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New Trail

For Hi-Fi Promotion

‘Stereo Festival’ at Resort Hotel
Sparks Effective Exploitation Route

LIBERTY, N. Y. —Grossinger's
elussy Cutskill spa, treated its 1.500
guests to a three-day “Stereo Fes-
tival” here, beginning last Tuesday
(18). The event, sparked by Bo-
gen-Presto, University Loudspeak-
ers and United Audipo Dual record
changers, could mark an effec-
tive new route for high fidelity ex-
ploitation.

The CGrossinger management,
alert to untricd wavs of entertnin-
ing well-heeled vacationers, helped
the component (irms in Mmany ways.
They provided a listening room off
the main lobby for continuous re-
corded concerts, The “Tatler," a
three - page mimeographed daily
newspaper. plugged the concerts
and the King-size demonsiration
held on the final night of the Fes-
tival (see separate slory below).
Full page announcements, headed
*The First Annual Stereo Festi-

- Jul.” sppeared on the dining room

menus during the week. Signs,
directing guests 1o the listening
room, were lucked up al vaninge
points thruoat the katel,

Mivs. Pitch

For their part, the co-operating
manufacturers assembled a $400

component system (Bogen - Presto |

RC 412 receiver, University S-80
gpeaker svsiem, Dual 1006 changer
and Fairchild $M-1 changer) and
gave it away to a lucky ticket
holder on the last night of the
gala. The ticket stubx required the
name and address of the guest and
formm the busiss for a follow-up
mailing to be sent later in the
summer. A rep from each firm
took turns munning the listening
room — nol to sell, according to

And Then It
Went ‘Phut’

LIBERTY, N. Y. — A slereo
“oula" st Grossinger’s here got off
to a flving sturt last week, picked
up speed as it moved toward a
mass wind-up demonstration and
then, to the sorrew of guests and
manuficturers, sud-
denly went ph-t-1-1l,

Before s packed audijence of
1.500 penuinely  interested vaca-
ticuers, the stereo fuled to stereo-
Flhuul..--;: and the system ilf."'l-’tll\['lll.'*d
a form of distortion heard as con-
tinuous rumble,

“A half hour belore we wenl on,
it was working perfectly,” the man-
ufscturers moaned.

Ihe Thursday night fizzle un-
derscored an | important stereo
demo principle: Keep a second sys-

m set up ready to go against the
{K))-1a-1 chance that something

s will miisfire.

s strictly soft sell,

Blazed

Bogen-Prestos Lurrv Epstein, but
to answer guestions and keep the
MUsic going,

From the points of view of both
the resort management and the
manufacturers, the promotion paid
oft.

“These people huve heard a lot
about stereo but  thev've never
really heard it.,” Universitv Loud-
speakers’ Jay C. Carver twld The
Billboard. “In this relaxed atmos-
phere, they linally find the time to
explore what it’s all about. No-
body's rished. Nobody's trving to
catch a bus or train, We don't
have to pull them in out of the
lobby; they come in because they
hear the music and thev're inter-
ested. In fact, we have trouble
seating everybody.”

Plenty of Interest

Bogen's Epstein concurred. We

couldn’t close the room unul 1:30

a.m. vesterday., And from the looks
of the place this morning. a bunch
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of the guests broke in with food
and drinks and sat listening 1o the |
system until 1 dont know what |
time." 1

United Audio’s Hurold Barton |
had a word of advice for any reps,
'dealers or manufacturers who fol-
low the Grossinger exploitation
lead. “We're commercial, but not
crassly ‘so. Our signs are out but
they're small and dignified. This
These people
(Continued on page 24)

FCC BLUEPRINTS
UHF TELEVISION
TEST B'DCAST

By MILDRED HALL

WASHINGTON — An ex-
periment in “stereo”™ television
on ultra high frequencies
(UHF) instead of present very
high frequencies (VHF) in the
New York area, s in the
works. It will involve simul-
tancous broadeast of the same
program over two UHF chan-
nel stations, one located atop
the Empire State Building, in
New York City, and the other
at_a distance of about 15
miles.

The experiment, proposed
last week by the Federal Com-
munications Commission 8
part of the agency’s 52.000.-
000  Congressionally author-
ized allocations study. It will
test leasibility of all-UHF tel-
evision in the New York area,
and will use the “stereo”™ type
of simultaneous broadcasting
to find out if the generally un-
satisfactory ultra high trans-
mission is improvid that wav.

The FCC has invited rep-
resentatives of the National
Association of Broadcasters,
the Electronic Industries As-
sociation, and hall a dozen
others, to participate as an
advisory commitiee. The proj-
ect will be under direction of
the Commission’s chief engi-
neer, and a UHF-TV project
unit is being sét up at the
FCC for the purpose.

The advantage of a switch
to the ultra-high frequencies
for television is the opening up
of between 70 wnd 80 chan-

(Continued on page 24)
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Diners’ Club Disk
Plan and Phonola
In Package Knot

Sloan-Ashland Direct-Mail House
Sets Tie With Disk-Player Firms

By LEE ZHITO
HOLLYWOOD — A unique

Company (Chicago), Singer - Hut
Motor Products (Minneapolis), and
mail-order package comprised of EM{EH" {Eh]fng“]'.lsﬂis‘ I&ﬂh."tk
a stereo phono, records, and mem- | * -;‘;““Fﬂﬂ}' ’{! ey e giﬂ;w"“’“‘
' bership in o disk club soon will be | ;nnt: 'H[I r;:::m E:': in. the "‘;d‘q'ih*
tested by seven of the nation’s| “H. =S SUSHIES 08 IEXPEIRH AN
leading direct mail dealers, The F'”.';F*"““ m the P?Eh' it
Billboard learned last week. FIRIIEE LSS DICRXt SaRRee:

This marks the fist time Fhm}f'l Mail-order sale of big ticket items
equipment has been pitched Via hao peoved successful in the past

mail order on a massive, coast-lo- nroyided the offer was pitched us
coast scale. It's also the first ime n0m of a

- . ckage. Outstandin
that record club membership has ’2xa:nplr of ﬁ:in wﬁ the job dung
been tied in with the sale of

i by Sloan-Ashland in its direct mail
phonos, thus opening Up a new |grive packaging a Bell & Howell
field of activity to the record elubs. ' iovie camera with free film, Ac-
Package was wrapped up by cording to trade estimates, some 16
Sloan-Ashland, Chicago’s giant di- {million mailings reaped the largest
rect mail house. It consists of a|single sale harvest in the camera
Phonola stereo portable (manufac- ' tield.
tured by Waters-Conley), live free|
slereo  disks, and I'I'Il.'HIhEI"‘hhiF iI‘l| Aller ;nn[i_“uing the camera
the Diners’ Record Club. The drive for some two years, Sloan-
whole bundle sells for ’ilﬂ.ﬁ.!hshhnd has been seeking another
payable i low monthly install- | packuged big ticket item as a suc-
ments. \cessor on the Bell & Howell offer.
It was decided to pitch the stereo

. : * . 'phano, and toss in free recards and
Sloan-Ashland clients testing the |07 0 o0 b membership to

offer include Encyvclopedia Britan- | -

S S - sweeten the deal. The firm han-
::i;'::l {:“]i“l'a:{";:;'n:"&"l:_r;['"J:J‘Iu“‘ﬁ]!ﬂ’:; (dles virtually all the functions in-
Corporation; P. F. Collier Com-| oIVed It sclects the merchandise,
pany (New York), Goldblut’s |15 UP Sources of supply, afranges

e AL i . ‘warchousing, prepares brochures,
(Chicago), Mugess Sporting Lmud",lmm”uu the mailings and product

Successor Foond

{liecnt Roster

Singles Sales Guain
In June, LPs Too .« .« «

in June as well. ..

Single Tecord sales picked up in June over
the preceding four week period in May, 1960,
LP sales which were also off in Mav were up

Calgary Exhn. Shows 60G Gain in

Receipts (o Maintain Reputation , . .

The sturdy Calgary Exhibition and Stamipede
continued to live up to its standing as one of
strongest

the

. Page 2 America.

Diskeries Present New
Product; Fall Plans . . .

tions from New York to

A number of record companies presented their
fall LP and singles product, and their distribu-
tor=dealer fall plans at meetings and conven-

Companies showing new product ingluded Co-
lumbia, RCA Victar, M-G-M, Rouletle, lLop
Rank, United Artists, and others,

| {Continued on page 24)

iCIubs May

Receipts from patrons were up @
whopping $60,000 over last yvear and the famed
chuck wagon races pulled strong turpoults,

‘Add Phonos

HOLLYWOOD — Label-owned
|record clubs — Capitol, Columbia,
land RCA Victor — can be ex-
pected to add phono equipment
(1o their mail-order pitches, should
| the Sloan-Ashland Phonolu - [ree

gutdoor attractions in North

Columbia to Issue All Singles

On Mono 45 and 33 Disks , & .

Columbia Records prexy announced at the
firm's Miami sales convention that starfing
with the firm’s next release all single records
would be issued simultaneously on both 43

single reconds will also be

3%

and seven-inch 31 monophonic disks. Some

Page 3

Tv-AMosle-Radl . ..ess 12

... .Page 50 |disks - Diners' Hn:m;'d Club mem-
: _ T hership package offer. reap anti-
beshl el il e e cipated results. It's a known facl
Amusemnent  Park Musl e | that the disk clubs eagerly sought
, 1 Cipeealtdidvn bR | Sluwe Pop Chatsy— | TICArls IJ’I bﬂ'[:l!ﬁl.ll'l'lg lhtir LIU"LI.I.' 'I'Lﬂ"
Miami last week. Arens, Auditoium Top LPW ume by expanding their mail-order
Newslolgr aai Honot Roll. of His .. 40 pitches bevond the sale of records
Auilio Prodicls . ..... 32 Hot 100 vwaps 43 alone. (Last year, Columbia's club
= Btk Vending ...e0ne. a4 Tomosiow's Tops .. 41 moved into the slide pi'{'ljl.‘l..'h'll'
... Pages 2,3 and 3 Carnival Conlab' »erees 71 Mot O & W, ..uuee 48 Field.)
Clrrus Trouping ..... 96 Bot R, & B ... ... d8 Parent firms of ench of the disk-
Clasified AdS ...e0000 86 Music Record Reviews— erv-owned clubs also manufacture
iy ahi g This Week's LP% .. 19 phono equipment, thus making the
Falr Deded . ooennnnn. 51 Singlet . .coreunes 4348 tie-in even more of a natural. 11's
Fal-Eahibition Radios nssroped interésting to note that Diners’, the
MUnagemen! w.sssses 33 Roler Rumbiings seeoe &7 only record club not owned by a
Final Curtain ooicir. 67 ROWISS oiueevovsnes was #3 phono manufacturer or label will
Hlox 100 ........ exssee 42 BhOW News ..cicasnee $00 be the first to pioneer the combins-
issued on stereo Lottor Li oo encsness BT Talent oo the Mosd ... 52 Hion of club membership with play-

Uback sales,
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Sam Goody Sues Columbia,

Charges Antitrust Law Violation;
Asks 750G Treble Damages

By REN GREVATT

NEW YORK — A second [ront
was opened here this week in the
continuing battle of the record
dealers vs. the record clubs, with
the institution of a suit in the U, 5.
District Court for the Southern
District of New York, by Sam
Inc., against Columbia
Records and Caedmon Records.
The complaint was filed Thursday
afternoon (21).

The complaint alleges violation
by the defendants of Sections 1
and 2 of the Sherman Antitrust
Law and Sections 2(a) and () of
the Robinson-Patman Act.

The action first details the
modus operandi of the Columbia
Record Club which, it is noted, is
a rctail operation, in competition
with plaintiff and other dealers.

“Columbia Reccords sct out to
injure and destroy the competition
with it of phonograph record deal-
ers such as plaintiff,” says the
complaint, “to restramn their trade,
to divert to itself their business
and their customers and to mo-
nopolize or attempt to monopolize

CRDC Gets
FTC Payola
Complaint

WASHINGTON — The Federal
Trade Commission issued com-
plaints of undercover payola last
week against Capitol Records Dis-
tributing Corporation, of Holly-
wood, and Schwartz Brothers, Inc.,
the first Washington firm to be
cited, together with its officials
Harry, James, Bertram and Stuart
Schwartz. The agency also ap-
proved consent orders' forbidding
payola by seven record manufac-
turing and distributing firms. In
the same busy week, the Joseph M.
Zamoiski Company, Baltimore dis-
tributor, denied charges of payola
and asked dismissal of the FTC
complaint.

Firms signing consents, without
admitting payola, were: Fargo
Records, W. S. F., Inc., and Ideal
Record Products, Inc., all of New
York City, together with Ideal's
Newark, M. J. outlet; Eric Distrib-
uting and Field Music Sales, Inc.,
both of San Francisco: King Rec-
ords, Inc., of Cincinnati, and South-
ern Record Disiributors, Inc., of
Mashville.

FTIC says any and all payments
to push records on the air require
public disclosure. The agency cites
undercover payments as unfair
trade competition and deception of
the public as to the popularity of
the tunes being pushed.

the sale at retail of phonograph rec-
ords.

“To accomplish such results, Co-
lumbia Record Club has continu-
ously offered for sale to ultimate
consumer in all parts of the United
States, its phonograph records at
prices substantially below those at
which it has sold and continues to
sell the same records to plaintiff
and other retailers.”

The complaint then goes on lo
illustrate the alleged disparity be-
tween prices offered to club mem-
bers as against those offered to re-
tailers. -

Caedmon Over Club Dedl

Regarding Caedmon, the com-
plaint states that the company of-
fers its product to dealers at ap-
proximately $2.87 each with a sug-
gested retail price of $5.95 each.
It is then charged that Columbia
and Caedmon entered into a “con-
tract, combination or conspiracy,”
under which, allegedly, Caedmon
made available to Columbia, rec-
ords of “like grade and quality as
those sold by Caedmon to plaintiff,
at prices substantially less than
‘those at which said records are

sold to and purchased by plaintiff
i (Continued on puge 44)

Singles Show June
Gain in Unit Sales

Comeback Could Indicate Strong
Disk Year; May Surpass ‘59

NEW YORK — Sales of single

‘records in retail stores showed a

slight gain in
the May 23
thru June 18,
1960 period,
as against the
preceding rour
weeks,  April
24 thru May
21. LP sales
in the same
period stayed the same as in the
preceding four weeks. This slight
pickup in single sales has continued
thru July.

Sales of records for the period
May 23 thru June 18 totalled 9,-
300,000 units. Of these 3,500,000
were LP's and 6,100,00 were sin-
gle records. In the April 24 thru
May 21 period, total sales thru re-
tail record shops came to 9,300 -
000 units. And of these units, 3,-

Fach to Head
Merc. Promo

CHICAGO — Mercury Records
announced this week the appoint-
ment of Charles Fach as national
promotion director., Formerly East-
ern regional sales manager for the
firm, Fach will now operate out
of the main office here. He'll con-
trol all activities of Mercury's na-
tional staff of promotion men.

Kenneth 8. (Kenny) Myers, for-
merly promotion manager, and re-
cently named veepee in charge of
sales, will supervise the entire field
sales staff, with all regional sales
heads reporting to him.

- - - - ..
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500,000 units were LP's and 5.-
600,000 were singles. In compar-
ing 1960 against 1959, for the same
four-week perigd, May 23 thru
June 18, both single and LP sales
are ahead. In 1959 in this peniod,
total sales came to 7,900,000 units,
of which 2,700,000 were LP's and
5,000,000 were singles.

The comeback of singles indi-
cales that 1960 could be shaping
up as a strong vear for records.
For the first half of the year, or
from Januvary 1, 1960 to June 18,
there have been 35,000,000 sin-
gles sold in record shops and 21,-
000,000 LP’s. As against 1959 that
marks an 8 per cent gain for singles
sales and 24.4 per cent gain for
LP sales, adding up to a 13.4 per
cent gain for unit record sales in
stores in 1960,

Even with more and more labels
entering the picture, the Everly
Brothers with “Cathy's Clown,” El-
vis Presley with “Stuck on You,"
and Brenda Lee with “I'm Sorry”
all passed the million mark this
spring. Altho records are selling at

(Continued vn page 40)

VICTOR TO CUT
PKG. PRICE ON
3 & 4 LP OPERAS

NEW YORK — All future
three and four LP operatic re-
leases issued by RCA Victor
will carry with them a new
consumer price structure which
goes into effect immediately.

First albums to fall under
the new pricing format will be
Puccini's “Turandot™ and Ver-
di's "Il Trovatore.” Under the
new set-up all four LP album
sets will be nationally adver-
tised by Victor for the three
LP price; while the three LP
sets will be advertised for the
price of a two LP set. The
new plan will hold for both
stereo and monaural versions.

The “Turandot,” for exam-
ple. which contains three LP’s,
will now be advertised for
$11.98 stereo and $9.98 mono.
This 1s in contrast to the old
price of $17.98 and $14.98.

WNEW Hikes
Program Spans

NEW YORK — WNEW Pro-
gram Director Mark Olds has in-
troduced an expanded program
schedule effective Monday (25).
New format puts one-hour shows
in limbo. Station’s shortest pro-
gram, Monday thru Saturday, will
be two hours, while the longest
will run five and one-half hours.
Olds stated:

“WNEW is carrying half the
number of shows we carried a
few vyears apo, even tho more peo-
ple are working for us.... We
have found that listening habits...
have changed, and we are chang-
ing, too."

The *Make Believe Ballroom,”
emseed by William B. Williams,
has been lengthened one-half hour
and will be aired 10 am. until
noon. The evening session is from
610 B pm.

Other two-hour shows are “Not
a Single Record,” album program
with Dick Parlrjdge. and the Jean
Michel Show. Three-hour pro-y
grams are “"Bumper-to-Bumper Mu-
sic,” with Pete Myers, and "The
Bob Landers Show.” Klavan and
Finch, highest rated morning show

(Continued on _page 40)

Roulette to Take
Over H-S Control

NEW YORK — Stockholders of
Hanover-Signature Records, Inc.,
voted this week to accept a plan
whereby the company in effect will
become a subsidiary operation of
Roulette Records. Preliminary de-

(tails of the plan were revealed in

| The Billboard (July 11 issue).

