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NRM Member Salas 
Figures Ht Ney High 

Discount locations contribute to growth 
Role of supermarkets on wane 

Folk and country disks show sharp gains 

Members of the National Associa- 
tion of Record Merchandisers racked 
up in amazing total of 5114,866,150 
at the retail level last year, according 
to the official NARM Study released 
on the_cve of the associátiori's annual 
convention in Miami Beach April 
19-23. 

The six -year -old national record 
rack merchandiser trade group showed 
its greatest gain over the previous year 
-both in per -tentage and dollar vol: 
ume-in its short history. In 1962 
retail sales. were 5102,575.800, while 
the previous year they were $80,- 
080,950. 

Variety store and discount depart- 
ment store outlets accounted for ..ell 
over 50 per cent of the total, with the 
former accounting for 530,151,623.80 
and the latter 532,162,522 of the total. 

Discount Store Gain 
While no comparable breakdown is 

available for the previous year. indi- 
cations are that the most significant 
gain was made in the discount store 
field. 

The role of supermarkets in 'the rec- 
ord raCk merchandiser's scheme of 
things waned considerably. Accord- 
ing to the 1961 survey, these Outlets 
accounted for 42.6 per cent of the 
retail volume done by NARM mem- 
bers. In 1962, this figure dropped to 
14.6 per :cent, but still 'a respectable 
S16.817.73335. 

Drugstores also lost their share of 
market position, dropping from 21.3 
per cent of the total retail volume in 
1961 to 9 per cent last year. 

Drug Outlets Constant 
However. despite the loss in share 

of market, drug outlets remained fair- 
ly constant in number. The 4,831 drug 
racks operated by NA R bf members 
were only a few less than the previous 
year. 

What has happened is that variety 
store and discount locations arc ac- 
counting for a lion's share of the ex- 
panding ,market, 

Department stores brought in a 
healthy 512,75ó,142.65 for NARM 
members, and Service PX's brought 
in 59,065.850.65. 

Discount department stores ac- 
counted for only 4.2 per cent of the 
racks, but they brought in: 28 per cent 
of the revenue. In terms of volume per 
rack;,.nothing comes close. 

The greatest number of racks were 
in' variety stores -8,390 Or 36.6, per 
cent of the total. Next came the super- 
markets, with 6,689 outlets and 28.4 
per cent of the total. 

Follówing were drugstores with 
4,831 outlets (20.5 per cent), discount 
department stores with 1,012 outlets 
(4.2 per cent), department stores with 
502 outlets (2.1 per cent) and Service 
PX's with 298 outlets (1.2 per cent). 
Some 7 per cent of the total was clas- 
sified as miscellaneous: 

Good Year for Members 
On the whole, ÑARM members had 

a good year, at least in terms of dol- 
lar volume, Some 63.5 per cept of 
the membership increased their gross, 
and 29.1 per cent maintained about 
the same level of sales as; the previous 
year. Only 7.4 per cent reported a; de- 
cline. 

Discounting increased only slightly 
from the previous year. Some 43.5 
per cent of the members -sold records 
at discount at all locations, another 
30.5 per cent, discounted at most lo- 
cation's; 22.1 per cent discounted at 
some locations, and 3.9 per cent sold 
only certain product at discount. As 
in the previous year, no NARM mem- 
her sold for full list in, most locations. 

LP's accounted for 77 per cent of 
the.dollar volume, up slightly from the 
74.4 per cent of the previous year. 
Singles accounted for 19.0 per cent 
of the dollar volume, up less than a 
percentage point from the previous. 
year. 

Kiddie singles were down from 5.2 

per cent of the total to 3 per cent. 
while EP's dropped from 1.7 percent 
to .9 per cent it terms of share of 
total dollar volume. 

Stereo Gain 
In LP's sales. stereo accounted for 

37.8 per Cent of the dollar volume, 
up 4.7 per cent from the previous 
year. Total I P sales were 588,446,- 
150, cómparcd with 576,316,395 a 
year earlier. 

Single sates were up Tightly both 
in share of .market and in dollar vol- 
ume -19.1 per 'cent and 521,939,- 
434.65 as compared with 18.7 ,and 
519,181,674.50' a year earlier. 

Pop albums, accounted for 45.5 per 
cent of the LP total, up from 39.9 
per cent a year earlier. 

Folk and Country 
The !biggest percentage gains, how- 

ever, were in .country records, with 
the share of market jumping from 
15.2 per cent to 21.4. pet cent, and 
in folk music more than doubling 

'from 5.3 per cent to 10.7 per cent. 
Comedy albums dropped from 11.1' 

per cent to 5.7 per cent, and kiddie 
albums fell off from 4.9 per cent to 
4.5 per Cent. 

In other categories, original cast 
and..movie sound -track albums dipped 
from 9.9 per cent to 6.7 per cent. 
while jazz dropped from 3.8 per cent 
to 2.5 per cent. Classical dipped from 
2.5 to 2.1' per cent. 

Budget merchandise sates showed .a 
slight drop from 516,102,759 ío'514,- 
947,532. Most of the budget volume 
-62.3 per cent -was accounted for 
by disks selling for_ 99,cents or less, 
with` records in the 99 -cent -to -;51,97 
price category accounting for 27.1 
.per cent of the total. The rest -10.6 
per cent -sold for more than 51.98. 

Budget merchandise accounted for 
16.9 per cent of the dollar volume last 
year, as opposed to 21.1 per 'cent a 
year earlier. 

8 billboard ^Record Rock Merchandising April 25. 1964 
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THE F RST HALF DOMEN YEARS 
The National Association of Record Merchandis, 

ers, spokesman for the nation's record rack jobbers, 
has grown in six short years from a handful of record 
rackcrs to one. of the most powerful trade groups in 
the record industry. 

Its origins go back to the spring of 1958 when the 
Toiletry Merchandisers Association, a trade group of 
health and beauty aid rack jobbers, were holding an 
annual convention in Miami Beach. 

At that time. the rack merchandisers were just 
beginning to take on record lines, and a three-hour 
seminar was allotted to discuss record me?chandising. 

Heading the session were such record company 
executives as Im in Tarr, RCA Victor; Cy Leslie. 
Pickwick, and Dave Miller. Somerset Stereo Fidelity. 
Playing prominent roles were George Berry, .A1 Hy- 
man, Pete Paris. Eddie Jay, Jim Ticdjcns Andy An- 
derson and Larry Rosmarin. 

Out of this seminar and the following informal 
talks was created t.bc germ of what later became 
NA R M. 

Director's 'Meeting 
In September, 1958, NARM held its first directors' 

i..i i, a=.Paiw 

meeting in Chicago, with Jim Ticdjcns, Ed Snider, 
llarbld Goldman and Don Beizet on the board. 

The first NARM officers were Jim Tiedjens, presi- 
dent; Ed Jay, vice-president; Don Belzer, treasurer. 

Early in 1959, NARM signed up. its first associate 
member, Cy Leslie of Pickwick International. At that 
time, the association embarked on its first full-scale 
public relations program to present the- image of the 
rack jobber to the record industry. 

And the effort succeeded-presenting the rack 
jobber as a legitimate record distributor, fulfilling a 
function perforated by no other facet of the industry 
and creating a plus market for phonograph record sales. 

First Convention 
When the first annual NARM convention was held 

at Chicago's Edgewater Beach Hotel in June, 1959, 
some 27 rack merchandisers and 23 -associate members 
were enrolled. Associate members included such labels 
as RCA Victor, Somerset Records, Londonb Capitol, 
Columbia, Dot. King, Liberty, Mercury and Pickwick. 

Topics covered .at the first convention included 
warehousing, service and delivery, inventory control, 
buying, discounts, stereo, selection of hits, billing and 
accounting, promotions. and special services. 

ILL 

al% 

12 

Opening 'business session at 1961 convention at Eden Roc, Miami Beach. 
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and manufacturers listen to the opening remarks at the 
1962 convention, 

Jim Tiédjens was elected to a second term as 

NARM president. 
Second Convention 

The second annuall NARM convention, 'held at 
the Hotel Tropicana in Las Vegas March 31 -April 
2, 4960, saw increased record manufacturer participa - 
lion and -outside guest speakers including Tom Noonan, 
Billboard; James A. Johnson, Disneyland Records. and 
Ralph Gallagher, director of marketing, Life Magazine. 

The emphasis was still Largely on such matters as 

rotation of inventory, service and delivery from trucks. 
warehouse iproblen s and other basics, but it was evi- 
dent from the record company representation that 
NARM had definitely moved into the big league. 

Harold Goldman succeeded Tiedjens as NARM 
president at 'the convention. 

NARM's annual mid -year meeting, for regular 
members only, inaugurated in September, 1960. 

Malamud Hired 
By the time the next convention rolled around, 

NARM had hired Jules Malamud as executive director. 
"I'he 19k1 convention, held in Miami Beach's Eden 
Roc Hotel, saW the emphasis shift from the basic 
warehousing and inventory problems to items dealing 
more directly with the growth of the. industry. 

Malamud, iri his keynote speech, set the Eenor of, 

the convention when he said this: 
"Not too many years ago, a great mystery puzzled 

the American consumer, who was. becoming more and 

more interested in -recorded music. At the time, most 
recl. rd dealers conducted, their businesses like exclu- 
sive specialty shops, and they were caught napping by 

the aggressive, new rack, merchandiser who saw the 
opportunity. 

Solved Mystery 
The record rack merchandiser solved the ,tnystery, 

for the public, of where to buy a phonograph record. 
It all brings td mind the complacent stock market ob- 
server who watches with interest the rise in certain 
issues, despairs at not having bought when the price 
was lowcf, and continues to do nothing as the stock 
prices continue to hit new highs, only to be eclipsed 
by the far-sighted investor who had Confidence in the 
growth _of American industry, and in the ever-increas- 
ing desire 'of the American public' for new product." 

Malamud added that "the record rack merchandiser 
is no longer to be cónsidered by the record manufac- 
turer, record distributor or record dealer as a bastard 
offshoot plaguing the phonograph record industry. He 
is a legitimate avenue of phonograph record distribu- 
tion, 'fulfilling a function which no other part of the 
industry can handle, and without which a great amount 
of dollar volume in phonograph records would be lost." 

Anrither key 'speaker at the 1961 convention was 
George E. Kline, executive editor of Progressive Gro- 
cer, who disclosed the results of a study of record sales 
iñ supermarkets. 

The 1961 convention marked still increased par - 

Handful of Pioneers Spurred Growth 
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ticipation on the part of record companies, with, Miller 
international hosting the ladies at a boat cruise and 
luncheon. and Am -Par. RCA ,Victor, Liberty and Co- 
lumbia throwing parties for the NARM members. 

Panel Discussions 
Participating in panel discussions were representa- 

tives of RCA Victor, Capitol, Miller International, 
London, Columbia, Dccca. Liberty and Dot. 

Edward Mi. Snider was elected N \RM president 
at the convention. 

During 1961, N \RM Introduced a new wrinkle at 
the annual' mid -year meeting in Chicago. 

All NARM members participated in the first per- 
son.to-person sates conference. Appointments were 
set up for each member to meet in a private 2O -minute 
talk with each NARM, association member (record 
manufacturer). 

This system, bringing together top rack ,merchan- 
disers with top executives of the various record com- 
panies, achieved the following goals: 

I. The rack jobber learned of the various record 
company promotions for the late fall and early winter 
selling seasons. 

2. the record manufacturer was afforded the op- 
portunity to present his product and programs in an 
orderly fashion, enabling the rack merchandiser to 
know in ads anee what product will be available. 

3. Key personnel from each segment of thc indus- 
try met face to face. eliminating expensive and time- 
conSuming travel: 

4. The rack merchandiser was given the oppor- 
tunity to -air his gripesrand discuss policy problems with 
top record management at a private session. 

Recognized Spokesman 
From 1961 to 1963 NARM became recognized as 

the spokesman for the record! merchandisers by the 

`- 

I Ii- ,°-,, 

`, 

IIARM 

" 
1051051011 

i 

H.S. House of Representatives Sub -Committee on Dual 
Distribution of the Small Business Co nmittce and with 
the Federal Trade Commission on the Phonograph 
Record Industry Trade Practice Conference. 

During this period. record companies began placing 
great stress on product specifications. merchandising 
and promotion aids and record merchandising services 
on the basis of information proi.ided them, by NARM 

Meanwhile, NARM members were pioneering fea- 
tures that since have become a permanent part of the 
rack merchandising. scene. 

NAR'1 Pioneering 
Specially designed wire and wooden displays, the 

use of special racks for record promotions and 'for 
specific product and continuing promotions ---all these 
were developed by NARM members-and all these 
have since become standard in the industry. 

Highlight of the 1962 convention, at, the Eden Roc 
Hotel in Miami Beach, was an address by Dr. Aitón F. 
Doody. assistant professor of marketing at Ohio State 
University. 

Or. Doody cited the "one -stop shopping concept" 
which was brought about by the supermarket and told 
how record rack jobbing fitted into this concept-. 

Wholesale Functions 
He stressed the wholesale functions of the rack 

jobber, pointing out that "he performs essential mar- 
keting functions on the wholesale level and, under 
particular circumstances. does a more efficient job 
than anyone else. Proof of this wholesale character s 
found in the fact that such. establishments are enum- 
erated in the wholesale census and by the entire line 
of litigation and. court decisions supporting this point 
of view." 

NARM's first statistical -study of the record mer- 
chandising segment of the industry-based'on the 1961 

.calendar year-was released at thc 1962 convention,, 

II 

n t 

E. 
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Saturday Nite dance 
Date 

SATURDAY NITE DANCE DATE 
EDDY HOWARD 

P1GW 121114/SRW 16104 

RMON/CATS+ 
FAVOR#Y'ES 

NI/J we* .i 
1 

a 

HARMONICATS 
SELECTED FAVORITES 

MGW 12133/S11W 16133 

"4u 

r 

n 
that's 

desire 

THAT'S MY DESIRE 
FRANKIE LAINE 

MGW 12202/5RW 16202 

Patti 
Sings 
"Let's get away 

from it all" 

vibv 

LET'S GET AWAY 
FROM, IT ALL 
PATTI: PAGE 

WGW 12250/SRW 16250 

The most 
Distinguished 

Economy Label 
in the Industry! 

Gives you top artists for 
your Quality and price 
conscious record buyers 

THE uIItLIO 

s, 

1 

THE GREAT GEORGE JONES 
MGW 12266/SR5s: 16266 

' THE PLATTERS 

REFLECTIONS 
THE PLATTERS 

MGW 12272/SRW 16272 

LAWRENCE 
/E K 

IW Pi PARTY 
/, r 

Q 
v 

1t ̀_`ir.un 
LAWRENCE WELK 

DANCE PARTY 
MGW 12119/SRW 16119 

11111 

.4161- 

I - j'¡IIf Rio . > 

LJ 

{ 

TENDERLY 
VIC DAMONE 

CSGW 12157/SRW 16157 

SASSY 
SA Et 111 

VAUC:HAN 

SASSY 
SARAH VAUGHAN 

MOW 12237/SRW 16237 

glait 
, 

,' 1 - , 

u . 
:; 

055- - 
Fats, r 

DINAH WASHINGTON 
SINGS .FATS WALLER 
MOW 12271/SRW 16271 
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Opening session at the 1963 convention. 

