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Muzak Widens Music
Horizon to Near East

TOKYO—Muzak is coming to Japun. A deal has been set
between Muzak, a division of Wrather Corporation, and Mainichi
Music System of Tokyo to bring the background music system here.

Formed expressly to bring Muzak’s music to Japan. Mainichi

Music System 15 a new company controlled jointly

by two of

Japan's leading business organizations. One in Mainichi Broadcast-

ing Svstem, whose parenl company is the

Mainichi newspaper

chain. The other co-owner of Mainichi Music 15 the Nichimen Com-
pany, 4 trading and holding company

Muzak's overseas outlets now includes Finland., Denmark

West

Germany, Belgium, England, Wales, Mexico, Colombia, Peru, Argen-
tina, Uruguay, Brazil, Australia, Isrzel and the Philippines.

ARMADA Faces New Frontier

Gallagher:
Greatest Days
Still fo Come

MIAMI BEACH, Fla—Wil-
liam P. Gallagher, vice-president
af marketing, Columbia Records,
in a keynote speech to the
ARMADA Convention at the
Eden Roc Hotel, stated that
“"ARMADA has had a distin-
guished history of accomplish-
ment but your greatest days are
still 1o come, if you resolve to
dedicate your efforts toward
the implementation of sound
business practices.”

In his talk, ttled "A Sound
Future in a Sound Indus-
try,” Gallagher added that

(Continued on page 01}
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COL. TOSTEPUP
LITTLE LP PLAN

MIAMI BEACH — Columbia
Records will follow up its initial
release of six stereo singles and
six Little LP's for the juke box
operator trade with six more ol
each in July. Gene Weiss, Co-
lumbia sales execulive, told
members of the Record One-
Stop Association meeting at the
Eden Roc Hotel here Saturday
(27) that the label would have
a stereo single and Little LP
catalog by September. The disks
will be released through the
label's distributors 1o one-stops
Weiss said that orders had been
“coming n fast and funous,”
and that Columbia’s conhidence
in the program has been rein-
forced. Each record s packed
in a folder with tearaway title
strips  and four-color album
miniatures for display.
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Heilicher:
View Challenge
With Opfimism

By PAUL ACKERMAN

MIAMI BEACH, Fla—"The
record business is al a turning
point. The men will be separated
from the boys at both the manu-
facturer and distributor levels
At the same ltime, It must be
stated that the industry has a
fantastic future. By 1970,
the total dollar wvolume can
casily total a billion dollars.”
Thus stated Amos Heilicher,
ARMADA president, in an ex-
clusive Billboard interview dur-
ing the opening day, Thursday

il |.fr_||_l'l'|.||.‘ i oA

Capitol's

Stability

Plan

Brings Back 50 Accounts

By ELIOT TIEGEL

HOLLYWOOD—Capitol has
regained approximately 50 ac-
counts nationwide as a result of
its “Stand for Stability” pro-
gram, with its product cut off
lo certain rack and one-stop
sub-distributors.

In revealing the number, Bill
Tallant, Capitol's national sales
manager, who has been on the
road since March, said the label

had snared several “major ac-

counts who were planmng to
buy from racks. Tallant sad
the label had picked up 29 ac-
counts by March and “in some
instances we physically got them
back, he noted. Tallamt added
that after word had been spread
regarding Capitol's program,
many accounts contacted him to
get back with Capitol's Distrib-
uting Corporation
Hit or Miss

“We won back some accounts

who were buying where they

10 Disks Set

MIAMI BEACH—While dis-
tributors will be given first
crack a1 Kapp Records’ new
line of seven-inch stereo Little
LF'S aimed at the jukebox op-
eratlor trade, distribution of the
new product will go directly
from the label 1o one-stops in
SOMe cases.

That was the essence of a
talk given by Macey Lipman,

pp sales executive, to mem-
bers of the Record One-Stop
Association a1 the Eden Roc
Hotel here Sawurday (27).

Lipman announced that Kapp

Kapp in Little LP Parade;

for August

will release 10 Litile LP's, at
B suggested hist price of $1.50
cuch to operators, for Aug. |
release.

The announcement came on
the heels of Columbma’s deci-
sion to release both the Little
LP's and sierco singles—exclu-
sively for operators — through
the label’'s normal distribution
channel (Billboard. June 27).

Stereo single and Little LP
product for operators has been
avallable for some time, but
only on custom deuls ordered

(C ertidirteiwdd om pape 55)

could on a hit or miss proposi-
tion,” Tallant remarked. “They'd
been buving from racks, one-
stops or obtaining transshipped
merchandise.” The executive em-
phasized CRDC did not create
a4 campuign 1o go after accounts
using racks, but that the busi.
ness came back of 118 own ac-
cord after learning of the one-
price year-round policy
One factor Tallant says has
(Continued on page 6)

Vee Jay Looks to Interphon
To Capture European Mart

HOLLYWOOD — Vee Jay is
reaching for a strong hold on
the European market through
the creation of a new subsidiary
Interphon, to release [oreign
masters domestically and the in-
iroduction of American promo-
tional methods on the Continent

The new label was [ormed
upon the return from Europe of
Jay Lasker, executive vice-presi-

dent., and Mark Sand
troller. Laker said the |
Wil 10 Creale a sepuarale i
foreign material rather \n |
suing it on Vee Jay

]‘IT'JI releases on |
will offer three singles f
(England) and one apiec:
Metronome (Germany) Fes-
uval (Australia)

[ iy 114

omp-
nking

Actenrtiramondt

The new stereo singles and Little LP's released especially for
juke box operators through Columbia distributors is greal news
for artists, particularly those who record music with adult ap-
peal. So, Mr. Operator, please check pages 58 and 59 for com-
plete information about the new adult stereo releases.

Labels in Beatles' Battle

By MIKE GROSS

NEW YORK—United Artists
Records and Capitol will be
locking horns on the songs from
the Beatles® first film, “A Hard
Days Night.” UA has the rights
i@ the original soundirack al-
bum, which contains seven
songs and nstrumental music
by George Martin, but Capitol
is going all-owt to buck the
soundtrack set with singles and
an LP by the Beatles singing
the seven songs from the pic-
ture as well as five new songs
that have not been previously
released.

UA rushed advance copies ol
its album to disk jockeys late
lust week and Capitol started
running with a single disk by
the Beatles coupling the movie's
title song with "1 Should Have
Known Better.” Capitol may
also release other singles of
songs from the movie by the
Beatles

Meantime, Capitol has sched-
uled a Beatles' album titled
“Something New™ for release
Aug. |. The LP will contain the
seven picture songs and five new
tunes. The Capitol package will
not be identified as a "sound-

SENSATIONAL NEWS FROM COLPIX...

track™ set—thit's the eaclusive
right of United Artists,

It's expected that Capitol ol
Canada will similarly buck the
UA soundtruck album with an
LLP and single releases of the
film songs, Compo of Canada is
releasing the UA soundtrack sel
there and has already shipped
10,000 copies.

The companies are ut ther
battle stations on both sides of
the border and it now remans
10 be seen which label can out-
promote, oul-merchandise and
out-maneuver the other,
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CANDIDATES

=

A STRONAUTS =
Orpir Rocorded Live

Tulagi

¥ AMPUS in Boulder,

Cnfumdo.

The Astronauts are blasting off on
a"live”" set of movers like "Roll
Over, Beethoven" and " Good Golly
Miss Molly." LPM/LSP-2903

-1‘

A swingin' orchestra plays hit mu-

sic from a smash Broadway show.
An album with established sales
nppenl! LPM/LSP-29164

ANTHONY

NEWLEY
in my solitude

ACCOMPANIED BY

' N
RAY ELLIS & HIS = L
ORCHESTRA E;m

England’'s musical comedy star of
"Stop the World" fame sings "'It's
All Right with Me" and “The Party’s
Over." LPM/LSP-2925

GLENN YARBROUGH
;DI\IE__ NORE BROUND

Glenn comes out singing on folk
favorites like "I Wender,” "The
Lovers” and "Cloudy, Summer
Afternoon.” LPM /LSP-2905

Strummin’ on a royal set of banjo
hits, Int:rlu:lul"ﬁnmuhﬂdr Stole My
Gul "Swingin'Down the Lane"and

Wlng Wlng BI.'I.IEI W LFHfLSP-!E?I

Duane'sriding :ightlhngnn awild

new craze. Includes '‘Deep Water

Start” and "Jumping the Wake."
LPM/LSP-2918

You and
he Night and
the Music

The
Melachrino
Strings and

Orchestra

The romantic sound of an ever-
Pupullr string orchestra. Inulu:lus

'‘One Night of Love" and” Dancing
in the Dark." LPM/LSP-2846

SR e e L
FOR A HEAVY POPULAR VOTE!

Floyd organ-izes his big hit "Last
Dnte. plus 11 other hnt favorites
like "Moon River” and "Birth of the
Blues." LPM/LSP-2883

oncert ..‘?m*_m_rf
nry Mancini

Pllfl his “"Academy Award Suite,”

Pl"“ ‘Mr. Lucky Meets Peter Gunn,”
A Tribute to Victor Young”and

“David Rose Suite.” LPM/LSP-2897

MY TIME AIN'T LONG

Jimmie Rodgers

A legend in the world of couniry
music. Includes classics like
“That's Why I'm lluu" and “In the
Hills of Tennessee.” LPM-2865

THE WINNING SALES

TICKET FOR JULY
RCA VICTOR

Thawes =

@The most trusted name In sound éﬁ.@
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mmgmﬂ by  Dick
i 4-"‘"# national director of ad-
-ertising-merchandising for Col-
pix Records, il w_nuf indicared
that a large amount of material,
$ r;l_un;‘d at  greal expense,

lowing from manufacturers 1o

distributors and retailers who
ve absolutely no use lor it
e mijor complaint was that
the muaterial they are ﬁunlng %
- too hig and doesn't pack enough
. 2%@l sell.”

. .ﬁﬂl'ﬁnhi the dealers surveyed,
more than 64 per cent gave
\qﬁinr;uw displays their first pref-
erence as the most important
merchandising  aid  they  re-

‘ceived from a manufucturer.

T l i
P e

NEW YORK—In a survey of
istributors  and _retailers  re-

. = . ¥ s

ﬂisfrletudy Results

Second maost popular (52 per
cent) with dealers are ad mats
that they can place al their own
discretion. Third most popular
(50 per cenl) murkeling nids are
cutalogs and booklets thul cun
be used as giveawavs on the
counter or mailed out by the
dealer.

The in-store display, with
emphisis on  counter cards,
ranks fourth in preference with
4% 'per cent of the  retlilers
polled. Fifth on the list are
streamers, with 30 per cent re-
porting that they can siill use
a good, colorful streamer. Fi-
nally, with 16 of the disk deal-
ers, direct mail is ranked as very
useful in attracting their cus-
Lomers.

Huskey Atty. Attacks
CCB News Ban Bid

By ELIOT TIEGEL

'HOLLYWOOD — Max Fink,
attorney  for Al Huskey, this
week said that information from
depositions in the Los Angeles
payola suit should be made

he,
- His statement came in the
wake of 34 moton by the Crowell
JCollier Broadcasting Company
seeking a protective order bar-
ring the release of this informa-
Lion,

. Fink charged that supression
- of the information is “intended

0O 0 ST NN A

BILLBOARD GETS
'BOMB THREAT

&Dﬁ"l"w{)ﬂn — Billboary
Fee€ived an anonymous phone
el from a woman last Wednes.
day (24) threatening that if “one
- more word is written about the
Huskey case, a bomb would be
thrown through your window.™
the caller, who asked to speak
With: the writer of the stories
and editoriils on the cuse, said
that the action would be taken
uinless  the coverage ceased.
' were notified of the

0000 SO

1o preclode any government
‘agency from obtaining complete
iformation in the case and
Would he a gross limitation and
_constitutional violation of free
- 1 inan area where the pub-
lie has a right to know.”
. in filing his objection o
b -aster's motion, said
ertain  government  agencies
sted in the case, have

demanded and received o copy
of the complaint and intend to
follow the course of the trial”

In opposing the proteciive
order among the items under
study by Superior Court Judge
Philbrick McCoy, Fink stated
that additional parties have in-
dicated a willingness 1o the
plaintiff to join the action. It
15 therefore anticipated that
numerous other parties, both
plamnffs and defendants. will
be named and involved in this
action and that all records,
pleadings and files should he al
the disposal of these persons
without undue, unnecessary and
needless court  orders.”  Fink
CHITIN

Further Assessment

Fink further sssesses that be-
cause of the lurge number of
parties direcily involved and
others who have substantial
knowledge relating 1o the case,
"It would be impractical. if nol
impossible, to regulate and con-
tral the subject matter  thal
would be discussed in any of
the depositions.”

He suid the record und radio
industries und their activities uf-
fect every person 1hroughout
the world and i is natural that
news media be interested in the
case. “Therefore, in light of the
fact that there is keen public
interest in this cause, and the
fact that this % a representative
suit, there should be no doors
closed 10 any interested persons
of news agency,” Fink said.

~The rehurtal notes the para-
doxical situation wherein “the
proponent of the proiective or-
der would even propose it, since
it owns radio stations which
claims to play records hused on

Capitol Drops Ardmore, Forms
New Firm With Buddy Morris

HOLLYWOOD—Capitol last
week  dissolved  its  Ardmore
(ASCAP) music publishing firm.
and teamed up with E. H.
(Buddy) Morris in the forma-
hon of a new company. Mor-

ley  Music. Alan  Livingston,
Capitol's  president, told Bill-
hoard “Morley has o multi-

million-dollar value,™

The new firm consists of more
than 2,000 titles, culled from
the Morris and Ardmore calu-
logs. It is owned by Cupitol and
Morris on a 50-50 busis. Morris
15 responsible for the company's
operation, with Capitol partici-
pating only in policy matters.

Radical Departure

Capitol's move marks a radi-
cial departure from the estab-
lished path followed by record
companies in the music pub-
lishing field. Livingsion, ex-
plaining the basis for unprec-

told Billbourd:

“To properly run a publish-
Ing company, 4 record company
needs @ large and  expensive
staff. To support that staff, it
must have an important catalog

cdented action,

of  standards.  That's exactly
what we have accomplished
here.”

Maorley's copyrights include
such standards as “"After You're
Cione,” “Sentimental Journey,”
“Witcheralt,” "I'll Walk Alone."”
"Five Minutes More,” among
many from the Morris Roster,
combined with “Vaya Con Dios,”
“Autumn Leaves,” among others
from the Ardmore catalog.

Jack Levy, who had served as
vice - president - general man-
ager of Capitol’'s Ardmore and
Beechwood (BMI) for several
years, 15 departing to seek an-
other affiliation. Beechwood re-
mains with Capitol under direc-
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WALTER RESIGNS AS PRS
MGR.; WHALE SUCCESSOR

LONDON—ATfter 12 years as general manager of the Perform-
mg Right Socieiv, Hurold Walter has resigned (o become a consultant
director of the Society. Connected with the Socicty for 36 vears, he
is succeeded by Royce Whale, who joined the Society as a clerk

| YVEATS QED

The Society this year celebrates its SOth anniversary, Il was
formed in 1913, operating as a nonprofit agency 1o collect and
distrib fees for works performed. David Day, Oliver Hawkes and
Paul Rubens were among those on the original committee 10 help
draw up the constitution of the Society, financed in its early slages
by loans from the publisher members

At the outbreak of the first World War, membership was 19
By 1939 the annual revenue increased to almost 32,000, (i)

When Britain's first four independent TV stations were formesd
in 1955, following the spread of record players, radio, sound film
and juke box enlertainment, the PRS stood between the COMposer
and destitution. The issue of sheet music hud become little more

than a minor expense

Once the composers’ chiefl source of income, sheel music sales
dwindled while some 50,000,000 listeners and viewers were enjoving
programs with a large proportion of copyright music

Bul set in its position by the Revised Copyright Act of 1956,
the PRS looks back on its period of survival with satisfaction and
pride. Numerous efforts to dampen its integrity have only resulied
in 4 clearer definition of itx services 1o the community

Lust vear,

the Society had

1504 members, and camed

$ 13,000,000 of which $3.000,000 came from foreign socicties
LR R R T T TR TR T AT R T R RIT

public demund and merit while
also offering the public com-
plete news coverage. “But here
Crowell Collier Broadcasting has
wsked and demanded through
the courts that the public which
listens to KFWB and its other
radio stutions be prevented from
obtaining any knowledge whal-
soever of the contents of the
depositions,”

Screen Gems TV Names Sill
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- NEW YORK — Lﬂugﬁ Eﬂ]l.
el R FECOId. owner-p sher,
o ﬁ Columbia  Piciures-

TV in Hollywood
music  proj-

work specifically on-th
for exposing new

ed by Don Kirsh.

Pl |
it wark with Chuck

Kaye, professional manager of
Columbia’s publishing interests,
In securing arrangements with
artists for tunes from the Screen
Gems and Columbin Music cata-
logs. Sill will also work on pro-
viding Colpix_.artists with mate-
rial from film properties.

To take the position, Sill, who
hius been un independent record
‘producer since selling his inter-
est in Philles records 10 Phil
wﬁgtcimrrin 1962, w“FII'I':I-l:[.m in

Is from current uction
deals. He will not be involved
in his production compuny and
will nol work the catulogs from
his  Gregmark  and netie
puhlhl#: firms, although he
will still acquire royalties.

For Special Music Projects

In recent months the Colpis
operation has had several per-
sonnel changes, Sill is the see-
ond  person brought into  the
Hollywood office since April to
aid Columbin's operation. When
Lou Adler departed as manager
of the publishing interests, disk
promotion manager Chuck Kave
succeeded him. St Philips, who
formerly worked for Colpix, but
left 1o dJdo independent produc-
Hon, is also returning to handle
w&r work on the Coast,

One of the industry’s most
respected all-nround music men,
Sill - helped  develop  Duane
Eddy, the Coasters, Lee Hazel-
wood  and  the Paris  Sisters,
among others.

36 Pop Singers
Start Italy Tour

By SAM'L STEINMAN

ANCONA — Thirty-six pop
singers, 20 of them established
recording stars, begun their two-
week-long tour of competitive
one-night stands in the Canta-
giro, Singing Tour ol ltaly. Some
13 Ciles witll be wisited beforg
the tour ends at Fuge July
-1,

Past winners have been Adri-
ano Celentano and Peppimo De
Capri. The winpners of newcomer
events who are in the chumpions
section this yeur are Donatells
Maoretti and Michele.

Muny cities will be visited co-
incidental with their fairs (An-
cona’s Muarine Fair), festivals
(Terni’s Festival of the Wiaters)
und the owistanding event s
plinned for Rome’s Olympic
Sports Paluce which seats 2(),-
000, Cantagiro s manuged by
Ezio Radaelli, former director of
Sam Remo Song Festival,

SAN  ANTONIO—The ex-
tended  play  record  fealuring
Elvis Presley singing lour songs
from his Latest Glm, “Viva Las
Vegius,” currently n its second
week here, has sold oul Iwice
in the last five days.

Hon of Tom Maorgan, the lubel's
arust-repertoire business affairs
manager, who takes on  the
added responsihility,

The Morley firm will be an
addition to the other E. H. Mar-
rns publishing companies. Mor-
ley will base its operations ai
E. H. Morris in New York. with
Sidney  Goldstein  handling  the
West Couast phase from the Maor-
ris affice here

' [N

LLOYD DUNN

Capitol Ups
Lloyd Dunn

HOLLYWOOD—L

Dunn. a
Capitol, has been prom

ol

1';-:|L'.L"' = sl o Wil h
[he [1|':"-'|1,-_-1|-,|~_-
International Corporalios

s Canadan sSubsidiar SINE
Decamber, 1960, Dunn held the
hitle of
ol CRIC

As iniernaional hiead i
:'r-:_'-..!-"' Ao

handled

CALCCLILIVE WL

ceelds Capilol 5
Livingston., who
inlernational subsadias
head of the Canadimn firm
succeeds Board Chairman
E. Wallichs. Dunn als cor

Lines s a corporale vice-pre

dent.

Iin addition 0 supervismg

global marketing, Bunn <on
tinues o direct Capitols am-
poried product inciuding Angel

Records.,

DEPARTMENTS
& FEATURES
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ICS Blasts Sections of Bonn
Copyright Reform Draft Bill

with “tux deductible contribu-
tions.”

Thus, contends the Interna-
tional Copyright Society, the em-
hattled creative artists aré con-
fronted, not with a legitimate
occasional private pastime, bul
with an organized conspiracy of
fanualics

The White Paper is an im-
pressive  marshalling of copy-
richt law and focts, but it is
matinly notable as an effort on
the part of an international or-
ganization to influence domestic
legislation in one country. I

By OMER ANDERSON

BONN — The International
Copyright Society (Interna-
tionale Gesellschaft fuer Urhe-
berrecht) has issued an unprece-
dented White Paper  assailing
certain sections of the Bonn gov-
erniment’s copvright reform draft
legislation.

The White Puaper finds that
while the Bonn government’s
copynight reform draft pays hip
service to protecting authors and
composers against the penls ol
onrushing technology, the draft
bill. in fact, creates aboul as
many new problems as i
for copyright protection

It implies that the draft bill
amounts to little more than a
declaration of gpood will insofar
as the dralt legislation effec-
tively reforms the vintage law
now in force

The Whilt

"'.L'Il'l.'l.,‘."\v.

Broadcasters
Lose Appeal

WASHINGTON — The Su-

B ep 5500 f
Fape: preme Court decided last week

frams 1is

h':"'L“'[f E-i-""‘l_"‘[ . };t' j_T":Itl '[I”rri not o review  the television
r:.limj.x,;_ i 1. .1!... Ta | [L . I[L | broadcasters’ appeal to  force
- o RN 114 iNne s5anc= .- -

I[i 1l; ":;']I:_HI;' .1| 1l 1 ..-I I rov o for ASCAP 1o license motion pic-
X T biien el s R ture and svndicated TV film

wivate tape recording of music

I']'—'-n._" ;’.‘-"‘r;li[r'- ;',5.".-'.'.. el -r-;1l s music at the source. Some 350
!"ti-m cal .hL.‘I 1|T I '«r ; I ! 511 ,;,. television  stations, represented
= I‘E S b ,H';\ ] e = by the All-Industry  Licensing
a5 SR B CINNRCILRER, Committee under chairmanship
*Tristan,” Richard Strauss’ “Sil- L = A ]

of Charles H., Tower, vice-presi-
dent of Corinthian Broadcasting,
fought for the new licensing ap-
proach through the New York

ver Rose™ and passapes from De-
bussy o document the vilal role
of melody protection n copy-
right.

: Federal District Court and on
The Whitc EJ".['.“.'_ in dealing two occasions in the U. S8, Cir-
.".,'.Ii:h the deafi bill's sanction for cuit Court of Appeals. Broad-
[RE privale :.H'Lirl':l (] E!I1|-.':-_.'*|1.!E- cavlers held that }'Hl."d!ll.:r_‘l'!-. of
sty that this ;-_..:.:L_’t.|;ﬂ|-, in el- the films should pity the license
fecl, mukes o mockery of the fees. with local stations paying
entire reform drall anly  fOr music programming
It terms such express sanction originating with them—n the
an  nadmissible violation ol manner of movie theaters
onstitulional gusrraniees against The Circuit Court of Appeals
the seizure of property without decision, m an opinion by Judge
ensation.” The White Pa- Henry J. Friendly, upheld ong-
| H-||I1..-» it Drivaie - musc mal rulme of District {1.'1H||:
laping 1s h'— ng encouraged by Judee Svivester J. Ryan, who
the manufacturers of tape re-  cluimed that ASCAP's consent
corders, who are held to '~'" Datl- decree does not compel it (o
tening ol toil of the hapless grant new licensing approach
MEhors and composer demanded by the TY broad-
The White F'i'.]"t'l' IOCUsSCE Om casiers IHL."_!_IL' Friendly said the
t Deutsche lonjucgerver- court recopmzed validity n
hundes (DTV), an organization some of the broadeasters” claims
which tupe records as a hobby, But the court had 1o heed
the DIV publishes o hobby ASCAPs argument that the end
heet (Tonjaeger) and proclaims result would be “senously detni-
s s “eoal for 19647 the “win- mental to independenl music
ning of thousands of new [riends writers,” and would uself ad-

lor our hobby,” and it appeals
16 the tape recorder indusiry o
support iis electronic [."lr'i"F-C|‘-.'1-an__"

versely aflecl ASCAP s competi-
live position vis-o-vis Broadcast
Music, Inc

MRS. STEPHEN SMITH, sister of the late President John F. Ken-
nedy, lost week accepted a check for $60,197.81 on behalf of
the John F. Kennedy Center for the Performing Arts. The check
was presenled by George R. Marek (right), vice-president-gen-
eral manager of RCA Victor Record Division, in the offices of
the Cenier’s architect, Edward Durell Stone. The check represents
the sacond royalty payment on the sale of the four service band
albums, released by Victor in May 1963, and net proceeds from
which ore being paid to the Center. Proceeds paid to the Center
thus far tetal $120,039.02.

4

marks a1 new stage in the mnter-
national organization of the mu-
sic business.

Officers mclude Thomas S.
Woodbridge, Australia; Frans
Van Isacker, Belgium; Dr. Jiri
Novotny, Czechoslovakia; Pro-
fessor Torben Lund, Denmark:
Professor Werner Egk, Wesl
Germany; Dr. Y. J. Hakulinen,
Finland; Dr. Fancois Kallmann,
France; Proflessor Alexander
Liperopoulos, Greece, Stanley J.
Rubinstein, Britain: Jon Leifs,
Iceland; Dr. Gino Galtieri, Italy;
Professor Vojislavy Spaig, Yugo-
ylavia; Fernandez del Castillo,
Mexico; Professor Ernst D
Hirsch Ballin, Metherlands; Pro-
fessor Birger Stuevold Lasscn,
Norway; Professor Ernst Tittel,
Austria; Johann Baptist Hilber,
Switzerland; Dr. Victor Fairen
Giuillen, Spain; Dr. Rudolf Call-
man, United States, and Dr.

Two Staff Members Are
Promoted By Billboard

NEW YORK—Two Billboard
staff members were promoted
last week. Nicholis Biro, who
continues as Billboard’s Midwest
editor, becomes equipment edi-
tor. Geraldine Platt named pro-
maotion director,

In the naming of Biro, who
headguarters i Chicago, Lee
Zhito, editor-in-chief, pointed
out that the new responsibility
for Biro pinpoints the attention
Billboard places on the hom:

Bruno Wuestenberg, the Vati-
can.

The international copyright
organization has established a
command post in Bonn for its
battle against enactment of the
copyright reform as now
drafted. West Germany has no
diplomatic relations with two of
the countries represented—
Czechoslovakin and Yugoslavia,

OF COURSE IT IS. Jayne, that is, and with flowers, too. The
charming Miss Mansfield is chatting with Basil Bova, president
of Jason Records, subsidiary of Gorton Associotes, distributors
of the film, "Panicz Button.” The film co-stars Jayne Mansfield,
Maurice Chevalier, Eleanor Parker, Akim Tamiroff and Michael
Connors. Jayne will be on the cover of the soundirack album

containing the score.

Vee Jay Looks to Interphon

o Continued from page |

there was no minimum of prod-
uct he had to lease. but he had
first option on follow up disks
by artists he brought to the U.S:

The Pye singles will introduce
the Chants’ “She's Mine,” the
Hi Fi's" “Will Yer Won't Yer"
and the Soul Agents' “Just Want
to Make Love to You.” The
German disk [eatures Suzanne
Doucet with o German-English
“Be My Baby,” and the Austral-
ian single offers April Bryon
with “"Make the World Go
Away.”

Future Interphon product will
feature a Belgian LP by Alberto
Cortez, an Argentinian vocalist
singing in a Trini Lopez stvle,
and singles by Australian vocal-
ist Johnny O'Keefe.

Interphon on Own

Interphon, which will initially
be operated by the Vee Jay staff,
will have its own president, sales
and distributor network, Lasker
stuted. The company will inna-
vate a simultaneous release pro-
gram with [foreign labels, |s-
suing product in the U.S. when
it 5 first released in Europe.

After touring the Continent.,
Lasker stated he found "laison
and servicing between labels and
disk jockeys abominable™ anid
that Vee Jay hoped to remedy
this situation by

(1) Hiring Ronald Kass as resi-

dent representative, operating
from Lugano, Switzerland. han-
diing sales, promotion and T
disk mailings (which the label
claims will be a European first),
(2) Scheduling $50,000 for ra-
dio advertising on European sta-
tions, such as Radio Luxem-
bourg, and the two pirate shows
operating off England.

(3) Sending artists to Europe
to record nmative music ' the
local language.

(4) Flving president Randel
Wood and akr director Steve
Clark to the Continent to better
acquaint themselves with artists,
repertoire and styles,

Vee Jay's current world dis-
tribution deals with EMI, Eng-
land; Pathe Muarconi, France;
Philips, Germany, and Cosdel,
Japan, expire in November and
the company is known lo be
studying future alfiliations.

Liberty Buys ‘Magic’

HOLLYWOOD—Liberty huos
purchused the master of “"That
Old  Black Magic™ by Billy
Daniels from  Yoark Records,
The new disk is & rock 'n" roll
version of the tune which sold
a reported four million copies in
ils original version.

el

iy

entertainment equipment nd
try, much of which is locaie
in the Midwest. David Lichen
bruch continues as a contriby
ing editor.

Miss Platt has been assistan
to Frank Luppino, until rece ~I-
the publication’s pmmmi’m \
rector before his appointment §
managing editor.

Biro joined Billboard in 195
as a reporter in Chicago. He wil
named Midwest editor in D
cember, 1960, Miss Platt joir
Billboard in 1962 after holdl
jobs in promotion and publiel
with This Week magazine and
Dance Magazing. 1
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(THE RIP CHORDS NOW ON TOUR WITH THE DICK CLARK SHOW)
<l STEREO >
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THHEE WINDOW COUPE
THE BIP CHORDS
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ON COLUMBIA RECORDS @
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Wm. Morris
Expands in
College Field

NEW YORK—The William
Morris Agency is expanding its
activity in the college market,
as indicated by the addition of
Steve Leber to the music divi-
sion. The appointment of Leber,
who formerly operated his own
concert business in  Boston,
known as the Callege Bureau of
America, was announced by Nat
Lefkowilz, agency's senior ex-
ecutive in New York

Leber will work with Jerry
Brandt, Wally Amos, Larry
Spellman, Harvey Kreskey, Jay
Jacobs and Larry Kurzon, under
the over-all supervision ol Rosa-

lind Ross, head of the music
division.

Leber's appointment f[ollows
closely the apency's recent addi-

ton of Al Alweill to the Wesl
Coast office. Other agency rep-
resentatives m the West Coast

olfice who are operating in the
college field include Marshall
Resnlek and Marshall Berle. Bob
Ehlert functiony in the same areia

out of Chicago

Zaleski“]ains
DCP Label

‘:._E“. ‘IJF.I‘\ Jl'l'--,";"i'l _.-':I PIERE |
nhas jomed United Arhsts Rec-
ards as sales manager for Don
Costa’s UA-distributed DCP la-
i .."fl|._|l Tuilpk 'L"' alter o
three-year stinl with  Libern

ards where be was divisional
=0y TG 2TT

The 5'.'..Ei Balwesn | -'-\.'.h.l
DCP and UA was wrapped up
last week and initial single re-

ses are slated for the market
immiediatel with albums 1o
O | nortiy '!f'L'f'_'.'.i[-.'l' AMone
. it n the DCP .'l.'-l'.‘lf-'
fire the ( mpton Sisters. Kathy
neegan, Laura Gireene, Little
wnthony and the Impernals, the
Lral| O "i':i__'-'_'r- and Dwan Costa
mimsell, with further new artist
wlditions being planned for the

near oiure

Reprise Cuts Ska
dingle by Griffin

HOLLYWOOD — While not
in parts of the country, Reprise
has recorded a ska single hy
Jimmy Griffin and is negotiating
for the purchase of several ska
singles from England.

A&r head Jimmy Bowen said
the Griffin single, “Try,”" will be
released within two weeks. He
also noted Reprise had pur-
thased an LP of the Latin-fla-
vored material from England.
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BBC-UNION
REACH ACCORD

LONDON — The BBC and
musicians union have agreed on
terms which will allow BBC to
broadecast 75 hours of records a
week instend of 28, This ends
u long dispute which wus 1o be
arbitrated next week.

As a result of the new agree-
ment, BBC will broadecast almost
round-the-clock by 1965 and
will broadcast non-stop pop rec-
ords after midnight to compete
with Radio Luxembourg and
stations. In  return for extra
nours BBC has agreed to spend
an extra $1,.500,000 on musi-
clang' fees next year,
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DISK PRICES
DIP IN CHILE

SANTIAGO, Chile — The
economic crisis, which has af-
fected all industrial levels, has
had its repercussions on reconds,
The record price has suffered
another change (around 60 per
cent up from December 1963),
ereating a strong reaction on the
part of the buvers. RCA has
tackled the problem by launch-
mg the “medium LP at medium
price.”" This has proved a good
seller. Rita Pavone's first
medium LP (which contains six
s¢lections) has become the top
seller of the campaign

D00 A0 R0 AT PO AR ST AR TR

Dialog on
‘Becket’ Cut

NEW YORK — RCA Victlor
will release an LIP of the dialog
highlights from the motion pic-
ture, “Becket,” The music from
the film's soundtrack 15 already
on an album release via the
Decca label

Starring on the Victor pack-
wee sel for August release, are
Richord Burton, Peter O Toole
ind John Gielgud. Peter Glen-
ville, director of the film, 15 also
on the LP reciting his own nar-
ration, written especially for the

Victor disk, Muosic supplment-
ing lhe drama and narration
wis recorded hve 1 Victor's
studios by Laurence Rosenthal,
who adapted and re-orches-
trafed it from his original

Beckel” score.

Joe Linhart produced the
ackage (or Victor. The record-
ing will be simultaneously re-
eased as an album and as [amr-

FTAGE STereo :.!J'H_'“.

Billboard’s New
Campus Scribes

NEW YORK—Billboard has
nppoanted 11 new campus cor-
respondents

lhey are: Jack Miller, Wash-
burn University, Topeka, Kan.;
Steven Ross, Allegheny College,
Meadeville, Pa.; Darry Stragow,
Cornell University, Ithaca, N.Y.;
Lynn Morian, University of
MNebraska, Lincoln, Neb.; W.
Ashwood Kavanna, Babson In-
stitute, Wellesley, Mass.; Jim
Albright, Oregon State Univer-
sity,  Corvallis, Ore.: Thomas
Lewis, Old Dominion College,
Maorfolk, Va.; Neil Mahrer, Ohio
University, Athens, Ohio: Gary
Kraut, Boston University, Bos-
ton, Mass.. Robert Welline, Wesl
Virginia  University, Morgan-
lown, W.Va., and Jerry David-
son. West Texas State Univer-
sity, Canyon, Tex.

BILLEOARD'S FAVORITE International Artist Award for 1963 was

won by Soeur Sourire-the Singing Nun. Leslie Gould (left), chief
of Philips, England, occepts the award on behalf of the Singing
Nun, from Billboard's European director, Andre de Vekey.

Italion EMI in Pitch
To Teen-Age Buyers

MILAN—The Italian branch
of EMI, which distributes Capi-
tal. British Columbia, His Mas-
ter's Voice, Pathe, Liberty and
other labels on the Italian mar-
ket, has devised a new means
of direct contact with teen-age
buvers, whose influence on the
[talian market has become a
major one. The plan entails co-
operating with the public in the
selection of record releases

They have set up a social
club called, “Club 45," to which
every ltalian teen-ager can par-
ticipate with a fee of less than
$1. Membership gives the right
o participate in  the weekly
parties held in one of Milan’s
dancing clubs, rented every Sat-
urday by the record company.

Every club meeting is divided
in two parts: the boys listen to
five tape recordings by the
voungest artists of the above-
mentioned labels. A vote is then
taken to establish which were
best liked. Only the first three
tapes are then released as rec-
ords. According to the com-
pany’s sales manager, Barbare-
schi, the records thus released
have shown above average sales.
During the rest of the meeling
hit records of the company's
lubels are played and the normal
program by the club’s orchestra
continues. The end of the party
15 lighlighted by an  “honor
guest,” usually a young, promis-
ing artist,. Sometimes the pguest
is u foreign artist touring Italy
for concerts or TV appearances;
one of the most successful for-
eign guests hos been U, S, sing-
er Bobhy Vee.

The club has now over 2,000

members and will close down for
summer. It will reopen in Sep-
temhber. Barbareschi and Mr. De
Vita; sales manager and public
relations man of Nalian EMI,
are planning o develop new
clubs 1n other ltalian cities and
to creale a club section devoted
exclusively to classical music.
The creation of a classical
section 1s requested by many
club members and is proof of
the new interest that young
people show in such music.

Philly Folk Gala
Set Aug. 28-30

PHILADELHIA—Third An-
nual Philadelphia Folk Festi-
val, which has been a big
winner since its inception, is
scheduled for Aug.28-30 on the
Wilson Farm in suburban Paoli,
Pa.

The big night will be Satur-
day, Aug, 29, when some 15
stars will be presented, Theodore
Bikel, who headlined last year,
will repeat this year. Sponsored
by the Philadelphia Folk Society,
a nonprofit group, the Saturday
schedule calls for workshops on
topical songs for the morning,
with a ballad session and a banjo
contest in the afternoon,

The first night’s activity will
include square dancing, folk
group concerts and ethnic sing-
ing. On Sunday, Aug. 30, a reli-
gious concert featuring gospel
singing will be staged in the
morning. A children’s concert
and a community folk-sing are
scheduled for the afternoon.

Capitol's

e Continved feom pape !

helped win back accounts s
CRDC's hiring 27 inventory
clerks to provide a perpetual
count for customers. “They keep
i running inventory pattern,”
Tallant explained, “by checking
siles movement of everv album
50 the stores have the precise
amount of product they need.
We offer maximum sales with a
minimum of overstocking which
offers a greater profit picture”

Tallant said he had no way of
graphing how much business was
lost to racks, adding “if you
have the hits, you'll do good
business.” The resurgence of
severnl mamline artists and the

Stability’
introduction of the Beatles dur-
ing the past few months have

fiittened the Tower's coffers
considerably.

Depends on Business

Regarding rack, one-stop re-
actions to the program, Tallam
explained attitudes were depend-
ent on own business conditions
and established prices in the
markets. “A lot of racks and
one-stops were selling product at
$2.47, giving them close to a
20 per cent mark-up, which is
a distributor mark-up,” he said.

In touring the country visiting
four cities a week, Tallant found
extremely low prices and heavy
competition between racks and
one-stops. He said these condi-

Plan

tions prevailed primarily in the
East and in such major markets
ns Los Angeles, Cleveland, De-
troit und Boston.

"If you lose a major depart-
ment store account in a key
city,” Tallant remarked, “you
can no longer be assured that
yvour product is reaching the
consumer, In towns of 70,000
to 120,000 people, if you lose
oneg or iwo key accounis, it's
economicially  unfeasible for
salesmen to travel great distances
to cover the small asccounis.”
When these things happen, the
manufacturer never knows if his
new releases are being exposed
or his catalog maintained, Tal-
lont stated.

New Mar
Weighed B
Cinerama

NEW YORK — Cinerams
now looking into the possibilig
of marketing a video-disk ag
video-gram that is now und
dﬂ”ﬂlﬂpﬁrﬂﬂﬂl i]]: |! n.t-- B
spokesman for Cinerama
indicated that the company
interested in the project but th
no commitments have yet b
made, A

It was revealed from Londs
that no demonstration of
new process has yet been mad;
available to the press but §
known that the inventor, a Wo
verhampton electronic engineg
named Colin Mason, has pre
duced a model which will &
produce sound and wvision B
means of a special attachmen
through a domestic TV set. Th
disk, in appearance, will be th
same as a normal record.

L
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Novak Joins
RIC Records

NEW YORK — George W
Novak has joined RIC Reconds
as director of marketing. He was
formerly with Capitol Records
as regional manager. |

As marketing director, Novak)
will assist in the developmenl of
sales policies and programs
(along with RIC's sales manager

Bernie Lawrence), anit:u!uﬂf‘_
connection with the compan) },ﬁ
long playing album line, now
in preparation.

Joe Csida, who heads the new
RIC label, will shortlv appoin
regional sales and promotion

managers on the West Coast, I
Gregory Is
Re-Signed

the Midwest and the South:
NEW YORK—Dick Gregorys
who has been uaway from the
Colpix label for the past two
years, has been re-signed to the
label. Colpix will release a news
album by Gregory later thig
SUMMET. Durinﬁg his initial term
with Colpix, Gregory recorded
two LF"s.FI “East and West™ and
“In Living Black and White."
Also joining the Colpix rosteg
last week were the Wi 2r8,
a voeal group. The label ha
scheduled d single release (oT
the near future. |

Leslie Uggams to
Open in Sydney

SYDNEY — Leslie Uggams,
known to Australian through
her a ces op the b
Miller “Sing-Along"” TV shows,
opens # three-week appearance
at the fashionable Cheguers Kes
taurant here July 6. .

Her new CBS album, ”5:!;
Love,” fill bﬁymh?ﬂﬁ on the
same date t tralian
Record Company. The firm wilt
will host Miss Uggnms at @ press
reception.

Columbia Inks Scott

NEW YORK—In a contintis
tion of its artists’ roster bui dup,
Columbin Recards last week
signed Freddie Scott. The sit gef
previously recorded for the Cols
pix and Joy Records labels scars
ing with “Hey Girl" and “Where
Docs Love Go." His first singh
and alhum for Columbia will be
directed by Clyde Otis, pop art=
ist and repertoire producer, fof
release shortly after July 1.
BILLBOARD, July 4, ..a'-.
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MERCURY MG 20913/SR 60913

OHNNY MATHIS

J

S wonderful
i e world of

make believe

-
L m— %

his brand new album

uTHE WONDERFUL WORLD meanwhile... everyb?dy's pigking

Johnny's new singie

OF MAKE BELIEVE" MG 20913 /SR 60913 as a sure winner!