At the meeting Tuesday (19
have an option to acquire 55 per
cent of Hanover - Signature out-
standing stock within the next five
years. Considerably more than the
necessary iwo-thirds of the stock-
holders okayed the plan.

Roulette will immediately ad-
vance to H-5 525,000 to help the
company in what was described as
the “planned expansion of artists
and product.” NMNo later than Au-
gust 15, the H-S offices will be
moved to the new quarters about
to be occupied by Roulette at the
corner of Broadway and S50th
Street.

Morris Levy, prexy of Roulette,
said the H-S-Roulette deal was in

) |the company,” Levy said,
it was revealed that Roulette would

line with trends toward “bigness”
as noted in earlier stories in The
Billboard. Levy and Bob Thiele,
H-5 prexy, agreed that the move
would immediately save $2,000

\to §3,000 a week in operating over-

head for H-5. “W¢'ll be able to
extend a number of services to
“includ-
ing our own IBM bookkeeping svs-
tem, art department, recording stu-
dio facilities and even promotion
services.”

Thiele said that there are now
approximately 35 albums in the
H-S catalog yet to be released, in-
cluding mew material by Werner
Mueller and Arthur Godfrey. He
added that plans are already in
the works to cut a follew-up to
the current comedy album, "My
Name, Jose Jiminez.”

It was also noted that all pres-
ent H-5 distributors would be
maintained, “Beyond that,” hiele
noted, “this move will be en-
dously beneficial to all our I.H:H:k—
holders.”

www americanradiohistorv com -

'New Major

Shift in
CRDC Brass

HOLLYWOOD — Capito]l Rec-
ords Distributing Corporation last
week experienced another major re-
organization of its top echelon.
Stan Gortikov moved over from
the parent firm (Capitol Records,
Inc.) to the newly created CRDC
post of veepee in charge of mer-
chandising, and CRDC veepee Bill
Tallant, in turn, moved to the na-
tional sales and operations man-
ager's slot.

Gortikov joined CRI in February
as corporate development director,
responsible for guiding the firm’s
projected diversification invesiment
program and the developing of new
products. In switching to CRDC,
he will still pursue these dutics in
addition to absorbing the mer-
chandising and market - planning
operations formerly handled by
Tallant.

In moving from CRI to CRDC,
Gortikov brings with him from the
parent firm all the personnel who
had reported to him previously, in-
cluding William Brukhalter who
will now serve as CRDC market

(Continued on page 44)
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THE BILLBOARD

MUSIC NEWS

CRDC BRASS SHOCKED BY
FTC PAYOLA CHARGES

NEW YORK — Capitol Records has issued a strong slate-
ment relutive to the Federal Trade Commission’s pavola coms-
plaint against CRDC, The statement notes the lack of definite
allegations of fact and expresses shock over blanket charges
lacking specifics. The statement, issued by Gldnn E. Wallichs
and John K. Maitland, respectively chairman of the board and
president ol Capitol Records Distributing Corporation, follows:

“CRDC is surprised and shocked by the FTC's complaint
charging that it has engaged in the practice of payola,

“On two previous occasions CRDC has co-operated with
the FTC in their investigations into the so-called “payola™ situa-

Lion
blunket charges:

The FTC’s complaint gives no facts in support of the
No names, no dates, no cilies.

It doesn’t

even state what form of payola is claimed to have been given,
CRDC's attorneys are endeavoring to learn from the Commis-
sion at the present time specifically what those charges may be.

“Until we are properly informed by the FIC as to the
specific charges we can only reiterate that we are shocked and

surprised by the complaint.

“We have always taken pgreat pride in the integrity of our
operation. As a matter of company policy we have not, and do
not, indulge in the practice of payola, and we deeply regret thut
the Commission has put us in the position before our colleagues
in the recording and broadcasting industries, and before the
public, of having conducted our business in a manner which the

FTC deems questionable.

“We also regret that the Commission, by the issuance of
this vague and general complaint containing no definite alle-
gations of fact whatsoever, has forced that position upon

CRDC.”

Victor ‘Best Buys’
Outlined by Marek

NEW YORK — RCA Victor's
1960 Best Buy program, tagged
“The New Sound American Loves
Best,” includes a total of 23 re-
leases, 11 pop and 12 Red Seal,
which will be issued over a two-
month period (August and Sep-
tember) rather than a one-month

eriod as heretofore. Kicked off
g]f‘ George Marek, RCA Victor rec-
ord division vice-president and gen-
eral manager, the campaign will be
backed by a major ad and promo-
tion campaign in all media — TV,
radio, national mags, newspapers,
point of sale, etc. Campaign is
highlighted by a joint promotion
with John H. Breck, an expanded
follow-up of last year's joint Best
Buy promotion.

All albums in the Best Buy are
available in stereo as well as mon-
aural, and the stereo packages con-
tain the “miracle surface”™ ingre-
dient.

The pop product includes pack-
ages by Chet Atkins, Sam Cooke,
Esquivel, Brother Dave Gardner,
Marty Gold, the Ralph Hunter
Choirs, Henry Mancini, Perez

(arte Bllanche,
Disk Club Tie

- NEW YORK — It was learned
this week that the Record Club of
America, the mail-order disk-phono
club based on the West Coast,
would use part of the membershi
list of the Carte Blanche credit
card club this fall to solicit new
members. The Record Club of
America, headed by George Mitz-
ell, West Cooast record vet, is a
slightly different styled record club
in that members can obtain a
phono at a discount as their pre-
mium if they sign up for 18 month
This club has been in operation
since late 1959,

Two West Coast record men,
Charlie Sims and Don Stockholm,
are acting as suppliers for the Rec-
ord Club of America. Sims was
in New York last week making
contractural arrangements with va-
rious labels for album product.
The tie-up with the Carte Blanche
credit card membership involves a
test mailing of 100,000, If the re-
sponse 15 sufficient, then the entire
membership list of the Carte
Blanche club may be solicited.

Prado, Three Suns and Hugo Win-
terhalter.

Red Seal material includes pack-
ages by Robert Russell Bennett,
two by Arthur Fiedler and the
Boston Pops (“The Music of Frinz
Liszt" and “Fiedler's All-Time Fa-
vorites™), three by Fritz Reiner and
the Chicago Symphony ("Pines and
Fountains of Rome,” “Schehera-
zade,” “MNutcracker Suite”), and
Heifetz and the Chicago Symphony
in Sibelius' “Concerto in D.”

Two opera sets, each containing
three disks, are “1l Trovatore™ and
“Turandot.,” Featured on the for-
mer are Leonftyne Price, Richard

{Continued on pace 20)

Starday Sets

August C&W
Package Deal

MADISON, Tenn, — Starday
Records, with headguarters here, is
inpugurating a Country Music Spec-

tacular package-goods sale during |

August in co-operation with its dis-
tributors and salesmen. Under a
plan outlined by Starday prexy Don
Pierce, the firm will extend a 20
per cent discount on all Starday
country and gospel LP's and EP’s
during August, with 100 per cent
exchange privilege. Pierce savs his
decision to stage the August sale
was influenced by the fact that

(Continued on page 40)

:[Joy’s Yank

‘Robot Man’

NEW YORK — Joy Records is
releasing a version of “Robot Man,”
by Jamie Horton which is the first
American waxing of the English
M-G-M hit by Connie Francis,

The Connie Francis recording
(released only in Britain) has been
in the top 10 on the British charts
but until the Joy version no Amer-
ican counterpart has been released.

Some interest was caused over
the British version when it was
brought to the attention of Worces-
ter's WORC deejay Bud Clain by
Ann Hackett, president of the
Worcester, Mass., Connie Francis
fan club. Since then deejays in
Akron and Syracuse have been
programming it.

Joy Records is an afliliate of Joy

UNMASKED

It Seems

Garry Miles
Just Ain't

NASHVILLE — A myslery was
unraveled this week as to the iden-
tity of Garry Miles, the voung
singer whose hit recording of “Look
for a Star” on Liberty has been
causing untold confusion with the
original hit recording of the lune
on Imperial with Garry Mills, It
seems there is no Garry Miles, but
there s a James (Buzz) Cason,
one-third of the group, the Statues,
who also have an upcoming hit on
Liberty, “Blue Velvet." And there-
by hangs the tale.

The Statutes were originally
formed by Hugh Jarrett, former
boss of the Jordanaires, as a back-
ground group for sessions here.
Liberty prexy Al Bennett signed
the group and sent Souff Garrett
to Nashville to wax the first ses-
sion with the Statues, comprised
of Jarrett, Cason and Dick Wil-
liams. Jarrett decided to cover
the already breaking — on the West
Coast — “Look for a Star" with
Garry Mills, and he decided to use
Cason as a soloist with the nom-de-
plume of Garry Miles, a close ap-
proximation of the name of the
artist who sings the tune in the
fick “Circus of Horrors.” The Lib-
|erty record has held the top chart
position in the “Look for a Star”
sweepstakes, even tho there is no
Garry Miles. But there is a Buzz
Cason, and a happy one, and a

haplmlpy group called the Stalues as
well,

i

Col. to Iss

ue All

Singles 33 and 45

®

NEW YORK—Goddard Licber-
son, president of Columbia Rec-
ords told the distributors, salesmen
and executives attending its na-
tional sales meet in Miami last
week that starting with its August
release, all new singles will be is-
sued simultancously both on 45
and monaural 33 speeds. In addi-
tion the firm will continue to offer
its top-selling singles on stereo 33
speed, The diskery also showed
its first four-track sterco lape re-
leases, inaugurating its entry into
the four-track field, at the conven-
tion, and promoted its new market

tdevelopment program.

Mot Suorprising

That Columbia would be first
with the monaural 33 single disk
came as no surprise lo the trade,
or to the assembled distributors at
Miami, since it was Columbia that
made the effort to bring back the
seven-inch 33 with the introduc-
tion of the stereo 33 last winter,
Lieberson's statement, re the re-
lease of the monaural 33 single
stated in part: “Single records con-
tinue to be the most significant
media for the introduction and de-
velopment of new popular music,
talents and personalities. Today,
an ever - increasing majority of

|adults purchase only 33 r.p.m. al-

bum packages. As a result, singles
have become the domain of the
very young. And now, even they
are turning to albums in increasing
numbers and show a reluctance to
buy both with the mechanical dif-

Garner Racks Up
Injunction Victory

|
¥

NEW YORK — Erroll Garner
won his fight for a temporary in-
junction against Columbia Records
last week. On Tuesday (19), Judge
Spector of the New York Supreme
Court signed the Garner order pro-
hibiting Columbia Records from
pressing, selling, distributing and
advertising the Columbia album,
“The One, the Only Erroll Garner."

Columbia Records the next day
(20) announced that it would ap-
peal the temporary injunction in
the Appcllate Division. Meanwhile
the company made a motion, to be

FLAMENCO

ABC Made
‘Only You'
In Spain

NEW YORK — ABC - Para -
mount's disk, “Only You Fla-
menco,” released last week, dis-
proves the old saw about their
being nothing new under the sun.
Bobby Mellin made the side during
a recent trip to Madrid. Charmed
by some flamenco performances he
had witnessed, Mellin, thru an in-
terpreter, asked whether an Amer-
ican song could be done in that
style.

The performers told him “No."
Mellin persisted, and the group
finally told him, “If you will spend
the money, we will make it."”

Mellin used 40 Spanish musi-
cians and 12 gypsies, so as to get
an authentic flavor and arrange-
ment. “It took five days at the Co-
lumbia studios to do two sides.
. .« We worked two bars at a time,”
Mellin stated, adding that this is
the first authentic adaptation of
an American song (o the flamenco
genre. Mellin also cut an album
with the group.

wwWw americanradiohistorv com

heard this week (27), that the court
withhold the temporary injunction
until the appeal had a chance to
be argued.

Garner’s [ight against Columbia
has been raging a long time, but it
reached its boiling point when Co-
lumibia released the latest Garner
album a few weeks ago. Garner's
manager, Martha Glaser, and at-
torney, Walter Hoefer, claimed the
release was unauthorized and went
to court to secure am injunction.
Columbia shipped the record and
its distributors got it into many

(Confinued on page 40)

Bel Canto to
Put Disney
Disks on Tape

HOLLYWOOD Bel Canto
last week brought the Walt Disney
labels, Disnevland and Buena Vista.
into its tape fold. Deal was signed
by Bel Canto prexy Russ Molloy
and Disney Music exec veepee
Jimmy Johnson, Contract is for two
years with options and makes Dis-
ney diskings available on tape for
the first time. Molloy will issue
the Disnev tape wares in four -
track open reel, two-track and car-
tridge tape forms,

Initial release will be made in
August and will be paced by Dis-
ney's “Fantasia,” recorded by Leo-
pold Stokoswki and the Philadel-
phia Svmphony Orchestra. Aside
from its musical interest, package
has historical significance as the
first stereo recording made, Other
product to be issued on tape in-
cludes “Sleeping Beauty,” “Tutty’s
Trumpets,” “Happy Wanderer,”
Mary Martin’s “Hi-Ho™ album and
Jan Clayton’s “Carousel.”

Plans call for 20 Disnev tape
packages to be issued per year.

—

'1li:;hllllli|:a of interchanging 45's with
',

“The 33 r.p.m. single record
offers the most promising avenua
for recapturing this vital but di-
minishing market. . . . Starting with
our next release, each new Colum-
‘bia single will be released simul-
itum:*uual}' in both 45 and 33 mon-
raural. .. In  introducing Sterco
Seven, Columbia took a bold step
—itlone. This time other manufac-
turers, noticing the urgent need
to revitalize the singles market and
agrecing with Columbia that 33
singles are the media with which
to do it, have already announced
their intention to produce mon-
aural 33 singles. . . . Columbia will
be the first major company to ac-
tually market these records and
have them available in stores.”

Four-Track in Fall

Starting in September, Colum-
bia will release four-track sterco
tapes. All tapes issued from Sep-
tembei on will be released in both
twin-track and four-track stereo
editions. Some earlier twin-tracks
will be made available in four-track
stereo tapes.

At the convention, Columbia
stressed its new fall marketing pro-

(Continued on page 40)

METRO SKEDS
FILM AROUND
CROSBY ALBUM

HOLLYWOOD — First
time a movie production fol-
lows an album's treatment of
a subject will occur this fall
when Metro turns Cinerama
cameras on “How the West
Was Won," issued early this
vear as a double-LP package
by RCA Victor. Album was
produced by Si Rady for Bing
Croshy's Project Records, and
turned over to Victor for re-
lease. It was based on Life
magazine's seven-part series of
the same name.

According to %:;e;ent pro-
duction plans, osby  will
scrve as a central figure in
the film and will be sur-
rounded by a substantial ar-
rav of show business celebs
making brief screen appear-
ances, similar to the method
followed in Mike Todd's “80
Days Around the World.” Al-
bum's music will serve as the
nucleus for an expanded score.
(Alhum featured Crosby, Rose-
mary Clooney, Jimmy Drift-
wood, Sam Hinton, Salt Lake
Tabernacle Choir, the Tarry-
ton Trio, and Bob Thompson
as arranger-conductor.)

In addition to the film-fol-
lows-disk turnabout of the us-
ual practice, Metro's multi-
million-dollar film will chalk
up several other “firsts™: the
first M-G-M film wusing the
triple-screen  Cinerama proc-
ess, and the first time a Cin-
erama production will follow
a dramatic story line. The al-
bum had its share of “firsts”
as well: it was the then newly
formed Project label's initial
recording; it marked the first
time Life magazine tied in
with a disking or permitted
ils material to be recorded.

Only other time that a re-
cording prompted another en-
tertainment media to follow
its lead was Columbia Rec-
ords album of *Pal Joey."
Heavy disk sales initiasted its
Broadway revival.

“*How the West Was Won"
film will be a joint produc-
tion venture by Metro, Bing
Crosby  Enterprises (parent
firm of Project Records), in
co-operation with Cinerama,

_-—
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New British

Ties for

Palette, Other Indies

By DON WEDGE

LONDON — The Belgian-con-
trolled U. S. label, Palette, will be
launched here in the fall in an un-

lette will maintain its own a.&r.
and exploitation departments, but

Pye will be responsible for manu- |

facture, sales and distribution — a
unique set-up for Britain,

The label is controlled by Bel-
gian publisher - impresario Jacques
Kluger. In charge of the London
operation will be Jack Heath and

Tommy Whittle among them. But
| the scope is broadened by the Jerry
Allen Trio, a top TV combo, the
Ray Ellington Quartet, singer Don

usual deal with Pye Records. Pa-| Rennie and musical director Tony

Crombie.

The new efforts to establish the
German Polydor label here now in-
| clude the first deals with U. S.
indies, The Skyhners’ “Pennies

ISIEF” from Wren were issued this
| month.
Polydor is negotiating its first

Cliff Adams, who repsectively head
Kluger's Good Music and Thames
Music publishing outlets,

Adams will be a.&r. director,
with Heath concentrating on ex-
ploitation,

Palette was launched toward
the end of 1958 and almost imme-
diately had a U. S. hit with Reg
Owen's “Manhattan  Spiritual.”
Most of their issues have been
British recordings and usually have
been marketed here on the Pye-
International label.

It will be the first time Pye has
handled an American-based label
TE;‘; Mercury switched to EMI in

Another new label in Britain is
Ember, launched by Jeff Kruger
with the Continental hit, “Banjo
Boy," by Jan and Kjeld as its first
release.

Kruger, best known as a jazz
il:l:lﬁriﬂn_riu and agent, also has a
ﬂu lishing set-up and represents

uddy Kaye in Britain.

