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Aigns’ recent purchase of radio sta-
tion KOMA, Oklahoma City, for
$600,000 eash, (pending FCC ap-
proval) marks another expansion

dio operations in the country.
“Top 40" factions have been

play same for move than a vear,
the facts are that todav all four
Storz stations (WDGY, Minneapo-
lis-St. Paul; WHB, Kansas City,
Mo.: WTIX, New Orleans; and|
WQAM, Miami) are the No. 1
rated outlets in their respective |
areas, and all four stations chalked
up record gross sales figures for
July this veur.

. Inbrief, Storz radio format spot-
a,«h'ghls news (with emphasis on the
Jocal angle and human interest

give - aways, contest gimmicks,
#te) and “consistent” record pro-
amming built around current pop
3ingles best-sellers.
P:_: Young Todd Storz, the man be- |
"hind the Storz chain’s success story
Delieves in programming “for the
pmasses.” “If the majority of the!
peo‘Ple want to hear Chinese mu-
sic,” says Storz, “we'll play it for
them. After all, we're licensed b_\r|
#the FCC to serve the public and
We do our utmpst to give them
‘what they want most.”
{' Altho Storz is not “an outright
champion of rock and roll, he
“holds no brief for the conserva-
tive element which maintains that
rock and roll is strictly a teen-age
Fad. After all,” notes Storz, “when
. an - artist gets a hot r.&r. record,
rhere do they book him? At local
poda emporiums? No, he’s booked
ito clubs like the Copacabana. or
places like the Americana in Mi-
§2mi Beach. ... How many teen-
agers do you find in clubs of this
aliber?
“This entiré argument” continues

|

references

NEW YORK -— Todd Storz
ronsiders a deejay’s personal rec-
prd preferences a dangerous pro-
Frramming guide, because they “live
vith pop muwsie” and, in his (Storz)
ppinion, their 1Q and income is
wsually above that of the average
istener. '

In line with this, George W.
rinstrong, veepee - general mana.
rer of Storz” Kansas City, Mo,
tation, WHB, advises his deeja
Ftaffers: “About the time you don’t |
ke a record, mama's just begin-
ing to hum it. About the time
1 can't stand it, mama’s begin-
ing to learn the words. About
e time you're ready to shoot
irse you hear it once more,
the, top 10.” h

L1
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: [ Storz, “is just the latest death gasp
NEW YORK — The Storz Sta- | of the old line radio operators who

milestone for one of the fastest|the same fellows wha (most 9(
growing. most successful indie ra- | tiem) only recently converted their

Altho anti-rock and-roll and|skeptical of the fact that micro-

re. | groove would ever replace the dear
dicting the demise of stations w| 1ich!

jtems) high - powered promotion |-

Sth Link Added to
IStorz Radio Chain

KOMA Purchase Tabs Another Milestone
On Indie Operators’ Success March

have been so busy burving radio
in the last 10 years that they
haven't had time to keep pace with
the trends of the times. These are

lacilities to 33 and 45. They were

old 78. Their original argument
was that ‘only teen-agers, the non-
speading element, listen to music
and news stations.” This argument
was . stymied and nullified by a
cursory analysis of the rating fig-
ures which showed that most mod-
ern music and news stations main-
tained their fautastic ratings all
day long, even during the times
when the teen . agers were in
school. This made their bleatings
look rather ridiculous so their next
foray was on the rock and roll |
kick.” In line with this, it’s in-|
teresting to note that Storz stations
do mot play the noisier r.&r. disks
during the late morning and early

'DON'T HITCH AN
'ORGAN TO BEN'S
'KITE FOR TONE

NEW YORK — The my-
sical world would have bLeen
better off if Benjumin Frank-
lin had never decided to fly
a kite in an eledtrical thunder«
storm.

So savs organist E. Power
Biggs, who has a new Colum-
bia Records dlbum this week
titled “The Organ” and who |
is heard in lfis own weekly |
show pn CBS Radio.

“When you hear the differ-
ence in sound between old or
gans and the modern ones,” he
opines, “you realize how much
beauty, tonal presence and at-
ticulation was lost whea Ben
Franklin discovered electric-
ity.”

Biggs. who taped samples of
some 1235 pipe orguns in cities
all over Europe for the Co-. !
lumbia album, expresses his
thoughts at some fengih in a
39-page book that aocompa-
nies t%m album package, and
with musical samples on the
platter.

“Organs,” he says, “both
structurally and tonally
achieved near perfection in
the organs that Bach and
Hande! played and — if one

afternoon time that teem-agers are
in school.

In addition to the “Top 40 (al
weekly compilation of the Top 40|
best-selling singles made up from
station survevs of local dealers in
each market) the Storz stations
play “Extras” and “Pick Hits,” plus
a few sides from albums on The
Billboard’s best - selling album
charts.

The lcal “Top 40° lists are

{Continued on page 6)

must choose examples—the
ones Arp Schnitger built in
18th Century Germany.”
Currently, Biggs is super-
vising the installation in Har- |
vards Busch - Reisinger Mu~
seum of a huge custom-made
organ, built in Holland to his
specifications. It is strictlv a
non-electric, classical model
and will be heard on his CBS
Radio stanzas starting in No-
vember. |

NEWS OF THE WEEK

New Stereo Juke

Unit Hypes Stereo
Singles Futures

Victor, Indies, Set for Plunge,
Other Majors Conservative

By REN GREVATT

NEW YORK When and if
theve Is a movement in the direc
tion of stereo single records, RCA
Victor, in tompanv with various
indies, will be on the vanguavd.
Otlier major diskeries contacted
this week, have showu little incli-
nation to issue the 45 r.p.m. stereo

tofuct, for the time being at
easl.

Interest in the future of stereo
singles was highlighted last week
by the announcement of a newl
designed Wurlitze: stereo juke
unit. The juke trade was seen as
one obvious ontlet for dual track
single disks. On the other hand,
some tradesters indicated a belief
that sterco singles, if nothing else,
could become the jdeal way for
dealers to demonstmate stereo 1o
inquisitive customers, without un-
wrapping costly stereo LP pack-
ages

Demo Tool

Bel Canto, a West Coast tape
label which recently released its
original tape product in the dorm
of elaborately packaged stereo
LP’s, is the first known firm to
release stereo singles, for the pri-
mary purpose, according to com
pany spokesmen. of giving dealers
a demo tool. Initial response to the
four disks, taken from an album by
Larry Fotine and his band, was

Capitol, Mercury, Roulette,

Angel Ammounce Fall Programs . . .,

New releases continned to dominate the LP
disk scene this week. Mercury’s initial half-
dozen stereo sets highlight varied pop and
classical units. Capitol unleashed another
heavy program of varied fare while Angel
announced a special fall release. Roulette
unveiled its fall sales plan. . ... Pages 2 and 3

Indie Labels Outhit Majors

Three to One in Chart Recap . . .

The indie labels have snagged 75 per cent of
the hits against the major label's 25 per cent
from Jannary thru Augost, 1958, according to
a recap of The Billboard Best Selling Pop Rec-
ords chart. A total of 55 labels have shared
in the hits, with Capitol leading the pack
with 14, ..., . Page 2

Senators Analyze Rights and

Duties of Cleffers Re Juke Bill . , .

The minority report by the.Senate Judiciary
Committee on juke box legiglation concerns the
rights and duties of songwriters in rélation to
the bill itself. Report was written for minority
Senators re the amended O’'Mahoney juke box
(o7 JEO S S N O e A Page

Three Million Record Gate

Eyed by Toronto’s CNE . . .

Trovonto’s big Canadian National Exhibition
last week set its sights on a 3,000,000 attend-

¢
'
&
F e

ance record that would be the First for an
annual fair in North America. ... ... Page 51

Miun. State Fair Tops Million

Cate Mark for Third Year . . .

For the third straight vear the big Minnesota
State Fair topped the million attendance
figure, laring 1,193,022 in 10 days and setting
seven one-day attendance highs. .. ..Page .58

Minority Report Blasts

O’Mahoney Copyright Bill . . .

Antitrust aspects ol the amended O’Mahonev
bill to end juke performance royalty exemption,
without providing statutory maximums, took
the hardest blows i the minority report re

leased by the Judiciary Committee last
Rl | BT e Page 74
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reportedly only mild. This week,
howeves, the company's julercst
{has Ween spurked again by the
annguneement froin Wurlitzer

A guarded announcement from
RCA Viclor indicates that the com.
puny “will release sterco singles in
the not oo distant future.” T'his
anponncement comes in the light
of preceding developments which
taken together would indicate that
the Victor company would be rep
resented this field. Victor hag
been repped in stereo via tape, |.P
disks and has announced plans for
a four-track tape eurtri(f[);c. The
firm was one of the few to plan
definite releases of stereo EP's. ft’s
logical to expect that singles. the
last untapped frontier for stereo,
would also receive attention from
Vietor

Some adesters in fact, saw the
release of stereo LP’s as a possible
testing point [or 45 r.p.m. stereo
jn general. The EP’s, it was rea-
suned, wonld fit the boxes. 1f Hiere
was some interest or response
shown to juke box stereo EP's,
singles conuld easily follow.

Indie Level Alerl

Meamwhile, at the indie level, ¢t
would appear that just in the
earlier case of sterco LP’s, it will
be the smaller companies who will
try steyeo singles first, in an effart
fo get the jump on the majors and
cash in on whatever attendant
publicity results

M-G-M Records this week an-
nounced its first stered single—the
waxing by Joni James of “Ilera

(Continued on page 74)

Juke Stereo
Sites Vary

NEW YORK —— Not all juke
box locations will lend themselves
to the stereo treatment, according
te informed coin men here. “It
will be an extrz expenditure in
terms of new equipment or at least
conversion units,” said one opera-
tor, “and a location will have to be
studied with care béfore installing
stereo equipment in order to pro-
tect the investment.”

[t was pointed out here that
restawrants big enough to allow
dancing may ﬁend themselves ad-
mirably to the new medium. ‘On
{the other hand, the diner or ths
ie wagon “down the street” may
e much too small to do justice
[to stereo sound. As far as the
[ small tavern or saloon is concerned,
one stated: “The guy who plays
| the record is-interested in his beer
and the messagé from the tune.
Most of the other folks are- too
busy conversing and chug - a - lug-
ging lo pay any sattention to the
disk.”
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7525 Labels

This Year;

Indies Increase Singles Lead Over Majors

To 3-1 Ratio; 12

By BOB ROLONTZ

NEW YORK —— The indie disk-

eries have corraled 75 per cent of
all the single record hits for the
first eight months of 1958. A total
of 175 records have landed on The
Billboard’s Best Selling Pop Sin-
le Record Charts in that period
f]anuary thru August), and of this
total Capitol, Victor, Columbia and
Lecca have shared 43, with the
other 132 hits shared by the in-
dies, large and small. If the 35
hits shared by king-sized Mercury,
Dot, ABC-Paramount and M-G-M
are added to the majors total, then
these eight firms grabbed off 45 per
cent of the hits, with the other
55 per cent going to the rest of
the field.

In totaling up the hits to date on
all labels, Capitol Records leads
the field with 14 chart-makers
from January thru August. This is
more than Capitol had all last

ear, and it puts Capitol in the
{;ad both singles-wise and album-
wise as far as chart-inakers are
concerned. Victor, Columbia, and
Mercury tie for second slot with
11 hits each, ABC-Paramount had
10, Dot eight, Decca, Cadence and
Roulette seven each, M-G-M six
and End Records five. Atlantic,
Sun, Imperial Swan and Coral each

Wondermans
Get Col. Club
For Ad Firm

NEW YORK —— The advertis-
ing firm of Wonderman, Ricotta
and Klein, Inc., was established
here this week, The interesting as.
pect of the new firm with regard
to the music scene is that Les and
Irving Wonderman, part of the
combine, are both recent alumni of
Maxwell Sackheim, Inc.

Up until recently, Sackheim
numbered the Columbia Record
Club as one of its leading accounts.
Now, the Columbia Club has
moved over, along with the Won-
derman boys, to the new agency.

“We've set up what we call a
conpon agency,” said Les Wonder-
man., “We are out to get business
for our clients thru mail order
coupons. We just opened the doors
this week and in addition to the
Columbia Club we have the Alex-
ander Hamilton Institute as a cli-
ent.” Asked the billing size of the
Co}umbia account, Wonderman
quipped, “It's more than a couple
of bucks, I can tell you that!”

Share 175 Hits
Capitol Leads All

Artists Sure-Fire

I'had four hits. SEecialty, Chancel- | the hits on the chart from January
lor, Brunswick, Liberty and Ateo |to August. This is more than all of
had three each; Epic, Jubilee, |the labels that had hits in all of
Chess, Challenge, Argo, Cameo, | 1957, when the year’s total came
Ace, Era, Josie, Arwin and Demon |to 47 labels. . It indicates that it
had two apiece. |is getting more and more difficult
Single-Hit Labels for any one label to grab a big
Labels with one hit includedlshare of the market, due to the
|Nasco, Ember, Vee Jay, Federal, | many, many labels now competing
Cabot, Checker, Lark, Gone, Old |for the single hits.
|Town, Jamie, Back Beat, Keen,| However, the number of hits
Phillips International, Felsted, Lon- | does not necessarily indicate that a
|don, King, Fargo, Carlton, Sun-|“hot” label is selling more records
'beam, Apt, Laurie, United Artists |in toto than another label with a

HITS AVERAGE
175 IN 3,318—

0k 52 PER CENT  Secks Labels

to time inquiries are made as |
to what is the percentage of
hit records out of all the rec-
ords that are released each
year. From January 1, 1958,
to the end of August, The Bill-
board received 3,318 single
records for review. In this
same period of time 175 sin-
gles made The Billboard’s
Best Selling Pop Singles
charts. Thus the over-all av-
erage for hits comes out to
5.2 per cent of all records re-
leased.

Iowever, a number of disk-
eries do better than the 5.2
average due to a stringemt re-
lease policy rather than. a
shotgun approach. As The
Billboard has noted previ-

NEW YORK —— Tin Pan Alley
was buzzing with reports last week*
that the Muzak Corporation had’
entered into negotiations with sev-
eral disk companies with a view
toward purchasing same. Labels

dence, Imperial, Gone and End,
and Atlantic. Mercury denied that
it had entered into any negotia-
tions. An exec of one of the afore-
mentioned stated: “I think this is
premature, but there is some basis
of fact to the report.” An exec of
another of the labels said he knew
of such negotiations, but denied
interest in them.

Report Muzak )

mentioned incdluded Mercury, Ca-

MONEY-SAVING SUBSCRIPTION ORDER

Enter my subscription to The Billboard for a full yeor

(52 issves) ot the rate of $15 (a considerable saving 1| MIXES PO PI CLASSICAL

over single copy rates). Foreign rate $15.

and Falcon.
A total of 55 labels have shared |

few less hits, Obviously one

(Continued on page 46)

Cap September Release

Skeds 25 Ne

HOLLYWOOD——Capitol’s Sep. |
tember release will consist of 25
new packages with 14 devoted to
| pop albums, six to its Capitol of
the World international series and
the remaining five to classical re-
leases. The release also marks the
Cap debut of three artists new to
its fold, Georgie Auld, Hank Jones
and Pau] Martin. The September
issue features albums by Frank
Sinatra, Gordon Macrae, Dakota
Staton, Jackie Davis, Gene Vincent
and John Raitt.

“Frank Sinatra Sings for Only
the Loncly” gets its title from a
new song written bv Sammy Cahn
and Jim Van Heusen, with Nelson
Riddle providing the ork setting.
Gordon Jenkins' “Tropicana Holi-
day” consists of music and lyrics
written by Jenkins for the recent |
production at Monte Proser’s Las
Vegas ‘I'topicana spot and features |
the original Vegas cast. Other |
packages include “This Is Gordon |
Macrae”; a Dave Dexter jazz com: |
posite, “K. C. in the 30’s”; two
albums of church music, “Let’s Go |
to Church” with Margaret Whitingl
|and Jimmy Wakely in the title
song (a reissue) with the album |
including Tennessee Ernie Ford,
| Gordon Macrae, Jane Froman and
Faron Young in devotional offer-
ings, plus an album by the Louvin
| Brothers, “The Family Who Prays.”

Georgie Auld is heard in “Sax
Goes Latin” with the Jud Conlon
Rhythmaires; Paul Martin’s first for
Cap is “Banjo Mania” and
Hank Jones® offering is titled “The
Talented Touch.” John Raiit’s
package of ballads is tagged “Un-
der Open Skies.” The Dakota Sta-
ton album is called “Dynamic,”
| with the remaining pop albums in-
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;
[}

ianist |-

w Packages

cluding “A Gene Vincent Record

Date,” Jackie Davis’ “Most Happy
Hammond” and an album of
marches featuring Felix Slatkin as
condnctor called “The Military
Band.” A special release in ad-
vance of the Capitol September
issue was “This Is Dean Matin,” |
The six Capitol of the World |
albums include “Renato Carosone”
featuring Italy’s pianist-vocalist of
the same name; England’s Eve
Boswell singing the hits of “The|
War Years”; “Lisbon’s Great
Celeste Rodriguez” recorded in
Portugal; England’s Frank Cordell
and his strings make their Capitol
debut in “. . . The Melody Lin-
gers”; German folk songs sung by
the Bieleteld Children’s Choir in
“Bielefelder Kinderchor” and the
music of Rio performed by Luiz
Arrnda Paes in a package titled
“Brazil.”
(Continued on page 46)

DISCOUNT LURE
FOR JUKE OPS

CLEVELAND —— In a
move to win juke box opera-
tors back from the one-stops,
Sandy Beck’s Custom Distrib-
uting Corporation here is of-
fering juke ops a 5 per cent
discount on all 45 r.p.m. disks.
This allows ops to purchase
45’s at 57 cents each in-
stead of the 65 cents they us-
ually pay for their records at

ously, Cadence Records has
less releases over-all than most
of the other diskeries and yet
has come thru with a higher
percentage of hits. It is es-
timated that Cadence’s hit av-
erage is three times better than
the over-all industry figure.

The office of Jack Wrather, Mu-
zak topper on the West Coast, gave =
the matter a different switch. .
stated that several labels had ap- 8
proached Muzak but thgt no reals

interest or discussion- had been =

engendered. A
Years ago, Muzak had been in#

volved in the record business via

Dick Clark
Dance Album
Has Tie-In

NEW YORK —- Dick Clark, of
ABC-TV “American Bandstand”
fame, has signed a contract with
ABC.Paramonnt Records. His first
release will be an album tagged
“Dance With Dick Clark,” featur-
ing instrumental versions by the
Bandstanders of current best sell-
ers.

The album will be offered as a
prize, along with other merchan-
dise, in a contest to find a name
for “Nameless,” the puppet which
Clark uses on the Beech-Nut com-
mercials for his Saturday night
ABC-TV show.

The t}op 50 winners will be
flown, fogether with a parent or
guardian, to New York for Clark’s
birthday party November 29. The
next 100 winners will receive por-
table phonos and copies of Jonah
Jones’ album “Jumpin’ Jongh.” The
next 1,000 winners will receive
copies of Clark’s new ABC-Para-
mount album.

Dot Sales
110% in Month

HOLLYWOOD —— Dot Records
sales during September showed an

a one-stop. Reason for giving
the discount, says Beck, is to
control their business better.
By getting the operator into
the gislributor's pﬁce of busi-
ness says Beck, “we can sell
him other disks besides hits.”

increase ‘of 110 per cent over the
previous menth’s sales. According
to Christine Hamilton, the continu-

|ing business upturn points to an un-
{nsually heavy sales period for the

industry as a whole during the re-

| mainder of the year.

MERCURY STEREO ISSUE

NEW YORK —— Mercury Rec-
ords’ first six stereo LP's spotlight
a varied line-up of pop and classi-
cal packages. Standout entry for
the latter market is a package by
the Detroit Symphony Orchestra
with Paul Paray conducting; while
“Havana in Hi-Fi” by Richard Hay-
man and his ork and “Billy Eck-
stine and Sarah Vaughan Sing the
Best of Berlin” are the most likely
sales prospects in the pop category.

The Detroit Symphony Orchestra
has. re-recorded Ravel's “Bolero,”
in slereo. It formenly hit The Bill-

~

{ phony coup

board's best-selling chart as a mon-
aural package by the Detroit Sym-
fed with Rinsky Korsa-
ov’s “Capriccio Espanol.” The
newly recorded stereo version —
a thrilling sound experience — is
conpled with Ravel's “Ma Mere
L’Oye” and Chabrier’s “Bourree
Fatasque,” which were formerly
released in anothex monaural pack-
age.
Since Latin - American rhythms
and instrumental effects are par-
ticularly striking in stereo, the Hay-

(Continued on page 46)
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{ the Silvertone label, which was
[sold thru Sears stores.
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ISALES CONTE

NEW YORK—The Living Lan-
guage Cowrsses wing of Young Peo-
Mples Records kicked off a special
dual - pronged sales contest last
W week with numerous prizes for dis-
teibutor sulesmen and dealers. To
spur sales interest in the four-LP
set which includes 40 lessons, the
company has slashed the list price
from $29.95 to $9.95.

0'Mahoney Gets
Thanks From
Music Stars

WASHINGTON-—Bing Crosby,

and Hoagy Carmichael were
amoung the 185 entertainment and
music industry people who wrote
to thank Senator O’Mahoney for his
efforts to increase songwriter roy-
alty from juke-box play, during the
closiiig weeks of the 85th Congress.

In a file in the Senator’s office
are grateful letters from a goodly
! number  of ASCAP  songwriter’s
widows and surviving relatives
looking for better times ahead, roy-
" alty wise. They fervently wished
O'™Mahonev success with his bill to
end the juke performance rovalty
exemption, and at the same time
raise to 4 cents a side the mechan-
ical royalty limit on records for
juke play.

Piaise also came from a number
of music publishers, including Joe
1 Csida, president of Association of
Independent  Publishers; Fred
Fisher Music Companyv; Harmony
House; Galaxy Musie Corporation;
Edwin H. Morris & Company, and
Sweet Music. Inc.

Many old-time songwriters like
Andy Razaf (“Ain’t Misbehavin’)
and Sterlin Sherwin (“Sunshine of
Your Smile”), wrote encourage-

Haxcy Tobias (“Sale Along Silvery
Moon™); Paul Mertz (“I'm Glad
There’s You”), and many others.

Last but not least, came endorse-
ment of the bill from ad agency
Barten, Barton, Durstine and Os-
born, and a “God bless you” from
Rev.Geo. Bennard, writer of “The

Old Rugged Cross.”

NEWS REVIEW

. Basie Band

o

l
!

