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GOODY 'PLUS 2’ REACTION V

'Plus 2' Gets Wait
And See Action

By LEE ZHITO

HOLLYWOOD — Jim Conkling’s ‘Plus 2" innovation
(BMW, August 28), aimed at stimulating singles sales, last week
stirred industry reaction here ranging from “it's ingenious"” to
“it won't work." All who commented, however, agreed on one
point: Conkling and Warner Bros. Records, the firm he heads,
deserve credit for attempting to find a solution to one of the
industry’s knottiest problems, the waning singles business,

CmﬂinFs “Plus 2" plan, as exclusively reported in last
week's BMW, offers the singles buyer a bonus track on each
side by the same artist for the same price, Idea is to give the
consumer more for his money without cutting the price of
singles, thereby protecting the dealers’ mark-up while attempting
to create singles sales excitement. Conkling said his label will

1l “Plus 2" policy starting with its September release,
and called upon other Iabels to join mim in AN INdUsiTy=wide
effort to bring back the singles business.

Whit and See

BMW found most Coast-based manufacturers in no burry
to jump aboard Warner's “Plus” bandwagon. Nearly everyone
said his firm will “wait and see,” and if the plan proves itself
by virtue of WB’ increased singles cales, only then will others
come to Conkling's support. Many of those on the wail and see
side indicated their personal belief that the “Plus 27 approach
was not the answer to dwindling singles sales.

Said Llovd Dunn, Capitol Records’ marketing vice-presi-
dent:

“We huven't given any thought to trying the “Plus 2" plan,
but we are extremely interested in what has been done, and will
watch its developments with keen interest. Any new and creative
thinking that can be applied to single records should be wel-
comed by the entire industry.”

Said Challenge Records' President Joe Johnson (whose label

(Continued on page 37)

Dot Expects $5 Million
Fall Sales Program Take

Randy Wood Foresees $2 Million Gain
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Juke Box
Ops Cool
To Plan

CHICAGO—Warner Bros.," new
“Plus 2" plan of adding & short
bonus selection to each side of &
45 rp.m. single has lifted a lot

of eyebrows In ihe JUuke DOX DUSI-

ness.

Operators are frankly surprised
by the move and the reaction to
inst what effect, if any, it will
ave on the juke box business is
mixed,

A spot check of operators here
in Chicago has drawn comments
everywhere from, “IU's just a

watered-down wversion of the

old
(Continued on page 47)

Cross-Country Price Comment Round-Up

N.Y.C. Scene
Yeas' & ‘Nays’

By REN GREVATT

NEW YORK — Sam Goody's
decision to drop the price of singles
to 56 cents, announced late last
week, has caused a flurry of con-
versation, long distance phone
calls and in some quarters more
vociferous reactions ranging from
“hravo” to “a curse on Goody's
house” in the trade. A number
of the reactions have come from
as far away as the West Coast,
where a local New York situation

would ordinarily be expected to
have little effect.

ook a more serious view.

business trend that

‘Midwest Dealers
See No Effects

CHICAGO—Sam Goody's price
slash on singles is an attemplt 1o
squeeze out his competition and
will not necessarily have an effect
autside the New York area, accord-
ing to some dealers here, Others

All questioned the wisdom of
Goody's move in view of the profit
loss, but added it reflects the stub-
born attitude of the manufacturers
who refused to recognize a growing
emphasizes
small profit on large volume.

One Chicago dealer noted that
singles prices have stubbornly re-|
mained 60 cents at the distributor

Over 1960 Figure Through Incentives

HOLLYWOOD — Dot Records |
expects to ring up 55,000,000 in
sales during September, the month
of its 1961 Fall Catalog Program.
The sales prediction, figured at the
manufacturer’s price level, was
made to BMW by Dot President
Randy Wood. It exceeds by some
$2 000,000 the sales harvest reaped
by Dot during last year’s Fall Pro-
gram.

Dot's 1961 sales plan closely
]Jarallels its offer of a year ago
ncluding its precedent setting “six
months to pay” benefit and tops
the previous deal with the addition
of a special discount. (Last year's
offer excluded a price-break.) The
complete 1961 plan is as follows:

Complete 1961 Plan

(1) Dealers are being offered the
complete Dot catalog of LP's and
EP’s, including its current releases;
(2) their purchases will be pro-
tected by a full 100 per cenl guar-
antee for return or exchange at
the conclusion of the dated billing
period (merchandise purchased un-
der the plan cannot be returned
until March 15, with the exception

of Christmas product which will

be accepted anytime before De-
cember 25); (3) dealers will receive
a 10 per cent discount (buy
nine albums, get one free); (4) six

months dated billing calls for pay-
ments in installments of 1/6th of
(Continued on page 3)

Goody himself has received a

level and 98 cents at the consumer

number of phone calls with such
ﬂl.ll;'ﬂ-liﬂl'lﬂ- being posed as “What

“So where are you getting the
records from?" Despite the trade
furor, Goody reported that con-
sumer reaction was relatively mild,

o you think you're doing?" and | uct.

(Continied on page 8)

level, even though the record mar-
ket currently is flooded with prod-
He said singles prices eveniu-
ally will have to drop with the man-
ufacturers and distributors takin
the initiative in lowering prices.
Cleveland dealer said his store re-
(Continued on page 8)

RIS R ——

Index to Contents

General

Intarnational Music
Mﬂﬂll"‘ﬂ.i‘i.u‘ﬂ’ H‘ﬂ‘l”ﬁ Fm W EEEE e

Talent Naws

Music Pop Charts

Best Buys In Records ,a.e.u:. 28
Bast Salling Phonographs &

Taps Recordert .eeieeses:ld
Bast Selling Sheet Music in

[ R - s A e 43
Bubbling Undaer the Hot 100, .30
Double Play Diths seeensssss:4f
Hits of T.H!- W-El'ld issEESEE. r-ll'{'-;I
Haonar Roll of Hits sssssassest!
Hot 100 sosssenmans cunpbeas s te

.........

E-—d Eéawsfgdr' Y AP sy Musiﬂ-Phnnuqraph
Jels - TS oo aiasslsnsies 15 ME nd+ in II
Singles Programming Guide ..25 rehandising ..
oD LF‘I.i- .............. |--|-|--I'* ﬁ'bn.l'l"l C:}'.-'Er I:li Fre ‘H‘H'IE‘EL ...._L.?.
Tap LY s by Tategory sesse &7 Bast Buys in Records <ol
Top Marke? Braakoufs Lvcvees @D Bast Seliing Phonographs &
: Tape Recarderl -sssssses Jrd
Reviews Disk Daals for Dealort soeenses 12
L? Hﬂ-'l.‘l:l'-'ii ..-....+-----i-|l-|-l-lu--E1'
i l ag -..I: WE sssass & L3 "
Single Record Reviews . L Coin Machine Operating .. 47
Radio-TV Pregramming ....I0 Bl VRAHING < o.scsnvesennis 50
Artisty' Biogrophies ssssessesi0 Coln Machine New: &7
Pragramming Panel sesseesss: !l Coin Machine Price Indext ....30
Yastaryoar's Hits iy iy gy o L1 Doubls Play Disks- +s . . "'fa
¥ e e ey | 5]ﬂg|a£ Frugrummiﬁq Guide. .. Lb

Paid Circulation This Issue, 21,428

f

Coust Tags It

‘Local Action’

HOLLYWOOD — Record 1n-
dustry leaders here last week
shrugged off Sam Goody's singles
price cut in New York (BMW,
August 28) as a local brush fire
that couldn't spread, and therefore
paid it little heed. One thorn that
did find its mark among some here
concerned the fact that Goody was
able to buy singles at a price ob-
viously better than dealers eclse-
where.

Said Society of Record Dealers

(SORD) President Howard Jud-

{Continued on page 8)

CONKLING SAYS
‘PLUS 2" SAVES
SINGLES PRICE

HOLLYWOOD — Warner
Bros. Records President Jim
Conkling, whose “Plus 27 plan
to stimulate singles record
record sales coincided with
Sam Goody's singles price-
slashing (BMW, August 28),
last week found that Goody's
move “dramatizes the need for
a constructive solution to the
industry’s singles problem.”

From Conkling's vantage
point, his “Plus 2" approach
is a more nearly palatable
solution since it saves the sin-
gles price structure for dealer,
distributor, one-stop and rack
jobber, but gives the customet
a break by giving him more
music for his money. Goody's
approach cuts down the value
of the single in the eyes of the
buyer, and, if it could possibly
be followed by dealers else-
where, it would mean less
profit for all concerned.
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Competing Racks Cut Some Disk Prices

HOLLYWOOD—Milton Weiss,
the Los Angeles distributor who
recently stopped selling one-stops
(“they're in direct competition with
us"), last week claimed his sales
were soaring as two of the area’s
leading one-stops caught his top
sellers in a price-cutting cross-fire.

As BMW exclusively revealed
(August 14) issue), Weiss had in-
formed all one-stops that his Mil-
ton's Phono Record Company (dis-
tributor for Chess, Dooto, Duke,
Sue, V-Tone) “will not knowingly
sell to anyone who resells to other
stores.”

This action, he said, was
prompted by the fact that one-
stops are increasingly cutting into
the distributors’ realm by servicing
retailers.

Last week, Weiss told BMW
!hat his one-stop freeze-out is pay-
ng off handsomely, “I've had at

36% of U. S.
AM Stations
Carry C&W.

NEW YORK—Some 36 per cent
of the nation’s 3,327 AM radio sta-
Li-::sm are carrving from “under two

ours” to “full-time"” country music
Bmgrnmming, eccording to a sur-

ey of program directors made by
the Country Music Association, na-
tional organization fostering coun-
iry and western music, Sunfeg was
recommended to the CMA’s board
of directors at their first quarterl
meeting by John Sippel of BM
and was compiled by Mrs. Jo
Walker, executive secretary of the
group. Survey elicited a very heavy
response from radio station execs
with over 50 per cent of the sta-
tions reporting back, even though
over 17 per cent of the response
indicated that no real country pro-
gramming was done.

The actual response of stations
carrying country music, based
upon number of stations and daily
programming time devoted to
country and western, breaks down
as follows:

Daily Totsl
Frogramming Number of
Time Stations
Bl GRs s naaimine 81
Bto 10 hours .....0 0c04.. 31
Dt THhOONS . ...ovesuvisss B
4 to 5 hours ........ sess 189
2to 3 hours ....... senss 423
Under 2 hours .......... 425§
TolRl im0 1,209

least 35 dealers come into my
place who had been buying at one-
stops. I hadn’t seen them in a long
time, but now they're back. Each
one of these are customers we can
sell other records besides only the
hot ones. The distributor sells, but
the one-stop is only an order taker.
My business is now four times what
it was before.

“I can't say all of this is due to
my getting customers who used to
g: to the one-stops, because we

ppen to have a stronger line-up
of hot sellers now than we had
before. However, I'm confident
that a lot of the business increase
is due to the fact that we have a
chance on selling the dealer, rather
than letting the one-stop feed him
ﬂnl%]the hits,"

is rosy report came in the
face of a price cut leveled at his
leading sellers by the area's two
top one-stops, my Ricklin's
California Music, and Harry Dale's
Dale Record Service. California
Music, the West's largest one-stop
operation, circularized dealers dur-
ing the previous week that it had
on special sale (from August 21-31,
inclusive) such Milton's Phono
items as Ike and Tina Turner's
brisk u.]]ing single, “Won't You
Forgive Me” on the Sue label, re-
duced to 50 cents (from the dis-
tributors’ usual 60 cents): Bobby
Bland's “Two Steps From Blues”
LP on Duke, cut to.$2.15, and the
Chess label’'s “Moms Mabley's” LP
reduced to $2.15 (both cut from the
usual $2.47).

Harry Dale was notifying deal-
ers that the Dooto line of LP's
which list at $4.98, will be slashed
to 52.50 at the one-stop. Thus, the
one-stops sought to prove to Weiss
that his freeze-out action did not
deny them his lines, but they were
able to obtain his merchandise at a
sufficiently low price to permit
them to undercut the distributor
himself,

California Music’s Ricklin told
BMW: “Our business with his
(Weiss) merchandise has been es-
pecially good. We wish him all the
luck with his endeavor. 1 don't
feel he's in a position to take such
a drastic step. I admire his courage
in making this move, but I feel
the premise upon which he bases
his action is wrong."”

Ricklin added that he's opposed
to bringing in transshipped mer-
chandise, but if a distributor de-
cides to cut off his source of sup-
ply, there is no alternative. He
pointed out that he has tradition-
ally stuck by the local distributors
despite the fact that their lines may
be available “at a price” outside
the area,

Dale told BMW that since

Weiss' one-stop crackdown his op-
eration has not felt the pinch. He
said he has other sources of supply,
and if Weiss refuses to sell him,
he’s only losing those sales to an-
other supplier.

Although some one-stops have
written to Weiss' manufacturers
complaining about the freeze-out,
the distributor insists he has not
felt any pressure from his lines.
"Every one of my manufacturers
has felt that I can present their
merchandise in stores and not have
to be dependent on one-stops to
move their product,” Weiss said,
"They are not fools. They know
it's impossible for the one-stop to
sell their merchandise properly, At
least two one-stops have written my
manufacturers. The labels know
I'm taking this course to increase
my business, and if I'm able to do
this, they know theirs will increase
right along with mine,”

Has the one-stops’ price war
hurt him? Weiss insists, not at all.
“I've never expected such tre-
mendous dealer support. I've had
dealers call me and order ‘25 of
the best selling records you've got,’
without even naming them. You'll
be surprised how many calls we've
had from dealers who said they
don’t care if they can save by buy-
ing from a one-stop. It seems the
dealers don't like to see a power-
house beat out a little guy.” This
quotation brought only smiles from
the one-stops,

Other distributors, some of
whom nodded approvingly when
Weiss made his initial move, are
observing the fracas at a respect-
able distance, but none has indi-
cated he will join Weiss., Some are
openly siding with the one-stops,
pointing out that “it's much better
business to sell a Sammy Ricklin
who has unlimited credit with us,
than to take a chance with extend-
ing credit to a raft of little dealers.”

OTIS" STATUS
IS CLARIFIED

NEW YORK—In a story in
last week’s BMW, regarding
the formation of the new firm,
Sunset Management, it was
stated, “Sunset's interests also
include (Clyde) Otis’ small in-
terest in- the management of
Brook -Benton.” is week
Benton clarified his status with
the statement that while “Mr.
Otis retains a small interest
in him, his active manager
continues to be Mr. Dave
Dreyer,” and that Sunset En-
terprises is not authorized to
act for him (Benton).
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XMAS GIFT GIVING, GETTING LIST

NEW YORK—Teen-aged
their Christmas

~1e girls (13-19) rate records high on
gift lists—both for “getting” and “Ei"'u"iﬂg"—

according to Seventeen magazine's study of the December,
1960, holiday gift scene. Last Christmas 2,020,000 of Seventeen's
young readers received records as gifts, with three out of four
girls receiving records they had requested,

A comparison of the mag's 1960 Christmas
study of the same market made in 1957

with a

gift survey
shows that

39.6 per cent of the teen-aged girls surveyed received records
as gifts in 1960 as compared to only 19.6 in 1957,

On the other

facturers should step up

hand, the study indicates that phono manu-
] promotion selling the idea that phonos
make good Christmas gifts for
received record players as gifts,

teens. In 1957 B.6 per cent

whereas in 1960 this percentage

dropped even lower to 5.2 per cent.

In 1957, 82 per cent of the

requested record players as a

this figure dropped sharply, but rose

in 1960,
More teen-fems are

irls who received phonos had
gift. The following two years,
again to 64.2 per cent

buying records as gifts for their fathers

and brothers—14 per cent in 1960 as compared to 4 per cent

in 1957. However, the

57 study also shows
are giving records as Christmas gifts to

fewer of the teen-agers
girl and boy friends.

According to the 1960 study, Seventeen’s 3,100,000 aver-
age-issue readers spend a total of $169,786,000 on Christmas

gifts and receive, among
cash to spend as they

records.

Tagged “The Christmas Gift Story,” the 1960

their gifts in return, $58,007,502 in
; please. Of
spent on gifts for themselves,

)f this sum, $34,746,000 is
with 15.6 per cent going for

study is the

fourth in a continuing survey of Seventeen’s readers.

BUY BRITISH!

English Arfists Hit

Popularity

By DON WEDGE

LONDON — The British disk
industry last week set up a new
record for its own contribution to
the nations’ best-seller list. No less
than 21 platters out of 31 included
in the “New Musical Express"” list-
ing (see page 19) were of local
origin, In most cases the composi-
tions concerned were British, too.

This is the highest proportion
ever achieved since the music
weekly compiled the first British
best-sellers list in 1952, It is also
clear that records enjoying high-
est sales are of local origin — U. S.
Bonds' Top Rank release “Quarter
to Three” (at No. 8) is the only
American-made disk in the Top 10,

New Artists Key

Much of the swing to British
domination of the singles chart
can be attributed to new artists,
Major find is probably Helen Sha-
piro (Columbia) who topped the
chart with a British song, “You

Schein Col.
Int. GM Post

NEW YORK — Harvey Schein
has been appointed to the newly
created post of general manager of
Columbia Records International.
He will supervise Columbia’s rela-
tions with its licensees in Western
Europe and other areas of the
world.

Columbia's subsidiaries in Can-
ada and Australia and Columbia's
domestic operations relating to In-
ternational activities will also re-
port to Schein. The label's domes-
tic operations execs (working in the
international area) include Nat Sha-
piro, director of international
artist and repertoire and creative
services; Latin-American co-ordina-
tor Peter Rosaly; Operations Di-
rector Arnold Berry and Promo-
tion-Merchandising Services Man-
ager Stanley West,

Schein, who joined Columbia in
1958, has served as general attor-
ney, and during the past year has
also been responsible for interna-
tional planning and acquisition ac-
tivities, as well as co-ordination of
operational services to overseas

subsidiaries and licensees,

af Home

Don’t Know.” Still only 14 years
old, it is her second record, the
previous one was also a hit, John
Leyton's “Johnny Remember Me'"

(Continued on page 4)
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" EDITORIAL

C.GW. Exposure

A survey of country music programming (see separate story)
indicates that 36 per cent of the nation's 3,327 AM outlets
devote time to this major segment of our musical culture,

One must assume that the exposure facilities are present.
One can also assume that the extensive exposure time reflects

a listener demand for c.&w,

Why, then, has the pure country music market diminished
to the point where a good c.&w. record often sells in disappoint-

ingly low quantities?

Perhaps the answer lies in the failure of manufacturers
and distributors—and their contact staffs—to properly promote
country music. Certainly the failure is not with radio. The
broadcasters continue to have faith in the material,

From a dollars and cents standpoint, it would be wise to
very seriously consider the results and implications of the survey
and act upon them. What is necessary here is new enthusiasm
and drive on the part of many diskeries and record men who
have apparently lost sight of a lucrative field while pursuing the

pop mirage.

In conclusion, we may point out that the maintenance of
the vitality of the country field is important in an even larger
context; that is, much of the health of the broad pop business
18 dependent upon fresh inspiration deriving from the roots—
from the artists and songs of the heartland.

Jazzmen, Singers
Tred the Boards
For TV Dramas

NEW YORK — The histrionic
talents of six jarz musicians, two
femme singers and two KDKA,
Pittsburgh, disk jockeys will be ex-
hibited in two upcoming CBS-TV
dramatic shaws this fall.

Ethel Waters, Coleman Haw-
kins, Roy Eldridge, Jo Jones, bass
player Fred O'Neal, and guitarist
Bill Gunn will appear in “Good-
night, Sweet Blues,” an episode in
the CBS-TV series “Route 66,

Deejays Randy Hall and Bob
Tracey of KDKA will appear in
another “Route 66" show which
was filmed in Pittsburgh. Bobby
Troup and Connie Towers will be
featured in the September 30 edi-
tion of “Perry Mason™ on CBS-TV.,

Eldridge, Jones and Troup will
switch instruments for their respec-
tive telecasts. Trumpeter Eldridge
will appear as a drummer; drum-
mer Jones will play a trumpet man,
and pianist Troup will play drums
i his role as Bongo White. Special
musical arrangements for the Ma-
son show, “The Case of the Miss-
ing Melody," include a jazz version
of the traditional “Wedding
March” penned by guitarist Barney
Kessel,

Super Market Toy Rack
Firm Files Chapter 11

Lleading New York Distributors Involved

o s

In Proceedings; Hassle Over Procedure

NEW YORK — Super Market
Toys, Inc., one of the larger rack
jobbing firms here, with reportedly
more than 500 locations een
this city and Philadelphia, last
week became the fourth company
of its kind in recent weeks to enter
bankruptcy. The firm wvoluntarily
filed a petition for an arrangement
under Chapter 11 of the Federal
Bankruptcy laws.

A number of record distributors
have been burned by this latest
rack failure, according to incom-
plete information now available to
the New York Credit and Financial
Management Association, at whose
23d Street offices a credite.s’ meet-
ing took place Thursday afternoon
(31).

Distributors Involved

Among the record distributor
creditors listed in preliminary
schedules were Alpha, $15,546;
Action, $5.400; Superior, $4,700,
Portem, $4.300; Columbia, $3,700;

Diskeries Seeking Hot Answers

By JUNE BUNDY
and PAUL ACKERMAN

NEW YORK—An old-fashioned
tune race is shaping up in the sin-
gles record field this month, and
promotional efforts by the labels
and publishers involved should be
stepped up considerably in coming
weeks. -

Three of the songs are Europea
imports, pointing up the increasing
trend towards the development of
a one-world disk market. There are
10 different versions of “Wooden
Heart” (five of them answer songs)
on the market representing three
different publishers. Famous Music
has lined up 10 singles to date on
“Moon River,” (theme from the
new Audrey Hepburn movie
“Breakfast at Tiffany's” and “Well
1 Ask You” (published by Hollins,
Inc., here and Essex Music Ltd.,

STATION DIGS
ALIEN SOUND

RICHMOND, Va—In an
effort to come up with a “dif-
ferent” sound, station WLEE,
here, has made arrangements
whereby kev record manufac-
turers in six different coun-
tries (Norway, Canada, Mex-
ico, Great Britain, France and
Italy) send top foreign wax
for airing by the station’s dee-
jays. The foreign disks are
blended with U. S. pop disks
and the result, according to
general manager Harvey L.
Hudson, i1s that WLEE has
“a sound which cannot be
duplicated by any other sta-
tion in the U, 8.

Among foreign disks intro-
duced by WLEE in recent
weeks were "Have a Drink on
Me" by Lonnie Donegan (from
Canada and Great Britain),
the original version of “La Pa-
changa™ (Mexico) and “A
Scottish Soldier™ by British
star Andy Stewart. “Soldier”
was later leased by U, 8. man-
ufacturer, Warwick Records.

The station is now trying to
set up similar disk-import ar-
rangements with diskeries in
New Zealand, Australia, Bel-
gium, Denmark, Germany and
Iceland.

I el W Y AT
e e T 0 il

in England) has been sliced by
four different labels,

There are three different ver-
sions out on “The Way You Loock
Tonight” and three different wax-
ings of “You're the Reason"—three
are on the BMW charts.

Other tunes which have two or
more versions currently on the mar-
ket — and more scheduled — are
“Berlin Melody,” “I Like It Like
That,” “The Little Dog That
Cried,” “"Rocco's Theme,” “Come
September” and various treatments
of Debussy's “Clair de Lupe.”

No Presley Version

The most fascinating — and in-
volved—tune race is that which
has evolved on “Wooden Heart,”
based on an old German folk song.
‘The tune—a big hit for Elvis Pres-
ley in Europe—was never released
as a single here.

Joe Dowell's version (No. 1 on
BMW's “Hot 100" last week) on
Smash Records is the big one
Stateside. Gus Backus' waxing on
Fono-Graf (a hit abroad) made the
charts, but dropped off a few
weeks ago. The tune has also been
made by Li'l Wally and the Har-

mony Boys on Jay Jay (a BMW
Polka “spotlight” this week), and
Dave Kennedy on Cuca,

Now the girls are taking over
with five answer-songs _out this
month. Two of them, “(You Don't
Have a) Wooden Heart"” by Bobbi
Martin on Coral, and "{I Know
That) Your Heart’s Not Made of
Wood" by Terri Dean on Madison,
are BMW “Spotlights” this week.

Other fem answer-songs include
“(1 Too Have a) Wooden Heart”
by Rhea Renee on Sara Records.
1 Know That) Your Heart's Not
Made of Wood” by Marie Ann on
Epic, and “(You Don't Have a)
Wooden Heart” by Linda Hall on
Cuca, Most of the disks feature
multi-lingual vocals in English and
German.

Elvis Presley's firm, Glady's (a
Hill & Range, ASCAP subsidiary),
is credited on the Dowell, Backus
and Kennedy versions of “Wooden
' Heart,” with writers listed as Wise,
Weisman, Twomey and Kaempfert.
“(1 Know That) Your Heart's Not
Made of Wood"” is published by
Wemar, BMI, with J. Brandon and
K. Miller as writers. Li'l Wally's

Dot Expects $5

® Continued from page 1

Million Sales Take

the total order, starting October 15.
Program is in effect from Septem-
ber 1 through September 30,

Wood pioneered the departure
from the industry's traditional 90-
day billing plan a year ago and ex-
tended credit to a full six months
as a means of achieving prolonged
product exposure at the retail level.
He has maintained that one of the
industry's prime problems has been
that record releases do not enjoy
sufficient exposure to consumers,
Dealers, Wood said, concerned
that they might get stuck with slow-
moving merchandise, tend to shoot
back product before it has had a
chance to prove its market strength.

Dot's six-month dated billing
plan plus full .guaranteed return
provides that the dealer keep the
merchandise for a half vear. This
assures Dot that its wares will be
in stock and on display at the
dealer level until March 15 and will
automatically enhance the prod-
uct’s sales potential.

Wood's theory (A dealer can't
sell what he doesn’t have in stock™)
was proved a year ago to the

tune of more than $3,000,000 in
sales when Dot first introduced

its half-year dated billing plan. Ac-
cording to Wood, Dot’s returns for
last year's fall program averaged
less than 5 per cent, proving that
the six-month exposure of product
at the dealer level paid off in sales,

Wood expects to top last year's
peak with an additional $2,000,000
in sales, and bases his rosey pre-
diction on the facts that Dot's cata-
log is fatter by an additional 100
titles (now numbers 380 albums),
and that the label today is consid-
erably hotter in its over-all sales and
disk attractions than it was a year
ago. At this time, Wood said,
Dot’s Lawrence Welk has emerged
as a top-selling artist far above
his sales a year ago, Billy Vaughn
is mainfaining his sales strength,
and Pat Boone, who slipped some-
what last year, has returned as a
chart-rider. Proof of Dot's mount-
ing sales power, Wood said, is the
fact that “our sales at this time
are more than 30 per cent ahead
of where they were just a year
IIEU."
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polka version is published h‘)r Jay
Jay Music. Linda Hall's “(You
Don't Have a) Wooden Heart” is
published by Lindy Music. Rhea
Renee’s “(1 Too Have a) Wooden
Heart” lists Cuca Music as pub-
lisher with the canary herself as
writer.,

“"Moon River” probably has as
many different versions on the mar-
ket as any recent film theme. The

latters include singles treatments
y Henry Mancini on RCA Victor
(a BMW "Disk Jockey Program-
ing Spotlight™ this week), Car-
men Cavallaro, Decca; Fuller
Brothers, Challenge; Calvin Jack-
son, Reprise; Hollyridge Strings,
Capitol; Jerry Butler, Vee Jay;
Mantovani, London; June Walli,
Mercury; Richard Hayman, Mer-
cury, and the Clebanoff Strings,
Mercury. The tune was written by
Mancini and Johnny Mercer,

“Well I Ask You,” a big hit in
England and Australia by Eddie
Kane, has been waxed here by Kay
Starr, Capitol; Bobby Vinton, Epic,
and Tony Rossini, Sun. All three
of the U. §. versions were recent
BMW “Spotlights.” The Kane origi-
nal has also been released in the
U. 5. on the London label, and
more L. §. versions are in the
works.

The three different versions of
“The Way You Look Tonight"
{the Jerome Kern standard) were
recorded by the Lettermen, on
Capitol (No. 23 on “"Hot 100" this
week), Tab Hunter on Dot, and
the Jarmels on Laurie., Tune is the
flip side of the Jarmels' current hit
(No. 24) “A Little Bit of Socap.”

"You're the Reason” is repre-
sented on the “Hot 100" «nd “Bub-
bling"” this weck by three different
disks — Bobby Edwards on Crest
(No. 85), Joe South on Fairlane,
(No. 87) and Hank Locklin, RCA
Victor (No. 110). Chris Kenner's
“I Like It Like That” (No. 22) has
a chart companion this week in the

Bobbettes' answer song “I Don't
Like It Like That,” (No. 90).

The first two versions of “Berlin
Melody” (penned by Europe's
Heine Gaze and published by
Symphony House) were released in
the U. 5. this week by Billy
Vaughn on Dot, and the Kurt
Edelhagen ork on Decca. "Rocco’s
Theme,” the Italian movie tune,
has been cut here to date by Vin-
niec Monte on Jubilee and Moe
Koffman on Gold Eagle.

King, $2,800; Malverne, $1,300:
Mercury, $900 and London, $500,
A number of others were also be-
lieved involved, including Chips
Distributors of Philadelphia, for
approximately $5,000.

_ Super Market Toys, Inc., listed
liabilities of $651,534 as against
assets of $184,000. A companion
firm, Super Market Housewares,
Inc., also filed a petition for bank-
ruptcy, listing liabilities of $340.-
218 as against assets of $245,000,
The Toy firm is the one which was
deeply involved in records, listing
a number of Grand Union super-
markets among its principal  ac-
counts,

Procedure Hassle

There is a considerable hassle
now going on between the creditors
of the two different but jointly
owned firms, with some wishing
the proceedings to be carried on
separately, while others prefer a
consolidation. At the moment, the
referee in bankruptcy has directed
attorneys to prepare an order for
consolidation of the actions, which
will be returnable Wednesday (6)
at a hearing. Meanwhile, account-

ants are going through the books
of both firms.
The companies are curreatly

both operating under court order
in the status of “debtor in posses-
sion.” This status is expected to be
maintained for at least two weeks,
Within the past month important
rack firms in Los Angeles, Boston
and Framingham, Mass., have also
gone under.

MGM in Indie
Distrib Scene
With Astaire

NEW YORK — MGM Records
has signed a pact to distribute the
new Choreo label of Fred Astaire,
This marks MGM’s first move in
the direction of indie label dis-
tribution. Initial release will be
“An Evening With Fred Astaire,”
composed of segs of the audio
tracks of Astaire's two highly suc-
cessful taped TV outings. This is
expected in November.

Meanwhile, Broadway star, Carol
Lawrence, soon to be seen in the
legit musical, “Subways Are for
Sleeping,” is now recording her
first album for Choreo. Also signed
for the diskery is the Elliot Broth-
ers ork.

Jocks File Suit
Against Station

HOLLYWOOD — Six striking
deejays last week filed suit in
Superior Court here for $1,200,-
000 damages, charging defamation
of character and invasion of pri-
vacy, against the owners of KFWB,
the Crowell-Collier Broadcasting
Company.

The complaint charges that the
station distributed handbills fea-
turing the striking jockeys photos
“together with a picture of ‘Alfred
E. Newman,” a featured character
of Mad magazine, commonly iden-
tified as depicting a person of low
or moronic intelligence.”

The deejays, each of whom is
suing for $100,000 general
damages and $100,000 punitive
damages, are Earl McDaniel,
Elliot Field, Cleve Hermann, Joe
Yocam, Gary Owens, and Ted
Quillan.
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LONDON — British disk man-

ufacturers’ product in the first half |

of the year was worth more than
ever before in a similar period.
The value was $19.5 million, $1.4
million or 8 per cent more than
the same six months last year —
the previous highest. The gain was
entirely in the home market. Ex-

orts were down 16 per cent on

e previous year and at $3.7 mil-
lion was the lowest recorded since
statistics were first published in
1957.

Production of 8.1 million LP's
was also the highest ever recorded,
being 20 per cent more than in
the first six months of 1957. They
have not contributed to the general
furnover to the same extent, how-
ever, despite some increases in
prices to dealers. The introduc-
tion of low price albums in the last
iwo years has tended to diminish
the net gain. The lower price
range has been estimated lo cover
22 per cent of home sales this year.

No statistics are available of
singles sales, only a general classi-
fication of 45 r.p.m. production be-
ing given covering EP's also. Com-
bined production of 78's and 457,
however, totaled 27.3 million.
This was 7 per cent more than
last year, but 12 per cent less than
the 31.1 million peak of 1957,

Which disks contributed to the
1961 singles sales? Individual man-
ufacturers are reticent on sales fig-
ures of all types, but it is clear to
see which artists have the most
pull in the field. Derek Johnson
of New Musical Express sur-

English Artists Hit Popularity

e Continued from page 2

Market Purchases Instrumental
In 6 Mos. British Disk Production High

veyed the paper’s best selling rec-
ord chart, carried weekly in BMW,
for the first half of the vear. Each |
No. 1 received 30 points, 29 to
No. 2 and so on down to 1 point
for No. 30.

He found that Elvis Presley
(RCA) had resumed the champion-
ship. In the first six months of
1961, Presley was the only artist
to figure in the chart every week.
He totaled 916 points, 335 ahead
of the runner-up, British teen-age
idol ClLff Richard (Columbia).

Richard's accompanying group,
the Shadows (Ceolumbia), a major
attraction in its own right, gained
519 points to come in a close
third, It shares the same a.&r.
manager, Norrie Paramor, as Rich-
ard. British artists occupied six
out of the first 10 places, the
other four being Matt Monro, Ada
Faith, the Temperance Seven (all
Parlophone) and the Allisons (Fon-
tana) with 374, 365, 355 and 314
points respectively.

Top vocal team, however, was
the Everly Brothers (Warner), plac-
ing fourth with 488 points. Top
solo  instrumentalist was Duane
Eddy (London) whose 341 points
placed him ninth., The leading 10
places were completed by Bobby
Vee, the outstanding American
newcomer, who amassed 365 points
for seventh place.

The compilation shows a diver-
gence of taste between British and
American disk buyers. Johnn
Mathis (Fontana), for instance, col-
lected one point to share 88th (bot-
tom) place. Bobby Darin (London)

(Top Rank), began life with one
of the biggest publicity campaigns
ever mounted for a single centered
around the singer's appearance five
days ahead of release in a high
TAM-rated drama series. Third
newcomer is Eden Kane (Decca),
a product of the newly formed
Audio Enterprise indie production
organization headed by Michael
Barclay, His hit, “Well I Ask Ya,”
has been issued in the U. S. on
London and covered by Kay Starr
(Capitol), Bobby Vinton (Epic) and
Tony Rossini (Sun),

Lower down the chart is a bevy
of talent which has emerged as hit
makers this year. This group in-
cludes the Temperance Seven (Par-
lophone), with “Pasadena” at MNo.
14, making the most unusual sound
~—a deliberate and dedicated re-
creation of the music of the 'twen-
ties; the Brook Brothers, a Pye
vocal duo with its third hit of the
year in “Ain't Gonna Wash"; Ken-
ny Ball, a traditional jazz band
leader and singer, is also a Pye art-
ist with a third success of the year
in “Someday.” Pye’s boom also
shows with Al Saxon’s successful
revival of “There I've Said It
Again” (No. 30) on the subsidiary
Piccadilly label,

Well-established British artists
currently figuring in the charts are
headed by Shir]u:ﬂ Bassey (Colum-
bia) with “Reach for the Stars”
(No. 3), originally a German song
with an English lyric written for
the singer by her recording man-
ager, Norman Newell, Petula Clark
(Pye), began the year with the
English hit version of “Sailor” and
15 now back again with “Romeo”
—another continental hit with Eng-
lish lyrics. Cliff Richard (Colum-
bia), for three years Britain's out-
standing teen-age idol, maintains
his position with “A Girl Like You"
(No. 7), while Lonnie Donegan
{(Pye} maintains his almost un-
broken run of every release a hit
for the past six years with his
version of the current U, S. success
“Michael” entering at No, 21, The
only straight cover of an American
success — though this is done with

a different treatment — is Tommy
Steele’s “Writing on the Wall” for
Decca (No. 25).

Noteworthy, too, is veteran
dance-band leader Joe Loss’ chart
entry with a cha-cha version of
"Wheels" long after the String-A-
Longs' original has dissappeared
from the scene.

EMI group dominates the top
of the chart with seven out of the
Top 10, leaving the Decca group
two and Pye one. The Decca la-
bels have the edge in the whole
chart, however, with 13 of the 31
listings. EMI has 12 and Pye the
remaining six. Philips has no en-
tries.

One consolation for Americans
looking longingly at the British
scene, which they once dominated,
is Del Shannon's “Runaway” (Lon-
don). Though this week at No,
30, it has held a chart-placing for
19 weeks — three longer than its
nearest rival, Britisher Billy Fury's |
“"Half Way to Paradise” (Decca).

was 22d with 212 points. Ricky|
Nelson (London) missing altogether
last vear, polled 145 points for
34th place and Brenda Lee (Lon-
don) was down to 48th place with
91 points, Frank Sinatra (Capitol
only here) collected a meager 16
points for 70th place, while Con-
nie Francis (MGM) has a modest
—for her—15th placing with 250
points. !

Successes here and not in the|
U. S, included Gene Vincent (Cap- |
itol) with 21 points, the late Buddy |
Holly totaled five snd Jerry Lee
Lewis (London) gained 144,

British artists did slightly better
in the first six months compared
with the same period of 1960. Be-
tween them they gained 46 per
cent of the total points as against
43 per cent.

Pye Records Bringing American
R.&B., Juzz Series to England

LONDON — Pye Records
launches its second major label of
the year tomorrow (5). Called Pye-
Jazz, it draws largely on American
material from ils affiliates as well
as British waxings by contract art-
ists. Also issued the same day is
the first set of rhythm and blues |
singles 1o be issued and exploited
as such in this country.

Pye-Jazz kicks off with nine
LP’s, and EP and a single. The cata-
logs of Chess, Checker and Argo,
labels with which Pye set long-term
deals earlier in the year, provides
five albums, “Listen,”" by the Ah-
mad Jamal Quintet, Al Carey's
“The Thinking Man's Trombone,”
“Bo Diddley Is a Gunslinger,”
"Muddy Waters at Newport,” and
Lorez Alexandria’s “Sing No Sad
Songs for Me” Colpix supplied
Nina Simone’s “Forbidden Fruit."

Parties in four main cities were
scheduled to interest jockeys, jazz
promoters and critics in the new
series, '

The r.&b. singles, hailed as a
companion line to the jazz releases,
are all from Chess-Checker sources,
issued on the existing Pye-Interna-
tional mark. Five disks chosen to
debut the series are Chuck Berry's
“I'm Talking About You," "Little
Baby” by Howlin’ Wolf, the I1deals’
“Knee Socks,” “After Marriage
Blues,” by Tiny Topsy and the
Yibrations' “The Watus."”

Both the jazz label and the r.&b.
series are seen as further expan-
sionary moves by the Pye concern.
Several deals are now being dis-
cussed with U. S. labels which
will still further extend the scope
covered by the firm.

Deejays, Chart Reflect Oldie Pull

““Indiana Hop,

By JUNE BUNDY

NEW YORK — WNostalgia continues to exert a
strong audience pull on radio, TV and in the re-
cording field with 15 oldies on
BMW's “Hot 100" chart this
week.

Disk jockeys across the coun-
try are cashing in on the nos-
talgia trend with a variety of
programming specials and gim-
micks featuring “oldie” themes,
For example, last month station
WKST, New Castle, Pa, saluted New Castle's
annual Old Timer's Day by staging a “"Dance
Along" at Cascade Park, where the event took
Piace. Tune line-up included the “Bunny Hug,"”
' o "Tl:l'.li.'kt‘.j" Trot” and other dance

fad-songs of the ‘twenties.

Bill Terry, KING, Seattle, observed V.J. Day
(August 14, 1945) last month by programming
“Music of the War Years” — featuring disks by
Bing Crosby, the Andrews Sisters, Jo Stafford,
Glenn Miller, etc. Tunes included "Rosie the Riv-
eter,” “Praise the Lord and Pass the Ammunition,”
“Der Feuhrer's Face,” “White Cliffs of Dover” and
“Coming In On a Wing and a Prayer.” Buzz Law-
rence followed Terry and kept the theme alive by
concentrating heavy play on Glenn Miller “original™
recordings.
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Backwards Chorus

Station WIBF-TV, Augusta, Ga., is featuring old
hit records in a “Turnabout Tunes” contest con-
ducted by Lay’s Potato Chips, which sponsors the
station’s “Top 10 Dance Party” show. Old hit
disks are played with part of the chorus aired
backwards, Viewers are asked to identify the songs.
First prize will be a 3100 shopping spree at a
local market.

Station WERE, Cleveland, last week started a
10-day “Spectacular,” featuring 2,000 of the most
popular and requested recent oldies and up-dated
standards culled both from singles and LP's.

“Golden Record” segments on shows which other-
wise feature current hits are becoming increasingly

opular, One of the newest is featured by Bruce
ilnrmw, who joined WABC last week in the 10

p.m.-midnight time slot. The feature is tagged
“Solid Gold” and features top hits of the past.

Even young college station broadcasters are
getting in the oldies act. Timothy Brooks, record
director of WDCR, the Dartmouth College station
in Hanover, N. H., produces a show tagged “Pick
of the Past,” which spotlights original versions of
old pop hits—1919 to 1955—interwoven with
commentary on news and musical trends of the
various eras.

The 19-year-old Brooks reports that he is having
difficulty in collecting data about those “long-
gone eras.” He says he particularly needs data
on Kay Kyser, the development of the c.&w. and
r.&b. fields, the 1920's, 1930's, World War 1I,
Glenn Miller and Paul Whitemnan, Brooks notes
that disk programming for the oldie show is culled
from the station's library which dates back to the
1940°s, with album collections of memorable old
recordings and 78 r.p.m. collector’s items bor-
rowed from listeners.

Hot Oldies

The “Hot 100" chart this week includes 13
recognizable pop oldies, plus a flock of rhythm
and blues revivals, which are making it big in the
pop market today. The oldies include Connie
Francis' “Tﬂgﬂh&r.” “Amor"” by Ben E. King, Lon-
nie Donegan's “Does Your Chewing Gum Lose Its
Flavor,” the Platters’ “I'll Never Smile in,”
Brook Benton’s “Frankie and Johnny,” Don Shirley’s
“Water Boy,” the Sensations’ “Music, Music,
Music,” “You Must Have Been a Beautiful Baby™
by Bobby Darin, Duane Eddy's “My Blue Heaven,”
the Belmonts' “Don’t Get Around Much Anymore,"”
*Juke Box Saturday Night” by Nino and the Ebb
Tides, the Cleftones’ “I Love You for Sentimental
Reasons,” the Lettermen’s “The Way You Look
Tonight,” and Ella Fitzgerald's “Mr. Paganini.”

Network TV, which has always relied on oldies
and standards, will place even more emphasis on
musical nostalgia during the coming fall and winter
season. Upcoming specials include a salute to the
late Flo Ziegfeld, “The Lerner and Loewe Note-
book,” a musical biography of composer Harold
Arlen, and “Sounds of the 60's,”" wherein Andre
Previn and some of the nation's top disk names will
“examine the sound of the music” in this decade.

industry, and featuring
blographical,

personalities.

COMING SEPTEMBER 18

Pappy Dailey Inks
U.A. C&W. Pact

+ + « The special 8Vax11 slick-stock supple-
ment of interest to all record buying and
exploitation elements of the music-record

record and
facts on each of the best selling record

The 9th Edition of the
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SPOTLIGHT ON RECORD PROGRAMMING

FEATURING TODAY'’'S TOP RECORD TALENT
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to assist In . .,
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tures—in the U. S. and overseas.

COMING IN THE SEPTEMBER 18 ISSUE

(Advertising Deadline: September 8)

disk [ockey programming

talent buying for personal
television, and motion pic-
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NEW YORK—Veteran country
and western recording man H. W.
{(Pappy) Dailey has signed to head
up United Artists Records' c.&w.
artist and repertoire department,

Dailey will headquarter in Hou-
ston—his longtime base—and be
in charge of all future c.&w. prod-
ucts on the UA label. His first UA
release will be an album, “Country
Hits,” featuring George Jones, Perk
Williams, Jimmy Blakely, Leon
Payne, Jochnny Mathis (not the
Columbia star), Bill Mack, Claude
Grey, Eddie Noack, Herby Rem-
ington, James O'Gwynn, Jape Rich-
ardson (the late Big Bopper) and
Carl Sauceman.

A pioneer in the c.&w. ficld,
Dailey was active in the operation
of the original Starday label. He
also has handled his own Iabel,
D Records, and a disk distributor-
ship in the Texas territory.
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JUST RELERSED - STARTING TO GO!
MARV JOHNSON
*OH MARY”

FLIP SIDE: “SHOW ME” | UA 359

TWO INSTRUMENTAL WINNERS

DON COSTA | AL CAIOLA

“THESE THINGS | "AUTUMN IN
REMAIN” CHEYENNE"
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UNITED ARTISTS RECORDS |M&&&d| 729 SEVENTH AVE., NEW YORK 19, N, Y.
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AN OPEN LETTER TO THE INDUSTRY

In the past year, to the best of our knowledge, only one single has hit 2 million: Elvis Presley’s “Ate You
Lonesome Tonight?" Actually, there have been several No. 1 singles in the past few months that have not
even hit half-a-million sales! We're all concerned about the badly sagging sales of singles. Everyone
realizes our industry needs singles sales. They're vital to our business,

What can we.do about it?

Warner Bros, Records this week introduces to all members of the Industey a revolutionary new con-
cept in singles. We call it the

SINGLE

What “PLUS 2" means is this. Customers get not only the usual two new songs per single, bue also
the two "Oldies” (past hits of the artists) ==all for the same price as an ordinary single. One single with
4 songs for the price of 2,

Everyone gets more from this:

CONSUMER: Gets two more songs for the same price. And when 1be copinmer caiches
on bo the ‘IWI“. and sales Bo “P: e@tid ”p-nﬂﬁdﬁﬂﬂj

DEALERS: Gei more sales at today's normal discouns siruciuire..e

RADIO: Gets more readily-available material for varied d&r play.es

DISTRIBUTORS: Ge? more sales as today’s wormal discouns strscitndes.

