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Campaign

By RADCLIFFE JOE

NEW YORK—In an unprece-
ted promotion campaign for its
onomy-priced Pickwick/33 rec-
brd albums, Pickwick Internation-
Inc. has embarked on what
\ficials of the company believe to
the largest single commercial
elevision advertising campaign in
ihe history of the music industry.
The massive commitment,
ought for an undisclosed sum of
lhioney, was prepared for Pickwick
y the Smith-Greenland advertis-
ig agency, and runs from Nov.
§ to Jan. 9, 1972, It is composed
a string of 30-sccond spots, and
being devoted to both regular
0d special album product released
Pickwick.
The spots feature an announcer
king on a giant Pickwick/33
cord and informing viewers that
ere is no difference in the qual-
ty of the performance of an econ-
bmy-priced Pickwick disk, and reg-
full-priced merchandise.
Five different commercials are
fcluded in the package. They spot-
ght such Pickwick albums as
he Big Country,” “Swinging
(Continued on page 70)

—ereal’s Push
Assists Disks

By BOB GLASSENBERG

 NEW YORK—A special promo-
tion campaign from General Foods
or their Sugar Crisp cereal is
jectening the sales figures of the
Tree Records “Presenting the
fiigar Bears,” album, and single
ou Are the One.”
General Foods decided to make
ugar Bear the product spokesman
for Sugar Crisp cereal and a well-
known entity among the young,
a singing star. They commissioned
National Music Times Corp. for
the project. National Music %‘imcs
pul together a studio group which
produced an album “Presenting the
Sugar Bear,” five cuts from which.
went onto the back of eight million
Sugar Crisp packages.
National Foods then sold the
album to Big Tree Records, which
3 distributed by Ampex. A nation-
al television commercial campaign
tnsued for Sugar Crisp, using the
pecial packages as a sales incen-
ive, “We had hoped that the sales
of the album would help the sales
of the cereal and vice versa,” said
an executive at General Foods.
“But it seems that the plan worked
otly for the record.”
(Continued on page 70)

ickwick LP's - Firms Prime Big LP’s for Xmas
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RCA's new-for-Yule LP's are:
‘Bark” with Jefferson Airplane,
“Rockflowers” by Rockflowers.
“Hunky Dory” by David Bowie.
John Denver's “Aecric,” “Nilsson
Schmilsson with Harry Nilsson,
and Sky's “Sailor's Delight.” Red
Seal will push the six Van Cliburn
packages, and two specially priced
sets, “All the Favorite Music From
Handel's 'Messiah’" and “The
Lord's Prayer.” Also to be special-
ly promoted are operas and other
multipackaged sets.

Columbix’s list features Bob Dyl-
an's “Bob Dylan's Greatest Hits,
Vol. IL" “Charlic Byrd" by the
Byrds. It's a Beautiful Day on
‘Choice, Quality Stuff Anytime,”
“Chuck Wagon Gang's Greatest
Hits,” “Grootna,” and Mylon on

about opening new stores, The
Heilicher retail division today aum-
bers 130-odd free-standing stores,
tops for any record-tape chain.
Heilicher pointed out that in
order to meet the financial re-
quirements for such leases, store
inventory must be extremely large
and varied, additional self-service
fixtures and greater space are re-
quired and more stofe personnel
is necessary. Both Heilicher and
John Cohen, chief of Disc Rec-
ords, Cleveland-based retail chain,
emphasized the importance of
proper managerial talent in every
store. Both men have developed
intra-organizational training pro-
grams, wherein they have desig-
nated particular stores within their
chains as training schools. All

®

“Holy Smoke.” Masterworks prod-
uct will include Leonard Bern-
stein's “Mass,” Der Rosenkavalier
with Bernstein, E. Power Biggs
on “Glory of Venice,” and a
special Yule LP featuring lIvan
Rebroff, “Festive Christmas.”
London Records’ diversified list-
ing shows a new Engelbert Hum-
perdinck LP, “"Engelbert Humper-
dinck Live at the Riviera™ Other
roduct already relecascd is
Streetcorner  Talking” by Savoy
Brown, “Thru the Years,” a two-
LP set by John Mayo, “Tom Jones
Live at Caecsar's Palace,” “Every
Good Boy Deserves Favour” by the
Moody Blues. On the classical
side, {.ondon's only new release
for the Yule market will be a
(Continued on_page 70)

ores Tell ‘72 Growth Plans

By JOHN SIPPEL and BRUCE WEBER

executives canvassed indicated their
depend on computerized in-
ventorying in all their stores. Pilfer-
age. too, was often named as a
consistent profit destroyer.

Heilicher Warning

Heilicher said he felt that the
next year or two will scparate the
weak organizations from the
strong. In full-music store business
since 1962 when they melded
their Record Lane chain with the
purchase of the Musicland stores,
Heilicher stated that "“a company
must be structured real well to
weather these difficult times.”
There is a possibility, he said,
that they may not open any new
Stores in 1972, Heilicher stores
(Continued on page 14)

‘Legal’ Duplicator?

By MILDRED HALL

right law. Whether the taping and
selling of hit product of record

the unauthorized tape duplication
of records, confusion is rife over
what differentiates the so-called
“legal” duplicator from the pirate
or bootlegger

The “legal” duplicator operates
openly and legally under the 1908
copyright law. The old Jaw granted
copyright protection only to the
copyrighted music on records—but
not to the record itself. Therefore
any record can be copied, and the
copies sold without breaking the
federal taw—provided the duplica-
tor pays the mechanical royalties
due on the music. These are co-
lected by the Fox office.

The “legal™ duplicators pay. or
try to pay these royalties, thus
keeping within the federal copy-

comp without their permis-
sion and at lower prices is ethical
or fair, is another question. Legal
duplicators say they worry about
it, and would like to pay royaltics

der_both federal and state laws.
The “legal® duplicators have
brought suit in federal court to pre-
vent record companies and others
from lumping them in with the pi-
rates, counterfeiters and other il-
l‘.cga‘l. tape bootleggers, (The “legal™

to record p but  few
companies would go along with
that.

Since federal copyright law pre-
empts all other, these “legal™ du-
plicators can only be attacked in
State courts on the basis of busi-
ness-practice laws.

Unlike the "legal” duplicators,
the out-and-out pirates, counter-
feiters and bootleggers operate sub
rosa. pay no royalties for the copy-
righted music, and flood the coun-
try with cheap tape copies of hit
records, These can be attacked un-

p s are also against “pi-
racy,” they say, because the pirates
arc also underselling their busi-
ness.) Whether the federal courts
will agree completely or just par-
tially on the “legal” duplicators’
stand remains to be seen.

(Continued on page 70)

(The “legal” duplicator story which
ran in last week's Billboard was
wrongly attributed to Mildred
Hall, our Washington correspon-
dent.—Ed.}
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‘Spots’ Music
Writers Want
Their Share

By IAN DOVE

NEW YORK—One of the “great
inequities” in the radio and tcle-
vision commercials business is the
purchase of music outright, deny-
ing the writer residuals, charged
Wes Farrell Organization vice
president, Steve Bedell.

The Farrell organization has a
stable of over 20 writers and about
half of these are heavily involved
in the commercials field.

Said Bedell: “The outright pur-
chase of the music happens in
99 9/10 percent of the cases. The
writer deserves more, particularly
when either the singer or the an-
nouncer is protected and receives
residuals. Even the musicians on
the session receive a rate depen-
dent upon the number of markets
in which the commercial is in:
volved.

“Some kind of society or orga-
nization should be formed to alter
this situation. We have already
started informal discussions with
other companies involved in the
same area.”

Fees for commercials work can

(Continued on page 70)

Spotlight
On Scandinavia
In This Issve

S. Africa Bans
‘JC Superstar’

By PETER FELDMAN

JOHANNESBURG—The South
African Broadcasting Corporation
has placed a ban on the broad-
casting of music from the rock
opera “Jesus Christ Superstar” fol-
lowing representations from theolo-
gians, churchmen and cultural bod-
ies in the Republic.

At the same time the SABC also
released a general policy statement
on the broadcast of pop music. 1t
said it would refrain, as in the
past, from broadcasting songs with
an “inciling, corrupting or blas-
phemous tendency.”

Douglas Fuchs, director-in-chief
of programs, said “Jesus Christ
Superstar” was not banned be-
cause it clashed with this policy.

{Continued on page 70)
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General News

Rock & Big Band Sound Spark
English Dance Music Revival

LOS ANGELES-—Morgan Pro-
ductions of London is relating to
a current big band revival in Eng-
fand by cutting tribute albums for
release through EM{.

The first two tribute projects
from the five-year-oid production-
publishing-studic complex are sa-
Jutes to the Jate Ted Heath and
to America’s Stan Kenton.

In both instances, Morgan used
London studio musicians steeped
in jazz and big band settings. The
“Tribute to Ted Heath” package
reunites two of the bands former
vocalists, Dennis Lotus and Lita
Rosa.

Producer Monty Babson (the
company’s owner) has not yet set
an American distribution deal for
the LP which will be released on
EMI after Christmas, according to
Denny Beckerman, professional
manager of Morgan Music. Becker-
man was in Los Angeles and New
York last week introducing the
Morgan operation to American
companies,

The Stan Kenton LP is called
“The Worlds Of If" and was pro-
duced by Wilson Malone, a staff
a&r man/arrunger. Babson has in
addition recorded a septet of for-
mer American servicemen for an
LP called “Crescent.” This band is
in the Blood, Sweat and Tears
mold and is aimed at a younger.
different audience than the older
one for which the two tribute LP's
are being directed.

Babson is talking with Fly Rec.
ords in London anent distributing
“Crescent.” American distribution
is still open. All three bands were
recorded in the company’s 16-track
studios in Wilsden on the edge of
London.

Morgan secently got into the

Copyright Bill
To President
For Signature

WASHINGTON — The House
pussed the copyright extension bill
last week, giving expiring copy-
rights another year of life, until
Dec. 31, 1972, Already passed by
the Senate, the bill has gone to
the President for signature,

House Judiciary committee chair-
man Rep. Emanuel Celler told con-
gressmen that recent compromises
reached on the thorny issue of
Cable TV regulation and copyright
could permit the general revision
of copyright to pass in 1972. He
urged the interim protection for
music, drama and other copyrights
that would lose the revision's
longer term because of the delays
g_:ﬂ! have held up action on that

UIN

The strongest dissent came from
House Copyrights Subcommittee
chairman Rep. Robert W, Kasten-
meier, who had favored the first
extensions begun in 1962, He said
he now felt that continuing ex-
tensions constituted a “windfall™
for a few individuals and the com-
mercial corporate assignees of au-
thors and composers, rather than
the original creators of the copy-
righted works now in their 56th
or 65th year. He felt it was not
in the public interest to continue
fo hold these expiring copyrights
out of public domain.

The revision of the US. 1908
horse and buggy copyright law
would give new copyrights terms
of life plus 50 ycars, replacing the
old 28-year terms totaling 56 years.
Copyrights already in  existence
would be allowed 2 renewal term
of 47 years, an extra 19 years, giv-
ing them a total of 75 years from
the date of the first copyright.

By ELIOT TIEGEL

band movement with a studio
group produced LP. “Rappin’ It
Up,” which featured contemporary
pop tunes like “Michelle” and was
out on EMIL,

Beckerman notes that the com-
pany uses trumpeters and trombon-
ists generally in their 40's and up.
while the drummers and bassisls
are young musicians. The younpger
band players, he says, are playing
chromatic music and are being
influenced by such American jazz-
men as Roland Kirk.

Tying in with the reviva) is the
activity of the Sid Lawrence Band.
which Beckerman notes, uses a
Glenn Miller, swing era style, and
is heard on the BBC's “Late Night
Extra” program. Another BBC
show, “The Big Bands" is aired
at 7 p.m. and is a showcase for
the farge horn/reed sounds.

There is a band with a three
lettered name, CCS, which the
youn¥ Britisher points out is gain-
ing favor. And relating to the
interest in large band settings.
Donovan recently cut an LP in
the Morgan Studio using such a
setup. but with an emphasis on o
contemporary sound.

One band which has gained
some acclaim is Ray McVay,
hired to play for dancing at Paul
McCartney's recent party 1o debut
his new quartet called Wings. Mc-
Vay played waltzes, congas and
quickstep dances for an audience

Ranwood Ties

numbering around 800 in the pop
music/entertainment fields.

A feeling for romantic dancing
also permeates a Wings debut LP
since one side features slow, melo-
dic tunes.

The band business, as it is
known in contemporary music o~
day in England, is bursting with
new and established groups, Among
the new names are: Mick Abra-
hams Band. Beli'nArc. Lindis-
farne, Van Der Graaf Generator,
Audience, Genesis, Wild Turkey,
Bullet, Quintessence, Ground Hog.
Marmalade, Manfred Mann’s Earth
Band, Nazareth, Fields, Amazing
Brondel. Quiver. Firework, Razz.
Stoneground, Hawkwind, Cymande,
Sugartramp and Nucleus and
Peace.

Among the established bands re-
cording and performing in-person
are Led Zeppelin, Savoy Brown.
Fairport Convention, Pink Floyd,
Mark Almond, Black Sabbath. the
Who. Argent, King Biscuit Bay.
Wott the Hopple, Moody Blues,
Humble Pie. Traffic, Bee Gees.
Deep Purple. Colosseum and At
lantic Rooster.

in no way have they been af-
fected by the big band revival, nor
have they found that older au-
diences are gelting into their mu-
sic. Generations continue 1o gap
music in England as they do in
America.

in TV Spots to

Welk Syndicated Show Net

LOS ANGELES—Ranwood Rec-
ords. distributor of Lawrence Welk
product, is producing and buying
time on the syndicated lLawrence
Welk television show for a 30-sec-
ond commercial plupging the new
Welk album. “Go Away Little
Girl.” This is one of the rare times
a star has had his records adver-
tised on his own TV series.

The commercial was made by
Hollywood's Film Factory and will
be seen on at least the 15 biggest
markets among the 216 which
carry the Lawrence Wetk Show.
Time will be bought for one to
three weeks in early December on
each market station. In most in-
stances, time costs will be co-oped
by a major rack retail chain in
the area, such as Montgomery
Ward or Woolworth's, which will
have its name mentioned in the tag
of the commercial,

“Because the Lawrence Welk
Show is now in  syndication, it's
much easier for us to buy time in
the Jocal markets we want to
reach,” said Ranwood's Larry
Welk. He expluined that Ranwood
must pay to advertise on their
artist’s own show because the band-
leader’s TV syndicator. Don Fed-
derson Productions, is entirely in-
dependent from the record label,
The series is given to participating
stations on a barier basis with some
412 minutes of national advertising
packaged into each show. “If the

‘Bottle’ Battles
Glass Makers

NEW YORK—The Giass Bottle,
Avco group. and managers Bill
Ramal and Dickie Goodman, have
filed a $5 mitlion breach of con-
tract suit against the Glass Con-
tainers  Manufacturers  Institute,
The suit was entered in Supreme
Court. New York County.

The court action centers on a
$7.5 million ad campaign started
2% years ago by the Institute di-
rected ut the youth market to pro-
mote glass bottles. The plaintiffs
allege “fraud. deceit and similar
conduct.”

sales results of this television cam-
paign are satisfactory. we hope to
use commercials a lot more,” Larry
welk said.

Mascari Obtains
WR Music Rights

NEW YORK—Eddie Mascari’s
Ivanhoe Record Productions of
Chicago will bandle the writing-
publishing activities for a new
Columbia Records group, Wilder-
ness Road. Mascari also represents
Epic’s Chase and Warner Bros.'
Ides of March.

Two new ASCAP firms have re-
cently been formed. Slark Music
Co. and Amber Music Co.. join-
ing Bob-Cor and Hinky Dink Mu-
sic under the IJvanhoe banner.
Wilderness Roads™ album is sched-
uled for January release.

OK Retailers
For NARM

PHILADELPHIA — Retailers
will be admitted as associate mem-
bers of the National Assn. of Rec-
ord Merchandisers, following an
amending of the bylaws. following
stuydy and recommendations of a
special committee of the board.

NARM announced this change
has been tuken in view of a chang-
ing economic profile of the record
industry and fo strengthen NARM
and the recorded music industry
generally,

Uriah Heep Tour

CHICAGO—An extensive U.S.
January  twour for Mercury  act
Uriah Heep was among business
topics discussed  during Mercury
Records president Irwin Steinberg's
recent trip to Holland. Steinberg
also talked to Philips executives
und  participated in  ceremonies
honoring Rod Stewart.

RRR in 8th TVisit;
95 Million-Seller

NEW YORK—The color tele~
vision special based on the Johnny
Marks standard, “"Rudolph the Red-
Nosed Reindeer.” will be screened
by NBC on Dec. 6. Featuring Buri
Ives and with a score by Marks.
this is the special's eighth annual
outing. making it the longest run-
ning special on TV, according to
Marks. Decca will promote the
soundtrack album to tie in with
the program.

Marks reveals that there have
been several new versions of “"Ru-
dolph” this year, including one by
Tiny Tim. World sales of the com-
position, written by Marks in 1949,
not total 95 million—&4 million in
the U.S. and 31 million abroad.

More than 400 records have been
made of the composition, and the
original by Gene Autry in 1949

has sales figures of 7,500,000, said
Marks, making it Columbia Rec-
ords all time top selling single.

Over five million sheet music
copies have been sold and it has
been published in 135 differemt
arrangements, which have sold over
eight million, said Marks.

David Cassidy of the Partridge
Family TV show has recorded an-
other Marks St. Nicholas Music
inc.. copyright. “Rockin’ Around
the Christmas Tree™ on Bell. This
was written in 1960 and first re-
corded by Brenda Lee. Lynn An-
derson also recorded the song this
year for Columbia.

Other Marks Christmas  copy-
rights include 1 Heard the Bells
on Christmas Day” and “A Holly
Jolly Christmas.™

Latin American Delegates
Band in Bootleg Battle

By ENRIQUE ORTIZ

GUAYAQUIL, Ecuador — The
sixteen countries involved in the
Latin  American Federation of
Phonographic Producers (FLAPF)
joined the international campaign
against record and tape piracy at
the Hotel Atahualpa International
here during their seventh annual
congress, Nov. 8-10. The mecting
drew representatives of more than
130 companies.

Delegates 10 the FLAPF meet-
ing heard S.M. Stewart. director
of the International Federation of
the Phonographic Industry, who
headquarters in London, keynote
the convention- with a talk. urging
all to band together against piracy.
He charged delegates to return to
their respective countries and en-
courage their individual govern-
ments 1o produce legislation to
stop illegal copying. The conven-
tion discussed the actual imple-
mentation of Jaws to protect the
rights of composers. phonograph
record companies and publishers
for countries which do not now
have such protection. Mexico was
cited a8 a country least troubled
because of its present taws. Pan-
ama, on the other hand, repre-
sented a country remt with piracy.
It was pointed out that a regular
well-organized group of illicit tape
and record manufacturers has
loaded the market with counterfeit
product. It was stressed that prop-
er legislation would dent this ille-
gal activity.

The meeting pointed out that
not enough effort has been made
to project all creations which are
played on a phonograph or tape
recorder as being truly intellectual
products. As an example. in the
case of paper manuscripts, there is
a general world agreement as to
artistic achievement, yet this intel-
fectual connotation globally is miss-
ing from taped and recorded prod-
uct. Speakers traced the artistic de-
velopment of recorded product
from the music composer through
arranger and through the studic
session proaduction. This project to
uplift the general image of record-
ed music was left for further dis-
cussion at the next Latin American
Record Federation congress. slated
for Colombia, in October 1973,

Largest delegation at the FLAPF

congress was from the host coun-
try, with nine representatives. Mex-
ico's seven-man representation in-
vited Latin American delegates to
altend the 1972 International Mu-
sic Industry Conference to be held
in Acapulco. April 30-May §.

Delegates elected the following
officers for 1972: Nestos Selasco,
Argentina. presidentt Heinz Kling-
port, Mexico. first vice president:
Carlos Plaza, Ecuador. second vice
president, and Henry Jessen, Bra-
zil, secretary.

A special vote of thanks was ex-
tended to departing federation
president Jose R. Bustillos, director
of lLatin American Operations.
CBS Records. Mexico. Delegates
also elected a special board, in-
cluding one member from each
country represented. Only Nicara-
gua and Honduras are missing
from that board.

Bell Drives on
Mountain LP’s

NEW YORK — “Flowers of
Evil,” the third in a series of al-
bums by Mountain on the Wind-
fall label. distributed by Bell Rec-
ords, will receive special promo-
tional efforts from both the Bell
und Windfall staffs.

Special trade and consumer ads
are  being planned around twe
major concepts which the group
has advanced. “This is the third
in a series of our LP's from Moun-
tain.” said Gordon Bassin. Bell
viee president of album sales and
merchandising. “"The cover has
been done by the same artist who
did Mountain's first two LP jack-
ets. Moreover, side two of the LP
is Mountain's fine live perform-
ance at the closing of the Fillmore
East, while the first side is all new
material.

The series concept will be used
in all printed advertising, FM and
progressive radio spots, and all
album merchandising, In effect.
Bell and Windfall will attempt to
sell all three LP's. with heavy
emphasis on the sale of “Flowers
of Evil.”

EIA Indicates Phonograph Dip

WASHINGTON — Phonograph
sales for the first 10 months have
risen 10.5 percent over §970. ac-
cording to figures released by the
Marketing Services Dept. of the
Electronic  todustries  Association

Accerding to the survey. some
3,364,064 phonographs were sold
from January to October this year.
as compared to 3,043,135 units sold
over the same period last year.

However. for the month of Oc-
tober total phonograph sales from
manufacturer to dealer dropped
2.4 percent behind figures for the
same period last year.

Tape has been makin% steady
inroads in the automotive field and
car radio sales continue to spiral.
They were up 84.4 percent in Oc-
tober, over the same period last
year. Home radio sales were also
up.
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General News

IT'S ALL SMILES as Paul Nero, second from the left, embraces his
manager, Stan Greeson, upon completion of a Columbia album session.
Grinning along with the “Summer of '42" theme winner, are his
bearded producer, Paul Leka, and Henry Marks, Warner Bros. Music

professional manager.

Curb’s Tiller Directing
MGM to Black Ink Sea

LOS ANGELES—MGM Rec-
ords is riding a hot streak which
will assert itself in the company's
next fiscal report, or clearly in-
dicate the turnaround position the
music wing is in, reports disk di-
vision president Mike Curb.

The dollar success is based on
a strong spread of singles and al-
bums by the Osmond Brothers,
plus individual hits by the “Shaft”
soundtrack and theme single and
Lou Rawls first hit since joining
MGM.

The Osmonds have single hand-
edly helped move records into an
artistically hot period. They were
one of the first acts which Curb
brought to the label last year.

And_they have paid off with
these single hits: “One Bad Apple,”
“Double Lovin',” “Sweet and In-
nocent,” “Go Away Little Girl,”
“Yo-Yo," and “Hey Girl." The
last three of these tunes feature
Donny Osmond as a solo attrac-
tion.

In addition, the Osmond name
is affixed to these LP's: “To You
With Love," “Donny Osmond Al-
bum,” “Homemade” and “Os-
monds.”

MGM and Enterprise, a label
owned by Stax/Volt, are sharing
in the profits from Isaac Hayes’
“Theme From ‘Shaft'" single and
the “Shaft” film package.

Curb’s recent acquisition of
Coven's “One Tin Soldier” single,
plus Rawls' “A Natural Man” sin-
gle and LP have added hit product
to the coffers. The Five Man Elec-
trical Band's single of “Absolutely
Right” and Richie Havens' LP, “A
Great Blind Degree” (on his
Stormy Forest label) are two ad-

MGM has just picked up distri-
bution of Ray Ruff’s “Truth of
Truths” bible saga released on his
own Oak label. It has also signed
Jeannie C. Riley to its country
roster.

Forthcoming are new LP's from
Coven, Eric Burden, the Mike
Curb Congregation {who are now
regulars on Glen Campbell's TV
series) plus a duo single by Steve
Lawrence and Eydie Gorme. their
first since joining the label earlier
this year.

In reflecting on thc down tone
of the parent company's recent
yearend report, indicating that rec-
ords-tape-music income were down
from $20.180.000 to $19,81,000.
for a net of $49,000, Curb cites the
following reasons:

The record division wrote off
40 acts, closed three company-
owned branches, closed its Bloom-
field, N.J., pressing plant and eli-
minated overall 295 jobs. These
write offs contributed to the low
net picture, but they have helped
generate operating profit. Curb
points out. Several million dollars
were saved by these economy
measures, the executive emphasizes.

(Where once there were 250
people in the New York office
there are now four. The coast of-
fice controls the company's des-
tiny, with Curb maintaining liaison
with Philips-DGG, which is the
worldwide licensee.

Although he admits that talks
hive been éoing on for two years
between MGM Records and DGG
for a possible merger of the two
companies, Curb speaks of no new
progressive developments in that

SMALLER LIST,
MORE HITS

CHICAGO—WVON here is
in the midst of changing its for-
mat to one that will probably
reflect more regional hits and
allow the top-rated soul outlet
to break more records. A more
of less flesible list of from 35
to 60 records was tightened to
40 but is_already up to 45.
Manager Lucky Cordell said:
“It is just premature to com-
ment on the change. What we're
doing right now is strictly ex-
perimental.”

CLGA Ballots
Nov. 30 Strike

LOS ANGELES — The com-
posers of music for films and tele-
vision have voted to strike the
Assn. of Motion Picture and Tele-
vision Producers Nov. 30.

At odds is the current legal own-
ership of music written for a film
or TV show. The producer of either
vehicle is the owner of the music
under a provision of the present
contract which expires Nov. 30.

The Composers and Lyricists
Guild of America is asking for
copyright control of the music and
offering “certain guarantees” to the
producers enabling him to exploit
the music in his product.

The music men are also asking
that the subject of videocartridges
be left for a time when their ap-
plication becomes clearer.

RIAA-NMPA
Study Rights

NEW YORK—A two-day semi-
nar on copyrights. co-sponsored by
the National Music  Publishers
Assn. and Record Industry Assn.
of America, will examine the new
penalties recently enacted for un-
authorized recordings plus provide
music publishers with a rebriefing
on procedures and services offered
by the U.S. Copyright Office, at
the Plaza Hotel Dec. 8-9.

The seminar, conducted by of-
ficials from the Copyright Office.
will also acquaint industry mem-
bers with registration requirements
for new recordings made after Feb.
15, 1972, when new recordings be-
come eligible, and discuss renew-
als and assignments and reference
services provided by the Copyright
Office.

James Brown Picks
Patton Promotions

NEW YORK—Patton & Associ-
ates, Cincinnati advertising and

ditional chart risers. matter. Only domestic hits. promotion agency formed by
James Brown's former booking
manager Bob Patton, has been
named by Brown's Man's World
o Enterprises to work cities on
Brown’s tour of one-nighters. Pat-
n ls ssue ton joined James Brown Produc-
tii)ons in 1967 as advance man for
CAMPUS ... ... ... ... .18 rown's road show.
CARTRIDGE TV. .. . ... . ....... H :
G 26 Southland Dist. in
CLASSICAL ......................... ..30 H .
Carolina Sales Office
COUNTRY . ..................... RPN N
ATLANTA—The trend toward
INTERNATIONAL . .. ............ .. 56 opening sales (;gﬁca in nearby
EBOX PROGCRAMMING. .. ... . .. territories, pointed up in a Phila-
JUK PROGRAMMING. ................ = .50 delphia_distribution roundup story
MARKET PLACE . .. . 27 (The Billboard, Nov. 13), continues
RADIO . 19 with Southland Dist. here, an-
""""""""""""" nouncing its entry into the Caro-
SOUL .. ....... 28 linaz market. President Gerald
B Friedman said he is opening in
JALENT ... ... 13 Charlotte, with Mickey Beheler,
TAPE CARTRIDGE. . . . ... ... ... ... 23 former vice president of TDA, the
. Paul Glass operation, who worked
FEATURES Hot Country Singles ) the Carolinas,  heading  the - new
Stock Market Quotations 8 HOT 100 X 64 Southland office. .
Vox Jor . 22 New LP/Tape Releases 53 It marks the first time in the
Tepe Cartridge Charts 2 25-year history of the distributor-
CHARTS 2 Do L2 ship in which a branch office has
Best-Selling Sou! Albums 29 1T_°° 40. Eosy Listening 30 been started.
Bost-Solling Sou! Singles 25 lep LP% L)
A'Thon Records 27 RECORD REVIEWS For More lﬂ'e News
Hits of tha World A0 Album Reviews 35 36, 53
Hot Country Albums . 34 Singles Reviews .83 See Puge 70
4
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Executive Tumtable

Murray Deutch clected president of United Artists music
publishing companies. He has been cxecutive vice president and
general manager of the group. Michael Stewart, former president,

is elected chairman of the UA music publishing group.
* x ok

Herbert A. Linsky appointed RCA Records director, Cam-
den product. He was previously director, national sales and mer-
chandising, Harmony Records and was formerly with RCA as
regional manager, New Orleans and Memphis markets in 1958,
Charles Hall named South Eastern district sales manager, RCA
Records. He joined RCA in 1955 and previously headed up the
North East region for the company. He will now be based in
Atlanta.

PICONE

Phil Picone joins Polydor as album and singles sales manager.
He was previously with MGM as national sales manager and
was director of marketing for Lionel Records. He will be based
in New York. Nancy Erlich named publicity assistant, Polydor
Records. She was previously with Billboard magazine and is a

freelance writer.
* Kk %

Ernie Farrell named national promotion manager, special
projects, MGM Records. He was previously personal promotion
man tor Sammy Davis Jr. and Frank Sinatra Jr.

* *

Irving Trencher named director of sales, Ampex Record
Corp. He was formerly sales director with Polydor Inc. Topper
Schroeder has resigned from the company. . . . Edward Shanaphy
appointed director, Columbia House Club sales promotion and
music packages. He was previously product manager, Colum-

bia Musical Treasuries.
* * *

Diane Sousa named national promotion coordinator, Famous
Music. She was formerly assistant national promotion director,
Avco Records and was connected with London and Colossus
Records. . . . Eddie Levine named dircctor of national promo-
tion, PIP Records. He formerly headed national promotion and
sales at Map City/Delite Records. . . . Wendy Horn appointed .
director of special services, Audio Talent Inc. She was pre-
viously director, exccutive business services at the Waldorf-
Astoria Hotel. . . . Don Sullivan named overall production and
post-production coordinator, Lewtron Television Inc. . . . Sherm
Lieberman, district sales manager, Royal Disc Distributors, Chi-
cago, has left the company. . . . Mark Hopkins has resigned as
head of artists management and tour division, Just Us Produc-
tions to pursue other record ’l()usi:ess interests.

*

Robert A. Elmgren appointed general manager, Panasonic’s
Chicago region. He is Panasonic’s assistant general manager of
the company’s Mid West region. . . . Donald F. Johnstone named
general manager, Television Receiver Products department, Gen-
eral Electric Home Entertainment Division in Portsmouth, Va.
Other company division appointments: Richard T. Gralton,
named general manager, audio electronics products department,
Syracuse. Lyle G. Spalding appointed finance manager for the
division and Richard Montmeat named manager of the division's

industrial design operation.
* *

David G. Campbell has been appointed controller of GRT

Corp.
o * X *

Robert McClure, marketing manager of Certron, has left to
join Bell & Howell as product manager.
* k *

Philip J. Wood has been named vice president of customer
relations and Alex R. Stone has been appointed vice president

of marketing services, both of Zenith Sales Co.
* * *

Ed Koeppe has joined the manufacturing-operations depart-

ment of Certron. He succeceds Leo Imhoff, who has left.
* * *

Clyde Wilson has been appointed manager of customer rela-
tions at TEAC Corp. of America. Ralph Gline, assistant man-
ager, and Ben Wilson, sales engineer, will work with Wilson.

* * &

Bell & Howell’'s Consumer Products Group has made the fol-
lowing appointments: Vincent J. Pusateri Jr. to sales promotion
manager, Merritt C. Flom to manager of consumer publications,
and D. Michael Laurance to m:\nagcr of photo press.

*

Joe Mocarsky, product manager of Gillette's blank cassette
program, and Joe Previte, assistant product manager, have left.
* Kk *

Bob Gentzel, co-owner of Blue Hill Records with Donnelly
R. Bledsoe, has taken on the a&r vice presidency of the label.
(Continued on page 6)
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Twe

songs

have changed
he course

of music

forever.

Watching the River Flow
Don’t Think Twice, It's All Right
Lay Lady Lay

Stuck Inside of Mobile
with the Memphis Blues Again

I'll Be Your Baby Tonight
All | Really Want to Do
My Back Pages

Maggie's Farm

Tonight I'll Be Staying Here
With You

She Belongs to Me
All Along the Watchtower

The Mighty Quinn
(Quinn, The Eskimo)

Just Like Tom Thumb's Blues
\ Hard Rain’s A-Gonna Fall

If Not for You

It's All Over Now, Baby Blue

-one

Tomorrow Is a Long Time*
When | Paint My Masterpiece®
| Shall Be Released*

You Ain’t Goin' Nowhere*

Down in the Flood*
}- ey

*(never before recorded by Dylan)

Bob Dylan’s
new album has 16
songs that you

already know by heart.
And five unreleased
greatest hits.

A very specially priced
2-record set.

On Columbia Records ~
and Tapes

This One

LA

2L-C7R-6Q0
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COLUMBIA PRESIDENT Clive
Davis {right) visited with forth.
coming album artist Pamela Pol-
land in San Francisco recently.
Her first LP, produced by George
Daley, is set for January release.

Gordon Slates
Artist Cutting

LOS ANGELES — Dimension
Music will provide artists for Care
Records, a new label set in Co-
lumbus, Ohio. Under the new pro-
duction arrangement, Care will ob-
tain the soundtrack LP from the
forthcoming  film, “November
Children,” with Dimension also
handling the score.

Michael Gordon, president of
Dimension, has also formed Blue-
berry Music and is building up an
artist roster for his own Pi Pro-
ductions. Gordon’s firm is present-
ly involved in producing Collage
for Cream; Joy for Pentagram;
Peach and Lee for RCA and Phan-
tasia for Damon.

Among the acts which Dimen-
sion will produce for Care, op-
erated by Standley Friedman and
Lee Foster, are the Ohio Express,
Clyde and Hilda, Gary Copely
and the Mindstickers.

Diamond Asks
Distrib Link

LOS ANGELES—Beverly Hills
Records, dropped by United Artists
Records because of UA’s exclusive
distributon pact with Polydor Rec-
ords in the states, is seeking a new
label affiliation, according to presi-
dent Morris Diamond. Financially.
the profits would be better if |
took Beverly Hills the independent
distributor route, but the money is
more sure if a small label such as
1 have is distributed by another
larger label,” he said. “It's just
too expensive for me to go the in-
dependent route.”

Diamond said that he was cur-
rently negotiating with three dif-
ferent organizations to take over
distribution of Beverly Hills Rec-
ord. An album featuring Jaye P.
Morgan is nearing release on the
label. Other artists include Joi and
Tommy Graham.

Music Maximus

Gets S.A. Songs

NEW YORK--Music Maximus,
Ltd., will publish all entries in
the second annual Onda Nueva
Festival it Caracass, Venezuela, in
February, including the material of
Venezuelan recording artist Alde-
maro Romero, who will supervise
the festival. The festival will be

made imo a full-length feature
film.
Romero is featured as writer,

arranger and co-artist on Charlie
Byrd's latest album for Columbia
Records. produced by Teo Macero,
who discovered him. Romero has
completed two albums of his own
material, for which Sammy Cahn
and Hermine Hilton have written
the lyrics, and has also arranged
and conducted a recent single for
Columbia. A pop-opera for the
L.A. Light Opera Company and a
Christopher Columbus music spe-
cial for ltalian television are
among Romero's other projects.
Music Maximus has also ac-
Guired the music from the I3
“Hercules” movies, produced by
Joe Levine, and scheduled for
prime-time TV viewing.
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Bank Exhibition
Featlures Disks

NEW YORK—Records dating
back to the four-minute cylinders
of Thomas Edison’s era, and more
than 20 Grammy Award winning
album covers, form the nucleus
of a “Sight & Sound” exhibition
now running at the Seventh Ave-

Chappell Gathers
Division Chiefs

NEW YORK—The first gather-
ing of professional managers from
Chappell & Company's four major
offices in the U.S. and Canada
took place Nov. 8-9, at the com-
pany's office here.

Managers from Nashville, Can-
ada, California and New York
were treated to a two-day orienta-
tion of the Chappell set-up, by
Norman Weiser, Chappell vice
president and general manager, and
Al Altman, head of professional
activities.

A series of meetings for the
out-of-town visitors was held with
Jacques R. Chabrier, president of
the company, and the New York
department heads. A complete re-
view of product, artists and writers,
including a rundown of forthcom-
ing show scores and motion pic-
tures, was also held.

Stax Bootleg

NEW YORK-—Claiming that 40
percent of the total sales of the
top selling “Shaft” album by
Isaac Hayes were lost through
bootlegging, the Stax company is
taking extra seccurity precautions
over the release of the new Hayes
album, “Black Moses.”

The company is using a team
of ex-FBI agents to check fabri-
cating plants, pressing operations
and “known bootlegging opera-
tions” throughout the U.S., ac-
cording to Stax executive Adam
Oliphant. In addition, the shipping
information and release are known
by “two top Stax executives,” said
Oliphant.

"We intend to beat the boot-
leggers into the marketplace with
‘Black Moses.” And we think our
efforts will act as a deterent to
the pirates and counterfeiters
throughout the country.”

Oliphant admitted that the cam-
paign over the “Black Moses” al-
bum was expensive but stated that
despite the money paid out to the
security teams over the next two
years Stax would still have “a nice
profit” from the album.

He added that Hayes himself
would be meetinﬁ with government
officials in Washington this week
to underline the piracy problem.

Hayes will reveal that a disk
jockey was offered “$300,000 for
a DJ copy of the 'Black Moses’

nue branch of the Chelsea Nation-
al Bank.

Product for the exhibition, which
was devised by the bank and its
public relation advisers, Candy
Leigh and Edie Nichols, was culled
from the archives of major re-
cording companies around the na-
tion. It also included a display of
sheet music, early horn machines,
piano rolls, and rarely seen pho-
tographs of early recording artists.

The show, which will run until
Dec. 15, was mounted by Arnold
Caplin of Biograph Records.

MCA Nabs 2nd
Broadway Show

LOS ANGELES-—MCA is back-
ing ns second Broadway produc-
tion, “Inner City,” which opens
Dec. 12. The company's most re-
cent venture is “Jesus Christ Super-
star,” the talked-about Tim Rice-
Andrew Lloyd Webber play.

The new production is by Eve
Merriam and Tom O'Horgan, who
directed “Superstar.” MCA Rec-
ords will release the soundtrack
and Universal Pictures has the film
rights. The play is an outgrowth
of the book “Inner City, Mother
Goose” a collection of poems by
Miss Merriam.

Crackdown

album and we are taking extra
precautions with known bootleg-
ging plants around the country,
such as one in Muscle Shoals, Ala.
that employs 115 people and is
fully equipped to handle everything
from duplicating to sleeve repro-
duction.”

Junior Parker
Dies in lllinois

BLUE ISLAND. 1il. — Junior
Parker, long-time blues singer and
harmonica played, died Thursday
(18) at St. Francis Hospital, after
a series of operations for what the
doctors called a cyst on the brain.

Born Herman Parker Jr., he was
credited with introducing the har-
monica to such musicians as James
Cotton, Willie Mae (Big Mama)
Thornton, and Junior Welles. Par-
ker played with such well-known
blues artists as Howlin® Wolf,
Sonny Boy Williamson, Johnny
Ace and Bobby Bland, with whom
he performed for seven years. Par-
ker also had his own band at one
time. It included at various times
Little Richard. 1ke Turner and the
late Joe Hinton.

Parker is survived by his wife,
Geraldine, and his parents, Mr. and
Mrs. Evans, of West Memphis,
Ark.

Execuhve Tumtable

o Continued from

Larry Taylor has been named vice president in charge of West
Coast operations for Music Maximus, publishing division of
Lansbury-Duncan Productions. Taylor had been general profes-
sional manager of Paramour;t llubilshmg

Dale Benson is president of Axioms Records, a new Los An-
geles label. Ken Gerbino has been named executive vice presi-

dent and Paul Shapiro will be in charge of a&r and publishing.
* x x

Norma Whittaker joins Basing Street West Records in Los

Angeles as public relations director.

Michael DeMay

named A&M’s European coordinator, operating from the firm’s
London office. He had previously been in the company’s Los
Angeles office heading international promotion.

* %

*

Buzz Carleton, former treasurer and business manager of
Central Songs Inc. and Snyder Music, and currently vice presi-
dent and business manager of Cliffic Stone Prodns., has opened
Carleton Mgt., a business management office in North Holly-

wood, Calif,
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Alice Gooper wishes you all

A Happy Thanksgiving
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Rnancial News

Market Quotations

As of Closing, Thursday, Nov. 18, 1971

1971 k’s Vol Week’s  Week’s  Wosk's Net
HAME e Low e o High Low Close  Change
Admiral 2t 8 7 16 15 152 -~ W
ALE Plastik Pak Co. 2% 4 59 44 4 4 - %
Amer. Auto. Yending nv 6% 12 8% 8% 8% — W
ABC 48 25 1767 4464 4% 45% + 2%
Ampax 25% 13% 878 15Va 13V2 14%% 7
Automatic Radio 1av 5% 88 8l 5% 5% - Y
ARA 14772 117 272 14014 133 134% -~ &V
Aveo Corp. 19% 12k 394 14 13 13Ve — W
Avnet 15% 8% 523 10% 9% 10 + Va
Bell & Howell 53 32V 233 46V 44V 45% + ;:
i i 21% 8 66 104 934 s —
C;pllol tod 4972 30 595 45V 42% 442 + 2%
Columbia Pictures 173% 7% 819 8V 7% 7% - 3%
Craig Corp. 9 2% 80 e 2% 3% +
Creative Management 17% 75 95 84 8 Bl/s Unch.
Disney, Wait 126%0 77 1199 109 10154 103% + 13
EMI 5V 3 5 4 3% 4 + Y
General Electric 65% 5278 3842 58V 55 567 + %
Gulf + Western k)] 19 976 23% 22Vs 23 + Y
Hammond Corp. 13% 8% 116 9% 8% 8% - Y
Handleman 47 33 7 5% 34% 35 —
Rarvey Group B7% 3% a8 4 k17 kEA + %
Instruments Sys. Corp. 1234 5 335 5% 5Va 5Va +
Interstate United 13%2 ) 334 Va 6 7V — W
Iy 87% 457 3586 48% A7%% + 1%
Kinney Services %% 25% 1279 28 25% 27 + %
Macke 1455 8% 223 V1% 10% 1Y + 5
Mattel Inc. 52%a  19% 554 204 193 19% Unch.
MCA 30 7% 579 n 17% 195 = 1%
Memaorex %% 2445 24 2 % Unch.
MGM 2% 5% 225 18% 163 18% + 2
Metromedia % 17% 504 25% 242 25% - Va
IM 126% 954 729 124 18 121 + 2%
Motorols 893 514 76 74% 722 7334 — %
No. Amar. Philips 37 217 150 26 24 24 -2
Pickwick Intemational 3% 32 797 3836 37V 7Ve + %
RCA 0% 28 1930 33 3% 32V + %
Servmat 0V  25% 326 0% 32% 327 Rl
Sony Corp. 25V 14Y% 1445 17% 157 16% + A
Superscope 2% N 165 12 [l n — %
Tandy Corp. a8y, 30 77 2 3056 N34 + 9
Telex 2% 94 1235 10v8 92 N4 - W
Tenna Corp. ny 4% 162 5Va 43 4% — W
Transamerica 20V 15V 1188 1635 152 15% - A
Transcontinental n 4 607 M 4y 4V — ©
Triangle 2% 4% 47 18V 153 15% - Va
20th Century-Fox 15% 758 483 8% 7V 8% + B
Vendo 7% 10 103 10% 10 10 - %
Viewlex 103 5% 366 7 5% 6% + 1V
Wurlitzer 17V 0% 44 3% 13 13% - %
Zenith 547 3% 678 40% 39V 9% - 3
As of Closing, Thursday, Nov. 18, 1971
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ABKCO Ind.
Alltapes

Bally mfg. Corp.
Cartridge TV

Data Packaging
GRT Corp.

Gates Learjet
Goody, Sam
Integrity Entertain.

4% 3K
3% 4
9% 28
20 17%
634 (3]
3 3
4 7
7V &%
82 72

Close

7Va
1%

Week's

Week’s Woek's Wesk's
Low  Ch

OVER THE COUNTER® 'Ligh

Kirshner Entertain.
Koss Elecironics

M. Josephson Assoc.
Mills Music

NMC

Perception Ventures
Schwartz Bros.
Teletronics Int.

5% 4
ta(] 7
0% 5%
14% 13
9% 8%
5% 5
8% 7

7 5%

5%
7%
6V
13%2
v
5
7
5%

“Over-the-counter prices shown are *‘bid" (as opposed to “asked’). Neither the bid nor the
asked prices of unlisted securities represent actual transactions, Ralher, they are & guide to
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compilation.
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NMC Back to
Black Ink Side

L.LOS ANGELES—NMC Corp..
record and tape rack merchandiser.
expecls earnings to return to a
profit position for the year ended
July 31, according to Thomas F.
White, financial and administra-
tive vice president and treasurer.

He expects earnings, before ex-
traordinary items, of about $167,-
600, or 26 cents a share, on sales
of about $14.5 million for fiscal
1971. This compares with a loss
of $1.6 million on sales of $9.3
million in fiscal 1970.

The extraordinary items amount-
ed to $347.369, or 54 cents a
share, which would result in net
earnings of about $515,000, or 80
cents a share, White said. He also
estimated sales at about $5 million
for the first fiscal quarter ended
Oct. 31, compared with $3.4 mil-
lion a year earlier.

The executive attributed the
company’s fiscal 1970 loss partly
to the cost of its switch from pri-
marily wholesaling “promotional
records and tapes” to rack mer-
chandising first run product, and
partly to a write-off of about $1.2
million in revaluing downward cer-
tain of its promotional records that
didn't sell.

GRT Sues Col
On Lewis Pact

NEW YORK— The GRT Rec-
ord Group js seeking to enjoin
CBS Records from manufacturing,
distributing or selling phonograph
records which embody recorded
performances of or by Ramsey
Lewis without GRT's permission.

The action filed in Supreme
Court here, by GRT's legal counsel
Orenstein, Arrow and Silverman,
is against both CBS Records and
Ramsey Lewis. It charges that
Lewis has violated terms of his per-
sonal services contract by record-
ing for CBS.

GRT claims that its agreement
with the jazz musician extends into
1973, and that Lewis owes the com-
pany additional recordings.

Graham Firms
Offering Sold Out

NEW YORK — Graham Mag-
netics Inc,, magnetic tape produc-
er, had its 210,000-share (worth
$3,150,000) public offering over-
subscribed aflt)er reaching the mar-
ket at $15 a share,

Proceeds from the sale will go
for plant construction and for ex-
pansion of its computer and video-
tape facilities, With the sale, there
are about 884,000 shares out-
standing.

Graham Magnetics recently in-
troduced a new particle, called
Cobaloy, which permits more than
three times as much information
to be crammed onto a roll of mag-
netic tape as currently used par-
ticles allow. (Billboard, July 3))

The Texas-based company
pggted sales of $4.8 million in
1970.

Wherehouse Chain

Latches on Loan

LOS ANGELES—Integrity En-
tertainment Corp., owner and op-
crator of the 22-store Wherchouse
chain, received a $500,000 interest
only five-year loan from Lincoln
National Corp., A Fort Wayne.
Ind., insurance firm.

The loan would be used to fi-
nance an additional 10 stores in
California by June 30, 1972, said
Leon C. Hartstone, president and
chairman of Integrity Entertain-
ment.

Lincoln National Corp. issued
two notes, each at 8 percent in-
terest per annum and payable at
the end of five years. One note is
convertible into shares of Integrity
Entertainment common stock.

Full-Day Seminar Studies
‘Q’Recording Engineer'g

LOS ANGELES—The complexi-
ties of recording four-channel
sound was explored here recently
in an_eight-hour meeting helmed
by Milton T. (Bill) Putnam, presi-
dent of URC Company, a group
of firms in recording studio facili-
ties and recording studio equip-
ment. Putham, a recording studio
owner since 1947 when he opened
Universal Recording Studio, Chi-
cago, said he called the seminar
because he felt quadrasonic sound
recording required engineers and
producers ‘‘return to school and
do loads of homework™ to handle
the new assignment properly.

Attended by approximately 35
URC employees; representatives of
Columbia and Warner Bros. rec-
ords and five independent studio
representatives, the meeting started
with Putnam explaining that the
simplest way to understand the
greater challenge of 4-channel was
to realize that the industry in 15
years had grown from the chal-
lenge of a single source of sound
(monaural) to stereo and now the
sound source combination prob-
lems resulting from four individual
sources of sound. Putnam pointed
out that the four separate channels
compounded the problem 12 ways,
in that the combination of four
sources made it possible to utilize
a dozen different combinations of
sounds, where previously one or
two combinations was maximum.
Bud Morris, vice president and
general manager of United Record-
g Electronics Industries, North
Hollywood, who assisted Putnam,
pointed out that 4-channel offered
a monster challenge to the man in
the control booth because today
the engineer was producing a ses-
sion that must be compatible with
monaural, stereo and quadrasonic
recording.

Jerry Ferree, chief engineer at
United Recording here, who mas-
tered the first matrix quadrasonic
records made by United for com-
parison evaluation. (Billboard, Oct.
30) emphasized the difficulty in
his pioneering assignment. “There
were no standards available. It
took a lot longer than I expected.”
Some of the four concepts (Sansui,
CBS-Sony, Electro-Voice and Schei-
bery were easier than others to
master. but Ferree commented that
it was too early to make a judg-
ment. Putnam pointed out that
even after the written information
to be included in the two-record
comparison set was finished, a
major error was discovered in the
text which required considerable
more work for correction. Ferree

HAVE YOU
MISSED SALES

and air play in Indiana on
your Soul Product? Contact In-
dianapolis’ only exclusive Soul
Distributor, One-Stop and Rack
Jobber. We service over 95%
of Indianapolis' Soul Retailers
and are the largest discount
chain in the Midwest for Soul
Product. We are the exclusive
distributor for the WTLC Great
48 Soul Survey. If you would
like to turn Indianapolis into a
Sales Area for Soul Product,
let us go 10 work for you!
Call Soul Station WTLC and
ask for Tom Mathis, general
megr., or (Spiderman) music di-
rector. They will give you the
facts!

INDY RECORD DISTRIBUTING CO.
2064 N. llinois Street
Indianapolis, Indiana 46202
(317) 925-5568

said he could offer no hard or fast
rules based upon his first experi-
ence. As a part of this discussion,
the use of the Dolby noise reduc-
tion came up, with comment gen-
erally that the “Dolby has a mind
of its own and as yet, can't be
depended upon to not affect the
recording.”

Reverberation Lag

Both Morris and Putnam stressed
the fact that time becomes a tre-
mendous factor in 4-channel re-
cording because of the front and
rear combinations, wherein the in-
finitessimally small lags between
front and rear can completely
change previous recording tech-
niques. They referred the engineer-
ing audience to a return to the
Madsen and Haas effect, which
help to rationalize the presence
of back and front pickups. It was
continually stressed that studio en-
gineering, which has swung from
the prior-to-1960 engineer who
came out of radio into recording
studios and knew his basics in en-
gineering to the primarily pro-
ducer-mixer at the control board,
will have to return strongly to
knowing the basics. As an exam-
ple of the change, it was pointed
up that no longer can a producer
ask for a particular part of the
studio for a pickup, but the pro-
ducer must inform the engineer
of the exact bearing in degrees of
the pickup he wants. Quadrasonic
vecording allows a 360-perimeter
which necessitates pinpointing the
exact position the producer wishes
to highlight.

Discrete vs. matrix came up for
discussion, with Putnam and Mor-
ris pointing out that it was too
early to make a real judgment.
They cited the fact that matrix

(Continued on page 14)

.
moving?
Please let us know

5 weeks in advance before
changing your address.

To expedite service,
place magazine address
label here and print
your new address below.

Place your
old
mailing label

here.

name

address

city

stote zip 4344
Mail to: Billboard, Subscriber
Service, 2160 Patterson Street,
Cincinnati, Ohio 45214

NOVEMBER 27, 1971, BILLBOARD

www.americanradiohistorv.com



www.americanradiohistory.com

(&

Z

She aches, just like a woman. No question ;l’)—out-i‘tf P L,'{, ) Rita Coolidge has a good case of the deep
) q Nﬁl(_% lmm] 2 g I

DA
southern fried blues. ¥ With her first album, a year E%} \J ) of successful gigging and the Dixie Flyers behind
her, she went into the studio and cut a new improved LP for A&M called Nice Feelin’. ¥ The album, containing tunes by
Dave Mason, Marc Benno, Bob Dylan and Neil Young, is a little less complicated and more upfront than her first. The Flyers
fiddle while Rita burns. ¥ Rita sings the blues just like a woman. Her new album, Nice Feelin’, is really a bitch.

Produced by David Anderle, a Willow Production. SP4325 on A&M Records and Tapes.
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General News

United Artist Scouts ‘Cutting’
Acts for New Talent Additions

LOS ANGELES—United Artists
Records, which in the past year
cut its talent roster down to some
25 active artists, has just signed
five more acts, four of which al-
ready had albums on other major
labels. UA feels that these artists
can build on the market exposure
they've already gained with strong
and custom-tailored promotion
campaigns.

Move. the English group. which
has had product on both A&M
and Capitol. will have its first
UA album prior to a US. tour
set for March. The Move deal
also gives UA Ray Wood's solo
recording and the product of Elec-
tric Light Orchestra, a project of
Move members Wood and Jeff
Lynn.

Another English group. Family.

Gt. N. Amer. to N.Y.

NEW YORK—The Great North
American Music Corp.. publishing
firm headed by Roy Brown, has
moved its main office here. while
Saul Brandman will maintain the
firm's Los Angeles office. The
company is two years old.

comes to UA from Warner Bros.
and will be the first of UA's new
artists to have an album on the
label.

Popular West Coast nitery art-
ist Biff Rose has had albums on
the defunct Tetragrammaton label
and Buddah before joining UA.

Brinsley Schwartz arrives at
UA with two recent Capitol re-
leases behind the group.

The only new UA act which
doesn't already have a recording
track record as a unit is Spring.
which consists of Brian Wilson's
wife. Marilyn. and sister-in-law.
Diane Rovell. and is being pro-
duced by the Beach Boys leader.
But as part of the Honeys trio, the
Rovell sisters had singles on both
Capitol and Warner Bros.

“We don't feel that UA is ac-
cepting cast-off acts in any way,"
sard Martin Cerf of UA's creative
services group. “A lot of other
labels besides UA have been cut-
ting their artist rosters and for the
first time we are getting talent
submissions of a previously re-
leased ulbum instead of just a
demo tape. We're really able to
choose the cream of a high quality
talent pool that's available, artists

MR. DISTRIBUTOR,
WHERE ARE YOU?

Spoken

Arts President Raps

who have already had some sales
and notoriety.”

Bill Roberts. UA underground-
college promotion chief, added,
“Our judgment is that these artists
we've signed haven't achieved
major sales simply because they
didn't get consistent merchandising
follow-through. They're all about
due for a bust-out and the new ad-
ministration at UA has already
proved it can stay behind artists on
a highly selective roster long
enough to put them across. as Don
McLean's ‘American Pie' success
shows.”

Anti-Counterfeit
Summit Meeting

NEW YORK—The first inter-
national music industry council
formed recently to help enforce
anti-piracy laws in the music busi-
ness, held its inaugural meeting
Nov. 8 at the Plaza Hotel.

The marathon closed-door ses-
sion was attended by top execu-
tives of the recording industry. in-
cluding, Sanford Wolff, Harold
Kocin, and Walter Grinsten of
American Federation of Radio and
TV  Artists;  Robert  Grothers,
American Federation of Musicians;
John Clark, the Harry Fox Agen-
cy, Jules Malamud and Charles
Ruttenberg, National Assn.  of
Rack Merchandisers; Henry Brief
and Jules Yarnell, Record Industry
Assn. of America; and Larry Fin-
ley and M. Warren Troob, Inter-
national Tape Assn.

Delegates to the meeting would
not divulge details of the confab,
except to say that the new McClel-
lan anti-piracy act was explored
and ways and means suggested for
having it successfully enforced.

The council is expected to meet
again sometime later this month.

Studio Track

By BOB GLASSENBERG

Canada seems to be enjoying
a recording boom of late. Ritchie
York. our Canadian correspondent.
gives us an example of the work
being done in Canada. through
this portrait of Thunder Sound.
Toronto.

In recent months, as the city's
recording studio boom continues
to explode, Thunder Sound has
emerged as one of the city's main
rock session centers.

Equipped with Dolby noise re-
ducers on its 16-track recording
machinery. Thunder Sound has
racked up an impressive list of
Canadian clients in the past few
weeks.

The Lighthouse single of “One
Fine Morning” (and the album
of the same name) were cut at
Thunder. as well as the group's
new single, “Take It Slow (Out
in the Country).”

Highly acclaimed albums by
Bruce Cockburn and Murray Mc-
Lauchlan for True North Records
were cut during the summer.