1/44 rV . 
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NARM awards banquet at the 1963 convention. 

Organization Is Recognized Voice of Industry 
and it disclosed that NARM members were réspónsible 
for retail sales of 580,080;950 of a tótal of $140,000,- 
000 for the entire record -rack industry. 

Big brass from leading record companies attended 
the 1962 convention. including Glenn Wallichs. Capi- 
tol; George Marck, RCA Victor. Arnold Maxin 
MGM; Archie Bleyer, Cadence; Sam Clark, ABC - 
Paramount; Bernie Lowe, Cameo -Parkway'. Len Levy, 
Epic; Al Bennett, Liberty; John K,. Maitland, Warner 
Bros., and Dave Kapp, Kapp Records. 

Wallichs' Talk 
The keynote address, delivered by Glenn Wahichs, 

stressed the areas of partnership between the record 
merchandiser and the manufacturer. 

Irwin tarr, RCA executive, pointed out that the 
area of growth among record rack merchandisers' has 
been among those firms who specialize in records ex- 
clusively. 

Panel discussions hovered "The Changing Role of 
the Record Merchandiser," "The Future of the Phono- 
graph Record Industry." "Creativity," and "The Prob- 
lems Inherent in the Sale and Marketing of Single 
Records." 

Goddard Lieberson, president -of Columbia Records, 
delivered the keynote -speech at the 1963 convention, 
held in the Fairmont Hotel, San Francisco. 

Cites Responsibilities 
Lieberson emphasized the responsibilities of the 

record merchandiser as well as those of the manufac- 
turer. 

He told NARM members to select their merchandise 
carefully, pointing out that `the creators of successful 
records are quite naturally upset when they see a rec- 
ord rack abundantly stocked with obsolete or inferior 
merchandise." 

Lieberson added that it is the responsibility of the 
récord merchandiser "to educate the consumer in using 
the convenient method of record buying which you 
have developed in your mass merchandising." 

Satisfy Appetite 

"This you will not be able to do unless the record 
buyer becomes accustomed to the fact that he can 
satisfy the greatest portion of his musical appotite, for 
first-class recordings in the retat7 outlets which you 
sponsor." 

Lieberson appraised the record rack tnercbandiscr 
with the following statement: 

"The rack merchandiser has a new image. He is 
not a fellow on the outskirts of the record industry who 
is grubbily grabbing some of the overflow of a flourish- 
ing business. 

"He is an essential, an integral and developing part 
of that business. 

"Your creative feelings in the area Of mctchandis- 
ing- arc going to play an important role in keeping the 
record 'business healthy and wealthy. And wise; too, 
because if, in this business, we can manage to keep 
healthy and wealthy,, we will ail of us.be wise enough." 

Call for Unity 
Jules Malamud called for an industry council of 

NARM, the Record One -Stop' Association, the Society 
of Record Dealers and ARMADA to achieve reduc- 
tions in freight rates for records, to sponsor a National 
Record Month to promote the year-round giving of 
records as gifts. 

I he NARM study issued at the convention showed 
that the association's members grossed $1.02,575,800 
during the preceding year, an increase of $22,494,850 
over 1961. 

A record 350 persons attended the J963 NARM 
convention, as -virtually every top record company sent 
its:leading executives. 

This figure is expected to be topped at the 1964 
convention, April 19-23 at the Eden Rock in Miami 
Beach. For the first time in the organization's history, 
Ihé show will be open, to ail tradesters, whether NARM 
Members or not. 
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Reasons Why 
Warner Bros. 
Tbanis Rack 
Merchandisers, 

PETER, PAUL AND MARY,, the chart champs for consistency, 
enormity of sales, and continued popularity. An unbeatable 
trio. Thank You. 

, 9 , 

1 Morrell. 

LLAN SHERMAN, whorls, of course, America's 
unniest, and 'keeps making winners. Thank you. 

CHART -TIMELY ALBUMS (like the new Freddie Cannon LP), designed for'mighty'sáles 
right away. This is mostly because Warner Bros. is building one of the hot new singles 
rosters in the business. Thank, you. 

uid,SAhieram. SOUIND TRACK LPs from the hot new films, 'like "The Music Mari" (an 
RIAA gold album) and' ''Gypsy:" that will sell and sell and sell, For this, 
once again, thank you. 

."1". o' 

CATALOGUE ALBUMS (a dirty word?.,. not here) that are your backbone: 
like Bonnie Prudden's exercise albums. the ever popular Bob' Newharts 
and a hundred more. For these success stories. thank you. 

BUT MOST OF ALL, for the-cordbal, businesss-like, and constantly busy relationships with you ail. 
thank you, thank you, thank you. 

.. ele Pule «awe út Qaustd 
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NARM Keynote Speakers 

Jules Malamud. NARM executive director, deliv- 
ered the keynote address at the 1961 convention 
In Miami Beach. He- spoke on the convention 
theme, "Maturity," 

/ 
Goddard Lieberson, president of Columbia Records, 
spoke on the 1963 NARM convention theme at 
the San Francisco conclave. The theme was 
"The Key to 1963?" 
18 

/le 

Glenn E. Wallichs. Capitol Records board chair- 
man, spoke on "The Changing Role of the Record 
Merchandiser" at the 1962 convention In Miaml 
Beach. 

: 1e, 
r747 

. 

. . -.11k7:10,5 era 
° 

George Marek. vice-president and general manager 
of the RCA Victor Record Division. delivers the 
keynote address a -r the 1964 Miami Beach con- 
vention. The theme is'A Reaffirmation of Faith." 

billboard Rscofd Rock Mtrchond:aing Aprit 75, 1964 
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PAST PRE!IDENTS 

James J. Tiedjens was the first NARM 
president- Elected in 1958, he served 
two terms. 

,_.. 
. 

Edward M. Snider, who held the NARM presi- 
dency for the 1961-'62 term, receives_ his Past 
President's Plaque from Cécil ,Steen, the current 
president 

F 

. 

Cecil H. Steen, NARM pres ident, presents the 
Past President's Plaque to Harold Goldman, who 
held the -post for 1960-'61. The presentation was 
made at the NARM mid -year 1963 meeting in - 
Chicago. 

I 

1 

- I J 

:, 1- 

r 

Glen Becker, 1962 '63 NARM .pre;..dent, recet es 
a memento of office from President Steen. 
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JULES MALAMUD 

Jila[amud Ministers 

To Needs of 

Record Rack 

Merchandisers 

NARM, Executive Director in Record 
Business Most of His Adult 'Life 

Jures Malámud, executive director 
of.the National Association of Record 
Merchandisers, has been in the record 
business for virtually all his adult life. 

The 37 -year -old driving force of 
the record rack jobbers entered the 
business in 1949 handling national 
radio promotion for Jubilee Records 
shortly after his graduation from Tem- 
ple University's School of Business and 
Public Administration. " 

After a short stint with Jubilee, 
she joined Dave Miller's Essex Rec- 
ords as sales and promotion manager 
and doubled in brass with artist rela- 
tións, and recording activities. 

He played an important role in -such 
Essex hits as "Sin," with the Four 
Aces; "Here in My Heart." with Al 
Martino; "Oh. Happy Day." with 
Don Howard: "Crazy Mixed - Up 
Song," with Peter Lind Hayes and 
Mary Healy, and "Oh, Mein Papa," 
the original Eddie Calvert version. 

hlataniud also worked with such 
British recording artists as Norrie Par - 

and Ray Martin. 
In 19540 when the giant. book pub- 

lishing firm 'of Simon and Schuster 
decided to enter the popular recording 
field, Malamud was' tapped for the 
post of sales manager and charged 
with the responsibility of launching 
the firm's label. 

Two years later. Malamud rejóined 
Dave Miller when Miller created.Som. 
ersel Records, the first line of budget 
record product aimed' specifically at 
the Mass merchandising market. He 
became Eastern sales manager of the 
Miller International Company. the 
parent firm. 

Within a few months %lalamudr was 
named national sales manager of 'min. 
er international. and with the ad- 
vent of Somerset Stereo -Fidelity, the 
first budget stereo label, he was 

named vice-president in charge of 
.marketing. 

In this post, Malamud worked close- 
ly with record_drstributors throughout 
.the country in both the distribution 
of the budget. lines' and in the firm's 
regular priced Trans World, label. 

Whiic .at Miller International. Mal- 
amud helped create and promote the 
101 Strings Orchestra: which racked 
up international' sales. He developed a 
technique of promoting the 101 
Strings Orchestra through air play. a 

pioneer achievement for budget mer- 
chandise. 

Malamud also played a rote in the 
executive planning which resulted in 
the first original classical recordings 
for a budget line by the Lorfdon Phil- 
harmonic Orchestra and the Hamburg 
Philharnionia Orchestra. 

It was during Malamud's tenure 
at Miller International chat he be- 
came involved with the growing heeds 
of rack jobbers, 

Somerset Stereo - Fidelity Records 
were marketed through the traditional 
record distributors to independent ré.- 
tall stores, directly to. chain stores- 
and also to record rack merchaildlsers. 

Malamud realized that the rack job- 
bers needed special packaging and spe- 
cial point -of -purchase displays, and he 
provided (hero. 

He became more deeply involved 
in rack merchandising when, in Sep- 
tember 1958, Somerset invited a 
group of rack jobbers to the Concord 
Hotel in the Catskill Mountains for 
a weekend. Among these rack jobbers 
were Jemcs J. Ticdjens and Harold 
Goldman, who later were among the 
founders of NARM. 

Somerset bccdmc one of the first 
NARM associate members. and Mala- 
mud played an active part in the first 
two conventions, 

When the third annual convention 
rolled .around-in April 1961--Mala- 
mud was keynote speaker, and he was 
also the executive director of the or- 
ganization. 

Malamud's first job as executive 
director was to enroll virtually every 
record manufacturer to associate 
membership. Today, Most of the 
leading manufacturers belong, and 
Mal'amud is working hard to bring 
the few remaining into the fold. 

Several innovations which Malamud 
instituted as executive director have 
become permanent features of record 
industry activity. 

The annual NARM study, the third 
of which will be issued at NARM's 
sixth annual convention .in Miami 
Reach, provides -reliable statistical data 
on the record merchandising, segment 
of the industry. 

the sales conference feature of.the 
NARM midyear meeting, as well as 
the format of the annual conventions, 
have been highly praised by all eche- 
lons of the record industry who par- 
ticipate in them. 

Malamud still, finds time to speak 
on rack merchandising before trade 
.groups, contribute .to business journal.; 
on,'the subject, and to pursue his only 
hobby-golf. 

He. serve on the golf committee of 
the Warrington Country Club and is 
a member of Israeli Lodge, B'nai 
B'rith, ear Zion Temple Pi Lambda 
Phi. United Business Men's Associa- 
tion of Philadelphia. Lower Metion 
Township Civic Association, Penn 
Wyne Library Association. He is also 
a past president of the Scharfon Bleu 
Society of America. 

His wife. Mickey, assists him in ,hip 
duties and is well known'to all NARM 
members. The Malamuds ihave two 
cons,'Steven and Eric. 
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Officers 
and 

Directors 
1963'64 

h \ f . ! 

c \ ' 

CECIL H. STEEN 
Recx rdwagon, Inc., Woburn, Mass. 

President and director 

--_ 
gal,» 

JAMES J. TIEDJENS STANLEY JAFFEE GEORGE A. BERRY 
Musical isle Record Corp., Cordon Sales Co. Seattle Modern Record Service. 

Milwaukee Secretary and director New Orleans 
Vice-preiidcnt and director Treasurer and director 

GLEN C. BECKER JOHN BILLINIS 
Music City Record' Ricks, Billinis Distributing Co., 

Los Angeles SsIt Lake City 
Director Director 

ALVIN M. DRISCOLL 
Pioneer D;stríbuting Co , 

Wichita, Kan 
Director 
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1959-1962 

1 

Listed below are award wiriners of NARM competitions for the last four 
years. Awards for the 1962 corínpetitions were made at the 1963 
convention, for the 1961 competitions at the 1962 convention, etc. 

i, ' 
_ ; 

M 

ELVIS PRESLEY 
Best Selling Male Vocalist: 1959, 1960, 

1961, 1962. 
Most' Promising Male Vocalist. 1961. 
Best Selling LP- "Flue Hawaii" RCA Victor. 

1961. 
Bell Selling Single Record: "Are You 

lonesome" 1960: 

0 

BRENDA LEE 
Best Selling Female Vocalist: 1962. 
Most Promising Female Vocalist; 1960. 

á 

1 

CONNIE FRANCIS JOHNNY HORTON 
Best Selling Female VocaÍisl: 1959, 1960, 'Best Selling Sing e Record: "Batt'e of New 

1961. Orleans;' Columbia, 1959. 

l'+ 

RAY CHARLES ALLAN SHERMAN 
Best Selling Single Record: 1 Can't Stop Best Selling Momo LP: "My Son, the Folk 

Loving You," ABCParamount, 1962, Singer," Warner Bros.. 1962. 

1 

Ft(' it 
JIMMY DEAN 

Bell Selling Single Record: "Elk Bad John." 
Columbra, 1961. 

VAU'GHN MEADER 
Best Selling AJITime LP Arlist:' 1962, 
Best Selling, A11 Time 11.1, "first ` family. 

Cadence, 1962'. 
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HARM 

AWARD WINNERS 

1959-1962 

(continued) 

i 

C 

ROBERT GOULET 
Most Promising Ma, a Vocalist: 1962. 

BOBBY RYDELL 
Most Promising Male Vocalist: 1960 

DEE DEE SHARP 
Most, Promising Female Vocalist: 1962 (tie). 

r 

r .. 

MARY WELLS 
Most Promising Female Vocalist: 1962 (Ilet. 

26 

KINGSTON TRIO 
Best Selling Vocal Group: 1960, 1962 (tie). 

t .j_ 

f_- 

,.--.. 
PETER, PAUL & MARY 

Best Selling Vocal Group: 1962 (lief. 

LINDA SCOTT 
Mast Promising Female Vocalist: 1961. 

.400 

1 

MITCH MILLER AND THE GANG 
Best Selling Vocal, Group: 1961. 
Best Selling LP Record Promotion:; "Sing 

Along With Much," Columbia. 1961. 
Special Award for Outstanding .Achievement 

in Entertainment: Mrtch 'Miller's "Sing 
Along" LP's: 1960. 

RUSTY WARREN 
Best Selling Company Recording: 1961. 

ólllboord Record 

"11 

BILLY VAUGHN 
Best Selling Orchestra- 1962. 
Conslitency of Safes (or Regular Priced LP's: 

1960. 

BOB NEWHART 
Best Selling Comedy Recording: 1961. 
Best Selling Specialty Artist:" 1960. 

hL. 

! 

+. 

MANTOVANI 
Best Selling Economy Price LP: "Mantovani 

Showcase." londoo. 1960. 
Best Selling LP Record 'Promotions "May Is 

,Mantovani Month," London. 1959. 

i 

BOBBY DARIN 
Best Selling EP:, "That's All." Atoo. 1959. 

