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VIDCA Lines Up
Speakers, Exhibits

NEW YORK — VIDCA has
already locked in 30 companies
who have registered as exhibi-
tors and has taken options on
30 more companies who want
to exhibit. In addition, the First
International Cartridge TV, Vid-
eo-Cassette and Video Disc
Conference, which is jointly
sponsored by VIDCA and Bill-
board Publications Inc., has set
two-thirds of the speakers for
the conference program which
will run April 19-23 in Cannes,
France.

A first for VIDCA will be
the debut presentation of the
cartridge TV system manufac-
tured by Matsushita Electric In-
dustries Co., Ltd. of Japan. J.
Nagaoka will head the presenta-
tion team.

Among the companies set as
exhibitors are: The French Bank
Credit Lyonnais. Diners Club,
Edition de I'Eolienne, Encyclo-
vaedia Britannica, November
Book, Edicion Anaya, Tele-
france, Massimo Saraceni Cine-

(Continued on page 10)

Schwartz Sees ‘71 as
Boon Yr. for Retailers

By PAUL ACKERMAN

NEW YORK-—The upcom-
ing year of 1971 will be one of
the greatest in the history of the
retail record business. accord-
ing to Jim Schwartz, record
executive who heads up the
Schwartz Brothers operation.

Schwartz, a pioneer distribu-
tor, who is also president of the
National Association of Record

Merchandisers, confirmed that
his retail outlet in Wayne, N.J.,,
has ended its first year with a
sales volume of approximately
$1,700,000. Between 65 per-
cent and 70 percent of this total
was accounted for by records
and tape. Tape itself, Schwartz
added, accounted for 25 per-

(Continued on page 4)

AFM Uneasy Over NEC's
Rider; Calls It Intolerable

By BOB GLASSENBERG

NEW YORK-—The Ameri-
can Federation of Musicians is
opposed to the present Na-
tional Entertainment Confer-
ence Rider. It contains some
30 agreements on artists’ ap-
pearances on campus. In a
letter from L.D. (Larry) Mc-
Donell, assistant to the presi-
dent of the AFM, mem-
ber agencies were advised:

“The NEC Ruder (in its pres-
ent form) is intolerable and un-
acceptable to the American

Federation of Musicians be-
cause it negates the terms and
conditions of the AFM Form
B contract—the only engage-
ment  agreement AFM  mem-
bers are permitted to execute
. with extreme reluctance,
this office must advise that,
under no circumstances are
AFM members to execute and
perform under the NEC Rider
nor under an AFM contract
where any printed part of same
(Continued on page 20)

Billeoa

Scuttle-Piracy
Bill Infroduced
By McClellan

By MILDRED HALL

WASHINGTON — Sen. John
A. McClellan, chairman of the
Senate Copyrights Subcommit-
tec, introduced a scparate bill
Dec. 18 giving limited copyrights
to sound recordings. The aim of
the bill is to cut down current
massive record piracy.

The bill would not give any
performance rights to record-
ings, and would become effec-
tive three months after passage.
1t would not apply retroactively.

He told the Senate that the
earliest feasible effective date
for the implementation of the
general copyright revision bill is
Jan. 1, 1973. The senator felt
that “the widespread unauthor-

(Continued on page 62)

“Stranded,” written and performed by two young Englishmen,
Rod Edwards and Roger Hand, is a fascinating look at
America as others see us. Produced and arranged by George
Martin, it is his first project since the Beatles parted company.
“Stranded,” by Edwards & Hand. RCA LSP-4452, P8S-1651
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Blank Tape Mfrs
Buck Soft Mart

By BRUCE WEBER

LOS ANGELES—For many
tape companies, 1970 was a
year of shrinking sales and
profits. Bucking the trend were
the major blank tape manufac-
turers, which. despite the eco-
nomic uncertainties, established
another record year.

Trade sources reported that
full-year volume exceeded 1969
levels by a large margin. And
it also was reported that some
leading tape producers chalked
up sizable earnings gains for the
year.

The blue chip report on
blank cassetie tape comes from
Ampex, which investigated the
market and released its results
in a secret executive summary
to top company management.

Although the report was la-
beled ‘“‘conservative™ by three
of four leading blank tape pro-

Treasury.

Francisco,
recordings.

ducers, all said it reflected the
market very well.

According to Ampex, the U.S.
blank cassette market totaled
47 million units in 1969. Projec-

(Continued on page 14)

Trendsetter
Winners Set

NEW YORK — The Bill-
board 1971 Trendsetter
Awards, based on achievement
in 1970, have been announced
and range from blues pioneer
Muddy Waters to classical con-
ductor Zuban Mehta.

The complete list (details will
be found in the Talent in Action
section) is:

Tim Rice, Andrew Lloyd

(Continued on page 62)

Distrib Net Formed
On Collector Labels

By ELIOT TIEGEL

LOS ANGELES-—Jazz and blues collector Ray
Avery has opened a national distributing company
which offers product from 13 collectors’ labels.

Avery's new firm, Rare Record Distributors, is
an outgrowth of his Rare Records retail shop in
Glendale, which services collectors worldwide.

Avery got into the distribution business because
he found it nearly impossible to get anyone to
handle two labels he owns, Sounds and Jazz

Avery's products run the gamut from Dixieland
to modern jazz. He is joined by two other West
Coast collectors’ companies, Bill Bacin’s Southland
Distributors—emphasizing traditional Dixielund—
and Norm Pierce’s Jack's Record Seller in San
which handles a

variety of old

Avery services some 100 domestic stores and a
few importers like Harbor Export in New York.
and two Japanese firms, Phenix Trading Co. in

(Continued on page 10)
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Lin Posts For Sale Sign on
Starday-King; Asks $5 Mil

By BILL WILLIAMS

NASHVILLE—Starday-King
is for sale, according to an of-
ficial of the firm.

“Lin  Broadcasting, which
owns Starday-King, is a basic
broadcast firm, and is trying to
divest itself of all outside in-
terests,” the spokesman said.

He said the asking price
would be between $4Y2 and $5
million, *“about what they paid

for the company in the first
place.”

Starday acquired King Rec-
ords more than a year ago, and
Hal Neely moved into the
presidency of the combined
firm. Since then the company
has expanded its operation here
and built a studio in Macon, Ga.
Lin acquired the operation a
few months ago.

Cotillion Mounts
Drive on Two LP’s

NEW YORK — A special
drive, with Atlantic group pro-
motion executives meeting with
distributors all over the U.S.,
will be mounted to promote
Cotillion debut albums by Em-
erson Lake and Palmer, and
McDonald and Giles. “This will
be an extremely heavy cam-
paign to get these two U.K.
groups off,” said Bob Rolontz,
Atlantic vice president. “Com-
parable to our efforts with the
Bee Gees, Led Zeppelin, King

Janus Expands
To Country Field

NEW YORK — Janus Rec-
ords, who has scored a string
of pop hits under the direction
of president Marvin Schlachter,
is entering the country music
field via a deal with Ambertone
Records, located and operating
basically in Alabama and
Texas. A Linda Plowman sin-
gle, “I'm So Lonesome I Could
Cry,” will be immediately re-
leased on the Janus label; it
had been breaking in several
markets on the Ambertone
Records label. Another artist in
the deal is Jerry Lane.

Crimson and Crosby,
Nash & Young.”

The two albums will be re-
leased Jan. 5 and the sales
campaign started Dec. 15.

“It is the first time our pro-
motion people have gone on the
road to distributors with just
two albums—in effect, saying,
that this is the Cotillion line.
Also there will be three or four
weeks of solid trade and radio
advertising — we haven’t done
this for anybody else,” added
Rolontz.

Emerson Lake and Palmer
and McDonald and Giles are
signed to Island Records in the
U.K. but the deal for U.S. re-
lease was made with Cotillion
before Island boss, Chris Black-
well moved his product to Capi-
tol for the U.S. The ELP group
is a merger between members
of Nice, King Crimson and
Atomic Rooster, while the sec-
ond group comes from the
ranks of King Crimson.

“With this in mind we are
placing special emphasis on the
college market,” said Rolontz.
“The burden is on us—neither
group will be available for a
U.S. visit before April next
year.”

Stills,

London Sets New Branch
After Success of 2 Others

NEW YORK — The success
of London Records’ two new
branches, London Records
Midwest and London Records
California, sparked the decision
to launch still another branch,
London Records Southeast. The
new branch, which will be
based in Atlanta, will open
Feb. 1, 1971, with Cy House as
branch manager, and Ed Jar-
man as sales manager.

According to Herb Goldfarb,
London’s national sales and dis-
tribution manager, the combin-
ation of better delivery, servic-
ing and local promotion, and
tighter control afforded by the
branch concept, has produced
business volume four times
greater than the earlier in the
Midwest and California areas
where London’s branches have
been set up. London’s Midwest

Record Hunter Has
Another N.Y. Store

NEW YORK-—Record Hun-
ter, retailer of records, radio
and stereo equipment, has
leased a store at 1024 Third
Ave. The longterm lease calls
for total aggregate rentals in
excess of $750,000.

branch was set up in 1969 and
the California branch was
launched this past summer.
London also operates its own
branch in New York.

As in the other cases, the
new Atlanta branch will also
handle outside labels and tapes,
but no other types of products.
Goldfarb also noted that other
branches beyond the four al-
ready established are being con-
templated but there is no defi-
nite timetable on these.

The lines to be handied by
the Atlanta branch beyond the
London family of labels will be
announced prior to the grand
opening of the facility.

Craig’s Daughter
Launches a Label

NASHVILLE—Donna Craig
Dickerson, daughter of song-
writer Francis Craig who wrote

“Near You,” has launched a
record label — Cinda Records.
First release features Rob
Chartier with “It’'s a Rainy

World on Sunday” b/w “Gonna
Get On,” an easy listening disk.
a spokesman for the label said
that distributors were now be-
ing lined up.

Mansfield Head
Of Verve; Keys
Jazz & Pop

LOS ANGELES — MGM
has assigned Ken Mansfield to
head its Verve line. Mansfield’s
emphasis will be on jazz and
pop material.

Mansfield was formerly in-
volved with projects for the
parent label. He is now Verve's
vice president, general manager
and directing the development
of such new acts as Curt New-
berry and Wigwam.

TV actor Michael Parks is
Verve's top seller. Label presi-
dent Mike Curb has George
Martin producing Stan Getz in
London and Jimmy Smith cut-
ting Top 40 type songs.

“We are holding onto Verve,”
Curb said, “and we will really
concentrate on finding new
means of marketing our jazz
catalog.”

On another creative note,
special projects director Mike
Viner is creating a series of
children’s albums called the
Young Directional Series.

Among the name acts doing
the narrations are Lorne
Greene (with music by Randy
Sparks), Billy Graham, several
of the Astronauts and actor Ef-
rem Zimbalist.

MGM will repackage many
of its children’s stories and use
the new educational series as a
leader for the whole kiddie pro-
gram slated for mid-January re-
lease. There are around 40
titles in MGM’s children’s cata-
log.

Fox Agency Stages
New Bootleg Attack

NEW YORK —In another
frontal attack against what is
regarded as the largest bootleg
operation in the nation, 27
publisher principals of the
Harry Fox Agency initiated an
action last week against 20
record and tape retailers and
wholesalers throughout Florida
for tape piracy. The defendants
are charged with the illegal
sale of pirated 8-track car-

tridges  bearing the label
“Stereo 8." The action was
brought in the United States

District Court for the Middle
District of Florida, Tampa Di-
vision; Judge Ben Krentzman
directed all of the defendants

AE&M Makes
Two Deals

LOS ANGELES—A&M has
reached an agreement with
Booker T. Jones' Share Produc-
tions and Dave Anderle’s Wil-
low Productions for production-
distribution of projects.

Share’s first project involves
Jones and his wife Priscilla
Coolidge, with the Memphis
organist singing for the first
time. The intention is for An-
derle to help out where he
can in the studios. He cur-
rently cut Scott McKenzie,
Marc Benno and Rita Coolidge
for the label.

Jones and Anderle will cut
other acts for A&M release.
Booker T. and the MG's are
the act which Jones heads and
has been released on Stax.

Dimension, Diamond,

Steinberg for NARM

PHILADELPHIA — The
Fifth Dimension, Neil Diamond
and David Steinberg will en-
tertain at the 1971 NARM An-
nual Awards Banquet, sched-
uled for March 2, at the Cen-
tury Plaza Hotel in Los Angeles.

Steinberg has also been se-
lected as master of ceremonies
for the evening, and the Les
Brown orchestra will supply
music for dancing.

According to Jules Malamud,
executive director of NARM,
the selection of key artists to
entertain at the function high-
lights the emphasis on contem-
porary music and its impor-
tance to the industry, which will
be made throughout the con-
vention program.

Presentations at the banquet
will be made in 19 categories
to artists and record labels, for
best-selling product in 1970.
The awards are based on ac-
tual dollars spent across the
counter by the consumer and
a special NARM selection com-
mittee chooses the nominees.

Categories in which presen-
tations will be made will in-
clude Hit Single Record; Hit
Single Album; Movie Sound-
track Album; Original Cast
Show Album; Male Vocalist;
Female Vocalist; Male C&W
Artist; Female C&W Artist;
Male R&B Artist; Female R&B
Artist;  Folk  Artist; Vocal

Group; Vocal Duo; Instrumen-
talist; Instrumental Group or
Orchestra; Comedy Artist; Jazz
Artist, Classical Artist; Chil-
dren’s Product and Economy
Product.

to show cause as to why they
should not be enjoined from
the sale of such cartridges.
Pending a hearing, Krentzman

(Continued on page 10)
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ICAN'T STOF LOVING  ANY TIME
You
MELL NAVE TO GO
DON'T KEEP ME
HANGIN' O

YOUR CHEATIN HEART
MY LovE

| ®moRNTO LOSE
| WALK THE LINE

|| wive oF e mono

YOUNG LOVE
TENNESSER WALTZ
TOU ARE MY SUNSHINE

ON ONE of the new Stereo 8 boot-
leg tapes, the art was changed
from the previous cut run in
Bililboard Nov. 28. Al Herman,
managing director of the Harry
Fox Agency, requests that any-
body having information regard-
ing the manufacture or sale of
tape recordings with the above
identifications, communicate with
Robert Osterberg, of Abeles and
Clark, 745 Fifth Ave., New York,
N.Y., 10022. Phone: (212) 755-
1810.

WB/Reprise in
Acts’ Tour Push

LOS ANGELES — Warner
Bros./Reprise Records is spon-
soring and coordinating its first
national concert tour for two
of its acts. Capt. Beefheart and
His Magic Band and Ry Cooder.

The label's creative services
department is coordinating all
promotional activities for the
dates, whose details were
worked out by Carl Scott and
Paul Smith. Merchandising di-
rector Hal Halverstadt has also
been involved in the program
which supports appearances in
14 locations including several
colieges.

Chi Dealer Cites Distrib
Snag on Country Product

By EARL PAIGE

CHICAGO — Unavailability
of country record product in
this large market is causing con-
cern among dealers and among

radio outlets that program the
material. Arbi Gibson, the lead-
ing country record-tape dealer
here, expressed his irritation
over the unavailability of Dee
Mullins’ “Remember Bethle-
hem” on Plantation, and other
singles. After four weeks of air-
play on the record over WJJD
here, the Gibson Music store
owner said: “I don't want to
become a distributor but I'm
being forced into it.”

WIID program director Roy
Stingley said: “It's a shame
when an artist has something
this good people can’t buy it. I
think the distributors are afraid
they’ll be stuck with a Christmas
single.”

Among stations tapped,
WQYK music director Don Dee
in Tampa, Fla., agreed Mullins’
record was unavailable there.

“This happens all the time. Our
switchboard lights up every time
we play ‘Here Come the Rattle-
snakes’ on Canaan, but dealers
can’t find that record either.”

The problem of unavailable
country product is prompting
the Country Music Association
(CMA) to make a special ap-
peal to the U.S. record-tape
rack jobbers at the National As-
sociation of Record Merchandis-
ers (NARM) meeting March 1 in
Los Angeles (Billboard, Dec. 5).

Pittsfield, Ill., country artist
Ben Wasson said: “We look for
country-oriented distributors —
you have to build a base.” He is
even taking his “Room 333" re-
cording around to jukebox op-
erator meetings.

On another point, he said:
“Paul Glass told me that a re-
cent No. 1 country record na-
tionally sold only 3,000 copies
here.” Glass’ firm, Tape Dis-
tributors of America, handles
Plantation, which has the Mul-
lins record.

Billboard is published weekly by Billboard Publications, Inc., 165 W. 46th St., New York, N. Y. 10036. Subscription rate: annual rate, $30; single-copy price, $1. Second class postage paid
at New York, N. Y., and at additional mailing offices. Current and back copies of Billboard are available <n microfilm from 3M/IM Press, P.0. Box 720, Times S. ..re Station, New York 10036.
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CAP DEALS HOT HAND ON
TOP LP'S CHART-26

NEW YORK—Capitol Records has scored its highest mark
on Billboard’s Top LP’s chart with a representation this week of 26
LP's—17 on the Capitol label and 9 on the independent labels
which it distributes. Capitol’s previous high on the Top LP’s chart
was achieved about a year ago with 24 LP’s.

Don England, Capitol's marketing vice president, credits the
album activity to the effectiveness of the streamlined marketing
network which he instituted about three months ago. At that time,
Capitol had 24 albums on the Top LP’s chart. In the streamlined
marketing network, England has 19 men working on all album
product as well as middle-of-the-road singles, and 12 men con-
centrating on the promotion of singles.
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Certron Closes in Nashville—
70 Ousted: Moves to Coast

NASHVILLE—The Certron
Music Division closed and
locked its doors here, dismissed
some 70 employes, and moved
five surviving officials to its
home base in Anaheim.

Among those who resigned in
the action were Aubrey May-
hew, head of the division, as
reported in last week’s Bill-
board, and Merv Shiner, head
of the publishing operation. Jim
O’Brien, who joined the cor-
poration only a few weeks ago,
was among those no longer
with the firm.

“We have no intention in the
world of going out of the music
business,” a spokesman said.
“We are simply closing the op-
eration here and moving it to
the West Coast.”

Ralph Cornuelle, vice presi-
dent of marketing for Certron,

said the company “feels that by
moving the music division into
our facilities in California, we
will better consolidate our cor-
porate activities in the enter-
tainment industry.

The parent firm manufactures
audio blank tapes, reel-to-reel,
cartridge, and cassette; comput-
er plastics and tapes, as well
as pre-recorded tape and record
product.

The company in all of its
locations here, was closed down
suddenly Dec. 11.

Directing the move were
Herb Dale, director of sales, and
Gene Tilley, director of the rack
operations.

Certron Music Division had
been housed here in a building
owned by Mayhew, and a for-
mer laundry building which the
former Little Darlin Record

president also purchased.

JUDDY PHILLIPS and Dave Brubeck, lower row, listen to the playback
of a new album by the New Heavenly Blue, back row, who includes
one of Brubeck’'s son, Chris, third from left. Another of Brubeck's
sons, Darius, fourth from left, helped produce the RCA Records album

along with Phillips.
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3 Gold Albums
To Moody Blues

NEW YORK—Three gold
albums were presented the
Moody Blues by Sir Edward
Lewis, chairman of the Decca
Record Company of England,
Ltd. and London Records, Inc.,
at a reception Dec. 15 at the
Friars Club here.

The awards were for “In
Search of the Lost Chord” on
the Deram label and their first
albums on their own Thresh-
old label: “To Our Children’s
Children’s Children” and “A
Question of Balance.” Earlier
this year, the five-man group
gained gold albums for their
Deram LP’s, “Threshold of a
Dream” and “Days of Future
Passed.” The Moody Blues will
return to the US. in April.

Merc Bows

28 Albums

CHICAGO — Mercury Rec-
ords unveiled 28 albums in a
series of 19 sales meetings last
week, the most sales meetings
in the history of the company.
A total of 15 popular LP’s and
13 classical albums were re-
leased, along with 19 8-track
and Musicattes.

The pop LP’s include works
by Uriah Heep, Graham Bond,
Spanky and Our Gang, Sir Lord
Baltimore, two LP’s by Jerry Lee
Lewis, Jerry Butler, David
Bowie, Melba Moore, Tom T.
Hall, Dave Dudley, Bobby
Bare, the Statler Brothers and
Warren Marley on the Mercu-
ry-distributed A&P label.

Gem Group in
U.S. Talks, Into
Deals With Bell

NEW YORK — During his
recent trip to the U.S. to estab-
lish American offices for his
Gem Group of Companies,
Laurence Myers, managing di-
rector of the British publishing,
production, management com-
plex, held several meetings with
executives of Bell Records on
the development of mutual proj-
ects.

Arrangements were made for
the release of a new single by
the Edison Lighthouse, their
first since “Love Grows,” a cer-
tified million seller. The new
single is titled “It’s Up to You
Petula.” Talks were also held
on a possible U.S. personal ap-
pearance tour for the group.

Release of another single
from the Gem Group, “(Blame
It) on the Pony Express,” by
Johnny Johnson and His Band-
wagon, also was set.

Happysad Sets Up
Distributor Net

NEW YORK — Happysad
Records, a new label headed by
Ed Fox and Paul Levinson, has
set up distribution agreements
in New York, Baltimore, Los
Angeles, San Francisco, Boston,
Charlotte, N.C., Richmond, Va.,
St. Louis, Minneapolis-St. Paul,
Cincinnati, Atlanta and Miami.
Their first record, by Trousers,
is being rushed to distributors.

i
For More Late News
See Page 62

LR

Studio Track

By CLAUDE HALL

Fame Recording Studios, lo-
cated in the Muscle Shoals area of
Alabama—an area that one record
executive once tagged as the
“piney woods,” is thinking about
moving into 16-track, “but we're
a little leery of messing up our
sound,” said engineer Jerry Mas-
ters, who doubles as an assistant
producer to owner-producer Rick
Hall. Masters is also a staff musi-
cian and, for example, played
bass on the “Patches” hit by
Clarence Carter on Atlantic Rec-
ords. The sound of Fame Studios
has become famous; it was here
that Aretha Franklin’s first major
hit was produced. Masters said
that the Osmonds were just in the
studio for an album “that was
kind of a challenge, because we're
known more for pop and soul”
and Willie Hightower just fin-
ished a session that included the
tune “Backroad Into Town,”
which he thought was sort of like
“Patches.” The Hightower session
took two weeks to mix “because
Rick feels that mixing is just as
important as producing. He had
167 mixes on “Fancy” by Bobbie
Gentry,

The Fame studios, which now
include both A and B in Muscle
Shoals and Fame Memphis in
Memphis, guided by Sonny Lim-
bo, are busy day and night. In
Muscle Shoals, the two studios are
interconnected so that stereo trans-
fers can be made from studio to
studio. But one of the reasons why
Fame may have to go to 16 tracks
is that the music produced in the
studios is becoming more complex.
“We've had 95 instruments on some
sessions and have run out of tracks
from time to time . . . it's really
getting to be a problem. Rick's
getting string-crazy these days.”

Rick is Rick Hall, the main
producer. Mickey Buckins also
produces as well as operates the
publishing wing of Fame Music,
which has about 800 tunes. But
Bobby Lee Trammell was in re-
cently on an outside production
job with the Sons of Bach from
Florida and Kelso Herston re-
cently produced Lee Tanmer and
Buddy Kileen just produced a very
good session with Diana Trask.

The big thing about Fame is
that it's literally a fountain of
youth for many acts . . . “you
wouldn’t believe how many cool
artists come here and got hits.
Little Richard got his first hit in
nine years here—'Freedom Blues.’ ”

Of course, not everything is
peaches and cream in the record-

ing studio business. One of the
big problems with some acts is
E.G.O., said Masters. “They get so
big that they think they can pro-
duce themselves; then it takes a
guy like Rick to pull them out of
the fire. Some people are cut out
to be record producers and others
to be artists. I felt I was an artist.
Remember ‘Let It All Hang Out’
by the Hombres? We cut that as
a joke in Huey Meaux’ studio
years ago in Houston. One take. I
was an artist on that; but I'm
happy now to be doing just what
I'm doing.”

* K K

The Blood, Sweat & Tears is re-
cording a new album in the Co-
lumbia Records studio in San
Francisco. . . . Down in the Cri-
teria Recording Studios in Miami,
Sara Lane reports that vocalist Lisa
Hall with 29 background musi-
cians was in working on an album
Dec. 14-18. Atlantic Records’ Iron
Butterfly was overdubbing Dec.
15-16 with Arif Mardin producing.

* Kk K

Jobete Music publishing compa-
nies will be represented in radio-
TV commercials by the Charles
H. Stern Agency located in Los
Angeles; if you need a tune, call
(213) 273-6890. The firms in-
clude Jobete, Stein and Van Stock
Music. Several thousand tunes will
be made available to national, re-
gional and local advertisers.

* Kk K

Just talked with Rick Hall at
Fame Recording Studios and you
wouldn’t believe the list of artists
signed up to come to Fame. Jerry
Lee Lewis was in there last week
on a session, among others. . . . At
Audio Advertising Productions in
Fort Lauderdale, Fla., last week
was WRBD, a radio station, do-
ing a jingles package. Other re-
cent sessions include a Ford com-
mercial for Powell Motors, and
Sheila South recording a tune
called “My America” for Cinema-
tronics, Inc. . . . Another good
studio in Fort Lauderdale, Fla. is
SRS Recording Studios; Bill Stith
of Trip Universal Records was in
recently doing a session with the
Heroes of Cranberry Farm called
“Children Save the World.” It’s on
Lionel Records. Mike Birzon En-
terprises cut a session with Max-
ima '70 for Sundi Records and
Gary Dunne was cutting, produced
by SRS Studio. Bob Richland was
produced in another session by
Bill Stith. The Bulldog was also in
the 8-track studio on a session.

Schwartz Sees ‘71 as
Boon Yr. for Retailers

e Continued from page 1

cent of the total record/tape
volume. Audio and sheet music
also sold heavily. Reel-to-reel
tape has also sold well, and is
now in the entire chain.

The store in Wayne, N.J., is
the flagship of Schwartz’ chain
of Harmony Huts. Other out-
lets are in College Park, Md,;
Falls Church, Va.; Prince
Georges County, Maryland, and
Manassas, Md.

Schwartz stated that the
Wayne, N.J., store did a volume
of $500,000 in the first three
months of operation, starting
with November of 1969. In the
same three months of this
year the outlet did a volume of
$650,000. “We are aiming,”
said Schwartz, “at five turns of
inventory per year. For the first
12 months we achieved four
turns because we were studying
the operation.”

The sales record of the Har-
mony Hut flagship, Schwartz
pointed out, “is an example of
the resurgence of the retail
field for good stores, that is,
stores with deep inventory and
with space of 2,000 square feet
and up.” The Wayne, N.J,
store, he added, contains 12,-
400 square feet of space. He
pointed out that such stores can
do substantial volume without
resorting to drastic price cut-
ting.

Schwartz’ remarks highlight
what has been noticed by in-
dustry observers during the past
year: the growth of full-line re-
tail outlets which serve a new
generation of buyers vitally in-
terested not only in best-selling
product but also in depth of
catalog. Such outlets have been
opening throughout the nation
and many more are being
planned for 1971.
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"I'he coast to coast tour
that hundreds ot thousands
of Americans are
taking atthe same time.

Pretty soon it should be a million.
It's a tour of the United States with an English
rock group called Christie.

The first stop was a place you've all heard about
if you read the charts called “Yellow River.”

» The second stop is coming up and should be no
surprise if you listen to the radio. It’s Christie’s new
single,“San Bernadino.” s-1069s

And by chance, if vou look at the top LP charts,
you'll discover that a lot of people are taking the
complete tour with Christie’s album “Yellow River.”
Which includes songs about “Down the Mississippi
Line” and “New York City.”

