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Singles Lag Stirs
Diskery Thought

Labels Mulling Cause and Cure;
Some See Situation Transitory

By PAUL ACKERMAN
ar  BOB BROLONTZ

NEW YORK—OQuestion upper-
most in the minds of many diskers
i a provocative one, succinctly

seed: “What's wit’ he singles

nainensy

That the dollar volume is spread
thinly ov.r mary labels, and that
many manufacturers are reporting

Of lu.'!'l]l!]Tl'E Evan an ‘I‘Flﬂ.]’t TEEU['[IH.
EO no loanger news. What is news
{s the fact that a number of labels
are doing considerahla soul-search-
Ing to ascertain reasony for the lag
—and to come up with a possible
cure.

Over-production and lack of
pufficient air time are among the
most cited arguments for lagging
gales. To these, however, have been
sdded newer theories, One of the
most provocative has to do with
Eouihll changes in the buyin

abits of teen-agers. With regar
to tha latter, several top execs are
of the opinfon that teen buying
hahits are experiencing a change;
that many voungsters, aware that
they can hear singles many times
over the air, are getting “hip"” and
are saving thelr money to buv al-
bums, Tied In with this argument
is the view that the price of singles
may be completelv unrealistic,

Mull Price Cuts

Several important labels, con-
oerned with the singles picture, are
known ta be analyzing the matter

Hip Kids Tape
D.J. Programs

NEW YORK In line with the
guestion as to "What's with the
gingles business.” a number of dee-
jays have reported that kids are
taping their shows and then using
the tapes at parties and dances.
ﬁ*:f.':lr:][ini{ to these jocks the young.
gters know they can hear all of
the ton 40 tunes on most” of the
stations and thus they obviate—via
the tape machine—the necessity of
going out to the stores and buying
the disks,

At the game time that manu-
fachurers are complaining about the
gingles business, three noticeable
sales  trends are being closely
watched. The first is that there
are lzss million sellers at present
than there have been over the
past few years, more 300,000 sell-
ers, and manv, many mors bombs.
The latter of course is doe to the
glow of records released each week.
Some ohservers attribute the slack-
ening of million sellers to the dif-
timilty of "laving on™ a record In
a orowded market.

s
=W Ll il vaslre

ol price. On some very high levels
the feeling is this: that a break in
price will have to ba drastic if it
is to be effestive. Secondly, it is
felt that any company bold enough
| o m:l.kl'_" 511[;.']:1 a Inoye “'111 II.'!.‘I.'E

to do so at a time when # has|
hot artists — otherwise the move |

will mean little,

Another aspect ol the situation
being reckoned with is this: The
singles busiress, even tho it repre-
sents only 30 per eent of the dollar
volume, has a terrific profit mar-
gin. A drastic price hreak wounld,
of course, eat into this eonsider-
ably. Again, on the other hand, it
could introduce a measure of sta-
bility into a field over-un with
rampant wheeling and dealing,

Several labels, which have ad-
mitted they have tried to analyze
the pros and cons of a drastic price
hrealljr on singles, have specifically
Eﬂin!ﬂd out that as of now they

ave _tade no decisions.

While they are debating, others
are of the feeling that the current
situation is transilory; tha! excit-
ing new artists will help to cure it

More Production

There are others who believe
that the changing tasle in music
will help overcome the weak sin-
gles situation. They point out the
slow fading of the wild rock and
roll material and the smoother
' types of ballads coming Lo the fore.
They also note the great increase
| in country-type tunes hitting the
top of the charts, and note as a
current example the folk song
smash, “The Battle of New Or-
leans.”

It is certain that a.d&r.-wise,
many labels are making an attempt
to eorme up with singles product
which has more “production™ than
a lot of the materinl of the past

(Centinued on page 11)
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FELLOWS SOUNDS
KEYNOTE FOR

'DEEJAY MEET

By JUNE BUNDY
MIAMI — Harold Fel-
lows, Niational Associntion of
Broadcasters prexv, made it
very clear in Ihf!; kevnole ad-
dress at the second annunal
deejuv  convention here Fri-
dav (28], that the major prob-
lem between station mannge-
ment and its key employee,
the disk jockey, continued un-
resoived, The problem—man-
agement - control versus “per-
sonalily” jockev — is of para-
monunt interest 1o the record
irltlllhtly, ol conrse, sinee s
ultimate resolution will deter-
mine local radio promotion

polivies of the diskeries.

As spokesman for NAB, an
association ot  broadcasting
management, Fellows <tronply
urged so-called “personality”
jockevs to be ever mindful of
their responsibilities, not only
to the public but to their sta-
tion management.

The NAB exec cauntioned
Jockeys against running “the
risk of taking vourself too se-
riously because people refer
to vou as a ‘personality” or a
‘name.” Regardless of those
tags,” he noted, “in the last
analysis yon are none of these.
You are that station and all
of the people who made it
possible [or you to be on the
pir.

Fellows opined that “This
basic consideration is over-
looked bv a few of our disk
jockeys. They become so in-
tent upon  projecting them-
selves as characters, if you
will, or as dominant and in-
fluentinl figures on the local
scene, that they fail to remem-
ber that they are but a part
of this overall and compre-

(Continued on page 3)

C.&W. Renaissance

Highlights

Current

Hot 100 Trends

Recently Hitless

Names Making

Comeback; Twin-Side Scoring

By REN GREVATT
NEW YORE — A slrong re-
Ellfj.[l;'ﬂl.'l'.' UE I:'[J'Ltn“._f muosic oy an

impartant pop factor highlighted a
series of interesting new trends on

The Biilboard Hot 100 chart this|

week, Other changes noted in-
cluded the reappearancz on the
charts of a hall-dozen recently hit-
less name acts and what appears
to be at least a trend toward arl-
ists scoring with both sitdes of a
single disk.

At least four artists, well-known
in the countrv field, have simul-
taneously broken out with thelr
very first disks to hit the pop charts,
The big example of the week, ol
course, is Johnny Horton's ranaway
smash, “The Battle of New Or-
leans,” which took over the top
slot this week,

Big Jump

But there were others. Carl
Doliking Jr., with his Decca disk
of “My Heart Is an Open Book,”
bounced up from 47 to 31 in the
standings.  Stonewall  Juckson's
“"Waterloo,” on Columbia moved
from the 98 to the 66 slot, while
George Jones” “White Lightning,”
on Mercury moved from position
number 88 to T3. Al these artisis
are on the pop chart for the first
Hme,

Also of some interest is the move.
ment of two other Colombia Ree-
ords. ]]uhrm}' Cash with “Frankie’s
Man, Johnny, moved up to 57 froan
the 70 slot, while Carl Perkins,
with “Pointed Toe Shoes,” entered
the chart for the first time in the
87 position,

ing on the pop chart means that

NEWS OF THE WEEK

The appearance of |
Horton, Jackson, Cash and Perk-

Chicago Dealers Sue Victor,

Columbia, Capitol Over Clubs , . .

A suit was filed in Chicago this past week by
four record demlers against Victor, Columbia
and Capitol Records over alleged price dis-

from all over the country in Miaml this

past weekend.
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fonir of Columbia’s six current
chart records have strong country
origing, Tradesters recalled that

not since the advent of the Everly

Brothers as pop hit makers has the

rural flavor appeared so strong.
Dual Hits

On the dualhit kick, eight art-
ists appearstd on the cliarts this
week with two sides of a single
disk. The trend appears to reflect
the fact that disks may have a sim.
ilar mond or rhythm on both sides
plus the fact that as some obsery-
| ers have noted: “They're just mak-
y ing better records all around these
(days.” A Lhird and perh more
logical theory is that wIthuﬁ:& res.
ent admittedly slow state of the
singles business, the phenomenon
of the so-called “throw-away” side
is no more., Record men simply
figure that they have bwice the
chance ol getting a hit i they put
twi good sides back to bach.

At any rate, appearing this week
with coupled hits are Brook Benton
with “Endlessly” (13) and “So
(Close™ (54); Faty Domino with
“I'm Ready” (17) and “Margie”
(36i); the Everly Brothers with
"Tuke a Message to Mary™ (18)
anid "Poor Jenny™ (41); Elvis Pres-
lev with A Fool Eut'i'n as 1™ (19)
and “I Need Your Love Tonight”
(29); Frankie Avalon with “Bobby
Sox to Stockings™ (35) and “A
Boyv Without a Girl” (53), and Nat
Kineg Cole with "You Made Me

(Continued on page 11)

Gimmicks Hyp
Instrumentals

NEW YORE — "You Gotta
Have a Gimmick,” sings Ethel Mer-
man's stripteasing sidekicks In the
huit Hm:u:Lm:.r musical, “Cvpsy,”
and nowhere is the truth of that
statement more in evidence than
in the instrumental hits o4 the cur-
rent [Tat 100 chart,

Mirtin Denny brings the ][ungTu
animals to life in “Quiet Vi Ingc,'
while Frank Pourcel’s Parisian-
made *Only Tou,” has the big, lush
studio ork sound. “Baby” Cortexz
turns in a wild, gimmicked quality
in hiz slicing nlgj“ll’npm.* Organ,
and the Virtues accent a down-lo-
earth bluss sound on “Cuilar
Boogie Shuffle.® “A  String of
Trumpets- with the Trumpeleers
is fust that, while an interesting
suprano and baritone sax itltl‘f}?jﬂ'}'
i> heard on Mickey Mozart's "Lit-
tle Dipper.”
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Victor, Col., Cap. Named
In Suit by Chicago Dealers

Allege Trio's Club, One-Stop,
Rack Deals Restraint of Trade

By BERNIE ASBELL

CHICAGO — A lawsuit long
forewarned by the Society of Rec-
ord Dealers (SORD) charging RCA
Victor, Columbia and Capitol Rec-
ords with violations of the Sherman
Antitrust, Clayton and Robinson-
Patman Acts was filed this week in
Federal District Court here under
the names of four Chicago disk
retailers.

In a 21-page brief, the dealers
allege that the three majors have
“conspired” to restrain free trade
by operating mail order record
Eﬁ.‘lhs and in giving lower prices

Muse Tune
Rights Spark

Pubber Suit

NEW YORK — Mills Music
and cleffer Clarence Muse [iled
guit in New York Federal Court
Thursday (28) aﬁuiﬂst publisher
Robert Mellin and a pair of his
ASCAP - affiliated firms, Robert
Music and Sherwin Music. The
guit involves renewal rights to the
tune “Sleepy Time Down South.”

The suit seeks a determination
as to who owns said renewal rights.
The complaint states that sometime
rior to 1930 the tune was written
vy Muse in association with Leon
Rene and Otis Rene. The three
cleffers are claimed to have as-
signed renewal rights in 1957 to
Mills Music. Defendants have
claimed that they own the re-
newal rights under an alleged as-
signment made by Muse on Feb-
ruary 16, 1951.

e suit seeks a permanent in-
junction against the Mellin firm’s
claims to or licensing of the song.
Damages and reasonable legal fees
are also sought by plaintiffs.

MJQ Set for

Europe Return

NEW YORK — The Modern
Jazz Quartet returns to Europe
this t}'ec]t for a two-week tour, to
be highlighted by an uppearance
at the world famous Maggio Mu-
sicale Florentinc. The two special
concerts will be presented in the
Italian city at the Pergola Theater,
June 9 and 10, They will mark

the first jazz performances at the
fEstWﬂl.1 On the current tour the
MJQ will also perform in concert

in Rome, Naples, Miian, Turin,
Genoa and Venice, The Turin con.
cert on June B will be televised
h}:}l']{ the Itlaian National TV net-
work.

| and special benefits to rack jobbers

and one-stops. They ask triple
dﬂma%es and call for an injunction
to halt further operation of the
clubs as well as Further employ-
ment of the allegedly discrimina-
torv price benefits.

Plaintiffs in the sunit are Bernard
Strickler, owner of two shops
called Harmony Hall: B, H,
(Bernie) Skidell, ABC Record-
Teria; V. H. (Andy) Anderson,
Record Center, and GCerald R.
Tapp. They filed in their own be-
half as well as in behalf of all re-
tailers i1, the Chicago area, in what
is called a “spurious class” suit.
This eclassifieation, aecording to
Jerome Marvin Kaplan, SORD
connsel as well as co-counsel in the
snit, enables any additional retailer
to become a party to the complaint
before final adjudication is made.

The brief was prepared by the
firm of Marks, Marks and Kaplan,
specialists in antitrust law, co-
counsel with Jerome Marvin Kap-
lan who is connected with a sepa-
rate firm. Marks, Marks and Kap-
lan recently fought a successful

‘suit against the A &P, food chain

resulting in their relinquishing their
exclusive right to dstribute Wom-
an's Day magazine,

Named as co-defendants In the
suit are the company-owned dis-
tributing branches.

Major arguments advanced in

the suit are: |

1. The defendants manufacture
and distribute the major portinn of
all r~cords consumed in the United
States. Because these companies
have exclusive contracts with
artists who enjoy strong public de-
mand, no substitute for t.eir prod-
ucts can be offered. Therefore, no
dealer “can successfully compete
with any other sellers of records to
ultimate consumers . . . without car-

rying . . . all or the greater portion”
of the product of the defendant
miajors.

2. For four vears j]rim- to the
suit, the defendants allegedly did
“discriminate in prices belween
certain retailers,” by giving dis-
counts, rebates, commissions, free
goods, discounts for advertising,

(Continued on page 11)

250G AD PITCH
KEYS MERC SALE

Coupon Deal on LP’s, Singles
Aimed as Major Dealer Aid

CHICAGO — Mercury Records
blasts a quarter-million dollar ad-
vertising campaign with full-page
color ads in leading newspapers
tomorrow (2), to open & sale cal-
culated to be a major traffic
stimulator. On June 15, a four-

color page will run in Life
magazine.
Ads will be headlined “This

Page is Worth $9.27!" and will
carry coupons worth 35, $3.48 and
79 cents off regular list prices.

A customer buying a Merc stereo
album at $5.95 will be able to use
the %5 coupon toward the pur-
chase of a second album, Thus,
hell get ©11.90 in value for $6.90.

When a monaural album is
bought at $3.98, the $3.48 coupon
can be applied against the price of
a second, the customer paying
$4.48 for $7.96 in value.

If he buys a single, the customer
can use the 79-cent coupon toward
the price of another, so he gets
£1.96 in value for 81.17.

The sale is one of the most

| spectacular in a growing industry

trend toward promotions that

i
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couple traffic-building along with
price incentives to the dealer,

The sale will last until June 30
and covers all package categories
in stereo and mono as well as the
Celebrity Series ir- .ingles.

Irving B. Green, Mere prexv,
said that "a voluminous supply”
of store and window display mate-
rial is moving out to dealers and
that co-op advertising money to ad-
vance the campaign is available.

Dealers will be supplied with re-

prints of the newspaper ads so
customers failing to bring in|

coupons can be given a set. ']

INDIE DISTRIBS
IN HUSH HUDDLE

CHICAGO — A hush-hush
meeting was held Wednesday
(27) at Como Inn restaurant
of all indie distributors here
except ona and all the city's
one-stoppers,

The main subject was an
exploration of the promis-
cuous return guarantees that
one-stops have frequently en-
joved and of ways that returns
might be better regulated.

No earth-shaking solutions
to the problems were found,
The Billboard leamed.

De Lugg Joins
Hanover Staff

NEW YORK — Hanover - Sig-
nature Records has appointed Mﬁ-
ton De Lugg to the post of mu-
sical dicector., The appointment
was announced by H-S prexy, Bob
Thiele, with whom De Lugg was
associated in the past at both Dot
and Toral Records. Thiela also
announced the release of the com-
pany’s first package, the much cel-
ebrated “Foetry for the Beat Gen-
eration” by Jack Kerouac.
De Lugg started his music ca-
(Cantinued on page 11)

Wexler to
M-G-M Post

NEW YORK — Elliot Wexler,
15 vear veteran of the disk scene,
has joined M-G-M Records as di-
rector of marketing. Hell b in
charge of developing new market-
ing approaches and business stim-
ulants,

Frior to World War II, Wexler
started in the record business as
siules chief for the Columbia Rec-
ords distributor in Philadelphia.
Later he had his own distributor-
ship where he became the first
distributor 0. London Records in
the United States. Subsequently,
he operated a Coral distributorship,
was manager of Benny Goodman
and later was veepee of the Mer-
shaw Company, one of the early
rack jobbing firms. Wexler also
operated Moon Records, a kiddie
ine,

Victor Skeds $1.49

Summer LP Sale

NEW YORK — RCA Victor is
running & “Summer Clearance”

sale on a lot of older album mer-
chandise starting this week, which
slashes the price of “hundreds” of
gre-.riuusly released albums to

1.49 from the original list price
of $3.98 and $4.98. The lead item
in the summer clearance is the
original cast waxing of “Say Dar-
ling,” which was issued at $4.98.
The clearance also contuiins stereo
albums as well,

RCA Victor does not reveal in
its trade ads the names of th: al-
bums that are part of the summer
clearance except for “Say Dar-
ling.” They do not give a price
for the albums to either the dealer
or the distributor except to say that
it is "wvery spceial”

The summer clearance works as
follows: Distributors and dealers
receive pre-packed cartons, each
one containing 25 assorted LP,
which include pop, classical and
jazz albums. Each carton contains

25 different selections, altho The

Billboard was vnable to learn the

names of these selections at press
time. The carton unfolds into a
browser box that can be Qlwaced on
a rack or on a counter. With the
carlons come window streamers, ad
mats, and envelope stuffers,

Victor states that the supply of
these cartons is limited. They also
mention that there are hundreds
of LP albums among the merchan-
dise. How long the sumuier clear-
ance will last is not mentioned.

News of the RCA Vietor summer
clearance plan caused much specu-
lation in the trade. What the disk-
erv will do about dealers who have
these summer clearar~2 items in
stock now was not known., As for
price, it was estimated by trade-
sters that the ¥1.49 albums would
cost the distributor about 75 cents
each and the dealer about 95 cents
each, or thereabouts. This is the
first summer clearance sale by Vie-
tor in many vears, and one of the
few sales in which the savings are
passed directly to the consumer,

Wy americanradiohistorycorm

Rouletie Sets
'SSS" Special

NEW YORK — Roulette Rec-
ords this week launched a “Sound
Summer Sales” program, whereby
the label will offer two albums fres
for every 12 albums purchased for
both monaural and stereo sets.
The program, which runs from

June 1 thru July 31, is directed at
distributors as well as dealers.

The program includes the entire
Roulette and Roost catalog and
everything in the Tico catalog but
10 LF's, - These 10 packages will
be offered at the suggested retail

ice of $2.98. Tico albums of-
ered to dealers at a %1 off the
regular retail price include pack-
ages by the Trio Los Panchos, Jose
A. Jiminez, Pepe Luis Okr, and
Larry Sonn and Mariachi Gil-
berto Parra.

Dealers may order and reorder
in any quantity thev choose, but
the plan calls for a minimun ini-
tial order for distributors to qualifv
for the two-on-12 deal. Roulette
sales veepee Irv Jerome is readving
an extensive promotional and ad-
vertising campaign on the summer
sales plan, including new album
inventory control form and order
pads for distributors and salesmen,
and & special mailing piece on the
program to 8,000 dealers.
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What Next' In

Waxing Claims
Deejays Ears

Diskers Say They
Must Sell What's
Wanted by Public |

MIAMI BEACH, Fla.—One of
the most provocative discussions at
the deejay convention here last
week was the panel devoted to the
subject, “What Next, Mr. Musiec
Man.”

Joe Kolsky, Roulette Records” ex-
ecutive vice-president, stated that
in the disk business one could al-
ways expect the unexpected. He
stated the manulfacturer must pur-
vey not what he likes but what the

ublic likes. “In short, we as manu-
¥aeturer and vou as disk jockey do
not act, we react. Kolsky noted that
because of the increase in formula
programming, the over-exposure
given to top records oontributed
to the phenomenon of smaller sales,
with newer records never even see-
ing the top of the turntable.

He predicted an even further
decline in singles sales unless the
situation is corrected. Kolsky stated
that once a record reaches its peak
and begins to slide, # is no longer
e hot record and should be taken
off tha list to make room for new
releases that are getting action. “In
doing this, we maintain the Top 40
format and the Top 40 becomes
mora current and gives exposure to
more records.

Dave Cavanaugh, Capitol Ree-
ords a.&r. exec, stated he saw a
trend toward better music. As evi-
dence, he noted the rise in impor-

{Continued on page 36)

Paul Ackerman
Lauds Jockeys

MIAMI BEACH, Fla. — The
disk jockey has hecome the custo-
dian of American music, the DJ
convention was told by The Bill-
board music editor, Paul Acker-
man, in the panel on Disk Jockey
Promotion Via Trade Papers. In
view of this, Akerman noted, the
lur.-l: must “always seek to broaden
1ig knowledge of the music busi-
ness and all its facets—records,
aongs, trends in taste, ete.”

'ﬁm serious jockey, said Acker-
man, faces np to this obligation.

He added: “He is the true savant| ta

of American musie. It is he, more
than any college professor, who
has his finger on the true musical
pulse of the nation.” Trade papers
aid [n this connection by keeping
jocks better informed. They also
iave the obligation of preservin

“an independent attitude towar

the record business. Like the hon-
est jockey and like Caesar’s wife,
the honest trade paper must keep
itself abov= suspicion.”

REGISTRATIONS
TOP K. C. MARK

MIAMI BEACH, Fla—
Attendance at the Second An-
nual D] Convention here went
well over the figures racked

a vear ago in Kansas City,
Mo, According to convention
co-ordinator Bill Stewart, the
registration had reached 2,297
at 1 p.m. Friday, with addi-
tional registrants still expected
later in ﬁta day and Saturday,

This figure compares with
the 1,700 registrations which
Stewart said were the total
for Kansas Citv. Moreover
he: added, the proportion of
disk jockevs was considerably
higher this vear, hovering
about the 1,500 mark at the
latest count. The remainder
were representatives of the
related music fields.

United in War
On Static Adv'g,
TV's Opponents

MIAMI BEACH, Fla, — Altho
NBC Executive Veepee Matthew
J. Culligan and McLendon Sta-
tions Chief CGordon McLendon
were scheduled to debate on the
subject “Network Vs. Independent
Radio” at the deejay convention
last week, both execs were in
agreement on two major 1ss5ues,
They believe indie and network
broadcasters should stop their
“internecine warfare” and concen-
trate on “the true opponents of
radio"=TV, Newspapers, and
“other forms of static advertising,”
They also opined that broadcasters
should be increasingly aware of
their responsibilities in the public
service field. “The danger of
government  intervention,”  said

(Continued on page 38)

Stewart Reported Leaving
Storz to Join Metropolitan

Mull Effect of H

is Departure

On Future Disk Jockey Meets

By SAM CHASE

MIAMI BEACH, Fla. — The
reported resirmation of Bill Stew-
art as national program director
of the Storz I'EICE{) chain at the
conclusion of the Second Annual
Disk Jockey Coanvention here raised
several questions about the future
of these sessions.

Rumors circulated, at the tail
end of the meet, of Stewart’s de-
parture to become vice-president
in charge of programs for the ex-
panding radio-TV interests of the
Metrapolivan’ Broadeasting Com-
pany. No confirmation could be
obtained.

Storz Lauds Stewart

In his opening address of wel-

come at this, one of the costliest

but most successful music-record
industry meetings, Storz paid trib-
ute to Stewart for having organ-
ized “virtually sin le-hamﬁad” this
| convention as well as last year's
| meet in Kansas City, Mo. In view
' of the fact that Stewart devoted
several months to the preparation
| of each vear's convention, there is
some question about how willing
Storz may now be to spring an-
' othor key exee, presumably of the
stature of Executive V.-P. George
(Bud) Armstrong, to oversee [u-
| ture conventions. In addition, it
is understood that Storz's own
tab for the Miami Beach bash will
considerably exceed $50,000 for
which, he has noted, his stations
get little tangible benefit at the

Fellows Keynotes

D.J. Respo

® Continued from page 1

nsibilities

hensive effort that comprises a
thing we call a broadcasting sta-
tion,

He continued, “There are hours
of the day, and important ones too,
when you alone are in direct com-
munion with most of the citizens
of the United States, and upon you
alone — In your comportment and
judgment—depends LEE reputation
of the entire American system of
broadcasting. I cannot say to you
in & word, or in an arrangement
of words, how needful it is that
vl.'nu be aware of this great chal-
enge to your integrity and de-

MIAMI BEACH, Fla. — Disk
fockeys are beginning to accept
the fact that formula radio is ap-
parently here to stay, and now
they are trying to work out ways
to live with it. At least these were
the indications during the session
ged “What Is a Personality To-
day” at the deejay convention here
last Friday (29),

At the same time, station man-
agement is beginning to find that
formula radio in an increasingly
competitive market can build bet-
ter ratings “personalities.”

Panelisi Michael Joseph, veepee
of Capitol broadcasting, for in-
stance, said he has always been
a great believer, in strict format
and still is, but whereas a few

Lively Discussion on
Problem of Releases

MIAMI BEACH, Fla—Lively
discussion on the subject of the
great numher of record releases
was held at the deal!la},r convention
here last week, with considerable
mr‘l:ia of opinion being voiced.
Archie Blever, Cadence Records
ohief stated there were too many
releases, that even conscientious
dcull'{:.cnuld not listen to them all,
that the buying power of the pub-
lic could absorb only a small per-
centage of the records. He no
an increasi + disregard of talent.

Bleyver stated the deejay com-
municates thru music rather than

speech and that if records are not
of good quality the deejay would
suszr along with sponsors and rec-
ord manufacturers. He said the re-
birth of radic was due to the cre-
ativity of record companies and
disk jockeys; he warned against a
decline in the creative level of
record men and jockevs. He con-

atulated Sam Phillips, of Sun;
teve Sholes, of RCA Victor, and
those jockeys who recognized such

ted | talents as Elvis Preslev. With re-

gard to complaints about the lag
in singles sales, Bleyer indicate

(Continued on page 36)

DJ'S FIGURE WAYS
TO BEAT FORMULA

years ago he “subdued the per-
sonality completely to a rigid for-
mat,” today he HE{EPEI'I-I:IS strongly
on the live personality. In my so-
called w&rﬁuling of stations,”
said Joseph, “I always try to get
the top men, whereas before it was
voices and automutions.”

Joseph also said he had recently
spotted a general trend toward the
use of “format plus personality”
by stations, and cited the New
York City market as a prime ex-
ample.

In line with this, Joseph and|

fellow panelist Jim Hawthorne,
KDAY, pointed out that a jock
can inject formula radio with con-
siderably more than contained in
his script if he brings sufficient
enthusiasm and talent to the read-
ings. Hawthorne told the group:
“I'm format and I have person-
ality. I was brainwashed about
three years ago.” The jock said
he studied the market and then
modified Lis own format to specd
uﬁ\ his tempo and cut down on
chatter.

“The personality deejay today,”
said Hawthorne, “has learned to
speak up and shut up.” The jock
said today's sue::es&f-?ﬂ “personal-
ity" spinner must take an active
art in civic affairs and charity

ives and must also know and
understand each and every facet
of radio operation. He also opined
that “accuracy on the air is a vital
factor in the success of a radio
personality today” — correct time,
up-to-date weather reports, ete.
Coming out strongly in favor of

(Continued on page 50)
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cency and good fudgment.”
Lauding the purpose of the con-
vention, Fellows said "It is wonder-

ful to know that all of vou are|
sufficiently serious about your pro- |

fessional pursuits that you can and
will ta’.e the time in such a forum
as this, to counsel with each other.
.11 broadcasting will be the bet-
ter foo it; voo wil' be the better
for it, and America, which heeds
vou in all her homes, will be the
better, too.”

