency,
The label will be distributed world-
wide by Phonogram. ... Kennedy
Masters, the company formed by
Eddie Kennedy and Robert WIH‘HI-EIE.
will present Ray Conniff, his singers
and orchestra in this country on an
extensive tour beginning Sept. 22,
This will be the first time that Con-
niff has ever appeared in this coun-
try. A new Conmiff album, *You Are
the Sunshine of My Life™ will be re-
leased by CBS this week.

DIM's ficld promotion team will
initially comprise four representa-
tives and will become operational
this week. Although the team, re-
porung o DIM’s recently appointed
sales and marketing manager, Les
Tomlin, will at first only be involved
in promotion and dealer liaison, the
eventual aim—probably within a
year—is 1o build it up into a full-
Medged sales team to supplement the
efforts of Pye. distributors of DIM in
the UK.

Reflecting the continuing brisk
growth of the tape markel, Precision
has expanded its sales force to bring
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the total number of salesmen to ten.
The new salesmen are operating in
the West Country, the North East,
South East regions. ... B&C act
Nazareth have been signed to A&M
for the American market. First re-
lease through the new deal will be a
single, called “Broken Down An-
pel.” PHILIP PALMER

SYDNEY

Abigail, sex symbol star of Aus-
tralian television, has signed a
recording contract with Festival
Records. She will record “le
T'Aime™ a song previously banned
in the country, ... Spectrum, now
broken up, has a last album released
by BMI. titled “Testimonial.”

The group. Mississippie has a Boot-
leg label release, “Early Morning,”
their first since their award winning
“Kings of the World.” The band will
soon tour Australia with the Jackson
Five before going into the studios to
produce an album. ... Promotion
manager David Douglas has left
Tempo Records to start his own pro-
motion and public relations busi-
ness. ... Radio stations A 25M, 41P,
together with ART held a seminar at
Brishane’s Cresta Hotel, titled Radio
74, It was attended by Senator
McCellan, Minister for the Media,
LS. disk jockey Charlie Tuna and
U.S. program advisor, George
Burns. Record company and music
publishers representatives also at-
tended. The conference was held to
announce overseas trade plans, for
the future media proposals and bet-
ter understanding between radio
and record executives. ... Program
manager Bill Pinnell, of 3HZ will
feature a six part musical documens-
tary, “The Chrst Chronicles,” trac-
ing to 1960’ Jesus movement. ..
southern Music 1s promoting a book
on the life of Buddy Holly. . . . Barry
Kimberley, managing director of Es-
sex Music has officially opposed the
Federaton of Radio Broadcasters’
ban on the Paul Simon single,
“Kodachrome.”

Artist Buster Noble will visit the
LS. and UK. shortly. ... The Aus-
tralia cast of the rock opera,
“Tommy™ is rumored for a Japanese
wour, ... Muddy Waters and his
band have just completed their first
Australian tour, ... Artist Billy
Thorpe and the Aztecs have left
Havoe Records to sign with WEA,

. Shel Silverstein’s “Freakin® Al
T'he Freakers Ball™ has been with-
drawn from sale after CBS circu-
lated copies of the lyric to radio sta-
tions. ... BMI has set up an agency
1o book artists in and out of Aus-
tralia, starung with the Hollies ac-
companied by BMI artist Ross Ryan.
oo A&M executive Roger Hoffman
visited Australia to talk with Alan
Healy of Festival Records. and
Barry Kimberley of Rondor Aus-
tralia. ... Noel Gay representative
David Wilkinson was in Australia to
arrange details for David Frost's
visit. ... Buwrt Bacharach played
Melbourne, Sydney, Adelaide and
Brisbane, . Astor Records
presented Harry M. Miller with an
Austrahian gold record award for the
Australian cast recording of “Jesus
Christ Superstar.” Greg Quill's
Country Radio has a new single,
“Bound for South Australia™ re-
leased in conjunction with the recent
tour with Fairport Convention. | ..
Former Garrison Records publicity
man, Adrian Baker named promo-
tions executive for Mushroom
Recards.

New all Australian label, Cherry
Pie, had Peter MeClean as their first
artist with a children’s album,
“Snips 'n’ Snails—Sugar and Spice.”

. Artists from the Australian
“Jesus Christ Superstar™ played a
Capitol Theater concert billed as
“Superstars Superstars.” .. Cana-
dian group, Mainline had a Hells
Anpels escort service and a motor-

International News

cade of vintage Rolls Royces when
they arrived at Sydney airport. . .
WEA head Paul Turner and Phil
Greenup signed local group Home o
record for their new label Sunrise
Records, ... Four different singles
concerning local racehorse Gunsynd
are available in Australia with Tex
Morton on Picture Records leading
the field. JOHN BROMELL

MOSCOW

Italian pop singer Lucia Altieri is
currently on her second concert tour
of Russia. . . . West Germany's Horst
Jankowski's band jaze pianist Relf
Kuhn played dates in several cities in
Russia. ... "How Beautiful Is the
World,” an album featuring songs
by David Tukheanov, a song writer
currently enjoving popularity with
younger buvers, selling exception-
ally well in several cities. . .. Cana-
dian organist Andre Merinet pave
solo concerts in Moscow and Lenin-
grad during May. . .. Kadi Kesplet,
Paris opera singer was featured in
operatic productions in Leningrad.
- .. Lenconcert agency launched

“Spring-73" gala series in 7,000-seat
Yubileiny Sport Palace, Leningrad,
featuring several lop national
groups—Singing Guitars and ka-
linka among them. .. . Alexei Koz-
lov, a leading Soviet jazz saxophon-
ist, laureate of several national jazz
festivals, Melodiva artist, has
formed a rock group. John Garvey,
leader of the University of lllinois
jazz band, who was currently in
Moscow (he is married tora Russian
egirl) attended its debut.

Symphony orchestra of the Cana-
dian Nauonal Art Center under Ber-
nardi performed in Leningrad and
Maoscow. ... Yalentin Baglaenko,
top Leningrad Music Hall's artist is
featured on Czechoslovakia™s Opus
label. The album covers Bratislavska
Lyra 1972 International pop song
festival and presents along with Bag-
laenko, Neil Reid, Salvatore Adamao,
Middle-Of-the-Road, Zdislava Sos-
nicks.

According o some of the band-
leaders. number of songs by foreign
authors on the program of concert
bands, groups., orchestras, varnety
shows and restaurant bands (from
which main royalties have been paid
to the authors) here will be consider-
ably himited when the UCC apree-
ment signed by Russia becomes
valid. ... Melodiva has released an
album featuring popular Georgian
vocal group and Yugoslavian pop
act Dobi Cabric, On the program are
Geargian, Russian, Serbian, English
and Italian songs, . .. Melodiya has
reissued Charles Guno’s opera
“Romeo and Juliet™ (the 1947
recording) featuring Russia’s great-
est operatic singers of the "30s-"40s;
Ivan Kozlovski., Maxiz Mikhailoy,
Elena Shunskaya, the Bolshoi opera
chorus and orchestra under A, Or-
lov,

The Alexandray Band of the So-
viet Army is back from an extended
tour of Czechoslovakia. ... La
Scala’s vocalist Anna Muffo was fea-
tured in Verdi’s "La Traviata.” the
Bolshor Opera production, Moscow,

.. Rumania’s top rock group Savoy
is currently on a tour of Russia. . ..
LS. piamist Van Cliburn gave con-
certs in Kiev and Moscow in May.

. Russia’s top classical pianists
Emil Gilels and Sviatoslav Richter
made concert tours of France and
Finland. ... National Youth Fest-
vil of Arts was run in Minsk, June |-
16. A special contest was held to
choose best national talents for pre-
sentation at the forthcoming Inter-
national Youth and Students Festi-
val in Berlin, German Democratic
Republic, later this summer. Among
the top talents showcased in Minsk
were rock-oriented groups Pesniary,
Samotsvety, Dobry Molodtsy, Ka-
linka, Yeselye Rebiata, Georgian
pop song group Gava. Lemngrad
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Philharmonic under Yevgeni
Mravinski and A. Dmitriev made
concert appearances in Japan in
May-June. Melodiya's recent
classical projects realized included
stereo releases of the Fourth, Fifth
and Sixth  symphonies by
Tchaikovsky, performed by the
Moscow Radio symphony orchestra
under Gh. Bozhdestvenski, and 5-
record set: R. Wagner “Walkiria”
performed by Vienna Opera’s
soloists and chorus and Vienna Phil-
harmonic conducted by W,
Furtwengler. ... Chief Orchestra of
the Polish Army made concert ap-
pearances in several cities in Russia
during May. . .. Prinavera de Cuba
(The Spring of Cuba), a touring gala
show, is corrently in Russia. ...
Melodiya has released a mini-LP by
Kalinka group—the first ever disk,
recorded by the act. . .. Makedonski
Musical Theater from Sofia, Bul-
gana is now in Moscow, presenting
several productions for the local au-
diences. . ..

East Germany's vocalist Siegfried
Eehl was featured in operatic pro-

ductions in several theaters in Rus-
51, VADIMYURCHENKOVY

MEXICO CITY

Spanish singer Massiel inter-
rupted her vacation in Mexico for a
free concert for university students.
.. RCA released “Todo Es Dife-
rente” (Everything Is Different), a
debut single by Roldan. ... CBS
launched folk singer-composer Cuco
Sanchez who s currently on a Span-
ish tour. ... Spanish singer Karina
did eight television shows on her re-
cent Mexican tour., Victor Yturbe Pi-
ruli, Mexican singer. with his part-
ner Robelio Yillareal bought the
night club, Senorial, where he has
been singing for the past two and a
half years. ... Olga Breesking cele-
brated the second anniversary of her
Hawatian ballet and is prepanng
her first Orfeon album, produced by
Arturo Castro, ex-leader of the
group, Los Hermanos Castro.
Group Los Leos returned to the mu-
sic scene with the song “Ella Murio
De Amor” (She Died of Love), for
Orfeon. Soloist with the group.
Johnny Dynamo will also record solo
for the label. . .. For the first time in
26 years Argentinian singer Hugo
Del Carril performed at Cardini’s in
Mexico City. Several record com-
panies announced interest in record-
ing Del Carril’s tango style. . . . Luis
Baston, general manager of Polydor
SA flew o Los Angeles to talk to
MGM president Mike Curb about
recording a Spanish language al-
bum with Eydie Gorme. . . . Chilean
singer, Monna Bell, now living in
Mexico has returned 10 music with
performances at Senonal,

Raff Records has made staff
changes and are noew recording in
quadraphonic sound the Perez
Prado orchestra (his second album
for the label) although not for the
Mexican market. Prado will leave
with a Japanese tour afier the album
is completed. . . . Gas Records has a
16 channel studio.

Angelica Mariaxx has left the
RCA label. ... Yictor Yturbe Piruli
will tour several countries in Europe,

ENRIQUE ORTIZ

TORONTO

Toronto Symphony music director
Karal Ancerl will retire when his
contract expires in August 1975, An-
cerl who came to Toronto from
Prague cited health reasons behind
his giving two year’s notice o the
T80, GRT of Canada has an-
nounced the release of a debut al-
bum by Toronto folk smgerfwrlter
Cathy’ ‘t'mmg titled “Travel
Stained,” the LP utilizes the talents
of 28 of Canada’s foremost rock mu-
sicians.

