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Chicago Parts Show
Cues Tape Return

4-Track System Foreseen Lower-Cost
Lever; Nine Firms Climb Bandwagon

By RALPH FREAS

CHICACGO — Recorded ta
looks as tho it’s set for a comebaik.
Immediate prospects, tho not on a
level with those haleyon days of
two years ago when almost every
disk ;:rm turned out some recorded
tapes, ara certainly better than they
have been in the last 18 months.
Long-range. prospects. could easily
surpassy prior peak periods. This
estimate is based on happenings
at last week’s Electionic Purts Dis-
tributor's. Show here. As far as
tape is concerned, last week's do-
fngs are an accurate preview of the
eoming Music Merchants” eonclave

4o New York June 22,

Four-Track System

The vehiple: reaclv to move re-
eorded tape back nlo prominence
fs the four-track system. The use
of four4racks instead of two on a
standard quarter-inch tape brings
the costs n? recorded stereo tapes to
about $7.95. a level mora nearly
competitive with the disk eounter-
art. Some tapes. depending on
gth and reperfory, mayv cost a

. little move: some will cost less.

How big is the market for four-
track recorded tapes? At ent,
there are 100,000 [ourstra mrlﬂm'-
ers in homes. Another :
twotrack machines are in use and
a high percentage of them are con.
vertible to four-track. The Armour
Research  Foundation  estimates
next vears sales at hetween 650,-
000 to 750.000 units, representing
a dollar volume of $140 million.
A very large percentage of them
will be four-track. These figures
lead the tape Industry to estimate
conservatively that between a half
milllon and three-quarters of a mil-
lion fourtrack machines will be n
use a vear hence. However, the
figure could go nhove a million.

Meet Cheers
For Stereo

WASHINCTON — A rousin
cheer for the “dynamic phonograp
industry” and its new  sidekick,
steresophonie sound, came out of
the Echlrnnir: [ndustries Associa-
tion conclave in Chicago, last
week. The association expects fac-
tory sales of 2.200,000 stereo units
in fiscal 195559,

A leap of 4,300 per cent over
the 50,000 stereo phionos gold by
faotories in fisca) 1957-58. (The
EtA fiscal yvear ends August 1),

The mmsie-making electronics
are h:mlniug, with mdio-sets also
uf over last yvemr, altho TV sels
have been declining since last May,

(Continted on pape 10)

At the Parts Show, 12 tape re-
corder Hrms displayed four-track
machines, They were Ampex
Audio, Bell Sound, Viking, Pentron,
Telectrosanic, Tandberg, Super-
scope, ‘Magnecord, Revere, Web.-
cor, Wollensak and Webster Elec-
tric (Ekotape). These Hrms sell

t 90 per cent of the machines
for home nse, V-M Corporation
was the noticeable holdout. The
Hrm's president, Victor Miller, told
The Billboard: “Qur firm is making
and selling two-track machines, 1
have nothing move to say about it.”

Just as significant as the una-
nimity among the recorder Frms s
the decision of nine recorded ta
and disk firms to get behind the
fourtrack svstem. Currently, their
four-track output consists of 31
titles. They will offer five times
that many a month from now at
the NAMM Show, and they esti-
mate that 1,000 to 1,500 titles will
be veady by early fall. This total
will be boasted by other disk firms
joining the ranks of the four-track
tape producers.

Future Plans

Firms currently producing four-
track tapes and their plans for the
immediate future are:

Merpury—One I'LHEH‘-' now avail-
able. At NAMM, 12 will be ready.
All will be available in both two
and' four-track versions,

Westminster—Four  lapes now
(Continued on page 38)

DJ-JUKE DISK
GUIDE ANOTHER
BILLBOARD FIRST

NEW YORK — The [t
Quarterly issue of The Bill-
board’s new Record Program-
ming. Guide for deejavs. and
inke bos operators—which s

ound into  the  center-fold
of this issne is an aceomplish-
menl anlgue even in the his-
tory of this 65-vear-old pub-
lication.

Months of planning and: ex-
teiisive research went into the
special 48-page  supplement,
first of a regular series ol
guarterly refevence guides for
jocks and operators. The next
Quarterly will appear in the
September 14 issue of The
Billboard.

A study of the varions fea-
tirres in the first Quarterly re-
veals spme interesting trends
in the disk Held. “Today's Top
Talent,” the artist hio teature,
for example, shows that 217
artists made The Billboard's
“Hot 100" chart and/or the
Best-Selling LP list from Jan-
uary thro Aprll of this vear,
representing a total of 88 dif-
ferent Libels. Lecs than 12 of
the artists represénted were
LP-onlv stars.

In line with the continuing
trend for male urtists to domi-
nate the pop record scene,
137 of those who made the
“Hot 100" were men, 57 were
groups, and omly 23 were
women. Men also dominated
the group category, which in-
cluded 47  all-male 5,
six mixed groups and only
four all-fem outfits=The Me-
Cuires, the DeCastros, the
Chordettes and the Poni Tails.

(Continued on page 4)
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Promotion

Diskery DJ Meet

Tabs

Will Top 100G

Party

Sponsoring Entertainment

Gimmicks Run to Jackpot Figures

By JUNE BUNDY

MIAMI — Record manufactur-
ers will spend well over §100,000
on promotion at the forthcoming
Storz Radio-sponsored Second An-
aual Internationa! Radio Program-
ming Seminar and Pop Music Disk
Juckey Convention here May 28,
29, 30, 41 at the Americana Hotel.
Last year's tab ran around $30,000,

Af the same time — with more
than 3.000 deejavs in attendance
ancd at least E,ﬂﬂ[g other record in-
dustry execs—an estimated $500,-
000 will pour Into the city of
Miami, via holels, night clubs and
other tourist lures.

This figure may go even higher
since majority of the record
companies are sending thely people
down five days in advance,
manv deejays are combining one
and two-week Miami vacations for
themselves and their wives with
the event, thereby adding another
1,500 or mare tourists to the origi-
nally estimated 5,000-8,000,

Big Purty Tabs
The basic costs of spousoring the
regular  convention  breaklasts,

lunches, ocktail parties, bangquet,
and all-night dance, total around
$79,000. e indle record com-
piny, which sponsored a breakfast
at last year's Kansas City, Mo.,
canvention, reports that the K, C,

NEWS OF THE WEEK

NYU Survey Shows Boom
In LP Sales for 1939 , , .

weeks of 1859 are up 27.7 per cent over the
same period in 1958. Reports pn relail store
sales were compiled by The Billboard in cou-
junction with The New York University School
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The Billboard) with an initial salvo of 100 LPs.
Charter members will receive five L free
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and ean buy other club records at 50 per cent
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Classical Programming Increases;
Stereo Seen an Important Factor | .

All Eves on Miami Deejay
Convention This Week . . .

Stories relating to the decjay convention in

Miami, which appears to be tuming Into one

of the biggest music business bashes of the
year, appear in this edition of The Billboard

Classical music programming by American AM
and FM radio stations, has increased '‘more

than 30 per cent in the past year. Survey of
all stations, conducted bv Broadeast Music,
Ine., which drew a response from more than
1,700 outlets, also indicated that at least hulf
of stations programming classical jlems are
already broadcasting in stereo or intend ter

do o soon.
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Diner's Club Debuts
With 100 LP Disk Club . . .

The Diner's Club will take the wraps off its
new record club (as rpported exclusively in
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affair cost them £2.000; while the
same breakfagt in Miami=because
of the Inorease in atbendance — s
expected. to run from $5,000 to
86.000.

In addition to the basic sponsoe-
ship costs, practically all of the
sponsor-companies — plus  many
other diskerics — will hold open
hous: for jocks in lavish Ameri-
cana lanni cottages and suites. Add
to ‘this regular hotel expenses (at
$20 a day and up) plus transpor-
tation Fares for small armiee of la-
bel execs and visiting artists, Rou-
lett. [or instance is bringing down
the entire Count Basie Band.

Promotion Cosos

Over and above these costs will
be money spent on special promo-
Lions—RCA Vietar’s and Coluwnbian's
tape-interview services (see  last
week's issue) Victor's “m™onaire”™
give-away gimmick (sed separate
story in this issue), Dot's sky-
banner gimmick; Cadence's Free
guided-bus tours for deejays’ wives;
special sterco recording sessions
staged by Cagitol with Pegg/ Lee
and Ceeorge Shmﬁng. and by Rou-
lette, which will record Count
Basie’s ork during the label’s all-
night dance, starting »* 1 am.
Sunday (31) mnening.

Manutacturers will vie for jockey
attention in their varous suites,
C uEitnL for instance, is asking
jocks to “sign in" at the label’s
suite, idea being that all those who
do will later receive a copy of the
Peggy Lee-Shearing LP as a souve-
nir of the convention.

M-G-M Records will operate a

“photographic concession’ d{m'.n&'-

the fwt'ntruEhﬂtﬂqruphL.ﬂ jocks an
servicing thelr hometown papers.
(Continued on page 4)

Miami Mayor
Lauds DJ's

MIAMI—Tlie Mayor of Miami,

Robert King High, has proclaimed
the week of May 24-31 as "Disk”
Jockey We-' in Miami.® '
In making
Mavor High said the nation's dpe-
jays “have demonstrated an admif-
able dedication ‘o the improvement
of the standard-of thelr profssion
and of popular music in general
and have given unselfishly of theie
time and talent in the advanoe

ment of the welfare of our nation. ™

thrit their-work for many projéots
of n charitable

nature.

the proclamation,”

=
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‘Southern Reps
‘World Policy

250 pﬂiﬁ]ﬁ. alph Peer, South
 Music chief, and Mrs. Peer, pre-
sided.

T

Upsurge in Retail Album Sales
Hits Stampede Proportions

First Quarter Jumps 22.7% Over
‘568 Seg; Stereo Plus Factor

By SAM CHASE l

NEW YORK
—The boom
in long - play
records which
got under way
at the begin-
ning of this
vear has zoom-
ed into a stam-
pede, and the
cash registers at retail record out-
lets have been {jingling at 33%
rpm: In the month of March,
this took the form of a 63.2 per
cent increase in the number of
LP records sold over March of
1958. This follows rise of 4.2
per cent in LP unit sales in January
and 22.7 per cent in February over
one year ago, Album business for
the vear to date, thru March, was
up 27.7 cent over the First 12
weeks of 1958.

boom, for stereo albums now ac-
count for 24.5 cent, or nearly
one-fourth of tﬁgtﬂtal LLP dollar
volume.

Just as interesting, however, is
the fact that the sterea LP surge
which has gladdened the retail rec-
ord dealers is all plus business,

Huddleon |

—

NEW YORKE—World-wide rep-
resentatives of Southern M-sic,
Inc., recently held a three-day con-
vention at the Avenida Palace Ho-
tel in Barcelona, Spain, to discuss
policies involving promotion, ex-
ploitation and exchange of song|
material thruout the world. Mario
Conti, Southern New York rep,
stated the meeting was very suc-
cessful and included managerial
staffs from offices thruout the
world.