Just Great
At Birdland

NEW YORK —— Pandemonium
reigned Thursday evening (4) as
Count Basie came back to Bird-
land. In one of the most confusing
scenes i memory, the public, a
bevy of showbiz personalities, plus
a flock of well-known cats, turned
aout en masse to welcome the great
band back to the stand. The line
wormed its way upstairs, out onto
the pavement and down to the
corner of 52d Street. For nights
like this the club should set up
speakers on the stairs and out front
or plan on two opening nights.
The band jtself was in beautiful
form., Soloing was as usual in-
spired, but the standout feature
must be the spectacular section
ensemble work. Such drive, such
precision, such absolute unanimity
of feeling for a passage can be

lieard in tew other outfits to com-
pare with - this. One particular
number, “Brushes in  Brass,”

achieved a near perfect blend of
horm sounds. :
Taking over the stand for a
four-number group was the great
Joe Williaras. His opener, “I Won’t

Arthur Godfrey, Jimmy Durante, |

ST SET

IFOR 'LANGUAGE' DISKS

For dealers, the competition in-
volves a window display contest.
Dealers have but to set up a win-
dow displaying the Living Lan-
guage sets, take a snapshot of {t
and send it to contest headquarters.
| The firm will pay the dealer $1
for the snapshot, to cover his costs.
He may snbmit up to three separate
;window designs between Septem-
!ber 10 aund December 24.
! Displays need not occupy an
entire window, ‘but at léast six
| courses (same or assorted) must be
shown. Prizes will be awarded in
two categories for most original
ideas and most attractive displays.
In all, 52 prizes will be awarded,
'headed by a choice .of $300 in
U. S. Savings Bonds or a de luxe
| Westinghouse dishwasher. Other
prizes include steak knife sets,
Waterman pen and pencil sets and
Timex shock-resistant watches.
Judges for the dealer window
contest are Maxwell Sackheimn,
'prexy of the top-rung ad agency
{which bears his name; Dr, Alfred
Gross, sales consullant and pro-
fessor of marketing at New York
University; and Paul Ackerman,
| music editor of The Billboard.
{ For distributor salesmen to qual-
ify for prizes, they muit sell a min-
(Continued on page 46)

Hank Snow
Firm Enters
‘Booking Biz

| NASHVIELE—The Hauk Snow
Music Center, which entered the
music publishing business nine
months ago with the acquisition of
{the Kendle Music Company, added
'a new branch to the business last
iweek with the establishment of the
Hank Snow Talent Agency, with
James (Sleepy) McDaniel, a' busi-

|

ment. Blessings also came from |ness associate of Snow’s the last |

|seven years, as manager.

Under an arrangement made
| with Walter (Dee) Kilpatrick. gen-
eral manager of "Cramf Ole Opry,”
and WSM officials, the Snow talent
office will be permitted to handle
bookings on “Opry” tulent on a
regular basis. The Show Music
{Center -does a remote broadcast
each Friday night direct from its
location at 810 Church Streset, at
which time a portion of the time
,is devoted to giving a run-down on
the various “Opry” acts and the
|dates they are playing the follow-
ing week.

In addition to its music publish-
|ing and booking activity, the Snow
firm operates a general music store
{and record center and a music
{school of instruction. The music
| publishing business, headed by Ted
|Daffan, is known as Silver Star
Music Publishing Company. Joseph
albot is manager of the Music
Center itself,

|
|Be Satisfied,” was a rather weak
{piece of material but the next three,
all Williams classies now, made up
|for it. “Well All Right, Okay, You
{Win” was greeted with happy ap-
proval and with each successive
number, “Goin’ to Chicago Blues,”
and the wonderful Ray Charles
tune, “Hallelujah, I Love Her So,”
the vesponse got bigger and louder.

The Basie crew then wound up
the set with a pyrotechnical dis-
play of blaring brass, with plenty
of savvy showmanship by the side-
men thrown in, as tho such effects
were even needed.

There’s no doubt about it. This
is a great outlit. And if the stam-
pede of fans on opening night is
an indication, the Basie boys will
make it a happy two weeks at
Birdland. Ren Gravatt.

T

| SEE COIN DEPT.

RE JUKE REPORT

NEW YORK—Tor details
of the minority report on the
O'Mahoney bil! see the Coin
Machine department of this
issue,

GAC Expands
Coast Office,
Shifts Execs

HOLLYWOOD —— Latry
Kanaga, prexy of Geueral Artists
Corporatian, and Art Weems, chief

set in mation an expansion prograin
tor the fivm’s West Coast office.
Jay Michaels,
charge of creative planning in the
New York office, will leave there in

ccme veepee in charge of the Coast
operation. All new wanpower to
operate under Michaels will be
selected from top echejon peison-

area.

Roulette Fall

NEW YORK —— Raulette Rec
ords’ new fall sales plan (intro-
duced to its distributors via three
cross-oountty regionnl meets dur-
ing the past two weeks) spotlights
91 new Roulette T.Ps, 1l Tico
peckiges and the lubel's first six
sterco releases.

‘The sales plan calls for a 10 per
cent discount on their over-all total
billing to Rouwletteistitbutors who
exceed their qutotas in any or all
of the next Yhree months.” At the
same time, if a distvibutor does go
over quota, salesmen and promo-

receive a $500 bonus.
| Quotas are bused on the dis-

now veepee in |tributors’ top billing month with | “Latin Jewals,”

Roulette for the }]msr year and
everything that will be sold on

Star in the next three months.
Routlette’s new juzz line, Roost

(whieh was launched a couple of

weeks ago via a special “Operation

nel in their various fields in this| Juzz” package), will be made avail- |

able for the next 90 days at a spe-

Somerset Switches Distribs
For Package Sales Hypo

Plan:

21 LP’s, 11 Tico, 6 Stereo

cinl $3.98 ‘price tag. Vhe LD ligs
is narmally tageed «t $4.98,
Roulette's new Pn(-knge progiam
is keynoted by a “[inmie Rodgors
[Sings Folk Songs” LP, and four
l(nj’gers EP’s (three from the folk
song puackage, one lromn a previous
| Rodgers LP). A special TP counter
{ browser box, which holds 24 YP”'s,
will be shipped to distribulors
Iulnn}.z with their Initinl Rodgers EP
order, The Rodgers folk song LP
will be he blg plug item in Rou
lette’s fall promotion push.
Roulette’s fivst six stareo pack-

of GAC-TV, have arrived here to{tion men at the distributorship will | ages incinde Count Busie's “Basie,”

|"_|immie Rodgers Sings the Numbor

One Balluds,” Tito Rodriguez’
Rolmny Richards’
“The Rites of Diablo” and “Keoya,”

fand Joe Willlams' “A Man Ain't

two weeks ta assume command of [ Ronfette und its subsidiary labels, | Supposed to Cry.”
the expanded office here. Ite'll be- | Tico, Rama Gee, Roost and Co- |

(Continued on page 46)

Angel Lists
9 Sets: Opera,
Lieder, Piano

| HOLLYWOOD —— Angel Rec-
{ords’ September release featires
nine albums. Included are “lLdo-
mene,” with Jehn Pritchard con-

NEW YORK — Altho indie dis- | will be made in the mear futire Id"a“"'ﬂ the Glydebourne Clioius

tributors are generally credited
| with leading the way in merchan-
dising pop singles, they are still
‘ lagging far behind eompany-owned
distrib branches when it comes to
package goods, according to Joe
Martin, sales manager of Somerset
| Records.

In a move to line up indie dis-
tribs with LP-sales know-how, Mar-
tin said Somerset recently switched
distribators in Five different areas.
New distribs include Tico, New
{York; Leonard Smith, Albany
N. Y.; Chips, Philadelphia; Eastern,
Hartford, Conn.; and Astor, Pitts-
burgh. Still more distrib changes

:4-Track Stereo
‘No Factor in

‘Tape Trade

| HOLLYWOOD —— Bel Canto,
the all-tape firm which recently
entered the record field via stereo-
disks, last week blistered four-
| track tape in a statement to its
| distributors. Chuck Harper, BC's
national sales manager, told dis-
tribs: “Four-track stereo is not
here (except for one or two very
expensive machines) and will not
be a factor until this time next
year.

Harper said Bel Canto surveyed
all manufacturers of tape record-

their combined total sales
tion and advertising -will

romo-
e de-

for the next months, and more real-
istically until this time next vear.”

He told his distribs that Bel
Canto has no intention to produce
four-track stereo this vear and
Plobabl not until a year from now.
‘And then,” Harper added, “not
until the confusion in the industry
between reel-to-reel and magazine
has been ironed out.” Pre-re-
corded tape sales are swinging
away from dealers to mail-order
houses, Harper charged, because
dealers have allowed confusion
about four-track stereo to scare

tapes.

Consumers who already have
two-track equipment and those
who are daily buying the twin
track stereo playbacks are eager
to {ind outlets where tape can be
purchased, Harper said. When
their regular dealers no 'longer

ers and learned that 95 per cent of |

voted to two-track stereo, “at least

them off from stocking two-track-

saiw’:] Muartin,
: Heretofove, opines Martin, judie
distribs could aftord to concentrate

| on singles and soft-pedal LP’s, but | |

competitive pressure, the advent of
stereo and inereased importance of
{low - priced album merchandise—
{all make it maudatory for indie
| distribs today to develop more ef-
fective LP merchandising tech-
| niques
| Indie distributors with LP sales
| savvy, said Martin, invariably han-
{dle LP’s as they do singles. That
is, they listen carefully to all new
| album releases, select the best ones
for a special push via deejays, etc.
Indie distribs should also take a
more active interest in. contacting
i rack locations, opines Martin, who
notes that many distribs completely
{ignore this sales area unless local
{rack jobbers and manufacturers
{ take the lead.
|  Martin also pointed out the need
for distributors to back up LP mer-
{chiandise by setting up co-opera-
tive advertising programs with local
retailers and department stores—
| citing this as another area here-
| tofore by-passed by many indie
distribs since it has little effect on
pop singles merchandising.

i
i

Cadence Cops
‘Campus Cat

NEW YORK —— Cadence Rec-
ords has signed 20-year-old col-
{lege senior Johnnv Tillotson to a
recording contract. The young
[ warbler - composer’s first Cadence
{ disk, which he recorded with the
label’s prexy, Archie Blever, in
Nashville last month, will be re-
leased next week. Tillotson penned
both tunes—“Well I'm Your Man”
and “Dreamy Eves.”™

During his Nashville stay, Bleyer
also cit an LP with the Everly
Brothers — “Songs Our Daddy
|Taught Us,” and an album with
the Oakridge Gospel Quartet. The
Everly Brothers’ latest single, “Bird
Dog,” passed the million sales mark
last week, giving the boys four
million sellers out of a total of
five releases.

stock the tapes, they must turn to
the catalog and mail order firms.
These, Harper said, are showing
a 30 per cent increase in sales
ovec this time a year ago.

i

and Orchestra; Brigit Nilsson
makes her Angel debut in an albin
of operalic arias by Wagner and
Verde; Dietrich Fischer - Dieskan
is heard in “Schubert Lieder”: A
heretofore nnreleased recordiug of
the Beethoven Seventh Svmpliony
as conducted by the late Cnido
| Cantelli and the Philharmonia Or-
chestra
Pianists featured in this month’s
release include Gyorgy Cuifiro,
lqcheduled to appear with the new
Philharmonic this fall, who is heard
in “‘Paraphirases, Transcriptions and
!Concerlo, with Alceo Calliera con-
[ ducting the Philharmonia Orches-
tra; Vladimir Ashkenazy, who will
tour the U. S. nnder the S. Hurok
banner, is heard doing the “Corelli
Variations” by Rachmaninolf, the
Prokotiev Seventh Sonata aud two
Liszt works; Igor Oistrakh, son of
(Continued on page 46)

“The Blop’ Will
'Be Seeing You

NEW YORK — Columbia Rec-
ords has an all-out promotion
planned for its new recording of
L“’l'he Blop” sung by the Blops and

from the picture of the same name.

[ The picture, by the way, is a hor-
ror-science fiction effort for the
teen trade. The diskery has a tie-
vp with the Fred Astaire dance
studios to help push a new dance
catled, of cowrse, “The Blop,” and
the record firm will promote both
the disk and the dance via stream-
ers, window cards, etc., in dealer’s
stores. The singing group on the
disk, the Blops, is repnted to be
a well-known Columbia vecalist,
five-tracked.

FIVE NEW LABELS
JOIN THE FUN

i NEW YORK — Five new
labels made their debut this
week, sending their new re-
leases to The Billboard for
review. New labels, with their
addresses and cities, are: Tee
Pee Records, 1650 Broad-
way, New York; Air Records,
Box 402, Venice, Cali.; Radio
Ridge Records, Radia Staticn
WSLM, Salem, Ind.; Champ
Records, 1674 Broadway,
New York, and Debbie Rec-
ords, 48 West 48th St., New
York.
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55 L

This Year; Capitol Leads All

Indies Increase Singles Lead Over Majors

To 3-1 Ratio; 12

By BOB ROLONTZ

NEW YORK —— The indie disk-
eries have corraled 75 per cent of
all the single record hits for the
first eight months of 1958. A total
of 175 records have landed on The
Billboard’s Best Selling Pop Sin-

le Record Charts in that period
ﬁanuary thru August), and of this
total Capitol, Victor, Columbia and
LCecca have shared 43, with the
other 132 hits shared by the in-
dies, large and small. If the 35
hits shared by king-sized Mercury.
ot, ABC-Paramount and M-G-M
are added to the majors total, then
these eight firms grabbed off 45 per
cent of the hits, with the other
55 per cent going to the rest of
the field.

In totaling up the hits to date on
all labels, Capitol Records leads
the field with 14 chart-makers
from January thru Auﬁust. This is
more than Capitol had all Ilast

ear, and it puts Capitol in the
ead both singles-wise and album-
wise as far as chart-makers are
concerned. Vietor, Columbia, and
Mercury tie for second slot with
11 hits each, ABC-Paramount had
10, Dot eight, Decca, Cadence and
Roulette seven each, M-G-M six
and End Records five. Atlantic,
Sun, Imperial Swan and Coral each

Share 175 Hits

Artists Sure-Fire

'had four hits. SEecialty, Chancel- | the hits on the chart from January
|lor, Brunswick, Liberty and Atco |to August. This is more than all of
|had three each; Epic, Jubilee, |the labels that had hits in all of
Chess, Challenge, Argo, Cameo, | 1957, when the year’s total came
{ Ace, Era, Josie, Arwin and Demon [to 47 labels. It ‘indicates that it
had two apiece. |is getting more and more difficult
| Single-Hit Labels for any one label to grab a big
Labels with one hit included |share of the market, due to the
Nasco, Ember, Vee Jay, Federal, |mauny, many labels now competing
Cabot, Checker, Lark, Gone, Old | for the single hits.
Town, Jamie, Back Beat, Keen,| However, the number of hits
Phillips International, Felsted, Lon- {-does not necessarily indicate that a
don, King, Fargo, Carlton, Sun-|“hot” label is selling more records
beam, Apt, Laurie, United Artists |in toto than another label with a
| and Falcon. few less hits, Obviously one
A total of 55 labels have sharéd | (Continued on page 46)

Cap September Release
‘Skeds 25 New Packages

HITS AVERAGE
175 IN 3,318—
OR 5.2 PER CENT

NEW YORK — From time
to time inquiries are made as
to what is the percentage of
hit records out of all the rec-
ords that are released each
year. From January 1, 1958,
to the end of August, The Bill-
board received 3,318 single
records for review. In _this
same period of time 175 sin-

les made The Billboard’s

est Selling Pop Singles
charts. Thus the over-all av-
erage for hits comes out to
5.2 per cent of all records re-
leased.

However, a number of disk-
eries do better than the 5.2
average due to a stringent re-
lease policy rather than. a
shotgun approach. As The
Billboard has noted previ-
ously, Cadence Records has
less releases over-all than most
of the other diskeries and yet
has come thm with a higher
percentage of hits. It is es-
timated that Cadence’s hit av-
erage is three times better than
the over-all industry figure.

HOLLYWOOD——Capitol’s Sep. | cluding “A Gene Vincent Record
tember release will consist of 25 |Date,” Jackie Davis’ “Most Happy
new packages with 14 devoted to | Hamumond” and an album
pop albums, six to its Capitol of | marches featuring Felix Satkin as

of |

Dick Clark |

Dance Album

the World international series and
the remaining five to classical re-
leases. The release also marks the
Cap debut of three artists new to
its fold, Georgie Auld, Hank Jones
and Paul Martin. The September
issue feahires albums by Frank

condnctor called “The Military
Band.” A special release in ad-
vance of the Capitol September
issue was “This Is Dean Martin,” |

Has Tie-In

NEW YORK — Dick Claik, of

|

Report Muzak
Seeks Labels

NEW YORK —— Tin Pan Alley

was buzzing with reports last week® =

that the Muzak Carporation had
entered into negotiations with sev-
eral disk companies with & view
toward purchasing same. Labels
mentioned included Mercury, Ca-
dence, Imperial, Gone and End,
and Atlantic. Mercury denied that
it had entered into any negotia-
tions. An exec of one of the afore-
mentioned stated: “I think this is
premature, but there is some basis
of fact to the report.” An exec of
another of the labels said he knew
of such negotiations, but denied
interest in them,

The office of Jack Wrather, Mu-

zak topper on the West Coast, gave 8
the matter a different switcl. s
stated that several labels had ap- 4

proached Muzak but that no realr

interest or discussion- had been
engendered.

Years ago, Muzak had been in*
volved in the record business via
the Silvertone label, which was
sold thru Sears stores.

Billboard

The Amusement Industry’s Lezding Newsweekly

The six Capitol of the World| ABC-TV “American Bandstand” | Founded 1894 by W. H. Donaldson

albumis include “Renato Carosone” | fame, has signed a contract with |
featuring Italy’s pianist-vocalist of | ABC-Paramount Records. His first

Sinatra, Gordon Macrae, Dakota
Staton, Jackie Davis, Gene Vincent
and John Raitt.

the same name; England’s Eve
| Boswell singing the hits of “The
War  Years”; “Lisbon’s Great

Wondermans

Get Col. Club
For Ad Firm

NEW YORK —— The advertis-
ing firm of \Wonderman, Ricotta
and Klein, Inc.. was established

“Frank Sinatra Sings for Only |Celeste Rodriguez” recorded in
the Lonecly” gets its title from a|Portugal; England’s Frank Cordell
new song written by Sammy Cahn |and his strings make their Capitol
and Jim Van Heusen, with Nelson | debut in “. .. The Melody Lin-
Riddle providing the ork setting. |geis’; German folk songs sung by
Gordon Jenkins “Tropicana Holi- | the Bielefeld Children’s Choir in
[ day” consists of music and lyrics | “Bielefelder Kinderchor” and the
{written by Jenkins for the recent|music of Rio performed by Luiz
| production at Monte Proser’s Las|Arruda Paes in a package titled

here this week. The interesting as- |Veg"‘5 Trppxcana spot and features
pect of the new firm with regard the original Vegas cast. Other
fo the music scene is that Les and | Packages include This Is Gordon
Irving Wonderman, part of the Macrae”; a Dave Dexter jazz com-

ombine, are both r lumni of | Posite, “K. C. in the 30's”; two
;A:T(\\)fgﬁ glaPck}?ein: ecIeI:IJ’ Jyopaak | albums of church music, “Let’s Go

Up until recently, Sackheim |© Church” with Margaret Whiting

numbered the Columbia Record |2nd Jimmy Wakely in the title
Club as one of its leading accounts. | 3°18 (a reissue) with the album
Now, the Columbia Club has including Tennessee Emie Ford,
moved over, along with the Won- | Gordon ’Macrat;, Jane Froman and
derman boys, to the new agency. Faron Young in devotional offer-

“We've set up what we call a|ingS: plus“an album by the Louvin
coupon agency,” said Les Wonder- Brothers, “The Family Who Prays.
man. “We are out to get business| Georgie Auld is heard in “Sax
for our clients thru mail order |Goes Latin” with the Jud Conlon
coupons. We just opened the doors | Rhythmaires; Paul Martin’s first for
this week and in addition to the|Cap is “Banjo Mania” and pianist
Columbia Club we have the Alex- | Hank Jones’ offering is titleci) “The
ander Hamilton Institute as a cli- | Talented Touch.”  John Raitt’s
ent.” Asked the billing size of the | package of ballads is tagged “Un-
Co]umbia account, Wonderman |der Open Skies.” The Dakota Sta-
qmé)ped, “I's more than a couple [ton album is called “Dynamic,”
of bucks, I can tell you that!” [ with the remaining pop albums in-

| “Brazil.”

J

'DISCOUNT LURE
'FOR JUKE OPS

[ CLEVELAND In a
move to win juke box opera-
tors back from the one-stops,
Sandy Beck’s Custom Distrib-

| uting Corporation here is of-

fering juke ops a 5 per cent
discount on all 45 r.p.m. disks.

This allows ops to purchase

45’s at 57 cents each in-

stead of the 65 cents they us-

vally pay for their records at

a one-stop. Reason for giving

the discount, says Beck, is to

control their business better.

By getting the operator into

the distributor’s pﬁce of busi-

ness- says Beck, “we can sell

(Continued on page 46)

Enter my subscription to T
(52 issues) at the rate of
over single copy rates). F

(O Payment enclosed

MONEY-SAVING SUBSCRIPTION ORDER

him other disks besides hits.”

release will be an album tagged |
“Dance With Dick Clark,” featur-
ing instrumental versions by the
Bandstanders of current best sell-
ers.

The album will be offered as a
prize, along with other merchan-
dise, in a contest to find a name
for “Nameless,” the puppet which
Clark uses on the Beech-Nut com-
mercials for his Saturday night
ABC-TV show.

The tjop 50 sinners will be
flown, together with a parent or
guardian, to New York for Clark’s
birthday party November 29. The

table phonos and copies of Jonah
Jones™ album “Jumpin’ Jongh.” The
next 1,000 winners will receive
{ copies of Clark’s new ABC-Para-
mount album.

HOLLYWOOD —— Dot Records
sales during September showed an
increase of 110 per cent over the
previous month’s sales. According
to Christine Hamilton, the continu-

usually heavy sales period for the
industry as a whole during the re-
mainder of the year.

he Biltboard for a full year
$15 (a considerable saving
oreign rate $15.

) Bt me NEW YORK —— Mercury Rec-
ords” first six stereo LP’s spotlight

7
& a varied line-up of pop and classi-

Occupatlion or lifie

cal packages. Standout entry for
the latter market is a packaﬁe by
the Detroit Symphony Orchestra

{ompany

with Paul Paray conducting; while
“Havana in Hi-Fi” by Richard Ha

Address.

man and his erk and “Billy Ec{-
stine and Sarah Vaughan Sing the

City

Best of Berlin” are the most likely

Tone Siate sales prospects in the pop category.