Many of Canada’s leading inde-
pendent producers have been work-
ing at Thunder. This includes
Dennis Murphy, who cut Aarons
and Ackley, Pierre LaLonde and
Christopher Kearney at the studio;
Paul Hoffert, who did an album
with the Flower Travelling Band
for GRT, and Terry McManus,
who is completing his first solo
album.

Thunder also provided the mo-
bile equipment for the recording
of the Crowbar concert at Massey
Hull in September. which has re-
sulted in a forthcoming double
album produced by Frank Davies
and engineered by Phil Sheridan,
Several singles are expected from
that package. Another hot new
single from Thunder is the Invita-
tions’ revival of “Wednesday in
Your Garden.”

_ Thunder Sound president. Moses
Zunaimer, attributes much of the
success to the actual sound coming
from the facility. and the com-

rate card charge. with no extras
such as engineer overtime, Dolby
rentals, etc.

Znaimer, who took over as presi-
dent in March, has announced that
Thunder has ordered a new audio
console from a young Canadian
company. Olive, which is based
in Montreal.

“Our intention is to stay on top
of the competition." said Znaimer.
“not only with the quality of sound
that out excellent staff is turning
out. but also with the new board
(expected delivery date is February)
which is generally accepted in the
industry as being revolutionary.”

Toronto now has five fully-op-
erational 16-track studios. one of
which is equipped for 24-track
recording.

The studios are reported to be
doing excelient business due to the
CRTC Canadian content regula-
tions and the ensuing increase in
domestic recording activity.

x *x

Meanwhile, back in Nashville at
Quadrafonic. United Steel is being
produced by Troy Shondell and
George Weber for W.AR.. Inc.
with Gene Eichelberger engineer-
ing. as he does for almost every
session at Quad. . . . Tim Drum-
mond has been producing Moody
Scott for 77 Records. . . . Steve
Monahan has been in, produced
by Bud Reneau for Jamie Records.

* %

Charlie Brown’s latest LP on
Polydor was recorded at the Ware-
house, New York. Sidemen in-
cluded Tom McFaul, keyboards:
Don Payne, bass., David Lucas,
percussion and Denny Seiwell, on
drums. Seiwell is a studio musician
of note. He played on Paul Mc-
Cartney’s “Ram.” LP for starters.
Also at the Warehouse was a Co-
lumbia Records group, Blue Oyster
Cult. This is rather strange since
Columbia usually likes to have its
artists record in the Columbia facil-
ities. Co-producers on the sessions

were David Lucas, Sandy Pearl-
man and Murray Krugman,
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ELLEN MCcILWAINE, right, Polydor recording artist, listens to a tape

she did live at the Bitter End during her recent engagement. With
her are Peter Siegel, left, her producer, and Tom Fly, director of the
remote recording for the Heider East Coast Record Plant, remote truck.
The album is expected out in January.
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Announcing

THE
NEW SENSATIONAL

CHRISTMAS CLASSIC

DISTRIBUTED BY:
CHICAGO:

Summit Dist.,
Harold Davis

ATLANTA:
Southland
Records Dist.
Company,
Randy Sanders

MEMPHIS:
Records Sales
Corp..

Sam Daniels

WASH., D.C.:
Schwartz Bros..
Aubre Moore

DENVER:

Davis Sales Co.,
Gil Allan

LOS ANGELES:
California Record
Dist., Bob Ursery

DETROIT:

Merit
Distributing Inc.
15761 Wyoming

Gene Silverman

“Once vou've heard it,
aml come to love
Little Jiminie, I'm
sure vou'll agree
that Christmas

~ would never again

be Christmas

" without him. . ..”

“Jiminie lives,
just as Santa Claus

& Rudolph live....”

SOLAR GLO RECORDS
A Division of

JIMINIE PRODUCTIONS INC.

Waters Bldg., Suite 405-A
DISTRIBUTED NATIONALLY Grand Rapids, Mich. 49502

ALBUM NUMBER: SG 1271 (616) 458-5129

" . o Mean
Higje The Chris\mas e
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Talent

Talent In Action

TEN YEARS AFTER,
J. GEILS BAND,

YES
The Forum, Inglewood, Calif.

Ten Years After, who have been
playing together for about five
years, are beginning to look a
little bit frayed around the edges.
Make no mistake. the SRO au-
dience at the Forum loved them,
but it appears to be a form of
programmed adoration. The group
members, led by singer. guitarist
Alvin Lee, are all excellent mu-
sicans but they are given to ex-
cesses and often stretch their num-
bers out to the point of meaning-
less repetition. They performed
mostly older material, not really
touching upon much of anything
from “A Space in Time,” which
was a pity as that is their most
diverse album to date. They are
superstars now, but for how long
if they don’t expand their musical
range.

Boston's J. Geils Band certainly
do know how to rock & roll. They
are a hard, pulsating group and had
the audience dancing in the aisles.
Lead singer Peter Wolf, a sub-
scriber to the Jaggeresque school of
movement, has a robust, electrify-
ing voice. Their set was highlighted
by a knockout version of “First [
Look at the Purse” and their new
single “Looking for a Love.”

Yes is that odd little gem of a
group whose music evokes images
of long ago and visions of what is
yet to come. Their music is explo-
sively powerful yet wistfully gentle;
progressive rock that is classically
influenced. All are highly skilled
musicians and they are a joy to
hear. A special treat is lead singer
John Anderson who has a tenderly
exciting emotion-filted voice and a
jaunty stage presence. They per-
formed a stunning set comprised
chiefly of material from “The Yes
Album™ including their hit single
“Your Move.” SHELLY HEBER

JOHN MAYALL,

CRAZY HORSE

Morris Harvey College
Charleston, W. Va.

Together just a week, the new
John Mayall group played their
fourth college job in 24 hours
here Nov. 14.

Despite the work load, Mayall
wasn’t about to loaf. He runs a
tight ship. and the capacity crowd,
primed to do homage to the father
of Britsh blues, was treated to a
dress rehearsal for the next May-
all album.

Mayall confirmed after the show
that his next Polydor LP will be
recorded live during college gigs
in New York City and Boston

soon.
British blues and American jazz

are fused in Mayall's new group.
Fred Robinson on guitar, who may
steal the next album, is a veteran
who's played next to and in ses-
sions with everybody from Muddy
Waters to Ray Charles. His solos
lean toward late Fifties jazz.
Strong jazz influence also comes
from Ron Selico on drums, Blue
Mitchell on trumpet, Larry Taylor
on bass and sax man CIiff Solo-
mon.

Of course, the pervasive blues
personality of Mayall is still dom-
inant—his detached yet devastat-
ing vocal style and haranguing
harp.
With Mayall here were Crazy
Horse, Neil Young's old group.
dividing their time between im-
maculate, slightly subdued rock
and a soft, subtle country sound.

Ratph Molina is on drums, Bill
Talbot on bass, George Whitsell
and Greg Leroy on guitars and
John Blanton at piano. You get
the strong impression they can do
anything well, including, soon, sell-
ing a lot of albums. They have
one LP out on Reprise and their
second, “Loose,” will be released
in January. RAY BRACK

JIM CARROLL
Folk Ciry. N.Y.

Jim Carroll, A&M Records new
talent find, made an impressive
New York debut Nov. 16 at Folk
City, with a selection of songs
from his album that included such
numbers as "Save Me” “Scratch
Your Head,” "On & On,” “Mean
Mother Mary” and "1 Got Plenty.”

Obviously perceptive, Carroll
emerges as more than just a singer
of pretty songs. He is a poet of
creative and emotional substance;
and possesses the expertise to com-
municate his thoughts to his audi-
ence in a manner to which they
could readily relate.

Carroll, who accompanies himself
on acoustic guitar, is also sup-
ported by two fender basses, drums
and electric piano. His arrange-
ments are good, and his back-up
musicians are enthusiastic. Over-
all, the package is a good one that
portends a future of mutual ful-
fillment between Carroll and his
audiences.

MAMA LION,

FREEDOM
Whisky a Go Go, Los Angeles

Mama Lion is a group con-
structed around a showgirl-angelic
blonde who sings real funky and
soul “bad." The belter is Lynn
Carey, actor MacDonald Carey’s
daughter. and she is surrounded by
four very accomplished back-up
musicians, uniformly powerful and
dramatic song arrangements, plus a
highly aggressive promotional cam-
paign by Artie Ripp's Family Rec-

MEMBERS of the rock group Cactus, seen with Jerry Greenberg, newly
appointed senior vice president and general manager of Atlantic Records,
and their new album, "‘Restrictions’’ which was recorded at the Electric
Lady Studios in New York. Cactus will begin a tour on the same bill as
Rod Stewart and the Faces and will record several of their appearances
as part of a live album, their probable next release. Left to right, Rusty
Day, Greenberg, Carmine Appice and Tim Bogert.
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ords. which is releasing Mama Lion
as its first artist. The whole presen-
tation is rife with pazzazz, and even
when Miss Carey is hitting wrong
notes she offers an arresting pres-
ence.

Freedom is the latest English
jazzy-rock group to arrive on our
shores. very impressive practi-
tioners of a music genre that un-
fortunately doesn’t seem to be ter-
ribly hot at the moment. Each song
develops into a lengthy tone poem,
complex but hypnotically driving.
featuring some virtuoso piano and
Moog keyboarding and a far-out
double-necked lead guitar which
provides instant switching between
6-string and 12-string runs.

NAT FREEDLAND

GORDON LIGHTFOOT
Carnegie Hall, N.Y.

Pop fates would have Gordon
Lightfoot out to pasture, but the
Reprise folksinger maintains his
place, stands his ground and even
works up a spell that tickles the
soul with sweet dreams. Too sweet
dreams — to love him for and
more, some say. Lightfoot does
have his fans, a considerable au-
dience who slide gently through
the perfumed air of "If You Could
Read My Mind,” “Summer Side of
Life,” “You're Beautiful” and "Sec-
ond Cup of Coffee.” Young ro-
mantics seem to drift his way, as
the mere rhythm of his name ex-
plains the game.

Yes, Lightfoot still offers a true
voice and light moments filled
with the sound of guitars picking
and rolling together through every
second, practically without varia-
tion. nfortunately, the good
Canadian's messages are self-por-
traits each in a frame too tight
and narrow, the thinnest water-
colors that still lack the weight of
the world to make them real.
Peter Pan, Alan A'Dale, a flower
child? It is just that one would
hope Lightfoot would have some-
thing new and more substantial
for his tired act besides a beard.

ED OCHS

IF
Gaslight A-GoGo, New York

The UK. group, with a deserv-
edly high reputation in jazz-rock
circles, are concluding their cur-
rent U.S. tour and they show the
benefits of continually working to-
gether. The format and presenta-
tion — two-reed-and-singer front
line—remains the same but any
stiffness in arrangements has been
long ironed out. The result: a
looser. more relaxed septet, with
some rock formality and flowing.
long jazz lines. At present, the
group is on Capitol. IAN DOVE

Bernstein Plots Rock for
Broadway, Cinema Stages

NEW YORK—Via promoter Sid
Bernstein and the Walter Reade
cinema chain here, rock shows will
be presented on Broadway. start-
ing with Melanie on Nov. 26-27.
The venue will be the 1,500-seat
DeMille Cinema and Bernstein will
produce the shows along with his
partner Billy Fields and Alan
Mitosky, formerly a booking execu-
tive with Madison Square Garden.

Bernstein stressed that the De-
Mille project would not be “a Fill-
more type operation” but would
include live entertainment other
than rock.

He said: "It will not be limited
to pop entertainment either. We
could present a Jose Greco show,
for example.” Bernstein stated that
artists who had already shown in-
terest in the operation included
Sonny and Cher and Diana Ross.

However, following the two
shows by Melanie the DeMille re-
verts back to a film operation,
owing to a prior commitment to
the new James Bond film., *Dia-
monds Are Forever.”

Following the film, however.
Bernstein will start up a Friday-
Saturday, two shows a night, live
entertainment policy, probably ex-
tending this later to a three-night
program. Walter Reade Jr., for the
cinema chain, said the policy of the
DeMille was “quality attractions.

Signi

Welsh singer Ken Richards to
Capitol with “Both of Us Could
Lose.” . . . Razmataz, Woodstock
trio, to United Artists. February
album is produced by Reid White-
law, . . . Pamela Polland to Co-
lumbia with her first LP produced
by Columbia's San Francisco a&r
chief George Daley. . . . McKen-
dree Spring has re-signed with
Decca. The group is currently tour-
ing England. . . . Hair stylist Little
Joe to MGM with “The Children”
b-w “Don’t Take the Rain Away,”
produced by Don Perry, written
and arranged by Andy Belling.
. . . Savoy Records, in Newark,
has signed Sara Jordan Powell,
S. E. Inspirational Youth Choir,
Brooklyn’s Echoes of Harmony.
... Gary Puckett & the Gap to the
Reznick-Bernstein Agency for rep-
resentation in all fields. . . . Paul
Stoop, Denny King and Kicenski
bring country and pop acts to
Specialty Records. . Wanda
Louise to Del-Mar Records’ sub-
sidiary label, Pan-A-Sun, with a
single, “Lay it on the Line.” . .
Axiom Records, a new label, has
signed Dick Glass, Paul Shapiro
and Amanda Ambrose,

We will not book just to book, or
present an act just to present an
act, If no star attractions are avail-
able—the theater will stay dark.”

The Reade group is eyeing rock
and other pop attractions for their
other cinemas throughout the state.
Reade said they have 20-plus cine-
ma suitable for stageshows.

Bernstein also said that he plans
to install television facilities in the
DeMille for closed circuit produc-
tion.
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General News

Chain Stores Tell ‘72 Growth Plans

® Continued from page !
carry everything from sheet music
and folios though records and
tape, musical instruments and a
variety of playback equipment and
mini-TV’s, Chain stores are serv-
iced by regional depots.

Marvin Saines, founder and head
of Discount Records Inc., which
began in 1954, said he will con-
tinue to expand his 50-store chain
nationally. He will not particularly
shoot for mall locations, the target
of 30 many chains. Through the
remainder of this year, he is open-
ing a second store in San Fran-
cisco; and first stores in Denver,
lIowa City and Lawrence, Kan.,
and a store in the Village, New
York City. Saines is blueprinting

14 more store oremngs for 1972,
bringing his total to 68

The Sam Goody retail chain of
10 stores in New Jersey, New
York and Pennsylvania, will add
three more stores beforc the end
of 1971. Goody said he will prob-
ably add six more stores in the
three-state area in 1972, with all
out of New York City stores
probably being located in malls.

Cohen, who went into retailing
in 1963 in Cleveland, has added
mall stores in Memphis, Rochester,
N.Y.; Franklin Park, Ill.; Toledo;
Austin, Tex.; Northbridge and
Orange, Calif.; Dallas and Schaum-
burg, I, since September. On the
planning boards for 1972 are stores
in Cerntos, Calif.; Salt Lake City,

San Diego, Elkhart, Ind., and St.
Petersburg, bringing the Disc Rec-
ords chain to 26 outlets,

Cleve Howard, who founded
Budget Tapes and Records, Hous-
ton, a record-store-franchising con-
cept 16 months ago, reports he
now has 48 affiliated stores in 14
states in the south, southeast and
mideast. He serves his franchises
from depots in Houston, Denver,
Indianapolis and Atlanta. A typical
store handles only albums and 8-
track and casette tapes, with store
stock listing for $2.99 for $4.98
albums; $3.99 for $5.98 albums
and all tapes at $4.99. Stores are
encouraged to feature an "Album
of the week at $2.69 and $3.49.

Howard, a nine-year man in the

record business, primarily in sales,
sells a franchise for $12,000, for
which he states he puts a store
fully into business, providing such
items as exterior signs, interior
displays, fixtures, inventory, cash
register. adding machine, burglary
alarm system and other necessary
store items. He directs the entire
marketing of the retail store, mak-
ing up print and radio ads for local
use. His franchised stores stock
nothing but contemporary rock
merchandise, with a maximum of
700 recommended album titles and
300 tape titles.

Ramada Record and Tape
Distrs., from the four depots, sup-
ply all merchandise to the individ-
ual stores by truck. Store owners
pay him five percent of their gross
monthly. His home office foots
half of all local advertising and
all national advertising for the

to all
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A The Symbol of Sansui 4-Channel Sound.

THE SANSUI QSE-11S ALL YOU NEED TO
ENCODE 4 FULL-FIDELITY CHANNELS
—AND NOTHING ELSE.

Just add it to your existing equipment for Instant
conversion and here's what you have golng for you:
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To be more specific:
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cal treatment of all four channels can accurately pick up

and relocate in reprod:
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response, signal/noise ratio and dynamic range are

maintained.
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Thousands of them are Sansui QS-1 Synthesizer/
Decoders that will decode it tflawiessly. So will any of the
full line of matching Sansui 4-channel receivers and con-
verters for existing two-channel systems—made by the
most respected name in stereo today throughout the
world, and a recognized pioneer in four-channel sound.

Can you afford not to make this simple addition?
Experiment with one right now. Learn what other re-
cording and broadcast studios everywhere, now working
with the QSE-1 Encoder, are finding out for themselves.
Confirm their astonished conclusions.

For full details.

contact your nearest Sansui office now.

SANSUI ELECTRONICS CORP.

Cable: SANSUIELEC
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chain of franchises. He reports he
is adding a store per week and
anticipates hitting a 100-store total
in late 1972,

Lee Hartstone, president and
chairman of Integrity Entertain-
ment Corp., parent company of
the Wherehouse, burgeoning chain
of California record/tape stores,
anticipates a total of 32 stores in
the state by June, 1972, end of his
second fiscal year. Hartstone opens
his first four stores outside of
greater_Los Angeles next week in
an Diego and will bow three
stores in the Bay area by Dec, 1.
He visualizes 10 more stores dur-
ing the first five months of next
year.

The Record Bar chain, begun in
1960 by Harry Bergman in Dur-
ham, N.C,, intends to open four
mall stores in the mid-South in
1972, bringing its primarily South
total to 14 (The Billboard, Oct.
30). Camelot Music, a division of
Stark Record and Tape Service,
Canton, O., has 14 stores open and
will probably add eight more by
fall, 1972, according to Paul David,
its president (The Billboard, Oct.
30). Camelot is another chain
which favors 11 locations.

National Tape Distributors, Mil-
waukee, is opening the first in a
chain of retail stores, beginning
Dec. 1.

Galaxy of Sound. opening in
Milwaukee. will be a 2,500-square-
foot full-line music-tape store, said
Matt Betley. president of National
Tape.

"Other stores will follow.” he
said. "as the conc:rt completes
our cycle of vertical distribution
from wholesale to retail.”

Alitapes Opens
_ Alltapes, Chicago, has also
jumped into the field by opening a
1,800-square-foot tape-record-elec-
tronic equipment store, Music Sell-
er, in Milwaukee.

It had started a test marketing
retail store program by leasing a
department in Appleton, Wis. All-
tapes has plans of expanding its
retail operation, “but very cautious-
ly.” said Ron Hughbanks. general
manager.

Schaak Electronics, 8-store audio-
tape retail chain based in Minne-
apolis. is opening its ninth loca-
tion on the University of Minne-
sota campus.

The company plans to open
several other stores in the months
ahead, including franchise-type op-
erations, Schaak has one franchise
store in St. Cloud Minn.

“If the growth of our St. Cloud
operation continues at its present
rate,” said a company spokesman.
“we will place more emphasis in
this (franchise) direction.”

W. Ford IlIl. president of
Huntcan Enterprises. 16-month old
record chain. which operates four
stores called Tape Vlllage out of
its Bir h Ala. q ters,
said he is thmkmg of opening
more free-standing tape and record
stores. In addition, he is contem-

(Continued on page 59)

Net Team’s Song

NEW YORK—"Get That Ball"
the official team song of the Flo-
ridians basketball team has been
recorded by Teresa Brewer and
the Dick Jurgens orchestra for
Flying Dutchman Records.

The record and sheet music will
be on sale at all Floridian home
and away games. The song was
written by Flying Dutchman presi-
dent Bob Thicle, and George
David Weiss.

Full-Day Seminar

¢ Continued from page 8
today “is a means to an end cur-
rently, in that so much material
is available for that concept.
They asked engineers and pro-
ducers to maintain an open mind,
pointing out that new develop-
ments are occurring rapidly, any
of which could breaﬁ open the ball
game in favor of either concept.
Putnam stated after the meeting
that he felt prior to the meeting
that he might hold another such
seminar a year from now, but that
at the day's end, he felt he might
hold a seminar within the next six
months, because of the questions
which came up from the audience

during the day.
1971, BILLBOARD
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ATTENTION
Record &
Deale

There is a new law against “Pirated” recordings.
You should be aware of its provisions.

On October 15, 1971, President Nixon signed into law an amend-
ment to the copyright statute which provides stringent penalties for
the manufacture and sale of bootleg tapes and recordings.

Anyone who now infringes copyright in musical compositions by
duplicating, selling, or aiding and abetting the sale of unauthorized
recordings or tapes may be liable to the following:

In a criminal action:

% |Imprisonment up to one year
% Or a fine of not less than $100 nor more than $1,000

* Or both in the discretion of the court

AND

a civil action:
To pay such damages as the copyright proprietor
may have suffered because of the infringement

And all profits which the infringer has made

from such infringement

Or in lieu of actual damages and profits,
such damages as shall appear to the court
to be just but not less than $250 nor more
than $5,000 for each infringement,

There is, however, no limitation on the amount of damages which may be
assessed against a willful infringer.

NATIONAL MUSIC PUBLISHERS' ASSOCIATION,
THE HARRY FOX AGENCY, INC.

110 East 59th Street, New York, N.Y. 10022
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Talent

IT LOOKS LIKE SUCCESS

‘The Wonders of You’

b
Jerry I!egarty
on
STOP RECORDS
809 18th Ave. So.
Mashville, Tenn.
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BRADLEY ENTERPRISES
P. 0. Box 249
Kingston, Wash.
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500 — $20.75 1000 —— $31.75
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1000 — $200.00

Send for a sample 8X10 color
print and black & white 8X10
plus prices for other sizes in
black & white and full details
on ordering.

; PICTURES

1867 E. FLORIDA ST

SPRINGFIELD. MO. 65803

Say You Saw It in Billboard
when answering ads . . .

From The

Music Capitals
of the World

LOS ANGELES

A tent with Persian rugs on the
floor, 40,000 Hawaiian orchids,
champagne and caviar on quail
eggs made the press bash for
Cyrus Faryar's “Cyrus” Elektra
debut one of the more exotic such
events in recent months. John
Sebastian gave the introduction,
Mama Cass—who sang back-up
on the album—was present, as
were Mike Nesmith, Doug Weston
and many other L.A. music nota-
bles. The caravan tent was pitched
over Cyrus's driveway, on his se-
cluded North Hollywood acreage,
where he provides housing and
recording facilities for wandering
musicians.

Richard Harris was at Chasen's
as  ABC/Dunhill celebrated the
actor-singer’s new "My Boy" al-
bum. There are only two Jimmy
Webb tunes on the Harris LP this
time.

Phil Spector is teaching a $25
course, “Today’s Recording Indus-
try,” at the Ash Grove starting
Sunday (5). . . . Contrary to pre-
vious announcements, the Band
has cancelled out of all Southern
California dates till next year. . . .
B.B. King gets his first Vegas
main-room date Dec. 9 at the
Flamingo. . . . He follows Sonmny
Charles, who's commuting between
the Flamingo and RCA's Holly-
wood studios to record two new
singles.

Nineteen-year-old Todd Cochran

composer-arranger-conductor
credit on three of the four cuts in
Bobby Hutcherson’s new Blue
Note album, ..
Hansen music books has a song-
book history of rock. . . . James

Taylor put a fourth Carnegie Hall
concert on his make-up dates Nov.
29-Dec. 2. The concerts were post-
poned due to Taylor's hand injury.

Freddy King is next on KMET-
FM’s “Live Concert of the Month™
series. . . . Tom Mclntosh scoring
“Sou! Soldier,” western about all-
black U.S. Tenth Cavalry. . . .
John Williams scores the new John
Wayne epic, “"The Cowboys.” . . .
More late scores: Jacques Loussier
for “Snow Job,” starring ski Casa-
nova Jean-Claude Klilly; Stanley
Myers named for MGM’s “Sitting
Target.”

Rob Miller Enterprises to man-
age Johnny and Shuggie Otis and
Charles Lloyd as well as promoting
their concerts, . . . Judee Sill to

lay the Troubador after touring

gland with Crosby & Nash. . . .
Chicago gigs a week at Arie Crown
Theater in their namesake town,
Nov. 25-30. . . . This week the new
three-man Doors play both Carne-
gie Hall (23) and the Hollywood
Palladium (26).

Bill Withers, Steppenwolls Jobn
Kay and Semator George McGov-
ern got out the 18-year-old vote at
Stanford University, Nov. 18. . ..
Black Oak comes off
their Grand Funk Railroad tour
for a headliner concert outing of
their own. , . , Arlo Guthbrie and
Ray Cooder at Long Beach Audi-
tonum Saturday (27).

New York City Opera in West
Coast debut of the science fiction
opera, “Makropoulos Affair" at
Music Center Tuesday, Nov. 30.
. . . Ashton, Gardner & Dyke's
U.S. tour will have the English
group at Madison Square Garden
Friday (26) and at the Whisky a
Go Go, Dec. 8-12. . . . Stewart

Rose sings at the Piayboy Club.
. . . Emitt Rhodes and the Guess
Who Saturday (27) at Santa
Monica Civic Auditonum.

NAT FREEDLAND

NASHVILLE

Word Records, with its new
Ryrrh label, has been turning out
one session after another in Nash-
ville's RCA studio. Bill Hearn, who
is doing the a&r work, has done
two rock sessions with Randy Mat-
thews, the first for him on the
label. He also is doing the mixing
at RCA. Earlier cuts by Vonda
and by Larry Lubbell and the
Mission Band and Crimson Bridge
also were done at the same place.
... Ed Crawly, most recently with
Memphis Records, and previously
with Mercury and Sound Stage
Seven has joined the Nashboro
group of labels as Supervisor of
Promotion and Sales. . . . Maga
Records has released a debut rec-
ord for their writing performing
duo of Winslow and Sandlin. The
new single, “Have You Seen A
Rainbow Lately?" b/w “Peace
Time"” has a very “now™ sound

leased by Warner/Reprise Records.

. . Billy Joe Royal of Atlanta,
who has recently finished his first
session with producer Jerry Fuller
for Columbia Records, is recording
television and radio commercials
for Coca-Cola. Royal just finished
his fifth successful appearance in
the founge at the Flamingo Hotel
in Las Vegas.

Shankar, ‘Raga’
At Carnegie

NEW YORK — Ravi Shankar,
Indian sitarist and composer. fol-
lows the debut of “Raga,” a fuil-
length coior film in which he
stars, at the Carnegie Hall Cin-
ema, Tuesday (23), with a Car-
negie Hall concert Friday (26).

“Raga,” an Apple Films release
which includes appearances by
Yehudi Menuhin and George Har-
rison, traces the ancient roots of
Indian music and Shankar’s intro-
duction of Indian music to the
West. Appearing with him at his
Carnegic Hall concert will be long-

and can be heard on c« porary
stations. . . . Pnze Records’ presi-
dent, Joe Gibson, has announced
the purchase of the rights to the
Jackie Dittoo instrumental, "Wish-
bone,” from Sumons Records of
Canada. This Canadian success has
rompted immediate release. . . .
ethro Tull’s three full wecks of
concerts in the United States com-
pletely sold out, several of the
dates many weeks in advance. The
group performed last weekend in
New York and Boston, completing
their successful U.S. tour. Jethro
Tull's new LP has just been re-

time accomp Alla Rakha and
Kamala Chakravarty. The perform-
ance marks Shankar's 15th anni-
versary appearance in New York.

Shankar's first Western classical
composition, “Concert for Sitar
and Orchestra” with the London
Symphony Orchestra conducted by
Andre Previn, and Shankar per-
forming. has just been released by
Capitol.

His Carnegie Hall date is his first
in New York since the Madison
Square Garden benefit for Bengla
Desh refugees.

“CHit records areinthe
ears of the producer”

Thank you Hal Davis and Berry Gordy Jr:
for hearing my song

“GOT TOBE THERE”

ELLIOT WILLENSKY

SOUND QUEST INC. (ASCAP)

P.0. Box 403, Bergen Point Station,
Bayonne, N.J. 07002
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The Album:
“Magnificent Sanctuary Band”

DOS-25993
DO8-25993
DOC-25993

The Single:

“Magnificent Sanctuary Band”

b/w “Be Ready”
DOA-17395
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Campus News

Blues Acts Boom in Northeast

BOSTON — By block-booking
blues artists into three or four
Northeastern schools, the musicians
gain exposure and the students
gain the benefit of years of ex-
perience from living blues legends,
according to Richard Waterman,
who helped to form the Boston
Blues Society, which coordinates
the block booking of blues artists
in the Boston area.

“We are really just a bunch of
blues fans who got together about
a year ago and decided that we
could bring our favorite blues mu-
sicians to Boston without having
to rely on anyone cise,” sair Wa-
terman. “Our first concerts were
in Boston with Mississippi Fred
McDowell and Robert Pete Wil-
liams. They were a great local
success but it was obvious that we
needed other places for the ar-
tist to play because of the travel
expense involved, We were asked
by some people from Yale if they
could book with us. Then Williams
College and later Franconia Col-
lege in New Hampshire joined us.
We can provide good entertain-
ment to schools with small budg-
ets. Also, the fundamental con-
cept of the Boston Blues Society
is to provide work in this area for
artists who would not otherwise
appear here if they had to depend
on the commercial promoters and
the clubs,” Waterman explained.

Waterman also mentioned that
most of the blues artists which the
BBS usually booked usually have
some extra commercial work in

Poly Sampler
For Colleges

NEW YORK — Polydor, Inc.,
will offer all coileges a sampling
of the c« y's most req d
previously released product, plus
a collection of current releases.

The package will be offered at
a discount price—any 12 for $10,
or any six for $5.

Phyllis Chotin, college coordin-
ator for Polydor, said: "We are
also making available to the col-
lege stations a booklet with artist
biographies, photographs and a sec-
tion of what’'s happening in the
future on Polydor. This enables
the small colleges not usually serv-
iced by us to become aware of
what Polydor has to offer.

The offer continues until Jan. 1. "~

the North or Northeast. “This cuts
down on the travel expenses which
the BBS pays for,” he said, adding
that the schools involved do not
have to pay any expenses, only an
artist fee.

The Blues society sponsors one
concert in the Boston city area, us-
ually at one of the Harvard Uni-
versity buildings. From the take
on this concert, they extract the
artist’s travel expenses. The rest
of the money goes to the artist
himself. All of the other concerts
at the schools are free, paid for
out of student activities fees when-
ever possible. It costs each school
about $400 to get the artist. “If

they take him on a weckday,”
Waterman added, “the artist will
usually participate in at least one
seminar or course session. This is
included in his fee from the
school.”

Waterman is currently trying to
tie more schools into his block
booking program to lower the
price for each individual campus
even further. “It's a great chance
for the schools to get good enter-
tainment. And a great chance for
the artist to get work which they
so richly deserve,” Waterman con-
cluded. Currently, Waterman is
working on an upcoming Houndog
Taylor date.

THE IMPRESSIONS, Curtom Records artists, give their autographs
to Miss Opal West, one of 10 campus yearbook beauty finalists at
North Texas State University, Denton. The Impressions’ recent con-
cert at NTSU was a seliout and Fred Cash, left, Sam Goodsen and
Leroy Hutson seem pleased with their reception.

Kansas U. Festival Set

LAWRENCE, Kan.—The Sixth
Annual University of Kansas Fes-
tival of the Arts will feature Gor-

don Lightfoot, Herbie Mann, the
National Players, the Portable Cir-
cus, Boris Goldovsky and Fred
Wiseman. The Festival will run

COLLEGE RADIO was a two-day subject at Loyola Univ. recently, where
Pat West (top in striped shirt) of Programming db and WBBM-FM
((;hicago) program director Bob Johnston (below in paisley shirt,
directly under large picture) gave views. Former WGLD-FM music
director Morgan Tell is next to Johnston.
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for six consecutive nights in the
University's 3,700 seat concert hall
from March 6-11,

The program has been run by
the students at the university since
its inception in 1967. According to
Steve Warren, festival director,
performers are contracted during
the fall semester. During spring
semester registration, each student
is offered a chance to sign for a
festival coupon, allowing him at-
tendance to every event. Tickets
are coordinated by computer,
which returns the coupons to the
students with a brochure explaining
the festival, past and present.

“We operate on the idea of sell-
ing all 3,700 seats in the hall
through spring registration,” said
Warren. “Last year we faced the
pleasant problem of what to do
with an oversell of 800 tickets to
the event.” Warren also mentioned
that this year's event will cost the
student $5.00 instead of $6.00. “We
are a non-profit operation, and
due to some financial breaks this
year, the tickets are cheaper.

The philosophy of the event is
to provide a survey of the Arts.
“We have a very broad definition
of the arts in this case,” Warren
explained. “In a sense, we offer a
crash course in culture, bombarding
the student with different aspects
of the Arts in one short, exciting
week. “Last year's festival featured
Laura Nyro, Ramsey Lewis, the
Blackbird Theatre, R, Buckminster
Fuller- Rod Serling, Chuck Jones
and Don Arioli.

“I really do not know of any
other campus event of this lyge."
said Warren. “And we of the Stu-
dent Union Activities office feel
that in this era of student and
youth criticism, our efforts show a

itive and valuable movement

r anyone,” he conciuded.
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What's Happening

By BOB GLASSENBERG

Warner Bros. Publications has added a new series to its educa-
tional catalog. The Total Sound is designed to make contemporary
rock, pop, folk and jazz compositions available to school choral and
instrumental groups. In the series will be arrangements of top tunes
as performed by well known artists. Also included will be original
compositions. The first choral publications in the Total Sound Series
will be “Take Me Home, Country Roads,” as recorded by John
Denver and Fat City; the music to “Superstar,” as the Carpenters
recorded it; the Joan Baez version of “The Night They Drove Old
Dixie Down"; “A Song for You,” by Leon Russell; “Your Song,”
by Elton John; and the Beatles’ *Goodbye,” “Strawberry Fields For-
ever,” “And I Love Her,” “Across the Universe,” “Here, There and
Everywhere,” “In My Life,” “Birthday,” “Carry That Weight,” and
“Give Peace a Chance.” All the songs are available for SATB and
SSA chorus with piano and optional rhythm section. There will also ~
be an arrangement of “Let It Be” for jazz/rock ensemble for im-
mediate publication. By early spring, 11 Beatles tunes arranged
for marching band by Kelly James will become part of the Total
Sound Series.

* * &

PICKS AND PLAYS: WAYN, Wayne State Univ., Detroit,
Mich., Rob Wunderlich reporting: “American Pie,” Don McLean,
UA. . . . WEAK, Michigan State Univ., East Lansing, Mike Roche
reporting: “Think About the Children,” Richie Havens, Stormy
Forest. . . . WIMD, Kalamazoo Coliege, Kalamazoo, Mich., John
Hampel reporting: “Tom Weisberg,” (LP), Tom Weisberg, A&M.
. . . WCHP, Central Michigan Univ., Mt. Pleasant, Mick Rizzo
reporting: “Lay Lady Lay,” Isley Brothers, T-Neck. . . . WBKE,
Manchester College, Manchester, Ind., Gary Amold reporting:
“Bang a Gong (Get It On),” T-Rex, Reprise. . . . WGRE-FM,
Depauw Univ., Greencastle, Ind.,, Curt Wilson reporting: “Old
Fashioned Love Song,” Three Dog Night, ABC/Dunhill. . . . WPGU,
Univ. of Illinois, Urbana, John Parks reporting: *“Locomotive
Breath,” Jethro Tull, Warner Bros. . . . WRSE, Elmhurst College,
Eimhurst, 1l., Dan Smith reporting: “American Pie,” Don McLean,

UA. . . . WNIU, Northern Illinois Univ., DeKalb, Curt Stalheim
reporting: “Sour Suite,” Guess Who, RCA. . . . WERC, Univ. of
Toledo, Toledo, Ohio, Dan Meyers reporting: “Sour Suite,” Guess

Who, RCA. . . . KRC, Rockhurst College, Kansas City, Mo., Pete
Modica reporting: “What Kind of World Would This Be,”. 21st
Century Ltd., Beegee. . . . KUOK, Univ. of Kansas, Lawrence,
Mick Deolan reporting: “Lady Elanore,” (LP cut, Nicely Out of
Tune), Lindisfrane, Elektra. . . . KCLC-FM, Lindenwood Colleges,
St. Charles, Mo., Chuck Lackner reporting: “American Pie,” (LP),
Don McLean, UA. . . . WSUR, Wisconsin State Univ., Eau Claire,
Bob Lundy reporting: “Rosemary Lane,” (LP), Bert Jansch, Reprise.

¥ % x
KZAG, Gonzaga Univ., Spokane, Wash., Larry Duff reporting:
“Anticipation,” (LP), Carly Simon, Elektra, . . . KUSF, Univ. of

San Francisco, Steve Gustafson reporting: “Day by Day,” (LP), Bob
Crewe Generation, Crewe. . . . KVCR-FM, San Bernardino Valley
College, San Bernardino, Calif., Scot Hunter reporting: “Got to Be
There,” Michael Jackson, Motown. . . . KMPS, Univ. of Alaska,
College, Nancy Harris reporting: “Grin,” (LP), Grin, Spindizzy.
. . . KAWG/KAWG-FM, New Mexico State Univ., Las Cruces,
Gary Pratz reporting: “Can 1 Get a Witness,” Lee Michaels, A&M.

¥ ¥ ¥

WLVR-FM, Lehigh Univ., Bethlehem, Pa., Jim Cameron re-
porting: “Siegal-Schwall Band,” (LP), Siegal-Schwall, Band, Wooden
Nickel. . . . WCPR, Stevens Institute of Technology, Hoboken, N.J.,
Ron Harris reporting: “George Jackson,” Bob Dylan, Columbia.
. . . WMUH, Muhlenberg College, Allentown, Pa., Dave Frieke
reporting: “Rains/Reins of Change,” (LP), Mare Ellington, Ampex.
.. . WCSB, Graham Junior College, Boston, Jayne Reino reportiné:
“Teaser and the Firecat,” (LP), Cat Stevens, A&M. . . . WVBC(,
Boston College, Paul Cuzzi reporting: “Carolina,” (LP cut, Take
Heart), Mimi Farina & Tom Jans, A&M. . . . WSUA, State Univ. of
New York at Albany, Eric Lonshein reporting: “Tupelo Honey,”
(LP), Van Morrison, Warner Bros. . . . WCCR, Camden County
Community College, Blackwood, N.J.,, Dave Bleiler reporting:
“Other Voices,” Doors, Elektra. . . . WACC, Williamsport Com-
munity College, Williamsport, Pa., Ken Collins reporting: “The
Great Blind Degree, (LP), Richie Havens, Stormy Forest. . . .
WMUC, Univ. of Maryland, College Park, Sheldon Michelson re-
porting: “Take It Slow,” Lighthouse, Evolution. . . . WHAY, Penn
State Univ., Shavertown, “Behind Blue Eyes,” Who, Decca. . . .
WAIC-FM, American International College, Springfield, Mass,,
WPEA, Exeter Academy, Exeter, N.-H., Ed Ross reporting: “Bring
It on Back,” (LP cut Sailor's Delight), Sky, RCA. . . . WDAR,
Dowling College, Oakdale, N.Y., Gary Levinson reporting: “Meaty
Beaty Big and Bouncy,” (LP), Who, Decca. . . . WDFM, Penn
State Univ., University Park, Ray Mushcamp reporting: “Rory
Gallagher,” (LP), Rory Gallagher, Atco. . . . WHEN, University of
Delaware, Newark, Gary Andreassen reporting: “Footprint,” (LP),
Gary Wright, A&M.

¥ % ¥

WECU, East Carolina University, Greenville, N.C.: “Can 1
Get a Witness,” Lee Michaels, A&M. . . . WEKU-FM, Eastern
Kentucky Univ., Richmond, Hal Bouton reporting: “Himself,” (LP),
Gilbert O'Sullivan, Mam. . . . KTRU, Rice Univ., Houston, Tex.,
Rob Sides reporting: “Ships With Sails,” (LP cut, Other Voices),
Doors, Elektra.
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Gavin Meet Covers Program Spectrum

NEW ORLEANS—Soul music
radio was rapped here Saturday
(13) for ignoring black artists such
as Bill Withers, Curtis Mayfield,
and Buddy Miles. During the sixth
annual Bill Gavin Radio Program
Conference, held here at the
Roosevelt Hotel, Logan West-
brooks, Mercury r&b record pro-
motion chief who has just jotned
Columbia Records, said that he
felt some allowance should be
made in local markets for local
artists, arguing that this could be
considered an obligation of a radio
station in its license commitment
to the public. But his major com-
plaint was that many black artists
were having to go to progressive
rock stations because “they were
simply getting turned down initial-
ly at soul stations. And these are
the acts that black youths are de-
manding. This type of music is the
bag that Staples and Buddy Miles
are in now.”

Jerry Boulding, national pro-
gram director of the sonderling
chain and programming chief of
WWRL, New York, answered that
if being black was the only criteria,
then “soul stations would have to
play Johnny Mathis and Charley
Pride. Often, however, it's the
length of a record that is the
major factor in not playing a rec-
ord. Many times, you just can't
edit a seven-minute cut to three
minutes. Stations have a real prob-
lem in playing a cut that long, re-
gardless of how good it is.”

Earlier, LeBaron Taylor, assist-
ant manager of WDAS, Philadel-
phia, had told everyone in the
audience of WDAS-FM, which he
called “black progressive” in for-
mat and said, “It's a monster.” He
said this type of radic was going
to be “the alternative that we'll all
have to deal with.” Music for
WDAS-FM is picked, he said,
exactly in the same way progres-
sive rock stations pick their music.
Taylor was chairman of a panel
that included Henry Allen, vice-
president of Atantic Records;

Kleinman'’s

NEW YORK — There appears
to be a large number of people
who appreciate what has been
called progressive rock music, ac-
cording to Bert Kleinman, new
program director at WPLJ-FM,
New York. “Because of the satura-
tion on radio and in the press over
the past few years, progressive
rock is now a music form which
many people appreciate,” said
Kleinman. “Now, progressive rock
includes most of the major artists
in this country. And also, there is
now a need for a station which
presents this music without trying
to sell an audience on a particular
life-style or philosphy.

“We are trying to play the music
which most people like and play
it in an intelligent manner here
at WPLJ-FM," Kleinman con-
tinued. "We want a clean format
without any type of hype.”

Kleinman draws a distinction
between format and music. “The
format of a station is how the
music is presented,” he said. “Ra-
dio has proven recently that people
have a great desire to hear a great
deal of music and very litile talk.
The format here encompasses
tried and proven techniques of
programming in order to present as
much as possible and still main-
tain that one to one relationship
between a listener and the air
personality. A few years ago, some
people thought that there was
music other than Top 40 music
which should be heard on the air-
waves. They also felt that there
was another way in which to pre-
sent this music. Unfortunately a
few of these people became totally,
anti-Top 40, forgetting some of the
major programming theories and
truths which Top 40 radic had

By CLAUDE HALL

Luckey Cordell, station manager,
WVON, Chicago; Cecil Holmes,
vice president of Buddah Records;
Larry McKinley, Col-Soul Inc.;
Chuck Scruggs, program director,
KDIA, San Francisco; Curtis Shaw,
program director, WABQ, Cleve-
land; Boulding; and E. Rodney
Jones, program director, WVON.
Chicago.

Scruggs called for better rela-
tions between radio and promotion
personnel. McKinley, formerly in
New Orleans radio, criticized soul
stations for hiring whites to pick
black music for black listeners.
Cordell felt that radio and the
record industry were dependent on
one another and hoped to “narrow
the gap between the two indus-
tries.” He felt there was need for
honest appraisal on both sides and
hoped that someday the promo-
tion man would feel he was going
to visit a friend when he went into
a radio station instead of a possi-
ble enemy. Jones spoke of a new
music system adopted at WVON
and how the record playlist is now
determined more strongly on na-
tional record charts and local sur-
vey. Boulding commented that
some people seem to resent the
professionalism of soul music sta-
tions. He also spoke of the Chi-
Lites and how soul stations had
discovered the group and played
their record and later the pop sta-
tions discovered it. “Do the Chi-
Lites now becomes what the
Temptations are and have a whole
new group of people again dis-
covered the music of the beautiful
people. Or, if the Chi-Lites come
out with a soft follow-up record,
do they still remain only another
black group earning secondary
money?”

Payola Peek

Payola came up during the ses-
sion. One program director said
that at this time he didn’t approve
of payola—and would tell the
FCC—at this time with the “condi-
tion” if a man is making a decent
salary and has an honest job and

‘Progressive’

By BOB GLASSENBERG

established. Now, much of that
music has become widely accept-
ed, even at a Top 40 level, but
at some stations, it is not being pre-
sented in a palatable manner to
the audience.”

Play List Always

As for the station’s music policy,
Kleinman mentioned a multi-
playlist. “Every station has a play-
list,” he said. “Even if the list is
just in the air personality's head.
It may not be on paper, but it's
there, nevertheless. It may be 20
records or 20,000 records. The
question is what type of a list does
the station have, How many lists
are there at the station and in
what categories does it place
music?

“I feel that the major question
at a station such as WPLJ-FM, is
how new material is exposed.
Does one expose a lot of new
music a little or a little new music
a lot? In our case, we have the
latter method. This way the audi-
ence always has something to re-
late to and the new music can be-
come known.”

Music is chosen currently at
WPLJ-FM through a music com-
mittee which takes such things as
past performance of an established
artist, and past associations of a
new artist, as well as the music
content of a record, into account.
“Personal appearances, what rec-
ords a new name has played on,
and other such criteria, all have
their value in judging a new
talent,” said Kleinman. “But the
major point to take into account
is what will best serve the audi-
ence’s needs, not dictate to them
what they should hear. Therefore,
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the opportunity to grow and make
more. But the jock making $90 a
week in a market where he should
be making twice that amount,
“ownership knows damned well
he's taking and turns its head the
other way” because it’s like some-
body else paying his employe’s
salary. “Now who would you cru-
cify?”" If it could eliminate the prob-
lem and a man could make a
living for his family and keep his
image, how much money could
the industry save. He spoke of
how a man could grow and de-
velop. Another man in the session
questioned how many record men
had told their bosses “they were
carrying across the country, don't
carry?” The general feeling was
that the record industry could save
a lot of money with the elimina-
tion of payola.

In the country music session,
Bill Bailey, program director of
KIKK, Houston, said that his play-
list was a “survival of the fittest

Continued on e 22

DINAH SHORE, host of “‘Dinah’'s Place” television show, duets with
Decca Records artist Loretta Lynn, left. Miss Lynn introduced her sin.
gle “One More on the Way” on Dinah’s show.

Subtle WCHS Switch Holds Old

CHARLESTON, W. va.—The
dilemma was this: how to switch
from stuffy MOR to contemporary
adult programming subtly enough
to pick up the 18-35 audience with-
out alienating older station devo-
tees.

WCHS here dumped the prob-
lem into the lap of a new program
director, Jim Little, hiring him
away from the local Top 40 sta-
tion, WKAZ, where he had nailed
down the top ratings in this middle
market with his late afternoon
show.

Six months later Pulse shows
that WCHS has hit the bull's-eye
in the demographic target area it
aimed at. The 18-34 audience has
tripled during the format-change
period, the station has more than

Attitude

we must be as responsive as pos-
sible.”

Kleinman said that his system
of picking records is continually
evolving at this point. “We even-
tually hope to get our air per-
sonalities involved on this level,”
he said.

“One important thing is to treat
new material as a scparate cate-
gory. Spend a lot of time with
it. And systematize the way you
expose it,” Kleinman explained.

“Within the general music flow
of the station, the air personality
has a choice of what music to
play. But the basic structure from
which he works is already estab-
lished and is a result of years of
collective programming experience
by many people,” Kleinman ex-
plained,

“The air personalities are not
allowed to play anything not on
our cards, but they have a chance
to get music placed on those cards
through continuing dialog with the
music committee. But once a de-
cision is made, everyone follows

1.

“Creative work should be done
behind the scenes at a radio sta-
tion,” Kleinman explained. “A sta-
tion must constantly consider how
many people it wants to serve. It
must set its sights somewhere. Qur
sights are aimed at the 15-35
audience who appreciate an un-
cluttered approach to music. We
are trying to serve a large number
of people by providing something
they can enjoy. No one will like
everthing, so we must play a wide
variety of music and mix it well.
That is our plan and hopefully,
we will wind up with somethin,
people will enjoy listening to,
Kleinman concluded.
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By RAY BRACK

held its own with adults and it
has even picked up more teen
listeners while moving from a 59
to 76 total audience share.

And it was achieved strictly with
music programming, Little stresses.
He described the formula:

“What I needed was a catalyst
that would permit change without
cultural shock to our older listen-
ers. So I decided to bridge formats
with what I call recent oldies.
These are records from Billboard's
Easy Listening chart several weeks
to a month ago. They have fa-
milarity and current appeal. Ex-
amples are James Taylor's “You've
Got a Friend” and some of Carole
King's things.

Littte, who pre-selects all music.
album cuts included, revamped the
station’s old, conservative playlist
to include half chart singles, about
a fourth album cuts and the re-
mainder oldies and “recent oldies.”

Little said his playlist is “flexi-
ble. I'm not limited to playing 30
records this week. I rely heavily
on the trades and requests and
make calls to key dealers. I listen
to a lot of albums. Recently I
pulled 'Birds of a Feather' from
the Raiders’ album before anyone
else got on it. 1 took 'Wedding
Song’ out of the Paul Stukey album
and ‘Talking In Your Sleep’ from
the new Gordon Lightfoot LP
ahead of everybody. LP cuts have
to be well-produced and good-
sounding for me to be interested. 1
use their better sound to balance
the sound of singles. Primarily,
though, the album cut has to be
commercial.”

Little also worked hard on pro-
duction streamlining, copying “a
couple Top 40 tricks.”

Coming off CBS Network news,
WCHS now jumps right into some-
thing contemporary-upbeat such as
Gayle McCormick's “It's a Cry-
ing Shame.” Then it's time for one
of those “recent oldies,” followed
by another chart number. That
leads into a nice full album sound
such as the Sth Dimension or Beach
Boys.

Little takes no credit for origi-
nating the ‘“recent oldies” concept,
and he takes pains to explain that
he didn't ram anything down the
throats of his audience or staff.

“1 didn't lay all this on every-
body at once. Each step came slow-
ly, deliberately and separately. We
didn't do like some, sign off Sun-
day night with one format and on
Monday morning with another.

“I left a number one slot to
come here, and they knew my
reputation, but they had some top
veteran personalities already here
who knew their jobs. Al Sahley, for
example, was a tradition in the
town and number one in the morn-
ing. So it’s difficult to sell veterans

on new formats. Most program di-
rectors bring in new people. That’s
the easy way out, we wanted to
keep our personalities. So I sat
down and talked with them at
length, heard their ideas. Actually
many of us were schooled the
same way. We believe a radio
personality is more than a record
player. We want to get close to
people, entertain—even show off
a little.”

Service Complaints

Like most radio men in medium
to small markets, Little has some
complaints about service from la-
bels. He says he gets good atten-
tion on singles from major firms,
but the labels of medium rank are
lax, “and they're missing a good
bet.”

On albums, Little complains, he
gets sparse response and is buying
several LP's weekly for program-
ming. Six months ago, he says,
when he took over at WCHS, he
sent a letter to SO labels explain-
ing the format change and asking
for service. "Only one added us
to their list.”

“We get results moving product
here,” he insisted. “When we're on
a record before anybody else, 1
check. We were responsible for
moving the first 500 copies of Les
Crane's 'The Desiderata’ in this
market before the other stations got
on it.

“We never have any contact with
promotion men. They're just writ-
ing some of these medium markets
off. They really need to get some
men on the road to find out what
the stations need. Everybody is
changing, updating.

“It's depressing to check the
trades on Monday morning to find
WCFL is playing a new Bee Gees
and then check your file and find
it hasn't come.

“"We can break records here. And
we've taken most programming
restrictions off. We're ready to
listen. .

“Now 1 intend to cut back on
the recent oldies, or recalls,” Little
went on. "They were a transitional
device. I'll also probably cut back
on album cuts. We're using three
or four an hour. I'll use more chart
records and more oldies.

“I'm trying to program an adult,
contemporary station. This audi-
ence isn't interested in the Jackson
5. but they are interested in much
of the music on the charts today
because of recent changes in mu-
sic. Qur station format change has
paralleled a total change in pop
music. It's been fortunate for us.
Actually the softer rock sound has
bridged the gap for us, making my
job a lot easier. We started to
update our sound just as the entire

(Continued on page 22)
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50 Stations Say ‘Amen’

Wolfman Jack Creates Jesus Rock Show

By NAT FREEDLAND

LOS ANGELES — Wolfman
Jack, the raspy-voiced veteran of
16 years in Mexican border super-
transmitter radio, is shipping a pub-
lic service Jesus Rock half-hour
show free to any radio station that
requests it. Wolfman Jack’s “Jesus
Crusade” is already set for 50
major markets and begins broad-
casting in December.

“The show features music like
George Harrison’s 'My Sweet
Lord’ and Ocean doing ‘Put Your
Hand in the Hand,' " notes Wolf-
man, “all the religious-oriented
rock songs that have made the
charts.” Interspersed with the mu-
sic will be Jack telling Bible stories
in his own inimitable manner. In
addition, Wolfman will answer
mailed-in questions from his lis-
teners as part of regular conver-
sations with non-denominational
Protestant Minister Joe Racculia.

The show's audience will be en-
couraged 1o think of itself as mem-
bers of a Jesus Christ Fan Club.
“lI know this sounds hokey,” says
Jack. "But I feel that the tradi-
tional organized religious approach

Brown Offices
to Augusta, Ga.

NEW YORK — James Brown
has completed changes of head-
quarters for James Brown Produc-
tions to Augusta. Ga., his native
state, finally made possible when
Brown switched from Cincinnati's
King Records to New York's
Polydor label.

Brown's promotion and produc-
tion, plus Brown's other business
ventures, now under the Man's
World Enterprises banner, will be
housed in Augusta, except for
Polydor promotion liaisons Charles
Bobbit and Eugene “Speedy”
gr0wn who retain offices at Poly-
or.

Brown’s other interests in Augus-
ta include several businessess, a
$125,000 home and nine-seater
airplane, and WRDW, the flag-
ship radio station of his four-
station chain.
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is obviously not reaching the kids
and all 1 want to do is pass on the
message in a way they can relate
to it. Like. when I'm asked if the
Bible says it's forbidden to smoke
grass, I'll say it's not forbidden, but
the Bible says, "Do not endanger
the House of God.” which means
the human body.

"In recent months [ have been
brought closer to the Lord and
what T want most to do now is
bring young people to Jesus. I've
certainly made enough money from
the other things 1 do so that 1
don't have to do this for the
money.”

He averages four hours a day
at the $25,000 stereo studio built
into his Beverly Hills home taping

his various shows. The basic three-
hour, six-night Wolfman Jack Show
is now syndicated to 1,020 radio
stations. He also does a high-rated
hour show, five time weekly for
the American Forces Radio-Televi-
sion Service and another daily half-
hour show sponsored by the Air
Force and heard over 650 college
radio stations.

Both the three-hour show and
the new public-service “Jesus Cru-
sade” series are syndicated by Tom
Ludeman & Associates. The com-
mercial show has received good
ratings in all its markets, though
it is in various time slots and not
all the outlets use the full six weekly
shows.

Born in Newark. N.J.. Jack (Bob

Smith) spent eight years at XERF
in Del Rio, Texas before coming
to XERB. with its 50.000-watt
Tiajuana directional transmitter
that covers 13 Western U.S. states.
He was both an executive and air
personality at XERB's Los Angeles
offices, eventually buying the sta-
tion. The current situation there is
that XERB’s call-letters are now
XPRS and it is a 24-hour soul-rock
station, dropping the various gospel
and race track result features it
used to be known for.

Jack recently sold exclusive U.S.
sales rights to XPRS to Radio
House Communications but still re-
tains ownership of XERB Inc. The
station's actual transmitter has al-
ways been owned by Mexican
nationals.

The Wolfman Jack Recording
Studio has also been sold, new
owner Wylie Brooks re-named the
16-track facility Satellite 1 Record-
ing, and is organizing a record
producer’s school there as well as
taping product.

A Wolfman Jack Bible Stories
album has been completed with
back-up music by jazz pianist Vic-
tor Feldman and will probably be
offered via the Jesus Rock show
in a few months, at a lower price
than if it was released through a
major label.

RADIO-TV MART

Letters To

The Editor

Dear Editor,

Here's an answer to Mr. Drake’s
letter: 1 find that the reason you
hear the non-professional in boon-
docks radio is because he is just
that; non-professional. The better
men who are motivated by their
own excitement over their vocation
move up to the bigger, better mar-
kets.

In small markets, like in large,
the thing which keeps the station
on the air is revenue. We get it
through commercial time sold. I
have seen many stations which
have the philosophy: “If we can
sell it, we'll program it.” This can
be quite stifling to air staff, as well
as degrading to the air sound. In
addition to the “damn the air
sound, full commercials ahead”
problem, there’s always the prob-
lem of the 42nd annual bulifrog
croaking contest, which may be
bought by an avid frog fan, and
programmed on the radio.

Also, many small market sta-
tions are under-staffed. In addi-
tion to ripping off the news (ho
ho), you have to take down that
obit, check the file for that caller’s
lost dog, tend the automation, give
the man op the phone the latest
ball score, and whoops, record’s
out.