For four years he has been pro-
ducing records for release thru the
various major companies here and
Overseas,

Most Ember artists are from the
jazz world — Don Rendell, Ron-
ni2 Ross, Eddie Thompson and

catalog deal for Britain, sales chief
John Phillips told The Billboard.
| This will be one of the major U. S.
jazz lines, one of the areas the
' label plans to exploit more deeply.
|

FIESTA

: Spotlight on
Jazz in
Minneapolis

MINNEAPOLIS — Jazz played
an important role for two nights of
this vyear's Minneapolis Aquaten-
nial (July 15-24) under the head-
ing of "Music on Parade.” First-
night audiences saw an all - star
show featuring recording artists
Vic Damone, Woody Herman and
Mahalia Jackson in Metropolitan
Stadium in Bloomington, a suburb
of Minneapols,

The International Festival of
Jazz took place Monday, July 18,
in Coffman Memorial Union on the
University of Minnesota campus, as
a memorial to Fletcher Henderson,

(Continued on page 20)

From Heaven" from Calica and |
the Blue Chips' “Take Another |

FRENCH LICK
BACK HOME
IN INDIANA

EVANSVILLE, Ind. —
Having been ousted from the
famed resort town from which
it took its name, the French
Lick Jazz Festival has found
a new home in Evansville,
Ind. The festival will not
continue to carry the name of
the town from which it was
ejected. The performances by
a host of the nation’s most
celebrated jazz artists will now
be known as the “Indiana Jazz
Festival.” The date, however,
remains unchanged. As sched-
uled, it will come off July 29
for a three-day run which will
carry it thru July 31.

Hans Lobre, Evansville ge-
ologist and jazz enthusiast,
was joined by the Evansville
Junior Chamber of Commerce
and the city's Fraternal Or-
der of Police in bidding for
the festival when the Shera-
ton  hotel chain decided
against the continued sponsor-
ship of the concerts last week.
The Junior Chamber and lLo-
bre were strongly supported
by Ewvansville Mavor Frank
MecDonald in the quest for
the festival. Mayor McDon-
ald rendered assurance that
his police department, aided
by Vanderburgh County sher-
iff deputies and the Indiana
State Police, will be able to
cope with problems of law en-
forcement.

The concerts will be pre-
sented in the 15,000-seat Rob-
erts Municipal Stadium. The
show will include Benny Good-
man and his orchestra, the
Dave Brubeck Quartet, Red
Norvo, Dinah Washington, the
Chico Hamilton group and
Flip Phillips.

Cap Schedules
4 New Albums

HOLLYWOOD — A compara-
tively tiny, but it hopes, mighty
album release, will be issued by
Capitol Records, consisting of three
pop and one classical LP. Pop
items include a Tennessee Ernie
Ford spiritual song-along (“Sing a
Spiritual With Me”) as a follow-up
to his “Sing a Hymn With Me,”
for 11 weeks on the “Top LP's"
chart; Kingston Trio's “Siring
Along" while its “Sold Out” is in
the same chart’s top spot, and
Frank Sinatra’s first new LP ir a
year, “Nice 'n" Easy.”

Sole longhair offering is “This
Is Hollywood Bowl,” double LP
package simulating an oversized
Bowl concert program and contain-
ing a bound-in 16-page full-color
booklet on the Bowl's 39-vear his-
tory. Album contains 17 selections
taken from 30 Bow] LP's issued
by the label since 1954, It's priced
at $2 under Cap's usual double-
LP package tag. Bowl LP's have
been Cap’s top classical sellers,

YOU JUST CAN'T
DOWN THAT MAN

NEW YORK — Mitch Mil-
ler, in Polyclinic Hospital here
with a slight infection, didn't
miss a chance to talk to the
Columbia distributors gath-
ered at Miami last week for
the Columbia sales convention.

He spoke to them by phone
from his room at the hospital
and exhorted them all to
greater efforts on selling Co-
lumbia albums and singles.
He also spoke enthusiastically
about the new produci. [t was
reported that distribs velled
“Hey Mitch!" back over the
E'I_;mne and that his hospital

d speech was most effee-
tive.

| NEW YORK — Top Rank Rec-
‘ords unleashed its most ambitious
album promotion and exploitation
'drive to date this week with a spe-
'cial 17-minute color slide presen-
tation, which is co-ordinated with a
sampler LP of material taken from
\each of the company’s dozen new
iLP’5.
' One of the interesting aspects of
'the new campaign is the fact that
‘Top Rank execs, rather than dis-
tributors, will do the traveling
'when it comes to getting a look-see
‘at the new product and the plan.
| “Distributors have become ex-
(tremely  resentful,”  commented
' Rank sales chief, Len Levy, "of
manufacturers who cost them lime
and money by holding sales meet-
ings in virtually every part of the
Western hemisphere. Frankly, 1
agree with them.

“My four regional sales man-
\agers and I are going into each dis-
(tributor’s ‘home territory. We'll
hold our sales session and presen-
tation in his office or in our hotel
room. Every important member of
the distributor’s sales staff will be
present and each area will get
'special individualized attention.™

| Rank’s regional men include Cy
Kertman, West Coast; Sam Cerami,
Midwest; Lelan Rogers, South,
and [rv Trencher, East Coast.

Using a presentation based on
the election theme in which Top
Rank becomes “The People's
Chaoice for '60," the slides show
full color covers of new sets by
| Tony Crombie, Philip Green,
| Georgie Auld, Grandma Merrill,
| Raymond Scott, the British Dave
|Lee ork, the Norman Peity Trio,
| Dorothy Collins, the Knightshridge
Strings. the Fireballs, Peggey Stuart
rand Ted Maksymowicz. Singled
‘out for special promotion is the

|

e

Top Rank Execs Take
Fall Plans to Distribs

previously released “Last Moments
of Greatness,” multi LP set of the
Tommy and Jimmy Dorsey orks.

The “People’s Choice™ theme is
followed thru in an extensive series
of window streamers and other
point of sale materials. Special in-
centive aspects of the program will
be announced by Levy at the var-
ious distributor meetings.

Briefings on

NEW ORLEANS — United Art-
ists Records distributors from across
the nation gathered here Saturday
tand Sunday (23 and 24) to hear
 detailed disclosures by diskery brass
'of the company’s fall program and
plans for the future. Official meet-
ings were scheduled for Monday
and Tuesday (25 and 26) at the
Hotel Manteleone in the French
Quarter, following an expected fes-
tive weekend on the town.

Under the tag, “Sounds of the
608, the program includes 15 new
albums as well as five packapges
released in June. With the 20 al-
bums featured in the plan, there
is & bonus arrangement of one free
talbum for every five purchased.
| There is also a plan for catalog
(merchandise, under which for ev-
‘ery 25 albums ordered, five will
be given free. The plan begins July
25 and extends until September
16. Extended billing calls for pay-
ments October 10, November 10,
and December 28.

The vanguard of UA personnel
on the scene includes exec veepee,
David Picker; veepee and general
manager, Art Talmadge; a.&r.

Carlton’s Hot
Bryant Deal

NEW YORK — Carlton Rec-
ords is offering distribs a money-
making deal on the Anita Bryant
album. For every one album the
distrib buys, he gets free the new
Anita Bryant single, “In My Little
Corner of the World."

Thrush is hot as a firecracker,
and the deal is comparable to a
dollar saving inasmuch as the sin-
gle is moving rapidly.

Joe Carlton, diskery president,
| Says there’s only one condition to

the deal: The distrib must pass it
on 10 the dealer.

Carlton has allocated 20,000 al-
bums to distribs on this campaign.
He also noted that artists and pub-
lishers rovalties on the singles will
be paid in full — exactly as on
a sales basis.

The promotion idea was derived
from Morrie Price’s Arnold distrib-
bery in Chicago.
mented on his own and emptied
' his Anita Bryant inventory, lead-
| ing Carlton 1o make the promotion
' a national one.

Roulette Distribs Get
Fall ‘Combination’ Plan

MIAMI BEACH — Roulette

Records held a two-day distributor +

sales convention here last week at
which distribs were introduced to
the new fall program tagged “Profit
Combination,” plus a brand new
and de luxe series of “Gold Classic”
classical LP's.

The “Profit Combination” stated
in pumerical terms, amounts to
what the diskery called the “10-
20-30-60-90 plas 5 plus 2, for-
mula, Translated, this means that
during the August - September
tenure of the plan, Roulette will
offer 10 per cent off on all mon-
aural album buys, 20 per cent off
on stereo purchases, and a 30-60-
90 day deferred billing arrange-
ment. The plus five figure stands
for an extra 5 per cent return priv-
ilege on all initial orders, while
the two figure refers to the total
dollar volume figure for cach dis-
trib. When a distributor meets or
beats this quota, salesmen working
on the Roulette account get to
split up an amount equal to 2
per cent of the total volume.

The sales program includes all
product released on Roulette, Roos

| Tico, Gee and Forum (low-price)
catalogs. Singled out for special
promotion were two catalog items
' —"“Rock 'n’ Roll with Frankie Ly-
mon,” and “Instrumental Imports,”
with Joe Reisman. The Lymon set,
which includes his current single,
+ “Little Bitty Pretty One,” goes on a
one free for every four purchased
basis. The Reisman set will be
shipped in a special cardboard
counter diplay brower box. It
will be sent out in pre-packs of
five or 10 and will be offered to
consumers on a $1 saving to the
consumer over the regular $3.98
price,
| The new Gold Classic series will
' be issued on Roulette, whereas,
formerly the company's only class-
| ical merchandise was available on
the low-price Forum line. The new
sets will go for $4.98 monaural and
' 55.98 stereo. Initial release in-
cludes the six Bach Brandenburg
Concertos in three LP's and a 150th
| Anniversary album of Chopin's 26
| preludes.
A d0-minute slide presentation
revealed new Roulette product by
| = (Continued on page 20)

Price experi-:

UA Distribs Get Brass

chief, Don Costa; national sales
manager, Andy Miele; controller,
Si Mael; national promotion man-
ager, Eddie Mathews; Bob Alt-
shuler, director of advertising and

publicity; Jack Lewis, assistant
a.&r. head;, and three regional

(Cantinued on page 20)

Argo Sets |
Consumer
Coupon Deal

CHICAGO—Argo Records, jazz
wing of Chess Production Corpora-
tion here, launches a thru-to-the-
consumer sales program Auvgust 1
with the kick-off of the Aupust
“buy two LP's and get one free
with a coupon™ deal.

By buving two Argo (stereo or
monaural) albums the consumer
with a sales coupon gets his choice
of any LP in the 67 LP catalog
free. Leonard Chess emphasized
that the consumer program in no
way impairs normal dealer or dis-
tributor profits, with both receiv-
ing a free LP with every two they
buy during the program. To high-
light the program, Argo is releas-
ing *Ahmad Jamal at the Pershing,
Vol. IL,” follow-up to his FEssen-
tial Inventory best seller, a first
album on Argo by guitarist Kenny
Burrell and a new James Moody
package.

Coupons will reach the consum-
er thru High Fidelity, Esquire,
Down Beat and other consumer
publications, while co-op ads will
be run in 30 metropolitan areas,
along with shipments of coupons to
distributors for disbursement to
dealers.

Al Hoffman
Passes at 58

NEW YORK — “A songwriter’s
songwriter,” Al Hoffman, died last
week (21) at the age of 58 Holf-
man was one of the most success-
ful of pop songwriters for the past
three decades, turning out hit after
hit, year after year, in a career that
encompassed the swing and the
rock and roll eras. Some of his
early hits included “Heartaches,”
“I'm Gonna Live 'Til [ Die,” “If
I Knew You Were Coming 1I'd of
Baked a Cake" and “Auf Wied-
esehn, My Dear.”

He teamed up with Dick Man-
ning in the late 40's and the duo
had a memorable string of hits
with Perry Como, including “Hot
Diggity” and “Papa Loves Mambo.”
Other hits penned by the pair were
“Allegheny Moon,” “It Takes Two
to Tango,” “Secretly,” “Hawaiian
Wedding Song,” and "0 Dio Mio.”
According to Dick Manning, song-
writing was Hoffman's life, and he
enjoyed every minute of his career.
Services were hold at Riverside
Memorial Chapel on Sunday (24).
Hoffman is survived by his widow,
Nancy, and three brothers and a
sister.

Big Top-Peterson
Hook-Up Simmers

NEW YORK — Rumors that
Ray Peterson, RCA Victor's cur-
rently hot warbler, would be mak-
ing a new affiliation shortly, grew
stronger this week. Peterson, whose
current smash, “Tell Laura I Love
Her,” is one of Victor's hottest
sellers, has been reported talking
to ‘execs at Big Top Records, the
Aberbach label, about a contract,
when his current Victor pact ex-
pires. It is understood that Big
Top is prepared lo offer a poodly
guarantee to get the singer.
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FUNNY YOU SHOULD MENTION THAT.....

CARL SMITH HAS A HIT SINGLE CALLED
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BRITISH Newsnotes:

By DON WEDGE |responsible for the label here,
News Editor, New Musical Express about-future Hugo and Luigi re-

: . “|leases, including sides by Pe
EMI Records gave an Impressive | oo Della Eﬂeese an}:.i Snrrrz

party in their new London head- o~ o
quarters July 14 to welcome Judy P.Im:.l hack in London is Rod

" . : | T, ) EE“
Garland back to Britain, Manag- latid | Elanameraten’s . production

ing Director L. G, Wood was host | ;e yerome Whyte, who is cast-

back, Whitfield stars in a modern- |~
ized revival of “Rose Marie™ which
iIs now set to open at London’s
Victoria Palace, August 22). . , .
British impresario Harold Davison

is also in America lining up tal-| .
ent for fall tours. By SAM'L STEINMAN

Despite being offered a record | Domenico Modu

: . gno and Franco
salary, Sammy Davis has turned ‘Migliacei have been absolved of
down a season at the London Pal-|s1a0iarism charges brought against
Ia_::'lmm next spring. He is still plan- \{heir hit, “Volare.™ Opera com-
ning a British visit then, but 't|]:|n5f:r lldebrando Pizzetti has filed

will probably be a one-man show, |y report at behest of the court on
once-mightly in London and not on \Renato Rascel's

and the group’s youngest artist,

ning - year - old Janet Osborne,
daughter of Musical Director Tony
Osborne, presented the Capitol star
with a bouquet.

Miss Garland will spend much of
the summer in Europe, recording
three albums and spending the rest
of her time on holiday. She stayed
in London only a few days before
visiting Rome where she was to
complete an afbum with Andre
Previn. She planned to be back in
London this week to cut two LP's
with Norrie Paramor and his or-
chestra. The idea behind the Brit-
ish sessions is to get new versions
in stereo of many of her old hits.
Most of the scores have been
penned by Nelson Riddle, but
Paramor will also be doing some.

Another returning visitor this
month is Mike Collier, the British-
born a.&r. man with Huogo and

'ing the British production of “Once
‘Upon a Mattress,” the Broadway
‘hit by Mary Rodgers, Dick Rod-
\gers’ daughter. Whyte is also be-
‘ginning to plin a new production
of "Oklahoma!™ for a tour next
yvear and a London season around
Christmas, 1961,

Other visitors include George
Greif, personal manager to Billy
Eckstine, for a few days' business
talks. . .. Nat Cole is expected for
two days at the end of the week
after appearing at a Monte Carlo
gala. ... Tony Martin is due back
in September after playing dates
in leading clybs at USAF bases in
Germany. . . . MNegotiations have
also begun for chart-topper Jimmy
Jones to join a one-nighter tour
|being arranged to start in Septem-
i ber.
| In the other direction — British

Luigi. Tho here mainly for holi- [thrush Lita Roza, now in Australia,
day, he has had a series of con-|plans to return via the United
ferences with RCA Victor's Eu-|States. , . . David Whitfield and
ropean chief, Arnold Klein, and of- |his wife, Sheila, are in the process
ficials of British Decca, who are'of the same Irip. (When he gets

OO0 vr. 00

BROADCASTER:

DID YOU KNOW THAT EACH WEEK THE MUSIC STAFF OF THE
BILLBOARD REVIEWS AN AVERAGE OF 110 NEW POPULAR
RECORDS IN ORDER THAT THEY MIGHT SELECT FOR THE TRADE,
BROADCASTERS, DISTRIBUTORS, DEALERS, MUSIC OPERATORS,
ETC., THE BEST OF THE WEEK'S NEW RELEASES?

EACH WEEK THE BILLBOARD PRINTS 1TS REVIEWS OF
ALL NEW SINGLE RECORDS ISSUED BY RECORD MANU-
FACTURERS AND EACH WEEK THE BILLEQARD SELECTS
THE BEST OF THE NEW RECORDS AS ... . SPOTLIGHT
WINNERS . ...

YOU CAN NOW ElmsCHIHE TO A NEW SERVICE AND RECEIVE
EACH WEEE THE ACTUAL ORIGINAL RECORDS.... TEN SPOTLIGHT
WINNERS . ... AS SELECTED BY THE BILLBOARD MUSIC STAFF.

SHIPMENTS ARE MADE IN THE SAME WEEK THE RECORDS
ARE ANNOUNCED IN BILLBOARD, THUS YOU CAN ASSURE
YOU AND YOUR LISTENERS OF A CONTINUING SUPPLY OF
THE BEST OF THE NEW RELEASES AT A PRICE TO FIT
YOUR MUSIC BUDGET.

SETART THIS WEEK TO RECEIVE YOUR INITIAL EIGHT
WEEKS SHIPMENTS OF POPULAR SINGLE RECORDS FROM
RECORD SOURCE, INC. FOR AN INTRODUCTORY FEE OF
THIRTY DOLLARS. AFTER EIGHT WEEKS YOU CAN CON-
TINUE TO RECEIVE THE SERVICE OF RSI FOR ONE FULL
YEAR (52 more weeks) FOR $160.

M — ———— T — i — i — — — — — — ———— —— T — i — e [ e ——

Gentlemen:

We are encloaing our check for RS1's Singles Service
for: b

$ 30. EIGHT WEEKS—REGULAR MAIL

$ 35. EIGHT WEEKS—AIR PARCEL FOST
$160, FIFTY-TWO WEEKS—REGULAR MAIL
$190. FIFTY-TWO WEEKS—AIR PARCEL POST

&

RECORD SOURCE, INC.
333 E, 46th St., N.Y., N.X.

Eiallon Call Leiiers Attentlon
Company Name

Address .