Agenda included parties at-
tended by top ‘isk and radio art-
ists, civic dignitaries—in all, over

Among the Southern exe at-
tending were the following area
managers: Tommy Ward, London:
Ronald biﬂ-ﬁ:‘ﬁl‘l, Stockholm: Al-
berto Carisch, Italv: Alfred Zmi-
grod and Hans Dunk, Amsterdam:
Alfred Bruner, Zurich: Manuel
Salinger, Barcelona; Rolf Marhot,
Paris; Joseph Hochmuth, Vienna:
Theodor Seger, Hamburg.

_ Plans for another world meeting |
in Paris in 1960 are underway. |

There has been no decline In the
sale of monophonic ll::-ri-phy al-
bums despite the stereo boom: on
the contrary, mono album sales
actually are up 5 per cent in dollar
volume over 1958, so far.

These figures are excerpted from
the special report covering record
sales in retail stores durin& the first
12 weeks of 1939, issued by The
Billboard in conjunction with the
New York University School of re-
tailing. These studies, produced
every four weeks for private sub-
scribers, provide not only complete
over-all industry statistics but con-
fidential competitive label informa-
tion as well. The research is de-

\rﬂr?:ed from fndividual sales re-
corded In diaries maintained across

the nation by a scientifically se-
lected rotating sample of the na-
tion's retail record stores.

The report also makes it clear
that the special stereo sales which
some labels began during March
were a substantial contributing
cause of the LP siles boom. How-
ever, the increase iu monophonic
business, as well as the general
health of tle LP market even
among many stereo labels which
had no special offers, is an indica-
tion that for the present, at least,
the public’s appetite for LP music
has not been sated,

JD-ASCAP Delay
ol foc the B o Dk SCO red in Hou Sé

Final Terms Must Have ‘Substantial
Values' for Dissidents, Says Roosevelt

By MILDRED HALL

WASHINGTON — The sharp
rebuke given Justice Department
from the floor of the House last
Monday (18) by House Small Busi-
ness  Sobcommittee  Chairman
Roosevelt for its year of delay in
amending the ASCAP consent de-
cree, was only prolog. If the de-
cree is not completed by the end
of May, or if it emerges and fails
to meet with approval by Roose-
velt and his committee, “a plan of
action” already blueprinted will
get underway, Roosevelt told The
Billboard last week,

Wallerstein
To Belock

Exec Slot

NEW YORK — Edward (Ted)
Wallerstein, veteran disk exec, has
been named a veepee of Belock
Instrument Corporation.  Prexy
Harry D. Belock reported that
Wallerstein would head the Belock
Recording subsidiary, producers of
Everest Records.

Wallerstein is a former president
of Columbia Records, where he
was instrumental in developing and
launching the first LP disk in 1948,
Earlisr he was general manr{%'er of
the record division of RCA Victor.
Most recently, Wallersteln was a
top level consultant to prexy Dave
Kepp of Kapp Records.
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In the light of Justice Depart-
ment's promise to allow time Fur A
review of the decree before formal
court entry, Roosevelt expects to
take action if the terms do not
have “substantial value” for the
small-business members of the

{(Continued on page 33)

Victor Spots
Ellington LP

NEW YORK — RCA Victor's
final Mayv album shipment features
“Duke Ellington at Hi; Very Best”
which includes the original “Black,
Brown and Beige.” Pﬂ[ﬁza e revives
the original Ellington sides dating
from 1927 to 1948, with Cootie
Williams, Rex Stewart, Barney
Bigard and many other greats.

Final May release also includes
“Chet Atkins in Hollywood,”
wherein the guitarist plavs motion
picture themes. Another package is

Billy Rowland’s piano album,
"They Laughed When [ Sat
Down,” which explores piano

sound gimmicks.

HUB LIBRARY
GUESTS JAZZ
MEMORABILIA

BOSTON — A comprehen-
sive exhibk on jazz, co-spone
sored by the Boston Publio
library and the Newport Jazx
Festival, iz being held thru
the month of May at the main

Library, Square. The
exhibit, which has had the
co-operation of jazz enthusi-
asts, schools and interested or-
ganizations, occupies 17 dis-
play cases in the main lobb
and corridors of the library's
first floor. Bocks, portraits,
films, recordings, instruments
and other memorabilia of
famed jazz composers and art-
fsts from the hirar:-,"s collec-
tion and from private collec-
tions are being shown,

In the collection of instru-
ments are those of jazzmen of
the last three decades. Bix
Beiderbecke’s sister, a Greater
Bostonian, has lent the hom
last used by her noted broth-
er. The exhibit committee i3
headed by Charles Bourgeois,
a director of the Newport Jazz
Festival, and Encms John
MecLellan, noted jazz author-
fty; Thomas J. Manning and
Emilia Lang of the library
staff.

Committee
Favors Fair

Trade Bill

WASHINGTON — Record deal-
ers were encouraged recently by a
favarable report out of the House
Interstate Commerce Committee on
a bill to set up fair trade rulings
at federal level. The bill, H.R.
1253, sponsored by Rep. Oren
Harris, ciairmau of the committee,
permits manufacturers of branded
products to set minimum retail
prices for their goods sold in inter-
state commerce.

The bill's proponents, Including
record dealers fighting discounting
tactics, say the law will protect
independent retailers from “loss
leader” sales and predatory pricing
of fair-traded items. Federal Trade
Commission and Justice Depart-
ment are strongly opposed to fair
trade legislation, as being in re-
straint of competition, Committee

vate was 20 to 9 for the fair trade
| bill.

Bids Distribs Mend
Album Sales Fences

NEW YORK — “If distributors
do not alter their merchandising
procedures the bulk of sales in
the album field will be out of their
hands in less than a vear.” This
straightforward and most unusual
statement was made in a letter sent
this week by Nelson Verbit, of Mar-
nel Distributors in Philadelphia
and Baltimore, It is one cf the Ffirst
statements made by any distribu-
tor concerning the new outlets that
records are now being merchan-
dised thru and the failure of most
distributors to go after thess new
markets,

“Make no mistake,” Verbit states,
“the record distributor today s los-
ing control of the LP market by
leaps and bounds. If we are going
to maintain our position in the rec-
ord industry we've got to change
our thinking and our entire method

s N AR CAN T ] QNIRRT e — ——— i e e e e

| of operation. Too many of us are
sll acting as tho music retailers
were the only outlets for records.
I wish they were, but they are notl
and we have no choice but to re-
alistically conform to this new
situation.”

Verbit went on to say in his let-
ter that mass production has be-
come the only feasible means of
manufacturing low-price albums
and in order to merchandise this
great volume of product distribu-
tors must seek out new outlets, He
noted that the manufacturers have
done this more aggressively than
the distributors and thus distribu-
tors were losing larger and larger
chunks of the market to electronics
distributors, rack jobbers, specialty
salesmen in the hardware and anto
supply field and in many cases to

(Continued on page 30)

Allied Sets Up
LP Distribution

NEW YORK — Allied Reeord
Manufacturing Company, the press-
ing plant operation which set up a
distributing service for ndie labels
one year ago, titled Allied Record
Distributing Company, is T“d‘
ing the latter service. Alli will
now handle distribution of album
lines in addition to singles. Up to
T, ..Iiulllli'E'd ]'IH.H hil“[l!Ed BN O d=-
sional album.

Initial deal to handle an album
line has already heen finalized
with Interlude Becords, West Coast
jazz label. Interlude has some 60

(Continued on page 33)

Col. Ups

Zemarel

NEW YORK — Columbia Rec-

‘ords has uplped Emil Zemarel to

the post of national promotion
manager. He will be one of two
national promotion managers re-
porting to Jim Turnbull, field sales
chief. He formerly held the post
of promotion manager with Colum-
bia Distributors in Baltimore. He
will be succeeded in the latter posi-
tion by Vie Gregorv, formerly of
Schwartz Brothers distributors in
Washington.
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Diners’ Disk Club toDeb
With 100-Album Salvo

Charter Membership Drive Offers
5 Free LP's, 50% Off on Others

By LEE ZHITO

"HOLLYWOOD — Diners’ Club
will send its disk club Into orbit
with an initial array of 100 albums,
Wide selection, believed to be the
bargest ever provided by a club at
one time, is aimed at pulling mass
membership. Additional Hre-power
theown behind the club’s launch-
fng includes (1) five free albums
without requiring any purchase at
the time of joining; (2) a charter
membership offer allowing 50 per
cent off on all records purchased
from the 100-album selection at
time of enrolling in the club.

Club is \t'nginF its membership
drive along two fronts. It is taking
well-trodden path followved by the
other disk clubs by luring mem-
bers thru an ad campaign in con-
sumer mags plus direct mail pitch.
It will l:—uil:? a nation-wide net-
work of record retailers to recruit

members and share in the benefits. |
To pursue the latter objective,
heretofore untried by any club, the
disk club will send its chiel exec,
Bernard Solomon, to New York to
be on the scene at the forthcoming
National Association of Music Mer-
chants Show,

20 Labels on Tap
Product included in the club's|

initial 100-album salve is being |
supplied by approximately 20 labels
who have come aboard the Diners’
Club bandwagon. Among these are
Atlantic, Bel Canto, CNP, High
Fidelity, Liberty, Monitor, Omega,
Period, Vanguard, World Pacitic,

Westminster, and others. Club's
charter membership offer giving|
joiners 50 per cent off on record |
purchases will be a one-shot, valid
only at the time member signs I.'IE- '

After that members will 1}131& esta
lished list prices and will agree to

WAX SPEEDUP

Germany Catches
Disk ‘Fever’ Pace

By BOB ROLONTZ

NEW YORK — The German
music business has adopted the
same "fever” pace of its American
counterpart, according to three key
Cerman publishers in the United
States last week. The publishers
wera Dv. Hans Cerig from Co-
logne, Ralph Maria Siegel from
Munich, and Paul C. R. Arends
from Hamburg. When rock and
roll took over in G rmany a few
years ago, for instance, the old line
wrilers—just as in the States—were

actically swept right out ol the

tune, has It translated, gets a rec-
ord made of it and has it released
'in the market. In the American
zone of Germany, for instance,
which includes key cities like
Munich and Frankfurt, the Armed

{Continued on page 30)|

by at lease six albums during the
birst vear.

Product fulfillment (distribution
to members) will be handled from
two points, Deal was concluded
with General Fulfillment Corpora-
tion of New York, firm which han-
dles all of Diners’ Club direct mail
fulfillment, to cover the Eastern
section of the U, §. Negotiations
are currently under way with one
of the largest fulfillment houses on
the Coast to cover the Western
States. A portion of the fulfillment
load also will be shouldered by the
record dealers who will participate
in the club’s dealer plan. This is
expected to serve the dual purpose
of boosting in-store traffic for the
dealers who come aboard while

siphoning off some of the fulfill-

| first of the year,

Roulette Pop
Singles Hype

NEW YORK—A bright spot in
the current pop singl.s sales slump
was reported last week by Rou-
lette’s sales veepee Irv Jerome,
who notes that the label’s singles
sales for the last couple of weeks
tops all previous figures since the

Jerome said the label is currently
using four pressing plants to meet
distributors’ orders on singles. Ma-
jor sales spark is attributed to
Jimmie Rodgers” new disk “Ring-
A-Ling-A-Lario” and “Wonderhul
You,” and the Mickey Mozart

Quintet’s “Little Dipper.”