I. 

SHELLEY BERMAN 
Best Selling LP: "Inside Shelley Berman. 

Verve, 1959. (Tied With Chipmunks. 
liberty.) 

Rock Msrchándísinp April 21 1%4 



the Critics agree*... 

B 1-111 D. E 
memas sa les. . . sa les.. . sa les.. . sa les! 

NARM (1963) POLL: 

"Best Selling Female Vocalist" 
"Top Female Artist on Singles" 

BILLBOARD'S 11th ANNUAL 

D1 POLL: 

41 (Tie) Most Played Female Artist 

* : . . and many, many others! 

Direction:' 
WILLIAM MORRIS AGENCY 

Exclusively:' 
DECCA RECORDS 

...',tent iQ, AMC , 

BRENDA LEE 
s _ 

! 

"6r 

eia- "" BRENDA LEE 

UT ME SING ALL ALONE AM l 

0ecto O1443 /S1Ne1 D474439 coda bl-4370 Stereo.O1.7437O 

1=-E." Flcz25 --- Brenda 

My sincere congratulations to NARM 
best wishes for a wonderful 
convention( 

April 25 1964 B Ilboord Retold Bask.Merehanegsing 

--- 
BRENDA TMA:1 ALL 

Oeue B1-tiiB/Stette Ol.70311 

Ir 

ALL THE WAY 
Deets OU4 74ffleree 01.74174 

Personal Mgr,: 

Dub Albritten 
110$ west End Bldg. 

Nashville* Tenn. 
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NARM AWARD WINNERS -1959-1 962 (continued) 

Best Selling Stereo LP: "West Side Story," movie sound track, Columbia. 1962. 

Best Selling Children's Line: Golden. 1962, 101 Dalmatians, 1961. 

Best Selling Economy Line Under Sil: .Pickwick International. 1962. 

Best Selling Economy Line Over 51: Camden 1962. 

Best Selling Economy Price LP: "Stars for a Summer Night,' Columbial, 1961; "Soul of Spain," Somerset, 1959. 

Best Seliirg LP Record Promotion: Bravo Records. 1960. 

Best Selling LP: -Sixty Years of Musk. Vol. 117 RCA Victor, 1960: "Sixty Years of tusk." RCA Victor, 1959. 

Best Selling EP: "Touch of Gold. Vole .11I," 1960. 

Associate Member Showing Greatest Progress: CameoParkway, 1962; Cepilol Records, 1961. 

Associate Member With Sustained Achievement RCA Victor. 1962. 1963. 

Best New Product 'Introduced: Phase 4.Stereo {London) and 35mm. Stereo [Command). 1961. 

Lowest Priced Christmas Promotion: Spinarama Records. 1960. 

Consistency of Sales for 'LowPriced LP's: "101 Strings," Somerset. 1960. 

Technical Achievement Award Command Records for Us Percussio' Series. 

ef 

` UST en, Reccrn /`CcCh 

Serving So. Calif. with a complete lino of major . indie recordings! 

FAST 

COURTEOUS 

SERVICE 

COMPLETE STOCK 

INVENTORY CONTROL 

MERCHANDISING 

'a. 

8 years o1 re/dub/My 

4444 Sunset Boulevard 
Hollywood 29, Calif. 
NOrmandy 6-0131 

PETE SEEGER 

on BROADSIDERECORDS 
pror.ct of Folkways .eteeorae 

Now-NItÍ¡ 1T LP-$4.21 ea 

- songs of our times - 
BR30i1 Broadside, vol. 1 .frith others) 
88302 Broadside, vol. 2 (solo) 

µ"orld'.i leading producer or unrh,'rrjM 
folk ~We ow remedy. 

FOLKWAYS RECORDS 
165 West 46th Street yew Yolk 36, N.Y. 
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The Ultimate in POPULAR MUSIC 
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THE ULTIMATE IN ENTERTAINMENT 
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a. 

J 

AWARD 

NOMINEES 

A 

These ;records, artists and (labels 

have been nominated for outstanding 

achievement awards for perform- 

ances during 1963. Winners will be 

announced during the annual con- 

vention of the National. Association of 
Record Merchandisers' convention' in 

Miami Beach. Awards will also be 

made to the NARM associate member 

company which has. demonstrated 
sustained achievement in those pur- 

poses for which NARM was formed 

and to the associate member com- 

pany which has d'emonstrated the 

greatest progress in the past year in 

those purposes for which NARM was 

formed. The list of nominees follows: 

BEST SELLING HIT SINGLE RECORD 

Blue Velvet-Bobby Vinton-Epic 

Dorninique-Socur Sourira-Philips 
End of the World-Skeeter Davis-RCA Victor 

Fingertips-little 'Stevie Wonder-Tomla 
Puff the Magic Dragon -.-Peter, Paul, old Mary- 

Warner Bros. 

Surfin' U.S.A.-The Beach Boys-Capitol 

BEST SELLING ALBUM 

Days Of Wine and Roses-Andy Williams- 
Columbia 

Joan Batts in Concert-Joan Baer-Vanguard 
Movin'-Pcter, Paul, and Mary-Warner Bros. 

Peter,.Paul, and Mary-Peter, Po_ ul, and Mary- 
Warner Bros. 

Thé Singing Nun-Soeur Sourire-Phlllps 

BEST SELLING MOVIE SOUND -TRACK ALBUM 

Bye, Bye, Birdie-RCA Victor 

Cleopatra -20th Century fox 
How the West Was Won-MGM 
Lawrence of Arábla-Colpix 
West Side Story-Columbio 

BEST SELLING MALE VOCALIST 

Andy Williams-Columbia 
Elvis Presley-RCA Victor 

Frank Sinotra-Reprise, Capitol 
Ray Charies-ABC-Parómount, Atlantlé 
Tony 'Bennett-Columbia 

30 Mllbenrd Record Rock Merdhondiring 4pri1 25. ,1964 



BEST SELLING FEMALE VOCALIST 

Barbra Streisand-Columbia 

Brenda Lee-Decca 

Connie Fancis-MGM 

Joan Boer-Vanguard 

Nancy Wilson-Capitol 

BEST SELLING COMEDY RECORDING ARTIST 

Allan Sherman-Warner Bros. 

Bill Dana (Jose Jimenez)-Kapp 

Rusty Warren --Jubilee 

The Smothers 'Biothers,-Mercury 

Vaughn Meader-MGM, Cadence 

BEST SELLING CHILDREN'S LINE 

Col pix 

MOST PROMISING MALE VOCALISTDisneyland 
Golden 

Frank Fontaine-ABWóramount 
Pickwick International 

John Gary-RCA Victor 
United Artists 

Richard Chamberlain-MGM 

Trani Lopez-Reprise BEST SELLING ORCHESTRA 
Wayne Newton-Capitol Billy Vaughn-Dot 

Henry Mancini-RCA Victor 

Joe Herneli-Kapp 

Lawrence Welk-Dot 
MOST PROMISING FEMALE VOCALIST Mantovani-London 

Lesley Gore-Mercury 

Nancy Wilson-Capitol BEST SELLING ECONOMY PRICE PRODUCT 
(uñder $1.00 retail) Peggy March-RCA Victór 

Skeeter Davis-RCA Victor 
Ambassador Record Corp. 

Crown Records 

BEST SELLING VOCAL GROUP 

Peter, Paul, and Mary -Warner Bros. 

The Beach Boys-Capitol 

The Four Seasons-Vee Jay 

The Kingston Trio-Capitol 

The New ,Ch'isty .MFnstrels-Columbia 

Pickwick International' 

Premier Albums 

Somerset °Stereo -Fidelity 

BEST SELLING ECONOMY PRICE PRODUCT 
(over $1.00 retail) 

Camden -RCA Victor 

Richmond-London 

Wing-Mercury 

April 23, 11904 'dlllboord, Rhcord Doer M.rrhendising 31 



1964 CINVENTION 
NATIONAL ASSOCIATION OF 

to WORD MERCHANDISERS, INC. 
APRIL 19-23. 1964 

Eden Roe Hotel Miami Beach 

Sunday, April 19 

Convention Registration- 
Regency Lounge . 

Regular Members Méetiog- 
Palladium Room .... ....... 2:00 P.M. 

11:00 A.M.- 5:00 P.M. 

Presidential Welcoming Cocktail Party- 
Imperial Room 6:00 P.M: 8:00 P.M. 

Host: National Association ,of Record Merchandisers 
Mr. and Mrs. Cecil H. Steen 

Regular and Associate Members 

Dinner Party-Cafe Pompeii.. . 8:00 P.M. 
'Host: Columbia Records. Inc. (By invitation only) 

Monday, April 20 

Breakfast-Mona Lisa Room _ .. 8:00 A.M.- 9:00 A.M. 
Regular and Assóciate Members 

Opening Business Sessiion - 
Imperial Room , .. .. . ... . , 9:00. A.M. 

Regular and Associate Members 

Chairman of the Day: GcorgeA. Berry. Convention Chairman 

Invocation- 
President's Welcome. ....Cecil H. Steen, President, HARM 
Keynote Address 

George R. Marelta RCA Victor Record Division 
`A Reaffirmation of Faith" 

Feature Address. .. . .. Dr. t heodore N. Becktlitit; 
Professor of Marketing, Ohio State (Jnisersity 

'MC íc Rack Jobber: A Phenomenon in Wholesaling" 

Panel Discussion .. _ The Rack Merchandiser: 
A Phenomenon in Record Wholesaling" 

Luncheon-Mona Usa Room .. . 12:30 P.M. 
Regular and Associate Members 

Ladies Luncheon-Ocean Lounge -12.30 .12.30 P.M. 
Featuring: Miss Frances. 'Palm Readings 

Host: Dot Records. Inc. 

Visitation on Display Floors 1:30 P.Mr- 6:00 'P.M. 
Regular ,.and Associate Members 

Cocktail Party, Empire Room . .. 7:30 P.M.- 8:30 P.M 
Regular and Associate Members 
Host: MGM/Verve Records, Inc. 

Dinner Party --Cafe Pompeii . , 8:30 P.M. 
Host: RCA Victor Records (By invitation oniy j 
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Tuesday, pril 21 

Breakfast-Mona Lisa Room 8:00 A.M: 9:00 A.M. 
Regular and Associate Members 

Business Session-Imperial Room . 9:00 A.M. 
Regular and Associate members 

Chairman of the Day: George A. Berry, Convention Chairman 
Address .... William Gallagher, Co umbia Records 

Address Alberta A. Carretta, Esq. 
"Trade Practice Rules-A Formula for Profitable Compliance" 
Panel Discussion-"Today's Problems; TorOiirrow's Challenge` 
Luncheon-Mona Lisa Room .. ,I2:30 P M. 

Regular and Associate Members 

Visitation on Display Floors . 1: ) P.M.- 6:00 P.M 

Cocktail Party-Empire ROVm 7O P.M.. 8:30 P.M. 
Regular and. lAssociate Members 
Host; Liberty/Imperial Records 

Dinner Party-Mona Lisa Room .. 8:30 P.M. 
Host: Capitol Records (By invitation only) 

Wednesday April 22 
Visitation oh Display Floors . .... 9:00 A.M.-12:00 Noon 

Regular and Associate Members 

Luncheon-Meeting-Palladium Room.I2:00 Noon 
Regular Members Only 

Visitation on Display Floors 1:30 P.M: 5:30 P.M. 
Regular and Associate Members 

Ladies' Theater Party --Coconut Grove Playhouse 
"Milk and .Hóney," starring Molly Picon 

Buses leave the Eden Roc Hotel at 1:00 P.M. 
Host: Miller International Company 

NARM Awards Cocktail Party- 
Imperial Room . .... . . 6:30k P.M.- 7:30 P M, 

Regular and Associate Members 
Host: Warner Brothers/Reprise Records 

NARM Awards Banquet- 
Cafe Pompeii .. . .. _ . 800 P.M. 

Regular and Associate Members 

PRESENTATION OF THE 1%3 
NARM AWARDS 

Thursday, April 23 
Round Table Seminars- 

Imperial Room . 9:00 A.M.-I2:00 Noon 
Regular Members Only 

Supervision: Dr. Alton F. Doody. 
Associate Professor of Marketing, Ohió State University 

'The Complete Record Department- 
Its Problems and Potentials" 

"The Small Rack Jobber-Servicing the Traditional Outlet" 
6711boo+a Record Rock Mercho-diiing April 25, 1964 
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Meet the family of 

Billboard Publications 

Like any big fancily, each member of our 
brood is totally individual in matters of 
personality and appeal. .. but the,traditilrsq, 
soundnt and ethics of the, parent organi. 
nation have given all our publications a 
strong fancily rebemblance in the areas of 
interity and quality of service. 

In its 70 plan of ,titmice to loth industry end con. 
sumcr. The Billboard Publishing Company halt offered 
ite member p tblieatiurls And divi.iom n rich Ii ritage 
of found lu lI;3. prac.tioe and -tiici, adherence to tilt' 
'Pligh si stuay}srda of publirntion ntul :xmiee. 

Run by toll publishing prof._ssionatr and fed by world- 
wide networks of experience jotmlalk+ts-and writers. 
the quality of editorial content delivered to leaden 
and the exactinf, effillency Qf our seam+ <Bs -lions ha% 

made lbs. Itillboard Publi~hing Ci1np. ny µ leader in 

every field it mere- ...Nswing pn.tióc.'s7tlllc and 
peak results for each participating adhertser. 
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Record merchandisers account for 

high percentage of budget recor Js 

Rack outlets ate a key point of 
sales for the budget lines. Iea Moss. 
executive vice-president of Pickwick 
international. states that of the 12.- 
000,000 I P units sold annually by 
his company, between 60 and 70 per 
cent is sold "via racks. 

Pickwick, .along with Ambassador 
Records, Pretitier, Crown and Miller 
International, play an,important role 
in providing rack merchandisers with 
profitáble budget fines. 

Commenting on the importance of 
budget merchandise to the rack job- 
bing segment of the record industry. 
Moss remarks; "We give them (the 
racks) basically a ,presold product ... the merchandise is acceptable and 
is already poly -bagged. We sell direct 
to the rack jobber." 

Miss also noted that budget mer- 
chandise sells cFoscr to the list price 
than much other récord product. It 
is a major staple, 'and a profitable 
turnover results from it. 

"The budget kecord." Moss adds. 
"was .created to -answer the require- 
ments of the mass market, at a price 

- thousands of outlets catering to 
the mass markets cannot afford a 
full-scale record department and de- 

pend heavily upon budget merchan- 
disc." 

Mark Friedman. office sales man- 
ager of the Ambassador Record Cor- 
poration. another important operation 
in the budget field. states that at least 
75 per cent of the company's prod- 
uct is moved via rack sites. "We 
protect the rack jobber, because he 
is our source of distribution and 
contact with the chain and satiety 
stores," throughout the country; and 
we sell direct to the rack jobber." 
Friedman stated. 

