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Piracy Choking ‘Diplomatic’ Meeting to VYuleHot: N.Y.,
Protect World Recordings C(hi; Tepid in

lfaly’s § Line
-RCA’s Ornato

By MIKE HENNESSEY

ROME — In a sweeping at-
tack on various aspects of the
Italian music industry, Giuseppe
Ornato, president of RCA [Italy,
has warned that the country
could be facing a serious crea-
tive and productive crisis “if
the efforts and investments of
the protagonists of the music
world are not justly repaid.”

Ornato, recently appointed re-
gional publishing director for
RCA in southern Europe, spoke
to the press on the problems
and prospects of the Italian
music industry and was referring
specifically to the scourge of
piracy which, in Italy, had taken
on “alarming proportions.”

“One of the most serious
problems today,” he said, “is
created by the abuse of public

{Continued on page 67)

WASHINGTON—A new sep-
arate international copyright
agreement to  protect record
manufacturers, perfnrmmg art-
ists and durhnﬁ against piracy
of sound recordings will be the

TIC Launches
3 Workshops

By ELIOT TIEGEL

LOS ANGELES—Producers
Workshop, a recording studio-
production company combina-
tion, has been formed by At-
tarack - Heller, Transcontinental
Investment Co.'s creative music
company.

The first of three Workshops
has been established here at the
former Continental Sound Stu-
dios.

(Continued on page 8)

‘Restraint of Trade’ Wins
Round in Key Piracy Suit

By BILL WILLIAMS

NASHVILLE—An important
aspect of the industry’s battle
against tape piracy came to the
fore here with the granting of
temporary injunction on a claim
that the sale of bootleg tapes
was unfair competition and
restraint of trade.

Chancery Court here granted
two temporary injunctions
against the Sergeant Pepper
Stores and their owners from
selling bootleg tapes. One of
the injunctions, sought by Muntz
Sight and Sound, a local retail

-:rrut!et_. based its claim on the
restraint of trade and unfair
competition  provisions. The

other injunction was sought by
Columbia Records, and the rul-
ing temporarily enjoins the Ser-
geant Pepper Stores from sell-
ing any of Columbia’s product.
The Columbia action alleges
damages and asks for an ac-
counting of the books.

Scott Shannon, WMAK disk
jockey and co-owner of the
three stores, said in a television
interview after the hearing that
the tapes were done by a sup-
plier rather than a legitimate
manufacturer, but said he felt

(Continued on page I0)

By MILDRED HALL

task of a spm:ial meeting in
Paris, in March 1971, the Li-
brary of Congress has repmted.

The proposal to set up a
worldwide protective anti-piracy
agreement grew out of plans
for revising and updating exist-
ing copyright agreements, such
as the Berne Convention, to
which the United States does
not belong, and the broad mu-
tual protections in the Universal
Copyright Convention to which
the U.S. and 58 other nations
are signatory,

[t is hoped that the committee
of experts chosen to deal with
the record piracy can work out
a satisfactory agreement in time
for consideration by the *Dip-
lomatic Conference.” This con-
ference, to be held in Paris in
July, is working out the general
revision of the Berne and UCC
conventions, and could include
the anti-piracy agreement in the
final terms accepted by the
signatory nations.

The U.S. Senate has up to

MUSIC IN
MUSCLE

SHOALS

SEE PAGE 45

this point consistently refused
tc ratify agreements that give
protection to the so-called
“neighboring rights,” such as

(Continwed on page 12)

Tough Fight
On Fee: MOA

By RAY BRACK

RICHMOND, Va.—The na-
tion's jukebox operators will
have a “tough but winpable”
battle next spring in their oppo-
sition to the controversial art-
ist royalty amendment to the
Copyright Law, Nicholas Allen,
Music Operators of America
(:AOA) counsel, told a business
meeting here recently,

Speaking to the Music Oper-
ators of Virginia here recently
Allen said that while committee
assignments have not been made,
“*changes in Congress show a

(Continued on page 53)

Shopping Ce

Nashville, L.A.

By CLAUDE HALL

NEW YORK — Record deal-
ers such as Korvette and Sam

Goody and King Carol are all
expecting a bountiful Christmas
in record sales. Some distributors
showed skepticism, but most in-
dicated that sales were great al-
though collecting was terrible.
David Rothfeld, divisional
merchandise manager for Kor-
vettes, said that sales are not
only holding very strong at pres-
ent, but on a comparative basis
store-for-store, sales are up. It's
true, he said, that weaker prod-
uct might have sold more were
it not for the economic situation
affecting the nation, “but good
product continues to sell strong-
ly. 1 don’t think the economic
scene will affect our stores . .
the consumer feels he can al-
ways get a good buy at Kor-

(Continuied on page 82)

nter Malls Are

Sprouting as Disk Outlets

By MIKE GROSS

NEW YORK—Record retail-
ing is moving into the air-con-
ditioned malls of the new shop-

ping centers mushrooming
around the country, and John

Bid NAB Aid on Programming

LOS ANGELES—Seeking to
elevate the status of program-
ming in radio, a committee of
program directors resolved Sat-
urday (21) to ask the National
Association of Broadcasters fto
set up a special division or
branch devoted to programming.

A resolution was passed here
during the Fifth Annual Bill
Gavin Radio Program Confer-
ence to go to the NAB and pro-
pose to them an organization

within the framework of the
MAB that would concern itself
with programming, recruitment
of air personalitics, and other
basic problems of product. The
resolution pointed out that there
are other organizations for en-
gineering, sales, and manage-
ment, but none for product—
the most important aspect of
radio. The resolution will indi-
cate the urgency of the matter.

There had been a discussion

earlier in one of the preliminary
sessions about setting up a sep-
arate organization for program-
ming that would involve gen-
eral managers, air personalities,
and program directors. In fact,
one radio executive for a lead-
ing broadcasting chain—Kent
Burkhart of Pacific and South-
erning Broadcasting — offered
total cooperation of his attor-
neys in drawing up the rules

(Continued on page 36)

Cohen's Disc Records Co. is in
the vanguard of that move. Disc
Records has 16 stores in opera-
tion now, and Cohen expects 1o
have 16 more by the end of
1971.
It's Cohen’s view that the
buying habits of the consumer
(Continued on page 12)

MGM Bows Plan
On Jukebox Play

RICHMOND, Va, — Veteran
MGM publicity and promotion
director Sol Handwerger is add-
ing promotional muscle to stim-
ulate more plays of records on
jukeboxes. He outlined the plan
during a seminar at the Music
Operators of Virginia conven-

(Continued on page 53)
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- "Safe 10 say, theShysounds
.. more London than Aofor Ci

Because that's where Sky, a young group from Detroit,
went to record their first album. And that's the influence. (Not
to mention the influence of Jimmy Miller, producer of the
Stones, Blind Faith, Traffic, Led Zeppelin and others. Jimmy
discovered Sky).
Sky is a trio of teenagers—Doug Fieger, John Coury and
Rob Stawinski—who show a musical maturity that is surprising.
What isn't surprising is that Sky has what one might call a
definitely superior first album.
Recorded in London, it's called “Don’t Hold Back'' (and it
doesn’t). It goes from hard driving rock all the way to soft
acoustic ballads, with lots in between. There's also some very LSP-4457
sophisticated arranging work to hold it all together. EEEJEUD
Sky's a group you will get to know very shortly. After that, |
you'll know them for a very long time.

Sky-a new kind of Defroit group. e Tapiis
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General News

House Committee Yotes

opyrights Extension

WASHINGTON—The House
udiciary Committee last week
oted to extend for another year,
o Dec. 31, 1971, the copy-
ights that would expire in 1971,

ith House Judiciary committee
hairman Emanuel Celler (D.,

.Y.) sponsoring the resolution,
hich has already passed the

nate, the House vote is ex-

ted to confirm the extension.

In a recent talk before the
opyright Luncheon Circle in

ew York, Rep. Celler pointed
ut that the five previous exten-
ions have 'saved more than
9,000 assorted copyrights that
ould have expired, 56,000 of
em in music. The current ex-
ension would save another
00 copyrights.

Extending the terms of the
Xpiring copyrights gives their
wners a chance at the addi-
ional 19 years of life to be pro-

Jubilee Sefs Up
3 Indie Deals

NEW YORK — The Jubilee
group of labels have set up pro-
fuction deals with three inde-
rendent producers. Pacts have
een signed with Paul Leka,
stan Vincent and John Madera.

Leka is producing Cranberry
soose for release on the Euphor-
a “Free For" label; Vincent
will be producing the Happen-
ngs, and Madera will record
newly signed artist Tony Devon
15 well as the Executive Suite.

The Jubilee Group, in addi-
ion to the Jubilee and Josie la-
sels, distributes Buttercup Rec-
ords  (Teddy Randazzo) and
Deese Records (Marshall Se-
1orn and Allen Toussaint),

vided in the hoped-for copyright
revision, for copyrights in re-
newal at the time of passage.
New copyrights will have a term
of life plus 50 years.

The revision has been grind-
ing to legislative stops since
1967, and has been under prep-
aration since 1955. Although
the House passed a revision bill
in 1967, the controversial cable
television (CATV) copyright
provisos had to be deleted, leav-
ing that whole problem up to
the Senate. Early action on the
revision bill in the 92nd Congress
has been promised by Senate
Copyrights Subcommittee chair-
man John L, McClellan (D.,
Ark.).

Representative Celler said he
is fully aware of the painful de-
lays, the past and present con-
troversies that threaten the pas-
sage of the bill—including the
CATV and new record royalty
issues., But he believes that the
Congress and the industries can
resolve the differences and pass
the bill.

Synthesizers in
New Offices

NEW YORK—Synthesizers,
Inc., exclusive distributor in the
tri-state area for the Arp Syn-
thesizer, has opened new of-
fices at 22 King St. The com-
pany offers a full line of sound
modulating equipment, priced
for musicians and composers
and the recording and broad-
cast industries.

The personnel include Paul
Bley, general manager; Gene
Jay, sales manager; Leonard
Dworkin, director of applica-
tion engineering; and David
Perry, director of educational
services.

45 U.S. Cos Sign for MIDEM

NEW YORK—A total of 45
J.S. music companies have
igned up for MIDEM '71 in
—annes Jan. 17-22, including 18
who have never attended previ-
yusly, revealed MIDEM repre-
sentative Xavier Roy, who has
just completed a six-week U.S.
four.

Ten more companies will at-
end MIDEM through their Lon-
Jon affiliates, he added.

“It has been our most success-
ful trip,” he said. He visited New
York, Chicago, Detroit, Los An-
zeles, Nashville and San Fran-
cisco.

Companies making their
MIDEM debut include Bell Rec-
ords, GRT, A&R Records, Fa-
mous Music, Craig Braun As-
sociates, Janus, Windfall, Sep-
lember Music, Blue Thumb and
MGM, said Roy.

More than 220 companies
from all over the world have reg-
istered for MIDEM. More than
B0 of the companies are from
the ULK.

In addition to the subsidy giv-
en by the Board of Trade to the
British companies, the [talian
government has voted a subsidy
pf $11,000 to Italian companies
participating. Officials of the
Italian Foreign Trade Bureau
will attend MIDEM 71 as ob-
servers to look into the possibil-
ity of underwriting the entire
Italian participation, including

office hiring charges, in 1972,

The International Federation
of Festival Organizations
(FIDOF) will again hold its gen-
eral assembly meeting at
MIDEM, and on Jan. 20 the
Light Music section of the In-
ternational Publishers’ Associa-
tion, presided over by Wim van
Vught, will hold its annual meet-
ing.

Ampex, AJP
Distrib Tie

NEW YORK—Ampex Rec-
ords and Ahmad Jamal Produc-
tions have reached an agreement
giving Ampex distribution rights
in the U.S. and Canada to prod-
uct from the AJP Jabel. Ampex
already manufactures AJP's LP's
in all tape configurations.

Ahmad Jamal Productions is
headed by jazz-pianist Ahmad
Jamal. The company owns three
labels and offers a variety of
music formats including jazz,
pop, rock, folk, country and
gospel.

Initial releases of AJP prod-
uct by Ampex will include Com-
pass, and Julius Victor, both
rock groups, and Stark Reality,
a rock group whose first album
is rock impressions of music
from Hoagy Carmichael's music
shop.

Mirabelle Buys
All TM Tunes,
Some of CUC

NEW YORK—Mirabelle Mu-
sic, firm newly formed by
Freddie Bienstock, Jerry Lieber
and Mike Stoller, has purchased
all of the copyrights owned by
TM Music, and a majority of
the copyrights owned by the
other music publishing subsidia-
ries of Commonwealth United
Corp. The remaining CU copy-
rights and other properties have
been acquired by Koppelman-
Rubin Enterprises. (See separate
story.)

Included among the TM copy-
rights are “Things,” “Under the
Boardwalk,” “Good Livin' " and
“You're the Reason I'm Living.™
Included among the CU copy-
rights are “Summer in the City”
and “Didn’t Want to Have to Do
It.“

Mirabelle will be located at
1619 Broadway.

Koppelman & Rubin
Complete CUC Exit

MNEW YORK — Charles
Koppelman and Don Rubin
have concluded their separation

from Commonwealth United
Corp. with the acquisition of 37
copyrights which they'll put in-
to the newly formed Koppelman-
Rubin Music (ASCAP). The 37
copyrights represents 70 percent
of all the songs previously held
by the Faithful WVirtue and
Chardon firms.

Koppelman and Rubin have
set up shop for their new pub-
lishing operation at 110 East
59th St. and have begun lining
up deals for foreign representa-
tion of their catalog. In addition,
K.&R have set exclusive writing
deals with Jerry Corbett, former
lead singer with the Young-
bloods and writer of “Let's Get
Together” and “Grizzly Bear”
and who recently signed with
Capitol Records; Billy and
Charles, who'll be released on
the newly formed Faithful Virtue
Records, and Sly Boots, who's

Blue Thumb Day Marks
Distrib Tie With Capitol

LOS ANGELES—Capitol and
Biue Thumb launched their new
distribution-marketing affiliation
with a Blue Thumb Day at San
Francisco's Norcal One Stop.

All Norcal employees wore
Blue Thumb tee shirts and the
label's “All Day Thumb Sucker”
sampler LP was given to all cus-
tomers coming into the store.

SouthwinZ, Blue Thumb’s
country rock band performed
live during the day. The event
drew enough people to where
channel 5§ sent a news crew to

McLendon Chain
Enters Records—
1st LP Is Set

DAILLAS — The McLendon
Stations, a broadcasting chain
headed by Gordon McLendon,
has entered the record business.
McLendon, a pioneer in Top 40
radio in the early 1950's, owns
KLIF here and WYSL in Buf-
falo, N.Y., among other stations.

Teaming with Tom Merri-
man, Gordon Mclendon has
formed the Mclendon Music
Corp. It marks the first venture
of either man into the record
industry. Bart McLendon, son
of McLendon, is heading up
publicity.

First album, featuring the
Gordon McLendon Singers, will
be out before the end of the
year and contain a collection of
contemporary hits as well as
standards intended for easy lis-
tening airplay.

Board of directors of the new
music firm includc Jim Long and
ken Dowe, McLendon and Mer-
riman. Merriman and Long are
officials of TM Productions, a
leading Dallas jingles firm.
Dowe is national director of op-
erations for the McLendon ra-
dio stations.

e
For More Late News

See Page 82
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film the situation for use in a
newscast.,

Capitol is presently creat-
ing in-store displays for Blue
Thumb's holiday sales slogan,
"We Want You to Get Yours
Before the Holiday."”

(Continued on page 6)

also on the Faithful Virtue
label. Koppelman-Rubin Music
also owns about 90 percent of
the songs written by John Se-
bastian.

The Koppelman-Rubin Music
setup will have Bruce Wendell,
vice-president of West Coast ac-
tivity; Gary Klein, vice-president
of over-all company activity
based in New York, and Lester
Bowls, controller based in New
York.

An ASCAP firm is expected
to be set up in the near future.

Among the songs now being
held by Koppelman-Rubin Music
are; “Daydreams,” “Did You
Ever to Make Up Your Mind,"”
“Do You Believe in Magic,” “If
[ Were a Carpenter,” “Misty

(Continued on page 73)

Dickson Sets
Outlet Net

NEW YORK—Dickson Pro-
ductions Ltd., newly formed
record and tape distribution divi-
sion, has lined up a flock of dis-
tributors to handle its labels.

The distributors are Pep Rec-
ord Sales, Los Angeles; Eric-
Mainland, San Francisco: Fi-
delity Record & Tape Sales,
Seattle; Globe  Distributing,
Hartford; Empire State, New
York; Comstock Distributing,
Atlanta; Music Merchants, Bos-
ton: Midwest Ltd., Cleveland;
Summit Distributing, Chicago;
Schwartz Bros., Washington, and
Best & Gold, Buffalo.

‘Rudolph,’ 91 Million Disks,
400 Versions, Still Running

NEW YORK-—"Rudolph, the
Red-MNosed Reindeer” is rattling
its harness bells in tune to an-
other good Christmas. For Gen-
eral Electric, Christmas wouldn’t
be too jolly without its annual
TV special hosted by Burl Ives
about the funny-nosed reindeer,
and recording artists have paid
tribute to the imaginary animal
to the tune of more than 91 mil-
lion in disk sales, 60 million in
the U.5. alone. Five million cop-
ies of sheet music of the song
have also sledded across the
counters of music stores coast
to coast. There have been a
total of 400 versions of the song,
but Gene Autry's Columbia rec-
ord is the biggest ever record on
the label—more than five mil-
lion sales.

Other tunes written by Johnny
Marks, head of St. Nicholas Mu-
sic, focusing on the Christmas
scene include 1 Heard the Bells
on Christmas Day,” "Rockin’

Around the* Christmas Tree,”
and “A Holly Jolly Christmas.”
The “Bells” tune has sold more
than four million records in vari-
ous versions. Marks also writes
new commercials every year for
the TV special for General Elec-
tric; one of these won the Gold
Medal Award of the 1967 Inter-
national Film and TV Festival
in New York. The seventh an-
nual viewing of the TV special
will be Dec. 4 on NBC-TV net-
work, with the soundtrack album
again released on Decca Rec-
ords.

Schick and Korvin Create
Studio-Residence for Artist

NEW YORK-—Joe Schick and
Eddie Korvin have created Blue
Rock Studios, where the artist
may take over and create his
own atmosphere, The studio has
three floors, one containing a
research and development wing;
one containing the studio and
the control room; and the third
with living quarters for the art-
ist.

“We are located on the lower
West Side of the city in an area
inhabited primarily by artists
and craftsmen,” said Schick.
“We have made living quarters
so that the artist does not have

to deal with the city if he doesn’t
want to. Instead of staying in a
hotel while he is creating an
album, he can stay right above
the studio. Essentially, the artist
will be able to take over the en-
tire studio for the time it takes
him to record an LP. He will
adopt the studio as a home.”
¢ studio contains a |6-track
Scully Tape machine, a Dolby,
Keepex, and Teletronics equip-
ment. There is a 16-track board
in the control room with a 24-
input capacity. The board was
built by Andromeda Research
(Continued on page 82)
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General News

Barnaby Spreads Act Wings
To Get Style Cross-Section

LOS ANGELES — Barnaby
Records is developing its artists’
roster to represent a cCross-sec-
tion of the varied singing styles
that comprise today's music
market. Linda McNeal, label’s
West Coast manager, auditions
acts and listens to songs before

Mothers in
Film Bow

NEW YORK-—Frank Zappa
and the Mothers of Invention
will make their motion picture
debut in “200 Motels." Zappa
has composed the score for the
film, which will be performed
by the London Royal Philhar-
monic Orchestra with Phyllis
Brynjulson, soprano soloist, as
well as the rock group. The mul-
tiple album soundtrack will be
released by United Artists Rec-
ords.

The film, to be released by
United Artists, will be produced
by Herb Cohen and Jerry Good
and co-directed by Zappa and
Tony Palmer. Shooting begins
late January in London

passing on recommendations to
Barnaby co-owner Alan Bernard.

The company has assigned
Jackie Mills to produce a new
Jamaican singer, Carlton Din-
nall, whom Miss McNeal dis-
covered. Still to be recorded
are Bruce Ballard and David
Summerville, regulars on Tim
Conway's CBS-TV series; singer-
writer Paul Hampton, and Nash-
ville-based wvocalist Linda Hart.
Mike Shepherd, who runs
Barnaby's Nashville office,
found Miss Hart.

Bernard plans to assign free-
lance producers to the new art-
ists coming into the company.
Andy Williams is participating
by selecting material for two of
Barnaby's acts: Claudine Longet
and Ken Berry. He also pro-
duced his first Barnaby LP:
a Christmas package featuring
the Williams Brothers. Wil-
liams' contract with Columbia
Records has a year-and-a-half to
run.

In another move, Bernard
purchased all of Ray Stevens'
Monument masters. Bernard
said, “We didn't want anyone
selling them for $1.35.”

Pet-Caring Advice for Kids
Issued by N.J. Record Co.