JUKE BOXES; Ge? more plays..e

MUSIC PUBLISHERS AND COMPOSERS: Ga# more royaliies, plus more biss turned into
standards ...

ONE STOPS: Gei more sales at soday’s wormal discouns seruciunré es

RACK JOBBERS: Ge? more sgles at today’snormal discount sirsciugé...

AFM AND MUSICIANS: Ges more consributions 1o the Truss Fund, plug more poten-
tial employmens ...

AFTRA AND SINGERS: Ge? more contributions to the Welfare and Penslon Fund, plus
more porential employment ...

RECORDING ARTISTS: ‘Ge# more royalties, plus more exposure of thelr bits, plus more
stature built through standardizing their Oldies s

RECORD COMPANIES: Get more sales...

Watner Bros. Records is behind the “PLUS 2 concept 10095 ... with ads, promotion, merchandising
alds. We're in for the long-term push, We invite...we urge other manufacturers (many of whom can
benefit more than us because of their greater store of "Oldies”) to join in this project to reactivate and
stimulate the singles business.

There is a future to the singles business,

Everyone will benefit.

The “PLUS 2" SINGLE may well be the tevolution we've all been walting fot

 wither

JAMES B, CONKLING, President
WARNER BROS: RECORDS, INC,

www americanradiohistorv com
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- THE EVERLY BROTHERS

INTRODUCE THE FIRST

 DONT BLAME ME .
- MUSKRAT

. uRECENT SMASHES

WALK RIGHT BACK (It sold over 600, 000)
LUCILLE (It sold over 1,000,000)

$$$$$$$$$$$$}

FOUR FOR THE PRICE OF TWO!  $98 RETAIL

| the first name in so und
| WARNER BROS.

RECORDS

BURBANK, CALIFORNIA
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FOLK TALENT & TUNES

By BILL SACHS

Matt Pelkonon, co-writer of
“Vagabond Waltz,” already on 12
labels, the latest on Jaro and Todd
by Pee Wee King, is in Memorial
Hospital, Clogquet, Minn., recover-
ing from a serious illness. During
the recent U. S. Trade Fair in qu-
ginki, Finland, the Frozer Music
Company, Helsinki, producer of
Decca records in Finland, chose
two of Pelkonen's songs, “Elfie
the EIf" and “Dutch Garden Schot-
tische,” to be recorded for the
Christmas trade, with lyrics trans-
lated into Finnish and Swedish.
« + « Bill Anderson hops to San
Antonio September 17 to play the
benefit for Mrs. Jimmy Rodgers.
e Miller shows his wares
in Oregon September 11-17.

The Wil-Helm Agency, new
Nashville talent office, has

gcedl.urﬂtn with
CCA

Lynn
Records. Her Initial

is skedded for the

y Studio, Nashville,

tember 9, with Owen Brad-
Jey directing. Miss Lynn has
been a feature on “Grand Ole
M""ﬂu]ﬂtlﬂﬁﬂh.--
Buck Owens is set fl;.:r Sj‘ﬂnll
Angelo, Tex., Septem 3
Lubbock, Tex., 21, and Tulsa,

Okla., 23. . . . Don Plerce,
Starday Records chief, reports

Coast Tags It
‘Local Action’

® Continued from page 1

kins Sr.: "It's a local situation, and
because Goody is buying even un-
der wholesale, I can't see how it
can spread. Unless someone is
guilty of flagrant price discrimina-
tion, it can't last long. 1 feel sorry
for the New York boys, but they'll
weather the price war. It's sense-
less on Goody'’s part, because a hit
will sell without cutting the price,
and singles the customers dnr_:'t
want won't move even if you dis-
count the price.”
Price Is No Object

Clyde Wallichs, head of the
three Music City stores, said:
“Even if he (Goody) were here, it
wouldn't make any difference to
me. Either they want a record or
they don’t, Price is no object, Dis-
¢ounting, we have found, means
far less on singles than on albums.
I don't see how he sells records for
far less than the retailer pays for
them, unless he has a pipeline to
the pressing plant.”

California Music’s Sammy Rick-
lin, this area’s leading one-stop,
dismissed the Goody situation
with: “He (Goody) is only trying
to create publicity for himself, He
never did much in singles, they
never meant anything to him, and
they won't even with his discount.
He's just trying to stir a little tur-
moil which he loves to do from
time to time. It won't last.”

Capitol Records Marketing Vice-
President Lloyd Dunn observed: “I
personally do not feel that cutting
price is the answer, particularly,
if it approaches the point where
the profit is taken out of it for all
concerned. I've never had anyone
complain about the price of sin-
gle hits—and the rest of them,
buyers don’t seem to want.”

Challenge Records’ Joe-Johnson:
“If the hit is that good, they will
find the money. He's kidding him-
self cutting price.”

Local N. Y. Battle

Jimmy Johnson, head of Disney-
land and Vista Records, found: “Tt
is a localized New York battle, but
still, it's a measure of the weakness
of the singles market.”

Liberty President Al Bennett said
“Goody is using his singles price-
cutting as an advertising gimmick.
It’s nothing new. Singles have been
used before as loss leaders. I don't
increase his volume,”

that his firm's Country Music
Spectacular Pac Goods
Sale has proved such a success
that it couldn't catch up with
orders until last week. As a
result, the sale has been ex-
tended to September 15,
Pierce says.

Following their engagement at
the Kentucky State Fair, Louisville,
September 12-16, Leon McAuliff
and His Cimarron Boys play the
Cotillion Ballroom, Witchita, Kan.,
September 20; Panama City, Fla.,
21; Elgin Air Force Base, Florida,
22; Pensacola, Fla., 23; Cimarron
Ballroom, Tulsa, Okla., 27. The
crew makes another tour for Harry
(Hap) Peebles, Wichita, Kan., pro-
moter, early in October, and Octo-
ber 13-14 stops off at Forbes Air
Force Base, Topeka, Kan. Don
Thompson, manager of the Mec-
Auliff band and head of Cimarron
Records, reports that the firm is
producing a McAuliff album for
ABC-Paramount, with release due
around the middle of October. The
album will be titled *Cozy Inn”
same as McAuliff's newest single
release on the Cimarron label.
Thompson recently made arrange-
ments with ABC-Paramount to dis-
tribute the Cimarron line,

Mike Higashi, of Tokyo,
who recently guested on
“Grand Ole Opry,” has re-
turned to the Japanese I:ntltal
carrying with him four blue

recordings made at the
Etﬂ!‘dﬂj" Sound Studios, Nash-
ville, with Japanese-American
vocals., The recordings will be
released in JIEI by RCA
Nippon, Top nk affiliate
which represents Starday in
Japan.

Midwest Dealers
See No Effects

® Continued from page 1

tains 35 per cent of the record
business in his area despite neigh-
boring discounters. He stated this
was due to his willingness to obtain
any record requested, from a full
line of singles and LP’s to a num-
ber of demonstration phonographs
available for customer use,

Little Al Speaks

Al Temaner, Little Al's retail and
one-stop stores, Chicago, added
that he has no need to discount
singles in his retail stores. “If a
person knows where he can get a
record when he wants it, he doesn’t
mind paying a little extra,” he said.

Maurice Alpert, Met Music,
Chicago, commented that Goody’s
move probably was necessitated by
his present position, He noted that
a comparable discount on LP’s by
Goody eight years before initially
hurt other dealers, but eventually
all began to discount some on al-
bums. Alpert added that Goody
was right in stating that discounters
using records as a come-on were
hurting the business and the reputa-
tion of record retailers.

A Detroit dealer, however, said
problems definitely would arise if
large chain stores, headquartered
in the East, followed Goody's ex-
ample, He worriedly noted that
retail dealers must absorb the loss
of selling 45’s at 56 cents when
they pay approximately 60 cents
per single to the distributor.

Discounters Quoted

Midwest discounters queried on
the price slash agreed with dealers
in its having little effect on their
market at the present time,

A spokesman for Polk Bros.,
large discount chain, said their
stores carried singles only to ac-
commodate customers. But where-
88 they now sell 45's for 75 cents,
they would lower to meet the prices
of other discounters, even at a loss,

Another discounter stated that

N.Y.C. Scene
‘Yea's & ‘Nays'

® Continued from page 1

The new price on singles——allﬂ

labels—is being extensively adver-
tised in the local press, with the
price offered to those who “bring
the ad in with them.” Of course
if they ask for the price we'll give
it to them even without the ad,”
said Goody.
Let Sam Have Fun

Meanwhile, other discounter
outlets saw the situation as pri-
marily a “Goody-Korvette” affair,
“We're just sitting back for the
moment and watching the show,”
sald Stanley Stone, disk buyer for
8. Klein, budget-priced department
stores, where great disk bargains
are often available. “I'm not wor-
ried about the 56-cent price that
Goody has, but what Korvette will
do to meet him. They'll probably
drop it to 52 cents. It could be a
real battle and we'll go to 52
cents if we have to, but that
doesn’'t mean we'll like it. For the
moment we'll let Sam have his
fun and see what happens.”

Joha Reeves, disk buyer for
R. H. Macy department stores,
noted: “We frankly don’t feel Sam
18 an important factor in the singles
field, Still, this may spark a whole
flock of events, We have nothing
planned yet. It's too early. We'll
look around town and see what
some of the others are doing first,
But we intend to be competitive.
Frankly, I wish the manufacturers
would drop the price themselves
and save us all some headaches”

Goody Hailed

Lou Shapiro, of Music Center,
Jersey City, and secretary-treasurer
of SORD, hailed Goody for his
statement (BMW August 28) re-
garding discount merchandising
practices of some stores here,
which will advertise a specific item
at a slashed price and will only
have a couple of copies on hand
when the customers come in. “It’s
about time somebody recognized
what these people are doing.
Goody is right, These stores will
advertise an item just as a come-on.
I've shopped them too. Just try
and buy that advertised item. As
far as singles go, I wouldn't even
ry to compete. I've got a good,
neighborhood trade and Goody
1sn't close enough to bother me.”

Korvette Cuts to 59 Cents

Meanwhile Korvette, early last
week, dropped to 66 cents. Later
the price dropped again—to 59
cents. At one point, an interesting
friend]g exchange occurred in
Goody's 49th Street store, when
David Rothfeld, Korvette disk
buyer, paid a “shopping” call.
Goody, spotting his competitor,
shouted hoarsely, “Hold it, hold
it!” and then remarked. “Dave,
what can you find here that you
can't find in your own store, except
more customers?” Rothfield took
the ribbing with good nature and
departed.

May Open One-Stop

Goody told BMW that he will
drop the price immediately at his
Paramus and Westchester stores
with Green Acres (Long Island) to
follow shortly. As far as the Phil-
adelphia store is concerned, he
plans the price drop there “shortly,
probably next week. We have to
determine exactly what their law
is in Pennsylvania regarding sell-
ing at a certain minimum percent-
age of your cost, As soon as we
find out, we'll go ahead,

“Let these guys keep on cutting
to compete. We'll still show them.
Frankly, if I have to, I'll open my
own one-stop and sell the records
for 39 cents,” Goody said.

discount chains located in New
York and Chicago represent two
entirely separate markets., With
the advent of Eastern-based dis-
count stores in Chicago, however,
the record picture could easily wit-
ness a drastic drop in Midwest sin-
gles prices,

ol g T- ' . - e .. .
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New York

The International Record Men’s Club will hold its lijat
luncheon meeting September 21 in New York. Leonard .
Wood, of EMI, London, will be guest speaker. To attend the
lunch, contact Gene Moretti, of MGM Records, or Sidney She-
mel, of United Artists. . . . Don Costa is penning the score for
a musical version of “A Midsummer Night's Dream.” . . . Lou
Krefetz heads the Baltimore-Washington branch of Trans-
America, the distribution firm for Morty Craft's Warwick-Seven
Arts labels. . . . Cozy Cole has signed with Charlie Parker
Records. . ., . Tommy Zang opens at the Village Barn, New
York, next week. , . . The Four Coins have signed with United
Artists. . . . Movie actor James McArthur has been signed by the
Triodex label. . . . Johnny Mathis set a box-office record at the
Forest Hills Stadium here two weeks ago, when he drew 14,000
for a gross of $59,000.

Mickey Gensler, of the § inning Disk Record Shop, New
York, recently became the fauEﬂ‘.r of a son, Howard Miles, . . .
Stephen Neiman has joined the Shakespeare Recording Society,
. . « Stan Getz, Jackie Cain and Roy Kral are now at the Villa
Vanguard here. . . . Johnny Denato is the new a.&r. head at the
Pio label, a recently established New York diskery. . . . Clyde
McCoy has joined Mercury Records. ., . . Pete Fabri, head of

marketing and sales at Bel Canto Stereo, Columbus, Ohio, is

sending son Jeffrey to Marmion Academy, Joliet, Ill. The boy
has a four-year scholarship. Bob Rolontz
Chicago
CHICAGO

Decca-Coral moves its distributorship to plush, new ground-
floor quarters on Record Row in September. . . . Chicagoan
Hal Tate is having his tune, “Peyton Place,” rerecorded this
week. IU'll be on a new label, Vav-Ray, headed by Stuard Blalek
and Ray Vavrin. . . , Travis and Bob’s “Spider and the Fl s, on
Mercury, is being covered by Coral. . . . “Night Train,” the old
Harmonicat tune, has just been issued on Mercury by Ri
Hayman and His Orchestra, and word is that Columbia plans
lo rewax the side. . . . George Gerkin, Capitol district sales
manager, i3 back from an Alaskan whale-fishing vacation, . , ,
Morrie Lathowers, Capitol promo man, and his wife Shelby
have a new daughter. Her name's Germaine,

The Toshiko-Mariano Quartet, finishing at Birdhouse here,
has two LP’s on tap for the Candid label. . , . Geula Gill and the
Oranim Zaber, authentic Israeli folk singers at the Gate of Horn
have a pair of albums coming on Elektra. . . . The Harold
Harris Trio, house group at the Playboy Club, had its first Ves
Jay LP, “Here’s Harold,” released last week. Harris wrote four
of the album numbers, titling one after his wife. . . . Jay Fan-
ning, Acme Records, was in town last week to promote his
single, *Your Girl,” and for an appearance on the Jim Louns-
bury television show, Fanning continues eastward on his promo
tour and is scheduled to appear in Baltimore and Washington be-
fore heading through the South, Nick Biro.

Cincinnati

Record promotion man Tom Moore, formerly with the local
Decca distributing firm and more recently with Is Nathan’s
Hit Record Distributing here, last week joined Mel Herman’s
State Records Distributors, with headquarters here. . . . LI:iy
Vincent, head of his own indie Jabel, Pearl Records, with head-
quarters in Covington, Ky., guested on the Ruth Lyons “50-50
Club” via WLW-T and Crosley Broadcasting's four-city TV
network Wednesday (30). Vincent is in his ninth year as singing
pianist in the Cocktail Lounge at Beverly Hills, Southgate, Ky.
Prior to that, he worked in a similar capacity for seven vears
at the former Jimmy Brink’s Lookout House, Covington, Ky,

With ducats scaled from $2 to $2.75, a
Ricky Nelson and emseed by Candy Candido, attracted a scan
2,500 to Cincinnati Gardens Friday night (25). . , . Dody Stevens
occupies the headline slot at the Greater Carthage Fair here
September 14-15. ... H. 1. Miranda, head of Miranda Records,
Lexington, Ky., last week signed Sunset Distributors, Los An-
geles, and Pan American Record Supply Company, Denver, to
handle distribution on Arthur Lee Simpkins’ new album, “Let’s
Go to Beverly.” ., . . Dick Clark conducted a teen-age fashion
show and record hop at Coney Island's Moonlite Gardens Tues-
day afternoon (29) in a promotion tie with Pogue’s, one of the
town’s leading department stores. At night, Dick emseed a show
on the park’s Mall, accompanied by Bill Johnson, of WEKRC;
Decca artist Carl Dobkins Jr. and the Matadors, Bill Sachs.

show featurin

Nashville

Del Wood was at the Bradley Studio Saturday (2) to etch
her first piano stylings for Mercury, Also in for Mercury was
Don Schroeder, and thrush Toni Arden comes in Tuesday (5)
to wax for the label. . . . Fem country artist Loretta Lynn cuts
her first session for Decca, under Owen Bradley's direction, Sep-
tember 8. Loretta is under exclusive management of the Wil
Helm Agency here. . . ., Webb Pierce is due at the Bradley Studio
for Decca sessions this week along with Jimmy Newman. . . .,
Ammold Bennett is booked in at Bradley’s for a session for Cotton
Records Tuesday (5). , . . Carl Smith cut Columbia dates at
Bradley’s last week under Don Law’s direction, and Stonewall
Jackson is skedded for dates for the label this week,

Marijohn Wilkin, recently hospitalized, happily by-passed
surgery and is out and about again, . . ., Floyd Cramer's new
single, out this week for RCA Victor, features two sides penned
by the artist, “Your Last Goodbye” and “Hang On.” . . . Jim
Reeves will etch for RCA Victor Tuesday (5) and then fly back
out to Billings, Mont., Wednesday (6). Wife Mary will make
the return trip West with Jim, . . ., Ermest Tubb and his gro
will vacation after winding up their current tour September 10,

Pat Twitty.
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BEL-DEEJAY

WITH THE ROMOTIONS

COUNTRY

By NIKI KALISH

'PROGRAMMING |
PANEL

If you have a provocative i
question to ask the nation's |

e —

VOX JOX

JOCKEYS

By BILL SACHS

Neal Bunch, of Country Music
Promotions, Route 1, Box 544,
Suffolk, Va., is back on the jnl:-
after a 10-day wvacation during
which he visited briefly with Art
Barrett, who with Eddie Matherly
spins the country wax at WKCW,
Warrenton, Va. Bunch says he still
has available sample copies of Con-
nie Hall's latest on Decca, “Fools
Like Me"” b.w. “I'm as Lonely as
Anyone Can Be'™; “Willow Tree"
b.w. “Open the Book,” by Ferlin
Husky [Ca%itul): "I Went Qut of
My Way” b.w. “I've Got Some,”
by Roy Drusky (Decca); “What'll
I Do, Call the Zoo,” by Darrell
McCall on Capitol, and Faron
Young’s new one, “Back Track.”
Put your request on your station's
letterhead,

“Fve just heard what 1 think
is by far the most commercial
jingle package ever offered to
any radio station that pro-
grams couniry music for an
hour to full-time operations,”
typewrites Slick Norris, of

P.0. Box 653, Highlands,

Tex. Slick says he'll be happy

to pass on the information to

any station manager who is in-
terested. . . . Station WIZST,

Tampa, full-time counfry mu-

sic station which has been on

the air since March, is re-
ported sorely In need of rec-
ords. Same goes for XEAU,

Chula Vista, Calif., which re-

cently revived its full-time

country format. . . . Another

professional career as a song-

SING - LONG FOLLOW -UP:
The winner of the KDKA, Pitts-
burgh, “Sing-Along” contest is the |
Sullivan Trio from Duguesne, Pa. |
As promised, the group is set to
have a trip to New York complete
with audition recording sessions at
three major labels: Columbia, Capi-
tol and RCA Victor. The group
took top honors in the finals held
last week as part of the station’s
day at a local amusement park.
Other prizes were awarded, includ-
ing a stereo hi-fi set, '

PILLS, PILLS, PILLS: Mercury
Records reports that their recent
promotion of sending pills to dee-
jays plugging the Ray Stevens' re-
lease of “Jeremiah Peabody's Poly
Unsaturated Quick Dissolving Fast
Acting Pleasant Tasting Green and
Purple Pills” has produced more
mail comment and comic response
from deejays across the country
than any other promotion in the
firm's history., The jockeys have
been writing to Mercury promotion
men and to the label's home office
describing the results of taking the
green and purple candy pills sent
them. According to Mercury, the

in person.
many managers of record stars hate
to admit it, is the chief factor in |

disk jockeys, please send il to
this department, 1564 Broad-
way, New York 36, N. Y.
Your name will be credited
when it appears.

THE QUESTION:
Which is your favorite vocal

group and why?

THE ANSWERS:

JERRY BRIGHT
CRKY, Manitoba, B, C,

The Flamingos and the Four
Freshmen. In
music radio pro-
gramming there
are two basic
concepts — 1.
current pops; 2.
oldies. The Fla-
mingos repre-
¢ sent pops, not
&8 only for their
recording capa-
bilities, but also
because they

i

“entertain well™ |

This ability, although

fancied ailments which were cured | bringing in the most bread, and a

and the hodge-podge of ailments

group “‘solid” status in showbiz.

caused by taking the pills would | The Freshmen are chosen for the
make an illness catalog of today's| .o rencon to represent the “flip |
diseases completely obsolete, Isi{le" of the programming fence.

who needs record service from I
virtually every label is Don |
Smith, program director at

WE?E., Pkuq BDI 550] ﬂﬁll'

ford, N. C. WEYE programs |
status  through

c.&w. music four hours a day. ' ability to get to
the audience. |

|ing factor in this
success story

Far your programming use, here are perfinent facts about hot disk artists. IF clipped and pasted too. Th.lﬂ, with
en 3 by 5 cards, rhess blographies will help you bulld & convenient file of such data.

BARRY MANN
This young artist began his

they reached
their present

Versatility is an-

ARTISTS? BlnnAleEs ‘other scintillat-

their fresh style
- |and choice of
music which has
universal ap-
peal, their genuine effort with tim- |
ing that is better than average, war-

GARY CROWELL
CKBC, Bathurst, N. B,

The Four Preps. It's my opinion |

By JUNE BUNDY

Joe Niagara leaves KBIG, Holl ood, thi

the outlet ‘moves its transmitter to E:Ialiua IsTanncIIm'Iu’I;&F;gg]z
Is negotiating with two other Hollywood studios and “a deal
should be finalized soon.". . . Dan Daniel, formerly with WDGY
Mlnneapnllg, has joined WMCA, New York, succeeding Burt
Sherwood in the 1-6 a.m. time slot. The six foot, five inch
Jock, a Texan, at one time was a pro-basketball star with the
Mm:_wapu_lm Lakers. . . . Larry Gar, WLBG, Laurens, S. C., is
moving his*hour-long “Coca-Cola Hi-Fi Club” show to Satur-
day mornings, starting September 16,

Buddy Holiday, WCKR, Miami, has added a new
:iharactr.r to his show—a Chinese weatherman, tagped
Unusual Lee Wong.” Holiday plays Wong, as well as
Grandpappy and Ersel Trepp on the program.... Norm
Castle now pilots the weekend stint at KALL, Salt Lake
City. All of Castle’s show segs carry a “royalty” theme—
“The Kings and Queens of Song,” the “Royal Weather,”
efc.... Los Angeles deejay Dick Whittinghill will play
A Hollywood movie columnist in Jerry Lewis’ new maovie,
*The Errand Boy.” . . . Ted (Sweet Daddy) Atkins has left
KUDL, Kansas City, Mo., to join KIMN, Denver,

Pat Reynolds is the first gal deejay at WIIM, Lewisburg,
Tenn, She emsees a morning seg. . . . Station KIDA, Des
Moines, Ia., recently purchased by Star Broadcasting Inc.,
has completed revamping its deejay programming.
Fischer Is mew program director and also handles the 2-6 p.m.
time period. Veteran spinner Don Bell is in the 6:30-9:30 a.m.
spat:‘%ﬂml'l new‘?t?ﬂ:;rs include Mike Carter and Dean McLain.
€ Beaultul Sound of Music” is the new programmin
theme at WCKY, Cincinnati. ... Roy Aycock, Ignngcrr]}r witl%
WVEC, Hampmn.r Va., has moved to WBCI, Williamsburg,
Va., as program director. Station WBCI underwent a complete
programming revision, as of September 1, according to Avcock,
and is now “hitting hard at up-tempo, swinging sounds without
rock and roll.” Aycock adds “We could use music—any and all
except rock.”

TEXAS: New jocks at KONO, San Antonio, in
Ron McKay, Don Green, Bob T;nvla. George IEBEI;:I-::
Howard Edwards, and Ed Dunn.... Carey Deckard,
WOAL, San Antonio, Is currently on a four of duty with
the Air Force Reserve, . , . Ben Laurie, ex-KONO, San
Antonio, and KLIF, Dallas, has joined the Marine Corps.

Paul Williams has taken over the all-night show on KNUZ
Hﬂustﬁp.... Ed Dunn, KONO, San Ant?:nhnjﬂ. was the un]:-,I
Texas jock selected to sub for vacationing Dick Clark on his
ABC network TV “American Bandstand” program last month.
... Ken Rogers upped from news director at KITE, San Antonio,
to program director post.... Bob McLeod has replaced Red
Jones as program director at KILT, Houston. Other new
staffers at KILT include Dick Lamb and Dave Moore; while
fem deejay Randi Rambo has left the outlet.... New staffers

. writer, achieving success with
| | such songs as “Footsteps,” re-
: corded by Steve Lawrence; “The
! | Way of a Clown,” sung by
H | Teddy Randazzo, and “Time
i . ¢ Machine,” recorded by Dante
I and the Evergreens.

Barry Mann was discovered
: to have singing talent by Al
i Nevins and Don Kirshner as
¢ [ they listened to many of the

' ~ demo disks that Mann had ar-

: ranged and performed. They signed him to acontract and his hit
i debut disk on ABC-Paramount, titled “Who Put the Bomp (In
{ the Bomp, Bomp, Bomp),” scoring well on the Hot 100, proves
v him a success as an artist as well.
: Nineteen-year-old Barry Mann graduated from high school in
! Brooklyn and began to write both words and music for original
i songs in his early teens. At first he decided to study architecture
I
:
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at Pratt Institute, but he soon moved on to a musical career.
Mann’s ambitions include becoming an actor and writing for
Broadway shows and motion pictures. He is managed by Nevins-
Kirshner Associates,
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DICK AND DEEDEE

Dick, age 19, and Deedee, age
18, have become a hot duo for !
Liberty Records as their debut
disk, “The Mountain’s High,"”
rapidly moves up on the Hot
100. Dick St. John had recorded
singly, but not with much suc-
cess. In an attempt to make a hit
disk, Dick called on Deedee,
who he has known since junior
high school days, to supply the
needed female touch, They cut
a song tagged “1 Want Some-
one,” which they penned to- e
gether. Dick wrote “The Mountain’s High” to solve the problem
for the flip side. It was the flip side that made it, breaking first
in San Francisco and spreading rapidly through the rest of the
country. The disk soon hit the Hot 100.

Both Dick and Deedee will return to school this fall and be-
tween studies will release another single and an album, They are
currently on a tour of Texas with other disk stars, plugging their
hit. The duo is managed by the Wilder Brothers.
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I rants a foursome of top-notch en-
1| tertainers. Anywhere good taste
1| prevails, the playing of their disks
involves no payola. '
ROGER MILLER
WWOW, Conneaut, 0.

The Four Freshmen, I have been
a fan for about
five vears. 1
know they|
aren't the same |
original Four|
Freshmen  to-
day, but they)|

— —— -

outlets,

at KQUE-FM, Houston, is Mike Hale from Canada,

Houston’s first new AM radio station in over 10
:rhclﬂ'ﬂi—ifﬂﬂﬁ“—ﬂ!ﬂﬂﬂ programmnii

station’s deejay line-up includes Bill Crable, Frank
Benedict, Jerry Dale, Don LeBlane and Ron Schmidt.
- » « Bill Edwards and Steve Sadler have left KXYZ,
Houston, ... Nick Ramsey, host on “Carnival of Music”
(WFAA, Dallas) for the past five years, has joined KVIL,
Dallas. He will continue to write and co-emsee (with
Norvek Slater) the 30-minute radio show “Master
Control,” which is aired over 180 U. S. stations (in-
cluding WBAP, Fort Worth, Tex.) and 204 Armed Forces

ng last month.

sti1ll maintain |
the same sound.
I especially en-
joy Raoss Bar-
bour when he
does the Leroy,
_ bit. 1 only wish
they would come out with a single.

' 1 believe they would get a lot more |
plays, and 1 know they would be

]
Il No. 1.
i GENE KAYE

WAAT, Trenton, N. J.
. The Four Freshmen. Although
|their name sug- '
|

POP—5 Years Age

. Hound Dog/Don"t Ba Cruel,
Elvis Presley, RCA Viclor

: :_1 Prayer, Platters, Mercury

. What Ever Will Be WIIl Be,
Deris Day, Columbla

gests it, they do Luniverse
not attend an
institution. They §
have, rather, be- § =
come one. Why?
They are great
showmen and
comics, Each
member of the

RCA - Yictor

. Ton u Belong fo Me,
Patience and Prudence, Liberly

. Song for a Summer Night,
Miich Miller, Columbia

SEPTEMBER B, 1956

. Flying Sawcer, Buchanan and Goodman,

.Ijlqhullll . Paltl Page, Merc
'Iiill'llllnIIIIIII Mo, -

1
2
3
4
5. Canadian Sunmsef, Huge Winterhalfer,
é
1
:. Be Bop A Lula, Gene Vinceni, Capilel

10, Howky Tonk (Parf 11), Bill Dogget, King

YESTERYEAR'S HITS

:hnnul: u: pace rrn:;nlmmjng from your librartan’s shelves, featuring the disks that
wers the hottest in the land five years cge and 10 ysars thi k. Here's h
they ranked on Billboard's charts then: e s i PR

POP—10 Years Ago
SEPTEMBER 8, 1951

1. Because of You, Tony Bennef, Columbla
1. Come On-A My House, Rosemary Cloonay,
{olumbia

3. Lovellesl Night of the Year,
Magio Lanza, RCA Viclor
| Gel Ideas, Tony Martin, RCA Viclor

World Is Walling for the Sunrise,
Les Paul and Mary Ford, Capliel

'

5.

6. Sweel Violets, Dinah Shere, Capifol

1. Cold, Cold Hearl, Tony BenneH, Columbla
8. Too Young, Mat King Cole, Capitel

9. Whispering, Les Paul, Capitol
10. Jezebel, Frankie Laine, Columbia

quartet plays at
| least one instru-
ment and plays il o
it well,
bums they really sell. They use
| their wvoices as instruments,
 honors, hit singles, ballads or swing-|  pladdin

(ing in person, they make the cash | When My Dreamboat Comes Home,
!| register sing. ' Fals Domine, Imperial

My Prayer, Plathers,
Fever, Little Willie John, Kin

SawWwy amekicanradiohitt ok el sl i s P o

On al- " | Honky Tonk (Part 1D, Bill Doggett, King

JazZ ' ot fie Good Times Roll, nlIin and Les,

RHYTHM & BLUES—5 Years Ago—SEPTEMBER B, 1956

Rip Il Up, Lile Richard, Specialiy
In the Siill of the Night, Five Salins, Ember

| Gotta Gel Mysell @ Woman, Drift
Allaniic e "

One Kiss Leads fo Another, Coaslers, Alce
Love, Love, Love, Clovers, Aflantic
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EVERYTHING'S COMING UP HITS!

bl

~“Broken Heart And A

~ PATTI PAGE

low Filled With Tears

MERGURY T1870

i

www americanradiohistorv com
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USIC WEEK

BEST-SELLING PHONOGRAPHS,
RADIOS & TAPE RECORDERS

Thess ars the natien’s best sellers by monufactursr, based on results of &
moenth-leng study wsing personal interviews with a representative natfional
cross-section of record-phono declers, A different price group is published in
this chart sach week.

The percentage figure shown for each brand is its share of the tetal number
of weighted points derived from all dealer responses. Point tebulations are
based on the rank order of manufacturers’ soles at wach dealer, and weighted
by size of dealer. Only manufacturers sarning 3% or more of the total dealer
peints are listed below.

PHONOS LISTING BETWEEN
$401 AND $500

Faaitian Paositian

This /5781 % of Total
lssue lisue Brand Points
1 1 Magnavox ............., + 54.3
2 4 Stromberg-Carlson ....... 19.6
3 3 Zenlh oo o vwas  BLF
4 — Silvertone ..... .. vue. 4.3
4 2 B e e s mndone: B0

Others ...+ v vevvvvweees B.8

e e = e L

NEW DEALER PRODUCTS
R e e e & o e e e e A T e S

Tape Recorder Size of Camera

Telectro has introduced a
transistorized, battery-oper-
ated, portable tape recorder,
Model MR 511. The new
unit weighs wunder seven
pounds and is no bigger than
a folding camera. It operates
on a penlight-battery power
supply. Suggested list price
is 3129.95. Using an adaptor,
it can also work on regular
house current.

Tiny Tempest Transistor

Bulova Watch Company
has brought out the tiny
Tempest radio. Almost
watch-like in size, the unit
also features a cork - lined
simulated leather gift pack-
age which can double as a
cigaret or jewelry box, The By
unit, which lists at $39.95, T
employs a six-transistor cir- i S
cuit,

Compact Speaker Without Grill

. Utah Electronics is the
+  manufacturer of this com-
4 pact speaker which has no
3 grill. The unit, Model SH-3,
features a random width,
e wood paneling design to elim-
| inate the need for a grill
: cloth, The unit, which may
. be used on a bookshelf or
' hung on a wall, measures 8
by 104 by 634 inches,

T T e - T
" -
= ; - i

R e
ALBUM COVER OF THE WEEK

| ' . ! R T et o e AR, s

THE YOUNG LIONS—Various Artists,
Eye-catching cover
m fal color on a black background
It's an
atfractive ltem for Jazz counter displays,

o Ll
STEREO 35 MM—Enoch Light and His
Orchestra, Command RS B266 SD, This
striking cover announces a new sound
series on the Command label., Cover
wis designed by 5, Neil Fujita. Art
director, Charles E, Murphy. Timely
frem for window or counter displays,

Vea Jay LP 3013,

with white and pink lettering,

Reds Don‘t Halt
Berlin Trade Fair

WEST BERLIN—Despite Com-
munist threats to the city and the
sealing off of East Berlin, West
Berlin has just held its largest ra-
dio, television and phonograph ex-
hibition ever.

The exhibition, held from August
25 to September 3, went off with-
out a hitch in spite of the political
tension which settled over the city
iGn the wake of Communist Fast

ermany’s terror,

There were 150 exhibitors,
among them 42 from the United
States, in the 13 halls and the
Philips pavilipn. Some 20,000 sq.
meters of spaee were filled with
exhibits,

_ Every major U. S. and European
diskery was represented. The disk
industry presented daily programs
fmumnmjg the appearance of top

is.

pop 5

German radio stations estab-
lished studios on the fair grounds
from which live broadcasts and
television programs dramatizing
special features of the exhibition
were transmitted.

It was the first such exhibition
held in Berlin in 22 years. The fair
was first held here in 1924 and
then regularly until 1939,

Attendance was around 200,000
fewer than had been estimated
since East Germans were unable to
aﬁ:nd due to the Fast Berlin seal-
off.

Bel Canto Plans
No Policy Change

COLUMBUS, Ohio — Over-all
marketing policies of the Bell Canto
Recording Division of Thompson
Ramo Wooldridge, will remain un-
changed in the wake of the recent
resignation of Bel Canto's founder,
Russ Malloy. Bel Canto, formerly
a West Coast firm, was sold by
Malloy to the Bell Sound Division
of TRW two years ago. At the
time, Malloy remained in charge
of the tape firm.

Pete Fabri, now the outfit's na-
tional sales chief, is expected to
take on increased management re-
sponsibilities under Ken Bishop,
president of Bell Sound, who is
now in charge of all TRW con-
sumer products, Five direct fac-
tory reps have also been named to
the Bel Canto field force to bolster
sales in key markets,

These include Shelly Tirk, Mid-
Atlantic district; Hal Keller, East-
ern regional sales; Al Allison, Mid-
west area sales; Jack Krusman,
New England district sales: and
Emn Gray, Western district

es.

Request Issving
Largest OQutput

NEW YORK—Request Records
is marketing its biggest specialty
album output to date this fall
Many of the new packages were
recorded by the label's prexy Hans
J. Lengsfelder during his recent
trip abroad.

The new albums include a
“Forty Favorite Melody” series, re-
corded with large orchestras (48 to
55 men) in their native locales. The
series covers Scottish, Irish, Jewish,
Polish, Ukrainian, Greek and
Czechoslovakian music, with 40
tunes in each album,

Other LP's are two new albums
in Request's “Cocktail Hour” series
—"Cocktail Hour on the Range"
and “Cocktail Hour With Mozart™
two gypsy band packages, and a
polka LP. New vocal albums fea-
ture a Lithuanian LP, Viennese
wine garden songs, German stu-
dent songs by a German student
choir, and three sets featuring
well-known Portuguese performers,

www americanradiohistorv com
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MUSIC-PHONOGRAPH
IVIERCHANDISING

DISK DEALS FOR DEALERS

A summery of promotional opportunities for dealers by manufacturers end
distributors eurrently offering records at special terms. Shown where avaoilable
are starting end expiration dates for eoch deal os well as the dote of luue
and page numbar of the eriginal news story and/or adverfisement previding
details of wach promotion, Please consult thess for full information,

CONCERT-DISC—Limited fime only. Started June 23, 1961.

Dealer Is offered two LP's for the price of one. Five new releases all packaged
piggy-back™ styls.

RCA VICTOR—Limited fime only. Started May 29, 1961.

“Heart of the Symphomy,” LP by Fritz Reiner and thea Chicago Symph
Orchestra, Is lDEl:ilH"f priced to the comsumaer at a “Save 52" introductory uF;'lr?

DECCA—Expires September 15, 1961. Started July 19, 1961.

On a minimum order of any combination of LP's, EP's, Tape or the Vocalion line
fotaling $100, the dealer is allowed a 10 per cent discount on the total purchase.
Chain stores are also eligible. See page 3, July 31 issue, for datails,

LONDON—Expires September, 15, 1961. Sfarfed August 14, 1961.

_Phase 4 Stereo." One free LP for every six purchased. Program covers 13
::'hm '111 Stereo” and “Sound 4 Mono™ LP series. See page 4, August 21 |ssue,
r details,

TIME—Expires Seplember 15, 1961. Starfed August 1, 1961.

Entire Time Records series 2000 calalog available on & buy-four-get-one-fres basis,
Plan includes new releases.

(OLUMBIA—Expires Seplember 16, 1961. Started July 10, 1961.

Ten per cent_discount on new LP releases In addition to complete catalog. See
page 1, July 31 lssue, for detals,

EPIC—Expires Seplember 16, 1961, Starfed July 10, 1961,

“Fall Merchandising Plan," Fifteen per cent discount on all new LP releases
for August and Saptember, plus the catalog. See page 1, July 31 issue, for detalls,

LIBERTY—Expires September 22, 1961, Starfed August 1, 1961,

| s offering 10 per cent discount on entire catalog, plus new relesses on
all LP's except *‘hu Cﬁzpmmh:. See page 3, July 24 issue, for details.

WARNER BROS.—Expires September 22, 1961. Started July 24, 1961,

Labal Is offering & 15 cent bonus to dealers covering new releases and catalog.
See page 3, July 31 i:iﬁ. for detalls,

ROULETTE—Expires September 24, 1961. Starfed August 1, 1961.

Qualified dealers are offered 15 per cent discount on all LP's including new ra=
leases, See page 4, August 7 Issue for details.

ANGEL—Expires September 30, 1961. Started August 14, 1961,

Fall Pfﬂlll'ﬂm- Dealars qualify by purchasing minimum of 30 LP's., Three parts:
New releases and 100 specified titles offered st 20 per cent: 200 specified tit
offered at 15 per cent; balance of catalog offered at 20 per cent. Deferre
shipping avallable. See page 3, August 21 issue, for details,

ARGO-CHESS- CHECKER—Expires September 30, 1961. Started August 28, 1961.

Straight 10 per cent discount on entire LP library, including six new releases,

CAEDMON—Expires September 30, 1961. Started September 1, 1961.
E:;p‘i::: ::-:‘"’igri‘ﬂwW 10 purchased is offered to distributors, Program covers

CAPITOL—Expires September 30, 1961. Starfed August 14, 1961,

Fall program. Dealers gunnﬁ- by minlmum order of 50 LP's. Twelve per gent
special discount instead of normal 2 per cent cash discount on III’pun:
plus special co-operative advertising allowance equal to 3 per cent of progr
purchases. See page 3, August 21 issue, for details.

DELMAR—Expires September 30, 1961. Starfed August 28, 1961.

Distribs are offered one free LP for every four purchased., Applies to August
and September releases,

ELEKTRA—Expires Sepfember 30, 1961. Starfed August 22, 1961.

Fall plan. Label Is offering one free LP for every seven purchased. Program In-
udes complete catale Iﬁm three new r:lﬂnr: which includes Ed h&u‘d}“
"H ok Tressure Chest of American Folk Song,” a two record bonus pak priced

KAPP-MEDALLION—Expires Seplember 30, 1961. Starfed August 1, 1961.

Ten per cent discount on all Kapp new releases plus catalog: 15 ?lf cent discount
on all Medalllon new releases pm catalog. See page 2, July 31 |ssue, for details

MONITOR—Expires September 30, 1961. Starfed August 1, 1961.

Ten per cent bonus on all MF., MC snd MR wseries. Additional 10 par cent
discount on MC searies.

REQUEST—Expires EEPIemI:-ar 30, 1961, Starfed July 31, 1961.

For every purchase of 10 Request LP's the dealer may exchange at no char
three LF's of any other label, stereo or mone, LP's purchated under the progra
may be exchanged through December 31,

’;"ﬂiﬂgﬂb-lﬂﬂl GUILD—Expires September 30, 1961, Started September
. 1961.

Fifteen per cent discount on all series except the 9000 Series, including low-priea
demonstration records,

VEE JAY—Expires Sepfember 30 ,1961. Sfarfed August 28, 1961,

Ore free copy of “Exodus to Jazz™ by Eddie Harris for every five purchased,

PRESTIGE—Expires October 8, 1961, Started August 28, 1961.
Dealer |s offered two LP's free for every 10 purchassd, Program covers Inter-
national, Bluesville and Swingville series plus new releases,

ABC-PARAMOUNT—Expires October 20, 1961. Started July 17, 1961.

“Fall LP Program." Distribs are offered 1214 per cent discount on all &F
urchases, rogram covers complete catalogs and new relezses on ABC
aramount, Impulse and Chancellor labeals. Ses page 8 July 3 issue, for details,

COLOSSEUM—Expires November 15, 1961, Started August 15, 1961,

“Half Price Victory Sale.” 53.98 LP's to retall for 51.95. Dealer cost $1.23, f.0.b,,
warehouse, Label s owned by Bruno Hi-Fi Records.

PETER PAN—Expires December 31, 1961. Sfarted August 15, 1961,

Label Is offering all of the current seven-inch singles to dealers six for 81.

AUDIO FIDELITY—No expiration date. Starfed August 1, 1961. i

One free album for every fiva purrhased on entire catalog, all series included.

INDIGO—No expiration dafe. Starfed July 10, 1961,

Entire LP catalog I offered on a two-frea-for-every-10-purchased plan.

RIVERSIDE—No expiration date. Started February 6, 1961.

Dealers buying the Riverside Pre-Pak, a browser box containing 100 |azz slngle
LH:H n-lf::lvg :E{:Innm of four albums from the LP catalog. See page 49, February
sua, for details.

TIME—No expiration dafe. Started April 1, 1961.

Dttal[er is offered one LP frea for every six purchased. Progam covers complete
catalog,

MONITOR—No expiration date. Starfed June 19: 1961,

Five LP's ara specially priced to the consumer at $1.58. Soviet Army Chorua
and Band, Vol 4; Beethoven Plano Concerto No. 4 In G. Gilels, plano: Beethoven
Piano Concerta No, 5 In E Flat Major, Cilels, plano: Bach Concerto Mo, 1 In D
Mineor; Leonid Kogan Plays Prokaflev, Tchaikovsky and Saint-Saens,

KANDY—No expiration date. Starfed July 17, 1961,

Label Is offering seven LP's for price ol six. Applies to Johnson's "Organ With
2 Beat” series. Same type of deal offered on singles

WONDERLAND—No expiration dafe. Sfarfed August 23, 1961.

Dealer gets 26 albums for the price of 24. Key numbers in catalog available in
two pre-paks, Label is Riverside's children's line,

-
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WAGHEH

The Flying Dutchman
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CIORGIO TOZTI - KARL LIEBL
RICHARD LEWIS - ROSALIND ELIAS
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C-2539. Highlights from
From the sensational com-
ing of the opera! Nilsson,

erling, Tozzi.

sP-2400. Ray Ellis Plays The
. Twenty current top hits,
by a great arranger. Cap-
sence of 20 best sellers!

sC-2568. Charles Munch,
phony: Ravel, Daphnis And
complete suite in a perfect
ely performed, popular work.

(25) LM/LSC-2562. Van Cliburn: Beetho-
ven “Emperor’” Concerto, Fritz Reiner,
Chicago Symphony. Concert favorite per-
formed by two outstanding artists.

(26). LM/LSC 2515. Robert Shaw Chor-
ale: The Immortal Victor Herbert. The
best Herbert melodies, with full concert
orchestra.

(27) LM/LSC-2561. Highlights From
“La Traviata."" Best-loved arias from the
Verdi opera. Moffo, Merrill, Tucker, and
other reigning vocalists.

(28) LSA-2414. Leo Addeo Orchestra:
Paradise Regained. Spectacular sound
and motion on Hawaiian themes. Hula
skirts your eyes can foliow!

(29) LPM/LSP-2354. Al (He's The King)
Hirt. The blazingest horn ever. | Love
Paris, Jazz Me Blues, Three Little Words,

others.

(30) LPM/LSP-2391. Della Reese: Spe-
cial Delivery. Explosive! Won'cha Come
Home, Bill Bailey, Someday, Sweetheart,

You Made Me Love You, others.

{31) LPM/LSP-2373. George Hamilton
IV: To You And Yours (From Me And
Mine). A teen star in his first RCA Victor
album, Country music . . . for all!

(32) LM/LSC-2574. Classical Edition: 60
Years Of Music America Loves Best, Vol.
. Toscanini, Caruso, Horowitz, others.
Just $1.98!* Limited time only.

(33) LPM/LSP-2335. Dave Gardner:
Ain't That Weird? A new irreverent ram-
ble by that hot comic of ‘"Rejoice, Dear
Hearts!™

and “'Kick Thy Own Self."