The scope of budget merchandise .is 
very broad. \mbassador, for instance, 
features name artists in pop, country 
and western. rhythm and blues, etc. 
Exambles are JohnGary, Al Martino. 
Jimmy Dean. Autry Inman. Bill Eck - 
sine. Arthur Prysock and Ray 
Charles. 

I he company's LP lines are Guest 
Star and Diplomat. Ambassador also 
puts out kiddie material on its Peter 
Pan 'label, The percentage of this 
product sold via racks is not as high, 
hut ís very suhsaritial. The Peter Pan 
line features TV and cartoon char- 
acters, such as Captain Kangaroo, 
Casper the Ghost. Three Stooges, 
Laurel and Hardy. Arnold °Stang. 
Lariat Sam. etc. Also included is a nar- 

rated classics series, "Opera for boys 
and. Girls," "Symphony for Boys and 
Girls," etc. 

Premier, one of the biggest of the 
producers, of budget disk, puts out 
five budget lines (in additión to three 
higher priced labels). The budget 
lines are Coronet, Spin.O-Rama. 
Celebrity, Parade and Twinkle The 
latter is. Prentier's kiddie line. Phil 
i .andwehr, head of Premier. says that 
the budget ,product -is selected and 
produeed°w,ith the idea that it swill sell, 
continuously. Therefore it comprises 
standard musical material for the most 
part, plus some .current material. 
Landwehr states, that about 75 per 
cent of his budget merchandise moves 
through rack outlets. "This.merchan- 
disc is made to order for impulse 
buying . it is extremely suitable 
for rack locations where only a small 
amount of space. is allotted'iio records. 
and the most must be gotten out of 
that space." 

Landwehr, whose product is - sold 
direct to the rack jobbers, adds that 
the rack segment of the business repre- 
sents a new record market; the buyers 
arc not the conventional record buyers. 

. and the product and merchan- 
djsing is.geared to thin new market. 
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Thrr Observes 

Rack Jobber Growth 

"In the early 1950's, all the in- 
gredients were at hand for the retail- 
ing and marketing revolution which 
was to result in .t tremendous ex- 
pansion of the record industry." 

The speaker is Irwin Tarr, manager 
of merchandising and planning for 
RCA Victor, and a longtimc cxceu- 
tive witti the company. 'i arr, in the 
record business some 18 years, has 
watched the rack jobber segment of 
the business grow to its present 
eminence and in his executive capacity 
with Victor he has participated in 
that growth. 

He became manager of syndicate 
store sales for the label in 1953. 
and subsequently bec-arne manager of 
special market :sales, 

In the latter post, particularly, his 
function was to help Victor's distribu- 
tors in serving the rack jobber in- 
dustry-which was rapidly becoming 
a major part of the record business. 

Tarr became interested in the rack 
jobbing segment of the business be- 
cause. as he says. "in 1953 it became 
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apparent that records were underdi's- 
tributed," He adds: "The syndicate 
stores were .not satisfied with the 
record business; there were not enough 
dealers in suburban areas, which were 
feeling the effects of the population 
explosion; the hi-fi revolution had 
begun, as had the great surge of the 
Ll' record." 

In addition to the aforementioned 
elements was the fact that radio, ex- 
periencing the effects of TV, had 
become a massive, 24 -hour juke box, 
Tarr explains. 

So there, in a package, were the ele- 
ments which prepared the way for the 
great expansion of the record: business. 
Meanwhile, indie labels were pro- 
liferating. and there.was- a great need 
for the exposure of the recorded 
product 

The big question, Tarr notes, was 
how to take advantage of these ele- 
ments and get the product exposed: 
One answer was through such outlets 
as supermarkets, serviced by rdck 
jobbers. Many record executives at the 
time were of the opinion that people 

RCA Executive Says --"Sweetest Sounds in 
Record Business Still to Be Heard." 

would refuse to buy records in super 
markets. "But our hunch was correct," 
Tarr added. 

What has happened, of course, is 
history: the rack jobbing area became 
the fastest growing segment of the 
industry in .the late 1950's. 'The rack 
jobber does not merely sell," Tarr 
points out. "He is a merchandiser who 
selects the product which- will' provide 
the fastest turnover for the outlet , , , 

and this function has kept this kind 
of business on a going basis." 

"The early rack jobbers," Tarr 
recalls, "knew distribution 'but not 
records ... then, an interesting thing 
happened, more record people got 
into the field , ,. " some of these came 
out of the retail end of the business." 

Tarr continued: "It's an outmoded 
cliche today to say that rack jobbers 
only move the cream merchandise. 
today, many rack outlets have depth 

of inventory. This is a trend of recent 
years; and a large tacker today car- 
ries literally hundreds -of LP titles." 

Taking a bird's-eye view of the 
record business currently, Tarr holds 
to the opinion that no one form of 
wholesaling, or retailing will ever 
completely dominate the industry. 
"the United States," he points out, 
"is so large, so diverse, that such 
domination by one segment is just 
not in the cards . - . but all forms of 
business enterprise arc becoming 
,more competitive, so that the stand- 
ards for survival-whether it be a 
specialty retail atone, a giant discount 
operation or any other form-become 
greater and more demanding. Not all 
rack jobbers will survive; neither will 
all discounters or retailers of the old 
school. But the aggressive, progressive 
ones will:" 

"This trend," Tarr notes, "hopefully 
will result in greater efficiency in the 
movement of records ... and it all 
has its basis in individual initiative,. 
and whether the individual fulfills a 
valid function." 

Looking into the future, Tarr 
stated "(paraphrasing Richard Rodgers): 
"The sweetest sounds .in the record 
business are yet to be heard. The 
future is bright despite the 'fact that 
growth entails growing pains. The 
,population of the United States is now 
ió excess of 190,000,000. lilac must 
the more retail outlets to expose the 
great quantity of talent' developed by 
the many record manufacturers. 

"Today." Tarr concluded, "we have 
1,P records which sell in the millions 
of copies. The potential is indeed 
great; and one of the reasons for this 
is the growth of additional outkts. 
wherein recorded product is made 
more readily available to the consum- 
er. And the consumer, of course, is 
the chief beneficiary." 
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FILLS IMPORT:1'NT 
NEED FOR 

RECORD RK 
JOBBER 

Any self-service- merchandising op- 
eration carries a risk of damage to 
the stock from handling by customers. 
Record albums arc obviously no ex- 
ception. and the fast growth of ra,k 
merchandising of records owes much 
to the durable and efficient shrink - 
film ,packaging now available. 

The pioneer and leader in the record - 
packaging field ,is Cryovac. a division 
of W. R. Grace & Company. whose 
Y -Film has -qualities specially adapted 
to the two-dimensional shape of an 
album. Cryovac sells or leases its páck- 
aging machine with the film to Cus- 
tomers. Development of the machine 
was as important to the industry as 

the film; since it filled the need to 
skin -package albums quickly and eco- 
nomically. 

The company's SA -1 is a fully -auto- 
matic unit capable of wrapping 1,800 
albums per hour. Also available are a 

semi -automatic model good for about 
400 album covers per hour and a 

hand -operated unit, 
Shrink -film packaging is a concept 

that originated before World War IT 

as a means of preserving whole poul- 
try and other food'itcros.. When heated, 
the film shrinks evenly in °all direc- 

lions until it is stopped by the con- 
tours of the object it is to enclose. it 
becomes a transparent skin, ideal four 
record albums, as Cryovac realized 
more than four years ago when the 
self-service- trend began to take over 
in record retailing. 

Y-Film'was tiesfgned as a, coaxically 
ork:nted shrink firm, to be not only 
tough and transparent but also 'to ac- 
centuate the attractiveness of the al- 
huiii cover. 'The fatter consideration 
is important from the standpoint of 
impulse buying, which accounts for a 

substantial section of all record rack 
sales. 

The SA -1. Cryovac says. is the only 
completely automatic overwrapping 
machine designed specifically for the 
record industry. It is a unitized ma- 
chine, geared to fit 'into any auto- 
matic packaging line. The record jack- 
ets, whether LP's, albums or -sets of 
boxed records, are stacked in the 
SA -I hopper. From there they feed 
automatically into a chamber where 
they arc covered from front and back 
by converging sheets of Cryovac Y - 
Film fed from two separate rolls with- 
in the machine. 

As the jackets move horizontally 

into the works, the forward edge of 
the package ig trimmed and scaled, 
and the same action trims and seals 
the rear edge of the preceding package, 

As the package moves farther, a 

U-shaped bar descends to trim -seal 
the two -side edges. Finally the pack- 
age moves- to a conveyor belt Ind is 
carried to a hot-air tunnel which 
shrinks the film tightly. giving the al- 
bum a laminated look, 

Aside from improved appearance, 
the advantages or using the process 
are many. Shopworn or ragged rec- 
ords have to he reinspected and re- 
wrapped by rack jobbers and dis- 
tributors: This represents a- loss of 
time and money not only to these men, 
hut to the record industry itself. The 
time lost is time that the jobber can- 
not devote to servicing his racks. 

At present, oll major record com- 
panies arc using the Cryovac process. 
as well as distributors and big jobbers 
An optional feature is custoin-printed 
film. It is possible to print shrink -film 
containing price m:;rk'ings. anniversary 
messages. designs or whatever is de- 
sired. Cryovac believes that printed 
film will eventuallv.account for about 
10 per cent of its total sales. 
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NATIONAL ASSOCIATION OF RECORD MERCHANDISERS 

ASSOCIATE íEWBERS 
ABC -Paramount Rotords. Inc. 
1501 Btoodwoy 
New York '36 
Areo Code 212, lO 3.4220 
Samuel HL Clark 
Lowy Newton 
Irwin Garr 
1539 N4 Vine Si. 
Hollywood 
Area Code 213, HO 9-3589 

Affiliated PubIJ*Mrs 
Golden .library Division 
630 Filth Ave. 
Now York 
Areo Code 212. CI 5 6400 
$11Y Roiken 

Amhossodor Record Corp. 
461 8th Ave. 
New York 1 

Area Code -212, LA 4-0600 
S. Gordon Streriget 
Merlin Kasen 

ArrnPhyl Creations 
S08 FnolInghuysen Ave. 
Newark 14, H. J. 
Area Code 201. BI 8.5100 
Aryhur Hochmon 

Atlantic Record Soles Corp. 
1841 -Broadway 
New York 73 
Area Code 212, PL 7.6306 
Robert Kornhelset 
Leonard Sachs 

Audio Fidelity Records 
770 11th Ave. 

,New York 
Areo _Code 212, PI. 7-7111 
Sidney Frey 

Rig Top Recoros 
1619 B.00dway 
Now York 
Arco Coder 212, JU 6-4328 
John Bien sloe i 

Buckingham Records 
500 Sth Ave, 
Suite 3112 
New York 36 
Arlo Cede 217, JO 2.0670 
Fred' Castle 

Cadeneo Records. 
119 West 5711 S. 
New York 19 
Area Code 212. CI 5.1550 
Ard'i,r "Weyer 

Comen Parkway Records, 
Inc. 

1405 Locvtt St. 
PhRnrlelphia 
Area Code 213, KI 5-1140 
Harry Ch:p.etr 
tfer,nan Kaplan 

Capitol Records Distributing 
Corp. 

Hollywood and Vine 54*. 
Hollywood 28 
Area Code 213, HO 2-6252 
Stanley M. Gortikow - 

Williorn B. Tallunt Jr. 
Max Ceillison 
4520 Woodatocll 
Fort Wayne, Ind 

Chess Record Corp 
7170 5. Michigan Ave. 
Chic000 16 
Area Code 312, CA 5.2770 
Leonard Chess 
Maw Coopersteln 

Colpi: Record* 
711 Fifth Ave, 
New York 22 
Arga Code 212, PL 1.4400 
Roy Lawrence 
Waft McGuire 

Columbia Record Soles Corp,. 
799 Seventh Ave. 
New York 
Arco Code 212, CI 5-7465 
Mod Hoffman 
Kenneth Gancy 

Contolner-Kroh Corp. 
801 feat oust St. 
Los Angeles 
Area Code 213;232.3281 
Arlhe, M. Garcon 

R. '0. Cort{ne Co . 
136 W. 52nd St. 
New York 19 
Area Code 212, VU 2-3845 
Robert E. Live -soy 

Cosaco Recording Co. 
570 fifth Av.. 
New York 
Areo Code 212, LT 1.9430 
Richord Shapiro 

Crown Records, Inc. 
1435 5. LoCienego Blvd. 
Los Angeles 33 
-Leo Code 213, 655.5342 
Soul Bihori 

Cryostat, Div. 
W. R. Grace Co. 

P. O. Box 464 
Duncan, S. C. 
Gene Wycoff 
Area Code 803,.489-4121 

Decco D1,NibuNng'Cerp. 
4.45 Park Ave. 
New York 27 
Area'Code 212, Pt 2-1600 
Clouds Bronson 

04.11 Records 
6217 Selma Ave. 
Loos Angeles 
Area Code 213, 466.2443 
Robert Keene 
Pot Brophy 

Disneyland Records 
S00 5. ̀ Bueao Victo St. 
Burbank, C 8if, 
Areo Code 213. 845.3141 
James A. JoMcon 
Robert Mich 
477 Modiron Ave. 
New York 
Areo Code 212, Pt 9.3880 

Dot Records; Inc. 
1507 N. Vine St. 
Holtlywood 28 
Aiiev Code 213, HO 2.3141 
Mrs, Christine Hamilton 
John P. Vector. 