CKGM program  director John
Mackey has been appointed general

manager of stations CKWW-AM
and FM in Windsor. A replacement
has yet to be announced by owner
Geoff Stiding. ... The CRTC re-
jected a bid by C HIN to change the
frequency of the stanon’s FM outlet.
Several groups are reported to be
angling for an FM outlet in the To-
ronto market, Quality Records’ cele-
brated six SRO concerts by Monty
Python's Flying Circus last week.
The group’s TV series has just been
reinstated by the CBC and album
sales are running atan all-time high.

Dick Flohil is severing his per-
sonal management association with
the Downchild Blues Band but will
continue 0 advise the band on a
“friendly basis.” ... Larry LeBlanc
has a busy summer ahead—he’s han-
dhng press PR for A&M plus the
Shaw Festival at Niagara-on-the-
Lake and he’s also managing Van-
couver singer/writer Bin. ... The
Wackers threw a press party in Mon-
treal this week 1o celebrate the com-
pletion of their new Elektra album

Wack ‘n’ Roll.”

Jury Krytiuk has published a
Stompin’ Tom Cennors Show book-
let for sale at gigs. . .. Alice Cooper
drew 18,003 to Vancouver Coliseum.
Van Morrison set w0 play two To-
ronto dates next month for Tirebiter
Productions, according to David
Bluestein. . .. Tony Bennett into the
Roval York Imperial Room last
week. . . . Capitol releasing Rolf Har-
ris’ “Vancouver Town "73.7 ... Mu-
simart has signed a distribution deal
with a new Canadian country label,
Snocan Records, reports promotion
director Michel Krodupel.

Ard Enterprises has annouced the
release of the first solo English
record of "0 Canada™ which has
been recommended o member sta-
tons by the CAB and by the Com-
mittee for an Independent Canada.
Vocalist is Robert JJ, Dicknoether.

RITCHIE YORKE

Audio-Visual
Exhibit Is Set

COLOGNE—-The Kunstgewerbe-
museum {Museum for Handicrafll
Works) is pn:paring an exhibition
beginning in March to display 500
international industry  products in
the audio-visual field. An action fo-
rum will show films, television,
video hardware and other products
during the three months of the ¢xhi-
bition,

London Sales
Award to Dupuis

MONTREAL—Yves Dupuis,
Maontreal branch salesman, has been
named Salesman of the Year by
London Records for outstanding
sales against quotas for the 72/73
fiscal year.

Dupuis has worked for London
Records since 1967 and was named
sales representative in May last
year, The award was made by Lon-
don’s national sales manager Dick
Riendeau.

Canada
Executive
_ Turntable

As a further part of RCA’s Cana-
dian re-orgamization (see Billboard
June 16). John Murphy has been ap-
pointed Ontario promotion director,
Murphy, who has been with RCA
for five years, will continue in his
position as national campus promo-
lon manager. Announcement came
from Ed Preston. newly-appointed
director of central and western re-
gions,
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Jazz is talked about as having a “revival.” Some folks say it's been around all
this time, only the pop music executives weren’t concerned about it. Well, now we
have Donald Byrd's Blue Note single and LP ennching the pop, jazz and soul charts,
and people are taking about it as a break-through

Byrd's “Black Byrd” single has been on our national survey two weeks and is
BE with a star this week_The LP, “Donald Byrd.” from which the single was culled,
is 43 and has been rising on the national LP survey for 11 weeks, The single is a
starred 41 on cur soul survey and the LP is number three on the soul chart. It is also
the top title on our jazz chart

The only olher jazz attraction which crosses over into pop and soul is the Crusa-
ders, whose “Second Crusade” Blue Thumb LP is 56 on the national chart; 21 on
the soul chart and four on the jazz chart

Chartalk

Now Miles Dawis and Herbie Mann 2lso cross over from jazz into pop, but Don-
ald Byrd has hit all three charts and for Blue Note that’s a remarkable achievement.

Kama Sutra has two singles on the Hot 100—something if hasn't had in some
time, They are Charlie Daniels” “Uneasy Rider” which 15 a starred 58 and Slories’
“Brother Louie" which is-a starred &1, The latter is & story about inter-racial ro-
mance and is a cover of a British single by Hot Chocolate

Among the stations reporting airplay to us on "Uneasy Rider” are; WOFL-AM
Chicago; KYA-AM, KFRC-AM San Francisco, KLIF-AM Dallas; WBBQ-AM, WFOM-AM
Atlanta; KTLK-AM Denver; WCOL-AM Cincinnati; WAYS-AM Charlotte: WSGN-AM

Birmingham; KCBO-AM San Diego.

Airplay on “Brother Lowie” mcludes: WCFL-AM Chicago; WLAV-AM, CELW-AM
Detroit; WIXY.AM Cleveland; WADE-AM Miami; KJR-AM, KIRBE-AM both Seattle:
WOGY-AM Minneapolis; WMPS-AM Providence; WDRC-AM Hartford: WSGN-AM
Brimingham and WTRY-AM Albany

There are two albums which are moving rather briskly as a result of con
currently brisk sales on singles pulled from these packages. The albums are Bette
Midler's “The Divine Miss M” on Atlantic and Pink Floyd's “The Dark Side of the
Moon™ on Harvest peaked two and one-half months ago and is now 50 with a skar,

Pink Floyd's album, which had been number one two months ago, had dropped
to number eight, but as a result of the singles action on “"Maoney,” the LP has begun
moving topside again and is a starred four. The single is number 20

Songs listed on this page are the consensus of a review panel which listened individually, col-
lectively and then voted for the titles published. Picks are deemed to be headed for the top 20

positions on the Hot 100. Also recommendeds mean a 20-60 position on the chart. Songs not
listed have not met either criteria. Review editor—Eliot Tiegel.

DONNY OSMOND—Young Love (2:18); producer: Mike Curb; writer: Joyer, Car-
tey, publisher: Lowery, BMI. MGM 14583, Donny's lead and his brother's support
ing efforts take us back to the 1950's for this 1950°s-type lyric. The simpleness of
the song is matched by the simpleness of the arrangement and the tune & one of
the briefest sung by Donny. Young love truly fles. Flip: A Million To One (2:42};
producer. same; writer. Phil Medley. Stone Agate, BML

Pop

WAR-Gypsy Man (5:22); producer: Jerry Goldstein; writers: D. Allen, H. Brown,
B. Dickerson, L. Jordan, C. Miller, L. Qaskar, H. Scoft; publisher: Far Out. ASCAP,
United Artists 281, Easy, Howing lyncs about searching for a home propel the in-
strumental band's demeanar. There 15 a "Cisco Kid"” undercoating to the arrange-
ment which dees bristle and sparkle in sections. Flip: no info available,

FOCUS=Sylvia (3:32); producer: Mike Yernor, wrniter: Thys van Leer; pub-
lisher: Radmus, ASCAP. Sire 708, (Famous). Organ and guitars combine to create a
bianket of sound which repeats a pretty melody line. There are bursts of energy
which offer emphasis to the melodic treatment to this imstrumental from Halland.
Flip: no mfo available

DONOVAN—Maria Magenta (2:10); producers; Donovan, Michael Peter Hayes;
writer: D. Leitch; Publisher: ABKCO, BMI. Epic 5-11023 (Columbia).

BOBBY HART: Easy Evil (2:58); producers: Danny Janssen, Bobby Hart; writer: Al
lan 0'Day; EH. Momis, Zapata, ASCAP. Chelsea 0026 (RCA).

10 JO GUNNE—Take Me Down Easy (3:10); producer: Bill Szymczyk; writer: 1. Fer-
guson; Bulge, BML Asylum 11020, (Atlantic),

also recommended

R.B. GREAVES —All | Want to Do (2:10); producers: Marshall Leib & John De Marco;
writer: R.B. Greaves, publisher: Get The Music, Lion Track, Paleface, BMI. MGM
14567,

STEPHEN STILLS-MANASSAS—Down the Road (2:50); producers: S. Stills, C. Hill
man, D. Taylor; writer: Stephen Stills; publisher: Gold Hill, BMI. Atlantic 45-2917

THE STEEL ROAD BAND—Take You For a Ride (2:48): producers: Paul Vanderbeck,
Ed Stasium; writer; Chris Sanmino; publisher: Missle, BMI. (Warner Bros. 7722).

WIZZARD—Bend Over Beethoven (4:35); producer: Roy Wood; writer: H. McDowell;
publisher: Ann Rachel, Yellowdog, ASCAP. United Artists 272.

CURTIS MAYFIELD—Future Shock (3:34); producer: Curtis Mayfield; writer: C.
Mayfield; Curtom, BMI. Curtom 1987 (Buddah). Curtis’ voice is the main lead in-
strument, high in pitch, unclear on some of the pronunciation, but floaling asser-
tively over the bass and subdued horns and conga. This is 2 message material which
plays second best to the overall sonic effect. Flip: no info available.

Soul

WILLIE HUTCH—Slick (3:26); producer: Willie Hutch; writer: Willie Hutch; Jo-
bete, ASCAF. Motown 1252. Composer-singer Hutch offers a fair warning about a
sharpie on the prowl. Willie's voice is comparatively gentle in its attack; the instru-
mental attack carries a subtle form of fire. Another cameo on a street cat who s
unsavary. Flip: no info available.

JOE SIMON FEATURING THE MAIN STREETERS=Theme From Cleopatra Jones
(3:45): Producer: Joe Simon; writer: Joe Simon; publisher; Warner-Tamerlane, BMI.
Spring 1387 (Polydor). This movie theme song marries the commerciality of the
current soul sound with the B.B. King-like vocal quality of Simon, who screams and
seduces with his voice. The orchestral setting is down home and infectious. Flip: No
info available.

THE CHI-LITES -Stoned Out Of My Mind (2:55); producer: Eugene Record: writers:
E. Record, B. Acklin; publisher: Julio-Brian, BMI. Brunswick 35500,

LUTHER INGRAM —Love Ain't Gonna Run Me Away (3:59); producer: Johnny Baylor:
writer: Johnny Baylor; publisher: Klondike, BMI. Koko 211%. (Stax).

BETTYE SWANN-Till | Get It Right (2:30); producer: Mickey Buckins, writers: R.
Lane, L. Henley; publisher; Tree, BMI. Atlantic 45-2950.

also recommended

TYRONE DAVIS—There It Is {3:25); producer: Willie Henderson; writer; Leo Gra-
ham; publisher: Julio-Brian, BMI. Dakar 4523.

B.B. KING—To Know You Is to Love You (3:45); producer: Dave Crawford; writers:
Stevie Wonder, 5. Wright; publishers: Stein Yan Stock, Black Bull, ASCAP, ABC
11373,

BARBARA ACKLIN—I'Il Bake Me a Man (2:55); producer: Eugene Record; writers: E
Recard, 5. Drayton, publisher: Julio-Brian, BMI. Brunswick 55501

BLUE MAGIC—Look Me Up (2:47); producer: Norman Harris; writers: N. Harris, A
Felder; W.M.0.T., Six Strings, BMI. ATCO 45-6930. (Atlantic).

IT—That's a No-No (2:18); producer: Soul Sound Productions; writer: Harry Moffitt;
publisher: Moffitt, ASCAP. Wand 11256, (Scepter).

LEE CHARLES—I Just Want To Be Loved (3:57): prodecers: Art Productions: L.
Charles, L. Simon; Butler, BMI. Hot Wax 7303. (Buddah).

THUNDER & LIGHTIN'—Good of' Rock 'n' Roll Feelin' (3:00); producer: Harry Mof-
fitt; writer: H. Moffitt; publisher: Rose Tree, ASCAP. Tommy 1752, (CBS). (Straight
rock from Thom Bell's new label, with shades of “Willie and the Hand Jive,” and
other rock tunes. Tight harmony vocals hightlight the tune.)