Send to: The Billboard, 2160

The Detroit Symphony Orchestra

Patterson St., Cincinnati 22. 0. has re-recorded Ravel’'s “Bolero,”

' MERCURY STEREO ISSUE
| MIXES POP, CLASSICAL

board’s best-selling chart as a mon-
aural package by the Detroit Sym-
hony coupled with Rinsky Korsa-
ov’s “Capriccio Espanol.” The
newly recorded stereo version —
a thrilling sonnd experience — is
conpled with Ravel's “Ma Mere
L’Oye” and Chabrjer'’s “Bourree
Fatasque,” which were formerly
released in anothes monaural pack-
age.

gSince Latin - American rhythms
and instrumental eftects are par-
ticularly striking in stereo, the Hayv-

in stereo. It formenly hit The Bill- (Continued on page 46)
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USALES CONTEST SET

5 .

i NEW YORK—The Living Lan-
guage Cowses wing of Young Peo-
les Records kicked off a special
ual - pronged sales contest last
week with numerous prizes for dis-
Atributor salesmen and dealers, To
spur sales interest in the fowr-LP
set which includes 40 lessons, ljhe
company has slashed the list price
from $29.95 to $9.95.

{0'Mahoney Gefs
Thanks From
Music Stars

WASHINGTON—Bing Crosby,
Arthmr Godfrey. Jimmy Durante,
and Hoagy Carmichael were
among the 185 entertainment and
music industry people who wrote
to thank Senator O'Mahoney for his
efforts to increase songwriter roy-
alty from juke-box play, during the
clositig weeks of the 85th Congress.

In a file in the Senator’s office
are grateful letters from a goodly
number of ASCAP songwriter’s
widows and surviving relatives
looking for better times ahead, roy-
alty wise. They fervently wished
O'Mahoney success with his bill to
end the juke performance rovally
exemption, ans at the same time
raise to 4 cents a side the mechan-
ical royalty limit oa records for
juke plav.

P:aise also came from a number
of music publishers, including Joe
Csida, president of Association of
Independent  Publishers;

Fisher Music Company; Harmony
j House; Galaxy Music Corporation,

Edwin H. Morris & Company, and

Sweet Music, Inc.

Manyv old-time songwriters like
Andy Razaf (“Ain’t Misbehavin’)
and Sterlin Sherwin (“Sunshine of
Your Smile”), wrote encourage-

- ment. Blessings also came from
l' Harry Tobius (“Sale Along Silvery
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1. Moon™); Paul Mertz (“I'm "Glad
There's You”), and many others.

ment of the bill from ad agency

Barten, Barton, Durstine and Os-

boru. and a “God bless you” from
% Rev. Geo. Bennard, writer of “The
i O!d Rugged Cross.”

" NEWS REVIEW

i Basie Band
Just Great

At Birdland

NEW YORK —— Pandemonium
reigned Thursday evening (4) as
Count Basie came back to Bird-
Tand. In one of the most confusing
scenes in memory, the public, a
bevy-of showbiz personalities, plus
a flock of well-known cats, turned
a0ut en masse to welcome the great
band back to the stand. The line
wormed its way upstairs, out onto
the pavement and down to the
corner of 52d Street. For nights
like this the club should set up
speakers on the stairs and out front
or plan on two opening nights.

The band itself was in beautiful
form. Soloing was as usual in-
spired, but the standout feature
must be the spectacular section
ensemble work. Such drive, such
precision, such absolute unanimity
of feeling for a passage can be
heard in few other outfits to com-
pare with - this. One particular
number, “Brushes in  Brass,”
achieved a near perfect blend of
hom soonds.

Taking over the stand for a
fonr-munber group was the great
Joe Williams. His opener, “I Won’t

IFOR ‘LANGUAGE’ DISKS

Tor dealers, the competition in-
volves a window display contest.
Dealers have but to set up a win-
dow displaying the Living Lan-
guage sets, take a suapshot of it
and send it to contest headquarters.
The firm will pay the dealer $1
for the snapshot, to cover his costs.
He may submit up to thvee separate
lwindow designs between Septem-
Iber 10 aud December 24.
| Displays need not occupy an
entire window, but at least six
courses (same or assorted) mnst be
shown. Prizes will be awarded in
two categovies for most original
ideas and most attractive displays.
In all, 52 prizes will be awarded,
headed by a choice .of $300 in
U. S. Savings Bonds or a de luxe
Westinghouse dishwasher. Other
prizes include steak kmife sets,
Waterman pen and pencil sets and
Timex shockresistant watches.

Judges for the dealer window
contest are Maxwell Sackheim,
prexy of the top-rung ad agency
which bears his name; Dr, Alfred
Gross, sales consultant and pro-
fessor of marketing at New York
University: and Panl Ackerman
music editor of The Billboard.

For distributor salesmen to qual-
{ify for prizes, they must sell a min-
(Continued on page 46)

|

Hank Snow
'Firm Enters

'Booking Biz

! NASHVIELE—~—The Hank Snow

Fl'ed,.\lusic Center, which entered the |

music  publishing business nine
months ago with the acquisition of
{the Kendle Music Company, added
a new branch to the business last
!week with the establishment of the
Hank Snow Talent Agency, with
James (Sleepyv) McDaniel, a busi-
ness associate of Snow’s the last
|seven years, as manager.

Under an arrangement made

with Walter (Dee) Kilpatrick. gen-|
¥i  Last but not least, came endorse- | eral manager of “Grand Ole Opry,” |

'and WSM officials, the Snow talent
office will be permitted to handle
bookings on “Opry” talent on a
regular basis. The Show Music
|Center -does a remote broadcast

each Friday night direct from its |

location at 810 Church Streét, at
which time a portion of the time
is devoted to giving a run-down on
the various “Opry” acts and the
dates they are playing the follow-
Iing week.

In addition to its music publish-
ing and booking activity, the Snow
firm operates a general music store
land record center and a music
school of instruction. The music
| publishing business, headed by Ted
|Daffan, is known as Silver Star
Music Publishing Company. Joseph
Talbot is manager of the Music

Center itself.
|

IBe Satisfied,” was a rather weak
{piece of material but the next three,
all Williams classics now, made up
for it. “Well All Right, Okay, You
Win” was greeted with happy ap-
proval and with each successive
number, “Goin’ to Chicago Blues,”
and the wonderful Ray Charles
tune, “Hallelujah, I Love Her So,”
the response got bigger and louder.

The Basie crew then wound up
the set with a pyvrotechnical dis-
play of blaring brass, with plenty
of savvy showmanship by the side-
men thrown in, as tho such effects
were even needed.

There’s no doubt about it. This
is a great outfit. And if bthe stam-
pede of fans on opening night is
an indication, the Basie boys will
make it a happy two weeks at
Birdland. Ren Gravatt,
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\Tape Trade

RE JUKE REPORT

NEW YORK-——For details
of the minority repost on the
O'Mahoney bill see the Coin
Machine department of this
issue,

GAC Expands
Coast Office,
Shifts Execs

HOLLYWOOD -- Larry

Corporatian, and Art Weems, chief
of GAC-TV, have arrived here to
set i motion an expausion program
for the firm’s West Coast ollice.
Jay Michaels, now veepee in
charge of creative planning in the
| New York office, will leave there in
two weeks to assume command of
the expanded office here. 1lell be-
ccme veepee in charge of the Coast
operation. All new manpower to
operate under Michaels will he

area.

SEE COIN DEPT.

Kanaga, prexy of Gemeral Artists |

Roulette Fall Plan:
21 LP’s, 11 Tico, 6 Stereo

NEW YORK —- Roulefte Rec
ords’ new full sales plan (intro-
duced to its distributors viw three
cross-oountry regional meets dur-
ing the past two weeks) sqnt]lghts
21 new Ronlette LPs, 11 Tico
packdges and the label's first six
stereo neleases.

The sales plan calls for a 10 per
ceat discount on theic over-all total
bitling to Rouletle distributors who
exceed their quotus fu any or nlllor(ler The Rodgers folk song. 1P
of the next Yhree mouths.” At the | will be the Big plug item in Rou-
same dime, if a distribwtor does go | letie’s fall promotion push.
over quola, snlesmen and promo-| Roulette's first six stereo pack-
tion anen at the distributorship will | ages inclicde Count Basic’s “Basie,”
receive a $500 boaus. "'}innnm Rodgers Sings the Numbor
| Quotas mre based on the dis-|One Ballads” Tilo Rodriguez’
tributors” top billing month with | “Latin Jewels,” Johnny Richards’
Roulette for the pust year and|“The Rites of Diablo™ and “Kenya,”

cful $3.98 price tag. The LP Tips
is norally tagged at $4.98.
Roulette's new l)m‘knge program
is keynoted by a “Jimmie Rodgors
Sings olk Sodws” 1.P, and four
Rodgers EP’s (three from the folk
song package, one fiom a previous
Rodgers LP), A special BP couiles
browser box, which holds 24 EP's,
will be shipped to distributors
along with thelr Initia] Rodgers EP

evervthing that will be sold on and Joe Williﬂmg' “A Man Ain't

Roufette and its subsidiary labels,

{ Tico, Rama Gee, Roost and Co.

Star in the next three months.
Ronlette’s new jazz lne, Roost
(which was launched a couple of

selected from top echelon person-| weeks ago via a special “Operation
nel in their various fields in this| Juzz" package), will be made avail- |

able for the next 90 days at a spe-

NEW YORK — Altho indie dis-
teibutors are generally credited
| with leading the way in merchan-
{ dising pop singles, they are still
lagging far behind company-owned
distrib branches when it comes to
package goods, according to Joe
Martin, sales manager of Somerset
Records.

In a move to line up indie dis-
Itribs with LP-sales know-how, Mar-

tin said Somerset recently switched.
distributors in five different areas.
New distribs include Tico, New
York; Leonard Smith, Albany,
N. Y.; Chips, Philadelphia; Eastern,
Hartford, Conn.; and Astor, Pitts-
burgh. Still more distrib changes

I4-Track Stereo

‘No Factor in

HOLLYWOOD —— Bel Canto,
the all-tape firm which recently
entered the record field via stereo-
disks, last week blistered four-
track tape in a statement to its
| distributors. Chuck Marper, BC's
national sales manager, told dis-
tribs:  “Four-track stereo is not
| here (except for one or two very
expensive machines) and will not
be a factor until this time next
year.

Harper said Bel Canto surveyed
[all manufacturers of tape record-
ers and learned that 95
their combined total sales promo-
tion and advertising -will be de-
voted to two-track steveo, “at least
for the next months, and more real-

He told his distribs that Bel
Canto has no intention to produce

Plobab] not until a year from now.
‘And then,” Harper added, *not
until the confusion in the industry
between reel-to-reel and magazine
has been ironed out.” Pre-re-
corded tape sales are .swinging
away from dealers to mail-order
houses, Harper charged, because
dealers have allowed confusion
about four-track stereo to scare
them off from stocking two-track

tapes.
Consumers who already have
two-track equipment and those

who are daily buying the twin
track stereo playbacks are eager
to find outlets where tape can be
purchased, Huarper said. When
their regular dealers no ‘longer

er cent of |

Somerset Switches Distribs
For Package Sales Hypo

{will be made In the near future,
| said Murtin.
i Heretofore, opines Martin, indie
! digtribs could afford to concentrate
on singles and soft-pedal LP's, but
competitive pressure, the advent of
{ stereo and increased importance of
{low - priced album merchandise—
all make it mandatory for indie
distribs today to develop more ef-
feclive LP merchandising tech-
niqies.
{ Indie distributors with LP sales
savvy, said Martin, invariably han-
dle LP’s as they do singles. That
is. they listen carefully to all new
{ album veleases, select the best ones
for a special push via deejays, etc.
] Indie distribs should also take a
more active interest in. contacting
rack locations, opines Martin, who
notes that many distribs completely
|ignore this sales area unless local
{rack jobbers and manufacturers
{ take the lead.

Martin also pointed out the need
{ for distributors to back uvp LP mer-
| chandise by setting up co-opera-
tive advertising programs with local
retailers and department stores—
| citing this as another area here-
| tofore by-passed by many indie
distribs since it has little effect on
i pop singles merchandising.

Cadence Cops
Campus Cat

NEW YORK —— Cadence Rec-
tords has signed 20-year-old col-
{lege senior Johnnv Tillotson to a
recording contract. The young
{ warbler - composer’s first Cadence

label’s prexy, Archie Blever, in
INashville last month, will be re-

both tunes—“Well I'm Your Man”
and “Dreamy Eves””

During his Nashville stay, Bleyer
also cut an LP with the Everly
Brothers — “Songs Our Daddy
Taught Us,” and an album wi
the Oakridge Cospel Quartet. The
Everly Brothers’ latest single, “Bird
Dog,” passed the million sales mark
last week, giving the boys four
million sellers out of a total of
five releases.

stock the tapes, they must turn to
the catalog and mail order firms.
These, Harper said, are showing
a 30 per cent increase in sales
over thig time a year ago.

| Supposed to Cry.”
(Continned on page 46)

Angel Lists
9 Sets: Opera,
i'Lieder, Piano

HOLLYWOOD —— Ange! Rec
|ords’ September release fealices
{nine albums. lncluded are “Ido-
mene,” with John Pritchard con-
ducting the Clydebourne Choras
and  Orchestra, Brigit Nilsson
makes her Angel debut in an albuia
of operatic arias by Wagner and
Verde; Dietrich Fischer - Dieskan
is heard in “Schubert Lieder: A
heretofore nunreleased recording of
the Beethoven Seventh Symplony
[as conducted by the lale Gnido
| Cantelli and the Philharmonia Or-

chestra.

Pianists featured in this month’s
release include Gyorgy Cuiffio,
scheduled to appear with the new
! Phitharmonic this fall, who is heard
[ in “Paraphrases, 'T'ranscriptions and
| Concerto, with Alceo Calliera con-
ducting the Philbharmonia Orches-
tra; Vladimicr Ashkenazy, who will
tour the U. S. under the S. flurok
banner, is heard doing the “Corelli
Variations” by Rachmaninotf, the
Prokofiev Seventh Sonata and two
Liszt works; Igor Oistrakl, son of

(Continued on page 46)

"The Blop’ Will
‘Be Seeing You

| NEW YORK —— Columbia Rec-
ords has an all-out promotion
planned for its new recording of
“The Blop” sung by the Blops and
from the picture of the same name.
The picture, by the way, is a hor-
ror-science fiction effort for the
teen trade. The diskery has a tie-
up with the Fred Astaire dance
studios to help push a new dance
called, of course, “The Blop,” and
the record firm will promote both
the disk and the dance via stream-
ers, window cards. etc., in dealer’s
stores. The singing group on the
disk, the Blops, is reputed to be

istically until this time next year.”|disk, which he recorded with the (@ well-known Columbia vocalist,

five-tracked.

four-track stereo this year and|leased next week. Tillotson penned | FIVE NEW LABELS

JOIN THE FUN

NEW YORK —— Five new
labels made their debut this
week, sending their new re-
leases to The Billboard for
review. New labels, with their
| addresses and cities, are: Tee

Pee Records, 1650 Broacl-

way, New York; Air Records,

Box 402, Venice, Calif.; Radio
Ridge Records, Radio Staticn
WS%JM, Salem, Ind.; Champ
Records, 1674 Broadway,
New York, and Debbie Rec-
ordsk. 48 Waest 48th St.,, New
York.
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Senators Analyze -Rig’hts, Duties

Of Cleffers Re Juke Royalty Bill

By MILDRED HALL

WASHINGTON — The niinor-
#ly report by the Senate Judiciary
Committee on juke box legislation
released last week (2) points out
the rights and risks of songwriters
snd composers, both domestic and
{oreign, in relation to the bill. The
amended O'Mahoney (D., Wyo.)
bill, which died this session but is
expected to be revived in the 86th
Congress, would end juke perform-
arce royalty exemption and raise
mechanical maximum on records
used in coin-operated machines.

The report, authored for five
minority Senators by Wiley (R.,
Wis.) and Ervin (D., N. Car.),
sympathizers with composer
troubles with the high cost of liv-
ing, which has risen so monumen-
tally above the 1909 period when
juke exemption was put into the
eopyright law.

Howeéver, the minority believes
that a comparative study should
be made of recording rovalties go-
ing to composers now, as cqmpared
with the royalties of 1909, to
get true perspective. In any event,
the minority report feels that “a
reason to increase rovalty is not
reason for saddling the juke box in-
dustry with the double burden” of
performance and doubled mechan-
ical royaltV rates.

The minority goes along with the

|originally - suggested Wiley pro-

posal to allow the raised limits on | question: “Should juke boxes con-
| mechanical royalty to substitute

__ |tinue to be exempt from royalty
for performance royalty in juke 5 b ’
play. It believes this “more sen. Payment because part of.bhe money
| sible” course would benefit the song | Would be paid to certain prosper-
writer and composer more directly. | ous writers and publishers?” Mi-

Where would the O’Mahoney |nority savs this beclouds the issue.
bill leave the unaffiliated, indepen- | They feel the question should be:
dent writer, in relation to juke roy- | *Is there such an unfair distribu-
alty? He would be compelled to [tion of royalties collected favoring
join a licensing group, and having | the controlling members of the per-
joined~how much would he ac-|formance royalty society’s board,”
tually get out of the lump sums |that indie composers should not be
collected? The report points out|put in a position of having to join
that such money would be redis- | in order to survive.

I'tributed not according to numbers Technically, the unaffiliated
{of times a tune was played, but by | wrjter who negotiates a license for
{some artificial distribution break- | juke playv royalty, under the O’'Ma-
|down—such as the one which al- | honey bill, could lose his royalty
legedly favors the higher echelon |income for failure to file the li-
{writers and publishers of ASCAP. |cense with the Register of Copy-

The minority opinion takes a |rights, the report points out. Since
sideswipe at ASCAP’s dealings with | the amende(f) O’Mahoney bill re-
its smaller writers and publishers. | quires filing of all juke performance
(It eriticizes the eight
majority report which claims that | recovery in a lawsuit on any license
ASCAP’s internal workings are not | not filed with the Register of Copy-

| germaine to the policy question of | rights.”
composers’ rights to performance | On the other side of the writer-
roy.Yty from juke play. ' (Continued on page 42)

The majority report phrased the

member |royalty agreements, “it would barl

Eli Oberstein
Gets London
Disk Plant

NEW YORK — Eli Oberstein
colorlul disk exec, last week an-
nounced the purchase of a pressing
plant in New Cross, London, which
will press Obie’s Rondo line there.
He added that he has concluded
distribution deals which will place
Rondo albums in 330 Woolworth
stores. These will be carrying LP’s
for the first time.

The Rondo factory has 30
presses. He anticipates pressing for
American-based firms in the future.

Oberstein is also introducing
albums to British variety stores
which heretofore have carried sin-
gles. This activity parallels the
exec’s aclivity 10 years ago in the
American market, where he pio-
neered albun sales in non-record
ontlets via the Varsity and Royale
labels. He predicts LP sales in
England will more than double in
one year,

Trinity Post

NEW YORK —— Irwin Schuster
has been named professional man-
ager of Trinity Music and Towne
Musie, and Mrs. June Noonan has
been appointed “assistant profes-
sional manager of the two firms.

Trinity currently has both sides
of Betty Johnson’s new Atlantic
disk “Hoopa Hoola” and “One
More Time” (The Billboard “Spot-
light” this week). Trinity also has
one side of Jim Lowe’s new Dot

latter “Ja, Ja, Ja”; while Towne
1as the flip, “Chapel Bells.”

Fine Sound a)ens
New Hotel Studios

NEW YORK~—Bob Fine opened
new studios for his Fine Sound,
Ine., this week in the great North-
ermn Iotel here. Fine has taken
over the hotel’s entire Grahd Ball-
room, which is 60x60 feet with an
18 foot ceiling.

Fine and his fran Wilma Cozart
{Mercury’s classical chief} became
the parents of a hoy, Christopher
Robert Fine, Jast Saturday (30).

By LEE ZHITO

HOLLYWOOD —- Members of | contract eliminates all demands for | Marion Williams and Henrietta |

AFM Charges MGA
Film Pact ‘Sellout’

in TV filn production, the Guild

the Musicians Guild of America | residuals use payments.

approved the MGA contract with

Divulgence of some of the MGA

the major studios by a vote of 98 |terms stirred a storm of bitter

to five. Supporters of the Cecil
Reed Guild had to elbow their
way past 200 placard - carrying
pickets composed of American Fed-
eration of Musicians

members. | plovment.

charﬁes from the AFM. AFM ac-
cused Reed of selling out the mu-
sicians to the major movie produc-
ers by eliminating guaranteed em-

BEAUTY AND
THE BEAST . . .

NEW YORK —— The Miss
America Pageant at Atlantic
City, which finished Saturday
(6) had strong music business
overtones this year. Mitch
Miller, he of the famous beard
was & judge, a perfect bit of
typecasting if ever there was
one. Miss Oklahoma, actually.
Anita Bryant, is a pactee of
Carlton Records, strictly be-
cause of the quality of her
voice, by the way. And Ber-
nie Wayne, writer of a number
of hit tunes, penned the pag-
eant’s theme song, “Miss
America,”

Ward Singersl
Break Up; New
Units Formed

r NEWARK, N. |..5— The famous
Vard Singers spiritual group ap-
pears to have been nearly tota]i)y
broken up, at least for disking
purposes. A few weeks back, the
Clara Ward group had recorded
some material for Dot. Now splin-
{ter groups known as the Gay
Charmers and the Stars of Faith,
both composed of various members
of the original outfit, have been
signed for disking by Herman Lu-
binsky of Savoy:

Some weeks ago, Willa Ward
formed the Gay Charmers, which
has already had a release on Sa-
voy. This week, Luhinsky signed
Kitty Parham, Frances Steadman,

Waddie to form the Stars of Faith
[ group.  Another new spiritual
group signed is the Selah Singers.

At the same time Lubinsky an-
nounced the formation “thru our
Records,” of a new gospel label, to
be known simply as Gospel Rec-

Under the old AFM |ords. “Well have an entirely new

Some of the placards read: “Thanks | studio contract, the majors main- |line-up of distributors for this la-
(Continued on page 40)!|bel,” he added.

MAY BE AN ALBUM, TOO

GM Readies Stage Musical
To Hypo New Car Sales

(for the Sellout,” “Big TV Special:
$4.13 a Show,” and “What Hap-
,pened to Residuals.” The contract
went- into effect. Wednesday (3)
and is for a period of three years
and three months.