SIDE 1 SIDE 2
CAMELDT SHANGRI-LA
I'M ALWAYS CHASING RAINBOWS ALICE IN WONDERLAND
HOUSE OF FLOWERS DREAM, DREAM, DREAM
BEYOND THE SEA THE WONDERFUL WORLD OF MAKE BELIEVE
SKY FULL OF RAINBOWS WHEN YOU WISH UPON A STAR
SANDS DF TIME BEYOND THE BLUE HORIZON

coming appearances:
GREEK THEATER, Hollywood, Calif., July 20

“TASTE OF
CARTER BARRON AMPHITHEATER, Wash, D. C., Aug. 3. M T _
FOREST HILLS, New York, Aug. 15. ® TEARSH

REcorpS
Foremost in fine recording

Managament: Noga Enterprises. Agency: G.AC.
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A NEW SWEET-
SELLING SINGLE
FROM “THE HORN”

"SUGAR LIPS®

WP Caroken ooto . 8391

RCA VICTOR

@ The most trusted »eme in sound @
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Gallagher: Greatest
Days Still to Come

o Continued from page [

ARMADA's existence is pnu.'.lI
that the great record industry
has come of age. He cautioned.
however, that “maturity cannol
be assured for this industry by
the simple development of a set
of rules. The rules can only
brinz light to those liboring
the darknmess of misunderstand-
ing.” The executive continueéd,
“In this era of enlighlenment
vou must rededicate yoursell to
the continued growth of the in-
dustry in a chimate of mutual
consideration. You must respect
the role of the manufacturer

the distributor, the rack jobber,
the one-stop. | have no guarred
with those who choose 10 per-
form more than i"'l'|-.‘ ol ||'l the

tribution system of this indus
| My only gquarrel is -|.h

who do not accept the
{or the roles
rlorm.

i - ¥ an . ry
141 SO N] L%
1

T Mg o
noose (o pt

I i lilre

4 P 1 1
ATl LrCLl I IS AL S

at the ban-

T REPORT
.‘~f SPEECHES

[ 1AM BEACH — The

ies delivered at the con-
ention oy Hon, lohn K. Re ||l
MImBsione gl the Feders t[

! L Omimission A O s
Heilicher, ARMATLD "ﬁ. |1rrnlLI;|.n'
¥ ..: i f'- ':.-In;j]l j'- ner VICE=
presudent 10 charge of markel-

g a1t Columbia Records, and
Earl W. Kintner, ARMADA
general counsel, will be Te-
poried upon in the July 11 issue
of Billboard

RIS TR R R R TR AT RT T

guarantee a sound future and
a sound industry.”
Responsibilities

The Columbia executive then
analyzed the responsibilities,

“This responsibility begins with
the manufacturer, He must cre-
ate product that 15 oriented to
the market. He must imnovate
with new sounds, new styles,
new artists. He must have the
ckill to merchandise with excit-
ing packaging and @ atiractive
promolions. He must be willmg
to accept his responsibility right
through to the ultimate sale to
the consumer. If manyv of 1o-
dov's  record manufacturers
practice thus philosophy there
woulld be a lot less unsalable
merchandise in orbit toduy.”

Gallagher added that the
success of a new release cannol
be measured by the forced allo-
cation or initial sale, but only
by the reorder patiern

Gallagher also listed commu-
nications and education as a
manufacturer responsibility. “"He
must field capable people who
can help distributors in the vital
educational process that must
dey l.'ll"'P for their personnel He
must commumcate relmbaility
and sincerity with his distribu-
tion network, The false hype is
one of the worst evils of this
industry! I it 15 integrity that is
lackmg m today's record busi-
ness, then it s going to have (o
beoin with the manufacturer.”

Distributor

Gallagher added: “Now let's
talk about the distmbutor, and
without them, God hless ‘em,
there just wouldn't be any rec-
ord businest, To a lot of record
manufactiurers today the dis-
iributor represents a landing
frield. 1 disagree.

To my way of thinking the
distributor represents the point
ol take-off. The successful dis-
iributor, next to the a&r man,
15 the most creative step in the
chain of events leading to the
ultimate sale. The distrnibutor's
role, and those of vou here who
nave been associated with me
know | practice what | preach.
1 10 motivate the ear and eves
of every consumer he can reach
m his area of prime responsihil-
ity. His next and most vital role
15 to supply the demands he
creales

Promotion

Gallagher stated that promo-
tion via radio was B0 per cent
of the sale, "It is the distribu-
tor's  responsibility to field a
well-trained knowledgable pro-
motional man, not the hipster
with tight pants. The man must
have the facts, not the false

hype. He must be aware of
the service he performs for
radio; he should not plead for
play. Instead he must have the
sincere desire of assisting radio
to develop programming that
will increase radio’s revenue and
audience. Radio has plaved a
vital role in the growth of this
industry, but, at the same time,
recards have made the dynamic
growth of radio possible. We
must never let radio forget this!
We must insist on the oppor-
UNILy 10 expose new composi-
hons and new artists 1o the
American public. Without this
vital avenue of exploitation this
industry cannot continue to
grow and radio, too, will lose
its appesdl as il turns to a pat-
tern of monotonous repitition.”

Callagher noted that the dis-
tributor must break through to
the final sale. "It is your job to
field the type of record salesman
that can assure a sound future
for all of us, not the loader or
order taker of davs past, but
the merchandiser, the man with
the ability to sell through to the
retail trade,” he said

The executive added that the
distributor role is a wital and
difficult one that should be re-
warded with a fawr profit when
properly carried out. Too many
sell their services short i réturm
for unprofitable volume, he said,

The consumer, Gallagher
added, never considers the price
of a hit album. "The product
that has to be sold by price
alone wuas not worth the invest-
ment that created it or the
space 10 stock it!"

The Retailer

CGallagher stated that the
successful retailer today has
learned to resist change, He
satisfies the needs of his cus-
lomers instead of wondering
where the customer went. Gal-
lagher also noted the vitality of
the new forms of retailing ...
the rack jobbers and concession-
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Heilicher Says: View
Challenge With Optimisn

o Continued from page [

e — e —

(25), of the ARMADA conven-
tion at the Eden Roc Hotel
here.

Heilicher, whose two-year ten-
ure as president of ARMADA
culminated with the FTC Trade
Practice hearing, which waill
soon be followed by the an-
nouncement of trade rules,
stated that his own retail divi-
sion is experiencing a month-by-
month increase n business.
“This is due to the fact that we
upgrade our product . ., . and it
also reflects the fact that more
people are buying records. .
These signs, considered in con-
junction with the population
explosion, point to a great in-
crease in business :n the years
immediately ahead,” Heilicher
added.

Need Adequate Capital

Despite the sharp, competitive
nature of the record business
and the changing marketing
picture, the ARMADA presi-
dent 15 of the opinion that new
retallers can still enter the in-
dustry and do well. He added,
however, that adequate capitali-
zation is necessary. He estimated
that between 530,000 and $40.-
000 would be proper capitali-
zalion for a good retal store.
“We all got a little spoiled.”
Heilicher said. “We must re-
member that every day is not
Christmas . . But there i
nevertheless a good living to be
made in records.”

First day attendance at the
convenlion wis heavy, with all
rooms taken, Many record ex-
ecutives found accommodations
in neighboring hotels. Edgar
Jones, ARMADA executive sec-
relary, sel up strong security
measures designed to keep the
convention free of drifters and
freeloaders. Both Heilicher and
Jones. as well as kev members,
expressed the view that the con-
vention would be of a thought-
fu! and down-lo-earth nature,
with some progressive thinking
crvstallizing as to the best means
to ensure the potential of the
vears immediately ahead.

It was reported that the FIC
rules would probably not be
announced during the conven-
tion. However, the discussion
on drafts of the rules by the
Hon. John R. Reilly, commis-
sioner, Federal Trade Commis-

aires. “They oo must recognize
that the consumer makes the
hits . .. theirs is a role of serv-
ice . .. theirs is a merchandising
responsibility  that cannot be
taken lightly.”

He noted that the wrbulent
changes in fthe
motivated by growth and
added: "At Columbia we are
constantly studving and evalu-
ating the changes about us. Jusi
a year ago we made a decision
that we could no longer be at
the mercy of an industry long
encumbered with  traditional
practices — we introduced an
Ape of Reason. We reasoned
that if we had the product the
consumer wanted we had a
right to demand a just return.
We broke with tradition by
eliminating the tmm-z—yr.ar re-
stocking periods. We reasoned
that if Columbia was to prosper
and grow we
resist change. We saw the prob-
lems in the marketplace and we
did something about them. The
executive: . “Columbia’s
success in the past 12 months
should give new confidence to
this convention as it heralds the

beginning of a new era in the

record industry.”

industry  are

no longer

sion, and Earl W. Kintne
ARMJ& !!!IIEK'II .-,‘?--'

airas mwmﬁn ..
liustqr and

a_f'un.l get under way Sa ..:
(Z7). S
Rules “Quite
It was also repnrtedm_ﬂrﬁ
rules are “quite strong.”™
are now before the ind vid
commissioners and await's i
meeting by the Commission. Ag
nnum:emem of the rules is e
m July. A
Much interest at the convens
lion has to do '“Fﬂ.h the elect -.I"
of the next president. Heiliches
has held the post for two i’m
It is koown that the future
dﬂu‘ﬂMEﬂ! ﬂf Ih-E ﬂ‘rgﬂﬁ |I-l'l n
remains an important mll.'IH
Heilicher, and that he will ¢
linue to work with ARMA .f'
to aid in this develc -‘
Queried on this matter,
cher stated bnefly: "I will ¢
whatever is necessary.” A de
cision may be made Tuesd ':
(30), when the nomination coms
mittee makes its report & ."-_
elections are held at the geneml
meeting. The presidency i§
lime-consuming post. ARM. _'.",‘-
brass will undoubledly
conversations prior to Tuesdi
to determine the aﬂnﬂ:himf
presidential material. and ¥
decide whether to attempt ¢
persuade Heilicher to run
another term.

.1"

American Into
New Quarters

CLEVELAND — American®
Distributors has new gquarfers

here on Broadway Avenue and

r

new general manager in Jo&
Cerami. Cerami was formerh
head of Potter Distnibuting
Company, Chicago, and .Fr.'__;
that was associated with F
side. Kapp and Cnptml

ords. He's a veteran of
18 years in the record busing 58
American Distributors, fc .u 1
Big Town, handles such
as United Artist, Vee Jay, R
lette, Philips, Jay Jay am[
sorted sin !mﬂ.

Police Quell
Beatlemaniacs

E‘LE\FELAHD-—M
has really struck northern Of
Gy T g
tﬁﬂj’ﬁﬂ- ay :|+-._|
quell some 3,000 sh
Beatle fans when girls 3 i
early challenged some 70 Wi
hmd?ha:n in line all mﬂ‘l&'
Cleveland Public Hall to g
crack at top 56.50 dlmlll
their idols’ nppnl:rm at i
asuditorium 15.

: RadinStnﬁnnm

KAPP NAMES
VICE-PRESIDEN'

i =+

NEW YORK—AI C:
mmnl sales nwl:ﬂ'-'l‘ ﬂ'_
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A&GR Men, DJ’s Play Follow
The Leader: Sherman,

: Z

NEW YORK—With the base
af recorded music continunlly
growing broader, the songwril-
ing, disk-producing team of Joe
sherman and George David
Weiss feel there 18 now more
opportunity for new songs and
varted musical styles to break
through on the sipgles market
The hits lists, they say, are no
longer limited [0 one particu-
lar style (1Le., rock 'n’ moll, c&w)

JOESHERMAN (left) and
George David Weiss get a re-
cording session under way.

or somehody else to "break” a
rd and are satisfied to fol-
a routine and an unexcit-
ng format without taking any

nances. And, In urn, most
W the a&r men are ieaving it
somebody else to take the

hances while they stick to the

ried and tested musical pat-

ind it's time that more people
who are involved in the exposure
f music—ad&r and disk jockeys,
in particular—gave more credil
single T rd audience
“The disk jock ncy 53%
] Bi L1 1=l BPEDS 1 E
|-,-.: i il Wik N '|.'-r
L | il
il VAR
Oon =1l
.
)
1 Sam
10
i i
: §T2d |
2 1,
Yt
L]
I I
.
[
[uls rimn hit
RUA VI 1
: VITe
that | ppeal
i 1oCount
1 i1l lean-npe
Il 1
performer
N obvious zest for his
thal every now and then
Ip the audience slong with
this Copa date, Cooke
s sieered away from jusl re-

prising his record clicks, in favor
I & group ol standard 1tems in
the pop, folk and pospel field.
it gives him =a solid base of
Operations and he plays it to
wlvantage. He sets the room
up in his favor with a sprightly

Uit passed o Quabity al any '
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Dishes Out Songzest

treatment of "The Best Things
in Lite Are Free." then moves
o soch nifty items as
‘Frankie and Johnny,” “If | Had
. Hammer," and a ballad seg-
ment thal includes “Try a Little
Tenderness” and  “Sentimental
Keasons.” Everything works out
fine in his handling except for
“Blowing in the Wind," which
weems 1o lose some of ils emo-
tional punch in his jazzed-up
Llreatment
For his getaway
delivers
disked
“Tennessee

g encore. he
a smattering of his
sangs, "“Chain Gang,"
Waltz,” “Twisting
the MNight Away,” etc. It's a
natural beg-off turn and on
opening night (24) made the
lond of RCA Viclor representa-
tives in the room quite content.
Also on the bill is young
comedian Lee Allen. He has an
amiable demeanor and some
funny bits working for ham, bui
some tight editing would make

it all snappier and happier.
MIKE GROSS

Showboat
To Be Closed

PHILADELPHIA—Afier 14
years as the city's leading jazz
room in the Negro community,
but with appeal to the entire
community, Herb Keller shut-
ters his Showboat grotlo forever
on July 4. Shuttering comes
with the sale of the Douglas
Hotel, where the Showhoat iy
located.

Keller, in selling the hotel 1o
unidentified owners, said  his
understanding was that “they
definitely are not keeping the
club open.” Swan song will be
Betty Carter, the room's [inal
hooking for the week of June
29, Keller will concentrate on
concert promotions, His  last
promotion a few weeks back
I;-tmil Ray Charles a1 Convention

all.

Showboat was the [irst room
dbove the Mason Dixon line to
play Fais Domino in 1951, And

Weiss

lerns or pick up a sound that
has been made popular by
some other recording man who
was willing to gamble on some-
thing different

"Without even considering the
moral or artistic valuoes of the
concentration on ‘teen-onented
music,” they added, “it makes
good commercial sense for all
concerned to help extend the
musical base even farther."

In their own way, Sherman
and Weiss are doing their share
to widen this musical base. In
collaboration just about a year,
the bhoys have their own pub-
lishing firm, Marimba Music,
an ASCAP affilinte, and their
own production firm, Woeiss-
sherman Productions. which s
a subsidiary of Marimba. The
team got under way with Nat
King Cole's hit last year, "That
Sunday, That Summer." Since
then they have moved on lo
such sundry activities as writing
a movie fitle song, “Toys in the
Attic”, signing an independent
disk production deal with Col-
pix Records; writing songs for
the Vaughn Meader TV special
which will be aired by ABC-
TV in the fall; working out a
deal with the Amy-Mala label
to produce its first reconds by
Georgia Gibbs; producing the
Joe Sherman Orchestra record-
ing ol “The Seventh Dawn” for
World Artists Records, as well
as an album of the same title
for World Artists and they are
now mapping out a project for
a Broadway musical,

The Sherman-Weiss vear of
activity which began  with
Cole's "“That Sunday, That
Summer,” was rounded out this
week with another Cole record,
“More and More of Amor.”

PEOPLE AND PLACES

By MIKE GROSS .

Decca Records” own bowling leapue wound up its season wit
the “Mono’s" in 1op spot. Team includes Capt. Clarence Goldbers
kitty Poinelli, Dick Russell, Nat Rergman and Ann Pan. . . . Edit
Jackson, Solita Palmer and Emerson Yorke have written the sons
for “Voyage of the Lehi IV,” feature film slated for release nex
September. ... The Serendipity Singers are set for a series of A
straight concert dates beginning Sepl. 24.... Atlantic Record
artist Wilbur de Paris, currently starring at New York's Broks
Drum with his New Orleans Jazz Band, is in his 57th year jf
the business.... Dave Brubeck hecomes a TV composer with &
assignment for “Mr. Broadway,” CBS-TV series to bow in th
fall. ... Judy Henske, Elekira arfist, has two TV network puest
shots upcoming: “Tonight on Broadway” on July 22 and “The
Steve Allen Show™ on July 29 ... Singer Bernadette Castro heads
for Rome in August to make her film debut in “The Strange Carps
of the Calypso.”

Frank Loesser will be back on the Broadway scene next
spring as collaborator with Sam Spewack on a musical as
untitled. In addition to music and lyrics, Loesser is taking &
crack at writing the book, too. The show will be produced by n
Whitehead in association with Loesser's own Frank Productions. ..
Joy Records’ a&r chief Al Ham and national promotion hesd
Johnny Farrow, back in town after a junket to Memphis to cuf
an album with Bobby Wood. . . . Birdland has reopened and re-
turned 1o a jazz policy with Miles Davis on the opening bill .
A troupe ol Jamaica Ska dancers will be featured guests on th
special July 4 edition of WNEW-TV's “Just for Fun” with Sonny
Fox. . . . Ronnie Martin will wind up a national tour with Nat King
Cole at the Greek Theater in Los Angeles with a five-day engage-
ment beginning July 13. ... Hollywood International Talents signed
singer Ron Holden to a three-year personal management and re-
cording contract. ... The Jazz Interpreters, a six-piece U. 5. combo,
will play at the U. S. National Exhibition in Algiers under the
sponsorship of the U. S. Department of Commerce until July 21,

Nelson Riddle left for Europe last week where he'll be pers
forming on shows for the British Broadcasting Corporation.. ..
Eldon Campbell, vice-president-general manzger of the WBFM-
AM-FM-TV stations and Muzak franchise in Indianapolis. wag
named winner of Muzak's 1963 Golden Ear Award for his publie
service contributions. . . . Bill Stegmever, veteran clarinetist-arranger,”
has been appointed music director of the newly organized Carney
Records. ... Gene Krupa and his quartet begin a two-week lour o
Japan on July 10.... Folk singer Leon Bibb is on a two-month
holiday-concert tour of Europe.... Art Benson will head pub-
licity-promotion for the DeVille Records, newly formed West Coast
label. ... Epic Records’ Freewheelers are at the Worlds Fal
Texas Pavilion for an indefinite engagement. Sociml Notes: Ed
Thrasher, art director at Warner Bros. Records, became the father
of a son, Jeffery Allen, on the West Coast on June 16,... Del
Serino, affilinted with the Bourne Company, became the father
of a girl, Catherine, June 16 in New York.

TIMMY BROWN

Football Star Pro Vocalist
Brown Scores as Singer, Too

A new idol of the vounger
s¢t may be in the making in
Timmy Brown, He has going for
him what the ordinary new rec-
ord does nol have—{ame.

Headlining the stageshow al
Atlantic City's Steel Pier is
Brown, whose new release on
Ember, “I've Got a Secret,” is
receiving highly davorable reac-
tion from pop stations.

Brown, who as vet is not rec-
ognized for his vocal capabilities
as readily as his agility on the
football field, s the outstanding
hailfback of the Philadelphia
Eagles pro football team,

Now a football player turned
singer, Timmy began singing a
number of years ago while stu-
dent at Ball State College in

while Keller rates Charlie (Yard-
third) Parker as the greatest jazz
name 1o play his room, “He
never drew large crowds. OfF all
the stars who played the Show-
bhoat in the early 1950%, Sonny
Stitt was the only one to con-
tinue playing there regularly in
the past decade.

The room also served as &
springhoard for such local talent
#s Ruay Bryant, Bobby Timmons,
Lee Morgan and other jazz
recording names.

I 1-inch vocalist wears his cus
tom-made tuxedo like he wi
poured into it. His movements
are graceful and highly rhythmi=
cal. 'a

Backed by a nine-pi iece or-
chestra, Timmy offered a smooth
and romantic treatment of the

current  Beatles' topper, “Do
You Know a Secret.™ The
packed theater clapped and

sang along with him as he ng
“This Land 1s Your Land.” =

Brown, during this performe
ance (21), was at his best wilh
the up-tempo tunes, which he
delivers excitingly. The higl
point was his rendition of “I'vi
Got a Secret,” which beging
with TinTy in ;_ cro u-?-"___:_
stance as he putls s powerty
body into the driving beat. The
auﬂﬁ:n:t swung with him all
the way. .

Brown is as fervently inier:
ested in working hard 1o make

TIMMY BROWN

Indisny. While at college he
ulso took up tap dancing, al-
though he rarely used it while

singing with the college orches- it big in the mﬂrdﬁeld as =
I-r'll.a - ha! nr ':ht Fau m . e _F'_ . :
On stage Brown is ev bit the foatball field. Striking

handsome, young (27), and &
football hero to hoot, are sev=

eral important reasons—couplec
with genuine vocal and pers

i 1
.. . I'.I.

the pro he is on the gridiron.
He has a friendly smile and
exudes bovish charm that imme-
dintely disarms the audience.

Brown opened his portion of
the show with the twister
“What'd | Say,” belted in fine
style to some | hody move-
ments und footwork. The 5-foat-

formance talent why 1immm
vell be a new

idol of the younger sct in b
H-'ﬂﬁl:lﬂf LM b
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PROMOTION EXECUTIVES

Key to Record Success
Is Exposure: Salidor

(This is the first article in a
series an  national  promotion
execulives,)

Rarely in business (oday are
there two giant industries so
dependent on each other, but so0
far apart deologically as the
record and broadeasting indus-
tries.

The need for more intetligent
liaison between the two indus.
iries has long been an estab-
lished fact. However, today, with
an mcreasing amount of diversi-

fied number of radio slations

the linison factor has taken on
gréater — even  vital — im-
poriance

For the promoton people

the problem |5 how to gel -_'.".
posure for their product. For 1

station it's how to ge
Ij-l_ *Ters AL I"l |||.|-i|_'||_'

L |

| 8% mar
and hold
» them as long as possible
Facing the problem is Decg
Coral and Brunswick Record
wlional  director of publicil
and promotion, Leonard Salid
oielidor; since [Y5% and b
insfer 1o Decca’s home of
il T "I'.I."i'l-._ Nas { hs
sty of supervising U
companv's 28 [ull-time and
plemental promotion

»
Felae g o
3 =

| L I||..r|. |

- .

_3 —~
£\

i

-
-
-r""

ﬂ

f

“WHEN | TELL YOU it's going
to be @ smash you can rely on
il!li

the company’s

nciuded in sahidors re-
ponslbilities  are  artists’  relo-
i somelimes  thinkless

Lhal has resddted’ i ulcers

lor many a promo domo; trade
HAVErTis consumer publicity
nd subscriphion services

Solid Background

The myriad duties were nol
just thrust upon Salidor. He
came up through the ranks,
since his start in the record busi-
€58 10 194h a5 o

retlail record

CHUM Chicks and
Bob McAdorey are first in line
as thousands of kids await their
turn to purchase tickets for the
Sept. 7 Beatles concert at To-
ronto’s Maple Leaf Gardens,

dee)ny

The station offered two free tick.
els 1o the first person in line
when the box office opened at
10 a.m. The line began to form
73 hours before, reports CHUM.

WSAlL  (Cincinnati)  deejay
Dusty Rhoades has adopted the
moniker “Chief Beatle Bug"
and has established the "Dusty
Rhodes Beatles Boosters™ July
I will be "Beatle Club MNight”
at a Cincinnati Reds ball game
at Crosley Field, with members
of the Booslers able to purchase
special reserve seat tickets at
reduced rates. The Beatles will
make an -in-person appearance
on Aug. 27 in Cincinnati pro-
moted by WSAL-ers Bob Harper,
Mork Edwards, Steve Kirk, Paul
Purtan and Rhodes.

14

SEGUE

Leigh Kamman, formerly pro-
gram  director KSTP (Minne-
apolis) to KUXL, that city, for
4-9 p.m. jazz show, M-F and
Sat. 5-9 pm. . Bill Adams
now doing WAER (Allentown,
Pa.), evening show.... Monrt
(Doc) Downey Jr., KDEO dee-
juy, joins WCPO (Cincinnati) as
deejav. . .. Ken Vogt, Milwauke
PR man, joins WEMP that city
as D} for “All-Night Showcase.”
.. Jim Youngblood, WASK
(La Fayette, Ind.) DI, joins dee-
jay siaff of KQUE (Houston),

“Mr. D" (The Mojo Man)

began new show 12-5 pm. on
Wheeling, W. Va's WHLL.
“"Mrs. D" is also sponsoring the
1964 Dick Clark Caravan of
Stars at the Steubenville, Ohio,
Arena July 16,

BTSRRI RAOATRTFIRTRT BB R

BEATLEMANIA
GOES TO WCCO

MINNEAPOLIS — It seems
even the stately and conserva-
tive 50,000-wan WCCO has
given in to the Beatlemania. The
station has sent out an elaborate
promotion  piece featuring a
large color photo of the Beatles,
under the photos are phoios of
WOCO air personalities Charlie
Boone, Roper Erickson and
Howard Viken with the Head-
line: “We enjoyv them too ...
listen.”

LR T T R AT TR TR

WMAQ Is
Outlet for
Pop Singles

CHICAGO — WMAQ's new
programming is still creating
quite a stir in the Windv Cily.
The 50,000-watt NBC-owned
station, long associated with the
subdued, conservative approach
to music and personalities, made
the big switch to a pop standard

music format the beginning of
May

As  reported in  Billboard
(May B-16), the station kicked

off its new programming with
a blast of swinging records and
pop sounds never heard on the
station before. WMAQ listeners
howled in protest, wrote irate
letters and threatened to picket
the FCC.,

With nearly two months of
the new programming run up
the flagpole, the station is
eagerly awailing to see how
many salutes it will amass
versus the so-far plentiful brick-
hals.

An aircheck several weeks
ago of the new Chuck Benson
Show (34 pm.) revesled the
station in that time period, to
be adheéaring to its promises (o
program “current singles and
LEFs Jeaning toward the most
modern pop standard sounds.”™

Benson, who 15 also program
director, recently joined WMAQ
from WGR, Buffalo, playved
current singles by Peter and
Gordon, Nat King Cole, Pete
King Chorale, Al Hirt, Louis
Armstrong, New Christy Min-
strels, Trini Lopez and Stan
Getz, to mention a few., Two
selections from current pop LP%s
by Andy Williams and Jack
Jones were played during the
hour

Disgruntled Listeners

Chicago Sun-Times broadcast
columnist Paul Molloy in his
“It's the Molloy™ has already
devoted the lion's share of five
columns to reporting on the
hig switch at “Q."

Molloy reported that the sia-
tion has been getting a good
deal of protest from its old
clhientele and proceeded to re-
print excerpts from breasi-beat-
ing protesters.

In rebuttal, John M. Keyes,
station manager, pointed oul
in a Malloy column that the
station’s ratings had been drifi-
ing downward gradually, “We
looked ut the iruphs. and the
%raphs told us the audience was
eaving us to go elsewhere. We
want to get those listeners back,”
he emphasized,

Benson has taken the written
barbs in stride, stating: “Any
time you make a change, one
way or the other, you upset
people who don’t like ﬁ-l:ll'
habits changed. We're an up-
tempo station now, we need a
change of pace, and sometimes

(Continued on pave: <44)

WABC's ‘Schoolscope’ Is
Blackboard Haven for Kids

NEW YORK — WABC lasi
vear introduced a public service
praject that has brought the
station much acclaim, good will
and, above all, hEHHh}' ratings,

The project, entitled “School-
scope,” invites schools of the
New York Board of Education
to select their own candidates
1o write, produce and announce
a newscast about school activiti-
ties. These newscusts are ared
each week night at 9:25 on the
50,000-watt ABC-owned outlet.

LEONARD GOLDENSON,

president of American Ernudcﬂﬂlnﬂ- |
Paramount Theaters, Inc., congratulates Peter Heller on being

s

Each candidate broades e
was ehgible to win a $1.000
scholarship based on particip
tion in “Schoolscope.” -f’ I
broadcast and broadcaster was
judged on script content, deliv=
ery, professional attitude., voice
quality and potential as a pro-
fessional broadcaster by compe
tion judges Elmer Lower, msi- .
dent of ABC News; Jesse EDH!-
mer, ABC-TV news director,
and Tom O'Brnien, ABC radio
news director.

the winner of WABC’s "Schoolscope” $1,000 scholarship. Lock-

ing on is Walter A. Schwartz, vice-president and general man-

ager of WABC radie.

On Monday, June 22, Peter
Heller, a 17-year-old student
from Manhattan's High School
of Art and Design, was pre-
sented the 51,000 check by
Walter A. Schwarlz, vice-
president and general manager of
WABC, at a special luncheon
attended by Leonard Golden-
son, president of American
Broadcasting - Paramount Thea-
ters; Rick Sklar, WABC pro-
gram manager; deejay Scotl
Muni; the boy's parents, Mr.
and Mrs. Milton Heller; Dr.
Bernard Donovan of the Board
of Education; John Kenny, prin-
cipal of the school; competition
judges, Lower, Zousmer, Hill;
WABC-TV vice-president and
generial manager, John 0. Gil-
bert; ABC sporiscaster Howard
Cosell, and Dick Hutchinson,
WABC operations manager,
producer of “Schoolscope.™

In making the presentation (o
Heller, Schwartz said: "We look
upon “Schoelscope™ as just @
first step toward continuing
activity in developing interest in
broadcasting  careers among
bright, young students, Only by
altracting and  encouraging
these leaders of tomorrow cam
we insure the future of our in-
dustry. We hope to bring you
back into our industry when

your education is completed—
particularly 10 WABC.”

Schwartz topped off the pre-
sentation, while Goldenson
beamed approval, with the an-
nouncement that the “School-
scope” scholarship competition
would be an annual event.

Quits Mars,
Opens Firm

STAMFORD, Conn—Raobert
V. Whitney, executive vice-pres-
ident and director of Mars
Broadeasting, Inc, rsi:gmﬂ
last week to open his nwn
programming and mani ent
consulting f.%rm in Hﬁw 'l" k
July 1, Whimeﬁ announced he
had sold his holdings in
Stamford - based radio
cation firm to Pepper Sound
Studios of Memphis, Tenn,

Whitney, 34, began his caree 'f
at WCRD, Boston, in 1949, and
has spent |5 years in :ta 1
mandgement and programoing
A cum laude graduate of Syras
cuse University, he was ne .Fg:
editor of WSYR Syracuse, pro-

director of I{ALI_.
Lake City, and KBOX, D
He was national program ~*
rector of the Balaban station$
operating out of WIL,
Louis. . -

Mars, unuéhlur ;Whlﬂer':! eglss
produces s wir oLions |
“Funtest,” “Startest," 'NEM
and “Promotion of the Mon
u-mmmd H.dl-ﬂ.“ i 2 -hQ |-.
programming service, and
Dick Clark Radi ﬁ{l\'.

which at its peak was F

med on 42 Hlﬂnm,.
. firm's syndicated pre

Whitney, who will annc

at a 'Iat:r date, ﬂid that Pepper

p{uns to continue syndiﬁlﬂﬂﬂi
Mars products

dunﬂuu leadership ln hﬁ

nounced.

] rl.t

" s _ommma o omman o oo

ﬂ1=:...
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No wonder
they’re only #8
in sales

SELLING AN E.P.
ONTHEBEATLES
AT THE SINGLE

RECORD PRICE

eeTHEY MUST BE CRAZY !um

ASK ME WHY
ANN
TASTE OF HONEY

MISERY

VJEP “1903

‘ASK ME WHY BEING PLAYED
& PROMOTED AS A SINGLE!

SURE WE'RE CRAZY!!

EEEEEEE
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H TOP DISK JOCKEYS
i

'

' Call 2 uof Total
| Mank Disk Jockey Letters  Painty
i

i y

! & POP Singles

: 1. Leuw Reigert KDWE ¥
: 2. Johnny Dellar

i iBoh Dean) WDGY 5%
' 3. Bl Diskl WDGY 3%
: Others 13%
: (Randy Cook—KDWE

[ Wally Beethoven-=WDGY)

'

'

:

| % POP LP's

i1 Weward Wikes WCCo 6%
' 2 Charlie Boane wceo 8%
't 3 Franklin Hobba WCCD 14%
: & Jerry Telser wioL L L
[ Othert 1%
: Mari Gorren—KUXL

1 Roger Ericksen—-WOCO)

:

:

| * JAZZ

{1 Frankiin FHohbs WECD 4%
: 2. Mert Gerren KuAL 3%
; 3 Herk Schoenbhohm KuxL g
: 4 Leigh Eammae

i (Begam shew Jume T2 KUNL

:

‘

: * CAW

: l- I!‘i!

1L Sireagth KTCR S8%
: Others 3%
: iMalpgh Bebeaw-KTCR

lebmny Waid —WMIN|

- STATIONS BY FORMAT

mwm.ls-sr PAUL:
;a:ﬁnt:n:kel. 12 AM; 5
con pnrnrr#md-

d; 2 standard-pop; 2 c&w;

T‘W}m,

KDWB: 5,000

ﬁ wnuni

waltts  day.
Crowell-Col-
format: Con-

identifiable
ecavy on and
motion. Special
am., M-S, aodi-

call-in segment
J. Anthony Show.”
| ism..M-F fnmnm pro-

fHﬂP-“muﬂbuHﬁ
Ilgrillilun mﬂ

Wm United
R
*hﬂn.ﬂchhwrimm:-
mm;:l&
announcement ﬁnurmu
w* s all public mm

......

KRSI: 1,000 watts. Independ-
ent. ABC affiliate. Music for-
mat: Standard: Lake Conference
sports, h:EI; school league foot-
ball and basketball, hockey and
other sports events carried, Spe-
cinl programming: “KRS| Re-

r1s,” series of 90-second news
eaturettes air 6 times daily,
M-Sun. “Kitchen Korner,” series
of 5-min. shorts on household
hints, prizes awarded 1o listeners,
mired 5 times daily. “KRSI Con-
gratulates,” salutes to local cit-
izens in business and industry
receiving promotions. “Newport
Golf erpam. waiting times af
area golf courses aired 20 times
during weckend. Gen'l mgr.,
J. Warren Burke. Program di-
rector, Brad Johnson.

KSTP: 50,000 wans, Inde-
Fﬂndent. NBC affilinte. Music
ormat: » Amateur col-
legiate baseball and other spe-
cial sports events carried. Spe-
cul prog ing: “Feature 15,"
June Johne and Brooks Hen-
derson, inlerviews and conver-
lllinn, 10-noon, M-F. “Open

Line,” with Lee "n’ngti audience
]l:m'lll:lpulinu telephone call-in,

2:30-2:30 p-m., M-F. Show
was recipient of 1963 Peabody
Award for Public Service. Syn-

dicated drama shows aired
10:30-11 .. M-F. Sporis,
6:15-6:30, M-F. 30-min. news-

cast, noon, M-F. Bill McGive

news tll:ml:inn Radio-eq ppedu

news units, n;gl: engine and

Awin engine airplanes. VP &

ot mar, Suaniey 8 Hubbard
an

divestor. Robett B Koae

KTCR: 500 watts day. In-
Coun-

w-wm Highly iden-
gﬂl_flhln llr anuiﬂtiu Epn:mt

Paul

noon, M-F. Syndicated “Grand
Ole Opry.” EIBSJ p.m., M-F.
Live country music remotes
5<6 p.m., Sun. from Park Plaza
Club and Frontier One Club.
Polish polka live music show,
-3 Sun. Gen'l mgr., Edward
C. Farm. Program director,
Ralph Bebeau (also does daily
alr show),

KUXL: 1,000 watts day. In-
dependent. Music format:
Standard-Jazz. Station recently
maugurated policy of featur-
ing "big band” music, Fea-
furettes, 2 to 5 min., aired at
20 minutes to ¢ach hour through
out day. 12 different featureties
used. New jazz show with Leigh
Kamman, 4-9 pm.. M-F. &
Sat,, 59 pm. “Sunday Spec-
tacular,” noon-2 p.m. featuring
I hr. segments of specialized
music from big band to jazz
69 pum, with Herb Schoen-
bohn., Station and sales mgr.,
Tom Morns. Program director,
Mort Garren (also does daily
air show).

WCCO: 50000 wots, In-
dependent. CUBS affihiate. Music
format: Standard-Pop. Highly
identifiable mir personalities. Ed-
worials aired. Minn. Twins base-
ball, Viking pro football, Minn
CGopher college football and
basketball and local high school
football and basketball games
carned. Special programming:
Huum, Erickson Show,” 2:30-
3:30, M-F, comedy, repariee,
personality show. “Party Line,”
3330 pm.,, M-F, audience
phone call-in. "Open Mike,” 8-9
p.m. special ared only when
topic of controversial impor-
tance locally arises. Audience
questions  via telephone civic
leaders. "Honest to Goodness,”
9-9:30 am,, M-F, quizz show
with Randy Merriman, Dick
Chapman. Farm Show, 5:10-7
am. & 12-1 p.m. daily. Spe-
cial documentaries aired on reg-

ular basis. News: 7-7:30 a.m.,
news, sports, weather CBS &
local. 15-min. newscast and
market report 12:30 pm. 15
min. newscasts 1:55, .55, 355,
4:55 pm. News, 5:10-3:35,
M-F. news and sports 6:15-
6:30 pm. & 10-10:30 pm,,
M-F. Independent radio news

department—I | men under sup-
ervision of Jim Bormann, Gen'l
mgr., Larry Haeg. Program di-
rector, Val Linder.

WDGY: 50,000 watts. Storz
owned. Muosic format: Conlem-
porary. Highly identifisble air
personalities, Heavy on and off
the air promotion, Viking [ool-
ball carried. Special programs:
*Your Opinion Please,” audi-
ence phone call-in Sun., 10:15-
noon with Bill Diehl, Locally
produced education program,
9-9:30 pom., M-F. Information
of school activities and other

eral educational information.

en'l mgr., Richard H. Harris.

Program director, Hal Ray-
monid.
WLOL: 5,000 watts, Inde-

pendent. Mutual affillate. Musie
format: Standard-Pop. Editorials
aired. Complete U. of Minn.
football und basketball schedule
carried, as well as Int'l Hockey
League and St. Paul Open
Golf. Featurettes: “On  the
Docket,” and "Garden Topics.”
Station-owned  airplane  for
traffic reports, VP and gen’l
mgr., Wayne “Red" Williams,
WMIN: 1,000 waltts day.
SO0 watls m;hl Independent.
Music  format:  Country-West-
ern-Ethnic. Editorials aired, St
High School football
_ﬂmd mél nthr.r sports :w:nls
ca programming:
*News in Frn phecy,”  S-min,,
syndicated r:!lgium commien-
wry on news, 8 wm., M-F.
“Farm Topics,” 5 min.,, 6:20

RADIO RESPONSE RATING

EAPous-sr. PAUL

am.. M-F. "Dr. Tell Me,” §
min.,, 12:15 p.m. Sporis with
Bob McNamara,7:40 a.m., 5:15,
6:15 pom. 15 min, Jewish pro-
gram, 3:34 p.m. Sul. “Library
Show," 10:05-10:30 a.m., Sat.
“The Law and You,” 5:15 p.m.,

< Sun: * . L torials aired on resular basis
Sal. Sun: ols our,” 2-1 . =
p.m.; “German Hour,” 3-4 p.m : 5 times daily. Special sports
Georgetown Forum.” 4-30-5 events carried. Special program:
4 : .| | e - A
= »St Paul Javeees " 5-5:30 ming: Women's Vignettes with
p.m.; "College Hour,” 7-8 p.m Jan Werner (90 sec) wired
Station mgr.,, M. O. Simundson, throughous "-II- M- Weathet
Program director, Jovce Bosik. Drop-Ins,” background and ed
. ucational mlormation i
WPBC: 1,000 watts day. In- er aired 10 umes daily, M-I
dependent. Music format: Stand- One-minule documentat
ard. Permit granted for increase on o regular basis. Spotlight
in power to 5,000 walts. Edi- 10 times throughou
torials aired. Station programs otic Commercial g
on inspirational »..unr.'i:p:. Spe- duced fonguc-in-chees
cial programming: “Earl Knight- sale of unusu
ingale,” 7 am. and 5§ pm. R able ohje
Lofton Hudson, {5 min.) family tucular,” Jack Hust
psychologist, 8 am.< p.m.; Dr, Broadway
Ceorge Crane, psychologist, au- cast album, 3-6
thor, counselor, (3 min.d 9 &m Buetel sport
and 6 p.m “Lighter Side ol 110 p.m
the News," 5 mm., [0 am., 15 min
M-F. Beauty Tips with Becky noon, 5 pm., 6 p.n
Stewart, 5 mm 11 am., M-F M-S5. Comb
“acrap Book, Inspirational under
music and phllmpptn_ [-1:30 Petersan. VF
p.m.. M-F. "Whut's Your Pro- S raran -
ject,” 2-2:30 p.m., M-F, infor- x T
mation on cvic projects. Pres Uglum. M
and gen’l mgr Willlam ¥ King
AL T L A AL Tt R i R
THE RADID WESPONSE RATINGS of atitiemdi sad smdividual alr periew
datormimed by vwny 8! logal aad eatiomal recowd gromolign gevis
recerd - manufaciurers. Nod o pepulavity poll, The rebingi ard  hassd
']l.!]l" abillty of the statlemy sod gir gevvsnalibies (o i=lluesee [
iha dingles and afbumy played an The air. The relinge [ikewiie
pf muike af &l rype s hulHluq: FUdleness aEd Erddling THeE lia
Husneging the Fytener fo perchase sther prodociy end ervicer advertin i
FORMAT GLOMSARY: "Contemporary —Statiems "hat play prima
of & "rech-prail’"” snd rAythm and hlem aafure Fap Lemiempirary
roch =-rnll sad mythm and Blee mysie, &8 well &5 ferreat
ik mnatwre. “TFop-Flandard =30alient programming corrend  and  ifech i
entluding rech-a-rall amd rhythm and bloes. '"Sleadard Py lame &)
tlatiens smphmiving Mendandn e curren! pep tinglen " Hrandard’
gwrren] o0 atech wvoriomi of The old slandards cwlled primadily Froasm
“Teew woemd’” oniloded Cempervafive =5tatiemiy Vealuning grimanly L =
dued natwew in Tems ead perfermascr. Bachgrooas imgbrusmest  mols Ll
i Wrilern, Jazz Ehythm & Bivm Erhnic " =51arions prosrammin

Stewart. Program director, Mrs.
Becky Stewart (also does daily
mir showl,

WTOCN: 5000 watts
by Time-Life
Music format:

Owned
Broadcast, [hc
Standard. Edi-

per  penl gl Thalr meile 8 Yhe sheve =asllansd ;ulrI:uh! Laleged ey

LT TR AT T T TR R T AT E MR R R TR

RADIO REVIEW

‘W’ Stations Reschedule

Series on WW |l History

NEW YORK — The Group
W (Westinghouse Broadcasting
Company) stations have been
airing a series of 18 half-hour
programs on the history of
Warld War 1l

The sertes, first aired a year
ago, is being rescheduled by
several of the Group W stations.
KYW in Cleveland recently pro-
grummed the series and WIND
in Chicago has scheduled the

programs for an early Augusi
rerun -
Produced by the Group W

radio stations, writlen and pro-
duced by Bud Greenspan, the
series runs the gamut from
Munich and Chamberlain to the
Nuremberg trials and the end
of the Nazi regime.

The project is called "The
Voices and Sounds of World
War 11" Included are several
historic speeches rarely heard in
their entirety (Chamberlain’s
solemn  declaration-of -war
speech on radio). Also inc.uded
are many of the immortl worids
of Sir Winston Churchill,
Franklin D. Roosevelt and other
world Tigures.

History in the making was
captured in audio by eyewit-
ness reports as France and Ger-
many signed the surrender
terms;, by actual broadcasts on
the day of the Pearl Harbor

attack; by the eyewiiness nc-

count of a dogfight belween
CGierman and British mn:rl.fl. and
by the actunl courtroom pro-
ceeding of the Nuremberg trials.