The NAB prexy also commended
the jocks for their support of eivie
and public affairs, both on and off
tln air, and remindea them of their
continuing ﬂEpnthniI:iﬂs for con-
structive work with young people.
However, he said, deejays must
always bear in mind their relation-
ship to the station’s over-all pur-
pose of serving all age groups and
the many varied interests of the
listening and viewing audience.

No Guaranteed
Success Formula,
Says Krelstein

MIAMI TEACH, Fla—A for-
mula “guaranteed to make vou
successful in radio broadcasting” is
non-existant, according to Harold
Krelstein, president of the Plough
|Statiuusi which are regarded by
many observers as being among

(Continued on page 51)

sponsor-ad  agency level whernce
comes the pavoff.

Nevertheless, prior to Stewart's
reported ankling, Storz had given
an affirmative answer Thursday
(29) to a direct question put at a
meeting of the d.j's on the con-
vention planning committee con-
cerning his willingness to continue
convention sponsorship. He added
that thinking already had begun
on the plans for 1960. Whether
this thinking. will undergo any
change as a result of Stewart’s re-
ported move now becomes a ques-
tion of considerable moment in
view of the increasing importance
of the d.j. meet. Elimination of
the confabs would create a real
vacuum, while their continuation,
under Storz sponsorship or other-
wise, provides a rallying point for
still further enlargement of what
is becoming the most important

annual record business get - to -
gether,
Metropolitan Broadcast-

ing, which Stewart reportedly is
joining, now operates WNEW,
New York, for many years the na-
tion's leading indie radio uutlﬁa
as well as WHEK, Cleveland, an

the alfiliated TV stations in thess
cities. Stewart's deal with Metro-

politan is said to embrace a basi
salarv of $50,000 per year as weﬂ
‘as a liberal stock option arrange-
'ment, Metropolitan {8 known to
(Continued on page 50)

Mull Training
For Jockeys

MIAMI BEACH, Fla, — Art
Ford, Erﬂgram director of WNTA,
Newark, IH.T.d]., speaking as a pan-
elist at the deejay convention hers
last Friday (29), proposed that the
National Association of Broadcast-
ers “establish a seminar in New
York of a two-week training pro-
gram for such (deejay) talent as
management thinks r1i§ht have =
potential on their level.

The panel, ‘which also included
Bill Camperson, manager WHOL,
Allentown, Pa., and Marty Hogan,
WCFL, Chicago, was set up to
discuss “Deejays Moving Up to
Management — It's Happening.”
Moderator of the panel was Bob
(Coffechead) Larsen, WRIT, Mil-
waukee, who has also made the
transition from jockey to manage-
ment during the last year.

In proposing the management

(Continued on page 36)

DJ Group

Meets on

Plan for Nat'l Org

MIAMI BEACH, Fla—A small
but important group of deejays met
in a session to discuss the feasibility
of forming a national jockey organ-
ization. In the last Friday business
meeting of the Storz Df conven-
tion, chaired by Joe Csida, of
Csida-Burton Associates, the pros
and cons were disoussed, along
with such other topics as the place
of record company support of such
an organization.

No definitive action resulted
from the meeting, but there were
indications that lgurl.'ller discussions
would be held during the re-
mainder of the convention. Bill
Callagher, director of sales of Co-

lumbia Records, volunteered to
make available the Saturday
luncheon, which his company was
sponsoring, as a forum for further
iseussions. Martin Block, dean
of the jockeys, said that he be-
lieved a substantial organization
can be formed, especially with the
assistance of the trade press in
publicizing developments. He sug-
gested that a committee be ap-
pointed which would work out a
set of plans and submit it for
jockey approval nationally.

This followed a request by Bill
Cavin, ot “"Lucky Lager Dance
Time,” that interested jocks con-

(Continued on page 51)
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ﬁoulette Disk Club
For Dealers Only

Plan Offers One Copy of All New
Albums at Less Than Distrib Cost

NEW YORK —— iu a .move tolprice. In addition, Roulette will

garner better and more extensive
exposure for its entire album line,
Roulette Records is setting np a
dealer-only record club, which will
have a membership of retail rec-
ord dealers exclusively.

The deal.r club opeiition. —
launched this week, via a sPe:-ml
mailing to 8,000 disk retail rs—
calls for dealers to buy one copy
{and only oncj of each new album
release at the below - distributor
cost of $1.40 monaural and $1.95
stereo — including all shipping
charges. The dealer in turn may
sell the lbums at regular retail

rices. Regular dealer price on

oulette’s $3.98 monaural pack-
ages js $2.47, Distributor price is
$1.95,

Roulette prexs  Morris  Levy
opines that the dealer only club
will help the dealer by giving him
the opportunity of determining
sales potenti] of albums in ad-
vance (utilizing the cut-price al-
bum as a pre-selling tool) before
placing his stock order. The exec
also thinks the ¢lub  lan will help
eliminate “blind buying” and
chance ordering, since the dealer
will “have a better control over his
fnventory of Roulett: LPs.”

Three Plans

Dealers have their cloice of
three plans. They mav receive just
monaural albonms (Plan A}, just
stere) (Plan B) or both monaural
and stereo (Plan ), Terms of the
agreement are for one year, but
Levy said a detler “may bow out
whenever he chooses to do so,”
adding, “We are not looking to
hurt or burden the dealer and
take advantage of his Leing a club
member by Flgnmiing him with al-
bum releases.”

In line with this, Levy said deal-
ers need not fear that there will
be a h=avy increase of album re-
leases. Tico and Roost average
less than two album releases a
monlh during the vear, and the
label's over-all monthly album re-
lease is eight—never exceeding a
maximum of 15,

As an incen fve to join the dealer
clvh, dealers may purchase one
each of any of th: ﬂ]IEH:II'HS m Rou-
lette’s catalog at the same $1.40

Verve Extends
'99-er’ Plan

HOLLYWOOD — . erve Rec-
ords is extending its “99-er” sales
program thru June. The Verve dis-
count plan was to have expired
May 31, but the fact that its mo-
mentum resulted in the label’s big-

gest sales month in its hislory |

prompts the firm to continue it
until the end of June,

According to the plan, consn-| 1959 versus Febroary 1958, since

mer buving a Verve monaural al-
bum at $4.98 can have another
Verve monaural package for 99

make special bonus sales offers
available to members—greater dis-
counts, marked - down calalog
items, bonus merchundise, ete,

The club - albums will be ship-
ped (about 10 days in advance of
their releise date) directly to the
dealer from Roulette, but each dis-
tributor will have final approval
of any dealer in his area joining
the club, and will also be responsi-
ble for billing each dealer club
member in his area. Both the dis-
tributor and his salesmen will share

(Continued on page 11)

Beard Again
Commentator

NEW YORK—For the second
conseculive vear, CBS R.die has
cratracted for exclusive broadeast-
ing rights of the Newport Jazz
Festival As last vear, the com-
mentator will be Columbia Ree-
ords” wveteran a.f&r. chief, Mitch
Miller

The broadeasts will be aired
on a 9:05 to 10 p.m, seg (EDST)

on the four days of the bash, July
2, 3, 4 and 5 A CBS spokesman
| noted that the broadeasts wonld

all major altractions at the Fesli-
val, with Miller adding his popn-
lar- aud colorful commentiry be-
tween offerings. The show will be
sponsored by Studebaker - Pack-
ard Corporation, on behalf of the
new Lark, via D'Arcv Advertising.

present “climactic performances™ of |

MORE JOIN
LABEL PARADE

NEW-YORK Eleven new labels
Joined the label parade during the last
week, Here gre the names and ad-
dresses of (he newcomers,

Ariel Records, 2060 First Ave., Mew
York 29; Bob Records, 13130 North
Highland Ave., Los Angeles 18, CLS
Records, 1108 01d State Rd., Park Hills,
Ky.; Dawn Records, 215 South Kirk-
wood, Kirkwood 22, Mo.; Hob Rec=
ords, 111 Mack Ave., Detroit 1! Merco
Records, care of Bla-Mur Music, Box
195, Shrevepont, La.; Raynoie Records,
6331 Hollywood Blvd,, Suile 424, Holly=
wood 28; Siyvlo Records, care of Dub
Revords, 5024 Club Road & Kava-
nauvgh, Litle Rock, Ak, Thompson
Recouds, 299 Madison Ave., New York
17, Tower Records, 4601 Afton, Dallas
19; Vikisig Records, care of Starday
Records, Box 115, Madison, Tenn,

Greeley LP’s
WB Specials

NEW YORK — Warner Bros.
Recards has initiated a special pro-
molion on two piano concerto al-
bums featuring George Greeley,
The two albums, “The World's Ten
Createst Concertos,” and “World
Renowned Popular Piano Concer-
tos,” will be available to consum-
cers thru June 25 for $2.98 each,
i & $1 saving over the regular $3.98
price for WB monaural LP’s. The
“World's Ten Greatest Concertos”
was released last year, the other
album is a new June release.

Sorry, Cathy!
Happy Returns

NEW YORK —— The birthday
of Cathy Carr of Roulette Rec-
ords was incorrectly listed in The
Billboard’s Record Programming
Quarterly Guide which appeared
as a special supplement in the last
week's issue. Her correct birthday
is June 28th, and she is much
i.;uu!lger than she was listed to be

¥ The Billboard. Sorry, Cathy.

March Sin
Top Slow

By SAM CHASE
NEW YORK

——Single rec-
ord sales dur-
ing the month
of March were
up over the
month of Feb-
rmary by about
S1,000,000,
S alesracked
up on single records by retail rec-
lnrd dealers and chains amounted
| to 83,600,000 in the four sweeks
from March 1 thra March 28; as
| against total sales on singles of
$4,600,000 in Febrnarv, February,
1959, was one of the slowest sin-
gles months of the season,

| However, single record sales for
March, 1939, trailed single record

|sales in March, 1938, by about
' $.00,000. This was better, com-
paratively speaking, then February

' Februarv 19538 wag a hot month

!w:ith single sales of $5,900,000, as
against February 1959 sales of

cents, If he buys a Verve stereo  $4,600,000,

albnmm at $3.98, he can have a

second stereo package for 99 cents, |single record sales  are

For the first 12 weeks of 1959,
trailing

Dealers reap the usual markup on | 1958, They have only totaled 93.4
both the list price and 99-cent [per cent of the dollar volume

gale. Discount program embraces
the complete Vervi eatalog of more
that 300 albums, moenaural and
steren.

According to Bernic Silverman,
Verve's national sales veepee, la-
bel enjoved its top month during
May, due to its discoun® program

lus the fact that sales were paced
y its new "Porgy and Bess” dou-
ble-LP package [featuring Ella
Fitzgerald and Louis Armstrong.

“Porgy” album is - urrently the la-
bel's best-seller, Silverman said.

' chalked .1 for the first 12 weeks
'of 1958, In dollirs this mean $153.-
000,000 as against $16,700,000 for

1958,

The 45 r.pan. EP record sales
picture was surprisingly strong in
Murch, howvever. Foar the [irst lime
EP sales during a four week span
in 1959 bettered those during a
comparable period last year,

These figures, like the others

.Tl[]l’{‘d here, ara based upon the

third report for 1939 issned to con-
fidential subscribers by The Bill-

gle Sales
February

| board in conjunction with the New
York University School of Retail-
ing. These reports provide statistics
on_all asp cts of L= industry as
well as competitive label data.

The EP sales increase was parti-
cularly heartening to dealers and
manufacturers. In March EP's
claimed $300,000 worth of busi-
ness as against $400,000 ir March,
1958. For the first 12 weeks of
1939, however, EP sales are onlv
70 per cent of what they were the
first 12 weeks of 1958. Total sales
were  $1,400,000 in 1959, as
against $2.000,000 in the first 12
weeks of 1958,

HOLLYWOOD, Fla. —— Angel
Records is launching an all-out sales
drive, offering dealers the greatest
sales incentives in its history plus
the label's biggest summer release,
coupled with a deferred payment
plan. Program will run from June
1 to July 31.

An across-the-board, sliding dis-
count will accompany a 20-album
release. Dealers making initial pur-
chase orders of $230 or more trom
catalog items will qualify for dis-
counts ranging trom 6 to 15 per
cent, depending upon amount pur-
chased. This breaks down as fol-
lows: 68 per cent on $250; 9 per
cent an $300; 12 per cent on $730,
and 15 per cent on $1,000 in cata-
log purchases.

Once having established the dis-
count rate by the amount of catalog
product ordered, the same discount
will be applied to any additional
orders of newly released Angel al-
bums. Subsequent orders of $75 or
maore of either catalog or new prod-
uct will enjoy the same discount
established by the dealer’s initial
order. Product purchased durin
this sales drive will be hilled in
two equal parts on a deferred pay-
ment plan, with half due Septem-
ber 10 and the remainder by Oc-
tober 110,

Streamlined Packa

June release will in!rugzce An-
E,’f.'l'ﬁ new “streamlined” package.
The nsual wooden dowel will be
removed for the [irst time to permit
the display of Angel albums in
browser boxes. Album spine will
retain the same colors, black (in-
dicating monaural) and red (stereo-

‘Gunn’ Victor
June Highlight

NEW YORK — “"More Music
From Peter Gunn” is the top album
release of the new Victer po
LF’s to ship in June. Other albums
on the release include a new cut-
ting of “Rose Marie,” with Julie
Andrews  and (;im'giu Tozzi,
“Swingin' on a Star” with the
Three Suns, and “Dancing Under
Latin Skies™ with Tito Puente's ork.

RCA Victor’'s Red Seal release
for June features Artur Bubinstein
in performances of two Beethoven
Sonatas, the “Waldstein,” and the
No. 18. Other waxings in the Red
Seal June release include “Gil-
bert and Sullivan  Overtures,”
Shostakovich's “Age of Cold” bal-
let suite and his First Symphony,
and an album of Bizet an&’ Cha-
brier compositions. Tenor Mario
De Monaco bows on the Victor
label in an abridged wversion of
Samt-Saens’ “Samson and Delilah.”

| NEW YORK —— Decca Rec-
vords and Universal International
| Pictures expect to file an “imme-

diate appeal” to the decision
handed down last week by Judge
Henry O Epstein in the now EE‘IE-E-
| brated case brought against the

fitms by the estate of the late
Glenn  Miller.

In the decision, Judge Epstein
ruled that Decca had illegally is-
sned a sound-track album of the
Universal Picture, “The Glenn Mill-
er Story,” and was therefore lia-
ble for a complete accounting to
the estate and Mrs. Helen Miller
on lhe sale and profits of the al-
bum. Epstein ca.ﬁed for an audit
and recommended that payment
be made to Mrs, Miller on the
basis of the royalty agreement ex-

Decca to Appeal From
Miller Suit Decision

isting between the Miller Estate
and RCA Victor Records.

Leonard W. Schneider, exec vee-
pee of Decca, stated that “the de-
cision, if it stands on appeal, which
wa doubt, will involve an aceount-

ing of approximately $20,000 to

[ 523,000,

Another Decea spokesman, com-
lmenting on the decision, declared:
“1f there is any theory which would
tend to sustain this jm]gmf,'nt it
would be that it is possible to
have a monopoly on a stvle or a
sound. This we doubt.” Conclud-

ing, the spokesman said he felt
the decision an “astounding” one,

It’s expected that the Decca -
Universal appeal will be filed with-
in a week and will be heard by

the New York Appellate Division

Angel Records Sets -
All-Out Sales Drive

phonic). Hand-printed in Paris cov-
ers will be continued.

The Angel drive will be bant-
tressed by a number of dealer aids
and displays. Of particular note
among these is a double browser
box made of five-ply, three-quarter-
inch wood, finished in walnut, with
back panel featuring the Angel
trade-mark in brushed silver, It will
handle 60 albums in two rows of
30 each and will stand on a gold-
finished wrought iron base. It was
designed by Fred Rice, Capitol’s
director of display arts, and is
claimed to be the most expensive
dealer aid ever produced in the
industry.

Other Dealer Aids

Other dealer aids include & num-
ber of browser floor racks contain-
ing twin sections, each holding 30
albums. Each holds a 13 by 14-
inch, four-color card displaying pic-
tures of six Angel artists, anllIEﬁl‘lg
Maria Callas, Elisabeth Schwatz-
kopf and Herbert Von Karajan.

Displays include a large window
centerpiece resembling a giant An-

£ | gel record, with the disk's playing

surface containing the Angel art-
ists roster, with the disk's label
area containing the Angel trade-
mark in brushed silver against a
brilliant red background. Another
display card, measuring 14 by 17
inches heralds the first Maria Callas
simultaneous monaural-stereophon-
ic release, “Callas Portravs Verdi
Hergines.” A 14 by EE-im:E'n display
card will spotlight the five ditfer-
ent conductors batoning the Phil-
harmonia Orchestra in the June re-
lease,

Timed with the all-out Angel
ush is the issuance of Angels
irst consumer all-stereo catalog.
It's an eight-page booklet printed
in four colors.

A consumer ad campaign waged
in seven publications will support
the summer sales push as will the
delivering of 10 albums to 300

P | radio stations subscribing to Angel's

programming service.

Woolford to
Merc. Post

NEW YORK —— John B, Wool-
ford has been appointed director of
sales for the classical division of
Mercury Records, according to
Wilma Cozart, chief of the divi-
sion, In the new post, Woollerd
will head up all sales and sales
promotion activities for the Mere-
ury longhair product and will work
closely with the firm's 30 distribu-
tors and with dealers.

Woolford helped launch Angel
Records some vears ago and was
Eastern sales chief with that label
for five years. Most recently, he
was manager of promotion in the

Masterworks wing of Columbia
Records.

Warner Has 6
June Albums

HOLLYWOOD——WWarner Bros.
Records will issue six albums dur-
ing June. Release will include the
Eialﬁl:age debut for the libel of Pete

ing, Marty Paich, and the Gate-
way Singers.

Labe] is cutting price on its new
Ceorge Greelev album, "World
Renowned Popular Piano Concer-
tos,” to $29.98. It's also offering
Creeley's first album for the la-
bel at ditto pri- .

next fall. The Decca people added
that since the acconnting called for
could become a burdensome ex-
pense, it would not be undertaken
until the results of the appeal were
known,
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NOTICE:
THE VERVE RECORDS NINETY-NINER PLAN IS

EXTENDED THROUGH
THE MONTH OF JUNIE

| EC‘NEUMEH FATS GNL‘I’

"2l .. .FOR ANY VERVE
| STEREO ALBUM

with any Verve stzreo album at the regular
price of $5.93

. . . FOR ANY VERVE
MONAURAL ALBUM

with any Verve monaural album at the regular
price of $4.98

LEADING IN SALES EVERYWHERE... this is the BIG one...
MG‘ V-15003 éﬁijfgnglfﬁéSLEYGBERM&N Just released and available in fIIENfﬂEt}?-N!'HEI' EEEESPIEH-"-
MG V-4021 IGHTLY —Ella Fitzgerald -
MG V-15004 MORT SAHL 1960 or Look Forward in Anger PORGY & BES S
MG V-8288 ONE O'CLOCK J UMP—EHE Fitzgerald-Count Basie-Joe Williams ELLA FITZGERALD .. 1.OUIS ARMSTRONG

MG V-2105 TORME—Mel Torme’ «+.one of the most magnificent musical achievements of all timel
iy ngf ‘;ﬂ%&%ﬂ?ﬁ% e o ey o MONAURAL MGV-4011-2  STEREQ MG VS-6040-2
THE IRVING BERLIN SONG BOOK Album contains two long playing records and illustrated book.
MG V-8292 GENE KRUPA PLAYS
GERRY MULLIGAN ARRANGEMENTS
MG V-8271 THE BIG SOUND-—Johnny Hodges and the Ellington Men
MG V-2110 MITZI-Mitzi Gaynor

AND oVER 5000 oTHER ALBUMS!

Contact Your Verve Distributor Today! ’\6‘7518 451 N. Canon Dr.
Co-op Advertising and Point of Sale Material Available to You! i Beverly Hills, Calif.

This One
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1BAG-CB2-GE64N
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HERE AND OVERSEAS

Everest Charts
Broad Expansion

NEW YORK — Belock Instru-
ment Corporation’s recording sub-
sidiary, Everest Records, is being
h'yt?' for an expansion not only on
the domestic market bat also over-
seas. Several developments are in-
dicative of this. Firstly, it is al-
ready known that Harry Belock has
already negotiated pacts providing
for distribution in most of the
Western World, and details will be
forthcoming shortly. Secondly, and
of great interest to the trade, is
Belock’s acquisition of Edward
(Ted) Wallerstein, pioneer ‘ecord-
ing executive, to hea? up the Ever-
Eﬁt} operation (The Billboard, May

Wallerstein, who is vice-pr .-
dent of Belock Instruments, of
which Everest is a division, is
already seouting talent and formu-
Tatiﬂs olans which will result in
broadening the Everest repertoire.
Wallerstein's intention is to have
the product encom nas all fields—
in albums and ‘mgles, Much albu |
material, he Indicated, has been—
and is being—recorded, and will be
released between now and Christ-
mas. This material will include a
get by the London Symphony, a
new Stokowski pop package
among others. In the singles field,
Wallerstein will move more slowly,
enalyzing marketing and talent
irends. His aim, he said, will be
to broaden the repertoire while
maintaining the Everest quality
and sound.

It is estimated that the cast of
the Everest recording and studio
equipment (the ~tudio has recently
been rebuilt) totals between one-
half and one million dollars, “This
gets the sound,” said Wallerstein.

This heavy investment is prob-
ably not yet completed. Waller-
etein hopes the Everest operation
will some day include a pressing
plant, He added, however, that
this would wait “nn*il we can build

Camden Brings
Back ‘Porgy’

NEW YORK — Camden Rec-
crds will add to the ever-length-
ening list of “Porgy and Bess” al-
bums with the issuance of the only
waxing of the score supervised by
Gershwin himself. The album is
a famous best-seller from the RCA
Victor vaults, featuring Lawrence
Tibbett and Helen Jepson. It has
been re-engineered to hrinﬁ the
sound close to today's standards.

Other albums on the Camden
June release include a stereo wax-
ing of “Oklahoma,” a set by Leo
Addeo titled “Hawaii in Stereo,”
another new set “The Biggest Hits
of '59,” and an album featuring
Tommy Leonetti titled “Dream
Street.

cne &5 advanced &3 our recording
equipment.”

The cxcutive, who was Instru-
mental in launching the LP record
during his tenure as president of
Columbia Records, stated the dol-
lar volume of the disk industry is
spproximatcly one-half what it
should be in the present American
economy. “The public is there, but
co~fusion has held back growth.”
He added that despite the preva-
lence of discounters, a quality prod-
uct will always command a price.

"Once we are thru the stereo
introductory period,” Wallerstein
stated, “catalog will again assume
its proper imz rtance in the record
business.”

With regard to developments in
the pop field during the past five
or six years—notably rock and roll—
Wallerstein said: "We have gone
thru a phase, and in the lorg run
the grass roots material brought
into the pop field via rock and
roll will prove of lasting value.”

Oberstein
Target of

500G Suit

NEW YORK — Veteran disker,
Eli Oberstein, popped into the
news again this week, this time as
Record Corporation of America
firm, in a suit launched by band-

leader - cleffer - arranger Jerry
Gray and Albert Music,

The suit seeks a permanent in-
junction against alleged infringe-
ment of a number of tunes from
the public domain, for which Al-
bert claims it secured exclusive
rights. These tunes include “Glow
Gently Sweet Afton,” “Anvil Chor-
us,” “Valse Triste.” and "Loch Lo-
moand,” among others. These and
others were transcribed by Cray
in 1952 under agreement with
Standard Radio Transeriptions and
were marketed as electrical tran
scriplions.

Claiming that the tunes as waxed”
by Gray constituted in toto a val-
uable and unique propertv, the
complaint charges that Oberstein
and Record Corporation of Amer-
ica with full knowledge of plain-
tifls’ rights and notified by plain-
tiffs of alleged infringement did
nevertheless reproduce the tran-
s.cri]i:(ﬁnns and place them on the
market vnder th: title “Tribute to
Glenn Miller, with John Gregory
and His London Orchestra,” on
Halo Records.

Claiming that unless defendants
are enjoined, plaintiffs will suffer
irreparable damage, the =uit seeks
$500,000 damages.

NOVEL CARLTON
SALES GIMMICK

NEW YORK — Carlton
Records has come up with &
new sales gimmick on its new
cutting of “Till There Was
You™ with thrush Anita Bry-
ant. Instead of giving away
records with every 1,000 plat-
ters sold to distributors, Carl-
ten is offering to take back
300 records for full credit, for
every 1,000 sold. And the rec-
ords can be Carlton Records
or any other label.

Banner Month
For S-F Sales

NEW YORK — Stereo Fidelity
Records stated this week that its
sales for the four week period end.
ing May 15 were the second larg-
est in its history, topped only by
sales in Nuvember, 1958, The four
week period covered the firm’s
“Operation Graveyard,” during
which dealers who purchased 100
Stereo Fidelity records were able
to return 25 LFP's of any make or
price,

Meanwhile, Stereo Fidelity ex-
ecs are having a sales planning
meet starting June 3 in Swarth-
more, Pa. Label prexy Dave Mil-
ler returns on that day from a
siv-week Euwropean trip. S5-F ex-
ecs at the meeting will include
Miller, his partner

.| sales chief Joe Martin and national

s.les head Jules Malamud. After
the meet S5-F execs will attend the
ARMADA sessions in Chicago and
stay on for the National Associa-
tion of Rack Merchandisers Con-
vention starting June 12. Martin
will also huddle with execs
of steieo phone firms at the Sum-
mer Furniture Market in Chicago
starting Tune 135,

Stereo - Fidelity will issue four
new stereo disks in June. These
include “Torero,” waxed in Mexico
City, and "The Golden Age of the
D.nce Bands,” which was recorded
in New York. Both albums will
also be issued monaurally on the
Somerset label. The two other al-
bums on relewse include music from
“K:-s M= Kate,” and “Oklahoma,”
and the “Peer Gynt” Suites, Nos.
1 and 2. Latter sets will be re
leased only in stereo.

Solon Wants Nat'l
Country Music Day

WASHINGTON — A bill to
provide for a “National Country
Musiec Day,” on the third Tuesday
in June of each year, has been in-
troduced by Mississippi’s nalive
son, Sen. John Ea.sl:lang. National
Country Music Day will invite all
citizens of the U. S. interested i
country v-usic to honor the mem-
o of Jimmie Rodgers, “the
daddy of country musie,” on that
day, is Eastland’s proposal.

All eyes will be on

Billboard’s Annual Survey of

Record-Selling Phono Dealers for
101 vital vp-to-the-minute

market facts like . . .

published In

Billboard's

June 22

NAMM Conveniion Number*

*A grea? woy flo get broodest |
sxposure for your important NAMM
Convention sales messoge—ond reol

sales impactl

kD DEADLINE

JURE 17

How many
phono lines does

the record-selling

phono dealer

handle?

YW amercanradionisiory com

eorge Phillips, | P

Rig:

73.
74.
82,
8.
87.
90.
B3.
85.
B,
a7.
98,
99.

