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Public Relations Men 
Pasture Old Plugs 

institutionalized Publicity Cuts Sponsor 

Revenue, But Saves Webs' Show Costs 

By BOB BERNSTEIN 
NEW YORK -The era of the 

free plug, the hello from the studio 
audience and the donation of large 
quantities of a product is wailing 
itt TV publicity. Complex, costly 
segments and often entire shows 
are now being provided to net- 
works, local stations and even 
syndicated films by public rela- 
tions firms sensitive to worthwhile 
programming. 

The success of this evolution in 
the approach of public relations 
firms to the medium has cost the 
webs advertising revenue, but the 
wound is salved by the saving in 
procltiction costs and by the fact 
that many showr owe their very 
existence to the dream -up boys. 

Dine & Kalmus, David O. Alber. 
Brandt - Associates, Lynn Farnol 
and Ruder & Finn, to name five 
of the top companies now provid- 
ing almost daily programming for 
TV, have brought their clients no 
much video exposure that in many 
cases the clients have whittled, 
eliminated or foregone entry into 
program sponsorship. 

Tho they pick up the tab on the 
p.r. projects, many of which are 
elrborate and expensive, the an- 
nual bill falls far below the cost 
of a modest web buy. Examples 
during 1956 of the varied imagina- 
tive projects researched, financed, 
scripted and cast by publicity men 
follow. 

Dine & Kalmus: Auto Bentz 
Company, gas torches and lanterns 
used in a hundred amusing or edu- 

7 cationál spots such as baking a 
meringue on the Steve Allen show. 
Client no longer buys spot an- 
nouncements. New York County 
Medical Society, demonstrations of 
150- year -old equipment on 135 
shows in 10 days. Upcoming, the 
history of Hearst Publishing woven 
into a spectacular on the growth 
of the V. S. in the past 60 years. 

David O. Alber: Chock Full O' 

Genoa Statue 
Plugs WBNS 

COLUMBUS, O. - The most 
unusual public relations stunt of 
1956's trend toward the high -class 
culminated October 12 thru Dine 
& Kai nus. The city of Genoa, 
Iiais', presented :i statue of Colum- 
bus to \VBNS -TV, here, with Vice - 
President Richard Nixon and 
Claire Booth Luce in attendance. 
Good taste and historical import 
covered the original motive, a p.r. 
project in WBNS' behalf. 

A 1953 tribute to this city kicked 
off s,i,,at has now become an an- 

d .vetit, winning awards from 
,loon Foundation and the 

lir.ulliners Club. 

Nuts, demonstration of how to brew 
coffee by local girl, dubbed Miss 
Heavenly Coffee, in each of 30 
cities. Parker Brothers, news stor- 
ies on trend ist religions games for 
Morgan Beatty (network) and 
dozens of local news commenta- 
tors.' National Auto Renting, films 
on how truck firms operate. Ed- 
ward Fields Carpets, weaving of 
world's longest carpet on movie 
premiere telecast. Hotel Roosevelt, 
chefs cooking specialties on 100 
shows. Coy Lombardo Enter- 
prises, interviews on men's hats in 
conjunction with hat industry. 

Lynn Farnol: Seabrook Farms. 
demonstration of freezing and 
growing food on dozens of shows, 
visit to New Jersey plant on "Let's 
Take a Trip.' National Book Com- 
mittee. author- and -publisher talks. 
Fut Label Authority, fashion 
shows. Cigar institute of America, 
discussions of good manners, sup- 
plying of props, scripting aid for 
dramatic shows (The Billboard, 
February 2). 

The scattered samples were all 
designed for home viewers' enjoy- 
ment in the belief that the public 
has matured past the let s say 
(hello to a nice mast" format of 
introducing guests and the "thanks 
to the Psycho Company for use of 
its couches" credit speech. 

Such shows as "Wide, Wide 
World," "Eye on New York," "Let's 

(Continued on page 6) 

$5,000,000 FOR 
AUTOMATIC FUN 
ON LONG ISLAND 

NEW YORK -One of the 
most lavish amusement instal- 
lations in the East -if not the 
most Lavish -has been quietly 
earmarked For the past two 
years for South Huntington: 
N. Y. Sources familiar with 
the project say it may cost as 
much as $5,000,000. 

The site in Suffolk County 
on Long Island embraces at 
least 75 acres and would con- 
tain a vast kiddie theme op- 
eration plus the largest one - 
spot collection of automatic 
devices yet devised. Included 
would be coin-operated minia- 
ture golf course with club- 
and -ball' vending, automatic 
driving range equipment, coin - 
activitated botching and base- 
ball batting and other units 
designed to permit absentee 
operation. 

Promoters of the project are 
headed by Dave Simon, a ma- 
jor coin machine distributor 
and manufacturer who also is 

a co-owner of Kiddie City, the 
large ride operation in the 
Douglaston section of Queens, 
New York City. 

A Huntington paper and the 
New York Times have printed 
details of the project, the 
Times crediting Simon with 
reporting that a purchase con- 
tract has been entered into, 
conditional upon a zoning 
change. A vigorous denial has 
been issued and efforts are be- 
ing made to have the publica- 
tions correct the source of 

. (Continued on purge 82) 

Outdoor Amusement 
Recreation Centers 
Enjoy Boom status 

Building Buds Across U. S.; People, 
Billions of Dollars Flow Freely 

' By JIM \IcHUGH' The new efforts are moulded to 
NEW YORK - More people the success patterns of other and 

with more money and more vehi- 
cles -and more time in which to 
use them -spell out the success of 
Use present and the hopeful future 
of the Outdoor Amusement Recre- 
ation Center (OARC) indi try. 

Nearly 10,000 establishments 
containing one or more of the 
essential elements nosy do the 
nation's landscape. The rocvth 
pattern for the past decade has 
been nearly phenomenal, with 
kiddielands, drive -ins, sight and 
theme attractions, particirating 
sports units such as swimming 
pools and ice and roller rinks 
springing up with notable regu- 
larity either as beginning or mem- 
ber installations in budding or 
established OARC units. 

Astute management is taking 
oyes the present development 
and operation of many OARC 
groupings. Attracted by the earn- 
ings potential of the new theory 
of grouping entertainment-recrea- 
tion units designed to cut across 
all ages in family appeal, new 
blood is pouring millions of invest- 
ment dollars earned outside the 
amusement.inciustry into this new 
business activity. 

NEWS OF THE WEEK 
NBC Sketches in Programming 
Line -Up for Fall Nighttime TV . . . 

NBC : -1'V sketches in schedule for fall nighttime 
programming. Alfred Hitchcock may replace 
Robert Montgomery. Many gaps yet to be 
filled. Some properties and stars are not yet 
placed. Everything is subject to change. 

Page 2 

Ratings May Make Gleason New 
Saturday Factor if Ile Reconsiders .. . 

Jackie Gleason Islay bounce back as a major 
Saturday night factor in fall. Trendex ratings' 
rise on the show's new format may induce 
comedian to reconsider plans. Page 2 

Lure of Europe as Cheap 
Recording Center Fades . . . 

The advantages of recording in Europe rather 
than in the United States is disappearing 
rapidly, according to Simon Rady, Victors 
a.&r. liaison exec for Europe. Rady points out 
that musicians pay scales are rising all over 
Euro re and that recording sessions entail 
"hidden" charges. Page 19 

Epic Announces $2.98 Bargain LP 
Deal; Outlines Expansion Plans . . . 

Epic Records announces special $2.98 bargain 
price for its high -Fidelity Buy-of-the-Month 

albums. Simultaneously, label releases figures 
on sales growth during past year; outlines 
strengthening of distributor setup, and appoints 
personnel to key positions. Page 19 

Beatty Drops Train, Joins 
Ranks of Motorized Shows . , , 

Clyde Beatty Circus, the lone railroad circus 
since !tingling suspended use of its own cars, 
disposes of its train and joins ranks of motor- 
ized shows. This breaks the continuous series 
of circuses traveling by rail since the pioneer 
P. T. Barnum Circus first Isis tracks in 1872. 

Page 90 
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older industries. haphazard loca- 
tion appraisals are giving way 
to scholarly population, traffic, 
growth and eycn weather studies 
conducted by qualified engineer- 
ing groups. Planning and design 
is often placed in the hands of 
nationally famous artists. 

Learn by Doing 
It all adds up to the costly way 

of starting big business, but isilh 
it cones virtual assurance of suc- 
cess and es-en bigger profits than 
could be earned otherwise. But 
the big ones, like their counter- 
parts who started the industry on 
its tray with kiddielands in the 
immediate post -war years, are still 
learning Ly doing to a large extent, 
such being the direction of any 
new industry l eking a common 
rule book. 

Many of the pioneering kiddie - 
land operators pointed the tray 
rod the sense of diversification by 
supplementing, nut of profits, their 
groupings of kiddie rides with 
arcades. golf. baseball and archery 
ranges. sight attractions and ex- 
panded food and other concession 
operations that would increase 
their age group interest and bring 
in greater profits. Operators pf 
drive -ins. including chains, were 
quick to join in the grouping 
started by others or to create their 
own. 

Year -Around Effort 
Having rounded out full warm 

weather operations with proven 
lasting appeal, these same opera- 
tors arc now successfully creating 
vear- around activity with the ad- 
dition of ire and roller rinks. boss L- 

ing, snack bar and restaurant fa- 
cilities. If covered units-are cre- 
ated, they are made adaptable for 

(Continued on page 82) 

Park Plans 
Zoom Land 

i :sv YORK -The flips taken 
by prcperty values when a park 
founder tries to assemble his site, 
probably never reacted as stronely 
as three rears ago. before the 
srection of the big Kiddy 
installation in Douglaston, Queen.. 

f and bought as cheaply as $40 
an acre took some {ise when word 
of what was happen :ng leaked out. 
The resultant haggling saw one 
owner of a key acre holding out 
for and getting more than $40,000. 
or 1,000 times more than the first 
purchase price. 
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SET TIMES AND GAPS 

NBC. Sketches in Nighttime 
Program Schedule for Fall 

By LEON MORSE 
NEW YORK -The initial out- 

lines of what may presumably be- 
come the fall nighttime schedule 
of the NBC -TV network are begin- 
ning to be visible, with some huge 
gaps still to be filled. A major 
casualty will be "Robert Mont- 
gomery Presents," the Monday 
9:30 -10 :30 stanza, which is slated 
to be axed after six- and -a -half 
years on the web. He will be re- 
placed by Alfred Hitchcock, who 
will produce his second TV show. 

The proposed schedule, now 
being scanned at top agencies and 
subject to approval from their 
clients who sponsor shows on the 
web, are: 

SUNDAY: 7 -8 p.m. probably 
will be filled by an hour Eddie 
Fischer musical variety stanza. 
"Bengal Lancers," now sponsored 
by General Foods at 7 p.m., will 
be dropped, and "Circus Boy," 
which follows, will probably be 
canceled by Reynolds but shifted 
elsewhere in the schedule. Steve 
Allen will remain 8 -9. The 9 -10 
hour will be filled by a combina- 
tion of hour dramas sponsored by 
Alcoa and Chevrolet shows featur- 
ing Dinah Shore and Bob Hope, 
with the automotive client using 
most of the hours. Plans for 10 -11 
are still vague and depend upon 
whether Procter & Gamble de- 
cides to renew Loretta Young. 

Western produced by Revue Pro- Funny" will continue at 7 :30 and 
ductions. Perry Como at 8. It is hoped that 

THURSDAY: This night will Lawrence Welk will be lured away 
see another kidult show, possibly from ABC to go 9 -10. The 10- 
"Lancelot," which is losing the 10:30 slot may become the new 
Monday 8 -8:30, or "Circus Boy." .home of "flit Parade," if CBS op- 
Groucho Marx will continue at 8, poses it with "The Big Record" at 
"Dragnet" at 8:30, but a new Orson 10. The 10:30 -11 half hour is still 
\Velles' human- interest stanza is open. 
ticketed for 9. Tennessee Ernie is This tentative schedule will be 
expected to continue at 9:30 and changed many times before next 
"Lux Video' Theater" at 10, unless season begins as the networks 
Lever Bros. does something about punch and counterpunch. It does 
changing the dramatic stanza. not take into consideration the fu- 

FRIDAY: "Rin Tin" is ticketed tore of Sid Caesar, who seems to 
for 7:30 -8 p.m. if NBC can move have considerable backing for an- 
it from ABC -TV. "Blondie" will other year on TV. It does not point 
remain at 8 p.m. if it shows any- out where such important pack - 
thing, and "Life of Riley" at 8:30. ages as "Hey, Mons; the Betty 
The 9 -9 :30 slot will probably go Hutton vehicle, and "Here Comes 
to Milton Berle s new series, "Fol- Calvin," the new Orson Bean show, 
low That Man," and 9:30 is still will go. Also up in the air is the 
open. The International Boxing fate of "Medic, which is being 
Club will continue at )0. considered, and George Gobel, 

Lawrence Welk? who still has considerable value to 
SATURDAY: "People Are the web, 

RATING HIKE 

Gleason May Bounce 
Back as Sat. Factor 

Adventure Show 
MONDAY: 7:30 -8:30 will be 

programmed with a strong adven- 
ture show as yet unselected. "Wells 
Fargo" is ticketed to remain at 
8:30 for American Tobacco and 
another client, if it shows any - 
thing. Present plans at 9 call for 
"Twenty One" to continue. "The 
George Sanders Mystery Theater," 
a Screen Gems presentation, is ex- 
pected to go at 9:30. The 10.11 
hour will be filled by an hour 
melodrama produced by Alfred 
Hitchcock. 

TUESDAY: 7:30 will probably 
be occupied by "Circus Boy," which 
may, however, go Thursdays in the 
same half hour. NBC has not 
made any plans for 8, but this 
may go to Ernie Kovacs or another 
one of its new packages. "Panic" 
is expected to stay at 8:30 if it 
clicks. The 9 -9:30 slot may come 
open if Procter & Gamble suc- 
ceeds in shifting Jane Wyman else- 
where. Kaiser Aluminum and Arm- 
strong are expected to continue 
9:30 -10:30, unless NBC can per- 
suade them to sponsor an hour 
and a half drama which would 
run to 11 p.m. Tuesday at 10:30 
will not be filled by "Hold That 
Note," but no slsoty has been 
selected. 

About Set 
WEDNESDAY: This evening 

remains virtually unchanged ex- 
cept for 7:30 -8:30, which will be 
occupied by "Wagon Train," a 

may be bouncing back as a major 
factor in the Saturday night pic- 
ture. Gleason's last 'Trendex on 
Febnrary 9 with his new musical 
format on CBS -TV gave him a 
23.1, as against Perry Como's 28 
on NBC -TV. It was only the sec- 

ABC Whips Up 

Hour Specials 
NEW YORK - ABC -TV is 

whipping up a string of orle -hour 
specials for Saturday night viewing 
next fall. First move was the in- 
clusion of two musicals in the 
Frank Sinatra contract. Now War- 
ner Bros. is prepping four bio- 
graphies of top movie stars in a 

this is your life" format which 
will include their original screen 
tests, scenes from major films and 
at -home sequences today. 

Other possibilities for specials 
include the New York City Opera 
Company, anniversary tributes to 
two beloved stars in the manner of 
the upcoming Kate Smith show 
this April, a sports award dinner 
and Christmas and Easter variety 
shows. The 1957 Miss America 
pageant will kick off the irregular 
series, with no plans afoot to se- 
cure a single sponsor for tire group. 
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(52 issues) at the rate of $15 (a considerable saving 
over single copy rates). Foreign rate $15. 

Payment tncroted O Bill me 
877 

Name 

Occupation or Title 

Company 

Address 

City lone State 

Send to: The Billboard, 2160 Patterson St., Cincinnati 22, O. 

and week of the new show. On 
the first week of the new format 
Gleason had a 21.8 rating as 
against Como's 30,3. 

More important the change of 
pace has given Gleason a new in- 
terest in the program. Should it 
strike tire fancy of the country, 
there is a goad possibility that 
Gleason could be persuaded to 
continue with his musical show on 
a regular basis next season. 

Gleason, of course, has upped 
his budget cònsiderably to pay for 
the new stanza. He has increased 
the number of dancers from 16 to 
25 and added a choral group un- 
der the direction of Lynn Duddy. 
Music and lyrics are being written 
by Duddy and Jerry Bresler, with 
book by Marvin Marx, Paula Stone 
and Herbert Finn. Book super- 
vision is by Joe Bigeloe. 

Trendex Top Ten 

TV Web Shows 

(February 1.7, 1957) 

Reek Program a Network 
1. Ed Salves (CBS) 
2. I Lore Lug (CaS) 
3. wyan Carp' (ABC) 
4. The Line-up (CBS) 
s, terry Come COCCI 
6, G. E. Theater (CBS) 
7. Masher Bride (CBS) 
S. Red ROM* (CBS) 
9. Maitland (ABC) 

le. 564,000 Question (CBS) 

Peb. 
Reg, 
34.9 
30.8 
39.7 
30.3 
30.3 
28.8 
284 
211.1 
27.5 
27.3 

Timken Nears 

2 NBC Docs 
NEW YORK -NBC-TV last 

week Was close to bringing another 
new national advertiser into TV. 
Timken Roller Bearing, thru Bat- 
ten, Barton, Durstine & Osborn, 
was on the verge of ordering two 
one -hour documentaries. 

They will go into a prime time, 
mid- evening slot. The shows are 
Project 20's "Age of Innocence," 
the story of time first 20 years of 
the 20th Century. and the second 
program in the William Hartigan 
Antartica series, part of the Tele- 
scope project. 

2 Nets Weigh 
Mental Series 

NEW YORK - ABC-TV and 
NB.0 -'FV are each mulling the new 
Barry -Enright package, "Conflict," 
scripted by Reginald Rose and di- 
reeled by Sidney Lumet. It's a 
half -hour drama based on mental 
health case histories, clinical but 
not documentary. 

An ABC spokesman describes tire 
series as "the most exciting pilot 
film and outline of the season and 
the hardest to sell to a sponsor." 

Pharmaceuticals May 
Seek Another Show 

NEW YORK- Reports are that 
Pharmaceuticals, Inc., may not 
continue with "To Tell the Truth" 
next season. The show is in the 
Tuesday 9.9:30 slot on the CBS - 
TV net-,ork. It is a Goodson -Tod- 
man package. 

NBC Rebuts Figures, 
But ABC Goes Ahead 

NEW YORK -While ABC -TV 
moved its programming and sales 
activities ahead in high gear 'to 
capitalize on its mammoth, atten- 
tion- getting presentations in New 
York and Chicago last week, NBC - 
TV, the butt of much of the hu- 
mor and statistics in the web 
script, came up with rebuttal fig- 
ures of its ossu. 

ABC gave a happy progress re- 
port, say NBC spokesmen, based 
strictly on fully sponsored time pe- 
riods, disregarding the many sus- 
taining and participating shows 
which would have markedly low- 
ered all its figures. ABC also cisose 
to ignore Nielsen and Trendex re- 
ports on all but first -place shows, 
they point out. These other figures 
give NBC 24 second places against 
ABC's 10, and 16 third places 
against ABC's 29. 

ABC, satisfied that its presenta- 
tion was successful in establishing 
it as an equally- competing nehvork 
with CBS and NBC, moved to se- 
cure advertisers for Its fall shows 
as fast as they were announced. 

On the heels of the Seven -Up bury 
of the new "Zorro" adventure show 
for $54,000 per half dour, the web 
gave an option for alternate weeks 
to a grocery products firm. Coca - 
Cola has also made an alternate 
week buy of a half -hour nighttime 
series. 

8 Hours Full 
To date, ABC has wrapped up 

full sponsorship for eight hours on 
the fall schedule, with another km 
hours described as "nearly firm" 
by a sales executive. The total rep- 
resents half its nighttime hours. 

On the rating front, tire web re- 
leased two new sets of figures fol- 
lowing the Febnrary 13 New York 
presentation. "Wire Service" (Mon- 
day, 7:30 -8:30 pan.) scored a 12.1 
Trendex, topping NBC for the first 
time when the latter's combination 
of Nat (King) Cole and "Sir Lance- 
lot" averaged an 11.4. And Law- 
rence Welk reached a new Satur- 
day high, according to Nielsen's 
January I report, scoring 37.4 
against Sid Caesar's 24.8 and an 
average 30.8 for CBS. 

PINPOINTING 

NBC Clarifies 

Duties of Top 

NO Execs 
NEW YORK - NBC -TV Iast 

week further defined the duties of 
its top executives in Its sales and 
programming departments. Veepee 
Mike Dann takes complete charge 
of the sales of spectaculars and 
specials, including entertainment, 
public affairs, sports and special 
holiday offerings. Veepee Walter 
D. Scott assumes administrative 
responsibility for TV network sales. 
Charles (Chick) Abry, Eastern 
sales manager, takes over Eastern 
sales activity, with Detroit and 
West Coast offices reporting to 
him. Edward R. Hitz continues as 
veepee for all Central division 
sales. 

In programming Vice- President 
Bob Lewine is responsible for all 
nighttime network programming, 
and Vice- President Mort Werner 
takes over as daytime program- 
ming head, but also its charge of 
"Today," "Home" and "Tonight." 
They will report to Manie Sacks, 
veepee TV network programs. 
Davidson Taylor, veepee of public 
affairs, will report to Robert E. 
Kintner, head of TV network pro- - 

granss and sales. 
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NBC Gains in 

Day Ratings 
NEW YORK - NBC -TV has 

scored further daytime gains, ac- 
cording to advance Nielsen figures 
for January, with a 12 per cent 
rating increase over the previous 
report for the 2:30 -5 p.m. time. 

"Tic Tic Dough" outrated its 
two opposing CBS soap operas for 
the first time, rising from a 7.8 to 
10.8 Nielsen. "Matinee Theater" 
beat Bob Crosby and "Big Pay -offr 
with a 42 per cent share, moving 
from a 9.3 to 10.4. In its second 
rating report, "Truth or Conse- 
quences" jumped from 6.9 to 8.2, 

Billl`ward 

TV Bow Near for 
Randolph Scott 

HOLLYWOOD Randolph 
Scott, one of movieland's few re- 
maining TV holdouts, is reportedly 
set for an adult Western series for 
ABC-TV next fall. The film show 
would be the web's 12th such 
entry in the fall schedule. 

Scott would play his familiar 
role of a U. S. marshal. 

cutting the "Strike It RicIs lead in 
share of audience to four percent- 
age points. 

Giraud Chester, general program 
exegutive in charge of NBC day- 
time programming and. responsible 
for many of these shows, has re- 
signed to join Sylvester (Pat) 
Weaver's new TV consultant firm. 

14 Based on U. S. TV audience research of the 
A31ERIC.4N RESEARCH BUREAU 

COST PER THOUSAND 

HOMES 

Rogers and Basso 
Show How Station 
Execs Can Serve 

HUNTINGTON, W. Va., -The 
extent to which a TV station can be 
of service to its community is not 
limited to Its programming. Ex- 
ecutives of the outlets are in a 
good position for leadership among 
their fellow citizens. 

Recently, for example, Lawrence 
H. Rogers II, president and gen- 
eral manager of WSAZ- AM -TV, 
was awarded by the local Junior 
Chamber of Commerce with the 
Distinguished Service Award for 
his outstanding work in the com- 
munity. Also at the station Nick 
Basso has just been appointed to 
the City Traffic Council. 

THE TOP 20 

FOR JANUARY 
The Top Network Programs In (lass A Time 

Ranked by Cost Per Thousand 

Per Commercial Minute 

PER COMMERCIAL MINUTE 

1. LAWRENCE WELK (Dodge, ABC) $ 1.00 
2. ED SULLIVAN (Lincoln- Mercury, CBS) 1.17 
3. GODFREY'S TALENT SCOUTS 

(Toni, Lipton, CBS) .. 1.71 
4. $64,000 CHALLENGE (P. Lorillard, CBS) 1.74 
4. ALFRED HITCHCOCK (Bristol- Myers, CBS) 1.74 
6. $64,000 QUESTION (Revlon, P. Lorillard, CBS) 1.79 
7. I LOVE LUCY (General Foods, 

Procter & Gamble, CBS) 1.90 
8. C. E. THEATER (General Electric, CBS) ].93 
9. I'VE GOT A SECRET (R. J. Reynolds, CBS) 1.94 
9. WHAT'S MY LINE? (Remington Rand, 

Helene Curtis, CBS) 1.94 
11. WELK'S TOP TUNES (Dodge, ABC) 1.95 
1 I. CLIMAX! (Chrysler, CBS) 1.95 
1.3. PERRY COMO (Gold Seal, Sunbeam, 

Noxzema, S &H Green Stamps, Kleenex, RCA 
Whirlpool, NBC) 1.97 

14. PEOPLE ARE FUNNY (R. J. Reynolds, 
Toni, NBC) 2.03 

14. CAVALCADE OF SPORTS (Gillette, 
Paper Mate, NBC) 2.03 

16. DISNEYLAND (Derby, Amer. Dairy, 
Amer. Motors, Swift, ABC) 2.12 

17. LASSIE (Campbell, CBS) 2.13 
18. DECEMBER BRIDE (General Foods, CBS) 2.16 
19. YOU BET YOUR LIFE (Toni, DeSoto, NBC) 2.19 
20. NAME THAT TUNE (Kellogg, 

Amer. Home Prods., CBS 2 __ 

COST PER THOUSAND 

MEN VIEWERS 
PER COMMERCIAL MINUTE 

I. LAWRENCE WELK (Dodge, ABC) $ .98 
2. ED SULLIVAN (Lincoln-Mercury, CBS) 1.07 
3. ALFRED HITCHCOCK (Bristol -Myers, CBS) 1./7 
4. CAVALCADE OF SPORTS (Gillette, 

Paper Mate, NBC) 1.86 
5. G. E. THEATER (General Electric, CBS) 1.99 
6. PERRY COMO (Gold Seal, Sunbeam, 

Noxzema, SAM Creen Stamps, Kleenes, RCA 
Whirlpool, NBC) 2.00 

7. WHAT'S MY LINE? (Remington Rand, 
Helene Curtis, CBS) 2.11 

8. WELK'S TOP TUNES (Dodge, ABC) 2.12 
9. $84,000 QUESTION (Revlon, P. Lorillard, CBS) 2.16 

10. GODFREY'S TALENT SCOUTS (Toni, 
Lipton, CBS) 2 22 

1.1. I'VE GOT A SECRET (R. J. Reynolds, CBS) 2.26 
12. PEOPLE ARE FUNNY (R. J. Reynolds, 

Toni, NBC) 2 29 
13. $84,000 CHALLENGE (P. Lorillard, 

Revlon, CBS) 2.35 
14. CLIMAX! (Chrysler, CBS) 2.36 
13. I LOVE LUCY (General Foods, 

Procter & Gamble. CBS) 2.37 
16. GUNSMOKE (Liggett & Myers, Remington 

Shaver, CBS) 2.47 
17. BEAT THE CLOCK (Hazel Bishop, CBS) 2.55 
18. WYATT EARP (General Mills, Procter & 

Gamble, ABC) 2.56 
19. YOU BET YOUR LIFE (Toni, DeSoto, NBC) 2.61 
20. WEDNESDAY NICHT FIGHTS (Pabst, 

Mennen, ABC) 2.63 

REGIONAL 

Fitzgerald Ad Agency 
Story Of Operation 

NEW ORLEANS-How does a 

regional advertising agency, which 
places programs and spots for 
clients in markets scattered thruout 
various sections of the country, con- 
duct its operation? 

A good example is Fitzgerald 
Advertising Agency of New Or- 
leans, one of the largest of its kind, 
with billings exceeding $10 million. 
Spots and programs are placed by 
the agency in 95 markets in every 
area except the Northeast. 

This chart Is the TV Industry's 
.c. 

trya enty guide m the rampart 
tine monthly effi lefty of Class A time network programs la +r, 
delivering audiences to their spomors. It Is Me only seem 
for the comparative analysis of costs for nachbe.men, women 
and children viewers. Euh week, eomparlsons are made of 
shows of the same program tape oral of shoos airing 1« ad- 
vertisers In the same sponsor category. 

The figure shown for each program represems the spomor. 
Cost for reaching 1000 TV homes, men, women or children per 

saute of Commercials. These figures wee reached by divid- 
ing each shoes total program are net time onto by the total 

gi[ 
number of homes, men women and children under le reached k,ÿ 
by the program, u atermined by American Research Bureau. 
These results then were divided by Oho allocated commercial 
minutes In the program. Net time and 

/.j 
Program costs and 

ae estimates made by The 8UIboa.d alter enemtve researdt. . 

COST PER THOUSAND 

WOMEN VIEWERS 
PER COMMERCIAL MINUTE 

1. LAWRENCE WELK (Dodge, ABC) $ .77 

2. ED SULLIVAN (Lincoln -Mercury, CBS) .88 
3. ALFRED HITCHCOCK (Bristol -Myers, CBS) 1.47 
4. PERRY COMO (Gold Seal, Sunbeam, 

Noxzema, S &H Green Stamps, Kleenex, 
RCA Whirlpool, NBC) 1.56 

5. $64,000 QUESTION (Revlon, P. Lorillard, CBS) 1.57 
6. I LOVE LUCY (General Foods, Procter Sc 

Gamble,, CBS) 1.59 
7. CODFREY'S TALENT SCOUTS (Toni, 

Lipton, CBS) 1.61 
8. WHAT'S MY LINE? (Remington Rand, 

Helene Curtis, CBS) 1.62 
9. I'VE GOT A SECRET (R. J. Reynolds, CBS) 1.63 

10. G. E. THEATER (General Electric, CBS) 1.64 
11. VV ELK'S TOP TUNES (Dodge, ABC) 1.71 
12. CLIMAX! (Chrysler, CBS) 1.73 
13. $64,000 CHALLENGE (P. Lorillard, 

Revlon, CBS) 1.82 
14. PEOPLE ARg FUNNY (R. J. Reynolds, 

Toni, NBC) 1.84 
15. YOU BET YOUR LIFE (Toni, DeSoto, NBC) 1.90 
16. NAME THAT TUNE (Kellogg. Amer. 

Home Prods., CBS) 1.99 
17. DECEMBER BRIDE (General Foods, CBS) 2.04 
18. THE MILLIONAIRE (Colgate, CBS) 2.11 
19. BEAT THE CLOCK (Hazel Bishop, CBS) 2.12 
20. PRIVATE SECRETARY (:Amer. Tobacco, CBS) 2.14 

COST PER THOUSAND 

CHILDREN VIEWERS 
PER COMMERCIAL MINUTE 

1. DISNEYLAND (Derby, Amer. Dairy, 
Amer. Home, Swift, ABC) 1.33 

2. ED SULLIVAN (Lincoln -Mercury, CBS) 1.45 
3. LASSIE (Campbell Soup, CBS) 1.46 
4. LONE RANGER (General Mills, Swift, ABC) 1.49 
5. ROBIN HOOD (Wildroot, Johnson, CBS) 1.81 
6. RIN TIN TIN (National Biscuit. ABC) 1.89 
7. CIRCUS BOY (Reynolds Metals, NBC) 2.08 
8. BEAT THE CLOCK (Hazel Bishop, CBS) 2.25 
9. LAWRENCE WELK (Dodge, ABC) 2.26 

10. BUCCANEERS (Sylvania, CBS) 2.43 
11. PERRY COMO (Gold Seal, Sunbeam, 

Noxzema, S &H Green Stamps, Kleenex, 
RCA Whirlpool, NBC) 2.53 

11. ROY ROGERS (General Foods, NBC) 2.53 
13. PEOPLE ARE FUNNY (R. J. Reynolds, 

Toni, NBC) 2.62 
14. MY FRIEND FLICKA (Colgate, CBS) 2.64 
15. BOB CUMMINGS (Colgate, CBS) 2.66 
16. WYATT EARP (General Mills, Procter Sc 

Gamble, ABC) 2.7 2 
17. I LOVE LUCY (General Foods, Procter & 

Gamble, CBS) 2.82 
18. PHIL SILVERS (R. J. Reynolds, Williams 

Shaver, CBS) 2.92 
18. CHEYENNE (General Electric, ABC) 2.92 
20. CIRCUS TIME (Hartz, Bon Ami, ABC) 2.93 

These thtlase appear oowbere huh on these piges, They are eopyriehled by The BBB,oi,d Pabllsblee Company nid on ose of tar hind ,orne be made of gee 
without The Billboard's consent. Requests roe such consent must be submitted to brides to Ibe pbbllsben of The Billboard, 1564 Broadway, Yew Ywi. 36, N. Y. 
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To conduct such a far -flung op- 
eration out of a single office, Fitz- 
gerald relies to a considerable ex- 
tent on dealers and product rep- 
resentatives in individual markets 
for tiptoffs if a snafu occurs in a 
commercial or drograni. Addition- 
ally, spot checks and trips thru vari- 
ous sections are regularly made by 
agency personnel. 

Filin commercials are produced 
both in New Orleans and Holly- 
wood, where the agency has a rep- 
resentative, depending on the type 
of spot, cost, etc. Generally, live 
commercials are done locally by 
MPAS, while animated and more 
complicated spots are farmed out 
to the West Coast. 

Interestingly enough, the agency 
has several of its major clients using 
TV in diverse manners. 

Jax beer, for instance, sponsors 
a news and weather strip in some 
13 markets. The brewery at one 
time aired a syndicated TV series, 
but partly bemuse the telefilm pro- 
gram turned out to be lacking, has 
found the nightly strip to be more 
successful. 

Another client, Snowdrift, relies 
primarily on spot TV in West mar- 
kets. Wesson Oil, a third client, 
is the agency's only national spon- 
sor (part sponsorship of the Sid 
Caesar Show). W soon was origi- 
nally scheduled top into syndica- 
tion with "Blondie, but bowed out 
when the Vitapix stations failed 
to clear the necessary time. 

In many instances the agency 
sends out producers to various 
markets to supervise production of 
a special show or to kick off a new 
program. This is in addition to 
regular tours which radio -TV di- 
rector Bill Thomas and his assist- 
ants make of each area to check 
up oit programming there. 

FOR SUMMER 

Technology 
Snarls NBC 
Time Skeds 

NEW YORK -NBC -TV, which 
had hoped to make extensive use 
of taped rebroadcasts for stations 
that stay with Standard Time tiros 
the summer, has had to revise its 
plans because of the unavailability 
of the Ampex tape equipment and 
AT &T circuits required. 

For Central Time Zone stations 
that do not switch to Dayli ght 
Savings Time from April 28 thhan 
October 28, programs that had 
been seen at 7 p.m. will be seen 
at 9 p.m. This will. be done by 
repeating all shows in the 8 -9 p.m. 
(New York City time) block at 11- 
Midnight New York time. 

The 7:30 -8 p.m:, New York 
time, music-and-news block will be 
kept in its present time for CST 
stations by a taped replay. 

e'Tonight" will be kept at the 
same time, 11- midnight CST, by 
means of taped repeats. All other 
evening programs will be fed live, 
which advances their time on CST 
stations by one hour. 

NBC Offers 4 
Bolger Shows 

NEW YORK-NBC-TV is of- 
fering four special Ray Bolger mu- 
simis for sale, two co- starring 
George Gobel. 

The dates of the hour -long 
shows, which follow his final 
series telecast of "Washington 
Square," are Thursday, May . 9. 
9 -10 p.m.; Monday, May 20, 9:30- 
10:30 p.m.; Tuesday, June 4, 8 -9 
p.m., and Thursday, June 13, 8 -9 
p.m. 

Copyrighted ma 
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THE GREATEST 
AUDIENCE SWING 

IN DAYTIME 
TV HISTORY... 

is now taking place. Viewers by the millions 
are shifting to NBC's power -packed line-up 
of daytime hits. 

And the trend is unmistakable - no matter 
which research service you use - Nielsen, 

ARB or Trendex. 

According to Nielsen, NBC average daytime 
audiences are up 43% over last year's.' The 
competition is down 12 %. So great is the ap 

. peal of these fresh new shows that the entire 
level of daytime sets -in -use is being raised. 

Afternoons, NBC, with a 49% increase over 
last year, is clearly the Number One Network. 
The second network has dropped 7 %. Queen 
For A Day and Comedy Time are the two 
top -rated, regularly -scheduled adult pro 
grams in all daytime television. 

Mornings, NBC has scored a 27% upswing 
in the 11 am -1 pm time period. At the same 
time the competition has dropped 16 %. 

Advertisers, too, are moving toward NBC 
daytime shows, attracted by their strong 
line-up of star sales -personalities, This 
January, sponsored time on NBC daytime 
has increased 40% over last January. 

Daytime or evening, more people view the 

TELEVISION 
NETWORK 
than any other network.** 

Nial3an. Jan. 1, te68.1967 01 am.6:30 Dm, M /) 
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COE PREDICTION! 

One Kind of Drama 
May Identify Shows 

NEW YORK -Fred Coe ex- 
pects TV dramatic shows of the 
future to follow the pattern of 
`Climaxl," the CBS -TV Thursday 
night stanza sponsored by Chrysler. 
Now working on several NBC -TV 
projects, among which is a series 
of spectaculars based on fairy tales, 
the TV producer believes that the 
"Climax) he points out, stresses 
a mere collection of best plays, a 
collection of the best plays con- 
cerned with one type of drama. 
"Clitnaxl," he points out, stresses 
melodrama. 

Coe maintains that accenting one 
type of drama in effect pre -sells 
that show to viewers interested in 
that kind of dramatic entertain- 
ment. The audience gets to know 
what to expect from the program. 
It does away with the need to pro- 
mote the show as strongly. TV, of 
course, cannot take advantage of 
critical reviews, word -of -mouth and 
other selling aids available to other 
entertainment media. The nature 

DEMO 

CTS Show 
Portends Big 
Tint Future 

NEW YORK - An impressive 
demonstration by Closed Circuit 
Telecasting System of its new color 
facilities several weeks ago presaged 
the introduction of tint shows this 
spring for conventions, industry 
and sales meetings and theatrical 
events. 

Following the preview - staged 
for the benefit of Kenyon dr Eck- 
hardt, J. P Brother and RCA -15 
top ad agencies which have ex- 
pressed interest will screen NBC- 
TV color shows this week as they 
are taken off the line and placed 
on a six by eight -foot beaded di- 
rectional screen in CTS' New York 
office.. The titled screen is woven, 
and the process of transfer is such 
that no broadcasting lines or inter- 
ference were visible at the first 
showing. 

The new service will give adver- 
tisers the means of shoving their 
own color TV programs at their 
company meetings, according to 
Jay Merkle, director of operations 
and sales for CTS. And for special 
events, like the Emmy Awards din- 
ner, screens can be set up so that 
those present in New York or Hol- 
lywood can see the whole show 
while attending. 

A year -to -year contract with 
RCA, which has supplied the 
equipment and will operate and 
service it in all cities, points to 
CIS' use of NBC color program- 
ming for the time being. 

of TV is such that shows cannot 
usually be pre -sold except by the 
use of name talent. 

Coe notes, however, that audi- 
ences watching virtually all other 
forms of TV entertainment- situa- 
tion- comedies, Westerns and mys- 
teries -know what to expect. 

P. R. Firms Put 

Old Free Plugs 

Out to Graze 
Continued bunt page I 

Take a Trip'" "On the Carousel," 
"Today," 'Tonight," "Home," 
"Good Morning" and all travel 
stanzas depend on the new look in 
publicity pitches. 

Public relations offices nosy 
house statisticians, -researchers, cre- 
ative writers and business author- 
ities to cope with the problems pre- 
sented by these programming seg- 
ments. The proportion of stunts 
and giveaways is steadily dimin- 
ishing, according to spokesmen for 
the above companies, with clients, 
whether manufacturer or performer, 
discovering the high -class value of 
institutional publicity. 

One large chemical company 
shifted its entire radio -TV budget 
into ,publicity for 1957, after 1956 
proved it gave them better cover- 
age than two program buys did. 

A p.r. executive last week com- 
pleted a survey for the month of 
December 15-January 15 with a 
startling conclusion: Of all pro- 
gramming material going into non- 
fiction shows, 40 per cent was in- 
stigated and provided by publicity 
representatives. The slightly comic 
nuisance formerly known as a 
press agent has turned into a 
bearer of gifts. And the Trojans 
of networking don't fear him. 

ABC Confers V -P's 
On Two; Three Due 

NEW YORK - Al Beckman, 
director of station relations for 
ABC -TV, and Bob Stone, general 
manager of WABC -TV, were 
elected ABC vice- presidents last 
week. 

Scheduled to receive veepee 
stripes next month are Jason Rabin - 
ovits, internal affairs administrator; 
Cene Access, external affairs ad- 
ministrator, and a web business 
affairs director to be appointed 
sometime this month. 

NEW DRIVE 

Louis Ames 
To Guide 
NBC Opera 

NEW YORK - The appoint- 
ment of Louis Ames as director of 
California National Productions' 
theatrical department marks the 
start of an all -out NBC drive to 
secure advertisers for the NBC 
Opera 1957-'58 season. Ames' 
chief activities will include ad- 
ministrative supervision of the TV 
performances and annual tour, 
formerly chores added to the 
schedule to veepee Alfred Stem, 
and the lining -up of sponsor or 
sponsors to foot the $600,000 bill 
for six telecasts. 

Ames' background augurs well, 
since he directed "Opera Cameos," 
the only opera series ever spon- 
sored ou TV, for three years over 
WPIX. Reporting to CNP Presi- 
dent Bob Levitt, Ames this week 
relinquishes his post of associate 
producer on NBC's "Home" show. 
Samuel Chotzinoff continues as 
producer of the NBC Opera Com- 
pany, with Chandler Cowles as 
general manager, in a unique set- 
up tying together CNP, an NBC 
subsidiary, and six NBC -TV de- 
partments. 

WBC Conference 
On Pubsery Adds 
Welch to Roster 

BOSTON -- Joseph N. Welch, 
well -known attorney in the law 
finn of Hale A Dorr, has been 
added to the roster of speakers for 
the coming Westinghouse -Broad- 
casting Company confab on local 
public service programming. He 
will speak at the Thursday night 
dinner session at the Hotel Stater. 
here, The conference runs from 
February 27 to March 1. 

Welch, already known to TV 
audiences. plans to appear on 
"Omnibus" March 24 in a program 
built around the Lizzie Borden 
case. 

GF and ABC Each 
Weigh 'Showboat' 

NEW YORK - Cenral Foods 
and ABC -TV are separately giving 
favorable consideration to "Show- 
boat," the Screen Gems musical 
series. GF is interested in the 
property for a weekly half -hour or 
an alternate week hour show. 

Asking price is $55,000 for half - 
hour stanzas, $105,000 for hour- 
long shows. 

'Pleasure' New Arden 
Pilot for CBS -TV Net 

HOLLYWOOD - Eve Arden 
("Our Miss Brooks ") will be piloted 
in a new series, It's Always a 
Pleasure," for CBS -TV. Series, 
created by Emily Kimbrough, is 
being packaged by Miss Arden. 

Major Studio 

OVIES MEEKLY 

roti,4 flat... 
CHOICE TIMES 

OICE AVAILABILITIES 

coil MUST NBC SPOT SALES...or 
BILL MacCRYSTALL BOA -TV NBC 
50A -TV Gen. Soles Mar. 

New TV Spot Campaigns 
Contracts Set in Every Region 

In Two Weeks Ending February 2 

TMs chart provides live al. leads for TV stations and their repo, 
and informs advertisers and agencies of TV spot activity by other com- 
panies. It summarizes new national toot business actually set during 
the period listed above, regardless of when the campaigns begin airing. 
This feature, baud on survey made by The Billboard of all U. S 
TV cations, runs on alternate weeks. 

Where available, the ad agency placing the business is lined. 
Types of contracts are indicated, when known, by the following symbols: 
fAnn.)- Announcements; (1D)- Identifications; (Pan.) -Participations; 
(Pros.)- Program Buy. 

Eastern 
Anahist tbw Ted Bates (Ann.) 
Band -Aids, Johnson á Johnson Ihm 

Young & Rubicam (Ann.) 
Beech -Nut Baby Foods tints Kenyon a 

Eckhardt (Ann.) 
Blue Dot Dun. Procter & Gamble itou 

Compton (Ann.. Part.) 
Bon Arnl Jet Spray rhru Ruthrauff á 

Ryan (Ann.. Part., ID) 
Canned Meats, Armour thru Tuham 

á Laird (Put.) 
Cboppettes, Roh Packing Ihm Earle 

Ludgin (Ann.) 
Cigarettes. R. J. Reynolds Are Wm. 

Espy (Ann.) 
Decal, Nestle thou Dancer-Fitzgerald- 

Sample (Part.) 
Deluxe Margarine. Kraft thru Needham, 

Louis á Brushy (Anal 
Densyne, American Chicle thru Dancer - 

FitzaenldSample (Paul.) 
"Don't Knock the Rock" (Movie), 

Columbia tints Donahue (Ann., Pan.) 
Eider's Coffee ohm W. Oakes Miller 

(Ann.) 
Espotabs, Eastco thru Street A Finney 

(Am.) 
Fanny Farmer Candy thru Charles L. 

Rumrill (ID) 
Frozen Pies á Casseroles, Morton Ant 

Ted Bata (Ann.) 
11-0 Quick Oars. Best Foods thru Suuli- 

van, Stauffer. Colwell á Bayles (Part.) 
Ideal Dog Fond. Wilson thou United 

Stales Advertising (Ann.. Part.) 
Kasco Dog Food. Corn Products Ihm 

Donohue (Ann.. Part.) 
Kleenex Table Napkins. Kimberly -Clark 

Arts Foote, Cone á Btlding (Ann.) 
L a M Filter Cigarettes. Liggett a Myers 

Ihm Dancer -Fitzgerald- Sample (Ann., 
Pros.) 

Lipton Tea tiro young á Rubinm 
(Ann., 1D, Port.) - 

So 
An Lessors. nun Knox Rees. (Pros.) 
Arid Men's Spray. Carters rhru Ted 

Bates (Ann., Parr.) 
Big Top Peanut Buster, Prater á Gam- 

ble thru Compton (Ann.) 
Canned Mean. Bunker Hill thou Cargill 

á Wilson (Ann.) 
Comet, Procter A Gamble thou Compton 

(Ann.) 
Conoco. Continental Oil thru Benton á 

Bowles (Prot.) 
Dreft, Procter a Gamble thru Dancer - 

Fitzgerald- Sample (Ann.) 
Dromedary Cake Mix, Hill Bros. thm 

Ted Bates (Ann.) 
Eight Top Hits. Whitehouse thro Victor 

a Richards (Ann., Pan.) 
Polger'a Coffee thou Cunningham á 

Walsh (Ann.) 
Hand Sewer. Grant thou Arthur Meye" 

hoff (Ann.) 
Imperial Margarine, Lever tiro Foote, 

Cone á Belding 
Ironlzed Yeast. Sterling Drug rhos 

Thompson -Koch 
Jewelry a Appliances, Busch Am 

Peter (Prog.) 
Casco Dog Food. Corn Products thru 

Donahue (Ano.) 
Keel Cigarettes, Brown A Williamson 

thru Ted Bates (ID) 

Mid 
Amain. Whitehall thru Ted Bates (Ann., 

Pan.) 
Anabist Ihm Ted Bates (Ann.) 
Arnd Men's Spray, Carter thou Ted 

Bales (Part., !D) 
Big Top Peanut Bwter, Prater á Gam- 

ble Ihm Compton (Ann.) 
Birds Eye; General Foods tiro Young 

á Rubicam 1ID) 
Bliss Coffee. General Foods Ihro Ben. 

ton á Bowles (ID) 
Bon Ami Jet Spray Ihn, Ruthr,uff á 

Ryan (Ana) 
Chooz, Pharmaco thru Doherty, Clifford, 

Steers a Shenfield (Ann.) 
Cleaner, I.an0-Shan thru Bruce B. 

Brewer (Ahn.) 
Comet, Procter á Gamble ihm Comp- 

ton (Ann., Pan.) 
Dromedary Cake Mix, Hin Bros. rbru 

Ted Bates (Ana) 
Dromedary Cake Mix. National Biscoit 

thou Ted Bates (Ann., Part.) 
Eye Fresh, Revlon Ihm Bauen, Hann, 

Durstire á Osborn (Part.) 
Feeds, Kent Ihn, W. D. Lyon (Prod.) 
Flay -R -Slaws Ihro Ruthraull á Ryan 

(Part.) 
Folgen Coffee lins Cunningham á 

Walsh (Ann.. Part., ID) 
Formula 2, Wildroot Urn Batten, Bar- 

ton, Duratine A Osborn (Ann.) 
Fou)da Macaroni. Grocery Stoss Prod- 

ucts Ihro Clinton E. Frank (Ann.) 
Glamorous thru Product Services (Ann.) 
Hostess Cup Cake, Continental Baking 

Man Candy thru Leo Burnett 
Mainland Carpels thru Anderson á Calrna 

(Arab., Pan.) 
Max Factor Curl Control. Pharmaceuti- 

cal á Specialties Own Anderson Me. 
Coo,,) (Ann., Part.) 

Morton's Pia, Continental Baking thro 
Ted Bates (Ann.) 

Mrs. Filbens Mayonnaise á Margarine 
Ihn, Sullivan, Stauffer. Colwell á 
Bayles (Ann., Part.) 

Mynik Tape, Chlcago Show Printing 
thou George H: Hartman (Ann.) 

Nu Solt. Corn Products Ore McCann- 
Erickson (Part.) 

Old Gold Cigarettes, P. 1.orillard tiro 
Lumen á Newell (Ann.) 

Petroleum Gasoline A Motor Oil, Atlan- 
tic Refining that N. W. Ayer (frog.) 

Reader's Digest thru Schwab A Beat. 
(Ann., ID) 

Rotaids, American Chicle thru Dabcer- 
FitrgerddSample (Pan.) 

"Rrmble on the Docks" (Movie), Co- 
lumina lins Donahue (Ann., Pan.) 

S o S Soaps Pads thru McCann- Erick- 
son (Ann.) 

Scott Tissues thou 1. Walter Thompson 
(Pan.) 

Snow Crop Frozen Foods rhru Ted 
Bata (Pan.) 

Stan á Stripes, Johnson A Johnsen 
thru Young á Rubicam (Pan.) 

Talent Hunt, All Instruction 
Tide, Procter á Gamble thru Benton á Bowles (Ann.) 
Tufty, S 0 S thru McCann- Erickson 

(Part.) 
Whitman Candy thru Young s Rubicam 

(ID) 
Witdroot Cream Hair Oil thru Batten, 

Barton, Dentine á Osborn (Ann.) 
Wonderbrad á hostess Cakes, Conn- 

rental Baking thru Ted Bates (Part.) 

uthern 
LeHigh Acres, Grant thru Arthur Me)er- 

hoff (Pros.) 
Lipton Tea thru Feriae (Ann.) 
Lipton Tea thru Young A Rubicam 

(Ann.) 
L á M Cigarettes. Liggett á Myers thou 

Cunningham á Walsh 
L A M Cigarettes. Liggett á Myers Am 
Dancer- FiizgeraldSample (Ann.) 
National Biscuit thru Ted Bales (Ann.) 
Preparation H, Carter (ins Ted Bates 

(Ann.) 
Purina Dog Chew, Ralston thru Gardner 
Pycopay Tooth- Brush, Block Drug thra 

Sullivan, Stauffer, Colwell á Bayles 
(Pan.) 

Rocket, Grant thru Arthur Mogerholt 
(P.a.) 

Super Mahn thru Ted Bates (Ann.) 
Tea, Lever ihm Young á Rubicam 
Tide, Procter á Gamble thru Benton 

á Bowles (Ann.) 
Viceroy Channes, Brows á wuliam- 

son thru Ted Bares (Ann.) 
Warner Lambes thou Lambert á Franey 

(Prog.) 
Westinghouse Appliances, G e o r g i n 

Power th,, J. Howard Allison (Ann., 
Pan.) 

Whitehouse Various Products rhru Fa- 
ioe (Ann.) 

Willard Tablets ohm Martin (Ann.) 

western 
thro Ted Bates (Ann.) 
Imperial Margarine, Lever thru Foote, 

Cone á Belding (Ann., Pan.) 
Ken-I -Ration thru Needham, Louis á 

Brorby (Ann.) 
L a M Cigarettes. Lauen á Myer, 

Ihro Dancer- Fitzgerald- Sample (Ann., 
ID) 

Lipton Tea tins Young á Rubia,. 
(Ann., Pan.) 

Livestock Antibotin, Pfizer Ihm Leo 
Burnett (Ann., Part.) 

Maybellibe ihre Gordon Best (Ann.) 
Nu Soft, Corn Products Ihro McCann - 

Erickson (Ann.) 
1(0% Bran, National Biscuit Ihrs Ken- 

yon á Eckhardt (Ann.. Pan.) 
ou Products, Skelly Ihro Bruce B. 

Brewer (Prog.) 
Paint, Janney, Simple, Hill than Rut. 

rauft á Ryan (Aon.) 
Petri Wine, United Vitners thou Youan 

A Rubicon (ID) 
Pon. Procter á Gambit than Beaton 

á Bowles (Ann.) 
Reader's Digest thru Balte, Ban., 

Durallne A Osborn. 
Rise Shave Cream. Caner thou Sullivan, 

Snuffer, Colwell a Bayles (Ann.) 
Swansdown, General Foods thru Young 

á Rubicam (ID) 
Vann, Wildpool ihm Batten, Barton, Cs,. 

5h00 A Osborn (Mn) 
Whitman Candy thru N. W. Ayer (ID) 
Wildroot Cream Oil thro Batten, Bartone 

Dentine A Osborn (Pan.) 

(Continued at page IN 
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I AM SNEAD -The JULIUS BOROS -The JACK BURKE Jr. -195S JIMMY DEMARET -1957 ED FURGOL -The U.S. DUTCH HARRISON - MIKE SOUCHAK -Was 
xeatest money winner World Champion at Golfer for theyear -Mao. Thunderbird Invitation. Open Championship 1956 All American winner of the St. Paul 

n golf history Tame -Shanter in 1955 tern and PGA winner at winner, Palm Springs winner in 1956 Championship winner Open in 1956 

ALL- STARGOLF- produced. by _PETER JEMEL responsible i or_CHAMPION. SHILBOWLING -Americámost_successEuLDI. sports show 

www.americanradiohistory.com

www.americanradiohistory.com


10 TV FILM PROGRAMMING THE BILLBOARD FEBRUARY 23, 1957 

SALAAM ALAKIM! 

.. necerwbefore -told tales of dart .eds 

and won. xous enchantment, o n fabled 
city of Samarkand, to gladden The' arts of 
youth and all who sharp the spirit of youth 

...filmed in Eastman color: s *'" ing the 
fabulous ;Sabu himself a cast 

whose every A erx - --1 ill excite 
y, r the imagination of 

television viewers. 

p.ea ; 117 4675V4' TIE`,-4/1,5110/4 pA`oä9uct!fi@2 

4376 SUNSET tf:_, 'zL`;.4..t0rsJ't,2s Zi, ûAí;4; .4`r:i:PA!'t;C AVE., NEW YORK CITY;,... 

f{LMCD AT 

Atlied Artisis Studios 
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Survey Shows 

Cause of B.R.- 

Agency Friction 
HOLLYWOOD -A lack of 

communication between agencies 
and their clients is causing friction 
and misunderstanding between the 
two, according to a survey now 
being conducted by the Paul Wal- 
lach Company here. 

Wallach, who polled 40 adver- 
titers in the $50,000 to $250,000 
class in -tile local market, found 
that 28, or almost three -fourths, 
sere dissatisfied with their agen- 
cies. The trouble, however, seems 
more to be with the entire industry 
relationship than with any specific 
agency or agencies. 

The executives of most small 
companies, according to Wallich, 
do not understand the advertising 
business, and have to rely on their 
agencies for guidance. Yet, ap- 
parently, the agencies ire not get- 
ting thru to their clients as to what 
they are doing or intend to do, 
leaving them helpless but sus- 
picious. 

Ratings Vs. Sales 
Another point of friction is rat - 

ings. In many instances ratings 
are great, but sales are not. The 
tendency of the agency then is to 
blame the product, whereas one of 
many other factors might be the 
culprit. 

This brings Wallach to his sec- 
ond important point: This is that 
agencies are lagging in research, 
and too often continue a pattern of 
advertising without !mowing why 
they are doing it. 

For instance, Wallach claims 
that, what he calls the "antagonism 
quotient," is one of the primary 
factors in persons buying or not 
buying certain products, yet it has 
been almost entirely overlooked in 
T\' -radio advertising. 

In a survey of 13 companies, he 
states, the degree of antagonism 
to their commercials corresponded 
exactly with their decline in sales. 
In other words, it is his contention 
that it is easier to lose sales then 
antagonistic commercials than to 
build them then pleasing ones. 

Three Yardsticks 
Wallach has measured commer- 

cials according to three criteria: 
Popularity, retention and consumer 
loyalty. His findings show that the 
last of these is the most important 
as far as product sales are con- 
cerned. 

Taking, for example, the Ed Sul - 
(Continued on page 13) 

Prince Near 

To 'Trooper 
BOSTON - Prince Macaroni 

Manufacturing is reported to be 
negotiating a deal with MCA -TV 
for sponsorship of "State Trooper' 
in several markets in New England. 
Prince is understood to want the 
show for as many as 10 markets, 
but there seems to be some ques- 
tion whether it is still available in 
that many. 

State Trooper," which stars 
Rod Cameron, made its air debut 
a month ago. Its principal spon- 
sor is Falstaff Beer thru 71 markets 
in the Midwest and South. 

'Sugarfoot; Western 
Feature, by Warners 

HOLLYWOOD -Warner Bros. 
last week added another Western 
to its corral. Titled "Sugarfoot," 
series will be an hour in length 
and star Will Hutchins. 

Originally a theatrical pic, the 
program is not one on the ABC - 
Warner Bros.' sked. 

WALLACH STUDY 
OF B.R. -AGENCY 

HOLLYWOOD - Paul 
Wallach, who has headed his 
own research and advertising 
firm on the \Vest Coast for the 
past eight rears, recently be- 
gan a study on agency -client 
relations, and on some of the 
whys of advertising. Financ- 
ing the study on his own, 
he has had returned to him so 
far 12,000 questionnaires on 
audience reaction to programs 
and commercials, in addition 
to having questioned both 
company and advertising 
agency execs on their relation- 
ships. Thru this he hopes to 
show the need for a new field 
'of advertising management, 
primarily aimed at those com- 
panies who cannot afford a 
large advertising department 
of their own.. 

His findings have already 
aroused considerable contro- 
versy locally, even tho his -first 
speech on the subject wvrnot 
given until January 21 at'tbe 
Hollywood' Advertising Club.' 

James Michener S. 

Seas Series Rolls 
HOLLYWOOD - Filming on 

the James Michener South Sea 
series, first scheduled to gel minder 
way last spring, will finally begin 
in Hawaii this week. 

Program, being produced by Or- 
ville Hampton, will have the au- 
thor as host. First episode stars 
Gloria Talbott and Lyle Bettger, 

Rerun Series Weak on Dec. 
Top Syndicated Film Charts 

NEW YORK -- The dozen 
network reissues that have come 
into the syndication market since 
last summer are conspicuous by 
their virtual absence from the 
Pulse "Top Syndicated Film" 
charts for December published up 
to this issue. 

Only one of the recent reissues 
made anything like an impressive 
showing. That was "Frontier." It 
showed np in the "Top Syndi- 
cated Film" listing for sir of the 
32 cities so far listed for Decem- 

her. "Frontier" was among the top 
10 in five of these cities, among 
the top five in four cities. 

T'ue Mickey Rooney show also 
displayed a bit of spunk, showing 
up in two of the 32 cities for 
which tha top shows in December 
have been listed so far. The rerun 
Rooney was the ninth syndicated 
show in Cleveland and .third in 
Lubbock, Tex. 

The rest were even less success- 
ful. "Foreign Legionnaire" ( "Cap- 
tain Gallant of the Foreign 

GETS CONTROL 

Seab'd Enters TV 
With 'Flynn' Pix 

NEW YORK- Seaboard Drug, 
the company that sells Mericin for 
relief of arthritic pain, is getting 
into TV advertising via the "Errol 
Flynn Theater." Seaboard has 
signed a deal with King -Shore 
Films, distributor of the 26- episode 
Flynn series, whereby the drug 
company acquired control of the 
show and will use it to get spot 
time in about 150 markets. King- 
Shore had already placed the show 
in over 40 markets. 

This is an unusual instance in 

$397'/2 -Mil Spent 
Spot TV in '55 

NEW YORK -The first indus- 
try- accepted estimate of the total 
TV spot time expenditure for an 
entire year was released last week 
by the Television Bureau of Ad- 
vertising. 

A total of $397,498,000 was 
spent for spot TV time in 1956. 
This was undoubtedly the highest 
annual spot expenditure in TV's 
history, indicated by the fact that 
the big spending fourth quarter 
was well ahead of time fourth quar- 
ter of 1955, the first period cov- 
ered by the TvB study. 

The five quarterly estimates 
made by TvB so far are as follows: 
1955: 4th -$103,872,000 
1956: lst- $100,209.000 

2nd -$105,584.000 
3rd -$ 83,863,000 , 
4th -$107,842,000 

In the latest quarterly report the 
mighty Procter & Gamble was un- 
seated from time top spending posi- 
tion for the first time since Tell 
started this service. During the 
three months, October then De- 
cember, P &G spent a mere 
$27.324,400 in spot tissue, which 
ranked only third. 

Brown & Williamson 
Brown to Williamson Tobacco, 

which was never lower than third, 
was in first place with $2,868,700. 
In second place was Sterling Drug, 
which had never before been 
higher than third. 

Continental Baking, which was 
ninth in the third quarter and 16th 
in the second, moved into fourth 
place with a $2,012,800 expendi- 
ture. 

The top 200 list for time fourth 
quarter reflects some interesting 
developments. Avon Products shot 
up to 22d place, having been 
150th in the previous quarter. 
Avon's expenditure more than 
quadrupled, going up to $865,800 
for the three months. 

American Tobacco, which made 
its first appearance among the to 
20Q In the third quarter in 107th 
place, was up to 23rd this quarter 

with an expenditure of $841,900, 
reflecting time intensity of its "Hit 
Parade" campaign. International 
Latex had obviously picked up a 
lot of markets in its bartering of 
the RKO library, for its expenditure 
had doubled over the previous 
quarter, and it was now up from 
30th to 24th place. 

Bon Ami 
Appearing among the top 200 

for the first time was Bon Ami 
with $234,400, reflecting tlse cam- 
paign behind its new Jet Bon Ami. 
American Character Doll, which 
ran a special Christmas campaign 
in which it took participations on 
the "Popeye° cartoons, was also 
among the top 200 for the first 
time. 

Altho it did not !told top posi- 
tion in the fourth quarter, Procter 
& Gamble was, of course, the top 
spot spender for the year. During 
1956 it spent time grand total of 
$17,521,900 on spot time. Second 

(Continued on page I3) 

which a TV film distributor is get- 
ting a participation in a sponsor's 
sales. Participation deals have 

'been made by feature film distribu- 
tors and by stations. The most 
famous example is probably C&C 
Television's deal with International 
Latex, whereby C &C gets a cut of 
Playtex profits for delivering an 
extensive schedule of spot time, 
which C &C acquired by trading 
the RICO library. King- Shore's deal 
with Seaboard is possibly the first 
time such a deal was made on a 
half-hour series. 

The specifics of the deal were 
not revealed, but King -Shore is 
understood to have a too -year 
guarantee against a percentage of For the purposes of this study 
all Mericin sales made in the U. S. the rerun count was, possibly, even 

exaggerated somewhat. It is easy 

CNP Preps Two enough 
to spot a network reissue. 

But without considerable checking. 
it is difficult to tell if an older 
syndicated program is actually in 

Western Pilots 
rerun in market, or if it 'slight Sor 
possibly still be in its first nun. For 
the purposes of this analysis any 

HOLLIIVOOU - California lion 
that was out of produc- 

tion for more than a year was National Productions is expected to assumed to be in a subsequent run 
roll two Western pilots, "Union wherever it was found in these 
Pacific" and "Boots and Saddles." charts. 
next month. Both shows were de- in only five of the 32 markets 
veloped by director of program did the reruns constitute- at least 
planning, Bob Cinader, in New 50 per cent of the listed syumdi- 
York. sated shows. 

Altho CNP bought its first pro- Those strong rerun markets 
gram, 'The Silent Service," from were Charlotte, N. C., wills four 

network reissues and six older syn- 
dicated shows among its top 19; 
Cleveland. with seven and five omit 
of 19; Baltimore wills five and two 
out of 14; Memphis with six and 
five out of 20, and Bangor, Me., 
with five and six out of 19. 

Strong Spots 
It is hard to tell why rerun 

series happened to make suds a 
strong showing in these particular 

(Continued on page 13) 

Legion') was 12th in Cleveland 
and 16th in New Haven, Conn. 
"Combat Sergeant" was 15th in 
Cleveland. "Brave Eagle" was 13th 
in Louisville. 

Those Missing 
Not found in the charts for any 

of the 32 cities published so far 
wem "Byline - Steve Wilson." 
uuDamon Run yon Theater," "If You 
Had a Million," "TV Readers 
Digest," "Crusader," "Wanted" and 
"Halls of Ivy." 

There are three possible reasons 
why a program wilt not show up 
in these charts: It had not been 
sold in the market by Ilse begin- 
ning of December, or it was sold 
hut not yet on the air or it was on 
the air bust did not get a very 
high rating. 

In any event, the charts show 
the top syndicated program in 
each market, and the latest re- 
issues are rarely among them. 

As a matter of fact, an analysis 
of these 32 charts proves that re- 
runs in general hold a relatively 
minor position in the ranks of top 
rated syndicated programs. 

On the average, 19 syndicated 
shows were listed for each city on 
which a December report has been 
published in The Billboard. And 
on the average seven of the shows 
listed Were renms. 

1st-Rim Power 
There can be no doubt that the 

bulk of the program market in 
each of these Pulse cities consists 
of rerun series of one kind or an- 
other. Nevertheless, it was the 
new, first -run syndicated shows 
that dominated the "Top Syndi- 
cated Film" lists. 

an outside packager, the William 
Morris Agency, the plan is ap- 
parently to concentrate as much 
as possible on self -developed prop- 
erties, tho still accepting outside 
packages if they seem of special 
merit (in this the company is more 
or less following the Ziv pattern). 

Both "Union Pacific," railroad- 
ing saga, and "Boots and Saddles," 
a cavalry story, will have central 
characters running thruont. 

ZIV HAS THE HOT SHOWS! 
'SCIENCE 
FICTION 
THEATRE"' 

SYNDICATED 

SHOW IN 

JACKSONVILLE, 

FLA. .5 
# 8 among all network shows all week 

tied with Playhouse of Stars and 

What's My Line and beating Arthur 

Godfrey and many others. 
PULSE, July. '56 

ZIV TELEVISION PROGRAMS, INC, Cincinnati, Chicago, Hollywood, New York 
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NOTHING 

HOLDS !EM 

...LIKE A 

NIT! 

... and it's the Warner Bros. smash hits that 

lure the big audiences ... and hold 'em ... from 

thé first scene all the way through to the 

final fade -out! 

Just take a look at what happened in Portland, 

Oregon: 

Station KOIN's Warner Bros. feature raked in almost double the 

combined November ARB ratings of both competing stations ... and 

what's more ...these ratings held up as late as 12:45 A.M.! 

keep 'em 
viewing with 
WARNER BROS. 
feature films! 

In short, KOIN's viewers proved what millions 

of viewers are proving night after night from 

coast to coast: People Just Don't Walk Out In 

The Middle Of A Top -Notch Motion Picture! 

November ARB ratings for KOIN WARNER BROS. features 
(10:30 or 11:00 P. M. to past Midnight. .. 5 nights a week) 

.. 

WARNER FEATURES:', 14.8 7.2 
6.8 ; 6.9 

2.6 

write or call 
O 

345 Madison Ave., N. Y. C. 

CHICAGO 
75 E. Wacker Drive DEarborn 2.4040 

DALLAS 
1511 Bryan Street Riverside 7.8553 

inc. 
MUrray Hill 6 -2323 

LOS ANOILRS 
9110 Sunset Boulevard CRestview 6-5886 

Copyrighted mater 
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List of 194 Post -1948 
Films in M -G -M Vault 

The following list contains 194 
feature films which were put into 
theatrical release between 1949 
and 1954 by M -G -M. These films 
will probably not be released to 
TV for some time, since the market 
for the pre -1948 releases is far 
from exhausted. MGM -TV, which 
now distributes the earlier films, 
will probably handle the packag- 
ing of these movies as well. 

M-G-M 

ACROSS THE WIDE MISSOURI -1901 
Clark Gable, John Hodlak 

ACT OF VIOLENCE -1949 
Van Heflin, Robert Ryan, Janet Leigh 

THE ACTRESS -053 
Spencer Tracy, Jean Simmons, Teresa 
Wright 

AFFAIRS OF DOBLE GILLIS -1953 
Debbie Reynolds, Bobby Van 

ALL THE BROTHERS WERE VALIANT 
-1953 
Roben Taylor, Ann Blyth, Joanna Der 

AMBUSH -1950 
Robert Taylor. John Hodiak, Arlene Dahl 

AN AMERICAN IN PARIS -1951 
Gene Kelly, Leave Caron 

ANGELS IN THE OUTFIELD -1951 
Paul Douglas, Janet Leigh 

ANNIE GET YOUR GUN -195 
Betty Hutton, Howard Keel 

ANY NUMBER CAN PLAY -1949 
Clark Gable, Alexis Smith 

APACHE WAR SMOKE -1952 
Gilbert Roland, Glenda Farrell 

ARENA-053 (3D) 
Gig Yang, Jean Hagen 

THE ASPHALT JUNGLE -1950 
Sterling Hayden, Louis Caltera 

THE BAD AND THE BEAUTIFUL -1953 
Lana Turner, Kirk Douglas, Walter 
Pidgeon 

THE BAND WAGON-053 
Fred Astaire, Cyd Charism, Oscar Levant 

BANNERLINE -1951 
Sally Forrest, Keefe Bossela 

BATTLE CIRCUS -1953 
Humphrey Bogart, June Allyson 

BATTLEGROUND -1955 
Van Johnson, John Hodiak 

BECAUSE YOU'RE MINE -1951 
Mario Lanza, Docents Morrow 

BELLE OF NEW YORK -1952 
Fred Astaire. Vera Ellen 

THE BIG HANGOVER -1950 
Van Johnson, Elizabeth Taylor 

DIG JACK -1949 
Wallace Beery, Richard Conte 

THE BIG LEAGUER -1953 
Edward G. Robinson, Vera Ellen 

BLACK HAND -1950 
Gene Kelly. J. Carron Naish 

BORDER INCIDENT -1949 
George Murphy, Ricardo Montalban 

BRIGHT ROAD -1953 
Robert Horton, Dorothy Dandridge 

CALLAWAY WENT THATAWAY -1951 
Howard Keel, Dorothy McGuire 

CALLING BULLDOG DRUMMOND- 
1951 
Walter Pidgeon, Margaret Leighton 

CARBINE WILLIAMS -1952 
James Stewart, Wendell Corey, Jeag 
Hagen 

CAUGHT -1949 
Barbara Bel Geddes, James Mason 

CAUSE FOR ALARM -1951 
Loretta Young, Barry Sullivan - 

CHALLENGE TO LASSIE -1949 
Edmund Gwenr, Donald Crisp 

THE CLOWN -1953 
Red Skelton, Tim Considine 

CODE 2 -1953 
Sally Forrar, Ralph Meeker 

CONFIDENTIALLY CONNIE -1953 
Van Johnson, Janet Leigh 

CONSPIRATOR -1950 
Robert Taylor, Elizabeth Taylor 

CRISIS -1950 
Cary Grant, Jose Ferrer 

DANGEROUS WHEN WET-1953 
Esther Williams, Fernando Lamas, Jack 
Carson 

THE DESPERATE SEARCH -1953 
Howard Keel. Jane Greer 

THE DEVIL MAKES THREE -1952 
Gene Kelly, Piere Angell 

DEVIL'S DOORWAY -1955 
Robert Taylor, Louis Caltera 

DIAL 1119 -1950 
Marshall Thompson, Virginia Field 

THE DOCTOR AND THE GIRL -1949 
Glenn Ford, Gloria De Haven 

DREAM WIFE -1953 
Cary Grant, Deborah Kerr, Walter 
Pidgeon 

DUCHESS OF IDAHO -1951 
Esther Williams, Van Johnson 

EAST SIDE, WEST SIDE-19511 
James Mason, Barbara Stanwyck 

EASY TO LOVE -1953 
Esther Williams, Van Johnson, Tony 
Manin 

ESCAPE FROM FT. BRAVO -1953 
William Holden, Eleanor Parker 

EVERYTHING I HAVE IS YOURS - 
1952 
The Champions, Dennis O'Keefe 

EXCUSE MY DUST -1501 
Red Skelton, Sally Forrest 

EXECUTIVE SUITE -1954 
William Holden, June Allyson, Barbara 
Stanwyck, Frederic March 

FAST COMPANY -1953 
Howard Keel, Nina Foch 

FATHER OF THE BRIDE -1950 
Spencer Tracy, Joan Bennett, Elizabeth 
Taylor 

FATHER'S LITTLE DIVIDEND -1951 
Spencer Tracy, Joan Bennett, Elizabeth 
Taylor 

FEARLESS FAGAN -1951 
Janet Leigh, Carlton Carpenter 

FORCE OF EVIL -1949 
John Garfield, Beatrice Pearson 

THE GIRL IN WHITE =1952 
June Allyson, Arthur Kennedy 

GIRL WHO HAD EVERYTHING -1953 
Elizabeth Taylor, Fernando Lamas 

GIVE A GIRL A BREAK -1954 
The Champions, Debbie Reynolds 

GLORY VALLEY -1952 
Leslie Caron, Ralph Meeker 

GO FOR BROKE -1951 
Van Johnson, Warner Anderson 

THE GREAT CARUSO -1951 
Mario Laura, Are Blyth 

THE GREAT DIAMOND ROBBERY - 
1954 
Red Skelton, Cara Williams 

THE GREAT SINNER -1949 
Gregory Peck, Ava Gardner 

GROUNDS FOR MARRIAGE -1950 
Van Johnson, !Cathryn Grayson 

GYPSY COLT -1954 
Donna Corcoran, Franca Dee 

HALF A HERO -1953 
Red Skelton. Jean Hagen 

THE HAPPY YEARS -1950 
Dean Stockwell, Darryl Hickman 

THE HOAXTERS -1953 
No Stars 

HOLIDAY FOR SINNERS -1952 
Keenan Wynn. Janice Rule 

THE HOMETOWN STORY -1951 
Donald Crisp, Marjorie Reynolds 

THE HOUR OF 13 -1952 
Peter Lawford, Dawn Addams 

1 LOVE MELVIN -1953 
Donald O'Connor, Debbie Reynolds 

INSIDE STRAIGHT -1951 
David Brian, Arlene Dahl 

IN THE GOOD OLD SUMMERTIME - 
1949 
Judy Garland, Van Johnson 

INTRUDER IN THE DUST -1950 
David Brian, Claude Jarman Jr. 

THE INVITATION -1952 
Dorothy McGuire, Van Johnson 

IT'S A BIG COUNTRY -1052 
All-Star Caat 

IVANHOE -1953 
Ruben Taylor, Elizabeth Taylor 

JEOPARDY-1953 
Barbara Stanwyck, Barry Sullivan 

JULIUS CAESAR -1953 
Marton Brando, James Mason, Greer Ger- 
son, Deborah Kerr 

JUST THIS ONCE -1952 
Peter Lawford, Janet Leigh 

KEY TO THE HITY -951 
Clark Gable, Loretta Young 

KIM -1951 
Errol Flynn, Dean Stockwell 

KIND LADY -1951 
Ethel Barrymore, Maurice Evans 

KING SOLOMON'S MINES -1950 
Deborah Kerr, Stewart Granger 

KISS ME KATE -1953 (3D) 
Kathryn Grayson, Howard Keel, Ann 
Miller 

KNIGHTS OF THE ROUND TABLE - 
1954 (Cyaeaaaseope) 
Robert Taylor, Ara Gardner, Mel Ferrer 

A LADY WITHOUT PASSPORT -1950 
Hedy Lamarr, John Hodiak 

LATIN LOVERS -1953 - 

Lana Turner, Ricardo Montalban 
THE LAW AND THE LADY-1951 

Greer Garsoo, Michael Wilding 
A LIFE OF HER OWN -1950 

Lana Tuner, Ray Millard 
THE LIGHT TOUCH -1951 

Stewart Granger, Pier Angel 
LILI -1953 

Leslie Caron, Mel Ferrer 
THE LONE STAR -1952 

Clark Gable, Ara Gardner 
THE LONG, LONG TRAILER -1954 

Lucille Ball, Des! Acere 
LOVE IS BETTER THAN EVF.R -1951 

Elizabeth Taylor, Larry Parks 
LOVELY TO LOOK AT -1952 

Howard Keel, Kathryn Grayson 
MADAME BOVARY -1949 

Jennifer Jones, Louis Jourdan, Van 
Heflin 

THE MAGNIFICENT YANKEE -1551 
Louis Cathem, Are Harding 

MAIN STREET TO BROADWAY -1953 
All -Star Cast 

MALAYA -1950 
Spencer Tracy. James Stewart 

MAN WITH A CLOAK -1951 
Joseph Cotten, Barbara Stanwyck 

THE MERRY WIDOW -1952 
Lana Turner, Fernando Lamas 

MILLION DOLLAR MERMAID -1951 
Esther Williams, Victor Mature 

THE MINIVER STORY -1950 
Greer Carson, Waiter Pidgeon 

MR IMPERIUM -1951 
Erin Pinza, Lana Turner 

MRS. O'MALLEY AND MR. MALONE- 
I950 
Marjorie Main, James Whitmore 

MOGAMBO -1953 
Clark Gable, Ava Gardner, Grace Kelly 

MY MAN AND 1 -1952 
Shelley Winters; Wendell Corey 

MYSTERY STREET -1951 
Ricardo Montalban, Sally Forrest 

NAKED SPUR -1953 
James Stewart, Janet Leigh 

NANCY GOES TO RI0-1950 
Ann Sothem, Jane Powell, Barry Sual- 
vau 

NEPTUNE'S DAUGHTER -1940 
Red Skelton, Esther Williams 

NEVER LET ME GO -1953 
Clark Gable, Gene Tierney 

THE NEXT VOICE YOU HEAR -1950 
James Whitmore, Nancy Davis 

NIGHT INTO MORNING -1951 
Ray Millard, Nancy Davis 

NO MINOR VICES -1940 
Dana Andrews, Lily Palmer 

NO QUESTIONS ASKED -1951 
Arlene Dahl, Barry Sullivan 

ON THE TOWN -1949 
Gene Kelly, Frank Sinatra 

THE OUTRIDERS -1950 
Joel McCrea, Arlene Dahl 

THE PAGAN LOVE SONG -1950 
Esther Williams, Howard Keel 

THE PAINTED HILLS -1951 
Lassie 

PANDORA AND THE FLYING DUTCH- 
MAN -1952 
Aver Gardner. lama Mason 

PAT AND MIKE -1952 
Spencer Tracy, Katharine Hepburn 

PEOPLE AGAINST O'HARA -1951 
Spencer Tracy, Dianna Lyon 

PLEASE BELIEVE ME -1954 
Deborah Kerr, Robert Walker 

PLYMOUTH ADVENTURE -1952 
Spencer Tracy, Gene Tierney 

PRISONER OF ZENDA -1952 
Stewart Granger, Deborah Kerr 

QUO VADIS- 
Rebse Taylor, Deborah Kerr 

RED BADGE OF COURAGE -1951 
Audio Murphy, Bill Mauldin 

THE RED DANUBE -1949 
Walter Pidgeon, Peter Lawford, Ethel 
Barrymore 

THE REFORMER AND THE REDHEAD 
-1950 
June Allyson, Dick Paten 

REMAINS TO BE SEEN -1953 
June Allyson, Van Johnson, Louis 
Cachera 

RHAPSODY -1934 
Elizabeth Taylor, Vittorio Gassman 

RICH, YOUNG AND PRETTY -1951 
Jane Powell, Vic Damone 

RIDE VAQUERO -1953 
Robert Taylor, Ava Gardner 

RIGHT CROSS -1950 
June Allyson, Dick Powell 

ROGUE'S MARCH -1953 
Peter Lawford, Janice Rule 

ROSE MARIE -1954 (CleemaScope) 
Are Blyth, Fernando Lamas, Howard 
Keel 

ROYAL WEDDING-195I 
'Fred Astaire, Jane Powell 

SAADI -1954 
Cornell Wilde, Rita Gam. Mel Ferrer 

SCANDAL AT SCOURIE -1953 
Greer Gerson, Walter Pidgeon 

SCARAMOUCHE -1952 
Stewart Granger, Janet Leigh 

SCENE OF THE CRIME -1949 
Van Johnson, Gloria De Haven 

THE SECRET GARDEN -1949 
Margaret O'Brien, Dese Stockwell 

THE SELLOUT -1952 
Walter Pidgeon, Ardrey Totter 

SHADOW IN THE SKY -1952 
Nancy Davis, -Tama Whitmore 

SHADOW ON THE WALL -LOSS 
Ann Sothem, Zachary Scott 

SHOW BOAT -1931 
Kathryn Grayson, Howard Keel 

SIDES -BEET -1950 
Farley Granger, Cathy O'Donald 

SINGLN IN THE RAIN -1952 
Gene Kelly, Debbie Reynolds 

THE SKIPPER SURPRISED HIS WIFE - 
1950 
Robert Walker, Joan Leslie 

SKIRTS AHOY -1952 
Esther Williams. Keefe Brasselle 

SKY FULL OF MOON -1932 
Carleton Carpenter. Jan Sterling 

A SLIGHT CASE OF LARCENY -1953 
Mickey Rooney, Eddie Bracken 

SMALL TOWN GIRL -1553 
Jane Powell, Farley Granger 

SOLDIERS THREE -1951 
Stewart Granger, Walter Pidgeon, David 
Niven 

SOMBRERO -1953 
Pier Angel, Ricardo Montalban 

STARS IN MY CROWN -1950 
. Joel McCrea, Ellen Drew 

THE STORY OF 3 LOVES -1953 
Kirk Douglas, Pier Angell, James Mason, 
Leslie Caron 

THE STRATTON STORY -1949 
James Stewart. June Allyson 

STRICTLY DISHONORABLE -1951 
trio Pinza, Janet Leigh 

THE STRIP -1951 
Mickey Rooney. Sally Forrest 

SUMMER STOCK -1951 
Judy Garland, Gene Kelly 

TAKE THE HIGH GROUND -1953 
Richard W'idmark, Karl Malden, Elaine 
Stewart 

TALK ABOUT A STRANGER -1551 
George Murphy, Nancy Davis 

THE TALL TARGET -1e51 
Dick Powell, Paula Raymond 

TENNESSEE CHAMP -1954 
Shelley Winters, Dewey Marlin, Keenan 
Wynn 

TENSION -1949 
Audrey Totter, Richard Emhart 

THERESA -1951 
Pier Angeli, John Ericson 

TERROR ON A TRAIN -1053 
Glenn Ford, Anne Vernon 

TEXAS CARNIVAL -1951 
Esther Williams, Red Skelton 

THAT FORSYTH WOMAN -1949 
Greer Gerson, Errol Flynn 

THAT MIDNIGHT KISS -1949 
Kathryn Grayson, Jose Iturbi 

THREE LITTLE WORDS -1950 
Fred Astaire, Red Skelton 

TO PLEASE A LADY -1950 
Clark Gable, Barbara Stanwyck 

TOAST OF NEW ORLEANS -193e 
Kathryn Grayson, Mario Lanza 

TOO YOUNG TO KISS -1951 
Van Johnson, June Allyson 

TORCH SONG -1903 
Joan Crawford, Michael Wilding 

TWO WEEKS WITH LOVE -1555 
Jane Powell, Ricardo Montalban 

THE UNKNOWN MAN -1951 
Walter Pidgeon. Ann Harding 

VALENTINO -1951 
Eleanor Parker, Anthony Dexter 

VALLEY OF THE HEAD HUNTERS - 
1953 
Johnny %Veismuller 

VENGEANCE VALLEY -1951 
Burt Lancaster, Robert Walker 

WASHINGTON STORY -1952 
Van Johnson, Patricia Neal 

WATCH THE BIRDIE -1951 
Red Skelton, Arlene Dahl 

Deintermix of Evansville, . 

Fresno Cheers Distribs 
NEW YORK -Syndicators last 

week were wearing smiles because 
of the recent Federal Communica- 
tions Commission decision which 
saw Fresno, Calif., and Evansville, 
Ind., deitltermixed. The trade gen- 
erally sees the FCC move as mak- 
ing for greater film opportunities in 
markets in which sales had been 
limited. 

The Fresno situation, which will 
result in an all UHF market, will 
allow stations to compete on an 
even level. Consequently, syndi- 
cated shows will now be able to 
battle network programming with- 
out the additional handicap on 
using outlets which penalize them. 
They also will be more in demand 
and will command better prices. 
Fresno's Channel 12 will be moved 

Rerun Series Weak 
Continued from page 11 

markets. In no case did it appear 
that the outcome was determined 
by any rerun library purchase. In 
each of the above cases the reruns 
were on various stations and from 
various distributors. 

If there was any force pushing 
reruns into the top ranks, it was 
probably the big syndication spon- 
sors. "Captain Midnight," "Sky 
King" and "Esso Golden Play- 
house" appeared in the "Top Syn- 
dicated Film" ranks with amazing 
frequency. 

The promotion and time clear- 
ance power of national sponsor- 
ship would indeed seem to be the 
best assurances of a show's rating 
success aside from freshness. These 
national spot sponsors usually have 
only 26 new films produced a 
year. The big boys, no to speak, 
can afford the economy of more 
rerun episodes per series better 
than the smaller sponsors, who 
usually have to buy 39 first -run 
films per year. 

Despite their high rerun propor- 
tion, the biggest spot sponsors 
make a gond record on the "Top 
Syndicated Film" charts. In De- 
cember Kellogg's "Superman" and 
"Wild Bill Hickok," both five -year 
veterans, were each in 21 of the 
32 markets listed. "Annie Oakley" 
(Continental Baking and Carnation 
Milk) Was in 18 of the markets. 
"Buffalo Bill Jr." (Mars and Brown 
Shoe) was in 15. 

Agency Friction 
Continued from page 11 

livan Show, he found that there 
was 88 .per cent sponsor identifica- 
tion; only 13 per cent of the per- 
sons questioned, however, showed 
consumer loyalty -that is, they in- 
dicated that they would be swayed 
to some degree in the buying of a 
car as a result of the program. 

Another Wallach contention is 
that the present commercials struc- 
ture results in approximately a 20 
per cent loss of audience. That is, 
one out of every five persons leaves 
the set at the time the commercial 
comes on, and he waits until then 
to leave it because he knows ex- 
actly when to expect the sponsor's 
pitch. As a result, in Wallach's 
opinion, if commercials were irreg- 
ularly spotted thru a program au- 
dience reception would be much 
higher. 

WESTWARD THE WOMEN -1932 
Robert Taylor, Denim Darcel 

WHEN IN ROME -1952 
Van Johnson, Paul Douglas 

THE WILD NORTH -1932 
Stewart Granger, Cyd Charism 

THE YELLOW CAB MAN -1950 
Red Skelton, Gloria De Hansa 

YOU FOR ME -1952 
Peter Lawford, Jane Greer 

YOUNG BESS -1953 
Jean Simotons, Stewart Granger, Deborah 
Kerr 

YOUNG MAN WITH IDEAS -1951 
Glenn Ford, Ruth Roman 

to Santa Barbara, Calif., and will 
make for another station customer 
there. 

It had been said in some circles 
that the FCC would never force a 
station with a VHF permit to go 
off. While Channel 12 has not 
been forced off it lias been put 
into another market. It is now ex- 
pected that the Fremo deintermix- 
ture pattern will be applied to a 
large (number of other. medium- 
sized markets. 

'Tomorrow' to 
Screencraft 

NEW YORK- Screencraft Pic- 
tures has acquired Eastern dis- 
tribution rights to "Operation' To- 
morrow,' a new title for "Adven- 
ture Tomorrow," semi- documentary 
science series which recently pre- 
miered on the West Coast. 

Myron Mills, Screencraft veepee, 
is currently lining up Southern 
sponsors. ABC -TV will carry an 
episode of the half -hour show next 
month as a one -shot, giving Screen - 
craft a 24 -State audition. 

$3971/2 Mil Spent 
Continued from page 11 

was Brown Sr Williamson with an 
expenditure of $11,288,700. 

The other top 10 spot spenders 
in 1956 were as follows: 

3. General Foods- $9,411,400 
4. Sterling Drttg- $8,823,400 
5. Philip Morris- $7,369,400 
7. National Biscuit- $5,536,500 
8. Miles Laboratories -$5,354,700 
9. Continental Baking - 

$5,264,900 
10. Kellogg- $4,815,100 

EMI 
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Sets and 

Props 

Wardrobe 

and Make -up 

Animation 
and Titles 

Camera and 

Lighting 
Story Boards 

Laboratory 

..on a golden platter! 

MGM -TV OFFERS THE WORLD'S GREATEST 

STUDIO AND ITS FABULOUS FACILITIES FOR 

THE PRODUCTION OF TV COMMERCIALS! 

For the first time all under one roof the tremendous 
physical and technical resources of M -G -M's 185 -acre 
Culver City lots are yours to command. 

Here is a city within a city giant stages and sets, prop 
and make -up departments, story development, research 
experts- -and much more. 

The most modern camera equipment and M -G -M's own 
laboratory are geared up and ready -to -go to give you 
split -second action on the production, processing and 
"on- time" delivery of black -and -white or color TV film 
commercials. 

The personnel and artisans employed on your commer- 
cials or industrial films are the same people that have 
made M -G -M the most famous trademark in the history 
of entertainment. 

The some animation department which has consistently 
won awards for its "Tom and Jerry" and other cartoons 
can now create characters for you. 

All this at competitive prices. Your inquiries are cordially 
invited -- today! 

. l 

MG _TAI 
A SERVICE OF LOEW'S INCORPORATED 
1540 Broadway, New York 36, N.Y. 
iUdson 2 -2000 

Virgil "Buzz" Ellsworth 
Director of the Comsrercial and Industriai Dept. 
MG -M Studios, Culver City, Calif., TExas 0.3311 
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COMMERCIAL CUES 
SIGNAL SIGNS OF THE TIMES 

The Signal Oil Company is launching a new ad series for its 
Pacific Coast markets. The firm, which does a great deal of 
outdoor advertising, is showing its billboards on the TV screen, 
with jingles and animated puppets to bring the blurbs to life. 
This new series was developed by Song Ad Film Productions, and 
the business was placed thru the Barton A. Stebbins agency for 
Signal Oil. 

SPREADING OUT 
Shamus Culhane Productions, filin animation firm which recently 
opened an office in Chicago, has now moved to new quarters in 
Hollywood. The move from 8802 Melrose Avenue to larger 
quarters at 622G Yucca Street is part of the firm's nation -wide 
expansion plans. Charter Oaks Telepictures, New York, meanwhile, 
has made its third expansion move in 10 years. Oaks' new quarters 
at 423 East 90th Street has 7,500 square feet for complete 
operation. 

ID'S... 
News from Playhouse Pictures: The firm is doing a series of 
animated commercials for "Schlitz Playhouse" and "Ford Theater," 
as well as a new series of "Old Pro" blurbs with the voice of 
Eddie Mayehoff for Falstaff Beer's use on spring baseball T \'. In 
fact, the company has hired 15 free lance animators to put out 
56 teleblurbs for 15 different accounts. Playhouse will exhibit 
10 commercials at the New York Art Directors' Club's 36th annual 
national show.... Ralph Lopatin has left Isis post as director of 
the motion picture unit of WRCV -TV, Philadelphia, to set up an 
independent commercial studio there. Ralph Lopatin Productions 
will specialize in industrial and business films for TV, closed- 
circuit and non -theatrical distribution -. . . Rick Landon, of 
Mercury Artists, has joined Gerald Productions, filin producers, 
as general manager.... A major record company has approached 
Allen Swift to put the voices he uses in commercials on a series 
of children's records. 

TV Commercials in Production 
A Guide to TV Spot & Program Plans 
Of Competing Sponsors by Industries 

This weekly chart lists commercials produced during the last full 
preceding month, with all Industries covered over the course of a month's 
issues. The following symbols designate the types of commercials listed: 
LA -Live Action: FA -Full Animation; SA- Semi -Animation; SE- 
Special Effects; J- Jingles; M- Music; S- Sllaes; ID- Station break; 
NA -Not available. 

(Continued from last week) 

Type Commercials 
Sponsor, Product & Amore (Show, if any) No. (Seconds) (C- Colors Producer 

BUSINESS- FINANCIAL 
Industrial Materials 

Du Pont. Institutional (Cavalcade), 
Batten, Barton, Durstire A Osborn.... 

Continental Conolite, Cans, Batten, 
Barton, Durstire á Osborn.... 

Kaiser Aluminum & Chemical. 
Aluminum, Young A Rubicam 

(Kaiser Alum. Hour).... 
GENERAL SECTION 
Jewelry, Optical Goods, Cameras 

Reitman, Cameras and Equipment, 
Lustig 

Entertainment and Amusement 
Tropical Park, Race Track, 

Paul C. Warren.... t (10) 
MlsredWeom 

American Red Cross, Sullivan, 
Stauffer. Colwell A Bayles.... 2 (20) 

U. S. Steel. Public Relations, Barmen, 
Barton, Durstire A Osborn (U. S. 

Steel Hour)... 2 (130) 
Shillins's. Dept. Stole, Dinerman 1 (60) 
Campbell Soup, Christmas Greeting, 

Doris A. Greenwood.... t (60) 
Sperry- Hutchinson, Green Stamps, 

SSC&B (Perry Como).... 
U. S. Navy, Rercruiting 2 (60) 

(Continued next week) 

2 (1801 LA Screen Gems 

2 (60). (220)... SA Mel Gold 

9 (60) LA All-Scope 

1 (10) SA Filmack 

SA Filmack 

LA Sound Masters 

LA Mir SA Filmack 

LA Fred Niles 

LA (C) ....Video Pictures 
FA Playhouse 

New TV Spot Campaigns 
Contititred from page 6 

Southwestern 
Air Conditioners thru Pitluk (Pros.) 
Aaabist thru Ted Bates (Ann.) 
Betio, Van & Storage thru Brooks 

(Prag) 
Colonaids thru Kastor, Farrell, Chesley 

á Clifford (Ann.) 
Potters Coffee thru Cunningham A 

Walsh (Ann., ID) 
Gallo Wines thru Doyle, Dane A Bern' 

bath (Ann.) 
Ice Cream, Borden thru Benton A Bowles 

(Ann.) 
Imperial Margarine, Lever thru Foote, 

Cone á Belding (Ann., Part.) 
L A M Cigarettes, Liggett A Myers 

thru William Esry (Ann.) 
L A M Cigarettes, Liggett á Myers 

Nan& McCann -Erickson (Ana) 

Morton's Pies Inns Ted Bates (Part.) 
Nehi thru Compton (Ann., ID) 
Northern Tissue, Marathon thru Young 

A Rubican (Ann.) 
Owen's Pet -Star Brand thru Richardson 

(Ann.) 
Red Arrow Drug thru McCormick (Pros.) 
Rise Shave Cream, Carter thru Sullivan, 

Stauffer, Colwell A Bayles (Part.) 
Salad Mixer, Grant thru Arthur Meyer. 

hole (Pros.) 
"Teahouse of the August Moan" 

(Movie), Coca's thru Donahue (Ann.) 
Thera Shoes, Hood Rubber thru Mc- 

Cann- Erickson (Part.) 
Zest Soap, Procter A Gamble thin Bert 

ton A Bowles (Ann.) 

Rocky Mountain & 
Betel, McKesson A Robbins thru Ad- 

vertishts Counselor 
Big Top Peanut Butter, Procter A Gam- 

ble thru Compton (Ann., Part) 
Blas ley thru Leo Burnett (Ann., Pan.) 
Comet, Procter A Gamble thru Compton 

(Ann.) 
Dromedary Cake Mix, National Biscuit 

thru Ted Bates (Ann., Part.) 
General !mutatto, Co. of America thin 

Cole A Weber (Part.) 

West Coast 
Glamorte thru Product -Services (Part.) 
L A M Cigarettes, Liggett á Myers 

thru DancerFitrgerald- Sample (Ann.) 
Lipton Tea, Lever thru Young A Rubi- 

cam (Ann., Part.) 
Resat Pale Beer thm Guild Bascom A 

Bontgli (Ann., ID) 
Remington Rand Portable Typewriters 

Aru Compton (Prag.) 
Zest, Procter á Gamble Oro Benton 

A Bowles (Ann., Part.) 

CBS Pix Sets 

New System 

For Pricing 
NEW YORK - CBS -TV Film 

Sales, at its national sales clinic 
last weekend, established a new 
system of pricing for all its pro- 
grams. The system breaks down 
the country into 20 basic markets, 
with New York City at the top and 
cities such as Tupelo, Miss., at the 
bottom. 

Prices have been set, pro -rated 
over these markets, the aim of 
which is to bring a profit to the 
film distribution and production 
firm. These prices are based on 
the population of the cities, the 
total number of markets and the 
set count. Of course, bad market 
situations and good market situa- 
tions are also taken into account. 

CBS -TV Film Sales has also cre- 
ated a new discount system for re- 
run product geared to multiple- 
station buys. Shows included in 
the rerun package are "Amos 'n' 
Andy," "Files of Jeffrey Jones," 
Gene Autry, "The Range Rider," 
"Whistler" and "Life With Father." 

The purchase of two half hours 
of these shows earns a 25 per cent 
discount, of four half hours a 35 
per cent discount and of six half 
hours a 50 per cent discount. This 
is after all other rerun discounts 
are applied, and they range from 
20 to 50 per cent. The new rerun 
discount system is expressly de- 
signed to encourage the use of 
these shows for daytime stripping. 

AFTER CBC 

Can. Outlets 
In Push for 
Daytime TV 

TORONTO - Canadian TV 
will have more daylight program- 
ming this year than ever before if 
private stations can force the Cana- 
dian Broadcasting Corporation into 
their way of thinking. 

Already CKCO -TV, Kitchener, 
Ont., is lining up sponsors for the 
first English private TV network 
program to be carried three after- 
noons a week. "Moral support is 
promised the station by the Cana- 
dian Association of Radio and TV 
Broadcasters. 

A half -hour variety show is 
planned by CKCO -TV on a 28 to 
30 independent station network 
hook -up from Vancouver, B. C. to 
italifax, N. S., if enough sponsor 
backing is secured. The CBC has 
already given permission for the 
use of the network. 

The new network would take the 
half hour before the popular 4 p.m. 
opening transmission of the CBC. 
The web has partially moved into 
daytime network programming 
with a show at 4 p.m. The show 
went on the air January 1. 

Dairy Seeks 
To Replace La 
Clooney Show 

HOLLYWOOD - Fore- 
most Dairies is shopping the pro- 
gram market for a show to replace 
Rosemary Clooney. The 52 -week 
contract on the Clooney show is up 
in May. It is understood that Fore- 
most wants to expand its spot spon- 
sorship even further. It has Miss 
Clooney in about 50 markets, but 
it is understood to be planning to 
put its next show into about 150 
markets. 

Foremost last week was reported 
to have contacted Screen Cems 
about one of its properties. 

NEW VARIATION 

Keever's Plan: 30 
Shows, 9 Reruns 

NE \V YORK --A production 
plan of 30 shows and nine reruns 
for a 39 -week contract cycle is 
being advocated for half -hour tele- 
films b)' Jake Keever as a solution 
to the drawbacks of the current 
pattern of 39 with 13 reruns. The 
California National Productions 
sales director says it's still a pri- 
vate theory, but other quarters 
have already expressed active in- 
terest. 

In competitive markets, accord- 
ing to Keever, the distributor to- 
day usually sells 13 reruns at a 
louver price, bringing the average 
price of each episode down when 
amortized over the contracted 52 
weeks. This approach, borrowed 
from network selling, is the 1956 
variation of the "firm 52 at one 
price" sale standardized thruout 
the T \' film industry. 

With either selling approach, 
how-ever, the packager is risking 
large captial and the buyer ism t 
happy with the sound of 13 reruns. 

By making only 30 stanzas and 
taking a 39 -week deal, the pack- 
ager cuts down his risk. Further- 
more, nine reruns sounds like a 
safe, low number to the buyer. At 

least 30 episodes must be aired 
before reruns, Keever thinks, to 
build an audience, after which re- 
runs garner excellent ratings for 
all but flop shows. 

Summer TV 
Syndicators have moved away 

from the network pattern of isolat- 
ing summer as a period of reruns 
and less critical audiences, Keever 
pointed out. Film shows are start- 
ing in every month, rather than 
mostly in the fall,. with reruns 
turning up all year around. This, he 
feels, eliminates the question of 
what to do for stations in summer- 
time if the 52 -week deal becomes 
a 39 -week deal. 

The strength of rerun ratings 
also points to a shorter cycle. 
"Crunch and Des," for example, 
this season has racked up such re- 
run hits as these, the figures com- 
ing from American Research Bu- 
reau: Denver, 21.3 average, rerun 
to 11.1 average first 39 episodes; 
San Francisco, 22.7, rerun to 14.6 
average first 39; Seattle, 17.7, re- 
run to 13.7, and Mobile, Ala., 35.7 
to 26.9. In this last market the 
"Crunch" reruns successively 

(Continued on page 16) 

congratulations, 
George 

GEORGE F. HARTFORD 
WTOPN, 
WASHINGTON 

cDE3 is first* in its time 

period on your station. 

Sponsor: Top Value Enterprises 

Telepulse, Nov. 

for your market availabilities, 
call, write or wire 
ABC Film Syndication, 
1501 Broadway, New York LA 4.5050 

Good advertising agen- 
cies have it. It enables 
them to came up with 
ideas and copy that sells. 

Creativity in a television 
commercials producer 
means the imaginative 
development of the 
agency's Ideas and copy 
... the kind of develop- 
ment that adds extra sell. 
Caravel creofivity, born 
of long experience in 
servicing and Interpret- 
ing the requirements of 
advertising agencies, is 
evident in the television 
spots of today's leading 
advertisers. 

Creativity 

CARAVEL FI 
incorporated . 

Over thirty -Jive years of experi- 
ence in the making of business 
films for America's leading ad- 
vertisers. 
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Tors to Produce 
'Sea Hunt' for Ziv 

HOLLYWOOD - h'an Tors, 
who produced "Science Fiction 
Theater" for Ziv -TV, is getting Ziv 
into the underwater swim with a 

property titled "Sea Hunt" 
The leads are two free lance 

skin divers. No casting has been 
done yet. 

Destined To Be No. 1 

Record in the Country 

The Original 

'BUTTERFLY' 
on Cameo Records 

by 

CHARLIE GRACIE 

For Availability 
Contact 

BERNIE ROTHBARD 

SUEZ RROTHBARD OFFICE 

Theatrical Agency 

250 S. Broad St. 

Philadelphia 2, Pa. 

Phone: KI 5- 1665 -6 -7 

a top 
quality 

film show for 
Every Product, 
Every Market, 
Every Budget 

Olhces In 
pónocupaol 

uct the 
MCA a 

Onited state, TY 
Film. Division 

REHEARSAL 
SPACE 

T.V., radio, theatrical produc- 
tions. Small to extremely 
large space at the new New 
York Trade Show Building, 
500 8th Ave. 

Inquire Mr. D. W. Carlton, 
Pres. & Exec. Dir. 

Phone: LOngacre 4 -4100 

PULSE LOCAL RATINGS FOR DECEMBER 
THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS AND SPOT ADJACENCIES 

ALBUQUERQUE, N. M. 
3 TV STATIONS- 46,200 1V HOMES 

Population- 208,200 : 107th in U. S.1 

Buying Income -$338,798,000 
1104th) 

Retail sales- 1240,978,000 (105th) 
Food Sales-447.856,000 t 112th ) 

Drug Sates -57.903,000 195th) 
Automotive- 554.566.000 (95th) 

Above figures inctud5 following counties: 
Bernalillo 

TOP NETWORK SHOWS 
1. Ed Sarn an, KC(: \t, Su. 43,8 
2. 1 tor. Lncl. KC(:\I. M. 42.4 
3. S64,000 Question. KCC \I. T. , 37,5 
4. Derrate, Bride. KCun,. M 36.? 
5. 1)o You Trust Yost W Ife! 

KCG11, T. 34.7 
6. Millionaire. KGGM, T. 34.4 
7. Phil Silvers. KGGM, T. 33.2 
8. U.S. Steel Hour. KGGM. íV 31.7 t 

9. Red Skelton. KGGSt. T. 31.4 
10. Disneyland. KO.AT W. 31.1 

TOP MULTI.WEEKLY SHOWS 

FORT WORTH, TEX. 
4 TV STATIONS -140.900 TV HOMES 
Population 507,000 145th in U. 5.) 
Buying Income- $8'4,333,000 (45th) 
Retail 3629,86),000 (42d) 
Food Sales- 5115,27),000 (5341 
Drue Salas- 323.359,000 (35th) 
Automotive-S147,269,000 130th) 

Above figures include following counties: 
Tarrant 

TOP NETWORK SHOWS 
1. Ed SIll.an, KRLD. Su 35,5 
2. Mhals 111 tine? KRLD, Su. , 34,8 
3. I Lose Lucy. KRL)). SI. 13.8 
4. 5613600 Challenge. KRI.D. Sä 31.1 
S. Born, and .Allen. KRLD. \1 31,3 
5. G. F. Theeter. KRLD, Sr 31.3 
7. Alfred Hitchcock. KRLD. Su. :30.3 
7. 564.1100 Question. K RI D. T 30.á 
9. Groucho Mars. WRAP, Th. 29.8 
0. Disneyland. WRAP. W. 29.0 

TOP MULTI'WEEKLY SHOWS 
1. reya. \ens 110 pm3 5571CP. 

19. 
1. Ad.enlure .Album. KO{, M., 2. Oct.,. News Thiel 110:13 1. Mickey Mouse Club. K\1UC, 

T. 113 p.o.i. 11R AP. \I: F. 16.9 Mal'. 54.2 
2. K Circle R. KOR. 35.-F 13.2 .á. \. lfuuse Club. W {AP, 2. 19:110 News, Sia0t , KMBC, 
3. Channel 13 Slnlle. KGGM, 21.-E". 16.3 11, -F. 11.) 

12.1 4. Kit Canope WRAP, W.. F.. ..15.6 S. Set I.Inkle11er. KCMG. M.-F. ..10.1 
4. News -CRlue ,11 p.m.). KOAT, 5. )Mason S Movie, Mise., KFJ7. 4. 1\hl,,a' Mnnderluad. KNOW, 

S1.-E. 11.7 11..F. (2.0 yl: F. 5.5 

5. Late Show. KOAT. 111.-F. ..10,1 6. News -P. Randall (9:45 p.m.), 5 Early Sbow. KC\10 M; F. 'J1 
6. Queen fur Day, KOR, M.-F.. 9.4 KFJ7., M.-F. 10.6 5. Studio 3. KCMG, M.-F. Al 
7. News, Misc. 16 p.m.). KGGM, 7. Ramer of the Jungle. KFJZ.. 7. CBS -News. KC\I(1. 5I -F. 9.6 

M.. T., Th.. F. 5.9 M.-Th. 9.9 I 
7. Golding LiRhl. KCMO. hl; F... 9.6 

8. Edge of Night. KGGM. M.-F. . 8.8 I A, Guiding Light. KRLD. M.-F. , 9.6 7. Search for Tomorrow, KCMO, 
9. Our Miss Brooks, KGGM, 9, News, Sporn 16:30 p.m.), KFJZ. M. -F 0.4 

M: F. 551 \I .r. 9.5 10. News (10:30 p.m.), W'DAF, 
IA Secret Storm, KG0M. '21.-F. . 8.4 10. Matinee Theater, WRAP, M: F. 9.5 

51. -1 9.4 l0,- Sports- Misc. (6:15 p.m.), 
TOP FEATURE FILMS 

TOP FEATURE FILMS 
KCMG. St .5- 9.5 

Once Weekly 
1. Sunday Ihotter, KOAT, Once Weekly 

So.-9:00.10:45 p.m. IIA 1, Minh, Feature. MR SP. 
Once Weekly 

2. Mote Matinee, KOB, 5:3:15.5:30 p.m. 11.4 1. Circle 9 Thole rime, KMRC, 
S..3.00-4,00 p.m 11.0 2, 24Ilh Century-Fn% Theater, 10.6 

3. Sunda. \1n.le Parade, KO11, I WFAA. F: II:00 -12:00 mid. 5.0 7. Friday Mimi, KMRC', 
Su:9:30 -11:00 p.m 9.a' 3. AHinglon Matinee, KFJZ, F.- 10:30.12:00 mis. 9.9 

3. \Monte of the )seek. 1;011, Slr.4: t0 -6:30 p.m. 7.3 4. Ihors., Moil K\IMC, 
T:9:30.11:30 p.m. 9.9 4. Saturday Playhouse. WFAA, 11.- 10.30.12:134 mid. 9.1 

5. Saturday Matinee. KGGM, 5:,1;45.5;,10 r... 7. 4. I hn,sday Mole. ionic. 
S.-12:30-2,30 p.,,, a.3 , 8. S,dc,day Theater, KFJZ, 'lb.- 10:30 -12:Oä mid. 8.7 

S. Douhle Fealurr. KOAT, .S.10:30.12:00 odd. 6.1 5. \laslerpiece Morse. KMBC, 
Su.1:15 -4:45 p.m. 6.3 . Multi Weekly Su.10:3012:00 mid, 

Multi- Weekly 
1. Channel 13 0605. KC(:11. 

M., T.. ") h. Sn: 10:13.12:60 odd. .12.1 
2. Late Sho, KOAT. 

NI.-Su.-10:30.11:45 pea 10.1 

TOP SYNDICATED FILMS 

1. Science IHann 'I heal,, 17.1.), 
KC1:M, Su,. in 20.9 

2. Code 3 ,ABC). KGC51, 
rio: 9:0n 23.5 

3. Celebrity Playhouse )Sereem 
Gems). KGGM. F.7 :4 23.7 

4. Lone Wolf (MCA), KOAT, 
F.-11:00 23.5 

KANSAS CITY, MO. 
3 TV STATIONS- 273,400 1V HOMES 
Population- 955,500 s. 18th in U. S.) 
Buying Income -$1,849,781,000 

))7th) 
Retail S91aa- $1.360,225.000 )15th) 
Food Spas -3247,120.000 tt8thl 
Drug Salas -565.660.000 )I3th) 
Automotive-$253,045.000 117th) 

Above figures Include following counties: 
Johnson. Wyandotte, Kan.: Clay, 
Jackson, Mo. 

I. 1 Sc,, 
TOP NETWORK SHOWS 7 

2. Red Skehon. K('Sí0. T. MA 
3. cd Sulll.an, KC \t)1. Gu. 32.1 
4. 564.000 Question. KCVO. T. 313 
5. Playhouse W. KC 510, Tb. MS 
6. Alfred Ilhch ock. KCMG. So 1)0.0 

))call Ear.. KMBC. T. '99 
R. (Smoke. KCMO. S. 29.5 

I 9. Phil Silvers, KCMG. T. 29.4 
10. ('limas. KC340. Th. 29.3 

TOP MULTI.WEEKLY SHOWS 

TOP FEATURE FILMS 

S,.3:00.4:60 p.m 

7.9 

PORTLAND, ORE. 
3 TV STATIONS- 221.600 TV HOMES 
Population- 785.600 122d in U 5.) 
Buying Income -51,301,021,000 

(26th) 
Retail Sales- 3995,480,000 (23d) 
Food Saks -$231.416,000 (201h) 
Drug Saks -423.877.000 (32d) 
Automotive -3185.512,000 (24)h) 

Above figures Include following counties: 
Clackamas, Multnomah, Washington, 
Ore.: Clark, Wash. 

TOP NETWORK SHOWS 
1, 1 Lose Lucy, KOIN. M. 41.0 
2. Ed Sulll.an, KOIN, Sn. 40.1 
3. What's My Liar'. KOIN, Sr. 34.5 
4. Disneyland, KI.012, W. 34.1 
S. Alfred Hitchcock, KOIN, Sr. _MI 
6. Laurence Welk, KLOR. S. 33.5 
7. 0. E. Theater. KOIN, Su. 33.4 
8. Climax, KO1N, Th. 12 
9. Burns and Allyn, KOIN, M. 32.5 

10. Lassie, KOIN, Su. 32.0 

TOP MULTI.WEEKLY SHOWS 
1. Mlekey Morse Club, K1.012, 

27.5 
2. Cartoontlae, KOIN, 11: F. 54.7 
3. Mr. Moon, KOIN, 11: F. 16.2 
4. CBS News, KOIN, M. F. 14,3 
S. Weather. Sports, News l4 Pa.) 

KOIN, M: F 11 9 

6. NBC News. KPTV, M.-F. 12.0 
7. Arthur Godfrey KOIN. N4.-11. 11.2 
S. Edda Fisher, KPTV, M.. W 10.3 
9. Garry Moore. KOIN. M.- F 9.8 

10. An tin)letter, KOIN. M. -F. 9.7 

TOP FEATURE FILMS 

Once Weekly 
1. Academy Theater, KLOR, 

S.-7.00-9:01 p.m 
2. Pioneer Playhouse, KLOR. 

Su:6:00 -7:00 p.m 
3. Intl Con Playhouse. KOIN, 

S: )2:30-1 :3a p.m. 
4. Double Barrel Playhouse, 

KI2 V. S.2:00 -4:00 pea 
5. Cinema Classics, KPTV, 

S: II:00.12:00 mid. 
Multi -Weekly 

I. Armchair Ihealer. KOIN. 
S.. Su: 2:00 -1:30 P.m 

2. Hometown 'l'Orals:. KLOB, 
M. F: 11:15.12:00 mid. 

3. Playhouse 4:45, KP11, I. MIBIno Douar Mosk, KFJ7.: Multi -Weekly 11.-F.-4:45.6:30 n.m. S1.-Su.-7:00-5:.50 p.m. 11.3 I. 111111nn 4 Moyle. K(1110, 1. Showtlme an 6, Ii01N, 
2. Starlight 7healer, KFJ7 S., Su -4.00.11.4e nra 283 11.i.-10:45-12.00 mid. 

5. Midday Matinee, kl OR. 

14 1 

7.3 

6.5 

6.1 

3.2 

\I. F.. Su: 10.1,11:M 11'111. 8.8 
3, Mestern Theater, 1.112, 

SI: S: 4:30.6:00 p.m. 6A 
4. NIhhime \1n.lr. KRLD, 

T.-E.. Sit.-1 I:00.12:00 add. 6.1 
Thoielline. 1.S..A.. AP, 

-3:00.4:15 p.m 5 9 

TOP SYNDICATED FILMS 
I. Rin rin Tin Acre. Cemsi, 

MRAP. F. -6:30 21.5 
2. Code 3 ARC'), KRIM. T,41:30 I9.R 

2. Studio 5. 1,5:\10. 
11: Su :11:10.12:00 .,.id, 11.2 1í.-F'.- 12:13.2:00 p.m. .. 

3. fall` Shins. K( \10, 
TOP SYNDICATED FILMS M.-F:4:00 -5:45 p.m 9.8 

4. Jackpot Mo. t.. K5101'. 1. Science tirlion Theater Ilis). 
35.9 

17Áv), KOIN, 
TOP SYNDICATED FILMS 26.9 

\I..1..9:30.11:00 a.m. ..... 6.3 K01 \'. 11):38 
2. 

1)h..7 :0ó Patrol 

1. Studio 57 55('51. KCMG, 3. 1 Search for Adrertere Mat- 
1. 9:30 .. 33131 null. KOIN. Th.-7:30 24.5 

2. 51,. play))) Anorrer )ZI.), 4. (:ode 3 ,ARC), KOIN. T.14 :4 233 
K('\1(). 'r: 11 :4 22.9 3. Annie Oakley ICBSI, 01.0R, 

5. Slav Perroraawe 'Official), 3. Celebrity Playhouse ISereea 3. Stare 7 ITPAI, KCMO, E.- 6:00 22.7 
KOB, 511.11t31 212 Geist.), WRAP. 31 :9:31 15.0 E.-10:04. 51.7 6. 5)a,, of the Grand Ole Opry 

6. Annie Oakley ICR.S), KOB, i 4. Annie Oakley (CBS), WRAP, 4. 111íd Rill Hickok IFlaadngo), I IFlam(ngol, KOIN, S. -7:00 ....22.2 
M:8:00 2'-.5 T,4 :01 17.5 K1tac, Th.6:114) 213' 7. Buffalo Bill Jr. (CBS). KLOR, 

7. I Led Three Lives (7.Iv), KOB, 5. Clsce Kid air), WRAP. 5. Hiehaar Patrol t%h). KWIC. I Th.-6:30 21.7 
W.-9:30 21.9 '111.4:4 15 5 14.-7.311 283 I 8. Jungle Jim (Screen Gems), 

8. Hall at Icy )TPA). KGGM, 6. Kit Carson lOICA). WRAP, W., 6. C iu,i Kid 17.ív), KMBC, KLOR. Th.6:00 20.4 
M:9:31) 21.5 F. 15.6 34.4:00 19.9 I 9. Superman (Flamieto), KLOR, 

8. Mr. 1)isvic) Attorney tZls), 7. Sheens, Queen of the Jungle 7. Badge 714 (NBC). KCMO, i T.ó:00 19.2 
KGGM. W,-9:00 't 5 (ABC). WFAA. So.-5:30 14,3 Th.-10:20 18.9 )0. Brown Blackie air), KLOR, 

8. Sheens, Queen of the Jungle 7. I Spy !Guild). WBAP. 5.4:30..14. 8. Annie Oakley (CBS). KMBC. I M.-10:30 18.7 
(ABC). KGGM. F,4 :30 '1.5' 9. Dr. Hudson's Secret Journal F.6:00 15.5 10. Judge Roy Bean (Screencrafl), 

11. Passport to Danger (ABC), IMCA), KRLD, T. -7:30 13.8 9. Frontier Doelnr )Ilol),oeod), KI.OR. T. -7:00 15.7 
KGGM, Su.-9:00 '1 2 10. Badge 714 )NBC), WRAP. KCMG, Th:10:00 18.0 I0. Joe Palooka (Guild), KLOR, 

12. Waterfront (MCA), KOAT, k1.-8:00 13.5 10. Soldiers of Fortune MICA), 5.6:00 18.7 
W.-8:00 20.5 II. Frankie Leine Show (Guild), KCMO. Su.-5:30 17.9 13. Crunch and Des (NBC). KPTV, 

13. Federal Men )SICA). KOS, WBAP. 5.6:10 133;11. Superman (Flamingo), KMBC, F.8:00 u18.S 
5u:9:00 20.2 12. My Little Margie (Official), t T.6:00 17.7 4. Mickey Rooney )SuOostdraft). 

13. Man Called X air), KOAT, WFAA, 5. -5:30 12.5 12. San Francisco Beat (CBS). I KLOR, F, -9:30 17.9 
W:9:110 20.2 13. Man of the (:rand Ole (Spot KMBC, S:9:30 17.5 14. Sa5e 7 (TPA), KPTV, 

IS. Your TV Theater air), KGGM, (Flamingo), WFAA. 5.6:00....12,3 13. Frontier (NBC). KMBC, Th.-9.00 07.9 
S.-9:30 20.0 14. Soldiers of For)upe (MCA), 

I P..9:30 17.4 14. City b1)50)1ve )MCA), KOIN, 
16. Crosscurrent (Official). KOB. WFAA, Su.-5:00 10,8 14. Rosemary Cl000ty (MCA). I 50 :5:00 17.9 

Th.-9:00 10.3 IS. Sheriff of Cochise (NTA), i 1\'DAF, N': 9:30 17.2 117. Sheriff of Cochise (NTA), 
17. Star Performance (Official), 1 T:10:00 10.3 115. Susie ITPA), KMBC. 51,1:30 16.7 1 KLOR. W:9:00 16.5 

KOB, M., W.-9:00 18.9 15, Studio 57 (MCA), WFAA. 16. Sheriff of Cochise ONTA), 18. Dr. Christian air), KLOR, 
18. Gestured (NBC), KGGM, I T:9:30 10.3 KCMG, T.7:30 16.2 M.-7:30 16.2 W.-9:30 17.9 15. Wild Bill Hickok (Flamincol. 17. Count of Monte C '. "IPA). I8. Wild Bill Hickok (Flamingo). 
18. Cisco Kid )Zdv), KOAT, F.-6:00 17.9 WBAP, M.6:00 10.3 W'DAF, Sn: 9: ?0 15.5 KLOR, M.6:00 16.2 

Albert Pick Hotels 
NOW IN 20 MAJOR CITIES 

!(115)1:5 Rotes Air -Conditioned Rooms 

Convenient Parking Rodio and Television 

Downtown locations No Charge for Children 

Contact your nearest Pick Hotel for 
immediote teletype reservations of any 
other hotel in the Pick group. 

IN NEW YORK call 
MUrray Hill 7 -8130 

IN CHICAGO coil 
STote 2-4975 WRITE fOR YOUR CREDIT CARD 

Pick Hotels Corporation 
IIIIIIIIIIIIIIIIIHDIIIil :)))))11111111111111111 ,111111 

0 N, wACK)R cs:el CCAGO 

GIVE TO DAMON RUNYON CANCER FUND 

PREVIEW Carradine for 'Quixote' 
r HOLLYWOOD - John Cerra- 

. 

r 

Tugboat Gets TlV 
a 

s esriiegned ba sed 
th is 

o n 

\ 

tehck adfowr e 

a 

noes of "Don Quixote." Filming 

OKFrom Chi 
iS hed1. ule(} to begin in Spain on 

Theater Aud. 
CIIICA(O -- "Tugboat Amiie," 

thy; shots' that Television Programs 
of America may pfd into syndica- 
tion soon; djd quite Well in its un- 
usual theatrical preview here last 
Meek. Here are the results as re- 
ported by TPA: 81 per cent of the 
audience said it enjoyed the film. 
and 72 per -cent said it will Match 
"Tugboat" on TV when it becomes 
a regular series. Asked to rate the 
quality of the half -hour film, 31 

pct cent of the audience said it was 
excellent, 38 per cent said good, 
23 per cent said fair and 8 per cent 
said poor. 

The breakdowns meres approxi- 
mately equal across the age groups. 

The sneak preview took place at 
the Lake Theater in Oak Park near 
here on Friday (1) night. The fea- 
ture attraction that night was "You 
Can't Get Away From It." There 
were an estimated 800 persons in 
the theater when "Tugboat ". was 
slsossn at 9 p.m., a11(1 444 eligible 
billots were returned. 

Keever's Plan 
Continued from page 1.5 

trounced Eddie Fisher, "Lux Video 
Theater" and Groucho Marx. 

'Badge 714' 

Similarly, "Badge 714" is beating 
its own parent show, "Dragnet," 
in such cities as Duluth, Minn., 
39.9 to 22.6 (ARB average of last 
13 weeks); El Paso, Tex., 30.6 to 
19.8; Pueblo, Colo., 44.9 to 30.6, 
and Charleston, S. C., 32.3 to 23.0. 

With reruns having climbed 
from a dirty word in the industry 
to a good investment, Keever 
,maintains that most stations would 
welcome a shorter over -all cycle, 
tho not 13 reruns at a clip. 
Whether California National will 
be the first to adopt his plan is 

Keever's secret. 

www.americanradiohistory.com

www.americanradiohistory.com
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Epic Sets $2.98 
LP Bargain Deal 

New Appointments, Distrib Shifts 
Feature Wide Expansion Program 

NEW YORK - Epic Records 
has joined the increasing list of la- 
bels seeking to broaden the market 
with a special merchandising offer 
at the retail 1evrl. Effective March 
1, the label inaugurates the Epic 
High Fidelity Hit of the Month, 
with a retail price tag of $2.98 
for the month of release. Unlike 
Columbia Records' Buy-of-the- 
Month, the Epic special will be 
released only every other month. 

William S. Nielsen, Epic sales 
chief, stated that maximum expo- 
sure would be facilitated by an 
es-cry-other-month policy. The Epic 
offer permits the dealer to buy the 
merchandise for six weeks. The 
March release will be "Here Comes 
the Showboat," featuring Audrey 
Marais, Frances Wyatt and the 
Evalines. This is the cast of Epic's 
previous best selling album, "Gen- 
tlemen, Be Seated. The classical 
release will feature Leon Fleisher 
with the Cleveland Symphony Or- 
chestra in Raehmaninoff's "Rhap- 
sody on a Theme of Paganini ; 

Franck's Symphonic Variations; 
Delius Irmelin- Prelude." 

Dealers and distribs make the 
normal profit on the Epic High 
Fidelity Hit of the Month. All 
Epic advertising will carry the new 

Commies Will 
Dig Message, 
Claims USIA 

WASHINGTON - Some of 
America's most famous exponents 
of jazz will be featured in an up- 
coming issue of America Illustrated, 
a Russian-language magazine pub- 
lished by the U. S. Information 
Agency. 

The Agency announced February 
19 that the inside color section 
of the fifth issue will be devoted 
to "illustrating the distinctive 
styles" of well -known jazz musi- 
cian;. Pictures are to be accom- 
panied by a brief history of the 
uniquely American music, which 

has spread around the globe from 
its beginnings in New Orleans." 

(Continued on page 66) 

Holtzman, Epic 
Part; Mulling 
New Offers 

NEW YORK -Mary Holtzman, 
a. &r. director of Epic pop records, 
has resigned from the company. 
Holtzman intends to go into busi- 
ness for himself -very likely artist 
management, music publishing and 
recording. It is known. however, 
that he has already received offers 
from both major and indie labels; 

lloltzman's exit from the Epic 
operation was amicable and fol- 
lowed shortly after the label had 
announced considerable increase in 
sales (see separate story). Holtz - 
mans recent important disk was 
Roy Hamilton's "A Simple Prayer," 
backed by "A Mother's Lose." The 
disk, Hamilton's first since his re- 
tirement one year ago, is already 
getting action. 

offer, and point of sale display ma- 
terial will be available. A special 
rack has also been designed for use 
by qualified dealers. 

New Appointments 
Epic has also announced a tight- 

ening up of the distributor organi- 
zation, and several important ap- 
pointments. Francis J. Berry has 
been appointed manager of single 
records' and Richard Laga Mid- 
western sales manager. Berry was 
formerly Mercury Records branch 
manager in Cleveland and also did 
promotion in that city. Laga origi- 
nally was Epic salesman with 
United Record Distributors in Chi - 
cago and subsequently became 
sales manager of that distributor- 
ship until his factory appointment. 
He will work out of Chicago and 

(Continued on page 66) 

Victor Wooing 
Belafonte for 
Signature 

NEW YORK -RCA Victor is 
currently trying to sign its top - 
selling LP artist, Harry Belafonte, 
to a long -term contract. 

The deal, which has been in the 
negotiation stage for the past two 
months, reportedly seas nearing 
completion over the weekend, with 
RCA Victor veepee, Larry Kanaga, 
visiting Belafonte on the Coast. 

Contract is Humored to guarantee 
Belafonte from $40.000 to 650,000 
a year. Still in the discussion stage 
at the writing, tuo, is believed to 
be the problem of how payments 
should pre apportioned over a pe- 
riod of time. 

Meanwhile, RCA \' ictor -in the 
biggest singles promotion ever ac- 
corded an artist -:s plugging 20 
Belafonte singles at one time. (See 
"Spotlight" this issue.) In addition 
to being Victor's top -selling album 
artist (his "Calypso' album was the 
best selling album on any label last 
year, according to the annual re- 
cap of The Billboard charts for 
1936), Belafonte recently moved 
into in the singles field. He cur- 
rently has two singles on The Bill- 
board's retail best seller chart. "Ba- 
nana Boat (Day -O)" is No. 5 this 
week and "Jamaica Farewell" is 
No. 21. 

'A ROSE BY ANY 
OTHER NAME -' 

NEW YORK -The Bill - 
hoard last week received 
this informative communique, 
which speaks for itself: 

"Sid bfobell, prexy of 
Mecca Records, proudly an- 
nounces the change of their 
company and label name from 
'Mecca' to 'Hi- Class' Records. 

"Ilse label hereafter shall 
be known as 'Hi-Class.'" 

"This step was taken be- 
cause of legal action against 
'Mecca by ` Decca; and to 
avoid confusion because of the 
similarity of names, 'Mecca' 
has chosen this new distinc- 
tive trade -mark, 'Hi- Class.'" 

Editor's Note: Decca stays 
as is. 

Decca Holding 
Coast Confabs 

NEW YORK - Leonard W. 
Schneider, executive veepee of 
Decca Records, left Monday (18) 
for the West Coast. \\'hile there, 
he'll confer with Decca lieutenants 
on all phases of the firm's opera- 
tion. 

Marty Salkin, the company's 
publicity and jockey promotion 
topper, also leaves on an extended 
safari. The week -long disk jockey 
jaunt will carry him to Pittsburgh, 
Cleveland and Detroit. 

European Disking 
Cost on Upswing 

Advantages of Overseas Grooving 
Fading $ -Wise, Says Victor's Rady 

By BILL SIMON 
NEW YORK- -The advantages 

of recording in Europe instead of 
in the United States are rapidly 
disappearing. This observationwas 
passed on here last week by Sim 
Rady, RCA Victor's artists and 
repertoire liaison man for Europe, 
who is here for confabs with the 
company's main officers. 

According to Rady, who super- 
vises recordings in Paris, London, 
Hamburg and Madrid, musicians' 
scale is going up everywhere and, 
while still below American scale, 
each session entails many "hidden" 
charges, which actually bring the 
total cost of a date close to our 
norm. In France, scale took a 50 
per cent increase a few weeks ago. 
and British disk makers have been 
placed on notice for a similar rise 
within a few weeks. British scale 
will become approximately $18 
per man per three -hour session, as 
compared with $41.25 here. How- 
ever, studio rental charges are just 
as high and do not include such 
items as tape, mastering and many 
of the other extras which American 
companies take for granted. 

Rack Field Gets 
Censorship Itch 

Too Snappy Cover Art & Spicy Lyrics 
Nixed by Chains on Housewives' Beefs - 

By JUNE BUNDY 
NEW YORK - Censorship is 

rearing its troublesome head in the 
record rack field here, particularly 
along the grocery chain circuit, 
which caters to the family trade. 