PRINCETON, N.J.—A new
concept in children’s records will
soon be released with the intro-
duction of a set of 45 rpm
extended play records designed
to teach children how to care for
household pets. The record com-
pany, Pet Care Records, is cre-
ated and marketed by Pet Pro-
ductions, Inc. There are eight
disks in the series which explain
the care and training of dogs,
kittens, gerbils, guinea pigs, ham-
sters, birds, goldfish and tropical
fish.

The records are geared to ap-

to the 12-year-old. The
records utilize original music
written by professionals in the
children’s educational entertain-
ment field, plus such novelties as
singing goldfish, talking dogs
and chuckling hamsters. The
child learns about feeding, bath-
ing, grooming, training, health
tips and proper supplies and ac-
cessories for his or her pet
through “fun Ileamning tech-
niques” and illustrations on the
record jackets.

This series of Pet Care Rec-
ords is the first of an over-all
campaign of educational and en-

Certron Music

Moves Division

NASHVILLE—Certron Corp.
Music Division has moved its
accounting department to offices
in its new building complex on
Music Row. This completes the
department’s move from Certron
in Anaheim.

Jerry Hines, controller for the
Music Division, heads a staff of
20 who will handle the accounts
of the four regional service cen-
ters in MNashville, San Antonio,
Phoenix and Los Angeles as well
as the credit department, ac-
counts payable, accounts receiv-
able and royalties for the entire
division.

The accounting department
occupies the second floor of
Certron’s one-stop operation
here.

4

tertainment records for both

children and adults by Pel Prod-
ucts Inc. The line, which has a
suggested retail price of $1.49,
is being backed by a large na-
tional promotional campaign,
plus advertising and publicity.
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Alan Rich & Gleason Take
Top Deems Taylor Awards

NEW YORK — Alan Rich
and Ralph J. Gleason were the
$1,000 first-prize winners in the
third annual ASCAP Deems
Taylor Awards presented by
ASCAP Nov. 24 at the Vin-
cent Astor Gallery at the Li-
brary and Museum of the Per-
forming Arts at Lincoln Center.
The awards were for books and
articles on music that were
published last year.

A&M Going ‘Soft Sound’

LOS ANGELES — A&M
Records is moving into the “soft
sound” groove. Six artists who
reflect this “soft” movement are
the Carpenters, Willie Ruff-
John Pisano, Marc Benno and
Cat Stevens. According to Gil
Freisen, A&M's vice-president,
Benno and Stevens are playing
more sophisticatedly and the

Rock Producer
Mekler Turns
Longhair for LP

LOS ANGELES—Contempo-
rary music producer Gabriel
Mekler, who has produced Step-
penwolf and Three Dog Night

for Dunhill Records, is produc-
ing his first classical LP for
Lizard, his own company.

Ampex, which distributes Liz-
ard under a three-year contract,
will merchandise “Brahms Is
Beautiful,” a double LP, in a
pop music manner, promoting
the package on contemporary
radio stations and in the college
market.

The album, which features
Marshall Moss on violin and
Adam Mekler on piano, will be
released this month. Mekler also
is planning a second classical
LP, featuring himself on piano,
utilizing a rock feeling.

The two classical albums are
part of an 1B-album package
Lizard has agreed to deliver to
Ampex over three years. Ampex
has tape rights to all Lizard
product and has released four
records (and tapes) under the
agreement.

music behind them is subtler.
“It's listening music,” he said.

A&M’s co-owner Herb Alpert
is working on the debut LP of
French composer Michel Colom-
bier. Alpert has a number of
sides cut for a Tijuana Brass LP
planned for next year. As a
producer, Alpert has worked on
the Sisters Love single, “The
Bigger You Love the Harder
You Fall" and the recently re-
leased Willie Ruff-John Pisano
single and LP. Both fall into the
“soft sound™ groove.

The Carpenters have been
A&M’s most successful “soft
sound” American act. The group
has clicked with two albums and
three singles.

C. Crosby Forms
Disk Co, 2 Pubs

LOS ANGELES — Singer/
songwriter/producer Chris
Crosby has formed his own rec-
ord production company and
two publishing subsidiaries.
Crosby, who formerly recorded
for Atlantic and Columbia, has
formed Sun House Productions
for record production, and Silver
Wing Songs (BMI) and Sun
House Music (ASCAP) for pub-
lishing.

Crosby has also signed Rick
Roberts, a singer/songwriter
with the Flying Burrito Broth-
ers, to Silver Wing. Crosby will
write for Sun House.

First activity through the pro-
duction house will be with the
Bluebelly Band, a four-man
country/blues band. It's the first
group to be signed to the com-
pany. Crosby has not set any
distribution date as yet.

wwWw americanradiohistorv com

Gleason's first prize was for
his article, “Jazz: Black Art/
American Art," which was pub-
lished in thhupmlun s fall issue,
Rich's first was for his book,
“Music: Mirror of the Arts”
published by Praeger Publishers,
Inc., and Ridge Press, Inc.

Rich also won the $500 sec-
ond prize for his article, “The
Metropolitan Opera Versus the
Public,” which was published
in the Dec. | issue of New York
Magazine, Issachar Miron gained
the 3300 third prize for his
article, “Rocking the Cradle of
the Lord,” published in the Feb.

the New York Times.

Irving Kolodin received the
$500 book second prize for his
“The Continuity of Music”

(Continued on page 66)

JOE MAIMONE, left, Capitol Rec-
ords' Eastern promotion man,
poses as Santa Claus to introduce
the label's Christmas product to
Gertie Katzman, music director
of WNEW.

Viva Expands
Pub Set-Up

LOS ANGELES—Ed Silvers,
Viva Productions president, is
expanding Viva's publishing op-
eration. He's adding to the pro-
fessional staff and has taken
on the administration of two
independent publishing catalogs.

He is guiding Daly City (BMI)
and Stone Flower (BMI), both
for Sly and the Family Stone,
and three publishing compa-
nies, Seasons Four (BMI), Gavi-
dima (ASCAP) and De Valbo
(ASCAP), for the 4 Seasons. To
assist in the company's publish-
ing direction, Silvers has added
Art Wayne, professional man-
ager, and Paul (Tony) Byrne,
associate manager.

Silvers, who is attempting to
re-purchase Viva from Omega,
the parent company, since the
departure of Snuff Garrett, will
assist Omega in running the par-|
ent’s music publishing firm. Un-
der the Viva banner will h=|
Vicki Music and Stasney Music
(ASCAP), which combined has
more than 150 copyrights, in-
cluding material by Del Shan-
non.

ITA Moves to Establish
Tape Minimum Standards

NEW YORK — The ITA's
first committee of tape duplica-
tors was held here at Bell Sound
Studios recently. It marked the
ITA's first step to establish min-
imum standards for duplicators
of both cartridges and cassettes.
The committee discussed a wide
range of subjects relevant to the
problem of standards. A second
meeting is scheduled for the first
week of this month.

Following the establishment of
minimum duplicating standards,
the chairman of the committee
will meet with an integrated ITA
committee which will include the
chairmen of the committees on
hardware, manufacturers of cas-
settes, cartridges and component
parts, manufacturers of raw
tape, record companies, and
ethics in advertising and defini-

tion of warranties. The final for-
malized standards will then be
presented to the full ITA mem-
bership for approval.

The newly elected Board of
Directors of the International
Tape Association (ITA) will
meet here Monday (30). Oscar
Kusisto, the ITA's president,
will address the meeting. The
association has retained the
firm of Lenny Salidor, Inc., as
its press relations representative.

According to Larry Finley, the
ITA's executive director, Sali-
dor’'s firm will, in addition to
trade press coverage, concentrate
on servicing the consumer press
with news and information on all
phases of the audio and visual
tape industry, in an effort to
further the ITA's consumer ed-
ucation program.

Music Man Inks With L.1. Corp

QCEANSIDE, N.Y.—Music
Man Corp., a subsidiary of
NMC Corp. (OTC), has gained
exclusive rights to operate leased
discount record and tape depart-

ments in the Bazar International
and Parson Utopia Stores, a new
chain of discount stores being

DECEMBER 5,

developed by Eugene Ferkauf,
founder of E.J. Korvette.

Robert Goemann, Music Man
vice president, will be responsi-
ble for day-to-day operations.
Goemann, who spent 10 years
as Korvette's record buyer, is
former administrator of the
RCA Record Club.
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Scrooge1s

“Spectacular!
Finney is remarkable.”
—Judith Crist, New York Magazine
“A splashy and entertaining
musical! Tops for Albert
Finney’s on-target
interpretation of ‘Scrooge.’

Bright with humor!”
—Ann Guarino, N. Y. Daily News

“A joyous, beautiful, laughable
and heart tingling musical!”
—Alex Thine, Milwaukee Centinel
“A masterpiece! It will become
a classic.”’—Dave Elliot, Chicago Daily News

“One of the best pieces of
news for the family since the
invention of toys.Los Angeles Times

“A great gorgeous entertainment!

Albert Finney is magnificent!”
—Cameron Demar, Boston Herald Traveler

“A winner! ‘Scrooge’

has everything!”
—Ernest Schier, Philadelphia Bulletin

“A spirited and splendid film!

Albert Finney spectacular!”
—Susan Stark, Detroit Free Press

“Scrooge”isn’t just a movie
in time for Christmas. It’s
a story that has no season.
With a timeless musical score
by Leslie Bricusse.
And now “Scrooge” is an  thie one

Original Soundtrack album, “‘

starring Albert Finney. GLD!M!!‘LIMM,[",’MMMM m

On Columbia Recordse® and Tapes

P oCoLun, - s B PR A
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Gola
Awards

The RIAA has certified the
following Warner Bros.-Reprise
LP's: James Taylor's “Sweet
Baby James,” Jimi Hendrix/
Otis Redding’s “Historic Per-
formances at the Monterey In-
ternational Pop Festival,” “The
Best of Peter, Paul & Mary,”
Jethro Tull’s “Benefit” and Neil
Young’s “Everybody Knows This

Is Nowhere” and "“After the
Gold Rush.”
* Kk %k

Anne Murray’s debut single
for Capitol, “Snowbird,” has
been certified as a million-seller.

The Guess Who, Canadian
rock group, has been certified
for a gold album award for their
RCA LP "Share the Land.” It
marks their sixth gold record

award.
* % %k

The Rolling Stones have been
awarded a gold disk for their
London album, "“Get Yer Ya
Ya's Out.” It's their 12th gold
LP.

* * %

The Moody Blues have been
certified for a gold album award
for their Threshold LP, “A
Question of Balance.” It's their
fourth gold disk.

* * &

Sly & the Family Stone’s Epic
album, “Greatest Hits,” has been
certified for a gold disk. The
RIAA certification came just
two weeks after the album’s re-

lease,
* * K

Gene Chandler’s Mercury Rec-
ords’ single, “Groovy Situation,”
has been certified as a million
seller by the RIAA.,

* * &

Steve Stills’ “Stephen Stills”
album (Atlantic) certified as a
gold record by the RIAA with-
ine one week of release. The
album was released Nov. 13.

Promotion LP
By Townshend

NEW YORK-—Atlantic Rec-
ords is shipping to college and
FM stations a one-sided promo-
tion album recorded in London
by Peter Townshend of the Who.
The album, produced by Roger
Keene and Ralph Lucas, con-
cerns the album “Hollywood
Dream” by Thunderclap New-
man on Track Records, which
is distributed by Atlantic. It was
released recently.

The promotion album has
Townshend talking about and
with the Newman group with
selected cuts from the “Holly-
wood Dream”™ album, which
Townshend produced, included.

Writer Bruno

Forms Company

LOS ANGELES — Tony
Bruno has formed Tolaina Music
and Tolaina Productions. Bruno,
a songwriter/ vocalist/ producer
and performer, has just released
“Feelin' Bad" b/w “I Got
Enough Heartaches”™ on the
Gregar label, distributed by
RCA.

Tolaina Productions is active
in the TV and radio commercial
field. Bruno has already done
commercials for Bufferin and
General Mills.
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Colossus Campaign Backs
New Talent Album Product

NEW YORK—Colossus Rec-
ords has mapped out an advertis-
ing and merchandising campaign
to back its new album program
which is giving a push to new
talent. The label has prepared
special 30 and 60-second com-
mercials to be placed with sta-
tions all over the country. The
commercials will be for specific
LP's and also for a combination
of the five albums in the re-
lease. In addition, there will be
extensive disk jockey mailings.

Print advertising will be
placed in both trade and con-
sumer outlets. Special trade ads
on all of the product is now
being designed. There will also
be an attempt to line up con-
sumer advertising accenting co-

op ads. Personal appearances of
the artists at key record outlets
are also being worked out.

Point-of-sale material on the
LP's is being developed by
Colossus and will include
posters, window cards, streamers
and in-store displays.

Featured in the new release
are the Mob, a seven-man vocal
combo; Raul Danks and his
wife, Stefanianna; the Maypole,
an underground group from
Baltimore, and Good Paul Syl-
van, a rock artist. The fifth
album in the release, “Colossus
Greats,” contains a collection of
Colossus' hit disks.

Jerry Ross, head of Colossus,
also plans to release a single
from each LP in conjunction
with the release of the album.

Blue Thumb Day Marks
Distrib Tie With Capitol

o Continued from pape 3

The sales and merchandising
campaign covers LP's by Do-
nato, Gabor Szabo, Love and
Buddy and the Juniors. Capitol's
merchandising department is
creating mailers going to dealers,
racks, one stops and promotional
sOUrces.

Capitol has also created spe-
cial 12-inch browser cards for
artists and musical categories,
with a large blue thumb extend-
ing off the top of the browser.

Blue Thumb is recording its
top rock band, Love, live during
engagements in San Francisco,
New York and Boston. Label
president Bob Krasnow is su-
pervising the recordings.

The LP is Love's third for
Blue Thumb and the label’s first
completely live recording proj-
ect. Some tracks on previous
Love and Southwind LP's were
done before audiences. The late
Jimi Hendrix plays on three cuts
of Love's “False Start” package.

In other creative projects,
Dave Mason has completed his
second solo LP and his project
with Mama Cass has been
shelved in favor of the solo al-
bum. And Gabor Szabo is re-
cording for the first time with
blues singer-guitarist Bobby
Womack. Tommy LiPuma, the
label's a&r director, is producing
the Szabo package. He will re-
cord a new act to the roster.
Dan Hicks and His Hot Licks.

Executive Turntable

Al Valente named to the new position of director of product

exploitation, Motown Record Corp. He joined Motown a year
ago and his most recent assignment was preliminary promotional
evaluation. Previously he headed his own publicity and promotion
firm. . . . Ben Sciotti, national promotion director, Liberty/UA
has left and joined MGM Records. . . . Woody Woodward,
Liberty/UA art director has also left the company. . . . Bob
Ciotti named director of a&r administration, Metromedia Rec-
ords. He was assistant a&r administration director, Columbia

Record Club. Paul Ghalioungui named to the

new position of administrative assistant. He
joins Metromedia from B. F. Goodrich where
he was in the international marketing depart-
ment. . . . John Walsh named product coordina-
tor, a&r department, Scepter Records. He was
formerly an associate producer for Columbia
e and director of independent productions for
WALSH Kapp and Decca. . . . Ruby Mazur, art director,
Paramount Records, designing for B. B. King s Y
Productions. Mazur has an album cover up for
a Grammy Award—not the B. B. King cover as
suggested last week. . . . John A. Creighton ap-
pointed director of marketing planning and pro-
gramming, Craig's education/industrial division.
. . . Thomas G. Kuhn named vice president in
charge of television production, Warner Bros.
Television. He joined WB-TV as vice president,
——— e program developm

PAULSON

ent. . . . Arthur Moskowitz,
executive in the variety department, William
Morris Agency, has transferred to the agency's

London office. . . . C. Robert Paulson, former
manager Ampex professional audio devision,
named marketing manager, TONUS, producer
of the ARP electronic music synthesizer. . . .
William R. Krautz named vice president and
director of aftermarket sales of the automotive
division, Arvin Industries, Inc. . . . Paul C. Lloyd given overall
responsibility for quality assurance, Infonics. William E. Johnston
named national service manager for the company. . . . Jack J.
Egbert named Eastern sales manager, special markets, and James
D. Ginty, account executive, Capitol Records Inc. Both men will
be based in New York.

EGBERT
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Financial News

FINANCIAL
OFFICER

Controller, CPA, presently
employed. Heavy background
music and broadcast indus-
try. Experience: Public Com-
pany, consolidations, acqui-
sitions, SEC and taxes.

Contact:

BOX 704 — BILLBGARD
165 W. 46th Street
New York, N.Y. 10036
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600D TRACK RECORD
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From talent to tape cartnidges, merchandising records to manu-
facturing hardware and software goods, BILLBOARD PUBLI-
CATIONS specialize in covering "all facets of the international
entertainment industry. Each week, get the full message, sub-
scribe to the magazines of your speciailty.
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Annual Stat-
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airmail
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AMUSEMENT BUSINESS

The newsweekly for mass entertainment and
facility managers. Covering fairs, funspots,
arenas, auditoriums, circuses, carnivals. Up-
to-the-minute reports on performing talent,
grosses and bookings.
artists as well as developments in entertain-
U.S. & Canada ment facilities.

DISCOGRAFIA INTERNAZIONALE

The Italian semi-monthly for merchandising
and marketing in the music industry. Re-
porting the international record scene to the
wide market throughout |taly.

Trends in promoting

MERCHANDISING WEEK

The only newsweekly for the home electron-
ics, housewares and major appliance indus-
tries. Serving manufacturers, distributors,
wholesalers and retailers throughout the in-
dustry. Reporting in-depth on audio-visual
equipment, tape hardware and software, sta-
tistics on shipments of key products, indus-
try trends, merchandising techniques, sales
training programs.

The weekly color newsmagazine for England's
pop/rock audience. Publishing exclusive pho-
tographs and interviews with recording art-
ists, charts on top soul singles and albums,
top country singles and albums, to U.K. al-
bums, top U.S. singles and albums, radio
news, reviews, and all significant happenings
on the scene.

The United Kingdom's leading business paper
sarving the music-leisure
week, RECORD RETAILER issues the British
Market Research Bureau Charts—Top 50s,
Top LP's; dealer reports;
publishing news;
studio happenings; and music industry re-
ports from Ireland, Europe and the US. A
vital resource for the latest trends and in-
sights into the British recording industry.

industry. Each

talent coverage;
singles releases; reviews;
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Group subscription rates avaijlable upon request.
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Goody 9-Mos
Earnings Rise

MASPETH, N.Y. — Earn-
ings for the first nine months
of 1970 for Sam Goody, Inc.,
amounted to $141,924 or 21
cents per share calculated on
683,000 shares, an increase of
5 cents per share over the 1969
totals for the same period which
were $107.948 or 16 cents per
share. The record earmings for
the ¢company in the first three
quarters of 1970 amounted to
$15,179,729 as compared with
$10,694,000 reported in the
same 1969 period. ]

For the 12 months ending

(Continued on page 66)

TIC Sets Up
3 Workshops

s Continued from page I

Ray Harris, Attarack-Heller's
executive vice president, is ne-
gotiating to acquire studios in
Jackson, Miss., and Houston.

There are four producers as-
sociated with Producers Work-
shop here; three more are being
sought. They will be circulated
around to all the company’s
studios, with Ed Cobb oversee-
ing all a&r and Joe Wilson act-
ing as a floating engineer.

The first four producers
named are Spooner Oldham,
Emory Gordy Jr.,, Dennis St
John and Cobb.

The local studio is an B-track
facility which will be converted
to 16, as will all future rooms,
Harris said. Continental Sound
was originally owned by Mike
Curb, who sold the facility to
Transcon when he brought his
Sidewalk Productions into TIC
three years ago.

All  the production deals
which Curb made for TIC's
Transcon Entertainment Corp.
(TEC) have been dissipated ex-
cept for Attarack and for 5.
Hurok, the specialized concert
attraction firm.

Attarack operates a manage-
ment wing, handling the Bill
Lowery stable of Atlanta acts.
Tommy Roe, one of these acts,
is now producing a new singer,
Ray Whitley, through his Troop
One Productions,

Attarack Records, which
MGM is distributing, has just
released singles by Dick Dodd
and Tim Welsh plus the LP
“Churchill.”” The company. co-
produced Liberace’'s most re-
cent Warner Bros. LP.

All efforts through Producers
Workshop will carry the credit
line: “Sound and production by
Producers Workshop.” Individ-
ual producer credits will be
avoided to create a company

image,

Tenna Lists Drop
In Quarterly Sales

CLEVELAND—Tenna Corp.
reported a drop in sales net in-
come of nearly $200,000 to
$500,335 for the first quarter
ending Sept. 30. In a similar
period last yvear, Tenna reported
sales earning of $699,802. Total
sales for the first quarter of the
fiscal period were $8.700,944.
Harvey A. Ludwig, Tenna presi-
dent, said that while sales and
earnings were down from last
vear, they were better than re-
sults in either of the preceding
two guarters.
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WB to Build Studio-Exec
Complex Near Film Site

LOS ANGELES — Warner
Bros. will build a studio-execu-
tive office complex near the par-
ent studio lot next year. The fa-
cility will have a minimum of
60,000 square feet of space.