(34) LM/LSC-6156. The Flying Dutch-
man (Complete). London. Tozzi, Rysanek,
Elias. Met. Opera Selection. '‘Staged”
for sound and stereo excitement!

(35) LOP-1509. Pop Edition: 60 Years
OFf Music America Loves Best, Vol. Il
Belafonte, Sinatra, Miller, Goodman,
others! Just $1.98!* Limited time only.
*iamifsctures Natonaity Adwertised Price—Opticnal with Desber.

¢ RCA.VICTOR &)

Tha most tnm‘tu-d narnu m Inunl:l
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AT Sea THE WORLD'S

WEST

ARTISTS ARE

DOING SOME:
THING GREAL

. &Hm!ygf
ENGLISH LUTE MUSIC

THE WORLD'S

GREATEST
ARTISTS ARE
DOING SOME:
THING NEW!

- {16) LPM/LSP-2368. The Norman Luboff (19) LPM/LSP-2390. Perry Como: Sing (22) LM/LE
- Choir: You're My Girl. All about love! To Me, Mr. C. Six smooth medleys, 18 *“Turandot.”
. Star_Eyes, Younger Than Springtime, songs! Includes 5o in Love, Gigi, Thank  plete recorc
Object of My Affection, others. - Heaven for Little Girls. Tebaldi, Bjo
(17) LM/LSC-2509. Mario Lanza: The (20) LM/LSC-2516. Fritz Reiner, Chicago  (23) LPM/L
- Vagabond King. New release! One of Symphony: Schubert, Symphony No. 8 Top Twenty
»  Mario Lanza's last and one of his great- s (**Unfinished"') and Symphony No. 5. interpreted
est performances. Perennial best sellers! tures the es
- {18) LD/LDS-2560. Julian Bream: The , i 9 (21) LD/LDS-2554. Artur Rubinstein: (24) LM/LY
- Golden Age Of English Lute Music. Julian ~ RCA Victor's new albumes for fall, feature the top names—  cnopin, Sonatas Nos. 2 and 3.The great-  Boston Sym
Bream re-creates a true Elizabethan 3 . ! ; | est Chopin player of our time offers two  Chloe. The
sound. Novel and delightful! favorites and new stars—in the world of entertainment! nistoric performances. reading! Wic




RCAVICTORS GREAT FALL RELEASE!

There’s a great new excitement sweeping through
the record world! It comes from RCA Victor, and
it's exploding in 35 brand-new albums for fall!
America’s favorite stars are here in stunning new
albums. Dazzling new talent discoveries are
offering their specialties.

You've been hearing, and selling, RCA Victor's
exciting single, “The Mime's Theme.”" Now . . .
meet “Mr. Mime" himself, featured in all the
“New & Great’' advertising and promotion.
You—andtheentirenation—aregoingto
seea lotof himin the weekstocome!

m—t 11 & . |

I\ STAN
i '&EI|SH{ lN-L\’] (’]{JL ])]b N WINDDWDD?ER;::_A? DE LUXE
JI.-"" L o . ; f r (Life size) MOTION DISPLAY SPEE“’HL 5-BIN
or has a cnmplEtE d'SF}'ay kit o (Life size) WIRE RACK
f eye-catching pnint-qf-sale ma- 4 HEADER.
life-size “Mime” figures, and
motion! Kit also includes

ecial “60 Years"
lement, Sp e e

Your distribut
you, brimful o
terials. It features
the excitement of

12-page color supp
stregmers and browser cards. Also, as

the new Stereo Action Mercha ndiser.

EASEL-BACK
ALBLM oM IR COUNTER CARDS

fLamws (Approx. 25 high )

Elﬁ.lrlll AL
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BRITAIN
(Courtesy ™New Musical Express, London)
This Lasi
Week Week

1 2 YOU DON'T ENOW—
Helen Shuapiro (Columbia)
1 JOHNNY REMEMBER ME—

John Leyton (Top Rank)
REACH FOR THE STARS—

Shirley Bassey (Columbia)
ROMEO—Petula Clark (Pye)
WELL, I ASK YOU—

Eden Kane (Decca)

HALFWAY TO PARADISE—

Billy Fury (Decca)

A GIRL LIKE YOU—

Cliff Richard (Columbin)
QUARTER TO THREE—

U. 5. Bonds (Top Rank)
THAT'S MY HOME—

Acker Bilk (Columbia)
TIME—Craig Douglas (Top Rank)
CLIMB EVERY MOUNTAIN—

Shirley Bassey (Columbia)

YOU ALWAYS HURT THE

ONE YOU LOVE—

Clarence Henry (Pye Int.)
HELLO MARY LOU—

Ricky Nelson (London)
PASADENA—

Temperance Seven (Parlophone)
DON'T YOU EKNOW IT—

Adam Faith (Parlophone)
CUPID—Sam Cooke (RCA)
HOW MANY TEARS—

Bobby Vee (London)
TEMPTATION—

Everly Brothers (Warmner Bros.)
AIN'T GONNA WASH FOR A

WEEK—Brook Brothers (Pye)
GIRLS—

Johnny Burnette (London)
MICHAEL—

Lonnie Donegan (Pye)
SOMEDAY—Kenny Ball (Pye)
BABY, I DON'T CARE—

Buddy Holly (Coral)
MARCHETA—

Karl Denver (Decea)

WHAT KIND OF F::I.;JL A}.H It

—Anthony Wewley (Decca
WRITING ON THE WALL—

Tommy Steele [Decca)

SAY IT WITH FLOWERS—

Dorothy Squires (Columbia)
WEEK-END—

Eddie Cochran (Loadon)
WHEELS Cﬂ]:.lll‘?n' EHA—

Joe Loss
THERE., I'VE SAID IT AGAIN

—Al Saxon (Plccadilly)
RUNAWAY—

Del Shannon (London)

ITALY
(Courtesy Musica e Dischi, Milan)

This Last
Week Week
1 i LEGATA A UN GRANELLO

DI SABBIA—Nico Fidenco
(RCA) ¢

2 RIVIERA—Umberto Bindi
(Ricordi)

NMON ESISTE L'AMOR—
Adriano Celentano (Jolly)

L4 NOVIA—Tony Dallara
{Music)

L MONDO DI SUZIE WONG—
Mice Fidenco (RCA)

I MAGNIFICI SETTE—Al Caiola
{UA); Felix Slatkin (London)

CHITARRA ROMANA—

Connie Francis (MGM)

NON DIMENTICAR LE MIE
PAROLE—Caterina Valente
(Decca)

TU SALVILLAGGIO SUL
FIUME—Pino Donaggio
(Colambia)

DANCE ON LITTLE GIRL—
Paul Anka (Columbia)

PISCATORE 'E PUSILLECO—
Peppino Di Caprl (Calsch)

ESAGERATA—Neil Sedaka
(RCA)

PONY TIME—Chubby Checker
{Galleria del Corso); Don Covay
Top Rank)

GL1 INNAMORATI SONO
SEMPRE S0LI—Gino Paoll
{Ricordi)

PERA MATURA—Pin Donaggio
{Columbia)

DENMARK

{Courlesy Quan's Masikbureau,
Copenhagen)
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This

Week

1 I'VE TOLD EVERY LITTLE STAR
—Gitte (HMV); Linda Scott (Sonet)

NAR JEG STAR VED EN BAR-—
Harry Felbert (Sonet)

HELLO MARY LOU—Ricky Nelson
(California)

WHEELS—String-A-Longs (London)

DU FORSTAR INGENTING—
Siw Malmkyvist [(Meironome)

TONIGHT MY LOVE, TONIGHT—
Paul Anka (ABC-Paramount)

A GIRL LIKE YOU—CLff Richard

(Columbia)
NORTH TO ALASKA—Johnnoy Horton

(Philips)
BLUE MOON—The Marcels (Colpix)
PEFE—Jorgen Ingmann (Metronome)
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GERMANY
(Courtesy Automaten-Markt, Braunschweig)
This Lnst
Week Week

1 2 HELLO, MARY LOU=<Jan and
Kjeld {Ariola), Ricky Nelson
(London), Ricky Boys (Philips)

CORINNA, CORINNA—Peter
Beil (Fontana), Ray Peterson
{Heliodor)

SCHONER FREMDER MANN
{Someone Else’s Boy)—Connie
Francis (MGM)

ZUCKERPUPPE—RIll Ramsey
{Polydor)

AM SONNTAG WILL MEIN
SUSSER MIT MIR SEGEL'SN
GEHN—DId Merry Tale Jazz
Band {Brunswick})

DER SHERIFF VON ARKAN-
SAS IST 'NE LADY—Caterina
WValente (Decca)

1 BIN A STILLER ZECHER—
Gus Backus (Polydor)

HUH-A-HO (Wheels)—Trio
Kolenka (Philips)

MORGEN BIST DU ALLE
BORGEN LOS (Little Lonely
One)—James Brothers (Polydor)

IRENA—Rocco Granata (Colum-
bia)

LA PALOMA—Freddy (Polydor)

S0 LEBEN WIR—Der flotte Franz
und seine Bierbrummer (Ariola)

EIY ENGEL OHNE FLUGEL (I
Coan See an Angell—Detlef
Engel (Telefunken)

WHEELS—Rilly Vaughn (London),
String-A-Longs (London)

MEIN VATER WAR EIN COW-
BOY—Conny (Electrola)

ANNA—Jorgen [ngmonn
{Melronome)

UBER ALLE SIEBEN MEERE—
Lolita (Polydor)

WEIL DU MEINE GROSSE
LIEBE BIST—Gerd Bottcher,
Detlef Engel (Decca)

HAFENLICHT (Harbour
—Hrice Low {Ariola)

BABYSITTER BOOGIE—Ralf
Bendix {(Columbial, Buzz Clifford
(Philips)

SWEDEN

{(Courtesy Show Business,

Thizx TLasi

Week Week
L 1 DEN SISTE MOHIEANEMN/
PETTER OCH FRIDA—Lille
Gerhard (Karusell)

PUTTI PUTTI—Iaye Epae
(Mercury)

I'VE TOLD EVERY LITTLE
STAR—Linda Scoit (Sonet)

EN GANG SKALL VI ATER
MOTAS—Thory Bernhards
{Polydor) :

FLAMING STAR/SURRENDER
—Elvis Presley (RCA)

EARA MOR—Goingflickornn
{Joker)

TRAVELIN®' MAN/HELLO,
MARY LOU—Ricky Nelson
{California)

DO WHAT YOU WANT=—
Damita Jo (Mercury)

I'VE TOLD EVERY LITTLE

STAR/DD WHAT YOU WANT
—Gitta (HMV)

AH MARIA, JAG VILL HEM/
SUCU SUCU—The Moon Keys
(Karusell)

SPAIN

{Courtrsy Discomania, Madrid)

This Lasi

Week Week

1 1 TONIGHT MY LOVE,
TONMIGHT—Paul Ankn
(ABC-Hispavox)

LA NOVIA—Antonio Pricto
(RCA}

1 EXODUS—Duo Dinamico

(La Voz de su Amo)

QUISIERA SER—Duo Dinamico
(L2 Voz de su Amo)

ENAMORADA—Jpe Guardiola
(Lg Voz de su Amo)

BLUE MOON—The Marcels
(Colpix-Discophon)

POETRY TN MOTION—

Duo Dinamico

{(La Voz de su Amo)

WHEELS—The String-A-Longs
(London)

MY HOME TOWN—Paul Anka
(ABC-Hispavox)

DANCE ON LITTLE GIRL—
Paunl Anka (ABC-Hispavox)

NORWAY

(Courtesy Verdens Gang, Oslo)
This Last
Week Week
1 1 HELLDO MARY LOU-—
Ricky Melson (California)
GREENMFIELDS—Brothers Four
(Phillps)
A GIEL LIEE YOU—
Cliff Richard (Columbin)
MOODY RIVER—Pat Boone
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10

(Dot)

SUCU SUCU—The Monn Keys
(Trlola)

BUT 1 DO—Cilarence Henry
(Pye)

BABY SITTIN' BOOGIE—
Buzzx Clifford (Phillps)

PEPE—Jorgen Ingmiana
(Metronome) ’

ROMEO—Petula Clark (Pye)

SURRENDER—Elvia Prealey
(RCA)
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This
Week Week

FLEMISH BELGIUM

{(Courtesy Juke Box Magazine)
Two

2

10

|1

This Weeks
Week Ago
HELLO, MARY LOU/TRAVEL-

LIN' MAN—Ricky Nelson

(Imperial)

OCH, WAS K MAAR—

Johnny Hoes (Philips)

DANCE ON, LITTLE GIRL—

Paul Anka (ABC Paramount)
WHEELS—

The String-a-Longs (London)
RUNAWAY —

Del Shonnon (London)

ZARIN A—

Rex Gildo (Electrola)
ROMEO—Petuln Clark (Vogue)
BRIGITTE BAROT—

Roberto Seto (Vogue), Jorge

Veiga (Barclay)

I FEEL 50 BAD/WILD IN THE

COUNTRY —Elvis Presley (RCA)
DUM DUM—

Brenda Lee (Brunswick)

HOLLAND

(Courlesy Plutennleuws, Amersfoort)
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This Lasi
Week Week

HELLO, MARY LOU—
Ricky Nelson (Imperial

TEMPTATION—The Everly
Brothers (Warner Bros.)

RUNAWAY—Del Shannon
(London)

1 FEEL S50 BAD—Elvis Presley
(RCA)

OCH, WAS IK MAAR—Johnny
Hoes (Philips)

TONIGHT MY LOVE, TONIGHT
—Paul Anka (ABC-Paramount)

I'M BREAKING IN A BRAND
NEW BROKEN HEART—
Conpnie Francis (MGM)

WHEELS—String-A-Longs
{London)

NON, JE NE REGRETTE RIEN
—FEdith Piaf (Columbia)

ARE YOU SURE—The Allisons
(Fontana}

PHILIPPINES

This Lasi
Week Week

MOODY RIVER—
Pat Boone (Dot)
PORTRAIT OF MY LOVE—
Steve Lawrence (United Artists)
I'VE TOLD EVERY LITTLE
STAR—Linda Scott (Vertex)
MOTHING EVER CHANGES MY
LOVE FOR YOU—Nell Sedaka
(RCA Victor)
YOU ARE EVERYTHING TO
ME—Johnny Muathis (Columbis)
TAKE GOOD CARE OF HER—
Adam Wade (Grand)
TWISTIN' AT THE HOP—
Chubby Checker (Era)
I'M GOMNNA KNOCK ON YOUR
DOOR—Eddie Hodges (Cadence)
TN TIME=—
Steve Lawrence (United Artists)
FIRST TASTE OF LOVE—
Ben E. King (Capitol)

MEXICO

(Courtesy Auvdiomusica, Mexico)
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Asia & Pacific

3
4
i

This Lasi
Week Week

ESCANDALO—M, A, Muniz
(RCA); Javier Solis (Columbia)
AGUJETAS, COLOR DE ROSA
—Los Hooligans (Columbiz)
ENORME DISTANCIA—
J. A, Yimenez (RCA)
PRESUMIDA—Los Teen Tops
{Colombia)
CAMINO OSCURO—
M. A, Muniz (RCA)
EUSPENSO INFERNAL-—
Los Dandys (RCA)
RUEDAS (Wheels)—Billy Vaughn
(Dot)
Y . . .—Javier Solis (Coluombin)
HACIENDOTE EL AMOR—
Los Locos del Rimo (DMsma)
LUCES DE NUEVA YORK—
Sonora Santanera (Columbia)

JAPAN

(Couriesy Uliamatic Tokyo)

Last

KIMI EKOISHI—

Frank Magai (Victor)
MOLIENDO CAFE—

Hugo Biance (Polvdor)
CALENDAR GIRL—

Well Sedaka (Victor)
SUCU SUCU—The Peanulis
(King); Ping Ping (Kapp)
LONELY SOLDIER BOY—
Johnny Deerfield (Capitol)
BROKEN PROMISES—
Kitamura Eiji (King);
Kobayashi Akira (Columbia)
KUTSUKEAKE TOKIJIRO—
Hashl Yukio (Victor)

www americanradiohistorv com
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LITTLE DEVIL—

Meil Sadaka (Victor)

GINZA WO KOl NO
MOMNOGATARI—Ishihara Yujiro
{Teichiku)

PLEIM SOLEIL—

The Film Symphonic Orch.
{Polydor)

G. 1. BLUES—

Elvis Presley (Victor)
NANGOKU NO YORU—
Buckie Shirakata (Teichiku)
KITAKAMI YAKYOKU—
Dark Ducks (King)

MUIO ND YUME—

Sagawa Mitsuo (Victor)
APACHE—Sonny James (Victor);
Jorgen Ingmann (Rank)

HONG KONG

This Last
Week Week

DANCE ON LITTLE GIRL—
Panl Anka (ABC-Paramount)

MORE THAN I CAN SAY—
Bobby WYee (Liberiy)

TOGETHER—Connie Francis
{(MGM)

THE MAGNIFICENT
Al Calola (UA)
I'LL BE THERE—Damita Jo

(Mercury)

LET THE FOUR WINDS BLOW
—Fats Domino (Imperial)
YOU'LL ANSWER TO ME—

Patti Page (Mercury)
MOODY RIVER—Pat Boone
{Dot)
A MILLION TEARDROPS—
Conway Twitty (MGM)
LITTLE DEVIL—MNeill BSedaka
{RCA Yictor)

SOUTH AFRICA

SEVEN—

{(S0. African and Louremco Marques Radio)

Lasi
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Week Week

I'VE TOLD EVERY LITTLE
STAR—Linda Seott (Columbia)

SENTIMENTAL ME—
Elviz Presley (RCA)
(RCA)

TRAVELIN' MAN—Ricky Nelson
(Renown)

LITTLE DEVIL—Neill Sedaka
(RCA)

MOODY RIVER—Pat Boone
(Dot) .

TAKE GOOD CARE OF HER—
Adam Wade (HMV)

SUMMER KISSES, WINTER
TEARS—FIlvis Preslev (RCA)

I SLIPPED, 1 STUMBLED, 1
FELL—Elvis Presley (RCA)

STICK WITH ME BABY—
Everiey Brothers (Warner)

ALL HANDS ON DECK—Pat
Boone (Dot) '

HELLO WALLS—Faron Young
{(Capitol)

THE FRIGHTENED CITY—
The Shadows (Columbin)

STAY—Maurice Willlams (Ridge)

NEW ZEALAND

This Last

Week Week
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HALFWAY TO PARADISE—
Tony Orlando (Philips)

MOODY RIVER—Pat Boona
{London)

LOVE MY LIFE AWAY=—
Rill and Boyd (Philips)

S5AN ANTONIO ROSE=—
Floyd Cramer (RCA)

BRAINDROPS—=Dee Clark
(Top Rank) -

DON'T TREAT ME LIKE A
CHILD—Helen Shapiro
{Columbia)

HATS OFF TO LARREY=—
Deil Shannon (London)

THEME FROM DIXIE—
Duane Eddv (London)

MY KIND OF GIRL—
Matt Monro (Decca)

DUM DUM-—Brenda Lee
(Festival)

AUSTRALIA

{Courtesy Muslec Maker, Sydney)
Last

2
1
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Week Week

I'M GONNA KNOCK ON YOUR
DOOR—Eddie Hodges (London)
SMOEBRY MOKES—Joye Boys
(Festival)
SEA OF HEARTBREAK—
Don Gibson (RCA)
THE BATTLE'S O'ER—
Andy Stewart (Top Rank)
TRAVELIN' MAN—Ricky Nelson
{London)
YELLOW
(Hi Fi)
WELL 1 ASE YOU—Enden Kane

(Decca)

MICHAEL—The Highwaymen
{Coronet)

DREAM GIRL—Brinn Davies
(HMV)

LIL. OLE ME—Warren Carr
(Festival)

DAMNGER! HEARTBREAK
AHEAD—Judy S5tone (Festival)

I'M COUNTING ON YOU—
Johnnie O'Keefe (Festival)

BABY FACE—Bobby Vee
{London}

SCOTTISH SOLDIER—
Andy Stewart (Top HRank)

SEAMANTHA—Kenny Ball (Pye)

BIRD—Arthur Lyman

HOLLAND l

Meets Huail
New Season

By Hemmy J. S. WAPPEROM
Editor “Platennieuws"
P.0. Box 43, Amersfoort

September 1 was a very impor-
tant date in Holland. The new
record season started with the open-
ing of the big radio, TV and record
exposition “Firato” at the new RAI
building, Amsterdam. On the same
day there was the Bovema dealer
meeting which is being followed
today (4) by the Phonogram “Deal-
er Dag.”

Some particulars 1 can already
report. There's the announcement
of the “Basis Five"” release by Capi-
;:i:l Holland; five LP's by Pee Wee

unt, Peggy Lee, Nat King Cole,
Frank Sinatra, and “The Voices
of Hope.” Around these five rec-
ords, Capitol's label manager Cees
Sunde will build up an impor-
tant singles and EP repertoire.

Fontana just released the LP
“Brubeck and Rushing."

At the Gooiland Theater in Hol-
land's Radio City Phonogram's
“D" day was held. Five new golden
records were distributed to Rin
Valk ("Tommy Uit Tennessee”),
Johnny Hoes (“Och, Was Ik
Maar”), Zangeres Zonder Naam
("Ach Vaderlief"), De Mastreecht-
er Staar (“Pelgrimskoor”), and the
complete Dutch cast from the LP
"My Fair Lady.”

Fontana's teen-age star Ria Valk
has made a brand-new EP, and an
LP also introduced on the “Dealer
Day.” In the first four days the EP
has racked up substantial sales,

AUSTRIA 1

Big Promo Push
For Ray Conniff

By FRED ZILLER
Mollwaldplatz 1, Vienna

Polydor in Vienna has moved
to Mariahilferstrasse 127, Vienna
6. ... The Vienna Philips company
moved part of its record depart-
ment and the delivery section to
MNeubaugasse 11, Vienna 7.

“Ein neuer Klang begeistert die
Welit” (A New Sound Inspires the
World) is the title of a new Ray
Conniff album, covering top tunes
of several other Conniff LP’s, It is
a low-priced album for 99 Austrian
schillings for which the Philips
company started a special promo-
tion in this country supported by
big ads in the daily press, 30 top
movies and special decoration for
80 big dealers in Austrian cities
and a “Ray Conniff Music Stand™
at the Vienna Fair.

Just Released

Already a potential hit is the
newest pure-German Connie Fran-
cis disk “Einmal komm ich wieder™
(I Will Come Again) by Werner
Scharfenberger with flipside “Im-
mer und Uberall” (Always and
Everywhere) by Erwin Hallentz
on the MGM label. . . . Another
potential hit seems to be the Ger-
man version of the Yiddish Tra-
ditional “Havah Nagila” sung by
Peter Kraus under the title “Farah
von Haifa" on the Polydor label.
. . . Once a film hit, the Austrian
tune “Mariandl” by Hans Lang
and Kurt Nachmann, quite mod-
ernized by teen-age idol Conny
Froboess on the Electrola label.
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[ AUSTRALIA

Ban Lawrence's

'Clair De Lune

By GEORGE HILDER
19 Todman Ave,, Sydney

The Australian Record Company
has announced that "Claire De
Lune"” by Steve Lawrence will not
be released in Australia because it
is an adaption of the Debussy work
which is still in copyright. In or-
der to issue the flip side “In Time”
A.R.C. will re-release “Portrait of
My Love,” which was previously
released on the E.M.I. London
label before A.R.C. secured the

l BELGIUM

Jukes Have New
Sinatra Single

By JAN TORFS
Stuivenbergvaart 37, Mechelen

Strange things are happening in
Belgium now with Frank Sinatra’s
record “Granada.” Although the
record is not available at the deal-
ers, one can find it on nearly every
juke box in the country. Antwerp
juke box rators are responsible
for this kind of business-making
and directly import the record from
the States in order to put it on
their machines, Record houses and
record dealers are unable to take
measurements against it, because
the Reprise label has not yet a
regular representation in Belgium,
and so, any one may import the
label. The trouble is that these
juke box operators refuse to sell
the record to the dealers.

A few months ago, Dudley Man-
ners of the So Deska records, again
was in Brussels where he recorded
five songs and leased the masters to
Ronnex Records. A. Van Hoogten
of Ronnex reported that in the next
week these five songs will come off
the press. They will be released in
mono as well as in stereo and the
titles are: "Karana,” "Si Bello,” "If
I Should Go Away,” played by Vie
Barrell and the Continental band,
and “Moshi, Moshi Anone,”
“Dream of Love,” sung and played
by the Juke Box Cavaliers,

Petula Clark is on Belgian top-
seller list with her fine interpreta-
tion of “Romeo.” Although the rec-
ord is of German origin “Salome,”
it'’s Petula’s English version that hit
the charts. Honestly, we did not
expect it so soon among the best

llers, and more; immediately at

0. 7. We spoke last week of that
other new craze: “Brigitte Bardot.”
This record, too, did not have to
wait very long, and made its ap-
Eea:aﬂm:e on the list directly at

o. 8.

franchise to release United Artist
disks.

George Greeley, Warner Bros.
recording star is in Australia, to ap-
pear on the M.C.A. TV show, “Re-
vue 61.” Not having enough time
to press Greeley's LP, “"World-Re-
nowned Popular Piano Concertos,”
A.R.C. has released the complete
American imported disk. )

Disk jockeys here have been giv-
ing a lot of airplay to the Four
Preps’ “More Money for You and
Me" track from the album “The
Four Preps on Campus.” Interest
has been so widespread that E.M.IL,
will release the single of this track
before the album is issued late in
September.

Joe Halford of Castle Music has

-acquire.d the Pepe Music catalog,

which among others has Gary
(U. S.) Bonds’ two big hits of the
moment, “Quarter to Three” and
“School Is Out.,” He also expects
big things from the new Slim Dusty
disk “Boomerang,” which now be-
comes available on the local market
following its successful U, K. re-
lease, Other Castle Music fitles
which are featured strongly in in-
terstate charts are Connie Francis’
“Too Many Rules,” George Karen’s
“Ain't Gotta Girl” and Grade
Wickers' “Wild Colonial Boy.”

Cliff Richard and the Shadows
depart from London Qctober 14,
arriving in Sydney October 16,
Their first concert will be per-
formed at the Sydney Stadium Oc-
tober 20. They then tour all the
capital cities in Australia, returning
to England November 14.

Most recording. companies in
Sydney are releasing disks from the
musical “The Sound of Music,”
A.R.C. is releasing the original
Broadway cast LP with Mary Mar-
tin. Festival has the two-disk vol-
ume, “The Best of the Trapp Fam-
ily Singers,” from Decca. The
World Record club has produced
its own LP in London, for exclu-
sive release in Australia. E.M.L is
content with an EP while Mercury
is toying with a Patti Page selection
from the show. However, the opin-
ion of the record trade is that the
Coronet C.B.S. Columbja disk is
the one which will be most in de-
mand.

To coincide with the re-release
of “Gone With the Wind” "as a
Christmas attraction in S}'dm‘.}*,
E.M.I. is issuing a new version of
the theme “My Own True Love”
by Felix Slatkin on London from
the Liberty label.

London Records has acquired
the rights from the Instant label for
Chris Kenner’s “I Like It Like

That” and Roy Orbison’s disk from |

Monument, *Crying” and "Candy
Man."
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PUERTO RICO

Record Men Saying Hello

By TONY CONTRERAS
26 Gertrudis S5t., Santurce

J. Humara, head of Discuba-
Puchito Records of Miami and
Cuba, visiting his dealers in Puerto
Rico and from here he goes to
Caracas, Venezuela,

Jose Pages, of Distribuidora
Nacional de Discos of Caracas,
where they press the Kubanay,
Gema and Velvet labels, in Puerto
Rico on his way to Venezuela.

Al Santiago, the man that put
Alegre Records on the map, calling
on his many Puerto Rico dealers
and arranging for visit by Pacheco
and his band during the winter
season here.

Federico Paganli, one of the men
most responsible for the charanga-
pachanga craze, also appearing with
Al Santiago on dj Alfred D. Her-
ger's bandstand show "“Teen-Agers
Matinee” over local station
WKBM-TV.

===

GCERMANY -'

Flood of ‘Purrish‘ Theme Disks

Hit Market With Film’s Debut

By JIMMY JUNGERMANN
102 Ismaninger Street, Munich 27

The music from the Warner
Bros. pic “Paris,” composed b
Max Steiner, is available on the
German market. The WB label of-
fers George Greeley with “Lucy's
George Greeley with “Lucy's
Theme” and “Allison's Theme,”
Hans Georg Arlt plays “Lucy’s
Theme” on Ariola, and Helmut
Zacharias plays the same theme on
Polydor. The German publisher of
the “Parrish” music is Rolf Budde

in Berlin,
Publishing

Five of the most popular Ger-
man teen-age stars recorded hits of
the Edition Montana Publishing
Company in Munich, Gus Backus

ITALY

2 VENICE FILM FESTIVAL
DISKS MAY MAKE GRADE

By SAML STEINMAN
Piazza S. Anselmo 1, Rome

At least two recordings have
come out of the current Venice
Film Festival that may obtain con-
siderable attention in the months
ahead. One is the original guitar
music composed and played by
MNarciso Yespes for France's “The
Girl With the Golden Eyves.” The
second is “Love and War,” which
is heard via the voice of France’s
Charles Azmavour in “Thou Shalt
Not Ever Kill.” While most of the
other film music in the festival is
background, these numbers have
been the standouts in the first half
of the event,

TV, summer outdoor spots, and
other public appearance places
have been playing host to a con-
siderable number of U. S, record-
ing names, including Eartha Kitt,
the Platters and the Four Fresh-
men., Georgia Gibbs has been on
tour in Italy but only for vacation
purposes,

Connie Francis, whose records
have been topping the Italian best-
seller lists since her spring tour of
Italy, is returning September 10
for additional personal appearances
and more TV shows. Her songs
in Italian have been particularly
successful here. Sammy Davis Jr.
is being sought for a starring role
in a forthcoming Roman film pro-
duction with Sophia Loren, “The

HONG KONG

‘Chatterley’ Trial on Wax

By CARL MYATT
44 Mt. Kellet Rd., the Peak

The first in the series of albums
on the Pye-Plus "Nonesuch” label
released in the Far East came on
the Hong Kong market last week.
This is a new venture in the re-
cording of the spoken word. The
first six LP's include an album en-
titled “"Poetry of Lorca.” The voice
of Marins Goring is heard backed
by the flamenco guitar of Jose
Motos. In another, *The Trial of
Lady Chatterley"” is a dramatized,
two-record reconstruction of the
historic Old Bailey trial.

In town last week for a brief
visit were Willlam Lararow, treas-
urer of Cadence Records, and An-
drew Anka, father of Paul Anka,
They stopped here during the
course of a business-cum-pleasure
trip having already visited Japan.
They were then going on to Ma-
nila. It is understood that Mr.
Anka Sr, was making arrangements
for his son's Far Eastern and Aus-
tralasian tour.

wwWW.americanradiohistorv: com
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By MARIO DE LUIGI
Editor, Musica e Dischl, Milan

Gian Costello, Pathe Records
singer, won first place of the 24
songs presented in the finale at the
“Premio Garda della Canzone"
(Garda Prize for Songs) or “Garda
d'oro™ with his interpretation of
“Amico Fiume.” , . . At the Festival
of Saint Vincent “Una Canzone per
I'Europa™ (A Song of Europe),
Luciano Virgili won the first prize
for Italy with his interpretation of
“Finestra accesa."

Lady From Monza,” to be directed
by Luchine Visconti,

Domenico Modugno, Delia Scala
and Paolo Penelli will finally take
off with their much-delayed Garinei
and Giovannini musical, “Rinaldo
on the Battlefield," at the Italian
'61 Exposition Theatre in Turin on
September 14, . . . Franco Nebbia,
who has switched from RCA to
Carosello, is emseeing the Venice
Excelsior Lido show which stars
Elio Mauro. Nebbia’s first two
sides for his new label are his own
compositions, “Your Letters” and
“"Days of Silence.”

Millionaire Mayor Achille Lauro
of Naples refuses to let the Ninth
Neapolitan Song Festival die and
has underwritten the event for Sep-
tember 16, 17 and 18 with partici-
pants to include some of the year's
outstanding stars such as Nico
Fidenco, Gianni Meccia, Pino
Donaggio and Omella Vanoni,
along with established names on the
order. of Betty Curtis, Renato Ras-
cel, Johnny Dorelli, Marino Bar-
reto and Gegé Di Giacomo,

Second Jazz Festival will take
place at St. Vincent Casino Octo-
ber 7 and 8.

¥ | Gerd Boticher on

i

sings “Was Ist Los Mit Der Frau™
on Polydor, Peter Kraus sings “Ich
Habe Alles” on Polydor, Rex Gﬂﬂl:
18 on Electrola with "Dream Girl,’
; Teldec with
“Tina Lou,” and Ted Herold on
Polydor with “Tausend Illusionen.™

Munich’s Alfons Bawver sold one
million zither records in the States
and in Germany. He got the Silver
Dog sponsored from HMV-Elec-
trola for the feat.

New Label

Bella Musica starts the “Funck-
ler Records™ label with a program
featuring Ahmad Jamal, Joe Mel-
son, Clarence (Frogman) Henry,
:Etu and Harvey, and Riley Hamp-
on,

Jazz Scene

The Minstrels, a modern jazz
group from New York, started
their German tour in the jazz cellar
of Stuttgart, West Germany. . . .
The Anglo-Swedish Jazz Five
played in the Tarantel in Munich.

DENMARK

Cliff Richard Scores
With Danish Crowds

By PAUL BACH
Breda 184, Kgs. Lynghy,
Copenha

openhagen

Cliff Richard, who is very pop-
ular in Denmark made his Danish
debut at the Radio Merkur City,
a concert hall owned by the only
commercial radio station in Den-
mark Radio Merkur. CLff gave
four shows, and had an enormous
sLuCCess,

Ella Fitzgerald, who is popular
in all Scandinavia, has spent a few
weeks in Copenhagen, She is look-
ing for an apartment in this town,
rince she wourd like to live here
and a-range all her European tours
from Denmark. Ella’s current hit
in Denmark is “Mack the Knife"
and arrangements have been made
for release of Miss Fitzgerald's
latest single recording “Mr.
Paganini.”

Nina and Frederik will no longer
perform together on stage or rec-
ords. However, they both plan to
stay in show business, and Nina
has just recorded a new song from
a Danish picture “"One Out of
Many,” produced by Frederik, The
song, which is featured in the film,
was also composed by Frederik.
Its title is “April Fools.” It is
being released by Melronome
Records.

Yisitors

Helen Shapiro, Great Britain's
youngest singer, has just been to
Copenhagen to make two television
films for the program “Pladepa-
rade” (Record-Hop). . . . Ping Ping,
artist from Belgium, who's record-
ing of Sucu Sucu” has been the
best-seller of the summer of 1961,
has just been to Copenhagen on a
(Continued on page 22)

JAPAN

U. S. Stars Top Non-Locals

By TEN KATTORI
Yokohama Correspondent

In the first six months of this
vear, American songs has taken
the place of European material
which had dominated on pop front
here last year.

Non-local ten hits for the first
six months are in order of sales.

Of the eight American titles
listed among the mnon-local ten
hits five are of r.&r. rhythm, which
has firmly takem root here. Jap-

anese versions of Ricky Nelson’s

MTravelin’ Man" have been made

available by King, Teichiku, Col-
umbia and Toshiba and lost no

time in jumping on the best selling
chart when released last month,
His last hit here was “Honey
Comb.”

King Records has added the
“Impulse” label to its line. In-
cluded in the August initial release
are two LP's, each featuring Gil
Evans and Quincy Jones. At the
same time the same diskery will
also kick off the distribution
of Portuguese Albora repertoire,
which will be introduced here in
the firm's International Series line.
The Japanese diskery has been
distributing ABC-Paramount, Mer-
cury, London and Telefunken as
well.
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BIG TWO-SIDED HIT
“HIS LATEST FLAME”
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CURRENT RELEASE

FLP 1319 (FLPS 1319) | REMEMBER GERMANY—Volume 10
FLP 1320 (FLPS 1320) BAYRISCHE BLASMUSIK

FLP 1323 | REMEMBER PARIS—VYolume 3

FLP 1324 | REMEMBER DENMARK—VYolume 2

FOR RELEASE SEPTEMBER 11, 1961

FLP 1328 LIEDER DER HEIMAT
FLP 1329 | REMEMBER SWEDEN—VYolume 4
FLP 1330 (FLPS 1330) BELIEBTE MARSCHE

FOR RELEASE OCTOBER 2, 1961

FIP 1331 | REMEMBER HONG KONG
FLP 1332 | REMEMBER GREECE—Volume 3
FLP 1333 DIE KLINGENDE ZITHER

FLP 1334 (FLPS 1334) MANDOLINI di SURRIENTO

Suggested List Price: Monaural $3.98
Stereo  $4.98

AJA! PACHANGA

Randy Carlos and his orchesira

FLP 1317 (FLPS 1217)

heading for the top!

DONT CRY, BABY

ETTA JAMES

argo 5393

LONELY
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argo 5395
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argo 5391
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PROD. CORP.
2120 S. Michigan

Chicago 16 checker 989

BRITAIN I

‘ MEXICO l

Mexican Visit
For Lieherson

By OTTO MAYER-SERRA
Editor, Aundiousica
Apartado 8688, Mexico City

Goddard Lieberson, president of
Columbia Records, is expected in
Mexico Septeber 23 and will stay
about a week., He will remake in
stereo (for the series “Legacy”) the
album “A Program of Mexican
Music,” which Carlos Chavez re-
corded in New York in 1940 for
Columbia. The stereo version will
be done at the Fine Arts Palace,
with a small orchestra of typical
instruments. Chavez will conduct
again and Columbia’s Andre The-
roux will be in command of sound.

Later on in the year, Herrera de

By DON WEDGE
News Editor, New Musical Express

United Artists’ tie with EMI this
spring has brought the label disks
by Britain's outstanding female
singer, Shirley Bassey, for the
American market. First release will
be “Reach for the Stars,” currently
No. 3 on the British chart, b-w
her previous hit here, a revival of
“You'll Never Know" which rose to
No. 5. Formerly with Philips, Bas-
sey has been with EMI-Columbia
for two years. At first, her disks
were leased to MGM for the U. S.
She is due 1n New York September
6 to prepare for a cabaret booking
at the Persian Room of the Hotel

Plaza,
la Fuente, permanent conductor of Visitors H
the National Symphony, will re- , TS Liere _
cord a series uty four LP's, which |, EYe's American representative

Irving Chezar is in London, as has
been his custom at this time of
vear; in addition to talks with the
label, he also visited Paris. . .

Warwmk Records’ Morty Craft waa
in London for a week before mov-
ing on the Continent. ... Another
caller was Ivan Mogull while song-
writers Ralph Blaine, Wade Barnes

will present a panorama of Mexi-
can symphonic music. The series
will be a co-production of the Cul-
tural Division of the Foreign Min-
istry and Musart Records (WMI).

RCA issued last week the first
20 LP’s of their new Camden cata-
lgg. At a list price of 30 pesos
($2.40), the Mexican Camden line
will offer chiefly a collectors series and Jule Styne were also expected,

£ . ... The Australian Record Com-
of great recordings By outstanding| .ny's Bill Smith was_scheduled

pop- - s
ular performers of the past. for talks with Warner Bros.’ inter-

It i (s e S S patinna] chief Buhl;y Weiss, back
ager of MGM, pﬂrsgnally delivered | I L”’:ifl““ after a licensee meeting
to his representative Coro Records, | ' Ber mi'uhli.gher Busin
for immediate release, the tapes of The Perform; Ri %iti Societ
several recordings by Connie Fran- £ ESULIEDS. BN SRIC S
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Shirley Bassey Hits to Form First
U.A. United States Singles Release

«++ Gene Vincent, a major ball-
room attraction, was taken ill and
returned to America.... U. 8.
television bids for Andy Stewart
may materialize early October be-
tween British commitments. . .

Lonnie Donegan also sought fol-
lowing his “Chewing Gum” U, S.
success, has an even tighter sched-
ule but will accept if dates can be
arranged while trave{mg to or from
Australia in the fall, . . . Decca’s
Mark Wynter returns to Australia
in October for station G-TV fol-
lowing his success there in the
spring—fastest return of any Brit-

ish singer.
New Singles

The release of the “Do Re Mi"
score brought a flood of titles. Max
Bygraves (Decca) had “What's
New at the Zoo,” and another of
the British show's cast, Steve Arlen
(HMV) waxed "Make Someone
Happy” b-w “I Know About Love.”
“"Make Someone Happy” was also
issued by Perry Como (RCA)....
Pye - International scheduled the
Sensations’ “Music, Music, Music™
(from Argo).... Decca group is-
sues last week included four U, S,
chart sides on London—Del Shan-
non: “Hats Off to Larry” (from Big
Top); Timi Yuwro: “Hurt” (Lib-
erty); the Rondells: “Backbeat”
(Amy), and Roy Orbison: “Cryin’ "
(Monument),

NORWAY |

is i i has warned promoters of Bingo
“Connic ‘Sings’ Spanish and Latin| Which has this year atfained the
" American Fg:vﬂrl-?tes*' and the sin. | Status of a new national cult, cut-
gle “Too Many Rules” and “Some- ting into many show business fields
one Else.” Moretti left Mexico for| —°f their responsibilities to be Li-

g e | censed before using copyright mu-
g%ﬁ%ming? Eeﬂﬁg‘rlﬁ;ﬁnmt sic. A special Bingo tarFff has been
? established—%0.09 per session per

100 seats capacity, This agreement
is now working with several of the
large organizers, including the
Mecca dance hall chain and the
major movie circuits, but in many
cases it replaces revenue which
would have derived from the con-
ventional use of such venues,

Disk Business

American Decca is releasing a
disk made here by Stubby Kaye,
“My Wife's a Striptease Dancer.”
Produced by Michael Barclay's
Audio Enterprise firm, it was
issued here by Polydor.... The
Highwaymen’s “Michael” was cov-
ered by a top British artist, Lonnie
Donegan, for Pye and rush-released
(it is in the British chart at No, 21
after only a week); HMV with its
strongest UA disk yet immediately
mounted a major campaign on the
American version despite the
weight of previously scheduled re-
leases. . . . Pye's relead® last week
also included two covers of current
Hot 100 disks—"Who Put
Bomp” (waxed by the Viscounts)
and “Little Bit of Soap” (Jimmy
Justice), . .. A current Pye success,
the Brook Brothers’ “Ain’t Gonna
Wash™ (now No. 19) is an up-
tempo version of a number waxed
by Eddie Hodges, issued here four
months ago.... EMI is planning
to step up its sponsored Radio Lux-
embourg shows to at least an hour
a day. ... Philips issued a “double-
album”"—two LP's by the Andre
Kostelanetz ork with pianist Leonid
Hambro for $5.74, the cost of a
top - range LP.... DGG  issued
dealers with a “stockpile™ list fo-
cussing attention on most de-
manded classical albums held in
bulk in London.... Singles mov-
ing towards the charts include
Bobby Angelo's “Baby Sittin’ " on
HMYV and “"I'm a Fool to Care” by
Joe Barry (Mercury).

‘ NEW ZEALAND

Top U.S. Artists
Visiting Anzacs

By FRED GEBBIE
Box 2443, Auckland, N, Z.

Big talent line-ups due here
shortly include Fabian, the Everly
Brothers, Cliff Richard, Lonnie
Donegan and Ruth Wallis, The first
two will be brought out by Miller
Associates and the latter three come
through the R, J. Kerridge organ-
ization. Any record companies in-
terested in having their artists ap-
pear on TV here can send out (care
of this box number) any film clips
featuring such artists, they would
appear on the highly successful
“Siudio Two Show” if suitable,
Anybody interested can write.

HMYV is well represented on all
top-selling charts and hit parades
here, with at least 75 per cent of
all hits riding at present, Their
big single releases this week in-
clude Donny Brooks’ “Memphis,”
the Piltdown Men doing “Fossil
Rock,” Sheb Wooley’s “Skin Tight.
Pin Striped, Purple Peddle Pushers”
plus Ricky Nelson’s BMW climber,
“Hello Mary Lou.” . . . Allied has
some big Top Rank sides on this
week’s release including Craig
Dounglas’ "“Time,” Andy Stewart's
“The Battle’s O’er” and Chubby
Checker doing “Let’s Twist Again.”
. « » Mercury has a new one by
Damita Jo, “I'll Be There"” and
Patti Page singing “You'll Answer
to Me.”

Danish Newsnotes

® Continued from page 20

=

short visit to promote his latest re-
cording, “Marianna,” already re- Talent
leased by Sonet Records. { After British TV special which
Dario Cnmp-m}ﬂn, who's version netted a guest spot by Bing Croshy,
of “Angelique” made him an nver--Pnggy Lee discussing an offer to
night star in Scandinavia, has just| return annually for three years, one
had a new rﬂcnrdmg released from | show a year. ... Tour being set up
the Danish movie “Peter’s Baby,”|by Irving Feld for Duane Eddy
in French, and Clarence Henry in November.

the | N

WB Discusses

Fall Issue Plans
B}f ESPEN ERIKSEN

Verdens Gang, Akersgaten 34, Oslo

Warner Bros. International Di-
rector, Robert Weiss whose head
office is in Paris, recently visited
Norway to discuss the record
company’s plans for the fall. War-
ner Bros. Records are represented
in Norway by firm Egil Monn
Iversen A-S, and a spokesman
told BMW this week that Warner
Bros. expects to have sales success
with the music from their movie
“Parrish." In Norway the music will
be issued on both LP, EP and
single records.

Jorg.-Fr. Ellertsen of Monn
Iversen spent this weekend with
other Warner people in Berlin on
their big annual sales convention.
While the representatives from the
Continent met in Berlin, the Eng-
lish-speaking men met in London
at the same time.