What's the answer? Professional-
ism, It's professionalism and pro-
gramming from the air sound view-
point, i.e. if the sound is good
enough, the people will listen, and
sponsors will want to buy time.

ow do we achieve all this? Boon-
docks Buddy, it starts with you.
Radio is an aggregation of indi-
viduals, and if each one is a pro-
fessional, the total army is pro-
fessional. What say we all start
today?

Sincerely,

Lee F. Davis

Music Director
WGIL, Galesburg, IIL

Dear Editor:

First, a big thanks for putting
my wife’s letter in Letters To The
Editor. . . . I hadn't seen the letter
until I read it along with thousands
of others. . . . I sure heard from
a lot of people and renewed a
lot of friendships! I also was think-
ing strongly at the time of getting
out of the industry, but hearing
from so many really good profes-
sionals made me realize there may
be hope yet. . . . so I'm back at
it with a vengeance!

KKAU-WVLE, Kaukauna., is
part of Appleton metro area. We
are contemporary—just short of
hard rock days and “let it all hang
out” at night on FM. 1 formerly
was corporate program director for
Collins Broadcasting in Wisconsin,
who, I'm sorry to say, sold two of
three stations and owner semi-
retired.

1 didn't get this job through the
letter, which it wasn’t designed to
do, but I have made a lot of great
new contacts.

Had hoped to see you again at
the Gavin conference, but won't

make it this year . . . just keep on

pushin’ the really professional peo-

ple in this business to keep makin’
it better! Thanks'

Jack Davison

WKAU

Kaukauna, Wis.

Dear Editor,

So much of this relates to our
conversation in your office a lit-
tle over a month ago. Progressive
radio as a format has been de-
veloping independently of itself. It
has evolved in separated markets
without the aid of creative collec-
tive thinking of people working in
the medium. The national groups
of stations—ABC and Metromedia
—have kept their ideas to them-
selves. One with success, another
with failure. But all of us inde-
pendents have had little opportu-
nity to share our experiences. Now.
many of us are going through
negative experiences separately but
simultaneously. I'm afraid that pro-
gressive radio, as many of us have
developed it, is dead. The main
ingredient missing in the future
will be honesty. I'm afraid that
the SHUCK, the HYPE—standard
in established formats—is now in
FM to stay.

The times have changed, too. A
lot of people are out of work.
Those in college are having to
struggle more than they did the
past few years because money is
so tight. To be candid, progressive
FM is a luxury item. We never
really had the funds to establish
communication outside of ]

If you're a deejay searching for a radio station—or
a radio station searching for a deejay—Billboard is
the best buy. No other trade publication is read by
so many air personalities and program directors.
And all of the sharp programming-oriented general
managers read the magazine, too! Best of all, Bill-
board classified ads achieve better results than any
other publication in the field. General managers re-
port that a Radio-TV Job Mart can draw five times
the results of the next leading radio-TV industry pub-
lication. The cost is $15—in advance—for two times.
Box numbers will be used, if you wish. Send money
and advertising copy to:

Radio-TV Job Mart
Billboard
165 W. 46th St.
New York, N.Y. 10036

POSITIONS W (1]

Take me off (he hench and put me in
your starting lneup. Currently going
for 1st ticket -nd avallable on or

references, looking for a stable spot.
A lol of potential in thils versatile
uncer ready to materialize and
ut Lhe big hit for your station. Tell
me what position I'll be playing for
your uam and 111 dellver the appro-
priate - Al npun wul be an-
lwered rite: Sandy Michaels,
Loretto Road, Puubur(h Pa 15217

communication.

Some people I've talked with
theorize that it’s all just a swing of
the pedulum. This way today, back
the other way tomorrow,

I could fill up pages with what
we could have done and should
have done and never had a chance
to do. But I've got to go out and
make a living. So I'll keep my
ideas to myself.

Straight ahead,
Morgan TeHl
Ex-Program Director
WGLD-FM, Chicago

Crane to New Post

CINCINNATI—James J. (Steve)
Crane, prominent in local radio
and TV circles the last 24 years,
is Jeaving here the end of the year
to take a position with the Broad-
cast Bureau of the Federal Com-
munications Commlssmn in Wash.
ington. He assumes his new duties
January 3.

Crane terminated two years as
general manager with WUBE Ra-
dio here last July to join Kaye-
Smith Radio Stations, WUBE's
parent company. He began his ra-
dio carreer at WZIP here in 1947
where he served four years as
announcer-deejay. From 1952 to
1967 Crane was associated with
Avco Broadcasting's WLW and
WLW-T in various executive ca-
pacities.

www.americanradiohistorv.com

I've made a mistake!!! 1 left the
security, the notoriety, and the hap-
Piness of a rl rocker, in a good lixe
market, for ‘a P.D.’ position 1in

market with a station that

an
u]en I’'m mar-
ried, draft exempt, experienced and
wmfnx to relocate nnywheu in _the
leda please hu Erle
Clreie Colorudo Sprln‘-
£34-294

7
Colo * (303) 8, you won't be
sorry. 12/4

They tell me you're looking for a
progressive rock jock who knows
where the music’s going and has his
third phone with broadcasting en-
dorsement, a guy who’s hard work
lnl twenty two dnfxnexexr):nu and

n
Radlo Broadcuun from Los Angeles
City College. Wel ook no further,
cause I'm your
a small or med.lum sized “radio sta-
tion west of the Missiasippl, and you

213 337 5239. Thank you
nice d

T am lookan lora PD or music di-
ctor

board, 155 W. 46th st., New York,
N.Y, 10036, 12/4

5 yra.’ experience. Moving up. Wnn!
medlum to major market rock

g engineer
in major ncardlnsgo:tumo.) Box 373,
La Mollle, Ill, 61330. Phone (414) 273-
6839. 12/4

Denver: ! am seeking an announcing

o-luon I plan to emer DU Mass-
rogram sta the winter
uuamr Six years’ emrlence. two
as PD at present location. pro-
duction. MOR en(ed, “but would
t nsaible,

vuu Colo 8l14d. 12/4

One of the leadlnl progressive rock
station: ancisco Bay area
1s evn!uunl t-upu and resumes for

. Box 8113, Sm .lose Calif. 95150.
Alt Ronald Cutle: 11/27

Top Modern Country Western FM
ve Personality wanted for PGH.
Must have shown excellent rat
and have empathy for our music.
Send Tape to WEEP Radl 0'7 6th
. Pittsburgh, Pa. 15222, : We
-re currently ranked 22 ln PGH th!l
show. Man 18-48, and
80 we muﬂ. have a heavywen'ht to
fill this spot 11/27

Our best recommendation is the
people who have worked for us. Im.
mediate opening for mature voiced,
experienced DJ on a station that has
been number one for over 15 years.
Contact Gene Nelson, WLCS, Baton
Rouge, La., Box 2546, e also have
an genln[ for First Phone Jock on
our Miss. 'WUN.
Contace Fiok "Mariin

station, Jackson, Miss. 11/27

Newsman wanted, needed. But I
uld newsman; someone who wants
make news a career and has an
lntereu in his job. 5,000 watt hdl.lty
in Grand aplds Mich., in search of
morning newsman.

Y,
|¢l| me. Exg_erlence in lmall markets
ecessary. 1l us how much you
uire. 430, Radio- ’!’V Job Mart,
By ou-d 165 W. 46th St., New York
10038, n/2?
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Radio-TV programming

Gavin Meet Covers
Program Spectrum

o Continued from page 19

. . . the strong records go up . . .
the weak ones fall” The play-
list represented record popularity
rather than record sales, he said.
Tom Allen, program director,
WIL, St. Louis, mentioned that
country stations were lucky to
some extent because they had art-
ists who were always going to hit
and this made “a lot of stations
lazy about even trying to reflect
record sales more accurately in
their market. Country stations
know that Merle Haggard. Tammy
Wynette, and Charley Pride are
going to have a hit.”

A moment later, Don Nelson,
general manager, WIRE, Indianap-
olis, refuted this with the comment
that he felt many country artists
could make a bad record as well
as anyone else.

Serving on the country panel
were moderator Allen; Bailey, Biff
Collie, UA Records; Wade Pepper.
Capitol Records; Billy Sherrill.
Columbia Records; and Bill Ward.
program director, KLAC, Los An-
geles. Allen, in the general wrap-
up session later, commented that
in many markets it was suggested
the country radio station sit down
with local record people to try to
work out some methodology for
determining record sales better.
Another suggestion was the greater
attention to LP cuts and listing
these on the playtlist.

Subtle WCHS Switch

o Continued from page 19

industry started to soften its sound.
The Beach Boys are a perfect ex-
ample of a group that bridges
formats.

“If it happens, I'm playing it. I
draw the line only at really hard
rock, screaming soul and bubble-
gum.

Listened & Learned

“Before I ever took the job |
spent a_month listening to the sta-
tion, talking to listeners and spon-
sors. I discovered that the station
had good ratings. Young adults
were interested in the news and
sports the station offers. But they
couldn't stand the music.

“Why, I thought, can't we com-
bine the contemporary sound with
news and sports and other features
young adults are high on? Now
WKAZ has started reacting to our
change. They never played any-
thing but two-year oldies. Now
they're playing some recalls.

“We're not after teens, even
though some are coming around.
I'm willing to write them off. I'd
settle for a number two or three
market rating if I get the demo-
graphics I want. Any advertiser
who knows what he’s doing knows
the young adults do the buying.”

In the progressive rock session.
Scott Muni, program director of
WNEW-FM, New York, told the
wrap-up session that while progres-
sive rock stations may be con-
sidered still a bastard child in some
aspects by other radio people, it
was able to sell out concerts and
albums and made a considerable
market impact. The progressive
rock panel featured moderator
Muni; Ken Greenblatt of WBCN-
FM, Boston; and others.

The non-rock or MOR session
was moderated by Chuck Renwick,
national program manager for
radio of Storer Broadcasting. The
panel also included Bill Stewart,
program director of WNOE, New
Orleans, and Jack Thayer, gen-
erai manager, WGAR, Cleveland.
Ted Atkins. program director of
KHIJ, Los Angeles, was conference
commnittee chairman for programs
and Ron Alexenburg, manager of
Epic Records, was chairman of ar-
rangements. Hosts for the confer-
ence were Bill and Janet Gavin.

Detroit Stadium to
Distribute Paper

DETROIT — WABX-FM, pro-
gressive rock station here man-
aged by John Detz, will distribute
and promote Phonograph Record
Magazine. a publication issued by
United Artists Records. Other sta-
tions who've been distributing the
magazine free to listeners include
KDAY, Los Angeles; KSHE-FM,
St. Louis: KRSP. Salt Lake City;
and WHNC. Washington. The 28-
32 page music periodical is edited
by Martin Cerf. Cost to the sta-
tion is only the paper the maga-
zine is printed on. KDAY, which
follows a progressive rock format,
is now circulating nearly 10,000
copies of the magazine to listeners.

WNRH-FM to

Progressive

COLUMBIA, Ga.—WNRH-FM
is going progressive rock 24 hours
a day, according to new program
director Boom Cannon. Cannon
will do 6-9 a.m. and 3-6 p.m. live
on the station and will automate
the rest of the day. Ken Woodfin
is general manager, Jack Collins-
worth is chief engineer.

During the day, the program-
ming will be country rock or folk
rock in nature, but at night Can-
non will go heavier in music sound,
Previously, the station played
oldies in the day and was progres-
sive 6 p.m.-6 a.m. Cannon said
that a weekly record survey will
soon be issued by the station.

Vox Jox

By CLAUDE HALL
Radio-TV Editor

Poppy Records has released a
mini-LP of “Dick Gregory at Kent
State™ strictly for radio station
use. . . . Douglas Eason, general
manager of soul-formatted KATZ,
St. Louis, has been elected a vice

resident of the station. . . . Final-
y got some ARB figures out of
Boston. The July/Aug. ARB
shows WHDH is No. 1 from

6 a.m.-midnight, but with demo-
graphics getting omn in years. WEEI
is second and also with demo-
graphics in that rocking chair set.
WRKO was shortly behind WEEI
with a 10.5 and excellent demo-
graphics. From 18-24 men, the
station had 21.6 and WBCN-RM
was second with 5. WMEX
nudged WRKO gently in men 24-
34, But WRKO has the market
wrapped up in women 18-24 with
a 25.7 to WMEX's 18.8. In wom-
en 25-34, WBZ has 18.4, WHDH
has 13.6, and WIJIB-FM has 12,
and WRKO has 10.2. Pretty ob-
vious that while WMEX has done
better lately, they're still behind
WRKO. Except, of course, in
teens. In teens, WMEX had 33.9
share to WRKO's 31.4, but Bill
Drake, who consults WRKO,
doesn’t really aim for teens in
his programming*,'
*

Jon Holiday, station manager
of KXLY in Spokane (I kept try-
ing to convince him the station
was really in Portland, but Jon
always knew where he was at),
is becoming the new program di-
rector of KIRO, an old-line con-
servative MOR station in Seattle
and is looking for a heavy per-
sonality morning man. He'll be
at KXLY until Nov. 19. He in-
tends to revamp the programming
of KIRO into the Jon Holiday
approach, but keep it MOR. Holi-
day is a winner: he built KMBZ
in Kansas City into an MOR
monster and No. 1 station. . . .
Jobn Lannigan called. He's at
KRLD, Dallas, doing a 3-7 p.m.
show and, in case you don’t know,
Texas is one of the few places
in the world where they have Lone
Star Beer. See, this is an educa-
tional column. Written largely for
gourmet buffs.

* * *

Some more informational tid-
bits about Don Imus: He has been
calling Robert W, Morgan, WIND,
Chicago, and Morgan has been
calling him and they've been
putting each other on (on the air,
too). On Nov. 12, Imus flew
into Chicago and went live on the
show with Morgan in what might
be billed as a “Loman and Bark-
ley” show. Best remark of the
week: Imus being nominated for
a Bill Gavin award along with
such people as Gary Owens, etc.,
and stating, “Hell, I don't have

SAK

MASTER HOSTS INN

950 Hote! Circle, San Diego,
Calif. 92108, (714) 298-0511
22

DIEGO

Stay any 3 days and 2 nights.
At the Master Hosts Inn or the El
Cortez Hotel. You’'ll get a wel-
come margarita. A comfortable
room. 2 continental breakfasts. A
gourmet dinner.

Then discover San Diego.
You'll get a free admission to Sea
World. The San Diego Zoo. A
one-hour harbor cruise. Tickets to
Caliente and the Jai Alai games.

If someone in your family
likes golf, he can take a Golfer's
Holiday. it’s uniimited golf on a
championship course.

Now if this all sounds
good to you, see your tra:
vel agent or write for
our free brochure,
"2 Great Vacations.

2 Great Hotels!’ Better
yet, write or call for reservations.

FUN FIESTA

*30.95

*per person double occupancy

EL CORTEZ HOTEL

7th & Ash Streets,San Diego,
Calif. 92101, (714) 232-0161

a chance against guys like that;
I've only been in radio three
years.”

* * *

Corky Mayberry, KBBQ air per-
sonality, has been moonlighting by
emceeing shows at the Cajun
Country, a country nightclub in
Los Angeles. . . . WLW, Cincin-
nati, is building ug their file of
oldies. . . . Jim Shrigiey is the
new music director of KCON,
Conway, Ark.. replacing Charley
Moore, who has returned to KLID,
Poplar Bluff, Mo. KCON plays
contemporary MOR in the day
and moves to Top 40 at night with
the Bob Steel show which features
requests and progressive rock cuts.
Shrigley says he'd be interested
in breaking new albums and the
station is getting good response
from three local colleges. . . .
The Laymen's National Bible
Committee, 71 W. 23rd St., New
York, N.Y. 10010, has a one-
minute spot featuring the Byrds
singing “Turn, Turn, Turn,” It's
a big push encouraging young
people to read the Bible. All rock
stations and programs should help
in this project.

For example, "Love Is Two"
by the Sweet Henry on Paramount
Records is one hell of a hit. But
| sort of think that Paramount is
too busy at the moment making
hits with Melanie to give this rec-
ord the heavy push at the radio
station level to get it the proper
exposure necessary. How many
records are falling by the wayside
because too many program direc-
tors and music directors today are
followers rather than leaders? If
anything is wrong with Top 40
radio today, this has to be the
major deficit. In the old days
when Top 40 radio was scoring
with the big, big audiences it was
because new, fresh, exciting rec-
ords were being played. Today,
Top 40 radio is often the last for-
mat to play new product. A pity.
Ira Trachter also likes “Pied
Piper” by Bob & Marcia on A&M
Records. But he and 1 wonder
how many of you will give the
record the listen it deserves? And
there's also Porter Wagoner with
“The Rubber Room,” RCA Rec-
ords, one of his richest and most
elaborate productions (Bob Fergu-
son produced) that will undoubted-
ly get heavy country music air-
play, but Top 40 stations should
consider because the thing may
just break the hell out of the pop
market if given a chance. Where
have all of the innovators and
pathblazers gone in Top 40 radio
today? Where is all of the ex-
citement? You don't have to ring
bells and toot horns. Excitement
comes from good new exciting
music, in my opinion.

* K K
Mike Mitchell is now program
director of WEIM, Fitchburg,

Mass.; he’d been at WSAR, Fall
Rivers, Mass. WEIM is expanding
its news department and needs
another newsman. . WIRK,
West Palm Beach, Fla., needs an
air personality with Ist ticket. . . .
Just talked to Frank Ward, who
now owns WXRY-FM, Columbia,
S.C.. and is featuring the syndi-
cated programming developed by
Jim Schulke. For those of you
who're forgetful, Frank Ward was
a super gunner in Buffalo, 3,743
years ago in prehistoric rock days.
Schulke’'s programming is excel-
lent beautiful music stuff. I listen
to it quite a bit. His phone num-
ber is (212) 980-3888. If any of
you people are interested in some
excellent syndicated programming
for an FM station. why don't you
call him and ask for a demo or
something?

Forgot to mention it the other
day. but Mac Allen is now opera-
tions manager of WKDA and
WKDA-FM. Nashville. . . . Ron
Favor is now morning drive per-
sonality at WUEN, Wenatchee,
Wash. He's been afternoon drive
man and music director at KBRO,
Bremerton, Wash. . . . Dave (Dave
Douglas) Cohen is looking for a

news gig. He'd been news director
at WCOS, Columbia, S.C., but
“left the station in a personality
conflict with the management. I'm
young, aggressive and can do a
good job for someone.” Call: 803-
796-1366. . . . Got a note from
Tom Baker, program director of
KSFA-FM, P.O. Box 848, Nacog-
doches, Tex. 75961, saying that
KSFA-FM gets pretty progressive
9 p.m.-2 a.m. Until that time, the
station is automated MOR. He
wants music on tapes, if possible,
and claims that he’ll go live at
6 p.m. as soon as be gets enough
music.
* * *

Chris Randle, WMMB, Mel-
bourne, Fla., asks Jonny Wailin
to contact him. Asks if Mac Curtis
is still at KLAC, Los Angeles.
Nope, Mac is over at KBBQ, Los
Angeles. . . . WLVE-FM, Madison,
Wis., occasionaliy salutes a promo-
tion man of the day or a record
company of the day. L. James
Packard is program director and
the new telephone number to call
is 608-257-1240. . . . Jim Fitz-
patrick is the new production di-
rector of WNCR-FM, Cleveland
progressive rock station; he'd been
at WBBM-FM, Chicago; new di-
rector of WNCR-FM is Lynn
Doyle, who will continue doing
his 1-5 a.m. show. All of these
changes come about because a
bunch of the WNCR-FM staff
went across town to join WMMS-
FM. Billy Bass, formerly with
WNCR-FM, is the new program
director of WMMS-FM. I had a
note from WMMS-FM general
manager David Moorhead, which
I can't seem to find at the moment,
and as I recail Dave Spero is also
going to WMMS-FM.

¥ % x

Rick Ammons needs work; he
and his wife were both fired at
last station. Only, when he called,
I forgot to ask the call letters.
Dadgummit!. Hallelujah!
There is another Top 40 station
in Arkansas! Just got a letter from
Bob Ketchum, music director of
KWHN and KMAG-FM, Fort
Smith, Ark. Bob Britton is pro-
gram director of the two Top 40
stations, both of which need better
record service. As Ketchum says:
“Especially from Warner Bros.
and A&M Records both on sin-
gles and albums. We get singles
from Atlantic Records, but not
albums. I could name more, but
those are the biggies.” Look, you
record companies—there's too few
Top 40 stations in Arkansas as it
is. Supply them with product or
they may go to 2 Chinese Chop-
stick format and then where will
you be? Ketchum, incidentally. re-
views a progressive rock album on
the air each night and does inter-
i He has interviewed the
Guess Who, Trapeze, Chase,
Bloodrock, the Gentrys, and Sugar-
loaf on the air, among others.
Ketchum plays in a rock band on
the side.

* *

George Michaels: You miscon-
strued something in your state-
ment at the Bill Gavin Radio Pro-
gram Conference in New Orleans
last week: I never said record pro-
motion men were becoming de-
livery boys; I merely wrote an
article where someone said it.
Michaels, from the audience.
stated that “as opposed to a year
ago. record promotion people were
more honest and legit record
guys . . . that there were few
hype artists today amongq record
promotion men.” Eric orberg,
program director of KMBY, Mon-
terey, Calif., called upon the rec-
ord industry to release all singles
in stereo. This also was a state-
ment from the audience. 1 could
rap on and on about the con-
ference. About the guys I met.
some for the first time, and many
for countless times. 1 missed
one damned good poker game
during the conference, I under-
stand. And I missed a football
game that I understand WTIX pro-
gram director Bob Mitchell. New
Orleans, wishes he'd missed, too.
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Tape Cartridge

Dolby System's Acceptance ,
Builds Insurmountable Lead Betley’s Full Mkt. Cycle

LOS ANGELES—A company
can make a fortune if it can come
up with some new modern product
that benefits the industry, is ac-
cepted by competitive manufac-
turers and catches the fancy of
the consumer.

Ray Dolby did it.

A number of glamor companies
are trying to develop a noise sup-
pression system to make cassette
decks a true high fidelity medium.
Other companies insist their noise
reduction systems have a place in
the marketplace, too.

However, the momentum gained
by the Dolby noise reduction sys-
tem and its universal acceptance
has convinced many that Ray Dol-
by has the field to himself.

It might be a premature assess-
ment, of course, but developments
of late seem to suggest that the
industry is narrowing its choice to
Dolby. Watching on the sidelines
are several goliaths: Philips, Sony,
Kenwood, among others.

Philips has been very quiet
about its Dynamic Noise Limiter.
which is less expensive but is avail-
able only on equipment built into
the Norelco/Philips cassette ma-
chines, and Kenwood’s De-Noiser,
which can reduce hiss from any
program source by up to 15 dB.
will be abandoned in favor of a
Dolby system, at least the com-
pany is incorporating a Dolby sys-
tem in a new deck it plans to
introduce in early 1972, (Billboard,
Nov. 6).

Little has been said about Sony's
SNR which was developed because
of a dissatisfaction in cost, licens-
ing and several internal functions
of the Dolby unit.

Several Japanese manufacturers,
including Sony, claim they can pro-
duce a less expensive unit with the
internal workings of the system
easier to produce. They are also
disgruntied with royalties involved
in the Dolby system and unneces-
sarily complicated engineering and
manufacturing.

(Dolby and Japanese systems
both work on the principle of
boosting low-level signals in por-
tions of the audio spectrum during
recording, then reducing these sig-
nals in relations to the rest of the
music during playback. With the

CASSETTE equipment with Dolby
circuitry are from Advent (top),
Harman-Kardon (center) and
Fisher. Other manufacturers have
also joined the Dolby parade.

playback reduction, tape hiss and
other background noise can be re-
duced up to five Db.)

More Converts

While debates continue on val-
ues of each system, more and more
equipment manufacturers, many
from Japan, including Kenwood,
and many more software producers
are turning to Dolby.

In short, Dolby developed a
sophisticated noise reduction sys-
tem for studio recording (A-Sys-
tem) that was demonstrably better
than anything else available and
soon modified it for use with
home recording equipment (B-Sys-
tem).

The Dolby A-System is the pro-
fessional noise reduction concept
being utilized by recording and
motion picture studios, broadcast-
ing stations and communication
networks. The Dolby B-System is
the compatible high-fidelity noise
suppression unit for consumer ap-
plication.

Dolby Laboratories of England
makes only professional models,
but licenses the B-System to manu-
facturers of tape records, receivers

Tape Packaging Puzzles
Haunting Merchandisers

LOS ANGLES — Remember
the tape packaging dilema of 1969?
Will long box packaging (4x12)
survive? Do racﬁ merchandisers
and retailers want special pack-
aging? How do you market tape?

Well it’s back with us again.

Several  companies, notably
Ampex and Capitol, are experi-
menting and testing new concepts
in tape packaging. There are
others, like Montgomery Ward and
JC Penneys, who are doing very
well still marketing tape in the
tong box.

Ampex, for example, is doing
the following:

It is eliminating the 8-track slip
case, going to a three-sided car-
board edging, bigger graphics
(3% x 3'%), exposing more album
artwork and shrink-wrapping.

The first product to receive this

Metromedia Sues
Certron for $7,778

LOS ANGELES — Metromedia
Records has filed suit here in
Superior Court against Certron
Corp. for $7,778.

_ The label claims Certron owes
it money for goods delivered over
a two-year period.

treatment—on an experimental
basis—will be prerecorded tape on
Motown Records.

The cassette packaging elimi-
nates the Ampex hard plastic box in
favor of a one-piece album sleeve.
Graphics are enlarged on the
shrink-wrapped package.

[nnovations Inc., Kansas City,
Mo., has introduced a cassette
cardboard box which is built up
to cartridge size for use in pilfer-
proof locked storage racks. The
box has windows, front and back,
for graphic and repertoire display
and a window at the top for artist
identification.

Capitol Records is working on
ncw packaging for a series of pre-
recorded tapes featuring repertoire
by “cadillac" acts.

Packaging will be in book style
and have artists and music infor-
mation tipped in on the inside
front cover (Billboard, Sept. 25).

Ivy-Hill Lithograph, Great Neck,
N.Y,, is also introducing new pack-
aging for prerecorded cassettes and
cartndges.

The company has eliminated -the
8-track slip case and shrink-
wrapping by going :to a four-
color cartridge-sized cardboard
box. The cassette box is also card-
board.

NOVEMBER 27, 1971, BILLBOARD

and Dolby adaptors, with their

operating levels and frequency-
response  characteristics  closely
controlled.

The noise reduction field falls
into three groups: fixed filtering
comparable to a scratch filter for
records, dynamic noise suppression
to cut off high frequency response
wherever the signal level falls close
to the noise level, and the Dolby
circuit, which involves both a vari-
able high-frequency boost during
recording and complementary at-
tenuation during playback.

The Dolby system is intended to
be used both before and after the
recording (or broadcast) process.
It was not designed to remove
noise already in the program ma-
terial. Kenwood's De-Noiser elimi-
nates noise from any source; spe-
cial processing is not required at
the point of recording or broadcast.

A company spokesman stated
that the Dolby B-System and new
tape formulations, such as chro-
mium dioxide, also work well to-
gether. “Although their noise re-
duction effect is much less than
that of the Dolby system, some
of the new tapes provide a useful
extension of high-frequency re-
sponse.

“Although chromium dioxide
tape is not compatible with the
vast majority of cassette record-
ers,” the spokesman said, “more
and more manufacturers are pro-
viding new machines with the
necessary bias switch along with
the Dolby circuitry.”

Dolby Labs and Signetics are
jointly developing an integrated-
circuit version which would re-
duce further the cost of Dolby
equipment in the near future; and
potential use of the equipment to
reduce FM broadcast noise as well
as tape hiss.

Other technical developments in-
corporating the Dolby system are
in receivers, where Fisher and
Harman-Kardon are introducing
receivers with the Dolby system
built in.

(FCC rules permit broadcasting
of Dolby encoded signals in the
U.S.; experiments of this kind are
also taking place in other coun-
tries as well)

Dolbyized receivers can be used
for tape recording or for listening
to Dolbyized FM broadcasts—as
and if broadcasters adopt the noise
reduction system.

An industry spokesman said,
“Dolby’s noise suppression tech-
nique is gaining strength as the
ultimate method of reduction.”
Some companies are working on
Dolbyized tuners and amplifiers
as well as add-on units, recorders
and receivers.

There are several cassette re-
corders available with built-in Dol-
by noise reduction circuits, includ-
ing units from Advent, Concord,
TEAC, 3M/Wollensak, among
others, with Advent bringing out
a less expensive Dolby adaptor
suitable for use with any cassette
unit.

Several cassette decks employ-
ing the Dolby system, including
models from Advent, Harman-
Kardon and Fisher, can switch the
Dolby system out of circuit when
playing conventionally recorded
cassettes. KLH, Ferrograph and
Revox are offering the Dolby cir-
cuitry built into open reel equip-
ment.

The cost of licensing the Dolby
system also has been reduced.
Manufacturers pay on a per unit
basis, with royalties as low as 10
cents per channel. There is no
royalty payment to Dolby for re-
cordings manufactured in the Dol-
by process.

In short, when Ray Dolby burst
upon the' international scene sev-
cral years ago with his noise re-
duction system, he evoked the
image of a David battling Goliaths.
Today, he is becoming something
of a Goliath himself.

National to Stores Chain;

CHICAGO—National Tape Dis-
tributors is emerging from a slug-
gish business year as an aggressive
company looking for new profit
avenues.

The latest move in that direction
is the opening of the first in a
chain of retail stores, Galaxy of
Sound, in Milwaukee, said Matt
Betley, president.

The 2,500-square-foot full-line
store will market records, prere-
corded tapes, audio equipment and
accessories. It opens Dec. 1.

“Other stores will follow,” Betley
said, “'as the concept completes our
cycle of vertical distribution from
wholesale to retail.”

The retail operation fits into the
company’s multi-purposed mer-
chandising plan. “It's getting back
to ‘grass-roots’ development,” Bet-
ley added. “We've streamlined our
operation, computerized branches,
consolidated offices and realigned
the company's structure.”

National Tape is also pursuing
a program of leasing music depart-
ments in major department and
discount chains.

Initial step in that direction was
in leasing music departments in
the 20-store chain of Community
Discount Centers, a Chicago-based
retailer. National Tape will service
outlets in Chicago, southern Wis-
consin and midwest Hlinois.

All leased departments will carry
a complete inventory of records,
prerecorded tape, accessories and
audio equipment.

“We expect to increase the sales
volume of the music departments
in the 20-store chain from about
$1.5 million to about $2.5 or $3
million in the next year,” Betley

said.
Britt Chain
In addition, National Tape is
also inventorying five leased music
departments in the Britts chain,

(Continued on page 70)
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INCREASE TAPE SALES
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ASTRO TAPE CENTERS

SELF SHOPPER - NO CLERK NEEDED TO AID PURCHASER DECISION

144 tupe capacity

267 H., 30 W., 20 D./ Walnut finish /

Bubble Front of Sliding Plexiglass / Security Lock & Key

Weight - 50 1bs. (May be shipped U. P. S}

$48.00 f.0.b.

Dealer & Rack Operators Inquiries Invited
CAROLINA DISTRIBUTORS (919) 763-9580

I Dept. B, Box 1296, Wilmington, N. C. 28401 I

8-TRACK HIGH SPEED
IN-CARTRIDGE
DUPLICATOR

. 480
STM-1610 (SLAVE MODULE)

PRICE: STM-1600 MASTER $1950.00

MASTER & SLAVE SHOWN & ONE
OPERATOR WiLL DUPLICATE UP TO

SHIFT,
WRITE OR PHONE FOR THIS AND OTHER EQUIPMENT.

|NTRODUC|NG

SPECIAL FEATURES
8 TIMES NORMAL PLAYING TIME
AUTOMATIC STOP ON ALL UNITS
FOOTAGE COUNTER ACCURATE
T0 1 SEC.
UP TO 10 COPIES SIMULTANE-
ousLY

NAB STANDARD EQUALIZATION
MINIMUM 45 db CROSSTALK
REJECTION

o ALL TRACKS RECORDED SIMUL-
TANEOUSLY

STM-1610 SLAVE. .$1345.00

CARTRIDGES PER 8-HOUR

S

S

810

CF 1.."' h

ELECTRONICS

WILMINGTON.
TELEPHONE An€EA CODE 302-4652.12012

137TH
DELAWARE

STREET
19801

EAST
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APAA Show Promises Auto
Industry Brisk Tape Sales

CHICAGO — Auto tape firms
can anticipate brisk sales and
strong competition for the con-
sumer dollar. That was the mood
here at the Automotive Parts &
Accessories Association (APAA).
While innovations were few, there
were many refinements and much
attention given to speakers and
accessories.

A few of the trends:

e A continuing push on 4-chan-
nel both at the quality end as with
Motorola’s discrete model and via
the many 4-channel adaptor de-
vices offered at carnival barker
prices.

e A vast array of Mini-8's
with much stress on glove com-
partment and in-dash installations.

e A rush to more radio/tape

By EARL PAIGE

combination units with nearly
every one of the hardware ex-
hibitors showing them.

e A flurry of product refine-
ments, one example being Dyn’s
remote cord so the driver can
adjust the player without reaching
over to the unit,

e A big effort toward design
shortcuts to hold down price.

e A continued absence of car
cassette,

e A concentration of packaged
units such as Car Tapes’ kit which
features no soldering, no splicing.
no wire twisting.

e A push on speakers and ac-
cessories leading to the conclusion
that in car stereo the trimmin’s
are more profitable than the tur-
key itself.

FACTORY PROVEN
HIGH SPEED WINDERS

8 TRACK...CASSETTE
Up to 800 fully loaded 8-Track or Cassettes per shift.
L]

Libarty/ UA Tape Duphcahing Co., Inc.

1201 Pacific St.-Omaha, Nebraska+ Phone (402) 348-1770

A Service of
Transamerica Corporation

COMPLETE
INVENTORY
IN STOCK!
NO WAITING!

ASK THE MAN WHO KNOWS

about recording tape and cassettes . . . and
how to merchandise from interior displays
for maximum sales profits . .

FACTORY-TO-YOU SALES REPS.

KNOW and offer you the know how that goes
with the profit line from Pfanstiehi

PFANSTIEHL SR 28N Sois oces

S —
e

Even firms not normally asso-
ciated with speakers were touting
them. An example was the big
display by Automatic Radio dem-
onstrating a pair of speakers which
delivered music while immersed
in a tank of water.

Another giant in the auto sterco
field, Tenna, also pushed speakers,
an example being its bass 48 line
of compatible 4 and 8 ohm im-
pedance units. A top line pair
rated at 14 watts with all neces-
sary hardware including ‘‘direct-
a-sound” louvred grilles lists for
$18.95 a pair and cost $9.66 a
pair in 6-unit master cartons.

As an example of accessories
deals, Boman (California Radio)
offered a show special on a 60-
iece rack of nearly every item
imaginable for $199.97—total re-
tail value $673.69.

With the big guns like Boman
goxng hard on accessories, lhose
irms specializing in the odds 'n’
ends had plenty to talk up. Re-
coton unveiled a new program.
A big push on carrying cases was
apparent everywhere.

Athena Industries showed its
stereo tape carrier which holds 12
cartridges or 36 cassettes and lists
for $5.98 with “very good mark-
up.” Casemakers and Amberg
File & Index, along with Recoton,
already pacing the carrying case
field, were here and had strong ex-
hibits. And even Rubbermaid, the
floor mat giant, introduced a new
cassette carrying case to go along
with its earlier introduced 8-track
unit (cassette list price: $1.57; 8-
track: $2.88).

A hardware show all the way,
the only software exhibitor was
N.M.C. with its budget line of
B-track and cassette prerecorded
tapes. The lure here is a 50 per-
cent guaranteed sale and plenty
of big-name recording stars to
help generate traffic.

Speaker-only firms beefed up
the electronics portion of the
APAA exhibitor list (altogether
down some from last year with
several prominent firm. absent).
The speaker firms were Arkay.
Sparkomatic, Electronic Industies
and Utah. A long-established firm.
Utah is counting on the trend to
heavier duty units such as its
SA6-10P which handles 18 watts.
Marlin Price said youngsters do
not hesitate to pay $32.95 for a
pair of these brutes. Ray Houch
of Electronic Industries said his
firm's three-way units (flush, sur-
face or hang-on mount) and a
padded cover in wood grain were
becoming big volume items. He
also showed the Twister, a counter-
top speaker demo unit that re-
volves to show off four different
speakers.

(Continued on page 25

NO PILFERAGE!!
NO LOST SALES!!

NEW—Front Service

NO GLASS FRONT Q lJ ICK

Dallas 214/226-7248 — Terrell 214/563-5869
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patents penoine Cartridge & Cassette Dlsplayer

“QUICK-VUE", o new and different cancept in merchandising sterea tapes, allows
your customers to “FLIP” through oll selections, see dazens of titles ond pictures
at o glance, like reading poges in o book.

Interested in increasing tope soles? TRY “QUICK-VUE”
MODELS FROM $79.50 Inquire . , .

P.O. Box 381
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Akai Boasts New Head;
Noise Paring Concept

LOS ANGELES — The mind
boggles at the variety of equipment
in store for consumers in 1972
from Akai America.

And what Akai is pitching is
not strictly its new line of open
reel. cartridge and cassette players.
both in standard and 4-channel.
but two innovations.

One is a crystal-ferrite and glass
head for which Miit Philipson,
marketing vice president. claims an
impressive list of performance ad-
vantages.

The other breakthrough is an
o\erload suppressor circuit which
is “our answer to the Dolby noise
reduction system,” Philipson said.

“The crystal ferrite head guar-
antees 150,000 hours of playing
time," he said. “The core of the
head is made of pure crystal ferrite
and the inner circumference of the
head shield is mounted and set in
glass.

“The head is virtually dust-free
and wear-free,” Philipson stated.

“and the exactly adequate amount
of magnetism focuses the magnetic
bias field to permit the recording
of high frequency signals without
distortion.”

The executive added that Akai
would not introduce units with
built-in Dolby circuitry. “We have
our answer in the overload sup-
pressor circuit,” he said, *and with
the right head and proper circuitry
you don’t need a Dolby system.”

The Akai line includes a variety
of 8-track players and recorders
and cassette units, including some
with automatic reverse and auto-
matic changer. Among the features
of the open reel line are automatic
reverse, various multiple-recording
and tape-echo facilities, a choice of
drive systems, among others.

The following items wl" be part
of Akai’s new 1972 lool

—GXC-40 and GXC 40D (deck)
cassette recorders with chromium
dioxide switches and crystal-ferrite
and glass heads.

—GX-M11 open real automatic
reverse at $429.95 and GX-M11D
open reel automatic reverse at
$369.95. Both have a new trans-
port center capstan drive with
single knob control and a super
range tape switch.

—Model AS 8100 4-channel
120-watt discrete amplifier and re-
ceiver with AM-FM multiplex at
$449.95.

—A 4-channel discrete open reel
and 2-channel automatic reverse at
$689.95.

—An open reel deck at under
£200.

—A cassette recorder with auto-
matic reverse and second unit with
tuner.

—A cassette recorder with auto-
matic reverse changer.

—A  4-.channel discrete auto
cartridge system under $200.

—An open reel with a cassette

= 50—

deck an open reel with an 8-
track deck; also as seif-contained
units.

—A 4-channel discrete cassette
system at about $400

‘72 Push on Way

The company is beginning its
1972 push during the fall 1971
scason. particularly on several
models. According to Philipson.
“Santa's favorite hang-up” will be
with these units:

—GX-365D open reel stereo tape
deck with glass and crystal ferrite

ead.

—CS-50D cassette deck with
invert-o-matic which automatically
reverses the cassette for con-
tinuous recording and playback.

—CR-80 8-track recorder with
a new one-micron gap head for
wider frequency response.

—1730D-SS-1 open reel 4-chan-
nel Y4 channel compatible tape
system which records on four
separate channels and plays back

(Continued on page 25)

Tape
Happenings

General Cassette Corp., Phoenix,
has named Morton & Brown to di-
rect its advertising and public re-
lations and to serve as marketing
consultant, . Sony Corp. of
America said the 10 percent im-
port surcharge hasn't affected sales,
but admits sales have slipped be-
cause of dock strikes on the West,
East and Gulf coasts. . . . TEAC
Corp. of America, Montebello,
Calif.. has introduced a stereo in-
tegrated amplifier model. AS-100,
and an FM tuner. model AT-100.
The company’s new facility near
Tokyo for TEAC Special Audio
Systems Corp., a subsidiary, will
be completed in February 1972.
The plant will manufacture special
audio products for studios and
broadcasters and have capabilities
to manufacture prerecorded tape.

. . Boman nix, a division
of California Auto Radio, Downey,
Calif., has introduced a rotating
auto stereo floor display for acces-
sories. The unit is 6 feet high and
cavers 4 square feet of floor space.
. Ampex Stereo Tapes has
opened a sales office in Boston
to service the New England mar-
ket. Lance Goldenberg will service
the six-state New England region
as well as New York State. . . .
Maxed Corp. of America has
named the following manufacturer
representatives: L. Haas Co., Mi-
ami; Al Toupkin Sales, Kenmore,
N.Y.; Associated Electronic Rep-
resentatives, Prussia. Pa.. and F.A.
Daugherty Co., Cleveland.

Ccane Sunan. Hoids 24 Cassarins,
Imcluces 24 Prasurs Senaitsve
Identiny Labwls FAEE

f o::m $12.95
COLLEGE
OFFICE

B-Track Susan,

Hodds 24 Tapes

—~

mHE OF Lazvysusan

Retails §10.95

ave 1pace
be neat

FOR SPACE SAVING-WALNUT STEEL FRAME
~BLACK HEAVY SHELVING-MATCHES FINEST STEREQ

woioy ESMOND inoustries inc.
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Marketers Ponder
Tape Products Prod.

L.OS ANGELES—Tape products
will get a stronger promotional
push than ever this fall.

Retailers in all categories—mass
merchandisers, department stores,
specialty shops and independents—
are trying to turn a soft business
trend in the first nine months of
the year into a prosperous holiday
season.

Tape trends are shaping up this
way for the late business surge:

—A growing sophistication
among consumers for different
tape products.

—A growing demand for 4-chan-
nel home and automotive players.

—A broad consumer acceptance
of tape products, like 8-track play-
back/record models and high-end
cassette units.

—An increasing acceptance of
tape as a communications medium.

More retail promotions will cen-
ter around newspaper advertising
and spot radio and tv commercials,
but there also will be more in-store
display demonstrations, more dis-
play area and more premiums at-
tached to tape than ever before.

The increased sophistication of
tape has had a twofold effect on
retail promotions.

As holiday gift-giving items, tape
products are expected to move in
higher-end categories. Retailers
agree that parents who once pur-
chased small portable phonos for
their children and those that pur-
chased under-$30 monaural cassette
and cartridge units, are now buying
compact systems in the $120 to
$200 range; portable cassette and
cartridge models in the $50 to
$100 range; and cassette/radio
combinations, provided the radio
has FM capability.

According to one retailer: “Com-
pacts used to be purchased chiefly
by college kids and young couples.
Now, however, these people are
getting involved with components
and compacts. In short, we're push-
ing step-up equipment.”

An East Coast mass merchan-
diser added, “Cassettes are no
longer looked ulpon as cheap toys
to give as a gift. You can get a
quality unit for $50 to $60 and
ng?ny shoppers are buying these as
gifts.

“We'll be playing up both the
entertainment aspect of

APAA Show Promises Auto
Industry Brisk Tape Sales

o Continued from page 24

and the non-entertainment fea-
tures, such as spoken word tapes
for businessmen, recording capa-
bility for students, etc.”

The growing sophistication of
consumers has also resulted in
plans for promotions of high-end
goods, especially components and
tape decks in the $100 to $150
range.

Four-channel is expected to be
a strong item this holiday season.
Retailers expect to sell many adap-
tors, speakers and even some extra
ampifiers.

undrooms have been set up
in larger stores to demonstrate
quadrasonic, and 4-channel is re-
celvmg strong newspaper promo-
tion. In addition, several manufac-
turers and many retailers will be
offering 4-channel tapes as pre-
miums to those purchasing quad-
rasonic systems.

The abundance of 8-track play-
back/record equipment, high-end
cassettes and convertible home/
portable units will also receive ex-
tra attention in holiday promotions.
Most of these units will be offered
as gift items or just given strong
dealer exposure in an effort to push
regular sales at the $125 to $150
price range.

Retailers say they expect blank
tape sales to rise markedly for
8-track record units, where they
plan to promote the idea that a
consumer who wants to record and
already owns cartridge equipment
does not have to dispose of his
software library.

The high sound quality of car-
tridge hardware and high-end cas-
sette players with built in Dolby
noise reduction circuits will be em-
phasized by retailers during the
holiday season.

In addition, most of the higher-
end cassettes and the home por-
table tape unmits can be used with
components as well as separately,
and this fact will be emphasized
along with the push on compo-
nents.

Involvement in tape and audio is
growing more important to re-
tailers, with many using the holi-
day season to move deeper into
tape areas.

Panasonic-JYC Readying
‘Q’ Disk-Cassette Systems

LOS ANGELES—It is becoming
increasingly clear that Panasonic
and JVC (Victor Co. of Japan),
which belongs to the Matsushita
Group, soon will market 4-channel
systems for discrete disks and
broadcasting and cassette tapes.

The discrete disk player will be
of the type developed by Victor
Co. of Japan, which recently dem-
onstrated several 4-channel sys-
tems, including the following:

4MM-1000 compact with CD-4
demodulator for 4-channel disk
playback and featuring AM-FM
radio, MM-4300 compact with
built-in CD-4 demodulator,
4VR5444 4-channel receiver with
buiit-in CD-4 demodulator, and
DCAVIO  4-channel integrated
amplifier with the CD-4 demodula-
tor.

Boasts New Head

o Continued from page 24

through four separate speakers with
80-watt quadrasonic amplifier.

Akai is also introducing several
4-channel synthesizers, one for un-
der $100.

The less expensive synthesizer
can function with any open real,
cartridge or cassette unit, A sec-
ond synthesizer will combine with
an AM-FM multiplex receiver at
under $500, while the third will
combine with a_power amplifier
and pre-amp at $300.

NOVEMBER 27, 1971,

All systems will be available
with other JVC components. in-
cluding the 5202 automatic chang-
er, the 4MD-IX magnetic cartridge.
the 5321 and 5331 speaker systems,
and the 5250 manual turntable.

Panasonic will go to market
with three systems in June. They

are:

SH-7780 features a selector for

discrete 4channel sound stereo re-
production or conventional stereo
reproduction, SH-7780 demodula-
tor combines with the RE-7750 4-
channel amplifier with FM radio
and four-speaker enclosures, and
the RD-7703 changer with the
EPC-450C semi-conductor car-
tridge.
The SH-8780 demodulator re-
produces discrete 4-channel stereo
from disks and may hooked
up to 4-channel reel-to-reel or car-
tridge decks. It combines with Pan-
asonic's quadrasonic music center,
SC-8700A.

The SH-3480 demodulator is
combined with the SU-3404 4-
channel control, an SL-1000 chang-
er and four SB-550 speakers.

Jeff Berkowitz, general merchan-
dise manager, said the SH-7780 is
aimed for the mass consumer mar-
ket while the other systems will be
probably aimed at the audiophile
market.

Some of the discrete units will
be distributed through Panasonic’s
hi fi division and some will go to
all Panasonic distributors.

BILLBOARD
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Automatic Radio, Tenna and
other player makers as well as
the pure speaker firms stressed
the total off-the-shelf package
with attractive graphics and easy-
to-install instructions.

The trend to the total packaged
unit was reflected in the self-
merchandising display machines
such as Marshall Electronics
MEI2, an 8-track with two speak-
ers that retails at $39.95. Nearly
every firm offered some type of
merchandising display where the
consumer can compare players.

Car cassette may yet arrive
but a lot of firms are not interest-
ed. Panasonic, however, showed a
cassette changer for the trunk (20
cassettes) with an up-front player-
activator at a projected list of
$250. Though not new, Tenna
showed its cassette (Model R-102-
C) in both the Tenna and Ranger
brochures (among a long list of
features—instant load and front
load, two key safety factors). Bo-
man had a very compact cassette
adaptor. Sanyo, which has cassette
with auto reverse and continuous
play, even shows a combination
8-track/cassette player/cassette re-
corder unit (FT-1100). But cas-
sette is still a minor element with
many firms. Audiovox, for exam-
ple, has nine 8-track and/or 8-
track/radio combos but only one
cassette player (it is auto reverse
with pop out feature—$99.95 list).

There was no shortage of low-
end 8-tracks. Ramson Trading Co.
had a mini for $20 dealer cost.
With competition what it is, many
manufacturers look for design
shortcuts. Marshall's MEI12, for
example, has a left and nght vol-
ume instead of a balance wheel
(such as in its higher priced mod-
els) and a high/low tone switch
—thus a hefty 10 watt unit which
still sells for as low as $39.95 and
better.

Dyn’s DS6025 is a good exam-
ple of design refinement with a
remote cord at the end of which
is a volume wheel. With two
speakers, the unit lists for $129.95.
Dyn also showed a remote cord
with a program changer at the
end for controlling its new 4-
channel DS905 ($88.95).

One of the most significant
trends was the rush to pair radio
with tape. Gibbs (div. California
Radio) and also Boman (same
firm) showed, for example, a unit
that has an FM muitiplex dial in
the tape door plus in-dash mount-
ing at a $79.95 list. Dyn also had
a similar machine with in-dash
mounting and the tuning buttons
concentrated in the upper right
portion—an 8-track with AM/FM
multiplex. list $179.95. AM makes
the difference too: Audiovox, for
example. showed its C974 (8-track/
AM) at $139.95 while the AM/
FM multiplex 8-track combination
has to sell at around $199.95
(C975).

While radio-tape units continue
to be miniaturized, the 8-track

PICKWICK UK.
TO TAPE MART

NEW YORK—Pickwick In-
ternational, which is attempt-
ing to develop a rack merchan-
dising operation in England, is
entering the U.K. market with a
line of prerecorded tape.

Pickwick already sells cas-
settes and cartridges in Europe
and is now introducing six titles,
primarily background music, in
England. If the test is successful,
the company is planning an ad-
ditional 16 titles for release.

Monty Lewis, managing di-
rector of Pickwick's UK. opera-
tion, is establishing a tape de-
partment to aim at a major
product drive in the UK. by
March 1972.

mini is now hardly larger than
the cartridge itself. Muntz, for ex-
ample, showed its new 880 (Clar-
ion branded) in a 714 x 5142 «x
2Vg-in. size listing for $39.95
with an amazing ‘“peak” power
rating of 18 watts. Mini-8's are
clearly a big volume item repre-
senting a focal area of design re-
finement.

There is still a trend to car/
home combinations as an answer
to the theft problem and com-
patibility need. Panasonic, for ex-
ample, showed a prototype unit
that locks in when in the car
with a list of $139.95,

Any number of firms showed
4-channel units with pioneer Mo-
torola promising to add next year
to its one discrete model. Sales
executive Red Gentry said: “This
has been our best show for 4-
channel.” His firm was virtually
alone with a discrete approach.

The big push is in matrix and
4-channel recreation units. Bo-
man, for instance, hired a giant
(on stilts) to walk around and an-
nounce its QA1 4-channel adaptor
unit with two speakers and mini
8-track player lists for $29.97.

There were variations of the
matrix 4-channel approach as well.
Tenna showed a prototype unit

RED HOT ALBUMS

FROM DOOTO RECORDS

mEDE FEaE
Farly

ACDA e
Laif B4 7 Ll
an

Ly
a5
SPECIAL FALL STOCK-UF DEAL!
Buy 5 get | Froe sm entire Colaleg
srder mow lor sarly deliveryl
DMECS = TAPES - CASETTES
DOOTO D) RECORDS, INC.

13440 & Cwrvicnd dovs , Compran, Colll 9370
TTa Tl

which can reverse channels be-
tween front and rear. It will be
sold in a shrink-wrapped package
along with two speakers (for up-
grade to 4-channel) and may be
offered other ways.

Some marketers were concerned
that the consumer will be confused

Continued on page 29)

Tape Fans Love
Duotone Accessories.
So Do Dealers. |

No audio buff worth his Wag-
ner would be without Duotome’s
tape care products, from the
most complete line of accessories
this side of Valhalia, For that
matter, what dealer could resist
the heavenly profits they pick
wp?

An imdustry lesder for over
30 years. Duotone markets a
broad selection, from biank cas-
settes , . . (o care & cleaning prod-
ucts , . , 1o splicers & patches.
Everything the well-kept sudio-
phile demands!

Free pegboard rack — fioor
stand with porchase of estab-
lished mssomiments. As aiways,
Duotose splits the profit percent-
age (0 your advantage.

After leading the phomo ac-
cessory and diamond meedle field
for three decades, it follows that
Duotose will out-strip the com-
petition in tape dollars too. Call
of write mow and partake of the
peofits!

P.O. Box 1168
South Mlami, Florida 33143 |

(305) 665-1121

brings you

the world's
most popular
tape winder,

for cassettes
and 8-track.

THE ELECTRO SOUND 100-48C

AUDIOMATIC CORPORATION 915 Westchester Ave., Bronx, N.Y. 10459 (212) LU9-3500/Cable: AUDIOMATIC
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'Eape

Cartridges

(Based on Best Selling LP’s)

This  Last
Week Week Title, Artist, Label (Duplicster) (B-Tr. & Cassette Nos.)
1 1 SANTA|
(olumbia (CA 30595; CT 10595}
2 2 SHAFT
Soundirack/Isase Hayes, Enterprise/MGM (ENB-2.5002; ENC 2-5002)
3 3 TEASER & THE FIRECAT
Cat Stevens, A&M (8T 4313; (S 4313)
4 4 IMAGINE
John Lennon, Apple (8XT 3379; 4XT 3379)
5 7 THERE'S A RIOT GOIN' ON
Sly & the Family Stone, Epic (EA 30986; ET 30984)
6 6 TAPESTRY
Carole King, Ode ‘70 {A&M) (8T 77009; (S 77009}
7 9 AT CARNEGIE HALL
Chicago, Columbia (CA30865;: (T30845)
8 8 HARMONY
Three Dog Night (GRT & Ampex B023-50108; 5023-50108)
9 5 EVERY PICTURE TELLS A STORY
Rod Stewart, Mercury (MC 8-1-609; MCR 4-1-409)
10 11 EVERY GOOD BOY DESERVES FAVOUR
Moody Blues, Threshold (M24805: M24605)
11 10 CARPENTERS
A&M (8T 3502; CS 3502
12 13 TO YOU WITH LOVE
Donny Osmond, MGM (GRT84797; 54797)
13 36 MEATY, BEATY, BIG & BOUNCY
Who, Decca ((-9184; (73-9184)
4 12 (For Got's Sake) GIVE MORE POWER 10 THE PEOPLE
hi-Lites, Brunswick (Ampex M B84170; M 54170
15 32 STONES
Neil Diamond, Uni (8-93106; 2-93106)
16 17 SOUND MAGAZINE
Partridge Femlly, Bell (Ampex MB6064: M56064)
17 15 RAINBOW BRIDGE
Jimi Hendrix/Soundtrack, Reprise (Ampex MB82040; M52040)
18 18 CHER
Kapp (Ampex MB3649; M53649)
19 19 RAM
Paul & Linda McCartney, Apple (BXT 3375; 4XT 3375)
20 20 JESUS CHRIST SUPERSTAR
Various Artists, Decca (6-6000; 13-6000}
21 14 MASTER OF REALITY
Black Sabbath, Warner Bros. (Ampex M82562: M52562)
22 22 WHO'S NEXT
Who, Decca (6-9182; (73-9182)
23 16 GOING BACK TO INDIANA
Jackson S/TV Soundirack, Motown (M 742 F: M 742 ()
24 26 PERFORMANCE: ROCKIN' THE FILLMORE
Humble Pie, A&M (BT-3506; (5-3506)
25 21 WHAT'S GOING ON
Marvin Gaye, Temle (T61310; M75310}
26 28 ARETHA'S GREATEST HITS
Aratha Franklin, Atlantic (Ampex M@8295; MS58295)
27 30 TUPELO HONEY
Van Morrison, Warner Bros. (Ampex MB1950: M51950)
28 25 BARBRA JOAN STRE!SANO
Columbia (CA 30792; (T 30792)
29 29 MUD SLIOE SLIM AND THE BLUE HORIZON
James Taylor, Warner Bros. {Ampex MB2581; M52561}
30 23 BLESSED ME
Joan Bae:, Vanguard (JB6571; J56571)
31 34 TEA FOR THE TILLERMAN
Cat Stevens, A&M (8T 4280; (S 4280}
32 33 LIVE
Fifth Dimension. Bell (Ampex MB8%00; M590Q)
33 27 AQUALUNG
Jethro Tull, Reprise (M8 2035; M5 2035}
u — ALL IN THE FAMILY
Tv Cast, Atlantic (Ampex MB7210; MS721D7)
35 24 BARK
Jefferson Airplane, Grunt (P8 FT 1001; PKFT H)OI)
36 — LED ZEPPELIN
Atfantic [Ampex M87208; MS57208)
37 45 OTHER VOICES
Doors, Elektra [ETA-75017; TCS5-75017)
38 35 WELCOME TO THE CANTEEN
Traftic, etc., United Artists (U8323; K0323)
39 — EASY LOVING
Freddie Hart, Cepitol (8XWB3B: 4XWB238)
40 38 Sth
Lee Michaels, AAM (8T 4302: (S 4302)
41 48 ROOTS
Curtis Mayfield, Curtom {Ampex MB800; MS58009)
42 40 DONNY OSMOND ALBUM
MGM (GRT 84782; 547821
43 41 A SPACE IN TIME
Ten Years After, Columbia (not available}
4 43 SURFS UP
Beach Boys, Reprise (Ampex MBA453; M56453)
45 31 GRATEFUL DEAD
Warner Bros. {Ampex M81935; M51935)
46 — LIVE AT CAESAR'S PALACE
Tom Jones, Parrot (79850: 79650)
47 - LIVE
Sonny & Cher, Kapp (Ampex MB3654; M53654)
48 3% THE SILVER TONGUED DEVIL & |
Kris Kristofferson, Monument (GRY 830679/530679)
49 37 CHICAGO TRANSIT AUTHORITY
Columbia (1810 0726; 1610 0854)
50 — ROUGH & READY
Jett Beck Group, Epic (EA30973: ET30973)
Sllikoard SPECIAL SURVEY For Week Eading 11/27/7V
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Cartridge TV

AVRO Spot on CTV Units

PRAGUE — A number of car-
tridge TV systems was in evidence
here for the first time at the re-
cent AVRO 1971, an annual Czech-
oslovakian exhibition of audio,
video and radio equipment.