David Perry's narration and
the interlacing of documentary

MmMusic LIES Ve
Lireenspan s methodica
gurale rescarch pron
important verbal linkag
(0 make the outstandi _ L
"ll.,'l..llrl.'rll..".,"l- \:'n._'.‘l il the war
credible history

A '..III'I-"I.IE'| W President Lo
McGannon aptly puts 112 "Evel

in the TV era, radio has found
nnd ellechive role 1

a rightiul
bringing events of importanc
to the public. Over a long senes

of projects, Group W has real-

ized the inherént power of this
medivim as & prime mcans o
comrmunic iing ideas

“In addition, we have entered
apon an era in which history is
being recording and  related
through its aural ond visual
libraties. It is these facts that
have been captured in the his-
tory of World War IL"

Historians, students amd the
American listening public
should praise Group W lor u
noble and most worthy under-
taking, well-conceived and - ex-

ertly delivered.
b GIL FAGGEN

WJHL-TV Bought

ITHACA, N.Y . —Park Broad-
casting, Inc., owner of WGTC-
AM. WNCT-TV-FM, Grean-
ville, N. C.; WDEF-AM-TV
Chattanooga;, and 30 per cent
owner in WECT-TV, Wilming-
ton, N, C., assumed control of
WIHL-TV. Johnson City, Tenn.,
last week. The CBS-ABC nl.'ﬂll-
ate was purchased by Roy H
Parks for 5..,111 001,

17
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© ACROSS-THE-BOARD SPOTLIGHTS

BRILLY COSTA & HIS ORK — YOGI BEAR
MARCH (Colegems, ASCAP) (1:57)—A great
rouser reminiscent of “The March on the River
Kwai" Dixieland interlude with real grabber ar-
rangement. Tops for programming. Flip: “Whis-
tle Your Way Back Home" (Colgems, ASCAP)
(2:13). Colpic 736

- -

S i ro
t=r M)
F

1 1,-,? FGP

SPOTLIGHTS

PACEMAKERS—HOW DO YOU
M) (1:55)—Top-rated teen ballad

wng and Gerry's delivery of the
5 time around with the
Il Mever Walk Alone"
4 Lagrie 3261

1 |

SLIPE ! WHERE DID OUR LOYE GO
hand-clap and foot
in this one. Beéal s un-
s true rockin'-hlues groove
World to Me"” (Jobete, BMI)
Motlown 1060

i
& o L LIS et 1)

1 A

JMOWN UP (Mother Bertha-Trio,
vil) | . Feads really big Spector sound.
onlore, und more, make up
Irving (Jagpered Sixteenths),”
Philles 122

GOES THE BOY 1 LOVE
['TH MAR tegritv-MNancy, ASCAP) (2:10)}—

illad sung appealingly by
ann 1. Y oungsters should dentily
ith | [ Mily Carl” (Integrity-
1 ASL A 12} Capitol 5213

NA LY Byl

“AILOR

Bivil) (2:535)

BOY (Screen Gems-
romantic ballad la-
Mellow sax 15 given solo
Flip: "When Sum-

BMI) (2:35)
Laurie 3262

]

record

. VA ."'|.- h
nro Tunes,

RAY CHARLES SINGERS—AL DI LA (Witmark,
ASCAP) (2:05)—Strong follow-up to their current
hit. The side is done in the same groove featuring
smooth chopal vocalizing to effective back-beat.
Flip: “Till the End of Time" (Joy, ASCAP) (2:19).

Command 4049

CE e R R

REVIEWED THIS WEEK, 168—LAST WEEK, 164
GUEST PANELIST OF THE WEEK

Eath werh @ program directer and/or deejay i invited 1o 2if-in and help

Biliboard's Bewiew Pansl select Spotlighis. When unahble fo come fo The
Mew York effice, guest ponslisty listen and wele via special WATS lomg-
digtence tpeaker-delophons hook-op. An appertunity i alve given the guert
ta publicize hizs awn or sfation “‘Pick of the Wesk ™

JOHNNY RIVERS—OH WHAT A KISS (Rambed,
BMI, (2:000—One of the most exciting performers
on pop records today. Genuine rockaboogie side.
Cruitar, simmering strings and groove beat. There's
still & career for American artists. Flip: "Knock
Three Times” (Cigma, BMI) (2:35)

United Artists 741

JOHNNY THUNDER — MORE, MORE,
LOVE, LOVE, LOVE (Keetch,

MORE
Caesar Dino,
BMI) (1:55)—Blaring trumpets. dramatic vocal de-

1;*.‘ L _l ?H_‘Hf,w_\:":“*? 1”37‘:3“',{5“:?::%‘1' livery and pronounced beat could crash this one
f CHINIrY  s0WUnNg O el l ki 17 e 1 Eal= = Wi
= , tringy and country, plano pEl}'lng. into. the charts. Best offering since "Loop De
lip: "Sufferin’ From a Heartache” (Ridge, BMI) Loop.” Flip: “Shout It to the World" (Picturetone,
2.35) MGM 13255 BMI) (2:15). Diamond 169
PROGRAMMING SPECIALS
HOT POP

LEE . ATONE—Wall For Me (Slur

_ . BMIL) (2:ld—Lutle Gl Yais
Wi (Sal HATY g

RANTMHL TIZ-TI3

LICKEY LEFE—Mr and My Frieads (Screen Geme-Columbiz, BMI

"f‘-l—“IHj Irasl In Me |[(Sereen {.'cm!--l.“'ll“"hld.. HMI. {:.1T!
sAMASH 1913

LHUFRALETTES—Wun'i You Call Oan Me (Instunt-Anfred. HMI)
(22 15) FARCGALY 1062

LOLU COLRTMNEY —Prlessbonal Lover (Grand Canyon, BMI2:32)
IMPERIAL 6043

H. B. BARNUM —Skakiaan (Skokinan) (Shapito-Bermsiein, ASCAP)

2oy, PMEERIAL 65046

DENNY & JAY—H-U-R-T {Patrel, ASCAP) (2:06), CAPITOL 5216

SINGLES REVIEW POLICY

Every LIn:Iq wil te Billboard for review s heard by Billboard's Review
Fanul, and it programming and sales potential is rated within its colegory
of music. Reviews are presented fer Spetlight picky enly,

SPOTLIGHT WINNERS OF THE WEEK

Fop vingles Spatlights are those singles with sulficient ramming
and sales petential 1o schieve a listing in the tep 50 of Billboard's
Mol 100, For the benefit of brsadcasters, Speflights are breksn
down into  specific  programming  cotegerien.  Across-the-Beard
Spotlights are records applicable fer all program formats. Mot Pap
Spotlights are wecords  picked for  the confemporary and pop
contemporary radia play. Pop Standsrds Spoilights are geared for
pop slandard and pop conlemperary air play, Pragramming special

:::-I:Tl:: records  applicable for programming in  their spexilic

KEHKEI DHOWRES—When You Come RBack o Schoal (Wood, ASCAPI
(2:23). EPIC 9698

ANDY HOSE & THE THORMNS—Hey Scooier
(1:17). GODLDEN CREST 590

THE CONCORDS—Should 1 Cry (Metric, BMI) (2:06). EPIC 9697

SONNETS—1 Can'i Gel. Senilmental (Scicen Gems-Coliumbia, BMI)
(150, GUYDEMN 2112

KING CURTIS—Sammer Dresm (Kilynn, BMI) (2:37). CAPITOL
5112

THE O'JAYS—You're on Top (Screen Gems-Columbia, BMIY (2530,
IMPERIAL 66037

THE SURFARIS—Dune Ruppy
RILEY

DEL MARINO—A Girl Named Sue (2015, K-LINE 111

BARBARA ENGLISH—Shoo Fly (Sea-Lark, BMD (1:50). REPRISE
0290

THE TAMS—Hey Girl Don't Bother Me (Low-Twi, BMI) (2:25).
ABC-FPARAMOUNT 10573

HAMBLETTES—Girls Cry Faster Than Boys (Gallico, BMI} (2:23)
4 CORNERS OF THE WORLD 104

ESCORTS—Dirxy Miss Lirgy [Venice. BMID) (2:07), EﬂﬂTﬂN.ﬁ 192

THE SHIRELLES—Thank You Baby (Girl's. BMI) (2:35)—Dooms
Dy (Flomarlu-Ludis, BMI1) (240), SCEPTER 1278

LESLEY MILLER—Jusi Another-¥Fresh Bay (Felis, BMI) (2:09)—
Duee a Fool (Mopsapee, BMI) (2:07), RCA VICTOR RIET

RAY CHARLES—Talkin' "Bout You (Progressive, BMI) (2:14).
ATLANTIC 1239

DUPREES—11 'l Fair (Words & Music, ASCAP) (2:15), COED 595
(Continued o page 49)

iWaoll, ASCTAP)

(Champion, BMI) (2:24). DECCA

-
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AL HIRT—SUGAR LIPS (Tree, BMI) (2:00)-
Calliope organ gets things off to a good start an
Al, trumpet to lips, jumps in with a solo a |
“Java.,” Chorus enters from wings for support o
the great shuffle beat side. This one could g
“Java." Flip: “Poupee Brisee (Broken Doll)
(Hill & Range, BMI) (2:03). RCA Victor 839

@ POP STANDARD

SPOTLIGHTS

GLENN YARBROUGH — THE HONEY ND
BLOWS (Appleseed, ASCAP) (2:28)—The formes
tenor singer of the Limeliters offers a warmly tendes
reading of a pop-folk tune. Bright tempo and cas
listening arrangement make it a fine programmit
item. Flip: “San Francisco Bay Blues” (Hollis, BMI
(2:26). RCA Victor B36d

=1

JOHN CACAVAS—WHEN I'LL BE HAPPY (Bourng,
ASCAP) (2;32)—SAN ANTONIO ROSE (Bourne
ASCAP) (2:34)—Two great standards done in up
to-date fashion. Unbeatable programming fare fos
pop standard programming, Murbo

s
-

ERNEST TUBB AND LORETTA LYNN — LOVI
WAS RIGHT HERE ALL THE TIME (Window,
BMI) (2:300—MR. AND MRS. USED TO BE (Sun
Fire, BMI) (2:41}—Two of the country music’s 1of
artists get together to relate stories of hearthreaki

Decca 31643

GEORGE JONES AND MELBA MONTGOMERY—
WILL THERE EVER BE ANOTHER (Glad, BME
(2:22)—PLEASE BE MY LOVE (Glad, BMI) (2:29
—First side is a buckboard trotter with counir

fiddle, guitar and the great vocalizing of the ,_
Flip is a country rocker with duo pleading for ma
love, more often. Side could register pop.

United Artists 7.

- { L

Album Reviews on Page 60

TRACK RECORDS

tracks ne! relensed s aisgle
@ A selection ;rl'":hii“llﬂ rat U St ehte

HOT POP

DUANE EDDY
SLALOM (1:59)—From LP: “Water Skiing"” (RC
Victor LPM 2918). ]

POP STANDARD

NAT KING COLE y.
YOU'RE MY EVERYTHING lm_ '{_ .-
From LP: *I Don't Want to Be Hurt Any Moe
(Capitol T Z118).

JACK LA FORGE s
BLUE BUTTERFLY (ASCAP) (1:23) — Frc
“Comin' Home Baby" (Regina R309)

COMEDY

HENDRA AND ULLETT _
THE NEWS (Uncut) (5:30)—From LP: “The Af
of Tony Hendra and Nick Ullett o LL 337

BILLBOARD; July 4, 1964
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PROGRAMMING NEWSLETTER

Music Policy Not Just Labels

By BILL GAVIN
Contributing Editor

AS SOME of our readers have already sur-
mised, I am not a columnist by profession. Nor,
if 1T may point up the obvious, am 1 even a
wriler, Aside from this weekly excursion, 1 devote
most of my time advising and consulling with a
number of radio stations in the U, 8. 'and Canada,
trying o asdist them toward higher ratings and
higger profits.

It 15 necessary to present this personal preamble
¢ explain that in the course of my work I am
constantly faced with the problem of adapting
program policies and plans to meet competitive
situations in various cities. In no two cities are
the problems the same. A policy or formula that
will work in one place usually falls short in
inother,

Hroadcasiers are notoriously label-prone. They
wiant to put a name tag on every policy. They
use such names as “top 40," “chiken 40," “rhythm
and blues," “all-talk." “good music,” “town and
country,” and so on. Unfortunately, none of these
wugs accurately describes a specific program oper-

\ any more. Modern radio has brought un-
mited variations to each classification.

VHIS IS WHY s0 often we find the manager
1 good music station (for example) that is not
making the grade, thinking in terms of a switch
to 4 lop 40 policy. The same kind of confused
Ihinking often prevails when the lagping top 40
peralion switches to good music, or lo some
ompletely different program approach. Such
Wrupt policy reversals may prove highly success-
ul; others may compound disaster. It is entirely
ssible that Key adjustments within a general
program policy may bring the desired improve-
1EM1LS
top 40 programming for instance, 1s no longer
rojection of local record sales plus a few picks
ent developments have attracted :1|'Eenl'ic|n o
variations as the all-request SUrvey, the
ufit playlist, controlled frequency of plays, dis-
rfibutor sales surveys, etc. Upgrading of produc-
promotfion and/or program personnel may
wide the key to a brighter future
the field of good music (an inaccurate term

.!--__:: I use with some reluctance), there is
istally a great deal of room for improvement. A
program director. in his determination to avoid
i p 40" sound. often turns his back on many

iuts that Hit perfectly into his established

—— —

pattern. Or, if they are on his playlist, they are
played too infrequently to be of any great value.
In selecting his music, be consults his own ear
rather than relying on the proven audience appeal
of certain singles and LP's. Commercial standards
for music seléction work just as successfully for
good muic stations as for top 4(0's,

TRENDS IN C&W radio, and also in r&b,
show that many successful stations in these fields
have adopted the bright pacing and crisp pro-
duction characteristics of top 40 operations. In
their music, the disk jockey's choice is being
replaced by the people’s choice.

A small but growing number of stations are
using the phone as a program tool. Some invite
their listeners to phone for their favorite music.
Others solicit phone votes on new records, A
few stations have experimented successfully with
putting their phone callers on the air with their
comments and queslions concerning subjects of
common interest. Some phone interviews are
taped and edited for special feature programming,
not only as a part of the news, but more broadly
as a matter of human interest. While there is no
central formula for using the phone in broad-
casting, the persistent success of this technique
in various cities makes us conclude that by involy-
g listeners directly in our programming, we uare
attracting and entertaining a larger audience.

With all the newer devices and techniques of
modern radio, its great common denominator con-
tinues to be recorded music. The infinite variety
of musical sounds and styles available on records
defies rigid classification. This makes communica-
tion difficult at times when it is necessary L0
discuss music policy. Even among professional
radio people, one encounters differences in inter-
preting such terms as jazz, pood music and (of all
things) rock ‘n' roll.

EACH MUSICAL selection that goes on the
air is somewhat like a beam of light, illuminating
a certamn segment of the audience according to
s breadth and intensity. The general type of
music determines the breadth of appeal: the
depth with which it penetrates is determined by
is popular appeal—often referred to as “hit
potential.”

Communication becomes somewhat easier
when we discuss music in terms of listener reac-
tion. Given a specific segment of musical tastes
on which to focus our musical beams of light,
it 15 then up to the programmer to achieve the
depth. of penetration necessary to build good
ratings.

PROMOTION EXECUTIVES

ey to Record Success
is Exposure: Salidor

—whether it means featuring
Decca, Coral and Brunswick
records or any other label.”

Salidor further said that; “We
are interested in learning what
a station’s problems are. Like-
wise, we would hope they
would be interested in what our
problems are.

Contihued from pace 14
clerk in o Philadelphia store and
ifier being discharped from the
ice

in 1948 Lenny left the retail
end lo sell records for indie
Philudelphia distributor Elliott
Wexler. From there he joined
Fakbee Distributors, operated
by Ed Barsky.

Alter a short stint handline
MGM for Barsky, Salidor joined
Danny Kessler in establishing an
independent record promotion
tirm covering the Philadelphia,
Southern New Jersey and Penn-
sylvania area, June Christy,
Rosemary Clooney, the Four
Keys and Tommy Tucker were
among their clients.

Salidor’s career with Decca
began in 1950 as a resident

“Problems are as wvaried as
markets and release problems
are different, but vet there is a
certain sameness about them,”
he observed.

“"No longer is acceplance au-
tomatic for a record act coming
off a hit—although it is quite
a bit easier if that is the case”
said Salidor. “The success of
any single nowadays is predi-
cated strictly on radio ex-
posure.”

Criticizes Stations

Salidor, in criticizing some
station operations, indicated that
he feels that there is not
enough panel voting for new re-
leases. “In far too many in-
stances one man can prevent by
controlled screening any record

POP-STANDARD SINGLES

Mot oo far out in either direction, the following singles, selected from the curret Mot dbo
are the most populer middie-rasd records of the week. Bank order hers |5 baied 86 "

standing In the Mot 100,

Thie Laat
Week 'Werk

From this week's Mel 100
TITLE, ARTIST, LAREL

I'LL TOUCH A STAR, Terry Stafford, Crusader 105
TELL ME WHY, Bohby Yinton, Epic 9687 i
DIANE, Bachelors, London 9639 = it
TODAY, New Christy Minstrels, Columbia 43000

e

HELLO, DOLLY!, Louis Armstrong, Kapp 573
TEARS AND ROSES, Al Martino, Capitol 5183

PEOPLE, Barbra Streisand, Columbia 42965 = .. . ..
THE GIRL FROM IPANEMA, Getz-Gilberto, Yerve 10323

LOVE ME WITH ALL YOUR HEART, Ray Charles Singers, Command 4045 12

BEANS IN MY EARS, Serendipity Singers, Phiiips 40198

= e

Tl il il ) B B — o

sdlesman, also doing promotion
in Baltimore. In 1953 he was
transferred back 10 his home
town of Philadelphia as area
promotion manager. The next
move was to Buffalo in 1955 as
sales promotion manager for the
Western New York area. Next
stop was Los Angeles and the
director of promotion and pub-
licity post, encompassing Seat-
tle, San Francisco, Salt Lake
City, Phoenix and Los Angeles.

Although well established in
Now York City, Salidor travels
extensively to cement relations,
help solve problems, make
friends and influence people. He
estimates that at least four

“WHAT DO YOU MEAN you

don’t play rock ‘n’ roll artists
like Guy Lombardel

months each year are spent in
travel.

~ A strong advocate of closer
ties between broadcasting and
the record industry, Salidor is
outspoken in his desire for a
meeting of the minds on an
“equivalent level” to iron out
multual problems.

“The national promotion and
local promotion people can be
an ally and friend,” stressed
Salidor. “We are ready to assist
stations and disk jockeys in solv.
ing their programming problems

from ever reaching the ears of
a panel,” charged Salidor.

This same frankness has won
him more friends then enemies.
Salidor also never sidesteps the
sometimes sticky problem of
free promotion records and
albums for stations.

*Mo request [or records or
aloums from radio stations ever
goes ignored or unanswered at
this office,” he said. “"However,
with 4,000 radio stations oper-
ating in this country it would be
economically impossible to serv-
ice them all without charge.

“Economic necessity demands
that an record :mpa:jv,
whether it be large or small,
concentrale its promotional rec-

e L LT = o Ll O Fed O =

e il ]
= O LFY S L P e I LD O e O U e A P ==
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17
19
15 THE FRENCH SONG, Lucille Starr, Almo 204
20
1B —
19 —_

POP—5 Years Ago
July &6, 1959

1. The Battle of New Orl
). Horton, Columbia o

2. Lonely Boy, P. Anka, ABC-Paramount
3. Personality, L. Price, ABC-Paramount
4. Dream Lover, B. Darin, Atco

5. Lipstick on Your Caollar,
C. Francis, MGM

6. Waterloo, 5. Jackson, Columbia
7. Tallahassee Lassie, F. Cannon, Swan

8. Bobby Sox to Stockings, F. Avalon,
Chancellor

9. Frankie, C. Francis, MGM
10. Tiger, Fabian, Chancelior

RHYTHM & BLUES—Five Years Ago—July 6, 1959

Personality, L Price, ABC-Paramount
You're So Fine, Falcons, Unart
I Only Have Eyes for You,
nFImirg&s. Eﬂd
nsas . Hamrison, Fu
The Battie of New Orieans, l'.rl-hftnn.
Columbia

ARTISTS’ BIOGRAPHIES

MILORD, Bobby Darin, Atco 6297 AN,
EVERYBODY LOVES SOMEBODY, Dean Martin, Reprise 0281
ALONE WITH YOU, Brenda Lee, Decca 31628 :

| STILL GET JEALDUS, Louis Armstrong, Kapp 597, .

(YOU DON'T KNOW) HOW GLAD | AM, Nancy Wilson, Capitel 5198 = 2
THE WORLD | USED TD KNOW, Jlimmie Rodgers. Dot 16595 == §
THE FIRST NIGHT OF THE FULL MOON, Jack Jones, Kapp 589
| BELIEVE, Bachelors, London 9672 . . . L
20 | 18 THE WORLD OF LONELY PEOPLE, Anita Bryant Columbia 43037

YESTERYEAR'S HITS

Change-of-poce programming frem your libratian’s shelves, featuring the disks
that were the hottesi in the land five yeors ago ond ten yecrs ogo this wask
Here's how they ranked in Billboord's chart of that time:

POP—10 Years Ago
July 3, 1954 -4

1. Little Things Mean a Lot, K.
Lite Things Mean 3 Lot, K. Kalle,

2 Three Coins in the Fountain, .
Four Aces, Decca

3. Hemando's Hideaway, A. Bleyer,
Cadence "

4. Happy Wanderer, F. Weir, London

5. Wanted, P. Como, RCA Victor

6. If You Love Me (Really Love Me),
K..Starr, Capitol

7. Three Coins in the Fountain,
F. Sinatra, Capitol

8. Crazy 'Bout You, Baby, Crew Culs
Mercury -

I:: HH I.Ip‘:tlli: K !'la“tlrrﬁmﬂ;jlﬂni
appy Wanderer, H.
RCA Victor

Lonely Boy, P, Anka, ABC-Paramount
| Waited Too Long. L Baker, Atiantic
What s Ditl'rence a Day Makes,
Eadiesdy, B Deston W
i Mercury
There Is Something on Your Mind,
J. McNeely, Swingin'

[
il

Fer your programmin

reading, sports, and travel.

baard’s Hot 100.

E W W WD W N S - I

S R R -

ords and albums on the stations
and deejays that have proved
themselves  highly  influential
with their audiences in interest-
ing them 1o buy the records
plaved on the station,” he said.

He pointed out that Decca,
as does most of the larger rec-
ord companies, maintains spe-
cial subscription singles and al-
bum services for radio stations.
At Decca it 15 a nonprofit op-
eration designed to  augment
any promotional disks sent out
by the local distributors.

ute hore are perilnent facts about hot disk artists. {1 i d
pasted on :Iugr 5 :l:s.s these biographies will help yau huIldg I.“H'l‘ln'TIﬂI!" ='II|“¢lE Lm. ilﬁ |

.------ e T e ————

- with their present hit

He decided to manage them and rehearsed them for four
months before bringing them to New York.

The girls feel that the guidance of their parents and the
church has been their greatest help, so far. Their interests are

Barbara and Rosa Lee attend Southern University in New "
Orleans; Joan is still in high school, 1

LATEST SINGLE: “Chapel of Love” is No, 3 on Bill-

systems. ;

THE DIXIE CUPS
(Red Bird)
PM: Joe Jones
Barbara Ann Hawkins (21),
Joan Marie Johnson (19),
Rosa Lee Hawkins (18). All
three girls did their singing
first in the school chorus
while still in the elementary
grades, They formed the trio !
a little over a vear before 1
they came into prominemce |

single.
Joe Jones ("You Talk Too
Much”) discovered them ata |
talent show in New Orleans. !

Music-News Show

BABYLON, N. Y. — WBAB
AM-FM has A Mmusic-
iy

u ay. d oy
Pmd:inl'.ihil Theaters (o promaole
feature movies showing at its
Nassau-Suffolk Theaters. .

FM tuners have been in-
stalled in the six selected Pru-
dcntinlhchﬁﬂn m:ﬁ'i?dﬂlnd the
!hﬂw [ an ] i ’Iﬂ'.h' e
ers, as woll as on local PA

A
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A Big Summer Mit!
ip's a Sin te Tell o Lie™
b/w A Taste of Honey'
=+ 8 _AF07T3

| @@
Record Promotion—Joe Petralia Exclusively on Columbia REEDI'dS'.gl_%J
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[ countRY MUSIC |
RCA Vict e HOT COUNTRY SINGLES
icror | , = |
+ Loy =
Bldg. for & | Billboard SPECIAL SURVEY
h l‘" : ' FOR WEEK ENDING 7/4/64
Nashville -
] | Waek  Weak TITLE, Artist, Label & Mo, ;
NASHVILLE—A thrceatory [l R 6 o B 2
compination office DuldIing an 1 N i v}
studio will be built here by ; z 3 IﬂFngﬂ-{*:EﬂH& 14
DEL REEVES Radio Corporation of America 5 T 5
adjacent to its present facilities 3 gt b st
" at §00 I'.-'th Avenue South. Alan ' _
TALKIN o e b e E .--
wiis in H.h ville Friday o - .
JOHNNY mmm.nmiﬂmhn :
THE NIGHT | omnice aronmecments New | Wascrmcoring st hes oo L :
bullding, it 18 estimated, will with "Mississippi River Mon™ bfw
08 the neighborhood of rouble,” Alrendy picked & 14 DANGC ME 5
l GH'I'SI‘I 'ﬁ;;” I:FE"} = ‘& ;;.‘l;ﬂ:llhl' -'m ¥ uIF: Roger Miller, Smash 1881
300,000, ve m Fer
l Stevens said the building will 0.1. copies and personal oppear- g T -1
Columbia 4-43044 ROUGEA SUIdM, 13 By g g e g 8 8 KEEPING UP WITH THE JONESES 1753
NS with a ceiling 25 feet high. In Records, $ e Y St il sttt e I e
iditio control room and Werh, (Tex, or Casl Friond Entue: Home Svsm s e g ey
addition, a _ PO B Noshy
I s S 90 ® &0 000 tape rnn.-;’tferrmg {ﬂum mi: be pro- ?:ﬂ'* o 44, e, N ﬁﬂf%_ﬂﬁu‘:ﬁ'ﬁ?ﬂ"r"nur YOU NOW . 8
vided. e lalest elecironic (Advertisement) .
equipment, including RCA Vi_l:li 10 12 ';IE'DHEE"”F :E?.-rnm'::?“ IN "64 15
tor's Dynagroove process, wi
be iﬁcnrpnr:ﬂ{:d mn the_ new op- H bb & Bﬂrl 1! k8 ﬁfﬁ%ﬁ:}?ﬂﬁ 5't1: in, e RN & .
eration. New offices will be pro- u S Oow - &  SORROW ON'“FHE ROCKS " |
vided for {ht’f A‘};'nﬁ‘ wi.i"'-'h' H Y N L b ' Parter Wagoner, RCA Victer 8338 [
ville head of Victor's operation, ave cew apbe '3 '3 INVISIBLE: TEARS et |
and his staff. The building 1s EAST MOLINE, 1Il —Lonnie Ned Miller, Fabor 128 ' ;
E?"Ft:l:l""d 1o F'E EDIT'IP]EH:EI hi‘ Ihﬂ' Hl]hhﬁ and Jﬂ.l:k Bil]"ll'.'!"-"-'. pro- 14 10 LOVE IS NO EXCUSE ‘15 r
first of the year. _ moters of country music shows lim Reeves & Dottle West, ROA Viglor BEI24 . .
The second and third floors  jn the Midwest area for a num. 15 16 THEN I'LL STOP LOVING YOU s |
of the building will be office ber of vears, have formed a new Browns, RCA Vietor B348 .
spuce to he leased to related  publishing and recording firm to 16 17 THIS WHITE CIRCLE ON MY FINGER 23 §
businesses L“ the music 1T"|1~|“Ffl!'ﬁ'- be known as Hit-Tone Record- Kitty Wells, Decca 31560 3
It will be the first general ollice ing Company, with headquarters 17 9 UNDERSTAND YOUR MAN 20 1
. OTT STEPHENS building in the immediate Music at 2120 Fifth Street, this city. Johnny Cash, Columbla 42984 L
' ST, In addition. to his proamotion 18 19 THE COWBOY IN THE CONTINENTAL SUIT 3
; ”BE Q!j;E:]' MEHD" The present RCA Victor stu- work, Hubbs has worked Mid- Marty RAobbins, Columbis 43049 i
, ! ka dio and offices will be retained western radio stations with his 19 15 WELCOME TO MY WORLD 24 B8
* _ by the company to be used for own band for many years. Bar- Jim Reeves, RCA Victor 8289 I
Reprise 0272 smaller recording sessions and low has been in radio as a deejay 20 20 TAKE MY RING OFF YOUR FINGER 3 -
custom work. and artist the last 14 years. The Carl Smith, Columbia 43033 ¥
‘T T EEEEREE latter is also a BMI writer and 21 22 PICK OF THE WEEK g |
has had several of his tunes Pub- Roy Drushy, Mercury 72285 i
lished by Sure-Fire Music, Nash- ' ’
- : | 31 | DON'T LIKE YOU ANYMORE 3
Alton DEIlﬂﬂrE ville. He 1s presently engaged . Charlle Louvin, Capitel 5173 l
’ in_booking country” talem ‘M HANGING UP THE PHONE . .. s |
DIES ut Age 56 |hﬁ"‘"~'§h IHlinois. &3 = 'IEltlli Butler .I.G‘Fﬂr!_ Colambia 43030
— " ; The new [irm is slated 1o re- ERE ES A LITTLE TEAR COME FROM 3
HI_IUN_TB‘*‘.ILLI']"_IMA fh""‘“]‘:_" lease ils [irst record on the Hit- - 3 gqlr:enjmg?umqed Artists 724
}?‘IT:H"] e ;1;_::' E:1 1!' Tone label in July, with Barlow 35 32 PASSWORD 6
,“': 16T, K0E e = Lt handling the lyrics on both sides. Kitfy Wells, Deccs 31522
formed the well-known country o 3 EALTINAGRE 'S
music team known as the Del- :
2 more Brothers, popular on Fred Carter on Monument Sonny James, Capitel 5139 ¥
“Grand Ole Opry" in the 1930' GOODLETTSVILLE, Tenn. 27 30 3Efﬁf'ﬂﬁh"‘fﬂgﬂﬁfm.w 2 :
and early 1940%, died at his —Fred Carter, writer with L g E Ly
home here June 8. Rebon died Hal Smith's Pamper Music, Inc., 28 24 :ﬂéil_!._:[:iﬂ !RE:ICLE.::HHEJE:'ITIH' BARE 10
" in 1932 hfrg-_ has hcﬂnhﬁig;ﬂ.ddlﬂFﬂ re- Johnny Wright & the Tennestee Mountain Bays, Decca 31593
L Alton was also well known cording pact by Fres osler, VER ME 7
: ?(,-_ T in the country music field as a Erea:dcnt u'!hM?_numtm_ R::cur:]i-s. 29 & T:;';“'B"hﬂf ,::'rl‘:l'ﬁ!hfl'l' ¢
1 e] i} I 5§ ’"‘GR songwriter, and had to his credil ‘arter cut his first session under WiITH ANNIE i
JURINY | such hits as "“Brown’s Fe:rr:.;| Enalug'ﬁsdiagcllqn ﬂ t::_"Fm];ter 30: 33 L::E":Eh;rﬂhlnﬁ:fgf 1268
T Blues,” “Beautiful, Beautifu ound Studios in Nashville last :
N iy gV : it 13
J“ﬁlﬁp? 1"*:* 6_& Brown Eyes” and “Blues Stay week, with hig initial release due 31 28 gﬁiﬁfﬂt“i{l?ﬁ‘l‘:ﬁn}r! BLUES
& ¥ = i i f
| Away From Me. oul about July 1. . 32 25 KEEP THOSE CARDS AND LETTERS COMING IN 9
I Chzrt 1065 . Johany & Jonle Maosby, Columbia 430035
| 1 i3 34 PUT YOUR ARMS AROUND HER , 3
I B & 2 ' Morma Jean, RCA Victor B328
Perdibge- S R B 34 38 I'VE THOUGHT OF LEAVING YOU 23
| R ' Kitty Wells, Decea 31822 :
| . ~ ' BE BETTER TO YOUR BABY . 8
l PZL{S ',f & E ' E TN, Thcos AT
| ' i | = o pwvoun s s o
: Two New Hits ' | ands lochson, Capife '
| : '\ 37 29 FOLLOWED CLOSELY BY MY TEARDROPS 14
UL i Hank tockiin, RCA Victer BIIE
WAI.K TAI.I. 38 36 UNDERSTAND YOUR CAL 7
Margie Bowes, Decca 31606 35
7 TIMBER I'M FALLIHE -
TOM TALL W Ferlin  Hushy, Capitel 3111 e lﬁr-r h
1 ALKIN® AD‘FEITIE Il'l the
Chart 1090 o Rl B Ve 5
Notms fnsn, RCA Victor 8378
41 — | STEPPED OVER THE LINE
rr Hank Snaw, RACA Victor B34 _
HAPPY 42 49 BE QUIET MIND . - A
Oft Stephens, Reproge 0272 e i iy
TOOK HIM OFF . &
ANNIVERSARY" 431 50_YoU TaOk HIM.GEA |
a4 41 THEkﬂ_ns'risrﬂ:ﬁmwu .9
. Beb Jenningh, Sims i
Y RIS HY . 45 44 | CAN STAND IT |As Long as She Can) 17
- pill Philligs, Deccs 31564
Ghave 31083 46 46 WHEN THE WORLD'S ON FIRE -1
- { j p Tillman Franky Singery, Slarday 470 2%
GINAW MICHIGAN 26
DJ Copis: Available GOING OVER PLANS far an upcoming Hank Snow special on i i Ls;::r Frizzell, Columbis 42924 W
Enn?du*: CBC Television Network are, from left: W. E. (Lucky) 48 9 I;I*I:T .#1] .ﬁL’i’:ﬂHﬁ“ﬁﬁ SRREEN /1
= Moeller, president of Denny-Moeller Talent, Inc.; Snow; Les g w13
PEECH MI.ISII: Pouliot; writer for CBC, and Stan Jacobson, producer of the 2 Eﬂrﬂcﬁﬁﬂﬂn sast ' &
Bex 425, Louisville, Ga. show. The hour-long show will be the first country music special 50 48 SAM HILL - A0S T
ever for the network. Guesting with Snow ond His Rainbow Merle Woguard, Tally 178
Ranch Boys will be his longtime friend Wilf Carter.

22 BILLBOARD, July 4, 1964
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BEE-BOM

Hew MHif by

SAMMY DAVIS IR.

{Repriwe)

WHEN LIGHTS ARE LOW
TONY BENMETT

i Calumbis Album CL 2175
Cs B975)

e
ORGAN GRINDER'S SWING
BENT FABRIC

IATco|

MILLS MUSIC, INC.

MNEW YORK M W, 10019

Cool Swinger!

AT THE
BEACH

BOBBY FRANCIS

0's, Sand Far Your Copiss

Centaur Records
B2 Aldine Sireel
Anchesier 19, New York

SHREARA LYNN

the Top!

~On! BABY

We Gol a Good Thing Goin')"

JAMIE 13277

1eaded for

lumbe/Gurden it Larp.

S S T

Ciaudine Clark
{The F";r'tj Liﬁh[.’ airl)

i @ reckin’ nmnew Kl

STANDIN ON'TIP-TOE
FOXY

{rcordy

R A W
= B
L

PR #
HNRE-STOP ;E
rOONRD SERVICE i
molete line of Spirituals, 2

1 & 8 and Calaiog Merchandise.

Writa Yo be placed on our
nalional malling llsl,

!
¥e ahlp onywhera C.0.0. I
i
|

i darney's One-Siop
;'-: 1144 § .:11::_":# ::.i;:f;:uu .

b
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JACK MORRIS (left), country D.J, at KIEV, Glendale, Calif.,
receives congratulations from Roy Rogers (right) and Freddie
Hart following his selection by listeners as Champion Disk
Jockey of the KIEV Staff. Over 2,100 letters poured in to give
him top rating last month. Morris won himself a custom-tailored
outfit from Nudie’s of North Hellywoed, Calif.

. -
Pt i P i P il i S A WA

NASHVILLE SCENE

e o e
W#WWJSTH

By PAUL CARDEN

Columbia Records took over
the Christian Science Church on
Hillsboro Road hers last Mon-
dav and 1 u day 1:::-” IO rit-
cord an album of standard
hymns by Mark Stewart Simp-
son. 1 he main reason was o get
the sound of the church's huge
PIpE Orgun.

Hubert Long reports that con-
tracts are signed for Skeeler
Davis, RCA Victor arust, to
make a 10-day tour of England
and Ireland, beginning Septem-
her 15, It will be Skeeter's first
overseas trip

The Acuff- Rose booking
agency has an April tour through
England limed up for Rov Urbi-
som, now the No, | artist on the
record charts over there.

Decca this week releases a
single recording by Ernest Tubb
and Loretta Lynn. The side is
supposed o be “Mr. and Mrs.
Used to Be" Dave Dudley
15 in town for single and album
sessions for Mercury. . . , Harry
Carlson, of Fralernity Records,
rented the RCA Victor studios
here Monday (22) for sessions
by Lonnie Mack.

Gina Martin has been named
president of the International

Hank Williams Jr. Fan Club.
The club's home office address

when answering ads . . .

Say You Saw It in
Billboard

e T g gl o Pl e

is 812 16th Avenue, South, , ..
Jo Walker, exccutive-director of
the Country Music Association,
reports that Pacific Stars and
Stripes, serving some 64,000
servicemen and government em-
ploves in the Far East, is slarting
a country and western music
column. Jo received a letter from
Hal Drake, the paper’s feature
editor, asking help in gathering
material,

Buzz Benson, for four years
momning disk jockey at WSIX
radio here, moves to the moming
slot at WMAK radio, effective
July 4. Benson came to Nash-
ville wvia Indianapolis and
Evansville, Ind. He is a native
of New York.

WTID Ups Thomas;
Other Staff Changes

NEWPORT NEWS, Va. —
Gus Thomas, operations man-
ager and air personality a
WTID, local country music sta-
tion, for the past yvear, has as-
sumed the additional duties of
general manager. Thomas, how-
ever, will continue his daily 3-6
p.m. mr stint,

Bob Koolage, formerly with
WCAO and WITH, Baltimore,
has rejoined WTID as early-
morning deejay and uction
manager, while John Eustace,
music and promotion direction,
also assumes the job of program
director. Bruce Wright joins the
announcing staff.

MHOT OOUNTIRY ALET

o e B,
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Billboard SPECIAL SURVEY
FOR WEEK ENDING 7/4/64

R ] L,

newsstands July 27.
BILLBOARD'S 1964-65 INTERNATIONAL

BUYERS GUIDE

(ADVERTISING DEADLINE: JUNE 29)

The international music-record industry’s most important and

maost referred to reference pu blication will be on the

Wesk  Waek TITLE, Ariist, Labal & Ms, .
I 3 MOONLIGHT AND ROSES =3 e iE
Jim Reswri, RCA Victar LPM 2854 (M); L5P 2854 (5} SR
r A 2 GCUITAR COUNTRY rom b rea a e Ty i
Chet Atkiny, RCA Vietor LPM 7783 [M); L3P 2781 (53
3 1 MORE HANK SNOW SOUVENIRS =
RCA Wiglor LPM 2812 (M) LSP 2012 15}
4 4 ON THE BANDSTAND = .
Butk Owens, Capilal T 1879 (M); 37 1879 (3 "
5 5 RING OF FIRE—THE BEST : & ‘%
Colurniia CL 2053 [M); CS BOS3 H]] Sl b < “'
6 & MNIGHT LIFE o e S 6 .
Ray Price, Columbla CL 1971 (Ml €3 8771 (5) "]
T B BUCK OWENS SINCS TOMMY COLLINS 26
Capital T 1989 (M}; ST 1989 (5}
B 7 STORY SONGS FOR COUNTRY FOLKS = 21 |
Faron Young, Mercury MG J0894& (M), SR 80894 (5| i
9 13 FOLK SONG BOOK . 17
Eddy Ammold, RCA Wictor LPM ZB1Y (M), LSP 2811 (§)
10 10 THE BEST OF CEORCE |JONES 1
United Artists UAL 3391 [M]; UAS &291 (§)
11 9 SACINAW MICHICAN . s 4 B
Lefty Frizzell, Columbis CL 2769 (M); CS 8947 (5]
12 1" LORETTA LYNN SINGCS 15
Daces DL 4457 [M); DL T445T [5)
13 15 KITTY WELLS STORY 14
Decca DXB 174 (M); DXSE 7174 (5) '
14 4 RAILROAD MAN 25
Hank Snow, RCA Viclor LPM 2705 [M); L3P 2705 |3)
15 — BLUE AND LONESOME el
George Jones, Mercury MG 20904 M) SR 40904 |5}
16 17 PORTER WACONER—IN PERSON . 3
RCA Wictor LPAM JH40 (M) LESPF 2840 (5
17 20 FLATT & SCRUGCS RECORDED LIVE AT
VANDERBILT UNIVERSITY 4
Leatar Flath & Earl Scruggs, Columbia CL 2134 (M)
C5 6934 (5]
I8 12 BLUECRASS HOOTEMNAMNNY 10
George Jones & Meiba Montgomery, United Arfiats
UAL 3332 [M); UAS 83352 (5]
19 — BILL ANDERSOMN SINCS SR | .
Pecca OL 4499 (MY, OL 742499 (%)
20 19 LOVING ARMS 15

Carl Butler & Pear), Columbis CL 2125 (M); CS 8925 [5)

- - ol

COUNTRY MUSIC CORNER

By BILL SACHS

George Jones was in Nash-
ville last week for another re-
cording session under the direc-
tion of H. W. ( ) Daily.
... Jim Nesbitt is now working
out of the Bob Neal office,
Nashville. . . . Sonny James,
now sojourming in Nashville
while doing his weekly stint on
"Grand Ole Opry,” is being con-
sidered for an upcoming TV
series, with Bob Neal, Nash-
ville booker, end Ken Nelson,
Capitol’'s country music expert,
handling negotiations on the lat.
ter. . . . Charlie Moore and Bill
Napier, who operate Whispering
Pings, country music park at
Clayton, Ga., each Sunday, have
a new release on King, “Lone-
some Truck Driver” b,w. "Geor-
gia Bound." In addition to han-
dling the bookings at the park,
Moore and Napier appear there
each week with their Dixie Part-
ners. They make their headguar-
ts:rst at WSPA-TV, Spartanburg,

Clyde Beavers and the
Beavers last Monday (22) joined
Gov. Frank Clement of Ten-
nessee to help round up voles
for the latter's Senate campaign.
. . . Howard Vokes and His
Country Boys are regular Sat-
urday night features at the
Griltz  Lounge, East Railroad
Street, Verona, Pa. . . . Quentin
(Reed) Welty, boss man of B-W

Music, Inc.. Wooster, Ohio;
made a flying trip to New York
lust week to huddle with United

Artists brass re ing B-W art-
ist Kathy Dee, who records for
the label. Welty was recently
granted a life membership in
the Nashville Chapter of the Na-
Hnﬂi Academy rding Art-
ists & Sciences. Welty has been
a member of the New York

Frank al KWKH. Hell
wind upm'tﬂ!k with a wisit

Chapler since the formation of
NARAS some years ago.