Jazz Scarce

The more you search Norwegian
record companies files, the more
surprised you get at the fact that
orway is an underdeveloped
country when it comes to jazz
records from before the war, a
columnist writes in Oslo news-
paper Verdens Gang this week,
You can get almost all the jazz
records you want with music from
"twenties, forties and ‘fifties—but
jazz tecords by Jimmy Lunceford,
Chick Webb, Cab Calloway,
Fletcher Henderson and Benny
Carter are much too scarce,

Norwegian Export

Ray Adams and Jam Hoiland,
two Norwegian singers who are
searching for international fame
with new records in the United
Kingdom these days, are both hav-
ing faith 1n the future, especially
after Radio Luxembourg started
playing their renditions of “Hear
My Song, Violetta™ (Ray Adams on
Pye), and “The Little White Cloud
That Cried” (Jan Hoiland on Par-
lophone). Adams this week moved
up to No. 15 on the Norwegian
Hit Parade.

But he is not, as BMW's London
correspondent Don Wedge claims
born in U. 8§ A.! (Jack Dailey,
Metronome — and Jan Rohde,
Columbia—were though).

— TR A A TO N STOTY COTT
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TOP LP’s

i |® Reviews of New Albums
To help dealers buy and conirol and rmplrly display Inventery, and to help
broadcasters program, the 200 Best Selling LP's are herewith listed by type of . The pick of the new releases:
material and arranged nlphnh:ﬂ:ll;r. The tame Egt‘l :-I"': wre 't'."ﬁdfl'.' lrd: A
of sales sirength on the cardboard insert. Those LP's listed In bo e a b 4
capital letters are on the charts nine weeks or less. SPOTLIGHT ALBUMS
“OF THE WEEK
B VOCAL LP's B INSTRUMENTAL LP’'s '
N Title (Label) (Steres) Mons £
Title (Label) Fon'LP Rank 22 T S Fop LP ok 3 Strongest sales potential of all albums reviewed this week.
Male Vocalisty oad il B
o onde
All the Way (Cop) ......coovziranueenanens (27) g; Best of the Popular Piono Concertos (WB) ........ 133 & - —— PnF — -
_ :.:i::fhku E'ingl His IllnH'lfl t&ﬂci] --------- 1':1‘43 10 Blue Howaii (Dot) .....ccovvsvnnnsnnanas S .{. _].I;: .t
onte at Carnegie Holl IELAL +.cceavnare Caleutta (Dot} ......cocencscanrsanasanesnnas & : EPTEMB THE RAIN
Belafonte Returns to Carnegie Hall (RCA) voveey.. 130 ® EBB TIDI AND OTHER INSTRUMENTAL / = R IN
Brook Benton Golden Hits (Mer) .......cuenaesees 83 FAVORITES (DEC) (31) 131 Dinah Wuhlnwn. Mercury SR 60638 (Stereo & Mon-
‘s Bi i e 134 s M TronterrRrErATERY 7 sural)—Dinah Washington’s expressive vocal style and a
Babby's Biggest Hits (Came ) 28} 18 ltalic Mia {(Lon) .....cccvsiseersissssnssnns (20) 29 2 . ~ - - P-
® COME SWING WITH ME (CAP)......0vs (23) 21 Memories Are Mode of This (Col) ........... (37) 109 & pealmg_ phrasing is effectively ;hnwcam::d on a group of
Bobby Darin Stery (A1) .....oviarsninsnrsusses 29 Oronge Blossom Special and Wheels (Dot) (21) 40 & nostalgic standards, The tunes—all prime jockey wax—
Dedicated to You (ABC) ......ccovvvnnnnennanes 103 @ PIANO FORTE (RCA) .....ovnsssnnans (34) 124 ¢ include the title theme, “This Heart of Mine,” “I've Got
Heavenly (Col) ......coccniensnnnnssnennsacns s Sail Along Silv'ry Moon (D61) wuuveversnnnnssess 147§ My Love to Keep Me Warm,” “Without a Song” and other
Il.l'&dr Hﬂ-“f Eil'nr'_r {Cﬂl} el A R e “ s_n,r ", ‘|'||'1I]'| MU!-i-E ‘,Eﬂn' ‘‘‘‘‘‘‘‘‘‘ AT E“] 1“ Eq'ﬂﬂﬂ}' mﬂ?iﬂg hmﬂdﬂ_
Johnny Horten's Greatest Hits (Col) wuvevnrennnss 94 Sengs to Remember (lon) .....ccvvnsnsnnnnnsaces A SN
Hymns (Cop) .....coveernnnranaracnnannas s 72 Stars for a Summer Night (Col) ...cvvevvenne. i O R e
:’" ﬂ;'f "'“:-I'_rﬂ 5'?; fi’;‘“ ----------------------- K T-l:f'l'lPiu!hl'l e R A e e :ﬂ o HOLD ON...IT'S DEE CLARK
t's Pony Time (Fork} ........ L el L R M el HIV Rapn) . s v ek R NP e R Y =T, :
Johnny's Greatest Hits {(Col) ......covemncecannns 59 Won d:r’;:“ d by Niaht (Deg) ooosimatemereests 04 51:;le:n_¥ iﬂ?fﬂ%ﬂiﬁﬂﬂ E n%];rkmféaﬂmjgeegcglge ;I;,Iﬂgllﬁ
.'Iﬂl'll'll"l'}"'l Moods [Cﬂﬂ ......................... °8 o YELLOW BIRD {u'l} ................ (Iﬁ} :’ .: = Wal tu h[’ fnn!‘ In nddiﬁn# t Clar%‘ h t 11‘
® JUMP UP CALYPSO (RCA)..... TEETEE (49) 35 ® YELLOW BIRD (DOT) ....vvvervnnnrnes I5) 10 i | PrEaE 0, ,, SURR T LARIRS  VSBL SR
® MOODY RIVER (DOT) ....cconnns cese.(82) 34 4 ; U single RﬂLndrups, the LP includes “Cupid,” “Portrait o
® MOST POPULAR GUITAR (RCA). .ovuvnssnn 138 loza ) . My Love,” and other teen-appeal themes. Clark is in
Nice ‘n' Eosy (Cap) +..oouvsiasiisneisansesses 83 @ RAY CHARLES AND BETTY CARTER (ABC)....117 ¢ showmanly vocal form.
: PORTRAIT OF Jgrur;:l {fu?llil. Npe TS niﬂﬂilﬁ Dreamstreet (ABC) ... ...vveveninnronsnnrnnnos WU B (N oo on o o e e Rl
PORTRAIT OF M R ST Exodus to Jazz (VJ) .......ccevvnionnncnss nay 7 & .
Rick 1821 (IMB) +ovcvviveniannnerasninsnnnncnss " Pols Rl M O iy s 5 5 BREAKFAST AT TIFFANY'S ‘
Ring-A-Ding Ding (Rep) .....coovevses . (17 9 ® GENIUS AFTER HOURS [(ATL). . .voenenceess L HEIIIT Mancini. RCA Tltlﬂl: LPM-2361 — H'EI'E.! the
® SINATRA SWINGS (REP) ..... RS el (18) 15 Genius Hits the Road (ABC) .......vovvvueennes M4 original score for the upcoming Paramount pic “Break-
Sinatra’s Swingin’ Sessien (Cop) ......coevvnnss 143 Genius of Roy Charles (At .......covvvniieannns 140 ™ fast at Tiffany's,” composed and conducted by Mancini,
@ SOMETHING FOR EVERYBODY (RCA)....(14) 1 Genius Plus Soul Equals Jozz (Imp) ........... (29) 27 *- }lfl There's plent}r of EIE‘;EMEHI about this flick and about
iy {"f ?ﬂ"r HESLSAPI sammenptponnns s ® AL HNT, W8 SERATERT HRNW N THE at least one of the themes, “Moon River,” which appears
g T O R S SRR WORLD (RCA) .......coivneereisaens (33) 92 i -yl o
Warm [Col) uvenainrsdinnessssavsinsssnnsoss 137 ® TIME OUT (COL). .. ool (38) 57 ﬂg these tracks, In adddmﬁn, th;ﬂl:emazﬁdfir of ﬁm lf.mm
® WHAT'D | SAY (ATL) .\ .vvvonvnsronsosns LA :ta‘i'w::-f ﬁszﬂm}u;ﬁ be{:'tietggm;}:;n t;:r.- rg\fer ng utfh?:'
Female Vocalists Tean Beat : package, ?
® ALL THE WAY (DEC). ..o vvvnrersssnusnons 93 : DANCE TILL A QUARTER TO THREE (LeGrand) &
® AT LAST (ARGO). ..:csvsususwus — | GIRLS, GIRLS, GIRLS (Jamie) ......0o0vvvn. 78 it
Connie Francis at the Copa (MGM).....covevarens 141 ® ON THE REBOUND (RCA) ...covvvvsnasnns 73 Low Pr i'ﬂ&d PﬂF
Connle’s Greatest Hits (MGM) ......cuveverecns . 83 Walk, Don't Run [Dol) .....ccovvvniiiivanannis 127 ¢
Emotions (Dee) ...ovueenaaneree e eereneeieen 25 ® SPANISH HARLEM (A€o}, .y vvrvvrnersones 108 LIVING STRINGS AND LIVING VOICES IN MUSIC OF GEORGE
S Morgranclimebunidl A - Percussion and Sound ¢ ¢ Camden CAS-675 (Stereo & Monsura)—RCA Camden
ot Ll (DME) o virsmcmmamissa s nmemassshsns i
More Grectest Hits (MGM)........... R RLEN 4. @ DYNAMICA (RCA) +ovrooveesrsariaese (B3 - £ has brought together on this release its highly success-
Roarin’ 20 (WB) ........oveiriiinninnnnrenens 82 betivniive. Parcubalon, Voh I (Com} sceiasreniff)= 3§ ful Living Strings and Living Voices groups, which pre-
This Is Brenda (Dec) ......... e Ce e 81 Persuasive Percussion, Vol. 3 (Com) ........... (44) — : :
Fivvncative Parcusion, Vol T (€8} vorvese. () — viously have recorded separately. The union of forces
SHOW MUSIC ....... .... T 2 e produces highly attractive performances of 10 of the most
Dues_and Groups Pnpu&u Gf}nhm{?in tunes, including “The Man I I.uve.:i“
‘Embraceable You,” “Summertime,” “Foggy Day” an
fother Sk il et . SHON MUK “Someone to Watch Over Me.” Pleasurable easy listeniog
core of Golden Hits (Mer) .......couvvauueeen. 32 Origingl Cast that should prove one of the strongest sellers of the series,
FOUR PREPS ON CAMPUS, THE (CAP) .. .(50) :: Bye Bys Birdie (Col) ....civvavavessnacannaneion 87 &
F the Hungry i ([Cap) ..vvvvicnsicnnrenss — Camelot (Col) .......cccveenmnsnsnssrsnncses (2) 5§ & H
;E:uli:::}u: {:Apn}. e Er Ak e (1) 14; g‘!l;:;l"{:flﬁlg?ﬂrﬂ.. o ssiaioase S (10) 24 3 Classical
Howail (CA) .......ccoveevvnnnns T TR ; GPP) sevssnsinnsnsennss 38 : BEETHOVEN: CONCERTO NO. 4 IN G MAIOR
Here Wlﬁ'ﬂ.-ﬁgﬂiﬂ [Cnp} ....................... :: :i:ll"ﬂ {CUP} ........ s FEE A E R F R d B e 135 .' Glﬂ"l Gﬂﬂlll; NEW Yﬂfk Ph“h.rmuﬂir. mm‘.ﬂlﬂ}. Eﬂ-
Kingsten Trio (Cap) ......conuee Ce R BARE e wer Drum Song (Cel) ..... SRR EEA A 13 = lumbia MS 6262 (Stereo & Monaural)—Together with
Kingston Trio ot Large (Cop) ...vuus A R 70 GYery (Col) ieiiicivisnnrasansanad s AR L B4 i s VAL ge
® LIMELITERS (ELEKTRA) ...evcovunnnsnwes:118 Music Man (Cap) ......e..s sosessasevess i) 199 maestro Leonard Bernstein, pianist Gould, who has gar-
Moke Way (Cop) ........ceeeseesscsnnasss (41) 3 My Fair Lady (Col) .....cevunnraanssnnsanns (18) 48 | nered such high acclaim in the concert halls, provides
Sold Dut (Cap) . oiciccaiiiniidicareraasirses 108 The Sound of Music (Col) <...ovvansnnnsnssss-(?) 17 & an outstanding reading of this work., Although there
String Along (Cap) .....cvvvurvnsses Rl e 79 South Paclflc (Call ...ccovvsinsnannsonesnnanass 52 § are numerous recordings of the fourth concerto, this
T‘:nigh' iﬂ F'Il'lpr'l {REA} nnnnnnnnnnnnnnnnnnn ‘:‘?} ?‘ﬂ' uniiﬂiﬂhlﬂ Mﬂ“r Brn‘l'l"" [Cnp} "*ERICEEE '..+l{351 '&i ‘I-J ]'tnditiﬂn ﬂffer! tha Perfurmﬂnce qualit}? and name vﬂ]u‘
West Side Story (Col) ......civiiunnanreas (45) 54 & that can mean losts of business for dealers. Good action
oL WHoeat (REAY o visiiiaononns e sshesatasns (46) &0 can be ex ted :
oruses : pecied.
M ot
Happy Times Sing Aleng With Milch. (Col) .....(40} 78 i
:;:;:lr:iﬂ Sing Along With Mitch (Col) weuivvsvans 100 ﬂ:;:':"‘fmfé;? BT :::::::::::::::::::::::'ﬂ Jazz
8 Greatest Hits (Col) ......... BN e b - | Exod RCA :
More Sing Along With Mitch (Col) ..iuvvuniuran. 84 Gt m’”" ,}g; 44 MILES DAVIS IN PERSON FRIDAY (AND SATURDAY) NIGHT
Party Sing Along With Mitch (Col) ....ccovvrnesns 144 Gigi {MEM} sesasrenerssnseraiarmesnril 97 AT THE BLACKHAWEK, SAN FRANCISCO (VOL. I & II)
Saturday Might Sing Along With Mitch (Col) ..... 90 Gone With the Wind (Cam) ... .. AL 20 _ Columbia CS 8469 & CS 8470 (Stereo & Monaural)—
Sentimental Sing Along With Mitch (Cel) ......... 12 King and 1 (Cap) bl il it ke b pi Two stimulating jazz LP’s from one of today's lﬁﬁdiﬂs
::.T;f H':L:-“Isi::nzlqﬂuil:fi::ﬂiu-h‘ epney (28) :; Never on !-und:: (UA) srressroiaii i) 3 jazz performers and top jazz sellers. In each of the
w Eﬁﬂﬂ hlﬂl‘lﬂ w“h MH#’H {Cﬂl] ............. “9} 13 ::'::‘Iﬂ:::l 'i_f:':]c“hl.'...” PR EaaN R AANE AN -..::: .]humﬂp Whl:h are Pﬂﬂkﬂ mdﬂ?eﬂdﬂﬂﬂ}?r MII“ i!-

caught in action at San Francisco's Blackhawk mnight

South Pacific (RCA) .vovvesssiniinannnnann, (22) 42 club. He is surrounded, in normal working conditions,
Mlxod Yoice: Musie From Musicols, Films ond TV his regular quintet and this swinging little group gives
Oldies But Goodies (OS) ...... VOGS N— 50 Film Encores (len) ............ b R 102 the proper, relaxing backdrop for his trumpet im-
@ OLDIES BUT GOODIES, VOL. 1Il (O%)........ 41 Gone With the Wind (WB) ......0covesensssess.. B8 provisations. A refreshing change from the rather elab-
Great Motion Picture Themes (UA) wveesee...(12) 12 orate studio productions he has been involved in re-
Mr. Lucky (RCA) +.vuiuininninanas T 101 cently at Columbia. The sets are filled with long takes
COMEDY LP’ Music From Exodus and Other Great Themes (Lon) (38) 43 of very few tunes—only 12 in all, between the two
B $ :ﬂ;;l:;u“:"r{lfuc:]cliﬁ'ﬁj ..................... 145 albums. These tunes are filled with some of the finest
Button-Down Mind of Bob Mewhart (WB) ......... 38 . BROADWAY HITS Ihn}l: f‘""n“'“ '“ﬁ';} 74 Miles Davis blowing recorded in some time.
Button-Down Mind Strikes Back (WB) .} ........... 48 SR
stan Freberg Presents the U. 5 A, (Cop) senvvenves &7
Here's Jonathan (Ver) .... ssassanansnsie BB cu“ICAL & counh-y & wuhrn

In Living Black and White (Colpix) svevsessessnss 47

B SEMI-CLASSICAL LP’s

GEORGE JONES GREATEST HITS

Inside Shelley Barman (Ver) .........eeeesesnnas 61

@ JOSE JIMENEZ AT THE HUNGRY | (Kapp)... 28 The Lord’s Prayer (Col) «vvveeresensssannssenns . 121 Mercury SR 60621 (Stereo a:cdmlimmﬂ}fh x_lg;}’ergul
Kick Thy Own Self (RCA) ........4 IS < Y § 107 Sixty Yeors of Muslc America Loves Best, mtmtr:,-: ackage, wn}l—:re;:?lrd . Jones sings en
Knockers Up (Jub) ...........c.ees SR 14 L E - R e A R 122 Years, “Blhitﬂ Lightning,” “You Gotta Be My Baby

Hﬂm. MUhI‘.?n“h' UIH- [chl} FRd EFERRER AR AT R ﬁ‘
[ HAHHI ﬂ“l"ﬂl“ {h‘ﬂ'- FEEEEEE R “
Sinsgtional (Jub) ..... PR e R R st senre 9
Woody Woodbury Looks ot Love ond Life (Stereodd). 134

BEST, VOL. Ml (RED SEAL) (RCA) .........149
@ SIXTY YEARS OF MUSIC AMERICA LOVES
BEST, VOL. Il (BLACK SEAL) (RCA) ....... 150

{ ) Pasitions Ir parenthesls Indicate relative salen strangth of steres LPe

h , Baby, Why.” Deejays as well as dealers in c.&w.
v-.'?ﬂmzind this & maqver,

(Continued on page 41)
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DEALERS ACCLAIM

THESE OUTSTANDING RELEASES

THE HOTTEST OF THE NEW

HOT MONEY-MAKING ALBUMS FOR

THE FALL SELLING SEASON

RAY CHARLES & BETTY CARTER
ABC-385 (Mono) ABCS-385 (Stereo)

I.ES IIIHHS

60 FRENCH GIRLS SING ENCORE
ABC-368 (Mono) ABCS-368 (Stereo)

‘ ]wm( C:?IHHMHH{!

LA R A

_

'FRANK CAMMARATA:
THE GOLDEN TOUCH

PLAYS 26 GOLDEN FAVORITES
ABC-377 (Mono) ABCS-377 (Stereo)

OSCAR BRAND

SINGS FOR ADULTS
ABC-388 (Mono) ABCS-388 (Stereo)

an\'&amcns ans
oS e VOUMED

i .,p'" e, a-u-m-ﬁ e

s
| i o RGEANTS _

aaaa

i 7 - 7 | ::
FOUR SERGEANTS:
BAWDY BARRACKS BALLADS VOL. 2
ABC-381 (Mono) ABCS-381 (Stereo)

EDDIE CALVERT

Tl AN WITH THl PRl TRUAGE Y

i - ‘l Pl
EDDIE CALVERT:
LATIN CARNIVAL
ABC-384 (Mono) ABCS-384 (Stereo)

PAUL ANKA
SINGS HIS BIG 15 (VOL. 2)

ABC-390 (Mono) ABCS-390 (Stereo)

* ROY SMECK:
HIS SINGING GUITAR
AND PARADISE SERENADERS

ABC-379 (Mono) ABCS-379 (Stereo)

THE SOCIABLES:
GREAT FOR DANCING VOL. 3
ABC-376 (Mono) ABCS-376 (Stereo)

LLOYD PRICE:

COOKIN’
ABC-382 (Mono) ABCS-382 (Stereo)

" TEDDY RANDAZZO:

JOURNEY TO LOVE
ABC-352 (Mono) ABCS-352 (Stereo)

el

a2 ' o .

LOU PROHUT:

ONE! TWO! POLKA-GO-ROUND
ABC-372 (Mono) ABCS-372 (Steren)

FULL COLOR FIDELITY

m

T S

e

i
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Records shown here are Important o buyers and progrommers becouse this measurement of local popu-
larity may well Indicote popularity and sales on a national scale in the weeks chead. Thess records have
shown sharp local sales increases during the last ten days to two weeks, but are not necessarily best
sellers in thelr maorkets. Records salling sirongly in o sufficient number of markets have this natienal
strength reflected In the Hot 100 chort this week.

e .1..::;.1 R R

LO

o
e R T - i e it e et le g M B el

—HIT THE ROAD JACK —DONALD, WHERE'S YOUR TROOSERS
Ray Charles, ABC-Paramount Andy Stewart, Warwick -
—OLD SLEWFOOT
CHICAGO Johnny Horten, Columbia
—THE U-T —WELL 1 ASK YA
Harry and the Marvels, ABC-Paramount Eden Kane, London
LOS ANGELES BALTIMORE
_TAKE FIVE —IMPOSSIBLE

Gloria Lynne, Everest
—SATIN DOLL
Billy Maxted, K&H

Dave Brubeck, Columbia

PHILADELPHIA
—HIT THE ROAD JACK CINCINNATI
Ray Charles, ABC-Paramount —RIDERS IN THE SKY
Lawrence Welk, Dot
DETROIT SEATTLE

—PLEASE, MR. POSTMAN :
:ﬁuwsuluﬂu, Tamla —SHAKE SHAKE SHERRY

—~YA YA Redwoods, Eple

—LET'S GET TOGETHER
Lee Dorsey, Fury Hayley Mills, Vista

BOSTON MILWAUKEE
—| UNDERSTAND (JUST HOW YQU FEEL) —| LOVE HOW YOU LOVE ME
G-Clefs, Terrace Paris Sisters, Gregmark
—THIS TIME
SAN FAHCISCU Troy Shondell, Liberty
—TAKE FIVE
Dave Brubeck, Columbia NEW ORLEANS
~TAKE MY LOVE —LATE DATE
Little Willie John, King Parkays, ABC-Paramount
PITTSBURGH REWARK
—BRISTOL STOMP
—TAKE FIVE Dovells, Parkwa
Dave Brubeck, Celumbia ! Y
MIAMI
ST. LOUIS | —WELL | ASK YA
—~TAKE FIVE. i Kay Starr, Capitol
Dave Brubeck, Columbia
—GINHOUSE BLUES HOUSTON
Nina Simone, Colpix —I'M ASKING FORGIVEMESS
—LATE DATE ; C. L. and the Pictures, Sabra
Fﬂrkﬂ"f’!, AEC*PEIFHI’T!ﬁHﬂi‘ DALLAS-FORT WORTH
CLEVELAND —(HE'S) THE GREAT IMPOSTOR
—DONALD, WHERE'S YOUR TROOSERS Fleetwoods, Dolton
Andy Stewart, Warwick MINNEAPOLIS-ST. PAUL
—BRISTOL STOMP —FOOT STOMPIN' (Part 1)
Dovells, Parkway Flares, Felsted
e e e e s |

T P — S

These records, of all these on the Hot 100, Hot CAW and Hot RAB Sides charts, have registered
sufficient MATIONAL sales action this week to be recommended %o dealers and all other readers as

having the greatest potential to go all the woy. Previous Billboard Spetlight Picks are marked (*).

POP
*BIG COLD WIND, PAT BOONE........ ven e w e (GIl, BMI) Dot 16244
LOVER'S ISLAND, BLUEJAYS ..... v+ s s oo (Code-Figure, BMI) Milestone 2008
*BLESS YOU, TONY ORLANDO ., .....oovneveunn. (Aldon, BMI) Epic 9452
*KISSIN' ON THE PHONE, PAUL ANKA ............. S B
(Brighton-Flanka, ASCAP) ABC-Paramount 10239
*MEXICO, BOB MOORE ............... v {Acuff-Rose, BMI} Monument 446
*ONE-TRACK MIND, BOBBY LEWIS ............ (Lescay, BMI) Belfone 1012
LOOK IN MY EYES, CHANTELS ....... s aenes (Beasdunior, BMI) Carbion 553
C&W
HELLO FOOL, RALPH EMERY............ s, oA L S

*WALH DH BT, LEROY vAN DYKE s e s ewwese (Lowery, BMI) Mercury 71834

R&B
I WAKE UP CRYING, CHUCK JACKSON...... .(Belinds, CAPAC) Wand 110

T ==L www americanradiohistorv com
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® Reviews of New Singles

The pick of the new releases:

F
SPOTLIGHT SINGLES
=/ OF THE WEEK

Strongest sales potential of all records reviewed this week.

Pop

SAM COOKE
FEEL IT (Kags, BMI) (1:55)—ITS ALL RIGHT

BMI) (2:35)—Cooke is in fine vocal form on both sides of
this potential two-sided hit. “Feel It” is a bouncy rhythm
rocker with a showmanly reading by the singer. Flip, a

poignant rockaballad with gospel flavor, is sung with
warmth and heart, RCA Yictor 7927

- e oS SRS S S e e mmom et i ——— e e L L LT

RUNAWAY GIRL (Just and Mubon, BMI) (2:27)—RUN-

AROUND SUE (Just and Mubon, BMI) (2:40 — Dion
@. wraps up “Runaway Girl"—a pretty ballad—in a plain-
\ J tive, tender vocal treatment, reminiscent of his earlier hits.

“Runaround Sue” is a swinging rocker with hand-clappin
beat. Both sides are strong. Laurie Pfllg

ST R ——— " — o —— W S v -

THE EVERLY BROTHERS
DON'T BLAME ME (Robbins, ASCAP) (2:16)—MUSK-
RAT (American, BMI) (2:14)—The boys contribute a soul-
ful vocal on “Don't Blame Me,” the dreamy oldie. Flip is a
catchy folk-flavored ditty, featuring showmanly warbling
by the brothers. This is the first record in the label's new
“plus two oldies” series, wherein edited segments of an
artists’ old hits are included as a bonus. The Everlys' hits

“Walk Right Back™ and “Lucille” are featured here.
Warner Bros. 5501

T S e

DEL SHANNON
'S0 LONG BABY (Vicki-McLauvghlin, BMI) (2:03)—
Shannon has an impressive disk in this hard-charging

rocker, which he sings with authority and drive to an

effective backing. Flip is “The Answer to Everything”
(Dolfi-Balmac, ASCAP) (2:35). Big Top 3083

- e BB B -

YETS
'LAUGH (Acuff-Rose, BMI) (2:20)—Here's an infectious
side, with strong appeal for pop and r.&b. markets. The
lead singer and group warble in standout style on an
appealing melody. Flip is “Lana” (Acuff-Rose, BMI) (2:20)
Monument 448

:
;

THEME FROM COME SEPTEMBER (Adaris Music,
BMI) (2:27) — BERLIN MELODY (Symphony House,
ASCAP) (2:26) — Vaughn has two strong instrumental
items here. The first is the picture theme which should
prove to be an important exposure tie-in, while the flip
is a bright melody with a catchy Continental touch. Both
are set to samba beats, Dot 16119

W W R =3 = = = e~ - i T e A = -

JAMES MacARTHUR &
(THE STORY OF) THE IN-BETWEEN YEARS (PARTS

1 & II) (December, BMI) (2:53, 2:59)—The voung movie
@ star, son of Helen Hayes, contributes a moving narration
h J of teen problems that’s bound to have a powerful effect

on the youngsters. Both sides also have plaintive vocal
stints by Johnny Power, Triodex 112

BOBBI MARTIN _

(YOU DON'T HAVE A) WOODEN HEART (Gladys
Music, ASCAP) (2:00)—This is a fine vocal effort for the
thrush. Tune, of course, is an answer to the current chart
item, and follows the same melodic line in English and
German. Flip is “Why Should I Cry” (4 Star Sales, BMI)
(2:58). Coral 62285

e e R RN N R R S e e =

TERRI DEAN

(I KNOW THAT) YOUR HEART'S NOT MADE OF

WOOD (Wemar, BMI) (1:40)—S5till another answer to

the Joe Dowell hit. This one’s sung in both English and

German and follows similar melodic patterns to the chart

item, The flip is “Lover Boy"” (Agatha, BMI) (2:10),
Madison 167

R -

THE DEAXVILLE TRIO

SHENANDOAH (Benell, BMI) (2:56)—The trio sings this

old favorite—folk style—in soft harmony. Boys accom-

pany themselves on stringed instruments. The side is from

the group’s *On Campus” LP, The flip is “Blue Skies”

(Irving Berlin Music, BMI) (1:40). Jubilee 5404
(Continued on page 39)
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BILLBOARD
MUSIC WEEK

150 Best Selling

MONAURAL LP’s

Lart
Waak Title. Artlat, Labal

Wihka. an
Chart

SOMETHING FOR EVERYBODY ........
Elwis Preiley, RCA Victer LPM 2370

JUDY AT CARMEGIE HALE

Judy Garland, Capitel WBD 15&%

NEVER OM SUMDAY &
Founmd Trach, Unired .lrl'ﬂ'l H.I. H?I

GOIN' PLACES
Kiagston Tris, Caphtsl T 1564

DANCE TILL A QUARTER TO THREE....

Gary (U %) Bonds, LeGeand LLP 2007

STARS FOR A SUMMER NIGHT ..
Yarlows Artists, Colombis PM 1

RING-A-DING BDING ................
Frank Jlnafra, Reprise B 1081

YELLOW BIRD .. ..
Lewrence Welk, Dot BLP 1389

BRI 2 ciiinininiiiiii
Ricky Meisen, Imperial LP 7153

FIC
Original Cast, Columbia OL 4180

DEDICATED To YoU . :
Iqﬂ.l.,lll:-rum.lll:ﬂ

 Original Cast, Columbis OL 5130

WEIT SIDE STORY e

JUMP WP CALYPSD . :
Harry Belafonte, RCA Vietor LPM 2388

HERE'S JORATHAN PO | |
Jonuthan Wiatars, Verve MGV 15025

@ew@@@ﬁ
§

TIME ouT
Dave Brubeck, Columbin CL 1397

DONNYBROOK e S il
Origimal Cast, h.pp KDL l!{lﬂ

14

WILDCA
Originsl Cast, RCA Victer LOC 1040

47

INSIDE SHELLEY BERMAN ..........
Yerve MGY 15003

Qriginal Caxst, Capitel WAD 1509

STILL MORE SIRG ALONG WITH MITCH. . 107
Miteh Miller, Colombis CL 1233

GREAT MOTION PICTURE THEMES .
YVarious Artiste, United Arfists UAL 122

54

MORE SING ALONG WITH MITCH
Mitch Miller, Columbia CL 1243

TV SING ALONG WITH MITCH
Miteh Miller, Columbia CL 1428

SIMATRA SWINGS
_Frlni finaira, Reprize R 1003

(OME IWING WITH ME
Frank Sinatra, Capital W 1594

EODS ... ... 34
Sound Track, RCA Vieler LOC HHI

BOBBY DARIN fToRy ... ..
Ates 131

PAUL ANKA SINGS IE BIG 15
ABC-Parsmeunt ABC

EMOTIONS  ...................... il
Iu-n Len, qu. IL 4164

5iNG m IITI'I WITCH
Mirgh Miller, Columbls CL 1140
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iHIIl PLUS 30
oy I.E. HII.II.'I n .

JOSE JIMENEI AT THE HUNGRY |
Bl Dapa, Mapp KL 3338

36

COMNIE'S GREATEST WITS .. ..
Commin Franch, MGM E 3792

58

Decca DL 4039

STAN FREBERG PRESENTS THE

ITA
T 8 b v,

KEingsien Tris, Capitsl T 1107

KING AND |
Sound Track, Capitel W 740

KINGSTOM TRIO AT LARGE ..........

I:Iﬂl-l T 1w9

MORE GREATEST HITS ..., :
Connie Frameis, Itillim

70

I'LL BUY YoU A STAR
Johnny Mathis, Columbia CL 1633

ON THE REBOUND -
Floyd Cramer, RCA Victer LPM 2359

THEHE FROM CARNIVAL AND DTHER

GREAT BROADWAY HITS |
Manfovani, Lendem LL 3250

!EI'EHHIIII’!I’IIIH.HI!

Coral CHL

T

@@ E@’@@@G'@ @EEEEEEE®®

BUDDY HOLLY STORY .
ﬁlr.llﬂlﬂlli

18

©

95

@

IH'H TIMES 5ING ALONG WITH MITCR 26
Miteh Miller, Columbla CL 1568

STRING ALONG . ... T
Elngsten Trie, Capitel T 1407

GOME WITH THE WikD ............. 10
Seund Track, Camden CAL 825

BELAFONTE AT CARMEG!
Marry Belafents, RCA m&;"&%m

MAKE WAY ... s
Kingsten Trio, Capital T 1474

ENCORE OF GOLDEN WITS .
Platters, Mercury MG 20473

B B®

SINSATIONAL
MOODY RIVER . .

Fal Beone, Dt DLP J!I-I-ll- I

PORTRAIT OF JOHNNY
Jahmmy HIIH: I'.ulu-rnhll CL uu

THE FOUR PREPS ON CAMPLS
Capital T 1584

ALL THE WAY ... ... .. . .
Framk Sinates, Caplisl W 1538 "'

® G@Q

=

BUTTON-DOWN MIND OF BOE HEWHART 69

Warner Bres. W 1279

YELLOW BIRD (PERCUSSION
SPECTACULAR)
Arthur Lyman, Life LP 1004

ORANGE
Hily Vesshn, Do 507 o

OLDIES BUT GOODIES, VoL |

Virlaws Rrtists, ur.',n“ Ssund 5004

MANNA OVERBOARD
Charlie Manna, Deces DL 4159

35 OLDIES BUT GOODIES, VOL. |

Yarlsws Arflets, Orlginal Sovnd 5001

SOICICIO/C) - YS RIS

MOMS MABLEY AT THE N ... _......
Chess 1483

L1

BROOK IHI'UI BOLDEN l'||'|'l
Merenry MG 10407

BIPSY ., . M
Original Caal, l‘.'ihnill oL HI'I

. 1
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STAR FERFORMERS—selections on Chart ¥ weels or
sy ragistering groastes! wpwand progress This week.

®

&7

®

Last
Week Title, Artist, Labal
5 FiLM EWCORES, VoL | ...

LPs Im Black reverse are mas?  recont
sdditiomy msnd om char! ¥ werln or |esn.

Wiha. on
Chart

A oA li‘I‘“
Bantovanl, Leadsm LL 1708

SPANISH HARLEM ... .............

Ben E. Kung, Atee 133

Bert Ksempfert, Decea DL 4101

johnny Mathis, Columbia CL 1351

Seund Track, Columbla CL 1558

KICK THY OWN SELF .
lmhrlmlﬂilu.mm
LPM 323%

LD oum . azusimapuan; B

Kingsten Trie, Capitel T 1253

s RS e T

'MEMORIES ARE MADE OF THIS ...... 30
Ray Comnilt, s CL 1874

®eE 6@@®

BLUE HAWAN .......... PR | |

Eilly Yawghn, Def DLP J1&35

PORTRAIT OF MY LOYE ...
Steve Lawrence, United Artists l'.I.l.i. JlHl

SENTIMENTAL SING ALONG WITH MITCH &1
Mitch Miller, Columbia CL T4S5T

Original Cant, Colombin OL 5358

GENIUS MITS THE ROAD .......... L
Ray Charles, ABC-Parsmoumt ABC 335

'6@@@@@

LI SR R N N Ii

Etta James, Arge 4003

.H'l' CHARLES AND BETTY CARTER .

ABC-Faramount ABNC JAS

LIMELITERS
Elckira EKL 18O

“
Reger Willlams, Kapp KL 1217

THE LORD'S PRAYER . .....
Mormon Tabermacls Chelr,
Columbla ML 5384

SImy mu:rmm"”'
LOVES BEST, VoL I

®® e RP

®

SINATRA SWINGIN' SESSION .
Frank Sinatra, Capitsl W 1491

PIAND FORTE ...........

Peter Mera, RCA Wiclor LPM !-3._1:1“ e

E&E kR kEoad

Sound Track, Capiisl WAQ 595

@@

IS PONY TIME T AR
Chubby Checker, Parkwey P 7003

'I‘.ll..l,. HH‘T REN .
Yentwres, Dalion B m

 BELAFONTE RETURMS TO CARMEGIE
hnlmm-,mmhmmm =

EBB TIDE AND OTHER IH!TIUHEIII-HL

FAYORITES
Earl Grami, Deccs DL 4185

MITCH'S GREATEST MITS .
Miteh Miller, Columbin CL 1544

..... 11

BEST OF THE POPULAR
Gearve Graeley, Werner Brve. X patg - 10

Wﬂﬂfﬁmlﬂf I.ﬂIII II‘ LOYE

Starsadditien MW 1 '

Original Cast, Capitel WAD 1321

BOBBY'S GREATEST WITS ............ 18
Babby Rydell, Cames € 1009

GONE WITH THE Wikp ... .. A e 15
Lomdom Sinfania [Mathissen),
Warmer Bres. W 1313

Mastevanl, HH- LL 349

PR ®G ®CEEEEERE®

S i

H“TEI.IT NIGHT !III ll.ﬂﬂ II'I"III

WHAT'D | H'l' P
Ray Charles, Allamtic BO29

AL HIRT, GREATEST HORN IN THE WORLD 17
RCA Wicter LPM 21244

ALL THE WAY . ... .. .._...
Brenda Lee, Decca DL 4174

GIRLS, GIRLS, GIRLS

Duane Eddy, Jamies 3019

GENIUS AFTER HOURS
Ray Charlea, Atlantic 1345

WARN .. ...... ceiensa 109
Jwhany Mathis, Columbia €L 1078

MOST POPULAR GUITAR. .. ..........
Chet Alkims, RCA Viclar LPM T34

BEST MUSIC ON/OFF CAMPUS
Brethers Four, Calumbla CL 1578

GENIUS OF RAY (HARLES .. . . ..
Atlantic 1312

CONNIE FRANCIS AT THE COPA
MGM £ 2712

TOUCH OF YoUm LIPS ........ PROS | |
Wat King Cole, Capitel W 1574

Woek Title, Artist, Labal
1 ﬂlﬂﬂllmlm

50 Best Selling

STEREQ LP’s

Wi, s
Chatt

T
ariess Artists, Columblis PMS 1

u'“HT UBE I I B I W EEAE R FER AR H
Orlginal Cast, Columbla KO3 2031

JUDY AT CARNEGIE HALL A PR
lody Gaviand Capital TWED 1549

MEVER ON SUNDA
Seund Track, United

YELLOW BIRD
I.r-'rfﬂul Welk, Oet DiF 15)0%

'II-I!-I--IIF!I!-!F!-FF! .li

IR N AN LRI NN NS ENE R NN ] II

Hl.tll'll.
Luwwrince Welk, Bl

mm"ml‘: (NS LSS ERERENE E RN I‘
Original Cast, Caleombiy NOS 2030

Exepis . . |
Sound Track, RCA Victer L3O 1088

PERSUASIVE PERCUSSION, YOL | ...... TT

Mﬂhlﬂll‘hll‘lﬂn

Original Cast, MEM §E J94d

GOIN' PLACES . ..
Kingiton Tris, Eunrut 5T ?-II:I-'I

Various Artists, United Actists UAS $123
SRR | ]

FEEEEEEEE

EXODUS T0 JAII .
Eddis Harris, Ves Jay 3016

SOMETHING FOR EVERYBODY .. A
Elvis Presley, BCA VWicter LEF ‘.l:l?'l'.l

SINATRA SWINGS |
Frank Sinatra, Beprise R 11“1

YELLOW BIRD (PERCUSSION
SPECTACULAR)

Arther Lyman, Life SLP 1004

RING-A-DING DING . iSah
Framk Sinatra, Reprise R 91001

m“lmr J-I--Ill-llllillull'i’
Origlnal Cast, Calumbis 03 2014

TV SING ALONG WITH MITCH ......... 13
Mitch Miller, Columbin C5 B418

sxvantsei il

rﬂ?’uﬁuw:mu} i .

BELAFONTE A HIIHI HALL . .
Harry Belsfaste, RCA Vicler L5D 6006

1 COME SWING WITH ME

Frank Simatra, Cepitel 5W 1594

FAEBEEEE A “
Ih‘hf'rﬂllf RCA Wicter LEP 2254

Frank Sinatra, l.'-ﬂ-lhl I'h‘ 1533

SING ALONG WITH MITCH . . ..
Mitch Miller, Columbia €3 8004

EdddmdEw

GEMIUS PLUS SOUL EQUALS JAILL ...... 15

Ray Charles, Impelie AS-2

PORTRAIT OF JOHNNY : e
Johmny Mathis, Columbia C§ Bddd

EBB TIDE AND OTHER INSTRUMENTAL

FAYORITES o o
Earl Grant, Decéa DL TAT4S

THEME FROM CARMIVAL AND OTHER

BREAT BROADWAY HITI
Manfoveni, Loaden PS 243

AL HIRT, GREATEST HORN IN THE

WORLD . . il
RCA Wictar LSF 2384

PLAND FORTE

* UMSINKABLE MOLLY BROWH . .......

Original Cast, Capite] SWAD 1309

TIME OUT - —_— |
Dawe Brobeck, Columbia 3 85192

MEMORIES ARE MADE OF TRIS ....... 17
Ray Conniff, Columbia C3 8374

GREAT THEMES . AT RN e
Manievanl, Lenden PS5 234

Original Cast, Capitel SWAD 990

1
H.IEF $ING llﬂtlll WITH MITCH. . 26

H.ﬂ'lll e A |
n.iu.‘m.. CALP 1004

Wenry Mancini, RCA Victor LPM 1934

PARTY SING ALONG WITH MITCH
Mitch Miller, Colombia CL 1331

SAIL ALONG SILV'RY
Billy Vaoghn, Dut urﬁ

Ventures, Bolten B 2006

MEMORIES 5ING ALONG WITH MITCH .. 43
Miteh Miller, Colembls CL 1543

SHONOCHOHON - 31 - QN -~

MR. LICKY . .
Wenry Mascini, RCA Victer LPM 2198

=

P@PEREE ®EEE® @‘@@ ®EBG @O’

| |

® @
1

SIXTY YEARS OF MUSIC AMERICA
LOYES BEST, WoL. 1l

(Red Seal—Classical), Varisws Artigts,
RCA Wictar LM 2574

SIXTY YEARS OF MUSIC AMERICA
LOYES BEST, VoL. 1

(Mlack Seal—Poapulsr),
ECA Wicrer LDP 1509

Variows Arilais

“"T-l-rlu FEma nan
Kingsten Trio, Capitel 5T 1474

MOODY RIVER

Pat Boone. Dat DAP 34084

BEE AR Il

DYNAMICA Cite
Boy Martia Orch., BCA Wipbegr LIA 2287

Command All Shwrs, h-ﬂ'lﬂ'm ip 1.

WET SIDE STORY ................. 11
Orlginal Cagd, Columbis CE 00N

Original Cast, RCA Victer LE0 1040

T“[m Ilm FEEFREFEAFEAEFESHEw :I
Limaliters, RCA Vietsr LSP 2372

SAY IT WITH MIBKC ................ 83
Ray ComniM, Columbla €3 E2M2

JUMP UP CALYPSO

Harry Belafonte, RCA Wigied LE® TI188

THE FOUR PREPY ON C(AMPUS
Capital ST 1546
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THE NEW STANDARD OF EXCELLENCE
LIBERTY

PREMIER

SERIES

GUARANTEED

Quality /Sales...

The best in musu: Respunse to the Premier Series

The best in performances | is terrific. The albums illustrated

The best in recording techniques | below are big sellers in Liberty's
The best in packaging | guaranteed sale Fall Program.*

MANY SPLENDORED THEMES OUT OF THIS WORLD
The Fantastic Strings of Felix Slatkin Richard Marino
13011/14011 13007 /14007

50 GUITARS GO SOUTH OF THE BORDER GREAT BAND WITH GREAT VDICES
The 50 Guitars of Tommy Garrett 5i Zentner Band and Johnny Mann Singers
13005/14005 13009/14009
PARADISE FOUND THE MAGNIFICENT Xl
The Fantastic Strings of Felix Slatkin The Fantastic Strings of Felix Slatkin
13001/14001 13004 /14004
PORTRAITS IN BRONZE THE MAGIC BEAT
Bessie Griffin and the Gospel Pearls The Unigue Rhythms of Richard Marino
13002/14002 13003/14003

B

STREET SCENE
The Fantastic Strings of Felix Slatkin
13008/14008

*Yes, we said guaranteed sale Fall Program - : s 40w
See your Liberty representative for details. TRULY FIRST IN THE FOREGROUND OF SOUND 2550011 0N
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BILLEOARD
MUSIC WEEK

AR PERFORMERS—Selections regicie

HOT 100 €=

YOU DON'T KNOW WHAT YOU'VE GOT
(Until You Lose If)

Ral Donner, Gome 5108

DON'T BET MONEY HOMEY.........

Linda Scoit, Casadiso-American 117

AS IF | DIDN'T KNOW

9 11 16
@ 1114 21

DOES YOUR CHEWING GUM LOSE ITS
FLAYOR (On the Bedpost Over Night).

Lonnle Donegan, Dot 15911

ﬁ 19 26 40

| FALL TO PIECES

@ 14 16 24

443

ﬁHHM

Roy Orblson, Monument 447

I'M GONNA KNOCK ON YOUR DOOR. .

I LIKE IT LIKE THAT ............ :

Chris Kenner, Instsnt 3229

& Indlcates that 33V r.p.u. mene single

indicoton that !
b I rp.m. sheres plagle

.gg

3

| DON'T WANT TO TAKE A CHANCE. .

Mary Wells, Motawa 1811

ﬁ 52 78 98

@25252&

*ﬁﬂ'——-

* 59 69 91

EVERY BREATH | TAKE. . ... ... ;

Cene Pliney, Muosleor 1011
TOGETHER

LY SOOREY i

BABY, YOU'RE S0 FINE. ... ... ...