It gives musicians a 14 per cent
[increase in basic scale pay, but
frees the studios from having to
maintain permanent contract or-
chestras. Henceforth, studios will
hire musicians as they are needed.
Also, the major movie makers will
no lenger have to hire a speci-
fied number of musicians, but are
free to use as few men as they
| wish.  Further, ouce a theat-
rical movie is completed, the studio
|is not restricted Ly its musicians’
contract from releasing the film to
television. Where majors also are

‘Decca Plugs

'Travel Sets

NEW YORK —-— The all-new
“Hi Fi Travel Guide” is the title
of Decca’s newest promotion gim-
mick. One of a series of the label’s
“Silent Salesmen on Parade,” the
leaflet is designed for dealer give-
away purposes. It’'s a two-sided
color job with a full listing of the
label’s “Holiday” and “Midnight”
album sets.

Three of the series of travel-
based sets are depicted in color
on the leaflet and it is designed
for use' as a mailing piece, cen-
terpiece, package or letter en-
closure.

Still on the foreign kick, Decca
has also released an album of songs
by Domenico Modugno, Italian
singer who has the top hit version
of “Volare.” The set is titled “Nel
Blu Dipinto Di Blu.” The title
“Volare,” itself has already been
used for album purpeses by Kapp
Records for its set by Ulmberlo
Marcato, who also had a single
versien of “Volare.”

| girls under Miss Taylor’s direction.

By CHARLES SINCLAIR

NEW YORK —— General Motors
is going musical in an all-out at-
tempt to boost auto sales this fall,
having signed Maurice Evans to
produce and June Taylor to chore-
ograph the Seventh Annual Motvo-}
rama stageshow, due to premiere
at the Waldorf-Astoria October 15.

A special music - and - lyrics
score is being penned for the Mo-
torama event by Glenn Moore and |
Buddy DuFault, with Larry Rosen- |
thal signed for cleffing chores on
a film segment of the program.

There's also talk at the Camp- |
bell- Ewald ad agency (which is
supervising the show for GM) |
recording the Motorama score, pos-
sibly in stereo, and issuing it as a |
special one-shot album available
thru CM dealers. Such an opera-
tion would be similar to the cur-
rent Benny Goodman souvenir al-
bum Westinghouse is selling for
less than $2 via the firm's ap-
pliance and radic-TV dealers.

Staging of the Motorama show
will be fairly lavish with a budget
set for it that’s reportedly “at least
half the price of a top Broadway
musical foday,” according to
agency-execs. The production rep-
resents Maurice Evans’ first entry
into the field of “industrial” mu-
sicals, altho Miss Taylor staged the
dances for last year’s National Auto
Show at the New York Coliseum
and is a veteran of the recent
Oldsmobile - sponsored “The Big
Record” show on TV.

Cast will nm to about 50 per-
formers, including some two dozen
dancers and six top-flight show-

{ The New York run of the Moto-’

rama show will he for 10 days,
with six shows daily (one in the
morning, three in the afternocens,
and two at night) scheduled on a
virtually continuous basis.

“We think that a fresh, imagina-
tive musical is just the thing to
bring in the public to see our au-
tomotive developments,” says a
Campbell-Ewald GM adman.

Merc Kiddie
Labels Now
All Long-Play

CHICAGO—Mercury Reg
is converting its entire -catalog
Childcraft and Playeraft recordin
to 12-inch, 33 r.p.m., with the
lease September 15 of a do
long-plays at $1.98 each.

Range of the kiddie disk mater
runs from nursery rhymes to in
duction to the classics thru fy
records of kiddie material by Ri
Draper and Patti Pagel. Th
Childeraft series Is material mad
in co-operation with Marshg
Fields Enterprises, of which t}
Childcraft children guidance bog
series is a subsidiary.

Playoraft material s materi
solely released by Mercury., Th
initial release has nine Childeraf
and three Playeraft disks. A spe
cial browser box pre-padk of
records is available to retailed
Like all other Mercury long-pla
| disks are exchangeable. All disk
{will be poly-bagged and will ha

four-color covers.
R = o e

‘H'ywood Plant

CHICAGO-—Bill Puinam, foi
mer president of Universal Record
{ing Studios, Chicago. announce
this week he is building a
studio in Hollywood to be operates
as the United Recording Corp. |
has leased 18,000 square feet 3
6052 Sunset Boulevard for &
installation geared heavily - f§
| stereo. Operations will begin laf
in October.

Putnam retains the title of chaif
man of the board at Universil
which he founded more than
decade ago and built into the mof]
important studio between
coasts. Succeeding him for pre
ident there is Bernie Clapper, als
one of the founders.

Audio Pacts
Woallenstein

NEW YORK —— Audio Fidelity
Records has signed conduncior Al
fred Wallenstein to a long-ter
Eact. Wallenstein, who was signeg

y AL prexy Sid Frey, will intrg
duce a new series-of classical musig
for the label. This series will mar,
the label’s entry into the classic
music field. )

Wallenstein and Frey will leave
next week for London to wax some
classical works with an 80-piecdl
orchestra. Men were chosen from
| the London Philharmonic #nd the
iRoyal Philharmonie.

THESE ARE THE FACTS, IT SAYS

The Ira fronstrings Hoax
—How to Sell 25,000 Easy

CHICAGO —— Anyone who has
not heard of Ira Ironstrings by now
1as somehow remained untouched
by one of the grandest promotion
hoaxes in recent times. Here are
the alleged facts as. whispered to
The Billboard exclusively by a
happy but anonymous mahoff of
Warner Bros. Records who recently
breezed merrily thru this city:

Ira Ironstrings is the xylophone-
playing star of an LP in Warner's
maiden release titled “Music for
People Who Have $3,98 (plus tax,
if any).” Such a title obviously
deserved what js known in the
Catskills as “tumul”; it deserfed,
in fact, more tumul than the new-
boin W.B. organization is' yet able
to provide. So the enterprising
W.B. official went {0 a Hollywood
Western Union = office and  dis-
patched a wild hype-type telegram

itol distributor in the couniry com
manding, in essence: “Get on it
The wires were signed simply bul
compelling: “National Promotio
Department.” Then the resourcelt
official flew to New York and fro
a Times Square \Western Unior
office proceeded to do likewist
with every Columbia distributor 3
the country.

Then he mailed out 10000 gun
med streamers to stoies. Capit
and Columbia salesmen. upon se
ing these streamers, understandabl
figured they really had somethin
so they hyped all the harder.
In Los Angeles and New York
W.B. chartered lLelicaptess to ha
streamers worded “\Watch for I
Ironstrings” over
beaches, ~further
Cap and Columbis men into a

all Street Journa

about Ira Ironstrings to every Cap-
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NETWORK RADIO

Marek Compares Cliburn and Horowitz

George Marek, RCA Victor
veepes and music director, hosted
on the 8:30-9:30 “Nightline” slot
last Monday (25) on NBC-Radio.
It was a refveshingly adult hour,
during which he gave the public

fgcompnring the
most famous

two waxings of

" Tchaikowskv's First Piano Con-

eorto. Disks spun were Van Cli-

~ bura’s little hotcake and Vladimir

Horowitz® (Toscanini) rendition,
which has sold over 400,000 since
pressed some 20 years back.
Marek played most of the first
and second movements of both
‘versions, and a small part of the
third movement as recorded by
Cliburn only. Thesis stressed was
that, of all the arts, music is most
dependent on interpretation, and
that where legitimate differences

of interpretation exist, audience
benefits. Compavison between the
young Texan's leisurely, velaxed
style and the mare rhvthmic and
nervous approach of the older
master was fascinating, and lis-
teners were left Lo draw their own
conclusions.

Marek is to be coinmended for |
not having once mentioned rlmll
both recordings are on RCA/!
label, and tor offcrinf a musical
hour that made the hearey, and
not the commentators, the chjel
eitig. Bernig Ijocles. |

NIGHT CLUB

Village Gate Swings Open Charmingly

At D’Lugoff’s Village Gate

romises to become a haven for
Folk music enthusiasts. The new
nitery has the rustic charm of a
rathskellar. The attractive, com-
fortably informal room is deco-
rated simply with a few modern.
paintings, college pennants and
sections of beer kegs. Food is
good. aund prices are modest.

Curcently featured are Elly
Stone and the Gateway Singers.
Miss Stone has a lovely lyric

soprano. Her repertoire is varied
and interesting. She accompanies
herself on guitar and proves a
real charmer, especially on her
ballads. Her numbers include
“Oh, No, John,” the original
French version of “Autumn
Leaves” and several sprituals and
folk songs from other countries.
She prefaces each selection with
a brief historv of the song.

The Gateway Singers, Decca
artists, are a spirited group of en-

.

tertainers who obviously enjoy|
what they're doing. Their mate-
rin]l ranges from wilty, saliricnll
selections to lraditional numbers.
They provide -theiv support on |
guitars and a fivessleing banjo
Their New York debuf is highly |
iinpressive on such fare as "'I'In:I
Rock Island Line,” “The Fox’
“The Ballad of Sigmund Freud”|
and “Ezckiel Suw the Wheel.
DLugoft's future plans call for
the presentation of folk programs
and concerts. "The room will alsd
spotlight jazz and classical artists
—both established and unknown.

Howard Cook. |

NETWORK RADIO
‘Upbeat’ Pattern

C:BS Radio is doing a nice job
of musical fence - straddling with
its weekly “Upbeat Saturdav
Night” series; there’s enough of
the jazz flavor in it to draw the
Newport fans, but not so much
that it will scare away Mom and
Dad. ‘

The show goes off smoothly
enough so that the ambivalent
pature of the musical approach
goynds continuously interesting

Is Jazz Mugwump

in its 7:03-7:30 p.m. slot.

On the stanza caught (August
30) guest stars were bassist
Chubby Jackson and jazz violinist
Jackie Paris. a veteran of wax
and nightclub circuits, with dee-
jav Jim Lowe as host-emsee, and
Eddie Collins fronting the house
band.

Producer Dick Teela wisely
keeps the talk to a minimum,
allowing a maximum of showcase

for the guests. Jackie Paris thus
was given an effective double tea-|
turing with “In the Still of the
Night” and “Softly, as in a Morn-
ing Sunrise,” bringing a fipe
swinging beat to the standards.
Jackson scored equally well in aj
pair of his own jazz peanings. |
Elliot Lawrence, an extra guest,
turned in a fine kevboard styling
on the Lerner - Loewe “On the|
Street Where You Live,” with
Eddie Collins providing a neat
upbeat job on “Cuss’ Blues.” AH
things considered, the show is
solid weekend musical fare.
Charles Sinclair.

NETWORK TV

Another Pleasant Sullivan G.|. Show

Ed Sullivan’s annual U. S. Air
Force Talent showlast Sunday
(CBS-TV, August 31) spotlighted
13 regional winners with veteran
movie actor (turned producer)
Dick Powell as a pleasant but
somewhat wearv emsee. Highspot
of the show, oddlv enough was a
tilm-clip plug for Powell’s new
movie The Hunters.” Three jets
roared thru a strikingly beautiful

-aerial ballet; while ex-air force

man John Gabiiel (now an actor

in the film) warbled the title tune
(which he also penned) with virile
effectiveness.

Standouts among the service
talent were an operatic-styled
baritone, a comedy magic act, an
Irish tenor, and a vocal chorus
(girl on lead and three men). The
last named act shapes up as a
good bet for today’s rock and roll
minded record market. The fem
lead has a powerful voice, attrac-
tive face and sound showmanship.

Jack E. Leonard ran thru his
usual insult-the-audience routine
for a fair amount of laughs, but
his hooting bit isn't as funav now
that he’s thinner. Actually, the
comic was out 6f place in a sen
ice show line-up, and the impact |
of his performance was lessened
accordingly. Several Miss Amer-
ica contestants were on hand to
provide visual stimulation, as did
a legF,\ chorus line which opened |
the show in an “Off We Ge Into
the Wild Blue Yonder” produc-
tion number reminiscent- style-
wise of Dick Powell’s old Warner
movie musicals in the 1930’.

June Bundy.

REVIEWED

Poni Tails Visit Clark

Dick Clark presented an un-
usually melodic bill on his Sat-
urday (30), show over ABC-TV.
Class act of the night was the
Poni Tails. The three pretty teen-
agers, showcased effectively on a
carousel, lip-synched gracefully
their hit waxing -of “Born Too
Late,” Also in a lyrical groove
were Jim Reeves’ gentle chanting
of “Blue Boy” and Betty Madi-
gan's vivid thrushing on “Dance,
Everyone, Dance.” Rock and roll
exciternent was provided by Bill
Haley, while Eddie Cochran’s
sexy rockabilly style scored with
the girls. Clark was, as usual,
an ingratiating emsee and solid
salesman for Beechnut.

Bundy.
New Shukespeare Score

The musical monopoly which
Mendelssohn has enjoyed on in-
cidental music for Shakespeare’s
“A Midsummer Night's Dream” is

IN BRIEF

being given a sharp jolt by Marc
Blitzstein. He Iras penned an at-
tractive new series of song back-
ings, scene bridges and other
tuneful moments for the hand-
somely mounted production at
the Stratford (Conn.) Festival. It’s
headed for wax, coupled with
“Winter’s Tale” by the same team,
Simple, melodic and soundin

here and there like a Kurt Wei

version of “Greensleeves,” Blitz-
stein’s score for chamber group
and voices fits the light, airy
mood and is a perfect setting for
fine performances hy June Havoc,
Richard Waring, Inga Swenson
and others in the cast.

Sinclair.

Opus Jazz, Edited

The CBS network radio series
“The Best in Music” .Sunday,
1:05 p.m., EDT, promised a pre-
miere of Bob Prince’s score for
the new Jeroine Robbins bal]etz,
“New York Export, Opus Jazz.

In fact, the music was promised a
number of times during the first |
three segments of the broadcast. |
When the time came, however,
all that was peirformed was three
minutes of the Prince music. It
seems wrong somehow to promise
something and deliver only a bit
of it. It might have been better
to forget it entirelv. Rolontz. I
Andy Williams

Andy Williams’ Chevy Show-
room, caught again last Thurs-
day (4), has picked up steam from
an already strong start in June.
The singer has developed into a
snappy, swinging, altogether pol-
ished showman who handles him-
self equally well in the singing
and emsee chorves. He's a real
comer who doesn’t suffer at all
from-the extremely slick produc--
tion job by the supporting cast
and behind-the-scenes crew. The

immicks are clever in seguing
rom one bit to the next, and the
pacing is tops. Williams and the
staff deserve. a regular network
slotting this winter, Grevatt.

Roberta Sherwood a Hit
Via Nostalgic Sincerity

By BERNIE 1IODES

Robeita Shorwood packed the Latin Quartgr, New Yok at the
opening of her four-week stand dast ‘thursday (28). Laying aside
her trade-mark sweater und glasses when she got onstage, she prov
ceeded to hypnotize the audience with her weary voice and belt.
‘em-out stvle, Her very plainness, sincerity and nostalgic slow
Leat — all these qualities contrasted relveshingly with the rest of the
big, glamorous, sucy revue,

By this time, the “Cindevella of Song’s” story is well kaown
then maguzine arlicles, newspaper cohnmns and ‘I'V shows such as
“This Is Your Life,” and :the rable silters want to help her heac
ler burden. They cheered ler tustily as she sang such nuwbers ag
“Lazy River,” and “IF 1 Can Ilelp Somebody” and elapped approv
ingly as she dunced about and hit her old oymbal,

Miss Sherwood’s recards are mot for teen-agers, since she 3
essentinlly an adult experience. Nor does her strong personality
or the visual effoct she hus on audiences transfer easily to disks,
But those who have seen hor perform will buy her Decca nbis,
latest of which Is “Country Songs for City People.” The singer’s
tall, blond, college-going son got a big hand for a rockabaltad
rendition of “Girl of Mv Dreams.” Pianist Ernest Di Lovenzo,
quitarist Red Newmark and Jo Lombardi’s ork gave hee line
support,

Comedian Corbett Monica demonstrated an easy delivery and
amusingly novel patter. His iinpressions of movie sturs have tho
hite of oviginal satfre, Judging by audience response, Monica {5 ou
his_way up. The other singers, dancers aud beautitul bodies in
Douu Avden’s lavish production are familin elements making up the
mixture as befove.

Too Much of a Good Berle,
But 500 Club Has a Hit

By HOWARD COOK

Milton Berle, who is back in the niterv groove after an
absence ol close to nine years, is suffering from the same malad
that dethroried him from his reign ag “Mr. Television.” Too lllll-{l
Berle. His talents as a comedian are well known. He is a master
of ad libs, audience insults and shady lines, but his continual
Eresence onstage and his mania for eutting in on other aets

ecomes a bore.

In his current revue at the lovely 500 Club, Atlantic City,
N. I, he is snpported by Bobby Bryant, a tap dancer; Jackie Fon-
tane, a verv buxom chantress; the Dunhills, a male dancing tiio;
Stan Fisher, an excellent harmonica plaver and a sextet of opera
singers. Fisher is great and equally adept at pseseuting classical
and pop selections. After his scheduled nnmbers, he does a med!ey
of audience requests and, of course, a dyet with Berle. ‘The Metro-
politan Sextet presents excerpts from operas in comic style. Besle’s
appearance with this group in clown make-up and tattered tx is
oue of the funniest bits on the program.

Miss Fontane does a so-so warbling stint on “Blues in tho
Night,” but her major contribution to the program is her health
tarso. She also does a duet with Berle. Berle does a routine with
the precise and rhythmic Dunhills. Bryant, a very agile and
acrobatic tap dancer, was the only performer to escape interference
from Uncle Miltie. Another amusing part of Berle’s revue is his
introduction of a lovely Japanese miss with whom he converses in
something resembling japanese.

‘Houseboat’ Floaics on Sea
Of Laughs, Loren and Music

By TOM NOONAN

Stars: Cary Grant, Sophia Loren. Producer. Jack Rose. Director, Melville Shavclson;
Songs, Jay Livingston and Ray Evans. Music score George Duning. Distributor,
Paramount Plctures. Running time: 512 minutes. Reviewed at sncak preview, New
York, August 29.

Cary Grant and Sophia Loren whirl thru this light comedy
in high stvle and in so doing succeed in disproving the old showhiz
adage “It's murder to work with children.” Actually three kids,
Mimi Gibson, Paul Petersen and Charles Herbert, add much to
the proceedings. Other important additions are the performances of
Harry Guardino, Martha Hver and Eduardo Cianelli.

Action involves a Government employee, (Grant) separated
from his later deceased wile, who goes against the grandpafents
and takes his three children to live with him. A small apartment,
the children’s dislike for him and the life they are leaving, plus
his inability to understand them make for many problems. In tha
meantime the daughter (Sophia Loren) of an Italian svmphonio
conductor (Eduardo Ciannelli) is dving to get out on her own to
meet some American men. This she does, in the person of tha
youngest of the thvee children when both run away ftom their
respective fathers.

More complications set in when the house Crant has bought
is wrecked by a train. The family, with Miss Loren as maid, gets
a broken-down houseboat which of course is turned into a palace on
water by pic’s end. Martha Hyer goes for Grant, but Miss Loren
wins.

Sophia’s Columbia disk of “Bing, Bang, Bong” and the title
theme get good exposure, with the youngest child playing the
latter on harmonica thruont the flick. “Bing” is getting good air
play already and, when the film hits neighborhood houses, both
tunes should be pushed even more strongly. Sam Cooke sings the
theme song (“Almost in Your Arms”) over the smart eredits and oa
a Keen label single, The tune is also on wax via Joe Reisman
Ork, RCA Victor; Don Costa, ABC-Paramount: Les Baxter, Capitol;
and Ralph Marterie. It’s a highly enjoyable film with good music,
yocks and Loren to gaze upon. What more can a guy want?
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FIFTH LINK

Storz Ch

ain Buys

Oklahoma Outlet

® Continued from page 1

made up Into a combined list by
Storz program director Bill Stewart,
who Eeadquarters with Storz in
Omaha. Many of the “Pick Hits”
and “Extras” are selected from this
master list, as well as from the
Billboard’s “Coming Up Strong”
and “Spotlight” selections. The
number of dealers surveyed in each
town ranges from 15 in New
Orleans to 50 in Miami.

The Storz stations also play a
few new releases, but Storz frankly
admits that selection of these disks
depends upon the stature of the
srtist and label since it's just not
possible for our men to listen to
200 new releases each week.”

Altho Storz has been called an
enemy of the name disk jockey by
some in the trade, the broadcaster
opines that the disk jockey or per-

Ruth Lyons’
Christmas Set
For Candee

CINCINNATI — The

new

Candee Records label, headed up outlets in Kansas City, Miami, and |

by Ruth Lyons, WLW-TV and
radio star, long the hottest piece
of air property in the territory, |
makes its bow sometime in Octo-
ber with the release of an all- |
Christmas album comprising 10
tunes from her own pen. Title of
the album will be “The 10 Tunes
of Christmas” and pressing is being
done by King Records here.

Included in the list of tunes will
be “Let’s Light the Christmas Tree” |
and “Merry, Merry Christmas” re-
leased in 45 form last holiday sea- |
son on Harry Carlson’s Fraternity |
label and which created consider-
able excitement in the area cov- |
ered by the four Crosley Broad-
casting outlets, namely WLW-T, |
Cincinnati; WLW-D, Dayton, O.;
WLW-C, Columbus, O., and
WLW-1, Indianapolis. The Ruth
Lyons “50-50 Club” show is simul-
cast over the four-city network
from 12 noon to 1:30 p.m. Monday
thru Friday. !

The single release last season was |
hampered  somewhat by the fact |
that the record broke too late to
garner the full benefit of yuletide
sales. Despite this, sales of the rec-
ord are estimated to have exceeded
the 100,000 mark.

Aside from the merit of the
songs themselves, the firm reception
{;iven the single was attributed
argely to the overwhelming popu-
larity held by Miss Lyons in the
territory covered by her show. Also

(Continued on page 42)

LP Stereo Deb
By Audiophile

SAUKVILLE, Wis.—Ed Nunn,
president of Audiophile, this week
released his first three 12-inch
stereo_disks, with predictions that
the label’s output of two channel
disks would probably hit a dozen
before January, 1959. Two wax-
ings by Doc Evaus’ Dixielanders
and another by King Arthur, pian-
Ist and his rhythm section, are in-
cluded.

All stereo and monaural disk-
ings, of which there are now about
35 packages on Audiophile, will
be pressed by Sid J. Wakefield,
Phoenix, Ariz., in whose operation
Nunn is a co-partner.