First Time Around

(These are new arfists deserving airplay and sales consideration)

TOMMY GRAHAM—My Happy Song (2:49); producer: Tommy Graham; writer: G,
Sacher; publisher: Lion, BMI. Captiol 3663. (Catchy tune with flavor of the ‘60's
and & goodtime feeling achieved through double tracking of the vocals.)

EYDIE GORME-Take One Step (2:49); producer: Don Costa; writers: Allen,
Kenf; Damila (ASCAP); MGM 14563, There may be skeptics on this one, but Eydie
sings a great country song. In fact, she can sing any kind of song, but Costa has
brought her through brilliantly and every country programmer should get on this
one. Flip: “The Garden"; producer: same; writer- Nancy Costa; Tancy (ASCAP).

Country

CURTIS POTTER—Oklahoma Sunshine (3:45); proaucer Ray Penmington;
writers: Hank Bynum, B, Reneau! Buckhorn (BMI)/Chess (ASCAP); Capitol 3638.
Powerful lyrics well performed by Potter, who comes to grips with great feeling. His
best yel. Flip; “Not The Real Me"; producer: same; writers: Dave Kirhy, 1. Allen;
Tree (BMI).

JUD STRUNK—Mext Door Neighbor's Kid (2:53); producers: Mike Curb & Dan
Costa; writers: Jud Strunk; Pierre Cossette/Every Little Tune (ASCAF), MGM
14572, Strunk did well in country with his "Daisy,” and should do even better with
this story-line song which keeps people listening. Flip: “I'd Prefer To Do 1t All
Again''; same writer and producer credits; Pierre Cossette (ASCAF).

BILL BLACK COMBO —Satin Sheets (2:59); producer: Larry Regers; writer: John Vo-
linshaty; Champion (BMI); Mega 1811,

GENE DAVIS-I Gotta Finish That Dream (2:28); producer: not hsted, wnter: Gene
Davis; Big Swing/lay Gene (BEMI); Metro Country D45-2009

PORTER WAGONER—Wake Up, Jacob (2:10); producer: Bob Ferguson; writer: Porter
Wagoner; Qwepar (BMI); RCA 0013.

also recommended

RON HARRIS—I'm Mot That Good At Goodbye (2:35); producer: Frank Gosman;
writers: Bob McDill, Don Williams; Jack (BMI); Country Showcase America 135A.

JOHN L. SULLIVAN-Alabam (2:44); producer: John L. Sullivan; writer: Ed Penny.
As “Akece” (BMI); Shue 1987.

wwWw americanradiohistorv com

GENE SIMMONS—Good 0le' Country Music (Rock & Roll Music) (2:04); producer:
Hurshel Wiginton: wniter: Chuck Berry; ARC (EMI); Hurshey 45-01A.

STONEWALL JACKSON—Herman Schwartz (2:54); producer. Jim Vienneau; writers:
Foster & Rice: Jack & Bill (ASCAP); MGM 14569,

FLOYD CRAMER—Batlle Of New Orleans (2:12); producer: Chel Atkins; writer:
Jimmy Driftwood; Warden (EMI); RCA 0012.
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DIANA ROSS—Touch Me In the Moming, Motown M 772L. Diana's silken,
gentle voice is the main instrument on this program of new tunes which features
several producers contributing to the effort, including herself in two cases. The tone
overall is gentleness for this collage of pretty meledies. This 15 wine sipping, ro-
mance music. Diana glides ever 5o easily over her phrases, even when she i1s doing
the over-dubbing bit, as on "I Won't Last a Day Without You." This is as deeply pop
as Diana has ever gone on records. |s she foresaking her background i commercial
soul music? The material herein indicates so. “Little Giel Blue™ with its single note
guitar sobo, sweel strings in the background and cool trombone part IS pure sweet
pop. Diana is an accomplished pop singer, capable of warking with the straightest
of charts. She entertains without getting pathetically soulful.

Best cuts: “Leave a'Little Room, | Won't Last a Day Without You,”
In the Morning.”

Dealers: The cover is 50 washed out that you'd better no put it in @ sunny place,
It will wash out on you. But do stock it under pop vocalists and in Diana’s bin.

“Touch Me

ARETHA FRANKLIN—Hey Now Hey (The Other Side of the Sky), Atlantic 7265
There are many influences at work here. Aretha the pop singer; Aretha the blues
shouler; Aretha the jazz lover. These three sides to her musical character are
presented with equal time and the collective effect is to emphasize how broad-
based are her shills. Quincy Jones and Aretha are the co-producers and the gap
between pop and jazz is well covered and protected. This LP has enough beautiful
music as well as enough gutsy drive to satisfy all of Areiha's fans. Top Los Angeles
jazz musicians provide the.rounded band sound for Aretha’s flights vocally and on
piano, There is a punch and zest to the attacks which replace the screaming ur-
gency of previous Aretha LP's. This newest work is subdued on one hand and an
gxpansion of her musical world on the other, At this point in her life, Aretha sits
right in the middle of the pop, jazz and soul helds.

Best cuts: “lust Right Tonight,” (deeply bluesy); “That's the Way | Feel About
Cha,” “So Swell When You're Well.”

Dealers: Stock in soul and pop bins.

JIMI HENDRIX—SOUNDTRACK, Reprise 2RS 6481 (Warner Brothers). The Hen-
drix cult remains large and active enough to make this an automatic smash re-
packaging of live greatest hits. Familiar Jimi songs are taped hare mostly from the
super rock festivals; Monterey, Woodstock, Isle of Wight. Last cut on each of the
four sides 15 a montage of taped interview smippets with the artist and many people
who knew him n vanious capacifies.

Best cuts: “Purple Haze” "Machine Gun | & " “Red House.”

Dealers: |f the documentary movie from which album is taken 15 a success, LP
could be blockbuster to whole younger audience thal never knew Hendrix.

JANIS JOPLIN—Janis Joplin's Greatest Hits, Columbia 32168, Long awaited col-
lection covering the late super star's career from the earliest days to her final ses.
sions. Selections show the development of Joplin‘s greal vocal style and her ability

Op.

Numboer of | Ps

to sing all material, from rock 1o ballads to straight biues. A fine set which really
does contain her greatest hits. The sel consists of recordings done with Big Brother
and the Holding Company, Janis’ first band, as well as the Full Tilt Boogie Band and
various studio sessions.

Best cuts: “Piece of My Heart,” “Me and Bobby McGee,”
“Ball and Chain."

Dealers: Joplin s still a superstar, so lake advantage of the set for display.

e ™

“Down on Me” {live),

HARRY BELAFONTE—Play Me, RCA APLL.0094. Matching one’s voice to the
proper song is the best way to insure that everything clicks. Belafonte, a mainstay
with RCA through all the changes in pop music, 15 one of those artists whaose per-
sonal magnetism attracts patrons all over the world. He has continued to record
much to the delight of his hardcore group of fans, and this newest work, has a
commercial appeal which could produce airplay—something which he’s lacked dur-
ing the past several years. Eloise Laws, a fine, soulful singer, duets on two numbers,
“S0 Close” and “Long Long Time.” John Cartwright, Harry's musical director and
associate producer with Jack Pleis, has fashioned soft, undercoatings for the o
chestral sections which meld beautifully with Belafonte’s vocal range. The material
is a compilation of the ‘best of several contemporary singers, notably Neil Dia-
mond's “Play Me" and Don McLean's “And | Love You S0." Robert Freedman and
Coleridge-Taylor Perkinson are responsible for the warm and mellowing charts,

Best cuts: "Play Me,” "Long Long Time.”
Dealers: Hriking cover enables you to use the graphics as a display.

BRIAN AUGER-Closer To It! Oblivion Express, RCA APLI-0140. First release
from Auger in several years is one of his most rewarding yet featuning s usual tap
flight rock-jazz mix of piano and keyboard work with the best vocals he has man-
aged to put over in sometime. Auger has always had the knack of being commerical
while keeping the strong personal amangements that are his trademark. His new
band, with standout work from Barry Dean on bass and Godfrey MacLean on drums,
seems to be his steadiest yet, and the nucleus of Auger's keyboard wark 15 still the
highlight.

Best cuts: “Happiness Is Just Around the Bend,”
City Blues,”

Dealers: Auger is-still known from his days with the Trinity, so display heavily.

also recommended

“Light on the Path,” “Inner

PERCY FAITH—My Love, Columbia 32380, Voices and the famous Faith strings echo
memories of charl hits, Best cuts: “Kodachrome,” “Killing -‘Me Softly With Her
Song.” “Sing.”

STEVE LAWRENCE AND EYDIE GORME—20 Golden Performances (Indmwidually and
Together), ABC 764/2. Show business’ top duo is offered in early settings when
they were first emerging as recording stars. There 1s a powerfully swinging feeling to
thesr works. Best culs: "This Could Be the Start of Something,” "Pretty Blue Eyes.”
“September Song."

NICK HOLMES—Soulful Crooner. Just Sunshine J33-3 (famous). Fetching, often
compelling lynics standout on thes LP. Best cuts: “Grnd It Qut.”

CHARLIE RICH-Tomorrow Night. RCA 1-0258. Project yourself back to the days
when Bill Justis was writing his arrangements in Memphis and Anita Kerr was put-
ting them together in Nashwille, and you begin to get the sound of this album
Charlie Rich, then as now, could out-sing most anybody in the business, and the
label has resurrected these masterpieces for a collector's album. They range from
country to earthy blues to some old-fashioned rock.

Best cuts: “Tomorrow Might,” “Is Goodbye That Easy lo Say,”
Never,” “River Stay Way From My Door.”

Dealers: This should be leatured in a special collector’s series.

“Twellth of

JOHNNY CARVER-Tie A Yellow Ribbon 'Round the Did Qak Tree. ABC 792,
Carver found a whole new audience when he covered the Dawn single for which this
LP s named, and he will expand it even more with some excellent production by
Ron Chancey. Some of these are in the same vein as “Yellow Ribbon,” while others
range from soft ballads to gusty up-tempos. One number, “You Really Haven'l

JOHNNIE TAYLOR-Taylored in Silk, Stax Columbia. 3014, Taylorshas fashioned

an albuem that is beautifully controlled and pleasing to the senses. A magnelic vi
brancy characterizes his singing on what are largely love-oriented ballads. The pre-
vailing atmosphere is warm and glowing. His virile vocalizations find suitable aug-
mentation through the Muscle Shoals Rhythm Section

Best cul: “This Bitter Earth,” 1 Belizve In You (Believe In Me),”
Keep Her,"

Dealers: Artist is crossing over into the pop field in a big way with his current
single and album will reap sales on both pop and soul levels.

“Cheaper to

CLARENCE REID—Running Water, Alston 7027 (Atlantic). An exceptionally fine set

C WK
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Album Picks

DORY PREVIN-In Concert, Carnegie Hall, United Artists UA-LA108-H2. Dory
Previn is a great contemporary artist whose work has been sadly underexposed.
This two-record live set from an acclaimed Carnegie Hall debut should do a great
deal to bring her more listeners and thereby do the world a service. This concert
recording, with her usual small acoustic section, captures an extra spark which has
not quite come across on previous studio albums. Her brilliant philosophic poetry is
now malched with a light but lovely singing instrument. Bravo, bravo.

Best cuts: "Mary C. Brown & the Hollywood Sing,” “Lady With Braid," "Yada
Yada La Scala,” “Don't Put Him Down." “Scared to Be Alone,” “Left Hand Lost.”