"Daring" LP cover art is a pri- 
mary target for the housewives' 
complaints, while so- called sug- 
gestive lyrics in shove -tune pack - 
ages also draw their share of beefs. 
The A. & P. chain here, for in- 
stance, recently withdrew RCA 
Victor's "Havana 3 A.M." by Perez 
Prado, which features an exotic 
rhumba dancer on the cover. Also 
taken off display were the "Pardon 
My Blooper" a n d Waldorf 's 
"Knuckles O'Toole" LP's. 

Consequently, rack jobbers here 
are beginning to act as Unofficial 

SERIOUS REP PUSH 

MGM Commissions 
Special Classics 

NEW YORK -M -C -M Records 
is stepping up its activity in the 
field of commissioning serious mu- 
sic compositions. Many of these 
specially commissioned works have 
already been recorded by the la- 
bel, but an even greater number 
are in work, and still be recorded 
as soon as possible. Ed Cole, 
M -C -M's classical a. &r. director, 
believes this type of activity is the 
most logical method for a relatively 

small classical label to create an 
exclusive catalog which will prove 
an investment in the future. "As 
the standard repertoire becomes 
exhausted," Cole said, "the new 
modem material grows more im- 
portant." 

The M-G -ICI philosophy is of 
particular interest in that it has a 
bearing on the problems of labels 
trying to buck the giants in the 

(Continued on page 26) 

censors of LP covers and material. 
Joe Martin, record buyer for N. W. 
Moody (which services the A. & P., 
Valley Fair and King Kullen gro- 
cery chains among others) said: 
"We never buy a single album 
note -not even a Belafonte or Pres- 
lev package - unless we see the 
coser first." He added that even 

(Continued on page 661 

Dot Package 
Of LP's Kick 
Off Expansion 

HOLLYWOOD - Dot Records 
released its first LP output of the 
year last week, issuing four new 
packages in the start of an ex- 
panded program of LP goods due 
during 1957. 

New packages are "Pat," by Pat 
Boone; "Instrumental Souvenirs,' 
by Billy Vaughn; "The King of 
Ragtime,' by Johnny Maddox, and 
"Great Hits on Dot," made up of 
material previously released as sin- 
gles. 

The firm's Tab Hunter stirred a 
tempest in Albany, N. Y, last 
week when he publicly asked for 
support to get Warner Bros., "who 
own me completely, so far as radio, 
television, records and pictures are 
concerned," to release an album 
containing a number of rock and 
roll tunes. Film company must 
okay all Dot material prior to re- 
lease, a condition of his contract 
with the diskery. 

Also, stated Rady, American 
conductors are more aware of cost 
problems than are European ba- 
toncers. They have their music 
rehearsed and know exactly what 
they want when they enter the 
studio. In Vienna recently, the 
Philharmonic musicians were pio- 
foundly impressed by the business- 
like approach of Fritz Reiner. On 
the other hand, another American 
company recently was fractured in 
the money -belt by the leisurely 
handling of a symphonic disk date 
by a young European conductor, 
his first in this country. 

Spain, today, is the place to re- 
cord least expensively, but the best 
musicians reside elsewhere. 

!lady's principal activity is the 
sifting and preparation of all types 
of European music with an .eye to 
American consumption. He also 
assists in the a. &r. activities of all 
the European RCA disk wings. 

(Continued on page 26) 

Capitol Maps 
More Stress 
On EP Output 

HOLLYWOOD--As a result of 
continued demand and consumer 
acceptance, Capitol will put addi- 
tional emphasis on its single EP 
product in the future, according to 
Lloyd Dunn, vice- president in 
charge of sales and merchandising. 

Dunn declared, "We have found 
the single EP to be a highly salable 
commodity because it fulfills a price 
category that has gained tremen- 
dous acceptance with consumers." 

"Without the single EP, we 
would have no kw-priced unit with 
the lure of an attractive package. 
The single EP is in essence a min- 
iature album, and can even be re- 
garded as a sampler for the LP in 
cases where the EP is a by- product 
of mi album he said. 

"\Ve are selling them in greater 
quantities," Dunn averred, and, 
of course, it is an ideal product .for 
the rahk jobber. Capitol has per- 
ltaps issued more single LP's than 
any other company, and we believe 
that we have established a leader- 
ship which we will make every ef- 
fort to unaintain." 

Angel Preps 
Lipatti LP's 

NEW YORK - Recordings by 
the late pianist Dinu Lipatti, tapped 
at the Besancon Festival, France, 
shortly before his death in 1950, 
have been obtained by Angel Rec- 
ords and will be issued here on. 
disks this spring. 

Angel is preparing a two -record 
set, to contain a Bach Partita, a 
Mozart sonata, two Schubert Im- 
promptus and 13 Chopin Waltzes. 

Next month, Angel will add an- 
other band to its highly successful 
band catalog. This will be the 
Regimental Band of the Cold- 
stream Guards. Previous sellers 
have been by the Scots Guard. 
Garde Republicaine (Paris) and 
Carabinicri (Rune) bands. 

The Sensational "Miss' with a Smash Hit! 

BRENDA LEE 
ONE STEP AT A TIME 

DECCA 9 -30198 (45 RPM) and 30198 (78 RPM) 
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Hansen -Keys Merger 
Cues Huge Coverage 

Move Offers Sheet Sales Facilities 
Seldom Snared by Indie Pubs in Past 

NEW YORK -Charles Hansen, 
one of the indie pioneers in the 
compilation and distribution of 
"Educational" folios, moved in on 
a huge segment of the pop sheet 
music business last week thru a 
merger with Keys Music. 

Keys, owned by Nat Tannen, has 
been the selling agent for 248 pub- 
lishers, for whom he has also han- 
dled production and promotion. 
Hansen, in the last couple of years, 
had taken on similar activities for 
an important group of indie pub- 
lishers. Among the tunes brought 
in by Keys arc "Singing the Blues" 
(Acuff - Rose), "Blue Monday" 
(Commodore), "Round and Round" 
(Rush), "Que Sera Sera" (Artists) 
and many more. Hansen has been 
rcpping Walt Disney Music, Bob 
Merrill s Rylan, Warrock and Valyr 
firms, Kapp Records publishing 
affiliates, Fred Raphael, etc. 

The combination will be called 
Keys -Hansen, Inc., with operations 
starting March 1 out of Hansen's 
present offices thruout the coun- 
try. Nat Tannen's brothers, Don 

ASCAP Board 
Pub -Writer 
Candidates 

ATE\V YORK- Candidates for 
publisher and writer posts on the 
board of the American Society of 
Composers, Authors and Publishers 
have been named by writer and 
publisher nominating committees 
and ballots will go out to members 
March 1. 

Popular production writer nomi- 
nees include Richard Adler, LeRoy 
Anderson, Bennie (Claude) Benja- 
min, Johnny Burke, Phil Charig, 
Betty Camden, Kim Caisson, Bob 
Hilliard, Adolph Green, Albert 
Hague, Jack Lawrence, Bob Mer- 
rill, Ogden Nash, Harold Rome, 
Kay Swift, Ned Washington, 
Mabel Wayne and George D. 
Weiss. Standard writers nominated 
are Maxwell Anderson, Morton 
Gould, Douglas Moore, Domenico 
Savino, William Grant Still and 
Virgil Thomson. 

Publisher nominees in the popu- 
lar production field are Ben Barton 
of Barton Music, Desmond Cox of 
Box and Cox, Lyn Duddy of Ivan- 
hoe Music, Mickey Glass of Ron - 
com Music, Paul Kapp of General 
Music Publishing, Milton Kellern of 
Milton Kellern Music, Robert Lis - 
sauer of Mode Music, John D. 
Marks of St. Nicholas Music, and 
Edward R. White of Music hall 
Songs. Publishers in the standard 

(Continued on page 26) 

Lerner, Loewe 
To Pen Score 
Of'Gigi' Pic 

HOLLYWOOD - Songwriters 
Alan Jay Lerner and Frederick 
Loewe were signed to pen the 
score for the upcoming M -G -M 
production, "Gigi, here last week, 
their first collaboration since scor- 
ing on Broadway with "My Fair 
Lady." 

Team was inked by producer 
Arthur Freed, with Lerner set to 
work on the screen play for the 
film, a musical adaptation of the 
classic Colette novel. 

Album rights to the film have 
already spurred bidding among 
major diskeries, tho production has 
not yet started. Tentative plans 
call for completion this summer 
and showing late this year. 

and Phil, will move into the new 
set -up, working with Mike Cimino, 
Hansen Publications co- ordinator. 
Nat Tannen will henceforth devote 
most of his own time to his pub- 
lishing activities. 

The move is especially significant 
in that it brings to this large 
group of indie publishers a set of 
sales facilities seldom afforded in 
the past. Hansen has six salesmen 
on the road and utilizes a roving 
fleet of Volkswagen display and 
sales trucks. He maintains depots 
nmv in New York, Miami, Dallas 
and Los Angeles. On March 1, he 
will open new offices in Holly- 
wood, with Dwight Latham in 
charge. Hansen also maintains his 
own staff for art, copyright and 
promotion. 

In addition, Hansen is expanding 
in the jazz field. He has just or- 
ganized a firm, Silhouette Music, 
Inc., in partnership with ace ar- 
ranger Quincy Jones, and currently 
Hansen is on the Coast negotiating 
for the _publication of a Jazz at 
the Philharmonic' series utilizing 
material from the Norman Granz 
catalogs. He has another, older 
firm, Soundpost, Inc., with pianist 
Billy Taylor, and a firm, Ethel 
Smith Music Corporation, special - 
izing in Hammond Organ and sa- 
cred- choral material. He also is 
the organist's personal manager. 
These are in addition to his own 

(Continued on page 26) 

Imperial's 
Chudd Maps 
European Trip 

HOLLYWOOD -Lew Chudd, 
president of Imperial Records, will 
make another tour of Europe this 
spring in line with the firm s plan 
to continue broadening the scope 
of its operation. Chudd is expected 
to leave for the Continent this corn- 
ing April and *us far has England, 
France, Italy, Germany and Bel- 
gium on his itinerary. 

Label topper is also scheduled 
to meet with E. R. Lewis, president 
of London Records, to renegotiate 
a new foreign distribution pact. Ac- 
cording to Chudd, firm will seek 
to have Imperial distributed under 
its own banner in all foreign mar- 
kets. 

Chudd's trip abroad last year re- 
sulted in the acquistion of a siz- 
able number of masters for album 
use here. Label last week ap- 
pointed the firm of Lewin & Kauf- 
man as public relations counselors. 

SYMPHONY GOES 
DIXIE- RAGTIME 

SAN FRANCISCO - The 
San Francisco Symphony will 
call a temporary halt to its 
longhair program on March 3 
when the group sponsors the 
first Dixieland -ragtime jam- 
boree at the Civic Auditorium. 
Benefits will go to the pension 
fund of the Symphony Asso- 
ciation. 

Originated by producer 
Charles Stem, program will 
feature Bob Scobey and His 
Frisco jazz Band, with Clancy 
Hayes, Ralph Sutton and Liz - 
zie Miles; Earl (Fatha) Hines, 
Wally Rose and His Dixeland 
Band, Bay City jazz Band 
Joe Sullivan, Burt Bales and 
possibly Kid Ory. 

HARK! 

The Herald 
Angels 
Sing 

NEW YORK - Is Chivalry 
dead? 

From Hanson's Drug Store to 
the Brill Building, from Harry's 
Delicatessen to the Turf -this ques- 
tion was titillating the music busi- 
ness last week. What promised to 
be a hassle between Herald Rec- 
ords and Flair -X over "The Man in 
the Phone Booth" (see On the Beat) 
seemed to simmer down to courtly 

Al Silver, of Herald, 
said he and Kappi Jordan -blonde 
chick who runs Flair -X -had de- 
cided not to sue each other. "We'll 
fight it out record for record like 
gentlemen," said Silver, "and let 
the best wax win . Kappi 
walked into something for which 

Meanwhile from the hinterlands 
it was reported that distribs were 
maneuvering in a rougher way. In 
the Boston area, it was learned 

(Continued on page 26) 

Burton to Speak 
On Copyr't Law 

NEW YORK - Bob Burton, 
vice -president in charge of writer 
and publisher relations for Broad- 
cast Music, Inc., will address the 
meeting of the Federal Bar Asso- 
ciation of New York, New jersey 
and Connecticut, at the U. S. 
Court House on Foley Square, 
Tuesday (19). One of series of 
lectures on the subject of "Revision 
of the Copyright Law," Burton's 
subject will be on "Works of 
Graphic Art and Utiliarian Three 
Dimensional Works." Burton, who 
is president of the Radio and Tele- 
vision Executive Society, is chair- 
man of the Radio and TV Com- 
mittee of the Tri -State Bar Associa- 
tion. 

Camden Plots Big 
Name Artist Sked 

Regrooving Agenda Includes Long 
Unavailable Wax Category Expansion 

NEW YORK - RCA's low - 
priced Camden label, currently 
riding at its all -time sales peak, has 
obtained clearances on a new flock 
of high- potency names from the 
old Victor catalogs. Releases by 
these artists will begin this spring 
in the $1.98, 12 -inch LP series. 

Also in Camden's immediate fu- 
ture is an expansion of repertory 
types, so that the line will include 
rhythm and blues, country and 
western, calypso and such, along 
with the already active classical, 
jazz, pop and children's categories. 

On the agenda for June is the 
first LP by Geraldine Farrar. This 
will include some long -time un- 

Marks Pleads 

ASCAP Cause 
NEW YORK -"There seems to 

be a feeling of genuine sympathy 
for ASCAP at the Department of 
Justice. 

This observation was made last 
week by veteran cleffer Gerald 
Marks following a voluntary inter- 
view before the Department of 
Justice in Washington. In fact, 
said Marks, the department is 
aware of the fact that the dissi- 
dent points of view expressed there 
previously have not represented 
the feelings of the great majority 
of ASCAP members. 

Marks told The Billboard that 
he made the trip on his own ini- 

(Continued on page 26) 

Liberty Inks 
Dick Kallman 

HOLLYWOOD -Liberty Rec- 
ords continued flexing its muscles 
as a growing independent last 
week, inking singer Dick Kallman 
to a long -term recording contract. 

Kallman, a recent Decca pastee, 
had been sought by other major 
diskeries as a result of his current 
work in television and motion pic- 
tures. Regarded as something of 
a coup for the young company, 
firm now has a male singer of 
some stature to buttress its success 
with fens singers Julie London and 
the Patience and Prudence team. 

Liberty Vice - President Jack 
Ames also acknowledged that ar- 
rangements are being made which 
will see the release of wax by movie 
star Robert Wagner in the near 
future. 

SYNCHRONIZATION IN TV 

Vidfilm's Growing Use of Music 
Draws Eyes of Writers,' Pubbers 
By JOEL FRIEDMAN 

HOLLYWOOD -As a result of 
the continued inroads being made 
by the television film industry and 
its use of music, songwriters and 
music publishers are currently 
scrutinizing the higly involved 
synchronization field with a much 
closer eye. 

A relatively new source of reve- 
nue for both writers and publish- 
ers, synchronization fees in the TV 
film business appears to be of a 
more standardized nature than 
they are in the motion picture in- 
dustry. Despite this, the field, 
however, is chided with pitfalls for 

the unwary bargainer, wills a num- 
ber of important problems facing 
publishers in their negotiations 
with producers. 

Synchronization fees, reputed in 
some quarters to be a mechanical 
usage as is a recording, have been 
paid by both the motion picture 
and television film industries for 
some years now and specifically re- 
fer to the use of music, whether 
instrumental or vocal, in combina- 
tion with a visual scene. 

Fees from 8250 to $500 
Fees in the syndicated TV film 

field vary from $250 to $500 for 
a single usage in one film. The 

trend these days also includes un- 
limited runs ror a period of as long 
as five years in some cases, and 
also included world -wide rights. 
With TV films being shown in for- 
eign countries more each day, a 
producer in buying music, would 
wani the assurance that the show 
could play abroad as well as in the 
united States, Canada and Mexico. 

A number of television film pro- 
ducers have been successful in get- 
ting "sink rights" at lesser fees, but 
these in most cases have involved 
big name talent as bait to a pub - 

(Continued on page 56) 

available waxings of arias and 
duets (with Martinelli) from "Car- 
men." In July, Camden will break 
with a set of arias by Bidu Sayao, 
and another by Rosa Ponsello, both 
fer Ilse first time at the low price. 

In September, recordings by the 
great soprano Lotte Lehmann will 
be issued, and also a set of pre- 
viously unrealeased diskings by the 
late pianist Moriz Rosenthal. 

Altho the heavy release sched- 
ule prohibits earlier releases, clear- 
ances have been set for release in 
1958 of disks by Lauritz Melchior 
(including some Schumann duets 
with Mme. Lehmann), Ezio Pinza 
and Amelita Calli- Curci. 

Meanwhile, Camden is going 
ahead with more releases by the 
late conductors Toscanini and 
Mengelberg. A second Mengel - 
berg volume is due in March, and 
Toscanini version of the Beethoven 
Symphony No. 7, with the New 

(Continued on page 28) 

Avakian Heads 
Col's New Pop 
LP Department 

NEW YORK -George Avakian, 
pioneer in the development of pop 
and jazz albums, has been ap- 
pointed director of Columbia Rec- 
ords' newly created pop album de- 
partment, it was announced last 
week by Goddard Lieberson, Co- 
lumbia president. 

Avakian will head a department 
made up of Paul Weston and 
Lowell Frank on the West Coast, 
and Iry Townsend, Nat Shapiro 
and Al Ham in the East. 

Lieberson noted that Avakian 
had made a large contribution to 
the pop album field as well as to 
jazz. It was Avakian, the Colum- 
bia chief pointed out, who de- 
veloped the label's program for a 
12 -inch pop catalog which became 
outstandingly successful in sales. 
The major portion of this pop cata- 
log was recorded under Avakian s 
personal direction. 

Avakian has been associated 
with Columbia since his under- 
graduate days at Yale University. 
He joined the company in 1946. 

A. &R. Staff 
Shuttle Plan 
For Victor 

HOLLYWOOD -The selection 
of a successor to Henri Rene as 
West Coast artist and repertoire 
chief has been temporarily post- 
poned by RCA Victor, with the 
company mulling a shuttle system 
until a decision can be made. 

Rene will continue in his a.d.-r. 
berth until the end of the month, 
and will continue to record and 
arrange for a number of RCA Vic- 
tor artists as an independent maes- 
tro after that date. Following a 
number of interviews with candi- 
dates for the post here, RCA top- 
pers Larry Kanaga and Joe Carlton 
decided to forego naming a re- 
placement. 

Diskery, meanwhile, is mulling 
a system under which a. &r. staffers 
Hugo Winterhalter, Joe Reisman 
and Carlton himself will helm the 
Coast repertoire operation on a 
periodic rotating basis. 

Coast post is an important one, 
with a large number of RCA artists 
residing here, including Tony Mar- 
tin, Eddie Fisher and Dinah Shore. 
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ALBUMS ARE OUR BUSINESS 
... in February alone there are2eSx 

RUGGLES OF RED GAP 

Original cast album of NBC -TV Musical 
with Michael Redgrave, Jane Powell, 

Imogene Coca, David Wayne 
Peter Lawford MG V -15000 

HERE COME THE GIRLS 

Ella Fitzgerald, lane Powell, Anita 

O'Day, Pearl Bailey and Toni Harper 
MG V -2036 

Charlie Fuqua's INK SPOTS 

The Greatest All -Time Hits 
Introduced by the Ink Spots 

MG V -2039 

APRIL IN PARIS 

COUNT BASIS 

and his orchestra 
MG V -8012 

PICK YOURSELF UP 

with ANITA O'DAY 
Buddy Bregman orchestra 

MG V -2043 

FOR DANCING LOYERS 
CHARLIE BARNET 
and his orchestra 

MG V -2031 

MOONGLOW 
LOVE SONGS By BENNY CARTER 

and his orchestra 
MG V -2025 

MUSIC FROM SOUTH AMERICA 
CHICO O'FARRILL 
and his orchestra 

MG V -2024 

Rex Middleton's HI -FI'S 

MG V -2035 
JAll FROM PARIS 

DIZZY GILLESPIE 
and DJANGO REINHARDT 

MG V -8015 

CONCERTO FOR DRUMS 

by LOUIS BELLSON 

MG V -8016 

AIRMAIL SPECIAL 

LIONEL HAMPTON 

and his All -Stars 
MG C.727 

-S 

MORE WEST COAST JAll 
by STAN GETZ 

MG N -1088 

THE TRUMPET KINGS 

ROY ELDRIDGE 

and DIZZY GILLESPIE 

MG C -731 

IN A MELLOW TONE 

by JOHNNY HODGES 

MG N -1092 

LESTER SWINGS AGAIN 
LESTER YOUNG 

and his orchestra 
MG N -1093 

BASIE ROARS AGAIN 

COUNT BASIS 

and his orchestra 
MG V -8018 

BEN WEBSTER 

KING OF THE TENORS 

MG V -8020 

SWEETS 

, r 

HARRY EDISON 
and his orchestra 

MG C -717 

ODALISQUE 
THE MUSIC OF 

BUDDY DeFRANCO 

MG N -1094 

ROCK WITH FLIP 

The FLIP PHILLIPS Quintet 

MG C -740 

AUTUMN IN NEW YORK 

Guitar Artistry of TAL FARLOW 

MG N -1097 

APRIL IN PARIS 

CHARLIE PARKER 
and his orchestra 

MG V -8004 

BUD POWELL'57 

MG N -1098 

BASS HIT 

RAY BROWN 

MG V -8022 

THE FABULOUS McCLEVERTYS 

Calypso 

MG V -2034 

SWING'S THE THING 

ILLINOIS JACQUET 
and his orchestra 

MG V -8023 

THE THREE GIANTS 

Art Tatum, Benny Carter,Louis Bellson 

MG V -8013 

Contact Your Distributor Today . 

/4111 451 NORTH CANON DRIVE, BEVERLY HILLS, CALIF. 

RECORDS 
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MIRACLE MAN 

Creditors Accept 
Rizek Settlement 
By REN GREVAIT 

TRENTON, N. J. -A "miracle" 
has breathed new life into the 
business career of James Rizek, 
young financial manipulator of 
nearby. New Brunswick. A credi- 
tors committee, representing claims 
of nearly $1,500,000, confirmed 
the proposals offered by Rizek for 
settling the vast obligations of him- 
self and four of his business fronts, 
Colonial Electronics Corporation, 
TID, Inc., Middlesex Trading Cor- 
poration, and The Jabberwock, 
New Brurtswvieic record and high 
fidelity equipment store. 

Questioned by Federal Bank- 
ruptcy Referee Charles Weelans on 
the matter of counsel fees, Rizek 
described their achievements in his 
behalf as a "miracle," and said he 
had no argument with their fees. 

lRizek's attorneys, Morris Spritzer 
and Leo Neiwirth, were awarded 
a total of $18,500 for their work. 

The case has been of continuing 
interest in music and record circles 
because of several hundred thous- 
ands of dollars worth of disk and 
hi -fi equipment transactions be- 
tween Rizek and Sam Goody, New 
York dealer. One of the more 
colorful aspects of the case in- 
volved postdated checks paid by 
Goody for merchandise supplied by 
Rizek. Many of these checks later 
found their way onto the open 
market, as Rizek, hard pressed for 
liquid funds, discounted them for 
cash. 

A federal tax claim which origi- 
nally threatened to upset the set- 
tlement plan, faded as a factor 
when the claim was reduced from 
$55,000 to $3,000. Tise proposal 
calls for a pay -off of 50 per cent 
on outstanding claims at the rate 
of 10 per cent per year for five 
years. Rizek indicated he felt the 
claims would ultimately be re- 
duced by about one half to $600,- 
000 and that enough capital to 
settle about half this amount was 
now in sight. The settlement was 
arranged under Chapter 11 of the 
Federal Bankruptcy Law. 

According to the testimony, the 
obligations will be liquidated from 
assets of the various firms plus the 
income from the labbervock. 
Claims against the Jabberwock run 
to $118,000 and after these are 
settled, proceeds will go toward 
liquidating claims against Rizek 
and the other firms. 

Feels "Just Great" 
Meanwhile, back in New Bruns - 

wick, Rizek reported on Friday 
(15) that he felt "just great." Dis- 
missing his future plans, he denied 
having an exclusive distributorship 
for a line of Japanese tape record- 
ers, as reported earlier, but said 
that a rep of a Japanese firm had 
shmvn him a combination AM -FM 
radio -phonograph "about as big as 
a cigar box, to sell for around 
$55. 

He said that none of his former 
associates would be included in 
his future activities but that the 
firms of Colonial Electronics, Mid - 
ellesex Trading and TID would re- 
tain their identity and continue in 
operation. Asked if he would con- 
tinue dealing with Goody, he de- 
clared: "I certainly hope so." Rizek 
added that other aspects of his fu- 
ture operations would be discussed 
at a meeting next week with his 
attorneys and his brother Ernest, 
who actually operates The Jabber - 
wock. 

Only one storm cloud remained 
On the Rizek horizon following the 
settlement of the bankruptcy ac- 
tion. Th'ls involves the charges 
surrounding Rizek's alleged conver- 
sion of $139,000 from the account 
of the Hampshire Corporation, an- 
ether of his firms, into his personal 
account. According to Rizek's 
counsel, Morris Spritzer, this is a 

very complex case. He said he felt 
the Middlesex County Prosecutor, 
Warren \Vilentz, was doing the 
right thing in taking his time in 
presenting the case to the Grand 
Jury because the case bore a lot 
of study. 

Spritzer indicated faith that the 
Grand Jury would not indict in 
view of the Bankruptcy decision 
allowing his client to return to 
business. In a Grand Jury hearing, 
argument of the Rizek forces would 
likely center on the fact that he 
would be unable to honor his ob- 
ligations if he were indicted and 
sent to the clink. 

Spritzer said he felt he could get 
90 per cent of Rizek's creditors to 
sign a petition vouching for his 
honesty, which he could present to 
the Grand Jury. "A lot of creditors 
decided that this was not all as 
criminal as it looked to them, when 
the first share pains of shock hit 
them last fall, he added. 

In another aspect of the cele- 
brated Rizek affair, Abe Lowen- 
thal, attorney for Sam Goody will 
take depositions from Rizek and 
James Landis next week in con- 
nection with suits pending against 
Goody in the New York courts in- 
volvin" postdated checks. 

Goody Suits 
At least six actions have been 

brought to recover funds lost when 
Goody stopped payment on various 
postdated checks turned over to 
Rizek last year. Principal of these 
have been filed by the Rutgers 
Chevrolet Company for $20,000, 
Dr. Anthony Bonomo for $3,000 
and Harold J. Sklarew for $2,000. 
Landis is said to be the operator 
of-a Ford Agency in New Bruns- 

woe DONATES Col. of Canada's '57 
DISKS TO S. A. 

Keynote -Self- Service NEW YORK -Local indie 
WOV last week donated 40,- 
000 records from its library to 
the Salvation Army. At the 
same time, the station donated 
a heavy bundle of "air time" 
to plug the sale of these disks. 

Announcements -aired thru- 
out the week by WOV jockeys 
-advised listeners to "take 
your pick of 40,000 terrific 
records from WOV record li- 
brary at 10 and 15 cents 
each," followed by the address 
of the local Salvation Army 
store. 

The station recommends the 
idea to other stations as the 
ideal way to clean out their 
libraries of out -of -date singles 
and do a good turn at the 
same time. 

TV Show. Pegs 
Atlantic LP 

NEW YORK -The Sunday in- 
spirational CBS -TV show, "Wake 
Up and Live," will provide Ilse peg 
for at least one new Atlantic jazz 
album this year. The show sched- 
uled for last Sunday (17) actually 
was to be produced in the format 
of an Atlantic recording session. 

This show also carried the na- 
tion -wide debut of a new Atlantic 
artist, the blind pianist, David Mc- 
Kay, who led an all -star jazz 
group. Included were Bob Brook- 
meyer, Oscar Pettiford, Jimmy 
Giuffre and Osi Johnson. Atlantic 
was considering taping the show, 
and also planned supplementary 
disk dales for the combo. The re- 
sultant album will carry the show 
title. 

Some tradesters may have been 
disappointed to see Atlantic's 
Nesuhi Ertegun, himself a hand- 

wick. Lowenthal wants to find out some, personable chap, portrayed 
(Continued on page 26) by a professional actor. 

RECORD -PHONO PROMOTION 

Show Stars Feature of 
Macy's Music Festival 

NEW YORK - R. H. Macy, store but extends thns all the firm's 
branches in White Plains, Jamaica, 
Brooklyn (Flatbush), the Bronx 
(Parkchester) and the new Macy's 
Roosevelt Field Store in Nassau 
County, Long Island. Artist ap- 
pearances are also being made in 
some of the various branches as 
well as in the main store. 

top department store here, kicked 
off its Ninth Annual Music and 
Television Festival Thursday (14). 
One of the unique retail promo- 
tions of its kind in the nation, the 
hvo- and -one- half -week program is 
keyed to the theme, "Stacy's Ap- 

lauds the World of Entertain- 
ment," and features expanded dis - 
plays of records. phonograph 
equipment, radios and TV sets. 

Nine special guest artist appear- 
ances are net for the period and 
these are being heavily merchan- 
dised via ads in the local press. 
Opening -day dignitary of the show 
world was Jerry Lewis, nosy in the 
middle of a four -week engagement 
at the Palace Theater here, who re- 
portedly drew an audience of 
5,000 to the music, radio and tele- 
vision department of the store. Ac- 
cording to informal estimates, the 
star's presence accounted for sales 
in excess of $700 worth of Isis cur- 
rent Decca LP package. Other disk 
figures set to appear include the 
McGuire Sisters on Friday (I5) and 
Bill Hayes on Saturday (16). 

According to John Pfeiffer, of 
the store's public relations staff, 
the idea is to hypo all phases of 
the entertainment business, and ac- 
cordingly, personalities of not only 
the record world but of the radio, 
TV and legitimate fields as well 
are on the docket for later appear- 
ances. These guest stints as well 
as disks and equipment are being 
promoted via ads in the New York 
press on a co-operative basis with 
the various manufacturers involved. 

Pfeiffer said the giant promotion 
Is not limited to the Manhattan 

TORONTO - Self- service will 
be the major factor in 1957 that 
will put Columbia Record sales 20 
per cent ahead of 1956, said 
Robert Pampe, managing director, 
Columbia Records of Canada, Ltd. 

Pampe said year -end figures for 
1956 show business 80 per cent 
over 1955. This has been helped, 
no doubt, by the fact that the 
company had three singles which 
went over the 100,000 mark. 

These were: Doris Day's "What- 
ever Will Be," Johnnie Ray's Walk- 
ing in the Rain," and Guy 
Mitchell's "Singin' the Blues." The 
company's top package, "My Fair 
Lady," with its sales figure climb- 
ing over 85,000 mark, promises to 
exceed that of "South Pacific." 

The company has doubled its 
office and warehouse space and 
produced records of Canadian ori- 
gin, since its inception two and a 
half years ago, when it took over 

.own franchise. Distribution is 
thrn Addison Industries, Ltd. 

By the middle of January of this 
year, said Pampe, the company did 
80 per cent of the business done 
during the whole month of January 
last year. 

He said there has been, follow- 
ing the same line as in the U. S., 
an increased interest in hi -fi. Ac- 
companied with this has been a 
greater awareness by record clerks 
of their interest in what the cus- 
tomer waists to buy, and an inter- 
est in the sales of records by music 
publishers. 

Music publishers, he said, had 
sent out Ietters to disk jockeys on 
their tunes, as well as following up 
with personal visits. 

The Record Club, started by 
Columbia, too, has had its part in 
boosting diskcry's grosses, said 
Pampe. The nailing pieces sent 
out by the club have had an inane - 
diate effect on store sales whenever 
they reach the public, claims 
Pampe. - 

" \Ve have found from the record 
club that the average member buys 
six records a year. This is good 
for the dealers because he receives 
a 20 per cent commission on all 
sales," said Pampe. 

The Club in Canada has a big 
potential, be said, because there 
are many in this country with rec- 
ord players who are not buying 
records. Pampe said there was a 
personal contact needed with these 
people to introduce them to the 
music field. 

The club has also resulted in a designat and further stated, "No tremendous reaction in letter- 
one except the person duly named response said Pampa that never y 

clerks. These suggestions, while 
not all practical, indicate a per- 
sonal interest by the buying public, 

Original Disldngs 
To meet a need in this country, 

Columbia has put out original disk - 
ings. Included among these was 
an LP of the 48th Highlanders 
Bagpipe Band, which not only was 
successful here, but also South of 
the Border. The company looks to 
using more local Canadian talent, 
particularly in the Ukrainian, Ger- 
man, and the French -Canadian 
fields. 

The latter market has been 
tapped in this country before. But 
Columbia is seeking to produce 
four new LP's of French -Canadian 
origin to meet the Quebec demand. 
A number of singles in this field 
have already been successful. 

Pampe sees in Canada that the 
greatest problem is transportation 
with so much of the population 
spread out. He cited the example 
of what it costs a radio station in 
the Yukon in transportation to 

bring in records. 
Dealers are becoming increas- 

ingly aware of self- service, in the 
opinion of Pampa, who thought 
that more realize that record 
jackets were a means in themselves 
to invite sales. 

Dealers are also modernizing 
their stores in order to keep sip 
with the times. This in turn has 
helped sales immeasureahly, 
thought Pampe. 

ASCAP Spells 
Out Meeting 
Ground Rules 

HOLLYWOOD -Ground rules 
governing admission and recogni- 
tion from the floor at American So- 
ciety of Composers, Authors and 
Publishers' membership meetings 
were spelled out to members of 
the Society last week in a letter 
from ASCAP President Paul Cun- 
ningham. 

Tho fully in accordance with 
the articles of association, the letter 
nonetheless caused many an inquiry 
as to the motives behind it, espe- 
cially in view of an ASCAP meet- 
ing Isere February 28. 

Cunningham's letter pointed out 
that a duly authorized representa- 
live of a publishing firm must be 

would come back rom the store as representative of the publisher, 

OFFERS SWAMP SANDS 
AFTER TV, HIT DISK 

HOLLYWOOD -The power of 
a hit record and television was evi- 
denced last week when singer 
Tommy Sands was besieged with 
offers from every conceivable 
source following his Kraft TV stint 
on NBC. 

Sands, who plated the lead in 
"The Singing Idol and aired the 
tune, "Teen-Age Crush," has thus 
far been the recipient of movie 
offers by Paramount, M -C M, Co- 
lumbia, Universal -International and 
20th Century-Fox. Latter studio 
bought the screen rights to the tele- 
play last week, and is currently 
dickering for Sands to recreate his 
role. 

"Teen -Age Crush," meanwhile, 
has stepped up Capitol disk pro- 
duction, with orders for 565,000 
records in 14 days coming in, ac- 
cording to Bud Fraser, Capitol's 
director of merchandising. 

Sands has been offered three ad- 
ditional appearances on the Kraft 
teleshowv, six guest shots on the 

Jackie Gleason Show, and Iras gen- 
erated the organization of a num- 
ber of fan clubs. Capitol will co- 
operate in the latter effort, setting 
into production easel- backed coun- 
ter cards for record dealers, upon 
which application blanks in the fan 
clubs will be affixed. Blanket allo- 
cation of canter cards will be 
made to all dealers within the next 
two weeks. 

Sands, meanwhile, has been 
signed for an appearance on the 
Tennessee Ernie Ford evening 
show, an indefinite number of dates 
on Ford's daytime TV show, and 
will continue on the Cliffie Stone 
"Hometown Jamboree" TV show 
locally. 

Sands' initial Kraft portrayal was 
originally scheduled to have been 
done by Elvis Presley, with the 
latter's manager, Colonel Tom 
Parkes, suggesting Sands for the 
role instead when Presley could not 
meet the commitment. Sands is 
managed by Cliffie Stone, and at 
one time was handled by Parker. 

in accordance with the foregoing 
provisions of the articles of associa- 
tion, will be admitted at the 
ASCAP membership meeting." 

"In fact," Cunningham con- 
tinued, "no one but the person so 
designated will be recognized by 
the Society for any purpose as the 
publisher representative." 

Capitol Signs 
Bob Mitchum 
To 5 -Yr. Pact 

IOLLYWOOD - Film star 
Robert Mitchum signed a five -year 
contract with Capitol Records last 
week, with the actor set for a rush 
recording date under producer Lee 
Gillette Monday (18). 

Slated to be seen shortly in two 
motion pictures, Mitchum., has 
scheduled a national disk jockey 
tour following release of his initial 
recording. Upcoming films are 
"Heaven Knows Mr. Allison" for 
20th Century-Fox, and "Fire Down 
Below, co-starring Mitchum, Rita 
Hayworth and Jack Lemmas for 
Columbia Pictures. Actor is ex- 
pected to etch both singles and 
albums under his new recording 
contract. 

Copyrighted material 
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The heck with modest claims! 

THIS 

A GREAT 

IS 

MOVIEII..AND 
JUDY'S .GOT 

A GREAT 

RECORD! 

DECCA presents -.. 
singing YHOL 

4 from the columbia picture 
DECCA 9 -30216 

A NEW WORLD OF SOUND 
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Cong ress'I Att'n Bid 
To Net -Disk Tie -Ins 

WASHINGTON - A number 
of songwriters are understood to 
be pressing for Congressional atten- 
tion to the matter of network- 
record company affiliations. 

The subject came up for discus- 
sion last fall during the Celler 
(D., N. Y.) House Antitrust Sub- 
committee hearings in New York, 

at which time networks were ac- 

cussed of "controlling" talent like 

Perry Como and Kay Starr, that 
diskery ownership. Now it is under- 
stood that certain writer members 
of the American Society of Com- 
posers, Authors and Publishers who 
are also among the group of writers 
involved in the $150,000.000 Song- 
writers of America suit against 
Broadcast Music, Inc., are attempt- 
ing to bring the matter to the at- 
tention of the Senate Commerce 
Committee. 

The question has reportedly 
been discussed by songwriters and 

Burnette to 
Star Slot on 
'Ozark' Show 

SPRINGFIELD, Mo. - Movie 
comedian Smiley Bnmette last 
week moved his base of operations 
from the \Vest Coast to Spring- 
field, where he will appear regu- 
larly once a month on ABC -TV's 
"Ozark Jubilee," which emanates 
from this city. 

The cowboy comics firm, Promo, 
will become an affiliate of Top 
Talent, hooking agency for the 
"Jubilee." One of Promo's main 
functions will be to create new 
work for all talent associated with 
the show, via "celebrity sales day" 
promotions. These events-featur- 
ing "Ozark Jubilee" performers - 
will be set up under the sponsor- 
ship of local merchants in medium - 
sized communities across the coun- 
try. 

At the sane time Barnette, who 
has chalked up 3,075 personal ap- 
pearances to date, will continue 
his heavy schedule of one- nighters, 
both as a single and as a member 
of the "Jubilee" package units, 
playing fairs, rodeos and auditori- 
ums. Crossroads TV productions, 
which package "Ozark Jubilee," is 
readying a new video quiz -show 
series starring Barnette. The pro- 
gram is being pitched as another 
Springfield origination for a major 
network. Burnette will also do fre- 
quent guest shots on Red Foley's 
ABC radio show, another Cross- 
roads production. 

Ray Lewis, hcaclquartering in 
the Ozarks, will represent Pronto 
in the East, while Ted Jorgenson 
will continue as manager of Barn- 
ette's Western movie activities on 
the coast. 

KFWB Names 
D.J. Jarvis 
Music Head 

HOLLYWOOD -ft an unprec- 
edented move in radio, disk jockey 
Al Jarvis seas named director of 
music for Station KFWB, Los An- 
geles. 

Effective February 12, J:trvistvill 
determine all music played on the 
station, selecting material pro- 
grammed by each of KFWB's disk 
jockeys, Larry Finley, Bill Bal. 
lance, Bill Daniels, Mitch Reed and 
the Jarvis show itself. 

Move, announced by station 
General Manager Robert Purcell, 
will be tied in with KFWB's "New 
Sound." 

their representatives with Sen. 
John Bricker (R., O.), ranking 
minority member of the Senate 
Commerce Committee. Sen. War- 
ren Magnuson (D., Wash.) chair- 
man of the committe, was out of 
tosen at the time. Arthur Schwartz, 
a leading member of SOA, would 
not comment on the natter. Schul- 
man, SOA attorney in the writer - 
BMI suit, disclaimed any personal 
knowledge of such a move but did 
not rule out that others night have 
been in Washington on the ques- 
tion. 

In Washington, staff members of 
the Senate Committee indicated 

(Continued on page 68) 

Friedlander 
Heads Unique 
Natl. Promot'n 

NEW YORK - Buddy Fried- 
lander has been signed as national 
promotion manager by R K O 
Unique Records. Formerly with 
Mills Music and E. B. Marks Mu- 
sic and for seven years a sales, pro- 
motion and assistant artists and 
repertoire man with Mercury Rec- 
ords, Friedlander assumes the new 
Bost at once. 

He will act as assistant sales 
manager under Stanley Borden, 
who assumes the post of executive 
veepee in charge of sales. Fried- 
lander will supervise all road men 
and shortly will leave on trips to 
Chicago, Detroit and Pittsburgh to 
work out closer arrangements be- 
tween field men and distributors. 

Gives Warning 

Against AFM 

Fund Payments 
HOLLYWOOD-As the dead- 

line for payments to the American 
Federation of Musicians' Music 
Performance Trust Fund drew near 
last week, some 200 record corn - 
panics and television film produc- 
ers were notified that such pay- 
ments will be made "at their own 
peril" and would constitute "con- 
structive fraud." 

Notification not to make further 
payments to the trust fund was 
made by telegrams sent by attorney 
Harold A. Fendler,representing the 
plaintiffs in the $13 million suit 
against the union. Telegrams 
asked the recipients to halt all pay- 
ments pending the outcome of liti- 
gation presently in the courts itere. 
Results of a show cause hearing 
are scheduled to be determined this 
week (21), and if the plaintiffs are 
upheld, will see the appointment 
of a receiver and imposition of an 
injunction against the AFM and the 
fund. 

Specific note was made of the 
controversial "21 per cent swage 
increase" provisions, with diskeries 
warned that "withholding the 21 
per cent wage increase constitutes 
a violation of the labor code." 

In other court action involving 
the AFM, Superior Court Judge 
Leon David took under submission 
motions by Paramount, 20th Cen- 
tury -Fox and Universal-Interna- 
tional seeking judgments dismissing 
them as defendants in the action 
brought against them "as neutrals" 
.in pending litigation. 

COPYRIGHTS SUBJECT 
OF ARTHUR KATZ BOOK 

HOLLYWOOD - Attorney Ar- 
thur S. Katz, a previous winner of 
the American Society of Compos- 
ers, Authors and Publishers' Nathan 
Burkan Award and prominent in 
the copyright field, last week sub- 
mitted a "common sense picture of 
the concept of publication in the 
law of intellectual production," 
with the publication of the tome 
by the University of Southern Cali- 
fornia Law School. 

Katz acknowledged that the con- 
cept of publications has been seri- 
ously distorted and endangers much 
of the copyright lase, tho declaring 
the concept to be "clear and com- 
prehensible when buttressed" by a 
series of 15 points he termed as 
"important to the creator (i.e. song- 
writer) as seas the Magna Charter 
to the growth of freedom." 

In his article Katz declares, "Tite 
law of copyright was designed to 
protect creators of certain intel- 
lectual productions, not to penalize 
them; to give them an incentive 
to exploit their creative abilities for 
their osen immediate profit and for 
the ultimate benefit of their fellow 
men. 

"Indeed, our founding fathers 
were so mindful of this principle 
that they made specific provision 

Heller Pacts 
3 New Acts 

NEW YORK - Eddie Heller, 
veteran disk magnate. who now is 
handling special pop EP repertoire 
for RCA Victor, is signing a raft 
of new talent with an eve specific- 
ally to the teen -age market. 

Last week he inked an act 
called the Kids Front Philadel- 
phia, and another singing group 
tagged the Holidays. Third signing 
was the Dayton -Selby organ 
group, featuring Wilene Barton. 

in the Constitution for the enact- 
ment of uniform federal copyright 
legislation. And this federal legis- 
lation, broad tint it is in scope, has 
never been deemed to encompass 
or to destroy the common law, 
contract and equitable rights sub- 
sisting in intellectual productions 
not within its ken. 

"It is further submitted that the 
scope of statutory copyright should 
be broadened to include many more 
varieties of intellectual activity. 
When broadened, the distinctions 
between common law rights and 
statutory copyrights should be abol- 
ished. If this were done all works 
be protected by statute from the 
of a copyrightable nature would 
moment of their creation. All non - 
copyrightable products of the mind 

(Continued on page 68) 

ON THE BEAT 
RHYTHM L BLUES - ROCK & ROLL 

By CARY 

A week ago a record called "The 
Man in the Phone Booth" was re- 
ceived from Flair -X for review. Be- 
hind it lies an interesting tale. The 
artist listed on the label of the 
record is "The Wanderer," which 
was mysterious and intriguing. The 
plot thickened when this week an- 
other "Man in the Phone Booth" 
was received from Herald Records 
by Big Bob Kornegay, the "Happy 
Wanderer." Some elementary 
sleuthing revealed that the artist 
was one and the same person on 
both labels. 

What had happened was 
this, Bob Kornegay, while tin- 
der contract to Herald, re- 
corded "Man in the Phone 
Booth" for Flair -X. The disk 
started to move in a few 
cities, and He -ald got wind of 
it. Their first thought was to 
slap an injunction on their 
competitor. After mulling the 
situation and talking it over 
with Flair -X, they bethought 
themselves a better idea. They 
brought Kornegay into a stu- 
dio and had him cut the same 
tune for them, even going so 
far as to assemble the same 
musicians who had been on 
the earlier date. The thought 
was to fight it out in the mar- 
ket place, rather than the 
courts. To complicate matters 
further, Fred Mendelsson of 
DeLuxe Records has gotten 
hold of the writer of "Man in 
the Phone Booth" -Herb Zane 
-and cut a cover. He also used 
the same musicians and 
arranger. 

A last- minute rehearsal of the 
Iry Field "Biggest Show" package 
that opened in Pittsburgh Friday 
(15) was held in New York two 
days beforehand in the Nola Stu- 
dios. Malty of the acts had a show 
at the Apollo Theater earlier in 
the evening, and therefore the re- 
hearsal (lid not get underway until 
after midnight. It went on until 
5:30 a.m. -and left the strong im- 
pression that this is going to be one 
of the most outstanding packages 
of its type ever assembled. (A pre- 
diction: a surprise smash on the 
tour will be .Ann Cole). 

Domino Nixes Europe 
Fats Domino, who has to 

make a European tour in the 
latter part of May on the.con- 
clusion of the "Biggest Show" 
odyssey, has turned down the 
deal. "It's an awful long away 
from New Orleans," Fats re- 
marked. There is a prospect 
that he may be induced to 
make an overseas tour next 
fall.... Mickey and Sylvia, 

MUSIC AS WRITTEN 
Cincy Trade Folk Honor 
Margie Meistert, Rex Dale . 

Cincinnati music men, deejays 
and newsmen put on their bib and 
tucker on two occasions last week 
to pay tribute to members of the 
fraternity. On Wednesday noon 
(13) Harry Carlson, head of Fra- 
ternity Records, hosted a group of 
40 at a luncheon at the Maisonette 
in downtown Cincy in honor of 
Margie Meistert, traveling Wurlit- 
zer organist and Fraternity artist, 
who presented a concert at the lo- 
cal Wurlitzer headquarters Tues- 
day night (12). On Thursday eve- 
ning 14) local record distributors 
tossed a cocktail session and buffet 
at the Sheraton -Gibson in honor of 
Rex Dale, WCKY platter spinner, 
who was celebrating his 20th year 
as a deejay. Bob Martin, of Music 
Suppliers of Ohio in Cincy, han- 
dled arrangements for the latter 
shindig. 

Ross W. Christena 
Expands Operations . . . 

New additions to the Ross W. 
Christena booking office, Indian- 
apolis, are ork leader Earl New- 
port, who is heading up the or- 
chestra department, and Joyce 
Wall, who is handling promotion 
and new industrial accounts. Chris- 
tena also has opened offices re- 
cently in Muncie, Ind., with Inez 
Sargent as manager, and Kokomo, 
Ind., with Frank Gregory as man- 
ager. Newport has brought into the 
Christena fold Bill Moore and His 
Californians, Charlie Bowers, the 
Three Flips and a Flop, and the 
Dan Cummings ork. 

Valando Snares Score 
Of Up- Coming Musical 

Tommy Valando's BMI firm, 
Sunbeam Music, has landed the 
score for the up- coming Broadway 
musical, "The Body Beautiful," 
which is due in the spring. Score is 

(Continued on page 68) 

KRAMER 

who just finished a week at 
the Apollo Theater, New 
York, have received an almost 
unprecedented o f f e r: the 
Apollo has booked them again 
for a two-week engagement 
starting February 22. 
Jesse Belvin has been inked 
for a role in the upcoming 
film biography of jazz singer 
Billie Holiday.... The Cen- 
tral Park Theater, Chicago, 
has booked a midnight 
rhythm and blues show 
March 2, with deejay Sam 
Evans, Station WGES, host- 
ing. Talent includes Andre 
Williams, Otis Rush, Jimmie 
Rogers, Sunnyland Slim, the 
Magnificents and the Calves. 

Rose Marie McCoy, the writer 
of so many hits, is currently singing 
a batch of them at the Club 125, 
Harlem. . Deejay Mickey 
Shore, Station W)ÇYZ, Detroit, is 
bringing a rock and roll show into 
that city's Michigan Theater, 
March 15 -17. Talent line -up in- 
cludes Al Hibbler, Sil Austin and 
Buddy Knox.... A battle royal 
is shaping up its Pittsburgh, with 
two prominent jocks holding forth 
in successive weeks at the Syria 
Mosque. Jay 'Michaels brings in a 
revue May 11, Barry Kaye May 18. 

New Gale Agency pastees 
are the Clovers and Amos Milburn. 

Louis Jordan and his Tym- 
pany Five have been set for a 

(Continued on page 67) 

Porter Wagoner 

To WSM 'Opry 
SPRINGFIELD, Mo. Porter 

Wagoner, "Ozark Jubilee" feature, 
made his final appearance with that 
unit last Saturday (16) and this 
week moves on to Nashville to 
become a regular on \VSM's "Grand 
Ole Opry," effective February 23. 

Wagoner's d e p a r t s. r e from 
"Ozark jubilee" was a friendly one. 
Under the arrangement he will play 
all dates already arranged for him 
by Top Talent, Inc., here, some 
of them running into August. He 
will also be permitted, with WSM's 
permission, to play "Ozark" guest 
shots durinm; his tenure with "Grand 
Ole Opry. 

joined KWTO, home of 
"Ozark Jubilee," on Labor Day of 
1951. In September of the fol- 
lowing year, E. E. (Si) Siman Jr. 
vice- president of Crossroads TV 
Productions, "Jubilee" producer, 
engineered for him a recording con- 
tract with RCA Victor. Wagoner 
is possibly best known in the c. &w. 
find for his w-axings of "Satisfied 
Mind" and "What Would You Do 
(If Jesus Came to Your House) ?" 

In a letter to Jack Stapp, WSM 
program director, Vice- President 
Siman spoke of Wagoner as being 
one of his best friends and lauded 
him as one of the most capable 
performers ever to appear with 
'Ozark Jubilee." 

New Pacfees 
For Decca 

NEW YORK -- New Paetees 
sunder the Deren roof include 
Hazel Scott, Kay Armen and a 
new group, the Jaye Sisters. Miss 
Scott will cut a series of albums. 

The girl trio, composed of iden- 
tical twins and friend, all 19, hail 
from Flint, Mich. They are former 
Godfrey Talent Scout winners and 
have worked with Fred Waring. 
Their first release, "Have You Ever 
Been Lonely," and "Black, Brown 
or Blue Eyes," has just been issued. 
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HEADLINERS 
FROM RCA VICTOR' 

Perry Como 

ROUND 
AND ROUND 

MI CASA, 
SU CASA 

(MY HOUSE IS YOUR HOUSE) 
Arranged by Joe Reisman 

with Mitchell Ayres and the Ray Charles Singers 
20/47 -6815 

Joe Reisman 

PAMELA THROWS 
A PARTY 

NAVAJO 
NOCTURNE 
20/47 -6826 

8 
HOT ONES 
HEADED FOR 
THE TOPI 

HARRY BELAFONTE 
Banana Boat (Day -0) 
Star -0 
20/47 -677L 

DINAH SHORE 
Chantez Chantez 
Honkytonk Heart 
20,47 -6792 

LOU MONTE 
Roman Guitar 
Some Cloud Above 
20/47 -6769 

JULIUS LA ROSA 
Stashu Pandowski 
Jeanette 
20/47 -6802 

LANE BROTHERS 
Marianne 
Sogno D'Oro 
20/47 -6810 

JAYE P. MORGAN 
I Thought It Was Over 
f Pledge Allegiance To Your Heart 
20/47.6798 

CHET ATKINS 
Blue Echo 
Trambone 
20/47 -6796 

THE RHYTHM ROCKERS 
Tricky 
Peanut Vendor 
20/47.6808 

Your customers hear these New Orthophonie High Fidelity recordings best on an RCA Victor New Orthophonie High Fidelity- "Victrola" Phonograph®. 

America's favorite speed... 45 RPM RCAVICTOR 
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European Disking Costs Zoom 
Continued from page 19 

Now that the RCA deal with Brit- 
ish Decca is functioning (on a 
limited basis until April), he works 
closely with that outfit. Ls fact, 
Rady arrived here last week with 
Frank Lee, the Decca a. &r. chief. 
The first co- operative session was 
that cut with Reiner. Others have 
been set with Decca's Paris Con- 
servatory Orchestra, conducted by 
Victor's Pierre Montees. perform- 
ing Stravinsky repertoire. The 
pieces, "Le Sacre' and ' Pet - 
rousltka," were introduced by this 
same ork and conductor more than 
40 years ago. Another item cut 
especially for Victor via Decca in- 
volves Sir Adrian limit and the 
London Philharmonic. 

Rady also has inked several 
young artists. One is Adrej Czaj- 
kowski, 21- year -old Polish pianist 
who won the annual Brussels Com- 

Ipetition. 
The artist will be brought 

sere for appearances with the New 
York Philharmonic next season un- 
der S. Hurok auspices. The other 
is John Browning, an American 
pianist living in Europe, and a one- 
time pupil of Rosa Llevinne. 

EP Market Crowing 
Regarding the European disk 

scene, the market is growing rap- 
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idly, particularly for 45 r.p.m. 
EP's. Competition, particularly 
from the mail oder clubs, is forcing 
prices down. In Germany, for ex- 
ample, 12 -inch LP's have just 
taken a drop from $8 to $6. France 
will be next, and the companies 
there already are juggling artists 
and categories to place many disks 
in lower -price series, without 
affecting a general reduction 
immediately. 

European tastes do not run as 
strongly to classical music as we 
have been led to believe, says Rady. 
In Cemmany, he estimates that 
about 12 per cent of the dollar vol- 
tune is classical, possibly because 
the classics are much more expen- 
sive. (The philosophy persists there 
that goods with a limited market 
should command a higher price.) 
In France, the percentage is much 
higher; perhaps between 20 and 
25 per cent classical. England 
would tally around 15 per cent, 
which indicates a drop in the past 
year. (Actually. the percentage 
drop is due to the more rapid in- 
crease in pop album buying.) 

Same Competition 

Rady also noted that, in every 
country, disk package now finds 
itself facing the same competition. 
All of the major companies have 
representation in cads country. and 
there is a trend toward uniform 
presentation. The same groupings. 
the same aners, etc., are used 
universally, with ledi avid less 
exceptions. 

Its discussing Ilse "one world of 
hits" concept recently predicted by 
several American majors, Rady 
noted that some original American 
disks are falling behind the native - 
growls cover versions, Drell in Eng- 
lish- speaking countries. Soase U. S. 
artists, however. need have no fear 
of being covered. These are the 
distinctive stylists and the vocal 
ggrrooups. Examples wield he the 
Platters, Elvis Neste,. II:n-s liela- 
fonte and Pat BOOM'. 

Ilon'esu-r, the "one- world" idea 
obviously is more applicable to 
albums, pun ir,.hary instrumental.) 

Rady will rctnrn to Perris next! 

Marks Pleads. 
Continued from page 20 

tiative and at his own expense be- 
cause ile "felt it was about time 
somebody went down there to dis- 
cuss the Society in a general way." 
In Isis Justice interview Marks 
brought out the fact that ASCAP 
was a growing organization, and 
that issues were inevitable. "There 
has never been one member." said 
Marks, "who has not believed that 
he belonged in the next higher 
classification." Marks granted that 
changes are always in order, and 
that the Society was sincerely try- 
ing to keep apace. Marks, who be- 
lieves that the active dissidents in 
the Society namder no more than 
50 of the 3,700 writer memisers, 
feels that more "satisfied" menders 
should ask for appointments with 
the government agency. 

Rizek Settlement 
Continued from page 22 

how the checks in the one case 
went from Rizek to Landis, (the 
Ford man) to the Rutgers Chev- 
rolet outfit. 

According to informants on the 
New Bnmswick scene. among the 
reasons why the creditors okayed 
the Rizek settlement was the fact 
that among some prominent citi- 
zens involved with Rizek, some for; 

, a time reaped inordinately high re-' 
tams on their investments while 
others "were taken pretty badly." i 

For obvious reasons. people in: 
these groups prefer to play ball 
and avoid publicity it was said. 

Angels Sing 
Continued from page 20 i 

that one-stops had been told by 
I 

reps of one distrib not to expect 
delivery on the Flair -X disk. inas -I 

-h as that label would be hit - 

i 

with an injunction suit. This ran . 

1 counter to the delicate sentiment 
prevailing in New York. 

j 
It was noted in Gotham that 

even tho AI Silver's romantic pi»ut 
of view cold not be impugned, 
the distrihs might conceivably 
adopt a rougher strategy, which in 
tuns might involve the principals 
in a general rough and tumble. 
Miss Jordan packs a punch when 

Camden Plots Name Artist Sked 
Ccsndinued from page 20 

York Philharmonic, is the featured 
disk for April. 

The Toscanini, which will ship 
during March. will usher iss a new 
merchandising feature, set up by 
merchandise manager Das-e Finn. 
This will be tagged the "Budget 
Special of the Month," and there 
will be one every month thereafter. 
This will not carry any price re- 
duction, but rather will incorporate 
some special feature. The Tos- 
canini, for example, will carry 
Camden's first four -color cover 
and liner notes, -by Irving Kolodin. 
Dealers who handle the line will 
receive a special counter mer- 
chandiser with de luxe design "that 
even a 'Madison Avenue shop 
would be proud to use." Accord- 
ing to Finn and to Irwin Tarr, top 
exec in charge of Victor- Vik -Cam- 
den rack and syndicate store sales, 
several other special rack promo- 
tions will follow this. 

Other Categories 
Meanwhile. in the popular 

fields, Caunden has reissue' sets on 
tap by the late Bunny 1Jerigan and 
by the Erskine Hawkins ork. For 
May, Camden has dug out a vol- 
ume of calypsos by Wilmoth Hou- 
dini. July brings the first c.&w. 
package, and in August, the first 
r. &b. Latter set will include Little 
Richard. Arthur (Big Boy) Crudup 
and tlse Red Callender Sextet. 

According to Finn, Camden's 
January volume was more than 
double the same month in 1930. 
February also is running double 
last year. The veteran exec at- 
tributes this to the "greater ex- 
posure' accorded the line. More 
regular line dealers "are seeing 
the light," and there is no denying 
the tremendous increase in rack 
activity. especially since Camden 
brought its name talent into the 
open. "The future,' said Finn. 
"will bring more and better 
values." He noted the increase in 
dealer advertising of Camden by 
big -city outlets, including depart. 
ment stores, and particularly the 

1. Hanson -Keys 
Continued from page 20 

basic firm, Chartes 11. Hanson 
_music Corporation. 

On the Folio front Ti ruer h: week. aroused. ' 
m s' signed a deal with Howie Rich- 

,mond for publication of the first 

MGM Commission Classics. okes, °forrrschoolcisse. 
for 

of 
the same stuff, which eminst,' C uu t r ! Jrum f,n e 19 _ !from the Harry Belafonte and Blind 

(singers Mary Mayo, Danny 
Scholl and conductor herb Harris), 

Rich's "Dance \'ariatioss 
for Strings" (conducted by Snri- 
nac'h). 

classical field. ".\elnsittedly the 
standard warhorse items make the 
best selling charts each week. but 
you must have a Rllhinsteis or a 
Horowitz as soloist." Cole said. 
"This is difficult for the labels 
which carne into the field late. but 
by emphasizing nec' material we 
can cane ourselves a niche," he 
added. 

In commissioning special works. 
M -G -M. ranges all over the globe. 
Pieces already commissioned and 
recorded include Carlos SnrinacNs 
"',Madrid. 1890" (coalucted by 
Surinach); "Concertino for Piano. 
Strings and Cymbals" (pianist Wil- 
liam Masseloss; "Tales From the 
Flamencas Kingdom" (p i a n i s t 
Marga Richter). Alan llovh;oess' 
"Suite From the Flowering Peach" 
(conducted by Snrinac'h) , "Siris 
Dance and Lullaby" ( Marga Rich- 
ter), "Macedonia» Mountain 
Dance" (Manhattan Piano Quartet) 
and "Mountain Id11.s" (Marga 
Richter), Marga Richter's "Sonata 
for Piano" (pianist Menahcm Pres- 
sler), "Lament for Strings" (con- 
ductor trier Solomon). 

Also Riccardo Malipiero s "Con - 
erto Breve for Ballerina and Or- 
chestra" (conducted by Carlos 
Surinach), Ben Webers "Dance 
Episodes for Piano" (William Mas- 
selos), Peggy Glanville Ilicks 
"Etruscan Concerto for Piano and 
Small Orchestra" (pianist Carlos 
Busotti), Juan Orrego -Salas' "Triple 
Concerto (Beaux Arts Trio), Rob- 
ert Cobert's "Frankie and Johnny" 

More Up- Coning 
lui addition to the above incom- 

plete sampling of commissioned 
material already recorded. massy 
more items are up- coming by the 
sanie and other composers. 

Radio stations, according to 
Cole, love to receive new reper- 
toire by serions composers, and 
thus far some 200 stations are sub- 
scribing to the M -G -ht classical 
sen-ite. The emphasis on new 
repertoire has also resulted in a 
sizable business among libraries. 
colleges and educational groups. 
As a specific instance, Cole men- 
tions Marga Richter. whose "So- 
nata for Piano" was recorded by 
Menahem Pressler. When the disk 
was released, over 20 music schools 
and colleges acquired the composi- 
tion and record for use in music 
composition courses. 

Sometimes this modems kick pays 
off rather rapidly, Cole stated. An 
example was M -G -M's disk of Kurt 
Weill s "Three - Penny Opera," 
which sold as well as sonne of 
M -C -M's sound -track albums. An- 
other could be Hovanhess "St. 
Varian Symphony," which this 
week received a Triple Spotlight 
in The Billboard on the basis of 
its sound, cover and general ex- 
cellence as a salable package. 

Blake repertoires, is also to be in- 
' eluded in a calypso Combo book 
for small orles. Hansen has lined 
up a different hatch. of calypso 
times for a popular bl song book, 
to be tagged "Ev'ryone Like 
C :lrpso.' 

Mansur temporarily has discon- 
tinued his recording activities, 
which be started originally to ex- 
ploit Disney material. Once Disney 
launched lais own label, Hansen 
bowed ont. He indicated, how- 
ever, that he may begin recording 
sonne of his special educational 
publications. 

ASCAP Board 
Continued from page 20 

field nominated are Walter Cold 
of Lawson Gould Music, Adolph 
Vogel of Elkan -Vogel and Charles 
Hansen of Charles H. Hansen 
Music. 

Ballots are returnable March 22. 
It was pointed out that all incum- 
bents on the board are automati- 
cally candidates to succeed them - 
sel-es for re- election unless they 
specify otherwise. 

repeat nos of such ads. Among 
those who have splurged recently 
are Goldblatt Drugs, Hudson -Ross 
and Wurlitzer's in Chicago; Gim- 
bel's in Milwaukee (repeating a 
December acl), Sears in Atlanta, 
and four different dealers in 
Washington. 

Repertory -wise, the disk men 
have noted that the supermarket 
set is heavily disposed to the art- 
ists and even the particular per- 
formances that were big when 
these youngish matrons were being 
courted. For example, the Cam- 
den Guy Lombardo disks, which 
pre-elate his Decca days, have 
demonstrated prime rack appeal. 
The saille goes for the one -time 
best -selling "Rhapsody in Blue" 
with the Boston Pops Orchestra. 

Victor continues to distribute 
Camden only thou its regular Vic- 
tor distributors. and on a 100 per 
cent exchange basis. . 
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THE BILLBOARD'S WEEKLY 

Record & Equipment 

Merchandising 

News & Sales Tips 

Disk Pay Off for 
Appliance Dealer 

By RALPH FREAS 

WILMINGTON, Del. - Har- 
vey Poole, owner of Poole's Ap- 
pliance stores is a promoter. He 
admittedly is a novice when it 
comes to the record business but 
that doesn't stop him from cor- 
nering a substantial piece of the 
disk market in a little over two 
years. 

Disk Club Success 
One of the gimmicks he uses 

successfully is the disk club. 
There's nothing new in this idea. 
Hundreds of dealers have similar 
promotions. But the way it has 
grown is phenomenal. In less 
than a year, he has enrolled 2,600 
members. 

For every 10 records a dub 
member purchases at the full 
price (LP's, EP's and 45 singles), 
he gets one free. That's not all 
he gets. His name is on Poole's 
mailing list and he gets promo- 
tional material on a regular basis 
by direct mail. The mailing list 
is a dean one - it's only nine 
months old -and it gets results. 

Is the record club just a form 
of discounting in disguise? Sure 
it is, says Harvey Poole, hut it 
isn't a destructive form of cut- 
ting -price, for his competition or 
for himself. For one thing, it isn't 
advertised as a cut -price deal. 
For another thing, it doesn't really 
cost Poole's 10 per cent of sales. 
Many people buy five or six rec- 
ords and never buy the 10 records 
necessary to qualify for the free 
disk. In the long run, Poole's 
figures the club costs them nearer 
to 3 per cent, close to what they 

CORAL OFFERS 
FREE SALES AID 

Here's a new sales aid from 
Coral -a wire display rack high- 
lighting the Lawrence Welk rep- 
ertory. The rack holds 50 LP's 
and 50 EP's. The top paner 
shows a picture of the band, And, 
in case a dealer doesn't have com- 
plete Welk repertory in the rack 
for the customer to browse in, all 
Welk albums are listed. The racks 
are free with orders pf a certain 
amount of inerchandies. Cet spe- 
cific details from your Coral 
salesmen or distributor. 

would spend on promotion any- 
how. 

Good Help Is Essential 
Another thing for which Har- 

vey Poole must reap credit is the 
hiring of good help. A case in 
point is Margaret Anderson, man- 
ager of the record shop at the 
Merchandise Mart. 

Margaret has worked for Har- 
vey Poole for two years, an im- 
portant two years for his business. 
Prior experience includes 14 years 
in the retail record business phis 
a stint as a musician in a girl's 
band. 

She, too, likes retailing, and 
knows her business. She knows 
it so well that the record shop is 
grossing more than the appliance 
end of the business at the Mer- 
chandise Mart. 

She's not after a quick sale. 
She wants repeat business with 
satisfied customers coming back 
again and again in ever increas- 
ing number. 

Take her attitude toward dia- 
mond needles. She won't handle 
a cheap, and possibly inferior, 
needle. Diamond needles, in her 
mind, are not a special promotion 
item. They are pushed, not for 
quick profit, as much as they are 
to satisfy the customer. if the 
customer doesn't get good sound 
reproduction, Margaret Anderson 
figures, he's going to be unhappy 
and won't buy records. 

Promoted Columbia Deal 
The Columbia "Bury of Your 

Dreams" program looked good to 
Poole's. They ordered heavily on 
the program and, to date, are the 
only store in Wilmington that 
went all -out in promoting it. The 
policy paid off. They have had 
to order twice more on the pro- 
gram and figure on ordering 
again before it ends. 

An interesting by- product, ac- 
cording to Margaret Anderson, 
was the boost given to Kostcl- 
anetz disks. Mood music gen- 
erally was doing okay, but not so 
Kosty. Since the "Dreams" pro- 
motion, however, sales of Kosty 
disks have soared and will prob- 
ably continue to do well. 

None of the other dealers in 
Wilmington have advertised the 
Columbia program altho they 
have used the point -of -sale dis- 
play material. Poole's has done 
both. They have hung the two - 
foot by four -foot banners promi- 
nently on the walls and have con- 
tracted for heavy newspaper 
space to promote the program. 
It is significant and says a lot for 
Poole's general business attitude 
that, of all the dealers in town, 
they don't really have to beat the 
promotional drum so hard. They 
have the heavy Merchandise Matt 
traffic. 

Disks Sell Appliances 
Harvey Poole knew the disk 

business was a good one. But, if' 
Ile needed any convincing, it hap- 
pened when a casual disk cus- 
tomer became interested in a 

NEW PRODUCTS 
HIGH FIDELITY 
FROM JAPAN .. . 

High fidelity components, said 
to rival those of U. S. manufac- 
turers, are being imported for the 
American market by Intersearch 
of .Cincinnati. The unit, shown 
here, is actually composed of 
three separate elements: turn- 
table, tone arm and cabinet. 

The turntable, priced at $65, 
is powered by a four pole motor 

which is said by the manufac- 
turer to min smoother and cooler 
than 90 per cent of its made -in- 
America counterparts. 

The tone arm is viscous - 
damped. It sells for $19.95 
which, according to Intersearch, 
is half of what a similarly con- 
structed tone -arm of American 
manufacture would cost. 

The cabinet is pre- finished. In 
the "knocked-down" state, it lists 
for $25. 

Intersearch also imports Sony 
Interecord stereophonic tapes and 
Sony dynamic microphones. 

EMERSON RADIO IS 
PRICED AT $14.88 .. . 

Emerson Radio and Phono- 
graph Corporation has introduced 
an AC -DC table radio with five 
tubes, listing at only $14.88. This 
Model 874 is compact, measuring 
8 inches wide, 5 inches high and 
4% inches deep. It is housed in 
a cabinet of modern design. 

Emerson also is introducing a 
low-priced clock -radio, the Model 
871, listing at only $17.88. It is 
housed in a modem styled cabi- 
net of ebony plastic. It measures 
71 inches wide, 51/a inches 
high and 5'4 inches deep. It 
contains a self-starting Telechron 
electric clock which operates 
continuously and independently 
of the radio switch. The clock 

turns radio programs on at a pre- 
determined time. 

The Model 871 clock -radio is 
available in a variety of other 
colors at a list price of $24. 

BELL AMPLIFIER 
HAS "NEW LOOK" .. . 

Bell Sound Systems is showing 
their new mould "2300" hi -fi am- 
plifier, the first in a series of 
amplifiers that embody "bold new 
concepts in design and styling." 
The "2300" provides 20 watts of 
power at less than .3 per cent 
harmonic distortion. Peak power 
is 40 watts. 

The "2300" has a highly func- 
tional look but will satisfy the 
most squeamish. house -wife who 
doesn't want her living room to 
look like an engineer s control 
room. The decorative cabinet can 
he removed for panel mounting 
if desired. 

The "2300" lists for $109.95, 
including the decorative cabinet. 

GE OFFERS FOUR 
TRANSISTOR RADIOS . . . 

Four all- transistor radios-two 
pocket -sized and two regular - 
size models -highlight the 1957 
General Electric portable radio 
line. 

Priced at $34.95 is a new all - 
transistor pocket radio (Model 
P -710), which weighs only 18 
ounces with batteries and meas- 
ures 6% inches long by 31 
inches high by 1% inches thin. 
The polystyrene cabinet has 
rounded edges and corners and 
flat control discs that will not 
snag pocket or purse. Four tran- 
sistors plus one crystal diode pro- 
vide 400 intermittent hours of 
normal play on one set of mer- 
cury batteries, or 100 -200 hours 
of play on pen -light cells. 

The new six -transistor portable 
is priced at $49.95. Styled with 
a metallic front grille and hinged 
carrying handle, the radio weighs 
four pomids and measures 8'/a 
incites long, 5% inches high 
and 21/2 inches deep. It has a 
full four -inch speaker, six tran- 
sistors and two crystal diodes and 
a ferrite rod antenna built into 
the case, and will play 400 -600 

intermittent hours on one set of 
flashlight batteries. 

Another all- transistor radio is 

the Model P -715 priced at 
$49.95, available with an acces- 
sory carry case which includes 
rechargable batteries providing 
10,000 hours of intermittent play. 
The all -transistor portable Model 
P -720 has an all -leather saddle - 
stitched case and is priced at 
$59.95. 

All four transistor models have 
an earphone jack, and earphones 
for private listening are available 
as accessories. 

MERIX ANTI- STATIC 
IN PLASTIC BOTTLE .. . 

Merix, manufacturers of anti- 
static liquid for records, has re- 
packaged their product. The 
Meriz fluid is now available in a 
plastic "squeeze" bottle. 

The four-mince glass container 
is still available mind lists for 98 
cents. The new plastic 'squeeze" 

bottle, also four ounces in ca- 
pacity, will retail for $1.25. The 
product is packed 15 to the case. 
Dealers subtract 40 per cent 
discount. 

How Needle Sales 
Walk Out the Door 

It was a quiet Tuesday morn- 
ing. There wasn't even a sales- 
man in the record shop and the 
manager was entering sales on 
inventory slips. 

When a young woman walked 
in with a record envelope under 
tier arm, he thought to himself, 
"Looks like she had some trouble. 
Wonder what it is." 

"My- husband bought this rec- 
ord here a week ago for my 
birthday," she said, holding out 
a copy of the original cast album 
of "Lin Abner," "it won't play. 
The needle won't stay in the 
groove. 'There's something strong 
with the record." 

"Well, let's try it on this 
machine," the record manager 
said, taking the disk from her. 
The needle swung into the groove 
and the record started playing 
without any difficulty. 

refrigerator at his downtown 
store. By the time, his heavy - 
appliance salesmen had finished, 
Harvey Poole had gained sales 
of an electric drier and the re- 
frigerator-ail because a customer 
came in to buy a $3.98 disk. No 
wonder Harvey Poole says, "I 
don't care if those records come 
all the way up to my front door. 
I like the record business." 

"What kind of a player do you 
have ?" the manager asked. 

"Columbia 380." 
"It plays all right on that 

machine. Maybe your needle's 
worn." 

The young woman smiled. 
"It couldn't be the needle," 

she said, "we have a diamond." 
"hIow long have you had it ?" 
"It came with the player. We 

got it, let's see, about 10 months 
ago." 

"It could be the needle then." 
"But it's a diamond. Do you 

mean to tell there is no such 
thing as a permanent needle? 

"No, ma am. There is no such 
thing as a permanent anything, 
if you u want to look at it that 
way. 

"We paid $18 for it, too. 
That's a lot of money." 

"Not in terms of other needles, 
it isn't. You would have spent 
much more than that in sap- 

phires. And don't think you're 
alone in believing that diamond 
needles are permanent. A lot of 
people have that idea. 

"You see, a needle travels a 
lot more on nricrogrooves. Most 
people have a 78 r.p.m. psychol- 
ogy. They don't realize how 
many more miles of grooves the 
needle travels in an LP record - 
miles and miles of constant wear 
on that need]% for 10 months. 
Even a diamond wears." 

"Well, I suppose so," the young 
woman said. But she still looked 

. skeptical. The record manager 
exchanged the record for her and 
she walked toward the door. 

"We have a special in dia- 
monds this month," he called 
after her, "only $14." 

"I don't know," she said, "HI 
talk to my husband.' 

Sire wasn't convinced. 
The record manager just 

shrugged and went back to enter - 
ing sales on inventory slips. He 
didn't have a microscope for 
needle inspection. He didn't have 
any needle displays or posters. 
He didn't have any literature on 
the counter explaining the facts 
of needle wear or record care. 

And he didn't make the sale. 

Coming ` THE BILLBOARD'S 

March SPRING MERCHANDISING ISSUE 

AND DEALER SURVEY OF THE 1956 
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Music Composed and Conducted 

LEOÑJIRD 

ROSEtjMAN 
with the 

M -G -M Studio Orchestra 

A HIGH 
FIDELITY 

RECORDING 

Recorded directly from 
the sound ¡ track ofM -G M 
the motion picture. 

From the M -G-M Film 

"DIE 
WINGS Of EAGLES" 

8/W CALYPSO MELODY 

K12430 M-G-M 12430 
(78 RPM) 

(45 RPM) 

backed with Sound Track Music from M -C -M's "THE COBWEB" 

composed by 

Leonard Rosenman 
with Johnny Green conducting 

the M -G -M Studio Orchestra 
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The Billboard's Quarterly - 

SPOTLIGHT ON TAPE 
Tape Recorders Playbacks Recorded Tape 

Recording Tape Accessories 
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How a Music Store Builds 
Tape and Recorder Volume 

Presser's of Philadelphia puts tape in heaviest traffic 
area. Finds teachers, students are biggest users. 

Demonstration techniques must be carefully worked out. 
But store demo is not the only path to recorder sales. 

"Magnetic tape is a fast -moving 
item. Tape recorders are musical 
instruments and should be sold as 
such." 

Those are two of the comments 
of Frank Highley, tape recorder 
salesman at the Theodore Presser 
Music store, Philadelphia. Its re- 
tail music store on Chestnut Street 
is the largest music outlet in the 
area. 

"One reason tape moves fast," 
Highley explained, "is that many 
of our customers are students. and 
they use á lot of it. 

Another factor that has helped 
considerably are.the new tape mer- 
chandisers which we started using 
recently. These rack -type displays 
put the tape right out in the open 
on top of the counter. They make 
magnetic tape an impulse item" 

As a result, the firm sells about 
60 large reels of tape a month on 
the average, and the volume is 

growing. What's more, an increas- 
ing number of customers are buy- 
ing two or three reels, where pre- 
viously they purchased only one. 

Tape and Disks Go Together 
Magnetic tape at the Presser 

Company is sold in the record de- 
partment to take advantage of the 
high traffic there. 

A lot of our customers tape 
their disk recordings while they're 
new, then play the tape to save the 
disks. That's another reason for 
having the two of them close to- 
gether," Highley said. 

"Then, too, tape is a replace- 
ment item. If you push tape, you 
can sell a lot of it. We've found 
that in many cases the customer 
will use his recorder far more if 

What's Yours 
Tape, Disk? 

HOLLYWOOD -High Fidelity 
Recording, Inc., may be pointing 
the future trend of the record busi- 
ness. Their releases are available 
in both tape and disk format, as 
Hifitapes and Hifirecords, respec- 
tively. This dual availability is 
pointed up in an eight -page, two- 
color catalog which promotes the 
firm's latest releases. 

The catalog, incidentally, is 
available in quantity to dealers. it 
may be used as a stuffer or mailer, 
and it has provision for dealer im- 
printing. It is fully illustrated with 
album cover pictures. Accompany- 
ing text tells the contents of each 
record (or tape). 

Hifitape uses identical cover art 
for both records and tape, giving 
them an edge on many other re- 
corded tape producers. Cover art 
has definitely proven its impor- 
tance to the sale of disk recordings. 
Hifitape is one of the few recorded 
tape firms to have applied this 
principle to tape. 

he has tape on hand. But if he 
runs out of tape, then forgets to 
buy more, his recorder sits in the 
closet and gathers dust." 

Schools Top Prospect List 
Students and teachers are the 

firm's best customers both for tape 
and recorders, altho they sell a 
number of machines to persons in 
other fields. 

"Recorders help the teachers 
teach and the students learn," 
Highley said. Nearly all the music 
teachers have them, and that leads 
to sales to students, too. 

"A lot of parents come in the 
store for the express purpose of 
buying a tape recorder for their 
children who are taking music 
lessons. Little Johnny sees his 

teacher's tape recorder so he goes 
home and says, 'I need one of 
those, too.' Since most parents are 
interested in fostering their chil- 
dren's creative talents, they make 
good prospects." 

This holds true even when .the 
children are grown up and about 
to go away to college. Theparents 
Often buy a recorder to send along 
to school to help in the studies, 
according to Highley. 

"One father bought two record- 
er. , one for his son at college end 
one for him and his ttife at home. 
He figured they would hear from 
junior more often if he could sim- 
pl.. tape a letter to them instead 
of having to find paper and pencil 
to write. 

How Presser's Demonstrate 
Demonstration is considered all- 

important in selling tape recorders 
at Presser's, but some special low - 
pressure techniques are best for 
making the sale. For example, 

(Continued on page 32) 

EASY AS I -2 -3 

How to Stage a 
Stereo -Tape Show 

Here's a four -step program 
designed to make your 
store stereo headquarters. 

Timing, planning, advertising 
and promotion are as important 
as the demonstration. 

Here's a step -by -step pattern to 
help you to put on a crowd- pulling, 
sales- building demonstration of 
stereophonic sound. This program 
nits developed by the V -M Corpo- 
ration for use by its distributors 
and dealers, many of whom used it 
effectively last year. V -M, it must 
be added, made one-third of its 
sales volume last year in stereo 
units, solid testimony to the sales 
power of good demonstration. 

You, too, Can get your share of 
this rapidly growing market -and 
more. Here's how: 

Step No. 1-Good Timing 
Pick your time carefully. 

Whether you plan to offer free 
public demonstrations for three 
days or two weeks, make sure 
you're not in conflict with some 
other community project or busi- 
ness promotional benefit. 

Step No. 2- Material Planning 
Get your materials ready well in 

advance of the demo. Plan them 
to fit the available demonstration 
space. These materials should in- 
clude: 

(a) A store -front banner (large 
size) naming your store the Stereo- 
phonic Sound Demonstration Cen- 
ter. 

(b) Two or more 24 -inch by 38- 
inch posters with the following 
announcements: "Amazing Stereo- 
phonic Sound Demonstration Now 

Stereo- 
phonic 

ing Co . Come In. Join the 
Audience. It's ' Thrilled You in 

Theaters. Now, Hear Stereophonic 
Music Designed for Your Own 
Home." And "Free Hot Coffee 
Now Being Served. Be Our Guest. 
Continuous Demonstrations of Ster- 
eophonic Sound. The Newest Lis- 
tening Thrill." 

(e) Gas filled balloons with this 
message: "I've Heard Stereophonic 
Sound. Have You?" Give one to 
each visitor, inflate some for in- 
store decorations. 

(d) Invitation cards with the fol- 
lowing message: "this Is Yotir In- 
vitation to Hear Stereophonic Mu- 
sic at (your store name and ad- 
dress). Be Our Guest for a Mu- 
sical Experience You'll Never For- 
ged Learn How You Can Enjoy 
the Ultimate in Musical Pleasure 
In Your Own Home at a Price You 
Can Afford to Pay." Give these 
cards to your customers, place them 
in restaurants, etc., to help build 
traffic. 

(e) Displays and literature. Or- 
der plenty of consumer leaflets on 
your full line for distribution to 
each guest and make the fullest use 
of displays available then your dis- 
tributor. 

(f) Use a stereophonic demon- 
stration tape (V -M has one). It's 
a tested selling tool that tells the 
stereo story and sells them on the 
spot. Just push the "play" button 
to sell. 

Step No. 3- Advertise 
There are four important steps 

Editorial 

TAPE'S FUTURE 
The Tape Spotlight feature beginning on this page is the 

first of a regular series of quarterly supplements to our week - 
to-week coverage of the tape business. The Billboard, in 
introducing this series, underscores a growing trend in the home 
entertainment field. 

More than 60 per cent of our dealer -readership in record, 
music, appliance and hi -fi outlets have indicated, via periodic 
surveys of the business, that they stock and sell tape recorders. 
But, whereas, in the past, tape recorders were sold to hobbyists 
and a wide variety of professional and semi -professional users 
(doctors, lawyers, students, teachers, etc.), the tape recorder 
today is being used more and more as a reproducer of music 
in the home. 

Importance of Recent Events 
There are two reasons for this. The first is the introduction 

of stereophonic sound on tape, plus reasonably inexpensive 
equipment to play them. In recent months, Bell, Symphonic 
and RCA Victor have joined V -M Corporation as mass producers 
of stereophonic playback equipment. These units sell in the 
"between $200 and $300" class. In addition inexpensive tape 
decks are being offered for the consumer who likes to "do it 
himself," that is, to assemble the necessary components and 
convert a hi -fi rig into a stereo tape player as well. For the 
carriage trade, there are the more expensive, semi -pro units 
(Ampex, Berlant- Concertone and Magnecord). 

Tape Producers Growing 
The second reason is the growth of the recordetape rep - 

ertory. Even at this present early stage of growth, there are 
more than 15 companies producing ster!eophoìyic tapes and about 
40 producers of monaural, or single channel, tapes. Such 
familiar names among record companies as RCA Victor, West- 
minster and Concert Hall Society are producing recorded tapes 
and Mercury will soon join them. Covert every existing record 
company among those who are watching market trends with 
an eye to getting into recorded tape production. 

That About Monaural Tape? 
We can regard the interest in stereophonic tape as an 

extension of the high -fidelity movement. A good stereo tape, 
played on good equipment, is regarded by audiophiles as the 

"highest fi." Just as audio enthusiasts sparked the hi -fi move- 
ment, so we can expect them to generate interest in stereophonic 
tape. 

Thus far, we have confined ourselves to discussing stereo' 
tapes for the reason that it is a more startling, more exciting 
and more dramatic development. It is our belief that monaural 
recorded tapes will also find á broad market. There are several 
schools of thought on this subject. Some believe that a .tape 
cartridge, merchandised with a tape cartridge player, will be 
the record player of the future. Others believe that monaural 
tape will ride in on the coat -tails of stereophonic tape. Either 
way, monaural tape has a place in the future of the record 
business. 

How Big in the Market? 
Unfortunately, there is little available data on the number 

of tape recorders in the homes today. Estimates vary widely 
but an educated guess would place the total recorder sales for 
1955 at 325,000. Sales for 1956 are estimated at 425,000, an 
increase of more than 30 per cent. Projected sales for 1957 
may be conservatively estimated to reach 475,000, an increase 
of a little over 10 per cent. Thus, three years sales total about 
a million and a quarter units. Including sales prior to 1955, 
there will be upward of a million and three -quarter tape re- 
corders in homes by the end of the year. This compares with 
phonographs in use of about thirty million. 

So we can see that this infant industry is quite a healthy 
one. Many of the recorders in use Aran be converted to stereo 
playback at little cost. They can also play monaural tapes with 
no adjustment necessary. 

What is essential is the exposure of the consumer tb 
recorded tape on the retail level. A year ago, there were no 
display materials, merchandising racks, .etc. Dealers badly 
needed help. Today, many tape companies have responded to 
this need but there is still much that can be done. 

It behooves dealers to keep an eye on this market. It has 
developed, it's quickly growing and it has a strong potential. 
Its logical path of growth is thru the established music and 
record outlets. Help it to grow and realize a profit "phis" for 
yourself. 

in advertising your demonstration: 
(a) Start with small two-column 

by two -inch teaser ads, using the 
following copy: The New Sound 
Is Stereophonic! Hear It Starting 
(date) at (store name). 

(b) Follow up with large space 
ads, using ad mats provided by the 
manufacturer. They're calculated 
to be good crowd -pullers. . 

(c) Use spot announcements on 
your local radio stations. Get scripts 
from the manufacturer. 

(d) Publicity is free advertising 
and is very important. Contact the 
city editors on your local papers, 
the woman's page editors and the 
news directors of radio and TV 
stations. Provide them with full 
details of the demonstration or type 
up press releases and be sure to 
include your store's name and ad- 
dress and demonstration hours. 
Send copies of the release to all 
news people. Be sure to point out 
the picture possibilities of the dem- 
onstration so that the papen will 

cover the event with a photog- 
rapher. In talking with reporters, 
be sure to emphasize the educa- 
tional and entertainment values of 
the demonstration, rather than the 
sales aspects. Make your appeal 
as non -commercial as possible. 

Step No. 4-The Demonstration 
(a) Display your full line as well 

as the stereophonic set -up. 
Place chairs located about 

ei t feet from the demonstration 
and centered for the best effect. 

(c) Offer your guests refresh- 
ments. The refreshment table 
doesn't have to be elaborate or 
costly. 

(d) Ask guests to sign a register 
and use the names and addresses 
collected for follow -up sales calls. 

Properly handled, your stereo- 
phonic demonstration can be the 
musical event of the year in your 
community. Properly promoted, It 
will be a sales producer and have 
effects that will last thruout the 
year. 
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a Complete 

V -M dealers have the hi -fi world on 
their doorsteps! They're exploring 
new markets, exciting unprecedented 
demand and expanding their profits 
with these sensational stereo units by 

Here's V -M's NEW stereo duo -a complete, high- fidelity monaural tape 
recorder with stereo -playback PLUS a just -released StereoVoice exten- 

sion speaker with amplifier! Both portable! Styled alike! Engineered for 

perfect balance! A cinch to sell together for a total list of $284.95!* 

SENSATIONAL V -M tape- o- matict Model 711. Two speakers, two 
speeds, dual track recording and playback, PLUS stereo playback. A 

complete, professional- quality high- fidelity tape recorder with the built - 
in bonus of stereo you sell for just $209.95.` 

SENSATIONAL NEW StereoVoice speaker with amplifier, Model 166. 

Same speaker complement as the tape -o- matic! Powerful NEW V -M- 
built amplifier with controls (Model 8810), 30- 20,000 cps frequency re- 

sponse! Portable, styled like the tape -o -matic in smart two -tone gray 
leatherette. Yours to sell for just $75.00 list!* 

It's the hottest deal in the sizzling stereo field I You offer more -much 
more-for LESS -much less -than competition! See your V -M Distrib- 
utor FAST and start profiting from this sensational stereo system! 

Slightly higher in the West. 

The Big Profit News is Made by 

the oice of Music® 
V -M CORPORATION BENTON HARBOR, MICHIGAN 

WORLD'S LARGEST MAÑUFACTURER OF PHONOGRAPHS AND RECORD CHANGERS 
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GOOD AND BAD 

Not All Stereo Is 
ing stereophony to the novice hut 
as a method of reproducing music 
the ping -pong philosophy takes us 
back to pre -hi -fi days. . 

Good Stereophony 
Good stereophonic tape should 

elhninxte the specific sound sources Goad Hi -Fi Sound d'td convey the sense that the or- 

h there a good gauge for 
measuring good stereo tapes? 

Ginn] stereo sound should 
eliminate sound sources. 

By RALPH FREAS it were corning front a specific 
Its easy to lose sight of the fact sound source, the loudspeaker. 

that stereophonic reproduction on Let's try and give the listener the 
tape will, in the final analysis, sense of having a full orchestra in 

stand or fall on its ability to re- front of him just as he has in the 
produce music better than any concert Mall, was their reasoning. 
other medium. Gimmick stereo rec- 
ords might sell the consumer on it. 
the more sensational aspects of Stereo bony went them one 

stereophony. But people quickly 
tire of gimmicks. if record com- 
panies are going to build volume 
sales of stereophonic tape record- 
ings and if dealers are going to do 
a steady repeat business in tape 
sales, it will only be because the 
purchaser is satisfied with the nat- 
uralness and the heightened pres- 
ence of the music on tape. 

The Good and the Bad 
What kind of a measuring stick 

can be used to determine the good 
and bad of stereophonic record- 
ing? It should be the same measu- 
hng stick we use in judging a disk 
recording, i.e., does the recording 
achieve the faithfulness of the 
n11151e as it is heard in the concert 
hall? This, of course. leaves out the 
question of performance and in- 
terpretation. But we are not di- 
rectly concerned with that question 
here. 

Pre-Stereo Iii -Fi 
The high- fidelity movement was 

a major attempt to unfetter sound 
from the "hole -in-a -box" concept. 
In other words, record and equip- 
ment manufacturers strove to give 
us a sound that didn't sound as if 

Advertisement I 

Music Store Owner 

Finds New Road to 

Profits With'Irish'Tape 
"Thanks to 

the new IRISH 
recording tape 

"dispenser, 
we've opened a 
new avenue to profitable 
sales," says Sid 
Gadsby, owner 
of Gadsby's 

Js Music Com- 
pany, Salinas, California. 

"The IRISH distributor in San 
Jose," recounts Mr. Gadsby. "re- 
cently persuaded us to buy an 
IRISH self- vending display rack 
for our main store, and the results 
have proved amazing. Not only 
have we refilled the sales dis- 

chestra is situated generally in be- 
tween the two speakers. If one de- 
sires to check each tape produced. 
the following test would be a good 
one. Place the two speakers in an 
auditorium about 15 or 20 feet 
apart. Draw a curtain across in 
front of them, shutting off the 
sight of them. Then, when the 
music is playing, if a spectator 
cannot tell within three feet where 
the speakers are placed, the stereo- 
phonic effect is functioning prop- 
erly. In other words, the sound 
will not be the same as a monaural 
recording coming from two speak- 
ers. in this case, the source is easily 

better. The effect is achieved to a recognized. Instead, the sound 
startling degree if the music is re- 'comes from the general area of the 
corded on two channels through "orchestra." This is concert -hall 
tVo microphones placed a certain reproduction. This is natural sound, 
distance apart and then played as opposed to gimmicked or mans - 
back then dual amplifiers and factored sound. This is high -fi- 
strategically placed dual speakers. delity. 

Ping -Pong Philosophy Other Considerations 
But something happened. Rec- There are exceptions that prove 

ord companies have become over- the rule. Let's take an exam le. 
conscious of the fact of two chan- In the tango section of Stravinsky's 
nels and two speakers. They have "L'Histoire du Soldat" there is a 

tended to emphasize the effect by passage which features solo violin 
separating the orchestra-having and kettledrums. The only sensible 
the strings play thrn the left -hand way to reproduce this passage on 
speaker and the brass thm the stereophonic tape is to separate the 
right. In so doing they have, in violin completly frcm the kettle - 
effect, given us a sound emanating drums. The violin sound will re- 
from "two holes in two boxes." It produce thni the left -hand speaker 
has a manufactured rather than a and the kettledrums will be heard 
natural sound. from the right -hand speaker. 'Ilse 

Such recordings are like the ping -pong philosophy is applied 
gimmick records, deliberately over- because that was the composer's 
emphasizing the stereo effect. For intention. 
instance, one manufacturer has a This then proves the role. The 
recording of a ping -pong game in exception depends, as it should in 
which the ping cones from one all recording technique, upon the 
speaker and the poug from the composer's intention rather than 
other. This is great for demonstrat- the engineer's discretion. 

How Music Store Builds Volume 
Continued from page 

- 
30 - 

Highley first nuns thni the opera. is not he only means of making 
tion of the machine with the pros- recorder sales, however. Many 
peel so he sees how easy it is to sales are made by taking a record- 
use, and can do it himself. After err out to a home, a church or a 

playing parts of a recorded -tape se- school and showing the prospect 
leclion for the customer to demon - what the taiw recorder will do 
strate the quality of the machine, right in the setting where it will 
he slips a blank reel of tape out it It used. 
and leaves the prospect alone in If the ;ale isn't closed on the 
the booth so he can talk or sing spot, but the chances for a sale 
into the microphone without feel- tool- good, the policy is to leave 
ing self- conscious. the machine there for a week's 

"This gives the prospect a chance trial. Usually that technique pays 
to sell himself on tine recorder, off. 
Nothing can kill a sale faster than Financing is handled either then 
having a salesman breathing down the bank or on a 90 -day, three -pay 
the prospect's neck when he really plan. Selling on time often makes 
wants to nun the recorder himself. it possible to upgrade a sale, and 

"Most of our customers who buy also to include extra tape and ac. 
recorders don't buy them -on the cessnries in the deal, Ilighley mid. 
spur of the moment. As a result, "Christmas is 'he best season for 
you can't sell them by high pres- recorders," according to llighlev, 
sure." "ultimo our big season actually 

starts with the opening of school 
in the fall and holds up well into 
he spring. 

"We're sold on tape and record- 
ers," Highley concluded. "We've 
been handling them for years and 
the market is better than ever." 

penser several times, bue we have After a few minutes Highley re- 

since installed a second one in our hems to the booth and, chances 
branch service store." are, the sale is made. That's the 

'IRISH tape has indeed shown 
time to bring alp the subject of a 

us how to make the most of the 
kw exec. reels of blank tape, 

ever' - growing tape recording splicing tape and other accessories, 

field." Demonstration n'ithin the store 

IRISH brand recording tape is 
manufactured by ORRadio Indus - 
tries, Inc., Opelika, Alabama, 
world's largest exclusive magnetic 
tape manufacturer. 

Adver tisemeni 1 - WEB RECORDED TAPES 

(For time or (emm. Reorders) 

Rarkaround Mu.lr fur Ilvlcnina. danClne. ,kaltni. 
Modern,. 

VIOLIN A. PIANO 
,Salon and 

.MOODS. 
VIOLIN Q PIANO, 

HAWAIIAN MOODS, MAORI MELODIES. eOI,K. DRAMATIC. Religious Organ 
lapes cor churches, Luba, funeral 

raj?. lore t'HIMFS. some Ñcb sape. t. 
fur "rrco use" Iwllhoul ASCAP. 
eM., Ilcenteas In BuIneas. Profeulonel 
antl nlhlr of(ICCa. R<ssauranle, flot <la, 
Supermarkets, Klddla P.rka. Public 
Arcaa Dancelonds. 5kalhla RInW, Delve. 

p"",2","1,."27;3' 
lier placet (aa cadTi Send TODAY for 

Ife' lVae CATALOG. P <r[cet for. 
HQM6S1 RECORD JOBBERS: Vou are 

DIvin[ ells for WE;B TAPFS from 
ealers! 

WEB DISTRIBUiIN6 CO INC, X 135 w. 4a St., New York 34, H. Y. 

Recorder Salesman Highley attributes fast sales of magnetic tape in part 
to new tape merchandiser shown en counter here. Putting tape out on 
counter tends to make it an impulse item, he says. 

WELCH SAYS: 

`The Dealer 
Is thé Key' 

OPELIKA, Ala.-Alert, aggres- 
sive dealers can transform a so -so 
city into a hot hi -fi and tape re- 
cording market. Nat \Vetch, sales 
veep for ORRadio, found evidence 
of this in a recent 6,000 -mile swing 
them the \Vest. 

"The dealer is the key to tusk- 
ing a city hi -fi conscious," opined 
Welch, "Portland, Ore., is an ex- 
ample. On the basis of its popula- 
tion, per capita income, interests, 
etc., this city has no particular rea- 
son to be an exceptional hi -fi mar- 
ket. 

"However, Portland has several 
spirited merchandisers like Burke - 
Arene Music Company, Ott's High 
Fidelity & Television Store, and 
Sandy's Camera Shop. These firms 
have put a lot of push behind their 
promotion and merchandising. This 
has not only boosted their sales, 
but has sen-ed to create interest in 
hi -fi and tape recording turnout 
the city. As a result, Portland has 
become a booming hi -fi market, 
much more so than its potentiali- 
ties would indicate." 

The Irish Tape executive re- 
ported a growing optiunisin over 
the market after interviewing \Vest - 
ent dealers, distributors and man- 
ufacturers. 

Welch reported big ticket ap- 
pliance distributors are becoming 
excited over the importance of ster- 
eophonic sound in the tape re- 
corder market. "Cecil Boyd, Boyd 
Distributing Company, Denver, 
distributors for the \'ist line and 
Capitol Records, reports Lail and 
Christmas sales of \'M stereo re- 
corders were most encouraging," 
he stated. 

7 NEW REELS 

New Concert 
Hall Tapes 
NEW YORK -Concert hall So- 

ciety has added seven releases to 
its line of stereophonic tapes. Rang- 
ing in price from 111.95 to 823.90 
(for the complete Verdi Requiem), 
sale of the tapes earn the dealers 
a 40 per cent mark -up. 

To introduce the public to their 
stereo tape line, Concert Hall is 
offering the public a demo reel, 
listing at $4. The demo costs the 
dealer $3. It contains excerpts frein 
the line on a 1,200 -foot reel. 

The firm Iras confined its re- 
leases to standard classics. included 
in their catalog are such war horses 
as Brahms' "Symphony No. 2," 
Mencleissohn i "Scotch Symphony," 
and Lehar's "Merry \\'idow. 

Concert Hall is not releasing any 
single channel (monaural) recorded 
tapes. 

Plan Aid to 
Dealers Soon 

SEATTLE, Wash.-The Celes- 
tial Company, manufacturer of 
monaural and stereophonic record- 
ed tapes, is preparing a program 
that will stress sales of its product 
thru retail outlets. The firm cur- 
rently is working on a direct -to- 
consumer basis for the most part. 

The new program, to be intro- 
duced to the trade in April, n ill 
embrace attention- getting stream- 
er., special display racks and other 
dealer aids. 

Recorded tapes currently in the 
Celestial catalog include popular 
musical varieties, two square dance 
reels (all monaural, dual track on 
five -inch reels) and a stereophonic 
recording of Gregorian chants. 

`Free Use' 
Tapes by Web 

NEW YORK -- Commercial us- 
ers of recorded music will be in- 
terested in a free-use series of re- 
corded tapes by Web Records. The 
firm's "100" series contains music 
on which the user does not have to 
pay royalties to \Veb or any li- 
censee. 

All numbers on the "100" series 
tapes are actually licensed by \Veb. 
The only restriction placed upon 
the use of the music by the firm 
is that it cannot be broadcast over 
more than two radio stations at the 
same time. 

Web has made a sampler tape 
available for dealer demos. It is 
also available for resale at a $9 
list. The tape measures 1,200 feet 
on a seven -inch reel, is single track 
and plays at PA inches per second. 

Return privileges are extended 
by the firm only oit their records. 
Tape sales are final; no returns ire 
allowed. 

Sonotape Has 
Free, Catalog 

NE\V YORK- Sonotapes, brand 
name of Westminster Records' tape 
line, offers dealers two- color, 
eight -page catalog for distribution 
to their customers. The catalog di- 
vides the recorded tapes into mon- 
aural and stereophonic categories 
and lists time releases alphabetically 
by composer as well as numeri- 
cally. 

The catalogs, which are designed . 

to be used as a snuffer or for coun- 
ter display, are available in quan- 
tity from the company. Space is 
provided for dealer imprinting. 

SOUSA 
SELLS ON 

STEREO 
by 

THE ALLENTOWN BAND 

ALBERTUS MEYERS, Concluder 

Two new nooses 
T' culs -In lino 

All new selections 
plus 'Tho Slurs t Stripes" 

1401 -SI JOHN PHILIP SOUSA, 
MARCH KING, Vol. 1: The Diplomat; 
El Capitan Selection !complete, ; La Fier 
de Seville; Gliding Girl; Tho Lambs' 
March. $9.98 list. 

-1401.52 JOHN PHILIP SOUSA. 
MARCH KING; Vol. 2: Powhatalis 
Daughter: Dwellers of the Western 
World, The Red ... , The White . 

The Black Man: The Stars and Sap. 
Forever. 59.98 list. 

FREE DEMONSTRATOR 
Complete Stereophonic and monaural 
selections to dem your fine 

:117i71.717:, 
and WFB tapes. Yours fer 
POST AID, free, ne slrinp. 

Attn.. ew F9 dealers: 
Your first der , ,th demo request, 
will be shipped postpaid anew.. In 
U.S.A. 100% returnable. Sub 
shipments via your local WFB distribu- 
tors. 

Dopt. D 

well Productions, lee. 
Souderton, Po. 

UNUSUAL 
Tape mordlnp of novelly. humor, 
mystery and games -the dlffennt ulne! 
sample neck o( tepee prepaid 

Included. 

HOUSE OF STONE, LUNENBUR6 f, MASS. 

GIBSON GIRL TAPE SPLICERS 
splices in a winkt 
NO SCISSORS! 
NO RAZOR 
BLADES! 
Diagonal tuts 
tape ends and 
trims iplae 
edges. 
At your dealers 
Relllo INDUSiRIIS LOAF. Iapsldh ft, R V. 
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Again -a tune turns up that's 
ticketed for the top! 

And again -it's 

that's right there with 
the exciting 

> f,: ::, :;.. ; ;: =:<r F. .:...,: r 
... .........: .:.:::... ............. .... ......... !:t;.-{L:J`. : i:L: i v::::::..:v: :'/.ix.v-.v:::::: nlv:. ::::::::-.:: ::..,. v:l:i ii: jL {. .. . .:::.:.:i:.}::..:n.: ?^ ,..n. ---v:u.v.v.v..v::.v nvvn nvn...¡.: s.n:::::.....v.+,y}JJ: ' .ti¡L' Ry á.. } .l- :L-.. Jtiv..V '. :'?> 

, ..... . _.v -:.. :, ' 

b/w 

WHY 

(remember "lawdy Miss Clawdy " ?) 

9792 

A hit from Portico Music, Inc. 

(Distributed in Canada by Spartan of Canada, Ltd.) 
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Audio Offers 
Dealer Aids 

NEW YORK -Audio Devices, 
Inc., manufacturer of Audiotape, 
offers a new line of merchandising 
aids for dealers. Licluded are two 
display racks and a unique storage 
rack for consumers. The racks are 
available to the trade at no charge 
in three -package offers. 

The home storage rack is to be 
passed on to the consumer as a 
premium for quantity purchases of 
Audiotape. Made of wrought iron, 
it holds 20 boxes of tape in either 
the five or seven -inch size. 

The merchandising racks include 

a floor model and a counter model. 
The counter rack is a two-shelf 
unit, 19 inches tall and 1.5 inches 
wide. It holds 20 seven -inch reels 
of tape. 

The floor display stand has four 
shelves for tape with a total capac- 
ity of 120 seven -inch reels and 60 
five -inch reels. In addition, there 
is a shelf for miscellaneous acces- 
sories and literature. The rack 
stands five feet high and 22 inches 
wide. Both racks are constructed 
of light but sturdy wrought iron. 
A bright metal placard with a sales 
message tops both units. 

Details on the rack program are 
available from any Audio Devices 
rep or from company headquarters 
at 444 Madison Ave., New York. 

A new display rack is available to dealers from RCA Victor. The rack includes 
an area in the center for showing either blank or recorded tape. Featured in 
the top panel, which incidentally is a three -color display, is the push- button 
simplicity of operation of the RCA Victor tape recorders. 

Symphonic 
America's Largest Manufacturer of Phonographs Exclusively 

ENTERS THE T 
RECORDER FIEL 

With 2 Exciting New Portable Models That Set A New Standard 

of Comparison In Styling, Engineering Features, Performance 

11 Outstanding Features of the New 

Symphonic "Electra -Tape" Tape Recorder 
2- Authentic High Fidelity Speakers 

Convenient Push Button Controls 

Precisiop Tape Index Timer 

Recording Level Indicators 

Automatic Shut -Off 

Tape Speed Knob 

Tone Control Knob 

Volume Level Contra' 
Monitor Switch 

Pause Button 

Safety Switch 

Input Receptacles 

Output Receptacles' 

Professionat Quality Microphone 

Public Address System 

Stereophonic Playback 
(with Binaural Adaptor) 

Product Warranty 

Symphonic engineers took their time ... checked every tape recorder on the 
market regardless of price ... asked dealers what features consumers de- 
manded most ... what list prices offered the greatest opportunities for sales 
and profits ... and then devoted their energies to produce a tape recorder 
that would be the leader in engineering features, styling, performance and 
value. We know that you will agree that Symphonic has attained all objec- 
tives when you see this exciting new "Electra- Tape" tape recorder. 

Model R1200 
tot nr < glad 

MODEL BR1200 WITH FACTORY INSTALLED BINAURAL ADAPTOR FOR 

Stereophonic Sound Reproduction 
This new Symphonic "Electra -Tapé" high fidelity tape recorder hos all 

Accessories Available for Tape Recorders 

the features of model R1200 plus factory installed binaural adaptor R1201- Tape Reel Case R1205- Alicrophore Stand 

for stereophonic sound reproduction when equipped with Symphonic R1202- Extension Spesker R1206- Microphone Mixer 

RI 202 and R1203 speaker system. Also creates stereophonic sound re- 11203- Amplifier Soaker R1207 - 10' Mae Extension Cord 

production by playing through radio or television set in addition to the 111204- tinaursl AdaPlor RIM- 20' Speaker Extension Cord 
tope recorder speakers. This offer the ultimata in musical enjoyment. rit for Model RI200 R1209-10' Ptanograph Input Cord 

Write Direct for Information 
RADIO AND ELECTRONIC CORP. 
235 Jersey Ave., Nita Brunswick, N. J. 

Telephone: Charter 7.37W 

PORTABLE PHONOGRAPHS 
TABLE MODEL PHONOGRAPHS 
CONSOLE PHONOGRAPHS 
RADIO -PHONO COMBINATIONS 

FREE TAPE 

Finn Offers 
Stereo Dein 

SOUDERTOWN, Pa.- -New re- 
leases and promotion aids for deal- 
ers highlight the February program 
of WFB Productions, Inc., pioneer 
tape producers from the Keystone 
State. 

The new releases, skedded for 
I ebnsary 25, are two reels of Sousa 
marches. Both are stereophonic. 
They have the title, "John Philip 
Sousa -March King, Volumes I and 
II." They are priced at $9.98 per 
reel and feature the Allentown 
Band. This release brings the num- 
ber of WFB stereophonic tapes to 
four. The firm also has five mon- 
aural tapes in its catalog. 

As an aid to dealers, the firm is 
providing stereophonic demonstra- 
tion tapes, at no charge, upon re- 
quest: They also offer quantities 
of six -page catalogs for dealer use 
as stereo and monaural tapes. 

RECORDERS AS 
TEACHER AID 

WASHINGTON--Educa- 
tional Laboratories, a division 
of Reed Research, Inc., spe- 
cializes in producing tape re- 
corders as a language training 
aid. Their Educorder Dual is 
a two-channel unit combining 
the features and facilities of 
two tape recorders within a 
single case. 

In teaching a foreign lan- 
guage, this is how it works: 
The teacher records a lan- 
guage drill on one channel. 
The student listens to it and 
then repeats the phrases after 
the instructor on the second 
channel. Then the student 
turns on both channels and 
listens to the instructor's voice 
as well as his own. He corn - 
pares the two, checking his 
mistakes and his progress. 

Since both channels can op- 
erate at the same tine, the 
Educorder Dual will record 
and playback stereophonically. 
The twit' fa. priced at $295. 

,Advert isemcni 1 

'Irish' Tape Perfect Line 
For Record Retailers, 
Says Cleve Moses 

"The IRISH 
line of mag- 
netic recording 
tapes is just 
what the doctor 
ordered for the 
record retailer," 
says Mr. Moses, 
manager of The 
Moses Melody 
Shops of Hous- 

ton, Texas. The IRISH self - 
vending display rack takes up less 
room thanrá small shelf of LP's 
and its contents really go fast 
because of the high percentage 
of tape recorder owners among 
the record buying public. And 
what's a better time to make them 
think of their tape needs than 
when they are shopping for 
records? 

The hi -fi buyer is particularly 
glad we stock IRISH recording 
tape," adds Mr. Moses, "because 
he knows the IRISH FERRO - 
SHEEN process eliminates oxide 
shedding, head wear, loss of fidel- 
ity and drop -outs. As for the 
profit margin, it's better than on 
records. In every way, the IRISH 
line is a natural for any store 
where records are sold!" 

IRISH brand recording tape is 
manufactured by ORRadio Indus- 
tries, Inc., Opelika, Alabama, 
world's largest exclusive magnetic 
tape manufacturer. 

(Advertisement) 
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THE HOTTEST COMPANY IN THE BUSINESS 

with 
the 
biggest 

half 
dozen 
in 
the 
business 

HIT 

HIT 

HIT 

HIT 

TERRY GILKYSON 

MARIANNE 
b/w 

GOODBYE CHIQUITA 

40817 4-40817 

FRANKIE LAINE 

MOONLIGHT 

GAMBLER 
b/w 

LOTUS LAND 

33780 4-30780 

JOHNNIE RAY 

YOU DON'T OWE 

ME A THING 
b/w 

LOOK HOMEWARD ANGEL 

40803 4-40803 

GUY MITCHELL-- 
TAKE ME BACK 

BABY bi, 

KNEE DEEP IN THE 

BLUES 
40820 4-40820 

THE FOUR LADS 

WHO NEEDS 

YOU? 
b/N 

IT S SO EASY TO fORGET 

40811 4-40811 

--- --- 
JILL COREY 

I LOVE MY BABY 

HIT 

HIT 

(MY BABY LOVES ME) 

b/w 

EGGHEAD 

40794 4-40794 
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OMEGATAPE'S 
FREE RACK 

HOLLYWOOD - Omegatape 
announces a Stereo Rack Deal. The 
package, dealer priced at $97.50, 
contains a copy of each Omega - 
tape stereo release and five reels 

of their new stereo demonstration 
tape, (STD -10) Holiday in Stereo. 
This demo tape will be available 
only with the Stereo Rack Deal 
until April. 

A special feature of the demo 
is a test track which will allow 
users to balance their two speakers 
and check the similarity of fre- 
quency response of both speakers. 
It also allows the user to check 
head alignment. 

A free display rack is included 
with each deal, as well as a supply 
of catalog sheets. The idea behind 
the deal is to give each dealer a 

pre- selected package which puts 
him in the stereo tape business. 

Omegatapes reports that their 
sales of monaural tapes have 
slowed clown somewhat. However, 
sales of stereo tapes are doing 
well. 

The Omegatape line contains 
pop, jazz and music of the lighter 
variety. 

Bell's sound cabinet (Model 300 D) Is built to match their BT -76 recorder. 
The recorder is set on top of the wound cabinet (as shown above), while the 
remote speaker for stereo reproduction slips out of the cabinet and may be 
moved anywhere in the room. It M shown in the foreground of the above 
illustration. The cabinet, with speaker and 20 -foot extension cord, lists at 
$89.95. 

LISTEN: never before 
aWEBCOR tape 
recorder at this 
low price only $14995 

WEBCOR 

VISCOUNT 
high fidelity 

tape recorder 

How wonderful to keep 
e 'sound album' 

of the children's 
growing up years... 

and what a pleasure 
to record family and 

party fun, too! 

This Is hot news) The new Webcor Viscount High 
Fidelity Tape Recorder has all the wanted features of 
most top priced sets -yet it retain for only $149.95! 

Check these WEBCOR- quality features! 
Twin track single direction. 
Two speeds-3Y, and 7% ips. 
Veeder Root type tape counter. 
Five -watt amplifier. 
Frequency response -50 to 12,000 cycles. 
Output jacks for external speaker and amplifier. 
High fidelity recording head. 
Full -range PM speaker. 
Edit switch. 
Safety record button., 

See your Webcor distributor soon. He has a full line of 
1957 Webcor Tape Recorders from $149.95 to $329.95. .Pikes slightly Noe, West i Scuthwest 

ROYAL CORONET HIGH FIDELITY 
TAPE RECORDER -RADIO 
Has two motors and two recording heads - 
etso exclusive "no reel turnover" feature. 
Three speakers -8 watts power output. Fre- 
osancy range 60 to 6.000 at 35; Ipe, 50 to 
12.000 at 7`/, Ins. Supersensitive AM radio 
tuner. 3286.95. 

ROYAL HIGH FIDELITY 
TAPE RECORDER 
Has two motors and two recording heads - 
also exclusive "no reel turnover" feature. 
Wide -range 6' speaker -8 walla power out- 
put. Automatic Shut -olf. 3 position output 
eeticto, switch. 3199.95. 

S O U N D S BETTER 

PRIVATEER FOR 
PRIVATE EYES 

FREEPORT, N. Y. --J. C. 
Warren Company is produc- 
ing four tape recorders to an- 
swer the special needs of re- 
cordists. Deejays who record 
"on location" will be particu- 
larly interested. 

The Mark VIII, Privateer, is 
a briefcase recorder. It is de- 
signed for "secret" recording 
and is battery-operated. The 
Privateer is concealed in an 
innocent -looking briefcase. A 
highly sensitive microphone is 
disguised as an external part 
of the case and an off -on 
switch is hidden in the handle. 
It is recommended for sales 
interviews, research, insurance 
work and police and detective 
work. 

Three models in Warren's 
777 series are also battery- 
operatei and recommended 
for anyone in the market for a 
small, light- weight unit. They 
measure 6- inches x 10- inches 
x 15- inches and weigh 21 
pounds. 

The Mark VIII lists at $379. 
The 777 series is around $300: 

How to Rent 
Music Tapes 

NEW YORK -All dealers who 
handle the Tandberg tape recorder, 
an import of the Reeves Equip- 
ment Division, can get into the 
background music service business. 
In conjunction with High -Fidelity 
Sales, Des Moines, Tandberg deal- 
ers can make pre -recorder back- 
ground music tapes available to 
commercial users, such as factories, 
department -tores, offices and res- 
taurants. 

The music is provided on a 2,- 
400 -foot, seven -inch reel of half - 
mil tape. Playing at 1% inches per 
second, it delivers eight hours of 
uninterrupted music. 

The tapes are marketed under 
the Mastertape tracte name and are 
leased to the user. Mastertape pays 
all performance rights. The user, 
thru Tandberg's dealers, can con- 
tract for tapes on a one, two, three 
or four- times -a -month basis, de- 
pending on needs. The dealer is 
credited with recurring monthly 
commissions for the tape. 

Mastertapes are available at both 
3% and lié inches per second 
speeds. 

(Advertisement) 

Humes Music Finds 
'Irish' Tape Line Brings 
Increased Volume 

"Our sales of 
magnetic re- 
cording tape 
have really 
boomed since 
we started 
stocking the 
IRISH line," 
says Mr. Jack 
Humes, owner 
of Humes Mu- 

sic Store, Columbus, Ga. 
This firm is one of the South- 

east's better known musical mer- 
chandisers. Discriminating in its 
choice of lines, Humes stresses 
customer satisfaction in its mer- 
chandising program. 

"Once our customers start using 
IRISH Ferro -Sheen tape they al- 
ways come back for more," Mr. 
Humes says. "They tell us they 
prefer IRISH Ferro-Sheen tape 
because the oxide doesn't wear off 
on the recorder heads and because 
it gives better reproduction of 
sound. 

"We are pleased with the IRISH 
line because IRISH pleases our 
customers!" 

IRISH brand recording tape is 
manufactured by ORRadro Indus- 
tries, Inc., of Opelika, Alabama, 
world's largest exclusive magnetic 
tape manufacturer: 

(Advertisement) 
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i 

Slim Whitman 
sings 

"CARELESS 

LOVE" 
b/w 

MUST HAVE BEEN 

BLIND" 

OPENING 

LONDON PALLADIUM 

MARCH 14, 1957 

And Covering The Continent 

A BIG THANKS TO 

Lew and Leslie Grade 

I9W 
IMPERIAL RECORDS 

6425 Hollywood Blvd., Hollywood, Calif. 
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BOOK ON TAPE 
Extra Profit 

NO -SPILL REEL 
SEVERNA PARK, Md. -- A 

:break with the time -honored meth- 
od of disseminating information 
via the printed page is made in 
the form of a book recorded on 
tape. 

The Tapebook is the first volume 
designed and produced in the 
spoken rather than the written 
form. Appropriately, the subject is 

tape recording and the Tapebook 
actually demonstrates recording 
Haws and terms by sound rather 
than word descriptions. In addi- 

lion, it covers recording tech- 
niques, recorder care and opera- 
tion, etc. 

The title of this first book on 
- tape is "All About Tape - On 

Tape. The author is Jack Baylla, 
a well -known audio engineer. 

The running time of the book is 
one hour and each reel of tape is 
accompanied by a 24 -page booklet 
of illustrations and captions to sup- 
plement the spoken word. 

The Tapebook is published by 
Tape Recording Magazine and is 
available in two forms -a five -inch 
dual track reel at 33/4 inches per 
second speed, dual track, and a 
seven-inch reel at alai inches per 
second speed, dual track. The five - 
inch reel is priced at $5.95 and the 
seven -inch at $6.95. 

Accessories 
BAYSIDE, N. Y.-- Robins In- 

dustries nosy offers four different 
accessories for the tape recorder 
fan. WeJ1 known for their Gibson 
Girl tape splicer, the firma now of- 
fers a tape threader, splicing tape 
and a cleaning cloth for tapes. 

The Gibson Girl, so named for 
the shape of the tape after the 
splice is made, is available in four 
different models. It cuts the two 
tape ends so that they butt to- 
gether exactly. At the same time, 
it trims the splice parallel to the 
tape, with two slight concave in- 
dentations in the tape edges. This 
leaves the edges of the tape, which 
contact critical recorder parts, en- 
tirely free of adhesive. 

The tape threader ends fumbling 
with tape in threading the reel. 
With Robins' threader, the tape is 
placed against the reel, the thread- 
er slipped on to hold it in place 
and, with a few trims of the crank, 
the tape is ready to go. 

The Robins Jockey Cloth is 
chemically treated with silicone to 
clean and lubricate tapes. Tape 

are not at fast forward or rewind 
speeds and made to pass tuns the 
thumb and forefinger holding the 
cloth. By eliminating grime, it re- 
duces head wear and tape wear 
and insures optimum reproduction 
of sound. 

Bd Cub 

OPELIKA, Ala.-ORRadio In- 
dustries, makers of Irish brand re- 
cording tape, says the reaction to 
their new no -spill reel is highly 
favorable. The reel is the newest 
convenience for the tape recorder 
hobbyist. 

It has been favorably compared 
to the safety pin in utility and 
simplicity. The no -spill reel utilizes 
two notches on opposite sides of 
the reel. A rubber band is slipped 
over the two notches, holding tape 
securely in place. The firm points 
out that adhesive and tabs are 
rarely good for more than one use. 
And rubber bands are always avail- 
able. 

The reel has another conveni- 
ence feature by having easier ac- 
cess to the threading eye. It also 
has 28 square incises of indexing 
space on the four large flange 
areas, two on each side. 

All Irish brand tape is now 
being delivered in the no -spill reel 
at no extra cost. 

TAPE BOXES 
PLUS SALE ITEM 

WINNETKA, III. - Con - 
certapes, recorded tape pro- 
ducer, offers an important ac- 
cessory for sale to tape record- 
ing hobbyists or collectors of 
music on tape. It's called Stor- 
A -Tape, a container for either 
storing or shipping tapes. 

Stor -A -Tape containers are 
made of high -impact plastic 
with a center -pin on the in- 
side for suspension of the tape 

Makes Splice 
In 6 Seconds 

HOLLYWOOD -The F. Reiter 
Company offers a completly auto- 
matic tape splicer for professional 
use. The firm claims that its Skila 

Model K -1 will make a durable, 
perfectly aligned splice in only six 
seconds. 

Three manual operations are 
necessary. First, the operator 
places the tape in a channel Sec- 
ond, the cut is made by pulling a 

cutting wheel across the tape. 
Third, a knob is pressed which 
causes the mechanism'to eject, ap- 
ply, cut off and press into place 

DISPLAYS GIVEN 
BY CONCERTAPE 

WINNETKA, Ill.- -To an- 
swer the urgent dealer need 
for point -of -sale display and 
other recorded tape promotion 
materials, Concertapes, Inc., 
has devised a special display 
piece. It may be used either 
on the counter or for window 
display. 

A special slot in the center 
of the display accommodates 
copies of the Concertape cata- 
log. These are easily acces- 
sible to the consumer when 

CONCtRTAPIS 
it 

4 

the finest ... Be in authentic h-fi /ui 

stereophonic and monaural recorded tapes 

4436 WEST JEFFERSON BOULEVARD LOS ANGELES 16, CALIFORNIA 

SAN FRANCISCO AREA 
RECORD LINES WANTED BY MAN 1S YEARS 

EXPERIENCE IN RECORD BUSINESS 
Cpereted Indy distribution in Fait with $500,000 annual billing. Good financial 

and trade references. Reply 
BOX D -276, c/e THE BILLBOARD, CINCINNATI 22, OHIO. 

SINGER ONE -STOP 
1E12 West Chicago Ave., Chicago 22, Illinois (Humboldt 65204) 

6920 S. Halsted, Chicago 21, Illinois (Radcliffe 3 -3144) 

MIDWEST'S LARGEST ONE -STOP 
5t' ABOVE COST ALBUMS 10% OVER FREE TITLE STRIPS 

reel. The containers are rotund, 
hut have feet to enable them 
to stand un their side. They 
keep dust out, humidity in, 
and will accommodate sip to a 
seven -inch reel. They are pro- 
vided with labels for easy li- 
brary identification or for 
shipping. The price, with four 
labels, is '75 .;eats. 

All Concertape recorded 
tapes are sold in Stor-A-Tape 
boxes without any extra 
charge. 

the display is used as a coun- 
ter piece. There is also pro- 
vision for displaying six reels 
of tape. 

Complementing the display 
is a large banner that may 
be used effectively its a show 
window or in the store. Copy 
on the banner emphasizes the 
stereophonic aspect of the 
Concertapes catalog and di- 
rects the customer to hear a 
stereo demonstration "here." 

The promotion materials are 
available to all dealers who 
s irk the Concertapes line. 

SAVE MONEY 
ORDER YOUR 

BILLBOARD 

SUBSCRIPTION 

TODAY 
The Billboard, 2160 Patterson St., Cincinnati 22, Ohio 

Please enter my subscription to The Billboard for one full year (52 mues). 
I enclose $IS payment (saves 13.20 en single copy rates). 076 

payment enclosed bill me 

Name 

Occupation or title 

Company 

Address 

City Zone Stet 

the exact amount of splicing tape 
needed. 

During the third operation a tiny 
amount of magnetic tape is taken 
off one edge. This makes the 
spliced section slightly narrower 
and prevents the tape from hang- 
ing up on the recorder guides. On 
the other .side, the splicing tape 
does not quite come to the edge. 

The Skila Model K -1 costs $69.75, 
complete with a roll of splicing 
ape. 

DESTINED 
to be a 

HIT!!! 
Polkte 4rti4t4' 

Newest Release PA #115 
The 

"WORDSARE IH MY HEART" 
(AL MICHEL) 

Eddie Kurie and His Bocholt. 

Vaal by Omen Vincent 

b/w 

"MODEL SONG" 
Vocal by Eddie Kulta 

Order your supply now 
Before stock of 2nd Pressing 

is depleted! 

MUSIC DISTRIBUTORS 
1343 S. Michigan, Chicago 

WEbster 94474 

WANTED 

Out -of -town distributors 

WRITE TODAY 

POLKA ARTISTS RECORD CO. 

40S S. Oak Park Al aaa 
Oak Park, Illinois 

Record Dealers! 
Disk Jockeys ! 

AARDELL TO 1ORA!! 
Horoscopes? Nol Record Labels? Yes! 

Did you ever wonder who makes 
that record that your custamere 
und Howlers inquire about? 
Where's .the company located? 
Who distributes their de ht 

your area? 

The answers ore oll in the 
latest issue -just off the press 

-of The Billboard's 

MUSIC- RECORD 

PROGRAMMING 
and BUYING GUIDE 

Then are 1,467 different record labels 
listed in this Guide. Labels are listed 
alphabetically for easy reference, with 
complete addresses. In addition, this 
100 -pogo booklet also contains a 
directory of record distributors, ar- 
ranged by state and city, and tells 
You what labels they handle, plus . . . 

Fe record pregronelsg IdMos for MY 
loáeys .. 

Fa window display Ids tot Dales ... 
The top song hits by year for every 
year since 1900. Thor top record hits. 
by artist and label, for the past five 
years. Order your copy nowt 

Merchendtsine Olviston, The aIIlMard 
71a0 aMenon tt., Clncinnall 77, Ohlo 

Yes, 1 want t ) copies of The Nast. 
0 eho[ 

nm 
; 
m 

rtenm[ isuan ce 
auV l nevs 

073 

My Name 

Name or Store er Station 

Street Adere. 

City SW* 
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THE BILLBOARD'S WEEKLY 

Packaged Records Buying Guide 
Best Selling Pop Albums 

Albums are ranked to ordu of their cation. sales strength at 

the retail level according to The Br'!board's weekly survey of tep 
dealers in all key markets. 

L CALYPSO -Harry Belafonte RCA Victor LPM 1248 

2. ELVIS -Elvis Presley RCA Victor LPM 1382 

3. JERRY LEWIS JUST SINGS Decca DL 8410 

4. THE KING AND I -Sound Track Capitol W 740 

5. MY FAIR LADY -Original Cast Columbia OL 5090 

6. THE EDDY DUCHIN STORY -Sound Track Decca DL 8289 

7. BELAFONTE -Harry Belafonte RCA Victor LPM 1150 

8. OKLAHOMAI -Sound Track Cupito] SAO 595 

9. HYMNS -Tennessee Ernie Ford Capitol T 756 

10. THIS IS SINATRA -Frank Sinatra Capitol T 956 

11. HIGH SOCIETY -Sound Track Capitol \V 750 

]2. DAY BY DAY -Doris Day Columbia CL 942 

13. SAY IT WITH MUSIC -Lawrence Welk Coral CRL 57041 

14. THE PLATTERS, Vol. 2 Mercury MG 20216 

15. ELVIS PRESLEY RCA Victor LPM 1254 

Pop Albums Coming up Strong 
A listing of newer pop albums showing strong trade 1./.3, ccmpdcd 

thru a survey of all major markets. These albums figure strongly as 

potential entries on the national best belling pop albums chart, 

1. Close to You Frank Sinatra 
Capitol W 789 

2. Midnight for Two The Three Suns 
RCA Victor LPM 1333 

3. 'S Wonderful Ray Conniff 
Columbia CL 925 

4. Four Freshmen and Five Trumpets 

5. This Is Fats Domino 

Capitol T 763 

Imperial 9028 

6. Ella Fitzgerald Sings 

The Rodgers and Hart Song Book 
Verve MCV 4002 -3 

Most Played by Jockeys 

Albums aro ranked lo order or the greatest numb. of play, on disk 
jockey radio showk thruout the country. Results are based on The 
Billboard's weekly survey among the nations dirk lockeys. 

1. CALYPSO -Harry Belafonte RCA Victor LPM 1248 

2. ELVIS -Elvis Presley RCA Victor LPM 1382 

3. DAY BY DAY -Doris Day Columbia CL 942 

4. 'S WONDERFUL -Ray Conniff Columbia CL 925 

5. FOUR FRESHMEN AND FIVE TRUMPETS - 
Four Freshmen Capitol T 763 

6. CLOSE TO YOU -Frank Sinatra Capitol W 789 

7. AFTER MIDNIGHT -Nat (King) Cole Capitol W 782 

8. TONY -Tony Bennett Columbia CL 938 

9. JERRY LEWIS JUST SINGS -Jerry Lewis Decca DL 8410 

10. CASA LOMA LN HI FI -Glen Gray Capitol W 782 

Review Spotlight on . 