The show, jointly sponsored by
the Czecho-slovak Hi-Fi Club and

the Made In Prague Agency, at-
tracted such CTV manufacturers
as Sony. Aki, Philips, Blaupunkt
and Shibaden.

Although the week-long exhibi-
tion ran the gamut of audio equip-
ment from cassette recorders and
players. to hi-fi sets and audio

U.S. Backs 5 Mil Plan
For CTV as ‘Teacher’

PONTIAC, Mich.—The federal
government is underwriting a $5
million program for the teaching
of specialized subjects via cartridge
TV in the public schools of this
city.

The program, structured and ad-
ministered by Robert Baynes Qak-
land Schools, is using Sony S-M
Videocassette players, and CBS/
EVR units for speech therapy,
psychological and reading clinics,
and other subjects that need a
specialized training approach.

According to Robert Baynes, ed-
ucational television consultant who
heads the school, the courses, some
of which have been developed by
EVR's programming center, are
geared to both adult and student
education programs in 400 ele-
mentary and secondary schools that
span the 28 school districts in
Pontiac.

The school has 56 consultants
culled from the specialized training
areas to which the programs ad-

SMPTE Urges
CTV Standards

NEW YORK—The Society of
Motion Picture and Television En-
gineers (SMPTE) is working with
the Educational Media Council
(EMC) in Washington in a joint
effort to establish standards for the
cartridge TV industry.

The SMPTE formed a special
committee sometime ago to look
into problems created by the ab-
sence of standardization in the in-
dustry. Several subcommittees have
since been formed and meetings
held to explore various ramifica-
tions of the problem.

Alex Alden, staff engineer for
the SMPTE, pointed out that it
was very important for consumers
and manufacturers to get together
on the subject as promptly as pos-
sible.

Alden expressed regret that the
Temporary Steering Committee,
headed by New York lawyer,
Chuck Seaton, and structured at
the Vidca/Billboard Cartridge TV
Conference earlier this year to set
up an International Council of
Standards, decided that imposed
standards were not advisable at
this time.

In a special letter to Seaton,
Alden said that the SMPTE rec-
ognizes the urgent need for stan-
dards in the industry and it urged
the Temporary Steering Committee
to continue its participation in this
area.

Columbia Pics,

Fuji Form Firm

NEW YORK~Columbia Pic-
tures Industries has expanded into
the distribution of videotape. The
comgany already operates Colum-
bia Pictores Cassettes which is de-
signed to produce programs for
cartridge television.

The new involvement centers
aroond Colombia's  distributing
videotape manufactured in Japan
by the Fuji Photo Film Co. A
new firm, ColTape, has been
formed to market the product in
the United States.

dress themselves. These consul-
tants, making extensive use of the
cartridge TV equipment at their
disposal, seek 1o reach. and uplift
a major percentage of the area's
900,000 population.

According to Baynes, despite the
fact that the school is using Sony
and EVR equipment, it is in no
way committed to any particular
systems. “We are continuously
searching for equipment that will
be low in cost and high in accessi-
bility to the classroom, and with
this in mind we are talking to sev-
eral different manufacturers, in-
cluding Teldec,” he said.

The cartridge TV training con-
cept was started at Robert Baynes
school, on an experimental basis
several months ago and, according
to Baynes, has met with such en-
couraging response that the deci-
sion was made to continue it on a
permanent basis.

visual equipment, it was the CTV
displays that stirred the greatest
visitor interest.

It was the first time that most
Czechs had a close up look at the
new communications medium, and
Sony is reported to have sold all
the equipment it displayed at the
show.

The Sony spokesman also dis-
closed that the Videocassette sys-
tems which were played through a
number of Russian built TV moni-
tors, also attracted great interest
from Czechslovak TV which ex-
pressed a desire to use them in
their studios at Kavci Hory. Prague,
Bratislava, Ostrava and Brno.

Orders. depending on availability,
were placed by the company for
both color and black and white
units,

Allhough Western manufacturers
were hampered by currency ex-
change difficulties in this country,
it is understood that orders for
video equipment totalmg more than
$80.000 were placed. A large per-
centage of this was for CTV
equipment.

The consensus among video ex-
hibitors at the show was that it
was a success, not only in propa-
gatmg new video techniques. but
also in enabling leading companies
from around the world to show
their wares to the Czech market.

The exhibition attracted some
60,000 visitors. an increase of
more than 25,000 over last year.
Avro '72 will be held next year at
the same time in Brno.

Victor Japan Markets
34-Inch CTV Units

By RADCLIFFE JOE

TOKYO — The Victor Co. has
begun marketing a line of 3 inch
cartridge TV players and recorders
to the Japanese market. The units,
first announced in June of 1969,
are compatible with the Sony and
Matsushita standard developed fol-
lowing a working agreement with
those companies.

The units being released include
the Victor VCR ensemble system,
Model CE-7000, which includes
a VCR recorder, model CR-7000,
and a color video monitor Model
20C-921M. The complete ensemble
lists for about $3,700.

Individual units include the Vic-
tor VCR recorder, Model CR-6000
which lists for just over $1,000,
and the Victor VCR player Model
CP-5000 which carries a price tag
of about $800.

Although the units are geared
primarily at the consumer market.
Masami Fukumoto, assistant man-
ager of Victor's video tape record-
er division said initial sales will be
to the Japanese industrial and ed-
ucational markets.

The company is already produc-
ing an estimated 2,000 sets a
month at its plant located here,
and is also offering such acces-
sories as a TV tuner, a color RF
convertor for owners of black and
white sets, a recording timer, and
a remote control switch.

Included in the basic units are
such features as rewind, stop
frame, an electronic compiling sys-
tem for inserting programs into
a specified part of a recorded tape;
an auto-search feature which al-
lows the user to easily find the
starting point of a program, and
twin tracks on the recording tape
for stereo reproduction or record-
ing in two languages.

Victor has also established a sub-
sidiary, the Tacin Co., which will
develop a software library to com-
plement the new system. Employees
of the software division have been
culled from publishing and tele-
casting interests controlled by Vic-
tor.

Prices on the software range
from about $30 for a prerecorded
60 minute cassette, to $15 for a
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30 minute cassette.

Victor also has its eyes on the
lucrative United States market, and
hopes to introduce the system in
that country through its American
subsidiary. JVC America. some-
time in 1972. However, according
to Goh Katsuya, manager of JVC
America's engineering division. no
date has not been set for delivery
of units.

Scandinavia
On Standards

HELSINKI—Scandinavia’s lead-
ing publishers of educational ma-
terial have formed a cooperative
group which will work towards the
establishment of standards in the
cartridge TV industry. The group
will also offer consulting services
10 member companies contemplat-
ing the purchase of CTV equip-
ment.

According to an informed source
at Finnvisuals Lid., Finland's rep-
resentative in the new body, at
least 15 members from all the
Scandinavian countries, with the
exception of Iceland, are repre-
sented in the new association.
called Scandinavia Video-Cassette
Group.

Finland is taking a special in-
terest in the organization primarily
because a number of companies are
preparing an exhaustive ground-
work for the launching of the new
medium in this country.

Although it is expected that ini-
tial thrust of the CTV concept
will be in education, recording
companies based here are also
looking at cartridge TV as a possi-
ble medium through which they
would sell their product. In this
area, interest in the Teldec Video-
disk is high.

Foundation members of Finn-
visuals include Otava, Sanema Oy,
SOK, SSK, WSOY, Tammi and
Yhtytneet Kuvalehdet, all leading
publishing houses.

1971, BILLBOARD
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EXPERIENCED PERSON
IN TOP JAZZ
RECORD LINE ONLY

Covering colleges, head shops, ete.
Commissions.

BOX 5089, Billboard
West 46th St
New York, N.Y. 10034 no27

Resume:
165

Send tapes to Winthrop Prevost,
alker Place, Lowell, Mass. olljﬂ‘.
L

WANTED
DEFECTIVE 8-TRACK TAPES
PAY CASH
CALL COLLECT
(212) 571-0525
Call: Mr, Jay

JAY IMPORT CO.
Or Write: Box 5093, Billboard
165 West 46th Street
New York, N.Y. 10036 no27

OLD RECORDS — 45 RPM’s, ROCK,
Popular, Country and Soul. Thousands
of collectors’ items. We buy, sell and
trade. Write: Dusty Discs, P.O. Box
Covington, Ky, 41012,

FOR SALE

8-track Stereo Tapes for retail or
promotions. Country-Western. Rock.
Guaranteed,

Write: P.O. BOX 134
Clinton, I, 61727
Or Call: (217) 735-6024  no27

8-TRACK TAPES
Large inventory of 8-Track Tapes,
new releases and closeouts.
Acquired from bankrupt purchases.
All far below wholesale,
Guaranteed all merchandise licensed.
MDC DISTRIBUTORS
110 Albany $t.
New Brunswick, N.J. 0890}
(201) 545-2902

tfn

100 FACTORY-FRESH 43 RPM'S, $6.73!
Five stereo albums, $5.75! Choose rock
or Eountg. J.A.S.. Phantom Box 403,
Queens, N.Y. 11379. no27

AFTER HOURS POETRY — READ
un

around the worid, Nouunﬂlclu ke
Send $1 to Jake Trussell, Bo:
Kingsville, Tex.

MANAGER.

BECOME A THEATRE
A simple!! New methods show
Associa

WANTED

Used Studlo Console—18 or 20 tn—
8 or 16 out. Will buy or assume your
lease. Contact:

Flasetwood Recording Co.
371 Re $t., Revers Mass. 021351

Telephone: Bill Ferrvxi (417) 1"-‘:3

how, Free detall, tes, Box
288-BB, Gladstone, Oregon 97027 tfn

COLLECTORS RHYTHM N’ BLUES,
rock N* roll Original labels. Send $1
{refundable) for comprehensive catalod.
Roy's Memory Shop, 2312 Bissonet, Hous-
ton, Texas 77005. (113) 526-3819. tn

HEY, JOCKS! IS THE HIGHLIGHT OF
your show a dlal tone. Send $3 to L.S.D.,
receive two issues (150 Jokes). We're

CARTRIDGES—TAPES

$695 (OMPLETE

Here’s o Hi-speed
combo  for
tapes/hr in sparkling film like
big firms do—cost 1/10the
tope—~light and small enough
portobility.

Immediate Delivery.

(213) 3491710

Shrink Packaging Machines

sealer/tunnel
packaging  300-

STEVENSON PKG. EQPT. CO. INC.
Box 3444, Gronada Hills, Calif.

400
the
per
for

tin

DJ'S, COMICS, SPEAKERS. NOT JUST
a few pages of two-liners. W.W.J. wi

BILLBOARD
MAILING LIST

send you ages of usable material

every week! Ree nmrle folio. Write . .

W.W.J., Box 340, Station Q, Toronto, Billboard, the #1 Internationol

Ont., Canada. Jaé Music-R d, To Ll
3 pe Y.

NEW COMEDY! 11,000 RIOTOUS CLAS. offers you its lists , . . which are

sifed gag lines, $10. U 1 indispensible § ining your di-

uaranteed. Comedy catalog free. Orrin
338,  no27

P
und, Mariposa. Calif. rect mail goals.

® Retail outiets of: Records, Tapes,
Record & Tope Ploybock Equip-

ment.

Tolent: Recording Artists, Per-
formers, Agents, Managers ond
buyers of Tolent.

@ Manufacturers of: Records, Tapes,

Hordware, Juke Boxes, Video
Cassettes.
DEALERS — ® Radio, Television stations and

network personnel.

One Stops, Rack Jobbers, Dis-
tributors, Exporters and import-
ers of Records, Tapes and Equip-
ment.

CO! RE
Baiag. foreien. & PO mm..l
ca Q.
Box 'llﬁ, Bmkiyn, N. Y. 1 3

ECONOMY FLIGHT. INDIA, PAKISTAN,
U.K., East Africa and most parts of the
world. Sotanki Travels, 187 'nell Park
Road,” London, N.7. Tel.: 01.607 3839,

For further information contact:

JOHN MILLER
at

BILLBOARD PUBLICATIONS, INC.

ENGLISH JOB BUYER REQUIRES BULK
165 W. 46th St., N.Y. 10036

stocks of LPs regularly 10,000 to 30,000
“Dise

lots. Please send full details to:

Clty,” 233 Cross Lane, Salford 5, Lancs, or call (212) 757-8334
England. Tel.: (061) 872-1170. Wil travef Hn
if required. dell

BILLBOARD

PRIEID/ICIT)

NEXT WEEK’S FASTEST MOVERS

These records have been selected by Billboard's Chart Department and the Blliboard weekly
i sysiem to be these most llkely to show the stromgest gain in next week’s

FOR SALE

Jazz, Soul,
Classical, etc.
Attractively packaged.
Promotionally priced.
Fully nunn&ed.
Call: {201) 289-3322
Guaranteed all merchan
Heensed.

8.Track Stervo Tapes and Camette
Country,

TAPEMAKER CORP,

tfn

Sensing 'hgo for 8 Track,

T/3ZY X T ..., $ 4.00 roll
Sensing Tape for Automatic

Splicers, 15/18” x 507.... 8.50 roll
Cassette "?o-ud“' Tape,

(130 x 1507 ...l 1.50 roll
8 Track Head Cleaning

Materfal, %~ x 1800’.... 10.50 roll

Samples & cataloZ on request.

2255 Broadway, N.Y., N.Y. 10024
212—874-0800 T

e

cheap and funny. Box 612, i
K3 Beolz, Y g nozt

DISTRIBUTING SERYICES
TLETS

ON, RECORD
larg

2

SITUATIONS WANTED

AVAILABLE
December 1, latest.
Director of Operations, Mfy.
neer, familiar all of
Tape Products (Software). You ma
expect: goal-oriented, t-minded,
tegrity, sta-
bility, fun with no nonsense, national

gt
and quality, reduce costs, es
new facility, U-.name-it. xpect
‘ pay, benefits. Will relocate.
ox $0%, ¢/o Bitiboard, 148

W, 4&4th
$t., New York, N.Y. ¥ no27

BUSINESS OPPORTUMITIES

g
:
j

WATERB —_ W, .
Quality produets pius low prices. Com.
n‘m! sxuth Px;mt Wa'ﬁrbed Inc., 5817:.’3
alem Ave., on, 0 45406,

2762833, aeie

WHOLESALE WATERBEDS — BEST
mattress on market, lap se anti-algae
treatment, hose filler. C&G terprises,
;‘I&Iu%léondvly, Fort Wayne, Ind. 46807,

PUBLISHING SERVICES
PUBLIS

. hlish-
ing, Box 64, Dept. 2, Bosion, Mass. 02101,
dels

PHONO-VUE FILM, MOSTLY TOPLESS
a few production numbers, in excellent
shape, up to 500 avatlable,
Mar.Tab Vending Co., .
Ave., Miami, Fla. 33169. Phone: Area
Code 305; 624-9681. nol7

rice $5 each.
N.W. 15th

POSTERS, BLACK LIGH'IS_. INCENSE,
beads, patches, stickers and decals, Send

for free catalog. (404) 876-1604, H & B
Distributors, 851 Peachtree 8t., N.E.. At-
lanta, Georxla 30309. tfn

PROMOTIONAL SERVICES |
I

NATIONAL RECORD PROMOTION
(You Record [t — We'll Plug It)
Distribution Arranged

Major Record Label Contacts
Dee Jay Coverage

Mogazine and Newspaper
Publicity

Booking Agent Contocts
Public Relations Service

Record Pressing

Movie Promotion [
Masters Leased

Nashville Sessions Arranged

Send all records for review to:
BRITE STAR PROMOTIONS
728 16th Ave. S.
Noshville, Tenn. 37203

S0 000

Call: Noshville (615) 244-4064
tfn

SCHOOLS &

INSTRUCTIONS

F.C.& 18T CLASS LICENSE IN §

weeks. REL you. For more
information call toll free: 1-800—237-3351.
V.A. approved. tfn

15T CLASS FCC LICENSE CQURSE
only 4 weeks, or our 8§ mon b

N

e Broa
g Center, 101-D Harris St., Madison,
Tenn. 37113; or phome 1-815-365-8891.
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ROYALTIES PAID

26,398 8-Track Tapes
Lote Relecses

ond Spanish
$1.75 Freight Pald.

H. N. TAPE CO.
606 W. Gettysburg

Freeno, Calif. 93705

Phone: (209) 233-8878

Rock, Country, Gospel, Party

Lots of 400 and Up. C.O0.D. Only

jal

ROYALTY PAID
ORIGINAL ARTISTS

Guaranteed and Insured.

Broadway
Feir Lawn, N.J. 07410
(201) 7966864

8-TRACK AND CASSETTE TAPES

DISCOUNT WHOLESALRRS, INC,
28-05

8-TRACK
DEFECTIVE TAPES
WILL BUY
QUANTITIES FOR
CASH

Call (212) 475-1860
Mr. Kay

BOX 5095 —c/o BILLBOARD
165 W, 46th Street
New York, N.Y. 10036

-WANTED-

tfn

Hot 100 Chart.

ALL 1 EVER NEED IS YOU . . . Sonny & Cher, Kapp (MCA)

AN OLD FASHIONED LOVE SONG . . . Thres Dog Night, Dunhill
CHERISH . . . David Cossidy, Ball

STONES . . . Neil Diomond, Uni {MCA)

SUPERSTAR (Remember How You Got Whers You Are) . . . Temptations, Gordy
(Motown)

BRAND NEW KEY . . . Melonie, Neighborhaod (Paromaunt)

YOU ARE EVERYTHING . . . Stylistics, Avco

ONE MONKEY DON'T STOP NO SHOW . . . Honey Cone, Hot Wox (Buddoh)
SUNSHINE . . . Jonathan Edwords, Copricorn (Atco)

HALLELUJAH . .
AMERICAN PIE . . . Don Mclean, United Artists

HEY GIRL/I KNEW YOU WHEN . . . Donny Osmond, MGM
HEY BIG BROTHER . . . Rore Earth, Rare Earth {Motown)
NOTHING TO HIDE . . . Tommy Jomes, Roulette

. Sweathog, Columbia

(_NATIONAL BREAKOUTS |

SINGLES
AMERICAN PIE . . . Don Mclean, United Artists 50856 (In litigation)

HEY GIRL/I KNEW YOU WHEN . . . Donny Osmond, MGM 14322
(Scresn Gems-Columbia, BMI/Lowery, BMI)

ALBUMS
LED ZEPPELIN . . . Ationtic SD 7208
HUDSON & LARDRY . . . Losing Their Heads, Dore 326
ELYON JOHN . . . Modmen Across the Waoter, Uni 93128 (RCA)
ELVIS PRESLEY . . . | Got Lucky, RCA Camden CAL 2533

_ REGIONAL BREAKOUTS |

SINGLES
AIN'T UNDERSTANDING MELLOW . . . Jerry Butler & Brenda Lee Eager, Mercury
73255 (Butler, ASCAP) (Detroit)

ONCE YOU UNDERSTAND . . . Think, Lourie 3583 (Songs For Everybedy, BMI)
{Philadelphio)

ALBUMS
BOBBY WOMACK . . . Communication, United Artists UAS (Detroit)

(Continued on page 29)
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Soul

Soul Sauce

BEST NEW RECORD
OF THE WEEK:

1'’Way Back Home’’

JR. WALKER &

THE ALL-STARS
(Soul)

By ED OCHS

SOUL SLICES: Stocking stuffing is now in season, and Stax is
making no secret of the sock behind Isaac Hayes’ “Black Moses,”
as lke’s “Theme From Shaft” cooks in every corner of the country,
half-time at football games, by every soul band in the land. Albums
by Luther Ingram, his first, the Dramatics with “What You See,”
featuring the followup “Get Up and Get Down,” and the Staple
Singers swell the impact, while Stax’s Gospel Truth label debuts with
the Rance Allen Group, says Hank Talbert. Their “Hand in the
Hand” could be the one to break them ‘cross the board, Hank clues
Soul Sauce. Then there’s Major Lance’s “Girl, Come on Home” and
the Leaders’ “How Do You Move a Mountain,” and a new Rufus
Thomas seasonal, so Stax has plenty of stuffing. . . . Motown may
have LP's from Jr. Walker, Gladys Knight, Supremes-Four Tops,
Undisputed Truth, Temps and Originals before the year’s end, but are
definitely ready with Gladys & the Pips’ new single “Make Me the
Woman You Come Home to,” Undisputed Truth’s “Heaven and
Hell Right Here on Earth,” and a Stevie Wonder seasonal, “That's
What Christmas Means to Me,” which Motown’s Ralph Thompson
sees as beat-happy enough to push past New Year’s. . . . New
War, “Slippin’ Into Darkness,” on UA. . .. New Duponts, “Always
Be My Baby,” on Atco. . . . New Laura Lee, “Love and Liberty,”
on Hot Wax. . . . “Not again,” said Alan Walden, of Hustlers in
Macon, Ga., when he heard off a demo tape the Otis Redding-like
pipes of Arthur Lee Brown. Brown kicks off Walden's Lava label
for soul with “Love 1s Just a Sweet, Sweet Thing.” A deal with a
country label is in the works, and contracts to buy back from
carlier deals, might fatten Lava before long into an active independ-
ent. Katie Love’s also on Lava. . . . Soul Sauce Picks & Plays: Jr.
Walker, “Way Back Home” (Soul); Chairmen of the Board, “Men
Are Getting Scarcer” (Invictus); Persuaders, “Pack Up and Walk
Out” (Atco); Nite-Liters, “Pull Together” (RCA); Meters, “Good
Old Funky Music” (Josie); Ike & Tina Turner, “I'm Yours” (UA),
Ronnie Dyson, “Wednesday in Your Garden” (Columbia); Al Green,
“Let’s Stay Together” (Hi); Maxine Brown, “Make Love to Me"
(Avco); Isley Bros., “Lay Lady Lay” (T-Neck); Brenda & the Tabula-
tions, “Why Didn’t I Think of That” (Top & Bottom); Gene Chand-
ler, “Yes, I'm Ready” (Mr. Chand); Sigler & Sharp, “Conquer the
World Together” (Philly Int’l); Continental Four, "How Can I Pre-
tend” (Jaywalking); Eddie Kendricks, “Can [ (Tamla); Barbara
Acklin, “Lady Lady Lady” (Brunswick); Gwen McCrae, “Ain’t
Nothing You Can Do” (Columbia); Jesse James, “At Last” (Zay);
Barrino Bros., “I Had it All” (Invictus); Love, Peace & Happiness,
“Strip Me Naked” (RCA); Jean Elias, “You Made Me Anybody’s
Woman" (Back Beat); Ohio Players, “Pain” (Westbound).

* * *

ON THE HOTLINE: Breakouts: Honey Cone, Joe Simon, Betty
Wright, Stylistics, Curtis Mayficld, Smokey & the Miracles, B.B.
King, Little Johnny Taylor, Santana, Diana Ross, Moments, General
Crook. . . . James Brown Productions and Polydor are in action
with Vicki Anderson’s “I'll Work It Out,” on Brownstone, the
Flames’ “Stand Up & Be Counted” on People, and “Gimme Some
More,” by the J.B.’s. New disks by Leon Austin and Lyn Collins
are also due, as Brown’s “Greedy Man” and “Make it Funky” rack
up his usual fare. . . . Gil Miller, general manager of Johnson
Records, New York, writes that the Carpenters’ “Superstar” hit has
brought about interest in the Shells’ 1958 oldie of “Baby, Oh Baby.”
Said Miller, “If you listen carefully to its lyric content, you will
hear, ‘Baby, Oh Baby,” which no more than a few deejays have
grasped the connection.” Accident, coincidence or fact, Johnson has
reissued “Deep in My Heart,” a nine-year-old side, that's working
the oldies shows. . . . De-Lite will edit Kool & the Gang’s “lke’s
Mood” for a future single. It's on their * lec at P.J's” LP.
Album Happenins: Sly & the Family Stone, “There’s a Riot Gom
On"” (Epic); Curtis Mayfield, “Roots” (Curtom); Fifth Dimension,
“Live” (Bell); Isley Bros., “Givin’ It Back™ (T-Neck); Smokey & the
Miracles, “One Dozen Roses” (Tamla); Dennis Coffey, “Evolution™
(Sussex); Stevie Wonder, “Greatest Hits, Vol. 2" (Tamla); ke &
Tina Tumer, “ 'Nuff Said™ (UA); War, “All Day Music” (UA);
Honey Cone, “Soulful Tapestry” (Hot Wax); Bobby Hutcherson,
“Head On" (Blue Note); Cannonball Adderley, “Black Messiah”
(Capitol); Billy Preston, “I Wrote a Simple Song" (A&M); Chambers
Bros., “Greatest Hits” (Columbia); Melvin Van Peebles, “Ain’t Sup-
posed to Die a Natural Death” (A&M); Al Green, “Gets Next to
You™ (Hi). . . . Fred Hanna, at WMBM in Miami, top station in
town, reads Soul Sauce. Do You?

28

www americanradiohistorvy com

Bilfboard

(Jobete,

(Jobete, BMI)
9 10 SCORPIO

Band, Sussex 226 (Bud

Stylistics, Aveo 4581

{Nickel Shoe, BMI})

18 19 GRANDMA'S HAN

(Intesior, BMI)
19 18 IT'S IMPOSSIBLE .

(Assorted, BMI)

(Gold Forever, BMI}

Millis Jackson, Spring
25 25 SHOW ME HOW

BEST SELLING

Soul Singles

% STAR Performer—LP's registering greatest proportionats upward progress this waek.

Marvin Gave) Tamla 54308 (Motown)

B Last  TITLE—Adtist, Label & Number  Weeks
:vho.:l :l.c.:l g{:’f la‘b’:‘l;’(!;:l‘l:‘ho‘v’, l’.‘l:::’c’o) "3'.‘:1" vyl:]:k Vl.:o'll (Dist. Labe I;’(Pubh:lur, l|:r|uo) Oaﬂn
1 1 HAVE YOU SEEN HER.. 6
Chi-Lites, Brunswick 55482 (Juilo-Brisn, BMI) % 2 ::'r"':“';'r':f ABEO'V:%%‘ LOVE & HATE. .16
4 ROCKSYEADY _.................. 4 (Cotillion/Win or Lose, BMI)
o Aratha Franklin, Atisniic 2638 o 2 o e woman
Wright, Alston 4501 (Abiant
€ & FMLY MR .3 nesiym, B Aton 4601 hrfontic
Al T gl S | 28 27 YOUTHINK YOURE HOT STUFF. ... 7
: Knight, Stax 01
4 S RESPECT YOURSELF . .8 (latosearsria, 61}
TR TR i W Gy ‘s EVERVEODY KNOWS ABOUT MY
! H artl). ... .
ﬁ 7 GOTTOBETHERE ............ ... 4 Little Johnny lsylor, Bin 55 (swel)
&llc::‘i:‘l‘o;ac:;t&”Mo'own na (Respect, BMI)
2 30 32 YOU'VE LOST THAT LOVIN' FEELIN'. .. S
s 6 WHE.RE DID OUR "O.VE 60......... 7 Roberta Flack & Donny Hathaway, Atlantic
8&:&:"!' Eéb,:"f;, Al Platinum 2330 2837 (Screen Gems-Columbia, BMI)
" — SATISFACTION ......... . ... ... .. 1
7 3 INNER CITY BLUES ﬁ Smokey Robinson & the Miracles,
(Make Me Wanna Holler). .. ... ... 8 Tamla 54211 (Motown) {Jobete, EMI)

8 9 SUPERSTAR (Remember How You Got
Where You Are). ... .

------------- 3 33 30 CHOKIN' KIND
Temptations, Gordy 7111 (Motown)

B

Dennis Coffey and the 3'"0" Guitar

(Interior, BMI) 35 k] IG‘WCNT Tg PAV[YPI;SESAQ:K ........ 7
10 2 THEME FROM “SHAFT”.. .. ... ... 7 Al LIS

Isaac Hayes, Enumrlso 9038 (Stax/Volt) Uulio-Brian, BMI)

(East/Momphis, BMI) 36 38 DONTPULLYOURLOVE. ... ... .. ... 3
11 12 I'M A GREEDY MAN (Part 1) ... ... 3 Ssmi&NDexs:pAilsntich28 2

lames Brown, Polydor 2-14100 |
(Dynatone/Befinda, BMI)

ﬁ 15 YOU ARE EVERYTHING

{Bellboy/Assorted, BMml)

O s ocmoomn s
Curtis  Mayfield, Curtom 1966
(Buddah) (Curtom, BMI)

14 11 YOU'VE GOT TO CRAWL
(Before You Walk) ... ... ....... 12

— AIN'T NOBODY HOM o1
?é.’hf‘r’.;r.'&‘.'r"'é’?m (Capitol) ﬁ B.8. King, ABC 11316 ((as'le Hill, BMI)
: ﬁ — T0 YOU WITH LOVE. . 1
15 17 YOU KEEP ME HOLDING ON ....... 5 Moments, Stang 5033 (All Plafinum)
(TJYJ;?:!BI?:V}SJIM?:HH'B A:lz)b (Cotillion) (Gambi, BMI)
-Brian, , 1
16 13 WALKRIGHTUPTOTHESUN. . ... § & T STILL WAITING o iobsie, B !

Delfonics, Philly Groove 169 (Bell)

17 14 TRAPPED BY A THING GALLED LOVE . .15
Denise LaSalle, Westbound
{Chess/Janus) (Ordnna/Bndqmn, BMmI)

[i]
Bill Withers, Sussex 227 (Buddah)

11
New Birth, RCA 74-0520 (Sunbury, ASCAP)

20 20 | BET HE DON'T LOVE
Intruders, Gamble 4016

{Gamble-Huff, BMI)
f 3 DROWNING IN THE SEA OF LOVE. . 2 47 45 NEVER MY LOVE .
loe Simon, Spring 120 (Polydor)

ﬁ —  ONE MONKEY DON'T STOP NO SHOW. 1
Honey Cone, Hot Wax 7110 {Buddah)

23 22 SHE'S ALLI GOT. ... .
Freddie North, Mankind 12005 (Nashboro),
{Williams/Excellorec, BMI)

24 24 CHILD OF 60D (it's Hard to Believe. . 4

............ 15 49 49 LET ONE HURT DO.

4
(Polydor) (Will- Du/Gaucho/l!elmda, BMI)

Emotions, Volt 4066 (East/Memphis, BMI)

Blilboard SPECIAL SURVEY For Week Ending 11/27/71

37 LOVE IS FUNNY THAT WAY. . ... ... 3
Jackie Wilson, Brunswick 55461
{Julio-Brian, BMI)

Hill, Mnnklnd 12007 (Nashboro)
(Wildemen, BmI)

41 WHATTIMEITIS. . .. ... ... .. .. 4
General Crook, Down to Earth 77

(Trousdale/Soldier/Cants & Pence, BMI)

37 31 100K WHAT THEY'VE DONE TO LOVE. . 9
5 Glass House, lnviclus 9097 (Capitol)
{Gold Forever, BMI)

38 39 GROOVIN' OUTON LIFE. ... . ... 9

Frederick 11, Vulture 5002 (Lizard}

(Lizard, ASCAP)
39 34 90 DAY FREEZE .. . .4
100 Proof Aged in Soul, No' Wax 7IAB
(Buddah) (Gold Forever amil)

Diana Ross, Motown 1192 (Jobete, BMI) ’
43 44 HELP ME MAKE IT THROUGH
THE NIGHT
0.C. Smith, Columbia 4-45435
(Combine, BMI)
Q 50 EVERYBODY'S EVERYTHING .. .. .. 2
4 Santana, Columbia 445472
(Dandelion, BMI)
45 46 DON'T TURN AROUNO . .. .4
Black Ivory, Today 1501 (Pcrcepllon)
{Bradley, BMI)
.10 46 47 DETERMINATION .. . 3

Ebonys, Philadelphia Intemational 3510
(CBS) (Assorted, BMI)

Fifth Dimension, Be" 45-134
(Wamer-Tamerlane, BMI)

ﬁ —  MEN ARE GETTING SCARCE .
Chairmen of the Board, tavictus 9103
{Capitol) (Gold Forever, BMmI)

Li. Reynolds & the Chocalate Syrup,
Law-Ton 1553 (Av
(Frabob/lra/Mablo I.Mon. Bmi)

I’'M YOURS (Use Me Anyway
You Wanna) 1

Ike & Tina Turner, United Ams's 50637
(Huh, BMI}

54 Cities Use
Atkins Course

e Continued from page 31

prerecorded lesson and his own
guitar, while watching a screen
at the front of the classroom.

Junior and senior high schools
make up the majority of initial
students in the school systems, but
the course is being used in-store
for all age levels, with special adult
education evening classes being of-
fered in many cities.

FAME offers the $5,000 labora-
tory to school systems through
their local music store at no
charge, with students leasing their
guitars toward purchase for the
course.

Atkins, vice president of RCA,
is chairman of the board of the
firm.

MAXINE BROWN beams that “look mom, no hands” confidence from
her perch between Avco Records’ Hugo and Luigi, who refused her
into the studio with Van McCoy and Joe Cobb for her first Avco re-
lease, “Make Love to Me.”

NOVEMBER 27,
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Soul

Bubbling Under The

HOTX1.00]

101, SHOW ME HOW. .. .......... ..
102. DON'T PULL YOUR LOVE....... ..
103. CHILD Of GOD (If's Hard to Balieve). ..
ike & Tina Turner, United Artists 50837
....Isley Brothers, T-Neck 933 {Buddah)
.ir. Walker & the All Stars, Soul 35090 (Motown)
............... Glass Bottle, Avco 4584

104. I'M YOURS
105. LAY LADY LAY
106. WAY BACK HOME. .. ...

107. GIRL WHO LOVED ME WHEN. .. ..

.................. Emotions, Valt 4066
............ Sam & Dave, AHontic 2839

Millie Jackson, Spring 119 {Polydor)

108. 1D LIKE TO TEACH THE WORLD TO SING (In Perfect Harmony}.... ... .

109. CAROLYN. .
110. MARBLEHEAD MESSENGER. .

NV JUSTFOR ME & YOU........ ...

112. USED TO BE KING

New Seckers, Eloktra 45762
Merle Haggard, Capitel 3222

................ Seatrain, Capitol 3201

....... Poco, Epic 5-10804 (CBS)
Graham Nash, Atlontic 2840

113. TREAT ME LIKE A GOOD PIECE OF CANDY............. Dusk, Bell 45-148

114. LOOKIN’ FOR A LOVE...........

........... J. Geils Band, Atlontic 2844

11T O sy p Mason Proffit, Ampex 11048
Bubbling Under The

201. FAIRPORT CONVENTION........................... Angel Delight, AGM

202. MELAMIE. ... ........ ..Garden in the City, Buddah BDS 5095

203. ALICE COOPER ....

204. RICK NELSON ..... ............
205. JOHN DENVER. .................

. TRUTH OF TRUTHS

.......... Killer, Warner Bros. BS 2567
...Rudy the Fifth, Decca DL 75297 (RCA)

....................... Aerie (RCA)
Various Artists, Oak OR 1001

APAA Show Promises Auto
Industry Brisk Tape Sales

o Continued from page 25

about the various 4-channel ap-
proaches. “It's going to confuse the
public to see 4-channel (discrete)
offered at a much higher price
than some of the matrix being
promoted,” said Panasonic sales
manager Ed Luccasey.

However, the public will see “4-
channel™ whether discrete or ma-
trix because this term dominated
at the show here. Automatic
Radio. though, added “environ-
mental sound” in describing its
new QME-2445 unit but called it
“4-channel quad stereo” too.

Although the APAA is auto-
motive, there was considerable
home stereo shown. Automatic
Radio, which pushed hardest on
its new 100 series of car 8-tracks
(five models—Sprite, Rover, Boss.
Opus and Grand Boss), also
showed its Charger, Spoiler and
Tach line which fits into a uni-
versal home power supply unit.
The firm is even developing spe-
cial home speakers to match the
very thin profile of these sports
car styled units.

Obviously, automotive outlets
move home units too. Inland Dyna-
tronics, along with dozens of hard-
ware firms, showed home com-

i)

WILSON PICKETT, seated left, Atlantic soul man, pays a visit to the
WCBS-FM exhibit—a mini radio studio—at the First Black Cultural and

pacts though much emphasis was
laced on car-home machines. The
irm's HO-600 and HU-4 units are
described as home stereo sound
centers with wood grain styled
holders for the players and sepa-
rate wood speaker enclosures.

The addition of home units by
manufacturers primarily in auto-
motive points as well to more
diversification if not a “one-stop™
approach. Arthur Fulmer. for ex-
ample, showed in addition to car
players its home compacts such as
Model 15-881 with AM/FM
multiplex/8-track with two speak-
ers (list $153.95) and a full range
of accessories even to three styles
of carrying cases.

B.B. King Celebrates
25th With U.K. Trek

NEW YORK-—Bluesman B.B.
King marks 25 years in the en-
ter tainment business with a Euro-
pean tour in Britain, Friday (19),
where he recorded his current
ABC album, "B.B. King in Lon-
don,” A single, "Ain't Nobody
Home,” will be released just prior
to his British dates. The tour in-
cludes stops in Sweden, Denmark,
Germany, France and Holland.

/ ’

Business Exposition, held in New York's Statler-Hiiton Hotel. WCBS-FM
deejay Ed Williams, right, gives young peopie attracted to the mini

studio a chance to pretend.
NOVEMBER 27, 1971,
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Biliboard SPECIAL SURVEY For Waak Eading 11/27/71

BEST SELLING

ISoulLLP’s

J STAR Performer—LP's registaring greates? proportionate upward progress this week.

This  Last  TITLE—Artist, Labal & Nomher Weeks This  Last  TITLE—Artist, Lahel & Numbar Waeks on
Week Week (Dist. Label) (Pubiisher, Licenses) Chart Week Weak (Dlst. Label) ('rublnlln, I.Iclnnl) Chart
1 1 SHAFI’ ................... B [ ﬁ 44 AL GREEN GETS NEXYTOYOU. = . .10
c Hayes, E pri Hi SHL 32062 {London)
ENS 70500’2 (S'il/Vn")
34 EVOLUTION ... ... . ... .
2 WHAT'SGOINGON . . . ... ... 24 w Dennis Coffey, Sussex SXBS 7004 (Buddah)
Marvin Gays, Tamla TS 310 (Motown)
28 29 COMMUNICATION ... .. . .. ... ..

4 (For God's Sake) GIVE MORE POWER Bobby Wornack, United Artists UAS 5539

TOTHEPEOPLE. .. ... ....... ... 17
Chi-tites, Brunswick BL 754170 28 CURTISLIVE ... ... ... . .. .. ...
Curtis Mayfield, Curtom CRS 8008 (Buddah)
10 THERE'SARWOTGOIN'ON. ... ... . . 2
Sty & the Family Stone, Epic KS 30986 30 30 SAGITTARIUS MOVEMENT ... . ... . . .. 11
Jarry Butler, Mercury ST 61347
S SANTANA ... ... .. ... .. ... 8
B L)
7 GOIN' BACK TO INOIANA. 1 Feic KE 03325 {CB3)
Soundtrack/Jackson 5, Motown M 742L 32 32 CHAPTER TWO . 65
3 ARETHA'S GREATESTHITS. . . . 9 Roberta Flack, Atlantic $D 1569
Aretha Franklin, Atlantic SO 8295 33 26 MAGGOT BRAIN ... ... .. ... ... 17
6 HOTPANTS . .. ... ... .. 12 P L I T e i

James Brown, Polydor PG 4054

9 RAINBOW BRIDGE .
Soundtrack/Jimi Nlndnx Repnse MS 2040

- %EVIE WONOER'S GREATEST HITS,

4
& «

Tamla T 3130 {Motown)

:
@ =
o
o

ROOTS .. .. .. ... ... 2
((Bulyds Mayfield, Curtom CRS 8009 VGIISIDNS 3505 7
, N ST )
uddah (J:sv.dm::'rinf)ue ote BST 847
8 JUSTASIAM. . .25
8ill Withers, Smsex sxas 7006 (Buddch) 36 38 MERRY CLAYYON . o 2
14 SMACKWATER JACK .. . ... ... 6 FOEeZ IR0
Quincy Jones, A&M SP 3037 17 41 A NATURAL MAN 12
19 FIFTHDIMENSIONLIVE . .= .. . . 4 Lov Rawls, MGM SE 4771
ell 900 38 35 SURRENDER . .
22 GIVIN' ITBACK. . .. . .10 Diana Ross, Motown MS 723
Isley Brothers, T- Neck TNS 3008 {Buddah) i 19 25 GREATEST HITS, VOL. 2 8
15 13 BUODYMILESUVE . . . . . 7 Four Tops, Motown MS 740L
U Tk ‘ 40 40 MAYBE TOMORROW 31
16 15 BSB. K]NG |N LONDON . . .. 6 Jackson 5, Motown MS 735
Ao A ‘ D - s
17 17 SOUL TO SOUL. .9 tke & Tina Tumer United Artists UAS 5530
Soundtrack, Atlantic SD 3037 | 42 31 MR. BIG STUFF . o 15
18 18 FREEDOM MEANS . 16 Jean Knight, Stax STS 2045 -
Dells, Cadet CA 50004 ((hus/lanus) i ALL OAY MUSIC 1
19 16 DIONNE WARWICKE STORY . . . . .3 War, United Artists UAS 5546
Dionne Warwicke, Scepter SPS 2596 l‘ “ 4T ALL BY MYSELF
20 20 WHAT YOU HEAR IS WHAT YOU GET/ ‘ Eddie Kendricks, Tamla TS 308 (Motown)
LIVE AT CARNEGIE HALL 60000
tke & Tina Tumer, United Artists 45 21 UNDISPUTED TRUTH ... 19
UAS 9953 Gordy GS 9551 (Motown)
21 11 ARETHA LIVE AT FILLMORE WEST.. .26 46 37 BLACK IVORY . v
Aretha Franklin, Atlantic SD 7205 Wanda Robinson, Perception PLP 1.
22 23 BREAKOUT 18 47 36 TRUTH IS ON ITS WAY . Lo 15
Johnny mmmond Kudy KU1 (CTI) Nikki Giovanni & the New York
Community Choir, Right On RR 0500
23 — PUSHPUSH .
Herbie Mann, Embryo SO 532 (Atlantic) | 48 45 gifll" OgEKgO%% & THE GANG 10
e-Lite
24 27 ONE DOZEN ROSES . . .10
smokey Robinson & the Miracles, l 49 43 IF THIS WORLD WERE MINE.. .. = . 5
Tamia TS 312L (Motown) l George Kert, All Platinum AP 3004
25 24 THE SKY'S THE LIMIT. . i S0 39 MacARTHUR PARK 600 ... 8

Temptations, Gordy GS$ 957 (Mown) Four Tops, Motown AS 675

Blues Festival
In Memphis

NEW YORK—This year's River-
City Blues Festival in Memphis.
Dec. 3 will feature country and
delta  blues  performers  Furry
Lewis. Bukka White, Beale Street
Jug Band, Sleepy John Estes, Sam
Clark, Rev. Robert Wilkins, Earl
Bell, Richard “Hacksaw"™ Harney,
Mose Vinson, Hammie Nixon,
Wille “61" Blackwell, Dewey Cor-
ley, “Sweet Charlene” Peebles.
Houston Stackhouse, Willie Morris,
Mrs. Van Hunt and Mississippi
Fred McDowell.

Memphis stereo rock station
FM-100 is co-sponsoring the event
with the non-profit, church-booked
Ministry for Young Adults. Adel-
phi Records will record the show
for an album.

THE DRAMATICS, Volt group, accept gold single awards from one
who knows. James Brown recently presented the vocal group with its
first for “Whatcha See Is What You Get” at a Mid-South Coliseum
performance in Memphis. Eli Fontaine, the group’s manager, accepts.
An album is ready for release.
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TOP 40

INg

These are best selling middieof-therond singles compiled from
national retail sales and radio station 2ir play listed in rank order.

Wk Age

Whs. Age

TITLE-Artist, Label (Dist. Label)
(Pub., Lic.)

Wi ans

-

w

21

35
17

22

27

25

37
39

CEREOEREREEREEEEREE B PEREREEN FERRERERREFVERDEEOLCE o

3

12

18

7 IMAGINE

ALL | EVER NEED IS YOU
Sonny & Cher, Kapp 2151 (MCA) {U.A., ASCAP)

BABY I'M-A WANT YOU . ... ... .. .. .
Bread, Elektra 45471 (Screen Gems-Columbia, BMi)

STONES
Neil Diamand, Uni 53310 (MCA) (Prophet,
ASCAP)

TILL ... .
Tom Janes, Parrot 40007 (London)
(Chappell, ASCAP}
PEACE TRAIN .
Cat Stevens, AAM 2138 (Irving, BML)
THEME FROM “SHAFT".
isaac Hayes, Enterprise/MGM 9038 (Stax/Valt)
(East/Memphis, BMI}

CHERISH 3
David Cassidy, Bell 45134 (Warner-Tamerlane, BMI}
THEME FROM “SUMMER OF '42” .. .. .. ... 5
Peter Nero, Columbia 4-45399 (WB, ASCAP}
FRIENDS WITH YOU
John Denver, RCA 74-0567 (Cherry Lans, ASCAP;

THE DESIDERATA
Les (Crane, Warner Bros. 7520

(Old St. Paul, ASCAP)

NEVERMY LOVE. ... .. . .. ............ 11
Fifth Dimaension, Bell 45.134

{Warner-Tamerlane, BMI)

GYPSIES, TRAMPS & THIEVES. .. .......... 10
Chet, Kapp 2146 (MCA) {(Peso, BMI)

LONG AGO TOMORROW .
B.). Thomas, Scepter 12335
{Hidden Valley/JC/Cinema 5, ASCAP}

AN AMERICAN TRILOGY 5 Baoo
Mickey Newbury, Elektra 45750 (Acuff-Rose, BMI)
60T 10 BE THERE .. ... .
Michael jackson, Motown 1191
{Glenwood, ASCAP)

GRANDMA'S HANDS. . .
Bill)w‘llhers, Sussex 227 (Buddah) (interior,
BMI

e e .. B
John Lennon Plastic Ono Band, Apple 1840

{Maclen, BMI)

DO | LOVE YOU .
Paul Anks, Buddeh 252 (Spanka, BMI)
LOVE T R
Lettermen, Capitol 6316 (Maclen, BMI)
ONE TIN SOLDIER .
Coven, Warner Bros. 7509 (Cents & Pence, BMI)

AN OLD FASHIONED LOVE SONé .= . . 2
Three Dog Night, Dunhill 4294 (Almo, ASCAP)

IT'S A CRYING SHAME . . ...... .. 9
Gayle McCormick, Dunhill 4288
(Trousdale/Soldier, BMI)
JENNIFER e
Bobby Sherman, Metromedia 227 (Sunbeam,
ASCAP)

LONG AGO & FAR AWAY

James Taylor, Warner Bros. 7521
(Blackwood/Country Road, BMI}
I'D LIKE TO TEACH THE WORLD TO SING
(In Perfect Harmony) L .
Hillside Singers, Metromedia 231 (Shads, BMI}
TURN YOUR RADIO ON
Ray Stevens, Barnaby 2048 (CBS) (Affiliated
Ents., BMI)

SUPERSTAR .... . .. . ..... ...
Carpenters, A&M 2138 (Irving, BMI)

BRAND NEW KEY .. .
Melanie, Neighborhood 420! (Paramount)
{Neighborhood, ASCAP)

I'VE FOUND SOMEONE OF MY OWN .. .11
Fres Movement, Decca 32818 (MCA)
(Mango/Run-A-Muck, BMI}

LET IT BE
Joan Baez, Vanguard 35145 (Maclen, BMI}
MY BOY . e
Richard Harris, Ounhill 4293 (News, BMI)
THEME FROM CADE'S COUNTY . 2

Henry Mancini, RCA 74-0575
{20th Cenlury, ASCAP}

IT'S ONLY LOVE/SOUND OF YOURCRY ... . 5
Elvis Presley, RCA 48-1017 {Press, BMI)
A NATURAL MAN
Lou Rawls, MGM 14262 (Beresofsky-Hebb,
Unltd., BMI}
DANNY IS A MIRRORTO ME .. ... ... 1
Bobby Goldsboro, United Artists 50844
(Detail, 8MI)
SENSUOUS WOMAN
Mystic Moods, Warner Bros. 7534
(Ginseng/Medaliion Avenue, ASCAP)
TWO DIVIDED BY LOYE ... ... ........
Grass Roots, Dunhill 4289 (Trousdale/Soldier, BMI)
FIVE HUNDRED MILES .. ... .. .. .. ...
Heaven Bound with Tony Scotti, MGM 14314
(Atzel, BMI)
QUESTIONS 67 & 68 ..... .. ........
Chicago, Cofumbia 4-45467 (Aurelivs, BMI)
BEAUTIFUL
Karen Wyman, (olumbla 4-45484
(Screen Gems-Columbia, BMI)

Siilboard SPECIAL SURVEY For Week Ending 11/27/71

Classical Music

(This 1s third in series by key executives
on problems facing the classical scene.)

Two major problems face the
recording of classical music in
America. One is a production
problem. Costs of recording orches-
tras in America have greatly in-
creased in recent years sharply
circumscribing repertoire which can
be produced at a profit. so that
most manufacturers are forced to
stick to proven warhorse repertoire
instead of offering adverturesome
releases,

However, many manufacturers
not willing to play it safe have
increased their recording commit-
ments in Europe which in many
instances have paid off hand-
somely in increased prestige and
profit.

The second problem is a market-
ing one. However, it begins with
the a&r man. The problem simply
is to produce classical records that
will have a large “cross-over” ap-
peal to the youth market. It is im-
possible 1o record and package the
same old repertoire the same old
way. New exciling concepts are
needed to reach this market such as
RCA’s new Composers’ Greatest
Hits series, albums tying in with

TELDEC IN BIG
BACH PROJECT

HAMBURG—A complete re-
cording of all J.S. Bach’s canta-
tas. being scheduled for release
by Teldec, is said by the com-
pany to be “the greatest project
ever in recording history.” The
Bach recordings, conducted by
Nikolaus Harnoncourt, features
the Amsterdam ILeonhardt Con-
sort and singers Paul Esswood.
Kurt Equiluz, Max von Eg-
mond, the Concentus Musicus
Wien. the Wiener Suengerknab-
en and the Choir of King's
College, Cambridge.

Between 12-16 cantatas will
be recorded annually. to be of-
fered in two-LP sets containing
three or four cantatas. plus
complete texts and scores, The
first eight cantatas were issued
in October, The next scries of
releases will take place next
spring.
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DECCA’s Virgil Fox, center, poses backstage
at San Francisco’s Winterland. With Fox are Israel Horwitz, who a&r'd
live recording of concert; Dennis Morgan, MCA San Francisco branch
promotion manager; Gene Kelly, manager of Music 5 retail store; Louis
Mialy, MCA San Francisco branch sales manager.

By PETER MUNVES
Staff Member, Record & Tape Retailer

motion picture soundtrack such as
“Song of Norway” and the new
“Death in Venice” album.

The youth market is an enorm-
ous challenge 1o the inventiveness
and ingenuity of both

the a&r

ANGEL RECORDS has taken a 48 x 14 billboard on
Sunset Strip to promote its new recording of Richard Wagner's '‘Die
Meistersinger,” conducted by Herbert Von Karajan. The hand-painted
board, featuring a color portrait of the Austrian maestro, stands in

Production & Marketing Are
Called Priority Problems

and marketing arms of all manu-
facturers. This is the challenge of
the “70's.

The ‘70’s will be the most ex-
citing decade in classical record
business the world over.

West Los Angeles’

an area filled with pop promotion boards. It has already stirred keen
dealer response in the area, according to Brown Meggs, Capitol's

vice president for marketing.

Michelangeli Tangle
Over 2 Recordings

By EVAN SENIOR

LONDON — Major complica-
tions and a possible legal row are
likely because of two recently-
made recordings by noted pianist
Arturo Benedetto Michelangeli.

It was revealed in Germany
thut Michelangeli. who has made
only four recordings in the last
25 vears. completed two DGG re-
cordings in Munich during the
summer after having signed an ex-
clusive contract 10 record the same
works for EML

Beyond admitting that Michel-
angeli had agreed to record both
the Beethoven “Piano Sonata Op.
7" and the Debussy “Images and
Children's Corner Suite™ for them.
EMTI in London this week had “no

i

after his recent concert

comment for the present.” Both
DGG classical marketing manager,
Gilles March. and classical product
manager. Peter Russell, were
abroad during the week. but Poly-
dor London chief John Fruin
said that as far as London was
concerned no problem had yet
arisen and it was for DGG’s Han-
burg headquarters to handle it if
and when it did,

Last June an announced Festi-
val Hall appearance in London
was cancelled at a few days' no-
tice. London agents Harold Holt,
who acted for Michelangeli for
this concert, said that the can-
cellation had been accompanied
by a medical certificate stating
that the pianist was suffering from
“severe nervous depression.” He
had played at a concert in Dubrov-
nik in Yugoslavia a few days pre-
viously.

Though ltalian by nationality—
he was born in Brescia in 1920—
Michelangeli is now resident in
Switzerland. Any possible legal
action by EMI would probably
have 1o be taken in that country.
and could be against Michelangeli
for breach of agreement.

Transatlantic,
Nonesuch Tie

NEW YORK — Transatlantic
Records Lid. and Elekira Records
have signed a licensing agreement
on distribution of Nonesuch prod-
uct in the UK. Transatlantic pro-
duces folk and rock on its own
labels, and issues blues. folk and
classical material worldwide. The
firm also handles distribution for
a number of independent British
labels.

The Nonesuch U.K. operation
encompasses manufacturing, pro-
motion and distribution of the
line. The service will now be
headed by Laurence Aston of
Transatlantic’s London office.
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Country Music

Knoxville’s Handy Studio Powers
4 Labels and 2 Publishing Firms

KNOXVILLE—The Handy Re-
cording Studio here, in its two
years of existence, has grown to
include four of its own labels and
two publishing companies, and has
produced 50 records,

The firm also produces and doés
the sound track for a syndicated
television show.

Ed Clanton is the owner of the
operation, and John Taylor is the
engineer-producer. The publishing
companies are Clanton-Taylor

AP) and Clantay (BMI).

The labels are Dogwood, Qak
Leaf. Jordan and Inspiration. Dog-
wood which is the company-run
label, features primarily country
artists. Jordan and Inspiration are
used mostly for g })el perform-
ances, while Oak Leaf is a custom
label used in independent produc-
tion. Six of the artists under con-
tract are on Dogwood

The Handy studio is an eight-
track structure, with completely
modern facilities. AH mastering is
done at Columbia in Nashville,
and pressing is handled by
Southern. The Handy Studio was

Vaughn Horton
Takes Holiday

NASHVILLE — Songwriter
Vaughn Horton, in poor health
recently, has taken a leave of ab-
sence from Peer-Southern here to
rest in Florida.

Horton, who has undergone a
series of tragedies this past sum-
mer, has left for a series of con-
ferences with Capitol artist Dick
Curless, whom he represents, and
with his brother, Roy Horton.

At the time of his departure,
Horton had been working on a
movie project based on the life
of the late Jimmie Rodgers, and a
musical production with an origi-
nal score.

Although the Peer-Southern of-
fices here will remain open, Hor-
ton’s secretary, Meredith Allen,
has moved to Mercury Records to
assist Frank Mull in promotion.

During the recent convention
here, Horton was elected to the
Nashville Songwriters’ Hall of
Fame, received a special merit
award from ASCAP for 25 years
of service, and another award for
penning a Dick Curless song.

During the past summer, Horton
had lost a son in a traffic accident,
a close personal friend with a heart
attack, and his family doctor in
another auto accident.

WE LOVE
COUNTRY MuUSIC

DJ's, ONE-STOPS
CET
“DOUBLE CLUTCHIN'

MAN"
5202

BY HOWARD PERKINS

SUPER CITIES RECORDS
11344 WOODMONT
DETROIT, MICHIGAN 48227
(313} 2735828

By BILL WILLIAMS

iqlsltalled by Fanta Sound of Nash-
ville.

Although only one writer is on
contract to the firm, material from
many writers is utilized. Handy has
a close tie with Bill Owens of Nash-
ville, and the records are mailed
from the Owe-Par office there.
Distribution is confined mostly to
the southern states.