Allin all it would seem that a lot of people have
discovered that the best way to go coast to coast is
to let Christie go ‘round and "round.
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Amaret Inks
Foreign Deals

LOS ANGELES—Four new
foreign agreements were reached
this month by Amaret Records,
according to label president,
Kenny Myers. The four addi-
tions—Canada, Australia/New
Zealand, Israel and South
Africa — will give the West-

Coast label representation in
nearly three dozen foreign
markets.

Judy Hicks, Amaret’s Inter-
national chief, negotiated the
deals with Quality Records (Can-
ada), Festival Records, PTY,
Ltd. (Australia and New Zea-
land), Teal Record Co. (South
Africa) and Unatex Import Ex-
port (Israel).

First releases in all the coun-
tries will be Crow’s “King of
Rock 'n’ Roll,” the latest single
by the Midwest group.

New ’Revisited’
LP’s Joy for
Show Tune Buffs

NEW YORK—Ben Bagley’s
“Revisited” series is a continual
joy for show tune buffs. In his
latest outing for Crewe Records,
Bagley “Revisited” Rodgers and
Hart (CR 1343), Harold Arlen
(CR 1345) and Arthur Schwartz
(CR 1350). All are loaded with
superior samplings of melodic
craftsmanship and lyric wit.

For the Rodgers and Hart
set, Bagley assembled Blossom
Dearie, Gloria DeHaven, Doro-
thy Loudon, Bibi Osterwald,
Charles Rydell, Bobby Short and
Norman Paris. For the Arlen
package. he rounded up Phyllis
Diller, David Burns, Estelle Par-
sons, Charles Rydell, Blossom
Dearie and Gloria DeHaven.
And for the Schwartz LP, he
recruited Cab Calloway, Blos-
som Dearie, Gloria DeHaven.
Phyllis Diller, Warde Donovan.
Charles Rydell and Norman
Paris.

All are stalwart performers
and do wondrous things to these
truly wonderful songs.

MIKE GROSS

Who's ‘Tommy’ Is
1,200,000 Seller

NEW YORK —The Who's
“Tommy,” a two-LP package
on the Decca label, has sold
more than 1,200,000 units in
disk, cassette and tape form,
not 1,200 units as incorrectly
printed in last week's Bill-
board.

A A AT AR AR

FEST WINNERS
TO UA MUSIC

MEXICO CITY—The win-
ning songs of the Third Festival
of Songs of the Dominican Re-
public have been acquired by
EMLASA (Editorial Musical
Latino Americana, S.A., an af-
filiate of United Artists Music
Group.

Acquired were “Peregrino,”
the first place song by Jesus
Troncoso, which was presented
by Rhina, and “Mira que Mun-
do” the second place song of
Jorge Travebas and Rene Del
Risco, which was sung by Hora-
cio Pichardo.

Rhina is an exclusive artist
of UA Latino, which has ties
with EMLASA. Composer Ma-
rio De Jesus manages the Mexi-
can publishing house.
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Executive Turntable
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JAMIESON EBNER SMEDRESMAN KITTLER

Bob Jamieson promoted to field sales manager, New York
branch, Columbia Records. He was formerly regional manager,
Epic Records, Midwest region, joining the company in 1968
as management trainee. . . . Chris Ebner and Len Smedresman
named advertising coordinators in the newly established Creative
Services department. Ebner was previously in the advertising
department, joining last year. Smedresman joined RCA from
The Music Agency. He was formerly with Ampex Stereo Tapes
and ASCAP.

* K K

Denny Kittler named assistant to the national marketing
manager, Ampex Stereo Tapes. Previously he
worked in sales and marketing for IBM’s office
¢ products division. Barry Shaw named assistant
advertising manager, Ampex Stereo Tapes. He
4 Was previously general manager for ESP-Disk.
. . . Hy Faine, national executive secretary of
A the American Guild of Musical Artists for the
I past 25 years, has resigned to accept an appoint-
SHAW ment as professor of Arts Administration and
director of a new Arts Administration program :
at the University of California. He will continue
as consultant with AGMA. . Joey Ward,
formerly with RPM, has joined Creative Elec-
tronic Musical Industries Inc. as sales representa-
tive. . . . Frank Nunnery named director of
national sales, Viewlex Leisure Time companies,
assisted by Mel Mager who continues as sales
manager. Associated with the record industry
for 30 years, Nunner formed the Andrews-Nunnery Envelope
and Paper Corp. in 1960. Stuart Andrews continues as president

of that company.

FAINE

* * *

Joseph Deters promoted to national album marketing special-
ist at Capitol, overseeing the label’s 18 field marketing men. He
has been with the label since 1951 in various sales posts, his
most recent as district promotion manager in Cincinnati.
Sidney Miller joins Capitol’s a&r staff. He was formerly execu-
tive vice president, general manager of Fame Records, operating
from the Capitol Tower. He originally joined Capitol in 1967
as a regional promotion man in Atlanta, and joined Fame earlier
this year.

* K K

Don Hall named a&r director for Verve and Forcast and
Johnny Pate named head of Verve’s jazz division. Pate was
formerly a&r head for MGM in New York. He now moves to
Los Angeles. Hall was formerly in radio and has been producing
albums for MGM. . . . Dino Airale has left A&M after seven and
one-half months as national promotion director. . . . Bob Jones
joins Motown in Los Angeles to work in the International Man-
agement and Jobette Music divisions as publicity manager.

*x Kk K

Paul Freund joins National Tape Distributors, Inc., as opera-
tions vice president, a new post. He will work with subsidiary
vice presidents in areas of warehousing and inventory control.
He was formerly with Abbott Laboratories in Chicago in a
similar management position. Stan Moress joins MGM
Records as vice president for artist relations and product ex-
ploitation, a new job category. For the past five years he was
with Jay Bernstein Assoclates, a Los Angeles public relations
firm.

ARTHUR FIEDLER, right, autographs his first Polydor album recorded
with the Boston Pops. The autograph session took place in Jordon
Marsh, Boston department store. Another session took place several
days later at Rose Records in Chicago.
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SET A WINNING COURSE IN 1971
WITH ROULETTE

THEY'RE ALL WINNERS!
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Fidelitone

builds

sound
quality...

from diamond tip
to plastic grip!

Fidelitone is the only needle
manufacturer who makes a com-
plete diamond needle controlling
quality throughout production.
Fidelitone also provides you with
the most effective merchandising
program in the industry.

Yes, we Make It Easy for you to
sell more Fidelitone needles and
make more money at it, but it's
not easy to make diamond
needles.

First, we grind the diamond
points (a) to exacting tolerances
+ .0001” (1/10,000 of an inch).
We are now the world's leading
producer of diamond points!

The needle shank (b) is hollow
aluminum tubing only .02" in
diameter that must be cut,
crimped and drilfed.

We compound and mold our own
rubber bearings (c) to unique
dynamic performance specifica-
tions.

We also moid plastic lever arms
and grips (d). Everything is made
and put together in our Chicago
plant. After thorough inspection,
it goes into the Fidelitone plastic
needle box (we make these, too!).

The compiete Fidelitone story is
easily summed up . . . stick with
the leader! Fidelitone is the
leader . . . the only American
company to make a complete
diamond needie . . . the only
needle line to offer a complete
merchandising program  that
Makes It Easy for you to build
sales and profits,

Fidelitone

Advancing Technology and Merchandising
with...THE TOUCH OF MAGIC
6415 N. Ravenswood Avenus, Chicago, Iifinois 60626
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Financial News

Pickwick Climb in
Sales, $ $ Continues

NEW YORK—Pickwick In-
ternational, Inc., has registered
record sales and earnings for
the 18th consecutive year, ac-
cording to figures just released.

During the second quarter of
fiscal 1970, ended Oct. 31,
sales rose 17.5 percent to $27,-
821,011 from $23,696,633. Net
income increased 14.5 percent
to $1,417,422 from $1,240,294
over the same period.

For the entire six-month
period, sales were up 15 per-
cent or $46,411,520 as com-
pared with §$40, 384 694. Net
income showed an increase of
14 percent or $2,104,469 as
against $1,851,576.

The Board of Directors of
Pickwick has approved the pur-
chase of Recco, Inc., of Kan-
sas City, Mo. The purchase
is subject to arrangements for
25,000 common shares of Pick-
wick International, Inc., a ratio

Disney Prod

Gives 2-for-1
Stock Split

NEW YORK—Walt Disney
Productions has given a two-
for-one stock split to its share-
holders of common stock by
means of a 100 percent stock
dividend payable March 1,
1971, to stockholders of rec-
ord as of Feb. 4, 1971. Current
cash dividends are at the an-
nual rate of 30 cents per share.
The annual rate of the split
stock will be 15 cents per
share.

The consolidated net income
of Walt Disney Productions
and its domestic, wholly owned
subsidiaries for the fical year
which ended Oct. 3, 1970 was
$21,759,000 or $3.83 per share.
The 1969 total was $15,804,-
000 or $3.41 per share. Fully
diluted earnings for 1970 were
$3.68 as compared with $2.83
in 1969. The fourth quarter net
for 1970 was $8,254,000 or
$1.42 per share, while last
year’s fourth quarter amounted
to $7,352,000 or $1.59 per
share. There were 1,047,000
less average number of com-
mon and common equivalent
shares outstanding during 1969.

Gross revenues for 1970
amounted to $167,103,000 as
compared with $148,367,000 in
1969.
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of one share of Pickwick com-
mon stock for every nine shares
of Recco. The acquisition is also
subject to final approval of the
shareholders of Recco Inc.

Recco operates 77 leased de-
partments through which it
sells phonograph recordings and
prerecorded tapes. The company
realizes an estimated $10 mil-
lion in annual sales.

G&EW Sales Up,

Income Down

NEW YORK—Gulf & West-
ern Industries, Inc., parent com-
pany of Famous Mus1c reported
a sales hike of $3,415,000 for
the first quarter of the com-
pany’s current fiscal year, al-
though net income dropped
$357,000.

For the three months ending
Oct. 31, sales hit $390,764,000
compared to $387,249,000 for
the same period of fiscal 1970.
Net income for the latest quar-
ter was $15,206,000 or 37 cents
a share, while the figures for the
same period last year were $15,-
863,000 or 71 cents a share.

David N. Judelson, Gulf &
Western president, told the an-

MGM in Turnaround;
55G Ahead for Year

NEW YORK—MGM’s busi-
ness picture took a turn for the
better this year. The combined
music publishing - records-
tape divison came out $55,000
ahead for 1970 as compared
with a loss for 1969 of
$11,985,000.

The net for the final quarter
ended Aug. 31 for the com-
bined operations was $444,000
as against a $6,386,000 loss for
the same period in 1969.

Mike Curb, MGM Records’
president, said that the “turn-
around” can be attributed to
the label’s strength in the coun-
try field, in the soundtrack field
with “Strawberry Statement,”
“Zabrieskie  Point,” “Kelly’s
Heroes” and “Vol. II of Space
Odyssey,” and the pop field
with  Eric Burdon, Bobby
Bloom, and the Mike Curb
Congregation. Curb also noted
that the closer relationship be-
tween the record company and
the Big 3 publishing operation

nual meeting of stockholders at
the New York’s Coliseum that
all 11 of the company’s operat-
ing groups turned in a profit
for the quarter.

Market Quotations

As of Closing, Thursday, December 17, 1970

1970  Week’s Vol. Week’s Week’s Week’s  Net
NAME High  Low in 100°s High Low  Close Change
Admiral 147%8 62 143 7% 7Va 7'/2 - '/4
ABC 39Vs 19% 517 252 23% 23% — 1
Amer. Automatic Vending 1 518 53 57 5Va 53 Unch.
Ampex 482 122 935 7% 168 167% — 3%
Automatic Radio 27V 5V 116 MV 77 82 — 34
ARA 120 748 396 120 114 162 + Ve
Avnet 13% Vs 679 7% 7Va 7Va — Va
Capitol Ind. 53% 12 538 173 1518 17V + 1%
Certron 18Va 434 398 7 6Vs 7 + 3
CBS 497% 237% 1730 28% 2678 27V2 — 2V2
Columbia Pictures 3112 8% 517 M 10/8 10% — Va
Craig Corp. 15V 43 149 5Va 478 8 - s
Creative Management 1414 9% 99 105 10 0% — %
Disney, Walt 158 897% 603 1482 139% 1412 — 3%
EMI 7% 33 19 48 3% 4 - W
General Electric 92Vs  60V4 1597 92Vs 893% 91Va + 1%
Gulf & Western 2034 92 1479 19% 18% 18% + Vs
Hammond Corp. 16% 7Va 798 102 9% 10/ — %
Handleman 473 193 41 353 333% 3518 + 12
Harvey Group 1234 3 30 45 4 4 + ¥
ITT 608 302 3014 497% 4812 497 + V2
Interstate United 153 434 116 84 8 88 + V8
Kinney Services 36 20% 1286 292 282 29 + a
Macke 19 8 27 10 9% 9% Unch.
MCA 26 Ny N2 2% 20Va  20Va —
MGM 29Vs 934 179 172 15% 16548 — %
Metromedia 223% 934 224 7% 16% 16% — 1%
3M M43 7N 799 973 95 965% + 12
Motorola 70% 3 695 54 51 527%8 — 9B
No. Amer, Philips 543 18 143 23% 22 22 = {
Pickwick International 5434 2012 82 36% 35% 362 +
RCA 345 1818 2155 278 257 2612 —
Servmat 313 12 882 23% 22%  23Vs Unch.
Superscope 4056 8 339 148 1234 14 —- Y
Telex 2578 9Vs 21594 205 16 162 — 3%
Tenna Corp. 2034 3% 188 7% 7Ve Vo — Va
Transamerica 26% 113 229 14%% 13% 14 Unch,
Transcontinental 2412 42 577 6Ya 5% 5% — W
Triangle 174  10% 32 15% 154 15% + 8
20th Century Fox 202 [ 931 8% 7% 8 + Va
Vendo 17 10 74 13%  12Va 124 — V2
Viewlex 25% 53 649 8% 7Va 7 — %
Wurlitzer 15 Ve 45 8% 8 8% + W
Zenith 382 2214 724 382 3772 38 +
As of Closing, Thursday, December 17, 1970
over THE cOUNTER* ieck'® Week's Wk | over THE counter® s Mo
ABKCO Ind. 13 124 124 Koss Electronics 32 k179171
Alltapes Inc. 3% 32 32 Lin Broadcasting 6% 5% 5%
Amer. Pro, Bureau 8 6% 8 Mills Music 18 173 17%
Bally Mmfg. Corp. MNVz 92 9% National Tape Dist. 3 3 3
Data Packaging 6 5V 5Va Perception Ventures 4 3 4
Fanfare Films 5V 4% 43 Qatron Corp. 3Va 3 38
Gates Learjet 3% 2% 3 Recoton 4 3% 4
GRT Corp. 5 4 4% Schwartz Bros. 3V 3 3Va
Goody, Sam Va 8% 87 United Record & Tape 412 aVy 42

*Qver-the-counter prices shown are ‘’bid”’ (as opposed to ‘‘asked”). Neither the bid nor the
asked prices of unlisted securities represent actual transactions. Rather, they are a guide to
the range within which these securities could have been sold or bought at the time of

compilation.

The above contributed to Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc. Members
of the New York Stock Exchange and all principal stock exchanges

DECEMBER 26,

helped the revenue picture for
1970.

The Big 3 has signed exclu-
sive sheet music deals for Elvis
Presley, Johnny Cash, and the
score for “Hair.” The Curb Con-
gregation and Michael Parks
have been cutting MGM-owned
copyrights.

The company is moving into
the new year with the “Ryan’s
Daughter” soundtrack, Heintje’s
“Mama,” and Eric Burdon’s
“Black Man’s Burdon.”

ARA Services Sets
4 New Records

PHILADELPHIA — ARA
Services again established new
records in total revenue, pre-
tax income, net income and
earnings per share during the
fiscal year ending Oct. 2. Rev-
enues rose to $648,399,000 and
pretax income was up to $34,-
767,000. Earnings per share in-
creased to $3.52. There were
52 operating weeks in fiscal
1970 compared with 53 weeks
in fiscal 1969.
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isthemessage

From talent to tape cartridges, merchandising records to
manufacturing hardware and software goods, BILLBOARD
PUBLICATIONS specialize in covering all facets of the
international entertainment industry. Each week, you get
the full message, subscribe to the magazines of your
specialty.

AMUSEMENT BUSINESS

1 year .
(51 issues) The newsweekly for mass entertainment and
facility managers. Covering fairs, funspots,

%15 USA arenas, auditoriums, circuses, carnivals. Re-
$16 Canada Ports on performing talent, grosses and
$24 outside bookings. Developments in entertainment

— - — - —

U.S. & Canada facilities.

DISCOGRAFIA INTERNAZIONALE

|1 year The Italian semi-monthly for merchandising I
1 (24 issues) and marketing in the music industry. Re- |

porting the international record scene to the |
%15 USA. wide market throughout Italy.

‘ERCHANDISING WEEK

11 year The only newsweekly for the home electron-
1(50 issues ics, housewares and major appliance indus-
|i\nclud|lng tries. Serving manufacturers, distributors,
I RStat- wholesalers and retailers Reporting in-depth
tistical Report) on audio-visual equipment, tape hardware

and software, statistics on shipments of key
products, industry trends, merchandising
techniques, sales training programs.

RECORD MIRROR

'1 year
(52 issues)

—$8.00 USA.

The weekly color newsmagazine for England’s
pop/rock audience. Publishing exclusive pho-
tographs and interviews with recording art-

$20.50 U.S.A. ists, charts on top soul singles and albums,

& Canada top country singles and albums, to UK al-
bums, top U.S. singles and albums, radio
news, reviews, and all significant happenings
on the scene.

RETAILER

The United Kingdom's leading business paper
serving the music-leisure industry. Each
week, RECORD RETAILER issues the British
Market Research Bureau Charts—Top 50's,

RECORD

11 year
1(52 issues plus
1Year Book)

— %40 USA. Top LP's; dealer reports; talent coverage;
and Canada publishing news; singles releases; reviews;
airmait studio happenings; and music industry re-

ports from Ireland, Europe and the U.S.
Latest trends and insights into the British
recording industry.

IPlease check off the magazines which you would like to receive |
and mail coupon to: '

L[Im Bilhaard Peblicaions Iec

160 Patterson Street Cincinnati, Ohio 45214

:Name
iAddress
lcity
lType of business Title
{(_;roup subscription rates available upon request.
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General News

VIDCA Lines Up Speakers,
on All-Star Scale

Exhibitors

e Continued from page 1

matografia, MCA TV, Ltd,
Warner Bros., CBS, Movieplay
Discos, DGG, Philips, EMI,
Imperial Chemical Industries,
JR. Geigy, S.A., Time-Life,
Hatchette, Fiat, Axel Spriner,
Lufthanse, Sony Corp. and
Publicis, France.
Speakers Set

Among the speakers set are:
E.D. Probert, deputy head of
Radio Electronic Section, Center
London Council, on “How Big
Are the Potential Markets for
Education and Entertainment
and What Are Their Needs?;
Jacques Ferrari, general sales
manager of EVR Partnership,
on “Evaluating the Character-
isticec and Plans of Principal
Systems™; (Miss) Rene Sandra
Cherow, assistant director of

Collector

o Continued from page 1

San Francisco and Musical Ex-
change in Torrance, Calif. He
exports collectors disk to Japan,
England, France, Sweden and
Germany.

Among the labels which
Avery handles are Tom, Valon,
Sounds, Testament, Bandstand,
Jazz Treasury, Spooky Sounds,
Rare Fats Waller, GNP Dixie
Jubilee, Revelation, Jansco, Blue
Angel and Vault.

In most instances the owners
are fans who have acquired
musical performances and had
them pressed in limited runs.

The one main exception is
Vault, owned by National Tape
Distributors, and operated by
Jack Lewerke. Avery handles
only Vcult jazz product out-
side the Los Angeles area.

Price Listed

Avery’s wholesale price to
another distributor is $2 for a

General Learning Corp.,, on
“How Big Are the Potential
Markets for Education and En-
tertainment and What Are Their
Needs?’"; John Lollos, director
of National Talent Service, on
“Distribution Patterns”; David
W. Bullough, general manager of
Rank Aldis Division, on “Dis-
tribution Patterns™; Leo H. Hof-
berg, manager of special proj-
ects, London Records, on “How
Creators of Video Disc and
Cartridge TV Programs View
Their Function”; Charles H.
Favrod, publisher, Les Edition,
Rencontre, on “Key Considera-
tions for Companies Entering
the Cartridge TV Field”; Jose
Bernhard, director, exportation,
ORTF, on “Key Considerations
for Companies Entering the
Cartridge TV Field”; Chris Co-
burn, executive vice president

of GRT, on “Key Considera-
tions for Companies Entering
the Cartridge TV Field’; Robert
O. Kaplan, of the law firm
Kaplan, Livingston, Goodwin,
on “Proprietary Rights, Resid-
ual Rights and Copyrights in
Cartridge TV”; D. Neumayer,
president of Videothek Pro-
gramm GMBH, on “How Big
Are the Potential Markets for
Education and Entertainment
and What Are Their Needs?”;
and Jean-Loup Tournier, gen-
eral manager SACEM, on *“Pro-
prietary Rights, Residual Rights
and Copyrights in Cartridge
T™V.”

Stanley Gortikov, president of
Capitol Industries, Inc., has ac-
cepted a slot on the closing
panel which will wrap up the
values of the conference pro-
gram.

Label Network

$4.98 LP and $2.40 for a $5.98
title. Artists appearing on his
Sounds and Jazz Treasury lines
include Fats Waller, Bix Bider-
becke, Freddy Keppard-Don
Cook-Erskine Tate, Jack Teagar-
den, James P. Johnson and
some rare piano rolls of ragtime
tunes.

Testament is owned by Pete
Welding and features such blues
names as Bill Jackson, Jimmy
Walker and Erwin Helfer, sev-
eral Chicago bluesmen, Peg Leg
Howell, Big Joe Williams. Dr.
Isaiah Ross (a one-man band
from Mississippi), Fred Mc-
Dowell, Sounds of the Delta
and Muddy Waters, plus several
compilation packages.

Revelation is a modern jazz
line owned by Professor Wil-
liam Hardy. Its clog features
Clare Fischer, Dennis Budimir,
Anthony Ortega, Gary Foster,
Frank Strazzeri, Wayne Marsh.
Jansco is owned by the widow

Fox Agency New Attack

e Continued from page 3

restrained the defendants from
the further sale of the product.

Al Berman, chief of the Fox
Agency, stated, “The bootleg
tapes which are the target of
our Florida campaign are the
same unmarked ‘Stereo 8 prod-
uct which was the subject of
our successful action against
retailers and distributors in the

U.S. District Court in Con-
necticut in November (Bill-
board, November 28). The

‘Stereo 8’ operation is unques-
tionably the largest and most
sophisticated bootleg venture in
the United States. These
rascals now have a printed
catalog which they make avail-
able to retailers. Recordings by
every artist and group of any
consequence are available. In
fact, the catalog even has a
Christmas  supplement. Cur-
rently, there are over 320 dif-
ferent 8-track cartridges avail-
able.”

Berman referred to the re-
production of a bootleg tape
in Billboard: When we insti-
tuted our action, one of
the trade papers (Billboard re-
produced the label with a re-
quest that anyone having in-
formation concerning the op-
eration communicate with our

attorneys, Abeles and Clark. As
a result, they have been in-
undated with reports from re-
sponsible dealers all over the
country who are being hurt. . .
But the bootleggers promptly
adopted a new label to ob-
struct our identification.

“My investigation shows that
in some areas . . . the sale of
the ‘Stereo 8 product is ac-
counting for at least one-half of
all 8-track cartridge sales. Fre-
quently, the bootleg cartridges
are available before the legiti-
mate recordings are available.
For example, we purchased the
Bob Dylan ‘New Morning’ al-
bum in a bootleg cartridge in
Tampa, although the Columbia
cartridge was not yet available.

“In certain areas bootleggers
have opened stores dealing ex-
clusively in bootleg products.
One of the defendants in the
Tampa action, Triangle Tape
City, opened such a store in St.
Petersburg right next to a music
and record store in business for
over 18 years, Lefter's Music
Co.

It is not known where Fox
would next strike, but the at-
torneys are intensively combing
areas of Pennsylvania, Mary-
land, Kansas, Texas, Colorado
and Oklahoma.

of Bob Scoby, and that line has
three titles by Scoby and his
Frisco Band. Bandstand, owned
by Kirk DeGrazia, has one title
by Will Bradley.

One of the larger catalogs
belongs to Tom Records, owned
by Glendale lawyer Max Abra-
ham. Its roster includes Emett
Miller, Venuti-Lang, the Goofus
Five, Ted Wallace, Duke EIl-
lington, Phil Napoleon, the Dor-
sey Brothers, Ben Selvin plus
several compilations. Rare Fats
Waller is also owned by Abra-
ham.

The most unusual label is the
Blue Angel Jazz Club, owned
by Dr. Bill MacPherson, who
annually throws a  party,
charges the public and records
the music. His LP’s include
Ralph Sutton, Ruby Braff, Milt
Hinton, Mousey Alexander,
Clancy Hayes, Dick Cary,
George Van Eps, Abe Lincoln,
Jack Sperling, Nappy Lamare,
Jack Chaney and Joe Venuti.

Avery is the national distribu-
tor for three lines: Testament,
Bandstand and Revelation.
Spooky Sounds is part of his
own setup.

Producer Pual to

Diamond Jim

LOS ANGELES—Soul pro-
ducer Clarence Pual has been
signed to an exclusive contract
by Diamond Jim Productions
here, headed by Buddy Kaye and
Jim Hilton, Pual previously pro-
duced Motown artists such as
Stevie Wonder, the Four Tops,
and the Temptations. Pual is
currently producing David T.
Walker for Uni Records and
Kim Weston for People Rec-
ords.

Leonard to Dallas

DALLAS — Leonard Pro-
ductions has moved here from
Gainesville, Tex., according to
president Joe M. Leonard Jr.
Leonard was the first publisher
for such songwriters as Jerry
Fuller, Ramona Redd, Buck
Griffin and Paul Buskirk and
recently signed D.W. Tanner.
Tanner will have his first re-
lease “Sunday Morning,” on
Nuggett Records in January. The
Leonard publishing and inde-
pendent record production firm
is located here at 2243 Valwood
Parkway.
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KAREN
SINGS THE

MAGDALENE
LOVE SONG

“JESUS CHRIST
SUPERSTAR”

“I Don’t Know How To Love Him” 32760
is the sensitive and moving ballad from the rock opera,
“Jesus Christ/Superstar.”
Decca Records. A Division of MCA Inc.
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Cap Making a New
Packaging Concept

LOS ANGELES — Quietly
and with little fanfare, Fred
Rice, national merchandising
development manager of Capi-
tol Records, is developing a
new tape packaging concept.

The new second generation
tape package (remember the
long box?) has been marketed
on two special projects, the
“Grand Funk Railroad Live Al-
bum,” a 2-LP set, and George
Harrison’s “All Things Must
Pass,” a 3-LP set.

Rice has designed an 8-track
package 4 x 53 x 13 and
a cassette box 27 by 438 by
1% for Harrison and Grand
Funk Railroad tapes. Capitol
packaged the 3-LP set into two
8-track and two cassette tapes.

While the label has not pur-
sued the new packaging con-
cept on regular product, Rice
sees some advantages to the
idea and plans to experiment
with regular one-album tape re-
leases.