Eiektra iRedords 
51 W. 51st St, 
New York 
Area Code 2112, JU, 2.7711 
Joc Holtanon 
Mel Posner 

Epic Records 
799 Seventh 'Ave_ 
New York, 
Area Code 212, Cl 5.2240 
Leonord Levy 

Everest Enterptises. 
1313 N. Vine St, 
Hollywood 
Area Code 213. 466.8641 
Bernard Solomon 

Fom_ly Records Corp. 
64 Mechanic St. 
New Rochelle. N. Y. 
Areo Code 914, NE 3 6055 
Hans Jon 4engdelder 

Fiesta Records 
1619 8roodwoy 
New York 
Area Code 212, PL 7-7760 
lote Morond 

Forum Records 
370 7th Ave. 
New York 
Sorctrel Kline 

Freedman Arterah 
Engineering Corp_ 

P; O. Bos 228 
Chortevoie. tkh 
Areo Cod. 616, LI 7-6501 
Robert F. Foss 
Gordon Freedman 

GNP -C ado ,Records 
9165 Sunset Bi...i- 
los Angeles 69 
Arco Code 213, 275.1108 
WIIIiom A Halt 

Grand Award Record Co. 
1501 Broadway 
New York 34 
Area Code 212,110 3 4220 
Lorin Becker 

Ham Mil Records 
1520 N, Brood Sr. 
Phisodelphio 
Area Code 715, PO 3-0385 
Wllbom. Jr Homhton 

Jay Jay Polka Record! .Co. 
2452 S. Kedzle Ave. 
Chicago 
Ana Code 312, 7626000 
Walter Joy 

Jubilee Records 
3113°W. 48th St. 
New York 36 
Area Code 212, PL 7-8140i 
Morton C. Hilimon 
Jerry Blaine 

Kopp Records, late 
13.6 E. 57th St. 
New York 
Arco Code 212,.PL 9.8500 
Allan M. Cohn 

Kimberly Carp. 
8.16 43rd Ave. 
Long Island City 1. N. Y. 
Area Cody 212, EM 1-0811 
Cy Leslie 

le=Bo Products Co., Inc. 
33.59 Vernon Blvd. 
Long blond Ciity 6, N Y. 
Area Code 212, RA 1-8304 

Leslie Dome 

liberty Record,, Inc. 
6920 Sunset Blvd_ 
Los Angel.; 
Area Cade 213, HO 4 

Alvfn'S, Bennett 
Donald Bohenon 
Kenneth Reveroomb 

Philips Records 
25 East Wacker DSJ. 
Chicago 1 

Areo Code 312, ODE 2.5788 
Lost Simon 

Pickwick Internamolsol, Inc, 
8-16 43rd Ave. 
Long Island City 1, N. Y 

Area Code 212, EM 1-8811 
Cy Leslie 
Ira 1. 'Moss 
Ralph Berson 

Premier Albums, Inc, 
8101 356 Weir 401h St, 

New York City 
Area Code 212, WI 7-0982 
Philip Lendwehr 
George Kurtz 

Listen and Learn Records 
19:0 Chetnvt Sr. 
Phitodelphio 
Areo Code 213, LO 3.0542 
Jock Sibs 

London Records 
539 We 25th St. 
New York 1 

Area Code 212, OR 5.6060 
Herb.Linsky 
Herb Goldfarb 

Mercury Record Corp, 
35 East Wacker Drive. 
Chicago I 
At. Code 312, DE 2.5788 
Irwin Steinberg 
Kenneth Myers 
Harry Kelly 

MOM/Verve Records 
1540 Broadway 
New Yoik 36 
Areo Code 212, JU' 2.2000 
Morrie Price 
Sol Hondwecgel 

Miller Internalionol Co. 
901 Cost Clemertls. Bridge Rd. 
Rennemede, N. J. 
Area Code 609, 931-8000 
David' L. , Mí Ilev 
George S. Phillips 

Motown Record Corp,. 
2648 West Grand Blvd, 
Dettloff, Mich. 
Area Code 313, 871-3340 
Philip R. Jones 

MVP/ International Inc. 
120 East Sandford Blvd. 
Mount Vernon, N. Y. 
Areo Code 914, MO 4-9733 
George Alpert 
John Severino 

Orig,aol Sound Record Co, 
7120 Sunset 'Ned. 

,los Angeles 
Ateo Code 213H0 6.6255 
AH Newberger 

Paramount Wire 'Product* 
5164 Alcoa Ave. 
Lots Angeles 58 
Areo .Code 213, LU 9.5721 
Milchall ,R.othber g 

RCA Vktor Record Div. 
135 Eels 24th St. 
New York 10 
Arse Code 212, MU 9.7200 
Wlllwm H. O'Den 
Irwin J. Tarr 

Record King Soles. Ltd. 
1014 West Howe St. 
Vancouver B. C. Canada 
Area Code '604, 685.5928 
Claude Crocker 
Tom Boyle 
374 Briltoin 
Groysloke, III. 
Areo Code 312, BA 3-0612 

Recording Industries Corp. 
$0 W. 44th Sr. 
New York 19 
Area Code 212, Pk 7.4190 
Joseph' Csido 

Recoton Corp. 
46.23 Crane St. 
Long Is andCity, N Y. 
Are. Code 212, EX 2-6442 
Peter Wish 

Reeves $oundcroh Corp 
Greer Posture Rd. 
Doisbu,y, Conn. 
Areo Code 703, 743-7601 
George P Peleliu 

Reprise Records 
3702 Werner Blvd 
Burbank, Co),f. 
Area Code 213, 469.1251 

Mo Odin 

Riverside iRecordt/lP Soles 
233 Weill 46th St. 

'Plow Yórk City 
Areo Code 712, JU 6.3747 
Herman Gimbel 

Routine Records 
1631 Broadway 
Now York 19 
Mea Code 217 PL 7.9880 
Bud Katzel 

Smock Records 
35 East Wacker Drive 
Chicago 1 

Areo Code 312, DE 2-5788 
Chalk. Poch 
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Specialty Record Soles Corp 

366 8roodwoy 
New York City 
Area Code .212, RE 2.2393 
Monu.l,'E. Kopeltnen 

Stroud Records 

905 N. broad St. 
Philadelphia 
Arco Codo 215, CE 2.1272 
Sidney ostner 

Sue Records, Inc. 

1650 B.readwoy 
Sail. 1405 
New York 19 
Area Code 212, LT 1.5030 
H.nry Murray Jr. 

Sudan Enterprises 

111 Horth San Vincente'Bled. 
Beverly Rills, Calif. 
Areo Code 213, 657.3080 
Robert E. Blythe 

Tim. Records, Inc. 

2 West 45h Sr. 
New York 
Arco Code 212, OX 7.0757 
Robot Shad 
FMI Picona 

Tw.nti.th Celtvry-Foil Records 

444 West 36th St. 
New York 19 
Area Code 212, CO 5.3322 
Nordlion Welker 
Iry Trencher 

United Artists Record Corp. 
729 Seventh Ave. 
New York 
Ateo Code- 212, Cb 3.6000 
Andrew Miele 

U. S. Tape and label Corp. 
4168 rowdiester Ave. 
St. Louis 10 
Area Code 314, JE 1-3520 
Akan Rosr 
Wilburn B. Eiseman 

Veo Jay Records 
9056 Sonya Monica Blvd. 
Los Angeles, Calif. 
Area -Code 213, CR 3.5800 

Warner Brothers Records 
4000 Warner Blvd. 
Burbank, Calif. 
Ar.o Cade 213, TH 8 6621 
John K. Maitland 
Robert 0. Summers 
Joel"Friedman 

Cryovac División, W. R Groot Co. 
P. O. eosc 464 
Ouncón, S. C. 
Gene Wycoff 

Forum Record Soles Corp. 
370 7th Ave. 
New York 
Som Kline 

Sser oddiris, Inc 
P: O. Bog 91,15 

Fort Lauderdale; Ho. 
Fletcher Swath 

aLL UNDER 0 
CORONET LPIKOitJLMd » PARADE ¡CELEBRITY 

TWINKLE BARONET PREIIIER; 

DIRECTIONAL SOUKD 

NE ROOF! 

fP11EE orco 
A COMPLETE ONE -STOP SOURCE MANUFACTURER FOR 

YOUR RACK MERCHANDISE NEEDS OF BUDGET PRICE 

HI-FI OR STEREO PROMOTIONAL RECORDS. 

Available in Prepack Display Units for Immediate Sale 

* TOP NAME ARTISTS * BIG BANDS 

MOVIE & TV THEMES JAll 

CHILDREN'S POP 

COUNTRY & WESTERN 

SHOWTUNES 

I 
-11.11 

101 RtMS Srla 
Ilia ttp1111[ 
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ipi-''I0TI 

...-- rt, 

sire 
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ItI tara' wpm 

emir oo' 
IIiI,.Vs[ays 

RECORD 
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For Information on This High Volume, High Profit I'rogrnni, 
Contact 11r. George Kurtz or ,%!r. dllau rice. OGerstein at= 

PGJIKEIEM £11113111 oao 
PHIILIP LANDWEHR Pesidens 

156 WEST 40TH STREET 

NEW YORK 18, NEW -YORK 
PHONE, WI 7-0982 

CABLE ADDRESS: PREMAIBUMS N.Y. 

ALL RECORDS ARE MANUFACTURED AT OUR SPACIOUS, NEW 
UP-TO-DATE PLANT AT CLIFTON, NEW JERSEY, 

p 
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NAR? MEMBER FIRMS-Brief B%oyrao0ies 

Akórn Supermarc, Inc: 
Akorn Supermarc, a merger.of nine 

rack operat'ons, services more than 
200 racks in Connecticut, New Jersey, 
New York and Pennsylvania from its 
Linden. N. J., headquarters. 

The firm, a division of Supermar- 
ket Services, will soon change its name 
to Metropolitan Markets. ilse parent 
company racks household goods and 
health and beauty aids throughout 
the four -State area, exclusively in su- 
permarkets. 

Last year the record division 
grossed more than 51,000,000, nearly 
60 per cent of It in regular price LP's. 
Of the rest. 25 per cent was in budg- 
et LP's and the rest in pop singles. 

Because the parent company deals 
exclusively with supermarkets, the 
record division adheres to the same 
po icy. 

President of Akorn Supermarc is 
Edward Korenvacs. 

ALBERT A. HYMAN 

Armor 'Playtime Company, Inc. 
Almor Playtime Company. A n- 

sterdam, N. Y., operates more than 
500 record racks, about 350 in su- 
permarkets, 100 iii department and 
discount stores and 50. in drugstores. 

Me firm was established in 1949 
as a toiletries nick jobber to. super- 
markets. in 1953 Almor expanded 
into records, first with supermarket 
racks and later adding chain, discount 
and department stores. A separate staff 
and .servicemen arc maintained for 
each operation. 

Almor conducts six major price 
promotions a year and supplements 
them with "Hot 1 P" monthly pro- 
motions. 

Owner Albert A. Hyman feels the 
industry's greatest, problems are record 
clubs and loss leaders. 

Of the company's unit volume. 
regular pace LP's account for 37 per 
cent of the total, budget LP's 35 per 
cent, singles 20 per cent, kiddie sin- 
gles 5 per cent and kiddie LP's 3 
per cent. 

40 

Arizona Sundries 

Back in 1956, when George Sou- 
vall operated a díug and housewares 
rack merchandising business in Salt 
i_akc City, record racking was just 
beginning. to come into. his own. 

Souvall was impressed with the po- 
tential of the market, and he left the 
Salt Lake City concern to open a 
record rack business of his own in 
Phoenix. 

Today Arizona Sundries has 400 
record 'racks throughout Arizona, In 
supermarkets, department, discount, 
drug and variety stores. 

As distances are fir apart in Ari- 
zona, Souvall also racks hobby kit 
and- hair -care items to supplement his 
record income. But the operation is 
primarily based on records. 

The firm, does about 15 per cent 
of its unit volume in singles. with 12 
per cent in budget LP's and the rest 
in regular price merchandise. 

Arizona Sundries is a charter mem- 
ber of NARM 

Beacon Record Distributors 
Milton Israelóff, head of Beacon 

Record Distributors, Providence. has 
been in the record' business since 1939 
and joined NARM two years ago. 

isracloff feels that "there is noth- 
ing wrong with the record business 
if only the recorn comp'aítieswould sít 
down with the It customers and try 
to whrk things óIL" 

Some 6() per cent of Beacon's unit 
volume is split evenly between regular 
priced and budget LP's, with another 
20 per cent of pop singles and 10 
per cent each in kiddie singles and 
kiddie LP's. 

israetoff is active in PrmijLlencc's, 
civic life: He's a master Mason, a 
member .of the Knights of Psthias 
and the local Lions Club. 

Bilfinis Distributing Company 

John Billiriis began racking records 
in 1957 and grossed S 180.000 in his 
first full year of operation. Last year 
his 331 racks took in well over 
$1.000,00?). 

Ril9inis believes that inventory con- 
trol on every account is essential and 
that promotional records should' al- 
ways he put on separate displays. 

A full) 76 per cent of,the company's 
unit: volume is 'in regular priced Ll"s, 
with 12 per cent in budget LP's. P9p 
singles represent 8 per cent of the 

tttlboord 

unit volume, and kiddie records the 
balance. 

Nearly half of the company's racks 
are iii supermarkets (ISO), with 70 in 
drugstores. 65 in discount and de- 
partment stores, 38 in variety stores, 
4 in phonograph equipment stores 
and 4 in PX's. 

Bluff City Records 
Bluff City Records, a subsidiary of 

the Bluff City News Company, Mem- 
phis, was organized in 1960 as a full - 
rack merchandising record service. 
The company operates. 150 racks -31 
in drugstores. 48 in variety stores, 12 
in supermarkets, 12 in department and 
discount stores, and the remainder in 
airports, appliance and furniture 
stores. 

The company places heavy empha- 
sis on singles, which account for 45 
per cent of the unit volume. Regular 
price LP's account forr 43 per cent of 
the unit volume. 

Owner S. I. Bcrnbaum feels. that 
the industry's major problems arc ex- 
cessive discount, loss leaders and un- 
realistic pricing on the manufacturer 
level. 

Rernbaum is active in community 
affairs and belongs to the Masons, Va- 
riety Club. the U. of Michigan Alumni 
Club. Towle Israel and several mag 
aline inddiiky trade groups. 

H. GRADY BROWN JR. 

Brown Sales Co. 

The Brown Sales Company,.Colum- 
bia, S. C., services some 350 racks 
throughout South Carolina and in 
parts of North_:Carolina .and `Georgia; 
with supermarkets (100) and variety, 
stores (145r1 accounting for the 'lion's 
share of the total. Drugstores account 
for another 90 racks... 

Owner H. Grady L4bwn Jr. began 
selling records in 1952 and has been 
a NARM member for nearly three 
years. "1 he company likes to confine 
its activities to a relgtively small geo 
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graphical area, because it can pro- 
vide efficient service th i t way. 

Pop singles account for 50 per cent 
of the firm's unit volume, with regular 
I P's accounting for another 25 per 
cent and budget LP's accounting for 9 

per cent. The rest of the firm's sales 
is broken down in the following man - 
net. EP's, 5 per cent: kiddie singles. 8 

per cent. Of total album sales, 60 per 
cent arc monaural and 40 per cent 
stereo. 

Browñ is 'active in Columbia's com- 
munity affairs. He is a member of the 
Baptist church, the Springlake Coun- 
try Club and an active Cub Scout 
worker. 

-1 

I 

TIMOTHY A. BRASWELL 

Dixie News Co. 
The Dixie News Company, which 

serviices-205 outlets from its Charlotte; 
N. C.. headquarters, was established in 
1922 as a newspaper and magazine 
distributor. The company first han- 
dled record distribution in 1951 and 
has been a record rack jobber since 
1959. Dixie News joined NARM three 
years ago. 

Dixie specializes in drugstore racks 
with 135 such, outlets. Supermarkets 
account for 25 racks, while variety 
stores account for another 16. 

Timothy A. Braswell. general man- 
ager. feels that the amount of good 
new product being made available 
cac21 'month is responsible for the in- 
dtistry being in a healthy state. 

j4ndustry practices he would hke to 
see eliminated arc transshipping at 

the wholesale leveland "sertce prom- 
ises to retailers at prices whereby no 
wholesaler of records cart meet, cans-, 
ing the retailer to. change his source 
of supply and leaving him with a bad 
late for records because of cutouts 
rind unsalable merchandise he ac- 
quired for the supplier trying to off- 
set drastic discount prices with in- 
ferior product." 

Fireco Sales, Ltd. 
V ben Fireco Sales. Ltd., was -or- 

ganized ü -dozen years ago, the firm 
was a rack jobber of housewares and 
sundries in supermarkets. Today. the 
Resdale, Ont., firm is stilt important 
in the field, but italso operates, record 

racks in some 600 outlets throughout 
Canada. 