BMI SPONSORS
JAZZ CHAIR

NEW YORK—-A grant of
$1,000 from Broadeast Music,
Inc., has made possible the
establishment of the John
Lewis Chair in Jazz Composi-
tion by the School of Jazz,
Ine.,, at the Music Bam,
Lenox, Mass, It's the first fac-
ulty chair to ba set for the
school, now in its third vear,

Lewis, the renowned jazz
composer and pianist with the
Modern Jazz Quartet, who ac-
cepted the check from BMI
veepee, Bob Burton, is execu-
tive director of the school
Thru the grant, composition
students who enter the school
this summer will get an auto-
matic reduction of $125 on
the normal tuition of %385,
This year's session of the
school will run from August
9 to August 30,

ment weight from the direct mail
facet of the operation.
Credit Screen

Club’s offer of five free albums

without requiring anv purchase at

the time of joining differs from the

established pattern followed by the

‘58 Diskery
Sales Tabbed
_’At $198 Mil

NEW YOR

-

The Record In-
dustrv  Association of America
stated this week that sales of
phonograph records for the year
1958 totaled $198,000,000 oused
on  manuofacturers’ prices. The
RIAA based its figures on excise
tar payvments made by the record
firms to the U. 8. Internal Rovenue
Bureau. According to the RIAA,
the 1958 figure, in spite of the re-
cession, was up 10 per cent over
1957, in which year, the RIAA
states, total sales at manufacturers’
prices came to $180,000,000.

The RIAA also stated that trans-
luted into terms of consumer sales
the $198,000,000 figure would to-
tal about $413,000,000. However,
the RTAA noti * that this figure is
an approximate one since many
records are not sold at list price,
The RIAA also stated that record
sales have increased steadily every
year since 1954, with 1935 sales
up 26 per cent over 1954, 1958
up 3 per cent over 1955, and in
1957 the gain was 20 per cent over

(Continued on page 30)

1956,

New Stereo Chart
Reflects Monaural

By HOWARD COOY .
NEW YORK——The Billboard’s |
new, best selling stereo LP chart,

which d‘?hl_”—'? this week, points up | with two classical volumes, two
several similarities to the best sell- |

ing monaural chart, Included in
the listings on the stereo chart are
sets in  any categories. Twenty-
two of the 30 steren best sellers

BMI Survey Tabs Classical

are ot have been monaural best
sellers also.

Instrumental albums account for
the largest number of positions

juzz sets and a balance of miscel-
laneous pop, semi-classical and
other instrumental packages total-
ing 18. The other 12 positions in-
clude LPFs by wvocalists, wvocal
groups, sound-track and original
casts,

The instrumental sets that have
been both monaural and stereo
best sellers are “South Pacific,”
“Peter Cunn,” “1812 Overture,”
Tehaikovsky's “Piano Concerto No.

1,” "Around the Worl! in B0

Upsurge in Air Programming
| Reports From 1,700 Stations Put

usiness, and ag in the U, §., are
still grumbling about it. But now
a new generation of writers is
coming along in Germany, who are

| Days.” “Film Encores, Vol, 1," “77
| Sunset Strip,” “Taboo in H-Fi"
C'Vietory at Sea, Vol. 2, “Near

1 You,” “Gems Forever,” Strauss
able to write material that fits the Lﬂnghﬂlr PlﬂYE 30% O‘FEf YEtlr Agﬂ Waltzes” and “Soul of Spain.”
rock and roll trend. - The instrumental sellers that

All three publishers talked about
the tremendons speedup in the

music  business in the past 24

months. A record that breaks in
the U. 5. i April for instance,
may already be falling off The
Billboard's “Hot 1007 chart by the
time s German publisher gets the

$2 Off Promo
On New Victor
‘Sea’ Version

NEW YORK—RCA Victor has
set a special “$2 Off" promotion

i'-'_u-rl a newly recorded version of |
Victory at Sea, Volumr 1" one of |

the all-time best sellers on Red
Seal. According to Jack Burgess,
commercial sales and merchandis-
ing chief, the disk will be pro-
moted at $2 off the nationally
}ldwrtiwr[ price for the month of

e,

The disk, which contains the
Richard Rodgers score played b
the RCA Victor Symphony, will
receive a big promotional push,
with consumer ads in Redbook,
New Yorker, High Fidelity and
many other national magazines.
The package will be featured in
lighted blinker boxes, and will be
given extensive deejay promotion.
Pop deejays will be shipped a pro-

motional single featurin No
Other Love” and “Guadalcanal
March.”

NEW YORK——Programming ol |

classical music by America's radio
than 30 per cent in the past vear.

The specific fizures on the changes
will be released shortly as a part|

Broadeast Music, Inc.

plie
sent to all of the AM

stations has increased by better |

| Virtually all of these said they had

of a special report titled "Concert |
Music, US.A. 1959" compiled by | The current average is 9.2 hours a

Approximately 1,700 stations re.
to BMI's survey which was |
and I'M |

stations in the United States, Of
those answering, 63 per cent, or
about 1,100 stations, indicated they
are programming classical music.

increased the time devoted to clas-
sical programming in the last year.

week @5 against 6.9 hours per
week a year ago.
Stereo Aidys
Interestingly enough, many sta-

tions reported a beliel that the ar-
rival of stereo has greatly strength

ened the cause for classical music

on thé air. As one programming

manager stated, stereoc bas opened

the door for classical music, '

Stereo broadcasting, according
to the poll, has taken a sharp up-
swing in recent months. Of the
1,100 stations programming classi-
cal material, 186 are engaged in

(Continued on page 30)

COMING JUNE 22

The Billboard’s 1959
Music Merchants’ Convention Number

featuring in its broad line-up

of special dealer material

The Billboard's famous
Annual Record-Phono Dealer Survey

. the yardstick by which dealers,
distributors and manufacturers measure .
their record, phono and tape sale performance

have not heen on the monaural
chart are “Blue Hawail,” by Billy
Vaughn; “Canadian Sunset,” bE
Eddie Heywood; “Porgy and Bess,
by Perev Faith: “Huﬁl;wund Cha
Cha.” by Edmundo Ros, and "Un-

(Continued on page 30)

‘New Orleans’
Real Hotrod

For Columbia

NEW YORK—Columbia Rec-
ords has come up with the hottest

| single it has had in two years with

Johnny Hortons waxing of “The
Battle of New Orleans.” AccﬂrdinE

ey i ————— e a e | ed [ OO N I STOPE O

to record company execs, the dis
is expected to hit the million
' marker this week, having passed
| 900,000 last Wednesday (Eﬂ.ﬂ . The
| platter has been selling as much as
70,000 on some days, a sales mark
that can only be considered amasz-
ing in the light of the current
' somew’ at soft singles market,
. The "New Orleans” disk, which
| jumped to No. 2 on The Billboard's
' Hot 100 chart this week, was cut
by Don Law, Columbia's Nash-
| ville a.&r. exec. Tune was ar-
| ranged from a folk tune by Johnny
| Drittwood, who recorded it in an
' RCA Victor albma last year. This
version of the tune has been re-
leased as a single and Vaughn
Monroe hay also cut the tune.

i :"*.Ii'
i
!l
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ne-Stop Service

By Jocks for Jocks

Edwards Offers to Supply Confreres
Direct With Hard-to-Find Wax

MIAMI — Tom Edwards,
WERE, Cleveland, is introducing
a unigque one-stop record service
for disk jockeys at the deejay con-
vention here this week (May I8,
29, 30, 31).

Edwards’ plan, which he is cir-
culating in leaflet form to jocks
here, is patterned after one-stop
services to dealers. Edwards will
Invite deejays acro.s the couutry to
write to him in Cleveland for
copies of new or potential hits—
particularly those on smaller labels
~which they haven’t heen able to
get in their areas.

FEdwards will send them the
disks—all marked as deejav copies
or stampe
small fee—from 25 to 35 cenls a
disk or 81 for a package of fonr—
which will include all handling
costs.

The plan, of course, means that

Bassman Joins
Decca Roster

NEW YORK—Decc. Records
has signed Ceorge Bassman, well-
known musical director, composer,

conductor and arranger, 1o a long-

term disking pact.

Bassman has written and ar-
ranged for NBC's TV series, “Pro-
ducer’s Shewease,” and has been
connected in similar capacities with
Omnibus, the Martha Raye Show
and the College Bowl, He has also
scored 16 motion pictures, includ-
ing “Marty,” “The Clock,” “The
Wizard of Oz,” and has just com-
pleted scoring the new Paddy
Chevevsky film, “Middle of the
Night.”

Initial Bassman projecl is a de
luxe three-disk package, “The
Gershwin Years.,” The set contains
57 melodies taken from 57 Broad-
way shows and motion pictures,
Set will be released during the

RECORD GUIDE
CREDIT ERROR

NEW YORK—1In the Bill-
board’s new Quarterly Record
Programming Guide, Page 17,
Columbia’s original cast al-
bum, “South Pacific” is errone-
ously credited to Decca for
the year of 1953.

Edwards mnst obtain considerable
guantitiecs of new releases from
manufacturers. This the jock thinks
he can do. Prior to setting up the
service, he solicited the opinions of
150 record companies on the idea.

Most of the small disk outfits,

d "not for sale” for al

reports Edwards, “think the plan
\is & good one, They are the ones
'|"-']II'| THESET h.‘l‘n'ﬂ e thﬂ." t'h’rt'ﬂ
or four records ‘oul at anv one time,
' (Comtinued on page 32)

F R S —

Atlantic Skeds
2 LP's, 4 EP's

NEW YORK—Atlantic Records
this week is releasing two new LP's
and four EP’s, two on Atlantic the
'others on Atco. The new albums
| feature the first Mode  Jazz Quar-
tet release in over a vear, and
“Onee in a Blue Moon™ by Mabel
Mercer,

“The Modern Juzz Quartet at
Musie Tnn, Vol 27 package spot-
lights tenor sax star Sonny Rollins
g8 guest artist; while the Mabel
 Mereer LF presents the thrush for
the first tiime with strings and full
urk backing. ]

The new Atlantic EP's feature
LaVern Baker and Clyde McPhat-
ter, The Atco EP's are by Bobby
Darin and the Coasters. The label
is also releasing stereo versions of
two LP's previously releases as
monairal packages—Bobby Short’s
“apeaking of Love,” and Wilbur de
Paris” “Marchin® and Swingin'.”

Disn_eyland
Sets Conclave

HOLLYWOOD — Disnevland
Records will staee its first pational
distributor convention here during
the first three davs in August. It
will host approximately 30 distribs
and their wives at the Disnevland
Hotel. During their visit, Jimmy
| Jolinson, head of the Disnevland
and Buena Vista labels, will seek
to impress the sales reps with the
close tie-in the Disney organization
Hollows between its disk releases
and pix prodoet and Disneyland
| Park,
| Distribs will he given the royal
Ctour of the Disnev lot where the
| (Continued on page 32)

DJ-JUKE RECORD GUIDE
TOP-FLIGHT REFERENCE

® Continued from page 1

It's interesting to note that prac-
tically all of the artists listed on
the "Top 25 Singles Last Summer”
list (see “A Year Ago This Sum-
mer” in the supplement) are spot-
lighted in the current artist bio
feature.