Mickey nl. Sylvia, Willow 23000

~ YEARS FROM NOW

.'l-:ih_ ‘Hl'lllnl,,_ _lrﬂnrlrh 55119

ROLL OVER BEETHOVEN

HOT

;

5
5

SEERER
siet: IE
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JHEFEESES

i

L
<56
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i
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"llﬂ'ﬂw

00—A TO Z—(Publisher

I'm A-Telling You (Conrad, B
r-nmlﬂmurm y

Work Ont Fima (e,
me

- [EEE pp—

.Tﬁﬂ'—-

O

YOU MUST HAVE BEEN A
BEAUTIFUL BABY

(12

47 68 84 SAN-HO-IAY
88 — — MY BLUE HEAVEN

Duane Eddy, Jamie 1100

49 74 — NKOTHIN' BUT GOOD

Hank Ballard sand the Midnighters, King 5535

@ 62 60 69
??BEIW

JUXE BOX SATURDAY NIGHT
N_mnun_s_l_-mﬂl}!hﬂlﬁ
BIG RIVER, BIG MAN

Clande King, Columbin 42043

= Joe South, Falrlane 11006
( I.m_ You) FOR mﬂﬂw
DONALD, WHERE'S YOUR TROOSERS.
Andy Stewart, Warwick 665

| DON'T LIKE IT LIKE THAT ....... ;

Bobbeties, Gone 5112

THEME FROM SILVER CITY

1’ - _I 1“

THE WAY YOU LOOK TONIGHT
Lettermen, Capliol 4586
| CAN'T TAKE IT

Mary Ann Fisher, Seg-way 101

JEREMIAH PEABODY'S POLY UNSATU-
RATED QUICK DISSOLVING FAST ACTING
PLEASANT TASTING GREEN AND PUR-

38 ZHAUAEREINEISEETET

-Licensee),
43

.!

You're the Reason—Edwards {l—:h'.u, llll]
You're the Resson—South (Americam, BMI) .....

332933 {
41 9 13
___

BUBBLING UNDER THE HOT 100

Dave Brubeck, Columbia 41479
axr

FOOT STOMPIN' (Pari 1)

Flares, Felsted 8834

102, YA YA
103. BRISTOL STOMP

104, PLAY IT AGAIN

105. CINDERELLA

104, IMPOSSIBLE

107, STICK SHIFT

108. IT'S YOUR WORLD

109. MR. PAGANINI

110. YOU'RE THE REASON

111. (HE'S) THE GREAT IMPOSTOR
112. DRUMS

1132. ANNIVERSARY OF LOVE

114. MAGIC IS THE NIGHT

115 THAT'S WHY

114. YOU AINT GONMA FIND
117. A VERY TRUE STORY

Poul Anka, ABC-Faramount 10239
Gloria Lynne, Eversst 19418

. Duals, Sus 745
Morty Robbins, Columbia 42065
Ella Fitzgerald, Yerve 10237

119. JUST OUT OF REACH (Of My Two Open Arms)
Solomon Burke, Atlontic 2114




SPIN IT! STOCK IT! SELL IT!

FEELIT

et ) P
Sam Cooke wrote this
rockin', swingin’ succes
sorto"“Cupid”...and he's
got another smash for
sure! Full-color sleeve,
available in Compact @
33 and 45 rpm. 7927 W

P =)
& RCAVICTOR @)

The mos! frusied name n sound




ElPlus 21’ Eéfs Wait
And See Action

® Continued from page 1 P

is distributed by WB): “I'm going to wait and see. If it works
out the way Jim Conkling expects it to, I'll follow in a short
period of time, His theory may be right. However, I harbor a
little different theory as to why singles don't sell. Personally, e e
I feel that singles sales depends upon the quality of the record Rt e
itself, and the magnitude of the record's potential. There are et RS

a lot of smaller hits today than in the past, and buyers have a G B
greater choice of hits from which to make their selections. If S
the quality of the recording is there, then you'll have a hit, but G
if it's as big a hit as it would have been when there were
fewer ones on the market, is still another story.”

ffffff

-------

Del-Fi President Bob Keene said: “You can't merchandise /
singles. A single record is a fad and you can't merchandise fads. ’f
We have to go back to the star system, and give them talent, J
not gimmicks. The only thing that will put singles back into /
business is to build new stars, because they create excitement.” '

Considering Plan

Jimmy Johnson, head of the Walt Disney labels, Disneyland ] /
and Vista, said: “It's an ingenious plan to take care of the /
singles business, and we're definitely considering it for future . li

releases on the Vista label.”
Said Dot President Randy Wood, after hailing Conkling
for his efforts toward finding a solution to the industry’s singles

sales problem: “You can put out a one-sided single and get

$1.50 for it if it's what the buyer really wants. It's what you

give him, and not how much you give him that counts.” !
|

Commented Era Records’ President Herb Newman: “They
buy only one tune, If it's a hit recording, they want it. If it's not,
you can give them 10 other tunes, and it won't make any

difference. It's hard enough to make profits on records as it is _ :
without lessening the profits. There's nothing wrong with the ,
singles business. Sure, sales are off, but so are sales in all ‘-’

other fields."
Liberty Records President Al Bennett said: “The ‘Plus 2" is
not going to make the public buy more records. We, the record

manufacturers, cannot increase our costs. What's more, it won't j
increase business. There's nothing wrong with the way we're K / D D I E }i L / N E , F O R ’ H !E
pricing records today."

Reprise Records' chief executive, Mo Ostin, said: “I don't / »

think giving the buyer & bonus track is the answer. Some labels
have put out EP's as an 88-cent price item but it didn’t do
anything to stimulate the EP business. I'm for anything that

will stimulate the singles business, but T don’t believe this is it / 1
The singles sales answer is not in the price but in the material. § / a t
“Those are the fact of life in this business, and we have j 3 Y 4

to face them.”
Might Lose Oldie
Comment from other sectors of the industry paralleled

manufacturer views. Howard Judkins Sr., president of the So- /
ciety of Record Dealers, and himself a dealer (Garden Grove's
Judkins Music Company), said: “l can see advantages and '

disadvantages to this approach. If all the other manufacturers
were to jump into this, it could very well stimulate singles
;ﬂlea generally. However, as a dealer, 1 can see where it can .
urt us. We are selling oldies in volume—around 100 in the *11: - 113 ) .
ol Chias per maak— it 1 sanufsshtios Wb toi g LU you can get all the kiddie albums that sold in the millions on 78’s. This
some of these oldies on their bonus tracks, these are sales we |

| .
would lose, The question remains whether the sale loss would is a sure-fire mjnney-maker that will sell better tﬂdﬂ}’ than ever before.,
be made up by what we would gain if the singles business : . v
could be stimulated. Characters like Bozo and Bugs Bunny are now more popular than ever.

Said Clyde Wallichs, head of the giant Music City stores:
“I don't think it's going to help very much. Giving them the

old tune as a bonus means as much to the single buyer as an What's more, these albums are selling at NEW LOW PRICES!
old record. When a single is old, buyers don’t want it, and it " . " ’ ;
has zero value.” Unquestionably, this is the greatest kid’s catalog in the industry today!

California Music’s Sammy Ricklin, this area's top one-stop,
said: “The singles business certainly needs something to revitalize
it, but this isn't it. Furthermore, juke box operators won't go
for it. They don't like taking up time on their machines by
giving more music than the customer is paying to hear.”

Several broadcasters contacted in the area said they will
wait and see before making a definite policy decision.

NEW YORK—Meanwhile, in New York, Columbia Records
Marketing Vice-President Bill Gallagher opined that the “Plus 27
plan “is quite similar to EP merchandising. I foresee problems
both with juke box operators and in radio,” he commented.
“It's doubtful that radio stations—particularly ‘Top 40" outlets
—will program a second track. Also, the EP market to date
certainly hasn't been a big one, However, we welcome an
innovations to stimulate the singles market, and will watc
it carefully.”

One of the programming problems that might arise from
the “Plus 2" singles, according to a key New York deejay, is
that it will make it more difficult to cue in a transcribed
commercial, Heretofore, stations merely let a record keep spin-

JAD 3251 Woody Woodpecker and His Talent $2.88 | J 3255 Rusty in Orchestraville $1.50
; . y S : i ] ahaw (Record Readers) ; ; 1§ Db
ning while they cued in the transcription, but with the “Plus 2 JAD 3252 Walt Disney's The Threa Littie Figs $2.98 I IOVAINES N ant ot Wl iy, 9198

disks, they'll have to pick the needle up fast to keep the second (Record Readers) debalhi _

band from cutting in on a commercial. | JAD 3259 Bozo at the Circus (Record Readers) $2.99 | 4 3257 Bugs Bunny and His Friends $1.88
Syd Goldberg, vice-president of Decca Distributing Cor- ) 3253 Walt Disney's The Sorcerer’s ¢1.08 | 13258 Bible Stories $1.98

poration, said, “We are watching Jim Conkling’s move for what _ oppeentice MAY Bozo of the Circus 4334 Compact $2.35

it may be worth. However, we believe there is nothing really § 3254 Sparky's Magic Piano $1.28 3040 Double

wrong with the record business that a hit won't cure, and i A} piciesgrcn drs bethonsl wiik saalsf

fortunately we've been enjoying hits.” e — o LR i
Arnold Maxin, president of MGM Records, noted that “The : . “ngg’f?v“? o

idea is not really new. I know that Victor at one time gave a : B 0, %,

lot of thought to this approach. The consensus then seemed : 5 A " B S

to be that adding past hits to a record could be a deterrent ' , . - S

to sales, if the buyer already happened to have the past hit : . i i

in his library. Giving something for nothing is not necessarily : - : : =

the answer. It might be a better idea to add a couple of

throw-away sides that might not ever warrant release by them-

selves but which might provide a concept of getting extra

value for the money."”

=
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FROM THE

PARAMOUNT PICTURE

"BREAKFAST AT TIFFANY'S”

 THE SONG OF THE YEAR

by the Writers of the Year

HENRY MANCINI and JOHNNY MERCER

an g
" L, o, o e .-;- T+ s . 3
.!: -." o HESTE R !:- e :'+'
e el o e oo e e e e e o T e o e _ .- e R . o o =R
Rk |'\-'\-'\-|-C-\. i _”.“.__ S A e Tl Tty i .. o .-Cn..'.‘*-i .:“\“ o .\“" 1 R \ ...,-n ".H {: ;

VEEJAY 405
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s Greatest Year!
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® Reviews of New Singles

® Continued from page 26

The pick of the new releases:

SPOTLIGHT SINGLES
k‘\iﬂ OF.THE WEEK .

Strongest sales potential of all records reviewed this week.

—— Pop ’

THE CASTELLS
MAKE BELIEVE WEDDING (Bamboo, BMI) (2:18)—
The group has been hot on the charts recently with
“Sacred,” and this strong, teen-styled ballad wax can easily
be a follow-up. The boys sing it with nice harmony
touches against an effective, restrained backing. It could
step. Flip is “My Miracle” (Bamboo, BMI) (2:27).

Era 3057

BILLY YATES

MOJO (Osborme, BMI) (2:28)—Yates is a fine, shouting
blues chanter and he really turns on the steam in this
rollicking effort. The r.&b. styled wax gets a strong assist
from horns, piano and drums. Watch this one. Flip is “All
I Need Is You"” (Osborne, BMI) (2:29). Ist 102

LR R R R R o e e ————

JERRY BUTLER

MOON RIVER (Famous, ASCAP) —AWARE OF LOVE
(Custom, BMI)—Butler does a convincing crooning job
on the lovely tune from the mew picture “Breakfast at
Tiffany’s.” Side can easily move out as can the flip,
a bouncy rocker, done to a Latinish rhythm. Both get
'solid ork support. Vee Jay 405

T - e o e .

FRANKIE AVALON
MARRIED (Debmar, ASCAP) (2:44)—Avalon goes into
a change of pace here as he piles into a lively, upbeat
rocker, done with a fancy arran for ork and
chorus. Good lyric is the clincher. It should go. Flip is
“True True Love"” (Mar-Nic, BMI) (2:22).

Chancellor 1087

B e e e e e e e e S R O O O O R R e

PATTI PAGE
BROKEN HEART AND A PILLOW FILLED WITH
TEARS (Spanka, BMI) (2:00)—Miss Page sounds fine
here on a breezy country-ish tune written for her by
Paul Anka. One of her better recent sides and it has
a good chance to move out. Watch it. Flip is "Dark
Moon™ /(Jamie, BMI) (2:34). Mercury 71870

—— Country & Western
NOT EVEN FRIENDS (Glad, BMI) (2:18)—DID I EVER
TELL YOU (South Coast, BMI) (2:03)—A fine pairing
@ of artists with material to match. Top side is all about a
u married couple who've fallen out of love, while the flip is
Two first-rate sides. Mercury 71856

JAMES O'GWYNN
TOO MUCH OF YOU (Glad, BMI) (2:19)—0’Gwynn
good weeper tune. A tasteful chorus of thrushes assists.
This can easily step out. Flip is "Your Heart™ (Starrite,
BMI) (2:44). Mercury 71864

Polka

WOODEN HEART (Jay Jay, BMI) (2:40)—There is a
great deal of action on the modern version of this tradi-
@; 3 tional German melody, with the Joe Dowell disking float-
u ing around the top of the charts, This polka version should
\ jukes. A fine, bright sides Flip is “I Have the Blues”
(Jay Jay, BMI), Jay Jay 246

——— Novelty

DICIE GOODMAN
ror movies are all the rage with the teens these days and
here’s a tune, done “Alley-Oop” style by Goodman, relat-
ing how his girl digs the Dracula-Frankenstein scene. This
could get a lot of play. Flip is “Whoa Mule” (Rori-An

GEORGE JONES AND MARGIE SINGLETON
a bouncer with the girl and boy answering each other.
turns in a persuasive reading in the traditional style of a
LI'L WALLY AND THE HARMONY BOYS
get plenty of play in the proper areas, particularly on
HORROR MOVIES (Kali-Bellmore, ASCAP) (2:29)—Hor-
BMI) (2:08). Rori 601

ECIAL MERIT
SINQLES

The following records have besn picksd for sut-
swonding meril in thelr various colegeries
in the opinion of The Billboard Musis Steff, they
deserve exposurs.

——— Pop Disk Jockey Programming

HENRY MANCINI, HIS ORK AND CHORUS
Yk kx MOON RIVER (Famous, ASCAP) (2:41) RCA Yictor 7916

i

SHIRLEY HARMER

dhhk A LOTTA LIVIN' (Robbins, ASCAP) (2:32) Encore 1054

—— Pop Talent

APRIL FERRIS
¥kkk JAMBALAYA (ON THE

*%xkk YOU DON'T KNOW ME (Brenner, BMI) (2:33) Reprise

* % %k Xk,

20014

STRONG SALES POTENTIAL

POPULAR

HENRY MANCINI, HIS ORK

AND CHORUS

&7k Moon River—RCA VICTOR 7916
=— From the "Breakfast at Tiffany's" pic-
tare, Mancini’s string-filled ork does a
lovely job on this three-guarter-time ballad.
Sida also features fine work by chorus and
soft harmonica lead. Can get plenty of
spins. (Famous, ASCAF) (2:41)

drkkd Breakfast sl Tifany's—The theme
from the forthcoming Paramounf flick of
the same title gets a losh but danceable
treatment from the Mancinl otk and chorus.
Should get a lot of play from statlons pro-
gramming easy and good music fare.
(Famous, ASCAP) (2:43)

AHMAD JAMAL

*hkkk We Kiss In »n Shadow—ARGD
5397—From the album "“Ahmad Jamal's
Albhambra™ comes the nmide, a pretty key-
board reading of the Rodgers-Hammersiein
hune.

%Ak k The Breere and I—A deft piece of

keyboarding whereby the standard receives

an imagioative and ecolorful reading. Two

Eigjsluhln sides. (E. B. Marks, ASCAP)
33)

EURT EDEILHAGEN AND HIS ORK
i Berlin Melody — DECCA 31303 —
The lilting melody is handed an appealing
ork treatment. Several versions of the tune
are slated for or already in release but this
is strong enough to pull play. (Symphony
House, ASCAP) (2:26)

*%h% Alpine Rose—Preity Continental
themea i wrapped up Iln an atiractive ork
treatment. Listenable wan. (Gema for U. §.)

(2:37)

CLYDE OTIS8

dikk You Siepped Out of 8 Dream—
LIBERTY 3535364—A throbbing instrumental,
with & compelling beat and a voicing
chorus. Fine good mpsic programming fare.
(Leo Feist, ASCAP) (2:16)

Yk High om a Cloud—Instrumental s
marked by singing violing contrasting with
B strong percussion flgure. Another worthy
effort, (Prentice, ASCAF) (2:10)

JAMES BROWN AND THE FAMOUS
FLAMES

ddkik 1 Love You, Yes I Do—EING
5547—James Brown and the group have a
heartfelt rockaballad in this choice item.

SINGLES REVIEW
POLICY

All single records recsived by
RBillbeard Music Week are lis-
tened to and reviewed by the
BMW Reviawing Panel. Records
ars roted within their respec-
tive cotegories, according to
their commercial potential, bosed
on such focters as performance,
material, artist’s nomes value,
recording quality, efe.

SPOTLIGHT WINNERS are
Judged to have the sirengest
sales potential of all singles
reviewed during the week and
asre picked te hit the top 350 of
the Het 100 chart. FOUR-STAR
singles ars these with sireng
sales petential. All Spotlights
and Four-Star records hove been
heard and eveluated by the full
Reviewing Panel and descriptive
reviews ere published for these.

THREE-STAR records, having
moderate soles potential, are
Hated thersafter; thass fre-
quantly will be of Interest fer
disk jockey programming. Other
records, with limited sale: poten-
tial, are listed following the
Three-Star records.

SPECIAL MERIT SPOTLIGHTS, Iin
the opinion of the Reviewing
Pansl, have sutstanding merit
and deserve axposure.

All singles Intended for re-
view should be sent te the
Blliboard Muslce Wesk HRaview-
ing Panel, P. O, Box 193, Times
Squars Statlon, Mew York 36,
N Y.

www americanradiohistorv com

BAYOU) (Acuff-Rose, BMI) (1:48)

Side is sung with feeling by the boy with |
En:ﬁ }mmh support. (Lois-MNorther, BMI)

dddk Just You snd Me, Darling—Brown
really preaches on this side. The easy, |
medium-tempo rocker should be a natural |
teen dance item that can grab lots of pll.'r-!
(Wisto, BMT) ( 2:37) l

ROCKY COLE

irkk Huey's Bomg — LANDA 675
Lively Instrumental, based on a simple, |
infectious melodic figure; builds as it goes
along. (Shapiro-Bernstein, ASCAP (2:20)

%A%k Heaven mnd Esrth — Theme from
the Columbia film “Fury of the Barbar-
lans." Side 8 an instrumentsl, with a
chorus. Full of mood, with plano carrying
the melody to an arrangement  featuring

{2:48)

MITTY COLLIER i

thrush sings this with drive
backed with strong rhythm and violing,
(Arc, BMI) (2:10)

k%4 I Got io Get Away From It All—
Dramatic material gets an emotion-packed
reading. Vielin figures help build the ten-
sion inherent In the lyrle. (Arc, BMI) (2:30)

LAWTON WILLIAMS 1
*rddk Anywhere There's People—MER- |
CURY TiM67—A novelty lyric gets a read-
ing that's packed with verve. Hand-clapping i
gives revival quality. (MRC & Western |
Hills, BMT) (2:12) '

*dkd Ploughed Ground — This one s |
reminiscent of the fAavor of “Blackland |
Farmer.” Arrangement Iz really smart, with |

a horse's neigh, etc, (MRC & Western Hills, |
BMI) (1:56) |

‘LARRY BARNES
Sk Patlently — CALLIOPE 6502 — A

featuring trombones., Good sound. (Egap,
BMI) (1:91)

*%%k%& Thee to Spare—A ballad in sfow |
and pulsing tempo. Barnes again lllﬂ"‘li
well and the tune has an intriguing quallry. |
(Egap, BMT) (2:48) '

TEDDY RANDAZIO
*ddd Don't Go Awny — ﬂHCvPARA-|
MOUNT 10247 — A lively r.&r. dity hl
handed an interesting wocal treatment with
an infectious tempo. This one could easily |
break with exposure (Fleres-T. Randarzo- |
Almime, BMI) (1:57)

*kd k Ooe More Chance — Randarro
packs plenty of emotion and feeling into
this feelingful rockaballad with good sup-
port from the chorus. (Almimo, BMI) (2:53)

TAR HUNTER

*%kik The Way You Look Tonlghi—
DOT 16164—Hunter jumpa into the current
vocal groove with a melancholy vocal on
this standard dome in rockabsllad style.
Supporting wvocal group and iriplet piano
figures add interest. (T. B. Harma, ASCAF)
(2:30)

*%#k You Cheated—This is
ballad effort sung by the boy against a
backing that's filled with strings and voecal
group sound. (Balcones, BMI) (2:30)

a rTocka- |

JAY MILLER

drkdrirAs Stralght as an Armow—LIBERTY
552360 — A slow ballad with a rippling,
concerto-ish piano backing with choros.
Miller has a good feeling for the material.
Side is worth g hearing. (Eden, BMI) (2:37)

srhdk Everything WII Be Al Right—A
message of hope is sung effectively by
Miller., Tha gal has made his life sweet
and complete and he's thankful. Tune Is
arranged for triplets with the singing done
somewhat Ia gospel style, (Brenda-Tollie,
BMT) (2:32)

BILLY STRANGE

k4 Soft Chains of Love — LIBERTY
| 95362—A plow, sensitive ballad written by |
| Wayne Walker and Marijohn Wilkin,
Strange sings it with warmth and sincerity
over & chorus backing with triplet rhythm.
Preity wax. (Cadarwood, BMI) (1:17)

#wh#%h Lomg Steel Road—Here's a sort of
folkish work somg with s  interesting
figure in the choral

lush strings. (Columbia Plctures, ASCAP) | |

*kik I've Got Love—CHESS 1791—The | |
and style, | |

o m e e e — = = = e

steady persistent beat features this rocker- | ||
styled ppbeater. Barnes forns in a creditable | ||
vocal and he's peatly backed by the band, | |

background,
(Continued on page 43)

JESUS
BLOOD

JESUS

NEVER
LEFT
ME

by

o THE: » »
GOLDEN
«+§TARS- -

Both sides of fthis recording
will attract atiention from all
your spiritual customers. You
should have It In stock right
now to cash In for all the
betier profifs.

WRITE US FOR OUR
DISTRIBUTOR
NEAREST YOU

PITCH
RECORDS

W. A. JONES, MGR.

BOX 336
STATESBORO, GEORGIA
We need distributors in some
areas. If you are a good dis-
fributor and are Inferesied in
our new releases, wrife us

foday |

ATTENTIONI

DISTRIBUTORS e RACK JOBBERS
ONE STOPS e RETAILERS
DISCOUNT OPERATORS

Major LP's & EP's, Singleas (all labsls,
all artists} Accessories. Any quantity
of fact new records (mot  used),
3314's, 453, TH's—availabla toa you
at cost of less than manufacturer's.
Send for a free listing of prices and
tvpe records wea can supply. z

SEND FOR FREE CATALOG OF
ALl MERCHANDISE AVARABLE

HAM-MIL TRADING CORP.

1520 M. Broad 5t., Philadeiphia 21, Pa.
Phona: POplar 3-0585

=5

THE BIG NEWS
IS ON PAGE 6

RELIABILITY —GUALITY

RECORD PRESSING

Originaters of the Palented
rim drive; thick-thin

type record

RESEARCH CRAFT CO.

1011 NORTH FULLER
HOLLYWOOD 46, CALIF,

= e e
a
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tomers expert advice—free: Plus, custom- tailored service and step-by-step supervision of every order. Custom men

e acem e tonaisyeuoyor RGA GUSTOM RECORD SA LES'%:

2w I T T T T T I T T YT T TEETEE

s a Cust::}rn a‘f RCA’ “Indles” of the recnrd busmess flock to RCA Custnm; -
for personal attention to their needs. RCA representatives offer their cus-

PERSONAL ATTENTI(]

are knowledgeable fellows, with the latest know-how on every phase of recording and manufacturing...packaging

- : I New York: 155 £ 24th S, MU 8-7200/Chicago: 435 N, Lake Shore Drive, WH 4-3215/Hollywood: 1510 N. Yine 51, OL 4-1660 .
first gold record. They could do it, too! Call SQON. Nashvilie. 800 17th Ave.'S, AL 5-§781/Canada: RCA Victar Co., Lid., 1001 Lenoir St, Montreal; 225 Mutual sL Toronte
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The pick of the new releases:

SPOTLIGHT ALBUMS
'/ OF THE WEENK

Strongest sales potential of all albums reviewed this week.
® Continued from page 24

Documentary

WITNESS!—CONGRESSIONAL INVESTIGATION HIGHLIGHTS

Riverside RLP 7513-14—Here's a well-conceived, excel-
lently executed documentary package, which should have
strong appeal to collectors and history students. The dou-
ble fold, two-LP set spotlights convincing narration by
veteran commentator H. V. Kaltenborn. The expertl
edited package includes some fascinating excerpts of testi-
mony during the McCarthy hearings, and the Kefauver
Crime Committee hearings,

P p———————— e L R R R

THE ACTUAL VOICES AND SOUNDS OF WORLD WAR 1I (2-127)

Riverside RLP 7511-12—A remarkable collection of his-
toric recordings, from the invasion of Ethiopia by Italy
in 1935 to the Japanese surrender in 1945. A running
narration ties together the material which includes speeches
by Hitler, Mussolini, Goering, Chamberlain, Churchill,
Roosevelt and Eisenhower, along with eye-witness accounts
of critical events. The two-disk set is handsomely pack-
aged with chronological reference notes for events covered.

Folk

PETE SEEGER STORY SONGS

Columbia CS 8468 (Stereo & Monaural) — This is
Seeger’s initial album release for Columbia following
earlier work on the Folkways label. The set 1s a com-
pilation of “story songs” recorded hefore a live audience
one Sunday afternoon last April at the Village Gate in
Greenwich Village, New York City. It's an Eﬂ]ﬂ}'ﬂb!l:‘. set,
especially with the spontaneous reaction of the audience
adding zest to the performance. Some of the folk ballads
included are “Aimee McPherson,” “Monongahela Sal,”
“The Foolish Frog,” “Washington Square” and “John
Henry.” There will be more in Volume II, and this pack-
age should be of interest to all folk enthusiasts as well
as Seeger’s many fans,

&

%wkk* TEEN DELIGHTS, VOLUME 2

Various Arilsts, Vee Jay LP-1036—Here's
a bonanza package of rocking sides—many
of which were formerly big hits as singles,
Line-up Includes “Angel Babby" by Rosie
and ihe Originals, “Teen Beat" by Sandy
MNelson, “Bongo Rock™ by Presion Epps,
and “Exodus” by Eddie Harris. Solid teen
appeal.

srkdd YOU CAN'T SIT DOWN, PART 11

Phil Upchorch, Boyd WUAL 3162—The
title tone of this package is a strong seller
in the singles field right now and this
package features that side, plus a flock of
other swinging instrumental items. Up-
church’s sock guitar solo work is spot-
lighted ©on “Running Bear," "Oop Oop
Adoo,” and eother catchy r.&r.-styled rhythm
Hems.

*ikd ROMAN HOLIDAY

Dick Contino. Mercury SR 60635 (Stereo
& Monaurall—=The virtuoso accordionist,
Dick Contino, offers a delightful program
of Tallan favorites, including “Vaolare,"
“Cania Lucia,” “Arriverdercl Romina,"™ “Re-
turn to Me" and "Ciribiribin." He is most
ably backed by David Carroll and his
orchestra who  provided fresh and ex-
uberant arrangements for some of the lunes.
The stereo sound i3 of top quality and
both artists have & wide [ollowing., Should
be a solid item.

kK4 JOSE MELIS IN MOVIELAND

Mercury SR 60648 (Siereo & Monouraly—
This release should benefit from the public’s
current favoritism for muosic from films,
Jose Melis provides pleasing keyboard in-
terpretations of o dozen picture themes,
backed by neat orchestral arrangements.
Repertoire contains music from “Gone With
the Wind,” “High Noon,"” “La Strada" and
*The Apartment.,” A strong liner plug for
the disk by Jack Panr may also steer some
TV fans toward the package,

w444 YOU'RE MY GIRL

The Norman Luboff Choir. RCA Vicior
LPM-2368 (Siereo & BMonsorall—A fine,
bright selection of tunes having to do in
general with girls and romance. The ftitles
gung by the mixed group with great
aplomb over smart but simple backgrounds,
include My Ideal,” *“You're My Girl"
and “Sleepy Time Gal." Cover is colorfual,

too, with s four poses of & gal in
different mooeds, Smart programming and
packaging.

*khk TOSSIN' & TURNIN?
Bobby Lewls., Belion 4000—Bobby Lewls

* % % k.
STRONG SALES POTENTIAL

J

is just coming off a No. 1 pop hit—which
becomes the title of this, his first album.
Other tunes done in his convincing down-
to-earth, bluesy style include “Lonely Tear-
drops,” “Let Me Be the One You Love,”
“Are You Ready,” and “Head Over
Heels." The chanter has a versatile style
that can win him many more friends, and
this new set can grab good counter action
whera teens meet.

THE NATION'S TOP TUNES

ONOR ROLL OF HITS

TRADE MARK REG. _

o

FOR WEEK ENDING SEPTEMBER 10

The Honor Roll of Hits comprises the nation’s top tunes according
to record sales and disk jockey performances as determined by
Billboard Music Week’s weekly nationwide surveys,

This  Last WH:;

Week Week Tune Composer-Publisher Chart

@ I HI[HlEl LN B B B R B BN I I B DR O D O B R B B @ @ & & 8 @ BB A B A @ B 8 e oa ﬁ
By Dave Fisher—Published by United Artists (ASCAP)

@3

TOSSIN' AND TURNIN' ......................ccceeees 14

By Adams-Rence—Published by Lescay (BMI)

*kdd LONNIE DONEGAN
Dol DLP 33W4—Dopegan™s various color-

(Continued on page 42)

LP REVIEW POLICY

All albums received by Bill-
board Music Week are listened
to and reviewed by the BMW
Reviewing Panel. LP's are rated,
within their respective cafe-
gories, occording to their com-
mercial potential, bosed wpon
such factors as performance,
material, artist's nome wvalue,
recording quality. ete.

SPOTLIGHT WINNERS ore
judged to have the strongest
sales potential eof all albums
reviewed during the week and
are picked to hit the Tep LP
chart. FOUR-STAR albums are
those with strong sales poten=
tial. All Spotlights and Four-Star
LP's have been evaluated by
the full Reviewing Panel, and
descriptive reviews are pub-
lished for these.

THREE-STAR albums, having
moderate sales potential, are
listad thereafter; these fre-
quently will be of particular
interest to dealers with spe-
cialized clientele. Other LP's,
with limited soles potential, ore
listed following the Three-Star
albums.

SPECIAL MERIT SPOTLIGHTS, in
the opinion of the Reviewing
Panel, hove ovutstonding merit
and deserve exposure.

All LP's intended for review
should be sent to the Billboord
Music Week Reviewing Panel,
P. O. Box 292, Times Squore
Station, New York 36, N. Y.

@ 1 WOODEN HEART (Muss | Demn) . ....... RS 1
By Wise-Weisman-Twomey-Kaempfert—Published by Gladys (ASCAP)

® 5 YOU DON'T KNOW WHAT YOU'VE GOT (Unfil You Lose )...... 6
By Hampton-D. Burton—Published by Sequence (ASCAP)

@ 6 ASIFIDIDNT KNOW . ...... R ceenaenn A
By Kusik David—Published by Winneton-Glenville (AMI)

@14 MY TRUE STORY ............. VI P o o S
By Adams-Rene—Published by Lescay (BMID)

@ 10 SCHOOL S OUT ............. g o T RO,
By Anderson-Barge—Published by Pepe (BMID)

13 | FALL TO PIECES .......... T L A 4
By Harlan Howard & Cochran—Published by Pamper (BMI)

o 20 DOES YOUR CHEWING GUM LOSE ITS FLAVOR

(on the Bedpost Overnight) ... .... e — R
By Rose-Bloom-Brever—Published by Mills (ASCAP)

()2 WY IO c...commmsnvcapierssmmmss e
By Johnny Tillotson—Poblished by Ridge (AMID

®ZE TAKE GOOD CARE OF MY BABY ......................... 2
By King-Goffin—Published by Alden (BMI}

L T T— 5
By J. Crane-A. Jacobs—Published by Miller (ASCAP)

@II DON'T BET MONEY HONEY ... ................0covmennnn. 5
By BScott—Published by Figure (BMID

@ 4 LAST NIGHT ................ Y T = - SR 1
By Mar-Keys—Published by East-Bias (BMI)

@11 LIATLE SBSTER .oviinninnnvin e S PR e
By Doc Pomus-Mort Shuman—Published by Elvis Presley (BMI)

@ 26 WHO PUT THE BOMP (in the Bomp, Bomp, Bomp). .. ... s
By Barry Mann-Jerry Goffin—Published by Aldon (BMI)

@15 I'M GONNA KNOCK ON YOUR DOOR . .... T T
By Wayne-Schroeder—Published by Sigma (ASCAP)

18 25 | JUST DON'T UNDERSTAND .................... e B

By Marijohn Wilkins-Kent Westbury—Published by Cedarwood (BMI

'L'ii-'p'-||.inlll-ll"-1

MR osiiaisisaarg

By Skylar-Ruiz-Mendez—Published by Peer (BMI)

w # = o om

— B oooseseas e T —— i
By Roy Orbison-Joe Melson—Published by Acuff-Rose (BMI)

T 1 LIKE IT LIKE THAT ....... s e .10
By Chris Kenner—Published by Tune-Kel (BMI)

79) — THE MOUNTAIN'S HIGH ...................cocooooerss
By St. John—Published by Odin (ASCAF)

73) — (Marie's the Name) HIS LATEST FLAME .................... 1
By Doc Pomus-Mort Shuman—Published by Elvis Presley (BMI)

3ﬂ A LITTLE BIT OF SOAP ........ S R |
: By B. Russell—Published by Mellin (BMI)

@ — WHEN WE GET MARRIED ..................... e i
By Don Hogan—Published by Elsher (BMI)

. 16 LET THE FOUR WINDS BLOW . ...............cc0vvvievee.. B
By A. Domino-D. Bartholomew—Published by Travis (BMI)

2? S “lﬁ L I A o A e R R T S (oA S P B R AR i l-|+|||---l-l'--ll'|1
By Crier—Published by Selma (BMI)

. 18 HILLBILLY HEAVEN ....... et ereninrieeeararieineennss B
By Dean-Soihern—Published by Sage & Sand (SESAC)

Bm tMWI"n W B FE Y W E W EFWOEEE W # mowm # 8 om §E W s AR EaEEw |.1

By Mosley-Elgin—Published by Gil (BMI)

SEA OF HEARMBREAK. ....c.voviinsusnassnsssvapinnase &

By Hal David-Paul Hampton—
Published by Shapiro-Bernsteln (ASCAF)

RECORDINGS AVAILABLE

(Bost Selling Record Listed in Bold Foce)

16. WHO PUT THE

I. MICHAEL — Highwaymen, United
Artists 258,

1. TOSSIN' AND TURNIN'—Bobby
Lewis, Belione 1001,

1. WOODEN HEART (Muss 1 Denn)
—Joe Dowell, Smash 1078; Gus

Backus, Fono-Graf 1234; Dave Ken-
nedy, Cuca 1036,

4. YOU DON'T EKNOW YWHAT
YOU'VE GOT (Untll You Lose | [}
—Ral Donner, Gone 5108,

5 A8 IF 1 DIDN'T ENOW—Adam
Wade, Coed 551,

6 MY TRUE STORY — Jive Five,
Belione 1006,

7. SCHOOL I§ OUT — Gary (U, §.)
Hﬂ]:lﬂ'.'l, Lﬂl‘llll 1069,

8. I FALL TO- PIECES—Patsy Cline,
Decea 31105,

9 DOES YOUR CHEWING GUM
LOSE ITS FLAVOR (On the Bed-

post Over Night)—Lonnke Donegan,
Dot 15911,

10. WITHOUT YOU—Johnny Tillotson,

Cadence 1404,

Il. TAKE GOOD CARE OF MY

BADY—Hobby Vee, Liberty 55354,

11, HURT—Timi Yuro, Liberly 55343,

13, DON'T BET MONEY HONEY —

Linda Scott, Canadian - American
117, -

14, LAST NIGHT—Mar-Keys, Satellite

107.

I5. LITTLE SISTER — Elvis Presley,

RCA VYictor 7908,
BOMP (In the

Bomp, Bomp, Bomp)—Barry Mann,
ABC-Paramount LOZNT,

17. I'M GONNA KNOCK ON YOUR

DOOR — Eddie Hodges, Cadence
1397.

18. 1 JUST DON'T UNDERSTAND —

Ann-Margret, RCA Victor 7894,

19. AMOR—Ben E. King, Atco 62033

Bing Crosby, Decca 21914,

0. CRYIN'—Roy Orblson, Monument

447.

21. 1 LIKE IT LIKE THAT — Chris

Kenner, Instant 3229,

12. THE MOUNTAIN'S HIGH — Dick

and Deedes, Liberiy 55350,

23. (Marie’s the Name) HIS LATEST

FLAME—EIlvis Presley, RCA Victor
TR,

24. A LITTLE BIT OF SOAP—Jarmels,

Laurie 3098,

15, WHEN WE GET MARRIED —

Dreamlovers, Heriiage 102,

26, LET THE FOUR WINDS RLOW

—Fats Domino, Imperial 5764,

27. NAG—Halos, Seven Aris 709,

218, HILLBILLY HEAVEN—Tex Ritter,

Capitol 4567,

29. BIG COLD WIND — Pai Boone,

Dol 16244,

30. SEA OF HEARTBREAK — Don

Gihson, RCA Vicior TE90.

WARNING—The title "HONOR ROLL OF HITS' s a rcgistered trade-mark and the lisung of
the hits has been copyrighted by Billboard Music Week. Use of either may not be made with-
out Billboard Music Week's consent. Reguests for such consent should be submitied in wriling
1o the publishers of Biliboard Music Week at 1564 Broadway, New York 36, N. Y.
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® Reviews of New Albums

5]
MiRACIE B
OF SOuND{ E%

ful vocal talents are showcased here in a
potpourrl of tunes, leadlng with his pop
hit, “Does Your Spearmint Lose [is
Flavor," Other tunes are more In the
| folk groove, such as “Sally Don't You
| Grieve,” “Lonesome Traveler,” etc. Also
a fine blues performance of "“Rocks in
My Bed." Fine wax that can do a lot
of business, especially In view of Done-
gan's current elevated chart statuos.

MTiON

A PRODUCY OF PREMIER ALDUMS, INC.
I56 W. 40 5t, N. Y. C.

; EBB IIDE *kdk ARDUND THE WORLD
| Quincy Jones and His Orchestra, Mer-
| PFS 6014 feres & Monaoral}—
A GCreat Album by i/ “

High-flving stereo with lots of jazz on
EARl GRA"T this LP. The music Is In the big band
on

format with Quincy ms lesder, srranger
DL 4165 (mono)

{and, in some spols, composer. Some 11
DL 74165 (stereo) |

*hd ROARING TWENTIES
Ed HBeed nnd the Riverboal Flve,

Mercury SR 60629 (Siereo & Momaoral).

| ports of call are touched as music In-
digenous to each of the 11 countries s
| played by the big band, Most of the

* % %

%k PACHANGA IN PERCUSSION
| HRay Barretto and his Ork. Fortissimo

XR BDOT (Stereo & Monwmural).

AUDIO FIDELITY RECORDS

kdk TO YOU AND YOURS {(FROM
ME AND MINE
George Hamlilton 1IV. RCA Victor LPFM
1373 (Stereoc & Momaural).

%4 THE HEART OF HAWAII
Varlous Artists. Gene Normuan Presenis
GNP =54,

ik GREAT ORGAN HITS
Eddle Layton. Mercury SR 606830 (Sicreo
& Monooral),

*4& EDDIE HIGGINS
Yee Jay LP-3017.

MTMAAALALALRLRRARRRRY

BREAKING IN CHICAGO1!! 5
and ¢

¢

/

’

"FRED MILES PRESENTS"

Record for Jaxxr Fans
o R ! E

SPREADING NATIONALLY

"I DON'T LIKE IT
LIKE THAT"

by THE BOBBETTES

/
’
GONE RECORDS ’
1650 B'way, N. Y. C., N, Y. 4

A T T

o
i )
f
z

Dists.: Somes choles territories avallabile. I
Write, Wire, Phone:

“FRED MILES PRESENTS”
é 30. MOLE ST, PHILA. 2, PA. |

Qe

‘“‘“\‘“\\\."

M

Over 50,000 Sold
in Last 5 Days!

BRISTOL

STOMP
The Dovells

Parkway #827
CAMEO/PARKWAY RECORDS

1405 Locust St.  Philadelphia, Pa.

THE BIG NEWS
IS ON PAGE 6

RED HOT ACTION!!

“COCAINE BLUES”

(T. ). Red Arnell)
Sung By

Freddy Countryman

DEALERS—DISTRIBUTORS, ORDER DIRECT
%uantiﬂe: of 10-50-100-1,000—50¢

ASH, CHECK OR MONEY ORDER—NO C.0.D."s

WESTERN

WESTERN ELECTRONICS DIVISION
P. O. Box 25187, Los Angeles 25, Calif.

LP’'S
$2.47——$3.10——$3.71

1812 WEST CHICACO AVE., CHICAGO 22, ILLINOIS (HUmboldt §-7400)
6920 5. HALSTED, CHICACO 21, ILLINOIS (RAdcliffe 3-2144)

45'y—65¢ SINGER ONE EWP Fres Strips

* % % %k

STRONG SALES POTENTIAL

tunes are familiar and the stereo recording
of the music has enough brass percussion
;“ﬁ' excitement to please almost any audio
uff.

LOW PRICED POPULAR

*dkk LIVING VOICES SBING SONGS
OF THE WEST

Camden CAS<674 (Stereo & Monaural)—
A really lovely album produced by Chet
Alkins and packed with lush choral ar-
rangements of familiar Western songs. Thera
are stirring renditions of “Bury Me Not
on the Lome Pralde,”” “l Ride an Old
Paint," “Home on the Range,"” "Tumbling
Tumbleweeds' and “HKed River Valley." The
attractive gold foll cover with a photo of a
lone cowboy should help sales too, A real
buy at the low price.

MODERATE SALES POTENTIAL

%% THE ALL DOG AUSTRALIAN
SYMPHONY
World Pacilic EP B17.

LOW PRICED POPULAR

*dk RELTRAN PLAYS CHA CHAS
Beltran and His Ork. Camden CAL-679.

*x % * STRONG
SALES POTENTIAL

dhkuk CHABRIER: ESPANA; SUITE
PASTORALE; FETE POLONAISE
Delrolt Symphony Orchestra (Paray).
Mercury SR 90211 (Stereo & Monaural)—
Maestro Paul Paray and the Detroit Sym-
phony Orchestra offer vibrant and colorful
readings of these Chabrier pleces, The
music 8 full of life, excitement and vitality
and conductor Paray manages (o com-
municate all of this plus technical pre-
clsion to result in a fully rounded per-
formance. A fine ltem for collectors of
classicnl music.

*dhdk BEETHOVEN: VIOLIN CON-
CERTO

fino Francescalti-Brumo Waller. Co-
lumbis MS 6263 (Stereoc & Mooaurali—
Many ootstanding recordings already ex-
Ist on this ever-popular work, vet the
maslerful, virtuoso technigue of Fran-
cescalll Is certainly to be reckoned with.
His team-up with the beloved maestro,
Bruno Walier, as in the past with the
Mozart Concertos 3 and 4, la eminently
successful, and despite the opposition, this
can be m successful seller. There's a fine
photo of the violinist on the cover for

display purposes.

sk d WALTON: BELSHAZZAR'S
FEAST

Philndelphia Orch. (Ormandy. Columbia
M3 6267 (Stereo & Monaural}—Very few
editions are on the market of this colorful
work for orchestra and chorus, and in
fact only one other stereo version. This
fact, coupled with the presence of maestro
Ormandy, baritone Walter Cassell and the
Butgers University Cholr can account for
considerable long-haul sales. The package
features an eye-catching color painting.

:ﬁhg*:l* BEETHOVEN: SYMPHONY

Fhiladelphia Orchestra (Ormandy). Co-
lumbia MS 62166 (Stereo & Monaural) —
There is no guestion as to the volume of
recordings available on this warhorse work.
However, name wvalue can account for a
heavy bulge of sale. And name value I3
here. The performance {5 a standout, of
course, and the stereo I8 highly rewarding,
The wood cut of Napoleon on the cover
icls an artful tone to the package.

** %+ STRONG

SALES POTENTIAL

*hk&k JACK'S GROOVE

Jack Sheldon and His Al-Siar Blg Band.
Gene Norman Presents GNP 60—What s
generally termed West Coast jarz is the
glyle of music being played on this re-
release. The set sbounds with good solos
by some ol the foremost names in the
West Coast movement. Lennia Nichaus,
Art Pepper, Conte Candoll, Claude William-

| son, Pete Jolly, Chet Baker, and Harold

- ' - --:-_- b | A
www americanradiohistorv com
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Land are just & few of the prominent
names (o play with leader-trumpter Sheldon
on the date. Thers aré 10 tracks in all,

k% k THE YOUNG LIONS

Yarlous Artlsis., Vee Jay LP-M13—Saven
of the most highly regarded young modern
Jazz instrumentalists take part on this all-
star disk. Throughout the five tracks, fine |
solos in the contemporary groove mre com-
tributed by trumpeter Les Morgan, pianist
Bobby Timmons, and saxist Wayns Shorter
and Frank Dirozrier, Rhythmie duties are
swingingly handled by bassist Frank Cran-
shaw and drummers Al Heath and Louis
Hayes. This set should move In stores
where jazz normally sells well,

*hkk GERRY MULLIGAN WITH
CHET BAKER

Gene Norman Presenls GNP 56—Gene
Norman has once again rereleased, with
new art work and packaging, some tracks
of the original Chet Baker-Gerry Mulligan
piano-less quartet recorded many years Ago
on the West Coast. Only Side I, con-
taining six tracks, features the Mulligan
group; the reverse is composed of six
tracks by & combo under the leadership of
Buddy DeFranco, the fine jarzr clarinetist,
Collectors of Mulligan who don't already
have this LP, will certalnly want It In
their lbraries.