HOT 100 ADDS 16

NEW YORK — Sixteen new sides have popped onto The
Eillboard’s Hot 100 chart for the first time this week. Detzils

52. Lonely Boy—Paul Anka, ABC-Paramount

60. 1 Only Have Eyes for You—The Flamingos, End
68. Ring-A-Ling-A-Lario—]Jimmie Rodgers, Roulette
Danny Boy—Sil Austin, Mercury

Velvet Waters—The Megatrons, Agousticon

Mona Lisa——Carl Mann, Fhillips International

It's Only the Good Times—Tommy Edwards, M-G-M
This I Swear—The Skyliners, Calico

Sweet Chile—Sheb Woaoley, M-G-M

Mary Ann Thomas—Bobby Freeman, Josie
Yes-Sir-Ee—Dodie Stevens, Crystalette

Like Young—Andre Previn & David Rose, M-G-M
Pointed-Toe Shoes—Car]l Perkins, Columbia

There Goes My Baby—The Drifters, Atlantic
Cherrystone—The Addrisi Brothers, Del Fi

100, Jack O Diamonds—Ruth Brown, Atlantic

CAT'S OUT OF THE BAG

Polyethylene

NEW YORK — What had
been one of the most closely
guarded secrels in the record busi-
ness for many months Is now out
in the open. Those polyethylene
bags which manufactirers use to
enclose their LP records are being
re-used by housewives all over the
countrv to presenve lettuce, en-
dive, hamburger meat and scores
of ather perishable feodstuffs,
There is hardly a refrigerator in
any record buying home that does
not now have in it at least one
olvethvlene bag preserving the
delicate flavor and the crispness
of leftover salad, meat loaf, et al,

According tc the rumors being
bruited about the supermarkets,
sales of palvethylene bags intended
for refrigerator use have fallen off
sharply wherever supermarkets
have installed record racks. And
they even say that sales of bathing
caps have nosedived too, as man
clever women have found that the
jolyetl.vlene bags keep their hair
dry under the shower. Many wom-
en nse the bags at seashore resorts
to take wet bathing suits home
from the beach. Others have found
that they are great for wrapping
the children's schoal lunch.

Record companies, haﬂn%
iatched on to the multiplicity o
uses for the polyethvlene sleeves,
are starting fo do things about
them. It is noticeable that in re-
cent months, many record manu-
facturers have eliminated the
plain polvethylene bag in favor of
one with the company’s name on it
in stark, beld lettering. They
claim that as long av these bags
are heing wsed constantly they
want le make sure they are get-
ting over their advertising mes-
sage. As one manufacturer put it:
“Every time s woman takes her
leftovers out of the refrigerator, |1
want to make certain she sees my
company name, When a woman is
preparing dinner is the time she is
most suseeptable to the subliminal
advertising approach.”

One manufacturer, when quer-
ied about the use to which the

‘M-G-M Joni
June Pitch

“EW YORK — M-G-M Rec-
ords has instituted ite third annual
CJune  for Joni”  sromotion cam-
paign. During the month of June,
| consumers can gel their choice ol
any one of 14 Joni James albums
at a special price with cne album
| purchased at the regular price.
|  With one monaural LP &t the

| regular tag of £3.98, the buyer gets,

the second for $1.98. Stereo ..P's
will be 32.98 with each purchase
0" an album at $4.98 Two-pocket
EF's will be $1.4% with each $2.49
sale while one-pocket Ep's will go
for 99 cents with each sale at
the regular price of $1.29.

Album Sleeves

Go Refrigerator Conscious

LP bag was being put, noted that
he had wondered [or a long time
why the sales of his low-price al-
bums were slipping. 1 tried bet-
ter .overs better recordings, more
songs by Rodgers and Han.mer-
stein — everything! But nothing
worked. Then one day I saw my
wife wrapping th. dinne. left-
overs in a competitor’s polvethy-
lene bag — then 1 knew. Since
then I have repackaged sll my
LP's in a polyethylene sleeve and

Pet Milk Sets
‘Opry’ Trek

NASHVILLE —— Omne of the
largest “Grand Ole Opry” uvuits
ever to go on tour takes to the road
June 10 under sponsorship of the
Pet Mik Company, long-time

Y| “Opry” advertiser. The Pet Milk

unit will be headlined by Ray Frice
and Don Gibson and will feature a
cast of 25 "Opry” regulars,

Included in the cast, hesides
Price and Gibson, will be Billy
Grammer, Grandpa Jones, the Jor-
danaires, Margie Bowes, emsee T,
Tommy, the Oprv Square Dancers
and Ben Smather’s Stonev Moun-
tain Cloggers. The unit will travel
in its own specially equipped hus,
Dates are already set for Charles-
ton, Columbia and Greenville, 8.
C., and Macon, Ga., with others
being set,

The Pet Milk tour will be wnder
the direction of W. D. Kilpatrick,
head of the newly formed Acuff-
Rose Artists Corporation, Dub All-
britten will handle the H[]\'FfT'i!-i]lE
and assist Kilpatrick in the promo-
Hon and production,

Carter Barron
Summer Sked

WASHINGTON — The fabu-
lous Fabian will wind up the pro-
gram for the coming summer sea-
son at the Carter Barron Amphi-
theater here, and David Rose will
oper it, backgrounding Red Skel-
ton’s “Clown and Baton” act. The
rest of the scheduled performances
announced for the open-air thea-
ter by Super Attractions, Inc., for
the June 11-Sept. 7 season, run
heavily to musie,

Appearing for one-week engzge-
ments will be: Ella Fitzgerald,
with the Nelson Riddle Orclesira;
the New York Opera Festival;
American Music  Festival, with
Ghnn'f Mathis, Ahmad ].'3111.1], and

akota Staton, Harry Belafonte
has a week, and the finale will
be the “Biggest Show of Stars {or
'59,” which will have the fabulous
one, Duane Eddy, and athers.

The Feld Brothers, impresarios
of the Carter Barron, present the
attractions in co-operation with the
U. S. Department of the Inferior
and National Capital Parks.

Rl
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The Billboard's Easy-to-Use Record Charts and Reviews
are improved still further!

* |P REVIEWS

are presented in fresh,

See The Billboard Hot 100
¥ Tomorrow's Tops—

a new two-page package
that skims the cream

of the singles record
business, including

more convenient style

to go along with the new
Top LP Charts.

o SINGLE RECORDS

are packaged in a new

BUBBLING

Under the Hot 100

the new listing that

predicts which new records
will become chart-climbers.

format that traces them

from release to
hit status.

Billboard THE COMMUNICATIONS CENTER OF THE MUSIC INDUSTRY
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London Records congratulales

MANTOVAN

on becoming the

First Artist To Sell Over

| MILLION |
SIERED LPs

*
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Sam Phillips Opens WLIZ;
Second All-Femsee Station

MEMPHIS——It's an axiom in
radio, based on painful experi-
ence, that lady announcers don't
have what it takes. Oh sure, for
spieling the weather reports on
Monitor, a sexv voice is a cute
immick, but when it comes to the
Eard sell between records, uh-uh.

Last week a certain rule-buster
in this city, Sam Phillips by name,
opened a new station in Lake
Worth, Fla., a suburb of Palm
Beach, with the promise that no
livea man's voice would ever be
heard on it. Call letters are WLIZ
(“You'll Love Liz, Liz Loves You—
1380 on Your Dial”). He made the
move with serene confidence be-
causa three vears ago in his home
town of Memphis, Phillips opened
e 1,000-watter, named it WHER,
staffed it entirely with “femsees,”
and sent quivers thru the town
that have still not let up. This
reporter monitored the Memphis
station [or a dozen hours last week
and hardly heard a single pair of

W-P ISSUE

Five Jazz
Toppers
In Stereo

NEW YORK — World Pacific
has issued five of its best-selling
LP’s in stereo versions and they
should all find favor with the jazz-
stereo fans, Probably the one with
the strongest appeal is the stereo
Annie Ross-Gerry Mulligan waxing
titled “Annie Ross Sings a Song
With Mulligan.” It was a mighty
good record monophonically, and
it sounds even better in stereo. An-
o:her excellent stereo waxing is the
W-P set titled “The Sound of Bi
Band Jazz in Hi-Fi.” This LP fea-
tures the bands of Gerry Mullgay,
Gil Evans, Bill Holman, Johnny

‘Mandel and Art Pepper, and it

SWINgEs,

Chico Hamilton's first rate trib-
ute to Duke Ellington is also part
of the stereo issue, as are two LP's
by the exciling Mastersounds, one
a jazz version of “The King and 1,”
the other a listenable reading of
standards and jazz pieces by the
group. The last of the W-P stereo
releases is Bud Shank's listenahble
"Holiday in B.azil,” which fea-
tures fine work by Shank of Lau-
rindo  Almieda’s warm arrange-
ments of Latin melodies.

The Sound of Big Band Jazz

in Hi - Fi, Various Artists,

World Pacific 1015. Stereo &

Monaural. The Chico Hamil-

ton Quintet: Ellington Suite,

World Pacific 1016. Stereo &

Monaural. The Mastersounds,

Waorld Pacific 1019, Stereo &

Monaural. The King and 1,

The Masterminds. Wor'd Paci-

fic 1017. Stereo & Monaural

Holiday in Brazil, Bud Shank,

Altr Flute, World Pacific 1018

Stereo & Monaural. Annie

Ross Sings a Song With Mul-

ligan, With Gerry Mulligan

Quartet. World Pacific 1021.

Stereo & Monaural,

Bob Rolontz.

Doug Moody
Ember Partner

NEW YORK — Doug Mooly,
young music business vet, has been
made a partner in the Ember Dis-
tributing Corporation. Moody son
of the well-known a.&r. man and
publisher, Wally Moody, has been
working for the Al Silvers dis-
tributing firm for the past two
years, and hus been associated with
a number of other record frms.
ITe has been made a partner in
the corporation with a stock parti-
cipation.

records without a commercial be-
tween them. The commercials are
just as sweet as the music.

The ruusinﬁ success of the na-
tion’s first all-girl station is no
more paradoxical than the music
policy of the man who owns it
Phillips permits the plaving naly of
“sweet” sides—show tunes, ballads,
light jazz, never the big beat,
Seven out of 10 selections are
from albums., Yet Phillips is the
very same cat to whom many bow
as the patron saint of rock and roll.
As owner of the Sun and Phillips
International disk labels, he was
the discoverer of Elvis Presley,
Carl Perkins, Jerrv Lee Lewis,
Johnny Cash and Bill Justis.

Phillips elaims, with puzzling
pride, that no 5un or Phillips Inter-
national record has ever been spun
on WHER. Last week one of his
distaffers corrected him in  the
claim, and he looked astonished.
When she reported that Bill Justs'
“Summer Holiday,” an easy hal-
lad, had slipped thru for a few
Fax‘s, he was relieved but still
ooked uneasy.

Phillips, a practical man above
all, says WHER's music policy
was dictated not by personal taste
but business opportunity, The most
powerful stations in  town are
WMPS, a Plough outlet with a
Top 40 policy: WHBQ featuring
the “Top 56" (it holds the 3560
spot on the dial); WDIA, offering
r.&b. and gospel fare; KWAM, a
c.bow, station; and WMC and
WREC, NBC and CBS affils, re-
spectivelv. A station for gentle
music (with gentle vopices) seemed
to be the only field for “hitting "em
where thev ain't.”

While the iconoclastic going
was rough for about a vear and a

(Continued on page 23)

« Cimarron Wax

—_—

Reactivated

TULSA. Okla,—Cimarron Rec-
ords, established a number of vears
ago by C. Don Thompson and
Leon McAulitt, Western band
leader, but dormant since 1937,
when the latter signed to record
for Dot Records, is being reacti- |
vated by Thompson. Firm's head-
quarters are at 221 W. Fourth
Street heve.

Under the new set-up, Cimarron
will release both pop and c.&w.
material, Thompson savs. First re-
lease, due out this week, has a new
pop group, the Emcees, pashing a
tune called “IFI1C.” so named th‘:r
Dick Clark’s IFIC Club
“American Bandstand.™ :

The Emcees have had the high
school and college kids in Arkansas
and Oklahoma swinging the last
several vears.

Good Will Caravan

To Latin America

LOS ANGELES — The Good
Will Caravan, a Home Shaw on
wheels, which will carry 100 sing-
ers, dancers and musicians down
the Pan American Highway from
Los Angeles to 16 Latin American
countries and their major cities, is
slated to leave here September 1.
The object of the caravan is to
strengthen the ties which unite the
United States with the countries
south of the border by demonstrat-
:'.n%I the cultural and business
achievements in the U. S,

No admissions will be charged
to the industrial-sponsored caravan
at any time during the four-
month journey. All phases of
American entertainment will be

on

| mood and background music. On

represented, including pop, c.&w.
and classical, The Caravan's offices
are located at 718 S. Longwood
Avenue here. Casting is now under
way with a number of recording
names already signed to make the
jaunt,

NEWS REVIEW

Owen Albums
Pack Fine
Mood Sound

RCA Victor has released five
new sets by the popular British
maestro, Reg Owen, three of which
feature stereo counterparts. Basic-
allv, the approach is the same in
each set wiLE choirs of strings and
brass weaving in and around the
mostly familiar standard themes.
In a set titled, “You Dont Know
Paree,” the framework is the same,
with the added voice of a rippling

solo piano on some of the tracks.

Owen recently enjoyed success
in the States with a single, “Man-
hattan Spiritual,” and this may
serve to bring these Owen albums
to the attention of mood-minded
jocks. All will serve as splendid

the other hand, the sets are well- |
packaged, particularly, the one

titled “"Cuddle Up a Little Closer,”

' on the main stem and an album

NEW YORK — Columbia,
Decca and RCA Victor appear to
have latched on to hit Broadway
show score albums this year, with
Columbia Records apparently com-
ing up with two winners. Co-
Jumbia's original cast waxing of
“Flower Drum Song,” has been a
consistent best seller since it was
issued, and the diskery may have
latched on to another solid seller
with “"Gvpsy,” since both the show
and star Ethel Merman received
rave revicws,

Decea snagged a hot ore with
“Destry,” which is plaving to

Col., Victor, Decca
Share Show LP Hits

Fac*ked houses in New York, The
irm reports sales are solid on the

is "Redhead,” another hot ticket |

that is selling strongl,
Althe Columbia came up with

which shows a mother bassett
hound and her brood of pups
doing just that.

Recordings are all of high qual-
itv and the stereo, where it’s avail-

' weak sellers, mainly because they

able, is good without being exag- |
gerated. !

“Tll. Sing You a Thousand
Love Songs,” LSP and LPM
1906; "Girls Were Made to
Take Care of Boys,” LSP and
LPM 1908; “Cuddle Up a
Little Closer,” LSP and LPM
1914; "Deep in a Dream,”
LPM 1907; “You Don't
Know Paree,” LPM 1915,
Ren Grevatt,

Danes Dig
Granz Jazz

COPENHAGEN — Norman
Ccanz and Richard Stangerup pre-
sented the Gerry Mulligan Quar-
tet, Jimmy Guiffre’s Trio,

concerts, in the new Falkoner Cne-
tret Theater, on Thursday
night,

Both concerts drew near capac-
ity aad were well re-eived bv the
audiences and the ecritics. Raves
went to the Gerry Mulligan Quar-
tet but all of the others also drew
plaudits and special mentions, al-
tho a special selection featuring
CGene Krupa's drumming was found
too long and noisy for the Falk-
oner hall, which has very good
acoustics.

Granz unit had to compete with
this eity’s annual Music and Bal-
let Festival, May 17 31, which
was in full swing. Tivoli’s Con-
cert Hall had the feature concert
of the “Festival” on Monday (253)
night, when Igor Stravinskv con-

sion has been set for the package.

I't) ries. Via these slottings, selections |
Farmer and Cene Krupa, for two | frum o

a1 | - :
21} cnnouncements  and 2,100 video

| Four other sets by the Quartet,

ducted the Roval Opera Orchestra
in some of his compositions, l_]uhn
Frandsen conducted first ha

the concert, during which Stravin-
sky was presented with the “Sonn-
ing Prize” {an award of 50,000

E'f.'rl.:1

bwo important original cast wax-
ings. the firm also had a number of

snagged more original cast record-

M-G-M Issues
TV Themes

albnm. Victor's big one this year|

NEW YORK——=In the wake of |
suceesses on its low-priced Lion
label with sets of TV jazz themes
From “Peter Gunn,” and “77 Sun-
sel Strip,” M-G-M Records is re-
leasing “Great Themes From TV
Shows,” on the parent label, bv
the Metropolitan Jazz Quartet, A
special price of $3.98 for stereo
and $2.98 for the monophonic ver-

Special on-the-air exploitation
has been arranged via plavs on
such outings as the Civil Defense
Corps’ transcribed “Stars for De-
fense” show; the Marine Corps’
“Take Five” show and the Treas-
ury Department’s transeripticn se-

the album are guaranteed |
3,400 performances, 21,000 spot

spots between now and July 13,

covering ‘hiemes from Broadway
shows, American movies, foreign
movies and the classics will be re-
leased simultaneously,

THREE SUMMER SMASHES |

"SMILE"

Arl Mooney—MGM

“I'M CONFESSIN' "

Terri Dean—Laurel

"STEEL GUITAR RAG"

The Dynatones—Bomarc

For Summar Pregramming—

"SWINGIN' IN A HAMMOCK"

BOURNE, INC.

ABC MUSIC

ings than any other firm. Two orig-
inal cast waxings, “Juno” and “Tha
Nervous Set,” were waxed by ths
diskery alter the closing label had
already been posted, setting a new
prece-lent this past season. Same
thing also happened at M-CG-M
Records, which released an LP of
"Whoop Up” ‘after the show was

(Continued on page 15)

PACE-SETTERS
FrRom MPHC

THE HANGING TREE

MARTY ROBBINS COLUMBIA

RIO BRAV

(From tha W/B pie)

DEAN MARTIN CAPITOL

17 SUNSET STRIP

DOM RALKE WARNER BROS.
FRANK ORTEGA JUBILEE

KOOKIE, KOOKIE

Mu Your Comb)
EDWARD BYRNES WARNER BROS,

Ouce Again' - 1 Smask!

1 CRIED

|_. '
i ) o e W .
Ty o o " '; "] d . i e

" JILLER MUSIC CORPORATION

England's #1 Instrumental

SIDE SADDLE

Showing Up Strong Here With—

® RUSS CONWAY-on Capitol

iNe. | Disc in England)

® JOHN BUZON TRIO on Liberfy
@ FREDDY MORGAN on (Challenge
® FERRANTE & TEICHER on AB(-Par.
® SCO0BIE & DOOBIE on Climax

MILLS MUSIC, INC.

A "HIGHLIGHT"
For Every Program

A NIGHT /

$7.500), """ T SOPONTACY | 136 v Sind 3n " ew York 1 _LEQ FEIST, INC.
! THE BILLBOARD, Merchandising Divisio
E 2160 Paiterson Streeil Cincinnati 22, Ohio B ;
E | enclose payment for copies of

i THE BILLBOARD

i SUMMER RECORD

: PROGRAMMING QUARTERLY,

1 "

! at 50c each, fo the following: o

E Name

E Street & No.

E City Zone State

: {Cash snclosed)

. R S e e e
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lift that phone,

Como’s got a hit again!
order today!

' I KNOWC/W
YOU ARE IN LOVE

47/7541

RCA VICTOR
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RURAL RHYTHMS MAKE
SHARP CHART UPBEAT

e Continued from page 1

Love You™ (54) and “I Must Be
Dreaming” (69,

A pair of M-G-M artists were
also represented with back to back
hits. Tommy Edwards has scored
with “Melancholy Baby™ (49) and
“It's Onlv the Good Times” (88),
while in the case of Connie Francis
hits, jocks and buyers appeared to
have very closely split loyalties,
Her two-sider couples “Frankie”
and “Lipstick on Your Collar,” in
consecutive chart positions of num-
bers 22 and 23, Johnny Cash eur-
rently has “Frankie’s Man Johnny”
on the pnjx list but this title, plus
fts [lip side. “You Dreamer You,”
have both been riding the country
charts.

Also noted on the charts this
week alter considerable absences
were a half dozen well-known
names. Most prominent perhaps,
were those of Dinah Washington
and Al Martino. Miss Washin%nn
has “What a Diffrence a Day
Makes,” on Mercury in the 58 slot,
while Martine, wvirtually an un-
known among today’s teen-agers
has obtained new disk life with
“I Can't Cet You Out of My
Heart,” on 20th Fox in the 77 posi-
tion.

Steve Lawrence has “Only Love

Me,” on ABC-Paramount in the 62
spot after a dry spell of well over
a year. Sheb Wooley, who gained
stature as Mr. Purple People Eater
just a year ago, is back with “Sweet
Chile,” on M-G-M, in 80th place,
while Sonny James has returmed
with his Capitol disk of "Talk of
the School,” in the 85 slot. The
Drifters on Atlantic, absent for a
long time from the charts, took
hold of the 98 spot this week with
“There Goes My Baby.”

Singles Lag

® Continued from page 1

five or six years. Arrangements are

Etl:in%nmnre complex, and the vio-
n, which fell into virtual disuse
in pop singles during the height of
the rock and roll era, has come
back with a bang, Some feel that
should this material catch on, it
will place a premium upon “pro-
fesionalism” and make it more dif-
ficult for the myriad floating indies
to come up with “natural” or
“accidental” hits.

examining, ]l)rj,'ing and testing. is
going on, all of which poses the
question as to whether we are at al

evele in the singles business, il

Victor, Col., Cap. Named

e Continued from page 2

promotional schemes, racks and
privileges of full reutrn for credit
to rack jobbers and one-stops and
“requiring the plaintiffs . , , to pay
higher prices . . . under the same
conditions.” The dealers filing the
complaint “were at all times ready,
willing and able” to buy and sell
1 ader the same prices and terms,
the suit charges. These allegedly
discriminatory benefits “permitted
the favored retailers to carry on
advertising, enlarge their facilities
and offer inducements of value to
the record purchasing customers”
by allowing them to undersell,
according to the brief. The plain-
tiffs claimed to be “suffering -e-
duced sales, olume, traffic and
profits , . , at a time when the retail
purchasing of records has in-
creased.”

3, In a switch from the usual
line of attack on record clubs, the
suit charges that clubs are a “con-
gpiracy” by the three majors to

De Lugg Joins

® Continned from page 2

reer some vears back as accordion-
fst with Matty Malneck’s band on
the West Coast. Later active in
TV on such shows as “Broadway
Open House,” “Two for the
Money,” and “All Star Revue,”
De Lugg also is noted as the clef-
fer of such hits as "Whoop de
Doo,” “Be My Life's Companion,”
and “Orange Colorer Sky.”

On the matter of the Jack Ker-
ouwac P, tradesters will recall that
this became an open cause celebre
when it was first released during
Thiele’s recent tenure at Dot Ree-
ords. After a number of copies of
the set had been shipped, Dot
prexy Randy Wood had the pack-
age withdrawn from sale because
of allegedly off-color material. At
that point, the package reverted
to Steve Allen who had written
much of the material it contained.
Allen is now associated with Thiele
in the Hanover-Signature combine
and hence its release on that label
at this time.

At the same time, Theiele also
announced that Hanover's initial
three singles would be released thig
week. Newly named Hanover-Sig-
nature sales chief, Irving Stimler,
held a sale. conference Wednes-
day (27) here alerting salesmen
to the new merchandise.

knock out the smaller manufactur-
er. This is allegedly accomplished
by reducing store traffic, thus eut-
ting down the impulse buving of
the consumer, and “so adversely
affect the sales of competing rec-
ord companies as co further extend
the monopoly of the defendants in
the manua ture and “le of phono-
graphic records.” The suit further
charges th.t consumers joining the
clubs are offered disks at substan-
t.ally the same prices paid by
dealers.

4, These practises, the suit al-
leges, give the defendants a further
monopolistic control over recording
artists and over the ultimate price
of disks to consumers, contributing
to public injury.

T e efendants have 20 davs to
submit an answer to the charges

as' for additional time.

Roulette Club

® Continued from page 4

in the profits derived from the sale
of each album to the store.

Extensive Promo

Roulette is putting an extensive

romotional and advertising push
E«ehind the club, with the label’s
top brass going out on the road to
cover the distributors and dealers
in person. Levy said he and Rou-
lette’s executive veepee [oe Kolsky
have discussed the club with a
number of key record dealers and
distributors nd have received an
“enthusiastic” reaction to the plan.
Trutone distributors .in Miami, for
example, silg'mzd_ up all 10 dealers
in its area last week,

“Roulette,” said Levv, “is not in-
terested in any comsumer record
club that will in anv way hurt our
chief source nf sales, the retailers.”
However, he said there is 055i-
bility that sometime in the future
they might work out some way for
dealers to pass the Roulette club
idea along to their cusiomers.

UDITION

a new selling force
. Tor dealers

oo For manufacturersa

IN FULL COLOR EVERY MONTH
IN THE BILLEOARD

_—

before Judge ]J. Sam Perry, or Lo/

In any event, much sotto voce

Open Letter To All Record Refailers From
The Sociefy of Record Dealers of America

Mr. Record Dealer:

Four Chicago area record retailers filed suit last week in federal district court, Chicago,
against Radio Corp. of America; Columbia Records, Inc., and Capitol Records, Inc. This law suit
is underwritten and supported by the Society of Record Dealers of America (SORD).

This law suit could not have come about without an organization like SORD, without the
financial and physical resources that SORD can offer. Unfortunately, not enough record dealers

seem to realize this; our membership today is numbered in hundreds—it should be numbered in
thousands.

SORD appeals to you, Mr, Record Dealer, to take stock of your future in this business and
to think in terms of what SORD can do for you, Is there anv other organization whose chief
aim is to bring about a return to sanity in the record business? Is there any other organization
that can begin to challenge the unbridled, unconscionable reign of the major record companies?
There is only one answer: SORD must be supported by the independent record dealers!

For too long now, the retail record dealer has been the step-child of the record business.
He has seen his constructive and cooperative efforts repaid with rebuff, insult and, finally, with
cut-throat competition from his own suppliers. Is there any other industry where this situation exists?
Can you imagine a major shoe manufacturer selling directly to consumers and
offering a free pair of shoes to buvers after they have purchased two pairs; can you imagine their
retall dealers accepting a situation like that?

Of course not!

Many of our problems would not exist todav if we had built an organization like SORD
even as recently as three years ago.

Since the inception of SORD last July, a handful of devoted members have put in a lot of
their own time and money into making SORD a national force. Now it is no longer up to the
handful. It is up to all of us to carry this campaign forward.

Last week's Billboard reported a 10% increase in record sales for 1958 over 1957. Did
your sales increase last year?
playing the game with two sets of rules?
AREN'T YOU TIRED OF having your SORD Executive
| store serve as a library for club customers? Committee:;

ARE“ T AREN'T ?DU TIRED OF return Fﬂ"l"i!i‘ﬂﬂfﬂﬂ CHAS. L. SIMMONS

that shift like the wind? AREN'T YOU . FPRESIDENT
You TIRED OF carrying the credit load for a ConhiF-Spmans Mo e Lompacy

favored few? ARENT YOU TIRED OF S ———
deals loaded with “hookers”? AREN'T VICE-PRESIDENT
YOU TIRED OF fictitious prices. AREN'T Spec’s

. Coral Gables, Fla.
YOU TIRED OF being treated as a

beggar instead of a customer?

TIRED OF

JACK SCHAPS

TREASURER

Hillside Music Canter
Well, stand up and be counted! Speak up on these issues by Hillsids, .
joining SORD! Right now, while you still have some resources JOE ASTON

left, send in your membership dues of $25 for the fiscal year be-
ginning July 1, 1959, to SORD.* Do it now, before it's too late.

SECRETARY PRO-TEM
WesteliF TY Center
Ft. Worth, Tex.