The anti-fem trend has also be-

to evidence itself in the album
Field. A study of the top 10 ulbums

of the vear over the last decade

soime way with a Broadway musi-
cal or movie score, '

Capilol Records had a slight
| edge over Columbia with 27 pack-
|ages on the 10-year compilation,
'as compared to Columbia's 286.
| Decea was Lhird with 18 and RCA
| Victor had 15. Only five other
t labels made . lists—M-G-M with
nine packages, London with twao
and Imperial, Kapp and Liberty

see “Ten Years of Long Play | with one each, thereby illustrating
avorites” in the supplement) indi- | the continuing sales strength of
cates that not one woman artist | the majors in the album field.
other than in an original cast LP); Columbia had the No. 1 album
as appeared since 1935. Ounly 10|35 out of 10 vears, with its “South
fem stars are represented over the  Pucilic” original cast LP taking the
entire 10-year period—Doris Day, | top spot for three successive years,
ulie London, Ethel Merman, Kay | and "My Fair Lady,” for two, Cap-
arr, June Clristy {in a package itol was No. 1 four vears, and RCA
with Stan Kmtng. Jane Froman | Victor took top position ones with

and Ann Blythe (teamed wi[hiFrrsley.
Howard Keel). Jackie Cléason made the list
Show packages, of cours., ac- eight times—more than any other

counted tor more than half of the artist. Mario Lanza was re
top 10 albums—19 original cast, 22 | sented five times and Doris

sound track, and 11 tied up inifﬂur.

re-
dy,

FINAL TALENT
LINE-UP SET
FOR DJ MEET

MIAMI—The final line of
talent scheduled to appear at
the deejay convention here
this week (May 28, 29, 30,
31} on Saturday (30) night has

posted by convention co-
ordinator Bill Stewart, Storad’
national program chief,

Veteran jock Martin Block,
WABC, New York, will again
emsee the All-Star Show, fea-
turing Pat Boone, Cathy Carr,
Chris Connor, Vie Damone,
Alan Dean, the Diamonds,
Connie Francis, Johnny Hor-
ton, Peggy Lee, Patli Page,
the Playmates, Jimmy Rodg-
ers, Connie Russell, Jack
Scott, George Shearing, Dodie
Stevens, Cary Stites, Kirbhy
Stone Four, Jesse Lee Tumer,
J’md;f Williams and Lon Nor-
mans Panama Records ork.
Dick Linke and Panl Brown
will produce and direct the
show [or the second yvear,

Every Jock

At Meet a

Millionaire
It's Just Phony

Victor $'s for
Fun and Prizes

MIAMI—RCA Victar will shell
out $1,000,000 in stage monev to
each jockey attending the deeja
convention here this week " (May
28, 29, 30, 31) at the Americana
Hotel.

It's all part of a special prome-
tion, whereby the label will give
away a flock of bigtime prizes, in-
cluding a l-rT to Europe for two, a
Studebaker “Lark,” $500 worth of

clothes, a color TV set and a stereo

phono, .

Jocks will be invited to bid [nri
these prizes with the stage monev |
Saturday afternoon at 5 pan. Prior |
to the auction, the spiuners will E.u.‘}
given chances lo increase their $1.-
000,000 capital, via various games. |
In addition, each time a jock visits |
Victor's hospitality suite at the
Americana he will receive $5.000
in stage maney, '

BLOCK AWARD
FOR TOP DJ
PUBLIC SERVICE

MIAMI — Veteran deejay |
Martin Block, WABC, New
York, will present the Martin
Block Award al the sk
jockey convention liere this
week to the jock who has per-
formed the most entstanding
public service during thr past
year.,

The award, first in an an-
nual series, will be determined
by vote at the deejay canven-
tion here this week. Ballots
will be distributed to jocks
when they register. Arrange-
ments have been made for
completed ballots toe he left
at The Billboard's hospitality
Lanai snite 22 at the Ameri-
cana Hotel.

On display in The Rill-
board suite will be a $1.500
sterling silver service (pur-
chased via contribulions [rom
various record companies)
which will be presented by
Block to the winnin% jockey.
It is hoped that tabulations
will be completed in time for

resentation of the award by
aturday (30) night,
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I SUMMARY OF ACENDA AND EVENTS
“Second Annual International

Radio Programming Seminar

and Pop Music

Disc Jockey Convention

Sponsored by The Stors Stations

THURSDAY, MAY 28—Registration all day—Main Lobby
7:00-9:00 p.m.: Welcoming Reception and Cocktail Pary;
Sponsor—Mercury Records; Host—Kenny
Meyers .

FRIDAY, MAY 29—MORNING

7:45 am.: Breakfast, Sponsor—United Artists Records;
Host—Max Youngstein, President

B:55 mom.: Welcoming Remarks—Todd Storz, President,
the Storz Stations

9:05 am.; Keynote Speech—Harold Fellows, President,
National Association of Broadcasting

%:30 a.m.: Panel, "Network vs. Independent Radio”

10:30 aum: Panel, "News Should Be MNew”

11:00 a.m.: Panel, "Radio Reps Are Salesmen, Too!”

FRIDAY, MAY 29—AFTERNOON

12:00 MNoonm: Luncheon, Sponsor—RCA Victor Records;
Host—Bill Bullock
1:05 pm.: Address: “Youth Fitness—A Product 1o Sell,”
Dr. Shayne MacCarthy, Executive President,
President Eisenhower’s Commitiee on Youth
Fitness,
1:30 p.m.: Panel, “"What Is a Personality Today®"
2:30 pama  Panel, "From Deejay to Managemeni—It's
Happening™
3:00 pom.: Panel, “"Evaluation of Station Promotion™
4:00 p.m.: Panel, “"Too Many Releases?”
£:00-6:00 p.m.: Discussion of the Feasibility of a Nutional

Decjay Organization.
FRIDAY, MAY 19—EVENING
7:30 pom.:  Cocktail Partly and Stereo Recording Session,
Capitol Records, Peggy Lee and the George
Shearing Quintet will record # stereo album h
during this party.
SATURDAY, MAY J0—MORNING

7:45 a.m.: Breakfast, Sponsor—Atlantic Records: Host
—Ahmet Ertegun

9:00 a.m.: Panel, "Both Sides of the Record”

9:30 a.m.: Papel, *Are Live Commercials Dead?" I
10:60 am.: Panel, “What Next, Mr. Music Man?"

11:00 a.m.: Panel, “Swingin' in the Smaller Markets”

11:30 a.m.: Panel “Premotion Men Can Work for the

, Deejay™

12:00 Noom: Luncheon; Sponsor—Columbia  Records;

Host—Bill Gallagher, Director of Sales
SATURDAY, MAY 30—AFTERNOON
; 105 p.m.: Dlﬂﬁlﬁ:]lf:lﬂf. “The One-Minute Record—Good
or Ba

1:30 pam:  Panel, “Do We Live and Die by Ratings?"
2:30 pm.t Panel, “How You Can Better Promote Your-
self and Your Station Through the Trade
Papers”
3:30 p.m.:  Panel, “Programming—Muore Than Just Jug-
gling Numbers" .
4:00 pm.: Panel, “The Pros and Cons of Formula
Radip™
5:45 pnt Cocktail Party and Reception; Sponsor—
Liberty Records; Co-Hosis—Julie London
and Dawvid Seville
SATURDAY. MAY 30—EVENING
7:00 p.m.: 'Annual Banquet; Sponsor—Dot  Records:
Host—Randy Wood: Special Guest—Pat

Boone.

2d Annual All-Star Show featuring America's
Top Recording Stars. Emseed by the Dean
of the Disk Jockeys, Martin Block. WABC,
New York, celebrating his Silver Jubilee zs
a platter spinner.

8:30 p.m.s

Pat Boone Playmiiles
Cathy Carr Jimmy Rodgers
Chris Connor Jack Scoir

Vie Damone George Shearing

Alan Dean Dodie Stevens
The Diamonds  Gary Stiles
Pepggy Lee Kirby Stone Four
Patti Page Yesse Lee Turner

Andy Williams
Fanama Records Orchestra directed by Lon
MNorman
Show produced-and directed for the second
vear by Paul Brown and Dick Linke.

SUNDAY, MAY 31
100 am.: Old-Fashioned BPBreakfast Dance and Bar-
B-Q); Sponsor—Roulette Records; Heosi—
Morris Levy, featuring the swinging Count
Basie Band.

DISKERY DJ HOSTING
NUT RUNS TO 100G

® Continued from page 1

Connie Francis will play hostess in
their suite, and will pose with visit-
ing spinners for polaroid Camera
shots, which the jocks may take
home with them.,

Last wvear's convention spot-
lighted Mitch Miller's blast against
rock and roll programming and
open rebellion by many joeks
against what they termed restric-
tive elements so-called “Top 407
programming.

This vear attention will in
center on panel discussions sched-

uled on “What Is a Personality To-
day?™ and “The Pros and Cons of
Formula Radio™ since the topic is
even more controversial in todav’s
radio,

Many record manufacturers are
most concerned with sounding out
current deejay attitude on record

gramming, Columbia’s sales di-
reetor, Bill Gallagher, for instance,
expressed particular interest in
leoking for “any new attitudes om

disk programming and the role the

disk jockey will play in future pro-
gramming policies.”
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Attention, Disk Jockeys:

SEE YOU AT

MIAMI BEACH!

‘The Billboard wishes you da

most successful convention

-

Come in and say
hello at The Billboard’s

hospitality suite:

LANAI SUITE No. 22,
near the outdoor

swimming pool,

Americana Hotel

We look forward to
greeting you at the

Convention, May 28-31

il

Sam Chase.
Assistant Publisher

Dan Collins,
Advertising Manager

Frank Luppino,
New York Office

Paul Ackerman,
Music Editor

June Bundy,
Vox Jox Editer

John Sippel,
Chicago Office

Bill Sachs,
Cincinnati Office

This Onae
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Frank and g bunch of kids
knoek out 4 real fun tune

HIGH HOPES

e/ W

ALL MY TOMORROWS

From the Sincap Production
A United Artists Relegse
"A HOLE IN THE HEAD"

L e R

Starring Frank Sinatra
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Metropolitan

Soars

With Kluge at Helm

NEW YORK—One of the most
successful operators on the local
radio-TV scene today is John
Kluge, head man of a group of in-
vestors who last January took over
the entire holdings of the Metro-

olitan Broadeasting Corporation.
WNEW-TV and WNEW, New
York: WTTG, Washington, D. C.,
and WHE, Cleveland.

Current trade speculation cen-
ters around — if any -- further
changes Kluge (chairman of the
board and prexy of Melropolitan)
lans to make at WNEW here.

hen the Kluge operation took
over WHK in Cleveland earlier this
year some drastic changes were
made, resulting in the station mov-
ing up from near-low-man on the
rating pole to the No. 2 spol en
the local Hooper rating in 22 days.
Onlvy one jock—Pete Meyers—was
ht]lf over from the old administra-
tion.