The Hit of Today and Tomorrow

"MEXI(0"

BOB MOORE
f446

MONUMENT RECORDS

New York, N. Y.

wh %k FRE RIRD

Charlle Mingus. Mercury SR 60617
{Stere0 & Monasral)—The wild, mournful
and never dull music of Charles Mingus
18 a stimulating experience on this LP.
The set is titled “"Pre Bird" because it is
composed of material written by a younger
Mingus, but the recordings were done last
year. Top-flight Instrumentalists play Ming-
us's music and add a great deal of zest
to the performance. Among them are such
standouts as Clark Terry, John La Porta,
Jim Knepper, Slide Hampton, Roland Han-
na and Yusel Lateef. A sure-shot buy for
Mingus fans, ns well as avant garde jars
collectors.

* +* * MODERATE

EosH

SALES POTENTIAL

Reaching the Top!

*%% LEGENDS

re,, Hamonrers croeet cir tor B “TEASIN' MELODY"
*;;-NIEEIEW ORLEANS —THE LIVING i
LEGENDS | A New Version of
Peter Bocage. Riverside 9379 (Stereo & |
Monaural),

“MARCHETA"
Savoy [1604

EELUFDCO
HEWARK M- )

**%* STRONG

B oy Bl -2 e it | R TRt e
L e R

ROLL OVER
BEETHOVEN
THE VELAIRES

Jamie #1198

SALES POTENTIAL|
COUNTRY & WESTERK

kukkx COUNTRY MUSIC SAMPLERS

Varlous Artlsis. Starday SLP 143—5Sc-
lections from 13 Starday albums are
represented here. Material includes sides by
Cowboy Copas, Moon Mullican, George
Jones, Red Sovine and Benny Martin, A
fine collection and & good buy for the
money. Enthusiasis of pure c.&w. will like
the package.

LOW PRICED CiILDREN'S E

whkk 5 SONGS OF HANK KETCHAM'S
DENNIS THE MENACE

Jimmy Carroll Ork. Goldem EP 655— |
Here's the wild and wooly youngster who's
the No. 1 TV hero for many kiddies
and Dennis Is presented In a new bargain- |
sized package of five sides for only |

ACTION in Yarious Markefs!
49 cents. Included are titles like *I Hale
Liver" and *1 Hate Spelling,” which should

" 3 § WELL | ASK YA

| b/w Daralena

k%% YOGI BEAR'S FRIENDS |

Bill Hoona and Jo¢ Rarbara, Golden |
EP 654—For the truly juvenile trade, here's
8 price bargain of six sides for only
49 cents. Yopl Bear has been avallable !
before on single disks and albums, but this | §
is perhaps the best for the money, All
the familiar TV characters are here in |
such funes as “Fibber Fox," “Snaggle
Puss March,” and “Like a Duck Takes
to Water,” Can do good buosiness in
kiddie disk locations,

 RECORDS,\> ¥ girard Ave.

| A BILLBOARD SPOTLIGHT & Showing

TONY
ROSSINI

Sun #366

639 Maodison
Memphis, Tenn.

T T ([T PR SRS,

Y
Ly 3
1

*hkk NURSERY RHYMES '
The London Players and Ryhmers, |
Golden EP 651—S5ix favoriie Mother Goose
rhymes are sung In pleasant fashion to a s
good combo accompaniment. Tha pcrfurm-: . E
ances are neatly styled for children and the | &
selection of “'Simple Simon," "Old Mother |
Hubbard," etc.,, should please them all

A
l"'t:

= DOES YOUR CHEWING GUM
LOSE [T FLAVOR

Good bargain, m“IsEHm “ hh

DOCUMENTARY e Group

*hhk MAN INTO SPACE ¢ mrs "T nﬁmi
Martin Cadin, Meiropolitan Broadecasi- | # PAT BOONE ® Dot

Ing—Melropolitan Broadcasting team and
other radio reporiers do nn exciting job
on this highly dramatic recording, done on
the spot, of America’s first astronaut, Com- |

mander Alan B. Shepard's ride Inio space.
. GIVE T0O DAMON RUNYON CANCER FUND

TI::: lLuwahmﬁliTjr A Dkny"'i and other lines
sai ¥ epard are also included in llhl:i
| SAY YOU SAW IT IN
BILLBOARD MUSIC WEEK

| MILLS MUSIC, INC., 1619 Bdwy, N.Y.C.

album. The set i3 being distributed by LP
Sales, Inc., of New York City,

(Continued on page 43)
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BACKBEAT

BLO(K BUSTERS!

43

® Best Selling Sheet Music in U. S.

Tunes are ranked s order of thelr currenl natlonal

tohacco auction, parade, sporis car Tace,
| a tractor, and sounds of the depariure of
| the majestic Queen Mary, downstream in
 New York's Hodson River. Something to
' please a variety of sound tastes here and
material & all colorfully and realistically
recorded,

7?’”!“ 0

i5771

IMPERIAL RECORDS

6425 Hollywood Blvd.
Hollywood 28, Calif.

*%%% SOUNDS OF SPEED

Riverside RLP 956 (Stereo & Monaural)
—Another In Riverside's well known and
continuing series on the sounds of racing
cars. Here, there are sporis cars, hot rods,
Grand Prix cars, drag racers, go caris
and Bonneville Salt Flats trial cars, The
bands here comprise a sort of sample of
' the Riverside motor sound series, being
sclections from five different albums. Can
gain good attention in its markel

The Original!

“THE LITTLE

DOG
THAT CRIED"

® Continued from page 39

COUNTRY & WESTERN

*%% CARTER FAMILY MEMORIAL
ALBUM

Bl Clifton. Starday SLP 144,

LATIN AMERICAN

khd BELTRAN PLAYS CHA CHAS
Beliran Ork. Canden CAL-679.

FOLK

k% SONGS OF THE MORMON
PIONEERS
Rosalle Sorrels. Festival LB 1581-3.

_.__—_—__—

‘® Reviews of New Singles

Jimmie Rodgers ¢

Roulette 4384

ROULETTE RECORDS

* % % k.

1631 Broadway M.Y.C., N.Y. STRQHG SALES POTE“TIAL
|
-5'-" | Bide moves up in a series of modulations. spiritual, “Nobody Knows the Trouble
i THE | Two good sides, (Central, BMI) (2:31) lb'ﬂ Seen.”™ Nice rippling dhl.n.lﬂ Ind!witﬂ.:
acking. This one could get a lot ©
ORIGINAL! attention. (Frigate, BMI) (3:00)

THE ORLONS

ddkdk I'll Be True—CAMEO 198—S5Sin-
| cere plping by the voung-sounding femme
| lead on @ wistful rockaballad about gal's
message to her GI sweetheart. Wax hns a
chance. (Kalmann & Lowe, ASCAF) {(1:30)

~ T
£ THOMPSON

| %k Heart, Darling, Angel — Heartfelt

rendition by the femme lead and group on
| an emotional rockaballad, (Rice Mill &
| Woodcrest, BMI) (2:30)

o 3 il = 4 s
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*hkhkd Night Run— BLUE HORIZON
| 6052—The guitar-based instrumental comba,
| with something of the sound of the
| Ventures, worka out to the tune of an old
familiar melody, in minor key. Good sound.
| (Electron, BMI) (2:1R)

- bn

B

P e

NN N

oSN N NN N ALY

QUALITY
NOT
QUANTITY

CADENCE RECORDS, INC.

4hkkdk Seralch — A blues-based instru-
| mental effort by the gultar group. Good
sound on this side too and a spinnable
effort, especially for jukes, (Electron, BMI)
(2:05)

BUDDY LAMP

*kAd I'm Coming Home—PEANUT
1001—Expressive reading in the gospel-styled
vein on a feelingful rockaballad, R.&b.
119 W. 57 St and pop appeal here. (Anite, Lioyd &

N.T.c., N-Ya .Lﬂ'ﬂ.ﬂ.ﬂ. BMI;‘ ﬂ'—'lﬂ'}
k“‘“““““ i**i* Have Mercy Baby—Fervid reading

ey Lump on o ucking facme vk b
empo. o good sides. (Billy Ward, B}
OUTSTANDING

 SALES OPPORTUNITY

(2:18)
To be associated with leading

promotional record company.
Must be experienced and

RN LNNSSERN NSNS
LSS SSSSRNSAIN NN

CHRISTY CUMMINS

dkdk Seet Summer Memories — PRO
| 504—A nostalgic theme is sung pleasantly
by the thrush and group. Timely theme
for jocks. (Bronsom, BMI) (2:17)

k¥ Ballnd of a Lonely Girl—Gal has

SYNTHETIC PLASTICS RECORD CORP. |

' THE BROTHERS FOUR
220 Fifth Ave., New York City | #k## Nobody Kmows — COLUMBIA

E 42142—A poft, sensitive performance of the

hhkk My Woman Leff Me—The boys
sing a minor-flavored chant about the gal
who has left. Accompaniment makes use
of rhythmic stops. Good performance and
the side could grab plays. (Frigate, BMI)
(2:03)

BOB RILEY
*hkk Memories of Home — TIBOR
4500—The familiar tune recelves a lender

b reading by Riley over simple and warm
- et “lhk. Me tl'ﬂ backing. Side could grab sales if it gets
Sk e HICKORY 1153 | THE MARKSMAN exposure. (Tibor, BMI) (2:35)

whkk Weekend Vacatlon—Bright, happy
reading of a slight rhythm effort by the
country-orfented singer has a chance for
some spins and coins. (Tibor, BMI) (1:15)

RUSTY DRAPER

4ddkd Bigned, Sealed ond Dellvered—
MECURY 71854 — A sincere warbling
stint by Draper and fem chorus on moving
country weeper, also recently re-sliced by
Cowboy Copas. Good wax. (Lols, BMI)
(2:30)

*kkdk Scared to Go Home — A jounty
country novelty is sung with personality
and humor by Draper. Another listenable
side. (Lowery, BMI) (2:10)

GEORGIE DORN

dkdk Angel In the Biy—KING 43-1340—
Here's a slow, pleading ballnd effort done
with considerable style by the high-voiced
young chanter. He also employs touches
of the hiccup sapproach on the wvocal
Good wax that has a chance.
BMI) (2:40)

+h%k4d Too Late for School—A bouncy
thythm tone, with a strongly teen-oriented
message. Emotionally sung in high, clear

- good, poignant sound for the current market | tones, this too could move. {Pandora, BMI)
available [mmediately. All || 800 B B o appeal balad. (Bronson, | (2:17)
territories. | BMI) (2:39)

JOHN FRED
*kk#% Down In New Orleans—MONTEL
Wd—A bouncing ballad s chanted 1o a
brisk instrumental

arrangement featuring

www americanradiohistorv com

(Pandora, | %

DIGNO GARCIA Y SUS CARIOS

ik ddk Mollendo Cafe—PALETTE S080—
Interesiing side with touches of Tex-Mex
Iz handed a strong instrumental reading by
the ork on this disking. Worth spins.

(Morro, BMI) (2:14)
k% Mi Companera — [Zodiac, BMI)
(3:1%)

THE CASTLE SISTERS

#h%k% Come With Me—TRIODEX 11—
The girls who are featured on the Glenn
Miller TV show, sell this rhythmic effort
with a lot of feeling over strong backing
by the ork. A good side with a chance to
take off. Watch It. (December, BMI) (2:00)

s k4% The Treasure of Love—{Monumeni-
Progressive, BMI) (2:17)

DANNY AND THE JUNIORS 12
*hAk Back to the Hop—SWAN 4081—
The bovs had a smash a few Yyears back
with “At the Hop,” and here's a sort of
reprise of the original hit with much the
same rhythm and figures. A lot of beat and
sound here and it could click. (Claridge,
ASCAP) (2:07)

4% The Charlesion Fish — (Claridge,
ASCAP) (2:08)

SHIHLEY HARMER

*dkd A Lotin Livin'—ENCORE 1034
—5Soft, listenable thrushing job by gal on
lightly swinging theme. Good quality jockey
gide. (Robbins, ASCAP) (1:31)

&k Somebody's Keepln' Score—{Jaybar,
ASCAP) (1:57)

THE STATUES

4%k% The Commandments of Love—
LIBERTY %5363—Relaxed in tempo, this

is nn interesting side, with the lead chanter

lining out the message, with another in the

group coniributing answering phrases. (Arg,

BMI)

srad% Love at First Sign — (Sea-Lark,
BMBI) (2:34)

THE CHAPERONES

*%%% The Man From the Moon—IJO5IE
891 — Rocking novelty-rhythm item is
handed a solid reading by lead singer and
group. Has a chance for coin. (Stemick,
BMI) (2:13)

#dA Blocherry Sweel —
ASCAP) (2:05)

(AMMacAvery,

VINNIE MONTE

kA Rocco’'s Theme—JUBILEE S5408—
Dramatic vocalizing by Monte on the ro-
mantic movie theme. First vocal version
could get spins. (Sidmore, BMI} (2:20)

4% Belonging—Dominion, BMI) (2:37)

ROBERT ENIGHY

%% Dance Only With Me—DOT 16236
—Knight wails effectively on an altractive
theme with a catchy rhumba beat, Has teen

(Continued on page 44)

® Continued from page 42 sclling Imporiance ai the sheet music jobber level. JOE HINTON
Weeks Siﬂ 5
;'h!‘:i l‘l;'i“::li Title Publisher i Llcensee) E;::i-l lllh ﬁl I Ig M ll '
% % % Xk - e Girls In My Life
. 1 1 NEVER ON SUNDAY—Esteem-Sidmore (BMI)...... 9
STRONG SALES POTENTIAL b/w
1 :' EKUDUS_CI!EPPEII {ﬁS‘EﬂP] AR TR T T TR I T ] " -41 (nme on Bah'
) u'I'I" MIuH ;:1:::‘::-3!“ p;;hnej_:j:gnl},;;inpf:;i:;' I:.E:'E:;:d ||::|t 3 1 hﬂCHAEL—UEitEd Aﬂiﬁtﬂ (ASCAF] ----- R R ﬁ FOUR STAR BOTH SIDES—(Billboard)
e e a1 Hollywood's Crescendo mitery, The ork| 4 4 LAST DATE—Acuff-Rose (BMI)........... S TSR 37 Backbeat 535
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A SMASH HIT!!

MAURICE WILLIAMS
HIGH
BLOOD
PRESSURE

Herald 565
HERALD RECORDS

150 West 55th St N.Y.C.,, N.Y.

CUSTOM PRESSING

THE MOST COMPLETE
SERVICE IN THE INDUSTRY

STUDIO * MASTERING * PROCESS-
ING LABELS * PRESSINGS * 4 COLOR
PRINTING * ALBUMS * FABRICAT-
ING * DROP SHIPPING * INVEN-
TORY CONTROL MONAURAL &
STEREO (All Sixes and Types)
* COMPETITIVE PRICES * OVER-
MICHT DELIVERY * WRITE FOR
BROCHURE or CALL HAL NEELY.

ROYAL PLASTICS

1540 BREWSTER AVE., CINCINNATI, Q.
PLaza 1-2111
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appeal and merits exposure, (Gll, BMI)
{2:27)

ik Because—({Chappell, ASCAF) (2:16)

)

THE BIG NEWS
IS ON PAGE 6

HAYLEY
MILLS

“LET'S GET TOGETHER™
b/w “COBBLER, (OBBLER"
“THE anﬂl::r TRAP"

e e s e e e T ey
Amerlca’s Largest and Oldest

ONE-STOP RECORD SERVICEI

45~ 60c

ALL LP's-REGULAR DISTRIBUTOR
WHOLESALE--NOTHING OVER

SAME DAY SERVICE
The MUSICAL SALES COMPANY

The Musical Sales Bldg.
Baltimore 1, Maryland
EREIEEE TR AR R

new BJCHITS!

THE WHOLE OF
HATTIE NOEL

HE'S FUNNY THAT WAY

Redd Foxx DTL 815

MY GIRL b/w IORRO

The Silks Do0 462

DOOTO [¥) '

R EELEEEEEEREERE

DTL 813

REG. .5 PAL, OFF,

SMASH!!!

"RIGHT NOW"

b/w

"BABY DON'T
LEAVE ME"

Todd 1066
JOE HENDERSON

distributed nationally through
Jay-Ges Record Co., Ine.

SLEEPER HIT OF THE YEAR!

JUST OUT
OF REACH

(OF MY TWO OPEN ARMS)

SOLOMON BURKE
Atlantic 2114

DAS JOCHEN BRAUER
Yk Sombrero—LAURIE 3106—An in-

strumental with much flavor of the Tex-

Mex style. The beat uses n sort of flamen-

can approach and the melody is carried by

E{g-!;ﬂ. A catchy side, (Skidmore, ASCAP)
s 2000

%% Blue Moos — (Robbins,

ASCAP)
{(2:03) :

MAURICE WILLIAMS

%4dk High Blood Pressure—HERALD
S65—A happy rocker on the “"Quarter to
Three™ kick, with Williams singing out the
pounding message with crowd wvoices and
the Zodiacs in the background, A lot of
beat here. (Ace, BMI) (2:311)

*kk Please—{Windsor, BMI) (2:32)

BOBBY ADAMS

*%kk% I Think You Wani My Girl—
COLPIX 604—Good teen-appeal lyric on a
catchy r.&r, ltem B8 sold with verve and
drive by Adams, {Trinity, BMI} (2:15)
%k Save Those Teardrops—(Robert Mel-
lin, BMI) (2:28)

PATRICK’S PACK

whk ik Sentimeninl Journmey —J, C. D.
200—The old Les Brown hit song gets
a rockin® updating, featuring a piano handled
in something of the Heywood style, against
rhythm backing. Action on the side is in-
dicated in the Atlanta region. (E. H. Morris)

wkk I Can Tell—{Lowery, BMI)

THE CHAPERONES

dkdkd The Mun From the Moon
JOSIE B91—The group has & cute noveliy
vocal here. Side swings along in a medium-
tempo groove with bright melody and
sirings backing the boys. (Stemick, BMI)

(2:13)

ik Blucherry Sweel—{MuacAvery, ASCAP
(2:05)

CHRIS EENNER

wxkk Don't Moke No Noke—PRIGAN
2002—Here's a side by Kenner recorded
In his earlier days. He warbles with show-
manship on an okay r.&r. Iltem. (Prigan,
BMI) (2:05)

*kk Right Kioed of Girl—(Llovd &
Logan, BMT) (1:47)

LLOYD MARLEY AND THE TREBLES
dkdkd Oooh Poo Pah Doo—UNITED
SOUTHERN ARTISTS 109 — Relaxed,
rhythm novelty is accorded an ingratiating
vocal treatment by Marcley., Merits exposure.
{Minit, BMI) (2:37)

Wik Fade With
BMI) (2:11)

the Time—{Ouachila,

JOHNNY DESMOND

ddkdkd (I'l Love Yom) Untii Niagara
Falls—CARLTON 599—Desmond will kick
this one off on his “Glenn Miller Time"
CBS-TV show, which should help sales
on the Jaunty march tempo novelty, which
8 sung with verve, (Pambill, Havenbrook,
ASCAP) (2:05)

%k S50 Long. Au Revolr, Arrivedercl
—{Janmur, Herbert M. Moss, Integrity,
ASCAPY (2:08)

MONTY BARSON

kkkk My Faith Tells Me—PALETTE
S0T8—A moving inspirational theme is sung
with feeling and quiet sincerity by Babson.
Good jockey slde. (Zodiac, BMI) (2:45)

%% Blue Trumpel — Interesting muted
trumpet sound is featured on a dreamy
theme with nice vocal by Babson. (Compton,
ASCAP) (2:40)

FREDDIE HART

*hdkk What a Lapsgh! — COLUMBIA
42146 (33)—A ballad tune in the weeper
groove., The Hart vocal is nicely done in
a medium country tempo, and there's nice
fupport from vocal chorus and guitar work
Eg ;11;: acompanying combo. (Pamper, BMI)

*kk Hearl Attack—(Vidor, BMI) (2:32)

MOON MULLICAN

Wik Just Plain Lonesome—STARDAY
556—Plaintlve warbling stint by Mullican
on a wistful country theme., Rates spins,
(Cedarwood, BMI) (2:43)

wkd The Way You're Treatin®
(Starday, BMI) (1:57)

Me —

TERRY PHILIPS

Yk Hands of a Fool — sk My
Foolish Ways. UNITED ARTISTS 351,

DONMNA DORI
wid A Litile Lipsiick (On His Face)—
sk Magle Years. 20TH FOX 270.

FREDDY ROBINSON
dkk The Buzzard — k% The Hawk.
QUEEN 24005,

JOEY
*ak Blanche — % The Orlental.
CHEVRON 500.

WERNER MULLER AND HIS ORK

wkdr Look for m Star—ikrddk Over the
Rainbow. LONDON 2009,

LAWRENCE (PFIAND ROLL) COOK
k% The Old Plano Roll Blues—ikdi
Down Yonder, DEAUVILLE 1000,

THE TEEN BEATS
%% Clalr De Lune Rock — ki
Might Surfing. ORIGINAL SOUND 16.

EDNA McGRIFF

*kdk 0o La La — ki Heavenly
Father. Willow 23011.

BILLY DIUKE
*hkk Be a D W Wheres In
That Feellng. 20TH FOX 276,

BEAU-MARKS
*irdk Classmate — ok School Is Out.
RUST 5035,

THE DELACARDOS
ddk [ Just Want to Know — ik
Dream Girl. SHELL 308.

JOHNNY RESTIVD

Yk Doctor Love — drik The Magle
Age Is Beveatecn, 20TH FOX 270.

CARL KENT

%k The Strangeness Aboui Y
K‘lﬂ]l ﬁ'ﬂ'ﬂ lﬂf “-.**

ANGELA MARTIN
k4 In & World Without You—dd I
Wish I Were, PORTRAIT P-103,

BOBRY MARSHALL
%% Call Me Darliog — &4 It's a
:;u?;_h Greal Pleasure. DEAUVILLE

THE BACHELOR THREE

wak Enchanged Summer—db& 4 Lover
Man. VI-WAY 288,

* Xk K
MODERATE SALES POTENTIAL

TEDDY VANN
%k% The Rhythm and Blues Song—

%% Soon One Moming. COLUMBIA
42145 (33).

VIGILANTES
*#% Someday (Someone Wil Come to
Mel—¥%dx Ramblin® On, CUCA 1042,

GUITAR RED
whd Just You and 1
Fashloned Love. CHECKER 988,

Ak Old

BETTY TURNER
%% 1 Belleve You — -k Life Is
Like the River. [INFINITY 008,

MALLIE ANN
*kdk I Hate to Say Good Night —
*k% Your Wandering Hearl. MUSIC
OF AMERICA 1006,

THE FIVE CHORDS

-]l::;;-'r Jeannle—dk 44 Red Wine. CUCA

LITTLE RONNIE SESSIONS

¥*kdk Keep 3 Knockin"—drkk A LOT
on My Conscience Today. PIKE 5908,

TWILITERS
%%% Can’t You Stay a Liitle Lomger—
wik Restless Love, SARA 1048,

THE DELACARDOS

%k4 Dream Girl — 44 1 Just Want
to Kmow., SHELL 308,

LORRI RUDOLPF
%4 Don't Let Them Tell Me (Tell Me
Yoursell)—d4% Grieving About a Love,
TRI-PHI 1003.

DON ELLIS
*%% A Womnn's Love
Dell. BEE 201.

*k Pary

SUE WINFORD
%k River of No Returm—kk4+ What
a Fool, What a Fool. ADAIRE 89,

DEANE HAWLEY
& Pocketful of Rainbows — % A
::;;?Dmm Could MNever Be. LIBERTY

MARIE TURNER
*hkk Next Year's Junior Prom—jki
What's She Got? (That 1 Couldn't Give
You). QUEEN 24004,

AL COLLIER
% k% Bluehird of Happiness—i4& All
I Need. RIDER 109,

x % % %k
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SPIRITUAL

THE SPOTLIGHT JUBILAIRS

whkdhk The Last Mile of the Way—

CHOICE 21 — Relaxed and emotionally

moving ls this performance. The lead is

accompanied by a choir which remains in

EI;: background, Mice wax., (Pru, BMI)
1300

wh%w I'll Keep on Singln® — A strong
marching rhythm and an answering chors
marks this side. Lead sinper gets pro-
gressively impassioned. Another good side.
{(Pru, BMI) {(2:30)

RAYMOND RASBERRY AND THE
RASBERRY SINGERS

kkkk No Condemmation—CHOICE 22—
This noted group does an uptempo side,
with infectious rhythm by the orgam, hand-
clapping, etc. Spanish-flavored Iyrics have a
calvpso quality. (Martin & Morris) (2:30)

#4dk Delivernnee Wil Come—A fine
side, with the voices impressing from tech-
nical standpoint, as well as that of sin-
cerity. (Rasberry) (3:45)

ORIGINAL BLIND BOYS OF ALABAMA
ddkd Oh Yes He Will (Parls 1 & 2)—
GOSPEL 1055—A wild, shouted sermon
starts with statements from the lead and a
coloriul choral backing from the group.
A virtuoso performance with a real message
for the congregstion. Two splendid sides,
(Savoy, BMI)

THE SENSATIONAL SKYLIGHTS
*% %%k Tell Mother — CHOICE 19 — The
spirit I on the group ns It sings a fervent

gospal side. Satisfving effort. (Pro, BMI)
(2:30)
#wkdh No More Tomorrow—(Pru, BMI)
(1:50)

RHYTHM & BLUES

LULA REED

whkk Know What You're Dolng—
FEDERAL 12426—The girl sings a fine
bluesy tune here. Side features a strong
vocal sound with good guitar work from
the combo and some very Parish-like piano
backing, Sirong r.&b. wax, (R-T, BMI)

(2:58)

%¥4¥ Yon Golla Have
(R-T, BMI) (2:33)

That Green—

wwWw americanradiohistorv com

AT

DUKE ELLINGTON

*kddk Asphalt Jungle Theme (Parls 1
& Ii}—CﬂLUMHl’A 42144 (33)}—Ellington's
original theme for the TV show iz played
brightly by his band on this effort with
the maestro on plano, Side 1 has the
edge as far as commercial programming
Is concerned, while both sides will appeal
to Jocks with an ear for swinging big
band sounds. (Robbins, ASCAP) (2:25; 2:33)

Fo

BROWNIE McGHEE

*¥kk Country Road — CHOICE 20—
Blues novelty. The guitar backs a melody
that is whistled. It's relaxed and has a

E:fljl;ijna blues tempo. Tasteful, (Pru, BMI)

kdkkdh The Rider—Guitar instrumental of
tha ﬂ].‘l.'-:.'tic blues, "See See Rider” (or
e o RIdE!’"}: Will be relished by blues
alicionados. It's done in down-home stvle,
(Pra, BMI) (2:30)

COUNTRY & WESTERN

ERNEST TUBR

*hdkhk What WIIl Yoo Tell Them?—
DEEC_A 31300—Tubb warbles plaintively on
a feelingful weeper with good lyrics about
his hard-hearted spouse. Solid traditional
styled wax. (Tenn-Tex, BMI) (2:10)

*dkw Through That Door — A heartfelt
reading by Tubb on a solid up-tempo
weeper. (Pamper, BMI) (2:35)

* % * MIODERATE

SALES POTENTIAL

BUD MESSNER
wikk Slippin® Around With Jole Blon—
%wid Tell Her You Love Her Today.
DEAUVILLE 1001.

BLUEGRASS PLAYBOYS

ik My Sally Ann—kk 4 Banks of
the Ohlo. SIMS 124,

BUDDY JACK
k% Railroad Man—k-4 Walkin'
Lonesome Streets. ARLEN 1003,

the

JERRY NAYLOR

*dk Stop Your Crying—kd& You're
Thirteen, SKYLA 1118.

ALRIE PEARSON
%hdr I'm Stll In Love With You—
dik  Anytime, Anyday, Anywhere,
CAPITOL 4619,

JACKIE TAMES
%dk Face in the Jukebox — + i
Countin’ Calories. FTP 416.

NATE NELSON

wkk Tell Me Why—k 44 Once Agaln.
PRIGAN 2001,

THE SENTIMENTALS

F e, ¥ T Yo
TOMMY DEE

mntﬂLgE:r mtl. E{:::Eﬂ—;%l,mi
BOR SCOTT

ﬁ’{* Francine—d Fast Suds. R.E.F.
NICK CHARLES

AL e e
BILLYMAC

%%k Tomorrow Night—k4 Doa't Tell
Me No Lies. MUSIC MAKERS 107,

DEL ROY'S

Wik Love Me Tenderly—i+4 Pleasin
You, CAROL: 4113, .

RAY TRAUB
*%% Tico Tico —
ACCENT 1070,

THE PARISIANS

*kk Fifi's Place—j& Ambush,
S5TED B627.

CLENNT GANT
dkd All Mine — Jrd Just Like Youm
Like It. CHANSON 1005,

BEAU-HANNON
ko I's All Over — ik Bralnstorm.
UNITED SOUTHERN ARTISTS 108,

% Most Wanied,

FEL-

Unsurpassed in Quality at any Puie

8" x 10" -

GLOSSY PHOTOS
5'/,# EACH

IN 5,000 LOTS

6%e in 1,000 LOTS
$6.99 per 100

POST CARDS $29 par 1,000
Copy Negatives $1.93
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20730 senes s 3850

.n"lln LI B T R I H
In gquantities of 3 -rﬁuu.

COLOR PHOTOS
FAN MAIL..... 3M....§ &
POST CARDS .. 3M .. 107

NEW DEPARTMENT

We now process all typas of
amateur colar and - W
photography.

Plaza 7-0233

Copver

DIVISION OF JAMES J, KRIEGSMANN
165 W. 46th St NEW YORK 19, N.Y.

FAN MAIL GLOSSY

All sizes — quantities — color or
black and white. Post cards, mounted
blow-ups. It will pay you to see our
free samples and complete price list

before ordering anywhere. Write to-
day for new low prices, samples, ete.

MULSON STUDIO

Box 1941 Bridgeport, Conn.

PHOTOS

for PUBLICITY

QUALITY PHOTOS IN QUANTITY

100 8x10...§ 1.99

1,000 Postcards 19.00
BLOWUPS

All ather sizes, write to
FREE sample & list BB,

MOSS PHOTO SERVICE >~

350 W, 50 Streef, New York 19 PL 7-3510




More
Things

Happen...

WHEN THEY SEE IT IN
BILLBOARD
MUSIC WEEK

—a brief presentation of
documented facts on
advertising effectiveness




AMONG

BIG CITY

DEALERS

Always . .....coviiinnnnn. 79%
Frequently: . .cou e v v v 5%
SOIABIINES oo aime s 7%
Seldomy oo s ssaisueng o 4%
NEVBF o orovas v smemmmases 1%
No Answer ............... 4%

Used an advertisement
from Billboard for

display instore ............ 16%

Placed a direct order

forarecord .............. 66%
Contacted a phono-
graph distributor .......... 6%

AMONG

BIG CITY

DISK JOCKEYS

Programmed records

Tried to arrange for a

personal appearance

Contacted a manufacturer,

distributor or dealer

*Surveys conducted by Thomas Lea Davidson, Assist-
ont Professor of Maorketing, School of Business Ad-
ministration, The University of Connecticut, Storrs,
Conneclicut. For a detailed copy of the results, write
Dept. AC, Billboard Music Week, 1564 Broadway,
MHew York 36, M. Y.

FROM TWO
REGENT

SURVEYS'

How ofien

DEALERS

read
Billboard Music Week
ads:

Types of

ACTION

faken on
Billhoard Music Week

adverlising

by dealers:

... And what about

DISK JOCKEYS

in these markels!

Here's the fype of action faken
by Disk Jockeys on Billboard
Music Week

adverfisements.

MUSIC WEEK

e Y TTETTCATT OISOy COM

AMONG

GRASS ROOTS

DEALERS

Always . ..ooviiinnnnn... 53%
Frequently «.coiwness s an 25%
Sometimes ...............12%
Seldomt s oo oo cvsamusmie 7%
Never . ......oouevun. 1%
No Answer .......... il Rl
Used an advertisement from
Billboard for display in
SPOFE oouvinn v e reaTe e 17%
Placed a direct order
for records ... ..
Singles . . ..64%
A”’JUITIS Ve .68%
Filed an ad or made some
other notation about it for
future buying reference .. ... 38%

AMONG

GRASS ROOTS

DISK JOCKEYS

... 48%

Programmed records ...

Tried to arrange for o
personal appearance or
an interview with an artist

who was advertised in
Billboard Music Week

Contacted @ manufacturer,
distributor or dealer .

Used information from ad
as chatter material . ....... . 32%

And here's how Billbeard M

in_other fiskds for Diract Buyp Sk, dealers ¢

Buying Action taken TH" with leading retailers

“America’ n Trade P
Roailers” 1y Billboard Masi S —eeriing.
Other_Fiolds? Week Big ity ooard Waic R
_---_-—-———'-_-, ealers
32, oofs D
'S £:29% 65.9% alers
urvey conducted by Erdos ?8‘5%

x ®y cond ond M
mgcrnrluhun in New York, for A““I_:;j:fg in
usine
19 various tields.

independent research
35 Publication: among

p brond-name retailers in

THE COMMUNICATIONS CENTER
OF THE MUSIC INDUSTRY

MEW YORK # GT. BARRINGTON ® CINCINNATI
CHICAGO = 5T. LOUIS = HOLLYWOOD
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COIN VIACHINE

OPERATING

Juke Operators Cool to
Warner Bros. Plus 2' Plan

EP's” to “It's something new; the
customers should go for it, and it
can't help but boost play.”

Extra Time

Biggest concern in the trade is
the extra time the record will take
to play. Time is the most impor-
tant factor in the juke box business,
operators point out, and the longer
a record plays, the less the oper-
ator is able to earn,

Operators figure if an extra min-
ute and 15 seconds is added to
the playing of each record, the
amount of money in the till will be
down at the end of the evening.

Only other alternative is to put
the singles on so-called dual-pric-
ing, i.e., charge more for the “Plus
2" disks than for regular singles.
This was used by many operators
for EP's, most common practice
being to set singles at 10 cents
each, three for a quarter, and EP’s
for 15 cents each, two for a quar-
ter.

The dual-pricing idea, however,
never really went over in the juke
box business, and operators feel it
would be even less popular with a
single that only bhad a shortened
“extra."

Generally, the feeling is that the
“Plus 2s” will have to be priced at
the same figure on the machine.
‘The big question is whether they
will boost play enough to make up
for the extra time it takes to play
the record.

Typical of the doubtful group is
Earl Kies, head of Apex Music

Seeburg Planning
Additional Stock

CHICAGO — Seeburg plans to
offer some 303,812 additional
shares of common stock to present
shareholders at the rate of one new
share for each five shares held.

The firm filed an application
with the SEC to obtain permission
for the offering. Price is to be
determined before the offering
date.

Net proceeds will be used to re-
tire $2,750,000 in short term bank
borrowings, with the balance to fi-
nance increased receivables and
inventories.

Company, Northwest Side operating
company, and president of Re-
corded Music Service Association,
local juke box operator group.

Kies says he's doubtful if the
offering of an extra shortened se-
lection will boost play, and he's
afraid the extra playing time will
hurt collections.

“It may stimulate the home sin-
gles business,” Kies speculated,
“but I don't see how it will help
us at all.”

“We've never had too much suc-
cess with EP’s for the same reason.
If you price them the same as sin-
gles, you lose money on time; if
you use dual-pricing, the people
won’t pay the price.”

Kies said he would program the
new “Plus 25" if they became popu-
lar, but he doubted if he would use
dual-pricing. We'll charge a dime
and hope the extra time won’t hurt
us.

Basically, said Kies, the man who
plays the juke box is interested in
a particular tune; selection has al-
ways been the biggest advantage of
a coin-operated phonograph over a
radio or even tape music, Giving
something extra isn't going to draw
more customers, he feels,

What would help the juke box
business, said Kies, is the move
by record companies to press music
specifically aimed at the juke box
market. He cited the recent an-
nouncement by Columbia, Decca-
Coral, Vassar and United Artist
that they were gearing a substantial
part of their singles output to the
juke box trade (BMW, July 17).

Big Market Standards

We've got a big market for
standards and older-styled tunes in
our adult locations, taverns and res-
taurants, Kies said. Getting more
material along this line would be
a big help.

Charles Marchetti, manager of
Melody Music, Jarge Chicago op-
eration headed by Frank Padula,
was also skeptical about the idea.
“Customers want one song, not
two,” he said. “EP’'s never went
over with us for that reason.”

“But it's a new idea, and you
never can tell,” he added.

Marchetti said he felt there
would be problems such as should
the bonus tune be listed on the title
strip, and should the operator go

to dual-pricing. He said he didn't

think Melody would go to dual-
pricing unless the “Plus 2" became
very popular and they were cutting
in on playing time too much.

more optimistic view was
taken by Margaret Brown, daughter
of Paul Brown, Western Automatic
Music Company. Margaret, who
buys the records for Western's
route, said they may lose money
on the extra time angle, but that
the new singles could conceivably
shl_mulata play enough to over-ride
this.

She thought the idea might go
over with older folks, people in
taverns and restaurants who would
get a kick out of hearing an oldie
as a bonus,

She said she didn't think West-
ern would go to dual-pricing as the
“records wouldn’t be that much
longer,” and it wouldn't “make
enough of a difference.”

M. 1. Proffitt, head of South
Central Novelty, large South Side
operation, also felt the idea by War-
ner Bros. would help the juke box
business. It should attract more peo-
ple, he felt,

He said, however, the selection of
the second tune would be impor-
tant. *It should be an instrumental,
not a ballad., If a ballad becomes
old it’s dead unless it's rerecorded
by a new artist with a new arrange-
ment. An instrumental is always
good. Tunes like ‘String of Pearls,’
for example, have been around for
years, and they're always steady
earners on a machine,”

He said he wouldn't use dual-
pricing on the new “Plus 2s.” “For
one thing we haven't been buying
the dual-pricing machine,” he said,
“and for another, I don’t think the
extra minute and 15 seconds will
make that much difference.”

Proffitt said his firm has always
done well with EP’s, too, putting as
many as 12 or more on each ma-
chine. If we have dual-pricing on
the machine, we use it, and the
customers don't seem to mind. If
no dual-pricing exists on the ma-
chine, we put the EP's out at a
dime. They play a little longer, but
we pick up all this in total earnings.

Did Proffitt think other record
companies should adopt the “Plus
2" policy? “Let's wait and see,”
he said. “It's a little too early to
tell. The Warner product should
give us a pretty good idea how peo-

ple go for the plan.”

Ga. Assn. Plans Legislative, Tax Drives

ATLANTA The recently
formed Georgia Coin Machine
Merchants' Association is launching
a membership drive in preparation
for an extensive legislative and tax
program this fall.

Berry Goodson, executive secre-
tary, said the association had been
instrumental in having a bill intro-
duced in the Georgia General As-
sembly that would eliminte the
State's 3 per cent sales tax on pur-
chase of all juke box, game and
vending equipment,

The assembly will reconvene in
January, at which time, Goodson
said, House Bill 684 would come
up for consideration.

Depreciation Standards

Also in the works is the establish-
ment of uniform standards and
procedures for depreciation of coin
machine eguipment,

Goodson noted the success of
both ventures would depend in good
part on the association’s success in
expanding its membership roles.

The Georgia association was of-
ficially kicked off last January and
currently has some 25 members.

Goodson estimated there are some
300 coin machine operators in the
State and said the association is
shooting for a membership by the
end of this year of at least 100.

Regional Meets

To date, regional meetings have
been held in Savannah, Atlanta, Co-
lumbus, Macon, Americus and
Augusta, Ga. Goodson is also tak-
ing to the road to visit individuoal
operating companies in an effort to
drum up interest.

Aim of the association, he noted,
is twofold: first, to provide the
operators with public relations and
establish coin machine operators
as a legitimate business group in-
stead of the unfortunate but popu-
larly held conception of hoodlum
or racketeers.

Second and equally important
aim is to serye as a voice in the
affairs of government and represent
the operators in tax and legislative
matters,

Cites CMC

Goodson likened the Georgia's
association’s public relations effort
to that of the Coin Machine Coun-

cil, public relations arm of the coin
machine industry but on a regional
basis,

He said that already the associa-
tion had been successful in obtain-
ing a measure of acceptance from
the local press and that stories
showing the industry to be made up
of legitimate, hard-working busi-
nessmen who made a substantial
contribution to the community’s
economy had appeared.

He added that although the
Georgia group was busy with its
own membership problems, it was
also attempting to recruit members
for CMC and give CMC some aid.

Business Up

Goodson said he was optimistic
about getting more members be-
cause the operators’ business out-
look had picked up since July, up
to which business had been very
slow.

Currently, the association charges
a $50 initiation fee and a $100
vearly membership fee. The group
hopes to lower the amount of the
annual fee as soon as more oper-
ators are on the roles,
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i EDITORIAL

Put Up or

will bear the responsibility.

Membership
CMC members.

and manufacturer -support.

their own doing.

Shut Up

. Within‘the next 90 days, the Coin Machine Council will
either be laid to rest or it will be in business for another year.
Right now, the odds favor the former.

If the industry’s public relations arm ceases to exist, ev
operator, distributor and manufacturer who failed to support it

And it's a grave responsibility to bear. The demise of CMC

will mean that the coin machine industry will be virtually
defenseless in the mass media arena.

It's a bit too early for a post mortem. CMC isn’t dead vyet,
and there’s a fighting chance that it won't be 90 days from now.
Operators can join by sending
Machine Council, 75 E. Wacker Drive, Chicago, Ill. Checks for
$25 or $50 from larger operators will also be welcome.,

fees for distributors are $200 a year. Of the
hundreds of distributors in the nation, only 36 are currently

a $10 check to the Coin

Manufacturer support of CMC is now shouldered wholly
by three companies—Bally, United and Kenney.

Right now, it isn't a question of who is or isn't doing their
share. Manufacturers claim they would support CMC if operator
membership warranted such suppeort. Distributors are holdin
off because the manufacturers whose lines they
joined. Operators stay out because of the pathetic distributor

handle hmrm%

Let's stop worrying about what the next fellow is doing
and do something ourselves. If CMC goes under, no operator,
distributor or manufacturer who failed to support the organi-
zation will have any right to yell “foul” every time the news-
papers libel the industry. For whatever happens will be of

On Mirror

CHICAGO—Music Operators of
America added its voice of protest
to last week's editorial in The New
York Mirror calling for the outlaw-
ing of juke boxes in New York
City (BMW, August 28).

In a letter addressed to The Mir-
ror, MOA's managing director and
co - ordinator, E. R. Ratajack,
charged the paper with a “flagrant
violation of newspaper integrity,”
noting that the editorial had “mis-
represented facts and went out of
the way in violation of the truth.”

Ratajack noted he was speaking
for the association representing the
music operators of the nation and
that he was expressing his disgust
at such “misuse of a free press
privilege.”

Press Package

The letter to The Mirror’s man-
aging editor was accompanied by
MOA’s standard press package in-
cluding a fact sheet about the juke
box industry and an invitation for
additional inquiries.

Concern about The Mirror edi-
torial was likewise expressed by
coin machine industry tradesters
around the country.

A Chicago manufacturer perhaps
best summed up the general senti-
ment when he noted that it's just
this type of story, unfounded
though it may be, that tears down

been trying to do for years.
Shake Down

Basically, The Mirror editorial
came about when an assassination
attempt was made on a Brooklyn
mobster who at one time attempted
to shake down juke box operators
using a paper union and strong arm
technigues as weapons.

The mobster was never a part of
the juke box industry but, rather,
a number of innocent operators
were his victims. In addition, the
current assassination attempt was
not shown to have any connection
with the juke box industry.

Despite this, New York daily
newspapers referred to the mobster

— i —

all the good work the industry has |

MQOA Voices Protest

Editorial

as a "juke box racketeer,” and The
Mirror went so far as to editorialize
that “If the juke box has become
an instrument of extortion, it is en-
tirely within the public interest to
eliminate the juke box.”

Cites BMW Editorial

In his protest to The Mirros,
Ratajack cited Billboard Music
Week's answering editorial 1
week titled "Yellow Journalism,
which took issue with The Mirror
for suggesting “a unique solution
for fighting crime . , ., that would
put the victims of organized rack-
eteering out of business so the
hoodlums would have no source
of income.”

BMW’s editorial further noted
that “At various times, juke box
operators have been innocent vic=
tims of hoodlums . . . they deserve
the protection of the law. You don'{
fight racketeering by punishing ite
victims."

SEEBURG BUYS
BALLY COFFEE
UNIT FOR $3 MIL

CHICAGO — The Seeburg
Corporation has agreed to buy
the coffee vending machine as-
sets of the Bally Vending Cor-
poration and its subsidiary, the
Lion Manufacturing Corpora-
tion, for more than $3,000s
000. The purchase in no way
affects the status of the Bally
Manufacturing Comp any,
which is a separate entity.

Delbert W. Coleman, See-
burg president, said his com-
pany will go into production
on candy and pastry machines
this year and is in the process
of developing a milk machine,

Seeburg currently makes a
batch-brew machine. The Bal-
ly unit, a single-cup machine,
has gained wide acceptance in
the trade.
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By OMER ANDERSON

BRUSSELS — Britain's decision

to seek affiliation with the Euro-
an Common Market will have
at impact on American  coin
chine manufacturers.

Briefly, Britain has now pul
. 8. coin machine concerns in a
osition where they can no longer
glay decisions to manufacture—
r not to manufacture—in the big
arket.
If Britain goes ahead and joins
m Bi% Market, as is now almost
en for granted here in this un-
fficial Common Market capital,
Em result will be the fusion of the
ommon Market and the Euro-
ean Free Trade Association
EFTA) to form a gigantic super-
market of 240 million people,
stretching from Portugal to Nor-
way and from Ireland to Austria,
No one here doubts that if Bri-
tain joins, her six partners in EFTA

DOUBLE-PLAY DISKS

Two-sided action may be sxpected fram the following records. For the juke

box operator limited to from 100 ta 200 sides per machine, they represent
maximum programming effectiveness.
sither on the Hot 100 or have recently been on the Hot 100. See Spotlight
Reviews for odditional information on double-ploy disks.