Neal Merritt, who for years
has deejayed in the Texas terri-
tory, has shifted to the artist
category and is now located at
Box 270, Lubbock, Tex., while
working out of the Buster Doss |
Agency, Nashville. Merritt & S
currently sporting a new release
on Capitol, “Your Name’s Be-
come a Household Word" biwo
“A Wet Bird Never Flies.” Neal
has also signed as an exclusive
writer with Central Songs, Hank
Snow is slated to do two of his
lunes in the near future, and
Jean Shepard and Texas Bl

h already have cut Iwo
each. The Merritts continue to
maintain their home in Nash-
ville. -

Warren Smith has been booked
by Talent Unlimited, Waeo,
Tex,, for a week's stand at 1he
Golden Nugget, Las Yegas, sturl-
ing Aug. 20. Smith's latest re-
lease on the Liberty label IS
“Blue Smoke.” . . . Jim Hi AT
pushes off from Pekin, IlL, ths
week to promole his new Huddy
Records release, "Out of a Cleaf
Blue Sky” bav. “Night Bird”
among deejays in Tennessees, Afs
kansas, Missouri and Louisiana.
In Shreveport, La., helll wisit
with Tommy Blake at KCII .

i

withiA X+ Yoo st Buddy
ords headquarters in Marshaty
Tex, . . . George Hamillon IV
S; Wisconsin Dells, Wis., 11=158
Newton, Il 13; ,ng;gl,h B,
Milwaukee, ~22-24;  RISHISE L
Pa., 24, and Proctor h


www.americanradiohistory.com

GREETINGS

JAN & DEAN
AND" THE
LITTLE OLD

LADY FROM
PASADENA"

T0THE NAMM

AND ARMADA

THE LITTLE OLD LADY
MEMB[HS FROM PASADENA

i You boys X1
really swing,
\ honey! 7

#55704

THE LITTLE OLD LADY FROM FASADENA

The Little old lady from Pasadena

(Go Granny, Go Granny, Go Granny, Go)

Has a pretty little fiower bed of white gardemias
(Go Granny, Go Granny, Go Granny, Go)

But parked in-a tickety old garage

There's 3 brand new shiny superstocked Dodge

(Chorus)

Everybody’s saying thal there’s nobody meaner
Than the Little ald iady Trom Pasadena

She drives real fast and she drives real hard
She's the terror of Lolorado Boulevard

It's the Little old lady from Pasadena

I you see her on the strip don't try Lo choose hes
(Go Granny, Go Granny, Go Granny, Go)
You might have a goer bul vou'll never lose bt

“Little Old Lady” courtesy of Daodge Dealers [5E.n nflﬂﬂj' Gn ﬁl'lﬂﬂ"_l", Go EFII’II’IH‘ ﬂm ’
FRODUCED BY JAN BERRY FOR SCREEN GEMS, INC. he's gonna get a ticket now soaner ar later
Cause stie can't keep het foot off the acceleralor
(Chorus)
You'll see her all the time ;ust gettin’ har kicks now
m Granny, Go Enl , Bo)

ih her sg:nd mﬂ: Tow
Ennﬂy Granny, Ga Granny, Go)
:ws come to race her imm miles around
Bul she'fl give "em a length, then she'(l shut "em down.

UBERTY RECORDS .~

LI e . B . i .
A = — — e l_..:
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AUSTRALIA

Foouriesy Mnsle Maker, Sydney)
“Denotes locn] origin

Thk Last
Week Week
1 § YOU'RE MY WORLD—Cllla

Black ({Parlophonel—Helinda

POISON  IVY—="Rllly Thompe
& the Asxfecs (Linda-Lee)—
Aherbach

RISE AND FALL OF
FLINGLE BUNT—Shadows
{Caliumbia ) —Balinds

TELL 1T O THE
MOUMNTAIN —Peter, Paul &
Mary {Warner Bros.—Allans

CAN'T BUY ME LOVE—
Beatles  (Parfoptione—Leeds

I WOULDN'T HAVE IT ARY
OTHER WAY—*lumle
Mahar (Leedoni—Leods

1 — MY GUY=—Marr Wella
(Sinlewide)

MEMORIES ARE MADE OF
THIS="Kathy McCormoc
[RCA —Alberia

COURT OF EKEING
CARACTACUS—*Rnll
Hams [(Calumbial

2 RODCKE AROUND THE
CLOCK—Bil Hatey & Hi
Camels I'l::"ntl'-'..l—'.'r-. uthern

9 A WORLD WiTHOU LW E
—Peier and Cordon
(Columbial—Leeds
TESTERDAY'S HE IH-—- ne
Pitney [ |' IJ i

— LOVE -'I-H '~"'

BEarTt ] "i.
! 12 BOYS- -EJ.= gtles (Parlophon
Castle

0 ALL MY LOVING—HArailes

(Parinp

- !

Tail
iR

ninae =g

BRITAIN

pitedy Mew London Popresd. London)
enntes bl aclgln

Last
Week
s I'T's OVER—Hoy (rhison
(London—Acuff-Ross
YOLUrEE MY WORLD—
Black (Parlopfiome-—
Aherbach
SOMEDMNE—"Hrian Pocle
and e 'Tremeloel (Decca)l—
Burlingtosn M pile
MY GUY—Mary Wells (State
sld=—Helinda Muosle
HELLDG  DOLLY —Louin
Arcrltong (London—
e
I GO AGAIN—
Yriollies rl".,:l_.1'|-|.\]|.|-.[w_-|_
ia Muaic
FARTICULAR
U—Thock Berry
Jewel Muale
—"Lul amd the
il (Decca—George

PLACE
Pye

i A—*Hachelnps
=Francy  Day &
HE RISE A
FLIMNLGEL

P

I FALL OF

BlUNT—

Shacdods [Caliimbizgy—
Skalpws-FAelindsy

LAl I 10U SEE THAT
SHE'S MIME—*Dave Clark
Five (Celombis't— Ardmaore
& Beschwnod

S e e S

2 § CONSTANTLY—*CIliT
Richard (Columblal—Waorld
Wide-Blem

JULIET—"*Four Pennica
(Philipp—Flamingn  Mimsic

MOBODY 1| KNOW—*Peler
and Gordon {(Colombial—
Narthern Songs Lud.

HOLD ME—P. 1. Proby
Deceal—Campbell Connelly

YOU'RE NO GOOD—
*Swinging Blue Jeans (HMY)
E. H. Morris

MY BOY LOLLIFOP—
*Millle {Fontana ' —Chappell

| LOVE YOU BECAUSE—
Jim Reeved 1RCAM—
Bouwrme Muoaie

A LITTLE LOVING—
*Fourmost {(Parlophins)—
Jaep Music

HELLO DOLLY—*Frankie
Yaughan (Philipsi—Chappell

WALK ON BY—DWonne
Warwick (Pye Int.j—17
savile How

MM HO LETA AMARTI—
Giglinla Cinguertl (Decca)
—{L happ=ll

L — BAMALAMA BAMALOD—
Litile Richard {Londoni—
Little Richard K Musile

| LOVE YOU BAHRY—
*Freddie’ and the Dreamen
{Columbial—Sherwin Musie

— — HELLO DOLLY—"Renmy
Aall {(Pve}—Chappell

I WILL—"RBilly Fury (Decca)
—Heons At

o DIMPLES—lohm Les Hooksr
(Stateside}—Conrad Music

I WISH YOU WouULD—
*Yordbirds (Columbin)—
Burlinglion Music

YOLUHE THE OMNE-*Kathy
Elty (Decral—Lalin
Amenca Music

AlN'T SHE SWEET—*Heailss
Folydor i —Lawrence. Wrright

14 21

i6 17

17 11

18 19
i I3

a0 I

i %

FRENCH (WALLOON)
BELGIUM

(Courtesy Juhes Rox Mapareine)
"Denotes local orlgin
T

This Weeks

Wiech Apo
1 | OUAND LES ROSES—
*Adamin [ Pathel—=&rdmoie
& Becochwooud

RON HO L'ETA PER
AMARTI—G gliols Cinquetti
I Show k=—lialmusic

FRES DE MA RIVIERE—
*Robert Cogol (Phillpal—
Waorld

RIEN OQUE TOl=—Richard
Anthony (Columbia)

CANT BUY ME LOVE—
Bealles  (Parlophonc)

YOS PERMETTERE,
MONSIEUR—* Adamo
{Pathei—Ardmore &
Beechwood

MAHRIA ELENA—lLos Indios
Tebsjaras ((RCA World

LA PLUS BELLE POUR
ALLER DAMNSER—Sylwie
Yarman (RCA)—French
Music

g

9

A TOl DE CHOISIR—
Richard Anthony (Columbial

It DES QUE LE PRINTEMPS

REVIENT—Hugues Aulrey
{Barclay)

HOLLAND

iCourtesy  Flatennleuws)

This Lasi
Week Week

I

(]

Thils
1

LE ]

is

=

10

{Conrtesy Muoslca ¢ Disehl,

5

i

CAN'T BUY ME LOVE—
Beatles (Parlophong)—
Busart

COMNSTANTLY—CIilf
Richard (Columbiay—
Warld Auske

YOuUsS PEREMETTEZ,
MONSIEUR—Adamo
(Pathel—Anogon Music

DE WINMTER WAS LANG—
Willeke Alberti  (Philips—
Basart

OUAMD LES ROSES—Adamn
(His Master’s Voice)—
Anagon Music

LA MAMMA—Corry
Brokken (Philipi)—Edibonk
Altona

ALL. MY LOVING—Beatics
{ Barlophone —HBazari

MNOMN HO L'ETA—Giglinin
Cinguettd  UShoiw ) —Warld
Music

SUSPICION —Elvie Prealey
{RCA)

MOCKIN' BIRD HILL—Migel
Five [Pye)

HONG KONG

Laan
Week Week

i

b4

LITTLE PEANUT SHELL—
The Fabulous Echoes
{Driamond}—Daywin Music,
Inc.

NON HO L'ETA—Gigliols
Cinguetti (BYamond)

ROSE MARIE—Pat Boone
(Doif—Spoon Music Co,

I SAW HER STANDING
THERE—The Beailes
(Pariophone l—Northern
Sounds, Lid,

KISSIN' COUSINS—Elvis
Presley (RCA—Gladyy
Muosic' Co., Tne.

WHRONG FOR EACH OTHER
—Andy Williams (CBS)}—
Yalley Pub., Inc.

YIVA LAS VEGAS—Elvu
Preiley (HCA)

LOVE ME WITH ALL YOUR
HEART—Ray Charles
aingers  (Commandl—Peei
Ini'l Caorp.

HICKORY, DICK AND DOC
—Hobby Vee (Liberiy)l—
Fred Hose Music, Inc

ITALY

Milamy
*Denoles Incal origin

This Last
Week Weel

|

-
-

3

1

r |

F 1

4

E'" L'UOMD PER ME—*Mina
iRi Fi)

CIN CIN—Richard Anihony
(Columbia)

ANGELITA DI ANZIO—
*Marcelllm Ferial (Durhim)

BREAKOUT siINnGLES

w NATIONAL BREAKOUTS

LT e

NO NATIONAL BREAKOUTS THIS WEEK

FRANKIE AND JOHNNY . .

Greanwood County Singers, Kopp 591 (Cavoleoda,
ASCAP) (Los Angeles)

SHOUT . ..

Luly & the Luvers, Parrot 7878 (Wemar-Mem, BMI)

4 REGIONAL BREAKOUTS

{Basion)

These nes recordi, nat yet on Billboard's Mat 100, have been
reparted  galling strong sales action by dealurs in major

marEnffu) Nsted in parenihesss.,

SOLE 50LE SOLE . . .

Siw Maolkmbvist-Umberte Morcale, Jubiles 5479
IMRC, BMI) (Los Angeles-San Froncisco)

SPANISH BOY ,

Rubies, Vee Joy 598 (T.M.. BMI) (New York)

C'MON AND SWIM .

Bobby Fresman, Aulumn 2 (Torocrest, BMI)

(Son Frapciico-Seattlz)

IN THE MISTY MOONLIGHT .
Jerry Walleen, Challenge 59244 (Four Star, BMI)

{Memphis-Moshyille)
JUST BE TRUE, . .

Gene Chondler, Constellation 130 (Curtom-Camad, BMI)

(Chicaga)

CLOSE YOUR EYES .
Arthur Prysock, Old Town 1143 (Miller, ASCAP) (Chicage)

THREAD YOUR NEEDLE .

Usan & Jean, Hust 5081 (Just, BMI} (Los Angsles)

I'M THE ONE . . .

Gerry and the Pacemokers, Lourie 3233 (Pacer. BMI)

[San Francisce)

JAMAICA SKA . ..

S5ko Kings, Atlontic 2232 (Benders, BMI) (New Yark)

ANGELITO ,

Rene & Rene, Columbia 43045 (Gil-Epp‘s, BMI) (Seattle)

MORE , , .
Danny Williama, United Artists 601 [Marks, BMI)

(Minneapalis-51, Paul)

SUMMER MEANS FUN . . .

(Los Angeles)

Bruce & Terry, Columbio 43055 (Trousdols, BMI)

IL PROBLEMA PIL"
IMPORTANTE—*Adriann
Celentann (Clan)

i IN GINOCCHIO DA TE—

*Gianni Morandi (RCA)

10 AMORE Eﬂllﬂﬁmnu‘hhn
Foster (Style)

EH GIA'—"Li Ragares del
Clan (Clan)

5 CITTA' VUOTA—*"Mini

(Ri Fi)

& LA NOTTE E' FATTA PFER
AMARE—*Nell Sedaka
(RCA)

SHE LOVES YOU—Beatles
{Parlephon)

CREDT A ME—*Bobhy Solo

D 90 el R A
[*= ]

10 7
1mn 14

12 11 CON TE SULLA SPIAGGIA
—*"Nico Fidenco (RCA)

13 12 UNA LACRIMA SUL VISO—
*Bobby Salo (Ricordi)

14 13 RITORMA=—Oene Pliney [(LTA)

15 — TI VORREI PARLARE—

*Ritan Pavane (RCA)

JAPAN

{Conrtesy Utamatle, Tokyo)
"Denotes local origin
This Lant
Week Week
1 1 TOEYD BLUES—*Nizhida
Sachiko (Polydor—JASRAC

r | 2 EKIMIDAEKE O—*Salgo
Temhiko (Crownf—JASRAC

a 3 SASURAI—"Katsumi Shizern
(Toshita =] ASRAC

d 5 ¥YWIVA LAS VEGAS—EIvis

Presley (Victorp—Aberbach
SAVE THE LAST DANCE
FOR ME—EKoshijl Fubuki

{Temhibal—Aberhach

I WANT TO HOLD YOLIR
HAND—Beallets (Ddeony—
Tashita

SUGATA SANSHIRO—
"Murata Hideo (Columbia)=—
JASRAC

SHORT ON LOVE—DGus
Buckds (Polydor);, Aoyamn
Michi (Polvdori—Folster

WHERE HAVE ALL THE
FLOWERS GONE—
Kingston Trio (Capitol);
Peter, Paul & Mary
iWurner Bros—Toshiba

LA NOVIA—Teggy Havamb
{King); Teny Dallara
iBeven Sepsi—Suiseisha

MEXICO

(Cogriesy  Aodiomusical
EDenoies local orlgin
This et
Week Week
i 1 THUANA—Pemuaders
[Gammai—Drive-Tn Music
2 — AVE DE PASO—*Sonia Loper
{CHS)
1 WANT TO HOLD YOUR
HAND—Beotles (Musart)
HERMOSISIMO—*Alegree de
Teran (CBS—Emmi

PERDONAME M1 VIDA—
*Alberto Viarquezr (Mosari}—
Pham

1] )

i 4

f § GUARDA COME DONDOLE
—Edoardo YVianello (RCA)—
‘Pham

7 5 PIENMSALO—*Sonora
Santaneras (CBS—Emmi

E — MUEVANSE TODDS—

*Vinney Valder (Peetleasi—
Grever
ENTREGA TOTAL—*lavier
Solls (CBS—Mundo Muosical
ATHAS DE LA RAYA—
*Apson (Peerless)—Grever

NORWAY

i Courtesy VYerdens Gang)
*Denoteas local origin

1M 10

This Lasi

Week Week

1 i 1 LOVE YDU BECAUSE—
Jim Reeves [(RCA—Moerk

2 2 MY RBOY LOLLIFOP—Millie
(Fontana }—Moetk

3 3 NON HO L'ETA—Gigtiols
Cinguetti (Triolaj—
Stockhnims M tion

4 4 CONSTANTLY—CHI Richard
(Columbial—Siockhalms
Munikproduktion

5 6 SUSPICION—Terry Stafford
iLondon}—Belinda

f — ROLL OVER BEETHOVEN—
Beatles (Parlophonel—No

! ublisher

7 § CAN'T BUY ME LOVE—
Beatles (Pariophone}—
Edition Lyche

] 7 LA MEG VARE UNG—
*Wenche Myhre (Triola)d—
Arne

9 E YOU'RE MY W'EEI.D—EIIII

—Belinda

10 % JULIET—4 Pennies (Philips)—
Edition Lyche

I — HELLO, DOLLY'—Louss
Armatrong (Kapp)—Thore
Ehrling

PERU

This Last

Week Week _

i 1 ESTA N it
(Philips); Les Momupos
mirano.  (MAG): Fernando
Bald

F ol

4

- i

10

This
Week

(Musart); M. A

(RCA}
1 SAW HER 5T, NG

PHILIPPINES

Robert Goulet (Co
Mareen, Ine.
WHAT'D | SAY—Elvia
Presley [RC Filkpina
Record Corp.
SUSPICION—Elvia Presle;
(RCAY—Filipinas Reco

Corp. /

FROM RUSSIA WITH
LOVE—Jack Jones (Kag
—Mareco, Inc.

CMON EVERYBODY—
Elvis Presley (RCA)—
Filipinas Record

MONEY—The mﬂ .

(RCA}—Filipinn Record

Corp.

ROLL OVER BEETHOV EN-
Beail= (Parlopho voa
Far. i

HAVA NAGE
Villar & the Fiﬂ:dﬁﬂ-
{Mabuhay)—Mareco, 1“.

BOYS —Honnie Villar &
Firedons (Mabuhay}l—
Mareco, lnc.

SOUTH AFRICA

| I'M THE LONELY ONE—Clff

LB

Ll

THE FOUR PEHHI:EI-—JHIIH
(Philips)
YOL'RE MY WORLD—Ray

This
Week
1

LR T

-

Columbia)
LITTLE CHILDREN—Billy J,

5
:

Fichard
Kramer (Parlophone)

NEEDLES AND PINS—Se

{RCA)

SPAIN

(Courtesy Discomania)
Last
Week Ak
1 LA MAMMA—Charies

Aznavour [Barclay}—

Quiroga

2 LO NUESTRO TEF TR0
mnwcm
Musica Sur

%
|

SRl . g
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DON'T MISS BRENDA'S
NEWEST ALBUM

"BY REQUEST

BRENDA LEE~

YES,

MUSIC
MERCHANTS,
BRENDA

LEE

MEANS
SALES

& WATCH HER LATEST
SINGLE

“ALONE WITH YOU™

Decca 31628
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Watch for Original
Cast Album of

“GOLDEN BOY"

on Capitol Records

Just Out-—
First Release From

“GOLDEN BOY"

on Reprise

“NIGHT SONG”

Big Seller

- el

R9-6114 ST.

New Album

L ey ot 2 ]

Wit M

( aiituritii B
\aiie '

™ ] F ]
L] | i F i
i il - )
LR s TR
._ L
WA T‘k

R9-6126 5T.

RECORDING:

reprise l
Personal Mgt.:

JIM WATERS

B721 Sunset Blvd.
Los Angeles 69, Calif.
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ALBUNM REVIEWS ..

,@ POP SPOTLIGHT
j JIMMIE RODGERS 1% GREAT
HITS

Dot DLP 3579 (M); DLP 25579
(5)

Jimmie's single *"World | Use te Know' |
haading for 88°s top 50. In this album hit
defivery I8 smooth, unhurried and with a
slight twinge of country-wetlern, The 12
tynes are all top standards—Rodgers givas
‘srh their just due.  Included are: “Cryin
in the Chapel,” "0ld Cape Cod,™ {Enn
Water,"”" & "“Dianny - Boy. ™

POP SPOTLIGHT

SHAKESPEARE'S GREATEST
HITS

Eorl Wrightson, Celumbia CL
2180 (M); C5 BYEOD (5)

A most unusual albom. Dick Hyman has
taken the worde of Shakespeare and z21
them to original music. The misic of Hy-
man blends admirably with The Great Bard's
words. Equally eloguent iz Earl Wright-
son’s interpretations. An ambitious under-
taking, well done. A complele text, with
sources, M given 0 @ ahest ngide the
#lbum,

POP SPOTLIGHT

THE FABULOUS VENTURES

Dolton BLP 2029 (M); BST
BO2? (S)

The Ventures have been very successful in
the pest with their albums and singles.
Their sound {2 an esciting one, thres slec
trics and droma—plus an crgan in suppert
make plenty of groovy sounds, The group
coen dish up » wild drag sound or a smooth,
eksy lrtener with equal aplomb.
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.@ COUNTRY SPOTLIGHT

SONGS FOR MOM AND DAD
Leroy Van Dyke. Mercury MG
20922 (M); SR 40922 (5)

Tender and tear-jerkl readings of senti-
menlal songy  aboul r:ﬁ!d and IT!‘rr'm::rn. Yan
Dyke dalivars all with emotion-packed feel-
(ng, nff!ﬂnE several narrative bits ax well
Chorus backs him up all the way. Selac-
tons incluger “Mama 5ang a Song,” “That
Silver-Haired Daddy of Mine,”  “Rockin'
Alone (In an Old Rocking Chairl"' and "“Mom
and Dad's Walrze."'

THE
oD PR

il o

.@ CHILDREN'S LOW PRICE
e
SPOTLIGHT OR SPECIAL
MERIT

THE PIED PIPER

Dick Whll!mgfun Jimon 3ays
M 23

[t @ll i the presentatlon dnd Olck Whit-
tinaten tells & line tale In words and mu
e, The afory = enected in eaty 1o fol-
fow  dinlog and' bright, pleasant musical
arrgngaemends. Colarful cover deslgn should
gl inferest foue fo Seven-year-old seb

ALBUM
REVIEW
POLICY

Every album sent to Billboard
for review Is heard by Bill-
board's Heview Ponel, ond
its sales potentiol s roted
within its categery of music.
Full reviews ore presented
for Spotlight Picks or Special
Merit Picks, and all ather
LP's ore lisied wunder their
respeciive calegoriei.

SPECIAL MERIT PICKS

!ﬂﬁll.Lleﬂ Plcks are naw releases of cutstanding mett which deserve sxpoaure and which
could Have commercial success within their resoective cafegories of music.

@ POP SPECIAL MERIT

MUSIC MAKES ME WANT TO DANCE!

Dovid Corroll & His Ork. Mercury MG
20926 (M); SR 60926 (5)

Swingin’ big band instrumentals arranged
The Bpgraseh s uptemgo, Brgnt and hp
SR Disads LHI\R BIss Jor St touch af
m“m :l-n; Eruii {ﬂdrrﬂhr ancing Fr' s

hg. Tunes ng - ar Teap,™
“Cry of the Wild Goowe" and “For You.”

@ POP SPECIAL MERIT

INTIMATELY YOURS: EDDY HOWARD

Mercury MG 20910 (M); SR 40710 (5)

Ah, swee! nostalgia. When the late Eddy
Moward tang, I Fm-ulll'qr evoked a twinge
ol reminiscense to the liatener, Now thal
Eddy i gone his performances of some greal
old favarites should conjure up memaries
for many. Selections include; “i'm in the
Mmoad for Love,'” “‘Charmaine’ Lilacs in

the Rain™

SEE ALBUM REVIEWS ON BACK COVER

BREAKOUT acsvmMs

+ NATIONAL BREAKOUTS

BILL BLACK'S COMBO PLAYS
TUNES BY CHUCK BERRY , ., .

Hi HL 12017 (M); SHL 32017 (S)

A WORLD WITHOUT LOVE

Peter and Gordon, Capital T 2113 (M]); 57. 21 15 (5)

A NEW PERSPECTIVE . . .

Donald Byrd Bond & Vaices, Blue MNote LP 4124 (M];

Y NEW ACTION LP's

BST B4124 (5)

These new albums, not yet on Billboard's Top LP's Chari,

have been reported getting strong sales aclian by dealers

in majar markets

BOYS, BOYS, BOYS | | .

Lesley Gore, Mercury MG 20901 (M); SR 60901 (5}

OLD GOLD AND IVORY . ..

George Shearing, Copitel T 2048 (M]; ST 2048 (5]

'Eﬁfl POP SPECIAL MERIT
"0

ROCK ME BABY

B. B. King. Kent KST 512 (5)

Although B. B. King s now recording fer
ABC-Paramount, the Keant |abel should get
plepty of mileage from this wrapup

King's earlier blues renditions. The 14
sangs jn the package are belted with un-
usual power and understanding and will
bring: much joy fo the King connoissedr.

@ CLASSICAL SPECIAL MERIT
FEd

CONCERTS COLONNE

Grand Symphony Series (Dervaus).
Swan CC 1001-CC 1005 (M); CC 1001.
5 CC 1005-5 (5]

A highly commercial offering of five widaly
khown and popular iymphonies.  Dervaus
and the Concerts Colonne perform well, of
Fering m full, rich sound. HeEymphany Pail-
foral,” “Symphony No. 5.,°° by Geethoven;
“Symphony Fantestic,” by Berlioz; Dvorak's
"Mew World E'ﬂhﬁhﬁnﬁl," “*The Unlfinihed
symphany,” by Schubert, and Tehaikovaky's
‘Cymphony  Pathafigue” are thoie repre-
sended in this five-LP sterec pachage

(:‘) CLASSICAL SPECIAL MERIT

MOZART: EINE KLEINE NACHTMUSIK
K. 525

Vienna Philharmenic Orchesira (Kes-
te1z). Londen CM 9383 (M) CS 6383 (5)

Two of Mozart's most whar warks, “Ene
Eleine Machtumizk,” m: "The Lint" are
presented along with the seldom recorded
“March in € (K, 408 Mo. 1), ¥Kerleizr ob-
taimi an authoritative and sensitive perform-
gnte from the fine Vienna Philharmonic,
Very good Mozart

@ CLASSICAL SPECIAL MERIT

CONCERTOS FOR TRUMPETS

Walter Hely, Trumpet; Wurtemburg
Chember Orchestro (Faerber). Mercury
MG 50385 (M); SR 90385 (5)

Two splendid Telemann concertl for frumpe!
and archestra comprise one alde of this
fecarding, Tha ather i devoled 1o Stoelzel's
concarto grossi in D major and the D major
concerto of Leopald Mozart, father 1o Walf-
ang Amadeur. Thiz Is the only recording
i catalog of the Stoelrel work; the ofher
leces  have not been overdone.  Walter
ally it the fine frumpet and clarine sola-
ist heard here.

@ CLASSICAL SPECIAL MERIT
el

HAYDN QUARTETS

Janacek Quortet. Londan CM FIBS (M):
CS 4385 (5)

In this nteresting comparative altium  The
pacellent Janacek Oubrtet takes aurvey of
Hiydn's  massive guariel outpodring [n Three

iitiony spanni composer's early,
middle and late periods. Included are the
Quartets In F 3/5 "Serehade,” In E
flat op. 3372 “Joks* and the grand Quar-
et in B minor op. 7&/2 “Fifths."

SAN REMO FESTIVAL 1964 | . .

Various Artists, Epic LF 18030 (M) BF 19030 (3]

READY OR NOT . . . HERE'S
GODFREY CAMBRIDGE . . .

COUNTRY SPECIAL MERIT

LT

BEFORE I'M OVER YOU

Loretta Lynn, Decca DL 4341 (M); DL
74541 (5]

Loretta Lynn 45 a fine country artish. She
sings  wit nuine feeling and honesty of
spproach, She lends her pleasamt voice to
12 tunes. A few tities inciuded are: *‘Sing-
in* the Blues,” “"Where Where You," "Wine,
Women & Song,” "Foel Mo. 1.7

THE LORD'S PRAYER AND OTHER
GREAT HYMMNS

Pol Boorie. Dot DLP 33582 (M); DLP
25582 (5)

Par hes made several other albums of
hymny and sacred mudle which have beed
weell recsived by record Buper:. Wiy nalural
warmth, sincerity, and soft, pleasant woice
combine 1o make hii performances of “"How
Great Thow At “"Ave Maria and “'The
Lord's Prayer'® insplrational

LOwW PRICE POP SPECIAL
MERIT

HELLO, DOLLY!/FUNNY GIRL

Rudelph Stotler, Ork & Chorus. Wyncole
W 9019 [M): SW 9019 (S)

Bath “"Hello, Dallyl'' and ““Funny Gifl"' are
erjoving grest box offices on Broadway. Mo-
fic from both W well reprevenied on our
jingles and LP chart: Statler, orchesirg
and chorua provlde an enterfaining 40 min
wies,

@ CLASSICAL SPECIAL MERIT

VIVALDI: CONCERTO FOR TWO
HORNS; TWO GUITAR CONCERTI; IL
PASTOR FIDO

Variour Articts. Monessuch H 1018

Everything sbout this recording iv first-rate
The Wivaldi selections are lovely, the atrings
of the Collegivm Musicum of Paris are ful
and bright, the solpists (Cheistian Aubin-
witar, Xavier Delwande and Roger Guerin—
orns, and Syivie Spickel—harpsichord) are
encellent and the sound i3 esceptional. An
altogether rewarding performance

@ CLASSICAL SPECIAL MERIT

MUSIC FROM THE CHAPEL OF PHILIPS
Il OF SPAIN

Roger Blanchard Ensemble. Monesuch
H 1018 (M) H 71014 (S)

sisteenth cenfury Spanish music for chorus
and organ by Morales, Victoria, Caberon
and Mudaris stunningly performed by the
lugrr Blanchard Ensemile, featured soloiuts
and Pierre Froidebise at the organ, The
vocal articulation and the clarity of repro-
duction make this a highly distinguished
recording.

Epic FLM 13101 (M}; (No Stereoc)

JUST FOR A THRILL | ., .

Eorl Grant. Decco DL 4504 (M); DL 74508 (5)

TR W

FOUR-STAR ALBUMS

The four-star rating |5 awarded now
albums with sufficient commaercial po-
fentlal in their respective cabegories fo
merit beimg atocked by most dealers,
one-steps and rack jobbers handling
that category.

POPULAR

THE FARULOUS SOUTH PHILADEL-
FHIA STRING RAND
Bure S5-Val, 17 (5)

WILD ORCHIDS
Rex Konan & Hiby Mandarins. Colum-
bia CL 2174 (M); CS 8974 (S)

SHE'S A BAD MOTORCYCLE
The Risers. lmperinl LP %2869 iMi;
LP 11169 (5)

SIL AUSTIN PLAYS PRETTY MEL-
ODIES OF THE WORLD
Mercury MG 209215 (M) SR 60925 (5)

CLASSICAL

FOUR CONCERTOS FOR TWO GUIL-
TARS BY VYIVALDI, HAYDN AND
MARCELLD
Ida Presii and Alexaader Lagoys.
Mercury MG 50380 (AMi; ST 90380 (5)

PASTORALES
Philndelphla Woodwind Quiniel. Co-
lumbia ML 5984 (M); MS 6584 (5)

REETHOVEN: SYMPHONIES MNOS. 1
AND H
L'Orchestre e La Subkse Homande
{Amermet). London CAM 9388 (M)
CS aIR8 (5)

SHUBERT SYMPHONMIES NOS. 4 & 5
Yienna Philharmon i c Drchesira
iMunchingerl. London CM $3TR (M):
C= #3780 (%)

LOW PRICE CLASSICAL

STOLFEL: TONCERTD G H OSSO
TELEMANN: CONCERTO, SUITE IN
A MINDR
Chaumber ©Oechestra of Versalless
(Whall. Nonesuch H 1007

FRENCH ORGAN MASTERFIECES

OF THE 17TH & 18TH CENTURIES
Plerre Froldeblse. Nopesuch H 1010
(M) H 71020 S)

BACH: FOUR CONCERTOS FOR
HARPSICHORD AND ORCHESTRA
Yarion: Aribsis. Nonesuch H 1819 {5
H 7101% iK)

WRW

THREE-STAR ALBUMS

The three-star rating indicates moder-

ate sales potential within each record’s
mutic categary

POPULAR

THE EWINGINGEST SOUNDS IN TOWN
milfil.n & Boh Tyo, Shenandoah SH

LOVE ECHOES
Katherine Kovar. Acocont AC 5007

Lﬁ‘fﬂﬁ'&;ﬂln A OTHER FAMDUS
Lenny Herman Orie Pat LP 100

FOLK

SYLER STRBIET S dptiee 0" T
Carolina Echoes. Factor LPB 33105
POLNA

F:a.i#il KRAMER'S TV POLHKA
Delia Internastional DI—S001—LM
INTERHATIONAL

SOUL OF THE EAST

i Sarkisan & Hls Mecca Four,
w‘i,',-‘,‘,":.’f,,, *w 90d0 (M) SW 9020 (5)
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Present

| WANNA LOVE
HIM SU BAD -

Jeff Borry & Ellie Greenwich
Tnn Music Cn., Inc.
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In Detroit.

1619 B'WAY
NEW YORK, N. Y.
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Billboard

TOP LP’'s

STAR performer—LP's on chart 9 weeks or less registering greatest proportionate upward progress this week.

Wi zn
Title., &, Ribel E%prd

HELLO, DOLLY! 8

Eeuli Krmpbross, Eapp KL 1384 (M), K3 1!“ (L]

HELLO, DOLLY! . 20 &}

Crighnad Cadt, BCA Wictns LDC 1087 (M) L3Q 1087 i)
FUNNY CIRL .. 10

Drlpimel Can), Coplinl Wil !I.I:I.I'I ll-l:l !.'I'll- 1.!!! "Il
THE BEATLES' SECOND ALBUM .. . 11
Capttal T I0BO (MY, ET 088 (%)
BARBRA STREISAND/THE
THIRD ALBUM .
T-Ilh:rnill CL 034 Y, {3 IF34 '-l-

COTTON CANDY

Rl HET, PCE Victar LFM TYIF IM, 'I.iF 'I'I'IT i
CETZ/CILBERTO '
$tem Botr B Jeie Uferin. Verea ¥V E343 (M) VE-03483 1F)
CALL ME IRRESPONSIBLE AND
OTHER HIT SONGS

Andy Willlama, Cslembis €L ITFT 084G ©F B%7Y (8

CLAD ALL OVER

Bave Clavk Fiww, Eahi UN J8873 ll L] H-I'l'l -!i

TODAY, TOMORROW, FOREVER.

Ramiy Wilssn, Cagitol T 3087 (M 3T 3083 -l

THE DAVE CLARK FIVE RETURNI,

Egle LN Sd0Dd (MY B8 Jab0d (1)

HONEY IN THE HORN

AL Wi, BCA Witer LPM TTID (MY, L3P 3733 0
SOMETHING SPECIAL FOR YOUNG
LOVERS

Bay Charlpn Sivaen f;'l'l:mll-l L& -I-I-I- I:II-' II. I-I-I 1] .'I-
MEET THE BEATLES

Cagpital T 2047 ") I"I'.1ﬂ-l.!'. '..

THE PINK PANTHER

Hamry Mangiel & Wis Ok, BCA Vigrew LPM ITWE u
LIF 3793 1

THE BARBRA 5STREISAND ALBUM

Celembda €L 087 (M) CE sear [l

INTRODUCING THE BEATLES

Weo Jag LF V04T (W7 FN 1043 [F
SHUT DOWN, VOL. 2
Beash Beyw Copitsi T 2007 (M 7 2027 (3
THE SECOND EARBRA STREISAND
ALBUM

TODAY

Wew Cheloty Wingireby, Colembis CL J159% W1 €5 B9OW 1)
WHO'S AFRAID OF VIRGINIA
WOOLF?

Sy Smiih, Yeres ¥ E3ES (WY Vi-RAES O
MEET THE SEARCHERS /NEEDLES
AND PINS

Calumbla C1 ﬁ;- W O NESE f

Eapy ML 1343 (W) KE 3363 3

IT MUST HAVE BEEN SOMETHING
| SAID!

Sewibary Brothers, Merpury MG 30004
BACK IN TOWN

Kisgate= Trim, Cepitsd T JOED (M) T JOQ1 (%)
LOUIE LOUIE

Elngimen, Wasad W57 (A

SHANGRI-LA

Babard Mavwall, Wlg Hirg & Ok Dwess 0L 431 (W)
oL FaEEl (1)

THE SERENDIPITY SINGERS .

Fhilges PEM 208000 (M} PHT 88073 o
LACI'[ JONES" WIVES AND LOVERS
prry Belfalenip, BCAE Wieter LOC 40090 (M| 130 #00F [N
THE BEATLES AMERICAN TOUR
WITH ED RUDY 2

Radls Pulie Bedt Wown. MHewa Doecumestery 3 (M)
I SRwreal

WEST SIDE STORY 141

feondirach. Celembla OL 3470 (M1 O3 F0T0 (0

CATCH A RISING S5TAR 33

Jubs Gasy. NCE Wiptwi LFMCITAE (W) LDP JTAY (1)
DAYS OF WINE AND ROSES, MOON
RIVER AND OTHER ACADEMY
AWARD WINMNERS : 13

Fiaak Slaatin, Begdiia & 1811 (M) FE 1070 110

KISSIN® COUSINS 13

Eivln Presley, BCA Wicter LFM I0%4 (W) L5SF ZPWE (W)

MANHATTAN TOWER . .. . 10
Bubert Geulel, Culumbls OL 6890 (M),
08 padE 4

I'LL SEARCH MY HEART . . 9

Juhapy Mpihily, Celembla €1 JP43 (M), Cf EW4d A

MOON RIVER & OTHER CREAT

LS

wn Flevew

MOVIE THEMES . 113 0

Andy Willlge, Cefumbis €1 1“" [ ﬂ oeos (¥

AIN'T THAT GOOD NEWS. . . 14

fam Cophs, ECA Wigter LW JE99® M), LEF 3099 (5}

REFLECTIONS 5

Friter Warn, BLA Wieler LFW 3033 IMI 1."" 2T 1w

IN THE WIND I R AT 1 LA 4l

Fater, Pagl B Mlary, Waimes Biss. W 15007 () WY 18ar

DAYS OF WINE AND ROSE5S. . . ... 64 8

Ardy Willlems, Colwmbia €L TOLE (M) CF BE1S |11

YESTERDAY'S LOVE SONGS—
TODAY'S BLUES .. ... .. 00000 24

Warmey Wilsam, I'_|.|II|-I T 3013 iM), 51 300T 1

EARLY HITS OF 1964 13

Lewrence Walk, Del DLF 37T (W], IHJ' :I!.'-I'I i

FURE DYNAMITE . iR

Joman Rrewn, !lln-| ilﬂ MI '.il llﬂﬂﬂ'

TOM JONES . ... . ... 0covmmnens . 16

Saundirarh, Uniind Bribia 1-II-L I-I'I:- M} BAR 3113 63)

BACH'S GREATEST HITS . 37

I.H:l
Eraative Swingle Lingers, PRiligs rwlmm o

THE SHELTER OF YOUR ARMS. . .. 14
fammy Dasli Jv, WHpprise W SVNA (MY WS &Y14 (E)

| LEFT MY HEART IN

SAN FRANCISCO

Tamy Benaeti, Colusibbls €L ll-“ IMT; € BEkT (1]

TRINI LOPEZ ON THE MOVE. . .. .. 13

Begrtie W OEEDY (M), BE @103 T

ENCORE ... .. I . 1.

Sshm Bary, BEA Wirter LPM TG4 |I-I-I LiF 28pa (4

105 (&)
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Wik WMErk

26

53
58
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Tivle, Artial, Lkl

BELAFONTE AT THE CREEK
THEATRE e R
Kape NL 7387 (W Wf 3357 1)

TENDER 15 THE NICHT

Iahany Matkis, Merpury EE J08%0 (M|, IE LOFED
DAWMN (Co Away) AND 11 OTHER
GREAT SONGS . .., ....._ .......

& Sesssnn, Philigs PHM 300134 (M), PHS 00134 [8)
PETER, PAUL & MARY _ . ... .. ...

Wasner Bres, W 1489 (M) WE Ja4Y I_I.I

JOAN BAEZ IN CONCERT. .

Wampuard VEE #1093 (M1, VI 2000 D

TRINI LOPEZ AT P)'s ;
Wewsine B GEF3 (M), B940V3 0]
CAMELOT

DiTwingl Caal, Caliimbkia Iﬁl. 54320 (M KON H;I!l II
MARY WELLS AND MARVIN CAYE
TOGETHER

u.n-.-r p.:: Ml

FROM RUSSIA WITH LOVE

Baumatimh. Nmitgd Krtloti UKL @104 (M), UAS 3104 )

JOHNNY RIVERS AT THE WHISKEY

A GO GO i "
imperial LF 9384 (M), TF Y284 03
MARY WELLS CREATEST HITS

Magipes AT& (MY (=@ Fierea
1 WISH YOULOVE .............
Slaris Lysme, Ewvrasd AW 3794 M) S0OR 13324 (3)

ALLAN IN WONDERLAND .
Ablam Thermps, Wormer Bron. W 1339 UG Wl 15 )

SWEET & 50UR TEARS.

Bay Chevips, ADC-Fasymsond ARC 48D (W ABCY a@0 130

SPEAK TO ME OF LOVE

Bey Consifl Qisgeii. Celombls CL X138 (M1 €1 Fel0 II-

LIVINGALIE .............c..:.
AL Marting, Copltal T 3848 (M) 5T 3840 08
GLORIA,

MARTY & STRINGS

Bimris Lpame, Foprdd? BR 3E30 (M|, SDEE 1330 W
MONDO CANE
foundtench, Usited Befiots DAL @108 (W), Qa5 3T0R 0
RING OF FIRE—THE BEST OF
JOHNNY CASH

Colwmbia CL 2033 ‘M) €3 B8535
WE SHALL OVERCOME .

Feta Veewer, Calusehia L 2000 A O3 W@t 7%
THE ITALIAN VOICE OF
AL MARTINO

SHOWTIME
jamed Bro=n B Wi ﬂ-rh Iirrlllil MES ITREE (M}

WS TR [F)

CHARADE o A
Menry Wamibnl B Wy O, BCR Wiekee LFM JTSS (W)
LR R o

|l|' '|l1 irul

Cophial T 19GT (M), 47 V9OF @)

LAWRENCE OF ARABIA

foumidtradh. Calpln ©F B4 (Wi SCF 504 (W

THE MANY MOODS OF TONY

Teny Benmsft, Cotumbia CL T140 IW7; CE D40 13

CREAT VOICES OF THE CENTURY

Viriem Aribife, Amgel WP 4 (M|, 6§ Breres|

HIGH SPIRITS . L
Beiginal Eeaf, SRC-Farpmupnd ABC-OL-1 D) ARCE-BCH 19)
THE SWINGLE SINGERS COING
BAROQUE

Pllligs Pk mﬂu i L ] 406134 8!

DIMENSION '3’

Feaih Light & ths Light l-l'rllll- '.'mrrnul II. “ -Ill
PETE FOUNTAIN'S NEW DRLE.#HS
AT MIDNIGHT

el CHL sT4TY |H'| (4.0 I'ﬂ'ﬂ'l 11'I

THE SINGING NUN . ..

Phillg PEE 203 (M) PCC 683 15)
CHUCK BERRY'S GREATEST HITS. .
Choe TAES (W) (me Steved)
JOHNMNY'S GREATEST HITS
fnheiy Mlaihils, Columbla €1 1033 (M) O3 W44 [5)
TODAY'S ROMANTIC HITS/FOR
LOVERS ONLY, VOL. 2 .

Juihis Glamyen, Capitel W HHI |'hl'l W HH- |1-|-

THERE! I'VE SAID IT ACAIN

Bobhy Wintym, Eple LW J4EET (M), BN T4081 (51

FOREVER

Pt Deakia Amah H-ﬂflu IFHJ- UI'I ﬂl- s (h)

THE ROLLING STONES ... ..
Lomdes Ll 3374 (M) P§ 3PS 1)

MOONLIGHT AND ROSES . |

Jim Bueess, RCA Wigher GP8 JES& (M; LEF 2034 ()
RAMBLIN' L
Nam Chilsly Mimstrol, Colembis C1 3083 (M), ©F ERES (5]
HOLLYWOOD—MY WAY ... .. ...