However, Kluge says WNEW
calls for an eutirely different aéia
rroach, since the station is already
a highly successful operation, one
of — and frequently the 8 top-rated
outlets in its area. On the other
hand, notes Kluge, WHK (which
will be breaking ev.a by June) was
losing $10,000 a week when they
first took it over. “All we want to
do with WNEW,” comments the
exec, “is make it even more No. 1
than it is now."”

Altho WHK programs primarily
from a Eﬂp—sinfges list, Kluge ex-
presses some skepticism about the
value of such listings. “When I see
one of those lists,” says Kluge, “T'm
always reminded of the fact that
man is on top of animal kingdom
fhart.l because he makes out the
1st.

As previously reported in The

Billboard (see page one story In
last week’s issue) Kluge plans to
put more emphasis on the playing
of pop singles at WNEW. Hereto-
fore the outlet has concentrated
more than 50 per cent of its pro-
gramming on LP selections.

Kluge thinks WNEW’s disk pro-
gramming “could be more encom-
passing,” and hopes to attract more
voung listeners via the program-
ming of more pop singles. How-
ever, he emphasizes, that he
doesn’t wish to exploit “the wildest
element of teen-ager.”

To date there has been prac-
tically & mass turnover on the ad-
ministrative exec level at WNEW,
with the recent departures of sta-
tion chief Richard Buckley, former
10 per cent owner in Metropaolitan;
program director Hal Moore, man-
ager John Jaeger, and financial of-
ficer Mel Stack.

Sales chief John Sullivan has
been upped to general manager
status at the outlet, and Kluge is
currently looking for a program di-
rector, At the same time, tho, he
denies trade rumor that he plans
to make any sweeping changes in
WNEW's deejay lineup.

At Metropolitan’s annual board
meeting this month, Kluge re-
ported that for the First 17 weeks
of this vear gross revenue was more
than $500,000 ahead of the com-
parable period last year, and it is
expected that the gross revenue of
Metropolitan will in excess of
$16.000,000 for 1959,

The Corporation’s net profit for
the first 13 weeks of 1959 was
$287.512 as against $56,021 in the
first quarter of 1958—an improve-
ment in excess of 450 per cent
over the preceding year.

15 MORE JOIN
LABEL PARADE

HEW YORE Fificen new labels
joined the label parade durimg the Iast
weel, Here are the namey snd sddresses
of the newcofers:

Apon Records, 433 East 86 51, New
York; Aulograph Hecords, 1010 MNorih
Langs, Dallps 8; Big Howdy Records
Box 871, Bogalosa, La; C ond P
Records, 2311 Gentry, Housin 9 Cable
Car Records, 150 Powell 50, San Fran-
ciaco 2: Edsel Records, coare of Music
World Corporation, 60BET Sunset Hlvd,,
Hollywood 28; Fernwood Records, cire
of Fermwood Music, T Fernwood
Farms Rd., Route 4, Norfolk County,
Morfolk: Jack Bee Records, 13117 Lake-
wood  Bled,, Downev, Calll.; Lida
Records, cire of United Telelilm
Records, 701 Sevenih Ave,, Mew York;
Mastersound HRecords, 265615 5 La
Cienega Ave,, Loz Angeles, 34: Moka
Records, care of P.P.X. Music, 565
Fiflth Avenue, New York; Olivier Rec-
ords, 913 North Gavoso 5f, New
Cirleana 19, Signature-Hanover Kecords,
119 West 57th Sireei, New  York;
awingin® HRecords, 1554 Gower 51,
Hollywood I8, Top Rank Records, 729
Seventh Ave., Mew York 19;

UA Adds 8
LP’s for May

NEW YORK — United Artists
has added eight additional LP%s to
the May release schedule. Included
are two sound-track albums,
“Shake Hands With the Devil” and
“The Horse Soldiers.” Both of these
will be available monaurally and
in stereo for $4.98.

A second LP in connection with
“The Horse Soldiers™ film, “Con-
stance Towers Sings to the Horse
Soldiers” will also be released. It's
also available in stereo and mon-
phonically for $4.98 and $3.98
respectively.

The additional releases will also
include a jazz version of "Destry
Rides Again” by -Randy Weston
and his trio plus four trombones.
Stereo and monaural price is $4.98,

e

Miss Gy;nsy Rose Lee, famous Manhatian hostess, whose
domestic appointments are most discriminating, says:

“l love these slow-burning
Springmaid Sheets.”

L
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LITTLE INDIE JACKPOTS

Brand-New Label Can Hit
lt—With Real Hot Disk

NEW YORK—If vou have a
hot enough record you make it—
even if the label is new, even if
vou don’t have distribution, and
even if vou don't have very much
loot. This is the lesson to he
learned from two recent number
one hits on brand new labels: “The
Happy Organ” by David (Baby)
Cortez on Clock, and “Kansas
Citv,” by Wilbert Harrison on
Fury.

Both Clock and Fury are new
labels, and both Cortez and Harri-
son came up with their first hits
on these labels, Now it used to be
that a new label when it started
to get hot would allow itself to be
distributed by a larger firm, or
wonld sell the master of its bur-
igeuning hit to a large firm for a
ot of loot and then sit back and
collect rovalties. Many small labels
still do this, of course, but both
Clock and Fury decided to chance
it on their own,

The Clock label is owned by
George Levy and Wally Moody,
the music publishers in New Yur{;
Fury is owned by Bobby Robinson
who operates a record store in up-
town Manhattan. Levy and Moody
have been making demo disks with
that “master” sound for a long time,
Robinson has issued records on
many labels over the years,

When the Fury Record of “Kan-
sa; City” broke, Robinson was of-
fered tremendous amounts for his
master by many companies. And in
this case there were three cover
records of the tune on the market,
and a fourth was brought out on
Specialty with the always potent
Little Richard. To make it even
more dramatic, Robinson was
brought to court by Herman Lu-
binsky of Savoy Records, who
cliimed Harrison was under con-

Eldorado Wins
I - ') i
So Fine’ Suit

NEW YORK—A suit launched
two weeks ago by Eldorado Music,
a West Coast firm operated by
Luhmr_l.' Otis and Hal Zieger, has

een settled eut of court in favor
of the plaintiffs. The suit involved
the Otis tune, “So Fine,” a hit by
the Fiestas on Old Town Records,
with the action directed not only
against the infringing publisher,
Maureen Music, but against the
diskery, the artists who made the
record and various stores which
marketed it,

As a result of the capitulation of
Maureen Music, action against the
other defedants was dropped.
Maureen, in renouncing its claim
to the tune, instructed BMI to
henceforth register the tune in El-
dorado Music, Old Town then
agreed to execute a mechanical
license agreement with Eldorado
on the tune, retroactive to July 1,
1958, The diskery also agr to
advance at once to Eldorado the
sum of $4,500 as a non-refundable
advance against the royalties under
the license agreement. Old Town

will also pay $1,500 legal costs to
Eldoradao.

tract to Savov. Yet in spite of all
these obstacles, as well as limited
Funds, Robinson was able to hold
on to his record ind make it the
No. 1 disk in the countrv.

What this all means is that now,
with many indie pressing plants
able and willing to press records
i. addition to the major diskery’s
pressing plants; with Ffactors and
other persons available to help f.
nance the pressings, and with indie
distributors willing to swing into
action on a hot disk, a new label
can make it on its own. Of course
the product must be there — and
more than that, must be so much
there that it practically happens
on its own.

This only applies, however, to
one-shot, one hit situations, TIf
either Clock or Fury decides to
build into a large label, with regu-
lar singles releases, and possibl
album releases as well, they wiﬁ
probably have to make an affilia-
tion with a large label or major—
or else add an awlul lot ef person-
nel. But if a label has a really hot
one, even if it's their [irst release
on a brand new label—it's possible
te make it solo. If you're pretty
smart, that is.

Coral Signs

Brown's New
Youth Band

NEW YORK — Coral Records
has signed Marshall Brown's New-
]iﬂrt Youth Band to a long term
disking pact for singles and albums,
Brown, who organized the Farm-
ingdale High School band two
vears ago and the International
Youth Band last vear, both pri-
marily for appearances at the New-
port Jazz Festival, organized the
current edition from vouths of the
New York metropolitan area.

All 18 members range in age
from 14 to 18 and as members
reach 18, they will be replaced
with new entries. The group made
its bow on March 15 of this yesr
it. a concert at Carnegie Hall and
will culminate its activities this sea-
son with its appearance at New-
port on July 4. Initial single disk-
ing couples “Cha Cha Cha for
Judy" and “Rock Bottom.”

Loft Named
Kassner Mgr.

NEW YORK—Solly Loft, vel-
eran music man, was appointed
general manager of the Ed Kassner
music firms. Loft succeeds Artie
Mogul who left Kassner recently
to form his own publishing com-
panies. Loft was a partner in the
publishing firm of Campbell, Loft
and Porgie and has worked for
Shapiro-Bernstein as professional
manager, for Buck Ram and re-
cently had his own music firm,
Kassner in addition to his own
music firm, both here and sbroad,
is part owner of Broadway Music,

HOT 100 ADDS 10

NEW YORK—Ten new sides appear for the first time on
this week’s Hot 100 chart, Details are:

60. Bobby Sox to Stockings—Frankie Valon, Chancellor.

63. A Boy Without a Girl-Frankie Avalon, Chancellor

75. 1 Must Be Dreaming—Nat King Cole, Capital.

77. What a Diffrence a Day Makes—Dinah Washington,

Mercury,

81. Hushaby—The Mystics,

Laurie.

87. The Batile of New Orleans—Vaughn Monroe, RCA

Victor,

589. There Is Something On Your Mind—Big Jay McNelly,

SW'IIIF:in'.

92, Lonely Saturday Night—Don French, Lancer,
86. Straight Flush—The Frantics, Dolton.

08, Waterloo—Stonewall Jackson, Columbia,
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America’s record salesman -

FRANRIE
AVALON

WITH AMERICAS NEXT # il

“FROM BOBBYSOGKS
STOGKINGS™

b/w

~ABOY
WITHOUT A GIRL™

CHANCELLOR #1036

Do

ey

Soon to be seen in the

THE FRANKIE AVALON SHOW

can be heard over the ABC
Network every Saturday night,

sponsored by the Charles Pfizer
Chemical Co., 7:00 P.M., E.D.T.

Warner Bros. picture

"GUNS OF THE
TIMBERLAND"

|
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1
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1
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Personal Management: Bookings:

Exclusively:
HANCELLOR RECORDS H'Puf'sjmsg: REITS -

Philadelphia, Pa.
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CHICAGO MEET TOASTS
PHONOGRAPH INDUSTRY

@ Continued from page 1

glong with most other consumer
goods, said Robert 5. Bell, presi-
dent, Packard Bell Electronics Cor-
poration, and chairman of the EIA
Consumer Products Division, The
gains being made are attributed
largely to “improvements in sound
reproduction for phonographs (ster-
eophonic), and new compactness
and reliability in radio portables
(transistox).”