Popular Albums 
CLOSE TO YOU (1 -12 ") -Frank Sinatra. Capitol 

W 789 
By all odds this should be another landslide 
seller. Here it is the slow, misty -eyed beat and 
the intimate, caressing approach. The backing 
is small in number but strong in the impression 
it makes, with the noted Holly-wood String 
Quartet, in the featured spot. Numbers include 
"Blame It on My Youth," "It's Easy to Remem- 
ber," "The End of a Love Affair," etc. As 
usual, Nelson Riddle acquits himself in top 
style in the arranger- conductor slot. Load up 
on these because they'll move fast. 

SHOWTIME (1 -12 ")- Lawrence Welk Ork. Coral 
CBL 57111 
Welk and his versatile cress expose the three 
top 1956 257 legit Broadway musical entries 
here via four popular tunes from each. The 
shows, "Happy Hunting," "Bells Are Ringing," 
and "Lï l Abner," have all been heard from 
via the disk route but this sparkling selection, 
aired in the light, bright Welk manner can 
hardly go wrong. Larry Hooper, Larry Dean, 
Dick Dale, the Lennon Sisters, Buddy Merrill 
and Alice Lon all contribute vocal assists. With 
the magic names of the shows and the name 
of maestro Welk on the multi -colored cover, 
the album is a good bet for an active counter 
life. Rates strong display. 

SUDDENLY, IT'S THE HI -LO'S (1 -12 ") - The 
Hi -Lo's, Orchestra under the direction of Frank 
Comstock. Columbia CL 952 
This fine bunch of vocal craftsmen languished 
for an extended period on a smaller label and 
in spite of limited distribution became favorites 
in the hipper sets. Now they debut on a 
beautifully -cut waxing on Columbia, the label's 
March $2.98 special. The session was handled 
expertly by George Avakian and the smooth, 
smart orkings of Frank Comstock, part of the 
original Hi -La's successes, are a strong part of 
this package as well. There's hefty promotion 
backing this release, including a special 45 
r.p.m. interview with the group and for Avakian 
jocks. Exposure seems assured and with the 
bargain price, sales are bound to be heavy. 

Classical Albums 
SCHUBERT: ROSAMUND OP. 26 (OVER- 

TURE, ENTR'ACTE AND BALLET MUSIC); 
SYMPHONY NO 5 IN B FLAT MAJOR 
(1 -12 ") - The Columbia Symphony Orchestra; 
Walter, Cond. Columbia ML 5158 
Irrespective of available fine recordings of both 
these works, current package takes stature with 
the best, and undoubtedly will be a top con- 
tender market -wise. Here are the delicate 
baton shadings of a master craftsman coupled 
with similar engineer -artistry - a combined 
listening treat for the most fastidious. Add to 
this a provocative, eye -catching cover and the 
set scores as "must" inventory. 

HOVHANESS: ST. VARTAN SYMPHONY (1 -12) 
-M -G -M Chamber Orchestra; Carlos Surinach, 
Cond. M -G -M E 3453 
This looks like one of those all -too-rare long- 
hair sleepers. Hi -fi fans, with or without a 
sound appreciation for this provocative modern 
music, will flip for the sound of the unusual 
instrumental combinations, which revolve 
around saxophone, percussion, trombone choirs, 
trumpets, etc. The themes are Oriental, mainly 
Armenian in type, and some are pretty wild. 
Like it or hate it, people will talk about it. 
There are 24 different portions to try out, and 
the notes add interest and enlightenment. The 
cover and sound are also spotlighted in this 
Issue. Smart dealers will get on this one. 

Jazz Album 
BLUES GROOVE (1 -12 ") -Woody Herman and 

the Swingin' Herd. Capitol T 784 
Seven of the nine soul -shaking offerings here 
are of the classic blutes school, and as one of the 
top white blues disciples, Herman does his 
usual sympathetic warbling stint. Manny 
Albam, Nat Pierce and Ralph Burns handled 
most of the arrangements of such tunes as 
"Every Day I Get the Blues," "Trouble in 
Mind," "Pinetop's Blues," etc., and sharp 
scorings they are. Dick Collins on trumpet, Vio 
Feldman on vibes and particularly Bill Harris 

on trombone are heard from aplenty. As great 
a collection of jazz blues as you'll find, and 
tho other artists mach closer to this idiom 
may do a more authentic job, few will have 
stronger sales appeal than Herman. Strong 
display on this cover can bring sales. 

Novelty Album 
MAGOO IN HI -FI (1 -12 ") - The Voice of Jim 

Backus; Mhsic by Dennis Famon. RCA Victor 
LPM 1362 
Itere's a light -hearted treatise on hi -fi that 
should tickle the funny -bone of even the most 
serious audiophile. It's kind of a cartoon on 
disk. At one point, Magoo (surely everyone 
knows Magoo is the cartoon creation of UPA 
Productions) tries to plug his pre-amp into an 
amplifier and plugs in the washing machine 
instead. The result is a sloshing kind of music 
that causes Magoo to scream "I can't hear the 
music over the distortion." He ends, on side 
one, being dragged off to jail for disturbing the 
peace and shouting,'You cant't do this. I have 
friends in hi -fi places." The music, composed 
by Dennis Fannon, who also condnets, is fresh 
and original. Incidentally, it is a fine hi -fi 
recording - the kind serious audiophiles play 
when they want to show -off their expensive 
equipment. 

Baud Album 
HI-FI BAND CONCERT (1 -12) -The Columbia 

Concert Band; Morton Gould, Cond. Columbia 
CL 954 
This quality -sound package should enjoy solid 
sales success both with band concert fans and 
hi -fi addicts. In addition to Morton Gould's 
name -draw, the album has a big sales -plus in 
fact that the Columbia Concert Band is made 
up of top drawer musicians, culled from the 
NBC Symphony, Philharmonic Symphony of 
New York, Metropolitan Opera Orchestra, the 
Goldman Band, Chicago Symphony, etc. A 
complete list of these artists and their year - 
round affiliation, is included in liner notes. 
Selections range from such pop material as 
"Midnight in Paris" and "Brigacloon" to the 
"Hansel and Gretel" Overture and "Our United 
States." 

Sacred Album 
SUNDAY DOWN SOUTH (1 -12 ") -The Carl Smith 

Trio. Columbia CL 959 
A standout sacred package, this album contains 
a dozen of the standard religious songs of the 
South, sung with reverence and dignity. Carl 
Smith, one of the topmost artists in the country 
field has been a consistent seller in both singles 
and albums, and cannot fail to do well with 
this new package. A strong promotional drive 
by deejays is assured. Songs include Works of 
the Lord," "Pass Me Not, When They Ring 
Them Golden Bells," etc. 

- Album Cover of the Week - 

HOVANNESZ ST. VARTAN SYMPHONY, M-G -M B 3453. 

One of tho most unusual, eye- catching covers to many weeks 
accompanita similarly unusual piece of music. There's no 
type whatsoever on the mare, and the art is the likeness of a 
Byzantine mosaic, highly stylized and rich in color. Shoppers 
Kr. bound to pick It up out of curioyty. 

. Copyrighted material 
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The Billboard's Monthly Recap of 
BEST SELLING CLASSICAL AND 

JAZZ PACKAGED RECORDS 

Albums are ranked In order of their eatioui 

Classical Albums (Over-all) 
sales strength at the retail i level a detarketsd by 

wn'eya of top dealers In all key markets this 

month. 

1. TCHAIKOVSKY: 1812 Overture; Capriccio Italien - 
Minneapolis Symphony (Dorati) Mercury MC 50054 

2. RACHMANINOFF: Piano Concerto No. 2; Liszt: Piano Concerto No. 1- Rubinstein, Chicago 
Symphony (Reiner), RCA Victor Symphony (Wallenstein) RCA Victor LM 2068 

3. THE CONCERTO: Works by Grieg, Liszt and Rachmaninoff- Rubinstein, Chicago Symphony 
(Reiner), RCA Victor Symphony (Wallenstein) RCA Victor LM 6039 

4. OFFENBACH: Laite Parisienne;' Meyerbeer: Les Patineurs - 
Boston Pops Orchestra (Fiedler) RCA Victor LM 1817 

5. DEBUSSY: La Mer; Ratel: La Valse; Valses Nobles et Sentimentals- 
St. Louis Symphony (Colschmann) Columbia \1L 5155 

6. TCHAIKOVSKY: Nutcracker Suite; Rossini: William Tell Overture; Waldteufel: Skaters - 
NBC Symphony ( Toscanani) RCA Victor LM 1986 

7. BRAHMS: Symphony No. 1- 
New York Philharmonic (Walter) Columbia ML 5124 

8. GROFE: Grand Canyon Suite; Missississi Suite - 
Hollywood Bowl Symphony (Slatkin) Capitol P 8347 

9. TCHAIKOVSKY: Piano Concerto No. 1- 
Gilels, Chicago Symphony (Reiner) RCA Victor LM 1969 

10. RIMSKY- KORSAKOFF: Seheherazade- 
Pittsburgh Symphony (Steinberg) Capitol P 8305 

11. BEETHOVEN: Violin Concerto - 
Heifetz, Boston Symphony (\'luncl:).... RCA Victor LM 1992 

12. ESPANA -Hollywood Bow] Orchestra (Slatkin) Capitol P 8357 

13. PUCCINI: La Boheme- 
De Los Angeles, Bjoerling, RCA Victor Orchestra (Beecham) RCA Victor LM 6042 

14. RACHMANINOFF: Piano Concerto No. 2 
Istomin, Philadelphia Orchestra (Ormandy) Columbia ML 5103 

15. MARIA CALLAS PORTRAYS PUCCINI HEROINES Angel 3.5195 

16. DEBUSSY: Afternoon of a Folio; Noctures; Ravel: Daphnis and Chloe Suite No. 2- 
Philadelphia Orchestra (Ormandy) Columbia ML 5112 

17. DVORAK: Symphony No. 5 ( "New World") - 
Philadelphia Orchestra (Ormandy) Columbia' ML 5113 

18. J. STRAUSS: Waltzes - 
Columbia Symphony (Walter) Columbia ML 5113 

19. BEETHOVEN: Symphonies Nos. 1 and 9- 
NBC Symphony (Toscanini) RCA Victor I- \I 6009 

20, KHATCHATURIAN: Layne Ballet Suite; Kabalevsky: the Comedians 
Philadelphia Orchestra (Ormandy) Columbia CI. 917 

Jazz 
1. ELLA AND LOUIS: Ella 

Fitzgerald and Louis Arm- 
strong.... Verve MC V 4003 

2. AMBASSADOR SA T C H: 
Louis Armstrong 

Columbia CL 840 
Armstrong.. Columbia CL 840 

3. KENTON IN HI -FI: Stan Ken- 
ton Capitol T 724 

4. ELLA FITZGERALD SINGS 
THE COLE PORTER SONG 
BOOK..Verve MC V. 4001 -2 

5. ELLINGTON AT NEWPORT: 
Duke Ellington 

Columbia CL 934 

6. CONCERT BY THE SEA: 
Erroll Garner 

Columbia CL 883 

7. CUBAN FIRE: Stan Kenton 
Capitol T 731 

8. VELVET FIRE: George 
Shearing Capitol T 720 

9. THE DRUM SUITE 
RCA Victor LPM 1279 

10. COAST CONCERT: Bobby 
Hackett Capitol T 692 

Pop Vocal 
1. CALYPSO: Harry Belafonte.. 

RCA Victor LPM 1248 

2. ELVIS: Elvis Presley 
RCA Victor LP \I 1382 

3. JERRY LEWIS JUST SINGS 
Decca DL 8410 

4. BELAFONTE: Harry Bela- 
fonte ..RCA Victor LM 1150 

5. IHY\INS: Tennessee Ernie 
Fort) Capitol T 756 

6. THIS IS SINATRA: Frank 
Sinatra Capitol T 768 

7. DAY BY DAY: Doris Day.... 
Columbia CL 942 

8. THE PLATTERS, Vol. 2.... 
Mercury MG 20216 

9. ELVIS PRESLEY 
RCA Victor LPM 1254 

10. CLOSE TO YOU: Frank Si- 
natra Capitol W 789 

Opera 
1. PUCCINI: La Boheme - De 

Los Angeles 
RCA Victor LM 60.12 

2. VERDI: Aida -Milanov 
RCA Victor LM 61J2 

3. PUCCINI: Madame Butterfly 
-De Los Angeles 

RCA Victor LM 6121 

4. VERDI: La Traviata- Canteri 
RCA Victor LM 6040 

5. PUCCINI: Tusca- Callas... . 

Angel 3508 

e. BIZET: Carmen -Stevens.... 
RCA Victor LM 6102 

7. PUCCINI: La Boheme- 
Tebaldi.. London XLL 462/3 

8. PUCCINI: Madame Butterfly 
-Tebaldi LondonXLLA,8 

9. MOZART: The Magic Flute - 
Streich Decca DX 134 

10. Id OZ ART: The Abduction 
From the Seraglio- \farsltall.. 

Angel 3555 

Reviews and Ratings of 
New Popular- Albums 

BELLY MAY PLAYS FOR DANCING-68 
(t -12 ") 
Capitol T 771 

Billy May cuts some "plain and 
fancy" inslmmeatal capers on a 
group of bouncy rhythm standards 
and romantic ballads ( "So Rare.' 
"Be Honest With Me." "Stumbling;' 
"Bye Bya Blackbird,' ete.). Swingy, 
sophisticated. and In soma cases de- 
lightfully tongue -in -cheek treatments 
with a solid danceable beat and sure- 
fire teen -age appeal, particularly for 
the hipper college trade. 

DECADE ON BROADWAY '46:56 U 
Guy Lombardo and his Royal Cana 
Mani 0-12 ") . 

Capitol T 788 
For this newest packaging, Lombardo 
has chosen a dozen top show tunes, 
spanning the last decade. All are 
sharp up -to -date arrangements in the 
traditional. highly danceable, sweet 
vein. Selections stem from such 
musicals as "Caramel.' "Where's 
Charley." "King and I," "Kismet," 
"Silk Stockings." "Pajama -Game" 
and the current "My Fait Lady." 
Said merchandising. 

ROSIE AT MIDNIGHT 82 
Carmen Cavallaro -Piano solos with 
orchestra directed by Domeacio Savino 
(1 -12 ") 
Decca It. 8359 

HOLLYWOOD AT MIDNIGHT 78 
Andre Provin (1 -12'3 
Decca DL 834r 

LONDON AT MIDNIGHT 75 
Skitch Henderson Ork (1 -12 ") 
Decca DL 8302 

MANHATTAN AT MIDNIGHT 72 
Ellis Larkin (1 -12 ") 
Decca DL 8303 

RIO AT MIDNIGHT 67 
Dante Varella Ork 0-12 ") 
Decca DL 8334 

NEW ORLEANS AT MIDNIGHT u 
Marvin Ash and his Dixie Blue, 
Blowers (1 -12 ") 
Decca DL 8346 

This dx -album mood music series, 
spotlighting various styles of piano 
solo work, utilizes an Interesting title 
integration gimmick, highlighted by 
handsome cover art and a listenable 
selection of material (mostly stand- 
ards). Travel -plus- romance them. 
lends itself to variety of display 
effects by dealers. Instrumental series 
features everything from jazz (by Ash) 
and Latin- American (by Valella) to 
swingy pop- Cavallaro. Provin, Hen- 
derson and Larkin. Fine program. 
mina gems for jocks In search of a 
converse,. piece. 

NIGHT DREAMS 81 
Gordon Jenkins Ork 0.12 ") 
Capitol T 781 

One of the strongest mood albums fn 

recent months. The repertoire-stand- 
ards of the likes of "Moon Over 
Miami." "Drifting and Dreaming" 
and "My Reverie," Is similar to 
other. but there the sameness ends. 
These are excitingly fluid, imagina- 
tive arrangements for big ork, with 
wonderful effects of voices as instru- 
ments. contributed by the Ralph 
Brewster Singers. The instrumental. 
vocal approach is gaining favor but 
this is the tops of the current lot. 
This package with jockey exposure 
in likely to show very strong at 
counters. 

THE ANDREWS SISTERS IN HI- FT....50 
f1.12 ") 

Capitol W 790 
There are 16 tunes in this package - 
representing the top hits of the 
Andrews Sisters -Since the group's 
initial success in pre -war years. "Bei 
Mir Bis Du Schoen,' "Beer Barrel 
Polka," "Rum and Coca Cola," etc. 
The arrangements are the famous 
ones of the girls and Vie Schoen, 
but the sides are all newly- recorded. 
There's a wealth of music history 
here, and perhaps a lot of jocks will 
realize that a couple of decades of 
show business are wrapped up in 
these sides. Hearing the arrangements 
on this album one must conclude 
Schoen was as good as we used to 
think. 

HEAVENLY ECHOES OF 
"MY FAIR LADY" 80 
George Fey'er, Piano (1 -12 ") 
Vox V)( 25 -340 

Here's a new musical slant on the 
smash "My Fair Lady" score. One 
side o' the LP spotlights Feyer's 
tasteful, blithely sophisticated piano 
treatment of the tuneful score 
straight. while the flip features the 
same tunes as various classical com- 
posers might have written them. 
Feyers tongue- in-cheek job (part of 
his night club act) on the latter is 
both imaginative and clever. Fine for 
Feyer fans and provocative material 
for jockey shows. Classical buyers 
might also find it amusing. 

HAPPY BANJOS 79 
The Big Ben Banjo Band (1 -12 ") 
Capitol T 10062 

Prominent British ork man Nord. 
Paramour spotlights the banjo brigade 
In front of small Ike-up including 
rhythm and trumpet. Surprisingly, 
this is a very engaging job with smart 
arrangements of extremely singable 
tunes =like "Four Leaf Clover,' "Bye 
Bye Blackbird," "Japanese Sandman," 
"Alabamy Bound," etc. 'Ibis "sound- 

II" could be a sleeper. Jockeys who 
get It are going to give It exposure 
on Its change-of-pace value. 

FRATERNITY ROSH 1$ 
Boyd Rayburn Ork (1 -12 ") 
Columbia CL. 957 

This one should chalk up plenty of 
tales to the college set. In addition 
to the shrewdly designed tine, the 
album features an amusing cartoon 
on the cover (student being tattooed 
with hie frac insignia) for additional 
campus appeal. Raeburo wraps up 
group of danceable standards In 
smart, swingy arrangements and 
strong terp beat. Selections, soma 
featuring creamy -voiced Ginnie 
Powell on the vocal, include "Blue- 
berry Hill." "Willow Weep for Me." 
and "I'll See You in My Dreams." 
Excellent for jockeys. 

LISTEN -THE CHORDETTES 70 
(1 -12 ") 
Columbia CL 956. 

This is a recoupling of sides formerly 
available in two 10-inch disks. All 
numbers are in the barbershop vein. 
which is the style that first gave 
the group life. Since the original 
emergence of the group on the God- 
frey show, and later as a maker of 
its owe hit single disks, the Chord. 
roes have built a strong name and 
for that reason this grouping of tunes 
like "I'm Drifting Back to Dream- 
land," "When You Were Sweet Six- 
teen," etc., could enjoy a revival of 
interest. Mighty pleasing stuff for 
the legion of close harmony tans. 

LATIN ESCAPADE 78 
The George Shearing Quintet (1 -12 ")' 
Capitol T 737 

This is Shearing in a quite commis. 
cial mood - sultry, Latin -America. 
tunea, -done by the quintet ie CI- 
Iremely danceable style. Songs In- 
clude " Perfidia," "Old Devil Moon" 
"Yours," a Lannleed vendee of 
"Anitra's Dance." etc. There is a lot 
of this type of material as LP's, but 
not too much has the techelcal 
quality of Shearings quintet. 

THE GENTLE ART OF LOY E 74 
Fiat Mathews (1.12 ") 
Dawn DLP 1111 

Accordionist Mat Mathews skillfully 
blends the romantic pop musk Idiom 
with his own jazz technique, and the 
result is a highly salable, of-beat 
mood package, which should appeal 
to Jazz fans as well as the squarer 
sweetheart- set. Quality performances 
In a acetic vein on 12 solid ballads - 
"I'll Be Around," "A Four Day," 
"When Your Love Has Gone." etc. 
Sexy cover photo of blonde In bed 
rates display attention, but dealers 
should also alert jazz buyers as to 
album's tasteful content. 

ANASTASIA 71 
Music From the Sound Track (1 -12 ") 
Decca DL 0400 

Ingrid Briguons first U. S. movie la 
severaI years is big office right now, 
and the tille tune has had good 
singles play. All of which should 
give this sound track package com- 
mercial appeal. The haunting tille 
theme dominates the score, which 
otherwise is rather heavy, particularly 
for pop deejay shows. Cover an 
reproduces newspaper ads used for 
movie. For film fans. 

TWO -A -DAY AT THE PALACE 71 
Benny Fields and Blossom Seeley 
(1.12 ") 
Mercury MG 20224 

Here's a touch of real nostalgia for 
oldsters who bewail the demise of 
valde. Vet couple lay it on heavy, 
Interlarded with reminiscent comment. 
Despite the passage of time, pair have 
not lost the approach which put them 
on top, and either duo or individually 
put over their old sparklers in great 
shape. It's golden banlom fresh off 
the ear, but it's still got the kick. 
Jocks could get same out of "I Love 

Piano," "Old Soft Shoe" and, of 
course, "Lullaby of Broadway." 

A TRIBUTE TO TOMMY DORSEY 
(1 -12 ") 
Paramount Enterprises Lp0 5000 

Tommy Dorsey's most famous tunes 
and arrangements sliced by some 
bener.than- average studio men. Vocal 
work on tunes associated with the 
famous Dorsey vocalists is all han- 
dled by Hi- Co-lace and the Dame. 
Altho the sound is particularly good, 
the real Dorseyphile will recognize 
that it's not the genuine article. Com- 
petition from other sets, featuring 
authentic material by Dorsey, map 
be very tough. 

CAUGHT IN THE ACT 00 
Betty Reilly 11.12 ") 
Unique ULP 118 

Extremely entertaining package and 
fine showcase for comedienne's went. 
Her admirers sill treasure this groove 
ins of her amazing versatility, The 
dozen bands include thrush's own 
treatments of several standards and 
other items which she has made 
panicularly her own. Naturally, sales 
will be predicated on familiarity of 
buyers with the Reilly charm. Stores 
must take it from there. 

(Continued on page 46) 
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NEW 
SENSATIONS 

IN SALES 
FOR MARCH 

FROM 
RCA VICTOR 

RECORDS 

SAUTER FINEGAN ORCH. 321=3 
lux nnl;. 

±. ANALY'SI$ 

THE BIG 

SHORTY 

ROGERS `, 

EXPRES 

SHORTY. 

ROGERS' 

AND HIS 

GIANTS 

A Billy Graham C'rusa.de in Mu.Ste 

by TED 

GEORGE BEVERLY SHEA 
A Billy Graham Grunade in Song 

INTRODUCING THE SABRES, 
The Most Sensational New Singing Group 

in America Today! 

CA`I,CTOR I ÿ'jß, 

N' HIGH W1TH ,r 

THE iSABRES 

The Great Music Themes of Television 

Bob Scobey's Frisco Jazz Bard Clancy Haye 

Wanderin' 
with 
Eddy 
Arnold 

[1::C TO 
._._ ._...!. 

Hugo Winterhalter 

and his Qrch. 

HANK SNOW =22 
Country & Western JAMBOREE).- 

®® 
SWingin' Single Handy Van Horne Swing Choir 

A Billy GrtL41,lerunnde Sermon 
"Problem9 of e`At5,,,ttun Home" 

by BIL GRAHAM 

A Billy Graham Crusade 
with 

the music 
or PAUL 

MICKELSON 

You'll hear a lion's roar of approval from y our customers u hen they see your display 
of this March release. There's something for every "pop" taste ... sweet, swing, jazz, 
religious, western, vocal, instrumental. 

These exciting new albums should help take your 1st quarter sales to a new high. 
Order plenty. Display them prominently. Take full advantage of your great new 
customer- attraction: the dramatic price -cuts on 45 EP's. Call your RCA Victor 
Record Distributor today! He'll be happy to help you turn this release into real sales! 

Your customers hear these exciting New Orthophonie lligh Fidelity recordings best on an 
RCA Victor Pie.. Orthophonie lligh Fidelity "Victrola:'® Nationally Advertised Prices 

45 EP versions at New Lora Price 

$ 1.29 ea. record 
LONG PL.4Y 

only $3.98 ea. 

All in New Orthopltonic High Fidelity 
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RCS VICTOR'S 
offers you importan 

including ul 
-point program 

to increase your traffic, 

sales, profits 

NOW under this new SOR plan your profit picture brightens immediately. 

The retail price on Long Play is $2.98, but your profit margin remains normal on each and every SOR selection. 

NOWthe three monthly SOR selections (classical, popular, jazz) are avail- 

able in your store. Your sales figures swing way up as SOR customers come into your store to pick up one, 

two or all three of the monthly selections. 

NOWyour customers can buy all three of the SOR monthly selections for only 

$2.98 per Long Play album - $1 off on each! (A saving of $3.00 each month, a whopping $36.00 a year 

on record purchases!) 

N OW SOR customers have a choice in bonus albums. In July and again in 

October, coupon holders go to your store to choose one of two pre -selected free recordings -classical or popular. 

NOWthe new SOR plan offers more to your 45 customers. Most monthly 

selections will also be available on three individual 45 EPA's. Coupon holders may buy all three -a $3.87 

value -- for the special SOR price of $2.87. Or they may buy the three EPA's separately for 99t' each, instead 

of the regular price of $1.29. 

remember -- SOR customers will receive 
the colorful, new Monthly Bulletins, directly from 
RCA Victor, describing each month's three special 
selections that they can buy in your store! 

Copyrighted material 
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EW 
ew profit features... 
ark -up on every sale! 

MONTHLY SELECTIONS THAT ARE MORE EXCITING THAN EVER .. . 

Here are the Top Albums for March* 

TOP POP ALBUM -SELLER 

Harry Belafonte 

only $2.98 
to coupon holders 

Belafonte's newest album, featuring ballads 
and folk songs from around the world. It 
contains every facet of his style - from the 
delicacy of his "Danny Boy" to the slam - 

bang drive of his "When the Saints Go 
Marching In." Belafonte, the biggest album - 
seller itt the business, is now ready to pull 
SOR customers into your store! 

LONG PLAY: Lest -1402. 
45 Le: EPA 14402; 2-1402; 3.1402. 

You cart order any quantity of each of the three monthly selections up 
to the number of coupon books you've sold. After the month's coupon has 
expired, the remaining SOR albums become part of your regular stock. 

Your customers hear these exciting recordings best on an RCA Victor 
New Orthophonie High Fidelity "Yictrola"S Phonograph, Nationally 
Advertised Prices. 

TOP RED SEAL ARTIST 

Vladimir Horowitz 

only, $2.98 
to coupon holders 

Horowitz Beethoven 

Moonlight and Waldstein 

Sonatas 

The "Moonlight" and " Waldstein" are prob. 
ably the two most popular of Beethoven's 
piano Sonatas. Horowitz is one of the most 
popular of "the world's greatest artists." 
This unbeatable combination at the special 
SOR price will have classical music -lovers 
flocking to your counter. 

LONG PLAY: LM -2009 

TOP MODERN JAZZ GROUP 

The Johnny Hamlin Quintet 

only $2.98 
to coupon holders 

15. 
! 

Poika,l3ots_atld f49óonbéà!'s 
. ..... <O.rr xe« .n i 

Jazz -lovers' delight! Sweet 'n swinging, 
spicy 'n tart, jazz by the sensational new 
group, The Johnny Hamlin Quintet. Excit- 
ing originals and favorite standards make 
this album a featured SOR attraction for 
every "hip" guy and gal. 

LONG PLAY: IPM -1379. 
45 EP: EPA 1 -1379; 2 -1379; 3-1379. 
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Reviews and Ratings of 
New Classical Albums 

BAINT4AENS: DANSE MACABRE, 
PHAETON; LE ROUET D'OMPBALE; 
LA. JEUNESSE D'HERCULE (1.121. 
1M Pieharmonlc Symphony Orchestra 
at New York, Diehl Mltropoubg, 
Cond. Columbia ML SIM 82 

Lovers of "program music" seek out 
disk. like this one. The coupling of the 
four highly popular shorter works of 
Saint -Scans under the title of the most 
popular "Deese Macabre" is sensible and 
the public should respond. Musically. the 
performance under Mitropoulos baton is 
an appropriately rousing erse -hull of or- 
chestral pyrotechnics. The sound is 
excellent. 

SHOSTAKOVITCH. SYMPHONY NO. I 
UV E MAJOR, OP. le; KABALEVSKY: 

COLAS BREUGNON SUITE, OP. 24 
(11- 12 ")-St. Lod. Symphony Orebestn, 
Vladimir Goisebmaas, Coed. Columbia 
ML 5152 71 
A spirited t ading of two major works 

by contemporary Russian composen. It's 
an interesting coupling. The Kabeleveky 
was written for avowedly political ma- 
sons. The Shostakovich, on the other 
hand, wet written before this outstanding 
composer considered his artistic mission 
to be tied up with his homeland's political 
minion. Both are strong, dramatic com- 
positions and Gotschmann, with the St. 
I.ouli Symphony, responds with a "bpi' 
sound. H( -fl fans will go for this. A 
striking *bum cover insures "Impulse" 
tales. 

Reviews and 
Ratings of New 
Popular Albums 

Continued from page 42 

HEART AND SOUL -THE MUSIC 
OF HOAGY CARMMICHAEL 69 
Sung by Alan Dean with Roben Max- 
well Ork (1 -12 ") 
M-O -M E 3461 

British shiner makes pleasant 
album debut with this collection of 
Carmichael fates. There are some 
fine backing arrangements by Max- 
well's harp and oak which add up to 
much more than an assist. In fact, 
to this ear, the billing could be 
reversed. However, the combined re- 
sults le easy Ilateiina and the singer's 
following will likely go for It heartily. 
"Stardust" and "The Nearnts of 
You" would make eke Jock spina. 

A TOUCH OF PARIS 6S 

Boris Serbek Ork (1 -12 ") 
Epic LN 3317 

Born Sarbek brings a tender poise. 
ant' and appealing foreign flavor to 
this mood music package. Continental 
instrumentals - each showcased in 
richly melodic arrangements- include 
"Domino," " Pigalle," and "Pedant 
Padam." Colorful programming for 
jocks. Album's blggnt selling point 
tho le apt to be its strikingly beauti- 
ful cover photo. 

DVORAK; THE SLAVONIC DANCES 
(COMPLETE) OP. 46 AND OP. 72 
(1 -12") - View State Open; Marlu 
Rosa, Coed. Vanguard VRS 495 78 
The other recorded versions of the 

complete Slavonic Dances (Op. 46 and 
Op. 72) -them are five of, them -are 
available as two record sew. So this disk 
represents bargain for Dvorak collec- 
tors. Both groups are heard in stunning 
performances under Mario Rossi's baton. 

GALA PERFORMANCE (I- 12") -Meaa- 
ben or the Metropollfae Open Aisodr 
doe. Concord 3113 77 
Nine composers and 11 operas are 

represented in this pot- pourri of 14 
favorite arias and duets. Because they 
are favorites. they arc also familiar and 
will satisfy the beginning collector. Per- 
formances by "members of the Metro- 
politan Opera Association" range from 
good to excellent. The disk will cell 

briskly among the general public 

VERDI: OTELLO (COMPLETE) (1 -12") 
-Marla Carbone, Tamara Retread, 
Nicola Farsan, Piero GIndl, Mello 
Pale, Apollo Gnnforle, Corrado Zan 
heal, Enrico Spada; La Stan Open 
Company Chorus and Orchestra, ,tllanf 
Carlo Sahelno, Cored. RCA Camden 
CCI, tel 76 
This is very satisfactory reprocessing 

from old Victor wax of an outstanding 
performance of the opera. Sound is good 
by current standard,, and even with com- 
petition on the complete work stemming 
from such outstanding recordings as those 
available by London and Victor, this 
bargain package (15.94) tan well 8n a 
substantial play from the opera trade. 

DEBUS.SY: PRELUDES, BOOK I (Id2w) 
-Gems, Nevus, Plano. Von PL 
10.180 78 
Meer. Novas' Preludes, like most of 

her unpin disks, rate with the best 
venions available. Interpretations, while 
quite different from Gieseking', are 
eminently interesting and satisfying, and 
weed -wise, these are preferred to the 
low -level sound of the Angel disks,and 
on a par with the also excellent Casa - 
dosus Columbias. The cover, which w 
produces Seurat's "La Grande latte." le 
attractive and suitable to contenta. Earlier 
venions have cut down the market,' but 
this ut should sell moderately and 
steadily. Good demo: "La Danse de 
Puck" on Side Two. 

STRAUSS, SINFONIA DOMESTICA 
OP. 53 (142 ") -Saxon State OrebeMn 
Dresdee, Emu Koawiescbny, toad 
Deena DL 990 7g 
Reading and performance of the work 

are on an obviously high level, so pack- 
age should tinplate collectors. Some rcel- 
lent liner notes will be of pertinent 
assistance t0 the less initiated, and a 
Renoir reproduction on the cover adds 
effective ales bait. Buyers will definitely 
appreciate the meticulous recording by 
Deutche Grammophone. Set had just one 
formidable competitor in the Clemens 
Krauss disking on London. 

SCHUBERT: STRING QUARTET NO. 
14 IN D MINOR ( "DEATH AND THE 
MAIDEN") (1 -12 ") - The Hollywood 
MAW Qaarin. CaOftol P 8389 74 
A distinguished addition to growing 

list of outstanding interpretations of 
chamber music classics by the Hollywood 
Quartet. Like their Other readings, this 
one la marked by clean execution, vigor 

and an emotional balance that makes k 
very potent sales -wise despite heavy com- 
petition. For chamber music enthetiesta 
just beginning a collection this would be 
a fundamental buy; more seasoned collec- 
tors also wilt be strongly templed, psto- 
utarly if the copy they now own doesn't 
match the glowing sound 'of" the Capitol - 
disk. 

WAGNERt D I E MEISTERSINGER 
(HIGHLIGHTS) (1 -12 ")- Annelles Eno- 
pee, Wakgnng Wlndgaesen, Sore New- 
mann. Worttembera Stale Orchestra; 
Ferdinand Lehner, Cond. Deena DI. 
9895 72 
There WO eo great Waanerian sineera 

on the stage today, but some of the best 
that Germany has to offer are on this LP. 
Wolfgang Windgassen is in engagiigiy 
lyric and very capable Walther, and offers 
the "Prize Song" and the "Trial Song." 
Three of Han. Sachs' *ones (thee "Fielder" 
and "Wahn Monologues" and the Final 
Address) are eloquently presented by 
Joseph Herrmann. Anoelics Kupper, the 
Eva, I. heard only in the Third Ace 
Quintet, but makes an above -average im- 
pntsioo. A commendable package, not 
too far behind London e "Meistersinger 
Highlights" set. Should move in modest 
quantities to Wagneritn, 

WEBER: DER FREISCOIUT IH1GH- 
LIGHTS) (1. 12")-Rlla Strekk, Aaay 
Seblemm, Wotfpeg WIndgaasee, sad 
Hermann Uhde. Various Orchestra 
Dacca DI, 9896 71 
Admittedly "Freischutt' is not popu- 

lar opera in this country, but this set 
contains so much fine Singing that h 
deserves a bit of pushing on the dealers' 
part. The remarkable coloratura, Riss 
Streich, la getting following among 
discophiles and they will thoroly 'ploy 
her in the arias "Kommt' Ele Sehtanker 
Bursch" and "Eiost Tracumte }denier Set - 
gee Base." Anny Schlemm is less will 
known here, but she sings wilh note- 
worthy skill. Wolfgang Windaasen and 
Hermann UM, manage their arias hand- 
somely. Four different orchestra sae in- 
volved hen, all do well enough. 

SCHUBERT SYMPHONY NO. 7 Lwl C 
MAJOR (1.12") - Bamberg Symebony 
Orebestra; Jones Perk., Coed, Vox PL 
16200 4$ 
There's excellent sound here, and a 

clear, craftsmanlike and rigorous reading 
by Perlea, for whom admiration keep* 
growing. Since.Duca bas cut its gnat 
Fumangler version down to tingle 
12 -inch, however, that one, at 13.98, has 
to be more attractive than this one at 
54.98. Some buyers also will place sound 
second, and prefer the Bruno Walter for 
its warm, glowing qualities. Then there's 
Toscanini, whose name mates for an 
easier sale. Good as this is, it faces a 
tough battle. 

THE ART OF ELISABETH RETHBERG 
(1.12") -RCA Camden CAL 335 -.44 ..44 
Collector can appreciate the impor- 

tance of this LP, It again makrs available 
tome of the most prized shellac rides of 
Rethberg, including the "Wilton Bone" 
and "Ave bfarii' from Verdes "Otello," 
"Ma Dall' Mido Stelo" and "Morro, Ma 
Prima in Orarla" front "The Marked 
Bel, the "KIng of Thule" aria from 
Gounod's "Faust;' "Trait Ihr da Schiff" 
from Wagner. "Flyina Dutchman" aid 
light aria from operettas by J. Strauss 
and Suppe. In the 1930'x, these were 
models of musicianship and beautiful 
singing, and they hove more Lean 
passing interest today. Sound has been 
amazingly brightened up. 

R. STRAUSS: EIN HELDENLEBEN 
(1 -12 ") - The Pbinarmoak Symphony 
Orchestra of New York: N torn Mend- 
berg, Coud. RCA Canute. Cal 337 . . .. W 
"Ein Heldenlobco" was oce of lie late 

Reviews and Ratings of 
New Jazz Albums 

MEL TORME SINGS FRED ASTAIRE..87 
(1.12 ") 
Bethlehem RCP 601 

Torme k Monad here in material that's 
smart and well -utted to his own 
Jazrorimled vocallrtice. These dozen 
tunes which include "The Way You 
Look Tonight," "They Can't Take 
That Away From Me," "Cheek to 
Cheek" etc., are all closely sssoci- 
ated with Pred Astaire, which means 
that they are well- remembered pie 
tunes. There a convincing but never 
o verbearing Jan backing by Marty 
Paich and his "Dub - Ten,." The 
smart repenoire can give thle a jump 
over competing Tonne fare oe the 
market. 

THIS IS HOW , FEEL 
ABOUT JAZZ: QUINCY JONES tl 
0.12") 
ABC -Paramount ABC 149 

Quincy Jones N one of the best 
things Mat bas happened to Sara in 
many years , a young arranger - 
composer who can write modem, but 
with an understanding of the basic, 
timeless spirit of the idiom. He prop- 
erly appreciates the blues and the 
Importance of forceful dolor in an 
arrangement. It's all here In this 
excellent album, one t. a strong 
ABC -Paramount release. Best solos 
are by trumpeter An Farmer and 
immune Lucky Thompson. both 
giants - and by Gene Quill, Phil 
Woods, J. Cleveland, Zoot Sims and 
Charlie Hinges. Plenty of name tal- 
e nt here to sell, and an excellent 
cover to display. This will sell if 
demonstrated. To "A Steepin' Bee." 

BIRTH OF TIRE COOL $4 
Mlles Davis (1.12') 
Capitol T 762 

A re -Issue of some of the most 
brilliantly played and most original 
material to have been recorded in 
the early part of the "cool" period 
(1949- 1950). Originally available in 
Capitol's "Classics in Jazz" aeries, 
these telethona have as much, and 
maybe more, to say today than when 
they were first issued. It represented 

meeting of the minds of Davis, 
Gerry Mulligan and arranger Gil 
Evans; the band essentially was the 
nine -men group that Davie led at the 
Royal Roost in New York to Septem- 
ber 1948. "Move" "Jeer," 'Bop 
llcity," "Bodo" and mop of the 
other tide. have truly become classics. 
This LP matt be 
seller as long se then L suck 
thing as jeer. 

A NIGHT Ai COUNT BASIIEM 83 
Featuring Joe Williams (1 -12 ") 
Vanguard VRS 8308 

Jobe Hammond taped sensational 
session at Count Basle's Bar in Har- 
lem and this disk is the result. Basie 
himself serves as an informal ems.' 

bfeogelberae specialties; Indeed It is pos- 
sible that he was its greatest interpreter. 
it is ad that hi -fl came too late to 
accurately reproduce the coloration and 
range of dynamics that characterized big. 
usual reading of this score. For the 
Strauss enthusiast, it Is good to have a 
revival of this pre -war waving, On It Is 
but pan Impression of what wu s 
truly fabulous performance. For the col- 
lector only, 

ALREADY A SMASH HITI 

on the disk, Introducing the numbers 
and the blowers and at one point, 
even introducing Leonard Feather. 
who in turo opens the curtain on Joe 
Williams. Williams contributes three 
arcat blues lobs in "Moro Than On 
for My Baby," "Sent for You Yes- 
terday." and Y Want a Little Girl. 
Then the sitters -in- Emmett Berry, 
Bobby Donaldson, Vic Dickenson, 
Aaron Bell with some outstanding ad 
lib blowing by Marlowe Morris on 
organ and Hobbit Henderson on 
Piano. take their nomi In five other 
swinging improvisations. Sound on 
this disk is superior and its very 
solid, salable stuff. 

DON ELLIOTT AT THE 
MODERN JAZZ ROOM 83 
(1.12") 
ABC -Paramount ABC 142 

The Don Elliott fan clioue has been 
growing steadily and rapidly. and 
each of his albums seems to do 
better than the one before. This 
one was cut at a club. on location, 
and it has the sparkle and sponta- 
naiety that can come only with live 
audience on hand. Elliott this trip 
plays everything BUT mellophone, 
and he sounds great on trumpet, 
vibra. bongo and on the one varied, 
showmaslike vocal. Pianist Bob Cor- 
mie is another fine solo contributor. 
Good selection of standard and show 
tunes helps, as does the pleasant, 
colorful cover. A standard stock 
item for all shops. 

BLUE SERGE 81 
Serge Chaloff (1.12 ") 

Capitol T 742 
Of the )au sets out by Capitol in 
the last few years by small modem 
groups, the only real standouts have 
been Chaloff a first. "Boston Blow. 
Up." and Mk one. The incomparable 
baritone sasman represents Bird 
Parker's idiom on the big hom, blow- 
ing with light- footed grace and deep- 
down funky wailing. This is a happy, 
fresh, spontaneous lam-fest that 
swings mightily from start to finish. 
Three more magnificent moderns help 
out - Leroy Vinneger, bass; Philly 
Joe Jones, drums; Sonny Clark, 
piano. Chaloff's long absence from 
the scene may. necessitate new 
introduction to much of the public, 
but put the needle down anywhere 
on this disk and there's good 
chance you'll sell it. 

MELLOW MOODS OF JAZZ $4 
(1 -12 ") 
RCA Victor LPM 1365 

A "Save on Records" selection Is 
December,-this is is solid commercial 
entry. Whlle this is a "backgrmmd" 
or "mood" type LP, it is in a Jan 
context and anything but musically 
innocuous. Three arrangers -Ralph 
Burns, George Sirvo and Bill Sots - 
meyer -were given a big band for a 
session apiece and each produced 
some highly attractive settings for 
some lovely. but neglected popular 
songs of the past. "Pastel Blue," 
which features the trombones of 
titbit Green and Lou McGarity, 
would be a good demo band. The 
music Is varied,. but it is relaxed, 
melodic, danceable stuff that will 
bare wide general appeal. 

(Continued on page 60) 

with Orchestra Conducted by Gus Leven.) 

THE MAN WHO PLAYS THE MANDOLINO 
(ns tae G.M Mele. Piper', 'lea TbeasNM gedlM.i') 

Record No. 3648 
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ORIGINAL NO. I 

-the whole trade's 
excited about 

this one! 

CR-501 

HOSPITALITY 
BLUES 

written and performed by 

DOUG HARRELL 
b/w 

EXSANGUINATION 
BLUES 

b/w 

A -PLUS IN LOVE 

CR -430 

ORIGINAL NO.2 
-next sensation of the 

record- buying set... 

probably the funniest 

recording ever waxed! 

(Distributed in Canada by spatun of Canada. Ltd) 

Distributed by AM -PAR Record "`Cor 

distributors of ABC -Paramount! tfliLuniaL RECORDS 

Copyrighted material 
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41840110R ROLL OF HITS 
The Billboard's Music Popularity Charts e e * POP SONGS FEBRUARY 23, 1957 

ni. 
Week 

TRADE MARK REG. 

THE NATION'S TOP TUNES 

Weeks 
Last on 
Week Carl 

1. Young Love 
By Carole Joyner -Ric Caney-Published by Lowery Music (BM!) 
BEST SELLING RECORDS: T. Hunter, Dot 15533; S. James, Cap 3602. 

RECORDS AVAILABLE: R. Cartey -Jive Tones, Vic 20.6751; Crew Cuts, Mercury 
71022. 

2. Don't Forbid Me 
By Singleton -Published by Roosevelt (BMI) 
B EST SELLING RECORD: P. Boone, Dot 15521. 

RECORD AVAILABLE: E. Tubb, Dec 30219. 

3. Too Much 
By Leo Rosenberg Bernard Weinman- Published by Southern Belle -Elvis Presley 

(BMI) 
B EST SELLING RECORD: E. Presley, Vic 20.6600. 

4. Banana Boat Song 
By Arkin, Carey, Darling- Published by E. B. Marks- Bryden (BM!) 
BEST SELLING RECORD: Tarrico, Glory 249; Fontane Sisters, Dol 15527. 

OTHER RECORDS AVAILABLE: Buchanan á Goodman, Euniverse 103; Johnnie 
& Jack, Vie 206777; S. Lawrence, Coral 61761; S. Vaughan, Mercury 71020. 

5. Singing the Blues 
By Endaley- Published by Acuff -Rose (BM() 
B EST SELLING RECORDS: O. Mitchell, Col 40769; M. Robbins, Col 21545. 

11. Cinco Robles 
By Dorothy Wright -Larry Sullivan -Published by Warman (BMI) 
REST SELLING RECORD: R. Arms, Era 1026. 

RECORDS AVAILABLE: D. Elliott, RPM 483; 1. PaulM. Ford, Cap 3612; L. Welk, 
Coral 61765 

12. Love Me Tender 
By Elvis Presley, Vera Matson -Published by Elvis Presley Music (BMI) 
REST SELLING RECORD: E. Presley. Vic 20 -6643. 

RECORD AVAILABLE: H. Rene, Vie 20.6721. 

1 8 

2 9 

5 5 

4 9 

3 17 

Week 

For survey week ending February 13 

Week. 
Last ea 
Week Gast 

6. Banana Boat (Day-0) 
By Belafonte- BurgeasAttaway- Published by Shari (ASCAP) 

BEST SELLING RECORD( H. Belafonte, Victor 20 -6771. 

7. Moonlight Gambler 
By Hilliard- Springer -Published by E. H. Morrie (ASCAP) 

REST SELLING RECORD: F. Leine, Col 40780. 

RECORDS AVAILABLE: W. Atwell, London 1724. 

8. Marianne 
By Gilkyson -Dehr- Miller- Published by Montclare (BM!) 
BEST SELLING RECORDS: T. Gilkyson, Col 40817; 'Moppet*, Dot 15537. 

RECORDS AVAILABLE: B. Ives, Dec 30217; Lane Brothers, Vie 20.6610. 

9. True Love 
By Cole Poser- Published by Buxton Hill (ASCAP) 
BEST SELLING RECORD: Bing Crosby -Grace Kelly, Cap 3507. 

RECORDS AVAILABLE: K. Kellen, Dec 29959; 2. Food), Verse 2018; M. Whiting, 
Cap 3473. 

10. Blue Monday 
By D. Bartholomew -A. Domino -Published by Commodore IBMH 

ZEST SELLING RECORD: F. Domino. Imperial 5417. 

Second Ten 

14 5 

13. Blueberry Hill 
By Lew). StockRose- Published by Chappell (ASCAP) 

B E67 SELLING RECORD: F. Domino, Imperial 5407. 

RECORDS AVAILABLE: C. Alaimo Quartet, Ken 6753; L. Armstrong, Decca 
30091. 

14. You Don't Owe Me a Thing 
By Robbins -Published by Acuff -Rose (BM!) 
BEST SELLING RECORD( J. Ray, Col 40603. 
RECORDS AVAILABLE: M. Robbins, Col 40706; La Dell Sisters, Mercury 70861. 

15. Green Door 
By Davie á Moore- Published by 1166!y (BMI) 
BEST SELLING RECORD: J. Lowe, Dot 15416. 

9 19 

11 20 

15 6 

12 22 

21. *Love Me 
By Terry !.sibs( -Mike Stoller- Published by Hdl á Range (BM!) 
RECORD AVAILABLE: E. Presley, Vic.. 

21. Love Is Strange 
By Ethel Smith -Published by Ben Ohara (BM!) 
RECORD AVAILABLE: Mickey á Sylvia, Groove 0175; Luther á Little Eva, King 

5010. 

23. Who Needs You 
By Stillman-R. Allen -Published by Korwin (.ASCAP) 
RECORDS AVAILABLE: Four Lads, Columbia 40611. 

6 6 

6 11 

13 3 

8 22 

9 7 

16. Wrangle Wrangle 
By Jones -Published by Disney (ASCAP) 
BEST SELLING RECORD: F. Parker, Disneyland F 43. 

RECORDS AVAILABLE: R. Alien, Dec 30205; L. Dreslar, Mercury 710)0; M. Griffin, 
Dec 30131; B. Hayes, ABC Paramount 9785; V. Monroe, \pic WBY.56. 

18 3 

17. I Dreamed 
By C. Ores. -M. Moore -Published by trinity (BMI) 
REST SELLING RECORD: B. Johnson, Bally 1020. 

18. Since I Met You Baby 
By Ivory Joe Hunter -Published by Progressive (BMI) 
REST SELLING RECORD: L 1. Hunter. Atlantic 1111. 

RECORDS AVAILABLE: M. Bee, Dot 15517; M. Carson, Col 4039. 

19. Anastasia 
By Webster- Newman -Published by Leo Feist (ASCAP) 
BESI SELLING RECORD: P. Boone, Dot 15521. 

RECORDS AVAILABLE, L. Ifolmes, M -G -M 12392; )ones Boys, Liberty 55046; G. 

Lombardo, Cap 3601; R. Williams, Kapp 169; V. Young -A. Newman, Dec 30164. 

18 8 

17 12 

23 4 

20. Butterfly 

Third Ten 

16 14 

22 6 

27 2 

24. Gonna Get Along Without Ya Now 27 12 
By Milton Kellem- Published by Kellum (ASCAP) 
RECORDS AVAILABLE: T Brewer, Coral 6(M76; Patience á Prudence, Liberty 55040. 

24. Jamaica Farewell 
By Lord Burgess -Published by Shari Music (ASCAP) 

RECORD AVAILABLE: H. Belalumt, Vie 20.6663. 

23 10 

WARNING -The title ...L)\VR ROLL OF HITS" is a registered trade -mark and the listings of the 

hits has been copyrighted by the Billboard. Use of either may not be made without The Billboard's 
consent. Requests for such consent should be submitted in writing to the publishers tel The Billboard 
at The Billboard, 1564 Broadway, New York 36. N. Y. 

By A. September -Published by Mayland- Presley IBM!) 
BEST SELLING RECORDS: C. Gracie, Cameo 105, Andy Williams. Cadence 1306. 

RECORDS AVAILABLE: B. Allen, Eldorado 505; B. Carroll, Bally 1028; B. Johnson, 

King 5014; B. Williams, Coral 61795. 

24. Knee Deep in the Blues 
By Endsley- Published by Acuff -Rose (BMI) 
RECORDS AVAILABLE: G. blitchelL Col 40820; M. Robbins, Col 40115. 

27. Rock -a -Bye Your Baby 
By Jean Schwann, Joe Young, Sam Lewis -Published by Warock.Mills (ASCAP) 

RECORD AVAILABLE: J. Lewis. Dec 30124. 

28. Can I Steal a Little Love 
By Phil Tumineflo- Published by Northern Music (ASCAP) 
RECORDS AVAILABLE: J. Daley, Dec 30)63; F. Sinatra, Cap 3608. 

28. Jim Dandy 
By Chau -Published by Raleigh (BM!) 
RECORD AVAILABLE! L. Bober, Miami! 1116. 

30. Teen -Age Crush 
By Audrey .Allison -Joe Allison- Published by Central Sours, Inc. (BMI) 
RECORDS AVAILABLE: T. Sands, Cap F3639. 

23 3 

20 13 

26 4 

Not available as a Pop Single. Available on RCA Victor 45 EPA-992 and on the 
RCA Victor 33'h "Elvis' LPN! 1312. 

The Honor Roll of Hits comprises the nation's top tunes according 
to record and sheet soles, disk jockey and juke box performances 
as determined by The Billboard's weekly nationwide surveys. 
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' OVER 565,000 SOLD IN FIRST iIi40* D 

...VA ,-i 

RECORD NO. 3639 

The Nation's Fastest Rising Star 

TEEN-AGE CRUSH 
and 

HE DEE HOOTIE 
(Cutie Wootie) 

Copyrigh1(,..1 mate:Jai 
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Best Sellers in Stores 
For survey week ending February 13 

RECORDS are ranted m order of their current national militia 
Importance at the retail level, a determined by no Billboard's 
weekly survey of the top volume dealers In every important market 
area. When eignifcam action is reported on both aides of 

record. points are combined to determine 
poshion on the chart. In such case, Weeks 

lib both side. ere listed in bold type, the Last on 
Week leading side on top. Week Chen 

1. TOO MUCH (BMI) -E. Presley 
Playing for Keeps (BMt) -Vic 20.6800 

1 5 

2. YOUNG LOVE (BMI) -T. Hunter.... 2 8 
Red Sails In the Sunset (ASCAP) -Dot 15533 

3. DON'T FORBID ME (BMI) -P. Boone 3 10 
Auastasia (ASCAP) -Dot 15521 

4. YOUNG LOVE (ßA11) -S. james 
You're the Reason (l'm in Love) (BMI) - 

Cap 3602 

4 8 

5. BANANA BOAT (DAY-0) (ASCAP)- 
IL Belafonte 5 7 

Stu-0 (ASCAP) -Vie 20.6771 

6. SINGING THE BLUES (BAD- 
G. Mitchell R 17 

Crazy With Love (ASCAP) -Col 40769 

7. BANANA BOAT SONG (BMI)-Tarriers 7 10 
No IHdio' Place (BMI5 -Glory 249 

8. MOONLIGHT GAMBLER (ASCAP)- 
F. Laine 8 11 
Lotus Land (ASCAP) -Cot 40780 

V. BLUE MONDAY (BMI) -F. Domino.. 9 7 

What's the Reason (I'm Not Pleasing You)? 
( ASCAP)- Imperial 5417 

le. MARIANNE (BMI) -T. Gilkyson 11 2 
Goodbye. Chiquita (B511)-Col 40817 

11. YOU DON'T OWE ME A THING 
(BMI) -J. Ray 10 5 

Look Homeward. Angel (BAH) -Col 40803 

12. WRINGLE WRANGLE (ASCAP)- 
F. Parker 10 3 
Wringle Wrangle /Camarata (ASCAP)- 

Disneyland F 43 

13. LOVE IS STRANGE (BMl)- 
Mickey & Sylvia 12 7 
t'm Going Home (10.11)- Groove 0175 

13. WHO NEEDS YOU? (ASCAP)- 
Four Lads 22 2 
It's So Easy to Forget (B:HI) --Col 40811 

15. BUTTERFLY (BMI) -C. Gracie - 1 

Ninety-Nine Ways (BMI) -Cameo 105 

16. TEEN -AGE CRUSH (BAiI) -T. Sands. - 1- 

Hop Dee Hostie (BMI) -Cap 3639 

17. MARIANNE (BMI)- Hilltoppers 25 2 
You're Wasting Your Time (ASCAP)- 

Dot 15537 

18. BLUEBERRY HILL (ASCAP)- 
F. Domino 15 20 
Honey Chile (B311)- Imperial 3407 

19. ROCK -A -BYE YOUR BABY (ASCAP)- 
J. Lewis 13 14 
Come Rain or Come Shine (ASCAP)- 

Dec 35124 

20. JIM DANDY (BMI)-L. Baker......... 17 4 
Tra La La (BMI)- Atlamie 1116 

21. JAMAICA FAREWELL (ASCAP)- 
H. Belafonte 18 10 

Once Was (ASCAP) -Vic 20-6663 

22. CINCO ROBLES (BMI) -R. Arms - 1 

World is Made of Liza 03311) -0.0 f026 

23. KNEE DEEP IN THE BLUES (BMI) - 
G. Mitchell 21 2 

TAKE ME BACK (ASCAP)- 
Col 40820 

24. *LOVE ME (BMI) -E. Presley 22 14 
Vic EPA -992 

25. LOVE ME TENDER (BMI) -E. Presley 18 
Any Way You Want Me (ASCAP)- 

Vic 206643 

* (Not available as a Pop Single. Available on 
RCA Victor 45 EPA -992 and in RCA Victor 
3315 "Elvis' LPM 1382) 

10 

Most Played in Juke Boxes 
For survey week ending February 13 

RECORDS are ranked in order of the greatest number of plays Io 
juke boxes ihnwut the country, as determined by The Billboard'. 
weekly survey of the nation's juke box operators. When sianlliueof 

play is reported on both sides of record, 
points are combined to determine position Week. 

mio on the chart. lo such a case, both sides tae Last ow 
Week listed in bold type, the leading side on top. Week CUM 

1. DONT FORBID ME (BMI) -P. Boone. 2 7 
Anastasia (ASCAP) -Dot 15521 

2. YOUNG LOVE (BMI) -T. Hunter.... 3 5 
Red Sails In the Sunset (ASCAP) -Dot 15533 

3. SINGING THE BLUES (BMI) - 
G. Mitchell - 1 16 
Crary With Love (ASCAP) -Col 40769 

4. YOUNG LOVE (BAiI) -S. James 4 5 
You're the Reason (I'm in Love) (FMI)- 

Cap 3602 

5. TOO MUCH (BMI) -E. Presley 7 3 
Playing for Keeps (11M1)-Vic 20-6800 

6. MOONLIGHT GAMBLER (ASCAP)- 
F. Laine 5 8 
Lotus Land (ASCAP) -Col 40780 

7. BANANA BOAT SONG (BAI)- Tarriers 6 7 
No HMI." Place (HMO-Glory 249 

8. BLUE MONDAY (BMI) -F. Domino.. 9 5 
What's the Reason (I'm Not Pleasing You) 

(A SCA P)-Int pet i al 5417 

9. BANANA BOAT SONG (DAY -O) 
(ASCAP) -H. Belafonte 11 4 

Star-0 (ASCAP) -Vic 20-6771 

10. BLUEBERRY HILL (ASCAP)- 
F. Domino S 19 
Honey Chile (BND- imperial 5407 

11. GREEN DOOR (BMI) -J. Lowe 10 20 
(The Story of) The Little Man in Chinatown 

(BM11 -13ot 15486 

12. YOU DONT OWE ME A THING 
(BMI) -J. Ray 14 3 
Look Homeward, Angel (8141) -Col 40803 

13. LOVE ME TENDER (BMI) -E. Presley 13 18 

(ASCAP) -Vic 20 -6643 

14. MARIANNE (BMI)- Hilltoppers 1 

You're Wasting Your Time (ASCAP) -Dot 15537 

15. I DREAMED (BAIT) -B. Johnson y,18 2 
If 11's Wrong to Love You (BM-Rally 1020 

16. *LOVE ME -E. Presley 12 11 
Vie EPA -992 -)1MI 

17. JAMAICA FAREWELL (ASCAP)- 
H. Belafonte - 1 

Once Was (ASCAP) -Vic 20-6663 

18. BANANA BOAT SONG (BMI) - 
Fontane Sisters - 1 

Honolulu Moon (ASCAP) -Dot 15527 

19. MARIANNE (BM11) -T. Gilkyson - 1 

Goodbye, Chiquita (6611) -Col 40817 

20. YOUR WILD HEART (ASCAP)- 
J. Layne - 1.. 

Dum Dom ( ASCAP)- Mercury 71038 

20. ROCK -A -BYE YOUR BABY (ASCAP)- 
J. Lewis 16 8 
Come Rain or Come Shine (ASCAP) -Dec 30124 

* (Nol available as a Pop Single. Available on 
RCA Victor 45 EPA -992 and in RCA Victor 
3315 "Elvis" LPM 1382) 

Best Selling Sheet Music 
Tunes are ranked in order of their current 

acning bnportance 81 the sheet music jobber level. 

Weeks 
s This Lau sec 

Week Week Chart 

I. Young love (Lówety) 2 8 

2. Banana Boat Song (E. B. Marks- Bryden) 1 6 

3. Troe Lore (Seelen Hill) 3 22 

4. Lose Me Tender (Presley) S 19 

5. Staging the Blues (Acuff -Rote) 4 14 

'6. Ono Robles (Warman) 7 2 

7. Don't Fortsld Me t000nnoelt) d 

0. Anastasia (Feist) 9 8 

9. Blueberry Hill (Chappell 12 15 

Ie. Gonna Get Along Without Ye Now (Kellam) 14 6 

II. Green Door (Trinity) 11 18 

12. Moonlight Gambler (E. H. Monis) 16 5 

13. Too Much (Southern Bette- Presley) 13 3 

14. Coady, Oh Clods (E. B. MarksBryden) S 16 

15. Slam I Met Yeti Baby (Progressive) 14 3 

Most Played by Jockeys 
For survey week ending February 13 

SIDES am ranked In order of Me greatest nombee of plays on 
disk jockey radio shows thruout the country. 
Resulte aro based on The Billboard's weekly Week. 

TNe survey among the nation's disk lockcye. Lau me 
Week The reverse sido of each record is also Usted. Week Chart 

I. YOUNG LOVE (BMI) -T. Hunier.... 1 8 
Red Sails In the Sunset (ASCAP) -Dot 15533 

2. YOUNG LOVE (BMI) -S. James 2 8 
You're the Reason (I'm ln Love)(BMI)- 

Cap 3602 

3. DONT FORBID ME (BMI) -P. Boone. 3 9 
Anastasia (ASCAP) -Dot 15531 

4. TOO MUCH (BMI) -E. Presley 4 4 
Playing for Keeps (BMI)-Vic 204800 

5. BANANA BOAT SONG (DAY-0) 
(ASCAP) -H. Belafonte 5 7 
Star-0 (ASCAP) -Vic 20.6771 

6. MOONLIGHT GAMBLER (ASCAP)- 
F. Laine 7 11 
Lotus Land (ASCAP) -Co] 40780 

7. SINGING THE BLUES (BMI) - 
G. Mitchell 6 17 
Crary With Love (ASCAP) -Col 40769 

8. BANANA BOAT SONG (BMI)- Tarriers 8 9 
No Hidin' Place (BMI) -Glory 249 

9. BLUE MONDAY (BMI) -F. Domino.. I1 5 
What's Me Reason (I'm Not Pleasing You)7 

(ASCAP)- imperial 5417 

10. YOU DONT OWE ME A THING 
(BMI) -J. Ray 10 6 
Look Homeward, Angel (BMI) -Col 40803 

11. MARIANNE (BMI) -T. Gilkyson 13 3 
Goodbye, Chiquita (13140-Col 40817 

12. MARIANNE (BMI)- Hilltoppers 12 3 
You're Wasting Your Time (ASCAP) -Dot 15537 

13. I DREAMED (BMI) -B. Johnson 9 11 
If It's Wrong to Love You (BMI) -Bally 1020 

14. WHO EE NEEDS YOUI(ASCAP)- 
Four 15 2 
It's So Easy to Forget t11141)-Col 40811 

15. LOVE IS STRANGE (BMI)- 
Mickey air Sylvia 14 3 

I'm Going Home (BMI)- Groeve 0170 

16. BANANA BOAT SONG (BMI) - 
Fontane Sisters 17 7 
Honolulu Moon -Dot 15527 

17. CAN 1 STEAL A LITTLE LOVE? 
(ASCAP) -F. Sinatra 22 2 
Your Love for Me (BMI) --Cap 3608 

18. KNEE DEEP IN TIIE BLUES (BMI) 
G. Mitchell 19 3 
Take Me Back (ASCAP) -Cel 40820 

19. WITHOUT LOVE (BMI) - 
C. McPhatter - 1 
1 Make Believe (BM-Atlantic 1117 

20. BANANA BOAT SONG (B3.11)- 
S. Vaughan - 5 

I've Got a New Heartache (B371)- Mercury 71020 

21. PLAYING FOR KEEPS (BMI) - 
E. Presley 24 2 
Too Much (13M1)-Vic 20.6800 

22. BALLERINA (ASCAP)- 
Nat (King) Cole - 1 
You Are My Firs Love (ASCAP)z-Cap 3619 

23. TRUE LOVE (ASCAP) 
B. Crosby -G. Kelly =' 21 21 
Well, Did You Emit? (ASCAP) -Cap 3507 

2:3. CINCO ROBLES (BMI) -R. Amts 2 
World Is Made of Lisa 03311)-Era 1026 

25. CHANTEZ CHANTEZ (ASCAP)- 
D. Shore - 1 
Honkeytonk Heart (ASCAP) -Vic 20.6792 

Copyrighted m aloe al 
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11 PAGE 
a double barreled hit... 

THE L 

,e4N. AN'S ROSES 

THE WALL 

POOR MAN'S ROSES 
MERCURY 71059 

outstanding new release by the 

GAYLORDS 
OPEN THE LETTER 

AND 

DUM-DE-DUM SONG 
MERCURY 71051 

MERCURY IHICORO CORPORATION, CHICAGO, ILLINOIS 

Copyrighted material 

www.americanradiohistory.com

www.americanradiohistory.com


52 The Billboard's Music Popularity Charts POP RECORDS FEBRUARY 23, 1957 

P SEILERS 
JONI JAMES 

DAM ROSE 

JONI SINGS Mirgt° Songs by 

YiUOR YOUNG and 

FRANK LOESSER DVS 

X1343 E X1344 X1343 

and 

GOOMBAY CARNIVAL 
THE CONFIDENTIAL 

CLUB ORCH. 
RECORDED IN NASSAU, B. W, I. 

E3359 
X1232 X1233 X1254 

WINTER WONDERLAND 
RAY CHARLES SINGERS 

E 3387 
X1287 X1288 X1289 

From MGM Filmi 

K12430 MGM 12430 

ROBERT MAXWELL 
His Harp d, Orch. 

SONG 

OF THE 

NAIROBI 

TRIO 
(SOLFEGGIO) 

K12410 MGM 12410 

SPECIAL! 

CONNIE. 
FRANCIS 

NO OTHER 

ONE 
and 

I LEANED 
ON A MAN 

(from Warner Bros.' film 
"The Big land" 

K12440 MCM 12440 

ROßßIN HOOD 

DONT PROMISE 

Music Recorded Directly From 
the Sound Track of the MGM 

Picture 

EDGE OF THE CITY 
E3501 ST 

D'ARTEGA & His Orch. 

DEAN JONES 

SONG OF THE 
OX DRIVER 

and 

HIS GREAT 
REWARD 

K12429 MGM 12429 

STRADIVARI 
CHAMPAGNE 

E3446 X1339.81340.81341 

DICK HYMAN 

THREE PENNY 

TANGO 

THE RED CAT 

PLAYI HEART SERI 

RON 
HARGRAVE 

ONLY A 
DAY DREAM 

and 

LATCH ON 
512422 MGM 12422 1(12415 MCM 12415 

Territorial Best Sellers 
For survey week ending February 13 

Listings are based on late reports secured from top dealers in each of Lite markets llstcd. 

Atlanta Los Angeles 
1. Banana Boat IDay -0) H. Belafonte. Vic. 
2. Singing the Blues, G. Mitchell, Col. 
3. Young Lore, S. lames, Cap. 
4. Moonlight Gambler, P. Leine, Col. 
O. Don't Forbid Me, P. Boone, Dot 
6. Jamaica Farewell, H. Beatone, Vic. 

Baltimore 
L Young Lore. S. James, Cap. 
2. Too Much, E. Presley, Vic. 
3. Bernina Boat (Day -0), H. Belpfonlc, Vic. 
4. Butterfly, C. Gracie, Cam. 
S. Lucky Lips, R. Brown, All. 
6. Late Is Strange, Mickey & Sylvia, Gry 
7. Jim Dandy, L. Baker, Atl. 
8. Don't Forbid Me, P. Boone, Dot 
9. Young Lose, T. Hunter, Dot 

10. Little by Little, M. Mario, Pmt. 

Boston 
1. Marianne, T. Gilkyson, Col. 
2. Young Love, S. James, Cap. 
3. Too Much, E. Presley, Vic. 
4. Who Needs Yoo, Four Lads, Col. 
9 Wonderful, Wonderful, J. Mathis, Col. 
6. Don't Forbid Me, P. Boone, Dot 
7. Young Love, T. Hunter, Dot 
8. Chaco Robles, R. Arms, Era 
9. On My Word of Honor, Platters, Mer. 

10. Banana Boat IDay -0), H. Belafonte, Vic. 

Buffalo 
1. Y'onng Love, T. Hunter, Dot 
2. Sbralog the Blues, G. Mitchell, Col. 
3. Banana Boat (DayO), H. Belafonte, Vic. 
4. Too Moth, E. Presley, Vic. 
O. Marianne, Hilitoppers, Dot 

Chicago 
1. Young Love, T. Hunter. Dot 
2. Too Much, E. Presley, Vic. 
3. Banana Boat (Day -0), H. Belafonte, Vic. 
4. Don't Forbid Me, P. Boone, Dot 
O. Marianne, Hilitoppers, Dot 
6. Moonlight Gambler, F. Laine, Col. 
7. Wriggle, Wrangle, F. Parker, Dal. 
S. Marianne, T. Gilkyson, Col. 
f. I Lova My Baby, J. Corey, Col. 

10. Who Needs You, Fout Lads, Col. 

Cincinnati 
1. Don't Forbid Me, P. Boone, Dot 
2. Young Lore, S. James, 
3. Moonlight Gambier, F. Laine, Col. 
4. Too Much, E. Presley, Vic. 
J. TeenAse Crush, T. Sands, Cap. 
6. Banana Boat (Day -0), H. Belafonte, Vic. 
7, So Rare, T. Dorsey, Fty. 
I. Jlm Dandy, L. Baker, All. 
9. Banana Boat Song, Terriers. Gly. 

10. Blue Monday, F. Domino, Imp. 

Cleveland 
I. Young Love, S. James, Cap. 
2. Too Much, E. Presley, Vic. 
3. Butterfly, C. Gracie, Cam. 
4. Who Needs You, Four Lads, Col. 
S. 1 Miss You So, C. Connor, Atl. 
6. Don't Forbid Me, P. Boone, Dot 
7. Banana Boot (Day-01, H. Belafonte, Vic. 

Girl Can't Help It 
Little Richard, Spo. 

9. Wringle Wrangle, F. Parker, Dol. 
10. Blue Monday, F. Domino, Imp. 

Dallas -Fort Worth 
1. Too Much, E. Presley, Vic. 
2. Young Love, S. James. Cap. 
9. Singing the Blues, G. Mitchell, Col. 
4. Marianne, T. Gilkyson, Col. 
8. Wonderful, Wonderful, J. Mathis, Col. 
6. Blue Monday, F. Domino, Imp. 
7. Banana Boot (Day -0), H. Belafonte, Vic. 
8. Don't Forbid Me, P. Boone, Dot 

Moonlight Gambler, F. 1.01110, Col. 
18. Young Lore, T. Hunter, Dot 

Denver 
1. Young love, T. Hunter, Dot 
2. Too Much, E. Presley, 
3. Banana Boat (Dal -0), H. Belafonte, Vic. 
4. Don't Forbid Me, P. Boone, Dot 
S. Blue Monday, F. Domino, Imp. 
6. Rock -a-Bye Your Baby, J. Lewis, Dec. 
7. Slnaln¢ the Blets, G. Mitchell, Col. 
& Love Me, E. Presley, Vic. 

Detroit 
1. Youoa Love, S. James, Cap. 
2. To Moth, E. Presley, Vic. 
3. Mariam , T. Gilkyson, Col. 
4. Yon Don't Owe .Me a Thtna 

J. Ray, Col. 
!. Wringle Wangle, F. Parker, Dol. 

Love Is Strange, Mickey & Sylvia, Ors. 
7. Don't Forbid Me, P. Boone, Dot 
& Bad Boy, Jive Bombers, Say. 
9. Jim Dandy, L. Baker, All. 

1L Banana Boat Song, Terrien, Gly. 

Kansas City 
1. Young Love, T. Hunter, Dot 
1. Too Much, E. Presley, Vie. 
3. Don't Forbid Me, P. Boone, Dot 
4. Jamaica Farewell, II. Belafonte, Vic. 
8. Ain't Got No Home, C. Henry, Ago. 
6. Banana Boot IDay -0), H. Belafonte, Vic. 
7. Jlm Dandy, L. Baker, All. 
S. Marianne, T. Gilkyson, Col. 
f. Wringle, Wrangle, F. Parker, Dol. 

1& lloalol the Blues, O. Mitchell, Col. 

1. Young Love, T. Hunter, Dot 
2. Banana Boat (Day -0), H. Belatdnte, Vro. 
3. Too Much, E. Presley, Vic. 
4. Singing the Blues, G. Mitchell, Col. 
S. Don't Forbid Me, P. Boone, Dot 
6. Blue Monday, F. Domino, Imp. 
7. Lose Me Tender, E. Presley, Vic. 
I. Lose lo Strange, Mickey & Sylvia, Get. 
9. Marianne, T. Gilkyson, Col. 

10. Banana Boat Song, Terriers, Gly. 

Milwaukee 
1. Young Lose, S. James, Cap. 
2. Don't Forbid Me, P. Boone, Dot 
3. Too Much, E. Presley, Vic. 
4. Rock -a -Bye Your Baby, J. Lewis, Dee, 
S. Wringle Wean8le, B. Hayes, Pmt. 
6. W'ringle Wrangle, F. Parker, Dsl. 
7. Young Love, T. Hunter, Dot 
s. Banana Boat (Day -0), H. Belafonte, VIo. 

Minneapolis -Ste Paul 
1. Don't Forbid Mt, P. Boone. Dot 
2. Young Lose, S. lames, Cap. 
3. Too Much, E. Presley, Vic. 
4. Banana Boat IDey -01, H. Belafonte, Vic. 
3. Young Love, T. Hunter, Dot 
6. Love le Strange, Mickey & Sylri, Or, 
7. Jamaica Farewell, H. Belafonte, Vic. 
8. Knee Deep In the Blues 

G. Mitchell, Col. 
9. Who Nerds You, Four Lads, Col. 

10. Let's Go Calypso, R. Draper, Mer. 

New Orleans 
1. Young Love, S. James, Cap. 
2. Too Muth, F.. Presley, Vic. 
3. Don't Forbid Me, P. Boone, Dot 
4. Singing the Blues, G. Mitchell, Col. 
3. Rose and a Baby Ruth 

G. Hamilton IV, Pmt. 
6. Blue Monday, F. Domino, Imp. 
7. Young love, T. Hunter, Dot 
S. Banana Boat (DayO), II. Belafonte, Vlo. 

Jim Dandy, L. Baker, All. 
10. Moonlight Gambler, F. Leine, Col. 

New York 
1. Banana Boat IGoy-01, if. Belatonu. Vte. 
2. Singing the Blues, G. Mitchell, Col. 
3. Young Love, S. James, Cep. 
4. Too Muth, E. Presley, Vic. 
S. Young Love, T. Hunter, Dot 
4. I Dreamed, B. Johnson, Bly. 
7. Don't Forbid Me, P. Boone, Dot 
8. Green Door, J. Lowe, Dot 
9. Banana Boat Song, Terriers, Gly. 

10. Jamaica Farewell, H. Belafonte, Vic. 

Philadelphia 
1. Banana Boat Song, Terriers, Gly. 
2. Singing the Blots, G. Mitchell, Col. 
3. Young Lore, S. lames, Cap. 
4. Young Love, T. hunter, Dot 
O. Too Much, E. Presley, Vic. 
6. Don't Forbid Me, P. Boone. Dot 
7. Marianne, T. Gilkyson, Col. 
8. Moonlight Gambler, F. Laine, Col. 
9 Gonna Get Along Without Ye Now 

Patience & Prudence, Lbt. 
10. Banana Boat (Day -0), H. Belafonte, VIo. 

Pittsburgh 
1. Young Lose, S. James, co. 
2. Too Moth, E. Presley, Vic. 
3. Young Love, T. Hunter, Dot 
4. Banana Boat Song. Terriers, Giy, 
5. Bane. Boat (Day -0), H. Belafonte, VIo. 
6. Marlanot, Hilitoppers, Dot 
7. Bad Boy, Jive Bombers, Say, 
B. Singing the Blues, G. lrlitcholl, Col. 
9. Moonlight Gambler, F. Laine, Col. 

St. Louis 
1. Young Love, T. Hunter, Dot 
2. Be.. Boat Song, Terriers, Gly. 
3. Too Muth, E. Presley, Vic. 
4. Don't Forbid Me, P. Boone, Dot 
S. Martanoe, T. Gilkyson, Col. 
6. I Miss You So, C. Connor, Atl. 
7. Wringle Wrangle, F. Parker, Dal. 

Wringle Wrangle, B. Hayes, Pmt. 
9. Butterfly, C. Gracie, Cam. 

10. 1 Dreamed, B. Johnson, Bly. 

San Francisco 
1. Young Lose, T. Hunter, Dot 
2. Banana Boat IDay -0), H. Belafonte, Vt. 
3. Don't Forbid Me, P. Boone, Dot 
4. Sinaina the Blues, G. Mitchell, CoL 
B. Too Much, E. Presley, Vic. 
6. Blue Monday, F. Domino, Imp. 
7. Green Door, J. Lowe, Dot 
8. Marianne, }Whoppers, Dot 

Seattle 
1. Too Much, E. Presley, Vic. 
2. Young Lore, S. James, Cap. 
3. Banane Boat IDay -0), H. Belafonte, Vic. 
4. Red Selle to the Sunset, T. Hunter, Dot 
S. Blue Monday, F. Domino, Imp. 
6. Clow Robles, R. Arms, Era 
7. Party Doll, B. Knox, Rit. 
B. TeenAge Crush, T. Sande, Cop. 
9. Wringle Wrangle, F. Parker, Dsl. 

30. Don't Forbid Me, P. Boons, Dot 

Toronto 
1. Banana Boat Song, Terriers, Giy, 
2. Young Love, S. James, Cap. 
3. Too Much, E. Presley, Vic. 
4. Sinaloa the Blues, G. Mitchell, Col. 
5. Bt../ Boat 11900 01, H. Belafonte, VIo. 
6. Don't Forbid Me, P. Boone, Dot 
7. Moonlight Gambler, F. Lair», Col. 
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o 

15533 -YOUNG LOVE -RED SAILS IN THE SUNSET -TAB HUNTER 

15521-DON'T FORBID ME- ANASTASIA -PAT BOONE 

15537- MARIANNE -YOU'RE WASTING YOUR TIME -THE NIEETOPPERS 

15538 -COME GO WITH ME -THE DELL -VIKINGS 

15539 -ON TREASURE ISLAND -LUCKY LIPS -GALE STORM 

15527 -THE BANANA BOAT SONG - HONOLULU MOON -THE FONTANE SISTERS 

15486 -GREEN DOOR -11M [OWE 

15534 -9 LB. HAMMER -"000" BABY -SANFORD (LARK 

15525 -BY YOU, BY YOU, BY YOU -I FEEL THE BEAT -JIM LOWE 

15530 -SUGAR BLUES -PENNSYLVANIA WALTZ -BILLY VAUGHN 

15542-WORTHLESS AND LOWDOWN -END OF A DREAM -SONNY KNIGHT 

15541 -KITTYHAWK PT. #2- LITTLE HAWK'S WALK -RUSTY BRYANT 

15543 -CALYPSO JOE -YOU'RE MINE -ANNA VALENTINO 

15544 -STEP IT UP AND GO- SUNDOWN -MA( WISEMAN 

15540 -PADDLIN' INGABORD HOME- SCHOOL DAYS -Olt THE SINGING JANITOR 

1288 -I'VE GOT YOU ON MY MIND - 
THE WAY THAT YOU'RE LIVING -JIMMY NEWMAN 

DLP- 3030 -"HOWDY" -PAT BOONE 

DLP- 3016 -"GOLDEN INSTRUMENTALS " -BILLY VAUGHN AND OR(H. 

DLP- 3012 -PAT BOONE 

DEP -1053 -"PAT ON MIKE" -PAT BOONE 

THE BIGGEST ALBUM RELEASE IN DOT'S HISTORY 

DLP -3050 -"PAT" -Pal Boone 

DLP- 3045 -"INSTRUMENTAL 

SOUVENIRS" -Billy Vaughn and Orch. 

DLP- 3044 -"KING OF RAGTIME " -Johnny Maddox 

DLP- 3049 -"GREAT HITS ON DOT" 

o 

1111111 4, / t RECORDS, Inc. Sunset and Vine Hollywood, Calif Phone HO 3 -4151 11.1 /V v 
ENI NATION'S BEST SELLING RICORIS 
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Not 3INA ROWFö1 SILO. 00eVe T 

RAM. BUNK -SHUS 
BLUE LARGO KING 5020 

T OESE TWO STANDARDS Sy DOGGen. wftt sea. Fare YEARS 

HONKY 
TONK 

SLOW 
WALK 

sPeaAc aautSEQTI S WILLIAMS AHfS CHARMS. 
WALKIN' AFTER MIDNIGHT 
I'M WAITING JUST FOR YOU DELUXE 6115 

SaRPRSERELEASE; EARL Esos-reca 
TOO FINE FOR CRYING 

AVALON. KING 5025 

eue JONNsONS T 
B U T T E R F LY S TOO MANY HEARTS 

KING 5014 

° " "" LAURIE IT HURTS TO BE IN LOVE 
DELUXE 6107 

BIG DADDY - KING 5013 

BACON FAT b/w BAD BOY 

LUTHER AND LITTLE EVA -KING 5010 

LOVE IS STRANGE b/w AIN'T GOT NO HOME 

JAMES BROWN AND THE FAMOUS FLAMES 

JUST WON'T b/w LET'S 

DO RIGHT MAKE IT 

FEDERAL 12289 

THE MIDNIGHTERS- FEDERAL 12288 
LET ME HOLD YOUR HAND b/w 00H BAH BABY 

EARL BOSTIC 

HARLEM 

NOCTURNE 
KING 4978 

CHRIS COLUMBO 

OH YEAH! 

Paris 1 & 1 
KING 5012 

THE FEDERALS- DELUXE 6112 

COME GO WITH ME b/w COLD CASH 

LITTLE WILLIE JOHN - KING 5003 
A LITTLE WILL THE SUN 

BIT OF LOVING 
b/w 

SHINE TOMORROW 

OTIS WILLIAMS AND HIS CHARMS 

BLUES, STAY AWAY 

FROM ME 
b/w PARDON ME 

DELUXE 6105 

BONNIE LOU -KING 5009 

I WANT YOU b/w EASY LOVE, EASY KISSES 

KEN McDONALD 

ONLY ME 

b/w 
GOOD, GOOD, GOOD 

DELUXE 6109 

MAC CURTIS 

THAT AIN'T NOTHIN' 

BUT RIGHT 
b/w 

DON'T YOU LOVE ME 
KING 4995 

BUBBER JOHNSON 

CONFIDENTIAL 

KING 4988 

BILLY GAYLES 

JUST ONE MORE TIME 
b/w 

SAD AS A MAN CAN BE 

FEDERAL 12287 

DON RENO -RED SMILEY 

COUNTRY BOY ROCK 'N' ROLL KING 5002 KING 
KING FEDERAL- DELUXE RECORDS 

THE TOP 100 
For survey week ending February 13 

A list of the Top 100 RECORD SIDES in the nation according 
to a COMBINED TABULATION of Dealer, Disk Jockey and 
Juke Box Operator replies to The Billboard's weekly popular 
record Best Seller and Most Played surveys. Its purpose is to 

provide Disk Jockey with additional programming material 
and to give trade exposure to NEWER records just beginning 
to show action in the field. 

Poe. lows, ArtOt, Label 
134 

Week 

1. YOUNG LOVE. T. Hunter. Dut 1 

2. DONT FORBID MF P. Boone, Dut 2 
3. YOUNG LOVE, S. James. Capitol 2 
3. TOO MUCH, E. Presley, Victor 4 
S. SINGING THE BLUES, G. Mitchell. Columbia 

> 
S 

6. BANANA BOAT (DAY -0), H. Belafonte, Victor 7 
7. MOONLIGHT GAMBLER. F. Laine, Columbia 
1. BANANA BOAT SONG, Tamers, Glory 7 

9. BLUE MONDAY, F. Domino, Imperial 9 
10. YOU DONT OWE ME A THING, J. Ray, Columbia 16 
IL MARIANNE, T. Gilkyson, Columbia 22 
12. MARIANNE, Hilltoppen, Dot 11 

13. I DREAMED -B. Johnson. Bally 12 

14. WHO NEEDS YOU? Four Lads. Columbia 21 
15. LOVE IS STRANGE, Mickey-& Sylvia, Groove 17 

16. BLUEBERRY HILL, F. Domino, Imperial IS 
17. LOVE ME, E. Presley, Victor 11 
IL JAMAICA FAREWELL, H. Belafonte. Victor 20 
19. KNEE DEEP IN THE BLUES, G. Mitchell, Columbia IS 
26. GREEN DOOR, J. Lowe. Dot 12 
al. WRANGLE WRANGLE, F. Parker, Disneyland 34 
22. ROCK -A -EYE YOUR BABY. J. Lewis, Decca 14 
23. CINCO ROBLES, R. Arms, Era 37 
24. BANANA BOAT SONG, Fontane Sisters. Dot 22 
24. TRUE LOVE, Bing Crosby -G. Kelly, Capitol 16 
26. SINCE I MET YOU BABY, 1. J. Hamer, Atlantic 24 
27. CAN I STEAL A LITTLE LOVE? F. Domino, Capitol 31 
27. LOVE ME TENDER, E. Presley, Victor 26 
M. 1 LOVE MY EAB'i, J Corey. Columbia 21 
w. JIM DANDY, L. Rater, Atlantic 27 
31. BUTTERFLY, C. Gracie, Cameo 52 

32. BANANA BOAT SONG. S. Lawrence, Coral M 
33. YOUR WILD HEART, J. Layne, Mercury x0 
34. WRANGLE WRANGLE. B. Hayes, ABC -Paramount 37 
35. CINCO ROBLES. L. Paul & M. Ford Capitol 43 
36. PLAYING FOR KEEPS, E. Presley. Victor l4 
37. BALLERINA, Nat (King) Cole, Capitol 59 
38. HEY! JEALOUS LOVER, F. Sinatra, Capitol 35 
M. WITHOUT LOVE. C. McPhatter, Atlantic Sl 
M. CHANTEZ CHANTEZ, D. Shore, Victor 54 
41. ON MY WORD OP HONOR. Planes, Mercury 44 
42. BUTTERFLY, A Williams, Cadence - 
42. TEEN -AGE CRUSH, T. Sands, Capitol 
44. AIN'T GOT NO HOME, C. Henry, Argo 41 
45. ANASTASIA, P. Boone, Dot 44 
46. ROSE AND A BABY RUTH. G. Hamilton IV, ARC -Paramount 25 
47. TAKE ME BACK BABY, G. Mitchell, Columbia 71 

41. JUST WALKING IN THE RAIN, J. Ray. Columbia 32 

49. 1 MASS YOU SO, C. Comor, Atlantic 39 
SS. GONNA GET ALONG WITHOUT YA NOW, Patience & Prudence. I. ibcrty 31 
SI. GARDEN OF EDEN, J. Valinu, Vik 45 
52. LOOK HOMEWARD ANGF.1., J. Ray. Columbia 4$ 
52. WALKIN' AFTER MIDNIGHT, P. Cline, Decca - 
54. ROUND AND ROUND, P: Come. Vicror 
55. LITTLE BY LITTLE, M. .Marto. ABC -Paramount 56 
56. YOUNG LOVE, Crew Curs, Mercury 
57. WHAT IS A TEENAGE GIRL? T. Edwards, Coral 
58. LUCKY LIPS, R Brown. Atlantic 
59. BANANA BOAT SONG, S. Vaughan, Mercury 
60. CINDY, OH CINDY, E. Ficher, Victor 
61. GIRL CAN'T HELP rr, Little Richard. Specialty 
62. ONLY ONE LOVE, G. Hamilton IV, ABC- Paramount 
62. WHEN MY BLUE MOON TURNS TO GOLD AGAIN, E. Presley. Victor ... 33 
62. WONDERFUL WONDERFUL, J. Mathis. Columbia 
65. YOU ARE MY FIRST LOVE, Nat (King) Cole, Capitol 
66. AUCTIONEER, L. Van Dyke, Dot 
67. BAD BOY, Jive Bombers. Savoy 
61. PARTY DOLL, B. Knox, Roulette 
69. FRIENDLY PERSUASION, P. Boone, Dot 
70. LITTLE BY LITTLE, N. Brown. Savoy 
70. PARTY DOLL, S. Lawrence, Coral 
72. ONE IN A MILLION, Platters. Mercury 
72. WRITTEN ON THE WIND. Four Aces, Decca 
74. CITY OF ANGELS, Highlights. -Bally 
74. YOUR LOVE FOR ME, F. Sinatra. Capitol 
76. BY YOU, BY YOU. BY YOU, J. Lowe, Dot 
76. RAM -BUNK- SHUSH, B. Doggett. King 
7$. LETS GO CALYPSO, R. Draper, Mercury 
79. GREENSLEEVES, Beverly Sisters. London 
u. ALMOST PARADISE, N Potty, ABC- Paramount 
31. TWO DIFFERENT WORLDS, D. Rondo, Jubilee 
82. WISDOM OF A FOOL, Five Keys, Capitol 
R. SINCE I MET YOU BABY, M. Carson, Columbia 
34. BABY DOLL, A. Williams. Cadence 
34. CRAZY WITH LOVE, G. Mitchell, Columbia 
16. SO RARE, J. Dorsey Fraternity 
87. PARTY'S OVER, Doris Day, Columbia 

45 
65 

ss 
45 
Lt 

32 

SI 
90 
12 
58 

S3 

67 

67 

6/ 
79 
60 

6f 

13 

74 

76 
6< 
100 

95 
$1. WHAT'S THE REASON (I'M NOT PLEASING YOU)? F: bomino, Imperial... 55 
q, HONKY TONE, B. Doggett. Kina {t 
19. RED SAILS IN THE SUNSET, T. Hunter. Dot 43 
91. SHIRLEY, Schoolboys. Okeh 92 
92. ANY WAY YOU WANT ME, E. Presley, Victor - 
92. I PEEL GOOD, Shirley and Lee, Aladdin 
94. MONEY TREE, M. Whiting, Capitol 76 
94. I'M STICKING WITH YOU, J. Bowen, Roulette - 
>6. REPEAT AFTER ME, P. Page, Mercury ..á 61 

97. HOLIDAY FOR TROMBONES, D. Rose, M-G -M 
V. POOR BOY, E. Presley, Victor 49 
99. AUCTIONEER, C. Miller, Mercury a, LS 

11111. COME GO WITH ME, D. Vikings. Dot 76 
I00. I WALK THE LINE, J. Cash, Sun - 

CAUTION TO DEALERS AND JUKE BOX OPERATORS 

The Billboard's Top 100 is NOT designed to provide tested 

information for buying purposes. This function is most 

reliably served by other regular weekly features: Best Sellers 

in Stores, Most Played in Juke Boxes, Coming Up Strong 

and Best Buys. 
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A UNANIMOUS 1111! 

The years first Smash Instrumental! 

p Review S otlight 0° 
.. 

POP RECORDS 
+LOST 

leArN 
Bl 

385 \l, 
p (;mho 1 c1y tl 1 ou1J R 

n» t1 treatment by 
Lov 

C ,. e , 

Sf\P1: 
e lfllle. Pt 

>« - ' o\' s, S,P;,, ùt ent 
STEIN 

a bit 4 acum' mel't o10 \`ol \cax for 

7e's (Vita »d ths lush i»stru iano oekeY s 

[}le 
eata»o4 the coin.A11E Co- 

' valor b1Ct s. 
a»J rich n,aslc set 

Yonl: 
nac m 

"ALMOST PARADISE" - r CeK 
[Peer Intl X2:29) 
Lou Stein's piano on the IMO- Unique is outstanding 

Bill FBill 

the 
IMO- s 

ique disk featuring 
on orchestral accom- paniment. It's a lush and thrilling interpretation 

of a tune that will 
reap heavy loot. 

Watch "Almost Paradise ". It should be tremendous. 

STE! N 
HIS PIANO AND ORCHESTRA 
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-t- 

Another "Melody Of Love" 

AND HIS ORCHESTRA 

-r 

with recitation by 
Franklyn MacCormack 

e 

er 
MERCURY 71069 

-r 

Tunes With Greatest Radio - TV Audience 
Tuns. Bred atphabrucal)y, have the greatest audiences on network 
elation programs is New York, Chicago and Los Angeles. Lists are 
based on John O. Peatman'e copyrighted Audience Coverage Index. 

Radio 
Almost Paradise (R) -Peer International - 

BMI 
Anastasia (R) (F) -Pelt -ASCAP 
Ballerina (R)- Jefferson -ASCAP 
Baling Boat Song (R)-E. B. Marks - 

Bryden -BMI 
Bean Song (R)- America. -BMI 
Calypso Melodies (R)-- Cromwell -ASCAP 
Can I Steal Little Love (R)- Northern- 

ASCAP 
Chantez-Chantez (R)- Manchester -ASCAP 
Chaco Robles (R)- Warman -BMI 
Day-0 (R)- Shari -ASCAP 
Don't Forbid Me (R)- Roosevelt -BMI 
Hey! Jealous Lover (R)- Barton- -ASCAP 
Holiday for Trombones (R)- Bregman, 

Voce. R Conn -ASCAP 
I Could Have Danced All Night (R) (SI)- 

Cheppe)) -ASCAP 
I Dreamed (R)- Trinity -BMI 
I Thought It Was Over (R)- Remlck- 

ASCAP 
It Looks Like Love (R)- Paramount- 

ASCAP 
Just in Time (R) (M)- Stratford -ASCAP 
Long Before J Knew You (R) (SI)- Strat- 

ford -ASCAP 
Marianne (R)- Monlclare-BMI 
Money Tree (R)- Frank -ASCAP 
Moonlight Gambler (R)-E. H. Aiorr)s- 

ASCAP 
On the Street Where You Live (R) (M)- 

Chappell -ASCAP 
Party's Over (R) 0.1)- Stratford -ASCAP 
Round, and Round (R) -Rush -BMI 
Singing the Blues (R) -Acuff -Rose -BMI 
Ten Thousand Miles (R) -Wood -ASCAP 
True Love (R) (F)- Buxton Hill-ASCAP 
Una Memento (R)- Famous -ASCAP 
Who Needs You (R)- Kerwin -ASCAP 
Wind In the Willow (R)- Broadcast -BMI 
Young Love (R) -Lowery-HMI 

Television 
Banana Boat Song (5)-E. B. Mark.. 

B ryden -BMI 
Blueberry Hill (R)- Chappell-ASCAP 
Chantez °mica (R)- Manchester-ASCAP 
Cinco Robles (R)- Warman -BMI 
Cindy, Oh Cindy (R)-E. B. Marks- Brydea- 

BMI 
Don't Forbid Me (R)- Roosevelt -BMI 
High Heels (R)- Jungnickel -ASCAP 
I Dreamed (10-Trinity-HMI 
Kid Stuff (R) -Gil -BMI 
Long Before I Knew You (R) (M)- Strat- 

ford -ASCAP 
Love Me Tender (R) (F)- Presley -BMI 
Marianne (R)- Montclere -BMI 
Ml Casa Su Casa (R)- Sequence -BALI 
Moonlight Gambler (R)--E. H. Morris - 

ASCAP 
On My Word of Honor (R)- Antler -BMI 
On the Street Where You Live (R) (M)- 

Chappell -ASCAP 
Repeat After Me (F)- Leeds -ASCAP 
Rock -a -Bye Your Baby With a Dixie Me- 

lody (R)- Mils- Werock -ASCAP 
Sadié s Shawl (R)- Roncom -ASCAP 
Shake Shake Senora (R)- Spanish Mu119 

Center -BMI 
Singing the Blues (R)- Acuff -Rose-BMI 
Someday Soo. (R) (F)- Lamas -Ramrod 

ASCAP 
Spring in Maine (R) - E. H. AIorrie- 

ASCAP 
Too Much (R)-Southern Belle- Presley- 

BIM I 
True Love (R) (F)- Buxton Hill -ASCAP 
Uno Momenta (R)- Famous -ASCAP 
Watermelon Song (R) -Gale A Gaylee- 

BMI 
Wisdom of a Fool (R)- Planetary -ASCAP 
Wringlo Wrangle (R) (F)- Disney -ASCAP 
Young Love (R)- Lowery -BMI 

Best Selling Sheet Musk in Britain 
(For week ending February 91 

A cabled report from the kinslc Publishers' Association, Ltd., 
I rindna List Ls based upon their weekly survey of England's leading 
muLLC dealers. American publishers in parenthesis. 

Singing the Blurs -Frank (Acuff -Rose) 
The Garden of Eden -Duchess (Republic) 
True Love -Chappell (Buxton H01) 
Friendly Persuasion -Robbins (Feist) 
You and Me a. Us -John- Fields (Roncom) 
Just Walking In the Rain -Frank (Golden 

Weal) 
The Green Door -Francis Day (Trinity) 
I Dreamed -Duchess ( TriA(y) 
Cindy. (M Cindy -Dean (B. B. Marks - 

Bryden) 
SI. Therese of Me Rose. --Dash (Dennis) 

Autumn Concerto- Macmclodies (Symphony) 
Two Different Worlds -Spier (Princess) 
Young Love-Cromwell (Stars) 
Adoration Waltz -Bron (Sovereign) 
Give Her My Love -Michael Reine 
Don't You Rock Me Daddy -O -Esse, 

(Hollis) 
More -Derry (Shapiro-Bernstein) 
A House WA), Love A It- Lawrence Wright 

(Evans) 
Moonlight Gambler -Morris (E. H. Morris) 

Best Selling Pop Records in Britain 
(For week ending February 16) 

mis Printed ¡bra the courtesy of the "New Musical Express;' Last 
Week Britain's Foremost Musical Publication. Week - 

1. GARDEN OP EDEN- Frankie Vaughan (Philips) 1 

2. YOUNG LAVE -Tab Hunter (London) 13 
3. SINGING THE BLUES -Guy Mitchell (Philips) 2 
4. DONT FORBID ME-Pat Boone (London) a 18 
5. DONT KNOCK THE ROCK -Bill Haley Comets ( Brunswick) 14 
6. TRUE LOVE-Bing Crosby A Grace Kelly (Capitol) 4 
7. DONT YOU ROCK ME DADDY -O- Lonnie Donegan (Pye -N)aa) 5 
s. FRIENDLY PERSUASION -Pat Boone (London) 3 

9. BLUEBERRY HILL -Fats Domino (London) 7 
10. ST. THERESE OF THE ROSES -Malcolm Vaughan (HMV) 7 
11. ROCK -A -BYE YOUR BABY -Jerry Lewis ) Bmnswick) 
12. SINGING THE BLUES -Tommy Steele (Decca) 6 
11. DONT YOU ROC1C ME DADDY-0--The Vipers (Partophon) 11 
14. CINDY, OH CINDY -Eddie Fisher (HMV) 9 

15. YOU DONT OWE ME A THING /LOOK HOMEWARD ANGEL- 
Johnnie Ray (Philips) 

16. HOUND DOO -EIvle Presley (HMV) 10 
16. RIP IT UP-Bill Haley Comets (Brunswick) IT 
18. JUST WALKING IN THE RAIN -Johnnie Ray (Philips) 17 
19. LONG TALL SALLY-Little Richard (London) 
20. GREEN DOOR- Frankle Vaughan (Philips) 13 

Synchronization in Television 
Continued from page 20 

fisher and extensive, persuasive 
bargaining. 

Television network fees generally 
range in the $25 to $50 bracket, 
depending upon what author's 
works may be involved. A kine- 
scope used within a period of 30 
days from original showing is not 
considered a film and therefore no 
synchronization fee would be in- 
volved. 

More in Theater Pix 
The motion picture field com- 

mands much higher sums of money, 
and there apparently is no rule of 
thumb fee involving here. The title 
usage of a song and subsequent 
vocal -visual usage in a film can 
bring as much as $20,000 to a pub- 
lisher- writer. On the other hand, a 
single chorus in a picture can bring 
as little as $500. In the main, syn- 
chronization rates are established 
at the bargaining table in the mo- 
tion picture business and are de- 
termined by the budget of the pic- 
ture, the stars involved, and the 

importance of any given song or 
songs to a particular filin. A musi- 
ca: such as "The Benny Goodman 
Story," which used more than one 
song from a publisher might com- 
mand a very high price. 

Thn1 September, 1954, the Song- 
writers Protective Association es- 
tablished a minimum fee of $250 
for motion picture synchronization 
usage, the minimum was dropped 
from SPA contracts at that time in 
the belief that motion picture pro- 
ducers Would strive for that fee in 
the negotiations with publishers. 

The entire field is vastly compli- 
cated these days according to Ber- 
nard Brody, a music clearance 
expert, because publishers and 
producers are concerned with re- 
newals, world rights, the use of 
standards, etc. "In buying a given 
piece of music," says Brody, "A 
producer must know Just what 
rights he is getting as well as the 
publisher must know what rights 
he is entitled to sell" 

Copyrighted materi 
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ALL WE SAY IS WOW! IT'S AN "00PA-00PA"* 

LITTLE 
THE SINGING 

WITH 

AND TRUE" 
71060 

GIMMICK IN THE RECORD 

ALL DIRECTIONS 

DARLIN" 

BY 

y j r AMONDS 
COUPLED 

"FAITHFUL 
MERCURY 

BREAKING BIG IN 

JOY LAYNE 
YOUR WILD HEART 

71038 

BILLBOARD BEST BUY 

RALPH MARTERIE 
TRICKY 

71050 
TOPS IN CLEVELAND, DETROIT, CHICAGO. 

SAN FRANCISCO, ST. LOUIS AND AND CINCINNATI, 

RUSTY DRAPER 
LET'S GO CALYPSO 

71039 
TOPS IN CHICAGO. DETROIT. CLEVELAND, BOSTON. 

WASHINGTON, BUFFALO, MINNEAPOLIS AND PHILADELPHIA 

LOUIS JORDAN 
MORNING LIGHT 

71052 
- 

STARTING IN THE EAST 

NICK NOBLE 
SWEETER THAN YOU 

71031 
OUTSTANDING IN CHICAGO. DETROIT, 

MILWAUKEE, CLEVELAND AND NEW YORK 

M6RUARY 16, 19$? THE 6I11.60ARO 

Review Spotlight on... 
DINAH WASHINGTON...Mercury 71043 ...YOU LET MY LOVE GROW COLD 

(Sh.piro- Bernd., Aser) 
Thur em bluer shout, . Rhythm and Blues Spodight ebb w.ok. 
menu. :: i locks wvho 

pv 
ehgrown 

owe m .nryoepet!é 
,p,rkling gold. Flip u 1 Know" (Tee Peq ASCAP). 
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THE BILLBOARD'S WEEKLY 

Tips on Coming Tops. 
THE RECORD INDUSTRY'S MOST COMPLETE GUIDE TO FUTURE BEST SELLING POP SINGLES 

RECENT POP RELEASES 

Coming Up Strong 
The Billboard's weekly survey of top volume dealer oaks Indicates 

these recent releases are pining sales nrength and have the beat 

chance of bitting Billboard's best seller chaps. 

1. Wringle Wrangle Bill Hayes 
(ASCAP) ABC Paramount 9785 

2. Walkin' After Midnight Patsy Cline 
(BMI) Decca 30221 

3. Can I Steal a Little Love' Frank Sinatra 
(ASCAP) Capitol 3608 

4. The Girl Can't Help It Little Richard 
(ASCAP) Specialty 591 

S. Your Wild Heart Joy Layne 
(ASCAP) Mercury 71038 

6. Bad Boy The Dive Bombers 
(ASCAP) Savoy 1508 

7. Ballerina 
You Are My First Love....Not (King) Cole 

(ASCAP); (BI!!) Capitol 3619 

8. Party Doll 

9. Lucky Lips 

10. Round and Round 

Buddy Knox 
(BMi) Roulette 4002 

Ruth Brown 
(BMI) Atlantic 1311 

Perry Como 
(BILL) RCA Victor 6815 

This Week's Best Buys 
Special telephone reports Indicate these recent rcic +ses hexe broken 

OUI in one or more key areas and have excellent potential for placing 
on The Billboard's best feller charts. 

TEEN -AGE CRUSH (Central Songs, B111) -Tommy Sands -(Capitol 
3639 -The volume turned over by this disk in the short time that 
it has been out has been truly sensational. It smashed on to the 
national retail chart this week (No. 16) and is already in the top 
10 of many important markets. Flip is "Hep Dee Hootie (Cutie 
Wootie)." 

ROUND AND ROUND (Rush, BMI) -Perry Como -RCA Victor 6815 - 
Como's latest record is taking a very quick surge forward. New 
York, Philadelphia, Chicago, Milwaukee, Baltimore, Buffalo, St. 
Louis and Pittsburgh are among the cities where it is already well 
established and rolling toward local charts. Figures to hit the 
national listings without much trouble. Flip is "Mi Casa, Su 
Casa" (Sequence, ASCAP). A previous Billboard "Spotlight" pick. 

BUTTERFLY (Mayland- Presley, BMI)-Andy Williams- Cadence 1308 
-The Charlie Gracie version of "Butterfly" was previously picked 
as a "Best Buy," and this week made the national chart. In 
many areas, this has not prevented Williams from racking up 
extremely good sales. His chances for making the national best 
seller list can also be rated as excellent. Flip is "It Doesn't Take 
Very Long" (Roxbury, ASCAP). A previous Billboard "Spotlight" 
pick. 

I'M STICKIN' WITH YOU (Jackie, BMI)- Jimmy Bowen -Roulette 
4001 -A record that is becoming snore impressive with each passing 
week. It looks solid now in New York, Chicago, Milwaukee, St. 
Louis, Philadelphia, Buffalo, Pittsburgh and Detroit. Beginnin 
to move nicely in Southern markets. too. Flip is "Ever -Lovin 
Fingers" (Jackie, BMI). A previous Billboard "Spotlight" pick. 

Review Spotlight on .. . 

POP RECORDS 

FATS DOMINO... imperial 5428 FM WALKIN' 
(Reeve, 8111) 

I'M IN TILE MOOD FOR LOVE (Robbins, ASCAP) 
See Review Spotlight on Rhythm and Blues 

THE DiAMONDS....Mercury 71060 LITTLE DARLIN' 
(Excellorec, BMI) 

FAITH AND TRUE (Paxton, BMI) 
This is about as fine a coupling as this group has had and they've 
been up in the chips before. Pacing is highly commercial, with a 
bright and slightly wild rhythm side (a cover of the Gladiolas' 
r. &b original) on top, coupled with a melodic and tenderly handled 
ballad. The kids will flip for both of these and either can go all 
the way. A sharp r.&b. entry as well. 

JOHNNY DESMOND....Coral 61797 I JUST WANT YOU TO WANT ME 
(Feist, ASCAP) 

Johnny Desmond can get off the ground fast wills this very catchy 
offering. It's a bouncy, old- fashioned type chant, prceded by about 
a third of a side's worth of a fancy instrumental intro. The chan- 
ters top effort in a long time and one that can definitely cash in. 
Flip is `That's Where I Shine" (Remick, ASCAP). 

LORD FLEA. ...Capitol 3659 SHAKE SHAKE SENORA 
(Spanish Music Center, BMI) 

THE NAUGHTY LITTLE FLEA (Pinebrook, BMI) 
Everybody's in a rash over calypso and the genre is getting spins. 
But these hvo sides, performed by one of the most authentic and 
commercial groups around, could put many to shame. Flea has a 
dynamic drive with these attention- getting sides. These can stir 
action at all levels. 

TILE C- CLEFS.... Paris 502 SYMBOL OF LOVE 
(Greta, BMI) 

Here's a nicely projected weeper ballad. The group clicked with 
"Ka Ding Dong, and here they show they have the stuff on the 
sentimental side, too. Lyrics, taken at a slow, catchy cadence, will 
certainly reach the teen set. Lots of power here. Flip is "Love Her 
in the irlornin' (and Love Her in the Night Time)" (Greta, BMI). 

GEORGIA GIBBS....Mercury 71058 PRETTY PRETTY 
(E. B. Marks, BMI) 

SiLENT LIPS (Gil, BMI) 
Her Nibs has come up with a pair of potential winners. The two 
tunes, the top a smart ballad job, with tine flip on a groovy rhythm 
kick, are handled in the gal's best crisp, driving style, and the 
ork backings go all the way with her. A two- sider that can put 
the thrush back at the top of the chart heap. Watch these. 

TALENT 
THE JAYE SISTERS ....Decca 30236 IIAVE YOU EVER BEEN LONELY 

BLACK, BROWN OR BLUE EYES 
(Shapi(Songsmit s, ASCAP) 

(Songsmiths, ASCAP) 
From the Midwest comes a trio of 19- year -olds who, like the 
'McGuire Sisters, got a big original boost via the Godfrey Talent 
Scouts. The trio could follow the McGuires right up the ladder, 
with their strong delivery, vocal charm and smart arrangements. 
This coupling of a solid standard and a winsome folkish charmer 
could do right well and augurs very well for future outings. 

MERCHANDISING 
IIARRY BELAFONTE....RCA Victor 

RCA Victor has released' a set of 20 Belafonte diskings, each one 
in an eye- catching four -color jacket. Selections comprise the best 
of the singer's calypso, folksong and pop offering, including 
"Rohl 'Ens Joe," "Jamaica Farewell," "Venezuela; "Scarlet Rib- 
bons," "Unchained Melody," etc. Eleven are from albums while 
the balance are earlier singles releases in the new package. Pack- 
aging is ideal for racks, and the label has a special counter mer- 
chandiser for dealers. A heavy national ad campaign backs the 
entire release. The whole set or any part of the group will make 
money for any dealer. 

Reviews and Ratings 
VINCE MARTIN 

1 -2 -3-4 Anyplace Road 
GLORY 252 -The sweet- voiced Martin 
sings a winsome ditty with a folkish 
quality. Tune, in three -quarter tempo, 
has charm that will get spins and counter 
activity altho it may hick the strength of 
"Cindy, Oh Cindy." (E. H. Morris, 
ASCAP) 

Katie- O....84 
This is an Irish -type tune in a slow, 
deeply felt mood. Marlin squeezes plenty 
of juice out of it. Strong appeal but 
flip could take the loot. (Chappell, 
ASCAP) 

JIMMY DORSEY ORK 
So Rare 

FRATERNITY 753 - A smart arrange- 
ment here of the appealing oldie with the 
Dorsey alto wailing most of the way 
thnt. Nice choral effects adorn the side 
making it a contender for jock and juke 
action. With enough push, this could 
sell copies. (Robbins, ASCAP) 

Sophisticated Swing....70 
Here's a slow, very slow danceable stand- 
ard item which features the Dorsey band 
working with a high- pitched femme 

choral backup. Flip side looks stronger 
86 (Mills, ASCAP) 

TiLE FOUR ESQUIRES 
The Song of April 84 

PARIS 501 -A tender ballad, pretty in 
melody and concept. The Esquires sing 
it from the heart. Backing features a 
chorus and there are strains of a har- 
monica for that romantic, schmaltzy ef- 
fect. (Jack Gold, ASCAP) 

Everyone's Sweet on My Sugar....68 
')'his is a rhythm side, with some bright 
lines to the lyric. (Jack Gold, ASCAP) 

MILLS BROTHERS 
In de Banana Tree 80 

85 DECCA 30224 -A tongue -in -cheek salute 
to the new calypso trend, with effective 
lyrics and a swingy calypso tempo. Sock 
backing by Sy Oliver and the usual 
smooth blend work by the Mills Broth- 
ers. Interesting jockey wax. (Laurel, 
ASCAP) 

The Knocked Out Nightingale....74 
The boys eut up vocally on a stepped -up, 
tricky Bob Merrill lyric set to Mendels- 
sohn s "Spring Song." Some of the word- 

(Continued on page 62) 
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TERRIFIC! SENSATIONAL! GREAT! HOT! 

TREMENDOUS! FABULOUS! 

SMASH! 

rSTEVE 
LAWRENCE 

BOTH SIDES HEADED FOR No. 1 

PARTY 

DOLL 
9 -61792 61792 
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Reviews and Ratings of 
New Jazz Albums 

Continued from page 46 

PICK YOURSELF UP 
WITH ANITA O'DAY 7f 
(1 -12 ") 
Verve MGV 2043 

In terms of her Bart album for the 
label, Miss O'Day's current effort Is 
something of a disappointment. The 
tongs -"I Never Hid Chance." "I 
Used to Be Color Blind,' "There's a 
Lull in My Life,' etc. are all worth. 
while selections but a feeling of 
uncertainty in the vocal department 
persists. Despite the fact that the gal 
bas done better, she's powerful 
mist and definitely rates a display. 
Coss, shot of the thrush is well- 
suited for browser showcasing. 

...a DeeJay's fancy 

4 naturally turns to 

The Billboard's 

2nd Wit* MICKEY J 

r,l,ot p I 

... March 23rd! 

It's the second Disk Jockey Issue this year 
. . . part of The Billboard's stepped -up 

service to the nation's more than 4,000 

DeeJays. Billboard now publishes Disk 

Jockey Programming Guides 4 times a 

year to help programming people keep 
their shows right in tune with the rapid 
developments in the constantly ex- 

panding music record business! 

DISK JOCKEYS, PROGRAM DIRECTORS AND 
STATION LIBRARIANS WILL USE THIS 

2ND DEEJAY QUARTERLY OVER AND OVER AS 
A REFERENCE DURING THE MONTHS AHEAD! 

The 2nd DJ Quarterly will give them: 
The Spring Wrap -Up of all the top -selling, most played pop, 
C &W, R &B singles and albums. 
The Round -Up of new programming ideas developed so 
far this year. 

Spotlight on Country & Western ... trends, popularity, 
what's ahead. 

COMING MARCH 13... DON'T MISS IT 

TROMBONES 
(f -12 ") 

Savoy MG 12086 
She programming gimmick here is to 
confine horns to a four -man trom- 
bone section and one (lute for con- 
trast. These are placed against 
strong fout -man rhythm section, the 
whole ensemble shaping op as s 

Bosio -ish team with a relaxed, 
"dnx,t" sound. Frank Foster's sr- 
rangements make knowing use of the 
personnel involved here (five of them 
Basie- ilcs): on trombones, H. Coker, 
J. Cleveland, B. Hughes and B. 
Powell; Rote. F. Wess: rhythm sec - 
tion, F. Greene, R. Bright. K. Clarke. 
and E. Jones. The trombone solos 
and section work aim to please, 
'Ahern than to show off. An enjoy- 
able, unpretentious blowing session 
that offers solid listening picks. 

7s 

HOT PENNIES 77 
Red Nichols (I -12 ") 

CAPITOL. T 775 
Nichols' film bio is on the way, and 
it figures to crease Interest in this 
package. Most of the numbers in- 
cluded here are famous Nichols vehi- 
cles from the Five Pennies' heyday 
is the lase 1920's. and they've been 
updated somewhat. TT, style now 
may he called a modifidl Disielsnd, 
with Nichols' cornet sparking, and 
sounding better than ever in hi -fi. 
His colleagues aren't particularly dis- 
tinguished as soloists, but the en- 
sembles are okay. Dixie fans and 
n oktalaie old- timers constitute your 
market. "Louisiana" and "Peg O' 
My Bean" are samples. 

JACKIE'S PAL- 
INTRODUCING SILL HARDMAN.70 
Jackie McLean Quintet (1 -12 ") 
Prestige 7063 

Bill Hardman, a talented trumpet 
man who has been with Jackie 
Mclean both in the Charlie Misses 
Workshop group and in the ':Mss 
sense's,' gels his lint major disk 
exposure here. He and altoist Mc 
Lean complement each other very 
well in their touch "hard bop" ap- 
proach. Hardman is still sot Mc. 
I.ean's equal technically but he Ma- 
nettvcrs fast long -lined passages with 
great skill. Both horns show a lot of 
good thinking and an occasional burst 
of vittuosic fireworks that is quite 
thrilling. Paul Chambers, Philly Joe 
Jones and Mal Waldron make up an 
exceptionally strong rhythm section. 
Grist for the "far -out" modernistic' 
míó. 

PHINEAS' RAINBOW 72 

Phineas Newbom 1f -12 ") 
RCA Victor LPM 1421 

Jas fans who have beard Newborn 
in person will probably buy this 
quietly now and this be disappointed 
at the lint hearing. Like most of 
the diets in Victor's "Birdland" 
series, the repertoire Is overloaded 
with "originals" which, in the case 
of popularly- pleasing pianist IiU 
Newborn, can tax his audience on- 
necessatily, and also the pianist's in- 
spiration. The recording fails to 
male the most of his dazzling tech - 
n iuue, and in one instance where he 
playa an entire piece, "Stairway to 
the .liars," with his left hand alone, 
the liner notes fail to indicate this. 
Newborn should develop into a big 
seller, but It will take better sets 
than this to turn the trick. 

THE JAZZ GREATS. VOL. 2- 
THE PIANO PLAYERS 71 
Macy Lou Williams. Beryl Booker, 
Erroll (inner and Johnny Guarnierl 
1t -12 ") 
'mArcy MG 36049 

biters.. as much of this material 
is, it misleads the customer if he pays 
any attention to either the word 
"Greats" in the LP's title or to the 
labeling of the vet as "High Fidelity 
Jam" The Garner and Guarded 
aides (the latter old Keynote masters) 
date Dons circa 1945. Miss Williams 
was cut in France under inferior 
recording conditions. To confuse the 
program format, Guamieri Is not 
soloist in his portion of the program, 
simply part of a Barney Bigard 
Sextet on one teleetion and of the 
J. C, Heard Quintet in the other 
two. To avoid customer squaw., 
explain to him beforehand what 
he's getting. 

SSILNGIN' IN THE OLD CORRAL ,,..711 
Dais Pell Octet 11 -12 ") 

- RCA Victor LPM 1394 
This os. falls far below the level of 

PHI'S previous eels, and one should 
not be too optimistic about sates 
potential. Peal's grey -flannel mutt 

brand of West Coast Jazz has relied 
on smart modern arrangements of 
/ teat allow end standard tunes with 
Interesting changes. Here, however, 
the programming idea. at best a 
"precious" one, calls for tunes that 
no amount of clever arranging can 
turn Into Inspiring or natural jars 
vehicles, The jazz fans are unlikely 
to dig "Wagon Wheels," "Cool 
Water" and such. and the Western 
Una certainly won, dig the treat- 
ment. 

BILL. HARRIS H 
Bill Harris, Guitar 11 -12 ") 
EmArcy MG 36097 

For several sears. Bill Harris has 
been the guitar accompanist of the 
Clovers, the r.drb. group. His first 
I.P shows him to he a jazzman of 
far wider range than his zAb. stints 
are ever likely to reseal. Harris has 
a "classical guitar" apMOach to jazz, 
that brings things nut of the 
Instrument barely ever touched of 
before. He plays unamplified guitar 
only -and with the fingers, no pick. 
There are no other petsonnei on the 
dale besides llarris, hum his sinuosity 
and lisle keep the listener in the 
palm of his hand all the way. For 
demo purposes, try "Cherokee." 

Latin American 
SI! SI! NO! NO! (CHA CHA CRAY S2 

Machito Ork 
Tico LP 1033 

Top -flight package for devotees of the 
rhythm -a dozen toe- tripping arrange - 
meats bya master arranger. Smted- 
mostly with sharp vocals -will mate 
amateur bongo addics tingle to gat 
In the act. Collectors of the eh* cha 
maestros previous alhmns'won'1 want 
ro miss this one. Great null in Its 
field. 

LET'S GO LATIN AMERICAN SI 
Novo Morales Ork (112 ") 
Vik L X1072 

There are many, many Latin products 
on the album market Iheas days and 
in a good many cases there is little 
to distingnikh one from another. This 
ed, however, has little bit of every- 
thing for the Lauze- minded listener of 
dancer, There are examples here of 
mambo, cha -cha. samba, tango and 
rhumba, all well -programmed. The 
band has been cut cleanly and sharply 
and the men manage enough Amerl- 
can -styled lamming to male for added 
kicks. Morales' name facilitates pro- 
gramming, 

51AMBO JAZZ M 
Pete Terrace (I.12 ") 
l'ico LP 1028 

Fine companion piece to maestro'. 
previous. "A Night in Mambo Jazz- 
land." Eleven bands. again mostly 
standards, get laxly, Lalinized jars 
treatments from Terrace and quintet. 
There's fine sound here and some 
intriguing instrumental twists, all on 
a slow earsoms heat. locks could 
try "MI the things You Ate" and 
"Lullaby of the I.setos" for size. 

semi Classical 
The DO- IT- YOL'RSE,.F 

"H. M. B, PINAFORE." 7/ 
Phllbarmonia Orchestra; i.ouis Shank - 

son, Cond. (1.12") 
Concord 3001 

Here's a sensible idea that will be 
appreciated by people, with or with- 
out good voices. who like to slag. 
As Savoyard Marty, Green points 
out in his intelligent program notes, 
the demands, vocally, of "H. M. S, 
Pinafore" are not beyond the capacity 
of the average drawing room per- 
former. The complete words sad 
music are included with the record. 
Should have solid sales with the 
broad Gilbert and Sullivan comma 
nity. Good for use of amateur group 
productions. 

International 
PIXIE FROM PARIS 

Genevieve (1.12 "l 
Vox VX 25300 

French chanteuse makes a Vox label 
debut and results should take pane. 
after her available Colurèbia album. 
Her 11 chanteugs here embrace some 
Parisian favorites ("Cie) de Paris," 
"La Seine," "A Paris," etc.) as well u some less familiar. Thrush regi.- 
ten bet usual charm and there is 
fine French -flavored backing by 
Ginn' Monist and his ork. Thrush's 
upcoming appearances on Godfrey 
show next month can hype roles 
barometer. She'll be on every day. 

/l 

INSTRUMENTAL TREASURES 
OF STEPHEN FOSTER SS 

(I.12 ") 
Request RLP 10035 

Thle is a surprisingly good package. 
particularly when contrasted with so 
much current album material that H 
fu out, weird sad gimmicked is oae 

(Continued on page 64) 
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TURNOVER IS TERRIFIC! 
ARGO #5262 

"THE BIG 
WHEEL" 
Clifton Chenier 

Chess-Checker-Argo Record Co. 

4750 S. Cottage Grove Avenue 

Chicago 15, Illinois 

All Phones: Henwood 54242 

BEST SELLER!! 

REDD FOXX 

LAFF 
OF THE 

PARTY 
LP214-LP219-LP220 

DOOTONE RECORDS 

AMERICAN MUSIC, INC. 
9109 SUNSET BLVD.. HOLLYWOOD, CALIF. 

BOTH ORIGINALS --BOTH SMASHES 

JIMMY BOWEN 

"I'M STICKIN' WITH YOU" 
b/w 

"EVER LOVIN' FINGERS" 
ROULETTE 4001 

BUDDY KNOX 
"PARTY DOLL" 

b/w 

"MY BABY'S GONE" 
ROULETTE 4002 

ROULETTE RECORDS 
22D.rC stN.v.c. 

A auDSitll.ry o} Oee a Nit k. cords 

I2 BIB NUMBERS! ON ALL CHARTS! 

"LITTLE BY LITTLE" 

NAPPY BROWN #1506 

"BAD BOY" 
THE JIVE BOMBERS #15011 

ROGER WILLIAMS 

"ALMOST 

PARADISE" 
KAPP 17$ 

VOX JOX 
By JUNE BUNDY 

GIMMIX: Lou Barile, WIBX, 
Utica, N. Y., is celebrating George 
Washington's birthday this year, 
via a contest, whereby listeners 
are asked to write their opinions on 
the question "Do you think it's 
possible to go thru a 48 -hour pe- 
riod without telling a lie, white or 
otherwise?" The best "yes" answer 
wins a cherry tree, while a hatchet 
goes to the best "no" entry 
Art Pallan, KDKA, Pittsburgh, re- 
ports that pennies really add up to 
solid contributions. In response to 
Isis appeal for contributions to 
Hungarian relief, young listeners 
donated 170,000 pennies, while his 
speaking appearances in local high 
schools netted close to 10,000 one - 
cent pieces from on- the -spot col- 
tections.... Ed Ferland, WHEC, 
Rochester, N. Y., is emseeing a 
dance for teen -agers February 22 
at a local ballroom. If business is 

good he plans to run them on a 
weekly basis.... Deejay Joe Mal- 
kin and sports director Jim King, 
KOKX, Keokuk, Ia., pulled $1,500 
in contributions for the March of 
Dimes during a special 90- minute 
fund -raising broadcast this month. 

SEMI -REX 10" or 45 RECORDS 

PRESSED -Including 
labels, carton sleeves, etc. 

Write for lull particulars 

BEST PRESSING DEAL 

ANYWHERE 

ROYAL PLASTICS CORP. 
1540 Brewster Ave., Cincinnati 7, Ohio 

PRESCOTT PICKS 
HUNTER: Tab Hunter may 
very w e 11 replace Elvis 
Presley, according to deejay 
Norm Prescott, .WBZ, Boston. 
The jockey pulled 11,000 let- 
ters in two and a half days 
from listeners last week on a 
contest, whereby gals could 
wain a date with the Dot rec- 
ord artist. The response was 
greater, said Prescott, than 
when he offered three genuine 
hairs from Presley's sideburns 
last year. The winner, 15 -year- 
old Sheila Walsh, went on her 
date with Hunter February 7, 
accompanied by Prescott, a 
police escort and 700 teen- 
agers. The following day, 
WBZ tossed a lawn party in 
front of the station for Tab 
Hunter fans, which was cov- 
ered by Life magazine and 50 
cops. 

CAB BAG: Joe Ryan, WALL, 
Middletown, N. Y., writes: "To 
save postage and the cost of rec- 
ords, I suggest record companies 
and publishers have the disk 
jockey send them a list of the cur- 
rent disks he will play when re- 
ceived. Too many deejay ship- 
ments contain records that just 
gather dust because a station 
doesn't paly certain types of mu- 
sic. These rejects might be used 
at stations that do. Ditto with al- 
bums." ... In reference to a quote 
by a disk jockey ( "I wouldn't play 
a record of his. Not after what 
happened.") Dick Drury, WBRB, 
Detroit, comments: "This I can't 
agree with. Everyone makes a mis- 
take. Are we all perfect? When a 
singer gets involved in a bad situa- 
tion, let's forget it as soon as pos- 
sible. Play the record if it's a good 
one!" 

YESTERYEAR'S TOPS - 
as reported In The Billboard 

The nation's top tunes on recorde 

FEBRUARY 22, 1947 
1. (I Love You) For Sentimental 

Reasons 
2. Open the Door, Richard 
3. Managua, Nicaragua 
4. Anniversary Song 
5. The Old Lamplighter 
8. A Gal in Calico 
7. Huggiñ and Chalkin 
8. Ole Buttermilk Sky 
9. Oh, But I Do 

10. Zip -A -Dee Doo -Dah 
FEBRUARY 23, 1952 

1. Cry 
2. Tell Me Why 
3. Little White Cloud That Cried 
4. Slow Poke 
5. Any Time 
6. Please, Mr. Sun 
7. Wheel of Fortune 
8. Shrimp Boats 
9. Tiger Rag 

10. Bermuda 

MONITOR MUSICAL 
SURVEY 

According to a survey made 
by the NBC radio network 
show, "Monitor," here are the 
records which received the 
most local air play over NBC 
affiliate stations last week in 
the following amas. 

Providence 
"Isabella; Tommy Furtado, Ca- 
dence. 

Washington 
"Chantez -C h ant e z," Dinah 
Shore, RCA Victor. 

Columbus, Ga. 
"Ballerina," Nat (King) Cole. 
Capitol. 

Fresno, Calif. 
"Young Love," Tab Hunter, Dot. 

Cleveland 
"Someday Soon," Gloria Wood. 
Diamond. 

St. Louis 
"Round and Round," Perry 
Como, RCA Victor. 

Phoenix, Ariz. - 
"Banana Boat (Day-0)," Harry 
Belafonte, RCA Victor. 

Little Rock 
"Little By Little," Crete Cuts, 
Mercury. 

Worcester, Mass. 
"Who Needs You; Four Lads, 
Columbia. 

Lubbock, Tex. 
"Party Doll," Buddy Know, Rou- 
lette. 

Chuck Dunaway, KENT, 
Shreveport, La., r e c e n t l y 
called Elvis Presley at his 
home in Memphis, and taped 
the conversation for later air- 
ing on his show. Response 
from listeners was so great 
that Dunaway had to repeat 
the interview twice on his own 
show that afternoon and also 
let fellow jocks, D. J. O'Don- 
nell, Tony Pawlak and Sid 
Knight, use it on their respec- 
tive programs that night and 
the following morning. . . . 

Roger Keller, WFLO, Farm - 
ville, Va., opines, "Record 
companies ought to record the 
Broadway, musicials as they 
sound in the theater. Some of 
the show albums are dead 
without doubt, but a live au- 
dience would help a lot." 
TAPE EXCHANGES: Jerry 

Collins, WJBC, Bloomington, Ill., 
has taken a practical step toward 
setting up a workable tape -ex- 
change operation between jocks 
in various cities. He's circulating 
a list of jocks interested in the 
tape deal, along with their com- 
ments on the idea. Spinners in- 
clude Jim Avery, KGA, Spokane; 
Bill Clark, KRIO, McAllen, Tex.; 
Johnny Duncan, WMOR, More- 
head, Ky.; Tom Estes, \VMAC, 
Forest, Miss.; Phil Ladd, CHUM, 
Toronto; Dick Varney, ZBM, Pem- 
broke, Bermuda; Ian Smith (no 
station given), Ames, Ia. . . In 
line with this, Richard Baker, mu- 
sical director of KARL, Carlton 
College station, Northfield, Minn., 
writes: "We'd like to contact jocks 
interested in exchanging taped re- 
ports on what's doing music -wise 
in their part of the country. In ad- 
dition to regional reports, we could 
offer unusual bits, as we have 
students representing eight foreign 
countries." 