YOU DON'T KNOW WHAT YOU'VE

60T (Until You Lose 1) AL SO
AND 5108
CLOSE T0 HEAVEN
e T T S e T S e
DON'T BET MONEY HONEY LINDA SCOTT
AND Canadlan-American
STARLIGHT, STARBRIGHT "
CRYING ROY ORBISOM
AND Manumeant
CANDY MAN o
e ey e S
I." IHE Fﬂllll WI"M Ilﬂ\\' FATS DOMINO
AND Imperial
600D HEARTED MAN =

KISSIN' ON THE PHONE PAUL ANKA
AND ABC-Paramount
CINDERELLA e,
m mI“ BRENDA LEE
ANMD Decca
EVENTUALLY "o
Tm“ COMNIE FRANCIS
AND MEM
700 MANY RULES "
“EEP u" D‘"tm HAMK BALLARD AND THE MIDMIGHTERS
AND King
3333

50 CLOSE TO HEAVEN

will delay long in following suit.
Then Europe no longer will be at
“sixes and sevens,” but will be a
tremendous trading bloc of 13 na-
tions.

Tariffs to Go

Tariffs among the 13 partners
will be abolished, and the trading
bloc will then be faced with the
question of erecting a common
trade wall against the rest of the
world, the United States included.

It is significant that certain
American enthusiasts of European
economic integration, once in the
forefront of agitation for creation
of the Common Market, have now
come to have second thoughts. The
souped-up supermarket could be-
come a potent menace for U. 3.
trade.

Already, there is heady talk here
in Brussels of erecting a trading
sanctuary for the Common Market
member nations. There is talk that
now Europe, with the prospect of

Records listed below have both sides

an even bigger “domestic” market
than the U. §., is now in a position
to “turn the tables."”

Resentment

There has always been resent-
ment among European nations be-
cause they were forced to struggle
for export markets while U, §.
manufacturers enjoyed a fat-cat ex-
istence of lapping up the cream on
the big U. §. domestic market,
Such at any rate has been the
stereotype propagated on the Con-
tinent.

Until now the argument was that
U. 8. manufacturers would be well
advised to “wait for the dust to
settle, The dust is now settling

fast, and U, 8. producers have two |

clear-cut alternatives To establish
a European manufacturing opera-
tion, or to stay put and take their
chances on the tariff wall not
materializing to any burdensome
height.

The trading bloc situation now
promises to become more attractive
to U. S. producers because they no
longer will be required to deal with
two contending blocs  (Common
Market and EFTA),

However, the two decisive ques-
tions still remain governing a deci-
sion to enter, or stay out of, the
Common Market:

1. Will the Common Market
(assuming its merger with EFTA)
erect a sharply discriminatory tariff
wall against U. S. coin machine
export?

2. Is it really cheaper and more
efficient to keep production con-
centrated in the U. S.?

Despite much glib speculation,
there are no easily predictable
answers to these questions. The
Commonwealth, if Britain in fact
joins the Common Market, will be
a tremendous influence militating
against the erection of a tariff wall,
It would be difficult, if not impos-
sible, to erect a wall that included
the Commonwealth nations but ex-
cluded everybody else, most of all
the U. S.

Moreover, the U, 5. could hardly
be expected to tolerate any flagrant
discrimination against American
producers. There is also the strong
possibility that other regional trad-
ing communities will soon emerge
and will multiply.

U. S. manufacturers with Euro-
pean production facilities profess
to be well satisfied. But U, §. pro-
ducers without European produc-
tion facilities minimize their im-
portance—and also profess to be
satisfied to work from their U, S,
base.

Prime Example

In the latter category the prime
example is Seeburg. The U. §. juke
box kingpin has no European man-
ufacturing plants—and has no plans
to acquire any, come the Common
Market and high water.

George Gilbert, Seeburg Inter-
national's vice-president, contends
that foreign production facilities
are vastly overrated. He believes

Market Merger to Hit U. S. Biz

American production skills are un-
surpassed and American produc-
tivity so much greater than that
abroad as to easily compensate for
higher U, S, wage sca'es,

Gilbert's views are interesting

and command wide attention, be-
cause Seeburg is competing effec-
tively for the European market
against U. S. competition with Eu-
ropean production facilities.
. Everywhere in Europe Seeburg
18 winning its share of the market—
and usually more—with U, 5.-based
production,

Indeed, Sceburg makes effective
sales promotion of the fact that its
boxes are “Made in America,”
down to the last nut and screw,

Bush Int. New
Williams Outlet

CHICAGO—Williams Electronic
Manufacturing Company has
named Bush Internpational Dis-
tributing Company, headed by
Ozzie Truppman, as its distributor
in Florida and Puerto Rico,

Bush has offices in Jacksonville,
Miami and Tampa. Its Puerto Rico
m._t;h:t' is éﬂﬂwﬂ as Nick's Dis-
tributing Company, mana b
Leon Nick. D. J. Barton hgfl.‘i thg
Jacksonville office and Bill Whit-
comb is in charge of the Tampa
organizaticn,

Bush, recently xcquired by Auto-
niatic Canteen Company of Amer-
ica's A-C Automatic Service di-
vision, also handles the AMI phono-
graph,
~ Williams was formerly handled
in the Florida area by Southern
Music Distributing Company,
headed by Ron Rood.

Niles, Mich., Council
Delays Tax Action

NILES, Mich.—City council has
delayed action on a proposed juke
box, game and vending machine
tax ordinance pending testimony by
a representative of the coin machine
industry.

Frank Fabiano, Buchanan, Mich.,
operator, will appear before the
council next week in an effort to
have the council reduce the pro-
posed tax schedule.

The schedule of fees as suggested
by John Rigney, city attorney,
would tax juke boxes and amuse-
ment games 350 per year, wall
boxes $4 per year each, and cigaret
machines from 3530 to $%90 per
vear.

Operators have termed the sched-
ule excessive and confiscatory.
Fabiano said the operators were
not opposed to a tax, but that the
present schedule would put most
of them out of business. He said he
uwluuld seek a more equitable sched-

e.

Belgian Firm
Imports Used
Yankee Jukes

ANTWERP — Loewen Auto-
maten, the sales arm of NSM coin
machine manufacturing company of
Bingen, has established a Bel-
gian subsidiary, Loewen-Automa-
ten-Benelux, which will import used
;ﬁn machines from the United

tes.

Loewen annouuced that its Ant-
werp subsidiary would import coin
games and phonographs “from the
most prominent American manu-
facturers.” The German firm stated
that it intends making the office
here the principal source of supply
for reconditioned American equip-
ment to the German market,

Furthermore, the Belgian branch
will distribute NSM products in the
Benelux countries and serve as a
base for an expanding Loewen
Common Market operation.

Loewen said it had selected Ant-
werp as headquarters for its import
venture because of this port’s posi-
tion as the crossroads of U. S.-
Europe coin machine trade,

Loewen's Antwerp subsidiary in
effect is the Bingen firm's answer to
Seeburg’s cancellation of its sales
agreement. Striving for a “deeper
penetration of the German market.”
Seeburg has established its own
German distribution firm.

As part of its severance of rela-
tions, wen Seeburg discontinued
its Benelux links with the Bingen
company.

Rock-Ola Compacts
Successful in Dixie

MEMPHIS—Sales of Rock-Ola's
new compact phonograph have
been brisk for Rlcmphis and the
Midsouth territory since showing
of the new model recently, Alan
Dixon, general manager of S & M
Sales Company here, said last week.

Dixon said the trend will be (o
the smaller machines,

“I think the trend was started by
the automobile industry with com-
pact cars,” said Dixon, “The pub-
lic took to them, and 1 see the
same thing happening with these
compact phonographs,”

Seehurg Distribs’
Meet Set for Chi

CHICAGO — Seeburg holds its
final in a series of three distributor
conferences here next week, At-
tending will be distributors from
all sections of the country. Previ-
ously conferences were held in Feb-
ruary and June,

The meetings have been termed
general get-acquainted sessions for
Seeburg executives and members
of its distribution network.

e . 4
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ONAN DISTRIBUTING COMPANY recently hosted the Chicago-area trade to a giant purrz Introducing the new Rock-Ola Princess phonograph and the Bally
Y

at the Sherman Hotel, Chicago. Princess Helene Ellison (left) chats with John McCa

, Sealcraft, Chicago; Don Moloney, Donan ; looks over the

enograph with Norma Rivers, Vassar recording artist, and (right) Duke Ellington shares a laugh with Mrs. Jack Amoroso, Mount Prospect, lll.,, and Rita Kaplan

Donan. Denan also awarded door prizes, with Max Berensen, Distributing Corporation of Illinels, Chicage, winning a new Rock-Ola Model 1484 juke

nd Sidney Katz, Clever Music serviceman, a plcnic table.
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SOME 22 OPERATORS from St. Louls were guests of the Seeburg factory recently for a day of
jervice and sales talks, factory tours and a dinner and cocktail hour. The group was invited by
George Glass Distributing Corporation, S5t. Louis. Attending were Sidney Morris, Ernest Browning,
Marvin Mitchell, Jerry Nissenbaum, Seymore Raiffie, Joe Simokaites, Ralph Thole, Bill Brown, Bob
foung and son, Vic Renner, Pete Roffi, Otis Grief, Clarence Kynion, Richard Baker, Art Anderson,
Paul Markway, Leo Liewake, Joe Mudd, Carlos Walston, Bill Borris, Bud Stout and Ernest May.

Blatt Forming International Coin Group

NEW YORK—Willie Blatt, vet-
eran Miami operator and board
member of the Music Operators of
America, last week began organiza-

Dismiss K. C.
Coin Tax Suit

KANSAS CITY, Kan. — The
United States District Court here
has dismissed a suit to enjoin the
Internal Revenue Service from col-
ecting the $250 tax of coin ma-
chines defined as gambling devices.

The action was brought by two
perators—Inter-City Music Enter-
srises and Wyandotte Music, Inc.—
and 89 locations.

An ordinance, denying the oc-
*upational license to any holder of
1 $250 tax stamp was recently held
nvalid, with the city appealing the
uline.

However, with the passage of a
wme rule law, a proposed ordi-
vance, similar to the one which
vas declared invalid, is being con-
jidered.

tional work on an international coin
machine association.

Blatt, who last month sold his
music route to concentrate entirely
on vending, recently took a trip to
Latin America. En route, he took
every opportunity to talk with for-
eign operators and distributors and
exchange information,

It was this trip which provided
the idea of the international coin
group. Blatt recalls that in every
city visited, he made some attempt
to look up a fellow coinman. In
some cases this was not possible,
because he didn't know where to
look,

Blatt’s idea is that coinmen or-
ganize first on a purely social level,
with nominal dues—say $5 a year.
For their membership fee, coinmen
would be provided with a list of
operators and distributors through-
out the world, and correspondence
among coinmen would be encour-
aged.

The membership fee would cover
the cost of keeping the list current,
as well as mailings to members in-
forming them of who is traveling
where.

Blatt feels that when a coinman
arrives in a strange city, he will

probably get in touch with a fellow |

coinman, if he knows where to
reach him, The plan also calls for
a lapel pin—to be included in the

cost of membership—so that coin-|

men can recognize one another,
Trade Hotels
Hotels in major cities would be
designated as coin mgghine head-

quarters. Blatt reasons that hotel
management would be eager to get
patronage from coin machine trade-

sters and would co-operate by re-

laying messages and making meet-
ing rooms available.

Blatt explained that the idea is
still in the formative stage,
welcomes advice fronmi fellow coin-
men, who may reach him at 416
S. W. Eighth Avenue, Miami.

While plans call for the organi-
zation to be formed on purely
social lines, Blatt explained that it
could evolve into a force which
could deal with common problems
as an international trade associa-
tion, in time.

Blatt, who is active in the Police
Athletic League in Miami, recently
attended the annual convention of
the PAL in Philadelphia. He 1is
president of the Fraternal Order of
Police, Lodge 20, Miami,

'Memphis Operators Report R. & R.
Making Strong Comeback on Jukes

He |

|

EUROPEAN
NEWS BRIEFS

Service Heads Danes’ List

- COPENHAGEN—Danish coin machine operator associa-
tions, alarmed at the inroads being made in a number of neigh-
boring countries by location ownership, have made superlative
service a priority project of their organizations. An operator of-
ficial explained, “In every operator organization anywhere you
will have alert, enterprising operators and the sleepy fellows who
ust barely hold on. This latter group are the ones who have to
e prodded. They are slack about service standards, and they
help to give all operators an unfavorable reputation.” Operation
education is handled tactfully, and associations try to bring the
operator the latest technical information which will help him
improve service. Proposals have been made that operator asso-
ciations should establish revolving funds for buying out members
who desire to sell but cannot find a purchaser. Studies show
that dispirited operators wanting out stint on service and slide
into a cycle of disaster. However, operator associations should
be able to bail out such operators with permanent machinery
for this purpose.

Jukes, Venders Sell Disks

FRANKFURT—Disk vending machines are making head-
way in West Germany after a long period of experimentation
‘by operators and tentative sample purchasing by the public.
Sales surveys show that the average singles vending machine
sells between 60 and 80 records a week. Checks throughout
West Germany is disclosing surprisingly uniform acceptance of
the disk vending machine. Analysis establishes that unless a title
is well known to the public through the juke box and radio, it
finds little demand in vending machines. Therefore, operators
are experimenting with “tandem siting" — siling disk vending
machines with juke boxes. Preliminary results have been encour-
aging. Disk machines and phonographs appear to be mutually
sales reinforcing. Pop fans play the juke Eux to hear records
offered by the vending machines and then they buy the disks.

60,000 W. German Juke Boxes

MUNICH—West Germany now has 60,000 juke boxes—
contrasted with fewer than 1,000 machines in 1953, according
to the latest phunugr{?h census, Of these 60,000 boxes, around
40 per cent are of U, 5. manufacture. Studies show that the
percentage of American to German boxes is increasing steadily.
Although the German market has saucered, declining from a
new-bow to replacement-box market, long-range projections fore-
EI:H an eventual 150,000 boxes in West Germany—by 1970 at

e latest,

Princess Debs in Germany

HAMBURG—AI W. Adickes' Nova firm is introducing on
the German Market the Rock-Ola “compact” phonograph *Prin-
cess,” The “Princess” is a floor box developed from the wall
box Model 1484, The new box is advertised as a space-saving
bax of U..S. prestige manufacture. Adickes said the box is espe-
cially designed for the European market to fill the need for a
compact box serving space-short locations.

Operator Contract Upheld

COLOGNE—The Cologne municipal court has ruled that an
operator’s contract with a location is airtight under any circum-
stances and must be honored until its expiration. A Cologne
location with an operator contract had the juke box of this
operator removed from the premises and replaced with that of
another operator. The location owner contended that the oper-
ator had voided their contract by failing to provide superior
equipment. The court ruled, however, that a contract is valid
until expiration despite disappointments of the location over
equipment and servicing. A bailiff was sent to remove the

By ELTON WHISENHUNT

MEMPHIS—Rock 'n' roll records are coming
yack strong on juke boxes these days after a
radual decline which began two years ago and
hey will probably be on the climb in the im-
nediate future,

That is the prediction of Joe Coughi, knowl-
dgeable partner in Poplar Tunes Record Shop,
. one-stop which sells records to 95 per cent of
he operators in Memphis and a great number in
he Mid-South.

Coughi attributes the present increase in rock
nd roll play to better material now. Two years
go they ran out of good material.

New Audience

“Now they are reviving some old rock and roll
iits that were popular a long time ago. Also,
here is probably some new audience. You can see
ids three years old bopping now. They see the
lance on television dance party shows and imitate
o
Coughi, the best source in this area to find out
he type of records operators are buying, said there
s @& mixture now of about half rock and roll and
alf ballad type being bought,

Most rock records are made mostly by Negro
rtists now, he said, but cited two notable examples
f rock records by white artists.

They are Elvis Presley's latest Victor release,

“Little Sister,” and Roy Orbison’s “"Candy Man"
on the Monument label. : J

Orbison’s “Candy Man" is one of the biggest |
hits he's had so far. Coughi said, at present, it is |
his best selling single and all operators are buying
it. “We've sold 2,500 already and just got it two
weeks ago,” he said.

The ballad trend was perhaps given a big push
and rock and roll toned down somewhat when
Presley came out of the Army. His first few records
weren't so strong on rock.

This is when the “decline” Coughi speaks of set
in, Presley had some ballads such as “It's Now or
Never."”

When rock and roll was at its peak, all op-
erators here interviewed estimated that 85 per
cent of the tunes on their boxes were, on the
average, r.&r. :

That began several years ago—after Presley
became the record sensation he did in 1956—
and lasted strong for about three years, with other
new rock and roll singing stars born overnight,
with the aid of the juke box operator.

Bill Black Combo

But Coughi says now the best selling and most
commercial juke box group he can name is the
Bill Black Combo on the Hi label.

“You can go all over the country,” Coughi said,
“and find his records—two or three of them—
on all juke boxes, whether it's New York, Cali-
fornia, Illinois, Florida—everywhere."

www -americanradiohistorv com

Than the Nexi

substituted juke box and re-install the original box, for which
the location was assessed $25 in costs. The defendant further
was admonished by the court that any further removal of
phonographs, games or payouts from his premises in violation
of contract would be punishable by a fine of $125 or up to

(Continued on page 32)
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American Univend to
Offer Common Stock

NEW YORK — American Uni-
vend this week offered to the
public 100,000 common shares of
its stock at $9 a share. The offer-
ing was made through Robert A.

artin Associates,

The company leases vending
machines dispensing mints and Alk-
alaids. Net proceeds of the sales
of the shares will be used to buy
additional machines,

RECONDITIONED & REFINISHED

HORTHWESTERH 49's

Rotary delivery —machani
cally simple — Sanl-carry
ploba.

Avallable In 14 or Mar-
chandiss or 1¢ Ball Gum
and Charm.

{EpacHy when ordering.}

Only $13.50 each

I af 10 re
N ONLY $12.00 en

RECONDITIONED

SILVER KINGS

Firest 14 ar 8¢ Bulk
Vendor ever madsl

.‘ iw,
Avallabla In 1¢ ar B§ Mer- '";*-I'*
chandise or astralght ¢ (B
Ball Gum. lata

{Bpecily when ardering.)

Only $8.50 each

In lets &f 10 or more
GONLY 87.530 sa.

Bend for st £110 of new and
reconditioned machineas,
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VENDING

SEPTEMBER 4, 1961

Tarms: 1/) deposit, balanca C.0.D.

Rake Coin Machine Exchange
609-A Spring Garden St.,

Philadelphia 23. Pa. JR"T\E NI

OPERATORS
- STAY OUT
IN FRONT—

Receive...

% Advance Information

on what's new in
BULK VENDINC.

Latest news on money-
making hits like the
MOON ROCKET, 60
Quick-Tach, 60—3 for
Sc.

w The Northwesterner,
full of news, operating

hints, photos, all for
the BULK Vending

Operator.
*

Make sure your name is on the
MNorthwesterner mailing [list.

Writa Today.

*

CORPORATION

2911 K. Armstrong 5S¢, Morris, 11,
Phona: WHHnay 2-1300

TRV R

Please rush complete information

ROME, Ga.—One stumbling block which holds
down capsule vending sales is the refusal of many
people to believe that they are getting their
money’s worth, according to W. C. Holcomb and
Jack Dayne, bulk route partners here.

Holcomb and Dayne concentrate on two-tier,
multiple-machine locations, primarily in air-con-
ditioned bowling alleys, theaters, large entertain-
ment centers, etc. Both men believe in bright,
attractive new machines, modern hardwood-shelf
and chrome-legged stands, plus a combination of
1-cent, 5-cent, and 10-cent vending machines.

Ten-cent capsule machines have been the most
recent addition to the Holcomb-Dayne route, vend-
ing primarily imported items such as rings, wiggle
worms, miniature flashlights, cigaret lighters,
costume jewelry, picture frames, etc.

Customers Wary

As has been the case in other sections of the
country, the partners were somewhat dismayed,
however, to find that there was a skeptical attitude
toward 10-cent items. A check with location owners,
and even with typical customers themselves, re-
vealed that one of the most often-voiced complaint
was based on miniature cigaret lighters, on the
premise that these were just charms made to re-
semble mgaﬂ:t lighters, The Japanese-imported
lighters which the Georgia operators offer, how-
ever, are, of course, actua% cigaret lighters, faithfully
scaled from full-sized American varieties, and
thoroughly capable of producing a light with the
proper fuel and flint.

olcomb and Dayne came up with a forceful,
and thoroughly effective panacea. This was to in-
stall a gummed-back label on each of the capsule
venders throughout the area, which states simply:

Proving Worth of Articles Ups Ga.
Vending Operators’ 10-Cent Sales

“Our 10-cent cigaret lighters are genuine!” In some
ts, this was modified to read "Our cigaret
lighters are reall”

At the same time, samples of the lighters were
distributed among [-::-cal'.mn owners, waitresses, bar-
tenders, etc., as an excellent conversation piece.

Many customers with a handful of dimes in
their change, and thoroughly amused by the tiny
cigaret lighter, make a bee-line for the bulk
machines as soon as they see one of the lighters

demonstrated.
Small Signs

Holcomb and Dayne have used similar small 2

signs, either inside or outside the globe, as the

case might be, to push the quality theme, Wg}h |
[ 1] o

such slogans as “You won't be disappointed"—
gimcracks,” ete.

Results showed that 10-cent capsule sales tripled
within a month after this program started and
have been on the climb ever since. Machines
which required only one filling per month went
to as much as one filling per week, and as cus-
tomers, encouraged by the simple notations, began |
plunking in odd dimes whenever they happened |
to be in a location, Holcomb and Dayne diversified |
the inventory choice still further. _

By the end of six months, the 10-cent machines |
at every stand were showing as many transactions |
as penny machines vending cinnamon “fire gum,”
grape, lime, and other flavors, peanuts, tab gum, |
etc.

“You've got to convince the public that a dime
is being well spent,” it was pointed out,

since World War II, a dime is still a looming
factor in today's budgel: and isn't likely to be
wasted.”

CHATTANOOGA — Making a
complete exchange on every serv-
ice station location, at every service
call, has proved a highly practical
solution to both good will and
service efficiency problems for
Lavonne Watkins, bulk operator
here,

Watkins has more than 170
service station locations through-
out the Great Smokies area, most
of them triple-header stands, offer-
ing 1-cent peanuts, 5-cent peanuts,
and ball gum. In the field for the
past 12 vyears, Watkins, an elec-
tronics engineering firm salesman
by profession, has successfully
landed locations in garages, service
stations, and other automobile row
spots which had never permitted
a machine before,

The sole secret, reports the
Tennessee operator is his willing-
ness to show the same efficiency in
servicing every location as the lo-
cation owner shows in getting his
customer's cars out,

Fast and Clean

“That means that the work must
be fast and clean,” Watkins said.
“When I arrive at the appointed
time, the location owner doesn't
want my truck tying up valuable
space, or me getting in the way
of his customers hauling replace-
ment heads, fill, etc., in and out.”

Consequently, Watkins simply
picks up a machine which has

and prices on

MNorthwestern: SUPER  SIXTY  Ball Cum-Charms

Vonder
western machines,

MAME.

tas illusteated | . as. well as other MNorth-

COMPAMT.

ADDRESS

CITY,

1784 N, stur Rd., ML

Wil In coupon, sl and mel tos
H., B, HUTCHINSON, JR,

one! DRske TS0 1° ﬁ

We handle complete line of machines, parts & supplics.

Quick Switch of Venders
Breaks Garage Prejudice

NYBVA Sets
Big Weekend

been on location for one week,
two weeks, or a month, depending
upon the amount of traffic, swings
it into his truck, and replaces it
with a filled one.

He uses a lift-gate equipped
panel model, with machines to be
dropped off on location stacked
along the right side, and those
picked up are rotated onto the
opposite side.

His usual procedure consists
simply of driving into the garage
or service station, backing the
truck up to within three feet of
the machine, dropping the lift
gate, and whisking the old ma-
chine into the truck van as the
gate returns into position from
lowering the replacement one.

Cycle Billing

With as many locations as he
operates, the first impression would
be that Watkins would reguire two
stands for every location. This isn't
necessary, however, since he simply
uses a cycle billing type of system,
whereby 20 machines are always
in the shop, to replace 20 more in
a given zone, during the week.

As each 20 are dropped, 20

more are picked up, and in this

way, it actually requires only a
surplus of 20 to keep the route
operating on the replacement basis.

“Of course, my location owners | |

have got to trust me in the matter
of counting the coins,” Watkins
grinned. “All of them do, and I
have had little or no disagreement
over that subject since I went into
this system."

Lull LBanter

MINNESOTA MUSINGS

Ralph Arms, veteran bulk vend- ||

ing operator in Minneapolis, has
sold the major share of his route
to Tommy Theisen, Minneapolis
operator., Vendall Distributing

(Continued on page 54)

Trade Oufing

NEW YORK — The New York
Bulk Vendors Association meets at |
Stratton’s Restaurant, Forest Hills, |
to discuss plans for the group’s an- |
nual outing, to be held at the Con- |
cord Hotel, Kiamesha Lake, N. Y. "
September 22-24,

Leading bulk vending manufac-
turers and suppliers are expected
to send representatives to the af-|
fair, and Ted Raynor and Don |
Mitchell, attorneys for the Na-
tional Vendors Association, will |
also be on hand.

A cocktail party and top enter-'
tainment are on the social calen-
dar, and sports facilities are avail- |
able for the operators and their |
families.

Package rates range from $84
to $120 a couple for the weekend.
Reservations may be made through
Roger Folz, Folz Vending, Ocean-
side, L. I, N. Y.

on BALL AND
VENDING GUMS

Sama fine flavors.
Centers and Coatings.

Direct Low
Prices

Factory
B |:1" la Ball Gum, 140, 170 &

210 ct. & Giant Size ,...28%e Ib.
Chicla Ball Gum, |3|:| Lr 35T1= ib,
Clor-o-Vend Ball CGum .. .41la¢lb
Clor-o-Vend Chicks, 320 ct. #115¢ b
Chicla Chicks, 3205520 ct. 3T145¢ Ib
Bubble Chicks, 320 &

20 e, ... co s d@lag Ib,
Tab [(shorf stick). 100 et. , .38¢ hox
5-5tick Gum. 100 packs ,....51.90

F.0.B. Factary 150 Ib. lots.

AMERICAN CHEWING PRODUCTS.

36 vears of manufacturing
experience.

dih & Mt Pleasont-* Nowaork 4, M1,

BIGGEST PROFITS
GUARANTEED

VICTOR 2000

Capacity 2,000 Balls of
100-Count Gum

VICTOR VENDING CORP.
5701-13 W. Grand Ave.
Chicago 39, Il
L R R el SR S O e S

I MANDELL GUARANTEED

“even | §
though the value of coins has dropped so sharplj.r 3

"USED MACHINES

M.W. Model 4% Tg er 8¢ ........
M.W. Deluxe ¢ ar Coamb. . TL.00
MW, 18-Col. 1¢ Tabk SGum Mll:l'lll'll 18.00
M. Model £33, 19 Pore. I:un
verted for 100 ct. B.G. exnns A0
ilvar King 14 8.0, |r Hﬁu ensss 050
ART Gums ... . 30.08
i ll'rl

Milis 1¢ Tab num ofe
MI':HCHﬂ.NDIEE & : EUF’FU[':

A

Platachis Muts, Jumbse Qu
Pistachio Nuts, Jumbe ﬂll.l:l-l:: Whi

Pistachla Muts, Large Tulip .......
Plstachio NMufa, Vendor's Mix .....
Plitachis Muts, lllullt,. HI PR,
':.ll'l'-'; W hale FREEEREE
c-‘h-‘ ."“‘ LR A NSRS R ERRERER)]
H.“m 'UI‘HH FRERERENEERRE RN
' -"i“ ------- (R R PN N A E RS RN
ixed Muts ...... EEEERRA AR
.lhv chllh llllllllllll LR RN RN LE
Ralnbow Paanuis , PERNI AR
.n“'n ..k'.d ..-n. EFRFFERERAREEER
dJully Baans .. ......coovsnnunsns s
Licarics Gama ..,.. sessEREEBEREENS
M & M, 500 e} ., FEREE R R

hhhﬂhhhhhﬁ hhhhh

- e

Rain- lln ﬂ-HI‘l‘h"d" 1..--i|.--'
Malt-atie, 100 ct, Hr 100
‘llﬂuléﬂ Bail ﬂ-um 140 ct..
Raln-Blo Ball Gum,; 100 ., .......
300 Ib. minimum prepaid an ali
Rain-Ble Ball Gum.
#.-?;?'#“E‘* all !Illl;qrh TH'E: l
ay's Gum,; & VD :r
Besch-Nuf, 100 cf. o FEy
ershey’'s Chocolate, 200 . ...... 2
Minimum order, 15 Boxes, assaried.

e R e = ——

I:nmllih line of Parts, Supplies, Stands,
Globas, Bracket
i i ui':.:-:, Charms, Everything

One-Third Deposit, Balance €.0.D.

"THERE ARE BIG PROFTTS IN

GET YOUR SHARE WITH

lllllllll

PACKAGE
GUM VENDOR

This amazing
vendor ia a sure
bet for big gum

profits. A ro-
tating marchan-
dise drum with
L ]
£ five calumns
| vends a totol of
' ?5 standard

nickel packs.
S "Visidome" dis-
= | play top aftracts
sales.
STAMP FOLDERS, Lowest Prices, Write
NATIONAL VEMDING

MEMBER wachine pisTRIBUTORS, fnc.

I NORTHWESTERN

"SALES AND SERVICE CO;

MOE MANDELL

CAE W 36 51, New York 18, MUY
. e i{j"-q-u:r-!" i-fl-'l!"r?

WWW_americanradiohistanscao m




SEPTEMBER 4, 1961

BILLBOARD

MUSIC WEEK

31

NAMA Views Aired
To Hospital Group

CHICAGO — National Auto-
matic Merchandising Association
vending representatives presented
one of the first formal discussions
of vending services at a conference
of hospital administrators held here
recently.

J. Richard Howard, member of
the NAMA board of directors, and
Walter W. Reed, director of public
relations, spoke on “Vending in
Hospitals™ as part of a program re-
lating the “Impact of Scientific
Advances on Hospitals.”

The NEXT TIME
you need

FILL CHARMS

take your pick—
Plastic, Series #2

Metalized, Series #10
Metalized, Series #90
Metalized, Serles #45
Metalized, Series #57
Plastic, Varsity Lefters

Samples on Request.

SIML? EPPY & (0., INC
91-15 144 Place
Jamaica 35, N. Y.

- oak
PROFIT MAKER!

25¢ OR 50¢
SANITARY VENDOR I

By JOSEPH KLEIN

GARY, Ind.—Can you make a living with gum-
ball machines? John Elencik, a Gary operator, has
an unhesitating answer that is in the affirmative.

“To do so0,” he says qualifyingly, “you need good
locations, of course. You must also have an ade-
quate number of machines. But, then, that's about
all you need.”

A gumball business is the least complex of coin-
machine operations and, therefore, requires the
least overhead in operational expenditures, Elencik

explained.
) No Loans

“As a gumball operator, you receive no request
for loans,” he stated. “There is no spoilage. You
fill up the machines when the location owner
calls to say that they're empty and so there is no
need for regular location calls.”

A native of Gary and a veteran of World War
II, Elencik has been devoting himself fully to his
gumball operations since last January when he gave
up a thriving candy and tobacco wholesale busi-
ness—the Bee Line Candy & Tobacco Company.

His gumball enterprise functions as the Bee Line
Sales Company. Before the organization of the
candy and tobacco firm 10 vyears ago, he was
associated with his father in the management of
extensive real estate holdings and a restaurant.

Anticipating the liquidation of the candy and
tobacco company, Elencik bought his first few ma-
chines from Chicago’s Logan Distributing Com-
pany in April, 1960. Further purchases have en-
abled him to cover locations in Gary, Hammond,
East Chicago, Whiting and other population cen-
terns in teeming, industrial Lake County. )

“And I haven't stopped,” he said. “I am staying
in this business and I am going to expand. I think
it has a great future."

*Vandalism and burglary are probably our worst

Prime Locations, Adequate Number
Of Machines Spell Gumball Success

problems,” Elencik says. “I lost seven or eight
machines that way."”
Self-Taught

Elencik is his own serviceman. As in other coin
equipment operations, gumball machines present
repair problems. He said that he is a self-taught
mechanic.

“I've always liked to mess around with ma-
chines,” he said. “It's a challenge and I enjoy it.
What's most important is that the customers seem
to be satisfied with the job I do.”

Elencik obtains his locations simply by “looking
around.” He receives few referrals,

Location Hunting

“I get stops by observation, by keeping my eyes
open,” he said. “And, of course, you've got to
know what to look for, A good location is in
places around schools and particularly in restau-
rants close to schools. The machines should be
placed closed to the cash register.

“The equipment must be conspicuous and attrac-

tive. Otherwise, the kids won't notice it, and, in this
business, where are you without kids,
_ “Yes, even vacant stores offer location possibili-
ties. By finding out well in advance the type of
business that will occupy them you can be the early
worm that gets the location.”

_ Got Warning

Friends warned him against going into the gum-
ball business, Elencik recalled. ing to make a
living in a penny operation in this day and age!
It just couldn’t be done, he was told.

Then he read somewhere of the words inscribed
over the fireplace of the Hind's Head Hotel in
Bray-on-Thames, near London: “Fear knocked at
the door. Faith answered. No one was there.”

Inspired by this counsel, he made his decision.
And the disaster of which he had been forewarned
just wasn't there,

West Berlin Authorities Remind
All Bulk Vendors of Obligations

supply. The city attorney said he
Wwas receiving complaints that some
operators are placing their name on
machines under the product supply.

Machine operators are obligated,
furthermore, to invite patrons to
telephone them with complaints re-

go with

PLASTIC HEAD RINGS

There it a new heat
wave sweeping the
cauntry,

Everyone i3 getting
hot over the resulis
of our head rings.
Machines are emp-
tying 50% faster,
Use ‘em with 100
count Gum, vse “am
with 210 count Gum.
Whatever way you
use them, the re-
sults will be star-
tling! There are 5§
assorted head rings
in attractive, as-
sorfed colors,

The finger
&imost
vents inferlocking,
They'll vend one at
i@ time.

SE.M par M

bands
meet — pra-

Order from your dealer or contact

paul a.

co. inc.

53 Leonard 5L, N.Y. I3, N.Y. COrllandl 7-5147 &

Greal Time Saver

~ COIN
WEIGHING
SCALE

lcor 1c & 5¢
Combination

Welgha 510.00 In
pmrﬁu. giﬂ.ﬂﬂ in
nickels. Springs
are precision cali-
brated. Heavy
metal base. Glass-
covered dial pro-
tects pointer when

e

Complete With Sturdy

Carrying Case

WEST BERLIN—As the Com-
munist crisis envelopes Berlin, the
city government of West Berlin is
taking action to safeguard the
guality of products in the city's
bulk vending machines,

the owner-operator, his address and
telephone number.

Plainly Visible

This information must be plainly
visible to the patron regardiess of
the level of the machine’s product

ing quality of product or mal-
unctioning of machines,

In general the city law requires
operators to letter their name, ad-
dress and telephone number on the
exterior of the plexiglass in weath-
erproof paint,

ORDER TODAY

‘,’thp.* Bal. C.0.D., F.O.B, N.Y.
istributors, Write for Prices.

J. SCHOENBACH

Factory Distributors of Bulk and Ball

Gum  Vendors,

Merchandise,

Parts,

The city attorney has just written
a letter to the Berliner Automaten-
Verband (BAY) calling attention to
municipal laws regulating bulk
vending machines,

These regulations require, ac-
cording to the city attorney, that
each bulk vending machine be
properly inscribed with the name of

Globes, Stamp Venders, Folders, Cige-
retta and Candy Machines. !i‘anirw
Vendors and :|r||i1'm'§l Merchandise.
EVERYTHING THE OPERATOR REQUIRES.

115 Lincoln Place, BROOKLYN 16, N. Y.
PResiden! 2-2900

The city attorney presumably
acted in response to a survey show-
ing that West Berliners have in-
creased patronage of bulk vending
machines by an average 23 per cent
since the latest tension,

This apparently is a result of

(Continued on page 34)

Please rush complete information and prices on
Mocrthwestern SUPER SIXTY  Ball Cum-Charms
Vender (as illustrated) as well as other MNorth-
western machines,

GIVE 10 DAMON RUNYON CANCER FUND

|
The machine that will bring in extra MYRTLE
new Oak vendor. The machine holds
144 flat pack products. The Oak
slip clutch handle is standard equip-
ment on each machine. Measuring
264" high, 6" wide end 4" deep,
this machine will refuse coins when } 2
empty and is equipped with an Ace
lock and a lock protector. Available
with a 25¢ or 50¢ coin mechanism.
Wall hinge (pat. pend.) simplifies

servicing.

oak

MANUFACTURING COMPANY, INC.
14011 Rightebridgn Ava., Cxirer City, Caliturala

profits for smart operators is this g Mg

boTHE 1
'} ':It

HAME
COMPANY
ADDRESS
CITY.

e, T T
“ B l lE :
e Sl :

Fill in eaupon, clip and mail tos

BERNARD K. BITTERMAN

470% East 2Tth St. Kansas City 17, Mo.
Phene: WA 3-3900

Write for price list and full
sample line.

Oak’'s Sanitary Vendor
avallable at

RAKE COIN MACHINE EXCHANGE

609 Spring Carden Street
Philadelphia 23, Pa.
WAlnut 5-2676

“Stock Is Alwoys On Hand"

COMPACT

Tight closing lid, honest-to-goodness
square mirror, assorted delicate colors.

33 UNION SQUARE
N.Y.C.3, N.Y, » AL, 5-8393

Balance $10 Monthly

ALL WEATHER SCALE

COMPLETE CARINET AND

BASE, CAST IRON, POR-

CELAIN ENAMELED, FOR
OUTSIDE LOCATIONS.
WRITE FOR PRICES

Invented ond Mode Only by - l-i.;‘ p!""' KI"G
WATLING (|-

Manufacturing Company

4541 W, Loks St Chicage 24, .
Est. 1889—Telephone: Columbus 1-1772
Coble Address: WATLINGITE, Chicoge

SURE LOCK, the perfect copsule, Potent Mo. 2762411,
Oubstanding items. Send $2.50 ond recsive 100
quality filled copsules, Contains our complets line.

The SUPER SIXTY

Capsule Vender”
The ultimate in quality Capsule
Merchandising.
Vends any item which can be placed
in a capsule,

5S¢, 10¢ and 25¢.
*With QUICK-TACH at slight extra cost.

CLEVELAND COIN MACHINE EXCHANGE, INC.

2029 Prospect Ave. Cleveland 15, Ohie
Phone: TOwer 1-6715

FREE Nlustrated
Sheats on all
Faature Charma.
Rings and Bulk
Cha

F-nn-mtlul
ATLAS MASTER
Vendors

Company

2534 Mission Street, Pitishurgh 3, Pa.
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Phillips Amusements Introduces
Novel Coin-Operated Golf Game

CHICAGO—A novel coin-oper-
ted putting game called Golf Time
being introduced to the coin ma-
chine trade by Phillips Amuse-
ments, Inc., new coin machine man-
ufacturer in Bloomington, Il
The game consists of a 3-by-10-
foot playfield with a rear scoring
1. Ball is delivered to the player
rom a side chute. Player gets nine
shots or holes for a dime or 18

THE PRICE
IS RIGHT

Send For
New
Listings
Today

ARCADES-GAMES—
BINGOS—RIDES-
MUSIC, ETC.

DAVID ROSEN

Exclusive-A M| Dist, Ea. Pa. !

855 N.-BROAD STREET, PHILA: 23, PA.
PHONE: CENTER 2-1903

BARGAINS

FOR THE WEEK
BULL'S-EYE DROP BALL.$125.00

C. C. ROCKET........ 50.00
UNITED SMALL BALL

BOWLER ......... 125.00
UNITED TEAM SHUFFLE

AIEY .. ....... 15.00
UNITED YANKEE

BASEBALL ....... 225.00

SEEBURG YL200 ..... 235.00
AMI, E120 100.00

WILLIAMS CROSSWORDS 129.50
WILLIAMS GUSHER.... 110.00
CHICAGO COIN RAY GUN 400.00

All Equipment Subject Prior Sale

Write for Our Circular on Full Line
of Coin-Operated Machines.

DISTRIBUTORS,Isc

2315 Olive Street, S1. Louis 3, Mo.
Phone: MAin 1-3511; Cable: Cendist

56" x40
Overall Size

363 Prospoct Place, Brooklyn 38, N.Y,

shots or holes for a quarter.
If the ball drops into the hole
at the end of the green, the player
ets a point. If the player misses,
owever, the ball is removed from
the field by a sweep arm. Thus,
there is only one shot per ball.
90 Seconds Per Game

Kenneth Phillips, president, esti-
mates it takes about 90 seconds to
complete a single game. The game
is an attractively finished model.
Coin insertion is on the top of the
| back scoreboard. The green is of
| nubby-weave carpet. A plastic cover
! protects the green around the hole,
and also prevents players from in-
tercepting a ball with their hands
before it is swept off the field,

Up to four can play at one time.
Scores for all players are flashed
on the scoreboard. A skill equalizer
adjusts the til* of the putting green
for more player appeal.

Phillips said he has aimed the
game specifically at the coin ma-
chine operator and will name dis-
tributors shortly.

The Bes! Sales Boards

and Jar Games

VWeita for informakien
mnd prices.

GALENTINE COMPANY

SEPTEMBER 4, 1961

By BOB LATIMER

ATLANTA—Making certain that every location
owner has a solid understanding of how important
juke boxes, amusement machines, and vending ma-
chines are to his everyday op-
erating costs, is the purpose of
a unigue bookkeeping system de-

BiILLBOARD

‘| MANAGEMENT

Dapt. B, 5317 . Jeffarson Blvd.
l-wfh Bend 17; Indians

|| BEST

FOR LESS

GAMES

Mermaid . .........$125.00

Wagon Wheel ...... 95.00
Hialeah ....... veo. 325.00
Shawnee .......... 265.00
Circus Days ........ 15.00

| Bally Magic Shuffie. .. 45.00
United Lighining .... 95.00 |

Call, Write or Cable
Cable: LEWJIO

lera_nEBﬂtﬁ-trihuting Co

Exclusive Wurlitzer Distributor

“3219 W. Ninlh 51§
Covinglonm, Ky.
Grealer Cincinnati

Tel: AX 1:5969

1301 N, Capilol Ave.
‘Indianapolis, Ind. -
Tel.:' MEirase 5:1593

when answering ads . . .

Say You Saw It in
. Billboard Music Week

w Excifing
KLUB POOL

A Bumper Pool Table with
Recessed Coin Chule and Drawer

FEATURING

» MNew, [ively action metal
bumpers

« Formics Top Ralls

o Lag: that slip inte lack-tight
joints

IRYING KAYE (0.,
INL.

STerling 31200

“Drofic-Makoes" v

(

® PRO HOCKEY
® PRO BASKEIBALL

CHICAGD DYNAMIC INDUSTRIES, INC. 1725

icago coin

» PRINCESS BOWLER
® PRO BOWLER

w., MIVERSEY, CHICALD 14

| Luverne; Barton Steakley, Hunts-

veloped by A. A. Carruthers,
suburban route operator here.

Carruthers, in the phonograph
industry for his fifth year, shares
a well-founded feeling that sim-
ply splitting the take from the
juke box cash till at the end of each collection
doesn't create as powerful an impression on the
location owner as do checks. Thus, in collecting
from some 60 stops, he counts out the take in the
location owner's presence and cross-checks it
against the play meter, he doesn't simply turn over
the cash. Instead, he makes up an amounts-due
form, and then sends the customer a check at the
end of the month, usually covering two collection
periods.

As soon as the location is set up, the Georgia
operator seis up an “account” which is simply a
6% by 9-inch ledger card, which is headed with the
location owner's name, address, description, serial
number, and other details about all machines in-
stalled. Typing in the head, Carruthers leaves space
for enough entries to represent an average year.

New Enfry

At the end of the month, when making up the
credits and debits on the route, he takes each of
the ledger cards out in turn, and types in the total
collection from the machine, plus the amount due,
in a vertical column down the right side, thus
making one new entry each month. Thea, each
ledger card is transferred to a Verifax machine,
which on one sheet of paper, costing 2.7 cents,
makes good clear black and white copies of two
ledger cards in one operation. Then, he simply

FALIEEIET ol § oM

Bookkeeping E)—/st;m Adds Prestige
& Efficiency to Ga. Coin Operation

mails the photocopy of the ledger card to the
location owner, enclosing the check.

By showing the new balance on each occasion,
any special charges taken off the top, expenses,
etc., this photocopy is actually a continuous,
chronological history of the financial relationship
between the location owner and the Carruthers
E!usir:, vending, and amusement-machine organiza-

On.

Since there is a cumulative figure along with
each new balance shown correspond with the
check enclosed in the same envelope, the location
owner knows what the total earning capacity of
the juke box is for any given month of the year,
plus the total which was earned during the year
previous. P

The figures are impressive, particularly in busy
spots, and often have meant the difference be-
tween someone else jumping & Carruthers’ location,
or retention of the spot for no more cogent reason
than the location owner’s appreciation of the busi-
nesslike methods which Carruthers uses!

Costs Low

Costs for the system are low, and since the
ledger card, simply kept'in a metal tray alongside
the Verifax duplicating machine, carries separate
columns for juke boxes, vending machines, and
amusement machines, there is & complete history
always at fingertip.

The fact that all written figures are neatly
reproduced, and the fact that the form is similar
to the folio cycle-billing method by which many
location owners pay their own bills, it commands
immediate respect and attention.

“This is no age for the sort of bookkeeping
which used to be written on the back of envelopes
or on the cuff,” Carruthers said. “With this system
our location owners think a lot more of us, and
the amount of co-operation we get in machine
placement, appearance, maintenance, etc., is oul-
standing.”

‘Franco Dist. Debs

" EUROPEAN NEWS BRIEFS

‘New Princess Unit |

| ® Continued from page 49

‘For Southern Ops

| six months in jail. The Cologne ruling was another in a series

MONTGOMERY, Ala. — Op-
'erators from Alabama, Florida,
Georgia and Mississippi  were
guests of the Franco Distributing
Company here at a recent showing
of the Rock-Ola Princess juke box.
David R. Franco, head of the dis-
| tributorship, greeted the guests.