Ty Tone Efale

It is a-condition of thig subseription that records supplied by RSI will be used for and by
broadcast personnel only.

 m— T EPreye—

a twice-nightly schedule in a vaude
format as insisted on by the Pal-
ladium. Davis is expected in Eu-
rope in the fall to film “Le Jazz
Hot.” It is now confirmed that
Marlene Dietrich and Gene Kelly
will be among his co-stars.

Tentative British premicre for
“Let's Make Love"” has been set for
September 19 at the Carlton.
Frankie Vaoghan, who is co-starred
in the movie with Marilyn Monroe
and France's Yves Montand, should
be around for the opening. He is
expected to réfturn to the Dunes,
Las Vegas, Nev,, September 23,
. + « The Barry Sisters arc due back
in London for Savoy Hotel cabaret
from September 26. . . . BBC-TV
will stage closed-circuit sessions of
“Juke Box Jury" daily during the
annual Radio Show — the leading
exhibition in the domestic field —
from August 24 thru September 3.

After his European holiday in
September, Bing Crosby will film
an hour - long spectacular in Dub-
lin early in October for TV show-
ing by (U. 8.) ABC. With him will
be Barry Fitzgerald.... Trumpet
star Eddie Calvert is in the process
of winding vup his publishing firm,
Gabriel Music, which has been
fighting hard to promote British
songs. General Manager Max Dia-
mond moves to professional mana-
ger of Kassner's at the end of the
month.

Tho there is a general trend of
lower prices, particularly for LP's
and EP's, British Decca is raising
the cost of some singles slighily

(Continued on_page 8)

Best-Selling Pop Records
in BRITAIN

Week ending July 22, 1948
{Courlesy MNew Musical Express, London)

Last This
Week Week

2 i1 PLEASE DON'T TEASE=CIIT
Richard {(Columbin)

1 2 Q00D TIMIN'<Jlimmy Jones
i M-G-AD )

4 3 SHAKIN' ALL OWVER—JTolnny
Kidd {(HMV)

3 4 AIN'T MISBEHAVIN'—Tommy
Bruce {(Columbis)

i | 5 LOOK FOR A STAR—Garry
Mills (Top Rank)

17 & WHEN WILL I BE 1LOVED=—
Everly Brotherz (London)

B 7T ANGELA JONES—Michael Cox
(Trivph)

E !- WH.AT F. ! Mﬂ[]TH-—-—-T{I:nuT:}'
Steele  (Decca)

7 8 ROBOT MAN—Connie Francis
(M-G-M

— I TF SHE SHOULD COME TO
YOU—Anthony Newley (Decea)

10 i1 WHEN JOHNNY COMES
MARCHING HOME—Adam
Falth {Parlophone}

5 12 MADE YOU—Adam Filth
{Parlophone)

$ 13 THREE STEPS TO HEAVEN—
Eddie Cochran [(Londaon)

— 14 BECAUSE THEY'RE YOUNG—
Duane Eddy {London)

17 15 TTSY BITSY TEENY WEENY
YELLOW POLKA DOT

- BIKINI—Brian Hyland

(London)

20 16 ELVIS 15 BACK (LP}—Elvis
Presley (RCA) :

I 17 1 WANNA GO HOME—TLonnbe
Doncgan  (Pyve)

12 18 MAMA—Connle Francis (M-G-M)

1Ia 1% I'M SORRY—Drenda Lee
[Brunswick)

APACHE—The Shadows
(Colimbial

PAPER ROSES—Kave Sisters
{Philips)

LOVE IS LIKEE A VIOLIN—Ken
Dodd  (Dececa)

CATHY'S CLOWN—Everly
Brothers (Warner Bros.)

MAIS OUl—King Brothers
(Parlophone)

29 25 ANGRY-—Marty Wilde (Philips)

26 1 WAILKIN' THE FLOOR OVER

YOU—Pat Boone (London)

— g
11 11
n
13 2
— 24

13 27 DOWN YONDER—Johany and
the Hurricanes (London)

= 18 COME BACK AGAIN—AnRne
Shelton (Philips)

— 29 BANIO ROY—Valerie Masters
(Fontana)

11 30 LADY 15 A TRAMP—Buddy

Greco [Fontana)

“Romantica™ in
which he finds it similar in 12
‘places 1o Nicola Festa’s “Angui-
ella,” but does not believe the
\charge of plagiarism should be ac-
icepted because the success of the
song depends largely on the intro-
duction which is entirely different,
Meanwhile last year's big hit,
“Your Kiss Is Like a Rock,” faces
plagiarism charges from Umberto
Frattali, composer of “Song of Real
Life,” who claims Adriano Celan-
tino took his tune from the latter,

January's San Remo Festival will
be featured in forthcoming film,
"The Great Challenge,” most of
which was filmed during the fes-
tival. ... American record, “The
Jungle Chase,” has been seques-
tered by_Milan police on the
ground that it cortains sexy and
suggestive sound effects, . . , July
23 edition of Gorni Kramer's
“Happy Vacation” TV program
will be Italian entry for World
Prize of TV Spectacle. . . .
| Patachou was featured on the “Tin-

tarella™ (Suntan) TV program,

Rocco Granata, Cosenza auto
mechanic who became a top re-
cording artist with his own song,
“Marina,” is" now appearing in a
film of that title being made in
Munich. He is scheduled to ap-
pear on the Clark TV show at
Carnegie Hall November 4, ., , ,
Naples Festival in New York has
heen set for September 16-18 at
Carnegie Hall with 10 old hits and
10 new songs programmed, Sing-
ers will be Maria Paris, Miranda
Martino, Desi Lumini, Aurelio Fi-
erro, Tullio Pane, Emilio Peri-
cole and possibly Sergio Bruni, the
"_I:na-.li boy™ of the last Naples fes-
tival.

French ace Gilbert Becaud will
receive the “Record Oscar™ for for-
eign stars at Alassio August 20-21.
Italians in pop category will be
Tony Dallara and Umberto Bindi.
Classical winner 15 Maria Callas,
... 5an Remo will hold Festival of
New Voices August 26-September
| B, with winners getting opportunity
(In big event at end of January.,..
Arnie Maxin, president of M-G-M
Records, in Milan for conferences
on Katina Ranmieri disks in English
and Italian.... Ted Wallerstein,
veepee of Everest, met with CGD
executives to plan an opera record-
ling session in late September,
CGD issues it first longhair disks
'in October.

M-G-M's Toni Carroll featured
new record funes, “1 Wanna Be
Loved,” and "It Is Not Forever”
at “La Perla™ Venice in show which
was nationally televised. ... Flo
Sandons and Nataline Otte and
their families leave for New York
and American engagements second
week in September. . . . Sergio
Franchi is back from doing show
for BBC-TV and two months of
p.a.’s in England. ... Torrebruno,
best-known Italian in Spain, will
do his "Goodbye My Love” on Fra-
nada TV in England July 24 and
participate in Barcelona's Mediter-
ranean Festival September 23-25.
... It looks as if Johnny Dorelli’s
“Letter to Pinocchio” may be Euro-
pean hit of the year. It has sold
60,000 in Italy alone to date....
Graz, lots!

-
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ITALIAN N é@éﬁotes:

By MARIO DE LUIGI

Musica e Dischi, Milan
Dinah Shore will be in Italy dur-

ing the summer season. Dinah,
who is momentarily in Scandinavia,
will take part in a musical film
which will be made in Rome dur-
ing the next months. The title of
her latest Extended Plav recording
which has just been released in
Ttaly is “Dinah, Yes Indeed.”...
According to the German and Ital-
ian press, Frank Sinatra will also
be in Italy this summer. While he
was in Berlin, Sinatra made an
agreement with a well - known
American impresario for a tour of
many European countries includ-
ing Italy.

The ‘'Wiseguys Quartet that ac-
companied Eddie Calvert on his
highly successful Ttalian tour, has
stopped off in Italy to make a re-
cording for Columbia for early re-
lease, containing “Deedle Dum
Doo,” and “First Love.”. . . . Lloyd
Price, the celebrated “‘creator™ of
“"Personality,” one of the major
successes of recent months, has a
good chance of repeating his suc-
cess here with his new recording,
“No If's, No And's,” coupled with
“For Lave.”

Tony Renis, the voung singer
considered by experts and public
as one of the top voices of Ttalian
popular song, won third prize st
the Ancona Festival with his com-
position “Don’t Say 1 Cry.”. .. The
film “II Portoricano” (The Porto
Rican) continues a success. It is
aided by a sound track, the music
from which is composed and re-
corded by Lawrinde Almeida; all
the music in the film has been
recorded under the title “Happy
Cha Cha Cha.”

As expecied after the tremend-
ous success it has had in the States,
Jeanne Black’s record hit “He"ll
Have to Stay”™ 1s on the road to
similar acclaim in Italv..., The
record “Was It a Dream” b-w “Tha
Moon's Not Meant for Lovers,” has
recently been issued in Italy, It
was recorded by the Roval Teens,
the vocal group which conquered
the Italian public with “Believe
Me.”

The Kingston Trio's lutest LP
to be released in Ttaly is “The
Kingston Trio Sold Out.” Italian
TV has recently inaugurated a new
pop tune show. By mcans of filmed
bits, the broadcast, titled “Caril-
lon,” which goes on the air every
Tuesday at 7:15 p.m., will present
a world panoramic view of popu-
lar tunes,

Best-Selling Pop Records
in ITALY

Week ending July 22, 1960
{Courlesy Musica e Dischi, MHan)

Last This
Week Week

1 1 SEREMATA A MARGEILINA—
Sergio Bruni (VMoce del Pedrone),
Ruggera Cori  (Darmd

SCANDALO AL SOLE—Percy
Faith (Philipsi

IL WOSTRO COMCERTD=
Umberto Bindi (Ricordi

PUPFY LOVE—PFaul Anka
[Columbia)

WORDS=—Pat Hoone (London)
DE' UE' CHE FEMMEMA—
Aurelion Fierre (Durium)

ETAIRWAY TO HEAVEM—Meil
Bedaka (RCA)

PERSOMALITA—Caterina
Valenta (Deccad

"LONELY BLUE BOY—Conway

Twitty (M-G-M)
MORGEM—Eddie Calvert
(Columbia)
MY HOME TOWNSN—Paul Anka
{Columbia)
MNESSUNDO AL MOMNDID—
Peppino D Capri (Carisch)
IMPAZZIVO PER TE—Adrizno
Celentana {(Jollv)
STUCK ON YOU—Elvis Presley
(RCAY
14 15 CORIAMDOLI—Mina (laldisc)
12 16 SEGRETAMENTE—Luciano
Virgill (Voce del Padrone)
19 17 STI' MMANE—Nunzio Gallo
(Vis)
13 18 OH, OH, ROSY—Marino Marinl
{Durium)
CATHY'S CLOWN—Everly
Brothers (Warner Hros)
— M I'LL MHEVER FALL M LOVEH
AGAIN—Johnnis Ray (Philips)

L]
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TWIN-PACK SPECIALS

SENSATIONAL BUYS TO PASS ON TO YOUR CUSTOMERS

_BUY ONE...GET THE TWIN FREE

ORIGINAL CAST ALBUMS e FILM SOUNDTRACKS e 20th CENTURY STRINGS @ GEORGE GERSHWIN e HARRY SIMEONE CHORALE
® AL MARTINO e GLENN MILLER ORIGINALS @ TOMMY DORSEY ORIGINALS @ GREATEST DIXIELAND e WORLD'S BEST RAGTIME
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GERMAN Newsnotes:

Southern Germany
By JIMMY JUNGERMANN

Producer, Baverischer Rundfunk,
Munich

Tops on the Berlin Hit Parade
is Ella Fitzgerald's “Mack the
Knife." ... Muggsy Spanier was
very happy in Frankfurt. He wants

to return with Vie Dickenson, Ed
Hall, Jess Stacy or Ralph Sutton,
Druck Parham, and George Wei-
tling to give another concert. . . .
Andre Previn left sunny Italy for
rainy Vienna, After a while he will
go to Paris,

Benny Goodman will visit Ger-
many in the autumn to play with
leading German symphony orches-
tras. On the program is the Mo-
zart clarinet concerto. ... New Or-
leans veteran Edmond Hall tours
Czechoslovakia, It is the first time
a jazz musician from New Orleans
has visited that nation. Czech Dixie
group headed by Gustav Brom ac-
companied Hall. . .. German music
publisher Dr. Hans Gerig cele-
brated his 50th birthday. He has
now issued two U. S. standards
for the first time in Germany:
“How About You" and “Taking a
Chance on Love,” with the Ger-
man titles of “Das Ist New York”
and “*Wenn Du Bei Mir Bist.”

“Stop the Music” and “Verbo-
ten!” is the new rule at the German
recreation centers for transistor ra-
dio fans. To keep the beaches of
the lakes quiet, no radio music is
allowed any longer. ... Eric Stein-
berg, M-G-M’s manager for Ger-
many, visited Munich to plug new

rogram schedule.... Brunswirk

as issued Brenda Lee's newest suc-
cess, “I'm Sorry™ b-w “That's All
You Gotta Do."

Northern Germay
By BRIGITTE KEER
Music Edifor, Automaten-Markt

Similar to the florists’ telegraph
organization, a new record delivery
service called Europrasent, has
been set up, embracing about 600
record retailers in Western Ger-
many, and West Berlin will par-
ticipate when the service starts
August 15. The customer can se-
lect a record and one of 10 differ-
ent preprinted letters for delivery
by the dealer nearest the home of
the addressee. Delivery charge
for a single record is DM .85 (about
20 cents); for LP's the amount is
1.58 DM (i.e., about 39 cents).

There has been a remarkable ex-
change of tunes beiween West and
East Germany. Philips has given
such titles to the East German
Amiga label as “Chico Chico
Charly™ sung by young actress
and songstress Heidi Bruhl, “Luna
Luna Lu, Licber Mond” by the
same singer, and “Primadonna in
Meinem Herzen" (Primadonna in
My Heart) by Peter Beil, young
trumpeter and singer, as well as
recordings on Gerhard Wendland.
In return Amiga has sent such East
German titles as “Weil Er Ein See-
mann War” (As He Was a Sailor),
and “Damals” (Then) by young
Berlin songstress Barbel Wachholz,
among other titles regarded as
baving a good chance here. The
smash hit “Gitarren Klingen Leise
Durch Die Macht” (Guitars Are
Sounding Softly Through the Night)
had been No. 1 in Eastern Ger-
many before being released here
by Ariola, sung by Greek singer
Jimmy Makulis, whose disk was a
really tremendous hit, remaining in
the best-selling charts for many
months in Western Germany, And

1

now the latest top title of the Rus-
sian Zone has just been released
by two West German firms:
(“Zwischen Abschied Und Wieder-

sechen" (Between Farewell and Re-!

turn) by Mais Anderson on Metro-
nome and Harry Graf on Ariola.

Deutsche Grammophon Gesell-
schaft has just released an M-G-M
record with the German version of
“Everybody's Somebody's Fool,”
entitled "“Die Liebe Ist Ein
Seltsames Spiel.”

Ted Herold has the German ver-
sion of “Swinging School” from
“Because They're Young” (starring
Dick Clark and Victoria Shaw)
entitled “"Hast Du Funf Minuten
Zeit'3” (Have You Got 5 Minutes
Time?), released on Polydor. Orig-
inal sound track with Duane Eddy
is on the London label. This pic
will be shown in German theaters
in February 1961..., “Mach Dir
Keine Sorgen Charly” (Don't
Worry Charly) is the German title
of the calypso, “No One Under-
stands” recorded by Christa Wil-
liams on Decca. German lyric was
written by successful texter Armie.
Backing this title is the German
version of “Bright Eyes” titled “Ein
Bisschen Liebe” (A Little Love),
with the same songstress.

Polydor has discovered a new
teen-age talent: Helga Brendgen,
whose first release is the German
version of “Young Marriage,” calle
“Du Fehlst Mir" (1 Miss You).
German lyric by Walter Brandin.

.. . The American Forces Neltwork
aired the following tunes most fre-
quently in the first half of July:
“Everybody's Somebody's Fool”
(Conmie Francis). “Paper Roses”
(Anita Bryant), “Cathy’s Clown”
(Everly Brothers), “Bill Bailey”
(Bobby Darin), “A Rockin’ Good
Way” (Brook Benton and Dinah
Washington), “Cherry Pie" Skip
and Flip), “Greenfields” Brothers
Four), “Night" (Jackie Wilson),
“I'm Sorry” (Brenda Lee), "Swing-
ing School™ (Bobby Rydell).

BRITISH Newsnotes:

@ Continued from page 6

from August 1. Releases on the
Decca, Durium and Beltona labels
at present cost 65 (84 cents), but
will move vp to 6s4d (89 cents). |

QOriole has placed two of its re-
leases with Jamie for U. S. distribu-
tion, and has a third coupling with
| Everest. Frank Weir ork with
| “Caribbean  Honeymoon™  and
iU. 8. comedian Leo De Lyon’s
first British waxing, “Rich in Love"
b-w “The Blue Train,” are the disks
with Jamie, while Dick Jordan’s
“Little Christine™ is with Everest.
... The label recently signed one
of the best-known British rockers,
Terry Dene, from Decca thru El-
vis Presley, who, at the end of his
European Army service had a good
knowledge of the U, K. musical
scene. Better, frankly, than some
visiting execs. Seems that an Amer-
ican writer clirrently based in Lon-
don, Charles Greenfield, did a num-
ber he thought suitable for “G. L
Blues.” He took it to Frankfurt,
but Elvis said that the movie songs
were fixed, but why not let Dene
try it? Dene did and Oriole picked
him up when they heard a demo.

With near saturation of two -
channel TV in Britain, sales of
TV sets have begun to slump, but
sales of radios are booming, par-
ticularly transistorized portables —
a trend that can only help the mu-
sic business. There is a growing

pop music, with a higher than ever
number of d.j. shows slotted at
good limes,

EMI-Columbia’s Cliff Richard
looks like setting a new British
record by getting gold disks for
successive single 1ssues — “Living

and its following release, “Travel-
lin' Light.” Sales of the latter are

awareness, too, by BBC radio of|- .