HOWARD JUDKIMNS
Judkins Musie Ca.
Garden Grove, Calif.

LOUIS SHAPIRO
Music Canter Corp.
Jarsay City, N. J.

HOWARD PEARLMAMN
Hill's Records
Tempe, Ariz.

FRAMK HOMEYER
Chas. W. Homeyer & Co,, Int,
Baston, Mass.

—— .

NAME OF COMPANY

NAME OF OWNER OR MGR

ADDRESS

glals

- . .y
- . -

- W W R R N R S . =

FRED WERMNER
Kimhbral Music Co,

Make your $25 check payable to the Society of Record Dealers.
Graaley, Cole.

Mail, together with this application blank, to SORD, P.O. Box

518, Chicago 90, IIL DAN WINOGRAD

Rossland Music Shop

Chicage, Il
*PRESENT MEMBERS: Your check for $25 will conlinue your
membership through the next fiscal year, July 1, 1959, H::F"::'fw“
through June 30, 1980, Cleveland, ©.

'CONVENTION NOTE: The first annual ‘meeting of SORD will take place during the NAMM

Convention in New York, June 22 and 23, in the Hotel New Yorker. A SORD meeting
schedule will be available at the NAMM registration desk.
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Cartridge Is

Duotone Headache

NEW YORK — Clevite Cor-

ration of Cleveland, O., and
'rie Resistor Corporation have
filed suit in the Federal District

Court against the Capitol Records
Distributor Corporation there, Cle.
vite and Erie charge infringement
of certain licenses they hold on
ceramic elements because Capitol
is selling Duotone pick-up ear-
tridges which allegedly use these
elements.

Capitol distributes the Duotone
roduct nationally, Clevite is the
irm that recently acquired Waleo,
s Duotone competitor.

According to Bob Walcutt, of

Waleo, the Duotone cart-idges are
being made in Japan and imported

FAIRCHILD'S

. New Stereo

Cartridge
Is $34.95

NEW YORK —— A new rotating
magnet stereo cartridge, the SM-1,
makes its bow this month from
Fairchild, The firm says the SM-1
has “higher output, lower hum and
greater adaptability than any other
cartridge on the market.”

The SM-1's output is given as
11 mvs. and 5 cm. at 1 ke. and it
does not require a transformer,
Its case is mu metal to kill mag-
netic  interference and  reduce
hum. It can track high level
passages with low stylus pressire,
says the firm. Designed, they
say, for perfect lateral response, it
“is completely compatible with
monophonic recordings.” They also
claim 2 db of separation and a
frequency response of 20 to 15,000
cyeles plus or minus 2 db.

Fairchild inecludes extras with
the cartridge. It is packaged with
a small screwdriver, gram gauge
for adjusting stylus pressure, in-
stallation kit and instructions in
three languages. The cartridge is
a $34.95 seller and the replace-
ment stylus is tageed at 315,

University
Sold to Ling
Electronics

NEW YORK -— Ling Electron-
fes, Inc., of Los Angeles, has
bought University Loudspeakers,
Inec., of White Plains, N, Y. Price
of purchase was $2,300,000 — $1,-
630,000 of which was in ecash.
oin. announcement was made by
i‘ames Ling, board chairman of

ing Electrenics and Sidney Levy,
president of University.

University will now be a wholly
owned subsidiary of Ling Elee-
tronics and its products will com-

lement those of Altee Companies,
¢., another Ling subsidiary.

The combined companies, the
announcement savs, will become
“the largest manufacturers of qual-
ity loudspeakers in the 1, 8.
Speaker and system sales should
exceed $11,000,000 annually.

Sales of nll eq ipment by Unj-
versity this vear are expected to
reach %3.000.000, No L‘ER“EEE in
operation of University are being
considered, Ling said. Company
will continue to operate thru the
same dist ibvtion and marketing
channels. There will be no change
In product or brand identification.

by Duotone for distribution by
Capitol, Theyv contain, Waleutt told
The Billboard, a barium-titanite
tvpe of element on which Clevite
holds licenses.

Steve Nester, Duotone president,
told The Billboard that his firm
would hold an of his customers
“blameless” by “reason of the pur-
chase of Duotone products.” "Eus-
tﬂlrnf.'r." in this case refers to Capi-
tol.

“We will stand bv our custo-
mers,” N ster said, “and will as-
sume the cost of the defense of any
action brought against our custo-
mers for selling Dnotone products.”

In defending the action, Due-
tone infers that the Clevite patent
is not valid.

This is Duotone’s second hassle
with the Japanese product. First
problem arose with U, §. Customs
over alleged mislabeling. As Duo-
tone's Nester explains it, certain
elements were brought to this
country and assembled here. In the
assembling process, the “Made in
Japan” labels had to be re-
moved.

Customs investigated the case
and turned it over to the U. S.
Altornev's office where disposition
of the matter has vet to be deter-
mined.

(levite-Walco
Diamonds Get
New Package

NEW YORK — New diamond
needle packaging for both stereo
and monophonic needles s an-
nounced by Clevite “Walco.” The
box is a flange-based two-piece
telescoping unit with a simple
black Clevite “Walco™ design on

gold background.
Inside, & plastic “blister”

mounted on a ralsed platform
houses the needle. Undemneath the
platform are needle removal and
replacement instructions and the
Clevite “Walco” one-year gunaran-
tee. Two different blister shapes
are used: the “T" shape for the
General Electric cartridge series
and a round shape for all other

models.

According to Clevite “Walea,”
the diamond box offers dealers
three advantages: more attractive
displays; easier stocking; and they
are immune to mix-ups in thal the
box will not slip open accident-
ally,

Firm has alreadv started ship-
ing diamond needles in the new
oxes,

U. S. HOUSEWIVES

Don’t Sing Stereo
Blues: Audio Firms

NEW YORK — "Wives Sing

Stereo Living Room Blues” is the

way the headline read in the May
11th Billboard story about prefer-
ence shown by the distaff side for
all-in-one stereo units, Wives, the
story said, are determining stereo
hono designs. They don’t want a
ot of furniture,

Response to the storv by andio
firms was immediate. The Con-
tempo Corporation in Denver, for
example, said wives dont have to
sing those blues no more. Their
answer’—a  Stercophonic  Coffee
Table.” Conlempo Sales Manager
Brady Malone, sent along a flyer
describing the table. Center panel
of the wnit is hinged and lifts up
to reveal the record changer and
controls. End sections of the coffee

table are speaker enclosures. Unit
is mounted on brass legs and fin-
ish is plastic laminate, easy to clean
if, presumably ecoffee is spilled.
Decrosonics, Ine., ol Freeport,
N. Y., also is out to take the blues
out of stereo. Their answer is
“hi-fi from a painting.” Speakers
are monnted behind colorful scenes

and subjects printed on linen and
mounted in a picture frame en-
closure two and a half inches deep.
The paintings, in the modern vein,
are from originals
rosonic by Kikuchi. Prices, de-

nding on size, range between
gﬁﬂ-ﬁﬂ and $59.50. Hanging on
the wall, no one would recognize
them as speaker enclosures. They
can be used not only for stereo but
for radio and TV. Speakers have
six to eight ohm impedence and
have 12-watt capacity.

Weathers Industries is also oul
to diminish the wives' blues.
They have introduced “tiny” speak-
ers that roughly resemble a large
dictionary standing on end. Rec-
ommended use is with a third con-
sole type speaker for solid repro-
duction of lower frequencies. They
form part of the Weathers Har-
mony Trio speaker system. The
smuﬁ speakers, according to a pub-
lished report, are very efficient and
capable of response from 70 to
15,000 cps.

Mavbe they're right. Mavhe the
wives can stop singin’ the blues.

inted for Dec- |

By RALPH FREAS

NEW YORK — Advocates of
four-track tape reproducing equip-
ment point out that two-track ma-
chines already in homes can be
converted to four-track play. Con-
version to four-track is important
for several reasons. In the Ffirst
place, existing equipment is not
obsoleted with itroduction of fuor-
track recorded tapes. Secondly, a
slrong conversion movement on the
ﬁart of the consumers could give a

post to sales of four-track re-
corded tapes. Thard, the dealer
stands to profit from the sale of
conversion kits.

Officers of the Magnetic Record-
ing Industry Association, eager to
see conversions take place, empha-
sized that the conversion cost is
self-liquidating because of the sav-
ings effected in being able to play
the less expensive four-track tapes
(The Billboard, May 25). Price
differential is about %4 per reel
for the same amount of recorded
music, The amount of time it
would take to liquidate the con-
version depends on the cost and
the rate at which the consumer
atds to his four-track library.

The cost of conversion, The Bill-
board found out, varies widely on
the tvpe of equipment the con-
sumer has. Here's a run-down on
some of the conversion units heinﬁ
offered by those firms committe
te a lour-track program,

Ampex — Conversion kit itself

Gray Has
Turntable,
Arm Kits

NEW YORK — CGray Manu-
facturing is introducing two kit
products,. One is a turntable kit
{HSK-33): the other is a tone arm
| kit (SAK-12).

The turntable kit features hy-
sterisis motor at 33%a rpm. A
special belt provides optimum de-
coupling. The table is die-cast,
lathe-turned alominum. Motor is
shock-mounted so that the shaft
| may be adjusted in three planes,
Assembly takes about 25 minutes.
Available in three finishes—white,
black and mnatural aluminum—the
kit is tagged at $49.50. Finished
hise is §17.95. Unfinished base is
510.95,

SAK-12 tone arm kit features
linear flnid damping and tracks as
low as 2 grams. Quick cartridge
| change is made easy by slide,
! Stati ally balanced in laterial pivot.
' Takes any c‘urtridf;e, stereo or

mono. Four wires plus shield guar-
antee minimum hum. Finished in
hone white and black, it's priced
at $23.95.

All eyes will be on

Billboard's Annual Survey of
Record-Selling Phono Dealers for
101 vital up-to-the-minute
market facts like . .

published in

Billboard's
NAMM (onvention

June 22
Number™

*A greol woy lo get broodest
exposure for your imparfant MAMM
Convention tales messoge—ond real
soles impact

AD DEADLINE
JUNE 17
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What makes and
models is the

*  record-selling
phonograph dealer
offering his

customer?
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Costs of Conversion
To 4-Track Tape Vary

costs $75. Labor on the econver-
gion by an Ampex dealer (in New
York) costs an additional 825 for a
total of $100. Kits are already
available and Ampex announces
that they intend to debut a special
four-track comversion package that
will include some four-track re-
corded tapes.

Pentron — Conversion kit is not
yet available but is coming, It will
cost about $20. Installation costs
were not available but this may

nd on individual servicemen
or dealers. Firm has been producing
fourtrack recorders since last Sep-
tember,

Webcor — Haven't vet produced
a four-track recorder but will have
one at the NAMM show. Firm has
no conversion kit available for ex-
isting machines.

Revere — No information avail-
?ubh now on four-track conversion

its.

Webster (Ekotape) — Currently
producing four - track plavback
units. Firm is unable to give any
definite word on four-track con-
version kits at present,

Viking of Minneapolis — In a
published statement last January
in High Fidelity magazine, this vet-
eran deck manufacturer offered to

vide, on special order, four -
track heads for monanral and
stereo erase and our - track re-
cording, Price was not given. The
statement recommended two-track
recording and plavback for best
results, Curnent opinion of four-
track tapes couldn’t be determined
at presstime.

Bell Sound Systems — Firm has
had two conversion kits available
since last fall. The BTK-200 for
conversion of models 201, 202 and
203 is tagged at 525, The BTK-
210 for conversion of models 211,
212 and 213 is tageed at $27.50.
Firm implies that the do-it-vour-
selfer could handle the conversion.
Service charges would probably be

(Continued on page 15)

Phonos Show
'Fast Growth

WASHINGTON Phono-
graphs are high on a list of the
country’s fast - growth products
which have maintained high an-
nual production increases between
1929 and 1957. The list appears
in Commerce Department’s jubilant
report on strong recovery trends
in the nation’s production figures
published in the May Survey of
Current Business.

The survey shows phonograph
production has averaged an an-
nual increase of between 15 and
20 per cent. Radios are included
in a “moderately growing” cate-
gory, with annual average increase
of about 5 per cent, and radio-
broadeast stations with 7% per
cent. Commerce considers a pro-
duct in fast-growth class if it has
averaged annual increase of T'%
per cent or more since 1929,

Altho tape recorders for home
use, and TV sets came out with a
high average annual increase of 30
to 40 per eent up to 1957, they

| are currently listed among the

 “downslide™ 1958 exceptions to the
general rosy trend noted in the
survey,

Commerce notes that spectacn-
lar increase percenlages are often
the result of a new and dramatic-
ally fast-growing product, like TV
sets, which drop to much lower
percentages when the saturation
point has been reached, {as with
TV sets), or when other factors
slow production over a period of
years,

P
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Strong Arguments Win
Tape Recorder Sales

BILOXI, Miss, = Scotty Allan,
of Allan Appliances here, likes to
goll records and pl'lﬂnuﬁ:&phl. At
the same time, he also lixes to sell
tape rnmrders—primu:ﬂ% because
a tape recorder is a “big ticket
sale which keeps on getting big-

er,
’ Allan points out that once a cus-
tomer has been successfully sold on
e tape recorder, not only for the
musical pleasure which it provides,
but likewise for its versatile uses
in home recording, parties, etc.,
tepe sales keep increasing. Selling
a reel of higll: fidelity tape takes
little more effort than selling a sin-
gle long-play record, and conse-
quently, Allan puts a lot of time
into convincing music lovers that
*tape brings satisfact:on which goes
o forever.”
Tape Longevity

In wusing this approach, Allan
concentrates on the fact that tape
is practically indestructable, can
be put aside for years if neces-
sarv, until the customer feels like
listening to the musie again, with
no loss in tone or quality. One of
the most effective ways of pmving
this point is to pick up a recor
and carrv it over to a demonstra-
tion tape recorder, with a reel of
stereo music, and ask the customer
to compare the differences First
hand. Stressed, of course, is the
fact that the surface of a standard
phonograph record is “just about
the world’s best dust catcher”
with its highly polished surface
picking up dust which is difficult
to remove. Pointing out that the
plastic tape on the ree!, on the
other hand, is automatically in-
surcd against dust collection by
being wound tightly on its reel

carries much weight with any cus-
tomer, whether his interest kin
high FHdelity musiec or simply “re-

cording the gang's wvoices.
“First Approval”

Allan doesn’t know how many
additional taps recorders this rec-
ord-and tape reel-comparison has
sold, but he knows that the dem-
onstration has been responsible for
e lot of them.

“One of the surprising points
which we have learned {is that
there are many people who are
fust getting started on music ap-
preciation, and who have never
Ei\'en it much serious thought

efare,” it w  pointe " out. “These
arc people starting out with their
first music collection and they, of
course, will stick to whatever type
of musical presentation first wins
their approval. Where suzh cus-
tomers uire concerned, we put ev-
erv possible emphasis on the ad-
vantages for tape, see to it that
thev get an opportunity to sit down
at leisure, uninterru:ted by sales-
people, and listen at lengﬂr.

Trouble-Free Play

The hour-long trouble-free play
of the tape recorder is a strong
selling Euint. The tect that tape-
recorded music swings from one
numher directly into another vrith-
o .t panse is another point. Fast
forwird and rewind speeds, and
counters vwhich make it easy for the
customer to locate ant specific
number he wants to ‘hear are usu-
ally enough to answer the prob-
lemi when a customer wants to
know how he can listen to a par-
ticular number without having to
wait for others to go by on the
tape.”

Allan has found the trpe re-
corder represents a bigger unit
sale to begin with and a larger
unit sale as e where the musie
purchase is concerned. It isn't un-
usual for a tape recordrr owner to
b.y two and three tiraes as much
music in terms of dollars In a
gingle year than the usual record
purchaser.

Much of Allan’s volume is pro-
vided by the huge Keesler Air
Force Base, the gate of which is

only a few steps from Allan’s Ap-
pliances. Altho most of the men
stationed at the base are In the
lower-rank, student capacity, Allan
still sells a predominently better-
priced tape record « volume.

Conversion

® Continued from page 14

low. (Also see Audio Feedback
column for other comments by this
firm.)=

Tandberg — All currently avail-
able mude?: are four-track units,
A conversion kit for earlier models
had been available since last July
and ig priced at $62.50, Service
costs not available,

At presstime, conversion plans
of the following firms could not
be determined: Magnecord, Su-
perscope and Telectrosonie. These
are, however, currently producing
four-track units.

1

Show LP Hits

e Continued from page 8

already on its last legs. Colum-
bia also issued recordings of “Gold-
ilocks” and “First Impressions,” two
shows that have since closed.
However, on these latter two
shows the firm made its nut back
since the albums sold well at the
start.

Capitol Records, tho it missed
out on show scores this season,
is still ridinﬂ' happily with “The
Musiec Man,” one of the hottest
show scores since “My Fair Lady.”
Speaking of the latter show, by
the way, the new stereo recording
of the Lerner-Loewe score has
turned the LP into a best-seller
all over again.

As has been the case over the
past few years, no show has yet
come up with a big pop hit this
season. There is still hope for a
hit from “Gypsy” and “Destry”
however. No one really knows
why the Broadwav composers
haven’t come up with a hit, but
there is little doubt that they want
to since every contract with a disk-
erv for a show score calls for five

Low Price, All Speed
Cartridge by Jensen

NEW YORK — An economy
Ehnnu cartridge, with needle has

een introduced by Jensen Indus-
tries. The price, not revealed, is
among the “lowest in the hi-fi
field,” says the firm.

Packed in plastic container, Jen-
sen’s cartridge No. 38 features
standard mounting and 10 gram
tracking pressure, Its all-speed stv-
lus is of push-in, hairpin design,
2 mil. in size. The new cartridge
can replace single needle carlridges
held by two set screws on hall-
inch cenlers.

As an incentive to distributors,
Jensen pavs all transportation
charges on cartridges ordered with
a regular needle supplv,

or six single records of the best
tunes. At the moment there is ac-
tion on a new waxing on Carlton
Records of “Till There Was You,"”
from “The Music Man.” If this
record breaks loose it will cause a
closer look «t show score material
for singles since it is the 32d re-
cording of the tune,

(™

wtds

*. ..and the first one who finds
it gets to keép it . . . the needle
—The Jensen needle, that is.”

Jensen Industries #£J1-73

miLLioNs oF PLUG=IN PHONO CARTRIDGES HAVE BEEN

SOLD TO DATE...AND THIS VAST NEW DEMAND IS SKYROCKETING

ASTATIC...THE ONLY COMPLETE LINE

® Ascatic makes the ONLY complete line of
in the industry, and 1s YOUR ONLY SOUR

lug-in carteidges
OF A SINGLE-

. LINE INVENTORY that gives you everything. With the
Astatic ling, you have a plug-in cartridge model that fraly firs

on every replacement sale,

® There is a sharply rising demand for cnrtridiﬂ with diamond

tips—creating a tremendous source of new
PLUG-IN CARTRIDGE MODEL I8
AVAILABLE WITH DIAMOND OR SAPPHIRE TIPS, w0

EVERY ASTATIC

o ik

GO BY BRAND — GO BUY ASTATIC

igh profic sales.

THE

www americanradiohistorv com

guarantee your giant share of this blue chip business.
® Astatic provides a COMPLETE MERCHANDISING PACK-

AGE for easy, more profitable handling

and selling, A colorh

permaneni-type DISPLAY-MERCHANDISER is sn Inte
part of the package. The display-merchandiser contains the
most popular assortment of Astatic plug-in cartridges. Also
available is an attractive window card. In addition, an m{'
read cross reference chare is included to show immediately whic

Astatic plug-in your customer needs.

HARD-SELLING, PILFER-PROOF DISPLAY-MERCHANDISER

Here's a display masterpiece, a plastic merchandiser that helps you stock, sell and
stock-replace Asmuc plug-ins. Each cartridge is packed in & sturdy transparent plastig
box. Identification a

description beneath each box gives your customer immediate

information as to model and type required for replacement.

EASY SALES, EASY PROFITS...NO
INSTALLATION OR SERVICE PROBLEMS...

witH ASTATIC PLUG-IN CARTRIDGES

CALL YOUR DISTRIBUTOR NOW OR WRITE FOR FULL DETAILS

) [
m CORPORATION, CONNEAUT, OHIO

In Canpda; Conadian Avtatie Limited, Torante, Ontarie
Expert Soles: Reburn Agencles Inc, 431 Greanwich 31, N. Y. 1, M. Y US A
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Turntable,
Stereo Arm
By Alliance

ALLIANCE, 0. —— Alliance
Manufacturing Company, veteran
supplier to the phonograph in-
dustry, 1s producing a stereo tum-
table and companion stereo arm.

Unit mnses statically balanced
arm which eliminates the need for
eritical levelling of the unit. The
entire assembly can be tilted 45
degrees or more without interfer-
ing with accurate tracking of the
arm.

Features include heavy duty 4-
pole motor; teflon thrust bearing
io give vertical vibration damping
for optimum stereo performance;
single-speed belt drive operation;
alip clutch for mcourate cueing;
precision ground spindle to reduce
wow and an 8-pound anodized
aluminum turntable.

The stereo arm is die-cast alu-
minum with low mass and rigidity.
Stylus pressure is adjusted by =
screw-lock leaf-spring device.

Any size cartridge can be used
and accurately positioned by means
of a locking device which elimi-
nales conventional screws in favor
of an adjustable sub-plate,

Tracking error is also lowered
by means of the adjustable car-
tridge sub-plate. Turntable, com-
plete with matching wood base is
tagged at $49.95. Price of the arm
is $24.95.

UA Pegs ‘Hot’
Sound Track
June Topper

NEW YORK —— United Artists
has pegged the sound track of TP
of “Some Like It Hot” as their "Star
Album of the Month” for June.
During the montk of June, the set
will be priced at $3.98. It is avail-
able in monaural and stereo. A
special “Star Album of the Month"
display box has been supplied by
UA thru their distribs to dealers.

Marv Joknson, UA artist, is
scheduled to sing his newest re-
lease, “I'm Coming Home” b-w
“River of Tears,” on Dick Clark’s
“American Bandstand” on June 5.

The label has signed trumpeter
Ruby Braff to an exclusive record-
ing contract, Plans for the produc-
tion of his first LP for UA, tenta-
tively titled, “Blowing Around the
World,” are being completed.

Herbie Ma. , ja~ flutist, who
recently eut an LP for UA of origi-
nal tunes that combine African
rhythms and instrumental tech-
niques with American jazz, has
been asked by the U. §. State De-
partmen: to tour his new Afro-Jazz
Sextette thru Africa. All of the mu-
sic in the album will be presented
by Mann during his African tour,

Harold Scott, who debuted on
UA with a spiritual-spoken word
LP, “"Cod's Trombones,” has won
the “Obie” award for his portraval
of the rale of Maurice in the Off-
Broadway production of "Death
Watch.”

Admiral Line
Goes on Road

NEW YORK — Admiral's 1960
line of stereo phonos, radios and
TV sets are going on the road this
month. Meetings will be held
for dealers in Chicago, Miami
Beiach, Las Vegas and Atlantic
City. Dealers who met assigned
quotas for the past thiee months
will have their travel tab and cost
of attendance picked up by the
firm.

Each meeting will mean two
days and three nights of entertain-
ment to the dealer. Accommoda-

tions are arranged in name hotels
and clubs,

vvvvvv.callicliiuudadliilauldiuliiososturv.Luirtal

Audio Feedback__

= B]" IIAL!'H FEEAS — -
' CLEARING TAPE PICTURE

We were discussing the way the future of recorded ta
{s shaping up with Andy Lorant the other day. Andv 4 with
Bell Sound Systems out in Columbus, O., and therefore
is plenty interested In any opinions on recorded tape. Bell,
of course, has several tape recorder and playback models
In addition to a line of hi-fi components.

The talk got around as it usually does these days
to that RCA Victor tape cartridge and player,

“I think a lot of people are missing an important point
about that RCA cartridge,” Andy said. “In my opinion, that
cartridge system is aimed at and will find the widest accept-
ance by & mass market. Opposed to that and existing along-
side of the mass market is the audiophile or audio nut of hi-fi
fan or whatever you want to call him. Sure, RCA wants to
sell him, too, but I don't believe that's the primary market
for the cartridge. I think the hi-fi fan is going to want his
recorded tapes on open-reels that play at 7% inches per
second. It's axiomatic that you losa quality and fidelity by
cutting the speed in half and the cartridge plavs at 3%
inches per second.”

SIDE BY SIDE

You don't thiok then that there will be a battle
hetween the two systems, we said,

“Absolutely not,” Andy said. “I think the cartridge will
compete more with disk recordings than it will with open-
reel tapes at 7'% ips.”

Did Andy Lorant think that RCA Victor would
bring out open-reel tapes at 7% ips along with the
3% ips cartridge?

“I'd like to see them do it,” he said, *but it'’s hard to say
what they’ll do at this point.”

All of the foregoing was a reminder ol our story
last week in which the upcoming NAMM show was
likened to a battleground on which the two “opposing™
tape plaving systems would fight it out. Fight? From
Andv Lorant’s point-of-view, a Fight is as unlikely as
snow in New York on June 224,

THAT CHICACO MEETING

Is anvone confused? If you didn't see The Billboard's
story on last week’s Chicago meeting of the Magnetic Re-
cording Indnstrv Association, you might be. At the MRIA
meeting and at the press meeting the tollowing day, the tape
I'L"L'ﬂ!'d["l' FHII'.I recar E‘d I:FI'FIE PEGP]E d‘E’ﬂ]HIEd thE‘]‘l].‘iE‘}\'F.‘i .Fq]—
maost unanimously for the four-track, 7% inches per secould
recorded tape system. The system makes their stereo recorded
tapes almost competitive in price with stereo disks., And
the qualitv. they emphatically point out, is far superior to
the disk. The recorded tape producers are beginning crash
programs to convert their two-track libraries to four track.
The recorder people are, with few exceptions, readving
fonr-track models for the NAMM show. And a munber of
them are making kits to convert two-track machines already
in homes lo four-track systems.

Everybody guesses that RCA Victor will have
their cartridge player at the NAMM show also. If
they do, theyll be joined by other firms who will
also have cartridge players. RCA's strength in the
overall situation is their ability to release outstanding
items from their album catalog on tape cartridges.
This is so important that they have swayved recorder
firms 1o their way of thinking,

IMPORTANCE OF MUSIC

Ever since last fall, Bell has had four-track conversion
kits for their tape recorder line, Andy Lorant told us, Inex-
pensive too! They only cost §25 or $27.50 depending on
the model to be converted.

“I took one of them home last weekend,” Andy
said, “and converted a machine I have. It was a cinch
to do and it works like a charm.

“We haven't done much with them tho becanse the
dealers and the public have been apathetic. Now that there's
& lot of music coming out on four-track, the picture’s chang-
ing. There's more of a reason to convert. And we're actively
going to promote this thing.”

According to the recorded tape producers; about
150 four-track titles will be in the catalogs hy
NAMM-time,

QUALITY FICHT?

Will there be a qualily fight between the open-reel,
'z ips producers and the 3% cartridge producers? Andy
Lorant was inclined to doubt it,

“The people who buy a cartridge plaver aven't
going to be that discriminating,” he said. “They aren't
interested in specs, signal-to-noise ratio and that kind
ef thing. They'll buy the cartridge concept. This gets
back to what 1 said before. The hi-fi fan will proh-
ably stick with open-reel at 7'2. The mass market
will go for the cartridge.”