Audiophile has the following
distributors: Record Distributors,
Chicago; Arc Distributing, Detroit;
‘Coda  Distributing, Minneapolis,
and Circle, Denver.

sonality is actually the heart of his
stations, and it is a company boast
that his disk jockeys earm more
than the disk men on other sta-
tions in the market.

Aimless chatter is discouraged,
but Storz ( & one-time deejay him-
self) maintains: “We want our men
to talk enough to become person-
alities to achieve individval identi-
ties. Otherwise the station’s sound
is apt to become only ‘background,’
and we want the listener to listen
actively.” Storz cites as typical
personality deejays, Eddie Clark,
WHB; Dan Dnaiels, WDGY; Larry
Wilson, WTIX, and Jerry Wichner,
WQAM.

The acquisition of the Okla-
homa City station gives Storz five
stations again. He sold KOWH,
Omaha (for which he paid $75,-

000 in 1949) last year (June,'

1957) for $822,500. He bought
WTIX, New Orleans for $25,000
in 1953 when the 250 watter out-
let was low man in an 1l-station
rating fight. In six months the sta-
tion was No. 1, and today {a 5.000
watter) is still No. 1 — both Pulse

! and Hooper.

The pattern from low-rated to
No. 1 has been repeated by Storz

Minneapolis—all purchased since

1954, WHB in May, 1954 for|

$400,000 (then fouyth-rated outlet);
and WDGY and WQAM in 1956.

Storz believes in hiring young
execs who've come up from the
ranks. For instance, George W.
Armstrong, now veepee-general
manager of WHB, (one of the coun-
try’s top billing stations altho Kan-
sas City only ranks 22d in the
nation) was only 26 and a KOWH
salesman when Storz made him
general manager of WTIX in 1953.

Storz considers himself a cham-
pion of the disk jockey (he made
deejay Jack Thayer general mana-
ger of his Minneapolis- Station
WDGY,) and is proud of the fact
that he inaugurated the First An-
nual Pop Music Disk Jockey Con-
vention and Seminar in Kansas City
last March. The event (again un-
der Storz’ sponsorship) will be held
in Miamj next year.

Victo;—ReIeases
Kaye Film Track

NEW YORK—RCA Victor has
released the original sound track
recording of “Me and the Colonel”
to coincide with the showing of
the Columbia Pictures film starring
Danny Kaye. Background music
for the film was cleffed by George
Duning, who wrote such scores as
“Picnic,” “Pal Joey,” “The Jolson
Story,” ete. Pic is based on the
Broadway play, “Jacobowsky and
the Colonel.”

ART CENTER
GETS IKE OKAY

WASHINGTON — Presi-
dent Eisenhower last week
(2) signed a bill paving the
way for construction of a cen-
ter for the performing arts in
the nation’s Capital,

The concert hall and opera
house, when completed, will
boast facilities comparable to
those in other major cities here
and abroad.

The President now must
approve 15 general trustees
who, along with 1% federal
officials, will make up the
board of trustees. Board will
operate within the organiza-
tion of the Smithsonian Insti-
tution. (The Billboard, Sep-
tember 1.)

Under the law, if money for
construction of the center is
not raised within five years,
the project is to be abandoned
and the money already raised
will be used to buy works®of
art for the Smithsonian Art
Gallery.

RONTY AGAIN

Russ Tapes
Bring New
Music Clash

NEW YORK—-Another act in
the parlous story of Bruno Ronty
and his various recording labels,
Russian- tapes and dark iints of
“irregular and unauthorized” re-
leases of such tapes unfolded last
week. It seems Ronty has started a
new record label, titled, sensibly
enough, Bruno Records. It has
been issuing LP’s for a while now,
mainly of Russian orchestras and
featuring big name Russian soloists.

Ronty used to have a label
titled Colosseum Records up till
about a year ago. At that time
many in ti;e trade claimed that he
had  an  “irregular and un-
authorized” source for his Russian
and Eastern European Tapes.
Russian tapes are handled in this
country by Leeds Musie, which
leases ‘them to diskeries such as
Westminster, Vanguard and Moni-
tor via an agreement with a
Russian licensing agency. Early
last year, according to Leeds,
Ronty withdrew his Colosseum la-
bel from the market after he was
enjoined from issuing various re-
cordings of Czech symphonies and
artists in a suit brought by Artia
Records on behalf of the Czech
firm Supraphon.

There has been much mumbling
on the part of many of those labels
that issue tapes leased from Leeds
about the disks that Ronty has re-
leased on Bruno. There were rum-
ors that his records were rather

(Continued on page 42)

MUZZLE THAT TUBA AND
MELLOW THAT OOMPAH

NEW ULM, Minn. — A unique
recording session took place here
recently which may help bring
back the lost glories of oompah
type music. The session was staged
by Pleasant Peasant Records.

C. B. Brown, whé calls himself
the pleasant peasant, describes
long-term plans which called for
“oompah music of a de-clannished
form—something with universal ap-
peal.” He said that as in all forms
of pop music, the beat is what
sells, thus “the logical approach
was to save the beat but muzzle
the orchestra-tuba duel, plus mel-
lowing the harsh spots.”

A hand-picked group of musi-

cians from several of the old-
fashioned bands operating here-
abouts was selected. “The very
fact that the session came off was
somewhat of an accomplishment,”
according to Brown, “because
many of the musicians did not re-
turn from distant jobs until four
to seven o'clock in the morning.”

“Things turned out good,”
Brown continued, “in spite of con-
cern over church clock bells and
traffic clamor filtering thru walls
of the National Guard Armory
band room where recording activ-
ity took place. Two 45 r.p.m. sin-
gles will be released within a few
weeks unless something not taken
into account develops.”

DISTRIBUTOR NEWS

By HOWARD COOK

Jim Sanborn, of Sanborn Music Company, Cleveland, reports
heavy action on “Where the Blue of the Night” by Tommy Mara on
Felsted. Felsted is also cooking with “Oh, Jolmny, Oh” by Kathy
Linden. “Gotta Have Rain” by Max Bygraves on London is moving
well. “Tulips in Amsterdam” by Mantovani on London is a big item.
“Fried Onions” by Lord Rockingham's XI (London) looks promising,
Hottest LP's are “Gems Forever” by Mantovani on London, “Hits 1
Missed” by Ted Heath on London, and “Al Hirt’s Dixieland Group” on
Audio Fidelity, “Great for Dancing” by George Evans on London is
also a big album. Sanborn states that the London and Audio Fidelity
'packages have been selling well. Russ Milner, former Decca salesman
in Cleveland, has replaced Bill Harding in Sanborn’s Dayton, O., branch,
Hardy has gone 1o Joe Clancy and Company, repiesentatives for the
Voice of Music in Ohio and Indiana.

Manny Goldberg, Mangold Distributors, Baltimore, lists
several new platters that are showing hit signs. M-G-M is hot
with “It's Only Make Believe” by Conway Twitty and “There
Coes My Heart” by Joni James. “Little Starry Eyes” by Johnny
Garner on Imperial is going strong. Little Richard’s latest Spe-
cialty release, “Baby Face,” is big. M-G-M’s new albums are going
well. The new sets include “Today” and “Yesterday” by Maurice
Chevalier, “The Fanny Brice Story” by Kaye Ballard, “This Is
Sheila Guyse” and “Jazz in Black Tie,” by Morty Craft. Van-
guard’s new Paul Robeson LP has gotten a strong initial reaction.
Mangold is planning a strong promotional drive on Disneyland
Records to tie in with the heavy radio and TV plugs that the
diskery will launch this fall.

Bob Desdecker, of Lyric Distributors, Buffalo, reports that
“As Long as Life Goes On” by Milton Grayson on Keen is one of his
strongest records. He feels it will become a big disk. Other fast-moving
records include “We Have Loved” by Jackie Wilson on Brunswick,
“The End” by Earl Grant on Decca, “Down the Aisle of Love” by the
Quin-Tones on Hunt, “Firefly” by Tony Bennett on Columbia, “Your
Cheatin’ Heart” by George Hamilton IV on ABC-Paramount, and “Wild
Child” by Ivan on Decca. “The Happiest Mandolin” by Peler DeAngelis
on Challenge is selling well. ABC-Paramount also has good sellers with
“Gotta Have Rain” by Eydie Gorme and “Truly Love” by Johnny Nash,
Other strong disks are “Big Daddy” by Jill Corey on Columbia and
“How the Time Flies” by Jerry Wallace on Challenge. Biggest -albums
are “King Creole” by EK is Presley on RCA Victor, “Nel Blu Dipinto
Di Blu” by Domenico Modugno on Decca and Johnny Nash on ABC-
Paramount.

, NEW YORK SCENE: Murray Ziscoso of Alpha Distributing
[ Company reports strong sales on “The 10 Commandments of
Love” by the Moonglows on Chess. “Love Me” by Jerry Butler
and the Impressions on Abner is doing well. “I'm So Young” by
the Students on Checker looks like 2 winner. “La-Do-Dada” by
Dale Hawkins on Checker is stepping out. “Darling, Can't You
Tell” by the Clusters on T-G is beginning to show. “No One
Knows” by Dion and the Belmonts on Laurie is clicking. “In
the Mood” bv Hutch Davie on Atco is moving strongly. “Promise
Me, Love” by Andy Williams on Cadence is big. Strongest LP’s
are “Pat Suzuki, Vol. 2” on Vik, “Johnny Cash” on Sun, “Ricky
Nelson” on Imperial and “jonah Jones at the Embers” on Vik.
Johnny Cash has a tremendous EP in his “Johnny Cash Sings
Hank Williams.”

NOTES IN THE MAIL: Mike Lipton, of Cosnat Distributons,
’Cleveland, according to Roulette’s newsletter, has been getting a strong
reaction to the KYW show he has established with Co-Star Records.
The show, which is 20 minutes nightly, features a listener acting a
scene opposite one of the stars in the Co-Star series. Success of the show
has sparked sales in the LP’s, Pete Garris, of Tico Distributing Come-
pany, New York, advises that “The Day I Died” by the Playmates
on Roulette looks like a smash follow-up to “Don’t Go Home.” Other
strong Roulette disks are “One Day Next Year” by the Heartbeats, “Bad
Girl” by Valerie Carr, “The Crawl” by the Fireflys and “My Promise to
You” by Paul Anthony.

Mrs. Coral Lee Sawyer, of Scan Distributing, Buffalo,
writes that Scan has strong records with “Congratulations”
by the Chantels on End, “Baby, Wait,” by Gerry Granahan
and “Nothin’ Shakin’” by Eddie Fontaine on Sunbeam, “Big
Brown Eyes” by the Redjacks on Apt and “Bong Bong” by Vince
Castro on Apt.

Max Cooper and Associates, publicity crew for Chicago distributor
Lennie Garmisa, scribes that one of the real hot items in the Chicago
area at the moment is the “Living Language” series of instruction in
Spanish, French, Italian and German.

DISTRIBUTOR DOINGS: Frank Conklin of Lin Records
has set the following distribs: A & I, Cincinnati; Bill Lawrence,
Inc,, Pittsburgh; Records, Inc., Boston; Harmony Distributors,
Buffalo; Southern Distributors, Louisville, and James H. Martin,
Inc.,, Chicago. Conklin recently returned from an extensive
promotion tour of the East.

Bob Heller, of Chips Distributing Company, Philadelphia, recently
celebrated the firm's First six months as a record distributor. He hosted
a party for the record trade which he writes was 2 :'gala affair.” Strong-
est disks at Chips. presently are “Rock-In’ Robin” by Bobby Day on
Class, “Are You Really Mine?” by Jimmie Rodgers on Roulette and
“Little Star” by the Elegants on Apt. Heller also recommends “Pretty
Little Pearly” by the Click Clacks on Apt.

[ 2 ) o © 6 0 o
Every zonceivable kind of
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VOX JOX

By JUNE BUNDY

PLUG STAMPS: In a move to |
concentrate deejay attention on the |
plug side of a record, Mercury's |

ublicity director, Tommy Schles- |

ger, has come up with eight dif-
terent “plug side” sticker-stamrsl
for deejay p?atter labels. The eight
stamps, each of which features a
di{ferent drawing, include a plug-
horse, champagne plug, bathtub

Jug, plug-nickel, radio plug, and

Ere plug.

GIMMIX: Paul Schaefer, |
KONO, San Antonio, and fel-
Jow jocks are conducting 2
“KONO Lucky Word Con-
iest,” whereby every hour
ihruout the day they announce
a “Lucky Word” of the hour,
with one letter of the alpha-
bet given out during the fol-
jowing 60 minutes. Persons
whose last names begin with
that letter are invited to call
snd give the “Lucky Word.”

A $5 prize is their award,
snd if their name has previ- |

ously been circled in the
KONO phone book, they re-
ceive a bonus of $50.

Deejays at WRSA, Saratoga
Springs, N. Y., have been serenad-
ing returning  vacationers with
“White Christmas,” idea being to
call the motorists’ attention to “the
fact that if they dont drive care-
fully they won't be around to hear
it in December.”... Bob Bryar,
Dick Smith, Milt Xray and Paul|
Larson, WROC, Worcester, Mass., |
acted as alternate emsees this sum-
mer for a series of weekend record
hops at White Citv Amusement |
Pack. Top r.&r. disk artists lip-
synced to their records for the Fri-
day night events, which have
pulled an average attendance of
3,000 each week!

THIS ‘N° THAT: Dave
Holliday, KMAC, San An- |
tonio, is also a professional
hypnotist and an assistant in-
structor at the Southern |

School of Hypnotism In San
Antonio. . . . John Wolfe,
WDOS, Oneonta, N. Y., is
taping all of his interviews
with disk artists and hopes to
produce a package deal,
which he will make available
to other jocks. Meanwhile,
he's anxious to hear about any
“special gimmicks other jocks
may be using across the coun-

Jean Bardo. WDIX, Orange-
burg, S. C., and his bride, Tippy,.
spent their honevmoon in New
York City last month. ... Deejavs
Ray Curtis, Dave Steere, Bill John- |
son and Jim Topping, KPHO, |
Phoenix, Ariz., co-hosted a free
back - to - school record hop (in
co-operation with the local Mont-
gomer_v Ward store) last week from

to 10:30 p.m., September 4, in
Ward’s downtown parking lot. .. . |
Don Graham, KOOO, Omaha, was
emsee at a Coca-Cola Record Hop |

(Continued on page 40)
|

i

ON THE BEAT ;

The inexorable clock moves on
and as it must happen every year, |
he back to school movement is in
ull swing again. The singles wing
of the disk industry, as has become
customary, has again taken note of
this great teen migration from va-
cation back to the olassroom. The |
reference, of course, is to record
product and song titles but one |
disk man, who preferred to remain
Anonymous, perhaps voiced the
thoughts of many. “It’s about time
we got those delinquents off the
streets and back into class. Don't
use my name, however, because we
sell them a lot of records. Besides,
they buy a lot move disks when
they're in school,” he asserted.

Judd Phillips, brother of
Sun Records’ Sam Phillips,
has started his own Judd la-
bel, down in Sheffield, Ala.,
and as part of the promotion
for his initial disk, he finds
himself right in the thick of
the back to school movement. |

By REN GREVATT

The disk is Bobby Denton’s
“Back to School.” Last Satur-
day (8) the plan was to have
Deuton appear on the Dick
Clark evening show (ABC-TYV)
at which time an entire seg
of the show was to be built
around the so-called “return |
to learning” theme. [

Another disk of the samme tune,
issued recently, was by Joe Fuller
on the Hi label, out of Nashville.
This too was a first, marking the
initial release of the new label.
Johnny Ferguson, making his debut
on Dececa, does so with a disk ‘ti-
tled “’Til School Starts Again,”
while Warner Mack, already inow
as a hot Decca property, has come
thru with his newest, “Going Away
to School.” This discusses the sit-
uation of one who leaves town and
the local chick for private school.

Last June, there was a bar-
rage of “school’s out” type
records, with vacations, sum-

mer jobs, moonlight, etc., be-
ing key topics of song materi-
al. These records are all close l
to the basic things of life, the
basic needs of teen-agers. They
are, in the words of veteran
Billboard music editor,
Paul Ackerman, “protoplas-
mic, grass roots type records
for protoplasmic kids.” Ac- |
cording to Ackerman: “If the '
record has a protoplasmic

sound and beat, the kids will |
get the message.” I

It might also be noted that Judy
and Joyce, a rair of sharp-looking
new Decca t\rushes, have cut a
disk called “Nursery Rock.” No,
this doesn’t have anv direct con-
tact with schools. More aptly, it
could be called the pre-school
scene. But it does point up the
fact that there’s a lot going on these
days, even amon% the play pen set.
This group itself, of course, will

(Continued on page 49)

WHEELING AND DEALING

TALENT TIDINGS
By BOB BERNSTEIN

Richard Strauss’ “The Silent
Woman” receives its American pre-
miere October 7 when it opens the
New York City Opera Company
season. A waxing deal is in the
works for the gomic opera in its
English translation by  Herbert |
Bedford. Margaret Webster will di-
xect. The troupe is bringing back
Benjamin Britten’s “Rape of Lu-|
crelia,” first seen in 1948 as a
Broadway offering, and Rossini's |
‘Cenerentola.”

B'DCAST BEEPS: Wak
Dinsey’'s ABC-TV series will
feature the life of Tchaikow-
sky this fall and the video de-
but of “The Whale Who
Wanted to Sing at the Met.”

.. . Chubby Jackson, jazz bass-
jst, received the Upbeat |
Award from CBS Radio's “Up-
beat Saturday Night” . . |
Jimmy Dean’s new daytime
sirip debuls September 15, 2. '
2:30 p.m., on NBC-TV. Mean-
while, George Ilamilton IV
has taken over his old show
Saturdays, 12-1 p.m. ... “Kiss
Me Kate” has been given a
November 20 berth by NBC-
TV, 9-10:30 p.m., EDT.

LONGIHAIR: FErnst Krenek,
voled atonal - jazz - classicist,i

|

has begun an extensive Europeanl
lecture - conducting - composing |
tour, winding up with the first|
performance of his opera “The Bell
Tower.” . . . The Juliard String |

Quartet is touring Iron Curtain |
countries. . . . Pablo Casals has
been named director of Puerto

Rico’s new symphony ork. Opening
ooncert is November 6. . . . Rich-|
ard Hauser, 24, succeeds the late
Ralph Edson as prop master for
the Metopera. . .. The Wagner Op- |
era Company starts a U, S.-Can-
ada tour of three Italian works
October 7 in Wilkes-Barre, Pa. ...
Alan Hovhaness’ “Mysterious
Mountain,” commissioned by Leo- |
pold Stokowski, will get a N. Y.I
airing September 25 at Carnegie
Hall. Fritz Reiner and the Chicago
Symphonv just waxed it for RCA
Victor.

CINEMATTERS: Opera
singer Victor Lundin makes
his film debut in “The Mira-
cle” for Warners. . . . The
Mitchell Boys Choir will be
featured in “Johnny Rocco”
for Allied Artists. . . . Roger
Edens and George Sidney, who
teamed on “Showboat” and
“Harvey Girls” for M-G-M,
will produce and direct “Here
Come the Brides,” an original

. . . Jacques Bergerac turns
chanter with  Paramount’s
“Thunder in the Sun,” Cyril
Mockridge penning the score.

NITERY BITS: Teddi King at
the Cate de Paris, Washington. . . .|
The Rover Boys at the Plavbov,
Chicago. ... Buddy Bregman, pi-
anist - arranger for Guy Lombardo
for 12 years, has formed a 12-
piece string group called “Bows
and Beaux.” He'll nairate the act
from the piano, with the eight men
and four girls supplying dance and
pantoniime as \\'eil as music. Nit-
ery tour starts in November. |

musical for Columbia Pictures. l

i

The September issue of
Harper’s Magazine carries a
provocative article, “TV Rat-
ings:  What They Really
Mean,” by Bernie Asbell, Chi-
cago staffer of The Billboard.
. . . The American Academy
of Dramatic Arts marks {ts
75th birthday this month, . . ,
William Urai, director of the
Espenak School, N. Y., just
completed a piano suite called
“B. B.” divided into six moye-
ments: March of the Censors,
Brigitte Watching the Sunset,
Her Cat, Her Music Bex, Song
With Gong and B. B.’s Dance.
Dora Records will wax it

MUSIC AS WRITTEN

By BOB ROLONTZ

JAZZ SCHOLARSHIPS FOR 1958

Scholarship awards were given out last week by the
School of Jazz at Lenox, Mass. Here are the winners of
the jazz scholarships set up by various festival boards and
by corporations and individuals. The BMI Scholarship in
Composition, totaling $385, went to M. Arif Mardin of
Istanbul, Turkey. The Louis Armstrong Scholarships, estab-
lished by the Newport Jazz Festival and totaling $1,025,
went to Bobby Cairns of Edmonton, Alta., Cang;
John Mason, Chicago; Jon Mayer, New York; Dan Stewart,
Bloomington, 1nd.; Dom Turkowski, Boston. The Herman
Lubinsky scholarship of $385 went to Dale Hillary of
Edmonton. The Great South Bay )azz Festival scholarship,
totaling $385, went to Robert Gordon of Long Island, New
York. The School of )Jazz benefit fund, totaling $670,
to Bradley Jones of Jamestown, N. Y.; Albert Malacara of
Amarillo, Tex.; Kent McGarity of Norwich, N. Y.; James
Milard of Newburgh, N. Y., and Bernard Wilkinson of

~ Broeklyn.

‘STAR SPANGLED BANNER’ DISPLAY

One of the eight known capies of the first edition of “The
Star Spangled Banner,” plus one of the two known library copies
of “The Anacreontic Song” from which the melody of the national
anthemn was taken, are now on display at the New York offices of
Broadcast Music Inc. “The Anacreontic Song,” by the way, was
used as the melody for many American songs long before Francis
Scott Key wrote the words of “The Star Spangled Bannei” to its
melody. Another interesting fact about “The Star Spangled Ban-
ner” is that it was less than three decades ago, in 1931, that
President Hoover signed a bill making the Francis Scolt Key
version our national anthem.

JAZZ CENTRAL BACK ON AIR

Jazz Central, the group of St. Louis jazzmen whao
have created a goodly following in the Midwest, will be
back on the air this week on their regular show over the
CBS radio net on Saturday afterncon from 5-5:30 p.m.
EST starting this Saturday (13). The show will emnanate
from the Rose and Crown room of Medart’s Restaurant
in St. Louis.