The company is also looking
for a new location for its distri-
bution branch which is now
taxed to its physical limits as a
result of taking over the Atlantic

Ampex Sales & Earnings in
Sharp Dip in Two Periods

REDWOOD CITY, Calif—  from $149,269,000. Net earn-
The Ampex Corp. realized a ings over the same period were
substantial drop in sales and (Continued on page 66)

earnings for the second quarter
Talmadge Survey

and six months ended Oct, 31,
1970. NEW YORK—Musicor Rec-
ords a&r director Rick Tal-

Sales for the second quarter
totaled §74,432,000 compared madge is conducting his own
survey into the record market

with $80,711,000 in the second
and will be visiting radio sta-

quarter last year. Net earnings
were $861,000 compared with tions and record dealers through-
out the East and Midwest this

$4,333,000 over the same period
week promoting records as well

in 1969. Earnings per share
tumbled to B cents compared as scouting for new artists and
new record producers. Accom-

line, A spot in Glendale is be-
ing considered. The branch has
been in business one and one-
half years in Burbank.

The staff of Warner Bros.
Records has grown steadily with-
i the past two years to a point
where the record wing now fills
two floors of its present build-
ing. The company has been In

{Continued on page 66)

with 40 cents last year.

For the half vyear, sales panying him will be Chris Spi-
totaled $138,960,000 down nosa, national sales manager,
Az of Closing, Wednesday, Movember 25, 1970
1970  Week's Vol. Week's Week's Weak's  Wet
NAME High Low in 100's High low Close Change
Admiral 1474 &l 104 L] Tl e = Va
ABC G 1955 637 2 1% 22 - M
Amer. Aute Vending 11 Sle 39 5% 3l M — Y
Ampex 48Y 12V 962 16 14% 1534 + 1%
Automatie Radio 275 L1 L B TG B 4+ G
ARA 118 7414 75 111% 107%% 1103 + 3
Avnet 1334 & 439 738 &% 7 — 14
Capital ind. 3358 12 489 14 12V 13% + 1%
Certron 18Va 4% 125 54 478 4T — W
cas 49%  24%% 1384 28% 257 28% + 134
Columbia Pictures o R 85 594 1034 =] Mg — 34
Crafg Corp. 1545 43 55 9 5% 534  Unch.
Creative Management 1434 4 124 1054 93 10 — W
Digney, Wali 158 aeta 740 T42% 132% 14214 -+ 934
EMI 7% 3y 207 4 e 1 L - W
General Electric 873 &6&Ve 1492 873, B55 B4 + 15
Gulf & Western 2035 ave 432 163 15 15 — &
Hammond Corp. 16% % 115 Bn 74 T — W
Handleman 473 1935 240 3z 29T 32 + 24
Harvey Group 1234 3 9 F LA 41 ay + e
ITT G0%E 30145 2544 dd 425 433% 4 Mg
Interstate United 158 4% 154 Bl aty B3a Unch.
Kinney Services 34 20% 580 7% 255 24 + 15%
Macke 12 B n B4 Bl B — 5
MCA 2% 12 1 1915 8% 19 = 3§
MGM 21 ¥4 223 15V4 13%a 1578 + 4lp
Metromedia 2233 My 124 18 6% 174 + 14
am 11434 21 az of BSLG o0 = iy
Motaorola 70% 31 172 45 478 49 + 1
Mo. Amer. Philips 543 18 78 27 MWa Vi + W
Pickwick [nfernaf. 5434 12 KT} a4 235 34 + 114
RCA 343 12 1670 23% 21% 233 4+ 1M
Servmal N 1z 452 22 20 2138 + 14
Superscope 4054 8 53 4@  123& 1378 + 1%
Telex 2573 9le  A297 1934 1754 19 = 15
Tenna Caorp. 2034 3% 110 - 1) 7 Na +
Transamerica 263  11% 1448 2% 1% 12 + &
Transcontinental 2414 4% 398 &3n 54 5%  Unch.
Trianole 170 1034 44 T4 13% 148 =+ 14
20th Century Fox 2014 & 413 Tia 7 i = &
Vendo 17ve 10 41 12 113 12 + 1§
Viewlex 25% 5 174 B%a 8 Ble — ¥
Wurlitzer 7 Tih 45 7ag e Ty — 3§
Lenith J73G 234 .. ) 3578 3134 5% + 4

Effective Wednesday, Mov. 25, 1970, will close at 3:30
11:20-1125 week's range

Az of Closing, Wednesday, Movember 25, 1970

OVER THE COUNTER® ‘Wil "low ' "Close | OVER THE COUNTER® “joh® Wrek's Weekn
ABKCD Ind, 129 11V 12 Kirshner Entertain. 335 s gy
:”'arp!:; Ine. = :::q 3% :Uﬂ Koss Electroncis s  LFF 35
mear. Frog. pureau 4 i

Bally Mfg. Corp, M3 10% 11V Kl froetcasting oM 3 A
Data Facksging S e e Mills Musie 182 17%  17%
Fanfare Films 5l 5 5 Perception Venture 3l i 4%
Faraday Inc, 9 B il datron Corp, 3% 3 3%
Gates Learjet 434 % 3% Recoton 415 33 4
GRT Corp 5i4 4G 434 Sthwartz Bros. ava G g
Goody, Sam %k Bl 934 United Record & Tape 5 AV 5

*Over-the-counter prices shown are "bid" (as opposed to "'asked’’), Neither the bid nor the
atked prices of unlisted securities represent actual transactions. Rather, they are a guide to
the range within which these securities could have been sold or bought at the fime of
compilation.

The abova contributed to Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc. Members
of the New York Stock Exchange and all principal stock exchanges.
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The Grateful Dead are consistently the best performing
group in this country. They recently emerged as one of
the very best recording groups in the country with

their album, Workingman’s Dead, a collection of

]
countrified songs, economical instrumentals, and newly Amerlcan BeautY:
ded Is. A g B ty, their latest, is,
in Jerry Garcia's words, “an extension o whatwe B INE @Irateful Dead

started to get into with Workingman’s Dead.”
American Beauty is on Warner Bros. Records. Tapes

distributed by Ampex.
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General News

JOHNNY MARKS' BIG 4

The TV Musical Special with Burl Ives, 7th Annual showing,
Dec. 4th, 7:30-8:30, NBC.

RUDOLPH THE RED-NOSED
REINDEER

Original Sound Track on Decca

91,000,000 Record Seller, Int’l Over 375 Versions

From the Background Score — Reprise

FRANK SINATRA

and Fred Waring

| HEARD THE BELLS ON
CHRISTMAS DAY

Bing Crosby, Ed Ames, Kate Smith, Ray Price, Harry Bela-
fonte, Eddy Arnold, Burl Ives, Bert Kaempfert, Fred Waring,
Chet Atkins, Dick Liebert, Carillon Bells (Decca), Sound
Spectacular (Victor), Lester Lanin, Dennis Day, Robert
Rheims, Johnny Kaye, Living Voices {Camden), Decca Con-
cert Orch, Longines Symphonette, Lawrence Welk, The
London Sound (Decea), Living Strings (RCA).

BRENDA LEE

Sings the International Perennial Hit

ROCKIN' AROUND THE
CHRISTMAS TREE

( Decea)

BURL IVES

Sings His Perennial Hit from the Rudolph Show

A HOLLY JOLLY CHRISTMAS

( Decca)

ST. NICHOLAS MUSIC, INC.
1619 Broadway, New York, 10019

Billboard
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'‘Restraint of Trade' Wins

e Continued from page 1

he was right in selling the tapes
for the good of the consumer,
His contention was that large
record manufacturers are in
collusion to sell tapes at high
prices, and he felt morally obli-
gated to sell for less.

Shannon said he had a docu-
ment from his supplier in which
that organization accepted all
legal responsibility for the sale
of the reproduced tapes, and
agreed to pay all expenses in-
volved in any suit. Shannon said
this document absolved him of
any responsibility in the sale.

Ken Snyder, Shannon’s part-
ner and co-owner, told Bill-
board Shannon had ordered the
tapes from a Texas supplier,
knowing they were bootleg.

“We didn't make any pre-
tense about it,” Snyder said.
“We advertised the tape as
bootleg. Scott decided that the
manufacturers of tape were
only paying royalties of about a
nickel a tape to the publishers
and the performer, but the
manufacturers were making too

much money. We bought the
tapes from the man in Texas
for $2.25, but if we had bought
them from a bona fide distribu-
tor they would have cost us
$4.25. That's a two-dollar dif-
ference. So, even if they pay a
nickel a tape, they're making
$1.95, and Scott feels that's too
much. He contends there is
price fixing between Columbia,
Capitol and some of the
others.”

Snyder said he checked with
his attorney and found there
were laws against price-fixing in
this state, but no laws to prevent
the wholesale of retail sale of
what he called “alternate™ tapes.

Snyder said he received a
letter from Capitol asking for
an affidavit stating they had
ceased to sell the tapes. He said
he complied at once, even
though there are many other
bootleg tapes being sold in the

arei.

Shannon later contacted Bill-
board to say he had been “com-
pletely misled” by the supplier.

“1 bought the tapes through a

Franklin on the Move by
Staying Tuned to Buyer

By MAURIE ORODENKER

PHILADELPHIA — Al
Franklin has opened the second
and is about to open a third in
a projected chain of Franklin
Music Stores. He plans even-
tually to have a nationwide
chain.

Since first opening his first
store on Aug. 19, 1968, in a
new Neshaminy Shopping Mall
just outside the city, Franklin
has been making record sales
history. Three months after first
opening, the operation was in
the black with total sales reach-
ing $1 million the first year,
For the second year, sales
jumped to $1.5 million, and
with a good seasonal starting,
Franklin hopes to reach $2 mil-
lion for the one store this com-
ing year. Franklin opened his
second Franklin Music several
weeks ago in the new Echelon
Shopping Mall in Vorhees Town-
ship, across the river in Camden
County, New Jersey. And before
this new month is over, it'll be
a grand opening for his third
Franklin Music in the newly
reopened quarters.

But the whole key to his suc-
cess, said Franklin, is the cus-
tomer. “The customer is the
king and in order to serve him,
we see to it that we always have
a complete stock,” he added. “If
we have that one record that the

<

e

customer asks for, we have sold
him on Franklin Music and he'll
keep coming back. But stock is
not the only thing. You have to
be sure there are knowledgeable
help to sell that stock. And with
the various musical backgrounds
of the 12 to 16 people on our
sales staff, we make certain that
there is always someone who
can answer that one question
asked by a customer—oparticular-
ly the customer coming into our
store for the first time.”

All stores planned to be of
the same approximate size 6200
square feet. All sales are com-
puterized.

Approximately 54 percent of
all sales is in records. Tapes and
cassettes account for 13 percent,
up from 7 percent last year, and
seem to be rising—but not at
the expense of regular records.
Audio components, “and we
cherry-pick every line we
handle,” said Franklin, amount
to just under 30 percent of sales.
Starting from scratch, a full
audio line is handled, and be-
cause of his comfortable sales
position, “we don't have to take
any merchandise to push,” he
added.,

Computerized sales slips show
tremendous sales in turntables,
which is the reason Franklin

(Continued on page 12)

ALAN JAY LERNER, center, lyricist and producer of the film version of
“Paint Your Wagon,” receives a Gold Record from Henry Brief, left,
executive director of the RIAA, and William Gallagher, president of

Paramount Records. The award, Paramount’s first, was for $1 million

in sales for the film's soundtrack.
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legitimate distributor for a ma-
jor company in Houston,” he
said. "He told me this was fool-
proof, had been checked out
completely, and there was noth-
ing illegal about it. We only
sold the tape for 13 days, and
I was shocked when the injunc-
tions were filed.”
Shannon said he ordered
2,000 of the tapes from Hous-
ton, and the tapes were shipped
directly from the West Coast.
“They came from Los Angeles,
I'm told the fellow out there
operates just within the law, and
is a genius at this sort of thing.”

Chappell Gets
Print Rights on
Dylan LP in U.S.

NEW YORK — Chappell &
Co. has secured print rights for
the U.S. and Canada for a com-
plete folio of the songs from
Bob Dylan's latest Columbia
LP, “New Morning," through an
exclusive agreement with Bob
Dylan Words & Music Co., Inc,

The folio will be released early
in December. It represents Chap-
pell’s first association with Dy-
lan.

The 68-page folio, prepared
by senior editor Carl Miller,
contains the entire 12-song con-
tents of the "New Morning” LP. |
It will receive a full-scale pro-
motional and merchandising
campaign directed by Chappell's
merchandising director Harold
Lenz.

moving?

Please let us know
5 weeks in advance before
changing your address.

To expedite service,
place magazine address
label here and print
your new address below.
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{From the original soundtrack of MGM's “Brewster McCloud™)

Distributed by AAM Records, 1416 M. La Brea, Hollywood, California 80028
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General News

‘Diplomatic’ Meeting to
Protect World Records

o Continued from page 1

recordings, performances and
broadcasts. The story could
change in future “international
copyright agreements if the U.S.
completes and passes its copy-
right law revision in 1971. The
law would protect recordings
from duplication, whether or not
a proposed performance rovalty
for recordings is retained in the
bill.

Another problem facing the
several international copyright
conferences coming up next
summer is what to do about
easing copyright costs to the de-
veloping countries. Giving the
newer and poorer countries too
much of a free ride, has met
with rejection from a number of
countries. But it is feared that
trying to force poorer countries
to pay standard royalties would
drive them to drop out of all
copyright conventions, resulting
in free use, Soviet style.

Preparatory meetings held to
begin the Berne and UCC revi-
sions, were attended by Ameri-
can delegations headed by Abra-
ham L. Kaminstein, Register of

Copyrights. Results of these
meetings (the U. S, delegation
could only observe at the Berne
meeting), together with the
hoped-for anti-piracy agreement,
and the proposals for dealing
with the underdeveloped coun-
tries, will all be threshed out at
the Diplomatic Conference of
June 21-July 10, 1971, in Paris.

Hovering over all of the vari-
ous copyright developments is a
new international attempt at
bringing about better coopera-
tion in protecting all types of
intellectual property. This will
be the work of the new World
Intellectual Property Organiza-
tion (WIPQ), which came into
life in Stockholm, in April of
1970, and was ratified by the
U.S. in May.

The new organization is an
outgrowth of the older United
International Bureau for the
Protection of International Prop-
erty (BIRPI), and hopes to en-
sure cooperation among the dif-
ferent copyright conventions
and agreements. WIPO's first
Director-General will be Prof.
G. H. Bodenhausen, Director of
BIRPI.

Universal Studios Opens With
Much Pomp and Ceremony

MEMPHIS—More than 400
record company officials, re-
cording artists and press were
on hand for the official opening
of Universal Recording Studios,

Seymour and Natalie Rosen-
berg were hosts. Rosenberg is
president of the studios, a new
division of the Memphis Corp.,
and Mrs. Rosenberg was in
charge of arrangements.

At a party preceding the
event, two rock bands enter-
tained. Limousines traveled from
the party to the studios on Chel-
sea Avenue, where there were
escorted tours.

All the remotely controlled
speakers in the studio are built
in for the convenience of more

workable, uncluttered floor
space. The colorful decor of the
studio is carried into the engi-
neers’ booth, where it forms a
backdrop for the 16, 8 and 4-
track Scully stereo and monaural
recording equipment and a
Caddco console.

The engineering staff is head-
ed by Steve Stepanian, A staff
band already has been retained.

At the opening, Mercury art-
ist Jerry Butler, who is execu-
tive wvice opresident of the
Memphis Corp., said the studio
already was operative and had
done work for Stax on William
Bell and Rufus Thomas. Other
artists who already had utilized

{Continued on page 73)

Shopping Malls Sprouting

e Continued from page 1

is undergoing a revolutionary
change. “Instead of ‘going
downtown® he is now beginning
to buy his needs and wants in
air-conditioned shopping cen-
ters that Fruwde him with park-
ing, comfort and easy access to
high-speed roads and transpor-
tation,” Cohen said.

Hundreds of shopping centers

Franklin Stays
Tuned o Buyer

® Continued from page 10

does not believe tapes will hurt
record sales.

In the musical instrument de-
partment, which accounts for 3
percent of sales, purchases of
drums are dropping off, but
guitar sales are holding up. Big-
gest sales surprise is sheet music
—the only merchandise in the
large store that is on racks.
Everything sells big in sheet
music, he said, especially in-
struction books, and he plans
to increase the space given to
sheet music to carry a larger
line that will serve the needs of
adults and children alike.

While the pop and rock fans
generally limit purchases to one
and sometimes a second record
album, the classical buyer will
buy as many as seven and eight
records. In addition to news-
paper advertising, sale of classi-
cal records is promoted largely
through radio.

Also of special note is the
fact that Franklin is not im-
pressed with in-store promotions
by recording artists. “Give the
customer what he wants, at a
price he has to spend, set it out
in a store convenient to him
and attractive enough for him
to come in, and that's the best
sales magnet you can eyer hope
to get to sell records,” said
Franklin.

are being built or are in the
planning stage all over the U.5.
Cohen is continually scouting
for future homes for a Disc
Records shop. He ftries to select
a new location at a time when
the mall selected is in the blue-
print stage or in the earlier
stages of construction so that he
can choose the site for his
shop and have it built according
to Disc Records specifications.

“*Most shopping malls, which
are built at a cost running be-
tween $40 and 350 million, are
dominated by two or more
large department stores,” Cohen
said. He feels that the charac-
ter of the mall is and the type
of shopper it attracts are, In a
large part, determined by the
character and reputation of the
dominant department store, so
he gives great weight to this
factor in determining whether
to open a store in a particular
mall.

The Disc Records’ network of
mall stores will take in about
$3 million this year, and Cohen
expects it to go to $4 million
by his next fiscal year. The
breakdown is about $200,000 a
store, with some stores going as
high as $500,000. Cohen said
that between 75 and 80 percent
of Disc Records' business is in
catalog items. He said, “We en-
deavor to maintain a large stock
of recordings of all types of

music, including a variety of
foreign releases, recordings of
plays and poetry, and record-
ings relea a4 year or more in
the past which are usually un-
available elsewhere."” The com-
pany's shopping mall stores
generally carry an inventory of
approximately 10,000 to 12,000
different records and tapes and
a total of inventory of about
15,000 or more items, depend-
ing on the size of the store and
its volume of sales.

“This type of merchandising,”
he said, “has allowed us not to
be too concerned with the vary-
ing prices and loss leaders of
the discount house competitor.
Qur pricing is generally higher
than those outlets and we find
this to be no detriment.”

As far as inventory and ser-
vice go, Cohen said, “We're just
getting back to what the mus:c
stores were like years ago.
And as far as the trend towards
shopping centers go, Cohen
said, “The downtown shopping
arecas of the inner cities are
dying, so | go where the big
developer goes.”

Cohen operates his Disc Rec-
disc Records Co. chain from its
headquarters in Cleveland. He's
president of the firm; David Car-
ter is operations manager; Al-
bert Petrack is manager and
personnel director, and David
Klein is the controller,

MERRY CHRISTMAS—Bing Crosby, Decca DL 78128

Below is a list of the best-selling LP's to date. As the sales of Christmas

product increases so too will the number of best-selling Christmas LP's

reported in this special chart—in accordance with sound research prac-

tices in terms of sufficient retailers reporting significant sales on specific

records. This chart will run for the next four issues as a special buying and

stocking guide. NOTE: Many new Christmas releases have not yet had the

full oppartunity to be reflected here.

CHRISTMAS LP’s

Pos. TITLE—Artist, Label & Number

1. CHRISTMAS ALBUM—]ackson 5, Motown MS 713
2. ELVIS' CHRISTMAS ALBUM—Elvis Presley, RCA Camden

CAL 2428

3. JIM NABORS’ CHRISTMAS ALBUM—Columbia C5 9531

. PEACE ON EARTH—Various Artists, Capitol STBB-585
SOUL CHRISTMAS—Various Artists, Atco SD 33-269

. A CHRISTMAS ALBUM—Barbra Streisand, Columbia CS 9557

. GIVE ME YOUR LOVE FOR CHRISTMAS—|ohnny Mathis,
Columbia C5 9923

THE TEMPTATIONS' CHRISTMAS CARD, Cordy GS 931

. CHRISTMAS ALBUM-—Bobby Sherman,
1038

4. THE CHRISTMAS SONG—Nat King Cole, Capitol SW 1967

5. CHRISTMAS ALBUM—Perry Como, RCA Victor LSP 4016

. ORIGINAL TV CAST—The Littlest Angel,
1-603

Metromedia MD

. SOUNDTRACK: SCROOGE—Columbia 5 30258

Mercury SRM

MERRY MANCINI CHRISTMAS—Henry Mancini, RCA Victor

Compiled by the Billboard Music Popularity Chart Department for lssue Dated 12/5/70
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Top 40, Finally!
For years his records have been superlative.
But they seldom got near top 40 radio.

This year, he moved over to Reprise.
And out of his first Reprise album
has come his first top 40, smash single:

“If 1 Could Read Your Mind”
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It's amazing, really. But so deserved.