Wangy Wifsen, Copltel T 1934 [MI; 37 1934 1)

BY REQUEST

Rrendu Lo, Duuxs DL 4309 (M), BL 74500 (8)

SINATRA'S SINATRA . .. . ..

Franh Simalin, Bepiion B VRIS (W1 ER-1000 IF

ROY ORBISON'S GREATEST HITS. ..

Mopumen] MLP BOGD (W1, (ma Ereres|

HIPPY HIPPY SHAKE .

Lwinging Bhes Jpami. Umperial LP Hl-'l I:H'Ij IF II'-HT I'H

BOOTS RANDOLPH'S YAKETY SAX.

Manimssal MLF BOOT (W); SLF 18001 (3)

THE NEVER ENDING IMPRESSIONS .

ARC-Furampunt ABC &N (M) ARCE 438 ()
WHEN LICHTS ARE LOW .. . . :
T et TSt €5 Wy 13l
ALWAYS IN MY HEART.

tar Tmdins Tabajsves, BCL Wieter I.Flll FLLE 1HIL

COME DANCE TO THE HITS. ..

fammy Eiye & His Ok, Deted DL 4303 (Mi; DL Fa3E3 ll!

EN .
LIIHILEI'JE:I'.I-I;PEI- Mﬂll-.. Iﬂll‘lhl “ "-H? ‘IH{H

MARVIN CAYE GREATEST HITS

Tamis 233 (M [ma “llll:l
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Record Industry Ansociation of America
exal of certification & million dellar L%

Wi am
Fivle, AribE, Limei Charr

SUSPICION! . Iy 8
Terry Stafford, Crunader CUF 1001 M1 CLP 1801 (3)

DEAD MAN'S CURVE/THE NEW

GIRL IN SCHOOL .. .. .. .

Jen & Twan, Liberry ARP Z381 (M) LET 7387 @A

MOVING e i
Porer, Pasll & Hll"‘l’ LT Ir'll- L L WL
wi 1473

OLIVER

Grigingl Cart, WCA Virtee LOCH 084 (M1, L85 2004 )
THE NEW CHRISTY MINSTRELS. .

Cutumidn CL TEFY (M) L3 @47 50

THE BEATLES® SONG BOOK, . ...
Wallprldge Stvimgs. Capiiul T 3006 (W), ST 3008 4)

JOAN BAEZ IN CONCERT, PART 2. .

Vanguard ¥ES 9113 (M), VIR 2123 ()
THE |AMES BROWN SHOW

King K26 (W), § N36 [T
RITA PAYONE. .. . .
BCA Vicher LPM 3900 (M) LIP 3908 (1)
THE MANY SIDES OF THE
SERENDIPITY SINGERS

Fhilign FEM 209134 (M), FEl &20034 1)

MEET THE TEMPTATIONS

Gasdy T10 (Mi) (ms 'Illjlll

REFLECTING .

Chad Mitchall Tela Hmuu H'I. TO8F] M) IR IIII'" -ll

DANCE DISCOTHEQUE.

Varinus Erfighy, Derze B0 €334 (M) 0L :I'-HII I.ll

A WORLD WITHOUT LOVE __
Feter and Gorden, Copitel T 3113 (mi; T 3013 [5)

LET'S HAYE A PARTY ... .......

Eivierai, UEA 78T WL A Pledes)

LILIES OF THE FIELD .

Ssundtvack, Epie LN '.llﬂ'“- M Il 1emi (T

BEWITCHED .

luih Mrm.. Inlﬂ L1 1343 l.llfl L1 ] Hi-l .Ifl

AMERICA, | HEAR YOU S5INGING . .

Fraamh Simatra. Bieg Cravhy, Feed Wiibay,
Eeprlss ¥ 3000 () TE 3039 (3]

| LOYE YOU MORE AND MORE

EVERY DAY /TEARS AND ROSES, .
R Wartios, Coplful T 1287 (M) 3T 3107 (3]

HER JOY, HER SONGS . . .

Sesmr Gewriee. the Tieging Men, FRilig FH I."‘ Ihl.i:l

STAY . ..
] Iilﬂr] 'i'u J" I'J III:I: Ay ¥l l"‘l EII

THE LETTERMEN LOOK AT LOVE.. 3
Capital T 30U3 (M), ST 3963 (X)

JOAN BAEZ, VOL. |I. 123

Wangward l'll: POTR (M) YED 38TT (1)

PAINTED, TAINTED ROSE. . 39
A1 Mating, Cipitel T 1973 (ML 5T 1973 18]

MY FAIR LADY
Guiginal Canf, Calumhla OL 5099 (M), OF 3918 )

| LOVE YOU BECAUSE.

&1 Martina, Capitsl T 1915 (M, ST “‘“ ﬂ:l

NEW YORK WONDERLAND . .
Amdre Earfwlassty & Wi Ok, Columbia I:I.“:I'l:ll 1“&1

SOUL SERENADE ..

King Curtis, Capitel T 3005 (ML ST 3098 (1)
HOW THE WEST WAS WON
Seundipach, MOM LER (BAL a8 II:I
TALL COOL ONE .
TS 1“-rlil LF Y240 (ML LP reTT) IH

WIsSH SOMEONE WOULD CARE .
mnnﬂﬂ.mriﬂumm.ul.ilﬂuﬂ-]

CALL ME IRRESPONSIBLE AND THE

JACK JONES HITS

Wags EL 1330 (M) I:I:I-IHH‘.I

THE TIMES THEY ARE A-CHANGIN'

Bab Dylen, Celumbds €1 903 (W); €3 #ed )

VE.
A TR e sas b 304

THE DUSTY SPRINGFIELD ALBUM.

Fhilips PMHRM F08-133 IM]; FRE &0G-133 1N

YOUNG LOVERS
ﬂ?ﬁFﬁﬁETﬂﬁuﬂ {LEII.'I' (W] €3 FREF (M)

HEAR] EE-EIM-: NG T0W14 W), 18 soetd ()

PRESENTING: THE IAEHI;I %Lﬂl'li!m o
BILL COSBY IS A VERY FUNNY
FELLOW,  RIGHT . ... ......

Wareer B W !-“ll-h““.-"

WHITE .......
Erﬁf..?ﬁm ﬁm WAL 3340 (ML A3 6389 1)

E, KNAVE!, .
O R LG 2ant . w sna 0

ERFORMANCES .
Fﬂﬁlﬂi?ﬂnn: Cammand BT 038 LM} K3 lll 19 |:IJ

IMB .
MOMS MABLEY :ILFT‘E_MII;?# MB .
THE WONDERFUL WORLD OF

ANDY WILLIAMS Sfeastan im et

FOREVER .. . o s iy i P S 0

M ENGLAND
THE NEW SOUND FROM ENCLANS

UNP.....
A A oo o (u s 30

FII"I'WI'-'H
PORTRAIT OF "‘TE% A

ROGER AND OUT. .. ......coacas

Bager Millar, Gemaih WSS IFO4T (M),

HE BLUES _
BAGH T o i o 7 20

.......
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A Hot 4dth OF Ju
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For. ..

Challenge 59246

Already #1 in Nashville, Lounisville & B

Howard Allison says: “Looks like
this year’s BIGGEST SINGLE"

Jerry
WALLACE

I A

1313 NO. VINE STREET
HOLLYWOOD 28, CALIF.
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$51,000,000 a day in gift sale

1 All-transistorized battery-
operated portable! Weighs

only 4% Ibs. . . . plays all 39
speeds, all record sizes. e’

Model AG-4000, anly

=

_.?:_11!_" '

)

and this new Mercu_rihunngraph
Gift Promotion is the answer to
sales every day, every gift occasion!

e $18,600,000,000 YEARLY IN GIFT SALES! MORE THAN ALL
ANNUAL DEPARTMENT STORE SALES!

* XMAS? MOTHERS DAY? FATHERS DAY? THEY ACCOUNT
FOR ONLY HALF THE GIFT VOLUME. $9 BILLION YEARLY IS
MADE IN HOLLAND BY PHILIPS SPENT FOR OTHER GIFT OCCASIONS, 365 DAYS A YEAR!

A complete gift promotion for use all through the year, for

g every gift event—yours now—ready for back-to-school selling!

e Mercury's Personal Portable Phonographs make great gift items
e . . . particularly great for young people—and there are more
yvoungsters than ever . . . more gift giving events (15,000,000

L8|

é_a- birthdays every month!) NI e T E —
gz COMPLETE IN-STORE PROMOTIONAL PROGRAM! D R L
g Window streamers . . . new gift display . . . full color stuffers Ezg]pv:]u iﬂﬂn:;ﬁﬁucﬂ BALS

. ad mats . . . radio commercials! - 3

Send for your
FREE copy!

NEW 10-YEAR CARTRIDGE GUARANTEE!
Deluxe all-transistor portable Cartridge, including diamond sapphire
with big 7~ Ticonal speaker! $5995 needle, replaced for $3.00, anytime within
Model AG-4126, only LIST 10 years!
it ol NEW SLIP-ON GIFT CARTON! _ _
- > g Slips over regular phonograph carton—beautifully designed
to say "'gift"” to customers.

PHONOGRAPH DIVISION,
MERCURY RECORD CORP.,35E. WACKER DR.,
CHICAGO 1,ILLINOIS, PHONE:DE2-5788

—————

oy iy

anOEELY

Magnificenl porlable
slereo phono, console-
guality performance !
Model AG-9125, only

e . L L L b L L T T T —— O BN BN e e e e e e e —y
w
'
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A Special NAMM Convention
Section Featuring
PROFIT OPPORTUNITIES FOR
RECORD DEALERS

audio /video
retailer

PHONOGRAPHS e RADIO e TELEVISION e TAPE
HI-FI COMPONENTS e ACCESSORIES

~ Published by Billboard

Editor: NICK BIRO

Assistant Editor: DAVID LACHENBRUCH

ALL-TIME RECORD ATTENDANCE FORECAST

Major Space to Home Entertainment Line

An all-time record attendance
of more than 13,000 is expected
at this vear’s Music Merchants’
Trade Show June 28 1o July 2
at the Conrad Hilton Hotel here.

Known familiarly as the Mu-
sic Show, sponsored by the Na-
tional Association of Music
Merchants, it will also draw 320
exhibitors.

Although the traditional Mu-
sic Store merchandise 15 sull
prominently displayed. the major
amount of space is now devoled
1o home enterfainment instru-
ments of the electronic age—TV,
phonographs, radios, tape re-
corders, high-fidelity compo-
nents, records, and such acces-
sories as phonograph needles, re-
cording tape, TV antennas and
record and TV cabinets.

A quick scan of the udvance
list of exhibitors shows that the
number of electronic and related
displays this year will reach 100
for the first time in the show's
history. Some 55 of these ex-

BUSINESS WRAP-UP

Anyway you look at it, the home enfertainment
industry has had a good year. Witness Federal Ex-
cise tax collections for this calegory up betier than
1D per cent. For the record dealer who has chosen the
home entertzinment field as one in which to diversily
the decision has been a happy one.

While home entertainment equipment is still not
a major em for all record retailers—it Is an item
growing importance for most. Those dealers that
the plunge, report home entertainment
pment sales constituting anywhere from 10 o 35
cent of thelr gross volume. What's maore, it's
that tends to level out the peaks and valleys
isk

S

|

the d

business.

NEW YORK

Some types of equipment are
‘moving considerably better this

~ year than during 1963, accord-

ing to some key outlets here.
Examples are poriable phono-
graphs and tape recorders, Al
‘Schirmer's, according to Carl
Payne, the movement of port-
~ables during 1964 is “higger
than was anticipated, particular-
ly the high end portables.”

Payne added that tape recorders

are “up to par with last year."

(Continued on puave 41)

~ July 4, 1964 BILLBOARD
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hibitors will be showing console
or portable phonographs, 57 will
display radios, some 38 will
show tape recorders and about
27 will have TV sets, plus an-
other eight to 10 with audiophile
mgh-fidelity components,

This year's Music Show marks
the culmination of a long tran-
sittional period m  which the
home entertainment electronics
industry sought an all-indusiry
showcase for s new products
For many years some manufac-
turers exhrbited at the Interna-
tional Home Furnishings Show
in Chicago’s Merchandise Mart,
others at the furniture show, or
al the vanous houseware shows.
This very disumity Kept large
numbers of prospective buvers
away—for there was no single
home entertainment product
show under one rool.

First attracting a few phono-
graph manufacturers, then some
makers of TV, the Music Show
gradually became the all-indus-

try show, not only for music
dealers but for record stores, ap-
pliance and department stores—
and an increasing number of
manufacturers. Today, virtually
all major manufacturers — and
many minor ones — are repre-
sented.

In recognition of the growing
importance of electronic equip-
ment, the space for their display
has been drastically enlarged this
vear, coincident with the move
aof the show from the Palmer
House to the Conrad Hilton. In
former shows at the Palmer
House, about 62,000 square feel
was devoled to electronics. At
this year's show, the space has
been increased about 20 per
cent to more than 74,000 square
feel.

“The wide open space avail-
able for the 1964 show will as-
sure the free flow of traffic and
provide for the best possible dis-
play of electronic products, said
NAMM Executive Secretary

For n camern's-cye view of how record denlers
across the couniry are doing with home entertain-
ment products, Billboard interviewed dealers in some
key cities: Chicago, Washington, Los Angeles and
Nashville. The surveys had one thing in common—

optimism, Whatever the weekly or monthly sales

of Iast year.

CHICAGO

Record retailers widening their
inventories to include other
home entertainment stock tell a
story of stable dollar returns
and sales growth. Those who
have diversified report phono-
graphs, radios, lipe recorders.,
TV sets, fretted instruments and
accessory goods provide, on the
average, about 17 per cent of
total sales volume!

Phonographs are the No. |
money makers even though sales

(Contirtied on pave 41)

cycles were—the firms generally reported sales ahead

And even more important, the firms reported in-
crensed reliance on phonographs, radios, tape re-
corders and even TV sets and musical instruments for
plus sales. Whatever the future of the home entertain-
meni field—and by all indicators it looks excellent—
ihe record dealer is becoming more und more anxious
to tie his wagon to IL

NASHVILLE

A recent survey of principal
retail outlets in Nashville shows
the consumer market moving
toward wider diversity and away
from the huge all-inclusive units.

The appliance center at Har-
veys, one of Nashville's largest
department stores, reports sales
of the “home entertamnment cen-
ter” falling off while the murket
for portable stereo unils is
climbing.

The reason given is that the

(Continged on pace 41)

William R. Gard. "The Conrad
Hilton has the largest amount of
exhibition space on one level of
any hotel and this will allow for
dramatic displays in keeping
with the exciting expansion of
the electronics industry in the
past several years. Even in cases
where exhibition areas are on
sgparale levels, these are easily
reached by connecting escala-
tors.”

Electronics exhibitors will oc-
cupy the three exhibition halls
on the lower level, as well as
the Continental Room on streel
level and the International Ball-
room on the second floor—com-
prising the Conrad Hilton's new
convention center. “The open
space,” said Gard, “will allow
for more effective use of display
area and give greater mobility
to the thousands who attend.”

The fifth through ninth foors
will be devoted largely to dis-
plays of musical instruments and
merchandise, in the traditional

“sample room” pallern of pre-
vious Music Shows,

Another innovation which
starts with this year's Music
Show is a new permanent date
—the end of June. Previously,
the shows had often been held
late in July. A vote of NAMM
members and exhibitors selected
the late-June time as the ideal
period—after the selling season
has slackened and buvers have
an opportunity to assess future
sales prospects.

The timing is excellent from
the standpoint of the home elec-
tronics industry, It climaxes the
new model introduction period
—the start of the 1965 mode
vear, Thus the show is studded
with brand-new merchandise,
much of it being given its first
trade exposure. Not only do-
mestic manufacturers, but im-
porters, generally plan to unveil
something that they hope wall
cause al least 2 mild sensation—

(Continued on paos

LOS ANGELES

While baseball tycoons sadly
watch fans eschewing the inept
Angel baseballers, the reverse is
true with music retailers. They
envision healthy summer and
fall selling seasons.

In fact, one retailer, the House
of Sight & Sound in the San
Fernando Valley, 1s involved
with the Angels in a promotion,
As a means of selling low to
medium priced radios, S&S is
running its fourth annual night
with the Angels in July. A pair
of box seats for the July 28
Angel-Yankee contest will be in-
cluded with each radio sold.
Over 2,000 tickels have been
reserved by S&S president Jerry
Johnson, who said that sales
are perking up after a few weeks
of so-50 husiness. However, sales
thus far are up 35 per cent,
he noted.

Despite the recent short drop,
Johnson reports sales during the
first half of this year are way
ahead of the corresponding pe-
riod last wyear. Sales picked up
during the weekend of June 6

(Continued on el 41

WASHINGTON
Steady vpward trend in home
enlertainment sales — radios,

TV's, phonographs, tape record-
¢rs, components and accessories
—i5 both the local und national
report here. Federal excise tax
collections reported for this
category keep mounting steadily,
S55400,000 for Ffirst quarter
1964, up $6,500,000 from last
year’s figure. Local dealers ex-
pect this yvear’s sales to do bet-
ter than last, in spite of a slight
lag in portable phonograph
sales in May.

Phonograph record dealers in
the area do not go in for the
high-priced stereo consoles and
hi fi equipment, but most do a
thriving segment of th:irlhusi-
triansistors,

ness in  portables,
small tape recorders and rec-
ord accessories in  the lower

price field, Individually, dealers
branch out more in onc line
than another, depending on loca-
tion, competition and their own
facilities. Collectively, they all
advise denlers in disks not (o
overlook this “plus” business,

(Continted on pagve 41)
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The lellowing products are spollighted by Bil
from small transistor radies to phonographs,

electronic organ.

e

sony's model TFM-825 cigarel-sized
radio has Built-in telescopic antenna and
built-in ferrite har antenna, plays AM/
EM and has accestonies that include
hattery, eaiphone and carrying cass
Black or bone white. Priced to sell
at 33995

Sylvania’s recently ntroduced black and
white. 19-inch TV has lluminaled chan
nel window, presel fine luning, tran
mistorized UHF tuner, Sylvama’s exclu-
sy cross-over network | permitling
YHF-UHF receplion on & single antenna.
A pluog-in clock timer is apltional. Sets
ara available in combinations of beige
sand and brown. Suggested [ist price
i $171.60

VM's model 370 Voyager (s a cord
less, zolid state, sterso, hi-li portable
phonograph with sell.contained record
storage camparimenis and swing-down
changer. Platinum gold linish, Priced
to sell at $159.95

Meicury's hi-lj, battery powered portable
phonograph has a sevenanch ticonal
speaker, operales on six otdinary llash-
light balteries, weighs eight pounds,
comes in one color, one model at
$5995 A small, fully transistorized
unit at $39.95 is also available in one
model and color, Firm offers attractive
display cartons and merchandising and
sales promo material,

A new model of Hevere-Wallensak's
automatic tape recorder was one al lve
new products displayed by 3M &t the
NAMM show. The units automatically
Ihread, play, rewind and reject car
tnidges for as much as 15 hours of
SLETED MUSIE

Unveiled by Pllol Radio Corporstion at
the music show was its 60:nch con
temporary stereophonic  high ldelity
console in oiled walnut and leaturing
two roll-up tambour doors. The unit
features  Pilot's = advanced solid-state
music system, 30.watt staréo amp,
AM /FM-FM stereo luner, Six speakers
and oplional tape deck. Available in
variety of furniture styles

Arvin sfereo console with FM-AM-EM
stereo radio features precision-crafted
40-inch walnul-grained cabinet, avtomat-
ic FM stereo radio circuits, six speakers,
diamond and sapphire needie, five audio
contrals, stereo beacon light, frequency
response from 80 ta 12,000 CPS. nine
tube and five.diode amp. Weight &7
pounds. Priced to sell at $17995

Zenith's Fashionaire transistor alarm
clock-radip has a ling-operatad receiver,
plays AM, wakes or lulls you to sleep
with music, has all conirols f{ront-
mounted, single switch for manual On-
Off, automatic On of radio, time sel,
alarm set, Sleep switch, luminous hands,
polystyrene cabinet, three color com
binations and finished back.

The KLH Model 11 FPortabie Stereo
phonic Phonograph |5 housed in a lug-
gage-styled vinyl case, has a Garrard
AT-6 four-speed record changer with
automatic shutoll, Pickering 380C mag
netic pickup, diamond stylus, two newly
designed KLH speaker systems (supplied
with 40 feet of cable) and an all-tran
sistor amplifier of 15 walls music power,
30 watts peak. Retail price is $199.95,

Ibosrd for the diversification-minded record dealer. They range
tape recorders, consoles, TV's, and even an economy-priced

Webcar's compact high fidelity tape
recorder (Model 2500) has a frequency
respanse of 200-10,000 eycles &1 7%
ips. Unit functions at two speeds, has a
tull fidelity recording h=ad, dual track
recording. plays three, five and seven-
Inch reels, has speed change control,
volume contral, record safety lock and
detachable wide-range mike.  Unit has
ané Tour-inch permanenl magnel wide-
range speaker and weighs 15 pounds.

RCA Victor's solid state Portable Mark |
(VFP 65) stereo phonograph has an
optional full-range stereo headphone set
{also RCA Victor). Most powerful poria-
tle in RCA Victor history, the unit hits
32 watts (16 EIA rating) peak power. |1
features tit-down “Studiomatic’’ changer
with swing-out speakers. Suggested re
tail price fs $179.95.

Solar

Phonola's System has S
speaker operation, pre-tuned speaker
cabinets, Gamard ATS changer, 10

transistor amp or AM/FM-FM stereo
tner, diamond needle, 45 r.pm. spin
dle, short spindle for manual operation,
tape inpuls, headphone jacks and extra
speaker lerminals and fully veneered
walnut cabinets. Suggested fist price is
$399.95 with AM/FM-FM stereo tuner,
$339.95 withoul radio but with all-trans
sistor amp

Tandherg of America, Inc.s portable,
hattery-operated fransistor radio has
AM/FM, short wave and long wave
reception.  Features include:  hand-
rubbed teakwood cabinet with teakwood
carry handle, ninge-inch by fiveinch hi-fi
speaker, treble and bass conirols, tape
and phono jacks, anfennas for AM and
short wave, retractable antenna for FM.
receptable for car antenna, printed ir
cuifry, accepts fve lrp-eﬂ batteries,
weight 5V pounds, priced at $159.50

retail,
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A SHOPPING Hﬁm FOR DEALE ﬁ .

Highlights of New 'MHEF Trand&

An unusually wide varicty of
home entertainment products—
from an unprecedented number
of exhibitors—will make sh
ping the 1964 NAMM Music
Show unusunlly rewarding for
denlers.

Here are some of the high-
lights of new-maodel trends which
can be anticipated at the show:

In domestically made prod-
ucls, the emphasiv s on the
middle and high end of the line,
although there have been some
price reductions—particularly by
manufacturers -specializing in
portubles.

The bywords in the new 1965
lines are “component styvling”
and “component quality.” Port-
ables have a machined, electron.
ic look aboul them. Consoles
have acquired additional knobs
and controls, borrowed (rom
component systems,

The improvement in sound
quality of portables is particu-
larly noticeable at the high end,
where Iransistorization has made
possible more electronic circuitry
in a tighter space. The high end
has moved up higher, too, with
portables now carrying list prices
as massive as $279.95,

In consoles, there's a [ransis-
tor race and a power race. Every
console manufacturer is using
transistorized amplifiers, and in
many cases, transistor FM-AM
tuners, in all high-end models.
Some wuse solid-state circuitry
across the bourd. Console cabi-
nets are trending toward wider
and lower form. Auxiliary loud-
speakers are more generally
availuble as add-on sales. Furmi-
ture sivling is accenting ltalian
and French Provincial, with
Spunish and Moorish styles just
beginning (o make an appear-
ance. Lower-priced consoles and
stereo benches, coffee tables and
the like will be fewer.

About 7O per cent of all radio-
phonograph combinations now
contain FM stereo. Models dis-
played at the show are likely
to have a higher percentage, in
anticipation of greater public
acceptance of the mew medium,

TELEVISION

In color TV, the industry-
wide price bresk to a starling
list of $399.95 has been well
publicized. Indicalions al press
time are that some of the re-
maining manufacturers  which
huve resisted this lrend will join
up by introducing new low-end
models at or near Lthis price,

Several Japanese - made 16-

inch color models will be on
view, but mainly to test “dealer
resctions.” It may well be diffi-
cult to get firm delivery dates
ar price ﬂ:hﬂdulﬂ on Lhese,

Average prltﬂ: of black-and-
white sets in sizes from 16 to 23
inches are up from $10 1o $30,
reflecting the additional cost of
the UHF tuner now reguired by
feders] law, but the increnses
have been cleverly disguised,
and many starting list prices for
|9-inch portables will remain at
around  $13995, for 23-inch
consoles ut §199,95, about the
same as last vear’s stariers for
VHF-only sets. Al these nﬁmh
margins will tend to he some-
what tLghu:r.

You'll observe a gwntnr i

l.._

S b L

tion from the leader nmdﬂ:.

- qlni - "
ll il

}a

riety of television models
g}mmil:h and mtu:.-hmm ch

ay timers, clocks, ﬂrﬂhﬂnﬂ d
pillow speakers, in a conce ",l
atlempl 1o get more step-up busi-
nesy and divert customer atien e

Everywhere you look, yo
see tinyvision—with some "_'*_
prises. Many more Amy 1
munufaciurers are :n'l:rml hi
field, and the |l-inch do -
sts continue o start at $99.95,
despite the Ffact that they nu
contain all-channel tuners.

U. S-brand 12-inch sets ihul-!ll'i
show up for the first time,

The first transistorized ¥
by major American set makerss
may make their appearance al
the show, with September delive
ery dates quoted, These use ni
inch picture tubes, i

From importers, yvou'll see a ,-!
wide proliferation of tinyvision
sizes, and a trend to substantially
reduced prices—particularly in
the category of battery-operated
transistor portables. In  these
transistor sets, screen sizes will |
dip as small as four inches in & '.
new radio-sized set with built-in
battery. There'll be “specials™ on
VFH-only line-cord tinyvision
sets, some designed to be pro-
moted as low as $79.95 or

S80.95,
RADIO .
In table and clock merchans
dise, there are many more wood- =
cabinet units, with FM gellmﬁl
heavy emphasis. A far gregier
number of line-cord radios fea-
ture all-transistor circuits, setting ,‘-",
the style for a more diminutive |
version of the clock radio, L
There may well be fewer m."
els of FM stereo table radios this
year, and prices should be down )
somewhal—in recognition of tl:u
fact that this is still a very H
ited market.
Transistor radios are rushin,
off in all directions at unnr'."
In some cases prices will
down ﬁharpir while there o
be rises in others. Thr.?r:‘ll _
slightly more emphasis on sharl- |
wave sets, and considerably mll 1l
variety of FM-AM units, pugf
ticularly n mmlimre sizes {w
prices dropping in this latter
category). .uj
Performance of high-quality
imported FM-AM radios is up
sharply. Theres a far greater
variety of such specialty e '*-,l Ih
as micro-miniature sets, portable w:
FM stereo pairs, h:uerf_, .y
ated radio-phono combinations.

RECORDERS
Manufacturers of nudln;ih
type units will reach down i
more populur price ranges will
longer lines Medivm-pi --
mass-market. recorders will fei-
ture more  simple  opel ___J hR
climinating confusing controls
and gadgels wherever | ';
There'll be an In:m:lm: in of-
ferings of small hntlcw .
units in the ‘middle and h -.*-
price runf:. uvua;e of ﬂ'ium
in Iur: J
ml el and wel ﬁ‘- -

r
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Oki Efectric Indintiy _.........u....207
[West Hall}
F. E Olds & Sen ... ' . BOTA
D1rmpl: Badio A 'I'ﬂ.lullim'l i
40, 410, 471, 412

Ilﬂlll‘ﬂlllwl Rpam)
drcoa ﬂfq.lm, Div. of Estey Elecironics,

[ J52e
Pacard lllll !:In Enrp
=+ ..H‘&ﬂ?m:ﬂt
Tlmhnf«nul Roam)
PYM Magazine . TSTA
Feerless Telerad, Inc . a5
{North Mall)
Petaly Enferprises. Tnc.. MG
[Intefnational Eooem)
Mamitighl Chemical Corp .37
(West Halll
Philce Corp. ... LT
(West Hall)
Phivllipe Aidio Sales (o Inc 23
(Epat Hall)
Phanols Phonographe. 314, 315, 314, 37
[Continental Boom)
Pianala, Ing : - TITA
Plane Techniciam Eu-!d lnr._ NP
Filat Redic Carp 177, 134, N
(Emat Mail)
Painter ' Syifemn, Ing £
oy P e - ey e 9. &5BA. 4TRA. RAIA
Palisl Bazsoon Corp A . ]
Pratt, Read & Co_ Inc. . . S14A 4154, A55A
Fremiar Orum W, PO
RCA Sale Corp. . iy e
318, 319, 320, 121, I, 323, I, 1S
Radie & Telewiilon Equipment Co. 819 K20
Bealtene Electronikcs Corp 307, 308
{Conlinental Room)
Becord Trew, o oy !}
West Hall)
RBEIMSIO, inc .81
Reed-O-Matic, Inc . B58
BEWD. Inc i
Berign Traders, loe i
[Marth Hall)
Roberta Electronlcn, ine . a0
iwast Hall)
Rodgers Organ Ca. LS21A, 523a
Roger: Ovems Fld, 915
Rods  Electronies Comp 713
{West Hall)
Rowme Induniriem, Inc. .. ciiensall
1 Lewns Maic Supply Ce. B3%A, B4OA
Toa Sampmen Ca. .. ......... 214
(Wt Hall)
Sanwi Eimm- l‘:u Lrd 244, 745
(West Hall)
Saville Organ Comp : SR .
Schafl Plann Supply Co. ... . T1dA, 7154
Scharl & Roth, Inc.—Roth Violima. ... PO2A
Cecar Schmidi-Internatienal, ing DELA
The Schober COrgan Comp oo
Schulmetich Carillone, Ime ., ..., .5%
W W Scoft, Inc. ... 03, 104
{Eaat Hall)
The Seeburg Comp 512, 511, 557, %0
Selechion International Co., Inc S
(West Hall}
Oont Sallers, IME. ..ooicin vaven.. BR0N
H: & & Eelmir, Ine .ivusiss TO5 904
m#llh EREEEY N i I'-Inl'ﬁ'"
Shapira, Bermitein & tu:. 1n|:, R - ]
Sharp [Flectronica Corp. .. 249, 250, 2151
Went MHall)
ahelby Guitar Co. . ....... .....-.029
Shngeriand Omen Co. ., ., . 804, BOS, BOS&
Sohmer & Co., Inc. ..........TRSA, TI8A
Solar Temtlles Comp. .. ....iuiivunn- 238
< (West Hall)
Sonore Corp. of America . .. ..... 11
(Emat Hall)
Sony Corp. of Amarice ............ 18
{Cantinental Boom)
SONY/SUDOIREODR . i.voir coicsssinn ne
Ihﬂllnll'lh'l IHI'HI'
Sorkin Mutic Co., b
. .--.....IIIA. Il!ﬁ. I.IT.II. HH
!ph:nilll:tmﬂi:l. P R h T
[East Hall)
“'.L HI.' {ﬁl' . . Wi ] * ¥ i ‘I.I?
Standard Madio Corp. ...  .......n- 29
{West Hall)
Tha Standel Co. .... “..h....._‘.ﬂ?
Vieter D, Stanley Ca,, | iy s o dilld
(Weil Hall)
P. A Starack Pians Co, . ..........
o neseses B0, G613, 634, 635, ﬁﬁr :g
Star-Lite Electronics Corp. . ,......
Wt Hall)
Sterling Hi-Fidelity, Ine . ........... 120
{Eas? Hall)
‘Sterfing Piane Corp. .......uu.0e. TOMA
Lynn Sttt €0 . .viiennicieises 28
[Marth  Hall)
‘Story & Clark . ... 602, 504, 405, 407

Sylvania Eleciric Prni-udl. | AT
ApsABAEERFIFHRE 0D -r-'-r-r-r"l"' I“ I!’
{East Wl

Symphanic Hadie & ﬂw:‘ o
LR L 'Ew;;f.ﬁﬂff T & ‘-.

FRIDAY, Jfume 28

2:00 &m. -

#:00

a.m.—Rogistration
9:00 am.~Winter & Ca,,

Accordion Teachers Guild Warkshop~ Lewer Towes.
SATURDAY, JUNE 27

Ing.; mesting--FOR 1

9:00 a.m.—Accordion Teachers Guild Worthop - Lower Tower

P00 a.m.~Electronic Industries Astociation

Adtaria Room

11:00 a.m —GAMA Board Lunchesn and Mesting—PDR ©

4:00 pm.—MNAAW General Membership

300 pom.—Registration Closes

5:00 p.m.—NAMM Board ol Directors Dinner—8ever| ®
;00 pm.—~NABIM Annual Dinner—PDR 7. Y

700 pm ~NAMM Board of Directars, Annual Mezfing-Bel Air Room

SUNDAY, June In

800 am.~NAMMW Expcutive Commites—
P00 a.m.—Cuy Hobbs,

Inc., Breakfsosi—-Beverly Room

2:00 a.m.—Reglitration Eh:mn:

P00 am III 4:00 p.m—=MAMM-Clyde Badell Advert g Clinie

17:00 Moan

100 p.m ~Exhibits Open.
5:00 p.m —Exhibiti—Regigtration Closs.
5:{” P'm -'-"-Il'llﬂﬂ.l h‘“'.hﬂ'ﬂ ﬂ' Elﬂlmﬂ‘it I]r;ur: 'ﬂquu!-{r!”'r. Ak ia T =,
5.00 p.m —Thems n i = FT .
e 1 Drgan Co. Oealer Reception-Grand Baliroom
SO0 p.m.—Seeburg Corp. Dealer Reception-Wiliiferd Room
5:30 pm.—=NPTA Annusl Mealimg—PDR 5
600 p.m —~GAMA Annual Dinner—PDR 2
ﬁ m p.m -{:UHT'I ﬂ'f!ﬂ'l f-ﬂﬁl DHFH ‘FIH'I:I" |5-|.ITI'|:|J|' fh!;” gh 'Wedn i i@
830 p.m.—~NAMMW Annusl Dinner—B&l Air B oo
MOMDAY, Jume 29
7:30 a.m.—~lowrey Organ Dealers Breakfont—Pick Conerey
B:00 a.m.—HAYMM Annval Breakfast Mesting -POR !
800 a.m. —Registration Opems
800 to 10:30 am —HAAW Continental Breakiass il Clmie—Waldar] Bases
H:m Tﬂ In m da.m _H"EH'IH '[ﬂ'l'l.|!'|-lﬂ1.| nr[ﬁ‘fl:" g E.._ll_ AEET :ﬂr'll'l LI { B .
9:00 am ':D:in? pom—Clyde Badell Consultations [MAMM Memberp—be  anosi=in
glau "'m-_'-.'dfh ":Whﬁfl'l"-fll Il"l'ltl:li' anied f"l.,r||_r|r| thuw_a:_”-._,.” Fomp
10:00 a.m —NAMM Teliers Committee—NAMAM Otfice
10:30 e —Exhibits Dpen,
10,30 a.m.—NAMM Piano Comemitiee-PDR 2
CL12:00 Noon-Caaveniion Opening Luncheon—Grend Baliroom—Guert AT r
McFarland, Educational Consullent. Geners! Molors Com
130 prm~MNAMM Commiltes Mestings—Band Irafrument FDE 1 Busine
FOR @
&:00 p.m —Exhibity—Registratien Clese
8:00 pm —-Harmany Company Receplion & Mexfing
600 p.m —Star-Lite Electronics Corp Recestion-Waldori Boow
600 pm.~-Radio Corporafien of America Receplion—Mormandie Leu
Boulevard Bonm
6:30 pm.—~General Electric Co. Reception—Upper & Lower Tower
Ji00 pom.~MAMM Bend Iratrumesd Business SeviissPDE 2
700 p.m.~KPTA Annusl  Jamboree—Pich -Congreis
TUESDAY, Jwne 30
B:00 am —Reghtralion Opemn.
.":‘3 i 1D:3’E‘ &, —NAAL Arrmaal Mambss A asl 7 ] ﬁrpjr'h' Grand Ea 1
8:00 1o 10:30 am.—EIA Continentel Hreakfant sed Biginess Sesnl Wildet] 8
¥:00 gm o 500 pomm—Chvde Bedell Compuitations [MAMAM Member—ts .
PDR 2
10: 30 s —Eahibity Oper
1745 a.m.—Scull Luncheon -NMMRG & SAMRC—POR 9
DD e — AN I'.-r.‘|;|'.~ IEuranee Yroitest Roaneil Meslino FD
300 pom—Scull Meslinga—MMMRG, POR 9, SMMRS, POR 10
2: 00 pm—Mesling of Tormed membeny of Mationsl Associati ol Eh
Dedleri—PDR §
2:30 p.rn ~NAMM Cormmitiee Meetings—-DOrpan, PDR 2. Turer Tecs 2
500 pm —Exhibit—Regniraton tlean
8:00 p.m —Matigna! Ansciatien of Sehadl Migic Dealers Aapual Do e
Sherafon-Bilackiicag
&:00 P =Ky Muoaleal Imitrumest s, HBiem  hE e a0l W R LT i
Grove Willage. 1. (Buses from Conred Wilton snd Pk (2
Michigan Avenue emirgnces )
600 pm —Elactrohome Dealor @scepijpn-Heveriy Eoom
815 pm=Gretech Concert—Wsldord Boom
630 pom=Genaral Electre Ca. Becepiion—lipper & Lower Towen
Fi00 pm—=Hand imitrumean! Eegalr Clinie. Fereli's Band Imtriomesd Tesl s y .
FOR 2.
B30 pon—=%ound Speciscilar—198d, Ludwig Drom [, F  Hallen A&
Marimbai, Int,, Awedis Zidjian (o =Orchestia Hall
WEDNESDAY, July 1
000 Em —Reglatration Dpent
B:DD aem —-Nalinnal Plass Masulaiturers Ancclilisn-Ceatinesial  Breitlzagi
B imes SeEvion —Grand Ballroos
B0 eom ~Guiter and Acesgyory Mapulagturers Aseesiaflon Conlismgntal @reshdget

000 @ WA Thesl Ml Committee Cantipental Broablat and Sales

“Total-Selling for Music Stores™ [(NAMM Memibers
fo 100 p.m.—HAMM Ad Clinle Lumetimgrn
Astoria Reom, and PDR' 1| ond 2

Bumimidn  Seisbon—Walderf Room

fszion-POR 3

Upens [NAMM  Members snd Exhibitors mnly),

Dinner and Meeting—POR 8

Breakfanl Manting—P0a 9.

gl

Waidor!

IMAMM  Member

af Japan Meeting and Lunchesn

& =TT

iy

A ey i

900 am. tp 500 pm—Clyde Bedell Consultations (MAMM Mambers—by speointment]

10:30 am -
10:20 am.=
12:30 p.m.=
&0 -

~POR 5

HAMM Board ol Dirsclors Masting-8sl Alr Rpam
Exhitits Opon

NAMM Board of Oirectonn Lunchesn-HBoverly Eoom
Exhibity—Registration Clowe

6100 pm.~Winter & Awpocisted Companies Reception—Wildor! Room
&:00 pom,—=General Reception—Grand Ballioom Foyer

00 pom.-Mypic Indistry Banquet=Entertainment Sam  Levetion

Lee Raymond—Grand Ballroom

THURSDAY, July 2
2:00 pm ~Eshibits—Registration opan.
9:00 am. Yo 500 pm.—Clyde Bedell Comultationy [(WAMM Mambers—by sppointmeni)

FDE 3.

Diew Contma  and

12/00 Moon—Eshititi—Registration Cloje—{Exhibitons are permittad ta femdin open &t

long a necessary o complete businen.)

Raom Room

Tables, Inc. . ..iuo- 2, 3, 4,3 Trizan, Kstl-Helne Welmer Ky | B2s

{Marth Hnllj Tuners Supply Co., Inc . .« T TEA
Tandtarg of Ametica, Inc . ... 5.3? United  Rawhide Mig. Ceo. . ....... L95an
Targ & Dirner, Inc. .. BIBA, BIDA, B20A VM Comp, .. 404, 405
Wolle Tayre Personal ... 59 IIMHHIIIEH'I-II lm:f
Telefunken-Amarican Elite, rrnr; -ﬂﬂ, dd Yalco Guitars, Inc. . .

{indgrnational Iunm'r Yaliant Radio CTorp suln B
Tolmeerigt, Wb covcucionn’ wisns ™l (Marth  Hall)

(Morth Mall) Veps €0, ...oiee- T L
Tale-Tone Co., fnc. .- Videola Erie Corp. L0 7, B

(Continental Room) [Murth Hsll) y
Henty Taller & San, Inc..... B16A, BITA Webcor, Ine. ... . A28, 429
Thomas Organ Co., # subsidiary of {Intermalicnal Inu-m}

Warwick Electronies, Inc. ..., Welis Moiical Instruments Cormp, 958
retanahn el SONL .!IJI. 504, 505, 507 Wentinghouse Electric Corp, w-nuun
Titane Aceoidion Co. .. .......-914, 929 1 o 1235, 13, a2 133, 124

Tokai Coep. of AITREICR o oorans A | (Eant Mall)

{North  Hall) David Wealer & €8 .....v.unis
Tonaling Manufacturing. €o. ........ 18 e L.P1Ea, PITA, 'I!':I:H. vEA
Topn Impart & Esport, Inc. ........ 100 H, H. 'ﬂhlh {ﬂ .......... JSFIWA, P40

[East Hall) Winter & €0, IAC. .oconn o nonnnsTOOA
Toyomenka, Inc., and Foreign & wolfe's Play-byLoler ... .. vam a4 SRIRA

ﬂﬂmﬁ:. l'r.llnlldr Comultanty, Inc.. 118 wg;tn\.uh .I.hulud Imstrument Cao., oS
"l’uru-lir::‘ !}tﬂ!ﬂl‘lh. LR E B e #03 ‘r.lﬂnr-uhl .‘.l'll. 71%, 720, TX

{international Room) Zepith Sales Corp, . ... 105, 108, 107
Tramistor World Corp. ........202. 200 {East Mall). _

(Wes! Hall) Avedis Zildjlan Co. .......... B4, BIS

a7
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Sight & Sound Covers Music World

Many Departments Are Diversified

VAN NUYS, Calif. — Close
o one million persons live in
l.h:spuwling San Fernando Val-
and for the past 12 years
burgeoning community has
hm served by the House of
Sight & Sound, a complete music
center.

 Through an aggressive adver-
tising campaign, Sight & Sound
has expanded its influence out-
side of the Valley and its mes-
_ over radio stations, KMPC
and KGIL, reach the entire Los
Angeles area.

Hudqu:ﬂ:r! of the organiza-
tion is in Van Nuys on Victory
Boulevard. Last November S&S
opened an expensive location in
Canoga Park in the Valley's
Western reaches. Here too, S&S
features the customary in-depth
representation of merchandise.
This full scope of musical
merchandise includes records,
component high fidelity equip-
| ment, package phonographs,
package J’Iﬁmnw-phunngﬂph
nnmhinntmns. pianos, organs,
) sheet music and pre-recorded
'

4 When the store debuted in
1952, it offered disks and com-

ponent paris. Three years later
it shared a Magnavox [ranchise
and expanded into package
goods.