The package offers the same
advantages as the long box
(full 4-color graphics, better
merchandising, etc.), but elim-
inates the disadvantages of the
long box (wasted space and
costs). Rice’s new box costs
about 2% cents per box, com-
pared to 3 to 5 cents for the
long box.

The deeper size permits
better viewing of titles without
losing merchandising effect. In
short, the box is fatter, more
compact, and still contains mar-
keting/ merchandising appeal.

Although the concept was
designed for a double or triple
LP package, Rice contends it
can be revamped slightly for
the one-album release. A spacer
can be added to give the box
posture (support) without wast-
ing space. If desired, a catalog
can be stuffed into the box.

In conjunction with the new
package, Rice has developed a

RJLCURTICTNEN
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NEW TAPE packaging concept for
prerecorded product has the ad-
vantages of the long box but
eliminates wasted space.

COUNTER browser displays a 3-
LP set, 8-track cartridges and
cassettes in one merchandiser.

merchandiser to hold disk, 8-
track and cassette product all
in one browser. Or it can hold
just tapes, if desired. The
counter browser comes in four
colors.

Because the George Harri-
son poster could not be stuffed
into the tape box (the LP set
comes with a poster), Capitol
is making the poster available
to consumers (if they buy the
tapes) with a postcard request.

Teletronics to Produce
Max’s Works on CTVY

By RADCLIFFE JOE

NEW YORK — Peter Max,
one of the nation’s leading pop
art artists, has joined forces
with Teletronics, Inc., to pro-
duce cartridge TV interpreta-
tions of his work.

Max will lend his creative
talents to the over-all develop-
ment of the audiovisual con-
cept, with Teletronics supply-
ing the electronic technology.
Pilot films for the new project
have already been produced.

This is the first step by
Teletronics in a move designed
to expand the firm’s operations
to include production of inno-
vative CTV software.

Although Teletronics is cau-
tious about revealing the full
extent of its plans for the ven-
ture, it is understood that ne-
gotiations are under way with
leading artists in music and
other fields to lend their tal-
ents to the project.

A joint statement from the
artists and Teletronics is ex-
pected to be made public early
in the new year, following the

14

signing of agreements and the
developments of the various
ramifications of the venture.

Despite its move towards in-
volvement in the software end
of the cartridge TV industry,
Teletronics insists that it has
no immediate plans for a com-
pletely vertical approach to the
business.

Instead, the company will
concentrate on developing and
producing product on both
film and tape which it will in
turn make available to both
CTV manufacturers and pro-
grammers for adaptation to
their individual systems.

The company also has the
technological expertise to dup-
licate product for any program-
mer or manufacturer desiring
the use of such facilities.

Another unique service of-
fered by the Teletronics
sprawling complex on the city’s
Eastside, is a computer bank
which keeps track of all inven-
tory, and allows the software
catalog owner to re-duplicate
over “dead” stock.

Major Blank Tape Mfrs
Keep Solid in Soft Marit

e Continued from page 1

tions say it will nearly quad-
ruple from 1969 to 1972, and
double again between 1972 and
1974, to reach a total consump-
tion of 245 to 265 million
cassettes by 1974.

(Industry sources said the
U.S. blank cassette market to-
taled more than 60 million units
in 1969, and estimated a one-
billion world market, or 500
million U.S. market, by 1975.)

75 Percent

Four companies will account
for more than 75 percent of the
total blank cassettes manufac-
tured in the U.S. in 1970, the
report stated.

These manufacturers and
their respective 1970 market
shares are estimated as follows:

Audio Magnetics, which con-
trols 28 percent of the U.S.
market; Certron (18 percent);
3-M  Co. (19 percent), and
BASF (12 percent). The four
majors are expected to con-
tinue accounting for 75 percent
of the total blank cassette man-
ufacturing in the U.S. through
1974,

Market projections were based
on the following factors: Five-
fold increase projected in cas-
sette recorder population be-
tween 1969 and 1972; in-
creased availability of low-
priced cassettes; increasing mu-
sic libraries on cassette format;
increase in industrial/educa-
tional applications; automo-
tive industry standardization on
cassettes expected in 1972
models; affluent nature of U.S.
society.

Sales of blank cassettes in
1969 were primarily in the C-60
and C-90 configurations. These
two configurations (lengths) are
projected to remain predomi-
nant through 1974, according
to Ampex.

(Industry sources said that
the C-60 accounted for 54 per-
cent of blank sales in 1970, fol-
lowed by the C-90 at 25 per
cent, the C-120 at 15 percent,
and the C-30 at 6 percent.)

Distribution of blank cassettes
on the retail level is primarily
through mass merchandisers
(29 percent), chain electronics
distributors (34 percent), and
military exchanges (15 percent).
This distribution pattern is not
expected to change significantly
during the 1970-74 period. (On
the contrary, state many of the
blank tape producers, distribu-
tion through mass merchandis-
ing outlets are expected to dom-
inate by 1975.)

The report also stated that
present and potential candidates

Cassettes, Units
For Poland Set

WARSAW — Poland has
bought the license from Thom-
son Brand of Paris to manufac-
ture tape cassettes and players
in Poland. The Warsaw factory
of Kasprzak will manufacture
both the cassettes and hardware.

The same factory already pro-
duces Grundig tape recorders.
The cassette deal is the first of
its type in Poland. Up till now
this type of tape system has not
been available on the Polish
market.

for private label of blank cas-
settes are mass merchandisers,
chain electronics distributors,
and record distributors. Private-
labeled blank cassette product
of these so-called mass distribu-
tors accounted for 42 percent
of total consumer blank cassette
purchase in 1969.

A price erosion is definitely
under way in the blank cassette
market. Prices quoted on the
distributor level varied as much
as 100 percent in 1969. The
price erosion is not expected to
subside until late in 1972.

(Again, many blank tape
manufacturers disagree with the
report, saying price erosion is
subsiding now. They point out
that many manufacturers are
now abandoning price cutting.)

The report found that present
manufacturing costs are found
to vary as much as 75 percent

between blank cassette produc-
ers. The variance is primarily
due to the difference in quality
of cassette tape, labeling and
packaging, and in-house capa-
bility of preleadered cassettes.

Due to the heavy influx of
private-labeled blank cassette
lines of mass merchandisers and
chain electronics firms, a two-
step distribution network will
almost become a necessity for
manufacturer - labeled product
in order to remain competitive
in price.

The competitive atmosphere
in the blank cassette market
during the 1970’s is expected to
be such that only the “fittest
will survive,” stated the report.

(Several blank tape producers
predict two-step distribution will
not be a necessity, but that
rather the industry will con-
tinue in a one-step pattern.)

Capitol Service’s Style
Is Quality & Promotion

By EARL PAIGE

OAK FOREST, Ill. — Mer-
chandising has a special mean-
ing for tape retailers Jim Mec-
Clelland and Bill Cauldwell. The
23-year-old partners in Capitol
Service are building a tape loca-
tion around merchandising, pro-
motion and service.

McClelland believes that tape
retailers should analyze the ser-
vice end of the business. “That’s
where the profit is,” he said.

“Selling prerecorded tape is a
bummer,” McClelland said.
“We're paying $4.11 for tape,
and the way its price footballed
a dealer can’t turn tape and
make any money.”

More money can be made in
hardware, “if 1 weren’t such a
fanatic on quality,” he said. The
store stocks Motorola, Bezlle
Wood, Kraco and Gibbs.

“In this business,” he said,
“you can do two things—offer
price or offer quality. The prob-
lem is finding a line that offers
quality and features for the con-
sumer and a profit margin for
the dealer.”

Both businessmen pore over
catalogs and spec sheets and
compare frequency response and
features before stocking players
and speakers.

Considering the poor profit

structure on prerecorded tape,
and the problems of finding
good equipment lines, the com-
pany banks on service and instal-
lation. “Our service brings in
75 percent of our overhead,”
he said.

Capitol Service, about 18
months old, has several mer-
chandising gimmicks to stimu-
late sales, like:

A tape club offers every 13th
tape free. Each month a tape
is selected to be sold at $4.11,
its cost price. Special orders
are processed within 24 to 36
hours. Tape catalogs are given
away.

The store is building its tape
inventory, too, with a one-year
warranty given to consumers on
every tape sold.

In terms of auto players, Mc-
Clelland said he prefers to sell
in the $60 (installed) range, with
the predominant configuration
being stereo 8. His best seller
is the mini8-track.

Theft continues to be a major
headache, and McClelland esti-
mates that as much as 50 per-
cent of his player sales result
from a theft loss. To safeguard
equipment, Capitol  Service
pushes on On Guard burglar

(Continued on page 62)
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MGM WILL DISTRIBUTE
ITS OWN TAPE PRODUCT

LOS ANGELES—MGM Records is distributing its own tape
product after problems arose between the manufacturer and its
custom duplicator, Ampex, over whether there is a valid new

contract.

MGM'’s tape line is being sold through its network of inde-
pzndent distributors, according to president Mike Curb. Curb claims
Ampex has not handled the MGM line for the past four months, or
during the period in which Ampex claims it did not renew its pact
with MGM. MGM, on the other hand, claims it has a legally signed
renegotiated contract by Don Hall covering an 18-month period up
through Dec. 31, 1971 (Billboard, Nov. 14).

MGM had been with Ampex three years. Its music is now
being custom duplicated by Allison in New York and by GRT on the
West Coast, according to Curb, who acknowledges talking to GRT

about the account.
MGM closed out

its company-owned Metro branches in

Chicago, New York and locally during its second fiscal quarter.
i
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Distributed Nationally by Janus Records, 1700 Broadway, New York, N'Y. 10019. An affiliate of GRT corp.




RECORD SALESMEN

START YOUR
OWN BUSINESS

WE FINANCE YOU

You can own your own TAPE FRAN-
CHISE FREE. One of America’s big-name
artists labels offers you a unique op-
portunity to get into business for your-
self. No traveling outside your present
territory. Your total guaranteed inven-
tory investment is $500 and up, de-
pending on the territory and we help to
finance you with capital.

Earn $2/$3000 per month.. Sell a na-
tionally advertised cassette and cartridge
line. We give your customers advertising
money and free tape player.

Write for application giving details of
your background and territory. No obli-
gation. LIMITED TERRITORIES OPEN.

Call 212 246-9305 or write TAPEWORLO,
‘2058‘3Nest 57 Street, New York, N.Y.

Tape CARtridge

Audio Magnetics Widens
Its Outlet Sales Base

LOS ANGELES — Audio
Magnetics is broadening its re-
tail sales base. The blank tape
manufacturer has added five new
sales representatives to its net-
work and has given a sixth a
broader responsibility in Cali-
fornia.

“We are getting into more spe-
cialized areas,” said Ray Allen.
Audio’s sales vice president.
“With the tremendous accept-
ance of blank cassettes. we are

cassettes... In Britainit’s

equipped to cope with.
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seeking more firms which can
get us into areas which are not
typical retail accounts, like sta-
tionary stores.”

With the addition of five more
sales-repping  firms, Audio’s
blank tape line is now being
sold by 100 salesmen represent-
ing 25 firms around the country.
“We are probably the most spe-
cialized company in the tape in-
dustry because we have specialty
reps for such special outlets like
drug, military, audio visual, au-
tomotive and college book-
stores.”

Audio’s new associates are
John Carroll of Teaneck, N. J.
(for national accounts like
Kress); United States Sales (for
college bookshops); Mid-South
Associates of Birmingham, Ala.
(for the Southeast); Grossman
Sales Co. of Auburndale, Mass.
(for New England); and Albert-
son-Morrison Co. of Hudson,
Ohio (with a second office in
Cincinnati). for Ohio.

The Herbert Kraus Co., which
has been Audio’s Southern Cali-
fornia representative, has been
assigned the Northern Califor-
nia market. “Kraus has enlarged
his staff to become a statewide
organization for us,” Allen said.
He is a specialist in the auto-
motive trade.

Allen acknowledged that it is
not an easy task to find a special-
ty rep firm, but that these mar-
Kets continue to grow in impor-
tance as Audio’s blank tape busi-
ness steadily rises.

The company’s educational
products department feeds mer-
chandise to its own clients
through a separate distributor
setup. Schools receive the edu-
cator series of specially timed
blank cassettes through audio
visual sales specialists; students
buy their own regulation-timed
blanks through bookstores on
campus or at adjacent tape and
disk shops.

Merc Discount

CHICAGO — Mercury Rec-
ords has announced a 5 and
10 percent tape plan, which fea-
tures a 10 percent discount on
all 8-tracks and cassettes from
the December releases and an
additional 5 percent.discount on
the entire tape catalog. There are
19 tapes in Mercury's December
release. The new plan was intro-
duced at the company's 19 sales
meetings the week.

GRT CUTS SEEN
AS BIG § AID

SAN FRANCISCO—GRT's
plans to slash operating over-
head will go a long way
toward putting the company in
a profitable position during the
second half of its fiscal year.

Payroll and other operating
cuts will amount to more than
$1.1 million (about a 20 per-
cent reduction) in the second
half of its fiscal year ending
next June 30.

GRT announced a first quar-
ter net loss, ended Sept. 26,
of $219,756, compared with
net income of $357,414, or 12
cents a share, in the earlier
period. Sales declined to $6.4
million from $7.4 million.

Part of the operating over-
head slash came in staff per-
sonnel, with the company em-
ploying 650, down from 768
last June 30.
TR OISR A RO

This

%Tage
Cartridges

(Based on Best Selling LP’s)

Last

Week Week Title, Artist, Label (8-Tr. & Cassette Nos.) (Ouplicator)

1
2
3

10
11
12
13
14
15
16
17
18
19
20
21
22

23
24
25
26
27
28
29
30
31
32
33
34
35

36
37
38
39
40
a1
a2
43
a4
a5
a6
47
48

49
50

1 ABRAXAS
Santana, Columbia (CA 30130; CT 30130)

5 ALL THINGS MUST PASS
George Harrison, Apple (8XWB 639; 4XWB 639)

2 GREATEST HITS
Sly & the Family Stone, Epic (KO 30325; ET 30325)

4 STEPHEN STILLS
Atlantic (Ampex M-87202; Ampex M-57202)

7 LIVE
Grand Funk Railroad, Capitol (BXWW 633; 4XWW 633)

6 CLOSE TO YOU
Carpenters, A&M (8T 4271; CS 4271)

9 JESUS CHRIST, SUPERSTAR
Various Artists, Decca (6-206; 73-206)

3 LED ZEPPELIN 1lI
Atlantic (TP 7201; CS 7201)

11 THE PARTRIDGE FAMILY ALBUM
Bell (86050; 56050)

10 SWEET BABY JAMES
James Taylor, Warner Bros. (8WM 1843; (WX 1843)

12 TO BE CONTINUED
Isaac Hayes, Enterprise (EN8 1014; ENC 1014)

8 THIRD ALBUM
Jackson 5, Motown (M8-1718; M 75718)

13 TAP ROOT MANUSCRIPT
Neil Diamond, UNI (8-73092; 2-73092)

— JOHN LENNON/PLASTIC ONO BAND
Apple (BXW 3372; 4XW 3372)

— PENDULUM
Creedence Clearwater Revival, Fantasy (88410; 58410)

18 NEW MORNING
Bob Dylan, Columbia (CA 30290; CT 30290) (Ampex)

23 ELTON JOHN
UNI (8-73090; 2-73090)

21 NATURALLY
Three Dog Night, Dunhill (85088; 55088)

19 STEPPENWOLF 7
A8C/Dunhill (85090; 55090) (Ampex)

15 CHICAGO
Columbia (18 BO 0858; 1610 0858)

29 WORST OF
Jefferson Airplane, RCA Victor (P85S 1653; PK 1653)

14 COSMO'S FACTORY
Creedence Clearwater Revival, Fantasy (88402; 58402) (Ampex)

24 BLACK SABBATH
Warner 8ros. (81871; 51871)

25 WOODSTOCK

Soundtrack, Cofillion (Ampex T85 NN; T55 NN)
37 THAT'S THE WAY IT IS

E.vis Prestey, RCA Victer (P8S 1652; PK 1652)
27 WHALES & NIGHTINGALES

Judy Collins, Elektra (ET 8 5010; TC 5 5010)

16 LAYLA
Derek & the Dominos, Atco (Ampex M-82704; Ampex M-52704)

28 NO DICE

8adfinger, Apple (8XT 3367; 4XT 3367)
— DOORS—13

Elektra (ET 8-4079; T(5-4079)

36 WATT
Ten Years After, Deram (M 77850; M 77650)

33 FOR THE GOOD TIMES
Ray Price, Columbia (CA 30106; CT 30106)

32 TOMMY

Who, Decca (62500; 7-32500)
22 GOLD

Neil Diamond, UNI (8-73084; 73-084)
17 AFTER THE GOLD RUSH

Neil Young, Reprise (8RM 6383; 56383)

— BLOWS AGAINST THE EMPIRE
Paul Kantner & the Jefferson Starship, RCA Victor
(P8S 1654; PK 1654)

— PORTRAIT

Fifth Dimension, Bell (86045; 56045)
31 GREATEST HITS, VOL. 2

Temptations, Gordy (G8-1954; G7-5954)
41 A QUESTION OF BALANCE

Moody Blues, Threshold (24803; 24603) (Ampex)
— AMERICAN BEAUTY

Grateful Dead, Warner Bros. (81893; 51893)
— HIS BAND & THE STREET CHOIR

Van Morrison, Warner Bros. (81884, 51884)

35 CLOSER TO HOME
Grand Funk Railroad, Capitol (8XT 471; 4XT 471)

47 EVERYTHING 1S EVERYTHING
Diana Ross, Motown (M 81724; M 75724)

40 (UNTITLED)
Byrds, Columbia (GT 30127; GA 30127)

45 JOHNNY CASH SHOW
Columbia (CA 30100; CT 30100)

30 SHARE THE LAND
Guess Who, RCA Victor (P85-1590; PK 1590)

26 CURTIS
Curtis Mayfield, Curtom (M8 8005; M5 8005)

— EMITT RHODES
Dunhill (85089; 55089) (Ampex & GRT)

34 DEAVU
Crosby, Stills, Nash & Young, Atlantic (TP 7200 &
Ampex 87200; 57200)
39 MAD DOGS & ENGLISHMEN
Joe Cocker, A&M (8T 6002; CS 6002)
43 WITH LOVE, BOBBY
Bobby Sherman, Metromedia (890-1032; 590-1032)
Billboard SPECIAL SURVEY for Week Ending 12/26/70
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With a
name Like
Forbes
ITS goT
10 bE
Good!

Forbes makes fine mag-
netic recording tapes for
cassette loaders and
duplicators.

E Forbes

Electronics,Inc.
Mills Industrial Park

Middletown, New York 10940
Tel. 914 - 692 - 4451

ATTENTION DEALERS!

INSTANT SERVICE!
ORDERS
PROCESSED DAY
RECEIVED

OUR PRICES ARE LOW
OUR SERVICE & FILL
IS HIGH—

TEST US!
BUY ITEMS YOU'VE HAD
TROUBLE GETTING AND

SEE IF WE DON'T

CONVINCE You!

Main

THE MOST COMPLETE

TAPE & RECORD

ONE-STOP SERVICE IN THE WORLD!

WE HAVE EVERYTHING!

Especially items not found elsewhere!

8 TRACK o CASSETTES
LARGE OPEN REEL INVENTORY
LP'S AND POPS
COMPLETE CATALOG OF ALL
LABELS ALWAYS AVAILABLE

YOU NAME IT—WE'LL GET IT FOR YOU!

DON'T LOSE SALES
WE CAN SUPPLY ANY
ITEM-IMMEDIATELY!
WE SHIP ALL OVER THE WORLD!

QUEENS, LONG ISLAND, ETC.

Same fabulous service available at
40-46 Main Street, Flushing

Open for pickups 10 a.m. to 8 p.m.

everyday except Sunday.
FREE “%% Vi
KING KAROL

granch: 444 West 42nd St., N.Y.C. 10036

Cassette

8 Trac

THERE IS ONLY1WAY
T0 MAKE TAPES BROWSABLE

LONG BOXES!

Stock Design or CUSEOI;H Printed
Zx'e | Browsahility
g | means SALES

‘ f For

Best Service of
Best Quality at
Best Prices Call. ..

(212) 353-5701
MODERN /INNOVATIONS
119-01 22nd Ave,.

\ College Point N.Y. 11365

when answering ads . . .

Say You Saw It in Billboard
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EVR DEPT IN
BLACK & RED

NEW YORK—It will be two
years before CBS's Electronic
Video Recording (EVR) division
will be profitable, believes Rob-
ert M. Rice, vice president of
finance for CBS.

In a statement to the Wall
Street Journal Friday (11), Rice
said he sees a loss of several
million dollars this year in the
electronic video recorder sector,
an area that some analysts are
quite bullish about as a prospec-
tive strong earnings producer
within a few years.

He envisions another loss for
the CBS EVR operation, al-
though a smaller one, in 1971.
“We should begin to turn a
profit in it (EVR) in 1972,” he
said.

AR a i

Natl Tape Seeks to
Streamline 3 Areas

LOS ANGELES — National
Tape Distributors has launched
a program for more sophisti-
cated inventory management,
order processing and distribu-
tion methods.

Paul Freund, newly hired as
operations vice president, is on
his first swing through Na-
tional Tape's subsidiary com-
panies around the country to
meet with vice presidents and
discuss these topics.

Freund has thus far seen the
company's Milwaukee ware-
house and is at present spend-
ing time in the nearby Tor-
rance area, where the firm has

Orrox Into Continuous
Magnetic Oxide Output

OPELIKA, Ala. — Magna-
Tech’s Orrox division has be-
gun continuous production of
magnetic oxides at its recently
completed facilities.

The plant, with a 600,000
pound a month production ca-
pacity was designed expressly
for continuous process opera-
tion in manufacturing commer-
cial quantities of magnetic iron
oxide for the tape industry.

According to William Orr, di-
rector of marketing for Orrox,
the main benefit to be derived
from the new facility is uni-
formity of product. He said, *“It
is axiomatic that magnetic tape
can only be as good as the
materials used in its manufac-
ture, with the quality of the
oxides used being of major im-
portance.”

He added, “One of the prob-
lems has been that batch pro-
cessing of magnetic oxides has
essentially hampered the indus-
try in that all too often there
has been a discontinuity in
critical product parameters.”

Two grades of magnetic ox-
ides are in production at Orrox.
The Orrox 250, is a small parti-
cle, low noise, high coercivity
oxide designed primarily for the
emerging video, audio cassette
and digital tapes. For the larger
markets of audio and computer

tapes the Orrox 500 is available.

Orr observed that with the
technological resources avail-
able to his company, Orrox
could easily involve itself in
the production of magnetic
tapes. “But,” he said, “we want
to serve the industry, not com-
pete with it.”

He added that Orrox, utiliz-
ing a team approach, will not
only include a range of oxides
from its new plant, but will
also provide hardware and
services focused on the indus-
try’s needs.

The company also hopes to
supply the industry with cer-
tain standards of measurements,
techniques for making those
measurements, and equipment
on which to make them.

its local National
Records warehouse.

Freund plans to visit National
Tape's other branches in Lin-
den, N.J., Atlanta, Houston and
San Francisco within the next
three months.

“We want to do all we can
to enhance our inventory man-
agement and expedite order
processing to provide better
service to our customers. We
have to make certain that our
inventory management is ac-
curate and our data is current
so as to decrease our out prod-
uct position. Qur major thrust
will be in inventory manage-
ment, order processing and dis-
tribution methods.”

Freund, who formerly worked
for Abbott Laboratories in Chi-
cago as a specialist in ware-
housing operations and order
data processing, pointed to the
“tremendous squeeze on prof-
its” facing all companies, as the
reason National Tape ‘“cannot
afford not to be aware of its
inventory.”

Freund will meet regularly
with Jim Tiedjens, National
Tape’s president, and also hold
discussions with the corporate
executive committee.

He figures he will have to
tailor programs to meet the in-
dividual characteristics of the
companies which make up Na-
tional Tape's network of sub-
sidiaries.

In explaining Freund’s cor-
porate responsibility, Tiedjens
noted that Freund will strive
to promote operational effici-
ences in the development, co-
ordination and implementation
of headquarters objectives and
goals.

Tape and

Modern Album in
Merger and Buys

NEW YORK — Modern Al-
bum, Inc., in a move designed
to develop the company into a
totally vertical packaging com-
plex, has acquired controlling
interests in at least eight re-
lated companies throughout the
U. S. and Canada.

The mergers and acquisi-

AFTRA Seeks to Open
Talks With CTV Trade

NEW YORK—The Ameri-
can Federation of Television
and Radio Artists (AFTRA) is
moving to negotiate agreements
with the cartridge TV indus-
try.

The decision to launch mean-
ingful talks with principal in-
novators of the medium was
taken at the organization's na-
tional convention held here re-
cently.

Proposals to be raised at
these talks, when they get off
the ground, possibly in the
spring of next year, will in-
clude protection of the per-
former and payment in perpe-
tuity for the use of cartridges.

Meanwhile, AFTRA has sent
letters to all its members and
franchised agents reminding
them that the organization’s cur-
rent contracts prohibit reproduc-
tion or showing of any perform-
ance on cartridges, or for any
use other than free television.

The organization has also
established a liaison with the
Screen Actors Guild (SAG)
with a view to developing
“common objectives” when the
Guild begins negotiating its
film contracts next spring.

According to AFTRA's presi-
dent, Bill Baldwin, the Federa-
tion has reconstituted its “New
Electronics Devices Committee™
as a wages and working con-
ditions committee. The com-
mittee’s 27 members have been
instructed to prepare specific
proposals for the National
Board.

Baldwin also disclosed that
AFTRA has already notified
industry representatives of its
intent to seek early negotia-
tions. “We have received a
favorable response,” he said.

AFTRA represents more than
22,000 members of the radio,
television and recording indus-
tries.

tions consumated over a six-
month period include Innova-
tions, Inc., a package produc-
ing firm in Kansas City, Mo.,
the Princeton Case Co., of New
Jersey; the Cesco Co. and Uni-
versal Tape Case.

The wide-ranging expansion
program takes the 25-year-old
company from a undirectional
manufacturer of record jackets,
to an almost totally vertical
producer of tape carry cases
and storage albums, packaging,
point-of-sale displays, and racks.

To effectively merchandise
and market the new line of
products, Modern Album re-
cently opened a division in
Toronto, Canada, and has re-
vamped its warehousing and
distribution facilities in Bur-
bank, Calif., Terre Haute,
Ind., and Flemington, N.J. Its
corporate offices are located
in College Point, N.Y.

According to Rollie J. Froeh-
lig, vice president, sales, of the
company, Modern is working
towards offering both tape and
record companies a complete
service in all aspects of pack-
aging. He added that his firm
had also established an art and
design division to facilitate
those companies desiring such
a service.

Commenting on the past
year, and Modern’s rise in the
face of a depressed economy,
Froehlig said, “The tight
money situation has slowed our
progress somewhat, but has not
really affected us unduly.”
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Cartridge TV

CTYV Seen on Finnish
Mart by End of 1971

HELSINKI—Cartridge TV is
expected to come to the Finnish
market by the end of 1971 when
the first prerecorded video cas-
settes will be made available
here. But, as yet, nobody knows
what kind of programs will ma-
terialize — entertainment, lan-
guage courses or documentaries.
The programs will be made by
American, Japanese, German or
Finnish companies.

As always, Finland watches
experiments from other parts
of the world. Following the ex-
ample of Sweden, where the
state, together with some inde-
pent enterprises, has formed
Swedish TV Cassette Inc., Fin-
land is also engaged similar
ideas for marketing and promot-
ing cartridge TV.