Twenty of the records produced
so far have been on the firm's own
labels, while the balance have been
independent custom work.

The television show, featuring
12-year-old little Jimmy Hartsook,
is handled through Channel 10
here, although the audio is done
at Handy.

Hilltop Studio Pitches
Custom; Adds 16-Track

NASHVILLE — Hilltop Re-
cording Studios, owned and oper-
ated by former Starday chief
engineer Jack Linneman, has in-
stalled a new 16-track MCI con-
sole and will concentrate heavily
on custom work after Jan, 1.

The studio, which has been
averaging 10 to 12 sessions a week,
will probably go on a full-time
basis. In addition to studio work,
Hilltop is in the process of build:
ing consoles for others. Currently
under contract is an eight-track,
lG-mput board for Major Record-
ing Co. of Waynesboro, Va.

The board at Hilitop was de-
signed by Dave Harrison, who
succeeded Linneman as chief en-
gineer at Starday. He since has
gone into business doing console
design, operating as the Studio
Supply Company.

The Hilltop studio, 46 by 20
feet, is patterned after Colum-
bia’s Studio “B”, and can handle
virtually any size_session.

A major portion of its work
till now has been in the field of
{',inglcs. Most of those jingles done
y the Willis Brothers for the
“Grand Ole Opry” have been cut
there.

Working with Linneman are his
son, Bill, who is vice president,
and his wife, who works as studio
manager. Allen Smith, along with

the others, does the engineering.

The studio is built into Linne-
man’s home in the Madison area
of this city.

Opryland USA to
Open Apr. 29, 72

NASHVILLE—Opryland USA,
the $28 million entertainment and
recreation complex, will open on
schedule next April 29.

Mike Downs, general manager
of Opryland, said it will be Ten-
nessee’s largest travel attraction
and site of the new “Opry” House.
The new house facility will not be
completed until 1974, however.
Until then, the world famous show
will be held in its present facility.

The new complex features five
major music areas. Work is pro-
ceding on a seven-day week basis,
Opryland USA is a development of
the National Life and Accident
Insurance Company of Nashville.

Two surprise developments have
enhanced the location in recent
weeks, A sausage firm has donated
its herd of animals, including buf-
falo, to Opryland. And a horticul-
turist has donated thousands of
plants to beautify the family-type
acreage.

CMA Reaches Wide Range of
Potential in 1st 6 Mos. Run

NASHVILLE — The Country
Music Association’s film “For My
Next Number,” produced originally
for a National Association of Rack
Merchandisers (NARM) showing
last spring, now has been shown
more than 30 times to conven-
tions, organizations, and civic clubs.

The next scheduled showing is
for a Nov. 29 Atlanta National
Academy of Recording Arts and
Science (NARAS) membership so-
cial at the Royal Coach Motor
Hotel.

The function was planned by
Hugh Jarrett, chairman of the
newly-formed Membership Activi-
ties Committee of the Atlanta chap-
ter of NARAS.

Capitol artist Freddy Hart also
will make a live appearance at the

function, in connection with the
documentary, which portrays the
role of country music in today's
recording and broadcasting indus-
tries.

Twenty-one radio and television
stations have made use of the film,
in various parts of the nation, pri-
marily for showing to prospective
siousors, advertising clubs and the
like.

Additionally, the film was shown
by CMA president Bill Farr and
Tex Ritter at the recent MOA con-
vention in Chicago. Here it has
been shown to local organizations
to better acquaint them with the
country music industry and its im-
portance. It was the first presenia-
tion made to the newly-formed
Communications Arts Council.

Target Introduces Artists

NASHVILLE—A full roster of
Target Records artists was here last
week to record new product using
Nashville studios and musicians,
and to introduce the artists to
writers in the industry.

Target, of New Bern, N.C., has
combined forces for distribution of
its product with Mega Records and
Tapes, Inc., and the two inde-
pendents have formed a formidable
force.

Target, with a modern country
sound, has eight artists under con-

tract. Two current releases, by
Jack Reno and Alice Creech, are
NOVEMBER 27, 1971, BILLBOARD

on the charts. The label, now ten
months old, has hit consistently.

Bob Wilson, president of Target
and other related countries, is an
old-time songwriter. He has op-
erated in the firm as he ran an
investment firm, with emphasis on
sales,

Wilson decided to locate in New
Bern rather than Nashville to “keep
an open mind, and continually
strive for a fresh approach in
recording material.”

Mega has just observed its first
birthday, but, along with Target,
has created a strong impact in the
record market.

54 Cities Use Atkins Course

NASHVILLE—The Chet Atkins
audio-visual method of teaching
guitar, introduced last June, now
has been distributed to 48 dealers
with locations in 54 cities.

The figures were provided by
Jerry Glaser, president of the
Nashville Based company, Famous

CAROL WAGGONER

Regular on “‘The Little Jimmy Hartsook TV Show™ and
the Tennessee Valley Barn Dance Sings—

“I Can
Feel Him
Touclnng YOu

(All Over Me)”

*|f You Don't Have It, Please Write.

(lanfay Publishing Co.

4213 Chapman Hwy., Knoxville, Tennessee
(615) 577-0995

Exclusively on

Dogwood Records

American Musicians and Educa-
tors (FAME, Inc.

The Fame Console, developed
by Atkins, utilizes pre-taped sound
synchronized with a slide film pro-
jector. Each student, through his
own set of carphones, hears the

(Continued on page 28)

Brite Star’s Pick Hits . . . Brite Star's Pick Hits . .

“WHITE CHRISTMAS"'
B/W “RUDOLPH THE RED NOSE REINDEER”
Tiny Tim—YVic Tim

“BREAK IT TO ME G|

ALBUM OF THE WEEK—

Brite Star’s Pick Hits

Sevth, Nashvlile, Tenn,

“A STEP IN THE RIGHT DIRECTION'"—Eric Saxon—Chalice
GENTLY"—Toni Lee—Vic Tim

‘‘GROWING UP”—Freddie Stafford—Musical Spin

“l ALREADY KNOW'—Wanda Jackson—(Capitol)

“ONE HEART TO GIVE"—Vik Chandler—Rush Records

"“HARD DRIVING MAN""—Ronnie Bell—Bellron

“I'M STILL WAITING""—Diana Ross—(Motown)

“HOLD ON TO YOU"—0.J. Smith—Soul West

“LOVE ME LIKE YOU LOVE ME NOW"—Debbie Sadler—MBS

“ONE MORE"—Gene Tyndall—Twilight

““MAMA TAKES CARE OF HER DADDY'"—Noel Owen—Star

“COME ALONG AND WALK WITH ME"—Connie Smith—RCA

For Promotion, Distribution, Deeiay Coverage, Press Release Service, Maior Label

Contracts, Movie Promotion see Brite-Star's Ad in Billboard's Class. Mart Yodlv
Prometions, 728 16th A

SEND YOUR RECORDS FOR REVIEW T0: BriteStar

Brite Star's Pick Hlts . . . Brite Star's Pick Hits . . .

SUH Y¥old SJEIS ajug
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RED SIMPSON
ONCE OUTSHINED
TEX RITTER.

Red grew up in Bakersheld, and was
always interested in Country music.
Tex Ritter was performing locally,
and Red volunteered to shine his
boots between shows. In the dark,
outside the club, Red shined Tex’s
favorite green boots BLACK.

Red has come a long way since then —
a Navy hitch, playing on a hospital
ship and in clubs. After the war he
concentrated on writing and began
touring with Buck Owens and Merle
Haggard. Red travelled all over —
from Carnegie Hall to Germany.

You may best know Red as a song-
writer — KANSAS CITY SONG and
SAM’S PLACE are two of his best
known songs. He gave up the road in
1968 to concentrate on writing ...

Now Red is back, with a fast-rising
single soon to be an album.

RED SIMPSON
I'M ATRUCK (3236)
on Capitol Records.

Produced by Gene Breeden.
Bookings: Cliffie Stone, (213) 469-2239

At Capitol, every month is Country
Music Month.
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TITLE—Artist, Label & Number Weeks on
(Dist. Label) (Publisher, Licensue} Chart

DADDY FRANK (The Guitar Man). . 7
Merle Haggard & the Strangers,

Capitol 3198 (Blue Book, BMI)

KISS AN ANGEL GOOD MORNIN' ]
Chariey Pride, RCA 74-0550

(Playback, BMI)

LEAD ME ON. .9
Conway Twitty & Lurenn Lynn

Decca 32873 {MCA) {Shade Tree, BMI)
SHE'S ALL ) GOT
Johnny Pavcheck Epic 5I0783 (C8S)
(Williams/Excellorec, BMI}

BABY, KM YOURS . B
Jody Miller, Epic 5-10785 ((BS)

{Blackwood, BMI)

HERE COMES MY HONEY AGAIN .. . 8
Sonny James, Capitol 3174 (Marson, BMI)
DIS-SATISFIED =

Bill Anderson & Jan Howard, Decra 32677
(MCA) (Sure-Fite, BMI)

ANOTHER NIGHT OF LOVE .. ... .. 10
Freddy Weller, Columbia 4-4545]

(Young World/Center Star/Equinox, BMI)

EARLY MORNING SUNSHINE. 9
Marty Robbins, Columbia 4-45442
{Mariposa, BMI)

MAIDEN'S PRAYER/HOME SWEET
HOME .

David Huuslon, prc 510778 (CBS)

(Gailico, BMI/Algee/Tree, BMI)

WOULD YOU TAKE ANOTHER CHANCE
ON ME/ME & BOBBY McGEE 4
Jerry Lee lewis, Mercury 73248

{Jack & Bill, ASCAP/Combine, BMI)
COUNTRY GREEN .. ... ... . . 6
Don Gibson. Hickery 1614

(Acuff-Rose, BMI)

I'LL FOLLOW YOU (Up to Our Cioud) 9
George Jones, Musicor 1446 (Glad, BMI)

NEVER ENDING SONG OF LOVE 11
Dickie Lee, RCA 48.1013 {Metric, BMI)
HITCHIN' A RIDE ... 8
Jack Reno, Target 00317 (Meqa)

(Intune, BMI)

PAPA WAS A GOOD MAN
Jahnny Cash & the Evangel T!mpll Choir,

Columbia 4.45460 (Passkay, BMI)

COAT OF MANY COLORS B . §
Doily Parton, RCA 74-0538

{Owepar, BMI)

EASY LOVING 21
Freddie Hart, c:pnnl ms

(Btue Book. B.

RINGS . U)

Yompall & the Glaser Brovhm

MGM 14291 (Unart, BM1)

WE'VE GOT EVERYTHING BUT LOVE.
David Hoyston & Barbara Mandrell,
Epic 5-10779 {CBS) {(Algee, BMI)
ROLLIN' IN MY SWEET BABY'S ARMS . 13
Buck Owens and His Buckaroos,

Capitol 3164 (Blue Book, BMI)

LIVING AND LEARNING . .

Mel Tillls & Sherry Bryre, MGM 14303
(Sawgrass, BM!)

I'M SORRY IF MY LOVE GOT

IN YOUR WAY 7
Connie Smith, RCA 740535

{Blue Crest, BMI)

ALL | EVER NEED IS YOU

Ray Sanders, United Artists 50827

(United Artists/Racer, ASCAP)

ROSES & THORNS . 6
Jeannie C. Riley, Plontalion 79

(5SS Inat'l) (Singleton, BXI)

(I've Got 3) HAPPY HEART =

Susan Rave, Copitol 3209 (Blue Book BMI)

NO NEED TO WORRY . 12
Johnny Cash & June Carte
Columbia 4-45431 (Henson, AS(AP)

RED DOOR 12
Carl Smith, Columbia 4-45436
(Acuff-Rose, BMI)

WEST TEXAS HIGHWAY 11
George Hamilton 1V, RCA 74-0531
{Wren, BMI)

HOW CAN | UNLOVE YOU 15
Lynn Anderson, Columbia 4-45429

{Lowery, BMI)

BURNING THE MIDNIGHT OIL

3
Porter Wagoner & Dolly Parton, RCA 74-0565
(Owepar, BMI)

w0

BE A LITTLE QUIETER 14
Parter Wagoner, RCA 47-9996

{Tree, BML)

A CHAIN DON'T TAKE TO ME 4

Bob Luman, Epic 5-10786 (CBS}
(Blue Crest, 8MI)

KO-KO JOE . 12
Jerry Reed, RCA 481011 (Vec’ar BMI)
FOR THE KIDS 11
Sammi_Smith, Mega 615-0039

{Evil Eye, BMI()

YOU BETTER MOVE ON 3
Billy (Crash) Craddack, Cartwheel 201
(Spartus/Kevs, BMI)

BRING HIM SAFELY HOME (To Me) )
Sendy Paosey, (olumbla 4-45458
(Tree, BMI)

SOMEWHERE IN VIRGINIA IN THE RAIN 4
Jack Blanchard & Misty Margan,
Mega 6150048 (100 Oaks/BIrdwdlk BMmI)

Billboard SPECIAL SURVEY For Week Ending 11/27/71

Singles

% STAR Performer—Single’s registering greatest proportionate upward progress this week,
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Last  TITLE—Artist, Label & Number Weeks on
Week (Dist. Label) (Publisher, Licensee) Chart
39 SHE'S LEAVING (Bonnie, Please
Don't Go) .. 10

Jim €d 8rown, RCA 74- n50<) (Tree, BMI)

40 | SAY A LITTLE PRAYER/BY THE
TIME § GET TO PHOENIX
Glen Campbell & Anne Murray, Capliol
3200 (Blue Seas 'Jac, ASCAP/Rivers, BMI)

25 I'D RATHER BE SORRY 17
Ray Price, Columbia 4-45425
(Buckhorn, BM})

42 DOZEN PAIR OF BOOTS .. . ... .6
Del Reeves, United Artists 50840
(Palo Duro, BMI

61 TRACES OF A WOMAN 3
Billy Walker, MCM 14305
(Forrest Hills, BMmI}

64 CATCH THE WIRD 4
Jack Barlow, Dor 1739 (Paramount
(Terrace, ASCAP)

33 | DON'T KNOW YOU (Anymore). 16
Tommy Qverstreet, Dot 17387 (Paramount)
{Shenandoah /Terrace, ~SCAP}

46 SNAP YOUR FINGERS
Dick Curless, Capito! 3182 (Rose, BMI)

52 HOW CAN YOU MEND A BROKEN HEART 7
Duane Dee, Cartwheel 200
(Casserole/Tamerlane, BMI)

66 RUBY YOU'RE WARM 3
David Rogers, Columbia 4-45478

{Tree, BMI)

36 FLY AWAY AGAIN 15
Dave Dudley, Mercury 73225
(Addell, 8M])

64 I'M GONNA ACT RIGHT 13

Nat Stuckey, RCA 48-1010
(Cedarwood, BM!}

58 THE NIGHT THEY DROVE OLD
DIXIE DOWN 3
Alice Creech, Targel 0138 (Mega)
{Canaan, AsSCaP )

53 MAGNIFICENT SANCTUARY BAND S
Roy Clark, Dot 17385 (Paramount)
(Beechwood Recle, BMI)

47 CHARLOTTE FEVER 11
Kenny Price, RCA 48-1015
(Window, BMI)

73 THE MORNIN' AFTER BABY LET
ME DOWN . 2

Ray Gritf, Royal American ry
(Blue E:ho ASCAP)

49 THE NIGHT MISS NANCY ANN'S HOTEL
FOR SINGLE GIRLS BURNED DOWN 14
Tex williams, Monument 8503 {((BS)

(House of Cash, BMI}

67 ALRIGHT I'LL SIGN THE PAPERS = .. 2
Jeannie Seely, Decca 32882
(MCA) (Cedarwood, BMI)

63 HOUSTON BLUES . . 2
Jeannie C. Riley, MGM 14310
{Acuff-Rose, BMI}

69 THINK AGAIN e 2
Patti Page, Mercury 73249
(Jack & 'Bill, ASCAP}

56 YOUR KIND OF LOVIN' 7
June Stearns, Decca 32876 (MCA)
{Wilderness, BMI)

— BABY'S SMILE, WOMAN'S XiS§ .. . 1
Johnny Duncan, Columbia 4-45479
{United Artists, ASCAP)

63 A WHOLE LOT OF LOVING ... . . 6
Anita Carter, Capito! 3194
(Playback, BMI)

62 YESTERDAY'S WINE/ME AND PAUL. .. 6
Willie Nelson, RCA 74-0542
(Nelson, BMI/Neisan, BMl)

— I'M GONNA LEAVE YOU . 1
(huhe Louvin & Melbs Montgomery,

ﬂlmlM.'HdOB (Aﬂse(lx; Jock/
e Meade, )

— | ALREADY KNOW (What I'm Getting
for My Birthday)

Wanda Jackson, (apnol 3218 (Tm: BMI)

— TODAY'S TEARDROPS
Bobby Lewis, United Artists UA 50850
(CSEA-Lark Ent., BMI)

— NAKED AND CRVING 1
Henson Cargill, Mega &15-0043 (Shoji, BMI)

— A PART OF YOUR LIFE 1
Charlie Rich, Epic 5-10B09 ((BS)
{Makmillion, BMI)

70 RECONSIDER ME
John Wesley Ryles 1, Plantarion 81
(SSS Int*l) (Singleton, BMI)

— | SAW THE LIGHT
Nitty Gritty Dirt Band with Roy Acuff,
United Artists 50849 (Rose, BMI)

71 1 LOVE YOU DEAR 3
Eddy Arnold, RCA 740559
(Alpine, ASCAP)

72 A LIVING TORNADO 6
Kenni Huskey, Capital 3i84
(Bive Book, BMI)

75 DADDY WAS A PREACHER BUT MAMA
WAS A GO-GO GIRL
Joanna Neel, Decca 32865 (MCA)

(4 Star, 8M1)

— THE HAPPINESS OF HAVING YOU 1
Jay Lee Webb, Decca 32887 (MC(A)
(Convention, SESAC)

74 TRAIN TRAIN (Carry Me Away) 2
Murray Kellum, Epic 5-10784 (CBS)
(Campbell/Young World, BMI)

— NEAR YOU 1
Lamar Morris, MGM K 14289
(Supreme Music, ASCAP)
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both songs written by Willie Nelson
Published by Willie Nelson Music, Inc.

- 740542

RCA
Produced by Feiton Jarvis

Moelier Talent, inc.

artist management
hville, Tenn. 37217

P. 0. Box 15364 Nas

(615) 383-6666

Both songs included in Willie's Newest Album,

'S WINE™

“"YESTERDAY

Exclusively on

RCA RECORDS
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Jack and Jeannie want
to say ‘much oblige’

to the following stations
for reporting an early
pick hit, and for heavy
concentrated air play

on their new single:

AKRON WSLR CRAIG SCOTT « ATLANTA WPLO JIM CLEMENTS = AUSTIN
KOKE JIM RANKIN - BAKERSFIELD KUZZ BILL BAILEY + BALTIMORE
WBMD - BIRMINGHAM WYDE JOHNNY GRAY - BOWLING GREEN
WMES JEFF RICE + BOSTON WCOP JIM OIXON « BUFFALO

WWOL JACK DANIELS - BURBANK KBBQ BOB KINGSLEY - CHICAGO
WIID ROY STINGLEY - CHARLOTTE WAME BILL ALEXANDER -
CINCINNATI WUBE DOUG DILLON - COLUMBUS WPNX TOM McCALL

= DALLAS KBOX RON RICE - DAYTON WONE TERRY WOOD - DES
MOINES WHO MINKE HOYER - DETROIT WEXL DAVE CARR - EL PASD
KHEY CHARLIE RUSSELL - FT. WORTH WBAP DON DAY

= INDIANAPOLIS WIRE LEE SHONNON « HOUSTON KIKK ARCH
YANCY © JACKSON WJQS BILL STREBECK * JACKSONYILLE wQIX
FRANK THIES + KANSAS CITY KCKN DON RHEA « KNOXVILLE WiVK
BOBBY DENTON « LAS VEGAS KVEG JOHNNY GUNN - LITTLE ROCK
KALR LARRY DEAN - LOS ANGELES KLAC LARRY SCOTT - LOUISVILLE
WTMT TOM HALL « MADISON WENO JOHNNY K « MEMPHIS WMQM
ART SCOTT = MIAMI WWOK BILL WHEATLEY - MILWAUKEE WMIL
BRUCE NELON » MINNEAPOLIS WMIN = MOBILE WUNI JOHNNY

BARR - NASHVILLE WSM RALPH EMERY - ORLANDO WHOO CLAY
DANIELS « DAKLAND KSAY RAY MARTIN - OXLAHOMA CITY KLPR

JAY BENNETT » PEORIA WXCL DALE EICHOR - PHILADELPHIA WRCP
DON PAUL - PHOENIX KHAT PAUL ADAMS - PITTSBURGH

WEEP DON EVANS + PORTLAND KW)) SAMMY TAYLOR « RICHMOND
WEET BENNY PEYTON © ROAMONE WSLS KING EDWARD [V = SALT
LAKE CITY KSOP LARRY HUNTER - SAN ANTONIO KBER RON
STEVENS + SAN OIEGO KSON JIM OUNCAN - SEATTLE NAYO GARY
VANCE - SHREVEPORT KWKH < ST. L0UIS WIL TOM ALLEN « TULSA
KVOO MIKE JACKSON - TUPELO - TUCSON KHOS MIKE MITCHELL

* WHEATON WDON TOM REEDER - WHEELING WWVA GUS THOMAS -

DECCA 32898

Have you picked up on it?

Call us collect
AC 615 244-8944

JACK
GREENE

JEANNIE
SEELY

Exclusively on

DECCA RECORDS
Booking

TOP BILLING INC
10 21st. Ave .Bo
Nashville,Tenn.37212
(618) 327-1041

'y
]

Publishing

BELARDO MUSIC.INC
305 S0. Belleview
Buite 105
Memphia, Tean. 38104

34

Country Music

Nashville

Scene

Songwriter Wanda Ballman, who
has had 18 of her songs recorded
since 1956, has made the move to
Nashville from Tucson, Arizona.
The independent writer, whose
latest effort is in Charley Pride’s
new album, has had three of her
songs in the top ten, yet is gen-
erally unknown in the industry.
Now she will become an integral
part of it. . . . Lynn Anderson,
winner of everything, has taped an
appearance on the Glen Campbell
TV show, for airing Tuesday (23).
... RCA has released the religious
album “One Way” by Danny Lee
and The Children of Truth. It
was spotlighted at the recent Na-
tional Sales Conference in Miami
Beach. The official signing of
George “Jones by Epic has been
announced. . . . LeRoy Van Dyke
had to postpone part of his over-
seas trip because of troubles in
Ireland. Nonetheless, the rest of
Europe gets to see him. . . . Sandy
Posey’s baby is due any minute. . . .
A big Ronnie Dove day in Hemn-
don, Virginia, involved the red car-
pet treatment. . . . Faron Young
again has done his B.C. headache
powder commercials, and some of
them were done at his home.
Others were taped on his bus. . . .
WXCL Radio had its annual radio
artist of the year poll in Peoria,
N1, and the winners were no sur-
prise. Tom T. Hall was picked as
male artist of the year, Loretts
Lynn as female artist, Porter Wag.
oner and Dolly Parton as the duet
artists, and the Statler Brothers
as the best vocal group. . . . Webb
Pierce has joined ASCAP as a
writer and publisher. He owns
three publishing companies, three
radio stations, and other business
interests. . Roy Clark again
will be the big attraction at the
1972 San Antonio Stock Show Ro-
deo. . . . Bill Anderson’s birthday
gift from his fan club was a plaque
commemorating his ten years with
the “Opry.” . . . Mountain Records
of Colorado has released a single
featuring a newcomer named Tony
Albert. The songs were produced
by Eddie Basgall of Hays, Kansas,
a_well-known musician and man
of many other talents. . . . Buck
Owens has announced the appoint-
ment of Bob Morrls as profes-
sional manager of Blue Book Mu-
sic. Morris has moved from Nash-
ville to Bakersfield to take over.
5 Susan Raye received notifica-
tion that she's won two gold rec-
ords, one in Australia and another
in New Zealand. Both were for
“L.A. Inlemalmnal Airport.”
Mayf Nutter’s “Wonderful world
of Disney” narration is set for tele-
vision in two parts, Nov. 28 and
Dec. §. .. WTHE in Mineola,
New York, is now programming
some Blue Grass music. . . . Bobby
Lee Trammell, president of SOUN-
cot Records and his producer,
Shane Wlder, have been barn-
storming the country. They’re plug-
ging the records of Don Burns and
Jean Steakley. . . . Ole-timer Zeke
Clements has moved to Florida be-
cause of the health of his wife.
But he has transferred back into
the Nashville musicians union lo-
cal. Porter Wagoner has pre-
sented five more “Honorary Wag-
onmaster” awards in the music
industry, They were given to Vito
Pelliterri and Richard Norris, both
key backstage employes of the
“'Opry,” to Tennessee Senalors
Howard Baker and Bill Brock, and
to Billboard’s Bill Williams. . . .,
The Nashville songwriting team of
Jerry Foster and Bill Rice have
signed a “career direction” pact
with One Niters, Inc. Both per-
formers in the past, they now will
be available for select personal
api)earance schedules again. They'll

ill concentrate on their joint
writing efforts. . . . Hubert Long
received from the White House a
copy of the proclamation of Presi-
dent Nixon concerning October as
country music month. . . . Nat
Stuckey has done a guest shot on
the Porter Wagoner TV show.
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s STAR Performer—LP’s registering proporfionate wpward progress this week.

Billooard

Billboard SPECIAL SURVEY
For Week Ending 11/27/

ry LPs

Week Waek Nuombar Duiibofivn ‘Lobeh “eten "
1 1 EASYLOVING ............. .................... 10
Freddie Hart, Capitol ST B38
2 2 IMJUSTME. .................................. 20
Charley Pride, RCA LSP 4560
3 3 | WON'Y MENTION ITAGAIN. . . ........... ....... 5
Ray Price, Columbia G 30510
4 S SILVER TONGUED DEVIL & }. .. ............... . ... 8
Kris Kristofferson, Monument Z 30679 (CBS)
O 13 WEGOTOGETHER. ... ... ... ... 4
Tammy Wynette & George Jones, Epic KE 30733 (CBS)
6 6 THE JOHNNY CASH COLLECTION:
HIS GREATEST HITS, VOL. 0. ...................... 6
Columbis KC 30887
7 4 YOURE MY MAN.. ... .. ... . .. ... ... .. 19
Lynn Anderson, Columbis C 30793
8 7 YOU'RE LOOKING AT COUNTRY, . ... ... ... .. ... .. 7
Loretts Lynn, Decca DL 75310 {MCA}
9 8 PITYY, PITYY, PATTER. ........................ .. 13
Susan Reye, Capitol ST BO7
10 10 ME & BOBBY MCGEE ... . ........................ ]
Kris Kristofferson, Monument Z 30817 (CBS)
11 11 TAMMY'S GREATEST HITS, YOL 2. .. ............... 13
Tammy Wynette, Epic E 30733 (C8S)
12 4 INSEARCHOFASONG. ........ .. .. ... ... .. 11
Tom T. Hall, Mercury SR 61350
13 9 SOMEDAY WE'LL LOOK BACK. ... ... . .. .. .. ... ... 13
Merle Haggard & the Strangers, Capitol ST 835
14 16 FORTHEGOOD TIMES. ......._ .. ........... ... 65
Rey Price, Columbia XC 30160
Yy s worw o LYNN ANDERSON. .................... 7
Columbia
16 12 ROSE GARDEN ................................ 49
tynn Anderson, Columbia C 30411
17 19 BESY or IUCK OWENS, Yol. 4 ...... ... ........ ... 4
Capitol
& = wouu) vou TAKE ANGTHER CHANCE ON ME...... . 3
Jetry Lee Lewis, Mercury SR 61346
19 21 | WONDER WHAT SHE'LL THINK mlﬂ' ME LEAVING. 13
Conway Twitty, Decca DL 75292 {MCA]
20 22 TODAY .. . e 12
Marty Robbins, Columbia C 30816
ﬁ 25 BEST OF CHARLEY PRIDE. ... ... ... ............. 15
RCA Viclor LSP 4223
22 15 KO-KOJOE . .. ... .. . ...l 11
Jerry Reed, RCA LSP 4596
& v cowormmveowors .. 5
Dolly Parton, RCA LSP 4603
24 17 POEMS, PRAYERS & ’ROMISB .................. 22
John Denver, RCA LSP
Ay — sines nowr oGS 1
Charley Prids, RCA LSP 4817
26 28 HEI.P ME HIKAEM:T T“NUGH THENIGHT. .. ... ... 38
]
o 3 wsssserAUN 19
Jerry Clower from Yazoo City, Decca DL 75286 (MCA)
28 23 HE'SSOFINE ... ... ... ....................... 14
Jody Miller, Epic E 30659 (CBS)
€ o miscomsevor. 2
Mickey Newbury, Elektrs EKS 74107
0 20 THELASTTIME ISAWHER. .............. ... ... 13
Glen Compbell, Capitol SW 733
31 k)l :31 OF PORTER WAGONER & DOLLY PARTON .. .. ... 18
Lsp
32 32 WORLD OF MARTY ROBBINS. .. ... ... ... ... .. 3
Columbia G 30881
33 36 HISGREATESTHITS, VOL. 2....................... 2
Bill Anderson, Decca Dt 75315 (MCA)
34 30 PICKINMYWAY .. ............................. 6
Chet Atkins, RCA LSP 4585
35 26 TALK T OVER IN THE MORNING ... .. .............. &
Anne Murray, Capitol 5T 821
36 35 AMAN INBLACK .. .......... ... ... ... .. ... 24
Johnny Cash, Columbis C 20440
37 38 PICTURES OF MOMENTS TO REMEMBER. ... ...... ... 15
Statler Brothers, Mercury SR 61348
38 39 DIDYOUTHINK TOPRAY. ... .................... 32
Charley Pride, RCA Victor LSP 4513
39 40 CHARLOTTEFEVER ... . ... ... ... .......... 2
Kenny Price, RCA LSP 4605
40 41 WELCOMETOMYWORLO. ... ... ... ... ... . ... 18
Eddy Arnold, RCA LSP 4570
& - rwveweor 1
Tex Williams, Monument Z 30909
42 27 WHEN YOU'RE HOT, YOU'RE HOT . . . . .. . .31
Jerty Reed, RCA LSP '4506
43 43 RANGER'SWALTZ ... .. ... ................... 3
Mom and Dads, GNP Crescendo GNPS 2061
“ 23 PORTER VMGONER SINGS HISOWN. ... .. ..... .. 5
RCA L5P 4
& - osaswrotALAue 1
Slim Whitman, United Artists UAS 6819
NOVEMBER 27, 1971, BILLBOARD
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ciated or understood outside Scandinavia.

The four countries have a total population of around
20 million people and it is interesting to note that the

Tape sets the pace
ll)n Scandina\ei%

Strictly speaking Scandinavia embraces Norway,
Sweden and Denmark and only geographical considera-
tions permit the extension of the Nordic group to in-
clude Finland. But increasingly the industries of the
four countries are being grouped together as far as
licensing and sub-publishing deals are concerned and
there is a growing interchange of product, despite
language problems which are not always fully appre-

most technologically and sociologically advanced coun-
triess—Denmark and Sweden—are currently going
through a difficult economic period, whereas the music
markets in Norway and Finland are in a state of robust
health and rapid expansion.

In all countries the growth of the tape market is a
significant factor and despite the early lead taken by
8-track cartridges, particularly in Norway and Sweden,
the cassette is coming up fast and looks likely to enjoy
universal predominance within the next year.

Sweden’s music sales
estimated at
$42million for 1971

By Kijell Genberg

During a year of strikes and unemployment, Swe-
den’s music industry has, not surprisingly, failed to
match the dramatic expansion of previous years but is
nevertheless in a very healthy state.

Over the last four years the annual growth in record
sales has been between 20 and 30 percent; but the
increase so far this year is of the order of between five
and seven percent.

NOVEMBER 27, 1971, BILLBOARD

One reason for the deceleration in turnover growth
is the boom in super budget albums, sold only in dis-
count storcs and supermarkets, at a price of less than
$2 per album. Budget album sales have increased by
about eight percent this year.

Of the 4.6 million albums sold in Sweden so far
in 1971, 250,000 have been in the top price category
($6 and up), 2.1 million in the standard category ($4-

Spotlight on Scondinavia
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$5.50), 1.15 million in the low price category ($2.50-
$3.50) and 1.1 million in the budget and super-budget
categories ($2.30 and under).

Total turnover this year is expected to be in the
region of $42 million and two thirds of these sales will
be accounted for by rock and beat music.

Naturally the biggest growth has been seen in the
tape sector with not only cassettes and cartridges gain-
ing but also reel-to-reel product, whose sales are up by
60 percent this year.

However, reel-to-reel sales are still relatively small
and the major progress is being made in the cassette/
cartridge field with cartridges still slightly in the lead.

Although there are 600,000 cassette players in
Sweden compared with only 65,000 cartridge players,
software sales in eight-track are greater—which certain-
ly seems to suggest that giving a playback machine a
recording facility certainly inhibits the sales of pre-
recorded tape.

Guy Robinson, managing director of EMI Sweden,
argues that cartridge sales are normally stronger in
territories where radio communications are not so good
—such as the USA, Sweden, Norway, Finland and
Ttaly.

Philips-Sonora claims to have 20 percent of the
cassette business in Sweden and managing director Boo
Kintorph expects sales to increase by 60 percent next

Continued on page §-3

Stig Anderson, head of Sweden Music.
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IMUDIGCO

_THE publisher
in Sscandinavia
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MORE THAN 400 LOCAL « = & . - &
RECORDINGS OBTAINED o' @ = ., p =
DURING ONE YEAR! « :
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Put your songs
or catalogs in
our hands.

y S
Feel free ﬁ ,___'k
to contact: o g
John Rasmussen Einar Jemtland Leif Karlsson Risto Backman
IMUDICO A/S NORSK IMUDICO A/S IMUDICO AB IMUDICO AB
Colbjernsensgade 19 Frysjaveien 33 Sandhamnsgatan 39 Hoéylaadmotie 18
1652 Copenhagen V PB 42 Korsvoll Oslo 8 115 28 Stockholm 27 Helsinki 38
Denmark Norway Sweden Finiand
Phone: 21 56 25 Phone: 2314 81 Phone: 224580 Phone: 553112
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Importduty hits
Danishindustry

Like Sweden, Denmark this year has been the victim
of economic difficultics and this has had a depressing
effect on the music industry.

Most companies agree that business in the record
field has been more or less static this year, although
there has been expansion in the prerecorded tape sector.

Unit sales of records and tapes up to August this
year were around 59 million, or about 3 percent
down on 1970. However cassctte sales in this period
equalled those for the whole of 1970 and now rep-
resent between 12 and 15 percent of the total market.

Cassettes, with 84 percent of total prerecorded tape
sales, casily dominate the market. Says John Winkel-
mann, managing director of Nordisk Polyphon, the
Danish Philips company: “Our cassettc sales have
doubled this year, thanks mainly to the fact that more
hardware is available. Cassette sales now represent
about 15 percent of our turnover.”

Apart from general economic difficulties which tend
to restrict consumer spending on records and tapes, the
Danish record industry, already one of the most heavily
taxed in Europe, now also has to contend with a 10
percent import duty which the government recently
slapped on records and other goods.

Metronome chief Bent Fabricius Bjerre, chairman
of the Danish I.F.P.I. group, is currently making repre-
sentations to the government for clarification of the
way in which the duty will be applied for it is not yet
clear whether records pressed from imported masters
will attract the duty, or whether it will apply to royalties
from imported disks.

At all events, the duty is likely to be passed on to the
customer and this may well depress unit sales still
further.

With recent all-round tax increases, including a
rise in income tax, things are far from bouyant.

Says Brian Jeffery, managing director of EMI
(Dansk-Engelsk) A/S: “With point tax (a kind of luxury
tax) and value-added tax, the total tax on records
amounts to 62 percent of the wholesale price. This
must be one of the highest figures in the world.”

Denmark is the only Scandinavian country with this
point tax and it is significant, says CBS general man-
ager Sture Linden, that when the point tax was
abolished in Sweden six years ago, record turnover
went up by 40 percent.

However the Danish industry sees hope of better
things to come through its new rack jobbing organisa-
tion and through the extensive promotion being done
for high fidelity equipment by a national association of
hardware manufacturers.

The rack jobbing operation, run collectively by
Nordisk Polyphon, EMI, CBS, Metronome, Sonet and
Hede Nielsen, was inaugurated in April and while
finding the necessary outlets proved more difficult than

was anticipated, the turnover per rack has so far ex-
ceeded expectations.

It is hoped the racks will create sales to people
who do not normally go into the conventional record
shops, of which there are around 700 in Denmark.

Despite the heavy taxation, the selling price of
records in Denmark is one of the lowest in Europe
before tax. A full price pop/LP retails at about 45
krone (36).

Budget sales are not particularly significant (an
estimated 15 percent of the market) because Denmark is
a sophisticated home cntertainment market where the
main interest is in current, well-packaged fullprice ma-
terial.

Single sales have remained static since 1967 (about
1.8 million units were sold last year) with album sales
growing steadily and reaching 2.35 million in 1970.

In the album ficld the bulk of the material—80
percent—is of foreign origin, but where singles are con-
cerned, around 50 percent is domestically produced
material. The Top Twenty sometimes shows as many
as 15 locally produced records, but the vast majority
are cover versions of British or American hits.

However Conrad Lawrence, head of Polydor Music
A/S, and CBS's Sture Linden both believe firmly in
developing a local roster of artists and, in association
with Philips, Polydor has formed a production com-
pany, Magnet, whose aim is to develop the international
potential of Danish talent.

Fabricius Bjerre says it is hard to amortise produc-
tion costs unless one aims at an international market
because the domestic market is so small. A good LP
sale would be between 10,000 and 20,000 . . . “and
three times a year we'll get a single that sells 50,000.
But an example of the size of the market is provided
by one local record which we had in the charts for 32
weeks and which sold 3,200 copies!”

The EMI company, which recently bought the Fona
chain of 45 record and audio-equipment shops—one of
the largest in Europe—holds the largest market share
of any one company with an estimated 25 percent.
Jeffery say 25 percent of its repertoire is Danish and
the company recently added to its foreign repertoire
by signing a deal with Chrysalis.

The Philips/Polydor operation accounts for about
32 percent of the market, then comes CBS with about
11 percent, Metronome with about 10 percent, Hede
Nielsen with 6 percent, Sonet with 6 percent and the
rest—Moerks, Octave, Quick, etc.—with about 10
percent between them.

All companies distributing US and UK product try
to get simultaneous release in Denmark—not merely to
satisfy the sophisticated customer but in order to beat

Continued on page S-10
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music sales

Continued from page §-1

year. Philips also has a commanding lead in the field
of children’s records thanks to the runaway success of
the three Pippi Langstrump LP’s which have sold a
total of 300,000 copies. Adding to Philips’ prosperity
have been the DIM and UNI lines and the impressive
sales of Elton John and Neil Diamond product. Local
strength comes from recently-signed Cornelis Vreeswijk,
Sweden’s top-selling LP artist, Osten Warnerbring and
the Sven-Ingvars group who have received more gold
records than any other Swedish act.

CBS-Cupol is strongly building its market share with
artists like Chicago, Janis Joplin, Bob Dylan and Simon
and Garfunkel and Electra has steady sellers in Presley
(RCA), Tony Joe White (Monument) and Tom Jones
(Decca).

GDC, the Sonet-Metronome group, is also strong in
the market with its local material and distribution of
the Kinney labels.

On the publishing front one of the main problems
confronting the industry is the direct importation of
records from the USA with the publishers’ royalties
included in the price. The importers refuse to pay
money to the Scandinavian sub-publisher in these cases.

Says Sweden Music's Stig Anderson: “The Scandi-
navian performing right society and our mechanical
right society, the Nordisk Copyright Bureau, have had
several meetings with representatives from the I.F.P.L
in Scandinavia about this problem. Now the director
of the Swedish performing right society, Dr. Sven
Wilson, and Kurt Reiler of the Nordisk Copyright
Bureau have met with representatives of the Harry Fox
office in New York and have obtained an agreement
that Fox will no longer claim any royalties for the
Scandinavian territories.

“When this agreement is signed, | presume the
publishers, record companies and our performing right
societies will join forces in order to prevent retailers
and importers from buying records direct from the
USA. This is a big headache for the industry because
the importers are often able to offer an American album
weeks before the legal licensee can obtain it and the
sub-publisher loses royalties. It has to be remembered,
too, that publishing royalties are higher in Europe
(8 percent of the retail price) than in the States.”

Mr. Boo Kinntorph (managing director of Philips-Sonora
Sweden)

BUFFY SAINTE-MARIE, Vanguard recording art-
ist, recently made her first concert appearances
in Scandinavia, and Dag Haeggqvist of Sonet
used the opportunity to present the singer with
a Sliver Disk for ‘‘Soldier Blue.”

The single of ““Soidier Blue” has sold over
50,000 copies in Sweden. In the photo, ieft,
Buffy Sainte-Marie is surrounded by (from left
to right): Sonet’s Lars-Olof Heien, Sam Charters
and Haeggqvist.

S-3
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MANAGING DIRECTOR Haakon Tveten, left, Norsk Phono-
gram, celebrated 60 years a while ago and was awarded
the Norwegian “Wooden Record'' from the Record Com:
panies’ Organization. Arne Bendiksen gave a very hu-
morous speech.
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RCA SINGER Gro Anita Schoenn has received the VG
award for being No. 1 on the Norwegian charts as com-
piled by newspaper VG in Oslo. Aiso the Silver Box and
diploma was won for her rendition of “"En enkel sang
om frihet' (a2 local version of Tim Hardin's “A Simple
Song of Freedom'). It does not happen every year that
a locally recorded disk hits the No. 1 spot in Norway.

We’re not the

BIGGEST

PUBLISHER
IN SCANDINAVIA

For this reason ©
we have to make
every song a hit!

vou have tne [IIBIY

to chose, so why not
pick us the next time?

EIlIIIllH"nBI\w
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P.O. Bpx1178,5-171 23 Solna 1, Sweden
Cable: Electragrammo Stockholm - Telex 1561, ElectraS.
Tetephone: 08/82 04 80

salesnow30%

total business
InNorway

By Espen Eriksen

The Norwegian record industry is blossoming as
never before. The turnover of total music sales—i.c.
records and tapes—increased by 21 percent between
October 1973 and October this year.

Record sales increased by 22 percent and sales of
tape by 19 percent. Tape sales now represent 30 per-
cent of total music turnover.

In recent months cassette sales have developed more
strongly than 8-track sales with the result that today
the tape market is divided as follows: Cassettes 70 per-
cent, 8-track 30 percent.

Whereas in 1970 singles sales represented 18.7
percent of total record sales, this year the figure
slumped to 11.5 percent. Sales of LP’s on the other
hand represent 88.5 percent of total turnover, an in-
crease of about one third on last year. And of total
LP sales, budget albums represent a massive 31 percent.

Classical sales represent about five percent of the
total and local repertoire accounts for between 12 and
15 percent of total sales.

The industry-owned rack jobbing company, Gramo-
Rack, has played an important part in the growth of
the record industry by finding new sales outlets for
records and has boosted its market sharc to seven
percent,

“However, I think the main reason for this year’s
increase in record sales is the stable and healthy Nor-
wegian economy,” says Haakon Tveten, managing di-
rector of Norsk Phonogram. “Norway has not suf-
fered from the sales depression which has occurred in
other European countries, 1'd say that when the record
industry enjoys an improved sales picture here it is
just part of the generally sound economic situation in
Norway. I think we can look to a further increase next
year though perhaps not of the same magnitude.”

As far as the decline in singles sales is concerned,
this is generaily held to be attributable to the wide
range of LP prices now in operation. The cheapest LP
costs less than two singles and more and more record
buyers seem to prefer the variety offered by an LP to
the limited range of a single.

However, the single will survive as a vehicle for top
twenty hit material.

One striking aspect of the Norwegian record scene
is the marked decline in the sales of local production.
Local recordings now represent only about 15 percent
of total sales and only a very few artists attract a sub-
stantial following. . . . Oeystein Sunde on CBS, a very
articulate and humorous folk-pop singer; Gluntan on
Odeon, a commercial pop quintet; Gro Anita Schoenn
on RCA, a very successful singer of meaningful pop
songs like “A Simple Song of Freedom” and “I Wanna
Be a Country Girl Again™ in Norwegian.

“The production of tocal records has become ex-
tremely expensive,” says Arne Bendiksen, who runs his
own record company and publishing house. "In ad-

Spotlight en Scandinavia
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dition, the pressures from abroad with high quality
foreign records swarming into Norway, makes it very
difficult to compete. The strong influence of English
and Swedish radio on Norwegian record buyers and
the general lack of interest shown by our radio and
television in Norwegian recordings are also important
factors. Furthermore there is an increasing reluctance
on the part of Norwegians to accept local records.”

Costly local records have proved disastrous for the
record industry. Big albums by such lcading singers as
Kirsti Sparboe (Triola), Wencke Myhre (Polydor) and
Inger Lise Andersen (RCA) have all been sales failures
and seem to indicate that Norwegian companies should
not try to compete in the field of elaborate and large-
scale production. Local recording should be confined to
original Norwegian talent—composers and lyricists who
perform their own material to the accompaniment of
a guitar and little else; modern folk singers; local pop
groups who provide their own accompaniment and
other specialist and offbeat material which does not
require large orchestras or elaborate arrangements.

Norway just cannot support a large roster of local
artists performing in the international pop idiom. What
is important here is to produce records which have some
Norwegian originality.

Certainly with Norwegian record buyers, foreign
records have a certain cachet—they are often preferred
not because they are better than local productions, but
just because they are foreign.

The situation could bc much improved if there were
a greater interest shown in local talent by the Nor-
wegian radio and television. But this has not been the
case in the 25 years since the war; very little is done to
encourage local talent.

Another dramatic aspect of the Norwegian record
scene has been the decline in singles sales. Says Hans
Ro, managing director of Norsk EMI: “l think this
is a sad trend because the single, in my opinion, is the
best vehicle for launching new talent. This year's singles
sales arc down to 11.5 percent of total sales. Yet only
five years ago, sales of singles and LP's were equal at
50 percent each.

“It is hard to imagine that the single will disappcar
completely and while I don’t want to make any firm
prediction on this, T do hope that the decline is arrested.
I do not have any special faith in the maxi-single be-
cause this is just another version of the old-fashioned
EP which today represents 0.5 percent of Norwegian
turnover and which is much more costly to produce
than it is worth.”

The percentage of tape sales in Norway is certainly
higher than in most European countrics and this is
generally held to be due to the fact that Norway is a
country of wide-open spaces with many mountains and
valleys and poor radio reception.

Continued on page S-10

EMI| NORSK recently received two dia-
mond, four gold and ten silver disks
for record sales the last month. Among
the artists securing those tremendous
sales figures were George Harrison,
Beatles, Creedence Clearwater Revival,
Gluntan, Buck Owens, Deep Purple.

The Norwegian pop quintet Giuntan,
Odeon singers, were present when the
awards were received.

PS from left Bengt Sundstrom, pub-
lisher, Stockholm, and also composer
of a series of the Gluntan hits, the five
Gluntan members Oeystein Mihle, Torb-
joern Strom, Per Gunnar Hansen, Hans
Thoresen, Oernulf Holthe, and Erik Bot-
tolfsen, EMI producer of Gluntan's rec-
ords.

Front row Rolf Syversen, EMI a&r;
Hans Ro, EM! managing director, and
Rolf Rud, EMI sales manager.
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E M I KNOW THE MUSIC BUSINESS IN

DENMARK - FINLAND - NORWAY - SWEDEN

You'll find all you need to know
about the record market in Scandinavia”
(and 33 other countries) in

WORLD RECORD MARKETS

gﬁf'{:‘if

Word Recard Mo 4 EMTI’s new publication ‘World Record

' Markets’ brings you the essential facts and
figures - up-to-date and in detail - about
the record business and its associated
activities throughout the world.

If you would like a copy please send
$6(£2.50) to

EMI Limited (World Record Markets)
4 & 5 Grosvenor Place - London SW1
England

[Em1]

INTERNATIONAL LEADERS IN ELECTRONICS, RECORDS AND ENTERTAINMENT

Y EMI's Companies in Scandinavia are
EMI (Dansk-Engelsk) A/S and subsidiaries, Hoffdingsvej 18,
Copenhagen-Valby 2500 Denmark
EMI Ltd.. Suomen Osasto Hoylaamotie 18, Helsinki 37, Finland
EMI Norsk A/S, Frysjaveien 33, Oslo 8, Norway
EMI Svenska AB, Sandhamnsgatan 39, 102.51 Stockholm 27, Sweden
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ONE HAT

IN FACT THE BIGGEST
INDEPENDENT HAT IN
NORWAY

LOOKING FOR A GOOD
CONNECTION IN
SCANDINAVIA?

WE ARE:

% THE ONLY MUSIC PUBLISHERS
IN NORWAY WITH
REPRESENTATIVES IN THE
10 TOP AREAS

% THE ONLY PUBLISHERS
WITH A RECORDING STUDIO

% OFFERING OUR SERVICES
IN ARTIST MANAGEMENT

% THE PROGRESSIVE AND
TRUSTED FIRM THAT’S
SETTING THE TREND IN
SCANDINAVIAN SHOWBIZ

BY THE WAY, HAVE
YOU GOT A
CASSETTERIA?

NE BENDIKSEN A'S
NORSK
MUSIKK
PRODUKSJON

OSTERDALSGT. 1, OSLO
TLF. 67 67 90, CABLEADR.:

«BENDIKMUSIC=

Few opp

Opportunities for Danish songwriters to get their
songs exposure are so limited that Danish publishers
spend most of their time exploiting foreign catalogues
and seeking cover versions by local artists.

Danish radio and television decline to support any
national song contest so Danish composers lack in-
centive. “Danish copyrights are relatively limited,” says
Moerks Musikforlag managing director Rene Gosvig.

Moerks, which represents Essex, Acuff Rose, the
Big Three and Jobete in Denmark, currently has onc
major Danish copyright, “When Lights are Getting
Low™ by Hans Moller which has been sold to Sweden,
the U.K., Germany and Spain, “but most of the time,”
says Gosvig, “we are working as sub-publishers.”

The Essex copyright “Last Thing on my Mind”
has had five Danish versions, and two recent foreign
hits have been the Dutch song “Rellike Ralleke Rold”
and the Swedish copyright, “If Tears Were Gold Coins.”

On the independent production front, Moerks has
launched a new children's record label, Kiki, and is also
doing strong promotion for the Marble Arch label.

ortunities
for Danis

hwriters

With good sales from its Dansktoppen LP series
and success with the records of American-born Munich-
based baritone George Goodman—now achieving
world-wide distribution through Rediffusion—Moerks
reports an increase in sales of 37 percent of the last
six months.

Another leading Danish publisher, Imudico (Inter-
national Musical Distributing Company) is enjoying
continuous expansion following the opening last year
of offices in Sweden, Norway and Finland.

Imudico, formed in 1923, now claims to be the
only Scandinavian music publishing company to have
offices in all four countries.

Although specializing in pop music, Imudico is
also active in light and classical music, background
library and music education.

The opening of the three new offices has quickly
produced results since the number of local recordings
secured in the first full year of operation was more
than 400.

AN EMI-UNITED ARTISTS meeting with strong Scandinavian participation, this picture shows, left to right, Rolf Syversen
(EMI Norway's sales manager); Reine Backman, managing director of EMI Finland; Eddie Adamis, head of U.A. France;
Hans Ro, managing director of EM| Norway; Lee Mendell, United Artists U.S.; Kurth Hviid Mikkelsen, marketing manager
of EMI Denmark; Brian Jeffery, managing director of EMI Denmark; Martin Davis, head of United Artists U.K.; Guy
Robinson, managing director of EMI Sweden; Lars Tocklin, repertoire manager of EMI Sweden; Ture Solsnaes, man-
ager, records division, EMI Sweden; Kurt Andreasen, label manager, EMI Denmark, and Mike Yarrow of UA U.K.

Samesong-

seven different

By Kjell Genberg

It was just over ten years ago—on Oct. 10, 1961—
that Radio Sweden initiated a weekly program which,
ever since, has had a powerful influence on Swedish
record sales—"Tio i Topp"—the Top Ten.

Each week a specially selected jury of 200 listeners
votes for the ten records on the chart plus five new
releases which are chosen by an “expert” jury. Songs
that appear on this expert list are always found in the
sales chart one or two weeks later.

Using “Tequila Twist” as a signature tune, the
programme has been running cvery week for the last
ten years, The first No. | to appear on the chart was
Eddie Hodges “I'm Gonna Knock on Your Door” but
the longest-running No. | in 1961 was “Dance With
a Dolly” by Damita Jo and the Viscounts.

In 1962 Larry Finnegan was the most popular art-
ist with his own song “Dear One" and this success
prompted college student Finnegan to move to Sweden

Spotlight on Scandinavia
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lyrics

where he founded his own Svensk-American label and
produced quite a few hits.

In 1963 it was the Beatles who dominated the chart
holding the top spot for a long period with "She Loves
You" and in 1964 the Beatles maintained their success
with “A Hard Day's Night” which was the top song
of the year. Second on the list that year was Roy
Orbison's "Pretty Woman.”

1965 was the Rolling Stones’ year. Their “Satisfac-
tion” was the longest running No. 1. But Swedish acts
were beginning now to move into the limelight and
Billboard Award winners, the Hep Stars, came second
in 1965 with “Cadillac” on the Olga label.

The Hep Stars reaily broke through in 1966 and
their song “Sunny Girl,” written by group member
Benny Anderson, even outstayed the Beatles’ “Michelle™
on the chart.

Continued on page S-10
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THE INDEPENDENT l

GROUP OF COMPANIES CAN
OFFER THE BEST AND MOST
EFFICIENT DISTRIBUTION AND
PROMOTION OF YOUR PROD-
UCT IN SCANDINAVIA AND
FINLAND

2DAYSOUTOF3
LUE SECURE A LOCAL RECORDING
—ALLTHE VEAR ROUND!

THE REASON WHY? SO......

. S. DANSK
GRAMMOFONPLADEFORLAG
Copenhagen, Denmark

SONET GRAMMOFON AB

SEND US YOUR MUSIC AND WE WILL
GIVE IT A LISTEN. IFIT'S A HIT WE

LANGUAGE, LYRICS AND THE SCAN-
DINAVIAN TASTE. THINGS WE

Lidingo, Sweden

ARNE BENDIKSEN A/S
Oslo, Norway

KNOW. THINGS THAT CAN TURN A
MILLIONSELLER DOWN AND MAKE
A HIT OF THE SONG THAT NEVER
MADE !IT ELSEWHERE.

CAN MAKE IT A BIGGER ONE. IFIT'S
NOT, THERE ARE STILL CHANCES
THAT YOU WILL GET ONE AFTER
ALL.

SCANDIA-MUSIK AB
Helsinki, Finland

AND IN ENGLAND

SONET PRODUCTIONS LTD.
252-260 Regent Street
London, W.1, England

FORLAGEN

WRITE PHONE CABLE VISIT
EHALINGFORLAGEN  08/621023 EHRLINGMUSIK LINNEGATAN 9-11
BOX 5268 STOCKHOLM STOCKHOLM
S—102 45 STOCKHOLM 5

SWEDEN

RECORDS & PUBLISHING

‘makesure =
youdon't miss
any business

Ina fast growing
music market

Do contact us!
Our complete distribution

® set-up covering music

dealers, record racks,
record clubs, etc., is at
your service.

ﬁnnle‘gf

Hoylaamotie 14, PO Box 10584,
Helsinki 10

Tel. 55 87 97

Telex: 12,1738

Cable: FINNLEVY

for OY FINNLEVY AB, the leading dis-
tributor and producer of records and
tapes in Finland.

DISCOVER
FINLAND

through Musikki Fazer

Do yni want to “fahe a look @™ Fin
know and we shall be glad 1o send vou saonples and lead sheels of onr

h popular songs? Just Jet us

best-selling nongs.,

We are also interested in aecquiring new copyrights, Any aterial yvou
leved. With oar weil slished
cord companics we can guar-

.

will send to us will he earefy
connections with: the leawling ¥
antee the best exploitation (or your songs,

musiikki
Alcksanterinkata 1}
HELSINKIE
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"LOOKING FOR YOUR
man—on—dze—spof
IN SCANDINAVIA

TO HANDLE YOUR MATERIAL!

O ——

NN ————

MORKS MUSIKFORLAG

247 VESTERPORT-1614 COPENHAGEN V
PHONE 01-115000-—CABLE: MUSICMORK

DISTRIBUTION
Pye Records-—Rediffusion-—Dawn—
Ranwood—Hickory—Elite Special—
Triola—Kiki—Medium—Megafon—
Jobete-—Acuff-Rose—Big 3—Essex

THE OLD WELL ESTABLISHED
RECORD AND MUSIC PUBLISHING
CO. WITH THE YOUNG WAY OF
BUSINESS. 5

y

SCANDINAVIA

is music-to0 . . .
For a Good 1972
promise yourself

on New Year’s Eve
to contaet us

for your produets

STURE BEORGEDAHL.
AR Musie Seandhinavia AR
Oxenstiernsgatan 37

S-S 27 STOCKRHOLAL Sweden

b L
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OSMO RUUSKANEN, Finnlevy

By Kari Helopaltio

FINNLEVY: Finnlevy marketing director Osno
Runakanen says: “This year has been particularly suc-
cessful for us with sales for the first ninc months 85
percent up on the same period las year.”