VISITORS TO THE BILLBOARD

As we have mentioned many times (and this inclndes all of us
at the paper) we are always pleased to see our friends when they
drop in to say hello when thev are visiting in New York, or any of
our other offices in Los Angeles, Chicago, Cincinnati, Hollvwood,
ete. Last week in New York, Capito! boss Glenn Wallichs was in to
visit on his way home to.California. A little later Ray Rainwater,
brother of singer Marvin, also came in to chat a bit, On Thursday
the execs from Warner Bros. Records, Jim Conkling, Joel Friedman
(ex-Billboard staffer) and Bill Hall all dropped in to tell us about
the exciting new WB album line and to enthusiastically announce
some of their fall plans. And on Friday Lew Krefitz, headman al
Poplar Records also came up to pav us a visit. It was a pleasure to
see all of them. Remember, when you have a moment to spare,
we are never too busy to say hello.

DALE WRIGHT FOR CLARK'S BANDSTAND

Harry Carlson, Fraternity Records prexy, and Dale
Wright, whose “Please Don't Do It” is catching fire on the
Frat label, fly out of here Monday (8) for Philadelphia,
where on Tuesday night (9) Wright plugs his tune on Dick
Clark’s “American Bandstand” over ABC-TV. The pair
will spend Wednesday and Thursday (10-11) visiting dee-
jays in the New York area, and Friday and Saturday (12-13)
will cover the radio and TV stations in the Boston sector.

New York

Alan Hovhaness’ “Mysterious Mountain” will be performed
for the first time in New York at Carnegie Hall on September 25
by Leopold Stokowski and his symphony orchestra. The late Ralph
Vaughan Williams’ “Ninth Symphony” will be premiered in the
United States by the same ork as well that evening. ... Composer
Ernest Krenek is now on an extended tour of Europe  where he is
lecturing and recording a number of his latest works.

Arwin Records has signed Bill Watkins for a Christmas
album. ... Kai Winding flew to London last week to join
the “Jazz From Camegie Hall” concert tour. . . , Dick
Dibenedictus, has replaced Teddy Napoleon on piano with
the Gene Krupa Quartet.... The Selah Singers, formerly
with Truth Records, have signed with Herman Lubinsky’s
Savoy label. . . . Steve Gibson and the Redcaps open on
September 11 in Reno’s Riverside Hotel. . , . The Jolly
Jovce Agency has signed singer Al Rex, formerly with the
Bill Haley Comets, to head his own vocal-instrumental
group.

Eddy Manson will compose and conduct the score for the
"BS-TV spectacular, “Harvey.”. . . Lin Records has signed Tommy
Reiber, Johnny Keller, Al Marshall and Kathy Stone, all voealists,
the Paul Marshall Trio and the Skvlighters, . . . Deecjays Willis
Conover, Jack- Lazare and William B. Williams will emsee the
benetit for the Bel Canto Foundation on September 20 at Carnegie
Hall. Foundation is the brainchild of pianist Mary Lou Williams
and s intended to be a rest home for musicians.

Max and the Duchess, eminent musicologists are
vacationing at Fairhaven, Mass. . . . Westminster Records
will issue a single from its album “Frim] Plays Friml”
featuring Rudolph Frim! pla}'l“g aud conducting his “Indjan
Love Call” and “The Donkev Serenade.” . , . Tedd; King
is set for a two-week stint at the Cafe De Paree jn
Washington starting today (8).... The Rover Boys are Now
at the Playboy in Chicago for two weeks. ... J ee Stone's
first record on Coral came out last week. Stone is managed
by Kay Twomey, who P"l'hlls‘hes one of the songs he waxed
“Why I Fell for You." Miss Twomey galso I ma»agiul’!
Bobby Wall on Aladdin Records.
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MGM RECORDS DISTRIBUTORS EVERYWHERE ARE
~ ACCLAIMING THIS NEW JON! JAMES RECORD

| | afP=
THERE 'C

WE, THE UNDERSIGNED
MGM RECORDS
DISTRIBUTORS

PREDICT THAT THIS NEW
JON! JAMES RECORD
WILL BE A

' | SMASH HIT!

i Jake Friedman
Dixie Distributing Ca.
Atlanta, Georgia
Manny Goldberg
Marshall Enterprises, Inc.
Baltimore, Maryland

Hény Carter
Music Suppliers of New England, Inc.
Boston, Mass.

Fay Mirli
M & N Distributing, Inc.
Buffalo, New York

Herbert Weisman
Mangold Distributing Co.
Charlotte, North Carolina

James Martin
Music Distributors, Inc.
, Chicago, 11l

Mel Herman
Whirling Disc Record Dists.
Cincinnati, Chio

Marv Browdy
Sterling Record Dist.
Cleveland, Ohio

i Walter Riley
R & D Dist. Corp.
New Orleans, La.

Al Levine
Ideat Record Products
New York, N. Y.

Albert R. Bramy
Melody Sates Co.
San Francisco, Calif.

Sid Gitelman
Century Distributors, inc.
Dallas, Texas

Merle Schneider
S & S Distributing Co.
Detroit, Michigan

William Binkley
Binkley Distributing Ca.
Jacksonville, Florida

Alex Flemington
Flemington Dists., {nc.
Kansas City, Missouri

Gordon Wolf
Sunland Music Co.
Los Angeles, Calif.

E. W. Fitzgerald
Music Sates Co,
Memphis, Tenn,

Herbert Sande!
Sandel Co.
Minneapolis, Minn,

“lrwin Fink

All-State Dist., Inc.
Newark, New Jersey

Edward Barsky
Edward S. Barsky, Inc.
Philadelphia, Pa,

il

D

Herb Cohen

Astor Records, Inc.
Pittsburgh, Pa.

Stanlay Jaffe
CsC Dist. Corp.
Seattls, Wash,
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DISK MERCHANDISING

‘We Slanted Our;Solés Pitch'to
The Young Crowd. It Paid Off.

By GRIER LOWRY

COLUMBIA, Mo.—“Contrary to popular
impreseion, aiming for the record and high-
fidelity player business -of people of high
school and college age is profitable,” contends
N. C. Ficklin, owner of the Cottage Record
Shop here. “We've built our 14-year-old busi-
ness almost entirely with customers under 21
years of age contribuling & good 90 per cent
of our record and hi-fi player and console
sales.”

“We've managed to do it without the rock
and roll clientele,” explained the Missouri re-
tailer, “and by stacking only top-priced LP’s
and 45s. There isn’t an LP in onr $18,000
inventory priced under $3.98. Tho we stock
$29.95 record players, we refirse to sell thein
to customers over 15 years of age, believing
that others are perceptive enough to note the
inferior reception of low-priced instruments.”

“We offer no discounts and refuse to go
along on distributor and factory give-away
deals and other gimmicks to make sales,”
Mr. Ficklin declared, “We've confined our ad-
vertising to a single deejay radio program
which is aired for 15 minutes daily and which
is devoted completely to .the newest stuff out.
In making certain the show is up to date, the
deejay and I pick the stuff a couple of hours
before the show goes on the air and pull items
from the newest shipments.”

High Goal

“Results of our slant-to-the-youpng market
are encouraging to us,” he said. “We're mak-
ing headway on our goal of selling 100 hicfi
players and consoles‘a year, which isn’t a bad
mark to shoot for in a community of 30,000
where the competition is keen. Record sales
have been up an average of 12 per cent each
year for the past five years until 1957, when
we struck a slight recessional snag,”

“We're not selling cheap merchandise,” the
dealer emphasizes. “Our average hi-fi player
sale is close to the $130 figure and is moving
up. We're making more multiple record sales
than ever before, with the average young per-
son buying an average of two records before
leaving. Sales of four, five, six and seven
records are commonplace.”

The dealer’s prime requisite in’catering to
the young market is to avoid any sign of de-
partmentalization of the stock in his shop., All
of the merchandise in the 1,800-square-foot
display setting is mixed up with pop standards
combined in- browser box and rack displays
with jazz, classical and mood. He firmly be-
lieves that the average young record enthusiast
prefers to browse thru a potpourri of all kinds
of records to shopping neatly cataloged dis-
plays where vocals, instrumentals and a]l the
other categories are carefully segregated. The
potpourri display plan, says Ficklin, not only
encourages browsing but add-on sales, where
the customer who came in with the intention
of selecling only one record sees others that
interest hiim, have zoomed.

A Few Problems

All isn't ‘milk and honey in slanting to
youngsters, Ficklin is the first to admit. One of
this retailer’s growing problems lies.in the per-
centage of shoppers who return merchandise
contending~it'is inferior or defective—that the
record “jumps,” etc. In dealing with these cus-
tomer he always asks them regarding the con-
dition of their equipment, their needle, ete.

“The trouble is that so many young record
buyers are prone to take a disk that takes
thousands of dollars to wax and play it on a
machine that costs $30,” Ficklin complains.
“They dorr't get the kind of sound they antici-
pated and they bring the merchandise back
frequently used and unsalable. We always
question them carefully about the length of
time the needle has been in use. They often
contend the needle is ‘practically new, but
with a little more grilling we discover it has
undergone constant use for a perfod of eight
months or more.”

“In a smaller community your can’t afford
the bad advertising even one dissatisfied cus-
tomer can spread,” reminds Ficklin, “Young-
siers have their own grapevine and if our shop

acquires a ‘tainted tag’ with many of them,
were dead. So, when we can't talk the cus-
tomer out of the gripe with good-natured
results, we make the exchange.”

The funny thing is that when people buy
records from supermarkets or drugstores, they
seldom return them even if they pfay terrible,”
he said. “But if a record comes from a record
shop, they’ll hot-foot it back at the slightest
provocation and sometimes with. no provoca-
tion at all” ¢

Building Goodwill

Tho he doesn’t believe in advertised give-
aways, the retailer does cement good relations
with many youngsters by throwing in a $1
record cloth if they buy two or more records
and also gives a free LP album to shoppers
who buy five or more LP’s

Diamond needle sales are on the upswing
at Cottage Record Shop. In stressing the advan-
tages of diamond needles, Ficklin alwavs in-
quires about the type of equipment the cus-
tomer has. He doesn't want to give the
impression that'a diamond needle is a cure-all.
“If the cartridge isn’t [irst rate,” he points out,
“then a diamond needle isn't going to help
much.” Young people are as receptive as older
shoppers. to product features, according to
Ficklin, and he takes as much time discussing
the fact that diamond needles last longer, pro-
vide better tone brilliance etc., as with more
mature shoppers,

The player and console inventory has been
pared to two lines (Capitol and Columbia) with
a normal selection of 20 different models,
priced from $29.95 to $495, displayed on the
floor. Cutting ta two lines, the dealer savs,
eliminates confusion incinred with a multiple-
line inventory.

‘“There are other reasons that we stick tq
these two lines exclusively,” Ficklin reminds.
“First, they have excellent dealer relation pro-
grams. Merchandise that doesn’t sell can be
returned with full credit given promptly. Their
point-of-sale visual merchandising material is
tops in my book. One of these companies will
foot the entire bill for a series of newspaper
ads which will run during the fall in our local
newspaper and will feature their line of
stereophonic equipment.”

Upgrading the Customer

The dealer has enjoyed surprisingly good
results selling consoles to young people in the
18 to 25-year-old range, a percentage of which
are young newlyweds. By stressing that con-
soles consnme only a few inches more space
than portable players, that they double as
pieces of furniture, and demonstrating that
Beethoven sounds better on a console than on
a player, Kicklin has upgraded many a young
shopper

Two major display areas are assigned to
players and consoles: First, a permanent win-
-dow display is alternated, with players featured
one week and an all-console display arranged
the following week. An in-store display of
Plavers and consoles is grouped at the back
of the layout where personnel and customers
are able to get together for semi-private dis-
cussions and demonstrations. The dealer feels
that getting customers out of the heavy-traffic
record areas is essential to building hi-fi
volume.

A [ree repair service on hi-fi equipment has
helped boost the dealer's reputation higher
than Pike’s Peak with the young crowd in
€olumbia. Whether a piece of equipment is
purchased from his or not, Ficklin personally
makes minor repairs including adjustments on
turntables, tube replacements, soldering, ete.
Tho he often charges for the parts used in
making repairs, the dealer never charges for
labor and often makes home ealls at no expense
to good customers.

“The young person who invests in hi-fi
equipment is often strapped for funds when
repair problems occur and by correcting minor
troubles at little or no expense to them we've
made scads of friends,” N. C. Ficklin advised.
“I’s the kind of service that is necessary to
keep record and hi-hi equipment turnover at a
constantly high level in a smaller community.”

The Billboard Weekly Index

RECORD SALES
IN RETAIL STORES

As Measured Against Avernge Weekly Sales,

June-November, 1057

Based on The Billboard-NYU School of Retailing
Continuing Nationul Study of Refail Record Sales

‘All speeds showed a slight de:
crease for the period ended Aug-
ust 23. The level of total unit
sales, however, did not dip ap-
preciably from the previous high
week.

EP sales,
climbing the past six weeks, re-
turned to an average level after

TOTAL UNI

which had been

T RECORD SALES

having reached their highest peak
last week. As bias been previously
Bointed out, the climb registered

y EP sales was due in part to
heavy sales on Presley’s “King
Creole” EP’s.

Sales for other speeds were
only slightly under par, and the
over-all outlook remains bright.
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7 7,
5 i
:
o
7 7 Z
100 ” s
i / 7, ;’}ff", 2 96 /
fe L . 89 4 %0 7 / % § % 90
85 /I T : 7
75- /
i
507 4
] ; ~
7
25 7
G
7 7
7 Z
w1 51§ /7 Yo/ o/ e g 1/5 A1/12G7/1937/269 8/2 § 89 G8N167 8/B7
—T T T T T ey T T T IR N1

N
§ S

S

AN

wn
o
AN

3
ke

100 ALS AVERAGE WEEXLY
SALES/JUNE-NOVEMBER 1957




R T = Tl gy

{
| SEPTEMBER 8, 1958 THE BILLBOARD _ MUSIC 13
|

B/Ww LOV-A LOV-A LOVE
#ALS 100

| (A DIVISION OF ALLISON ENTERPRISES)
‘ A A MCO R Eco R DS 204 West 49th Street, New York, N. Y.
| (lrcle 5-3820




14 MusiC

RS

THE BILLEOARD

-

PUBLISHED AS A SERVICE

TO RETAILERS AND CONSUMERS

Buyer’s & Seller’s Guide
to 1959 Stereo Phonographs

22000090000

feet apart. Only a eomplete, balanced,
quality stereo phonograph can provide the
utmost listening enjoyment unmarred by any of
these six eommon problems:

Sound engineers agree: To reproduce stereo-
phonic records realistically and faithfully,
exactly as recorded, a phonograph must have
Awo eomplete and balaneed sound channels.

For perfect reproduction, those channels must
be kept separate and equal from the pickup,
throngh independent amplifiers, to identical

9 e The complete Capitol Stereo Phonographs

(Models 832, 833, 834, 836, 838). Each console model
and the deluxe leather portable has its own indi-
Vidually styled, matching auxiliary speaker cabinet.

PI'Oblem: Unbalanced sound and dis-

fortion resulting from the use of unmatched auxiliary
speakers mounted in inferior cabinets.

P11Oblem: Unmatched or unstable am-

plifiers, causing the sound balance to “'drift’” in favor
of one channel and then the other.

Problemni: Correction of unbalanced,

sound when replacement of tubes or cartridge becomes
necessary.

PI‘ObleIH.‘ Inconvenience, and the dif-

ficulty of keeping channels in balance, when it is
necessary fo operate two sets of controls to achieve
adjustment of volume and tone.

PI‘ObIenl: Unlike monaural, stereo

record cartridges must be sensitive to both lateral and
vertical forces! Turntables having excessive vertical
vibration cause “rumble.” This sound can be masked by
the low-frequency cutoff filter found on some instru:
ments. But such a device noticeably impairs both stereo
and monaural bass tones.

Problem: Distortion caused by unsatis-

factory stereo cartridge. Many cartridges fail to repro-
duce both sides of-the 45°/45° stereo record groove
equally in both bass and treble ranges. Sound seems 1o
“swim” from one speaker to the other. To approach
proper tracking, some instruments place excessive
pressure on the stylus. This added weight on the tone
arm increases “‘rumble,’’ causes excessive wear-on the
stylus and shorlens the life of records.

for 1959 have all these qualily features

speaker systems preferably placed at least six

All are fully equipped for complete, balanced stereo-
phonic reproduction.

Capitol Phonographs, developed by recording engi-
neers, combine high styling, higher fidelity, and the
highest value in the whole wide world of sound.

Solution: Aunxiliary speakers of identical size
and type as those in the main phonograph cabinet,
mounted in a'rigid, non-resonant cabinet with the same
sound-chamber dimensions as in the main unit. %

Solution: Dual amplifiers, perfectly matched

for both frequency response and power output, and de-
signed for unwavering performance. *

SO]utiOn‘ Externally accessible eontrol for

channel balancing during installation and after tube or
cartridge replacement. ¥

SOlutiOIl: Volume and tone controls which

adjust both channels simultaneously, preserving balance
and simplifying operation. ¥

SOlution: Quality turniable especially engi-

neered to minimize vertical as well as lateral vibration.

SOIutiOIl: Reliable stereo cartridge to insure
equal, fully separated pickup from both sides of the
record groove at all frequencies without excessive stylus
pressure.

.000.0..0.00&0000....00.0"0.0‘0000‘0"000..0.90.@‘0OQQ.
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Gov't Orders
16 2/3 Players
For the Blind

Contract Goes to
Stromberg for
1,385 Machines

Cover Stereo

In Mercury’s
5-for-1 Plan

CHICAGO——~Mercury Records’ |
Five-for-One Program, started Au-
gust 1 and offering retailers a op-

BUDGET UPPED 80%

Blockbuster Stereo Drive
Set for Steelman Phonos

portunity to trade in $1 worth of
{record invenlory from any label
|on every $5 worth of Mercury LP
merchandise, has been expanded,
with retailers offered the oppor-
tunity to buy Mercury’s catalog

By CHARLES SINCLAIR Jald buldget that’s 80 per cent higher|cinng eflected over and dver in

: e Iy —_ |thun last year’s to promote our en: | mirvors extending from the two

\\';\rLOtiNEea}eE:}nﬁ)o‘\k)sttlz :hat'q'tll"e fine in cowsumer and trade|sides of the phono, and receding
grown 36 per cent in the past year | nedin. This jucrease is based pri- | into the distance,

; Paul

: f ilv on onr ciirrent sales outlook, . ; i
: s ly 50 per|Mar ) ales | The technique, savs
and. with sales up nearly 50 pe BT eouldu ™ b Thétlar’ e,

ROCHESTER, N. Y. — A con-|of 84 two-chaunel, ‘reel-to-reel

cen. this season as .against the

Featherstone,” Stecliman Sales Di-

~ tract for 1,385 “talking book” play-
ers, to be distributed to blind per-
sons thruout the United States, has

son’s Special Products Division by
the Library of Congress’ Division
for the Blind.

The “talkin
sists of, a seM-contained portable
record \plaver especially desi
for operation by the blind. These
plavers are distributed free of
charge to blind persons thruout the
country by the Library of Con-
guess.

The player to be built by Strom-
berg-Carlson is a rugged cloth-
covered wooden case containing a
two-speed turntable, which makes
possible the plaver’s use for musical
entertainment thru 33 r.p.m. rec-
ords as well as for “talking books.” |
It has a three-stage amplifier with
1's watt output, a ecrystal pick-
up, aud a speaker. Guides facili- |
tate placing the record on the turn-
table,and placing the tone-arm on
the record. The amplifier has vol-
 ume and tone controls, as well as
a jack for headphones.

The U. S. government lends
“lalking baok” recordings to the
blind without cost, thru the Divi-
sion for the Blind of the Library
of Congress. There are more than
350,000 blind persons in-the coun-
trv, of whom only about 10,000
can rtead Braille. Approximately
50,000 “talking—book™ players are
in use in every State in the union.
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Audio Label
Sues Roulette

NEW YORK — Audio Fidelity |
Records and Joe Asunto, leader of|
the Dukes of Dixieland, filed suit |
in New York Supreme Court last |
week (4) against Roulette Records.
{' Suit alleged that Roulette Records]I

was selling a recording titled “The
Original Dukes of Dixieland” with
the cover design of the Roulette
¢ LP being the same display and
format as the Audio I idelity record
of the Diikes of Dixieland.

The AF suit asked for $150,000
’ amages for both AF and Asu
| ‘for unfair competition on the
l of Roulette, and a full accoun
|

part
ting. |

palming off its Dukes record
new recording, when it wag o
nally .cat in 1951. The suit cha
unfair competition, and copyin
the AF cover.

as a|
rigi-
rges
g of |

same period in--1957, Steelman | putet ¢ ‘
Phonograph & Radio is about to|up adveitising dvive, which is due
kick off the heaviest advertising-|to kick off in the latter part of

| stereo tape on the same basis until |
{the program’s ead, September 15.

been awarded to Stromberg-Cadl- |

book™ plaver con-|

ed |’

| tube balance.

Irwin Steinberg, firm treasurer, |
said that the Five-for-One Program
is munning ahead of 1957. He
pointed out that trade-in merchan-
dise is running much heavier ;in
long-play records from tabels which
offer no exchange.

Expansion of program to include |
Stereo tape, he said, was prompted

Promou‘on drive in its fast-moving
h

istorv.

“Dealers are already re-ordering
{on packuged stereo units we
shipped as recently as August, so
there's no question that a stereo
boom is on,” says Steelman exec
Roland Kolb. We're scheduling an

[ Soptember, will be a techuique ol
visually demonstrating the stereo
sound fn priut, evolved with the
phono-radio firm’s agency, Dunay,
Hirsch & Lewis.

“Sound-Sational,” a coined word
is a key theme, against a hack-
ground illustration showing musi

by the fourth of six vearly distrib
meets held here last week. Meet- |
ing was attended bv company |
branch and indie distrib brass. |

60-Watt Control
Amp for $149.50

CHICAGO — Whooped Sher-
wood Electronics last week:
“Never before has such a power-
ful amplifier been packed into such
a small cabinet, and at such a low
cost—the lowest on the market!”
The fast-rising components firm
was flag-waving for its latest front-
ended amplifier, the 60-watt model
$-1060, J)ue on the market thisi
fall and priced at $149.50.
Unit features a total of six 7189
;ﬁiﬁ_‘;utlll'b;z;:u:r ;Ll;léfgén elr)l; O: well-known as the place to buy the
silicon_rectifier power supply. It late§t in records and reproducing
will, claims Sherwood, “run cooler el?‘" glept].( So llhs logical tl};aﬁlheé
than many 20 watters,” consuming | $10UC pick up the stereo ball an
only 110 watts. Other features of | » With it.
the S-1060 include a peak power| Thruout the downtown Brooklyn
;i“P t‘t’ 316? “t']f‘“s “féessl t ‘:!‘ 1 'area, where the store is located
r cent distortion, a B-plus time : -
delay relay to act as a “tube saver,” | P ostt?rs are going up this week.
DC pre-amp filaments and output | In big letters, the posters announce
“Stereophonic Sound Demonstra-

BROOKLYN - The Jones boys
are going to make stereo his-
tory in Flatbush. Theyre going to
tell and sell stereo phonographs
vai a series of public demonstra-
{)ions during September and Octo-

er.