According to Jerry Johnson,
president, the main concept be-
hind diversifying with several
departments instead of just a few
was that in 1952 the words
“high fidelity” were just becom-
ing known and it was apparent
that a resurgence of good music
and sound was on the way. So
Johnson and associates decided
to offer both the music and
equipment on which 1o play it

"Gradually we picked up pi-
anos, organs and sheet music to
offer full scale musical service,”
Johnson said. “"We are a full-
scope home entertainment deal-
ership and our record depart-
ment 15 a complete catalog op-
eration. We don't offer traffic
items."

According to Johnson, his rec-
ord inventory is $60,000; com-
ponents §150,00; TV-radio-
phonographs $200,000); pianos-
organs 530,000 and sheet music
$15,000. A total of 70 em-
ployees keep the two Sight &
Sound stores going,

Billboard 1964 DEALER SURVEY

RADIO SALES i neconsserume ourers

By ELIOT TIEGEL

Hangary s May 1944]
Fer Cemt of Dealers Replim

RETTER ADOUT THE SAMI WORiE OoH'T ENOW
~ Transistors (Portables) . 238% 6% 29.5% 2.1%
Transistors (Shortwave) 1448, . . 43.9% 24.3% 174%
Standard AM Radios 134%. . 465% 33.1% 7.0%
Standard FM Radios 20.1%. 39.6% 29.5% 10.8%
AM/FM Radies RAAS. . 3B6% 12.9% 410
FM-Sterse Radios . . .. 3529  273% 21.9% 156%
~ Clock-Radios L ATAS. . 50.6% 26.2% 580

PHONO SALES w secoro.serume oumers

{snmary ta May 1944)
Fer Cent ol Deslers Raplien

TAPE AND TAPE EQUIPMENT SALES

IN RECORD-SELLING OUTLETS
Usnuary 1s May 1944)

mmmm PRE-RECORDED TAPE
SALES
Par Cant of Dealers Replies Per Cont of
/ MOND STERED Dealers Replies
. WORSE .. ... 2300 ...  269% . 29.1%
DONT KNOW . . 3%, 31.7% 49%

ACCESSORY SALES w necoro-serume oumers

Usnuary 1o May 1944)

Per Cont of Dealers Replien
BETTER AROUT THE SAME WORIE

BON'T KNOW
- A%
Lo L1%
24%

- 68%

o L%

Among the lines represented,
in addition to Magnavox, are
Zenith, Pilot, Fisher, Harmon

Kardon, Garrard, Weathers,
Sony, Empire, JBL, Electro
Voice, Wollensak, University
and KLH.

While Sight & Sound has
pretty much dominated the Val-
ley, it is being challenged for
the first time by Music City's
new Topanga Canvon store,
which is also advertising itself
as a complete music center,

In getting its sales message
across to Angelinos, S&S has a
radio budget in excess of $100,.-
D00. The store uses print media
on specific promotions, While
KMPC is a Hollywood-based
station, KGIL is located in the
city of San Fernando in the Val.
ley, but it's signal is strong
enough 1o be heard all around
Los Angeles. 5&S buys on the
average of four hours’ time each
week on KGIL with Bill Stew-
art, the store's PR director,
handling DJ chores.

Johnson says he will be giv-
INg more attention 1o pre-re-
corded tapes in the future and
15 in the process of expanding
this department. “The tape end
of the music business is cur-
rently a relatively small per-
centage of the total business "
he stated.

He estimates the average sale
on a piece of equipment falls in
the $400 category. But the wide
variety of economic environs
which 5&S services also allows
for a $15,000 installation (for
a movie execulivel which in-
cludes a complete home TV sys.
tem.

S&S customers primarily pur-

chase middle of the road LP's
but jazz purchases are starting
lo increase as a resull of new
people into the Valley, Johnson
says. In the singles field, S&S
sells the regular amount of teen-
age rock products.

While the Valley is perpetual-
ly adding new residents, John-
son feels his two locations are
adequate to handle all traffic
rushes. The Western regions are
becoming highly residential, he
notes, and are handled by the
Canoga Park store, while such
apartment house areas as Van
Nuys, North Hollywood and
Studio City are covered by the
main location.

Johnson revealed S&S plans
opeming two additional locations,
one in Orange County, South of
Los Angeles and another out-
side of Palm Springs in the
Thunderbird Village shopping
center. Like the other two loca-
tions, these new stores will offer
the ultimate in merchandise and
service—iwo big reasons why
S&S can afford to have grow-
INg pains

When Johnson and associates
—Rudy Brennen, Stan Peabody
and Frank Swiskee—opened
their Western Valley store in
the Fallbrook Shopping Center,
they worked closely with a de-
signer in placing the various
departments in close associa-
tion with each other,

“We placed components right
across from records,” Johnson
expluined “because we found
after many years' experience tha
people will move between these
fwo departments.™ The Fall-
brook store has listening booths
on the main floor at either end

By ELTON WHISENHUNT

MEMPHIS—One of the most
successful TV, phonograph, ra-
dio and record retailing opera-
tions in the South is conducted
in a trio of Memphis department
slores.

Two of the three stores are
named Dixiemart and the third
is Corondolet. They are discount
stores in that they sell at prices
lower than other stores.

The stores are in various sec-
tions of town and draw huge
crowds. The two Dixiemart
stores are membership stores and
Corondolet s public.

But the two membership stores
have so many members—almost
1 00,000—that they are regarded
in the category of public stores,

Each TV. phonograph and
radio department is located near
a large record department and
each works closely with the
other in promotion and selling.

Each TV. phonograph and
radio  department handles  six
major  lines—RCA, Admiral,
Philco, General Electric, Motor-
oln and Zenith.

of the record department. The
customer selects the product he
wanits auditioned and sales per-
sonnel play disk jockey with
turntables outside the booths.
Larger audition rooms on the
balcony level provide privacy
for listening to package phono-
graph systems and TV's and also
to talk price with the salesman.

One feature which Johnson
says has worked quite well is
the installation of six cash regis-
ters along the main counter, al-
lowing clerks to handle sales
quickly and doing away with 2
central cash register and cashier

Operating a complete music
cenfer has one major problem
according to Johnson
fully gualified salesmen. John
son says he gets his personn
from men who have been in th
business in other locations a
have just moved to Califor
or from neophites interesied
the music business. W
through a trial and err
with new salesmen.” Jlohr
explained. “At the
month if the new ma
know the correct
customers’ question
kidding anybody. Good
in the electronic fiel
premium.’

Johnson feels audio
nent salesmen ma
edge of all the other
ments and be able
telligently about ¢ |"Il. ber
disadvantages of the pn
they are selling

“Going on past
Johnson notes, “there
stitute for the ahilin
irol a cusiomer's conve
i he wants 10 boast a

Lindine

15t nave kn

house, the salesman must be
o discuss furmiture and
with him. Then he mus

the impression he |
gent person interest
ol service o the
the fweld he know
absolutely cannot
to a consumer who
0 you,

TRIO OF STORES HAVE
SUCCESSFUL FORMULA

Equipment, Record Divisions Work Hand in Hand

Each operation has a large
amount of floor space and ex-
hibits about 100 models of vari-
aus sels for public view.

Lows Siegel, manager of the
departments in all three stores,
sand:

“We lead the sales in certain
brands not only in Memphis but
in this part of the country.

"On new lines, 1 make all
the original purchases. | handle
all arrangements for future pur-
chases by my individual depart-
ment managers.

“I check all three stores and
the floors daily. I know which
items are moving best. My man-
agers replace everything thai is
sold. They don’t add new mer-
chandise—1 do.

*The reason our sales are so
good and the reason we have
continued to grow is that Dixie-
mart and Corondolet make you
honest, You can’'t do business
any other way.

“They advertise that they sell
everything for less than other
stores. If they find anybody sell-

ing anything for less than at our
stores, we have to cut the price

There is no way we can be
undersold.
*Our stores don't ballyhoo

anything. What they say they
will do in advertising, they do
And we give real service

“"Our advertising is the most
unique | have seen anywhere. It
is handled by Don Preuss, presi-
dent of Dixiemart and Corondo-
let. We run full page ads on one
mem. There will be opne picture
of the merchandise with the
statement, ‘Buy it for less al
Dixiemart." The price of an item
is never given in advertising.

“For example, on a recent ad
on color TV sets, we used &
green crayon pointed at a color
TV set with the phrase “‘Color
me less,” then the explanation
that it could be purchased for
less al our stores.”

For an idea of how a depart-
ment operates, one of the man-
agers of the Dixiemart store al
1230 N. Watkins was inler-
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THIS STORE HAS JUST WHAT YOU WANT
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Innovations of Record Buying Incentive Plans

DES MOINES—Take a man with red hot
ideas, give him a store with a gooed location and
you can't help coming up with a successful
operation. That pretty well sums up Marshall’s
Music Room, the Des Moines music store that's
noted for “having just what you want,” whether
what you want is a classical LP, a top pop single,
a quality sterco phonograph, or a diamond needle.

Since 1956, when Orville Marshall joined the
staff of what was then Frank's Music Room,
things have been buzzing at the little music store
jammed between two movie theaters in Towa's
capital city. It was Marshall’s suggestion to expand
the store's inventory and add equipmnt to the
record shop. Marshall had two reasons for want-
ing to see equipment added. The first, of course,
was the additional profit that equipment sales
would bring, but secondly, Marshall felt, having
equipment in the store would encourage record
customers to buy.

In June of 1958 Orville Marshall bought the
store and though the name of the business was
not changed until almost two years later, it was
definitely “Marshall's” Music Room. Marshall's
ideas for merchandising and promotion were
starting to take hold and make this small, in-
dependently owned store, one of the outstanding
business operations in lowa.

Today, Marshall's Music Room is noted
throughout the State as having the most complete
selection of records available. Old singles or
brand-new albums—Marshall’s has them. It's a
Marshall policy to stock a huge inventory of 45's
becnuse they cater to young people. According to
Orville Marshall, “These young 45 buyers are
our future customers. They're good buyers now
in their own right, but when they get out and
start working, thev're going to buy record players,
and by then, we hope they'll be in the habit of
coming to our store. After the record player
purchase, they'll start buving albums.”

Marshall's has instigated another record-buying
incentive plan. They carry their own credit on
equipment sales and have found that when buyers
come into the store to make their equipment
payments, they browse in the record section and
more often than not, buy records.

Marshall's Music Room has a “quality” image.
It's against policy to advertise records at “dis-
count™ prices, simply because they feel the word
“discount” cheapens the standard of their store.
The truth of the matter is that Marshall's prices

By JEAN HOLMSTRAND

are as low as any in town, and in some cases,
lower than rack jobbers’ in grocery stores. But
the psychology of Marshall's quality image is con-

tinued by advertising records at “reduced” prices
rather than “discount.”

With the price cutting of albums have come
personnel changes at Marshall’'s. When straight
retail prices were in effect, the store was staffed
by three people, one person that ordered records
and kept an inventory control of each album.
At that time, most major labels had distributors
in Des Mopines, so records were ordered from a
number of houses in the city. Aboul the time
the album price cutting started to affect Mar-
shall’'s, the hig distributors pulled out of Des
Moines and headed for Minneapolis and Chicago.
For a period, business looked a little grim with
records costing more to obtain with shipping
charges from outside sources and albums bringing
less profit at the point of sale. Orville Marshall
found that working with a Des Moines one-stop
wias the only salvation. Now, the store's staff is
reduced by one member, the records are picked
up each day just blocks from the store, and the
inventory control of albums is no longer in effect.
The sales recap sheet is turned in to the one-stop
and becomes an automatic reorder.

“Reduced” prices at Marshall’s are only avail-
able on albums, Singles go at straight retail prices,
but when a shopper has been looking for a particu-
lar hard-to-locate single for some time he’s more
than happy to pay full price,

The equipment department at Marshall's Music
Room is operated on the same “quality” basis
as the record division, It's Orville Marshall’s aim
to bring the best of music equipment and ascces-
sories to his customers. That's why he feels it
would be suicide to be an exclusive dealer in jusl
one or two lines. Marshall shops the markets and
manufacturers’ showings each year and hand
picks the items he feels are the hottest in the
industry and that would appeal most to his sales
market. Marshall is a native Towan and knows
his customers. His is not a fly-by-night operation
and he knows he'll be here tomorrow to service
and resell today's customers, 50 he has to be
quality conscious,

Marshall's stocks rudios, phonographs, televi-
sions, tape recorders, raw tape and a complete
line of accessories. In addition to advertising
bank rate interest on its credit terms, Marshall's
offers a 90-day no-carrying charge payment plan.

It also maintains its own service of equipment.

Orville Marshall reports that about 95 per cent
of all record players sold in his store are O
units. In the record department, 60 per cent of
the records sold are monaural and 40 per cent
stereo. The lead lines in record playing equipment
during the past year have been Svlvania and
Columbia Masterwork, while Webcor holds the
lead in tape recorder sales.

The unigue location of Marshall's Music
Room has, from time to time. had its effect on
business. Orville Marshall reported that at one
lime the store’s position between Des Moines'
two largest downtown theaters resulted in a great
deal of walk-in traffic from moviegoers, In
recenl years, though, the movie business has fallen
off slightly, and as Marshall's business has picked
up, Orville Marshall feels they're drawing their
own customers without the help of the neighbor-
mg theaters.

Marshall explains, though, that most of his
traffic is not of the “walk-in" variety now. People
penerally come in looking for a specific item.
Most of hiz customers for record players are
the workers in surrounding office buildings. Des
Moines is an insurance town and many of the
downtown offices are staffed with young girls
who have moved here from outlyving areas. These
office girls make up the largest percentage of
Marshall's equipment customers.

As far as his lowa business operation differing
from music operations on the East or West coasts,
Marshall had this to say, “Trends are slower in
getting here than to any other area, so there are
less peaks and valleys in my business.™

Most of the Marshall’s Music Room advertising
budget is spent with radio and newspapers, though
this past vear it's gone into some TV advertising
on a co-op basis with a manufacturer. The adver-
tising, like the store’s policy, is “quality.” Orville
Mauarshall never permits hard sell. He “shows™ his
record customers his new equipment, hoping to
interest them in buying, but he never pressures a
sale in either equipment or records. The equip-
ment department is visable from the record racks,
<0 Marshall always sets some of his most tempting
pieces of equipment out on display in hopes that
his record customers will make it a point to look
over the equipment.

It's Orville Marshall's aim to give Iowans “good
legitimate values, very competitive prices and the
best in equipment.” And from the looks of things,
his policy is paving off.

—#
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viewed. He is John Davidson,
who also acts as salesman. He
has two other salesmen and &
cashier.

Davidson stocks some 100
models of all types of TV sets,
phonographs and the higher
priced radios, ranging from 350
o $109, on display,

One of the advantages in
handling six major lines of
equipment is that they don’t
have to push one particular line,

“We let the customer be the
judge,” he said, "We explain
the features of the various mod-
els. We go with the customer in-
stead of buck his wants. We
can stay with his choice better
when we have a wide selection
instead of just one line.”

His department sells by far
maore console models of phono-
graphs than table models. Bul
they still lead the field in a
table model which s “very popu-
lar with children and students.”

On the other hand. 1able mod-
el TV sets are by far more popu-

lar than console models. The
reason seems 1o be the price.

40

Table models are about $150
with consoles averaging about
$239.50.

Their radio sales are in the
higher range only. The lower
priced radios are sold in an-
other department in the store.
Davidson's department handles
AM and FM multi-tube sels
ranging in price from %50 to
$109. Some have clocks built
in, some have twin speakers.

Tape recorders and accessories
are sold in the luggage depirt-
ment, They carry various lines,
including Revere, Roberts, Web-
care and Voice of America,

Davidson said he has to make
a purchase order “almost every
day.” As models are sold, he
places an order with the distrib-
wter or factory branch to re-
place what was sold.

Another item which moves
rapidly is a very popular com-
bination TV, radio and phono-
graph in the $400 to $500 price
range. He sometimes gels some
at a special price to sell for
$349,

Besides the unique and effec-
tive newspaper advertising done
by all three stores, Davidson
finds another effective means of
advertising “is word of mouth.
A customer will show a friend or
relative the bargain he got ul
Dixiemart.”

About the only store promo-
tion the department does is with
show cards and streamers. A
store policy prohibits them from
using balloons and such. They
sometimes have a featured item
in a display in the front of the
slore.

As to selling technique David-
SON Says:

“Ours is the same as in other
slores except that we have a
wider inventory and can give
the customer a much broader
field 1o choose from. The cus-
tomer may wanl a particular
brand. We'll have it. In another
store with one line, the customer
is held to what the store has to
offer.”

Dixiemart and Corondolet do
not tike trade-ins—another rea-
son for their lower prices. Stores
which do have the trade-in Sys-
tem of operation. however, rare-
ly give more thaun $10 credit
for an old seL

Davidson and the other store
departments do not have & serv-
ice department, but do give serv-
ice by contracting with service
people for it.

"We are very careful to get
the best service people for in-
stallation and repairs,” he said.
“We hire service agencies which
are approved by the distributor
and factory hranches. We have
capable service agencies on
everything we sell. We also
maintain the factory warranty
on everything we sell.”

Tennessee has a “Fair Trade™
law covering certain items and
of the various brands Davidson
sells one—Motorola—comes un-
der the bill.

"We obey the Fair Trade law
and the contract with the manu-
facturer,” he said. He said the
Molorold prices are compefi-
tive with the others .ﬂl_hﬂl.lglh
the Fair Trade restriction 15
there.

The departments in oll three
stores sell either by cash or by
conditional sales contract. Once
the customer’s credit has been
checked and approved, he signs
4 contract to make pavments
over a period of one year, 18
manths or two years, .

The store then gels iis cash

from a bank, which in tum
takes over the contracl. The
customer makes his payments 10
the bank, paying a nominal in-
terest charge. o

In the case of phonograpns:
when a sale is made, salesmen
direct the customer to the large
nearhy record department, whiei
has thousands of records of al
types displayed in a large ared
of floor space. (

There the customer USHai]
browses around and buys severil
albums and singles after he had
bought a phonograph. The rec
ord department has ils records
filed in separate categories (suek

MICE
;H_l

as “Country and Western,
“Current Hils,” "Standards,
“Falk Music,” “Rock n’ F-: be
ete.) .

In addition to all major labeiss
the department also carries hi
discount  “job rack™ album
which sell for 99 cents. The reg:
ular $4 and $5 albums are SOK
with the discount being usuaily
20 per cent to one third off,
~ The stores have found it @
highly successf _l.lt :ombination @
operations (o have the TV
phonograph and radio Cepart
ment near the run:v:'n'ﬂ departmen
far ﬂiﬁ to  phonogr 1_,_. U
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 because the competition for the
dealer's attention (and orders)
is extremely heavy,

For the record dealer, this
-~ biggest of all Music Shows pre-
sents the perfect opportunity to
“explore the question of product
diversification. One answer to
the new and heavier competition
in the retail field is a wider va-

~ riety of products. There are big

‘changes this year in product de-
signs. In many instances, pricing
trends have changed, too. This
is the year's major opportunity
o get first-hand information
‘about virtually every home en-
entertainment product under one
roof.

The Music Show also serves
another, less publicized, func-

tion, It permits manufacturers
(and importers) to size up their
mlnpeﬂmrs new  merchandise
and pricing for the first time,
Manufacturers and distributors
generally have large teams at the
show —some even bring their
engineers along—and they can
be seen studying competitive
Items closely, from the back as
well as the front, Lo dclerrnme
“what they've pgot that we
haven't gor."

Behind the scenes there’s a
sizable amount of price-jockey-
ing after the Music Show starts,
Someone will come up with a
Music Show “special,"” and in
iess time than it takes to say
“$129.95" his competitor across
the hall will have printed new
price tags.

Although the Music Show ex-
hibit halls sometimes tend to
take on an Oriental bazaar fla-
vor, the business sessions are
serious and instructive. In past
shows, dealers have shown ex-
treme reluctance to take advan-
tage of the opportunities pre-
sented by the selling seminars
and other valuable sessions, be-
cause nearly every moment of
their time must be devoted to
touring the vast pumber of ex-
hibits.

In order to encourage better
attendance at these sessions, and
to avoid conflicts between ex-
hibits and programs, this year's
special sessions and seminars are
scheduled in the morming before

the opening of the exhibits at
10:30 a.m. For record and pho-

nograph dealers, the highlight
gession will be the demonstra-
tion and seminar on “New Sights
and Sounds of the Sixties," spon-
sored by the Electronic Indus-
tries Association from 8 to 10:30
a.m, Tuesday, June 30, where
they can catch a preview of some
products they'll have available
to them before the end of this
decade,

An increasing number of man-
ufacturers and importers are now
scheduling sidelight meetings, re-
ceptions and other events for
dealers after show hours. Much
of the major business of the
show, of course, goes on at these
“social”" evenls.

It's a big show, and a some-
times confusing and tiring one—
but its benefits for the dealer
are significant, in terms of prod-

LL-TIME RECORD ATTENDANCE FORECAST

'[_'I Continued from page 35

information, interchange
wnth other dealers and develop-
ing new ways of expanding one's
own business and profits in the
toughly competitive selling sea-
son ahead.

But there are also some fringe
benefits in pleasure and enjoy-
ment. For tired feet and weary
bones, there are not only the
numerous hospitality suites, but
fine live music of every descrip-
tion—from chamber music to
dixieland jazz — played almost
continually by professional mu-
sicians in many of the musical
instrument display rooms on the
fifth through ninth floors. Jusi
go up there and make like a
musical instrument dealer. You
may even walk out with a
couple of souzaphones or u
glockenspiel.

Rans Wrap:Up (Continved from page 35) ——— 0

NEW YORK

A:l for consoles, they haw: been
a “bad disappointment,” he con-
cluded.

At Sam Goody’s chain, port-
able phonographs are doing bet-
ter than last year, according to
Allan R. Pearlman. He added
that tape recorders are "“way up
iIn two price ranges—in the
range up to $300 and in the
over S500 range.” Moving
slower are tape recorders in the
$300 to $500 range,

Radios have picked up a lot
over 1963, Pearlman added, and
noted: “but we have promoted
a lot." TV receivers, he said,
were moving well, especially the
poriable battery units,

At Liberty Music Shops, a
spokesman stated that portable
phonos were selling very well;
that radios are also moving well,
and that “there is more interest
in tape recorders than hereto-
fore and volume is improving."
Phono consoles, he added, were
doing about same as last year.
TV receivers were showing sat-
isfactory movement, the portable
models, he concluded.

CHICAGO

for the first half of 1964 are
down anywhere from 3 to 15
per cent.

Inventories are mostly in
low-end to medium-range pori-
ables and best sales are in that
price zone. Stereos selling at
about $70 are good, while $50
monaural models outsell the
very low-end stereos.

Most retailers seemed at a
loss in explaining the phono-
graph slack, however, many
were optimistic about fall sales.
Unit inventory will be only
slightly off from last year, ac-
cording to those questioned.

For those who carry them,
tape recorders have more than
taken up the slack in phono-
graph sales. Nearly all retailers
report tape recorders and blank
1ape sales up.

Low-end AC models for $50,
, the $20 to $25 transistors
almost doubled in sales
- some retailers indicating a
increase over the

EER
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the same 40 to S50 per cent
margin.

Few record men are handling
TV lines and those who are
keep mostly to low-end portable
models. Explanation for the
back-away, according to one re-
tailer, goes like this:

“We tried marketing TV sets
but discontinued it eight years
ago. The markup was only about
28 per cenl, and he added over-
head brought the 28 down (o
about 10 per cent actual profit.
If you got bogged down with
a serious service call on the
thing you were lucky to break
even.”

This is not to say all record
shops have had bad luck with
TV. Several retailers do well
with the line but those who do,
have several things in common:

(1) They either belong 1o a
buyers’ association or have
enough experience to know
where and how to pick up the
bargain, (2) they themselves
are competent servicemen or
have made satisfactory arrange-
ments for customer service; (3)
they rely on popular priced
poriables for the bulk of their
TV sales and are not over-
committed to slower moving,
high line floor models.

A strictly seasonal note on
home entertainment goods is
that they will probably take a
larger part of total sales until the
holiday season goes into high
gear. Around November, rec-
ord albums which are still the
hottest gift item come back into
their own. This trend away
from non-record sales will prob-
ably continue into February.
Post-Christmas  season record
sales take action away from
other home entertainment goods
as gift receivers buy for new
phonographs

Virtually all record retailers
adding fretted instrument sec-
tions have been pleased with the
result. The folk fad gives every
indication of being more than
a fad and guitar, ukulele and
banjo sales have increase fig-
ures to prove it

Profit margins here are ex-
cellent—well nbove 40 per cent,
Accessory sales are also high
and the markups are as good or
better than what is made on the
original instrument sale. Ampli-

fiers, capos, pics and strings re-
quire little space and turnover

quickly. Trade-in profit potential

on instruments is also very high
and one record man reports
making more money on lrade-
ins than new guitar sales.

Classical or folk guitars are
in good supply but popularly
priced electrics are hard to come
by. In the right neighborhood,
electrics are being sold almost
as fast as the retailer is able
to get them.

NASHVILLE

‘-‘:llﬁlﬂmtr wants the convenience
of portability, in addition to be-
ing able to suit the various
tastes and whims of family
members,

On the other hand, some 60
per cent of the stereo phono-
graphs sold here have a radio
receiver, either AM or FM or
both,

Harveys reports that 65 per
cent of its stereo business is In
the portable field, with the stu-
dents and young adults being
the major buyers,

Cain-Sloan Company special-
izes in the “guality™ priced con-
sole models, principally Mag-
navox. Early American and
modern cabinet design run neck
and neck in popularity.

According to this personnel,
“People usually know what style
they want and how much they
are going to spend when they
come in to look."

The selection of the cabinet
is left up to the woman while
the husband trails along to look
at the working parts,

The market for tape record-
ers and pre-recorded tapes here
is described as “slow and steady™
and “dependable.”

LOS ANGELES

and Johnson anticipates smooth
sailing during the remainder of
the year. Color TV sales have
held up very well, he reported,
and there has been a resurgence
in stereo combinations. A large
part of S&S's success is due lo
a rewarding Magnavox spring

sale.
Business at the Crenshaw Hi

Fi Chain looks “pretty good."
president Jim Trego estimated.
Business should be prosperous
in the next few months, he ex-
plained, because of the introduc-

- tion of new solid-state ampli-

fiers and receivers. “Fisher,

Scott and Kenwood's new lines
should give business a shot in
the arm,” he said.

Sales at his stores last sum-
mer were good, Trego said, and
expects them to be “a little
stronger” this season. He reports
expensive components are sell-
ing, such as $1,140 Electro
Static speaker systems. Pilot con-
sole systems are very popular,
he noted and he has customers
waiting for the Maraniz tuners,
which have been held up due
to the company’s recent acquisi-
tion by Superscope of Sun Val-
ley, Calif. Trego said he would
hold an audio seminar to ex-
plain the Marantz tuners to those
who have already placed their
order for the instrument. Cren-
shaw's two new locations are in
Seattle and Woodland Hills n
San Fernando Valley, with sales
up slightly at both locations.

At Thrifty Electronics, Van
Nuys, Howard Ex, co-owner,
estimated component business
would be up 20 per cent this
summer and 25 this fall if sum-
mer was a successful selling pe-
riod. While the store has lost
some business because of a re-
modeling program, Ex noted that
such expensive lines as Fisher
and JBL speakers were moving
well. “People are more discrim-
inately buying their systems," Ex
explained. “They're buving qual-
ity items.” With many people in
the Valley working in the space
industry and defense contracts
fluctuating from company to
company, Ex noted a tendency
for people to bank their money
F"d hold up on buying “luxury”
items.

Ex said that Thrifty would
begin selling its own line of
tapes in its “Sound Shack" de-
partment and also would add
more electrical accessories. An
area which looks promising, in
Ex's opinion, is the business-
man’s FM communications sys-
tem which carries an $800-
51,000 installation charge. Ex
anticipales turning interest by
doctors and other professional
men needing a speedy communi.
cations system into added sales.
The system offers a strong
broadcast signal within a 25-
mile radius and is more power-
ful than citizen's band radio
which incidentally, the “Sound
Shack" also sells.

At Music City, which recent-
ly opened its fifth location in

the San Fernando Valley and
will open a sixth in West Covina
in October, the outlook is ex-
cellent. "We're 20 per cent ahead
last year,” said president Clyde
Wallichs, He classified business
very good in the following de-
partments: Records, color TV,
phonographs and sheet music.
Piano and organ sales were
down a little.

Wallichs sells color sets by
RCA, GE and Magnavox and
sales for this one item are about
20 per cent of the total for the
department which lumps to-
gether TV's, radios and phono-
graphs. Wallichs said that rec-
ord sales were a little ahead of
radio-TV's.

All the Music City stores are
offering components and the
president estimated he has about
$40,000 invested in this new
department. Wallichs estimates
he spends $250,000 for radio
advertising alone on KLAC,
KMPC, KHJ, KFWB, KGBS,
KRKD, KPOL, KFOX and
KFAC. Because business has
been good he plans expanding
his newspaper advertising, but
has not yet set a price on this
venlture.

WASHINGTON

to do more active selling, and
be flexible in experimenting
with the best formula for the
individual store.

Leaving out the department
stores, discounts and chains, in-
dividual retailing of the home-
entertainment  items runs on
three levels here: The two down.
town stores which sell the high-
est price stereo consoles, tape
equipment, radios and TV's
have strong musical instrument
departments, carry no records at
all. Record dealers fall into
cither the medium low-price
field with modest inventory in
the way of portables, transistors
and tape recorders up to $90
price tag, or a very low-price in-
ventory with portables et al,
largely under a $30 level, pref-
erably $20. Then there are the
hard-core discounting record
dealers who concentrate heavily
on the record price slash and
loss-leader banners for traffic,
with very little side equipment,

Al the top of the equipment
price list are Kitt’s and Camp-
bell’s, Kitt's is big in tape. Taped

{Continued on page 42)
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Business Wrap-Up (Continved from page 41) ————— o

music plays outside the window
display where the machine itself
is on view, together with an elite
assortment of stereo high lidelity
components. Kitt's caters (o the
home-entertainment buff who,
once hooked, will spend high to
get himself the best in recorded
or home-taped or broadcast

HITSVILLE STRIKES AGAIN

YOU'RE
MY REMEDY

THE MARVELETTES

TAMLA 54097

SRR R R RN

A New Summer Smash
With a Lalin Sound

BE'S THAT WAY

WILLIE BOBO

Tice Records
T-433

TICO RECORDS

1631 B'way, N. Y., N. Y.

R R R R
FATS DOMINO 7

@rvaking Sul With a Gread
New Single

MARY, OH MARY

£

AN RN NN SRR R RN N N

A5

" R ————

PACKIN' UP

ARC 10547

Chart Breaking Single

THE ROLLING STONES

"NOT FADE
AWAY"

Loxpon

Soy You Saw It in
Billboard

sound. Only top quality transis-
tor radios are sold here,

Kitt's carries a “hooker”—a
beginners' grouping of fine com.
ponents into a stereo combina-
tion that features Garrard equip-
ment, Jensen speakers, and sells
for $180, This is a gimmick put
together by the store to lure
the customer to the pleasures of
fine sound and the fun of be-
coming an expert on his own,

There is a similar set on dis-
play inside the store, and the
salespeople st Kilt's have to
know all the answers. Once the
customer buys the $180 set “he
always comes back for more.”
He begins to trade up—with
some deft suggestion and sales
display to help it along—to more
costly and more elaborate high
fidelity equipment,

Kitt’s sells high-priced stereo
consoles in the finest decorator
styles and finds that their best
sales are made in the $1,000 to
51,200 priced units. They have
the lower ranges, from around
$300 and up, but the real sound
buff is restless for more per-
fection.

Kitt's makes it easy for the
home recorder. (They have a
full-scale tape inventory and a
tape rental library, too.) They
find that many of their cus-
tomers who buy stereo record-
radio combinations want them
adaptable for tape recording.
“About 50 per cent of our cus-
lomers ask for this—generally
they are in the 30 1o 45 ape
groups,” FM program listings
In  newspapers or by station
mailout lure the home taper to
take off a whole opera or musi-
cal play on his own equipment,
“They find that the tape eventu.
ally saves enough in record costs
to pay for the equipment.”

Customers in the know are
also looking for the all-transistor
amplifiers in sets, “They ask for
it, even though most of them
don’t understand it. They like
the longer guarantee over tubes,
Probably most eguipment will
be all transistorized over the
next couple of yvears,” is the view
of Kitt manager Brad Hudson,

Kitt's finds that newspaper
advertising serves better than
radio for its high-priced home-
entertainment equipment. (Deal-
ers who are primarily in records,
with sidelines of lower cosi
equipment, found radio far
more effective in their sales ad-
vertising except for the strictly
price approach of the hard-core
discounter, chiefly carmed in
newspapers.)

Like the smaller equipment
sellers, Kitt Music Company also
found a lag in the May phono-
graph sales as compared with
the last year’s and this vear's
first quarter. However, they ex-
pect sales of the first four
months plus expected pick-up
after the hot weather hiatus to
bring year's totals up to or be-
vond last year's.

Campbell Music, exclusive
Fisher dealers in this area, also
plays for the higher price stakes
in music recording equipment.
This store does not carry the
taped recordings featured by its
downtown competitor Kitt—
only raw tape for retail sale
when customers want it.

Campbell carries portable
stereos in the $20, the $60 and
the $80 price ranges as well as
th top-price items, These have
not sold as strongly as expected
in recent weeks, but the store is
still ahead of last vear on the
item.

Campbell’s staff says it has
solved the diverse phonograph
needle service headache by re-
ferring their customers to a local
supplier of parts. The store also
carries a broad range of TV
sets from the “competitive” low
price if $149 on up and a full
stock of fine musical instru-
ments.

Musical  instruments, inci-
dentally, are doing better each
year, and this yvear in particular
are selling at an unusual rate.
Another indication that home
entertainment is booming, band
music is looking up.

Campbell's does nol go in
heavily for components—their
phonograph sales are largely in
consoles and portables. Camp-
bell's has had a good year (their
fiscal year ends in August), but
they expect to do even better
next year because of innovations
in TV and other home entertain-
ment items they sell. Although
some customers have hesitated
on buys until deciding about the
all-transistor futures, Campbell’s
expects this new angle of stereo
models will in the long run raise
next vear's sales.

Why don’t they sell records?
“Records became a non-profit
item for us. We didn't feel that
a legitimate store could make
it in records. If the public
seems to want more lape-re-
corded music, and we get enough
indication of it here, we may
enlarge our tape departmenl.”

Campbell’'s goes in for real
salesmanship—not hard-sell, but
alertness to customer wants, “We

EXTRA INDUSTRY SERVICE
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like to sell and 1o demonstrate
and explain—all of our sales
force knows the field, and every-
one sells.”

A very different type of oper-
ation is Glen Music: Owner
Glen carries modestly priced—
but not the lTowest price—lines
of portables, transistors and
phono equipment. He makes
about one third of his income
on merchandise sales, the rest
in records.

Glen had to make the transi-
tion from being one of the lead-
ing band-instrument houses in
Washington before World War
Il to records. He can still supply
old customers with a good as-
sortment of musical items from
reeds to strings and even music
stands.

Glen advises every record
dealer to go in seriously for
merchandise in a sideline and
to abhove all “cultivate the
young.” He had a sizable num-
ber of young people streaining
around the record display hins
in his store in the heart of down-
town Washington when this re-
porter talked to him. “They are
the lifeblood of the record in-
dustry. Win them to your store
and you won't have half the
worry you might have over the
real hard sellers in your neigh-
borhood.”

Gilen has some of those “real
hard" sellers who discount and
advertise wild price slashes in
his area, but he does not try
to compete with them on this
level. For bargain hunters, he
keeps a teaser bin with con-
stantly changing “grab-bag"
items at a low-slung price—the
bargain hunter may pick up a
rare jazz item or a whole opera
set for $2.99, He has a wall dis-
play of reduced-price albums
that may be on special for the
week or more.

His staff really sells—every-
thing from the records up front
to the merchandise at the back
and side-back of the store. He
has the merchandise items promi-
nently displayed in the window
and a good-sized collection of
transistors (some  high-priced
items) in his display case in the
back, including the short-wave
sets. He doesn’t go below $50
retail price in phonographs.

Here, too, there has been some
disappomtment in recenl sales
of portable phonographs as com-
pared with other merchandise
items. Glen Music carries mod-
gst-priced consoles and the low-
slung coffee-table style. Glen
believes in keeping an open mind
on the merchandise as on the
records: “You have to be flexi-
ble—be ready for change all the
time in this business. You can’t
afford to let any aspect of it slip
away.”

Another dealer who is strong-
lv sold on the merchandise
profit as a necessity for Lhe
record dealer is Max Silverman
of Quality Music, more fa-
miliarly known in this area (and
in many others) as “Waxie
Muxie,” a record man to the
bone.

For Max, the higher markup
on merchandise, from portables
and record racks o a line of sun
glasses for summer ‘sules, is
something no record dealer can
afford to miss. Sales of low-
priced pnnablu and transistors,
and other items make about 15
per cent of his profit, Max fig-
ures—annual sales of phono-
graph needles, spindles, inserts
and other record merchandise

R =

cause Max Silverman's w‘.hﬂlt
operation is somewhat unique
and uniquely profitable. For de-
tails on this 27-year record man’s
success in two slores run ex-
clusively for a Negro clientele—
sce separale story.

Higher Court
In Reversal

On Tradem’k

NEW YORK — The United
State Court of Customs and
Patent Appeals has reversed a
lower court decision and held
that the Audio Fidelity trade-
mark, used by the label of the
same name since 1954, is a valid
registered trademark,

Audio Fidelity, Inc., owned
by Sidney Frey, makes phono-
graph records and pre-recorded

magnetic ta
The Audio Fidelity trade-

mark was registered in 1953 In
1959, London Records began a
legal move for cancellation of
the trademark.

The Trademark Trial and Ap-
peal Board had granted Lon-
don’s petition “on the ground
that the mark cannot acquire
distinctiveness as a trademark.”

The higher court overruled
this decision, holding that “since
we find the trademark is not
merely descriptive, but is sug-
gestive, and that on the basis
of the evidence of record it has
acquired distinctiveness as indi-
cating the source of a Elpel]anu

5, we hold that
tration should not have hem
canceled.”

Poppins’ Release .
Date Advanced

HOLLYWODOD— ex-
ecutives have advanced the re-
lease date for !.huir forthcoming
“Mary Poppins” soundtrack LP
and related disks from Aug 1
to July 6. The film debuts in
New York and Los Angeles Aug.
27. The album, to be released on
the Vista label, stars Julie Ans
drews, Dick Van David
Tomlinson, Glynis Johns and Ed
Wynn.

Music president Jerry John-
son is currently in Europe with

other Disney executives Iying

down foreign disk releases for
the soundtrack plus other pro- {
motional tie-ins.

Disney's distributors in Hﬂr
York and Los Angeles, lirmp
and Hart respect \ld{’ wil
plans for the §4.98 Viita pmk : J
other Disneylan
"Children’s Smrrulltrgl{ﬂf!ﬁ |‘-‘I
and “Ten Songs From H
Poppins,” which carries it $1.9

FI"'.IEE.

Ricordi Begins
Artist Prnmotin y

MILAN—Ricordi Records &

launching a strong promotion k-
campalgn to focus ltlmlﬂnn dl
five new recently signed e
Ricordi has enjoyed unusual
success in discovering new “"iﬂ;
ent, h;m E::]!mplf]'u i}mdmlll I\F
L il e
uhunfht muu:ﬁ show “Rugs
lino.” ; r
tists are Wilmi
The new artis A

z

-
-

Goich, Andrew
Maria Luisa Bis. Frmn_ ‘,‘_!"-
Bellis and Don Powell.

was born in the U.E.hlll W
resides in lnaly. A

o, J -
‘,’:mlﬁ ﬁ"* - "
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NEWS OF THE WORLD

LONDON

Brian Epstein claims the
Beatles’ forthcoming American
tour is now a complete sellout,
This will earn the foursome a
sizable fortune during its four-
and-a-hall week duration, GAC
has puarantees of $20,000 mini-
mum for each concert agains
600 per cent of the gross. For
example, they will collect al-
most $250,000 for their night
at Los Angeles Coliseum. . . .
Noted U. S, music publisher
Lou Levy, Sal Chianti and Mur.
ray Deutch visiting London. . . .
Philips and EMI are competing
for sales on the music from the
film of Sir Winston Churchill’s
memoirs “The Finest Hours."
Philips has issued the sound-
track material on two albums in
a presentation box. EMI has re-
leased an EP comprising a short
selection of the music.

On his Blue Beat label Millie
smalls manager, Chris Black-
well, has issued an EP of tracks
recorded in Jamaica before he
took her to Philips. . . . EMI has
recalled copies issued to dedlers
of a new Parlophone single by
Bernard Cribbins “Ringing on
the Engine Bell” due, the com-
pany says, {0 techmical reasons.
-.. To push its new bulge of
product, Transatlantic Records
i1s sending out copies of the
magazine Folk Music to deal-
ers.... July 10 15 the release
date here for the next Beatles
single, “A Hard Day's Night"—
the title song of their United
Artists picture. But ahead of it
EMI last week issued a new EP
by the group, fealuring Paul
McCartney's version of “Long
Tall Sally™ as its title rrack.

Pye managing director Louis
Benjamin paid an unexpected
four-day wvisit to New York last

week. ... Pye has rush released
an instrumental by drummer
Jimmy Nicol, “Huskyv.”" who

stood in for Ringo Starr during
the Beatle's illness earier this
month. . Gene Pitney has
been signed by joint promoters,
Arthur Howes and Brian F.p-
stein (0 join Gerry and the Pace-
makers' four-week autumn trek
which begins here Nov. 7,

The Searchers will probably
return o America for another
tour in September — playing
some  concerts with Dusty
Springfield, who will be in the
U. S. most of that month. .
Following a last-minute cancella.
ton of plans for Freddie and
the Dreamers to flv 10 New
York, they filmed segments
here for use in two U. §. TV
shows, *Philadelphia Bandbox™
and “The Andy Williams Show
- « . Philips has luunched a
special promotion campaign on
its Wally Stoft album, “London
Souvenirs,” geared toward trans-
atlantic visitors.