Buyer for the record division, which 
was launched five -years ago, js Barney 
Ryan. Fireco president is Joe Fire- 
stone. 

According to Ryan. all of the 600- 
odd outlets are supermarkets., with 60 
per cent of the mechandisc budget 
priced LP's and 40 per cent regular 
priced LP's, The firm handles no sin- 
gles. 

Ryan believes that the industry's 
greatest problem is discounting. and 
he feels that a rack jobber can 'corn, - 
pee 'best with the discounter by han- 
dling budget lines. 

The firm does not have its own skin - 
wrapping equipment as virtually all 
its merchandise comes already skin 
us rapped. 

CARL MEDICI 

CHARLES PETROPOLOUS 

Garden. State Record_ 

Distributors. 
Garden State Record Distributors, 

Rochelle Park, N. J.. operates more 
than 2:000 record racks, 1.900. of 
them in Singer Sewing Centers. 

The organization. established in 
1953. carries a full catalog of product. 
with 55 per cent of the unit sales in 
budget LP's. Regular LP's account for 

.31 per cent of the unit volume. and 
pop singles 10 per cent, 

In addition- to its Singer Sewing 
Center racks, Garden State 'has 220 
racks in discount and. department 
stores, 50 in supermarkets, 20 in pho- 
nograph equipment -stores. and to each 
in drug and variety stores. 

The bulk of the co,'tlíarJy's unit 
Sales (55 per cent) is. accounted for 
with budget LP's, with regular priced 
LP's accounting for 31 pet cent of the 
-total, 

r 

CHUCK BLACKSMITH 

Gordan Sales Co. 

The Gordon Sales Company. Seat- 
tle, is the result of a merger of sev- 
eral rack operations. The original 
record rack operation was Peco Sales, 
which was founded in 1961 and 
bought Gordon a year later. Later 
that year the firm' took over the 
Northwest Magazine Record opera. 
lion in Alaska, and in 1961 it merged 
with West Coast Record Distributors. 

The company has 657 racks. 289 in 
supermarkets, 189 in drugstores; 42 
in phonograph equipment stores. 39 in 
variety stores, 35 in department and 
discount stores and 63 tit, assorted lo- 
cations. 

Some 80 per cent of the unit vol- 
ume, is in regular priced LP's. with 
budget I.a's accounting for 11 per 
cent of the volume. kiddie LP's 3 per 
cent, pop sngles 5 per cent and kid- 
die singles 1 per cent. 

Stan Jaffe -is the owner and Chuck 
Blacksmith the record buyer. The 
company joined NARM in 1962. 

Hit Records, Inc. 
Charles.. N. Stephens of Hit Rec- 

ords, Inc.. Chicago rack merchandiser 
with about 600 record outlets, feels 
that, price stabilization is needed badly 
in the record industry. 

Stevens says that loss leaders in the 
record business work a hardship on 
alt record merchandisers who arc- in 
business to make a profit on record 
product. 

Some 400 of Hit Records' 600 out- 
lets are in supermarkets, with the re- 
mainder fairly well scattered among 
discount stores. department stores. 
drugstores and variety stores. 

Shout 85 per cent of the company's 
business is in albums, with the rest 
in singles. 

The firm 'has been racking records 
for seven years -and joined NARM 
two years ago. 

L. and F. Record Service 

L. and. F. Record Service feels that 
variety and department store& repre- 
sent the best outlet for a record rack 
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jobbing operation. The Atlanta firm 
has 750 of its. 800 racks in these 
outlets. 

Ors ner Jack Geldhart feels that 
service is everything for a rack mer- 
chandiser. Records arc the company's 

I l 

JACK GÉLDBART 

only business, and Geldbart makes 
sure that records are selected care- 
fully and that top -selling merchandise 
is placed -on racks immediately. 

Geldhart feels that a rack jobber 
should not be forced to compete with 
a distributor or with, anyone else who 
has a "huilt-in" price advantage. He 
feels that the competition should be 
based on service. 

Geldbart- has been in the record 
business Since 1958 and joined NARM 
a year ago. 

MANNY SWATEZ 

J. L. Marsh, Inc. 
J. L. Marsh. Inc.. Minneapolis, was 

organized in 1957 to operate leased 
record: depart nlents in 'a discount store 
chain. In 1.962 the company took over 
the record Merchandising for a large 
rdepartriicnt store and has expanded 
this record rack operation, since then 
to the point where tt now accounts for 
more than 60 per cent of the com- 
pany's volume. 

Through the Use of coded inventory 
tickets. frequent contact with the ac- 
counts and :close insentory controls. 
the company has been able to get top 
turnover for its outlets. 

Manny Swatez, general manager, 
feels that "as. a form of entertain- 
ment. the record industry's future 
looks bright due to the expanding pop- 
ulation and economy factors: 

"Howes'er, the use of records as 

loss leaders and aggressive advertising 
by rccordi clubs offering 'free mer- 
chandise' has served to confuse the 
consumer to a point where he no 
longer has any conception of the 
worth of the product, and he is hesi- 
tant to buy for fear he is paying too 
much." 

Mershaw of America, Inc. 

With branches in Miami and Den- 
ver, and a main office in Albany, 
N. Y.. Mershaw of America; Inc.. 
operates more than 5.000 record 
nicks 

Charlie Schlang, Mershaw's presi= 
dent. began selling records in 1953 
and has been a member of NAT1M 
for three years. The company. op- 
erating throughout the country, has 
always been exclusively a record rack 
merchandiser, never affiliated directly 
with any distributor, one -stop or 
manufacturer. 

Concentrating on retail turnover. 
Mershaw believes In the promotion of 
records through advertising, displays 
and educational promotions. 

Schlang feels that because of the 
close relationship between the rack 
jobbers and the buying public, 
there should be increased co-operation 
between the rack jobber and manu- 
facturer' as to the product being- re- 
leased and the methods and timeliness 
of distribution. 

He further feels that the rapid 
growth of the industry has created 
many problems which can he solved 
within the industry with the .enlight- 
ened co-operation of all. 

Mid -America Specialty 
Distributors 

Howard Rosen and Morey Alexan- 
der, owners of the Mid -America Spe- 
cialty Distributors, were both manu- 
facturer representatives of budget rec- 
ord lines six years ago when they 
formed the Mid -America Specialty 
Disirihutors six years ago 

Today the Chicago firm operates 
some 1.900 record racks in Illinois, 
Indiana, Wisconsin. Michigan and 
Ohio, with 800 in supermarkets, 400 
la drugstores, 200 each in department 
and variety stores. -and ISO each in 
liquor and book stores. 

Rosen and Alexander,feel that budg- 
et lines arc the salvation of the rack 
operator because the merchandise 
turns over six to seven times a year 
as compared with three .to four times 
a year on regular ,priced merchandise. 

In terms of dollar volunneo 56 per 
cent of the revenue -comes from budg- 
et LP's, with ,35 per cent from regular 

priced LP's. Kiddie records account 
for most of the remainder, with pop 
singles_ accounting for only 1 per cent 
of the total. 

Mid Continent News Company 

Mid Continent News Company. 
Oklahoma City rack merchandisers 
was ati established`news director when 
it went into record racking in 1958. 

About 60 per cent of the firm's 
outlets are in drugstores, with most 
of the remainder in supermarkets. Reg- 
ular price EP's constitute the hulk of 
Mid Continent's saes --70' per cent- 
with 20 per cent in budget LP's and 
-the rest in singles. 

Don I3 'ers heads the firm and Jim 
McGinley is general manager and rec- 
ord buyer for the record division. 

McGinley feels the biggest problem 
the industry faces is discounting and 
he would like to see price stabilization. 

GEORGE BERRY 

Modern Record' Service 

Modern Record Service, New Or- 
leans. operates 450 nicks, with 188 in 
supermarkets, 128 in drugstores. 108 
in variety stores, 7 in department and 
discount stores and 19 in other loca- 
tions, 

The firm, which has been operating 
since 1956. is a charter member of 
NARM. Owner is J. R. Chacere -and 
the record buyer is George Berry. 

In unit singles, regular price LP's 
lead with 35 per cent: followed by 
pop singles (29 per cent), budget LP's 
(27 per cent);. FP's (4 per cent), kiddie 
singles (3 ,per cent). and kiddie LP's 
(2 tier cent); On regular LP unit sales. 
sorñe 64 per cent arc monophonic and 
36 per cent stereophonic. 

I. J. Morgan Co. 

The- I. J. Morgan Company, Phila- 
delphia, grossed 5350,000 racking rec- 
ords in 1959, its first year in business. 
Last year the company's 350 ricks 
brought in more than S2,0001000. 

Some 300 cif the company's 350 
racks arc in 'music -record and phono- 
graphic equipment stores, with the 
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rest in department and discount stores_ 

Pop singles account for 50 per cent 
of the company's unit volume, while 
regular priced LP's account for an- 
other 40 per cent. Most of the re - 
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JERRY ROSEN 
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IRV PERLMAN 

maiñder in unit volun c ,is in budget 
LP's 

Iry Perlman and Jerry Rosen are 
partners in the company. Perlman is 
also president of the Record One -Stop 
Association,, a national organization of 
record one -stoppers. 

The company joined NARM last 
year. 

L. f 

JAMES J. TIEDJENS 

Musical Isle Record Corp. 

When rack Merchandising of rec- 
ords was in its infancy in 1958, Jim 
Tiedjens was one of the industry lead- 
ers who helped set up the National 
Association of Record) Merchandisers 
and served as first president of the 
organization. Tiedjens guided the or- 
ganization from its formative years. 

His firm, the Musical Isle Record 
Corporation, entered the record busi- 
ness and currently operates about 600 

racks in supermarkets, department, 
discount, drug and variety stores. 

In units, regular priced LP's ac- 
count for 50 per cent of the volume 
and budget LP's account for 30 per 
.cent of the. volume. Singles account 
for 15 per cent, aQtd kiddie records 
for the remaining 5 per cent. 

Donald Smith is record buyer for 
the firm. 

.Y t- 
GLEN BECKER 

Music City Record Racks 

Music City Record Racks, Inc., Los 
Angeles, has 116 of its 185 racks in 
discount and department stores: The 
firm began merchandising records in 
1956, mostly in supertñnrkets and 

drugstores. By 1960 the company had 
585 supermarket and drugstore ac- 
counts. But with the advent of chain 
discount stores, Music City found h 
economically unfeasible to go into su- 
permarkets at competitive prices. Dur- 
ing the last four years Music City 
has been concentrating on PX's and 
department stores. 

Company executive Glen' G Becker 
feels that with proper FTC rules as 
guidelines' and with proper policing 
by industry members, the ills of trans- 
shipping -will disappear and that trad- 
ing will be in phonograph records, not 
dollars. 

Some 87 per cent of the firm'sunit 
volume is accounted for by regular 
priced LP's, and another 10 per ,cent 
by budget .LPrs, Of ,the album sales. 
stereos "account ,for 45 per cent of 
the unit volume. 

L 

MAN'NY G. WELLS 

New York Record Distributors 
New York Record Distributors, Inc., 

New York, the 'first record rack jobber 

in the New York area to skin -wrap 
merchandise, has more than 2,200 
racks, most of them in Singer Sewing 
Centers. 

The firm pioneered the 'i'ntroduc- 
tion of cut-outs, mixing distress goods 
with regular merchandise. Some 55 
per cent of the company's unit volume 
is in distress merchandise, cut outs and 
budget LP's, with 31 per cent in regu- 
lar LP's and 10 per cent in singles. 

In addition to racking record , the 
company sells Beatles magazines and 
photographs through record shops and 
distributors. 

Owner Manny G. Welts is active in 
local affairs and is a member of the 
North Woodmere (L. 1) Civic Asso- 
ciation, Young Israel, B'ñai B'rith and 
Temple Hillel. 

Record buyers are Max Goldstein 
and Stan Sterling. 

Oklahoma News Company 
The Oklahoma News Company,. 

Tulsa, has been a news distributor for 
half a century. Some 13 years ago it 
entered the record rack merchandising 
'business, using 'some of the same 
principles and techniques which made 
its newspaper, periodical 'and book 
Operation a success. 

Oklahoma News operates some 
350 racks, mostly in Oklahoma, with 
some in Missouri. Kansas and Arkan- 
sas. About 100 of these racks are - in 
'supermarkets. with 75 in variety 
stores and another 50 in drugstores 

Owner Stiinley E. White says the 
firm operates a full line, with regular 
priced I P's, budget LPs, singles and 
catalog product. 

The firm has nine employees in the 
record division, owns its own skin - 
wrapping equipment and services ac- 
counts by truck. 

Oklahoma News ,has been a mern- 
ber of NARM for three years. 

Park Record Distributors 
Park Record Distributors. East 

Hanford. Conn., established eight 
years ago. operates about 150 record' 
racks in Connecticut. 

Topper Edward E. Stein is a veteran 
record man. Alter his discharge from 
the Army in World War II, he worked 
as a retail clerk and in 1947 went 
to work for Seacoast distributors as a 

record salesman. 
Stein, feels that the- two greatest 

problems in the record industry to- 
day are the Joss leaders offered by 
some record sellers and preferential 
treatment given to some .record mer- 
chandisers. He' feels that price stabili- 
zation, on both the_retail and whole- 
sale levels, would 'be beneficial for 
the industry. 
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Pic -A -Tune, Inc. 

Pic -A -Tune, Inc., Emeryville, Calif.. 
is operated by the Handyspot Com- 
pany of Northern California. David 
F. Watson is president and John Ed- 
gerton is record buyer and general 
manager. 

The company, which began selling 
records in 1937, now operates some 
700 record racks in supermarkcis, de- 
partment stores, discount stores, drug- 
stores. 

Plc -A -Tune is a charter member of 
NARM. 

ALVIN M. DRISCOLL 

Pioneer Distributing, Company 
Pioneering Distributing Company, 

Wichita, Kan., operated a drug and 
houscware rack business in 1957 when 
the phonograph record division was 
added to the operation. 

First record ,product handled was 
kiddie records :Ind promotional LP's. 
with full -line merchandise added later 
on. 

President AI Driscoll recruited his 
record rack personnel from the record 
business and had them study the tech- 
niques and economics of rack mer- 
chandising, before setting then to 
work. 

Pioneer. with branches. in Kansas 
City and Dallas, now operates about 
1,000 racks, virtually all of them' new 
outlets for the record ,industry. 

Driscoll. acharter NARM member 
and currently on the hoard of direc- 
tors, is a past president of the Ameri- 
can Rack Merchandisers Institute, a 
national association of household 
wares rack jobbers.. He also served 
on the board of the Toiletry Merchan- 
disers Association (a national associa- 
tion of drug and toiletries rack job- 
bers) for four years. 

Platters, Inc. 

Sidney 1. Fein, head of Platters, 
Inc.. Binghamton, N. Y.. had only 
22 accounts when he first began rack - 
jobbing records in 1957. Today the 
firm hail 250 outlets, with 80 in ,su- 
perntarkets, 60 in drugstores. 45 in 
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SIDNEY J. FEIN 

variety stores. 40 in department and 
discount stores, 20 in, record and pho- 
nograph stores end 5 in college book 
stores. 