The company has chalked up gold records for the
albums “Bridge Over Troubled Water” by Simon and
Garfunkel, “Tom Jones at Las Vegas” and the local
LP “Toivekonsartti"” by various artists. and has achieved
gold disk status with five singles.

Finnlevy's retail network has grown considerably
and now embraces 500 dealers. The company also has
100 rack jobbing outlets under its subsidiary. Levypiste
and a record club, Fazer Music Club, with more than
30,000 members.

SCANDIA-MUSIKKI: One of the oldest companies
in Finland, Scandia belongs to the Sonet group and is
strong in local production. Scandia has been particularly
successful with a series of historical and wartime songs,
brass band music and political songs and onc of these
albums, “Tyovaenlauluja” became the first Finnish
album to receive a gold disk.

Director Paavo Einic sces a rosy future for the
industry in Finland although he regrets that the country
is too small for local composers to flourish. “It is useless
to release too many versions of one song in this market
because they kill each other,” he says. However, excep-
tions like “Love Story™ which has had six local ver-
sions, two of them making the top 10.

Currently doing well for Scandia music publishing's
division are two continental hits, “Butterfly” and
“Mamy Blue.”

EMI: Formed four yecars ago, EMI naturally bencfits
from a strong roster of international acts, but has also
done well with local production, notably that by Rus-
sian-born singer Viktor Klinenko whose album “Stenka
Rasin” has sold 25,000 copies in Finland alone and has
been released in 44 countrics.

Managing director Reino Backman reports good
sales of 8-track cartridges and predicts a big future for
the Emidisc budget line in Finland. He also predicts
a breakthrough for rackjobbing in 1972 as more and
more supermarkets are built throughout the country.

DISCOPHON: This has been the best year in Dis-
cophon’s 14-year history, according to managing director
Johan Vikstedt. Although the company lost the Kinney
license to Scandia, Discophon has scored with its local
production and recently had three records in the top
five and is racking up massive sales of albums by in-
strumentalist Konsta Jylha who has two albums in the
charts.

Jylha was top attraction at the Turku International
Rock Festival this year and last, and a folio of his
music has sold more than 2,000 copies.

Vikstedt sees a big future for tape in Finland, while
there are only a quarter of a million record players in
Finland, already 30,000 cars have 8-track players in-
stalled and there are more than 100,000 cassette players
in use.

PSO: Established in 1929, PSO devotes only part of
its activity to record production and music publishing.
It specializes in back catalog material released on budget

Spotlight on Scandinavia
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REINO BACKMAN, EMI, Finland

%

M. A. NUMMINEN, Love Records

and is getting good results with its Home Record
Library based on the Saga catalog. Results have been
good on the rack jobbing front, particularly with top
local artists like Cumulus and Katri Helena.

LOVE RECORDS: Formed five years ago, this
company began by releasing relatively uncommercial
material like cabarct songs, juzz and progressive pop.
Gradually more commercial material evolved and the
company scored with chart entries by Wigwam and
Tasavallan Presidentti. A major award was won by
the album “Iso Mies Ja Keijukainen™ in which M.A.
Numninen presented clidren’s songs in an entirely origi-
nal way. A follow-up is planned for Christmas.

FONOVOX: Fonovox was formed two ycars ago
and has already had local success with its artists, Salo-
mon. Managing director Henry Haapalainen predicts
major progress next year following Fonovox's acquisi-
tion of some international budget labels which will be
sold through 500 rack outlets. Fonovox has plans to
open its own studio in the near future.

FINNVOX STUDIOS: Aside from Scandia, Finnvox
operates the only recording studio in Finland and also
the country’s only pressing plant. All Finnish record
companies use Finnvox for tape duplication with the
exception of Discophon which imports its product
from Italy.

According to Finnvox Studio chief Erkki Ertesuo.
pressing costs in Finland are the lowest in Scandinavia
—$60 for a single master and 15 cents for a pressed
copy. For stereo albums the fugures are, respectively,
$140 and 40 cents. Yet retail prices are $1.60 for a
single, $2.35 for a super budget album, $5.70 for a
full price album or musicassette and 37 for an 8-track
cartridge.

The Finnvox pressing plant has six presses with a
daily peak capacity of 9,500 disks. Its tape duplication
capacity is 600 cassettes a day.
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YOUR PUBLISHER IN SCANDINAVIA

i'-'ALWAYS TRYING...

USUALLY
SUCCEEDING...
IN REACHING
THE TOP IN
SCANDINAVIA.

This is the

sidhan n
creative strength of 4
Stig Anderson, his pro-
T ol ay INTERSONG-f5RLAGEN a8
Young, established, Stockholm, Sweden

successful. : (Formerly SONORA MUSIKFURLAGS AB)
Sweden Music AB

Polar Music AB A new name for experienced music publishing
Box 5265
S-102 45 Stockholm 5
Cable: Swedenmusic
Stockholm
Telephone: 617530 or
637970
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A progressive corner
of our globe

17 million people
live in Scandinavia

We supply them with
records and tapes

AB PHILIPS-SONORA
Fack

100 55 Stockholm 10
Telephone: 6704 40
SWEDEN

NORSK PHONOGRAM A/S
Postbox 5327

Oslo 3

Telephone: 6959 02
NORWAY

NORDISK POLYPHON A/S
Emdrupvej 115 a

2400 Copenhagen NV
Telephone: 6925 22
DENMARK

Salesin

TOP POPULAR Norwogian singer of modern folk songs
Oeystein Sunde (left) upon receiving the VG Silver Box
for the 10,000 sales of his hit “'Jaktprat.” Handing out
the award was VG reporter Sverre Bjoernholt while Mik-
kel Aas (right), Norsk Phonogram producer, laughs hap-
pily. Sunde is on the CBS label.

By Kari Helopaltio

For the Finnish music industry, 1971 shows all the
signs of being a tremendous boom year. Sales currently
are running at 70 percent up on 1970 and turnover is
expected to be around 30 million Finnish marks (about
$7.2 million).

The market, after being in the doldrums around the
mid-sixties and suffering badly from the dcvaluation of
1967, picked up strongly in 1968. There was a 40 per-
cent increasc in sales in 1969 and a 60 percent jump in
1970.

Naturally the fastest growth has been in the realm
of pre-recorded tape. According to figures published
by the Finnish group of the IFPI tape accounted for 28
percent of total music sales during the first six months
of 1971. Of the pre-recorde dtape market, cassettes
have a 34rds and cartridges a Yard share.

Singles sales remain relatively static but full price
album sales are up and the sales of budget albums are
running at 50 percent higher than in 1970

Dominant record company in Finland is Finnlevy
with around 50 percent of the market; Scandia has
about 20 percent, EMI 17 percent, Discophon 12 per-
cent, PSO 6 percent and the others 5 percent.

In common with the industry in the other Scandina-
vian countries, the Finnish industry has difficulty in
securing adequate promotion and exposure for its
product. There is only one government controlled radio
network and two government controlled television net-
works but pop programmes on TV are relatively rare.

Yet television is a vitally important medium for
generating record sales; the Tom Jones series on TV
really established Jones in Finland.

According to Eric Westo, vice president of Musiikki
Fazer. the main shareholder of the Finnlevy company,
Finland's 2,500 jukeboxes are a valuable medium for
the promotion of singles.

The companies make little use of advertising in
newspapers and the country's three pop monthlies and,
as in the other Scandinavian countries, there is no trade
paper through which the companies can reach the
dealers.

Apart from an elite of 80 record dealers who are
enterprising and knowledgeable, most retailers tend to
be more concerned with home electronics than records
and they order with extreme caution becausc of their
fear of being left with a large unsold stock.

With more co-operation and initiative from these
dealers and with the expected expansion of the rack
jobbing operation, there is no rcason why music sales
should not reach $15 million at retail level by the end
of next year.

Spotlight on Scandinavia
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Same Song:

Continued from page §-6

In 1967 Scott McKenzie scored a victory for flower
power with "San Francisco™ but the Beatles were back
again in 1968 with “Hey Jude"” and Leapy Lee was
second with “Little Arrows.”

Elvis Presley took the honors in 1969 with “In The
Ghetto” and Creedence Clearwater had the biggest
hit of 1970 with “Looking Out My Back Door.”

I.cading the field for 1971 is Sweden's Lalla Han-
son {Columbia) with “Anna och mej," a Swedish ver-
sion of “Me and Bobby McGee'—and the story behind
this success is quite the most incredible in the ten-year
history of the Swedish chart.

It all started in November last year when Kris
Kristofferson came to Stockholm and was present at
the time when MCA artist Liliane Hakanson was mak-
ing her recording debut. She recorded a Swedish ver-
sion of Kristofferson's “Me and Bobby McGee" with
a lyric by Gosta Linderholm of the Sveriges Jazzband.
The song, sub-published by Ehrlingforlagen, was called
in Swedish “Frihet" (Freedom).

Nothing happened with the song chartwise, so the
Sveriges Jazzband recorded their version of the song
for RCA. Then the Swedish country and western group,
Rank Strangers, decided to record it for Polydor with
the original English lyric.

Still nothing happened, so Platina group Thor-Erics
decided a new Swedish lyric might help. So they re-
corded it as “Tva sa helt i det bla"—but it didn't click.

Mercury records then came up with a recording by
Polarna, using the first Swedish lyric, “Frihet”"—but
still no chart movement.

Then Gosta Linderholm rewrote the lyric and re-
corded the song for Decca with another member of
the Sveriges Jazzband, Gunnar Ekman. They called
themselves Tva Blaa and the song “Hon och jag". . .
and, at last, the song made the lower echelons of the
chart.

But nothing really happened until Lalla Hansson
and Bjorn Hakansson changed the lyric yet again and
Lalla Hansson recorded it as “Anna och mej” for
Columbia. In between times, Cacka Israelsson (Cupol),
Dennis (Platina) and the Tenncssee Five (GP) had all
had a crack at the song on record—using, respectively,
the first Swedish lyric by Linderholm, the Thor-Erics
lyric and the original English lyric—without success.

Tapesales

Continued from page S-4

None of the Norwegian record companies is willing
to reveal its market share but it is generally estimated
that Norsk EMI has the biggest individual slice with
Nera (RCA, Scepter, MCA, etc.) and Nor-Disc (DGG,
Polydor, Decca) next in line. Arne Bendiksen (Sonet,
Island and Vanguard) comes fourth and Norsk Phono-
gram (Philips, CBS and Pye) fifth.

Importd

Continued from page §-3

the direct importer for, as clsewhere in Scandmavia,
direct imports pose a problem to the industry.

Says Linden: “We had the last Dylan album avail-
able here on the same day as it was released in the
States. Apart from our local production of acts like
Gasoline and Ole T. Nielsen, we concentrate on cur-
rent CBS material since there is much more action
here than in the back catalog.”

However as Kinney distributor Fabricius Bjerre
points out, in order to beat the direct importer, records
sometimes have to be rushed in by air, and this can
prove expensive.

Generally the outlook in Denmark is one of guarded
optimism. Linden feels that the industry is “at last be-
ginning to get itself together™ und if the imposition of
the 10 percent import duty encourages record producers
to look more keenly ut local talent, then so much the
better.

In any case, the government has announced that it
will reduce the duty progressively to 7 percent next
year, 4 percent by January 1973—and will lift it all
together at the end of March 1973.
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Jukebox programming

Jukebox Album Has Younger Imag

CHICAGO — The jukebox al-
bum is becoming a vehicle for
contemporary music_aimed at the
campus stop and will be less as-
sociated with easy listening-adult
locations, according to Richard
Prutting here in suburban North-
fietld. His Little LP's Unlimited
catalog has been expanded to 70
titles, 10 of them ideally suited
for campus stops, he claims. But
the trend is even more significant.

Prutting said he is more than
ever conscious of the program-
mers’ complaints about lengthy
singles and this problem is most
prevalent in rock. Another factor
is that certain rock artists do not
want to release singles in any
event, The jukebox album, claims
Prutting, solves both problems.

For example, Prutnngs Three
Dog Night “Harmony” album con-
tains “My Impersonal Life” which
is 4:22 minutes long and “An Old
Fashioned Love Song” that runs
3:21—both prohibitively long in
the opinion of some program-
mers. But both are on one side
of the 33%4 rpm Prutting disk for
a total length of 7:43 and a total
play price of a quarter.

Prutting’s other point is also
exemplified by the Three Dog
Night package. It is from one of
the fastest rising LP's on Bill-
board “Top LP's™ chart (now No.
8) and contains two cuts not avail-
able as a single. In fact. when
Prutting ordered his jukebox album
seven weeks ago, “An Old Fash-
ioned Love Song™ and “Jam™ still
were not released on 45 rpm but
now are steadily climbing on the
“Hot 100.” Prutting is proud that
he guessed the two cuts Dunbhill
eventually did release as singles.

The “People Like Us” Mamas
& Papas jukebox album contains
six songs, none of which have
been released as singles. The 12-
in. LP it comes from is a “Hot
LP's” chart entry that jumped
from 180 to 119 in three wecks.
Another LP in Prutting’s newest
release, Merle Haggard’s “Some-
day We'll Look Back,” is a strong
seller on Billboard's “Hot Country
LP's” chart, though falling after
11 weeks, but no singles have
been released from it.

So Prutting's one point is well
made. He is offering material such
as the Cat Stevens' "Teaser and
the Firecat,” which is the No. 3
album on the “Hot LPs" chart,
and from which there are no
singles. In fact, jukebox program-
mers have had no single from this
hot artist since ecarly September
when Stevens' "“Peace Train" was
released, at least as far as title
strip lists show.

As for the long singles prob-
lem, Prutting said: “I would like

By EARL PAIGE

to keep albums to between 8 and
8:38 minutes long. Sometimes I
have difficulty because of the long
cuts. I still want to give program-
mers three tunes per side since
many jukeboxes are still set at
three for a quarter play.”

Prutting’s albums vary in both
total time and number of cuts.
For example, a recent Carpenters
Little LP ran around 5 minutes
for one whole side; the previously
mentioned Three Dog Night juke-
box LP contains two tunes per
side.

However, unlike radio stations
which do edit 12-in. cuts down
to fit formats choked by heavy
commercial loads in drive time
scgments, Prutting cannot edit a
cut. he said. He must place his
order with the record company
for the cut as it is on the large
album,

Prutting is also very conscious
of the so-called “total concept” al-
bum, which is not really designed
for releasing individual singles and
which rather has one cut blending
into another to make a total mu-
sical statement. He said that Three
Dog Night insisted that he take
songs in sequence. But for the most
part, he said he has been able to
avoid any such limitations.

Prutting also claims one of his
successes is that the record com-
panies do not require him to take
a certain amount of albums from
a given label. “I don’t have to take
six albums if | take one from
their line. They are being very

cooperative about this and the re-
sult is I can be highly selective.”

However, he still encounters
problems. Sometimes, shipments
are delayed, either being held up
at the pressing plants or because
of slow album sleeve printing.
Obviously, the rush of regular
size albums and singles take prece-
dence over jukebox albums.

He feels he still has a selling
job with some programmers, too,
although he claims some one-stops
are reporting excellent sales on
jukebox albums. “If a programmer
has adult stops he or she is prob-
ably familiar with albums be-
cause the adult stop has long been
ideal for the kind of material
jukebox albums once specialized
in. I still have the Russ Morgan's,
Sammy Kaye's, Bert Kaempfert's
for that kind of location and that's
important product.

“But some programmers may
not think of jukebox albums in
terms of very contemporary music
such as that of Cat Stevens or
Elton John, both of whom have
very few singles out. My new
release will change some minds.
(Titles are elsewhere in this sec-
tion in ‘Programmers Potpourri’).”

Prutting's idea of 10 albums
suitable for most campus stops?
He ticked off Elton John, Carole
King, James Taylor, Stephen Stills,
Cat Stevens, Three Dog Night.
Grass Roots, Lee Michaels, B.B.
King and Aretha Franklin—five
of which are from his latest re-
lease.

‘Hot Spot’ Test Locations
Help Sound Out Requests

By ROBERT LATIMER

BIRMINGHAM — Birmingham
Music here is building a reputation
on service and furnishing requests
fit right into the picture. But in
many cases, owner and chief pro-
grammer Henry Dozier can antici-
pate requests because he maintains
“hot spots” where new releases are
tested. Of course, the testing of
new releases is also part of the
emphasis on better service the
nine-year-old firm is staking its
reputation on.

Locations can reach a switch-
board man here Mon.-Sat. all dur-
ing the day and personnel are
around the shop until 9:00 and
10:00 p.m. quite often. After that,
the 24-hour service (Sundays too)
is switched to head mechanic Gene
Cail's home phone.

This may seem excessive for op-
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erators even in larger cities than
Birmhingham, but the local firm
services jukeboxes in many around
the clock truck stops and restau-
rants. Service calls do come in as
late as 3:00 a.m., and, of course,
betng constantly available is all
part of the service push

During its nine years Birming-
ham Music Company has built up
to one of the largest music opera-
tions in the state, concentrating on
jukeboxes, cigarette vending and
games.

Dozier does most of the entire
programming chore but others
help. The routemen change an av-
erage of three records every two
weeks on most stops and six rec-
ord every two weeks where a high
potential stop is involved. An ex-
ample would be one which at-
tracts many adult tourists and
young marrieds. Dozier feels that
his constant presence at each stop,
when the owner's commission
check is delivered simultaneously
with the record change, is invalu-
able. Thus, the stress on service is
extended to personalized treatment
of each location by top manage-
ment. The rapport also helps Doz-
ier program the music which will
succeed in the location.

Dozier has strong assistance
from M. A. Joseph who doesn’t
mind long hours on the route nor
the fact that he gets an exception-
ally high percentage of requests
which must be filled every week in
the year.

That's because requests are a
real specialty with the company.
Ever since the firm was founded.
Dozier has made a fetish of care-
fully studying the playmeter read-
ing on every disk, guessing which
will become “old favorites” in the
future, and carefully filing them
away in a cross-index system by
artist and date.

“We probably save more records
for the future than the average.”
Joseph said. “Over nearly 10 years
we have accumulated more than
50,000 records, on file, and ready

(Continued on page 52)

e Early Christmas Releases

Key to More Jukebox Hits

CHICAGO — It usually takes
two years to develop a jukebox
Christmas hit because record man-
ufacturers release new records too
late for programmers to make
wide use of them, according to
title strip firms. But exceptions
exist.

Sterling Title Strip Co. president
Dick Steinberg said some new re-
leases can take off immediately.
He claimed one of his fastest sell-
ing stri{)s is for Elvis Presley's
new “Merry Christmas Baby/Oh
Come All Ye Faithful.”

As perhaps proof of the two-
year lag. he said RCA just ordered
100.000 strips for Charley Pride’s

'SNOW GOOSE’?

1970 release ("Christmas in My
Home Town™ and A&M likewise
ordered 100,000 for the Carpen-
ters' release of a year ago ("Merry
Christmas Darling”). “But we had
good repeat business on both last
year,” he said. Sterling just printed
a strip list for 445 records.

Star Title Strip’s William Miller
agreed that record companies wait
too long to release Christmas prod-
uct. Most programmers, he said.
arc pretty set on what they will
use by Thanksgiving. Star's Christ-
mas list contains 341 titles. (See
Programmer's Potpouri for more

titles).

Regional Yule Hits Fill Gap

MINNEAPOLIS—One-stops can
fill the gap of too few Christmas
releases by concentrating on re-
gional material. according to Larry
Ruegemer of Acme One-Stop here.
Ruegemer joins others who believe
Christmus relcases arrive too late.
He said mid-November is the crit-

ical time to receive new releases
and added that he has seen only
two this year.

"Christmas Goose (Snowbird)”
by Stan & Doug on Golden Crest
is one regional hit here and now
local favorite Jimmy Jenson has

(Continued on page 52)

Programmer’s Potpourri

Soul Christmas

Atlantic: Drifters, “The Bells of St.
Mary/White Christmas,” 1048 and “‘The
Umslmas Song/ I Remember Christ-
mas,” 2261; Carla Thomas, “Gee Whiz,
It's Chrulmas/All I Want for Christ
mas,” 2212; Solomon Burke, “Presents
for Christmas/A Tear Fell,” 2369; Clar-
ence _Carter, “Back Door Santa/That
Old Time Feeling,” 2576; Junior Mance,
“Silent Night/l Wish I Knew." 2588
Hank Crawford., “Merry Christmas
Baby/Read Em & Weep.“ 5042; Blues-
way: Charles Brown, "“New
Christmas/Rainy Rainy Day.,"”
Brunswick: Jackie Wilson, “Silent Nighl/

O Holy Night” 55254, Cadet: Ramsey
Lewis, Santa Claus Is Coming to Town/
Winter Wonderland,” 5377, ‘*‘Jingle
Bells/Egg Nog."” 5488, "Day Tri per/

Rudoiph the Red Nosed Reindeer."
5553 and “Mary's Boy Child/ Have
Yourself a Merry Little Christmas,™
$629; Kenny Burrell, "The Little Drum-
mer  Boy/Sllent_ Night," $S55; Charles
Parker: Sonny Till/Orloles, “What_Are
You Dom; New Year's Eve?/Don’t
Mess 214; Checker: Soul Stirrers,
“1 Know I'll be Free/Christmas Joy,”
5007,  Chess: Chuck Berry, “‘Merry
Baby/ Run Rudolph Run." 1714; Capi-
tol: Lou Rawls, “The Little Drummer
Boy/A Child With a Toy.” 2026 Nancy
Wilson, “Tha What Want _for
Chrlslmas/Whal Are You Doing New
Year's Eve?" 5084; Stan Kenton, “What
Is a Santa Claus?/O Tannenbaum,” S08S.
Columbia: Mahalia Jackson, *Go Tell
It On the Mountain/joy to the World,”
42633; Decca: Earl Grant. “Rudolph the
Red Nosed Reindeer/Santa  Claus Is
Coming to Town,” 25683; *‘Silver_Bells/
Jingle Bells. 25703; Rosette Thotpe.
“Silent Night/White Christmas.” 25760:
Lightening Hopkins, "Merry Christmas/
ew Year,” 48306; Enterprise:
S‘The Mistletoe &  Me/
Winter Snow,” 9006; Federal: Freddy
King, "‘Christmas Tears/I Hear_Jingle
Bells,” 12439; Galaxy: Johnny Taylor,
“Please Come Home for Christmas/
Miracle Worker,” 743; Gordy: Tempta-
tions, “Rudolph the Red Nosed Rein-
deer/Sitent Night,” 7082; HI: Ace Can-

non, “Blue = Christmas/Here Com
Sanla Claus,”* 2084; HI-Q, John Lee
Christmas/Silver

Hooker, “Blucs for
Bells.,” 5018.
Hnllywood Charles Brown, *‘Merry
Christrnas Bnhy/‘ileinh Ride,”" 1021;
Lowel! Fulsom, “Lonesome Christmas,
1/Part 2" 1022; Jimmy Wither-
spoon. "‘Boogie Woogle Santa Claus/
Hate to See Christmas,” 1023; Johnny
Moore, “Christmas Eve Baby/ Christmas

Everyday,” 1045; Imperial:  Charles
Brown, erry Chns(mas Baby/l Lost
F_very(hm;,' 5002; Jell: Jimmy McGriff,

“Sout Song_of Chnslmas/(‘hlp. Chip,”
503; Jewel: Johnny & Jon, "Christmas in
Vietnam/Why Did you Leave Mc?” 776;
Lowell Fulsom, "Lonesome Chrlsunaw/
Part 2" 813; Charles Brown, “Just a
Blessing/(‘hnstmns in Heaven,” 814;
“Please  Come Home for Christmas/
Merry Christmas,” 815; Jubilee: Orioles.
“Loncly Christmas/What Are You Do-
ing New Year's Eve?” 5017; Kent: ‘B.B.
King, “Christmas Celebnuon/Eas Lis~
lcmng ** 412; Lowell Fulsom, "1
?Cnd Christmas With You/Part 2.
472; Charles Brown, “MelTy Christmas
Baby/Three o‘Clock Blues,” 5015 Ken-

wood: Mahalia Jackson, "Sl!enl Night/
The Lord's Prayer,” 750: ing omi-
nocs, “"Christmas _in Huvtn/Rln in’ -in
a Brand New Year,” 1281; Charles
Brown. “Come Home for Chnstmul
Christmas Comes Once a Year,” 5530;
“It’s Christmas All Year Round/Christ-
mas in Heaven,” 5530; Bill Ward/Domi-
noes. “What Are You Doing New Year's
Eve?/O Holy Night,” 16; James
Brown., “'The Chirtsmas Song Part 2,”

6064: “Let's Make This Christinas Mean
Something.” 6072, “*Santa Go Straight to
the Ghetto/You Know It,” 6203, “In
the Middle/Let's Unite the World, ~'6205;
“It's Christmas Time, Part 1/Part 2.
6277 and “"Santa Claus Is Dc(ini(ely
Here 1o Stay/Instru..”” 6343. Motown:
Supn:mcs. *Children’s Christmas/ Twmkle
Twinkle,”  |085; Jackson S, “Santa
Claus Is Coming Te Town.” [174; RCA:
Eartha Kitt, **Santa Bab),’Undcr The
Bridges of Paris,” 5502; Sphere Sound:
Lightnin® Hapkins,” Sanla’Black Mare
Trot,” 710: Stax: Booker T & MG's
“Jingle Bells/Winter Wonderlnnd 203.
Sue: Baby ashington, “Silent Night/
White Christmas,” 149; United Art-
ist: Lena Horne. "What Are You Do~
ing New Years Eve?’ Let It

Veep, Baby Washmg(on. “White (‘hnsl-
mas/Silent " Night.* 1247 Volu The
Emotions. “Black Christmas/Black
Chrisimas.” 4053 Wizdom: Little Al
fred,™ P'm [)reammﬂ ol A Black Christ-
mas/For the.

Specialty Christmas

Specialty Christmms. C.U.R.: Harlem
Children’s Choir, “Do You Hear What
1 Hear/Black Christmas,” 1003; Capitol:
Sen. Everett Dirksen, “The First Time
the Christmas Story Was Told/I . . .,

2034; Yogi Yorgewson. "1 Y uu Go Nuts
at Chmu-nas/Y Belis,” Sing-

ing Reindeer, ** h HlFP)’ Rcmdcer/
Dancer's ~ Waitz,”  4300; ©  Columbia:
Frankie Yankovic, "Ji le A-Ling (Xmas
Time)/There’ll Always Be,”” 43173; Burl

Tves, “Samta Mome/wml a Good Boy
Am 17" 44711; Dad's: s Ltd.,
“The Wildest (h{;\uns/‘imu Claus Is

1/Part  2,” 1 Boots
Randalph “Whiae cmm/sm;h
‘Ride,””  1178; Jomes.,
Christm: Guest /Christmas ~ Roses,”
1179 PI'P Di Mara Sisters, Snnla ]

/My Very First Chr
Tommy Leoactti,

ol Hap])y Ntw Years /1 Remember . . "
Foliciano. “Fcliz Navidad/

T—he Listhe Dm-zr Bo

Lanza, "Q Come

‘Little Town of Bethichem. s "0

‘Holy Night/The Slumber -

"Hl.dful

Bells/

e Fm Deck.& Halh."
: Taipty Obd  Mem,

Thcm Hish w Chrissmps. Treoararions,

520; Amtbsssader: Ameri

ican Eagle Beass
iBand, *“Jingle Reindeer,” 279,
Julebox Ualamised

Bells/Mr.
‘LP’s {Litthe %_,P's

e
166: ‘Can 1 Gcl a Witmess-¥a Ya-Do
Ki What [

You Knew Mcan/ You Am
What You oRaecke ﬂby
WCircle  Turning™; Nemes 1?.
“‘Peaple Lilse | Js 187; ‘*Pcnﬂc Like
b iene B e e S
D way - s
&ml,. “dn London™ 168; “Aen‘t No-
Home-Wet Hayshark-! of the
<Blues¢Cnluuin-Msﬁn‘ ‘Boagic™; Kauck-

ides OTodle, “'#6 Knedkewt
.ances™ 169. “Mary's 2 Geaad Oid Name-

{Continmnd on page 52)
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WE BELIEVE IN
CHANGE FOR THE

SAKE OF
CHANGE

Halves, quarters, dimes, and nickels are what
it’s all about. So every Rock-Ola change is
designed to increasc play and reduce
expensive down time and servicing. The big
changes we made this year are for the sake
of even more change in the cash box.

Take the 160-selection 448’s fresh, daring
profile. Those sloping angles and gracefully
rounded contours started with our belief that
the program deck belongs up top where it
draws the eye and attracts more action. And
notice that the program deck is slanted at the
perfect reading angle. We call it Sightline
Programming and its only purpose is to make
our phonograph very, very easy to play.

Then there’s our all new 10-Key
Numbers-In-Line Selection System and
Computer Play Status Indicator. They make
the 448 easier, quicker, and more fun to play
than any previous phonograph. On top of
that, the new system lets us replace 28
clectro-mechanical switches with just 10 of
the more reliable electronic switches.

And the 448 includes a Rock-Ola exclusive
for jumping locations. It’s called the Rock
Power Amplification Switch and it lets you
turn on booming double volume without a
trace of distortion.

But even with these and a host of other
design advances, the 448 is the easiest to
service, most dependable phonograph in
the business.

Some things just never seem to change.

ROCH-OLA

THE SOUND ONE

[

A _ THE MAGICAL MUSICAL MINT

New Sightline Programming gg %% Eg ; % g
" ot by ! L add \n.:'u YT

S

New Numbers-in-Line Selection System

LT T "1l CREECEBRDEE] GEFE -1 - 1 )
Compute-A-Flash “Record Playing” Indicator
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Jukebox programming

Regional Yule Hits Fill Gap

o Continued from pgge 50

recorded it on his own Jay label.
The song is done ‘to the tune of
“Snowbird.” Programmers will split
purchases between the two, he
said.

As for new major releases. Rue-
gemer said thc best one so far
looks like Buck Owens & Susan

this week. "M we don't receive
stock this week. the labels can
forget about a maximum sale on
any Christmas release.”” Ruegemer
~aid.

He added that it was his under-
standing Columbia would not of-
fer Lynn Anderson’s “Ding-A-Ling
the Christmas Bell” to jukebox

Raye's "One of Everything You programmers although he received
Got/Santa’s Gonna Come in a samples as did programmers. Title
Stagecoach.” He expects delivery strip firms listed i1 too.
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Programmer’s
Potpourri
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"l Get By-It All Depends On You,Oh
Johnny, Oh-Nola-Singin’ in the Rain™;
Merle Haggard. “Someday We'll _Look
Back™ 1707 “'One Sweet Hello-Tulare
Dust-California Cottonfields Someday
W 'II Lnok Back-Carotyn-1'd Rather Be

Oldlcs RCA: John D, Loudermilk,
*Language of Love/Angela Jones,” 0889,
Charley Pride, "'The Snakes Crawl at
Night/ Let Me Live,” 0892; Della Reese,

“Here's That Rainy Day, Nobody's
Sweetheart”  0897; Fais _ Waller &
Rhythm,

“Until the Real Thlng Comes
l}_\lcng/l Can’'t Give You Anything But
ove.”

Jazz. Quincy Jones, "What's Going
On, Part | & 2" A&M 1316.
Polka. Kostka Bros, “Don’t Slcep
Darling Polka/Kolmc-Kolinc Polka,”
chlagc 8845; KL Records: Don Schiies.
Dot and Ladas/Youlh and Pleasurc
Polka." 32;  “Hobpes Polka/North
Woods Laendlerl" 3334 and “Nebraska
1z,

y. Papa Joe’s Music Box
(\A:dlcy) “Speakeasy  (1929) Harlem
Nocturne/Road House-Danny Boy."
Papa Joe 801; Project 3 Enoch Light
H "Chicago/Happ) Days Are Here

* o 1405: "Charleston/Bve Byc
Blackbird.” 1406; Looking Over a
Four Leaf Clov:r/lf You Knew Susie,”
1407; *“Ain't She Sweet/Yes Sir She's
My Baby. 1408; "Toot Toot Tootsie
Goodbye/Tea for Two,” 1409. Sirzler of
the Week: “Theme From Music for Sen-
suous Lovers® Part | by "Z'" on
Sensuous Records S1004.

Test Locations

e Continued from pare 50

for quick use. Our spot owners
know that we can cover anything
from Glenn Miller on. And owners
aren't bashful about requests, or
about encouraging their bar or res-
taurant patrons to do the same. It
isn't a bit unusual for an owner of
a popular bar, for example, to re-
quest five or six numbers at a rec-
ord change, knowing that we will
probably come up with them.”

Hot Spots

It isn't surprising for the men
here to work a long day, from 8:30
in the morning until 10:30 at night
many days. Much time is devoted
to discussing musi¢ with both loca-
tion owners and customers.

The firm focuses its test of new
releases in several locations which
are termed “"hot spots” and which
are patronized by a broad mix of
patrons. New developments are
tested there prior to putting a rec-
ord on throughout the entrie route.
"My experience has been that if a
new number won't go at one of
these test spots chances are that it
will not go at all.,” Joseph pomled
out. "It has helped us anticipate
the potential on a lot of numbers
as well as point out complete
losers in advance.” As examples
he said they had success with “Put
Your Hand In the Hand of the
Man” and “One Toke Over the

Line,” but when they tested Char-
ley Pride’s “Did You Think To
Pray?". almost before they got

back to the shop there were re-
quests from the half-dozen loca-
tions tested to get the record off
the machine. Obviously, the record
rankled either the location owner
or his patrons. “This one proved
to be a dud, but we didn't make
the same mistake on other loca-
tions, once we had the word, so
to speak.”

The firm has had little or no
luck with programming albums.
Customers willing to spend 50-
cents to hear an album are in-
variably angry, owners report, that
the second side does not play in
sequence, and that they must lis-
ten through a variety of single
selections before they can con-
tinue enjoying the album. There-
fore, only a very few are sched-
uled. Where albums are used, the
firm has a rather standard mix
of country. easy-listening and pop
albums.

The programming philosophy
over the whole route follows =z
more or less middle of the road
approach with close attention paid
to requests and charts, and plenty
of reliance given the hunches of
the men on the route who make it
part of the overall service push to
be always ahead of trends when-
ever possible.

wwWwW americanradiohistorv com

Whats Playing?

A weekly progromming profile of current and oldie
selections from locations avoand the country.

Arfington Heights, IlL; Teen Locaien

Wayne Hesch,

Corrnmt refeases:

! Ago ond Far Away,” James
Toytor, WB 7521 ;

operator; "Imagme,” John Lennon Plastic Ono
Robert Hesch, =S AW'E U\

rogrammer; L} "Two Divi Lowe,” GCra: ts,
prog 2 Do assse 58 Roats

A&H Entertainers - "Rain Donce." Guess Who, RCA 0522:

P “Yo-Yo," Osmonds, MGM 14295,

Chesapeake City, Md.; Campus/Yeung Adult Location

Current retooses:

“Do You Know What | Meon,” Lee
Michaels. AWM 1262

Betty Moor,
:'?:;;y Loving,” Freddwe Hart, Capitol
3 :

programmer,

¥

"'I'd Rother Be Sorry," Roy Price, Colum-
bio 45425,
Oldies:
“Rose Gorden,” Lyrn Anderson;
“For the Co:\d Times,”” Roy Price.

Complete Coin
Corp.

Chicago; Soul Location
Current velcoses:

"Drowning in the Sea of Love," Joe

Billy McClain, e e T
“I'm a GCreedy Mon 5 St James
programmer, Brown, Polydor 14100;
. “Everybody Knows About My Cood Thin,
Eastern Music 4 Br 1 Yittle Joremy Taylor, Ronn 55

Co. Jozx:

"The Createst Performance of My Life,
Noncy Wilsan, Capitel 3212,

La Crosse, Wis.; Easy Listening Location

& Current releases:
Jim Stansfield, : “Theme From ‘Summer of '42,' ™ Peter
operator; Nero, Columbia 45339:
! ;AH IZErser Need is You," Sonny & Cher,
f a
Belle Southwick, “Moorlight Serenade.” Enoch  Light.
programmer; Project 3 1401,
Stansfield Top Pick:
Novelty Co. ’ “Ebb Tide" J. Lohman's Harmonica,
" Sunny 530.

Mankato, Minn.; Campus/Young Adult Location

Cutrent roleoses:

Barb Walther, "Stones,” Neil Diamond. Uni 55310;

programmer, "};yiends With You," John Denver, RCA
0567

C & N Sales "Sunshine," Jonathgn Edwards, Copri-
corn 8021,

Paducah. Ky.; Campus/Young Adult Location

Current relenses:

"Two Divided by Love,” Crass Roots,
Tommy Dunhill 4289;
Overstreet, “Absolutely R;gh " Five Mon Electricol
programmer, Bond, Lionel 3220
"Evevybodys Everythmg.“ Sortana, Co-
Overstreet lumbio 45472.
Amusement Co. Oldies:
“Lost Dote,"” Floyd Cramer;

“Barefootin','"" Robert Parker.
Rock Island, Ill.; Teen Location

Current relenses:

“All | Ever Need 1s You," Sormy & Cher,
Kopp 2151;

“Rub 1t In"
2041

Orma Johnson
Mohr,
operator,;

Martine, Bormaby
Liz Christiansen, bevine -

programmer;
Johnson Vending

“"Peace Tramn,” Cat Stevers, AGM 2191 ;
"Stogger Lee,” Tommy Roe, ABC 11307.

Robinson, Ill.; Country Lecafion

Cusvent refeases:

““Friends With You,” John Denver, RCA
0567

Alleta Hanks,
programmer; “'Kiss an Angel Good Moming." Charley
A Pride, RCA 0550:
anks Music @ . —
A Early Morning Sunshine,” Marty Rab-
Vending bing. Columbio 45442;

“Burning the WMidnight OH." Porter
Wogoner & Dolly Porton, RCA 0565.

Tulsa; Easy Listening Locatiem
- Cureent rolceses:
“Theme From ‘Shaft "

Issac Hayes,
Enrerpr)se 9038,
“I've Found Someone of My Own," Free
Art Anders, Movement, Decca 32818
programmer, ']‘;Iever My Love,” Fifth Dimension, Belt

i Oldies:
Lear Music Co. ;3&%“" & Sodo.” Kingston Trio, Capitol

k.

o 1

b “Twelfth of Never Johrmy Mathis,
Columbla 33048.

Wichita; Country Location
Current relenses:
“Eosy Loving.” Ace Cormon, Hi 2657;

“Dis-Satisfied,” Bill Anderson T Jon
Dave Hall. Howard, Decco 32877;
programmer, “Sorry If My Love Cot_in Your Way,"
Ronnies Connle Smlfh RCA 0535,
Oldies:
Amusement "“There Coes My Everything," Elvis
Presley;

“For the Cood Times," Ray Price.
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New LP/Tape Releases

This listing of new LP/Tape releases is designed to enable reteilers ond radio programmaers to be up-to-the

minute on evgilable new product.

composer in Classical,

The Music tndustry Code (MIC)

Listings ore In nlyhohemol ordev

Items shown in bold tace listing are now available from FIND for
immediate delivery to FIND dealers. All other listings (not in bold face)
monufoctures as a new ralease.

have been ennounced by the

by .umshL in Populor, and by

as the FIND order number, and appears In bold face type.

Prices are moanufacturers suggested list and are subject to chonge.

Symbols:

ing system, Is used

LP—Long-ploying record

album; QL—Quadrasonic record album; CA—Cassette; §T—8-track cartridge.

ARTIST, Titte

Config., Label, No., List Price

POPULAR

ADDERLEY, (Auuounu
Black Mess
;LP) capnol SWB0B4S (2 LPs)

Lookmg For You
(LP} Ampex AIO]JO
ANDERSON,
Hew Can | llnlnv! You

LP) Columbla

......... 12:100-2140-1. .. .4.99

ATOMIC ROOSYER
In Hearings Of

(LP} Elektra EKS74109
AXELROD, DAVID
Rock In'emrctahon Of Handel’s *’Messiah’’
(LP) Victor L5P-4636

IAII|EI| GATO

(LP) Flying Duuhmun ED)0144
BATDORF & DNEY
Off The Sh N
(LP} Atlantic SD8298
BLEY, PAUL
Bley, Paul, Synthesizer Show
(LP) Milestone MSP9033
BROWN, ED
She’s Leavin”
(LP) Victor LSP 4614
BURNETYT, CAROL
Buraett, Carol

.......... 12-100-2139-8. .. .4.98

4
CANNON, ACE
Blowing Wild
LP) Hi SHL32067
COLLINS, ALBERT

There’'s Gotta Be A Chan
(LP) 'lumbleweed TWS0!
COLLINS, JuDY
Living
(P) Elektra EKS75014
COFH ND, RUTH

Am What | Am
!'LP) Invictus SMAS9802

TON, JAMES, llUES BAND
hkln [ usiness
(uf pitol
(oo a0o000a 12.150-0813-1.. . .5.98

$T-81
COXHILL, LOL
Ear of Beholder
{LP] Ampex (10132
CURVED AIR
Second Album

{LP) Wamer Bros. WS195)
CYRUS

Cyrus
(LP) Elektra EKS74105

]
DADDY COOL
Daddy Who'
(LP] Re; nse R56471
DEAN, JiMMY

These Hands

(LP) Victor LSP 4618
BENV R, JOHN
Aeri

LP) Victor  LSP-4607
N&N

Sanctuary

(LP) Warner Bros.
DIVINE Hal
Mass In F

(LP) Victor LSP-4632
Dl AMS

WS1945

"lnc My Surprlu
) Co umi
.......... 12-100-21380. .. .4.98

E
EARTH, WIND & FIRE
Need 6
(LP) Wamer Bros. WS1958
F

FAITH, PERCY, & HiS ORCH. & CHORUS
perstar

€042 ... 12-100-2136-1. .. .4.98
run & SCRUGGS
Wabash Cannenball
(LP) Harmony
H30932 ......,

-.12-401-0352-8....1.89

]

GILLESPIE/PARKER/YOUNG
Early Modern

{LP) Milestone MSP9035
GOODMAN, STEVE
Goodman, Steve

(LP} Buddah BDS5096
GRAMBLING COLLEGE MARCHING BAND
Tiger Time

(LP} Mercury SRMI14I8
FUNK RAILROAD
E Pluribus Funk

(LP) Capitol Sw-853

ARTIST, Title
Config., Label, No., List Price

GRDOTNA

Grootna

(LP) Columbia (31032
GUILLOTINE
Guillotine

(LP) Ampex A10122

H
HAMILTON, GEDRGE, 1V
west Highway, Texas
{LP} Victor LSP-4609
HARVEY, ALEX
Harvey, Atex

(LP} Cui'ol
ST-789.... ...... 12:150-0808-4. .. .5.98
HENDERSON, JOE
in Pursuit Of Blackness
(LP) Milestone MSPF034
HONEY CONE
Soulful Tapestry
(LP} Hot wax HA707
HUBBARD, FREDDIE
First Li h
(P (TI CTI6013

JAMES, SONNY

-849
(8T) BXT-849....
JARAMILLO, PEPE,
AMERICAN RHYTHM
Teguila Cocktail
LP& Telemark 56398
JONES, RU l
Jones, Rul
(LP) (ur'om CRS8011

50-08 146
N|S PIANO & lAYIN

K
KEll ANITA,  SINGERS/ROYAL  PHILH.
(hnslmas Story
(LP) Am ex AION?
KEYS, 5
Shawn—Neeq

(LP& Black Jauz BIS
KINORED

Kindred

{LP) Warner Bros. WS1931
KWESKIN, JiM
Kweskin's, Jim, America

{LP} Reprise RS6464

L

LEFEVRE, RAYMOND, B HiS ORCM.
LeFevre, Raymond, & His Orchestra

(LP) ‘Buddah 3055094
LEVY, O'DONEL
Black Velvet

(LP] Groove Merchant GM 501
LOFGREN, NILS

-.12:5007-1. .. .4.98

.. 12-150-0804-0. .. .5.98

L]
BARBARA.

w51952

MAURITI-LAMS,
Bring Qut The Sun
{LP} Warner Bros.
McGRIFF, JIMMY
Groove Grease
(LB‘ Groove Merchant GM303

Garden In The
(LP Buddah BDS 5

y Bue
(LP] L5P-463)

NERO, PETER
Summer of ‘42
(lP) Columhu
......... 12-100-2141-2....4.98

New Colour
[lP) Eleknl EXS74108

(rab Tun
(LP) Warner Bros./Raccoon WS1944

PAlK!R, ALAN
Parker, Alan
(lP) (uiul
.......... 12-150-0810-8. .. .5.98
PARKEI JUNiIOR
You Don'l Have To Be Black To Love The

Blye:

(L ) Groove Mefchnn' GMS502
PHILLIPS, SHA
Collaboration

(LP) ASM 4324
POPPY FAMILY
PDFDY Seeds

(LP) London P5599
PRESTON, BILLY
{ Wrote A Simple Song

(LP) A&M SP3I507
PRIDE, CHARLEY
Sings Heart Song:

(LP} Victor LSP-46I7

Each new LP and Tut n|uu must be reported to Billboard for inclusion on this

page. The ] is
POPULAR

Name of Artist

Name of Album

(LP) Label & Number ........... Price
(8T) Number
{CA) Number ..
(OR) Number

Price
.. Price

review department in Los Angeles.

d to insure accurate data.

Please send information to Bob Hudoba, P.0. Box 775, Terre Haute, Indiana 47808.
It will also be necessary to continue sending new release product to Billboard's

CLASSICAL
Name of Compaser & Title of Aibum
Name of Artist

{(LP} Label & Number ........... Price
(8T) Number ..
(CA) Number ..
(OR) Number
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ARTIST, Titte

Config., Label, No., List Price
R

RAITY, BONNIE

Raitr, Bonnie

(LP) Warner Bros. WS19.
RAPP TOM/PEARLS BE'OIE SWINE
Beautiful Lies You (ould Live With
(LP} Reprise RS6467
REDDY, MELEN
Reddy, Helan
(LP) Capitol
$T-887 .......... 12-150-0812-0....5.98
RED-WILBER-ILUE
Red-Wilder-81u
{r Penugram PEIQ007
RIOPELLE, JERRY
Second Album
(LP) Capltel
ST-663 .......... 12-150-0808-5....5.98

s

SANTAMARIA, MONGO

Mongo Al Monireux
(L Atlantic  5D1593
SCAGGS, BOZ, & BAND
Snu; In, & Band
) Co umbi
.......... 12-100-2138-7. .. .4.98

FIS

{LP) Warner Bvos, B52568
SEVENTH CENTURY
Seventh Century
P) Al Segnu A33733
SHELLEY, TOM
Yahweh Reioices
(LP) Alba AM(24
SINATIIA FRANK/BING CROSBY/FRED WAR-
& His PENNSYLVANIANS
This Land Is You Land
(LP} Warmony
H3093) ... ... ... 12.401-0357-4. .. .1.89
SNOW, HANX
Award Winners
(LP] Vietar LSP 46601
SOUNDTRACK
Rallway (I\lliun

lP)

I ......... 12-150-0807-3....5.98
soum 10E
South, Joe

u.ri Cuiul

STYVE!S ¥
Split Milk
{LP) Warner Bros.
SWEETWAT
Melan
(LP} Reprise RS6473

..12-150-0805-1. .

W51946

T

THOMPSON, CHESTER
Powsrhouse

(LP) Black Jazz BJS
THREE MAN MV
Third Of A Llf

LP) Kama Sulra KSB52044
TRUCKAWAY, WILLIAM
Breakaway

(LP) Reprise RS6469
TUCKY BUZZARD
Warm Slash

.......... 12-150-0811.9. ...598

\J
VENTURES
Theme From Sha
({LP) United Amsvs UAS5547

w

WASHBOARD SAM WITH 216G BILL BROONIY
& MEMPHIS Sl
Feeling Low
(LP) Vlmnge LPV 577
WASHINGTON, GROVER, JR.
inner City él
(LP) Kudu KUDZ
WEST, DOTI’IE

Have You Hea
(LP) Victor LSP 4606
WILSON, NANCY
laleldnuou
vlm
-+ 12-150-0806-2
96-150-
C 92.150-0806-4
YOUNGBLOODS
Good & Dust

¥
{LP) Raccoen =9 BS2566

4

IWERLING, ANDY
Spiders In The Night
{LP) Kama Sutra KS$852036

CLASSICAL

BARTOK—MUSIC FOR STRINGS, PEICUSSION
& SELESTA/HUNGARIAN SKETCHE
Remer/chlcago Sym.

(LP; Victrola VICS—I620
BIGGS E. POW
Glory of venlu

P) Columbia

30937 ......... 12-100-2142-3. .. 598

L

LANDOWSKA PLAYS BACH, v.2
(LP) Victrols VIC-1634

"

MAHLER: SYMPHONY Ng. 8

Haitink, Bernard/Concertgebouw Orch.  of
Amsterdam
(LP) Philips 6700 049

(lP) (olumhll
........ 12-100-2137-6. . ..5.98

SPECIAL
MERIT
PICKS

pPOP

MELANIE—Gardtn in the City. Buddah BDS

Alvhough no longer with the (abel, Melanie
has some material in this elbum that da-
volees won’t want to miss. Specisl high-
lights include “'Stop | Don’t Want to Hear
it An}more” (from the soundtrack of

“RPM™), People in the Front Row’ and
the 1itle cut ""Garden in the City.”

CYRUS—Elektra EKS 74105

Cryus Faryar, former member of the Modern
Folk Quartet. makes an impressive solo
debut on Elekira. Most of the material is
his own and it is sensitive, meaningful
material about peugle, places and atti-
tudes, With FM, MO d Top 40 expasure
of such as “Softly Through the Darkness”

“New Beginnings,”” and “‘Companion,’ the
LP should prove an important chart item
and establish Cyrus.

BATOORF & RODNEY—Off the Shelf. Atlantic
SD 8298

Batdorf & Rodney, despite what the name
might denofe, are not reminiscent of the
Batman era. Their music ties fogether old
Buftalo Spndgheld harmony lines with a
freshness and enthusiasim all their own.
0Of commercial value is the high- spumed
“'Oh My Surprise,’” the hopeM 'Me & M
Guitar’ and "Let Ne Go.

MOONDOG 2—Columbia KC 30897
Producer James William Guercio has under-
scored  Moondeg’s  collection of

that could be a [eader during the upcoming
holiday season. The rounds are a far cry
from “Three Blind Mice” in complexity
and originality and a music/lyric sheet is
provided to help pecple find the right beat
te ioin in sucﬁ delightful songs as ‘‘Re.
member” and ""Coffee Beans.”

STEVE GOODMAN—Buddah BDS 5096

Steve Goodman debuts in style, produced by
Kris Kristofferson 8 Norbert Putman anc
tacked on John Prine’s "‘Donald & Lydia"
by the ’‘Silver-Tongued Devil” and the
“Lady” {Joan Baez). There are no out-
standing cuts, but all are worthy of Fm
attention.

RAYMOND le'EVlE and HIS ORCHESTRA—
Buddah BSD 5

LeFevie and hls urchestra g from today’s
pop numbers “Mammy Blue,” "“El Condor
Pasa’™ and ""What Have They Done to My
Song, Ma“ to classical ""Largo of Haendel’”
and “Adagio of the Pathetic Sanate of
Beethoven” and perfarm both kinds with
equal ease and adeptness. The sound is
easy and wil receive much attention from
programmers.

CURVED AIR—Second Album. Warner Bros.
Wws 195)

The esoteric music of Curved Air creates
an atmosphere of other-wardliness. Illusions
are created by the electric violin which
corresponds  harmonically with the female
lead wvoice. Suggested cuts for FM pro-
grummm% ‘Piece of Mind,” “Jumbo™ and
“Young Mother.”’

COUNTRY

JIMMY OEAN—These Hands.
Backed by the full, rich sound of the
Jordanaires, Jimmy Dean's aibum
opens with the title cut, “These Hands.’
Despite the cover art and title, the theme
is not spiritusl. ““(The Ballad of) Ole Sam"
and “George Jones” “Aunt Maudie’s Fun
Garden” Lest exemplify the non-spirituai.
The potential for immediate sales impact
is there.

RCA LSP 4618

* %k k %

4 STAR

* k k%

POPULAR ¥k

vt&ngugs —Theme from Shaft. United Artists
A

lusru cortunn—l Am what | Am. ifvictus

UCIFER—Invl:iuS ST 7

BONNIE RAITT—Warner Bms WS 1953
llo Loolung for You. Ampex A 10130
JERRY RIOPELLE—The Second Album (apnol

ST 863
'IUCKY BUZZARD—warm Slash, Capitol ST

lzo-lookln for _you. Ampex A 10130
JERHV IllOPE LE—The Second Album. Capi-

ST
rug;(v BUHARD — Warm Slash. Capitol
4

86
GRINGO—Decca DL 75314
NOGGINS—Crab  Tunes. Warner
cogn WS 1944
THREE MAN ARMY—A Third of a Lifetime.
Kama Sutra KSBS 2044
GUILLOTINE—Ampex A 1D122
LAURIE STYVERS—Split Mitk. Warner Bros.
WS 19406

LOW PRICE POPULAR %k

FRANK SINATRA/BING CROSAY/ FRED WAR-
ING  AND HIS PENNSYLVANIANS—This
Land 1s Your Land. Harmony H 3093t

COUNTRY Jokdkok
FLATT AND SCRUGGS—Wabash Cannonball.
Harmony H 30932

SOUL sk

ACE CANNON—Blowing Wild. Hi.

JAZZ Skkk

GROVER WASHINGTON JR.—Inner City Blues.
Kudu. KU 03

BLUES ki

JAMES COTTON BLUES llND—Tukmg Care
of Business. Capitol ST 814

ALBERT COLLINS—There’s Gotta Be a Change.
Tumbl d. TwS 103 (P )

Bros./Rac-

SHL 32087

WwWwWWw.americanradiohistorv.com

Dear FIND Dealers
FIND IS SHIPPING YOUR ORDERS
THE SAME DAY THEY ARE RE-
CEIVED IN TERRE HAUTE.
May we suggest you do the fol
lowing to expedite shipment to
you
(1) Mait your orders to FIND the
guickest way; you can tele.
ptone them in, but in that
event we must ship your
orders COD and this would
involve a COD charge to you.
(2) You can authorize us to make
your shipments via United
Parcel. which is more than
twice as fast as our regular
method of shipment (4th
Class mail)
However, the cost involved
for UPS is about three times
that of 4th Class mail
if you wish to use UPS, check
your local UPS office for a
rate card. Figure 15 Ib. per
item ordered from FIND and
include % of this amount
with your check to FIND (in
addition to our normal han
diing charge),
Next week’s column will feature
a summary of promotional actions
taken to date by FIND dealers
who are including FIND Service
International in their radio spots,
printed media (newspaper ads),
and mailings to their customers.
Perhaps you have promotional
suggestions of your own that you
would like us to include . if
so, send them to me at our Los
Angeles address.
We are busy working on the next
catalog and as we stated
before, it will be a blockbuster!
Send us your suggestions on how
you would like us to improve
the catalog for your use.
Thanks again for all your help
and those wonderful orders

P.S.: LATE FLASH—THE MOTION
PICTURE “SOUTH PACIFIC”
WILL BE ON TV NOVEMBER
24. PLEASE NOTE FIND
HAS THREE VERSIONS OF
‘SOUTH PACIFIC" ON PAGES
72.73 OF THE CURRENT
FIND CATALOG. "SPARTA-
CUS” IS SHOWN IN ERROR
AT THE HEADING OF PAGE
73. THE FIRST TWO SOUND-
TRACKS ON PAGE 73 ARE

“SOUTH PACIFIC” SOUND-
TRACKS

Find Service international
P. 0. Box 775

Terre Ha'ute.. indiana 47808
A C. 812—466-1282

and
Find Service International
Suite 415
9000 Sunset Boulevard
Los Angeles, California 90069
A. C. 213—273-7040

(Advertisement)
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A& M

A&R

ABC
LABET

* ACCENT

AEROSPACE

AFRO REQUEST

AGAPE

AHURA MAZDA

AIR (American International Records)

ALEGRE

ALLEGRO

ALSHIRE, INTERNATIONAL

ALSTON

ALVINA

AMARET

AMAZON

AMOS

AMPEX TAPES

AMSTERDAM

ANGEL

APEX

APPLE,

ARCHIVE

ARCHIVE OF FOLK & JAZZ
MUSIC

ARCHIVE OF GOSPEL MUSIC

ARCHIVE OF PIANO MUSIC

ARIA SENZA VOCE

ARVEE

A/S

ASCH

ATCO

ATLANTIC

ATTARACK

AUDIO ARTS

AUDIO BLUES

AUDIO FIDELITY:

AUDIO FORTY

AUDIO GOSPEL

AUDIO MASTERWORKS

AUDIO RARITIES

AUDIO SPECTRUM

AUDIO TREASURY

AVANT

AVANT GARDE

AZTECA

BANG
BARNABY
BARTOK:

BBC

BELL & HOWELL TAPES
BERLITZ
BEVERLY HILLS
BEE GEE

BELL
BETHLEHEM
BLACKBIRD
BLACK JAZZ
BLACK PRINCE
BLACK FORUM
BLUE FOX
BLUE HORIZON
BLUE NOTE
BLUESTIME
BLUESWAY
BRC

BRAVO
BRIGHT ORANGE
BROADSIDE
BRUNSWICK
BUDDAH
BULUU
BEARSVILLE

RECORD & TAPE LABLES

CAEDMON
CALLA
CAMDEN
CANAAN
CAPITOL
CAP LATINO
CAPRICORN
CARLA
CAROLE
CARTWHEEL
CAYTRONICS

-CBS

COMMAND .
CETRA OPERA SERIES
CHAPTER ONE (7ape Oniy)
CHART

CHERIE

CHIPS

CHISA

HALCYON
HAPPY TIME

'HAPPY TUNES

HARMONY
HARVEST
HEARTWARMING
HELIODOR
HERITAGE

HI (Tape Only)

"HICKORY

HI Fi

HI FI/LIFE
HILLTOP
HOLLYWOOD
HONOR BRIGADE
HOT WAX

IMPACT .