Monaural phonos have been
feeling the push of the new stereos,
but over-all sales are still ahead of
last vear's, said Bell, “While the im-

pact of stereo has brought an ex-
ted decline in monaural sales

honos) from 4,400,000 to 2,500,-

000 units, total sales of monaural
and stereo are up from slightly un-
der 4,500,000 to more than 4,700,-
000 units.”

Cheerful item for the closing
week of Radic Month celebration,
is Bell's annual report that com-
sumers have bought 8,800,000 tn—!
ble, clock and portable radios since
the 1958 convention—400,000 more |

than during the previous fiscal
year. The big push in radio sales
came from the transistorized port-
able battery radios (and this calls
for an orchid to the music-hungry
teeners), “which more than ac-
counted for the higher sales level
by increasing from 2,000,000 to
3,300,300 units,” says EIA.

| Diamonds, the Platters, the Crew

Merc Toasts
Art Talmadge

CHICAGO——An office shindi
at Mercury Records this wee
toasted the fifteenth anniversary of
Vice-President Art Talmadge’s con-
nection with the firm and for the
claimed distinction of the longest
service as an a.&r. director for any
large label,

“almadge, a charter staffer with
the company, presided over the de-
velopment on disks of Patti Page,
Frankie Laine, Vie Damone, the

Cuts, the Gavlords, Richard Hay-
man, Balph Marterie and David
Carroll,

He is credited with pioneering
deejay disk “give-away programs,
recorded “shorties” for deejay pro-
gramming, and as organizer of the
Mercury Caravan of 1950, he
launched the techniques of p.a.
tours by disk talent.

AR.M.A.D.A,
OfHcars
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Joe Carlton

Carlton Records

New Yerk City

Lew Chudd
Imperial Records
Hollyweoad, Calif,

John Kaplan
Pan-American Dist,
Detroit, Mich,
Barnla Lowe
Cameo Records
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Marv Browdy
Sterling Dist,
Cleveland, O,

Earl Glicken
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Bob Van Metre
Specialty Records
Hollyweod, Calif.
Joe Cohen

Euiex Dist.
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Ceorge Coldner
Cone Records
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Den Rebey
Peacock Records
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Andy Litzehl
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| when he will attend an RCA con-

‘Opry’ Execs

NASHVILLE — Executives of
Station WSM, home of “Grand Ole
Oprv,” and bookers and managers
of “Grand Ole Opry” talent met
here Monday IEE' in a meeting
called by Ott Devine, WSM pro-
gram director and new director-
manager of "Crand Ole Opry,” to
discuss their mutual interests and
to further plans for the “Opry’s”
future,

It was the first time in the 34-
vear history of “Grand Ole Opry"
that such a meeting had been Eeld
and the results of the three-hour
conclave were proclaimed so suc-
cessful that it was voted to con-
tinue such meetings on the first
Wednesday of each month to dis-
cuss ways and means to further
interest in country music in general
and “Grand Ole Opry” in par-
ticular,

Those present at the initial ses-
sion were Robert Cooper, general
man:gger of WSM; Jim Denny,
president and owner of the Jim
Denny Artists Bureau, and his
associate, W, E. (Lucky) Moeller;
Walter D. Kilpatrick, general|

N. Y. Dealers |
Make Awards
At Local Bash

NEW YOBK —— Two hundred
dealers associated with the Retail
Record Dealers of New York and
New gerﬁey rubbed shoulders with
manufacturers, distribs and jockeys
Sunday (17) at a banquet held at
Town and Country, Brooklyn,

Seymour Bondy, prexy of the

oup ﬁ_rESEntEd awards to deejay

eter Tripp as the outstanding
jockey of 1959 and to Connie Fran-
cis and Jimmy Rodgers as the out-
standing vocalists on records of the
vear, The dealers also presented
Bondy with a plague in recognition
of his efforts for the group.

Eugene Malis, publicity E:irert-:-r.
said that the affair was the first
of many steps to bring the organi-
zation into prominence and to lay
the groundwork for miore agres-
sive, unified retail merchandising.

Willhelm to
Ad Agency
Exec Post

HOLLYWOOD——Bob Willhlm, |
for the past tweo years, director of |
merchandising at Dot Records, was
named account executive of the
RCA Victor account by the Trey
Advertising Agency. Willhelm joins
the Grev Agency effective June 2

clave in Chicago.

Ione

Company Title s

T "

[ Distributor

Qur Activity In the Record Indusiry ls
Please check one
Enclose this opplication blank, together with your member-
ship fee of $25, poyable 1o A.RM.A.D.A., ond
Harry Schwartz, Schwartiz Bros. Dist., 901 Girard St., M.E.,
Washington,, D, C.

] Manufacturer

remit

A.R.M.A.D.A.'S 1st CONVENTION

Mon., Tues., June 8-9, 1959
HOTEL MORRISON, CHICAGD
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| Prior to joining Dot, Willhehn
 had served at Capite]l Records for
five and a half vears. Wh a he
left Capitol, he was advertisi g/
manager of the Company. Preced- |

ing Willhelm as account executive |
at Grey was David Strauss. Will-
helm had been headquartoring on
the Coast but he will be moving to
 New York where his future head-
| quarlers will remain,

§Chudd Exec
To Europe

HOLLYWOOD — —Anits Stein-
man, veepee and manager of Lew
Chudd’s music publishing firms,
leaves Thursday (28) for a two-

eek European junket. She will
confer with lew Chudd's music
pub affiliates in London and Paris
and is scheduled to return June 9.
This will be her first trip ‘abroad
for the music firms.

Huddle

On Plans for Future

manager of the newly formed
Acuff-Rose  Artists Corporationg
Hubert Long, president of Talents
Ine.: Frankie More, manager t}‘
f?a? Acuff and the Wilbum
Brothers; Wesley Rose, general
manager of Acuff-Rose Publi-
cations; Jack Stapp, president of
Station WKDA and Tree Musie,
Inc., and producer of the Prince
Albert portion of “"Crand Ole
Oprv;” Harrv Stone, executive di-
rector of the Country Music Assocl.
ation, and Vito Pellettiere, WSM
musie librarian and stage manager
of "Grand Ole Opry.”

Connie Tag on
Teen-Age Togs

NEW YORK=M-C-M Records’
star thrush, Comnnie Francis, has
become the inspiration for an ex-
tensive line of merchandise which
will soon be on sale in stores thri-
out the nation. Miss Francis Is be-
lieved to be one of the few fem
disk stars in recent vears, and one
of the voungest, to achieve this
recoanition.

The Robert Lesherg Company,
personality marketing-merchandis-
ing specialists, will introduce a line
of Connie Francis TV bobbv sox
to be sold in more than 3.000 re-
tail outlets from coast to coast,

Stern Brothers, New York de-
%ﬂrtment store, will debut a Connie

rancis charm bracelet with a spe-
cial promotion starting Jone 3,
The bracelet will then be placed
in national distribution in depart-
ment stores running similar pro-
motions from coast to coast. Early
in the summer, a number of record
stores will also introduce a Connle
Francis record carryving case,

A full line of high fashion
knitted sportswear and an exclu-
sive_teen-age, back-to-school line
of coats, all bearing the Comnie
Francis identifving tag. will both
be introdiiced by major manufae-
turers.

A spokesman for the Leshurg
firm stated that in addition si%
other mamifactirers  in various
fields wonld soon be licensed to
produce Connie Francis merchane
dise in time for the back-to-school
periotd and that special plans are
now underway for the Christmas
holiday season.

e B e e e

Stimler New
Hanover Exec

NEW YORK — Irving Stimler
has been appointed veepee in
charge of sales for Hanover Signa-
tire Becards here.  Prexv  Bob
Thiele announced that the . ppoint-
ment is effective at once,

Previously, Stimler was manager
of Decca Distributing operations
on the West Coast. covering Lo

| Angeles, San Francisco and Seat-

tle. Previonslvy he had his own la-
bel. Pacific Records, Hell head-

| quarter in the firm's new offices
I ]']FI'F-

Sagle J;::ins

Epic A.&R.

NEW YORK—Chuck Sagle has
been named co-director of pop
a.&r. for the Epic-Okeh ]nhels.]?-lil
fellow co-director will be Jim Go-

| gelsong, who has been handling

pop albums for the label for the
past two vears. Sagle, who suec-
ceeds Joe Shermin in the post, has
been arranging and conducting ses-
sions on a free lance basis for a lot
of labels over the past vear.
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Current Single

YOU MADE ME LOVE YOU"

b/w

‘I MUST BE DREAMING®

: Current Albums

“T0 WHOM IT MAY COMCERN
“WELCOME T0 THE (LUB”
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CARLOS GASTEL
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COLPIX HAPPY WITH
‘CONTROLLED’ RELEASE

NEW YORK—Colpix Records,
the movie-based label that took
the t:iht approach rather than the
buckshot approach to releases is
flipping over the success of its cur-
rent Jimmy Darren waxing of
“Gidget.” According to Paul Wex-
ler, sales exec of the Columbia
Pmture: subsidiary label, the firm

more than satisfied with its
rollqr of “controlled” releases,
ssuing only a few ingles and even |
fewer albums per month.

“We have built Darren into a
record name and enhanced his
value as a movie artist,” stated
Wexler, “which is what we set out
to do when we started the label.”
He noted that the firm's policy was
to try to build artists “who will be
around for a long time” and that
the firm was not interested in try-
ing for one-shot hits. In line with
this Wexler pointed out that Col-
ﬁﬂl:xtl in nine months of operation,

only issued two records hy the
young singer, with the next release
not d until summer, The|*'®

next release will feature the bov in
some rock and roll type material
than on & Sinatra kick.

Colpix recentl d
artich that they y signed another

rather

are grooming for

WAXIE

the long pull, a jazz-pop thrush
named Nina Simone, who was
picked by The Billboard as a talent
pn.ml}]lllv on her first Bethlehem
album. “We will try to build her
for the long pull too,” stated the
sales chief, “and we hope by a
year from now to have about five
artists who can sell consistently on
both albums and singles.

Colpix tests its records in key
markets before shipping them to
jocks all over the country. As part
of the control scheme Wexler
makes sure that only the distribu-
tor promotion man gets copies of
any new record, excluding publish-
ers, artists, or managers from du-
plicating records to jockeys. “This

stops a jock from thinking we are
trying to push him by letting him
get Hve or six copies same
record. And it makes our distribu-

tor's promotion man more impor-
tant.”

Colpix has no regular release
schedule. Both albums and singles
are issued as the firm decides
are needed. “We will 1ot issue two
similar records at the same time.

H we are working on a record

boy singer we will not issue a rec-
ord by another boy singer at the
same time.” At the moment, Colpix

MAXIE

SILVERMAN
may be contacted at the

ATLANTIC

REGORDS

SUITE
AMERICANA HOTEL @ MIAMI BEACH, FLORIDA ® MAY 28-30
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ALB. BOOKLETS,
ETC., SUBJECT
TO EXCISE TAX

WASHINGTON-Thes
booklets and selecticators and
container-albums are subject
to manufacturers’ excise tax
together with the records they
accompany, Internal Revenue
Service ruled last week, This
holds true even if the items
are billed separately from the
records, |

IRS ruled in response o a
query from a manufaclnrer

who sells ialy E-'E]E[IE
albums to hold a icular
record or series re-nnrdj

booklets with deseri
background of the reco F.
gnd selecticators to enab
the player to locate a particu-
lar passage without playing
the entire record.