Joseph: J. Jones and Sons, Inc.,
have been in business in Brook-
lyn for 40 vyears. The firm is

HORSE’S MOUTH DEPT.

AES to Hear ‘Stereo
Needs of Consumers’

NEW YORK — An interna- |Darrell, of High Fidelity Magazine,
tional assemblage of top audio en-|as chairman, is skedded for Tues-

nto, | gineers will get the consumer re- |day, September 30 at the Iotel!

action to stereo right from the New Yorker. Entire focus of the

source in a special sy mposium fea- j symposium will be on “the music

Suit also claims that Roulette is ture of the upcoming annual con- | lover outside of engineering ranks”; | do

vention of the Audio Engineering
Society.

The session, titled “The Nee
of the Stereo Listener” with R, D.

i.e, the cat who has to buy what
Ithe engineers and manufacturers
ds'produce.

As in past years, the AES con-
clave will run at the same time as

New Product:
Speakers in Matched Pairs

to market a matched pair of systems

& four-inch tweeter plus a crossover.
and ducted port with flaring opening.
fmportant consideration, incidentally.

Stereo Units; United Audio Products is among the first loudspeaker concerns

Called StereSet, the units each contain an eight-in

the annual New York Hi Fi Show
across the street at the Trade Show
Building.
Special Papers
; According to D. J. Plunkett,
| chairman of the AES’ Paper Com
| mittee, “about 70" engineering pa-
pers will be presented to the and-
iomen during the convention. This
! | will call for three evening sessions
in addition to those skedded for
a.m. and p.m. slots.

be those concerning a series of “re-
cent revisions and improvements In
the Westrex stereo disk recording
head as well as “a full engineering
description of the RCA stereo-
phonic tape cartridge which is al-
ready, in advance of its commercia!
release, heavily influencing the

{Continued on page 50)

f
|

as 8 stereo-track, one-price package.
ch woofer mid-range and
8 combination resonator

atched within 2 db—an

Enclosure is
Pairs ara m

|
Among reports to be heard will

Stereo Heat Goes
On in Brooklyn

Flatbush Dealer Sets, Not One, But
A Series of Stereo Demonstrations

tibn — What Is It — How Poes
18 Work?”

The demadnstrations will be held
every Wednesday night fromn Sep-
tember 17 to October 29. To
handle the expected crowds, the
|lones boys have rented a nearby
American Legion hall, The demon-
strations will start at 8 p.m.

“We don’t intend to deliver any

A prime gimmick in the stepped- | rector, is
| depicting

| page

“startlingly realistic in
visually ~ the three-
dimensional effect.”

The first big consumer splugh on
new Steelmman phono and corbin-
tion stereo units will be a color
in the. New York Tines
Magazine late this month, with the
campaign extending thru Junary
and Febroasy of next year. Puge
units, spreads and hall-pages ares
set with sueh publications as Look,
Fsquire, New Yorker, Saturday
Review and House Beautilnl. fa
addition, extensive Lrade advertis-
ing schedules have beeu set, giving
a build-up thruout the pre holida
season, and a sizable “dealer help”
campaign is slated.

This last will involve newspaper
mat  service, folders,  window
streamers, display cards; radio and
IV commercials, electric signs, in
store banners, wall display” sheets
and stereo demonstration records
About half of the dealer-level ad-
verlising and promation will be
handled on a co-op basis.

Steelman execs have mueh [fuith
in the immediale luture of slerco,
with no less than 12 different
stereo phono models or combin-
tion—np to the level of the Steel
nan “Emperor” combo at $499.95
plus $119.95 for matching speaker-

| sales pitches at the demonstration,” | and-enclosure system—included in
| Joe Jones told The Billboard. “This/|the current fall line.

[is strietly an educational program.

Of course, we do expect to pick
up a good prospect list and we do
feel we'll get people in our area
excited about stereo.”

To get the crowd in, the Joneses
plan of offer free gifts. The gifts
will be inexpensive accessories
such as record cleaning cloths
which they hope o get at a special
price from their local distributors.
| An additional inducement to get
{the crowds in will be a drawin

i gift. like a diamond needle or a
| package of stereo demonstration
trecords. To Le eligible for the
drawing, the people attending will
have to fill out an entry b'ank with
their name and address. This, the

(Continued on page 50)

|

i NEW YORK——Ed Portnoy, who

operates the Record Shack here
[and is prexy of Walnut Music, is
ing a thriving business in selling
his Ivy Records masters. His most
recent sale was “Oh My Dear” by
Lee and Eddie Bart *o United Art-
ists. The boys are 10 and 186.

Another Ivy master-sale was re-
leased this week on ABC-Para-
| mount’s subsidiary label Apt—
Bobby Baron’s “When I Found
You”; while “Darling Can’t You
| Tell,” by the Clusters, was sold to
Ceorge Goldner’'s Tee-Gee label

DOC2202200909

Learn how many dealers found
new avenues of profit by stocking and
selling classical records. I's coming in

THE BILLBOARD'S SPOTLIGHT ON
CLASSICAL RECORDS ISSUE

dated Seplember 29.

A X X R R X
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‘The {irm is also moving on the
tape recorder market, with a forth-
coming miniaturized, transistor-
circuit portable wnit, on which de-
tails are expected this month.

“We expect at least 70 per cent
of our dollar volame next seasbn
to be in stereo merchandise,” is tha
forecast of Steelman exec Kolb.

8 NEW SIDES

7 ’
for -a somewhat more expensivg HIT HOT ,00

NEW YORK —— Eight hot
new sides jumped outo The
Billboard’s new Hot 100
chart this week, making their
a[)pearance on this fastest of
all charts for the first time.
Titles of the new hot sides,
plus artists and labels are:
“Your Cheatin’ Heart,” George
Hamilton 1V, ABC - Para-
mount; “I'll Make It All Up
to You,” Jerry Lee Lewis,
Sun; “Firefly,” Tony Bennett,
Columbia; “Invitation to the
Blues,” Ray Price, Columbia;
“Guess I've Been Around Too
Long,” Carl Smith, Columbiu;
“Yes, I Want You,” Ivory Joe
Hunter, Atlantic; “Thunder
Road,” Robert Mitchum, Cap
itol; “My Lucky Love,” Doug
Franklin, Colonial.
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RS | Webcor Appoints  |Name Five to |EpiToriaL—stereo
Portable Hi-Fi! G. R. Simkowski ¢

To Soles Post | New Posts at | EV o4 3.Prong lIssues
NEW YORK — Gearge R sim. | U NNIV@ rsity Co.

oy i Electro-Voice, which states that “over 500,000” of the

(lm\sh'}ms Beeq a‘ppofmt;(\l’ Gale‘s WIHITE PLAINS, N. Y. — In tirm's three-terminal stereo oartridges are now in use with
piembgion” TrARECER N oot S T degig;,ed jo Yeldure Btk “satisfied customers” (about 75 per cent, by EV’s own estimate,
proved AR still  greater ure utilized in packaged phonos) took sharp issues with The
Billboard’s recent quoting of an editorfal in the current Audio-

Inc. He was formerly assistant

adverlising manager of the com- | ¢ jac effectiveness,”  University :
pany. Loudspeakers, Inc. has announced oraft on the‘&vs.-4-prong R . ' :
Prior to joining Webcor two five appointments to key posts, ac- Following is the portion of EV’s reply dealing with the .
vears ago, Simkowski was in‘cording to Larry Epstein. sales uestion of hum in triad-ended stereo pickups. Next yveek,
¥ and merchandising director for the “\"s thoughls on the question of electrical hazards will be

u D l TI 0 N t]‘? promotion department of f}};e |speaker firm. Several of the posts covered. Complete text of EV’s reply is slated for the October
B how €ellin e rords Mishawaka Rubber Company. He j.ve heen newly created. issue of Audiocraft.

. P d enlere | graduated from the Univérsity of|  Michael Neglia, formerly traffic The EV statements were shown to several outstanding
...for manufacturers || 'isconsin a nd, subsequently, manager wnth.l.)awd Bogep Com- execs in the fie]q of ﬂgnpllfner and pre-ampk.manufactme,‘ who
N FULL COLOR EVERY MONTH { | served as an officer in the U. 5. pany and British Tudustries, has must—after all-live with all trpe; of cartridges. The gist of

IN THE BILLBOARD joined University to take up a new | their opinions will be found following the EV comments.

Marine Corps.

; created post which will make him To the Editor:
- responsible for production and A comnplete, whole and total exception is taken by Eleciro-
@ @ @ @ @ @ @ @ & @ @ @ @ @ % @ ‘shmpmg co-ordination. Voice to the two unqualified points cited by yon in September

_ A unique move was the eleva- Audiocraft, echoed by your sister publication, The Billboard.
Manufaduzers and dealers agh* of Althea ._Fraloh, _fo"?‘e"l.". You state that three-terminal stereo cartridges should cease to
Lanry Epstein’s private secretary, to| b \nanufactured {except for ready-to-play phono manufacturers’
will provide information for % | the executive position of Sales Ad. use) and give entirely unfounded reasons for this pronouncement.

ministrator. Mrs. Fraioli has had : , » ps - 1
@ extensive administrative  experi- Two points for 3 terminal rejection are made: 1. Hum and

THE BILLBOARD'S SPOTLIGHT ON ence from previous positions as 2. Electrical shock.. We ask you, in the interest of fairness to
CLASSICAL RECORDS ISSUE @ sales promotion manager of a New over 500,000 present users of Electro-Voice 3-Terminal Stereo
@ York lithographing firm, production Cartridges to acknowledge the exceptions taken to your state-

If's coming in the manager of Cue magazine, and ments as follows, with equal space devoted to this rebuttal as

ee0eseQ

from wartime activites in Civil De-| “Was given yowr original contentions.
SEPTEMBER 29 ISSUE & fense and Red Cross. Your statement:
@ | A Technical Service section has 1. HUM: “The only way you can avoid a ground loop with
; X been organized for the purpose of a three-terminal cartridge 1s to keep the left-channel amplifier,
eee & & @; @ @ @ @ @ @ @ & @ {Continued on page 50) pre-ainp and speaker system isolated from the correspondin

unitsfor the right channel. That pretty much rules out & gang
gain control, a balance control, or any of the channel switching
that is so convenient in a stereo system.”

Rebuttal—Your statement is not true except for magnetic
Cartridges with their present fantastic degradation in efficiency.
This efficienicy, always low, averaging 20 millivolts in monaural
use, is now averaging 3 to 4 mﬁiivo]ts for stereo because of
design problems. It is difficult to use the 3-terminal wiring
configuration for magnetic, reluctance, or moving coil stereo
cartridges for the reason of this low level output and consequent
hum. As a consequence, because of inherent design problems
most manufacturers of magnetic cartridges chose 4-terminal as a
production necessity and have raised as an issue the question of
4 versus 3-termiual design. They have adroitly attempted to
capilalize a weakness into an advantage, claiming superiority for
4-terminal design. EV’s design could be made either 3 or 4
terminal.

Regard these incontrovertible points: The output of 4 milli-
volts is measured at 1,000 cps on a. constant velocity test
record. For RTAA equalized playing of the modern amplitude
cut LP record, 36.5 db of equalization from 15 KC down to
30 ¢ps is required. This places the actual output of a stereo
maguetic cartridge at .7 of a millivolt after proper plavback
equalization! Moreover, hum bucking coils common to monanral
{  higher level (20 mv) magnetic cartridges Have been discarded
of necessity for lack of space.

The elfieient, modern Electro-Voice Ceramic (PZT) Siereo
Cartridge is naturally flat to RIAA characteristic of present day
LP records, requires no equalization, and consequently delivers
500 millivolts. This is nearly 1,000 times the ouiput of a
magnetic cartridge (57 db Kigher)l In other \vorc{s it has
1/1000th the susceptibility to hum, amplifier noise, microphon-
ics, etc. Moreover, because there is no inductance in the Ceramic
{PZT) Cartridge—There is no 60 cps hum pickup whatever! Only
a minuscule amount of 120 cps hum, almost wholly unmeasurable
in its diminutive guantity, can possibly be picked up. This
electrostatic hum is easily, completely, eliminated by the simple
process of gronnding a single shield.

The efficient, modern, and superior Electro-Voice Ceramie
stereo Cartridge warrants the simplicity and consumer benefit of
the 3-prong, easily shielded single ground. The Ceramic Stereo
Cartridge challenges vour statements declaiming the 3-prong
configuration with over 500,000 satisfied Electro-Voice users
without a hum problem. This is many times more than the
total of all the 4-prong magnetic stereo cartridges combined.

Expert andio execs queried by The Billboard tended to
agree with EV's basic points on stereo pickup hum-~altho
with reservation.

While il’s true that ceramics and crystal cartridges have
a mnch better signal-to-noise outlook than do magnetics, pavtic-
ularly on the run from the pick-up into the amplifier or pre-amp,
they said, there was still a case to be made for the four-
prong jobs.

“If you do run into a hum problem on the routeinio the
amplifier, or in the amplifier itself, or even after the amplifier,
it's easier—because of the greater hook-up flexibility of the two
isolated channels in a four-prong cartridge—to get rid of it,”
said the head of one of the leading amplifier concerns.

% : , v Added the chief engineer of : : h
AT LEAST THEY AGREE ON:FIDELITONE — Rock 'n Roll and Waltz-Time can create iy field.  on A ‘;,‘lv‘:;,‘i‘“&ife°";l’“f“‘)’l’“f;ro"n;

> ! r 0 . cartridge 1o behave exactly like a three by linking the grounds
soilitant fans. But peace reigns when the subject shifts to phonograph needles. All record at the autput terminals, But you certainly N getga thre%fpm,“g

collectors agree on Fidelitone’s superior record-saving quality. And with reason! Fidelitone | to behave like a four.”
. y " P &gl : J But the guest expeits, however, questioned Audiocraft’s
takes a'watchmaker’s care in manufacturing the finest needles possible. Fidelitone's national allegation concerning three-prong jobs and ganged toned con-

trols. Whether they would create hum with a three-pronged
cartridge, they felt, depended strictly on whether the control

® * - . ¥ )

T, 3 : o function came before or after the initial re-amp stage. M

“Take advantage of Fidelitone’s pre_—sold quality. Stock, p‘r Fl(lelltone after, they felt, the si%'nal would then be so sIt)rong (a voltgor ;:3

wnote and sell Fidelitone, Call your distributor for details. AR | thath it wquld probably over-ride ground loop hum generate
» at that point.

®idslitone, Inc, Chicage 26, Hllincls, Export Dept, 13 K 40th 51, New York 16, N.Ye . “Best buy on records P

advertising reminds your customers to ask for Fidelitone,
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ALL-IN-ONE

Model 601

EXCLUSIVE
WIDE ANGLE

GOLDEN TWIN STEREO

New Profits for Record Dealers—Here's the
world's first all-in-one portable dval channel
stereophonic phonograph! It’s complete!
Nothing extra to buy! Nothing to take apart.
Not only plays new stereo records bhut also
makes hi-fi records sound better. No wonder
it's the hottest phono on the market!

&
-y

Modal 329

BOLY N 90 COUNTRIES .., MANUPACTURED IN THE U.§. A, AUSTRALIA,
ARQENTINA, BRAZIL, CANADA, ITALY, MEXICO, PHILIPPINES, AND URUGUAY

Model 5RP42C

Top quality stereo reproduction! The secret
is in the exclusive Wide Angle Golden Twin
Stereo system...2 acoustically matched and
balanced sound channels!

Priced for big volume  with full markup
for profit! Contact your Admiral $] 2995
distributor immediately!

Admiral designed ond built stereo 4-speed
racord changer. Admiral changers have been
built into more phonos than any other changers
in the world!

Model 601. Portable Dua! Channel Stereo Phono.
4-speed stereo record changer. Dual channel
stereo cartridge. Changes 12-14 records. Inter-
mixes those of same speed. Exclusive Wide
Angle Golden Twin Sound Channels. 2 stereo
speakers. Washable 2-tone pyroxylin cover.
Blue-grey and white

BIG FALL SALES WITH ONLY PHONOGRAPH

move! Admiral

sales inducing low price.

Modsal 329. Sensationally priced auto-
matic portable phonograph! Made to
guilt 4-speed changer,
Intermixes different size records of
same speed. Shuts oft after last rec-
ord. 2 jeweled needles. Tone control,
Scuff-proof pyroxylin cover. Grey an

d
blue. Get full markup at this ;4995

LINE OFFERING THESE EXCLUSIVE MODELS

Model 5RP42C. Worid's Greatest
Tabls-Radio Phonograph value! The
famous best seller! Admiral 4-speed
racord changer. Long distance AM
vadio. Giant size speaker. Built-
in antenna Admiral etched circuitry.
Durable mahogany finish plastic cab-
inst. Offer at this record- § 95
breaking low price and 69
make full profit!

\\-'t“;’:f MARK OF QUALITY THROUGHOUT THE WORLD

Admiral
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Just what the doctor ordered!

RCA Custom’s TLC”
for your records

e

WLz o ancenes et

Rz = T

Are all the headaches of getting your records pressed and distributed wearing you
down? Try RCA Custom’s TLC. Independents of the record industry are rushing
to RCA Custom for it. f

Why? Because RCA Custom’s TLC means higher quality every step of the way:
newer and better equipment...RCA's expert recording techniques...three-plant
“Speed Record Service” shipping ... the capacity o give you all the records you
need, when you need 'em.

We call it TLC. Whatever you call i, call today, and inquire about RCA Custom'’s
superior service. It's so good for you! *Tender Loving Care

RCA Victor Custom record sales

"SERVICE ON A PLATTER”

W Eant 24th St., New York 10, K. Y.~ Mliray Hill 9-7200; 445 N. Lake Shore Drive, Chicago M, IH.~ Whitehall 4.3215; @ ®
Y16 N. Sycamore Ave, Moltywood 38, Calil.~ Oldtisld 4+1660; 8O0 171h Ave. South, Nashills S, Tenn.—~ Atphe 5-6691. In

Cunaga, call Record Department, RCA Vielor Company, L1, 225 Mutual Street, Toronto, Ontario. For other forcign offices,
®tite o1 phone RCA International Division, 30 Rockefeller Plaza, New York 20, N. Y.— JUidson 6- 3800.

oy e

Audio Feedback

By CHARLES SINCLAIR

ALEXANDER NEVSKY RIDES AGAIN!

“What d’ya mean — monaural only?” asked the voice on
the phone last week. “Our master tapes of ‘Alexander Nevsky
were, believe it or not, done in stereo 'way back in 1954.”
The voice belonged to Maynard Solomon, the astute Van-
guard Recording exec, who had spotted the lead item in our
column the previous week, in which we had quoted several
audio dealers as bemoaning the fact that there was no stereo
disk version available for audio demonstrations of the famed
Prokofieff cantata written as movie music for the 1936 Eisen-
stein film.

“We've only released the monaural disk version of
“Nevsky’ and practically nobody knows we have a ster-
eo master,” Solomon admitted. “We actually taped it
in stereo because we just couldn’t get that big sound
of the ‘Battle on the Ice’ with a monaural set-up. We
then mixed the channels of our steréo master in which
Mario Rossi conducted the Vienna State Opera and
Chorus, and it worked fine.”

Vanguard’s plans to have a stereo platter release from
its stereo tape master have been accelerated, according to
Solomon, from next spring to this fall-partially as the result
of the broad hint to non-Vanguard a.&r. men in the Auvgust
25 “Audio Feedback” item that Nevsky was being over-
Jooked in the stereo disk landslide. We herewith apologize
to Solomon and Vanguard for lousing up their release sched-
ule—an apology mitigated by the fact that we’re perfectly
delighted that there’s going to be a stereo waxing of what
we've long felt is one of t%e most dramatic monaural plat-
ters ever launched, and that it's now going to be on hand
even earlier than it was supposed to be.

Watch for a continuing upbeat in the impost of
Japanese-made transistorized portable radios. Already
they’re making a sizable inroad in the U. S. market,
since quality is high and prices are moderate. One
Jeading importer in New York guesses that “as many
as 1,500,000 transistor units from Japan will be sold
in this country this year. U. S. manufacturers are
likely to launch some heavy ad campaigns and pro-
motions as the competitive pressure is felt.

HI-F1 FOR THE COMMUTERS

Suburbanites who miss the 5:18 now have something
besides the big Kodak sign to look at in Grand Central Sta-
tion. Opening on the west balcony of the huge main cen-
course last week was a permanent exhibit, “Hi-Fi House,”
a showcase for audio components. The exhibit is featurin
continuous demonstrations of stereo and monaura) sound, anﬁ
gives commuters a chance to look over the latest in compo-
nent merchandise while waiting for the next train. “Hi-Fi
House” is likely to be visited by a lot of people; it's estimated
that some 20,000,000 train-catchers pass thru the station’s
upper level each year. The exhibit is the brainchild of
Thomas A. Kelly and Milton B. Sleeper.

WEST COAST BUILT-INS

The idea of selling stereo and hi-fi installations
as part of the package of a new house—a sales area
explored recently by The Billboard’s Ralph Freas in a
“Phono Merchandising” feature—seems to be catching
on fast. In the Los Angeles area, an audio specialty
house called Western Sound is opening, on September
15, a special audio components showroom where
“members of the construction industry will hear and see
a wide variety of sound system installations and will get
proper assistance in adapting the equipment to specific
uses,” according to Norman Kompaniez, audio engi-
neer-designer who heads the firm. Sales for Western
Sound during the past couple of years have been “pri-
marily among builders of homes in all price ranges.”
Check-up by The Billboard shows that the new home
market is likely to be a major factor, at the dealer
level, for sale of built-in home music systems, especial-
ly stereo, this year.

TRI-PHI BULLETIN AVAILABLE

A two-page bulletin describing the Tri-Phi unit=a three-
speed phono powered by four flashlight batteries—is now
available from the manufacturer, Tri-Phi, of Albertson,
L. 1, N. Y. Phono is said to play “over 6,000 record sides” on
a set of D-size batteries. Retail price is $54.95. Unit uses
printed circuitry and an all-transistor line-up.