Fein, who has concentrated in the 
Binghamton area, has also built up 
a complete printing department to 
turn out his own promotional ma- 
terial. 

The, company designs and prints its 
own labels and is even taking on fir 
side printing work. In addition to pho- 
nograph records, Platters, Inc.. also 
racks Westinghouse lamp bulbs, Gen- 
eral Electric wiring devices and other 
related items. A sepamté sales force 
:is maintained for this purpose. 

Fein feels thé rack merchandiser 
does. not have to meet "the lowest 
price 'in town" .provided he maintains 
well -stocked and well -merchandised 
departments. 

Quality Drug Service 

Ralph T. Anderson began rack job-. 
bing.in the drug sundry field in 1946, 
later adding housewares .and soft 
goods and, in 1957. adding records. 

Today he has divested the Des 
Moines firms "of all its products ex- 
cept records and sewing notions. The 
firm has about 200 record racks. 

Regular ,priced LP's comprise'somc 
35 per cent o_ f the compiny's unit 
volume, with budget L'P's and pop 
singles , accounting for 20 per °cent 
each. 

Kiddie records arc .important, with 
kiddie albums accounting for IS per 
cent and kiddie singles 'accounting for 
10 per cent of unit.salc. 

Anderson feels that price stabiliza- 
tion is the best thing that could hap- 
pen to the record industry 

Rak Sales, Inc. 

Rak Sales, Inc., St. Louis, began 
selling records in 1956 and is a charter 
member of NARM. Presidat Harol I 
Goldman feels that he can do a 'better 
job by specializing in records, and 
hence his firm does not handle any 
other merchandise. 

The company operates rack in su - 

f 
HAROLD GOLDMAN 

permarkets, department stores, dis- 
count stores, drugstores and variety 
stores. 

Budget LP's account for from 35 
to 40 per cent of the unit volume, 
while regular priced LP's account for 
another 35 per cent. Some 15 to 20 
per cent of the unit sales are pop sin- 
gles. 2 per cent EP's 3 per cent kid- 
die singles and 5 per cent kiddie LP's. 
About 40 per cent of the album sales 
arre stereo. 

Rapid Merchandising Company 

Herbert N. Sandel's Rapid Mer- 
chandising Company, Minneapolis, 
operates record jacks in 20, states 
through the Midwest and Rocky 
Mountain area. 

Rapid concentrates in chain and de- 
partmcnt.stores, with a full line, in- 
cluding catalog product. Some 90 per 
cent of the unit volume is in LP's. 
most of it regular priced merchandise. 

Rapid inserts IBM cards in each 
album, which are picked up by the 
company's servicemen after the sale. 

-.IBM IBM card system enables the 
'company to know exactly what has 
been' sold and what inventory remains 
on the racks. 

The firm, organized eight years ago, 
has been a rdember of NARM for 
two. years. 

Noel Korcngold and BilL Taylor are 
the record buyers. 

Record Distributing Company 

Larry M. Rosmarin organized Rec- 
ord Distributing Company, Inc., Hous- 
ton, after his graduation from college 
in 1956. The firm has shown, annual 

- 4= 

ac 
. 

LARRY M. ROSMARIN 
46 ejelOcord R.cord Rock Merch, ndtaing April 25 1?4r 



growths ranging from 12 per cent to 
50 per cent during the last eight years 
and now operates 490, racks in the 
Southwest. 

Rosmarin is a charter NARM mom= 
her and is active in community affairs. 
He ii a member of the Houston Chain. 
ber of Commerce -and is also,a Harris 
County deputy sheriff. 

The firm has 240 supermairket lo- 
cations, with 154 racks in drugstores. 
55 in variety stores and 12 in depart- 
ment and discount stores. 

Regular priced LP's account for 61 
per cent of the firm's sales, with pop 
singles accounting for 18 per cent. 
Budget LP's account for 15 per cent 
of the unit volume, with kiddie rec- 
ords accounting for the remainder. 

Récord Rack Service; inc. 
Record Rack Service, Inc., Los An- 

geles, operates 'some 300 racks in so; 
permarkets, department, discount, 
drug and variety stores. The firm, 
organized in 1950, has been a member 
of NARt for five years. 

in unit volume, some 65 per cent of 
the firm's business is done in regular 
priced LP's, with budget I P's account- 
ing for 20 per cent of the total and 
kiddie records accounting for the rest. 

Ed Mason is president of the com- 
pany, and William Hall. vice-president. 
is record buyer. 

Mason feels -there'll a need for'bet- 
ter sers ice from manufacturers and 
distributoiis arid increased knowledge, 
on their part, about the functions of 
a rack merchandiser. 

He also feels that manufacturers 
who bag their product and those who 
provide special pre-paek displays for 
merchandise are helping the rack job - 
her. 

Record Service Company 
Record Service Company, Los An- 

geles, services mófe than 1,900 racks 
in Southern California, Arizona and 
Nevada, ritairitaining warehouses in 
Los Angeles. Phoenix, San Diego and 
Bakersfield, Calif. 

Though the firm stocks singles ii 
specializes,.in albums, with about two- 
thirds of the album. product regular 
price merchandise and the remainder 
budget lines. 

The firm was founded by its. present 
head, Larry' Nunes, 10 years ago. 

Service to the rack outlets, is han- 
dled by truck from the 'company's 
four warehouses. 

Record Service Company 

Record Service Company. Minne- 
apolis, was started iºt 1954 by Donald 

D. Belzer and a partner. Belzer bought 
out his partner within nine months 
and began operating with nine reccird 
racks, working out of his .apartment 
and 'servicing his accounts: with his 
own automobile. 

He was almost put out of business 
one night when the radiator over- 
heated and spilled boiling water all 
over the, dining room floor, where' the 
record inventory was kept. 

Later, when Record Service .moved 
into an 800 -foot -square former 
butcher ,shop, people had to open a 

freezer door to get Into the office. 
Currently, Record Service is housed 

in a 15.000 -square -foot building and 
operates more than 800 racks in 12 

States. 

Many of Record Service's outlets 
carry from 8,000 to 10.000 LP's in 
stock. with the company operating on 
an IBM inventory control ticket. 

Belzer was one of the seven men 
who formed NARM, 

Record Supply Company, Inc. 
When R. N. Stultz of (Mande. Fla , 

finished his two-year stlht in the U. S. 

Marine Corps five years ago, he de- 
cided that he record business was a 

good way fo begin his working life. 
Stultz, a 1956 graduate of Virginia 
Polytechnic Institute with. a degree 
in business administration. felt that 
the record business offered' sufficient 
excitement :and challenge for a career. 

He organized a record: rack oper- 
ation in `1959 and began setting up 
racks in Army Post Exchanges. dis- 
count stones and supermarkets and 
now his -racks throughout most of the 
State. 

The firm has been a member of 
NARM for three years.. 

ly 
- 
I jn 
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CECIL STEEN 

Recordwagon, Inc. 

Cecil Steen, president of the Na- 
tional Association of Record Mer- 
chandisers ,and head Of Recordwagon, 
Inc.. Woburn, Mass.. operates some 
692 .racks' throughout the East,, with 
250 in department 'and discount 

stores, 150 in supermarkets., 140 in 
variety stores, 60 in drugstores and 
most of the rest in PX's. 

Steen entered the record business 
in 11947 as a salesman for Columbia 
Records and later became sales man- 
ager of the Columbia Record Division 
of the Allied Appliance Company, 
Boston. 

In 1952 he formed Records, Inc.. a 

wholesale record distribution firm in 
Boston. Eight years later he acquired 
Modern Records. Inc., which became 
the nucleus of Recordwagon. 

The firm ships some 10.000 LP's in 
an average day from its 26,000 -square - 
foot warehouse. Regular price LP's ac- 
count for 42 per cent of the unit vol- 
ume, and budget LP's account for 20 
per cent with pop singles accounting 
for 30 per cent. 

Record' Wholesalers, Inc. 

Don Ayers, head of Record Whole- 
salers, San Francisco, feels that high - 

traffic locations offer the best oppor- 

tunities for the record rack merchan- 

diser, and. as a result, most of his 

110 outlets are in discount and depart- 
ment stores. 

The firm. which began rack jobbing 
records in 1956,operates throughout 
Northern Californiaand Nevada. Rec- 

ord Wholesalers has been a NARM 
member for three years. 

Ayers believes in carrying a full 
line, with the emphasis .on regular 

priced 1 P merchandise and major la- 

bels. Hp feels that a rack operation 
should match in inventory the 'mer- 

chandise carried by a retail' record 

store. 
Ayers has no supermarket locations 

because he feels that they don't have 

as much foot traffic as department 
and discount stores. 

Rosen 'Wholesale Company 

Al Rosen, head of the Rosen Whole- 
sale Company. Lubbock, Ter., oper- 
ates some 150 record racks in Texas 
and New Mexico, about 25 per cent 
in supermarkets. 25 per cent in drug- 
stores. and the remainder pretty well 
scattered in a wide variety of retail 
outlets, 

While the firm had been merchan- 
dising health products through racks 
since 1949, it entered the record busi- 
ness less than three years ago. 

Rosen, who also operates as a one - 
stop. does 50 per cent of his unit 
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volume in pop singles. He says that 
While singles are a 'fit of trouble, 
they're well worth it and the turnover 
is'substantial. 

Bob Iseral. general manager .and 
buyer for the "record division, says 
that 35 per. cent .of the unit volume 
is in regular price LP's and 15 per 
cent in budget LP's. 

The firm keeps large inventories 
on its service trucks and services ac- 
counts from the trucks and collects 
on the spot. 

Rosen says he expects his 1964 
volume to triple that of last year. 

SIEG SIEBERT 

Siebert News Agency 

Sieg Siebert. owner of the Siebert 
News Agency, Inc.. Little Rock. finds 

that record rack jobbing ties in well 
with his w holesale magazine; paper- 
back, hardback, children's book and 
souvenir postcard business. Siebert. 

NARM member for two years, has 
been in the record business for five 
years 

Of the firm's 105 racks, 56 are in 
drugstores,, 26 in supermarkets, 8 in 
variety stores, 4 in music record or 
phonographic equipment stores. 6 'in 
department or discount stores, 1 in an 
Air Force base PX, and 1 in a leased 
department. 

Siebert is active in his local Rotary 
Club. and finds time for duplicate 
bridge. golf. fishing. hunting -and gar- 
dening. 

Pop singles and regular priced LP's 
account for the lion's ,share of the 
company's unit volume. with the for- 
mer representing 30 per cent of sales 
a ad the latter' 53 per .cent. Budget 
LP's- account for 8 per cent of "sales. 

Somerset Corporation 
The Somerset Corporation. Fall 

River, Mass., has more than 100 rec- 
ord racks throughout most of the 
country, with outlets as 'far west as 
Oklahoma and Texas. 

Lou freedman-, who'stártcd, Somer- 
set three years ago, believes the future 
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LOU FREEDMAN 

of record rack merchandising lies with 
discount stores, and he backs up this 
belief by placing all his racks in these 
outlets. 

This April, Freedman moved his 
quarters into a 30,000 -square -foot 
building in all' River. 

Before Freedman entered tho rec- 
ord rack jobbing business three years 
ago. he was general manager of a 
large New England supermarket chain. 

Compared with food' merchandising. 
Freedman feels that record racking of- 
fers fewer problems, particularly with 
regard to unsold merchandise. 

"When vegetables were unsold," he 
explained," we had to throw them 
away; But with much of the record 
product, the value is maintained even 
if it isn't sold right away." 
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Tip Top Music Company 

The Tip Top Music 'Company, San 

Franciscó, organized in 1948, is one 
of the oldest record rack merchandis- 
ing -firms in the country. 

Ow ncr Monroe Goodman was an 
employee of a large ;like box opera- 
tion after his Army discharge at the 
end of World War II. 

The firm now has a main office 
in .San Francisco. two branch offices 
in Northern California. and branches 
in Seattle and Portland. 

Goodman likes discount stores for 
rack operations because 'he feels the 
most successful rack operations are 
those -with the heaviest traffic. 

When Goodman first went into rack 
merchandising, much of the product 
available consisted of used merchan- 
dise and picked -over product. 

Today the firm carries a full line, 
stocking complete record departments, 
performing its ,own skin wrapping. 
and employing some 120 persons. 
About 70 per cent of Tip Top's prod- 
uct consists of regular priced LP s. 

including a_ wide variety pf catalog 
product. 

LOU KUSTAS 

Toy House of Hudson Valley 

Toy House of Hudson \ alleys with 

more than 200 record racks in New 

York., Massachusetts. Connecticut, 
Vermont .and New Jersey, started out 

as a rack jobber of toys and books 

in 1953. Five years ,later it added rec- 

ords to the list, andi today it operates 

full -line racks.including a- great deal 

of catalog product. 

Owner Lou Kustas says that 64 per 
cent of his dollar volúme comes from 
regular priced LP's. 15 .per cent from 
budget LP's, 20 per cent from singles, 
and. I per cent from 'kiddie LP's. 

Kustas, who was a newspaper re 
porter in Buf f.tlo before he entered 
the record business, feels that the- big- 
gest problem the record industry has 
to face is discounting at the retail 
level. 

Western Merchandisers 

Sam Marmaduke and R. id. Wil- 
lIainson, owners of Western MerChan- 
disers, Amarillo. Tex., operate some 
700 racks in Kansas, Oklahoma, Texas 
and New Mexico. 

The firm originally sold records in 
conjunction with a news company, but 
in 1961 the record volume 'became so 

high that a separate company was 
formed with the acquisition of two ad- 
ditional rack operations. 

Albums account for 75 per cent 
of the firm's unit volume, with 40 
per cent in regular priced merchan- 
dise, 30 par cent in budget LP's and 
5 per cent kiddie LP's. 

The firm has been a member óf 
NARM for three years. 

Western Merchants 
Wholesale Co. 

The Western Merchants _Wholesale 
Company, with 350 record racks 
in Colorado, Wyoming. South Dakota, 
Nebraska and Kansas, services about 
200 supermarkets, 125 drugstores and 
25 'variety stores. 

The firm began rack jobbing drugs. 
household goods and sundries in 1959, 
and in the late 1.950's,.begaci mer- 
chandising records. 

Robert H. Baker, an experienced 
record man who had been ah RCA 
Victor distributor, set up and still 
heads the record' division. John Wren 
is president Of the company. The coin. 
pan: is a charter member of NARM. 

Western Merchants deals primar- 
ily in album product, with sales split 
about 50/50 between regular priced 
and budget "mcrehaftdlse. 

Western Rack Services, Ltd; 

Western Rack Services, Ltd., Van- 
couver,, B. C., probably has one of the 
most widespread record rack opera- 
tions on the North American Con- 
tinent. Western covers its entire area 
-British Columbia and part of Al- 
berta-by thick. It's 800 miles from 
Vancouver to Prince Ruppert; B. C., 
and the servicemen covering that area 
put on 3,000 miles each trip. 