Doll,” which hit in America, too,|...

over 900,000 and it is still moving
in some overseas markets as well
as picking up some sales here. The
two disks have done well over
two million together.

Richard continues as the most
consistent British artist with his
latest disk. “Please Don't Tease"
— chosen by a panel of teen-agers
who listened and voted on a set of
unreleased masters — hitling the
No. 1 spot this week. He takes
over from Jimmy Jones (M-G-M)
whose “Good Timin'" slides into
second place. ... But the biggest
jump of the week is by British
Decca’s Anthony Newley with the
vocal version of “La Montana,” ti-
tled “If She Should Come to You,"
in for the first time, in its second
week of 1ssue, at No. 10. In its
initial week, Duane Eddy's “Be-
cause They're Young” theme (is-
sued on Londan) shows at No. 14
and scems certain to repeat its
U. 5. success.... Almost incredi-
bly the “Elvis (Presley) Is Back™
LP moves up 1o No. 16 to take
a dominant place among single
sales,

Summer holidays have begun
and releases are reduced in quan-
tity. Even so this week marked
the first Warner Bros. EP — a
Bill Haley collection of “Crazy
Man, Crazy,” “Kansas City,” “Stag-
ger Lee” and “I'm in Love Again,”
.. There will be heavy compe-
tition on “Mission Bell” with
Decca’s London label getting the
U. S, hit version by Donnie Brooks
from Era, German singer Peter
Kraus having an English-language
version on Polydor and HMV
weighing in with Ronnie Hilton,
Philips releases included the
first Andre Previn single under his

(Continued on page 19)
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WHAT 10 DO”
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This is the record the TEEN-AGERS are
buying and dancing to all over the nation!
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N 00aias ] How Borsd

The songs from the Award-bidding Movie

Elmer Gantry

already acclaimed a smash
‘as sung by

PAT Il =
) PAGE

the singing star g
of the film!

THE WORLD’S MOST BELOVED HYMNS

« M ON MY WAY %
. DNWARB CHRISTIAN SOLDIERS !

« ABIDE WITH ME!
FAST FALLS THE EVENTIDE

| «SHALL WE GATHER AT THE RIVER?

| . SWEET HOUR OF PRAYER |

| « ALL HAIL THE POWER OF JESUS' NAME
pluB many more

SR 60260 MG 20599
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Network-Film Tie-In

Probe Set

WASHINGTON — A l}ﬁ:ﬁﬁ!‘lg'
on network film programming tie-
ins will be held in Los Angeles in
October, the Federal Communica-
tions Commission has announced.
The exploration could lead to a
survey of how movie-owned music
publishing interests also tie in withl
music programmed and performed 1
on the networks. A study of movie- |
music-broadcast connections was
recently recommended by the Har-
ris Legislative Oversight Subcom-
mittee staff, in a report pointing
out such examples as American
Broadcasting - Paramount Theaters
network tie-ins with music publish-
ing and recording and movie pro-
duction: and Warner Bros.,. with
its subsidiary, Music. Publishers
Holding Corporation, ~ embodying
the “strongest” publsiher group in
the American Socicty of Compos-
ers, Authors and Publishers. e
Billboard, June 13, 1960.)

The list of witnesses [or the West
Coast FCC hearing will’ be re-
leased at a later date. The open
hearings on the way net program
selections are influenced by film
tie-ins .will be presided over by
FCC’s chief hearing examiner,
James D. Cunningham.- Cunning-
ham has already done some listen-
ing to nets and advertisers at hear-
ings on technical aspects of net
program production, in. New York
and in Washington, the FCC points
out. The Los Angeles hearings
begin October 5, '

Tha checking into network tie-
ins with film companies is part of
the FCC's network programming
study, undertaken by the agency’s
Office of Network Study. The pro-
gramming probe is the. long
awaited outgrowth of the Barrow
study of network practices, con-
cluded in 1957, which recom-
mended an examination of net pro-
gramming, and nets' outside infer-
ests in program materials such as
music recording, publishing, film |
production, et al. In his ;gport,
Dean Roscoe J. Barrow, the
Cincinnati Law School, said he
had been unable to complete the
Frugramming study because of de-
ays and resistance of broadcasters
and program packagers. -

The gathering of material in Los
Angeles and other cities 18 for
the complete analysis of network
program practices in “ownership,
acquisition, production, distribu-
tion, selection, sale and

the agency's hearings of last win-
ter, to determine whether or not the
FCC itself should get into pro-|
gram consideration — an outgrowth
of last year's TV quiz and payola
scandals, The latter report .is al-
legedly completed but almost too
hot to handle among the conflict-
ing commissioners, and is not ex-
pected to see action until the fall.
(The Billboard, July 11, 1960.)

Network Study Office chief and
head counsel, Ashbrook Bryant, has
a hand in both. As counsel and
emsee of the FCC programming
hearings of last winter, he is author
of the as vet unreleased report on
FCC's rights and duties in program-
ming. As continuing counsel, and
now head man for the FCC's Net-
work Study Office, in operation
since 1955, he will have much to
do with reporting on the outcome
of hearings being held on network
film tie-ins and other programming
practices.

Speculation is rising as to which
way the new FCC member, Charles
H. King, officially sworn in last
week, will vote on the controversial
E'm,gﬁmming control issues., King,

ean of the Detroit College of
Law, will fill the vacancy left by
resignation of former Chairman
John Doerfer, and is expected
to fill the term to its expiration
date of June 30, 1961. However,

|}
censing of TV programs.” Itisnot|
to be confused with the report 'ﬂﬂi'-g :

by FCC

King's is a recess appointment, and
technicalities could cut his tenure,
ar permit it to ride beyond June
of 1961, to the end &f the first
session of the 87th Congress, which
could be in August or even Sep-
tember of that year.

Onlookers here wonder if King,
being a law dean, might have the
same stern attitude as that of Dean
Roscoe Barrow, who called for net
regulation by the FCC, and a
crackdown on their business prac-
tices. However, some point out that

dependent researcher, as Barrow
was — but is an Eisenhower ap-
pointee, filling the vacancy of an-
other GOP appointee, Doerfer, who
was strictly a “hands-off” man
when it came to net regulation,
and program check-ups by the
FCC.

NEWS REVIEW

New Tops
Classics
Good ltemss

NEW YORK — Tops Records
has produced a new de luxe, 6000
series, which features a selection
of the most popular classics, re-
corded in stereo as well as mono.
This is a full-price line for Tops,
which is making a bold bid to at-
tract loot in one of the most highly
competitive fields of repertoire.

Under the tag, The American

'Home Library of Great Musical
this particular dean is not an in-|

Masterpieces, all the recordings fea-
ture Wilhelm Yon Luden, baton-
ing the Hamburg International
Philharmonic Orchestra and in the

‘case of Gershwin's “Rhapsody in

Blue,”" the piano solo is by Johann
Von Kurtz. The recordings are
good, salable items, particularly on
racks.

Covers are of the book-fold type
with the front a square die-cut
framing, in cach case an altractive
painting. The initial six ‘entries in
the series all have a classy tone
about them and should find inter-

est, -
Sets are as follows:
“Rhapsody in Blue” and

“American in Paris,” Gersh-
win, Tops 6001; “New World
Symphony,” Dvorak, Tops
6002; *Bolero,” Ravel, “On the
Trail,” Grofe, “Rosenkavalier
Waltzes,” Strauss, Tops 6003;
“Surprise Symphony,” Haydn,
“Night on Bald Mountain,”
Moussorgsky, “Sorcerer’s Ap-
prentice,” Dukas, Tops 6004;
“Cappriccio HMalien™ and
“Waltz,” from “Serenade for
Strings,” Tchaikovsky, and
“The Moldau,” Smetana, Tops
6005; “Symphony No. 5,” Bee-
thoven, “*Wiliam Tell Over-
ture,” Rossini, and “Overture”

from “Abduction From the Se-
raglio," and “The Impresario
Overture,” Mozart, Tops 6006,

Ren Grevatt,

Tabb Sets
LP Release

NEW YORK — Tabb Records,
the Ben Barton-Frank Sinatra la-
bel, is readying 12 new albums for
fall release as a result of the sales
success of its first album “Songs
You Swooned To" by Raymond
Price's ork.

The. packages will all be pat-
terned 'after “Swoon's” lush instru«
mental style. Tabb prexy Barton,
also head of Barton Music, Inc.,

reports the “Swoon” LP has. al-

ready passed the 10,000 sales
mark.

He plans to bring out singles
releases, ‘culled from Tabb LP’s in
the near future, including sides
from Price's second package
"Swing Along With Me" and “Tell
Her You Love Her.” Barton Music
and its affiliated firms publishes
all the tunes in Tabb albums re-

leased to date.

s

THE BILLBOARD
MERCHANDISING DIVISION

Gentlemen:

2160 Paterson 5%, Cincinnafi 22, Ohio

Please send me, by return mail and
postage paid,........ copylies) of your
brand-new *Television Record-and-
Dance Programs” book at $5 per

copy.
[ Payment [] Send
enclosed. inyoice.
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15 ways to sell something

- everybody buys:
PURE PLEASURE
at POPULAR PRICES

Columbia’s proposition to the listening public and the dealers and
salesmen who will be talking to them:

The Columbia concept for 1961 is this: Pleasure unlimited . . , pure
and simple . . . at prices everyone can afford]

Columbia C-1455,

Low-priced, full-voiced d-speaker sterec phonos
mﬂ:ﬂwlth Columbia's "Stowaway' speaker
AYE that can be placed anywhere. Mahogany,
$139.95; Oiled Walnut or Blonde $149.95.

Columbia C-1457.

"Custom Trio." Versatila S-speaker stereo in
cluding twin "Stowaways." Mahogany, $159.95;
Walnut or Blonda $169.95, Has its own step-up
feature—is also available with FM/AM radio,

.

What phonograph equipment can do more? Actually, anything beyond B
this is pure gadgetry. —— :;;
The new Columbia Phonographs are designed so that they can be sold g;f& ? MM‘W _
by the *simplcst, most effective technique of all — just letting your pros- ) \ ;ﬁ%%%
.pects listen. No gimmicks required. % A
‘The new 1961 Columbia Phonographs with “The Sound That Takes *‘E -
You There" close the sale by themselves. For this is stereo high fidelity g .
that transports your customers right to the recording studio, the band- E. “
stand — wherever the music was originally performed.
The Columbia 1961 line is singularly free of complicated gimmicks and £ el

. " H%ﬁ% g o
gadgets. These are phonographs that feature one important thing — ’E’%ﬁ%fgﬁﬁ% o
pure listening pleasure — produced by good sound engineering. And o Py Y —
this is something at which Columbia sound engineers excel. Since 1888, The “fashion first" in 4-speed portables. Tri- The “Duet.” Twin-speaker 4-speed portable with

getting the most out of recorded sound has been their “stock in trade.”

It doesn't take gimmicks to create values, In fact, gimmicks get in
the way of big-volume selling. They clutter up costs. They confuse the
customer, and they even confuse the salesman,

With a new Columbia Phonograph all a customer has to understand is
this: it has “The Sound That Takes You There.” Just invite your pros-
pects to bring in a treasured record, regular or stereo, and hear it
reborn on a new Columbia Phonograph. Then they know. Then they
realize how much better all their records will sound on Columbia
high fidelity consoles and portables, :

They see how beautiful the equipment looks, how well it plays, how
simply it operates. And when they're exposed to all the new 1961
models from Columbia, they have only one decision to make. Which
one will it be? .

One thing for sure, they won’t be confused about which brand to buy.
For by this time they know, that model for model, dollar for dollar
there is no greater value in sound than Columbia for 1961, Columbia

Phonographs, CBS-Electronics, 405 Park Ave,, New York 22, N, Y,

color travel case in brown, tan and whita salls
on sight. Sells on sound, too, with big per-
formance. Graat gift item at only $24.95

e e e e

ol R e

Columbia C-1208.

Stereo automatic 4-speed portable with two

full-range 5S-inch umahtn. one fronl mounted,
B

ihe other remaote. tashion luggage stylin
in blue and white. Real value st $79.95. Wiy

you can plug right into your

special needle that safely plays stereo records
monaurally. Ehnn:mlll_}rar and white travel case,
Also blue and white, Priced to sell at $29.95,

Lll

Columbia C-1211.

The "Playmates." Automatic 2-speaker sbareo,
Combination remote speaker and record carry-
ing case comes complete with 6 free stereo rec-
ords by top artists. Hot promotion at $99.95,
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- for 1961 presents

Columhbia C-1459.

cash register:

Columbia C-1215.

Maximum sterea flexibility at minimum cost.
Automatic with Iwin movable speaker umnits.
Sp=akers swing oul or can be detached. Saddig
leather tan or charcoal gray case. $99.95,

Columhbia C-1463.

COLUMBIA the BIG line for 1961

The Columbia line is the BIG line for 1961.
Big in variety—big in step-up models—big in
values—15 big value models to choose from.
And with big profits for Columbia dealers
there is something big for everybody.

And there’s a BIG PUSH behind Columbia.
Big promotion, month after month. Big con-
centrated newspaper barrages in key local
markets—the biggest, most relentless news-

ﬁﬁﬁﬁ

Columbia C-1488,
Custom-crafied complete steres entertainment

Stunning G-speaker projection sigreo phono- Dramatically designad S-speaker wide projec-

graph with record storage compartmeant. Mahog- tion stereo, Big tone quality, big value. Mahog- center. De Luxe S-speaker system. Complete
any or Oiled Walnut, $199.95. Also available any, $259.95; Cherry or Walnut, $259.95, Also with FM/AM radio. Dilamond stylus. Classic
with built-in Columbia-angineered FM,/AM radio. available with built-in FM/AM radio. beauty in Cherry or Mahogany, $450.00.

paper campaign in Columbia Phonograph
history. And this is backed up by radio and
big national ads in leading consumer maga-
zines throughout your peak selling season.

Itall addsuptoone big fact: Columbia means
business in phonographs—BIG BUSINESS!
Why not get set up fast? Have a talk with
your Columbia Distributor, right away.

All prices shown are manufacturar's suggested retail prices.

s

Columbia C-1217.

The De Luxe “Trio."” 3-speaker, 3-amplifier Auto-
matic, Twin remoles that swing out on elag-
tronic hinges. De Luxe all-channel stereo. Char-
coal case, Powerhouse performance. $129.95,

Columbia C-1219.

Columbia Model C-$5555%5.

The Custom "Big 5ix" of stereo portables,
World's finest high fidelity portable with six
speakers. Genuineg diamond stylus, advanced 20
watt stereo amplifier, De Luxe changer. $149.95.

—— S e g T () 1)

Columbsa's bell ringer for 1961, Busiest modal
in your slore, Takes a real pounding all ysar
long. Has the pleasantest sound in tha world.

Calumhbia C-1201. 4
The “Tesn-Timer™. . . teal blue and terrific!
4-speed portable plays both regular and stereo
recards. Washable, crush-proof case. Great valus
and great traffic builder at only $19.95.

o e
" M

Columhbia C-1207.
Fully automatic at a low, low ﬁfh:l. Precision

changer plays 7, 10 and 12-inch records. Fli
over cartridges, ]'Ewerer:l stylus. High styli m
brown and tan with golden metal trim, $49.95,

Columbia C-1221. . A
The Custam “Quartel." Portable stereo that has
averything. Six speaker stereo system, FM/AM
simulcast radio, diamond skylus, Calumbin CD
cartridge, two "remote"” speakers. $189.95. .

TURN THIS PAGE—EVEN MORE |
PROSPERITY IS JUST AROUND THE CORNER... }
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- Columbia announces

two 1mportant new expansions of 1ts dealer franchise...

Radios...and "Tape Recorders

FM-AM TABLE RADIO

the Columbia "611"—6-tube circuil offers superh
performance at a realistic price. Full-voiced 5-
inch speaker, illuminated slide-rule funing, buill-
In FM and AM antennas, Oulstanding value,
Choice of vary or turquaoise, Model C-611. 545.55,

FM TRAMSISTOR

plus AM plus Short Wave aircraft snd marine
weather. “TRIUMPH (11" has 9 transistors, 3
diodes, telescope antenna, push-bulton band and
tone selection. An amazing performer that almost
gells itself, Black or tan. Model C-615. $29.95,

"PORTA-CORDER"

book-size portable transistorized tape recorder
'ITm:. big performance wilh batlery economy. ldeal
for business use or family fun. Plays or records
up to 30 minutes at 3% inches per second, In-
cludes microphone, 3-inch speaker, 3-inch reel
of tape and take-up reel. Ivory or black leather-
ette with metal trim, Columbia 'E695-TR", $129.95.

all-new

Columbia
RADIOS

DISTINGUISHED, 3-WAY PERFORMER!

The Columbia "625"—FM, AM and short wave
banda. High fidelity sound with B-inch and 3-inch
speakers. Magic-sye tuning, built-in antennas,
phono jack. Imposing ebony cabinet, 23%°° wide,
1334 high, B35* deep. Model C-625, $119.95.

exciting new
Columbia

TAPE

RECORDERS

Al prices shown e menuifaciures's swggestod retall prices 'Prices skightly higher Itv Sene parte of South and Wesd

“TRANSISTOR COMVERTIBLE™

—pocket-size portable uses its own speaker, or
plugs into enclosure with 4-inch speaker for
fable radio performance, & transistors, 2 diodes,
Bntenna, carrying case, private earphone. 2-tone
gray or coral red, gray. Model C-610. $49.95.

TRANSISTOR PORTABLE

the all-new Columbia "60%"=transistor radio with
euperb quality sound, oparates en economical
flashlight batteries. S-inch speaker, 5 transistors,
1 dipde. Built-in antenna. Tan or ayvster white.
Model C-605. Priced to sell-at $29.95.

SPACE-SAVING TAPE RECORDER

—portable 2-speed tape recorder, plays or records
up to one hour with full fidelity. 7i% and 3%
inches per second. &-inch oval speaker, dynamic
microphone, pick-up for radio, TV or phonograph,
Sinch resl of tape and take-up reel, Plugs into
any regular AC power socket. Black and charcoal
case, chrome frim. Columbia "&90-TR", %B9.95,

With the Columbia franchise you’re in business like never before!