Walt Harrell, program di- 
rector, WATG, Ashland, O., 
advises that the station is re- 
vamping its entire program- 
ming and will "concentrate 
on good music -classical and 
good jazz, with some pop mu- 
sic, but not as much as most 
stations program." Harrell will 
personally handle the jazz 
shows. John Byington and 
Stan Gebben have a new show 
tagged "Daytime" over college 
station WBRN, Big Rapids, 
Mich. 
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ANDY WILLIAMS' 

BUTTERFLY is the 
one with the 
'alappin' and the 
snappin'." 1308 

By the way, 
dealers, be sure 
you are stocked on 
Andy's LP ANDY 

WILLIAMS SINGS 
STEVE ALLEN. 

CLP 1018 

* * *ee * * * ** 

Some cities like 
the CHORDETTES' 
'COME HOME TO MY 
ARMS," some like 

(FIFI'S) WALKIN' 

THE POODLE. Either 

way it looks like 
a big one. 1307 

eccce * * ** 

The HARVEY BOYS 
have really 
smashed through in 
Philadelphia with 
NOTHING IS TOO 
GOOD FOR YOU and 

is starting to 
spread. 1306 

* * * * * * * * ** 

The BARRY SISTERS 
singing 12 all 
time YIDDISH 
FAVORITES is a 
most unusual 
item --and one that 
I am very proud is 

a Cadence LP. 
CLP 1017 

* * * * * * * * ** 

DON SHIRLEY re- 
mains a strong 
consistent LP 
seller. His latest 
is just wonderful, 
THE DON SHIRLEY 
DUO. CLP 1015 

* * * * * * * * ** 

I'll have some 
interesting news 
for you next time. 

* * * * * * * * ** 

Andy Williams Sings 
Steve Allen CLP -'018 

Barry Sisters- Yiddish 
Favorites CLP -1017 

The Don Shirley 
Duo CLP -1015 

Andy Williams- 
Butterfly 1308 

Chordeites -Come Home 
to My Arms- (Fifi's) 
Walkin' the Poodle 1307 

Harvey Boys -Nothing Is 
Too Good for You 1306 
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age is clever, but the idea as a whole 
doesn't come off. Jocks may play as 
novelty, but flip is better side. (Joy, 
ASCAP) 

D.AVF. TERRY ORK 
The Boy With 2be Golden Kazoo ....711 

JUBILEE 5271 An instrumental of 
goat beauty. Tune is reminiscent of 
"Nature Boy" and has mined trumpet 
spelling out the melody against lush 
string background. It's hard to resist 
this one; dcejay's certainly arc going 
to knock themselves out on !t. (Spot, 
ASCAP) 

The Boy With the Golden Kazoo....70 
This is a vocal treatment of the same 
tune. It's hard not to think of Not 
Cole's reading of "Nature Boy,' when 
listening to Stuart. He ban the same 
timbre of voice. the same phrasing 
and feeling. Very pleasant listening. 
(Spier, ASCAP) 

RAY ANTHONY ORK 
' Calypso Dante 79 

CAPITOL 3646 -The commercial 
viability of a good dance calypso in- 
strumental Is obvious. Anthony gives 
a perky styling to this material and 
underlines it with a strong, obvious 
beat for rcrpers. Terrific joke box 
thing. (Moonlight. BMI) 

Pyronth Rook....75 
The band turns to unoffensive rock 
and roll here. Material has slow, 
steady beat that esen Mom and Dad 
can dance to. Has a simple, easyto- 
remember melodic idea that is pleas- 
ant. if a bit innocuous. (Moonlight. 
IMO 

ACQUAVIVA ORK 
One Moment More 77 

M -G -M 12434 -A olelodiow, fiddle 
tilled instrumental which has motion 
picture sound track touches. Has the 
big production sound and would 
make nice fare for late -night jockeys. 
(Sunbeam, BMI) 

Always the See....70 
A conctrtoisb tone -picture conjured 
up by maestro Acquaviva. Nice 
mood programming material. (Snn- 
bear, BM!) 

EDD1E HEYWOOD 
Bela the &stable 77 

VICTOR 6816 - A delightful wax 
reprisal of Ileywood's old hit disking 
of the great Cole Porter standard. 
Jockeys should flip over chance to 
add new slicing to library. (Harms, 
ASCAP) 

No Miracle Needed....74 
Deft yet delicate pianistics on 
romantic instrumental theme. Haunt- 
ing mood music for jockey svgs, 
(Regent, 8511) 

THE FOUR FRESHMEN 
What's It Gonna Be? 76 

CAPITOL 3652 -A swingy arrange 
nient with smooth harmonizing by the 
Freshmen. Instrumental has I big, 
bright sound. INorthera, ASCAP) 

That's the Way I Feel....76 
This side has a slower tempo, but 
the saine swingy feeling e0 the flip, 
and sophisticated instrumentation. 
(Leeds, ASCAP) 

JOE REISMAN ORK 
Pamela Throws Party 76 

VICTOR 6826 - Ork and chorus 
team up on this frothy little tune. 
Has a simple oft-repeáted melody and 
a bright treatment by the group. 
Some jocks may play this for the 
pajama party set. (Komin, ASCAP) 

Navajo Noctane....75 
This starts with the far -off war cries 
of a pack of redskins, followed by an 
attractive theme that has a close tie 
with Indians. An appealing instru- 
mental. (Famous, ASCAP) 

PEE. WEE HUNT 
AND JOE. )FINGERS) CARR 
SnO,O' Down the Lane 76 

CAPITOL 3642 - Swingy, dancey 
oldie in an instrumental excerpt from 
the album "Pee Wee and Fingers." 
Typical tavern fare, and a happy 
change of pace for jocks. )Feist. 
ASCAP) 

How 'Sa Gonna Keep 
Em Down no the Farm....72 
Album excerpt is a great one for 
jukes in spots where fun -loving Id- 
dleged cats congregate. Dixie -honky 
took melange is sprightly and loud 
)MIIIs- Warock, ASCAP) 

CHUCK STILLER 
Me Head's in de Barrel 76 

MERCURY 71056 -Smart, entertain- 
ing calypso, sung with proper humor 
by Miller and male group. Tho 
natives sink a boat loaded with rum, 
the nun comet up and the natives 
have a ball. Cold pay off. (Shapiro. 
Bernstein, ASCAP) 

Good Monist' Danln'....75 
Pleasant -enough ballad, sung with 
aonle country flavor, with backing 
a la rock and roll. Not outstanding 
enough to emerge with any strength, 
(Joy, ASCAP) 

SUNNY KNIGHT 
Worthless and Lowdown 75 

DOT 15542 -The most commercial 
of Sunny Knight's recent disks - 
which have been appearing on various 
labels. This is a blues, with a solid 
rock and roll backing. Knight shouts 
the vocal effectively. (Prestige, 
ASCAP) 

End of a Dmm....75 
A tender ballad, with a good melody 

and an Instrumental backing and 
thoras that effectively showcases 
Knight's vocal. (Prestige, ASCAP) 

LENNY DEE 
Moray Weather 75 

DECCA 30201 -Strong organ solo ir 
atrumental version of the blunting 
standard. Dee has big juke following 
In Midwest, and both these sides 
should rate well play -wise. 151111x, 

ASCAP) 
Goodnight Sweet Lose....73 

Tasteful organ instrumental waxing of 
an attractive ballad with dertly 
understated beat. Same comment on 
play potential. (Amber, ASCAP) 

STEVE CLAYTON 
The Boy WIth the Golden Karoo 75 

CORAL 61766 - Some fine quality 
vocalizing here on this version of 
slow novelty ballad. Backing is 

imaginative and over -all ;Milt can 

stir some sales provOcal;On. (Spler, 
ASCAP) 

I W'ut to Pat My 
Arms Around You....72 
Attractive rhythm ballad, well de. 
livered, and with likewise good back- 
ing. A polished job on all counts, 
but material -wise not matching the 
flip. (Moomyk, HMI) 

ROBERTA SHERWOOD 
What Does It Matter? 5 

DECCA 30208 -I.a Sherw.od rocks 
and rolls a patty old living Berlin 
ballad with exuberance, vitality. and 
lock personality. Jockeys should find 
this an interesting consersatiuo piece. 
ICo,0., ASCAP) 

The Sham Rook....71 
A raucous rock and roll v'ers ;on of 
Me Lovely Irish Theme "Molly 
Malone." Rather dubious material 
for March 17, but some jocks may 
dig it as novelty programming for 
the holiday. iP1,5wick, ASCAP) 

THE EMPEROR 
Tossth De Those 74 

ARGO 5264 - Unusual Material - 
Sloop with a calypso and folk 
quality. The Emperor sings it in 
minor key, with a quiet but rhythmic 
guitar and drum background. (Are, 
BMI) 

Me Baby Treats Me Wroeg....71 
Calypso with authentic island quality. 
Side has not the impact of the nip, 
but makes a good coupling, antis 
Useless. (Arc, BM1) 

JON and SONDRA STEELE 

THE STYLEMASTERS 

FM4S103- You'll find it hard 

to lay which will be the big hit 
. "THE RICH FOLKS OF TEXAS" 

er "HOLD OUT YOUR HAND 
TO THE LORD." 

ANOTHER HIT FROM foremost 

BOBBY SCOTT 
Driftwood 74 

ABC-PARAMOUNT 9791 -There's 
persuasive medium -tempo beat on 

this minor key and slightly offbeat 
item first cut by Eddie Cooley. Scott 
keeps up Interest in spite of comptti- 
tion sad this can get attention. Jocks 
and perhaps buyers, too. may go for 
ir. IForshay, BOW 

Ob. Joshua:1....6e 
The old spiritual gets an up to date 
and swinging treatment by Bohhy 
Scott. Chances seem limited on this 
revival. )Songfest. ASCA PI 

MARI JONES 
Tee" -Age Quarrel 73 

TAMPA 122 -Nicely delivrrrd ballad 
batted with younger set material. 
Packs considerable promise soot- 
wise for interest from sentimental 
teensters. (Webster, Boll) 

Ribs Dabs Don....72 
Re- release of singer's lively blues 
rhythm effort on label's No. 117. 
Talent again promising. !Webster, 
BMI) 

ANNA VALENTINO 
CaI .o Joe 73 

DOT 15543- Colorful calypso aide. 

Arma Valentino belts it out with 
passion. Lyrics ue compelling and 
will get plenty of calls for repeat 
performance. (Swell, BMI) 

You're Mlne....70 
A ballad on this side. Wellprndured 
but without the flash of the flip. 
Thrush Valentino has full, rounded 
vocal style. (American, Boll) 

MAUREEN CANNON 
Massa-Come Save Your Child "3 

JUBILEE 5272-Miss Cannon lakes 
cue from some of the r.Ab. 

betters in her styling of this fast, 
catchy beat opus. Her bold, extrovert 
piping is bound to sweep many listen 
en off Oeir feet. (Mena, 6511) 

Oh Johnny, Oh Johnny, Ob....64 
Give the singer an "E" for effort. 
She moves in on this oldie with the 
kind of assault on the ears you 
expect from Lillian Briggs. I stud and 
overwhelming. (Forster, ASCAP) 

BILLY'ECKSTINE 
Blue Maslen 72 

VICTOR 6827 - A lushly melodic 
ballad is handed an elaborate produc. 
thin by Winterhahcr and chorus as 
they back Eckstine's smoothly txpres 
sive vocal. (Gregory, ASCAP) 

Ob, Mb Potty, Pretty....65 
Eckstine is in his usual rich choral 
form on a quaint folk tune with 
charming lyrics. However, side may 
be too off -beat for today's market. 
(E. B. Marks, BMI) 

DEAN JONES 
HIS Great Reward 72 

M -G -M 12429-Here's a strong in- 

(Continued on page 63) 

FM45111 -They re NEW ... and 
they're NEWS!! " CUTIE OF THE 

ROTTEN CROWD" backed by 
"I WANT A SWEETHEART." 

ANOTHER HIT FROM orem St 

/lieiu, Blue 
SONDRA STEELE 
FM45.102- Haunting in her FIRST 
sore disc "DID YOU CRY" 
coupted with "DON'T TAKE YOUR 
LOVE FROM ME." 

414141NNN41401 
Announcing A Great New Record 

on A Great New Label 

MARK RECORDS' 
FIRST NEW POP RELEASE 

by 

DICH 
OLSON 
THE NEW SINGING 

SENSATION 

SHIPPING NOW 

"I HOPE YOU 

WON'T HOLD IT 

AGAINST ME" 

"I WANT A GAL 

Ow WHO CAN DANCE 

j ME A CHA -CHA" 
M 103 

THANKS, D.J. s, FOR THE RESPONSE YOU HAVE 

ALREADY GIVEN OUR LABEL 

RECORDS, 

INC. 

700 Lafayette St. 3 -2359 

DISTRIBUTORS: 
Some choice terri- 
tories still available. 

WIRE OR PHONE 

Utica, N. Y. 

THE MUSIC BOX 'zW»4 ' 
America's Most Complete 

ONE -STOP RECORD SERVICE 
TO Aboye Cost. 30% OH U.S on L Y and EP's. 

FREE TITLE STRIPS TO OPERATORS. 

when answering ads . . . 

Say You Saw It in The Billboard 

Copyrighted materi 
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It's Out! It's Big! It's Sensational! 

I'M THE MAN 
(Who knows what goes on behind the Creen Door) 

EXCELLO 2105 
by Al Ferrier 

Wire or phone Chapel 2 -2213 

N.tSHIIORO RECORD CO., INC. 

177 3rd Ave. N. Nashville, Tenn. 

Shipments made from PLASTIC PRODUCTS, Memphis, and 

SOUTHERN PLASTICS, Nashville. 

Western Distributors, ardor from MONARCH, Los Angeles. 

M M M M M M M M M M M M M M M M M M M M 

ATTENTION, ALL RECORD DEALERS IN THE METROPOLITAN AREA, 

WHY BURDEN YOURSELF WITH UNNECESSARY INVENTORY? 

Let 

: KING KAROL 
ALL LABELS 

Stock your Records EXTENDED PLAY 

same day service.. . Can your order in and LONG PLAY 

ore mure 'delivered Ifr. in 
$100.00 

C.O.D. C O D Pr 
. 

List ice Your Cost 
only. Special deals. according ro deals offered S2.93 51.97 
by distributors. 3.93 2.55 

OPEN MONDAY TO SATURDAY 4.93 
3.20 

9 A.M. TO I1 P.M. 5.98 3,30 

KING KAROL, INC. l'r'51.29 Pr1 ;. YourCost 

Record Distributors to the Trade s .BS 

111 WEST 42nd STREET 1'99 .95 

NEW YORK 36, N. Y. 
2.49 1.60 

Between Broadway and Sixth Avenus 
BRyant 9 -2344 

DEALERS! 
Increase Profits ... 
Increase Sales ... 

Here is that extra service to customers that competition de. 

mands. A reliable and authentic purchase recommendation 
your customers can depend on. You can profit by using 

TODAY'S TOP TUNES. 

TODAY'S TOP TUNES 
AVAILABLE EVERY OTHER WEEK 

TO HELP YOU BOOST SALES 

It's a colorful 4 -page folder (61/2x81/2" 

per page) that carries The Billboard's 

HONOR ROLL OF HITS with the best sell- 

ing records of each tune. 

It also shows best selling Popular, 

Jan and Classical Long Play albums. 
It also lists best selling Country A 

Western and Rhythm A Blues records. 

Your store nome, address and tells. 

phone number will be imprinted free 

They are ready to be mailed to your 

customer list to bring them into your 

store. They can be placed in each 

customer's purchose to bring him back 

for more sales. They can be used 

os enter give sways and in your 

Y s lop tunes. ustenng 

MERCHANDISING DIVISION The Billboard 374 

2160 Patterson Street. Cincinnati 22, Ohio 

Yes, I wont to stimulate my sales with Today's Top Tunes 

which I understand is issued every other week. 

D Trial order D 50 copies, $1.00 
100 copies, 2.00 

Send me Every issue until 250 copies, 3.50 
further notice O 500 copies, 5.50 

My store nom., address and phone number will b. printed free on each copy 

as shown below, 

Store Name: 

Address 

City á State: 

Phone: Ordered by 
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spirattonal item with nice belting by 

Jose., who sports a good legit -type 
voice. Good rouser. suitable for some 

boxes. (Artists, ASCAP) 
Soy et the Os Ddver....6$ 

mere's the feeling of the open space. 

here as Jones belts a chant of the 

plains In spirited fashion. Etas the 

"Ghost Riders' louch. (Harrison, 
BMD 

ART MOONEY ORK 
I Never Had a Worry In the World....72 

M-G -M 12435- Bright, swingy vocal 
work by the Cloverleats, backed 
primarily by the banjo with the rest 

of the band gating in the act. It's a 

crowd song-rouser appropriate for the 

box players in the saloons. (1111.9- 
shire House, ASCAP) 

Donkey Got Dronk....60 
Mooney with vocal help by Ray 

Rivera and the Cloverleats gets on 

the calypso kick In unconvincing 
style. Flip side all the way. (Hamp- 
shire Norse, ASCAP) 

JOHNNY CALI 
MI Bella Mla 71 

KING 5015 -Italian -flavored material 
Vocal. by the Jack Halloran singers 

is slow and melodic. Backing tap- 
tares that Mediterranean quality with 
mandolins. (Brandom, ASCAP) . 

(Mandoline Serenade....7f 
Very similar to the flip in feeling 

and mood. Tempo L waltz time, i 

with vocal by the Jack Halloran 
singers and the backing featuring 
mandolins. (Frederick, BMS) 

JERIL DEANE 
I Want to Love While I'm You. 74 

SOLO IDS - There's high quality 
vocalizing here from á promising 
thrush on a pretty ballad. Toned- 
down rhythm backing and solid 

assist by Choraleers shows production 
imagination. Nice jock material 
(T-C, HMI) 

1 Mal Know How to Cep....66 
Another sentimental ballad gem- like' 
treatment. Result as a bit heavier- 
handed than flip and not tutte as 

effective, but quality comes Ihro.' 
CT-C.119111 

JEANNIE CARSON 
Came Home to My Arms e 71 

DECCA 30273 -A cover of saucy 

marching tune. in the "Lay Down 
Your Arms' lyric groove. Bright 
'brushing by English lark. 

(Chappell. ASCAP) 
Original Joe....66 

The British canary sings with sweet' 
precision on a lilting. Pleasant 

calypso. primed to cash in on current' 
trend. Should grab off soma. Jockey, 
play, but isn't unusual enough to' 
stand out in a rash of calypso 

releases. (Crystal, ASCAP 

MONAA LITER ORK 
Blue Fandango - 

71 

LONDON 1715 -Danceable rhumba - 
type tempo here from album, "Loves' 
in Paris." Ork comes Oro with fine 

, beat On highly acceptable arrange- 
ment. Good lock mated. ]Kastner, 
ASCAP 

The FIIre....71 
Another tune Iroe the same source.. 

This side gets excellent professional 
treatment, too. (Kasseer, ASCAP) 

JIMMY FOSTER 
The Man of the Hour 71 

EPIC 9202 -Singer registers pleas- 

antly with a he -man ballad to 
helpful rhythm backing. Will start 

no sales bonfires, but can pick up: 

moderate counter interest. (Parton. 
ASCAPI 

The Flower of Love....69 
Another projection along the same 

litre. Not quite as strong as flip, 
but a good professional job nonethe- 
less. (Sylvia, BMD 

BE.NNY STRONG ORK 
You all Eveeebody Oman 71 

DECCA 30234 -A danceable version 

of the tender oldie with catchy group 
vocal work by the Mellomeo and 

strong swingy terp-tempo. Good 
jockey wax. (Mayfair, ASCAP) 

I Love My Baby. .,.69 
This amusing rhythmic takeoff on 

the oldie has pient-v of bounce and 

catchy banjo backing. However, the 

J111 Corey version has already caught 

most of the jockey play on tune, so 

chances are deejays will spin the flip. 
(Shapiro- Beraslelw, ASCAP) 

PAUL EVANS 
What Do You Know? 70 

VICTOR 6806 --Evans debuts with 

rock and roll job keyed to the 

romantic problem of certain teen- 
*gem. Side has swinsine sound cwt 
delivery is pretty pate ie light of 
some of the competition at this level. 

IDaaby. 'MI) 
Dorothy. ..67 

There's a Latinish touch to this 

hymn to a lady but otherwise, there's 
little to make it stick out. (Rate6b, 
EMI) 

JUDY HOLLIDAY 
These Will Re the Good Old Dan 

(Twenty Years From Now) 70 

DECCA 30216- Timeless old-time, 
ditty has a message that should ap- 

peat to some spinners who favor 
"memory" legs. The great actress- 

comedienne doesn't make it as a disk 

entity oo these tares, however. (Ges. 

eral Mask, ASCAPI 
Full of LIfe....66 

Ina straight, gentle ballad, title song 
of her new flick. Miss Holliday Is 
simply inadequate. The real, trae- 
blue fans may buy it. 'however. 
(Columbia Pictures, ASCAP) 

JOAN WEBER 
Gone 76 

COLUMBIA 40852 - This cover of 
the Ferlio Huskey c. &w. click has 
rock and roll touches with a big. 
slow, pounding - rhythm. Choral and 
ark arrangements are in a strong, 
timely groove but Miss Weber isn't 
right for this tee of. material. Sounds 
as rho she's extending herself. ]NIB 
&Raye, BM) 

A Love That's a LIe....66 
Same general pattern here with the 
gal trying hard. Net effect is not, 
the strongest. Gat is more at home 
with lighter material. (Oxford, 
ASCAPI 

BOBBY DARIN 
Help Me 69 

DECCA 30225 -A big, fancy piping 
of a pleading ballad of genuine 
appeal. Darin sells it rather effect 
tively and builds Solidly to a strong 
climax. Recommended to deejays. 
(Soegsmlths, ASCAP, 

Deider in Dreams 69 
Even rho the voice quality is differ 
ens on this side Darin styles in a 

way that is reminiscent of Johnnie 
Ray. Projects strong emotion in a 

vigorous out -going way. Deserves ex- 
posure. 1Songimlths, ASCAP) 

JOE CARSON 
Love Transfusion 

CAPITOL 3645- Bright country ditty 
with a novel. but light- weight lyric. 
New warbler, making his debut here. 
is competent. Ile also wrote the tune. 
IBraros Valley, BM11 

Passion and Pride....60 
A philosophical plaint, well sung. but 
lacking the edge for a high tally. 
(Brazos Valley. BM1) 

THE BEACHCOMBERS,AND NATALIE 
Haakerin' for You 68 

CAPITOL 3643 -A slow, pretty -ish 

harmonizing job on a lovely ballad. 
Group has a smooth blended sound 
and will appeal to jocks looking for 
rock and roll antidotes. (Barton, 

Hey- Hu....66 
me group goes a bit fancy on this 

side, essaying some stylish harmoniz- 
ing in round -singing manner. It's 
unusual and rather cute, but not 000' 
commercial. (Scads, ASCAPI 

TOMSIY MARA 
' Nobody Understands Me 68 

RKO UNIQUE 377 -Mara voices a 

common teenage plaint. The singer 
invests the material with sincere feel- 
ing. and it comes off as a highly 
tistenoble slicing. Some solid deejay 
appeal here. (Lamas. ASCAPI 

So Melt wad Yet So Yery Poor. .. .65 

"Without a honey. what good is 

money ?' is the message. Her. Mara 
belts and he shows Lnowiedgabilily 
with the "back- breaker" type song. 

Material is not strong for current 
market. (Britton, BSI) 

BARBARA LYON 
Letter to a Soldier W 

CAPITOL 3644 - In this British 
slicing, the thrush impresses with her 
warm (ones and schmaltzy message 

to a romance built up via correspond- 
ence. It's questionable how far this 
can go with American teen buyers. 
(Daywin, BStll 

WhIsper....64 
Pretty waltz melody. Sung with effec- 
tive breathiness, but lacking any 

standout message. Weisner, ASCAPI 

SCOTTY ENGEL 
Steady As a Rock 66 

RICO UNIQUE 386 -Engel embarks 
on a rhythmic course set to a swing- 
ing rock and roll pattern. Nice beat 
here but arrangement is On the this 
side. (Leeds, ASCAPI 

Whew Is a Boy a Stasv 62 

Adolescent sounding Engel boasts that 
the big day has come. Full of philo- 
sophic thoughts, with a rhythm 
framework. Not likely to taux goy 

great commotion. (lamas, ASCAP) 

GM GREEN'S ARIZON1:SNS 
I Got a Date With a Saint 66 

M-G -M 12432-This is an unusual 
up -beat opus that combines "West. 
ern" fiddling and honky took piano 
and beat. Connie Conway comes in 
fora very effective vocal la Clancy 
Hayes on the second chorus. Sala 
will be limited probably to Weston 
territories. (Gale a Gaylen, 05111 

Wherever You Are....60 
Connie Conway is vocalist here, too. 
turning to a ballad this time. Against 
"ls'estcm" type backing, he trier 
manful])', but does not spark strong 
interest. (Gale & Gayln, BS11) 

VINNIF. MONTE 
Telegram as 

JOSIE 810 -The singer speculates on 
the contents of a telegram. Monte's 
stvling has r.&b. elements -and alw 
some of the "Cry" tapies of Johnnie 

(Continued on page 64) 

LAWRENCE 

WELK 

Best Selling - 

Singles 

61765 CINCO ROBLES- 
WHISPERING HEART 

61183 WILD COLONIAL 
BOY -McNAMARA'S BAND 

61184 DANCE AROUND 
A STACK OF BARLEY - 
WHEN IRISH EYES ARE 

SMILING 

65517 
COCOANUT 

CT DANCE 

61619 
HELENA POLKA- 

HOT PRETZELS 

61630 JENNY LIND- 
THE JOLLY COPPERSMITH 

Theme songs: 

61141 CHAMPAGNE TIME 
-AROUND THE WORLD 

65511 WINE -JOSEPHINE 

-With the 

LENNON ot 
SISTERS: 0.074 

61161 -YOU BROKE YOUR 
PROMISE MR. SANDMAN 

61101 
TONIGHT YOU BE- 

LONG TO ME- 
WHEN THE WHITE LILACS 

BLOOM AGAIN 

61597 MICKEY MOUSE 

MAMBO -HI! TO YOU 

61679 ALLEGHENY MOON 

FAITH UNLOCKS THE DOOR - With 

LARRY 

HOOPER: 

61786 ti FALLINGTSTAR 

61163 ROGER BOOM- 
THE 41.11 "R" RELIGION 

61621 
WHAT A HEAVENLY 
NIGHT FOR LOVE - 

PRACTICE WHAT YOU 
PREACH 
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For just 25c a week these sales helps can mean 

MORE PROFIT DOLLARS 

FOR YOU! 
Billboard's 

SILES 

BOOSTER 

KITS 
are helping dealers 

everywhere sell more 

singles, albums, phonos 

and accessories! 

For as little as 25c a week you, too, 
con put these colorful window, wall and 
counter posters to work in your store 

. . . to help you push profits up, up, up! 

Twice a month, you get all these sales -aids mailed to 
you in a special SOLES BOOSTER KIT. 

"HONOR ROLL OF HITS" POSTER - 17 "x22 ", flashy two colors. Lists the 
Top 10 Tunes of the week plus the up -end- coming hits. 

"BIG PLAY" POP ALBUM POSTER -17 "x22" In two colors. lists the top selling 
albums. Great for self -selection displays. 
"BIG PLAY" CLASSICAL ALBUM POSTER (alternating with "BIG PLAY" JAZZ 
ALBUM POSTER). Giant, 17 "x22 ", two colors. Use 'em on counters and over 
self- service racks. 

"TODAY'S TOP TUNES" ... give -away folders listing the tops in pops, classical, 
jazz, RAB, C&W. Great for listening booths, direct mail selling, statement 
enclosures. 

NEW TITLES ... NEW ARTISTS . . . NEW EQUIPMENT POSTERS -a big supply 
every kit, to dress up your windows, walls and counters. Real customer 
convincers at the point -of -sole) 

MAIL THIS COUPON NOW AND SAVE UP TO 50% 

New SALES BOOSTER 

KIT subscribers 

can come in now 

for the special 

introductory offer 

that gives you six 

KITS for only $3.00- 
regular price, 

S1 per kit. 

You save half! 

Merchandising Division, The Billboard, 2160 Patterson Street, Cincinnati 22, Ohio 

Please send me the next 6 SALES BOOSTER KITS. 

I enclose $3 in full payment. 

Please send me one sample SALES BOOSTER KIT. 

My dollar is enclosed. 

e,6 

Name 

Store Name 

Address 

City Zone State 

Reviews of New Pop Records 
Continued from page 63 

Ray. First impression is not strong. 
ASCAP) 

Usks.....62 
A rather pretentious ballad given the 
all -out treatment. He belts hard but 
not with too much finesse. (Tee -Pee, 
ASCAPI 

EDDIE. SKRIVANEK ORK 
Loser'. Blues 61 

MONTE CARLO 004 -Blues tinged 
number with vocal pleasantly de- 
livered, but lacking ingenuity to Rive 
it any particular bite. Arrangement 
is run -of -mill and looks to spark only 
cursory interest. (Koss, 8511) 

The Telephone Is 
Wonderful 7hlne....60 

Somewhat livlier tempo projected in 
same vein and with similar results. 
trios,, BMI) 

JI5151V DUNCAN 
The Price nl Love 66 

CUE 1156 -A tearful ballad. Ade- 
quate performance by Duncan: but 
arrangement lacks spark. lNadge, 
evu 

l's. Oa the Outside (Look.' 
A rock and roller. Like the nip, 
Duncan's vocal is fair; but arrange- 
ment is not a bright one. (Bead., 
BMI) 

BIL1. DARES 
Undertow 58 

P -1(.0-A tuber pallid sosal treat 
ment of the dramatic ballad. ISpine, 
ASCAP) 

Femme Estate en 
An overly vivacious reading by Dares 
on a pert Parisian rhythm tone. with 
von -of- the -Rue de la Paix type lyrics. 
(Spina, ASCAP) 

ANNE I.ORRAINE 
l'e So Thankful 1g 

ORIGINALS 53)-Tune is s slow 
religiose ballad, in fact, mournfully 
paced and sung. Thrush and ork 
have some quality, but sales- possi- 
bilities of the overall are very slim. 
IArc. BMII 

Hew Strmse....53 
Another dolorous chant that can only 
get lost in today's highly competitive 
market. IFetst, ASCAP) 

B L'CHANAN AND GOODMAN 
The Mystery Ha Spew Motion) 37 

LUNIVERSE 103 - Mystery "story" 

consists of a string of sound effects 
cliches. Smarter production than nip, 
but It's still pretty juvenile. Buchanan 
s Goodman, EMI) 

The Bona Boat Slory....35 
An impossible, nerve. wracking hodge- 
podge with snatches of the hit 
calypso. plus dubbed portions of 
many popular TV commercials. It's 
all pointless and unfunny. unless 
viewed as a take -oft on the "Million - 
Dollar Movie,' with its endless string 
M commercials that destroy all Con- 
tinuity. As such it merits one spin. 
(E. B. MarksBodea, BMI) 

THE SONS AND 
DAUGHTERS COMBO 
She De 

STAR -111 101 - Ultra - saccharin 
"mother" paean with sugarcoated 
tenor carrying the load. Instrumental 
group provides backing to suit. Ap- 
peal here !mks ultra- limited. Mead 
s Home, 8511) 

Sb,....45 
instrumental group offers a singularly 
uninspired arrangement of the same 
Illne. Same commercial comment. 
(Heart f Home. 5511) 

Latin American 
RENE. TOU ZF.0 ORK 

Mambo Igo 7B 
VERNE 0899 - High -flying mambo 
side with a swingy hig band flavor, 
hip -swiveling tempo and some meet- 
lent trumpet solo lurk. Fine pea 
stemming for Latin American jockey 
shows, and enterprising pop jocks in 
search of lerp wax. 

Ma Monica Es Para 71....74 
Quality -win cha cha waxing with 
catchy vocal and provocative beat. 

JOHNNY CONOUE1 ORK 
Mary Ann . 76 

VICTOR 6825 -Frothy instrumental 
wax version of the lilting calypso 
standard with a deft danceable 
merengue beat. The pop version of 
Me lune is a best seller, which should 
spark plays. 

Piano Mereague..73 
A terp -wise instrumemal treatment of 
a light and romantic merengue theme. 
Honey.. flip is stronger aide. 
(Nassau, spell 

Reviews and Ratings of 
New Albums 
Continued from page 60 

form or another. The. Foster in- 
strumentals -many of which have not 
been recorded -represent true musical 
Americana. The performances by the 
Florida Concert Society are tasteful 
and bring out the wealth of mood 
and romantic feeling in the com- 
positions. A beautiful cover show's s 

reproduction of a Currier A Ives 
Mississippi River scene. The album 
is an excellent one for deejays with 
adult audiences. Package could be 
one of a group in a dealer display of 
American music. Pieces include 
"Santa Anna's Retreat From Buena 
Vista." "Village Festival," "Soiree 
Polka;' etc. 

LINE. RENAUD'S PARIS as 
11 -12") 
Capitol T 10055 

Mlle. Renaud. considered by many 
the most popular singer of French 
pop songs, makes her debut on this 
label with this package. If memory 
serves. her last sides sold on the 
American market appeared on the 
PatheVox label -e 10 -inch package. 
Mlle. Renaud. in local style and man 
nerivn, is typically Parisian, radiating 
charm. An effective gimmick on her 
Cap package is her mode of prefacing 
each Song with a Bpi,. cule intro. 
duction. Tunes are "Under Paris 
Skies." "I Want.' "Poor People of 
Paris," Another in the "Capitol of 
the World" series. 

A HUNGARIAN RHAPSODY 72 

Orchestra of the Hungarian State Folk 
Ensemble (1.12 ") 
Vox VX 25240 - 

Package is gaited primarily to Mittel- 
Europa trade and is "international" 
rather than classical in category. En- 
semble (no conductor billed) gives le 

highly creditable reading of Liszt's 
Hungarian Rhapsody No. 2, but the 
other three items, "Pictures From 
Sopron." "Palos Fantasy" and "Tran- 
sylvania Rhapsody" are strictly folk - 
Ish Hungarian items. Set will doubt - 
lese appeal to the Magyar ea, and 
may snare further interest via the 
current focus on Hungary's tragic 
situation. 

Rhythm & Blues 
DANCE TISSE 75 

Earl Bostic (1 -t2 ") 
King 395.525 

Actually, Hite one is hard to 
categorize. and there should be sales 
lo ralb., jazz and pop customers, not 
to mention teen -age rock and rollers. 
It's Bostic's fourth LP. and most of 
the 12 sides, if not all. have been 
eut as singles. Some reflect the alto 

man's recent tendency to choke and 
growl in the best r.Ar. commercial 
tradition. "Harlem Nocturne." the 
teen dance lave. seta a polished run- 
down the deejays will like. Also 
includes "01f Shore.' "Melancholy 
Serenade." etc. For all shops. 

Country & Western 
THAT HONKY TONIC PIANO 75 

Flosd Cramer (1 -12 ") 
51-0.51 E 35(12 

Cramer, exponent of the honky tonic 
piano style, has done ab ant a dozen 
dines in Illal lend, tinny. peraumive 
beat best described as honky took. 
(Tamer's package is heavily country 
flavored. 'there are such tunes as 
)lank Willlarns' "told. Cold Heart,' 
"Cheatin' Heart, s etc. Others are 
"Piano Rag," "Bat11e II >mn of the 
Republic,' etc. This package takes 
its place along with a lot of similar 
material. Moderatè sale indicated 

Folk 
FLAMENCO ESPANOI. 76 

Featuring SDairi a Greatest Binge Gu)- 
tarists, and Dancers 11 -12 ") 

n, 

Capitol T 10033 
One of the. mÓn totem.. of the 
"Capitol of tlué World" series, this 
package offers a flamenco troupe 
made up of singers, guitarists, ban - 
dore players aod;Aancers, beautifully 
recorded. A. denier can use this disk 
to illustrate the excellencies of mod- 
ern recoMMing' ánd equipment. Per. 
formers include Antonio Molina, 
high -pitched vocal*. with compell- 
ing quality; Sarasate, virtuoso of the 
flamenco gutter; Cofjo de Huelva, 
another fine vocalist, and others. This 
tacit.. disk has an attractive cover, 
making it good display piece. 

Jesse Belvin 

I NEED YOU SO 
b/w 

SENORITA 

+1013 

6441 RECORDS 

9317 W W StunO , till. Cuber Cdr. Cam 
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MOVING ON UP! 

THE DRIFTERS 

"FOOLS FALL 

IN LOVE" 

"IT WAS A TEAR" 

Atlantic 1123 

ATLANTIC RECORDING CORP. 
157 West 57 St., N.Y.C. 

PUSHIN' FOR A BIG ONE 

"SOMEDAY WE'LL 

MEET AGAIN" 
k/w 

"REALLY" 

THE SCOOTERS 0 : :4" 

A POSITIVE NITS 

DON RONDO 

"DON'T" 
"The Love 1 Never Mad' 

Jubilee sire 

Jubilee Records 
1410 Broadway New Yack 

TAKE YOUR PICK 

THEY'RE BOTH SMASHES 
FRANKIE LIMON AND THE TEENAGERS 

TEENAGE LOVE 

PAPER CASTLES 
aE 10]1 

THE CLEFTONES 

WHY YOU DO ME UNE YOU DO 
bier 

I LISE YOKE STILE OF 51111M LOVE a reis 

GEE RECORDS 
120 west 42n0 If., New York 

10. CALIFORNIA'S NEWEST 

AND MOST COMPLETE 

ONE STOP 
45's 60e 
78's 6Se 
E.P.'s 98c 
L.P.'s 2.98 

NORTY'S MUSIC CENTER 
1771 W. Pie. Blue., L. A., Cale, 

Phone: Ra 1- 71U -1.72S1 
OPEN 7 DAYS A WEEK 

:i. Somethin Smith and 'mot 

The Redheads on 
: :r Epic 

1:utG 
P :r, i:nrts 

AMERICAN MUSIC, INC. 
9109 SUNSET BLYO.. HOLLYWOOD, CALIF. 

RECORD PRESSINGS 
51,ella[- Vinvlile -Flea 

7a RPM- -45 -I] 1 ] 
Test Pressings Free 

Smell or Ler9e GVan11tY 
L `Del,._ Pro<e >fine- Mitlert 
SONCCRAFT, INC. 

1650 nrosawav New York le, N. Y. 

C& W Best Sellers in Stores 
For survey week ending February 13 

RECORDS see ranked In order or their current national selling Importance st the 

retail level, as determined by The Billboard's weekly surety of dealer, throne the 
o1Uon with high volume of se. in country and western records When significant 

action is reported on both sides of a record, points are 
combined to determine position on the chart. In such a Weeks 

Ills case, both sides are listed in bold type, the leading Last no 
Week side on top. Week Chart 

1. YOUNG LOVE (BN11) -S. James 1 9 
You're the Reason (I'm in Lore) (BMII -Cap 3602 

2. THERE YOU GO (0\11) -J. (:aslt 3 10 
TRAIN OF LOVE (BMI) -Sun 258 

2. 23 3. SINGING THE BLUES (BMI) -M. Robbins 
1 Can't Quit (13N11)-Col 21543 

4. I'M TIRED (BMI) -\V. Pierce 4 7 
Ws My Way (BMII -Dec 30135 

5. KNEE DEEP IN THE BLUES (R \II) -M. Robbins 6 4 

SAME TWO LIPS (11\1I) -Col 40815 
6. I'VE GOT A NEW HEARTACHE (3511) -R. Price 

WASTED WORDS (BMI) -Col 21562 
7. CRAZY ARMS (BMI) -R. Price 6 38 

You Bone Me Wrong (10.11)-Col 21310 

8. 1 WALK THE LINE (BMI) -J. Cash 8 38 
Get Rhythm (BMI) -Sun 241 

9. TOO MUCH (13511) -E. Presley 
Playing for Keeps (BMI) -Vic 20.6000 

10. AM I LOSING YOU? (B \Il)- 12 4 
Waiun for a Train (BMI) -Vic 20.6749 

11. DON'T BE CRUEL (B \II) -E. Presley 11 29 
HOUND DOG (BMI) -Vic 20.6604 

12. REPENTING (BMI) -K. Wells 13 13 
I'm Counting on You (ASCAP1 -Dec 30094 

13. 1 MISS YOU ALREADY (BMI) -F. Young - 1 
I'm Gonna Lite Sonic Before I Die (BMI} -Cap 3611 

14. GONE (BMI) -F. Huskev - 1 

Missing Persons (BMI) -Cap 3628 

15. ROCKIN' IN TILE CONGO IB \111 -11. Thompson - 1 
1 Was the First One (ASCAPI -Cap F 3612 

5 15' 

9 4 

Most Played C& W in Juke Boxes 
For survey week ending February 13 

RECORDS are ranked in order of the greatest nimber of plays in Iole boxes thruout 
the country as determined by The Billboard's weekly survey of operators using s 

high proportion of country and ((therm records. When 
significant action is reported on both sides of record, Weeks 

Tide points are combined to determine position on the chart. roan oil 
Week Week Cb.n 

1. YOUNG LOVE (BMI) -S. James 3 
You're the Reason (I'm in Love) (BM11 -Cap 3602 

2. THERE YOU GO (BMI) -J. Cash 
TRAIN OF LOVE (BMI) -Sun 258 

3. SINGING THE BLUES (BMI) -\I. Robins 1 
l Can't Quit (06111 -Col 21545 

4. I WALK THE LINE -J. Cook 6 
Get Rhythm tBMD -Sun 241 

5. CRAZY ARMS (BMI) -R. Price 4 
You Done Me Wrong (BMI) -Col 21510 

6. I'M TIRED (B\t1) -W. Pierce 9. 
It's My Way (BMI) -Dec 30155 

7. AM I LOSING YOU? (B\11) -J. Reeves 
WAITIN' FOR A TRAIN (B\I1) -Vic 20-6749 

8. TOO MUCH (B \11) -E. Presley 8 
Playing for Keels (8M1)-Vic 20.6000 

9. EVE COT A NEW HEARTACHE (B \II) -R. Price 5 
Wasted Words (13N11)-Col 21562 

10. STOLEN MOMENTS (BM11 -II. Snow 7 
Two Won't Catc (13M1)-Vic 20.6715 

10. AUCTIONEER (ASCAP) -L. \'cot Dyke 10 
1 Fell In Love With a Pony Tait (AS('AP) -Dot 15503 

FOLK TALENT 
AND TUNES 

By BILL. SACIIS 

Around the Horn 
Sonny James hit the rond out of 

Dallas last weekend in his new 
Cadillac to head up a "Grand Ole 
Opry" package on a series of dates 
arranged by \VSM's booking czar, 
Dee Kilpatrick. Schedule had 
Sonny in Atlanta Sunday (17), 
Greenville, S. C., Monday (18). 
and Augusta. Ca.. Tuesday (19). 
On Wedltesday (20) he (slays Jack- 
sonville, Fla., and follows with 
Pensacola, Fla., Thursday (21), and 
Miami Friday (22). On February 
25, lames hops to California for 
another session for Capitol and for 
rehearsals for Bob Hope's filmed 
TV show to be beamed over the 
network in April. 1Vhile in Holly- 
wood, Sonny will appeau' as guest 
on the Tennessee Ernie Ford and 
Bob Crosby shows, In March, "Big 
D. Jamboree" hookers have him set 
for an extended tot- thru the 
Southwest. 

The Country' \lusic Disk 
Jockey Associations next an- 
nual gathering las been tenta - 
lively set for Kansas City, Sto., 
June 14. Plans are still under 
way to present a network TV 
spectactular in conjunction 
with the conclave and dicker- 
ing along those lines are still 
on with two major TV nets. 
Idea would be to present an 
all -star c. &w. show at City 
Auditorium, Kansas City, with 
the public invited to attend, 
and with the show going out 
over the TV net in spec fash- 
ion. The spectacular deal is 
expected to be finalized with- 
in the nest two weeks. 
Texas Bill Strength, the Five 

Strings and the Rangers Quartet 
were guests with "Big D Jamboree" 

last .Saturday (16), with 
2 7 Sun Records' new' protege, Jerry 

Lee Lewis, .piano -playing singer, 
21 getting the call for the guest shot 

next Saturday (23). . . Parker 
35 Willson, veteran stage and radio 

dceiay- emsee, has rejoined "Big 
35 D Jamboree." w' i t It Tommy 

Mite ell (Stercury) also joining op 
4 recently' as a réguler \lac 

Wiseman is due in Hollywood this 
1 week to take over his duties as 

head of Dot Records' country and 
western department.... Roy Acuff 
makes the guest shot on "Circle 
Theater Iaunborce," Cleveland, 
Saturday (13). 

Cliff Rodgers, country mu- 
sic man at WHKK, Akron, re- 
ports bang -up business for the 
Faron Young promotion, 
helmed by Hubert Long, 
which played the Akron Ar- 
mory February 3. Featuring 
Farms Young and His Country 
Deputies, Johnny Cash and 
Marty Robbins and Plis Ten- 
nessee Pardners, the 't is 
reported to have played to 
more tltall 5,000 'paid admis- 
sions in two performances for 
a gross exceeding $4,400. Jim 
Reeves, Hank Locklin, Del 
Wood a n d Jim Edward, 
Maxine and Bonnie Brown are 
set for two performances at 

3 8 the Akron Armory Starch 31. 
There is a possibility of NBC - 

4 8 TV picking up part of the 
show for "Wide, Wide World" 

6 6 on that Sunday. WHKK's own 
jamboree gang is set for the 

4 16 "Circle Theater Jamboree," 
Cleveland, March 9. 

10 4 Marty Robbins and Johnny Cash 
beaded up a c. &w. package which 

7 7 Bob Neal, of Stars, Toe., Memphis 
booked into Music (fall, Cincin- 

11 3 nati, Friday Night, February 8. 
Limited promotion was reflected at 

14 3 the box office, with the unit pull- 
ing 2,100 paid in two perform- 
ances, with prices scaled from 90 
cents to $2. Completing the pack- 
age were the Musical Teardrops, 
the McCormick Brothers, Jimmy 
Willsnu, the Lucky Penny's, Jean- 
nie Mogan, Lee Emerson, Jimmie 
Skinner and Ray Lunsfortl, Aunt 
Emntie, Billy and Phyllis Ilolmes 
and the Green Valley Travelers. 

(Continued on page 122) 

3 

14 

9 

2 

Most Played C& W by Jockeys 
For survey week ending February 13 

SIDES ate ranked In order of the greatest number of plays op dal lock', radio 
sIons thruout the country according to The Billboard', 
eck1Y survey of top disk jockey shows in all key markets Weeks 

Last on 
Week Chan 

nia 
Week 

1, YOUNG LOVE -S. Jaunes 
cap 3602 -BMI 

2. SINGING THE BLUES -M. Bobbins 
Col 21545 -BMI . 

3. THERE YOU GO -J. Cash 
Sun 258 -BMI 

4. I'M TIRED -\V. Pierce 
Dec 30155 -BMI 

5. AM I LOSING YOU ? -J. Reeves 
Vic 206749-BMI 

6. IVE COT A NEW HEARTACHE -R. Price 
Col 21562 -BMI 

7. KNEE DEEP IN THE BLUES -\t. Robbins 
Col 40815 -BMI 

8. TRAIN OF LOVE -J. Cash t 
Sun 250 -BMI 

9. YOU'RE THE REASON (f'M IN LOVE) -S. James 
Cap 3602 -BMI 

10. TOO MUCH -E. Presley 
via 206800-BMI 

11. I'M COMING HOME -J. Horton 
Col 40813 -BMI 

12. CRAZY ARMS -R. Price 
Col 21510 -Bttl 

13. WASTED WORDS -R. Price 
Col 21562 -BMI 

13. STOLEN MOMENTS -II. Snow 
Vic 20. 6715 -13MI 

15. 1 \n A L4K - TBIME LINE -J. Cash 

1 10 

2 23. 

- 1 

8 40 

12 15 

13 8 

9 38 

BUSTING 

OUT 

All OVER 

YEARNINÖ 
A SMASH DUET BY 

GEORGE 

JONES 

ZEANETTE 

HICKS 
COUPLED WITH 

CRY, CRY 
71061 

* 

A BILLBOARD 

SPOTLIGHT 

A CASH BOX 

BULLSEYE 

* 
7th Straight 

George Jones Record 

To Make The Charts! 

* 
THE COUNTRY HITS 

ARE ON 

ORDER TODAY 

DON'T DELAY! 

Copyrighted material 

www.americanradiohistory.com

www.americanradiohistory.com


66 The Billboard's Music Popularity Charts . . . COUNTRY & WESTERN RECORDS FEBRUARY 23, 1957 

This Weeks C& W Best Buys 
YOUR TRUE LOVE (Knox, BMI) -Carl Perkins -Sun 261- Perkins' 

past performance has greased the runway for this new disk 
apparently, for it surely is moving out quickly. Interestingly 
enough, many important country sources did not have the record 
in stock last week when contacted, but most Eastern and Midwest 
pop sources did. Country or pop, the report was almost uniformly 
enthusiastic about first week sales. Flip is "Matchbox" (Knox, BMI). 

A previous Billboard "Spotlight" pick. 

Review Spotlight on .. 
c &W RECORDS 

IIANK SNOW 
Marriage and Divorce (Myers, ASCAP) RCA Victor 6831-Snow 
sinks his teeth solidly into this home of life, love and tragedy. The 
theme is a natural for quiet weeping and Snow strings the most out 
of it. Clever lyric is keyed to an idea for each letter of 
the words in the style of the tune ''Mother." Bound to get 
strong play from jocks, and sales can follow in abundance. A 
powerful side. Flip is "Calypso Sweetheart," (Valley, BMI). 

Reviews of New C& W Records 
Poor Old Me 79 

MERCURY 71057- Here's one of 
Mercury's tint c. &w. disks waxed 
under its Starday tie-up. Barnes 
warbles in contagious country style 
on an appealing weeper with effective 
lyrics. Could be another big one for 
Me singer. (Stank, 85111 

Penally... .78 

Barnes wails with telling effect on a 
tint -rate weeper with interesting 
lyrics. lStarrile, BMI) 

RIC CARTEY 
Heart Throb 78 

VICTOR 6828 -A melancholic blues 
effort with the sound of the baëk 
woods. Carley gives it a strong play- 

. able reading. This can get plays on a 
nice performance and insistent, push- 
ins rhythm. (Lowery, IMO 

_140 
JO 

ß4Eñt *St 

oto 
tkr SMASH 

WO *SI" 

"THE SONG WITH A 
MESSAGE" 

DEEJAYS -Be sure you have 
your copy. 

Best sang for programming 
since "A SATISFIED MIND." 

(T$ COUNTRY; ITS GREAT 

LoYJgGri 
YOQ 

Wilma Lee & Stoney Cooper 
H /CKDRY-/058 

BRAMBLE RECORDS 

ARE SELLING FAST 
"I CAN'T LIVE MY LIFE 

ALL ALONE" 
e/w "REMEMBER DEAR" 

Bramble .109 - 45 RPM 

DISTRIBUTORS WANTED 
BRAMBLE RECORDS 

6410 Madison Rd., Cincinnati 27, Ohlo 
For personal appearanan contact 

HERB HERA, snare address 
Phone: BRambN 1 -3107 

I Wanelra to Know... .73 
A rhythmic, up -beat side which Caney 
bells with a payoff sound. The cat 
has a good "potato in the mouth" 
singing style. Side may rate plays too. 
(Lowery, 8511) 

GLENN DOUGLAS 
Wish 1 Could 
Love That Much Again 77 
DECCA 30227 -A solid weeper, slow 
in tempo, and dripping with sadness, 
Glenn Douglas chants it in the tradi- 
tional style, with that gond old hill- 
billy heart. watch it. ¡Trails End, 
811111 

There's J. a Little of 
You Left in My 1122r1 ....73 
Up -tempo country item, with a smart 
philosophy in the lyric and a standout 
performance by Glenn Douglas. An- 
other to watch. ¡Cop,', 65111 

JOHNNY 80M) 
Honky Tonle Fever 76 

COLUMBIA 40842- Amiable reading 
by Bond on a lively little diny about 
a guy who loves going out on the 
town. Bright, happy side for the 
jukes. (Tree, BM11 

Lay It on the LIne....73 
Bond sells with an engagingly languid 
air on a lively theme. Cute lyric 
laments the fickleness of his sweetie. 
(Cedarwood, LIMO 

MEL TILLIS 
It Takes a Worried 

Man to Sing the Blues 
COLUMBIA 40845 -Tillis really belts 
this fine blues in solid fashion, to a 
rollicking rhythm pattern. Side builds 
as it goes along. Sure to get a lot 
of action. (Hollis, B511) 

Hooky Took Song. ...73 
Unusual material. Country blues with 
as strong lyric and a solid vocal. 
Country, locks will find this a well - 
made. interesting disk. worth plenty 
of spins. (Tree, BMD 

76 

BILLY RILES' 
DpIn' Saucers Rock and Roll 7S 

SUN 260- Country blues with that 
typical Sun sound. Riley shouts the 
vocal in a style that will appeal to 
the pop and the rhythm and blues 
marker, as well as country. A good 
one for the boxes. (Kens, BMD 

I Want You Baby....73 
This one is not as wild as the 'flip, 
but also has that "down" Presley 
type sound. Riley puts plenty of 
vigor into the vocal. (Kern, MID 

DAVE RICH 
Oar Last Night Tpuetker 75 

VICTOR 6824 -A earful expression 
of regret and Rich has that remorse- 
ful sound that makes it go. Some 
chances here. (Golden West, B511) 

Tustin' On My Heart SMngs....72 
A cute, swingy country rhythm side. 
Dave Rich pushes out thou twangiri 
tones but he rates stronger material. 
(Tree, 8511) 

VIRGIL GIFFORD 
Me5ko Cal 74 

FABOR 142 -A happy, rousing side 
on a familiar theme: Hell always 
our her, his girl across the border in 

old Mexico. Gifford's chanting h 
solid, and the fiddles, bass and gui- 
tars provide a toe -tickling accompani- 
ment. (Dandelion, IMO 

Ala't Nobody Crytng....73 
The chick flew the coop, but he's not 
one bit disturbed. A happy philoso- 
phy, and quite a switch from the 
usual weeder. A side like this will 
provide the jocks with interesting 
comment. (Dandelion, BME) 

AUDREY WILLIAMS 
1'11 Let the Telephone Riot 74 

M-G -M 12436 -A weeper with effec- 
tive lyrics, given as appropriately 
tearful interpretation by the singer. 
Fair commercial possibilities. (Acuff- 
Rose, 11511) 

Tornado of Lore....72 
In this wild up-beat side. the song- 
stress turns on the heat. She does a 
good job and gets terrific support 
from the fiddles. Material is only 
Mso. (Ataff -Ron, 85111 

Number of Releases 
This Week 

Label Pop RAB CAW 
ABC -PARAMOUNT I ,,.. I .,., - 
ABBOTT 
ALADDIN - .... 1 .... - 
ARGO 
ATLAS - .... 1 .... - 
CAPITOL 
COBRA 
COLUMBIA 

- .... 4 .... - 
COLUMBIA 
COMBO - 
CORAL 2 .... - .... 
CUE t .... - .... 
DECCA 
DOT - EPIC1 .... - .... 
EXCELLO - .... 2 .... - 
FABOR - .... 1 .... 1 

FLAIR -X t .... - .... 
FRATERNITY 1 .... - .... 
GLORI' l .... - .... 
JOSIF. - 
JUBILEE 2 .,,. - .... - 
KING 1 .... - .... - 
LIBF.RTI' - .... - .... 1 

LONDON t .... - .... 
MERCURY 3 .... - .... 1 

M -G -M 4 .... 1 .... 3 

MINOR 
hMONTF. CARLO I .... - .... - 
ORIGINAL 
PARIS 
P. R. O. 
RCA VICTOR 
RUBY 
SOLO 
SPECIALTY 
SUN 
TAMPA 
UNIQUE 

C& W Territorial Best Sellers 
Clty-by -city Holm are baud on 
and western dealers and Juke boa 

Birmingham 
1. I'm Cot a New Hearbrda 

R. Price, Col. 
2. Tula of Lore, J. Cash, Sun 
3. Young Lore, S. James, Cap. 
4. Cu,,, F. Huskey, Cap. 
S. Knee Deep In the Blues 

M. Robbins, Col. 

Dallas -Fort Worth 
1. rm Tired, W. Pierce, Dec. 
2. Young Love, S. James, Cap. 
3. Knee Deep in the Blues 

M. Robbins. Col. 
4. Train of Love, J. Cash, Sun 
5. Singing the Blues, M. Robbins, Col. 
6. Too Stu., E. Presley, Vic. 
7. Am I Losing You' J. Reeves, Vic. 
8. lyre Cot New Hrnrtaehe 

R. Price, Col. 

Houston 
I. Singing the Blues, M. Robbins, Col. 
2. There You Go, J. Cash, Sun 
3. l',. Coming Home. J. Horton, Col. 
4. Young Love, S. James. Cap. 
5. Yearning, G. Jones -J. (licks, Stdy. 
6. Don't Be Cruel. E. Presley, Vic. 
7. Love Me Tender, E. Presley, Vic. 
8. Rockln' lo the Congo 

11. Thompson, Cap. 
9. Too much, E. Presley, Vic. 

' - 10. I'm Tired, M. Pierce. Dec. 

t - - Memphis - ' t '' s 1. Am I Losing You? 1. I(ecves. 

TOTAL 56 . . l4 . 23 

LOY CLINCMAN 
It's Nothing to Me 73 

LIBERTY BELL 9012 - Here's a 
melodramatic item - pitched in a 
minor key with a persuasive repeating 
figure in the bass. Lyrics ell a sad 
story of love and alcohol in a dim -tit 
bar. Clingmaa chants it real straight 
and with effect. (Hazelwood, BMI) 

I'm Low. Low, Low....73 
Al last Ire realizes the chick has 
grown cold on him sad now he's 
blue. A weeper, with some interesting 
figures in the strings; and well sung. 
(Debra, 11M11 

DEI, 55000 
After Fire 73 

RCA VICTOR 6817 -Here's a great 
juke and jockey platter. Excellent 
honky tonic keyboarding on a raucous, 
good natured instrumental with amus- 
ing "bar -fly" sound effects in back- 
ground. (By -Nash, BMI) 

Rockln' 88....71 
Another good instrumental aide for 
the jukes, with sock piano work. 
(By -Nash, BMD 

DORSEY BURNETTE 
At a Dislaate 73 

ABBOT' 1911 -A weeper, slow -paced 
in tempo. Burnette sings it with a 
lot of heart. Builds as it goes along. 
(Dandelion, BIM) 

Jungle Maale....71 
Sunnite sings as rhythm side with s 
Latin or Tex-Mex flavor. Song's con- 
struction is unusual, imparting as dif- 
ferent flavor to the side. (Dandelion, 
8511) 

HANK HORNSBY 
Cotton 71 

M.G.M 12428 -A "tafkin'" record, 
with Hornsby making with the fast 
pater to guitar accompaniment. The 
material is slanted at the Southern 
market. and it is certain that this is 
good for plenty of yocks in those 
parts. (Ooeule, BMD 

Poe and Paes....67 
Here Hornsby simulates an argument 
between husband and wife. Has some 
good lines. but doesn't quite come up 
to the flip. Deejays will find both 
sides good for a comic break in 
Programming. (Oceanic, 8511) 

NED MILLER 
Roll O Rollin' Stowe 68 

FABOR 143 -Philosophical advice to 
hit the open road. Fancy guitar 
backing works with Miller in a read- 
ing with only moderate appeal. (Dan- 
delion, MVO 

Old brother Nature 
and Old Father Tlme....63 
Fairly lightweight stuff here. Tune 
moves at a breezy pace with as 

repetitive melody. Market chances 
seem slim. IDaadedoa, BMD 

DANNY ROSS 
A Toa.sl to a Broken Heat, 67 

MINOR 105 -Ross turns is as perry, 
carefully studied reading Of this 
weeper. He has a good voice and 
projects well. Texas jocks ought to 
be on the lookout for this. (H10 
Range, BMI) 

Leave Me Ato,.....64 
Material here is also on the weepy 
side. but does not have the impact 
of the flip. Production- wise, the disk 
is a bit primitive. Ross holds interest, 
nevertheless. Mil A Range, 85111 

PAPPY TIPTON 
Nell Aegealeted 

With a Broken Heurt 66 
RUBY 130- Provocative weeper type 
lyrics are suns attractively - albeit 

For survey week ending February 13 
late reports secured from top country 
operators in each of the marten' listed. 

2. Yow Cu'I Rat Me Aim.. 
C. Smith, Col. 

3. Knee Deep In the Bross 
M. Robbins, Col. 

4. SI.69. the Blues, M. Robbins, Col. 
S, Vien Yoe Co, J. Cash, Sun 
6. Walt ' for the Tesi., J. Reeves, Vie. 
7, Your True Lora, C. Perkins, Sun 

Nashville 
1. Cone, P. Huskey, Cap. 
2, Young Lore, S. James, Cap. 
3. Knee Deep la the Blues 

M. Robbins, Coi. 
4. I'm Tired, W. Pierce, Dec. 
5. There You Co, J. Cash, Sun 
6. Am 1 Losing You? J. Reeves, Vic. 
7. I Miss Yon Alread7. F. Young, Cap. 

Richmond, Va. 
1. Young Lore, S. James, Cap. 
2. Singing the Blues, M. Robbins. Cuti. 
3. Don't Be Cruel. E. Presley, Vic. 
4. Rose and a Baby Ruth 

G. Hamilton IV, Pmt. 
S. Too Much, E. Presley, Vic. 
6. Co Away With Me 

Wilburn Brothers, Dec. 

St. Louis 
1. There You Go, J. Cash, Sun 
2. I'm Tired, W. Pierce, Dec. 
3. Gone, F. Huskey, Cap. 
4. Too Much, E. Presley, Vic. 
S, Singing the Blues, M. Robbins. Cot. 

Epic Sets $2.98 LP Bargain 
Continued from page_ I9 

cover Cincinnati. St. Louis, Kansas 
City, 'Minneapolis, Madison and 
Detroit. 

On the distribution level, Nielsen 
has streamlined the operation with 
changes in Kansas City. New Or- 
leans and Oklahoma City. More 
changes will be made in the inter- 
est of effective over -all Epic -Okeh 
sales in keeping with the label's 
expansion. Nielsen said. "Dead 
wood will be cleared out in order 
to get a distributor setup which 
can mole all categories of disks - 
classics, pops, rhythm and blues, 
etc.." Nielsen added. 

Epic pop albums showed a sales 
increase of 125 per cent over 1956 
and 374 per cent over 1935, it was 
stated. Important sellers are Lester 
Lanin's dance album and two re= 
cent releases, Wild Bill Davis' 
"Evening Concerto" and The Se- 
attle Strings' "Sound of Love." 
March pop album releases will in- 
clude tlte Horace Silver Quintet, 
"Eddy Heywood at Twilight" and 
Luis Alberto _del Pa ana's "The 
Tropical Troubadour." 

Reviewing the pop single re- 
leases, Nielson stated that Okeh 
surpassed in the first six weeks of 
1957 the total sales figures for the 
entire year of 1956. 

Charles A. Schicke, Epic direc- 
tor of classical a.&r. and sales, re- 
ported an increase of 110 per cent 
in classical sales over the similar 
period last year. He added that to 
date over 3,000 dealers llave par- 
ticipated in the Cleveland Or- 
chestra promotion (The Billboard, 
February 9), and that it may be 
nece.isary to extend the program 
since production has not kept up 
with orders. 

Schicke also announced the sign- 
ing of Leon Fleisher to a five year 
pact. Fleisher, a protege of Arhlr 
Schnabel, is the first American - 
born and trained pianist to win the 
Queen Elizabeth of Belgium prize. 

Outlining the product scheduled 
for hfarch Schicke mentioned the 
first complete version on a major 
label of "The Bartered Bride" on 
three 12 -inch LP's; "La Fiesta Sem- 
plice," a Mozart Jubilee edition; 
and other packages. Antionctte 
Stella, Metopera soprano, will be 
featured in five Epic operas during 
the year. Contralto Nan Merri- 
man, currently recording with the 
Concergegebouw of Amsterdam 
will be featured in two upcoming 
packages. Schicke also noted that 

somewhat unemotionally -by Tipton. 
Good material. (Unpublished) 

Empty Bottles and 
Cigarette Butts....65 

Tipton warbles good naluredly on as 

fairly amusing novelly, but the best 
thing about this side 1s the sock 
title. (Uwpablbked) 

I Musici, Epic's chamber group, 
has been booked for another Amer- 
ican tour in 1958. Too, the ten - 
tatively discussed European tour of 
the Cleveland Orchestra has now 
crystallized and the group will 
leave for Europe in May. The 
Fromm Foundation releases will 
continue with a Jerome Rosen 
String Quartet No. 1 and other 
works. 

Rack Field 
Continued from page 19 

one complaint from a customer is 
Usually considered justification by 
the public opinion conscious chains 
for removing a package from the 
racks. 

However, Martin stressed that 
censorship for the racks by no 
means implies a cover or tulle is 
"dirty," but merely that it is too 
sophisticated or "too naked" for the 
chains' somewhat unitra- conserva- 
tive tastes (e.g., Capitol's Airtistic 
nude cover "La Femme," A Bill- 
board "Album Cover of the 
Week "). 

Milton Selkosvitz, Columbia 
Records' rack merchandising chief, 
opines that rack censorship by gro 
eery chains is more of a local than 
a national problem. He also points 
out that, on a small scale, the 
problem exists for dealers, too, es- 
pecially in department stores which 
depend largely upon family trade. 

In addition to LP cover censor- 
ship problems, Martin also com- 
mented on the difficulties of selling 
a series which features the same 
cover on each package in the set. 
Rack buyers, he explained, are im- 
pulse buyers, and tests have shown 
that they Seldom buy' more than 
one volume in a one -cover series 
apparently on the assumption that 
they already have the album. 
Therefore, Martin now only buys 
one volume of any one -cover LP 
series. 

Commies Dig 
Continued. from page 19 

Spread is a reprint of one that 
appeared in the January 17, 1955, 
issue of Life magazine. An agency 
spokesman said, "It may sound old 
to use but it's brand -new behind 
the Iron Curtain!" Magazine is dis- 
tributed in 80 Soviet cities. 

Artists to be featured in the 
seven -page spread include Gene 
Krupa, Louis Armstrong, Duke 
Ellington, Lester Young, Charlie 
Parker, Dave Brubeck, Ella Fitz- 
gerald, Oscar Peterson, Nat (King) 
Cole, Errol Garner and Benny 
Goodman. 
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R &B Best Sellers in Stores 
For survey week ending February 13 

RECORDS are ranked In order of their current national yelling importance at the 
retail level, as detetnrtùed by TñeBiuboard'a weekly survey of dealers thruout the 
nation with high volume of sales in rhythm and blues recorda. Winn significant 

action is reported on both sides of record, points are 
combined to determine position on the chart In such a Weeks 

711. case, both sides e listed In bold type, the leading side Last on 
Week on top. Week Chart 

1. BLUE MONDAY (BMJ) -F. Domino 1 8 
What's the Reason (I'm Not Pleasing You)? (ASCAP)- 

Imperlal 1417 

2, LOVE IS STRANGE (BMI)- Mickey & Sylvia 2 7 
I'm Going Home (LIMO-Groove 0175 

3. JIM DANDY (BMI) -L. Baker 3 I1 
Tra La La 03M1)- Atlantic 1116 

4. SINCE I MET YOU BABY (BMI) -I. J. Hunter 4 13 
You Can't Stop This Rocking and Rolling (0140-Atlantic 1111 

5. BLUEBERRY ITILL (ASCAP) -F: Domino 5 20 
Honey Chile (BMI)- Imperial 5407 

6. WITHOUT LOVE (BMI) -C. McPhatter 6 6 
It Make Believe (BMI)- Atlantic 1117 

.7. TOO MUCH (BMI) -E. Presley 7 3 
Playing for Keeps (BMI) -Vic 204800 

8. BANANA BOAT (DAY -0) (ASCAP) -H. Belafonte - 1 
Star-0 (ASCAP) -Vic 204771 

9. THOUSAND MILES AWAY (BMI)- Heartbeats 8 12 
Oh. Baby Don't (BMI) -Rama 216 

10. BACON FAT (BMI) -A. Williams 10 3 
Just Because of a Kiss (BMI) -Epic 9196 

1 I. AIN'T THAT LOVE? (BMI) -R. Charles 12 2 
I Want to Know (MO-Atlantic 1124 

12, YOUNG LOVE (BMI) -T, Hunter 9 2 
' Red Sails in the Sunset (ASCAP) -D01 15533 

13. GIRL CAN'T HELP IT (ASCAP)- Little Richard 11 4 
Att Around the World (MAO- Specialty 591 

14, HONKY TONK (Parts I & II)-B. Doggett 13 28 
King 4950 -13MI 

15, AINT GOT NO HOME (BMI) -C, Henry 15 12 
Troubles Troubles (BMI) -Argo 5259 

Most Played R &B in Juke Boxes 
For survey week ending February 13 

RECORDS are ranked in order of the greatest number of playa in tike boxes thruout 
the country, as determined by The Billboard'. weekly survey of operation using a 

high proportion of rhythm and blue. records. When significant action Is reported 
on both sides of a mord, points are combined to de- 
termine position on the chart In such a ease. both sides Week. 

714 are lined in bold type, the leading side on top. Lave on 
Week Week Chan 

1. BLUE MONDAY (Mill-F, Domino 1 9 
.What. the Reason I'm Not Pleasing You? (ASCAP)- 

Imperial 5417 

2. LOtE IS STRANGE (BMI)- Mickey & Sylvia 2 7 
I'm Going Home 4M0-Groove 0175 

3. JIM DANDY (BMI) -L. Baker 4 8 
Tra in t.a IBMI) -Atlamlc 1116 

4. SINCE I MET YOU BABY (BMI) -I. J. Hunter 3 12 
You Can't Stop This Rocking and Rolling 0010-Atlantic 1111 

5. BLUEBERRY HILL (ASCAP) -F, Domino 5 20 
Honey Chile (13M1)- Imperial 5407 

6. YOUNG LOVE (BMI) -S. James I 
You're the Reason (I'm In Love) (IMO-Cap 3602 

7. GIRL CAN'T HELP IT (ASCAP) -Little Richard - 1 

All Around the World (BMt)- Specialty 591 

8. HONKY TONIC (Parts I & 11) -B. Doggett 6 25 
King 4950 -13MI 

9, BANANA BOAT (DAY -0) (ASCAP) -H. Belafonte - 1 

Star-0 (ASCAP) -Vic 20.6771 

10, ON MY WORD OF HONOR (BMI)- Platters 9 5 
ONE IN A MILLION (BMI) -Mercury 71011 

Most Played R &B by Jockeys 
For survey week ending February 13 

SIDES are ranked to order of the greatest number of play. on disk fockey radio 
shows thruout the country according to The Billboard's 
weekly survey of top disk fockey shows In ail key matketa Week. 

LaN o0 
Week Chart 

This 
Week 

1. BLUE MONDAY -F. Domino 1 8 
Imperial 5417 (BMII 

2. LOVE IS STRANGE -Mickey & Sylvia 6 7 
Groove 0175 -11MI 

3, TOO MUCH -E, Presley 9 4 
Vic 20-6300 -BMI 

4, WITHOUT LOVE -C. McPhatter 4 5 
Atlantic 1117 -13MI 

5. JIM DANDY -L, Baker 7 9 
Atlantic 1116 -BMI 

6. THOUSAND MILES AWAY- Heartbeats 10 7 
Rama 216 -13MI 

7. SINCE I MET YOU BABY -I. J. Hunter 2 13 
Atlantic 1(11 -1041 

8. YOUNG LOVE-T. Hunter 15 3 
Dot 15533 -BMI 

9. BANANA BOAT (DAY -O) -H. Belafonte - 1 

Vic 20- 6771 -ASCAP 
10. YOU GOT ME DIZZY -J. Reed 3 5 

Vea Jay 226 -11MI 
10, AIN'T GOT NO HOME -C. Henry 5 10 

Argo 5259 -Bh11 
12. WHAT'S THE REASON (I'M NOT PLEASING 

YOU) ? -F. Domino - 2 
Imperial 5417 -ASCAP 

13. BACON FAT -A. Williams - 1 
Epic 9196-BMI 

14. BANANA BOAT SONG -Tarriers 
Glory 249 -13MI 

15. GIRL CAN'T HELP IT- Little Richard S 7 

- 1 

Specially 591 -ASCAP 
15. SHIRLEY -Schoolboys 

Okeh 7076 -BMI 
- 1 

ON THE BEAT 
RHYTHM & BLUES - ROCK 3 ROLL 

Continued from page 24 

Far Eastern tour, with Aus- 
tralia, the Philippines and 
Honolulu already scheduled. 
Tour was net by personal 
manager Ben Waller.... Mil- 
ton Deutsch, president;, of the 
West Coast booking agency 
that beam his name, is in New 
there for the firm. Latter will 
be headed by Leonard Ditson, 
who recently exited the cafe 
department of General Artists 
Corporation. . . Ken Grim- 
aldi and Tony Amadore, K -A 
Distributors, have opened a 
new indie distributorship in 
Los Angeles.... Leon Rene, 
Class Records, plans on keep- 
ing it in the family, and will 
shortly follow up son Googie e 
"Midnight" etching with sev- 
eral more in the same vein. 

Edna McCriff (at 21) is making 
a comeback by kicking off the first 
Cale label release. Titles are "I 
Get the Feeling" and "I Hurt Too 
Much to Cry." ... In August RCA 
Victor is planning to release an LP 
of r. &b. type material that has 
been collecting dust in the vault. 
On the LP will be sides by Arthur 
"Big Boy" Cnldup, Little Richard, 
the Red Callender Sextet and 
others. Camden will also put out 
an Erskin Hawkins LP.... Buck 
Ram, manager of the Platters, is in 
New York to discuss new album 
plans for the group with Mercury 
a. &r. chief Bob Shad. 

Amateurs Parted 
An amateur group, the 

Heartbreakers, that was heard 

in Vanguard's "Night at the 
Apollo LP has been patted 
by Vik. Bob Rolontz, of Vik, 
also has scheduled Some 
single releases by Tommy 
Randazzo, the former lead of 
the Chuckles, who starred in 
"Rock, Rock, Rock." The 
label is also excited over an- 
other new property, Vikki 
Nelson, previously with Pre- 
mium.... Excello Records 
has hit on a new "sound" in 
comb' g r. &b. elements 
with calypso in a new release, 
"Little Darlin' " by the Glad- 
iolas is the name of the tune, 
and has stirred up enough 
excitement already to occasion 
a cover by the Diamonds 
(Mercury), with others set to 
follow. 

Don Robey has just completed 
a promotional tour in behalf of 
"Next Time You See Me" by Jun- 
ior Parker. While in Chicago, he 
also cut a few sessions.. , . An 
umtsaally good fens group, the 
Angclettes, debuts this week on 
Josie. Their sound on the one side 
of the disk resembled an r. &b. 
Patience and Prudence, on the 
other a female Teen -Agers effect. 
In any case, it's a group to con- 
jure with. , Glory Records is 
releasing "Cive Me Back My 
Broken Heart" by the Font. Fel- 
lows shortly.... Jolul Lee Hooker, 
after three releases on V -J, seems 
to have re- established himself in 
the Southern market. Adding to 
his new strength undoubtedly is 
the sound that the label is getting 

R &B Territorial Best Sellers 
For survey week ending February 13 

Listings are baud on late sales reports secured via Western Union messenger serv- 
ice from top rhythm and blues dealers and hike box operators in be markets listed. 

Atlanta 3. Jim Dandy, L. Baler, All. 
4. Lott Is Strange, Mickey A Sylvia, Ges. I. Blue Monday, F. Domino, Imp. S. Aa'e That Lose? R. Charles, Atl, 

2. Jim Dandy, L. Baker, Ad. 6. Thousand Mlles Away, Heartbeats. Rma. 
3. Waking by MyseU, J. Rogers, Chs. 7. without Love, C. McPhatter, An. 
4. Since I MN You Baby, I. J. Hume, All. S. One In Million, Platters, Mer. 
S. Without Love, C. McPhatter, Ad. 9. Hooky Took, B. Doggett Kng. 
6. Blueberry Hill, F. Domino, Imp. 10. Why Can't Yoe, R. Charles, Chs. 
7. Girl Can't Help It, Little Richard, Spe. 
S. Lucky Llps, R. Brown, Atl, New York 
9. Party Dull, R. Brown, Imp. 

10. Next Tina Yon See Me 
Little Jr. Parker, Duk. 

Charlotte 
1. Blue Monday, F. Domino, Imp. 
2. Sinn I Mel You Baby, I. J. Hunter, All. 
3. Thousand Mlles Away, Heartbeats, Rm.. 
4. Too Much, E. Presley, Vic. 
5. Young Love, T. Hunter, Dot 
6. Without. Laon, C. McPhatter, Atl. 
7. tare Is Strove, Mickey A Sylvia, Grv. 
L Fool. Fall in Love, Drifters; Att. 
9. Ain't That Lore? R. Charles, Ad. 

IC Girl Can't Help It, Little Richard, Spe. 

Chicago 
t. Too Much, E. Presley, Vic. 
2. Blue Monday, F. Domino, Imp. 
3. Wanda. by Mysed, J. Rogers, Chs. 
4. Young Lose, T. Hunter, Dot 
5. tare 4 Strange, Mickey A Sylvia. Grv. 
A Singing the Blues, G. Mitchell, Col. 

Cincinnati 
1. lave Is Stooge, Mickey'& Sylvia, Grv. 
2. Blue Monday, F. Domino, Imp. 
3. Blueberry HI& F. Domino, Imp. . 

4. Honky Took, B. Doggett, Kng. 
5. It Hurle te Be Its Love 
A. Laurie, Del. 

6. Jim Dandy, L. Baker, All. 
7. Stace I Met You Baby, 1. J. Hunter, All. 

Detroit 
I. It Hurts to Be in Love, A. Laurie, Del. 
2. Ran -Beak- Shush, B. Doggett, Kea. 
3. Jin Deady, L. Baker, Atl. 
4. Should I Ever Lose Again? 

W. Can, Spe. 
5. Blue Monday, F. Domino, Imp. 
6. Bacon Fat, A. Williams, Epi. 
7. Lose Is Strange, Mickey A Sylvia, Grv. 

Los An- -ans ' 

1. Blue Monday, P. Domino, Imp.. 
2. Lore Is Strange, Mickey A Sylvia. Grv. 
3. Blueberry Hill, F. Domino, Imp. 
4. Baton Fat, A. Williams, EpL 
S. Banana Bout IDay -0), H. Belafonte, Vic. 
6. Jim Dandy, L. Baker, Ad. 
7. Young Love, T. Hunter, Dot 
S. You Got Me Dim, J. Reed, VS. 
9. Girl Can't Help It, Little Richard, Spe. 

I0. Sises 1 Mel You Baby, I. J. Humer, An. 

New Orleans 
1. Blue Morrday, P. Doman, Imp. 
2. GIN Caa't Help It, Little Richard, Spe. 

I. Bloc Monday, F. Domino. Imp. 
2. Bad Ose, Jive Bombers, Sao. 
3. You Got Me Dlray, J. Reed, VJ. 
4. Since I Net You Baby, I. J. Hunter, All. 
5. Ain't . bat Love? R. Charles, Atl. 

Philadelphia 
1. Moe Monday, F. Domino, Imp, 
2. Banana Boat (Dy -01,11. Belafonte, Vic. 
3. Ain't That Love? R. Charles. Ail. 
4. Lore Is Strange. Mickey A Sylvia, Grv. 
1. Without Love, C. McPhatter, All. 
6. JI. Dandy, L. Baker, All. 
7. Bad Boy, Jive Bombera, Sao., 

St. Louis 
1. Bacon Fat, A. Williams, Epi. 
2. Love Is Strange, Mickey & Sylvia, Grv. 
3. BIse Monday, F. Domino, Imp. 
4. Ain't Got No House, C. Henry, Ago. 
5. Early In Ibo Marring, B. B. King, RPM. 
6. You Got Me Dirty, J. Reed, VS. 
7. Walking by Myself, J. Rogers, Chs. 
S. Come Go Web Me, D. Vikings, Dot 

Washington, D. C. 
1. Jim Deady, L. Baker, Atl. 
2. Blue Monday, F. Domino, Imp. 
3. Without Love, C. McPhatter, Atl. 
4. Lose Is Strange, Mickey & Sylvia. Grv. 
5. Too Much, E. Presley, Vic. 
6. Locks Lips, R. Brown, AIT. 
7. Banana Boat `Day -0), H. Belafonte, Vic. 
S. Singing the Blues, G. Mitchell, Col. 
9. Young Love, T. Hunter, Dot 

10. Ram -Bunk -Shush, B. Doggett, Kng. 

in the backing. They feature a 
strong beat and a novel sound with 
that amplified bass. Hooker is 
booked into The Pallas, Hallan- 
dale, Fla., March 17. 

Atlantic Records has a se- 
quel LP to their very success- 
ful "Rock and Roll Forevej" 
in the works. Ray Charles 
is also putting together an LP. 
All the material will be new. 
Atlantic's subsidiary, Ateo, 
has signed Oscar Black and 
Sue Allen, formerly on 
Groove. Black had previ- 
ously recorded for Atlantic. 
Willis "Gahm' Tail" Jackson, 
also had recorded for the 
label at one time, and has 
nosy been re- pacted. 

Now Available for Your City 

"THE RHYTHM ROCK'N CARAVAN" 

AN ALL -STAR REVUE 

* VERNON GREEN 

"Did You Have Fun" 
1500)0NE1 

* SHIRLEY GUNTER 

iiHeadin' Home" 
I MODERN I 

* THE MEDALLIONS 

"Edna, the Letter" 
IDOOTONEI 

* BOB WILLIAMS 

"Rotkin' the Beat" 
(VITA) 

* JIMMY BEASLEY d HIS 

KANSAS CITY ROCKERS 

"My Happiness" 
(MODERN) 

PHONE, WIRE OR WRITE 

Lk COMBa ATTRACTIONS AGENCY 

455. Sontk WnNra Aven.. 
Le. Angel.. 62, C.tlferna 
Phone: AXntl,st.e 34159 

Drawing the Crowds! 
Chess s1643 

"WALKING 

BY MYSELF" 
Jimmy Rogers 

Cheudhetter -Argo Retort! Co. 

4750 S. Cottage Crowe Avenue 
Chicago 15, Illinois 

All Phones: Kenwood 0 -4342 

THE SENSATIONAL N16HTI1011S 
with singing at Us best 

"I'M COMING 

UP LORD" 
b/w 

"I GAYE MY HEART" 
Peacock .1771 . 

PEACOCK Ri,roRUS, 
7307 E.o,tu, St. Houston 26 Tex <. 

ORDER THIS RECORD NOW 
Vee Jay #213 

PRISCILLA BOWMAN AND JAY McSHAN ORK 
Bootie Blues (Leeds, BI) -Vee Jay 213- Thrush Priscilla Bow- 
man's blues delivery packs. a terrific punch on this old -style 
blues, defied by the late jazz great Charlie Parker and also cut 
its an earlier version (1941) by McShan. The Kansas City style 
instrumentation on backing of new version gives added sock. 
Flip is a solid minor key wailer "Don't Need Your Lovili 
(Conrad, BMI). 
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MUSIC AS WRITTEN 
Continued from page 24 

by Jerry Bock and Sheldon Har- 
nick. Dick Kollmar is producer, and 
the book has been written by Joe 
Stein and Will Glickman, who 
wrote "Plain and Fancy." Valando's 
last legiter was "Mr. Wonderful." 

Hill Natl. Sales Mgr. 
For New QUE Label .. . 

Bill Hill, former Capitol vice - 
president, has taken over as na- 
tional sales manager for the QUE 
label. At the saine time, guitarist 
Tony Mottola was named musical 
director. Outfit will start with pop, 
calypso standards and rock and 
roll. Two calypso LP's are in the 
first release. First talent inked .is 
the Deep River Boys group. QUE 
will produce 45's and LP's only. 

Unsurpassed in Quality of any Price 

ce uinas "x io "Glossy Photos 

. 

5%4 Pgsl fards 
EACH 526 oar 

in5,000ION NagaOévn 

Cie In 1,0001ofs 
T00 

salo, SLSOi 8V "1°' 
s8.99 psr 

MOUNTED ENLARGEMENTS 
What", SIM ea.; 70"a4o", $1.65 ea. 

A Dhidon of JAMES J. ra1FGSMAr4N 
PLeze 7-0133 J 165 W. 46th St. 

' otogropherr N. Y. 19, N. Y. 

WE DELIVER WHAT WE ADVERTISE 

OLO 
e RECORDS 

PHOTOS 
for PUBLICITY 
QUALITY PHOTOS IN QUANTITY 

100 8x10....$ 7.99 
1.000 Postcards 19.00 

BLOWUPS 
All other size., write /er 
FRE umPl. a II,f BB. 

MOSS PHOTO SERVICE 

350 W. 50 Sf., New Tat 19. Pl. 73520 

Latest Comedy Material 
for MCs, Magicians, Enter - 
talners, etc. Send for oqr 
lallst y ice tin of pots,' 
ORIGINAL g4gli(es monologs, 
dialogs, parodies, skits, etc. 

e,. WritMn by show biz cop sag- ryen. 
m Or send 510 for 550 
worth of abate. Money bads 

it not satisfied, LAUGHS UNLIMITED. 106 W. 
45 St., N. Y., N. Y. JU 2.0373. 

SCENERY 
Dye Drops, Flat Sets, Cyclorama Draw 

Curtains, Operating Equipment. 

Schell Scenic Sthdi 
581 5. High Columbus, O. 

HILLBILLY- POPULAR 

or ROCK 'N' ROLL 7f Used records. 78 RPM. 
Order by hen .bore. 

too minimum order. P.o.e. eelflmore. 
All orden C.O.O. or money In ev.nc.. 

13 RPM -73r. Minimum loe. 
Jalea Amusement Co., Inc. 
1e ant 11sí at. BItimore III, Md. 

Now York 
Julie Stearns, professional man- 

ager of BMI, became father of a 
girl last week. It's his second 
child. ... To avoid confusion as to 
category, RCA Victor's urbane 
group, the Country Gentlemen, 
have changed their name to the 
Escorts.... Mickey Garlock has 
joined Walter Feldkamp's Torch 
Productions firm as general profes- 
sional manager. Hell incorporate 
his own Garlock Music firm into 
the set -up. Torch is ASCAP, and 
Garlock Music is BMI. 

Vik thrush Ann Gilbert goes into 
the Radio City Music Hall show 
Thursday (21) for a full month. 

. Erroll Garner is at Storyville, 
Boston, thru March 2, then opens 
the following day at the Colonial 
Tavern, Toronto. Gamer last week 
became an official Baldwin piano 
endorser, the first jazz pianist on 
the firm's list. Another jazz canary 
Sylvia Synu (Decca), underwent a 
throat operation atManhattan Eye, 
Ear, Nose and Throat Hospital and 
will be confined there for several 
weeks.... Nat Pierce will take a 
16 -piece all -star jazz band into 
the Savoy Ballroom in Harlem, 
opening Friday (8). Among the 
featured sidemen are Paul Quin - 
ichette, Dick Hafer, Doug Mettome 
and Tony Ortega. Library is by 
Buck Clayton, Bill Holman and 
Pierce. 

Net -Disk Tie Ins 
Continued from page 24 

that, if hearings were held on the 
over -all songwriter -BMI contest, 
"This aspect would undoubtedly 
.get attention." The network -disk 
company question would also be 
likely to attract interest of major 
diskeries without network affilia- 
tions. 

Even if network ownership of 
record firms does come up for air- 
ing, it appears doubtful that pro - 
posals to divorce webs from their 
diskery holdings could get action 
at the Congressional level. John 
McElroy, Brickers administrative 
assistant, said that in the general 
discussion with the writem, they 
were told to "select an avenue of 
approach," and show that what 
they want requires legislative ap- 
proach." Bricker, McElroy said, is 
not pro to "rush into hearings" 
until convinced 

ne 
the end sound is 

not merely__ a matter of private 
negotiation. 

Washington attorneys, familiar 
with antitrust actions, feel it 
would be "very difficult to make 
an antitrust case against network 
ownership of record companies." 
The only basis for action, they be- 
lieve, would be the over -all posi- 
tion of BMI, the aim being divesti- 
ture of network ownership in BMI, 
as suggested at the Celler hearings 
last fall by CBS President Frank 
Stanton. 

Katz Book 
Continued from page 24 

such as titles, slogan and advertis- 
ing` and entertainment ideas would 
continue to be protected under 
common -law, contract and equit- 
able principles. As a result, the 
concept of publication, in its spe- 
cial intellectual property sense, 
would soon be of no great impor- 
tance, and that is as it should 
for what really is of great impor- 
tance is this: That no man who 
labors with head and heart should 
labor for naught." 

,P. /MINSTREL COSTUMES & ACCESSORIES 
t` Circulars Ires 

DANCE & CLOWN COSTUMES \ For ell other occasions Bet Ln touch with 

THE COSTUMER 
235 State 8t. Phone. FR 4-7441 5cheneetady, N. Y. 

Other Records 
Released This Week 

Popular 
Clerbset She (She Mesas Everything es Me) 
-Phtncas Newborn Quintet, Victor 6129 
He Koowss Right or Wrong -BIB Dane, 

P -R-0 

Country & Western 
I Need Yon Babil Give Back My HeaA- 

Randy Archer, M -0 -M 12427 
I-a Agree; It's Too Late Now - Zelda 

Browning, Ruby 220 
l'a Walking Oat; A Little Lave Will Go 

Loa. Loos Way- Walter Scott, Ruby 100 
The Rock and Ron Carpenter; I'm Leaving 

You the Key to hay Head -Emery Blades, 
Ruby 120 

Rose of My Heart; I Live Upon Month 
-Cliff Clay, Ruby 110 

Until I Met Yoe; Thou waned Tetra-- 
Rainbow Rhythmaires, Ruby 250 

Rhythm & Blues 
Sort PUlowt Rom and Coca Cole -Amos 

Milburn, Aladdin 3363 

Polka 
Bed Thee Polkas Jay Jay Hop -Ell ,Nally, 

Jay Jay 165 
PWMatl on the Horses Warsaw Rose- - 

Walt Dombkowsk4 victor 9335 

Spiritual 
PROP. HAROLD BOGGS 

WBI I Be Remembered? 79 
NASHBORO 594 --The cletfergospel- 
eer Boggs, with choir and rollicking 
instrumental backing, shouts out an 
urgent question with strong emotional 
feeling and good beat. Merits plenty 
of spins and sales. (Exceferee, BMI) 

IOSide Um Beautiful Gate....77 
A rollicking, happy side, sung with 
sunny optimism by the Prof. gad 
chorus. Good opener for spiritual 
spinners. (ExeeOone, BM() 

THE CONSOLERS 
I Remember the Bridge ,..75 

NASHBORO 595 -Mixed duo chants 
some well-conceived material with. in- 
tense, sincere emotion. Can do busi- 
ness wherever the team has appeared, 
(F.xeenorec, BM() 

Let Jesus Come In .... 73 
Another intense chant, more conven- 
tional than the flip in content. 
(Eaeelloree, BMI) 

Sacred 
GEORGE BEVERLY SHEA 

The Wonder of It AB SO 

VICTOR 6761 -n. beautiful song 
gets am outstanding reading. Shea's 
vocal Is full of resonance and sin- 
cerity. Backing is strictly class, the 
Instrumentation being full yet never 
detracting from the vocal. (Chancel, 
BMI) 

Now I Ls Me Down to Sleep....0 
A good coupling. Side .tarts with 
the voice of a child's conversation. 
As with the flip, a fine performance 
by Shea. (Leeds, ASCAP) 

WALLY FOWLER 
The Air, the Sunshine, 

and the Rala 77 
DECCA 30226 -Fowler warbles with 
moving simplicity on a powerful 
sacred item with excellent lyrics. Fine 
choral support provided by the All - 
Nits Singers, the Sunshine Boy. sod 
the Bond Sisters. (Amber, ASCAP) 

As n Eagle Snrreth Her Nest....75 
Spirited solo work by Fowler and 
enthusiastic choral backing on an 
up-tempo sacred tune with rather 
dramatic lyrics and s swingy spiritual 
tempo. (Lloa, BMI) 

THE SPEER FAMILY 
TIP the Last Leaf Shall Fall 

VICTOR 6762 -This sacred sons gets 
a heartfelt reading by this well - 
known group. Style is relaxed, with 
quiet fervor. (Americas, BMI) 

Surely, I WIN, Lord....73 
Another side which will touch the 
springs of religious feeling among 
adult IHtenen. Similar In material 
and style to the flip. (Stamps Baxter, 
SESAC) 

73 

Children's 
JANIES STEWART 

Bleak the Pooh 
and Tbtger (Parts l & I() IN 
VICTOR WHY 51 -mis version of 
the A. A. Milne story, once pack- 
aged in a record- reader package, is 
now In a single sleeve at 49 cents. 
Cover is charming and, together with 
the Stewart name, should spell rack 
appeal. It would have been easy to 
edit out litre in the script that refer 
to the now-eliminated took. Cute. 
unusual story should please the pre- 
school tots, nevertheless. 

PAUL WING 
The Ugly Daddies sad 
Three HINT Goats Gruff 

VICTOR WBY 53-Two stories are 
re-blues at 49 cents. These also are 
out currently as parts of a Camden 
79 gat EP. Price and packaging are 
designed for rack appeal, gad regular 
disk dealen should find this good, 
ataadard faro. 

ee 

This Weeks R &B Best Buys . 

IT HURTS TO BE IN LOVE (R -T, BMI) -Amite Laurie -De Luxe 
8107 -This waxing has proved to be a great come -back record for 
Annie Laurie. By last week, she had already hit the Cincinnati 
and Detroit territorial charts and was sparking healthy sakes 
interest in other Midwest and Eastern cities. It won't take much 
more exposure now for the disk to hit big. Flip is "Hand in 
Hand" (Arne!, ASCAP). 

COME GO WITH ME (Gil-Fee Bee, BMI) -The Del- Vik1ngs -Dot 
15538 -This record is now being reported from an extensive 
number of areas. Pittsburgh, Buffalo, Baltimore, New York, St 
Louis and Nashville are some of the cities sampled that gave 
indications of strong acceptance. Flip is "How Can I Find True 
Love ?" (Fee Bee, BMI). A previous Billboard "Spotlight" pick. 

Review Spotlight on e e 

R&B RECORDS 

FATS DOMINO 
I'm Wallin' (Reeve, BMI) 
Fm In the Mood for Love (Robbins, ASCAP) -Imperial 5428 -This 
hot artist has a chain of hits behind him, and this is another 
strong link. Both sides can make it in r.&b. and pop as well. 
"Welkin' " is a driving, sensational rhythm side. Flip is an indi- 
vidualized treatment of the great standard, taken at a slower pace 
than the previous Domino revivals, but with that same basic, 
built -in beat. Stock up! 

LLOYD PRICE 
Just Because (Temp °, BMI)- ABC -Paramount 979e 

LARRY WILLIAMS 
Just Because ( Tampco, BMI) -Specialty 597 -The Price version of 
this unusual hunk of material, is a master acquired from a small 
indie label after kicking up some strong territorial action. The 
Williams cover is almost identically styled, and at least as 
impressive in execution. It will be a battle between the two, and 
both can make it There are some vocal tricks here that will perk 
up pop ears too. Flip of the Price is "Why?" (Tampco, BMI). Flip 
of the Williams is "Let Me Tell You, Baby" (Venice, BMI). 

THE GLADIOLAS 
Little Darlití ( Excellorec, BMI) -Excello 2101 -The group's effort 
represents a combination of calypso and r.8rb. ingredients and 
makes a quite unexpected impression. Cover versions have been 
cut, but this earthly specimen figures to hold the spotlight. Vocal 
qualities of the various members will be hard to match. Flip is a 
more traditional -type r.brb. number "Sweetheart, Please Don't 
Go" (Excellorec, BMI). 

SOUTHERN TERRITORIAL PICK 

SUNNYLAND SLIM 
It's You, Baby (Armel, BMI) 
Highway 61 (Armel, BMI) -Cobra 1001) -Prime appeal of this great 
coupling is to Southern blues fanciers, wherever they may reside. 
Topside carries a tale by a chap whose baby has made him leave 
his happy home, and given him a feeling of insecurity. This one 
is jam -packed with feeling. Flip boasts a brisk beat and authentic 
wailing flavor. This truly honest, down -home disking, and it 
should pay off. 

Reviews of New R &B Records 
THE ANGELETTES 

Mine and hilt. Alone 52 
JOSIE 813 -A high. pitched chorus 
behind the lead singer, and smart 
instrumental accompaniment makes 
an attractive side. Apparently a new 
group for the jocks. (8e.1!ó, BMI) 

Yoe and Only Yo.....sa 
Another attractive side. A rock end 
roller, with the arrangement having 
a Latin beat. Group chests solidly. 
(5tasdL BMn 

DOLLY COOPER 
The Confession of Fool 79 

DOT (5535 -ne thrush gradually 
builds up a strong case for herself 
in tones that shout sad caress. This 
could cut right thou the rock and 
roll markets. (Goda. BMD 

Tell Me, Tell Me....79 
In her Dot debut, the such thrush 
shouts up rocking blues. Perform- 
ance offers more than the material, 
but this could do some fair business. 
(Pere, BMA 

LEE JACKSON 
I'll Just Keep Waling' 76 

COBRA 5007- Competent chant, with 
steady, persistent welkin. beat thru- 
out. Not unusual In content, but 
the massage haz some strength for 
Southemtype buyers. (Arad, SMI) 

FIstla' to My Food....75 
COBRA 5007 -A good Southern blues 
cheat, symbolic, but with clear impli- 
cations. Can do some business It 
exposed in the territories, (Arad, 
1911) 

LITTLE AL 
No Ave 69 

EXCELLO 2096 - Lltde M offers 
sonie earthy philosophizing about 
women in slow blues aisle here. 
Appeal is primarily Southern. (Excel- 
loree, BMI) 

Little Lan Wosua....65 
The singer has a toothsome fat gal 
for a friend sow, and so he ban 
the door to his allasse, "ex." Lyrics 

are not strong, but the Instrumental 
portions of Me aide have such ter- 
rific beat, abat many listener; will 
be taken. Mama*, BMI) 

DUKE JENKINS 
Something Else 65 

COBRA 5009-Smartly paced IeaW- 
mental version of a moody theme 
with a swingy, smooth Jazz fe,Ung. 
(Arne!, BMII 

Thu Duke Waika....66 
A commendable instrumental treat- 
ment of catchy rhythm theme with 
a hypnotic repetitious figure. (Mosel. 
55111 

VIC DONNA AND THE PARAKEETS 
Teen -Age Rose 67 

ATLAS 1071 - This falls Into the 
tender ballad category. Slow in 
tempo and full of the sweetness of 
young love. But despite the poetic 
sentiment, not bright record. (Elsa 
Sun, ASCAPI 

Slily and Sappy.... W 
His baby's coming back and hell 
never let her leave. Not much to 
the material, and the vocal Is lust 
fair. A rock and roller without much 
spark. (Mac-Men, BM) 

HERB WILLIAMS 
Alimony Blum so 

M -0-M 12431 -One of those stop - 
tlme storyblues efforts here. Some 
smiles, but no yocks. fay gat 
Uttle play. (Monitor, BM() 

Beaux You've Beta Hnt....61 
Heavy ballad does not appear to be 
this warbler's hest groove. (Mid, 
BMI) 

GIARIA IRVING 
I Need Ma. 61 

COBRA 5006 - Dap -voiced thrush 
contributes an okay reading to 
routine blues. (Are., BIK() 

For Yoa sad Oaty Yoe... .59 
702 gal sings a so -so banal with a 
rich rocs) sound but Utley heart. 
(Armel, BMI) 

I I 
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Gate Hike, Mutuels 
Give Pomona 156G 

Dime Admission Increase, Wagering 
Bulge Puts California Fair in Black 

POMONA, Calif. -A profit of 
$156,576 was chalked up by the 
Los Angeles County Fair here in 
1956 and was attributed to the 10- 
cent increase in admision and 
heavy pari- mutuel betting. This 
compares with a loss of $3,700 in 
195.5. 

At a meeting of the fair's board 
of directors last week, C. B. (Jack) 
Afflerbaugh, president and general 
manager, made his annual report. 
lie said that revenue for 1956 was 
$2,:344,608.50 compared with 
$2,2:30,706.55 in 1955. Afflerbaugh 
predicted that the 1957 fair, Sep- 
tember 13 -29, will be the most suc- 
cessful in history. 

In making his report, Affler- 
baugh pointed out that the profit 
increase was due largely to the 10- 

Heart Attack 

Claims Kelley 
HUNTINGTON, W. Va.-Rob- 

ert (Suicide Bob) Kelley, 38, former 
thrill show performer and operator, 
died unexpectedly of a heart attack 
Monday (4) in Huntington, where 
he had been employed by a 
garage. 

In 1956 Kelly was featured with 
the Buddy Wagner thrill show, 
and in 1954 and '55 he toured his 
own show under the title of Bob 
Kelley and His Crash Kings. Prior 
to 1954 he had worked with the 
thrill attractions of Ward Beam 
and Lucky Teeter, among others. 
A veteran of World War II, he was 
preceded in death by two weeks 
by his father, Ray, also a heart 
attack victim. 

Services were held February 6 
at the Reger Funeral Chapel, with 
burial in \Voodmere Cemetery, 
Huntington. Surviving are his 
widow, Virginia; two daughters, 
Judy and Paula; a son, Jackie; his 
mother, a Huntington resident, and 
a sister, Mrs. James Newman, El 
Paso. 

Wyoming Indian Celes 
Shuffle Summer Dates 

THERMOPOLIS, Wyo. - The 
annual Gift of the Waters Indian 
pageant here will be held August 
10 -11, following the All-American 
Indian Days, August 2-4,-in nearby 
Sheridan. In the past the events 
have been held on the same week- 
end. 

cent increase added to adult ad- 
missions. Pari-mutuel wagering was 
up in the face of decreased attend- 
ance totaling 1,003,984. 

Discussing the future of the fair, 
Afflerbaugh said the State has al- 
located an additional $40,000 to- 
ward the construction of a new ex- 
hibit building. This makes $194,- 
000 allocated from the State's fair 
and and expositions fund for the 
building to be started next month. 
It will house the gem, tropical fish, 
technical science exhibition and 
competitive hobby show. It will be 
located near the Mexican Village, a 

permanent building constructed a 

couple of years ago. 
It was also disclosed that $2$,- 

000 was allocated by the State for 
grandstand improvements and that 
the work is now nearly completed. 
The work is expected to help ma- 
terially to handle the Saturday 
crowds. The upper level of the 
grandstand has been widened to 
ease congestion, more rest rooms 
added and pari -mutuel windows 
increased. 

All officers and directors were 
re- elected for the year. 

Denver Coliseum 
Stock Show, Rodeo 
Attracts 150,000 

DENVER -More than 150,000 
people jammed the Coliseum here 
during the nine -day run of the 
National Stock Show and Rodeo 
that saw more than $165,000 in 
prize money going to rodeo win- 
ners. 

Acts Named 
For Toronto 
Sports Show 

TORONTO - Talent for the 
Canadian National Sportsmen's 
Show will be provided by the 
Shilling office in New York. The 
event is held annually in the Col- 
iseum of the Canadian National 
Exhibition. 

Acts include. Sharkey the seal; 
Zippy the chimp; comedy divers; 
Addi Quinn, fly caster; Cristianis, 
teeterboard and tumbling;. Dieter 
Tasso, slack -wire juggler; Gee 
Gee's Alaskan huskies; Great Vents; 
baton twirling, log rollers and ca- 

'noe tillers, and a falcon and eagle 
retrieving act. 

Last year's prdouction reportedly 
grossed $339,000 of which exhibit 
space accounted for $97,777. 
Usable floor space in the big hall 
is nine acres. Fifty-cent general 
admission is charged, with separate 
fee for seating at the show. 

Two Shows Purchase 
Arrow Development 
Merry -Go- Rounds 

Three -Abreast Units, With Hydraulic 
Lifts, Sold to Gooding, Monte Young 

MOUNTAIN VIEW, Calif. - 
'l'wo Merry -Co -Rounds, with spe- 
cial hydraulic lifts, will be deliv- 
ered to the Gooding Amusement 
Company and Monte Young Shows 
by the Arrow Development Com- 
pany, April 1, Walter Schulze. the 
firm's secretary -treasurer, said here 
last week. 

The model purchased by Good- 
ing is a specially designed, 32 -foot 
two- abreast device. It will be de- 
livered in Columbus, O. The sec- 
ond, for .he Monte Young Shows, 

Davenport, Shrine 
Set Detroit Record 

DETROIT -- Business for the Second week opened with three - 
Shrine circus produced at the State 
Fair Coliseum here by Orrin 
Davenport reached record -breaking 
porportions in its first week (4 -10). 

Business reportedly exceeded 
even the lush years that followed 
World War lI. The early days of 
the rim, usually slow, this time 
brought out strong crowds, it was 
reported. 

First turnaway came on Wednes- committees from the show's other day (6) night and tisis pace held 
515015, and they saw a heavy show up thin Sunday (10) with a total with new spec wardrobe and 26 of nine capacity -plus houses. All displays, only seven of them sin - 

three Sunday shows were turn- glen. The concession department re- 
ported an increase equal to that of 
the show as a whole. 

quarter houses for Monday and 
Tuesday, plus lull afternoons. From 
Wednesday (13) tint the close on 
Sunday (17) was said to have been 
sold out in advance. 

Director General Eddie Stinson 
said that at the half -way mark the 
box office showed a 25 per cent 
increase over the previous best. 

Producer Orrin Davenport hosted 

League Finalizes 
Dedication Plans 

CHICAGO -City officials and 
civic biggies, plus radio, television 
and name performers, will partici- 
pate in the dedication of the new 
clubhouse of the S h o w m e n's 
League of America to be held here 
February 26, Al Sweeney, League 
president, announced. 

The event, which will take on 
the air of a Hollywood premiere 
and will also honor the League's 
first president, William (Buffalo 
Bill) Cody, will be flashed by 
searchlights, a calliope, a group of 
Lndians and the presence of 20 rel- 
atives of Cody. The searchlights 

CNE Ready to Sign 
Ringling, Seeks Hope 

NEW YORK - The Canadian 
National Exhibition at Toronto is 
signing Ringling Bros. and Barnum 
& Bailey Circus to present a grand- 
stand show each afternoon for the 
first week of the CNE, starting 
August 26. 

Jack Arthur, producer of grand- 
stand attractions at the CNE, and 
Harry Dube, of the circus, were 
negotiating in New York last week. 

The contract had not actually 
been signed but Arthur said it 
would be and that only legal 
phraseology remained to be worked 
out. The possibility has been in the 
air since November and now it is 
considered certain. 

The Ringling grandstand show 
will work afternoons but not nights. 
It may give morning shows on the 
Wednesday and Saturday. No men- 
tion has been made of the price. 

To Meet With Hope 
Arthur was to meet Sunday (17) 

with Bob Hope. CNE has been 
dickering with the name comedian 
for three years and it is understood 
he wants to play the exhibition. 
However, they have not yet been 
able to get together. Monday (18) 
is seen as the deadline for Hope - 
CNE talks, If Hope is signed, he 
would be presented nightly and 
also in matinees on Labor Day and 
the closing Saturday. 

will be spotted in front of the 
building and the Indians, who will 
set up a tepee in an adjacent park- 
ing lot, will lend atmosphere to the 
doings. 

The program will start out at 
6 p.m. with a cocktail party. Dedi- 
cation ceremonies will then be held 
on the fourth floor, where Chicago's 
mayor, Richard Daley, will unveil 
a bronze plaque honoring the club's 
first president and the 1958 officers 
during whose tenure the building 
was purchased and refurbished. 
Following the rites, there will be 
dancing from 8 to I1 p.m. 

by Nat Green -has broken all over 
Publicity on the affair -handled pisney Ducats 

Show officials were crediting 
publicist Harry Berg for an effec- 
tive campaign in the press and on 
radio and TV. 

Clyde Beatty was featured in the 
performance. Personnel of the 
Cene Autry show were guests when 
they were booked into adjacent 
Windsor, Ont. Walter Kernan, as- 
sistant manager of the Clyde 
Beatty Circus, visited. Harry Haag 
joined as transportation manager 
and the move to Cleveland was 
scheduled on special trucks rather 
than the usual 15 sleepers and 
baggage cars. Railroads reportedly 
declined to handle the special 
move. 

- - - - - -- 
Los Angeles 
Paper Offers 

the country. A request for the lo- 
cation of Cody's relatives was 
picked up by the Associated Press 
and, as a result, Creen received 
over 100 letters from all parts of 
the country. In addition, several 
local radio and TV hits were 
scored and more are being planned 
during the 10 days before the 
event. 

'Ice Capades' Draws 
50,500 at Spokane 
For 10% Increase 

SPOKANE, Wash.- "Ice Cap - 
ades" played to 50,561 persons at 
the Spokane Coliseum for a week 
in January. This was an increase 
of about 10 per cent over a year 
ago, according to Glenn B. Waugh, 
publicity director for the sponsor- 
ing El Katif Shrine. 

ANAHEIM, Calif. -A tie -in for 
a free day at Disneyland Isere Tuas 

been made between the park's 
management and The Los Angeles 
Times. 

The Times is offering free to 
those obtaining two new three - 
month subscriptions tickets good 
for general admission, 15 rides and 
luncheon or dinner plate with the 
Frito Kid. 

The offer, advertised extensively 
in The Times, ends /slay 1. 

owned and managed by Moe Le- 
vine, is a 36 -foot, three -abreast 
unit. It trill be shipped to Salt 
Lake City.. 

Schulze added that the firm is 
now making these models designed 
specially for carnivals. The first 
Merry-Go-Round of this type was 
delivered some months ago to K. 
R. (Andy) Andersen; of the Rainier 
Shows, in Tacoma, Wash. 

The company, which made a 
number of the rides at Disneyland, 
recently put on the market its Ar- 
rowtlite Tracked Auto Ride. Parks 
where these are in operation in- 
clade Ward's, Coney Island, N. Y., 
\Voodland Park, Seattle; Pepper- 
mint Parks, Houston; Disneyland, 
Anaheim, Calif.; Elitch's Gardens, 
Denser; Nu -Pike, Long Beach, 
Calif.; Suke's Kiddieland, Los 
Angeles; Easbey Amusement, Palo 
Alto; Calif.; Shanahan's, Anchor- 
age, Alaska, and Gold Coast 
Shows, San Jose, Calif. 

Ed Morgan is president of Ar- 
row and Karl Bacon, vice- presi- 
dent. 

Salem Park Orders 
2d Ottaway Steamer 

SALEM. Mass. -Ted Cole is 

replacing his Ottaway train ride, 
in operation at Salem Willows 
Amusement Park for 10 years, with 
a new finit on order with Ottaway. 

Mass. Fairs 

Draw More 

Than Million 
BOSTON --The total attend- 

ance tabulated to the end of De- 
cember for Massachusetts fairs in 
3956 came to 974,652, according 
to Leo F. Doherty, director of 
fairs for Masschnsetts. This is 
based on the total to date, since 
the fair year rims from July 1 to 
June :36. There are eight more 
events to go to complete the fair 
year. 

There were 14 major fairs held 
in the State, 22 community fairs, 
15 youth and 4 -H Club events, 13 
livestock fairs and 85 grange fairs, 
making a total of 149 events. Agri- 
cultural exhibits totaled 5.5,962, 
and boy and girl and 4 -11 Club 
exhibits, 23,007. 

The State's contribution to the 
Agricultural Purpose Fund was 
$74,453.45, and the fairs' own 
amount for this department was 
$29,214.13, making a total of 
$103,667.58. Doherty said this was 
8 per cent higher than the previous 
year. Doherty expects that the ap- 
propriation and number of exhib- 
its will be greater in the coming 
season. 

Calgary Advance 
Sets Record High 

CALGARY. Alta. -An all -time 
record of advance ticket sales for 
the grandstand at the Calgary Ex- 
hibition and Stampede was re- 
ported just a week after the mail 
order sale started. 

A new advance record was also 
reported for "Ice Capades," play- 
ing in Stampede Corral February 
18-23. 

Maurice E. Hartnett, general 
manager of the exhibition, has been 
in California looking for additional 
attractions for this year's exhibition 
and stampede. 
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ARENAS & AUDITORIUMS 

Coliseum Gives Away Profit, 
Turns Away Potential Users 

By TOM PARKINSON 
AN EXCEPTION in the arena business is a coliseum which sends 

business to a municipal auditorium so as not to compete with it, 
which gives free admission to some shows, bargain prices to others 
and limits admission to some. 

It tries hard to spend a half million dollars a year and some- 
times finds this difficult, tho it passes ont great sums to colleges, 
municipalities and countries in its State. 

This is the 6,000 to 15,000 -seat Ak -Sar -Ben Coliseum at Omaha. 
its sister facilities include a grandstand that seats 10,000, J. J. 
Isaacson is general manager and to him Omaha gives much of the 
credit for success of the operation. 

AK -SAR -BEN itself began in 1895, when merchants sought to 
bring in crowds of visitors to overcome a depression. Shows would 
attract crowds, so they produced them. In early years they gave 
lavish parades, importing Mardi Gras floats from New Orleans for 
the event. The idea worked; the organization was made permanent. 
Local talent shoes became a mainstay. 

In 1920 they built the grandstand and in 1930 .they completed 
the Coliseum. This left Ak- Sar -Ben- organization of merchants and 
others. deeply in debt. That's when Isaacson stepped in. 

He also used shoe business to achieve success for the organiza- 
tion. From the outset, Ah- Sar -Ben had 510 annual dues and gave 
five free shoes to members.. Isaacson, who had been promoting 
sports events in arenas, camphigned for new members. The roster 
now stands at about 22,000, compared with 3,000 in 1930. He also 
fostered horse race legislation for the State and began racing at the 
grandstand. 

BETWEEN THE RACES and the clues. Ak -Sar -Ben has 
5500,000 a year to spend. A minimum of $6:5.000 of that goes each 
year for acts and talent. Free shows for members only will start 
this year with a Vaughn Monroe show in May, and will include the 
Andrews Sisters in July, a family night in July with about ten circus - 
type acts and a fireworks show to which each member also may 
bring three children free; a Vic Damone -Ben Blue show in August, 
and Bames -Carruthers' Cavalcade of Stars unit in August. An extra 
show this year is to feature the University of Nebraska band, glee 
club, orchestra and others. And if the right show comes along, there 
is a good chance Ak- Sar -Ben would throw in another extra for 
members. 

Meanwhile, it will be staging other events which are open to 
the public at standard prices and open to members on a two -for -one 
basis. Included in this program are a Mobile Home Show, Philadel- 
phia Orchestra and a Square Dance Festival, all in May. "Ice 
Capades" is booked for March 18.25, and another icer is sought 
for fall. 

After the horse race dates. May 21 -July 6, will come such events 
as the Ak -Sar -Ben livestock show and rodeo, which usually has a 

name attraction, and the annual October Coronation and Ball for 
the king and queen of Ak- Sar -Ben, a high social event not unlike 
the Veiled Prophet Ball of St. Louis or New Orleans carnival balls. 

Since the organization is not for profit and tries not to compete 
with the new Municipal Auditorium in Omaha, it rarely rents its 
facilities to outsiders but refers them instead to the other building. 

INCOME FROM ITS activities must go to further improvement 
of its buildings and general facilities (a concourse between the 
Coliseum and grandstand is under construction) or to charity, 
agriculture or education. 

Ak -Sar -Ben supports 225 scholarships in 12 colleges, grants 
annual aid on a matching basis to Nebraska fairs, gives $12,000 
annually to Omaha hospitals, and gives rescue cars and similar 
equipment to communities. 

Many cities have tried to dupicate the plan. Ak- Sar -Ben staffers 
point ont that low building costs in 1930 are advantage which can't 
be repeated now, and there are others which have limited success. 

But for Omaha it is still serving its basic purpose. It is still 
using show business to bring crowds and new business to Omaha. 

Arena Recap 
Thayer Points Out 
Chicago Hotel Need 

CHICAGO--M. E. T h a ye r. 

manager of the Amphitheater leere. 

BIG 
ICE RINKS 

r 
MAKERS 
MONEY 

.. 

PUBLIC INTEREST IS TREMENDOUS 
Burge fee Rinks now operating have proved 

to be good, profit- producing bsni.wres. 
Ke have tact% and figures on coat of nsral- 

I tion. receipts from admmoons, mncasions, 
checking, err. 

t,et ,as toil you how you, too, run make a 
.owed and income runduni investment in 
a Burge Ire Rink - Write Uept. B. 

BURGEICE MACHINE CO. 
,,.}a W Wo,h:n.,ron Pled Ch,o, b Ill 

scored a point in opposing con- 
struction of a municipal exposition 
ball in the city. In a letter to the 
editor of The Chicago Tribune, 
Thayer pointed out that recent 
news stories about need for new 
hotels in Chicago also were ap- 
plicable in connection with con - 
vention business and that it was 
hotels rather than a new exposition 
hall which are needed. Several 
r..ports have stated that shortage 
of hotel rooms has limited con. 
went ion business in Chicago. 

Illusionist Booked 
For Winter Expos , . . 

NEW YORK- Illusionist Richi- 
ardi has been booked for appear- 
ances at the Sports Show at Hous. 
ton, Apri! 6 -14. 

Dawson Creek Arena 
Damaged By Blaze , . . 

DAWSON CREEK, B. C. - 
Damage estimated at $100,000 was 
done when fire destroyed the roof 
of the Dawson Creek Memorial 
Arena. 

D. C. Drive on 

For Stadium. of 

Large Cdpacify 
\WASHINGTON -The nation's 

capital will have a stadium large 
enough to seat 100,000 persons, if 
the District of Columbia Board of 
Recreation has its way. A report 
issued by the board last week (12) 
calls for construction of a stadium 
suitable for pageants, sports events 
and concerts, and urges that it be 
large enough to accommodate the 
Olympics. 

The board expressed disagree- 
ment, however, with some aspects 
of a bill sponsored by Rep. Oren 
Harris (D., Ark.). Under the Harris 
proposal, the stadium would have 
a seating capacity of only 50,000, 
and would be built thew private fi- 
nancing. According to the recrea- 
tion hoard's report, the stadium 
should be large enough to handle 
national and international attrac- 
tions. "The size and proposed use 
of these facilities make it manda- 
tory that there be at least partial 
federal financing for construction," 
the report stated. 

Harry Cooke 
Sets Talent 

LANCASTER, Pa.-Increased 
budgets for talent is reported for 
fairs and celebrations signed re- 
cently by Harry Cooke, of this 
city's Cooke & Rose Agency. Ten 
annuals are on the list, all in New 
Jersey and Pennsylvania. 

Included are Bridgeton, N. J., 
and the following Pennsylvania 
dates: Centre Hall, rodeo and 
wrestling; Huntingdon, one night 
of wrestling and six nights rock 
'n' roll; Abbottstown, six acts; In- 
diana, Wild West rodeo and 
"Grand Ole Opry," two nights 
apiece, plus four circus acts on 
August 20 and five acts on August 
23; McConnellsburg, six acts. 

Also Newmanstowm Civic Fes- 
tival, "Ozark Jubilee" and "Grand 
Ole Opry," two nights apiece; 
Lyons Firemen's Celebration, five 
acts for July 3 -7 and acts for 13 
Saturdays; Kempton Community 
Celebration, three acts, and Reams- 
town Firemen 's Celebration, 
"Grand Ole Opry." 

Frisco Auto Expo, 
Spike Jones Draw 
60,000 Attendance 

SAN FRANCISCO -- With 
Spike Jones headlining the pro- 
gram, the 31st annual San Fran- 
cisco Automobile Show is reported 
to have pulled an attendance of 
00,000 during the nine -day run 
in the Civic Auditorium. 

Set Dayton Sport Show 
DAYTON, O. - Miami Valley 

Outdoors, Inc., will hold its annual 
Sport, Hobby and Vacation Show 
in Fairgrounds Coliseum here April 
5 -7. r ver 80 booths will display 
merchandise. Ward Collopy will 
handle publicity and details of the 
shove. 

Scott Opens Agency 
DENVER --Ed (Scotty) Scott, 

who has had a kid show on KLZ- 
TV here for a number of years, has 
opened his own talent agency here 
known as Spur Productions. The 
office will specialize in country 
and western entertainers and rodeo 
acts. 

Urge Broader 
Use for Pa. 

Farm Arena 
HARRISBURG, Pa. -The big 

Farm Show Arena is being wasted 
by carrying only a smattering of 
events thin the year, recent de- 
velopments pointed out, and high 
endorsement was issued for more 
shows to be held there, 

Gov. George M. Leader said the 
14 -acre building containing the 
arena ought to be used for sporting 
and other events "as long as it 
doesn't interfere with agriculture 
activities." 

Governor Leader was referring 
to the annual Pennsylvania State 
Farm Show, which draws about 
500,000 visitors. The building also 
is occupied by the Pennsylvania 
National Horse Show and standard - 
bred horse sales, plus some expo- 
sitions. 

The governor said he sees no 
reason "why the building shouldn't 
be used for public sporting events. 
The more it is used, the better 
it can carry the overhead." 

Bills Fail 
In line with these thoughts, there 

have been bills introduced in the 
past two Legislatures to appro- 
priate funds for building a port - 
atble basketball floor to attract 
State tournaments, but the bills 
died in committee. 

A $50,000 State appropriation 
is made to the Farm Show Com- 
mission to provide premium awards 
at the farm show. The commission 
meets expenses of maintaining the 
building thru rentals for the events 
held there. The building was built 
especially for the agricultural ex- 
position. 

3 Expos Set 

At Atlantic City 
ATLANTIC CITY - Three in- 

door shows are in the works for 
Lance Public Relations of this city, 
all to be promoted by the firm in 
Convention Hall. First is the Car- 
den State Home Show, formerly 
owned and operated by the local 
Optimist Club. 

Lance announced acquisition of 
all rights to the show, dates of 
which will be March 28-30, much 
earlier than in previous years. Free 
public ice skating will be included 
if current repairs to the skating 
surface are completed by show 
time. In addition, live talent will 
be offered, for the first time at the 
event. 

Lance will produce an automo- 
bile shovel in December, and a boat 
show- next January. 

Woonsocket, R. I., 
Readies Mardi Gras 

\ \'OONSOCKET, R. I. - The 
fourth annual Mardi Cras of this 
courmunity will open with a fun 
parade February 23, and will cul- 
minate March 5 with.the masquer- 
ade ball. Other events include the 
Febrnary 27 naming on T \' of the 
Mardi Cras queen, the March 1 

coronation ball and the March 3 
parade of flowers spectacle. 

Lubbock Dealers 
Plan Auto Expo 

LUBBOCK, Tex. - Lubbock's 
first auto show in 20 years will be 
March 20 -24 at the new Municipal 
Coliseum. Four -day event is being 
sponsored by the new car and auto 
dealers' -"association and will be 
called the West Texas National 
Automobile Dealers' Show. 

Winnipeg Bldg., 

In 1d Season, 

Reviews First 
WINNIPEG, Man.- Winnipeg 

Arena, now in its second sea- 
son, is operating smoothly and 
has wrapped up the record on its 
successful first year, General Man- 
ager Steuart MacPherson has mid. 

The building has 8,793 per- 
manent seats, phis 3,000 portable 
seats and no obstructions. It is 
air- conditioned, has its own ice 
plant, and just added a new Zam- 
boni ice machine. 

MacPherson said the first year's 
rundown of attractions included 
Harlem Globetrotters, Davenport's 
Shrine Circus, "Hollywood Ice Re- 
vue," "Ice Follies," Liberace, Bill 
Haley's Comets, Harry James, 
Manitoba Curling Championships, 
Canadian Figure Skating Cham- 
pionships and the Winnipeg Sym- 
phony. 

The symphony's production of 
"The Messiah" drew more than 
10,000 people. Several sessions of 
bingo also drew 10,000 each. 
Primary winter attraction is hockey, 
and last years attendance of 260,- 
000 in 35 home games set a 
new Canadian record. MacPherson 
pointed out that Winnipeg had 
been without pro hockey for 27 
years. 

Dallas Arena 

Delayed; Book 

Exposition Hall 
DALLAS -Exhibit area of the 

new Dallas Memorial Auditorium 
v as opened on February 17, but 
Manager W. W. Vanderslice point- 
ed out that the arena section of 
the project has been delayed and 
it is not expected to be ready 
before June 1. 

The initial exhibition is the 
Dallas Gift Show, using 57,000 
square feet of the building's total 
96,000 square feet. On February 
26 the Southwest Boat Show will 
use the same 56,000 feet. On April 
14 the building will house the 
Lumbermen's Association of Texas, 
and it is expected to use all space 
that is then available. 

Vanderslice said that he expects 
firrmal opening plans and an dab- 
orate dedicatory observance to be 
scheduled for the opening around 
June I. 

Pomona Sets 
Photo Show 

POMONA, Calif. --Los Angeles 
County Fair uill feature one of the 
largest photographs' shows ever 
held on a fairgrounds during its 17- 
clay rim which starts September 13. 
C. B. Afflerbaugh, president -gen- 
eral manager, announced last week. 
Burton Frasher Jr. has been named 
to supervise the exhibit. 

Entries will be accepted trom 
profess.'onals, amateurs, schools, 
newspaper and magazine photog- 
raphers. 

Afflerbaugh also disclosed that 
Central Electric's "Live Better 
Electrically" caravan has been 
added to the line -up of attractions. 
The local plant of the Convair Air- 
craft Company will have a new 
attraction known as the Convair 
Junior 1 echnical Science Exhibition 
or. display during the run. 

Copyrighted mate 

www.americanradiohistory.com

www.americanradiohistory.com


FEBRUARY 23, 1957 THE BILLBOARD GENERAL OUTDOOR 71 

Potato Chip 

Sales Total 

$415 Million 
NEW YORK -- Retail sales 

of potato chips have more than 
doubled in the past six years to a 
total of nearly $475,000,000, the 
National Potato Council reports. 

During that time the more than 
400 processors of the snack have 
developed a wide range of chip - 
like products to satisfy the grow- 
ing trend toward snack eating. 
There are chips of varied thick- 
nesses, shapes and flavors varying 
in degrees of salting 

It's a business which consumes 
44,400,000 bushels of spuds every 
year, and the figure is growing. 
In 1950 consumption of potatoes 
used for chips was 21,000,000 
bushels or 8 per cent of all pro- 
duced for human food. Last year 
the percentage leaped to 15 per 
cent. 

Television, spectator events and 
leisure living are some of the rea- 
sons Americans have obviously 
turned toward snacks. 

Canadian A Loop 
Fights Horse Race 
Purse Increase 

REGINA, Sask. -A possibility 
that Class A fairs in Saskatchewan 
and Alberta will have no horse rac- 
ing in 1957 has arisen as a result 
of an apparent impasse in a purse 
dispute between track operators 
and horse owners. Involved would 
be Regina and Saskatoon in Sas- 
katchewan and Calgary and Ed- 
monton in Alberta. 

The dispute is between the 
Prairie Thorobred Breeders and 
Racing Association, representing 
exhibitions in the two provinces, 
and the Horsemen's Benevolent 
and Protective Association, em- 
bracing owners, breeders and 
trainers. 

The HBPA is asking that purses 
on tracks in Alberta and Saskatche- 
wan be 55 per cent of the take, 
including breakage, or 58.6 per 
cent of the take without breakage. 
Breakage is the money left over in 
reckoning the mutuel payoffs to 
the nearest dime. The racing asso- 
ciation has offered 54 per cent of 
the take, excluding breakage, and 
the horsemen have rejected tisis. 

Tivoli Posters 
To Appear Here 

COMING EVENTS 
Alabama 

Blrmtngton- Beltes H5ma Expo. April 
50-May 8. Pstrlek J. O'Toole. - 

Arizona 
Phoenix- World's Champion Rodeo (State 

Fairgrounds). March 14 -17. Jaycees. 
Phoenix -Parade of Homes and Home 

Show, April 5 -14. Assn. of Hone Builders. 
Phoenix -Spring florae 81tow, April 13 -14. 
Tucson- Tuc.ou Rodeo, Feb. 21 -24. Edgar 

Ooyctte. 

COPENHAGEN - Advertising 
in the United States and other 
countries will be undertaken tisis 
summer by this city. The illustra- 
tions will be of Tivoli amusement 
park and bear the words, "Wonder- 
ful Copenhagen." 

The posters depict a night view 
of the park's illuminated main en- 
trance which bears its name and 
a display of fireworks in the back- 
ground. They are being distributed 
by the Tourist Association of 
Copenhagen to tisis country, Can- 
ada, England and Western Europe. 

Williamson Named 
Head Mo. Ag. Dept 

California 
Cloverdale- Cloverdale Citrus Palr, Feb. Missouri 

21 -24. J. Leroy Wehr. 
t.oe Angeles -Los Angeles Sportsmen's Va- 

cation, Boat & Trailer Show (Pan- 
Pacific Aud.), Apra 4-14. H. Werner 
Buck. 

Mesa- Marlcopa Co. Pair Aun., March n- 
31. Harvey M. Johnson. 

San Francisco -Grand Nat') Jr. Livestock 
Expo. loos Palaeel, April I3 -17. Nye 
Wilson. 

San Francisco -National Sports & Boat 
Show (Cow Palace), Maroh 1 -10. Thomas 
Rooney. 

San Jose -Better Homes Exposition, March 
5.10. Patrick J. O'Toole. 

Yuma -Yuma Co. Fair Asan., April 30.14. 
Prank Desaon. 

Connecticut 
Hartford -7th Annual National Autorama 

Show. Feb. 20 -24. 
New Hasen - Connecticut Boat Show 

(Arena). Maroh 21 -24. Milton Cotter. 
District of Columbia 

Washington -National Capitol Flower & 
Garden Show (Nat'l Guard Armory), 
March 7 -13. Al Harlot!. 

Florida 

Prentlu -Jeff Davis Co. Livestock Show, 
March 4 -6. O. O. Swords. 

Quitman-Clarke Co. Livestock Show. 
March 5.7. J. A. Gibbs. 

Sardis- Northwest Dist. Livestock Show. 
March 25-28. Lee H. Thompson. 

Sunflower -Sunflower Co. Liveslock Show, 
March 8.9. Waldeman Prichard. 

Tupelo -Lee Co. Livestock Show, March 
22 -23. W. J. P.n.. 

West Point- Northwest Silas. Dint. Live. 
Stock Show, March 28.30. E. E. Wooten. 

Yazoo Olty -Yazoo Co. Livestock Show. 
March 22. W. A. White. 