This was made clear in a re-
cent speech by Jaakko Itala, the
First Cultural Minister, in which
he suggested the formation of a
sister company to Oy Yleisradio
Ab, the parliamentary-controlled
radio station monopoly which
would take care of production
and distribution of educational
audio-visual material and prod-
uct alike.

But Dr. Kaarle Nordenstreng,

of Oy Yleisradio Ab’s research
department, doubted if cartridge
TV would appeal to a mass au-
dience. “*Cassette production will
not harm our broadcasting. I
think the circle of cartridge TV
users—those who buy entertain-
ment cassettes—will number less
than 10,000. More important is
the way we produce educational
programs.”

However the major publishing
houses are apprehensive at the
possibility that Oy Yleisradio Ab
will get monopolistic rights for
audiovisual production. But this
is very unlikely, even though it
is accepted that broadcasting
companies all over the world
will play the most important
part in this field.

It is estimated that the first
TV cassette playback equip-
ment sold in Finland will re-
taii at $500 and pre-programmed
cassettes at 3$15-$20. Prepara-
tions are already In progress.
One indication of this has been
the build-up at the Scandina-
vian firm Nord Cassette A.S.,
where Rautatiekirjakauppa—
Finland’s biggest newspaper and
magazine distributor—owns one-

EVR of London,
Mitsubishi Enfer
Mfg Agreement

NEW YORK—Less than a
week following the announce-
ment of its appointment of
Hitachi of Tokyo as a manu-
facturer of EVR Teleplayers
in Japan and elsewhere, the
EVR Partnership of London has
entered into a similar agree-
ment with Mitsubishi Electric
of Japan.

As in the case of the Hitachi
agreement, the Mitsubishi pact
was negotiated by a top-level
EVR Partnership team from
London, headed by John C.
Lewis, managing director of the
Partnership. Mr. S. Koizumi,
managing director of Mitsubishi
Electric, signed for his com-
pany.

The EVR-Mitsubishi agree-
ment excludes the USA and
Canada which is being serviced
exclusively by Motorola Inc.,
under a separate agreement, un-
til Dec. 31, 1971. The Mitsu-
bishi Group is Japan's largest
industrial organization.

third part of the stocks and has
a direct link to another new
company, Cassettes Internation-
al S.A.

a LI d | brings you

the world’s
most popular
tape winder,

o

= forcassettes

and 8-track.

THE ELECTRO SOUND 100-48C

AUOIOMATIC CORPORATION 915 Westchester Ave., 8ronx, N.Y. 10459 (212) LU9-3500/Cable: AUDIOMATIC

when answering ads . . . Say You Saw It in the Billboard

COMPLETE
INVENTORY
IN STOCK!
NO WAITING!

for maximum sales profits . . .

Plranatiehl

FACTORY-TO-YOU SALES REPS.

KNOW and offer you the know how that goes
with the profit line from Pfanstiehl.

ASK THE MAN WHO KNOWS

about recording tape and cassettes . . . and
how to merchandise from interior displays

PFANSTIEHL 5% Ke3AnT 10 Nois 80085

UALIT

ERVIC
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AMERICAN SOUND has a
combination of special
ingredients to relieve
headaches FAST!!!

When it comes to the headaches of duplication,
American Sound has the remedy. Our duplica-
tion ingredients are second to none. Along with
the new revolutionary ‘“focus-gap” mastering
and duplicating process, we have just added the
“Dolby” system to our mastering. Yet we’re com-
petitively priced—and ready to help you when-
ever a headache strikes.

P.S. The latest fast-cycle injection molding
equipment has just been added to our facility.
We invite your inquiries on cassette parts as
well as G-0 (Norelco Standard) and cassette and
8-Track blanks.

CORPORATION

3319 E. Ten Mile Road
Warren, Michigan 48091
Phone (313) 539-2900
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NOT
PERFECT

“It is invaluable as a
guide to business agents
and personal managers of
current artists and groups
. . . My only suggestion
would be to issue the
directory more fre-
quently . . .”

University of Chicago

8UT

is an

»

“Your directory
especially good one . .

University of Detroit

“Billboard’s ‘Campus At-
tractions’ seems to be
everything!”

University of Maine

“We feel that it is a
‘must read’ publication.”

Manhattan College

“I find the film sections
especially valuable in our
programming for the
coming year. Of course
the issue in its entirety
is also of value to us in
the programming depart-
ment.”

University of Ilinois

“I have referred to it on
countless occasions for
everything from finding
an artist’s booking agent
or manager to just writ-
ing to sources listed for
new programming ideas.”

Southwest Missouri
State College

CAMPUS
ATTRACTIONS

Ad Deadline:
February 20, 1971

Issue Date:
March 20, 1971

Campus News

ACUCM Covers Fund-Raising,
Production, Promotion for Arts

NEW YORK—The Associ-
ation of College and University
Concert Managers annual meet-
ing at the New York Hilton,
Dec. 13-17, dealt mainly with
fund-raising, production and
promotion for the arts. The key-
note speaker, Dr. Granville
Meader, director of programs
for the Business Committee for
the Arts, set the tone of the
meeting by outlining the prob-
lems the arts are having and
solutions for the concert man-
agers.

“The arts are not thought
about enough,” said Meader.
“Business has no idea of what
the arts are or how the arts
operate. We must turn to the
sources of business for contri-
butions. But money is not

IMF Fest Finals

LEESBURG, Fla. — The
Fifth  Annual Intercollegiate
Music Festival, to be sponsored
by Old Spice, men’s toiletries
firm, will hold national finals
in August on the Edwardsville
Campus of Southern lllinois
University. The regionals, held
in March and April, will judge
artists in the pop, rock and
folk categories to compete in
the finals. Audition tapes from
vocalists, vocal groups and in-
strumental groups will be
judged to select finalists for the
regional meetings. Entries close
Feb. 1, 1971 for all regional
competitions. The  national
champions will represent the
U.S. at the North American
College Music Championships
to be held in Montreal. All in-
formation and entry forms may
be secured by writing IMF,
Box 1275, Leesburg, Fla.
32748.

AFM Won't

e Continued from page |

has been deleted or altered. . . .
Disregard of the above ‘“advice”
would constitute a breach of
the AFM Booking Agent-Man-
ager Agreement.”

A spokesman for the AFM
office, Dick Moore, said that
the NEC Rider “eliminates ar-
bitration provisions; gives the
purchaser the unilateral right
to cancel the contract; and
offers no stipulation for depos-
its or advances to guarantee the

enough. We can raise money
easier than we can fill the
auditoriums.”

Meader outlined the general
principles on which the entire
four day sessions was based.
He first mentioned that busi-
ness must be made aware of
the arts. “The arts are for the
people and we must tell the
businesses, the potential major
donors to us, that this is so.
Right now the business execu-
tive has trouble with his funds.
Should he donate money to a
dance ‘troupe, or give it to a
hospital which has beds for his
employees?” queried Meader.
“We must further realize that
fund raising is a year around
proposition and an arts group
cannot wait until its checks be-
gin to bounce before starting a
fund drive.”

Meader also touched on the
aspects of promotion and pub-
licity, a big topic throughout
the conference. "We must meet
business half way with this. We
cannot expect them to knock
on our doors and offer us
money.” To this end, Meader
suggested that the arts com-
mittees offer potential donors a
truthful budget and perspectus.
In the special interest sessions.
methods were discussed on how
to provide promotion for the
various arts functions. One way
considered to be helpful, is to
get as much publicity as pos-
sible in local newspapers, in-
cluding pre-performance pub-
licity as well as review of the
event. This would stimulate in-
terest within the entire com-

munity,
Rock music was also dis-
cussed at length throughout

the conference. In one session,
the sociology of rock music was
(Continued on page 26)

musicians will be paid. among
other things.”

The letter from McDonell
also stated that the president's
office of the AFM “has made
overtures to the officials of
NEC several times in the past
two years, suggesting a meet-
ing to help resolve our differ-
ences. It was only recently,”
the letter reads, ‘‘that our in-
vitation was accepted and an
‘informal” discussion was held
in our New York office be-
tween Dave W. Phillips, execu-

The Head Count

The People’s Nation is a group of stores in State College, Pa.
In “the Mall,” as the stores are affectionately called, is a leather
shop, a record shop, a clothing store, assorted head items and an
art shop. Clinton Burns is the manager of the record dcpartment
and does a great deal of business with the students of Penn State.
They are running a sale which has lasted about three months with
no end in sight. Their 10 best selling LP’s are:

1. “Blow Against the Empire,” Jefferson Starship, RCA.
. “Looking In,” Savoy Brown, Parrot.

. “Sweet Baby James,” James Taylor, Warner Bros.
. “Chunga’s Revenge,” Frank Zappa, Bizarre.

. “After the Gold Rush,” Neil Young, Reprise.

. “American Beauty,” Grateful Dead, Warner Bros.
. “Turning Point,” John Mayall, Polydor.

2
3
4
5
6. “Benefit,” Jethro Tull, Reprise.
7
8
9

. “All Things Must Pass,” George Harrison, Apple.

—

0. “Hot Rats,” The Mothers of Invention, Bizarre.

" What's Happening

By BOB GLASSENBERG

A&M Records’ campus representative in Boston, Bob Ross,
has set up The College Promotion Council of Boston with the help
of Columbia Records’ campus representative Ken May. They are
beginning to schedule monthly meetings for promotion men and
college students to get together and educate each other to the
problems at campus radio stations and in the music business. This is
what is known as cooperation and is totally unheard of in the
record business. Perhaps it is a clue of things to come. Here's hoping
that the meetings are run along the Cooper gathering lines; i.e., no
hype and no free records. Friends often exchange ideas instead

of gifts.

*x K K

A new list of promotion people at record companies is being
compiled. If you wish to be listed, please send me a letter with all
pertinent information. 1 would like to see your offer in writing.

L O R

The State Education Department of New York invited John
Hill, A&R Columbia Records, to join a group of academicians to
discuss the various alternatives for projected Sensory-Perceptual
Response Centers to be established by the University of the State
of New York. Hill joined Michael Brill, an architect and specialist
in inflatables and electronics; Vincent Giuliano, a library com-
munication expert; Herbert Deutschm a Moog synthesizer composer
and teacher at Hofstra University; and Bernard Haake, assistant
commissioner for instructional services; to discuss mechanical means
and media devices to enhance areas of sensory input not currently
exploited. The centers will be designed to promote sensory per-
ception beyond the limits established as the result of the emphasis
on literature and reading as the principal means of obtaining in-
formation, even though everyone already knows that television and
sound have preempted literature. Brave New World, anyone?

* Kk K

Get well to Gary Olson, in the hospital with head injuries

from an automobile accident.

*x K X

Two new stations have officially joined the ranks of college
radio. Campus News welcomes KPEP at Pepperdine College, 1121
West 79th Street, Los Angeles, Calif. and KAVC, Antelope Valley
College, 3041 West Avenue K, Lancaster, Calif. The program di-
rector at KPEP is Jeff Kepley and station manager is Gregory S.

Ride With Any NEC Rider

tive director of NEC, Mr. Shaw
Smith, director, College Union
of Davidson College and the
AFM  presidential  assistants,
Crothers and McDonell.

“Aside from an exchange of
policy statements and a review
and discussion of the 30 NEC
Rider stipulations, there was no
progress made toward the
settlement of the existing prob-
lem. The AFM, however. felt
confident that, as a result of
that mceting. NEC officials
would exert some effort toward
negotiating a mutually agree-
able solution but there has
been no further communication
to date.”

At the recent Association of
College and University Concert
Managers Convention in New
York, Shaw Smith stated that
the AFM’'s bylaws were made
for “fly-by-nights.” “We sign
away all our rights with these
contracts,” Smith commented.
“We have to nitpick to get
protection. As I understand it,
if we have any difficulty with
the standard contracts, this
Rider (the NEC Rider) will
supercede the other contract.
All the items in the NEC Rider
are negotiable. I want arbitra-
tion, and the rider helps.
I want to get the best deal
possible for my school and I
think the rider will help. The
purpose of the AFM letter is

(Continued on page 31)

(Continued on page 26)

Students Buy
Broadcast Time

WASHINGTON — WHFS-
FM has agreed to sell students
from Howard University broad-
cast time on Thursday and
Friday nights from 10 p.m.-
midnight and Saturday nights
from midnight-6 a.m. Norman
Reid, head of the student cul-
tural committee which is spon-
soring the broadcast, will pro-
duce the shows, “The 360 De-
gree Experience.”

The shows will be basically
jazz-oriented but will encom-
pass all music “which springs
from the source,” said Reid.
“We are trying to present a
total program and educate the
audience to unknown musi-

cians,” he continued. “It is like
an experiment in sound with
emphasis on black artists.”

According to Reid, no one
at Howard listens to just one
type of music, thus the need
for such an opened format. The
shows will be a prelude to the
next school year, when Howard
University will have its own
FM station, WTOP-FM, do-
nated to the school by the
Washington Post.
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Talent

Talent In Action

JIMMY WEBB,
ALIOTTA HAYNES
Bitter End, New York

Jimmy Webb, one of today’s
leading pop songwriters, opened
a one-week stand at Paul Colby's
Bitter End, Dec. 16, and what
an opening he had. From his
first number “MacArthur Park,”
it was apparent that Webb’s turn
to performing was a good move
for both artist and audience.

Webb, who records for Re-
prise, is a businesslike performer
going from one number to the
next without much banter. Al-
though his voice is not note-
worthy, his interpretations are ef-
fective. His version of “By the
Time I Get to Phoenix,” perhaps
his best-known composition, was
more deliberate than is usually
heard, but really comes across.

His piano playing also was a
plus, as Webb, supported by three
fine. musicians, hit jazz and other
elements at the keyboard of his
grand piano. The instrument was
electrified for his tender “Song
for My Brother,” sung without
other accompaniment. Among the
fine numbers from his Reprise
album were a rousing “P. F.
Sloan,” a lilting “Sleepin’ in the
Daytime,” and the tongue-in-
cheek “Songseller” and ‘Jeru-
salem.” He closed with Frank
Zappa's "My Guitar Wants to
Kill Your Mama,” the only song
in his opening set that wasn't his
own composition.

Aliotta Haynes, the other act,
seemed nervous at their opening,
but the Ampex Records trio
showed  considerable  promise.
Folk in style, acoustic guitarist
Skip Haynes, bass guitarist Mitch
Aliotta and harmonica player Ted
Aliotta all sang well, singly and
blended.

Their “Brooklyn Love Song” was
a comic gem. “Rockefeller's
Blues,” "Pitter Patter” and James
Taylor's “Fire and Rain” were
among the good numbers from
their debut Ampex album. Ali-
otta Haynes should be heard from
in the future. FRED KIRBY

BARBRA STREISAND

International, Las Vegas

In magnificent voice, Barbra
Streisand opened with the same
act she used to fulfill an old
contract at the Riviera.

Wearing a long black dress she
entered with “Come and Play
With Me" from "“Sesame Street,”
then into “I've Never Been a
Woman Before™ and “Don't Rain
on My Parade.” She interrupted
her singing for a too long be-
labored comedy spot, when she
poured tea and pretended to smoke
a marijuana cigarette.

Utilizing her wide vocal range,
which she controls to perfection,
she ran the gamut of emotions
and tempo. The audience expected
her to sing “Some of These Days,”
“Second Hand Rose” and "On a
Clear Day” which she did in a
vibrant and up-tempo fashion.

Unfortunately, she again inter-
rupted her singing to make an-
other stab at a comedy monolog.
This time her topic was “old
things™ leading her into the his-
tory of Las Vegas. Although well
rehearsed, the comedy bit was
tedious, spotty and not funny.

When singing, she had complete
control over the packed audience.
She appeared natural and friendly
on stage, delighting the crowd
with old standards and could do
no wrong singing her latest Co-
lumbia records "“Stoney End,”
“Didn’t We™ and received a stand-
ing ovation from the entire audi-
ence, rather than just the first two
rows, when she went into her
“Happy Days Medley.”

LAURA DENI

SEA TRAIN
Troubadour, Los Angeles

An exciting country rock sound
of Sea Train, Capitol group, pro-
duced instant acceptance for this
quintet, whose main assets are
brilliant violinist Richard Green
and the strong lead voices of Peter
Rowan and Lloyd Baskin.

The band’s music is more a so-
phisticated pop approach to coun-
try roots, with Green's solos the
most outstanding instrumental work
of the group. He is capable of play-
ing down home country style (as
on the roaring, rapid fire hoedown,
“Orange Blossom Special”) and
expanding his attack to involve all
the fire and passion, the double
string bowing required to create
swizzles of clear sound.

Green's work drew the most re-
action on Dec. 8 for his inspired
solo work and accompaniment
parts, his utilization of ampli-
phonics to express clarity of tone.

He more than any other player
gives the band a distinctive edge
over all the other country rock
groups. Guitarist Peter Rowan and
organist Lloyd Baskin have im-
pressively powerful and emotion
tinged voices which they work in
unison and apart. Bassist Andy
Kulberg and drummer Larry Ata-
manuik create constant foundations
never straying into complex pat-
terns. Rowan’s dramatic offering
on “The Story of Job” helped pro-
duce the band’s most interesting
work collectively.

ELIOT TIEGEL

LOS INDIOS TABAJARAS
Alice Tully Hall, New York

The transition from the hinter-
lands of Brazil to the glitter of
Broadway is, at best, a near-her-
culean feat for any artist to
achieve. But when those artists are
tribal Indians with only a self-
taught knowledge of music, the
accomplishment assumes the di-
mensions of an impossible dream
come true.

This then is Los Indios Taba-
jaras, RCA Records, two brothers
with an inimitable approach to
the acoustic guitar, that has
brought them respect and acclaim
around the world.

In their Dec. 10 concert at the
Alice Tully Hall, the brothers re-
emphasized that their success has
not been a quirk of chance. They
have learned their songs well.

Their expertise and unique mu-
sicianship was evidenced in the
first half of their program, which
was devoted to guitar interpreta-
tions of the classical works of
many of the top composers, in-

(Continued on page 23)

Total Sounds in
Push on Jude,

Love and Harvey

NEW YORK—Total Sounds
Assn., firm based in Lewiston,
Me., has prepared an extensive
promotional campaign to be
held during January in behalf
of its three main groups: Jude,
Love Inc., and Harvey.

The TSA promotion will
cover New Hampshire, Ver-
mont, Massachusetts and
Maine, and will involve many
universities, colleges, high
schools and recreation centers,
as well as other booking agen-
cies. Copies of the records
by Love Inc., and jude as well
as promotion tapes by Harvey
will be distributed in the pro-
motion pack.

Dave Biron, president of
TSA, is mulling other cam-

paigns to follow the January
promotion.

Italian Artists Future
On U.S. Tour ‘Shaky’

NEW YORK—The future of
Italian artists on the U.S. in-
person circuit is shaky. That's
the opinion of Erberto Landi,
concert promoter, who has been
cutting his presentations here
because of the growing number
of obstacles involved in getting
Italian artists lined up for U.S.
concert tours.

Landi, who had brought over
six or seven Italian artists a
year for the past several years,
has only two artists set for pre-
sentation here next year. They
are Oretta Berti and Claudio
Villa.

One of the major factors
mitigating against the Italian
artists’ tours here is the rash of
“non-pros” getting into the pro-
moting act. According to Landi,

MEMBERS OF the Guess Who, RCA Records group, receive a gold
record for the album ‘‘Share the Land.” Standing, left to right, are
Greg Laskiw and Kurt Winter; Gary Usher, RCA vice-president for rock
music; Garry Peterson, Jim Kale and Burton Cummings. Don Hunter,

seated, is the group’s manager.

Signings

Jackie DeShannon, formerly
with Liberty/UA, signed with Cap-
itol, who’s cutting her in Mem-
phis. . . . Blue Thumb’s Arthur
Lee & Love to Zell Enterprises In-
ternational for management repre-
sentation in all fields. . . . Rouvan
re-signed with RCA, where Jack
Pleis will produce his next album.
. . . Roy Brown to Mercury, who
also acquired his “Love for Sale”

MAY BLITZ, new British group on Paramount Records, enjoys a party
given by Paramount during their recent Ungano's N.Y., engagement.
From left are guitarist Jim Black, Dee Anthony, the group’'s U.S.
representative; bass guitarist Reid Hudson, manager David Reay,
drummer Tony Newman, Ralph Mace, assistant to the director of inter-
national operations of Famous Music's London office, and Bill Gal-

lagher,
parent company.
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president of Famous Music Corp.,

Paramount Records'

from the Friendship label. . . .
Maxwell Romer of Nassau, Ba-
hamas, and Bobby Blakeney signed

with Ford Records with “Giving-
Up™ the first single for former and
“Sweet Mary™ the initial disk for
Blakeney. . . . Malcolm Roberts to
Capitol through EMI. Tony Lewis,
his manager, is producing him in
London. . . . Folk singer Bob Gib-
son also signed with Capitol as did
Albatross, a British rock group.

Richie Havens renewed with
MGM for five years via his Stormy
Forest label. . . . Bob Edgar to
Rhea Records of Atascadero, Calif.
. . . The Doobie Brothers, a San
Jose, Calif. quartet, signed with
Warner Bros. with Paul Curcio
and Martin Cohn of Capt. Amer-
ica Productions producing their
debut LP in conjunction with
Lenny Waronker and Ted Tem-
pleman of Warner Bros. . . .
PACA has signed Sons of Bach to
Souncot, Inc. A January release
is slated for their “Thoughts from
a Mountain,” recorded in Muscle
Shoals, Ala. . . . Recently signed
with Spice Productions have been
Jean Wallace, Ark, and the Group.

. . January Tyme to Nicholas
DeMartino Management. . . . Bob
Braun joined Wrayco Records of
Baltimore with *The Many M»ods
of Bob Braun™ as his first disk.
. Marilyn Michaels to Joe
Scandore for personal management
and Gurtman-Brown Associates for
public relations. Also to Gurtman-
Brown: Felix Caballero, who also
signed with Susan Goldfarb for
personal management.

“Young kids from the dress
manufacturing business or other
fields unrelated to concert pro-
motion are wooing Italian art-
ists here with large but unrealis-
tic sums of money and then
present them unprofessionally
as an adjunct to dances.”

Landi also blames the artists
themselves for hurting their
U.S. potential. “They are undis-
ciplined,” he said, “and they
have no proper managerial di-
rection.” The record compa-
nies, too, are at fault, Landi
added, because they don’t give
their artists any support when
they come here.

Landi said that when Italian
artists come here under his
sponsorship, he's able to guar-
antee them concert engage-
ments in about 10 key cities and
about $12,000 for six days
work.

“It's become too difficult to
buck the non-pros,” he said,
“and too distressing to cope
with the undisciplined Italian
performer.”
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BAND 1*

TURNING THE

Billboard
indicated the
trend in the
Gypsy ad two
weeks ago. Start-
ing bottoms-up,
now it’s going
heads-up to the
top of the charts.

*Band 1, Side 1, to be
exact. Of the group’s
album by the same
name.

The break-away band is

“GYPSY QUEEN—PART I
MMS 202
B/W “DEAD AND GONE.”

MUSIC WORLD
UPSIDE

Talent

From The
Music Capitals
of the World

DOMESTIC

NEW YORK

Ken Roberts, who handles
Frankie Valli & the Four Seasons,
has set pop concerts for the group
at the Miami Beach Auditorium
on Jan. 8, the Sports Arena in Or-
lando, Fla., on Jan. 9, and the
Curtis-Hixon Auditorium, Tampa,
Fla, on Jan. 10. . . . Julius La-
rosa, Metromedia artist, pencilled
in at the Latin Casino, Cherry
Hills, N.J., Jan. 18-24. . . . Blood-
rock, Capitol Records group, will
appear with Epic’s Sly and the
Family Stone in concert at Ingle-
wood’s Fabulous Forum Monday
(28). . . . Brian Ahern, who pro-
duced Anne Murray’s single,
“Snowbird,” will produce her sec-
ond album release on Capitol.. ..
Capitol’s the Bugaloos taped an
appearance on Dick Clark’s
“American Bandstand” on Dec.
19. . . . Singer Marilyn Michaels
shares the bill with Don Rickles
at the Sahara in Las Vegas begin-
ning Tuesday 22. . . . Singer Lon
Ritchie on a 30-city tour to pro-
mote his new single, Gladys Shel-
ley’s “Clown Town,” on Riparia
d’Oro.

Mercury's Buddy Miles, Colum-
bia’'s Big Brother & the Holding
Company, and Reprise’s Sweet-
water play Bill Graham’s Fillmore
East, Jan. 8-9. . . . United Artists’
Pat Cooper opens a two-week en-
gagement at Mr. Kelly's, Chicago,
Saturday (26). ... Bell’s Julie Budd
appears on the “Tonight Show,”
Friday (25) and the “Barbara Mc-
Nair Show,” Sunday (27). . . . The
Vocal Minority is being recorded
by Al Ham in “Ah, Man, See
What You've Done” for Dick
Brown’s ecology film. . . . Woody
Woodbury opens his 14th consec-
utive winter season at the Ba-
hama Hotel, Ft. Lauderdale, Fla.,
Tuesday (22) for a minimum six-
month engagement.

Columbia’s Tom Rush and Cap-
itol's Happy & Artie Traum play
Carnegie Hall, Monday (28). Cap-
itol's Sea Train is slated for the
next night. The Wednesday (30)
Carnegie Hall bill is Ian & Sylvia
and Monument’s Kris Kristoffer-
son, . . . Butterfield Music Corp.,
publishing company of lyricist
Norman Gimbel, has come out
with a new folio, “Brazilian Beau-
ties.” Gimbel wrote the English
lyrics of 90 percent of the songs.
. . . Atlantic’s Roberta Flack has
a Saturday (26) Carnegie Hall
date. . . . The Song Factory, a new
division of Martino Publishing
Corp., writes songs upon request
from its Greenwich Village
offices.

Polydor’s Ten Wheel Drive with
Genya Ravan open a five-night
stand at Paul Colby’s Bitter End,
Wednesday (23). . . . Buddah’s
Biff Rose and Ampex’ Aliotta
Haynes starts a four-night run at
the Main Point, Bryn Mawr, Pa,,
outside of Philadelphia, Thursday
(24). Ampex’ American Dream
play the Main Point, Tuesday (29)
and Wednesday (30). . . . Mer-
cury’s Steve Leeds to Pittsburgh
to film a “Come Alive” show....
Norman Bergen is arranging a
Jubilee session for Bob Miranda,
a member of the Happenings....
Loreno Pack will do a Jan. 8
“Joe Franklin Show” to plug his
song, “This Black Cat Has Nine
Lives,” which also is the title of
his upcoming book. Louis Arm-
strong’s recording of the song has
been aired on NBC’s “Monitor.”

FRED KIRBY

MIAMI

A trio of promoters Les Lesavoy
and Mike Paskow of Miami and
Steve Baker, N.Y., of Tavestock
Estates Productions, are bringing
in Detroit’s Rare Earth and Ten
Wheel Drive to Miami Beach Con-

Wheel Drive’s first appearance in
the Miami area.

Miami is expected to get a Fil-
more-type operation at one of its
downtown theaters in the very near
future, and will feature a variety
of major rock groups and also will
serve as a “showcase of the south”
for the nation’s southern groups.

The Marco Polo’s Hump featur-
ing 13 days of the Iron Butterfly
and Tommy Strand and the Upper
Hand, plus the Peach. The latter
two are both local groups. Into
the Bird Room at the Marco Polo
are Carl and Lisa, singing guitar-
ists. and the Discovery I trio.

Fontainebleau Hotel is present-
ing Paul Anka in La Ronde Night-
club through Jan. 2. Emilia Conde
opened a week’s engagement in the
Club Gigi.

Iron Butterfly into Criteria Re-
cording Studios for an LF taping
session on the Atco label being
produced by Arif Mardin. The
Allman Brothers also taped an
album with Tom Dowd produc-
ing.