Western. whtch has been in busi- 
ness for 10 years, iss also a one -stop 
and subdistributor for most of the 
singles in Western Canada. 

John Douglas :Macmillan, co-owner 
with Donald M. Macmillan, says that 
he handles 80 per cent of the singles 

- sold in the area. 
On LP merchandise, some 70 per 

cent= of the product is budget line. 25 
tier cent regular price merchandise and 
5- per cent specialty items. ' 

The company joined NARM in 
1959. 
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Dealers want it a . . record fans 
want it ... the whole record 
industry needs and wants ft-a 
regularly published LP record 
magazine -catalog to help dealers 
sell more to their customers and 
help their customers buy more of 
the albums they enjoy most. 
Billboord's'Foil .Record Gilt Catalog ,proved h with a 
&stribut:on. through dealers, of almost o quarter 
mr1lion, copies. 

And wlthrcomments from dealers across the naroq, Ilhm 
through Oho use of your gift catalog I heard 

from customers 1 hadn't s^.M in years" . and "we 
Intend ro use similar catalogs published by you as 

the future" . . and "we topped last yeor'i sales figure 
by a wide margin and con definitely frog this bscreose 
oil the us. of BilIboord's-Retard Gift Catalog." 
And here it is-the follow-up to the superwccossfu) 
"Records Make Wonderful Gifts" catalog: Billboard's 
spanking new ,RECORD PREVIEW. Cheek the exciting 
features each and every regularly published edition will 
contain-to get.eonssnner attention . , to hold con 
wiser pnlerest . . . To increase consumer buying . . . 
and ro build new record customers for your 

Pull ,Color Cover for mPielmum attention and appeal. 
New Album Releases (wish many album. covers in 
full color) plus descriative comment on coat album** 
contents. These virll) be oloums which most dealers 

necOrtl 
P evIew 1 

will carry in- stock . _ .. ell top albums in all major 
tatego; 
Bestseller Chart* . . Selected charts; on current 
best selling albums ít all of the most popular 
categories . ro remind customers II buy Chow top 

,olbuns_ they wont for their own. 
FeWare articles ores artists, Broadway shows, and 
Hems of. timely Interesa to Consumers. 

'Chatter Column . . . Inforrssution about artists on 
record albums . human interest information, 
'eights' activities and future 'plans. 

Musical Cook Book . . Fosrorite recipe* of top 
orbits Ilk ,Pot Boone, teontyne ,Price, Bonny Good- 
man. Burl 1ws. Bing Crosby, Jo,Sfaffard . . , many 
others. 

Mársdy.checkoif order form 'n every Issue to make 
buying by mill or' in person rosier. 

'IMPRINTING AVAILAU(t 
Your own store name, address e -d telephone may be knprinted 
on the front cover to personalize your 'caplet and put you In 
site big lewes with monthly color album meo.Elne all your 
mass. 

The order loran. easily detedtnt by customers, may also. carry 
your Score name end address. It makes' it easy to get stall 
and. heir -back 'crawl trail your custaners. 

RECORD PREVIEW 
ilweeed Publisbteq Co.. 165 W. 46th Street fat tosses SSuan), Neer yet, 'N.T. 10006 

Please .ccesst my ode+ for eillbwrd's ser teneum. ratead matniee. 
PilYOn, as fellows; 

IY ore geentit1 
April (..April 6) 

May (Put May Is) 
Syt.mbee (eat Sep!. 161 .... .. 
Mereedree (fantasmas beer ... out Nos'. I 

RECORD 

TOTAL ,QUANTITY 

I .rah to INr. copies Im.rieled with my store Parise and address en both the cover. 
amp ehe ender 'comp 

'T Try. Me. 

Yee `ter lellewle; copy Iw ay. imprint en coca ant order tied release use trim 
writer er print clelrlyt. 

St... Namel 

Address: 

City, Sett., jis 

Mane 

I rn,tssa SO *If trot -sapmees 'apaiesi total cast 

.t this order whkki amounts to s 
(clack vise $cA-'ul(r we11Rq "imprint" cslume 
el prkes it i.iets -an n6.40 11164 
I endeateed bWnce wrR be Mlles upoe delive.y, 

O My refer mew fe. ironed Preview (all 4.rdlt.w.s c.mtieed i1 1.000 rdpiei or mere. Plebe, fend e.a 
111.e free Raavd Preview Nanny *arree. 

I understand all eiders w114 be shipped Pelleeay loo- tent Prepaid by eke Yebtlsber unless I *emit! en- 
.rher mans of shipping. I. whkk terse I wall prey 
a0 satow- g (barges 

Skip it lotions: 

Attention aft 

this order aePlarla.d Bye 
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BILLBOARD'S bRAND-NEY' CONSUMER LP CATALOG- 

IC SAZINE OFFERED EXCLUSIVELY THROUGH DEA LERS 

Y D 

it's a fan magazine 
a full color catalog of latest, most promising albums 

a bestseller guide 
with more of everything 
all year round. 

E' V 'LLIVLERS !: 

to help dealers sell more albums 
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ISSUES AND- 

SAVE, SAVE, Sd VE ! 
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SPECIAL BONUS! 
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From a single 
record rack / a .. to a full-scale phonograph record department 

Count on a Member of - 
upw 

SXA 
*HARM MEMBER 

SERVICE OUTLETS 

Akers-SepesmMe, I.e, 
1401 W. Edit ad. 
Oulu, N, I. 
1201) WA S -S950 

Alear Playtime* Ce, 
P. O. Bea 111 
Amsterdam, N. T, 
1518) YI 3.2500 

Arisona SuneNa 
3949 N. 30HI. Av. 
heenlR 17. Ark - 
Mgr 27262363 

Dynamic is the word - and profits are the end result - for the unique 
merchandising techniques employed by every member of the National Asso- 
ciation of Record Merchandisers. N 1R.N1 is an organization of dedicated 
service distributors whose history is replete with success --in every type of 
retail outlet which they service -and in every one of our 50 states, Canada 
and Puerto Rico. Do you now operate a record department that could do better? 
Does lack of knowledgeable personnel make buying from many sources a 
financial hazard? Does dead inventory clog your shelves? Does your record 
department take full advantage of all of the products that help sell each other? 
Check and see if you can't benefit by a really professional approach to record 
sales. Bien check the map to find your nearest NUM Member. He is ready, 
willing, and able to put you on the road to more sales and higher profits! 
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for S00 e1 first itpee, 500 el %mood (taup. 
100 of third :tsars and 540 el Fourth atoe. 
ID cos ordtr For 2000 topics total tat 
r4 $170 at soh, 0,5t per ammo 

SPECIAL BONUS! 
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RECOIL' PpiT1EIO 

Tkl% baobs's, Record Prtrler dis- 

May Larle« is a>rallabla la ye. FREE 

wilt rodeos that Mid 1,000 reel' 
or reece. 

USE THE HANDY FORM NOW TO 

PLACE YOUR ORDER . . . AND SAVE 

MONEYII 

SCI.EIDUEE OF PRICES 

PIKE PER COPY 

MAY 1964 20 CENTS 

LATEST LP's 
BEST-SELLER LP's 

NEWS About Records 
and Recording Stars 

POP FOLK SHOW COUNTRY CLASSICAL CHILDREN'S 
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Is "DOLLY" a New "falir°Z Cad},'? 



From a single 
record rack / a .. to a full-scale phonograph record department 

Count on a Member of - 
upw 

SXA 
*HARM MEMBER 

SERVICE OUTLETS 

Akers-SepesmMe, I.e, 
1401 W. Edit ad. 
Oulu, N, I. 
1201) WA S -S950 

Alear Playtime* Ce, 
P. O. Bea 111 
Amsterdam, N. T, 
1518) YI 3.2500 

Arisona SuneNa 
3949 N. 30HI. Av. 
heenlR 17. Ark - 
Mgr 27262363 

Dynamic is the word - and profits are the end result - for the unique 
merchandising techniques employed by every member of the National Asso- 
ciation of Record Merchandisers. N 1R.N1 is an organization of dedicated 
service distributors whose history is replete with success --in every type of 
retail outlet which they service -and in every one of our 50 states, Canada 
and Puerto Rico. Do you now operate a record department that could do better? 
Does lack of knowledgeable personnel make buying from many sources a 
financial hazard? Does dead inventory clog your shelves? Does your record 
department take full advantage of all of the products that help sell each other? 
Check and see if you can't benefit by a really professional approach to record 
sales. Bien check the map to find your nearest NUM Member. He is ready, 
willing, and able to put you on the road to more sales and higher profits! 
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TorontoManchºsta:r 
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*Woburn 
Amsterdamno *Fall River_ 
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ca 

*IndianapolisCharlestocl>< 
wW gtom * 47Á1N D C 

,tiKansas City *Louisville Richmond "Norfolk *Wichita ,FPrankford 
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Hasttvi c 

At anta 'Columbia ...oá.. Bernardino Phoenix ` Memphis i 
sr San Diego 

e 
Honolulu 

Record Diet. Ce. 
715 keacb. SF 

revldeac4, R, I. 
(401) UN 1.7300 

Banal Nit* Co 
3272 W. emple 

CII sale Late y. Utah 
o n1) 466.7443 

BIM Riere, Inc. 
3442 Jackson A+, 

Wis Tan 
IT( 0I Jd 7.1493 

arum fake Co. 
1423 Qlorbe ft. 
Colue.ia S. C 
(I03) SU 7-3401 

Okla News Co. 
P a. , o, I 11167 
Charlotte, N. C 
(704] 10 44614 

Edina Ud. 
30 Nashua St. 
%" hers, Mats. 
(417) 9836263 

Fleece kith Ltd. 
33 tube Rd_ 
R4Rda10 Owl., Cada 
(414) Of 

en 
f 44481 

HAWAII 

Garden Slats Reed 
ribvtors 

68 W. Passaic St, 
Rochelle Park, N. 3, 
(3011 4484336 

Gordo. Saks Co. 
Soo Meocer St. 
Sense, Wall.,, 
(30 6) AT 47650 

Nit Remoras Inc. 
133 W, 111111 Sts 
nurse 20, IN. 
212) IN 8.0044 

I. J. Mugu Ce. 
311, ih brood it. 
hGladelphl1, Pa. 
Q15) WA 5-7535 

1. L Mesh Co. 
119 N.,9tk ,St 
Minneapolis, Minn. 
(612) Ft 3-8281' 

t aid F RecW .S4rrka 
1227 Spiny St. N.W. 
Atlanta, Ga. 
(4D4) TR 54565 

Manama of Areerki, 
Is.1. 

1078 aradway 
Albany., N. T. 
(Ste) NO' 24451 

*Las vegas 

Amarillo.' Oklahoma City *Birmingham *Charleston 
sTuacon Lubbock Jackson gavenna)t * _ Fort Korth iDallas 

9` 
y *Pensacola *E1 Paso LPa ette 

MIdAeeiu Sseclalty 
Dhtributers 

752 N. MiMr.kec Av. 
thlcap, Ili. 
(312) 243-0919 

Mld4ontL+er4 News Ce. 
324 NW. 111h, St, 
Oklaeea CAyy. Okle, 
(405) CE 2-0147 

Modern Reseed Seerlm, 
Inc. 

757 Coesnl Av. 
New Orkaio, 14. 
(104) YE 3173$ 

Muslin Isla Record 
Caeorafiee 

2429 9l. Fend du Lac 
Avenue 

MIMaukeet VIII. 
(414) CO 44940 

Mask City Retad Racks, 
Inc. 

4404 Sunsel..8tsd. 
loe Aeyeles, Ca04 
(213) No 44131 

New Tork Record Kett. 
15 W. 2015 St. 
Now Took Cray, N. T. 
(312; TU 9-203 

Houston* 

Oklahoma News Co, 
909 W. 23rd S1 

Telse 7 ata. 
918) lf, 44754 

Peet asses Dk11. 
275 Park Ay. 
East Nutterd. Chen. 
703) 209.9341 

PkATnwre lac. 
1461 Park Av. 
Emetpille, 
415) 6544773 

Pioneer Ohtekertln9 
P. 0. Bee 1659 
Wichita, Kan. 
(316) IT 1.3414 

Pyttors, Inc. 
494 Cb,nswlo SI. 
Binubatelan, N. T. 
(6071 7234914 

*Now Orleans 
Orlando .4- 

*Galveston 

Co. 

Goal" Raed Service 
CeapanC 

1234 Merlin, Rd, 
Das Moines, Iowa 
(515) AT 41993 

ea Saks lac. 
2349 SuÑinan Av. 
St. lose 7, Me. 
(314) CIO 1.8486 

Rapid.Martkandlsinq, CO. 
49 Glenwood Al. 
Minneapolis, Minn, 
1612) FE 3.5531 

Reseed DislrlbaliNl Co. 
908 Cowmnta Av. 
Monten Tu. 
(713) CA 76941 

Reeerd Rack Seevlc4, 
tat,, 

5873 Redro Rd. 
Les Anoten, Calif. 
(213) UP 00240 

Record Sunk* Co. 
1913 Plymouth Av. N. 
MinNNpelll, MINa. 
1612) JA 1.2225 

Reed Sink' Co. 
911 E, 5918 St. 
los Aaeleo 1. Gill, 
(213) AD- 24141 

,aeM Supply Ce. 
P. O. kya 9 
Orlae44, Fla. 

(3011 GA 44394 

Recardvreme, Inc. 
30 Plebe 11. 
Melon, Mast. 
(617) 9334243 

San Juan 

PUERTO RTCO 

*Miami 

Record 14144444alat, Inc. 
2000 045441, Av, 
San Franchce, Calif. 
(413) MI 8-8505 

Riera Wholesale Co. 
619.21 Ireadwey 
lw W ock, Ter. 
4061 PO 3-4435 

SIebM1 Newt Ce. 
P 0. hat 4375, Mint 

Staten 
hub Rock, Ark. 
(S01) LO 54471 

Somerset Corporatla 
203 Plymouth Av. 
Fall River, MIMI 
(417) 478-8336 

Tip Top Mask Om 
900 Mlanerselie SI. 
San Franela CaYF. 
(415) AT 1.1400 

ley Moue el Nudsan 
Valley 

Manchester Rd. 

Paeyhkeepsl4, N. T. 
(9141 GR 12740 

Western Metckend(cue. 
Inc. 

1401 W. Third St. 
Amarillo, Ter_ 
(806) OR 6.6251 

Wnfeee Merchants 
''*3.ksal* ,Co. 

6245 E. Evens St. 
IDeever Colo. 
1302) 51( 64340 

Willis. tack Strikes, 
ltd. 

10 1. Nigher ft. 
Yoncwvec 4, 'Bribe 

Col., Canada 
(404) 41U 341110 

pNALRM 
MEMBERS SERVICE 23,383 RETAIL OUTLETS IN 50 STATES, THE DISTRICT OF 

COLUMBIA, CANADA, AND PUERTO RICO 
For baby, boamil, 1. contact fraton41 Auaelatkn d Record ,Merchandisers, Inc., 112 Beverly Road, C1141110la 51. Pennsytvanl,. 