These items are l]l consid-
ered by IRS to be "accesso-
ries” for the records, and their
price in the sale must be in-
cluded with the manufactur-
ers’ taxable record sale price.

s eutting an album with Darren
and another by Mis; Simone, These
will be released sometime this sum-
mer. “With all the glut of material
on the market,” said Wexler, “we
think it is wiser only to issue the
few things we feel have a chance
to sell, rather than issue a lot of
stuff and have most of it come
back six months later.”

Waldorf Ups ‘King’
Size Stereos $1

NEW YORK — Waldorf Music
Hall "King” size stereo disks have
now been pegged at the national
list price of $3.98,

isks were formerly $2.98.

‘Stagger Lee,” “Personally”
“Where Were You On Our Wed- | b

CHI STADIUM

TO HOST

PLAYBOY JAZZ BASH

CHICAGO—Playboy Magazine
this week shifted its jazz festival to
the air-conditioned Chicago Stadi-
um after being barred from the
city-owned Soldier Field., Original-
lv scheduled to be played August
8-9, the dates have gem Ex‘pandﬂd
to include an evening performance
Friday, August 7.

The stadium seats about 22,000
compared to the 29,000 capacity
of the section of Soldier Field that
the festival had expected to use.

Chicago’s Park District and the
Pan-American Games Commitee
each blamed the other for bringing
about the cancellation, the ostens-
ible reason being that the elaborate
stage set-up mi tlam age the
Soldier Field track. fcago-
land Musie Fuah’w.ai nnsumd%:
the Chicago Tnhune ever, is
scheduled between the date of the

Bottle Cap
Jamboree :

ROANOKE, Va.—A crowd esti-
mated at 10,000 teen - agers
crowded into the Lakeside Amuse-
ment Park here for a Lloyd Price
show. The admission price was 12
Pupsi-Cola bottle caps and the
kids crowded the doors to get in-
side. About 4,000 of the kids, and
some older folk, managed to get to
the second Hoor where Price was

iving out with rocking versions 0'5
an

ding Day,” and dance a bit. Down-
stairs was only chaos. It was a wild
night in Lakeside. The show was
a Roberts Production, presented by
Roger and B. R. Roberts of Salem,
Va.

HOT AS A FIRECRACKER!

Vol /( (f

Personal Managemenn

(0SIMO MATASSA

§23 Goaverner Michols
Haw Orleans, La.

Beokingn

GA(

Ixclusivaly:

ACE

JIMMY

& GLANTON

Smash Single:

“SHIP ON A STORMY SEA™

b/w

"MY LOVE IS STRONG":-___

ACE #3560
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i
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festival and the opening of the
sports activity,
In making the switch, Plavboy
withdrew ils announced plan to
contribute festival profils to the
Pan-Am committee. According to
Vie Lownes, mag promo dirﬂ:tﬂr.
uibu:f L‘ﬂﬂtﬂl]l ated moving the
to m:-::-l:h-Er city before it de-
cided on renting Chi Stadium,
Negotiations were resumed this
week for the appearances of Steve
Allen, Terry Gibhs, Sammy Davis
Ir., TﬂhILD}' Mathis and others,
AIren.-::'l:,f set are 19 attractions in-
r.:ludinid{:nunt Basie, Ahmad Ja-
ort Sahl, Stan Kenlon,
ﬂustlu High Gaug, Louis
strong and Red Nichols.

 Chi Distrib
Pot Simmers

CHICAGO—=Shakenp in local
record  distribution

Arm-

rircles oe-
casioned by Morry Price, ex-
national sales  wmanager  for

Mercury, opening Armold Records,
his own distribbery (The Billboard,
May 4) mnhnufﬂ this week, Paul
Glass, veteran distrib chief who
had outlets in Houstan, Dallas and
Atlanta before opening here four
vears ago, was mmored buying
out Hy Frumkin, owner ° Frum-
kin Sales. Frumkin's operation is
rimarilv Long Play labels and a
ew singles lines. Fromkin is in
usiness as a distrib for over 14
years and is second in service onl

to James H. Martin, Chicago's
oldest distrib honse. Neither Class
nor Frumkin would verify the
report. It's understood deal is rlose

Thanks, Jocks, for all

your help—see me soon
in my new Hal Roach motion

picture, (0, JOHNNY, GO”

to completion, however,
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‘the brightest new star on

the horizon. ..
M T0 THE

NATION'S DISK JOCKEYS
FOR MAKING

THIS A YEAR

I'LL LONG REMEMBER

THE NATION'S
HOTTEST SELLING LP!

r:
"'H_,*
Lt

CURRENT SMASH SINGLE:

TURN ME LOOSE"

CHANCELLOR #1033
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0. 5003
T0 BE RELEASED THIS WEEK! 3 EP's from the LP

' Personal Management: Bookings:

Exclusively:
CHANCELLOR RECORDS Mﬁﬂ:ﬂﬂtﬂf r

Philadelphia, Pa.

Motion Pictures:

TWENTIETH CENTURY FOX
FILM CORP,
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BOONE NO. 1 ON DOT'S

ARTIST PROMO PITCHES

HOLLYWOOD — Dot Records will
launch a month-long promotional cam-
paign on behalf of Pat Boone as the first
of a series of artist drives. The Boone push
will be kicked off on May 15 and will run
thru June 15. Similar campaigns are
scheduled for Billy Vaughn during July
and Lawrence Welk in November, among
others.

The first drive will fly the banner of
*The Pat Boone Fourth Anniversary,' and
will be spearheaded by his new album
release, “Tenderly! Dealers will be given
2 10 per cent discount on all Boone pack-
age merchandise purchased during the
May 15-June 15 period. This includes all
Boone albums—new releases and catalog
{tems, LP's, EP's, monaural and stereo—
but excludes single merchandise.

Furthermore, Dot will grant a 30-60-50

day billing on all Boone package product
purchased during the month-long pro-

gram.

- Randy Wood, Dot prexy, told The Bill-
board his firm expects to move approx-
mately a half million units of Boone prod-
uct during the drive. Mrs, Chris Hamil-
ton, label’s veepee in charge of sales, said
the initlal.shipment of the “Tenderly”
album will be 100,000, Total Boone prod-
uct shipment now going out breaks down

WWW americanradiohistorv com - ——— - —— e —

as follows : 200,000 monaural LP's, 90,000
stereo LP's, and 140,000 EP’s. This in-
cludes the above mentioned 100,000 “Ten=
derly” LP's.

The Boone push will include special-
dealer displays and point of sale material,
Pat Boone browser boxes and 250,000
“Anniversary Buttons” to be distributed to
record buyers, Promotional resources of
Dot, 20th Century Fox (movie maker
handling Boone's films), ABC network
(which airs his TV Chevrolet show) and
his sponsor are being united in the drive,
Norman Greer is serving as co-ordinator,

Boone has been named “Father of the
Year” by the J. C. Penney Company, an
honor heretofore only bestowed upon
Bing Crosby and Bob Hope, will mean
that the 1,700-store chain will feature Pat
Boone windows and special displays in its
record departments.

Boone will headline the May 30 deejay
banquet during their Miami gathering,
with Dot playing host to.the spinners for
the affair. Deejay promotion calls fok
Boone's “Tenderly” album to be used as a
program giveaway by the spinners. In
addition to blanketing the jockeys with
coples of the album, it will also send the
“Tenderly” album to TV editors,
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Decca Loses ‘Glenn
Miller Story’ Suit

NEW YORK—Supreme Courl
Judge Henry Epstein has ruled
against Universal International Pie-

{ures and Decca Records in a suit |
brought by Mrs. Helen Miller, |

widow of the late and famed band-
leader, Glenn Miller, The decision
in the long-brewing case, originally
filed several vears ago, was handed
down Wednesday (20).

The action involved Mys, Miller’s
claim that her original assignment
of the motion picture rights of the
life story of Glenn Miller did not
authorize the release by Decca
Records, which holds a controlling
interest in Universal, of an album
of the sound track of "The Glenn
Miller Story.” In the 14-page deci-
sion, Judge Epstein discounted vir-
tu every argument of the de-
fense in upholding Mrs. Miller’s
claims.

In establishing the fact that the
Dececa recording was & “close and
eonscious imitation of the authen-
tic Glenn Miller performances,” he
noted how Joseph Gershenson,
“conductor of the synthetic Glenn
Miller orchestra for the picture
studied and ‘saturated’ himself with
the Miller style.” Noting the tie

| between Universal and Decca, Ep-

stein declared that "the president
of Universal, Milton Rackmil, was
and is president of the parent
Decea.”

Epstein noted such Decca pub-
licity slogans as “Milions will
“!;ant the great Miller sound from
this
ords taken from the actual film can
give this sound,” as making ground-
less the defendants’ claim that the
record was used only to exploit the
picture,

picture. Onlv the Decca Rec- | b

He added that despite the sub-
stantial returns to Mrs. Miller from
the picture and resultant increased
royalties from the sale of RCA Vie-
tor Miller records, “the wealth of
the victim grants no reprieve from
the pickpocket.”

Noting in the defendant’s beief &
statement that “Decca’s business
was to sell records,” the Judge de-

clared that “it is in this frank con-|

fession, combined with Rackmil's

action and decision as president of | jts founder, Lou (Joe

ARTIST CO-OWNERSHIP

Names on Profit Sharing
Basis New Label’s Aim

HOLLYWOOD——Dico Records,
a new label seeking to record es-
tablished name talent on a ]pmﬁta
sharing basis, will be unveiled by

[lFlngers}

both defendants that we find the | Carr) Bush, with its release of

rnn::r_tivniiun for the piracy indulged
in,

“This court believes,” the judge
said, “That damages might well
extended to the prolits derived by
Decca trom the sale of the record-
ings,” and that “equity should at
least enable plaintift as executrix to
recover , . . the benefits which the
estate would have derived from
royalties under the RCA contract.”
The Judge called for an “all em-
racing accounting” by Decca of
rofits made on its sales of records
rom “The Glenn Miller Stoiv,” and
also royalties pavable on said sales
based on the rovalty basis of the

(Continued on page 22)

iT BROKE
IN CHICAGO

- L )
P =
e

 cEsland of Hove®
j S I s 1 e P e SEm e | lorger slice of record sales revenue,

APEX. RECORDS

CH'ir.agn - 5 (KEnwood 6-3340) o
. et o 2 Y o < his parting with Capitol was ami-

i
i

"was pianist with the Kemp

%uet Blaire’s “Flame Qut” album.
e Busch plan allows the artist
a substantial piece in the album’s
ownership, similar to the partici-
pating equity pattern long followed
in the motion picture industry.
Miss Blaire’s album marks her
first appearance on records since
her davs as vocalist with the Hal
Kemp Orchestra in 1940. Busch
CTEW.
Her album will consist of torch
tunes, 1t will be released this sum-
mer when the songstress returns to
the “Chevy Show" as star replace-
ment for Dinah Shore, thereby
reaping TV promotional benefits,
Dico will release thru Allied,

' Label will also feature Lou Busch's

recordings. Busch is currently lin-
ing up similar co-ownership album
deals with otlher name personal-
ities.