JEFFERSON CITY, Mo.- -John 
S. Williamson, Columbia farmer, 
was named State commissioner of 
agriculture Wednesday (13) by 
Governor Blair. He succeeds L. C. 
Carpenter in the State's top agri 
cultural position. In addition to 
his farming interests, Williamson is 
vice- president of the State 4 -H 
Foundation, treasurer of the Home 
Mutual Fire Insurance Company 
of Columbia and president of the 
Boone County School Board Asso- 
ciation. 

Hialeah -Home Show & Mardi Gras. Pet. 
26- March 8. 

Lake Worth -Fiesta Del 8o1, Feb. 18-23. 
I,esaburg- Centennial, Feb. 23 -March 2. 

Tom L. Baker, 2732 Lido Drive, Pom- 
pano Beach. 

OalaSou.eaetern Fat Block Show & 
Sale, March 4 -9. Loins Gilbreath. 

Plant City -Fla. Strawberry Festival, Feb. 
le-23. P. W. Buller. 

Vero Beach -Vero Beach Fair, Feb. 18-23. 

Georgia 
Atlanta --- Southeast Bat & Spores Show. 

March 1.8. 
Illinois 

Chicago -Alt- Wlasnsln Resort and Travel 
Show, April 24 -28. 

Chicago -International Sports & Outdoor 
81ow (Amphitheater), March 8 -17. Frank 
M. Hogan. 

Peor4- Peoria Spas. Boat, Home & Vaca- 
tion Show (Robertson Field House,, 
March 26.51. Sidney J. Page. 

Indiana 
Evansville- Sports Show, March 19 -24. 
Indlahapolls- Indlanapolls Sports, Vaca- 

tion & Boat Show, Feb. 22.Mara 3. 

Kansas City- Kansas City Auto Show. 
March 2 -1Q. 

8pringfleld - Springfield Outdoor Show 
18hrine Ma0ue1. March 13 -17. Tom 
Flanagan, Springfield Metro Club. 

St. Louts -Midwest Sports Show, Feb. 23- 
March 3. Wendell Emrick. 

Nebraska 
Lincoln -Lincoln Auto Show, 5tareh 13 -17. 
Lincoln -Sports & Vacation Show (Paie' 

grounds Expo. Bldg.), March 28.31. Jack 
Hutchens, P. O. Box 1988. 

Omaha -Omaha Sports, Vacation & Boat 
Show (AUditerluml, March 2 -10. O. E. 
Budde. 

Iowa 
Des Moines -Iows Sports. Boat & Vacs/ 

Hon Show IMemorlal Aud.); April 20 -25. 
Ottumwa -Iowa- Mlasourl Outdoor Amer- 

ica Show (Coliseum), March 28 -30. 
Laurence Ramie, 

Sioux CitySiouxl Expo. & Sports Show 
(Municipal Aud.i. l. Apra 12.14. Marc Cox. 

Waterloo - Northeast Ia. Sports & Vaca- 
tion Show IHlppodrome And.), April 4- 
7. Arlen N. Frerking. 

Kansas 
Wichita -Kansas Sport, Boat ffi Travel 

Show (Forum), April S -7. Bob Mays. 

Kentucky 
Louisville -Kentuckian' Home and Im- 

provement Show {Armory), April 7 -14. 
Joseph Brooks. 

Louisiana 
Baton Rouge -Baton Rouge Rodeo. March 

2 -9. W. M. Babes. 
Delhi -Northeast La. Dist. Livestock Show, 

Feb. 25 -March 2. 
Lake Charles -Lake Charles Rodeo, Feb. 

21 -24. Richard Anderson. 
Shreveport -Holiday in Dixie Spring Festi- 

val, April 24 -28. Able C. Goldberg. 
Maryland 

Baltimore- Chesapeake Bay Boat Show 
(Armoryl, Feb. 22 -27. 

Massachusetts 
Springfield- Greater Springfield Home & 

Sports Show. Aprii 9 -14. John W. Daly. 
Sheraton Kimball Hotel. 

TopaneldSportemen's and Boat Show 
(Fairgrounds). April 18 -21. Danvers Pish 
& Game Club. 

Michigan 
Bay City -8t Patrick Day Celebration, 

March 17. Leslie E. Arndt, Bay City 
Times. 

Bay City- Better Hom. 8how, March 15- 
20. Jack Davis. Box 12. 

Detroit -Detroit Sports & Travel Show 
'Fairgrounds), March 9.17. Frank Jen- 
kins. 

West HrutCh- Bctler Homes 8how, April 
12 -13. Jack Davila, Box 12, Bay City. 

Minnesota 
Minneapolis- Northwest Sports. Travel &, 

Bat Show (Municipal And.), April 2- 
14. F. W. Kehler. 

St. Paul- Land -o -Lakes Boat, Marine & 
Tackle Show (AUdltorluml, March 13- 
24. N.1 Van Tiburg. 

Mississippi 
Bay Springs- Jasper Co. Livestock Show. 

Menlo 12 -14. W. O. Jetcoa, 
Canton -Madison Co. Livestock Show, 

Marcy 12.13. R. L. Smith. 
Charleston - Tallahatchie Co. Livestock 

Show, March 25. Pete E. Brown Jr. 
Columbia- Marion Co. Llveatock Show, 

March 7 -9. D. O. Scott. 
Pbr tha5t Misa Dist. Livestock 

8h00. ow, March 14 -18. Floyd Nobile. 
Greenwood -Delta Dist. Livestock 8how, 

March 20 -23. E. H. Blackstone. 
Hattiesburg - Forrest Co. Livestock 8how, 

March 8-9. W. W. Kennedy. 
Hattiesburg- South Miss. Dist. Livestock 

Show, March 11 -13. W .W. Kennedy. 
raekson -Hinds Co. Livestock Show, March 

11 -13. O. L. Hales. 
itendenhall -- Simpson Co. Livestock Show, 

March 25. J. F. Ponder. ' 

derlgold- Bolivar Co. Lvatock Show. 
March 8. James T. Davis. 

-Port Gibson -Southwest Miss. Dist. Live - 
stock Show, March 18 -20. E. O. Newman. 

New York 
Buffalo -Buffalo Boat, Travel & Sports 

Show, Peb. 22 -March 2, George W. Col - 
1me, 

Jamaica -Long Island Boat & Sportsmen's 
Show (Armory), March 2.10. Albert J. 
Chase. 

New York -American Toy Pair (New 
Yorker end McAIDIn Hotels, Toy Bldg.), 
March 6.16. 

New York -Dog Show (Garden), March 
6 -12. 

New York -International Antiques Exhl- 
bluon & Sale (Collseuml, March 20- 
April 7. 

New York- Intemational Flower Show 
(Coliseum), March 31 -April 6. 

New York -MHMA National Mobile Hooves 
Show ICollaeumo. March 4 -10. 

New York -National Sports & Vacation 
Show, Feb. I5 -24. Vic Oristano. 

New York -a. 8. World Trade Fair (Coll- 
seuml, April 14 -27. Charles . 

New York -United States World Trade Fair 
( Coliseum), April 14 -27. 

Rochester- Rochester International Sports 
& Boat Show (War Memorial And.), 
March 8.17. Vie Oristano. 

Syracuse -Auto Show. Feb. 17.23. 
Syracuse - North -Eastern Sports Show 

(Fairgroundal, April 5.14. Bill Hartman. 
Syracuse-Poet Standard Home Show. 

March 5 -8. 
Syraouse-Central New York Builders & 

Garden Show, March 28 -April 2. 
Syracuse -Syracuse Automobile Show. Feb. 

17 -23. 

El itch Calls in Arrow, 
Maps 5 -Year Ride Plan 

DENVER - The Arrow De- 
velopment Company, Mountain 
View, Calif., was called into 
Elite!' Gardens here for consulta- 
tion on the addition, changes and 
improvements of the Curlier 
amusement park. The Arrow cons - 
panÿ built nsost the rides that are 
in use at Disneyland. 

John Ni. Curlier, president of 
Elitch's, said that two rides will 
be installed this year and more 
will be added each year for the 

Handwerker 
Heads Coney 
Chamber 

NEW YORK - Mourray Hand- 
werker, of Nathan's Famous, Inc., 
has been elected president of the 
Coney Island Chamber of Com- 
merce. Executive vice- president of 
the eating establishment founded 
by his father, he is also operator 
of the Roadside Rest restaurant its 
Oceanside, N. Y. 

Handwerker last year was chair- 
man of the Chamber's parking 
committee, which operated the 
Luna Park area municipal parking 
lot in conjunction with the city. 
He is also president of the Shore- 
front Jewish Community Center, 
and chairman of the 00th Precinct 
Youth Council. 

The new Chamber head loas 
been known to favor an increased 
promotional fund to be adminis- 
tered by the committee headed by 
John C. Ward, former president. Ohio 

Cleveland -American and Canadian Sports- 
men's Vacation & Boat Show (Audi- 
torium), March 22 -31. A. W. Newman, 

Columbus-Columbus Home Show Weir - 
ggnr?, ).Apse 7-12 Builders' Exchange. 

C door entrai Ohlo Garden & 
Living Show (Fairgrounds nC Cl. 

seuml. Feb. ch 3. Ben Cnal 
Columbus-Columbus Dispatch-Journal Show 

Travel ffi Hoot Show IFalr- 
groundOp March 

Hobby 
Ben Cowell. 

Dayton-Sports, Hobby l, Vacation Show 
(Fairgrounds Coliseum), April 5 -7. Ward 
Collopy, 139 Warren 8t. 

Toledo-- 'porte, Home. Bat & Auto Show, 
March 9.17 Haul 8por, Spitzer Bldg. 

Oklahoma 
Oklahoma City -Boat, Sports, Vacation, 

Hobby & Outdoor Show (Municipal And.), 
March 10.17. Jack Wright. 

Oklahoma City -Okla. 4 -H & FFA Live- 
stock Show, March 11 -15. A. K. Mackey, 
Okla. Nat'l Stockyard Co. 

Oklahoma City -Greater Okla. Home Show. 
March 24.31. Gus Fields, Biltmore Hotel. 

Tulsa-Home Show (Fairground., April 11- 
14. Charles McKinney, 1095 Hunt Bldg. 

Tulsa- AntlOor Show (Cam's Ballroom), 
April 13 -16. Bill Panning. 9316 E. 32d St, 

Tulsa -Dog Show (Fairgrounds), April 27- 
28. Mrs. John B. Charles, 7515 E. 31st. 

Oregon 
Portland -Portland Boat Show, Feb. 22- 

March 3. The Oregonian. 
Portland -Hl- Fidelity Music Show (Wash- 

ington Hotel), March 19 -17. Jack Mat - 
laok, 510 Portland Trust Bldg. 

Pennsylvania 
Harrisburg - Pennsylvania RroseaClon & 

Sportsmen's Show (Farm Show Bldg.), 
March 25 -30. J. Altland. 

Philadelphia -Philadelphia Motor Boot & 
Sportsmen's Show (Convention Hall), 
March 1 -9. Clinton W. Smullen. 

South Carolina 
Orecnvine- Oreenvine Automobile Show. 

Feb. 28 -March 2. 

Tennessee 
Humboldt -Strawberry Festival. April 29- 

May 4. 
Knoxville -Tenn. Valley Sports Show, April 

8 -14. W. Claude Pos. 
Naohvllle -Great Lakes of the South Out- 

door Show (Fairgrounds Coliseum), 
March 11 -18. Amon C. Evans. 

Texas 
Br ownaville-Charro Dore. Feb. 28.March 

3. M. G. Dennis, 1006 Van Buren St. 
Dallas -National Home Show, April 28- 

May 5. Brownlow R. Hall. 
Dallas -Southwest Sports, Boat & Vaca- 

tion 8how, March 22 -31. a Paso- Flower Show (Coliseum), April 
27 -28. Mrs. Thomas. 

Fort Worth -Port Worth Boat A Sport 
Show Will Rogers Bldg.). Feb. 20 -24. 

Houston -Houston Boat. Sports & Travel 
Show (Coliseum), April 8.14. Bill Brown, 
Montagu Hotel. 

Houston -Fat Stock Show as Livestock 
Expo.. Feb. 20 -March 3. Hannan Engle, 
Box 2971. 

Laredo -Washington Birthday Celebration. 
Peb. 19 -March 9. 

Mercedes -Mercedes Rodeo, March 14 -18. 
H. G. Stein. 

San Angelo-San Angelo Fat Stock Show, 
March 7 -10. 

San Antonio -San Antonio Sports & Bat 
.position (Beau Co. Coliseum), March 
13-17. Ernest Reich. 

San Antonio -San Antonio Home Show 
0Hexe1 Co. Coliseum), April 7 -14, Irving 
Wayne, Home Builders' Assn. 

Virginia 
Richmond -Virginia Sportsmen's as Motor 

Bat Show (Arena), March 19 -24. John 
L. Rains. 

Cirque Medrano in Paris is back 
to booking individual acts. Spanish 
circus, featuring Pinito Del Oro, 
has been replaced. Acts are: Nadia 
Houck, riding; Bario clowns; Otti- 
Ilotti duo, comics; Jose Ramon, 
tight wire; Mismoune, dogs; Rene 
Septembre,illuusionish Two Sipolos, 
musical Novelty; Five Sylvest, tra- 
peze; Two Marinos, bike and equi- 
ibrists; Five Verdus, rolling globes; 
Marcelly and Loriot, cronies. 

Washington 
Spokane -Sports Show, March 19 -24. 
Tacoma- Better Homes Exposition. March 

19 -24. Patrick J. O'Toole, Winthrop 
Hotel. 

Wisconsin 
Milwaukee Sentinel Sports & Vacation 

Show & Great Lakes Heat Show (Arena 
'and And.), March 23 -31. Charles D. Col- 
lins. 

Waukesha -Waukesha Dairy Show, March 
18 -22. W. D. Rogan. 

CANADA 
Alberta 

Edmonton -Better Homes Eaps., April 12- 
20. Arthur Gilbert. 

Edmonton -- Spring Livestock Show and 
Hale, March 25 -April 2. 

Ontario 
Toronto -Canadian National Sportsmen' 

Show (Coliseum), March 15 -23. 
Quebec 

Montreal - Montreal Sportsmen's Show 
(Show Mart Bldg.), March 29 -April 7. 
Ted Glendening. 

-Saskatchewan 
Saskatoon- InterproviuMal Bull Show & 

Sale, April 17 -10. 

next five years. Construction of 
the two rides, a boat ride and a 
miniature auto ride, begins this 
month and will be completed by 
the May 11 opening for the park, 
The car ride will simulate the ex- 
press thruways of a real public 
highway, according to Gurtler, and 
should prove more appealing than 
the usual oval track. The express - 
way will have hills, turns, over- 
passes and tunnels along the road 
that will wind thru Storvland, 
Gurtler asserted, 

Public relations director John 
Ebey pointed oist that the long- 
range plans for complete remodel- 
ing of many pleases of the park 
will be carried out over the next 
five years and will give the 65- 
year -old park a completely new 
look. 

Rabbit Foot 
Minstrel Sets 
April Start 

MONROE, La. -F. S. Wolcott's 
Rabbit Foot Minstrel Show, now 
owned by Eddie Moran, is well 
along with plans and preparations 
for floe coming season under can- 
vas. Show opens April 10. 

New costumes and backdrops 
have been acquired. A new bus 
has been added to the motor fleet. 
Show carries its own light plant. 

S. H. Dudley, who has been with 
"Silas Creen From New Orleans' 
as producer, will stage the Rabbit 
Foot show this year. He is going 
to New Orleans soon on a talent - 
seeking trek. 

Rabbit Foot plans to take in 
fresh territory this season, making 
several States that it loas not toured 
in 15 years or more, 

30,000 Fans See 
NASCAR Doings 

DAYTONA BEACH, Fla. - 
Wide shattering of existing records 
at the NASCAR Speed Weeks, 
February .4 -17, was hampered by 
less than perfect beach conditions 
for the measured mile runs. How- 
ever, the road and beads course 
nuns, climaxed by the 100 -mile 
Grand National - the Kentucky 
Derby of stock car racing -drew 
an estimated 30,000 fans to the 
area. 

Allied event was the sports car 
contests at New Smyrna Beach air- 
port directed by band leader Paul 
Whiteman, an ardent sports car 
addict. 

Use The Billboard 
classified 
pages for 

ls% 
.--*RESU 

KEEP POSTED 
on the 

AUD -ARENA FIELD 
and all other phases of 

SHOW BUSINESS 

READ THE BILLBOARD EVERY WEER 

Sebscribe New 

i 
The Billboard, 2160 Patterson St., Cincinnati 22, Ohl* 
Yes t] Phase send me The Billboard for one year et SI I. 

Iiareign rat*, ens year, $15) 
866 

Name 

Address 

City zone.... state 

Occupation 
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THE FINAL CURTAIN 
DAVIS -Ned, 

concessionaire ,jecently in Belen, 
N. M. He was with Western 
shows a number of years. Burial 
in Albuquerque, N. M. 

DOSTER -Mrs. Mabel, 
sister of E. M. McIntyre, cook- 
house operator. January 28 in 
Atlanta. Burial in Gainesville, 
Ga. 

GRICGS- Bernie, 
56, veteran clown and acrobatic 
bareback rider, February 6 of a 
heart attack. Survived by his 
widow, Leta, and t h r e e 
daughters. 

JANKO WSKI- Stanley, 
35, of the Playtime Amusement 
Company, February 7 of a cere- 
bral hemorrhage in St. Elizabeth 
Hospital, Brighton, Mass. For 
the last five years a Playtime 
concessions agent for Roger 
Larnell, he had previously been 
a ride foreman with the Bay 
State and Lawrence shows. Sur- 
viving are three brothers and 
two sisters, all of Salem, Mass. 

KELLEY -Robert (Suicide Bob), 
36, former thrill show performer 
and operator, February 4 in 
Huntington, W. Va., of a heart 
attack. (Details in General Out- 
door section.) 

LONCAMORE- Blackie, 
53, concessionaire on Maddox 
Bros.' Shows and former elec. 

IN LOVING 
MEMORY 

OF MY DEAR WiFE 
AND PAL 

BEE STEIN 
WHO PASSED AWAY 
FEBRUARY 21, 1956. 

AL STEIN 

IN MEMORY 
Of Our Dear Friend 

BEE STEIN 
Februare 21, 1956 

SIMMY & INEZ 
CARROLL 

IN MEMORI OF 

ELMA KOSS 
Beloved Wife and 

Loving Mother, 
who passed away 

February 21, 1931. 

ADOLPH KOSS d DAUGHTER 

IN LOVING MemORY 
Of My Drac. Husband 

SAM GOULD 
Pa". away February 19, 1,54. 

saw bur not t.-goteen. 

DOROTHY GOULD, Wife 

trieian on Rogers Bros.' and 
Vivona shows, recently in a Fort 
Worth hospital. His widow, 
Marie, survives. 

LO W E- Eddie, 
63, custodian of the clubhouse 
of the Greater Tampa Show- 
men's Association for the past 
eight years, February 8 in 
Tampa. Close to 400 turned out 
for the funeral services which 
were held in the clubrooms. 
Masonic services were conducted 
at the grave, with burial in 
Showmen's Rest. He was a mem- 
ber of the Egypt Temple Shrine 
and seas active in the Fun and 
Frolic Club as calliope player 
in their street parades. His 
daughter, Mary Cain, survives. 

MACKEY- Gladys, 
who worked with her husband, 
Jerry, as a concessionaire at fairs 
and other outdoor events, Feb- 
ruary 7 in Vancouver, Wash. 
Services February 11 at St. 
James Church' Aancouyer. 

81, founder of the Iltangean acro- 
bat troupe, February 12 in New 
York. The group toured for 50 
years in vaudeville and on the 
Ringling and other major cir- 
cuses prior to World War II. 
She is survived by her daughter, 
Hazel Mangeais, New York. 

POULTON -Louis L., 
91, former high wire, trapeze 
and acrobatic performer who 
worked in vaudeville, as a free 
act and with Pogey O'Brien and 
the Cooper & Bailey and Bar- 
num & Bailey circuses years ago, 
Febraury 3 in a Philadelphia 
nursing home. Until five years 
ago he had been an instructor 
in acrobatics at Philadelphia's 
Billy Herman Cymnasiunf where 
many professional acts received 
their early training. Survived by 
three sons and a granddaughter. 
Services February 7. 

MARRIAGES 

TODD-TAYLOR 
Mike Todd, producer of midway 
shows and former games conces- 
sionaire, and Elizabeth Taylor, 
motion picture actress, February 
3 in Acapulco, Mexico. 

Colorado Assn. 

Maps Campaign 

For State Aid 
DENVER -The Association of 

Colorado Fairs appointed a legis- 
lative committee to attempt to se- 
cure State funds for fair plant 
building and promotion of county 
fairs a1 its annual meeting here 
Sunday (10). Nearly 40 fair rep- 
resentatives were on hand for the 
one -day confab in the Albany 
Hotel. - 

It was also proposed that district 
fairs be designated thruout the 
State to follow the Colorado State 
Fair and permit showing of agricul- 
ture products during September. 
Art Bazata, Denver public relations 
consultant, was the key speaker 
and urged the fair executives to 
up -date their programs of public 
relations and promotion. Sherman 
Hoar, of the Colorado A. & M. 
Extension Service, stressed the 
importance of 4 -H work. 

Morgan Roberts, Sedalia, tuas 
elected president; Jim Henry, 
Longmont, vice -president, and For- 
rest Hammes, Littleton, was re- 
named secretary -treasurer. New 
directors are Ben Naeve, Loveland; 
Frank Hemsan, Yuma; Ted E. 
Ryan, Rocky Ford, and George 
Simington, H a y d e n. Holdover 
members of the board are Harry 
Hughes, Denver; John Holdorff, 
Akron; Virgil Richardson, Simla, 
and Ray Breeze, Kremmling. 

Carnival Routes 
Send to 

2160 Patterson St. 
Cincinnati 22, O. 

All Valley: Fa ifurrtae, Tex., 20March 2. 
Amusements or Amerlc a: H!aleah, Fla., 2e- 

Maroh 6. 
Babcock DaFNted: In Celli., 18 -27. 
Blue Grass: Ilr Plant Floras City. FU.; (Petri 

Largo 26 -March 2. 
Glades Am. Co.: Port Pierce, Fla. 
Glades Am.: Ft. Pierce, Fla.: Sebing 26- 

March 2. 
S.hoI-O -Rama: Eloy, Aria. 
Southern Valley: Monroe, La.; Delhi 26- 

March 2. 
Starllle: Mcultrle, Ga. 
Strates, James 'a lFatrl Orlando, 

(Petri Sarasota March i1 -38. 

Circus Routes 

Davenport, Orrin: Cleveland, O., 19 -24; 
Rochester, N. Y., 26 -March 2. 

King Leases Site Po; t Milwaukee, We ern Lu4vale Ky., 19- 
24; Cliteagc, 10., 27 -Maroh 16. 

For Auto Skooter 
DETROIT - Edgewater Park 

will have a new 25 -car Auto 
Skooter ride in operation this sea- 
son. Space next to the Coaster has 
been leased to W. O. King, of King 
Amusements, Mount Clemens, 
Mich., for operation of the ride. 

Park has not had an Auto Skoot- 
er since 1954, when fire damaged 
the earlier one. Work already has 
started on the site for the new one 
and the ride is scheduled to be 
ready for the March 15 opening. 

Mangels Turns 90 
NEW YORK -- William F. Man - 

gels, dean of America's ride 
builders, turned 90 Saturday (2) 
and the event was marked with a 

quiet family get-together at his 
home in Brooklyn. In recent years 
the family ride operation has been 
largely in the hands of his sons, 
Fred and William Jr. 

In Memory of My Beloved Mother 

CARRIE MANGEAN (WAGNER) 
Who passed away Februar. 12, 1957. 

You will necee be forgotten by your losing doughtier 

HAZEL 

Ice Shows 

Holiday ort Ice of 1057: Atlanta, Oa., 19 -24; 
Cincinnati, O . 26 -March 6. 

Icy Capadas, 16th Edltlon; l7aiearp, Alta., 
]0 -a3; Wlnalpeg, Man., 26- March 

, Ice CeOadw 17th Edltlon: Hrrshey, Ps., 
t9 -27; Detroit, Mfch., March 1 -10. 

loe vogues f 1957: Orlando, Pun., 19 -23: 
Havaaa, Cuba, 10. Milpa... Johnson's roe lblllm of 1057: 
Boston, Mass., 19 -24; Cleretand, O., 26- 
Dfarch 10. 

Miscellaneous 
Basket Wild Cargo: (PaAr1 Orlando, Fla.; 

rPgarl Largo M -March 2. 
Hitler's Personal Auto: Houston, Tex., 21 

Mar. 2. 

INSURANCE - s.-. 

IDA E. COHEN 
171 W. JACKSON BLVD. 

CHICAGO. ILLINOIS 

SAM SOLOMON 
"The Showfolks' Insurance Man" 
1000 Argyle 55.. Chicago 90, Illinois 

Phone: LOngbeach 1 -5555 
LOngbesch 15576 

29 -Hour Service 

Conneaut Bookings 
Hint Okay Season 

CONNEAUT LAKE, Pa. - 
Bookings of trade shows and pic- 
nics indicate a good season is in 
store for Conneaut Lake Park, 
wholly owned resort facility built 
on the shores of a three- and- a -half- 
mile natural lake. Additions for 
the opening will include a Schiff 
kiddie Cadillac ride. 

The spot contains hvo hotels, the 
150 -room Conneaut and 50 -room 
Elmwood, and a wide range of 
park elements. These include 18 
major rules, 10 kiddie units, 
water's edge cafeteria, fin house, 
walkthru and more. There are 
seven picnic shelters in the grove, 
bowling, boating, ball playing and 
riding facilities, and a Holmes 
Cook miniature golf course. 

The park operates and ois-us all 
its units, including some 20 con- 
cession games populated by salary- 
puss-percentage agents and a 40- 
table Fascination. 

New Sewage Unit 
A new sewage disposal plant 

was installed last year at a cost 

Minnesota Sets 
85c Basic Wage 

ST. PAUL --The Minnesota In- 
dustrial Commission here ordered 
higher minimum wages for women 
and minors employed in the amuse- 
ment industry its the State, effec- 
tive February 18. 

First for the inchistry since 1938, 
the order provides an 85 -cent 
hourly suage in communities of 
25,060 population or more; mini- 
mum of 80 cents hourly in cities 
of 2,500 to 25,000, and 76 cents 
in cities less than 2,500 population. 

of some 850,000. Considerable ride 
painting and carpentry and other 
maintenance work has been car- 
ried on indoors since the Labor 
Day week closing by an all- winter 
crew of 25 men. The Rocket Ship 
ride, whose planes were replaced 
with new bodies a couple of years 
ago, has been redesigned. 

General Manager W. J. Tarr said 
July 4 fireworks will be pre- 
sented this year by Tony Vitales 
Fire Corporation of America, and 
that free acts, both ground and 
aerial, will be booked thni host, 
the Al Martin and GAC -Hamid of- 
fices. 

The park ballroom is used for 
dancing on rare occasions during 
the summer, with most nightly 
dance activity being held in the 
park's night club. where a musical 
trio entertains. The ballroom has 
been used increasingly for indoor 
picnicking and for conventions and 
trade shows, making the combina- 
tion of hotel, dining and display 
facilities a big asset. Most such 
groups which have used the loca- 
tion for their 1956 activities, are 
set to retllm this year. 

Nickel and dime days have be- 
come a big thing here, especially 
with the half holiday declared by 
several local communities. In a 
couple of instances, stores are shut 
all das on Wednesday. Cut -rate 
ride ticket days are also offered 
during May and June for school 
kids. 

1 

An estimated 4,200 persons are 
affected by the order which In -, 0 
eludes employees in amusement 
parks, dance halls, skating rinks, 
movie houses, bowling alleys and 
baseball clubs. 

Washington Expo 
Books 'Waters' 

WASHINGTON--N a t i o n a l 
Capital Flower and Carden Show C 
swill be at the National Guard Ar- 1 
mory March 7 -13. Advance tickets C 
swill sell at a reduced price of 95 1 
cents until March 1, according to C 
show manager, E. F. (Al) Harloff. 0 

Attendance has been about 125,- 
000 in past years, he said. 

Attractions this time will include 
"Dancing Waters; the Stone col- A 
section of acacia trees and a re- 2 
production of a Seminole Indian A 
family's home and surroundings. 
Thirty 45 -foot evergreen trees will 
be transplanted for the show, 

WINTER FAIRS 

Arizona 
Mesa- Marlcopa Co. Fatr & Horse Show 

(Chic Ccnterl, March 27 -31. 
Phoenix- Mar!copa Co. 4 -11 Falr. April 1 -8. 
Tucson -Plena di ganta Crus Oountlee Fair. 

April 13 -14. Cl. F.. Blaekledge. 
Yuma -Yuma Oo. FM, Aorll 10 -14. Frank 

M. Deason. 

California 
Imperial -Mid -Winter Fair, 'torch 2 -10. D. 

V. Stewart, 
Indio- Riverside Co. Fair do N...1 Date 

Festlral, Feb. 18 -24. 
San %rlrdl14 

-24 
-tiatlonal Orenga Show, 

M arch 
u no 

Connecticut 
Hartford -Hartford Fair. Mar. 11 -17. 

County Amusement Co. 
Florida 

Dade City -Pasco Co. Fair Asao, Dtarch 6- 
9. J. F. Higgins. 

De Land- Vo!usla Oo. Fair Assn., March 4- 
9. Lee Maxwell. 

Eustis -Lake Co. Farr h Hower Show 
Assn., March I1 -17. Karl Lehmann. 

Largo -Pinellas Co. Fear Assn., Feb. 26- 
Mar 5i 2. J. H. Loggia. 

Orlando --- Central Fla. Fear Asso, Feb. 16- 
73. C. T. Bickford. 

Sarasota -Sarasota Co. 11 -114 
Sebring- mghlands Oo. Fait u Msoss., , Feb. 35- Mar. 11. a. J. Harru Jr. 

RIDE OPERATORS 

PARKS 

SHOWMEN 

CONCESSIONAIRES 

INSURANCE 
FOR YOUR REOUIREMHfiS 

6 or 12 MONTHS 
FAIR RATES- NATION- 
WIDE CLAIM SERVICE 

AUTOS -TRUCKS 
TRAILERS -RIDES 

WRIT, OR PHON[ 

M. J. "MIRE" LAW 
135 S. LaSalle Se. Chicago, Its, 

Phons: Financie! 6 -1210 

FOLLOW THE LEADER! 
If you want personal serv- 
ice - HOP ON THE LENZ 
BANDWAGON - join the 
thousands of Showmen 
who insure with an Agency 
that offers only the best. 

CHARLES 
A. LENZ 
"The 

Showman's 
tul Yr011Ce 

Mali" ._.. 
5492 Fourth St., North 

st. Petersburg, Fla. 
c g,rr_,cota 

i- INSURANCE -i 
MOHAWK INSURANCE AGENCY 

53 W. Jackson Blvd. 
Chicago 4, Illinois 

Phone: HArrison 7 -1721 
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PARIS, [k S. 'A. 

Plan X12 Million Eiffel 
Tower Replica for Miami 

Major undertaking will be flanked by 
kiddieland, authentic Paris street scene 

Florida promoters plan multiple units on 
concession basis, 12 -month day -night operation 

An exact replica of the Eiffel 
Tower, the symbol of Paris and all 
of France, is planned as a dominat- 
im, tourist attraction in the Miami 
area by a group of Florida busi- 
nessmen. The 1,000 -foot struc- 
hire, costing an estimated $12,000,- 
000, will "le the tallest in the State 
of Florida and certainly rank near 
the top of attractive man -made 
oddities in this country. As such 
It will attract more than 2,000,000 
persons in its first year of opera- 
tion sometime in 1959. 

Permission to construct a replica 
of the world -famed tower in this 
country has been granted on an ex- 
clusive basis to Eiffel Tower of 
America, Inc., a group whose head- 
quarters are in Orlando, Fla. Be- 
cause of this -altho the cost alone 
would certainly discourage dupli- 
cation -the attraction will always 
have the great advantage of its one - 
of -a -kind status. 

J. C. Everett, spokesman for the 
group backing the project, regards 
the tower as a hub around which 
will be built a center of French 
culture in `this country. Tentative- 
ly, the thinking is, this can be ac- 
complished by the tower, a symbol 
in itself, and the participation ef- 
forts of the French government and 
industry leaders. Adding to the 
scope and interest will be the con- 
struction, in a flanking area, of a 

French street area populated with 
authentic shops offering a variety 
of imported products for sale. 

"Paris, U. S. A." 

The area will be incorporated 
and known as "Paris, U. S. A." The 
tower will be located on about 150 
acres near the Dade- Brotyard 
County line and adjacent to an in- 
terchange on Sunshine State Park- 
way, the new toll road opened in 

January. It will operate on a year - 
round basis. An added advantage 
is seen in the fact that day and 
night operation will be possible 
and profitable. 

Basic revenue earnings will come 
from the operation of a bank of 
elevators which will be used to 
transport, for a fee, visitors to the 
viewing platform of the structure, 

as well as to several intermediate 
landings. Additionally, and per- 
haps more important, will be the 
income, thru rentals and percentage 
operations, from many acres of 
space within the structure of the 
tower. 

The owners will operate the 
elevators and the viewing glasses 
on the various platforms. All other 
operations will be on a concession 
basis. Plans call for, these to in- 
clude a glamorous dining room, 
snack bars, gift shops, novelties 
and souvenirs, a theater and a vari- 
ety of commercial exhibits, as well 
as other operations that may result 
from operator proposals. 

Brilliant View 
The view from the tower, which 

will range for miles in all directions 
during daylight, at night will fea- 

n \\ \\\\ \ ` , ̀  \\ \ \ C C 

tore the lights of Miami, a fast - 
growing metropolis, and the un- 
equaled neon brilliance of Miami 
Beach. At night, too, the restau- 
i nt will be an attraction. Class 
eateries will be located in the upper 
levels and offer, with fine food and 
drink, a commanding view, of the 
area. Since the tower will be 
only about 15 miles from the beach 
and relatively close to horse and 
dog tracks and jai a lai frontons, it 
is expected that the well- heeled 
patrons of the beach hotels and bet- 
ting establishments will flock to 
dine in the sky. 

Nothing has been left to chance 
by Everett and his associates in de- 
.ermining the feasibility of the en- 
terprise. Coverdale & Colpitts, a 
prominent inn of New York eon- 
ulting engineers, is conducting the 

planning and economic study. 
George A. Walker, representing 
the engineering firm, predicted the 
2,000,000 attendance figure on the 
basis of exhaustive studies. The 
firm conducted the study for the 
Sunshine State Thruway and for the 

(Continued on page 88) 
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New Food Product 
Seeks Park Help 

Will trade TV tinte for 
box top exchange 

Flav -R Straw company 
has $3 mil TV budget 

By IRWIN KIRBY 

Ride locations the nation over 
will be the recipients this season 
of a huge promotional campaign 
bearing a S3,000,000 price ticket. 
The figure is an annual projection 
of the $60,000 spent every week 
on TV advertising by Flav -R 
Stratus, of Mount Vernon, N. Y. 

The company will devote its en- 
tire budget for the 1957 season 
toward promoting a boxtop- ticket 
deal on television, and hopes to 
involve the majority of the coun- 
try's parks in the scheme. Parks 
will get free TV advertising in re- 
turn for accepting box tops as ride 
tickets. 

\\\\:;\\,\.'\\ò.\,``\:\\\\\`.`lC\".,`',."ti-.Q\":'.\`L\\.`\`\GG\":\::`"\.\.".`..,.":`.: 

Combine Fun With 
Homes in Oklahoma 

Plan new unite in 
model city growth 

50 -acre play center 
for 6,000 dwellings 

When W. P. (Bill) Atkinson 
mapped plans to build. Midwest 
City, Okla., he was quick to recog- 
nize that outdoor, family -type 
amusements play an important role 

in the life of a modern community. 
Atkinson, who last year hit the 

front pages when he included a 
free pony with the purchase of 
each home, set aside 50 acres of 
valuable property in the heart of 
the development for a fun center. 
Then, he reserved an adjacent plot 
of similar size to be used as a 
country club. 

The fun zone is centrally located 
on one of the city's main arteries 
in an area that includes over 6,000 
new dwellings, modern shopping 

centers, adequate parking facilities, 
and wide, well laid out roads. 

Expansion Planned 
Already established is a kiddie - 

land, a basic element of such a 
center, and a new 14 -lane bowling 
alley that has quickly become a 
meeting place. Other planned 
amusements include a roller -skat- 
ing rink, golf driving range, minia- 
ture golf course, drive -in theater 
and riding academy. Feeding the 
funseekers is already taken care of 
by a nearby $500,000 cafeteria 
that was opened recently and has 
already become the social hub for 
the booming city. 

Potential of the housing develop- 
ment, and the amusement zone as 
well, looms big. 

Nearby is the world's largest 
permanent aircraft maintenance 
and repair center, Tinker Air Force 
Base, which employs some 20,000 
civilians and 5,000 service per - 

(Continued on page 88) 

Altho only a year old, the prod - 
uct-a drinking straw bearing a 
flavor -impregnated filter -has had 
phenomenal success thru its high 
powered sales technique. It ad- 
vertises only on television, using 
kiddie shows on 263 stations. 

When used with milk, the straws 
impart a flavor to the liquid drawn 
thru them. At present chocolate 
and strawberry are used, with plans 
to debut a new flavor in each of 
the coming three months, namely 
black cherry, vanilla and coffee. 

TV Ads for Parks 
Flay -R Straws will advertise the 

names of parks participating in its 
tie -in, mentioning that a box top 
will be accepted as a ride ticket. 
The firm will give the name and 
address of the park, and will show 
a picture of it on TV. This will be g 
done every day it has time on the' °y 

show. In addition to advertising fit 
material, parks will receive the 
company's ad schedules, and other 
promotional aids which are being 
developed. 

In addition, parks will be pro- 
vided with outdoor paper in vary- 
ing sizes, and supermarkets carry- 
ing the product will be festooned 
with banners and signs proclaiming 
the tie -in with local parks. 

Dick Firestone, director of pro- 
motion and TV advertising, says 
the scope of the project makes it 
impossible for any box top redemp- 
tion system to be worked out with 
the parks. He added, however, 
that there should be wide accept- 
ance among ride operators became 
of the many youngsters who will 
be attracted to fun locations with 
box tops. Flay -R Straws shows an 
awareness of patron spending 
habits and notes the advantages 
to the participating parks which 
would accrue from family groups 
just making their way to the 
grounds. 

The firm is advertising at the 
rate of $3,000,000 yearly on tele- 
vision, and will devote its promo- 
tional efforts completely to the 
park deal this year. 

National Product 
Distribution of the product, cur- 

rently made in Los Angeles but 4 
with a Boston plant now in the 

(Continued on page 88) 
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EDITORIAL 

Healthy Growth 
Once again The Billboard focuses attention on the develop- 

ment and growth of Outdoor Amusement Recreation Centers 
(OARC), the mushrooming of new and novel permanently fixed 
entertainment units developed for family trade and brought 
close to the masses. 

The investment of millions of dollars each year of the last 
decade reflects an awareness of the billion -dollar market 
potential. Racing hard to catch up with the nation's booming 
economy, the tremendous growth within the industry, altho 
aimed right, is still far short of the need. Notable gains in popu- 
lation, income, automobiles, leisure time and highway facilities, 
dictate a continuing rapid development in the field. 

The proper locating of a single unit inevitably leads to 
the grouping of allied attractions such as Kiddielands, drive -ins, 

participating sports enterprises ranging from swimming pools 
to golf ranges and sight attractions. All of these, with their 
multiple components, provide entertainment -recreation with 
overlapping appeal for every member of the family. 

Fixed to the pattern of outdoor amusement enterprises in 
the past, and so limited to seasonal activity, the trend nosy is 

toward 12 -month operation with the addition of ice and roller 
rinks, bowling and snack bar or restaurant facilities as a starter. 

New, young blood has sparked much of the imaginative 
growth and development within the field. Investment dollars 
earned elsewhere have been poured into this new amusement 
effort, attracted by the promise of extra high earnings, the ad- 

vantages of a cash operation and minimum product inventories. 
Like any other industry, success hinges on astute manage- 

ment. The trend toward diversification has brought with it the 
need for more knowledge of more attendant subjects. The 
incumbent and newcomer to the directorial ranks of today's 
OARC is largely pioneering the operational techniques of a new 

and grossing business. Their collective efforts and degree of 

success point to an even brighter future and a firm and lasting 
place on America's highways and byways for the Outdoor 
Amusement Recreation Center. " 

1 
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2 TOP MONEY -MAKING RIDES 
BULGY - THE WHALE 

MIDGE -O- RACER 

. , r 'i ,..fJtr 
.5 PROVEN MAJOR RIDES 

* OCTOPUS * ROCK -O -PLANE * ROLL -O -PLANE * FLY -O -PLANE * LOOP -O -PLANE 
Write for complete descriptive circular en all am*. Rides 

EYERLY AIRCRAFT CO. 

SALEM, OREGON 

Dairy Swap With 6 Kidspots 
Churns Up Sweet Interest 

Chicago's Bowman Dairy plane to repeat The dairy declines to say how ' 

tie -in with six area kiddie installations many such container parts came 
back to them. But these points are 

Parks agree to accept lower fees with dairy made: 

coupons in return for promotion -ad aid 

By TOM PARKINSON 
How does a Kiddieland ticket 

promotion look from the other side 
of the deal? For the answer, The 
Billboard went to the Bowman 
Dairy Company, which had a tie -in 
with six major Chicagoland Kiddie- 
lands for trade -in tickets last sea- 
son. 

Bowman's answer is that they 
are considering a repeat this year; 
that they are "reasonably well sat- 
isfied" with their first effort. 

The big dairy firm approached a 

Chicago Kiddieland operator a year 
ago with an outline of their plan. 
He put the firm in touch with other 
leading kiddie parks, and the plan 
was off and running. 

Six Kiddielands took part. They 
were O'Brien's Fun Fair Kiddie 
Park. Miller's Fairyland Park, 
Fink's Kiddietown, Sauzer's Kiddie - 
land, Lincoln Park Amusements, 
and Kiddy Totten. Several other 
large Chicago funspots decided 
not to participate. 

Swap for Ads 
The arrangement boils down to 

this. The Kiddielands taking part 
were willing to accept a lesser 
price for their ride tickets in re- 
turn for the advertising Bowman 
would do for the promotion. 

Thus, Kiddie park operators who 
were getting prices in the neigh- 
borhood of nine rides for $1, two 
for 25 cents, etc., accepted Bow- 
man- promotion riders at four for 
25 cents, or about six cents per 
spin. Those which took part 
chalked up the difference to adver. 
Using. 

Bowman's advertising campaign 
was a thorn one and was more 
elaborate than they might normally 
have used for a promotion, a com- 
pany spokesman said. 

20th CENTURY BUCKBOARD 
America's Newest and Most Unique Ride 

ONJLY 

$425 
oath 

Special discount. 
for 6 or mon. 

18 mph maximum speed 

Throttle setting of from 6.10 mph -tor kids 

Three drive positions- neutral, drive, reverse 

3.6 hp. heavy duty motor. 10 hrs. of 
continuous driving 
Aluminum bumpers and trim; fiberglass 

cowl, 22 gauge .steel fenders 
Adjustable seat 

finished in Stunning Red E Jet Black 

78" long, 36" wide, 30" high. Weight, 175 lbs. 

IDEAL FOR MAJOR PARKS, KIDDIELANDS, 
CARNIVALS. WILL RIDE ON EARTH TRACK 
AS WELL AS BLACK TOP OR CONCRETE. 

Write sew 

tar PRODUCTION ENGINEERING CO. VILLA 

G A RICA, 
161 deliveries 

H0T RODS 

MOTOR BOATS 

JUNIOR HOT RODS 
(ACTIVATED RAIL) 

Tailored to meet your 
space requirements 

WORLD'S MOST 

BEAUTIFUL KIDDIE 

CAROUSELS 
Sizes to suit your park 

HOT RODS, INC. 

SEND FOR 

FULL COLOR BROCHURE 

220 West 42d Street, New York, N. Y. 
Phone: Wisconsin 7 -3370, 3371. Wire: Hot Rods, New York 

There were point -of -sale plac- 
ards, radio and TV spots, and tags 
on milk bottles delivered by Bow- 
man route men thruout the metro- 
politan area. Major part of the cam- 
paign was in newspapers, where 
the dairy company's trade mark 
character, "Bud Bowman," was de- 
picted ms a Merry -Co- Round. 
Newspaper copy included large 
spreads at the outset in the early 
summer and continuing ads peri- 
odically thereafter. 

Feature of the kick -off was a full 
page in full color in The Chicago 
Tribune. 

As the ad copy detailed, caps, 
tops or lids from various types of 
Bowman containers were to be 
taken by customers to the Kiddie- 
lands. Tor four such tops and 25 
cents, the holder was entitled to 
four rides. The ad copy pointed 
out that this was about half price. 

The returns were strong enough 
at mid -season that in a reappraisal 
the dairy firm decided to extend 
the promotion thru the second half 
of the summer. 

At the wind -up the results were 
potent enough that they are inter- 
ested in duplicating the plan dur- 
ing the coming season. 

As a Bowman promotion spokes- 
man points out, this was their first 
experience in the field and there 
was no way available to check or 
evaluate the results. In a second 
season, they will have the results 
of the first by which to judge their 
returns. 

Apart from the heavy advertis- 
ing campaign, Bowman had no ex- 
pense and no complicated partici- 
pation. As the company represen- 
tative expressed it, the plan was 
self -liquidating. Kiddieland printed 
their own special tickets, leaving 
Bowman only the job of accepting 
the bundles of bottle caps and car- 
ton parts for evaluation. 

Bally Aim Mirrors 
Pepsi's Optimism 

An increase in promotional ef- 
fort and merchandising aid, in be- 
half of the operator of outdoor 
amusement enterprises, is contained 
in this year's planning by the Pepsi - 
Cola Company. Long cognizant 
of the industry as a sampling 
ground and major outlet for food 
and drink, the soft drink company 
is predicting even greater grosvth 
and interest this year in amusement 
parks, swimming pools, picnic areas 
and drive -in theaters. 

Donald M. Kendall, vice- presi- 
dent in charge of national accounts 
for Pepsi, in redicting record at- 
tendance, said, "Its 1955 and 1956 
the automobile industry enjoyed 
record sales. Two-car families be- 
came the rule rather than the ex- 
ception. 

This should Ise coupled with 
the fact that the bumper crop of 
babies born during World War II 
and the early postwar years are 
now young teen -agers experiencing 
an all -time high in standards of 
living. They are eager for enter- 
tainment, and outdoor amusement 
installations offer them a participat- 
ing experience that cannot be real- 
ized within the confines of their 
homes," he said. 

Boom Year Seen 
Because outdoor amusements are 

more accessible now than they ever 
have been, more families than ever 
before will take advantage this year 
of the numerous facets of enter 
tainment offered at these installa- 
tions, Kendall predicted. 

"One of the major problems out- 
door amusement operators and con- 
cessionaires face." Kendall said, "is 
one of merchandising. In the past 
Pepsi -Cola has offered valuable aid 
to the outdoor amusement operator 
by supplying him with merchan- 
dising know-how." 

Kendall offered as examples of 
such aid numerous Pepsi promo- 
tions merchandised by the bottler 
on a local level. Among the most 
successful òf these were the Vespa 
scooter, Thunderbird Junior and 
pony promotions, each of which 
contributed to greater outdoor at- 
tendance. 

"We intend to co- operate with 
outdoor amusement operators on 
a larger scale than ever before. 
In line with this policy we are 
concentrating our efforts on Mak- 
ing additional promotional ideas 

and merchandising support avail- 
able to Pepsi -Cola bottlers in order 
to further aid outdoor amusement 
operators in gaining record attend- 
ance during the coming season," 
Kendall said. 

He added that such merchandis- 
ing support can be obtained by the 
operator thru his local Pepsi bot- 
tler. 

ROUND -UP 
WORLD'S MOST UNIQUE RIDE 

FRANK HRUBETZ & CO. 
MO S. 25th St. Salem, en. 

Phone: EM 5-7417 

Catlett 
HYDRAULIC EQUIPMENT 

for FERRIS WHEELS 
and other MAJOR RIDES 

December 12, 1906 
To WHOM IT MAY CONCERN: 
After operating the four converted [7S 

heel' one "anon over our route, 1 

thud my [rocs income hsa been forger 
than the past years. My labor problem 
ha. been eased a deal. Erection 
time h: been serf !n ha V. My ride 
opentora have to t n the" wheel; 
by eavin[ time and lea.' heavy work are 
not w tired and are able to Continue 
long hours of operation. By hnvinc the: 

p fed wheel It la ae 
"e t le possible. 1 favor thl. 
type o[ Ferrla Wheel over any Other. 

Harold 1.. Brocles 
wheel Foreman 
Royal American Show[ 

Wrffe or wire for fell details- 

CECIL E. CATLETT 
4320 State Ac.., eeo 52 

Kan:. City, Kansas 

GIVE TO DAMON RUNYON CANCER FUND 
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Kidspots Add to Drive -In 
Patronage, Total Revenue 

Theater chains prove 
Diversification wisdom 

Find separate operation 
adds SS to bally value 

The establishment of kiddielands 
and drive -in theaters operating on 
the same theory, antedate the mer- 
chants' move to the suburbs in 
most communities. But, if the kid - 
dielands and drive -in owners gave 
the downtown merchants a good 
idea, it appears that now the 
amusement vendors have borrowed 
it back, complete with all the im- 
provements and embellishments 
added by the merchants. 

Suburban amusement centers are 
putting the emphasis on expansion 
with diversification. National 
Drive -In Theaters, which operates 
kiddielands in eónnection with two 

C of its major units -Toledo and 
Cleveland- recently bought its third 

amusement operations, find room to 
sample their concession offerings; 
too. 

Lyndon Wilson, president of Al- 
lan Herschel!, has some good sulk 
gestions. for prospective amusement 
center owners. 

Separate Units 
"%Ve realize that many drive -in 

owners have put amusement rides 
inside their drive -ins," Ise says, "but 
we feel that a more profitable 
method of operation is to locate 
the kiddieland next to, but separate 
from, the drive -in. 

"The practice so far has been to 
use rides and equipment merely to 
keep the children happy before and 
during the show and to charge pa- 
trons nothing for the sise of the 
rides. These playground areas 

should be full -fledged kiddielands. 
with charges made for the rides. 

"A drive -in owner has many ad 
vantages when he does it this way 
First, he makes money from some- 
thing he gave away free. Second, 
he can use the some land and the 
same parking area. And, thirdly, 
it is possible to use the same man: 
agement and promotion. 

"Our reason for believing the 
kiddieland should be separate is 
that it is very difficult to make a 
kiddieland look open and active 
when the drive -in itself is closed. 
Put the kiddieland in a spot by it- 
self. It will help the drive -in as 
much as tho it were inside, and 
yet it can be operated as a separate 
money -making. venture during the 
dayw 

emetery Op Turns 
kiddieland in Camden, N. J. from 
former owners Herb Youtie and To Recreation Field Ted Rose. 

"We are definitely expanding our 
kiddieland operations because we 
know they are profitable," says 
Stuart Wintner, manager of Na- 
tional's kiddieland. "We see a great 
future in kiddielands operated by 
drive -ins." 

Fun for All 
The reason for his conclusion isn't 

hard to find. The drive -ins provide 
outdoor recreation for mom and 
pop, while the adjacent kiddieland 
keeps the little folks happy. This 
means special attention and inter- 
ests for each member of the family 
and greatly increased gross rev- 
enues. 

The Camden kiddieland, an im- 
pressive grouping, 
Roller Coaster, Sky Fighter. Tank, 
Boat. swings, Fire Engine, Tonner- 
ville Trolley, Merry- Go-Round, Na- 
tional Train, Ferris Wheel and an 
18 -hole miniature golf course. 
There is also an arcade which 
Wintner expects to expand. 

Daring the past 'summer Ameri- 
can Theaters Corporation, owner of 
five drive -ins and 34 conventional 
theaters in New England. installed 
a new kiddieland next to its drive - 
in at North Oxford; Mass. This 
kiddieland coissáts. of four Allan 
Herschel] ri plus a miniature 
train and a lung beat ride. The, 
kiddieland is separated from the 
drive -in by a fences yet is accessible 
to drive -in custnnícrsr When die 
drive -in is closed- *he.ttiddie park 
operates on its own. 

"While American ; Theaters siC- 
preervises both the drive.in and the 
kiddieland, we have separate mars- 
agora. separate concessions and 
separate publicity, explains E. S. 
Canter, executive vice- president of 
American Theaters. 

100 Free-Rides 
"%Ve use one promotion in con- 

junction with the drive -in theater 
which we think pretty good -at 
least, it has worked well for ús. 
One week we will offer a free ride 
on the Merry -Go-Round to the first 
100 children attending the drive -in. 
The next week we might offer 100 
rides on the Roller Coaster. It 
gets the kids into the kiddieland 
and whets their appetites for more 
rides." 

This Oxford kiddieland and 
drive -in, located at the junction of 
Routes 12 and 20, gets a good play 
from both transients and local resi- 
dents, and illustrates the paint that 
it is better to be in an active amuse- 
ment or merchandise area than off 
by itself. Next to the American 
Theaters set -up is a large Howard 
Johnson restaurant, which, at first 
it was thought might tend to inter- 
fere with the kiddieland -drive -in 
operations. But experience has 
proven that it doesn't. Customers 
stop at the restaurant for a full 
meal, then after enjoying the 

The thousands of persons operat- 
ing recreational units have a wide 
range of backgrounds, but perhaps 
none came from as deep in left 
field as Mortimer Cold, whose en- 
try in the amusements installation 
business came after a lifetime of 
experience in - cemeteries a n d 
mausoleums. 

Now neck -deep in his 17 -acre 
"Sportsman's Paradise" center. in 
Riverhead, N. Y., the dapper op- 
erator sports Adolfe Menjou fo- 
liage in the form of Homburg hat, 
walking cane, buttonhole Flower, 
bow tie, stickpin and spats. This 
is the type of garb Gold took into 
the recreation business when he 
first opened his spot last July 6. 

` "I *ore the summer version," 
he says, "but even tho I have al- 
ways tried to make a dignified ap- 
pearance, folks insisted I did it 
just for showmanship." 

Four Elements to Start 
Costume notwithstanding, a very 

good season w:ls experienced in 
1958 with an Arland 18 -hole mines- 
tune golf, six -unit batting range, 
archery range, and custard stand 
For 1957, since .there is still ample 
space for expansion, .the operator 
has ..charted an improvement proj- 
ect that includes several new- ele- 
ments, which will round out the 
centers facilities. 

Riverhead is more than 70 miles 
from Manhattan, at the spot where 
Long Island forks out in two di- 
rections, resembling an alligator's 
open jaws. While the population 
had never been large in previous 
years, the area was widely known 
for its many 'resort communities - 
the Hamptons, Montauk, Quogue, 
Eastport, Moriches, Amagansett 
and others. Over the years, other 
sources of patronage sprung up, like 
the 2,000 -man Suffolk Air Force 
Base and Grumann aircraft plant. 

Gold's years have been spent 
operating a Queens cemetery, sell- 
ing burial plots, and manufacturing 
cemetery monuments with his 
father. Now his entire efforts are 
devoted to "Sportsman's Paradise," 
which lies opposite Wildwood 
Lake. A hobby of arranging and 
supervising charitable affairs for 
the Sister Kenny Foundation and 
other beneficiaries -more than 240 
affairs -put him in contact with 
ride operators and talent bookers, 
among whom he has several signifi- 
cant friends. 

His operation on Moriches Road 
in Riverhead was a,recognized win- 
ner from the start, and attracted 
another operator to put up a mod- 
em and large bowling establish- 
ment across the road. 

For prices, the fees wcre 75 
cents and 50 cents for golf, a quar- 
ter for nine balls at the batting 
range, and a quarter for a 10 -arrow 
quiver at the archery. Customers 
were drawn from the airbase, fac- 
tory and permanent summer resi- 
dents, who had been offered little 
in the past in the way of outdoor 
recreational units. The C.I's were 
especially enamored with the bat- 
ting range. 

Expansion Charted 
Expansion on the 17 acres has 

already been charted, wills a build- 
ing going up to replace the cus- 
tard stand which bussed down at 
the end of last season. The new 
structure is modest in size and 
price (about $30,000) and will con- 
tain two installations. There will 
be a refreshment counter food op- 
eration, and a 20-by-30. room into 
which Gold is trying to attract a 
coin machine operator to place 
units, on a percentage basis. The 
p.c. possibility also comes rip in 
his talks with ride operators. 

Plans are to have rides and coin 
equipment at the spot this summer. 
In the winter, it is-intended to erect 
an outdoor ice rink. Summer of 
.1958, if all goes well, will see the 
addition of a golf driving range.. 

Advertising last year was all in 
the printed word, with the employ- 
ment of space in five area weeklies. 
Altho big city daily papers are 
widely read all over Long Island, 
the feeling was that local weeklies 
gave the best coverage of potential 
customers, for the advertiser's 
dollar. 

"Sportsman's Paradise" is a tre- 
mendous change from the cemetery 
and monument business. Gold's 
acquaintances are wont to remind 
him, that as business goes, he sure 
picked a "live" one. 

"BEST INVESTMENT I'VE 
EVER MADE" 

So says John R. Lewis, Zelienople, Pa., who adds: 
"The Roller `°"'" ';:ft my top ride This ieawn. Four man 

ut ,1 uP in four houri f eva rY tlate" 

frank and Martin Walsh, Maple Springs, N. Y., report: 
"The Allan ne n<hell Roller Coaster w r ei/ fast moy:wler this Wmmer, even beafin/ very ether rifla 

,n Iha park. Forty pst Cent of the r,ders were adults." 

Bernie Arent, Bernard & Barry Shows in Canada, says:T 
"Beat Roller Coaster true seen. The new pick -up le 

test and smooth. And the cas are really 
comfertabler ter edulfs.' 

MERRY -GO- ROUNDS MINIATURE TRAINS BOAT AUTO PORTABLE 
ROLLER COASTER SKY FIGHTER TANK HORSE AND BUGGY JOLLY 
CATERPILLAR HELICOPTER ROADWAY RIDE RODEO GASOLINE 
SPORTS CARS TWISTER 18 -CAR CAT RECORD PLAYER RECORDS 

TAPES RIDE TIMERS CANVAS 

ALLAN HERSCHELL 
COMPANY. INC. 

~World's largest manufacturer of amusement rides~ 
M O R T M T O N A W A N D A, NEW YORK 

Send ter complete information 
en thew rides, new 1 Also Adult 
Ferris wheels, and Choirptone,. 
Tr.ilerMo.nsed Kiddie auto 
Rides, Mown, Jet Fighter. and 
Kiddie Choirplones. 

ir"; _. ;,:îrif: 7.T,.. .. 

"RAI; 
......... ... : 

er 

11ìríFri:in!arnci.i" 
SMITH 8, SMITH, Inc... SPRINGVILLE, NEW YORK 

NEW 16-HORSE MERRY -GO- ROUND 
PRICE $4,125.00 

StsusUonal new deelan permits to manufacture shit beautiful Jun,Pine nor. 
Machine at this fentestie price. 

on 
are full adult size end made out of high strength molded fibre- eleaa. Write today for full define and photo. 

KING AMUSEMENT CO., INC. 
sox no MT. CLEM ., MICH. 

5 POPULAR. .PROFITABLE..PREFERRED 

MINIATURE TRAINS 
For Parks and Kiddielands - Capacities 14 Children to 240 Adults! 

1` 

iINyC I,E IIIf S ' 

i w. a,- f,, FREE detail, 

L 

MINIATURE TRAIN DIV. 
ALAN HtRSCítELL CO. , North Tonawêíúd `1V,:' 

Gopyrighteá material 
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"NATIONAL" RIDES -HIGH IN QUALITY, SAFETY AND PROFITS 
Ride. bolt by National over 40 years ago err still In operation and considered too 

good to replace. 

National Is Famous for ... 
* Complete KiddWands * Kiddie Ferris Wheal 
* Century Flyer (For Safety and Profits) 

(Miniature Train) * Streamlined C Care 
* Trackless Train 'Custom Built for Your Coaster) 

No Rails Needed, * Funh 

* Comet Jr. (Designed for Big Profits) 
(Roller Coaster) * Mirror Maces 

* Kiddie Buggy Rida (An Old Favorite) 
110 -Horse De Luxer * Laughing Allmon 

* The Pony Trot Recuire Little Snecel 
10 or 20 Ponies * Old Mills Cr Mill Chut.. 

Write for Descriptive Circulars 

NATIONAL AMUSEMENT DEVICE CO. 
BOX 488, YAP Phone MElros 2646 DAYTON 7, OHIO 

The Ì1L A -WHIRL Ride 
Standard Equipment Features for 1957 

* FLUORESCENT LIGHTING 
' 't' ,., i.'1o * Fiberglas Car Tops 

,=seau:` -eye s __ P- 
-- * Enclosed Reduction Gears -.,..- 0N,ll! ; rte, -__,; t, 

Steel Fence Rails 

P. O. log 306 
SELLNER MFG. CO. 

Faribault, 
Phone: 4-6362 Minnesota 

THE ORIGINAL HAND CAR RIDE 

PURCHASED BY OPERATORS . . . 

. . . WHO CHOOSE WISELY 
Locations personally surveyed before any order i 

s 

accepted. No soie is final 
until purchaser is satisfieá with the ride seen in operation. 

We are now taking applications for surveying west to California. 

Hodges Amusement and Manufacturing Company 
1415 West Pruitt Street Indianapolis 22, Indiana 

KIDDIE FERRIS WHEEL 
Over 125 Sold to Date 
SAN ANTONIO ROLLER WORKS 

322 NOLAN -SAN ANTONIO, TEXAS 

CLOWNS TO WHALES 

Display Figures 
Spark Attractions 

Some operators build 
their own unite 

But professionale offer 
artistic molded effects 

The outdoor attraction which 
does not take advantage of its 
chance to display colorful and at- 
tractive units is missing a good bet, 
for repeat patronage is better as- 
sured thereby. In conjunction with 
moderate pricing, attractiveness is 
one of the elements in a successful 
operating formula. 

A mushrooming popularity of 
"theme" attractions has created a 
market for structures and figures 
of fairyland styling. Several firms 
thruout the country, including 
some with long backgrounds in 
animated display building. found 
themselves geared to handle this 
new business. 

Operators of attractions have 
built their own units and contract- 
ed the job locally, as well as going 
to the experts in the display field. 
The local jobs have often produced 
products formulated in the oper- 
ator's mind, and painstakingly exe- 
cuted in wood, brick or concrete. 
While there is no denying the 
rigidity and durability of masonry 
jobs, these qualities sometimes 
prove a drawback. for their very 
weight makes it almost impossible 
to mauve them. 

Molded figures have become 
increasingly popular is recent 
years, with paper mache, and now, 

!fiberglass, as the important com- 
ponent. Firms like Animated Dia- 
Play Creators of.Minneapolis. Mess- 

THE BRIGHTEST SPOTS 

ARENA 

The Choice of Practically All Ice Shows 
and Leading Traveling Attractions 

exf SUPER -TROUPER 
The first D.C. high Intensity uto- 
matic arc spotlight with built -In 
power connnlun unit. Far sur- 
passes in brilliancy of spot any 
ertical arc tope sad equals er 
x<eeda many f the Iarg iheatr 

type operating at much higher 
amperages. Available in 220 or 110 -volt 
A.G. models. 

eay TROUPER ARC SPOTLIGHT 
Adjustable self -regulating transformer In 
base. Fully automatic arc control. Plugs 
into 110 -volt outlet. 

TROUPERETTE INCANDESCENT SPOTLIGHT 
Plugs into 110 -volt outlet. 

THE STRONG 
64 City Park Avenue 

STADiUM 

THEATRE 

BALLROOM 
10 Strong Soper Trouper _Spotlights ore used at the new 
Kentucky Fair d Exposition Ceder, Louisville, Ky., the 
fa pest mvhi- purpose affairs facility in the world 

THE ONLY SPOTLIGHTS WITH ALL 
THESE ADVANTAGES 

You get all the light you are Paying for. To reduce 
the s 

i 

of the spot of the ordinary spotlight you 
must mask out or Iris down part of the BBB, beam, 
thus wasting much of the available light. But when 
you hove spotlight with a single control two - 

lement variable focal length objective lens system 
xclusive feature of Strong Spotlights -the 

brilliance of the spot actually increases 1 It la 
reduced In else. 
A quiet, Hickories. light, sharp edged from head 
spot to flood. 

Requires no heavy rotating equipment. 
Horizontal masking control e n be angled 435 In 
each direction from horizontal. 
Fast -operating 6 -slid color boomerang. 
Portable. Mounted on casters. 

Sea your theatre or stage equipment dealer and 
arrange fora dmonttration now. 

ELECTRIC CORPORATION 
Toledo 1, Ohio 

more- Dsunon in New York, and 
Tracy Displays in North Bergen, 
N. J., have turned out more and 
more molded work for outdoor 
installations. 

Whales Popular 
Both Messmore -D a In o n and 

Tracy have produced interesting 
whale renditions in exaggerated, 
cartoonish styles. In both cases the 
whale is viewed in a pool of water 
and the bulging head is topped by 
a continuousiy working spout. The 
Messmore unit's eyes blink on and 
off, whereas the Tracy whale's eyes 
each hold a balloon rotated by air 
jet. Both whales can be entered 
by moat across the pool, and can 
contain built -in aquariums along 
the walls, 

Another Messmore unit is a rock- 
et ship containing a small auditori- 
um, and featuring a futuristic mo- 
tion picture and a hull which vi- 
brates to simulate space flight. 

In creating a fiberglass figure, 
the most missile details are possible 
since an early stage is the making 
of a mock -up in clay, preceding the 
casting of a mold. Once the ini- 
tial figure is cast in fiberglass, the 
mold is retained for convenient 
reproduction in the future. 

This system allows manufactur- 
ers to have on hand the easy mak- 
ings for a great number of varied 
units, both stationary and animat- 
ed. Messmore's stock includes 
Peter, Pumpkin Eater; Humpte 
Dumpty; Moby the Whale; giaiJt 
clown head: Old Woman in a 

Shoe (containing a built -in slide 
and animated woman); Tov Sol- 
dier; Ding, Dong Dell, and many 
more. The half -round toy soldier 
stands 12 feet tall and is a good 
entranceway decoration. 

Novel Waste Baskets 

Tracy caused continent a year 
ago with novel wastepaper bas- 
kets, featuring cartoonist' char.! 
acters. In one, an Indian's tom -tam, 
was an open basket, in another it 
was a kangaroos pouch. and in a 
third it was a toy- drummer's drilln 

The display people have as their 
big advantage the ability to slake 
an artistic conception of any figure. 
and follow it tllru to a finished, 
molded product. 

This is not to sac that these dec- 
orations, whose cúst can be below 
$100, are the ultimate in eye pleas - 
ure. Many installations have 
availed themselves of plywood and 
masonite cut-outs which make at- 
tractive units around borders of 
their attraction. The molded units. 
however, have a three -dimensional 
effect which gives them the big 
point of approaching reality. 

As to variety, proof that nearly 
any subject can be captured in 
fiberglass is evident in the road- 
side figures in front of Miami's 
Suez Motel, which approached 
Messmore with the request for a 
decoration which would attract mo- 
torists' attention. The results were 
a life -sized Egyptian warrior with 
fan, and a bare -chested sphinx. 

The day will likely come, Fran- 
cis Messmore reckons, when some 
operator will get the idea of build- 
ing an Egyptian family attraction, 
and will start shopping for topical 
figures. When the time comes, 
he'll have the molds, 

for STRONG Spotlights 
and a complete stock of all sizes of 

carbons, see 

CONCESSION SUPPLY CO. 
3916 Secor Rd. Toledo 13, Ohl. 

AT 1005 OUTDOOR 

RECREATIONAL 

(ENTER MTALL 
AN 

"alp RELIABLE' 

116 EII WHEEL 

Such owners e. 
Arthur Frite, Chi 
cag; b Park Tlpto o. 

land 
Pa., 

Clarsnce Morse,, 
Hulchinwn, Kan.; 
Inree Caldwell, 
Pere. Genavaety -Lake. Ohfo: 

NI 
and 

R. Gardiner, Salt Lake drew 
P11low, eJohn Pocatello, Andrew 
.Billow, Johnstown. Pa.; Vernon O.vler. 
Caroga Lake, N. V., and many other. 
opsrste their WbeeL at euCCesdul Den 
n anent outdoor amusement r sort.. 

me men who owns 
ELI WHEEL 

.dd 
IiOUR genuine BIC, ELI WHEEL to 
YOUR location for 1357. Ask for 
maUOn Including Price I.1t A71 TODAY. 

ELI BRIDGE COMPANY 
gee Case Avenu Jmksonvllle, Illinois 

005-4--965 
# Merry -Co- Rounds 
# Choo Choo Rida 
# Sperd Boat Rids 

# Kiddie Auto Ride 

* Rocket Rido 

* Pony Cart Ride 
* Army Tank Ride 

* Miniature Trains 
* Roller Coasters 

SHOOTING GALLERIES 

KING AMUSEMENT CO. 
Mt. Cltmcns, Mich. 

"DINKY" 
THE MINIATURE TROLLEY 

POPULAR- SAFE -- REALISTIC 

Dinky is available as a portable or 
permanent ride. Capacity is from 8 to 
12 kids per car. All unit welded steel 
car: 24" steel welded tack. Cars hava 
bells, tutored lights. lots Of flash. Real 
functional trolley pole and overhead 
wire system. Oct. on 100 VAC. remote 
controls, Layouts of your own choice. 
Just 4 left for this SpNng. Prices from 
01. 895.00 F.O.B. Cleveland. Ohio. Write 

The F. iIL Hultman Co. 
10271 Berea Road Cleveland 2, Ohio 

TP0IJCK,; 

RRARER 

RIDES 

Ferris Wheel 
c 

M erry -Go -Round 
.Whisp, Swing 

KIDDIE 

PARK 

RIDES 

WELD BUILT BODY CO., INC- 
3903 PRESTON COURT, .00.1,14 34, N. Y. 

NEW RIDES FOR 1951 
* Roller Coaster, 
* Army Tanks 
* Waterless Boats 
* Jr. Ferris Wheel 
* space Chaser 
*Modernistic Scooter er Dodgem 

Buildings * Any Custom -Built Amusement 
Equipment 

STACY JOHNSON MFG. CO. 

3640 N.W. 47 St. Miami 42, Fla. 
Phone: NEwton 4 -9653 

9493.43114W461/N144 
ROLLER COASTERS 

AND TH. 

"WILDMOUSE" 
B. A. SCHIFF d ASSOCIATES, INC. 

{, 907 LW. 69th Ave. Miami 41, Pla. 

9441,1N,*3/4 NNN.NN.*1.N 

ILLINOIS FIREWORKS 
World 4 Largest 

Manufacturers and rshrb,rors 
"Crown Everywhere" 

Catalogue ensiled upon request. 
Write ore u 

fo. 79:. Danville. III. Phone 1716 
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Handled Right, . Golf 
Wins, Rain or Shine 

During a recent bad weather 
spell in Southern California, Ron- 
ald (Ronnie) Malandra, manager of 
Gittelson Bros., which has minia- 
ture golf courses in Los Angeles 
and Long Beach as part of its op- 
eration, telephoned one of his em- 
ployees to see if the rain was pour- 
ing enough to make the firm devi- 
ate from its policy of "Open Every 
Day." 

After finding that the man felt 
he should close, Malandra visited a 
Gittelson course near his home to 
see how it was coming along. He 
found it filled with teen -agers, their 
hair dripping from the teeming 
rain. A mother of some of the play- 
ers asked Malandra, "How do you 
explain it? I am sure they would 
not mow the lawn in such weather." 

Malandra had his own explana- 
tion. He knows that miniature golf 
is holding its own as an outdoor 
entertainment feature. For the Git- 
telsons, Harry and George, the op- 
eration of minie links is a profitable 
part of their business holdings, 
which include income property 
and, above all, the Gittelson Bros.' 
theatrical ticket agency that has 
been active for 50 years. 

Lasting Quality 
The Gittelsons have also seen 

the minie golf fad come, level off, 
go, return and make a place for 
itself with the public and in their 
various business ventures. The one 
in Highland Park, which Malandra 
visited that rainy night, has been 
operating for more than 25 years; 
Shady Grove in Long Beach has 
been in the Gittelson stable for 
over 20 years, and the third on 
Hollywood Bouvelard in Holly- 
wood is nearing its 10th year un- 
der the brothers' name. 

"We have been in this business 
long enough to know that minia- 
ture golf courses have to be oper- 
ated as efficiently as a department 
store," Malandra said. "People 
think there is a lot of money in 
them, but it is not as much as they 
think. It is a business and it has 
those hazards." 

Malandra works as hard at mak- 
ing the golf courses a paying prop- 
osition as he does on the other 
properties. He makes frequent and 
unscheduled checks on the spots 
to see that the rest rooms are clean, 
the fairways in top condition and 
and that all of the equipment 
is painted. 

High -Traffic Areas 
All of the courses are located in 

or near shopping areas. As no ad- 
mission is charged, it is difficult 
to place a figure on the annual at- 
tendance. A weekend crowd at a 
single course may mn between 500 
and 800, which adds up to 30,000 
people a year, approximately. It 
takes traffic to keep the business 
profitable and all moves are in this 
direction. 

Close -Out SALE-50% OFF 

On Horses for Kiddie Rides 
Made nnrely of select, weather, Prooled 
wood wlth All Laminated, 1S Ply, Crou- 
bended <onatructian. 

LEGS WILL NOT 
CRACK OR SPLITT 

KIDDIE SIZE, 
35"L, 24"H, 6a* "W 

Only 16 on hand) 
6 4 

PRIMED READY FOR PAINTING 
formerly s31.5n NOW ONLY $16.75 

JUNIOR SIZE -Closed Mouth 
Overall Dim. -42 "L, 29 "H, 8 "W 

Only 5 on hand! 
PRIMED READY FOR PAINTING 

Formerly $45.50 NOW ONLY $22.75 
Shlppod vla express collect. Remit In 
full with order e, half down for C.O.D. 

ALL SUBJECT TO PRIOR SAW 
Descriptive Bulletin -FREE 

COLADONATO BROS. 
Dept. FS Hazleton, Pa, 

Miniature golf courses have come 
a long way in the 25 or 30 years 
they have been part of the Ameri- 
can way of life. The day of using 
cottonseed hulls mixed with a bind- 
ing chemical are gone. The modern 
way -and used by the Gittelsons - 
is to make fairways of felt strip- 
ping. This, however, requires ex- 
perience in laying, for shrinkage 
must be taken into account and a 
special method of sewing the seams 
must be used. 

The problem of lost golf balls, 
one of the larger operating costs, 
has been licked to a great extent 
by the Gittelsons having the 18th 
hole near the attendant's stand. 
If the ball fails to trip the trap, the 
employee tries to learn what hap- 
pened to the pellet. The cost of 
painting 1,000 to 2,000 golf balls 
a week has also been reduced. Plas- 
tic balls with thg color made into 
them nosy supplant the ordinary 
ones. Red, yellow, blue and some 
green make up the colors, the lat- 
ter shade in the minority because of 
difficulty of seeing them at night. 

One of the operation policies 
enforced by Gittelson employees 
is to replace a ball once it has 
been shot into the "rough." The 
attendant, however, asks where 
the ball went out of bounds and 
will search for it later. The reason 
for the replacement is that players 
walk over flowers and cut down 
the seasonal flowers or chip off 
the shrubbery with the club in an 
effort to retrieve. As landscaping 
is one of the Gittelsons' prides, 
this action saves money in the 
long run. 

Lawns are protected by chains 
stretched between permanently in- 
stalled metal posts. 

To attract clientele, the firm 
has places where players may rest 
while waiting to play th a or to 
start a game. While benches would 
solve this problem handily, they 
are ruled out as being uncomfort- 
able. In their places, directors' 
chairs with the canvas seats and 
backs are used. These do not with- 
stand the wear and tear as well 
as benches would but Malandra 
believes they bring repeat patron- 
age. 

A requirement for a profitable 
miniature golf course, Malandra 
sets down, is the location. It must 
have highway frontage and be at 
least 200 by 400 feet. Such places 
are becoming more difficult to 
obtain in this area, at least, for 
the rapidly growing city can use 
spaces of this size for supermarkets, 
department stores or even shopping 
centers. 

Gittelsons' links cater to families, 
Malandra emphasized. To keep 
people from getting restless while 
waiting to play, batteries of Ar- 
cade-type amusement games are 
installed in the vicinity of the stand 
where the clubs and balls are ob- 
tained. The money from these 
coin -operated games helps to swell 
the total revenue and Malandra is 
ever alert for something new and 
appealing. He keeps in close touch 
with Jack Simon, of Simon Dis- 
tributing Company, to keep Isis 
equipment modern and profit -earn- 
ing. 

The Gittelsons have only the 
three courses now. At one time 
they operated probably the largest 
minie golf set -up in the nation. The 
Biltmore Twin Links covered a full 
city block in downtown Los Ange- 
les. There were two 18 -hole courses 
with a large grow of amusement 
machines. The land was con- 
demned to make way for the Pasa- 
dena and Hollywood Freeways, 
vlhich combine several clover -leaf 
approaches and exits here. With 
only three links, Malandra mn con- 
centrate more upon this single op- 
eration for his employers. And he 
does not mind seeing teen -agers 
playing miniature golf -on Gittel- 
son courses -in the rain. 

For your very own PRIDE, PLEASURE and PROFIT - 
an Allan Herschel! Kiddieland 

Kiddielands are a 
fascinating business. It is fun 
to entertain children and fun to 
make money. Now Is the time to get ready for 
the boom in the birthrate. Write or phone for information. 
on Allan Herschell's complete Kiddieland service ... rides, accessories, layout and financing. 

MERRY -CO- ROUNDS MINIATURE TRAINS BOAT AUTO PORTABLE ROLLER COASTER 

SKY FIGHTER TANK HORSE AND BUGGY JOLLY CATERPILLAR HELICOPTER 
ROADWAY RIDE RODEO GASOLINE SPORTS CARS TWISTER 18 -CAR CAT RECORD 

PLAYER RECORDS TAPES RIDE TIMERS CANVAS 

ALLAN HERSCHELL 
Company, Inc. 

104 OLIVER ST. 

NORTH TONAWANDA, NEW YORK 

PHONE: LUDLOW 4300 

"World's largest manufacturer of amusement rides" 

New '57 Underwood 

Golden Touch Portables 

Cótxel 

GOLDEN TOUCH QUIET TAB "DELUXE" 

llnivelsal 
1 ?t" 

GOLDEN TOUCH QUIET TAB "UNIVERSAL" 

Luxurious new Underwood Golden Touch "De- 

luxe" has every feature you would want on 

a portable, and smart new Horizon Blue with 

Dawn Grey; Sea Foam Green with Pine Green 

two-tone styling. It's Underwood's finest Gold- 

en Touch portable. 

` Ladr 114' 

GOLDEN TOUCH "LEADER" 

The handsome new Underwood Golden 

Touch "Universal" styled In Horizon Blue with 

Court Grey. A portable typewriter with spe- 

cial Golden Touch custom -features at a popu- 

lar price, 

Feature- packed new Underwood Golden 
Touch "Leader" America's greatest portable 

buy. Styled In handsome two -tone Yosemite 

Blue In durable crackle finish, priced so low 

everyone can afford it. 

UNDERWOOD CORPORATION 
ONE PARK AVENUE 

NEW YORK 16, N. Y. 

Underwood ...the ,n4p,rta6Ie with jSden7'ouc/i 

Copyrighted mater,ia 
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Eat,<ttA t9ii l 
n i! T'gtdtg `t . 

"LITTLE SHOWBOAT" 
Real ice of en Early 
American r erat. 

odi nnsito or troni 
loading into 

rubber oats. tram Ub 
seats. sa edit} Pa e.rp -]a' lone -e' 
Gram powered by 

Sea- 
scout 

Marina Sat 
o t9t. 

B oat. also ais 
other of won 

pict 
African 

to de- 
pict African foraste 

r boera, t.. 
etc., il n 

build 
te, goer 

will f0 your 
aPe<if heathens. 

The Billboard, November 24, 1956: 

"In contrast to the Monorail with its futuristic 
look, two little paddlewheel showboats plied a 

small lagoon during the Dallas Fair. A new 
attraction, they carried 53,660 parsons at 25 cents 
each during the 16 -day run. Manufactured by 
the Alan Hawes Manufacturing and Display 
Company, Atlanta, the boats not only did a big 
business, but added a picturesque touch to the 
fol.." 
Thirty other locations upon request. 

ALAN K AW E'Sltiiiiit.inj ,(0, E; 

30 MILES NORTH OF ATLANTA ON HIGHWAY 31 

ACWORTH, GEORGIA .. PHONE 6170 

ONLY THE BILLBOARD - 
enwng .-a0 ewlaroM K- 111er of st 

Miff 110REA0 Of (ëlíYlA110115. 

JERSEY INDIANS 

More Wild West 
Set for the East 

A new major family attraction, 
capitalizing on a Western theme, 
will be ready for its premiere 
April 20. Known as Wild West 
City, on Route 206 near Netcong, 
N. J., the operation will have a 
payroll of more than 50 persons 
and will carry a nut of a quarter 
million dollars when it opens. ' 

Wild West City is an ambitious 
project which has grown in scope 
and lavishness with each passing 
month of construction. Original 
estimates of $100,000 have gone 
by the boards, but the 150 -acre at- 
traction has received wide com- 
ment even in its embroy stage of 
construction. 

There will be some 50 struc- 
tures on the tract, half of them 
along a Western city's main street 
and the others on side streets. Most 
will contain museum -type displays 
which will enhance the value of 
the attraction's admission price, 75 
cents for adults and 50 for kids. 
Buildings will contain exhibits of 
guns, Indian relics, newspapers, 
photographs, furniture and other 
elements in keeping with the 
theme. 

Free Units Planned 
On the grounds will be free 

picnicking, lawn bowling, shuffle- 

CONSISTENTLY OUTGROSSING MERRY -GO- ROUNDS 

ARROWFLITE TRACKED AUTO RIDES COVER 
4 3es THE UNITED STATES AND ALASKA 

.. . and many others hi plot layout stage 

FROM COAST TO COAST .... THE MAJOR PARKS ARE ORDERING 
ARROWFLITE TRACKED AUTO RIDES. AND LEADING THE FIELD IS 

THE ALL -NEW CAR SHOWN ABOVE. 

HERE'S WHY: 
Cars available in trio sizes-adult and Junior. Just Nhat you're been asking Car! 

REVOLUTIONARY: New Electrical pick -op. These are TEST-DRIVEN" in our own 
No segos. lubricants. Running on Bono- Kidlliclnnd and have made tremendous earn - pletely dry track with longer lasting shoes 
brings arcing and maintenance to a mini- logs. Su for (ill information write belay sot 

ARROW DEVELOPMENT CO. 
243 MOFFETT BLVD., MOUNTAIN VIEW, CALIFORNIA 

board, horseshoe pitching and 
other games, plus a playground. 
There will be no mechanical rides. 

Units of which patrons will be 
able to partake upon payment of a 
fee, now anticipated to be 25 
cents, include planning for gold 
(in which real ore will be used), 
stagecoach, buckboard and pony 
rides. 

The payroll will comprise á 
large number of general -purpose 
people, such as the Fredericks pup - 
pet show, Fred Davis' Western 
band, cowgirl singers and guides, 
and a 15- member Indiàn family 
which lives locally and has been 
recruited to populate an Indian 
village. Topical souvenirs and nov- 
elties will be sold. A main street 
hotel will actually house a cafe- 
teria. 

Continuous- acts will be pre- 
sented from a 20 -foot stage viewed 
from the street when opera house 
doors are folded back. Four vet- 
eran rodeo hands have been en- 
gaged to present street entertain- 
ment such as trick and fancy rop- 
ing and riding. 

Barn Dance Site 
Plans are to operate Wild West 

City all year long whenever 
weather permits. For this purpose 
a heated barn, 100 feet by 250, 
will be used for square dancing 
and hillbilly shows, and an outdoor 
skating rink will be in use for next 
whiter. 

Wood and brick construction Is 
used in all structures. Operators of 
the attraction are five partners of 
whom E. R. Torkelson is president 
of the corporation, named Enter- 
prise for the Preservation of 
Americana. A former TV pro- 
ducer, he and his son -in -law op- 
erate a contracting firm which has 
built the structures. Other active 
parties are a Prudential Life In- 
surance executive. drug owner 
and retired businessman. 

Equipment suppliers have come 
up with high figures of the po- 
tential, but the promoters have 
tried to discount the build -up and 
aim for a lower, more reasonable 
goal. The promotional effort will 
depend in part on what results 
from promises several New Jersey 
newspapers and other outlets have 
made about coverage. 

BALLY BIKE...MODEL T...end THE CHAMPION 
are the biggest moneymakers today in kiddie.ri 
class ...miming lip td 595a week In space as small s 
53 in. by 27 M. Cash in on 5,000.000 new kidole- 
riden annually by operating new Bally WddieRides. 
Flashy eye -appeal thrAhng action ...simple. sa e 
mechanism ... sturdy construction Insure years o1 b g 

operation. Wdle today tot money -making ii.aI 
Bally Mlg. Co., 2610 Belmont Ave., Cmwgo 19, Ill 

MERRY -GO- ROUNDS, 
TRAINS, KIDDIE RIDES 

Complete line. Writ. for catalog and 
Hums. 

IH. C. Eaart Company 
707 East Creamiest Street 

Campton California 

NEW MIDWAY ATTRACTIONS! 

CRAZY HOUSE 

THE 

SPINAROO 
aenaatlonal Dew adult rude »qulrine tpae. 
a0a42, e1gM tuba have a total repaclty or 
N, regWree 47; 

criminal 

man to operate. Thee 
loess Natsonta Dortable ride attable for 
etcher Dark Or carnaval operation, writs 
Today for complete Information. 

This new, modern Fun House has a 
complete set of tricks and beautiful 
neon -trimmed front, Requires space 
50 ft. long and 11 ft, deep, over -all 
height 20 ft. Thus device is big money 
maker and will gross as much as the 
average major ride. Write today for 
full details and photo. 

King Amusement nc. 301 Co., / mt. Clemeanct s, Mich. 

-DODGEM- 
MERITS FIRST CONSIDERATION ... 
THE MOST DESIRED RIDE 

IN THE AMUSEMENT FIELD 
Portable Stationary 

DODGEM CORPORATION . LAMING', MASS. 
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Mobilteria 
Feeds 1,000 

Pushbutton 't is 

built in 1 -ton truck 

Operates anywhere; 
ready in 40 seconds 

A one -man mobile cafeteria, in- 
troduced by Dodg'e Division, 
Chrysler Corporation, and Mobil- 
teria of Detroit, may change some 
mass- feeding techniques at outdoor 
gatherings. Equipped with hot 
oven, steam table, coffee urns, 
refrigerator, pastry and candy corn - 
partments, the pushbutton -oper- 
ated stainless steel cafeteria unit 
can provide complete hot meals to 

One operator can drive the 
1,000 people in less than two hours. 
Mobilteria to the location of his 
mass audience, park it, press a 

!button to open the van's rear doors, 
and press another button which 
causes the cafeteria unit to slide 
out of the van into a fixed position. 
in 40 seconds, he is ready for 
business. 

The cafeteria unit -10 feet 7 
incises long and 51/2 feet wide -is 
amounted on a rolling rail within 
the van of a one -ton Dodge truck. 
Safe and automatic, it slides in 
and out of the van on chain -driven 
power from the battery. 

It's ARROW 

for Qualify 
1. Merry-Go- Rounds 

2. Streamlined Trains 

3. Auto Rides 

4. Boat Rides 

5. Shooting Star Ride 

6. Flying Platform Ride 

7. Dark Cars and Tracks 

8. Modern Drive Unit for old 

Merry -Go- Rounds 

9. Custom built rides are our 

specialty 

FOR INFORMATION ON ANY 

OF THE ABOVE, 

WRITE TODAY TO 

ARROW DEVELOPMENT 

COMPANY 
243 Moffett Blvd. 

muumuu, rte airains 

GARBRICñ RIDES 
42 Foot Wheel 

36 Fool Wheel 

Trailer Mounted Kiddie Rides 

GARBRICK MFG. 
Lewis H. A Lewis A. Gorbrick 

Centro Hell, Penne. 
Phone: eMplry 4-M03 

FREE 71 PAGE PLAN CATALOG 
Covering 2e Kiddie Rides, e molars; te 
Concessions, 21 Miniature Golf Courses, 

7 others. Cast Alu- 
minum 

HORSES 
end Patterns 

BRILL 
e Sexes e 015, Peoria, 111. 

554 and uP Ph. ] -177 

Forty seconds after the operator parks the Dodge Mobilteria, he can be 

ready for business at his mobile self -serve stand. The innovation in mass 

feeding is designed to handle mass patronage, such as picnicking and outing 

groups, wherever they on found. 

Arcades Help When 
Weather Acts Up 

More than 2,000 
units are available 

Gaines have long life, 
pay off many times 

Oldest items are .the old Moto - 
scopes, made by Biograph in 1890 
and selling for $63 each, including 
reel and sign. 

For the romantically inclined 
there are the Kiss -O- Meter. Love 

By 'AARON STERNFIELD Pilot, Love Teller and Love Ana - 

While a sudden downpour on a lest. Those who put physical fit. 

busy afternoon isn't viewed with Hess above the call of Venus may 

too much favor by most outdoor use the Fist Striker, Grip Develop - 

concessionaires, it means extra er, Cripmeter, Squeeze- O- Graph, 

money in the till for the arcade Thigh -O -Graph and Punching Bag. 

operation. 
The coin- operated arcade -com- 

plete with gun games, kiddie rides, 
card venders, strength testers and 
two-player games -will serve as a 
refuge for the paying guests. 

It's often the only concession in 

an outdoor amusement installation 
which can hold its own, rain or 
shine -providing, of course. that 
foul weather doesn't keep the cus- 
tomers away from the part:. 

Good arcade games are better 
than old soldiers -they not only 
don't die, but they show little evi- 
deuer: of fading away. For ex- 
ample, arcade pieces built around 
the turn of the century are still on 
location, and. while they are not 
. mong tie top earners, they still 
pull enough each year to pay for 
their initial cost. 

How many thousands of varieties 
of arcade pieces have been made, 
nobody knows. But the recent 
catalog of the Mike Munves Cor- 
poration serves as a rough guide. Actually,' new games, especially 

The New York dean of the ar- of the rifle type, are most needed 

cade business lists more than 2,000 now. The youngsters stein to gg 
variations, with 225 pictures. Prices for the manually operated games, 
range from $2,800 for a modern particularly Baseball, Hockey and 
photo machine down to S50 for Bask ,tball, while the adults and 
the Mills Autostcreoscope, built at teen -agers lean toward gun gaines 

the turn of the century. and photo machines. 

The killer instinct may be satis- 

fied with Polar Hunt, Safari. Jet 
!righter, Carnival Gun, Jungle Gun, 
Gun Patrol, Six Shooter, Sky Fight- 
er, Ace Bomber, Sky Gunner, Night 
Fighter and Hydro Duck. The big 
bang is provided by .Atomic 
Bomber. 

Good wholesome sport is pro- 
vided by KO Champ, Derby, Sil- 
ver Cloves, Knockout Fighters, 
Hocl ey, Ten Strike, Bat -a -Ball, 
H:t -a- Homer, Kicker and Catcher, 
Touchdown and Pop -Up. 

The kiddies may ride on the 

Fire Engine, Covered Wagon, floss 
'ti Buggy, Carousel, Rocket alid 
Whip. 

Biggest equipment problem is 

the lack of variety in current pro- 
jection. The long lives of older 
equipment and the relative lack of 
new blood in :he arcade industry 
has served to make the manufac. 
turers a bit cautious. 

By midseason will your equipment look shabby again? Not it you 

refinish now with Hardcotel These smooth flowing, eye appeoling 
finishes are made to take it under all types of weather conditions. They 

set up a hard, tough finish that resists dulling and chipping ... slays 

bright, keeps the turnstiles turning all season long. 

QUALITY FINISHES FOR: - 
BRUSH 

SPRAY 

WOOD AND METAL AMUSEMENT RIDES 

TRUCKS, WAGONS, MINIATURE TRAINS 

ALL OTHER EQUIPMENT 

MADE ONLY BY 

McDOUGALL- BUTLER CO, tsC. 

BUFFALO 14, N. Y. 

SEND COUPON 
FOR 

HARDCOTE 
COLOR CARD 

LITERATURE 

NO 
OSII GA iION 

.- HARDCOTE ALL WEATHER FINISHES 

HARDCOTE ALL WEATHER FINISHES 
"Mraev9allAVller CA, Inc. 
Buffalo 14, New Yerk 

Gentlemen: Send mea celer cord for Hard.. Finishes. 
l'm interested in looming about Hon:1We, SEASON 
LONG 'Refection. 

NAME 

ADDRESS 

áhineTltKETS. 
KANSAS CITY TICKET CO. 

Dopt. 2, 109 West 18th St., Kansas City 8, Mo. 

SPECIAL PRINTED 
Cash with order 

PRICES 

2,000 $ 5.70 
10,000 9.90 

100,000 31.95 

NET $20,000 THIS YEAR! 
. Complete Baseball Batting Range in One Package 

... AND IT'S MOBILE! 

E. B. WILSON & ASSOCIATES 

"BATTER -UP" GAME OF SKILL, 
PROVED PROFIT- MAKER, NOW 

READY FOR '57. GET YOURS EARLY ! 

Here's the hottest thing the amusement world hos seen in years -and the cleonestl Not a game 

of chancel "Batter -Up," the sensational batting practice game, can net $30 an howl One -person 

operation, fully automatic. Patented pitching machine is simple, sturdy, positive, accurate and 

foolproof -fully guaranteed. Pitches regulation baseballs. 12 balls and in play. Travels on 

and assembles from 12 -foot trailer that pulls behind any car. Needs only 13x40 -fool span. 

Assembles in two hours without special tools. Endorsed by schools, police, athletes, clergy. 

Delivers for $1,250 down -balance In payments out of profits -and price includes everything - 
balls, bats, even trailer license! 

BE ALL SET WHEN THE WEATHER BREAKS . , . WRITE OR PHONE TODAYF 

TERRIFIC ON ANY LOCATION -Amusemnt Parks, Golf Driving Ranges, Food Drive Ins, Drive In 

Theatres, Parks, Playgrounds, Pools, 'Beaches, Carnivals -wherever people PLAYI 

1703 Cass Ave. Detroit 26, Mich. Phone: WOodward 2 -2300 

www.americanradiohistory.com

www.americanradiohistory.com


80 AMUSEMENT -RECREATION CENTERS THE BILLBOARD FEBRUARY 23, 1957 

Here's a line on the 
HOTEL 

34th S.ret at 
Eighth Arenu 

Now a MASSAGLIA Hotel 
Manhattan's largest and most conveniently 
located hotel. 2600 outside rooms, all with 
Lath and free radiotelevision in many. Direct 
Tunnel connection to Pennsylvania Station. 
All transportation facilities at dodr. 

Doubles front $10 
Singles from $7 
Suites from $23 

THREE POPULAR RESTAURANTS 
The fabulous GOLDEN TfIRE.4D CAFE 
provide. One dining facilities that please the 
most exacting, and dancing to name bands 
every evening (except Sunday). 

The LAMP POST CORNER restaurant 
serves 'Char -Glo" grilled apecialtiea in a 
gay 90's atmosphere. and features the fa. 
moue GASLIGHT BAR with honky -tonk 
music Nightly. 
The COFFEE, HOUSE provides excellent 
food at economical prices. 

tAt JOSEPH MASSAGLIA. JR.. Presiders* 

CHARLES W. COLE,' Gm Mar. 

JACK WILDER, Res. Mgr. BSTD.a a ^.d meeting rooms 
fir .,cry Purpose. 

t,a 

Other MASSAGLIA "CREST of GOOD LIVING" Hotels 
Saab. Mente, Calif. Hete) MIRAMAR sb)agtos, D.C. Hotel RALEIGH 

Sr. Jess, Calif. Hotel SAINTE CLAIRE Hrtfrd, Coss. Hotel SONO 

Leag harsh, Celli. Hotel WILTON Claclaaot), O. Hotel SINTON 

astIsp, N.M. Hotel EL RANCHO Pittsburgh, Po. Hotel SHERWYN 

Albsoaeraua, N.M. Hotel FRANCISCAN D Col. Hotel PARK LANE 

sedo HwIt Htl WAIKIKI EILTMORE Hisi 
CHICAGO sooxtc encea:OU rEaw.n,. DE 7 -6344 

World famed hotels Television 
Teletype ,..rice 

Pump awhile 

-coast 
awhile 

The PUMP -IT 
Handcar Ride 

It's new ... It's years ahead. 

ll,'i Lower investment ... Higher grosses. 

STEAM TRAINS 
ARE MORE POPULAR 

THAN EVER. 

OTTAWAY AMUSEMENT CO. 

3045 H. St. Francia Wichita, Kansas 
Mira. Steam Trains- Hn0can 

CARROUSEL RINGS 
STEEL - Packed 20 gross to a 

carton -$1,20 per gross. 

BRASS- Packed any quantity -$1.65 per dozen. 
E.O.B. YORK, PA.- IMMEDIATE SHIPMENT FROM STOCK 

CAMPBELL CHAIN Company 
YORK, PENNA. 

Imitation Points Up Success 
Of Michigan's Deer Park 

Four facsimile operations spring up within 
radius of 100 miles of original installation 

Partners create winning formula without 
previous experience, draw 200.000 yearly 

If the adage -"Imitation is the. 
sincerest form of flattery " -holds 
true, Deer Forest should be flat- 
tered. 

The Coloma, Mich., zoo- amuse- 
ment spot, for years the only one 
of its kind west of New York State, 
in the past couple of years has been 
emulated by at least four similar 
establishments, all within 100 miles 
or less of Coloma. 

Success of the park, which 
opened June 18, 1949, basicly 
stems from permitting people to 
mingle with and feed live deer. 
Annually close to 200,000 adults 
and children pay 65 and 25 cents, 
respectively, to enter the park, buy 
food and feed it to the animals. 
According to Cecil Potts and Ed 
Frady, partners in the venture, 

from Indianapolis. The area, 
heavily wooded except for the 
1,500 -car parking lot, is completely 
fenced. 

The prime attraction, the deer, 
number well over 200 and live 
inside a six -acre fenced area that 
is easily entered thru swinging 
gates. A broad walkway, com- 
pletely around the refuge where 
the deer live, breed and multiply, 
sen'es as the meeting grounds for 
the people and animals. 

Commercial animal food mixed 
with corn is sold in ice cream cones 
at 15 cents each, two for a quarter, 
and even on a normal week -day, 
the food stand attendants are kept 
busy. The stand is supplemented 
by vending machines placed all 
around the broad walk where a 

Deer of several variety are the prime lure at Deer Forest. Shown above is a 

typical scene with the animals practically looking over the patrons' shoulders 

as they buy commercial food for the ever -hungry pets. 

adults, .armed 'with cameras, otit= l handful of feed can be purchased 
number the youngsters by a fora-. 
to-one ratio. 

Potts and Frady are typical op- 
erators of the new theme parks in 

that neither had any previous of 
perience in the amusement field. 
Potts was a building contractor for 
over 25 years. Frady spent most of 
his adult life on the editorial staff 
of a Chicago daily newspaper. 

Idea Is Born 
Idea for the park was developed 

by the Potts family during a vaca- 
tion trip to Yosemite National Park. 
They observed that the tourists 
were anxious to feed the deer that 
roamed the forests, but the animals 
were not co- operative. From this 
developed the germ of an idea 
that became Deer Forest. 

The 35 -acre park is located 
omPaw Paw Lake, 100 miles from 
Chicago, 180 from Detroit and 185 

TUBSOFUN RIDE 
VERY POPULAR 48- PASSENGER KIDDIE -ADULT RIDE 

AN OUTSTANDING RIDE AT LOW COST. 

STAGE COACHES 
THE FINEST MECHANICAL AND LIVE PONY DRAWN STAGES. 

HAND CAR RIDE 
A REAL MONEY GETTER. 

Immediate delivery on all the above Rides. 

HAMPTON AMUSEMENT COMPANY 
Portage Des Sioux, Mo. (Highway 94, 23 Miles Northwest of St. Louis, Mo.) 

Phone: Skyline 3 -2381 

for a nickel. 
Other Attractions 

NVhile the deer are the major 
lure at Deer Forest, there are 
countless other things to do and 
attractions that draw the. interest 
of both vottag and old. 

There's Story Book Lane, built 
by Potts himself and decorated by 
his son -in -law, a commercial artist. 
Here Mother Goose comes to life 
in all the famous nursery rhymes. 
-Live anilllals scamper about in 
more than a score of exhibits. Tame 
monkeys, goats, swans, squirrels, 
parakeets, chickens, lambs, midget 
cattle, black sheep, puppies, mice 
and a pair of baby camels make 
this fairyland of Humpty Dnmpty 
and Little Bo Peep live in the 
minds of visitors. 

An 18 -hole miniature golf course 
is available for bottls voussg and old. 
'There are two kiddie amusement 
rides, playground equipment, a 
large souvenir and refreshment 
building, and an outdoor theater 

Where four free animal shows are 
presented by professional perform- 
ers. There's also the summer home 
of Santa Claus, an attractive, glis- 
tening log cabin where the be- 
whiskered gent treats the kids to 
a free animated character show and 
points out his eight live reindeer 
in adjacent stables. 

Over 200 picnic tables are avail- 
able in a wooded area along with 
24 barbecue grills. Several coin - 
operated rides and pistol ranges 
are located at the combination re- 
freshment stand and souvenir shop 
to pick sup the loose change. 

200,000 Visitors 
In order to care for the upward 

of 200,000 annual patrons and keep 
the grounds and buildings in good 
condition. a staff of 35 is employed 
between the May opening and the 
Labor Day closing dates. The 
varied animals take considerable 
care and as a result both Potts and 
Frady have become amateur vet- 
erinarians. During the mating sea- 
sons, the deer are separated accord- 
ing to types to prevent crossing of 
strains. And there's regular horn 
and hoof trimming. Altho the feed- 
ing by the tourists provide some of 
the animal's board, two tons of 
grain and one ton of pellets are 
also given the animals weekly to 
keen them from getting too frisky, 

The entire grounds are sprayed 
continously to control insects. The 
200 varnished picnic tables are 
'washed daily, and the rest moms, 
three for women and two for men. 
which offer hot running water and 
soap. are kept spotless. Trees must 
be protected from the deer by 
wiring the tninks. 

The outdoor theater, scene of 
four free shows a day, seats 300, 
with about half the seats under 
roof. The stage is completely 
covered and shows are presented 
rain or shine. Typical of the enter- 
tainment were the 1956 show's, 
which featured Beatrice Dante and 
her trained chimpanzee, and 
Happy Harrison's dogs and ponies, 
who spent the entire summer at 
the Michigan plavland. 

Heavy Advertising 
Deer Forest is heavily adver- 

tised. Bumper cards -55.000 are 
used annually -are the top business 
getters in the opinion of Potts and 
Frady. The black strips, with bright 
red lettering, are a common sight 
anywhere within several hundred 
miles of Coloma. 

A total of 28 newspapers are 
used within a 125 -mile radius, 
starting the first week in May and 
running tins August. Film strips 
are shown at nine drive -in theaters 
and attractive brochures. featuring 
bright coloFed.. photographs, are 
heavily distribnteel. 

Altho actually located off the 
beaten path, so far as major high- 
ways are concerned, the natural 
attraction of animals, presented in 
attractive settings, plus smart ad- 
vertising has:been the key to Deer 
Forest's success. With populations 
on the increase and with more lei- 
sure time and money, Potts and 
Frady and their families can look 
to many more years of successful 
operation. 

MERRY -GO- ROUNDS 
1957 jumping Carousels in. 3 Sizes 

Kiddi-20 feet Teen -age -30 feat Adult -S2 tent. 

Larger sixes on spacial order. 
Also KIDDIE RIDES, Ferris Wheels, Airplane Ride, Water Boat Ride. 

THEEL MFG. CO. LEAVENWORTH, KANSAS 

Intermediate ROLLER COASTER 
Available for spring delivery 

The FIRE iRUCK- 
afHr :. .Kiddl. 

OVERLAND AMUSEMENTS 
rj Lexington, Mass. 
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Roadside $$ 
In Billions 

$4 billion credited 
to fun centers, sales 

Association fights 
outlaw legislation 

More than four billion dollars 
are spent on highway amusement - 
recreation centers with their multi- 
ple concession operations, includ- 
ing straight sales, according to es- 
timates compiled by the Roadside 
Business Association. 

Total highway business, accord- 
ing to the study, was more than 
$2-5 billion during 1956. More than 
$12 billion was spent at service sta- 
tions. The remainder was earned 
by restaurants, hotels and motels. 

In the miscellaneous category, 
under which amusements were 
grouped, souvenir stands, handi- 
craft displays and rural highway 
stores were also included. 

A trade association 3f companies 
and commercial groups who serve 
the motoring public, RBA is cur- 
rently marshaling its resources to 
combat what it terms an all -out 
campaign aimed at eliminating pri- 
vate business along most impor- 
tant roads in the United States. 

Amusements Endangered 
Altho nominally directed at high- 

way advertising on which most 
roadside business depends, the real 
objective of a campaign. already 
launched in Congress is to get all 
business including parks and at- 
tractions establishments, o u t of 
sight of any road, Curtis L. Peter- 
son, RBA executive director says. 

The new $53 billion federal high- 
way building plan has resulted in 
the formation of a powerful lobby 
seeking to withhold federal high- 
way funds from a State unless it 
agreed to outlaw roadside advertis- 
ing, RBA says. 

.several State thruways now ban 
advertising of any kind. The fear 
of RBA is that the ban may spread 
to many other roads, many of 
which it regards as strictly com- 
mercial in character, and so elimi- 
nate income and work for many 
thousands. Playland has one of the East's larg- 
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Winter $$ Possible 
For All Funspots 

The ideal amusement installation 
is constructed to make money not 
only during the spring and summer 
but also during the long periods 
which many outdoor businesses 
view as the off -season. 

Spots bave turned to many types 
of operation which can earn reve- 
nue during cold weather, and not 
all are indoor ones. Ice rinks are 
among the winners, as are bowling 
alleys, arcades, and a variety of 
ballroom uses. 

Of course, a high- traffic location 
is a natural asset. But in the ab- 
sence of this element, locations can 
till take advanta a of their rel s g a- 

tive proximity to populous areas. 
Where there are automobiles there 
is the opportunity for the inventive 
and far -sighted showman to attract 
patronage. 

Expo in Ballroom 
One of the best examples of va- 

riety which wins money at all times 
of the year is situated in North 
Dartmouth, Mass., where John Col- 
lins' Lincoln Park is located. Faced 
for many years with the problem of 
recouping the earnings status of his 
ballroom, Collins this winter turned 
to the exposition field. 

The New Bedford Exchange 
Club is sponsoring its first sports- 
men's show in the hall from Feb- 
ruary 17 -21, and booth rentals have 
been moving at a good clip from 
the inception of the. event. The 
park merely acts as landlord for 
the affair. 

A show -type activity is only one 
use to which a ballroom can be 
put. Dancing to popular music is 
the primary function, but a variety 
can be installed to offer square 
dancing and, where regional folk 
mores permit, polka sessions or 
other dance forms. In New Eng. 
land some parks have experimented 
with wrestling and shows featuring l't 
kiddie TV attractions. 

Ballrooms can be constructed to 
offer floors useful for roller skat- 
ing as well as dancing, and skating 
is a. growing wintertime activity. 
Lincoln Park has a separate rink 
which operates the year around. 

Arcade -Rink Bldg. 
In Rye, N. Y., country- owned 

est coin device arcades in operation 
during the summer, but when the 
weather tunas cold, the equipment 
is cleared off the floor -and refriger- 
ation equipment produces a su- 
perior ice surface which is used for 
public sessions, high school hockey 
league games, and sessions of the 
Rye Figure Skating Club. 

Bowling has proved another win- 
ner at Lincoln Park, where 14 al- 
leys have been used in conjunction 
with automatic pin setters for sev- 
eral years. Last fall the operation 
was converted to duckpins, also 
with automatic setters. 

ORDER 

BRODERICK 
a BASCOM 

//WIRE 
ROPE 

;O4 2/04l4 

Ferris Wheel Caterpillar 
Tilt -A -Whirl Whip 

Hey Dey Lindy Loop 
Ridee -o -Ride Loop -O. 
Plane Rock -O -Plane 

Screw -Ball 

Prorept shlpr.n,l 
Lonaer srric lilI 
FIalbl, osir to hondl1 
Lss stretch! 

Higher aualiir al th wn prlc1 

S A SA ,01 
ORDER O 

B 8 B SPECIAL 4 
AMUSEMENT ROPE 

FROM 

BRODERICK & BASCOM 
ROPE COMPANY 

4503 Union Blvd. 
St. Louis 15, Mo. 

470 Nodh St. 655 Edmonds Sa. 
INtboro, N.J. Sott! t. Wos1. 

GIVE TO DAMON RUNYON CANCER FUND 
.4111M1 

FOR 1957 

ROTO-JET . STRATO-JET 

MESSMORE DAMON 
1461 Park Avanu TRatalgar 6 -3530 Nw Yark 29 

AT LAST 

OUTDOOR NURSERY RHYME 

FIBERGLASS 
KI DDI ELAN D 

ATTRACTIONS 
PLUS: Our standard 

MECHANICAL FIGURES, LAUGHING CLOWNS and CARNIVAL HEADS 
=_ 

Also Introducing for ii the First Time in America 

. `s"::ti 

... ....,.- 
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INTRODUCING: 

The STRATO -JET 
A SUPER VERSION 

OF THE WORLD FAMOUS 
ROTO-J ET 

The Top Ranking Park Ride 
for the Last Two Seasons! 

The Most Beautiful 
.MINIATURE GOLF 

0 COURSES... / 
BUILT IN AMERICA ARE CONSTRUCTED BY 

p 
ARLAND 444 New Hyd Park, N. Y. $ 

In 43 States, the Caribbean and Overseas I 
711011._`________________, 

ROLL TICKETS 100,000 
PRINTED TO YOUR ORDER $37.50 

Keystone Ticket Co 
SHAMOKIN, PA. 10,000 $11.85 

. DEPT. B 20,000 14.70 
Send Cash With Order. Stock Tickers- 538.00 per 100,000 50,000 23.25 

FAST LOADING AND UNLOADING 

COMPRESSED AIR MECHANISM 

EVERYONE HIS OWN PILOT 

24 RIDERS IN 30 SECONDS 

INDIVIDUAL AIRPLANE CONTROLS 

PRIDES FROM 28 TO 35% 

ABSOLUTELY SAFE -3 1411.11011 AIDIAS 

-NO CLAIMS, NO ACCIDENTS 

THE ROTO -JET WILL PAY FOR ITSELF! 
LIBERAL FINANCING OVER 3 SEASONS! 

THE ORIGINAL `WILD MOUSE" 
A New Serpentine Roller. Coaster 

Built for Us Exclusively by Reliable German Manufacturers 
We also undertake to construct this ride on inland locations with factory engineers under 
supervision of Mr. Joseph McKee, the famous Roller Coaster authority! 

ALSO SCENIC CHAIR LIFTS AND MONORAILS 
FOR INFORMATION AND DETAILS WRITE TO 

ERIC WEDEMEYER, Inc. 
230 Fifth Avenue, New York 1, N. Y. MUrray Hill 3 -3813 

Copyrighted matéri 
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Establish Your Own 

Baseball Batting Range 

with the 

DUDLEY 

AUTOMATIC BASEBALL 

PITCHING MACHINE 

"You Can Farn 25c a Minute 
on America's No. I Sport" 

Throws 9 Strike Balls Per Minute. 

Operates on 25e Coin Box. 
Pitching Arm Simulates 

Human Action 

FULLY AUTOMATIC STANDARD MODEL .. $325,00 F.O.B. N.Y.C. 

FULLY AUTOMATIC RANGE MODEL .... $458.00 F.O.B. N.Y.C. 

HOPPER HOLDS 400 BALLS COIN BOX TIMER 

"The Public Likes It For Greater Sports Participation" 
"You Will Like It For Greater Profits" 
Used and endorsed by hundreds of Baseball Batting Ranges, 
High Schools, Colleges, Universities, Major and Minor Leagues. 

Write For Further Details 

DUDLEY SPORTS CO. 
633 Second Ave., New York 16, N. Y. 

Mfrs. Baseballs, Softballs, Sports Equipment 

FOR YOUR GRAND SPRING OPENING 

á 
DECORATE YOUR PARKS .. CARNIVALS .. FAIRS 
With These Beautiful New U. S. Navy Signal Flags 

DURABLE -WILL WITHSTAND STORMS AND FOR 

(Not like fragile commercial type which deteriorate In the first rain) 
Size: 3x3 [t. Assortment of deslcns & colors. 

Each flag hits snap and ring for easy Joining to make various designs and color 

c 

ombinaaons in string of liae.. 
Cost to U. S. Navy over s3 ea. 

OUR LOW PRICE 40e EA. 
Minimum order, 230 Flags In variety of colon a designs. 

Check With Order, Please 

J. J. EDELSON 
654 BROADWAY NEW YORK 12, N. Y. ALgonqufn 44056 

ICE SKATING RINKS 
Especially designed for Parks, Outdoor Recrea- 
tion Centers, Kiddielands & Shopping Centers 

If you am planning th construction of an i, skating rink 
m the near future contact: 

PETER CARVER ASSOCIATES 
Specializing in Ih design, engineering and sales of artificial 

Ice skating rinks and equipment. 
Indoor -Outdoor 

Write for complete details 
70 E. 45th Street 

New York 17, N. Y. 

Prmansnf-Partabl. 

Phone: 
LE,dnelea 2 -1020 

60" SEARCHLIGHT CARBONS, $4.50 a 
(Clean-Dry-Perfect) 

COMPLETE ARC LAMP MECHANISMS, $94'0°ACH 

ARC LAMP FEED CONTROL MECHANISMS, $60.00 each 
(All Spare Parts in Steak) 

PUBLICITY SEARCHLIGHT CO. 
38 West 53 Street PLasa 5 -6980 Now York 19, N. Y. 

* MINIATURE GOLF * 
A fully equipped 18-hole Miniature Golf Course can ba custom built on your location. 
We ore featuring new and modern construction methods for the 1957 season. te 
the first in your area to own one of our proven and profitable deluxe coursa. 
Write or phone for information or appointment to 

BUFFALO OUTDOOR SPECIALTY CO. 
67 ELLER AVE., BUFFALO 11, N. Y. Phone: Taylor 7344 

when answering ads . . . 

Say You Saw It in The Billboard 

Recreation Centers Booming 
Continued from page 1 

other purposes during warm 
weather. 

Operator interest has the inten- 
sity that comes only with new 
effort. The urge and need to copy 
is demonstrated in all quarters: No 
matter how modest their begin - 
ning, few opbrators appear content 
to limit their activity to a season 
or age group, once the way is 
clear for expansion. 

The odd mixture of the amateur 

FOR .I1,L AGES 

Civic Clubs 
Build Center 

Lions, Jaycees Leota 
frame spot in Colorado 

Group effort includes 
fun, sports facilities - 

A civic club drive spearheaded 
by the local Lions has provided 
Englewood, Colo., with one of the 
most modem outdoor recreation 
centers in the Rocky Mountain 
area. 

Operated in a park owned by 
the town, a suburb of Denver, the 
fun zone includes a 100 by 45 -foot 
swimming pool, a Miniature Train, 
Merry -Co-Round, bandstand, light- 
ed tennis courts, archery ranges, 
picnic area with benches and elec- 
trical qutlets, baseball diamonds 
and football fields. Altho pretty 
well equipped for the size of the 
town, current plans are to add more 
rides and other features this year. 

First step in the development of 
the area was the construction of 
the swimming pool by the Lions 
chapter, which has an even 100 
members. Fully equipped with 
dressing rooms, showers and a 
snack bar, the pool costs the club 
about $3,500 annually to operate 
and maintain. 

In 1958 the Lions bought and 
installed a Miniature Train with 
1,500 feet of track. In addition 
to the train, which rode thousands 
of youngsters all summer, a modern 
depot was constructed along with 
a tunnel. A Merry-Co -Round was 
added and proved equally popular 
among the small fry. 

Concerts Popular 
The bandstand, where 4veelily 

concerts have become 'a popular 
event with both youngsters and 
oldsters, was a project tackled by 
the Junior Chamber of Commerce. 
Last year the Jaycees, thru work 
and money, made installation of 
lights possible at the tennis courts, 
a feature that lengthens the daily 
use of the center and helps the 
other amusement elements. 

Fencing off large portions of the 
park was accomplished thru the 
efforts of the Leota Club, a 
women's organization that was one 
of the pioneers in promoting the 
area as a community fun center. 

Altho the major elements of the 
park are operated by the local 
groups, over -all supervision is sup- 
plied by the Parks and Recreation- 
Director, who also his a long -serge 
expansion plan. Included as fu- 
ture possibilities are a slatting rink, 
more amusement rides and a num- 
ber of additional games. 

In recognition of the invaluable 
help of the clubs in providing 
Englewood with the center, the 
mayor of the .suburb is currently 
leading a move to name the spot 
"Civic Park." 

I 4"05" CBLORRL FIUOIIEfCENT 

BUMPER SIGNS 
lee,. 

ln 8 f Fa. 1n S55.00 
loft of 2M lots of 1.000 500 lots 

SUPER -AD SERVICE 
124 N. 35th St. Camden. N. 3. 

and professional has sparked the 
kind of imaginative growth that 
quickly appealed to the masses. 
Analysis of results and the explora- 
tion of the untapped potential also 
quickly showed that there were 
practically no limits in either direc- 
tion on age participation with 
units to cover a sufficient variety 
of interests. Enterprises, other 
than those limited strictly to 
groupings of kiddie rides, soon 
found out that adult traffic often 
contributed the biggest part of the 
earnings. 

Factors Promising 
Operators and those contem- 

plating entry into the business have 
their eyes happily on the rise in 
population, income and automo- 
biles, prime factors in the success 
of their endeavors. In 1956 .'pu- 
lation jumped to 169,000,41 t, a 
rise of 30 per cent over 1930. By 
1975 population will be up an- 
other 27 per cent to 215,000,000. 
Births are over 4,000,000 a year. 

For the full year 1956 income 
amounted to $325,000,000,000, 
$19,000.000,000, or 8 per cent, 
over 1955. The rise in wages and 
salaries over 1955 amounted to 
$15.000.000,000, or 7 per cent. 

In 1956 there was 5,300,000 
cars crowding the nation's high- 
ways. This represented an increase 
of 150 per cent since 1930. By 
1975 it is estimated that 100,0001 
000 cars will be in use; an increase 
of 51 per cent over the present. 
Trying to keep pace with them 
will be the multi- billion dollar 
federal highway program. 

$5 Mil for 
Automatic 
Fun on L. I. 

Continued from page 1 

their stories. The Billboard was 
told Friday (15) that the quiet 
negotiating has been disrupted by 
the stories, which have spawned 
local opposition. 

The project, if it goes thru as 
envisioned, will contain a 150 -unit 
motel, two restaurants, aquarium, 
40 -alley bowling, miniature golf, 
batting, golf driving, ice and roller 
skating, Arcade and a strong as- 
semblage of amusement rides, as 
well as fairy tale buildings and 
decorating. The designer is Russell 
Patterson, whose artist's conception 
has been tentatively approved. The 
over -all price of the development 
has not been released, but various 
sources familiar. with it have men- 
tioned sums ranging from $2,000,- 
000 to $5,000,000. 

Kiddie City opened two seasons 
with two dozen rides and other 
units. Neighboring units, both 
park-owned and independent, in- 
clude miniature golf, archery, bat - 
ting range, restaurant, Arcade and 
golf driving. Assembling of the 
property, when its purpose was 
learned, upset lot prices, with one 
owner selling for 1,000 times as 
much as the holder of an adjacent 
lot. 

Simon said the project promised 
to be the largest outdoor amuse- 
ment installation on the East Coast. 

VALLI 
R[O. U. 9. PAT. OM 

YOU CAN'T BEAT 

A PROVEN 

MONEY MAJ(ER 

US ... WE CAN 

PROVE ITI 

a.0 i,q aau 

AND THAT MEANS IT'S THE 

ANY OPERATOR OR ASK 

BEST WITH THE MOST. ASK 
40P 

saw 

SOLD ONLY BY 

PHILADELPHIA TOBOGGAN CO. 

14 FT, 

LONG 

30 IN. 

WIDE 

130 E. DUVAL STREET PHILADELPHIA 44, PENNSYLVANIA, 

The Successors to 

H. C. EVANS & CO, 
Can Handle All Your Neds 

For The 1957 Season 

HIGH STRIKER -rho s t a n d o u t 

wherever you stand it up, Center of attraction 
at Parks, Fain, Picnics, Carnivals, because the 
muscle boys da your batty for you -and pay 
for the privilege, Built for years of trouble. 
free opration. 3. section standard Is easy to 
handle. Includes maul, tool -steel nickel. plated 
chaos and 2,4 braces. 

Other Games in Full Production 
WHEELS AUTOMATIC 
BIG TOM ROLL -DOWNS 
SPINDLES 

BUMPER CARS 
INDICATORS 

SHOOTING GALLERIES 

Writs For FREE Fully Illustrated Catalog 
EVANS PARK d CARNIVAL DEVICE CORP. 

1509 No. Halsted St. Chicago 22, III. 

GIVE TO DAMON RUNYON CANCER FUND 

www.americanradiohistory.com

www.americanradiohistory.com


FEBRUARY 23, 1957 THE BILLBOARD AMUSEMENT- RECREATION CENTERS 83 

PROBLEMS 

Fast Start, 
Slow Pace 

Carolina op finds 
overexpansion easy trap 

Outlines need for full. 
time management 

Evidence of the physical de- 
mands created by an outdoor 
amusement set-up is felt by virtual- 
ly every operator who tries to 
maintain two businesses, his pri- 
mary income source and a park 
"sideline." In most cases, the side- 
line becomes so obstreperous that 
it dominates the operator's time. 

More than his share of headaches 
has been experienced in Burling- 
ton, N. C., by Logan Crutchfield, 
whose 51 -acre Crutchfield Lakes is 
showing promise of becoming a 
neat, profitable enterprise, if the 
bugs can be worked out Inexperi- 
enee coupled with overexpansion 
has presented the operator with a 
rough row to hoe. 

In this case Crutchfield's prop- 
erty, just off Highway 70 in an 
area which can use an amusement 
installation, had sufficient subter- 
ranean water to enable hint to 
create boating and fishing lakes. 
He dug five lakes, the largest of 
which is nearly two acres in size, 
and linked them together with 
channels, each three feet deep and 
10 feet wide. 

The intent was not only to pro- 
vide a boating operation but also 
one for fishing, and the spot is 
well along its way in that direction. 

Reception Good 
Time, however, has not hung 

heavy on Crntchfield's hands since 
his initial amusement venture in 
the spring of 1955, when he set 
up five rides on the property. The 
turnout was a heavy one and saw 
him envisioning a full -scale amuse- 
ment center in conjunction with 
his chief line of business, which 
has been the operation of an 800 - 
car auto parts yard, near nearby 
Mebane. 

The lakes were dug' and more 
rides were bought from Tel -City 

51/2¢ .. 
5000 

14x15 IN. 

"Del-G1ó" 

BUMPER 

SIGNS 

61/2c ta. 

2000 

71/2c mm. 

1000 

lOc .. 
600 

Delaware Valley Display Co. 
awe ash & JEFFERSON ST., PHILA., PA. 

PICTORIAL POSTERS d CARDS 
FOR ALL OCCASIONS 

Lowst Prices- ferule 
NEAL WALTERS POSTER CORPORATION 

Phone 4111 - Niter 7291 -7111 Eorek Springs, Arkansas 
"Show Printing Capital ,N the World" 

CALLIOPE 
Built by 

COZATT 
of 

Danville, III. 

Price $1,250.00 

Shooting Galleries 
Md supplies for Eastern and Western 
Type Galleries. Write for eau catalog. 

H. W. TERPENING 
137 -139 Marin St. Ocean Park, Calif. 

MERRY -GO -ROUND 
1957 KirkiParkcr SO' 2R fluid clutch, 
29.1umper, electric motor, aluminum 
horses, prompt delivery. 18,500.90. Also 

C aAl Ln u rHerGIII 
rEVatn 

RO UNt, 
INC., 231g1/2 Roseville ch.+t. 
npog, Tann. Phone: AMharst 7.1536. 
Collect CaW aec<Dted. 

Park, also In North Carolina, to 
the point that the 1938 season 
found 11 rides operating, as well 
as the lakes, picnic tables, barbe- 
que pits, and an Arcade -recreation 
building. In order to stimulate pat- 
ronage the fishing was operated 
on a free basis, with no limits on 
the haul. Boating was 50 cents an 
hour or a dollar a day. Rides, 
mostly kiddie units and including 
two trains (one of them a G8 
Miniature Train with 1,700 feet 
of track), went for a dime a ride. 

Ilandicap from the start has 
been not enough revenue- produc- 
ing diversity. There was no food 
operation other than popcorn and 
soft - drinks, and no charge for 
parking or park admission, since 
there is no fencing to make such 
admission fees enforceable. In the 
recreation hall, a route operator 
installed some Arcade pieces and 
a juke box, and the place was 
mobbed with young couples thru- 
out the season. But there was 

(Continued on page 87) 

N. Y. Mulls 
Picnic Areas 

A bill before the New York 
State Legislature proposes that 
$500,000 be spent this year on 
developing small picnic parks along 
State highways. 

The bill is similar to one vetoed 
last year by Governor Harriman. 
The governor since has changed 
his mind. In his annual message he 
recommended the development 
of rest areas as an important factor 
in highway safety. 

Under the bill, the picnic areas 
would be at least an acre in size 
with water supply, sanitary facili- 
ties, fireplaces, tables and parking 
space. 

T I CK ET S 
SPECIAL PRINTED ROLL TICKETS .... 10,000 $11.95 

OR FOLDED MACHINE TICKETS 100,000 $39.50 
Subject to Change Without Notice 

RESERVED SEAT COUPON TICKETS 
GIFT AND THRIFT BOOKS, SEASON BOOKS AND PASSES 

STOCK TiCKETS FOR IMMEDIATE SHIPMENT 
WRITE FOR SAMPLES AND PRICES 

\c.,' lurk Office -1564 IlroadNnr, Palace Theatre Bldg. 
Plaza 7-1426 (Shamokin -Phone: 8.6803) 

NATIONAL TICKET CO. 
SHAMOKIN. PA. 

GIVE TO DAMON RUNYON CANCER FUND 

'Pe a.pi!a:c ca-e75cvrreQ_/ 
Check the width and length of a 1957 Chevy Panel for evidence of prac- 
tical work -saving design. The cargo area of the new 1 -ton Panel is 1195/ 
long, 66'áe' wide -the biggest, roomiest panel body size you can get! 

52w 65,`y 
UNLOADED 

cay -. 
(0v_p HE4o FfT0r95) 

> 

- -- 228 á _. 481 
AT*MULHOUSE 

P MAX. G.V.W. 6 -19.5 TIRES 
UNLOADED 33, LOADED 29i 

This big built- for -work body makes 
CHEVY first choice in panels! 

These best selling '57 
Chevrolet Panels are 
practical trucks in every 
respect. They offer modern 
power to keep your costs 
down lqw, modern looks 
to keep your prestige up 
high... and all these 
modern body advantages 
to help you make light 
work of tough jobs/ 

These new Chevies are the 
most practical and profitable 
Panels going!, For example, 
they enable you to load bore 
easily and quickly, thanks to 
low loading height, push- 
button door latches and dual - 
position rear door checks (for 
90- and 180 -degree angles). 
They protect your cargo bet- 
ter, too, with a weathertight 
body, insulated double - 
walled steel doors and one- 
piece durable 5 -ply wood 
floor, grooved with load- 

whisking skid strips. These 
practical, profitable features 
and many more -such as 
drip moldings around the 
door openings, heat -and- 
sound insulation in the roof, 
and rigid steel -channel door 
frames and roof bows -are 
now available in a wide 
choice of ? á -ton and 1 -ton 
models. See your Chevrolet 
dealer for the one that suits 
your job.... Chevrolet Divi- 
sion of General Motors, 
Detroit 2, Michigan. 

'57 CHEVROLET TASKFORCE TRUCKS 
PROVED ON THE ALCAN HIGHWAY...CHAMPS OF EVERY WEIGHT CLASS! 
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POWERS TENTS 
Tents well reinforced. 12.63 o:. 
army duck. Vivatax treated. Sewed 
with heavy sell thread. 

Largest manufacrirer of show 
tents in file East. Write for prices 

Powers b fo, 
syif Yfeeal+aa Ae.. 

Dhkdelphis, Fe. 
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FIREWORKS 
FOR ALL OCCASIONS 

FAIRS- PARKS -CELEBRATIONS 
Programs include services of expert Pyrotechnics and 
are covered by either Public Liability Insurance or Bond. 

WE DO NOT HANDLE COMMERCIAL FIREWORKS, BUT WI 
DO SPECIALIZE IN PROFESSIONAL FIREWORKS DISPLAYS 

Available al all ALEX ZARRILLO Hiyhesl type 
times to serre and MEMBER N.S.A. 

the public Manufacturer of superb quality 

NEPTUNE FIREWORKS 
181 Heckel St. Established 1890 

Belleville 7, N. jer. Plymouth 9 -3733 

MINIATURE GOLF COURSES 
and GOLF DRIVING RANGES 

ARE OUR BUSINESS 
We specialise kb their design, construction and 
lighting. Our complete service of design and con- 
struction, under the personal supervision of Earl 
Wilde, Golf Professional, makes our installations 
the finest in the country today. Each miniature 
golf course and golf driving range is individually 
designed, completely constructed and equipped in 

every detail for immediate operation. 

For complete details and for help in your lighting 
and construction problems, contact us today. 

PAR LIGHT MFG. CO. 
MILAN, ILL. PHONE 7.1011 

mein gd i =11=2 do 
P 

r aLgG PA S 
Ugo 

cow d 
desi noud 

t do 
recreational centers. 

ANCHOR TENTS.. 
The Showman's Choice 

Finest materials --60 Yrs.. Experience. ` á:I111 e mes óyneerwñ`éi 
111110111111 Aluminum Teal Fames tLight Weight 

Waged legs -Slip tolets- Ruftproot 

11jjiiui1 
Cenressiens -Show Tenta -Rige Tops -elope 

Merrrnerw: 
Und-Co Teps. 