IMPERIAL

IMPULSE

INSOUNDS

INSTANT LEARNING

INTERNATIONAL/
UNIVERSAL SERIES

INTREPID

INVICTUS

ISLAND

JAZZ TRIP
JESUS
JOR DAN

KAMA SUTRA
KAPP
KARATE
KAREN

KEF

'KENT

KENWOOD
KIDDIELAND
KINETIC

-KING

KING LEO
KIRSHNER

NIGHT EDUCATION
KABE

LA COMEDIE FRANCAISE
LEARNING SERIES
LEARN WHILE YOU SLEEP
LEO THE LION

LESSONS IN LIVING

LHI

LIBERTY

LIBRARY EDITIONS

LIGHT

LIMELIGHT

Wwww.americanradiohistorv.com

LINDEN

LIONEL

LOLO

LOMA

LONDON (Tapes Only)
LOOK

LOST LITE

L&R

LANTHAM

MAM (Tapes Only)
MANKIND

MARDI GRAS
MARK
MELODY/ANGEL
MERCURY
MERLIN

METRO COUNTY
MGM

MIDNIGHT SUN
MILESTONE
MINARET

MINE

MIO INTERNATIONAL
M&M

MOBILE FIDELITY
MODERN
MONMOUTH-EVERGREEN
MONUMENT
MOSOUL
MOTHER GOOSE,
‘MOTOWN
MONITOR

MR. G

MTA

MUSIC GUILD
MUSIC-O
MUSICOR
MUSICTOWN
‘MIND POWER

NASCO

NASHBORO
NASHVILLE
NATIONAL GENERAL
NEC

NEON -

NEW DESIGN
NONESUCH
NONESUCH/EXPLORE
NOW

NU-TOP

OASIS

ODE

ODE 70

ODYSSEY
OFFSPRING
OKEH

1-2-3

ORIGINAL SOUND
ORION

OVATION

PACE
PACIFIC JAZZ
PAGE ONE
PALM
PALETTE
PARALLAX
PARROT (Tape Only}
PAVILION
PEACHTREE
PENTAGRAM
PEOPLE
PERIOD

PERSONALITY
PETER RABBIT
PHILADELPHIA INTL.
PHILLY GROOVE
PICKWICK/33
PHILIPS

PIP
PLANATATION
PLAYHOUR
POLYDOR
POPPY

PROBE

PRESS (Tape Only)
PRINCE
PROPHESY

QUAD
QUADRUM
QUALITON

RAIN

RAK

RAMA

RANWOOD

RAPID LANGUAGE"
RAPTURE

RARE EARTH

RBF

RECORDED TREASURES
RED SEAL
RENAISSANCE
REQUEST

REO TAHIT!

REVUE

RHYTHM

RHYTHMS PRODUCTIONS
RIM

RIVERSIDE

ROLLING STONES
ROULETTE

REPRISE

RICHMOND (Tape Oniy)

SACRED
SAN FRANCISCO
SCALA/STRATIVARI
SCHOLASTIC
SERAPHIM
SGC
SHAKESPEARE
REC'G. SOCIETY
SHAMLEY
SHARE
SHEFFIELD
SHOUT
SHOW BIZ
SHOWCASE
SILVER FOX
SMASH
SMOBRO
-SOLID STATE
SOMERSET
SOUL
SOUL CITY
SOUL OF AFRICA
SOUNDS OF THE CARIBBEAN
SPARKS
SPECIALTY
SPINDIZZY
SPRING
SPRINGBOARD
STEREO-FIDELITY
SSS INTL.
STRADIVARI
STANYAN

PERSONAL ACHIEVEMENT STARDAY

STARLA

STORMY FOREST
STUDY
SUGAR HILL
SUMMIT

SUN

SUN FLOWER
SUNSET
SUPER K
SUSSEX
SWORD
STRAIGHT

TALE SPINNERS
TALKING MACHINE
TAKOMA

TAMLA

TANGERINE

TEMPO

THEATRE REC'G. SOCIETY
THOMAS

THRESHOLD (Tape Oniy)
TIARE TAHIT!

TICO

TIGER TAIL

T™I

T NECK

TOM THUMB

TOWER

TRACK

TRADITION

TRIP

TRX

TA-TALENT ASSOCIATES
.20TH CENTURY FOX

UA INTERNATIONAL
UA LATINO

UNI

UNITED

UNITED ARTISTS
UNITED TALENT

UP FRONT

VA LA FINO
VERVE/FORECAST
VERTIGO
VERVE

RCA VICTOR
VICTROLA
VIDEOTEXT
VINTAGE
VIP

VIRTUE
VISTA

VIVA
VOCALION
VOLUNTEER
VORTEX

WARLOCK
WARNER BROS.
WAYSIDE

WEED
WESTMINSTER
WET SOUL
WHIRLYBIRD
WHITE HALL
WIM

WINDFALL
WOODEN NICKEL
WORD

WORLD PACIFIC

ZAPPLE
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International News Reports

Gormley Named Head
Of Festival-U.K. Co.

LONDON—A realignment of
responsibilities following the death
of managing director Mike Sloman,
brings Peter Gormley, singer Cliff
Richard’'s manager, as the new

New Contract
For Warners
In W. Germany

BERLIN—A new, comprehen-
sive contract, reviewing joint col-
laboration between Rolf Budde
Musikverlag of Berlin and Musik
unserer Zeit Verlag of Munich, was
signed here by Ed Silvers, presi-
dent of Warner Bros. Music, Inc.,
of Los Angeles, Rolf Budde from
Berlin and Siegfried E. Loch from
Hamburg.

The new contract incorporates
the extension of the 12-year sub-
publishing rights on all Warner
Bros. copyrights. In addition, all
copyrights of the Cotillion/ Pronto/
Walden Group, previously with
Peter Meisel, Super Hype Music
(Led Zeppelin) and Elektra copy-
rights, will be represented by Neue
Welt Musik and published. for
West Germany, by the Budde com-
pany.

The contract also embodies
tighter co-operation, with regard
to promotion and utilization of
future copyrights, between Musik
unser Zeit and Neue Welt Musik.

head of Festival's UK. company.

Gormley previously functioned
as deputy to chairman Rupert Mur-
doch, boss of the News of the
World, who numbers the Austra-
lian record label among his sub-
sidiary companies.

The appointment of Gormley
as managing director strengthens
the association between Festival
and Gormley Management, which
in addition to CIiff Richard, also
represents Marvin, Welch and Far-
rar and Olivia Newton-John, a
Festival artist. A new director of
Festival is Eddie Jarrett, head of
the GM subsidiary, Savile Artists
Services theatrical agency. while
Peter Hebbes. who joined Savile
Artists last year after six years
with BBC TV, moves over to Festi-
val to act as a&r controller.

Another new appointment at di-
rector level is that of Vicki Walton
who is promoted from her co-
ordinator role to take full responsi-
bility for international matters.

Outside of Olivia Newton-John.
currently scoring in the singles
chart with “Banks of the Ohio.”
Festival represents Labi Siffre and
Daliah Lavi. Gormley is also
Siffre’s manager.

In announcing the appointments.
Murdock paid tribute to the way
Stoman, in two years had laid, "a
solid foundation for Festival Inter-
national with a successful line of
artists. It is not often,” he added.
“that you find a person with a
mixture of creative brilliance and
good business sense.”

=1
ROD STEWART, right, was presented with no fewer than five gold disks

at a press reception held recently at the Hilton Hotel, Amsterdam.
Man presenting Stewart with one of the gold disks—for his LP "‘Every
Picture Tells a Story*—is Piet Schellevis, president of N.V. Philips®
Phonographische industrie, Baarn. The particular gold disk was for

sales in Australasia and Japan.

Later, Stewart received gold disk

awards for sales in the U.K., Germany, the Mediterranean countries,

Benelux and Scandinavia.

exclusive importer of MUZA, PRONIT and VERITON from POLAND

For information,
catalogues contact:

POLISH RECORD CENTER of AMERICA
3055 M. Milwavkes Ave.

Chicage, til. 80413

Phens 7724044
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BILL MYSNER
SINGLES PUSH

MONTREAL — Astra Rec-
ords’ Bill Mysner is undergoing
a national promotion tour with
Polydor's Lori Bruner, on the
occasion of the release of his
first single, "Little OI' Rock and
Roll Band.”

The trip will take him to
Halifax. Saint John, Moncton,
Montreal, Ottawa, Toronto,
Hamilton. London, Winnipeg.
Regina. Saskatoon. Edmonton,
Calgary and Vancouver. Astra
is distributed in Canada by
Polydor.

New Int’'l Copyright
Co., ECS, Formed

LONDON—A new international
copyright company based in Brus-
sels has been formed by Roland
Kluger which will begin operation
in January, Called the European
Copyright Service (ECS) the idea
for the company was revealed at
this year’s IMIC by Kluger.

The basic goal of ECS is to act
as a service company through com-
puter programming between music
publishers and societies throughout
Europe.

ECS has been organized at a cost

18 Countries Attend
Composers Conference

By PAUL GYONGY

BUDAPEST — Electronic and
aleatoric music, plagiarism and ar-
rangers’ difficulties with regard to
performing rights were amongst
the subjects which figured promi-
nently at the two-day meeting of
the Conferation International Des
Socictees des Auteurs Et Composi-
teurs (CISAC), held between Oct.
28-29 in the Ballroom of the Hotel
Intercontinental. Budapest. The
conference — titled “‘International
Council of Authors & Composers”
—was sponsored by the Hungarian
Copyright Bureau (ARTISJUS).

Eighteen countrics were repre-
sented. with many internationally
well-known delegates such as
Georges  Auric (France), Marcel
Poot (Belgium)—the President of
CISAC—Marcel Rubin (Austria),
Swen Wilson (Sweden) and Her-
mann Finkelstein (representing
ASCAP), being present. The ses-
sions were presided over by Prof.
Paul Kadosa, and led by the gen-
cral secretary of CISAC, Jean-
Alexis Ziegler who, in spite of his
German name, is French.

_Typical of the debates was a
discussion on the admission of
electronic music to the repertoires
of publishing and composing soci-
eties. On plagiarism, questions were
asked regarding 10 reassessment
of the problems of performing
rights — in so-called “serious,”
“hght” or “popular” music areas
—with particular regard to the
contributions by arrangers.

. The question of “aleatoric” mu-
sic_was also discussed at length.
This deals specifically with im-
proving musicians and how, de-
pending upon the length of their
improvisattons, they might become
co-authors of a particular written
work.

This. the conference felt, was
absurd because if improvising mu-
sicians were granted co-authorship

U.K. Rack Co.
Ups Shipping

LONDON — Record Merchan-
disers hit a new high with a ship-
out of 751.000 units during Octo-
ber, as a preliminary to the festive
upbeat in sales.

The deliveries covered both al-
bum and singles and on the evi-
dence of the initial November trad-
ing the rack firm will establish new
records this month.

“In the first nine working
days of November we dispatched
680,000 units and there seems little
doubt that the figure will be in ex-
cess of one million by the end of
the month.” commented managing
director Ian Miles.

Latest acquisition to the firm's
list of rack accounts is the Fine
Fare supermarket chain. Racks
carrying a selected list of 150 best-
selling album titles only will be in-
stalled in 285 outlets, all of which
will be operating to some degree
before the end of the year.

of any number they were playing,
every improvisor at cvery concert
would automatically become co-
composer of an unlimited amount
of material and thus claim his
share of performing rights.

Lastly, came the question of the
length of modern orchestral works
—which are much shorter thun the
classical symphonies, although
more concentrated compositionally.
These works include compositions
by Anion Webern and the “post-
Webernists,” or. for example, Igor
Stravinsky's “Variation ¢n souvenir
d'Aldous Huxley,” as well as ma-
terial by Ligeti and many others.

In all, the debates were very
stimulating and of a very high
standard. Although the Budapest
conference can only make recom-
mendations relating to the ques-
tions under debate, at least it will
have succeeded in bringing certain
matters to the attention of execu-
tive board of CISAC, the body
which adopts or rejects any pro-
posals.

The sessions were closed with a
Gala Dinner in honor of the dele-
gates, given by Dr. Istvan Timar,
general manager of Artisjus.

of $20.000 and apart from an en-
trance fee for interested parties—
still to be set—there will also be
a service charge based on the size
of the publishers’ catalogue.

The service—similar to the op-
eration the MCPS is to offer UK.
music publishers beginning in Jan-
uary—will include a full copyright
service and royalty statement
checks for its members.

It is also hoped that there will
be a universal coding for members’
copyrights to speed any informa-
tion required by ECS members.

ECS has aiready recruited Uni-
versal Songs of Belgium and Hol-
jand, the Enelco company, Radio
Luxembourg, and Jean Kluger Mu.
sic (Belgium) and Kluger's French
company, Bleu, Blanc, Rouge, as
its first members.

Roland Kluger told Billboard
that UK. and American music pub-
lishers could take advantage of
ECS and that he hoped to be able
to secure new members during the
Midem week in January.

TV Debut for
Stampeders

TORONTO — The Stampeders,
just coming off a million seller
with “Sweet City Woman,” made
their national TV debut here this
week with a shot on the first CBS
Anne Murray special of the new
season, “Anne Again.”

The group performed their big
hit, and also its precedessor,
“Carry Me,” which was a major
chart item in Canada but failed to
get off in the US.

The tape of the appearance is
to be used by William Morris
executives in negotiating U.S. net-
work appearances for the group.

The Stampeders are currently in
the US. on a one-nighter tour.
Producer/ manager, Mel Shaw, is
now mixing the group’s new al-
bum, “Carryin® On.”

Disk Co. Confusion
Over Radio Bill

By ROB PARTRIDGE
Staff Member. Record & Tape Retailer

LONDON-—The UK. govern-
ment's Sound Broadcasting Bill, re-
cently published. has specifically
excluded record companies and
music publishers from ownership
of commercial radio stations. There
is confusion, however, about some
record companies which still appear
to be eligible for a share in com-
mercial radio.

The Sound Broadcasting Bill has
forbidden direct interests in com-
mercial stations by record compa-
nies and publishers because the
government is anxious not to create
a conflict of interest. The bill, how-
ever, does not exclude a local radio
contractor being a joint subsidiary
with a record company owned by
a large combine.

ATV, the parent company of
Pye and ATV-Kirshner, appears to
be eligible. The company has
formed a radio subsidiary. Associ-
ated Broadcasting Development.
Said a spokesman: “While we do
have a commercial radio company.
it is fair to say that we are still
;xumining the implications of the

ill.”

The other major company eli-
gible for an interest in commercial
radio is EMI. A spokesman com-
mented: “"We haven't entered the
commercial radio field property as
yet, although we are obviously
watching the present developments.

At the moment we are still
uncertain about the implications of
the bill and our pecople will be
studying the legislation in detail.

The only direct interest EMI has in
commercial radio at the moment is
through our Blackpool Tower com-
pany which has entered into a
small consortium.

“EMI at large, however, is watch-
ing the situation with no firm com-
mitment at the moment. We are
still studying the bill.”

The legislation, however, only
affects the ownership of the sta-
tions. Servicing companies supply-
ing programmes and equipment to
the stations are not affected by
the government's ownership re-
strictions.

The Essex Music Group, for in-
stance. is presently producing trial
radio programmes. Said Olav
Wyper, the group’s creative direc-
tor: “"We are experimenting now
at producing the software for radio
stations, which can be sold not only
in  Britain but throughout the
world. The bill has no effect on
us at all.” A programming com-
pany is likely to be formed if the
present experiments prove suc-
cessful.

The Sound Broadcasting Bill
leaves much of the actual details
about the commercial stations to
the Independent Broadcasting Au-
thority which will decide on wave-
lengths, the number of stations and
their locations as well as the num-
ber of hours the stations will be
allowed to broadcast.

The present air-time restrictions
arc likely to be removed with the

(Continued on page 58)
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THE“FIGARO”
OF THE FUTURE

Mirella Freni (susanna), Wladimiro Ganzarolli Figaro),
Jessye Norman (Contessa), Yvonne Minton (Cherubino), Ingvar Wixell (conte)

A de-luxe 4-record gift set of the new complete recording with
illustrated booklet including original text and translation.
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Intemational News Reports

CBS-France Opens
Record Retail Chain

PARIS — CBS-France inaugu-
rated the first of a nationwide
chain of record retail stores on
Nov. 16 which will also feature
the firm's Masterwork musical in-
strument series.

CBS President Jacques Souplet,
who performed the ceremony at 14,
rue de Clichy, in_ Paris’ Pigalle
quarter, said the firm intends to
open some 20 outlets in the next

French Pub—
New Home

PARIS—One of Europe’s oldest
music  publishing houses, Paul
Beuscher, is participating in the
construction of $1,090,000 premises
on land it owns adjacent to the
firm's present headquarters in the
historic Marais district of Paris.

Work has already started on the
seven-story  building of which
2,500-square meters in two base-
ments and the ground floor will be
devoted to musical instrument dis-
patch departments, stock rooms, a
new video studio and offices for
Beuscher. The rest of the property
will comprise apartments.

Construction is due to be ter-
minated in the spring of 1973,
However, Beuscher—founded in
1853—will retain use of its pres-
ent premises in Boulevard Beau-
marchais, which house shops, of-
fices, a music school and the
publishing outlet.

The property has been designed
under close liaison with historic
monument authorities by architect
Maurice Sokol. It will be situated
at 3, rue de Pas de la Mule, a
street which dates back to 1604, It
will be the first new construction
in the Marais quarter.

The recording and video studio
will be designed by a top i
at the French state-owned ORTF
radio-TV network.

French Mag
Loses ‘Review’
Legal Action

PARIS—Vogue Records, France
were awarded damages in two legal
actions brought against French
magazine, "Rock & Folk” over a
review in the paper of the Enter-
tainment International album “Ex-
perience,” by Jimi Hendrix.

Productions Internationales Pho-
nographiques Vogue, and Manu-
factures de Pressage Phonograph-
ique Vogue, between them claimed
200,000 francs (about $38,000)
damages after criticism by writer
Robert Paringaux of the recording
quality of the album.

In awarding judgment in both
cases to Vogue, a Paris civil court
reduced the damages to 2,000
francs {about $380) in each, with
an additional 3,000 francs (about
$550) costs.

Big Profits!

WATER
BEDS

20 Year Guarantee
WATER BEDS ARE THE HOTTEST
SELLING ITEM in the country today.
Many Record Dealers have found big
profits in carrying Water Beds.
Now Available Internationally!
Very low prices are available for
dealers. For information call:

The Water Bed Company of America
(Formerly The Water Bed Company

hio)

942 West Third Avenue
‘Columbus, Ohis 43212
(614) 488-0073
The Midwest Leading Manutacturer
of Water Beds
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three years., with a total of two or
three in Paris.

The premises, which will stock
product of all record and tape
manufacturers, will operate under
the title the Music Company Shop.
The opening ceremony was at-
tended by CBS-France artists Mar-
cel Amont and Gilbert Montagne.

Souplet emphasized there was
no desire on the part of CBS to
compete on a major scale with
traditional retail outlets in Paris
or leading provincial centers.

He stressed that the opening of
two or three CBS shops in Paris
would have no effect on the mass
of retailers, who had been ap-
proached before CBS went ahead
with the program.

The firm intended the shops to
operate as market guidelines for
new and old product, with special
emphasis on the Masterwork and
Fender musical instrument lines,
Souplet added.

A&M Canada
10 Gold
Disk Awards

TORONTO — A&M has an-
nounced that 10 of its albums are
to receive gold disk certification
for Canadian sales.

The titles are: “Tea for the Til-
lerman™ and “Teaser and the Fire-
cat” by Cat Stevens, the Carpen-
ters’ “Close to You” and “The
Carpenters.” “Greatest Hits" by
Herb Alpert and the Tijuana Brass.
Carole King's “Tapestry,” and Joe
Cocker’s “Mad Dogs and English-
men,” “Joe Cocker” and “With a
Little Help From My Friends.”

Stevens was recently presented
with two gold disks by A&M
managing  director, Jerry La-
Coursiere, during a Toronto con-
cert appearance, and duplicate
copies have been sent to A&M's
Hloll)'wood office for a lobby dis-
play.

Irish Song Contest
Broadcast Live

DUBLIN—The next—and eighth
—National Song Contest will mark
a departure from previous events
in that it will be broadcast live
from the Cork Opera House, in-
stead of from the Radio Telefis
Eireann studios in Donnybrook.

The contest. to find a song to
represent Ireland in the 1972 Euro-
vision Song Contest at Edinburgh
next March. will be presented on
Sunday, Feb. 13.

Closing date for entries is Jan. 1.
Anyone who is Irish-born or nor-
mally resident in the country may
enter. Each entrant may submit
one song in the Irish language
and/or one in English.

A prize of $625 will go to the
writer of the winning song—with
an additional $625 if it’s in Irish.

A panel of judges will select
three songs with Irish lyrics and
three with English lyrics. Addition-
ally—and this is another depar-
ture— two songs with Irish lyrics
and two with English lyrics will be
selected from material specially
commissioned by RTE.

When the 10 finalists have been
chosen, singers will be selected to
sing them at the Cork Opera House
on Feb. 13. The contest will be
broadcast simultaneously on RTE
radio and TV,

There will be 10 panels of jurors,

TPC Distrib
GRT, Alberta

EDMONTON—Taonr. Pearson
and Carson will distribute GRT in
Alberta.

The agreement covers all GRT
record and tape product, but the
distribution of Rocoton Accessor-
ies will be on a non-exclusive basis.

Gene Chow and Harry Hrabin-
sky., GRT Western regional man-
ager, will make a comprehensive
tour of the province later this
month to ensure that all dealers
and sub-distributors have adequate
servicing.

Edward P. LaBuick, national
sales manager of GRT of Canada,
will also shortly spend two weeks
in the West analyzing the situation.

Whitman to Cut
Irish No. 1 Hit

DUBLIN—SIlim Whitman plans
to record the recent Irish No. 1
hit for Brian Coll & Buckaroos.
“These Are My Mountains.”

He heard the song when he
visited Trend Studios to tape an
interview with Harry Thuillier for
the ABC Promotions Program.
which goes out on RTE Radio on
Monday nights.

in  Athlone, Donegal, Wexford.
Cork, Galway, Limerick, Dundall

From The
Music Capitals
of the World

LONDON

Transatlantic, the U K. independ-
ent run by Nat Joseph has ac-
quired the Elektra classical label
—Nonesuch—in a three year k-
censing deal for the UK. The
first product through the deal is
an 11 album release scheduled for
January. Transatlantic will handle
the label under the supervision
of Lawrence Aston, assistant to
Joseph. Nonesuch will retail at
around $3 and the U.S. prefix
H 7000 will be utilized for UK.
releases. . . . Sir Alan Herbert,
who died last week at the age of
81, was for many years an active
participant in the activities of the
Performing Right Society. A
vice-president since 1966, he was
also chairman of the British Copy-
right Council. Apart from his many
involvements in politics, journal-
ism, AP Herbert, as he was so
often known, was also a prolific
composer and many of his musicals
were staged at the Lyric Theatre
in London. In the world of music
publishing, Sir Alan Herbert was
always a leading figure in activities
of the PRS especially with the
public lending right and more re-
cently he presided over the decision
for the PRS to switch to computer

Westport. Cavan and Dublin. They
will vote by radio phone during
the contest.

Rules of the contest, along with
entry forms. may be obtained by
writing to: National Song Contest.
Radio Telefis Eireann, Donny-
brook, Dublin 4.

Czech Co.
Product Fair

MOSCOW — Czechoslovak Sup-
raphon record company’s products
display/fair opened in Central
House of Art Workers here. The
event was organized to mark 25th
anniversary of the company foun-
dation.

The opening ceremony was at-
tended by Vassili Pakhomov, gen-
eral director of Melodiya record
company, and Jaroslav Seda, gen-
eral manager of Supraphon, as
well as by top executives of the
companies’ distributors  abroad.
Mezhrunarodnaya Kniga and Artia.

In November Melodiya's prod-
ucts display/fair will be in Czecho-
slovakia.

Philippines in
Revival Trend

MANILA — Filipino recording
artists singing in English now take
to reviving the hits of yesteryears,
brought about by the local success
of “Eternally” by Victor Wood
{Vicor).

A hit, either foreign or domestic
release. is reliably gauged here by
the number of cover versions.
Wood's “Eternally,” popularized
here many years back gy Vic Da-
mone, will go down the annals of
Philippine recording history as the
first domestic production to receive
cover versions from competing
companies. As of this writing, there
are versions by Eva Vivar (Alpha),
Eddie Mesa (Grandeur), Romy
Mallari (MCA), Cenon Lagman
(Badjao), Fred Panopio (Dyna),
Jonathan (D’Swan) and Justo C.
Justo (Badjao). The last four are
versions in the local vernacular.

Vicor, because of the success of
this pioneering venture, is coming
out with many more revival albums
by Wood. among them “Memo-
ries.” “Victor Wood for All Oc-
casions” and “From Victor Wood
With Love.”

Another Vicor artist, Perla Adea.
is now engaged in recording the
hits of yesteryears. Other com-
panics are following suit.

progr

Mervyn Conn has concluded two
new overseas deals for his Carnaby
label which is being launched by
Philips in the UK. in January.
Conn’s two new deals are with
Top Tape Musica of Brazil and
with Odean EMI in Spain. Product
from Carnaby will be released on
two budget lines, Carnaby Country
and Carnaby Gold plus full price
albums. Artists involved in the
launch include James Royal, Dur-
ward Irwin, Blaine Smith and the
Spirit of John Morgan, . . . Island
is to release a new album by
Emerson, Lake and Palmer, one of
the label's top acts, at the special
price of $3.60. Island managing
director David Betteridge says that
it is a “thank you” to all the peo-
ple who have bought the group's
records in the past. Recorded live
at the City Hall, Newcastle, the
album is the first of a new series of

albums Istand is planning to in-
troduce which the company feels
are not right for the full price
market.

Continental Record Distributors
is importing a series on the French
Byg label under the collective title
of Rock Generation. There are 10
albums, with possibly four more
to come later, featuring historic live
recordings of UK. acts between
the years 1962-'67. Artists include
the Animal’s, the Yardbirds, Steam-
packet, which featured Rod Stew-
art, Long John Baldry and others.
The series was produced by Gior-
gio Gomelsky, . . . Three original
members of the former chart-
topping act, the Foundations, were
refused a High Court application
last week to stop MCA distribut-
ing a record on the Trend label
by a group also called the Founda-
tions. Justic Foster refused the ap-
plication because. he said, MCA
and Trend had not been given
notice of it. There was no evidence
to suggest the record—issued this
week—would be sold up until
Tuesday. The application could be
renewed. he said, after the record
companies had been given notice.
.. . Noel Gay Music has formed
a joint company with Norman
Newall calied Plantagent Music
which it will handle on a world-
wide basis. First copyright in the
new company is the love theme
from “Spartacus” which is used in
the BBC-TV series, the “Onedin
Line.” The music company will
hold copyrights originated by Noel
Gay and used by Newell. . . .
Barry Du — formerly with
Capital  Artists—has joined the
Bron organization as general man-
ager of Bron Artists. Coinciding
with his appointment is the signing
to Bron Artists of the Keef Hart-
ley Band and Miller Anderson.

PHILIP PALMER

TORONTO

Keith James, operations man-
ager of CHED, Edmonton, is being
heavily tipped as the man most
likely to ome Canada’s repre-
sentative in the Professional Radio
Programming Society, recently an-

Finnlevy Acquire Majority
Share of Scandia Mus.

HELSINKI—Finnlevy, the rec-
ord company controlled and owned
by Musiikki Fazer, has acquired
a majority of shares in the Scandia
Musiikki organization. The deal
was made in September but de-
tails were made available several
weeks later.

Together, both Finnlevy and
Scandia Musiikki have a market
share of around 70 percent.

Commenting on the deal, Musi-
ikki Fazer vice president Eric
Westo revealed that the purchase
had been to assist Scandia Musiikki
financially and to help with its
further development.

The two companies made a co-
operative deal which covers rack-
jobbing of Scandia Musiikki prod-
uct via Levypiste outlets, and the
acquisition of Scandia Musiikki’s
product for sale via Frazer Music
Club. These two companies will
also join forces in order to meet
the demands of the rapidly devel-
oping audio-visual market as well
as to make the sale of Finish rec-
ord and cassette product on the
international market more cen-
tralized.

In 1970, Finnlevy (Fazer) and
Scandia Musiikki made a firm
deal which gave Finnlevy the rights
to duplicate and market Scandia
Musiikki's cassette product under
the Finnlevy logo. This collabora-
tion has resulted in the compani
jointly accounting for between 60-
65 percent of the total musicas-
sette-8-track cartridge market in
Finland.

Westo denied rumors that the

deal had something to do with "a
major international company want-
ing to purchase Scandia Musiikki,”
as had been reported in the Finnish
daily newspapers.

L] .
Disk Co. Confusion
¢ Continued from page 56
introduction of commercial radio,
creating 24-hour broadcasting on
both the independent and BBC sta-
tions. This will require a new
needletime agreement to accommo-
date the additional hours of broad-
casting each day.

Current specutation suggests that
the IBA. to be formed when the
bill passes through Parliament.
will create a live music fund from
high rentals charged for transmit-
tors in dense population area. The
additional revenue will be used to
sponsor live concerts in return for
an easing of the needletime restric-
tions.

John Morton, general secretary
of the MU commented: “Music
should have a purpose. If there is
a concert at the Royal Albert Hall
fer instance, it is there because of
the demand. The suggestion of a
fund seems to suggest sponsoring
concerts with no purpose.

“The local stations must recog-
nize the responsibilities they have
to musicians and [ hope that even
now the government will have fur-
ther thoughts about the obligations
to our members and place it in the
bill.”

NOVEMBER 27, 1971, ‘BILBOARD

www americanradiohistorvy com


www.americanradiohistory.com

Intemational News Reports

From The

Music Capitals

of the World

nounced in Billboard. He was in
the news earlier this year when
he took a stand against SRL, the
plan to make radio stations pay
producers and record companies
for play. . . . Montreal’s newest
discotheque Alti-Theaue 727 is lo-
cated on the top of Place Ville
Marie, and it was opened last week
by Astra’'s Kurt and Noah, . . .
GRT has rush released the sound-
track album of the Canadian film,
“Foxy Lady,” with music by Doug
Riley. Two singles have already
been pulled from the album—
“C'mon Baby (Just to Be With
Me Tonight)” by the House of
Commons and “Ridin’ a Day-
dream™ by Terry Black,

Several U.S. labels reported to
be bidding for world rights to the
GRT album of “Moe Koffman
Plays Bach,” which has become
an instant bestseller here. Koffman
scored in the early Sixties with a
million-seller, “Swingin’ Shepherd
Blues.”

“Jesus Christ Superstar” is to
play Montreal’s Forum (24} under
the auspices of Donald K. Donald.
. . . Fat Chance will headline the
opening of a new youth-oriented
night spot in Toronto, the Nor-
mandie Room at the Orchard Park
Tavern. . . . MCA is rushing out
the new Elton John LP, “Madman
Across the Water.” The label is
also releasing the fourth Moms
and Dads album, “The Moms and
Dads—Again!” . . The Five
Man Electric Band returns to
Canada to tape a guest spot on
the “Rollin’ On the River” CTV
series. . . . Daffodil is rushing out
a re-mixed version of the latest

hristmas single, “I'm a Song
(Sing Me)" which was written by
Neil Sedaka. RITCHIE YORKE

Danish Studio for
T. Rex Single

COPENHAGEN—To record its
next single—and also several tracks
for its next LP—T. Rex chose to
record in a Danish studio.

Marc Bolan and Mickey Finn
spent three days in the Ivar Rosen-
berg studio, in the Copenhagen
suburb of Vanloese. T. Rex's cur-
rent album, “Electric Warrior,” is
currently at No. 7 position on the
Danish LP charts.

‘72 Growth Plans

® Continued from page 14

plating a franchising program na-
tionally. At present, his stores
carfy records, tapes, accessories
and he is considering adding play-
back equipment.

Southland Dist., Atlanta, 25-
year old distributing operation
headed by Gerald Friedman, op-
ened its first free-standing store in
suburban Atlanta in 1971 and also
went into nine leased stores durning
the past nine months. Stores are in
a three-state area. Friedman's re-
tail store operation is called SG
Records and is supervised by Dave
Voshall. Friedman contemplates
three or four more free-standing
stores, primarily in malls, in 1972,

_ Burt and Stuart Schwartz, prin-

cipals in Schwartz Bros., Washing-
ton, D.C., today head a six-store
chain, five of which are located in
metropolitan Washington, with the
sixth in Wayne, N.J, The Harmony
Hut chain has commitments for
two full-line mall stores in Balti-
more and Richmond in 1972. In
addition, the Manassas store will
be converted to a mall operation
in the next 12 months. A company
spokesman said that a 1973 com-
mitment has already been signed,
indicating the firm’s desire to con-
tinue to expand their chain. The
Harmony Huts, in the main, are
full-line stores, with inventory
ranging from sheet music and
folios through records, tapes and
playback equipment.

JOHANNESBURG

Liberace flew into Johannesburg
Nov. 9 from Australia for a short
tour of the Republic. He will be
playing all the main centers. On
his bill is Fay McKay and Albert
Lucas. . . . Gordon Collins, man-
aging director of EMI (SA) left
Nov. 7 for three-week visit to the
U.S. where he will hold talks with
label heads. . . . Gramophone
Record Comtpany had, for the first
time, two of its singles, “Mammy
Blue” by Charisma and “Butter-
fly” by Danyel Gerard, occupy the
No. ! and 2 s’gols on the Lourenco
Marques and Springbok charts. . . .
Alan Friedlander, a director of
Intercontinental Record Company,
left here Nov. 12 for a three-week
visit which will take in Australia,
Germany, Britian and the U.S. He
will hold talks with various label
chiefs. After merging its
operations for a short while with
Teal, Intercontinental is now going
it alone. Teal, however, will still
handle distribution at the coast as
well as providing warehouse facil-
ities.

New company MAP is off to
an encouraging start with three of
four releases so far making the
charts. Local group Peanut Butter
Conspiracy was awarded three
Gold Disk awards for its hit
singles “Understanding” (50,000
copies) and “Hold On" which has
already sold more than 25,000
copies, says the company.

ecord producer Grahame Beggs
received a gold disk award on be-
half of Charisma whose “Mammy
Blue” reached the No. 1 spot after
only two weeks of release. The
single has sold in excess of 25,000
copies. Beggs produced the num-
ber. . . . A deal negotiated between
M. Bernard of Phoenix Produc-
tions and Arnold Golembo, chief
of Gramophone Record Company,
entitles GRC to record and dis-
tribute “Phiri” the all African mu-
sical. Production on the album
started in the Gallo Studios Nov.
8. Golembo told a cocktail party
for press-radio-dealers here that he
could not recall a situation where
the pre-Christmas season was SO
dominated by South African art-
ists, local songs and locally-pro-
duced recordings. He said it was
“a major breakthrough.” His com-
pany had six local records on
Springbok Top 20. . . . EMI re-
cording artist Peter Vee has had
his hit song “Can We Get To
That™ released in Australia.
PETER FELDMAN
SYDNEY

Australia’s Daddy Cool report
their recently completed U.S. tour
an unqualified success. Co-billers
Deep Purple cancelled at the last
moment due to illness, and Fleet-
wood Mac were plagued by equip-
ment troubles, fortunately didn’t
affect the group. They received a
standing ovation from 10,000 peo-
ple at the Michigan concert. Capi-
talizing on their popularity at
home, Sparmac released a specially
packaged Daddy Cool EP “The
DCEP." It contains five new tracks
and comes in four-fold color cover.

Johnny Tillotson'’s latest single
for Buddah, available in Australia
through Phonogram, is “Welfare
Hero™ by the Australian songwrit-
ing team of Ashdown-Stewart. Doug
Ashdown, now resident of Nash-
ville along with his songwriting
partner Jimmy Stewart, will be ap-
pearing on the International Coun-
try Music Convention Show, in
Nashville. The show is being filmed
for cinema and TV release. Ash-
down and Stewart have a three
year publishing contract with
Tree International. , . . Kevin Gul-
liver, lead singer/songwriter with
Melbourne band Company Caine,
will not leave the group. Their
first album “Product Of A Broken
Reality” is released on Astor’s
Generation label. Daddy Cool’s
saxophonist Jerry Noone was form-
erly a member of Co. Caine and
is featured on the album playing
sax. and keyboards. . . , Kinney
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Music have signed Frieze, an acous-
tic duo, Frieze comprizes Darryl
Cotton and Beeb Birtles, both
former members of the now de-
funct recording group, the Zoot.
Immediate plans are for the re-
lease of a single followed by an
album shortly after Christmas.

Cat Stevens’ third and latest Fes-
tival LP, “Teaser and the Firecat”
album has qualified for an Aus-
tralian gold disk award prior to its
national release date.

Neil Sedaka is currently in Aus-
tralia where he will appear for
a short season at a Sydney club
and on national TV shows. To
coincide with his visit RCA have
released his album “Emergence.”
. . . The Daly-Wilson Big Band’s
has decided to disband. They were
rapidly gathering a strong follow-
ing after appearing with the Dud-
ley Moore Trio and Cilla Black
on recent dates and their EMI
album, “Live At The Cellblock”
has just been released.

JAN MURRAY

BARCELONA
New single by Los Canarios
(Arniola), sung in English, titled
“Extra Extra!” The song was com-
posed by the group’s lead singer
Teddy Bautista. The single was re-
corded at Decca Studios, London,
and produced by David Pardo.-. ..
Belter has released a recording by
Daniel Boone of *Daddy Don’t You
Walk So Fast.” . . . Camilo Sesto
(Ariola) has recorded in English
his composition “Ay Ay Rosetta.”
The record will be released in Ger-
many. Camilo will go next Dec. to
Caracas. Venezuela, for TV appear-
ances. . . Conchita Bautista
(Belter) represented Spanish Tele-
vision during the last European
Musical Cup Festival of Yugosla-
via. . . . New record by Peret
(Arciola), with a song composed
by him is titled “Si Fulano.” (If
So and So). . . . Explosion (distrib-
uted by Ariola) has released the
Spanish version of “Mammy Blue,”
by the Pop Tops. It is the first
Spanish version of this song to
appear on the market. . . . EMI
has released a series of educational
records, with narrative. The first
issues comprise six singles. First
release is titled “Como Nace Un
Hermanito™ (How a Little Brother
Is Born.) The series is written and
directed by Joaquin Parejo Diaz.
... Carlos Anton (Ariola) has re-
corded. in English. his own song.
“Sonia”—for the German market.
. . . Actor Paco Martinez Soria
has recorded with Ariola his first
vocal offering. First two titles re-
corded by Soria are “El Yayo”
{Grandad) and “Captain de Ma-
dera” (Wooden Captain), both with
lyrics by Juan Pardo (who is also

record producer).
DOLORES ARACIL

First U.K. Commercial
Radio Set for 1973

LONDON—The first four local
commercial radio stations, in Glas-
gow, London, Manchester and Bir-
mingham, will be opened in 1973,
it was announced last week by
Christopher Chataway, minister of
Posts and Telecommunications.

Chataway was moving the sec-
ond reading of the Sound Broad-
casting Bill which will bring com-
mercial radio under the control
of the Independent Broadcasting
Authority. The motion was carried
by a Goverment majority of 32
votes.

The bill lays down a maximum
of 60 stations. It is felt that any
number in excess of this would
result in closure of some local
BBC stations.

S. African

It is hoped that 20 stations will
be in operation within 12 months
of the first four opening. Possibly
three of these will be in relatively
small towns or cities but generally
the stations will service large cities
and conurbations.

. As with the independent televi-
sion network, the 1BA will be ob-
ligated to provide sufficient and
impartial news coverage. Greater
London will have two stations, gne
of which will specialize in news.

It is possible for the IBA to be
advanced up to $5 million to set
up the services. Companies success-
fully tendering for contracts will
be given three-year contracts with
yearly options.

Firm

Into Audio Visuals

JOHANNESBURG — RPM has
acquired full control of RPM
Tedelex as well as expanding its
operations into the recording and
retail fields. Before, RPM Tedelex
comprised a joint venture between
RPM and Tedelex. The company
will now trade as RPM Television.

Matt Mann, RPM managing di-
rector, said that the company will
deal with software, in the form of
films supplied by its subsidiary
company RPM Films, and hard-
ware such as closed-circuit TV and,
at a later stage, all other forms of
television.

RPM Fiims, which has been
dealing mainly with feature films,
will be managed by Ron Elliott,
formerly of Killarney Films. He
will also manage the television
company. Mann said: “The RPM
group of companies can now offer
complete facilities in the audio
visual field.”

RPM's retail division, which
trades as Fun City Stores, has
expanded its operations with the
opening of two more stores in
Johannesburg. 1t has numerous
branches in the city and two
branches in Durban. The company
is headed by Arnold Gewer.

RPM has also acquired the fran-
chise for the distribution of Pick-

USSR Company
10 Million Units

KUIBYSHEV. USSR — This
year's turnover of Kuibyshev rec-
ord house, one of Melodiya com-
pany's 12 distributing centers in
Russia will have reached 10 mil-
lion units by the end of 1971, said
manager Taina Evstafieva. The
record house operates sales through
200 retaii outlets in the Volga area.

SEX Sounc

Capacity 70 Musicians
Separate Reduction Suite

Up To 16 Track
Quadraphonic
Dolby

wick, the largest budget and tape
label in the world. A deal was
negotiated between Mann and Cy
Leslie, president of Pickwick.

RPM, which recently acquired
the franchise for the A&M label,
has acquired additional radio time
on Springbok Radio at peak period
to promote A&M and the com-
pany's other labels.

B&C & Island

In Billboard Spotlight on Lon-
don supplement (Nov. 13) the fea-
ture on "“The Vigorous, Resource-
ful Independents” (Page L-10) may
have conveyed the impression that
B&C was 50 rerccnt owned by
Istand. It should be pointed out
that the connection between Island
and B&C is that each has a 50
percent interest in Trojan.

8 x 10
GLOSSIES

42¢ .
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graphs fer public
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Billboard's Season Ticket
To1971's Top Talent

1971 — A year when personal appearances became a major part of an artist's
rapport with the buying public. A year quadrasonic sound breathed new life
into the electronic and recording industries. A year that unfolds in Billboard's
December 25 Spectacular: Talent In Action.

Talent In Action is more than just pleasant memories. |t has become an
indispensable guide for teading talent buyers and promoters with listings of
every recording artist, their personal managers and booking agents around
the world.

Talent In Action will cover the entire spectrum of the international music
industry, featuring artist profiles and a chronicle of their activities. It's an
issue that's worth its weight in gold (records).

TENNESSEE
1719 West End Ave.
Nashville 37203
(615) 329-3925

ILLINOIS
150 N. Wacker Dr.
Chicago 60606
(312) 236-9818

NEW YORK
165 W. 46th St.
New York 10036
{212) 757-2800

CALIFORNIA
9000 Sunset Blvd.
Los Angeles 90069

(213) 273-7040

Talent In Action will recap 1971's biggest hits in every musical category
(foreign and domestic). Plus. the artists that brought them to the top of the
charts.

Talent In Action is an issue that will be opening before the eyes of 33,000
paid subscribers around the world. It's your ticket to show them where you
were in '71 and where you're going in '72.

An added attraction is the names of the winners of Billboard's Third Annual
Trendsetter Awards.

Talent In Action will be opening in every major city in the music world.
Don't settle for S.R.O. — contact a Billboard sales representative before the
Ad deadiine: December 10, 1971.

UNITED KINGDOM ITALY JAPAN
7 Carnaby St. Billboard Gruppo sri. Shin-Nichibo
London W.1. Pizzale Loreto 9, Milan Building 2-1
437-8090 28.29.158 1-Chome Saragaku-Cho
Chiyoda-Ku
294.76-22
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American Airlines
Endless Summer.

There are places in this world where winter is just a word.
Where any day of the year you can walk outside and cast a warm
shadow.

The breeze there is a caress and rain a nice change of pace.

These are the lands where summer never ends.

And now American Airlines flies to many of them.

Tropical lands like Acapulco, Samoa and Fiji. Or desert lands
like Arizona and Southern California.

Tiny islands like Aruba and Curacao and the Virgins. Bigger
islands like Puerto Rico and New Zealand. And bigger still island-
continents like Australia.

To Haiti which is part of an island. Or Hawaii which is lots of
islands.

But we'll do more than fly to these places. We'll make getting
to each a little easier than it was before.

Withournew, ratherremarkable “Endless SummerVacations.”

These are vacations for every budget, carefully designed to
give you more than you expected for the money. And you can prove
it without it costing you a cent.

By sending for our free Endiess Summer Vacations book. It's
a lavishly-illustrated. full-color 84-page book full of details on each
specially-planned vacation. And on the lands where you'll spend
your vacation. Just write to American Airlines, Endless Summer
Vacations, Box 1000, Bellmore, N.Y. 11710.

Or ask your Travel Agent for a copy when you're discussing
your vacation plans with him.

In either case, our American Airlines Endless Summer Vaca-
tions book is free. Which may be the only thing that keeps it from
becoming a best seller.

1t's good to know you're on American Airlines.
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Spotlight Singles ™

NUMBER OF

*This record is predicted to reach the TOP 40 EASY LISTENING Chart

OP 20 POP SPOTLIGHT

Spotlights Predicted to reach the top 20 of the HOT 100 Chart

*JUDY COLLINS-
OPEN THE DOOR (Song for Judith) (4:05)

{Prod: Mark Abramson) {Writer: Collins) (Rocky Mt. Natl. Park, ASCAP)—Her
second release of the year, following '*Amazing Grace,’ s by tar one ol
her best and most commercial for top and MOR. The original rhythm ballad
with & sing-along flavor and well conceived lyric line will prove a smash.
Flip: “Innisfree” (3:20) (Warner Bros., ASCAP) Elekirs

LAURA LEE—LOVE AND LIBERTY (2:40)

{Prod: William Wea'mr;poan] (Writers: Weatherspoon-8ond) (Geld Forever,
BMI)—Wild woman's lib funky beat rocker will top her "“Woman's Love
Right . . pop and soul. Powerhouse voral workout and beat. Flip:
{Ro m'ormanon available). Het Wax 7111 (Buddah)

*CARLY SEIMON—ANTICIPATION (3:19)
(Prod: Saul Samwell-Smith) (Writer: Simon) (Quackenbush, ASCAP)—-Title
tune of her hot chart album is a blockbuster rock ballad that will spiral

OP 60 POP SPOILIGHT

her righ! up the chart a la “That's the Way | Always Heard It Should Be."”
Flip: “The Garden’’ (4:08) {Quackenbush, ASCAP) Elsktra 43759

LIGHTHOUSE—
TAKE IT SLOW (Out in the Country) (3:07)

(Prod: Jimmy Lenner) {Writer: Cole-Jollimore-Smith) (C.A.M.-U.5.A., BMI)—
The initial entry from the Canadian group, “One Fine Momin
heavy impact on the Hot 100. Followup, wuh a funky dance
1o fast top the debut. Flip: {No inf ilable). Evel
(Stereo-Dimenslon)

FREE MOVEMENT—
THE HARDER | TRY (The Bluer | Get) (3:23)

[Prod: Toxey French, Michael O‘Martian, Bill Straw) (Chaetic, lMI)—Gmun
broke big via the Decca debut, ““I've Found Someone of My Own’ and now
move o the Columbia label with equal commercial ootencr with more
str‘osrg;“rotk ballad material. Flip: (No information available). Celumbia
4

Spotlights Predicted to reach the top 60 of the HOT 100 Chart

STAMPEDERS—DEVIL YOU (2:38)

(Prod: Mel Shaw} (Wriur: Dodson) (Corral, BMI}—Group hit heavy with
“'Sweet City Woman” and the followup, a strong rocker, offers much the
same play and sales potency. Bell 45-!p

*KENNY ROGERS & THE FIRST EDITION—
WHAT AM | GONNA DO (3:04)

{Prod: mnX‘ Rogers & Teery Willlams) (Writers: King-Stern) (Screen Gems-
Columb )—Powerful Carole Xing-Toni Stern rock ballad features Terry
Williams on lead vocal and has it to bring the group back to the chart
with sales impact. One of their strongest in some time. Flip: (No
information available). Reprise 1053

KRIS KRISTOFFERSON—
THE PILGRIM: CHAPTER 33 (2:40)

‘Prod: Fred Foster) (Writer: Kristofferson) {Combine, IMI —Kristofferson
follows his ““Loving Her Was Easier’ with more exceptional material and
still more chart potency, top 40, MOR and country. Flip: (No information
avsilable). Monument 8531 (CBS)

BARBRA STREISAND backed with Fanny—
SPACE CAPTAIN (3:21)

(Prod: Richard Perry) (Writer: Moore) (Skyhill, 8MI)—Followup to "‘Mother”
is by far one of her most commercial. Solid rock item with as wild vocal
workout. Flip: One Less Bell to Answer/A House 15 Not a Home* (6:40)
(Blue Seas/)ac, ASCAP/loseph E. Levine, ASCAP) Columbia 4-45511

BOB DYLAN—GEORGE JACKSON (3:38)

(Prod: Bob ODylan) (Writer: Dylan) (Ram’s Horns, BMI)}—Dylan follows his
‘‘Watching the River Flow” with a potent piece of message material in a
new Dylan bag. Flip: Same. (5:33) Columbia 4-45516

*DIONNE WARWICKE—
THE LOVE OF MY MAN (2:59)

(Prod: Chips Moman & Dionne Warwicke) (Writer:
—Cut in Memphis once again by Chips Moman, 8 "Vou ve Lost That Loving
Feelin’,"” Dionne cames up with a winner in thi rong Ed Townsend blues
ballad, for pop and soul. Flip: (Mo information avanlablo) Scepter 12336

*TIN TIN—-SET SAIL FOR ENGLAND (3:00)

(Prod: Tin Tin & Billy Lawrie) (Writers: Kipner-Groves) (Casserols, BMI)—
Culled from their new LP, the British group, with Maurice Gibb as executive
producer, has a powerfyl followup and chart topper for the recent ““is That
the way.”” Flip: (No information available). Atco 4853

BELLS—FOR BETTER OR WORSE (3:12)

(Prod: Cliff Edwards) (Writer: Mills) (White Dove, BMI)—The Canadian
group follow ““I Love You Lady Dawn’ with & definite chart topper in this
strong rock ballad. Flip: “'To Know You Is To Love You" (3:40) (Vogue,
BMD) Polyder 13031

Townsend} (Gambi, BMI)

SPECIAL MERIT SPOTLIGH]

POPPY FAMILY-NO GOOD TO CRY (2:30)

{Prod: Terry Jacks) (Writer: Anderson) (I.I»uidnr/llmuw, BMI)—-Oriving
folk bsllad with » super vocal workout Susan is a hot followup to
"Wr‘mre ‘Evll Grows.” Flip: “'I'll See You Thera" {2:33) {Gone Fishin’, 8MI)
London 1&

WAR~SLIPPIN’ INTO DARKNESS (3:59)

(Prod: Jerry Goldstein) (Writers: Dickerson-Miller-Allen-Brown-Scott-Oskar-
lordan} (Far Out, ASCAP)—Hard driving funky best bluu smgcr oﬂen much
of the play and sales potency of the recent "All Music,” pop and
soul. Flip: ‘Nappr Head (Theme From ’‘Ghetto Man )" {3:12) (Far QOut,
ASCAP) United Artists 50867

JAKE HOLMES—-TRUST ME (2:42)

(Prod: Susan Hamilton) (Writer: Holmes) (Out of Business, ASCAP)—Holmes
hit it big last year with ‘“So Close” and now moves to the Columbia label
with a strong piece of rock ballad original material with a super per-
formance loaded with top 40 appeal. Flip: {No information available).
Columbia 4-43517

*TONY BENNETT-THE SUMMER KNOWS
(Theme From “The Summer of ‘42”) (3:19)

(Prod: Teo Macero} (Writers: Bergman-Bergman-LeGrand (Wammer 8ros.,
ASCAP)—As the Peter Nero instrumental treatment of the popular Mi:ho‘
LeGrand and the Bergmans’ film theme climbs the chart, Bennett's excep-
nonnl vocal ver!lon olfers much of the same sales po!enhal Beautiful

i Along the Line" (2:55) (DeLarue, BMI)
tolvmbu 44552

BARRY WILLIAMS—SWEET SWEETHEART (2:47)

(Prod: Tim 0’Brien) (Writers: Klng -Goffin) (Streen Gems-Columbia, BMI)—
Witliams, a heavy 1V star of the “Brady Bunch” makes a blackbuster disk
debur with & solid Carole Kin Gerry Goffin rock material that has it to
hit hard and fast via Top 40. “Sunny’’ (3:15) (Fifth Floor/Silverhouse/
125th Street, ASCAP) Paramomnt 0122

BILL OLIVER SWOFFORD—
WHY YOU BEEN GONE SO LONG (3:17)

(Prod: Scott Turner) (Writer: Newbury)} (Acuff-Rese, BM1)—This is the fop
fock material (penned by Mickey Newbury) that Oliver needed to it the
Hot 100 once again. Cut in Nashville with producer Scott Turner, this one
is losded with top 40 potential. Flip: (No information available). United
Artists 50862

SLEDGE HAMMER—-SWEET LADY JANE (3:28)

{Prod: Richard Robinson & Ruchard Burns) (Writers: Burns-Siller-Roberds-
Cunningham) Ss"""""f AP)—West coast group makes a powerhouse
debut on the tabel with vhis solid rock item that has it to hit hard and
fast. Flip: "Wild and Free’* {2:32) (Dunbar, BMI) RCA 74-0602

Spotlighting new singles deserving special attention of programmers and dealers.