He launched his label when he
concluded a 10-year stint with
Capitol Records on May 15, While
at Capitol, Busch created his nom
de disk, Joe (Fingers) Carr, which
he vsed on honky-tonk styled key-
board knuckling.

Busch contends that established
names deserve far more than the
standard 5 per cent royalty paid
by record manufacturers, and that
his profit sharing plan is the only
way they can be assured of a

the artist to pay the rE{:nrding Ses5-
sion costs and then get a mere 5
per cent return. He insisted that

cable and his remarks are almed
at the "5 per cent holy cow” roye
alty structure of the industry ax &
whole and not at Capitol alone.

Record companies, Busch sal
expect artist to look upon the
recording activities as mere hobbieg
and not as a major source of ine
come. While profit-sharing dealy
may not be practical for the majogy
labels, Buscﬂ said, he feels
Flnn will attract top names to his
irm and prove successful. Cos
ownership arrangements with art-
ists, however, won't allow Dico to
groom unknown talent, which is a
major area of investment for most
diskeries, Deals will be made only

with established names and not
NEeW COMETS.

Dico’s deals will vary among art-
ists, Busch said. Amount of Equity
retained by the Artist will depend
upon the extent the artist will in-
vest in the package product.

Hi Label in
London Group

NEW YORK — The London
Records imnp, which now lists
London, Felsted, Monument and
Splash Records among others in
its distribution set-up, has acquired
Hi Records under a similar ar-
rangement. Eddie Kissack, of Lon-
don, initiated the discussions which
lcad to the deal.

Initial release vnder the new ar-
rangement is Jav B. Llovd's “I'm
So Lonely,” and "Il Be All Right.”
The record is reportedly showing
up' in Memphis and Nashville,

:  grafifude

* éﬁ fo America's
e o Disk Jockeys.

Best wishes
for a
successful
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P.S. Many Thanks to:

Temmy Sands
Chase Mitchell

Gary Morton ’

R
e

Many Thanks to:

Boulevard Club

QUEENS, L. I,
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Town Casino E
BUFFALO, N. Y.
OPENING: g
The Hacienda ﬁ
FRESNO, CALIF, ﬁ
JUNE 4
OPENING: ﬁ
The Clolsfers |5
CHICAGO
FOR THREE WEEKS ﬁ
BEGINNING JUNE 14 o
s
Personal Manogement i
MAX BAER & WALT SOMERS | . ;
Bookings: velntey
SHAW ARTISTS CORP. e
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Thanks to the many
D.J.’s who’ve been so swell!

i it
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*

: “BLUE HAWAI
“BILLY VAUGHN PILAYS”

In Monaural and Stereo

Recm.*cling for

: llllllll %t RECORDS; INC- lllllllll
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My Sincere
Gralilude fo the
Nafion's

Disk Jockeys
for your help
In Making

“"Come fo Me
A Smash!

The Year's
Most Exciting
New VYoice!

Exclusively: Bookings: Personal Management: Published by:

UNITED ARTISTS RECORDS SHAW ARTISTS CORP. BERRY GORDY, JR. JO-BET MUSIC (0.

1719 Gladstone §1., Detreit, Michigen
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TWO SUMMER SMASHESI

"I'M CONFESSIN' "
(That 1 Love You)
Terrl Dean — Laurel

"STEEL GUITAR RAG"

The Dynatones — Cameo

For Summer Progromming

"SWINGIN' IN A HAMMOCK"

BOURNE, INC.

ABC MUSIC
158 West 5Ind 5t Mew Yark 19

when annwering ads , . .
SAY YOU SAW IT IN

' Douglas, Proxmire and McCarthy
| to end what Clark terms “a revenue

THE BILLBOARD!

by
The Fiestas

OLD TOWN 1062

1-.--—--—---------------‘-h‘---_--._._:

A Billboard Pick!

GIRL

Robert E Johnny

OLD TOWM 1068

Coming Up Strong!

Billy Blund

OLD TOWN 1087

DREAM

GRAHDMA GAVE A PARTY Rernrds

Solon Heat on
Swindle Sheet

Entertainment

WASHINGTON — Cabaret,
night elub and live theater altend.
ance conld take a terrific dive in
major cities across the country, if a
bill introduced last week to end
tax deductibility of entertainment
by businessmen as & necessary
trade expense, should pass,

A strong ;l::ush was begun by
Senator Clark, and co - sponsors

loss of between one and two bil-
lion dollars,” because of the dedue-
Hons of entertainment cost: as nec-
essary business expense, “Uncle

Sam pays 52 per cent of the cost

-— -

Tt

/' 1697 Broadwoy,

’ N. Y-, N. Y.

of the theater tickets or night club

srformances,” with corresponding
subsidizing of theatrical and sport-
ing events in America,” by this in-
direct means, Clark told the Senate
last week (22).

The theater-night club, vacht and
stock club types of expense spend-
ing have reached an annual tab
of between $3 and %10 billion in
tax-deductible entertainment for
business concerns, said Clark, while
ordinary John Q. Public gets no
tax deduction on his entertainment
costs.

Clark quotes a Yale Law Jonrnal
article on the “expense ;uucuunt
aristoeracy,” which stated that *
cities like New York, W Mhmgmn
and Chicago, it is safe to say that
at any given moment, well over
half the people in the best hotels,
restaurants and night elubs are
charging the bill as an expense of
their company.”

Clark has introduced two bills
one to require more detailed ac-

counting for the business expense | 2k : :
| competitions in their areas,

charges, and another to put certain
JPES of entertainment on the non- |
eductible list for business

ex-
penses,
I ' I
Glenn Miller
® Continued from page 18
contracts between plaintiff and|

RCA Victor.

“There must come a time,’ ' Judge
Epstein  concluded, *when F
morals of the marketpl.me should
approximate those standards meas-
ured in terms of common honesty,
In determining cases, the courls
have a responsibility which does

power and this is such a case,

Jesse Climenko, of the firm of
Gallop, Climenko & Could, rep-
resented the plaintiff inasmuch as
David Mackay, who os Mrs. Miller's
attorney, was a witness in the case.
Henry Cohen, of Cohen & San-
domire, represented Decca and
Universal

WALTZ PROMO
‘Judy’ Disk
Pitches to
Teen-Agers

NEW YORK—Teen-agers will
ternporarily desert rock and roll for
the waltz if Liberty Records’ East-
ern repre '-.LutulnF Jane Gibbs has
her wav. Mrs. Cibbs has con-
vineed soine kev TV jocks to hold
waltz contests on their record hl::-p
telecasts to help promote the la-

bel's new Duvid Seville disk,
“Tudy.”
The contest gimmick was

!;]11111'];{-[1 when Mrs. Gibbs found it
ifficult to get air-play an TV dee-
jay shows hecause “the kids won't
waltz.” Buddy Deane, WJZ, Bal-
timore, Milt Grant, WTTG, Wash-

| ington, and Jim Gallant, WNHC,

New Haven, Conn., are spnnsm'ing

Liberty convineed the teen-agers

| that waltzing can be fun by mak-

ing it profitable. The winning cou-
ples will each receive $30 gift cer-
tificates, Deane kicks off his con-
test this week, It will run for three
weeks, with votes compiled by
write-ing from viewers, The “Judy”
disk will be played every day dur-
ing that period.

Opera Bill for
Hub Festival

BOSTON — A double bill of

| contemporary American aperas wi
not always require the necessitv of | I : peras will

{statutory relief. Equity has that

open the 1959 Boston Arts Festi-
val Fridav, June 3, in the Public
Garden, The New England pre-
miere of “The Scart” by Hml:-
and a New England folk tale, "The
Devil and Daniel Webster” by
Daouglas  Moore, will mal.lgumte.
the eighth festival's 17-da
evenings ol performances ang
bitions.

The festival will continue with a

THAnkS 5. 1. for making “HAPPY ORGAN” #1

m the natmn . «.9ce You in Miami

Al Silver & Dnug Jlaﬂdy

"wATCH FOR THE NEW 'BABY" CORTEZ RECORD

- “WHISTLING GRGAN"

Clnr.k 1012

H --h----------lﬁ------------h-------w

Breaking For

A Hit!

“I WON'T
- GRY”

Johnnybrﬂdnms

Ric 961

" ‘EMBER msmmumns S

Nur_vel Felts

Ftnk ?ﬂi

wwWw americanradiohistorv com
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Two Great

CMA Skeds
2d Show for
Rodgers Day

MERIDIAN, Miss.—The Coun-
try Music Association, with head.
quarters in Nashville, will hold its
gecond of a series of sponsored
shows on the final dav of the
Jimmie Rodgers Day Celebration
to be held here June 15-18.

The Jimmie Rodgers Memaorial
Foundation and the CMA, non-
profit corporations who have as
their objectives “to perpetuate and
promote country music, will share
the money derived from the ven.
ture. Emest Tubb and Hank Snow,
founders of the annual R{r-r]p;ﬂs
day event, will handle most of tha
details in conection with the show
to be staged at a local stadium.

Among the c.&w, performers
who have already volunteered to
donate their services for the show
are Hank Snow and His Bainbow
Ranch Boys, Emest Tubb and His
Texas Troubadours, Skeeter Davis,
Rﬂ}' Price and His Cherokee Cow-

boys, Johnny Cash, Curtis Gordon,

ohnny Western, Dovle and Ted:ly,

ilburn, Ferlin Husky, Justin
Tubb, Mac Wiseman, Porter W ag-
oner, Marty H{:-l:—lmn the Brown
Trio, Hank Locklin, Cindv Walker
Chailie Wilker and Red River
Dave.,

The first show sponsored by
CMA was held at the Fairgrounds
Coliseum, Louisville, several
months ago and netted around
$8,000 for the CMA operating
fund.

program of dance, music, concert,
azz and children’s theater thm
}una 21. The children’s classie,
‘Pinocchio,” will be presented dur-
ing the run by the Pilgrim Produc-
tions of New York, which is cur-
d|rently on tour in New York and
New England, Several other events
and entertainments are  pro-
grammed for children,

Sidesﬂ nﬁ Ember

“‘A PLAGE IN
YOUR HEART”

e [ IT FAIR”

Jlmmy Mllner

Ember 1052

= . --._---'u- D

National Distrlhutnrs of Clock; Ember
Herald, Ric: ans Prince’ond Prnk
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I)EE CLARK

SINGING

“JUST KEEP IT UP”

“WHISPERING GRASS™

Abner 1026  Stereo

d HOT

=T I "U”Iu: Fr 1Tl ArVYYA W 7 aon e e

VEEJAY ABNER RECORDS
2129 §. Michigan, Chicage 16, lIl.
CA 5-6141

48 @ JUST KEEP IT UP, Dee Clark, Abner 1026 ...... 3

i

T 7'; (AR 4 I'M DEADRY Fate Namina Imnarial §CQC a2
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