Dealers: Excellent product for 16-30 market, far more lyrical meat than most
songwriting.

ALAN PRICE=D Lucky Man!, Warner Bros. BS 2710. No writer-singer could
have a better opportunity to showcase his work in a film than Price in this movie
soundtrack. And he has made the most of it to solidly establish himself as the most
vital rock talents around today. Price and his rhythm section are actually shown in
the studio playing the songs as commentary on the surreal action of this rave-re-
viewed new movie. The Band and Price also have solid roles in the film story itself,
The songs have an in-depth meaningful effect of much of the more adult Beatles
matenal.

Best cuts: "Poor People,” “0Oh Lucky Man,'" “Sell Sell.”

Dealers: Price was co-founder of the Animals and also had hits with his Alan
Price Sel.

ESTUS, Columbia 32115, Exceflent rock set from new band, featuring fine origi-
nal material from Tom and John Nicholas, tight harmony vocals and music which is
commescial without being tnte. Matenal might be characterized as a mix of English
rock-and the Grateful Dead style of San Francisco rock. Credit must also go to ex-
slones manager producer Andrew Qldham, who did a fine job with this set. Mosl
tasteful of the mstrumental segments are the quiet but impressive guitars of Tom
Nicholas and Henry Rumpf.

Best cuts: “90 M.P.H.," "McCloud,” "Inside Out.”

Dealers: Excellent city scene makes for good cover art for display.

BRENDA PATTERSON, Playboy 109, Playboy 15 pinning its summer hopes on
the label debut of this petite but booming-voiced rock belter who actually gets an
owverpowening growly sound without sounding like Joplin. There is definite star qual-
ity here, and the artist should be kept on the road to carve oul an identity. Clean
rhythm backings are kept tight to avoid slushing up the freaky Carol Channing qual-
ity of the vocals.

Best cuts: “Dance With Me Henry,”
Road.”

Dealers: Patterson already has core following due to previous Epic LP and cred.
its as back-up singer.

“Jesus on the Mainline,” “End of the

SPRING WHEEL, Greene Botlle GBS1014 (Famous). This group weaves some in-
triguing rhythms in with meaningful lyrics. Best cuts: “Wooden Horses,” "In An-
other Time," “Bnly a Fool.”

JOE DROUKAS AND HiS CRAZY MAN BAND—Goodbye Joe Drake. Sweet Fortune SES
801 {Famous). This album is so off-beat and downright weird that it's permeated
with a strange kind of fascination. The lynics range from ordinary, though good, to
almost horror tales that sort of shake you up. Best cuts; "Thyroid Eyes.” “Sunday
Song,” “Crazy Band Band."

LIBRACE—The Best of Liberace, Paramount 1009 (Famous). Good double set from
the always popular piamist. Best cuts: “Stardust,” "Alley Cat.”

Country Picks

Changed,” seems almosi a sequel to the title song.

Best cuts: “You Really Haven't Changed,” “You're Gonna Have Your Hands
Full,” “Tonight Someone’s Falling In Love.”

Dealers: Carver is suddenly hot, and the album should move rapidly.

JODY MILLER—Good News. Epic 32386. Trying to get back to earth after listen-
ing ta this one 15 not easy. It is, perhaps, one of the finest country albums ever cut.
That Jody Miller can sing wonderfully is an established fact. That her maternal s
outstanding i unquestioned. Bul the drive she puls into this one is something that

Soul

featuning typically funky soul arrangements as well as the smooth, Temptation style
material so popular on the soul market loday. Reid has a voice which can he
adapted for either soul or pop and is also a fine writer, having penned many of the
tunes on this sel. Strings on the set are unobtrusive but noticeable and help the
overall sound. LP s also punctuated by several well done piano and horn solos. Tap
production from Steve Alaimo and Willie Clark

Best cuts: "Like Running Water,” "Real Woman,”
Daddy.”

“If It Was Good Encugh for

WAYNE DAVIS—A View From Another Place, (Atlantic) 7258. Tastetully and with a
caressing ability, Davis sings songs which reflect producer Roberta Flack's in-
fluence. In fact, that's probably her singing saftly in the background on the gospel-
ish "How's Mama's Baby.” Davis also plays piano and phrases well. Best cub:
“How's Mama's Baby."

LATIMORE —Glades, 5T-6502. Full powered vocals by & good. new singer, whose ar
56

THE MILLS BROTHERS—The Best of the Mills Brothers, Paramount 1010 (Famous).
Strong historical look at the singing family. Double sel. Best cuts: "Paper Doll,”
“Canadian Sunsel.”

ROD McKUEN—Sings Jlacques Brel, Stanyan 5022, France’s known composer is trib-
uted with McKuen's delicate vocal treatment in studio and concert takes. These are
fine interpretations by one who gets inside the music. Best cuts: “If You Go Away,”
“Amsterdam,” "Zangra.”

MANTOVANI AND HIS ORCHESTRA—An Evening With Mantovani, London 30Z. One
of the greatest sellers in light orchestral music today shows his familiar golden
touch. Best culs: "Cabaret,” “Valachi Papers Love Theme.”

can be experienced only by listening to every cut. At least five of them could turm
mto outstanding singles.

Best cuts: “Darling You Can Always Come Back Home,"
Sun,” “In the Name of Love,” “One More Chance,"
Sing Our Song Topether.”

Dealers: This has to be a fast-mover. It has everything.

“House of the Rising
“The Woman in Me,” "“We'll

ROY CLARK—Come Live With Me. Dot 26010, Everything is going nght for Roy
Clark. and no wonder. Those who believed in him 10 years ago are saying "l told you
s0,” and Clark keeps outdoing himself. Everything from a sound track to his latest
single, and a good many songs previously performed by others, but in his own re-
markable style. He could well repeat as entertainer of the year.

Best cuts; “I'll Paint You a Song,” “Somewhere Between Love and Tomorrow,”
and "How Would 1.

Dealers: Hot on the heels of a hit, this once more should be & prime item

[ealers: Place inpop and soul,

BETTY WRIGHT —Hard to Stop, Alston 7026 (Atlantic). Big news on this album is a
maonster soul version of “1 Am Woman,” which is hypnotically riveting in its inten-
sity after an easily-dispensed-with pretentious talk opening. The rest of LP cooks
too. The big band charts are outstandimg. This is a genuinely superior soul LP from
an arfist who shows a potential here to be as overwhelmingly musico-dramatic as
Aretha.

Best cuts: | Am Woman,” "Sweet Wonder," "Gimme Back My Man."

Dealers: Artist sings “| Am Woman™ on Helen Reddy TV show in July for big
BEOSUFE.

also recommended

rangements go beyond the soul field to encompass rock ingredients. Best cuts:
"Willoughby Grove,” “'Power and the Glory."

DELORES HALL-Hall-Mark RCA APLL-0204. Deep, rich vocal skills allows this for-
mer “Hair'"' performer to attack your nerve endings. She wings through the music

www americanradiohistorv com

with an ease which 15 comforting. Best cuts: "When You're Lovin® Somebody,”
“These are the Things {a Poor Child Remembers)."

ERIC MERCURY—Love Is Taking Over, Enterprise 1033 (Stax). Catchy, if somewhat
generalized concept album about contemporary relipious oplimism. Best cut: “Love
Is Taking Over,”

(Contined on page 59)
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TEXAS HAS MORE STARS IN THE MUSIC INDUSTRY

THAN YOU’LL FIND OVER EL PASO ON A CLEAR NIGHT!

Stand back, pardner, there's a music explosion going on from Dallas to San Antonio, and some of the brightest stars in the country are lighting the fuse right smack

in the middle of the richest music market in the nation. That's why Billboard's August 25 issue again places the spotlight on Texas and its music.  If you missed

last year's Texas spotlight, then you missed a wealth of information on the booming Texas music industry. Don't let it happen this year. Billboard’'s Texas spotlight

will again zero in on the Chicano music sound and bring you up to date. Billboard's Texas spotlight goes back for a second look at the recording studios, the dis-

tribution and the hotels and nightclubs that play an important role in creating tomorrow's stars in a state that's chock full of music. Not to mention jingles firms,

motion pictures, record companies, personal appearances, personal managers, booking agents, and syndicated radio and television. It's all together in the August 25

issue of Billboard, and it's a spotlight you'll be proud of. If you helped build the Texas music industry into the success it is today, then you owe it to yourself to show

the entire industry what it is you're doing.  Billboard's Texas spotlight is just the place to do it, because it opens up the Texas music scene to music influentials

all over the world. Time's a-wastin'! Contact a Billboard sales representative...now! Ad Deadline: August 10. Issue Date: August 25. An ad in Billboard's

Texas spotlight could guarantee that the next time somebody mentions the great state of Texas, the Alamo won't be the only thing they remember.

NEW YORK: Mike Eisenkraft LOS ANGELES: Bill Moran CHICAGO: Steve Lappin NASHVILLE: John McCartney
1 Aslor Plaza, N.Y,, N.Y. 10028 9000 Sunsel Blvd., L.A,, Ca. 90068 150 N, Wacker Dr., Chicago, lll. 1719 West End Ave. Nashville,

(212) T64-7300 {213) 273-7040 B0B0E (312) CE 6-9818 Tenn. 37203 (615) 329-3925
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® Continued from puge 56

MARK MURPHY ~Bridging a Gap, Muse MR 5009, It's nice to have this under-rated
bul experienced singer back on records. This is dommeering vocal work surrounded
by top New York studio players. Best cuts: "'Steamroller,” "CGee Baby Ain't | Good to
You."

VARIOUS ARTISTS—To Mother, Specialty 2152, This is a concept LP with all the
tunes devoted to mother. Featured are the Pilgrim Travelers, Alex Bradford, Original
Five Blind Boys of Alabama, Bessie Griffin, Swan Silvertones. Best Culs: "Blessed
Mother,” Motherless Child."

Jazz

also recommended

Religious

—— also recommended

OLATUNA—Soul Makossa, Paramount PAS 6061, (Famous) After four years away
tram recording, Olatunji (who formerly cut for Columbia) 1s back with an authentic
program of African-oniented material. This is foot-tapping, hip-shaking music which
appeals to a specific audience. Best cuts: “Takuta.”

VARIOUS ARTISTS~Gospel Stars In Concert, Specially 2153. Sam Cocke and the
aoul Stirrers, the Pilgrim Travelers, Dorothy Love Coates and the Original Gospel
Harmanettes comprise the bill for this re-packaging of two 1950 Los Angeles con-
certs. Best cuts: "' Have a Friend Above All Others,” “Be With Me Jesus.”

Latin
also recommended

PALITO ORTEGA—Autentice. International SLP 00442, Backed by a variety of or-
chestras, Ortega unveils a variety of musical approaches, from soft ballads to
raunchy pounding efforts. Best cuts: “Yo No Te Prometo Nada,” Mi Corazon Canta,”
"Hola Carolina.”