“If | Could Read Your Mind" (Reprise 0974)
is currently doing it all on:

Detroit Washington, D.C. Seattle

CKLW WHFC-FM KJR

WABX-FM WWDC KVI

kA WHMC-FM Augusta

Los Angeles WHFS WBBQ

KRLA WEAM Dallas

San Francisco WAYE KLIF :

Atlanta KLZ-FM Cleveland
WFOM KTLK WMMS

WSB KOA WNCR

GORDON LIGHTFOOT

On top 40.0n Reprise.Where he belongs.
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Tape CARtridge

Hitachi to Make EVR

Telepluyers

NEW YORK — The
Partnership of London, arld
Hitachi of Tokyo, have reached
an agreement giving Hitachi
manufacturing rights to the
EVR Teleplayers in Japan and
elsewhere,

The pact, announced simul-
taneously in London and Japan,
adds a leader in Japan's elec-
tronic community to the grow-
ing international community of
EVR Teleplayer manufacturers,
of which the first was Motorola,
Inc., for North America.

Other EVR Teleplayer agree-
ments are already in effect with
the Rank Organization, for the
U.K.; Robert Bosch, GmbH, for

in Japan

Germany; Thomson, C.S5.F., for
France; Industrie A. Zanuss: for
Italy; and a consortium of
Luxor, Bonnier and Esselte,
formed as A.V.S. Norden, to
manufacture Teleplayers and
produce program material for
Switzerland.

Software arrangements for
France involve Librairie Ha-
chette, in Italy it is Mondadori,
and for Germany and Austria,
Videothek Programm.

The latest agreement was
signed jointly by John C. Lewis,
managing director of the EVR
Partnership, and T. Yoshida, ex-
ecutive managing director of
Hitachi.

A Conservative

View of Quad-8

By EARL PAIGE

TROY, Mich.—There is more
stress on quality in lower-priced
8-track and cassette tape record-
ers and players, according to
Emery Klein, partner in B&B
Import Export Co. here. The
result is that 11-year-old B&B is
taking a conservative approach
to such innovations as quadra-
sonic, 8-track record feature and
reversible cassette,

The firm, which has just
moved into its own 10,000-
square-foot facility here in sub-
urban Detroit, is definitely look-
ing at quadrasonic but will first
concentrate in the bread and
butter area of radio-tape combi-
nations—adding, for example, a
cassette with multiplex radio.
Record feature 8-track players
will come next.

The conservative approach
carries over into such areas as
automatic reversible cassette and
automatic changers. “We have
to buy in such large quantities
and concentrate so much on
quality control that it makes it
difficult to move very fast,”
Klein said,

Offering promotionally priced
goods, watching quality control
and furnishing back-up warranty
and factory service on a six-
month guarantee basis is all part
of dealing with today's mass
merchandisers, he said. The new
building houses a complete ser-
vice department.

“We save where we can but
we can't cut on quality.”

Features

A look at the features in
B&B’s line gives an indication
of what buyers want in budget-
priced equipment. A portable,
two-piece 8-track player priced

Microdramas Into
New Calif. Offices

HOLLYWOOD—The Micro-
dramas Co., has moved its
offices from Rialto, Calif., to
Hollywood. The new offices are
located in the Taft Bldg., 1680
N. Vine St., Hollywood.

Microdramas produces audio-
visual material for the educa-
tional market, and has developed
a successful series on “Youth
and Drugs.” The firm is also in-
volved in the development of
software for the cartridge TV
market.

14

at $64.95 list includes such fea-
tures as AC/DC car battery op-
eration, a built-in battery charg-
er, automatic program indicator
and a telescoping antenna for
possible addition of a radio
tuner.

This unit is one of seven
8-track models being offered pri-
marily under the Alaron brand.
B&B also markets a Rhapsody
line, private label players and
is involved in custom importing.
The firm works with factories in
Japan, Hong Kong and Taiwan
and markets its products through
representatives.

The evolution of the promo-
tionally priced marketer is point-
ed up in Klein's comment about
its two brands: “The Rhapsody
line was primarily a promotion-
ally priced line but now there is
less of this kind of definition in
the two brands.”

Rundown

A rundown of the B8-track
models shows a home unit with
multiplex listing for $119.95; the
$64.95 portable; another porta-
ble listing for $29.95 that plays
stereo 8-track tapes monaurally;
another player—only home unit
with built-in amplifier listing for
$75.95; a deck listing for $39.95;
a car unit with tone controls,
cross talk eliminator, burglar
alarm and manual/automatic
program changer listing for
$39.95; and the newest entry, a
home and car player with lock
mount listing for $64.95.

The deck and monaural player
are Rhapsody—the others Ala-
ron.

In cassettes, there i1s a pro-
motionally priced Alaron unit
listing for $24.95, featuring play
and record; a push-button Rhap-
sody play/record model listing
for $28.95; an AM radio com-
bination listing for $44.95; an
AM/FM combination listing for
$54.95.

Klein said 8-track is outselling
cassette three to one.

B&B originally offered open-
reel players and still has a cou-

ple of models in the line. It
uffers 70 models including many
radios. Named after Klein's
brother Bernard (also a partner)
and a cousin in Omaha, the firm
also has another partner in Al-
exander Ehrmann, who just re-
turned from a tour of Asian fac-
tories.

GRT Canada Blueprints Broad
Program for 1971

Expansion

LOS ANGELES — GRT of
Canada is planning for next
vear when Ross Reynolds, its
president, predicts a business
turnaround 1n Canada.

After weathering a soft econ-
omy for more than a vear (GRT
of Canada closed its fiscal year,
ended June 1970, in the black),
Reynolds has several programs
set beginning in January.

GRT of Canada will distribute
a line of tape and record acces-
sories (i.e. carrying cases) which
an American manufacturer will
supply. The company also will
pursue the blank tape market
more aggressively, and in the
medium to high-end market in-
stead of in the “cheapie field.”

Most importantly, though,
Reynolds is eager to further en-
hance the company's lmnge as
a total tape-record complex. “We
are getting more involved with
music, both our own via Chess/
Checker/Cadet, Janus and GRT
Records and with disk distribu-
tion agreements,” he said,

GRT of Canada, which has
numerous tape licenseeing agree-
ments, has begun a drive to cor-
ral more record distribution
pacts. Two recent deals, with
Bang and Roulette Records, en-
ables GRT to strengthen its posi-
tion in the music field.

In addition, Reynolds will de-
velop French language prod-
uct, both on tape and disk;
initiate more premium product,
like arrangements with Bell &
Howell and Electrohome, an
OEM equipment manufacturer,
build its custom duplicating
business; and widen its selling
avenues to electronics and spe-
cialty locations with its lines of
accessories and blank tape.

Tape Maturity

Reynolds feels that Canada
has reached a “tape maturity,
similar to the growing up process
reached in the U.S. about a year
ago."” According to Reynolds,
“We learned all about produc-
tion, pipe-line fill, contracts,
front money, over-production,
etc.”

With this maturity, and with
a sluggish economy beginning to
turn sometime before next sum-
mer, he anticipates an industry-
wide tape sales growth (in Can-
ada) of about 25 percent for
1971.

“The brunt of the growth will
come only after many manu-
facturers clean out their ware-
houses, dump their inventory, es-
pecially in budget goods, and
maugurate new merchandising
promotions,” he said.

The soft economy-tight money
situation, which occurred in
Canada before striking the U.S.,
had an educational effect on the
tape industry.

“We learned all about over-
production by manufacturers,
over-buying by distributors, over-
optimism by retailers and no
buying by customers,” Reynolds
admits. “In previous years, like
lQﬁ?-EH there was a shortage of

, 50 our projections for 1969
eflected that shortage. Looking
ha{:k the industry obviously
c:-ver-prudur.:ed in 1969, not see-
ing the business lull before it
developed.”

Reynolds labels Canada “an
8-track market—still—with cas-
settes having made some in-
roads.” The biggest hope for

www americanradiohistorv com

cassettes is to penetrate and
saturate the home market, he
contends.

“Improvement in tape formu-
lations and equipment break-
throughs (with Dolby noise re-
duction units and changers) will
give the configuration impetus,”
he said, “but it must develop a
me-r:handlstngfmarketmg pro-
gram to sell equipment in the
home."”

8-Track on Top

Eight-track outsells cassettes
in the prerecorded area about 3
or 6 to 1. (There 15 a small reel
and no 4-track market in Can-
ada, he said.) "“The cassette mar-
ket bottomed for two reasons,”
according to Reynolds. “Equip-
ment sales were in the low-end
monaural area and the high-
priced prerecorded cassettes
($7.98) competed with relatively
low-priced disks ($5.29)."

Because there is so much
dumping of prerecorded product
going on in Canada, there is

little hope of building a budget
market. The dumping has dev-
astated budget lines (at $5.98),
he said.

Like in the U.S., there are
rumblings of price changes in
Canada, Reynolds reports. “It
will follow a similar pattern
being discussed in the U.S.: A
disk increase rather than a tape
decrease.”

The booming market for tape
in Canada will come in the
blank field, both in cassette and
8-track.

GRT of Canada is developing
a marketing program for blank
product, aiming at the medium
to high-end market, with a line
it will manufacture in Canada
(at its Toronto-based production
facility) to be marketed under its
logo.

It will not attempt to sell in
the low-priced field after seeing
the “cheapie” market backfire on
several manufacturers in the

Electrodyne Gets Product
Rights to MCA Family

LOS ANGELES — Electro-

dyne has acquired product rights
of the MCA family of labels
(Uni, Decca, Kapp) and Alshire
Records for its 8-track tape dis-
penser-duplicator called Record-
A-Tape.

The machine automatically
reproduces one of 100 self-con-
tained master programs in less
than 3%2 minutes on insertion of
a token,

The contract with MCA runs
indefinitely, since Electrodyne is
a wholly owned subsidiary of
MCA Tech, which, in turn, is
a subsidiary of MCA Corp.
Electrodyne's agreement with
Alshire runs for three years.

Both contracts were an-
nounced by Lee Grundies, presi-
dent of Electrodyne, in conjunc-
tion with Mike Maitland, presi-
dent of MCA Records, and Al
Sherman, president of Alshire
Records.

To accommodate the com-
pany's increased manufacturing
need, Electrodyne has moved
from a 16,000-square-foot plant
to its new 35,000-square-foot
facility in North Hollywood,
Sharing the production, admin-
istration and accounting head-
quarters are Electrodyne, Re-
cord-A-Tape and Langevin, a
wholly owned sobsidiary of

MCA Tech, which moved from
Santa Ana, Calif. MCA Tl:i:h"
accounting department also is
housed in the facility.

(Langevin builds commercial
broadcast and professional re-
cording studio equipment.)

The tape dispenser will be
field tested and production
started within weeks, according
to Ken McKenzie, Electrodyne
marketing director. “The kinks
are out of the machine and re-
finements are complete.”

The last redesign increased
the dispenser's reproduction ca-
pability from 48 albums to 100,
The machine was first capable
of mastering 4, then 48, before
engineers settled on 100, said
McKenzie.

Record-A-Tape is a combina-
tion of the vending machine con-
cept and a high-speed multi-
channel duplicating system. The
reproduced cartridge will fit any
standard player; the machine
will accept only Electrodyne
blank tape and tokens.

McKenzie said royalties will
be paid on the product repro-
duced, with the machine capable
of counting via a sensory coun-
ter built in to the master
(mother) tape. The machine is
outfitted with a digital counter
to guarantee a double check on
rovalty payments.

RCA Tests ‘Personal’ Push

CHICAGO—RCA is testing a
“Personalized Stereo” console
marketing program locally uti-
lizing a pushbutton demonstrator
allowing consumers to hear any
of 432 possible cabinet/com-
ponent combinations. Among
the component options are an
B-track cartridge player and a
cassette recorder/player.

The demonstrator/ merchan-
diser measures 10 feet wide,
eight feet high and 3 feet deep
and reportedly costs dealers
$2,700, a price that includes
eight cabinets. Payment can be
spread over a year's time.

Pushbuttons activate combi-
nations of three unitized tuners

and phonograph record chang-
ers, three different size ampli-
fiers, three speaker systems and
two tape players—all adding up
to 432 possible r.:ﬂmhmatmns of
“Personalized Stereo.”

RCA assembles the consoles
here and promises three-day de-
livery to the dealer, who does
not sustain other than minimal
floor space, a heavy investment
in inventory or undue selling
time, audio product manager
William C. Fortune pointed out.

Retail price of the consoles
ranges from $400 to under $700
(the B-track unit, for Emmple.
would add $99 to the basic price;

(Continued on page 18)
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Joe South’s first album, INTROSPECT, can safely be called
“classic”’—three years later it’s still a gold mine of music. Some
kind folks have alerted us to still another Joe South hit, in the
fine tradition of Games People Play, Birds of a Feather, These

Are Not My People...

Rose Garden..
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Tape CARtridge

Cartridge TV

CTV Software Producers Urged to
Develop Programming for System

NEW YORK—Producers of
cartridge TV software should
begin now to develop program-
ming for all markets of this new
system or face the danger of
being caught in a later-day rush
to meet market demands.

This is the opinion of Bruce
Meintjies, creative communica-
tions director of the Under-
ground Vegetables, an organi-
zation involved in the creation
of youth oriented programming
for the new medium.

He said that with cartridge
TV at least two years away from
becoming a consumer reality,

?
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By RADCLIFFE JOE

programming for the medium
should be more than a hodge-
podge of visuals slapped to-
gether. “This danger looms es-
pecially large in the area of
videomusic,” he said.

Meintjies continued, “To
avoid the pitfall there should
be a two-pronged strategy by
music groups and record pro-
ducers, and students in com-
munications who desire to vis-
ualize music.”

Get Budget

The UV executive feels that
music groups and record pro-
ducers should attempt to obtain

€

§

a budget from record manufac-
turers to create visuals of to-
day’s music while production of
an album is in session.

He also feels that students in
communications should take the
initiative by finding an album
which fires their imagination
and writing a treatment for it.
“After you've done this, you
should send the finished prod-
uct either to the record manu-
facturer, or the group, or both.
Chances are they would not
know what it is, but it will start
them thinking, and once they

(Continued on page 73)

The only thing you'll ever get from
a bent horn is a sour note.

Unless you're selling the best in tape, you can expect a lot of sour notes among the sweet.

One way to tell which is best is by looking at the guarantee. Ours is guaranteed unconditionally.
All Maxell tapes must perform to your standards or we'll replace them, pronto, with no

questions asked.

The Maxell name tells you it's a tape incorporating the highest professional standards of the
sound recording field, be it tape for cassette, cartridge, reel-to-reel or duplicating.

Amateur or pro, there's a Maxell tape for every artist who walks into your store. As they say,
sell the pro and the rest is easy. And that's about the sweetest kind of profit you can make,

& MAXELL ULTRA DYNAMIC CASSETTE TAPE—A superior tape for stereo recording. A doubled
irequency characteristic of 20,000 Hz. SN ratio 5dB higher than most tapes. Available in B0-

and 80-minute cassattes,

* MAXELL LOW NOISE CASSETTE TAPE—Parfect tape for general use. Special refinemants
prevant static, reduce or eliminate noise, magnetic lield copying. Available in 60-, 80- and

120-minule casselles.

For details on the complete line of Maxell professional tapes, wrile

maxaeill.

Maxell Corp. of America * Dept. B-4, 501 Fifth Avenue, New York, N.Y. 10017
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TV Academy
Seminar Held

By BRUCE WEBER

LOS ANGELES—To many
in Hollywood there is a seeming-
ly endless stream of reports
about the cartridge TV revolu-
Lion.

After listening to an all-day
cassette symposium on the fu-
ture of cartridge TV, many here
are sold on its potential but con-
fused on Hollywood's role in the
revolution.

The National Academy of TV
Arts and Sciences seminar added
up to an education for 1,300
persons attending the session, but
:-;Et many questions unanswered,
1K€

How far away is the revolu-
tion? Will motion picture studios
have a role in the industry?
What role does the trade unions
play in cartridge TV? What
about standardization? Who will
finance programming?

In short, speakers representing

hardware manufacturers were
ultra-cautious about Hollywood's
role in the cartridge TV revolu-
tion. They didn’'t know pro-
gramming and only were
equipped to discuss hardware.

Even when the discussion
shifted to software, or program-
ming, the speakers failed to
offer any recommendations to
an audience steeped in creative
AWAareness.

Moderator Peter Guber, pro-
duction vice president of Colum-
bia Pictures, attempted to put
the emphasis on programming
after the audience had been
saturated with equipment infor-
mation.

But Guber failed to reach
Morton Fink, programming vice
president of CHS-FVR; Richard
J. Elkus, general manager of
Ampex's educational and indus-
trial productions division; Gerald
Citron, director of North Ameri-
can Philips’ home entertainment
productions division; Peter
Keene, assistant to the president,
Sony; Samuel W. Gelfman, pro-
gram-production vice president
of Avco's Cartrivision; and
Frank Stanton, president of Car-
trivision.

All the hardware companies
are eager to receive program-
ming, but few are willing to pay
—at least in the beginning stages
of the cartridge TV revolution.

More importantly, many hard-
ware producers fail to under-
stand software and are not con-
cerned with it at this juncture in
the development of cartridge
TV. Sony's Keene and Ampex’s
Elkus admitted “software is an-
other ball game.”

Said Keene:

“We have no intention of dis-
tributing or financing (software)
production.”

Said Elkus:

“It (software) is a controver-
sial subject and, frankly, I don't
understand that phase of the in-
dustry too well.”

The symposium proved sev-
eral things, among them:

Hollywood is still up in the air
over its role in cartridge TV.
The question of creative com-
pensation was not resolved, or
standardization of hardware.

Playmate Sold to
Cassette Magnetics

LOS ANGELES — Playmate
Industries, blank tape manufac-
turer and a wholly owned sub-
sidiary of A&E Plastic Pak
(ASE), has been sold to Cas-
sette Magnetics (OTC), of
Brooklyn, N.Y. a tape manu-
facturer.

The exchange of stock trans-
action also included Puerto Rico
Industries, a magnetic and video
tape manufacturer based in
Puerto Rico. Playmate and
Puerto Rico Industries will be-
come wholly owned subsidiaries
of Cassette Magnetics, accord-
ing to Ted Ritz, president of
Playmate.

Playmate will be moved to
the East Coast and continue
its manufacturing capability.

A&E Plastic Pak recently.
entered the tape equipment field
by acquiring Kraco Products for
an undisclosed amount of com-
mon stock. (Billboard, May 2.)
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The most widely viewed new album

Millions of viewers were thrilled by Richard Chamberlain's Hamlet"
on the Hallmark Hall of Fame November 17.

In addition, the critics were ecstatic in their acclaim.

It's a moment of triumph for Richard Chamberlain that millions of fans
won t want to forget

And we re making sure they won't ever have to.

Original Soundtrack Recording. Red Seal.
A Chamberlain-LeMaire Production

Records
and Tapes

AMVW americanradiohistorv co
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Tape CARtridge

RCA Tests ‘Personal’ Push

o Continued from page [4

the cassette unit would add
$129),
The program will be backed

by select direct mail and print

advertising and if successful here
will be keyed nationally. Eventu-
ally, other cabinet styles will be
dropped in; gquadrasonic sound
components could also be added,
Fortune said.

The 11 area stores participat-
ing include Goldblatt's Loop
outlet, Polk Bros., Community
Discount Center, District Furni-
ture, Gatley's Peoples Stores,
Darvin Furniture, Petropoulous
Bros., Bill Fisher Appliances,
Rabins Furniture, Nason's Ap-
pliances, and J.E. Walz, Inc.

AMR Intl Offers Course on
Art of Negotiating for $225

NEW YORK—AMR Interna-
tional, Inc., i1s offering a prere-
corded B-cassette tape set on the

- R
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814-5 8-track recorder
with AM/FM stereoa and
speakers

Protit Button

And You'll Hear More From Telex

Stereo B-track cartridge recorders are the hottest thing going in tape. We know. We
sold more B-track recorders than anybody. So we expanded the line. From systems
to decks. With AM/FM stereo—or without. With power amplifiers or just pre-amps.
With speaker systems or without speakers. But each Telex recorder features four
logic circuits which control recording and playback totally. Automatically. Studio
quality recordings that sound as good as the original. That's why Telex B-track
recorders sell. And stay sold. And build a reputation that brings more sales.

Telex 8-track recorders are made in the U.S. The anly B-track recorders made

in the U.5. From $169.95 to $345.95.

And Telex B-track play-only models range from complete AM/FM stereo con-
soles or compacts to playback decks, From $59.95 to $5699.95. Call, cable or fill in

the coupon.

“You'll Hear More From Telex®'"

TELEX.

9600 Aldrich Avenue South = Minneapolis, Minnesota 55420
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Mail to: TELEX, 3600 Aldrich Ave. Sa.,
Minneapolis, Minn 55420
I'm interested in the following:
1 8 Track Stereo Cartridge Recorders
[ Stereo Headphones
[1 Reel-to-Reel Recorders
[1 Consoles—Phonographs, Portables

g12-5 I

Daalar

Addrass

City

State

Zip

r-------
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“Art of Negotiating,” at a list
price of $225 per set,

The course, developed by
Gerard Nierenberg, head of
AMR International, and author
of the book, “The Art of Nego-
tiating,” deals with such topics
as “Concepts and Philosophies
of Negotiating,” “How to Pre-
pare for Successful Negotiation,”
“How to Develop Specific Ne-
gotiating Strategies and Tac-
tics,” and *“Why Negotiations
Fail and What Skills Are Needed
for Today's Successful Business
MNegotiations."