High Treason joins the Four
Bits in the Musketeer Room at
the Deauville Hotel.

SARA LANE

CHICAGO

AMS Productions is sponsoring
a four-day indoor rock show from
Dec. 31-Jan. 3, with the daily
shows lasting around 12 hours
each. Among the acts lined up
are Liberty’s Canned Heat, Mer-
cury’s Buddy Miles, Columbia’s
Byrds, A&M’s Lee Michaels, Lib-
erty’s Sugarloaf, Happy Tiger’s
Mason Proffit, Amarat’s Crow,
the Siegel-Schwall Blues Band, and
several other groups. . . . Siegel-
Schwall recently had its last LP
on Vanguard Records released. The
group currently is negotiating a
new recording contract. . . . Atlan-
tic's Loudon Wainwright III re-
cently spent a week at the Quiet
Knight. . . . Warner Bros./
Straight’s Alice Cooper was in
town to cut material for its forth-
coming LP at the RCA Studios.
Producing is Jack Richardson of
Nimbus 9 Productions and also
producer for the Guess Who. . . .
The Mclan-Forrest Stage Group
will play Mondays at the Quiet
Knight starting this week (21).

GEORGE KNEMEYER

LOS ANGELES

A film short has been created
based on the Steppenwolf song,
“Snow Blind Friend” which is an
anti-drug message founded on the
group’s first Dunhill LP, “Step-
penwolf.” As sung by lead singer
John Kay, the story talks of a
cocaine user who is committed to

a sanitarium. The Film Factory is
distributing the film to TV sta-
tions. The song was written by
Hoyt Axton.

The Charles Stern Agency is
handling Jobete Music and Stenax
and Van Stock Music, both owned
by Motown, for commercials.

Aura Productions’ Dick Bock,
in association with Nigram Pro-
ductions will produce a musical
documentary in Accra, Ghana. A
day long pop festival featuring
American soul acts will perform.
Warner Bros. is financing the film
which will have a soundtrack LP.

Odetta will play a role and sing
the title song in “Man and Boy” a
Bill Cosby film. . . . The Johnny
Cash Show traveled to Bakersfield
to tape portions of the Buck
Owens toys for tots shows. . . .
Fanny’s first Reprise LP goes out
Dec. 26. . . . Shawn Phillips first
A&M single is “The Christmas
Story,” which was culled from his
first A&M LP, “Contribution.” . . .
Riz Ortolani will compose the
score for “The Hunting Party” for
UA. . .. Charles Gross will score
“The Old Man’s Place” for Cin-
erama Releasing Corp.

(Continued on page 24)
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RUSS EDEN

A new kind

of electricity

The voltage
begins January 14

DREAMACHINE
RECORDS

Coming on Cotillion

Emerson, Lake
& Palmer

January 1971

vention Hall, Dec. 23 for a con-
cert, which the promoters expect

Sofillion|
M2D 1031 METROMEDIA | 1, be a sellout. This will be Ten
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® Continued from page 21

cluding Chopin, Bach, Sibelius,
Liszt and Rimsky-Korsakov.

The second half of the program
was devoted to pop instrumentals,
and folk songs of South America
which represented the grassroots
of that continent’s culture,

RADCLIFFE JOE

MOODY BLUES
TRAPEZE
Carnegie Hall, New York

The Moody Blues, one of the
most inventive, original groups
around, gave a high-caliber concert
in the first of two Carnegie Hall
concerts Dec. 14, a concert of the
caliber that has become their trade-
mark. They were preceded by a
short, but heavy set by Trapeze,
who also are on the Moody Blues’
own Threshold label.

Mike Pinder on Mellotron, an
organ-like instrument, Ray Thomas
on flute, Justin Hayward on lead
guitar and John Lodge on bass
guitar, shared vocals, blending,
harmonizing and as solos. At all
times, the group injected subtle
refinements not usually associated
with rock acts. Graeme Edge also
was exceptional on drums.

“Have You Heard” was a fine
example of the melodic and rhyth-
mic variety used by the Moody
Blues within almost every number.
“Question™ and “Melancholy Man”
were among the gems from their
latest Threshold album, “A Ques-
tion of Balance,” while “Forever
Afternoon (Tuesday?)” was a win-
ner from “Days of Future Passed,”
the Deram album, also distributed
by London, which established this
former rock group on its more
modern course. “Legend of the
Mind” again was the solid closing
number. Throughout instrumental
work and vocal work both shone.

Trapeze, in its first U.S. tour,
were perhaps too heavy for the
hall, especially the overpowering
lead guitar.

“Julie™ and “Touch My Life,”
both from Trapeze’s forthcoming
second Threshold album, were
among the best numbers. The
group was effective with its cur-
rent three members. Trapeze's first
Threshold album featured five.

FRED KIRBY

B.B. KING,
BOBBY BLUE BLAND,
BIG MAMA THORTON,
PATTERSON SINGERS
Apollo Theater, New York

ABC Records’ B.B. King head-
lined the blues show at Harlem
Apollo Theater that started Dec.
9, and with the support of Bobby
Blue Bland, who records for Duke
Records, Big Mama Thorton, and
United Artists’ Patterson Singers.

The Patterson Singers, an out-
standing pop-gospel group, opened
the show and sparked the audi-
ence into hand-clapping and toe-
tapping, from “Come Sing Along”
to Barbara White's soulful rendi-
tion of the Edwin Hawkins Sing-
ers’ classic, “Oh Happy Day.”
The Pattersons, who recently were
the hit of the International Blues
Festival, displayed good stage
presence and choreography.

Big Mama Thorton gave a clear
indication of some hard blues of
yesteryear  with  “Little Red
Rooster” and “Nothing But a
Hound Dog.”

B.B. King's solid blues rendi-
tions closed the show.

BILL COLEMAN

GARY & RANDY
SCRUGGS
Village Gaslight, New York

Gary & Randy Scruggs brought
a breath of fresh air to the
Village Gaslight, Dec. 16. Their
blend of country and pop plus
their youthful shy ease made for
a joyous opening set. Gary, the

elder brother, sang with country
style and played a: fine bass gui-
tar.

As for Randy, only 17, he’s
really something! Playing electric
or acoustic guitar, especially the
latter, the youth really has the
touch. In “Earl's Breakdown,” an
instrumental written by their
famed father Earl Scruggs, Randy
picked banjo in fine style, while
Gary's bass was exceptional. In
“Both Sides Now,” another in-
strumental, Randy shone on
acoustic guitar.

From their opening “Shady
Grove,” which is on their debut
album on Vanguard, in which
they blend voices, to their closing
“Louisiana Man,” also on their
LP, these two brothers showed
they can perform. “If I Were a
Carpenter” and “Road to No-
where,” also on the album, were
among the other gems. They were
ably supported by rhythm guitar-
ist and drummer. Gary & Randy
Scruggs are quite a duo! The
name is in fine hands.

FRED KIRBY

SAMMY DAVIS JR.,
MEL TORME
Sands, Las Vegas

In a new teaming effort, Mel
Torme and Sammy Davis Jr. alter-
nated their turns, then joined to
offer solid entertainment.

Davis reminisced with the audi-
ence before cutting loose with
“For Once in My Life” and
“Didn’t We.”

He offered a Beatle medley
featuring both familiar and ob-
scure songs.

Torme entered to the strains of
“Strike Up the Band.” The high
point of his solo stint was the
powerful “Whose Garden Was
This?”

Davis returned to the stage for
his “As Long as She Needs Me,”
and a tongue in cheek “What Kind
of Fool Am I?” along with several
impressions,

The SRO audience constantly
interruped a Davis-Torme drum
duet with applause. Although the
show ran two hours, it was a rare
evening of total entertainment.

PETE SEEGER
Carnegie Hall, New York

Peter Seeger’s sold-out Carnegie
Hall exhortation for hope, justice
and peace, Dec. 11, was a fervent
sing-along, and there could have
been more of Seeger alone.

Flanked by an audience on-
stage, Seeger accompanied himsglf
on acoustic banjo and guitar, giv-
ing his new “Rainbow Race,”
“Last Train to Nuremberg,”
“Waist Deep in the Big Muddy”
and “Where Have All the Flowers
Gone,” a full measure of social
commitment and pertinence.

The Columbia artist introduced
a savvy trio from his hometown
of Beacon, N.Y., joining them on
“Fixin’ to Die Rag"” and then let-
ting Jimmy Collier take over with
strong vocals on “It's Not Easy
Being Green,” with backup by
Chris Whittingham on electric
bass and Jeff McAvery on drums.

ROBIN LOGGIE

GABOR SZABO QUARTET
Manne Hole, Los Angeles

Sensuous, hypnotic and inven-
tively exciting, this group marries
the best of jazz and pop influ-
ences.

During two sets on his opening
night Dec. 15, the Blue Thumb
Records art created a mood which
built in brilliance and originality.
This group's jazz communicates
directly and simply, without dis-
tortions or unintelligible avant-
garde excursions.

There is a cleanly defined union
between Szabo, his marvelous
Fender bassist Wolfgang Mel,
the subtle swashbuckling vibist

(Continued on page 24)
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Led Zeppelin, Neil Diamond,
Van Morrison, Tony Joe White,
Mountain, Cactus,

Jesse James Winchester,

Jerry Lieber and Mike Stoller
did it in 1970.

The nextmoveisup toyou!

Applicants for membership in the American Society of Composers,
Authors & Publishers who meet the following requirements will be accepted as members:
Writers: Any composer or author of a copyrighted musical
composition who shall have had at least one work of his composition or
writing regutarly published or commercially recorded.
Any composer or author of a copyrighted musical composition who
is not found to be eligible to membership in the participating class
may be elected as an associate member.
Publishers: Any person, firm, corporation or partnership
actively engaged in the music publishing business whose musical publications
have been used or distributed on a commercial scale, and who assumes the
financial risk involved in the normai publication of musical works.

STANLEY ADAMS, President

American Society of Composers, Authors & Publishers

575 Madison Avenue, New York, New York 10022
6430 Sunset Boulevard, Hollywood, California 90028
700 17th Avenue South, Nashville, Tennessee 37203
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Jose Feliciano goes to Japan
Jan. 2-10 and then plays Sydney,
Australia for three weeks. . . .
Sweet Pain plays the Whisky Jan.
5 for six days on the bill with
Damnation of Adam Blessing —
both acts are on Liberty/UA.
Frank Slay and Dennis Ganim’s
Chicory Productions cut Sweet
Pain. . . . The Humblebums will
make their American tour debut
early next year. . .. Leon Russell’s
next Shelter LP, “Accident,” will
be out in mid-January. . . . The
Guess Who will make two South-
ern California appearances, Feb.
11 at Long Beach and Feb. 21 at
San Diego.

CLIOT TIEGEL

LAS VEGAS

Sands artists Deedy and Bill will
star in United American Pictures’
“Fun City,” to be shot entirely
here. The film is produced by John
Harris. . . . The Treniers who just
closed at the Flamingo co-starred
with the Fifth Dimension in a
college concert at Brigham Young
University. . . . Kaye Ballard and
Andy Russell will reopen the Fre-
mont’s Fiesta Room for the New
Year’s weekend. . . . Jimmy Hassell
and Diane Wisdom, supported by
Loadstone, and conducted by Jeff
Struges, did a one time only show
in the Sands Celebrity Theater.

Ray Anthony and Frank Sinatra
Jr. returned to the Frontier. . . .
Sammy Davis Jr. and Mel Torme
opened in the Sands Copa Room
while Louis Prima, Sam Butera
and Co. and Johnny Tillotson re-
placed Frankie Avalon and Steve
Rossi and Slappy White in the
Celebrity Theater. . . . Cheryl Mc-
Donald, daughter of Sahara-Nevada
Corp. vice president Herb Me-
Donald, made an appearance on
the Johnny Carson TV show.

RCA Records put together an-
other Perry Como album at the
International. Unlike the album
cut last summer at the hotel, this
album was recorded in the after-
noons without any audience. . . .
Wayne Newton and Jackie Kahane
are at the Frontier through Jan. 6.
. . . A free concert was offered
at the Frontier featuring the con-
temporary sounds of Dennis Grillo
and his orchestra with Pete Barbuti
and the voices of Lois Denny and
the Lynn Vega Singers.

Singer Don Cherry became the
father of a girl. . . . Sonny King
hospitalized in St. Mary’s Hospital
in Long Beach and Charlie Ventura
at So. Nev. Memorial Hospital.
. . . Pat Boone appointed by Presi-
dent Nixon as director of the USO
governing body. Next summer

Boone tours Vietnam with his wife
and daughters. . . . Aladdin singing
star Kay Houston appeared on the
Johnny Carson TV show.

The Doodletown Pipers who ap-
peared with Perry Como at the
International included: Mick Bell,
Dean Chapman, Danny Neward,
Tom McKenzie, Oren Waters, Tony
Sands, Michelle Wilson, Janelle
Ford, Lorna Wright, Merry Ver-
non, Paulette Carthen and Jeanne
Clark.

Songstress Lainie Kazan at the
Desert Inn. . . . Johnny Manw's
“So Proudly We Hail™ musical
revue returns to the Sahara
early in 1971 and will be made
into a 90-minute TV special on
NBC in February.

The Celebration, with a Talent
Associates release “Oh Sweet Sun-
day” has returned to the Sahara
for four weeks. The group has
been working on its first album
between engagements hers and at
Disneyland. . . . Sarah Vaughan
and Dick Shawn opened at the
Cal-Neva Lodge.

The Treniers recorded a new
Attarack-MGM album live in the
Flamingo’s Casino Theater. . . .
Bobby Darin has been set to head-
line at the Desert Inn for four
weeks commencing Jan. 12 through
Feb. 8. This engagement marks
Darin’s debut at the Desert Inn.

. The Chamber Singers from
the University of Nevada-Las
Vegas have won an invitation to
participate in the Jerusalem Festi-
val of American College Choirs
Jan. 8-17 in Israel. The competition
is sponsored jointly by the Juilliard
School of Music, the New York
Philharmonic Orchestra and the
Israel-American Cultural Commit-
tee.

Suzie Arden opened a month
long engagement at the Mint.
. . Tony Martin headlines the
Flamingo’s Casino Theater lineup
which includes the Treniers, Dave
Barry and the Society of Seven.
The Society of Seven, formerly
known as the Fabulous Echoes,
have a new album on the Uni
label. LLAURA DENI

SAN FRANCISCO

Chuck Berry and Bo Scaggs
were at Pepperland Friday and
Saturday (18 & 19). . . . The
Grateful Dead, Brotherhood and
Howard Wales were there Monday
(21). . . . Ravi Shankar played the
Fillmore Dec. 16. . . . Delaney &
Bonnie and The Voices of East
Harlem will be there Christmas
weekend

New Year’s Eve brings The

(Continued on page 34)

Coming on Cotillion

Emerson, Lake
& Palmer

January 1971

Talent In Action

® Continued from puge 23

Lynn Blessing and master time
keeper John Dent.

Szabo has a pickup on his
acoustic guitar and the sound is
sharp, clean, warmly flowing and
totally mind bogging. His solo
notes and multiple note patterns
fit perfectly with the two and
three mallot melodic approaches
of Blessing, and with the aggres-
sively beautiful structures which
Melz creates. His instrument is
not merely a bass. It works out as
a second “guitar” playing melody
runs and adding a third lyrical
voice. He has also written some
delightfully funky tunes like “Help
Me Build a Lifetime” and “Ram-
bler.” The other tunes master-
minded were  “Michael From
Mountains,” "Pretty Girl Why,”
“My Foolish Heart,” “Sombrero
Sam,”s “Magical Connection” and
“Theme From Spartacus.”

ELIOT TIEGEL

FREDDIE HUBBARD
Village Vanguard, New York

Freddie Hubbard, CTI Records’
trumpet player in residence,
brought his quintet, including
Louis Hayes, drums; Mickey Bass,
bass; Joe Bonner, piano, and
Junior Cook, tenor and soprano
saxophones, to the Vanguard on
Dec. 15 to let the world know
that jazz was still jazz. Hubbard
led his group through tunes with
great finesse and wound up cook-
in' the evening away.

The first tune was the title
number from Hubbard’s soon to
be released “Straight Life,” LP on
CTI. There were heavy emotions
heard through his trumpet solos
which ranged from high pressure
playing to mellow contentment.
Hubbard never stopped playing,
adding percussion to Cook’s tenor
solo and then underling saxophone
phrasing with his trumpet. The
piano solo from Bonner was hard
and fast with a good blend of
chords and melody, the new stand-
ard of jazz pianists, interpreting
Hubbard’s and lead utilizing all
88 keys.

The group also played two
tunes from Hubbard's last CTI re-
lease, “Red Clay,” "The Intrepid
Fox™ and “Suite Sioux,” both dif-
ferent styles and both a study in
jazz  perfection. “Up  Jumps
Spring,” is a Hubbard composition
written during his stint with Art
Blakey and the Jazz Messengers.
The rhythm section functioned as
if one musician played all the in-
struments and the solos from all
the musicians were outstanding.
The four tunes reflected the total
spectrum of Hubbard’s profes-
sional years as a jazz musician.

BOB GLASSENBERG

JANET LAWSON
Blue Whale, New York

If Janet Lawson, United Artists
Records, is to make a success of
the very challenging and demand-
ing career she has chosen, she will
have to rid herself of the many in-
fluences that are negating her in-
dividuality and coloring her ap-
proach to originality of expres-
sion.

Miss Lawson, who opened Dec.
15, at the Blue Whale, is neither
a blues nor a jazz act. Her talents

Phoenix House for
Ex-Drug Addicts

NEW YORK—In the recent
review of Jethro Tull’s Carnegie
Hall concert for the benefit of
Phoenix House, it was incor-
rectly reported that drug ad-
dicts are housed at Phoenix
House. Phoenix House is a self
help, therapeutic community
for ex-drug addicts.

are better suited to a pop format.
Fortunately for her, her record-
ing company seems to recognize
this—as evidenced in her two cur-
rent singles, "Two Little Rooms,”
and the controversial, “Good
Enough to Be Your Wife.”

Miss Lawson is still young, un-
tried, and unprofessional, but it is
obvious that there is a gem here
waiting to be cut and polished.
With the right producer and ar-
ranger she could eventually
emerge as a formidable force on
the pop scene.

Musical accompaniment for the
young singer’s act was supplied by
the Kenny Asher Trio. Sharing
the stage was the comedy act of
Jim & Dorothy.

RADCLIFFE JOE

JOHN McCORMICK
Gauguin, Honolulu

Singer John McCormick dis-
plays a pleasant spontaneity and
informality in his Hawaiian debut
at Gauguin, a club in the Interna-
tional Market Place. He programs
the best of the pops with a pery
personal feel and flair. He either
sits atop a stool or stands, legs
slightly apart in an intimately-lit
setting.

He constantly chats with his
listeners, so he quickly establishes
rapport, breaking down that in-
visible curtain that too often sep-
arates performer from patron. He’s
big on medleys—creating a dandy
sandwich with three Beatles tunes,
“Yesterday,” “Michelle” and “"And
I Love Her.” His creativity brings
freshness to some familiar, trusted
material: “Raindrops Keep Fallin’
on My Head,” "Everybody's Talk-
in’,” “*Moon River.”

WAYNE HARADA

Biggest Indoor
Rock Show Set
For Chicago

CHICAGO — What is be-
lieved to be the largest indoor
rock show will be held from
Thursday (31) through Sunday
(3) at the International Amphi-
theatre here. It is being billed
as the Mod World Expo, and
shows will run approximately
12 hours each day. It is being
sponsored by AMS Productions
headed by Howard Yancy.

Some of the acts lined up
for the show include Canned
Heat, Buddy Miles, the Byrds,
Lee Michaels, Gypsy, the Illu-
sion, Sugarloaf, Crow, Ele-
phant’s Memory, Siegal-Schwall
Band, Mason Proffitt and the
Mclan-Forrest Stage Group.
Other name acts are still in
the negotiating stage, and will
be announced later.

Most of the major acts will
play for two days, with only
Lee Michaels set for one date.
There will be from 25 to 30
groups performing, with eight
or nine acts scheduled to per-
form each day.

In addition to rock groups,
there will also be various dis-
plays from shops in the area,
including clothing, cards, can-
dles and other items. There
will be over 150 exhibits. Ad-
mission to the concerts is tick-
eted at $6.50 for one day, $10
for two, and $15 for all four
days.

‘Tarot’ Has Music That
Could Make a Fortune

NEW YORK — “Tarot,” a
show based on utilizing dance
and mime and one of the top
pop rock scores, opened Dec.
11 at the Chelsea Theater Cen-
ter of Brooklyn at the Brook-
lyn Academy of Music.

The show was conceived by
an actor-playwright going by
the name of The Rubber Duck,
while the exceptional music
was by Tom Constanten, for-
merly of the Grateful Dead,
Gary (Chicken) Hirsh, former-
ly with Country Joe & the
Fish, and Jerry Garcia, current
leader of the Grateful Dead.
What little vocals there are,
are standouts as performed by
Yolande Bavan.

“Tarot,” a popular fortune-

telling device through special
cards, is the loose basis for
the musical, including its Fool,
Hanged Man, Sun, Moon,
Stars, Frogs, Magicians, etc.
While sections may be a bit
overdone, the music carries the
day and probably could on rec-
ord, too. The large cast of
dancers and mime performers
are effective despite minor
technical flaws.

Many unusual devices also
come off well. The musicians,
including Constanten and Hirsh,
are fine throughout, whether
playing rock or more standard
sounds. While “Tarot” is listed
for a limited run, its effects
will linger. The music deserves
to! FRED KIRBY

JACK LEMMON, second from left, and Capitol's Bugaloos prepare for
a 10-city tour in behalf of the Christmas Seals and the battle against
emphysema, tuberculosis and air pollution. The Bugaloos, serving at
National Teen Ambassadors for the 1970 Christmas Seal campaign
and its ‘“Let’s Stick Together Theme,” are featured on their own
NBC-TV series.
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Cartridge

"Ielevision

Videocassettes
Video Discs

The International Conference is the first 5:30 p.m.-7:30 p.m. FRIDAY, APRIL 23
world-wide symposium concentrating spe- Session 4 9:00 a.m.-11:00 a.m
cifically on the new audiovisual frontiers. Session.s ) o

How Big Are the Potential Markets for
Education and Entertainmen{ and
What Are Their Needs?

Talk A. Appraising the Market in
Schools and Universities

Businessmen from all over the world will
have the unique opportunity to meet, dis-
cuss, exchange views and prepare for
developments in the field of audiovisual
cartridges and records.

Creative Input for Successful
Programming

This session will show production meth-
ods for audio-visual programs that each

The Participants:
The conference enables hardware and

Talk B. Looking at Cartridge TV Use
for Industry, Training and Information
Talk C. Evaluating the Applications for
Home Instruction

Talk D. The Home Entertainment Mar-

of the following creative forces believes
should be produced for consumer sale
with an explanation of why and to
whom the product will be sold.

Talk A. The Contribution of the Film

software manufacturers, programmers and

other professionals mvolved in all facets of ket Directors

cartridge television, recording and distri- WEDNESDAY, APRIL 21 Talk B. The Output of TV and Indepen-
bution to discuss trends, techniques and 9:00 a.m.-11:00 a.m. dent TV Producers
prospects on an international level, Session 5 Talk C. The Creative Product Produced

by the Record Companies
11:15a.m.-1:00 p.m.

Session 9

Distribution Patterns
Talk A. Direct sales to the Educational

The Program: and Corporate Markets

MONDAY, APRIL 19 Talk B. Problems and Profitability of A Blueprint for Industry Action.
9:00 a.m.-11:00 a.m. Lease vs. Sale of Product A Panel Summation of the results of
Session 1 Talk C. A report on the Japanese Ex- the conference

Session 2

TUESDAY, APRIL 20
9:00 a.m.-11:00 a.m.

Session 3

What Is the Unique Place of Cartridge
TV in Entertainment and Education?

perience in Selling Cartridge TV
Talk D. What are the Most promising
retail outlets for Product sale?

Talk A. As seen from the U.S. View- THURSDAY, APRIL 22
point 9:00 a.m.-11:00 a.m.
Talk B. As seen from the European Session 6

Viewpoint
Talk C. As seen from the Japanese
Viewpoint

How Creators of Video Disc and Cartridge
TV Programs View Their Function

Talk A. The role of the film and TV com-
pany in entertainment programming
Talk B. The role of the Educational film
producing company

Talk C. The stake of the Recording
Organization

Talk D. The Place of the Book and
Magazine Publishing Company

Evaluating the Characteristics and
Plans of Principal Systems

This session will detail the costs, oper-
ating characteristics, and marketing
plans of major cartridge TV and video
disc systems that have already been
announced.

Key Considerations for Companies

Entering the Cartridge TV Field

Talk A. How and why companies are
setting up a separate Cartridge TV
Department

Talk B. Principal factors in developing
a saleable product line for Cartridge
TV

Talk C. Deciding on the Duplicating
Facility: where, how many, Company-
Owned vs. Outside Facility?

Talk D. The alternatives of Industry
Standardization vs. Competing
Systems

5:30'p.m.-7:30 p.m.

Session 7

Avoiding Legal Pitfalls in Copyright,
and Royalty Matters

Talk A. In U.S. and Canada

Talk B. In Western Europe

Talk C. In Japan and the Far East

Due to the importance of the subject,
this session will continue on Friday in a
roundtable discussion with emphasis
on royalties and related contractual

O
A

INTERNATIONAL MARKET FOR VIDEOCASSETTE
AND VIDEO DISCS PROGRAMS AND EQUIPMENT
PALAIS DES FESTIVALS ET DES CONGRES
Cannes, April 19-23 1971
TV and film producers ¢ TV station heads
Distributors and rental e Publishers
Entertainment interests o Training officers
Education authorities and teachers
Representatives of medical and scientific
industries
Agricultural interests ® Advertising Agencies
e Government agencies ¢ Religious interests
o Military instructors, etc.
For further information:

VIDCA

:_2. avenue Sainte-Foy, 92-NEUILLY S/SEINE,
rance

Phone: 722.36.12-624.22.08-624.25.68-624.42.31
Roger Watkins 26, Fairlawn Avenue/Bexleyheath
Kent Tel: 01.303.8138 England

Dr. Graziano Motta Via Lario 8. 20159 Milano,
Italie Tel: 68.86.195 Via Sistina 138.00187
Roma, Htalie Tel: 46.02.04

New York Office: 250 W. 57th St., Suite 1103—
New York, N.Y, 10019 Tel: (212) 489-1360

arrangements. Telex: 23 T 309

CONFERENCE REGISTRATION FORM

THE FIRST INTERNATIONAL CARTRIDGE TV, VIDEOCASSETTE, VIDEO DISC

CONFERENCE, PALAIS DES FESTIVALS, CANNES, FRANCE, APRIL 19-23, 1971

Sponsored by BILLBOARD PUBLICATIONS and VIDCA

Registration fees: Registration for the VIDCA Exhibition is required of all conference registrants.

1. To register for both the VIDCA Exhibition and the Conference: $137 or £57 or FF750

2. If you have already registered for the VIDCA Exhibition as an individua! and you want to
register for the Conference: $46 or £19 or FF250

3. If you have already been registered for VIDCA under a company registration and you want to

For conference information,

call or write:

VIDCA-BILLBOARD
Conference
Suite 900
300 Madison Avenue
New York, New York 10017
(212) 687-5523

Fee includes attendance at all sessions, work materials. it

does not include hotel accommodations; a check for the
appropriate amount (review charges above) must accompany
this registration.