101-BAD WEATHER, Supremes, Motown 1225

102 -BRA, Cymande, Janus 215

103—MEET THAT LADY, Isley Brothers, T-Neck 2251 {Columbia)

104 ~0OME TIN SOLDIER, Coven, MGM 14308

105—-LOVIN' ON BORROWED TIME, William Bell, Stax 015/ (Columbia)
|06~GYPSY DAVY, Anlo Guthrie, Reprise 1158

|07 -DONGD ROCK, Incredible Bongo Band, Pride 1015 (MGM)
108 ~DARLING COME BACK HOME, Eddie Kendricks, Tamla 54236 (Motown)

BubblingUnderThe HOT 100

109—BABY I'VE BEEN MISSING YOU, Independents, Wand 11258 (Scepter)| 10—
LA. FREEWAY, Jerry Jeff Walker, MCA 40054

111-LOVIN' NATURALLY, Sandalwood, Bell 45348

112-STAY AWRY FROM ME, Sylvers, Pride 1029 (MGM)

113—THE ANSWER (Should | Tie A Yellow Ribbon Round The Ole Oak Tree), Connie
Francis, GSF 6501

114 -EVERYONE'S AGREED THAT EVERYTHING WILL TURN OUT FINE, Stealers
Wheel, AEM 2450

115—-SUNSHINE, Mickey Newbury, Elektra 45853

116—DONT FIGHT THE FEELINGS OF LOVE, Charley Pride, RCA 74-0942

117-YOU CAN CALL ME ROVER, Main Ingredient, RCA 74.0939

118-~WOULDN'T | BE SOMEONE, Bee Gees, RSD 404 (Atlantic)

119-WATERGATE BLUES, Tom T. Hall, Mercury 73394 (Phonogram)

120-JIMMY LOVES MARY-ANN, Looking Glass, Epic 5-11001 (Columbia)

121 -FOREVER, Baby Washington & Den Gardner, Master 5 9103 (Stereo Dimen-
sion)

122—PUT IT WHERE YOU WANT IT, Nino Tempo & April Stevens, ABM 1443

123-COSMIC COWBOY, Nitty Gritty Dirt Band, United Artists 263

124—MOONSHINE (Friend of Mine), John Kay, Dunhill 435]

125-1UST DON'T WANT TO BE LONELY, Ronnie Dyson, Columbia 4-45867

FIM Action Picks These are the albums that have been added this past week to the nation's leading progressive stations.

ATLANTA: WRAS-FM, Drew Murray
BABYLON, N.Y.: WBAB-FM, John Vidaver
BALTIMORE: WKTK-FM, Barry Richards
CHICAGO: WBBM-FM, Jim Smith
DENVER: KCFR-FM, Jeff Polleck

ARTHUR, HURLEY, & GOTTLIEB, “Arthur, Hurley, & Gottlieb,” Columbia: WEBEM-FM
BRIAN AUGER'S OBLIVION EXPRESS, “Closer To It," RCA; WCMF-FM

BACHMAN-TURNER OVERDRIVE, “Bachman-Turner Overdrive,” Mercury: WKTH.
M

BADGER, “One Live Badger,” Atlantic (Import): KNAC-FM

BANG, “Bang Music," Capitol:WVV5-FM

BLACK GRASS, “Black Grass,” Shelter: WOUR-FM

WILLIAM BOLCOM, “Geroge Gershwin Piano Music,” Nonesuch: WMME-FM
BONNIE BRAMLETT, “Sweet Bonnie Bramlett," Columbia: KSAN-FM

ELAINE BROWN, “Elaine Brown," Black Forum: WMMR-FM

JIMMY BUFFETT, “A White Sports Coat & A Pink Crustaceon,” Dunhill: WHCN FM
BRIAN CADD, “Brian Cadd," Chelsea: WMMR.FM

CASHMAN & WEST, "Moondog Serenade,” Dunhill; WEEBM-FM, WHCN-FM
CHICAGO, "¥I" Columbia: WYVS-FM, WCMF-FM, WIMF-FM, KBEY-FM, KNAC-FM,
KSHE-FM, WHCN-FM

CLEAN LIVINEG, *Meadowmulfin," Vanguard: WMAL-FM

COMMANDER CODY & HIS LOST PLANET AIRMEN, "Country Casanova,” Para-
mount: WKTK-FM

COPPERHEAD, “Copperhead,” Columbia: CHUM-FM
DAVE COUSINS, “Two Weeks Last Summer,” A&M (Import): KNAC-FM

MICK COX BAND, "Mick Cox Band," Capitol: KBEY-FM, WIMF-FM, WBUS-FM,
WMME-FM

CYMANDE, “Second Time Around,” Janus: WVVS-FM, WMAL-FM
ROGER DALTRY, “Daltry,” Track: KSAN-FM

MANU DIBANGO, “Soul Makossa,” Attantic: WHCN-FM

DOLDINGER, “Passport,” Reprise: WVVS-FM

JOHN ENTWISTLE, “Rigor Mortis Sets In,” Track: WHCN-FM, WZMF-FM
JOHN FAHEY, “Fare Forward Voyagers.” Takoma: KCFR-FM

FIVE MAN ELECTRICAL BAND, “Sweet Paradise,” Lion; KSHE-FM
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HARTFORD: WHCN-FM, Paul Payton
KANSAS CITY: KBEY-FM, Joe DiBello
LONG BEACH: KNAC-FM, Raon McCoy
MIAMI: WBUS-FM, Coz McTravier
MILWAUKEE: WZMF-FM, Steve Stevens

VIRGIL FOX, “Live At Carnegie Hall," RCA: WBUS-FM

ARETHA FRANKLIN, “Hey Now Hey, The Other Side Of The Sky," Atalnatic: WBAB-
FM, WDAS-FM

GLENCOE, “The Spirit of Glencoe,” Epic: WCMF-FM

IIM GRADY, “Jim Grady,” 20th Century: WEEBM-FM

GREENSLADE, “Greenslade,” Warner Bros.: WCMF-FM. KNAC-FM. WVVS-FM
GUESS WHO, “10," RCA: KSHE-FM, CHUM-FM, WKTK-FM, KNAC-FM, WCMF-FM
CLAIRE HAMILL, "October,” Island: WOUR-FM

PETER HAMMILL, “Chameleon In The Shadow Of The Night," Charisma: KCFR-FM
KEEF HARTLEY, “Lancashire Hustler,” Deram: WRAS-FM, KSAN-FM

JIMI HENDRIX, “Soundtrack,” Reprise: WRAS-FM, WVVS-FM

LIGHTNING HOPKINS, “In Berkeley," Arhoolie: KCFR-FM

JIM HORN, “Jim's Homns,” Shelter: WRAS-FM, WHCN-FM

PAUL KANTNER, GRACE SLICK, & DAVID FREIBERG, “Baron Von Tollbooth & The
Chrome Nun,” Grunt; WBAB-FM, KSAN-FM

THOMAS JEFFERSON KAYE, “Thomas Jefferson Kaye," Dunhill; WOUR-FM
CAROLE KING, “Fantasy,” Ode: KBEY-FM

FREDDIE KING, “Woman Across The River,” Shelter: KSAN-FM

DANNY KORTCHMAR, “Kootch,” Warner Bros.: WRAS-FM

LOOKING GLASS, “Subway Serenade,” Epic: WEBM.FM

MELISSA MANCHESTER, “Home To Myself," Bell: WBEM-FM, WELS-FM
MARY McCREARY, “Butterflies In Heaven,” MCA: WHCN-FM

COUNTRY JOE McDONALD, “Paris Session,” Vanguard; WYVS-FM

ROGER McGUINN, "Roger McGuinn,” Columbia; WBBM-FM, KSHE-FM, WHCN-FM,
WBUS-FM, WZMF-FM, KCFR-FM, WMMR-FM_ WBAE-FM, WRAS-FM, WMAL-FM

MARTIN MULL, “And His Fabulous Furniture In Your Living Room,” Capricom:
WBLS-FM, WMMR-FM, WOUR-FM, KNAC-FM, WRAS-FM

MUSIC FROM FREE CREEK, “Various Creek,” Charisma: WVV5-FM

WWW americanradiohistorv com

PHILADELPHIA: WMMR-FM, Jerry Stevens
PHILADELPHIA; WDAS-FM, Harvey Holliday
ROCHESTER: WCMF-FM, Bernie Kimball

SAN FRANCISCO; KSAN-FM, Bonnie Simmons
ST. LOUIS; KSHE-FM, Shelley Grafman

TORONTO: CHUM-FM, Benjy Karch

UTICA, N.Y.: WOUR-FM, Tony Yoken & Ste.

ven Huntington

VALDOSTA, GA.: WVVS-FM, Bill Tullis
WASHINGTON, D.C.: WMAL-FM, Phil de Marne

THE POINTER SISTERS, “The Pointer Sisters,” Blue Thumb: KBEY-FM. WOUR-FM,
WBUE-FM, KSAN-FM

DORY PREVIN, “In Concert,” United Artist: WBAB-FM

ALAN PRICE, “Soundtrack—0 Lucky Man™ Warner Bros.. WMAL-FM, WMMR-FM,
WCMF-FM, CHUM-FM

RARE BIRD, “Epic Forest,” Polydor: WEBUS-FM, KBEY-FM
JIMMY REED, “Live at Carnegie Hall," ABC: WKTK-FM

CHARLIE RICH, “Behind Closed Doors," Epic: WBAB-FM
JOHNNY RIVERS, “Blue Suede Shoes," United Artist: WBAB-FM

LEON RUSSELL, "Leon Live," Sheter: KSAN-FM, WOUR-FM, KBEY-FM, WIMF-FM,
WMAL-FM

BABE RUTH, “1st Base," Harvest: WIMF-FM
MONGO SANTAMARIA, “Fugeo,” Faya: WKTHK-FM

CARLOS SANTANA & JOHN McLAUGHLIN, “Love, Devotion, & Surrender,” Colum-
bia: WYVS-FM, KCFR-FM, WMMR-FM, WBUS-FM, WOLR-FM, WBAE-FM, KBEY-FM,
KNAC-FM, WRAS-FM

SAVOY BROWN, “Jack The Toad,” Parrol: KBEY-FM

SLY & THE FAMILY STONE, “Fresh,” EPic: WRAS-FM, KNAC-FM, KSAN-FM, WBAB-
FM, WMMR-FM

STAELEY BROTHERS, “Sta-Hay-Lee,” Epic: KNAC-FM, WRAS-FM

ROD STEWART, “Sing It Again Rod,” Mercury: KNAC-FM, KSHE-FM, WKTK-FM,
WRAS-FM

SUPERFLY, “TNT,” Buddah: WBAB-FM
RALPH TOWNER & GLEN MOORE, “Solos-Trios,” ECM: KCFR-FM
VIVALDI, “Zukerman Plays Vivaldi," Columbia: KCFR-FM

JOE WALSH, “The Smoker You Drink, The Player You Get," Dunhill: KBEY-FM,
KSAN-FM, WBEBM-FM, CHUM-FM

WBCT, “Watergate Primer," Waterfall: WHCN-FM
TONY JOE WHITE, “Home Made lce Cream,” Warner Bros.: WBAB-FM, WYV5S-FM
BOBBY WOMACK, “Facts Of Life,” United Artist: WHCN-FM, KSAN-FM
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The only
wa

., toimprove
B a classic
bS for

-

R Frankie
) Valli
to singit.

"You've Got Your
Troubles, I've Gotl
Mine.” A classic new
single by Frankie
Valli. Produced by
Bob Gaudio.
#M1251F.