Whatever happens, one thing is certain. It's RCA's move
gnd everyone in the tape industry is watching them ciosely
to see what they'll do at this point,

& il

e —————
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this carton contains the profit and traffic-burlder of the summer season

CGrab the phone! Here's the fastest-moving merchan-
diss you ever saw — hundreds of RCA Victor long play
albums — regular $3.98 and $4.98 catalog items —
offered to your customers at only $1.49 each! Your
prica? Very special, too!

For this Summer Clearance Sale, we'll ship these
pra-packed cartons, each containing 25 assorted L.P.'s,
Including pop, classical and jazz albums, Every carton

contains 25 different selections . . . no two alike. Each
assortment containg Living Stereo, too!

The handy shipping carton unfolds easily into an
attractive browser-box for this special sale. It tells
the whole story and sells for voul

SPECIAL PROMOTION: Eye-catching window
streamer , . . 240- and 180-line ad mats , . dealer
radio spots . . . envelope stuffers, The supply of this

www americanradiohistorv com

merchandise is necessarily limited. Get your share of
extra profits with this apecial promotion. Order from
vour RCA Victor distributor now!

when ordering Stereo, say...

@ RCAVICTOR @

[T 1 PR CH O NP0 R T OF AMERICK

jfiﬂauirﬂﬂr;r"r ‘h.uh'-uupj.f' i read prl:i!ll-l ok u-ru'l.—lj:lil-l'l'l-l‘ writh dealer,
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LIST TIPS BY RUPPE: The local record survey list (by
radio stations) is a competitive one in St. Louis, where all three
major stations maintain their own individual top-disk lists for pro-
gramming.

Michael Ruppe Jr. “(circulation director of KWK, St.
Louis, and the man in charge of KWK’s “Great 38" list)
has some interesting tips for stations on what he deems
proper proceedure for seiting up successful local survey
operalions,

“The Great 38, which started last Octoher, is distributed by
more than B85 dealer-outlets, which hand out around 8,000 copies
each week. The list is primarily based vpon frem 35 to 40
weekly reports from these dealers. Ruppe combines this info with
reports from KWK program director Gil Newsome and pm%mm
co-ordinator Bill Bennet, both men representing the opinion of the
deejay staff.

Major rules set forth by Ruppe for setling up a local
music survey are as follows: A. “This is a two-way street,
Not only are you getting info from vour sources, but vou
should be passing info on to them—new releases that seem
to have hit potential, elec. B. Get the reports in writing
from your retailers. Ours are prepared on Saturday night or
Monday. This gives the reporter a chance to put some extra
thought into the report. The timing is good too, because we
get the advantage of their weekly sales summary made for
ordering purposes the [ollowing week.

“C. Don't hype’ because once vou're caught, you've
had it. The reliability diminishes. Stick to the facts. A good
music survey is a strong inflluence in vour area. The need for
accuracy beomes a major moral responsibility. D. Keep fully in-
formed on up-to-the-minute happenings in the music and recording
fields, via the trade papers. E. Trv to establish a first-person
liaison with vour reporters. It pavs off in accuracy, plus fast tips
on releases beginning to get good reaction.”

HE'S ON "OUR SIDE™: Bamey Groven, who left
KFDA, Amarillo, Tex., last week to join WKLO, Louisville,
Ky., has some interesting and encouraging thoughts on
our recent paragraphs re the comparative scarcily of fem
deejays. He writes, “Bless You. (Vox Jox} You. to my
knowledge, are one of the first to acknowledge the fact that
girl jockeys are mot freaks, but actually a growing factor
of modern radio. My wife, Dottie (heretofore with KRAY,
Amarillo, Tex.), has been a jockey [or a number of vears now,
and I've worked with gals for some time, off and on, at
various stations, They have, every one, proven to be just as
efficient as men, more tolerant, and more watchful of details.
Citing Dottie, as an example, I've found women proficient
in every phase of on-the-air operations,

“Believe me.” continues Groven, “I'm mmnch more interested
fn seeing management accept gal jockeys than automalic pro-
grammers. A gnFis still a radioman, but an anlomatic programmer
will only present the “X-456" show, I'd like to see more said by
gal jockeys in their crusade lo win acceptance.”

CHANGE OF THEME: Bill Marr, who recently ook
over as program director of WDVII, Gainesville, Fla., also
emsees the “Top 40" show from 3 to 6 p.m. daily,
while his former 8-11 a.m. slot has been taken over by
Gene Bowen. Newcomer at WDVH is Everett Flagg who
has the noon to 3 p.m. time slot..., Art Allan has joined
WENX, Saginaw, Mich., in the 9 a.m. to noon spot, He'l
also do a late-night sports show on WKNX-TV. His radio
show features pretty standards and LP selections,

Jack Morse, formerly with WINR, Binghamton, N. Y., has
moved to California and is now spinning ‘em over KBUC, Corona,
Calif. The station recently switched from a South-of-the-Border
disk policy to pop singles, and Morse says they need pop wax. ...
Bill Scott, ex-WDSM, Duluth, Minn., has joined KILT, Houston.

New program director at WREB, Holvoke-Springfield,
Mass., is Ken Gaughran. He will continue to handle the
2-5:30 p.m “Pops on Parade” show.... New Staffer at
WIBG, Philadelphia, is Bob Mitchell, ... Leo McDevitt is
now doing a daily deejay stint at WDCL, Clearwater,
Fla. The show features LP's, but McDevilt keeps in touch

with the kids, via a weekly Wednesday “Teen Matinee”
from the Clearwater auditorium.

Rex Miller, formerly with KILT, Houston, has wmoved on to
KLIF. Dallas. ... Phil Stout, formerly with WNCO, Ashland, O,
and mote recently in the personal management business, has
joined WTOA. Trenton, N. J., as program director-deejay,

Darrell Dreyer, informs us of a new programming pol-
icy at KFOX, Long Beach, Calif., which has “returned to
air personalities, and dropped the farmula format {or a good
music policy.” New line-up includes program director Don
Lamond and deejavs Drever, Dick Provenson, Gary Fuller,
Ed Perry, Harry Gift. Jim Cosa, and George Mikels....
Chuck Edwards, es-KELP, El Paso, Tex., is new program
director at KRAK, Sacramento. Other new appointments at

KRAK are George West as music direclor and Jim Wood,
production director,

~THIS 'N' THAT: Elliet (Duke) Nevins, who recently
switched to W]ET, Erie, Fa., in the 811 aom. and 1-3 p.m. lime
slots, was one of three “mystery men” unveiled at a recent mass
hop attended by 1,000 teen-agers. During the hop, Nevins
conducted a “Singin’ Teens” conlest, and invited “teen-age dolls”
to sing duets with him. The jock savs he needs wax to use as

prizes for various contests he is running, including one whereby
gals write in to win a “Date With Duke.”

ARTISTS' BIOGRAPHIES FOR
JOCKEY PROGRAMMING

Cincinnati Home
Of Carl Dobkins

Carl Dobkins Jr. is a 17-year-
eld high school junior from Cin-
cinnati, O, He regularly appears
at all the Sunday Swing Dance
dates at Castle Farm in his home
town, It was at one of these per-
formances that Dobkins was
gattﬂ'l by Harry Silverstein of

ecca Records.

Besides singing, the lad writes
music. He has appeared on sev-
eral local TV shows and has
worked with Owen Bradlev and
the Jordanaires. His great ambition
is to become one of the countrv's
top male vocalists. “My Heart Is
an Open Book” may help him on
his way. It's Dobkin's first disk to
hit The Billboard’s charts.

‘Hushaby’ Hits
For the Mystics

The Mystics, who've landed on
the charts with their Frst wax,
“Hushaby,” are five Brooklyn lads,
Two are brothers, and all have
been friends since grammar school

daﬁ
ad tenor is tall Phil Cracolici,
18, who plays piano and is learning
to strum the guitar, His brother,
Albee Cracolici, just turned 20, is
group baritone. Both Cracolicis are
sports enthusiasts. First tenor Bob
Ferrante, also 20, is spokesman for
the quintet. George Galpo, 17,
sings second tenor. The bass is
dark-haired, 18-vear-old Allie Con-
trera.

While the Mystics were cutting
a demo at the Broadway Record-
ing Studios, they were over-heard
by manager Jim Gribble. Cribhle
took them to Laurie Records, and
a contract was signed. The boys
are starting on a three-week tour
of the Midwest on June 12,

YESTERYEAR'S TOPS—

The nation’s top tunes on records
as reported in The Billboord

MAY 28, 1949

1. Riders in the Sky

2. Forever and Ever

3. Again

4, Crusing Down the River

5. "A"You're Adorable

6. Careless Hands

7. Some Enchanted Evening
8. Red Roses for a Blu= Lady
9. I Don’t See Me in Your Eves

Anymore

10. Bali Ha'i

MAY 29, 1954

1. Wanted

2, Little Things Mean a Lat

3. Young at Heart

4. Cross Over the Bridge

3. Oh, Baby Mine

6. M ke Love to Me

7. Happv Wanderer

8. If You Love Me (Really Love
Me)

9. Three Coins in the Fountain

10. Man With the Banjo

www americanradiohistorv com

DISTRIBUTOR NEWS

By HOWARD COOK —_—

DISTRIB DOINGS: Barbara Barnes of Phillips Interna-
tional called to report that Phillips products are now being handled
by Garmisa in CE?E& o, Oklahoma Record Supply Company in
Oklahoma City and All-South in New Orleans. The laher is eur-
rently swinging with “Mona Lisa” by Carl Mann. ... Chips Dis-
tributing Company is now distributing Disnevland Records in
Philadelphia. Emie Sanstone, a Disnevland representative, has
joined Chips sales force. ... Nick Cenci of Ajack Record Distrib-
wlors in Pittsburgh is now handling the Seeco line. . . . Appolo has
appointed the following distribs: Leonard Smith. Alhanv, N. Y
Carmisa, Milwaukee; Great Western, Salt Lake Citv: Music Sales,
Inc., Memphis, and Dumont, Boston,

FHILADELFHIA: Raymond Knowles, manager of the
RCA Vietor Records division of Raymond Rosen & Com-
pany, writes that Joe Valino has been signed by RCA
Victor and that his initial release, “Gold,” has the earmarks
of a hit. Neil Sedaka’s latest, “Crying My Heart Out for
You" is starting. Other strong sellers are “Guess Who™ by
Jesse Belvin, “The Wonder of You™ by Ray Pelerson snd
“Someone to Come Home to” by the Ames Brothers. “Mak-
ing Love” by Floyd Robinson is showing promise.

PITISBURGH: Mel Herman of State Record Distributors in
Cincinnati reports that there are several newer disks that are
moving well. “Lonely Boy” by Paul Anka on ABC-Paramount
is a smash. “Like Young” by Andre Previn and David Rose on
M-G-M is going. “Along Came Jones™ by the Coasters on Atco is
anothesr big one for them, “Tallahassee Lassie” by Freddie Cannon
an Swan is one of his best platters. Other strong ones include
“I'm Ready” by Fats Domino on Imperial, “Bobby Sox to Stockings™
by Frankie Avalon on Chancellor, “Frankie” by Connie Francis on
M-G-M and I Only Have Eyes for You” by the Flamingos on End,
Newer disks that are stepping out include “Memphis, Tennessee”
by Chuck Berry on Chess, “Here Comes Summer” by Jerry Keller
on Kapp and “Let Them Talk” by John Gary on Fraternity, Top
LF's are “Hold That Tiger” by Fabian on Chancellor, "Secret
Songs for Young Lovers” by Andre Previn and David Rose on

M-G-M and “Suite for Two Bands” by Vie Schoen and Les Brown
on Kapp.

ROULETTE RAMBLINGS: Roulette Records has in-
itialed a special sales promotion drive on singles with their
disiribs and promotion staff. The promotion involves all of
the current plug platters that have been getting sales action
sround the country. Under the plan the first distributor to
pass a designated figure in singles sales on any of the plug
disks receives additional free merchandise as a bonus,
The winning distrib also cops a cash bonus prize.

Arc Distributors in Detroit under Henry Droz was the first
Roulette Distrib to reach the sales figure on “Ring-A-Ling-A-Lario™
by Jimmie Rodgers. Bud Lampe of Commerical in St. Louis
scored fivst in the program on “Little Dipper” bv the Mickey
Mozart Quintet. Frank Buchanan was the promotional man in the

grea Lo win the cash bonus prize.

SAN FRANCISCO: Stan Sulman of C & S Distrib-
ulors reporls strong action on “I Love an Angel” by Little
Billy & the Blue and “Graduation’s Here” by the
Fleetwoods on Dolton. “Endlessly” by Brook Benton is kil
selling well. “Remember When?” by the Platters is taking
ofl strongly. “Mama’s Place”™ by Bing Day is happening,
“The Class™ by Chubby Checker on Parkway is hig. “It Was
I" by Skip and Flip on Brent looks like a winner. Sirongest
LF's are “Frank D'Rone,” “It's Just a Matter of Time" by
Brook Benton and “"Remember When?” by the Platters on
Mercury.

LOS ANGELES: Jim Warren of Central Sales Company lisis
“I'm Ready”™ by Fats Domino on Imperial, “Just Keep It Up™ by
Dee Clark on Abner and “12 Months of the Year™ by Harvey & the
Moonglows on Chess among his best-selling singles. Chuck Berry's
latest, “Memphis, Tenn.” b-w “Back in the U, 5. A.” is taking off
swiltly. "Gotta New Girl" by Bobby Day on Class is strong.
“Cross-Fire” by Johnny & the Hurricanes is selling strongly. Strong-
est albums are “Exotica, Vol. 1" by Martin Denny on Liberty,
“More of the Fabulous ‘Fifties” and “Near You" bv Roger Williams
on Kaipp and “Suite for Two Bands” by Vie Schoen and Les
Brown on Kapp.

NOTES IN THE MAIL: Ted Kellem of Marnel in
Philadelphia writes that “Steel Guitar™ by the Dynatones
on Bomarc, which is being distributed by Camen Distribs,
looks like a smash, Top items for Laurie are “A Teen-ager
in Love” by Dion & the Belmonts, “Craduation Souvenir”
by Scolt Garrett and “Hushaby” by the Mystics. Imperial is
swinging with “T'm Ready” by Fats Domino, “If You Onlv
Knew"” by the Teddy Bears and “It's Late” by Ricky Nelson.
Calpix has a big one with “"Gidget” by Jimmy Darren. Epic
is moving “Marshall, Marshall” by Gar Bacon, “M:. Dillon”
by Doc Severinson, “Delia’s Gone™ by Bobby Syvkes. “One
Love, One Heart” by the Four Coins and “Please, Mr. D, ].7
by Somethin' Smith & the Redheads. United Artists is hot
with “Come to Me” by Marv Johnson, “Yes, That's Love”
by Ray & Lindy, “King Size Guitar” by the Wildeats and
“Kazoo Polka”™ by the Matys Brothers on their subsid label,
Sunnvside.

Golden Crest has a winner with “Tall Cool One™ by the Wail
ers. Specialty has “TI Can’t Stop Loving You” bv Larry Williams and
“Any Old Town” by Roddy Jackson. Top Cameo disks are “For
You, For You" by Bobby Rydell and "Don’t Break My Heart” by
the Dream Girls. Savoy has strong sellers with “It's Se Good” by
Little Esther and “I'm No Good” by Nappy Brown.
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RAYNUTE Records...Presents its DUUBLE HIT NOVELTY'

“BLACK DUCK 0

(With The Baby Blue Eyes)

IT DIDN'T (OME FROM ffﬁ

~ QUTER SPACE!! o
Bt

g S
e m i-"H
; :
e oo % LH

"\ BIRDS KISSING |

IT DOESNT BELONG 10
THE HUMAN RACE!

Words

Music

i MONKEYS

[ITTLE
BIRDIES”

(83)

Vocal @A

” Ray WHITAKER & ¥

IT
ESCAPED
FROM

: FISH
' SMOOCHING

It's Another-
SMASH! SMASH! SMASH |

Don’t Let It Escope From You é ) By Ray WHITAKER

IT'S A GASSER! , And The “FLI-LO'S”
RAYNOTE RECORDS 6331 Hollywood Blvd.  Hollywood 28 Cuhformu

- @580 you wiL Fup over MARC SANTONI ... Singing. ..

=~ “T00 WELL REMEMBERED"

"* I3 Orchestra :nnducteql by TOMMY OLIVER May 22, 1959
Earst i Gy DAR lA ”OOD Sings! Sings! Sings! " |
Lyric To Les Baxter's MY - .
Famous “QUIET VILLAGE" QUIET V"_I_AGE RR 25A) b &

us ...

BIRDS @ JUNGLE @ DRUMS ® AND BIG VOICE

b/w ““RED DRESS"
(Fabulous Modes to Orchestra) Released May 7, 1959

Album Releases

“FDR THE BR'DE a“d GROUM" (1001 Monaural e 2001 Stereo)

The Ouly Clbum Pressed To Be Used Us Part of the Wedding

DEALERS This is a must! ORGAN @ SOPRANO @ BARITONE @ VIOLA
Coming Album Coming Album i Coming Album

CALVIN JACKSON | DON LEE ELLIS | DARLA HOOD sings LES BAXTER'S

JAZZ TRIO . SENSATIONAL | "RITUAL OF THE SAVAGE”
Geo. Jay, Promotion ; ORGAN SOUNDS i Ray Whitaker—Conducting

w's Moving Now!!
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New York

Don Degraf, salesman with the H. R. Basford Distributing
Company in San Francisco, became the father of a boy, Duncan
Rankin, last week. .., C{I}'tm Burdick, formerlv with ABC
Paramount Records, has joined Best Records of Philadelphia as
sales manager. ... Don Johnson, Kandy label artist, opens at the
Rooster Tail in Detroit on June 10. His new album on Kandy
is called “Organ With a Beat.” . . . Herb Gottlieb of the Ed Traub-
ner Company in Hollywood, was married last week to Mrs. Bea-
trice C. Eskin. Congratulations, Herbert. . . . The Jubilee Prom-
enaders and L. D. Keller will lead the square dancing at Maclison
Square Garden in New York for the Rotary International on
June 8. . . . Jack Beckman has signed Hugo & Luigi to a manage-
ment contract for personal appearances.

Cleffers Varel and Bailly, currently headlining at
Radio City Music Hall in New York with their vocal group,
Les Chanteurs De Paris, have been signed by Columbia Rec-
ords. ... Steve Bigson and The Redcaps are currently at
the Basin Street Club in New York, On June 3 they open
at the Town & Country Club in Brooklyn. . .. Eileen Farrell
left last week for her concert tour of Europe, she will
appear in London, Milan and Spoleto, Italy. ... The Berk-
shire Music Barn will open its Fifth Season on Sunday, June
28, with Louis Armstrong starred, Mahalia Jackson, Odetta,
George Shearing, Count Basie, Stan Kenton, Dave Brubeck,
Miles Davis, and many other jazz names will also appear
on the programs over the summer.... The Castle Sisters
liave signed with Roulette Records. ... RCA Victor held a
bash for composer Hank Mancini last week in New York
at Danny’s Hideaway, named for the occasion “Mother's

Pad.”

Vivian Leri, Counterpoint Records thrush, is now at the 500
Club in Atlantie City, N. J.... Lee Konitz has taken over for the
ailing Tony Scott at New York's Village Vanguard.... Records
Associates have added the Cal and Treasure labels to the list of
indie labels they are managing, ... The Lions Club of Garden
Citv, N. Y., is presenting a jazz clambake on June 5 at the
Garden City Hig thnu%.. . Warbler Buddy Smith ln’h.ft signed
with Ridgecrest Records, the La Grange, Ga,, label. ... "The Jive
Rombers are now at the Club Polka Dot in Jackson Heights, New
Yurk.... Bernie Lawrence, Apollo Records exec, is hitting the
road to push the firm's latest waxings after spending the past
weekend at the deejay convention in Miami.

George Lee of Zodiae Musie, informs us that his Pal-
lette waxing of “The Day the Rains Came” with Andre Col-
hert Ork, is breaking in the South, He says deejay Bob
Jovee of WILY in Richmond, broke the disk wide open for
him. . .. Urania Records is issuing its first singles this week
with Casey Anderson and Los Cangaceiros.... Bill 1Iill,
Fiesta Records sales chief, is issuing stereo singles on the
lubel in the cha cha dance field and the waxings will be
available this week., Cha cha cha in stereo, anyone? ...
The Broadway musical “The Nervous Set” cut out last Sat-
urday (30). Critics didn’t dig it, man. ... Roulette Records
ncquired the record “First Dance, First Kiss, True Love,”
by Billy Killen from Meridian Records of Winter Park, Fla.,
for national distribution,

Jidd Records, Jud Phillips label, has signed thrush Kave
Gaolden. , , . Bill Lowery, head of NRC Records, has started a new
subsidiary out of AHanta called Scottie.... Maynard Ferguson
and his ork return to Birdland, New York, on June 4. ... Sid Frey,
head of Audio Fidelity, left for England last week with national
praomoation chief John Ridley. ... The Dukes of Dixieland are now
at the Blue Note in Chicago. ... Two Everest recording crews are
on location lor the label. ane is in Cuba, recording pop songs, the
other is London, making classical waxings. Bob Rolontz.

Chicago

Dan Sorkin, WCFL jock, plans a flight around the world in
July in a Piper Comanche. His wife, Bet E. Martin, Coral thrush,
will wing to Paris via KLM; then they’ll do it together as far as
Tokyo, and Dan will solo again over the waters to the States. . . ,
John Doumanian, Columbia promo man, has cleaved to Jesn
Karabas, . . . On esoteric WFMT, folk-and-jazz authority Studs
Terkel snagged a sponsor for his morning olf-beat waxworks,
People's Gas Company. So now he’s being introduced around as
the People’s Gasser. . . . Comes word from Memphis that disk
maholf and radip tycoon Sam Phillips is scheduling a series of
two-hour tutoring sessions in music programming for staffers on his
all-gir] station, WHER. He'll be tutoring ‘em two at a time, ac
cording to plan. Well, now, that's better. . . . Lenny Garmisa,
Chi distrib, takes over Major Distributing Company, Milwaukee,
%ﬂtﬁnq Wisconsin distribution of Mercurv, Vanguard, Hi-Fi and

rand Award, adding to his other lines there that include ABC-

Paramount. . . , Al Freiburger, general manager of Concert-Disc,
going into free-lance marketing-merchandising counseling for
other diskeries under shingle of USACO, headquartering in Morton
Grove, Ill. . . . Puff Cannon, batoneer, and Joe Cacioppo, pub-
licist, forming Cappo, Inc., for musical arrangements, talent man-
agement, publicity and audition recording, Bernie Asbell,

Cincinnati-Nashville

Dot Records and Paramount Pictures hosted the local
music gentry Tuesday night (26) at an after-theater party at
Stein's Hideaway, suburban nitery, honoring Danny Kaye,

" who was in town for a special showing of his new flic
“The Five Pennies,” Is Nathan and Stan Kaomin, of Hit
Records, Dot distrib, handled the arrangements, . . . Pianist
Burt Farber, musical director for Peter Lind Haves and
Mary Healy, [ronts a local combo at Coney Island’s Moon-
light Garden here June 3-8, Farber, long the top 88-er

(Continued on page 23)

London Records

- announces
the acquisition of one of the

nation’s most sought after labels...

Hi

B— 1111} —
- We start off with a hig proven hit!

with Bill Black’s combo

THE STRONGEST TEEN AGE DISC TO COME
 OUT OF MEMPHIS IN 9 YEARS

Attention
All Independent Distributors

A FEW
TERRITORIES OPEN

write tos

WALT MAGUIRE
LONDON RECORDS, INC. 539 W. 25 ST, N.Y. 1, N.Y.

3 P
vvvv.altricliiuudadliiicauaiuliisotuirv. Uit



www.americanradiohistory.com

22 MUSIC - THE BILLBOARD JUNE 1, 1959
e —————— — e

s

DEE CLARK

SINGING

ST KEEP IT UP”

“WHISPERING GIRASS™

Abner 1026  Stereo 51026
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48 . JUST KEEP IT UP, Dee Clark, Abner 1026 ...... i

e 75 (2R) 4 I'M DEARY Fate Namina Imnarial £€QC 3

VEEJAY ABNER RECORDS

2129 S. Michigan, Chicago 16, Ill.
CA 5-6141
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® Continued from page 21

hereabouts, formerly served as musical leader with Arthur
Godfrevy and Helen Traubel,

Paul Carlson, of Fraternity Records, planed to New York
Wednesday (27) with the label’s new singer, John Gary, for the
latter’s second appearance in eight days on the Jack Paar TV-er
Friday night (29). Gary’s new one on Fraternity iz “Let Them
Talk.” . . . Coney Island inaugurates its special Tuesday Nights
for Teen-Agers June 23, with a package comprising Gary Stites,
Freddie Cannon, Johnny and the Hurricanes, Frankie Ford,
Barbara Evans, Carl Dobkins Jr., and the Mystics, Fabian comes
in June 30; Frankie Avalon, July 14, and Tommy Sands, July 28.
WLW's Bob Braun will emsee the weekly stanzas. Bookings are
handled by Clvde Trask, of the local Ruth Best office.

Nat Tannen, of Tannen Music, completed a deal with
Wesley Rose and Boudeleaux and Felice Bryant in Nash-
ville recently for all the Bryant copyrights in the Tannen
catalog. Acuff-Rose acquired about 100 Bryant copyrights
from Tannen for a lot of cash in front, Tannen will retain
a 30 per cent interest in the Bryant copyrights for the next
five years, with the deal becoming effective July 1. In-
cluded are such songs as “Hey Joe,” “How's the World Treat-
ing You,” “Midnight,” and others. Bill Sachs.

Hollywood

Roland Fribourghouse, head of Capitol’s artists & publishers
relations, will spend two weeks in New York starting June 1, in
huddles with Gotham-based music publishers. He will base his
operations at Capitol's New York headquarters. Purpose of his
Eastern hop: to effect closer working relationship with New
York pub firms.

Ivan Ditmars and Jerry Bowne have formed a new
firm devoted to creation of ad jingles. Ditmars, currently
an NBC music director, has held music exec posts at the
three TV-radio networks. Bowne, also with network writing-
directing credits, was associated with Horace Heidt's show-
biz projects. Prior to forming their new firm, to be known
as Messages In Musie, b-ntll'f teamed on jingles for Gen-
eral Mills, Westinghouse, Pontiac, Philip Morris, among
others.

Thev're playing tracks out of the Senny Moon Warner Bros.
album, “Let's Dance” over the P.A. system after the Dodgers
games. Plugs have no connection with Dodger plaver Wally
Moon. . , ., Jimmy Darrin’s new single for Colpix is being kicked
off in San Francisco on Saturday as part of a "Jimmy Darrin Day”
promotion. . .. Capitol is pinning high hopes on the new Tommy
Sands single, "Sinner Man,” with backing by the Nelson Riddle
Orchestra.

Attornev Arthur Katz, associated with the Max Fink
law firm, is opening his own office. He will remain at the
Equitable Building in Hollywood. Katz handled a number of
music biz cases while part of the Max Fink firm.

Slogan for the Warner Bros. Records June drive is “June
Will Be But Great This Year™ to be used in its ad and
merchandising program. ... Gene Simmons, formerly with Central
Record Sales, joins Jack Lewarke's California distrib [irm as pro-
motion man. ... There’s considerable promotional coin behind the
launching of Challenge’s Yvonne Shubert album, Package was
fruduct bv Foote, Cone & Belding for “a client” with Chal-
enge putting it out under its own banner.... Dot is issuing its
“Twixt Twelve and Twenty” Pat Boone single as a tie-in with
the balladist’s best selling book of the same name, Tune was com-
missioned by Randy Wood, Dot prexy, and written by Aaron
Schroeder and Fredda Gold. Prentice-Hall, the Boone hbook’s
publishers, will send copies of the volume to all deejays.