Make your check payable to the VIDCA-BILLBOARD

register for the Conference: $91 or £38 or FF500
Please register the following people to attend the VIDCA-BILLBOARD Conference. Check is
enclosed for all registrants. Please PRINT THE FOLLOWING INFORMATION:

French and English
translation:
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1
1
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All sessions will have :
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§imultaneous translations Name of each REGISTRANT TITLE ADDRESS CITY, STATE OR COUNTRY Conference.

'Enntgolist:{)th French and If check is in dollars, send to: BILLBOARD-VIDCA Conference
A 1 B Ninth Floor 300 Madison Avenue New York, New York 10017

The No. 1 Opportunity: Phone (212) 687-5523

Thls isa “fi(st"_presen;ed 2N - _ It check is in sterling or French Francs, send to: VIDCA-

in association with BILLBOARD Conference, 42, av. Ste Foy 92 NEUILLY S/Seine

VIDCA, the [nternational 3. FRANCE Phone 722 36 12

Market for Videocassette — — —

and Video Disc Programs c - T N

ompany

and Equipment, and Biil-

You will be contacted automatically by the VIDCA
Office for Hotel Reservations. Reservations can ‘
only be obtained through the VIDCA Office.

board Publications, Inc.
Take advantage of this
prime opportunity and
register now!

Your Name and Title

Your full Address

City, State or Country Additional names can be sent in a separate letter.




Soul

Soul Sauce

BEST NEW RECORD
OF THE WEEK:

“"He (alled Me
Baby"

CANDI STATON

(Fame)

By ED OCHS

SOUL SLICES: Soul Sauce says—slow down, relax and have a
musical Christmas. And look in next week when Soul Sauce predicts
how our soul friends will keep us happy in "71. You'll be surprised
as we were! . . . Meanwhile, the Notations, climbing cverywhere with
“I'm Still Here,” have teamed with Willie Williams and the Soul
Creators to form the Souled Out Revue, which is set for bookings at
colleges in the Midwest by Ben Arden Associates. Good news for a
soul deprived area. . . . Getting it up at the Apollo till Dec. 22: James
Brown with Bobby Byrd, The J.B.’s, Vicky Anderson and The Lost
Generation. . . . Thank you, Roker Family of labels, for your special
salute to Soul Sauce in your December issue of “Musical Notes.”
We salute you, too, as Irma Thomas, with “These Four Walls,” and
Jimmy Reed, with “Crying Blind,” are bound to bring in the new
year with more than a whisper. Speaking of Whisper, they're hitting
again with “I'm the One.” . . . Skip Layne writes from Hollywood to
clue us in on the rise of the Tiffany label and Allen Toussaint’s
“Sweet Touch of Lovel” We've noticed. . . . Bill Lasley, national
promotion manager for Lionel Records, is getting ready to lay a new
hit by the Satisfactions on us. Their “One Light, Two Lights,” put the
group smack on the sodl map for '71. ... Sly & the Family Stone
bring their fireworks to the Los Angeles Forum, Dec. 28. . . . New
James Brown: “Get Up,!Get Into It.” . . . Soul Sauce picks and plays:
Vic Marcel, “A Sinner’s Prayer,” (RCA); Ernie Andrews, “Bridge
Over Troubled Waters” (Phil-L.A. of Soul); Billy Mack, “1 Couldn't
Sleep” (Miss Betty); C.C. Blast, “I'm in a Daze” (United): Carl
Carlton, “1 Can Feel 1t” (Back Beat); Jimmy Bee, “At Last” (Kent):
Rebert Parker, *Hiccup” (SSS); Silent Majority, “Frightened Girl” (Hot
Wax); Billy Preston, “My Sweet Lord” (Applc); Laura Lee, “Wedlock
Is Padlock™ (Hot Wax); The Joneses, “Pretty Prectty” (VMC): Samp-
son & Delilah, “Move Over” (CT1); Continental Four, “1 Don’t Have
You” (Jay Walking); Darrow Fletcher, “What s This” (Uni). . . . Soul
Sauce again thanks for their charts and energy: WTLN in Orlando,
KALO in Little Rock, WLIB in New York, WBOK in New Orleans,
WYLD in New Orleans, WHAT in Philly, and WGRT in Chicago.
Thank You! . .. Breaking for the top: Barbara & the Uniques, Candi
Staton, General Crook, Greater Davis, Joe Simon and Don Elbert. . . .
Clinton Moon, who's found life beautiful with King Floyd and
Roetta Johnson, reads Soul Sauce. Do you?

ACUCM Covers Fund-Raising,
Production, Promotion for Arts

e Continued from page 20

talked about. 1t was pointed
out that rock was tied up with
the technological advances in
our society and that the stu-
dents in the campus commu-
nity at large considered it their
music and supported it for this
reason, much like the jazz age
youth supported that genre of
music. A complete explanation
of rock was in order, for the
managers scemed to know that

The
charts
tell the Story —

Billboard
has
THE CHARTS

it had immense popularity but
did not understand the reasons
behind this phenomenon.

Other sessions dealt with the
problems of safety during con-
certs, specifically, the problem
of bomb threats. There were
also workshops pertaining to
contracts, equipment, packaged
films, programming with a spe-
cific budget. dance programs
and publicity and promotion.

The conference did much to
educate the concert managers
in the ways of the industry
and new music. Over 100 ex-
hibits were on view, covering
every facet of the performing
arts and rock music.

ZDK, Antigua

Station in Bow

ST. JOHN'S. Antigua—The
new 10,000-watt radio station
ZDK — featuring mostly pop
music—has gone on the air
here. lvor Bird is general man-
ager, Jody Owen is program di-
rector, Julian Rogers is assistant
program director. Personalities
include Arthur Bird, Mickey
Matthew, and Toby Ganz.

RUFUS THOMAS, left,
strates on B.B. King what the

demon-

“Push and Pull' is ail about.
Rufus, poppa of the Stax roster,
stopped by to kiss the King at a
local Memphis club where the
ABC artist was performing.

Biliboard SPECIAL SURVEY For Week Ending 12/26/70
BEST SELLING
n
3 Ou l g
% STAR Performer—Single’s registering greatest proportionate upward progress this week,
This  Last Weeks on This  Last Weeks on
Week Week Title Arfist, Label, No. & Pub. Chart Week Week Title Artist, Label, No. & Pub, Chart
1 2 STOND LOVE .. ... ... .17 @ 30 ONE LESS BELL TO ANSWER ...... 5
Supremes, Motown 1172 (Jobete, BMI) Fifth Dimension, Bell 940
2 3 GROOVE ME 12 (8lue Seas/Jac, ASCAP)
King Flovd, Chimneyille 435 27 24 BIG LEG WOMAN o
aacoy hokfignac, BMly (With the Short, Short Mini Skirty 10
a 5 IF | WERE YOUR WOMAN 5 |srael Tolbert, Warren 106 (Carwar, BMI)
Gladys Knight & the Pips, Soul 35078 o 28 18 g‘gmzig &ABT(?"#gasO ............. 8
(Jobete, BMI) (Pamco/Sounds of Lucille, BMI)
4 4 PAY TO THE PIPER ... ... ... .. ... 7
Chairmen of the Board, Invictus 9081 29 29 SGIehnAeP%:ar?dAI:-rL AI/\TercLu?yEnm] """"" 7
(Gold Forever, BMI) (Cachand, BMl')
5 1 THE TEARS OF A CLOWN ... . .10 @ 35 1 GOT TO TELL SOMEBODY .. . . 3
_?mrgll(aeysﬁ%tgn(sf:be%e Tgiml)\/\iracles, Betty Everett, Fantasy 652 (Roker, BMLI)
’ ’ 31 31 1 CAN'T GET OVER LOSING YOU .... 8
ﬁ 10 BORDER SONG (Holy Moses)/ Donny Elbert, Rare Bullet 101
YOU AND ME . ... ... ... . ... 5 (Lawton/Couey, BMI)
Aretha Franklin, Atlantic 2772 @ 50 LOVE IS PLENTIFUL .. ... ...... 2
(James, 8Mi/Pundit, BMI) Staple Singers, Stax 0083 (East/Memphis,
7 7 HEAVEN HELP US ALL . .. .. 10 il
Stevie Wonder, Tamla 54200 Q 40 HELP ME FIND A WAY
(Stein & Van Stock, ASCAP) (To Say | Love You) ............. 6
B9 (Domt Wor) F THERES A HELL L ARonY a0 (hasarred,BA)
i i . 34 36 I'M STILL HERE ... ... ... . ...... 4
(T s S Notations, TwiNight 141 (Midday, BMI)
5 ARTRPTRRTY: N 35 28 TOTHEOTHERMAN .. .. .. . ..10
Moments, Stang 5017 (Gambi, BMI) TR I
Sutus Thoms, Stax 0079 ) 1 caanagacansac
s e, Ronle. Dyson, Columbia 445240
11 11 | CANT GET NEXTTO YOU ....... 8 Q 43 I'M SO PROUD .,
Al Green, Hi 2182 (Jobete, BMI) Main Ingredient, RCA 74-0401 (Curtom,
ﬁ 21 ARE YOU MY WOMAN 6 BMI)
i-Lites, Brunswick 55442 38 17 | AM SOMEBODY (Part 1) ........ 11
(Julio-Brian, BMI) Johnnie Taylor, Stax(0078 )
13 8 ENGINE #9 } ) 13 (Groovesville, BMI)
Wilson Pickett, Atlantic 2765 @ 45 A WOMAN'S WAY . ... ... ... .. 2
(Assured, BMI) Rozetta N{Bhnson, Clintone 001 (Moon-
14 6 SUPER BAD (Parts 1 & 2) ... ... .12 Irh L
James Brown, l((ing 6329 (Crit)ed, BMI) w - 20 !'TI '(:ZORkM[Eo e aeas 1
enera rook, Wi V] r
15 12 2-10815-205(25-3(;0Years of Love) .. .14 (Meryl-Earl, BMI)
residents, Sussex 207 — FREEDOM S 1
(McCoy/1nterior, BMI) w Isley Brothers, T-Neck 927
ﬁ 25 SOMEBODY'S WATCHING YOU . 5 (Trioke Three, BMI)
Little Sister, Stone Flower 9001 42 42 NOW I'M A WOMAN . ... 3
(Daly City, BMI) (,‘ft\anc);'f“d’ilsglrkl)capitOI 2934
17 19 PRECIOUS PRECIOUS . 4 Ly
Jackie Moore, Atlantic 2681 43 44 STEALING MOMENTS FROM
(Cotillion, BMI) AGINOTHER WOMAN'S LIFE ... ... 7
18 13 ACE OF SPAOES 12 ass House, lnvictus 9082
0.V. Wright, Back Beat 615 (Don, BMI) B ﬁ::PFOIrTWUIPBMI) 5
@ 37 THERE IT GOES AGAIN 3 Archie Bell & the Drells, Aflantic 2768
Barbara & the Unigues, (East/Memphis/Pronto, BMI)
New Chicago Sound 6971 (Jalynne, BM!) 45 46 BAD WATER . ) . 2
20 20 KEEP ON LOVING ME . Raeletts, TRC 1014 (Unart, BMI)
Bobby Bland, Duke 464 (Groovesville, BMI) @ — THERE'S A LOVE FOR EVERYONE . 1
Whispers, J 0
ﬁ 27 g:!FeE\e?EBE‘PFoTP ITT TsAlluog\I:&ann 3 (R°I'<sgf'fTsa|kar“'ljsT]efI« Equant, BMI)
(Mother Bertha/Trio, BMI) 47 47 SWEET WOMAN LOVE . . ... 2
ater ) e ran
@ = THIS LOVE IS REAL 3 (Notes of Gold, ASCAP)
ackie Wilson, Brunswick 55443 48 48 LETMEBEYOURMAN ... . . ... 4
(Julio-Brian/Jadan, BMI) Tyrone Ashley, Phil-L.A. of Soul 342
— STOP THE WAR NOW 1 (Dandelion, 8MI)
Edwin Starr, Gordy 7104 (Jobete, 8M!) 49 43 LOVE VIBRATIONS L
24 16 Itrs ALL IN YOUR MIND G David‘T. Walker, ZEA 500005 (Three &
(Clare)nce Carter, Atlantic 2774 Three/Take Advantage, BMI)
(Fame, BMI) @ = SaHOEsa T RN LLIEEE 1
25 32 YOUR TIME TO CRY , Cotillion: 44093 (Cofillion/ "o
Joe Simon, Spring 108 (Gaucho, BMI) ! Muscle Shoals, BMI)
What's H '

e Continued from page 20

Padgett. At KAVC. the program director is Tony Soa. The ad-

visor to the station is David Platton. Both these stations need

record -service. It would be a warm welcome for the campus

broadcasters across the country to offer help in any way possible.
* ok Kk

A change of call letters for WOWL, Southern Connecticut State
College. New Haven. As of Jan. 1, the station will be WSCB, Dave
Ortoleva the program director has informed me.

While on the subject. the post office has changed the zip
code of KTSC-FM at Southern Colorado State in Pueblo. It is
now 81004.

One more time dept: KSLA, California State at Los Angeles
is now KBLA. Steve Resnick is still the man to write to at the
station.
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Campus Programming Aids

e Continued from page 30

WNFT, Slippery Rock State College, Slippery Rock, Pa., Dan
Hatfield reporting: “Carolina On My Mind,” James Taylor, Apple;
“Does Anybody Really Know What Time It Is,” Chicago, Columbia.

. WUTYV, Virginia Polytechnic Institute, Blacksburg, Va., Michael
Devenney reporting: “Love the One You're With,” Stephen Stills,
Atlantic; “Immigrant Song,” Led Zeppelin, Atlantic; “Mead Mis-
treater,” Grand Funk Railroad, Capitol; “We Gotta Get You a
Woman,” Runt, Ampex. . . . WQMC, Queens College, Flushing,
N.Y., Ted Goldspeil reporting: “On the Road to Find Out,” (LP,
Tea for the Tillerman), Cat Stevens, A&M; “Go Back Home,” (LP,
Stepehen Stills), Stephen Stills, Atlantic; “Hook and Ladder,” (LP,
Back Home Again), Norman Greenbaum, Reprise; *Domino,” Van
Morrison, Warner Bros.; "Layla,” (LP), Derek and the Dominoes,
Atco.

WHCB, Lehman College, Bronx, N.Y., Terry Raskin reporting:
“Box of Rain,” (LP, American Beauty), Grateful Dead, Reprise;
“Alarm Clock,” (LP), Richie Havens, Stormy Forest; “Blows Against
the Empire,” (LP), Jefferson Starship, RCA; “Tumbleweed Connec-
tion,” (LP), Elton John, Uni; “My Sweet Lord,” George Harrison,
Apple. WLRN, Lehigh University, Bethlehem, Pa., Scott
Hopkins reporting: “The Stealers,” Free, A&M; “Stop the War
Now,” Edwin Starr, Motown; “Misty Roses,” Youngbloods, Raccoon.

. KBLA, California State at Los Angeles, Steve Resnick reporting:
“God Knows,” Mike McDonald, RCA; “Amos Moses,” Jerry Reed,
RCA; “Keep on Shining,” Love, Blue Thumb; “Dark Is the Night,”
Neon, Paramount. . . . KUTE, University of Utah, Salt Lake City,
Steve Johnson reporting: “D.0O.A.,” Bloodrock, Capitol; “Right On,”
Rascals, Atlantic; “God Bless Whoever Sent You,” Originals, Soul;
“Love the One You're With,” Stephen Stills, Atlantic; “Blows Against
the Empire,” (LP), Jefferson Starship, RCA. . . . KRC, Rockhurst
College, Kansas City, Mo., Pete Modica reporting: “Ask the Lonely,”
Barbara Lewis, Enterprise; “God Bless Whoever Sent You,™ Origi-
nals, Soul; “Fresh as a Daisy,” (LP, Emitt Rhodes), Emitt Rhodes,
Dunhill; *“Princess of a Fool,” the Incredible Fog, Clark. . . . WLUC,
Loyola University and Mundelein College, Chicago, Ill., Walter Paas
reporting: “They Can't Take Away Our Music,” Eric Burden and
War, MGM; “After the Feeling Is Gone,” Five Flights Up, TA; “U,”
(LP), Incredible String Band, Elektra; “Dreams,” (LP), Dreams,
Columbia.

KPEP, Pepperdine College, Los Angeles, Calif., Jeff Kepley
reporting: “Black Magic Woman,” Santana, Columbia; “My Sweet
Lord,” George Harrison, Apple; “One Less Bell to Answer,” Fifth
Dimension, Bell; “Tears of a Clown,” Smokey Robinson and the
Miracles, Motown. . . . WTCC, Springfield Technical Community
College, Springfield, Mass., Bill Caldwell reporting: “Lonely Days,”
Bee Gees, Atco; “Rose Garden,” Lynn Anderson, Columbia; “O.D.,”
Last Poets, Douglas; “Get Up, Get Into It, Get Involved,” James
Brown, King. . . . WXPN, University of Pennsylvania, Pittsburgh,
David Swerdloff reporting: “Games,” Redeye, Pentegram; “Tempta-
tion Eyes,” Grass Roots, Dunhill. . . . KLCC-FM, University of Ore-
gon, Eugene, David Chance reporting: “Jesus Christ, Superstar,”
(LP), various artists, Decca; “Watch What Happens,” (LP), Lena
Horne and Gabor Szabo, Buddah/Skye; “Sugar,” (LP), Stanley Tur-
rentine, CTI. . . . KERS, Sacramento State College, Sacramento,
Calif., Bob Hess reporting: “Loan Me a Dime,” (LP), Boz Scaggs,
Atlantic; “Atom Heart Mother,” (LP), Pink Floyd, Harvest; “I,”
(LP), Exuma, Mercury; “East Bay Grease,” (LP), Tower of Power,
San Francisco.

WVOF, Fairfield University, Fairfield, Conn., Bill O’Neal report-
ing: “All Things Must Pass,” (LP), George Harrison, Apple; “Blows
Against the Empire,” (LP), Jefferson Starship, RCA; “His Band and
the Street Choir,” (LP), Van Morrison, Warner Bros.; “In God We
Trust,” (LP), Don Nix, Shelter; “Back Home Again,” (LP), Norman
Greenbaum, Reprise. . . . WXEL, De Veaux School, Niagara Falls,
N.Y., Jerry Ohe reporting: “One Bad Apple,” Osmond Bros., MGM;
“Cathy Called,” Eddie Holman, ABC; *‘Love the One You're With,”
Stephen Stills, Atlantic. . . . WDCV, Dickenson College, Carlisle, Pa.,
Hal German reporting: “Lola Vs. Powerman,” (LP), Kinks, Reprise;
“J. Geils Band,” (LP), J. Geils Band, Atlantic; “Jo Mama,” (LP), At-
lantic; “Twelve Dreams of Dr. Sardonicus,” (LP), Spirit, Epic; “Be-
cause It’s You,” McKendree Spring, Decca. . . . WUNH, University
of New Hampshire, Durham, Ralph Pope reporting: “Born to
Wander,” Rare Earth, Rare Earth; “My Sweet Lord”/“Isn’t It a Pity,”
George Harrison, Apple; “Truckin’,” (LP, American Beauty), Grate-
ful Dead, Warner Bros. . . . WNIU, Northern Illinois University, De
Kalb, Curt Stalheim reporting: “Right On,” Rascals, Atlantic;
“Shoes,” Brook Benton, Cotillion; “If You Could Read My Mind,”
Gordon Lightfoot, Reprise; “When There’s No Love Left,” New
Seekers, Elektra.

DECEMBER 26, 1970, BILLBOARD

Billboard SPECIAL SURVEY For Week Ending 12/26/70

BEST SELLING

SoulLP’s

Y STAR Performer—Single’s registering greatest proportionate upward progress this week,

Billboard

Weeks on
Chart

Weeks on This  Last
Chart Week Week Title, Artist, Label, No. & Pub.

This  Last
Week Week Title Artist, Label, No. & Pub.

1 2 TO BE CONTINUED 3 26
tsaac Hayes, Enterprise ENS 1014

SLY & THE FAMILY STONE'S

GREATEST HITS . 6
Epic KE 30325 2 a

25 (if You Let Me Make Love to You)
THEN WHY CAN'T | TOUCH YOU? 16
Ronnie Dyson, Columbia C 30223

LIVE ALBUM 3
Grand Funk Railroad, Capito! SWBB 633

2 1

3 4 CURTIS B V. @ '
Curtis Mayfleld "Curtom CRS BOOS e IS?S(NSN[ISEQJQYLORS LEUMS IS
4 3 THIRD ALBUM . 13 i
Jackson 5, Motown MS 718 29 a ‘II'OSnw'}:))ne}s‘,a v:aru::th;xg)ﬂos‘) ' 4
¥ 7 EVERYTHING IS EVERYTHING 5 30 24 WORKIN' TOBETHER 5
Diana Ross, Motown MS 724 lke & Tina Turner, Liberty LST 7650
6 5 ABRAXAS .. 1
Santana, Columbia KC 30130 0 2 x!!.r?t?cNSglg'gEOn N PHILADELPHIA 15
7 6 SEX MACHINE cee 13 32 20 THE ISAAC HAYES MOVEMENT .37
James Brown, King KS 7-1115 Enterprise ENS 1010
8 9 STILL WATERS RUN DEEP . ...39 33 30 LED ZEPPELIN I 8
Four Tops, Motown MS 704 Atlantic SD 7201
9 10 INDIA_NOLA MISSISSIPP! SEEDS . 10 34 37 OLD SOCKS, NEW SHOES . . .
B.B. King, ABC ABCS 713 NEW SOCKS, 0".D SHOES » 8
10 8 CHAPTER TWO Y Jazz Crusaders, Chisa CS BO4
Roberta Flack, Atlantic’ D 1569 35 38 COSMO'S FACTORY 19
Creedence Clearwater Revival,
Y 20 verv powne 3 Fantasy 402
Dionne Warwick, Scepter SPS 587
@ 44 BLACK DROPS .2
12 12 SPIRIT IN THE DARK .. 15 Charles Earland, Prestige PR 7B15
Aretha Franklin, Atlantic SD B265
37 35 SUPER HITS 9
13 13 TEMPTATIONS' GREATEST HITS, Marvin Gaye, Tamla TS 300

VoL. 2 . . o 13 38 32

Gordy GS 954 SHIRLEY BASSEY IS REALLY

Funkadelic, Westbound WB 200|

“SOMETHING” .. .
14 14 WE GOT TO LIVE TOGETHER 5 United Artists UAS 6765
Buddy Miles, Mercury SR 61313 39 36 A MOMENT WITH THE MOMENTS 6
ﬁ 23 BURNING 7 Stang ST 1003
LY LD, LTS & 5 40 43 DIDN'T | (Blow Your Mind This Time) 21
16 16 IN SESSION Delfonics, Philly Groove PG 1153
Chairmen of the Board, lnwctus SKAQ 7304 46 SOMEBODY'S BEEN SLEEPING 3
a 26 INTO A REAL THING ... .. ... 6 m 100 Proof Aged In Soul, Hot Wax HA 704
David Porter, Enterprise ENS 1012 — LOVE COUNTRY STYLE 1
18 19 NOW I'M A WOMAN .. ) B 2 Q Ray Charles, ABC ABCS 707 o o
Nancy Wilson, Capitol ST 541 43 39 ECOLOGY 24
19 15 LAST POETS . . ... ........ .. . .. 27 Rare Earth, Rare Earth RS 514
B 44 40 SIGNED, SEALED, DELIVERED 17
20 18 NEW WAYS BUT LOVE STAYS ... . 9 SteviepWonderpTamialisIS0%
SILGHIR, LRI S8 o6 45 41 BAND OF GYPSYS 32
21 21 | AM MY BROTHER'S KEEPER ... . 11 gimi Hordrix Buddy Miles & Billy Cox,
Jimmy & David Ruffin, Soul S$ 728 Capitol STAO 472
’ 46 47 BLACK TALK . 30
22 22 BOOKER T & THE MG'S Chariles Earland, Prestige PR 775B
GREATEST HITS ... ... .. ... . 6
Stax STS 2033 47 42 WHATEVER .
Friends of Distinction, RCA LSP 4408
ﬁ 33 THE MAGNIFICENT 7 .
Supremes/Four Tops, Motown MS 717 48 50 WHEN WE GET MARRIED . . . . 2
9 tntruders, Gamble LPSG 5008
% 1 ggz?l?e?iﬂ!ﬁn?oﬁa rgl't‘!?ec l.IVE\isracies; 49 49 STEP BY STEP BY STEP 3
Tamla TS 306 Five Stairsteps, Buddah BDS 506B
25 11 FREE YOUR MIND . ... 8 50 45 ONLY FOR THE LONELY 9

Mavis Staples, Volt VOS 6010
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Radio-TV programming

The Message Is Not the Buying Signal

For Country, Asserts KCKN’s Cramer

KANSAS CITY—One of the
biggest problems with country
records right now, believes Ted
Cramer, program director of
KCKN, 1is that there’s *“too
much emphasis on message
songs. Music director Don Rhea
and I both feel that country
music has broadened to the
point where record producers
feel this is what they should be
producing. . but the public
isn’t buying it, and I don’t
think they will.

“The subject matter of many
country music records has got-
ten out of hand.”

KCKN keeps tabs on rec-
ords in the market, and on the
likes and dislikes of its listen-
ers. This is illustrated by the
July/Sept. Pulse which showed
KCKN with 17 between 6-10
a.m., leading the market, a 14
behind WHB's 20 from 10 a.m.-
3 p.m.,, a 13 to rank third be-
hind WHB and KMBZ between

CHEC-FM Into
Hip Rock, "40°

LETHBRIDGE, Canada —
CHEC-FM, a 245-watt ERP
station, is now featuring a pro-
gressive rock and Top 40 for-
mat 20 hours a day under pro-
gram manager Peter Sawchuk.
President and general manager
of CHEC and CHEC-FM is
Harold W. Brown. Beginning
at 8 p.m.,, the AM station
simulcasts with the FM a pro-
gressive rock show called
“Heavy Sound.”

Staff on CHEC-FM includes
John Henry Oliver, J.D. Mc-
Allister, Richard Gordon, Tom
Mitchell, Chuck Tanner, with
weekend men Bill Brown, John
Charles, and Mike Shayne. The
AM station features an MOR
format except for the simul-
casting with CHEC-FM.

WYDE Power Hike

BIRMINGHAM — WYDE,
country music station owned by
Basic Communications, has in-
creased power to 50,000 watts.
The station operates on 850 on
the dial. Wynn Alby is gen-
eral manager.

L

By CLAUDE HALL

3-7 p.m, and a 5 at night,
which Cramer attributes to the
fact that most of KCKN’s lis-
teners like KMBZ's baseball
during the summer, but
“KCKN’s numbers at night us-
ually hit about 12 or 13 during
the winter. I think our show-
ing is quite good considering
the fact we're a class IV. We
have the longest local account
list in Kansas City as well as
garnering much national busi-
ness. This has been true for
some time.”

So, when Cramer says that
his listeners prefer the basic
simple songs, he obviously
knows what he’s talking about.
And KCKN also knows what
it's doing when it purposely
doesn’t announce some records.
For example, records by Al
Martino and Creedence Clear-
water Revival. “When it comes
to country music, in this mar-
ket anyhow, the people are
fairly conservative. . . creatures
of habit. You have to examine
each record individually, but
we felt the ‘Looking Out My
Backdoor’ by the Creedence
and the recent Martino records
were country records. And we
feel obligated to play country
music. So we didn’t announce
the artists of those records, be-
lieving that sometimes country
music people have an aversion
to the name of a group.”

After these records charted
high on the station's playlist,
the KCKN air personalities be-
gan announcing the artist. “We
never received one complaint,”
Cramer said.