From Alabama were: 0. W.
Baker, Cullman; 8. T. Richardson,
Eugene Ward and Adolph Sutton,
all of Atmore; I. E. Cohen, O. H.
Dozier, A. M. McCrory, James L.
Rogers, Bertie Stubbs and Red
Ligon, all of Montgomery; H. L

: trade.
Kamper, Fairhope; M. G. Butand, -

of recent court decisions bolstering operator contracts. Without
exception, the courts have ruled that contracts are binding under
all circumstances,

Consider 10% Tariff Slash

BRUSSELS—The European Economic Community’s Council
of Ministers is considering an additional 10 per cent slash in
tariffs for the Common Market. If approved, this reduction
would be made December 31, and would bring the total
reduction in Common Market internal tariffs to 50 per cent.
For the European coin machine industries, taking the existing
levels of coin machine export tariffs within the Common Market,
the proposed 20 per cent slash effective December 31 would
eliminate tariffs as a serious factor in retarding intro-European

Phoenix City; A. L. Kropp and
‘M. B. Pugh, both of Tuscaloosa;
|C, A, Martin, Mobile; Olin E.
Spikes, Auburn; Bill Thompson
|and Horace Crawson, both of Bes-
' semer: Paul Henderson, Andalusia;
| Billy Carmichael, Enterprise; H. V.
| Smith, Alexander City; Kenneth
' Harris, Brundridge; William Hill-
ard, Tuskeege; F. G. Sasser, Brant-
ley; Woodrow Ruff, Notasulga;
0. W. Wood, Andalusia; Harold
Peeples, Eclectic; J. Leon Brown,
Birmingham; Leon Clark, Pratt
City; Joe Byrd and Walker Byrd,

ville.

Georgia operators included Ida
Mae Lipham, and A. L. Andrews,
both of LaGrange; J. H. Jones,
Buford Dowdy, A. W. Harrell,
D. T. Cook and Grady Wallace,
all of Columbus,

From Florida were Gene Sims
and Wallace Arnold, both of Boni-
face; Finley Duncan, Valparaiso;
Jack Horne, Pensacola, and Charles
Hawkins, Panama City. Fabian
Toranto of Biloxi, Miss., also at-
tended.

Winners of door prizes were:
Billy Carmichael, Rock-Ola bar;
Buford Dowdy, chafing dish; Har-
old Peeples, tid-bit tray; Leon
Clark, patio set; Olin Spikes,
camera; Gene Sims, wall bar;
H. V. Smith, cigaret lighter;
Adolph Sutton, utility table; Jack

' Andrews, Dormeyer grill.

Horne, travel iron, and A. L.

L. A. CORDOVEZ, WURLITZER DISTRIBUTOR in Quito, Equador,
doing business as Casa Nacional de Quito, won first prize for his
display at the North American Commercial Exposition in Quite.
Above are two Casa Nacional representatives flanking a local
beauty contest winner who was booth hostess during the show.
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entertainment available anywhere in the world, All In 33%4 stereo hi-fi.

Every listing below Is a ten-selection album record package —each with ten

great recordings by the listed artist.

Order from this exclusive Seeburg "Artist of the Week" lisl to put new life

inta your fall business]

ADDERLEY, CANNONBALL
The Connonball Adderley Quinial
in San Franciico

Cannonball Adderley of the Lightheuse
Riverside

ADDERLEY, NAT

That's Right
Riverside

ARMSTRONG, LOUIS

Louis and the Dukes of Dixielond
Audlo Fidaelity

BAKER, CHET

Chet Baker with Fifty ltalion Strings
lozzlond

BASIE, COUNT

Kansos City Suite

Rovlette

BASIE, NT with JOI WILLIAMS

ust the Blues
gulette

BENTON, BROOK
$Songe | Love te Sing
Marcury

BRAFF, RURY

You're Getting fo Ba & Hobit with Me
§terec-Cralt

BRUBECK, DAVE QUARTET und
JIMMY RUSHING

Brubeck and Rushing

Columbia

DO RAY MI TRIO

The Wonderfully Musical Do Roy Mi Trie

Sterec-Crall

GARNIR, IRROLL

Dreom Street
ABC

GRECO, BUDDY

My Buddy

Eplc

HODGES, JOHNNY

Castle Rock
Varve

JAMAL, AHMAD
Hoppy Moods
Argo

JONES, JONAH

dumpin’ with a Shulfle
Copital

OMNES, QUINCY
‘l'fh. Great Wide World of ﬂuln:jr Jones

Mercury

LAMBERT, HENDRICKS & Hﬂl"
The Swingers
World Pacifig -

LEWIS, RAMSEY TRIO
Strefching Qut
Argo

S O T

10-selection single record packages...

Your Seeburg distributor offers you the greatest array of popular musical

—3

-
)

THOMPSON, HANK
This Broken Heart of Ming
King
WELLS, KITTY -
Kitty's Choice
Seasons of My Heart
Deccn
WILBURN BROTHERS
LYNNE, GLORIA Side by Side
Miss Gloria Lynne Decio
Evarail
MONK, THELONIOUS
Thelonious Monk of the Blackhawk
Eivarside
O'DAY, ANITA
Pick Yourself Up
Verve
PREVIN, ANDRE
Give My Regords o Broedwoy BOONE, PAT
Calumbia Greal, Greal, Greal
REESE, DELLA ot
A Dote with Dellc Reess BREWER, TERESA
Jubiles Noughty, Navghiy, Noughty
SHEARING, GEORGI Corol
The Sheoring Touch BRYANT, ANITA
Conliol Anlta Bryant
STATON, DAKOTA Corlien
Soltly CONNIFF, RAY
Sepiiol Somebody Loves Me
TAYLOR, BILLY Columbia
=Iﬂl'r Lclllfi‘nr with Four Flufes CROSBY, BING/
s LOUIS ARMSTRONG
i_-nul ‘il":m- MGM
frgrige
G RK
TOP JALII STARS :I;::_::: ';:l
iﬂnp}nn{lﬂ:l Sixty WGM
orld Pacitic
SARA DION & THE RELMONTS
?,:,unfﬂ:r a“ N When You With Upon a Ster
e L:w;:ul!; PAUL
E
ﬁ_-tﬂ::::rﬂ,"; yﬂ"l“ Folk Songs of Many Lands
Mercury 1 corlion
FOLEY, RED
— Let's All Sing with Red Foley
= e e Decca
Vst nrr GRANT, EARL
| - ".:-.-'f ) b jEL e N The Magic of Earl Grent
= e et el Decca
b g -}"-f-ﬁg,; BT GRECO, BUDDY
T \WOQTOorr Songs for Swinging Losers
» VWOODLULLL e
o R B b HAMILTON, ROY
s = ' Roy Hamilten at His Best
Epic
CASH, JOHNNY
Ride This Train o JONI
i — s
F
I LONDON, JULIL
EEE‘{ ]J:Inunfdin Benje { ".EE' of Homs
iberty
HILL, GOLDIE
Goldie Hill LEE, PEGGY
Cecca Efl]ﬂ‘h Lea
aplie
PIERCE, WERBB
Weabb with a Beo? MATHIS, JOHNNY
Walking the Streeis Rhythms & Ballads of Broodway
Qecco Cecca
TH, CARL MILLER, MITCH
gmll:n:'ﬁﬁrnﬂh ]'muh TV Sing Along with Mitch
Celumkbla . Columbia
STANLEY BROS, MILLS BROS. ‘
The Stanley’s In Parten Eﬁ'l Mills Broe,” Greal Hits
King ol

o ALL AVAILABLE NOW FROM YOUR

»EEEBURD
DISTRIBUTOR

The Secburg Sales Corporation, Chicage 22

Ik Wi

offers you

all these best selling 33%/3 stereo albums

MOONEY, ART

Spectacular Voices with Banjos

MGM
OTOOLE, KNUCKLES

Sing @ Song with Knuckles O'Tools

Grand Awerd

PLATTERS, THE

Life Iz Just a Bowl of Cherries
Mercory

PRIMA, LOUIS/ KEELY SMITH

Together
Dat

SHERWOOD, ROBERTA

Gel Away from Those Swingin' Doors

Decca

SINATRA, FRANK

Sinofra’s Swingin’ Session
Nice ‘n’ Eosy

Copiiol

STARR, KAY

Jozr Singer

Copital

TWITTY, CONWAY
Conway Twitly's Greatest Hifs
MiGM

WILLIAMS, ANDY

Lonely Sireet
Co l:f_l nca

CAREY, DAVYIE
Bandwogon +4 2

Lourie

COVINGTON, WARREN
It Tokes Twe te ...

Decca

DENNY, MARTIN

Exofic Sounds from the Silver Screen

Libgriy

EDDY, DUANE

Duane Eddy & The Rebels
Jomie

ELGART, LARRY
Sophisticoted Sixties
EAGM

ELGART, LES

Half Safin/Half Latin
Calumbla

FERGUSON, MAYNARD

Let's Foce the Muric and Doncs

Roulatie

GLEASON, JACKIE

Lazy, Lively, Leve

Copital

GREEN, URBIE

The Persucsive Trombone of
Urbie Green

Cammand
HACKETT,BOBBY

Hawaii Swings

Canitol

HAMPTON, LIONEL
Hamp's Big Band

Mudia Fideltiy

HENRY, RAY

Polka Sestion with Ray Henry
Dona

JEROMIE, HENRY

Brozen Bross

Dacca

HAYE, SAMMY

Dance to My Golden Fovoriles
Decca

KING, WAYNE

Songs of the lzlands

Dacea

LIGHT, ENOCH

Persuosive Percussion Vel. 1N
Cammond

MADDOX, JOHNNY

Crazy Otfo

Dot

MONTENEGRO, HUGO
Bongos end Brass

Camelot

Time

WELK, LAWRENCE

Lost Defe
Dat

BALLARD, HANK
Mr. Rhythm ond Blues
King

BUTLER; JERRY
Yeo-Jlay
CHARLES, RAY
Dedicated to You

ABC
CHARLIES, RAY

Genivs -} Soul = Joux
Imipulie

CLARK, DEE
Yee-Joy

KING, B. B.
King of the Blues

Kani

LYNME, GLORIA
V'm Glad There Iz Yeu

Evgrost

THOMAS, JON

Heortbreak
ABC Poramount

WILSON, JACKIE
Jackie Sings the Blues
A Woman, A Lever, A Friend

Brunpwick

Brand New! Week of Aﬂg_ 28

JACK HASKELL
J'cn:ir Swings fnr j'ur:k

*tt**t***********t***t##ﬁ#tt*ﬁﬁ*,

PETE FOUNTAIN

Dn Tn Lr

|-||:| -

Brand New! Week of Sept. 4.%

BRENDA LEE

Emotions

Li=rgd

www americanradiohistorv com

JIMMY WITHERSPOON
Jimmy Witherspoon
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EAMOUS || parone 20X S INAIL POLISH SIMPLIFIES, Lullke LBanter

Figures Reported

moanarouss — he sie of | FHIKES EATERY JUKE PLAYS

1,190 gaming device stamps at

41 $250 each for the current fiscal DENVER—It isn't necessary to go to too much expense or ® Continued

1| year was reported last week by the effort to shill restaurant locations, according to Johnny Knight, 1 from page 50
GUARAHI'EE % | Internal Revenue Service, of Skyland Music Company, here. Company will take over Arm's

- “Ag IDIIE as t.h'!‘-}' bu}f their K_'I]lght, like many other |E1'Ig-EEf.ﬂhllEhcd ﬂptfﬂtﬂl'!., T 1 firm space at 1822 East 38th SU‘EEL Min.

2| stamps, the federal government is believer in the wisdom of furnishing waitresses and bartenders i :

lﬂﬁsf?td," said -an IE‘:“11?»“,5 official with coins which can be used to start up the juke box, whenever n:.-.]ap ol I{EH ddgm to :;4 present
% | when reminded that payoff pinball there are long, protracted periods of silence in restaurants and quarters. Venda recently bought
280 ............5795 | & machines are illegal in Indiana. tavern spots. Formerly, he went to great lengths to develop coins out the George T. Harrison Com-

i “Enforcing the gambling laws is which could h'E' I'EFDETI.I.ZE{I as “shill ml']'l'l.ﬂ'f" whenever collections pany of l.'vﬁ[mr.apﬂliﬁ, which con-
201H ............ 695 | up to ]ﬁ;ﬂiﬁ authugrities." $ were made. This included the use of paint, even metal processing sists of about 70 candy machines
KD200 ............ 425| 8| Vigo County was the lr:ad';ng Which would tint the Cni"}q‘-ndeifﬂgﬂ color. in various locations, according to

L i} | purchaser of the stamps with 151, i o : : »
§ {ak: County was semEd with 141, Instead of issuing coins to the waitresses, we simply asked EudMZul_:er, partner in  the

(16, mnﬂﬂs —_— Dearborn County, one of the small- them to make a small cross on their coins with nail polish,” en firm, Zuber recently re-

est of the State’s 92 counties, Knight pointed out. “In this way, waitresses can set aside a ?&lm-ﬂ from a vacation in Glacier
Seeburg E1 .......$249 | § bought 91, while Marion County few quarters when they come on shift, mark the coins with ational Park, Banff, Lake Louise
Corsair 30-Col 245 | § (Indianapolis), the largest, pro- nail polish which dries swiftly, and keep the coins handy, for and Jasper National Park, His part-
g umn .. . i | cured only 15. Other purchases in- use whenever it is indicated. ner, Earl Grout, spent a week su-

3 Knight then simply set aside the nail polish-i ifi i rvising a_Boy Scout camp in
luded that ¢ derbureh ] ] p e the nail polish-identified coins ; P
tastem 22-Column.... 99 : E:Euv n‘; sv'ﬂle]l o t]? 91, “S': Elnsergh when making his regular collections, and reimburses the wait- Li{lﬂhﬂm Mlnnesu_ta. « + . Walter

2| (South Bend) with 55. Knox with resses—all of them use a different symbol to identify the coins ahl, new Minneapolis bulk
MIII 3| 54 and Madison With’ AR they have dropped. vending operator, is expanding into
t : ' . Play started going up swiftly in the restaurant, as soon as the candy vending business.
Confinenfal 200-Sel., : Hos piﬂll A Il!“illl"r Meeti ng ﬂikﬁ};;t:l;l was dputf into :Iifect, L:i:lnd continued to climb every
3 . : [ a period of several months,
|Ikl.". BN S -$T"g % : EHICAG? = S{!.':I'I.'I:E 200 ]Eadﬂll:lg ngfﬁg;!ﬂt;;ﬂﬂgm;ﬁuy} ]1:15 Eldﬂp.:ﬂd the l'?a]']k};%"\'-'ilh;;ﬂﬂil'pﬂuﬁh“ BUY
4 | club women from the Western sub- . 0 s localions, an adly stakes each of
Terms: Vs depesit required $ |urbs met last week to form the the wailresses at every stop, to a new %ntﬂe of nail polish
3| Women's Auxiliary of Gottlieb whenever they request it.
WORLD EXPORT 3 | Memorial Hospital. Louis Zahn,
WYX % | hospital president, welcomed the - . A

group and gave a brief history of
hospital events.

Members of the auxiliary will
manage the snack bar and gift shop,

COINMEN || rop earninGs

5 738 East Erie Blvd, among other duties, The Gottlieb i : ;

+ Syracuse 3, N, Y., U, §, A, hospital, founded by coin machine : EVERY TYPE OF LOCATION
4 Phone: GRanite 5-1631 veteran David Gottlieb, officially '

T LLs prrrtrssrsssesrasssnsatenty | opened July 24, 2 \ | EVERYWHERE

BUY WITH CONFIDENCE . 80 TTTTRRTTTTTT N Y
CANDY VENDORS == BOWL-A-RAMAS- - - SPECIALS Sincan | |
DuGrenier, 8 Col. .....51% r § like-new 20° mizs. -: Aulea Phote, Modal *9 395 - M'dwest “Elm JE.'I luili """"" :;2;':: _
H:::;.: gu}. PR E! t Call for spacial price. : ﬁmg :h:h, Mod. 211 L:EI S | l
e (bbb ¢ | et oo i EEE! DETROIT DOINGS I.H!.I' CONTINENTAL 1-200
oy R PRI POOL TABLES Charles B. Denni _ EREO .............. 845.00
Natlonal, & Col, ....... 75 | § Pocket, wood top ...5150 | £X: Pop Gun Circus ..8278 || es B. Dennis has moved the Dot Vending Company, formerly (5 AMI LYRIC 100 STEREO ..., 795.00 |
Rows, 7 Sel, ... 11,1, 148 | § Pockst, slate top .... 195 gaily’ gull's-Eve s2ii0s 188 || in Northwest Detroit, out to the West Side suburb of Livonia. The Dot |4 AMI K200F STEREO ...... . 145.00
(= MIsCELLANEOUS - =7 | BUTESY DRk STell 1 o33 | Bx'Seate Gun . 00 793 || firm operates a cigaret vending route as well as bulk vending of nuts, |q ANl Navp SIEAED c.oeeo. 695.00
| Dop Sex Popcarn...% 85 1| write for special prices on gl A MO R and some candy. ... Taylor H. Cooper is incorporating Cooper's Vend- B0 ..vvn. 625,00
|y Sream ikt 84 1] FisHER—VALLEY—KAYE |! Sanco Big Tos ....... 198 || ing System, Inc., to take over the business of the Cooper-Pope Vending Elf:ﬂli KD-200 .......... 395.00
LTRLITIRELIIR) UDRINK VENDORS | Kesney Seertman:l: daf || Company, Inc, which has been one of the city's actively growing |3 Serpupe eagg 11" $R000
Vendo 210 Ice Cream. 8410 | Midway Bazooka .. ... 295 || €18aret vending firms. Leroy B. Pope, who was co-owner with Cooper, SEEBURG C.100 ;ig“
NMendo 210 Milk ....... 418 | Midway Shooty Gallery 350 || has withdrawn from the business, and is understood to be in the |3 o o o 00 treserarens 00
Avence Coftes & 18 | gonm Galiery. new ... g35 || furniture business at present. The company, which formerly planned a Eﬁiﬁﬂ 2000 ......... 295.00
Barvend .:'rnll'f Greund Sesbury Coen Hunt ... 188 diversified operation, is now concentrating on cigaret ven ing, leasing HHILIIIE: ﬂig e 375.00
Spacarh 3-8et Coid """ 10| wmi. Hercules ......> 333 || the candy vending operation to Warren Strikland, who operates out of | q gu1i0 vevs 2ee 00T 495.00 |
; G AL B e JLLOTE, 33 || the same headquarters in the north end. BALLY LUCKY ALLEY........ 395.00 |
UNITED, GOTTLIEER & MIDWAY / Lou N ‘ | Hll.'l' TROPHY ........... 315.00
o u Emtﬂh! owner of the Grand Music Company, has entered LLY STRIXE ........... . 175.00 |
& VGLAND CO Henry Ford Hospital for treatment of a serious diabetic condition, , . . ::Ju-l,: EE“LEIE Cs ...... . 425.00 |
El;:ln II: Mmt;,‘ uccrettary-técasdur?r of MI.ISIT Operators, Inc., was able to | 3 BALLY LOCKY ‘ShbsiE """ "°° ;-E:"ﬂ
" MACHINE EXCHAaMN return home this past weekend after several weeks’ hospitalization for a | % UFFLE ..... 325,
M. 5, GISSER 2029 PROSPECT AYE., CLEVELAND 15, nmu(_/&cE; heart condition, but will be taking things easy for a while. Marty Moss, | J ﬁ#::&:: BB v s 1650 |
Sedos Maknies ALl Phonas: Tawer'1.6715 his son, who is running the Moss Music Company meanwhile, reports C € 180 BoRig. " < saswaes :ﬁ.‘uu |
: business slow, and even meetings of the MOI group suspended for |4 cc Hllll.Ememrlilt'E ........ X E |

the summer. d

Henry Zinkosky of the accounting department of Ford Motor
Yes" - Cﬂmﬁlﬂnj", ;s makél_]g hlq[_ entr}i; inl:i:r I;Iim coin machine business with the
rd — purchase of a portion of the highly diversified route formerly operated
Y by Lorie Lodice of the Lynn Amusement Company. This iuc{udu bu?h EI]IH MACHINE EXCHANGE, IH['.
juke boxes and pool tables, in a route well spread through the suburban | R Uereland. 14; Ohis
{Continued on page 56) Phone: SUpericr 1-4600

Today —

West Berlin 3
Tﬁl‘l‘lﬂl‘l‘ﬁ\' ® Contiriued from page 51 on_Ash e AL

CONTACT
more Berli di ti ' ! G pI“BAllS
iners spending more time - FOR

on the streets observing activity

connected with the Communist seal- | THE LARGEST DISTRIBUTQH OF
ing off of East Berlin and the mili- PINBALL GAMES IN THE WORLD!
tary counter-measures invoked by xclusive Oottish hﬂl:lrlhurur for Esstern

: nnsylvania, Sovth Jersey and Dal .
the Western garrisons. ‘ e

Increased patronage of buolk AMUSEMENT MACHINES (0.

... the world’s
hnest Pﬂﬂl tables vending machines is also on the in- | 866 N, Broad St., Phila. 30, Pa.
crease because, with tension run- You can ALWAYS depend POplar 9.4495

Eiﬂ.ﬁigﬂﬂd ning high, Berliners tend to munch on ACTIVE ALL WAYS Wit s wai tonpeiin
more nuts and confections and

(l H.d H!-[Idf" chew gum as a nervous reflex,

* WURLITZER
2500

IMPORTER

SEND FOR

56-PAGE ILLUSTRATED
1961

CATALOG

COIN MACHINE
EXCHANGE

]'_-l r.lll'.r_" ..., '-'I'.Lj.l!' Fl"lll"

See vour distiributor or write direet.

VALLEY SALES CO.

Sules AHiliate of Valley Mfg, Ce.
333 MORTON STREET * BAY CITY, MICHIGAN * TWinbreok 5-8387

ULTIMATE IN

Automatic
MUSIC

1750 W_ MNORTH AWVE . CHICALGD 37, ILLINDIS " Blekeny F-0%00

VUV D17 o e e s s e e S ——— S — e ———
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WANTED

JUKE BOX MECHANIC

Must be sober and reliable.
' Glve age and experlence In

| first letter.

Write: Box 136
Billboard Music Week
188 W. Randolph 5t
Chicago 1, Nlinols

NEED THE ROOM

ARCADE MACHINES

Factory Rebuilt or “As Is”

AT SACRIFICE PRICES

Guns: Exhibit, Space Invader, Silver
Bullets, S-huurln-p Gallery 500, Dale
Exhibit, Jungle, Treasure Cove, et

Williams: Crusader, Titan, Vanguard, Jet
Fighter, Cross Fire, Periscope, Liberator
Genco: “E Top, State Fair, Circus, Sky
Rocket, Sky Gunner

Chicege Coin: Flayland, C. C. Pistgl

Mutoscopa: Sky Fighter, Alomic Bomber
New and Used Kiddie Rides

Miscallaneows: Mutoscope, Lord's Pray-
er, Voice-0-Graph, Tungo, Silver Bullets.

Chicage Coin: Goalee, Two Player
Hm:l:u-:;r Champ Baskethall, Exhibit:
Card Vendors, Liftle Meiers or Floor-
Size Sets of Cock-Eyed-Circus, KEnotty
Peaks. Capitol: Auto Test, Midget
Movies

Additienal Miscellaneous: Meztal T
Telescope, Mercury Grip, Striking C n:ll;
Water Polo, Bike Race, Solar H

Air Hm:lu'r, Air  Football, kienhfl:
Football, Set Shot Iuhlhall Hydro-
duck, Blood Pressure, Scientific Pok-
erinos, Champ Grip Test

Write, Wire, Call

Come with your trucks . ., . pick
themup ., . . asls , . . AT

UNBELIEVABLE PRICES!

Descriptions of any above machines
or catalog available free,

Mike Munves Corp.

51T Tenth Avenus
Mew “ork 36 Mew York
BRyant 9-6677

T0PS
IN QUALITY

at LOW, Low Prices

- Every Plece Reconditioned
and Guaranieed

BALLY BEAUTY CONTEST..... 3 85
BALLY BEACH QUEEN . ...... 125

UPRIGHTS

Games Inc. WIHH‘I'..........SMS

Games Inc. Double Shot...........
Games Inc. Soper Wildeat ......... !H
Games Inc. Trail Blazer . ...... eass 395

ey iRt
Aulo Bell Circus Play Ball ........ 50
Aulo Bell Galloping Pominces...... 60
Auto Bell Circus Wagon Wheel. .. ... 65

ARCADE

Bally Jot Shutfle Bowler, 8%5".....5 45
Bally Towrnamen! Bowler, 11°...... 195
Bally Trophy Bowler, 14°.......... 245
Bally Lucky I cinieaes . 195
United Bowling Alley, 14'......... 115
United Super Bonus Bowler, 8'..... 185
Uniled Jumbo Bowling Alley, 13°.... 295
Keeney True Score Bowler, 14'..... &5
Bally Sharpsheoter Gum ........... 375

MUSIC

Worlifzer 2000 (200 Sel.)—with

Speed Read hlg’nll ........... 5195

Wurlitzer 2200 (2

FREREERRE

AMI E120.......000000000i00.. 145
Seeburg YIWA (200 Sel.) Wall Boxes. 65

ok 2/ f&wﬁm

AMUSEMENT CO.

114 Eiasy [Fat B Five Pag

Phons ' Glendgle =337

when answering ads , . .

Say You Saw It in
Billboard Music Week

Mousic Operators of America’s September newsletter is being
reprinted in BMW as a service to MOA members. The news-
letter appears in BMW exclusively and is not being mailed to the
membership. The views expressed are those of MOA,

AND SON!

CHICAGO—In our years in the phonograph business, it has been
our good fortune to have gained many friends. These people are
represented in every level of our industry—manufacturers, distributors
and operators. We treasure these friends. Most of them have made
their mark in our business. Some have accumulated wealth, others are
in moderate circumstances but all have one thing in common, they arel
in the coin machine business,

Most of these friends have lovely families, And, we have yet o
find a music man who did not have a fierce pride in his children,
Nothing is overlooked in the development of these youngsters. Educa-
tion, manners, poise, are all of the best. However, in the desire for
the betterment of these children, our business suffers. For, we have
found that it is a rare music man that wants his son to follow him in|
his profession. A doctor, a lawyer, a banker, yes, but a music man,
never! It is unfortunate that the public image of our business is such
that fathers want to spare their sons the indignity of an undeserved poor
reputation,

There are exceptions, of course, A notable one is a lad that was
going to grade school when we first met him. We watched his progress
through high school and college. We were pleased with his decision
to join his father in the distributing end of our business. In a few short
years, he's well up on his successful parent. We're betting he’ll surpass
him and we know that our good friend, Barney Sugerman, hopes that
his son, Myron, does,

Too, we recently attended the introduction of Rock-Ola’s new
model. As a neutral, we have no comment other than this model carries
on the tradition of constant improvement within our industry, But, we
do want to point out that this particular model is the product of a new
generation. This phonograph is the result of the engineering and de-
signing skill of Donald Rockola, son of David C. Rockola. Father
should be very proud! |

We all talk about the need for “new blood” in our industry. We
' search for it far afield, We are missing the forest for the trees. This
“new blood” is in our own homes, at our own dinner tables, It is coin
machine blood for it runs in the veins of our children. Educate them,
manner them, but also innoculate them with the idea that the art of
entertaining by music is honorable, |

It's 100 to 1 that they will do a better job than we havel

MUSIC OPERATORS OF AMERICA, INC.
E. R. Ratajack,
Managing Director
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RUSS LAHART, JACK LAHART AND TOM ODDY, Upstate Vending
Snnri:l, Lake FI::I:I N. Y., unload their first new Princess phone-
grnpll bought from "ﬂ: Conte, Utica, N. Y. Conte made a spa:iul
trlp to lhuw the machine to operators In up-State areas.

THE OLD PROFESSOR, DAVE STERN, Seacoast Distributing, Rock-Ola
outlet in Elizabeth, N. J., shows off the new Princess to Victor
Reggie, Branch Amusement Company, Long Branch, N. J., during
recent open-house ceremonies at Seacoast.

www americanradiohistorv com

MOA Newsletter

OPERATE
UNITED

Slmffle Alleys

Bowllng Alleys

WELCOME EVERYWHERE

*
UNITED MANUFACTURING (0,

3401 M. California Ave., Chicago 18, 1.

SLICK
SHUFFLEBORRD

the -constan! speed wax
— choice of champs,

res betier control.
sé SLICK WAX for
smooth, wuniform per-
formance.

SPEED COAT SILICONE
SHUFFLEBOARD
CLEANER & FINISH
makes a board faster
while maintaining a
smooth protective sur.
face at all times.

qu["HE WMT [}

Since 1932
The SLICK SHINE Company

207 Astor 5%, Newark 5, N. J

ANOTHER
REASON
WHY THE

Wl | ““M n“

[

=, o

Pl'll](‘(‘h%

PHONOGRAPH

VENDING MACHINE ROUTE
FOR SALE

Phonographs, Cigarette Machines, Pin
ball and Bowler Games. Located In
MNorthern Arizona, $25,000.00 Incl
stock, Half down. )

rl n-l !‘. t"g| Ash Fﬂ"hq A-l‘l"-llll-

IMMEDIATE DELIVERY

In Horthern Hilnals, lows and
MNorthern Indlana.

s
GOTTLIER 2-PLAYER

LANCERS

* Proven player a ol — with
Top Rol .Ii'l s ":.'hhi Fop
Bumpers, Kick-Out Holes and
Side Rollovers for Super Score.

# 1 center Kick-Out Holes fire
balis toward tep of playfield.

& 2 side holes kick balls towards
Hll‘l’ll‘lq

NEED for EXPORT:

TEXAN

CONTEST

PHOTO FINISH
SHOWBOAT
MERRY-G0-ROUND
SPOT-A-CARD
CAPL. KiDD
DANCING DOLLS
WAGON TRAIN
LITE-A-CARD
WORLD BEAUTIES
SEVEN JEAS
ROTO POOL

UNIVERSE

SWEET Sioux

MISS ANMABELLE

AROUND THE
WORLD

QUEEN OF
DIAMONDS

ATLAS

RACE TIME

STRAIGHT

SHOOTER
DOUBLE ACTION
SITTIN PRETTY

ROCKET SHIP
(RIS CROSS
LIGHTNING BALL
MADEMOISELLE

SUNSHINE
PICNIC
BRIGHT STAR
WHIRLWIND

HIGHEST PRICES PAID!
WRITE. WIRE, PHONE!

NATIONAL
(OIN MACHINE EXCHANGE

1411-13 Diversey, Chicage 14, Il

BUckingham 1-8211

IS YOUR BEST BUY SERVICEABILITY

look to ROCK-OLA for advanced products for profit

ATLAS

for MUSIC and

ROWE VENDING MACHINES

COMPLETE STOCK OF PARTS—FAST SERVICE |

YEHDING—Reconditioned
WITTENBORG REF, 24.5EL.,
3 COMP., 4-PRICE
STONER D-500 COFFEE
STONER D-13 HOT DRIMNK ......
SEEBURG 800 E-2 CIGARETTE. ...

MUSIC—Reconditioned

MODEL
F-120

SPECIAL!
A.M.L.

250

RECONDITIONED

AML EB0 ................5145
AML 6120 ... .covvvvnnes. 295
AML MODON ........c..... 495
l-"-l- I':“E srEEEAE BT EEE A ili
AM.l. J100 595
-.—H-I-r I'IW s s a@EBE BB E R R ﬁﬁn
SEEBURG XD-200 ............ 445
SEEBURG 222 .............. 195

ROCK-OLA 1468-120 5t.........
WURLITZER 2000

WURLITIER 2100

WURLITZER 1900 .....
WURLITIER 2150 .

WURLITZER 2300.5

Distributors for
AMI — ROWE

A Quarter Cenfury

of Service

|

FOR SERVICE AND PARTS

ATLAS

IS STILL YOUR_ BEST BET!

5 Dep., Bal. C.0.D. or Sight Draft

\TLAS MUSIC COMPAYY

DIV. OF AC AUTOMATIC SERVICES, INC.

2122 N. WESTERN AVE., CHICAGO 47, ILL., U. §. A.

ARmitage &6-5003
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WANTED
(oin-Operated Kiddie Rides

Give all details and prices in first letter

Write: Box 138, Billboard Music Week

188 W. Randolph St. Chicago 1, lllinois
ST nn g g e L

SURE SHOTS FOR LONG RUN PROFITS ...
WM Willicons

POOL TABLES &

UL R LT LR LELE L
SO nnenm

r

¥ 90"
A i 7 et e OVERALL
i, SIZE

alse
Daluxe 75 model

1 431" x 75" sverall size
Both Deluxe 90 and Deluxe 75
Have All These Features:
o brightly polished chromium plated
castings around all pockets
lively rebound cushions
hand rubbed mahogany veneer finish

formed Formica rails
separate cus ball return within easy
reach from upright position

first quality balls size 24" —
cus ball size 2%"

twin dime or 25¢ push chute
o recessed removable drawar

Contact Your Nearby Williams Distributor.
WILLIAMS rLecTronic mig. Corp.

Supplied with
4 best quality cues

$ee the Standard Model 75—
low priced —a quality table.

All models have Slole tops
covered with regulation billierd cloth.

Place Your Order Today!

4343 W. FILMORE 87,
CHICAGO 24, ILL,

when answering ads . . .
Say You Saw It in Billboard Music Week

NEB. GUILD SETS
NEW MEET DATE

OMAHA — The WNebraska
Music Guild has postponed its
fall meeting two weeks to
September 16-17, at the Evans
Hotel, Columbus, Neb. The
meeting was originally sche-
uled for September 3-4 at the
same site,

A new insurance program,
juke box and game exhibits,
business meetings, and session
of the Cornhusker Investment
Club are on the agenda. Doc
Stroh and Frank Holys are
hosts, -

Kiddie - Coin
Ops Occupy
Wash Home

DENVER—Lease arrangements
are growing rapidly in the Denver
kiddie ride industry, spark-plugged
primarily by the development of
hundreds of do-it-yourself coin-
operated laundries and dry clean-
ing plants.

Since most of these laundries
are converted over from other
types of retail operations, there is
usually plenty of room for a kiddie
ride. Also, kiddie rides remain just
about the best panacea for sitting
children which any mother could
hope for. The net result has been
that at least two out of every three
major-scale kiddie rides and dry
cleaning plants opened in the past
few months display bucking horse,
a space ship, an antique car, or
similar kiddie ride entertainment,

Standard arrangements with
coin-operated laundry owners calls
for a flat $30 per month minimum
for the operator, although it has
been pegged as high as $37.50.
Invariably, according to leading
coin-operated kiddie ride owners,
the $30 minimum has been met
easily,

In return for the minimum,
operators usually promise a much
more active machine maintenance
and reconditioning program,

STANDARD FINANCIAL CORPORATION
530 FIFTH AVENUE, NEW YORK 36,

.sales and lease financing.

serve you: Robert L. Krause, Senior Vice President; Harve

2 West 45th Street
Mew York 36, New York
™ 7-2330

3354 Wilshire Boulevard
Los Angeles 5, California
DUnkirk 5-92351

The Directors and Officers of Standard Financial Corporation are pleased to announce effec-
tive September 1, 1961, the transfer of its New York Time Sales: Department operations to
its wholly-owned subsidiary, SFL ACCEPTANCE CORPORATION , an investment company

organized under the Banking Law of the State of New York, specializing in industrial time

At the head of SFC Acceptance Corporation will be Mr, Arnold Harlem, Executive Vice
President and General Manager. Mr. Harlem brings to SFC Acceptance Corporation finan-
cial and credit experience acquired through his many years of association with C.I.T. Cor-
poration, Rowe. Manufacturing Company and Automatic Canteen Company of America.

Assisting Mr. Harlem will be the following newly elected Officers of SFC Acceptance Cor-
poration, all former New York Time Sales Department executives, who will continue to

_ . y Mantelman, Assistant Vice
President; Alan A, Fischer, Assistant Secretary; .Charles Hofmiller, Collection Manager.

All of the personnel of SFC Acceptance Corporation are thoroughly experienced in your in-
dustry, and will now be in a position to offer you greatly expanded services and assistance,

SFC Acceptance Corporation SFC Financial Corporation Factors Corporation of America Texas Factors, Inc.

2 Penn Center Plaza
Philadelphia 2, Pennsylvania
LOcust 8-7700

N. Y.

Fidelity Union Life Bldg,
Dallas 21, Texas
Riverside B-4788

www americanradiohistorv com

® Continued from page 54

the suburb of Allen Park.

cigaret route,

Both mien are new to

his winter home in Florida. His

include Tom Dew

and resort areas. Zinkosky is starting his new business under the ne
name of Zink Recreation Company, and establishing headquarters i

Reinhold W, Schoen of Livonia, is formally registering the Rocky
Vending Machine Company, to operate a small route of cigaret m
chines. A retired policeman, he has been in the coin machine field f
some time and formerly operated a route of bulk gum' machines.
has disposed ‘of this bulk operation because of the problems of speci
licenses and other factors, and will now concentrate only on h

Eugene R. Wagner and Joseph M. Boyle have teamed up to for
the Dearborn Music Company, operating a juke box route in Dearbor
¢ field as operators, although Wagner h
been associated in the past with an operator and is a relative of Joh
Wagner of Dearborn who operates the J. E. Wagner Music Compan

George J. Blascoe, part owner of the North End Amusemer
Company, pinball operation, has retired and moved to Brighton, makin|
partner, Albert Kisner, now wil
Excello Company, has moved to suburban Redford Township.

Martin M. (Barney) Burke of the Browne Amusements is cor
tinuing in office for another year as president of the Detroit Shuffl
board Association by acclamation rather than formal election, repor
Fred Chlopan, executive director. Other officers remaining In positio
of T. J. Amusements as vice president, a
Robert Calderwood of Calderwood Enterprises as secretary-treasure
Summer meetings of the DSA are again being held at Chlopan's o
recreation room in his home in the Northwest section.

Norman Ribant has taken over part of the large East Side rou
of the former Lynn Amusement Company, operated by Lorie Lodic
Ribant, who is making this a part-time operation, is specializing |
bowling games and pool tables, together with a few automatic gun

OMAHA — A two-State shuffle-
board tournament being sponsored
by Coin-A-Matic, Inc., local coin
machine distributors, is expected to
attract full-scale radio, press and
television coverage.

Some 120 or more players from
lowa and Nebraska will compete
for $600 in cash prizes. More than
300 persons are expected to view
the three-day elimination games to
be staged at German-American
Club Hall here October 6-8,

Howard Ellis, head of Coin-A-
Matic, and Frank Hawley, sales
manager, said that already the tour-
nament had received local press
mentions and that they had been
promised radio and television cov-
erage for the actual games,

Women, Too

Ellis noted that shuffleboard
had become quite popular in the
Iowa-Nebraska area and that he
expected a great deal of interest
in the tournament. Women in par-
ticular, he noted, have taken to
shuffleboard in & way they never
quite did to the game of pool.

Entries are divided into three

mmmmmmmmm

| meeting at Virginia Beach.

HY LESNICK (right), Richmond Amusement Sales, hears
new Rock-Ola Princess from Herman Perrin, General Vendin
|Sales, Baltimore, during the recent Music Operators of Virginig

SHUFFLE TOURNEY OPEN
TO IA. & NEB. OPERATORS

categories, professional, amate
and team. The professional cat
gory merely requires a higher ent
fee and players compete for high
prizes,

Trophies will be awarded to
professional singles and double
champion, amateur singles an
doubles champion, team champior
ships and ladies’ championship.

Ellis said he expected the wvar|
ous locations to enter teams an
that in addition the team membej
plus other individual entries woul
compete in the singles games.

Entry blanks are being mad
available at present shuffleboar
locations. All fees must be in b
September " 30, after which ther
will be a drawing for positions.

Entry fees range from $3 fof
amateur and ladies’ singles, to §2
for a four-player team entry,

Prizes are $30, first, $10 secong
for ladies’ and amateur singles; 57
first, and $30 second, for pro sin|
gles; $100 first, $40 second, for pr
doubles; $50 first, $20 second, fof
amateur doubles, and $150 firs
and $60 second, for teams.

about th
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WAKEENEY, Kan.—Anonym-
ity in operating any sort of amuse-
ment machine or phonograph
route is a mistake, according to K.
Hearting, owner of K. Hearting
Amusement Company here.

Hearting, who has an extensive
juke box and game route in West-
ern Kansas, has at least 20 top-

& | notch locations which came to him

through “keeping myself known to

the public.” Instead of posting his

! | company name, telephone number,

. e b

IRVING BLOCK, sales representative for General Vending Sales
Company, Baltimore, explains the Rock-Ola 33%3-45 r.p.m. inter-
mix Mech-O-Matic turntable to Tony Colbert, Danville, Va., ot a
recent Music Operators of Virginla meeting at Virginia Beach.

TOTAL PAID

24 Times

More CIRCULATION
Circulation o e

Than the Nexi i
Magatine! 2 1 42 8
)

THE WORLD-WIDE
WHH&:%TIUHS E I LLE a An D
MUSIC INDUSTRY MUSIC WEEK

: etc., only with the management,

and omitting it on the machine,

| | such as is often the practice, Heart-
| ing thinks so much of self-identifi-

cation that he actually posts not
one, but two over-size business
cards in every phonograph.

In a typical cafe location in
Colby, Kan,, he uses two 3%
by 3-inch business cards behind
the glass on the juke box. These
are set on either side of the turn-
table, where it isn't likely that any-
one playing a record will overlook
them. Listed are K. Hearting
Amusement Company’s chief in-
terests, including amusement ma-
chines and phonographs, the tele-
phone number, and the company
slogan.

“Restaurant owners have to eat
somewhere themselves,” he said.
“When a man is planning a brand-
new restaurant, he is likely to give
some thought to the amusement
machines and phonographs which
are staple at roadside spots. If it
happens that he remembers our
business name, simply by seeing it
repeated on cards wherever he has
stopped to eat, the chances are
that we will get the call.”

* A typical example occurred back
in 1958, when an Eastern Colo-
rado rancher decided to take a

Kansas Coin Op Agrees:
‘It Pays to Advertise’

flyer in the restaurant business,
and built one of the most elaborate
truck-stop restaurants in this sec-
tion of the country. Because he
had seen Hearting's business cards
in several machines, he telephoned
Wakeeney long distance, notified
Hearting that the restaurant was
going up, and asked him to drop
by.
The result was installation of
five pinball games, a phonograph,
several participation games, and a

MILLS Panorams

ci vending machine. All of
these rank steadily near the top of
the list where incomes are con-
cerned.

Another advantage of continu-
ously making himself known to
the public is the fact that location
owners begin to remember Heart-
ing by name, which leads to better
co-operation in requesting phono-

aph records, in appearance up-
E:c]; on the mnchﬁi, and, of
course, in service, Hearting 18
proud of the fact that most of his
locations owners know that he has
the biggest string of machines in
Western Kansas, and that through
this continuous business card ad-
vertising program he can always
count on obtaining several unso-
licited new locations per year.

WANTED

Will Pay $$$ Cash $$%'s

MUSIC

WURLITZER 1700, 1800, 1900, 2104, 2200
SEEBURG—Need every model—A through G
AMI D-80, E-80, E-120

ROCK-OLA 1455, 1448

BALLY Bingos, Lotta-Fun, Skill Score and Skill Roll
WILLIAMS Ten Strike
GOTTLIEB & WILLIAMS Five Balls

WE HAVE OVER 100 USED, GUARANTEED VENDING MACHINES
.. . LARGE ASSORTMENT OF ARCADE EQUIPMENT.

PHONE COLLECT OR WRITE FOR SWAP DEAL!

REDD DISTRIBUTING CO., INC.

126 Linceln Street, Brighton 33, Mo,
PHOME: Algenquin 4-4040 — CABLE “Reddinc”

2

PLAYER

L

New ""Hard-Cofe” Finish
Extends Playboard Life to
an All-Time Highl

SHILL GAME

GOTTLIEB'S

Proven Player Appeal!

performer.

Its massive stainless steel mouldings and chrome
corners provide a clean, "'new game" appearance forever,

Eliminates the need for many

Drop in to your distributor

Flippers

@ Match Feature 3

No doubt about it—LANCERS has everything It takes
to attract more play, more coins, more profit! Coupled
with its sensational new cabinet design you have a dream

¢ Top rollovers light pop bumpers, kick-out
holes and side rollovers for super score

e 2 center kick-out holes fire balls toward top of
playfield—2 side holes kick balls toward

e Bottom rollovers score 200 points when lit

¢ 2 cyclonic kickers light alternately

Performance! Profit!

expensive service calls.

today for a demonstration

or 5 ball play

f 2
Hh=

4140-50 N. KOSTNER AVENUE & CHICAGO 51, ILLINOIS

s Always Prefitoble te Operate Goltlieh Games!




Yours to sell . . .

Blb GHRISTMAS OFFER
FROM GENERAL ELEGTRIC

SELL THESE 3 FOR *149.95!

$t New Portable Stereo. The exciting new
Trimline by General Electric, a brand new de-
sign in portable stereo. Custom changer flips
down and out; speaker wings swing out or de-
tach for wide sound separation. Big stereo
sound in a compact, durable all-steel case, clad
inside and out in lustrous, scuff-proof vinyl.

tk 12 LP Stereo Records. The very best in
modern and classical music, featuring America's

top recording artists. Worth $60.76 (if pur-
chased at manufacturer’s listed prices).

% Pocket Transistor Radio. Big sound in a
small package, Six-transistor General Electric
radio is a favorite everywhere. Fits in purse or
pocket, weighs only 714 ounces.

Progress [ &frﬂ Imporfant Frodvct
GENERAL @3 ELECTRIC

Just in time for your big selling
season—General Electric’'s new
Trimline portable stereo, wrapped
up in an exciting promotion to
help you sell it. Your customers
will see it announced in a spread
in the November 17th issue of
LIFE reaching 32 million people.

BRAINMS

B ]

THESE 3 BIG

EXIRIA'S

1. Exclusive Bing Crosby Christmos rec-
ord. This specially pressed compaci LP
is @ 31.49 volue—you offer it to your
customers for just 50¢£. It's available only
through General Electric dealers, and
you get 20 of them free with your order.

2, Your name listed in LIFE, directing
the cuslomers in your neighborhood to
your store.

3« A complele, hord-hitting point-of-
purchase kit to help you build sales.
You'll want to cash in on this “can’t miss™

promotion. Ask your General Elactric
Distributar for complete delails.