On its Encore label, EMI has
issued a Count Basie 1P, “King
Swing," subtitled “A Reminder
of the Basie Big Band of 10
Years Ago.” . . . In September,
Philips  will issue the original
Broadway cast recording of
“Camelot” (on CBS) which
opens at the Drury Lane Theater
In - August—plus other albums
of music from the show by
Percy Faith and Andre Previn,

CHRIS HUTCHINS

PARIS
On June 6, Yves Montand
was the star of n Eurovision
telecast commemorating the Al-
lied landing in France 20 years
ago. During the program, which
was relayed to Austria, Belgium,
Great Britain, Ireland, Luxem-
bourg, Monaco, the Nether-
lands, Norway, Portugal, Spain,
Switzerland, Sweden and Yugo-
slavia, he sang seven French
songs, one Italian and one Amer-
ican. These songs are included
in his latest album for CBS. ..
Eddie Constantine, one of
France's top film stars, has a
daughter, Tanin, who has just
signed a contract to record for
the Festival label. She evidently
takes after her father, who also
sings. He recently appeared in
a picture produced by Danish
film producer Nil West-Larsen.
Alain Barriere is back from
a visit to the States. He'll return
[0 New York in September
RCA-France plans to have him
record in English
GRANDJEAN

ROME

“San Remo in the World" is
the title of spectacle which
Clandio Villa, Cristina Amadei
and Rosanna Gherardi are tak-
Ing o Itahan communities in
ning German cities Naples
Song Festival, usually held in
June, may take place in Sep-
tember under direction of Gian-
ni Ravera, who also' manages
san Remo. Visitors in Rome
and Milan, include Jack Mills,
president of Mills Music, Inc
Jeffrey S, Kruger, head of
Britain’s Ember Records, whose
relaions are with Voce del
Padrone and CGD, and Harvey
Schein, vice-president of Co.
lumbia Records Edizione
Dr. Gallazzi has provided all
four songs for Decca Italiana’s
tirst two native artists, Rinaldo
Prandoni and Lilla Castellano,

Durium has released an album
of Dion DN Mucci Gilbert
Becand has been signed for a
summer tour plus three TV tap-
ings for RAI, . An ltalian
delegation will participate in
Barcelona’s fifth Festival of
Mediterrunean Song Sept. 25.
4 Army 15 new Italian
label, with four new pop voices
Surf, new itself, has launched
Ariston, which has acquired Don
Marino Barreto Jr., the Cuban
singer. His first disk for the new
label is Charles Aznavour's | g
Mamma.” SAML STEINMAN

MILAN

A probable hit on the Hlalian
market has been presented ut the
Pesuro Festival by Bruno Lauzi,
who sang “Ciao, Dolly!,” the
ltalian version of "Hello, Dolly!™

.« LCetrn Records has issued a
recording by Vittorio Gassmunn
containing selections from “As
You Like IL" “Romeo and
Juliet,” *Macheth,” “Julius Cae.
sar ” and other works by Shake-
speare. The record, issued in
coincidence with the celebra-
tions for the fourth centenary
of Shakespeare’s birth, has a
guaranteed success among thea-
ler lovers in Italy.

Ornella Vanoni, singer and
actress, who had the leading

(L nnlinned on pae J61
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THIS GREAT
HIT-

BOBBY

BLAND’S
NEW LP

THREE GREAT NEW SINGLES!!! —
JOE HINTON'S e

“FUNNY" and “YOU GOTTA HAVE LOVE*

BACKBEAT 541

€ & € BOYS'
“IT'S ALL OVER NOW* and “MY LIFE“

DUKE 379

-

S OF SOUL'S
“LET IT BE ME"” and “I DON'T LIKE IT”

DUKE 380

DUKE AND PEACOCK RECORDS, INC.

2809 ERASTUS STREET
HOUSTON 26, TEXAS
OR 3-2611
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“Watch the Zebro Spin"

Mary Hurt and The Lambs
IIWHYII
"It Ain't No Good"
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ZEBRA RECORDS

Ben Arrigo, Promotion Mgr,
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HEARSES AND ALL

Life and Death Matter
For WHBQ, Hi Records

MEMPHIS — Radio Station
WHBQ and Hi Records presi-
dent Joe Cuoghi have combined
talents for a record promotion
featuring six hearses  (that's
right) to intnigue the local teen
populace.

Also tide in is o big popular-
ity contest between Elvis Presley
and the Beatles (Presley is lead-
ing 81,764 to 58,793).

Also tied in is Hi Records'
star Gene Simmons first single,
"Haunted House,” a bhig local
hit which 15 gaming nationally.

If youre confused don't be.
Here how it works:

The Presley-Beatles contest is
sponsored by WHBOQ to find

out “who 5 poing to  bury
whom,” as disk jockey Jack
Parnell put i,

If they put “"Hearse” at the

top of the petinon they have a
chance to win one of the hearses,
All the petitions received will
be put in a big container for o

drawmg within the next two
weeks (by July 15)
Cuoghi’s “Haunted House™

figured in when he staged an
autograph  and
from | to 3 pm

hearse party
at his Poplar

_..-"" . -t _.:-__ ..

Ferranle & Teicher

THE SEVENTH
DAWN

UAR 735

on the one to walch

MNITELD
RTISTS
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WORLD ARTISTS RECORDS. INC.
530 Grant Street, Pittsburgh, Pa.
Phone: 412—281-1110

Tunes Record Shop, a one-stop.

The hearses were driven by
sin ) s—Parnell, John Fro-
land, Harry Chapman, Michael
Powell, George Klein and Bob
Edwards. Simmons autographed
his “Haunted House” disk and
it all turmed out to be a suc-
cessful promotion.

In addition, the hearses with
the d.}. driver raced at Lake-
lund Stock Car track one night
10 increase public interest in the
project. Inside each hearse were
1,000 “dead” records Cuoshi
had supplied to be buried after
the race.

Giet it, now?

Crown, Kent
Distrib Set

NORWALK, Conn. — Para-
diso, Inc., a firm of international
management consultants, has ar-
ranged international distribution
for Crown and Kent Records of
Los Angeles.

In recent maonths, Paradiso
sel up an export program for
Crown with product now being
shipped 1o 29 overseas countries
Sametime, manufacturing and
distribution arrangements were
made with Astor Electronics for
the Australian market, Green &
Hall for New Zealand, and
Meteor Records for South
Africa, southwest Africa, Portu-
guese East Africa and Southern
Rhodesia.

For Kent, the Paradiso lirm
has licensed B. B. King's “"Rock
Me Baby" to Quality Records of
Canada and Astor in Australia.
Paradiso has headquarters here
and offices in Frankfurt, Ger-
many, and Lugano, Switzerland.

Mills Back in N. Y.

LONDON — Veteran pub-
lisher Jack Mills retums to New
York July 7 via Stockholm and
Paris after his Europeéan trip in
which he visited affiliates in
London, Lishon, Madrnd. Rome
and Milan and attending the
Copyright International Confer-

ence in London.

.« That the occued ha ' HOT records con no longer be & quettion.
To wit: USE WHAT YOU GOT - Sugar Pie De Sante (CHECKER 108%),
LOVER COME BACK TQ ME - The Flominges (CHECKER |0B4), -
HUMPTY DUMPTY = The Fenwoys (CHESS 1901), - BREAKING POINT
& THAT MAN BELOMGS BACK HERE WITH ME - Etta lomes (ARGO 5477

WMAQ Outlet for Pop Sil;_

o {antinued feonm pave 14

you have to hit people on the
head 1o accomplish that”

The man behind the new
"7 sound and image redirec-
tion is Michael Joseph, NBC
vice-president  for owned-and-
operated radio stations. Joseph,
who spent several months in the
market analyzing the direction
the station should take, com-
mented in a recent Molloy
column that WMAQ in 1957
was third and fourth among
Chicago radio stations, but to-
day it s down to sixth place.
“This is not a disasterous drop,”
he told Molloy, "“but it's a
disasterous trend. If the trend
continues, WMAQ will be at
the tail-end of the list in two
Years,

Joseph also  believes that
“Chicagoans want upbeat, light,
lively music—not long-hair mu-
sic. “Most of the complaints are
from people who want moody
background music 1o relax with;
but we're not in the Muzak
business. This isn't good for
WMAQ," he said.

Molloy countered with his re-
port that 80 per cent of the
protest letters he's received were
from “voung adults”—the very
audience Joseph is aiming for.

Despite the closeness between
stution spokesmen and the pub-
lic, record industry people are
happier with the WMAQ music
change. The format allows for
the exposure of new pop singles
and albums of a non-rock, or
non-frenetic nature on a regular
programmed basis, perhaps the
most difficult type of record to
get played constantly on am
influential station. Most radio
markets show a sharp line of
demarcation with stations lin-
ing up strictly on the basis of
hard sounding contemporary
music on the one hand and
the old wversion standards amd
conservative LP tracks on the
other.

One record industry observer
said that he was happy lo see
a 50,000-watt powerhouse like
WMAQ featuring new singles
and album product with a
“middle-of-the-road” sound. It
wias pointed out that WIP, the
Metromedia-owned  station  in
Philadelphia, has been a big

Stones Gather
U.S. Dollars

LONDON — According 10 a
spokesman for their agent, Eric
Easton. the Rolling Stones netted
$ 100,000 on their recent UL S
tour.

Following the release of a
single recorded by the Stones
in Chicago, British Decca will
probably issue an album' of the
other 12 songs recorded by the
group al the same session, :

Plans for the Stones to begin
shooting their first picture this
month were delayed after direc-
tor Clive Donner announced he
was unable to be in London in
time for the schedule. The movie
has been put back to late fall.

Pincus Picks Up
‘Angelito’ Rights

NEW YORK—George Pin-
cus has picked up co-publishing
rights in the U, 8, and 1{:3“:11;]11
as well as worldwide nights to
“Angelito” from Epps Music of
Texns. The tune got s start on
the Jox label with a recording
by Rene & Rene and was subse-
quently picked up by Columbia
Records. The tune will be han-
dled here by Gil-Pincus Music
and abroad by Ambassador Mu-
sic. Pincus’ European affiliate.

4 o =
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success with such a pop stand.
ard format in  that  marke
against the top rocker, WIBG
The station, while enjoying ex.
cellent ratings and audience ang
sponsor acceptance, has been
instrumental in  “kicking. off
.ﬁnp standard singles thal hive
roken nationally. T

Both Chicago's record people
and WMAQ's managemen! uge
hoping NBC will allow ihe
station enough time (o prove
itself. It took WIP nearly five
years 1o achieve its T

Request Has
50 New
Packages

NEW YORK—Hans Leng
felder, head of Request Records,
has recorded 50 additional packs "=
ages for the international phase
of the Request line. The execy-
tive, back in the States after aai 8
I T-week business trip overseas
visited Portugal, Spain, Switzers
land, Germany, Austrin, Greeces s
Turkey, Israel, Englind and®
Ireland. The new packagss
Lengsfelder stated, reflect the
music and cultures of thes
countries. Request’s internas
tional line, with the new ma-
terial, will total some 125 aF
hums.,

While in Germany, Lengs
felder signed the 90-man male
choir of the Volkswagen Works
to an exclusive recording con==
iract.

Lengsfelder stated that the
oversens market for specialized
American lines, such as Reques
s a good one, provided the
product 1s authentic, that is, an
American  manufacturer L
provide authentic repertoire and
artists if he hopes to achieve ap
preciable sales in  European
countries. Good packaging
also a musi, he added.

Lengsfelder noted that the
secondary European markels
the smaller counimies and the n&
tions of the Middle East—are
gradually achieving a beltes
standard of living and this
reflected in the purchase @l
more luxury  items—including
records.

Ed to Repeat
Beatles’ Shots

LONDON—As Ed Sullivan
negotintes with Brian Epstein (ot
new appearances by the Beallss
on Sullivan's autumn TV series
it has been disclosed that the
Beatles' previous shots on ni
show will be shown agam o8
three dates—July 12, Aug. &
and Sept. 20. N

Although the Birtish albuf
from the film. “A Hard Day3
Night,” will include four neEW
titles specially recorded to make
up track weight, the U, 5. veE
sion will contain only the seven
songs recorded for the film (G0e
hus been cut fn;EIg:. III;JE film it
self), plus inciden
Unillcd p.tﬂi.-.ts has the rights 10
the American soundtrack alburs

AID TO SACEM
IN PUBLISHING

?Atlltlls_r&m_ Ribert, ﬂ
just- quit as gencral secretiry &
%hCEH } ihznﬂan_::h sociely Of
composers and writers, his 8
tered the publishing field. Bk
ﬁl‘ll‘,lf. Elﬁhﬂﬂ!- H "1.'-“ T
will also involve itself with 18
ent, in addition 1o internaticis
publishing. i

—

. strgemee et DR :-:”
Imm"‘l"h'"' s 10
3 _ AEr L

- — - = =
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A Double
Sided Smash

"1 GET AROUND"
“DON'T WORRY BABY”

#5174

Ol
qtf 'EE ‘ Watch for this

album to be
released early
in July

i ED EEE
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R 'JOHNNY
|| LOVES ME'

by FLORRAINE DARLIN
5 105

BILL GAVIN Significant Regional
TEMPO Significant Regional

HEADED FOR
ALL CHARTS

CALL YOUR RIC DISTRIE. NOW

h 4 4 4

A Big National Breakouf!

SOLE SOLE SOLE

SIW MALMKVIST and
UMBERTD MARCATO

Jubilee 5479

Matienally distributed thry

JAY-GEE RECORD CO,, INC
J18 'W. 48 51, N.Y. 36, N.Y.

EOWE N

Wild and Exciting . . .

"THE
BEACHCOMBER™

C 327
JOEY AND THE FLIPS

F il Hihah ONES ANE

ON [ABED P8R8 oFdr

WILSON PICKETT

FOR BETTER
OR WORSE

Atlantic
2233

when answering ads . . .

Say You Saw It in
Billboard

BRI eSS ————— = . — — ——— —————— " ]
NEW ALBUM RELEASES

HEEREEES e e = — . = T

This form i desianed 1o oid declers in erdering and broadensters in pregramming.

B e = ———————
AMY OLD TOWM
M5 1
VARIOUS ARTISTS— jamalce Sha BOOZ (M) Lan= ARTHUR PRYSOCK-Evertasting Songs for  Everlmsting
Lovers: LR ID0F (MES) = )=
-— e . ———————
“
ATLANTIC RCA CAMDEN
VaR| Ti 3 I
ARIDUS ARTISTS—Jamdica Ska: BOPH. %D BOSE - = HILL Iﬁ“‘fﬂ. HIS ORK & CHORUS—Music from "'l'n'r Fair
Lady': CAL B19, CAS H19 —
e = -
SKEETER DAVIS—] Forool More Than You'll
BACH BUILD CAL B1B. CAS BIB putll  Ever Knew: Elie
> BILLY GRAHMAM Fressnts From Hin ‘World's Fair Pauili
TELEMANN: Don Quisote Suile/PURCELL: Suites T and 2 - - b : vkiap
Foacr .:[:Lr Falry D”';"é HI.'I’IJH:I Ekho. Siille. for Twe [iﬂluumlll': r:::l:'-!ll:”ll.'lunem.nun i Musle by Ralph Carmichael:
Siring Ofchestras; auguet of Suites lor Strlnm™ e P e = g
Wiener Salivten [Boeticher): BG &3, BGS 70843 g SO ] BOOTS RAMDOLFH—The Yakin' Sax Man: CAL B25 Cas 25 —| —
“
CAPITOL
The Best of MARIDO LANZA: LM 2748, LSC 774 = ||E=
HAT KING COLE—=| Don’t Want fo Be Hurt Anymore T .
T 2118, -57T 2174 = |I'=
PETE KING CHORALE AND ORCM.—The Hits from “Funny WLA VILTOR
Gl T 119 5T 2119 ==
ASTRONAUTS Orbiv Kampus: LPM 2903, (SR 290 .
— —— = — EAMIJD RHYTHM EINGS—Bang Up Banjo Rhylhmii LPA JB71.
coLPix LSP 287 = =

THE CHAD MITCHELL TRIO: CP 411, 5CP

SOUNDTRACK-Song Without End: CP 506, SCP 506

COLUMBIA

JOHNNY MATHIS ~The Great Yeary

CIL 34, 25 R34

BECKET—Dialogue MWighlights Frem the Paramount Motien
FTi Picture with Richard Burfan, Peter O'Toale and John
Gilgud; LOC 1001, LSO 1090 = ==

The Bext of Floyd Cramer: LPM 2888, LSP 7888 - =
FLOYD CRAMER—Cramar at the Consale: LPM 2883, 5P 2883 —

TOMMY DORSEY ORN—Mutic from the Broadway hit, "Helle,
Daliyi™: LPM 2014, LYP 2918 oy

PUANE EDDY—Water Shiing: LPA 2918, LSP 2918 -| =

ART VAN DAMME—S=piel: [L 2192. C% Bo992 1ﬂ:l_tp FEHEH;ﬁH'E Sings Concert Tour Favorites: LPM 2849,
3 X = ||l
—— —e JACK HOLCOMB Sings the Gotpol Greats: LPM 2858, LIp 2888 — | -
COMPOSERS BECORDINGS DJEEPLEIEEJIT-THE Mymns America Loves Best; LPM 2847,
L3 2
HOYHANESS: Koke Mo Miwa/SIMS: Chamber Contals on Tem Bet! of the LIMELITERS: LPM 2889, LSP 2889

Lhineie Pormi/MOSS: Four %eeney for
nrhids: CEHL 1BS [M)

SIECGMEISTER: Symphony Mo, 3 /MAYER: Dvertur= fas ap
American: Estay, Country Faiey - Vatious Artish; M s
CR1 135 (W) e
TRIMBLE: Sympheny: Fiee Epitodes "TALMA: La Coromg
Japan  Phiiharmonie  Orch, (Watonabedy Dorfon Chorale
[Aki): CRI 187 (M]
- e e

Framo: Varlew

CONSTELLATION

VARIDUS ARTISTS

olles1brs’

shmwCate, Val, 1= C5 0 (A -

The Rest of MANCINI: LPM 263, LSP 2653 -] —
The Comcert Suund of HENRY MAMCINI: LPM 2857, LIP 2897 —

MELACHRIND STRINGS & ORK—Tou and the Might and the
LPM 2884 SR JB&& -

ANTHOMY NEWLEY—In My Solilude: LPM 2925 LSP 2925
The Best of JIM REEVES: LPM 2890, LEP 2590
— JIMMIE RODGERS—My Time Ain'y Long: LPM 2845 (M)

THE STATESMEN QUARTET WITH HWOVIE LISTER Spatlights
Doy Oft: LPM 28464, LSP 2HA4 = 15

GLENN YARBROUGH—One More Round: LFN 29015, LSF 29035

e

REGINA

GATEWAY

BANTU THEATEE COMPAMY OF CAPE TOWN, SOUTH

AFRICA - Africe Singn  in
GLF Ba0d (M

Town and Cou

ey, Wal. |

IACE LA FORGE=Comin' Home Baby: R 309, RS 209 — =

REQUEST

LIESELDTTE & THE MEP-TUMES—German Folk Songs-=Rocked In
USA: HLP BOS4, SHLP BOS4 =

THE LITTLE SINGERS OF TOKYD om Touwr: SLP BOSS, SRLP

SEECD

DISCOTHEQUE LATIND: SCLFP 9245 (M) —| =

TAMLA

= BRENDA HOLLOWAY—Every Little Bit Hurts: 257 (W) = =

VANGUARD

JONT WILSON and the Exciling Debonalres: GLF 3002 (M)
e — BO5S
GEAMD STAFF
T —
HARRY J JEMKINS-Cersoling the Coneole; LP 101 (M) — (=
e —
LAURIE S
GERRY & THE PACEMAKERS- Don'l Let the Sun Cafch You
Lrying: LLP JFa (W)
——— —
MOMUMENT
JERRY BYRD-Admirable Byrd: MLP BED14, SEP 1BD14
] . Mew Falky, Yal 2
GRANDPA JOMES Sings Weal Folk Songs: MLPE BOZL (M) =1 —

THE KIM ZISTERS—Their Fired Albem
Words & Migic by CINDY WALKER. ALP

MLF 8023 (M)

BO20 (M)

ERIC ANDERSOM, LISA KINDRED, PHIL OCHS and BOB JONES-—
YRS 9140, V5D 79140 e

JACK ELLIOTT: VRS 9151, V50 7915] ==

"L Ei'l:.h_'."-uh for Dealers

LIVE—VIBRANT—EXCITING

cc " 5, fem_a-!e role in * ino,” .
leave theater for the rest of
1964 i order to renew her song

WORLD ARTISTS RECORDS,

INC.

530 Grant Street, Pittshurgh, Pa.

Phone: 412

2—281-1110

NEWS OF THE WORLD

® Conitinied from pave 43

Rugantino,” will

repertoire, She will record a
number of songs which have
been written especially for her
by Gino Paoli. . . . Goigio Ga-
ber has announced a new TV

serial to follow the very suc-

“LIKE COLUMBUS DID”

bldon. “Worded Reconds, Soe

4039 Buena Vista, Detroll, Mich, 48238 (313) EQ4-8725

cessful first one he just com-
pleted. The new show will be
called, somewhat enigmatically,
*Questo o quello” (This or
That). One of the guest stars will

be Gilbert Becand. . . . Vasso
Ovale, whose first record
“Pieta” was a hit, will appear

on popular TV show “La fiera
dei sogni” (The dreams’ fair),
presented by Italo-American
Mike iormo,

PIETRO A. MALASPINA

COLOGNE

Civic groups in Winnipeg,
Canada, are receiving mqurru':!
about the city’s “Indian”™ (red-
skin) life, The correspondence,
all from German-lunguage areas,
has been inspired by Murika
Kilius' recording of "Zwei
Indianer  aus Winnipeg.” Miss
Kilius, the prety 2l-year-old
Olympic ice skating champion,
recorded “Two Indians From
Winnipeg' in her debul for CBS.
Winnipeg is good naturedly pro-
testing that it is virtually inno-
cent of the Indian life with
which the fantasy of lyricist
Karl Guetz populated the city.
. . . Polydor is pursuing the
Indian theme with the release of
an LP, “Winnetous™ and “The

gauurn in the Silver §
megrown wm T
from the German i'.-l; |
same name. The Winne
series of Indian tales was y
at the turn of the cer ...- L
Karl May, a Germnn wril
never saw the UL hﬂ.
cdidn’t let this fact mhfl:u him,
ﬂHEﬂ. VN -I

BUDAPEST ]

The preparations
Szeged Fﬂt!hE al are ml‘ulT
Musical events will be the f
Iﬂwlﬂgb? 'Vzdrﬂcky "w a I"'".,_-.
opera composer F:ﬂu
kas, book h}fmli'.mu
Vince, based on a legend ¢
Matra Mountains: elfe
traditional “Aida" perfo
with American snpmnu
ret Tynes as Aida, and F
ger's oratorio, “Jeanne d'A
Boucher” (“Suint Joan nq;-'
Stnlu:cl ), the Paul E'.Inmlel
transiated into Hun
poet Istvan Raics, ThEa
ances are produced on
square before the -:ﬂlhaﬂn;'[
ik sitting capacity of n-
Thousands of visitors have
ready booked their 4....‘

Lamberto Gardelli, I
conductor at the Budapest §
Opera, will conduct the “:: :

“"Macbeth,” by Verdi, at
Glynd:hnume Fea.twn!
N.5z. Hruscsov, visiting
Premier, presented Masim
Zoltan Kodaly with a sculptured |
portrait of Prokofieff. . , . De
Istvan Timar, general mang T":': '
of the Bureau Pour La Proles
tion Des Droits d'Auteurs (Hugs
garian Performing Rights Sogies
tv), and composer professor Py
Kadosa will represent the
ty at the London congress of th
Confederation International ¢
Auteurs et Compositeurs 1-,
Musique (CISAC). -

Benjamin Britten, England'
classical composer, visited Budi®
pest with his friend the tenor
Peter Pears and enchanted Hupe
gurian concerigoers with a sl
gle song recital where both. ,!'.'
ists were thunderously applaud
for their fine performane
Britten proved to be one of !_':
most skilled accompanists
ever heard. The -*nmpumr
tended the Budapest State Oy
performance of his opera :

bert Herring” ond wvissted
a number of musical institutiog
and met also Professor Zoliaf

Kodaly, Hungary's t ok
music master. JON OING!
DUBLIN

Cork singer Mary Sheehs
will visit Majorca on Juhr E 0
finals of the first Internationst
Song Festival of Majorca. .,
She was chosen by Dublin wei
ers Carobyn Swift and Day
Armstrong to sing their
for One,” which reached &
first 20 entries. . . . Brinn Pol
and the Tremeloes will muake
movie here in July. . . . Staril
Artists and T. J. Bymne co ...‘_'

for big promotion of
nd’s  “Bless You' |
Britain. . . . After a Iangtﬁr

Telefis Elrﬂnns shup Wi
for new disks “Pickin’ the Pop&
ended—with no replace ..‘!
view for the summer as yet.
Variety Club of Ireland gave
special  luncheon al Db
Metropole in honor of Camnm

hoadh adlin igh

he edm:u:in |
Cinerama Theater, mi:ﬁu.
Paul Russell, Lid. Ex-Ben
Pete Best arrived with his g 4_.
for a short tour. Their -
dmk “l'm Gonna Knock on | :

" jssued to mimﬁi

i

KEN

ﬂl’ih]-r"l"f--l‘

"EDRRD\MED TIME

nilg

ThE‘ [ﬂdg”tr
DEBONAIR ‘T[ ORD ||'|.r|- Al

I FICE
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ofan befr
 Riding the lop

Your "1 Combination

- The Smash Album The Hot -Single
Getz/Gilberto The Girl From

Ipanema
V/V6-8545

Stan Getz with Astrud Gilberto
VK-10323

Verve Records is a divisi
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CRUSADER RECORDS, Inc.

6411 Hollywood Boulevard
Hollywood 28, Californio
Phone HO 6&-3455
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PROGRAMMING SPECIALS

0 r :}Iftlp‘.i'l.lﬂl?[_.f fromm page 18

e~ .

A il el Y e -

.' I'm m e b =]
. LONNIE DONEGAN—Thers's o Blg Wheel (Acuff-Howe, BAMI)
(1:54), HICKORY 1267 :

THE ROCKAWAYS s Top Daown Time (Tender Tunes-Trio,
BMI) (2:d). RED BIRDD 10-005

THE TRASHMEN—Peppermint Man (Bloor-Hoffman, BMI) (2:40),
GARRETT 4010

THE HOLLIES —Here 1 Go Agaln (Rumbalero, BMI (2:17)
CIMPERIAL oadad

POP STANDARD

MILLS BROTHERS—Lazy River (Peer Intl. BMI} (3:10}—Opus
One (Embassy, BMI) (4%, DOT 158

JIANE MORGAN—Once Upon a Sommertime (Lecds. ASCAM
(:535)0—Chesl S1 Bon (Lecds. ASCAF (2:17). COLPIX 7TM

LOULS Aﬂmﬂﬁ—!llllu' Whoopee (Breepman, YVoocn & Conn,
ASCAP) (3:55)—T1"ve Gol the World on 8 String (Milla, ASCAPM
(2:4%), VERYE 18314

BEARCATS—Theme From Good Nelghbor Sam. Part | & 2
(Screcn Gems-Columbia. BMT) (2:04 & [:58. COLPIX 737

SAMMY KAYE & HIS ORK—A Bediime Story (Morthern, ASCAP)
I, 12:27). DECCA 31642

HENRY MANCINI & HIS ORK—A Shot in the Dark (Twin

8 Chiis, ASCAF) {2:30), RCA VICTOR 1381
R
JOHN GARY—Warm and Willing (Miller., ASCAP) (2/0%). RCA
YVICTOR HEiga

RICHARD HAYES—Seventh Dawn (03], CONTEMPO 410-411

HOY HAMILTON—Unchained Melody (Frank., ASCAP) (309
MGM 13247

SAMMY DAVIS JR—Night Song (Mo, ASCAP) (2:35) RE-
PRISE 0289

QUINCY JONES & ORK—Theme from “Golden Boy™ (Morris,
ASCAF) (2:47). MERCURY 73106

ik BACK PORCH MAJORITY—Hand-Me-Down  Things (Cherrybell,
; ASCAP) (2:45). EPIC 9689

J | COUNTRY & WESTERN

CURLY l'lmm.ﬁ.ﬂu-.—lmﬂ of Uncle Daves® Sull (M
BMI) (2:01). FAYETTE 162] - (Mary  Hill,

- ROY CAMPBELL—As Close ax Your 1.3
; ATVt L ATin Phooe (Tronic, BMI (2.29)

GEORGIE RIDDLE—That OM Girlfriend ((lad BMI) 238
= 2:35)—
B Back Into the Night (Glad, BMI) (2:28) UNITED ARTISTS 733

- TEEW Fools Paradise (Vidor-Falitaff, BMI) (3-12)

HANK THOMPSON—The Luckiest Heartuche o Town (1HBran
- o Valley, BMI) (2:14)—Whatever ned to Man? 7
b ASCAP) (2:51r CAPITOL 5217 S i

¢
& RHYTHM & BLUES
':' “-tmmn:'wl" Gt No Time ts'Lase (Eavt, BMI) (2:43)
o THE TIFFANYS—Gosslp (Stlran, BMI) (2:35) ATLANTIC 3340
'}
L &
 POLKA _

1
250,000 Vote in Opening
' Round of RAI-TV Contest

© __ST. VINCENT, haly—Over
] voles were cast by

ewers of the RALTV presen-
ation of the initial stage of “A
Record for the Summer” compe-

“WHOOPEE" JOHN ORK—Ring the Banfo Polka (45— Whopes
Waltzes (Public Domain) 12:2%), BEEEL 1::1:-'“1_ .

winner, based on TV voling,
Wil Ih-_: Los Marcellos Ferial
Trio with “Sei Diventata Nera"
(You Tlllt'm'.'ll Back). Their Du-
Flum release has not gotten a
high on the charis, ol ;

! Among the urtists involved
Ng will be based on sales  are Elio Cipri. Mario Abbate,

_‘am now. and the end of  Jo Fideli, Betty Curtis. Bruno

er. Filippini, Ornella Vanoni. Ni
e most record charts Fixglpln“r:d MFHEFJLE anoni, Nilla

I P{m F:lit:r’s “Amore

m e s e ks Viee Jay to
Hold Distrib
Convention

Jiko Fidenco  with “Con Te
4 Spinggin” (With You on
LOS ANGELES — Vee Jay
will gather its domestic and for-

he Beach) in top places, the
eign licensees together for the

first irimn:i at its July 21 distribu-
4 5 NI, tor meeting ut the Bev il
its solemn o :.'II:IH.‘!LE i i3l ik

After introducing its 14 new
LP products and discussing sles
and promotion programs, the
st the Bentles lubel will present a line-up of
-~ oy talent at a dinper show. Accord-
Moore. Ing to Jay Lasker, executive vice-
president, the entertainment will
feature Je Butler, Betty Ev-
erett, Sam Fletcher, Jimmy Reed,
Victor Feldman, Hoyt ~ Axton
and new pactee Masan Williams.

d 42 entries to 14. Final

on voted in favor of the

L mlx I gugllles  now

- 135 Armitage. Chicago, 1L 60830,

CLASSIFIED |V

SITUATIONS WANTED

TEENAGE DUET LODOKING FOR RE
cording company fo moceml [or the
Maindors. Sings rock "n" roll and bal
lads, Duet conalsls of voles, drums and
glecirie puliar. If interssied In Mabla-
dors, send [(or sodition tape.  Wrile
Walter Mason, Box 451, Waverly, Yo

YOCAL DUET (MALFE-FEMALE WITH
niltar. Interesiing town and couniry
repertoire, featuring original  mousic,
Qualily package sdluncl Cinien awvall:
able. The THamonids, Box 3. Lanzing.
Mich. Tel.: 333-8330.

HELP WANTED

Aécord Salesmnn calling on ane-aloppeTa,;

rack jobbers, etc.; 1o sl albume, dingles |

for eslablished ecompany wilth well
known salable artiate Good proposlidon,
Write Don Sheldon, 33 Third Ave.,

Deiroli 1, Micsh

DISTRIBUTING SERVICES

RECORD DISTRIBUTORS

NEW RECEST MIT 4% s RECORDS, _

Sy each posipald. New pssoried A5,
S par hundred posipald. Prepacks
3 new records wilth B foe recenl hits,
MA per hundred postpald Keaco En
terprises, 344 Throop Ave, Brong 6.
MNew York

i3 HFM RECENRT HITS—TERRIFIC FOR
praomoflons; fwoe recvent hils on each
recurid; BIE a hundred. Sample sent
ponipald for 2S¢ Mal Fakior., 4143 W
Armilage Ave.. Chicare. I1l.. TA 7372

RECORD MFG. SERVICES,

SUPPLIES & EQUIPMENT

PRESSING & PLATING

DISTRIBUTION ARRANGED
CONSULTATION

All goestlons anwwered . . . Unlon
remilnthions and cherges . . . Record-
ing oowis . . . Hecord pricing. Star-
Ing your owa publishiag Mm,  oic.

NATIONAL RECORD
PROMOTION & PUBLICITY

PRESSING
Mo jobh oo small

1733 Broadway
New York, N. Y.
€l 7-2159

MISCELLANEOUS

JOOHEY JOKEN! A COLLECTION OF
in one wditlon
Containe over GO One Liners, Gage,
Bound Effecis, Bits, 8iallon Breaks, Ad.
(N N O T
rvipe ¥ Ay oy
Brookiym, N. ¥. 1ig38 1ves

JUKE BOX OPERATORS — WE SPE
clalize in now 4 releases almed =i ur

- sdult pystomers. The best standards on
s and forelgn |
. language; Send for our latest Usting

afgan. harmonios, pa

and free sample. Halliax Productions,
nge-Jd

| NECOND DEALERS FNFE DELIVERY
lain anywhere In

[ L, s,
necdles, phoio cawe ll'lﬂ“:'lﬂ.tl and for
?r":-n wanﬂuﬁh m;'u‘ul::: :ﬂ’: W A
tage, Chicagn 38, IIl. CA 73722 np-jy4

A6.000 PN TIONAL COMEDY [LINES!
BMlanih !?fllﬂ n‘! #orviee Lot Fres
E_lhlnl. olie rhen. 3838  Danlel

rescent, Daldwin Warbar, N. Y. ch-ip

THEATEN AUILDING FOR SALE TN
Highlpsd Park (L.A. 433, ll:ll? eulating
snpls plus room for additional sesting.
e uaecan b cotied Call tor
adilltionel Inlo a nd w T
BrODETEA Conk Ra N. Figuerna
e Anigalse 43, €alif ' GF V.Bidy 1w

BA® SHFiE snase yory s
[

D T T

EMPLOYMENT SECTION ‘

| [
2 1 s, L Y

RECORDING FACILITIES

& SUPPLIES ‘

SONGWHLITERS: ARE YOU LOOKING
for & company that speclalizes In demos
for ASCAF and BMI wrilers? Gives
you the master Lape” Records your song
with 3-ploce oreh. and vocalist for 13"
Musierest B., 6715 Hollyeood Bivd..
Hollywood I8, Calif TR ]

PROFESSIONAL DEMO
RECORDS |

Finesl Quality—Low Prices—
Top Noteh Talent

B Blngers imale-female). 10 Inateu-
ments—Yocal Groups.

Best, Modern Tape and Dise Equip
(Ampex., Altee, HCA)

Large Sound Studios—Top Teelnl-

clans. Muane oFr Organ & Voeal—] [

Song, $13.00; two songs, 82300 (45 or

i8); addl Gullar, Bass., Drums, Sax,

Clartnet. Steel Guitar. Violin for

B0 ench per song.

WHITE FOR FIEE BROCHURE

DEMONSTRATION RECORD
COMPANY

e 10N Yesr
Box 3404, Sta. € Lincaln, Mobrasks

REC. ACCESS. &

DEALERS FIXTURES

ATLS AR MEN, ARTIETS AN
alther Interesied parties AFent foe
Mok & Nob Music Pulilishers, N, ¥ Cliw
affers all Yypse of Neensed DNT ma
terial for reconling. Am dlso agent for
aver 0 ASRCAF and BMT songwrilers
Always hiave saicellent ssmmerels]l mas
ierial on hamd Wrile wus your wanls
Have r&r. pop, rkb, ieen. cle. Tink
Smith. Bax Tel, Chitn, Calll

USED COIN MACH. EQUIP.,

PARTS & SUPPLIES

WANTED TO BuY

il LR R B S ———

WANT TO BUY—ADVANCE MODEL D
Ball Gum 1¢ Machines, sny condition,
wilh Ilerge P40 Gliohes. Kials fuantily
-'l:-l'lrl price. Alas Morthwessierrn Nodel 1D
Glaties, large. ¥. T. Hawikine. Reouile 0
Falestine. Tex

INTERNATIONAL
EXCHANGE

MICROFON
RECORDS

oggreiiive

pany b .F-.rQr:- birs

Representing
® Audio Fidelity (U, §. A)
® Durium (Maly)
® Supraphon (Czechoslovakia)

Choncellar

Amenton — FPresfige

MICROFON ARGENTINA SRI

Buovrior dires,

BELGIUM

n Beigtum reads

JUKE BOX

BELGIUM'S BIGGEST

MAGATIME

lt [ =1nF J Fﬁ‘g.f .-.|'|'i =] |
A onp-yeor aubasripiian is 9

Sf_’fl.‘l--:i Yur

JUKE BOX
MECHELEN, BELGIUM

wrile for Sompls

CLASSIFIED RATES

Fer Inyertion

tlt‘l Additiomal Imch

L | b
Manulactures
Adwertisers Ly 13
Digtribuiors (Regional)
& Emplaymant 3 59
hdeeriinen
Distribufan
(Matianal] i 3
Situatisnt
Wanfed for | m
ladigldpals
& Minmum e sald a V%Y. spproswmatiels
& Al ruten are for EACH  impertion
ADVAMNCE ]

* Agverfbemenis 2" or larger are tet im bosed style
¢ I} Box Mumber i uied, follew 10 wordh for number and addrma
Bo mumber dmrwice charge i85 502 por inuerlion

USE THIS HANDY ORDER FORM
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Day-Glo Hair
Feature of
Price Trolls

ROSLYN, N. Y.—The Paul
A. Price Company here (this
week released its new Troll line
featuring Day-Glo hair in vari-
ous colors and in both bristle
and silk.

The new Troll Hair sparkles
when 1t calches the sun's rays
Display cards are available for
the series

The World’
AC o R N —Fr:firn:;e \sl'e:ﬂ;::s!

We have the largest variety of all bypes of Acorn vendors In stock.

BULK VENDING news

Jack Nelson Sees Need for
Greater Bulk Candy Variety

CHICAGO — The higgest
need n the bulk vending field
today 18 for new candy mer-
chandise, according to Jack Nel-
son, Logan Distributing Com-
pany. With the emphasis so
strongly on multiple-unit stands,
he feels there should be a cor-

J

Hotter than the Bugsl

NEW MOLDED TROLLS

Stleks on all surfases
110,00 par 250. S38.080 per M,

MAGIC CAPSULES

I differsnk tems that grow 20 Umes
thelr

. ¥10.00 per 150.

Froe Maplay Cards with sach order

rlee.
$IB.00 peEr M.

<

trard Ave

””R&HE COIN MACHINE EXCHANGE

CEnfer &-8491

Philads|lghkia, Pa.

REVOLUTIONARY
NEW DISPLAY FRONTS

FOR PENNY MACHINES

Over 23 different assorted bags,
each with free display front.

FRERE illustrabed
Eheats on an
Paature Charrm, -]
Hingn and Bull e

.Il..
The

PENNY KING

Company

4334 Minion 51, Piliburgh 3, Po.

World's Largast Selection of Minlotere Charms

s “Werntward Ha™'
lod Seaver—opening Uvp now
ferrilories west ol the Mis
viddipp River! The “Beaver
i1 going great guas in mar
etz all aver the U5 A, and
Uvariean
esfablishing disiribulorships
in the Weit for the prefit-
making MARK - BEAVER
Vending Maching line
MARK-BEAVER Bulk Vendors
are BUILT FOR HUSINESS

BUILY FDBR GEEATER
PROEN with a FULL
1-YEAR CUARANTEE

and mow i

J CAL-I-FORNIA |
’,5 Here We Come!!!

For lull detalls en avallable distributarships and in:
farmation an the MARK-BEAVER Bulk Vending Matchine line
‘L_l_‘\ - write now for & FREE brothure

=2 \JENDOR Wers. INC

1319 LEWIS STREET -

PHONE: 615 256-4148
{Same salec? tarritories still avallable in other States.)

NASHVILLE, TENNESSEE

responding variety in the candy
offcred.

Boston baked and jelly beans
remmn  prime sellers, but the
field is ready for new entries.
Operators and locations are both
asking for such products, Nel-
son says, and they should be in
the 1 to 5-cent range.

New gum lines have gone
well, and charm manufacturers
have kept pace with the chang-
ing times, providing topical items
like Beatle merchandise that
have kept bulk machines turn-
ing over. New candy items
would do the same, according
to Melson. =

He sees no immediate slack-
ening In the troll craze, which,
like most charm items, started

Bulk Banter

Pacific Patter

Tom Meyers, Tom's Vending,
stopped off at Aeme Vending to
pick up a supply of pistachios
tor s machines. . . . William
(Mac¢) McKinlock, who retired
d lew vears ago from extensive
bulk operation, is returning, but
on a small scale. . The MNorth-
western  Bulk  Pack  Vendor
which vends Fleers Dubble Bub.-
ble gum is now on hand at Acme
Vending. A shipment was re-
cerved late last week. As soon
as it arrived, Lew Feldman
dropped evervthing to fill one
and try it oul. He predicts it will
be a very popular machine and
will offer operators a new chan-
nel of locations.

Jumes Northern is 4 new op-
erator. He stopped off at Acme
to get machines and supplies for
his route in Southeast Los An-
geles. Dran Lally, Lally
Vending Service, Gardena, is
now in his new home in Orange
County Leo and Harriet
Weiner, West Coast Enlerprises,
are in New York for the World's
Fair, sightseeing and, maybe,
some stageshows. Stewart
Simon, who bought an operation
from Phil Sreden, Western Vend-
ing Service Company, and wile,
were in town shopping.

Sam Moriwaki is reported pre-
paring for an extensive trip oyer-
Seas, . Al and Frances Rawls,
South Coast Vending, San Di-
ego, in Los Angeles on business.

Phil and Frieda Sreden,
Western Vending Service Com-
pany, are back in Los Angeles
following an extensive rip In
the East. They spent time in
New York after visiting in Flor-
ida. . . . Bob Feldman, Acme
Vending, has acquired and Eng-
lish cocker spaniel for his daugh-
ters, Lori and Sandy. . . . Robert
McCurry, Sun Diego Vending
Distributors, is returning to col-
lege. SAM ABBOTT

Nosy Pam Charm

JAMAICA, N.Y —Karl Gug-
genheim, Ine., local charm
manufacturer, this week released
its Nosy Pam Line. The charms,
for penny vending machines,
features a face with a retractable
nose, Multicolored labels are
given free with each order.

Jane Mason in Hospital

CHICAGOD — NVA President
Jane Mason, Leaf Brands, en-
tered Walther Memorial Hospi-
tal, 1116 North Kedzie, Chi-
cago, Monday (29) for surgery.
She will remnin in the hospital
about two weeks.

in the East and spread rapidly
west. There is a possibility that
straight merchandising trolls—
with no other items in the globe
—may have shortened the
vogue in some localities, but the
line remains strong.
Competition in the past four
o five years has caused most

operators o upgrade their
equipment, Nelson finds, and
those that have not, have
frequently been  absorbed hy

larger operators.

Most bulk routes are growing
continually larger—and lose out
if they stand still. They lose out
to the carefully planned opera-
tion, one that matches the mer-
chandise to the type of location,
gets good placement in the store
and uses imaginative displays.

Penny King
Releases
Troll Series

PITTSBURGH—Penny King
this week released a new Troll
series featuring “crazy black
eyves and kookie hair.” The firm
glready has a Troll Doll and
Troll Creature series in produc-
f1on

Display fronts are now avail-
able for the new series.