Don Ralke's orchestra backed Petula Clark on four
tunes to be included in her Imperial album now being re-
corded by Henri Rene., Accompaniment for remaining songy
will be provided by the Billy May and Pete King orks....
Four Jokers were signed by Crystalette,

Del-Fi's Bob Keene is establishing a Ritchie Valens Memorial
Fund to be supported by from sales of future Valens releases.
Forthcoming platters recorded by the late vocalist will bear a
gold label Emtil feature a four-color jacket with autngra!phﬂd por-
trait of Valens. Fund will contribute to a young ?enr: e’s center
named in honor of Valens, who was killed in a plane crash last

February. Lee Zhito.

The station’s airiness is signified
even in the pastel decor of its

B Sam Phillips

@ Continued from page §

half, class advertisers eventually
discovered the advantages of the
high-tone, yet sexed-up sound.
WHER now carries more financial
advertising—banks, real estate and
insuranoce firms—than any other
station in town. Of 23 Memphis
new car dealers, 21 have pitched
on the station. In contrast, only
one used car dealer has bought
time.

A recent Hooper survey of listen-
Ing in business houses revealed that
ER is heard in 59 per cent of
dentist offices and 48 per cent of
ootton brokerages, not to mention
that it is piped into the operating
room of Baptist Hospital.

studios in the Holiday Inn Motel.
Two studio doors are marked
“Playroom A" and “Playroom B,”
behind an outer door marked
“Rumpus Rooms.” The record
library door is labeled “Music
Box"; newsroom, “Propaganda”;
commercial manager, “Pitchman.”
The equipment room door is deco-
rated by an image of a clothesline
adorned with bras and panties,
Manager Bill Decker's door pro-
vides the only jarring note: “Boss
Man.”

But it's the sound, man, the
sound. When continuity director
Janie Joplin opens her early mom-
ing show cooing, “I'm Janie Joplin

-1 gla}- records—I'm a girl"—who
lnee § music?

rravis
and

Bob
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ON THE BEAT

By REN GREVATT

HIMEYM

1l

The name of the late Ritchie Valens iz still a powerful one in
the record business, Bob Keene of Del Fl Records, in New York
en route to Miami this week, told us that at Jeast 500 fan letters
on Valens still pour into his West Coast offices every week, “There
are at least 50 active Ritchie Valens fan clubs too,” Keene said.

To keep the name of Valens on the lips of his publi
Keene has adopted a powerful merchandising idea—that o
the limited edition memorial release—once used by RCA at
the packaging level for Glenn Miller material. Keene is
applylng the concept to singles of previously unreleased
Valens sides. He's using a special four-color sleeve for the
singles, employing blow ups of color transparencies taken
for publicity purposes when Valens appeared in an Alan
Freed picture. A special gold colored label is being
used with the serles. On the sleeve the name and address
of the Valens national fan club prexy Is also listed,

=
=
g

In samples of the initial release distributed to the jockeys
In Miami last week, a special leaflet described a Ritchie Valens
memorial fund which is to be applied to & young people’s center
In Pacioma, Calif,, in the artists memory, Part of the profits
of the memorial records were to be set aside for this purpose,

QL1 wWiiEETEE Q31N

U SPURY W
18 0L (3IN335 Ll I/HM HO

Keene, who started the original Keene Records label
on the West Coast and who had the first Sam Cooke hit,
“You Send Me,” is operating the Del Fi firm with much the
same apporach as that used by Archie Blever at Cadence
and Johony Vincent of Ace—that is, limited releases by a
limited number of artists, “It's the only way to work today,”
says Keene. “The market is glutted with stuff that can't sell.
I think ft pays to wait for the right song done with the
right arrangement and interpretation. We only have » very
few acts. We're pushing very hard on the Addrisi Brothers
now, People like them because they have a great act.
They've plaved the best clubs in the West, including Las
Vegas, and we're trylng to build them that way.

m“ﬂmmmmwm WL MO 001D

GANIMIAN

On the subject of deejays and d hops, K h -

AND HIS ORIENTALS cition, “Everybody's crying about the :i?%a vecond taihiess
o sales they say. f ﬂli‘:—ky it's & mistake for the big companies to

send out so many records to the disk jockeys to give away to

::er}? kid r:}t ahresmﬁl hop, The pra{rtiﬁe estroys the ina of value
My Funny Valentine s record. And if you give enough records out, i's bound to

affect your sale, There's nothing wrong with passing out a few at
a hop. But why not make them door prizes or prizes for a dance

ATCO 6142 contest? If you limit the number given out, then it becomes a

bigger deal for somebody to get a free copy.

NOW s TS GONE. - .. POp-

SWINGIN' ON THE . . . . . . BILLBOARD HOT 100
SWINGIN° ON THE . . . ... CASH BOX TOP 100
SWINGIN ON THE . . . . . MUSIC VENDER TOP 50
SWINGIN . . ... ON ALL REGIONAL POP CHARTS

“SOMETRING ON YOUR MIND™

Big Jay McNeely

Yocal by Little Sonny

Swingin’ #614

CERr-§ =[R2
MOPC NNOA I

IhIAY, HINTASE 104
IHITIEIEd "LEVED ALRDW

Released. through ARDCO - 1041 N. Las Palmas, Hollywood, Calif.
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Billboard 1 QP LP,

BEST SELLING MONOPHONIC LP’S.

WEEK
WEES ON CHART

5 TITLE, Artist, Company, Record Number.

E

TITLE, Arlis!, Company, Record Numbes. E

GIGI, Sound Track, M-GM E 3461 §5T...... ... ccovveinen, 48
PETER GUNM, Henry Manmcini, RCA Victor LPM 1956.......... 11

FROM THE HUNGRY 1, The Kingston Trio, Capitel T 1107..... .. 16

EXOTICA, YOL. 1, Marfin Denny, Liberly LRP 3034..... ki 3

77 SUNSET STRIP, Warren Barker, Warner Bros. WE 1289.... 1

COME DANCE WITH ME, Frank Sinatra, Capitol W 1069...... 16

MY FAIR LADY, Original Cast, Columbia OL 5090.......... 165

SING ALONG WITH MITCH, Mitch Miller, Columbia CL 1160.... 47
SOUTH PACIFIC, Sound Track, RCA Victer 10OC 1032.......... 62

OPEN FIRE, TWO GUITARS, Johnny Mathis, Columbia CL 1270.... 17
10 @ HAVE TWANGY GUITAR, WILL TRAVEL,

Duane Eddy, Jamie JIP 3000....................cc4s . 18
13 (12) FILM ENCORES, VOL. {, Maniovani, London LL 1700, ........... 82
14 (13) THE MUSIC MAN, Original Casf, Capitol WAO 990......... . 6
18 (18) INSIDE SHELLY BERMAN, Verve MGY 15003............... b
12 (18) THE KINGSTOR TRIO, Capifol T 996.................... 28
21 (18) THE BUDDY HOLLY STORY, Coral CRL 57279.......... ceaas;
WO VR .
16 (18) FLOWER DRUM SOMG, Original Cast, Columbia OL 5350........ 20
15 (19) NEAR YOU, Roger Williams, Kapp KL 1112.. .. \evuursenes 15

1 BUT MOT FOR ME, Ahmad Jamal, Argo LP 628.............. 12
23 @ MORE SING ALONG WITH MITCH, Milch Miller, Columbia CL 1243 27
20 @ JOHNNY'S GREATEST HITS, Johnny Mathis, Columbla CL 1133, ... §7

32 (23) WOLD THAT TIGER, Fablan, Chancellor CHL 5003........... 3
24 (24) ANMAD JAMAL, Arge IP 636, .. . ............coc..... 13
22 (25) THE KING AND I, Sound Track, Capitol W 140.............. 131

ONE WEEX AGO
THIS WEEK

TITLE, Arlisl, Company, Record Number.

1 (1) SOUTH PACIFIC, Sound Track, RCA Victor 150 1032.......... 2
2 (2) MY FAIR LADY, Original Cast, Columbia 05 2015............ 2

P RE,
@ I"Imnruipnlis Symphony Orch. (Dorati), Mercury SR 90034,. 1

25 LOVE IS A GENTLE THING, Harry Belalonte, RCA Victer 1927... 12
18 @ BILLY VAUGHM PLAYS THE MILLION SELLERS, Dol DLP 3119.. 11

29 C-H) CONTINENTAL EMCORES, Manfovanl, London LL 3095........ 4

3 () PETER GUNN, Henry Mancin, RCA Victor LSP 1958 ... ..... 12
'?_G)__{;HE_II:H[E WITH ME, Frank Sinalra, Capital SW 1069....... 1
3 (5) ol6l, Sound Track, MGM SE 3461 ST........coonvneene. 2
B Clbarn, RCA Victr 15C 2252, ....vvovoenn. 2
10 (8)  OKLAHOMAL Sound Track, Capifol SWAD 595............... 2
13 (T)  ONLY THE LOWELY, Frank Sinalra, Capitol SW 1053 _......... 2
11 (i0) FILM ENCORES, VOL. 1, Manfovanl, London PS 124......... 2

22 (1) BLUE WAWAW, Billy Vaugha, Dof DLP 25165.............. 2
— (12) MANTOVANI SHOWCASE, London 5 1..................... !
T@ AROUND THE WORLD [N 80 DAYS, Sound Track, Decca DL 79046 2
15 (1) SOUL OF SPAIN, 101 Strings, Slereo Fidelity SF 6000...... 2
— (15) WHAT'S NEW OR CAPITOL STEREO, Various Atist, Capitol SN 1.. 1

T@WM%& ........ im " W 40
26 (30) RICKY SINGS AGAIN, Ricky Melson, Imperial IMP 9081....... 16
1 @ SOUTH PACIFIC, Original Cast, Columbia OL 4180........... 161
i:liu:;nm RCA Victor LM 2267, . 12
41 @ FOR LP FANS ONLY, Elvis Presley, RCA Viclor LPM 1090....... 8
—(30) 100K T0 YOUR-WEART, Frank Sinatra, Capitol W 1164....... !
34 (35) RITCHIE VALENS, Del Fi DEFLP 1201......... = 1
42 (36) ELVIS' GOLDEN RECORDS, Eivis Presiey, RCA Viclor LPM 1885.. 32
45 (37) SWINGIN PRETTY, Keely Smifh, Capitol T 1145............ 2
8 () ™ommy DorseyNarter Coingon Ork, Decca DL 8842...... 2
= TABOO IN HIFI, Arthur Lymon, HIFi Record R 806.......... 11
= BLUE HAWAIL, Billy Vaughn, Dot DLP 3165......c0uuvuens 1
= @ mﬂﬁ:ﬁ l'.T 'E?I'Etl'h . Mercury MG 20376. . Tk
9 (1) ! 'I.'Llr!r'r mllllil:aﬂn: Jazz Combo, United Acfists UAL 4006... .. 2
46 (43) GEMS FOREVER, Mantovani, London LL 3032............... 3
38 @ ONLY THE LONELY, Frank Sinatra, Capitel W 1053.......... 21
0 (oo TAVORITE TN HEF,

Jeanette McDonald & Melson Eddy, RCA Victor LPM 1738.., 2
43 () BROADWAY IN RHYTHM, Ry Connift, Columbia (L 1252........ 2

LUES,
4 (1) " Sarionte, REA Victor L0P 1006................. 13
- @ (RAIY HE CALLS ME, Dakola Staton, Capitel T 1170......... . 1
= Mitch Miller, Columbia CL um..... ................. {

13 . REMEMBER WHEN! The Platters, Mercury MG 20410......... 1

WEEIS OM CHART

TITLE, Arfist, Company, Record Number.

12 (16) 77 SUNSET STRIP, Warren Barker, Warner Bros. WS 1289...... 2
24 (17) CANADIAN SUNSET, Eddie Heywood, RCA Victor LSP 1529....

— (18) CONTINENTAL ENCORES, Mantovani, London PS 147.......... 1

16 (19) RODGERS: VICTORY AT SEA, YOL. 2,
RCA Victor Symphony Orch. (Bannet RCA Victor LSC 2226.. 1

Bl

19 (20) GEMS FOREVER, Mantovani, London PS 106............... 2
?@ STRAUSS WALTIES, Mantovani, London PS 118........ e 12
23 (22) PREL Perer Prado, RCA Victor LSP 1556.........0evuesss 2
26 (23) PORGY AND BESS, Percy Faith, Columbla CS 8105........ .1
6 (24) FLOWER DRUM SONG, Original Casf, Columbia 0§ 2009....... ?

4 (25) TABOO IN HIFI, Arthur Lymon, HIFi Record R 808.......... 2

(1 @ THE MUSIC MAN, Original Cast, Capital SWAO 990.......... 1

27 (21) SWINGIN' PRETTY, Keely Smith, Capifol ST 1145........... T

Pmrf I.'umn, RCA Victor LSP 1335 WPV
@ LET'S DAMCE, David Carroll, Mercury SR 6001............

Wwww americanradiohistorv com

FOR THE WEEK
ENDING JUNE 7

Album Cover
of the Week

3
!
4

33 MINUTES AND MW SECONDS WITH CONNIE
CONWAY, Jamie JLP 70-3005,  The russet-furred kitty
with the white paws looking at the sands of time s =
real knockout of & cover, The charming album was produced
by Kev Devejian and deslgned by Al lTarusso, with E. G
Moore ss photographer,

Best Selling EP's
on the Racks

This chart has been tabulated from the sales made by the
nuticn's feading rack service merchandise and jobbers. Owver
i four-week cycle, i covers the maim tvpes of packaged
records sold from racks. These Include: Best-Selling LP's
(%3 or more suggested retall price); Best-Selling Low-Priced
LPs ($2.99 or less suggesied retnil price); Besi-Selling EP's,
and Best-Selling Kiddie Becords,

1. Peter Gunn

Henry Mancind ...icoinnnins RCA Victor EFA 4133
2. Ricky Sings Again
Ricky NelsoB . o.ocvevsesssions cvsodmperinl EP 15%

8. F:hnlmm erlmngr F :n.uh
vo-sesColumbin EPFB 12333

4. Hnnk “‘I"IIII'II!
................................... WM-G-M EPX 1837

5. T]m Hurl:hr Hl.l'“‘jl' ‘ilnr}r
y Coral EC ¥1D81

. Tha Everlv Emthrru Best

................................. Cadence CEP 111

7. Side hy Su]a

Pat and Shirley Booms ..esssssesses it DEP 1078

8. Hymns
Tennessea Ernle Ford ...cveee....Capitol EAP 2.758
9. Yep
Duante Bddy .......:.s e Jumje JEP 100
10. Exotica, "Hu] I
Martin Denny . sorsnsmannssss LiBErly LEF 1-3034

Best Selling Pop EP’s

The Information given im this chart s based on actual
sales to cusiomers in a sclentific sample of the pailon’s Te-
iall ouflets during the week ending on tha date shown
above. Sample design, sample size, and all methods used
in this contlnuing study of retall record sales are under
the direct and continuing supervision and conirol of the
School of Retailing of New York Universiey.

1. Peter Gunn

Henry Mancimd .. oiavneeicns-. RCA Vicior EPA 4313
2. King Creole, Vol. 1
Eivis Presley .ocvveverrevrres RCA Vicior EPA 439

3. chkg Sings }iga]n

Ricky Nelson ..... ennese-dmperinl BF 139

4. Nearer the Cross
Tennessee Ernie Ford ..ovvees

5. Spirituals |
Tenneisee Emle Pord ...... Capltol EAP 1-318

6. Sing Along With "’tIihh
Mitch Miller .ooivennanrsbnns Columbia EFB 114601

T Tha Fnhulnm Jnlmnv Cash

. Columbia EPB 12331

oo Capltal EAP 1-1003

8. Elvin ‘ialh

Elvin Presley .....ceeesse.RCA Vicior EFA 4323
9. The Lonely One
Duare Bdd¥ ..-ccivrrmnnnraresranes Jumla JEFP MM
10. Thﬁ Buddv Hn“}' "ttnr_f
|- S ..Coral EC B1082
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COLUMBIA, THE INDUSTRY'S LEADER IN ALBUM SALES,
BRINGS YOU ORIGINAL CAST RECORDINGS OF THE TOP BROADWAY HITS—
FLOWER DRUM SONG, GYPSY, MY FAIR LADY,

WEST SIDE STORY, FIRST IMPRESSIONS, and many others.
Nt GUARANTEED MIGH-FIDELITY AND STEREO-FIDELITY RECORDS BY

COLUMBIAK

® “Catumbia™ @ () Marcas Feg_ A ivision of Cobumbia Broadcesting Syviem, Ina.

CALL YOUR DISTRIBUTOR TODAYI

www americanradiohistorv com
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In JUNE, all of these labels are pre-selling your best
customers in America’s strongest music magazine:

———————————— —— S S e e S S S S — -_T_______—___ e — ——— — — — — — — — — - — -
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DEALERS—write right NOW 1w c v s wi woaivg in o v

Important ways:

for details of this v v e b e miel °
IFI;; ;th’il II:I.‘II'I’ I‘EH;"?H:;:H ‘Im:-r - t:IILm.i::. ﬂII‘II:"I:!nI‘.T::
TWO'WAY PROF'T PLAN for lnfroducing them fo It . . . they'll buy mere records . . .
and you'll do more business than ever

Want defalls! Wrile foday fo: Dealer Sarvices Division, HIGH
FIDELITY Magaiine, Greal Barringlon, Mass.

— — N A 222 2V aXa VoV ZaVa ITaV AT TS TaVaWArayavaa:
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Other record companie

supporting dealer sales

with advertising In the June

issue of HIGH FIDELITY: .

AUDIO FIDELITY RECORDS + JANUS RECORDS -
SEECO RECORDS + VOX PRODUCTIONS, INC.
« URANIA RECORDS * WASHINGTON RECORDS.

* VANGUARD

campinda Wisi iy LFsP u @is #

o
WPLAT Tl -
owsanserrmaron wooss G
Lp FETAN T RATEY .

— . S T NS S S e e e p— (g — — —
i

Sound Research Proves It!

HIGH FIDELITY
helps good
record customers

become BETTER

‘record customers

HIGH FIDELITY readers have an exceptionally strong basic
interest in music and records to begin with, even before they
become readers of HIGH FIDELITY. And their interest is fanned
to greater buying enthusiasm by HIGH FIDELITY's authoritative,

entertaining and highlv readable record reviews, features and
special articles.

That’s a statistically supported fact based on actual personal inter-

views conducted by Daniel Starch & Staff (consultants in business
research) early this vear:

44% of HIGH FIDELITY'S readers “buy -more LP’s now than

before they became a HIGH FIDELITY reader!”

That, no doubt, helps account for the fact that the typical HIGH
FIDELITY reader actually buys 66 times more LP's than the aver-
age American adult.

It is also an important part of the reason why all of the aggres-
sive, promotion-minded labels on these pages advertise in HIGH
FIDELITY, and why . ..

It will pay dealers io stock the records featured by these

labels In their HIGH FIDELITY advertising.

® &
THE MAGAZINE FOR MUSIC LISTENERS
1 e ]_ . Great Barrington, Mass., with branch offices at New York ® Chicugo @ Los Angeles

Published by Audiocom, Inc., a Subsidiary of The Billboard

WWW . americanraadionisiorv.com
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more music from

R
Fi
R =
...... i o et L

< e R

composed and conducted by

HENRY MANCINI

from the NBC television
series PETER GUNN

the album sensation of the year!

Be sure to order ‘‘Music from ‘Peter Gunn’” (LPM/LSP-
1956) and ‘‘More Music from ‘Peter Gunn’” (LPM/LSP-
2040)— both on RCA Victor! They’re loaded! @ On regular
L. P. and Living Stereo ® When ordering Stereo, say...

& RCAVICIOR

RCA Victor presents a sequel to

Here comes a son-of-a-gun of a follow-up to the album that
has shot its way right into the nation’s top-selling spot—
and is still there! ® As in the ‘‘original,” here are themes
and improvisations from actual ‘‘Peter Gunn” episodes,
conducted by the composer, Henry Mancini, and inter-
preted by leading jazz stars @ Make yourself a Killing.

Veain RADI) CORPORATION OF AMERICA

www americanradiohistorv com
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The Billboard’s Musiec Popularity Charts . . . PACKAGED RECORDS

H The pick of the new I"!]-IHI!'BII
SPOTLIGHT WINNERS
2’/ OF THE WEEK

’12."".“ ml?! Fﬂ-lll‘[‘lli.:ll. of all albuma
reviewed this weelk,

Pop

GCYPSY—Original Cast—Columbia OL 5420

This melodious, original cast recording of the smash Broad-
way musical is a triumph for Ethel Merman, and that
should mean solid sales for every dealer. The album, which
is available less than 10 days after the show opened in
N. Y. is tuneful, and well recorded with fine performances
rom every member of the cast, but the indomitable Mer-
man is the star with a capitol “8". A smash album that
shiould do smash business,

GREAT WALTZES

Andre Kostelanetz Ork—Columbia CL 1321. Kostelan-
etz provides gay, swirling instrumental treatments of nos-
talgic waltz themes by Strauss, Coward, Lehar, Berlin,
and others. Lushly orchestrated selectiohs include “Al-
ways,” “Waltz Dream” and “I'll See You Again.” Solid
sales appeal and potent mood music for jocks.

o e S S

THE HAPPY ORGAN

Dave (Baby) Cortez.—(1-EP) RCA Victor EPA 4342,
Cortez has one of the hottest singles in the country on the
Clock Label, and this EP—featuring his hit single "The
Happy Organ” and other catchy organ solos—should en-
jov similar sales success on the racks. Victor has made
deal with Clock to release Cortez EF's and LPs,
Other selections include “Love Me As I Love You,”
“Dave's Special,” and “You're the Girl.”

R S R R R R S e e e e R . R R S

ESPECIALLY FOR YOU
@ Duane Eddy & The Rebels. Jamie JLP 70-3006. This

should be a potent seller. Eddy displays his sock guitar

techinque on a group of standards and originals, Sides

include an exciting version of “Peter Gunn,” "Lover,” and

“Tuxedo Junction.” Excellent jockey wax,
WITH MY EYES WIDE OPEN I'M DREAMING
Funoch Light & the Light Bricade, Grand Award G.A,
33-406. Light has a package that should move 511‘[::153'.
Lush, mild rock arrangements of a group of lovely stand-
ards provide jocks with an excellent programming item.
Accent is on strings and soaring reeds with wordless
chorns. Sound is excellent, and an attractive cover paint-
ing is an additional lure, The selections include "With
My Eves Wide Open I'm Dreaming,” and "I Cried for
You" which are available as a single coupling and “Smoke
Gets in Your Eves.” A tasteful set witll;l strong chances.

BILLANAED
FiCK

CHET ATKINS IN HOLLYWOOD

RCA VICTOR SLP 1993 & LPM 1993. (Stereo — Mon-
aural) The fine guitarist gives another outstanding display
of his talent. Performances are flawless and have the
backing of Dennis Farnon and ork. Material, which was
ent in Hollywood, includes “Armen’s Theme,” “Theme
From ‘Picnic’,” “Limelight,” “Greensleeves,” “Santa Lucia”
—which gives an idea of the broad range.

Pop Low Price

CONNEE BOSWELL SINGS THE RODGERS & HART SONG
FOLIO

A

Design DLP 101, Tasteful thrushing by the legendary
thrush on a group of great R. & H. standards makes
this package a solid sales item for the low-priced market.
Selections include “My Romance,” “The Lady Is a Tramp,”
“Bewitched,” etc. Gal's current appearance in new TV
series “Pete Kellv's Blues” should also help sales.

Classical

RACHMANINOFF: PIANO CONCERTO NO. 3

Van Cliburn, Piano with The Symphony of the Air
(Kondrashin).—RCA Victor LM 2355. The concert was re-
corded during ' Cliburn’s first appearance at Carnegie
Hall last Mayv, The popular concerto is performed 5}%
namically and stylishly by the artist with Kiril Kendrashin
conducting the Syvmphony of the Air vigorously and in
complete rapport with the pianist. One appreciates the
long ovation by the audience who attended the concert.
This is certain to follow the sales path of the Tchaikovsky
“Piano Concerto No. 1.7

T R R T R e pen———

CHOPIN SCHERZOS

Leonard Pennario, Piano—Capitol SP 8488. (Stereo &
Monaural) Pennario delivers the complete volume of Cho-
pin Scherzos in forceful and striking style. Chopin dev-
otees will find his approach much to their liking. The
fanciful selections call tor dexterity and boldness, and Pen-
nario technique is sensitive and right. The works with
varying intense and light romantic passages allow the art-
ist a full range of expressions. Sound is excellent, tho
stereo adds little to the appreciation of the set.

) , = sotind offered on this disk. Master- of recording tech-
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w Leopold Stnkuwikimﬂtgeitol SSAL 8385 (Stereo & Mon-
aural) Sensational is the word for the qualitv of stereo

niques, Stokowski showcases the brass, strings, woodwind
and percussion séctions separately, with appropriate music,
- then puts them together in varying combinations and
finally unleashes the full orchestra in two excerpts from
Moiissourggley's “Pictures at an Exhibition.” The interpre-
tations aré®of course, peculiarly Stokowski, but as a
demonstraticn of the make-up of an orchestra, the disk is
without peer. A colorful 24-page illustrated booklet ex-
pounds further for the interested listener. VWonderful gift
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% THEY LAUGHED WHEN 1| SAT
DHODW N

Billy Rowland, Pisno. RCA Yictor LPM
1872 & LSFP [871. (Stereo & Monaural)
Rowland who has played piano with Mitch=
ell Ayres band on Perry Como's TY show
for a number of years, went owt and gim-
micked up the hammer heads on the piano
by sticking a flock of thumb tacks [mto
them. Thus we pet & sort of metallic
quality akin to the harpsichord plus a band
of good Jazz oriented men to assist in the
backings, Whether the tacking job was
really worth the effort is & question bt
the sound may atiract some buvers,

item,

Sacred

BOUND FOR THE KINGDOM .
Webb Pierce—Decca DL 8889. This is Pierce’s first al-

bum of sacred songs, and it is a ves strong one. Like
most of the great countfy singersPierce is very close to
the sacred field, and his pAforpfince here rings with sin-
cerity, Anita Kerr Singers ayd Owen Bradlev ork provide
background. Material i “He's Cot the Whole
World in His Hands,” *Whispering Hope,” ete.

.

Country & Woestern

AFTER DARK

Kitty Wells—Decca D
ballads having to do wi
life, sung as only Kitty
typical haunting nasal

B88., Another great collection of
tie seamy and sinful sides of
ells can sing them. All her
comes thru on these tales of
tragedy and heartbreak’ mple titles would be “He’s
Married to Me,” “Affer Dark,” “I Heard the Juke Box
Plaving,” ete. Fans should dig this one.