Listen to what's

happening at Motown.
You'll hear the times
change.

iy

_-'l:lI I::lI Ill
LR
LTI

1973 Motown Recerd Coarpoarallon

We goofed. Last week we
inadvertently credited the
wrong producer for "How
Come" by The Four Seasons
withk Frankie Valli. The
roducer is Bob Crewe.
olown Single #M1255,
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FOR WEEK ENDING JULY 7, 1973

Sl

12

12

15 |

3 |

5

11

Compiled from Mational Retail Sfores
by the Music Popularity Chart De-
pariment and the Record Markel Re-
search Department of Billboard.
ARTIST

Tlh.l.ﬁll. Mumber (Dist, Label)

I.nrmh 1]15]% Halem1 Waorld

Fll.ll. SIMON
e o g Simn

-Fllll. McCARTNEY & WINGS

Red Hose Speedway

| Egpie SMAL 3409

17 PINK FLOYD

'The Dark Side of the Moon
| Harvest SMAS 11163 (Capitel)

CARPENTERS
Now & Then

| AM 5P 3519

13 | LED ZEPPELIN
'htmmsnfth: Holy

| Mbenlic 50 7255

' DEEP PURPLE
| Made In Japan

| Warser Biothers 2WS 2701
13 | BEATLES
| 1967-1870

| Agpls SNBO 3404
' CAROLE KING

| Fantas
| Ode 5P

;ITIJIB (ALM]

| SEALS & CROFTS

| Diamond Girl
lul'lrur Bradhers BS €59

 DOOBIE BROTHERS

The Captain & Me

| Warner Brothers 65 264
AL GREEN

Call Me

' | B XSHL 32077 (London)

' EDGAR WINTER

GROUP
They On I&E&m Out at Night
t'|nr KE JE5%4 (Columbial

| ISAAC HAYES

| Live at the Sahara Tahoe
Enteeprine EMS-2-5005 (Columba}

| YES
| Yesson

| Adlanbic 56

' DEEP PURPLE
| Machi

3100

achine Head

| Warne Bros. BS 2807

13 | BEATLES
| 1962-1366
| Rople SHEQ 3403

| 1. GEILS BAND
| Bloodshot
 Mlanta S0 260

15 | BREAD

The Best Of

| Elekira EX5 75056

12

17

BARRY WHITE _
I've Got So Much To Give

| 20tk Century T-407

ALICE COOPER
Billian Dallar Babies

| Warner Beoihers BS 7685

| 22

i
g g
£ 3
W
1|3 |
!
1|z
% i3
*
¢ |
78
B b
ﬁl“"
10 12
THE
2 10
3 9
TRET
15 15
ﬂzl'
17 | 13
18 16
19 19
20 18
1z
2 n
B o0
ﬁ"“'
5 2%
% 25
uou
B B
ﬁss'
‘0 2
#r @
nlan;
33"31]
AT
B W

ELTON JOHN
Don't Shﬂut Me I'm Only the
Piano Player

| MEA 7100

| DAVID BOWIE

Aladdin Sane
BOA LGP 4852

' CURTIS MAYFIELD

Back to the World

| Curtom CRS BO1S (Buddsh)

25

12

FOCUS
Huv&a Waves
S 1401 (Famous

 SPINNERS

| Mlant 50 7756

16

DR. JOHN
In the RJFahl Place

| Mco 5D TO1E

IE WONDER

' Talking Book
| ||I'll

3 191 l!ll-:t::mn:-

JOHN DENVER
Farewell Andromeda

| RCA APLIDID]

14

13

14

51

JOHNNY WINTER
SHIl Alive & Well
Columisa KE 32158
BLOODSTONE

Natural Hi
Landon- XS gﬂ

RICK WAKEMAN
The Six Wives of Henry VI
ASM 5P 4361

ELVIS PRESLEY _
Aleha From Hawai Via Satellite
HCA YPSE GOBY

JEFF BECK. TIM BOGERT
& CARMINE APPICE
e KE 32040 (Cabumbia)

CABARET
Soundtrack
ABC AELD 752

®

SUGRESTED LIST
PRICE

ALBAUM
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19

K

&7
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STAR PERFORMER-—LP'E registering
greates! proportionate upward prog-
ress this week,

ARTIST
Title, Label, Number (Dist. Label)

BILLY PRESTON

Music |s My Life
ABM 5F 3516

PERRY COMD
And | Love You So
RCA APL 10100

STEPHEN STILLS & MANASSAS
Down The Road

 Miantic 50 7250

URIAH HEEP
Live

_ Mercery SRM 2-7303 (Phonogram)

EL'I' pfL'II'IE FAMILY STONE

res
| g KE 32134 (Columbes)

LEON RUSSELL
Live

| Shedler S'IE-H B’!l? rE.lpurnI:n

EARTH, WIND & FIRE
Head 1o the Sky

| Calumbia KC BHH

DONALD BYRD
Blach

rd
| Bive HuErl_!_H LADAT-F (United Aebists)

EAGLES
Desperado

| Asmm S0 5068 (Attantic)

EIJEI.IS
Sire SA% 380] |Famouz)

ROGER DALTREY
Daltr
128

TEMPTATIONS
Masterpiece
lraady G 165 L {Matown)

DAWN featuring Tony Orlando
Tuneweaving

| BeH B 1012

WAR
The Worid 1s a Ghetto

| United Metisks UAS 5657

BETTE MIDLER
The Divine Miss M

| Attantic 50 7238

SHA NA NA
The Golden Age of Rock N° Roll

| Kama Sulra K585 30732 (Buddah)

GLADYS KNIGHT & THE PIPS
Meither One Of Us

| Soul 5 737 | (Metown)

MANDRILL
Compaosite Truth

! Polgdoe PO 5043

Lile & Times
AHC ABLX THY

DEEP PURPLE
Who Do We Think We Are!

| Warner Bros. B5 2678

CRUSADERS
The ?nd Crusade

| Bige Thumd BTS 7000 (T smoun)

DONOVAN
Cosmic Wheels

| g RE 32156 (Cotumbin)

TOWER OF POWER

_ Wuiner Brifhers BS 2681

CARLY SIMON
No Secrets

- Biektra EIL"- 75048

Eant Euq}I a Thrll

| ABC ABCX

TEN YEARS AFTER
Recorded Live

' Columbis C2X 32250

NEW BIRTH
Birth Da

| RCA LSP e

GODSPELL
Soundtrack

| Bes 1118

SHIRLEY BASSEY
Never, Never, Never

| Unibed Aetrsts LA LACSS F

BILL WITH

Live AL Eamuéu.- Hall
Susser SKBS MI25%-2 (Buddak)

ANNE MURRAY
Danny’s Surl;

| Capsivl 8T 1117

SEALS & CROFTS
Summer Breaze

. Wrarner Bimi BS Je29

IEILELTH{: LIGHT ORCHESTRA

 United Adists UA LAGIGF

SLADE
Slayed?

- Paiydor PD 5524

SYLVIA
Pillow Talk
Wibration, VI 126 Jll Piafinam)

758
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Awarded RIAA seal for sales of |
Million dollars at manufacturers
level, RIAL seal audit available and

S cpticnal to all rnlnuhl:luml. [Seal

ETH
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16
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ETY
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1’13 |
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18

—

BTy

118

B

| 16

13
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indTu:-tH:I by colored dot).g

Titie, Label, Number (Dist. Label)

NU ORCHESTRA
' Birds of Fire
Columbia KC 31996

| Wishbone Four
| NCA 3T

FACES
Ooh La La
- Warner Brothers BS 2665

FROCOL HARUM

Grand Hotel
 Chirgsalis CHR 1037 {Warner Bros)

DIANA ROSS5/SOUNDTRACGK

Lady Slnﬁllhn Blues

A

I'm SIiII in Love With You
Wi X5HL 32074 {Lendoa)

THE BLUE RIDGE RANGERS
_ Fantawy Q415

EIJIIBLE PIE

at It
_ ABM 5F 3701

LOGGINS & MESSINA
| Conambes BG 317460

LED ZEPPELIN
 Mttantic 5D 7208

NILSSON
A Touch of Nilsson In The Night
RCA APLEDOSY

KING CRIMSON
Larks' Tnn;ﬂes In Aspic
| Atlantx 5[

| DAN HICKS & THE HOT LICKS

Last Train to Hicksville
| Blue Thamb BFS 51 (Famou)

. SPOOKY TOOTH
You Broke My Heart So

| Busted Your law
| ALM 5P 4385

THREE DDG NIGHT
Recorded Live In Concert—
Around the World With
Denkill DSY 50138

HELEI REDDY
| Am Woman
fapani 5T | 106%

VICKI LAWRENCE
The Night the Lights Went

Out in 13
| Bell 1120

THE NEW ENGLAND CONSERVATORY
RAGTIME ENSEMBLE conducted by
GUNTHER SCHULLER
| ot loplin—The Red Back Book

| Ange 5 | Capited}

' THE HIEIIHTE COMEDY HOUR
Various Artists
Hidden ST 211200 (Capol)

JACKSON FIVE
Shywriter
Mojown M 761 |
WEATHER REPORT
Sweetnighter

. Columbia RC 32210

ALLMAN BEROTHERS BAND
Baginnin

. Aheo 5D 2505

o o,
i ﬂﬁll} |

II'I'.IHIE GRAY
Drift Awa{ﬂ
| Decea DL 73397 (MCA)

' IDE WALSH
The Smoker You Drink The Player You Get

_ Dwnhill D5X 50140

MOODY BLUES
Seventh Sojourn
Threshold THS 7 (Lendon)

: KENNY LOGGINS w/JIM MESSINA
| Sittin' In
| Columbea C 31048

?UIH‘I' JONES
ou've Got It Bad Girl
| AGM SP 3041
| CHARLIE RICH
| Behind Closed Doors
| Epic KE 3ZMT {Columbia)
| CAROLE KING
Tap
| Dde SP 77008 (ABM)
NITTY GRITTY DIRT BAND
Will l'he Em:ha Hae Ur!hrnhm
| United Artists LIAS

JERRY LEE LE'II'IS
| The Session
| llm:ul[ m .E-I.IH {Pheamagram |

LEI. HIHHEI.E.I

_ ﬁ:llurnhl iuazm

LOU REED
Transformer

IEFFERSON AIRPLANE

30 Seconds Over Winterland
| Gnast BFL 10147 (BCA)

DELLS
Give Your Bahg' A Standing Ovation
Cidel CA 50037 (Chess/ Janus)

Every care for the accuracy of suggested list prices has besn taken. Billboard does not assume responsibility for errors or omissions.

B Copyright 1973, Blllboard Publications, Inc. No part of this publication may be reproduced, storad in a retrieval system, or transmitiad, in any form o by any means. stectronic, mechanical, pholocopying. recording, or otharwise,
withoul the prior written parmission of the publisher.
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Martin Mull

“Martin Mull... possessfes] an abundance of intelligence, wit and style to make up

fof: the-cougiter<tUIiEe. latgs lag:" LORAINE ALTERMAN, New York Times

“Three minutes of his droll deadpan is funnier than Jerry Lewis’ entire career.”
.. JACK HAFFERKAMP, Chicago News

““He was asking for trouble trying to play a piece written for banjos on tubas and,
of course, he fails completely...Very un-together and very funny.”

.. Sounds (English music magazine)

“Martin Mull is some kind of genius.” Oui

“This record is not only hysterically funny, but it is still funny the fifth time around.”

.. Library Journal

| VJARTIN MULL AND HIS
=il FABULOUS FURNITURE
IN YOUR LIVING ROOM,
his new Capricorn album,

is auallable now. Laugh it up.

www americanradiohistorv com

LllO dO
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114 107
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 Parrat

| Chetses BT

Compiled from MWational Retail Stores

Chart De-
Market Re-
saarch Department of Billboard.