GO-ALL-THE-WAY WITH COLUMBIA . . . and capitalize on the
Columbia name in two more, big, important areas...with § new
radios, 2 new tape recorders ... and no gimmicks/ Each of the
new Columbia radios and tape recorders is popular-priced and
packed with value ... marketed by Columbia because it's de-
stgned to SELL ! Don't miss the wonderful money-making oppor-
tunitiés that are yours when you go-all-the-way with Columbia,

Now, with the Columbia franchise so increased in value, it is
more important than ever before to talk with your Columbia
Distributor,,.right away, Columbia Phonographs,
CBS-Electronics, 405 Park Ave., New York 22, N, Y,

@ 0)8)%85)V.¥ Phonographs'

Radios and Tape Recorders mean Big Business!

www americanradiohistorv com
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Radio Lux Success
Recipe—U. S. Pops

LUXEMBOURG CITY—Amer-
ican pop music has built the ra-
dio station in Europe's smallest
country into Europe’s biggest com-
mercial success,

On the Continent — the tradi-
tional preserve of stuffy State-op-
erated radio — Radio Luxembourg
is jolting and jarring the State-
owned networks.

Radio Lux (as its European ad-
mirers call the pop music station)
is frankly and proudly commercial,
and the station frankly and proudly
caters (0 American pop music,

On these pedestals the station is
waging — and winning — a bitter
no-guarter battle for listeners. Its
adversaries are the British Broad-
casting Company and the radio net-
works of West Germany, France,
Belgium and Holland.

Radio Lux broadcasts in English,
French, Flemish, Dutch and Ger-

man. But its air farc staple is al-

Dot Readies
Vaughn Push

For August

HOLLYWOOD — Dot Records
will pin-point its sales powers on
Billy Vaughn during August in a
month-long promotion that will of-
fer dealers a discount, dated bill-
ing and a special ad campai n
Dealers will get one free Vau
album for each 10 they buy. Plan
will apply to his 19 albums and
nine EP's, which includes all his
catalog items plus a new LP,
Vaughn's "Great Golden Hits.”

Ax part of the “Billy Vaughn
on Dot Records” push, dealers will
be allowed a 30-60-90-day dated
billing benefit. Drive will be sup-
ported by a rudio promotion cam-
paign, and dealer co-op ad funds
for radio, TV and local news-
E:ntr space. In addition, the la-

I will supply dealers with full-
color mobiles, window cards, coun-
ter displavs, brochures and slrEnm-
ers. According to Dot, Vau
“Theme From a Summer ]‘ace“
LP is reaching the half-million
sales peak and his latest, “Look for
a Star,” album and single are near-
ing churt attention,

Firm Bows
To FTC

WASHINGTON — American
International Industries, Inc., of
Philadelphia, a distributor of rec-
ords and vending racks, has agreed
to a Federal Trade Commission
consent order prohibiting the firm
from “using deceptive employment
offers, exaggerated earnings claims,
and other misrepresentation, to sell
its merchandise.”

In its complaint of last March,
against the firm, and its officials,
Joseph and Francis Alper, the FTC
charged the concern with newspa-
per ads offering employment which
were used solely to get leads on
prospective buyers. The complaint
said blue-skv claims that a %9735
investment would return 350 and
more a week were way out of line.
Other alleged false claims were that
the investment money is secured
by the stock, and full refund would
be made if all stock is returned.

FIC also said purchasers were
not given exclusive sales territories
as promised, and the firm does
not have contracts with large chain
stores permitting the installation
of racks and records in the chaing’
—outlets. Agreement by the firm to
discontinue these tactics does not
constitute an admission of guilt,
FTC points out,

(ol the Stars,”

ways the same: American pop mu-

SIC.
Just That Simple

Why, is obvious. “We are a com-
mercial station dedicated to giving
our listeners what they want, They
want, as we have learned, Ameri-
can pop music. So we give it to
them, and we are successful. It's
that simple,” a station official ex-
plained

Ted King. one of three English-
language announcers at the station,
elaborated:

“About 90 per cent of our Eng-
lish-language air time is devoted to
music — most of it pop. And judg-
ing from the 3,000 to 4.000 let-
ters the staff receives each week,
our show, ‘Top Twenty,” which is
scheduled Sunday evenings, is one
of our most popular programs.”

Barry Alldis, another of the Eng-
lish-language announcers and dee-
jay for “Top Twenty.," tut in to
add that: “Most of the major rec-
ord companies release their new
disks in both countries at the same
time. A good example is ‘Kathy's
Clown.” which was at the top of
both U K and U, S, lists for
weeks.”  Alldis says, incidentally,
that this disk was the most re-
quested record of his tenure at
Radio Lux.

The station’s slogan is “Station
meaning pop music
stars. It has a large percentage of
American listeners, the majority
service personnel stationed in Eng-
land, which is not served by the
U. 5. military’s Armed Forces Net-
work (AFN), but to which Radio
Lux beams its English-language
transmissions.

Radio Lux lures about 35 mil-
lion steady listeners to its English-
language programs; 11 million to
those in German; 10 million in the
French-language area: and 4 mil-
lion for Flemish and Dutch,

Gustave Graas, the station gen-
eral manager, says voung people
behind the lron Curtain prefer to
listen to Lux's pop music rather
than party-line propaganda on their
local radio stations.

“We have a great number of lis-
teners in the Iron Curtain coun-
tries," Graas expanded, “Many of
them write us and send us clip-
pings from their newspapers to

show how the Communist prcssi

attacks Radio Luxembourg.'

The Communists say that Amer-
ican businessmen own Radio Lux-
embourg. But, in fact, it is owned
and operated by a corporation with
French, Luxembourg, and Belgian
stockholders. which  was  first
formed in 1930,

“We have three different wave

lengths, plus FM  (for Lux-
embourg), and we have a TV sta-
tion.”

Radio Lux operates on a charter
granted by the government of Lux-
embourg, which exercises certain
controls over the corporation. One
control is the requirement that at
least hall the station’s board of di-
rectors be Luxembourg citizens.

Huge Influence

Radio Lux has tremendous in-
fluence on the musical tasted of
Europeans. “For example, | under-
stand that a recent survey showed
that 80 of each 100 records sold
in West Germany were purchased
because the buyer first heard the
number on Radio Luxembourg,”
Ciraas said. Record companies re-
port similar statistics from other
countries.

With some of the world's most
powerful transmitters, Radio Lux
blankets Europe and North Africa
around the clock,

Editor's Note: During the past
vear, a growing partiality to British
sangs and artists has been develop-
ing in England, so that the per-
cenlage of American disks making
the popularity lists has diminished.

The Billboard

RECORD INDUSTRY

Source Book

& DIRECTORY ISSUE

REVISIONS OF APRIL 23, 1960, ISSUE

The following dota should be clipped and

sritered In your Source Book to keep II up

to dute pending the next adition. We invite |
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Meinberg to
Rank Post

NEW YORK — Rav Meinberg
has been named to the nmewly cre-
ated post of national singles pro-
motion manager of Top Rank and
Jaro International Records. He'll
contact radio and TV stations on a
national basis and will work in con-
¢ert with Len Levy, national sales
chief, plus the company's four field
sales reps.

Memberg formerly was national

was sales and promotion chief for

M-G-M's Metro and Cub subsidiar- |

=8
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'sales chief for United Arlists Rec- |
ords and for Colpix Records and |
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NIGHT CLUB REVIEW

Jack Douglas’ Material Is Potent

Jack Douglas’ engagement at Freddie's in Minneapolie® got
off to a slow start opening night (July 11), drawing only a
scant crowd, but the writer-comedian’s performances were highly
entertaining and appeared destined to attract larger aundiences.
Altho Douglas has done humorous writing for the past 20 vears,
he is relatively new ta the field of stand-up comedy, so his repu-
tation is mostly restricted to steady viewers of the Jack Paar
TV show or to readers of Douglas’ two books, “My Brother Was
an Only Child,” and “Never Trust a Naked Bus Driver.” The
first-night crowd gave a warm welcome to the former head writer
of the Paar show, however, and seemed to appreciate his original
and subtle material.

[ast month Douglas scored with night club audiences at the
Bon Soir on his home ground in New York, where he is any-
thing but anonvmous. Duyring his engagement there he recorded
an LP for Columbia which will be released in late August. Doug-
las suid that his LP will not be suitable for air play. But his own
television and night club exposure should help its sales.

Aflter devoting most of his life to writing for some top co-
medians, Douglas now is writing for himself in his new career as
a night club artist. He describes himself simply as a “talker,”
in which capacity he provides even a greater impression of in-
formality than most of the other new comics. He radiates a
kind of gentleness in his delivery that is deliberate, comical
and amusing. His material is extremely good; one would be sur-
prised if it weren'l; in view of his long record as a top comedy
writer. :

Al times while Douglas is perched atop a stool holding the
mike stand between his knees, one could easily imagine that he
was with an intimate group of friends and had been called upon
to tell a few jokes. In reality, this is the Kind of rapport his ma-
terial most requires and which he tries to achieve.

Upcoming Douglas bookings include the Slate Brothers in
Beverly Hills, the Hungry i in San Francisco and the Blue Angel
in New York. He continues to appear intermittently on the Paar
show and was last seen July 21.

He 1s scheduled for a “Person to Person” TV interview Au-
gust 19,

Douglas is preparing his third book, which should be out
sometime this fall. In keeping with his policy of unusual titles,
he has come up with one to rival those of his two previous tomes.
But Douglas thinks that “A Funny Thing Happened to Me on the
Way to the Grave™ may have to bs changed to something a
little less macabre. Mary French,

* k %

LEGIT REVIEW :
La Channing’s Show a Gay Romp

“Show Business”™ found Carol Channing romping across the
Los Angeles Greek Theater stage in a series of humorous sketches
and sonps. For the most part, Miss Channing's material is the same
she featured in her last year’s Vanguard album and which she
intends to offer when she opens in New York this autumn, It is
hasicallv a one-woman show, altho she's allowed an occasional
breather with the appearance of “Le Quat Jeuds,” a rather pallid
comedy song foursome she had acquired during' a recent Paris
visit, and the more successful antics of comic Wally Grilfin.

Among the favorites is n devastating caricature of Marlene
Dietrich and her “Palace Theater” routine which is a biting take-
ofl on Judy Garland.

A substantial portion of Miss Channing’s comedy efforts wera
lost in the vastness of the Griffith Park open air theater. The
singing comedienne relies so heavily on facial expressions to accen-
tuate a laugh line that only those within easy visual range could
fully emjoy her offerings, Because of this, she's best suited to an
intimate nightspot, Also, this fact unfortunately limits her effec-
tiveness on disks. Lee Zhito.

"OLE COUNTRY MUSIC"
"REMINISCING DAYS GONE BY"

Above songs a3 published In current
lasue of *Ausic Tempo™ comprise nexl
¢ w recard releass,

“MY LADDER OF DREAMS"

"ACTIONS SPEAK LOUDER THAN
WORDS"

Presently featured by Earl Btuart on

Hiue Hen Hecord =216, Next record ro-

Iease as recordod by JERRY WELLS &

Hi= Howval Laneers—that nurTn::r one
i,

"WHAT TIME DOES THE LAS
MOON LEAVE!”

“l LOVE SOMEBODY WHO DOESN'T
LOVE ME”

Mext popular record release,
fief to know why spontanecus BONGS
by SOMAMERS are beltor muambhers! Far
[rom the most explolied—bat the best!
Musie sheets of above titles mailed gratis
wpon reguest, Becords maoiled s avail-

" HENRY J. SOMMERS (M)

. B
Silver Spring, Maryland

British News

® Continued from pave 8

new U. 8. Columbia pact, “Like
Love, and Australian Diana
Trask’s “Turn to Me,"” with the
affiliated label, Fontana, issuing
more material from the “Black
Orpheus” movie—an EP by Gar-
ard La Viny.

The Decca label had another
EP of special material written and
sung by Paddy Roberits, chairman
of the British Songwriters’ Guild,
and Dorofhy Squires’ (irst single
for the label, “This Place Called
Home." ... Issued here by Capitol
before American 1s Tommy Sands’
“The Old Oaken Bucket” — and it
lis petting the sort of radio shots
that could mean a hit.

Finally, Warners' international
chief, Bobby Weiss, points out that
of the 16 releases so far in Brit-
ain, seven have alliterative titles

“Cathy’s Clown” (the Everly
Brothers), “Seventy-Seven, Sunset
Strip” (Don Ralke-Pete Candoli),
“Kookie, Kookie" (Edd Byrnes -
Connie Stevens), “Scandinavian
Shuffle™ (the Swe-Danes), “Rocking
Redwing”" (Sammy Masters),
“Dreamy Doll" (Bob Luman) and

rock 'n" roll combo of Dhallas,

RECORDING STUDIO
£ Record Processing & Pressing

45 R.P.W.—331 3 R.PF.M.. any gquantities,

from your tape or master,

Record Broadeast Corp.
Plﬂ- Bﬂ! ET-E-. S-“. Mll"llﬂ'l. E‘lifﬁ

By MILDRED HALL

WASHINGTON A sober
awareness of the performer’s role
in an era of national and world
peril made itself felt at the 23d
annual convention of the American
Federation of Television and Radio
Artists held here last weck (20-24),
Cruest speaker James Mitchell, Sec-
retarv of Labor, the first Cabinet
member to speak before an
AFTRA convention, urged the un-
ion to work for a higher level of
morality in broadcasting, as well
as improved working conditions
among the members.

Mational executive secretary Don
Conway, summing up policies and
accomplishments of A F T R A,
stressed the need for more supervi-
sion of licensee programming by
the Federal Communications Com-
mission and looked to FCC Chair-
man Ford for continued improve-
ment in the whole broadcast media.
AFTRA President Virginia Payne,
better known as radio’s “Ma Per-
kins,” presided.

Secretary Michell urged the per-
former on radio and TV to make
a strong effort to set high standards
of broadcast performance, or the
government might start “telling you
in detail what you shall do.” He
said a proposal for a “taste culti-
vation burueau” in Washington,
was a typical result of public
discontent with broadcast scandals
and poor programming. He warned
AFTRA membership to work for
better working conditions for all
American groups, from farm la-
borer to the distressed-area worker,
as well as for their own entertain-
ment membership.

Conway. laking a more concise
stand on the subject of broadcast
programming, pointed out that
AFTRA had supgested a return
to the FCC's 1946 bluebook pro-
posals to gather programming sta-
tistics, and to compare detailed pro-
gram logs with licensee promises.
AFTRA’s position, taken at the
FCC's programming hearings of
last winter, also backed proposals

up to their abligations in the public
inierest.
Performer Takes Rap

The AFTRA national secretary
reminded membership that it is
the “face and voice of the per-
former and announcer that is linked
with bad practices on the air.” The
public 15 only aware of the per-
former, and does not realize that
those appearing on the programs
do not make the station policy or
decide program format,

Conway said the protection of
the reputation and livelihood of
AFTRA members, which includes
|recording artists, can only be se-
‘cured if the FCC keeps track of
licensee's program activities, as well
as the money the stations make.
AFTRA had urged the FCC to get
funds for a special program moni-
toring staff, Conway said, and the
union looks for better conditions
in the programming area, not that
the FCC has its funds for the new
watchdog unit.

Matters of burning interest be-
fore the convention were first and
foremost the question of merger
between the Screen Actors Guild
land AFTRA. [t was expected that
| SAG proposals for joint administra-
‘tion by the two unions in the area
of taped commercials and other
taped programming, would get an
okay from the delegates, A further
possibility was a cross-credit ar-
rangement in pension and welfare
negotiations. Earlier proposals for

“Chi - Chi" (Kalasandro). Weiss
asks: “Will Warner's weirdly -
worded waxings wepwesenl a wec-
ord?” !
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to suspend licensees failing to live |

AFTRA Stresses

Role of Performer

Convention Delegates Told Actor
Takes Rap; High Standards Urged

a complete merger of the two un-
ions got a strong “no,” from SAG,
as it has for the past 18 years.
Resolutions on this and other mat-
lers before the
gales had not been voted on at
The Billboard’s dealine, last Thurs-
day (21), the second day of the
five-day meeting,

There was little reference to re-
cording artist interests since these
were settled in negotiations last
year, when AFTRA secured in-
creased pension and welfare bene-
fits in the recording contracts, plus
improved rates for solo and group
performances, AFTRA Secretary
Conway pointed out in his rundown
on 1959 accomplishments. The re-
cording provisions remain in effect
until 1962,

Resolutions were also expected to
back extension of minimum wage
legislation to cover low-paid broad-
cast employees, regardless of the
station size; to back the self-em-
ployed retirement plan under H. R.
0 passed by the House and
now in Senate committee. Dele-
gates were also expected to support
performer tax-spread, so that the
good years would not be can-
celed out in lump-sum taxation.
Other ﬂmbiems to be- considered
were the role of the performer
in pay-TV, and his fate in an era
of rising automation in broadcast-

ng.
Mull Fall Demands

Over-all, the big effort was to
formulate demands for the upcom-
ing national negotiations with the
networks, in September. By that
time, AFTRA hopes to have the
SAG-AFTRA areas of joint repre-
sentation worked out to, present to
the networks. Negotiating vyears
occur biennially in AFTRA, when
contracts covering commercial
and TV transcriptions, videotape
commercials and programs are
about to expire

A sobering nole came when Con-
way, addressing the membership,
noted that every singer, recorder,
actor, entertainer, of whatever un-
ion, should work for the proposed
“International secretariat” — a code

that would protect the union per- ||

former on a world basis. Conway,

and Herman Kenin, president of the
American Federation of Musicians

(present on the AFTRA rostrum,

together with several other enter- %

tainer union representatives), were

imFrEEHEd with the idea when both .

attended an international confer-
ence in Brussels, Belgium, last year,
at a meeting of the International
Free Trade Unions (1ICFTU).