The program, according to
Nierenberg, was developed spe-
cifically for policy level execu-
tives, professional practitioners,
attorneys, accountants, sales ex-
ecutives and their field forces,
union business agents and bar-
gaining officials, personnel and
industrial relations executives
among others,

Aims of the program are to
explain why negotiations fail,
and what skills are needed for
mastering the art of negotiating;
as well as showing how to de-
velop sound negotiating strate-
gies and tactics to maximize ad-
vantages while minimizing loss-
es.

Along with the prerecorded
cassettes, AMR International is
also offering two cassette re-
corder/ players at spemal dis-
count prices. The units will sell
for $29.98 and $44.98 each to
customers purchasing one or
more sets of the prerecorded
tapes. Special discount prices on
the tapes are also available to
buyers of two or more sets.

Smith Chain
Into Tapes

LONDON — The W. H.
Smith magazine and disk chain
will become part of an interna-
tional video software distribu-
tion group that has been set up
by some of Europe's leading
magazine and newspaper distri-
butors.

Known as Cassettes Interna-
tional S. A., the new company
will be based in Brussels.

Other organizations involved

(Continued on page 66)

Ampex Develops

Maintenance Unit

REDWOOD CITY, Calif. —
The Ampex Corp. has developed
a combination head cleaner and
demagnetizer cassette for simpli-
fied maintenance of cassette re-
corders and players.

The new Ampex 220 cassette
accessory combines both head
cleaning and demagnetizing in
one simple operation without
abrasive tape/head contact or
electrical connection.

The unit which lists for $4.95
uses a specially compounded
fibrous material for cleaning
and an exclusive magnet ar-
rangement for demagnetizing
the head.

The 220 cassette is placed
into the normal cassette playing
pnsman in any unit, and the

“play” button is pushed. For 30
seconds the special tape passes
the heads simultaneously clean-
ing and demagnetizing. The cas-
sette is reusable many times, and
cleaning is recommended fol-
lowing approximately 30 hours
of recording or playback.

1970, BILLBOARD
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TOMMY JAMES

an artist with a

RECORD...
a RECORD of

21 consecutive hits on the charts

a RECORD of

11 out of 21 being in the top 10!

Now with a new and exciting

RECORD...
OLIUROLEL U3 0 511
SOUL B\7INVeL

R-7093
#22 for TOMMY JAMES on ROULETTE.
It's a

RECORD!

ROULETTE

m.*..._



www.americanradiohistory.com

Tope CARtidge

‘Big Deal 1’
Buys Spur
Ampex No. 2

NEW YORK—Unprecedented
consumer support of Ampex
Stereo Tapes (AST) “Big Deal
1" tape promotion campaign
has prompted the company to
introduce “Big Deal 2," featur-
ing two full-length cassettes for
$6.95, and continuiung its popu-
lar 8-track cartridge two-pak at
the same price.

According to Jules Cohen,
national marketing manager of
AST, “Big Deal 1,” which was
introduced in June this year,
sold more than 250,000 units.

“Big Deal 2" comes with 30
two-pak cassette or cartridge
units packed in a self-shipper
carton. Each shipper opens into
a counter display with a color-
ful header card. A window ban-
ner comes with each in-store
promotion. The (wo-paks arc
cello-wrapped with titles printed
on top of each package for easy

Sixty different titles including
pop, rock and country are pack-
aged in each counter diaplay in
the cassette “Big Deal.” Sixty
new titles have been introduced
in the “Big Deal 2" 8-track as-
sortment.

Both the 8-track promotion
and the cassette packages are
ﬁ available at no extra cost to

istributors in specially prepared
floor displays.

BELL & HOWELL
NEW PORTABLE

LOS ANGELES — Bell &
Howell has created a cassette
player which offers a “larger”
sound for a portable unit. The
model is called the Bass Boom
Box and is a housing for a five-
inch air suspension speaker
which works in concert with the
regular speaker built into the
mono model 294,

The unit retails for $79.95
and is aimed at the young mar-
ket. There is a handle on top for
carrying. Nine “C" cell batteries
are used with an AC adapter
available. The unit uses a plug-
in mike. The cassette recorder
can be removed from the casing
which comes in ebony, mod and
walnut. The speaker grill cloth
is available in a number of col-
ors.

SPECIAL SALE

TOP LINE
FM MPX Cart. Tuner—S$13.49

':" m'réciu BLANKS
o 59:‘ Equal Quan.

HEAD CLEANER CART. 15¢
(In -Pre-Packs)

CASSETTES 25% Below Dist.
C-120 C-30 C-60 C-30

MOBILE STEREO

5700 Lankershim Blvd.
N. Hollywood, Calif. 91601
(213) 877-9155

CALL—WRITE—WIRE

Sees CTV Role in Germany Growing

HAMBURG — In two vyears
cartridge TV systems will take
over the role of the disk in
present-day radio programming
in Germany, predicted Peter
Scholl-Latour, director of TV

Studio 1,
Rundfunk.

The audiovisual cartridge will
also be in the hands of the fi-
nancially wealthy firms, which
will be able to steer future pro-

of Westdeutscher

gramming according to their
power and promotional skills,”
he added.

“As a consequence, big li-
braries, on a hire-charge basis,
will be able to offer any kind of

entertainment. This would result
in serious problems for commer-
cial television as viewers would
no longer be interested in watch-
ing regular TV programs,” he
said.

DECEMBER 5, 1970, BILLBOARD

BASF

BASF . ..developer of magnetic tape...leading
supplier of tape products to the Music Industry

CASSETTE TAPE  CALIBRATION TAPE
CASSETTES MASTERING TAPES
CARTRIDGE TAPE INSTRUMENTATION TAPE
VIDEO TAPE DUPLICATINGTAPE

BASF SYSTEMS INC Bedford. Massachusetts

For your tape needs call BASF today

www americanradiohistorv com

BASF Ludwigshafen am Rhein, West Germany
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Kent Line on Custom Pak Banner

LOS ANGELES—Kent Rec-
ords is introducing a line of
blank B8-track cartridges under
its own Custom Pak label.

The line will be sold through
its tape-record distributors in
music locations and via factory
representatives in electronic and
specialty outlets. The blanks
will sell to distributors for be-
tween 60 and 80 cents depend-
ing on quantity, according to
Norey Alexander, executive vice
president.

Kent will not get involved in
blank cassettes, since the market
already is inundated with manu-

facturers and low-end product,
Alexander said, “There are too
many cheapies on the market
now,” he added.

Unlike other custom dupli-
cators who are complaining of
a “soft business,” Alexander
contends Kent's business is in-
creasing in Custom Tapes, the
company’s duplication wing.

Custom Tapes has phased out
of 4-track and is concentrating
on 8-track. It also duplicates
cassette and reel-to-reel. “But
our effort is in 8-track.,” he
said. “The market continues to
explode, while cassette con-

Overlandmnnucrs COMPANY

You can rely on the nation's largest producer of metal
components used in Cassettes and Cartridges. Contact

us today!

« Constant Product Improvement and Development

* Lowest Prices

* Quality and Service
» Standard or Special Design Components

D verland PRODUCTS COMPANY

P.O. Box & » Ph. 402-721-7270
Framont, Nebraska 68025

tinues to lag behind in prere-
corded sales.”

Because of the surge in
8-track (Kent has 10 slaves du-
plicating that configuration), the
company is reporting a sales in-
crease of about 25 percent over
last year.

“"Our business is up because
we learned to stay away from
budget tape, cheap product,
among other things, and con-
centrate on 8-track, custom du-
plicating and our Comedian se-
ries,” Alexander said. Kent
releases about 40 to 50 tapes
(and records) a year, primarily
in the blues area.

“You have to release hit rec-
ords to have hit tapes,” he said.
“The tape business depends on
records.” Because of this, Kent
plans a simultaneous tape-record
release.

Longines Helps to
Make Club Tick

LOS ANGELES — To gain
new members for Capitol's
Stereo Tape Club, Longines
Symphonette is launching a year-
end membership drive.

To introduce the club, the
company is offering a portable
monaural cassette player for
$4.95 when a member buys 13
prerecorded cassettes over 12
months. Tapes are priced at
$6.98,

Additionally, if a member al-
ready owns a player, an intro-
ductory offer is available: Any
six cassettes for $1.87 when you

(Continued on page 73)

No, 1024

Store a library
of |istenin9 oleasure
In one tape case

Here's the ideal way to store 4- and B-track tapes. This attractive case has 24
individual compartments to provide maximum protection for each cartridge.
There's no better way to keep them safe from dust and scratches. Deluxe
features include padded lid, twin latches and heavy plastic handle. The interior
is fully lined. Qutside is covered with rich blue or black plastic-coated,
moisture-resistant material. Economically priced at $8.95 retail.

Send today for information and literature on this and the
complete cartridge carrying case line. Write to Amberg
Index Co., 1625 Duane Blvd., Kankakee, |ll. 60901.

File &
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(Based on Best Selling LP's)

Week Week Title, Artist, Label (8-Tr. & Cassette Nos.) (Duplicater)

1
2
3

10
11

12
13
14
15

16
17
18

19

21

23
24
25
26
27
28

3

il
32
33

35
36
37

ABRAXAS
Santana, Columbia (CA 30130; CT 30130)

CLOSE TO YOU
Carpenters, ALM (Bt 4271; (5 4271)

LED ZEPPELIN 11l
Atlantic [TP 7201; C5 7201}

SWEET BABY JAMES
James Taylor, Warner Bros. (BWM 1843; CWX 1843)

THIRD ALBUM
Jackson 5, Motown (MB-171B; M 75718)

GREATEST HITS
Sly & the Family Stone, Epic (KO 30325; ET 30325)

NEW MORNING
Bob Dylan, Columbia (CA 30290; CT 30290)

STEPHEN STILLS
Atlantic (7202 & Ampex M-87202; 7202 & Ampex M-57202)

COSMO'S FACTORY

Creedence Clearwater Revival, Fantasy (B8402; 58402) (Ampex)

JESUS CHRIST, SUPERSTAR
Various Artists, Decca (&-206; 73-208)

LIVE
Grand Funk Railroad, Capitol (BXWW633; 4XWW&3J)

THE PARTRIDGE FAMILY ALBUM
Bell (B&4050; 56050)

AFTER THE GOLD RUSH
Neil Young, Reprise (BRM 6383; 56383) (Ampex]

SHARE THE LAND
Guess Who, RCA Victor (PB5-1590; PK 1590)

WOODSTOCK
Saundtrack, Cotillion [3-500 & Ampex TA5 NN; 3.500 &
Ampex TS5 NN}

CHICAGO
Colymbia (18 BO OB58; 1410 DB58)

TAF ROOT MANUSCRIPT
Meil Diamond, UN| (8-73092; 2-73092)

LAYLA
Derek & the Dominos, Atco (2-704 & Ampex M-B2704;
2704 & Ampex M-52704)

GET YER YA-YA'S OUT
Rolling Stones, Londan (M72176; M 57176)

STEPPENWOLF 7

ABC/Dunhill (85090; 55090} (Ampex)}
GOLD

Meil Diamond, UNI (B-73084; 73-084)
TOMMY

Who, Decca (62500; 7-32500)

MAD DOGS & ENGLISHMEN
Joe Cocker, AEM (81 &002; C5 &002)

I o Have Mothing)
Tmnnu, Parrot (M 79843; M 794643)

CLOSER TO HOME
Grand Funk Railroad, Capitol (Bxt 471; 4xt 471]

A QUESTION OF BALANCE
Moody Blues, Threshold (24803; 24603) (Ampex)

WITH LOVE, BOBBY
Bobby Sherman, Metromedia (890-1032; 590-1032)

ELTON JOHN
UNI (8-73090; 2-73090)

CURTIS
Curtis Mayfiald, Curtom [MB BOOS; M5 BOOS)

TO BE CONTINUED
Isaac Hayes, Enterprise (ENB 1014; ENC 1014)

GREATEST HITS, VOL. 2
Temptations, Gordy (GB-1954; G7-5954)

INDIANOLA MISSISSIPPI SEEDS
B. B. King, ABC (8713; 5713}

WASHINGTON COUNTY
Arlo Guthrie, Reprise (Warner Bros./Reprise B&411; 56411)

DEJA VU _
Crosby, Stills, Nash & Young, Atlantic (TP 7200 &
Ampex 87200; 57200)

STAGE FRIGHT
Band, Capitol (Bxt 425; dxt 425)

BLACK SABBATH
Warmer Bros. (B1871; 51871)

NO DICE
Badfinger, Apple (Bxt 3367; 4xt 3347)

BAND OF GYPSYS
Jimi Hendrix, Buddy Miles & Billy Cox
Capitol (Bxt 472; 4xf 472}

FIRE AND WATER
Free, A&M (Bt 4248; C5 4268)

IDLEWILD SOUTH
Allman Brothers Band, Atco (33-342 & Ampex M-833-343;
33-342 & Ampex M-533-343)

SUGARLOAF
Liberty (9091; C-1091)

UNTITLED)
yrds, Columbia (GT 30127; GA 30127)

EVERYTHING IS EVERYTHING
Diana Ross, Motown (M 81724; M 75724)

BLOOD, SWEAT & TEARS 3

Columbia (CA 30090; CT 30090)

SEX MACHINE

James Brown, King (B032-1115)

MOVEMENT

isaac Mayes, Entarprise (EN-B-1010; ENC-1010)

JOHNNY CASH SHOW
Columbia (CA 30100; CT 30100}

STILL WATERS RUN DEEP
Four Tops, Motown (M B1704; M 75704)

JOHN BARLEYCORN MUST DIE
Traffic, United Artists (U 8216; K 0216)

CHAPTER TWO
Robert Flack, Atlaniic (1569 & Ampex M-B15&6%;
1569 & Ampex M-51569)

Billboard SPECIAL SURVEY For Week Ending 12/5/70

DECEMBER 5, 1970, BILLBOARD
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Now you can sell 2 Ampex 8-track cagrgidges %

or 4 Ampex cassettes...only *6

Qur original Big Deal was the most exciting promo-
tion to hit the tape business in years. Now we're
out to make your Holiday season bigger and befter
with a bigger and better Big Deal. Ampex now
gives you cartridges-and cassettes to sell at that
same great "2 to go” price , . . with full profit for
you on every sale! :

Greater Selection

We've got great artists for every cartridge and

cassette customer that comes into your store!

Dinah Shore, 1910 Fruitgum Company, Lee
Hazlewood, Pearl Bailey, 101 Strings, Bing Crosby,
Beach Boys, Kingston Trio, Ampex International
Classics Orchestra, Enoch Light, Jerry Butler, Carol
Burnett, Martha Raye, Four Lads, Tony Mottola,
Little Richard, Ray Bloch Singers, Lightning Hop-
kins, Ann-Margret, Hugo Montenegro, Al Caiola,
and many more.

Big Deal "
Advertising Support

We've prepared hard-hitting advertising material
to make this the most profitable stereo tape promo-
““tion to ever hit the music business. Check with your

Ampex Stereo Tapes distributor for details on all
materials and advertising considerations available.

Big Deal Displays
Makes your store's high traffic points high-profit
stereo tape centers. Each display comes with a

pigdes’

colorful header card,
window banner . ..
and 30 Big Deal two-
packs, cartridge or
cassette. And if you
wish, we'll provide

! eWWW americanradiohistory afm

you with floor displays as
well as counter units. Either
way, at this great "2 to go”
price, these are great im-
pulse items for anyone
with a tape player.

Put a
BIG DEAL

in your store.
Contact Ampex
or your Ampex Stereo

Tapes distributor NOW.
AMPEX

STERED TAPES

AMPEX STEREQ TAPES DIVISION = AMPEX CORPORATION
2201 LUNT AVENUE +« ELK GROVE VILLAGE, ILL. 60007

MARKETING OFFICE: 555 Madison Avenue, New York, New York
SALES OFFICES: EAST: 555 Madison Avenuse, Mew York, New York
SOUTH: 1175 NE 125th Bweat, M. Miamli, Florida
WEST: 500 Rodier Drive, Gleadale, California
MIDWEST: 2201 Lunt Avenue, Elk Grove Village, 111
HAWAILL: 418 Waiaokamilo Hood, Honalulu, Howail 96817
AMPEX OF CANADA: 2832 Slough St., Malton, Ontorio, Canada
AMPEX STERED TAPES INTEANATIOMAL:

1 ¥Yarmouth Plocs, Loadon WIY 7 DW

e
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TV Producer Says Acts
Are Cautious of CTV

LOS ANGELES—Television
producer Jackie Barnett has
found that the subject of using
an act in cartridge TV tends
to get the performers uncom-

fortable.

Barnett, whose specialty is
creating TV musicals, said per-
formers are afraid of making
any commitments because they
are afraid of what they are giv-
ing away. “*And,” he continued,
“in other instances, artists are
tied up with their record com-
panies so that I can’t use their
likenesses.”

Barnett's company, Jaybar In-
dustries, has been creating visual
shows for TV syndication for
three years and its head sees the
home video market as a natural
extension for film and video
producers.

“Heavyweight” performers
will get into the cartridge TV
field in six years, Barnett be-
lieves, or once all the pioneers
have opened up the market. He
likes this situation to the early
development of TV, which
spawned its own stars, and once
the medium was established,

TRACK BLANKS

THE FINEST

FEATURE
INCLUDING

Lear Jet Cartridge

————

RCA Tape—
Highest Quality

Ready to Record

One Year Warranty

FULL ACCESSORY LINE

For B Track and
Cassette Players

For more information
Write or Phone

Specialty Sounds
33490 Groesheck

Fraser, Mi. 48026
(313) 294-5200

You can be
sure if it's
Forbes...

Quality and reliability
in magnetic tape for
cassette loaders and
duplicators.

Forbes

Electronics,inc.

Mills Industrial Park
Middletown, New York 10940
Tel. 914 - 692 - 4451

name Hollywood stars moved in-
to the field.

The lack of any workable
standards on such matters of
royalty rates for video cartridges
15 a major problem for persons
like Barnett, who will be the
packages of entertainment fare.
“Artists were burnt when they
make movies before television
and they weren't paid when their
films were shown. So they're
sitting back and saying, ‘'l don't
want it to happen again,’ " Bar-
nett said.

Barnett has spoken with peo-
ple like Tom McDermott, head
of RCA's SelectaVision, about
programming. (The two worked
together at Four Star, where
Barnett created syndicated TV
shows.) “They are looking for
things which aren’t available on

free television like the La Scala
Opera.”

The video medium will sort
out those record acts which do
not have strong personal appear-
ance qualities. “If you're work-
ing with someone like Peggy
Lee, you won't have to resort to
any electronic gimmicks. A hit
record act will have to develop
into a video act. They will have
to become solid performers in
order to hold an audience for
a one-hour tape.”

A major music name will not
automatically become a hit in
video cartridges, the veteran
producer believes. The cartridge
TV field will open up a new
form of showmanship for many
music acts.

Hollywood's film studios and
videotape centers stand to gain
the most, Barnett points out, in
the years to come as the new
industry develops. People like
Barnett will have to find enter-
tainers who are legally free to

work.

Time-Life Books Sets Up
An Audiovisual Division

NEW YORK — Time-Life
Books has formed a new divi-
sion, Time-Life Audio, to devel-
op entertainment and informa-
tional product on prerecorded
audio cassettes for the home,
business and school/library mar-
kets. James Levy, who developed
the project for Time-Life Books,
will head the unit.

According to Joan Manley,
publisher of Time Inc., book di-
vision, the new department has
been working for several months
on a number of new audio prod-
ucts to be marketed and distrib-
uted primarily by mail. “The
new venture will offer subscrib-
ers a series of audio cassettes,
some of which may be accom-
panied by supplemental visual
and printed material,” she said.

The first complete program

will be titled, “The Executive
Voice.” This is a 60 minute
cassette produced monthly by
Time-Life Audio for the editors
of Fortune magazine. Designed
especially for business audiences,
“The Executive Voice" features
interviews with American busi-
ness leaders whose products and
services are currently making
relevant and topical news.

The cassette will be sold on
an annual subscription basis for
$80 a year, and will be avail-
able in January 1971,

Earlier this year Time, Inc.,
also formed Time-Life Video to
explore the field of prerecorded
cartridge television. Both Time-
Life Video and Time-Life Audio
are separate divisions with their
own sales and programming
staffs.