- ARTIST

by the Music Popularit
partment and the Recor

Title, Label, Number {Dist. Label)
TRAFFIC
ahoal Qut al the Fantasy Factory

| Island 5W 3323 (Capitnli
CARLOS SANTANA & MAHAVISHNU ]ﬂHH

McLAUGHLIN

Lave, Dedication. Surrender
Calumbis KC 32034

CAT STEVENS
Catch Bull at Four

| MEM 5P £355

COMMANDER CODY E HIS
LOST AIRMEN
Country Casanava

| Paammeal PAS BO54 (Famouc)

STEALERS WHEEL

A s 3T

COLD BLOOD
Thriller
Repise M8 2130

H.HE EARTH
H.ﬂa: E-‘Ih R SE | (Wotpws)
SKYLARK

| Capilol ST 1[04%

JAMES BROWN /SOUNDTRACK
Black Caesar

| Pabydor PD 6014

A LITTLE NIGHT MUSIC
Original Cast
Celumbia K5 32265

WILLIE HUTCH/SOUNDTRACK
The Mack

| Molown M JEE |

TOM JONES

The & Soul 04
TI060 (Landon)

STYLISTICS
Round 2

o AV 11006

ROLLING STONES
Hot Rocks, 19641971

| Londus 2PS 606/7

SERGIO MENDES & BRASIL '77
Love Music

| Bl 1119

MIKE BLODMFIELD, DR. JOHN,
JOHN PAUL HAMMOND
Triumuirate

| Cetumbia KL 32172

FLEETWOOD MAC
Penguin

| FRrgrice M3 7138

CLINT HOLM

ES
Fh ound In My Mind
TP 3'5955 1:#3'::.3'

' l:uruu PLAYERS

Pleasure

| Westboand W 2017 (Chaszs lanus)

FOGHAT

| Beargvabe BR 2016 (Warner B

MICHAEL JACKSON
Music & Me
Mdzhown M TET |

ARLD GUTHRIE

Last of the Eﬂ:-u-hlyﬂ Cowboys
Hueprie WE 204

EDDIE KENDRICKS

| Tamly.T 327 L (Matosn)

CHEECH & CHONG

ig Bambu
Ode SP 71014 [AKM)

DONNY OSMOND
flone Together
BGM Enleh SF 2806
DOOBIE BROTHERS
Toulouse Sireet
Warser Bros. 85 2634
NEW YORK CITY
I'm DuinE Fine Now
| O1%E (REA)
UICKSILVER

niho
| Capinl Eﬂ L1155

SONNY & CHER

Mama Was A Rock & Roll Singer.
Fa:Ea Used To Write All Her Songs
MCA 1102

© BYRDS

hoyierm 80 SO58 (&tesiic)

SAVOY BROWN
Jack The Toad
Parent 1PRS THESS (London |
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STAR PERFORMER—LP's registering
greates! proporfionate upward prog-
ress this week,

RRTIST
Tithe, Label, Number (Dist. Label)

' MOODY BLUES

Days of Fulure Passed

| Deram DES 18012 (losdon)

INTRUDERS
Save the Children

| Gambbe KT 31881 [Columbuai

MAIN INGREDIENT
Afrodisiac

| RCh L5P 4834

FOCUS
In & Out Of

_ Sire SAS 104 (Famouss

CREEDENCE CLEARWATER REVIVAL
Creedence Gald

| Fastany SEE

EUMIR DEODATO
Pralyde/Decdain

R

FIDDLER ON THE ROOF
Soundtrack

| Unied Arbesis EINS 10800

MELANIE
At Carnegie Hall

| frrghbotmnd NRS 3007 (Famies
. JOHN DENVER

Hn:u:l:! Mountain High
P a3l

VIKK] CARR
Ms. )

anca
| Columbo BG 32251

SIEGEL-SCHWALL BAND/SAN
FRANCISCO SYMPHONY ORCHESTRA/
SELJI DZAWA

Symphomic Dances From “West

aide Story”—Three Pieces for
Blues Band and Orchestra

| Destsha Grammagihon 2530 309 (P

NATIONAL LAMPOON
Lemmin

| BIHII'IIJ'HIE: Thumb BTS BOOE (Famous)

FRAMFTON'S CAMEL

AW SP 3RS

IOHNNY MATHIS
Killing Me Softly With Her Song

_ Cnlumhsz KC 13758

JERMAINE IACKSON
Come Into My Life

| Molosn W 775 L

PAUL KANTNER, GRACE SLICK &
DAVID FRE!

Gruet BFLEOT4E (RTA)

GLEN CAMPBELL
| Knew fesus (Before He Was A Star)
Cazatnl S0 11105

MORT SAHL
Sing A Sang O Watergate

Baron Von Tollboath & the Chrome Mun

GNP Crescanda GNPS 2070

SPINNERS
Best Of

| Whskows M TED L

AFRIQUE
Soul Makossa

| Maingiream MAL 354

DELIVERANCE
Soundtrack

| Warner Beos. 85 2683

MANU DIBANGOD
Soul Makpssa

| Athent 33 7087

JESUS CHRIST SUPERSTAR
Soundtrack
WCA 211000

DAYID BOWIE

space Oddit
n& L3P ma] 4

AMERICA

Homecamin
il g

THE POINTER SISTERS

| Blee Thumb 48 (F e

JUDY GARLAND & LIZA MINNELLI
"Lwe';Tai”t]l;l]'} Lendon Palladiem
sl

BEACH BOYS
Halland
Hrebher. feprms M5 7110

BOBBY WOMACK
Facts of Lile

| Unifesd Arhisis LA LA 043 F

INDEPENDENTS
First Time We Met

| Wand WD B34 Grepies|

JOAM BAEZ
Where Are You Now, My Son?

| ARM 5P 4340

FOUR TOPS
Best Of
Wiatown M T84 D
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Million dollars at  manufaciurers
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ARTIST
Title, Label, Number (Dist. Label)

- AL GREEN

Green |s Blues

| Hi SHL THES (Lendon |

MALD
Ewodution
Wernes Bmthers BS 7702

DAVID BOWIE

The Rise & Fall of Jiggy Stardust &
the Spiders From Mars

REA L5P 4002

OSMONDS
The Plan
MGM 50 4907

HERBIE MANN
Hold On I'm Comin’

| Allmtic 50 1632

Calumat

| Eu Tree BT 2101 {2ety

ROLLING STONES

Maore Hot Rocks (Big Hits & Fazed
Cookies)

| Londan 2F5 &

PARTRIDGE FAMILY
word Puzzle
Bedl 1127

0°JAYS
Back Stabbers

| Pisbadelphia l=iemalssnal K2 31712
. (Columbia)

JEANNE PRUETT
Salin Sheets

| WA 338

ROD STEWART

Sing It Again Rod

1-B80 [Phopegram|
CURTIS MAYFIELD/SOUNDTRACK
Supertly

| Curbom CRE BO14 5T (Buddah)

CYMANDE
Znd Time Around

| Janus JLS 306

ANDY WILLIAMS

Greatest Hits, Yol, 2
(elumba WO P38

ELTON 1OHN

Honky Chateau
Wes 97135 (MCA)

MARN-ALMOND
Best Of

| Blue Thumb BTS 50 (Famous)

SONS OF CHAMPLIN

Welcome fo the Dance
Colambia RC 3234]

BILL COSBY
Fat Albert

| MIA 333

HUBERT LAWS

C Hali
it

HERBIE H.lll-ﬂﬂi:l
Sextant
Columbsa K 37717

MARSHALL TUCKER BAND

Cagricorn CP 0012 (Warner Beoinen

EDWARD BEAR
Close Your Eyes

| Capsnl SNAS 1EI%2

MELISSA MANCHESTER
Home 1o Myself

el 1123

NICKY HOPKINS

The Tin Man Was A Dreamer
Codumbae KC 37074

JOHN ENTWISTLE'S RIGOR MORTIS
Sets In
Teack /WECK 321

JO )0 GUNNE
Bite Down Hard

. Keifurm 50 5065 (R lerhe

TODD RUNDGREN
A Wizard, A True Star

| Besrsalle BR 2133 (Waimer B

JOSE FELICIAND
Compariments

' RCAAPD 10141

RAY CONNIFF

You Are The Sunshme of My Life
Columbg KC 32376

JOHNNY RODRIGUEZ

Infroducing
Mairusy SR BLITR Psenopam)

JOAN BAEZ
Hits Greatest & Others
Yanpeard VA0 75337
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Late News

Artco Early Stresson C/M

OKLAHOMA CITY-Artco la-
bel, a general reportoire operation,
has -been started here by Chuck
Meyers, long-lime independent la-
bel marketing representative, and
Tom Hartman, former Tree Music
executive.

Though the initial releases will be
heavily country-flavored. Meyers
explained that the label will also
sign pop and soul artists. First single
15 “At Her Worst, She's Still The Best
I Ever Had"™ by Charley Thompson.
Artico will soon release the first of
what may be 60 1o 70 LP releases
over the next vear from the Al Gan-
naway Country Music Hall of Fame
series, a TV syndication that dates
back 1o the late fifties and early six-
tes. Artco has obtaimed audio nghts

to the entire package. First LP,
“Country Collections: Vol. 1.” con-
tains 12 different excerpts from dif-
ferent artists, including Faron
Young, Webb Pierce, June Carter,
Grandpa Jones, Hawkshaw Haw-
kins, Jim Reeves and others,

Other artists signed to Arico al-
ready are: The Blackwood Brothers,
Peggy Gayle. Henny Youngman
and Frank Arnett,

Distributors appointed thus far include:
Roval Disk. Chicago: Heilicher of Min-
neapols and Texas: Commercial, 51 Louis:
Record Sales, Memphis; A&L, Phila-
|J1:I|'|hi'.1; Best & Gold, BulTale: D&, Sav-
age. Md: Supreme, Cincinnati: Godwin,
Atlanta; with others 10 be numed soon,

Artco has also constructed its own
recurding sludios here.

Atlanta NARAS Elects Officers

Atlanta—Meurice LeFevre has
been elected president of the board
of governors of the Atlanta chapter
of the National Academy of Record-
ing Arts and Sciences.

Thirteen new governors were
named. and they elected the officers.
national trustees and alternates.

Eddie Biscoe was named first vice
president of the Chapter, Cecil
Welch is second vice president.
Larry King is the new secretary. Jo-
seph “Cotton™ Carrier is treasurer,
and Mary Tallent was re-named ex-

ecutive secretary,

Newly elected governors are Al
Kooper, Hugh Jarreuw, Bill Hule.
Tom Wells. Barrie L. Jones. Eddie
Biscoe, Bob Edwards, Harris Rogers

RIAA Cos. to

® Continued from puge 3

without their knowledge and despite
their controls. 1 am further asking
each member company to establish
a system of continuous monitoring
and investigation to guard against il-
legal and unethical practices.

“In addition, | encourage all of
the independent entities in the in-
dustry. who are not members of
RIAA, to undertake their own inter-
nal investigations and corrective
programs. This step is necessary be-
cause our industry is far broader
than the 55 rcmrdmg companies
which make up our Association’s
membership. The industry also in-
cludes hundreds of independent
producers, manufacturers, man-
agers and promotional and distribu-

tion specialists.

“Tough and constructive action
by the industry is now needed to re-
store the faith and confidence of the
public and representatives of gov-
ernment. We must seck action pro-
grams ¢ help insure that recording
industry entities and people con-
form to the letter and the spirit of the
law. We cannot tolerate illegal or

SUPER PROMOTIONS
IS
BRITE-STAR

Complete record prometion ond
distribution services.