*MARK LINDSAY—Something Big (2:17) (Prod: Mark Lindsay) (Writers:
David-Bacharach) (New Hidden Valley/).C./April, ASCAP)—The Bacharach-
David film title rhythm number is given a strong gomg over by Lindsay
and could prove a heavy chart item. Columbia 4-4550

*GARY PUCKETT—I Can’t MHold On (2:32) (Prod: Al Delory) (Writers:
Lampert-Pitter) (Trousdale/Soldier, BMI)—Driving rock ballad penned by
Dennis Lampert & Brian Potter serves ss strong meterial for Puckett
with top production work of Al Delory. Celumbia 4-45509

QUICKSILYER MESSENGER SERVICE—I Feund Love (3:05) (Writer: ODuncan)
sMarbem, BMU}—Funky beat focker with strong lyric line offers much
or Top 40 and the Hot 100. Capitol 3233

SVIKKI CARR—I'd Do it All Again (2:53) (Prod: Dick Glasser} (Writers:
Ahlert-Carr) (Pincus & Sons, ASCAP)—Top production batiad with s
moving performance could orove a left field winner and 10 all the way.
A must for MOR that should spill over top 40 as well, Colembia 4-43510

JOHN ENTWISTLE—My Size (3:45) (Prod: John Entwistle) (Writer: Entwistle)
{Track, BMI)-The Who's Entwistle goes it solo for this sessiom, & 3olid,
raucous rocker with top 40 and FM potency. Decca 32896 (MCA)

EDWIN HAWKINS SINGERS—Give Me A Star (4:00) }Prod: Bob Reno)
(Writers: Hefer-Krivochei) (Buddeh/Hydov, ASCAP)—From the current
Broagway hit musical Live Another Summer, To Pall Another
Winter* comes a strong gospel flavored rhythm number that should
put the Hawkins Singers back on the charts. Buddah 271

NOVEMBER 27, 1971, BILLBOARD

TRADE MARTIN—t Can't Do It For You (2:42) (Prod: Al Gorgonl, Trade
Martin & Chip Taylor (Writer: Taylor) (Blackwood/Back Road, BMI)—
Martin returns to the disk scene with a potent rock ballad that could
re-establish him on the charts with sales impact. Buddah 266

"BOB McDILL—Song for Mam (What & Feeling) (2:19) (Prod: Bob McDIll)
{Writer: McDill] (Gold Dust, BMI)~First releass for the Jack Clement
Nashville-based label is a ‘folk- fock ballad beauty with a fine vocal
workout that could eis-ly bust through across the board . . . top 40,

MOR and country. JIM 1

CASPER—AIl Day, All Night (Mariasne) (2:35) (Prod: Barry Oslander & Don
Oriola) (Writers:  Gilkyson-Dehr-Miller) (Blackwood BMI)—The Terry
Gilkyson hit of the past gets a strong, oommm:iul updating
with much play and sales potential. !’Iwnr H‘7 (MGM)

HOMK—Don't Let Yowr Goodbye Stand (3 04) (Prod: Terry Wright & Honk)
(Writer: Whaley} (Granite, ASCAP) r debut of & strong newcomer
:ll:h so7|‘|g| folk rock ballad mnmul oaded with top potential.
rince

WADE CROOKHAM—MNow | Lay Me Down Yo Drwam {2:37) (Prod: Quint
Benedetti & Steve Stone) (Writers: Duncan-Stone) (Mandina, BMI}—Much
potential in this s'run%“bubblnqmn entry that has it to establish the
artist and label. Erln (Sundl)

D ———

Trr—= e e a NradiokEstery cormemm———

OP 20)

COUNTRY

Spotlights Predicted to reach the top 20 of the
HOT COUNTRY SINGLES Chart

CONWAY TWITTY—

| CAN'T SEE ME WITHOUT YOU (2:40)

{Writer: Twitty) (Twitty Biré, BMI)=Twitty follows ‘Wonder What She’lt
Think About Me Leaving” with an original ballad beauty headed right for
the top. Flip: “I Didn‘t Lose Her (I Threw It Away)”’ (2:14) {Twitty Bird,
BMI) Decca 32895 (MCA)

HANK WILLIAMS JR. with the Mike Curb
Congregation—AINT THAT A SHAME (2:18)

(Prod: Jim Vianneauv & Mike Curb) (Writers: Domino-Batholomew) (Travis,
BMI)-Williams follows his top 20 winner “After All They Used to Belong
To Me” with 4 top country reading of the Fats Domino classic. Fllp:
“The €nd of a Bad Day” (2:30) (Williams, Ir., BMI) MGM 14317

JACK GREENE & JEANNIE SEELY—

MUCH OBLIGE (2:10)

{Writers: Simmons-Fulford-Ceaton) (Belardo, BMI)—Its been too long since
these top stars teamed up, but it was worth waiting for. Spiritual oriented
thythm Item, it will prove a chart giant! Flip: {No information available).
Decca 32898 (MCA)

STATLER BROTHERS—YOU CANT GO HOME (2:57)
(Prod: Jerty Kennedy) (Writers: Reid) Wowse of Cash, BMI)—The recent
“Pictures’* put them tight in the Top 20 on the cthart and this poignant
ballad material will fast prove a topper for that smash. Flip: "’Second
Thoughts” (2:14) (House of Cash, BMI} Mercury 73253

BOBBY G. RICE—SUSPICION (2:20)

(Prod: ). Howard, B. Dyson, D. Heard) (Writers: Pomus-Shuman) (Presiey,
BMi)—Followup to his “‘Mountain of Love”” hit is a potent rhythm ballad
that offers all of the play and sales potential of the recent smash. Flip:
{No inf i ilable). Reyal

ROY DRUSKY~RED RED WINE (2:47)

(Prod: Jerry Kennedy) (Writer: Diamond} (Tallyrawd, BMH—Drusky brings a
top country flavor to an early Neil Diamond pop bailad beauty. This ons
has it to go all the way. Flip: “Without Yoy Baby” {1:55) (Funny Farm,
BMI) Mercury 73252

COMMANDER CODY AND HIS LOST PLANET
AIRMEN—LOST IN THE OZONE (2:07)

{Prod: Bob Cohen & Commander Cody) (Writer: Farlow) {Oxs BMI)—With
equal potential for pop and country, the pop group should hit hard and
heavy on the country chart and move right over pop with this rhythm
novelty number. Strong entry. Flip: “Midnight Shift” (2:27}) (Tree, BMI)
Paramount 0130

Spotlights Predicted to reach the

CHART HOT COUNTRY SINGLES Chart

PAT McKINNEY—Gypsiss, Tramps & Thieves (2:21) (Peso, BMI) Maga 615-0054
BEN COLDER—Easy Loving 52 (2:26) (Blue Book, BMI) MGM 14327

STAN DEE—Candida (2:25) (Pocket Full of Tunes/Jiltbern, BMmI) Country
Showcass America 109

MARD! MARTIN—Rice Girl (2:37) (Granite, ASCAP) Prince 7109
WALT MILLS—It's Jesvs That They Need (3:06) (Heart Werming, BMI)

OP 20

SOUL

Spotlights Predicted to reach the
TOP 20 of the TOP SELLING SOUL SINGLES Chart

LAURA LEE—LOVE AND LIBERTY (See Pop Pick)
DIONNE WARWICKE—THE LOVE OF MY MAN

(See Pop Pick)
Spotlights Predicted to reach the

CHART SOUL SINGLES Chart

WHATNAUTS—We'll Always Be Together (3:10) (Gambi, BMI) Stany 3034
(All Platinwm)

WAR--$lippin’ tato Darkmess (3:59) (Far Owt, ASCAP)

63
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For Week Ending
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STAR PERFORMER — Records showing greatest increase in retail sales
aclivity over the previous week, based on aclual market reports,

®

Records Industry Association Of America seal of certification
as "million seller.” (Seal indicated by bullet.} o
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TITLE, Weeks On Chart
Artist {Producsr) Label, Number (Distributing Label

THEME FROM “SHAFT” 7
Isaac Hayes (Isaac Hayes), Enlerprlsc/umt /?gllg

2 GYPSIES, TRAMPS & THIEVES 11
Cher (Sauff Garrett), Kapp 2146 (MCA)

4 BABY I'M-A WANT YOU
Bread (David Gates), Eektra 45751

5 HAVE YOU SEEN HER

Chi-Lites (Eugene Record), Brunswick 55462

8 FAMILY AFFAIR
Sly & the Family Stone (Sly Stone), Epic 5-10805 (CBS)

3 IMAGINE 6

John Lennon Plastic Ono Band (John & Yoko &
Phil Spector), Apple 1840

LAST
—  WEEK

9 GOT TO BE THERE

Michael Jsckson (Hal Davis), Motown 1191

7 PEACE TRAIN 10
Cat Stevens (Psul Samwell-Smith), ASM 2191

15 ROCK STEADY 5

Areths Frenklin (Jerry Wexler, Tom Dowd & Arif Mardin),
Atlantic 2838

13 THE DESIDERATA

Les Crane (Fred Werner & Les Crone), Warner Bros. 7520

6 MAGGIE MAY/REASON TO BELIEVE o 20

Rod Stewart (Rod Stewart), Mercury 73224

25 ALL | EVER NEED IS YOU
Sonny & Cher (Snuff Garrett), Kspp 2151 (MCA)

14 EVERYBODY'S EVERYTHING

Sentana (Sentans), Columbis 4-45472

39 AN OLD FASHIONED LOVE SONG

Three Dog Night (Rickard Podolor), Dunhill 4294

10 YO-YO « 12
Osmonds (Rick Hall), MGM 14295

18 TWO DIVIDED BY LOVE
Grass Roots (Steve Barrh), Dunhiil 4289

17 EASY LOVING 15
Freddie Hert (George Rickey), Capitad 3115
29 CHERISH 4
David Cassidy (Wes Farrell), Beil 45-150

21 A NATURAL MAN

14
Lou Rawls (Michaet Lioyd), MGM 14262
23 RESPECT YOURSELF

Staple Singers (Al Bell), Stax 0104
16 SUPERSTAR/BLESS THE BEASTS
AND CHILDREN 13
Carpenters (Jack Daugherty), ASM 1289
12 INNER CITY BLUES
(Make Me Wanna Holler)
Marvin Gaye (Marvin Gaye), Tamia 54203 {Motown)

47 STONES
Neil Diamond (Tom Catalano), Unt 55310 (MCA)

24 QUESTIONS 67 & 68/I'M A MAN 8

Chicago (lamas William Guercio), Columbia 4-45467

33 SCORPIO 5
Dennis Coffey & the Detroit Guitar Band
(Theodore & Coffey), Sussex 226 (Buddah)

27 ONE TIN SOLDIER
(The Legend of Billy Jack) 11

Coven (Mundell Lowe), Warner Bros. 7509

30 WHERE DID OUR LOVE GO 7
Donnie Elbert (Donnie Elbert), All Plstinum 2330
32 SUPERSTAR (Remember How You Got
Where You Are)
Temptations (Norman Whitfield), Gordy 7111 (Motown)

31 THEME FROM “SUMMER OF '42” 7
Peter Nero (Paul Leka), Columbia 4-45399

36 WILD NIGHT

Yan Morrison (Van Morrison & Ted Tempieman),

Wamer Bros. 7518
19 NEVER MY LOVE 10

Fifth Dimension (Bones Howe), Beit 45-134

26 ABSOLUTELY RIGHT 7
Five Man Electrical Band (Dalas Smith),
Lionel 3220 (MGM)

54 BRAND NEW KEY
Melanie (Peter Schekeryk), Nelghborhood 4201
(Paramount)

11 I'VE FOUND SOMEONE OF MY OWN 26
Free Movement (Joe Porter), Decca 32818 (MCA)

R

37

1

22

= TITLE, Weeks On Chart
2% Adist (Producer) Label, Numbar (Distributing Label)

43 YOU ARE EVERYTHING
Stylistics (Thom Bell), Avco 4581

34 ONE FINE MORNING 12

Lighthouse (Jimmy leaner), Evalution 1048
(Stereo Dimension)

20 TIRED OF BEING ALONE o 19

Al Green (Willie Mitchell & Al Green),
Hi 2194 (London)

79 (I Know) I'M LOSING YOU 2
Rod Stewart (Rod Stewart), Mercury 73244
41 SHE'S ALL | GOT 9

Freddie Morth (Jerry Williams, Jr),
Mankind 12004 (Nashboro}

40 I'D LOVE TO CHANGE THE WORLD 10
Ten Years After (Ten Years After), Columbia 4-45457

45 TILL

Tom Jones (Gordon Mills), Parrot 40007 (London)

42 LOVE

Lettarmen (Lettermen inc.), Capitol 6316
48 'M A GREEDY MAN—Part | 3

James Brown (James Brown, Brother 1 Prod),
Polydor 2-14100

44 IT'S A CRYING SHAME 11

Gayle McCormick (Dennis Lambest & Brian Potter),
Dunhill 4288

10
Yes (Yes & Eddie Offord), Atlaatic 2819

35 ONLY YOU KNOW AND | KNOW 10
Delaney & Bonnie (Delaney & Bonnie), Atco 6838

37 YOU'VE GOT TO CRAWL
(Before You Walk) 11
8th Day (Greg Perry-HDH Prod.), imvictus 9098 (Capitol)

61 BEHIND BLUE EYES 4
Who (Wha), Decca 32888 (MCA)

55 GRANDMA'S HANDS 5
Bill Withers (Booker T. Jones), Sussax 227 (Buddah)

62 AN AMERICAN TRILOGY 4
Mickey Newbury (Dennis Linde), Esektra 45750

74 ONE MONKEY DON'T STOP NO SHOW 2
Honey Cone (Greg Perry & General Johnson),
Hot Wax 7110 (Buddeh)

69 SUNSHINE 3
Jonathan Edwards (Peter Casperson),
Capricorn 8021 (Atco)

51 YOUR MOVE

58 DO | LOVE YOU
Paul Anka (David Van De Pitte & Bruce Miller),
Buddeh 252

49 WHAT ARE YOU DOING SUNDAY? 9
Dswn (Tokens & Dave Appel), Bell 45-141

53 DON'T WANT TO LIVE INSIDE MYSELF 6
Bee Gees (Rabert Stigwood & the BA::oG;;%

66 HALLELUJAH
Sweathog (Josl Sill & Bill Schnee), Columbia 4-45492

57 MAMMY BLUE
Pop Tops (Alain Milhsud), ABC 11311

52 IT'S IMPOSSIBLE

New Birth (Fuqua 11l Prod), RCA 74-0520

76 CAN | GET A WITNESS

Lee Michaels (Lee Michaels), AZM 1303

65 FRIENDS WITH YOU 11
John Denver (Miltos Okun), RCA 74-0567

71 LET IT BE

3
Joan Baez (Norbert Putnam), Vangusrd 35145

60 JENNIFER
Bobby Sherman (Ward Sylvester), Mstromedis 227

63 I'M STILL WAITING

Diana Ross (Deke Richerds), Motown 1192

84 SATISFACTION 2
Smokey Robinson & the Miracles (“Smokey” & Terry
Johnson), Tamis 54211 (Motown)

83 KISS AN ANGEL GOOD MORNING 2
Charlay Pride (Jack Ciement), RCA 74-0550

73 AIN'T NOBODY HOME
8.8 King (Zagarino & Michal), ABC 11316

B0 z B 5
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3
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3
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TITLE, Weeks On Chart
Artist (Producer) Label, Number (Distributing Labal)

86 WHITE LIES BLUE EYES
Bullet (Bobby Flax & Lanny Lambert),
Big Tree 123 (Ampax)

68 GIMME SOME LOVIN', Part 1 6
Traffic, etc. (Chris Blackwell & Stevie Winwood),
United Artists 50841

— RAMERICAN PIE
Don McLean (Ed Freeman), United Artists 50856

— HEY GIRL/I KNEW YOU WHEN
Donny Osmond (Rick Hall), MGM 14322

70 MY PART/MAKE IT FUNKY (Pt. 3) 6
James Brown (james Brown), Polydor 14098

81 LONG AGO TOMORROW 4
B.J. Thomas (Burt Bacharach & Hal Devid).
Scepter 12335

78 LISA, LISTEN TO ME
Blood, Sweat & Tears (Heckman/Hasles/Colomby),
Columbia 4-45477

80 DOLLY DAGGER 6
Jimi Hendrix (Jimi Hendrix, Mitch Mitcheil, Eddie
Kramer & John Jansen), Reprise 1044

72 YOU'VE LOST THAT LOVIN' FEELIN' 6
Roberta Flack & Donny Hathaway (joe! Dorn &
Arit Mardin), Atlantic 2837

— CLEAN UP WOMAN 1

Batty Wright (Willis Clarke & Clarance Reid),

Alston 4601 (Atlantic)
— HEY BIG BROTHER 1
Rare Earth (Rare Earth), Rars Earth 5038 (Motown)

— NOTHING TO HIDE

Tormmy James (Tommy James & Bob King), Roulatts 7114

83 FOR LADIES ONLY
Steppenwol! (Richard Podoior), Dunhill 4292

— DROWNING IN THE SEA OF LOVE 1
Jon Simon (Staff), Spring 120 (Potydor)

— ME AND BOBBY McGEE
Jarry Lee Lewis (lerry Kannedy), Mercury 73248

82 WALK RIGHT UP TO THE SUN 5
DeMonics (Staff for Stan & Hamis),
Philly Groove 169 (Bal)

99 THE WITCH QUEEN OF NEW ORLEANS 2
Redbone (Pt Vegas & Lolly Vegas), Epic 510749

91 TURN YOUR RADIO ON
Ray Stevens (Ray Stevens), Barnaby 2048 (CBS)

90 MY BOY

Richard Harris (Phil Gauiter & Bill Martin), Dunhill 4293

87 TELL MAMA
Savoy Brown (Neil Slaven), Parrot 40066 (London)
— I'D LIKE TO TEACH THE WORLD TO
SING (In Perfect Harmony)

Hillside Singers (Al Ham), Metromedia 231

94 FOOL ME

Joe South (Buddy Buie & Bill Lowery), Capitol 3204

89 LONG PROMISED ROAD 5
Beach Boys (Beach Boys), Reprise 1047

100 PRETTY AS YOU FEEL 2
Jefferson Airplane (lefferson Airplane Inc.),
Grunt 0300 (RCA)

— TRUCKIN
Gratefu! Dead (Grateful Desd), Warner Bros. 7464

93 HELP ME MAKE IT THROUGH THE NIGHT 3
0.C. Smith (Jerry Fuller), Columbis 4-45435

95 GET DOWN 3
Curtis Mnyﬁolﬂ (Curtis Mayfield),
rtom 1966 (Buddah

— SOUR SUITE 1
Guess Who (jack Richardson), RCA 74-0578
— | WANT TO PAY YOU BACK 2
Chi-Lites (Eugene Record), Brunswick 55458

98 LOOKIN' BACK
Bob Seger (Hideout Productions & Punch), Capitol 3187

97 YOU KEEP ME HOLDING ON
Tytone Davis (Willie Henderson), Dakar 626 (Cotillion)

— LOVE IS FUNNY THAT WAY 1
Jackie Wiison (Carl Devis & Willie Thinberson),
Brunswick 55461

— I'M GONNA BE A COUNTRY GIRL AGAIN 1

Buffy Ssinte-Maria (Bob Lurie & Maynard Sclomen),

Vanguard 35143
— TIGHTROPE RIDE 1
Doors (Doors/Bruce Botnick), Elaktra 45757

Qo0 00O *

(6 Semr, BME)
Am»-b-dy Home (Rinenhoves, BM)
AK | Evor Wood b You (Unived Artisse, ASCAP)
Amwerican P (i Litiganion) . .
An Americen Tribegy {AcefAase, B
e et )
Bohind Bl Fyes (Track, BMI) . .
Bess the Bocen and Children
Gome-Cobumbia, M1}
Srond New Key , ASCAP)
Con | Got o Witness (Jsbete, MMI)
(Beachmeod, BMI

Mysed (Comerels, BMI)
Deowning in the Sao of Leve Aserted, BM) . . .
Bavy Leving (Bioe ook, BMI} .
Everyhody's Everything (Demdelion, M1}
Fomily AHfaie (Stone Fower, BMN ...

O Z—(Publisher-Licensee) e uecten Mever My Love (Wornen Tamerions, SMI) 31 ok Mema (Chrpueli/Burpundy Sumertly. ASCAP) "
-_c.,u_(n.h-n.wmu.l..lm umn Nething to Hide (Mondan, B} 78 Teme trom (Bowt/ Mamphis, BMI) 1
n Fool Me (Lowery, BMI} e ¥ie Crying thome (Trovedele/Soldier, BAM) . A Theme Fraem 'l‘n-ﬂ o ‘4T (W, Asuﬂ 5 1
For Lodies Only (Steppenwolf, B 79 Mo lmpeusibie (Suabury, g N oou Love Sang, An (Aimo, ASCAP} 1 Tighurspe Bude (Alchamical, ASCAR) .100
T Ry W Ve {Chorry Lone. ASCAP) @ Tve found Semesns of My Own O] fimelMenizgliC LML SR TRA o . ASCAP) ]
“ iMange, Byn-A-Mych, B} 14 One Monkey Gen’t Step Mo Shew (Gold Perever, B} . 37 Tu‘d.l.‘“v—-lkc amh 3
SOl i s e A : %3 | wom to Pay Yeu Bock Livko-Srian. BAM) 10 95 Owe T Soldier (The Lagend of Glly Jock Truckin' (e Nime, ASCAP} !
Gimme Serme Levin, Part | leving. W) L (Conts & Perce, BMI) - 2% Tyn Yowr Redio On (Aferd Ents . SN} I
3 Got te Be Theve (Glemwead, ASCAP) 7 Semniter (Sunbeam, BMI} 41 Opy Yau Know & | Knew Cirving, T Pre i r 1"
Grondme's Honds (Interier, AMI) . L. bObel LA DRL i de i a il
pses, Trampe & Thiaves [Poca, SAU) H "‘""’"‘““‘"‘"‘"’l"""“" L 83 Prace Train (rving. MM} 8 Wk Night Up be the Sum (Nchel Shee, BMI)
10 Hellehujah (Colpoma:Tesny Bopper, ASCAP) . ... sa Lot M Be (Maden, BMY - ey Premy ou You Fael (Nt Bune, B %0 What Ars You Dewg Sunduy ’1Pulmlvld'-u;. ) sa
33 Have Yeu Seen Har (Julis-Brimm, BMI) 4 e, lz-n o Mo (c-n-- ASCAPT . 73 Quastions &7 3 88 (Aursbiva, BMI) 2 :ml:l"- leve Ga [Jsbete, DM o “
Leap Ago Tomemow e (Kewma Sutrm,
3 her e e e ruah e """ ‘c"'""' w0 iMidden Voliey/1.C./Cinama 3, ASCA?) . L7z femsem ';:_"';"hr""‘:" e ) 15 Vil Nigh Soul, 30
7 1 Know You Wha nmylll) 70 u-».-m—u—um.p—... B Stecdy (Pundn, EM ”"'" '“"“ s Wirch Ouesn of Orlocra, The
Moy big Beother okore, BAH 7 tackw’ Bock (Gear, ASCAP) ... ... .._...._...... » * Novelens/Beckuewd, BME) . n
10 ooy Mhariy ey Sl a (Jobose, -uu . N
53 0 kewwd fm Losi g T b ob;:' e — 3 Levs ks Fumay Thet Wy (ulivBriun, SM) 90 Scarpia (imterier, BAU Pl di st M s S ) HH
") o Pecfoct Harmoay) " AN E oma/Excollocsc, Lowary, St
:: $hada, S gy Meswie Moy (MRCGM. BMII . n ’;,',,,,,, m»-m' Y s :: You Keop Me u.ul-. on mu.-u-«/u-n ™ L
g0 ' lave m ch-o.- e Workd (Chrysals, ASCAR) 0 Mammy Slue (Muxim, ASCAP) 57 Grenes i, y L 21 Your Meve (Cotllben, B .
o :u-m Tt} Opoatena/belindo, M1 . 43 :;‘mm“:"’”" e H (Casle MMl ASCAP) s2 Yowve Lost T lovie faaki
(IC] g, n o (Sayhal/Delbon, BMN Loon (Scrven Bewms-Caluenbin, 7
13 rm Genna Be -C-ﬂnwh-t-‘ﬂml-vllﬂ 9 My Part/ioke B Fenky (Port 3 Dynerene, St} L sl it u.-v-.c.'wsmv.un-) You've Out to Cruwd (Before You Welk}
3 T S8 Woiting (Jobese, BMI) L 63 A Netral Man (Berevetsky diabb, Unbimited, BAI) 10 tobere, MDD . o=» (Dol Parwver, ) . Y

Compiled from national retail sales and rodic airplay by the Music Popularity Charts Dept. of Billboard.
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AT
You can't argue with suecess.

It's the
Undisputed Truth
with their
second smash hit.

“You Make Your Heaven
& Hell Right Here on Earth.

(7112F)

More moments of Undisputed Truth. —
The same sound of success you heard -
on “Smiling Faces Sometimes’” And
the Truth is in the charts.

=
PRODUCED BY NORMAN Vv’HITFIELD‘

hl |

Qut of the album “Face to Face With The Truth?
G-959L
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For Week Ending
Nov, 27, 1971

Billboard |

Compliad from MWatlomal Retall
Steres by the Music Popularity
Chart Depariment and the
Rocord Market Research
Depariment of Bilthoard.

66

STAR PER R — LP's § areat- Awarded RIAA seal for sales of ) Million dellars at manvfacturer's fevel. RIAA seal
est prepertionate upward pregress this week. avdit available and optional to all mamwfacturers. (Seal indicated with red bulist). @
‘v t T
2 2 2
E & | B & b - - .
¥ = & r = s z = ;
w = £ 2 § a2 ARTIST
= 2 ?FJ." Tabel, Number (Distributing Label) = 3 24 Yifle ub.| Number (Distributing Label) = % Title, Label, Number (Distributing Label) H
1 1 SANTANA 7 ﬁ — LED ZEPPELIN 1 71 63 JAMES BROWN 13
Columbia KC 30595 ) Atlantic S0 7208 ® Hot Pants
Polydor PD 4054
7 2 SHAFT 5 | fy % DooRs 4 72 72 ISLEY BROTHERS 10
Soundtrack/Isaac Hayes Other Voices Givin' It Back
Enterprise/MGM ENS 2-5002 (S1ax/Volt) Elektra EKS 75017 T-Neck TNS 3008 (Buddah}
3 3 CAT STEVENS 8 38 35 TRAFFIC, Ete. 8
Teaser & the Firecat o Welcome to the Canteen B ;:‘,i{fsso R 2
AZM 5P 4313 _ United Artists UAS 5550 Coiflion SO 9900
T4 4 JOHN LENNON 1 4 FREDDIE HARY 8
Imagine ® ﬁ > Easy l)Llovil’:'A 74 74 DIONNE WARWICKE STORY 5
Apple 3379 o Capitol ST 838 Scepter SPS 2.596
7 SLY & THE FAMILY STONE 3
ﬁ There's a Riot Goin' On ° 0 3 gﬁf MICHAELS o 75 73 GUESS WHO 3
Epic KE 30986 (C8S) Best of [ ]
6 6 CAROLE KING £ A&M SP_4302 RCA Victor LSPX 1004
Tapestry ° 41 48 CURTIS MAYFIELD 4 76 76 ARETHA FRANKLIN 2%
Ode SP 77009 (A&M) Roots Aretha Live at Fillmore West [ ]
ﬁ 9™ CHICAGO 3 Cuttom (RS 8009 {Buddah) o Mlaticspr0s
At Carnegie Hall ® 42 40 DONNY OSMOND ALBUM 21 77 49 BEE GEES 10
Columbia C4X 30865 MGM SE 4302 Trafalgar
8 8 THREE DOG NIGHT 6 Atco SO 7003
Harmony ) 43 41 TEN YEARS AFTER 14 ﬁ 117 MELANIE 3
S 0. il 05 X501 06 - A Space in Time Gather Me, Neighborhood
9 5 ROD STEWART 24 ColumbiaIKGH3CEO] NRS 47001 (Paramount)
Every Picture Tells a Story [ ] 44 43 BEACH BOYS 12
Mercury SRM | Surf's Up ﬁ 9 xﬁsanﬁtns%"azm
10 11 MoODY swss 15 | — Reorise RS 6453 —
Every Good Boy Deserves Favour ® 45 31 GRATEFUL OEAD 7 80 83 THREE DOG NIGHT 40
Threshold THS 5 (London) Warner Bros. 2wS$ 1935 ® Golden Bisquits ®
Ounhill DS 50098
1 10 ERS 26
CARPENTERS o fy 59 TOM JoNES 4 81 75 SAVOY BROWN i
o i E;"’e at Caesar's Palace w Street Corner Talking
w 13 DONNY OSMOND 4 arrot 2 XPAS 71049/50 {London) Parrot PAS 71047 (London)
To You With Love 56 SONNY & CHER LIVE 9 82 66 RARE EARTH 20
MGM SE 4797 w Kapp KS 3854 (MCA) One World
ﬁ 36 WHO 2 Sl FeEmsoN = _ Rare Earth RS 520 (Motown)
Meaty Beaty Big & Bounc: KRIS KRISTO 18
De(cayDl 79¥94 gMC . - The Silver Tongued Dewl & | B ,’,g:',:sogmz & Promises ?
14 12 CHLUTES 15 Monument 2 30479 § RCA (5P 4499
(For God's Sake) Give More Power 49 37 CHICAGO TRANSIT MHHORITY 133
to the People Cotumbla GP 8 ® uon FSJFPL:E?:%:U ’
Brunswick 8L 754170 55 JEFF BECK GROUP Dunhill DSX 50110
T a 50 R 4 -
ffy 32 NEL DIAMOND 3 Rough & Roady £ 119 MANAS & PAPAS 4
UniLS106OACA) e XE 30979 oﬁﬂ.ﬁﬁ nsl)‘(e 50106
16 17 PARTRIDGE FAMILY 14 51 53 KRIS KRiSTOFFERSON 12
Sound Magazine ° Me & Bobby McGee 8 85 CHICAGO o
ST Monument Z 30817 (CBS) Columbia KGP 24 °
17 15 #MI HEN;)RIX/SOUNDTRACK L] 52 41 ::'Lmozngrfm BAND 19 87 87 GRAND FUNK RAILROAD 31
inb id A
Repeise M3 2040 —Capricom SO 2:602 {Atco) c:grm‘sw 764 °
§3 52 !
18 18 CHER 10 i 2| "8 92 wLooomock .
Kapp KS 3849 (MCA) Warner Bros. WS 1925 USA
Capito) SMAS 645
19 19 PAUL'& LINDA McCARTNEY % 3 4z BanD 7| g 8 LETERMEN s
Ra ) hoots
.Eg'{', SMAS 3375 Capitol_SMAS 651 me'%okm
20 20 JESUS CHRIST, SUPERSTAR 53 5 57 PARTRIDGE FAMILY 35 | To0 77 DEEP PURPLE 5
Various Artists * Up o Date ° Fireball
S 2. % . N7 R (— Y e e
21 18 BLACK SABBATH 13 5% 4 T s o 106 Loy RAWLS 13
Master of Reality o icky Fingers ] A Natural Man
Warner Bros. 85 2562 Rolling Stones, COC 59100 {Atco) eM suE o
22 22 WHO 16 — HUDSON & LANDRY 1
Who's Next ° Losing Their Heads 2 8 ’sﬁ"..? g:h"ol':mu v
Decca DL 79182 (MCA) Dore 326 Warner Bro, WS 1843 ®
23 16 JACKSON 5/TV SQUNDTRACK S8 46 CARPENTERS 63
Goin' Back to Indiana Close to You . B9 é‘m‘%‘.‘,!‘ 1o You B
Motown M 742 L — AMISET427) Hi_SHL 32062 (London)
24 26 HUMBLE ME 4 59 58 GRASS ROOTS 9
Performance: Rockin' the Fillmore Their 16 Greatest Hits ol m‘lﬂon?wm »
A&M SP_3506 Dunhilh DSX 50107 Maioachsizes
25 21 MARVIN GAYE 25 60 64 FRANK ZAPPA'S 200 MOTELS S
What's Going On Soundtrack 18 mAmic“a%;Phlr :
Temla TS 310 (Motown) United Artists UAS 9956 United Artists UAS 5535
28 61 67 QUIN
% mﬂm (’;m'::s'i":ms 10 gm'acga{gr" Eck ! 9 96 CURTIS MAYFIELD
Atlantic SD 8295 ALM SP 3037 Curtis, Curtom (RS 8008 (Buddsh)
27 30 VAN MORRISON 5 62 51 CROSBY, STILLS, NASH & YOUNG 32 97 81 FIRESIEN THEATER 10
Tupelo Honey 4 er Street [ 1 Think We're All Bozos on This Bus
Warner Bros. W5 1950 Atlantic 5D 2-902 Columbla C 30737
28 25 BARBRA JOAN STREISAND 1 63 65 BLACK SABBATH 41 | 38 78 VICTOR BUONO 1
Columbia KC 30792 Paranoid ° Heavy
Warner Bros. WS 1887 Dore LP 325
29 29 JAMES TAYLOR 29 64 70 FIDDLER ON THE ROOF 5
Mud Siide Stim 5 Soundtrack S FIDERS IOFS T PURPLEISACERL2
Warner Bros. BS 2561 United Artists UAS 10900
30 23 JOAN BAEZ 11 65 69 B.B. KING 7 100 94 ENGELBERT HUMPERDINCK 12
Blessed Are . . . In London Another Time, Another Place
Vanguard VSD '8570/1 ABC ABCX 730 Parrot XPAS 71048 {London)
31 34 CAT STEVENS 43 66 61 SANTANA 60 101 91 JAMES GANG 12
Tea for the Tillerman ° Abraxas P Live in Concert
ALM SP_ 4280 o Columbia KC 30130 ABC ABCX 733
32 33 FIFTH DIMENSION 6 ﬁ 97 ). GEILS BAND 4 102 95 OSMONDS 23
Live Morning After Homemade
Bell 9000 Atlantic SD 8297 MGM SE 4770
33 27 JETHRO TyLL 29 68 62 ROBERTA FLACK 66 | 103 110 THE JTARTRIDGE FAMILY ALBUM  §7
Aqualung ° Chapter Two ° Bell 6050 °
Reprise MS 2035 Atlantic SO 1569
— HN 1
79 AL IN THE FAMILY 69 60 BUDDY MILES LIVE 9 EETONYI0
) TV Cast, Attantic $D 7210 2 Mercury SRM 2.7500 ) m:dv"a‘fgokrzgsi the Water
35 24 JEFFERSON AIRPLANE 11 ﬁ 98 PINX FLOYD 4 105 107 SLY & THE FAMILY STONE S6
Bark ° Meddle Greatest Hits P

ar}
Grunt FTR 1001 (RCA)

Harvest SMAS 832 (Capitol)

Wwww.americanradiohistorv.com

Epic E 30324 ((BS)
(Continued on page 68)
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LARRY McNEELY

Twelve string, lead, and slide guitar, and harmonica,
LARRY McNEELY progresses into a new and individual
ound on this his second album, recorded in England,

far from the maddening crowd.

LARRY McNEELY has changed.
His sccond album is now available on Capitol.
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Billboard

Continued from page 66

Ty

POSITIONS 106-200

T OPRL P S

A-Z (LISTED BY ARTIST)

Aliman Brothers Band ..................

8urt Bacharach .
Joln Baex

Smrlty assey
Beach Boys .
Jott Beck omw
Bee Goeos

Tony Bennett
Black Sabbath.

: © c Dlosdroen ot & T
x s w x g x & Vidior 8uomo L»
g 5 bt [ Y E u b Jerry Butler .. e
¥ £ e . e x = ° 1
2 b 3 2 5 anst i 2 5 amnst 3 20
13 g ?171'e',“|.abe|, Number (Distributing Label) & S5 Title, Label, Number (Distributing Label) ¥ & S Title, Label, Number (Distributing Label) 3
W 122 STEVIE WONDER'S GREATEST HITS 2 137 137 t‘L)‘llCE "COtOP%R " 37 171 182 _JrgHuNt:M;ALL 3 Meiry c:,""é'.’
e 0 Des [{ e Years ommander Col
¥.?'lrila T 313 L (Motown) Warner Bros. WS 1 London 2PS 600/1 o snnisNContSY)
170 B.J. THOMAS 2 138 109 SEATRAIN 8 —  IERRY LEE LEWIS o Cateans
). Greatest Hits, Vol. 2 m?‘ff"sﬂs Messenger #r Wouhlﬂd You Take Another Chance
epter ot Me
:” ” o | T TG URIAH heep 10 TS e
L e ® read CACEAL 173 138 JOHN HAMMOND 2
140 130 MOODY BLUES & Dreakout by ey
ﬁ 156 IKE & TINA TURNER A Question of Balance ®
‘Nuff Said Threshold THS 3 {Landon) 174 179 MOM & DADS 3
United Artists UAS 5530 ﬁ — PETER NERO Rangers Waltz J F 9ppAoanc
110 111 BLOOD, SWEAT & TEARS 21 Summer of '42 GNP Crescendo GNPS 2061 p?«‘f.. Dimension
B,S&T4 o Columbia € 31105 Theater .
175 175 JOSE FELICIANO 3 Roberts Flack o
Columbia KC 30590 142 144 LONDON HOWLIN' WOLF SESSIONS 15 That the Spirit Needs Mac 14
111 108 !B({Nl MITCHELL y74 Chess CH 60008 RCA LSP 4573 ,‘;:
us ° — o
Reprise M 2038 ﬂrﬂ%_&?‘ﬁ(}ﬁﬁg WAL 5 ﬁ gﬂlng"m';‘gzm & HIS LOST 3
112 125 FIFTH DIMENSION 4 Reprise RS 6465 Gaone © i
{3 ns ramoun
Ll 184 120 MOTHERS 5 ey 8
Filtmore East—june 1971 177 180 T. REX 4 n
113 105 2§IL Y:)U'écld Rush 63 Reprise MS 2042 Electric Warrior Grant Gres s
er the Gold Rus ® — BOOTS RANDOLPH 1 Reprise RS 6466 g
L # Word of 178 160 BOBBY SHERMAN 8 Fedale Hars - B
Monument 30963 (CBS) Gettin' It Together ..168
i 162 IOHN LENNON/PLASTIC ONO BAND 37 | - 15— TENRTATONS & Gettin' It Yogether B
rea its, Vol. :
Y 179 185 JOHN MAYALL/JERRY McGEE, 151
115 103 THREE DOG NIGHT 51 CordvAGSLS SN (Motownl LARRY mmr{ / A
Naturally L4 147 147 ROD STEWART ALBUM 15 Memories -
Dunhill s 50088 Mercury SR 61237 Polydor PD 5012 -1
116 102 TEMPTATIONS 30 | T4g 133 JERRY BUTLER 9 | 180 127 SMOKEY ROBINSON & THE MIRACLES 10 | °°7 °™™*™ S
The Sky's the Limit Sagittarius Movement One Dozen Roses 01
Gordy 65 957 {Matown) Mercury SR 61347 Tamla 7 312 L jn“orzohniA'lr;In . E
w us vEUs 14 | 145 140 MooDY BLUES © "~ 6 | 181 135 PAUL STOOKEY 15 Jetheo Ton e 2
n the Threshold of a Drea i e
Cadet CA 50004 {Chess/Janus) Deram DES 18025 (London) " :Iaa‘rlne?nsdros. WS 1912 élu’ﬁu Jonu ‘:
118 114 DOORS 30 150 152 FANNY 3 — om Jenes .
LA. Woman ® Charity Ball 18 %:‘ NBves? o?‘m ! Ko i arson o, 5
Elektra EKS 75011 Reprise RS 6456 Atco SD 33.219 L“’z e ‘:‘ i "
119 112 IKE & TINA TURNER 21 | 151 128 ISMC HAYES 52 | 1a3 183 STAMPEDERS : Jonn Lennen..." ‘1
What You Hear Is What You G To Be Continued - Lettermen ... ”
at You Hear Is What You Get/ E SENSRIONTE v Sweet City Woman Jerry Lo 72
Live at Carnegie Hall nteroriseNENSRIOTAN(StaxVolt) Bell 5068 Lightnouse ... 2
United Artists UAS 9953 152 131 )IMI HENDRIX 39 184 139 SOUL T0 SOUL 0 Litte Richerd . 7
120 121 HERBIE MANN 5 Cry of Love ® a? e amalome W
Push. Push Reprise MS 2034 Sound_track PR ot d
Embryo SD 532 (Atlantic) e 200 ég:s‘hTi’r::N EDWARDS T ;::::Msn":::: 7 Mason Proifit’|
121 88 POCO . 10 Capricorn $D 8021 (Cotillion) Songs for Beginners e
P 154 163 GRANT GREEN 5 Atlantic SD 7264 Don Metonn eC
L Visions Melanie
ﬁf — ELVIS PRESLEY 1 Blue Note 8ST B4373 (United Artists) 185 186 JSI‘IJD':NS&:LTRANE 3 Lea mich
1 Got Lucky 155 132 FOUR TOPS 10 B R G Steve Miller
RCA Camden CAL 2533 Greatest Hits, Vol. 2 . Moms & Dads
Motown M 740 L 187 187 JEWISH AMERICAN PRINCESS 4 Moody Blues.
123 124 LEON RUSSELL & THE SHELTER Various Artists Van Morrison
:Slj'nzsw 8903 (Capitol a 156 137 };‘I:NK:‘DEBLrIa(in 1 Selece o
SO AR [ RwviiEs Q. 7 Welbound W 2007 Ch/ s 188 — EMITT RHODES 1 Bt
just as | Am 157 161 EDDIE HARRIS & LES McCANN 27 Mirror, Dynhill DSX5011 New's |¢.',:',, e Purpie Sa
Sussex SXBS 7006 (Buddah) isﬁ?‘?ﬂ xyorgargem 189 149 BUDDY MILES 73 g‘e‘l‘sl.y 'g‘\:on‘nhn
125 142 DENNIS COFFEY & THE DETROT | 153 145 ROD STEWART ALBUN 15 areur S8 $1350 s ?
A Gasaline Alle - iSRRG artridge Fam
Evolution Meccury SR 61200 190 192 MASON PROFFIT 4 L oot
SussesNERSSH700N(Buddah) _ | 159 153 SHIRLEY BASSEY 18 Last Night | Had the Strangest Dream gm;,:vf-;m_
126 129 JOHN ENTWISTLE 6 Something Else Ampex A 10138 .
Smash Your Head Against the Wall United Artists UAS 6796 191 150 CHARLEY PRIDE 19 Rl:m‘l:;\:o Fd
Decca DL 79183 (MCA} 160 167 MANTOVANI & HIS ORCH. 5 m ust Me Emmit Rhoded 1Ll 1
127 100 ETEIV(IELMILLER BAND 8 I&.}&'ﬁ'ﬁf!&wh"e RCA LSP 4560 Ralin 'vs'::;.' ¥ 1
ock Love
Caprtol SW 748 161 166 RAY CHA!!LES 2 192 196 COLOSSEUM LIVE 2 :-:c;;ﬂ;'
25 %0 (L)IGH';!!OUSE 5 ggzhwlgz?ary in Show Business Warner Bros. 2X$ 1942 ,’.,'.,’;;";...,m
ne Fine Mornin - Carly Sl ;
Evolution 3007 (S'gmo Dimension) 162 139 ﬂmﬂ ss"us " 20 193 194 mjﬁﬂgz 7%!18":'&) 2 3!‘{‘ n-':' Famiiy $tone.
—_ tlanti D 7206 - 00500605055
W Ly siwon 0| o e
Elel:’c"fas"&“ Tl 163 168 WAR 2 194 — BLESS THE BEASYS & CHILOREN 1 :J;s‘slecrn:na’eh-em 8 Chilaren. ]
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Brewer and Shipley - Shake Off The Demon

New On Kama Sutra Records

TROUBADOUR, L. A. NOVEMBER 23 TO 28
CARNEGIE HALL, N.Y. DECEMBER 3

Distributed by Buddah * Records. A Subsidiary of @,ﬁ--l-- Also on Ampex 8-Track and Cassette Stereo Tapes.
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Lote News

Firms Prime Big LP’s for Xmas

o Coptined from page 1

Renata Tebaldi LP, "Christmas
Festival.”

The Atlantic group's Greatest
Recordings Series, which is archive
product from the company's big-
gest names of the Fifties and early
Sixties. will be available in time
for the Christmas season. Included
in the first release of the series
are the Coasters, La Vern Baker.
Chuck Willis. Clovers, Drifters and
Joe Turner.

The company also has the new
Led Zeppelin album, a new album
from Cactus, “Restrictions” (on
Atco) the ). Geils Band's “The
Morning After” and a repackaging
of the lron Butterfly, "Best of
Iron Butterfly” (on Atco), Jona-
than Edwards Embryo aruist, Her-
bie Mann's “Push Push” and Ro-
berta Flack's “Quiet Fire.” The
Flack album. newly released ai-
ready has impressive advance or-
ders.

Polydor is in the middle of John
Mayall Month and expects his
latest album, *“Memories” to
strong seasonal sellers. plus the
rest of Mayall's Polydor catalog
which is featured in_the promo-
tion. James Brown will spearhead
the company's soul sales with a
double album, newly released,
“Revolution of the Mind." The
James Last single “Music From
Across the Way." is being reser-
viced, and the company expects
it to act as a lead into the Ger-
man musician's new album, “Good-
times.”

Legitimate Christmas product
comes from Arthur Fiedler and
the Boston Pops orchestra. Fiedler
has a new release, “Arthur Fiedler
Superstar,” which is being pro-
moted heavily.

Warner Bros. brings to the rock
market James Taylor's live album
and Alice Cooper's “Killer” diller.
Also set is a double LP from
Jethro Tull, and items by the
Faces, Seals & Croft, Sesame Street
and the Mystic Moods' “Sensuous
Woman." On hand for the seasonal
surge will be LP's by Dion, Ry
Cooder. Curved Air, Youngbloods,
Bonnie Raitt, Mother Earth, Sweet-
water and Earth, Wind & Fire,
plus debut albums add to the re-
lease.

Stax s putting every bit of
muscle into Isaac Hayes' double
record., “Black Moses.” Between
now and then, albums will also
feature Luther Ingram, Dramatics,
Staples Singers and a new gospel
group. the Rance Allen Group.

Motown albums by Junior Walk-
er, Gladys Knight and Supremes-
Four Tops are due within the next
few weeks with a possibility that
LP's by the Temptations, Originals
and Undisputed Truth will be com-
pleted and released by the end of
the year.

David Wilkes, head of A&R
at Vanguard Records, feels that
Christmas is not only a great
booster for the Vanguard series.
but also for Vanguard's classical

line. Everyman Records. Every-
man is releasing two Joseph
Szigeti LP's, "Ten Violin and

Piano Sonatas, Complete,” all
Beethoven compositions, and “His-
toric Bartok."” There will also be
a double record “Tales of Terror.”
narrations by Nelson Olmsted on
Edgar Allen Poe material.

From Vanguard Records: “The
Best of Buffy Sainte Maric, Vol.
I1,” and “Ballads fram Deep Gap,”
by Doc and Merle Watson will re-
cecive a strong push. Also due out
is a soundtrack LP by Joan Baez.
“Carry it On,” from her docu-
mentary film of the same name.

“After Thanksgiving the business
explodes.” said Stan Hoffman, di-
rector of marketing at Chess/Janus
Records. "1 believe that this is the
most crucial period for any record
company. Christmas just generates
excitement in all areas of business
and chcially in the record busi-
ness.”

Hoffman mentioned that Janus
Records will be promoting several
of their name artists, including
Don Covay. “Different Strokes for
Different Folks,” LP; Potliquor’s
new “Levee Blues,” album; and
Michael Gately with the “Gately’s
Cafe,” LP.
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Cadet and Cadet/Concept will
be promoting Colonel Bagshot's
~Oh What a Lovely War,"; and a
double record set on Ramsey Lewis
“Inside Ramsey Lewis,” which is
on Cadet Records.

A new Muddy Waters album,
“Muddy Waters Live,” on Chess
Records, will get a big push for
the Christmas season, and Chess
has decided to re-release Koko
Taylor's LP, “Ko Ko Taylor.” in
time for Christmas.

The Ampex Music Division has
slated big pushes on “A Christ-
mas Story™ by Anita Kerr and the
Singers, released simultaneously on
both disk and tapes. This is being
complemented by a re-release of
the label's best selling Christmas
album, “The Littlest Angel,”
which is being relcased in con-
junction with a special presenta-
tion by Hallmark,

Ampex Music is planning an un-
usual presentation for the Anita
Kerr album in conjunction with
American Bakeries. Although de-
tails of this merchandising package
are not yet available, emphasis will
be on a special low price for the
holidays.

Geared to the kiddie market are
five new library starters on the
Disney label. These rcleases in-
clude “Great Ballets and their
Stories.”

These releases will be promoted
along with the Disney Children’s
series. AST is also planning special
sales efforts for the cassette and
8-track versions of Bell Records’
Christmas biggie, “The Partridge
Family Christmas Album.”

From the Bell Records family of
labels comes seven releases geared
to the Christmuas market. The big-
gest among these are “The Par-
tridge Family Christmas Album,”
and Mountain's “Flowers of Evil,”
on the Windfall label.

Audio Fidelity Records will re-
lease "White Christmas” and "Ru-
dolph The Red-Nosed Reindeer,”
by Tiny Tim. Audio Fidelity is
planning a special promotion which
will include posters of Tiny Tim as
Santa Claus.

The major push at Buddah Rec-
ords will be the new Brewer and
Shipley album, “Shake Off the
Demon.” Two comedy LP's David
Frye with “Richard Nixon, Super-
star.” and Vaughn Meader’s “Sec-
ond Coming.” album will also be
the subject of a big Christmas pro-
motion. In addition, Steve Good-
man’s debut LP, “Steve Goodman,”
is receiving a heavy promotional
push.

Famous Music is promoting sev-
eral albums on their many labels.
Among them is “Detroit,” by De-
troit, which features Mitch Ryder
as the lead singer. “Lost in the
Ozone,” by Commander Cody and
His Lost Planet Airmen, is also
receiving a heavy promotional cam-
paign. Both are on Paramount
Records.

On Famous' Tumbleweed label,
a new Albert Colkins LP. "There's
Gotta be a Change,” is being
readied for a big Christmas pro-
motion. On Family Records, a new
artist, Billy Joel, has released an
LP bearing his name, Artie Ripp,
head of Family, expects the Christ-
mas season to really be a boost
to this new artist.

Melanic's own label. Neighbor-
hood Records. is releasing . her
“Gather Me.” album in time for
the Christmas season. On Dot,
“Magnificient Sanctuary,” by Roy
Clark and Hank Thompson’s 25th
anniversary LP will receive much
promotion.

At Elektra, the biggest LP push
will be for the new Carly Simon
album, “Anticipation.”

Mercury Girds

Mercury Records expects its big-
gest Christmas business on its
My Daddy.”

ABC/Dunhill has a new Han-
del's “"Messiah™ on their Westmin-
ster Gold budget classics line.

Warner Bros. will be putting em-
phasis behind four titles: “Sesame
Street 2." Scals and Croft's “Year
Of Sunday.” Faces’ A Nod Is As
Good As a Wish” and Alice Coop-
er's “Killer."

A&M will put special emphasis
on five of its new pop titles. They

include Paul Williams' “An Old
Fashioned Love Song.” Cat Stevens’
“Teaser And The Fire Cat,” Hum-
ble Pie's two record set. “Per-
product that has recently shown
good chart actions: Rod Stewart
(three albums), Buddy Miles “Live”
(two disk set). Chuck Magione
(two set) will be another big sell-
er, according to Lou Simon. ex-
ecutive vice president marketing.

Mercury has no Christmas pack-
ages per se. However, Simon said
the label's three disk set of “Mes-
siah” with Colin Pavis conducting
on Philips is a traditional seller
at Christmas.

Mercury will in mid-December
release new packages by Statler
Bros.. Roger Miller. Paul Roche.
Rich Little, Aura, Melba Moore,
Second City and Pathe—but few
will be pertinent to Christmas sales.

“People buy Christmas gift rec-
ords on the basis of what is pop-
ular right now.” Simon said. He
said tag lines on radio spots would
be used to plug the gift idea.

West Coast record labels are
tending 1o concentrate on their
strongest contemporary _product.
rather than issuing specific Holi-
day releases. But generally higher
merchandising budgets and unusu-
ally strong releases have been
scheduled with the Christmas gift
market in mind.

United Artists Records has two
fast-moving movie soundtrack al-
bums, one sure-fire, “Fiddler On
the Roof.” and the other a surprise
mover. Frank Zappa's “200
Motels.” In addition. Don McLean's
“American Pie” debut album has
taken off and the Traffic revival.
“Welcome to the Canteen,” is in
the top thirty. New UA releases
that have shown indications of
major sales are Ike & Tina Turn-
er’'s "Nuff Said” and War's “All
Day Music.”

MGM Records will put a large
cffort behind the forthcoming “Boy
Friend” movie soundtrack starring
Twiggy 2nd the new Five Man
Electrical Band album. Also ship-
ping the Eric Burdon-Jimmy With-
erspoon album. Chad Everett's
debut Marina LP and a new Wes
Montgomery set. Richie Havens
has his current “Great Blind De-
gree™ album and two releases via
his Stormy Forest label for Bob
Brown and Kathy Smith. The Os-
monds will have added promotion
for Donny Osmond’s “To You With
Love” set and nine-year-old Jimmy
Osmond gets his own single with
the seasonal “If Santa Claus Were
formance.” Quincy Jones' “Smack-
water Jack.” and Bill Medley's
“Song For You."

MCA Readies

MCA Records has the Broadway
show album of "Jesus Christ,
Superstar”  joining the original
studio LP for major merchandis-
ing efforts. There will be a lot of
promotion for the Neil Diamond
and Elton John lists, based around
their newest albums, Diamond's
“Stones.” and Johns “Madman
Across the Waters.” Bill Cosby and
Sonny & Cher each have two
strong current albums with gift
potential. Four Who albums will be
merchandised as a unit promo-
tion, “Meaty Beaty, Big and
Bouncy.” “Who's Next.” “Live at
Leeds” and “Tommy." In addition,
Decca’s Christmas catalog featur-
ing Bing Crosby and the country
artists on MCA labels are to be
:cavnly promoted in suitable mar-
ets.

S. Africa Bans
‘JC Superstar’

o Continued from page |

It had been banned, he said, “fol-
lowing representations.”

“The SABC decided last March
to broadcast the rock opera once
only on the English service. Sub-
sequently representations were re-
ceived from English and Afrikaans
churchmen in the light of which
the board reaffirmed its earlier
decision,” he said.

WWr—arirraricanrachotmstorvy cona

Pickwick Albums
TV Campaign

e Continued {rom page 1

Big Bands,” “Rock & Roll Re-
vival,” “A Time for Us.” and “The
Stars and the Hits.”

Among the television stations
scheduled to air the spots are
WGAN-TV, Portland, Me.; WLBZ-
TV and WABLTV, Bangor. Me.;
WHO-TV and KRNT-TV. Des
Moines. lowa; WTIC-TV, WTNH-
TV. and WHNB-TV, Hartford/
New Haven, Conn; WBZ-TV.
WHDH-TV, WNAC-TV and
WSBK-TV, Boston. Mass.; KMSP-
TV, KSTP-TV, WCCO-TV and
WTNV-TV, Minneapolis/St. Paul.
Minn.; WJAR-TV and WPRI-TV,
Providence, R.I; WDAF-TV and
KCMO-TV, Kansas City. Mo..
and KMOX-TV, KPLR-TV, KSD-
TV and KTVIL-TV. $t. Louis, Mo.

TV Programs

Network and syndicated tele-
vision programs included in the
buy feature such top-rated shows
as Mike Douglas, Merv Griffin.
David Frost, Dick Cavett. Andy
Griffith, Lawrence Welk, Perry
Mason, Virginia Graham, Bonan-
za, Today, Secret Storm, Edge of
Night, Jeannie, Truth or Conse-
quences. To Tell the Truth. What's
My Line. Dating Game, Let's
Make a Deal. 1 Love Lucy. Gen-
eral Hospital, Star Trek, Bracken's
World, Wild Kingdom, and prime
time newscasts and motion pictures.

Pickwick's decision to make
the advertising commitment was
prompted by the success that the
Pickwick/33 records enjoyed in
a test run in cooperation with the
Woolworth chain in the Denver
area six months ago.

Cereal’s Push

o Continued from page 1

Dick Vanderbilt of Big Tree
Records said that since the sales
campaign on TV has begun, both
the single and LP by the Sugar
Bears has picked up in sales.
“They use tze single in the TV
commercial as a music bed,” said
Vanderbilt. "And those five cuts
on the back of the cereal box also
help, to say nothing of the men-
tion of the group Sugar Bears, on
all of those kiddie shows. It seems
as if the Sugar Crisp Sugar Bear
is as popular as Popeye. R

“There has been relatively little
radio station airplay for the group.
This further points out that the
TV ads are doing the trick. Now
we as a record company have be-
gun an all-out promotion campaign
for the album and single. And it
looks as if this record will follow
the same path as “Sugar Sugar,”
by the Archies. which was also
once embossed on the back of a
General Foods cereal package.”

To further help matters, the
chain of Sears stores has started
running TV commercials to pro-
mote the album and single at a
special price. These commercials,
like those from General Foods, are

Commercial Music
Writers Seek Cut

o Continued from page 1

range from $500 for the writer of
a 30-second radio commercial to
$10.000 for a major national cam-
paign. But, said Bedell. at the same
time a singer or announcer could
be carning in excess of $100.000
to $150.000 a year. A writer with
five hit songs as opposed to five
major commercials would receive
more from the songs. But if the
writer had commercials residuals
the situation would be reversed,
commented Bedell.

Bedell also revealed a side effect
of the national price freeze—ad-
vertising agencies are producing
less new radio spots “'and the music
is always the first thing that’s cut.”

He added: "Too few agencies
think of music as an integral part
of the whole concept—it's too of-
ten treated as an afterthought.™

Scripting and production of the
campaign was created by Pick-
wick’s Creative Services Division.
Directed by Chuck Snyder it uses
the Chromakey process, and was
videotaped at Reeves laboratories
here.

Commenting on the campaign.
Pickwick’s president, lra Moss
said, "'We feel that the television
medium which combines sight and
sound with such a gigantic cover-
age. is the ideal medium for the
promotion of records.”

National to Chain
e Continued from page 23

bringing the total of leased music
outlets the company is servicing
to 39.

“We want to become more ag-
gressive in this area (leased depart-
ments) of rack merchandising, t00,”
the executive stated. “It strengthens
our program of complete control
and customer-consumer service.”

As part of its long-range plan-
ning and development program.
National Tape has moved its corpo-
rate offices to Rosemont, 1. a
suburb of Chicago.

Its new 2.500-square-foot head-
quariers will house corporate exec-
utives. marketing, operations, sales
and advertising offices. It will con-
tinue to operate in a 10.000-square-
foot facility in Brookfield. Wis., a
suburb of Milwaukee, and in a
20,000-square-foot warehouse/ship-
ping depot in Milwaukee, Account-
ing and the company's computer
center operates from the Brook-
field location.

Assists Disks

aired during kiddie TV shows.
Sears hopes to lure the young into
their stores in Boston, Washing-
ton, New York, Philadelphia. and
Pittsburgh where the commercials
are being aired.

“This type of ad program, while
not new, has rarely been used, is
proving that radio, while an im-
portant part of selling records,
can be bypassed in at least special
cases.” Vanderbilt said. “And Sug-
ar Crisp will benefit because of
the many records which are being
sold with the Sugar Crisp product
spokesman, Sugar Bear, singing
tunes to delight the youngsters.”

‘Legal’ Duplicator
o Continued from page 1

The new antipiracy amendment
to the copyright law will end all
unauthorized copying of recordings
on the effective date of Feb. 15.
1972. As of that date, records can
be copyrighted. and all duplicators
will be illegal unless they get per-
mission from the record companies
to make the duplicates.

The new law will apply only to
the new copyrighted records. It is
not retroactive. Therefore the ex-
isting records made before that
date. will continue to be available
to “legal” duplication when royalty
is paid on the copyrighted music
on the records.

But the antipiracy bill gave own-
ers of the copyrighted music (on
all records. old and new) heavy
civil and criminal weapons against
tape copies on which no music
royalty was paid. Hence the flood
of tough suits being brought by
music publishers and the Fox of-
fice against the non-paying pirates.
their distributors and retailers.

In this climate. not only the pi-
rates. but even the “legal” dupli-
cators will find it harder to sell
tape copies, as worried distributors
and retailers insist on strong proof
that music royalties have been
paid.

when answering ads . . .
Say You Saw It in Billboard
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