New Tape CARtridge Releases

AMPEX \

AJP

JULIUS VICTOR; (B) MB51460, [fg' M35160
COMPASS; (B} MB51&5, [C) M55145
STARK REALITY; (B) JB5144, (C) J55186

A&R

JOHN BLAIR—Mystical Soul; (8) MBFI102, (T}
ME57 102

PATRICK MOODY WILLIAMS —Carry On—Feal;
{8) MB7103, (C) M57103

Atco

GINGER BAKER-Ginger Baker's Air Force 2;
(8) MBI43, (C) M5343

DUNCAN PAIN; (B) M8344, (C) M5344

JUICY LUCY—Lie Back and Enjoy If; [B)
MB3AS, (C) M53AS

JESSE DAVIS; (B) MB34&, (C) M5346

FAT MATTRESS I1; (B) MB347, (C) mM5347

BLUES IMAGE—Red, White & Blues Image;
(8) MB348, [C) M5348

TIN TIN; (B) MB350, (C} MS5350

I‘.l]HID'I’—Hn:h for the Sky: (B) MB35, (C)

5351
DEREX & THE DOMINOS—Layla; (B) JB704,
tcL 15704
DA DA; (B) MB3S2, (C) M5352

Atlantic

ORMETTE COLEMAN—The Art of the Impro-

witers IB& MAT572. (C) MS1572

EDDIE ‘IAE I5—Free Speech; (8) MB1573,
[C) M51573

BOBBY !l-ll.'.lll‘l’—4"-Il:thﬂ‘f|§f Else But Me; [B)
[lﬂ MB1574, (C) 1574

RAHSAAMN ROLAMD KIRK & THE VIBRATION
SOCIETY —Rahsaan Rahszaan; (B) MBISYS,
(C) M5I5TS

JO MAMA; (B8) MBB2&F, (C) M5B259

YES—Time and & Word: ([B] MBE273, [O
MS5SE273

VARIOUS ARTISTS—The Super Hits Vol. 5;
(8] MBB274, [C) M5B274

THE J. GEILS BAND; (B) MBE2Z7S, (C) M58275

ENYIRONMENTS-Disc 2; (8) MB&A02, (C)
M5&S02

MITCH MILLER & THE GANG-—-Peace 35ing-

Alnn{ﬁ isEl} MBB277, () MS58277

STEPH ILLS; (8) MB7202, (C) M57202

CHARLES LLOYD IN THE SOVIET NION; (8)
MEITEF, (L) S5

YUSEF LATEEF—Suite 14; (B) MB15&3, (C)
M51 563

DECEMBER 35, 1970, BILLBOARD

Brunswick

CHI-LITERS—Feat; (B) MB4183, (C) M34165

BARBARA ACKUIN—| Did li—Feat; [8)
MB4148, () M54154

Cotillion

MYRNA SUMMERS & THE INTERDEMOMINA-
TIONAL SINGERS—Tell It Like It Is; [B)
MBOS1, (C) M505)

SOLID GOLD OLD TOWN VOL. 1; [(B) M8032,

L’E] M5R032

THE VELVET UMNDERGROUND-Loaded; (8]
MBP034, (C) MSP034

SLADE; (8) MB9035, [{) M59035

DAMNY O'KEEFE; hﬂé pAP03s, (C) M5SP034

THE SATIRE OF CONCEPTION CORP.-A
Pause in the Disaster; (8) MBE®D3N, (O
M59031

YOUNG HOLT UNLIMITED—Mellow Dream-
in'; (B) MB1BOI, (C) M51801

Happy Tiger
ANITA KERR SINGERS-A Tribute fo Simon
& Garfunkel; (B) M810186, (C) M51016

T-Neck

ISLEY BROTHERS—Ger Inlc Something—Feal;
(B8] MBIODE, (T MSI00S

Vanguard

VARIOUS ARTISTS—The Best of the Chicago
Blues; (B} ME1-2, [C) M51-2

JOAN BAEI-First 10 Years; (8) JB&aS&0, (O)
156580

San Francisco
VICTORIA—Secret of the Bloom; (B8) MB201,

(ﬂ M5201

DAVID LAMMIN=5treetsinger; (B) MB202, (C)
MS202

HAMMER; (8] ma203, () M5203

TOMER OF POWER—East Bay Grease; (B)
MB204, [C} M5204

COLD BLOOD—Sisyphus; (B) MB205 (C)
MS205

White Whale

HORSES; (B} MBF1Z1

JOMHN'S {HILDHEH;MEIE} MEF128

SUPER GROUPS FR HOLLAND; (8) ma7i29

THE DUTCH EXPLOSION—Hollands® Greates!
Hits; (B) MBY130

EVERPRESENT FULLMESS; (8) MB7132

AGED IN SOUL-Somebody's Been Slesping
in My Bed; (B) MB704, [C) M5704

(Continued on page 26)
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AUAI® bringsyou
the world’s
best buyin
automatic
tape splicers
(shown here

in cassette
operation).

THE ELECTRO SOUND'206

AUDIOMATIC CORPORATION 915 Westchestar Ave., Broax, MY, 10459 (212} LUS-3500,/Cable: AUDIOMATIC

, PRESENTS A NEW LINE
/- 3.., OF SUPER DELUXE
CARRYING CASES

FEATURING THE FAMOUS LE-BO QUALITY AND MODERN
= STYLING THHHHGEFEET! e
M » TA-114 [

Ll
. BN HOLDS 24
I ke =N CAATRIDGES

TA-112
L  HOLDS 15
-~ CARTRIDGES

Aluminum Valance in the Tongue-
In-Groove Design, Waler Proof, RED VELVET

FLOCKED COMPARTMENTS. — Available inBLACK & OLIVE GREEN

Colors.Individuatly Boxed, 8 Pcs. to a Master Garton,

TA-118 TA-118
ATTACHE ATTACHE
TYPE TYPE
HOLDS 30 HOLDS 30

CARTRIDGES CASSETTS

FOR ALL YOUR NEEDS COME TO LE-BO FIRST! J
@mnuucrs CO. INC.,71-08 51si AVE., WOODSIDE, N.Y.11377

ATTENTION DEALERS!

THE MOST COMPLETE

TAPE & RECORD

ONE-STOP SERVICE IN THE WORLD!
INSTANT SERVICE! WE HAVE EVERYTHING!

ORDERS Especially items not found elsewhere!

8 TRACK e CASSETTES
P““{EE{SE']E,F[DD‘“ LARGE OPEN REEL INVENTORY

LP'S AND POPS
OUR PRICES ARE LOW
OUR SERVICE & FILL COMPLETE CATALOG OF ALL

IS HIGH—

TEST US!

BUY ITEMS YOU'VE HAD
TROUBLE GETTING AND
SEE IF WE DON'T
CONVINCE You!

LABELS ALWAYS AVAILABLE

YOU NAME IT—WE'LL CET IT FOR YOU!

DON'T LOSE SALES
WE CAN SUPPLY ANY

ITEM-IMMEDIATELY!
WE SHIP ALL OVER THE WORLD!

QUEENS, LONG ISLAND, ETC.

Same fabulous service available at
40-46 Main Street, Flushing

Open for pickups 10 am. to 8 p.m.
everyday except Sunday.

FREE %% bt

Y KING KAROL
Branch 444 Wesl 42nd SI-, NY.C. 10036
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New Tape CARtridge Releases

" bwisod B 25 EDWIN HAWKINS SINGERS—Oh Happy Day; .
Conted from pore 23 LIS U v R
Buddah Kama Sutra NORMAN. GREENBAUN-Brck Hioms AGain;
FIVE STAIRSTEPS—Step by Step by Step; (8] BREWER & SHIPLEY—Tarkio Road; (8) {B) MBE&422, (C) M56427
MB5068, (C) M82024, (C) M52024 NICD- Desertshare; (8) MB&424, (C) M56424

Get your hands
on a GME cassette

Wewanttop

Pz
l-..:l :"I -
hﬂ- f
e NOW (@51 We Can

SUNDAY'S tmm, tﬂ] Mﬂms () M56425
MB&419, [C) MS5&

Perception

GOLDEN EARRING; (B) M82000, JE:I Ma52000
JAMES MOODY—Teachers: (B) M36 . () M58

Warner Bros.

VAN MORRISON HIS BAND AND STREET
CHOIR; 1 MB1BB4, (C) M51884

LITTLE FEAT; (8] M.um'i'ﬂ (€] MS18%90

GRATEFUL ﬂ'E.ﬁ.D —_ A.mtru:an Beauly; ([B)
MB1893, (C}] M51893

deliver trouble free cassettes

Why let poor delivery and quality hold up your cassette loading and output?

Here is a better deal from GME:

B GME cassettes are completely
trouble-free. Proven reliability —
millions in use throughout the
world.

Send now for sample GME Compact Cassette.
Write to

73 Grosvenor Street, London W1X 9DD, England.
Telephone: 01-629 8368. Cables: Magtape London W1.

www americanradiohistorv com

B Prices keenly competitive.

B The first part of any order
supplied from stock.

B We also supply library cases.

GEeNEeRAL MAGNETIC & EeLeCTRONICS LTD

E_nmp.tt._f_'

=5 e e

DECEMBER 5,

GRT

GRT

THREE DOG MNIGHT—Golden Biscuits—Their
%ﬂﬂiﬁrf Hits; (8) 8023-50088Y, (C) 5023-

RCA VICTOR

Kirshner

THE ARCHIES—5ugar, Sugar; [Quad 8) PQKD
1002

Red Seal

BIZET-5SHCHEDRIN—-THE CARMEN BALLET —
Arthur  Fiedler/Boston Pops; (Quad 8)
ROA 1141

CHOPIN: CONCERTD NO. 2 IN F MINOR—
Arfur Rubinstein/Philadelphia Orch. [Or-
mandy) (Quad B) RQE 1110

DVORAK: NEW WORLD SYMPHONY—Arthur
ﬁ?ﬁ:ﬁerfﬁ-usfnn Symphony; (Quad B) RQA

ARTHUR FIEDLER E THE EBOSTON POPS —
Up, Up and Away; (Quad B) RQA 1103

The Best of ARTHUR FIEDLER & THE BOSTON
POPS ORCH.; ﬂﬂ!d 8) (RQB 1047

The MOOG smiu .+ . To Say Nothin
of Chopin, llhurt El:hmniluﬂ Pagan
& Prokofieff; (Quad 8) RQ8 1137

ARTHUR FIEDLER/BOSTO FﬂFIr-MUI-iI: From
Million Dollar Movies; {Quad 8) RQ8 1010

PUCCINI: MADAMA BUTTERFLY—Leincdorf;
Quad 8) RQA 1048

RICHARD ll:il'.'lnﬁEIll—‘n.l'h:'rl:lr:pI at Sea Vol. 1,
(Quad B8) RQB 1027

RODRIGD: CONMCERTO DE ARAMJUEI FOR
GUITAR & ORCH.—Julian Bream; (Quad &)
RQ8 1052

TCHAIKOVSKY: PIAND CONCERTO MO 1 —
Symplm Oreh. [Xondrashin); (Quad B)

TCHAIKOVSKY: 1812 OVERTURE-New Phil-
I;ullr]rgnma Orch, [Buketoff) (Quad &) RQB

TCHAIKOYSKY: SYMPHONY MNO. 6—Philadel-
phia Qrch, (Ormandy); (Quad 8) RQE 1112

RCA Victor

The Best of ED AMES; (Quad B) PQB 1474
I'Ili-lgstﬂ of EDDY ARNOLD; (Quad 8) PQA
Eﬂ'ﬂgﬂ ARNOLD — My World; [Quad 8) PQS

l:l'lnil' ATKIHE Picks the Best; (Quad 8) PQA

IIII.II'I AUGER & THE TRINTY-—Befour; (Quad
B} PGA 1400

FERRY COMOD In Person af the International
Hotel, Las Vegas; (Quad B) PQ8 1508

FLOYD CRAMER 'Hﬂﬂl the Music City Pops;
(Quad B) PGB 1

DANNY DAVIS & THI NHASHYILLE BRASS—
You Ain‘t Heard Mothin® Yet; (Quad 8)
POE 1558

JOSE FELICIANO—Fireworks; (Quad B8) PQB8

13%¥5
JDEIEF;EIIIIAHI:I—FI:IMMQ!J (Quad B) PQA

JOSE FELICIANO—Feliciano 10 %o 23; (Quad
B) PQB 1479

THE FRIENDS OF DISTINCTION — Grazin';
Quad 8) PQE 1443

THE FRIENDS OF DISTINCTIOM—Highly Dis-
finct; (Quad B) POB 1489

THE FII!HII! OF DISTINCTION —Real Friends;
(Guad 8) PQEB 1555

THE GUESS WHO?—Wheatfield Soul; (Quad B)
PQE 1442

THE GUESS WHO—American Woman; (Quad
8) PQa 1518

Canned Wheat Packed by THE GUESS WHO;
(Quad B8] POB 1472

The Best of AL HIRT; [H’LIHI ﬂ} PGB 1011

HOT TUMA; (Quad B} POE 1413

HENEY MANCINI & HIS ﬂlﬂt —Theme From
’;};3& Other Film Music; (Quad 8) PGB

HENRY MANCINI — The Best of Mancini;

!ﬁ“'dﬂﬁ?ﬁrliﬂmm Shade of Ivory;

'uiuad POB 1441
NCINI=The Best of Mancini Vol.
GQuad 8) PQ8 1315
IRY MAMNCINI & HIS ORCH. & CHORUS—
?If:]ﬂ Hours Past Sunset; (Quad 8) PQ8
The Best of HUGD MONTEMEGRO; (Quad 8)
PQB 159

HUGD MﬂmHEElD-Munc Fram “'Tha Good,
the Bad & the Ugly,” ""A Fistlul of Dol-

lars,” *For a Few Dollars More'; [Quad
8} PGS 130)

ORIGINAL BROADWAY CAST-Fiddler on the
Roof; (Quad B) PQA 1005

o\ encs

14600 50 Broadway = PO Box 140 « Gardens
Calil, 90247 - (213) 3218841 - Tales E7-4311
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THE LETTERMEN
inCONCEIRY

Mention “Shure Microphones” anywhere on the contemporary music scene,
and you’ll get turned-on looks from such stars as: Sergio Mendes & Brasil
’66, The Who, The 5th Dimension, Led Zeppelin, Carpenters, The Lettermen,
Lainie Kazan, The Cowsills, The Dells, The Association, Chad Mitchell, Eartha
Kitt, and just about everyone else who’s together! They all use Shure micro-
phones! For yourself or your group, get it on with your own Shure Unisphere

or Unidyne. They both go great with any w.
sound — including yours! Shure Brothers 'g SHHHUMPRE
Inc., 222 Hartrey Ave., Evanston, lll. 60204.
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Talent

Wm. Morris Seeking Artist

Representation

NEW YORK — The William
Morris Agency is negotiating for
artist representation of Steel
River, Stereo Dimension Rec-

ord’s new group from Toronto.
The Morris Agency plans an
immediate tour of the group
with one-night stands in key
cities and college campuses
across the country. In February
Steel River will begin an exten-
sive tour of the U.S. appearing
on campuses and in the Kkey
clubs across the country.

In conjunction with the tour,
Loren Becker, president of Ster-
eo Dimensions; Andy Hussa-
kowsky, regional promotion di-
rector, and Fred Edwards, na-
tional promotion director, will
embark immediately on a pro-
motion campaign for the group’s
LP entitled “Weighen' Heavy."”
Becker and his staff will make

stops in Boston, Providence,
Hartford, Philadelphia, Balti-
more, Washington, Cleveland,

of Steel River

Chicago and San Francisco to
promote the LP at the distribu-
tor and underground FM radio
station level. In addition, copies
of the LP are being sent to key
underground stations and cam-
pus radio stations, along with
press information and promo-
tional material.

Advertising will be taken out
in key campus newspapers and
one-minute stops will be aired
on underground radio stations in
conjunction with both Steel
River tours. Becker said, “The
single from the group is bub-
bling or on the trade charts but
we want to launch Steel River
as an entire entity, not just a
pop singles group. From all the
reaction we have received, we
feel the group could become one
of the best accepted groups
around.” Steel River will tie in
personal appearances and radio
time buys with their upcoming
month-long tour due to begin
in February.

American Talent Rep Deal
With Hemdale on Acts

NEW YORK—Hemdale, En-
glish show business complex, has
wrapped up a deal with Ameri-
can Talent International for ex-
clusive representation for their
English music acts, Yes and the
newly-formed DADA. Both acts

Unsurpassed in Quality at any Price

PHOTOS

100—8x10 . .... .. 13.95
1000—8x10 . .. .. gas.nn
1000 Postcards . . .$55.00
COLOR PRINTS
1,000
Bx10 COLOR
EMLARGEMENTS $'?'5'W
20"x30" $4.50 3,000 Posicards

0" 'x40"" §9.50 $120.00

Special Color

A Division of JAMES J. KRIEGSMANN
166 W. 46th St., N.Y. 36 PL 7-0233
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are on Atlantic Records, and a
massive promotion campaign (o
break the acts in the U.S. will
get under way after the first of
the vear.

DADA will be touring with
Badfinger from early March to
mid-April and Yes will be tour-
ing mid-February through mid-

. March, prior to starting a tour

of the Scandinavian countries.

Brian Lane, chief executive
officer of Hemdale, is promot-
,ing Iron Butterfly, Yes, DADA
tour through Great Britain and
Europe in January.

Other joint ventures between
Hemdale and ATI are being
prepared for the new year. They
include a Jack Wild concert
tour, TV commercial deals for
Jack Wild and Mark Leister,
and publishing and recording
contacts being negotiated for
Hemdale by ATI.

New Dawn Artists
Mgt. Is Moving
To Hollywood

NEW YORK — New Dawn
Artists Management is moving to
Hollywood. According to Zach
Glickman, the firm's president,
New Dawn is moving because
Warner Bros. Records, Dion's
label, is a Coast-based firm,
and because Jf the increased
music activity in California,

Glickman will be moving
his entire production-manage-
ment and publishing complex
which includes Skinny Zach Mu-
sic, Fat Zach Music and Ess-
more Enterprises Ltd.

New Dawn handles manage-
ment, production and publish-
ing interests for such artists as
Dion, Sam Samudio (formerly
known as Sam the Sham), and
Dick Holler.

Lotti Golden Off
On LP Promo Tour

NEW YORK—Lotti Golden
has embarked on a national pro-
motion tour to promote her de-
but album, “Lotti Golden.” Her
first major stops will be in Nash-
ville, Philadelphia, Boston and
Washington. Plans are already
wader way to extend the tour to
additional markets.

AR TR AT ETERAAATAThTET S0

BOVEMA TAPES
CAPITOL ACTS

LOS ANGELES—Bovema of
Holland is taping Capitol acts
for showing on Dutch television.
Olaf Klijn of Bovema has super-
vised a 20-minute documentary
on the Steve Miller Band in
Pittsburgh as his first project.
He hopes to line up other Capi-
ol acts for the project,
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Col’s Dreams Date
Line-Up This Month

NEW YORK — Associated
Booking Corp. has lined up a
string of dates for Dreams, new
rock group on Columbia Rec-
ords,

The group goes into Salisbury
State College, Md., Friday (4);
American University, Washing-
ton, Saturday (5); Lycoming Col-
lege, Williamsport, Pa., Dec. 10;
Fillmore East, New York, Dec.
11-12, and Monmouth College,

West Long Branch, N.I., Dec.
13.

Signings

Sea Train, formerly with A&M.,
has signed with Capitol. The re-
vised group begins a U.S. tour at
San Francisco's Fillmore West,
Thursday (3) after completing an
album in London. . . . San Fran-
cisco’s Victoria has signed a man-
agement contract with Diane Sward
of Fillmore Management and a
publishing pact with the Fillmore
Music Group, both subsidiaries of
the Fillmore Corp., as is the San
Francisco label, . . . Jupiter Sun-
set to Juno, where “Back in the
Sun” is their debut disk. . . . Vo-
calist Marilyn Michaels signed
with Joe Scandore for personal
management and the Gurtman-
Brown office for public relations.

. Also to Guriman-Brown As-
sociates is singer Felix Caballero,
who signed with Susan Goldfarb
for personal management. .
Sally Eaton of the cast of “Hair”
to Paramount. . , . Steel, four Isaac
Hayes sidemen, signed with Doug-
las Records, . . . Mike Settle, for-

merly of the First Edition, to
Amos with "l See America” and
“Mama Sends Me Kisses” as his
initial single. . . . Elderberry Jak

and Your Lovin' St. Bernard signed
with Sounds of Memphis for pro-
duction and Dynamic Entertain-
ment, Inc., of Columbus for man-
agement. The
have its first
shortly.

latter group will
single on MGM

Talent In Action

BADFINGER
Ungano’s, New York

With a single on the chart —
which they didn’t feature in their
opening set—and a list of playing
credits that includes work on
Ceorge Harrison's new solo album,
Badfinger (Apple) played clean,
down-to-the-essentials rock 'n’ roll.

Using much material from their
album, the group was tightly to-
gether and obviously used to each
other, Also impressive was their
stage manner which was cheerfully
irreverent and a pleasant change
from all the serious “heavy” chat
vou sometimes get. Badfinger are
certainly a group that lives up to
their initial promise and should
extend it, IAN DOVE

DOUG KERSHAW,

BOB GIBSON
Troubadour, Los Angeles

Cajun singer-fiddler Kershaw's
act was marred by sloppy presen-
tation, He seemed unsure of what
he was doing, surprising both the
audience and his backup quartet,
whom he introduced only as “the
drummer man” or “piano man.”

Kershaw began his set on Nov.
200 by searching for the right key
to “Jambalaya.” He moved around
the stage unsure of where he was
heading and he seemed puzzled
over what songs he should play.
He is an intense fiddler, accordion-
1st, plaving both amplified instru-
ments with passion and zeal, how-
ever, His instrumental work is far
superior to his singing.