%IoM: Mattison Se105 

ANCHOR SUPPLY CO., INC. EVANSVILLE, INDIANA 

UNITED STATES TENT 
AND AWNING CO. Established 1870. 
Over 85 Years of Specialized Experience. 
"SID" T. IESSOP 6E0. W. IOHNSON 

4931 Bayshore Dr. I 2315 -21 W. Huron St. 
Sarasota, Fla. Chicago -12, Ill. 

Elgin 5 -5007 - Phone - Brunswick 8 -4340 
Any Type - Carnival - Concession - Circui - Any Size 

SNOW TINTS 

See Ton In Tampa, Jan. 28tbFeb. 12th 
4022 SUR luis Ave. Phones 632161. 

In Miami -c /o Miami Showmen's Association 
Feb. 131$. -Fab. 20th 

BERNIE MENDELSON 
4862 N. CLARK ST. Phone: Ardmore 1.1300 CHICAGO 40, ILL 

1--" .N% 
SEND US YOUR SIZES 

ROLL or FOLDED 1 CKETS DAY8 NIGHT SERVICE 

SPECIALLY PRINTED 

CASH ASiI WITN ORDER PRICES - OM fIS.80 . AODmDNAI 10M.s SAME ORDER. 10.80 Bave pries or ny or.2.00 acre Cnarlge o or. mg ana color do' 56 00. For cnanae of color only. odd 52.00. Must be aven mulUO1a of 10.000 tiekts b kmtl antl COIOr. 

WELDON, WILLIAMS & LICK 
FORT SMITH, ARKANSAS 

all rN«aW4 NC.- «,.r«r w..N.N.r. "IN «r. rNlr e, -N. 

STOCK TAM. 
ROLL 57.71 

[ACR MOITIMAI ROLL ME SA 
11110111 Al 011e U ROLL 

New Growth 
Seen for Can. 

Shopping center boom 
may lure fun centers 

Ample opportunity for 
growth akin to U. S. 

A boom in the establishment of 
shopping centers in Canada is un- 
der way. The expansion, a facsimile 
of the galloping growth registered 
in the United States, is occasioned 
by the same factors -new suburban 
growth, the increase in the numbers 
and use of automobiles, the con- 
gestion of downtown areas and the 
changing pattern in buying habits. 

Easy to forecast, again on the 
basis of the development registered 
across the border, is the likely 
growth of amusement centers with- 
in, or adjacent to, the shopping 
centers. The difference in popu- 
lation between the two countries 
dictates the establishment of gen- 
erally smaller retail groupings in 
Canada than in the United States. 
However, the flexibility possible in 
the constructión of shopping cen- 
ters is easily equaled in the estab- 
lishment of neighboring amuse- 
ment- recreational centres. 

35 Centers Working 
Large centers now operating in 

Canada number 35 and many more 
are reported in the planning stage. 
Since 1952 it is estimated that 
more than $150,000,000 has been 
spent on such centers in the Do- 
minion. 

The Dominion's larger stores, 
among them T. Eaton Company 
and Simpson -Spears, Ltd., are fol- 
lowing the lead of Mary's, Gimbel's 
and other U. S. department stores 
by establishing branch outlets at 
some of the new centers. The in- 
terest of such stores in new subur- 
ban outlets was slow in coming, 
and development of such centers 
was held back as a result. 

Considerable United States 
money is reported invested in the 
development of Canadian shop- 
ping centers. The investors are 
aware of the revenue possibilities 
of -djunct amusement centers. So, 
too, are the Canadian operators of 
such amusement enterprises who 
have, again by comparison with 
their U. S. neighbors, a virgin field. 

TV Jr. Again 
Plans Tie -Ins 

Magazine to add areas 
to metropolitan N. Y. 

Funspots, TV kid shows 
benefit each other 

A novel TV consumer magazine 
which made its bow in 1956, and 
which appeared- thruout the park 
season, will be on the newsstands 
again this year. Aimed at kiddies 
and prospering from tie -ins with 
local TV shows, it is titled, "TV Jr." 

Early editions in 1956 were slim 
at 12 pages, and there was no ad- 
vertising sold. But the tie -ins re- 
sulted in plugs via television and 
an ensuing increase in streets sales. 

The book was printed on orange 
newsprint, stapled in digest maga- 
zine size As it worked, the pub- 
lishers obtained reciprocal agree- 
ments with New York City's chan- 
nels, thru which kiddie shows 
plugged the book while the book 
featured the kiddie artists. 

Pages were sprinkled with ride 
coupons to Joyland in the Bronx, 
Queens Fairyland, Rockaways' 
Playland, " Palisades Amusement 
Park, Massapequa Zoo, Peter Pan 
Playland and RKO theaters. 

Kids' Chit -Chat 
Editorial content of "TV Jr." con- 

sisted of chit -chat columns about 

QUICK SWITCH 

Make Pool 
Ice Rink 

Burge engineers ice 
unit over top of pool 

Addition gives Cabana 
Club 12- month play 

Conversion of a Chicago swim 
ming pool -with a limited three - 
month season -to a financially suc- 
cessful ice skating rink and year - 
round revenue, was described by 
John A. Heinzelman jr., Burge Ice 
Machine Company. 

The profitable switch 1s as 
achieved at the Tower Cabana 
Club, a recreatión center operated 
on a family membership plan. At- 
tractions at the spot include a large, 
heated swimming pool, a smaller 
one for the junior set, refreshments, 
various participant sports, cabanas 
and swimming and diving instruc- 
tion. 

Oscar A. Brotman, Chicago at- 
torney and president of Tower 
Cabana, hit on the idea of ice 
skating when he was searching for 
a method of putting the facilities 
to work the remaining nine months 
of the year. He conferred with 
Burge and was assured that a rink 
could be constructed over the pool 
in a manner that would make its 
removal possible when the club 
reopened for its summer program 
of activities. 

The ice firm engineers designed 
a wood platform of one -inch 
tongue and groove lumber. This 
was covered with roofing paper to 
avoid leakage. On this structure, 
a rink, measuring 85 by 190 feet, 
vast built. One -inch plastic tubing 
on four -inch centers was used for 
the coils. A reverse system of brine 
flowage, designed by Heinzelman, 
was installed. The system is said 
to make it possible for a rink op- 
erator to maintain a good ice sheet 
despite temperatures that approach 
70 degrees on some days. 

Maintenance Low 
The rink was opened to the 

public in November 1955 and, 
according to Brotman, has proved 
successful. Maintenance was lower 
than anticipated and operating ex- 
pense met the design estimates. 
Last Spring, when the rink was 
dismantled for the first time, it 
was found that the job required 
only 12 man days of labor. And 
similar labor was needed to re- 
erect the rink in the fall of 1956. 

The rink is supported from the 
pool surface and called for special 
engineering consideration. Headers 
remain in the ' ground the year 
around, flower boxes being used 
to conceal their location. 

Technicaly, the plant, which is 
housed in a Butler prefabricated 
building some 80 feet from the 
rink, has a total capacity of 150 
tons at 20 pounds suction pressure 
and 185 -pound discharge pressure. 
The entire operation is thermo- 
statically controlled. 

TV personalities, a n d various 
mazes, connect -the -numbers a n d 
other puzzles, each labeled with 
the name of a performer, such as 
"Sandy Becker's Coloring Contest" 
and "Captain Video's Secret Code 
Preview's" of Ilse week's programs. 

Eight issues were put out, cov- 
ering 16 weeks. Financing Ilse 
project are five partners, two of 
them prominent in TV and movie 
theater businesses. Sales price was 
a dime a copy. 

Plans for the coming season in- 
chide the possibility of a 15 -cent 
newsstand price and selling of ad- 
vertising. Altho geared just for 
the Nese York metropolitan market, 
the publication may undergo an at- 
tempt to publish in other metro- 
politan centers with strong TV kid 
show activities. 

VV! 
THE FIRST 

"NEW LOOK" 
PENNANTS 

in over 2,000 years 
Send for our fr. literature illustrating 
the largest line of traffic stoppen ever 
manufactured under one roof. Make 
your place standout like a sore thumb. 
You get attention with Wynn products. 

MYRLO CO., Dept. B 
1731 Mein Ave. Cleveland 13, Ohio 

JOHN BUNDY 
President b General Manager 

YOUNG -BUNDY MOTORS, INC. 

CHRYSLER- PLYMOUTH AGENCY 

806 St. Louis Ave., East St. Louis, IIL 
Phone: Bride. Sain 

ED MURPHY 
Showmen's Rep lefties 

Several Makes and Models of 

NEW AND USED 

TRUCKS AND TRAILERS 

"Special Finance Plan for Showman" 

See Us for Good Deal on 

NEW OR USED CAR 

ROGERS TENTS 
from 

C F- to 
Tents for Shows, Rohe Rinks, 

a Cased Services, S u m m r 

e Stock; Ride, Bingo and Digger 
Tops; Ball Game Hoods, Side 

m 
Wells, Bally Cloth, etc. Quai- 

1 Hy materials and workman 
e Alp. Main duck, nylon or 

a flame -ruMaM. 

RO6ERS 161T A AWNING CO. 
FREMONT, NEBR. 

Sines 1901. Phone: Park 1 -13 

C 

r 

39 

TENTS 
CONCESSION TENTS 

CATERPILLAR TUNNELS ' 

MERRY -GO -ROUND TOPS 
TENTS FOR RENT FOR ALL 

OCCASIONS -REASONABLE PRICES 

NORTHAMPTON 
TENT & AWNING CO. 
37 Fak Street Northampton, Mass. 

SHOW TENTS 
Ciiituttat. 

51t -518 East lath St. 
Karnes City 6, Missend 
Phones Harrison 3026 

HARRY SOMMERPILLE 

BUMPER STRIPS! 
In 

BRILLIANT FLUORESCENT COLORS! 
Write for rate and frw literature en- 
titled: "A Gnat New Advertising Medi- 

um That Rides for You Freet' 

PEREL PROCESS PRINT CO. 
Dept. B, 1831 N. 77th St. 

Philadelphia 31. Pa. 

NEW! ALUMINUM 

MILK BOTTLES 

áest 
Veen Loné 

$4.50 because 7 RInlo rCee In- 
ale nies. 

Uteri 
Eto mty. veut nages 

CONCESSION SUPPLY CO. 
7914 Serer Re. 
Toledo 17, O. 
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Accidental Growth 
Marks Coast Unit 

By SAM ABBOTT 

Snker's Kiddieland, the first or- 
ganized moppet amusement zone 
in the Los Angeles area, started 15 
years ago as a carnival that had no 
place to go. Since 1942, when it 
was organized by William Meyer, 
and now, it has become a part of 
the community life in which it is 

located. 
Meyer probably had no idea 

that the date would last so long 
when he brought in some of the 
Crafts Shows rides from San Diego, 
Calif., and put them on the lot at 
the corner of Compton and Fire- 
stone Boulevard in county territory 
and near the City of South Gate. 
Gasoline rationing was in effect, 
cars were being pooled for trans- 
portation, help was hard to come 
by, and the installation of the 
equipment was more a matter of 
putting the show down some place 
where it might, at least, make a 

few dollars. 
Meyer replaced the Crafts rides 

with those of his own the next 
spring. Ile decided that here was 
something good. Early in 1943 he 
was joined by Eldon Frock, who 
worked with him only for a short 
time until his death. Frock, a vet- 
eran rodeo producer and an- 
nouncer like Meyer, was looking 
for a business that could operate 
in the curtailed times. Harr 
Suker Sr., who had trouped with 
the Hildebrand and Monte Young 
shows, also wanted to put down 
some place. This was it. Since 1946 
the park has used the name of 
Suker cC Suker Shows in lights over 
the entrance. 

Eight Ride Units 
The park is now operated by 

Harry Suker Jr., who assumed 
charge in 1950 upon receiving his 
degree in business administration 
from a local college. He directs the 
eight mechanical rides - Ferris 
Wheel, Merry- Go-Round, Little 
Dipper, Train, Kiddie Car, Sky 
Fighter, Boats and the recently 
added Arrow Development Com- 
pany's Highway, which Suker is 
calling the Firestone Freeway. The 
rides operate for 10 cents each, 
three for a quarter. Tickets are also 
sold 12 for $1 and for parties the 
going rate is '80 tickets for '$5. 
These are good on the mechanical 
devices. The tariff for the pony 
ride is 25 cents. 

The prices are lower than those 
charged at most Kiddielands in the 
area. They are set for the section 
in which the park is located. While 
one of the most thickly populated, 
it is a one -car section, which ac- 
counts for the evening operation 
only of the park. From Wednesday 
thris Friday, the park opens at 6 
and closes at I0 p.m. On Saturday 
the hours are from 1 to 10 p.m. 
and Sunday from 11 a.,m to 10 
p.m. There is parking on the four - 
acre lot for approximately 120 
automobiles. While there is some 
street parking, this cannot be 
counted on, as some 40,000 cars 
are estimated to pass the Kiddie- 
land daily. 

The Sukers would like to have 
an afternoon operation such as the 
other Kiddielands around Los An- 
geles have, but this is impossible 
in their locality. It draws from a 
class where traveling is done after 
the man of the family has come 
home from work, had his dinner 
and wants to take the kids out for 
some fresh air and amusement. Un- 
like other parks, the Sukers do not 
offer a catering service, but will if 
requested supply ice cream. As a 
rule, the people bake and bring 
their own cakes. 

Concessions on P.C. 
Harry Suker Jr., with Don Gil- 

bert, who has been with the park 
-12 years, keeps the rides in first- 

class shape. \Vitt the summer sea- 
son only a matter of weeks off they 
are now painting up. The conces- 
sions are leased on a percentage 
basis, but the Sukers see to it that 
they conform paintwise with the 
rides. 

,Suker Jr. has the popcorn and 
peanut concessions. There is no ad- 
mission charge to the park, so ex- 
act attendance figures are not 
available, but in a year Suker will 
sell more than 2,500 pounds of 
popcorn and almost as many 
pounds of peanuts. 

The park has kept step with the 
population, adhering to its needs. 
The main promotional activity is to 
give the people what they want and 
at a price they can pay. There is 

no shopping center near to draw 
people. The park is in a corner 
of a large open space, the other 
section, like that upon which the 
amusement center is located, is 
owned by the educational depart- 
ment. Some day, no one knows how 
soon, it and the park section will 
be the site of a junior college. 

Other Interests 
After Meyer left the Crafts 

Shows, where he was ride super- 
intendent for a number of years 
and started this park, he moved to 

Palo Alto, Calif., where he formed 
his own carnival company, Cold 
Coast Shows. IIe offers a number 
of kiddie rides to fairs and each 
Christmas season installs a full Kid- 
dieland ride complement on the 
roof of the Emporium, a depart- 
ment store operation, in both San 
Francisco and Stonestown, the lat- 
ter a new suburban residential sec- 
tion. 

Harry Suker Sr. got into the 
Kiddieland operation after travel- 
ing with the Hildebrand Slims-s.1 
where he had kiddie car rides in 
19 :35 and 1936. He had the kiddie 
rides on the Monte Young Shows 
until 1942, when he returned to 
the Los Angeles area to operate 
rides on a community kiddie proj- 
ect that had been started by 
Jockey Pludo. After tisis associa- 
tion, he joined Meyer. 

Harry Suker Jr. got his training 
in ride operation by working with 
his father. In 1944 he went into 
the Navy, where he remained until 
1946. For the next four years he 
attended college to work toward 
his degree. 

Upon his graducation, Snker's 
father practically turned the park 
over to him. And this is a full -time 
job. 

Many Suker Jr. looks at the 
problem of increasing business in a 
realistic way. To increase business, 
have parties and get new rides that 
are attractive. To this he adds that 
the park most sparkle with color. 
The Suker Kiddieland fulfills these 
basic requirements. 

Ready Now! 
Immediate Delivery From Stock 

THE NEW 1951 

HILDRETH PULLING MACHINES 
- - - Display Models - - - 

Form 0 -5 lbs. to 10 lbs. cap. 
Ferns 1 -5 lbs. to 25 lbs. cap. 
Also large factory sises available 

AUXILIARY EQUIPMENT 
AVAILABLE 

Model K and KH Kiss and Toffee Wrappers Forced 
Draft Stoves Open Fire Kettles Open Fire Mixers 

3/4" Portable Caramel Wrappers. For Nougats, Caramels 
and Salt Water Taffy. 

Full Details and Quotations Await Your Inquiry 
WRITE TODAY OR WIRE COLLECT 

Circular Available Upon Request 

HILDRETH PULLING MACHINE CO. 
153 -157 CROSBY ST, NEW YORK 12, N. Y. 

COTTON (ANDY SNOW CONES POPCORN 
NEW AND USED MACHINES 

Wo Carry All Supplies: Ross Paper, Redi- Rolled Floss Cones, Floss Wrapping, 
Was Paper, Celsrs and Flavors, Chocolate Color, Snow Co. Cups, Concentrates, 
Syrups, Wood Spoons, Plastic Spoons, Popcorn, Seasoning, Bags, Bones, Paper 
Cups, Not and Cold Drink; PaanuN -Res and Roasted. 

C. R. FRANK, NATIONAL DISTRIBUTOR 
2020 Oliv. St. St. Louis 3, Mo. 

when answering ads . . . 

Say You Saw It in The Billboard 

Pepsstì machiize? 
It's; a gold míike 

Ask the owner of a well -known Eastern amusement park. In 

five months, he grossed $22,500 from Pepsi machines! 

Coin -operated cup dispensers vending Pepsi -Cola 

need no attendant. They can be spotted on locations 

that earn nothing now. They provide your 

customers with the light refreshment they want, 

where they want it! 

Let us help you place cup machines in your park, either 
through an established cup machine operator who will install 
the equipment on a commission basis, or by assisting you in 
the operation of your own equipment. We'll be glad to give 
you information on shelters for vending machines. 

Write to: Cup Vending Division, National Sales Dept.. 
Pepsi -Cola Company, 3 West 57th Street, New York 19, N. Y. 

BN 'dNCIRILLA" LIVtt IN COLOR 

ANO BLAWt- AND -MIRTI ON CBS- TIRIVISION, MARCH 31. 
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FEATURE ATTRACTION 

CRAMORES EEDRI- SYRUPS" - Sugsa dose esi ac Sieve-449e ?Bold - 
it's NEW. / Lt's DIFFERENT! 

Easy to handle - Less storage - Less spoilage 

Longer shell Ille - No bulky containers 

cQpMP i . 
.5. DEALER OPENINGS 

STILL AVAILABLE 
s IN SOME AREAS! 

411 

BIG SAVINGS FANTASTIC DEALS 

on NATIONAL BRANDS of DISPENSERS 
With Your Purchase of 

CRAMORES PRODUCTS 
8 Choices 

CRAMORE FRUIT PRODUCTS, INC. 
Point Pleasant Beach, N. J. 

The Home of "Big Seo Doy" 
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Our New "Perfection" 

Thl la the Candy Floss machine that 
HAS e:yóa7HINC. Precision built 
.(M. heatl. roll maser, hater rheo- 
.tar. Ilahtw 

YIb 
ranon, rubber 

almows. ummotor. 

the P 

b ad yom u thu d on 

each machine. Write codas for full 

ELECTRIC CANDY FLOSS MACHINE (O. 

726 Benton Av., Nashville.. Tenn. 

I365 Park St.. Jacksonville. Fla. 

ROYL POPCORN 
Concessiou Supplies 

ROY SMITH CO. 

MI The Rehs If your Wintry 
every week In The Billboard... 

Enchanted Forest Charms 
Hoosiers Right From Start 

150,000 visit in first four months, 
justify initial $250.000 investment 

Proximity to state park, use of animals, heavy 
promotion are important factors in success 

By CHARLIE BYRNE 

EDITOR'S NOTE 
What can the owner of an out- 

door amusement center expect in 
his first year of operation? What's 
the ride potential? What type of 
advertising pulls die best? 

To get the answer to these and 
dozens of other questions, The Bill- 
board revisited Ted Kntse's En- 
chanted Forest, a fusspot that 
opened last year and was first de- 
scribed in The Billboard's 1956 
special issue on Outdoor Amuse- 
ment and Recreation Centers (Feb - 
ruary 18, 1956). 

Kruse, a long -time Chicago op- 
erator of Arcades and coin -oper- 
ated games, is typical of the non- 
professionals entering this new 
type of amusement business. 

When Ted Kruse opened En 
chanted Forest last May its po 

ECHOLS ELECTRIC ICE SHAVERS 
All the snow You Need for Busiest Dave." 

ladle, scoop, Ice Pick, Funnel, 1 Dif. 
Pensing SnPPen and Cup DtsPemer 1uM1 
nbMd Ifh Nch aehlne. 1/7 N. ., 110 
Volf, N CYCq C. Moron. T.rme: 1a1. 
DePese, ealanee C.O.D. F.O.B. FaHery. 
Hleh tMed thaver New Im 
and Otealel« case, thever Wifh Lane « Plerured - D+ Luz. Mealfl« ita7.ao. Irice Of u, S22l.N. De- Machlne only S7S.N. Luz. Aluminum e. Aluminum ttanq, 
tla.ee. Stand, sm.N. 

S. T. ECHOLS BISMARCK, MO. 

COTTON CANDY 
Buying new Cotton Candy Machine this year? then be Sure you buy a WHIRL. 
WIND -the machine that does everything caster, uulcker and better. 

At 'Kent State Falr eleven of the fourteen machine. on the lot were WHIRL. 
WINDS -it has to be good to have that kind of acceptance. Before you buy any 
machine ask for our circular on the WHIRLWIND, the machine you will 
eventually buy. 

GOLD MEDAL PRODUCTS CO. 
sla I. THIRD STREET CINCINNATI 2, OHIO 

tential as an amusement center was 
still a question mark despite 
months of preparation and study 
devoted by him, his partners and 
experts called in on the scene. 

The fact that the spot, which is 

located in a wooded section'of the 
Indiana shores of Lake Michigan, 
was visited by an estimated 150,- 
000 people in just four months, is 
a sign of success. Moreover, Kruse 
and his partners were more than 
satisfied with the first years gross 
from the multiple attractions. 

Forest differed from many out- 
door amusement centers which 
grow a little at a time. The Hoosier 
spot opened with a full comple- 
ment of amusements for all age 
groups and represented an invest- 
ment of close to $250.000. 

Children Free 
In its first year Forest operated 

behind a 35 -cent gate charge for 
adults, with children free, and of- 
fered six rides, over 60 deer and 
assorted animals, a miniature golf 
course, refreshment stand, souvenir 
shop, picnic, benches and outdoor 
fireplaces. 

Before it opened, it was decided 
to charge adults 50 cents, kids free. 
Kruse was advised to cut this to 
35 cents, which he did. As a result, 
he priced his gate lower than near- 
by Indiana Dunes State Park, the 
big draw in the area. 

Location -figured as one of the 
strong points of the 34 -acre spot - 
proved better than anticipated. At 
the junction of U. S. Highway 20 
and Indiana 49, it is less than an 
hour's drive from Chicago, a mere 
15 minutes from highly industrial 
Gary and is on the main highway 
to Michigan's popular vacationland. 
The road is one traveled annually 
by thousands of Chicago area peo- 

ple. And site recent opening of the 
Indiana Turnpike, which runs just 
a few miles from Forest, enables 
Chicagoans to reach the spot in less 
than 30 minutes. 

Near State Park 
Its proximity to Indiana Dunes 

State Park, which draws close to 
half a million swimmers and pic- 
nickers each year, is an equally 
strong factor. Located on a bend 
of the road that State park visitors 
must travel to get back to Chicago 
or Cary, the Kruse -operated spot 
captured a big share of the home - 
going autoists. 

In the ride line -up, Kruse pats 
the Miniature Train at the top of 
the list and said if he had a second 
one he could have easily doubled 
his gross. On Sundays and holi- 
days a waiting line of 100 or more 
was common. The large percentage 
01 adults riding the ride was the 
reason for the big takes, he said. 

The kiddie Roller Coaster and 
36 -foot Merry -Co -Round were next 
in popularity, followed in order by 
the Roadway. Kiddie Boats and 
Skyfightcr. All the rides were 
stronger than had beer. anticipated 
and. as a result, plans are to add a 
Dodgem and Ferris Wheel this 
year with an eye to increased adult 
and teen -ager patronage. 

Animals Prime Lure 
The animals -led by the deer- 

were credited with much of the 
first season's success. hlcluded in a 
fenced area but accessible to the 
patrons, were over 60 head of deer 
of several types, a herd of ponies 
and burros and several llamas, 
goats, elk and audads. Animals 
were the prime lure, were featured 
in all advertising, and in addition, 
were responsible for a net profit 
from the sale of feed. 

The feed -a commercial live- 
stock type -sold at 15 cents a pack- 
age. two for a quarter, and was one 
of the best profit producers on the 
grounds. Coin -operated vending 
machines were used to supple- 
ment the over -the -counter sales. 

Four deer died during the sea- 
son, but over 15 were born for a 

net gain of 11 animals. English 
fallow and Japanese sika deer are 
recommended for their even tem- 
perament. American types, par- 
ticularly the bucks, have been 
known to charge people, Kruse 
points out. The two buffalo. natu- 
rally, were kept behind locked 
gates. 

The extreme popularity of ponies 
and burros among youngsters will 
probably result in the addition of 
a pony farm in the near future. 

Picnic Aids Important 
Enchanted Forest operators class 

the picnic benches and fireplaces 
with free s,00d as exceptionally 
strong lures, particularly for re- 
peat business. They found it neces- 
sary to increase the number several 
times during the year and some 
patrons. unable to get a table, de- 
manded their admission be re- 
turned. 

High on the profit side was the 
souvenir and toy shop which 
racked up a sizable gross. All mer- 
chandise was priced at less than 
$1, and for every dollar taken in, 

close to 50 cents svis profit. 
The miniature golf cuurse, only 

concession on the grounds, was 
termed very satisfactory, both to 
the operator and to the Knlse in- 
terests. it proved an ideal place for 
adults and teen -agers and also re- 
ceives its share of moppet atten- 
tion. 

The refreshment stand- origi- 
nally conceived as more or less a 

convenience -seas spotted near the 
picnic area and came up with a big 
season's business. Soft drinks, dis- 
pensed in bottles from coin -oper- 
ated vending machines, led the 
menu. Hamburgers and hot dogs 
were big sellers. Ice cream, in cups, 

FREE! 
new 

popcorn 

merchandising 

- kit 
(available thru 

POPSIT -PLUS 
jobbers) 

Get ready for red -hot pop- 
corn soies with this exciting 
new merchandising kit - 
consisting of perpetual mo- 

tion "wobbler" and multi- 
color streamers. 

It's yours free when you 
contact your Popsit - Plus 

jobber. Put zip in your 
popcorn sales - act today' 
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kid 

liquid popping oil 
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all -weather pouring 
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by the Popping Oil Specialists 
To The Nation 
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bars and novelty packages pro- 
duced okay grosses, along with 
popsicles, popcorn and caramel 
corn. 

The Forest was well advertised 
-probably more so than will be 
necessary after it becomes better 
established. In checking the books 
it was determined that close to 
10 per cent of the first season's 
gross was spent on spreading the 
story. Newspapers were credited as 
the strongest media. Bumper signs 
-almost 34,000 were distributed - 
were in second place. Radio, with 
seven daily spots on two stations, 
and billboards, which were scat- 
tered in a wide area, were con- 
sidered about even for third place. 
Cood publicity breaks, garnered in 
Chicago and area newspapers, 
helped the campaign. 

The heavily wooded site oc- 
cupied by Forest was a big factor 
in repeat business and in holding 
patrons on hot days. By actual tests 
during hot weather the tempera- 
ture in the woods was 15 degrees 
cooler than on the adjacent high- 
way. 

With better than 20 acres of 
parking, no trouble was encoun- 
tered on that score. 

Stone Walks Out 
A major mistake, to be corrected 

this year, was surf icing the fun 
zone with crushed stone. This 
made walking difficult' for women 
with high heels and also for bathers 
who came to Forest in beach shoes 
or wood clogs. This problem will 
be solved by black- topping the 
walking areas along with the roads. 

A total of nine employees 
worked on a full -time basis during 
the 1956 season. One worked each 
ride. two handled the refreshment 
stand, one attended the animals. 
two were at the souvenir shop.'one 
sold deer food and two cashiers 
handled the ride tickets. On Sun- 
days a crew of three manned the 
train in order to care for the 
crowds. 

The total personnel will be cut 
somewhat by plans for this year. A 

railroad depot. 40 by 100 feet, is 
being built. it will also house a 
100 -piece Arcade, designed to cap- 
ture the small change of people 
waiting to ride the train. A cashier 
will be moved to the depot to sell 
ride ducats and double by making 
change for the game players. 

Co After Picnics 
Picnic business, with no solicita- 

tion, proved a surprise. Many bus 
loads of children from hospitals, 
and homes showed tip and spent 
hours on the grounds. Industrial 
organizations. from as far as 100 
miles away, booked picnics. And 
this is expected to increase con- 
siderably this year. Almost every 
school in Northern Indiana has an 
outing during May. By opening 
earlier in 1957, Kruse expects to 
snag a good portion of this trade. 

While the first year was more 
successful than anticipated, the op- 
erators of Enchanted Forest are 
looking to the future, when addi- 
tional profits will be garnered from 
a golf driving range, baseball bat- 
ting cages, more rides, a full - 
fledged restaurant, a bigger col- 
lection of animals and other amuse- 
ment features that are proving 
popular at one -stop family merea- 
tion teams tllruout the United 
States and Canada. 

Encouraged by the first season, 
Kruse and his partners are mapping 
plans for the future with optimism 

HOT DOG 

on a STICK 
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PARTY BATTER CO. 
4744 Arlene Terrace, Hollywood 4e, Calif. 

A Fast Start and a Slow Pace 
Continued from page 83 

nothing to sell them and no admis- 
sion price. A 25 -cent dance fee 
was imposed, but only succeeded 
in emptying the place of dancers, 
so it was removed. 

During the time Crutchfield 
Lakes was being whipped into 
shape, the auto parts business suf- 
fered from the absence of experi- 
enced direction. At the same time, 
a like need for capable direction 
was evidenced in the park, to the 
result that 1956 proved a trying 
season, financially. Out of the 
tribulations came knowledge which 
was arrived at by a painful pro- 
cess which has been experienced 
by many amusement operators. 

Help Added 
When it comes to running two 

businesses, the operator will testify, 
either one or the other is worthy 
of complete attention, especially 
in the formative years. To solve 
this problem a couple of good 
auto parts men will handle the 
yard in 1957 while Cruthcfield's 

Nifty Unit Is 
Short on $$ 

Problems melt frosting 
on gingerbread house 

But Idea, operation 
are promotion aids 

Topical buildings and conces- 
sion units have always proved the 
basis for successes at theme attrac- 
tions, whether they capitalize on 
myths, Western settings, jungles or 
other motif. But enthusiasm for a 
particular concession unit should 
not be such that the drawbacks are 
overlooked, and thereby a hazard- 
ous financial operation is created. 

One such attraction had a novel 
idea which, in itself, was capable 
of providing an attention -getter. In 
practice, however, this unit could 
not support itself. Had it been de- 
signed for use strictly for promo- 
tion, the loss of revenue would 
have been provided for in the op- 
erating budget. But this unit was 
planned to make money. It did not. 

The structure was in keeping 
with the kids' fable -land theme and 
was one of several built to appeal 
to youngsters. Within this build- 
ing was a baking operation at 
which customers could both view 
the making of, and busy, a certain 
type of cookie, the gingerbread 
man. 

Costs Too High 
Oven costs were higher than had 

been anticipated, and the addition 
of another machine for baking 
doughnuts did not simplify the op. 
eration. As it turned out, a full - 

time skilled baker was required 
who was worth more than the 
usual scale for park help. One or 
two girls were employed to make 
change and handle the doughnut 
machine. 

On weekends as many as five 
persons were needed to handle the 
traffic flow, which the building's 
interiror was not set up to ac- 
commodate properly. Enough kids 
wanted their names inscribed on 
the product, in sugar coating, to 
hold up traffic at peak periods. 
Potential patronage over a period 
of tine was not up to expectations. 
The payroll needed to handle a 
poor traffic setup could not be 
overcome thru sales of cookies and 
doughnuts. 

The unit itself was a quaint and 
attractive one, capable of winning 
money with the facility to handle 
big crowds. Long -range attendance 
lagged somewhat. 

If it were not deemed important 
for this unit to be a money winner, 
it could have been exploited solely 
as a promotion, but its financial 
failure placed a crimp on the park's 
budget which the operators are at- 
tempting to straighten out for 1957. 

efforts are devoted exclusively to 
his park. 

When it cones to rides, too 
many kiddie rides and too few 
adult units weaken the park's ap- 
peal to parents, who will not spend 
long stretches at the park unless 
there is something to occupy them 
as well as the kids. To solve this 
problem a few of the kiddie rides 
are being offered for sale. 

When it comes to food, a ride - 
picnic spot can operate without 
a food stand but altho outdoor 
cooking facilities are available, a 
short-order food operation is a' 
necessary element in the revenue 
department. 

When it comes to fishing, val- 
uable income is wasted when pa- 
trons are allowed to take all the 
fish they want, for free. This may 
be changed this season. 

Alternate uses for the building, 
on the banks of the Haw River, 
are being worked out for next fall, 
after the park season, and this may 
include roller skating. 

In all, Gvtchfield Lake has 
gotten off to an admittedly slow 
start, but the patronage is there 
and Crutchfield is consulting with 
veteran outdoor people of the 
Carolinas, in attempts to work 
out the successful operating form- 
ula for next season. Contemplated 
additions of a swimming pool and 
miniature golf have been put off, 
but a good season should fund these 
units built for next year. 

Adult Count 
Tops Kids 

Outdoor attractions, other than 
those limited strictly to a grouping 
of kiddie rides, look to adults for a 
large, and often major, portion of 
their patronage. 

Survey studies show that only 
about 15 per cent of the attendance 
at Florida tourist attractions is 
mad-, up children. At Deer Forest, 
Michigan's combination zoo -amuse 
ment spot, four out of five visitors 

adults. 
Many other amusement- recrea- 

tion centers, including swimming 
pools, show a surprising ratio of 
adults to children. The assumption 
of the public, and novice operators, 
often is that adults suffer tun the 
exposure of such enterprises for the 
sake of their children, but ticket 
counts show the opposite is true. 

"TOPS" AGAIN 
Floss Machines -Ice Shavers 

The SnoKonette is the ice 
shover that made the Sno- 
Kone business. All- aluminum 
construction, cannot rust; 
modern, attractive lines that 
bring in the customers. light- 
ed case. three -color silk - 
screened sign, handy cup dis- 
penser. Can be furnished with 
folding aluminum door that 
acts as a shelf when opened. 
Be sure that the shaver you 
buy is a SnoKonette and get 
those EXTRA profits. 

Prim, templet.. 
with doors. r $142.50 
Price without doers 135.00 
You can either buy direct from us or from any of our selected 
dealers from coast to coast. Our 1957 Catalog listing these 
items in addition to many other money- saving products will 
be sent on request. Write for your copy and ask for special 
circulars on the SnoKonette or the Whirlwind. 

Buy the Whirlwind Floss ma- 
chine and get the machine 
that is vibration -free, trouble - 
free and so easy to run that 
a youngster can handle it. 
Designed to give years of 
service with practically no 
maintenance. It's better to 
buy a Whirlwind than wish 
you had -it costs you less to 
buy and less to run. It's guar- 
anteed to give you complete 
satisfaction or you get your 
money back. 

PRICE, complete with pan, 

$275.00 

GOLD MEDAL PRODUCTS CO. 
318 E. Third st. Cincinnati 2, Ohio 

All Gold Medal Supplies and Machines in Stock 
SERVICE 24 HOURS -7 DAYS A WEEK 
We have EVERYTHING you need tot your Concession. 

Write for Catalogue and Price Lists. 

RIO SYRUP CO. CALL DAY OR NICE 

1804 So. Jefferson PRospect 2.4615 UNdes5lll 7 -7413 
St. Louis 4, Mo. WOodlaod 1-5971 Respect 3.6802 

POPPERS SUPPLY, INC., of NEW YORK 
314 W. 44TH STREET Columbus 5 -7274 NEW YORK 36, N. Y. 

Distributors of 

SOLD MEDAL PRODUCTS ( RETORS é STAR POPCORN MACHINES KRISPY KIST 
A full line of Concession Supplies at lowest available prices and most 

prompt deliveries. 

POPCORN N EW ! low -cost Cretors 
counter model popcorn machine 
Here's the biggest little money -maker in the country-the new CRETORS 
"America" Counter Model. All -steel kettle, thernlostatieally controlled, pops 
6 oz. of raw cum per charge, turns out 815.00 of corn per hour. Auto- 
matic cover lift. \Vhitc all -metal frame with red top and blue "POPCORN" 

. sign. Popper case heated by electric element. Equipped with Plexiglas doon. 
Mua,ures 291/2" high x 27" wide s 21" front to back. Plugs into any ordinary 110 Volt AC outlet. 

81I NO NO M I fi NM MI NEB I= NM Eri =I r OM OM III1 an 

Giant popping units gas or electric 
The ever- popular CRETORS Giant Popping Unit with 2 -lb. 

Capacity (50 lbs. per hour) is available with either Gas or 
Electric Kettle. Either can produce $75.00 words of popped 

corn per lour. The Giant Electric Popping Unit is also 
available with an 18-oz. capacity kettle, or 

$50.00 per hour. 

MANY OTHER MODELS AVAILABLE 

SALES OFFICE: CRETORS, 
POPCORN BLDG., C, NASHVILLE, TENN. 

FACTORY: CHICAGO, ILLINOIS - - - I M M I - - 8181 Bi - - - I Bti Brii ININI - MI INN - 
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'AMUSEMENT -RECREATION CENTERS THE BILLBOARD 

Clawson Ice Shavers 

"HAIL KING" 
Model No. HKE-5 

A trouble free, gravity 
feed machine. 

Produce uniform 

SNOW -ICE 

electrically. Shave L 

Save the CLAWSON 

way. 

"SNO BALL" 
Model No. XHK-5 

A automatic, electric 

SNOW -ICE Shaver. 

Styled perfection. 
Unique. The last 

word in "SNOW 

BALL" equipment. 

Plan Eiffel Tower for Miami 
Continued from page 73 

Miami Seaquarium. Its predicted' 
first -year attendance of 500,000 for 
the latter was in error by less than 
5 per cent. 

According to studies by Cover - 
dale & Colpitts of other Florida at- 
tractions, about 15 per cent of the 
attendance will be made up of 
children. In view of this a Kiddie - 
land, where children may be left 
while their parents enjoy the won- 
ders of the tower, may occupy a 
second flanking area. The tower 
and the attractions within and ad- 
jacent to it, are expected to hold 
the interest of the average patron 
for several hours at least. 

Three High Levels 
The original Eiffel Tower was a 

feature of the 1899 Paris World's 
Fair. The lower section of the 
tower consists of four arched col- 
umns resting on masonary piers. 
The columns curve toward each 
other until they unite in a single 
column 620 feet above the ground. 
Platforms are situated at the 189, 
380 and 906 -foot levels. Beyond 
the third level a spiral staircase 
ascends to the top of the tower. 
Elevators are in each of the four 
columns and a set of elevators also 
nuns between the second and third 
platforms, a distance of 526 feet. 
Then are 38,000 square feet of 
floor space on the first level. 

While the original tower was 
constructed of wrought iron, its 
Florida counterpart will be con - 
strutted of steel, or possibly ano- 

i dined aluminum. It will be de- 
signed to withstand wind pressures 
up to 200 miles per hour. From 
the time a decision is made to go 
ahead, it will take about two years 
to redesign, fabricate and erect the 
stnicture. 

On the Florida scene Coverdale 
& Colpitts studies show just how "ROTARY" 

Model No. RE -LB 

Efficient, trouble -free 

unit for those who 
desire the best electric 

SNOW -ICE shaver In 

the lower price range. 

L 
The Greatest Name In 

SNOW ICE SHAVERS 
Simple in Construction 

Sensibly Priced 
A Style and Sin for every need. Write today for complete details. 

CLAWSON MACHINE CO., INC. 
P. O. SOX S FLAOTOWN, N. J., U.S.A. 

Save $30 on this Portable Floss Machine! 
Hem's the bast combination for an easy up- enddown 

stand and big Hon production. 
"sPEE -DEE" "SPEEDEE" SUGAR 

Sugar DISPENSER 5s 29.50 

Dispenser 
" KING" K1055 

1 

This wear ',Ls' 
MACHINE 275.00 

Fsnsr Mer urMy PORTABLE FLOSS 
ala is STAND 25.00 

win im :ná o.. r,ntt 
S <429.50 

biner boss Pre' SPECIAL. . .5399.50 
auction. nt sen 
M Basa` noun Everything fer the 
á á nciny 29 r.S0 y~ Concessionaire! S 

CONCESSION SUPPLY CO. 
3916 SECOR RD. TOLEDO 13, OHIO 

Kingwood 2408 

í:,St7" RETRACTABLE WHEEL 

CONCESSION TRAILERS 
A Building on the Midway -a Trailer en 
the Highway. Works off of Car Battery, 
Push Button Control. 

SCHANTZ and SONS 
P. O. Sox I34 Marine, 111. 

Fun 'n' Homes 
Continued from page 73 

sonnel, with annual earnings of 
close to $100,000,000. Population 
within a six -mile radius is esti- 
mated at upward of 60,000 and 
continuation of the current build- 
ing pace could bring this figure up 
to the 100,000 mark. And, too, 
Midwest City is just a 15- minute 
automobile drive from Oklahoma 
City. 

The kiddieland, called 'Fun 
Town Amusement Park, is operated 
by H. L. Clayton and has nine 
rides and a refreshment stand. 
Major device is a 48- passenger 
Miniature Train. Also popular are 
the Ferris Wheel, Hand Cars, Roto- 
Whip, Rocket Planes, Midget 
Racers, Boats, Autos and Fire 
Engine. 

Shopping Center Due 
The bowling establishment, with 

14 alleys and automatic pin -setters, 
is across the street from the kid 
spot and both are located just two 
blocks from a new shopping center 
to be opened July 1. The shopping 
mart will include a supermarket, 
drugstore, hardware store, news- 
paper dealer and a number of serv- 
ice establishments such as dry 
cleaners and shoe repair shops. 

Another unique recreation area 
is the Pony Club for boys and girls. 
This was a necessity in view of the 
big program of pony giveaways. 
It's an area set aside for the oung- 
sters who own ponies. Atkinson. 
however, has even gone further. 
He keeps a second herd of ponies 
on the premises and permits child- 
ren of non -residents to come on the 
weekends and ride to their heart's 
content. 

Jim Gregory, general manager of 
the Atkinson firm, looks upon the 
amusement center as a vital part 
of not only Midwest City, but 
nearby Carter Park and Dell City, 
both big population communities. 
And when the housing develop- 
ment and the fun zone reach their 
full potential, the area is expected 
to be one of the busiest in the 
Middle West 

big the tourist attraction business 
is. Silver Springs has averaged 
more than 1,000,000 attendance 
for the past five years, while its 
counterpart, Cyprus Gardens, drew 
over 1,000,000 in 1956. The Sea - 
quarium on Rickenbacker Cause- 
way, Miami, entertained 500,000 
its first year. The Marineland 
Studios, St. Augustine, attracts 
600,000 annually. 

Towers alone are major attrac- 
tions growing in popularity, so- 
cording to the same study. The 
Eiffel Tower had 1,435,000 visitors 
in 1955 as against 1,027,000 in 
1950. The Empire State Building 
in New York City almost doubled 
its attendance in the some period, 
drawing 1,140,000 in 1956 as 
against 687,000 in 1950. The 
Washington Monument drew 1,- 
039,901 in 1955 and 962,000 in 
1950. A sizable gain was also 
registered by the State of Liberty, 
739,364 in 1955 and 515,498 in 
1950. 

The newest one, Florida's Citrus 
Tower, only 200 feet high and lo- 
cated on asecondary road, drew 
22,500 in its first four months of 
operation last year. - 

New Food Product 
Continued from page 73 

works, is practically national at 
present, and will be national by 
March 1, Firestone said. 

The patent was bought from in- 
ventors in November, 1955, by 
Frontier Foods, which developed 
the production machinery. Sales 
efforts failed and the patents were 
sold two months latet to the present 
operators -Lee Wagner, TV Cuide 
publisher; Alvin Sheer`, retired 
clothing executive, and Bernard E. 
Singer, attorney. The capital they 
invested enabled the consulting of 
an ad agency, public relations firm, 
and sales promotion outfit. 

Result of the consultations was 
the decision to plug heavily for 
the children's TV market. The 
firm bought up time thnwut the 
day on all available kiddie shows, 
regardless of ratings. Gross sales 
have spurted to around $1,000,000 
monthly, it is reported. 

There are no plans to limit the 
number of participating parks. Tite 
tie -in would not automatically ef- 
fect all parks, but only those with 
which Flav -R Straws will have 
worked out agreements by the 
starting date, which will be around 
May 1. Offer will stay in effect 
until after Labor Day. 

FEBRUARY 23, 1951 

IT's "MOW MAGIC" 
no REYOLEnOIUUIT NEW 

SNOW CONE MACHINE 
Puny evteeWls, 
Ntxír, throe deer, 
cent lumleuel 
cabtnn with Witt- 
In Vs hp. ELL 
power unit. Pre 
dude over 1,900 
Re. of smr Per 

ÑMourggah in ee,S1 
snow 

AMSRICA'f 

MOST OC:IRcil ÁI 
[F PICIa NT 

Only $285.00 E0.11. Dallas 
SAMUEL BERT MANUFACTURING CO. 

Box 7003 Fair Pere Station 
DALLAS, Tszns 

SYRUPS for 
Beverages 
Sno -Cones 
Toppings 

Qc 

A GALLON 
. .. when you make your 
own syrup with flavors from 
Hurry -Peck G Co., the larg- 
est independent flavor man- 
ufacturer in the country. For 
full information, samples, 
and booklets on syrup mak- 
ing, write... , 

NURTY -PECK 6 COMPANY 
fine Flavors Sine. 1903 

ISM NAOMI ST., INDIANAPOLIS, IND. 

"onto j P 
a America's 

Original 
"Hot Dog 
on a Stick" 

"Pronto Pups" mod 

"Pops" em registered 
trademarks. 

Food Concessionaires ... 
Sell PRONTO PUPS 

Big Profits -Big Volume 
Write to 

PRONTO PUP CO. 
Roan 

1011 N.B. Tandy, PottliM eM 17, Oregon 

GIVE TO DAMON RUNYON 
CANCER FUND 

Multiples Pauset Co. Serving the Trade Over 60 Pears"."' 

SELF -CONTAINED DISPENSER 

Draws two different 
mixed drinks- - 

COKE or PEPSI and ROOT BEER 
Draft arm draws PLAIN CARBONATED WATER 
(Includes electric carbenater ..d mechanical 
refrigeration). 

COMPLETE, RUDY TO USE! 

WRITE FOR INFORMATION 

MULTIPLEX FAUCET CO. 
1400 Ferguson Ave., Dept. BB, St. Louis 14, Mo. 

POPCORN 
"REDDIE" Brand, in SO or 100 lb. bags. 

Available any quantities. Excellent quality and expansion. 
Popcorn supplies. 

POPCORN PROCESSING CO., INC. 
HAGERSTOWN, MD. 

ever 6.7,000 ACTIVE BOY'ERS read 
The Billboard Classified columns each week 
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Dorney 'Buys Rides, 
Theater -in -Round 

ALLENTOWN, Pa. - Dorney 
Park elbowed its way into the sum- 
mer theater business Wednesday 
(6), but altho it has the equipment, 
the management isn't too anxious 
to become the operator. Plans for 
the unit's operation have not been 
set, altho St John Terrell, opera- 
tor of several such units in the 
East, is among those interested. 

As narrated by Bob Plarr, the 
Melody Circle theater- in- the-round, 
while doing excellent business, be- 
came embroiled in legal troubles 
and the equipment was seized. The 
park has now purchased the tent 
with its 1,500 seats and other 
equipment, and it is hoped the- 
atricals will be offered this year 
as usual. 

Dorney is also receiving a nine- 
car Philadelphia Toboggan Panther 
ride, which is a captive kiddie auto 

unit using an activated rail prin- 
ciple. An Allen Hawes paddle- 
wheeler is on order to replace the 
smaller Hawes boat purchased last 
season, which has been sold to 
Holmes Cook, miniature golf course 
builder and operator. 

Refurbishing has been under 
way since the end of last season, 
and part of the financial burden of 
maintaining the year -round staff 
is offset by catering operations in 
the Castle, Gardens. Seating of 
groups ranging from 250 to 1,500 
for parties and banquets has been 
the rule. 

The food operation is a major 
attraction in Domey's summer 
schedule, and its success is partly 
responsible for the fact that last 
year's outings have been 85 per 
cent rebooked for the coming sea - 

(Continued on page 98) 

ROLLER RUMBLINGS 

Skater -Kegler Set -Up 
Under Way in Fresno 

FRESNO, Calif. -Mr. and Mrs. 
Frank Torasso and Albert Bos, 
owners of Wonderland Roller Rink 
here, have announced plans for 
installation of 24 bowling alleys in 
a Blackstone Bowl building to be 
constructed by them on a site ad- 
jacent to the rink. 

Wonderland, constructed about 
three years ago after fire destroyed 
the operators' old rink, will be 
leased to Ralph Osmon and I. J. 
Polizzo. Osmon is a part -time 
Fresno State College instructor 
and Polizzi is a distributor of 
women's sports clothing. 

SKATING RINK TENTS 

42 X 102 IN STOCK 

53 X 122 Al All TIMES 

NEW SHOW TENTS 
MADE TO ORDER 

CAMPBELL TENT d AWNING CO. 

100 Central A,.. Alton, Ilk 

CURVECREST RINK -COTE 
The skating aortae, for woad and 
masonite floors. The ultimate In clean 
lines and traction. 

PERRY B. CILES, Pres. 
Cervecrest, Inc. Muskegon, Michigan 
We invite you to bring your skates to 

Curvecrest end see for yourself! 

PORTABLES ARE THE ANSWER 

Porto -gilt 
TENT COVERED eKATING RINKS 

Writs 
W. T. SHACKELFORD 

Boa 425, sowno, Gs. Phone 3.69711 
Phone: E-2182, Marietta, Oa. 

We BUY 
AND 

SELL 

NEW and 
USED RINK 

ROLLER SKATES 
Lowest prices. 

Write for quota ions -1 -day service. 

JOHNNY JONES, JR. 
teproeniallte for Chkags Rolla Skale Co. 
14th 5 Smallman st,., Pittsburgh 22, Pa. 

Plans for the Bowl are said to 
call for expenditure of $550,000, 
including land. The building will 
be equipped with automatic pin 
spotters and submarine" return 
equipment and, in addition, will 
house a cocktail lounge, coffee 
shop, billard room and day nursery. 
There will be parking facilities for 
156 cars. 

"We erect to be in operation by 
mid -June, said Polizzi. The plan is 
to operate the alleys in conjunction 
with the roller rink, offering en- 
tertainment for adults and children. 
Johnson Hit for *2,000 
In Injury Liability Suit .. 

DENVER -Carl Johnson, op- 
erator of Skateland. here, lost a 
court battle that will cost him 
$2,000 if an appeal is also lost. A 
Denver district court jury awarded 
the sum to Wayne O. Littrell, 36, 
director of security at Denver Uni- 
versity, who sought $41,000 from 
Johnson and two other employees 
of Skateland. 

Littrell suffered a broken' leg 
when he fell while roller skating at 
the rink. Littrell, an experienced 
skater, did not charge rink officials 
with causing his fall, but claimed 
they negligently removed him 
from the rink floor slid aggravated 
his injuries. He was hospitalized 
for four months by complications 
and claimed a permanent injury 
along with a loss of earnings as a 
result of the alleged negligence. 
Julian Fitzgerald Ill 
In Chicago Hospital .. 

CINCINNATI -Julian Fitz- 
gerald, a well -known commentator 
on skating matters of years ago, is 
seriously ill in a Chicago hospital, 
according to Walter E. Sutphen, 
Detroit rink operator. Sutphen does 
not know the name of the hospital 
in which Fitzgerald, former secre- 
tary- treasurer of the old Alfred 
Johnson Skate Company, is con- 
fined, but suggests that his friends 
write to him in care of Dorothy 
Fitzgerald at 9524 West Monroe, 
Chicago. 

It's a PLEASURE to ROLLER SKATE on 

oCIIIÇAGo" 
RINK SKATES 

They're two and easy with a wide 
range of actàn. TRY THEMt 

Ne. 4009 , CHICAGO ROLLER SKATE CO. 
4427 W. Lake St., CHICAGO, ILL 

Manufacturers of All Kinds of Roller Skates 

MOTEL, PIER 

Progress at 

Ocean View 

And Seaside 
VIRGINIA BEACH, Va. -Sea- 

side Park will open about May 30 
under Jack L Creenspoon and 
Dudley Cooper operation. The 
park has been enjoying a successful 
comeback following a 1955 fire 
which virtually leveled the place. 

A feature which the associates 
have been pushing is their 42 -unit 
motel, to be ready for opening on 
Easter Sunday. April 20. One of 
the most modern and luxurious 
motels on the East Coast, it has 
a direct oceanfront location and the 
cost of land and building will 
probably exceed $500,000. 

Ocean View Amusement Park, 
which the pair operates in Nor- 
folk, is scheduled for opening Palm 
Sunday, April 13. On April 1 
work will begin there on a 1,000. 
foot fishing pier, extending from 
the Eastern end of park property 
and running into Chesapeake Bay. 
Completion of this unit is expected 
by mid -June at total cost of around 
$100,000. 

WANT TO LEASE 
On percentage or flat basis. War or 
similar coaster end ony other Kiddie 
Rides; four or five of least. 

SEASON STARTS APRIL 15 

Permanent location near City Pork. 

FRANK L. PARRINO 
Sit W. Northern Pueblo, Cob. 

Phone: LI 4-4226 

NINE (9) KIDDIE RIDES 

$25,000.00 
25% net profit first year; written 
bonded guarantee. Can remain unto 
Soutien and management. Finance 
responsible party. 

BOX D -277 
ele The Billboard Cincinnati 22, O. 

LEASE -OPTION -SALE 
LAKÉ ENCHANTO 

l)) 141111on- Dotlar Private Park. Pool, 
Amusement., Loe Angeles Co. APprox. 
Weave utural beauty spot. .20.000 
rash rquàed. t2) Amusement Center 
above Need more Rires. 0) Also Trout 
Flahina and future amusement .pet 
Hwy. tal. CNA RL ES HINMAN, Carn.11, 
CAW. Phone: DI 74470. 

KIDDIE RIDES FOR SALE 
Mengel Roto whip and Mlnlaturo Tram 
Ride. BOUT Tldea ln Very [OOd COad1UOn. 

Contact Lou Lerc.: PershlM 1.441M, 
or wNte 

Neeley's Bappyland 
P. O. Sex 17, 110100, N. Y. 

FOR SALE OR LEASE 
ROLLER COASTER 

Good shape, ready to run. Located fine 
Dark, 

Lake Coaster Corp. 
56 Park View Drive 

Searington, L. 1., N. Y. 

DON'T BE FOOLED 
CUSTOM.BUILT MINIATURE GOLP 

COURSES EARN MORE MONEY! 
CHOOSE THE FINEST- INS,ST ON A 
HOLMES COOK COURSE tle.laned d 
engineered by enyerls. NO HOLMES 
COOK COURSES HAVE £VER AILED. 

Holmes Cook Miniature Golf Co. 
099 Tenth Ave. New York, N. Y. 

FASCINATION LOCATION 
Available for 12- month -a -year opera- 
tion, In new building 60 by 80, of bono 
fide estoblishd Amusement Pork. Re- 

sponsible parties ONLY. 
BOX NY -154, c/o Billboard 

1564 Broadway New York 26, N. Y. 

CEDAR POINT GETS 
NEW ASSURANCE 

SANDUSKY, 0.-Continuation 
of Cedar Point's amusement area, 
beach and Breakers Hotel was as- 
sured with an announcement from 
new management of the C. A. 
Boeckling Company. 

A $500,000 causeway connecting 
Sandusky and Cedar Point is ex- 
pected to be completed in time for 
the Memorial Day opening of the 
resort, the announcement stated. 

Control of the Boedding Com- 
pany has been acquired jointly by 
a Toledo investment group headed 

by 
George 

A. 
Boone and the First 

Cleveland Corporation, a Cleve- 
land investment banking house. 
Bernhardt G. Zeiller, Sandusky at- 
torney who was president of the 
Boeckling firm for a number of 
years, was re- elected resident, 
treasurer and director of the new 
company. 

Other officers and directors are 
Rouse, vice- president; Carl C 
Tucker, secretary; E. A. Legros, 
chairman of board; and J. Richard 
Dorn, Sandusky, renamed director. 

Beach facilities, amusement area 
and Breakers Hotel have been un- 
der lease to Cedar Point, Inc., for 
the past seven seasons, with three 
years remaining in the 10 -year 
lease. Daniel M. Schneider is 
president and general manager of 
the operating company which 
holds the lease from the G. A. 
Boeckling Company. 

Control of the Boeckling firm 
was acquired from the Central Na- 
tional Bank of Cleveland, which 
held 'the stock under a trust estab- 
lished by the late George A. 
Boeckling. Additional stock was 
purchased from other shareholders. 
Approximately 600 people are em- 

resort during peak 
of the season, which rims from 
Memorial Day to Labor Day. 

State Backs Away 
Meanwhile in Columbus a 

legislative study committee recom- 
mended that the State give up 
plans to purchase Cedar Point un- 
less there is danger that the resort 
might be lost to the public. The 
report added that the State has 
the power to acquire Cedar Point 
no matter who owns it." 

State Representative F. K. Cas- 

sel, committee chairman, said de- 
velopment of Cedar Point as a 
State park would be a costly ven- 
ture. The lawmakers estimated that 
purchase and development of the 
325 -acre resort property would 

(Continued on page 98) 

MOON ROCKET 
FOR SALE 

To make any for other ride. This le a 
park model, equipped with 3 -phone 
23 hp. motor; also Includes large neon 
sign. Buyer takes ail F.O.B. pork. H 

seriously interested we will furnish 
color photograph and oil information. 

FAIR PARK, INC. 
Vote Fairgrounds Nashville, Tenn. 

MOON ROCKET! 

SEA CRUISE! 

FOR SALE! 
Must go to make room for 
other improvements. Both In 
tip top shape. 
BEST OFFER TAKES BOTH! 

GWYNN OAK PARK 
Bakimore 7, Maryland 

RIDES 
Wanted on percentage or straight fee 
bosls. S miles front Jamestown 350th 
Celebration. Attendants over 200,000. 

P. L. BROWN 
920 410 St. Newport News, Va. 

ARCADE MACHINES 
FOR SALE 

Fifty Arcade Maehlnes. Good deal on 
complete purchase, but .lao ints4c ta 
MB separately. Contact Lou Lerca. 
Pershing 1.4010, Or write Nunley'1 Nep. 
Pylon , N. , P. O. sea 17 11 hem Y. 

Beautiful new building .. . 

SPACE NOW AVAILABLE 
for - 

WALK -THRU (RIME SHOW ODDITIES SHOW 

(no gook shown apply) 
Writs 

WILLOW GROVE AMUSEMENT PARK 
(Philadelphia's only amusement park) 

P. O. BOX 96, WILLOW GROVE, PENNSYLVANIA 
-Over 2 million visitors every season- 

CITY OF NEWPORT, RHODE ISLAND 
DIVISION OF PURCHASE & CONTROL 

CONFESSION AYAILABIF AT EASTON'S BEACH, NEWPORT, R. L 
For operation of Open -air type of amusements along boardwalk, such as Penny 
Arcade, Shooting Gallery, Adult and Children's Rides at Municipal Beach. Prater 
that lessee furnish facilities. Only present amusement is a 45 -foot Carousel and 
Food and Beer Concessionaire. Beach is being rebuilt after 1954 hurricane. City 
has 30,000 Navy personnel on shore and off -shore whose amusement needs are 
unmet, is within 18 miles of Fall River, Mass., and 30 miles of Providence, R. t. 
Newport population, exclusive of Navy, Is 37,000. Average week -end attendance 
6.000. Beach is one -third of mile long. Has modern locker and shower facilities 
and ample parking. Write City M , IRVING H. BECK, City Hatt, Newport, B. I. 

High Quality 
KIDDIE RIDES 

ROTO WHIP -KIDDIE WHIP -SPEED BOATS -PONY COATS- 
GALLON HORSE CARROUSEL 

IfUBafrafed Circulars Free 

W. F. MANGELS CO., Coney Island, Brooklyn 24, N. Y. 
ESTABLISHED 1aOB 
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BEATTY TURNS TO TRUCKS, 
DISPOSES OF SHOW TRAIN 

McClosky, Kernan Acquire 35 Trucks; 
Construct Three Additional Seat Wagons 

DE LAND, Fla. -Clyde Beatty 
Circus is a motorized show. It has 
acgiired a fleet of new trucks and 
is disposing of its railroad equip- 
ment. 

General Manager Frank Mc- 
Closky said Thursday (14) that the 
final decision had been made only 
a few days ago, altho the change 
has been probable for some time, 
as previously reported. 

He said that increases in rail- 
road rates and prospects of more 
increases in the future were the 
causes of the change in transporta- 
tion. 

McClosky said that 67 moves 
by the 15 -car show last season 
had cost $122,000. Management 
of the show figured that it would 
cost $300,000 to move the show 
for the full season of 1957. At the 
same time, they estimated that 
motor moves would cost them 
about $150.000 this year. 

Sell Railroad Cars 
The rebuilt show will have 35 

new trucks. Original plans to use 
some motor units from the rail 
show have been dropped, Mc- 
Closky said, and all the trucks 
will be new. He said they hoped 
to sell the older rolling stock. 

The show already has sold three 
sleepers. These were former Ring- 
ling cars, and McClosky said they 
would have been replaced regard- 
less of which way the Beatty slow 
moved this year. It was learned 
that these cars are to be junked 
by their new owner. 

Three flat cars and two stock 
cars are being offered now by the 
show. McClosky said that an oil 
company and some railroads have 
shown interest in the flats. Circus 
flats are sought by companies now 
for industrial uses and by railroads 
for piggy -back freight uses. 

The other six flats which made 
up the Beatty train don't figure in 
the present offerings, and Beatty 
executives declined to comment 
about them. 

Some of the wagons used by the 
Beatty rail show will probably be 

Billers Sign 

With R -B, Set 

For 3 Others 
NEW YORK -A $5 wage in- 

crease was agreed to in the con- 
tract signed by the Ringling show 
and the International Alliance of 
Bill Posters, Billers and Distrib- 
utors last week. Art Concello rep- 
resented the show and secretary - 
treasurer john I. Grady the union. 

Ringling will use at least two 
billers in New York, but the exact 
number was not determined, nor 
was it decided how many men 
will be sped or. the road. 

The union sail assurances of a 
contract were received from Lucio 
Cristiani and Harry Hunt. It would 
be the first union contract with the 
Hunt Bros.' Circus, and is noces 
sitated by the Hunt appearance at 
Palisades (N. J.) Amusement Park, 
which bills heavily in New York 
City. 

Negotiations are proceeding with 
the Clyde Beatty Circus contract 
in which there is one obstacle, but 
not one involving salary. Grady 
said chances are that a contract 
will be signed shortly. 

converted for use with the motor 
show. However, other wagons are 
being offered for sale. 

McClosky said that his show 
would use much of the older equip- 
ment and that only surplus rolling 
stock was being sold. He said that 
he would not describe the surplus 
as complete.enough to make up a 
new show with it. 

Build Seat Wagons 
Included among the units that 

are being converted are the seat 
wagons that have served as blues 
on the Beatty Circus the past two 
years. They are being equipped 
with new under- carriages and fitted 
out as trailers. 

In addition to the five seat 
wagons already used, the show is 
building three more units. These 

will be for reserved seals and will 
give the outfit eight seat wagons. 
More may be built later. 

Beatty has a new 140 -foot big 
top being built by United States 
Tent. 

McClosky said that Walter Ker- 
u1an, assistant manager, was in 
Detroit last week to talk with acts 
that are appearing there with the 
Orrin Davenport Circus. Kernan 
also was shopping for new semi- 
trailers for special loads. 

Many of the performers who 
were with the Beatty show in its 
second tour last season will return 
this time. An exception is the 
Loyal -Repensky riding act. Mc- 
Closky said that other acts are 
being added to the expanded pro- 
gram. 

H.-M. Opens Big at 
Memphis Kick -Off 

MEMPHIS - Hamid- Morton 
Circus' season -opener was greeted 
here by a strike which tied up all 
city buses, but press reception and 
a good advance sale got the Al 
Chymia Temple show off to a good 
start. Pates were Saturday thru 
Saturday (9 -15). 

On opening night Shrine and 
circus performers paid tribute to 
the late Col. Robert Morton with 
a ceremony hi Ellis Auditorium 
prior to the opening. Illustrious Po- 
tentate James A. Conner and 
other officials were on hand for 
the unveiling of an oil portrait of 
Morton, with the lights being dim- 
med and Joe Basile playing taps. 
The painting has been shipped to 
Mrs. Morton. 

Ticket sales were running ahead 
of the 1956 date. On Monday. (11) 
there were three shows held for 
colored patrons, with the 1:30 ma- 
tinee reportedly the largest circus 
turnout in 15 years here. Advance 
work is headed by chief rabban 
Jack Britian and Hamid -Morton's 
promotional director, Carl H. 
Sonitz. Local merchants tied in 
their window displays with the 
engagement, and wide use of 
Shrin, show signs and banners are 
evident on downtown streets. 

The Shrine maintains a perma- 
nent circus office building on its 
club grounds, with a separate room 
for the use of a 13- member pro- 
motional crew, directed by Mrs. 
Elsie Sonitz. 

Hamid is touring with, the show 
whenever possible this season. 
Staff includes Charlie Basile, man- 
ager and equestrian director; Joe 
Basile, bandmaster; Bob Atterbury, 
ringmaster; Cene Hamid, traffic 
manager; A. (Fingers) Castle, boss 
property man; Capt. Alfred Vic!. 
bel, in charge of stoat'; to s. Atter- 
bury, wardrobe mistress. Promo- 
tional men aiding Sonitz include 

Oil Shortage Holds 
Chipperfield Show 

LONDON -A six -month stay in 
Northern Ireland will end soon for 
the Chipperfield Circus. It was 
stranded there after ferries were 
requisitioned by the government 
because of the Suez oil crisis. The 
show chartered a ferry to Belfast 
but couldn't get a return ride until 
the Transport Ferry Service made 
arrangements, 

Omar J. Kenyan, Howard Y. Bary, 
Vernon L. McReavy, Henry Robin- 
son and E. McBeth. 

There are 24 displays, running 
for two hours and 35 minutes. An 
addition is a Hawaiian aerial ballet 
number, offering Mlle. Delilah en- 
trancing from an erupting volcano 
accompanied by ballet girls who 
perform on palm- decorated web. 
bing. On Sunday night (10) the 
seventh annual Naval Hospital visit 
was held at Millington, Tenn., with 
all ground acts and clowns on 
hand, with widespread publicity 
being earned. 

Program is, Overture; Parade; 
LaBlonde Trio, casting; Pat An- 
thony, wild animals; Tell Teigon, 

(Continued on page 9I) 

BEATTY DERAIL 
BREAKS CHAIN 
OF RR CIRCUSES 

CHICAGO -Prospects are 
that 1957 will be the first sea- 
son since 1871 in which no 
circus has traveled on its own 
train. Switch of the Clyde 
Beatty Circus to trucks puts 
the gap in the years of circus 
railroading. 

Ringling -Barnum Circus, as 
well as a number of carnivals, 
still owns its ommn trains. Many 
circus people look for the 
Ringling train to roll again, 
possibly in 1958. It is possi- 
ble that a few Ringling-owned 
ears will be used to haul the 
show's cage wagons to New 
York, Boston and back to Sara- 
sota this spring. The show it- 
self will move on railroad - 
owned baggage cars and 
slsnsv -owned trucks. 

One effort to lease Ring- 
ling cars and start a new rail- 
road show was turned down 
recently, und several show- 
men are known to be inter- 
ested in building future rail 
shows. Meanwhile, there is 
none for 1957. 

Railroad circusing began in 
the 1850's, when shows nor- 
mally moved by wagons or 
boats, used system ears for 
long jumps only. W. C. Coup 
created the P. T. Barnum cir- 
cus in 1871 as a wagon outfit. 
It used cars of the Pennsyl- 

h'ania Railroad in 1872, but 
that was not satisfactory, so 
Coup bought his own cars. 
They were first used late in 
1872. In rapid succession other 
big shows followed suit. 

Polack Signs 
Las Vegas 

LAS VEGAS, Nev. - .Polack 
Bros.' Circus and the Shrine Club 
here signed contracts Thursday (14) 
for the show's Western unit to 
play here again. The dates will be 
April 19 -20. 

MILLS SEAT WAGON 
DELIVERED, TWO DUE 

Units Built in Cleveland Designed 
To Replace Grandstand Reserves 

CLEVELAND HEIGHTS, O. ing good progress in booking, Mills -One of .the new Mills Bros. seat 
wagons has been completed and 
delivered and two more are sched- 
uled for delivery before the season 
opens. 

The first wagon, of Mills Bros.' 
design, is at the winter quarters in 
Jefferson, O., and the other two 
are being built in Cleveland. 

These will be equipped as re- 
sen-ed seats, co -owner Jack Mills 
said. Tentative plans calf for build- 
ing additional seat wagons a year 
from now for use in the blues. 

Mills wasin Miami Beach, Fla., 
last week on the final leg of a trip 
which also took him to Las Vegas, 
Phoenix and Sarasota. 1Ie said 
that in Sarasota he arranged with 
Dean Murray for the latter to join 
the Mills show again this year. 
Murray will be on the staff, start- 
ing March 1. and his wife will 
again be in the performance. 

General Agent Neil Berk is mak- 

Storey Opens Office 
SARASOTA - Wilson Storey, 

outdoor representative of AGVA 
for several years, has resigned to 
open a booking agency in Sarasota. 
He is succeeded in ACVA by 
Dewey Barto. 

said, and promotional crews are 
being added. 

A' report that the seat wagons 
were being built by another show 
for \fills and another report that 
Mills Bros. had sold a Liberty act 
to the other show are incorrect, 
Mills stated. 

Polack Western 

In Big Winner 

At Fort Wayne 
FORT WAYNE, Ind. -West- 

ern unit of Polack Bros.' Circus 
played to its second best stand in 
10 years here. Rum closed Sunday 
(10) with two daytime shows. Al- 
len County War Memorial Arena 
had a pro basketball game that 
night. 

Show opened to a three -quarter 
house in the 7,200 -seat arena. 
Then the remaining five of the 
six performances were full houses 
or turnan -ays. At some shows, 
youngsters were doubled up for 
seats or were spotted in standing 
room. 

Increase over last year was 
roughly 10 per cent, it was re- 
ported. Best year was several sea- 
sons ago, when the show first ap- 
peared in the new building. 

Doll, Braden 

For N. Y. Run 
NEW YORK - Bill Doll will 

head up the press effort for the 
Ringling stand here, it was learned 
Friday (15). Frank Braden is in 
town and will join the crew and 
probably remain to tour. 

Norman Carroll was to join Mon- 
day (18), but late àvord is that a 
heart attack bedded him in Cali- 
fornia last week, and his doctor has 
cautioned him against going on the 
road, 

New Shows 
To 'Come 

CHICACO -Plans for several 
new circuses are expected to be an- 
nounced momentarily. 

All will be small or moderate - 
sized truck shows, most of them 
coming out of the Southeast. 

Davenport to Use 
Dailey Title Again; 
Moore Contracting 

GONZALES, Tex. -B. C. Dav- 
enport is going ahead with plans 
for an under-canvas circus this 
year to replace his Merchant's Free 
Circus of the past few seasons. 

Title apparently will be Dailey 
Bros.' Circus, the name Davenport 
mused until 1950 on his railroad 
circus. Bill Moore, until recently 
with Clyde Beatty Circus, is con- 
tracting dates for the Dailey showy 
to play Smith Texas in March. 

Sanford Auditors Look 
Into Ringling Records 

SARASOTA, Fla. - Auditors 
representing Mrs. Hester Ringling 
Sanford have begun examination of 
the financial records of Ringling 
Bros. -Barnum & Bailey Circus. 

They went to work at circus of- 
fices here last week. Attorneys for 
management of the show had 
opened records to Mrs. Sanford, 

Earlier Mrs. Sanford had ob- 
tained a writ from a court ordering 
the show to open its books to her. 
She acted as a director of the corpo- 
ration and not as a stockholder. 

After the order was issued, at- 
torneys for John Ringling North, 

president of the company, said they 
would make the books available 
early last week, as they did. 

Meanwhile, the court procedure 
was continuing. Management's at- 
torney, as scheduled, filed an an- 
swer to the writ- Monday (11). 
While its wording was such that it 
appeared as an effort to block Mrs. 
Sanford, that was not the case in 
practice. The answer was viewed 
as a routine procedure and its lan- 
guage was contrasted with the fact 
that management had made the 
records available on the same day 
the answer was filed. 

Gonyrighted material 
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SURPLUS CIRCUS EQUIPMENT FOR SALE 
Baggage Wagons, oll steel, rubber tired duals, like new. Built by Lewis- Diesel, 

Memphis. 

3 Ces Diesel Tractors Industrial No. 520. Less than 5,000 miles. 

3 Steel 72' Flat Cars, also 2 Stock or Baggage Cara equipped with latest A.B. 

WANTED: Sensational and Novelty Acts fer Big Show; Family Troupes, arc. ). 

Brakes, Pass inspection anywhere. 

State salary first letter. Enclose photographs. 

CONTRACTING AGENT WANTED: Must be thoroughly experienced in setting 
top auspices. 

Address: FLOYD KING, General Agent. All others oddress: 

CLYDE BEATTY CIRCUS 
FAIRGROUNDS, DE LAND, FLA. PHONE: RE 4 -1304 

gí2 
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WANTED 

AT ONCE 
for America's New $3,000,000 

HUB BROS.' CIRCUS 

2 more experienced, 
high -class 

CONTRACTING AGENTS 

capable of 
contracting auspices 

2 high -powered, 
high -class, NATI 

ADVERTISING SALESMEN 

Doc Horgamp. Joe Hayworth, 

Arthur Hoffman: Please contact 

ORA O. PARKS 
Assoc. Mgr. d Div. of Advance Depts. 

Harbor Court Hotel toto Portsmouth, Va. 

Want Two More 

PROMOTIONAL 

MEN 
Who have or can get and handle 
telephone crews. Not interested in 
anyone for one town. Must be 
able to stay full season. 

JACK MILLS 
2669 Euclid Heights Blvd. 

Cleveland Heights, O. 

Fairmount 1 -0700 

THE 

SHRINER'S PRAYER 
Just alt the press. Every Shriner 
should have a copy of this solemn 

treaty to the Supreme Being. 
phrased In the language of the Faith. 
A beautiful example of the printer's 
art with symbolic border and deco- 
rations. Size 11x14 inches. You will 

frame 
it and hg i' in your office 

or your home upon eecipt. Mailed 
prepaid for 51.00 per copy. All prof- 
its go to the Shrine hospitals for 
crippled children. Address: 

The Shriner's Prayer 
809 East 18th Sr. Owensboro, Ky. 

FOR SALE 
Giant Rhesus Monk, walke Usht rope: 

1 Glatt Rhesus Monk, rolls baiter: 
emal Rheum 

Rhesus 
Monk, good high diver; 

t remade R works in 
workers. and rides pow: all good workers, either 

f thane. áp including Drops. One 
Mother and Baby Rhesus. ator Rhesus, ale Á0; one 
female Java, one male Rhesus, 
7 years, a35Á0. Beautiful female Chimp 
does table 1, rides tricycle, two-wheel 

fir= . elks 
'sn 

hands, crutch act, 
alb high dUts and pot act. wW's. 

flee for 1700.00: anyone can handle. 
Leo RRELL 

13113 Nebraska ACAve. Tampa Plato 
Phone 974772 

Comedy "Juggling" Act 
CLOWNS -MAGICIANS -M.C: s 

Looks eVi real ig4g:g, out 4 a om 
pllor tomadY rOAlne Aeing aplClllly 

trusted and 117:ked Drops. NO 
skUl tegAiwa do LC 5 mtoutoe after you 
get Always ready. Utta. 
Noma! Can last from 2 minute 
Complete with Illustrated routln0.S3 

50 Postpaid. IN; C.O. D.'s.) 
THE PROP- SHOP" 

c..,;;;;;4). 
hia a) . O. Bex 1752.6 Philadelphia 3, s. 

PHONE MEN 
Official AFL paper. Men who have sold 
labor and want prrnnent connection 
In Dos Angeles. Plenty of taps and 
reloads. 

BR 2-1630 too collects> or 
1712 6 Monic, Les Anoeaa /6, C111. 

10- TELEPHONE MEN-10 
Who can do clean selling. No drunks. 
National Convention. Pall collectors: 
paid dally. 259£. Also Slate -wide protect 
including MonUromery. Gad Wen, Selma, 
Huntsville, Annlaton, Hob Ha. Phones In 

nd ready. PAT KELLEY 
1116 ird Ave., onesf, Blrminghsm, A la. 

Phone: 5646e1 
P.S.: rd OTNe.I, Cappie Smith, Buddy 

Ramat, Larcy Benett, contact. 

H -M Opens Big 
Continued from page 90 

high 'act; -Wiswell's Funny Ford; 
Bob Atterbury low wire act; 
Fennis- Ferroni Duo, Rolla -Bola; 
Munoz, comic; Costine's Chimps; 
Fattini, high pole; Dime Wilson, 
table rock; Chesters, knock -about; 
Rudy,Doéky, comic; Hawaiian bah 
let; Merkeys, double bar act; Les 
Rhodins, revolving ladder; Al's ele- 
phants and ponies; Riding Doros; 
Miss 'Joyce and her horse, Star 
Saphire; Jack Joyce Camels; Flying 
Malkos; Dorchesters, riding act; 
Arrigonis, aerial acrobatic; Trudy 
Wilson, contortion; Symphonettes, 
tumbling; Slim Collins, contortion; 
Vidbels, elephants; Zacchini can- 
non act. There are several clown 
numbers, featuring Peggy and 
Shorty Sylvester, Merle Cook, Slim 
Collins, Dime and Comic Wilson, 
Rudy Docky, Jerry Bangs,'Bumphy 
Anthony. Bangs is producing 
clown. 

NOW BOOKING 
Rides, Shows and concessions for the 

FIFTH ANNUAL CIVIL DEFENSE 

EXPOSITION 
OM of the largest spring dates In the 
country, ea.'. April lo, Indianapolis, 
end. 

PAUL MILLER 
1006 Fletcher Ave. Indianapolis, Ind. 

Phone: Metro. 2 -1170 

ATTENTION, MIDGETS 
I[ you want permanent loba stlllns 
programs at eve Ripley Oddltorlum to 
New York. Contact 

JOHN ARTHUR EXHIBITIONS, INC. 
750 Sth Ave. New York City 

Penn. 47114 

PHONEMEN OR WOMEN 
10 NEEDED 

Top Florida Wonsor ̂  hook and tlCklle 
.4 hsulnlcly no drinking. arlvanee Or 
alletta. 

SCOTT Met Thomasl 
Newton 4 -2075, Miami, Fla. 

REWARD 
$25.00 

FOR CONFIDENTIAL INFORMATION 
that will enable rs to 'n:.." 

Frank tor) Louise Frsni. 
Mid.Continent Publishers, Inc. 

Ott. , Kansas. Wire or phone 241 

AERIALISTS WANTED 
Will consider one male and one female. 
or couple, for n w type 

'art?). Slate pli elca Ilona letter. Can 
also peace One roan, Bober, experience 
not necessary but muet be unling to 
work 

BARRELS. HORNBECK 
P. o. Box lez Springfield, Mo. 

PHONEMEN 
Strong Auspices. Pay dalle', nisi, bonus. 

No drunks or collecta. Phone: 

MARY BOYD 
AMhurst 7 -5770 

Chattanooga, Tenn. 

PHONEMEN & WOMEN 
For Shrine Deal now. Pay daily. 

No drunks. No collects. 

1Y)JI DRAKE 
1106 Westport Rd. Kansas City, Mo. 

PHONEMEN 
UPC's and banners. Clyde Beatty Circus. 
Optimist and police sponsor. Collect and 
Pay daily. 

BEN YEARTY 
516 Court St. Portsmouth, Va. 

Phone: Export 3 -3115 

4-PHONEMEN-4 
CLYDE BEATTY CIRCUS 

Jaycee sponsored. (Buckley, Gardner, 
Van, Mac, contact me/ 

MIL G. 
Phone: Olympia 4.5371 
Wilmington, Delaware 

PHONEMEN 
Experienced Labor Book advertising. 
I -L -A sponsored. regular 25 per cent. 

Bums and drunks, stay away. 

6731 Harrisburg Blvd. Houston, Tex. 
Phone: Market 6 -3991. No collects. 

UNDER THE 
MARQUEE 

Mr, and Mrs. Paul M, Conaway 
visited in Florida recently, stop- 
ping in Tampa, Sarasota and else- 
where. . , , Milt Herriott writes 
that his son, Jimmy, now with Gil 
Cray Circus, has broken a 12 -pony 
act and a team of llamas to har- 
ness. Johnny also works the Cray 
show's act with two dromedaries, 
ttvo llamas and two Moroccan 
sheep. Milt is with the Shrine's 
White Horse Mounted Patrol in 
Sioux City, Ia., and will be on the 
road with it for a number of dates, 
including the national Shrine con- 
vention at Minneapolis. 

Charles B. Schuler, alumnus of 
the Ringling press and radio -TV 

'departments, is handling press for 
the Orrin Davenport show's ap- 
pearance for the Grotto in Cleve- 
land. 

Bill Ballentine has a story on 
Hugo Zacchini in the February is- 
sue of Cavalier magazine, 

CIRCUS/ANA MART 
A Market Place for COLLECTORS' 
ITEMS ... Rare books, lithographs, 
Photos, pesters. route cards, old 
and antique material and equipment. 

"CENTER RING, THE PEOPLE OF THE 
Circus." by Robert Taylor, 16 Pwtpaid. 

M. R. Levy, 706 N. Willow Ave., Tampa, Fla. 
CIRCUS BOOKS, ROUTE BOOKS, PRO- 

grams, Hera... Couriers for the eollettor. 
Send stamp for new list. A. Morton Smith, 
Gainesville, Tex. 
CIRCUS PHOTOS -ALL SHOWS 1865 TO 

1665. Catalog and sample photo. 25e. 
Robert D. Good, 1606 Turner St., Allentown, 
Pennsylvania. 
CIRCUS PHOTOS, 7 A O. BARNES, 1977, 

$1, lid Included. AE post card Mu. BW 
Van Winkle, Club 160, Norton, M. 
CIRCUS REVIEW - .THE ALL CmcUB 

Magazine" subeeriploa. 91. Thla msta- 
nIdo muet De seen te be allpteclated. Send 
for free ample nnDY. Clreua anclan, Box 
IIY, Portland, Tenn. 
CIRCUS WAGON KITS IN O AND HO 

gauge; Acts. Accesmerles, Tents, Menagerie 
AMU/SI. Catalog, 35e. Craft Dona for a/" 
scale circus( wagons, Animals, Big Top, Tent. 
L x,7147, lOr. Walters HoDOy Shop, DeP4 81, 707 Froaeh Road, UUCa 4. 

"116 TOP" SCALE NOOK 

CIRCUS WAGON KITS 
Easily assembled, brightly colored plas- 
tic circus wagons, with plenty of gold 
and saver scrolling and sunburst -type 
wheeb. 

TABLEAU WAGON - BAND WAGON 
CALLIOPE -LION CAGE -BEAR DEN 

SPAO each postpaid 

8 Draft Horses 6 Driver. $1.00. 

Betty Schmid 
622 LaMoride St- Pittsburgh 26, Pa. 

FABULOUS BARNUM MATERIAL PLUS 
Routes, Pix, Bills. Stsllonery, Tleketa, 
tal'X' plus Allstet, one of kind Item:. Wrl. your tend 

generous 
ota or send buck for 

{lnVal lists Ind gen!lOAg samplaL Special 
offer Gentry packet courier stationery 

(Pa. 9850. 
Sell, 

Co n. FrsnR 
Ill, Pa. Buy. Sell, Swab Clrcw. 
SELLING OUT PRIVATE COLLECTION - 

Original HMM. Cimus Movies. Projector, 

%.5.' 
ra. Prea lIA. Welt.: Robert S!ms. 
Bud. Boulavud, Blrmingben, AU. 

19M CIRCUS PICTURES -I5 MILLS.. 02; 18 
Ring. na; 15 Leonard, 32. 15 .Yen, 63; 20 

Geo. Cole t7.60; 20 Cylatan4 8100. JohnrY 
Vogelung, 713 Oak St., Niles. Mich. 
2a-PAGE CLYDE BEATTY SCRAP B00K- 

19411938 Photo.. Ticket,. Routh. Re. 
wipes. etc.. $2.50. Al G. Berne. Item.. 23e 
gets Ili ample. Taber. 3668 Comer. 
Rheride. Calif. Catit 

PHONEMEN 
National ExPrisoner of War Convention. 
Collections and Pay daily. Also other 
deals. No drunks. No collects. 

JACK HOUSE 
1126 Third Avenue, Wee 

Birmingham, Ala. 
Phone: 564681 

1 PHONEMEN 2 
To slat 1,ßl1 sr 

s 

- n Plenty of ark, 
All Shrine Polack Brothers. Detef, Book 
and UPC. Contact 

Jack Kwiet 
Madison Hotel or Shrine Circus Office - 

Atlantic City, New Jarsey 

(5) PHONEMEN (5) 
Experienced Advertising Salesmen to 

ark on new' Deal ready to en In Denver. 
Established Publication and Radio Shows. 
Come in r phone prepaid. Good deal 
for right men If ax Xressive can ern 
31S(F330 uvek. Call DENVER, Cherry 
4 -6183. 

C. SANDERS 
Bill Rogers. phone me. 

HUB BROS.' CIRCUS 
CALL.-WANTED-CALL 

The Most of the Best Personnel and Acts 
National advertising representative and solicitor . . , general agent , , 
contracting agents capable of handling sponsoring auspice detail advance 
for 3 and 4 -day dotes . promotional directors and book solicitors 

. press agent , legal adjuster , . , auditor . . time keeper . . 
dept. septs. , bosses . . assistants , department personnel 

. licensed semi drivers . animal, aerial and ground acts . 
clowns . for 3 rings and 2 stages (family acts preferable) , big 
show vocalist . . . band master. "Mr. Circus" himself will produce and 
direct big show personnel, Col. Harry Thomas, Will book independent Ice 
show for after -show apeitacle, or will consider a recognized unit of talented 
hillbilly y- jamboree entertainers. Will consider independent menagerie and 
side show operators, preferably with own equipment. Must be in keeping 
with a major circus seating 12 thousand. All equipment being custom built. 
Not crowding an early opening. 

SCOOP-EXCLUSIVE-SCOOP 
For Collectors and Fans 

Cat on our mailing list! Weekly route cards mailed. to you each week, 
57.50 tar the suseo. COLLECTORS' ITEM . . tint ;Nub tickets, SI each. Are lee on the circus band wagon? Will your name be mentioned as 
helping hand In the grandstand solicitation? Circus gummed stamps in assorted pictorial and lettered designs. SI sheet. Adhesive bumper strips. S1 each. 
Special 2 -color letterhead with 4 -color outstanding reproduction of souvenir 
Program cover on reverse side. 02.50 each. Standard 2 -color letterhead, SI 
each. Two -color envelope, 50c each. 

HUB BROS.' CIRCUS 
Reply to: FRANK CASEY 

P. O. BOX 3066, ACADEMY PARK, PORTSMOUTH, VIRGINIA 
The Circe. l'aller the !fig Top Was . , h . , and Altca.e Will Be 

.4leerira'a F'nnarite Entertainment 

eNIMIENEIRE102111. 

0 \ \ \ \ e \ \ \ \ \ \ O \\\ \\\ \ \\\\\\\10 
JESTERS-GO TO LESTER'S j 

0 

LISTER, LTD. 
r 2') S. \\aha.11 A\rlltle f.htraxn 3. IIl,nol. 
0 101a10101aoo1 
CIRCUS * * * * * RIGGINGS 
Prerlsioirbullt performers' apparatus -all kinds true -balanced swivels: Casting end 
flying act Hastings: se miess wehe -beat made. Have on hand ä1h1 wire outfit, also 
one 8' teeter board, chromed swinging ladders, trampoline bede-alnock cord or 
Wrings; all kinds of trapeze gear, tumbling mats, nets. Address: 

W. & R. .4PP.ARATES CO.-CARL "WK." SARLEN 
PJ7 SWEETSER AV.. BVANSVILLet 13, IND. 

PHONEMEN 
CREW MANAGERS AND PHONEMEN 
Strong sponsors and strong deal. Can 
place Crew Manages with or without 
Crews. also good Phonemen, Year -round 
work WRITE. WIRE OR PHONE 

HILLMAN EDEN 
203 Houston Bldg. San Antonia, Tex. 

(Phone: CA 7 -1461 

1-PHONEMEN-1 
UPC and Circus Banners for hest dales. 

Pay daily. No collects. 

HOMES BUILDING 
La Grange, Georgia 

Phone: 7315 or 7314 

ATTENTION, GIANTS 
Ir you ee nl permanent lobs as doormen 
at new Rloley Odmlorlum 1n New fork. 

COntACt 

JOHN ARTHUR EXHIBITIONS, IFtC. 

330 erh Ave. New York Cily 
6 -7716 

PHONEMEN 
gook, UPC, Bonnart. 

Chrm. Circus Comm. 
Rooms 707 -08, Royal Union Bldg. 

Des Moines, Iowa 

Tel.: Cherry 46540 

ie 

PHONEMEN 
r Dram. rear 'round. PIenLY ul 

and o-oPeraUOn. Ticket Oras 
w n. ctvhen In Lo Angeles see 

ART HESS er ROY BELL 
2647 W. 1th St.. Los Angelaa 

Dunkirk 8-0120. No collect calla. 

Phonemen With Power 
for 

future Farmers of America SCHOLAR. 

SHIP and The Nebraska Thoroughbred 
3t6 Merchants Natl. Bk. Bldg. 

HA 8050 or HA 9477 
Omaha, Nebr. 
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r,^< 
.{: 

FEATURING 

THE BIRDMEN Of 
TEOTINUACAN 

Pre -Hispanic ritual is per- 
formed with amazing au- 
thenticity on a tiny platform 
atop 100 -foot pole in the 

,.., dance of El Palo Volador, 
then the Flying Indians cat- 

1,4ÿ , apult in crescendo of widen- 
ing circles to within inches 
of the ground. 

The educational Flying Indians in the 
De Leon Aztec -Mayan Spectacular pre- 
sent almost unimaginable dances full of 
excitement, frenzy, beauty and color. 
This sensational and thrilling company 
of twenty performers tours the United 
States for the first time. 

NOW BOOKING AS A FEATURE GRANDSTAND 
ATTRACTION FOR 1957. FAIRS, CON- 

_ TACT US IMMEDIATELY. 

`- sa. . 
A0t0 },, S` 

,> Y 

ttY i"S6 

.10 

p ; J N 

6 0E L<tA<e ¡ lssH<ent° 
150 

ll1 

OnSts' 
B{ee1 Men t ¿. 

r Kt {Y nt 9e 
Y 

Yo Lo:¡ <nA9t 4 .et{ÿ ,n1 f!,,. 

vfto<t*'° Y<ntn8 : e ta ialt 6 n 1N°°e .xy e at ̀ . ;o!v {atet .4 M .,an ,.,e 9°O ton 
tee 

%ntnt i{ntna 
^ne, ,stp<v < s v p.Nee.yee MO 

Tnt .t t ¡ 99° tt.rte. el9 
YeL 

_ 

tte 1; w y;{t101 ^ 0te ( l, w .at " ¡,itrw 

M C A ARTISTS, LTD. AOIE4dCY 

BEVERLY HILLS 
9370 Santa Monica Blvd. 

Cre{tvtew 6 -i00Ì 

PERSONAL MANAGEMENT 

ATTERBURY & HORNBECK 
ENTERPRISES 

P. O. Box 183 

SPRINGFIELD. MO. 

FAIR PRODUCTIONS 
CHfcAG0 NEW YORK 

430 N. Michigan Av.. 598 Madison Ave. 

Delaware 7 -1100 Plox 9.7500 
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For Arkansas Meeting 
Show Agents Turn Out 

LITTLE ROCK, Ark. - From 
the standpoint of midway and at- 
traction representatives, the 10th 
annual meeting of the Arkansas 
Fair Managers Association here 
Monday and Tuesday (11 -12) broke 
all past records. The two-day con- 
fab, held in the Marion Hotel, was 
marked by spirited bidding on the 
part of carnival owners and agents. 

E. L. Winrod, owner- manager of 
Monarch Exposition Shows, and 
Evy Moran, owner of Southern 
Valley Shows, were the most active 
in carnival circles. 

Attendance at the business ses- 
sions was good to fair. Speakers 
included Frank H. Kingman, secre- 
tary of the International Corpora- 
tion of Fairs & Expositions, and C. 
W. (Bill) Wynne, manager of the 
Mid -South Fair, Memphis. Also 
on the program were Jack Shelton, 
association president; E. O. Stacey, 
Music Corporation of America, and 
H. D. Singley, Arkansas Dairy Cat- 
tle Council. 

H. E. Tabor, Berryville, was 
named president succeeding Shel- 
ton. Elected vice- presidents were 
W. A. Davis, Fayetteville; Rudolph 
Bates, Mount Ida, and M. C. Reyn- 
olds, Camden. Named to the board 
were L. C. Autry, M. E. Fletcher, 
Ed Williamson and Jack Shelton. 

Over 600 turned out for the an- 
nual banquet Tuesday night. 
George B. Flint, chaplain for the 
Showinen's League of America, de- 
livered the invocation, and Lieut. 
Gov. Mason Gordon gave the wel- 
coming address. Attorney General 
Bruce Bennett also spoke. Candy 
Candido emseed the floorshow 
which included Randy Brown, 
tinny Scott, Johnny Maddox and 
Al Donahue's ork. 

Okla. Expo 

Space Sales 

Pass 300G Mark 
DALLAS- -Space sales for the 

Oklahoma Semi- Centennial Expo- 
sition, to be held in June at the 
Oklahoma State Fairgrounds, are 
sharply ahead of the first expo 
in 56, James C. Burge, director 
of the event, announced. Burge 
spoke at the annual convention of 
the Texas Association of Fairs and 
Expositions' here last week. 

With the show still four months 
away, approximately $300,000 in 
exhibit space has been sold, Burge 
disclosed This compares with sales 
of $65,000 to the sause point a 
year ago. The advance sale of tick- 
ets has topped the 750,000 mark 
and Burge said they expected a 
total attendance of 1,500,000. 

Burge spoke on the promotion 
of spring slows at fairgrounds and 
outlined the advantages of using a 
fair plant for two major annual 
events. 

(+FOR ENTERTAINMENT 
-CONTACT- 

JIMMIE DOWNEY 
7733 Arthur Aye., St. Louis IT, Mo.E 

ATTENTION, FAIR SECRETARIES 
Grandstand Attraction and Stage Sepia 
Rock and Roll Revue.. ',Jump- Jackson 
a. rie Orch.; Fire Chances, etnging 
group; Ann Butler, Baton Dancer; Guitar 
Goa; Bonv Ur. Comedian 6 
Dot a. Dash, Dance Team. Fun hour and 

half atageahow, Flue dance nude. 
Contact 

JUMP", JACKSON 
3717 S. Lasalle Chicago 11, III. 
Mane: Hormel 74131 or Normal 71151 

Carnival and attraction reps and 
guests included Mr. and Mrs. E. L. 
Winrod, Mr. and Mr. E. L. Smith, 
Monarch Exposition Shows; Mr. 
and Mrs. Bob Alsobrook, Mercury 
Shows; C. A. (Curley) Vernon, 
Harry Benson, United Exposition 
Shows; Mr. and Mrs. Carl Burk- 
hart, Burkhart Shows; Mr. and 
Mrs. Fred S t u m b o, Tri-State 
Shows; F. B. Booth, B. & B. Com- 
bined Shows; Floyd Kile, Floyd 
Kite Shows; Clifford Davis, Dixie 
Amusements; Sans Finder, Fidler 
Shows; Carl Anstead, Tivoli Shows; 
Mr. and Mrs. A. E. Raines, Raines 
Amusements; Mr. and Mfrs. Dutch 
Wilson, Byers Bros.' Shows; Eve- 
lyn Moran, Mr. and Mrs. Joe 
Sharp, Southern Valley Shows; Mr. 
and Mrs. Bill Dyer, Dyer's Expo- 
sition Shows; Mr. and Mrs. B. E. 
Miller, Gala Exposition Shows; 
E. W. Bartholomew, American 
Beauty Shows; Edith Peroni Davis, 
Midway of Mirth Shows; Jimmy 
Downey, Downey Attractions; Tom 
Drake and Hazel Randall, Tom 
Drake Agency; E. O. Stacey, Music 
Corporation of America. 

Ernie Y o u n g, GAC- Hamid; 
George B. Flint, Billy Senior, 
Bannes- Carruthers Theatrical En- 
terprises; Art Miller, Al G. Kelly 
& Miller Bros.' Circus; Aut Swen- 
son, Swenson Thrilleade and Hen - 
drick's Horses; Pat Kelly, "Grand 
01e Opry"; Red Herrin, Para- 
mount Fireworks Company; W. H. 
Goodman, Goodman Fireworks 
Company; E. J. Corbett, Delta 
Tent Company; Ernie Campbell, 
Campbell Tent Company; Mr. and 
Mrs. W. R. Lashbrook, Mrs. Orla 
Lashbrook, Lashbrook Tent Com- 
pany; W. D. Buckley, Winkler 
Bleacher Company; Paul Long, 
Danny Sheridan, Paul Long Rodeo; 
Wes Grant, Grant Rodeo; Roger 
Wholberg, Hass- Wilkerson -Whol- 
berg Insurance; Sam Solomon, Sol- 
omon Insurance Company; Paul 
Turner, Turner Sound Service, 
John Wills, Frank Sharp, Regalia 
Manufacturing Company; Sunny 
Bernet, Globe Poster Company; 
Mr. and Mrs. Eugene Davis, rides; 
Neil and James Walters, Walters 
Show Print; Pat Ford, Bob Shivers, 
Bill and Olie Stielford, Benny 
Hazen, Mr. and Mrs. Ray $wan- 
ner, Buck and Mary McClanahan, 
Jack Cook, Mr. and Mrs. Norman 
Smith, Doc O'Kelly, Pearl Weydt, 
John Francis, Ellsworth McAtee, 
High- Pockets Lindsey, Eddie Ryan, 
Jimmy Wright, Dave Chisholm, Ed 
and Dorothy Malbin, Mr. and Mrs. 
Eddie Gamble, Mr. and Mrs. 
Dwight Bazinet, Harry Maloure, 
Mrs. Harry Hennies, Mr. and Mrs. 
Harry Zimdars, Mr. and Mrs. Clay- 
ton Holt, Mr. and Mrs. Clint Shu- 
ford, Lee Moss, Whitey Owens, 
Mr. and Mrs. Louis Cutler, Mir. and 
Mfrs. Al Rinaldi, Tomy MacDonald. 

Edmonton Ex 
Budgets for 
166G Surplus 

EDMONTON, Alta. - The 
1956 -'57 budget of the Edmonton 
Exhibition Association estimates a 
cash surplus of $166,769 before 
write -offs on buildings and equip- 
ment. Write -offs total $225,000, 
so the season's estimated deficit is 
$58,231. 

The matter of changing the name 
of the annual exhibition to Alberta 
Provincial Exhibition is to be re- 
considered. 

Ostric't and camel races will be a 
feature of the exhibition org's light 
horse show this spring. Outlay for 
the attraction will be about $2,700, 
according to Al Anderson, exhibi- 
tion manager, 

SEALED BIDS 

Four Shows 

Bidding For 

Allentown 
ALLENTOWN, Pa. - Four 

carnivals were represented at the 
fairgrounds here on Friday (15) to 
present their offerings to the at- 
tractions committee. In a radical 
change from previous years, Man- 
ager Ed Leidig reported that in 
addition to verbal presentations, 
shows are required to submit 
sealed bids. 

With this innovation, it was un- 
likely that a decision would be 
made about the midway before 
next Tuesday (19), to be suggested 
to the executive committee. 

Frank Bergen, whose World of 
Nlirth Shows has played the date 
for many years, spoke for his or- 
ganization. In addition to the major 
railroader, shows represented were 
Wade, Reithoffer, and Amuse- 
ments of America. 

Grandstand attractions will be 
considered on February 27, it was 
reported. 

It is expected that a new build- 
ing will be up and in operation 
by fair week. The present horti- 
culture building, on the Chew 
Street side, will be removed and 
a two -story structure will be 
erected for commercial, FFA and 
4 -H use. Bids are being asked on 
the job. 

Michigan State 

Nets 35G From 

784G Income 
DETROIT - Gross income of 

the 1958 Michigan State Fair 
totaled $783,518.01, slightly under 
the 1955 figure of $784,073.80, 
according to the annual report of 
Fair Manager Donald L. Swanson. 
Net profit for the fair was 
$35,515.31. 

An all -time total attendance 
record of 821,656 was set during 
the 10 days of the fair, including 
both paid and free admissions. 

Agricultural exhibits net an all- 
time record, according to final 
figures, with 8,210 individual 
entries and total premiums 
awarded of $114,034.60. 

Total exhibit and concession 
revenue was $197,315.91, an in- 
crease of $4,109.91 over 1955, 
achieved by improved utilization 
of space as well as an intensified 
sales campaign. 

FAIR MEETINGS 

Midwest Circuit, Continental 
Hotel, Kansas City Mo., February 
22. Virgil C. Miller, Kansas State 
Fair, Hutchinson, president. 

Association of Connecticut Fairs, 
Berlin High School, Berlin, March 
2. Joseph C. Bartlett, North Haven, 
Conn., secretary. 

Midwest Circuit, Continental 
Hotel, Kansas City, Mo., February 
22. Virgil C. Muller, Kansas State 
Fair, Hutchinson, president. 

Association of Connecticut Fairs, 
Berlin High School, Berlin, March 
2. Joseph C. Bartlett, North Haven, 
Conn., secretary. 

TEXAS MEETING 
SETS NEW RECORD 

90% of Annuals Represented; 
Joe Cooley Elected President 

By FRANK JOERLING Joseph B. Rucker Jr., manager of 
sales and special events for the 
Texas -State Fair, spoke on "Im- 
proving Commercial Exhibits at 
Fairs.' Others on the program in- 
cluded Murdoch, Neely, Rex Bax- 
ter, Don Franklin, Will (Sheriff) 
Watson, and William Petmecky. 
Ed Wickhorst, chairman of the Na- 
tional Junior Tractor Operators 
Contest held annually at the Tulsa 
State Fair, showed films of the '58 
event. 

Social events were numerous in 
addition to those provided by the 
two show clubs. A Friday noms 
luncheon was given by the Dallas 
Chamber of Commerce with the 
organization's general manager, 
Ben Critz, serving as toastmaster. 
Entertainment included Leon Mc- 
Auliffe and his Cimarror. Boys fea- 
turing Wanda Jackson. The fair 
association's annual banquet was 
held that evening with Neely pre- 
siding. Floorshow included Johnny 
(Crazy Otto) Maddox, Candy Can - 
dido, Charmonaires, George Guest 
and the Billy Williams ork. 

James Stewart, manager of the 
State Fair of Texas, was the key 
speaker at the Saturday luncheon 
which was hosted by the big Dallas 
fair. He introduced his secretary, 
Arthur Hale, and Ray Wilson and 
Joe Rucker, of the big expels ex- 
hibit sales department. 

DALLAS -Texas fairs generally 
had a good year in '56, plant im- 
provements are on the upbeat and 
the State's annuals profited sub- 
stantially from the elimination of 
State admission taxes. These were 
three major developments to come 
out of the record -breaking meeting 
of the Texas Association of Fairs 
and Expositions here Thursday they 
Saturday (7 -9) in the Hotel Baker. 

Despite the drought in many 
parts of the State; most fair boards 
wound up on the right side of the 
ledger, the record turnout of dele- 
gates was told. Legislation, which 
has been adopted in almost every 
county, aided greatly in new con- 
struction and proper maintenance 
of existing buildings. And an offi- 
dal interpretation of the State ad- 
mission tax laws - accomplished 
primarily thru efforts of the asso- 
ciation-meant a great deal for 
many fairs. 

The ruling eliminated a State tax 
on all outside gate admissions as 
well as grandstand and inside ad- 
missions and even effected percent- 
age attraction deals. 

Elect Cooley - 

Soune 90 per cent of tine fairs in 
Texas were represented at the 
meeting and elected Joe Cooley, 
West Texas Fair, Abilene, as the 
association president. He succeeds 
Chisel M. Neely, Heart O' Texas 
Fair, Waco. James H. Stewart, Dal- 
las, was elected vice- president, and 
Bob Murdoch, Tyler, was again 
named secretary- treasurer. Direc- 
tors elected were Rex Baxter, Ama- 
rillo; Leslie Kelley, Angleton; Joe 
Mock, Marshall; J. F. Roberts, Dal- 
las, and outgoing president Neely. 

On several occasions the two 
Dallas show dubs, Lone Star Show- 
men's Club of Texas and the Texas 
Showmen's Club, were lauded for 
their co-operation and hospitality in 
making the meetings here success- 
ful. Each club had a large suite 
ir. the hotel where open house was 
the rule and each club hosted the 
fair executives at a big party dur- 
ing the heck. 

The business sessions were fast - 
moving. President Neely intro- 
duced James C. Burge, director of 
the Oklahoma Semi- Centennial Ex- 
position, who spoke on "Promotion 
of Spring Shows." Frank Kingman, 
secretary- treasurer of the Interna- 
tional Corporation of Fairs and Ex- 
positions, addressed the delegates 
on "Fair Management," and R. L. 
Thornton, mayor of Dallas and 
president of the State Fair of 
Texas, delivered the welcoming ad- 
dress. 

Youth Discussed 
The influence of fairs on youth 

organizations and homemakers was 
discussed by a panel. Participat- 
ing were Gerald York, Texas A. & 
M. College; Kinan Burk, Texas 4 -H 
Club Council; L. I. Samuel, voca- 
tional agricolturi executive; Fred 
Huskerson, Texas FFA; Mrs. R. C. 
Wood, Texas Home Demonstration 
Association, and Mrs. On e i t a 
Pierce, Home and Family Educa- P.O. BOX 1553 SOUTH SIDE STATION 
Lion; Ann Snider, FHA. SPRINGFIELD, MISSOURI 
* * * * * * * * * * * * * * * * * * * * * 

Bob Jones Mgr. 

Of Ohio State 
COLUMBUS, O. - D. Robert 

Jones, assistant manager of the 
Ohio State Fair for 10 years, has 
been named manager of the event 
by Governor O'Neill. He succeeds 
Sam Cashman, who resigned last 
fall. 

During his 10 years with the 
fair, Jones was in charge of youth 
activities as well as 

charge 
in 

other departments. He is well 
known among attraction people as 
well as among youth- movement 
executives. 

RIDES WANTED 
LAWRENCE COUNTY (ALA.) FAIR 

Need Kiddie and major Rides for Lions 

sponsored County Foir, week begin- 
ning Sept. 9 or 16. Could olso use 
Fun House and Negro Minstrel. let 
us know cahot you hove. 

Moulton Lions Club 
A. F. SLATON, Pres. 

Moulton, Ala. 

# 

# 

# 

* * * * * * 

JOAN BRANDON 
WORLD'S GREATEST HYPNOTIST 

BON OFFICE BONANZA! * 
^loan Brandon's return engagement at the 1956 Rocky 
Yount Fair was indeed successful. Mile 1a the first time * 
Intto 

reran year, that grandstand attraction paid for rs despite rainy xeather." * 
NORMAN Y. CIIAMBLiSS 

Pres. Rocky Mount Pair 
C".77.1 ; March 1610, Home Show, Elyria, ehior 
AprH 7.11, Kentuckians Herne Show, Loulsvllle, Ky. 

Whit: J. &Mo., 430 W. 24th 31., kw Yap, II. Y. * 
* * * * * * * * * * * * * * * 
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N. J. Games Scene 
Alters Prell Route 

NEW YORK - The question - 
mark situation in New Jersey has 
compelled a routing change by 
PreW's Broadway Shows, which will 
take the organization into up -State 
New York for five or more still - 
date weeks. 

Weather Aids 

C. A. Stephens 

At Daytona 
SANFORD, Fla. -The C. A. 

Stephens Shows closed a six -day 
fair date here Saturday (18) follow- 
ing a successful showing at Day- 
tona Beach for the Colored Elks 
annual fair. Police Lt. Skipper Hol- 
bert, fair manager. and his assist- 
ants co- operated with the show to 
promote a Wednesday kiddie mat- 
inee, which more than doubled a 
similar session last year. Attend- 
ance at Daytona Beach built thru 
the week to an excellent Friday 
and Saturday turnout, aided by 80- 
plus daytime temperatures and 
splendid weather. 

Midway was under the super- 
vision of Eárl Miller, general man- 
ager and general agent, with 
Owner Stephens back at the Crystal 
River winter quarters. The six 
major. and three kiddie rides in- 
cluded Roland Page's Merry-Go- 
Round, Alex DeFloreo, ponies, and 
Floyd Smith's Roller Coaster; alio 
a Spitfire. swings and Ferris Wheel. 
The Curley end Winnip Caribbean 
Show featured exotic, Zorita; Joan 
Rendellé s Baby Duane show was 
fronted by Raymond Black, man- 
ager. Art Converse had a Side 
Show unir featuring his Leopard 
Girl attraction. 

Those having concessions in- 
eluded Roland Page, with four 
Henry Morey, three; Mrs. Morey, 
palmistry; J. C. Marko, under and 
over; C. K. Wilt, a slum spindle; 
Thomas Patty, nickel roll; Mrs. 
Paul Plummer, fish pond; Ralph 
S. Elliott, cigarette gallery and 
jewelry; Joe Permenter, photos; 
Bill Stephens, cookhouse; Sam 
Glos}y, pin store; Lou Clark, duck 
pond; Johnny Palmer, glass pitch; 
the Bush family, popcorn; Ches- 
ter Collins. jewelry spindle, and 
the Tom Wells, diggers, with Clyde 
Phillips as agent. Balance of the 
stores were office- owned. 

PCSA Party 
Grosses $400 

LOS ANGELES Approxi- 
mately $400 was grossed by the 
Pacific Coast Showmen's Associa- 
tion and its Ladies' Auxiliary at 
the annual Hi -finks and Coing- 
Ass ay Party held here in the club- 
rooms Monday night (11), Steve 
Vaughn, chairman of the PCSA 
committee, disclosed last week. 
Sam Dolman was co- chairman. 

Box suppers were prepared by 
auxiliary members and auctioned 
by Jimmy Lantz, PCSA vice- presi - 
dent, to the nearly 200 present. 
Prizes were awarded for the most 
attractive entries, with Leona Cook 
winning first prize; Dani Crayne, 
second; Margaret Farmer, third, 
and Patty Cook, fourth. The 
edges, in addition to Lantz, were 

Bob Downie, PCSA president; 
Edward J. Harris and Orville N. 
Crafts, both past presidents of the 
organization. 

This more will bring the motor- 
ized show Into new but not neces- 
sarily unfamiliar territory, since it 
had played the area several years 
ago. The show will also route on 
Long Island in its usual pattern, 
Joe Prell, general representative, 
reported. 

The New York dates will be com- 
pleted early to allow for opening of 
the fair season in July. 

Last year's New Jersey conces- 
sion setback broke just as the Prells 
were heading into Newark from 
their Long Island dates. Some 
time, it is understood, will likely 
be played in New Jersey this year, 
and weeks may be added if there 
is a change in the concession situ- 
ation. 

Four Weeks in Virginia 
The show will work its way 

north slowly. Four weeks have 
been scheduled for Virginia and 
other dates will be played in inter- 
vening territory to slow the journey 
north and to take advantage of the 
likelihood of better weather. 

Routing is reported complete as 
of now, with only a decision on the 
operation of the Butler (Pa.) Fair 
awaited. That event is fighting an 
injunction which labeled it a nui- 
sance when it sought to moveto a 
new location. If the fair is success- 
ful in upsetting a prior decision 
Prell will occupy the midway. 

FLORIDA FAIR 
MAKES AWARDS 
TO SHOWMEN 

WEST PALM BEACH. Fla. 
The Pahn Beach County Fair, 
which operated here January 
18 -28, came up with a new 
wrinkle, the awarding of Gold 
Cups to midway ops who did 
an outstanding job on their 
production or conduct during 
fair week. 

Winners were James Deal, 
operator of the Velare Rotor, 
for the most spectacular per- 
formance; Glenn Porter, pro- 
ducer of the Monkey Sppeeeed- 
way, best all -around show- 
man, and William (Cracker) 
White, operator of a short- 
range gallery, for best co- 
operation. 

MacAlister Marckres, fair 
concession manager, an- 
nounced the awards would be 
forwarded via The Billboard's 
Letter List. 

Ronald Smith 
Sets Ride Unit 

LAWTON, Okla. - Mr. and 
Mrs. Roland Smith, who left the 
road five years ago to operate 
Playland Park here, titis year will 
again take out a road unit in addi- 
tion to operating the permanent 
spot. 

The unit will include six devices 
and will go out in June to play 
celebrations and fairs in Okla- 
homa. 

Groscurth Preps Circus 
For Still Date Tour 

TAMPA - The Blue Crass 
Shows definitely will go out with 
a circus on its still dates, C. C. 
Groseurth, owner- manager. de- 
clared during a visit to Florida 
State Fair here. 

"I already have acquired one 
elephant. The calliope, currently 
being built at Grand Rapids. Mich., 
is due for early delivery, and other 
purchases of animals and equip- 
ment needed for the circus attrac- 
tion will be made in the near 
future," Groscurth said. 

Groscurth expressed satisfaction 
with business at his first Florida 
fair, Palmetto, and said that be 
looked forward to other Florida 
fairs with considerable optimism. 

His show was idle during the 
nm of Florida State Fair, but was 
scheduled to .resume its route at 
the Sunshine Fair on Monday (11), 
at Fort Myers. After Fort Myers, 
it will play in succession the Plant 
City Strawberry Festival and the 
fairs at Largo, Deland and Eustis, 
after which it will return to winter 
quarters. 

It will open its regular season 
May 2 at Owensboro, Ky., and will 
go into its fair season the last 
week in July. 

At Palmetto, show opened with 
its new 19-car Dodgem. A new 
Funhouse and a new Glass Ilouse 

Gayland Shows Adds 
Tractors, Trailers 

CHICAGO -Jim Creenvvav and 
E. C. Nicholls, owner of the 
Kelowna, B. C.-based Gayland 
Shows, announced on a visit here 
that they had ordered five new 
4 -ton Ford tractors and four new 
trailers. 

Greenway and Nicholls said that 
they planned to visit Detroit, 
Cleveland, Columbus, O., and 
Toronto before returning to Ke- 
lowna and that they expected to 
purchase some rides or other show 
equipment on the trip. 

are now being- built and will be 
ready for the start of the regular 
season, Groscurth said. New can- 
vas, he reported, has been ordered 
from O. Henry Tent & Awning 
Company for the office-owned 
revue. 

Miles Slater is the shows new 
business manager. He replaces O. 
J. (Whitey) Weiss, now concession 
manager of the Royal American 
Shows. 

Other staffers back are Morris 
Stokes, secretary; Earl D. Backer, 
general representative, and William 
Terroit, concession manager. Pro- 
motion and publicity men are to be 
added to work on the circus attrac- 
tions, Groseurth said 

Lone Star Club 
Remembers Dead 
At Memorial Rites 

DALLAS - The Lone Star 
Showman's Club of Texas paid trib- 
ute to its deceased members at 
memorial services held here Thurs- 
day, (7) at Grove Hill Memorial 
Park. Over 200 members, friends 
and guests turned out for the after- 
noon ceremonies. 

Following an organ prelude by 
Mrs. L. L. Ponton, a solo, "In the 
Garden," was sung by Clyde 
Cleaves. Rev. Max E. Roberts de- 
livered the invocation and the ad- 
dress of the day, and Gleaves sang 
"The Lord's Prayer." John Obluck 
and Mrs. June Reynolds lighted 
candles in honor of the 12 mem- 
bers who died during 1958. Rev. 
Roberts delivered the benediction, 
and Mrs. Ponton played the organ 
postlude. 

Members who passed away 
during 1958 were Bonny M. Al- 
lard, Emmitt Bufkin, John Car- 
roll, Alice Carroll, Art Goldberg, 
Jacs Ray Lindsey, Vernon Smith, 
Florence Sollette, Frank N. Fran - 
cious, Noble C. Fairly, George 
Lowe and Ned Davis. 

WOM Sets Ride Units; 
Pacts Eagle Midgets 

NEW YORK -Nate Eagle's Hol- 
lywood Midget Revue will return 
to the World of Mirth Shows line- 
up this year, it was reported Friday 
(8) by Bucky Allen, show conces- 
sion manager. 

Eagle, who trouped his midgets 
with the James E. Strates Shows 
last season, says an entirely new 
frame -up, including a new front, 
will be used. New costumes and 
routines are also included in pro- 
duction plans. 

Other added features scheduled 
include a Helicopter and Rodeo 
ride, both on order from the Allan 
Herschel' Company and slated for 
delivery by July 1, and a German 
Merry -Go -Round and Junior Hot 
Rods. 

Plan Water Show 
Show attractions will include a 

new water show, Allen said. 
Owner Frank Bergen and Bud 

Sollenberger, treasurer, were with 
Allen to head up the World of 
Mirth contingent attending the 
Florida State Fair, Tampa. 

Allen, on return from the Do- 
minican Republic, reported' busi- 
ness on the upgrade for his mid- 

Krekos Inks 

5-Day Stand 

At Army Post 
SAN FRANCISCO - Mike 

Krekos West Coast Shows will 
play what may be the forerunner 
of a series of dates under Army 
sponsorship at the Presidio here 
May 29 -June 2, Bobby Cohn, 
shoves general representative, an- 
nounced here last week. 

The show will be spotted on the 
post parade grounds and revenue 
from the date will go to the On- 
Post Youth Activity Fund. During 
the engagement, the Presidio will 
be open to the general public. Ad- 
vertising and exploitation will be 
handled in the main by the post's 
public information officer. Cam- 
paigns are planned for radio, tele- 
vision and newspapers. 

Cohn said that the Saturday and 
Sunday matinees will feature a 
pony giveaway, with 150,000 free 
tickets to he distributed by a local 
beverage firm. 

The show will operate 14 rides, 
4 shows and 60 concessions. 

Cohn represented the shove in 
the signing of the contract, with 
Major Walter L. Carppi acting in 
behalf of the Deputy Post Com- 
mander for the Army.__ 

Tampa Club 

Installs Allen 
TAMPA - Bernard ( Bucky) 

Allen, the World of Mirth Shows, 
was installed as president of the 
Greater Tampa Showmen's As- 
sociation at appropriate rites here 
last week. He succeeds Sam Gor- 
don in the club's top position. 

Phil Cook served as installing 
officer. Bernie Mendelson escorted 
the new president to the platform. 
Other officers and their escorts 
were C. C. (Specks) Groscurth, 
first vice- president, O. J. (Whitey) 
Weiss; Earl Maddox, second vice- 
president, C. J. Sedhnayr Jr.; Dick 
Gilsdorf, third vice- president, Jack 
Duffield; Vernon Kerlin, secretary, 
Lloyd Seefast, and Harry Julius, 
treasurer, Sam J. Levy Sr. 

way activities at the World's Fair 
there. Early winter activity at the 
Ciudad Trujillo event had been 
somewhat less than expectations. 
Allen will return there before pre- ' 
paring his units for the regular j 

seasons tour. 

Homestead, Fla., 

Gives Winnings 

To Vivona Show 
HOMESTEAD, Fla. Aided 

by ideal weather which brought 
out whopping attendance, Amuse- 
ments of America chalked up a 
winning stand at the South Florida 
State Fair, which wound up its 10- 
dar non here Sunday (10). 

The grandstand show, which 
was welt received, was produced 
by Edmondo Zacchini and featured 
Miss Victory, the human cannon- 
ball. 

Plans for 1958 were announced. 
Dates will be changed in order to 
avoid conflict with Tampa and 
Winter Haven fairs. The midway 
and exhibit area will be enlarged. 
Line -up for the fair this year in- 
cluded 34 rides, 16 shows and 91 
concessions. Plans for next year 
call for six more rides and a total 
of 20 back -end units. 

The Vivonas anuounced a new 
Tilt -a -Whirl will be delivered to 
the show in April. Tony Mas- 
siello, chief mechanic, bas added 
neon to the light towers. Morris 
Vivona, general agent, reported 
the Batavia, N. Y., fair had been 
signed for total of 15 annuals. 
Harry E. Wilson, Vivona staffer 
who has been ill, visited the show 
here accompanied by Mrs. Wilsón. 

Phoenix Club 

Sets Board, 

'51 Committees 
PHOENIX, Ariz. - Harry 

Lucas, new president of the Ari- 
zona Showmen's Association, last 
week announced the members of 
the board of directors and ap- 
pointed committees to operate the 
club during 1957. 

Directors are Peter H. Siebrand, 
chairman: Hiko Siebrand, Don 
Hanna, Louie Wald, Louie Block, 
Lloyd Wilson, Marguerite Stone, 
P. W. Siebrand. Ralph Horstman, 
Earl Salters, William 14. Saunders, 
Charles Cooper, Millard Freeman, 
Charles Denny. Sammy Steffens, 
Rose Marrow, Art Frazier, W. R. 
Siebrand, Barry Lucas, Byron Col- 
lins. Shorty Brawn and Paul 
Pesicka. Horn L. Cordon was 
named to head the publicity corn - 
mittee, and Dallas McArthur was 
appointed sergeant at arms. Paul 
Pesicka and George Redwood make 
up the membership group. 

Other committees, with chairmen 
named first, are as follows. Fi- 
nance: P. W. Siebrand, Louie 
Block, Marguerite Stone, Paul 
Pesicka. Peter H. Siebrand, Mar- 
garet Hanna, William H. Saunders, 
hack Poster, George Redwood, Lee 
Ritter, LottiserBrown, Chick Lands - 
dowgey, Ralph Horstman, Ruby 
Freeman, Ann Horstman., Cem- 
etery: Don Hanna, Marguerite 
Stone. Harry Lucas, Harry L. Gor- 
don, Nora Lucas, Inge Siebrand 

(Continued on page 98) 
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FOR SALE 
1 SIX CAR BUG RIDE, 

delivered within 1,000 

miles of New York... $3,500.00 

12 WOODEN FERRIS WHEEL 

SEATS 600.00 
1 PINTO KIDDIE FERRIS 

WHEEL, cage type, corn 

Ode overhaul O painted 1,800.00 

FUNLAND RIDES. INC. 
94 -12 Francis Lewis Blvd. 

Bellaire 28. N. Y. 
Phone: Hollis 5 -5900 

1111, 

WANTED 
CONCESSIONAIRE AND ENTERTAIN- 

ERS FOR ST. PATRICK'S DAY CELE- 

BRATION, S H A M R O( K, TEXAS, 

MARCH 16. 
write: 

MR. BOB ROACH 
SHAMROCK, TEXAS, OR PHONE 789 -J 

$125.00 
CASH REWARD 

for location of 

BURT EWING 
iwilh the patch over one eye) 

years old. Animal roan and Mechanic 
tart wish eenson eras.' Clreus. 

For rewartl, call collcl. 

GEORGE TURNER 
Phone: Victor 3 -9888 

Oklahoma City, Okla. 

Strangest Attrac- 
tions on Earth 

Devil, Child, Wolf 
HOY. Ape 809, 

Head*. 
Shrunk 

Heads. alfor 
others. Send for 
render. 

TATE'S 
CURIOSITY SHOP 
Apache Juncli0n, 

Arixena 

FOR SALE 
TARtrin h r 

RAnan 
Writs for pekes. 

DELGARLAN 
AMUSEMENT CO. 

175+ N. Newland Ave., CTin; 55, 111, 
PhsM: M[rrlmK 7.2107 

MERRY -GO -ROUND 
Center Pole Sweeps, Comment. Scenery, 
Platform; new Top, new U -1 Dlumination 
power unit. 

S. B. RHODES 
1701 Harrison St. Amarillo, Texas 

MIDWAY CONFAB! 
Visiting American Midway Shows 

at a recent Kingsville, Tex., date 
were Bud Palmer, Lucky Wippler; 
Ginger Santoro, who is vacationing 
in the lower Rio Grande Valley; 
Kitty Kelly, Arthur Moss, Ginger 
and Sandra Patterson, Eula and 
Don Brashear, Jerome Wiley, Larry 
Nolan, Curley Clark and Bruce 
Williams, reports Walter L. 
Whitmer. 

M. E. W. Burr, Billy Bren, WEI- 
liam Jacques, Frenchy Doucett, 
Jack Langill, Justin Edgertson, 
John Legasse and Slim Dea," all of 
Playtime Amusement Company, are 
wintering in Tampa. Playtime is 
slated to open in late April in Man- 
chester, N. H. 

John Gallagan, veteran conces- 
sionaire, is reported on the mend 
at Baptist Hospital, Knoxville, 
where he has been confined for 
several weeks following surgery, 
Mrs. Gallagan reports that while 
his condition load been serious, he's 
over the hump and expects to be 
released from the hospital next 
week. 

Detroit Notes: Bob Morrison, 
Marvin Keys, Oscar Margolis and 
Pete Norman have left for Miami. 
... Fred Silver has left his novelty 
supply business and, accompanied 
by Mrs. Silver, is on a Caribbean 
cruise. Bill Green, who is cur- 
rently out of the Grace Hospital 
here after many weeks' confine- 
ment there, is due to retufn late 
in February for further surgery. 
During his first siege, he received 
blood from Roland Douglas, Earl 
Day and Paul Pitur. 

Bobby Cohn, West Coast Shows' 
general representative, has been 
promoted to lieutenant colonel in 
the Air Force Reserves. 

Earl Ingalls, ride operator, re- 
cently took delivery on a new Allen 
Herschel! Roadway Ride at his 
Coldwater, Mich., base.... Rides 
at the upcoming New Orleans 
Mardi Gras will be operated by 
Frank W. Peppers, Johnny Denton 
and Gem City Shows. Bobbie 
Cooper has leased a lot, and Russ 
Cooper will break in a new loca- 
tion, 

Jeff Harris, who has been doc- 
toring a torn cartilage in his right 
knee, left for a Florida vacation. 

. Mrs. Earl Miller, of C. A. Step- 
hens Shows, was visited by her 
aunt, Mrs, Annie Norton, at Jack- 
sonville, Fla... , Lou Clark, con- 
cessionaire on the Stephens front 
end, recently became engaged to 
Maxine Morey. 

BLUE GRASS SHOWS 
WANT FOR PINELLAS COUNTY FAIR AND HORSE SHOW, LARGO, FIA FEB. 25 TO 

MARCH 2; FOLLOWED BY FLORIDA FAIRS AT DE LAND AND EUSTIS. 

HELP: Foremen and Second Men on oli Major Rides. Carpenter with own hand 
tools for immediate placement fer season's work. 

CONCESSIONS: Hanky Panks and Prize- Every-Time Gomes of all kinds, Age i 
Soaks, Basketball, Hi- Striker, Photo Gallery, Bind Sales, etc. 

AH aire C. C. Groseurt6, Blue Grass Shows 
PLANT CITY, FLA., ALL THIS WEEK. PHONE: TAMPA, FLA., 749362. 

P.S.: We are now booking Shows and C dons for our regal pining 
at Owensboro, Ky., May 2, with our combined Carnival and Circus 

GEORGE CLYDE SMITH SHOWS 
Want Bingo, Custard, Ball Games, High Striker, Cork Gallery, Penny Pitch, Hoop -Le, 
Fish Pond, Duck Pond, Six Cals, Age and Scales, Photos, Pitch -Till- You -Win, Basket- 
ball. 
Want Side Show, Monkey Show. Snake Show, Girl Show. 
General Ride Help, Agents for office Hanky Panics will open In May. Alt repues: 

GEORGE CLYDE SMITH SHOWS 
P. O. BOX Sal CUMBERLAND, MARYLAND 

B Cr B COMBINED SHOWS 
OPRNIND APRIL 1 - ARMY PAYDAY 

Hocktag Conceutc,e and Shows that de of conflict. 
10 elaa'Iar FAIRS 

Winter Quarten open at Judsonta, Ark. 
Write: H, M. "ROOTS" OOTH, MGR. 

R/. 7, Bex 77, NN tri Ark. B UBBC Na/ í]a061 
B ODt6 IYNOHr tua. MEP. ROBERT "BUBBLEY' CHOATE JR., Afsl, Mer. 

1 1. I 
>:}' ;'f ! E ;.`...:...`....ç":.a 

50 CAR RAILROAD SHOW MOTORIZED 
BROADWAY AT YOUR DOOR 

WINTER QUARTERS OPENS SECOND WEEK IN MARCH 
NOW BOOKING FOR 1957 SEASON 

CONCESSIONS: Age G Scales, Photo, Novelties. Lang O Short RIDES Will book Scrambler. Round -Up, Twister, Rocket, 
Range Gallery, Class Pitch, Bear Pitch, Lamp Pitch. Will Octopus. two moss Kiddie Rides not conflicting, Live Pony 
sell "ex" on two high -class Palmistry Hanky Panics and high- Ride. Floyd Brink, get in touch. 
class Merchandise Concessions. HELP: Want Scenis Artist and Painter, Mechanic. Carpenter, 
SHOWS: Want feature Girl Show with or without equipment, Foremen and Second Man on all Rides, Canvas Man. Want 
Snake Shows, Unborn Show, Wildlife. Crime Show and Grind Man to take care of Towen and Searchlights. ALL HELP 
Show. WHO WORKED FOR US BEFORE GET IN TOUCH. 

All answer PRELL'S BROADWAY SHOWS 
e/O Miami Showmen's Association, 1799 N. W. 28th Street, Miami, Florida 

Joseph Prall, 1545 Unionport Road, Bronx, N. Y. 