KENNEDY DIGS
RAVEL, OTHERS

WASHINGTON — Com-
posers favored by Democratic
presidential candidate Ken-
nedy and his wife are De-
bussy, Ravel, Berlioz, Gou-
nod and Moussorgsky, accord-
ing to Washington's “Good
Music” station, WGMS. The
station broadcast Kennedy's
own selections [rom these
composers in a special pro-
gram Sunday (24). Music lov-
ers will compare Kennedy's
choices with those of GOP
prospective candidate Nixon,
to be played on the station’s
“Guest Conductor™ program a
week later.

Kennedy's favorites were:
Debussy's “Afternoon of a
Faun,” Ravel's “La WValse,”
Berlioz' Overlure to “"Benven-
uto Cellini,” Gounod’s ballet
music from “Faust,” and
Moussorgsky's scenes from
“Boris GodunofL.”

convention dele-

OF SPECIAL INTEREST 1O ALL
RECORD DEALERS

ANNOUNCING STARDAY'S

FIRST

COUNTRY MUSIC
SPECTACULAR SALE

During the month of August, to
enable all Dealers to realize the
54']1|ﬂ! and Profits thon can be
achisved by stocking Starday's
leading line of authentic Country
and Gospel LP's and EP's, your Star-
day Distributor and Salesmen will
offer all Starday pockoge goods (20
LPs ond 10 EP's) of o 20% dis-
count and with o 100% exchange
privilege for 90 dayi.

MNOTE: Dealers may write direct to
Starday for listings and names of
neares! distributor. (Also a direct
sarvice is available for dealers whe
connot obtain Starday Records from
a distributor).

SPOTLIGHT ALBUM
COUNTRY MUSIC SPECTACULAR

36 Golden Country Song
Hits Of The Fifties
By All Star Artists

Tweo 12-inch Records
In Dorzzling 4-Color,
2-Pocket Jackets
Special Retail $4.98

Counfry Music Sells — Dealers will
cash in on Starday’s (Hot) Package

Line.

WRITE—WIRE—-PHONI
Your nearast Distributor or

STARDAY RECORDS
Country & Gospel Infernational
Box 115, Madison, Teanessee

DON PIERCE
On SPARTON IN CANADA

TANI"
THE BROTHERS FOUR

Calumbia

= "YOU WERE BORN T0 BE LOVED"
BILLY BLAND

id Town

“LONESOME OLD TOWN"
JACK JONES

Kapp

"I'M CONFESSIN' “

"INDIANA WALTZ"
JACK sComT

Carltan

"ARMEN'S THEME"
S| IENTNER

" u'it:i"ﬁm&"

[ girEes]
GEORGE SHEARING'S
Capital Album

"WHITE SATIN"

. BOURNE, INC. |

(ABC MUSIC CORP) Z
136 West 52nd § York, N. Y. i

Billboard Spotlight Pickl

THEME
FROM THE
APARTMENT

Ferranfe and Teicher
with orch. and chorus

United Arfists 231

CANCER FUND
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/| Who helps you to spot

most of Tomorrow's

top 100 records

in advance?

-
%

The record
manufacturers
themselves!

And who says so? The actual detailed statistics studied
l over a recent period covering thousands of record

releases, Here’s what the figures show:

* 70% of the records featured
in the big Billboard ads
actually reach the Hot 100.

* And 4 out of them go on to
make the top 50 sellers!

T T T T ey
e

What does it mean? The records odvertised in The Billboard
have been picked by the manufacturers as those most likely

to make it. That's why they are being promoted more r
strongly than others. So, you can’t do much better— .

if you want to get the jump on tomerrow's hits than fo

program and order from the records
featured in Billboard ads each week.

www.american raalol 1Storv com

® Continued from page 3

Victor ‘Best Buys Outlined

Warren, Rosalind Elias, Georgio
Tozzi and on the latter Birgit Nil-
sson, Renata Tebaldi, Jussi Bjoer-
ling and Toazzi. Artur Basile and
the Basile Rome Opera House Or-
chestra are on the “Il Trovatore™
I<1n+.'J Erich Leinsdorf and the Rome
Opera House Drchestr:l on “Turan-
dot.”

There are also . packages by
Mario Lanza and Morton Gould,
and the Robert Shaw Chorale,

Marek noted that the product
represents a 16 per cent increase
in time and a 35 per cent increase
in cost over last year’s Best Buy
product.

According to Bill Alexander,
diskery advertising and promotion
chief, the tie-in with Breck entails
and ad expenditure of $600,000
by the latter. This i1s double the
last vear's figure. Breck will offer
consumers a special preview LP
containing 15 pop and Red Seal
selections from the new albums.
Consumers get the LP in either|P
stereo or mono for one dollar plus
a Breck box top label or facsimile
during the period of September 1
thru December 31, 1960.

RCA Victor will kick off the

UA Fall Plans

® Continued from page 4

sales chiefs, Jerry Raker for the
East; Norm Nelson for the Mid-

|west, and Harry Goldstein for the

far West.

David Picker was to officially
greet the distribs and introduce
Talmadge, who was expected to
deliver the main pep talk to the as-
semblage. Talmadge was prepared
to highlight new plans for a selec-
tive album line, a million-dollar
pmduct line available thru the com-
pany’s film affiliation, a policy of
minimum singles re]easea aided by

- |maximum sales cuplmmlmﬂ’ an ex-

panded singles promotion program
and an all-out drive to corral ma-
jor disk talent.

On the film kick, UA was set
for early release of track sets from
UA pix, including “Inherit the
Wind"” (Spencer Tracey and Rred-
erick Marchg “West Side Story™;
“The Alamo” (John Wayne) and
“The Misfits” (Marilvn Monroe).

Albums included in the fall pro-
motion are by Marv Johnson, Alex-
ander and Margie King, Burl Ives,
Don Costa, Barbara Russell, the
Clovers, Manny Albam, Diahann
Carroll and Andre Previn, Dave
Lambert, Stan Rubin, the Axiden-
tals, the DeJohn Sisters, Ruth Olay,
Angelo and ork and the Bod Darch
Ragtime Piano. June sets are by
Don Costa, Steve Lawrence,
Dickey Doo and the Don'ts, plus|.
music from “The Apartment” and
the track from “The Unforgiven.”

Roulette Distribs

® Continued from page 4

Jimmie Rodgers, Pearl Bailey, Rich-
ard Maltby, Emmett Kelly, Lou
Monte, Al Lerner at the piano, and
Louis Del Monte with a new instru-
ment known as the accorgan, and
thrush Doreen.

Birdland jazz series includes sets
by Count Basie, Maynard Ferguson
and Cora Lee Day. Others in-
cluded “Gretsch Drom Night at
Birdland,” with Art Blakey and
group and “The Most, Vol. 1,” fea-
| turing top jazz stylists of the roster.
!'HEH‘_I.-' releases were also an-
' nounced for both Roost and Tico
labels.
| The Miami meetings also were
highlighted by the establishment
of a Roulette Distributors Plan-
ning Committee. The commitiee
will be made wp of a rotating
| group of four distribs, who, from
time to time, will come to New
York for meetings with Roulette
execs for discussions of merchan-
dising and sales efforts and prob-
lems of the business.

campajgn will full page color ads in
Llfe, New Yﬂrk:r. Saturday Re-
view, New York Times, High Fi-
delity and other media. TV color
commercials and radio spots are
also scheduled, as are window dis-
plays, «color spectaculars, etc.

The Breck advertising support-
ing the preview LP offer is spear-
headed by ads in Ladies’ Home
Journal, Good Housckeeping,
Reader’s Digest and other mags,
Breck will also supply retailers
with point of sale material and
will use TV and other -media,

The Camden Records Best Buy
program, presented by Jack Bur-
gess, commercjal sales and mer-
chandising department chief, in-
cludes 10 packages promoted un-
der the theme, “The Record Value
America Loves Best."” Product in-
cludes new recordings and re-re-
leases by name artists. Perry Como,
Ames Brothers, an Hawaiian pack-
afr: by Leo Addeo, Richard Mahhy

ying music from “Mr. Lucky,’

sing-along with Norman Iemden a
Benny Goodman collectors’ item
are included. Also Strauss walizes
by the Oslo Philharmonic and Flor-
ence Henderson singing music
from “Fiorello” and “The Sound of
Music.” Two children’s records are
Dr. Seuss’ “Yertle the Turtle,” sand
“Popeye's Favorite Stories.”

Boosey Son
U. S. Exec

NEW YORK — Simon Boosey,
son of Leslie Boosey, president of
Boosey and. Hakes, Inc., in the
United States and vice-chairman
of the parent English firm, has
been elected to the American affi-
liate’s Board of Directors along
with John J. White.

The younger Boosey has heen
with the company’s outlet in Amer-
ica for 10 years, and previous to
that had worked in the branches
in France and Australia, White
has been with the company for 12
years, and, Tor the past two vears,
has held the post of chief ac-
countant.

Simon Boosey is the sixth gener-
ation to partake in the company’ 3
affairs since the firm was origi-
nally formed in 1816,

Minneapolis Jazz

® Continued from page 4

one of the powerful voices of the
big band era., In the first part
of that program, Herb Philhofer,
the University of Minnesota's in-
ternationally known jazz and class-
ical specialist, conducted modern
jazz works composed by European
musicians, The music was voiced
by a contemporary group featuring
French horn, baritone saxophone,
alto, tenor, trumpet, trombone and
flute. The compositions were by
Don Heckman of Holland, Werner
Heider of Germany, Erik Lidstrom
of Finland and Bobby Jaspar of
Belgium.

The second half of the program
was dedicated to the works of Hor-
ace and Fletcher Henderson, the
main creative voices of the Benny
Goodman band, who achieved rec-
ognition for such arrangements as
“Sometimes I'm Happy,” “When

Buddha Smiles,” “King Porter
Stomp” and “Down South Camp
Meetin'’,” Horace Henderson,

Fletcher's brother, conducted many
of the original Benny Goedman
scores, Henderson, noted for his
big bands, wrote “Charleston Al-
ley" and “Little John ' Ordinary™
for Charlie Barnet, “Big John Spe-
cial” for Bennv Goodman = and
toured as music director for Lena
Horne. He lives in Minneapolis
and directs music and shows for the
Key Club.

Leigh Kamman, Minneapols disk
jockey and well-known music critic,
is musical advisor for “Music on
Parade.”



www.americanradiohistory.com

JULY 25, 1960 THE BILLBOARD MUSIC 21

On the Road to Big Sales!

WEBB PIERCE

DRIFTING
TEXAS SAND

- b/w

ALL 1 NEED IS YOU

_ . DECCA 9-3118
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Amplifier

By ROBERT SCOTT

Time was when all a phono
dealer had to do to sell his equip-
ment was to show the customer
that it worked and tell him the
price. Today’s customer, familiar
with high fidelity and used to hear-
ing good sound, is somewhat more
sophisticated than his father was.
He wants to know what's in the
phonograph you want to sell him,
much as he wants to know what's
under the hood of his car.

Under the hood of every phono-
graph, be it a low-priced portable
or-high-ticket console, is an ampli-
fier, a unit similar in many ways
to the engine of a car. Like the
car engine, the function of an am-

lifier is to develop power. And

}]ke a car engine, it can be a low-
powered two or three-tube unit,
or an elaborate high-rowered unit
with separate preamplifier and con-
trols. The eqmpment is not dis-
similar whether vou're talking por-
table phonographs, consoles, or
component systems, and the ques-
tions customers ask could apply
equally well to the most expensive
and the lowest priced sets. Here
are some of the more common
questions you'll get on amplifiers,
together with the background in-
formation you'll need to answer
them.

Amplification

What is an amplifier? A phono-
graph cartridge makes music by
translating the mechanical wander-
ings of a needle in a record groove
into electrical impulses. However,
these impulses are very weak, and
must be amplified to a point where
a loudspeaker can reproduce them.
The amplifier is simply an elec-
trical circuit which accomplishes
this. For practical reasons, most
Phuungraphs include in the ampli-
ier circuit tone and volume con-
trols, to allow the listener to ad-
just the sound to his liking.

How muoch power does it have?
Some amplifiers are bigger, or
more powerful, than others. The
usual way of describing the power
of an amplifier is to tell how many

watts of program material it can
produ This figure is supplied
b}? all hrgh fidelity components

manufacturers, and by the makers
consoles, In the case of stereo
units, power may be given on a per-
channel basis, or as a total of the
output of both channels. Monaural
amplifiers weren't considered “high
fidelity” until they had 10 watls
or more output. Today, that figure
is 10 watts per channel, or 20
watts total. There were a number

erfectly pood phonographs
whleg had amplifiers with only
two or three waltls’ output, but
these were designed for use with
crystal or ceramic cartridges and
small loudspeakers, The magnetic
cartridges which became popilar
about a decade ago required more
power, because their signal was

Motorola Sets
August Debut

CHICAGO — Motorola, Inc.,
conspicious by the absence of ita
1960 - 1961 stereo - phono instru-
ments from the exhibit the local
firm has at the National Associa-
tion of Music Merchants’ show, will
debut the line early in August, it
was learned this weelL Motorola
will definitely join Zenith and
Philco with a reverberation fea-
ture, a company spokesman con-
firmed.

STORE-TESTED PROFIT POINTERS FOR DEALERS

Answers to Phono

b

Questions

much weaker than that of the cry-
stals. Find out how much power
each unit on vour floor has —
sooner or later somebody will want
to know.

Why does one cost so much

more than snother? As with any-
thing else, your customer pays
for quality. As the watt power of
the amplifier goes up, so does the
price. As the flexibility of the am-
plifier goes up — in terms of added
controls, or additional outlets —
so goes the price. Obviously it
costs more (o make a precision
camera than to make a box
Brownie. In the case of the cam-
era, the bulk of the cost is likely
to be centered in the leps. In a
phonograph or console, it's likely
to be centered in the changer. As
the number of fubes used in the
amplifying circuit go up, the power
and price go up. And so does the
ability to insert controls which al-
low the listener to shape the sound
to his own personal taste. An cle-
mentary stereo phonograph, for ex-
ample, may contain only two con-
trols — volume and tone. A me-
dium-priced umit may add con-
trols, and may split the single tone
control into separate bass and
treble knobs. And some of the
more elaborate consoles allow the
customer not only to adjust the
volume, bass and treble on each
channel separately, but to reverse
stereo channels, filter out un-
wanted surface noise or turntable

rumble.
Other Uses

Can 1 use the amplifier for other
things, such as television or a tape
deck? Altho the higher-ticket items
provide extra inputs for such ex-
tras as television or a tape deck,
virtually any amplifier capable of
10 watts output or better can ac-
commodate these extras with the
simple addition of an input jack. If
the customer for a portable insists
on this feature, your serviceman
can probably give it to him. But
the console manufacturer, such as
Pilot, Stromberg-Carlson, Fisher,
Magnavox and others, have used
this as an added feature on their
equipment with marked success.
The amplifiers in these units often
have provizion on the back for
the addition of & tuner or tape
deck (if the console doesn’t al-
ready contain one) and television.
The input selector on the front
panel makes instant switching pos-
sible from one sound source to an-
other with a minimum of incon-
venience,

—1

Component Picture

Why are some amplifiers sold as
separafe componenis?! Some peo-
ple prefer the convenience of an
amplifier apart from the rest of a
high-fidelity system, so that they
can more fadily make connections
or reach it for adjustments. Others
prefer to buy their amplifier sep-
arately because they don’t want to
pay for the furniture which houses
a console, The trend in recent
years, even among component cus-
tomers, has been toward buying
furniture and amplifier at the same
time. Part of the reason for this
has been the steady improvement
m the quality of amphflers used
in consoles in comparison to com-
ponent amps. In fact, in such
cases as Capitol, Fisher, Pilot, V-M,
Magnovox, Stromberg - Carlson,
and others, the same amplifiers
may be bought either as compo-
nents or as part of a console.

The -abilities of the amplifier in

the phonograph or console you're

3-M Acquires
Revere: Terms
Undisclosed

ST. PAUL, Minn. — The long-
rumored purchase of Revere Cam-
era Co., Chicago, by Minnesota
Mining and Manufacturing Com-
pany became a reality Thursday
(21) when 3M president Herbert P.
Buetow, announced acqulmtlﬂn of
this major maker of audio tape
playback and photographic equip-
ment. Terms of the buy were not
disclosed, but Revere's manage-
ment and operating policies will
continue sans basic change. Ted
Briskin, of Revere, will m:t as vice-
president and chief operating offi-
cer under the 3M banner, while
Sam Briskin, chairman of Revere's
board, will be a consultant.

Buetow said that “our manage-
ment felt that to maximize the re-
turn on the very substantial re-
search investment om the tape
cartridge 3M should also produce
the cartridge players.” Up to now
Zenith Radio Corporation is the
only definite licensee due to pro-
duce the 1% inches per second
cartridge playback. Buetow ex-
plained that 3M leaped over a
two-year time barrier, which would
have *been required if they had
tried to build their own tape as-
sembly and sales team, when they
bought Revere. Thé Revere pur-
chase also includes the complete
assets of Wollensak Optical Co.,
Rochester, N, Y., which Revere
acquired in 1939 and has built into
a photographic and tape recorder

pOWer.

Checker Debs
Reverb Unit

CHICAGO — The reverberation
factor in sound reproduction, pro-
duced for makers like Philco, Ze-
nith and Motorola (see scparale
story in this issue) by Hammond
Organ Corporation, got another
boost with the introduction of the
Reverbasonic unit, shown for the
first time by Checker Eleotronics,
Grayslake, IIl, at the National
Association of Music Merchants’
convention here this week.

Unlike the initial showings of
the Hammond - produced unit,
which is a built-in part of the con-
sole line of the three firms named

above, the Reverbasonic unil is a
scparatc  sclfcontained furniture

unit, which can be easily jacked
into any existing radio, phono or
component rig. The electronic re-
verberalion producer, which brings
about a 33 millisecond delay to
produce the reverberation effect,
1s housed in a unit about the size
of a large satellite speaker and is
equipped with a reverberation level
control and off-and-on switch, It
will list at $169.50 for the floor
model, while a smaller table
model will list at $139.50.
manager Augie Buck said disiri-
bution will be thru manufacturers’
reps direct to dealers.