Bob Gibson's opening presenta-
tion was a pleasant 40 minutes of
pristine folk music played with
acoustic  instruments. His  trio
worked nicely and his simple voice
communicated easily on “Love
Sick Blues” and some songs about
sayving goodbyve. Unfortunately, he
is an average singer lacking indi-
vidualism. ELIOT TIEGEL

B. B. KING

Lawrenceville School,
New Jersey

B.B. King officially inaugurated
ihe Robert Thiele Center for Pop-
ular American Music with a con-
cert that was both popular (stand-
ing ovations) and American. He
give his usual object lesson of
pure blues riffs that everybody had
picked up on, mixing them to-
gether in dramatic style, ranging
from “Every Day" to Leon Rus-
sell's “Humming Bird.”

Ron Levy, long haired and
white, was given a generous
amount of solo space for his down
home piano, firmly blues rooted.

The Thiele Center will house a
collection of records and tapes,
books, stll and motion pictures
and memorabilia relating to Amer-
wan popular music.  TAN DOVE

HARRY BELAFONTE
Westhury, Long Istand

Harry Belafonte continues Lo
prove that he is still one of the
smoothest performers in his field.

MIKE SETTLE goes over his debut Amos Records release, | See
America,” with Jimmy Bowen, Amos' president and producer of the

disk.

www americanradiohistorv com

The RCA recording artist had a
near-capacity audience eating out
of his hands when he opened a
two-week stint al the Westbury
Music Fair Nov, 24,

With his disarming appeal, and
the easygoing style that has made
him the idol of many Caribbean/
American folk lovers, Belafonte
smote his predominantly female
audience with a selection of songs
that ranged from “Mr. Bojangles”
and “Cyeles” to “Matilda,” *Ja-
maica Farewell” and "Day-0."

Sharing the stage with Belafonte
were the Voices of East Harlem
and Eloise Laws.

The Voices of East Harlem, on
Elektra Records, is a group of
yvoung untrained voices largely
lacking in musical coordination.
But there is an earthy appeal about
their songs.

Eloise Laws, Columbia Records
artist, is a torch singer with big
polential, She exudes the ammal
magnetism and gutsy vitality that
made singers like Shirley Bassey
and Nancy Wilson the household
names they are,

RADCLIFFE JOE

JACK JONES
Copacabana, New York

There's more to Jack Jones than
a recapping of his disk clicks, “Im-
ossible Dream” and “Wives and

overs.” Al his Copacabana open-
ing Nov. 19, Jones displayed a
wide variety of mood and tempo
that was matched with the abilty
to keep a close to hour hour turn
rolling smoothly.

The RCA artist was comfortable
and at home with such diverse
entries as the big Italian ballad,
“(Oh How Much I Love You,” the
rhythmic “Games People Play,”
the hiting “Everything Is Beaul:-
ful® and the pulsating “Spinning
Wheel.”

Working with an  augmented
Copa orchestra that was loaded
with strings, and his own troupe of
musicians which included musical
director Joe Kloess on piano,
Chuck Hughes on drums, Chino
Valdez on conga, Steve Swallow
on bass, and Bob Thomas on gui-
tar, Jones had expert backing all
the way.

His stage demeanor is easy and
appealing, especially when he in-
troduced his father, Allan Jones,
brought him onstage for a dramatic
reading of “If You Ever Leave
Me.” MIKE GROSS

DON HO,

DOROTHY LAMOUR
New Grove, Los Angeles

Don Ho and Dorothy Lamour
complemented each other musical-
ly in their first appearance 1o-
rether.

Ho's gentle brand of showman-
ship, especially his rich, romantic
voice, was better displayed here
than it has been in the past. The
reason is that Ho did the majority
of his show on his feet and
avoided sitting behind the organ
and having the audience perform.
He did that too, but the emphasis
was on his ability as a stand-u
singer, working effectively throug
such songs as “Night Life,” “"Lov-
ers Praver,” “Tiny Bubbles,”
*America” and “Bridge Over Trou-
bled Waters.”

Ho's show incorporated the 25-
piece  George Rhodes  orchestra
conducted by John Todd, whose
clever arrangements sparked a con-
temporary feel; Sam Kapu; Don's
mother Honey: an impromptu
guest appearance by the Allis who
worked through four tunes, three
with their former boss; four girl
voices and four hula dancers,

Miss Lamour. appearing confi-
dent and a complete show business
pro, was in good voice for a trip
through his old film songs like
“Cueen of the Hollywood Islands,”
“Lovely Hula Hands,” “Moon of
Manakoora,” “Sundav, Monday
and Always." ELIOT TIEGEL

(Continued on _page 32)
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Some of Broadway’s biggest hits are already on the road.

(Right now the only place you can see these new shows is on Broadway.
But in our own way, we're helping you bring them to every city in the United States.)

“The Rothschilds”

"Excellent...a striking, inter-
esting and highly unusual
play.”

—Richard Watts, N.Y. Post

"“The story is fascinating. The
songs are always good and
often touching. Performances
are splendid. A strong musical,
exciting and interesting.”
—Leonard Harris, WCBS-TV

"1 think "The Rothschilds” will
give a lot of pleasure to a lot of
people. It is interesting, very
witty, had a moral force and
best of all, it has style. And the
cast in "The Rothschilds’ is a
delight. A good and solid start

to the musical season.”
—Clive Barnes, N.Y ., Times

5 30337

*Alia available on tope

“Paul Sills’ Story Theatre”

“The show that brings back
magic and innocence to
Broadway . .. the show for
people who have given up
Broadway shows."”

—Clive Barnes, N.Y.Times

““An astonishing enchant-
ment. The first-night audi-
ence succumbed to the
charming novelty with glee
hard to believe. Unless you
see it, such beguilement
doesn’t seem possible.”
—William Glover,
Associated Press

““Marvelous things hap-
pened. Tremendous talent.
‘Story Theatre’ is an impres-
sive and delightful evening.”
—Leonard Harris, WCBS-TV

“A total, wondrous delight.
The audience was on its feet

cheering.”
—Stewart Klein, WNEW-TV

“*Paul Sills’ Story Theatre’ is
a generous preview of what a

really vital theatre could be.”
—Ted Hoffman, WINS Radio

“Director Paul Sills and his
enviably talented company
have set this mirror on the
stage and its reflecting
images constitute a hilarious
allegorical romp. ... The
stories follow a straight nar-
rative line, but veer off at
every other moment into
uproarious lunatic humor
and fancy. ‘Story Theatre’s’
great and generous giftis
that it awakens and delights
the dramatic instincts of the
child who lies dormant in
each of us.”— Time

£ A0415% [A Specially Pricad 2-Heeord Set)
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“Bob and Ray/
The Two and Only”

“Fresh, charming and original.
I enjoyed it vastly.”
—Richard Watts, N.Y. Post

“Outrageous. Dazzling enter-
tainment. One of the

Zaniest shows to hit town

in many a season.”

—Clive Barnes, N.Y. Times

“A great evening of fun.”
—Leonard Harris, WCB5-TV

“One in a million. Hurry and
get your ticket."”
—Stewart Klein, WNEW-TV

5 30412

On Columbia Records «
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Talent

From The

Music Capitals
of the World

DOMESTIC

NEW YORK
Paramount’s May Blitz plays
Ungano's, Wednesday (2) and

Thursday (3). . . . Capitol's If be-
gins its winter U.S. tour Jan. 26,
with a five-day stint at Los An-
geles” Whisky A Go Go. |, . . lan
& Sylvia are no longer with Am-
pex Records. . . . Composer Gary
William Friedman was interviewed

For the Finest In

DIAMO"DS the Best in
WATCHES s

AARON STERN

UNUSUAL DESIGNS AND SETTINGS
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TONY BENNETT

His Latest Columbia
Record Album

"TONY BENNETT'S
SOMETHING™

PONDEROSA!

Reno’s first new hotel in a decade.

Lose yourself in the lavish
luxury of early 19th Century
Nevada. Elegantly furnished
rooms with color TV. Reason-
ably priced for family budgets.
Dancing nightly. Swimming,
Free parking. Be prepared for
a Many Splendored Fling!
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by Gary Moore for a “Voice of
America” radio broadcast.
“Gimme Shelter,” the film of the
Rolling Stones’” 1969 LS. tour,
being released by Cinema V., will
open Sunday (6) at the Plaza The-
ater here. . . . Uncle Dirty is ap-
pearing at the Flick, Coconul
Grove, Fla., through Sunday (28).
.. . Poppy's Dick Gregory gives a
lecture at the Jewish Community
Center, Margate, N.J., Dec. 19,
Canned Heat, Atco's Allman
Brothers and Columbia's Dreams
play Bill Graham's Fillmore East,
Friday (11) and Saturday (12). . . .
Virgil Fox gives an organ recital
al Fillmore East, “Heavy Organ,”
Tuesday (1), . . . Decca’s Leland
Scott 1s on a cross-country tour to
promote “Share the Load.,” his
fatest single. Stops include Cleve-
land. Detroit, New York, Chicago,
Philadelphia, Boston and Mem-
phis. . . . Raun Mackinon, pianist,
is backing Polydor's Odetta, not
Ron McKinnen as incorrectly re-
ported last week, . . . Marco Rizo
gave a piano recital Nov. 23 al
the auditorium of the University of
Mexico Law School. Included was
the premiere of his "Cuban Rhap-

y.

Atco’s Derek & the Dominos
with Eric Clapton, Rare Earth's
Too Fat and San Francisco’s Ham-
mer play Howard Stein's Capitol
Theater, Port Chester, N.Y., Fri-
day (4) and Saturday (5). . . . A
son, Adam Cooper Wood, seven
pounds. two ounces, to Herb and
Mrs. Jane Wood, Nov. 20. The
father is the general manager of
Think, Inc., the advertising and
promotion agency of Billboard
Publications. . . . Rare Earth, of
Motown's Rare Earth label, has
donated $2,000 from receipts of
a concerl in Scranton, Pa., to the
Muscular Dystrophy Association
of Amenca. . . . Harry Lew of
Stanley-Lewis Distributors, a vet-
eran of 47 years in the record in-
dustry, will be 57, Dec. 26,

FRED KIRBY

MIAMI

The Beach hotels are getting
set for a swinging holiday season
booking name acts into their
lounges. Irving Cowan, owner of
the Diplomat and Marco Polo, is
presenting Gary Puckett and the
Union Gap opening Christmas in
the Hump Show Lounge (Marco
Polo). Now appearing at the Hump
15 Paul Revere and the Raiders.
The Classics IV move in Friday
{4), The Common People, fea-
luring Jury Christie and Jimmy
Dee, open Tuesday (1) at the Fon-
tainebleau’s Boom Boom Room.
Miami group Tommy Strand and
the Upper Hand return to the
Hump, Friday (4), to open with
the Classics IV. The Beach Mark
Four, Latin-jazz group at the En-
core Room, Dupont Plaza to be
followed by the Ink Spots who
open right after Christmas, ac-
cording to Skip Shepherd, manager
of the downtown Miami Hotel,
Guy Lombardo and his orchestra
will play a two-night engagement
Jan. 16 and 17 in the Dupont’s
Ballroom. Molly and Me and the
BHT, a self-contained group now
appearing at the Memphis The-
ater, West Memphis, Ark., due in
Tuesday (1) at the Sun Set Inn.
Islamorado, Florida Keys.

Joe Boatmer, leader of the Ink
Spots, at Ace Music to visit old
friend Hank Koenes, Ace's sound
man. There is a winter booking at
the Americana Hotel for the Ink
Spots who also will do a Puerto
Rico engagement.

Local musician Jerry Marshall
and a group cutting radio spots at
Bob Archibald's Music Factory.
The studio is getting ready to
launch a new recording by the
Peach on its Platinum label.

The Ed Palmer Choral group
from Palm Beach cut sides at

Dukoff Records. The tunes were
arranged by George Williams,
Jackie Gleason’s head arranger.
Los Tizjas cutting a Spanish album
with South American producer
Linoe Gori overseeing operalions.
McArthur Milk cut 30 and 60
seconds radio and TV spols al
Dukoff. Producer was Roy Gould,
composer Bobby Dukoff, arranger
George Williams. The Michael
Roy singers were used,

Trip Universal has signed Miami
pop singer Bob Newkirk to s
label. His first release due oul
shortly. Newkirk recently played
the Gigi Room at the Foniaine-
bleau. Also signed to the Trip
label were Bill White and Wally
Schroeder.

Nick Russo's “"Gabriel’'s Brass”
taped at Criteria on the Gentry
label doing well in Mexico and
will get worldwide distribution
shortly.

High Street Carnival added two
new musicians from Boston. . . .
Stonewall Jackson, singer/bassist
and Arnie Barry, saxophonist.

Total Enterprises Lid. first re-
lease by a Miami group, Exit, will
be out on the streets shortly. The
“"A" side is “Hey Little People”
"B" side “Hold on to Me."

SARA LANE

LOS ANGELES

Michael Dourdin-Dehollain of
Paris is in town for one month to
meet with American labels and
publishers relevant to representing
them in his country. He has a free-
lance company. He may be reached
at 276-5659.

Joe Csida and Dick Groves® new-
ly formed educational music pub-
lishing comgpany is called First
Place Publications and 15 located
at 12754 Ventura Blvd., Studio
City. First copyrights are by Grove:
“Moon Song,” "Home Cookin'™
and “Sneaky Pete.” Arrangements
will sell to schools for $14.95.
Pianist Grove leads a jazz band at
Donte’s one Sunday night per
month. The company plans to pub-
lish works by other composers as
well as instruction books.

The Composers and Lyricists
Guild of America has elected the
following board of governors: El-
mer Bernstein, president; Richard
Sherman, vice-president; Jack El-
liott; secretary, and Lyn Murray,
treasurer. Ted Cain is the executive
secretary.

Long Beach City College will
present Don Ellis' musical dance-
drama “Future: Tense!!” in Febru-
ary, . . . Mickey Kapp has donated
his collection of sound tapes of
space flights to the Smithsonian
Institution space museum in Wash-
ington. There are 647 reels in the
collection, which was the basis for
Kapp's six-record set “To the

Rock ‘n’ Roll Co.
Into Off-Bway

NEW YORK—Rock 'n’ Roll
Records, headed by Vincent
Fusco and Jim lenner, will en-
ter the original cast field with
a recording of off-Broadway’s
“Golden Bat,” a Japanese rock
musical.

Also obtained were video-tap-
ing and 1lmm color filming
rights. The taping s slated for
Dec. 22-23 with the first show-
ing planned for the CBC. Neil
Howard will be co-producer,

Leeds’ Tour to Tie
With Merc Record

NEW YORK—Cy Coleman,
president of WNotable Produc-
tions, has set Steve Leeds, No-
table recording artist, on a con-
cert and promotion tour in con-
junction with Mercury Records'
distribution centers.

Leeds, who'll be promoting
his Mercury record “Lying
Here,” will be performing in
key cities in Virginia, Florida,
Texas, Missouri, Ohio, Illinois,
FPennsylvania, Maryland and
New York.
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Moon” which Time-Life Records
distributed,

“Watermelon Man” was voted
the top picture score in the
NAACPs Image Awards compe-
tition. Beverly Hills Records re-
leased the Melvin Van Peebles
score. . . . The Worlds Greatest
Jazz Band opened at the Century
Plaza’s Hong Kong Bar Monday
{23). . . . Jimmie Haske!' arranged
and conducted the strings and
horns on Denny Doherty's forth-
coming solo LP on Dunhill.

Roger Miller will write the songs
for Walt Disney Productions ani-
mated film, “Robin Hood.” Miller
will also be the voice of the travel-
g minstrel and will sing the title
song. . . . Mike Curb and his Con-
gregation  guest on  ABC-TV's
“Changing Scene” airing Dec. 9
where they perform the song
“Burning Bridges.” Curb will play
organ. . . . Lee Magid producing
Art Forms Litd. for RCA. The
group was formerly called the Art
Reyvnolds Singers. . . . Three mem-
bers of the old KRLA Credibility
Gap, Harry Shearer, David Lander
and Richard Beebe, are doing a
satire comedy LP for Capitol.

The Turnquist Remedy’s first LP
on “Pentagram™ is “lowa by the
Seia,” The Liberation Street Band's
first LP for the label is “Down on
the Corper.” Big Mama Thornton's
first LP for the company is
“Saved.”

Johnny Tillotson has devised a
new format for his college concerts.
One half will be devoted to playing
and discussing tapes from old
radio shows, . . . Delaney, Bonnie
and Friends play UCLA's Royce
Hall Jan. 9. . . . Denny Hall is
touring concerts and promoting the
Capitol LP recorded at the Corona
women's penitentiary.

ELIOT TIEGEL

CINCINNATI

William J. (Billy) White, B3,
dean of area song pluggers and
music promoters until his retire-
ment in 1960, died recently at a
rest home here. He began his ca-
reer in the nickelodeon days at the
old Libson Theater and for more

than 40 years was representative
here for the Leo Feist Music Co.,
New York.

Johnny Bench, Cincinnati Red-
legs catcher, has been contracted
to host a half-hour TV talk show
starting next spring. Deal was ar-
ranged by The Professionals, Inc.,
local group, In association with
Stadium Productions, Inc., New
York. On the program Bench will
interview record artists, show husi-
ness personalities and athletes n
the various National League ball
parks.

Eddie Peabody, 69, veleran
banjoist, died recently at St
Elizabeth Hospital, Covington, Ky.,
following a stroke. He had col-
lapsed the night before while do-
ing his act at the Lookout House,
Covington, A wveteran of nearly
50 vears in vaudeville and niteries,
Peabody had earned the title of
Bach of the Banjo and King of
the Banjoists.

Mational Shows, 1n association
with WLW Radio, presents Blood,
Sweat & Tears in concert at Cin-
cinnati Gardens Dec. 4 at a $6
top, while on the same night pro-
moter Jim Bridges, with the back-
ing of WKRC Radio, brings Phil
Ford and Mimi Hines to the Tafi
Theater at a $4.75 top. . . . Kenny
Price, host of WLW-T's “"Mid-
western Haynide,” was in NMNash-
ville Nov. 17-19 1o cul a “Red
Foley Songbook” for RCA Victor.
. . . The Cincinnati Symphony Or-
chestra’s Open-Door Series ushers
in the season Dec. 6, with Johnny
Mathis as the feature. The second
concert, Jan, 24, will combine 180
voices from the choirs of Central
State University, Kentucky State
College and Wilberforce Univer-
sity with the Cincinnati Symphony
in a tribute to the late Martin
Luther King. The third concert,
March 21, highlights the Alvin
Ailey American Dance Theater,
and the final offering. May 9,
features soul and jazz singer
Nancy Wilson.

Rosemary Clooney, whose lasl
single in 1968 coupled "One Less
Bell to Answer” and “Let Me
Down Easy,” has a new one com-

(Continued on page 32)

Vanguard 280G Pact
For Baldwin & Leps

NEW YORK — Vanguard
Records has signed the team of
Michael Baldwin and Richard
Leps to the largest contract it's
ever given to a pop act. The
deal is reported to be for $280.-
000.

The duo, who've been paying
for their rent from the receipts
collected in an open guitar case
while they performed on Green-
wich Willage's 8th St., are fin-
ishing their first album for Van-
guard. A mid-December release
iIs planned.

The release of the album will
be accompanied by a massive
publicity and promotion pro-
gram as well as a national tour
to be arranged by Jerry Kellert
and Steve Leber of the William
Morris Agency.

Promotional plans include a
national mailing to college radio
stations and national press mail-
ing, a poster campaign in major
cities across the U.S., a mid-
December New York press party
to preview their act.

WESTERN UNION

TELEGRAM
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EVERY DEALER SHOULD HAVE
A TRAFFIC JAM IN HIS STORE.
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Spirit’s fourth album
as alot of firsts.

SPIRIT

TWELVE DREAMS
OF DR. SARDONICUS

E 30267

It's the first Spirit album in,a year and a half.
It's the first Spirit album produced by David Briggs.
(He's also produced Neil Young and Tom Rush.)
It's the first Spirit album on Epic.
(Their three previous albums on Ode were consistent
great sellers.)

Spirit. On Epic. .
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From The

Music Capitals
of the World

DOMESTIC

o Continued from page 30

ing outl soon on the Dot label. Top
side  will be Jimmy Webh's
“Clowns Exit Laughing,” with
the flip, “The Moon Song.” . . .
Julie Godsey, one of the area’s
top platter pushers, until recently
with Mainline Cleveland, pioneer
distributor in that Ohio city, s
free-lancing in the territory while
scouling a4 new permanent connec-
tion. Mainline Cleveland's records
division was recently acquired by
the Handleman Co. . . . “The Many
Moods of Braun,” new album by
Bob Braun, host of WLW-T's
“50-50 Club,” on the Wrayco label.,
Is reporting receiving encouraging
carly sales in the %ﬂumiw arca
covered by Avco Broadcasting's
TV net—namely, Cincinnati, Day-
ton and Columbus, Ohijo, and In-
dianapolis.