® Masters Leassd

& Nashvills Sessiens Arronged

Send all recerds for review te:

BRITE STAR PROMOTIONS

728 16th Ave. §.
Mashville, Tenn. 37203
Call: Nashville (§135) 244-4044

Jr.. Cecil Welch, Sam Wilhoit, Kent
Burkhart. Wendy Bagwell and Phil
Walden.

LeFevre and Buckhart were
elected national trustees. while Bisco
and Wade Pepper were elected alter-
nate trustees.

Vice presidents elected at large are
Gwen Kesler, Steve Clark, Bob
Richardson, Chuck Rogers. Herb
Marsh, Dave Crawford and Ken
Laxton. Replacement governors
serving one year terms are Pepper
and Vito Blando.

The new board of governors also
discussed plans for the semi-annual
national NARAS trustees meeting
which will be held here Sept. 7-8-9,

Cooperate

unsavory practices and we must
make sure the public and govern-
ment representatives know this,

“l trust that the overwhelming
majority of people in our industry
will join in a meaningful and con-
structive program.”

Lettersto

® Continved from page 6

thorized duplication of pre-recorded
tapes. These State laws have been
upheld by the recent decision of the
United States Supreme Court in the
landmark Goldstein versus Califor-
nia case.

The writer of your article attrib-
utes to “many industry experts” a
description of this in-store tape du-
plication system as “a new dimen-
sion in tape duplication.” It certainly
is...and it's called “thefl.” Your ar-
ticle further acknow ledged that no
royalties of any kind have as yet
been negotiated with owners of
rights, yet the marketing of the ma-
chines and the selling of tapes 10
consumers go right on,

Your irresponsible interview
laughably stated the conviction that
thc Supreme Court “Goldstein™ rul-
ing “helps™ the posture of in-store
tape duplicating, even though that
decision irrevocably cemented the
unlawfulness of unauthorized tape
duplication.

Yes, Billboard. you have an obli-
gation to report all the trade news,
even that which mirrors negative
practices, But you also have a higher
priority responsibility to insure that
what you print is in perspective and
accurately characterized. This was
not.

Stanley M. Gortikov, President
Recording Industry Association
of Amenca

Los Angeles, Calif.

the Editor_

Finally, after much ignorance was
professed by Columbia, Monument
and MGM, Columbia Records is
bringing out the soundtrack album
to “Pat Garrett and Billy The Kid"”
the MGM film that stars Bob Dylan
(CBS) and Kris Kristofferson
{Monument). The album, released
within a week. has ten new Dylan
songs written for the film. . . . Rich-
ard Nader's Exercise in British mod-
rack nostalgia, “1960's British Rock
Invasion Revised™ which half filled
Madison Square Garden last week,
with Herman's Hermits headlining.
gets an added boost with an all Brit-
ish segment of NBC's “Midnight
Special” TV show. ... Atlantic is
shipping 11 posters of key Atlantic/
Atco artists 1o all WEA branches, 1o
be made available to dealers, July 5.
All 11 posters are contained in one
cardboard container. Merchandis-
ing manager Rick Willard said post-
ers on other artists would be issued
shortly.

BMI Inc. celebrateg the third-an-
niversary of their San Francisco of-
fice by presenting a special com-
mendation of excellence award o
Bill Grahm of Fillmore fame. The
award was given at a candlelight
buffet affair for 200 people. .. . Phil
Woods, alto saxist, has relocated in
Los Angeles after six years in Eu-
rope. . . . Led Zeppelin wives accom-
panying the group on the Eastern
part of their U.S. tour. Some wild re-
ports of Zeppelin behavior have
been written. ... John Dean the
Third knocked Paul Simon off the
cover of Time magazine last week,
... aecond lggy and the Stooges set
al the Whiskey A Go Go on Satur-
day was cancelled after audience en-
thusiasts caused a wrenched back
for the singer. The Detroit group at-
tracted the biggest turnaway crowd
in years and also presented CBS/
Records Group president Goddard
Lieberson with an opportunity to
make his West Coast partying come-
back at a reception for the group.
Igey's new manager is Jeff Wald,
manager/husband of Helen Reddy.

.. Black Oak Arkansas make their
debut appearances on both “In Con-
cert” and “Midnight Special” in
July/August. ... CBS network tele-
vision institiuted their probe into the
CBS Records affair just b' wre the
Mew York Times editonal piece ur-
ging this.

Music publisher Hans W,
Heinsheimer, executive vize presi-
dent of G. Schirmer Inc. is celebrat-
ing his 50th anniversary in music
publishing. As director of the opera
department of Universal Edition in

Slight Dip

® Continued from page |

Pop product sales for the Discount
Records National chain have been
off some 12 percent during the lasi
six months, according to Marvin
Saines, veteran chief of the retailing
entity. He added that the drop in
pop sales did not reflect a drop in the
overall sales for that period.

Saines believed that the loss in the
pop ficld was due 1o the lack of
“strong” product on the markel. He
said that the majority of the product
available didn’t reflect the strength
and quality of albums a year ago—a
period when a number of acts had
exceptionally good product out. He
said the new Beatles’ sets had been
going well, as had Pink Floyd. “But
that strong release the market could
use has not been there,” Saines also
credited the ULS. economy as a fac-
tor in the sales dip.

Korvette Pop Drop

Korvette’s Dave Rothfeld also

WwWWwWw americanradiohistorv com

InsideTrack

Vienna he arranged for the premiere
Weill and Brﬂ:hi# “Threepenny
Opera™ in 1925. ... Larry Norman,
MGM artist, has a West Coast Publi-
cations Inc. songbook published,
“*Why Should The Devil Have All
the Good Music.” ... Mandrill.
headlining a festival set Kennedy
Stadium record of 70,000 in Wash-
ington D.C. . . . Janis Joplin authors:
Myra Friedman’s just published bi-
ography of the singer “Buried Alive™
states that Peggy Caserta’s relation-
ship with Janis is distorted, and is
importance to Janis greatly over-
emphasized)” Caserta. with writer
Dan Knapp authored “Going Down
With Janis,” another book on the
late singer. Friedman worked with
Janis in the Albert Grossman office.

. John Denver will have film vis-
uals of the Rocky Mountains at his
Universal Amphitherater concert
next week—and the Swensen Ice
Cream chain have made a new fla-
vor in his honor, called, naturally
“Rocky Mountain High.”

Buck Owens in San Diego for
farewell ceremonies (o two Navy de-
stroyers sold to Brazil-the US.S,
Buck and the U.5.5 Owens, no less.

. Frankie Stevens, English singer
won first prize at the Bulgana Song
Festival, ... Pacific Northwest Bell
commercial. “Call On Us™ written
by Tom McFaul of Luca/McFaul

. : Edward B. Marks Music Corp.
have a new logo designed by their
music arl director David Frankel in
conjunction with publication direc-
tor Bernie Kalban, Marks recently
moved 1o new offices. . .. New York
public library and city hall are sites
of lunchtime pop, jazz, Latin music
concerts from July 13-Sept. 13, ev-
erty Thrusday and Tues. ... April
Music UK. and Paul Robinson Mu-
sic have signed a co-publishing deal
for Robinson’s songs. Robinson, an
American, is currently working as
producer in England. Excerpts from
Reid Diamond’s “Jonathan Liv-
ingston Seagull” will be heard at the
Columbia sales convention, July 21
in San Francisco. Meanwhile, Dia-
mond 15 meeting with Frank Sinatra
and discussing the music on Si-
natra’s Nov. || Magnavox television
special for NBC. ... Maximum of
six -tickets allowed, by mail order
only, for the Led Zepplin concerts at
Madison Square Garden July 27-29.
... RCA keen to have Perry Como
record his “And I Love You So™ al-
bum entirely in Spanish. Como has
already recorded the title single
from the album in Spanish, called

“Te Qui:m Chet Atkins pmdu'.,l:d
the session in Nashville,

said the pop sales have been off. He
called the drop “slight” He also
cited the missing “blockbusters™ of a
year ago. He pointed to “shotgun™
release policies of various major
manufacturers as a cause of the “big
hit gap™ currently. “Labels are re-
leasing an abundance of product
and the majority ol it 1s not stick-
ing,” he said. "l would like labels to
be more selective. Then follow those
releases with stronger promotional
activity.” He pointed out the Beatles,
Carole King and Grateful Dead as
power product.

At Sam Goody Inc, Bob Men-
ashe, a vice president, said that busi-
ness had been normal over the past
six months. He 100 said business was
a “little off.”

Looking at the upcoming six
months, Rothfeld, Saines and Men-
ashe all expressed the belief that the
market will hold its own and that,
while supersellers might be few, the

Sherman has assembled a 40 piece
orchestra for the Carroll O'Connor
concert appearances this summer,
.. Ruby Brafi-George Barnes quar-
tet will be featured in an Sunday
Concert at the New York Jazz Mu-
seum, July 8.

Sly Stone, due in New York, to re-
hearse for his upcoming tour, flew
his entire band to Los Angeles in-
stead when he found a sound and
light expert 1w stage his new show.
... New York promoters Ron Del-
sener and Howard Stein sharing
cummer concerts at the Louis Arm-
strong Stadium here, formerly the
Singer Bowl. ... When Canadian
folk singer Murray McLauchlan
played the Bitter End, New York,
fellow folkie John Prine showed up
every night to see the show,

N.J. Probe
Subpoenas
L.A. Exec

By JIM MELANSON

NEWARK. N.J.—A subpoena has
been issued for Robert Price, presi-
dentof R.J. Price Corp,, Los Angeles
firm which Price describes as “a
marketing and finance company, a
holding company for some other
companies.” He is scheduled 10 ap-
pear before the grand jury here July
b,

Price said he has been in show
business 11 years, starting in 1962,
when he began buying acts and
touring them from the Coast. In
1967, he joined with Wolfman Jack,
who was then a radio personality at
XERB, Tiajuana, Mex. in a number
of business ventures associated with
recorded music. He said he returned
o concert promotion in 1968,

He was active in Universal Pro-
ductions, Encino, Calif., untl 1972,
when a legal suit on the part of Uni-
versal Pictures caused him to shutter
his Universal firm. He said he had
been touring a show, “A Story of
Rock ‘n Roll,” a live one-nighter
nostalgia package, for the past two
YEars cross country.

He said his R.J. Price Corp. was
active in “funding movie projects.”
He said he had a mail-order business
sel]ing a book, "The Gold of Rock *n
Roll,” primarily through direct mail
stimulated by radio spots. He is also
selling conference phone equip-
ment, he said.

in U.S. Retailing

overall quality of pop product will
maintain good sales figures,

Lou Krefetz, R&B veteran who
now runs one strictly soul and jazz
shop in downtown Baltimore,
Record Rack, said he will be over
$30,000 when he compares 1973
with the same period in "72. He felt
that the repertoire which he special-
izes in has grown and he feels that
his own more selective buying in
1973 has created the solid business
hike. He credited his 30-second spots
on WWIN-AM, Baltimore, which he
did more of this year with helping
the volume. Krefetz, a one-time
manager of talent and concert
promoter, pointed out that his trade
and profits are aided by his in-store
concert ticket service. He said he
sold $3 1,000 worth of tickets for a re-
cent soul concert series, staged by
Teddy Powell.

(This survey of first six months’ busi-
ness in 1973 will be continued next is-
sue, )

JULY 7, 1973, BILLBOARD
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Take m Home
on United Artists Records & Tapes @ LJ\

Flash: ‘Gypsy Man’ isWAR s new single.

[XW 281w ]

CMCMLXKI] United Artists Records, Inc.
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