Sales |

selling can be important to the cus-
tomer, particularly if the amp is a
name brand, or has excellent spec-
ifications and capabilities. Some
customers, however, regard this
type of sales approach as jusi so
much technical mumbo - jumbao.
The test of a good salesman is
applying it properly in the right
instances.

when answering ads . . .

SAY YOU SAW IT IN
THE BILLBOARD!

=

NEW AUDIO PRODUCTS
The Sound of a Crescende

The sound of a Crescendo,
the new Zenith stereo hi-fi
msirument, 15 conditioned
with Zenith Sound Reverber-
ation. Ik also has two 12«
mch woofers and two ex-
ponetial horn tweeters. The
front doors of the piece swing
out affording the user free
access o FM-AM radio and
Custom Cobra-Matic four -

speed record changer. The

dual-channel amplifier has
40 watis of power (EIA
standard).

The sight of the Crescendo

- is of Barly American vintage

and comes in genuine maple
veneers and solids.

New Stereo Tape Mechme

The new stereo tape ma-
chine being brought out by
the V-M Corporation of Ben-
ton Harbor, Mich., is the
Maodel 722; Tt records four-
track stereo and plays back
monaurally and either two
or four-track stereo. Dual
mikes and jacks, and two
cathoptic tuning eyes help
m petling better stereo re-
cording results, The 722 also
has the Add-A-Track feature
which allows the recording
of one track over another.

The new unit comes in

two-tone brown leatherctie
and lists for $239.95. A
matching amplifier speaker
comes as an extra for $75.00.

AM Radio Cuts Down Interference

An especially  designed
AM radic now being mar-
keted by the Zenith Corpo-
ration cuts down interference
found in the office, hospitals
and home. The new umt 18
specifically pgeared to sub-
stantially decrease static and
other noises Eummnql]r
caused by electrical equip-
ment found in the contempo-
rary office.

Sitting on the desk of
either the busy, big brass
executive, or the equally
busy office boy, the new unit
uses a newly developed *Fil-
ter-tenna,” to hold unwanted
interference at a minimum,
A= it is explained, the “Fil-
ter-tenna” feature is a high-
guality antenna surrounded
by a specially developed fil-
ler.

The set has what is called
a “picture frame front” and
a seven by five-inch speaker

that it tilted upwards. The -

radio comes in three color
combinations with ecither sil-
ver or gold trim. List price
is $39.95,

Device Adds Voice Centrul

The FEcco-Fonie Corpora-
tion of Los Angeles has de-
veloped a method of sound
reproduction by which the in-
dividual singer or musician
can add and control the
amount of echo sent thru
microphones, and out record-
ing and loudspeaker equip-
ment. The Ecco-Fonic Ac-
companist, as the new device
is called, is of the reverb-
eration type, and can be ad-
justed to make the singer or
musician sound like two,
three or four voices or in-

instead of one.

struments
The sound delay sysiem has
a variance of from 1,000 to
.B a second.

The new unit
16%4 by 8% by 8% inches.
It weighs 17 pounds.

McdsLUres

‘Concert Hall’ Sound Box

The Model K-10, Fisher
Epacexpander is that com-
pany's entrant in the newly
developing area of electronic
sound conditioning. The K-
10 is reported by the com-
pany as having the ability to
reproduce “concert hall” type
sound despite the size of any
room in which it might be
wsed, Selling at $59.50, the
“Spacexpander” may be used
n any Fisher units, both com-

ponents and consoles now be-
ing manufactured, and with
all hi-fi systems using sep-
arate preamplifiers or having
tape monitoring facilities.

(Continued on page 24)
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BIG NOISE FROM WINNETKA
47/7785

BACKED BY THE BIGGEST “SINGLES” CAMPAIGN EVER...THE
RCA VICTOR-REMINGTON “BE A HIT AT SCHOOL” PROMOTION

Here's a $500,000 promotion that spotlights Henry play campaigns to plug their newest singles. Promo-
Manecini, Neill Sedaka, and four other top-flight RCA tion starts in August with a two-page spread in LIFE.

Vietor artists...using massive advertising and dis- Be ready! g;m-_:mﬁ@ RCA_ CTOR ﬂ
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SYMBOL BUILDS ‘HORSE
TRADING' SALE PROMO

By ROBERT LATIMER

GRAND JUNCTION, Colo. —
Lending real authenticity to special
sales promotions is more than a
hobby with Leland and Mark
Schmidt, the brothers who own a
stcreo and -high-fidelity dealership
in Grand Junction, Colo.

For example, when the store
recently staged its “Horse Trading
Days" during which time customers
were invited to bring in anything
at all to be traded in on television,
white goods, stereo and high-fidel-
ity equipment, etc., the brothers
felt that an easily recognized sym-
bol was necessary.

Magnavoi fo
Make Organs

CHICAGO — In a financial
prospectus released this week by
A. C. Allyn & Company, regard-
ing the Magnavox Company, the
Ft. Wayne, Ind., firm's emergence
into the production of a home elec-
tronic organ “very shortly,” is re-
ported. Report states that the
Magnavox organ will be a two-
manual spinet with optional chord
attachment with a retail price be-
tween $700 and $1.500.

Indication that Electro-Voice of
Buchanan, Mich., will become even
a greater factor in electric organ
manufacture, which it began this
past spring, stem from a National
Association of Music Merchants’
convention report that the firm in-
tends to go into higher-priced or-
ans by early 1961, complement-
ing its first medium-priced instru-
ments.

"FCC BLUEPRINTS
UHF TELEVISION
TEST B'DCAST

® Continued from page 1

nels for TV broadcast, as
against the narrow band of
only 13 channels in the very
high frequency range. In
many committee hearings held
here over the years, propo-
nents of ultra-high have said
that its quality can be im-
proved, and the result would
be a TV service comparable
with that of the thousands of
radio stations in operation.
Proponents said that with a
wide-open TV market, there
would be an end to network
dominance of metropolitan
areas, and a tremendous out-
let for live performance, plus
a variety of programming im-
possible in the confinement of
the present VHF system.

Opponents of the ultra-high
system for American TV have
argued against the terrific fi-
pancial displacement for big
metropolitan  stations. They
have criticized UHF for be-
ing particularly unstable in
any areas where tall buildings
or high terrain sends the pic-
ture skittering off the tube,

| pose.

Mark Schmidi knew that in
Leadville, Colo., not too far away,
there was a collector of antique
wagons. Like a “horseless carriage”
collector, the hobbyist made a prac-
tice of rescuing weatherbeaten old
wagons thruout Colorado’s high-
mountain mining towns, and re-
storing them like new, setting up
a complete museum for the pur-
Getting in touch with the
collector, Schmidt made arrange-
ments to rent an early-style farm
wagon, resplendent with red paint,
gold trim, and black iron, which
was kept in motion in front of the
store, with a team of horses, thru-
out the week-long “Horse Trading
Days.” Adding extra interest to
“Horse Trading Days,” was a sim-
ple contest, with the public invited
to come in and register their guess
as to the exact age of the wagon.
There were more than 8,000
guesses posted, attracted by a port-
able stereo phonograph and an al-
bum of records, which was offered
as the prize.

Only one person guessed the
date, early in 1890, on which the
wagon was manufactured, and both
the local television station and two
local newspapers ran photos of the
winner with the stereo set and the
wagon. The nominal cost involved
in renting the wagon and trans-
porting it by truck a distance of
150 miles or so was certainly re-
paid in  added traffic and sales
\volume during the colorful “Horse
Trading Days” stunt, both of the
Schmidts agreed.

~ AUDIO
NEWS BRIEFS

Daniel E. Denham, mral
sales manager of the Minnesota
Mining & Manufacturing Com-
pany, has been named to the board
of directors of the Magnetic Re-
cording Industry Association. . .
Sylvania has moved its Semi-Con-
ductor Research Laboratory from
Northlake, IIl., to Waltham, Mass.
Dr. Thomas Longo, who presently
heads up the research wing, will
continue to function in that ca-
pacity. The Home Electronics Di-

® Continued from page 1

Hotel Hook-Up
Sparkplugs
Hi-Fi Promotion

® Continued from page I

are paying guests and would be
offended if we tried to sell them.
So we regard ourselves primarily
as entertainers. And you know, it
works; this is the easiest sell in the
world."”

All three men agreed that tech-
nical data has no place in explana-
tions to prospects. If the unin-
formed prospect was confused by
an array of control knobs, he was
simply told that the knobs can be
used to suit personal tastes and
room acoustics — an explanation
that seemed to satisfy completely.

Grossinger's entertainment staff
pitched in on the final night of the
festival with a skit combining dia-
lect (Barbara Evans played Mrs.
Nudnick, the confused housewife)
and a light-hearted discourse on
stereo by Bert Gottlieb who co-
authored the piece with Alan
Foshko. Guest star was TV thrush,
Peggy King, who handled the prize
drawing chores and carried the title
of “Queen of Stereo™ thruout the
three-day fete. And Grossinger’s
resident dance instructor team did
an effective cha-cha turn.

Summing up their experience,
Bogen's Epstein told The Billboard
that most dealers bemoan the fact
that their customers are away for
summer and sales take a nosedive
as a consequence.

“If the customers don't come to
us,” he said, “the only thing we
can do is take the product to them.”

vision of the same company has
announced that Sabine Supply
Company is the franchised Syl-
vania distributor in the Dallas
area, George C. Crump is vice-
president and Orville H. Harris is

. |sales manager of the new distribu-

torship. . . . Rene Snepvangers is
the new director of engineering for
Electro-Sonic Laboratories in Long
Island City, N. Y. . . . Earl Bill-
ings has been appointed general
manager of the organ division of
Electro-Voice, Inc.

Direct-Mail Packﬁge Dedl

shipment and turns over a ready-
made deal to its various direct
mail clients. For its trouble, it re-
ceives a reported $17.65 per cent
of the manufacturer’s price.

The stereo phono-five free disks-
Diners' Record Club membership
package is pitched in a glossy four-
color brochure plus full-color in-
serts. According to the brochure,
the Phonola stereo portable comes
with diamond needle, ceramic turn-
over cartridge, four-speed turnta-
ble and intermix changer. It boasts
a "five speaker operation” (includ-
ing two detachable speakers which
can be placed 30 feet apart and
re-attached into the luggage-type
cabinet), “18-watt peak power out-
put amplifier” with a claimed fre-
quency response of 30 to 20,000
cycles. Mailing piece states the
player regularly sells for $169.95.

For the reduced price of $149.95
purchaser will also receive $29.90
worth of free stereo pitched as “a
complete basic stereophonic rec-
ord library.” Albums include Atco's
“This Is Darin,” the current Bobby
Darin LP; Arthur Lyman's “Ta-
boo™ (Hi Fi Records), Decca’s orig-
inal Broadway cast “Oklahoma”
(“enchanted for stereo™), and two
longhair packages in the Milton
J. Cross “American Home Library
of Great Musical Masterpieces”
(Tops Records’ full price line).

Diners’ Record Club chief Ber-
nard Solomon confirmed that his

company is supplying the disks for
the direct mail promotion. The five
albums, plus a Diners’ Record Club
catalog, will be delivered with the
phono to purchasers. Offer is han-
dled on a trial basis. Buyer has
15 days to decide whether he wants
to keep the phono, but gets to keep
the five LP's even if he decides
to return the portable.

As part of the test mailing, dif-
ferent plans are tried out for ap-

peal. In one case, the Diners’ Rec- |

ord Club membership allows Pho-
nola buyers a choice of 12 al-
bums (stereo or monaural) at §1.79
per LP. After the dozen disks are
purchased, the members follow the
standard club procedure of re-
ceiving a free album for each two
purchased at regular list price,
Pitch points out that the $1.79
price on 12 stereo disks can amount
to a saving of $49.95, approxi-
mately a third “of the cost of your
Phonola in records alone.” An-
other quotes a price of $1.98 for
either monaural or stereo albums.

In its recent ads, Diners' has
been pitching a $2 and $2.50 price
per monaural and stereo albums,
respectively, on the initial order of
new members joining the club.
After the first order at a discount,
joiners agree to pay list price on
subsequent purchases, receiving
one free disk for each two or-
dered. The Sloan-Ashland offer of
$1.79 for monaural and stereo

NEW AUDIO PRODUCTS

® Continued from: page 22

Stereo With an Italian Touch

Styled in the Italian man-
ner is the Model 935C stereo
phonograph in the new low-
silhouetted Stromberg - Carl-
son 1961 line. In electronic
equippage the unit carries
dual-channel 24-watt ampli-
fier, four - speed record
changer, and two eighi-inch
speakers. , The enclosure is
Italian Provincial that comes
in solid hardwood cherry ve-
neer. There is a record stor-
age well in the cabinet. The

A Touch of the Old

Another of Stromberg -
Carlson’s line for 1961 is this-
Early Virginian American
stereo radio phono. It's of-
ficially titled the Model
976P. Included is an AM-
FM tuner , Garrard 88 four-

speed changer, and & three-
speaker 12-inch system. The
record compartment which

has separate lids can be used
to house a tape deck. The
unit is available ip cherry
for $750 and in maple for
$775. Both are done in the
low - silhouette cabinet de-

Jukes for Juniors

One of the specialty items
that caused comment at the
recent National Association
of Music Merchants Trade
Show in Chicago is this Jr.
Juke by Shell Electronics of
Westburg, N. Y. A four -
speed phonograph is con-
tained in the styrene con-
structed enclosure meant to
resemble a commercial juke
box. The machine plays on
AC current and is easily
cleaned with a damp cloth.
The unit contains lights that
make for a somewhat realis-
tic appearance. The spe-
cialty item, which also comes
in a record changer version,
is 36 inches high, 22 inches
wide and 14% inches deep.

new unit is selling at a re-
tail suggested list price of
$345. '

South

sign and contain a dual-
channel 36-watt amplifier.

The manual play wversion is
retailing at $49.95,

Splicing Tape Additions

Robbins Industries of Flushing, N. Y., is introducing iwo

new sizes of Mylar splicing tape. The two new tape

SiZE§ are

Y4 and 34 inch. These join the already in service 2 inch
size. The tapes are specifically patterened to have a long life
and their tackiness, thickness and strength are specially pro-
portioned for trouble-free operation in playback machines.
The two new splicing tapes are the Models ST-235 and ST-750.

Service Guide to Drives

A new 16-page reference guide to provide distributors and
service technicians with the proper information on the ma-
jority of replacement drives for phono and tape recorders has
been introduced by Robins Industries of Flushing, N. Y. Listed
in the new pamphlet are the manufacturers part number,
a description of the specific part, the Robins replacement num-
ber and the model number of the machine on which the re-

placement part is used.

4 Training Booklets

Four booklets have been published by the Motorola Tech-
nical Training Division which are meant to acquaint servicemen
and other interested parties with the factory recommended serv-
ice procedures and technical data for Motorola equipment.
Included are discussions of the company’s TV sets, two booklets
devoted to the operation and servicing techniques required
on different changers used in the firm’s hi-fi machines, and a

booklet on installing noise-free

car radios.

marks a subsiantial reductiong in
the Club’s nationally advertised dis-
counted price.

Solomon told The Billboard he
was able to make the further price
reduction in the Sloan-Ashland of-
fer because he does not have to
stand an advertising cost in get-
ting the Phonola buyers as mem-
bers. They join at no cost to the
club. Elimination of the usual cost
per-member is passed along as a
saving to the consumer to make

the direct mail package offer more
attractive.

Solomon predicted the addition
of a substantial block of members
to the record club. Unlike the
early requirements of the Diners'
Record Club, new members of the
disk club acquired via the Sloan-
Ashland drive are not asked to
accapt a Diners' credit card. (Disk
¢club’s recent ads in consumer mags
similarly dropped the Diners’ credit
card prerequisite.)
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ON JOY REGORDS ...

HERE.

ALBANY, M.Y.

Delfa Dist.

1122 Broadway
ATLANTA, GA.
Mational Dist. Co.
1224 Spring 5t. N. W,
BALTIMORE, MD.
Mangold Dist. Co.
638 W. Baltimora 5t
BOSTOM, MASS.
Mutual Dist. Ce.

1241 Columbus Ave.
BUFFALD, M. V.

M & N Dist., Inc.
620 Washington St.

THIS 15 THE SONG THAT
SWEPT ENGLAND . . . THE
SONG DISK JOCKEYS AND

DISTRIBUTORS HAVE DE-
MANDED WE RECORD
AND MAKE AV AILABLE

CHARLOTTE, N. C.
Mangold Dist. Co.
2212 W. Morehead St
CHICAGO, ILL

M. S. Dist. Co.

1700 So. Michigan
CINCINMATI, OHIO
Cosnat Dist.

27-19 Wes! Court St.
CLEVELAND, OHIO
Cosnat Dist.

1233 West 9th St
DALLAS, TEX.

Big State Dist. Corp.
1337 Chemical St.

®
@

Lol o B

Sneed Dist. Corp.
1203 California St.

Mid-America Dist. (o.

213 Third St.

DETROIT, MICH.
Cosnat Dist, -

3727 Woodward Ave.

E. HARTFORD, CONN.
Trinity Rec. Dist.

177 Connecticut Blvd.

e RECORDED FRIDAY e PRESSED OVER THE

WEEKEND e ON ITS WAY NOW TO THESE
JOY DISTRIBUTORS . . . ORDER FAST AND

HEAVY!!! JOY 241
EL PASO, TEX. LO5 ANGELES, CALIF.  NEWARK, N. L
M. B. Krupp Rec. Dist. ;;ﬂgtﬁﬂh m!IT!-I : Apex-Martin
306 So. Santa Fe . Pico Blvd. 351 Washingfon St.

! MEMPHIS, TENN, i
HONOLULU, HAWAI Music 'il|_!5 NEW YORK CITY
Hi:rnpgnum Huék H Lli AIEIITEEH jirvﬁ Porfem Dist., Inc.
{244 College Walk WIS 601 West 50th St.

- John O'Brien Dist.
HOUSTON, TEX. 2830 W. Viiet St. OAKLAN