Wendelyn, new local singer re-
cently signed to a recording pacl

MASTERS
WANTED

® TOP 40

® PROGRESSIVE ROCK
® R&B

BLAST PRODUCTIONS

301 E. 64th St., New York
Suite 8E (212) 628-8883

by Certron Corp., Music Division,
MNashville, has been inked to ap-
pear twice weekly on “The Nick
Clooney Show" on WCPO-TVY for
an eight-week period. . . . The
Four Saints, organized by John
Howell more than 16 years ago,
split up permanently following
their appearance at the Taft
Theater here Saturday (28) and
Memorial Hall, Dayton, Ohio,
Sunday (29). Howell is returning
to the University of Indiana,
Bloomington, where he plans o
teach, . . . With trumpeter Doc
Severinson as the top feature, the
Cincinnati Symphony Orchestra,
augmented by Jerry Conrad's
Rhythm & Brass, pulled a capacity
crowd to Music Hall Sunday (15)
for its imitial Eight O'Clock Se-
ries concert of the season.

BILL SACHS

NASHVILLE

The Shelby Singleton Corp. has
provided K-101 Radio in San Fran-
cisco, a special production of the
Rex Allen Jr. tune, “Wake Up
Morning,” for use in the world's
first experimental broadcast of
quadrasonic sound. . . . S585 Inter-
national artisis. The U.S. Apple
Co plaved to a selloul crowd
while appearing with Three Dog
Night in Memphis recently. . . .
Benninghoff’s Bad Rock Blues
Band, a new group on the 585
label will release its first LP soon
entitled, "Beethoven Bittersweel.”
Other 585 releases will include,
“Spanish Gold,” featuring the Ten-
nessee Guitars and "Sil Austin and
the Silver Screen.”. . . Independent
producer Andre Williams is pro-
ducing Reggie Garner, son of
Houston NATRA president Bob
Garner, at the Soundville studios.
The session is being recorded for
Bob G's Enterprises, . . . Clavin
Owens has signed with Soundville

WRITE FOR
SALES PLAN

INFORMATION! ASK THE MAN WHO KNOWS

. . . what phono needles will sell and how
you can merchandise diamond and sapphire
needles at extra long profits . . .

FACTORY-TO-YOU S5ALES REPS.

KNOW and will help you order . . . provide
inventory control and other valuable know-how.

PFANSTIEH

WEET COAST; 47371 2 DENARD BT * waAN WUYS CAL . ®1&1

3300 WASHINGTOMN. 5T, = BOX 498
WAUHEGAN, ILLIMNOIS 60085

)

ODETTA is joined by Elton John
at a recent Polydor Records party
for Odetta at the Bitter End, New
York. The vocal support came as
Odetta sang John's *Take Me to
the Pilot,”" which is on her first
Polydor album.

and will be in the production of
soul and pop. . . . A Houston
group who call themselves the
Heartbeats are preparing to record
an album, The group which is com-
posed of doctors and businessmen,
are directed by Dr. Hallman. The
group plans to release the LP on
their own label with all proceeds
going to the Heart Association. . . .
Tommy Roe who recently appeared
on the “David Frost Show" will
also appear on the “Don Knotts
Show" on Dec. |. Roe recently
purchased a race horse which he
named Dizzy after his multimillion
seller of the same name, . . . The
Classics IV open on Dec. 4 at the
Marco Polo Hotel's Hump Lounge
in Miami. . . . Columbia's Ballin®
Jack will release a new LP soon
entitled, “Ball and Jack" Kris
Kristofferson is in Hollywood film-
ing a movie in which he will star
along with Karen Black. A Jerry
Ayers production. the film is en-
titled, “The Dealer.”. . . Tony Joe
White is working on a new LP
which is co-produced by Billy
Swan, . . . Donnie Fritts has sipned
with Combine Music in Nashville.
He will be writing with Kris Kris-
tofferson. . . . Dennis Linde has
moved to Nashville from St. Louis.
Gordon Lightfoot who will be com-
ing to Nashville on Dec. 10 to ta
the “Johnny Cash Show.” will E:
scheduled to do some recording
while he is here. . . . Leland Rogers
has signed Maceo and all the Kings
Men, the former back-up group for
James Brown, Their current single
is, “Got to Get You.". . . The
Warehouse in New Orleans will
feature Ten Years After and Mylon
on Nov. 27, the Band on Dec. 6,
and the Doors on Dec. 12,

TOM WILLIAMS

PHOENIX

Wayne Cochran & His C.C.
Riders will perform a special one-
night concert at Mr. Luckys on
Tuesday (1). It will be held in the
large club’s vast King's Den, . . .
The Ink Spots inked for the haoli-
days for the French Quarters in
Scottsdale’s Safari Hotel. They'll
headline Dec, 14-26, Ike Cole, the
late Nat Cole’s brother, will be
featured there until Dec. 12.

Blue MNote's Joe Williams, star-
ring at the Colony Steak House
club, is doing a deefay show from
KVOV, Las WVepgas, where he's
been residing for the past three
years, . . . Hogo, Hal and Caesar
are the musical trio at the La
Cantina room of the Camelback
Inn. . . . The Gringos rock group
moved into Mr. Lucky’s for an in-
definite stay. Harry Bela-
fonte’s planning a Phoenix concert
for early next year. The date isn't

set as yet. . . . Dolan Elis is the
headliner at MNeptune's East In
Scottsdale. . . Guitarist-singer

MNorm Heard is the nightly attrac-
tion in Howard Johnson's Sun-
downer Lounge, Tempe. . . .
Country singer Larry Tuzon is be-
ing spotlighted at the Blacksmith
shop. . . . Phoenix soprano Mari-
I¥yn Payne concertizes at Mesa
Community College auditorium
Friday (4). PHIL STRASSBERG
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Talent In Action

e Continued from page 28

PETER NERO
Rainbow Grill, New York

The bravest of the brave are the
pianists who venture into the
nightclub world with just the key-
board between them and the irri-
tant sounds of an audience at play
and at table, Peter Nero makes it:
he produces the conlemporary
items from Buacharach, a little
Blood. Sweat & Tears, and pgoes
into 4 tour de force, “"Porgy and
Bess” the whole thing, bringing
out the generic Gershwin, Bathos
and pomposity are skirted—humor
and a little wit are injected,

The CBS artist also dares an
anti-war recitation, part of his
“Anna Frank™ music-drama. Right-
ly, Mero's music and approach are
not in the background.

IAN DOVE

LEON RUSSELL,

ELTON JOHN
Fillmore East, New York

Leon Russell and Elton John,
two of the most exciting of to-
day's performers, contributed to
one of the finest of shows at Bill
Graham's Fillmore East, Nov, 20.
In the evening's second show, a
marathon session running well in-
to the morning, John, in his first
major local appearance, and Rus-
sell each started at a dynamic
peak and neither flagged.

Both started their sets in similar
style, accompanying themselves
only on grand piano. After a cou-
ple of numbers, their associales
came oul, a drummer and bass
guitarist, for John, a Uni Rec-
ords artist, and four musicians and
two girl singers with Russell, a
Shelter Records artist.

John, gaudily attired, is a mag-
netic performer in blues, boogie
and rock. “Take Me to the Pilot”
and “"Border Song,” vibrant songs
from his first Uni album, rocked
the house, as did "Honky Tonk
Woman.” He also hit the mark
with “Indian Sunset” a soft pro-
test number. John's performance
used singing, piano playing and
dancing well. He's clearly one of
the most important young artists
on the scene today.

Only a performer as brilliant
as Russell could have followed.
He made more use of his support
crew, including lead guitarist Don
Preston, who had a good blues
vocal solo, and Claudia Lennear
and Kathi McDonalt, strong
vowced singers. “Give Peace a
Chance” was a big one as
were the melodically-similar “Delta
Lady” and “Prince of Peace.” “Old
Masters.” with its “Star-Spangled
Banner” strains, also scored. He
could have played weekend shows
off in fine style with a topnotch
musical set deserving of its en-
core, FRED KIRBY

CHARLEY MINGUS

Ronnie Scott’s, London

At a tme when much jazz
music seems to be somewhat
emply it 15 a most rewarding ex-
pericnce to listen to the sexiel of
Charlie Mingus, who is making
his British debut with a three-
week season at Ronnie Scott's.

Mingus is a powerful bassist
and an imaginative composer., The
key words for Mingus® music are
color and excitement. The music
holds the attention, the more so
because Mingus has around him
fine soloists in pianist Jaki Byard
(who, unfortunately, had 1o re-
turn to New York after one week
to discharge prior commitments),
altoist  Charles McPherson and
tenorist Bobby Jones.

This is # roughghewn but vital
band. never more entertaining
then when it is playing the Min-
gus-Byard “History of Jazz" which
opens with some wonderful flut-
tering vibrato from the unison
horns and goes through tempo and

time signature changes into a
storming ending which was so
ragged that the band cheerfully
went back for another try!
Opposite Mingus is the extremely
musicianly Mark-Almond group
which. vocally seems to be located
somewhere between the Mamas
and Papas and Simon and Gar-
funkel. The group has taste and
poise, an instinct for dynamics, a
feel for harmony and a commend-
able habit of keeping the volume
well below the threshhold of pain.

MIKE HENNESSEY

ASHTON, GARDNER

& DYKE
Ungano's, New York

Tony Ashton’s overpowering or-
gan playing dominated the open-
ing set of Ashton, Gardner &
Dyke, a strong British quartet, at
Ungano's, Nov. 23. Ashton han-
dled vocal and piano duties. Bass
guitarist Kim Gardner and drum-
mer Roy Dyke were steady and
salid.

Lead guitarist Mick Leiber, the
newest member of the Capitol
Records group, supplied good sup-
port and flashed fine style in brief
prominent sections as in "“Mister
Freako,” which is on the unit's
first Capitol album. The number
also afforded Ashton excellent or-
gan opportunities and the writer
of most of his group’s material
ook full advantage of them.

In fact, all the selections gave
him full sway, although sometimes
his heavy organ work drowned
under his upright piano playing.
“Let It Roll” was another winner
from the album, while “"Hymn to
Everyone,"” also on the LP. was
a slower, tongue-in-cheek number.
With sound better suited to hall,
Ashton, Gardner & Dyke should
make its mark. FRED KIRBY

LES McCANN QUARTET
Manne Hole, Los Angeles

Pianist Les McCann has turned
to the electric keyboard for a new
sound. His approach to the instru-
ment is to use it for its softness
and vibrato effects and to generally
avoid the souped up kind of dis-
tortion which other pianists effect
on the instrument,.

This is the second club date on
which McCann, an Atlantic artist,
has gone electric and his touch is
supple and warm. During the set
caught Nov. 19, he concentrated
on his new plaything, maintaining
his easily identifiable funky gospel-
ish style on a new picce, “I'm
Comin' Home,"” on the slow samba
“Samia” and on the very powerful
analyzation of life in America
titled “Comment.”

The quartet 15 a well oiled
rhythm machine, propelled by
Donald Dean's traps, Buck Clarke’s
congas and Jimmy Rowser’s bass,
Of the three songs, McCann only
sang on "Comment,"” with the line
“how much longer you got to pay
the price to be free” setting the
tone of the song. ELIOT GEL

TOP QUALITY

LITHOGRAPHED ON HEAVY KROMEKDTE
BLACK & WHITE PRINTS

500 - $20.75 1000 — $31.75
COLOR PRINTS
1000 — $200.00

Send for a sample 8X10 color
print and black & white 8X10
plus prices for other sizes in
black & white and full details
on ordering,

i PICTURES

17 N, ROBBERSON
SPRINGFIELD, MO.

64806
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A new single by a
new Canadian group
called Cat.

“Funky Sunflower”
b/w "Take My Life” (74.0384) [Zoeewdy, . F4
Produced by Jack Richardson = e
and Nimbus 9 Productions. = =

B
ol g

Records
and Tapes
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Campus News

No Protest on Campus About
This: Jazz Big, Says Mance

NEW YORK—Jazz is not -
dead on campus. In fact,
Junior Mance says its very
much alive and well, “The

campus audience will listen to
all good music. Furthermore,”
Mance said, “a musician does
not have to play Mr. Show
Biz. This means that a jazz
musician can really stretch out
and be himself. I play virtually
the same type of set no matter
where [ am but in clubs things
seemn to be a little tighter. With
a campus audience, everyone
has a common bond—ihe
campus. They know each other.
So there isn't the same uptight-
ness one might find in the more
impersonal New York club.”
Junior Mance has been play-

By BOB GLASSENBERG

ing piano for about 25 years.
He started when he was eight
years old and began playving
professionally in Chicago at the
age of 14. He was a member
of Dizzy Gillespie's group for
a number of years before set-
ting out on his own.

“To me, said Mance, “mu-
sic is something to capture the
emotions of the listener as well
as the musician. It has always
been played to be enjoyed and
not intellectualized, a trap
which many people fall into
when listening to jazz. 1 think
that it should be enjoved purely
on an emotional level. Jazz is
big on the campuses. People
really pay attention and there
is really no phoniness involved.

No one i1s really trying to out-
collect someone with more
LPs. It is a wvery personal
medium where the individual
has his favorites and that's that.
I also feel that the younger
generation can be used as a
barometer to trends and tastes.
They like jazz because it's pure,
There is very little shuck.”
Acceptance
Mance is looking for accept-
ance from an audience, Accept-
ance for what I believe in,” he
said. “I ask myself what |
would like to hear if 1T were
in the audience and | try to
keep on that line. One cannot
do something he thinks will be
a commercial success if it is
(Continued on page 39)

The Price of Having Live Music

PHILADELPHIA — College
students rely on music — live
music. It is an intrinsic part of
campus activities. It is almost
as important as their academic
studies. These are the thoughts
of Tom Keegan, a student at
Villanova University, air per-
sonality at WWVU, the univer-
sity station, stage manager at
the recent Forest Hills Summer
Music Festival in New York
City, and consultant to William
Honey Productions of Philadel-
phia. "I cannot see paying
$20,000 to a group for an ap-
pearance at a small college,”
sald Keegan. “The only peaple
who make money on this type
of date is the group, and if it
were not for the fact that the
college students and people in
that age group bought the
group’s album, the artist would
not feel justified in asking such
a price. It's really a vicious
circle.”

According to Keegan, big
producers have more money
and can therefore afford to pay
the high guarantees and prices
for groups. But college students

booking groups do not have
such funds. “They live virtually
from one concert to the
next with a thirst for live en-
tertainment,” commented Kee-
gan.

“It is social tradition that
colleges supply the music to
their students. This used to be
strictly the fine arts type of
events and possibly some big
band for a homecoming show,
But now there is great demand
for popular groups in the rock
and jazz fields. Most of the
smaller colleges are beginning
to feel the financial pinch and
are also cutting back.”

Keegan wants to sel up an
office and to have all college
bookings in his area, perhaps
someday throughout the coun-
try, go through one office, much
like the N.E.C. "“This would
clear up a great deal of red
tape. There would also be
better coordination and the
groups probably would have to
travel less because they would
be booked in one area of the
country for, say, two weeks in-
stead of traveling up and down

NEC Decentralized Into 32

Units;: Home Base the Same

COLUMBIA, 5.C.—The Na-
tional Entertainment Confer-
ence has been decentralized

into 32 units with national of-
fices remaining in Columbia.
Dave Phillips, director of the
conference said that through
the total organization of 32
unit offices, more than 60 new
acts have been previewed to
college entertainment buyers
throughout the country.

The NEC is growing at the
rate of two schools per day,
according to Phillips. “We or-
ganized these units a few vears
back and now they are begin-
ning to pay off," said Phillips
“The units have created the
idea of working together among
the schools involved. We at the
national office have felt less
pressure as the unit coordina-
tors have picked up the slack.
There 15 a general feeling of
togetherness now and I am sure
we'll grow, constantly becom-
inT more effective.”

Phillips commented also that

the high-priced rock groups
have had to go to promoters
off campus for their dates.
“Few schools can afford the
Erir:cs of these groups. They are
ooking the middle priced
groups instead and are having
much better luck. All costs
have gone up mcluding pro-
duction costs, union costs and
the costs for auditoriums. This
has added to the chaos
of school entertainment but we
have managed to maintain
good, constant and reliable en-
tertainment flowing onto the
campuses. Here again I must
give credit to our units, 1 feel
that they have really given a
lift to the entertainment indus-
tr}r.li
The MEC has expanded into
eight areas of entertainment,
including educational services,
theater, art exhibitions, lecture
tours, classical music recitals,
pop music concerts, films, and
travel, the last in an advisory
capacity and through a link-
up with a Chicago agency.
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the map in the space of two
weeks, It would also bring
down the prices because they

would not have the high travel-
ing expenses incurred today.

(Continued on page 38)

Campus
Dates

Dick Gregory, Poppy Records
comedian, appears at Baldwin-
Walluce College, Berea, Ohio,
Wednesday (2); University of
Bridgeport, Bridgeport, Conn.,
Thursday (3); and Union College,
Canford, N.J., Friday (4). Light-
house, Rock 'n' Roll Records re-
cording artists, appeared at Boston
University, Boston, Mass,, Satur-
day (5).

Dreams, recording for Colum-
bia Records, appears at Salisbury
State University, Salisbury, Md.,
Friday (4), and American Univer-
sity, Washington, D.C,, Saturday
(5). Erroll Garmer, Mercury Re-
cording artist, appears at South
Carolina State College, Orange-
burg, Tuesday (2).

Buddy Miles, Mercury artists,
appears at Fairfield University,
Fairfield, Conn., Sunday (6); and
Smith College, Lowell, Mass.,
Monday (7). Jeiry Butler, who also
records for Mercury, appears at
Bradley University, Peoria, IIL,
Friday (4).

Leon Thomas, recording on the
Flying Dutchman label, appears at
Newark State College, Newark,
M.J., Friday (4). Catfish, Epic Rec-
ords artists, appears at the State

(Continued on page 37)

The Head Count

(Editor's note: The first in a series surveying Head shops throughout

the courntry.)

The Denver Folklore Center is actually five stores in one,
containing two separate record stores, one for Rock, Blues, and
British Imports, and one for Folk and Country. Debbie Hard is the
manager of the rock shop. She listed the following LP’s as their best

sellers of the past week:

“Jesus Christ Su

g

. V. 0 )

s

—

. "“Layla,” Derck and the Dominoes, Atlantic.
“New Morning," Bob Dylan, Columbia.
r Star,” various artists, Decca.
“Empty Sky,” Elton John, DJM Records (U.K.).
“Chunga’s Revenge,” Frank Zappa, Bizarre.
. “Emmitt Rhodes,” Emmitt Rhodes, Dunbhill.
“Kiln House,” Fleetwood Mac, Reprise.
“Whales & Nightingales,” Judy Collins, Elektra.
“Astro Weeks,” Van Morrison, Warner Bros.
“Ry Cooder,” Ry Cooder, Warner Bros.

What's Happening

By BOB GLASSENBERG

Representatives from six New York area college stations,
WNEW-FM, WABC-FM, the College Radio Report, and sponsor
Perry Cooper, promotion man for Empire State Sales Corp., a record
distributor, came up with several guidelines which they felt campus
stations should follow in an effort to attain better record service.
Discussion centered mainly on the record theft problem and public
relations/ publicity for the smaller and lesser thought of carrier
current station. It was unfortunate that only one station in attendance
had poor record service.” This created the problem of not having
a good insight into the problems of bad service. But everyone agreed

to several points.

To cut record theft, records should be kept locked and watched
by a record librarian for the entire broadcasting day. Every record
taken from the library should be logged with the name of the

person checking out the record.
If time and

ple can be found, all records received should

be logged. In addition, records should be kept for a minimum of
three months—either at the station or at the house of someone
reliable. Promotion men dislike a station calling up for extra copies
of a record after it had taken the record three months to make the
charts. Stations tend to discard immediately certain records which
eventually wind up being requested. No one can predict a record’s
success accurately so all records should be kept until there is absolute
certainty that the record will not make it. _

If a station receives duplicate copies of an LP, or a single, the)
should be stored under lock and key until such time as they are
needed. There is no reason to order 15 copies of an album.

(Continued on page 41)
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. . . of more than 1,500 stations

(some 1,000 AM’s and over 500 FM’s) ;
. .. In all of the TOP 100 MARKETS New
Everything You Need to PROMOTE Your Ed"ion )
SONGS . .. RECORDS . .. ARTISTS )
.« . In the RIGHT STATIONS FALL 1970 <.
O 5125 s 36 shoping .
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4-Quarterly Edition.

Pop.-Stand. (Popular-Standard music) . . . emphasis on current hits excluding
rock-n-roll with some standards. :
Stand.-Pop. (Standard music) . . . emphasis on standards with some current

hits excluding rock-n-roll.

. « » With bound editions

Stand. (Standard music) . . . current or stock versions of standards. :::‘:'“Et';i:::?m';i‘:::”
Contemp. (Contemporary music) . . . mostly rock-n-roll. ON —sames y :
ard

R & B (Rhythm and blues music) . . . mostly Negro-oriented “‘Soul" music. NsM-E g

Contemp.-Pop. (Contemporary-Popular music) . . . Rock-n-Roll and other current
hits, emphasis rock-n-roll.
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Pop.-Contemp. (Popular-Contemporary music) ., . . approximately equal mixture CBS Arpyg
of rock-n-roll and other current hits. ;uﬂgngc
Album . . . mostly music of a subdued nature, lush orchestral and instrumental. Katz
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