HILL!S 
GREATER SNOWS 

o o O o O o O 0 o o o o o o o O 0 

o 

o 

O 

gl Mr yl` ^'It` nr- /IV s!` Tr +1t` 'nt` 7P MX, 'Ar '9r 'er ow. 

ANNOUNCES -FAIRS! FAIRS! FAIRS! AND CELEBRATIONS 
at Miles City, Mont., in lune, followed by Cando, N. D.; Rugby, H. D.; Rolla, N. D.; Boflineau, 

N. D.; Crosby, N. D.; Perham, Minn.; Duluth, Minn.; Glenwood, Minn.; Wadena, Minn.; North Dakota 

Hutchinson, Minn. Eastern New Mexico State Fair, Roswell; several more pending. 

FAIRS FROM THIRD WEEK IN JUNE TO OCTOBER 15 
CONCESSIONS: Want Hanky Panics of all kinds, no exclusive. SHOWS: Want Fun Houle, Snake Show, Ceek S 

HELP: Want Foremen for the foliowinR Rides: Rock -o- Plana, Tin -a- Whirl, Flying Scooter, Dodgem. Second M 
Plane, Merry-Co- Round, Twin Ferris Wheels, Octopus. Also 8 Men for Kiddie Rides and Light Towers. 

Show opens in Carlsbad, N. M., last week in March. Followed by Roswell. N. M., big Air Base payday first 
Finest Spring Routa in the West, with 1 Air and Army Baso paydays. 

ALL REPLIES TO: H. P. HILL, MGR., HARLINGEN, TEXAS (all Harlingen, Texas, Mobile Operator, 

S 

N. D.; Flaxton, 

State Fair, forgo; 

Show, Wildlife. 
Men for Roll -o- 

week In April. 

Wl 3.3175 

JAM E S 

Sií®14'S 
WANT - NEW MTRACTIONS - SHOWS - RIDES - WANT 

RIDES 
FOR 
SALE 

FOR OUR STELLAR 1957 ROUTE 

4 No. 5 ELI FERRIS WHEELS 
LOOPER, SKY FIGHTER, LITTLE DIPPER, 

BOAT RIDE, ROADMASTER, BIG ENGINE TRAIN. 
All Rides in Operation at Central Florida Fair, Orlando, Feb. 15 -23 

Wire-- -Phones 'Write: JAMES E. STRATES, Orlando. Fla. 

FOR THE BEST AND FASTEST SERVICE 

ON ANY KIND OF SHOW PRINTING 

TELEPHONE PROMOTIONS, 
U. P. C., TICKETS OR LARGE 

OUTDOQR POSTERS. 

WE PRINT IT 
WITH SHOWMANSHIP 

NATIONAL SHOW 

24,11: PRINTERS, Inc. V,ter 
Da; ENGRAVERS- Nil. 

Ph,. DESIGNERS Phon, 

TU TU 

6-2030 TOCCOA, GA, 6.3B3I 

FOR SALE 
or will place rn Park per 1957 Season. 
90.f1. Tterry- Go-ROUnd (Allan HerachelU 

id tranepor5Mien. Lade on one lao- 
ciel bull( fell: Sun Shine Chow 
Train and Knd Auto Ride end traoo 
tonton: Bll -5 Ferris Wheel and tram 
pportillon; Hot wagon with 50 kw. 7300 
Junctiormer, alw Ground teeble and 

or Boxes. complete or aape- 
rate, for cash only. la reason for 

ter,Equipment stored In the South. 
wrlee to 

ALBERT BARKER 
2550 Boyd Ave. Indianapolis, Ind. 

WANT TO BOOK, 

BUY OR LEASE 
A Tilt .A-Whirl or Octopus or what have 

you in Maier Rides. 

ORANGE EMPIRE SHOWS 
7006 g. BIdw)n Ave. Arcadia, Calif. 

Phones Miners. 22046 

OUR THANKS AND DEEP APPRECIATION 

To Our Friends Everywhere for the Many Messages of 

Condolence and Beautiful Floral Offerings on the 

Passing of Our Beloved 

GLADYS 
JERRY AND DANNY MACKEY 
W. L. MEREDITH AND FAMILY 

HARRY BURKE SHOWS 
NOW BOOKING FOR 1957 

Want legitimate Stock Concessions rwt conflicting with what we have. Especially 
want Lon` and Short Range, tousling Alley, Cork Gallery, Punk Rack. Age and 
Scales, Milk Bottles, etc. Want Hats and Novelties for LUTCHER, LA., Spring Fair, 
May 3 -6. Bill Sells wants capable Ride Help who can drive semis. Have good 
offer for Eleetrielan. Will book well- framed Show for Committee money. Agents 
for Stock Stour, gat In touch. Opening early In April and continuing to ploy our 
regular route with bona fide Fairs and Celebrations. Address replies: 

MRS. IDA FERGUSON, BOX 42S, AMITE, LA. 

1 Re11 . 
1.l0 
1.so 

S Rollt 
10 Rall: x.71 
71 Rolls t..1S 
t0 Roll: 01.00 
700 Relh x1.00 

ROLLS 7,000 IIACH 
Double coupons 

Deuble Prices 
Ne C.O.D. ONan 

llxe: aln.la TM.s lx7 

TICKETS 
of every description 

Wheel fickela tarried In 

stock for immediate ahl 
orant. 

THE TOLEDO TICKET CO. 
Toldo 12, Ohle 

SPECIAL PRINTED F 

r Cash With Order Pelee 

x 6 7.000 
7.ae 
0.70 S 

10.10 
16.00 °_ 

5100 
175:00 
7x0.00 

000 
b, 
I,o0o 

B e,000 
to,eo0 
so,lao 

100,000 

1,a00,,000 000000 
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JOHNNY T. TINSLEY SHOWS 
"America's Most Modern Midway" 

"THE EAST'S LARGEST PRODUCER OF COMMUNITY FAIRS" 

WANT FOR THE 1951 SEASON WANT 
OPENING MARCH 30- GREENVILLE TEXTILE FAIR 

FOLLOWED BY EARLY SPRING FAIRS AND CELEBRATIONS WITH A CHOICE 
FALL ROUTE OF 18 COUNTY FAIRS STARTING JULY 15 IN TENNESSEE 

RIDES FIGHTER, TRAIN, 
PONIES, SCOOTER. OLD MILL, FUN HOUSE, SKY 

SHOWSTEN- IN-ONE, ILLUSION, ANIMAL. FAT SHOW, WILDLIFE, ME. SHOWS CHANICAL, MONKEY CIRCUS. 

CONCESSIONS PALM ISTRYDARCADE °ACEOAND WFCCHTS CUSTARD, 
SHORT RANCE, NOVELTIES, CLASS AND BEAR PITCHES. HOOP -LA. DERBY RACER. 
PONDS. 

FOREMEN FOR MERRY -CO- ROUND, CATERPILLAR. ROCK O- PLANE, HELP FLY -O- PLANE, SECOND MEN ON ALL RIDES WHO DRIVE. WANT 
OPERATORS FOR REVUE. MINSTREL SHOW. SNAKE SHOW ICENE KICHT. JO -ANN, 
PEDRERO, RACCA, CONTACT,. PLACE ELEPHANT FOR FREE ACT, ALSO USE AS 
RIDE, STREET FAIRS, ETC. 

MOTORDROME FOR SALE: COMPLETE, CYCLES, TOP AND ALL, OR WILL CONSIDER 
COOD SOBER OPERATOR FOR SEASON. REASONABLE PRICE OR COOD PROPOSITION. 

All Moil, Wires or Phone Colts to 

JOHNNY T. TINSLEY TED WOODWARD 
OWNER GEN. REPRESENTATIVE 

1205 New Buncombe Rd., Greenville, S. C. (Phone: 3 -5177) 

FIRST CALL -LONG SEASON OF 33 WEEKS -FIRST CALL 

SAN BERNARDINO g 
E 42nd NATIONAL ORANGE SHOW 

0 

CALIFORNIA'S FIRST BIG FAIR 
9 MARCH 14 TO 24, 1957, 11 -BIG DAYS & NIGHTS -11 0 

Uptown location -plenty FREE parking -300,000 Attendance. I 
NOW BOOKING SHOWS AND CONCESSIONS / / ROY SHEPHERD WANTS Rid Supt., Electrician, Truck and Ride Mechanic, l A 

/Ride Foramen, Ticket Sellers, Truck and Semi Driven, also useful Carnival I 
Help in all departments, 

A CRAFTS HAS FOR SALE: ORB ee., " Mang.s" Whip, one nfgel Ride, new I 

O 
Tent: one _S Eli Wheel, en. TiII- aWhirl. All rides In A1 eendiBion. 

WRITE, WIRE OR PHONE I 
CRAFTS 20 RIG SHOWS. INC. / 

7203 Bellaire Avenue, North Hollywood, Calif. Phone: Poplar 50909 or 50320 / 

WOLFE AMUSEMENT COMPANY 
Now Booking Shows and Concessions for Season Opening Early April 
12 BONA FIDE FAIRS BOOKED. NONE PENDING. 

Spring Route of Industrial Towns, Including Bassett, Va., Celebration Downtown 
WANT WANT 

BROWS -Side Show, Fun House, Monkey Show, Wildlife or any good Grind Shows. Reasonable percentage, Florence Porter, write. Want While Girl Show with or with- out own egWOmenl. 3Lve Oulfll will turn o er to reroWd le Operator with Iwo er Ron 
on 

Must Aare own P.A. Alro wantvgood Colored Girl Spow. You up win Roar on our route. 
RIDES-Witt book set of Kiddie Rider for the Good proposition. WIIt atro book TVs, o 

Foremen 
or any Bide not eonnlcllna. H[a.P -Want Foremen for MerryCo-Go Ferris Wheel. Chalrplane. Menlo handle Xlddl. Wh1D. tai bonus and percenage to competent, sober Men. RIDE HRLP n .II Rider Including Octopus; must drlre acmU. ÁL50 \VANT Fdacfrlclap and He1D le all gaiNTsents. 

Custard, 
All open. SNI "X" Popcorn and Candy ands. Want Snow, Flow, Bel Gamer, 

Striker. 
Jewelry, Duck and Fish Panda. PltchTillWin Short Darn, Hoopla, R4h Striker, Glare Pitch, Bear Ping Penny Pitch, Long and Short Pan Cate, 

kinds. 
Montag, Age and Scales, String Game, Cigarette Celery, Hanky pall thee. Some Percentage open V you have flanks, Panka. Will book Mitt Camp. Want Ranl, Pin Stott, other game.. 

All replies BEN WOLFE, Owner- Manager, Landrum, South Carolina 

AMUSEMENTS OF AMERICA 
6TH ANNUAL HOME SHOW AND 1ST MARDI GRAS 

HIALEAH, FLA., FEB. 26.MARCH S. FREE GATE -FREE GATE. 
"QUEEN CONTEST " -MARDI GRAS PARADE -B DAYS a NITES -] BIG KID DAYS, 
Can place Concessions of all kMds- Ets-.Drinks -1 or 2 more Rides, net conflictlnE- 

AnV coed GNnd Snow. Drome,or 
SD,000 -- ATTENDANCE LAST YEAR -50,000. 

Address: JOHN VIVONA, 9674 1mh Ave., N.W., Miami, Fla. Piara . -SW. 

SUNSET AMUSEMENT COMPANY 
EXCLUSIVE CONCESSIONS OPEN Age arks Weight. Photos. Long Range, Foot Longs, Parakeet. Class and Lamp Pitches. OTHER CONCESSIONS OPEN -Punk Rack, Milk Bottles, Coke Bottles, Whiskey Bottles, Cork and Short Range, Basketball, Darts, Strings, Fish and Pitch - Till -You -Win, other Hanky Panks. John T. Hutchens wants Inside Man, Working Acts and useful People for Side Show. 

Address: P. O. BOX 2S. CORAL CABLES. FLA. 

CHICAGOLAND FAIR 
June 28 -July 14- 500,000 Attendance 

WANTEO- Kiddieland Rides for Chicagoland Fair on Navy Pier. WERE to rent Rides with Operators. Interested in Merry-Co- Round, Ferris Wheel, Tilt -a- Whirl, Miniature Train. etc. Maximum space 20.000 sq. ft. Anticipated audience -half million people. Contact GERAGHTY, Chicago Association of Commerce, 1 North La Salle St., Chicago. 
Franklin 2 -7700. 

W. A. THOMAS SHOWS 
Want Stock Concessions for Nebraska's finest route of Fairs and Celebrations, 
including Fremont 4.H Fair, Grand Island, Lexington, Beatrice Centennial; Logan, 
Iowa, July 4, and many other outstanding Fairs and Celebrations. Can use 
Photo, Parakeet and other Concessions. No flats or gyps. For Sale or Trade - 
Rubber -Tir. Train. Address: Belgrade, Nubr. 

when answering ads . . e 

SAY YOU SAW IT IN THE BILLBOARD ! 

DALLAS FEMS: 

Ladies' Gowns Sparkle 
At Texas Club Ball 

DALLAS -The Peacock Terrace 
of the Baker Hotel here was tlse 
scene of the annual dance of the 
Texas Showmen's Club Thursday 
flight, February 7. 

It was the fourth anneal dance 
given by the club, who's officers 
are E. B. (Blackie) Fain, president; 

Archie Hensley, first vice- president; 
Hattie Longchart, second vice-pres- 
ident; Jack Stewart, third vice - 
president; Jackie Htffhines, sec- 
retary; Louisa Hickman, treasurer, 
and Bernice Faits, chaplain. Helen 
Schafer is sunshine chairman. 

The beautiful gowns of the 
ladies helped make the evening 
a success. Helen Schafer wore a 
gown of black net with rows of 
tiny ruffles adorning the skirt and 
was outshone only by her three 
charming daughters, Jean in bouf- 
fant pink nylon net, Jeanette in 
pale blue nylon net and Janice in 
white net. Hattie Mae McFarland 
was charming in a Carnegie gown 
of ice-blue crepe with solid sequin 
bodice; Mrs, Don Franklin in grey 
pure silk sheath, and Virginia Mac- 
Cillivary in a cocktail gown of 
French grey. 

Bernice Fain wore an imported 
gown of Mexican cloth with sequin 
trim; Jackie Huffhines chose a 
Mexican import also of multi -colors 
with beaded and sequin trim; 
Hattie Longchart appeared in a 
dinner gown of chiffon and net 
with huge puff sleeves. 

20th Century 

Sets Staff, 

Fair Route 
DALLAS -Fair route and per- 

sonnel of 20th Century Shows has 
been almost completed, E. D. Mc- 
Crary, co- owner, announced here 
at the Texas fair meeting last week- 
McCrary was accompanied here by 
Mrs. McCrary and Mrs, Jack Ray 
Lindsey, co- owner of the show. 

Mrs. Lindsey, widow of the late 
partner in the organization, will 
retain her partnership and will 
travel with it as much as her family 
requirements will permit. McCrary 
will be general manager and Dean 
'Jorgenson, formerly with Jack Roy 
Lindsey Concessions, will be as- 
sistant manager. Frank Caskins is 
general agent; Brownie Miller. 
business manager; Al Helminski, 
lot superintendent, and Mrs. Velma 
McCrary, office secretary. 

Shaw opens its season April 27 
at Buccaneer Days. Corpus Christi, 
Tex, It will play the 24 -day Okla- 
homa Semi -Centennial Celebration 
at Oklahoma City, June 14 -July 7. 
Fairs on the mute include those at 
Detroit Lakes, Minn.; Grand Forks, 
N. D.; Fairmount, Minn.; Mason 
City, Ia.; Owatonna, Minn.; Monti - 
cello, Ia.; Marshfield, Wis.; Pine 
Bluff, Ark.; Texarkana, Tex.; Fort 
Smith, Ark., and Waco, Tex. 

Lindle Inks 
8 III. Dates 

BEARDSTO\VN, Ill. - Lindle 
Shows, a new organization owned 
and managed by Jack Lindle, 
signed three Illinois celebrations 
and five fairs at the recent State 
convention in Springfield. 

Lindle reported signing with 
fairs at Odel, Petersburg, Pana, 
Beardstown and Flora. Also cen- 
tennials at Ashland and Creenview 
and the July 4 event at Mount 
Vernon. Fairs in Iowa and Indiana 
will also be played by the show. 

Sparkling in an ice-blue lame 
cocktail- length gown was Madeline 
Chambers, and Cassie Elders chose 
a Renoir gown of pure black silk. 
Mary Leugers was charming in a 

brown print cocktail dress with 
matching accessories. Jean Ryan 
chose a multi- colored brocaded 
velvet gown by Schiaperreli. 

Representing the Lone Star 
Showmen's Club were Martha 
Moss in an Eisenberg gown of 
black satin with decolette -V neck- 
line and draped skirt with rhine- 
stone accessories; Margaret Pugh 
in a winter white faille ballerina 
length with gold trim; Grace Tin- 
der in a grey ana pink cocktail suit 
with grey accessories; Pearl Vaught 
in a charming dinner gown of 
green and pink silk; Inez Carroll 
ill a Jean Paton gown of slipper 
satin in soft beige with irridescent 
accessories; Lois Crangle in a beige 
lace cocktail gown, sheath type, 
witli interesting bodice detail; Katie 
Little came in a navy blue lace 
cocktail dress with matching jacket 
set off by a white orchid; June 
Reynolds chose black taffeta with 
sequin trim and an irridescent se- 
quin cocktail hat; Betty Harris 
wore a pale -blue gown of taffeta 
with full skirt and draped bodice. 

Jule Conner chose a Nettie 
Rosenstein gown of black crepe, 
very svelte cocktail length; Millie 
Iiudspeth was chic in a pure silk 
gown by Howard Greer; Mable 
\Velshman chose a black cocktail 
gown of crepe with rhinestone 
trim; Ida Smith wore a gown by 
Rosenberg of black faille with full 
skirt; Ruth -Young chose black chif- 
fon with lace bodice and draped 
skirt. Francis Palmer came in an i- 
ridescent nylon gown, and her two 
daughters, Dade and Claudia, were 
identical in brown and beige, full- 
skirted party dresses. Mrs. Roy 
Cray chose a brown crepe cock- 
tail dress with rhinestone acces- 
sories- 

Wears Black Lace 
Gracing some of the other tables 

were Ruth Halt in black lace and 
crepe with square neckline, Ruth 
Stewart in taupe lace with nylon 
full skirt, Margaret Sandell in 
beautiful blue brocade, cocktail 
length; Elizabeth Van de Putte in 
a black moire cocktail snit with 
velvet trim, Evelyh Herald in 
a gorgeous flame- colored gown, 
Francis Hudnall in a navy Basanti, 
Maude Butler in black silk faille, 
Doris Foster in a charming blue 
cocktail suit by Renoir; Joanne 
Raglund in a Nettie Rosenstein 
gown of beige crepe. Norma Jean 
Talkington wore black crepe with 
rhinestone and black sequin jacket, 
Nancy Stahlings, irridescent green 
and nylon taffeta. 

A cocktail party was given in 
the club's 111th floor suite Friday 
afternoon and featured a buffet 
with a centerpiece of carved ice in 
which were frozen flowers. Jackie 
Huffhines presided at the table. A 
drawing was held for two door 
prizes, an electric skillet, *on by 
Callie Benno, and a case of Mag- 
nolia oil, won by Marie Emola. 

WANTED 

GIRLS 
Dancers Waitresses 

Novelty Acts 
Good pay 

TOMMY THOMAS 
Club Mandl Graf, 9] Duval St, 

Key Wmt, Florida 
Phono: Cypress 6.9147 alter 9 P.M. 

McKENNA 
RIDES 

NOW BONING FOR STRONG ROUTE 

OF FAIRS AND CENTENNIALS 
Want Shows. Animal, Class House, etc, 
Concessions, Stock Concessions. "X" on 
Novelties, Age and Weight. Also can 
place Pitchman of all kinds: Root Beer. 
Snow Cone, etc. Will book any Malay 
Ride which does not conflict. Address 
correspondence to 

H. IRIeKENNA 
laos PhilIDpen St. Manitowoc, Wit. 

WANTED 
TOR SOUTHERN STATES SHOWS 

TO JOIN AT ONCE FOR LONG SEASON 
IN FLORIDA AND GEORGIA 

Cattail Ride Men In all depa rtmenla, thole who drive semi . have .did Ileenw even preference. We 'an pow booking le {Itlmale Concertons for la 
FbCk Nan o;'lna Ha 

ará1lh 
food. dM. to fo 

AR TA. SALB: M.T. Streamline 14án, 1n 
perfect conalUOn, cede paint; neat 

Ali. 
cash takes It; have lots of extra All anewere to 

JOHN B. DAVIS 
Rt. 1, Box 1016 Tampa, Fla. 

THANK l'OE 
W. F. (Bill) NcNINN 
Graba Mug Operator, for your Chev 

rolar semitrailer outfit purchase, 
"Save Money With Johnny" 

JOHNNY CANOLF 
$661 N.W. IBM St. Miami, Fla. 

Phone: Miami, Plata 10206 

SEARCHLIGHTS 
Sr w Sperry and G.x. ch 
Searchllghls, a11I1 crated, located Albany, 
Chlea[o or St. ouis, wlth tires atM 
complete aparc Dante box. N00. Bond 
new GComplete sun antes, 18.5 
s600. Complete Burner Heads, n 
act. Also .veer {pod buys In ellghlly 
used egWpmerti 

3. PII,F. 
i25 Be<kar Road Olrnvlew, 111. 

Glenview 412b er Mulberry S -]SID 

GIRL SHOW FOR SALE 
54.ft. panel from n 26.ft. seat. PA 1s, alost ew YOxaO top, e< la. elates; 
rcmaay tó go. i1.6so. w wzi rll 
Tractor, In sapa akape. SLow 62.200. OW 
cored fn Fort Worth, Texas. Also SGn. 

Grind Show Front, i30. Detalh on 
request. 

NIKE. MILLER 
]I6 Shawnee Drive Loulsvilla, Ky. 

WANT 
Carpenter d Builder ,V hand tools for Leueeaiite placement. Must nand 
ebow .xperl Alb Seente Arttal and 
Pechar to Join now. Want 

for Mechanic with took Join now ter all 
kasnn s work. Replies to 

H. B. ROSEN 
lany. Ga. 

Winter Quarters: Sylvester Rd. 
phone: Ne mlock ] -7]71. 

FOR SALE 

DROME TRICK MOTOR 
Perfect alignment. 1.Ine Ilke new. 

New circa 

LES EVANS 
1110 E1 Camino Real Millbrae, Cell, 

AUTO RIDE FOR SALE Iar Allan Iferw hell. re"14'ai and 
Pa plea, say operate. n 

"' 
Platform ana Top text )'ear, !8:9.00. e 

For lease Ihix ee - KnirIVI ll Blue capo +d 2orar nlo wa sala 
811,1. W 11.t,1.UNS 

P. O. Box Sl. Nashville, Tenn. 

FOR SALE 
Beautiful Parker 36.foot Merry.Go- 
Round, metal horses. fluorescent light- 
Ins: Woke and runs like new. 

ARROWHEAD AMUSEMENT COMPANY 
96115 Ramsey Scree Duluth, Minn. 

FOR SALE 

COMPLETE CARNIVAL 
7th !ale i."!gtn8 Iwena Falca and 

Celebrali ulne Rides C.tiowll+r 
12,..100:. Generator Set. Light Towers, 
Ter. 

red 41 and Ground Cable, Trae. ton and 7 Write 
BOX 7M 

Ohio 
and 

Cincinnati tt, Ohle 

FOR SALE 
35 R. LIVING TRAILER 

Brand new, 2 bed room, fully fur - nñd. Price 92,695.110. 

"Sove Money With Johnny" 
JOHNNY CANOE! 

8861 N.W, lath Ave. Miami, Fla, 
Phone: Miami, Piara 1 -0206 

All Ike mews el you Industry 
every week le The BIIlbeerd .. . 

..pyrightcd mate 

www.americanradiohistory.com

www.americanradiohistory.com
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Midway, Show Reps 'Wolfe Sets 

Converge at Texas Meet Va., S.C., Fairs 
DALLAS - Representatives of 

carnivals, grandstand attractions 
and fair supply firms turned out in 
what ,night well be called record 
members at the annual meeting of 
the Texas Association of Fairs and 
Expositions here last week. 

In attendance were E. O. Stacey, 
Afllsic Corporation of America; 
George B. Flint. Billy Senior, 
Bannes-Carruthers Theatrical Enter- 
prises; Ernie Young, CAC -Hamid; 
Ant Swenson, Swenson Thrillcade; 
Ben Truer, Harry Peebles, Trues- 
Peebles Enterprises; Jimmy Hetzer, 
Hetzer Theatrical Enterprises; Fred 
Herrin Jr., Cen Durham, Para- 
monist Fireworks Co.; Norman V. 
Burnett, Burnett Fireworks Co.; N. 
Barney Harris, Harris Booking 
Agency; Bernie Cohen, B. Palmer 
Sales Co.; Roy Childress, Childress 
Canvas . Co.; Ernie Campbell, - 
Campbell Tent At Awning Co.; Mr. 
and Mrs. Ed Mahaffey, Mahaffey 
Bros. Teint & Awning Co.; Mr. and 
Mrs. Don Franklin, Don Franklin 
Shows. 

Mr. and Mrs. Bob Hammond, 
Bob Hammond Shows; Mr. and 
Mrs. E. D. McCrary, Mrs. Jack Ray 
Lindsey, Mr. and Mrs. Frank Cas 
lins, Mr..and Mrs. Brownie Miller 
Claude Bentlay, 20th Century 
Shows; Henry Van de Putte, Na 
ti/nnal Decorators; Mr. and Mrs 
W. B. (larbin, Harbin Decorating 
Co.; Cil Gray, Gil Gray Circus 
Bill Atterburv, Atterbury=Hornbeck 
Enterprises; Bill O'Dell, Continen 
tal Supply Co.; C. A. (Curley 
Vernon, United Exposition Shows 

Fred C. Bogle, F. C. Bogle 
Shows; Frank Haines, Bill Hame. 
Shows; Jack Ruback, Albert 
Wright. Alamo Exposition Shows 
Jack Perry, Calveston Pleasure Pie 
CA.; Simms, and Inez Carroll, Sie 
brand Bros.' Circus and Carnival 

FOR SALE 
ie56 Allan Herschel' Roller Castle, used 
only S neck., like new. Allan Her,Rhell 
lOcar Auto Ride, alreamllned aluminum 

[+reamllner G.12 Train, conplele. 
7511 Drlra Asaembl >. complete. 

J. J. FREDERICK 
7263 Newton St. Detroit I1, Mich. 

FOR S.ILE 
1955 G. M. C. TRACTORS 

Not aced until 1956. Fully equip pad. 
Good tires. Ezt.s ,oed <ar< h.s been 
tekan of this equipment. Full price 

,313.10. 
"save Money With Johnny" 

JOHNNY CANOLE 
iftl NW. lath Ave. Miami, Fla. 

Phone: Miami, Piara 1.0206 

WANTED 
Custard, 4atlgel workers, Coil Demon. 

,1 r.tor, and N «ale worker,. 

15th Annual Florida Tomato Festival 
MARCH 7e9 

H. H. (Bill) S!ophel. 
P. O. nos 311, Ruskin, Fla. 

WANT 
Three or tour cool Rldet for Deluxe 
DHve.ln Theatre. totaled neat taras 
Army peal. Operate day and Man.- 
seven days a week. [baton Narts about 
April 1, ender[ October or Novembar.' 
PIen1Y apaq roe ballera. Operators 
moat be aotxr and relLble. 

BOX D-271 
uo TM BHlboard, 21ae affnon Sf. 

elne{nnNl 2:, ONO. 

Frank Sharp, John J. Wills, Regalia 
Manufacturing Co.; E. Paul Jones, 
Dallas Cift Show Exposition Co.; 
Harold Braucht, Robert (Bob) Cur- 
ran, Colorcraft Poster Co.; Ted 
Webb, Webb's Concessions; Sam 
Solomon, Solomon Showmen's In- 
surance Agency; W. Ralph Wilker- 
son, Haas - \Vohlherg - Wilkerson 
Insurance Co.; Mr. and Mrs. W. 
A. Schafer, Jeanie, Janie and Jean. 
ette Schafer. Jess Wrigley, Archie 
Hensley, Ralph Schafer's Just for 
Fun Shows; Mr. and Mrs. Joe 
Murphy, Mr. and Mrs. Jack Lind- 
sey, Mrs. Margaret Pugh, John 
Oblock, Murphy - Pugh - Lindsey 
Rides and Concessions; Mr, and 
Mrs. Charles (Chuck) Moss, Mr. 
and Mrs. Robert (Bob) Harris, Moss 
Concessions; AIr. and Mrs. L. C. 
Reynolds, Reynolds Enterprises; 
Floyd Vincent, Vincent Mobile 
Homes Co.; William C. and Cecil 
Catlett, Catlett Greater Shows; 
Miles Bennett, Bennett News Agen- 
cy; H. M. (Boots) Booth, B. & B. 
Combined Shows; Mr. and Mrs. 
Tobe McFarland, Stewart Sc. Stev- 
enson Co.; Sheriff \Vili W. \Aatson, 
Hardin -Simmons Cowboy Band; 
Arizona Dave, Arizona Dave & 
Comanche Sun Attraction; Roy 
Jones, Pepsi -Cola Co.; C. S. (Bus- 
ter) Thompson. Thompson Conces- 
sions; Jesse V. Seay, Five -Star Con- 
cession Co.; Toby Young, Young 
Concessions; Paul Ward, Paul 
Ward Concessions; Sam Knox, 
Knox Concessions Co.; Ben (Lefty) 
Block and Maxine Friedman, B -F 
Concessions. 

NERE! LOOK! LISTEN! 
Mr. Concessionaire., get our new round 
...We P.C. Blocks. They will make you 
big money. Made with colors or num. 
bera Pocket she with Nos. only 35.00 a 

lcS also afr aprices round 
Send tedv o folder and 

of larger Block. and other games. 

WILLIAMS NOVELTY CO. 
557 R. alth St. Chicago 37, 111. 

Mr. and Mrs. Tommie Tidwell, 
T. J. Tidwell Modern Midway; 
Roland Smith, Smith Amusement 
Co.; Mr. and Mrs. Charles Rag- 
land, Uncle Charlie's Rides; Mrs. 
Hattie Longchart, Mr. and Mrs. 
Elton J. Rasure, Longchart Rides 
and Concessions; Mr. and Mrs. 
E. B. (Blackie) rain, Bernie's Food 
Concessions; Pat Templeton. Tem- 
pleton Mfg. & Dist. Co.; Mr. and 
Mrs: J. L. (Tex) Chambers, Cham- 
bers Concessions; C. W. (Chick) 
Franklin, Art Harris, Mr. and Mrs. 
Harold Inglish, Mr. and Mrs. Jack 
Lane. Mrs. Katie Little, Mrs. 
\table Welshman. Mr. and Mrs. 
Pilcy Hickman, Charlie and Kath- 
erine Elder, Herman and Francis 
Palmer, Mrs. Pearl Vaught, Grace 
Tinder. Ida Smith, John Poole, 
Herb Moore, Ethel Miller, Al Hel- 

: minski, J. S. Panther, Ed Schofield, 
George L. Smith, Mrs. Bess Gray, 
Mrs. Ruth Cray Young. Mrs. 
Buddy Ryan, C. C. Jett, Marvin 
Jordan, Dora Aderinolt, Charles G. 
Osteen, G. E. Moon Jr.; Walter 
and Mary Len gers, Jim Dowling, 
Earl Malone, Fred W. Green. 

Agnes Creen, Bill and Bobby 
McCaugh, Herb and (.ois Crangle, 
Jewel Connors, Mr. and ,Mrs. R. 
Gamble. Mr. and Mrs. Lee i ardell, 
Art Baker, Floyd Wheeler, Ben 
Gross, Lillian Schofield, Mrs. J. O. 
and Jeannine Tipton, Marie Carter, 
Mr. and Mrs. Fred \V. Hudspeth, 
Dorothy George, Lera Ludwick, 
Fred Cottenire, M. J. Dillon, Ligon 
Smith, Emma Francois, Bonnie 
Chamberlain, Jack Wilson, Peggy 
Iles, Hattie Moore. Mr. and Mrs. 
Fred Clark, L. W. Ray, C. L. 
Pearson, Ethel Miller, Tommy and 
Ann Lane, Thomas Melody, Leta 
Hughes, Marie Adkins, W. H. Mul- 
voy. A. Hirsch, Paul E. Rollins, 
Willie Wendt, Gladys Riddle. Clara 
Thompsan, Virginia MacGilliway, 
Charles Halbrook, Clenie Clen- 
enen, Fay Kirkwood, Dalton Watt - 
ner, Jimmie Swindle, Carl Malone, 
Ben Ritterskamp, Louis Jackson, 
Nelson McElroy, J. C. Phillips Jr.; 
Jack Morris, Jimmy Smith, Dee 
Dee Palmer, Bennie C. Dopson, 
Tina Dopson, Alfred Crocker, 
George T. Camp, Lee Moss, Tom 
and Judy Briggs, Edna Hacker, 
Mary Elleln Lieberman, Mr. and 
Mrs. Art Frazier, Mabel Mc- 
\Vorter, Lucille Delaporte, Norma 
Talkington, Erin Cochen and 
Aleyne Morency. 

WANTED AT ONCE 
Sober Truk and Ride Mechanic with 
own tools, Slbw Electrician. Show opens 
Friday, March 29. For Sale- Spitfire and 
ffanSpOrlafion. 

F. C. ROCI.E SHOWS 
ARMA, KANSAS 

SAVE MORE MONEY - 
MAKE MORE MONEY 

lnbkrbi to TM tiliboard TODASI 

LANDRUM, S. C. -With five 
fairs signed in South Carolina and 
three in Virginia, Wolfe Amuse- 
ment Company has completed its 
(basic route of annuals for 1957. 
Ben Wolfe, owner, announced. 
Fairs inked in Virginia are at Mar- 
tinsville, Weinvood and Tasl ?y. 
Those in South Carolina are at 
Florence, Dillon, Pageland, Kings- 
tree and Easley. 

Major early date to be played is 
the Bassett (Va.) Spring Celebra- 
tion. Show will open early in April 
with 8 rides, 5 shows and close to 
30 concessions, Work in quarters 
is going along at a good pace, althu 
outdoor work has been held up by 
the weather. Rides and trucks are 
being overhauled and several new 
show fronts are being constructed. 
Two tractors have been added to 
the fleet. 

Mike and Mary Ann Lucas, cook. 
house ops, are wintering in Miami. 
C. Y. Clifford, floss, is resting in 
Ohio. Jimmy Shipman has built a 
new kid ride at his Royston, Ca.. 
home. 

Tivoli Wraps 
Up Fair Route 

JOPLIN, Mo. --Mr. and Mrs. 
H. V. Petersen, owners of Tivoli 
Exposition Shows, are back at 
their winter home here after a 
booking trip t li a t practically 
wrapped op its fair route for tliis 
year. 

Petersen reports that he lias 
added four fairs in Illinois and 
two additional ones in Louisiana. 
Show opens March 1 in Louisiana 
and will also tour Mississippi, Ar- 
kansas and Illinois. Frank Spina 
has been named concessions man- 
ager. Carl Anstead is general 
agent and billposter; Bill Schaefer, 
ride superintendent, and Ralph 
Sheetz electrician. 

Teichner to Frame 
Heth Minstrel Show; 
Twister Booked 

NORTH BIRMINGHAM, Ala. 
-Charlie Teichner, who pr -dunces 
the ministrel show on the Olson 
Shows, will frame a similar unit 
for the Heth Shows, Al Kunz, 
manager, announced. S. H. ')udiey, 
former manager of the Silas Creen 
Show, will manage and direct the 
unit. 

Lou Barber, lot man fon the 01. 
son Shows last year, will perform 
the some chores under the Lleth 
banner this year, Kunz said. Barber 
is already supervising construction 
of a new Girl Show front in quar 
ters here. Five new light towers 
are also being built. 

The show recently closed with 
Floyd and Baxter to operate their 
Twister on the show this season. 
C. A. Coree, owner of the show 
bearing his name, recently closed 
to put five kiddie rides in the 
Iietln line -up. Included will be a 
Merry - Go - Round, Tubs -of -Firm, 
Ferris Wheel and Twin Autos. 
These, along with the showowned 
rides, will give the kid spot 10 
devices. The moppet area will 
have its own light towers. 

WITH THE LADIES: 

Lone Star Ball Marked 
By Outstanding Gowns 

DALLAS -The eves of Texas 
were focused ois the ladies at the 
first annual banquet and ball of 
the Lone Star Showmen's Club, 
Wednesday evening (8) in the 
Crystal Ballroom of the Baker 
Hotel here. 

Grading the dais was President 
Katie Little in a Jean Patou gown 
of fuchia nylons net, with full skirt 
of tinny muffles, floor -length and 
with draped bodice., Chaplain Jule 
Conner was lovely in a black 
sheath with square neckline, ans 

unusual draped back. rhinestone 
accessories and long black evening 
gloves. 

Second Vice -President Betty 
Harris was in a Renoir gown of 
salmon colored lace and nylon net, 
strapless with full -foor length 
skirt. Corresponding Secretary 
Bobbie McGoughs blond hair 
was highlighted by a Howard 
Creer gown of lemon yellow nylon 
net, full skirted with interesting 
back ruffle effect. 

Margaret Pugh, first president 
and Club Mother looked lovely in 
an ice-blue quilted satin, ballerina 
length gown by Lili Dache. The 
party chairman, Martha Moss, was 
her usual attractive self in a 
Schiaperelli of !Slue taffeta with 
full ballerina length skirt and 
decolette lace bodice with match- 
ing accessories. 

Regina, Sask., 
Eases Fee Set -Up 

REGINA. Sask.,-City council 
has amended the licensing bylaw to 
put carnivals in a category separate 
from circuses, thus reducing the 
daily tab. The license fee now is 
$100 for the first day and $50 for 
each successive day. 

The matter was raised when the 
Regina branch of the Canadian 
Legion petitioned the council for 
a reduction so that) P. (Jimmy) 
Sullivan's World's Finest Shows 
might play the city this summer. 

Sullivan's show bypassed the 
city last year, mainly because of 
the license fee, Legion delegates 
said. The carnival was in the $200 
a day license bracket, and if it had 
one more car it would be paying 
$350 a day, the delegation said. 
When it played Regina in 1955 the 
city got $1,200 in license fees, plus 
amusement tax. Figures were pro. 
vided to show that the rates were 
considerably ont of line with other 
points in Canada. 

Petite Inez Carroll carne in a 
Hattie Carnegie original of aqua 
lace with silver applique, ballerina 
length with silver and rhinestone 
accessories. A Parou sheath tope 
gown of beige lame with gold ac- 
cessories was (I unser by Grace 
Tinder. 

Pearl Vaught wore a Howard 
Creer gown of pink and gray 
nylon. full skirted with unusual 
tucked bodice. Another of Creer 
unusual originals was worn by Ida 
Smith, an iridescent fuchia taffeta 
with pleated bodice unl skirt 
effect. 

Chases Red, Black 
An Eisenberg creation was the 

choice of Hattie Mae McFarland, 
the Grecian style gown of black 
silk jersey complimented by a red 
satin greatcoat with shawl collar. 
Ruth Young was attractiooe in a 
powder blue lace and taffeta gown 
by Renoir with interesting snicked 
skirt. 

:Mildred Hudspeth wins inn a 
(Continued on page 98) 

Dallas Club Prez 
Names Committees 

DALLAS - Katie Little. new 
president of the Lone Star Show - 
mans' Club of Texas, last week an- 
nounced committees for 19.57. 

Named to ways and means were 
Riley Hickman. Mickey Doolan, 
Herb Crangle, W. A. Schafer.. Pat 
Templeton, Henry Watson, Gene 
Ladel, Chuck Moss and Roy Jones. 
Banquet: Lois Crangle, Betty Har- 
ris, Martha Moss, Erma Meek, Pat 
Gregg, Bells Anderson, Addie to 

Marie Oblock, Louise Ilick- 
man and Millie Cepak. Entertain- 
ment: Neil Fletcher, Herb Cran- 
gle, Rel'Kearns, Bobbie Pecic Mc- 
Gough, Max Frednnan,'Robbie Pon - 
ton, Ida Smith, Harold Inglish, 
Peggy Alexander and Millie Hud- 
speth. 

Membership: Paul Jahn. Denny 
Moore, Lillian Schofield and Ilattie 
Mae McFarland, Finance: Jack 
Lindsey, Joe Murphy, Chuck Moss, 
Fred MrFalls and Ed Meek. Sun- 
shine: Grace Tinder, Margaret 
Pugh and Robbie Pointons. Program 
Book: Herb Crangle, Chuck Moss, 
Inez Carroll and Fred Hudspeth. 
Cemetery: Riley Hickman, Mar- 
garet Pugh, Katie Little, Mabel 
Welchinan, Ed Meeks, Johnnie 
Anderson and Pearl Vaught. Pub- 
licity: Martha Moss and Archie 
Hensley. ensley. 

WANT FOR - 

Highlands Co. Fair, Sebring, Fla., Feb. 25-March 2; Pasco Co. Fair, Dade City, 

Fla., March 4 to 9, and then the Big Pahokee, Fla., Bean Festival, March 1116 

Want good Show to feature and any Grind Show With 
own equipment. Concessions of all kinds that can give 
prize every time. 

All answers to 

JERRY SADDLEMIRE, GLADES AMUSE. CO. 
Fort Pierce, Florida, Fair, this week 

WANTED WANTED WANTED 
TOP GRADE CARNIVAL, THRILL ACT, HILLBILLY OR WESTERN BAND 

AND HAMMOND ELECTRIC ORGAN WITH ACCOMPANIST 
For West Virginia's largest and the nation's best 4th of July Celebration held each 
year In Ripley, W, Vs. Last year we had a crowd of 2S,C00, antl we hope a 
will ba bl99er antl better this year. 

DON FLESHER, Managing Director Box 6, Ripley, West Virginia 

TENNESSEE VALLEY AMUSEMENTS 
Opening Yazoo city, Miss., March a, two Saturdays. Army Al. Base payday at Green- 
villa, Miss., to follow. BOOK CONCESSIONS -Few more Hanky Panics, esorriallY 
Jewelry. Chatt Pitch. Lon[ or Short girl' Ga1Nry, Slum Spindle. Sw{naer. Pan Came, 

Q Mlu, Ball Came. etc. Good roule for DI[[era. WIII book two 
Glaze House. Pennn 

nit Campa. 
some P.C. open with Coneaalona BOOK -Fun Houle. y Arcade. 
any 
Wheel, ry- G000R10 OUndto. 

pCus 
o mt 111.11.belrl. 

Chalr- laomn meud t 
Sdo d 

a nd aon 
Iltanae. Man for Dark Room In ,'Wei Phela Sludlo, also Alen lo up a, d down Front 
Cale. WINTRR QI/ARTl Rf epan, WriN. W{re, Phots 2 -1555, ne < Iced, er <eme en. 

!e<WAen,OMlÿ 
ehnny Cleveland TraTNEODOR! 

MlAway OWfs Mgr', 
Route a, Box 215, 
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CLUB ACTIVITIES 
Showmen's League of 

America 
CHICAGO -Main topic at the 

Thursday (14) meeting was the 
February428 dedication of the club- 
house. President Al Sweeney was 
back in the chair after returning 
from Tampa. Also on the platform 
were George Johnson, secretary; 
Homer Briant, executive secretary, 
and two past presidents, Fred II. 
Kressmamn and Ned Torti. 

New members are Alex Irvin, 
Robert Cawley, Harry Ryan and 
Elmer Stuart. Cawley attended 
his first meeting. Back after ab- 
sences were Sam Ward, Sam Po- 
lack, Jack Krutt and Ben Young. 

Reported on the sick list were 
John Gallagan, Harry Ferris and 
Lou Drillick. 

Ladies' Auxiliary 
The organization's 39th birthday 

party was well attended. Those 
present included Frieda Rosen, 
president; Dorothy Kennedy, first 
vice -president; Evelyn Hock, treas- 
urer; Mrs. Robert H. Miller, secre- 
tary; Margaret Filograsso, chap- 
lain; Carmelita Horan, Margaret 
Hock, Viola Parker, Mrs. L. M. 
Brumleve, Phoebe Carsky, Lynn 
Carsky, Ida Chase and Delgarian 
Hoffman, all past presidents; Mary 
Lott Callbeck, Lillian Lawrence, 
Lillian Freeman, Hannah G. For- 
man, Balla Lasar and Geraldine 
Padden. 

Viola Parker, Phoebe Carsky and 
Dorothy Kennedy donated door 
awards. President Rosen cut the 
birthday cake. 

Sick list included Bess Hamid, 
Alice Hill and Mae Taylor, Phoebe 
and Lynn Carsky left for Miami. 
Evelyn and Margaret Hock were 
scheduled to leave for Hot Springs. 
Correspondence was read from 
Nan Rankine, Marguerite Close, 
Clara Zeiger, Myrtle Hutt Morris 
and Bess Hamid. 

National Showmen's 
Association 

NEW YORK -AI McKee pre- 
sided over the Wednesday (13) 
meeting in the absence of Morris 
Batalsky. Joe Prell, third vice -pres- 
ident, attended, as did Phil Isser, 
past president, who has been in 
Miami. 

The first $50 payment toward 
the new plaque was received from 
Mrs. Albena Hynes. 

New members, all proposed by 
Morris Brown, are Martin B. Rab- 
kin, Rocky Loscalzo, Max R. Wil- 
ner and Max Cohen. Brown's total 
for 1937 so far is 12 members. 

Ruben Lipman was named by 
Charley Davenport as co- chairman 
of entertainment, following the 
withdrawal of Joe Gilbert. 

Heart of America 
Showmen's Club 

KANSAS CITY, Mo -- President 
George Gordon called the regular 
meeting to order with all officers 
present. 

Additions to the sick list in- 
cluded Cecil Catlett Sr., Joe Mc- 
Kinley, J. W. Mahaffey, J. A. 
Goodrich and H. C. Swisher. 

The banquet and ball commit- 
tee, headed by F. W. (Boxie) War - 
field, announced the event would 
be held at the Hotel Pickwick. 
President Gordon reported the '57 
membership drive will have 100 
new members as its goal. 

New quarters were discussed 
upon the expiration of the present 
lease. 

WANTED 
Carnival and Concession, for our 
ANNUAL FIREMEN'S d LEGION 

HOMECOMING 
to be held July 24 -28. 

CIBSONBURC VOL, FIRE DEPT. 
AL SCHLEA, Chairman 

Cibsonburg, Ohio 

Greater Tampa 
Showmen's Association 

TAMPA -- President Sam Gor- 
don was in the chair his last meet- 
ing in the top position. Also pres- 
ent were Bucky Allen and C. C. 
(Specks) Groscurth, vice- presidents; 
Vernon Korhn, secretary, and Har- 
ry Julius, treasurer. 

John Gallagan was confined to a 
Knoxville hospital and Babe Alverel 
in a local hospital. 

C. J. Sedlmayr Jr. asked for 
blood donors and 12 members vol- 
unteered. Blood bank was re- 
ported at 471 pints. 

Lloyd Serfass reported that 
$3,500 had been raised at a Royal 
American Shows jamboree during 
the Florida State Fair. Acts for 
the event were furnished by Sam J. 
Levy and Leon Claxton. 

The clubhouse came in for a 
publicity break recently when a 
crew from Station WTV did a 
film feature on the building and 
featured it on their evening news 
programs. 

Brief talks were made by Levy, 
Bernie Mendelson and Jack Duf- 
field. 

Hot Springs Showmen's 
Association 
Ladies' Auxiliary 

The Thursday (7) meeting was 
presided over by June Reynolds, 
first vice- president, in the absence 
of President Virginia Gamble. On 
the rostrum with her were Third 
Vice- President Betty Dyer, Secre- 
tary Bonnie Wheatley and Treasur- 
er Rose Marie Stein. Maxine Dil- 
lion, and Molly Spitz, a visitor 
from the National Showmen's As- 
sociation, New York, were wel- 
comed. 

The venison dinner, hosted by 
Charles Weaver, was a big success. 
Following dinner there was enter- 
tainment and dancing to the music 
of the Johnstone Trio. 

The membership application of 
Mrs. Eugenia Miller was read and 
posted. Club year books made up 
by Billie Owens and 011ie Closser, 
with names, addresses and birth- 
days of members, are ready. June 
Reynolds, entertainment committee 
chairman, announced plans for the 
Saturday (16) tacky dance. Art 
Miller, of Kelly -Miller Circus, at- 
tended his first meeting of the sea- 
son. Door prize was won by 011ie 
Shelford. Alice and Harry Hennies 
have returned from a visit to 
Mexico. 

Miami Showmen's 
Association 

MIAMI -Next year's annual 
banquet will be in the Pompeii 
Room of the Eden Roc Hotel, Bill 
Moore reported at the Monday (4) 
meeting. 

Presiding was Mel Dodson, in 
the absence of Ross Manning, 
president, who was attending fair 
meetings. Also on the dais were 
Art Lewis, Bill Moore, Joe Harris, 
Tommy Carson, Harry Schreiber, 
Bill Jones, Syd Daniels and Bill 
Bryant. About 20 names are 
needed to go on the bronze plaque 
to be installed in the foyer of the 
clubrooms. 

Chris Dundee. who stages the 
fights at Miami Beach Auditorium, 
will promote one on February 19 
for the club's benefit. 

Aaron Weinkle is out of the hos- 
pital. Ben Weiss, first vice-presi- 
dent, was released from a Reading 
(Pa.) hospital. J. C. Weer and Wil- 
liam J. Tricker are confined at 
home. In Veterans' Hospital, Coral 
Gables, are Lou Augustine, Whitey 
Hurzon and Jack Rose. Al Bay - 
singer is improving. It was an- 
nounced that member Arthur 
Touhey, age 59, has died in Me- 
morial Hospital, Hollywood, Fla., 
and was buried February 6 in 
Showmen's Rest. 

Pacific Coast 
Showmen's Association 
LOS ANGELES - Joe (Red) 

Dauer was named chairman of the 
give -away program and the mem- 
bers were again advised of "Show- 
men's Day," to be held March 19 
at the National Orange Show. 

Bob Downie, president, con- 
ducted the regular Monday (4) 
meeting. On the rostrum with 
Downie were Matthew (Jimmy) 
Lantz, vice- president; Al Weber, 
treasurer; H. D. (Bob) Matthews, 
secretary, and Edward J. Harris, 
junior past president. 

Dauer will be aided by mem- 
bers of the ways and means com- 
mittee in the drive for funds this 
year. 

O. N. Crafts will be host to the 
members at the San Bernardino 
Orange Show. 

Fred Donnelly was reported in 
the hospital for light surgery, and 
Harry Baron recuperating at a hos- 
pital in Santa Monica, Calif. Others 
ill are Meyer Schlom and M. M. 
Buckley, the latter in a rest home 
in Phoenix, Ariz. 

Downie welcomed members who 
had not attended the past several 
meetings. He called upon Bob 
Vaughn, Loren Owen, Harry Fink, 
Mario De Silva, Bob Banard, Cur- 
tis Prosser, Joe Blumenthal, Abe 
Grant and Levine Rosenstandt. 
Rosenstandt recently returned from 
a trip to Denmark. , 

Ladies' Auxiliary 
President Berta Harris called the 

regular meeting to order. A mo- 
ment of silence was observed in 
memory of Estelle Wampler, who 
died here recently. 

Emily Bailey reported the sick 
list included Phyllis Dillon, Clara 
Zeiger, Vera McFarland, Maree 
Rhodes, Peggy Steinberg and Patty 
Cook. -- 

Door prizes, donated by Clara 
Little, Edith Hargrave, Eva De 
Mars, Eliza Matthews, Blanche 
Henderson, Sally Flint, Mary V. 
Taylor and Elsie Kennedy, were 
awarded Pdesident Harris, Nina 
Levine, Trudi di Santi, Eliza Mat- 
thews, Peggy Forstall, Emily Bailey 
and Mary V. Taylor. 

Fay Prosser announced she will 
leave soon for Japan. 

A lunch, prepared by President 
Harris, was served and movies were 
shown by Harry Hargrave. 

Caravans, Inc. 
CHICAGO - President Agnes 

Barnes called the meeting to order. 
Correspondence was read from 

Bess Hamid, who is in Battle Creek 
(Mich.) Sanitarium for a check -up; 
Isabell Brantman and Claire Sop- 
mar, who are in Florida, and 
thank -you cards from Frank Davis, 
Pauline Gray and Jeannette Wall. 

Members were saddened by the 
death of Bert Clinton. Helen Hoff- 
meyer's husband, August, is con- 
valescing at home following heart 
attack. 

A vote of thanks was given Presi- 
dent Barnes, Eva LeRoy, Wanda 
Derpa and Helen Wettour for their 
successful social. 

Annual spring party is set for 
April 26 at 8 p.m. 

Cedar Point 
Continued from page 89 

cost the State upward of $7 mil- 
lion- 

Officials of the State Depart- 
ment of Natural Resources told the 
committee last summer that should 
the State buy Cedar Point, the 
Parks Division would eliminate the 
amusement park and hotel, making 

WITH THE LADIES: 

Lone Star Ball Marked 
By Outstanding Gowns 

Continued from page 97 

powder blue lace over pink satin 
gown from the Nieman- Marcus 
formal gown shop. Bess Gray was 
charming in a black crepe dinner 
gown with ice blue satin and 
rhinestone trim by Ruell. 

Lois Crangles creation by Nettie 
Rosenstein of aqua lame, sheath 
style with silver accessories was 
highlighted by a corsage of tiny 
pink roses. Francis Palmer chose 
an iridescent peach taffeta with 
bouffant floor length skirt with 
unusual tucked detail on both skirt 
and bodice. 

Lillian Schofield's Eisenberg 
gown of taupe lace with floor - 
length, straight-lined skirt was 
complimented by pearl accessories, 
and an orchid. Cassie Elder's gown 
of powder blue satin with gold 
thread applique detail and blue 
rhinestone accessories was sur- 
passed only by her charming 
daughter, Mary, who wore a gown 
of beige taffeta, ballerina length 
with net bodice. 

Louise Hickman chose an origi- 
nal by Oleg Cassini and featured a 
gold quilted skirt with black wool 
bodice. Mable Welshman was at- 
tractive in a Renoir of navy blue 
with rhinestone accessories. Bar- 
bara Helminski's choice of a 
Rosenberg original of lemon gold 
taffeta was highlighted by an 
orchid. Nettie Rosenstein designed 
Helen Schafer s gown of beige 
nylon net with gold sequin bodice 
and three -flounce full skirt. Hattie 
Longchart chose a Carnegie gray 
net over pink with silver and gray 
sequin trim. Bernice Fain wore an 
imported gown of gray and black 
with full skirt studded with se- 
quins. Another Oleg Cassini crea- 
tion was worn b4 Jean Ryan, a 
sapphire blue solid sequin, sheath 
type. - 

Sequins Featured 
Jackie Huffhines' gown of bro- 

cade with pastel sequin bodice 
was from the gown shop of Nei- 
man-Marcus. Norma jean Talking - 
ton's Ruell gown of black crepe 

Dorney Buys Rides 
Continued from page 89 

son. A year -round man works on 
this phase of the business. Duck 
spreads and oxen roasts continue 
in popularity at the spot's three big 
charcoal pits, at which whole steers 
are prepared and served as steaks 
and patties to turnouts as large as 
10,000. 

No Nickel Days 
Domev is continuing its price 

policy of resisting any movement 
toward nickel days. Ride fees are 
constant thruout the season, ex- 
cept for special group rates and 
deals with merchants. The latter 
distribute discount tickets, but re- 
demption yields the park office its 
full ride price. 

Also resisted are sell-out offers, 
Plarr reasoning that after 52 years 
at the park it would be awkward 
to expose patrons to the news that 
the establishment is not available 
on any given day. 

Economic outlook coupled with 
picnic bookings has created esti- 
mates of a lusty season ahead, Plarr 
reported. 

a bathing and picnic park of the 
facilities. 

Sen. Delbert Latta, a member 
of the committee, refused to 
sign the report because it was "un- 
clear." He said, "It is my personal 
feeling that if the State ever ac- 
quires Cedar Point, the operation 
of the hotel should be continued 
as well as the amusement facilities, 
and that this could be done on a 
leasing basis." 

and lace was cocktail length and 
Ione Gregg's black taffeta sheath 
was embossed in velvet with black 
accessories, 

Velma McCrary wore an 
Eisenberg Original of brown and 
beige pure silk. Lucille Delaporté s 
black pure silk cocktail suit by 
Rosenberg was . charming. Gold 
and green paisley print with full 
skirt and gold accessories was 
chosen by Marie Yandell, and 
Mona Gamble's unusual original 
cocktail suit of Chinese Red with 
embroidery trim was attractive. 

Iridescent blue taffeta with 
bouffant skirt and net bodice was 
the choice of Barbara Sitton and 
Agnes Green's lemon yellow net 
over taffeta was equally attractive. 

Mary Leugers looked charming 
in a navy blue lace over taffeta 
with tucked bodice. Marie Corner 
wore a gray and brown and pink 
combination print dinner dress. 

Nettie Rosenstein created a 
brown and black cocktail gown for 
charming Marie Caskins. Dorothy 
George wore a brown and black 
satin and crepe cocktail dress with 
matching hat. Lera Ludwick's 
gown of powder blue with ap- 
plique also had a matching cock- 
tail hat. 

Renoir designed a beautiful 
gown for Ione Ragland of black 
and white print with black velvet 
bow and white stole. Loyce Vin- 
cent looked lovely in an eggshell 
faille cocktail dress with rhine- 
stone trim. Sue Parish chose a 
beige print faille with scalloped 
neckline. 

Rosenstein's original of black 
crepe with outstanding lines was 
worn by Lottie Ponton. Erin. 
Cochen's sapphire blue cocktail 
suit with a metallic thread was 
quite attractive. Alice Hogg chose 
a black velvet scoopline cocktail 
dress and Claudia Fisher's red 
cocktail suit from Loren of Los 
Angeles was lovely. Connie Young's 
black cocktail suit with matching 
hat was from the gown shop of 
Neiman -Marcus. , 

Alyene Morcncy chose pink in 
a svelte form -fitting gown by 
Patou. Mable McWorter chose a 
red pan velvet ballerina length 
gown by Renoir. June Reynolds, 
banquet reporter, wore an eggshell 
and pink faille ballerina gown with 
pink sequin trim. 

Phoenix Club 
Continued from page 94 

Margaret Hanna, Betty Wilson. 
Sick and Relief: Rose Merrow, 
Ruby Freeman, Inga Siebrand. 
Harry L. Gordon, Betty Pesicka, 
Cenelle Siebrand. 

Building: Hiko Siebrand, Joe 
Steinberg, Frank Scerba, Harry 
Berko, William Jones, Steve Lucas, 
Duncan Poe, Daisy M. Binder, Lil- 
lian E. Freeman, Harry Clark, 
Matty Clark, June Curry, Art 
Frazier, Jack Terrell, Billy Cali - 
more. House: Millard Freeman, 
W. J. Siebrand, Dolores Cordon, 
Ruby Freeman; Ann Horstman, 
Margaret Hanna, Rose Merrow, 
Jimmy Rittenhouse, Genelle Sie- 
brand, Curtis Hayes, Dallas Mc- 
Arthur, Paul Pesicka, Peter H. Sie- 
brand. Entertainment: Ann Horst - 
man, Mary Collins, Paulina Lands - 
downey, Margaret Hanna, Betty 
Wilson, Harry Lucas, Inga Sie- 
brand, Doll y Frazier, Betty 
Pesicka, Margaret Fenner. 

Ways and Means: Sammy Stef- 
fens, W. R. Siebrand, Rose Mer- 
row, Dolores Gordon, Millard Free- 
man, George Redwood, W. J. Sie- 
brand, Byron Collins, Jim. Harris, 
Shorty Brown, jack Poster, Louie 
Wald, Jimmy Lantz, Cora Ritter, 
Ralph Horstman, Hunter Farmer, 
Margaret Farmer. 

Copyrighted material 
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MERCHANDISE 
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12112401011_o____t 
FIRST TIME OFFERED r-- 

AT LOW PRICE I f4. 
E 4Piece WOOD 

(MINISTER SET 

O Hand Painted Color- 
f4 ue Oen 

l 

Lcau .. 

d 
- 

$2.00 Per N/ 
F Minimum ordere seta. 

s vl s].00 irevald. 
7S°ó dtv. I 

F.O.H. Chlcgo. 
Cash lr' check or 

Y 

s 

Ortlr. 

4# (00KH.1BROS. 
fl6 I CShicgo III. 

iA 

AF 

There has been some confusion 
4 about two firms with the same 
gname that have been advertising 

in the Merchandise section. One / is National Distributing Company, 
/I 1751 West Flagler Street, Miami. 
10,B. L. Berkey and Lou Gill are as- 

sociated with this firm. The other / National Distributing Company 
has a P. O. Box 261, Ocean Drive 

Jt 

MERCHANDISE TOPICS 

At. .w______4 

NEW FOR '57 
*. TWO TONE, FULLY AUTO. 

MATIC top action Ti=ieble 
hall pen, no cup m chmism. 
With silver tipped refill. 
Attcactivety pac keyed. 

5 1584 óráresrlols 
-SAMPLE GROSS 519.50 - 

* 5 PIECE POCKET SETS 
] difrrnt color Doll urns 
wleh Ink is mNdia hint 

$49b one pl rifle leoekt cave r. 

.50 par gross 
-SAMPLE GROSS $31.00- 

* STANDARD CAP RE 
TRACTGOLD ABLls 

$12.5° o .I Iper n lo 
grpross 

a Ills 
-SAMPLE GROSS $15.00- 

Individually Wrapped 

SILVER TIP REFILLS $6.48 6R. 

Buy the box In bulk a Save 135.00 M. 

MODERN PEN MFG. CO., INC. 

384 Broadway New York 13, N. OY 

WATERPROOF 
15 . $ $8.15 

with stretch 
band 

Luminous Dlal L 1 

Hands, I 
YELLOW ¿' 

TOP 
unbreakable t,/ 

ryft.l, \ 
JEWELS. 

Your choice of 
euLOVA, 
BENRUS, 
ELGIN. 

auarenfad 

rLIoncái onWe° 
K E NE. 

Write for Free Gatillos. 

SPECIALI Man's WefcMt. 
ulOV e, Bennis, Elgin, Gruen, 

wllh tretch hangs, 

$6.50 
Wholesale only 7597 ;H Order, hN- 
nc CO.O i% mona-back gwren- 
ful sore monY order o unified 
check wllh order to void, del, in 
snlvment. 

AL ZEIGER AND SON 

706 SANSOM SI., PHILA. 6, PA. 

Walnut 2.6055 

Beach, S. C., address and is owned 
by Gene Golden. These are in no 
way related. Inquiries directed to 
one firm about merchandise pur- 
chased from the other should there- 
fore be avoided. When reordering, 
be sure that the correct location is 
given, 

Pinnacle Insecticide & Industrial 
Chemical Company, 608 Pinnacle 
Road, Pittsford, N. Y., is appealing 
to p i t c h m e n, concessionaires, 
agents and dealers with its rust 
remover -cleaner polish. This is a 
chrome, stainless steel, copper and 
silverware product which removes 
rust and dirt and polishes in one 
operation. You wipe it on and off 
and no scrubbing is necessary, says 
the firm, making it excellent for 
demonstration purposes. The com- 
pany claims that the product will 
sell in fanner's markets, to service 
stations, car dealers and wherever 
stainless steels are used. It is also 
good for many household uses. 
Send $1 for a trial package and 
complete details. 

A shamrock charm bracelet is 
being introduced by Man,tercraft 
Jewelry Manufacturing Company, 
96 High Street, Pawtucket, R. I. 
This bracelet may also be used as 
as necklace and has a blarney 
stone encased in a clear lucite ball. 
The blarney stone may also be had 
in pins and earrings at $5.75 a 

dozen. All items are carded and 
come with free counter card. A 
20 per cent deposit and balance 
c.o.d. is requested. 

One of the fastest selling prod- 
ucts continues to score records for 
Sherfy's, Ltd., 2128 Boyer, Seattle. 
It's the lavender sachet baskets at 
$79 per thousand. They are made 
of tightly woven bleached rattan 
holding dried lavender flowers. 
Each comes with colorful plastic 
stopper. The novel shape of the 
basket appeals to women and the 
strong mark -up makes the item 
attractive to operators. 

Alabe Crafts, Inc., Fifth at Cen- 
tral, Cincinnati 2, is showing the 
Happy Fanny Fortune Teller. This 
is a beautifully colored novelty 
item which answers questions by 
means of a patented opening in the 
bottom. Start your customers on 
this item and watch for other j 

fortune tellers soon to appear in 
the pages of the Merchandise sec- 
tion. 

Introducing a brand new idea 
in home baking equipment, a fas- 
cinating doll cake mold set is an- 
nounced by Jane Scott Products, 
696 Crescent Court, Glen Ellyn, 
Ill., which should produce strong 
sales. The set consists of aluminum 
cake mold, 81/2 by 4 inches, which 
simulates a flowing skirt. Included 
is a china doll bust 3% inches in 
height with hair and bodice in 
colors. When the cake has cooled, 
the doll bust is inserted in the top 
of the cake and the cake becomes 
a billowing skirt. A variety of dec- 
orations are possible, making for a 
cake completely different. Retails 
for $2.25 postpaid. Write for trade 
prices. 

PIPES, FOR PI TCHMEN 

Five Years Ago 
In Pitchdom .. . 

Doc T. C. Jacobs was in Sara- 
sota, Fla., and when not campaign - 
ing against the finny tribe was 
making preparations for a March 
opening with his med show. . . 

Curly Miller was in Jacksonville, 
Fla., planning an early opening 
with an enlarged show.... George 
Bishop, a cerebral hemorrhage vie- 
tim, was on the road to recovery. 

Philip Cullivan was doling out 
Aunt Mary's Homemade Fudge in 
Newberry s, Cincinnati five and 
dime store. 

. Dutch Duefrene was recovering 
from an illness in Clearwater, Fla., 
and reported plans to remain there 
until late March.... Among those 
reported working a parade to wel- 
come Captain Karlsen, skipper of 
the ill -fated S. S. Ente rise, were 
Jim and Mary Stutz, Jersey Ed 
Buffalo Bradley, Jim rown. and 
Gyp Downey.... Frank Curry, 
who had put in a summer with King 
Bros.' Circus as its promotion man- 
ager and later worked Georgia with 
Chief Thunder Cloud with an herb 
patch, was wintering in Kinston, 
N. C. 

Marty Cohen and Joe Fowler 
pitched silver cream at the Boston 
Sportsmen's Show to big returns. 

Arthur Gorvin was seriously 
ill in Drew Field Hospital, Tampa. 

Paperman Tex Dabney and 
his wife, Bertha, were wintering in 
Tampa... . The Morgans, Charlie 
and Cherie, were touring Cuba 
with Jack Murphy.... Mae and 
Lew Kennedy were pushing rad 
and shampoo to excellent returns 
in Milwaukee.... A (Red) Hutch- 
inson was at his Main Street head, 
quarters in Lenoir, N. C., prepar- 
ing a new pitch item for the new 
season. 

Bob Posey was doing okay at 
the sales barna in the Guthrie, 

By BILL BAKER 

Okla., area \Tr and Mrs. Al 
Stoffel were working North Caro 
lira towns to good business.. . 

Arlene Sidenberg, daughter of the 
late Sid Sidenberg, ace whitestone 
worker, was employed in a civil 
service post in St. Louis.... Emil 
Seibold, fcirmer pitchman, was op- 
erating the lack and Jill Fun Shop 
in, Boston. 

FOR ENGRAVERS 

Necklaces and Bracelets 
Boy Alone - Girl Alone 

Or Combination 
Made of Aluminum end Gold or 

N,ckel PIeteO. 

MILLER CREATIONS 
Will It Since 1907 

7739 So. Avalon Ave. Chicago le, III. 
Phone: WAler /lt e.at57 

DAY AND NIGHT SERVICE 

THE BEST SALES BOARDS 
and 

JAR GAMES 
Write for Infer- 
motion andprlces 
IALENTINE COMPANY 

Dept. 
Its E. JetNnon 

alYa. 
eewh .na v, mil. 

HOTTEST 
PROMOTION ITEMS 

FOR '57 
GOLF CLUB and 

BOWLING PIN 

ASH TRAYS 
Heavy Chroa or Reet Gold 
rend. z +nc ami. Indiwau- 
111Y puked In beeufi /cal silt 
cox Ith < rat souci. 

Inches In h<iphf. 
51.75 fa. 10rí Of 

t,.w ó 
a dr. or ore. 

Il . r. 
of 

t de. ie cit. 
Sempple 

$2 ostpaid. 
RNNI f.e 
s4.9s . 

Full freight F 
low. on 

stoo.ao oreen. 
Immediate 
ahlDmenf. 

Attention, Pitchmen, Concessionaires, Dealers, 

Agents, Anyone Interested in Extra Profits! 

Send $15 for sample 
package of 10 items 

You may re -order any of the individual 
numbers you desire. 

Sample package of our 10 Latest Pro- 

motions. Each item tested and proven 
to be "hot" sellers. Our repeat orders 
prove each number is o winner. 
If you are not satisfied with our selection We will refund year money 

25% dep., bal. C.O.D., F.O.B. Chicago. 

DIVISION SALES 
3341 W. Roosevelt Rd., Chicago 24, Illinois 

Phone: LAwndele 2 -7377 

WRITE FOR FREE 

1951 

LOUIS WATCH 

BROCHURE 

0 
25 POP RECORDS ALL N Ew1/ IN CARRYING CASE 

0 
Sensational offer. We have 
Purchased assortments Of 10" 0 

7 78 RPM Ce 7" 45 RPM records / 
from Deceit, RCA Victor, Co- 
Iambi., Mercury, etc. Packaged 
in non -duplicating units 25 $ 
records tore package. All cur. 
ant or recent popular titles 

featuringg famous vocalists. 
bands. 50 popular song.: two' 
tone green record carrying case. $ 
record index, 

retell value! Prices A 
$25,00 Mr either 75 RPh1 

rA or 45 RP. 

$5.35 Sample 

In three 
Deal, g 

deal lots 55.85 

AO 

25aó deposit, balance C.O.D.. F.O.B. Chicago. 
Send for FREE 108 -Page Name Brand Color Catalog 

STANDARD INDUSTRIES 
1112 S. WABASH AVE. 0 
CHICAI'CV5 

B -C 

MEXICAN HATS AND CAPS 
DIRECT DROP SHIPMENTS 

IN LARGE QUANTITIES 

D. 8 B. Rated jobbers Only 

Write, Wire, Phone 

DAVID N. ELSASSER & CO. 
BOX 37 PHONE 2 -0557 HOLLYWOOD IN FLORIDA 

IT'S NEW! 

W NOI- QT P100 n% 

IT'S BIG! IT'S FREE! 

P.5 CATALOG 
GIANT BOOK PACKED WITH NATIONALLY 

ADVERTISED MERCHANDISE AT LOWEST 
WHOLESALE PRICES! 

Sig, eelerfel Catalog thew. fh ds el wholesale 

leader 
betemaine 

S..,, end 
lewelry, electrical spells, 

Dorn, low rein. 
and a der hipping policy en bigger, feller 
Gehl to apes viva fader %r rear 1117 Gm 
C.,,,.5. State your 'business. 

GEM Sales 533 Woodw2ó ard meta 
D err oit Mic h. 

SEND TODAY FOR YOUR FREE COPY 

OF OUR GENERAL CATALOG 
IT IS NOW AVAILABLE 

lauslrtlno rn ara.r.et Lm of Imvoma ores oom.fele 
NovIflu nit Naflon ally Adve, 

Electric 
Bnnd 

MrchndiN, In<lutlinp Houseweref, Elcf ri< ApPlln<u, 
JwIry, Wetches, Clock, Sfulbtl TOYS, elenkets. C."""I 
aeedf dreg Darns of other FeN SIling Lines. 

A GENUINE MONEY SAVING GUIDE FOR 
Premium Users, Auctioneers, Wagon Jobbers, 

Agents, Salesmen, Distributors, etc. 

M PÄ i. CÌ1Ìi Óe.D., 

Yá+ 

Open account 

EARL 701 N. sengmon at. 

PRODUCTS Phon TAI rll/nHfe 

Leather Whips 
et Iles, ;. Genuin L 

pT 
p1NY hand 

ted teatb- 
'F ,F ,,, -` Creek! 

NmPI S7.9s,- 111.60 do :. Fitt., i mñi S27i; 
.taw doe. 
F.O.B. r ., 

cam p 
o r 71.n tlSfogpodse a 

deen 
n 

C.O.D. lob t 1.47y, 
Jhnion Smith Co., sap. 39], Detroit 7, Mich. 

our ]5 -veer r cors or Honest end D.pna 
able Sa ivies It Ypur pueranbe el QuIiIY 
Meren entliu 1 lowed/ wholeset priest. 

GEII(T1Rn BROS FC ;1f+s1 LI$,tüIINN. 

THE JOHN ROBBINS CO. 

PITTSBURGH 

Announces New, 
Modern and Larger 

Quarters 
60,000 Square Feet 

TO SERVE YOU BETTER 

Visit Our New Showroom and Warehouse 

THE JOHN ROBBINS CO. PITTSBURGH 9,EPENNSYLVANIA 

Carmel Bin,. 
Supplies Supplies 

Plush Toys Appliances 

Jreriry Novelties 

Ha e,'' arts China 

Luggage Glassware 

Slum Imports 

www.americanradiohistory.com

www.americanradiohistory.com
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WEINMANFS MEN'S 
WOMEN'S 

S yles 

Assortment, Men's FOR 

gemptet. I t h s69.S0 i xPans ion *ands. 

(Semple, $2.1 

SPECIAL LOT -Men's 
Elgin, Waltham Watches 

Recenditienetl end 

ni0n Ban. Included. 
mocea 

Monee 
B.cK 

Ournntea. 
rl'. wi /h order, bat. C.O.D. 5nd Molly 
erNr er nrtHNd .heck b wold delay 
In .himenf. 

"itcozeict 
GET A BETTER DEAL AT 

WEINMAN'S io 
182 S. Main SL, Memphis, Tenn 

JEWELRY CLOSEOUTS 

ILI- Tailored earring, art R 616.00 
B-1! 4tone esst. 6t 24.00 I 
B-1 -T IJ sari.. Ica 24.00 
T -1 -Tailored S.C. , bod dab 3.50 
T-2- .Stool Tteg: Sets, bxd.,da 4.60 
0.1 -0dd tot necks &braces, dr. 16.00 
B3 -111enna done .lags, star .76 / 
2164 -Stone neck & eusMcd bxd.,da. 7.50 
1164 -Stone seek & ea ,a. .00 / 

- ce d[. 12.90 
-Spin Watch t h 6. 0 

W2- ' Watch Set, each 6.25 

0 CWnlnw, carded, d. .. L2S 
T- lTlen's 

stone 
carded, 1.16 

W-B -Men's atone dial wet., bird. 5.50 0 
LS-StRol. meals, nut... dss. 8.73 / 
L.9- Stoned Den & liter, Di. d[. 19.60 
E-3 -PlereM hoop LTV!. s. gr. ,Ndl 

Try NmDles of area. tbmr UMed 
above et reC. price. .% 08.15t, 
balance c.o.d. Free CaMlo talo {. d 

NEW EILLAND JEWELRY BUYERS 

124 Empire SI., Dep1. 6 Prós.. R. i. 

CLASSIFIED SECTION 
A Market Place for Buyers and Sellers 

NEW ADVERTISING RATES 
REGULAR CLASSIFIED ADS 

Set in usus) want. styl. en psngre pit, sa display. Pk. 
lin. set in ,..1.1111, S pt, cap, b..nce In regular 5 P. upper 
end lower caw. 

IMPORTANT 
te d.terwlning Bee. be sere h ,0 M yew math. and .46,.... 
WMa wine a See Numb. le .r. ef TM .eab..d..aow 
she word* M the .ddn.. 
AIN I..b,d. 250 p.. In»rthn .ddltf... i te sever *set et 
Wailing make.. 

RATE: 20e a word -Minimum $4. 
CASH WITH COPY 

DISPLAY -CLASSIFIED ADS 
R.ad mort caMediee grid peedars psdcker and greater 
narks ibn Ike see f larger rype and white spare. 
Type up se 14 pakrf perseteed. Ne Ih.Mrdlem. Maw. 
pia., loge. er ..b.r sksewenrlve we erkel. 

1poief nib bead. peredwmi .w ode e0 2 led.es Or me., 

RATE: $1 per again Line --$14 par inch. 
Mh tissu n $10. 

CASH WfTH COPY 
(sal.s errai has baba .eabib..d) 

FORMS CLOSE THURSDAY NOON FOR FOLLOWING WEEK'S ISSUE 

3.4 all Orders sad Correspond.wsa t. 2160 PATTERSON ST.. CINCINNATI 12, OHIO 

ACTS, SONGS & PARODIES 

CHALK SUPPLIES. acGt ov. book rlackLigh Novel. 
ties. Send loe for catalog. Balda Art Serw 

ghkosh, WI. roba 

FREE SHOWBIZ "COMEDY GUIDE " -TIEE 
source of an unlimited wealth of comedy 

material. Write Show -Bi[ Comedy Service (g t. BB-81. 1615 East 29th St., BrooklS1n 
38, New York. te2J 

SPECIAL MATERIAL, PRODUCTIONS, 
Numbers and Parodies suitable for night 

club or televielon. Gertrude Blake. 23875 
Newell Circle Drave, Farmington. Mich. 

This is a 

DISPLAY CLASSIFIED AD 

Your Advertisement displayed in a 

Space this size 
will cost only 

$14 per insertion 

23.000 PROFESSIONAL GAGS. ROUTINES. 
ad Ube., doubles: 1,600 pages! For free 

comedy catalog write Robert Orben, 7.11 
Bell Boulevard, Melting .. N. Y. .20 

AGENTS & DISTRIBUTORS 
AGENTS -BIG PROFITS STAMPING KEY 

Protectors. Social Security Plates. Send 
500 each sample with name, address, social 
security number. Catalog fm. General 
Products, 158 Stile St., Dept. BB-2. Albany. 
New York. 

ATTENTION -HOSIERY: LOW PRICES FOR 
300ber. pllchmee and salesman; complets 

line LadI,Y and Men's., sample Hosiery. 
Nylons, 61 domo up; sample order one 
dozen* .1 R.lIy Imperfect Nylons packed 
beautllW COlio bAgs. 63; prompt ahlDment 
and c1r11, on Ngreie or money re- 
funded. S. Pollard Ego. 

Tenn. 1238 Market St., Chattanooga. Tenn. m62ó 

CIGARETTE LIGHTERS WHOLESALE -27 
style. fine imported. 30 samples includ- 

ing musical 17.50 retail), 310 postpaid. Sorry, 
no C.O.D. Contact: Service, Suite x1127, 
790 Broad St.. Newark 2, N. J. 
DECALCOMANIA TRANSFERS NOW OF. 

feted In small quantities: quick deliver/ 
an attractive name plate on your product 
L the beat alsol. 

make 
Side 

with man anted; also make money with our 
line of automobile i a and Sign Letters. 
Free samples, " Ralco, ' XL, ston 10, 
Massachusetts. ch -rep 

To Order Your Market Place Ad 

USE THIS HANDY FORM TODAY 

il TFM er print yew Nay le this spacer 

2 Check the heading under which you want 

Acts, Songs. Parodies a[] 

Agenh and Distributor 
Anima, Sires, Pets 

to.: . DDOrtunitl," 
Coumes, UnUorm. Wardrobes !:b0 

ulas 
For Sale -Secondhand Goods 

Q For Sale -Secondhand Show 
Property 

ID Help Wanted 

your ad placed: 
Instructions, Books, Cartoon. 
Magical Apparatus 
Itrcl+aneous 
Musical Instruments, Accessories 
Partnern Wanted 
Peronals 
Photo Supplies 
Printing 
Salesmen Wanted 
Scenery. Banner. 
Tattooing Supplies 
Wanted to Bur 

3 Indicate below the fype of ad you wish: 
REGULAR- CLASSIFIED AD-200 a word. Minimum $4. 

C DISPLAY -CLASSIFIED AD-$1 per agate line. One Inch $14. 
119 agate line. to the Inch) 

4 Complete fhb authorisation blank end mall promptly. Clusified ad. mutt 
b. accompanied by remittance in full, Display -Classified Ads wì11 tea billed 
if credit bar been established. 

Th. Billboard 
2160 Pattenen St. 
Cincinnati 22, Ohio 

Pleas. Insert the above ad in I.9e 

I enclose remittance of $ 

Name .. 
Mika. 
My Mate 

'wow Of . ED 

yyOXoD e 

oAY 

groDN 
t 

4 
opNew 

t 
J. w 

ELVIS PRESLEY NEW UNADVERTISED 
Novelty Items. $1 provides exclusive list 

of authorid Prdce r. of this 
Shre 

York 
. 

s ttFhlaonndalsets, . 

FAMOUS MFR. CLOSEOUTS 
Aasorted Stoned Brooch. 51.73 ds. 
Stoned & Tallona Earrinngg. 
Pierced Etill on Display 1.25 tls. 
Charm Bracelet, But 1.50 es. 
Lord'. Prayer eeklace,ëtis:éd:.: 3.00 ds. 
Chudren'a Jewelry, boxed, asst 2.95 Qs. 

Rrtese 
poardsa 

Cameo Set boxed ... .... 
Tle Susie t, awl. boxed 4. 

summee ramose. 
.000 0 

edaz. 

. 

asst. 7.00 rr 

Pearl Necklaces IdomtsUer) 
Neck & lìarringr But -. too : 
Send for destADtlra Ilteretun on other ter 
Isle aluN oa jewelry of nett aeecrtpptiona 

20M. deposit with order, balance c.o.a. 

SAMUEL SILVERMAN 8 CO., INC. 
18. Westminster at. Providence, R, I. 

JAPAN DIRECTORY - JAPANESE MANU- 
facturtag exporters, pl. Japan trade 

Soumal information and opportunity. mall 

!tag:U Nlppoa Aaul, 520 2N Av 
Beattie 4, Watt. f< 

JOBBERS & DISTRIBUTORS -BEAUTIFUL 
hand -tool. Mexican Ladle.' Leather 

Handbags. (Large else.) $50 Der. dozen; 
"rnSe. 36. or refund. Other. 
hers. Ray Daum, 3001 Sant Ursula Ave., 
Lando, Tex. nth. 

JOKERS FUN SHOP-FULL CREDIT AL- 
lowed on Items returned. Jobbers offer 

same terms t0 dealers. Eagle Spectalty GO., 
Akron 14. O. íe23. 

MEN'S WALLETS -PLASTIC -ALLIGATOR. 
Sensational price, 314.40 per gross plus 

postage, C.O.D. Oross lot only. New Eng- 

landda Woad. 
124 Empire SL, Providenc 

23 

NEW BETTER CLOSEOUTS 
Charm Brae. Asst. $ 2.50 dz. 
Sprl. Floral Ear., asst 2.75 d[. 
New Spring Colored Ropes 3.00 dc. 

Colored Enamel Plne & C/L 2.50 dz. 

Tailored Earring., asst. guiles 1.30 08. 

Gen. Cultured Pearl Pine & Nee 2.30 d. 
Pierced Earrings on display 1.75 de. 
4 Pc. Pearl Set boxed 13.50 d. 
3 Pc. Rhinestone Set, boxed 13.30 de. 

3 Pe. Boxed Set east. Myles 4.50 dab 

Crystal Beaded NeckacN 5.00 dab 

NEW FREE DESCRIPTIVE LITERATURE 
ON HUNDREDS OF TERRIFIC VALUES 
20:é deposit with order, balance c.o.d. 

KAREN ORIGINALS 
43 N. Male it.. Dept. 4 Bristol Conn. 
NEW FLASHY 7511" SIGNS: LIGHT RE- 

fleeting illustrated. color blended, 1,000 
variotle. Sample, lee la. il; 100 best Nll. 

iß postpaid U. S. only. Koehler, 33tí 
Govt, St Louis XI, Mo. teta 
PERFUME IMPORTED FROM HAVANA. 

IAoa. tattle $3. &hargea included. 
From. 5096 Fulton Rd., Canton, O. eh 

RETRACTABLE BALL PENS, 5 FOR 3I; 100 
for 013; refUl. 61 dozen. Guarantee 

money refunded. Bonomo, 54 Jefferson St., 
Brooklyn 6, N. Y. 50èó 

TICKETS TO HEAVEN. HOTTEST NOV- 
el. in 10,000 years; everyone wants one, 

74 wmplee 33 Do rtpaW. Goldepwsst 59 . 
&Wy, Wilder, IGaho. 
YOUR OWN BUSINESS - SUITS, $1.503 

Overcoat. 660; Mackinaws. 230; Shoc. 
121e; Ladles. Co.. 300: Dresses, 150 
Enormous pronto; catalog tree. Nathan 
Portnoy Associate. SOSAF West 12th PLC*, 
Chicago chap 

ANIMALS, BIRDS, PETS 

CHEETAHS, ONE PAIR, EXCELLENT CON - 
Anion, tame, one year old, 61.600 pr., 

Spotted Indian Leopard, one year old, mine, 
tame, 3600; Indian Elephant. 3 females, 
5136 inches 63,000 each. eaaln led: 
tall [.own double wattled violet neck00 

each: 
ore. ea, male for side snow, $400 

each: one Llama, male. two rears old, $350. 
TrefNeh, 228 Fulton 9t, New York. 

CHIMPANZEES -FULL GROWN FEMALES. 
$500 each; young Chtmpa, males and fee 

male. 1600 each uyy Monkey Sal d PlpaR, 

T6; 
W; Sala, 3100 each; 

$45 363 each; Black$. 
$21.50 

Monkey. 343 ee- 
Squirrel Monkey.. each; one Three- 
Toed SIGN, fully acclimated, td, two ,cars old, 
one year In .aDVNtt: good feeder, *pasta 
Dreff 3200. 

228 Fulton 
for compete soimal LLst 

Tref[UCh, 228 altlto0 St, New. York. 
FOR SALE-PERFORMING DOG, FOX TER. 

Aar. stage, TV Nt; eight trick. Pam& 
haslkas Studio, 3506 Nth 5th RS., Ph11a- 
delphta 40. Pa. SA s5036. 
FOUR 

f400TEDepecCVeiyN fit $eralll20 
balisa, clean mouth, excellent feeders. 
F.O.B. Sailor Katy, Route 2, Box 586, 
Tampa, Ft. 

HAVE YOUNG SOMERSAULT DOGS 
Others trained to order, rope Ulm... 

slack robe 
Winced 

Stab your wants. John- 
nie Prhrgta, NelNnvule, O. 

LAST OFFER REINDEER THIS SEASON, 
either sox, females pregnant, 3830 each. 

to Nanntine New York only; Immediate 
ordloziers d. accepted. Rare Bird Farm, Kendall, 
F 

QUALITY STOCK. PROMPT 
E rs Pny Sask. Armadillos, Alligators, 

Badger, Coatimundb, Hawke, Guinea Pise, 
Biw Peafowl ]tenus, Pumas, African igg 
Cubs, Cats, 

Martin 
Prairie Dose. 

many others. Otto Martin Locke, New 
BrsunteL, Tex. Phone: MA 3 -9323. mh18 

SSA IîLEPAANTS CALIFORNIA SEA - 
ll004 SNI. MaSn wpphers Loo[ and 

droll;: snare world Marine Lots -g 
Inc., Hermoss Beata, CaIU. mh2d 

SPECIAL 
BABY ELEPHANTS 

DROMEDARY CAMELS 
Immediately available, excellent heals*. 

Phone: wmahall 34073. 

NORTH ATLANTIC FERTILIZER fY 

CHEMICAL CO.. INC. 
SO Broad st. New York 

SURPLÓS FLORIDA REPTILES FOR SALZ 

Oppio .. Fla 
VWL Ross 

. 

Allen's Reptils Institute, Sßeer 
5041$ 

Tell Your Selling Story 

to 

BETTER ADVANTAGE 

Use Display Type and 

White Space 

Rate: Only $14 per inch 

This 11' -inch space 

costs only $21 
WANTED -ADULT MANGABES' MONKEYS, 

Rhesus Money., larq Chlmpanaeas. 
Phono: Cypress 3 -W87. Chah 
Wild Animal Farm, Plymouth St., HalUax, 

Mawchuxtt. 

BUSINESS OPPORTUNITIES 

ADVERTISE YOUR PRODUCTS ON FINE. 
cheap, rubber balloons; get minimum ten 

Croak $7. Rubber toys, SIMON 32. 
Dsvarkad. a. Third Bholwada, 38E8, Bombay 
a. Indta 
HOW TO MAKE MONEY WITH CARNIVAL 

Game. .4roage book, 33 ulh100 1nr 
M 
Yosemite. 

Theron Fox PubU.hing. 
Yosemlts, San Jon 28, Calif. eD20 

MORE BUYERS 

Will Stop and Read 

YOUR AD 

if you use a 

DISPLAY CLASSIFIED AD 

RATE ONLY $14 per Inch 
PORTABLE ROLLER RINK, 401.0% COM- 

Dlet: new tent, maple wctional noue 
100 Dain R3.n5 rn Nun, 
.item, wiring, etc.. Bertram Orr. 
27A Mimi Highway, Murfreesboro. Tenn. 

PORTABLE SKATING RINK, GOOD CON- 

Sod Speaker. Drink Box. L` D51t for 
fá,600. W. W. wainwright. General Delivers. 
rairhow. wt. 
SKATING RINKS -91'X140' BLDG. WITH 

65'x140' Skating Floor, complete with all 

Duabie ent.WIl o[, opera egto reepondebolde 
99' party. 40'x Portable ;Ink, Truck and 

Trailer. t. 116 and quipment 
Portable 

Truck and 
Trouer, $11,000. Lee Grimes. 1908 E New 
OHear. Tampa, Fla. Ph. 374131. 
SPECIALTY BROKERS -NO FOOD BROK- 

en. Guaranteed product High comm.- 
don. Caroeide Co., Bos 1282, Savannah, Ga. 

Want to book Major and Kiddie Rides 

for new park in tri -city area with s 

population of over 500,000. Will 
work with individual who owns and 

operates equipment and is looking for 
a good location with a future. No 
competition. Alton Ourle., Albany 
Carman Rd.. Schenectady 3. N. Y. 
60" SEARCHLIGHTS AND PARTS. SPERRY 

and G.E.; unused Light and Generam.. 
complete line of Pont,: OpersthIl sod Purls 
Manual. Write for tree Darts and Dr1oe 
]tot nyavhere. Ander- 
son ero.. 15400 Hesperlin Blvd., San 
Loren.o, Cant. >V 

GRASS SEED' 
O 

Free of Crabgrass -"A blend 

0 
of laboratory tested Seed." High 0 
Germinating. 0 e. 

5 lb. Clear, heavy 41 
O 

0 
plastic bag 

LP" 
ue 0 

25% dep. with order, bat. 0 
4 C.O,D., F.O.B. Chicago 0 

04C 
Miiwaukes Aye/ 

0C Öt G Sales Chila56 22, Illlmis 

THE KNIFE ALONE IS WORTH THE 

PRICE OF THE SETT 

Now you can get Ihls M.N. 3 -Pe. 
Pen -Scout Knits set for the price of the 
Scout Knife stone. 

WE OFFER 

YOU THIS 

TERRIFIC 

VALUE FOR 

ONLY 

$8.40 doz. 

YOU CET A 
4 -BLADE SCOUT 

KNIFE b 
TOP UALITY 
BALL PENS. 

A Sure Fire Hit Ever-v Time - 
Don't Miss This Terrific Value! 

DOVAL SALES CO. 
140 West 23rd St., New York 11, N. Y. 

NOVELTY TIES 
At casual glance these hand- 
some rayon Um are embrot 
detect with beautiful design. 
Closer inspection will gat 
laugh es grab prove* M be 
something different. Four dif- 
ferent "designs" available: 
"Nut to you." "KW Me 
Babe,' Wane" and "What'll 
You Have Assorted colors. 

In Each tie window display 
box. 

Per dozen $12.00 

23'6 deposit on 11 COD on 
der. Include posta{. with 

order. 

KIPP BROTHERS 
714eledele Dietsdatete Sues /SS; 
240 -42 SOUTH MERIDIAN ST. 
INDIANAPOLIS 25, INDIANA 

Direct from FACTORY 
Fad selling BABY "PAPOOSE" MOOS: 
Indian staled Baby Mcb7ILL hand 
laced and hand Deeded our 12 
M OLD MEwlay. They come carded la 
to a card dlsplar. Packed 1n transparent 
and 

yard 
babies. 

phasic bag 
Colors 

pit 
also for baSiea. SOIL feather. Colon are 
assorted. si:ss --0. 1. a. 3. Sine are 
marked on bottom of soles apd visible. 

mms.'r 
31.1* and children's soft sate 

tract hand laced, hand beaded In at- 
tractive colon. Packed r. transparent 
plastic bag. Soft leather. 

Women'* sores, 4-f Olrla', 1N 
Chlldnn'. 4y 

All *tees are readily wen as Nay are 
marked on bottom of sole and are 

Wble through ths bag. 
Pouch Bees. Indian girt, band laced 
and Deeded. Aroma scion to *oft 

ATTENTION, 
FOR CATALOGUE. 

ATTENTION. JOBBISR3, SETUP ERS-WE HAVE A SPECIAL SST 
FOR 

FOR 
IMMEDIATE RESPONSE 

FOE REQUEST OF CATALOGUE 
AND PRICE LIST. 

NAVAJO MFG. CO., INC. 
It O. sex 1915 1 aw, Tex. 

Quick Photo 

Invention I 
PDQ CAMERA 
Make* finished ph°. M 2 trto- 

tes. Takes and 
flnLhee SO b 44 

3 evertasting black 
and white oc Npla 
photos sp Hour. Ne 

Photo. FI.hher, d ér ßói i '" 
la 2 Mlaats: Riot 

SUPERbSPEEDi 
direct podllys P.Der. Pktarb rise 
214.44l Is.. Complete, e7sy b open[. 
portaDie Dhob stadia 700ya PROFIT. 

get detaus about Ne Yreat 
PHOT081ASTER Camsr. 

PDQ CAMERA CO. 
1244 W. Certes Chime* 1s., 111. 

LAVENDER SACHET BASKETS 
Mara of tightly woven eteaenea nitan, 
holde dried tarender flower* without 
rollang. P.acb wIth eoloHui DtastlO 
et09D.r. 

$79.00 PER 1,000 
W.N Nr 500 

Import. dri.tl Irv.nder flowers, 
t0 IN.. 33.30. 

SHERFY'S, LTD. 
1126 Beyer 5.40110, Wahintfon 

www.americanradiohistory.com
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COSTUMES, UNIFORMS 
THEATRICAL AND MAW ACCESSORIES. 

Strip Pants, Bras, F3aetic Hose, Tights, 
Miser Items. Free folder. Malt Orders only. 

Kontsky. Sulfa 904, 1472 Broadway, 
New York. N. Y. - 

A d ETrousers, ERC:Hbeauti 
ORCHESTRA COATS, 

rt n ióíá 
color 11Ox351, $75: biue corduroy velour 
Curtsin 19x35). H0; big Dash Clown Suits, 
810. Wallace, 2153 N. Halsted, Chicago. 

FOR SALE- 155-TON CAB OVER ENGINE, 
Froten Cualard, hot and cold water, flaah- 

Ina neon, f2,500. Banquet's 7 }after Park 
/Poll 131, 273 Barataria Blvd.. Marrero, La, 
FOR SALE --20X60 TH RESPIECE TOP. 

used wnv:e weeks; wet of Animal Banners 
can be seen Fairground, Laurel, Miss. 
John \Ylllantler. Box 421. 

Carouses 3 stando 
ft.; teenate. 30 (t.; adult. 32 lt.: larger 

MERRY -GO- ROUNDS - 1957 JL'DIPING 
1 in rd aises- klddle A 

alsee on pedal order. A eo i dia RI e 
Tee! Al Airplane Ride. stn' Boat 

Rltle Thee! Alf" I eavenxo ih Kan 
fIIN1ATURE TRAIN, FERRIS WHEEL, 

FOR SALE MerryGoROUnd, Airplane Swing and Kid - 

die Car Rlde: all ln food condition; pr 
SECONDHAND GOODS D,IOBCk gaie. Pequot Nun.rles, Brinerdiced , 

MAKES OF POPPERS. GARA PARKER FERRIS WHEEL, 35 FT.. 8 SEAT, ..OUT ALL 
nsl Corn MAKE nt, Floss Slachlnes, re condition good, or will trade for Chair. 

lacement Kewea for all Poppers. Krlspy 
'6;11% 

Alep nerd Ground Cable and Walk 
IKOrn, 120 5. Hdated Chicago, III. mh9 Show; what have you'. Haroltl W. 

r. Sharpavlll<, Pa. 

FOR SALE- SECONDHAND 
SHOW PROPERTY 

A.B., RIFLE RANGE AND SEEBURG 
Bear for ca.. Ì pin. Jaon'.6E. Mal St.. Galesburg, 

CLEAN 7x12 WHITE CONCESSION TRAIT, 
or. windowed, screened and equipped fer 

77 a -round burines. 3325 Pros e2i 
Peoria,, III. 

FOR SALE 

COMPLETE PENNY ARCADE 
54 -ft. i,owbSf Teller and Trsetor, 28x58 
Top end nice Front. 75 AlachtSS, A -No: 1 

condition. 
87,800 cash. 

"HAPPY" HOOPER 
Pt. 1, Box 226 Luis, Fe. 
F 

8x14 tandem R axle. with TEre DFre Freese 
Ready to 

Andy, , 

excellent 
Post, Route 2, 

Mattoon, Ill. 

LITTLE ATOM0 
Worlds Smallest Pistol 
COmPLU E W,Tw aaJAao0 Awe TOVR -. 

CRatC[ Of Lt ATRtet HOMER ORCAPS 

ACTUAL 
SIZE 

eacrs 
t 20 

List ... $1.95 si. 
Arlaaily shoe. sees 
with resod- sat ...hi will, bent :' tp e INSTRUCTIONS 
DISPLAY CARD _ BOOKS & CARTOONS 

PR /CED TO SELL FOR CASH 
Tant Snow complete or anY Pn, naeY 

le 90. All new1Y pained, 
850 20 Tent Folding 

Stakes. 
... 850.00 40x. Tent. Pote. Slakes, \Sall 900.00 

20x15 Marquee, Poles. St.. 50.00 
3 K.W. 110 Onan Light Plant.. 300.00 
70 K. W. Is Light Plant 450.00 
4 Lengths huh A 100.00 
9 Lengths flat Jump Seats 75.00 

for .holy 50.00 2.ge Systems 150.00 Scie Teckel Boxes, masking. 
mlxellanroue 100.00 

1949 Chev. Tractor 3.50.00 
1948 Chet,. Tractor. sawed axle 400.00 
24 ft. ell Trailer. 

p 
Drop Frame 400..00 

24 ft. Fruehauf Trail r, Drop 
Frame 550.00 

1951 
speed 

Panel. Trailer Hitch, 
4 speed 350.00 

1833 30.ft. Alma House Trailer 2,0000 
Popcorn. Snow. Aortic, Floss , 

Misc. all complete for show 400.00 
57.500.00 Plenty Spare Tres: Showmen, se this 

d, you ay Come [bila way, It la the first and Lott one. AD egnfoment fleet 
Clava and free of ocra. CHARLI[ E, 
W EPB 2735E W Rtl A A D 
Mich. Phone:( Normandy 2Bf38Nighla. 

YOU'LL LOVE OUR GRAND POSTERS 
done In 3 and t bright colon Ihat eparklc. 

Bumper Stine. 700 card° 14x22, f8; 100 17x26, 
.12.45: 100 22x28, S15: any Purpose. Give ux 
a pulrk trial. Also 1 .beets. 3 sheets end 
24 Meet hl Raped Poyer Service. 
191 N. Scheell St., Philadelphia 7, Pa. 

SALESMEN WANTED 
AD MATCHES SELL AMAZING DESIGNS - 

10, 20, 30, 50 and 240tight book match.. 
Bigger spot . M commissions: every bud 
mess a prospect. Cow prices for Rri puality 
Repeat. Start ith experience; men, 
omeh: full, part time: buy nolhlnt: wales 

iclt tarnished. Match Corp.. Dept. D -143, 
Chicago 32, 111. fe23 
GOLDMINE OF 600 MONEY MAKERS- 

Free copy Specialty Salesman Magazine, 
Desk 22B, 307 North Mlchl¢an, Chlca[o 1. 

chtfn 

TATTOOING SUPPLIES 
NEW MALLEABLE TATTOOING MA- 

chlnes. ArlitUC design. Complete nut - 
lita. eri[ht colon, concentrated black ilk. 
Catalog free. Milt Zela, 748 l,edey, Rock - 
ord. III. Jv13 

A1 TATTOOING MAC111NES - WORLD'S fut.,: best des... colon and sCIRL M. 
Free aialoR Owen Jensen, 120 West 83rd 
Sl.. Loa An6eles, Ca111. f23 

WANTED TO BUY 
CONCESSION STANDS WANTED -STATE 

the price, sire and condition In first let 
ter. Peter Roscoe, 2271 McMyler St., War- 
ren, Ohio. 
GROTESQUE MARDI GRAS HEADS AND 

Figures for parade use. Send full de.... 
Iton and lowest DMce for Cash. Box C145. 
0 o Billboard. ChMnnatl 22. O. 

OLD -TIME ELECTRIC PIANO AND PLAY 
ay. 

Ranch, Bandera, Tex. 

er Plano: muai be In excellent condition. 
Any'1hlne else for old -time saloon. M 

WANTED - ANIMATED FIGURES 
Clown.. Animals or scenes of any kind. 

Send photo and full particulars. Circus 
STEAM TRAIN, BY OTTANAY, WITH, Town, 7961 S. . Lath Tertace, Mlaml. Fla. 

three coaches: serviced at factory and In WANTED -II DRIVE 'EM MOTORBOATS. 
new Cnndillon. 3Y.Sn0, R. H. Chance. I I1q New or used In [no0 eondilion. Box C -141, 
Ceo. Wash. Ave.. Wlchlta 16, Ran. mh9 c'o Hillbosrd. ClnclnnaU 22. O. 
TRACK -SACRIFICE. 3,000 FT. 22'. GAU E 

12 Ib. fall, meld crocs tie. welded. TTIP. 
8301 Florida Ave., Tampa. Fla. mh9 
TAINS -ALL SI7,ER. 'Inn:Ps. TYPES: new, used, custom tutu. PhVitri tLe delallA 8l bill 

Rehoboth. Trahis, 338 Wlnthro ̂ , Rehoboth. Maas. mh9 
TWO REMINGTON MODE( =2.41 AUTO. matte gallery Rifles with shell deflectors. Used, very good condition, S65 each. Box 33, Lone Beach, N. Y. 

4 Bum. PEN BASEBALL GAMES USED love scorn., very reasonable. M. IZ"n 
147 Fourth Ave., New Vork Clty. N. Y. 
IY ELI WHEEL SEATS. GOOD CONDITION, upholstered 1956. 8258. We bouehl Neel perte. Phone It Park.d 28946. 

Miss. 
Gal[ 

Dort Amusement Park. Biloxi. Slfaa. 
14 ET, TANDEM TRAILEFI COOKHOUSE. feaic Che! Range, tenSllx, rme dl.hes. Ed Sturnhy. hob SI. Louis Avt.. East St. Lou., Ill (Phone: BRId[e 1.33121. mh9 

MOVES 'EM FAST 
J o biter s, Distr.. LEARN WHITE ASLEEP, REVOLUTION 

ton, write, wire or phone for Ruanflty 
try new method. Detsllt tree. Seep 

Prices. Also write to '57 Cate.. T10..C. i Research Aseoclatlon, P. O. Box 810C. Omaha 1. Neb. mh9 

Dept. B. 

NASHVILLE, TENNESSEE 

You Can't Beat 

BRODY 
for Merchandise 

We Carry ComplMe Line et 
,ECTRICAL APPLIANCES Rmatold 
Goode -GLASS WARE ClockLAMPS 
-Assorted Novelties -BABY DOLLS- 
Boudoir Dolls -PLUSH ANIMALS -P 
do Goode - CARNIVAL GOODS - Pra- 
mlum Goode - SPECIAL AU =. 
GOODS -Small Novollles [or Glve- Aways. 
.PA011 CATALOG AVAIL PRE[. 

SItND for Your Copy Teaay, 

M. K. BRODY 
1116 S. Halsted St.. Chicago 7. III. 

L. D. Phone: MOnroe 6 -9520 
In Business in Chicago for 37 Years 

Will You Wear A Pair Of 
Comfortable New Sandals 

Stet'y Info hi¢ est -, n n -r 

MAGICAL APPARATUS 
BE A AfAG1CIA N! TARGE PROFF,SSIONAL 

cataloII of latest trick.. 3.5e. Erre! Show 
bustneas book catalog. Ireland B -109, N. 
Dearboro. Chicago 2. rap 
NEW ...PAGE ndnding, _ILLUSTRATED ILLUSTRATED CA TA toe Mt Spook. Hypno (tam. Norosrooee, Crustal. Graphology. SOe 
wholesale. Sub- minlalvre adlophona for 
mentalist ea.ily conetaled. Brochure prices on request. Nelson Enterprise. 338 South Hlgh, Columba. O. mho 
TANGLEY CALLIOPE. HAND PLAYED. 

Hr1gKS & Stratton en., Roots -Acme blower. mounted on Ford truck, 11(.500: less truck, $1.200 W. C. McMaster., 648 Mot- berry Ave.. Clarksburg, W. Va. 

wearing PLENt. 
CLOCK. n f' e ied flex- withYOUr -fool 
FLEXICLOGS are latest fashion rage. When 
trends see this smart new footwear on 
your feet they'll order. Make 

VIto 
810,00 sale on SLAW 

TRIPLE PROFIT PLAN: 
Styla for women and 
Write for Complete money- ey - 

meklM selUn[ outfit. in. 
Iutllnt Lull size FLEXI 

CLOGS sample. FREE! 

FLE.XICLOGS, Dept. &H 
New Ho4teln, \Vlac. 
Name 

. ran Address. 

BiNGO EQUIPMENT 
AND ELECTRIC DART BOARDS 
[LlCTRIC PORTAPL[ 61NG0 
PLOWMAN. Carries Ilk. o 
PULLMAN SUITCASE:' Only.Nf.SO C PIANO FLASH - 
POARD.OARD. Thnepece unit, easy 
M 

A 

carry. nly 
ELEC. 

O 1113,00 

TRICDARTABOARD. 
Wear hits INht up." Only..,. fSO 

MM fer circular. Exclusive territory 
available. 

LiP'KA MFG. CO. 
617 East 11M St. Nev. York f, N. Y. 

Phone: Canal 8.33111 

MISCELLANEOUS 
AGA LEVITATION -lot, PURCHASER of Aga bought from Mueselman, Tout. III.. In January, Please emltact Joseph W. oertson, 297 South Nlgh Sl.. Columbus t.5. 
Ohio. mh2 
171E GRIT -AMERICA'S GREATEST FAIR. fly weekly newspaper: latest news plc lures, comtCt. sport. Sample onY toe, trial 

Stine. 
P.tton. 6 a. 5175. Sneerer 

A. Stine. P. O. Box 5353. Scat Pleasant, Md. 

PARTNERS WANTED 
WANT W'OSIAN PARTNER, EXPERIENCED, 

no Ins'eyment required. New. modern Grab 27 A iagniv'. Trailer Park (Pole 131 273 Baraerin Blvd., Alarrcro, La. 

PHOTO SUPPLIES 
DEVELOPING -PRINTING 

PHOTO BOOTHS, CAatERAS, D.P. PAPER. 
Developers. Frames, everything for direct 

posture photography. \Yelle for our low Itg e.s. Tamer. Co.. 1546 W. C'oriez, Chlcego 22, ill. chUn 
WALLET SIZE 1255X345- ACTUAL PHOTOS from your favorite egative. 26 IIy .l 
Postpaid. Mervin Lipkin, 709 Flatbush Ave, 
Brooklyn 25, New York. 

PRINTING 
ALWAYS SPEEDIEST SERVICE, QUALITY 

Ca,' for all amusement occasÌOns, man? flluk- e 
Crated Aeo Humber Cartls. Rumper Slle sn. TMbune Press Dept. 94.57. Yul Par 
indlana. ma Ò 

NEW NOVELTY BUSINESS CARDS, IL. 
lustraled. 2 color. G.t yours at Uwe r 

anted./ ServlceM Sh1111niton, Pa. 
(Agents wanted./ 
200 855X11 LETTERHEADS AND 250 81L 

Envelopes, 33.76; black 0r btu. Ink. Bailo 
Press, 767 -B Leltb St Flint 8, MISS. 5152 AMERICA'S 
L000 

Dp 
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. 
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HELP WANTED 
REGULAR CLASSIFIED ADS . , , Set 
in usual want -ad style, one paragraph, 
no display. First line regular S pt. caps. 
RATE: 20c a word- Minimum $4. 
CASH WITH COPY. 

Forms Close Thursdays for 
the Following Week's Issue 

A1 BASS SIAN WHO SINGS FOR SMART, 
modern trio. No drunks nor character. 

Don't misrepresent. Locate nulh. Write 
Leader, Box C140, e'o Billboard. Cincin 
nati 22, Ohio. 
CALYPSO TRIO THAT CAN DOUBLE ON 

TaLin music. Aeo Girl Singer- 
Planiat. Iodation, en[agem. t V ITI y) 
T a Vine, Stark Club, 673 Monmmlth St , L'A'; rt. KY Phone: HElnloek 1.8881. 

LARGE AGENCY RAND DEPARTMENT 
has Opening for traveling 'longe band 

Consistent bookln[a for qualified band 
leader. Also new Glrl Plano or Orlan 
Singlee for location entx. Send 
Photos and details to: Box C -743, ergo 
board, Cincinnati 22. O. mh2 
MUSICIANS WANTED - ALL CHAIRS. 

Need Commercial Drummer with beat. 
Sharpest transportation available. Cuomo 
teetl saiary, 50 eekt r year. l.11tle .loin Beecher: 1617 Cily National 88dí BIAi. 
Omaha. Neb. fe23 

RECORD BUYER 
Luge leading Midwest record, appliance, 

television retail chain. 
All company beneflla. Our employ.ea know 
Of lila oDPOrtunlly. HeD1Y heltl ConfldenUal. 

BOX .11111, The Billboard 
lee W. Randolph Ch.., linnets 
TALI, blAN -OVER 7 FT, TO DISTRIBUTE 

literature, trade row, Chcago. April 841. WHe Ony', ólre heisht. Hoe PIC If T del.. Hiram Aahe, 240 Madison Ave 
New York 18. ch 
TENOR SAX, GOOD CLARINET, CUT OR 

no notice. Ruddy Balr. 716 Bona Allen 
Bldg., Atlanta. Gs. mh2 
{CANTED- QUALIFIED ORGAN GRINDER or Monkey 7lainer to train year old 
White a Capuchin Monkey. Monkey from 
(earn to shako hands, collect .sine from 
hs hrae 

. pl aw 
ilc 

oh 
ip 

i n 
t hhlia 

s moky o 
epn 

u dip 
fled person for training. 

Workshop, 
Witte full Colo 

ulara to Santa's Workshop, North Pole. Colo. 
WANTED -FLAG HANGERS, STATE SA, 

ry, experience, firms worked for, first 
letter. Duval: Decorators, 4219 ?dateline 
5t.. New Orleans, W. 
WANTED TRAPEZE PERFORMER, SIN. 

[le or baiancin[ trap[. Man or 'omen, 
Iron Lw holdina slack wire by teeth. Graf- 
flue and Raymond, c/o Bennett Court. 2810 
Clark St.. Tampa, Fla. 

AT LIBERTY 
ADVERTISEMENTS 

Se a Word Minimum $1 
Remittance in Full must accompany all 
ads for publication in this column. 

No charg. accounts. 

Forms Close Thursdays for 
the Following Week's Issue 

AGENTS & MANAGERS 
EXPERIENCED CIRCUS- INDOOR, OUT 

door Aar, joins pest II Sober, 
reliable: Join Immediately, Box C194, 
c/o Billboard, Cincinnati 22, O. 

CIRCUS & CARNIVAL 

MISCELLANEOUS 

FORMER ARCADE MANAGER. 35, GOOD 
appearance, dependable. responsible. 

Would like to connect with ...man as 
assistant. learn production. Good talker, 
hustler, not afraid of work. Box C.135, c. 
Billboard, Cincinnati 22, O. fe23 

HYPNOTIST - TOR STAGE, PRIVATE 
parties and lecture ttenTVIie ras. For 

Office 
Bo,n rite Heise F. DIeh5 Pott 

Office Box 2004. Seattle. Wash. mh28'58 
MAGICIAN FOR NITS CLUBS, THEATRES, 

hotels, supper clubs. IounKra, parka, tales. 
elebrations, 1c, Contact R 1'7 2110 

Seventh Ave. Altoona. Pa. le29 
TALKER. BARKER, BINGO CALLER - 

Ready to talk. lecture, clown. Sober, re 
Ilable: salary only. Wire collect Bluestone, 
113 W. Alain. Norfolk, Va. 
TIIF. GIRL AND HER STALLION -N1C 

HighSChooled animal superbly handled 
by a lovely yodeling GultarlstVOCanst In a 

neat combination of songs a dhorseman- 
ehla. The Ideal act for Fairs. Parks Clubs Theatres, Frnmon°. and Advertising. Go 
a rP.`,re. What have you all to offer! 
Will illboaer Dinci n manager. BOx C142, 
c'o ßlllboenl. Cincinnati 22, O. 

MUSICIANS 
AREN'T THERE BAND T.EADERS IN THE 

west needing an experienced Drummer, 
Locations only. Arnold Salmon, Apache 
Hotel, Phoenix, Aril. mh16 
AVAILABLE IAfMEDIATEi.Y -BASS MAN 

Vocally 
Prefer 

Valve Trombone, 
also Arrange. Preto Dlxlc) and o society combo. No Panic.. please. Stuslctan, 1725 W'alroue. TAmM, F'It. Phone 828983. 
COMMERCIAL LEAD, ALTO OR TENOR. 

double Flute, ad lib. Clarinet, Bass Clare 
ne[, red xhona well Name experience. Con- elAer combo or hofN ork only Write or wire Eddie Beau, Tavaheetlah. Wls. 
CONCERT P7ANIST- EXPERT RF,ADER. flot aMOm"anIst: e f ke rope: will travel. Jon Emerpn, 18 W. Ontario. ChIcaio 10.";1" 
DRUMMER-DOUBLE VOCALS. DESIRES 

nelaatlNoé^dabl:i unfonmb'Wri? 
n c1'4 

Johnny ßonlnn, 125 Sunny Ilse's Blvd.. North Mleml each. Fla. mh$ 
ELECTRIC RUITAR - TAKEOFF OR 

SI ̂ rhythm. ion. 
Read or fake. Double piano. [ un Preer small .erratic. Can work alone. John E, Sfwer. C136. Allltoard. Cln<tnnati 22. Ohio. mh9 

INE TAKEOFF GUITARIST DOUBLING 
Trnmnel nd TromDOne. Jan. read and none.. GnoA Vocae. including group. 

Meudcd. 
líanr. rl7r7 n 

S. F.. El[hth St.. Evansville, 
f 5.9112, 
GIRL MANIST- EXPERIENCED. UNION. aUracttve. oar: want bo ork. tut ,how s. ßox C -139. c'o Billboard. Cincin nail 22, Ohlo 
PIANIST - COAMERCIAL. VOCALS. AGE 

27, locations preferred. Musician, 377 15th Ave., Paterson, N. J. 
PIANO AND ORGAN -HAVE HAMMOND, 

read. fake, any .Isle! Prater FISSO.. 
Rotyard Waynlck. 1812 Eiland Dr., Greene bore. N. C. Phone 7034, 
RESORT ORGANIST AVA7Lai.' MAY 1, Nnw third vines famous Spa Aare Itt- 
eat Hammond eSpa, 

Fla 
quipment. union. Organist, 

Safety HarOOr 

& 

BARANIMS KENNELCADE OF STARS - 
Aeauli[ul, 4nndln[ dlaDtaY f trlrk 

and dancing tloga far Faire, Park[, 
Tinted lions. Uniking well trashed Props, Tinted 

DORS, Striking Wardrobe. Now booklet 
ly ear pring d summer dates. Baranek, 

990 Aroatle Hltli., 5t. Loue Mo. h9 
FAMOUS PROF- PAMAHASIKA - OWNER 

of the Pamahasika'e Studio. Have the 
Props for while cockatoos, macaw's, para eels, canaries, doss, ponies, chimps, 
monkey. i present. train, teach. 3509 ,1. 
8th 5t., Philadelphia t0, Pa. fe23 

SELL TO UNCLE SAM! 
That's how I made $20,000 a year 
selling junk jawel r y to the U. S. 
Government without v r leaving 
home. Sand ma your name and l'li 
show you how 1 did it. 

Learn at home In mile waning. 
This el the most 

heard of -selling" you ever heaW of 
becouse you rawer haw to 
make a "cares pitch" -any lime 
or nYwhen. 

With my PI'n you do all your atlllna by 
mail -lo ont ere the t!niten 5,ell- 

over'Uncle here (here la no l In[." Uncle Sam L eager to buy all the 
old Junk Jewelry you "Ad In at the .slab 

price of E35.00 AN OUNCE [or the 
told In it. 

Just follow my Plan and you can walk down 
any street In ynur town end come home 
with 950 In gold in your pocket -not Just one day, Dut esert day In the >ear o matter where you livtismall town or bit 
city. II you 'ant to ke money Ilk. Chia, 
j st let me now. fill tell you whett to 
(Intl the gold -how muvh to pay for 11 -how 
to teat 11 and how to mail h to nc le Sam, 

ho v'll pay you t35.00 AN OUNCE SPOT 
GASH for all you vend in, 
You 'III be éTsin¢ the very same D1an that 1 xer when I was SYD,000 
Yeah Everything I send You now la free 
and no ulesman 'ill call to try to tell y'ou 
anylhlne. Just put your name an0 addreaa 
on a postcard and mall it to me. I th{nk 
you'll aey th1. la the ost [aDUlous way of 
making big money a Salesman ever dreamed 
M. Lesile Patton, 

Illinois. 
W. Madison II?, 

DePI P7í2, Chicago {, Illinois. 

$SO an yenta 
Coal 

SAVE 
hele:. 

HERE IS THE TOUGHEST AND MOST 
danger.. assignment a Stunt Man can 

get. 
Fox 

Sonatooneai 
Ygh 

dn7mn a 
ufr 

e adtute d 

CaDt. M[C wnl aDDNr Derrnally t0 pUt on 
performance that will W IonR remem 

Erred E'or r="11 ns, oartic rt d 
DHCe ddttas: Copt. Mac's Producllont. 458 
Lamphier Place, Warren, O. Tel. 453378 . 

mh3 
RAY'S CIRCUS REVUE NOW SOLICMNG 
wüotters 

per reason 1957. You can't go wrong 
h Utls combination. MagnoBa, O., Rolle r t. 1.15 

SENSATIONAL NOVELTY ACTS OF 
every description, Animal Acts & Girl 

Revue. Address: 2018 Oliver St., Fort 
Wayne. Ind. Phone H. 1188, 

VOCALISTS 

AVAILABLE -JAZZ SINGER, CAN CUT. 
Female. white. Box 880, The Billboard, 

Chlca[u, Ill. 

\\.1 
- Bargain-Filled 

; 1tLa. 

FREE 

Catalog 
"Sell Mote with 

Famous make 
Watches s Ex 

/, ¡I t i \ Sets Ladies' 
Hand Ba Meri s 

Jewelry Cites s Novgs elties. Cat 
our latest Wholesale Catalog FREE 

. Write today! 

CEL -MAX, Inc. 
582 SO. MAIN ST. 

MEMPHIS, TENN. 

Make Money Selling Ties 
Pu: bind From Menunclunr 

Out standing line Regular,Square End, 
Round Bottom. Reversible, F'.ather, 
Pleated, Knitted How Ties, Te & 
Money Sets. 

Guarantee. 
Sprint Styles. 

Money BICk Ouarantes. We Day 
SPS e. 

AL INTRODUCTORY OFFER. 
Send Only 111.00 for 2 Sample Ties. 
RetaU Value .2. Nrile [or FREE 
CATAT.OG. PNILIW$ NBCKW EA R, 

Deft. afó,'Je W. 27M N., flew York 10, N. Y. 

(.mat Asst Watches Watch, 
With renew esp. Damaa 

semPt. far $49.°° and 
enlY 504. 

Reconal ione: and Wannleaó Ilk. now. yye ter men 
end women. 

QUANTITY USERS -COME 
IN FOR SPECIAL PRICES 

what...N only. 26% ifh 
o baianco C.OD. 
Immediata Oaiivery. 

JOSEPH BROS.5 
%1",: ó1I1'e. 

SUPPLIES and EQUIPMENT 

JAR DEALS 
PUSH CARDS 
SALES BOARDS 
ROLL TICKETS 

for Complete Profit -Making 
Information on Jar Saafs amt 

Tickets -Write Today: 

ACACIA PRINTING CORP. 
6755 N. Clark 5t. Chicago 26, III. 

IF YOU ARE INTERESTED IN 

JOB LOTS 

CLOSEOUTS 
BE SURE TO CONTACT 

US IMMEDIATELY. 

WISCONSIN DELUXE COMPANY 
1902 No. Third Street 

Milwaukee 12, Wisconsin 

Free Wholesale Catalog 
CONTAINING 

Expansion Cr Photo '!dents 
Heart Cr Disc Pendants 

Aluminum Chain (dents 

Rings Pins Pearls 

Closeouts, Etc. 

SEND FOR YOUR COPY TODAY 
Please state Your business. 

FRISCO PETE- 2CA;go 6, III 
All Phones: Franklin 252267 

GIVE TO DAMON RUNYON CANCER FUND 

www.americanradiohistory.com
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PRICoE TOWELS' 
NOW -MAKE FANTASTIC PROFITS! 

If "Murder" Is a crime, we're GUILTY as anyone can pealbly n:-or murdering n.Ieea on wonderful new lone. In large sire 
and beautiful snorted colon: 
But we're not worried about bets[ "hanged" for our crime. 
Instead we'll be thanked bifrse we're making it possible for 
YOU to make fabutow proms 
Some of our customers tell us we're the TOWEL KINGS: That's 
because they know we recently sold over 2300,000 towels In 
ONE year: And, we're continuing to sell towels by the hundreds 
of thounntla and that's why we can buy In fantanle qua"uuaa- 
and Dab on tae Drodllloua saringa to YOU: 
here's what we mean by LOW prices: Others charge you as much 

e e0t. gmetimea mars, gar FIVE towels wagon FAST: Send your money with Ina plastic bag, or even without a plastic 
nag.' soo rt=ta to Il th<se fare 
towels for go re -and rou do, BUT think 
how many more you can sell 
how marl, money n v can make 

sell If you sell TEN TOWS 
than 

for only 
51Áf You'll make more than í00^v 

t That's chat you'll make when you 
our these wonderful qu111ty, new genuine 

Each 

order today, or send a deposit of 25, of 
your Durchass and we'll flip C.O.D. Gel 
In on me killing. Voul he glad y u als: 
ORDE AT 

ls 
THESE LOW PRICES: 

100 TR owe t 0.30 
500 Towels 20.00 

1,000 Towels 35.00 
2,000 Towels 50.00 

unweven Cotton and rayon towels from S,0. Towels 150.00 
ua In !oleo( only 5.000! Or, H you buy in fampl Package of 7 Towels, only 51.001 
mattes quantities, Ilttle a+ 500 towel we wIII sell you delltxe quality plast lC for only f20.00. you DOUBLE your money. beta -(seas are large sough to aecom we wort on the princiPle that the Dub11c modals PP 110 12 towels in each T,'I:17- wlll obble u Dar alna and coda [ Y. [ D for 1!yr Der Oaf: Well sell [ tits 10w' more than ever, Il WILL! That4e why prtrp in ANY quern:(. It Your towel order v ro Daring lcan 

MURDER 
Inge to {mounts 110 52.00 or more. Send money you w you, can MURDER 2'owel 23, rder. Or If you Order CODInclude Mira* your terailoet Look at the 31o. All F.O.B. Si t. Louts, 

prlrr below Then fee on the band- )IO. Money -back Luaranler. 

TOWEL SHOP, Dept. 942, 510 St. Charles, St. Louis, Mo. 

SEAL IN PLASTIC -WITHOUT HEAT 

... WITH THE %1ek 

UNIVERSAL PLASTIC 
LAMINATING PROCESS 

A Mbney - Maker for 
Fairs. Carnivals, Ba- 
taan, Fun Zones. Rec- 
reation Centers. Home 
& Sports Shows, Parka, 
Dime Stores. etc. 

NEW PROCESS LAMI. 
NATES IN ONE MIN- 
UTE. Handles Social 
Security Cards. photo. 
graphs (color or black 
and white), credit card, 
press credentials, pholo- 

t etc. 

ANYONE CAN OPERATE THIS NEW PLASTIC SEALING 
PROCESS. NO EXPERIENCE NECESSARY. 

ORDER SHIPPED SAME DAY RECEIVED. 

For Details and Instructions ... Wire or Write 

UNIVERSAL PLASTIC LAMINATING CO. 
9304 Santa Monica Blvd. Beverly Hills, Calif. 

[OMPARE 

TRICKS & JOKES 
Other's Prices Go Up- 

THESE PRICES Our Prins 
d SAYE! 6s DOWN! 

JOY BUZZERS, boxed 52.75 sea! FINGER CHOPPERS S4.00 ds. 
Rubber Pencils, i din. cdd. PS dz. Disappearing Ink 1.73 tls. 
PLASTIC WORMS .Sods,' STICK°, Suction Cups .Sax. 
Lady- Tickler Bade. 1,00 di. Fly Pins, indiv. pka .q tls. 
TALKING TEETH 1.7541:, SMOKIE CIGARETTES, 17's 1.q ds. 
Itching Powder, envs. 2.75 er.; Ink BofIN 6 slot .. 1.20 dr. 
TRICK CIGARS ISpring), best"]5 730 PepPR CHEWING OUM, 100 Pks. 1.25 
Contlnstl Smoke Powtler, Dxs 7.00 dz. Alom,c Smok Bombs, K IOr ... 2.23 
Dutl Firecracker g Fuses AS dal Mustache, nose-clip, black .0 tlx. 
SMOKERS fUN SHOP, Sb Hems.. 2.00 es. Clef, stinker sPlues 4.O0er, m". Jump. Been', 71 pke'. on ca, 1.00 Fun Certl Sala, 12.1 ." a' 

Poslaga Extra on All Ortlart. Sntl 25 °° Oepofif, Balance C.O.D. 

ARLANE MFG. CO. ASK FOR FREE CATALOG - 
"World'a largasf Lisa" 

I aó2.13 GERMANTOWN AVENUE (Phone: MI. 1.16311 PHILADELPHIA K, PA. 

JiE\ICAN P:1LD1 IIATti 

No. 225 -51.15 Dez. Not. 251 d 252 -$3.50 Dez. Me. 255 -A-$2 Dz. 
All kinds of Mexican Palm Hats, Potlry, Hand Tooltl Bees, Billfolds. Jewelry, 

Cur ", 1"n"ies. Request atalog. 
FRANCISCO L. de ARKOS San Bernardo at Scott St. Laredo, Texas 

VER 30- Ó TERR /F/CVALUES!_ 
1957 CATALOG NOW READY -WRITE FOR COPY TODAY 

B, PALMER SALES CO. 
1431 SECOND AVENUE DALLAS 10, TEXAS 

SIGNS SELL EASY ON SIGHT! 
14.22 Easter Greeting Sign for Stores. etc. Beautiful 
DAY-GLO Colors command attention. Send $4.00 
for Sample Dog. Postpaid Today. Retail, at $1.25. 
Make up to $25.00 a day. 

KOEHLER ADV. SIGNS, Arcadia, Mo. 

Letter List 
Letters and packages addrebed to persona In care of The Billboard will be 

advertised in this list two limes only. If you are having mall addressed to you 1n 
our rare, look 
The BIllbfo 

fwoe Te o u1r 

t 
ns me NA CA WNd, M 

Y,s o r11k', 

ac eCor do 

listed In following week's Issue, mail must reach New York, Chicago 
Btto . Lthoe u Lo. 

tnTa 
o boe 

f 

or Ht. Lou. by 
Wednesday morning or Cincinnati office by Thursday morning. 

MAIL ON HAND AT 

CINCINNATI OFFICE 
2160 Patterson St. 
Cincinnati 22, O... 

Parcel Post 
Flldg.r:,ld, D. llläer 

Acker. Fwldle 
ms, Rock 

Aktks, Anladny 
Aleaander. L. Chaa. 
Alexander, Bat 

Janes 

öaln, Geae 
Baker, Frod 
eater. Walter 

(BUadY) 
Balaewlce Peus 
öarl0w, t11'm. 

Ba7T et M gr HK 
(Dept. 

r. 
of Army) 

Bann. 'TPguene Butin, oe Groat 
öa)a pd 
Beasley, Chas. 
8eauehamp, Jnnn J. 
Beckw ash, Jerry 
Beu, Lrror r'. 

Ben[feld, Nelgn 
Bernad, Bill 
¢erngran, Csrl 

(MUelelanl 
Beta, James R. 

Bilu, Ronald 
Blrer 'gut . " YJ 
Blaekley, A. 
blame. Versal 

tROatlo thOMfl 
Blanton. Jeaw 
ß1v Edw. 
Bolin, Johnny & 
Bolan, Sim 

Hellen 

Bold, Jobo 
Blusher. }faner 
Bowön, Chas. !Ì. 
endley, Jcn 
Bradbury (From 

Lansing, alleh.i 
Brady, James R. 
Brno. Ronald 
Brenner, Jr., John 
Broeffle, Harry J Brotffle. J. Ii. 
Brown Carl L. 

lMagarine) 
Bruno. Jack 
Bruno, Rodney 
Busk, Jay 
Buö h: Fiáñcl 
Buoy. Tnvis 
Burke. ShlneY 
Burke, Jack 

Butler, (BSIIC. 
Burk) 

Campbell, Charlie 
Campbell, Chula 

(afa 
Pálacé 

DCavui 

Cardwell 
Carlton, Kee 

. 

nneth 
Carroll, Curley D. 

(prom Duke, 
Carroll, :n. ]ames 

Remee 
Carter, Wm. 

k 

e 

e 

. 

n 
Cavanaugh, Geo. 6 

s Casei A)tDen 

Ghemln Cbaa 
PndeY 

Chldnter, R'm. J. 
(SUnIVOre a" Chrtwnan, Dale 

Charch, Robt. [.e. 
CIKkr James M. 
ClattKOaugb. LIlUa 
Celclea+e r, C. 