Mod Country

KCKN was one of the first
so-called modern country mu-
sic stations in the nation, but
Cramer admitted that it all

came about inadvertently. In
1959, the station was part of a
chain and featured a rock for-
mat; it was fairly successful in
ratings, but not in billings, so
the whole chain switched to
country music; KCKN retained
its jocks, all of them with good
voices, and its rock production
methods. “So, we stumbled on-
to modern country in 1960 be-
cause of the Top 40 experience.
And, at that time, I was dying
for jingles. There weren't any
country jingles. Then Pepper
came out with ‘Western Swing,’
the first country jingles; we and
KFOX in Long Beach were the
first to buy them.

“We've always had a pretty
good airstaff. We weren't bare-
foot country even back in 1957
when KCKN was formerly a
country music station.” But in
1960 the station began to
really develop as a country op-
eration,

“The funny thing is that six
months ago I got out some old
airchecks—I make some every
year and file them away—
made in 1961, 1962, 1963.
Surprisingly enough, the basic
sound of the station hasn’t
changed much. It's refined and
a bit better, because of better
production techniques and be-
cause KCKN has piloted two
PAMS jingles sets—Country
One’ and ‘The Great Country'.”

50 Single List

KCKN uses a playlist of 50
singles, plus 20-30 new records
that are given anywhere from
two to three weeks of airplay.
If the new records don’t make
the chart—KCKN tries to turn
over 5-to-10 records a week—
they’re dropped from the list.

KCKN air personalities have

(Continued on page 31)

ATLANTIC RECORDS artist Esther Phillips, right, chats with Atlantic

Records promotion man Mike Dragas, left, and WNCR-FM disk jockey
Lee Andrews at a performance party given recently by Atlantic at the

Hollenden House in Cleveland.

CKLW ’‘Unaffected’
By Format Rule

DETROIT — Although all
Canadian radio stations will be
going to a heavy slate of Cana-
dian product in mid-January,
CKLW program director Alden
Diehl doesn’t believe the sound
of his 50,000-watt station will
be affected. CKLW is actually
located in Windsor, but the re-
cent ARB, as usual, showed
the station dominating the De-
troit area; it also influences
record sales in cities ranging
from Toledo to Grand Rapids.

In spite of the government
ruling, “we're going to smile
and stay No. 1,” Diehl said.
“I don’t think we’'ll have any
record problem. If you look
down the lists of radio stations
ranging from San Francisco to
Boston, you'll find that nearly
all stations are playing what
can be classified as Canadian

Charlotte Scene: Action, Change

CHARLOTTE, N.C.—Spec-
ulation is the name of the game,
although a *“just-wait-and-see”
attitude prevails in the Char-
lotte market as 1970 becomes
1971.

Responsible for the current
situation are several major de-
velopments, all of which have
occurred within the past nine
months. Two stations have

WCAU-FM IN PHILADELPHIA, presented the Four Seasons in a recent

sellout concert at the Academy of Music. The group’s album, ‘‘Edizione
D'Oro,”” was awarded a gold disk on stage. Here, WCAU-FM sales
manager John Kekalos poses with the group. From left, Bob Gaudio,
Frankie Valli, Kekalos, Tom De Vito and Joe Long.
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By RUTH CASTLEBERRY

changed formats, WRNA-FM
to progressive rock and WKTC
to contemporary-inspirational.
Two operations managers, both
considered heavyweights, have
come to town, Tom McMurray
to WBT and John Garry to
WIST. And Jack Gale left
WAYS a few months back.

Lesser factors contributing to
the unusually active local scene
include Jerry Grey's exiting of
WIST, the vyear-old WAME
country format proving so suc-
cessful and the integration of
progressive music with Top 40
programming.

The question that wants an
answer: What are WIST, WBT
and WAYS going to do?

A directionless WIST, influ-
enced by WRNA-FM’s success
with progressive rock, had been
incorporating progressive rock
music into its Top 40 bubble
gum/soul format. Jerry Grey
was primarily responsible for
the new format until he left
two months ago. His program-
ming leaned toward a heavy
sound, utilizing album cuts
when they were superior to the
single versions.

WIST, with its Top 40/pro-
gressive format, was slowly but
steadily gaining an audience

who preferred a heavy sound
balanced by the soft.

John Garry, the new opera-
tions manager, who also serves
as program director, has made
changes. As of last week, WIST
featured a tight Top 40 pilay-
list sound round the clock. The

progressive rock album show
from 1.5 am. had been
dropped.

Over at WAYS, Sis Kaplan
is pinch-hitting as program di-
rector with Jack Gale's posi-
tion remaining unfilled. Accord-
ing to Mrs. Kaplan, Jimmy Kil-
go, Long John Silver and her-
self program the station, rely-
ing on “various charts” and in-
formation culled from “various
ways we personally research”
what people want to hear.

At this point, WAYS, which
did not play progressive rock

music until recently, sounds
heavier than WIST.
WAYS has long been the

giant in the Queen City. And
the station is still No. 1 with
the mass audience. But the
progress being made by other
stations may be cutting into the
WAYS audience,

Gradual Change

Although no announcement
has been made since Tom Mc-
(Continued on page 30)

product today—Gordon Light-
foot, Neil Young, Steppenwolf,
the Madgrigal . . . a whole flock
of artists that are reaching
legitimate hit status with their
records. So, we’ll be playing
the hits.”

He said that CKLW will stay
in the same format. Although
no decision has been handed
down officially, the ties with
Bill Drake on consulting may
be terminated; however, Diehl

didn’t expect to change the
sound of the station in any
way.

KFMJ-FM in
Gospel Bow

TULSA — KFMIJ-FM has
gone on the air here with an
18-hour gospel music and re-
ligious format. The station,
owned by George Kravis, was
previously known as KRAV-
FM and featured rock music.
It went off the air Sept. 25 to
move into the same building as
the AM affiliate, KFMJ, which
also features a religious format.
KFMJ-FM will simulcast about
40 percent of the time with the
AM station. It is broadcasting
Christmas music through the
first of the year. General man-
ager is Paul Benton.

WSHP Switches to
Easy Listening Play

SHIPPENSBURG, Pa. —
WSHP has switched to an easy
listening format and will be
publishing a 20-album playlist
weekly, according to program
director Scott Smith. Personal-
ity has also been injected into
the programming; staff in-
cludes: Jack Nordine, Gary
Bender, and Smith, with Mike
Bell helping on weekends.

WSAC-FM in Test

FORT KNOX—WSAC-FM,
an automated MOR station,
will launch an 8-midnight pro-
gressive rock program Jan. 1 as
an experiment with hope of go-
ing full time. Tad Murray, pro-
gram director of WSAC, a Top
40 operation, is also in charge
of the WSAC-FM.
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Vox Jox

By CLAUDE HALL
Radio-TV Editor

Every year, I've been forgetting
to wish all of you hombres and
hombresses a Merry Christmas
and a Happy New Year. This
year [ promised myself that |
would be sure and wish all of you
a good holiday. Basically, this has
been a pretty good year for most
of the people I know in radio. In
general, salaries are fairly good
for the market size, and working
conditions are good or improving
rapidly. At the moment, 1 only
know of a handful of unemploy-
ment. So, while we want to keep
fighting to improve radio regard-
ing programming and profession-
alism, I really think all of us have
a lot to be thankful for. It would
be nice if you'd try to do some
good things all this week and the
next, and to encourage your lis-
teners to do good things. But at
any rate all of you get the Clau-
dius Seal of Approval this week,
including Ted Atkins, Ken Dowe,
and Bonne. Merry Christmas!

* * *

Ron Schlachter, former Bill-
board reporter in Chicago, de-
serted us to join the U.S. Peace
Corps. He now reports in from
Bolivia, where he’s coordinator of
communications for the Peace
Corps and is doing a nightly pro-
gram in English on one of the
major stations in LaPaz. . . . My
old buddy Ben Holmes has re-
signed as executive vice president
of Edward Petry & Co., the repre-
sentative firm. He had been there
about 15 years and was most re-
cently head of radio. He started
his radio career as an announcer
on KOMA, Oklahoma City, in
1946. Petry has lost a good man.

* *x %

Here’s a letter from WCLU op-
erations manager Joe Lomas, Cin-
cinnati: “I am writing in regard to
your Vox Jox column; you quote
Larry Douglas of RCA Records as
saying that he would walk
‘through New York naked’ to get
pop play on the Jerry Reed single
‘Amos Moses.” Larry, as you prob-
ably know, is from the Cincinnati
market. Prior to his leaving for
New York we had the pleasure of
working with him on country
product for many years, and we
agree with you in saying that
Larry is a great promotion man.
We at WCLU have declared this
week as ‘Be Kind to Larry Douglas
Week’ even though, being a coun-
try station, the Jerry Reed record
is already No. 17 on the Big Clu
32. So, how can we help him
further, you ask? We would like
to go a step further during ‘Be
Kind to Larry Douglas Week’ and
by doing so put Larry’s devotion
to record promotion to a real test.
If you will send to this writer
documentation that Larry Douglas
of RCA Records has walked
through New York City naked, 1
will personally deliver a copy of
the Jerry Reed single ‘Amos
Moses’ to radio station WSAI, the
local rocker. Hoping to hear from
you soon. P.S. Also thought you'd
be interested to know the fastest
climbing country single at WCLU
is a gospel comedy record by
Wendy Bagwell called ‘Here Come
the Rattlesnakes.”” Gee, Joe, al-
though Larry Douglas is a de-
voted company man, it’s rather
¢c000000] these days on the streets
of New York. Would you settle
for the main street of Miami?

* Kk X

Bill Miller has joined WITY,
Danville, 111.; he’d been at WKYX,
Paducah, Ky. WITY'S lineup in-
cludes Mike Thissell, Bill Miller,
music director Bill Johnson and
Jim Delong. . . . Pat (Les Patrick)
Lopeman called up to say he was
leaving WISM in Madison, Wis.,
because they wanted a lighter-
sounding deejay on the all-night

show. . . . Dale L. Moudy has
been appointed general manager
of KPAT, San Francisco; he'd
been general manager of KNBR,
the San Francisco NBC operation.
.. . Tom Campbell is out of KYA
in San Francisco, to the spin of
banner headlines about being a
$90,000-a-year rock jock. How sad
it wasn't true. In regards to the
reason Tom has left the station,
[ simply don’t know. Both KYA
general manager Howard Kester
and Tom called me, but both were
reluctant to talk about it.

John Detz, station manager of
WABX-FM, Detroit, writes: “Our
TV show is coming along just
fine . . . the first show on Nov. 22
was a little weak, but we learned a
lot about TV by doing it. The Dec.
13 show featured Johnny Winters,
Jane Fonda, Savage Grace, films of
the Beatles, a film of “Jesus Christ
Superstar,” plus more. I’'m really
excited about the 13-show series
as we are into TV at the same
level as we started with progres-
sive rock radio three years ago—
experimenting, failing, but always
learning. About radio, the last
ARB listed us ahead of WKNR
on the weekends and at nights and
we are only a small percentage
point behind in drive, which is
nice. As for WKNR-FM, John
Small is giving up the FM pro-
gressive rock format on WKNR-
FM and will go MOR at Christ-
mas. That leaves me with just the
ABC station here to contend with.
Billing is great, ratings are great,
staff is great, still have not had a
vacation in the three years we
started the format, but someday.
. .. Hope you have been getting all
the releases I have been sending
you and that all is well in the big
city. Still wish WNEW-FM had
some fire in their format, still
sounds like their jocks are not
having any fun on the radio and
progressive rock is still radio. Jan.
30 we wil put into effect a new
rate card which will be the sixth
rate increase since we started the
format. Hope to start sending the
show into other markets soon. We
are on cable TV in some remote
areas of the Midwest. Wish you
would do another story on record
promoters as the general level is
hitting an all-time low. You can
count the number of good men
servicing the Detroit market on
one hand, the rest wouldn’t know
how to work a record if it bit
them.”

x * %

Tommy Smith, who recently
joined WKLR in Toledo as news
director, is now doing the mid-
night-6 a.m. show under the name
of Jay Thomas. Mitchell
Scott is departing KELP in El
Paso and needs a Top 40 job; call
(815) 895-5969. . . . John Caple,
long-time newsman with KCBS in
San Francisco, is now with the
San Francisco Columbia School of
Broadcasting. . . . C.J. Jones Jr.
has been appointed program con-
sultant for WFDF, Flint, Mich.;
he’d been a national account exec-
utive with TM Productions, Dal-
las jingles firm. Jones says he’s
looking for some more stations to
consult. Lineup at WFDF, up-
tempo MOR station, includes pro-
gram director Dan Hunter, Norris
Brannstrom, Bob Burchett, Noble
Gravelin, Mark Tanner and Dick
Reynolds. Elmer Knopt is presi-
dent and general manager of the
48-year-old WFDF.

* K X

I don’t think this is a particu-
larly good period for program con-
sultants; in general, whether they
need them or not, radio station
general managers are showing a
vast amount of reluctance to in-
vest in improving their station’s
product; in this tight money scene
of today, most general managers
are letting things ride and, in-
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SEBASTIAN STONE, program di-
rector of WOR-FM in New York,
thanks Johnny Maestro, left, lead
singer for the Brooklyn Bridge,
and the group's manager Betty
Sperber for their help at a
Christmas concert hosted by the
station at St. Albans Naval Hospi-
tal Dec. 9. Also appearing on the
live show were Ronnie Dyson,
Bert Sommer, Don MclLean and
various Playboy bunnies.

Letters To

The Editor

Self-Serving DJ’s
Dear Sir:

A tip of my hat to my good
friend Jon Holiday of KXLZ,
Spokane. The letter that he
wrote in your Dec. 12 edition
hits the nail right on the head.

There are indeed, too many
jocks who are only interested
in what their union can get
for them, and not what they
can do for the station, and
most of all for themselves.

When the announcers of this
business decide that they are
again willing to work those
long hard hours in “getting to-
gether” with what's happening
they will make the Kkind of
money they deserve.

Like Jon, I can remember
those 14-hour days when I was
just starting as a deejay and
later as a program director and
sales manager. I have also
found that if you really want
to do the job that you will
always have to put in more
hours than your boss expects.

C.J. Jones Jr.
Program Consultant
WFDF

Flint, Michigan

stead of building a better product
that would command higher rates
and additional spots, are cutting
back on overhead. A pity. But, if
there’s any general manager who
conceivably is looking for a good
consultant, may 1 recommend J.
Robert Gaines, (703) 236-6254.
He's a vastly experienced radio
man. I don’t know Mr. Jones per-
sonally, but his experience ranges
from WBBQ in Augusta, Ga., and
WNNR in New Orleans, where he
was program director, to sales at
Mark Century and TM. He used
the air name of Johnny Prince in
the old days. His number is (317)
297-2982 if you'd like to talk to
him about consulting your station.

* K %

Sonny Taylor, music director of
WGLI, Babylon, New York (WGLI
is one of the Long Island stations
that has to contend with the sig-
nals of such New York monsters
as WABC, but does quite well),
reports that his weekly survey
takes into consideration sales on
8-track CARtridges and cassettes.
WIXY in Cleveland may have
been the first to check cartridge
sales. If you aren’t paying atten-
tion to them in your market, may-
be you should.

Dean Harrington writes that he’s

_ RADIC-TV MaRT

If you're a deejay searching for a radio station—or
a radio station searching for a deejay—Billboard is
the best buy. No other trade publication is read by
so many air personalities and program directors.
And all of the sharp programming-oriented general
managers read the magazine, too! Best of all, Bill-
board classified ads achieve better results than any
other publication in the field. General managers re-
port that a Radio-TV Job Mart can draw five times
the results of the next leading radio-TV industry pub-
lication. The cost is $15—in advance—for two times.
Box numbers will be used, if you wish. Send money
and advertising copy to:

Radio-TV Job Mart

Billboard :

- 165 W. 46th St.
- New York, N.Y. 10036

POSITIONS WANTED

First phone, 8 years’ experience,
married, stable, 3 years at present
Jjob. Program director of 10,000-Watt
Biggie. I know music, and to PGM.
it. Morning man, production, play
by play, some sales, remote experi-
ence. Excellent references with
1009% dedication. I am not a drifter.
$1556 a week. Prefer Top 40, 24-hr.
sta. with network, but will listen
to easy listenini offers. Send for
tape. Box 347, Billboard, Radio-TV
Job Mart, 165 W. 46 St., New York,
N.Y. 10036. de26

Ambitious, sincere, talented and
stable. If you are looking for some-
one who possesses these traits, look
no further, I'm your man. I'm will-
ing to relocate if need be, but by
no means am I a drifter. I have a
lot to offer if you can offer me a
stable position. 3rd ticket with 2
years’ experience on the air, in pro-
duction news, and program: £.
Phone 209-—224-8063, or write: Alan
Richmond, 1822 W. Bellaire Way,
Fresno, Calif, 93705. ja2

Professional, mature Top Jock de-
sires full-time position in any Market.
Currently working week-ends in
Major Market in Ohio. Three (3)
years' experience, 3rd hone en-
dorsed. Military obligation com-
pleted. Tape and resume upon re-
quest. Box 348, Billboard Radio-TV
Job Mart, 165 W. 46th St., New York,
N.Y. 10036. ja2

Contemporary Jock in 100 Markets.
First ticket. Draft deferred. 4%
years’ experience. Trained by major
specialists in all phases of radio.
Skill in programming, music and
production. High ratings last pulse.
Do many hops. Two year college.
Private voice training. 608—257-0913.
Box 349, Billboard, Radio-TV Job
Mart, 165 W. 46 St., New York, N.Y.
10036. ja2

I’'m not saying I love Radio, but for
$150 or more per week, this experi-
enced, mature first ticket announcer
will do a bright, happy DJ show.
Can write, gather and deliver news
with vigor; can combine news and
DJ duties; can write good commer-
cial copy; can take on challenge of
Pd. or News Director; can answer
the phone, sweep the studio, empty
the garbage, shine the manager’s
shoes, etc. No tape available, but
can come for personal interview to-
day. Will be getting married soon,
s0 security and good pay a must. Will
relocate if necessary, any station
reasonably close to New York City.
Call today, don’t delay: Larry Kay
(516) 17916557. 58 Fairview Ave.,
Valley Stream, L.I., N.Y. 11581. je2

POSITIONS OPEN

Twenty-three-year-old, draft exempt,
third endorsed, looking for first
break in broadcasting. No drifter,
I'm looking for an opportunity to
learn and grow with your up and
coming AM or FM station. Location
no problem or preference as long as
challenge, opportunity and a promis-
ini future are involved. Willing to
take on any format, any time, any-
where, so let’s get together and talk.
If you’re willing to try someone new,
send a note stating what type of
format you desire in an audition tape
to: Wally G., 659 Salle Ave., Buf-
falo, N.Y. 14215, or call: (716) 837-
9341. ja2

Wanted! Very much alive. Alive
enough to sound dynamie, full of
energy, personable, and as the lis-
teners’ companion. Consideration of
all experienced top 40 and contem-
porary styled country DJs. Also
wanted! Heavy newsman, 5 to 10
years strictly news background.
Salary negotiable. Call (615) 895-5240,
or write: Disc-Jockey Placement Ser-
vice, Box 1023, Nashville, Tenn.
37202, de26

Join a growing radio chain. We have

i for top tch dern coun-
try per: lity. This ing won’t
last long. Rush tape and resume to:
WNYR, 931 East Main St., Rochester,
N.Y. 14605. jad

just been “put into the hot seat of
music director” of WPAC, Patch-
ogue, N.Y. The WPAC format is
uptempo easy listening in the
morning, standards in midday,
then uptempo easy listening in the
late afternoon and evenings. Har-
rington publishes a singles list and
is looking to swap it with other
easy listening stations. He al-
ready trades with WDAE in
Tampa. . . . The new call letters
of KQV-FM, Pittsburgh; KXYZ-
FM, Houston, and KGO-FM, San
Francisco, are, respectively:
WDVE - FM, KAUM - FM, and
KSFX-FM. . . . Bob Vanderheyden
has been appointed program man-
ager of WGBS; he'd been pro-
gram director of WHN in New
York; both are Storer stations.
Congratulations, Bob.

* *x K

Jim Scott, program director of
WNLC in New London, Conn.,
says he’s been receiving fantastic
response on Judy Colling new
*Amazin’ Grace” tune, which
WNLC has been playing from the
LP. “For the last two weeks now,

everytime we play the song, peo-
ple call asking where they can
obtain the record.” WNLC blends
Top 40 records with MOR rec-
ords, but at night mixes rock with
oldies. Staff includes Jim Riegert,
Mike Farrow, Ron Adadon and
Scott.

Christmas cards are pouring in
and I'm taping them to the win-
dows and walls, cards from music
director/air  personality Bonnie
Levering at WSMD in La Platte,
Md., and Don Keitb at WVOK in
Birmingham and Bob Dell at
WOWO in Fort Wayne, and tons
of others. I really want to thank
all of you people for being good
to me this year. If there's anything
I can ever do for you, please let
me know.

* * %

Lee MacKenzie has joined
KRAK, the 50,000-watt country
music station in Sacramento; he’d
been with KBEE in Modesto. . . .
The new 8-midnight personality
on 50,000-watt KEX in Portland,
Ore., is Steve Shannon; he'd been

(Continued on page 30)
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Vox Jox

o Continued from page 29

program director of KPAM in
Portland. . . . Anthony Newley’s
Bell Records album “For You™ has
become a regular feature on the
Johnny Magnus show on KMPC,
lLos Angeles. . . . Music director
Gary Green at WAMS in Wil-
mington, Del, picks “Church St.
Sou! Revival” by Tommy James
on Roulette. . . . Program director
Jim Harper at country-formated
WKMF in Flint, Mich., picks
“The Last One to Touch Me” by
Porter Wagoner on RCA Records.
. . . Mike Craft, music director of
Top 40-formated WAIR in Win-
ston-Salem, likes “Nobody lLoves
Me Like You Do” by Georgia
Prophets on Capricorn. . . . Ted
Cramer, program director  of
KCKN in Kansas City, a coun-
try station, likes “The Call” by Al

Martino, Capitol Records. . . . Bill
Ward, station manager of KBBQ
in Burbank, Calif., a country sta-
tion, likes “Flesh and Blood™ by
Johnny Cash, Columbia Records.

* kX K

Bill Anderson of WIJIC, Salem,
N.J., has left radio after 10 years
at various New Jersey stations to
take a position as music therapist
at the Delaware State Hospital in
New Castle. Del. And so another
radio man finally makes good. ...
Steven Berger has been named
general manager of KQV-FM in
Pittsburgh, which is going to be
WDVR-FM; a former deejay. he'd
been in sales at KQV, the AM
affiliate.

* x

A note from Ted Atkins, pro-
gram director of KHJ in Los An-
geles, with the Sept.Oct. Pulse
and the comments: “Please note
that we are now doubling and

(Continued on page 31)

Charlotte Scene: Action, Scene

e Continued from page 28

Murray joined WBT, a gradual
change in the music has been
discerned by listeners. The
current playlist includes, for ex-
ample, “Knock Three Times,”
“Stoned l.ove,” “Indiana Wants
Me,” “Be My Baby,” "Only
Love Can Break a Heart,” and
some Chicago.

WSOC, considered WBT's
chief competition, is definitely
MOR and now appears to have
an cstablished audience to it-
self.

Specialization in
mats has proven

radio for-
successful

45 rpm RECORDS

oldies by mail

OLDIES

from

1955
fo

1970

All original artists.
For complete catalog send $1.00
(deductible from any subsequent order)

to:
BLUE NOTE SHOP

| 156 Central Ave., Albany, N.Y. 12206

here and four stations have
cach carved a nice sized niche
for themselves. Modern coun-
try WAME, contemporary-in-
spirational WKTC, soul WGIV
and progressiva - formatted
WRNA-FM have made sub-
stantial audience gains by di-
recting their programming to a
particular  audience.  While
WGIV has been a leading sta-
tion in Charlotte for some time
{daytimer WRPL is the city’s
other soul station), the other
threc have won listener in-
creases within the past year.

One tangible indication of
who is listening to what sta-
tion are record sales.

Jerry Goodman, regional rep-
resentative for Polydor Rec-
ords, said, “WAYS is still a
big impact on the market, but
WIST is selling records and
WBT is also starting to move
product.”

Polydor sold 23,000 of Joe
Simon’s new single out of
Charlotte before WAYS began
playing it last week, .according
to Goodman.

Another major label’s re-
gional representative said
WAYS sells records but WIST
is beginning to move product
as well.

Richard Green, manager of
the Record Bar, Charlotte’s lead-
ing record shop, reports that
his record sales are mostly
based on WRNA-FM, WIST,
WGIV and WAME playlists.

- Coming on Cotillion

McDonald & Giles

January 1971

| Gofilfion]

Yesteryear's
Hits

Change - of - pace programming from
your librorion’s shelves, featuring the
disks thot were the hottest in the land
5 years ago ond 10 yeors ago this
week. Here's how they ronked in Bill-
board’s charts ot thot time.

POP SINGLES—10 Years Ago
December 26, 1960

1. Are You Lonesome Tonight?—
Elvis Presiey (RCA)

2. Wonderland By Night—
Bert Kaempfert (Decca)

3. Last Date—Floyd Cramer (RCA)

4. A Thousand Stars—Kathy Young &
the Innocents (Indigo)

5. Exodus—Ferrante & Teicher
(United Artists)

6. North To Alaska—Johnny Horton
(Columbia)

7. Many Tears Ago—Connie Francis
(MGM)

8. You're Sixteen—Johnny Burnette
(Liberty)

9, Sailor (Your Home Is the Sea)—
Lolita (Kapp)

10. Corrina, Corrina—Ray Peterson
(Ounes)

POP SINGLES—5 Years Ago
December 25, 1965

. Dver & Dver—Dave Clark 5 (Epic)
. Turn Turn Turn—Byrds (Columbia)
3. | Got You (1 Feel Good)—
James Brown (King)
. Let's Hang On—Four Seasons
(Philips)
. Sounds of Silence—Simon &
Garfunkel (Columbia)

6. Make the World Go Away—
Eddy Arnold (RCA Victor)

7. Fever—McCoys (Bang)

8. England Swings—Roger Miller
(Smash)

9. Ebb Tide—Righteous Brothers
(Philles)

10. | Can Never Go Home Any More—
Shangri-Las (Red Bird)
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SOUL SINGLES—5 Years Ago
December 25, 1965

. 1 Got You (I Feel Good)—
James Brown (King)

[

. Ain't That Peculiar—Marvin Gaye
(Tamla)

. Rescue Me—Fontella Bass
(Checker)

. Don't Fight It—Wilson Pickett
(Atlantic)

. Hole In the Wall—Packers
(Pure Sout)

. Hang Dn Sloopy—Ramsey Lewis
Trio (Cadet)

. Rainbow '65—Gene Chandler
(Constellation)

. | Hear a Symphony—Supremes
(Motown)

. Something About You—
Four Tops (Motown)

. My Girl Has Gone—Miracles
(Tamla)
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COUNTRY SINGLES—
5 Years Ago
December 25, 1965

1. Buckaroo—Buck Owens & His
Buckaroos (Capitol)

. Make the World Go Away—
Eddy Arnold (RCA)

. Giddyup Go—Red Sovine (Starday)

. May the Bird of Happiness Fly Up
Your Nose—*"Little” Jimmy Dickens
(Columbia)

. It's Another World—
Wilburn Brothers (Decca)

. What We're Fighting For—
Dave Dudley (Mercury)

. Flowers On the Wall—
Statier Brothers (Columbia)

. Sittin’ On a Rock—Warner Mack
(Decca)

. If | Talk To Him—Connie Smith
(RCA)

10. Watch Where You're Going—

Don Gibson (RCA)
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Campus Programming Aids

Five Picks only Please

WMOT-FM, Middle Tennessee State University, Murfreesboro,
Tenn., Robert Mather reporting: “Emitt Rhodes,” (LP), Emitt
Rhodes, Dunhill; “Be a Brother,™ Big Brother and the Holding Com-
pany, Columbia; “Tapestry,” (LP), Don McLean, Mediarts; “Down
Home,” (LP), Seals and Crofts, TA; “Have You Seen the Light,”
(LP), Hello People, Mediarts. . . . WRUW-FM, Case Western Re-
serve University, Cleveland, Ohio, Howard Sacks reporting: “New
Morning,” (LP), Bob Dyian, Columbia; “"All Things Must End,” (LP),
George Harrison, Apple: “Suite 16,” (LP), Yuseef Lateef, Atlantic;
“Sugarcane,” (LP), Sugarcane Harris, Epic; “Layla,” (LP), Derek and
the Dominoes, Atco. . . . WLVR-FM, Lehigh University, Bethlehem,
Pa., Jim Cameron reporting: “His Band and the Street Choir,” (LP),
Van Morrison, Warner Bros.; “"Alarm Clock,” (LP), Richie Havens,
Stormy Forest; "Twelve Dreams of Dr. Sardonicus,” (LP), Spirit,
Epic; "Emerson, Lake and Palmer,” (LP), Emerson, Lake and Palmer,
Island: "Blows Against the Empire,” (LP), Jefferson Starship, RCA.
... WREK-FM, Georgia Tech, Atlanta, Ga., R. Geary Tanner report-
ing: “Stephen Stills,” (LP). Stephen Stills, Atlantic; "All Things Must
Pass,” (LP), George Harrison, Apple; “Whales and Nightingales,”
(LP), Judy Collins, Elektra; “Lotti Golden,™ (LP), Lotti Golden, GRT;
“Magical Connection,” (LP), Gabor Szabo, Blue Thumb. . . . WGSU-
FM, State University of New York at Genesco; “All Things Must
Pass,” (LP), George Harrison, Apple; “Lola vs. Powerman,” (LP),
Kinks, Reprise; “Loudon Wainwright 1I1,” (LP), Loudon Wainwright
11, Atlantic.