International

*% CUBAN FIREWORKS

Lita Baron, Bobby Ramos & George Her-
nandez Ork. Dot DLF 3179. Aptly titled
LP features the George Hernandez crew
playing an exciting group of Cuban tunes
ranging from “Love for Love” to “Quim-
bombo * There are cha chas, boleros, mam-
bos and guarachess. Singers Lita Baron
and Bobby Ramos warble pleasantly. Good
wax for the Latin terp set,

CLASSICAL sk

*kdk BRAHMS: VIOLIN CONCERTO

Yehoudi Meaohin, Violln with The Berfin
Philharmonic Orch. {Kempe). Capliol 5G
T17Y, (Stereoc & Monsoral) A sensitive,
meaningful performance of the Brahms Vio-
lin Concerto by Yehudi Menuhin, with the
Berlin Philharmonic Orchestra, And the per-
formance is enhanced by the excellenl steren
recording. There are as yof only (wo other
versiona of the D Major concerio available,
and this version 8 a Cirst’rate one that
will be hafd to surpass.

ddkk FOUR ITALIAN SONATAS
Mathan MOstein, Violla. Capito]l 59 8481
(Sieren. & Mongwral) The violinist employs
his .uspal besuty of technigue and purity of
taste in readings of Tartini's “Devil"s Trilt,™

JACQUELINE FRANCOIS AT THE PLAZA

Columbia WS 302, (Stereo & Monaural) On-location
waxing contributes a sense of being on the scene without
compromising the quality of the program. Mueh of the
program is tamiliar fare and will appeal to more than
just andiences for French tunes. “Tenderly,” “Lullabv of
Birdland,” “September Song,” ete. are included. Delivery
is velvety smooth and will not disappoint her fans.

1

SPECIAL MERIT
SPOTLIGHTS

The following olbums hove been picked for owt-
standing merit in their various categories, bacousa
in the epinion of The Billboard Music Staff, thay
dezerve axposurs.

—— JAIZI SPECIAL MERIT SPOTLIGHT ALBUM

AT HIS VERY BEST

Duke Ellington Ork.—RCA Victor LPM 1715. This is, in the true
meaning of the overworked phrase, pure gold. Package includes the
original “Black, Brown and Beige” Knvar sticker points this out) and
many other great jazz performances, such as “Concert for Cootie,”
“Do Nothin" Till You Hear From Me,” “Ko-Ko,” “Roval Carden
Blues” and others, Most were cut in the earlv 19405, One,
“Creole Love Call” dates back to 1927. In addition to Ellington’s
iano, there are Wallace Jones, Cootie Williams, Barney Bigard,
Tricky Sam™ Nanton, Sonny Greer, Ben Webster and other fine

Jlirtitsts. Excellent notes by Nat Hentoff. A must for discerning col-
ectons,

——— CLASSICAL SPECIAL MERIT SPOTLIGHT ALBUM

BEN WEBER: FANTASIA; CONCERTINO FOR FLUTE,

OBOE, CLARINET & STRING QUARTET; SERENADE FOR

STRINGS
William Masselos, Piano; Soloists & The Balimir String Quartet,
Epic BC 1022. (Stereo & Monaural)] The 12-tone works are pre-
sented with spirit by the various soloists and the Balimir String
Quartet. All of the selections are interesting and challenging to the
listener. The “Concertino for Flute” is an espeically absorbing work
with fluid contrapuntal lines and virorous expressive passages. The |
LP is one of the Twentieth-Century Composers Series developed by
the label and the Fromme Music Foundation. The set is stricly
for moderns, and while sales will most likelv be limited, the
set is worthy of consideration,

musicianly, wuvnobirusive, and perfect for
mood lsiening or daocing., Steren adds a
nice spread of sound without extreme sep-
aration and sound, generally, is first rate,

* % Kk %k

VERY STRONG
SALES POTENTIAL

POPULAR

drdr 33 MINLUTES AND 20 SECOMDS
WITH CONNIE CONWAY

Jamie JLF TO-3085. An enchanting cover
photo of & kLitien pgives this pazkaze solid
display value. Conway sings with tasie and
pleasant phrasing on & group of sfandards.

POPULAR Hrk -

*kd AN EVENING
PEACODCF ALLEY

Ernfe Warrem Trio, Everesi EDBR-1033.
{Slereo & Monaursl) Small conlbo render-

Ing of familiar standards. Arrangecments are | Best side i3 “She’s Funny That Way,™

wwWw americanradiohistorv com

Corelli’s “La Follin,” and works by Ge-
meniani and Vivaldi Lovers of the ‘baroque

| however, may perfer a thicker, more sen-

suous fone for this [vpe .of music. Pooc
balance of sound leaves piano much (oo
loud, Striking cover and Milstein name will

draw,

dddd VILLA LOBOS: QUARTET NO.
6; KODALY: QUARTET NO, 2

The Hollywood String Quartet. Caphold
5P B472 (Stereo & Moomural) Both thesa
works gre virtoally unrecorded. For ihis
reason alone pewly disked material of t(he
increasingly popular Brazilion composer,
Willa Lobos, can be a welcome addition (o
the market. Both these fascinating studies
in polvronality and wnusual harmonic sfruc-
tures, in addition, get splendid readings by
the Hollywood group, Stereo pgives the pro-
gram & splendid feeling of concert hall
depth. Solid cover here too.

(LASSICAL Hcdck

4% TCHAIKOVSKEY: THE NUT-
CRACKER BALLET

The Philharmonle Orch. (Kurtz). Capitod
EG 7149, (Sterep & Monaural) The sicreo
version of a performance that has been
available oo monaural for & conslderabls
spell, Stereo [n this case is of the low
pressure  variely with oo stanling effects
jumping out of the speakers. Appealing
enough, however, (o share the market with
at least four other versions [n sicreo, CRc-
rently available.

+k% THE ROMANTIC GUITAR

Rey De La Torre, Guitar. Eple LC 3564,
The accomplished De La Torre, offers hin
third atbum on the label, & conceri of ro-
mantic songs of a strictly Spanish deriva-
tion, Composers répresented among the se-
lections include Granados, Albeniz, Tarrcga,
Rodrign, Falla and Graw., In = ficld
where few artists other tham Segovia have
altained top status as solo artists, De La
Torre makes a solid contribution,

k% MUSIC OF THE SPANISH
MASTERS

The Royal Philhar onle Orch, (Rodzis-
skil. Capltol SG 7176, (Stereo & Mowm-
aurall This collection of music by Spanish
composers containg selections by De Falla,
Granados, Albeniz and others. Selections in-
clude the well-known dances from “The
Three-Cornered Hat" and the “Ritual Fire
Dance™ by De Falla plus dances from
“lberia™ by Granados. They are well
perfdrmed by the Royal Phitharmonic O«-
chestra and the stereo sound i8 exciling.
Should interesi many,

*kk PROKOFIEY: SYMPHUONIC
SUITE OF WALTZES, Y Y FANTASY

The Kansas City Philharmonle Onch.
(Sehwelger). Uranlas USD 1030, (Siereo &
Monaural) Thiz disk introduces a new or-
chestra, condiuctor and musical work to the
catalog, What the renditions lack in sub-
tlety and slickness they make up via n
gemuing flair and  personatity, The Sinta
consisis of walizes excerpied mainly [rom
Prokoficv's ballets, ss well as the brilliandly
vivid Gypsy Fastasy from "¢ Stone Flower
ballet, The music is alwavs colorful, oc-
casionally memorable, and receives a per-
formance alive with the necessary fire and
bile.

(Continued on page 33)
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WERILD )
RENOWNED © £=
POPULAR
PIANG CONCERTOS
George Greeles v ¥ :

An Anwerican i Parss - Manhanan Serciacde
Full Moon and Empty Arms - Ritoal Fire Panee

I'E' i 5 -’ 3 W pE .:. =

Around the Woeld m Bl Davs »;!f_'- Eigtey - £
i Memn Theme! Crrapd Canyou Suile v . g B o) . : H Ec 0 RD S '
Stella by Startught - Moonlighe Sonana gn e e ] = FT .

Crier Pano Concerto « Tenderh

WORLD RENOWNED POPULAR PIANO WHEN | FALL IN LOVE
CONCERTOS—GEORGE GREELEY TAB HUNTER

W/WS 1291 W/WS 1292

e

A ey TR,

RS AT o
-~ omand if T make fove bo you 8

ok - s H.'-I"’: h-l'-?'-l‘-’l-!-l'ln:!-lr- LB By il F-*;"'ﬁ-' ﬂ}ir" ¢
; e F

SRV T sNGLES | | .
MIND IF | MAKE LOVE TO YOU IIKMIE' HWKIE"

MAX STEIN PETER KING
wrwsﬁil 1?3 W/WS 1294 (Lend me your comb) Edd Byrnes. ....... 5047

"1005 l"‘
DonRalke ............. kR 5058

"SWEET SOMEONE™ -
Eddie and Betfy Cole ................. 5054

"YOU BETTER BELIEVE IT"
X R oo BB coos B 5062

"BEACH TIME"
Roger Smith .......... - o R 5068

- ONTHE LOT

THE GATEWAY SINGERS THE BROADWAY BIT
ON THE LOT MARTY PAITCH :

W/WS 1295 W/WS 1296

X oroe rrom WARNER BROS. RECORDS

YOUR WARNER BROS.
DISTRIBUTOR NOW!

Burbank, California

The First Name In Sound
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® Reviews and Ratings of
New Albums

® Continued from page 31

CLASSICAL H

S HANDEL ARIAS BUNG BY
RICHARD LEWIS ;

Capltol S5G 7170, (Sterso & Monaural)
The fenor's clarity of diction, ability fto
project his voice without harshness and fine
scnse &f sivle make him a first-rate oratorio
talest, Tewin I8 heard in arins from
“Judas Maccabeus,” “Acis and Galatea,”
and frequenty performed works, Sir Mal-
colm Sargent and the London Symphony
back him noblv. It's & quality Job In th
best English tradition.

RELIGIOUS Hck Ak

*%4% THE LORD'S MY SHEFPHERD

Bill Pearce wiih the Conceri Ork. of Lon-
don (Mickelson). Word W 3063 LP. Bass-
baritone Plerce registers wel on n group
of favoris hymns, rendered over moving
support by the Concert Orchestra of Lon-
don. The seitings of the hyfns are grace-
ful and lovely, Selectiona include “The
Lord's Prayer,” “When There's a Ralnbow,"”
and a fine reading of “Lord, I Want to
Be a Christian.”" 1In this market, should
prove a strong item,

i KORNGOLD: SUITE, “MUCH ADO
ARBOUT NOTHING"; AUSTRIAN CLASS-
ICAL MARCHES

Tha Boston Chamber Arilsis — The Bos-
ton Concert Band (Simon). Boston B 411
The Boston Concert Band presents marches
by Beethoven, Schubert, Krenek, Berg and I,
Siraus under the capable leadership of Erle
Bimon, The settings are disciplined and
controlled, The LP brings to wax ona of
the Iew opporiuniiies to appreciale the con-
cert band., The Boston Chamber Ariisis
play Korngold's suite, a light frivolous,
modern romanilc work with egual mppeal.
The market for the set may be small,
but wiith exposure the worthy offering
ghould attract some sales.

JAIL kK

wakdk TOF AND ROTTOM BRASS

Clark Terry Ouiniet. Riverside RLP
12-29%. (Stereo & Mooswral) Here's a fine
album that should win Clark Tecry & lot of
new admirers, [t [eatures Terry on both
trumpet and fluegelhorn, playing the for-
mer in a Miles Davis-ish sort of way
that i mighty lisienable. With Terry are
Don Butierfiold on tuba and s rhythm sec-
tion made up ol J. Jones, 5, Jones, and A,
Taylor., 5Seleciions include both originals
and oldies, with 127" and “The Swinging
Chemise™ two onistanding tracks. Hard bop
that has an Intriguing qualiiy.

JAIL Hkke

*%¥% THE HI-FI LAND OF JAZZ

Vaclous Arllsts, Seeco CELP 418, Set
spols groups of various sires on AN ATTAY
of tunes that include hard driving swingers
and inventive approaches on a few stand-
ards, Personnel iocludes T. Scott, clari-
net; B, Evans, end T. Pollard, piano; and
&, Quill, on alto, Arrangements ara by
Dick Garcla, who is also heard on guiltar.
Hard bop fens will go for this especially,
tho the sel can have wide appeal, Tunes
fnclude “IF I'm Lucky,” "It Could Happea
o You," and & racy version of “Have
You Met Miss Jones?" as the fine opening
irack.

POLKA

*xk NEW POLKAS

Joa Resetar & Bernle Wiikowskl Orks.
Stella 8-LP 915. Joe Resciar and the Bermie
Wikowskl orks come thru with bright ver-
pions of avthentic polkas, played with spirit
end aparkle, Tunes include polkas and
obereks neatly handled. Al of the tunes
are originals, and they should please the
polks sel,

hhkdk SONGS OF ENCHANTMENT
Salll Terrl. Caphliol 5P B481, (& &
Monaurpl) Here's a8 delightful sl of
charming folk themes, festuring warm, ap-
pealing thrushing by Salli Terti and excel-
lent gultar solo work by Laurinco Al
meida, The mezzo-soprane is spotlighied
on Brahms® “Lullaby,” “Scarlet Ribbons,™
“All Thru the Night,” “"Songs My Mother
Taught Me,"” and other varied [tems,

Waich for

JIMMY (CLANTON'S
NEW ALBUM

"JUST A
DREAM"

ACE RECORDS

2219 West Capitel 51 Jockson, Miss.

RECORD LABELS

are our Specialty « Sarvice sur Motta,
PHOME: HYacinth 7-1310

Priceiure-Sansifive & regular “Transciiption
labels. We Frint LP-Covers and. Jackeis;
EFlw 45 w. kP

Streamers, - Varnished  or Caminated

PROGRESSIVE LABEL CO.

448370 Stanhope 5t Brooklyn 37, M. Y

RELIGIOUS 4

%% ' TAKE GOD ALONG

Camp-of-the-Woods Band (Stanley) with
Edward Lyman, Tenor. Word W 3068 LP.
There's a freshness ta the performances of
this group, which derives from an organi-
zation of folk who congregats st Camp-
ol-the-Woods In the Adirondacks to seek
spiritual and physical relsxation. Material
includes “Zion March," “All Day Long"
“Abide With Me,” eic.

INTERNATIONAL ¢ % %

sdkd MARACATU

The Ellsabheth Waldo Groop. Barbary
Coast BC 3322, A collection of mystical,
exotic gnd primitive music of the Latin
American Indians of various national cul-
tures. Material here & derived from the
Andes, from Columbia, Pamama, Chile, Yu-
catan mnd other fterritorieas fer south of
the border, The basic complement includes
violing, woodwinds, goiiar and bass aug-
mented by a number of muthentic and
weird percussion instruments, For folk and
International minded buvers, -

*k4& VOICE OF ISRAEL L

Ohela Halevy. Riversids RLP 12-E34,
Miss Halevy B & young Israeli ariist of
| warmth and spirit. Her program here con-
gists of folkish somgs of Israel, which re-
Mect owiside mfluences ranging from Arahle
to European, Accompaniment is composed
of flute, gccordion, guilar and miriam
druma, An interesting plece for colectors.

INTERNATIONAL %

& MUSICA FLAMENCA YOIL. 2

Pepe De Almerin & His Ensemble. Eple
LC 2566, This is the second wolume of
Flamenca music by the Pepe De Almeria
and his cnsemble. De Almeria plass gui-
tar; Rofael Romero and Jose VYargas sing:
and La Maja De Castilla dancea with cas-
tanets, [i's exciting and chythmic. There
areé flamencas from all the counties of
Spain, some louwd and wild, others sofier
and swoeter. Flamenca fans may be in
teresied,

LOW-PRICE POPULAR

%% FLAMENCO FESTIVAL IN HI-FIL

Minl de Alicante & His Troupe.
DLF BB. Disk nicely captures Flamenco
excitement and the sound is crisp. Mauaterlal
is special and the market isn't the broadest.
But this disk 15 low-priced and permiis the
costomer Lo sampls a new musical expe-
rience without putting a dent In the family

LOW-PRICE BAND sk

*%kkd MARCH ON

The Blue Rlazers Band (Jones). Rondo-
lette SA 71, i(Steren Omly) Stirring marches
well-tecorded in stereo should help make
this album & good seller at the Tow %2.49
price, The tunes include Sowsa’s “Stars and
Stripes Forever,” and "Bl Capitan,” as well
as marches by ather composers, including
“King Cotton,” and “Hands Across (he
Sea.” An exciting album of marches with
good performances by the band,

NOVELTY o+ 4%

%444 HONKY TONK FOR OUTLAWS
Deadeye & the Desperados. Barbary
Coast BC 33024. This is a wacky disk
from start to finish, It includes several
paraodies of folk and western songs, and
outlandish [nstrumental treatments of west-
ern music lore. The selectiona are gim-
micked with sound of horse neighs, whin-
nies and trots. Barroom plano is the dom-
inand instrument. Sound is excellent. Tunes
imclude “It Happened on the Streeis of
Laredo,” "“The Sags of Jesse James™
and “"The Story of Frankis and Albert,”

SPOKEN WORD **

s SENATOR ALBUM W. BARKLEY'S

FINAL SPEECH

Denker 5277

Barkley's last speech was made at the
Mock Democratic Conveotlon held at Wash-
ington and Lee University on Aprll 30, 1956,
The T8-year-old veep was in his osual wiity
form, hiltting out at the Republicans In
every other sentence. A highly speclalized
ftem with a great deal of charm.

Design ':

WERE
OLD
HANDS
AT
CUSTOM
RECORD
PRESSING

www americanradiohistorv com

Only Columbia Transcriptions can serve your every custom
pressing need so quickly, so reliably and completely.

Pioneers in the recording industry, we have the experience you
look for when you want the job done—and we have the

most modern facilities in the industry on which to do it.

In three convenient locations:

New York, 799 Seventh Avenue, Clrcle 5-7300
Chicago, 630 North McClurg Court, WHitehall 4-6000
Hollywood, 8723 Alden Drive, OLympia 2-6020

WHEN YOU WANT QUALITY RECORDS IN QUANTITY, QUICKLY,
COME TO

COLUMBIA Kl TRANSCRIPTIONS

@ *'Cotombia® B Marces Reg. “CES” TM A divivion of Colymbun Breadeasting Syatem, ing,
A department of Columbia Records, A division of Columbia Broadcasting System, Ing.'
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/

first club for dealers
new avenues to profits

JOIN TODAY...

FOR GREATER
PROFITS

TOMORROW..,

Fill out and mail the attached
coupon for additional information
and club application.

When you join the Roulette Dealers Record Club you receive direct from
Roulette one each of every new album released (this includes Tico. and
Roost Records) at $1.40 monaural and $1.95 stereo (this includes all ship-

ping charges). You automatically receive these new releases approximately
10 days prior to the actual release date.

When you join the Roulette Dealers Record Club yourare entitled to purchase
one each of any. of the albums of your choice now in Roulette catalog (this
includes Tico and Roost Records) at the same rock bottom price of $1.40

monaural, $1.35 stereo (this includes all shipping charges).

As a Roulette Dealers Record Club member you-sell the one copy of each
new release at a fantastic margin of profit! You pre-test the sales potential
of these albums before placing your stock order, thus eliminating “blind
buying”. You will be entitied to enjoy all the special sales deals offered only
to club members throughout the year!

§ ROULETTE RECORDS INC., 650 10th AVE., M. Y., N. Y.

: Please send me an application blank for membership
g in the Roulette Dealers Record Club and all pertinent

5

I--

A DEALER (STORE NAME)
ADDRESS

YOUR ROULETTE DISTRIBUTOR IS

¥ [ROULETTE]

DEALER SIGNATURE

I information concerning the details of the club’s operation.

STATE

4
. fr 1 3 ¥ F f s 7 R B 3 3 2 1 |
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HE'S GROWING
BIG,BIG,BIG!

GOLDEN
(REST
DISTRIBUTORS:

ALBANY, N. Y.
Atlas Dist.

ATLANTA, GA.
Stanley Electronics

BALTIMORE, MD.
Marnel of Mur]rlrnn::l, Ine.

BOSTON, MASS.
Records, Inc.

BUFFALO, M. V.
Tracy-Mitchell, Inc.

CHICAGO, ML,
Music Dist.

CINCINNATI, OHIO
A & | Dist.

CHARLOTTE; W. C.
Arnold Dist.

CLEVELAND, OHI0
Sterling Musie

DALLAS, TEX.
Big State Dist. Corp.

DENVER, COLO.
Walter Slagle & Co.

DETROT, MICH.
B & H Dist.

EAST HARTFORD, COMM.
Allled Records

H PASO, TEX.
Frontier Dist. Co.

HOUSTON, TEX,
United Record Dist. Co.

INDIANAPOLIS, IND.
Hoosler Records

LOS ANGELES, CALK,
Modern Dist.

MADISON, WIS.

Tell Musie

MEMPHIS, TENN.
Music Sales

MINNEAPOLIS, MINN.
Coda Dist.

NASHYILLE, TENN.

Greentone Record Dist.

NEWARK, N. ).
ideal Dist.

NEW ORLEANS, LA,
Vieux Carre Music Shop

NEW YORK, N. V.
Ideal Dist.

OKLAHOMA CITY, ONLA.
B & K Dist. Co.

PHILADELPHIA, PA.
Marnel Dist, Ceo., Inc.

PITISBURGH, PA.
Remles Sales Corp.

RICHMOND, VA,
Allen Record Dist.

SEATTLE, WASH.
Huffine

ST. LOUIS, MO.

Record Merchandisers

SAN FRANCISCO, CALIF,

New Sound

e 5

|

JUNE 1, 1959

\ Discussion on Releases

® Continued from page 3

that product would material- | for young talent. “So keep the

]iﬁ help the situation, ﬁiﬂ'ng A% AN
illustration the good sales of John-
ny Horton's “Battle of New Or-
leans.”

Bleyer added that creative tal-
ent cannot be put on a mass pro-

duction basis. Recognition of this |

fact, he added, will solve much if
the fact is recognized before the
public loses the habits of buying
records and listening to radio.

Bob Clayton, WHDH, Boston,
stated that compete: t deejays can-
not be bought: that manufacturers
and distributors should resolve to
clean uﬁ the industry by not pay-
ing anvbody. He posed the ques-
tion of how the manufacturer
could obtain the lovalty of the
jockey, and in answer urged that
manufacturers, in their artists” con-
tracts, make it obligatory that art-
ists make themselves available to
get out and visit deejays.

Randy Wood, Dot president,
stated that an aid in solving the
problem would be the practice of

| more creativity, selectivily, proper

promotion and public relations,
He stated Dot would exercise this
type of creative selectivily. Dee-
jays, too, must be increasingly
selective. He concluded that if

{ both manufacturers and jockeys

discharge their creative responsibil-
ity, the industry would be a better

one,

Mike Maitland, sales-merchandis-
ing vice-president of Capitol, stated
the shotgun theory was on the way
out. He said: “The answer, then,
is selectiveness. If the company

| doesn’t have something good, they
| shouldnt release anyvthing. He

added; “We welcome the guy with
ideas, . . .” Maitland urged that
deejays give a fair audition to each
record, because of the ceaseless
flow of new ideas and talent.
Buddy Deane, W|Z-TV, Balti-
more, stated that altho there were
a great many releases, deejays were
doing a real job in exposing the
new merchandise. “How many
times have we et records stack u
on our desk unopened?” he nskecﬁ
He added that the deejay with the
highest rating usunally sells the
most records. “When you mer-
chandise, glamorize and excile
e about records, you can
usually also iﬁmulﬁ:ﬁ them to buy
your sponsor's product, . . ." He
added that “the only thing a disk

jockey has to sell is first, his rec-|
|New York; Charlie Boone, KXGO,

ords, and secondly, himself. When
he does these, the other pieces Fall

new releases coming, as disk

Jockeys, let's try to be a little more

entertaining and a little more

enterprising. Of course, you can’t

rogram them all, so program the
t

Eﬂbh!. Bears, KOBY, San Fran-
aisco, spoke of the interdependence

| of the radio and record industries,

and cited samples of the problems
In this partnership., He nrged that
two organizations, one representi
radio and the other mﬁds, ]:ltglﬁ
joint sessions to find out how to
elp each other. “Since we're in
the same boat, we might just as
well learn to be better neighbors
and better friends,”

The panel was moderated by
Ira Cook, KMPC, Hollywood.

What Next?

@ Continued from page 3

tance of albums. Cavanaugh added
that Le had no quarrel with rock
and roll and that he had not lost
his love for the blues. “But let's
face it, the public is getting back
to wanting a little something else
along with the blues. [ think it wise
to give i to them,”

ack Karey, WCFL, Chicago,
said: “Let’s be selective, for the
ultimate good of the recorded music
field, He added that the concept
of balanced programming is still
worth the preparation it takes. He
urged that the deejay be as origi
as he liked, but to discard hap-
hazard programming.

Hal Fein, Roosevelt Music chief,
stated the big beat would continue
in various forms and that singles
must dispense good dance music.
Publishers, he said, will be forced
to publish material which can be
interpreted with a good dance beat,
He toresaw more quality ballads
with a rhythmie interpretation, and
he felt there is much undeveloped
writing talent which should be un-
covered. He added that modern
rock and roll versions of standards
have enhanced the value of those
standards. He prognosticated that
if publishers and writers expand
their thinking and degree ac-
tivity, a great era of prosperity will
come upon the publishing industry,

Others on the panel, whose re-
marks were unavailable at press
time, included Joe Carlton, Carlton
Records chief: Alan Freed, WABC,

Fargo, N. D.; Howie Leonard,

into place.” He contended the | WLOB, Portland, Me., and Al

growth of small indies was a boom

Rockwell, KRNT, Des Moines.

United in War on Opponents

e Continued from page 3

Culligan, “hangs like & spectre
over us all.”

Culligan embellished his speech
with an amusing taped satire by
Bob and Ray, depicting & mythical
razzle-dazzle indie operation,
WSKY, complete with echo cham-
ber sirens and gun shots. In line
with this, Culligan blasted “one
E:al:'titiuner of formula radio who

lieves that the public will even-
tually believe anything if it is
shouted often enough and long
enough.”

Culligan said he believed in
“formula radio” in its literal sense,
but stated: "I am unalterabl
opposed to anv formula whic:g
emerges from a cynicism of its
creator about the intelligence of
the public, the disk jockevy and
some advertisers.”

Culligan also complained that
the debate issue was not “clear cut
in definition,” since many so-called
indies are now in themselves a
small network with central news
and programming services.” The
exec mentioned Westinghouse In
this connection, and noted that
Storz's Oklahoma City outlet,
KOMA, Is now a nelwm-t" alfiliate.

McLendon maintained that there

L]

www americanradiohistorv com

is “no economic room for more
than two national networks,” and
he also held "that the average
market will support at best three
music and news stations at a
profit. Those who think all music
and news stations are doing well,”
said the broadcaster, “are deluding
themselves, For that reason, we
are now experimenting at our new
KABIL, in San Francisco with a
ood music station.”

McLendon added: "Radio's ma-
jor need today is for experimen-
tation in new program technigues.”

MecLendon questioned the valid-
ity of “the so-called believability
approach” utilized by NBC re-
cently, wherein the institute for
motivational research made a
study which purported to show that
even tho more people listened to
MeLendon's Station KILT in that
city, they believed more in what
they heard on the NBC outlet,

“First," he commented, *I
learned that almost everybody In
Houston listened to KILT, but
nobody believed a damned thing
we said. Now that's a strange
thing, wouldn’t you say, the peo-
ple of Houston sitiing around all
day listening to a bunch of liars,

Parker Named
Assistant to

Julie Stearns

NEW YORK — Freddie Parker
has joined publisher Julie Stearns
as assistant, His duties will be the
acquisition of songs, masters, and
he will also operate on the promo-
tional level.

Stearns, who recently left his
post as general professional man-
ager to set up his own publishing
firm, has now E‘:[tﬂl}]ishl!(r
owned British wing. This is Julian
Stearns, Lts., in London. Pacts with
various foreign representatives cov-
ering European areas will he an-
nounced ghortly,

Stearns #8 also in talent man-
agement, his new artist, Susan Bar-
rett, having just recently eut an
album for Capitol.