AUDIO PRODUCTS BRIEFS

Murray Krieger has been named v.p. and general
manager of Olympic of Chicago, a branch of Olympic
Radie & TV, accarding to Mort Schwartz, v.p. in
charge of consumer products. In the same sales realm,
Tom Cutler has been promoted from sales manager to
branch manager of Olympic of Missouri, replacing
Krieger. . . . John M. Leslie Jr. has been named gen-
eral manager of ORRadio Industries, manufacturer of
Irish Brand recording tape. Leslie comes to ORRadio
from Ampex Corporation. . . . Scott Instrument Labs of
New York is now marketing a “tape Strobe” for $22.50.
It’s a precision mounted wheel in an aluminum yoke
with strobe markings for 60-cycle light to show cor-
rect speed at 7'2, 15 and 30 ips. Accuracy of the
diameter is—get this—plus or minus .0005 inches. You
hold the wheel against the moving tape to check
speed. . . . The annual New York High Fidelity Music
Show will have a new touch this year. With an eye
‘to fem buyers, a feature of the show will be a series of
rooms designed by top interior decorators featuring
music systems “integrated” with the surroundings. At
Jast, component hi-fi is losing the “utilitarian,” indus-
trial-équipment air that surrounded it for so long.
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1. Tchaikovsky: Piano Concerto No. 1. ...

L]
“ .

B,

4.

12,

13.

14.

15.

W

18.

T9.

20.

21

22.

24

. Sail Along Silvery Moon

. The King and I |

. Ricky Nelson

BEST SELLING LP'S

FOR SURVEY WEEK ENDING AUGUST 30

The information given In this chart is based on actual sales fo

customers In a scientific sample of the. naiion’s retail record out-
lels during the week ending on the date shown above. Sample
design, sample size and all methads used in this continuing study
of retail record sales are under the direct and continuing supervi-
sion and control of the School of Retsiling of New York University.

Van Cliburn, RCA Victor LM 2252

Johnny’s Greatest Hits
Johiny Mathis, Columbia CL 1133

Southh Pacific
Sound Track, RCA Victor LOC 1032

The Music Man
Original Cast, Capitol WAO 990

Stardust
Pat Boone, Dot DLP 3118

Sing Along With Miteh .
Mitch Miller, Columhia CL 1160

Sound Track, M-G-M E 3641 ST

South Pacifie
Original Cast, Columbia OL 4180

Gigi

My Fair Lady ..
Original Cast, Columbia OL 5090

Billy Vaughn, Dot DLP 3100

Sound Track, Capitol W 740

Elvis’ Golden Records
Elvis Preslev, RCA Victor LPM 1707

Come Fly With Me
Frank Sinatra, Capitol W 920

Jumpin® With Jenah
Jonah Jones, Capitol T 1039

Oklahoma!
Sound Track, Capitol. SAO 595

The Late, Late Show
Dakota Staton, Capitol-T 876

Warm
Johnny Mathis, Columbia- CL 1078

Around the World in 80 Days. . . ...

Sound Track, Decca DL 9046

Swing Sofily
Johnny Mathis, Columbia CL 1165

Swingin’ on Broadwav
Jonah Jones, Capitol T 963

Hymns !
Tenuessee Ernie Ford, Capitol T 756

eSHUANINTOINICE Ml | i i D
Ray Conniff, Columbia CL 1137

Songs of the Fabulous Fifties
Roger Williams, Kapp KXL 5000

Como’s Golden Records .
Perry Como, RCA Victor LOP 1007

Imperial IMP 9050

...............

.......................
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15

86

11
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THE BIL

OF THE WEEK

The following new packages, re-
viewed during the past week, have
been selected for outstanding sales
potential, artistic merit, new talent,
sound recording or display value,

as indicated~These “Spotlights,” in
the opinion } The Billboard staff,
merit prime consideration framn
dealers.

------ Classical Albums

TCHAIKOVSKY: PATHETIQUE SYMPHONY
Chicago Symphony Orch. (Reiner)—

RCA Vietor LM 2216 =

Tohaikovsky’s romantic symphony is given a rich, warm treatmeat by Blllﬁkﬂhﬁﬂ )
‘ PiCk ';

the orchestra. Reiner evokes an attractivelv semsitive sound. Despite
the many versions available, this should prove a healthy item due to
the powerful sales strength of the orchestra. Sound is excellent. Lovely
cover photo should also spark buys.

DEBUSSY: IBERIA; RAVEL: VALSES NOBLES ET
SENTIMENTALES, ALBORADA DEL GRACIOSO
Chicago Symphony Ork. (Reiner)—
RCA Vietor LM 2222

The Debussy tone poem is given a shimmering, exotic reading which

ranks with the best of the many previous waxings, whilé the Ravel
pieces. of less import, make pleasant companions. For relaxed listening,
ik it's a fine album in the Reiner imprint of graceful vigor. Colortyl cover.
g - Folk Albums .-—-------- B T T

AMERICAN FAVORITE BALLADS
Pete Seeger—Folkways FA 2321

The great artist offers a wonderful program of folk material and
spirituals. Effective support is (%i\'en in his attractive banjo and 12
string stylings. Packaging includes a folder with the lyrics of all of
the songs contained in the album. His fans will flock to this. Selections
inclode “Yankee Doodle,” “Black Is the Colo” and “Go Tell Aunt
Rhody.” Attractive cover.

| by Jack Kane, Canadian srranger. The
sides are relaxed in performance. and

the tunes have a poetic, lyric quality,
%ver with the names of Collins and

en prominently displayed providgs

good flash, proves

° Reviews and Ratings of
New Popular Albums

THERE 1 SING-SWING IT AGAIN
Vaughan Monroe Ork. RCA Vicior LPM
1799

Moaroe’s big hits are on thie disk,
newly recorded with fresh arrangements.
Included are “There, I've Said It
Agaln,” “‘Ballerina,” “Riders fn the
Sky,” and “Racing Wilth the Moon.”
In addition, this disk hus & number of
awinging instrumentals, including “'Cape

EXPLANATION OF PACKAGE RATING CATEGORIES

(Each item Is rated strictly according fo [fs sales
pofential In the category in which it Is classified)

SPOTLIGHT—Sure-Fire Merchandise— 3 Y —Good Pofential—Will Sell

TOD Demand **__M'odeu'e Potential — Sal- | Cod Clambake.”

Ak A —Very Strong Sales Po- able Qualifies
tential — Essential Jr—For dealers who sfock all FT:...‘.:"%:LJ"&-?&ELBT& ﬁa_l
Inventory The late Victor Young's exciting score

for the old Gary Cooper-Ingrid Berg-
man movie is presented with lush dra-
matic effectiveness by Ray Heindos?
(Warners musical director) and his
ork., “Maria" is a particularly colorful
mood music side for jocks. A moving
close-up of Miss Bergman jyives cover
solid display value, Also available on
stereo,

merchandise. |
|

here. *“The Lady Is a Tramp,” "Lizzie
Borden,” ‘‘Jezabel,” *Put the Biame on
Manie” are examples of the marterial.

POPULAR ok k&

WICKED WOMAN
Jim Lewne, Dot DLP 3j14 |
A well-conceived end produced pack-
age. J!m Lowe does a dozen tunes deal- | pOPUlAR ***
ing with wicked ladies. Maicrial jn. | =————————

cludes pop, show and folk-based songs, | PICN . |
and the performances sll add up log; s_lr(éI;IFC ALlDFgROTHY COI LINS SINGS

WE LIKE GUYS

‘v::‘l;e ;:“03‘2] l::.:us llookinn for some- |  Coral §7150 : Various Artists. Coral $7228
fecking a vw“,amp“.:";ﬂ’_’;‘d deejays | The thrush sings a dozen tuncs clef- A lot for the money here. Puckage
¥ ck, have hl fed by Steve Allen with arrangements includes Don Cornell's “ifold My




! IR\ IRONSTRINGS PLAYS:
“MUSIC FOR PEOPLE WITH $3.98"

Warner Bros. 1204

———

.-=-— Specialty Albums ---

1
4 —and at list price, yet—on the basis of cover and title, rather than
} cortent. Outside, the Warner package is a real eve-stopper \Vl'l'h its
% tongue-in-check handle and a hilarions cover shot of silent cinema
} queen Mabel Normand (whose name is. misspelled twice in the liner
notes): Inside, it'’s a bouncy, banjo-flavored recap of tunes from the
1920’s and 1930’s like “San,” “Linger Awhile” and “Stomping At the
Savoy.” Sound work is Yeally first-rate. Who is Ira Ironstrings? The
album ain't saying.
THE SOUL OF SPAIN
101 Sivings—Somerset P 6600
Tried and true selections such as “Malaguena” are given the big sound
treatinent here. While the music is far from authentically Spanish, It
fits popular misconceptions, and the interpretations are romautic to the
nth degree. Vocal backgrounds and soloists add glamor to the lush
etfects of the strings. It's good value for the money, and textured red
and yvellow cover will attract.
JOHNNY CASH SINGS HANK WILLIAMS
(1-EP)—Sun EPA 111
A powerful EP. Includes four of .the late great Hank Williams hits,
“You Win Again,” “I Conld Never Be Ashamed of Yon,” “Hev. Good
Lookin'” and “I Can’t Help It.” Cush has recorded them with pop-
styled arrangements, including choruses. Dual market appeal.
------- International Albums
i NEL BLU DIPINTO DI BLIU
' Domenico Modugno—Decea DL 8808
This tuneful platter may prove one of the hottest Italian imports since
pizza. With his single of “Nel Blu” (contained in this albuin) having
skyrocketed on the charts, and with a round of well-promoted guest
shots on TV upcoming, Modugno shapes up in this entry as strong
album fare for deejay circuits and dealers alike. Along with “Nel Blu.”
the Continental chanter is showcased in a roster of his own cleffings,
of which several show up as tunefu! possibilities.
Hand,” Alan Dale's "Sweet and Gen-
tle,” Mel Torme's “Mountain Greenery”
| and others by lierb Jeffries, Art Lund,
I Ames Brothers, Johnny Desmond, etc.
Many of the perforimances are notable
i ones, and many pop buyers will find
it hard to pass up such an array of

talent.

Here’s one of those rare albums which may wind up selling strongly

® Reviews and Ratings of \

New Juzz Albums

THE& SMART SET
Warner Rros. 1203
Here's a group of noslalgic standards
served with a modern vocal sound and
tasteful  simplicity by a new mixed
vocal group, headed by Jimmy Joyce. |
Solectlons  {nclude *“Bve By: Black- |
bird."” “Check to Cheek" and ‘I Only |
Have Eyos for You.!' Smart program-
ming for hip jock shows. |

— e

LAWRF¥NCF WELK PRESENTS
THE LENNON SISTERS
Brunswick 1 84039

Sweet, wholesume sounds from  the |
dquarley, with Dianne, the oldest, singing |
Mrong lead. Sides include **Mi-Lilli |
Hi-Lo, “I Remember Mama™ and a|
ploasing “Greensleeves” with new Ivrics,
TV fana should sccount for ssles.

POPULAR %

THE rOUR KNIGHTS
Coral 57221

(Continued on page 22)

e

IAIL *kk

'THE DIXIELAND STORY
Mutty Matlock & His Paducah Patrol

(2-12') Warner Brog, 1202

This spanking new two-1.P set should
have a strong appeal to Dixieland fans.
It featnres Matty Matlock and His Pa-
ducsh Patrol. with such Dixieland stars
as ' Eddie Miller, Nick Fatool sad
George Vun Eps in the band. The
selections include all of the Dixleland
favorites, from “Wolverine Blues” to

‘v o ] » THE EDDIE (LOCKJAW) DAVIS
hen thé Suinls Go Marching In, ICOOKBOOK
With Shirley Scott, Orzan & Jerome Rich-
ardson, Flute. Prestize 7141

There are 23 tunes in all and they are
played” brightly and with spirit by the
Mattock crew. The sound is first-rate
and the lirer notes and packaging are
attractive.

WL %

MANTECA
The RRed Garlund Yria with ﬁzy l\urrﬂo,l
Couga.

Preatice TiJ0
Tus Red Garlasd Trio turae o pome

|

mighty attractive jazz on this new re-
leuse, with Red Garland again showing
off some of the most listenable piano |
around today. On this set drummer
Ray Barretto adds his conga work to |
the drumiming of Art Taylor and l’aul’
Chambers’ fine bass work, The tunes
include the title pumber, and ‘‘Mort's
Report,” plus three standards, 'S Won-
derful,” “lady Be Good,” and “*Exactly l
Like You.” [

Eddie Davis turns in some driving,
pounding work on tenor on this new
release, ably assisted by Shirley Scott
on organ and Jerry Richardson on flute.
His wildest sides ace “Have Horm, Wili,
Blow,” and “Thres Deuces,” and he
turns in some softer work oa “But
Beautifl” and a preity biugs, ““The
Chel.” Davis fans wilt enjoy his cook-
ing on this nzw rclosss and especially
the performance ol Miss Soout.
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ALBUM

COVER OF THE WEEK

FOR WHOM THE RELL TOLLS, Warner Brothers Records 1201,
Lovely facial detail of actress ingrid Bergman provides an exceflent
color cover. It's one of the few capv-free covers. Displavs will
surely create interest,

® Most Played by Jockeys

. BILLY VAUGHN PLAYS THE MILLION SELLERS

. JOHNNY'S GREATEST HITS

. LESTER LANIN GOES TO COLLEGFE

- BAUBLES, BANGLES AND BEADS ...

. COMO'S GOLDEN RECORDS . ..

FOR SURVEY WEEIC
ENDING AUGUST 30

Albums are ranked in order of the greatest number of playz on
disk jockey radio shows thruout the countcy. Results are based on

The Billboard’s weekly suryey among the nation’s disk ockeys.
RSTTARIDUSTE SRRROASNT 5 er” g SR 1 ! Pat Boone
Dot DLP 3118
'S AWFUL NICE . ......... ey Ray Conniff

Columbia CL 1137

Billv Vaughn
Dot DLP 3119

= Johnny Mathis
Columbia CL 1133

.Lester Lanin
Epic LN 3474

. SOUNDS OF PHE GREAT BANDS
................. : Clean Gray and the Casa Loma Ork
Capitol W 1022
.'SING ALONG WITH MIICH.......... . .Mitch Miller
Columbia CL 1180
. COME FLY WITH ME. . ... ... ......... .. .. Frank Sinatca

Capitol W 920
Kirby Stone Four
Columbia CL 1211

... Perrv Como
Victor LOP 1007

. SPIRITUALS
. MUTED JAZZ ... ..........,. Jonah Jones, Capitol EAP 1-839
. JAILHOUSE ROCK ... .. « .. Elvis Presley, RCA Victor EPA 4114
. EVERLY BROTHERS . .. ........ ... ... .... Cadence CEP 105
. HYMNS
10,

© 9 1D YT LD

Best Selling Pop EP’s

FOR SURVEY WEEK ENDING AUGUST 30

The information given in thiy chart {s based on actuat
sales 10 customers In a scientific sample ol the nation’s
retail record outlets during the week eading on tho
date shown -above, Sample design, sample size and
all methods used in this continuine siudy of retail rece
.ord sules are under the direct and continuing super-
vision and control of the School of Retailing ol New
York University

. KING CREOLE, VOL. 1. ..Elvis Presley, RCA Victor EPA 4319
. KING CREOLE, VOL. 2 .. .Elvis Presley, RCA Victor EPA 4321

UNCHAINED MELODY
LOVING LOVE.

....... Ricky Nelson, Imperial EP 158
....... Elvis Presley, RCA Victor EPA 1-1515
........ Tennessea Ernie Ford, Capitol EAP 1-818

......... ... Teanessee Emie Ford, Capitol FAP 1-758
ELVIS PRES[AEY L Y Y Y Y IR RCA vlctof EPA 7‘?
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® Reviews and Ratings of |
New 1625 RPM Albums |
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MODERN JAZZ SURVEY 2 -
BARITONES AND FRENCH HORNS
Cecil Parue & Pepper Adams with Johs
Coltrane & Various Artists. Prestige 6
Here's a set that can move well with
hard bop fans. Payne und Adams on
baritone saxes sre given driving sup-
port by Mal Ealdron, piano; Doug

Watkins, bass and Art Taylor on drums,
Oiber tracks feature Julivs Watkms and
Dave Amran on French horns in equally
Jisienable bands. This crew includes
Curtis  Fuller, trombone; Hampton
Hawes or Teddy Charles, piano; Sahib
Shihab, alto sax and Jerry Segal,drums.
Reproduction is good. locreased play-
ing time should aiso prove a buy fn-
centive.

I %%

MODERN JAZZ SURVEY 1 -
NEW YORK 1AZZ
George Wallington Quintet, Phil Woods
Quintet & Various Artists, Prestize §
A listenable excursion into the bard bop

® Reviews and
Ratings of New
Popular Albums

® Contimued--from page 21

Swingiog ballads and 1hythm numbers.

by a solid quartet. Package is well-

regorded, with bright sound. Matcrial

includes *'When Your Lover Has Gone,” | d.

**My Buddy,” “The One Rose.’

DANCING ON PARK AVENUER

Touy Cabot Ork. RCA Victor LPM 1723
Excellent dance music by a slick, So-
clety band with attractive medleys and
some nostalgic oldies tike “Button Up
Your Overcoat” and **Varsity Drag.”
The instrumentals tend to sound alike,
but those over 25 will go for the nitery
beat and style.

IN SONG

Si, Martin’s Collcge Glee Cluh. Celestlal

CRLP 330!
Thanks 1o TV appearances,
and national magazine publicity, the all-
male Glee Club of St, Martin's College.
near Mt Rainier, “Wash., has acquired
& growing following, particularly on the
Phcific Coast. Album presents the vers-
atide group in a recital that includes
selecuons from “My Fair Lady,” *“The
Student Prioce,” and severdl religjous
sclections, They are a topnotch ecolle-
giate group.

® Reviews and

Ratings of New
(lassical Albums

CLASSICAL e sk

RACHMANINOFF: SYMPHONY NO. 3;
RIMSKY - KORSAKOFF: RUSSIAN
EASTER OVERTURE — London Phil-
barmonic Orch. (Boult). RCA Victor LM
2185
Here is & solid commercial entry with

strong name power and excellent perform-

ances, There are several other fine versions
availahle of the Rimsky-Korsukoff work, but

this one stacks up well with the best. The |

fact that this package is one of the few
available on Rachmaninoff’s **Symphony No.

| 3" makes LP of particular Interest to col- |

lectors,

R. B. Marks
Named Mgr.

NEW YORK — Robert B.

| Mdrks, nephew of the late E B.

Marks and cousin of Herbert
Marks, president of Marks Music.,
has become general manager of the-
firm, He succeeds Lawrence Fish-

i
concerts

ficld is provided by the two fine groups.

| ‘The Wallingtor crew swings nicely thru
s set of tunes ipcluding **Indian Sum-
mer” snd “Graduation Day.” The
Woods Quintet scores on such fare as
“Sugan” and “Last Fling.” Reproduc-
tion is somewhat disappointing. Piano
solos are especially twangy. Poor sound
hampers chances, tho some may be at-
tracted” by the double amount of play- |
ng time.

Imperial Inks
Ron Deauville

|

HOLLYWQOD — Singer Ron 13
nie Deauville was signed this week
ta an exclusive recording contract
by Lew Chudd, Imperial Redords
prexy. The balladist, formerlv with
Era, will make his Imperial debut | §i
next month via a single record, to }i
be feollowed up by an album of
standards. |

Also in the Chudd hopper is |
Frances Fay’s first album, to be
tagged, “Frances Fave Sings Fats

B

MODERN JAZL THAT SELLSI
PRESTIGE'S
10% FALL PLAN
August 15th-September 15th

Dealers—send for catalog and
the name of the ncarest
Prestige distributor

modern juzz begins o1

PRESTIGE

new address

203 S0. WASHINGTON AVE. BERGENFIELD, NEW JERSEY

{
R (IM RG]
| ﬂ]&@ﬁﬁf{L
12" L. P. Record Albums
Incomparable Fidelity
at a truly

Sensible Price!
$1.98 retail

']
b

Domino” featuring the muscle-
voiced mezzo's version of 12 of M
Domino’s million sellers with a full
ork bagking arranged by Ernie
Freeman.

Concurrent with her initial In
perial album release next month
will be a single taken from the al-
bum backjng Blueberry Hill” with

“I'm Walkin'.” This single will also
| be Impesial’s first stereo 45 r.p.m.
is

RECORD LABELS

are our Spacialty e Service our Motto.
PHONE: HYacinth 7.2320

Album of the Week

"MELIS AT
MIDNIGHT"

CELP—414
39 West 60th Strset
New York 23, N, Y.

JUdsan €-3620

Pressuge-Sensitive & regular Teanscription
labels. -We "Print LP Covers and Jackets,
i EP o 45'9 LP

Streamers, Sleeves, Varnished. or “Laminaled.
PROCRESSIVE LABEL CO.
Brookiyn 27,y ¥.

.286:290 Stanhope St.

Subscribe fo The Billboard TOZAY!

SAVE MORE MONEY-—
MAKE MORE MONEY

Atlantic
hits comin
your way

g

Chris Connor

HALLELUJA
| LOVE HIM sg

| WON'T (RY
ANY MORE

1198

%5___

z

4 |bein, who leaves mid-September
{for an extended leave of absence.
Bob Marks has been chief of the
firm’s Hollywood office for the past
|six years, prior to which he had
had considerable experience in the
firm's New York offjce.

Arnold Shaw coatinues as gen-
eral professional manager of Marks
and its new subsidiary; Mansion
Music Corporation.

Wil Sweep the
Country like the

ATLANTIC

E - “H()op” Craze! New York 19, N. Y.
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. JONAH

ECAS PRIMA STYLE
ma and Keely Smith
T1010

LAS V
Louis Pri

18 8]

o

IN THE NicyT

JUMPIN' WITH JONAR 1-37% SWINGIN' ON BROADWAY George Shoyriy
Jonah fones jonah Jones 2kota Stapon 'f' .
T-1039 T-963 -1003

R
"~ JAZZ ULTIMATE
Bobby Hackett and
jack Teagarden T-933

&y

-1

HE CREAT

B .
Clen Cr.:Nva/ GuF gt -» RENDEZVOUS WITH '"‘?m:’ssr
-1022 : MuTeD JaZz BURNISHED g ] KRt pal' iy
- aorr e RASS gtan Kenton T-932

heari
Toray ing
MUTED JAZZ

8
Jonah Jones L EN %
T-839 WiLp '
”0&7— Louis ooF SHOW AT Tayq

DIG THE NEW JA77 CAPITOL HAS! =

MOST HAPPY HAMMOND
JACKIE "

r
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