Another Penny King series re-
leased this week is the Rockel
Mix No. 5. Each bag of 500
charms contains 100 brass bead
key chains, with the Supermar-
ket series attached in a Rocket
capsule, a moving Clown Head,
Cvyclops, Drum with String and
other Rocker Charms,

J. SCHOENBACH

Distributor For
oak Manufocturing Co., Inc

715 LINCOLN PLACE, BROOKLYM To, N. Y
PResident 2-2900
PHOME o WRITE FOR PRICES

Announcing
the first and newest

NORTHWESTERN

Now ready for

immediate dellv-

ery. Holds 1,000
mdividually
wrapped

FLEER'S
DUBBLE BUBBLE
TAB GUM,
the most popular
in bubble gum,
Wrappers include
comics, fortunes
and premium
rademption. Bulk loading. Other

products soon available

Call "HUTCH'™ Today for furthar
mformatmon. Mo matter  what
vaur bulk vending reguirement=
might he—he can help you!

A complete stock of machines,
maerchandize. parfs and supplies
m always availlable.

write for complete hiaf of pricos,

H. B. HUTCHINSON, JR.

1769 M. Decatur Rd., N.L
Atlanta T, Ga.
DR 7-4300

Mitchell to Meet
With IRS Exec

CHICAGO — Don Mitchel|
National WVendors Aﬁmim_'iﬁ:.
:_:nuns.:], plans 1o meet in Wuﬁ.
ington  July 13 with Bernarg
Fischgrund, chief of the Excise |

Tax Division, Internal Revenue

Service.

Mitchell will press for a ril-

ing exempting bulk vending
merchandise, intended for use as
loys by children, from the
10 per cent federal retail exe
cise tax applicable to jewn\trﬂil

AVING
on S

Bubble Ball Gum, 140, 170 &

210 ¢f, & Giamt Siza. ... 3005 0k
Chicle Ball Gum, 130 cf... 28V b
Clar-o-Vend Ball Gum. ... .. % Ik
Claro-Vend Chicks, 320 cf. 4304 |k
Chicle Chicka, 320 & 520 ct. 39 Ik
Bebble Chick:, 320 &

- e e e 3
Tak (shert sfick), 100 cf . _#0c bas
S-3tick Gum, 100 packs .. .. . 5000

FOob F 156 . lats

AMERICAN CHEWING PRODUCTS

3% years of manuiscturing experience
Ath & Wi, Pleasani
Mewark, N. |. 67104

INTRODUCING!

the ultimate in

SANITARY
VENDORS

PM-DUD

RECESSED ACE LOCK
BAKED ENAMELED CABINET
CHROME MECHANISMS

CAPACITY:
Duo—300 Flal Packs
Trio—450 Flal Packs

PM-TRIO

Canglruciram
ard S0
..'.lf,'_";l.l!"

Compac! Rugged
Cambinatlen of T3¢
Mechaniimi l:l'ul:h Mandles
Hoppers. Wrile fer Price:

PEN-MAR
DISTRIBUTING

Authorized Dok Dintributers

Boax 1143, Haogerstawn, Marylend - i
Phone 739-0880 |
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~ Denver Doings
~ Making the rounds was
- Homer Ellis, Newcastle, Wvyo,,
~ on his annual buying rip into
- You count
more

with OAK!

¢ oak

MANUFACTURING COMPANY. IC
10611 Eaghturiags e Carmm O3 Catersis

KG KRAZY
TROLLS

HOTTEST 10c CAPSULE
ITEM EVER!!

% This Is the Original!
* This Is the Best!

| Packed 250 fo a bag with
| FREE DISPLAY

i $380.0 PER m;usm

AT YOUR WEAREST NG WAREHOUSE
0R DIRECT FROM

EAN OF A fre Bar  * 0 Naed D
lamama I WY JLFNL WMD)

Electric Money Maoker
Famous ACME

ELECTRIC
MACHINE

Time provan favor-
ite tor heallh and
amusemenl. Elec
tric wibralory cur
renl increased al
will by player, One
dry cell battery
goad for 1,500 fo
3.000 plays.

i esien92B. 13

2ond up . ....... 23,50
Floor Stand ...... 5.00

ORDER TODAY
1/3 Dep., Bal, COD. F.O.B. M. Y.
Distributary, Write for Pricss,

NATIONAL VENDING
MEMBER wacuiNg DISTRIBUTORS, Inc.

* J. SCHOENBACH

ice, BROOKLYN 16 N ¥

IWetident £ 050

Fleasc rush
Morthweticrn
Vender a1 illugtrated)

weitern maching

Denver.  Fred Jack, Haton,
N, M., was another out-of-town-
er proud of the results of u spir-
tted dieting program during re-
cent months. Wilbur Bever, Fori
Collins, Colo., who operates in
many mountain resort areas, was
busily buving games for FEstes
Park, Boulder, Eldorado Springs,
Grand Lake and other cool-off
founst spots.

Much on deck was Al Rich-
ardson, who recently bought
Ideal Music Company, Greeley.
Colo., from Jack Wyscaver, up-
on the latter’s retirement.

John Ciela, Overland, Kan..
bought two new phonographs
for his Eastern Plains routes, as
did John Wood, who headguar
ters in Springer, N. M. Rosy
Schoenborm, Ace Amusement
CGlenwood Springs, Colo., was
another visitor, making one of
his infregquent trips itho the flat-
lands from the hieh Colorado
Rockies. y

Mobody was surprised to see
Roy and Don Kaiser, brothers
irom Durango, Colo., carting off
NNy nNew amusement m.:-_hum."-.
o capitalize on what is expected
o be an excellent tourist scason
this veat

Holding a  pet-1ogether  fo
lunch were Jess Hochstedter,
Holly, Colo., with the operator
who probably has the most un-
usual name in the indusiry, Dale
W hale, ol ( olorado !":[11'1“'{!-.

Also buving amuserment ma-
chines was  Mike Scavardua,
Cyrand Junction, Colo., another

mountain stronghold, and hen-
ny Davidson, from remote Craig,
Colo., who report that a real
fishing boom 5 expected in
Northern Colorado and South-
ern Wyoming this vear. These
sentiments were repeated by Bob

Wiley, Del Norte, Cola, who
recently doubled his route be-
cause of heavy traffic over the

new Navaie Trail. and John
Woodruff., Los Animas, in the

came section of the State
BOBR LATIMER

Boston Briefs

Harold Bond and his wile
are the parents of a daughter,
their first, Hal 15 Brooklineg
operator Ralph Lackey,
Karel Music Company, Milton,
is swinging out into other lines,
including food vending. His
latest diversification is a 10-
table House of Cards pockel
hilliards set-up at Hyannis on
Cape Cod where the summer
trade should respond. To help
matiers, the new venture 18 1n
the bus depot.

Another aperator, Dave Grop-
man, Belmont, is doing well
with two of these units.

Gunmen have been doing
nicely from operators in the
Gireater Boston area lately, Two
firms have been hit recently as
thues broke into trucks. A
truck containing $4,000 worth

of cigarets and assorted mer-
chandise was hijacked from
the L. J. Riseman Company In

Medford, and AAA Vending
Company of Jamaica Pliin lost
a truckload of cigarets worth
3,000 and $1.500 10 cash. The
gunmen held the drmver at gun-
point while they looted the
truck. CAMERON DEWAR

complete information and pnces on
SUPER SIXTY Ball Gum-Charms

as well as other North-

Flil in mum:lm .ll'ld rni-ll .l.u..
BITTERMAN & SON

Mamber Malional Vending Machine Glatributary, Ine

AT B ITThR B

complete line al machines

July 4, 1964 BILLBOARD

Ksnsar City 37, Ma.
Phane: WA 33900

parts & supplics

‘Made in Europe’ Slogan
Aids Coin Machine Sale

By OMER ANDERSON

COLOGNE—"Made in Ger-
many,” the guarantee of German
coin machine crafltsmanship and
unsurpassed technical skills, is
piving way aos a sales slogan to
“a product of Europe.”

And in the vanguard of the
switch from national to Conti-
nental sales thinking s the Ger-
man com machine industry.
Within the last three vears a
series of subtle shifts and ad-
justments have been occurring
in Evuropean industrial thinking,
and particularly German think-
ing. which is only now becoming
manifes

Exhibit A in this respect is
promotion for the Serenade, the
new phonograph manufactured
hy N.S.M., Bingen. N.S.M., the
Continent's largest diversified
com machine manufacturer, s
noted for its enterprise and ag-
gressive salesmanship

Currently, Loewen-Automat-
en, the sales organization of
™N.S:M., i15 using as the Sercnade
sitles  theme the slogan “A
European hox—music for the
world everywhere in progress.”
The Serenade sales slogan ap-
pears in four lnngunges: German,
English, French, and alian,
“Made in Germany™ is nowhere
to be seen.

Continental Touch

Some European manufactur-
ers are deliberately tagging new
products with a "European
name™ in the hope of appealing,
not to the Continent’s national-
ism but to its new “European-
ism.” For example, Aisch &
Melchers K.G., at Bochum,
christened its unique compact
pinbull “Euromat.” “Europa,” in
one or another combination, has
hecome for some firms the magic
symbol to sales success.

Conversely, wirtually every
German manufaclurer seems (o
feel it has become inherent bad
laste to promote the “"German’™
aspect of any coin machine prod-
uet.

The switch from “Made n
Ciermany” to a “European box™
reflects the adjustment of astute
German  businessmen  to  the
changing facts of life in Euro-
pean business

It no longer seems any more
realistic and feasible 1o plug
“Made in Germany” on the
world coin machine market than
it would for U, 8. manufacturers
o promote their coin products
as “made in Illinois™ or “made
in New York.”

The exciting new fact of world
trade life is the European Com-
mon Market, and it 15 to this
conception that German manu-
facturers have been quick to
calter.

There are various subsidiary
motivations:

The Gierman comn machine
industry has become so inter-
national that “Made m Ger-
many” has no selling impact.
All major U. S. manufacturers
are now strongly represented
in the German market; German
manufacturers, moreover, do nol
produce primarily for the Ger-
man market but now for the
European and world market.

The current European—and
CGerman—mood is that of So-
phistication: it is sophisticated
to “think European” and “de-
pressingly provincial™ (in  the
words of one German manu-

WARFHOUSE CLEARANCE

BALL BUBBLE GUM

1238 Count—150 Coun?
Asssrted Colon

21c per pound
Tarma: C.0.D. F.O.5. Lss Angelei.
BOX A-748
The Billboard Publishing Co.
1530 North Gower St.
Hpllvwoed, Californis

facturer) o “think German.”
Finally. the Continent is in
the throes of a genuing upheaval
in the established patterns of do-
ing business stemming from the
Furopean Common Murkel

“Buromat™ signifies not only
a new pinball but also the pro-
posal for a European organi-
zation of the coin machine
industry, which would represent
its interest before the Common
Market nuthorities at  Brussels
on a Continent-wide basis

The European ideal has cap-
tured the imagination of the
peoples of Europe—particularly
its vouth—as has no other ideal
in this century. What 1s “Euro-
pean” seems sophisticated and
wltra-modern; what is *German”
or “French” or “Dutch” seems
outmoded, save for a few ex-
ceptions such as German opucs
and French perfumes

Northuvestery
SUPER 60

¢ NO BREAKING
e NO CRUSHING
e NO MISSING

-

=

fry one Learn why oOthal
apergtors fingd thie SUPER 0O their
Favorite capesule vonder

I:a,-"h!l!.; tHe |J-E||'||'-..J.lq'.||,'.rfll:l::' 11°% n
newhy magazine, Ask to gat on
aur mailing s 11" frea|

WIRE, WRITE QR'PHONE

llowthwestern

CORPORATION

MANDIEII GUARANTFED

USED MACHINES

MW Madal 4%, 1o or M. . 'I."I-_Il
MW, Delune,. 1d¢ aF 84 Camh. 1.08
MW, TB-Eal, 17 Talh Sum Magh, 15008
MWW, Madgel 733, 1§ Farc. Ean
verted tar 108 cf. RO . .50
ART Guni : A |
Milts v Tan Gum 1700
Acarn § i, Glabe 18.50

MERCHANDISE & SUPPLIES

FreimCiiog MUk, Jumbe Gusen,

" S . i T3
Fllachia Nuly, Jumbs Quesn,

White ’ = T
Flatachia Nuti, Large Tulip .. . |
Piatachio Muts, Vendar's Mix Ld
Fiatachio Muti, Sheik. Red 5%
Covhow, Whole ' S
Canshew, Rutts FET va &Y
FPasnuls, Jumba i 43
Spaniagh . i |
Mimed Muls i Ar
Bahy Chicks wad s aih e
Aainbow Peanuts ......cc00..., 21
Briges Mix .......... - . |
Aosfan Baked Beans e e L
delly Beans .. _ .. .. : _— |
Licarice Gemi . 33
My B M, 300 g1, . JAR
Herihey-als e AT
Rain' Bla Gum, 71 el 1 23
Malt-etle, 100 1., per 100 a5
Wain-Ble B@all Gom,. 1408 cf.

170 et 310 et v d
Hamn-Blp Mall Gun, 100 ot ; b [ |

200 V. seild il preaaled o ali
Ralp-Die Ball Gum.

Adams Gum, all (lavars. o0 o A8
Wrinley*s Qi all Nivars, 100 of, _4%
Reesch-Mul, 100 1, L
Heriliey's Chocolale: 300 &1 .30
Minimium ordar, 35 Boxes. atveried
Complele line of Parte. Sunalie
Stands;, Globes. Brachaks, c|'11:||.“:
Evaryihiing for lhe operalar

Onethird Depsalt. Dalanics &.0.0

THERE ARE BIG PROFITS IN

GET YOUR SHARE WITH

TAB

You'll hil the
jackpol wilh this
seleclive lab
vender. Ten
columns for
wide saleclion
and bigger
capacily have
doubled and

even Iripled
sales.  Quick
Change™ mar-

chandise drum
culs servicing
lime in hall

$tamp Folders, Lowes! Prices, Write
NATIONAL VENDING
MEMBER machine oisTRIBUTORS, In:

NORTHWESTERN

SALES AND SERVICE CO.
MOE MANDELL

446 W, J6th S1., New York 18, N. ¥

LOngaocre 46447

X
|

i or sight wnits.

1E1T W. DAVIS 5T.

Available m 1¢€. 5,
Unit can vend 100 count gum, 'V
Use a5 tinghe unif or can be mownted on mulhiplg STards
Mew, attractive and durahle spasce-ssver stand avalable For

=1 . Vending Headquariers for VICTOR
3 '}I The Most Complefe and Fines! Line of Bulk Vendors
Il

NEW SELECTORAMA"

BEAUTIFUL STORE WINDOW DISPLAY

10¢g. 25¢ or 504 cown  medhandsm

V-1 and V-2 capulles

Double-_or triple yout sales with Fhus greal vendor, Write
- for Turther details color clrcular and prices
| L Large Stock ol Vendors—Party and Merchandiss

Winte for Prices

GRAFF VENDING SUPPLY CO., INC,

DALLAS, TEMAS

2741 E. Armatrong 5., Morrs, 11
il oo lobiict Bl Say You Saw It in Billboard
A

|

Please rush complete information and prices on

Merthwestern
Vender las illustrated)
western machines

HAME

SUPER SIXTY Ball

Cum-Charms
at well a2z other North-

COMPANY.

ADDRESS

CiTY.

Fill In eavpon, dlip end mall ta:

KING & COMPANY

IT00 W. Lake §i,

Phona: KE 3-3302

Chicago R NL

We handle complete line of machines, parts & supplies.

Also Hall Gum, all sizes; 1# Tab Gum
ginla’s Red Skin, small Cashewns, small

aek ar bulk

5 Package Gum, Spanlsh Muls, Wir
Almonds, Mixcd Muts. all in vacuum
Panmed Candios: 1 Hersheys 390 sount and 500 count Candy

-aated Baby Chicks; Lepfiets, Coln Wrappers, Stamp Folders, Sanltary

Mapkine; Sanitary Supplies, Houte Cards. Charme,
Wa ilractablie Ball Point Pens, new and used Vendees,

Stands. Il Brackets,

apsulies, Caat lron

Write to King & Co. Tor prices and our new 12-page catalos
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restige stereo-monaural phonograph with 7° LP feature. Model No. 425.

whatever the location, a Rock-0la phonograph makes extra profits for you

PROFIT WHEREVER YOU GO WITH ROCK-OLA!

What do vou need to make more on locations where

vou have been losing out? Stereo, Monaural or 7° LP
album, you name it, Rock-Ola has it! From plugh elub to
local beanery, there is a Rock-Ola phonograph to suit.
The new hieh-fashion 160 Play Grand Prix phonograph
with 7% LP album feature is at home in the finest prestige
location, Popular Rock-Ola Capri 11 and Rhapsody 11
phonographs plus full dimensional stereo and 7° LP
album options (Model No. 4185A) permit the operator to
customize any time to fulfill any location need.

That's not all! Add up the extra coin from the new Rock-Ola
Phonette remote speaker Wallbox and small wonder that
everyone is talking up Rock-Ola for "6:4!

ROCK-OLA MANUFACTURING CORPORATION
800 North Kedzie Avenue - [lhirﬂgn. Hlinms 60651

o —— T —

Capri 1I—-100 play deluxe
stereo-monaural phono-
graph. Full dimensional
stereo sound (optional).
Model No. 4145,

Rhapsody 1—160 play de-
luxe slerea-monaural phono-
graph with new 7" LP fea-
ture (optional),

Model No. 4185A.

MﬂmHW;'“ JW

for advanced products for prefil
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EUROPEAH NEWS BRIEFS

New Canteen Phono

HAMBURG—Helmut Reb-
bock GmbH is introducing Auto-
matic Canteen's new German-
built phonogriph CA-Electronic
160 Stereo. The phonograph was
ed at Automatic Canteen's
wholly owned German subsidi-
ary, Tonomat, at Neu lsenberg,
near Frankfurt.

CA-Electronic 160 Stereo is
designed to compete with Wur-
litzer's German-built Lyric
phonograph. Automatic Canteen
will continue to assemble its
AMI models and Neu Isenberg
and distribute them on the Ger-
man market. CA-Electranic will
offer the option of a compact
European phonograph.

S 100 Stereo

HAMBURG—Th. Bergmann
& Company is beginning de-
livery of its new phonograph
S 100 Stereo Luxus, The firm
is préparing a large prcrmuuﬂn
campaign which promises, in the
S 100 Stereo Luxus, a “top hit"
phonograph “which will surpass
your highest expectations.

Bergmann produces the Arj-
Zona target game, the Safari
electronic larget game, the Hob-
by and Trumpl payouls and
other comn machine products,

Spanish Pinballs

MADRID—The Spanish
government’s efforts to stimulate
the national economy are boost-
ing the production of coin ma-
chines.

There has been a proliferation
of coin machine manufacturing

companies, eight of which dis-
played products at the Second
Annual National Coin Machine
Fair at the Hilton Hotel Castel-
lan in Madrid.

The five firms exhibiting from
Madrid included Petaco and
Gedasan. Each firm showed a
100-selection phonograph. Major
display was given to pinballs.
Apart from the five Madrid
firms, exhibitors included firms
from Barcelona, Navarra, and
Zaragoza.

A.R.A. Named

TURIN, ltaly—The A.R.A.
company of Alessandrin, near
Turin, will import and distribute
fruit machines manulactured by
the Ainsworth Consolidated
Industries, of Australia and
Britain,

Avvocato Morascchi, presi-
dent of A.R.A,, has signed an
ment with Ainsworth
giving A.R.A. exclusive distrib-
utor rights in Italy and Sicily,
Equipment deliveries will be-
gin next week, and Maorascchi
IS preparing a nationwide sales
program.

Loewen Sales Plan

BINGEN, West Germanv—
Loewen-Automaten, which has
laken over general sales repre-
senfation for Germany, is press-
ing a big sales program for the
Keeney Colorama pinball. Loe-
wen, with headquarters ot
Bingen, has sales offices in
Duesseldorf, Hanover, Kiel,
Coblenz, WNeunkirchen in the
Saar, Saabruecken, Bielfeld,
Brunswick, Bremen and Ulm.

Peach State Sales Drive
Perks Up Slack Trade

COLUMBIA, S. C—Peach
State Music Company's month-
long sales drive—aimed at
moving 99 Wurlitzer Model
2800's and 2810's—ends July
1.

Any operator who buys three
new machines during the sales
drive period is entitled to one

chance on a drawing. The draw-
ing will be held when the 99
machines are sold.

~ First prize is a 1964 Cadillac,
completely equi . Second
prize is a 1964 let pick-

up trick. The third through 33d
prizes are cash.

Similar Ernmmmn! are spon-
sored by Peach State's Atlanta
nnd Ma:nn Gia., offices.

Al:r.:ﬂrdiug to Jim Faulk, man-
ager of the Columbia office,
seven operators have already
bought three machines each.

Business is traditionally slow
this time of year in South Caro-
lina because the music machine
($25) and game (575) stickers
must be purchased,

Faulk said the promotion was
planned to stimulate business
during this slack period.

?-.Conn. Operators Re-Elect
Jerry Lambert to Helm

- HARTFORD, Conn. — Jerry
I..lmhcn Stafford operator, was
~ elected president of  the Music
E‘Iperllun of Connecticut for the
- fifth straight year,

Other officers  elected  are

Phil Tolisano, Hartford, vice-
d-enl:. Frank %{lrh New
don, secretary; Tony Wilkas,
nrd. treasurer: Erdwnrzl
H:tg.uth. Stamford, sergeant at
»m t:ﬂ:i ll:;mnl, Torrington,
e e flesag

‘delegate at Inrge.
Juhr 4, 1964 BILLBOARD

and Abe Fish, Hartford, execu-
tive director,

Addressing the 27 operators
who attended the recent dinner
meeting al the Shoreham Ouaks
Motor Inn  here was loseph
Burns, attorney for the associa-
tion.

Burns outlined the progress
on the Celler Bill and urged
aperators to explain their p-nsi-
tions to their congressmen.

The members voted 1o accept
as associate members  distribu-
tors, suppliers and one-stops.

OIN MACHINE/news)

Pinball, Child of Depression,

Grows to

By ED BARNES

Today's sophisticated pinball
pames owe their existence to the
pioncer devices of more than 30
years ago. In the following arti-
cle, Ed Barnes, Billbourd staff
writer, traces the evolution of

inball games made by the
ally Manufacturing Company.

CHICAGO — The great de-
pression of the 1930°s had in-
numerable effects, and one of
the least predictable was the
birth of the pinball industry in
1931. That was the year of
Ballyhoo, the first Bally game
and one of the first two or three
popularly priced pinball ma-
chines. Iis name was taken di-
rectly from the populir maga-
zine of the period, which also
mspired the name of the manu-
facturing company formed the
following year by the late Ray
W. Moloney

With most of the country
broke and scrambling for a dol-
lar, the appearance of the sim-
ple machine and others like il
suddenly created a new class
of businessman—ithe coin game
aperator

Priced at $16.50, Ballyhoos
could be carried two at a time,
one under each arm

Jones Recalls

According to Bally executive
Herb Jones, Billboard ads of the
period gpave hundreds of people

the idea of Irying out the ma-
chines. Jones remembers letters
with cash enclosed, asking for
One or more games

Any place that had traffic
and a small flat surface ncees-
sible to the public could become
a location, (There were, of
course. no legal taverns then.)
Legs could be attached to the
game, but it worked just as well
on a counter, and for | cent a
player sent seven balls spinning
over the playing ~.url.|~.'r. Into
holes of varving wvalue. Bally
sold 50,000 of the units in the
first six months, It was clearly
the start of a new industny

Two years later the company
["L'"‘-'-‘”Il-'d o IMOTE advanced
game, Airway, lfeaturing the first
automatic scoring and the first

pavoul. This one cost the cus
tomer o cents for 10 balls
Rocket, in 1934, was the first
machine to pav awards auto-

matically.

Jumbo Debuts

With new pinball ideas ap
peanng every few months, 1935
saw the debut of Bally's Jumbo
one of the first of a new cate-
gory. It was a larger machine
and gave the player one ball
for 5 cents. It was thus a lead-
mg florerunner of all the one
ball payvout pgames that fol.
lowed,

Preakness, produced in 1936,
was another one-ball pavout,
and one of the first games that

Healthy Maturity

{lashed changing odds on the

hl'lflj

In 1937. Bally unvelled a
inovauon that e il used
”limF‘L'r was ihe nrst same in
which the rEets were not n
in the board, but spiral wir
bumpers, the ancestor th
used in most machn
T !'IIL' I".:|!| slaved on gl=1%
much longer than in earlier n
chines, a [eature that eraduall
evolved into the flinper

|' i A P

MOA Io Act as

Clearing House
For Leglslahon

CHICAGO Vi)
nave agreed to establ
sOCmnon s orlice
-.'i'l.’.-'rll.H:._‘ nouse and co-ord
ing agency for al
lorts sponsored |
Lion

3T Siep was agredd
a telephone conlerence Tuesda
(23] by J. Hurry Snod
chairman of the board: Lou
Casola president ItOree A
Miller legislative ) lon

L arliniies

Evolution of the Pinball Machine

VICTORY SPECIAL

CITATION

BRIGHT LIGHTS
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NOW FROM COLUMBIA ...
7-INGH STEREO LITTLE LP'S FOR ADULT
MUSIC IJPEHATUH PROGRAMMING!

o] o
E-Iureu Little LP

OON'T BLAME ME THIE WEARLY WAS MIRE BEYOND THE H.I.
UNDER PARIS SKIES LOVE HAS ND RULES SMOKE DETS IN YOUR EYES WHO'S SORRY NOW?

5LOW POKE SPEAK TOME OFLOVE LOVER,COME BACK TO ME N
THE SWEETEST S0UNDS OULL NEVER WALK ALDNE

a
WPEAK 9 ME OF LOVE T 19 MR O LOVE . o
N W WESS — W MEARY WAS WU TEE SWEETES! SOMG — THE BEAMT Wil WIRE RAfJ
RAY COMMIFF SINGERS : e
aigeday LN e Ieaak b e o Lew . “T cuﬂﬂlﬂ HEBH!‘H:LM @ /-/(f// / ﬂ
WEEE YOO BEMITI 08 FEE) LOVE MM B LB WEES YOUR REAITY @A PED e A ® e
WEL T W oW BB TOULL WIVER WALE LUMRE  IMORE GETI N VR TS T YONLL EVER WAL ALowE {; / / -
SMEAE O ME OF LOVE WEAL T NE OF LV @ /8 /1; /y
THE WEETES! SoDWBd — Tl BEAMY Wii WiE THE IWEITIST \omed — THE BELRLY WAl MIE
RAY CONNIFF SINGERS RAY COMMIFF SINGERS
el LF e Towwd b Vi @ s {ada=iily LF ifess Lawall e Ma @ e f rfjx}f
UEN YOUR MEAETT Ba fueE) LOVE MAJ O ML DN YO WELET 0N MED LOYE WAl 9 pOLE I'g
INOEE GETI [N YOOW BYES T URUNLL MOVER WALD MBS DWONE GETI IR TONR EYE T TRV WEYER WALL Al
LM ™ ME oF LMY D 18 N W UM @
M TWETET SO — WD MEEMLY WS MIRE THE JWESTEL] MUMDE — THDD BEAMLY WiS MIRE EE
RAY CONNIFF SINGIRS RAY :uHHln SINGERS . _.l‘ )
g LIF & = Yemah in &a o Loww o] wh bu Ay ol L {a
(WEES TR FEANTT 0% Rl _  LOVE NAL O BNLES (WIS YouR WEANTY oW FIRD) LOVE A3 WO RILES <)
P T N PR P UL MEYER WALL ALDE  DMedE GETI (N YO BT T YOUMLL SEVER WALL Al ?-1
ELL 18 WE oF Lbvi ieELl 10 WE oF L
THE SWESTEST 1M — ML BEALLY WS Mime THE TWRETEST JoeMmd — THIS BEARLY WAS Wik m
RAY COMMIFF SINGIRS RAY COMMITFF SINGERS =
| — T - w55 Ma ' - = ¥ BB Rkl 5 e 9 |Lw &
| (wEE omm SELITY 8 FUE) LOVE WA W paS (WREN TOOR WEAXTT o8 HED LOVE B 0 palE
| TMSNE GETE M WOOR EYE T YOULL NEVER WALK ALDRE  DWME GETI N TOMR ETE T ML NEVER WALK ALE (=
S
WEM TO ME O LiVE WEAL T ME OF LOVE
INE DWEITEST oMM — M BERRLY WAL WiRE THE IWESTELT Sommmd — THN BELBLY Wii MimE
RAY COMNIFF SINGERS l..l‘l" :nnuln SINGIRS .
s LF Pilleos s Wa ml L Tosah i Mg @l Leww PATEMNT
| wesw vomn meARTY W8 e LOVE WIS WO BOLE  OWHEN YOUR WELET B8 PSS LOVE WAS B0 BB PENDING
PRSIE GETI 0N TOMB ETEL T TOMLL WEVER WALL LigeE UMM GET) N YONR PYE T TONLL REVER WALL Llees

—

T B = = —
| ___MORE| |m - L | = | =TSR
4 THEMES for| [~ :

YOUNG

| LOVERS

’? PERCY FAITH

and kis srchostirs

AHDY WILLIAMS

THE ACADSMY AWARD WINNING
CALL ME IRRESPONSIBLE

Barbra Straisand / The Third Album

@

7

A m OTHEA HIT SOWNGE FROM THE MOVIES

|
Ralgh Sharon Trio

\

WIVES AND LOVERS » BLUE ON IT HAD TO BE YOU « IT COULD CALL ME IRRESPONSIBLE » SOMEDAY MY PRINCE WILL BEWITCHED (BOTHERED AND
BLUE = SEE THE FUNNY LITTLE HAPPEN TO YOU = THE RULES MONA LISA = CHARADE MORE COME » THERE WILL NEVER BE BEWILDERED) = TFKPH%HA
CLOWN = POPSICLES AND OF THE ROAD = JUDY = OH! « LAURA » ANNIVERSARY SONG ANOTHER YOU « WHEN YOU CHANCE ON LOVE - MY MELAN-

ICICLES « SINCE | FELL FOR YOU CRAZY MOON + SPEAK 7.8971 WISH UPON A STAR = STELLA CHOLY BABY = MAKE BELIEVE
YOU UM, UM, UM, UM, UM, LOW 7-8975 BY STARLIGHT » SUMMERTIME + DRAW ME A CIRCLE « NEVER
UM 7-B967 « THAT OLD BLACK MAGIC WILL | MARRY 7-8954

7-8958

Announcing 6 Do-It-Yourself “Littie LP” Kits-each includes.

B A DOUBLE-FACED MERCHANDISE FOLDER FEATURING FULL-COLOR, 7-INCH ALBUM
COVER ON THE FRONT.

B THREE 1%-INCH MINIATURE COLOR COVERS AND TEN TITLE STRIPS ON THE REAR
FACE FOR USE IN PHONOGRAPHS AND WALLBOXES. :

B ALL ELEMENTS PERFORATED FOR QUICK APPLICATION.

AVAILABLE THROUGH YOUR REGULAR COLUMBIA DISTRIBUTOR.
ALSO AVAILABLE: 6 CORRESPONDING “STEREO SINGLE” PROGRAMMING KITS.
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Wurlitzer and Columbia Records
innounce the Release of SiX New Stereo

Singles thru Record Distribution Channels

THE SONG FROM MOULIN ROUGE

 srenco V@IV

"GIGI!
COLUMEIA ALBLUIM “CALL ME IRRESPONIIRLE

L R R R R A I I S

"“"MY MELANCHOLY BABY"

DX oo s

“NEVER WILL | MARRY"

ECLUNEA ALBUM "THE THIRD ALBUM

“"ON GREEN DOLPHIN STREET"

m TONY BENMETT m

“"WHEN LIGHTS ARE LOW"

COLOMBIA ALBUW “"wHEN LIGHTE ARE LOW

T - S R R SR AR B SN R B AR R S AR R B = RS

““BEYOND THE SEA™

=z \ORE m( RAY CONNIFF SINGERS

== YOUNG “DON'T BLAME ME"

—— OVERS COLUMEBIA ALBLNG “SPEAR TD WE OF LOVE

R R R R T R

‘““AROUND THE WORLD"

STERED ANDRE PREVIN

“ZIP-A-DEE-DOO-DAH"

COLUMNMA ALAUN "IOUND STAGE

- T .

“"FORGET HIM''

oo I

""SUGAR SHACK'"

COLUNWEiA AlLRUN “SORE THEMES FOR TOUNG LOVERS

Here IS Adult Programming
al I1S Besl

These choice single records inaugurate a new trend in Music
Operator Stereo Service. Now you may select the records
you want for your locations by ordering any or all of this
release and the singles releases which will follow.

Each of these seven-inch 3314 stereo singles are packaged
mm a new style Stereo Operator Programmer — a double-
faced merchandise folder which features the full color seven-
inch album cover on the front, three 17" miniature color
covers and ten title strips on the rear face, all perforated for
quick application to phonograph and wallbox. Each record
and Stereo Programmer is securely packaged in a trans-
parent polyethylene bag.

This is the start of a new distribution plan for Stereo
single records. You can order this release from your
Columbia Distributor, any Columbia-serviced One-Stop, or
your Wurlitzer Distributor, Additional release to follow will

be advertised on these pages so that you may anticipate your
requirements 1n advance. And remember, only Wurlitzer

offers patrons the top and bottom sides of five album

records as the Ten Top Tunes bargain of ten plays for a
half-dollar coin.

URLITZER 280

Music’s Big Money-Maker
THE WURLITZER COMPANY

108 Years of Musical Experience

NORTH TONAWANDA, N. Y.
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/— POP SPOTLIGHT
THE WONDERFUL WORLD OF

(
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POP SPOTLIGHT

\

I,-"-
POP SPOTLIGHT

e

-

G' POP SPOTLIGHT
ALCENT ON YOUTH

BILLBOARD SPOTLIGHT PICK

Pop LF Ipotlights are those albums with sufficient sales po
tential, in the apinion of Billboard's Review Panel, 1o achisve a
listing on Billboard’s Top LP's charis,
other categories are selected on the basis of thelr pateniial
io become tog sellers Ini their reipective areas,

Spatlight

MANKE BELIEVE

lohnny Mathis, Mercury MG
20913 (M}); SR 80913 (5)

The theme is “Warld of Make Belisve'
with Mathis taking the listener on in
EXCUTIION af wicarious mutical enjoy.
ment. Selections Include: “'Camelar,*
Am Always Chasing Rainbows™
“ahangri-la,”  “Beyond the Sea (la
Mer]™ amd “Heyend the Blue Horifon.*
A ling idea, beautifully performed by
Malhis wilh alils wuppar?t  feom j_“]-ﬁ
Ferguion's arrancements and Jack Feier
mans orchesfration,

MATHIS

I b

m.n_n':l;.-t i il
S F
ll'lllh." 11'!" I.I'."I."I'

OHNNY

b
s
-[@r POP SPOTLIGHT
F

ON THE COUNTRYSIDE

Brook Benton, Mercury MG

40718 (M); SR 40918 (5)

The marriage of the blues and eauntey

mukie 1 lamg an accomplished fact
Henton's deep Feel for e bBlues i
carried over naturally 1o the parfgrm
ance ol couniry 1omgs. The hacking,

however, replaces the Fddle and guitar
with strngs and & |azz rhythm uni?
Interesting and enjoyable listening.

N THE COUNTRYSIDE

HROOK BENTON

WHEN I'M ALONE | CRY

Marvin Gaye. Tomla 251

Anolher winfer from fhe Tam|a-Molawn

Wablz of talent iz Marvin Gave Hig
pap Y mingies have been [n anather
wein. tramr this primarily adulb-oriented
gleum.  Gaye ‘packs a load of heeling
and warmth into his resdings of “You've
Changed," "Wheti  Your Lover Has
Gone™ and “'Becavis of Yeu,” to name

& lew

T WHEN
[ MALON]
(1)

4 mm":s:'

§ I-
‘ Ft!-'h-i“_"
luu-l-.-.'h
)
e - e
LR
1l -
L=

T

MARY WELLS SINGS MY GUY

Molown M &17

Mary Wells has been a consisten? win

ner In the singles department “as the
fitle of this album  clearly  reveals
Mary goes the standard raoute (oo this

album for the meost part, giving her dis
limgtive rock-a-blues preatment ta '
Unly Have Eyes for You,” "My Baby

just. Cares for Me,”™ and A1 Last,™
Backing i from high-pitched Ffemme
chorus

Harry Simeone Chaorale
Mercury MG 20920 (M);
SR 40920 ([5)

The Herry Simeone Chorale places the
atcent on youth  through  Bright and
madern arrangements and Interprafations

of standards Although fAgl  fesn
grooved, the sound will nol be tabbed
ns tguare'' by the younger buyers,

Moil inoelder age groups will find §f

music for those who |ike fo  fthink
young. Selections include: "Vaya Can
Dios," ™1 Ain"t Down Yet," and "'Bei

l\\\I"-"Ilr flist Du Schoen,

’ COUNTRY SPOTLIGHT

S

| WALK THE LINE

Johnpy  Cash, Celumbia CL
2190 (M) C5 B9&0 (5)

Johnrny (3 Thought of Tirst as & eouniry
artigl.  Howdver, he consdistenily makes
the pop charts with singles. Cash s
maie han juwEl & dlhger af sangs ho's
a fNirsterate balladier and musical i
tirpreter af the saga of Yhe West, Qe
certainly dosen't hive o bd A pkw
musle Tan to dig The deep barilone @l
Johnny LCaih,

winners In

ALBUM REVIEW POLICY

Every album sent to Blllboard for review is heard by Billboord's Review
Panel, and ifs sales potential i3 rated within s calegory of music Full

reviews are presented for Spotlight Picks and Special Merit Picks. AN
othar afburma are listed in their respeciive catlegories,

rJtJJJ!:L_IET J UJL}’T “;JII.T'-I-H @ CLASSICAL SPOTLIGHT

~

TRIAL BY JURY

D'Oyly Corte Opera Com-
pany. Londen A 4155 (M)
O5A 1155 (5)

Gilbert and Sullivan performed s anly
the Doyly Carte Opera Company can
perform it This one-act comic master-
piece ha: been previously available in
monaural only. The album slsg includes
excerply fram “Ulopia L1d™ Thiz par-
fial recording s all that is currently

lisied in catalog. _-/

o £

it
W Ptiey Faabal Fhpberamey i Dt
Fagdwrang fanm Calfjaap pod

Dlpriryid gl Aottt tivy Ry Wiy Bumesd

WORLLS FAIR SUTTE

raE=

3 CLASSICAL SPOTLIGHT \.'
GROFE: WORLD'S FAIR SUITE
World's Fair Symphony Or-
chestra (Lovalle), RCA Vietor

LM 2764 (M); LSC 2754 (5)

sparkling with the imagry of the great
Fair, Grole®s Werld's Fair Soite i3 di-
vided into five parts, sach dedicated 1o
A general aspec) of the spectecle: Unj-
iphere, Infernational, Fun at the Fair,
Favilions of Industry, Mational. Tha
archestra under the baton of the ac-
complished bandmaster, Paul Lavalle,
perferme brilliantly. A fine and araph-

@ JAZZ SPOTLIGHT

MILES & MONK AT NEWPORT
Miles Davis and
Thelonious Monk Quartat

Columbia CL 2178 (M);
C5 8978 (5)

There s Tittle elze jszx fams could ask
for than a Newport satting, the Mile
Davis Sextel and the Thelonious Monk
Quarfel, Adding to the roster of stur
are John Coltrane and Canranball Ad-
derley, fealured with ODavis; and Pes
\:iee Ruszsell, whio helps guide Monk

Sextsl

— -__,.,.,._.T. e e—

BEETHOVEN
ANTAL DORATI

i tribute 1o & noble undertaking. _‘/J

£ iy CLASSICAL SPOTLIGHT
=/

r  BEETHOVEN: VIOLIN
CONCERTO IN D

Joseph Szigeti, London Sym-

pheny  Orchestra  [Doraoti)
Mercury MG 50358 (M); SR
FO538 (5)

Hix many admirers will
lang overdue recording by Joseph Sai-
geti of the Hesihoven Concerfo. The
playing (& Brilliant, intelligent and filled
with the hundred |ittle subfielies and
nuances which are the skamp of any ol
his performancer. A& welcome addition

o the cataleg of ene of cur fines uiu-j

welcome fhis

d

linists.
CLASSICAL SPOTLIGHT \

@ CHOPIN: PIANO CONCERTO
NO. 1

ﬁ JAZZ SPOTLIGHT

THAT NEWPORT JAZZ
Gina Bachouer, London Sym-

phony (Deorali). Mercury MG
50358 (M); SR 90348 (5)

A flawless performance by Gina Bach
suar of phe often recorded Concerio Mo
| and of four pieces for sole  plape
| "Noclume in O sharp minor' and three
Eru:::i;- ;1'.|.-r|.' i an elégance and grasn
in Miss Bachauer's playing fhaf makes i
thete recardings aqmprh.'nggn-rr specinl [!if‘l Terry, Zoot Simy, Coleman  Haw-
She receives excellent bhacking fram kins, Reoy Havnes, Rubv Br=ff and
the Londen Symghony Orehestra con- many, many others. Plenty al musical

Various Arfiste. Coelumbia CL
2179 (M); C5 BF7? [5)

For the many @z fans who were nol
able to make the annoal heglira 1o Mew-
port to rapporl with the founds being
sel forth may do so with séie and en-
foyment with this album: Feafured are

ducted by Antal Oorah excifement &nd aurprises j

| P

CLASSICAL SPOTLIGHT
|
&
aTRAUSS: GREAT MOMENTS

FHE SOUXD 0F CHICAGO
FROM “DIE FLEDERMAUS" ;

¥ienno State Opera Orchestro
ond Chorus (Danon). RCA
Victor LM 23728 (M); LSC 2718
(3)
A fine opperfunity Far opera Followers
and Strauss Jr, develeez o hear & e
nowned cail perform  “Die Fledemmeus™
feacerpiy] in  English, A handsorme
Brochurs &8 prowvoed wath the albom
tor easy follow along  Starred  are:
Annz Moffo, Rise Stevena, Sargic Fran-
chi, Jeannetie Scovell), Richard Lewls,
George London and John Hawrwell, _./

POP SPOTLIGHT
STRUTTIN' AT THE WORLD'S

~

AT JAZIL SPOTLIGHT
N "
JAIZ ODYSSEY (3-127), VOL-

UME II—THE SOUND OF CHI-
CAGO (1923-1940)

FAIR
Various Artiste, Columbia C3L
Dukes of Dizigland. Calumbia 32 (M)
CL 2194 (M); CS B994 (S) Whethes the lstener i3 an  historian,
muticalpgint, jare lover or reminicer, 1he

Geteup and go music. The boys do the

Dlwseland strut through 13 rouitylouily frem 1923 through

misie @ :'hr'l:n-[ll:
1980 s 'lovingly fraced In fhis threes

funes in great farm.  Included in the achage, Included &5 & shor) bopklet
swingimg march ﬂrrr#:”"'l:ulﬂﬂlf Boogiv Ia:l‘rn|:||| viog In words and pictures thi
M.mi l.'urn'-rupl. CThe |, Dul nhiumﬁ music being performed. & few ol fhe
Marching  Hame, Swingin . agategations heard are: King Ollver's

and, of course, “Fale Iy Fair™ Fhe of- Creole Jacr. B Jelly  Rall i
e " nd, ¥ Rall Martan's
Ficial sang of the HWew York World's Yazr Band, Earl bises shd His: fp _

Fair. The boyi are Up o Vhew' wsual s r
excallont standard ] l\t" Rey Eldridge and Mis Qrchastra __,)
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