Jockey Training

® Continued from page 3

training program for jocks, which
he suggested might be patterned
after RCA Victor's successful page
boy-to-tycoon training operation,
Ford noted: "Eerlain%y tEe NAB
and NTA might benefit by sup-

ing such & vearly seminar in
a centrally located city.”

Marty Hogan told the group that
deejays must look at munagement
problems if they wish to advance
to management status. “Jocks
should be mare interested in sales
than fan mail,” said the exec, add-
ing “the business needs peddlers
rather than personalities.”

Camperson urged jocks with as-
perations toward management
posts to “keep alrreast of the day-
to-day operation of vour station,
acquaint vourselves with the sta-
tions rate card, etc., instead of
slipping the record library with
several envelopes of newlv arrived
records, latest copies of the trades
and magazines.” He advised: “Ig
would be well o see how the
other half of the organization
lives™

HEAR
EVEREST

Naw Smozh LPI|

"ANDY WILLIAMS'
§ TWO TIME WINNERS"

ELF 23026
Avolioble in Steree

The World's
First
Stereo-Scored
Orchesira

a wholly- |
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NEW BEST-SELLER
FROM THE BEST-SELLING TEAM
IN MODERN JAZLZ... '

'SHELLY MANNE & HIS FRIENDS
DRE PREVIN & RED MITCHE

‘modern jazz performances of songs from

""--ﬂ-{ﬂ'“"}{ o
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MONOPHONIC M3559

STEREOPHONIC 87559

*the other best-sellers in CR’s ‘Broadway Goes to Juzz’ series:

SHELLY MANNE & HIS FRIENDS: MY FAIR LADY (M3527 & Stereo S7527)
LI'L ABNER ...(C3533 & Stereo S7019)

ANDRE PREVIN & HIS PALS: PAL JOEY ....(M35,8 & Stereo S75/3)

GIGI ..vvvue..(C8548 & Stereo S7020)

The Shally Manne /André Previn

CONTEMPORARY RECORDS, INC.

8481 melrose place, los angeles 46, california

|azz varsions of Broadway hilts

are heard exclusively on Contemporary

www americanradiohistorv com
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ABC-PARAMOUNT
HAS THE HITS!

. as usual—

o ARA
C..‘? M

2 &1

" FULL COLOR FIDELITY

OO’Z/ ABC-PARAMOUNT
gl HAS THE HITS!

Bigger than his biggest! Already way up on the charts!

SIngs

LONELY BOY

from MGM’s soon-to-be-released motion picture “Girlstown”

b/w

YOUR LOVE
ABC - 10022

Orchestra and Chorus Conducted by Don Costa

N

— o a1 m— —
=— r—————mr— ——

—
—

Just released and swmgm

JOHNNY NASH

sings

AND THE ANGELS SING

b/w

BABY, BABY, BABY

ABGC - 10026

Orchestra and Chorus Conducted by Don Costa

|ohnny is soon to be seen starring
in the Hecht-Hill-Lancaster Pro-
duction "‘Take

a GCiant Step.”

— All Available in Stereo 45=

- g
— =
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ABC-PARAMOUNT £LZaii?
HAS THE HITS! ANERRESERENa HAS THE HITS!

. ARAM
i Oo,,, ABC-PARAMOUNT

I
Fastest r

|_|_oyn . sl PRI(:E '
PERSONALITY

b/w

|
HAVE YOU EVER HAD THE BLUES

ABG - 10018

Arranged by Don Costa

S — —= — P

| = =
They’re all dancing "I" Th hotter it gets, the faster they
and rollin’ to n to get cool in “The Pool” with |

EARL GEORGE I THE LIFEGUARDS

 KNIGHT & KELLY'S '||\
EVERYBODY |

\Il,
LET 1T L Ly

THE POOL

* (LET THE GOOD TIMES |||
TEENAGE TANGC
|

ROLL - PT. 1)
ABC-10023 ||  ABC-10021
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i
Chancellor

proudly gives

THREE
CHEERS

for America’s

WO
T0P
STARS'!

FRANKIE The Fabulous
AVALON FABIAN

sings back with another smash! I
his terrific two-sided chart-smash—
: Out 10 days . . .

Bov ' already a best-seller!

WITHOUT TIGER
A GIRL b

b/w
BOBBY SOX MIGHTY

TO COLD

STOCKINGS {To @ Waim, Warm Heurt)
€-1036 €-1037

Orchestra and Chorus Arranged and Conducted by Peter DeAngelis
Both Available in Stereo-45

—— DISTRIBUTED BY AM-PAR RECORD CORP. =
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The Billboard's Music Popularity Charts . . . POP SONGS

THE NATION'S TOP TUNES

For survey week ending May 23

HONOR ROLL OF HITS

' TRADE MARK REG.

¥¥eula
This Last o This e
1. The Battle of New Orleans 3 4 6. Happy Organ 2 9
By Jimmis Driltwood—Published by Wardea [BMI) By Wood-Cl K Publishe
BEST SELLING RECORD: Johnny Hortom, Col 41339, ';“n:!u ?::;”“1::::;:“_"“0:"?:::" '::" L“": (il
RECORDS AVAILABLE: Jimmis Driftwood, Vie 7534; Vaughs Monros, Via 7495; : 1NN (ERDr) Cattes, Clock - 1009.
Pete Secger & Frank Hamilton, Folkways 201; Buddy Sarcher, Starday 439.
2. Kansas City 1 6 7. A Teenager in Love 5 5
By Leiber-Stollsr—Fublished by Fire (BMI) By Doc Pomus & Mort Shuman—Published by Rumbalero (BMI) -
BEST HELLING RECORID: Wilbert Harrison, Fury 1025 (Fire, BMI) BEST SELLING RECORD: Dion & the Belmonts, Lauris 3627,
RECUORDS AVAILABLE: Rocky Dison, Chess 1723 (Fire, BEMI); Rockin' Ronald and
ﬁ- Flmhl:lﬂnﬂ thm BM]1); Hank ?ﬂllrd uﬂ uﬂ- I.tm lw 194 tiﬂ
‘o3 ll H " ip.“;l'] 'Li'l-"ﬂﬂ =5 ¥ =
Federa! 12351 (Armo, BMI). 8. Kookie, Kookie (Lend Me Your Comb) T @6
3‘ nmm Lﬁl"ﬂl‘ 4 4 By [rving Tavlor—Published by Wiimark (ASCAP) '
By Bobby Darin—Published by Progressive-Fern-Trinity (BMI) BEST SELLING RECORD: Edward Byrnes with Connic Stevens, Warner Bros, 5047,
BEST SELLING RECORD: Bobby Darin, Atoo 6140,
RECORD AVAILABLE: Roberi Farpon, Londom 1241, i
4. Ouiet Vill 6 5 9. Sorry. I Ran All the Way Home g8 8
™ Q [ ﬂ.gﬂ By Iwirn-Glosasi—Published by Figure (BMI)
By Lsa Baxier—PFuoblished by Baxier-Wright (BMI) BEST SELLING RECORD: Impalas, Cuh 9022,
BEST SFLLING RECORD: Martln Dennv, Libertv 55143.
RECORD AVAILABLE: George Wright, HI PFi 502,
5. Personality » 3 | 10. Only You . 12 5
By Logan & Price—Published by Lloyd-Logan (BMI} By Bock Ram & Ande Rand—Published by Wildwood (BMI)
BEST SELLING RECORD: Lioyd Price, ABC-Paramount, BEST BELLING RECURD: Frank Pourcel, Cap 4185,
Second Ten
11. So Fine 13 4 16. Turn Me Loose 16 8
By J. Uribble—Published by Maureen (BMI) By D. Pomus-M. Shumao—Publishzd by Avalon {BMI)
BEST SELLING RECORD: Flesiaa, O1d Town 1061, BEST SELLING RECORD: Fabian, Chancellor 1231
RECORD AVYAILABLE: Aquatonss, Fargo 1002, f
17. Tallahassee Lassie - 1
12. Goodbve, Jimmy, Goodbye 19 4 By Slay-Crewe-Picaricllo—Published by Conley (BMI
By Vaughn—Published by Knollwood (ASCAP) BEST SELLING RECORD: Freddy Cannon, Swan 4031
BEST SELLING RECDRD: Kathy Linden, Felsied BSTI.
18. A Fool Such as 14 9
13' ﬂ“imr B“gig Sh“mE l“ 10 By Bl Frader—Published by Lecds (ASCAP)
By A. Smith—Published by Shapiro-Bernatein (ASCAP) BEST SELLING RECORD: Eivla Presicy, Vie 7506,
BEST SELLING RECORD: Virtues Hunt 324, RECORDS AYAILABLE—Hank Snow. Vic 0562; Bill Haley & His Comews, Dec 30873,
14, Pink Shoe Laeces 11 12 19. Enchanted 17 8
By Micklis Brant—Published by Pioneer [(BMT) By Buck Ram—Published by Choice (ASCAP)
BEST SELLING RECORD: Dodic Stevens, Crysialetia T24, BEST SELLING RECORD: Plaiters, Mer 71427,
RECORD AVAILABLE: Lenny Troy, Wanderlust 1107,
135. Endlessly 18 4
By Otls—Published by Meridian (BMD) 20. Take a Message te Mary 20 6
BEST 3ELLING RECORD: Brook Benton, Mer T1443, ' By F. Bryant & B, Bryant—Published by Acuff-Ross (BMID)
RECORD AVAILABLE: Johnmis Ray, Col 415662, BEST SELLING RECORD: Everly Brothers, Cadepce 1364, -
Third Ten
21. Come Softly Me 13 12 | 26. I Need Your Love Tonight 21 9
By Troxel, Cristopher, Ellls—Published by Cornersions (BMI) By 5id Wayne-Bix Relchner—Poblishzd by Gladys (ASCAP
RECORDS AVAILABLE: Fleetwoods, Dolphin 1; Ronnie Height, Dors 314, RECORD AVAILABLE: Elvis Presley, Vic T304,
22. I'm Ready - 1 | 27. Tell Him Neo 23 8
By Lewis-Bradford-Domino—Published by Post-Vanderbuilt (BMI) By [ Prichett—Fublished by Burni-Oak-Lowell (BMI)
DAV 1 ial %% RECORDS AVAILABLE: Dean & Marc, Bullseye 101%; Jackson Brothers, Atco 613%;
BECORD: AYMEABLE: Fuis Domine, tmpstisl 5281, Margle Rayburn, Liberty 55183:; Iravis & Bob, Sandr 1017,
§ "
23. That’s Why 24 7 | 28. For a Penny 28 7
!I nﬂh"" Gnrd}' ’rq‘Tj"m ﬂlr!n—?uhlj&h:d hr F:Il'l. {HH’} s ., Eh..l'lﬂ Si-n:tl' | Fﬂh‘uﬂhﬂd‘ hr E.W'IEFHI'.. {H!‘-‘I‘I
RECORD AVAILABLE: Jackis Wilson, Brunswick 35121, RECORD AVAILABLE: Pat Boone, Dot 15914,
24. Frankie - 1 | 29. Three Stars 22 B
By Scdaka-Greenficld—FPublished by Aldon (BMI) By Tommy Des—Publlahed by American (BMI)
RECORD AVAILABLE: Connie Francis, M-G-M 1178}, RECORDS AYAILABLE: Tommy Des, Crest 105; Ruby Wright, King 5192,
24. Lipstick on Your Collar | - 1 | 30. Lonely for You 29 2
By Lewis-Goehring—Published by Joy (ASCAPF) By Gary Stltes—Puoblished by David-Jones (BMT)
RECORD AVAILABLE: Connie Francis, M-G-M 12793, RECORD AVAILABLE: Gary Stites, Carlton 504.
WARNING—The utls "HONOR ROLL OF HITS" i & reglatered trade-mrak and the Ustings of The Honor Roll of Hits comprises the nation’s top tunes according
the hits bas been copyrighted by e Blllboard. Use of elther may sot be mads withow! Tha - -
Billboard’s comsent. Requests for such consent should be submitted tn writing to the publishees of to reco_rd sales, sheet ?ules m;"d disk jockey 'parft:rmuncnl as
The Billboard at The Biliboard, 1564 Broadway, New York 36, N, Y. determined by The Billboard's weekly nationwide surveys.
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ENDING JUNE 7 >

JTAR PERFORMERS showed the
greales] wpward progress ea fhe
ol 100 this week.

STAR PERFORMERS showed the | . | & DR FCATERUERS dhawadths Els
235 * B T 2 53 E * B 100 M weat i o e | 1% 3 g
E E E = Indicales Ihal STEREQ SINGLE| S £ = Indicates thal STEREQ SINGLE | B = E e < Indicates 1hal STERED SINGLE| 8
2 B vorsion I3 available, g e g 7 o version |5 available, E E = § o verlon s available. H
E EE = TITLE, Arist, Company, Record Mo. | & =|F|5 = TITLE, Arfist, Company, Record Ne. = v TITLE, Arfist, Company, Record Me.
93 7 2 (D TE BATILE OF NEW ORLEANS ... 61 31521 GD BYCOMESOMLYTOME............. 5 | 777171 @ A STRG OF TRUMPERS .............. &
61 1@ S e 8] 60 oy I BOBBYSOKTOSTOCKINGS ... 2] — — — oy EERDELIMGALIRG .
] _
6 6 3@ DREAMLOVR ... .TQd475456y QOSERE ... . @ @@ @i |——T Rl e L
08 @ MO VAR .o B sty TALOOLORE A RD@E RO
3822 9@ W RMAIN ..o O] M MMMRORA . ..o Bl By TEDORR....0o0oisii d
25 1@ ATERAGER N IOVE ............ T 353133 W e 10 | 02y IORBY SATORBAY NGHT ... 2
4 4 5 (@ 1 KOOKIE KOOKIE (LEND ME YOUR COMB). 7 | 36 32 38 i < T el ity (Bl T
22 4@ SORRY, IRANALLTHE WAYHOME .12 | 7728 26 (&) POOR JENNY ... i 10| ——— oy VEVETWATERS.............1
01U410@® MWW T UNN@ MIMBANEL..........0|$53—6G@ Wil Lm ... 3
{3 60 TH Hlﬂ LII!E:HEU.H.“.}. e ',;.'4'“'1 21 25 27 (13) B THUANA MM i '[5.;.'..;.';.'5;”” 95 83 — fy  OLD SPANISH Iuw.'m'ﬁ;{.;'r'l;.'.' oo 4
24 73 18 (&) I GOODBYE, JIMMY, GOODBYE ... 8 | 645053 @ EIYOURESORME................. 7 10094 oy 1 CANTGET YOU OUT OF MY HEART ... 3
352014 @ _ 50 FNE ... T 9 | 81 56 46 @) B YOU MADE ME LOVEYOU ...........5 | — 9893 fr  SOMEONE T0 COME HOMETO ........ 3
2818 13 @ BENDIBSY .ooooonoeonnisee T 222725 @ SINCETDORTHAVENOU .............16 | 50 51 58 e AT T
9 912G B TRNMELOOE ..............- 101 — 9467 oy THEWORDEROFYOU ............ 3] 263340 VR I AT SE W it
MR TSELE e | A BEE IR e T | SURE W
(51316@ (BN ..o !l | — 6455 @O B MY DELANCHORY BABY ... 3| ——— 0 WAL i !
F ‘M OREADY ... ..., 41373037 o) COMETOME .. ......... 121 46 41 49 EVERYBODY LINES TO CHA CHA ....... 13
?5 '.5 29 * l" READY Fats Domino, Imperinl 5589 Mary Johnson, United Artists 160 Sam Cooks, Keen 1018
— ——
..... e 6] — — THERE IS SOMETH i
N E WM SR ® W | 9@ e T
& | '_ I
St (1@ ARREAN L e | e WO e - | | e DS BRI i
B0 1@ PRIMR i 0] @ oy IUAMTEIINIA B iigiogaps B ] el WOES MY TR S0 IO disiguion |
11115 @ WNMMNMEINRE.,. .. B | 03586 WOAW ..y e BRI, e
Gy ERANE o 3 025062 @ SUMMR DREAMS 6 787874 @ BNYOUNG DEKS s S
e ; ' VENUS ..ot i7
— 57 4 * LIPSTICK “EIEII'IPFIE%I':E! St 3 87 62 69 ﬁ MARGIE .. 'Puts Domino, Tmpertal 5585 4 14 26 31 Frankie Avalon, Chancellor 1031
49 40 28°GD)  LONELY FOR YOU ................ 8| 747970 dy  FRANKIES MAN, JORNNY .. ... ... .. p| ——— R RO e
Gary Stlies, Carlion B08 Johnny Cash, Columbla 41317 m m““E ”.
NNB@E MATSWA .. |77 waraomaoc aoay e 2 | 399 @ R e
Jockle Wilson, Brunswick 55111 Dinah Washingion, Mercury 71435
o % STRAIGHT FIUSH ................. 2
i 19 22 TELL HIM HﬂT..h. '.i.i'n'"'s':i.:"iu':i“” w—r R ————— 3 TR Sy
o vk ‘d ‘Bob, Suady w13 Mystes,”Laarie’ 3028 _ () MARYANNTHOMAS ... {
{32424 (@) B THREE STARS . ................. .. 10| — — — ¢y JONLYHAVEEYESFORYOU ......... | e
) Tommy Dee, Crest 1057 Flamingos, End 1044 _ 3? N @ m. I."TI.E ey ... I
I,“ [ﬂHE UE !. E , Conway Twitty, M-G-M 11788
433436 @ s e M@ WO ORI V[ @ YOSRE ... I
Dodie Stevens, Crystaleils 718
N L e s |~ LN st @ BLKEYOUNG ... |
= Andre Previn and David Rose, M-G-M 1179
— 88 61 fy  ALONG CAME JONES s 3130374 FOR A PENNY SRPOATTIRRITE '.5'.‘13"” i "~ POINTED '"Lf.m.; S— I
Perking, Caolum 41379
s B O - | —~ B e Y DIERE GOES MY DAY ..o
JUSTKEEPITUP ..o
484534 @ BIBSTRERITOR oo 3| — 076 @ THEQAS o 3 VR s !
5448 44 €y I WAITED TOO LONG ............... T| ——93 ¢y WATRIOO ................... 2| _ _ __ (oo  JACK 0" DIAMONDS ............... i
LaVern Baker, Atlantic 1021 Stonewall Jacksom; Columbla 41393 Ruih Brown, Ailanile 319814
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The Billboard’s Music Popularity Charts . . . POP RECORDS

BUBBLING

UNDER THE HOT 100

h % o
%’ri‘*‘“ R :a e c-«*r“%* mﬁ'i@?"
S TR

Thess records, whils i'l'lir kova neot yot J-l\‘llipnl anough
strength thruout the country for inclusion on ony nationsl

chart anywhare, alreody hove stimuloted considerable regional tha way.
action. Renk position indicotes relative petential te sarn on
warly listing on the Hat 100,
POP
1. A PRAYER AND A JUKE BOX Littie Anthony & the Impecials, End
1. ROCKIN' IN THE JUNGLE ...............The Eiernals, Hollywood *LONELY BOY..........o0000e

3. I'M GONNA CHAIN BIM ..................

.Cathy Carr, Rouleblw

'l‘ Hﬂlﬂs m“ ............................. Bi i Mercary ~ 2
5. GETTING NEARER ................... A Jn::J:.:nr, cam *RING-A-LING-A-LARIO ...
i- HT HI“ lﬂ“ .......................... The Four Codm, Eple
T.CAR TROUBLE  ...........ccoovvnnnnnnnnn, The Eligibles, Caphol I ONLY HAVE EYES FOR
8. I'M CONFESSIN' ............ T, Terry Dean, Lawrel YOU oo The Flamingos
LAWMET coavsnimnis ...Flip & Skip, Brent
10. WHAT G00D IS GRADUATION! ... The Graduaies, Corsis _
11, SOUVENIRS. . ...Barbara Evans, RCA Victor *WATERLOO
12. WHEN YOU {HH! M.HF ............... The Fiva Sating, First
13. ONLY SIXTEEN . canes. Sum Cooke, Keen % *I CANT CET YOU OUT OF
14, (RYING MY HEIH IHII H'll 'IW __Nell Sedaka, RCA Viclor é MY HEART ..oovnvnnnnnnnnns
15. HTL ..The Kingslon Trlo, Capitod
e TR T S A A ey R R G

HGI 100 A 10 l REVIEWS OF

Boy Without a Girl .....
t pm guch a8 1 ... iaass00n
A String of Trumpets
A Tesnager in Love
_ﬁ,lmnl Grown .. R ]
Alarg Cama Jnn-l .5

Battle of Mew Orieans, TI'II i
Bobby Sox to Stoackingd ...ieaas
Bonaparie‘s Retrsaf
Bonge Rock ...

Charryatans
Claas, Tha ...
Cama In'l'll'r

Cama to Ma
Crosafire
u‘lﬂ-'l“" ‘l“ EamE s samEnw & F [LERE 1
Oream Lover

Enchanted .......icc00000805000

Endlessly ...... .coconinnsaecesnns
l:lﬂrllulv Likes te Che Cha ...

For s Panniy .... cocosissarnunns
'rll‘ltrl P samdmEEE R
Frankia's Mm. Jnhnm casEmkeEb
EH.’.. - FeEndnd
Goodbys, Jimmy, Goodbys ,.....
Graduation's Hare

Guess Who .... e AR
Guitar Boouis lhuf-l'l- cREsmmEELE
H“I ﬂ-ﬂll‘l The ....ccoosnssans
Hevy, LIHI- '|.u:-.- ...............
Hushsby .....

| Can't Guat ‘rw ﬁull H H'r Hnrl'
1 Must Ba Dreaming ......

llllllllll

e '“?’
QE-;; ek

s

H The pick of the new rqla'uus:
SPOTLIGHT WINNERS
Qe

OF THE WEEK

Strongest soles potential of all records
raviewed this weak,

:-M amdn
;,Qr \‘:,? u r.*» w“‘#:ﬂc_{

llllllllllll

....................

llllllllllll
-------------------

llllllllllllllllllllll

-------------------

IT COULD HAVE BEEN WORSE
JESSE BELVIN (Korwin, ASCAP)

| Need Your Love Tﬂﬂ!.l,l'“ HERE'S A HEART (Fairway, BMI)

o the psioll e pios Bl b (Korwin, ASCAP) HERE'S A HEART (Fairwa

L0 GRIY Ihh Gk TIRES. rrasns “It Could Have Been Worse” is a slow, bluesy b ad [hnt
I'va Come of AGS . ....osesans ; Belvin gives a solid go over jazz-type “backing. HErE: a
oot it oW e Heart" is a relaxed rockaballad, and it's hande equally

RCA 1'filr.'l:i.'ur 7543

Kansan Cily (HarFiseonl . ....o000 F
Keokie, Kookis ',Limi M ‘I"-ur
CambB) iy

Liks Yaou e
Lipstick ﬂl'l "ﬁu‘r :ﬂ-“ll" pamaEEE
LiMis Dipper ....... issEEmERE
Lﬂl‘l.l'r BEY ..-.ccananrsnsspanain
Lonely for You .

Lonely Saturdsy Hhhl-

MBrghe® ...... . cocsdiornnianannne
Mary Ann Thomas
Mana Lisa ........cos-ssansmans
My Heart Is an Open I-Mk e
My Melancholy Baby ... ....c000

Maver Ba Anyones But 'I"uu anu

Old Spanish Tawn
Only Love Me ....iccassssnnnsn
'ﬂr‘l!l\l' WO .. ccnvhsasabsrnnnman k]

Personality .. . ....scesmmneemuns
Pink Show Leced .,.concossnsnns
Pointed Toe !hnl'l

Poor Jenny ......0s

Qulet Village

Ri A-Ling-A-Larla
Robbin' the Cradle
Rockin' Crickais

Soa Crulye . mhEBEREEE
Since | Den't thil Yau rERREEEE
Six MNights & \'.'nl:

Sa Close ... o
Ea Fine ..... i srps i i pEERARERE
Someone .. snan
Eomesons to Eum- Huml- M s n'
Sarry, | Ran All ths Way Homa
Stralght Flush .......cceosc0anss
Summesr Dreamy ...

Swapt Chile ..

Taks = Mezpage fo err sEEmman
Talk af the Bchodl .......csssas
Tall Cool One reeadeEEREREEE
Tallahasses LALEIE ...covecaawmsn
Tall Him Mo .....ccocessssasnan
That's Why seadEERAnEEE
Thare Goss H‘y Iill'r ...........
Thn:rmtuh Something on Your

Thin 1
Thraa Stars
Tijvana Jaii .
Tr""v e Y T I J Rl L L]
T“rﬂ llH I-m- s EFEEE AR RRESE

Valvet Walters ....sccoisss
Vaenus

Waterlea ... b
What a DN’ rm:- l I..'ll'r H-llnl
Whits Lightning ... il

strong reading.

- —— -

TO HAVE AND TO HOLD

JOHN FRED (Red Stick, BMI)

MIRROR, MIKROR (ON THE WALL) (Red Stick, B
Fred made a noise with “Shirley,” his last record, an
either of these efforts could also catch on, "To Have” is a
listenable rockaballad on which he’s given a stron , vocal

assist by a male group, “Mirror” is a Latinish roc er that
should also attract. Montel 2001

............

-------------

SWEET SUGAR LIPS
THE KALIN TWINS (Acuff-Rose, BMI)
The twins turn in a happy reading o
has the hit sound. Side appears a stron
somewhat on the order of their click

“Moody,” (Sheldon, BMI),

..................

- e e e e S R A e

GRADUATION SOUVENIRS

SCOTT GARRETT (Kellem, ASCAP)

Carrett reads the slow-paced rockaballad softly over excel-
lent ork support. The side has a slight rockahula flavor,
Pretty tune and teen-slanted lyric should attract interest.
Flip is “Love Story,” (Kellem, ASCAP). Laurie 30

llllllllllllllllll

--------------- .

OLD BLACK MAGIC

THE CLOVERS (Famous, ASCAP)

ROCK AND ROLL TANGO (Chelwood, BMI)

The group has fine debut sides on their new label. “Magic™

--------------------------

:,':::_'l:' v ﬁ.van an interesting, mildly rock treatment that should
You Mads M Love Yot ...ieees pull lots of buys. “Rock and Roll Tango” is alsc a catchy
oyt o A ot el item that can move just as strongly. United Artists I'H

BEST BUYS

Thess records, of all thess on the Hot 100, have bagun te
show NATIOMNAL soles breckout action this week for tha first

tima. They ars recommended to dealers, juke bex oparctors
and disk jockeys es having the greatest potential to go all

(Spanka, BMI), ABC-Paramount 1022

. Jimmie Rodgers
(Planetary, ASCAP), Roulette 4158

[Remick, ASCAP), End 1048

............ Stonewall Jackson
(Cedarwood, BMI), Columbia 41393

(Southern, ASCAF), 20th. Fox

*LONELY SATUBRDAY NIGHT. .Don French
(Wildeat, BMI), Lancer 104

HUSHABY
(Rumbalero, BMI), Laurie 3028

"LITTLE DIPPER

.............. The Mickey Mozart Quintet
(Moorpark, ASCAP), Roulette 4148

caw
*CHASIN A RAINBOW

I HEARD MY HEART BREAK LAST
NIGHT
(Silver Star, BMI) (Snow, BMI), RCA Victor 7524

No selections this week.

* Previous Billboard Spotlight P