WLSU, Louisiana State University, Baton Rouge, Walter Runyon
reporting: “Ridin" Thumb,” Seals and Crofts, TA; “Stop the War
Now,” Edwin Star, Gordy; “Ginger Baker's Air Force Two,” (LP),
Ginger Bakers Air Force, Atlantic; “Gospel Oak,” (LP), Gospel
Ouk, Kapp; “Worst of the Jefferson Airplane,” (LP), Jefferson
Airplane, RCA; “Black Man’s Burdon,” (LP), Eric Burdon and War,
MGM. . . . WCSB, Graham Junior College, Boston, Mass., Ted
Hayward, reporting: “Apeman,” Kinks, Reprise; “Remember Me,”
Diana Ross, Motown; “While My Guitar Weeps,” Punch, A&M;
“Loaded.” (LP), Velvet Underground, Cotillion; “Dorris Troy,” (LP,)
Dorris Troy, Apple. . . . WLPI, Louisiana Tech, Ruston, Randy Price
reporting: “Green Grass Starts to Grow,” Dionne Warwick, Scepter;
“Paranoid,” Black Sabbath, Warner Bros.; “Somebody's Watching
You," Little Sister, Atlantic; **Whales and Nightingales,” (LP), Judy
Collins, Elektra; “Elton John,” (LP), Elton John, Uni. . . . WRVU,
Vanderbilt University, Nashville, Tenn., Mike Anzek reporting: “Pay
to the Piper,” Chairmen of the Board, Invictus; “Only Love Can
Break Your Heart,” Neil Young, Reprise; “Temptation Eyes,” Grass-
roots, Dunhill; “Merry Christmas Darling,” Carpenters, A&M. . . .
WFPC, Florida Prebyterian College, St. Petersburg, Joe Burnham
reporting: “Happy and Artie Traum,” (LP), Happy and Artie Traum,
Capitol; “Whales and Nightingales,” (LP), Judy Collins, Elektra;
“Tarkio,” (LP), Brewer and Shipley, Kama Sutra; “‘Bein’ Free,” Jerry
Jeff Walker, Atco. . . . KUGR, Washington State University, Pull-
man; “Blame It on the Pony Express,” Johnny Johnston Bandwagon,
Bell; “Pilot,” Blue Cheer, Philips; “Trapped in a Love,” Barrino
Brothers, Invictus; “Danny O’Keefe,” (LP), Danny O'Keefe, Atlan-
tic. . . . WOCR, State University of New York at Oswego, J. Long
reporting: “My Sweet Lord,” George Harrison, Apple; “One Less Bell
to Answer,” Fifth Dimension, Bell; “Does Anybody Know What Time
It Is,” Chicago, Columbia; “Tears of a Clown,” Smokey Robinson
and the Miracles, Motown. . . . WNTC, State University of New
York at Pottsdam and Clarkson College, John Wolfert reporting:
“My Sweet Lord,” George Harrison, Apple; “Satin Red and Black
Velvet Woman,” Dave Mason, Blue Thumb; “Lonely Days,” Bee
Gees, Atco; “Hold on John™/*Remember,” John Lennon, Apple. . ..
WWUH, University of Hartford, West Hartford, Conn., Charlie Hor-
owitz reporting: “Lola vs. Powerman,” (LP), Kinks, Reprise; “Siegal-
Schwall "70,” (LP), Siegal-Schwall Blues Band, Vanguard; “Tea for
the Tillerman,” (LP), Cat Stevens, A&M; *“Peace Sing Along,” (LP),
Mitch Miller and the Gang, Atlantic; “Goose Creek,” Charlie Tune,
Capitol. . . . WSUA, State University of New York at Albany, Eric
Lonschein reporting: “Pause in the Disaster,” (LP), Conception
Corporation, Cotillion; “American Beauty,” (LP), Grateful Dead,
Warner Bros.; “Blows Against the Empire,” (LP), Jefferson Starship,
RCA; “My Sweet Lord,” Billy Preston, Apple; “Home Sweet Okla-
homa,” Leon Russell & the Shelter People, Shelter. . . . WRBB,
Northeastern University, Boston, Mass., Donna Halper reporting:
“Maypole,” (LP), Maypole, Colossus; “Road,” (LP), Winter Consort,
A&M; “Jack Orion,” (LP), Bert Jansch, Vanguard; “Reach for the
Sky,” (LP), Cowboy, Capricorn; “King of the Delta Blues Singers,”
(LP), Robert Johnson.

WCPR, Stevens Institute of Technology, Hoboken, N.J., Ron
Harris reporting the Top Five of the Year; “Bridge Over Troubled
Waters,” ‘Simon and Garfunkle, Columbia; “Let It Be,” Beatles,
Apple; “Close to You,” Carpenters, A&M; “Raindrops,” B.J. Thomas,
Scepter; “I Want You Back,” Jackson Five, Motown.

(Continued on page 27)

DECEMBER .26, 1970, BILLBOARD



Radio-TV programming

WKNR-FM to Go
Progressive MOR

DETROIT — WKNR-FM
will switch to a progressive
middle-of-the-road format Sun-
day (27), according to Frank
Maruca, general manager of
WKNR, a Top 40 operation,
and WKNR-FM, which had
been a progressive rock station.
Station manager is John Small.

With new stereo cartridge
equipment and a set of 50
PAMS custom jingles, the sta-
tion will “definitely not be
MOR and not Top 40,” said
Maruca. “We’ll play contempo-
rary music, but the aura will
be MOR.”

The new format was un-
veiled here recently to local
promotion men. All music will
be clustered, but either an-
nounced or back announced.
Personalities will include Dave
Mitchell, Bob Bartlett, Gary
Granger, Mark Parenteau, and

Bob Chenault: Until the format
changeover, the station is
playing only Christmas music.

Maruca said that the reason
for the format switch is that
the progressive rock format is
too limited in both audience
and sales potential with just a
few exceptions. He spoke of
once selling a client a series
of spots only to discover that
the spots wouldn't fit the old
progressive rock format. “There
were inherent problems with
the progressive rock format
both in the records played and
the pressure groups that were
attracted to the format,” Mar-
uca said. He pointed out sev-
eral FM easy listening stations
this year in markets such as
Boston, Philadelphia, and San
Francisco. The new WKNR-FM
will be entirely competitive
with AM format stations in
town, he said.

Message Not the Buying Signal
For Country, Asserts Cramer

e Continued from page 28

a general set of rules that they
use regarding record play, but
they're free to run their own

shows. Personalities include
music director Uncle Don Rhea
5-9 a.m., Harry Becker, who's
been in Kansas City radio
about 30 years, 9-noon; Bill
Abbott, Ted Crane, Doug Dillon
6-9 p.m.; Gary Brazeal 9-mid-
night, and Jim Beedle midnight
to 5 a.m. On KCKN-FM, Dave
Estes is the extra personality.

Playing the records isn't
enough; in order to maintain
a fresh sound on the air, KCKN
is constantly innovating. For
example, “15 Years Ago” was
a No. 1 record at KCKN, so
the station asked Conway
Twitty to cut a jingle using
that melody that goes: "KCKN
15 years ago” for oldies from
1955. This is not run often,
but it's a programming feature.
“I try to keep current and do
things with a different twist,”
Cramer said. He still has all of
the production material the
station has used over the years;

Yox Jox

—

e Continued from page 30

tripling KRLA in audience size.”
And here’s how KHJ shapes up:
11 between 6-10 a.m., 10 from
10 a.m.-3 p.m., 12 from 3-7 p.m.
and 9 7-midnight. KFWB leads in
the morning with a 14, then drops
to a7, 8 and 2. KABC has 7, 9,
6, and 9. KMPC has 6, 3, 4, and
6. KLAC has not yet shown much
against KBBQ and KFOX; all
three are country stations; KFOX
leads with 4, 4, 4, and 2. KRLA
has 4, 5, 6, and 5. KMET-FM,
with its progressive rock format,
has 2, 3, 3, and 6. KIIS, where
Lee Sherwood hangs his hat these
days, has 2, 2, 2, and 2 (takes two
to KISS, huh Lee?). Soul-formated
KGF]J has 5, 5, 4, 5. It's interest-
ing to note how FM totally fares
—6, 16, 16, and 26. Congratula-
tions, Ted.

the station was cutting intros
in 1958.

The oldies are programmed
demographically to appeal to
different groups at different
times of the day; for example,
KCKN won't play a truck-driv-
ing record in housewife time;
all oldies are coded. Station
plays from one-to-four an hour.

Cramer started in radio in
1953 on KIMO in Indepen-
dence, Mo., a country station,
the first in the Kansas City
area; he said he was there
“mostly on” and off for five
years, then went to a MOR
station in St. Joseph, Mo.—
KFEQ. He spent a year at
WTAP in Parkersburg, W. Va,,
where Connie Smith rose to
fame on the TV affiliate.

He joined KCKN in 1959
and claims he got his pro-
gramming know-how by a “‘do-
it-yourself” method. “I've done
just about everything — an-
nouncing, news, music, produc-
tion. I was even on the street
in sales for a little while.” He
became program director in

1961 and “what’s happened is
that I was finally able to sink
my teeth into the work. . . the
opportunity here was the kind
not many people have in radio
—the chance to take a station
and mold it.”

Ll
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TRYING TO GET to WIXY program
director Bill Sherard, left, is
Buddah Records’ local promo-
tion man Louie Newman. Music
director Marge Bush is at left.
Newman climbed a ladder to the
second floor window with a copy
of Melanie's ‘‘Ruby Tuesday’
single.
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AFM Won't Ride With Any NEC Rider

e Continued from page 20

to make someone bend to their
desires,” Shaw concluded.
Others at the ACUCM Con-
ference: felt that the purpose
of the letter was to stimulate
discussion between the Federa-
tion and the NEC. It was also
pointed out that the rider will
help stop “no-shows” by
groups, a difficulty plaguing
campuses. It is also hoped that
the rider will stop last minute
cancellations, loose morals and
short concerts by the artists.
Don Horton of Ohio State

University said that he has
never used any NEC Rider and
the clauses were nitpicking
“but the AFM contract re-
quires us to agree to unknown
laws.” This referred to the fact
that many college concert man-
agers, as well as many locals
of the AFM do not fully un-
derstand or cannot obtain a
copy of the Federation bylaws

to which the managers are
supposed to subscribe. “The
bylaws are 244 pages long

and people in the field hardly
understand them,” was a com-
ment from the concert man-
agers. “It was written to pro-
tect the sidemen in the old big
bands more than the band
leaders,” commented the con-
cert managers and agents.

Assurances on settlement of
the controversy came from
Robert Willding of the Interna-
tional Famous Agency, Los
Angeles. “You are the largest
single entertainment market in
the world and things will be
resolved.”

Much More Than

4 WEEKLY SINGLES SERVICES

. . that bring you, automatically each week. 10 of the best and most
promising records in each category.

Records Records
Service per Wk. per Yr.
HOT 100 SINGLES SERVICE ................ 10 520
EASY LISTENING SINGLES SERVICE ...... 10 520
SOUL SINGLES SERVICE ............... o0 10 520
COUNTRY SINGLES SERVICE 10 520

Just a Convenient | 3 MONTHLY ALBUM SERVICES

Source of Records
for Broadcasters

. a studied selection of 5 or more albums in each category, chosen
from among the average month’s 700 new album releases. Your choice,
each month, of RSI’s recommendations or your own selections, from RSI’s
specially prepared monthly mailing of new releases.

Albums  Albums

Service per Mo. per Yr.
POPULAR ALBUM SERVICE ............... 10 120
ROCK ALBUM SERVICE ...... a 10 120
CLASSICAL ALBUM SERVICE .. 10 120
JAZZ ALBUM SERVICE ......... 500 5 60
COUNTRY ALBUM SERVICE ................ 5 60

artists .

s 26

14 CATALOG ALBUM PACKAGES

... As many as 120 LPs per category package. Your choice of any
total packages, or your own “picks” of 10 or more LPs. Top-grade basic
programming material you'll be using week.in and week-out. Name
. . best-known songs . . .

1970 Catalog 1971 Catalog
LPs per Categ. I.Ps per Categ.

Catalog Package Total Pkge. Total Pkge.
. EASY LISTENING—Instrumental ... 105 106
Outstandm EASY LISTENING—Vocal ......... 63 64
4 g SINGERS—AIl-Time Favorites ...... 118 117
GOLDEN HITS .................... 119 126
. BROADWAY ORIGINAL CASTS ... 50 50
Programml,ng FILM SOUNDTRACKS ............ 32 45
HOT POP FAVORITES ............ 120 127
FOLK (Pop and Authentic} ......... 39 38
S . BIG BAND FAVORITES—For
ervllces Listening or Dancing .......... 30 50
JAZZ 60 62
COUNTRY FAVORITES ........... 104 105
RSI is 26 programming services made up of the best of E(L):[SE&AL """""""""""" ;g gg
today’s records—the right-now hits as well as the SONGS OF FAITH ... ... ... ... 41 41

soon-to-be hits. as selected by the industry’s most

potent programming combination, Billboard’s own staff
of reviewers and Billboard’s chart research specialists.
There are weekly and monthly subscription services

that bring you audience-winning records on a regular,
continuing basis all year round. There are catalog Album
Packages that offer the best basic program material
And there are special services to fit just about any
program format. Check the full line-up listed here

make your choices. then use the coupon for full details

and prices. You and your listeners wil be glad you did

RSI (Record Source International)
165 W. 16th Street
New York. N.Y. 10036

RSI Italiano

Service

negotiate for rights.

Full-Data Singles Service
All are selections moving fast on the Italian
charts, or judged to have best sales potential.
Full-data includes digest of lyric content high-
light biography of artist. names and addresses
of artist management firms, record labels and
music publishers. An ideal package of labels
and publishers in other parts of the world to
judge appeal and acceptance of material and

INTERNATIONAL SERVICES

Aver. No. Aver. No.
Records Records
per Mo. per Yr.

10 120

Records-Only Singles Service ................. 10 120
Same as above but with none of the detailed data.
Excellent programming in Italian population
centers throughout the world.

RSI Latine (In Preparation)

Aver. No. Aver. No.

)
)
1
1
: . Records Records
[ am interested in the RSI Programming Services checked ! Seeyice per Mo.  per Yr.
below. Please Airmail full details and prices. 1 Full-Data Singles Service .................... 10 120
() Weekly Singles Services; E Selections m.oving fast in Mexico, Central and
() Monthly Album Services: : South A.menca and. Puerto Rico.. Full data in-
() Catalog Alb Pack ] . cludes digest of lyric content, highlight hiogra-
Atalog : um Tackages; ! phy of artist, names and addresses of artist
() RSI Ttaliano Services: i management firms. record labels and music
() RSI Latino Services; \ publishers. Ideal for labels and publishers in
() Send me current 1970 RS! Catalog at once, and put i other. parts of the world to judge and negotiate
me do“"f to get a copy of the new 1971 catalog as :n for rights.
soon as it is issued. ! Records-Only Singles Service ................. 10 120
! Same as above but with none of the specific
- L _ ' detailed data. Excellent programming in Latin
g My Name 4 population centers throughout the world.
]
E: Call Letters or Co. v | Alhum Service ........... ... 10 120
1 ! A subscription service that delivers. automati-
E" Address — - — ¢ cally each month, the hest-rated new LP releases
' from Mexico, Central and South America and
City State Zip 1 Puerto Rico. Great for programming as well as
_______________________________________________ ' label and puhlisher rights negotiations.
31
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CREEDENCE CLEARWATER
REVIVAL—Pendulum.
Fantasy 8410 (S)

Creedence keeps on chooglin’ and a change
of pace, as distinctive as their first album
was exciting, gives the rocking foursome
their most musical album to date. Ten
new Fogerty originals feature Fogerty on

keyboards, brother Tom emerging on gui-
tar, while Stu Cook’s bass and Doug
Clitford's steady drumwork sustain that
Creedence sound on ‘‘Chameleon,” ‘‘Hey
Tonight’” and ‘"Molina.”
TINTIN ==
——— -
= 1" P
ac e V- EON. ]
- pm
! \
@ koP
\_) TIN TIN-—
Atco SD 33-350 (S)
Steve Kipner and Steve Groves, known as

Tin Tin, produce some of the prettiest rock
this side of the Bee Gees, thanks to
Maurice Gibbs’ producing savvy. Their cur-
rent single, ‘“‘Toast and Marmalade for
Tea,”” is a highlight along with other
lovely songs like ““Lady In Blue,”” ‘‘Swans
on the Canal,’” and ‘‘Tuesday‘'s Dreamer.”

COUNTRY

JERRY LEE LEWIS—

In Loving Memories/Gospel
Album.

Mercury SR 61318 (S)

Country singers are close to the Lord, as
Jerry Lee Lewis proves with this album
of gospel songs. ‘““In Loving Memories,’
"The OId Rugged Cross,”” “I'll Fly Away”’
are typical. Jerry Lee’s piano is present
in these arrangements and he uses it with
good taste. All country dealers should
stock this one.

CLASSICAL

©

BEETHOVEN: THE FIVE PIANO
CONCERTOS—Rubinstein/

Boston Symphony (Leinsdorf).
RCA Red Seal VCS 6417 (S)

Although some of these recordings have
been released separately, they‘ll still get
plenty of buying power because of the
skills of the conductor and the pianist.
In addition, a booklet gives some of the
background behind the writing of the
work. [t‘s informative and interesting.

@

JERRY BUTLER—
Sings Assorted Sounds.
Mercury SR 61320 (S)

Off the mark of late, crooner Jerry Butler
digs a little deeper into the soul bag and
comes up with a tougher style to comple-
ment his soapy soul ballads. “How Did We
Lose It," “‘Going Back to My Baby's Love”
and ““What Is It highlight Butler’s latest
bid, along with his ‘‘Special Memory"
winner, and behind the arranging and pro-
ducing of Gerald Sims.

£op

STILLROCK—
Enterprise ENS

@

1016 (S)

Stitlrock's first LP for Enterprise features
the performing and writing talents of Qan
Preston, with producer Oon Nix also dou-
biing as songwriter. The group displays a
versatility with all kinds of rock which
suggests a well of experience from the
individual members. “‘Rolling in My
Dreams,’’ ‘‘Mighty Time,’* ‘‘So Hard to Say
Goodbye,”’ and ‘‘She Was a Long Time Ago,’’
should be the most exposed cuts,

COUNTRY

BOBBY BARE—Where
The Seasons Gone.
Mercury SR 61316 (S)

Have All

Bare’s second for the label, is a hot
commercial package of country hits, 5
done Bare style, His readings of such hits
as ‘'For the Good Times,"” ”Hello Oarlin’,”
and ‘“Mama Bake a Pie,’ are second to
none. Other standouts include his treat-
ment of Kristofferson’s ‘“Help Me Make It
Through the Night,”” and his own ‘“How
About You,” as well as the title tune.

~ I// Covmns
o /nlnmﬂ

JAZZ

\—) BILL EVANS-
Montreux 11,

CTI CTI 6004 (S)

Serenity is the best way to describe the
interpretive jazz style of Bill Evans’ piano.
This album, recorded live at the 1970
Montreux Festival, reflects all the calmness
and serenity that is Bill Evans and his

sidemen Eddie Gome, bass; and Marty
Morrell, drums. From the soft interpreta-
tion of ‘"Alfie,’” to the happy ““How My

Heart Sings,”” to /I Hear a Rhapsody.”

@

CANDI STATDN—
Stand By Your Man.
Fame ST 4202 (S)

Candi Staton made a whole lot of be-
lievers with her ’’Stand By Your Man"
giani, and with hubby Clarence Carter,

are the muscle in Muscle Shoals. Rick Hall
is the man behind the sound, George
Jackson is* his ace songwriter, and Candi
puts a ton of soul into ‘‘He Called Me
Baby,”* her new single, plus “‘Freedom Is
Just Beyond the Door,”” ‘‘Too Hurt to Cry’’
and recent hits like “‘I'm Just a Prisoner.’”

Richard Rodgcrs
Peter Stone
Martin Charnin

(ClifTord Odets.

n

dJoe Laylon

&

ORIGINAL CAST

ORIGINAL CAST—
Two By Two.
Columbva S 30338 (S)

The combination of Richard Rodgers music
and Danny Kaye performing will drive this
Original Broadway cast package into the
winner’s circle. Rodgers gets a neat assist
from his new lyricist, Martin Charnin, but
it's the Rodgers’ melody line (‘“‘f Qo Not
Know a Oay ) 0id Not Love You,”" ‘‘Some-
thing Doesn‘t Happen’’ and ““Two By Two'’)
that is continually attractive.

COUNTRY

TOM T. HALL—
10C  Children.
Mercury SR 61307 (S)

Tom T. Hall continues to grow in stature
as a writer-artist. This album of his own

songs is powerful. The tunes really say
they are performed with
100 Children,” I

are among the titles.

something, and
passion and style.

Can‘t Dance’

sugar

JAZZ

STANLEY TURRENTINE—-

Sugar,

CTI CTI 6005 (S)
From the high blues pressure of ‘Im-
pressions,”’ to the deep blues improvisations

of the title cut, “‘Sugar,’” Stanley Turren-
tine, tenor saxophomst creates a web of
music not heard in the recent jazz of flashy
rock beats. .Turrentine receives help from
Freddie. Hubbard, trumpet; George Benson,
guitar; ‘bassist Ron Carter; Butch Cornell on
organ; Billy Kaye, drums, and electric
pianist Lonnie Smith Jr

POP
BUTTERFIELD BLUES BAND-—

Elektra 7E-2001 (S)

The Buttesfield Blues Band has stamina
and drive, captured here on their first
live album. The LP is filled with good
vocals and instrumentals as the band runs
through some of the tunes which made the
Chicago Blues and the .Butterfield Blues
Banc a favorite among afficianados of the
Chicago Blues sound. included here are
“Born Under a Bad Sign,’* “Driftin’ and
Driftin’,”” and nine other tunes.

fr=| orginal motion picture sound tradk L

Boffuio fringfekd The Bk Greom  Hecuts nd flxwew g Toppetn
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@ VARIOUS ARTISTS—

Colossus Gold.

Colossus CGS 5001 (S)
Here is a collage of chart-riding tunes
and artists that have helped popularize
the Colossus label. Included here are “‘Ma
Belle Amie,’”” The Tee Set; ‘‘Venus,”” Schock-
ing Blue; “‘Goodnight My Love,’" The Du-
prees; ‘‘May I, Bill Oeal, and others that
have all been gold records in their time.
Certainly a chart rider.

HANK WILLAMS R,
VITH THE MIKE CURB CONGREGATION

SOUNOTRACK

SOUNDTRACK—Homer
Cotillion SD 9037 (S)

&)

The success of the film should be a major
factor in the success of this LP, but it
has more than enough merit and cuality
to stand on its own. There are a number
of rack gioups featured along with some
of their big hits such as the Byrds’ ‘‘Turn,
Turn, Turn,” the Lovin Spoonful’s ‘’Nash-
sille Cats,” Led Zeppelin with ‘‘How Many
More Times'’ and Buffalo Springfield’s ‘‘For
What (t's Worth.” To these add Cream
and the Steve Miller Band, among others.

COUNTRY

STATLER BROTHERS—
Bed of Roses
Mercury SR 61317 (S)

The Statler Brothers make their LP debut
on Mercury with the basis for the album
being their current singles hit ‘‘Bed of
Roses,”” and it should carry them high on
the country charts. Their appearances with
Johnny Cesh are sure to help sales, and
the good material should wm much favor
with programmers. Gems are ‘‘Neighbcrhood
Girl,” ‘“Me and Bobby McGee,”* ‘‘The Last
Goodbye” and ‘“New York City.”

" bavid Steinberg

COMEDY

DAVID STEINBERG—
Oisguised d&s a Normal
Elektra EKS 74065 (S)

Person.

Oavid Skeinberg’s low-pressure comedy tac-
tics get high-powered results in this live
Greenwich Village's Bitter
whether their bible or
zanily

recording at
En;.'!. The routines,
sex oriented, are conceived and
delivered with sharp insight.

COUNTRY

HANK WILLIAMS JR. & THE
MIKE CURB CONGREGATION—
Al for the Love of Sunshine.
MGM SE 4750 (S)

©

The title tune went right to the No. 1
spot on the singles chart, and now in-
ciuded with the current chart rider,
‘Rainin’ in My Heart,”” this package will
meet with the same sales and chart suc-
cess as the hit singles. Also included are
top treatments of ‘‘There Goes My Every-
thing,”” “Your Cheatin’ Heart,’” ‘“You Win
Again,’”” and ‘‘Wolverton Mountain.”’

COUNTRY

JODY MILLER—
Look at Mine.

’
Epic E 30382 (S)

Fine stylist made quite a chart comeback
via her ‘“Look at Mine,” and this top
package, with the hit included, has all
the ingredients to bring her to a high spot
on the LP chart. She turns in exceptional
treatments of ‘‘Snowbird,’” ‘‘Stand By Your
Man,” and ”He Loves Me All the Way.”
The pop hit, “‘Looking Out My Back Door,”
is another standout, done country style,
in this commercial LP.

.. The qulpg Rambes

W CRORTRA RS N SR 24 il

GOSPEL

SINGING RAMBOS—
Soul Classics.
Heart Warming HWS-3100 (S)

The Rambos—Buck, Reba and Oottie—have
cut another great album. The material is
full of emotion and soul, and is faultlessly
surg. The act is backed by an orchestra
conducted by Jim Hall. Songs include ““(In
the Valley) He Restoreth My Soul,”
“Eternity Will Be Long Enough” and
‘“Mama Always Had a Song.”
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