(Swede) e Mn 
Combs. J. 
Conn, Andre Alan 
Cook, Deno 
Cooke. Renk M. 

Conellson. W'm. H. 
Corwin, John 

i Eradd Sx ñn 
Creevfrch, Lester 
Crete. JaY ilarveY 
CCCrrowe. Cphas, ll. 

Carman 
Curt)a, Harold 
Cunt. JOa.._ 

Fuller, Robl. 
Funanw, Anthony 
Gr'air r, JOhu e A. 
Ga,411,er, Russell 
(:arvin, Tony 
(Malta, Glen 
Gallia. (:Ion 
[:e1Mer, Tony 
George, Herman 
Glley, Mrs. Ruth 

Gl=t Jm 
!Ate 

Goodwin. Frank H 
GraunceL James J. 

G wager C. ras. 
Greer, Kart (ln+h) 
Grimm, 
Gregor)' 
Gunn. Red e Nr 
Guy. Mrs. Lola 
Hakes. Robe. Lee 
Haley, Peggy 
Nall. S 
Hall. 
Hmllton, Uahet 
llamlllon. John 

HsmnékarAlton 
Mra. 

Honer, ilt1 C. 

langn, BetlY r Iavgn, Kenneth Harblg. Loyd 
Cling 

Paeans, Can PaW 
Leader' 

Daniels, !" and 
DtHanna. David 

Delp. 
Delano Buddle J. 

Ocnham. Captals 
nick. Norman E. Dohtrb. J. E'renk 

(RlRfen 
Donald. John Benny 
Dora, Mlcluel 
Drlg {Cas, W. W. 
Dubois, henry J. 
Dufour, TY 
Duncan. Leonard nn. Lehnte 

ii "`g OD`. 
D , Florence E. 
Durand, Bobby 
Duval, Jos. . 
Earle. Jack B. 
Fdgn. r. Bre d 
EDperly, Dauu V. 
F,etea. Bu[ord Thos. 
Evans, Bert Mitchell 
Ragan. Chaa W. Ferurn. Donald 
Ftrinzle, Jeannls 
Foringie, Kelly 
Perrone, Mike 

Chris FlerVi Geo. 
Fltgierald, Dannle 
FI >nn> {an, Jama+ T 
Flake. MnL James 
Forbus, J". 

Llewalsn 
y 

ó b n, 
Fra' Fraser. Harold i.. 

Pneman, Freak 
(Man 'R'ilh Radar 

en 
Fremont, Richani 

EY 

lDark) 

ritV.:Lsitri74tfia 
nee, ltar [arelce 

Meru Rq H. 
Jr., WLLI4m 

Harrison. Frank 
llarriqu. Ham T. 
Hatcher. Purser 
Hawk, Jar 

wkins, Mn. BenU 
V. 

Hayward Rld.e 
Sh6 own 

Hualwodit Beryls 
Ileldl, Mls lt'IOYd k 

HlaD 
Helsel. John FreOrnck 
Hendricks, CeeLL 
1{enry. CII[ford P. 
tlengn. Rita 
litr0erl. RoY J. 

pals Hickmadd, (lei 3; e 

Flibbler, Joe 
. 

w[nea 

haa 
ItiR[ìna, J. P 
Il,sle. C R. 
H0)obof n. Joan s. 

an' Holob 
éter P. 

Hong, Anna Nit 
Iloocl. F 

oof, lercft 
tl 

David 
ooper, Bob 

!HI"uaDY. tile M. 

Hou 
yy 

rCla 
rob e 

Howard. erry 

Le[ 

rt 
Ruunt 

mi 

Hun t, Arthur 
Hunter, alike 
Hunter. SallaY alas 

CPN . 

Hut Mus, %t 
(Me[IClani 

Ingrams, Albert 
Jackson, Andrew 
Jackson, Curtis(BerD 
Jenkins, Cha., North, 
Jochim. Andrew 
Johnson, tóóunaingi 
Johnson. Mn, Johnny 
]ohuaon. Leonard L. 
Jones. Jennifer 
Johnson. 

(From Carl Cht[n 
Johngn. Palric:a 
Johngn, Roy IEtan 
Iullanó.e JÓwh 

Show' 

Jones, tY. S. 
Jordon. Ernest 
Keenan. Vivian 
KHfer, DráiCea 
Kell)'. 
Ktl1Y. Jack Norrlgn 
Kent, Paf 
Kelly, Pele 

KInRH \leer 
Kirk, Franca Elles 
Kiln[. Harle 
Knann. Jim 
Knlpahield, Cali. 

Eddie Knlr, :. lotus B. 
Koxee Robert iTllclr, 
I.a Arecha, C/tarlee 

e Mn. 
La Doux, Mule 
Lamlrre, Albers 

Lamm. Charlie 
Millard 

cana. R'anen .L 
Lana ]r., Jerka 

tot T7m01l, Tei.l 
Lang ter, Maynard 
Law, nce.d P.. 
Lawrence. Roy 
Lee, James F. 
Leonyhard. Mn. Harry 

.md<men. Clsrenn 
L 

Melnik!, Iwo 
ittler, Ray t' Roy'. 
Klon, ]o.eoh R. 

Lloyd, Wlllum Fdgu 
Lo Ham 
Lout.. Josepb 

WIIRam 
Lumpkln, Retina e. 
Longford, C. T. 

Lÿññ OJákf corte S. 

Lyyon, Jatla 
ateBrldu, Arthur 

Varron :nTrV' Barlow T. 
McCain. Ross 
alnDOna10. Sklppy 

(Band 

sleyen, Mra. Dolt. 
Miller, Mn, Aa 

Nneulson 

I.enia, Sammy 
Lulg. t'r,lz 

Nc[Mrmoll, J. E. 
NcDOnner, Mack 
Ncilenry, M. E. 
M',cndo0, Laon 

Mahan, Mike 
Malone, Jam amer Jr. 
Mautlary. 17 

BoD Mann. R 
Melbye, VIKo 
MorrLS, Mr. &Mra 
0:1l111Uy , 

JPrr y Pet. 
PaR. Fred 
Pitre, Allen 
RaseWry, Wm. ! 

Luta 
Reeves, Wllllem S. 
Regan, Nrs, E. 
Rice. B. 
Roberta, Max 

Roberts, Tex(Curley) 
Rosener. Wllllem 
Scott, Columbus 
Scott, 11. L. 

Shermerhorn, Fnnk 
J. 

Silva, Caryl I. 
Silva. BM 
Smith, Steal (D. D.) 
Stout. larfey Jsmra 
Saaluri, Wllllem F. 
Taylor, elta 
Taylor, R 
Timberlake, Blllia 
TImmermon. 

Cr kt re 
M. 

Walkar, )dr. & . 

Jamrs 
Wallace. Maz 

Wllllem 
Wallace. Rocket . 

Waöace, Vernon Max 
Warren Rue+ell e. 
W ür. Yrrna 
W1MNts taon, L. W. 

Jr. Wiled Thomas 

Winn, C. 
(Tennessee, 

Wim, James e 

H. E. 
.ucllie 

2lmmer, 

:1 1uIIIIIii :i 
4a 

ti TJt.. 

:F 

r--,': 
MIRACLE ' 

,. *CROSS 
When You K 
OM Ce Mer fo 

PIYour : 
H: 

A REAL 
Ye yea sers 

LORD'S PRAYER 
MONEYMAKER tiearlY ,red di. 

linctly. 
e./N. Set with 12 brilliant cul 
nones. Chain ana Crab In b,".1:t 
nickel silver Hnlsh, galls en Hghf. 

4,75 $54.00 Der. ,ruts 
+110.6. 

n 

S 

bm:u:a f ul 9oitl 
es [lain 

s6.ß r. $661,,, 
Rated wholesalers, writ: for samples. 

PROVIDENCE RING COMPANY 
a4 Westminster St., Providence, R. I. 

MAIL ON HAND AT 
NEW YORK OFFICE 

1564 Broadway 
New York 36, N. Y. 

I.a stare. Gran[ 
I.00lrY. John J. 
Mayynard. Glenn 
Nciv{ 
Payhem. Jownh 
Ba181Uf, al>rlen 
geld. John 
Rietxe, Max 
Rlehards. stiller I. 
rtóm«ó: ñón 
Stoll. Cul 11 
Sutton, s'Irian Van 

Creerse. ii. wrAMn Eva 
KlnRfbulR. Howard Whilmer, Ken 
Kinhotf. Glary E. lltl(.nn. A. 

MAIL ON HAND AT 
CHICAGO OFFICE 
188 W. Randolph St. 

Chicago 1. III. 

Balleu. Charles E. Mahoney. Jake 
Crouch. Floytl talmu. Johony 
Dula, Mr. & Mn. intoned, Jerome 

Eu isnt intoned. Jerome 
C,ar[ olle, Tonr end>'. Tony 
Hazelwood. Cloward Stuck. Arthur Alfred' / 

A. Sheppard, James W. 
Hul<hina. Don Somme., J. 

0 

Now bagged in 
polyethylene,.. 

KEEP LONGER, SELL FASTER! 
Sprout in bag. No spoilage. Got 
your stock when you need it. Ws 
ship day order received. Choice a 
red or green Excellent growing 
flab. Free promotional 
aide. Write for details, LOWEST 

PRICES 
ANYWHERE 

P Attention, Auctioneers 

g 
AT PIECE MAGNETIC SCREW DRIVER STY / 
All individual screw anvan feature 
Plastic, Shockproof, Unbreakable 
Heavy Handles. Mad: of hardened Itemper. fool steel blades. Each set 
co with wall rack. 

00 per case of $` / SO sets r 
Write for FREE Listing 
of Tool Closeouts O 

Terms: 20!. deposit, balance C.O.D., I 
F.O.B. Chiego. 

SHELDON PRODUCTS 0 
3179 w. Fall Ave. Chicago, 111. / 

MAIL ON HAND AT 
ST. LOUIS OFFICE 

390 Arcade Bldg. 
St. Louis 1, Mo. 

AIIen, Robrrt 
BaryY, A. J. 
Betrbu 

m, Vince 
Biter, Marilyn Mae 
Black, MMkey 
Black, Joe Bou,t,wud 
Carina,, David G 
CWDe, Waller 

arl. Robert 
arpenter, Clifford 

Caw, air. 6 Nn, 
Jimmie 

Chambers, Louise 
Cheney. Herman M. 
Co {{le, Shorty 

Eónlerra.BJek 
Date 

Cook, Jame. 
Cox, alyh 
Creg. 

R 
Allen Carl 

K7'. Dun.74.` 
saor, B. 1. 

Fnana, Claude 
F'errantl. Richrd 
percla. Cari 
Feer Russell 
Frreeland. Raymond 
111V31 =art Rober! 

HamnA, 
DJ ew 

Hanle. Fank 
{lumen, James 

Naroid 
Itengn, William 
111"%:27, err 

Hunter, James Cord. 
Jackson. GYPS, Red 
Jackson. John R. 
Juan, 

Cat Kelirb, her.. 
K1e1nnrnLL es J1m7r 

KOd, W1111am J. 
¡¡,owls, Hn. Oscar 
lfaDaucK, Harts 
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Sample $10.50'3 or more $9.75 

14 PIECE Ala.aca 

WATERLESS 

COOKWARE SET. 

14 oleoa matched sut of triple thick, gleam. 
ing, spun virgin aluminum. A utensil for 
every cooking need, including a huge 11- 
Covered thicken fryer. Beautifully Illustrated 
recipe book in full solar and written factory 
guarantee with each set. A product of the 
Buckeye Aluminum Co., makers of quality 
aluminum cookware since 1902. 

$49.95 1,,, p, ;,.'.fond on .oeh carton.! 
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IMPORTED FISHING AND HUNTING KNIFE 

1 ,1. Bon le knife with tooled ru snide leather *heath Is Individually merle by Mrxlearí 
rafts..". Eagle head, hand el graved. Handle also has genuine horn Inserts. Each 

knife hat a different Mexican design. This over foot long and nearly 1" ulde blade 
knife is priced so low that It will prove to be your fastest /whet end boutert profit 
make,. 

$24.00 in Dozen Lots Only. F.O.B. El Paso 
Sample 12.13 a. postpId, 

If sou are Interested in other Meals,. Imports, please reed: All hrudLooled Mexican 
Purse anti wallets a Mexican ternlsh -proof Ring. a handpainted Skirt 100','o 
Wool Jacket. . rape.. yren'a hand.tooled Belts The best nvrrhandhe at lemeM 
prior. 

Ask for Free Catalog. 

IBEARfa SALES (1). 
P. O. BOX SIS EL PASO, TEXAS 

SUPER TOOL KNIFE 
Includes 

SCISSORS SAW 

REGULAR BLADE FILE 

BOTTLE OPENER FORK 

CAN OPENER 

SCREW DRIVER / _ 
r'I f 

LEATHER PUNCH 
$1.00 EACH 

CORKSCREW "Write for our 

SCALER 
FREE VALUE In lots of 6 or more. 

PACKED BROCHURE" Sample: $2.50 each. 15, Deposit Balance C.O.D. P 

NATIONAL DISTRIBUTING 
CO.,751phenelegler 

Ufn 1,6eí, 
Flo. 

A REAL SPECIAL JEWELED MOVEMENT 

$ BURTON WATCH 
Areal 

I ", erY 
maker- 

Plate Plateen ase. 
N 

Magnetic 
oveee, ": 

time- 
keeper. 

Cold- plated 
On 

I -year 
written 

guarantee 
ich ach 
watch. 

¡ [xeellent ' 

$ Time 
Kteper. 

$3.95 r:aeh 
ie Imto 

f 6 e re 

N3 W. MatliaOn S 
BURTON SALES thin.., Irr. 

Wholesale only. ]S with order, 
balance C.O.D. If sample desired 
add s1.00. 10-day Money -Back 
Guarantee. 

' ~~ EASTER TOYS! 

6F,PLUSH 
IABan52.50 

Bagged 
tlx 

24" TAETA 
RABBIT. 

FF16.50 56.00 
ax. In Br. loll dz. 
rA PLU N 

.60 QD 

di. In gr. lors tlz. 

RA 8PTL . 
U 

SS 2' 

- 

0 
tli. INn_9re_st 

rola 

s 

ci áó9ei 
30 PCs. b e, te,:;7,; 
t 
Ra 

tlor 6" $24.05 bbits .. 

ff 
SPRING SPECIALS 

_; Plastic Bags Free /aa. RAYON TAFFETA ate' ]5" Maus Doll 1 9.00 dr. 
i4, 2e" Pluto Bear 21.60 dt. 
4, 2. "Clown a. Doit 

$42" 
Beso clown 

17" Peasant 0011 6.00 dr. 
S ]' Plush Do1< ..... .... 9.00 9r. j No xara har :or ze pies. 

42 pCS. áó:.`Pió;ñ öó9 $31.30 
F.O.e, N.Y.C. 15 °o tlep., bal. C.O.O. 
Il not red. Send for NEW 4óp1 
F REF CATALOG antl closeout Ilale. 

6.sa tl. 
u.00 a. 

ACE S>eT6 PY. "C. 

COMBINATION POCKET 

SAVER and SECRETARY 
Complete with 6 retractable ball 
point pens in assorted colors. Also 
memo pad and extra pocket for 
currency or cards. 

$ ,per/ dog. 
No Less Sold. 

Sorry, No Catalog Available. 
75% dep.. bal. C.O.D., F.O.B. Ch,c ago. 

ALLIANCE SALES CO. 
4222 W. Roosevelt Road 

Chicago 24, Illinois 
Phone: NEvada 2 -1535 

Buy direct from 
Costume Jewelry 

Manufacturer 
Offers a full Iliie of Kar 
Inge, .l'callrr Piur. Nerk 

lace ana F'arring Sels 
Religloun Jrelrr. nii,R \. `. 

rfOC 

/Bracelets. IViit., Is' N'RIl¡ 
OVER 15x1 DIFF'ERE-NT rODq y, A Cully ill taled and cur 
to ell r.s «Ivy (lems. 

i[ivuIn 
COMPARE' OI:R PRICES i OU:51.17 Y'! Ì 

Also. Ment one I.atlles' Watch Sels. 

ErrinFife 
Bous. Beautiful Gold 

Finish ntl sal with lines) Oua1;fY 
Rhinestones. ..word tl SIYIeT- 

f6.S0 Rr dors 

/PACKARD JEWELRY CO.0 
u, W. 25th Bt., N. Y.10, N. Y. 

MANUFACTURERS OF SMITH 

BINGO 
CARDS and SHEETS 

Write for FREE Samples and Information. 

LAMA TEMPLE 
Corporation 

141 West 62nd St., Chicago 21, Ill, 

Publishers of J. M. Simmons 

ASTROLOGY 

LAMES'. LIEN'S 

and CIIILIME\+S 
JEWELRY d NOVELTY ITEMS 

NEW SPRING STYLES 
FAST SELLERS! 

selecf,,e 
- 56.75 per Assortment 1 dos. 

Terms: Net, FOB, NY. 25% with order, bal. 

AGË COple order 
rut. in roll, PLUS POST. 

IMMEDIATE DELIVERY _CONTINUOUS.SUPPLY 

Typewriters Appliances Hardware 
Fishing Equip. Housewares Silver. 

are Watches Shavers Clocks 
Jewelry Carden Equip. Cameras 
Te01s Musical Inst's Toys Radios 
SAeets Cookware Bicycles Pens. 

American Limoges; An304; Arvin: Bissell; 
Detect(); Ekco Flint; Elgin Amseltan; 
Eureka: A. C. Gilbert; Holgate; Hoover; 
Kaywoodie; Martes; National Silver; Oster; 
Pepperell; Presto; Remington; Riche - 

lleu; Royal; Sessions; Sites; Waring; 
W.. A. Rogers. PLUS MANY MORE 

YOUR OWN GIANT 

NAME BRAND 

CATALOG FREE! 
Beautifully illustrated. contains over 
2,000 Items! Catalog sent with cookware 
order or FREE upon request. 

LEGITIMATE WHOLESALE PRICES 
as established by the manufacturers. No 
penally to the small buyer. 

THE NOUSE OF NAME BRANDS 
All items stocked for immediate pickup. 
All orders shipped same day as received. 

;9 Yoe . of Morchanditing labwHOw 

11. R..ILtVIS CORP. 
Dept. t13, Davis Bldg. 

145 West 15th Street, New York, N. Y. 

8 CARTONS WALTHAM 

DOUBLE EDGE PRECISION 

HONED RAZOR BLADES 
earn «arson contains twenty xsr park. .r «, nr s earn taallne goo waltnain 
ftarnr tll.Aes a91h retell value of St O. W. 

Yf 

WITH EVERY ORDER FOR 
8 CARTONS YOU GET FREE 
Geneve Men,' Watch with Exnandon 
gaud exactt> ar shown in r8.5ful 
louden, package - prr-de ateS 3.19.úU. 
Regularly priced to trade al 58.95. 
1'nnr rnsl for both the 8 cartons Wat- 
them Ha,m- blades & the Genera W'atc'h 

$9.50 
Sntt rash will, order rr 25': depo.I. 

balauc< C.O.U. 

Spe,ials listing sent ou request. 

VARIETY SALES CO. 
1601 Race SI, Cincinnati 10, Ohio 

WATCH SPECIALISTS 
FOR 67 YEARS 

Copy el 

5975 Diamond Bracelet Watch 59.50 
Nell. Adv. 10 Piece Welch Sets 55.95 
In quautrty Con "lake set] to 
yuur price tnith your owe name 

Catalog 171 L 71 Very Thin Men's, 
Wemel s Welcher A Original Walsh Sets 

RESULT SALES oepi B' 

580 FIFTH AVE., NEW YORK 36, N. T. 

EARRINGS CLOSEOUTS 
R culer 16.75 Der dozen end over for 
10.75 per amen. u ifulr .led antl drnot 
and pierced. Beautiful merrl,amnr. not 
one dog. 

Al 
leaner Pln.+. Necklarre enA óracel<ts 

order. balance 
balaan 

ce O .D. 
door". 9e . wlln 

Plesf Eff FASHIONS, INC. 
1 Washington Ave. revian <, R. I. 

32'r PLUSH BEAR 

COTTON FILLED 

$1 
O. er per dozen 

3V ALL PLUSH $ TS 
BEAR 

Standing 
tOrtOn Filled 6e dz. 

17" MONKEY, SPECIAL $8.40 dt. 
22" BONNET DOLL SPECIAL $8.40 dt. 

TEE JAY TOYS, INC. 
48 West 20th St., NYC 11 WA 9 -6865 

COIN MACHINE OPERATORS -TOBACCO JOBBERS 

"try, 
OP, OPE'; iaEF1: NE'.t h Fv6L EAwX ; IdLL AiF -s -r.. 
OEiit! .5#41.1- 

PDLL EmAGf t 
D 

DfEK fftrf 

''-'1rE 

i:;.a ./. 
Ceayrthl t7g. emeLs: Mla. i 4B7_^-G- w.. T 

` : -r 
DP DKR NERF 

MOO 

DEAD tè,}!LO If YOU ARA VIM 
...tom.,,. 
OMB NIAC 
MC. RAGS a 

,._ iZAZ"Jtzar.Lt,.i7.: 

tvaiwi 7iß54 el 2 
Each card has 13 symbols from Ace to Ring 

BENMAR SALES (O. 

NATIONALLY ACCEPTED 

BY PLAYERS AND 

OPERATORS 

NO FEDERAL 

TAX OR 

WAGERING 

STAMP 

REQUIRED 

BIG PROFITS 

FIVE CARD DRAW 
640 CARDS -25c PLAY 

TAKES IN 5160.00 

Pays Ouf (Av.) $83.00 

Profit .. (Av.) $71.00 

For Information 
Write -Wire- 

Phone 
633 Plymouth Ct. 
Chicago 3, Illinois 

Phone: HArrison 7 -2971 

Merchandise You Have Been Looking for 
Lampa, tlOCks, Enamelware, HOUaeW ares Alum,num Wert. Deco taled Tinware. Tors IVry kintl of Glaflwar . ólankela, Hamper', HasTO<ka, Pla Sltr Slum. Flyne a,rtl.. 
Whips, aIlOenf Hals. Cans'. Bell Gum. Special Binge Merchandise. 

Catalog Now Ready -Write for Copy Today 
IMPORTANT! 

To Obtotn ne proper Lnnn9s e Bart and Soler e Ofa0 Yeu, 
uf;ness end Type of Goads YoU 4r Iole r<altl i 

PREMIUM SUPPLY CORP. 
A . .. 2201 Washington Ave., St. louis 3. íßo. 

ARRT[A$H 
FOR KIDDIE LANDS, PARKS, 

SHOP'N CENTERS & DRIVE -INS 

6 Asst. Men's WATCHES 
With Expansion Band 
Ladies' with Cord Band 

GRUEN- WALTHAM 
BENRUS- BULOVA -ELGIN 

Sample Watch 59.95. Sample Band SOP. 
Reconditioned, guaranteed like new. 

DISPLAY GIFT BOXES, 50e 
7 Watches for the price of 6 if you visit 

our show 
Wholesale only -25o with order, balance 
C.O.D. S -Day MoneyBack Guarantee. 
'Bend money order or ert,fied check. 

Write for FREE 1957 Catalog "B" 
Bnclosr p<rluéted on'ltt o0e *"aline 

MIDWEST WATCH CO. 
5. WABASH AVE.. CHICAGO ], II-L 

5 SPECIAL BARGAINS - 
BALL POINT PENS. paper Mato 

type bic seller dong tinch refills, 
geste groxsl. 1 o .roar pens co plNe, 

155 PENS COMPLETE $14.40 
3 -COLOR FLASHLIGHTS Red green. 

Whi /t. Never hart you 
rogo Y.we. erosa ssl.oa. lió% 54.50 

AUCTIONEERS AND ALERT OPERA. 
TORS. Job lots, closeout deals. 
specify kind f goods pr $100.00 'erred., DEAL .. .... 

WATCH SETS. 7.Piet boxed n 
Dble. 

Retails 521.15. Ira terrific. 
oren lots. set 14.15. 

$5.15 EACH COMPLETE SET 
RONSON-TYPE CIGARETTE LIGH, 

IRS. A sS: v tue tos Il tost 
$45.00 M f1.00. Doren fá.95. GROSS... $ 

New 195) -1955 ctolo9 lust oll Rras. 
sent wiln o.dr only. 

Deposit or payment F.O.B., New Tor 

ILLS SALES CO 
Cut Pote WHOLESALERS Since 1916 

West 23rd St., New York 10, N. Y. j.\\\\\\\\ \\\\\y 
PRE -SEASON SPECIAL 

5 FOR BALLOON MEN 
MAKE $18.00 an HOUR I0 JUMBO AIRSHIP 

$ .50 4 with the new PLASTIE / Stretched on .stet / Colors < tlsl 4 Gro 

SANDWICH MACHINE JUMBO PADDLES 

7TL +new, remarkable PLASTIC SANDWICH 
`Iretchetl ,n sstd $ 50 $ 

alors Iseco ntln 4GfO. MACHINE apes a perm*".". beautiful, 
BALLOON STICKS, Special Gr... Mc professional, protective lamination fob fn 

exactly four minutes' time! Amarin. earn- 0 15^, baln<e / deposit with oder, $ 
Ines possible In your osso studio permanently C.O.D., F.O.B. Chìc go. 
nawiching Pails. and CARDS ,' all Open SundWt Until a P.M. 
kinds, cllnpinga. est.. between sheets of 

BELL SALES CO. 
` 07 50. HALSTED ST. 

Clear plastic. Sandwiching machines from 
339.50 uD. Rush name for FREE sample and 
IIIutraled literature. 

PLASTICAST CO. 
6411 N. Clark, Dept. LM -1306, Chicago 34, III. 

NO. 26 -ROUND BARR FLASH 
Beautiful mottled colors inflates 

to Giant Sire! 
NO. 560 -GIANT BARR FLASH t 

Assorted Knobbier and Spirals. Infla- 
tion up to 6"x60" in brilliant 
mottled colors stretched out RIG! 

NO. I2H -BARR FLASH LARGE 
MOUSE HEAD! 

Inflates to 15" ... new in design for 
no Lorrys. 

NO. 1I- 
BARR FLASH 

ALLOVER STAR 
IMPRINT 

Red, white and 
blue for top pols, 
otic holiday soles! 

SEE YOUR 
LOCAL JOBBER 

68AF\E5 ssA ÑDú SRK Y; OHIV Of114 Á. 
'16105K OffIDE: 200 f10011 AVE NEW YORK le 

ELGIN, BULOVA, BENRUS, GRUEN 

600 WITH BAND 

AMERICA'S LOWEST PRICE DEALER OF 

Reconditioned Watches 
Call us for information o 

r 

write'. 
We deduct price of call from first order. 

SAM AGRAN 
108 S. 8th St. Philadelphia 7, Penna. 

Phone: LO 3 -3988 

GIVE TO DAMON RUNYON CANCER FUND 
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Dime Strong in Ark., 
Catching on in Wis. 

LITTLE ROCK, Ark. -Most of 
Arkansas has converted to dime 
play with the help of a crusading 
phonograph distributor from Mem- 
phis. 

All of Eastern Arkansas has 
completed the switch comprising 
about one -third of the State. 

Other recent changeovers have 
been accomplished in Little Rock, 
which is almost 100 per cent, Hot 
Springs, 100 per cent, and Pine 
Bluff, 100 per cent. 

Smaller cities which have also 
joined the bandwagon are: Cam- 
den, El Dorado, Hope, Jonesboro, 
Blytheville, Marianna, and others. 
All have been accomplished within 
the past few months. 

Ceorge Sammons, president of 
Sammons - Pennington Company, 
Memphis, is credited by many Ar- 
kansas operators in leading the 
move for the conversions. 

Sammons spoke to groups of Ar- 
kansas operators in every city the 
conversion has been made in during 
the past few months. He pointed 
out that operators were the tail -end 
of all businesses in making adjust - 

(Continued on page 110) 

3 -WAY CHECK 

Ops Publish 
Local Listing 
Of Top Hits 

MONTGOMERY, Ala. - A 
weekly list of top tunes tailored to 

area has become 
an effective promotional item for 
Cohen Amusement Company, juke 
box operators here. 

A three -way survey produces a 
stimulating list based strictly on 
the local scene, as opposed to 
national popularity. 

Cohen operates a record shop as 
well as phonograph routes, and 
these two different types of music 
outlets furnish an accurate barome- 
ter to hune appeal. The bulletin is 
published on a printed letterhead 
form with mimeographed listings, 
in cooperation with a local inde- 
pendent radio station, WMGY, 
which supplies the third check in 
tabulating the requests which have 
come from radio listeners. 

Published early each week after 
a tabulation of record sales at the 
retail shop, play on the routes, and 
a conference with the radio station, 
the bulletin is distributed at every 
juke box location. 

Displayed atop a juke box or 
taped to the machines, it stimulates 

llay 
inasmuch as phonograph fol- 

owers check the bulletin for its 
listings, recognize their favorites 

(Continued on page 110) 

News Bulletin 
By W. Va. Ops 

CHARLESTON, W. Va.- -The 
West Virginia Music Operators' As- 
sociation have started their own 
monthly publication, which will be 
distributed to members of the 
group. 

Booklet is named Monthly News, 
with the first issue coming out in 
February. 

The publication contains local 
newt. of interest to operators as 
well as association information, 
and listing of events. Distributor 
advertising has also been obtained. 

The first issue consists of 12 
pages. and is on a standard maga- 
zine format, measuring nine inches 
by six inches, with gloss paper 
stock. 

CREEN BAY, Wis. - Green 
Bay music operators held a lunch 
meeting at the Beaumont Hotel, 
Tuesday afternoon, February 5th 
to discuss plans for a stepped -up 
dime music campaign in the area. 

Dime play, according to opera- 
tors on hand, has been taking a 
slow but certain hold in the entire 
Fox River Valley territory. Field 
reports at the meeting varied from 
"fair" to "excellent" returns expe- 
rienced when locations changed 
from nickel to dime play. 

Among the operators present, 
were: Cliff and Roger Bookmeier, 

(Continued on page 107) 

MONOPOLY ON 
NIGERIAN JUKES 

BEACON, N. Y. -There is 
probably only one nation in 
the world where one man 
owns all the juke boxes in the 
land. This intelligence was 
volunteered by Jack Wilson, 
local music and game oper- 
ator, who returned from a 
bi iness trip in Nigeria, 
Africa, last week. 

According to Wilson, there 
are only two juke boxes in the 
nation, and they are both 
AMI's. Both units are owned 
by the same man, the head of 
state. One trait is in the gov- 
ernment mansion and the 
other is in an embassy build- 
ing. Neither machine is in op- 
erating condition. 

Mass. Juke Ops 
Near Unionization 

BOSTON - Unionization, dis- 
cussed for many months by mem- 
bers of the Music Operators' Asso- 
ciation of Massachusetts, appears 
to be imminent at this time. 

David J. Baker, president of 
MOAM, has taken initial steps 
with officials of the Teamsters' 
Union (AFL -CIO), in an attempt 
to gain some sort of favorable con- 
tract for members of the group. 

This plan was deemed more ad- 
visable than allowing the union to 
bargain with operating firms indi- 
vidually. The feeling of MOAM 
is that It is only a matter of time 
before the music Industry workers 
are in a union and the group feels 

TOTEM POLE PHILOSOPHY 

Put Top Tunes in Top Rows, Op's 
Tip for Programming Success 

DETROIT - "Keep the top 
tunes in the top 10 rows of your 
machine. The customers get to 
watch for that." That's the pro- 
gramming secret of Chester Moros, 
music operator for Brilliant Music 
Company, Detroit. 

Since he has made this a con- 
sistent practice, Moros finds that 
business has built up for his route, 
which covers the West Side and 
adjoining suburban down -river 
areas along the fringe of the fac- 
tory area. This practice is followed 
not only on his 120 -selection ma- 
chines 

only 
on his 200 and 50- 

selection units as well. 
Another important factor in 

keeping customers' interest, Moros 
points out, "is to change your list- 
ings once a week in your better 
locations and every two weeks in 
your less than mediocre spots. 

"This is especially important in 
locations where rock 'n' roll num- 
bers are the favorite choice. Teen- 
agers can be your best customers, 
but they are right on top with 
knowing the latest rock rt roll 
numbers and expect you to be an 
expert, too." - 

Keeps Tabs 
Moros' system on his 120- selec- 

tion machines is to take his new 
numbers, which average five in to- 
tal, and place these right up in 
the first listings of the 1 to 40 rosy. 
Then he moves the vacated num- 
bers right down the line in succes- 
sion of best played as shown on 
their "checking tabs." 

He keeps the folk, polka and 
country and western numbers 
grouped in one row, where fans 
will come to know just where to 
look for their favorite selections. 
The ever-popular favorites are 
usually held back to the last row 
of listings, giving the customer the 
habit of scanning thru the other 
rows while getting -down to the 
favorites. 

Eventually the upper rows of 
listings are moved down and the 
older listings are removed alto- 
gether.. 

200's 
The 200's receive the same type 

of programming except for ex- 
tended plays. These remain in one 
grouping continuously, with no 
constant change as with the others. 
Should a really hot EP release 
come to his attention, Moros will 
generally add it on to the EP list- 
ings, rather than do a shuffling 
and discard. 

While he maintains a certain 
number of current late releases in 
the EP's, Moros finds it better to 
keep to the all -time favorites where 
the tune will not die as quickly 
and become a non -profitable item 

forcing the removal of the entire 
record. 

On the 50's, which generally 
feature the top 20 tunes, Moms 
admits it becomes difficult to shuf- 
fle. He sticks to the policy of mov- 
ing in the current three top rec- 
ords or the three latest releases 
each week. 

Change Selections 
Moros added that only the very 

slow spots are given a two -week 
wait on changes, and conversely, 
a week sometimes doesn't seem too 
soon in locations where rock 'n' roll 

Not 
do these customers have a faster 
turnover of top favorites, but they 
request a larger variety of num- 
bers. Sometimes they ask for tunes 
he not only never heard of, but is 
hard put to finding and supplying 
before that very number is forgot- 
ten. 

Promotion 
To help a poor location im- 

prove machine play, he urges the 
location owner to make a practice 
of reminding the customers that 
they can always find the very 
latest releases among the top row 
of the listings. 

Moros also makes a special point 
of sizing up the age ranges of the 
customers frequenting his loca- 
tions. He notes when a bar or 
tavern caters to the younger peo- 
ple, and in these machines he pro- 
grams not only a selection of pops 
and classics, but a variety of the 
top current rock 'n' roll numbers. 

This is especially important to 
an operator with a route like Moros 
handles. His route extends down - 
river as far as Ecorse and Wyan- 
dotte, centering heavily where new 
home developments have sprung 
up since World War II, and the 
younger age groups are very much 
in evidence, with the. very young 
married couples predominating. 

"That is another reason why the 
main thing is to always put the 
newest three releases first on the 
list of the machine," Moros ex- 
plained. 

"Young people on their way 
home from work or shopping who 
stop in at a location for refresh- 
ment just don't have the time to 
sit and browse over the selections 
on a 120 or 200 to find the latest 
releases. They like to know where 

(Continued on page 110) 

$60,000 Goal Set for 
Coin Mach. UJA Drive 

NEW YORK - The executive 
committee of the United Jewish 
Appeal's Coin Machine Division 
met at the Henry Hudson Hotel 
here Wednesday night to discuss 

150 -Piece Route 
Sold by Ark. Op 

CAMDEN, Ark. -Sale of Cam- 
den Novelty Company by C. O. 
Temple to Bill Snead, former 
Ouachita County sheriff, was re- 
ported last week. 

Sale price was reported at 
$80,000 and included about 150 
pieces of phonographs and game 
equipment. 

Temple, veteran coin machine 
man who lias been in the operating 
business for 30 years, also owns 
Hope Novelty Company in nearby 
Hope, Ark. 

Three employes with Camden 
Novelty Company remain with 
Snead as part of the sale contract. 
They are Howard Mills, route 
foreman, Dutch Johnson, service 
manager, and Sonny Adams, route 
man. 

plans for the annual banquet, 
scheduled for May 1$ at the Shera- 
ton -Astor Hotel. Meyer Parkoff, At- 
lantic -New York, will be guest of 
honor this year, with Lou Boor - 
stein, Leslie Distributors, general 
chairman. 

The Coin Machine Division's 
goal this year will be $60,000, dou- 
ble what It was a year ago. In- 
stead of taking pledges, the policy 
this year will be to get checks. 
Tickets for the annual dinner are 
$12.50 each. 

Speaker at the Wednesday ses- 
sion was Eli Kalm, of the Jewish 
Agency. Kalm was a passenger on 
the ship Exodus," which in 1947 
was seized off the Mediterranean 
coast. He was interned in Lebanon. 

Members Present 
Attending the meeting were Lou 

Boorstein, Bernie Boorstein, Joe 
Connor, Meyer Parkoff Irving 
Kaye, Sidney Levine, Mire Mun- 
ves ,Max Klein, Carl Paveas, Bob 
Krause, Bob Austin, Jack Cordon, 
Joe Orleck, Iry Holzman, Hal Kauf- 
man and Ted Blatt. 

The next meeting of the group 
is scheduled for Thursday (28). 

that the Teamsters are probably in 
a better position to handle the 
industry than other unions. 

As early as August, 1955, repre- 
sentatives of the National Union of 
Automatic Equipment & Coin Ma- 
chine Operators Service and Re- 
pairmen had been calling operators 
in the metropolitan area and In 
parts of New Hampshire. Nothing 
came of this move, but meanwhile, 
the Teamsters have been attempt- 
ing to organize workers, chiefly 
around the Hub. 

Union Views 
Subsequently at an operator 

meeting, the union was asked to 
present their views, as well as give 
facts and figures on what the union 
would do and how much it would 
cost. 

Operators voiced the view that 
there were some definite advan- 
tages to unionization, inasmuch as 
it would very likely offer a measure 
of security on locations and dis- 
courage the use of juke boxes from 
non -union operators by the loca- 
tions. 

Baker pointed out to members 
that the union had seemed to work 
out well in the New York area and 
that if some similar agreement 
could be reached for this area, it 
was not unlikely that it would be 
acceptable to Massachusetts 
operators. 

AMI Appoints 
Mencuri to 
Coast Sales 

GRAND RAPIDS, Mich. - 
E. R. Ratajack announced the ap- 
pointment last week of Frank J. 
Mencuri as district sales represen- 
tative for the West Coast area. 

Mencuri announced his resigna- 
lion as director of sales for Exhibit 
Supply Company, Chicago, Febru- 
ary 8. (The Billboard, February 
16.) 

Mencuri will take over the AMI 
post recently vacated by Tom 
Sam's move to the Grand Rapids 
plant. 

I have known Frank for many 
years." Ratajack said. "I am sure 
that he will do an outstanding job 
in the area. Our distributors all 
known him and he is looking for- 
ward to renewing old acquaint- 
ances.' 

Grand Jury Hits 
2 Minnesota Ops 

MINNEAPOLIS- Max Beren- 
son and Martin Kantar, former 
partners in Harmony Music Com- 
pany here, were indicted by a 
Federal Grand Jury in St. Paul 
late Thursday (14) on charges of 
conspiring to evade payment of 
income taxes and of income tax 
fraud. 

Action is the outgrowth óf a 
raid on Harmony two years ago 
by federal agents, when it was 
alleged that the firm kept two sets 
of books. A long series of court 
battles followed. Indictments 
came after half a dozen owners of 
locations where Harmony juke 
boxes and pin games were installed 
testified before the Grand Jury. 

Another witness was Mildred 
Roberta Varando, 30, one -time 
bookkeeper for Harmony, who was 
dismissed by the firm. Her sub- 
Sequent complaint to federal offt- 
Bookmeier Novelty Company; Al 
Durand, Durand Sales; Norman 
dials reportedly set off the raid and 
other action against pinball opera- 
tions in Minnesota. 

Kantar withdrew from active 
(Continued on page 107) 
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AMI "G_200" 

This juke box earns 
more for you because 
it does more for you... 

No other juke box gives operators 
all these advantages for more profits 

Gets you into more of the top locations with its sleek, smart, 
uncluttered, modern styling ... Gives you the widest choice of 
color cabinetry in the industry to satisfy every decorative need .. 

Gives you instant, eye -level visibility of all 200 titles -all the 
time -for more selections by more people in less time ... no title 
"books or drums" to browse through- wasting time and pre- 
venting other patrons from playing . 

Gives you a selection system patrons quickly understand -with 
pushbuttons positioned to the right of title banks in the natural 
position to speed eye and hand movements .. 
Gives you a price- per -play light ... wait -and -select light . . . 

silhouetted coin entry chute -all combine to get the right coins 
on the way to your cash box faster -for modern music merchan- 
dising ... 
Gives you the fastest record changer of them all- eliminating 
deadhead scanning -time for which nobody pays . 

Gives you exclusive, multi -horn high fidelity -truly live -sounding 
musical entertainment to please patrons and please locations . 

Gives you 200 selections with single or single and EP record 

Model "G "- 200,120and 80 
selections for more plays 

in less time. 

programming to cater to every music taste -get more coins from 
more people . . . 

Gives you extra -price play for the two -tune EP discs- compensat- 
ing you for the extra playing time .. . 

Gives you variety in the price of play -set for 10e play and two 
nickels, or three plays for a quarter -plus two for 15e play 
combinations if you wish. Whatever pricing suits you best - 
you have . . . 

Gives you complete accessibility. No other juke box is so easily 
serviced -and none needs so little service . . . 

Gives you security of investment now -and for many years to 
come. Here's 200 to 120 play convertibility that lets you quickly 
depreciate your investment in the top spots -then switch easily 
to a lesser number of selections when the "G" is rotated to 
secondary locations. You extend the earning life of the juke box - 
and reduce record stocking costs as well . . . 

Gives you security in the knowledge that AMI for nearly half a 
century has been the operator's source of dependable, rugged, 
trouble -free music systems . . 

Operate the "G" and have complete juke box earning power. 

. . sneI4ic at," ma /.e4 flie4te MOW" ¿s SOU 

1500 Union Avenue, S. E./Grand Rapids 2, Michigan 

Originator of the automatic selective juke box in 1927 ... ahead then, ahead now 
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THE BILLBOARD WEEKLY 

Coin Machine Price Index 
How to Use the Index 

IIIGfi AND LOWS. Equipment and prices listed below 
are taken from advertisements in The Billboard for the 
period shown. Lislings.are based on the highest and 
lowest prices on all equipment which have been 
advertised either at least 10 times for the period 
shown or at least 5 times together with a computation 
based on annual average. 
PRICES given in the Index are in no way intended to 

be "standard," "national," "set," or offer an authoritative 
reflection of what prices should be on used equipment. 
Prices in the Index are designed, however, to be a 

handy guide for price ranges. Any price obviously 
depends on the condition of the equipment, age, time 
on location, the territory and other related factors. 
MEAN AVERAGE. Tite mean average is a computa- 
tion based on all prices of which a machine has been 

advertised at for the four -week period indicated and 
reflects the dominant advertised price level. It is not 
a simple average between the "high" and low." High 
and low indicate price range; mean average indicates 
the price level at which most of the machines are 
advertised for. Therefore, when the mean average is 
nearer the "high," it indicates the "low" is a unique 
price probably for " as is" or "distressed" equipment. 

(For eight -week period ending with issue of February 16, 1937) 

MUSIC MACHINES 

High Low 
AMI 
Model A (46) 40 sel., 

78 RPM $100.00 $ 80.00 
Model B 148) 40 sel., 

78 RPM 125.00 75.00 
Model C-40 150.00 100.00 
Model C (50) 40 sel., 

78 RPM 195.00 100.00 
Model D -80 (SI 1 40 sel., 

78 RPM 350.00 150.00 
Model E -40 (531 40 sel.. 

78 RPM 425.00 225.00 
Model E -80 1531 80 sel., 

45 RPM 450.00 325.00 
Model E -120 1531 120 sel., 

45 RPM 450.00 375.00 
Model F -80 1541 80 sel., 

45 RPM 750.00 375.00 
Model F -120 154) 120 sel., 

45 RPM 695.00 569.00 
ROCK -OLA 
1428 (481 20 sel., 

78 RPM $ 95.00 5 89.00 
1434 150 -51) 50 sel., 

78 RPM 225.00 124.50 
1434 Fireball 195.00 175.00 
1436 A -153) 120 sel., 

45 RPM 295.00 179.50 
1438 (54) 120 sel., 

45 RPM 450.00 395.03 
sel., 

45 RPM 725.00 625 00 

SEEBURG 
148 ML 1481 Remote 20 

sel., 78 RPM $ 95.00 $ 89.00 
HM -100 -A Hideaway 275.00 189.00 
M -100 -A 149) 100 sel., 

45 RPM 250.00 200.00 
M -100 -B 151) 100 sel., 

45 RPM 495.00 395.00 
M -100 -C ( 531 100 sei., 

45 RPM 575.00 495.00 
M 100G 154) 100 sel., 

45 RPM 695.00 625.00 
M -100 -R 775.00 - 695.00 
M -100 -W 795.00 649.00 
1-1F -100 -G 775.00 645.00 

WURLITZER 
1 100 1471 24 sel., 

78 RPM $ 125.00 5 89.00 
1217 Hideaway (501 48 sel., 

45 or 78 RPM 125.00 119.00 
1250 1501 48 sel., 

45 or 78 RPM 165.00 69.00 
1400 (511 48 sel., 

45 or 78 RPM 195.00 125.00 
1500 (52) 104 sel., 

45 -78 RPM Mix 395.00 195.00 
1650 ( 53) 48 sel., 

45 RPM 325.00 249.50 
1700 (54) 104 sel., 

45 RPM 675.00 395.00 
1800 (2,551 840.00 395.00 

PINBALL GAMES 
BALLY 
Atlantic City (5 /521 $ 49.50 $ 49.50 
Beach Beauty 11/55) 345.00 335.00 
Beach Club (2/531 75.00 25.00 
Beauty 111/521 75.00 35.00 
Big Time 11/55/ 250.00 200.00 
Bright Lights (5/511 49.50 35.00 
Bright Spot 1 1 1 /51 1 60.00 49.50 
Broadway 112/551 395.00 375.00 
Dude Ranch (9/51) 60.00 60.00 
Frolic 110/521 135.00 40.00 
Gayety (3/55) 195.00 100.00 
Gaytime (6/551 210.00 160.00 
Hi -Fi 16/541 235.00 50.00 
Ice Frolics (1/541 75.00 50.00 
Miami Beach 19/551 225.00 195.00 
Nite Club (3/561 450.00 425.00 
Palm Beach (7 /521 105.00 35.00 
Palm Springs (1 1 /52) 65.00 40.00 
Surf Club (3/541 65.00 65.00 
Variety 19/541 135.00 100.00 
Yacht Club 16/53) 65.00 30.00 
CHICAGO COIN 
Basket Ball Champ 

(10/491 $195.00 $145.00 
Home Run 125.00 125.00 

Who 
A.R. 

$100.00 

125.00 
150.00 

1 50.00 

295.00 

345.00 

410.00 

439.00 

650.00 

675.00 

$ 89.00 

219.00 
195.00 

220.00 

450.00 

695.00 

s213 245.00 

225.00 

425.00 

545.00 

669.00 
769.00 
775.00 
735.00 

5 89.00 

119.00 

143.00 

174.50 

249.50 

275.00 

539.00 
539.00 

$ 49.50 
345.00 
60.00 
60.00 

235.00 
49.50 
60.00 

375.00 
60.00 
90.00 

110.00 
195.00 
130.00 
65.00 

225.00 
435.00 

65.00 
60.00 
65.00 

125.00 
50.00 

$145.00 
125.00 

Saddle & Turf Club Model 
110/531 $275.00 

G£NCO 
Invader (3/541 $145.00 

GOTTLIEB 
Arabian Knights (11/531 . $135.00 
Chinatown (10/521 
Crossroads 15/521 
Cyclone 14/51) 
Daisy Mae (7/541 
Derby Day (4/561 
Diamond Lill (12/54) 
Dragonette 16/541 
Duette (3/551 
Flying High (2/531 
Four Belles (10/541 
Four Stars 16/521 
Frontiersman I 1 I /551 
Gold Star 18/541 
Grand Slam 14 /531 
Green Pastures 11/541 
Guys & Dolls 15/531 
Gypsy Queen 12/551 
Happy Days (7/521 
Harbor Lites (2/561 
Hawaiian Beauty 15/54) 
Hawaiian Beauty 15/54) 
Jockey Club 14/541 
Jubilee 15/551 
Lady Luck 19/541 
Marathon 1 10/551 
Marble Queen (6/531 
Mystic Marvel 13/541 
Pin Wheel (10/531 
Poker Face (8/531 
Queen of Hearts (12/521, 
Quinette 13/531 
Score -Board (3/561 
Shindig (9/531 
Skill Pool (8/521 
Sluggin' Champ 14/551 
Southern Belle (6/55) 
Spot Bowler (10/501 
Stage Coach (11/541 
Toreador 16/561 
Tournament (8 /551 
Twin Bill (I /55) 
Wild West 18 /51I 
Wishing Well 19/551 

UNITED 
ABC (2/52) $425.00 
Cabana (3/53) 
Caravan 11/56) 
Circus (8/521 
Havana (2/541 
Hawaii 16/541 
Leader (10/511 
Manhattan (4/55) 
Pixie (9/551 
Rio (11/531 
Singapore (10/541 
Stardust (4/561 
Stars 16/521 
Tahiti (8/531 
Triple Play 18 /55) 
Tropics (7/55) 
Zingo 110/511 

WILLIAMS 
Army & Navy (10/551 5 
Big Ben (9/541 
C. 0. D. (9 /S3) 
Colors 111/54) 
Dealer '21' (2/54) 
Deluxe Baseball 
Disk Jockey 111/521 
Dreamy 12/50) 
Grand Champion 18/53) 
Gun Club (11/531 
Hayburner 16/51) 
Jalopy 18 /SII 
Jolly Joker (10 /551 
King of Swat (10/551 
Lazy Q (2/541 
Lu Lu (12/541 
Major League (W) (2/541 
Nine Sisters (1/54) 
Palisade (7/531 
Peter Pan (4/55) 
Quarterback (10/49) .... 
Race the Clock (1/55),., 
Rainbow 5 Ball (11/481 . 

Regatta (10/55) 
Screamo (4/54) 

High 

75.00 
75.00 
75.00 

175.00 
230.00 
199.50 
195.00 
225.00 

85.00 
165.00 
75.00 

200.00 
200.00 
95.00 

125.00 
95.00 

185.00 
95.00 

225.00 
145.00 
175.00 
165.00 
375.00 
190.00 
295 C0 
110.00 
165.00 
120.00 
100.00 
110.00 
99.00 

315.00 
115.00 
75.00 

195.00 
200.00 

59.00 
175.00 
325.00 
300.00 
185.00 
325.00 
195.00 

85.00 
375.00 

50.00 
39.50 
75.00 

110.00 
345.00 
195.00 
175.00 
195.00 
275.00 

45.00 
49.50 

495.00 
65.00 
65.00 

Low 

$175.00 

$145.00 

$110.00 
50.00 
45.00 
50.00 

150.00 
215.00 
139.00 
149.50 
195.00 
65.00 

165.00 
50.00 

175.00 
150.00 
95.00 

124.50 
49.50 

145.00 
95.00 

175.00 
99.50 

125.00 
100.00 
325.00 
134.50 
265.00 

89.50 
110.00 
110.00 
100.00 
110.00 
50.00 

250.00 
115.00 
50.00 

185.00 
155.00 
59.00 

149.50 
295.00 
245.00 
175.00 
225.00 
165.00 

$365.00 
25.00 

310.00 
50.00 
35.00 
39.50 
50.00 

110.00 
195.00 
75.00 
65.00 

250.00 
45.00 
39.50 

190.00 
49.50 
65.00 

$ 45.00 
135.00 
75.00 

110.00 
65.00 
85.00 
39.00 
59.50 
45.00 
39.50 
25.00 
90.00 
95.00 

225.00 
45.00 

125.00 
145.00 
50.00 
49.00 

134.50 
215.00 
225.00 
110.00 
139.50 
75.00 

Moon 
Arg. 

$225.00 

$145.00 

$125.00 
75.00 
60.00 
64.50 

150.00 
225.00 
175.00 
189.50 
225.00 

85.00 
165.00 
75.00 

185.00 
150.00 
95.00 

125.00 
95.00 

175.00 
95.00 

205.00 
135.00 
145.00 
134.50 
375.00 
155.00 
265.00 
100.00 
135.00 
110.00 
100.00 
110.00 
95.00 

305.00 
115.00 
75.00 

195.00 
175.00 
59.00 

149.50 
315.00 
275.00 
175.00 
295.00 
165.00 

$425.00 
45.00 

325.00 
50.00 
39.50 
39.50 
85.00 

249.50 
195.00 
105.00 
110.00 
275.00 

45.00 
39.50 

315.00 
65.00 
65.00 

$ 75.00 
135.00 
115.00 
125.00 
110.00 
135.00 
85.00 
90.00 
95.00 
75.00 
75.00 
90.00 
95.00 

265.00 
110.00 
149.50 
150.00 
110.00 
90.00 

175.00 
275.00 
225.00 
110.00 
145.00 
110.00 

75.00 
145.00 
175.00 
129.50 
125.00 
135.00 
85.00 
90.00 
95.00 
95.00 
75.00 
90.00 

t 60.00 
285.00 
110.00 
175.00 
150.00 
110.00 
95.00 

325.00 
295.00 
235.00 
110.00 
165.00 
110.00 

High Low 
Sea Jockeys (II /51 $ 75.00 5 75.00 
Sky Way (9/541 140.00 70.00 
Star Pool (10 /541 149.50 99.50 
Times Square 14/531 85.00 85.00 
Twenty Grand (12/521 85.00 35.00 
Wonderland 15/55) 180.00 125.00 

SHUFFLE GAMES 

Mood 
Mg. 

$ 75.00 
140.00 
125.00 
85.00 
85.00 

180.00 

Ace Bowler (CC) (9/501.$165.00 $145.00 $150.00 
Advance Bowler (CC) 

(5/531 100.00 95.00 75.00 
Arrow !CCI 275.00 225.00 260.00 
Banner (U) 18/541 175.00 135.00 150.00 
Bikini (10 16/54) 135.00 125.00 135.00 
Bonus Bowler (K) 13/54) 190.00 75.00 125.00 
Bonus Score Bowler (CC) 

(4/55) 275.00 195.00 245.00 
Capitol (B1 (6/55) 275.00 225.00 255.00 
Carnival (K) (5 /531 75.00 50.00 .55.00 
Cascade (U) (2/53)., 175.00 50.00 75.00 
Champion 1B) (5/54) 300.00 125.00 210.00 
Chief (UI (11/53) 250.00 65.00 140.00 
Classic (U) (6/531 140.00 50.00 89.50 
Clipper (UI (5 /551 275.00 215.00 235.00 
Clipper Deluxe 1U) (5 /551 425.00 225.00 325.00 
Clover Shuffle IU) 

(1/531 125.00 39.50 75.00 
Criss -Cross (CC) (1 1 /531 150.00 85.00 125.00 
Criss -Cross Targette Deluxe 

(CC) (1/551 275.00 125.00 150.00 
Criss -Cross Targette Regular 

(CCI (1/551 125.00 125.00 125.00 
Crown (CC) 14/531 110.00 75.00 110.00 
Diamond 1K) (5/531 165.00 155.00 165.00 
Domino 1K) 15/53) 75.00 60.00 65.00 
Double Score (CC) (3/53) 75.00 65.00 70.00 
Feature (CC) 17/541 145.00 115.00 125.00 
Fifth Inning Deluxe IUI 

16/551 385.00 225.00 295.00 
Fireball ICCI I 1 I /541 225.00 195.00 195.00 
Flash (CCI (9/541 195.00 185.00 195.00 
Gold Cup (CC) (7/531 150.00 110.00 115.00 
Gold Medal(B) (3/551 275.00 225.00 245.00 
Hi Speed Triple Score (CC) 

(8/531 85.00 85.00 85.00 
Holiday Match Bowler (CCI 

(9/531 230.00 195.00, 175.00 
Hollywood ICCI 15/55) 215.00 185.00 270.00 
Imperial 1U) !9/531 95.00 65.00 95.00 
Jet Bowler (B) 181541 350.00 175.00 200.00 
League Bowler IUI 11/54) 125.00 89.00 125.00 
Lightning (UI (2/551 210.00 195.00 225.00 
Lightning Deluxe (UI 

(2/551 285.00 275.00 275.00 
Magic (B) (12/541 225.00 195.00 175.00 
Mars (U) 11/551 295.00 225.00 245.00 
Mars Deluxe (U1 395.00 185.00 245.00 
Match Bowl -A -Ball (CC) 

18/521 70.00 45.00 45.00 
Match Pool (Ge) (2/541 99.50 75.00 80.00 
Mercury I U i (12/541 175.00 150.00 165.00 
Mercury Deluxe 11th 

Frame 1U 295.00 235.00 245.00 
Mystic Bowler 181 

(12/54) 150.00 125.00 150.00 
Name Bowler (CCI (1/54) 65.00 55.00 65.00 
Olympic (U) (8/541 85.00 70.00 75.00 
Original 95.00 50.00 70.00 
Pacemaker (KI (9/53/ 95.00 80.00 85.00 
Playtime Bowler (CC) 

(10 /541 210.00 195.00 215.00 
Rainbow Shuffle Alley 

(UI 18/54) 265.00 99.50 175.00 
Rocket (B) (8/54) 275.00 175.00 275.00 
Royal IU) (8 /541 95.00 75.00 85.00 
Score -A -Line (CCI 19/551 315.00 295.00 295.00 
Shuffle Pool (Gel (11 /531 295.00 295.00 295.00 
Speedlane Bowler 1K1 175.00 150.00 175.00 
Speedy (U) (8/541 195.00 125.00 175.00 
Star 10th Frame (UI 

(9/521 110.00 29.50 60.00 
Starlit* (CC) 15/541 295.00 145.00 195.00 
Super Bonus Deluxe (U) 355.00 295.00 355.00 
Super Frame (CCI (5/541 155.00 95.00 110.00 
Targette (U) 295.00 125.00 185.00 
Team Bowler (U) (1 /541 295.00 100.00 165.00 
Team Bowler (KI (10 /52) 125.00 75.00 125.00 
Tenth Frame (K1 55.00 50.00 
Tenth Frame Bowler (CC) 95.00 65.00 
Thunderbolt (CC) 275.00 155.00 
Triple Score Bowler (CC) 

(6/53) 95.00 50.00 
Triple Strike Bowler (CC) 275.00 175.00 

55.00 
65.00 

245.00 

85.0.0 
270.00 
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ARCADE EQUIPMENT 

Cetla; AF-Auto Fbafot I!-Dallyi CC--Chleaóo Cola; Re-[var; 
E:-Lah6H3 G--Gemo; GD-Gottlieb; [-[.wert M-1N1 
Meareeopei R-Rooaen; S--Seeborg; 6e-8deeark: 6b- 
6bbouat 7-Tekcoln; U-Uaihdt R-WIDMma, Ws-Wal. 
ling. 

Football (M) 
Goatee (CC) (1/46) . , .. 
Gun Patrol (Ex) (5/511.. 
Harvard Metal Typer 
Hi -Ball (Ex) (2/381. - 

High 
$275.00 

99.50 
150.00 
125.00 
95.00 

tow 
$ 85.00 

95.00 
62.00 

125.00 
95.00 

Mesa Hockey (CCI 385.00 275.00 
Hlgb Low Arg. Jet Fighter (W) 110/54) . 225.00 225.00 

ABT Challenger (5/46) , .5 30.00 s 25.00 $ 25.00 let Gun (Ex) (12/511 . , . 145.00 65.00 
Across the Board 325.00 
Air Football 225.00 

250.00 
195.00 

325.00 
225.00 

Jungle Gun (U) (7/541.. 
Kicker Cr Catchers 
K O Fighter 

195.00 
25.00 

355.00 

135.00 
18.00 

325.00 Air Raider (K) ('48) .... 150.00 125.00 150.00 Lite League IW) 12/541. 75.00 75.00 
All Star Baseball (WI .... 175.00 135.00 175.00 Mauser Pistol (Ex) 89.50 89.50 
Anti Aircraft 99.50 95.00 99.50 Midget Movies (CCI 145.00 125.00 
Atomic Bombers (W.... 125.00 125.00 125.00 

Midget Skeeball (CC) 
Moon Rides IB) (5/54) 

175.00 
250.00 

145.00 
225.00 Auto Photo (AP) 1495.00 1495.00 1495.00 Panoram (Mills) 325.00 275.00 

Balloonamat (Capitol P) Pennant Baseball (WI , . - . 175.00 125.00 
(1/55) 345.00 345.00 345.00 Photomatic (MI I 1 /50) .. 350.00 295.00 

Baseball (Sc) 79.50 79.50 79.50 Photomatic Deluxe (M) 
Baseball, 2 Player (G) . -.: 175.00 125.00 145.00 (2/36) 365.00 350.00 
Basketball (G) 195.00 185.00 195.00 Pistol Pete ICC/ 99.50 45.00 
Basketball (CC) 195.00 155.00 195.00 Pitch'm & Bat'm ISI 175.00 175.00 
Bat -A -Score (Ev) (8/48) . 179.50 100.00 175.00 Pop Up 25.00 14.50 
Bat -A -Score Sr. (Ev) Ranger (Kl 325.00 245.00 

(8/48) 145.00 105.00 105.00 Rifle Gallery (G) (6/54) . 195.00 175.00 
Bert Lane Merry-Go -Round 350.00 315.00 325.00' Safari (W) (2/54) 365.00 225.00 
Big Broncho (1/51) 395.00 249.50 350.00 Set Shot Basketball 
Big Inning (B) (47) 125.00 85.00 95.00 (Munves) (6/52) 275.00 195.00 
Big League Baseball (W) Shoe Brush Up 95.00 95.00 

12/54) 195.00 135.00 175.00 Shoot the Bear ISI 195.00 65.00 
Big Top (G) (6/54) 325.00 295.00 295.00 Shooting Gallery (Ex) 
Bingo Roll 150.00 125.00 150.00 16/541 175.00 110.00 
Bonus Deluxe (U) 275.00 275.00 275.00 Sidewalk Engineer (WI 
Bonus Gun (U) 11/55) 350.00 250.00 275.00 (5/551 175.00 150.00 
Broncho Horse (Ex) Silver Bullets (Ex) 111/491 125.00 125.00 

110/471 375.00 375.00 375.00 Silver Gloves (Mt 225.00 145.00 
Card Vendor (Ex) 50.00 50.00 50.00 Six Shooter (Ex) 125.00 50.00 
Carnival Deluxe (U) 210.00 185.00 210.00 Sky Fighter (Mt (9/53) . 130.00 99.50 
Comical Gun (U) (10/54) 205.00 195.00 195.00 Sky Gunner (G) (9/53) .. 150.00 75.00 
Champion Baseball (G) 295.00 225.00 285.00 Sky Gunner ICC1 145.00 95.00 
Champion Hockey 1'461... 125.00 125.00 125.00 Sky Rocket (GI 15/55) 295.00 275.00 
Coon Hunt (SI 12/541... 175.00 85.00 150.00 Space Gun (Ex) 110 00 90.00 
Dale Gun (Ex) 55.00 50.00 55.00 Space Ranger (Deco( 295.00 295.00 
Defender )B) 1'401 125.00 125.00 125.00 Space Ship 350.00 200.00 
Derby, 4 Player (CC) Sportland (Ex) 11 1 /511 225.00 155.00 

13/52) 150.00 99.50 145.00 Sportsman 1K) (11/54).. 195.00 175.00 
500 -Shooting Galley (Ex) Standard Metal Typer 325.00 199.00 

(3/55) 275.00 250.00 250.00 Star Series (W) (4/49) 89.50 79.50 
Flash Hockey (Coinex) 

(9/461 225.00 
Flying Saucer (MI 16/50) 110.00 

225.00 

99.50 
225.00 

99.50 

Submarine IK) (1/421... 
Super Home Run (CC) 

(3/54) 

125.00 

250.00 

125.00 

125.00 

Grand Jury Hits 
Continued front paffe J04 

participation in Harmony sonie 
months ago, with Berenson con- 
tinuing as sole owner. The two 
last summer served 30 -day work- 
house terns in Minneapolis for 
Policy. Court convictions of operat- 
ing their pin games as "gambling 
machines' by permitting pay -offs 
to winners. 

FOR 

EVERY LOCATION 

The Oldest 
ONE -STOP 

Record Service 

All Labels 

All Speeds 
4S RPM 5Sc 
78 RIM 60c 
El's 80c 
LP's.132.471 153.091 (33 691 

NO EXTRA CHARGES 

FREE TITLE STRIP SERVICE 
No Order Toe Large 

Says Tim.! Sons Money) 
STORE BUSINESS WELCOME 

No C.O.D. Send check with 
order, Including postage. 

The Musical Sales Co. 
SEEBURG DISTRIBUTORS 

140 West Mount 
Royal Ave. 

BaIgna,e 1, Md. 
Vernon 7 -5755 

MUSIC MACHINES 107 

Mesa 
Avg 

$275.00 
95.00 
95.00 

125.00 
95.00 

310.00 
225.00 
125.00 
135.00 
20.00 

345.00 
75.00 
89.50 

135.00 
145.00 
250.00 
325.00 
150.00 
350.00 

365.00 
75.00 

175.00 
20.00 

245.00 
175.00 
313.00 

275.00 
95.00, 

125.00 

120.00 

165.00 
125.00 
225.00 
95.00 
99.50 

125.00 
95.00 

295.00 
95.00 

295.00 
325.00 
175.00 

. 195.00 
275.00 

89.50 
125.00 

225.00 

Mau 
Blab Low Atu. 

Super Jet ICC) 14/531 5295.00 $224.00 $225.00 
Super Slugger (U) (7/551 295.00 295.00 295.00 
Tetevuiz (T) (1 /49) 95.00 90.00 95.00 
Treasure Cove (Ex) (6/55) 325.00 295.00 295.00 
Undersea Raider 12/461 125.00 120.00 125.00 
Voice -O -Graph (M) 

14/461 375.00 375.00 375.00 
Zingo (U) 11/51) 325.00 199.00 275.00 

VENDING 10"47a, 4ES 
Acorn, Sc or lc $ 10.00 $ 8.50 $ 10.00 
Advance Ball Gum 6.50 6.50 6.50 
Du Grenier 17 Col.) 50.00 45.00 45.00 
Du Grenier (9 Col.) 65 00 65.00 65.00 
Du Grenier Tab Gum 

14 Col.I 10.95 10.95 10.95 
Du Grenier Tab Gum 

(6 Col.) 14.50 14.50 14.50 
Du Grenier Model W 

(9 Col., 85.00 45.00 85.00 
Eastern Electric C -8 100.00 100.00 100.00 
Electro IR Col.) 95.00 95.00 95.00 
Keeney Electric 19 Col.) 135.00 135.00 135.00 
Master lc Cr. 5c Bulk 8.50 8.50 8.50 
Mills Candy 15 Col.) 65 00 65.00 65.00 
Mitts Tab Gum (6 Coll , 17.50 17.50 17.50 
National 930 95.00 95.00 95.00 
National 950 110.00 110.00 110.00 
Northwestern 39, lc 7.95 7.50 7.50 
Northwestern 33 Ball Gum 7.50 6.50 7.50 
Northwestern 49, lc 12.50 12.00 12.50 
Northwestern Deluxe lc 

Cr 5c 12.50 12.00 12.00 
Northwestern let Sc 10.00 7.50 (0.00 
Northwestern (10 Col.) 

Tab Gum 19.50 19.50 19 50 
P X 18 Col.) 90.00 75.00 85.00 
P X Electric 90.00 75.00 75.00 
Rowe Candy 18 Col.) 60.00 60.00 60.00 
Rowe Crusader (8 Coll 100.00 100.00 100.00 
Rowe Diplomat Electric 

(8 Cott 105.00 95.00 95.00 
Rowe President (8 Col.) 90.00 90.00 90.00 
Silver King lc. 8.50 7.45 8.50 
Silver King le Ball Gum 8.50 7.45 7.45 
Silver King Sc 8.50 8.50 8.50 
Stoner Candy (6 Col.) 125.00 80.00 80.00 
Stoner Candy (8 Co).) 185 00 110.00 165.00 
Uneeda Cigarette (6 Coll . 65.00 45.00 45.00 
Uneeda Candy (6 Col 1 65.00 45.00 65.00 

COIN CALENDAR 
Follow itig are dates of interest and importance to all coin 

machine operators, distributors and associations. Check the 
calendar weekly for new events in your area. 

February 20- .automatic Equipment & Owners' Associa- 
tion of Indiana, monthly meeting. association headquarters, 
Cay, ind. 

February 25- Center) States Phonograph Operators Asso- 
ciation, monthly meeting, 805 Main St., Peoria, ill. 

February 26- 'western \lassachusetls Music Guild, semi- 
monthly meeting, ivy Horse, West Springfield, Mass. 

March I- Springfield Phonograph- Operators' Association, 
monthly meeting. association headquarters. Springfield, ilh 

Starch 1- United Music Operators of Michigan, monthly 
meeting, Fort 1Vavne Hotel, ballroom floor, Detroit. 

Stare], 5-Washington Music Merchants Association, 
monthly meeting, Seattle. 

- March 5-.Anthracite Music Operators' Association, 
monthly meeting, Wilkes-Barre, Pa. 

March 6 -Music Operators' Society of St. Joseph Valley, 
monthly meeting, offices.of Carl Zimmer, Mishawaka, Ind. 

March 6- Sinrunil County Music Operators' Association, 
monthly, meeting. Akron. 

March 7-Cleveland Phonograph Merchants' Association, 
monthly meeting. Hotel Rollenden, Room 278, Cleveland. 

March 7- C:a!ifornia Music Merchants'. Association, Sacra- 
mento Division, monthly meeting, headquarters, Sacramento. 

Maure], 12- ('.difornio Music Stet-chants' Association, Los 
Angeles Division, monthly meeting, headquarters, Los Angeles. 

March 12-Automatic Phonograph Owners' Association, 
monthly meeting. idotel Sheraton -Gibson, Cincinnati. 

March 12-Western 'Massachusetts Music Guild, semi- 
monthly meeting, Ivy House, Nest Springfield, Mass. 

\L'ire], 13- liclail Amusement Association of Canton, O., 
monthly meeting. offices of Elum \fmsic Co., Massillon, O. 

Mao's], 13 -New York Slate Operators' Guild, monthly 
meeting, Palatine Hotel, Newburgh, N. Y. 

March 14-Massachusetts Music Operators' Association, 
monthly meeting, Beaconsfield Hotel, Brookline. 

March 17 -lova Music Operators' Association, State -Wide 
meet, Des Sluices. 

March 18- Westchester Operators Guild, Inc., monthly 
meeting, American Legion ilall, White Plains, N. Y. 

March 26 -Music Operators of New York, quarterly meet- 
ing, 258 West 57th St., New York. 

April 1 -West Virginia Music Operators, quarterly meet- 
ing, State offices, Charleston, W. Va. 

Green Bay Dime 
Continued from page 104 

dime play was in line with trend 
proving successful all over the 
nation, and a necessary require- 
ment for coinmen hoping to stay in 

Booloneicr Novelty Company; Al business at a profitable level. 
Durand, Durand Sales; Norman No particular standards were de- 
Boettcher, Badger Sales, and Ilar- sided upon, since some operators 
ry Daul, Union Sales. were reporting good results with 

Consensus of opinion at the both three for a quarter and five 
meeting was that the ass itch to for a quarter arrangements. 

CHECK ROSENFELD'S 
"AFTER- TRADE -IN" PRICE 

before you buy 
any make phonograph . . . 

check our price on the 

new ROCK -OLA 
Let as prove ill Rosenfeld's .0%a-hods-in" pike will be impossible 
for you to turn down. Be sure . . . shack Rosenfeld's deal before 
you buy! 

SPECIAL DEALS FOR '"NO- TRADE" BUYERS 

J. ROSENFELD ed. 
4701 WASHINGTON ST. LOUIS 8, MO. 

FOr., 7.6730 

In our 25th 
YEAR 

Authorised 
ROCK -OLA 
Distributor 

JUKE BOX 
OPERATORS 
Get The Billboard's 

Music Record Programming 
and Buying Guide 

NOW ! 

Lists 55 years of 
Song Hits, Direc- 
tory of 'fop Rec- 
ord Hits. Lists 
1467 Record 
Manufacturers 
and Labels and a 

directory of dis. 
tributors. 

Sava time, effort end money. Send in coupon today. 
Merchandising Division 870 
The Billboard 
21,0 P.m...,n M. 
Ginsinnati 22, Ohio 

Yes, I want 1 

copiers o! The Music - 
Record Programming 
and Buying Guide at 
81 each. My remit- 
tance 1a enclosed 
Please rush to: 

My Name 

Company Name 

Address ...................»»..» 
City state 

Of all the frode publications covering all of 

showbusinsee ... THE BILLBOARD Is Eh* only '. 
popes wish an AUDITED PAID CIRCURA1f014. 
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THE 

LiliE 
ALL -LOCATION LINE 

IN MONEY - MAKING FEATURES J 

TRIED AND PROVEN 50c PLAY 

SINGLE ALL -COIN ENTRY 

10. CENTER PROGRAMMING OF 40 TOP TUNES 

ROTO -PAGE BOOKS FOR COMPLETE 
PROGRAM VIEWING 

O. PLAY ATTRACTING STYLING 

INCOMPARABLE WURLITZER TONE 

THEY ALI. ADD UP TO TODAY'S TOP EARNINGS 

5; /6ee ple4 W .P4tadat ./ 

WURLiTZER 

NORTH TONAWANDA, NEW YORK 
Established 1858 

Copyrighted mater: 
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MUSIC 

OPERATOR 

FORUM 

The Music Operator Foram Is a weetay Bill- 

board White devoted to pratentiag the views of 
mudo operators thruout the country on cornet 
operating problems. It you have a guidon to put 
to the Forum, or any sussestioos for topics which 
you may want surveyed. addreas your letter to: 

Forum Editor, Coln Machine Division, The Bill- 

board, Its wen Randolph, Chicano 1. 

TIGHTEN BELTS 

1 

.,.._..fi..........,... 

What Operators Say: 
The Questions 

Some operators h'ke the 200 -selection juke box because they say 
it has helped them convert to a dime or make more money or check 
competition. Others say they don't Irks it. Yet most operators in a 
recent Forum said they would buy mom 200's this year than all other 
models combined. What do you think of 200's? Do you plan to buy 
more of them than all other types combined during 1957? 

The Answers: 

Yes . 

Ralph Scribner, Binghamton, N. Y.: "We have to buy 200's be- 
cause we can't go backwards." ... R. L. Holt, Salt Lake City, Utah: 
"We will be buying nothing but 200's in the future. You cannot hold 
top spots with anything else." ... Ralph Elefanto, Brooklyn, N. Y.: 
"Yes, I11 buy more 200- machines because it is the only way to convert 
to dime play. In fact, that's all I'm going to buy. You have to keep up 
with the times." 

Carl W. Fisher, Los Angeles, Calif.: "It's the only machine for 
modem operating. Customers have a better chance of finding a tune 
they can play with a 200. Everybody is happier with 200's, and I will 
buy them... E. Greenfield, St. Albans, Vt.: "We expect to buy only 
200's. We will place these machines in our better locations and pass 
along our 100's to some of our other locations." 

George R. Rhodes, Uniontown, Pa.: I intend to buy nothing else 
but 200's. Anything smaller leaves the location wide open to a 200- 
operator, and I might easily end up buying a 200 anyway and getting 
stuck with a smaller box. Don't forget . . the location's name is 
Smith ... and he wants to keep up with the Jones'." ... Isadore 
Resnick, W. Hartford, Comm "Buying anything else than 200's is 
going backward. Secondary spots mn get present 200's when new ones 
are purchased.' 

Otto Gage, Fayetteville, Ark.: "The 200 -phonograph meets all 
competition. We are going to buy more 200's than other models." .. . 

S h D Amuse., Hoxie, Ark.: "Competition and converting to dime play 
will call for more 200 selections. So we will buy them accordingly." 

No . 

M. B. Morris, Somerville, Tenn.: "Business here is not that brisk. 
Cost of even a 100- selection machine is prohibitive when you add all 
other expenses even if figured on a 24 -month basis to pay time pay- 
ment notes." ... A Florida operator who asked his name be withheld: 
"We have been successful in converting to dime play with the 100-se- 
lection phonographs and those with fewer selections. Hence, we don't 
feel that we need 200 -selections as we feel that the 100 will take in as 
much money." 

Ted Salverson, Huron, S. D.: "We do not plan on buying more 
200's than before. We really don't believe 200 selections are necessary." 

An Illinois operator who asked his name be withheld: "We have 
not had any Increase in take with the 200's. The only advantage that 
we find at all with the 200's is to meet competition. I believe that the 
average small location would take in just as much or perhaps more, 
with about 50 selections." 

L. A. Wilson, Whiteville, N. C.: "I do not think that 200 -selection 
phonographs will increase take in the least. At least that is my experi- 
ence during 1956." ... Harry M. Manning, Chattanooga, Tenn.: "I 
like 200's, but I don't plan to buy any in 1957 unless forced to. I plan 
to enlarge my small mute by buying used 100's." 

Op Income Pie Thins; 
Costs Up, Takes Lag 

Gross receipts up, but fail to keep pace with even 
higher rise in expensea. . 

Many report pinch despite dime play. Other answers 
needed to make ends meet. 

This is the first of a four -part Forum 
dealing with operators' profits, and how 
they plan to improve them. 

With another year of business under their 
belts, operators are checking their tax returns 
and profit and loss statements only to find 
their share of the income pie getting thinner 
and thinner. 

While most are able to report higher gross 
takes from their machines, they also must 
face up to the fact that this has been more 
than outstripped by an even higher rise in 
operating expenses. 

The result is that Mr. Average Music Oper- 
ator finds his net income for the previous year 
even lower than he had in 1955. 

Let's just take a look at some figures. In 
comparing their operating expenses during 
1956, with the previous year, fully 67 per 
cent of the operators answering the Forum 
indicated that they were higher, with 26 per 
cent more answering about the same. Only 
scant v per cent were able to point to any 
decrease. 

However, when it came to analyzing their 
gross takes for the year, the number of opera- 
tors who could say they were higher, dropped 
to only 49 per cent. Those with no change 
climbed slightly to 31 per cent. But the 
significant factor is that those who reported 
lower gross takes now comprised a sub- 
stantial 20 per cent. This is practically three 
times the number that indicated lower ex- 
penses. 

That net income would drop is thus almost 
a foregone conclusion. But Forum replies go 
even farther in bearing it out. 

Only 22 per cent of the.operators answering 
the Forum could point to a higher net for 

Inflationary effects of our spiraling economy 
have hit the juke box business even harder 
than most. For while most business firms 
have met rising costs by increasing their own 
prices, the juke box operator's efforts at this 
have been anything but encouraging. 

Dime Play 
Where he used to get a nickel for a tune, 

he finds in many places he can do little better 
today. And where he has been able to sell 
locations on dime play, he has found this not 
to be the complete answer. 

Frank Collis of Sewell, N. J., voiced the 
sentiments of many operators when he said, 
"10 -cent play has helped raise our collections. 
But our actual profit has not increased because 
of higher operating expenses." 

Commission splits with locations have like- 
wise failed to provide the operator with the 
income needed to ftmetion in today's era of the 
declining dollar. The majority of operators 
are still shouldered with the outdated 50 -50 
split, and find tradition and competition too 
formidable an obstacle to overcome this prob- 
lem. 

An interesting sidelight is that much of 
what was just said for juke boxes, also holds 
true for amusement game interests that most 
operators have in conjunction with their music 
routes. 

Amusement Games 
Fully 87 per cent of the music operators 

answering the Forum indicated that they op- 
erated amusement games along with their 
juke boxes. But the profit picture here, if any- 
thing, was even darker than what held true 
for music. 

A solid 39 per cent reported lower grosses 
for 1956 as compared with the previous year, 

Forum Votes 

1. How did your operating expense during 1958 compare with 1955? 
7% Lower 26% About the same 49% Higher 

2. How did the total gross take from your juke box mute during 1956 
compare with 1955? 

20% Lower 31% About the same 49% Higher 

3. If you operate amusement games as well as juke boxes please 
specify: 

87%....Yes 130/o....No 
If yes, was your 1956 gross collections from games lower, about the 
same, or higher than for 1955? 

39% Lower 16% About the same 15% Higher 

4. How did you* net income during 1956 compare with 1955? 
45% Lower 33';1 About the same 22% Higher 

1956 than in 1955. Even more, 33 per cent 
indicated no change, but the number with 
lower incomes had now climbed to a fat 45 
per cent. 

While actual quantitative figures were not 
available, indications are that the above fig. 
ures, if anything, understated the pinch that 
most operators now find themselves in. 

For the few who did show higher net in- 
comes stated that they were but a shade over 
the previous year's take -home share. But those 
with lower nets, indicated that the decrease 
was a rather substantial one. 

Thus in actual dollars and cents, it would 
seem that the operators' loss in the music 
business was even greater. For while the 45 
per cent with lower incomes are but double, 
percentage wise. the 22 per cent with higher 
nets, the dollar amount of loss appears to be 
many times this figure. 

Reasons for this while almost obvious, are 
nevertheless not too comforting. 

with 46 per cent more showing "no change." 
Only a bare 15 per cent said their grosses 
were higher. 

The pattern thus is set for the coming year. 
Operators realize that they have to take certain 
measures to improve their incomes, or slowly 
be lost in the economic shuffle. 

What single factor do operators think most 
important for improving their profits, during 
1957? Besides this, what other .neasures do 
they plan to take? 

Effects 
How will this affect their juke box buying? 

And how about records, more particularly, 
EP's? 

Many operators feel they have the answer. 
Some of the operators' comments on the 200- 
selettion juke box as one approach to this 
problem appear on this page. More of the 
replies, es well as other approaches to this 
question, will be presented in next week's 
Forum. 
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Examine the U. S. Department of Com- 

merce Figures for the First 10 Months 
of 1956. Then 

ASK YOURSELF: 

Am I Sharing in This Ever -Growing 
Export Market of Coin- Operated Equip- 

ment Which Is Projected to Exceed $30 

Million in 1956? 

Facts About 

JUKE BOX SALES 

Totals ers for the 1st 10 months 
998 

DOLLAR VOLUME,. . $11,300,998 

Facts About 

PHONO RECORD SALES 

Totals are for the 1st 10 months °f ' 
DOLLAR VOLUME . e $1,851,394 

Facts About 

AMUSEMENT GAME & 

VENDING MACHINE SALES 

Totals are for the 1st 10 
1956 

DOLLAR VOLUME .. s $4,941,694 

GRAND TOTAL FOR ABOVE CLASSIFICATIONS 
Totals are for the 1st 10 months of 1956 

Juke Boxes $11,300,998 
Phono Records 7,851,394 
Amusement Cames & Vending 
Machines 4,941,694 

TOTAL $24,094,086 

Projected Estimate for 
U. S. Coin Machine Exports in 1956 

$30,000,000 
..va:..<... ...._..w...... __ 

. . _ 

FACTS ABOUT 
BILLBOARD INTERNATIONAL 
a bimonthly magasine designed to further world 
trade In coin -operated machines and records. 

& DATE Of FIRSi ISSUE: February. 
last weak I- 

Fabruery. SORRY, dver- 
Using rerun is past for 
February Issue. 

April. NEXT ISSUE: 

ADVERTISING DEADLINE: 

PRINTED IN 4 LANGUAGES: 

GUARANTEED CIRCULATION 

WHO GETS BILLBOARD 

INTERNATIONALS 

SITE: 

PAPER STOCK: 

ADVERTISING RATES: 

March 15. 

English. French, Carman 
and Spanish, 

::jll. 
end Users 

of Phonograph Records, 
Juke Box., Amusement 
Carnes and Vending Ma- 
chines, 

e 

E:a.:;::;ìà:;á.C..,;a`..1°.\:S.C.....^'. o,`.°áìa``..`r3`_la\`.::;':.iYS.:".w. 

Jjir!!ti.` 
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Enamel Stock. 

Please contact your near- 
est Billboard Offic fer 
detail.. 

Billboard 

luttaitstat 
CHICAGO NEW YORK HOLLYWOOD 

let W. Randolph St. 1564 Broadway 6000 Sunset Blvd. 

CEntrat 64761 PLOW 7 -4100 HOtlywood 94$31 
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COWMEN YOU KNOW 
Milwaukee 

By BENN OLLMAN 
Rudy Schkeryantz, routeman for 

Ray's Amusement Company, is hos- 
pitalized at the Veterans' Adminis- 
tration Hospital, Wood, Wis., with 
a slipped disk.... Walter J. Har- 
loff, of Mequon, Wis., operator of 
the Love Amusement Company, 
passed away last week. He had 
been ill for some time. He was 63. 

Stanley Stacy, of the Ca- 
valle Tobacco Company and 
Stacy Vending, has been 
named to the panel of speak- 
ers at the forthcoming Silver 

Harbin Expands 
Juke, Game Route 

MEMPHIS - Isiah Jernigan 
has sold his Atlas Music Company 
route to Robert L. Harbin for a 

reported $30,000. 
The sale included about 40 

pieces of equipment, including 
phonographs, garnet and shuffles. 
The addition brings Harbin s route 
to about 200 pieces of equipment. 

Harbin is owner of Harbin 
Amusement Company. His two 
sons, Bobby and Billy, have been 
helping him operate his business 
for some years and will operate the 
enlarged route, located in Memphis 
and Shelby County. 

Harbin is a veteran coin machine 
operator who began on a small 
scale in 1939. His operations were 
highly successful and he slowly 
added to his route over the years. 

Little Rock Dime 
Continued from page 104 

ments for a fair return on their 
investment. 

Key point of his talks were that 
since 1939 costs have more than 
doubled for operators but that they 
were still getting the same nickel 
per play. 

He instructed operators on how 
to approach location owners and 
cited the successful experience of 
one Memphis operator, who made 
the conversion in May, 1954, with 
no public or location owner re- 
sistance. 

Sammons travels the Arkansas 
tt rritory every week or two calling 
on operators. He said he and 
various Arkansas leaders in the 

field are working on Texarkana and 
hope soon to accomplish conver- 
sion there. Sammons is expected to 
speak to a meeting there with some 
Little Rock operators and distribu- 
tors. 

Texarkana is the largest city left 
in the state not yet on dime play. 
It is expected to convert shortly. 

3 -Way Check 
e Continued from page 104 

and are thus likely to play more 
numbers. 

juke box servicemen cover the 
entire route with the bulletins, 
giving a handful to location owners 
as well as putting one on each 
machine. 

More are distributed by WMGY, 
and still more thru the record shop. 
Because bulletins are accurately 
keyed to Montgomery preference, 
they have become extremely 
Popular. 

Top Tunes' Spot 
Continued from page 104 

they can put their finger on any of 
the top releases immediately. 

"Phis system also cuts the op- 
erators servicing time quite a bit," 
he added. "Knowing the latest re- 
leases are the first selections on 
the top row eliminates the time 
usually required to shuffle thru the 
lists to find the numbers to .be 
replaced." 

-1-- .- 

Anniversary Convention of the 
National Association of To- 
bacco Dealers in Chicago dur- 
ing March. 

Newest addition to the song - 
writing ranks is one-stopper Barney 
Kuehn, of the Music Mart. Col- 
laborating with defier Joe DI Cfm- 
ber, he has a fast moving item out 
on the Old -Time Jamboree label, 
called "Dixie Land Polka." 
Joseph G. Ritt, president of Badger 
Candy Club, was named to the 
executive board of Western Con- 
fectionery Salesmen's Club. Elected 
to the board of directors of the 
organization were: Mel Catlin, Her- 
shey Chocolate Corporation; Al 
Cliff, Farley Manufacturing Corn - 
pany; Forrest Thibeau, Sperry 

Candy Company Dick Wall Hol- 
loway's, and Bu Stiehm, Johnson,. 
Johnson óc Edvartsen, 

Art Kay, RCA-Victor's local 
territory salesman, working for 
the label's distributor, Taylor 
Electric Company, has been 
promoted. Ile is being sent 
to Honolulu to take charge of 
the factory branch. 

Toni Rohde, front office gal and 
office manager for Paster Distrib- 
uting Company for the past 11 
years, recently quit her Job. Jerry 
Groll, in charge of premium goods 
sales at Paster, is making plans for 
a few weekends of sturgeon fish - 
h,g thru the ice at nearby Poygan 
lake. 

Move into their new head- 
quarters is all finished, accord- 
ing to Woody Johnson, of 
United, Inc.. , . Harry Jacobs 

(Continued on page 113) 

IN MARKETRACE 1 
The Pallenel Exchange la Eel. 
Machine Personnel, Products, 

CLASSIFIE D AOVSAnSINGj Serricel and tpptrfunllia. 

NEW ADVERTISING RATES 
REGULAR CLASSIFIED ADS p DISPLAY CLASSIFIED ADS 

Sat In larger type (up to 14 pt.1 and db- 
played to bent advantage. No illustrations 

Y er cuN 31.00eá, 
RATES: 51.00 a line-514.00 per Inch. 

CASH WITH ORDER 
Unless credit has been established. 

sag In usual want -ad style. orsa Pesa3aaats. 
ne display. fiat Ilne set in regular S pt. 
caps. 

RATI: 20e word -Minimum 54.50. 

CASH WITH ORDER 

In determining cost of mauler Chisufl d Ads be sure to count your na a and eddresa 
when computing cost of ad. When using a Box Number In Care of The Rifbeard allow 
for 6 additional words. On Box Number Ads special service charge of 255 per isaertk. 
la reeds for handling replies. 

ADDRESS ALL ORDERS AND INQUIRIES TO, 

TH! BILLBOARD PUBLISHING CO., 2160 PATTERSON ST.. CINCINNATI 22 

_......e-... .....-..-......-...,-...... 
Business Opportunities - - -- 

ATTENTION, OPERATORS OF 

SANITARY VENDORS 

An you tired of finding your ma- 

chiees empty and no money I. 
cash box? Our new "Shorty" 600 

coin chute will solve your Prob- 

lem. Write today for full detail.. 

HEATH SALES CO. 

P. O. B. 1445 Macon, Ca. 

SELF- SERVICE TUBE TESTER ROUTFB- 
Neweat way for vending machine Opera - 

Mrs to make money! Get alerted today, bW 
direct from factory t Isla saving. Same = S3 Tube Taaier ur d.lft ly ta sae 

tubes. 
over 230 dUferont rarlg 

and tarda. Ideal for fetc. Send 2, drug 
Morel, 
complete 

Sale.ro Mores, etc. Sang Mar for 
Sales Plan and 

to 
art and. 

Telle all you bare te know to Mart and 
bud 

g 
.aneo dui 

. 

Tabae 
l oM t en 

rn 
- 

°Wi 'nr= n' C j Seato,Á,r .`, n7Q.0 : 
T..: CAdk 1 -3771. eh -urn 

Parts, Supplies & Services 

FREE LITERATURE FOR R17.E VENDING. 
`Mew to Make More Money" Everett. 

P. O. Bos 418, Oswego, 111. 

MOVIES: 
ARCADE OPERATORS: New .naational 
CU.; treb young talents; excellent pro- 
teed.. photo.... reference satisfied 
cWnte; 400' continuos Plx -Up and Arts. 

ACME 
7044 Nellyweed Blvd. Hsllyweed 

Tel.: HO Ng.. Ask hr Prot. 

/TAMP FOLDERS DIRECT FROM fiat 
ta<turer. unllmlted puantftlee, lmmedtate 

Wrlle for prisse. 
Pa 

Vetace Bal Co., 
Market St., Phlladelphls 3. . LocuM 

7.14{8. en 44123 

Special Introductory Offer 

HAMPTON HOUSE INSTANT COFFEE 
Perfect for vending, 
Write for details to: 

Hampton House Vending Coffee i -10 Brinkerhoff Aye. Jamaica 37, N. Y. 

Positions Wanted 

I3 YEARS' EXPERIENCE COIN MACHINE 
buame: ae follows: 1 yedra routeman- 

mechanlc; 4 yen arcade mecharle -man- 
agar; 9 Years Ire tor stal. 

e March nce. No 
tamely- reference. Write: 1011 Col 

MO St" Georgetown, Tex. 

Used Coin -Operated 
Equipment 

CIGARETTE CANDY COf1f# CIGAROMAT 

-FACTORY DISTRIBUTORS- - 
U,S.leetIt Candy A Coffee, Clgaromat Gum 
& Cigar Machine, Royal 17" and Mercury 
Cigarette Machines, Watling Scales, Whites 
Comb Machines. Write for information and 

TEXAS ASSOCIATED ENTERPRISES 

P. O. Box MN Amarillo, Texas 

FOR S ALE- DAH LBERG COIN RADIOS. 14 

ehur; 
Ster'B irr se 

o a1en atNdinndsa, v 
FOR SALE- HF1000 (S4). 100 SELECTION. 

43 rpm. Seebure Juke Box like new. taws 
Went Gen.' Wild Wt Gun, sus: unit... Fifth 

4183: an ex.11ent working con- 
dition and very clean. P1eW Novelty Co., 
1238 Chestnut St.. Harrisburg. Pa. 

SHIPMAN DUPLEX STAMP MACHnYES. 
i10 each; Triplex, í2p.30 each. Like new. 

U.S.P., Waterbury 3, Conn. Folders dlaeet 
factory Drite. mh7 

""ze O "Fans -:4179 ALL BUP- 

reef' 
Piecky Gam, 'S sue . e,u4 'Almond: 

Canner Candies; 1 Hashers, II20 H- 
canar Cested Gum Lanes., Coln Wnp 
Den Stamp Folders. Sanitary Napkma, 
Rouie Carda Chatrne. CaCmid, CaM Igoe 
Stands, Wall Brackets, Retraetabte Ball 

r4a Penr new d sect Venders. Wrlh 
for UUrices end order bLnk Ktnr A Co.. 
Norti,wewern DlstrlbutoM 3700 R'eM Lake 
SL, Chicago 12. ILL ref? 

Wanted to Buy 

A USED DOWNEYJOHNSON COIN 
Counter alodel 2PPa desbad or ages soak 

that LM too old. Write and 
Marmot mt... Monroe Brant, e9. E. Markst aL.. 

York, Pa. 

USED VENDING MACHINES WANTED - - 

We will pay top price for your used V4'tor 
Toppers, Baby Grande, Acorn or Norlb 
western Gum and Capsule Machines. Write, 
or call. Graff Vending Supply Co., 2611 W.. 
Da. St., Dallas 2, Tex, regal 

USED VENDING MACHINES WANTED -- 
Arnm, Torte. Silver Rime., 

Counter Games Send a 
"P114%. 

Rake 
íì08C Spring Gerde6 St., delplW 23., 
Peongiva -r ebtlar 

waNT GAINS. DRIVEMOBILE. GRANDMA. 
orM., Lord's Pnyar m Penny, Metes 

Typer, other arcade eoalpmenL Muslo Ma- 
chlne Co Bran -ICk, Ga. 

WANTED -GL1V8 AND OTHER ARCADM 
,Lecce. Ir and s<Gum Machines and Cardes 

Bar Maehtnee. Beall Cigarette Smite, 
Brunawlck. Ga. 

THIS IS A 10 -LINE AD 
For only $10 you mn buy 

this spore to profitably buy er sett 

Parts, Supplies sr S.e,Ic.. - 
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Teamsters Move to 
Organize Bay State 

BOSTON - Union affiliation, 
up to now only a strong potential 
in the Bay State area, appears to 
have become a factor in the vend- 
ing industry. With union recogni- 
tion the main issue, the Teamsters 

Grocery Units 

Make Debut in 

Portland, Ore. 
PORTLAND, Ore. - Super- 

market vending made its West 
Coast debut here recently with the 
installation of two Vari -Vend units 
at the Food King supermarket. The 
market itself opened January 29. 

Currently, the Grand Union bat- 
tery in East Paterson, N. J., is the 
only other outdoor supermarket 
vending installation in the nation. 
A similar installation was tested 
by A. &P. at Levittown, N. Y., 
but the test was discontinued. 

The Oregon store reports favora- 
ble public reaction to the auto- 
matic merchandisers and plans to 
add a third unit soon. Prices 
charged in the machine are the 
same as inside the store. 

Items vended include pork and 
beans, peas, tomato juice, coffee, 
corn, instant coffee, orange juice, 
packaged meats, canned milk, pan- 
cake mix, tuna fish, soup, salad 
dressing, cheese, eggs, half gal- 
lons of milk, bread cake and sugar, 

1d Vendomart 

Unit Opens at 

Burlington, N. J. 
BRISTOL, Pa. - Frank Ver, 

owner of a 17- machine outdoor 
vending installation here, has 
opened a second unit in Burling- 
ton, N. J., and plans to open a 
third location by early spring. In 
addition, he has received a permit 
to add to the 60 -foot concrete 
base of the Bristol unit. 

Ver's Vendomat embodies a 
.unique concept of vending. Un- 

' . like most operators who seek to 
place equipment on location, Ver 
builds the location and looks for 
the operator. 

The Bristol unit, on U. S. High- 
way 13, halfway between Phila- 
delphia and Trenton, N. J., has 
bread, pastry, milk and egg ma- 

; chines for the local take -home 
(Continued on page 114) 

Iowa May OK 

Cig Venders 
DES MOINES -A bill to legal- 

ize cigarettes vending machines in 
Iowa was introduced in the Iowa 
Senate by a group of five senators. 

The bill, SF126, would permit 
the use of cigarette machines so 
long as they are under the super- 
vision of a responsible person of 
legal age to see that minors are not 
permitted to use the machines. 

Iowa is the only State that does 
not permit the use of cigarette 
vending machines. 

Union (AFL -CIO) has been suc- 
cessful in effecting a strike of 
workers in one cigarette vending 
firm. 

The union had secured cards 
from workers in the Enterprise 
Cigarette Service of Revere, and 
when management refused to rec- 
ognize it, pulled the workers out 
on a strike which lasted three days. 

Personnel is now back at work 
and it is reported that negotiations 
are in progress to establish the 
union in the plant. 

Test Case 
Particularly significant is the 

fact that the strike was looked 
upon by many operating companies 
as a test case of the union's power. 

The Teamsters' Union, while ac- 
tive in these parts for some time, 
has heretofore been unsuccessful 
in establishing any sizable mem- 
bership among employees in the 
vending industry. 

The current strike was the first 
active action taken by the union as 
an indication of their in -road to the 
industry. 

Other segments of the vending 
industry in the Metropolitan area 
have been approached by the 
union, but so far, management has 
not acceded to the demands. 

N. Y. Bulk Ops 
Discuss New 
Constitution 

NEW YORK -The New York 
Bulk Vendors' Association dis- 
cussed a proposed new constitution 
and bylaws at its regular monthly 
meeting at the Central Plaza Hall 
Annex here Wednesday night (13). 

Guest speaker was Aaron Stern - 
field, of The Billboard editorial 
staff, who discussed trade associa- 
tions and the needs for improved 
relations between the vending in- 
dustry and the general public. 

Stemfield advised the operators 
to take an active part in community 
life, to keep their local newspapers 
informed of their activities, and 
always to identify themselves as 
vending operators. 

Trade Myths 
He pointed out that public mis- 

conceptions about the industry has 
been, to a large degree, responsi- 
ble for restrictive legislation and 
unfair law enforcement. 

Sternfield added that, in the long 
run, it is better to prevent unfair 
legislation and law enforcement by 
taking active roles in civic and mu- 
nicipal life' than to win expensive 
and time -consuming court cases. 

Guest speaker was Aaron Stern- 
Hart and Leo Leary, of H. K. Hart 
Confections, and Ron Carpenter 
and Murray Dorf, of Vend maga- 
zine, 

Propose 3c Pack 
Cig. Tax in Calif. 

Cigarette Vendors' Institute Urges 
Ops to Join Assessment Fight 

PASADENA, Calif. -A three - 
cent- per -pack tax on cigarettes has 
been proposed along with a beer 
levy in the California Legislature 
as part of the California Teachers 
Association program to raise $74 
million to increase teachers' salaries 
and other educational costs. 

With Governor Goodwin Knight 
indicating that he will sign the pro- 
posal if passed by the Legislature 
when it convenes in Sacramento on 
March 4, members of the Cigarette 
Vendors' Institute of California, 
Inc., are asking operators to join in 
an all -out fight against the assess- 
ment. 

Arch Riddell, CVI secretary here 
has made mailings to cigarette 
operators urging them to contact 
their assemblymen and senators for 
support in defeating the bill. In 
1955, an attempt to levy a cigarette 
tax was defeated. 

The bill to assess cigarette and 
beer was introduced b) Assembly- 
man Ernest R. Geddes of Clare - 
mcnt, Los Angeles County. 

Riddell has asked operators in 
the mailings he has made to them 

Vended Breakfast to Be Feature 
Of NATD Show; Vending Panel Set 

NEW YORK -Automatic mer- 
chandising will dominate the 
March 28 morning session of the 
25th annual convention of the Na- 
tional Association of Tobacco Dis- 
tributors, to be held at the Conrad 
Hilton Hotel, Chicago, March 24- 
28. 

Tobacco wholesalers will be 
served -or rather serve themselves 
-breakfast from batteries of vend- 
ers in the Williford Room. Units 
dispensing fruit juices, coffee, milk, 
pastries and even packaged break- 
fast foods will line the walls of the 
room. 

As the conventioneers enter the 
room they will be handed coins and 
asked to sere themselves. Equip- 
ment of the following manufactur- 
ers will be used: Du Grenier, East- 
ern Electric, Lehigh, National Ven- 
dors, Rowe and Stoner. 

Committee 
Committee in charge of arrang- 

ing the breakfast consisted of 
Charles H. Brinkman, vice- presi- 
dent in charge of sales, Rowe; 
Richard E. Gibbs, sales manager, 
Du Grenier, and Melville B. Rapp, 
executive vice- president, Apeo. 

Following the breakfast, Harry 
Kolodny, Le Peko Company, Jer- 

sey City, N. J., will speak on "Can 
the Wholesale Tobacco Distributor 
Capitalize on the Expanding Vend- 
ing Machine Market ?" ' 

Tobacco wholesalers will discuss 
their role in automatic merchandis- 
ing in An Appraisal of Automatic 
Merchandising" panel, with Mel- 
ville B. Rapp, Apeo, as chairman. 

Panel members will be Charles 

H. Brinkmann, Rowe; Charles J. 

Cooper, Cooper Tobacco Company, 
Lancaster, Pa.; Edward Dierickx, 
Dierickx Vending Company, New- 
ark, N. J.; Robert E. Terrett, Am- 
sterkiritz Company, Akron; Rich- 
ard E. Gibbs. Du Grenier, Burn - 
hart Glassgold, Stoner, and Arthur 
F. Schultz, Arthur F. Schultz Corn - 
pany, Erie, Pa. 

Fedam Intros Financing 
Program, New Vender 

CHICAGO -Announcement of 
a new national financing program 
for operators purchasing the hot 
food vendor manufactured by Fed - 
am Company, was made by Don 
Conley, president. 

Simultaneously, it was an- 
nounced the firm is making deliv- 
eries on its new model VS -3 hot 
food vender. The new model 
offers one to 10 selections and has 
a 50-can capacity, 

The firm s operator financing 
program is with the First Accept- 
ance Corporation of Minneapolis, 

New Bert Mills Sales 

Plan: Plant Reps Only 
ST. CHARLES, III. - A new 

sales policy, featuring all sales 
thro direct factory representatives, 
was announced by Bert Mills Cor- 
poration last week. The program 
was instituted February 8. 

Simultaneously with the plan, 
Bert Mills announced the establish- 
ment of a new service and parts 
depot to serve the West Coast area. 
The new facilities, under Tony 
Capers, are located at 3187 East- 
man, Oakland, Calif. 

Prior to the new sales policy, 
Bert Mills products were sold thru 

their own sales representatives, and 
distributors, as well as representa- 
tives of the Rowe Manufacturing 
Company. 

Frank Q. Doyle, sales manager, 
indicated that the new sales pro- 
gram came, "after a thoro analysis 
of the operators' problem." 

"We have found," he added, 
"that a direct factory representa- 
tive, dependent on and specializing 
in a single line of equipment with 
which he is completely familiar, is 
more desirable and satisfactory to 
all concerned." 

and is available to operators pur- 
chasing five or more hot food 
venders. 

The plan calls for an initial 
down payment of 25 per cent with 
the balance to be paid off over a 
period of one year in monthly in- 
stallments. 

New Unit 
Describing the new VS -3 model, 

Conley stated the entire front ap- 
pearance of the unit has been 
changed. The large front opening 
has been eliminated and the fans 
now are ejected into a small open- 
ing in the lower section of the 
vender. 

The electrical system has been 
simplified and the vending section 
of the new unit has been combined 
with the storage stand. The vender 
is finished in a silver gray hammer - 
tone baked enamel finish. 

The trap door at the bottom of 
the 10 columns has been elimi- 
nated, replaced by an actuating 
continuous hinge that operates on 
a single switch. The previous mod- 
el had 10 control switches. 

The new unit is available with a 
15 or 25 -cent straight -vend coin 
mechanism; a nickel and dime slug 
rejector and totalizer for one -price 
vend, and with a nickel -dime- 
quarter slug rejector and totalizer 
for one price vend. 

The vender is 56 incises high, 
29% inches long and 16 inches 
deep. 

to advise his office of the reactions 
of the legislators contacted. He 
also advised operators not knowing 
their representatives to advise him, 
giving residential address so that 
he may supply the needed in- 
formation. 

Riddell has expressed concern 
ov"r the passage of the tax, point- 
ing out that the Governor has 
seemingly switched his stand 
against no new taxes during this 
legislatioe session. 

Oregon, Riddell pointed out, has 
defeated a proposed cigarette tax 
at the polls on `our occasions, the 
last being in November, 1956. In 
that State registered voters 
downed the proposal by more than 
100,000 majority. 

Cigarettes are selling this, ma- 
chines in California for 25 and 30 
cents per package. The added tax 
would require costly adjustments, 
Riddell emphasized, to be made by 
the operators, 

Patrey Named 

Head of NATD 

Operations Div. 
NEW YORK -Harry B. Patrey 

has been named director of the 
National Association of Tobacco 
Distributors' newly organized op- 
erations analysis division. 

The division will provide man- 
agement and operations advice to 
member firms at no cost other than 
expenses incurred by travel. Gen- 
erally, it provides the same service 
as does a management engineering 
firm. 

Patrey has been in the tobacco 
industry for 25 years and has 
recently written, with the collab- 
oration of Joseph Kolodny, NATD 
managing director, a 700 -page vol- 
ume called "Successful Methods of 
Wholesale Tobacco Distribution." 

Among the services to be pro- 
vided by the new divisions are gen- 
eral management and administra- 
tion, sales management and pro- 
motion, territory coverage and zon- 
ing, office management, buying 
and inventory control, warehouse 
planning and operation, receiving, 
order assembly, checking, packing, 
loading and delivery, 

Wis. Bill to 
Curb Smokes 
For Minors 

MADISON, Wis. - Wisconsin 
State Cigarette Operators' Asso- 
ciation has gone on record as favor- 
ing the proposed Fricker bill which 
would prohibit sale of cigarettes to 
persons under 18 years of age. 

Legislative hearing on the bill 
January 31 was attended by a trio 
of active members of the cigarette 
venders' trade group. On hand 
were Herb Geiger, Milwaukee; C. 
S. Pierce, Brodhead, and E. Z. 
Gregory, Madison. 

According to the committee 
members, the bill as written does 
not hold the vending machine op- 
erator liable if anyone under 18 
is charged with securing cigarettes 
from the equipment. The owner 

(Continued on page 114) 
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J. SCHOENBACH 
For Victor Vending Corp. 

Machines; Ports, Globes 
Charms, Merchandise Supplies 

16.15 BEDFORD AVE., BROOKLYN 25, N. Y 

PResident 2.2900 

PHONE or WRITE FOR PRICES 

! LOOK -SEE ! 
VICTOR'S 

SUPERMART 

VENDORAMA® 
All- Capsule Vendor 
5t or 10e play . . . with 
that sensational LOOK -SEE 
VIEWER that really gets the 
BIG REPEAT PLAY. 

c'f;tY: 460 Capsules with Viewer 
-935 CaDSUIcs without Viewer. 

See Your Nearest VICTOR 
Distributor QUICK. 

Victor Vending Corp. 
5701 -13 W. Grand Ave. 

Chicago 39, III. 

Elvis Charms Ready 

NEW YORK -Samuel Eppy at 
Company, local charm manufac- 
turer, has come out with an Elvis 
Presley line. The series consists 
of 14 miniature records, with the 
name of a Presley bestseller on 
one side and a quote from the 
side- burned artist on the other. 

J. SCHOENBACH 
Distributor For 

Harmon Machine Co., Inc. 

1615 BEDFORD AVE., BROOKLYN 75, N. Y. 

PResiden0 2 -2900 - 

PHONE or WRITE FOR PRICES 

amco® 
SINCE 1900 

SANITARY 
VENDOR 
Accommodates flat pack 
ages up to ! x 2 a 3 inches. 

25e - or 504 coin mech- 
anism. 

Coin returned when ma- 
chine it empty. 

septe cesA 
:17p Holds 

are 
up te 1ackages. 

-= NARMO 
MACHINE CO. 

INC. 
BOX 147, WICHITA, KAN. 

DESIC'NERS 
AND MANUFACTURERS 

OF QUALITY 
VENDING MACHINES 

write for 
- CIRCULAR 

ANO NAME OF NEAREST 
DISTRIBUTOR 

N11NNN1N11N1NNNN /NNINNNINNN AIN 

THE WOODPECKER THAT PECKS! 

14. 

An action packed toy. Also see the 

vacuum plated POOL TABLE and 

new SHOE SHINE BOX. 

Send 35( for Regular 

1 Sample Kit el Charms 

ifp 
ai 

Air; 1 

yy 

SURE LOCI( Patent .2782411 - 
the perfect capsule, Outstanding 
Items. Send 12,88 and receive 100 
hlzh quality ruled capsules, Coro 
loins our coro0lets Ipso. 

311 

EXCLUSIVE NAT'L 
SALES AGENT 

FOR 

NEW IMPROVED 

PEN NYN IOC EL 

ATLAS MASTER 

World's Largest Selection of Miniature Charm 

PENNY KING COMPANY 
2538 MISSION STREET PITTSBURGH 3, PA. f. NNNL NKKN1NKlNNNN4U .te.uuuMt4 

VEND -PUBLISHED BY THE BILLBOARD 

HUNDREDS OF MONEY- MAKING 

VENDING IDEAS 

MONTHLY 

/Candy /andy Cum Co 

Nuts 
óeveraget 
Tobacco 

Cott yes a fraction of a cent a New Products 
pleee -whey you subscribe to Vend -the Tends 

1 

Market 
New, mage :lee of automatic merchandising I Markel Place 

Fill In -fear out -mail today 1 Articles 
Editorial, 

VEND Magazine. 2160 Patterson Sf., Cincinnati 22, Ohio 

Yes -Please sign rne up for Vend for 
1 year 55. 3 years of STO. 

IForeign rate. on year. SS) 865 

Name 

Address 

City 

Occupation 

Tone State 

when answering ads . . . 

Say You Saw It in The Billboard 

NAMA Plans Series 
of 7 Sectional Meets 

CHICAGO- -Plans are. being The 1957 meetings will be o en 
readied for seven sectional meet- 
ings to be presented this spring 
by the National Automatic Mer- 
chandising Association in centrally 
located cities all over the United 
States, according to Regional Meet- 
ing Chairman Tom Hungerford, of 
National Vendors, Inc., St. Louis. 

A preliminary announcement in- 
dicates that the meetings will be 
built around a "How to Increase 
Your Profits" theme, and a panel 
of prominent vending operators 
will appear at each meeting to 
present ideas- to help operators 
increase profits. 

NAC to Hold 
Coast Meet 

CIIICACO- "Hors to Increase 
Your Profits in '57" will be the 
conference theme for the second 
annual regional conference of the 
National Association of Conces- 
sionaires (formerly Popcorn and 
Concessions Association February 
27- Nlarcls 1, at Sands Hotel, r Las 
Vegas, Nev. 

Featured. speakers will be NAC 
board chairman Bert Nathan, The- 
ater Popcorn Vending Corporation, 
Brooklyn, whose subject will be 
'What to Look for in a Good Con- 
cession Operation in a Drive -In,' 
and NAC President Lee Koken, 
RKO Theaters. New York, who 
will discuss "Concession Stand 
Management Techniques for Con- 
ventional Theaters." 

Also scheduled to address the 
group will be William E. Smith, 
The Popcorn Institute, Chicago, 
and NAC Executive Vice- President 
Thomas J. Sullivan, describing 
"Effective Popcorn Merchandising 
With Promotional Aids." 

One day of the two -day con- 
ference will be devoted to seminar 
tables where particular topics re- 
lating to popcorn promotion and 
concession operation will be dis- 
cussed in detail led by a table 
moderator. There will also be an 
equipment clinic, conducted by 
manufacturers of the latest equip- 
ment for concession operation. 

Coca -Cola Company will sponsor 
the conference luncheon February 
28. and the Pepsi -Cola Company 
will host a cocktail party February 
1, All members of the theater and 
concession industries are invited to 
attend. Advance registrations are 
being accepted by Mr. Chester at 
his office, Theater Candy Dis- 
tributing Company, P. Ó. Box 
2023, Salt Lake City. 

to all vending operators and their 
employees, and to member ma- 
chine manufacturers and product 
suppliers. 

The following policies have been 
adopted by the regional meeting 
committee: No exhibit of machines 
or vendible products is authorized 
in headquarters hotels, and the 
sampling of vendible products will 
not be permitted in the hotel at 
any time during the meetings, with 
the exception of a cocktail recep- 
tion sponsor who may be permitted 
to offer samples at the specific 
function whirls he sponsors. 

' Fees 
The following fees have been 

established for non -member op- 
erators (not including cost of 
meals): $10 for each additional 
person from the saine company. 

These fees will be waived if the 
operator presents a completed ap- 
plication (with a check for one 
years dues); the fees will also be 
accepted as down payment on the 
first year's dues if the remainder 
is paid within 30 days. 

Each meeting will be ,for one 
day, with the call to order at 10 
a.m., and adjournment at 4:30 
p.m. A group luncheon and a 
cocktail reception at 4:45 p.m. will 
be featured. 

Cities 
The following cities and dates 

have been chosen: Chicago, March 
23; Buffalo, April 4; Boston, April 
13; Atlanta, April 2T; Atlantic 
City, May 11; Dallas, May 25, 
and Los Angeles, June 8, 

ELVIS PRESLEY 

BUTTONS 
3 colors 

6 designs 

$62.50 
Per carton of 5.000, F. 0.15 factory. 

Cash with order. 

TERRIFIC DEAL ! 

Nat'l Shows 
Candy Vender 

hIE\IPIIIS -From 25 to 30 
.Memphis operators attended a 
showing of the new National Vend- 
ers, Inc., eight- column candy vend- 
ing machine, held by Chester Roe, 
Southern district sales manager. 

The unit is (,imiter to Nati'onal's 
13-column cigarette vender and 
has a capacity of 200 bars of candy 
or glum. Delivery is expected to 
be in mid -Apra. 

Among vending operators at- 
tending were Drew Canale, owner 
of Canale Amusement; Parker Ifen- 
derson, general manager of South- 
ern Amusement; Douglas Partee 
and Charles E. Pugh, owners of 
Southern Cigarette Service and 
Quality Vending Service; William 
C. Wesche, vrice- president and 
manager of Memphis Canteen 
Company; H. L. Todd, manager 
of Commodities, Inc.; John D. H. 
Meyer, owner of Meyer Sales; Russ 
Thlímas, manager of Vendor Dis- 
tributing; John Hornsby, Hornsby 
Cigarette Service, and Ernest Wes - 
sler, Bluff City Cigarette Service. 

21111W 

3 OAK 
"PREMIERES" 

PLUS 

5000 ATTRACTIVE CARDS 

99.15 25 lb. 210 GUM 

NB Hutchinson Jr. 
860 North Ave.. N Atlanta, Ga. 

Phone: TReuty 1 4300 

s. 

NEW YORK -- The Ameropa 
Trading at Shipping Corporation, 
export agent for several vending 
m'achnne manufacturers and sup- 
pliers, has opened a London office, 
with John W. Toole, veteran,Brit- 
ish vending executive, in charge. 

Arnold Cortell, Anseropa presi- 
dent, announced that the firm is 
now European agent for the United 
States Vending Machine Corpora- 
tion, manufacturer of hot dog 
venders. . 

OPERATORSI -IMME MONEY! 
with Route of "FUN SHOPS" 

Earn STEADY PROFITS supplying stores 
lh our FAST-BRLLING Joke., TNdte 

one Puzstos on selfservlce dleplar raekA 
Popular Drlced, ell -3'car -round Ilenl 
8250 inveatmenl .T re 

complete 
et Narbe 

TOUAi' for delafla 0 BOBBINS ó 
121R Wert 17CMPrANN . 

D 
YP C . 

0101 .10 

MANDELL GUARANTEED 

USED MACHINES 
NW. Meeel N, lt er N 

omb. INS' 
N.W. =3t It Porc. 7.K 
N.W. c73 It Porc. CD aJo 
Columbur S/ Bulk 
tilver Kme l/ B,a, er MdN. 
ABT Guns' 10.31 
Acorn, ir or ,S4 {.1 

MERCHANDISE & SUPPLIES 

Pistachio Nuts. Jumbo queen { -75 
Pistachio Nuts. Lre Tulip .72 
Pistachio Nuts, Vendor's. MIg as 
Pistachio NWS, Sheik 37 
cashew whet. u 
C+shew Ousts Jl 
Peanuts, Jumbo a 
Sp +nKh :11 
Mixed Nun JO 
TabbyLEN, 520 et. .19 

+oeI 

JRsnbn ow 
akd 

nuBn 
ene .1 

J 

nToBea. 
LMea eMts:r 

e 

a 
M 

Hr nhey.att 
Ja 

Rain BIO Ball Gum, 46 et. 
Rain Hlo Ban Gum, .0 cl 170 et., 

21a cf. .34 
Rain Blo Hall Gum, 131 et. .17 

700 tb. minimu m, 
Sall Gum. 

NI 
Raen ele e,ll aura. 

Adams Gum, all flavors, 100 cf. .43 
Wrigley's Gum, III flavors. 100 rt. .43 
HeechSNUt. 100 t. 

toe Merthey's Chocela le, 700 ct. I.N 
Minimum Order, 2S Oozes Assorted. 

Complete line of Part., Supplies. Stands. 
Globes, Hr+c Nts, Charma. Everything 
Tor the ope rater. 

l'3 Deposit, Balni C.O.O. 

STAMP FOLDERS, Lowest Prices..Write 

THERE ARE BIG PROFITS IN 

Kurs 
GET YOUR SHARE WITH 

lletilgfti 
49 NUT 

VENDER 

Interchangeable 
SANI -CARRY 

globe for faster 
servicing. 

Displays mer - 

chondise to best 
advantage. 

Also available 
in Hot Nut. 

NORTHWESTERN 
SALES AND SERVICE CO. 

MOE MANDELL 
446 w. 36th St., New York U. N Y 

LOngucre 46467 

TT 

Experienced Operators Say: 

"YOU MAKE MORE MONEY WITH.. 

VENDING EQUIPMENT" 

PROVE IT TO 

YOURSELF! 

Just try a Model 49 
all- product vender on 
your route and see for 
Yourself how wyou can 
make m money. 
It, available in Is, 
Sr or toe 
Write for complete 
details of this and 
other Northwestern 
money makers today. 

THE NORTHWESTERN CORP. 
2274 ARMSTRONG STREET MORRIS, ILLINOIS 

Copyrighted 111aii: 
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Great Time- Saving 

PENNY WEIGHING 
SCALE 

CAPACITY 510,00 
SPRINGS ARE PRE. 

CISIONED CA L1 
ORATED. 

NEAVY SH eel 
7,1 4'P. E. S 

TIN SCOOP. 
DIAL IS CLASS 
COVERED WHICH 
PROTECTS POINT 
ER WHEN IN USE 
Skilled nand - 

rk manshiñ 

tiulding 6h is 

nc 

I to 
li.bililys .d 

ïñ.. ci sturdiness 

1 830 of construe sur more 
r then Is em 

e bur fauna m 

black cr, kyle CarrYs 
ins ca e is rear of trine sblack fibre eo meet the nard 
end <enstanf use that 'f s blecred 
' ORDER 7'011ÁY .. N, 

Diatribulora, Write fPar 
DPrices 

. 

r, 

J. SCHOENBACH 
Distributors o1 Advance Vending 

MacBrooklyn 
1NJ Bedford Ave., , ereoklYn 23, N.V. 

PResident 2-3900 

Balance 
$10 

Monthly 

400 DELUXE 

PENNY 

FORTUNE 

SCALE 

NO SPRINGS 

large (ash 

Box Holds 

$85.00 in 

Pennies 7a wpr 
WEICHI l6; LBS. 

Invented and made only by 

WATLING 
Manufacturing Company 

4650 W. Fulton St. Chicago 44, M. 
0.1. I899 Telephone: Columbia 1 -2772 
Cable Address: WATLINCITE, Chicago 

Vending Machine 

HEADQUARTERS 

SANITARY PRODUCTS 

SANITARY NAPKINS 
COMBS 

BALL POINT PENS 

RAZOR BLADES 

COIN TOILET DOOR 
LOCKS 

ALL Machines and Refills 
for Men's and Women's 

Restrooms. 

Authorized Factory Distributors of 

ADVANCE MACHINES 

A complete supply of mer- 
chandise for ALL TYPES of 
machines 

WRITE FOR FREE CATALOG 

Write, Wire or Phone 

NATIONAL 
SANITARY 
SALES, INC. 

6640 N. Western Ave: 

Chicago 45, III. 

Dept P 

BRinrgore - 

New Name and 
Hdqs. for Fla. 
Operating Co. 

COINMEN 
YOU KNOW 

Continued from page 110 

JACKSONVILLE, Fla.-- South- 
ern Sales, a major diversified vend- 
ing operation here, has been re- 
named the Shafton Vending Com- 
pany, giving the firm the same 
name of its owner, Harris T. Shaf- 
ton. 

The move marks the culmination 
of a series of changes in the com- 
pany's field of operation, and lays 
the groundwork for a planned ex- 
pansion including the acquisition 
or purchase of new headquarters. 

Shafton established the Southern 
Sales Company as it ball -gum route 
in June of 1952, covering southern 
Georgia thru central Florida. 

About two years ago Shafton 
spread his Southern Sales operation 
into powdered coffee vending and 
soft drinks, and subsequently into 
candy bar and milk vending. The 
company also operates vendors 
serving hot chocolate, soups, ice, 
cream, cookies and crackers, 

in order to concentrate upon the 
general vending service, Shafton 
sold his ball -gum operation in the. 
South a few months ago, and is 
currently planning to move his 
headquarters to a new location as 
soon as a site can be found. His 
present building on Kings Avenue, 
which is on U. S. 1, is to be razed 
for construction of a new express- 
way. 

Shafton has two full -tinge serv- 
icemen, in addition to himself. His 
wife assists in the operation by 
handling the books. 

"Vending in Florida is different." 
he notes. 'The biggest problem is 

a weather condition of high hu- 
midity. It is primarily to service 
Florida locations, that mandate- 
hirers of powdered coffee, soup 
and similar vendors install a heater 
which nosy be used o4stionally. 
Etere they are a necessity.' 

Shafton, formerly in the whole- 
sale grocery field in Stevens Point. 
Wis., entered the vending industry 
a number of years ago as owner 
of Automatic Cum Sales, operating 

-a bubble -gran route in Akron. 
This operation was subsequently 

moved to Lexington, Ky., and op- 
erated concurrently with. his South- 
ern Sales operation, Shafton sold 
liis interest in Automatic Cam Sales 

i three months ago. ' 

Supplies in Brief 

Peanut Supply Heavy 

Peanut supply at the end of No. 
vember, 1956, totaled 1,017 mil- 
lion pounds of equivalent un- 
cleaned, unshelled peanuts, accord- 
ing to Agriculture Department. 
Roasting stocks - principally Vir- 
ginia type -were down from last 
year, but peanuts held in the form 
of shelled edibles are up about 7 
per cent over November, 1955. 
Shelled raw peanuts reported used 
in making candy, salted peanuts, 
peanut batter and miscellaneous 
products totaled 169 million 
pounds thru November, 1956 -a 6 

per cent increase over the amount 
used in 1955. 

Glass Containers Down 

Factory shipments of machine- 
made glass containers during No- 
vember, 1956, totaled 10,264 
thousand gross. Returnable- bever- 
age containers accounted for 457 
thousand gross of the total -a de- 
crease of 428 thousand gross from 
the amount shipped a month ear- 
lier, according to Commerce De- 
partment. Nonreturnable beverage 
containers accounted for 53 thou- 
sand gross of the total -a decrease 
of 55 thousand gross from October, 
1956. 

Sr., United, Inc., officer, left 
for his annual vacation to 
Florida, expecting to stay sev- 
eral months. He made the 
trip with former music opera- 
tor Len Casper. 

Operators stopping at Barney 
KuAtt's Music Mart included John 
Jesinski, Sheboygan; Otto Hadrian, 
Harry Grmnacki and Harold Som- 
merfield, of Southern Novelty 
Company, Milwaukee. 

Carl Iluhbell, Oconomowoc, 
is one of the newcomers here 
in the music operating field. 
I fubbcll married a girl from 
this area and moved here from 
Massachusetts where he for- 
merly ran a string of music 
machines. 

Washington 
By DELORES NEWCOMB 

James Bowen, manager of Ksvik 
Kafe of 1Vashington, says business 
is picking up, despite the Capitals 
changeable weather. Bowen has 
several hot food machines out on 
an experimental basis, but he's dis. 
appointed with the results. He 
says that people who buy the hot 
foods are pleased with the quality 
and buy again, but not enough 
people are buying...Ile Came 
Room at Washington's National 
Airport is doing well, according to 
owner Michael Bushdid, He plans 
to 'expand his background music 
operation this year. 

Two of Bushdid's numerous 
corporations were recently 

(Continued an page 114) 

MARBLES 
The season will soon n be here) 
Order now before the rush. 

AGATE -GLASS 
ASSORTED COLORS 

Barrel of 50,000, size 9'16 545.00 
Barrel of 40,000, sine d;e 35.00 
Keg of 21,000 size 9. le 21.00 
Ktg of 17,000, size 5. a 19.00 

Shipments mad* et o e F.O,. factory 
Freight or truck. 

FULL CASH WITH ORDER. 

5, discount o arble orders received 
in 

m n 
February. 

ELVIS PRESLEY 

BUTTONS 

3 Colors 
6 designs 

$62.50 
per carton of 5.000. F.O.B. factory 

Cash with order 

ROY TORR 
Lansdowne, Pa. 

Giving friendly servit G liberal 
financing since 1910 

61MNICKS CHARMS ` CHARMS , 61N 

_ GOLDEN HEART 
with `J 

BIG DIAMOND 
Fold Vacuum- Pieed, with Big Rhinestone' 

5,000 áU $ 815 f Up per 1,000 / v 
I 1,000 to 4,000 11.00 per 1,000 

Bia FLASH, SPRINGTIME (Love) Appeal. Low PRICE 

SAMUEL EPPY &CO.,INClamoica35Lp1'NY, 

! 

/ POPPERETTE 
Fully Automatic 

Popcorn Machine 
10c Hi Profit 

s1 59.00 

r, 

r, 

FAV, 

TERMS: 1/3 Deposit With Order, Balance C.O.D. 
WRITE, WIRF OR PHONE 

Mayflower Distributing Co. 
2221 University Ave. St. Paul 4, Minn. Midway 61901 

SAVE MONEY 

TV ,no fAp/0 7YIIS 

leslcd R E E 

OPERATORS! 
A NEW ITEM WITH BIG PROFITS 

NET UP TO S100.00 
A MONTH 

PER LOCATION 
SMALL INVESTMENT . . . 

RETURNED IN 6 MONTHS 
1 Platt en eonsignetnt in Drug, Supermarket., 

Hardware Sforts, ef<. .^` BesTest lets easterners test their own TV & 
radio tubes . Yves them service fees 

B yyou sell the tubes. 

r 
FEATURES.... 

MOST ATTRACTIVE AND BEST 
DESIGNED SET ON THE MARKET 
TAKES BUT 19" E 19" 
FLOOR SPACE 
TROUBLE -FREE, SIMPLE 
TO OPERATE 

GET YOUR SHARE OF THIS 
FABULOUS 5350,000,000 BUSINESS 

We have all the necessary forms and in- 
formation including Sales and Marketing 
Plans Operating Forms, Inventory Controls. 
Literature. etc start now 

Write. Wire or Phone for 
Complete Details .... 

JOE BRILLIANT 

BeTesf TUBE DISTRIBUTING CO. 
19963 LIVERNOIS AVE. DETROIT 21, MICH. 

Phone Diamond 1- 2316. 

Cigarette Machine Conversions 
IMMEDIATE DELIVERY on 25c and 30c Coin Mechanism Conversions for 

ROWE 
Imperium, 

s , 

RCuaslsa 
d ers NMIONAL 

930, 
9A 

0 
iNE D 

All 
Models 

ALSO AVAILABLE: ROWE PRICE DIFFERENTIAL BARS NEW CIGARETTE MACHINES (Containers) 

for all DuCremer and National Machines. Will vend King Size L. Reg. in all Cols. 
We can also "King Size" your old Rowe machines. 

TERMS ARRANGED -WRITE FOR INFORMATION 

"151e Notion's leading Distributor of Vending Machines' 

2521 se.sroli Street flrontlyn 6 N Y HEgemon 3.6295 

ROWE CRUSADER o cols., 340 tap.. 254 

and 30s Vend. King and Regular. Fully Modernized- 
Cut 

Sensational Offer - Only $99.95 

All Equipment Unconditionally 
Guaranteed 

COMPLETELY RECONDITIONED 

AND REFINISHED 

We Carry in Stock Every Make and 
Model of Name Brand Cigarette and 
Candy Vendors. 

TRADE PRICES 
Vs deposit, balance C.O.D. 
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"LOVE ME TENDER" 
Jewelled Heart 

With handsome rhinestone Inset. 
Assorted Colors. 

An all.time favorite. 
$12.50 per M 

Rock 'n' Roll 

COINMEN YOU KNOW New cBottle Vender 
Continued from page 113 

awarded contracts to place 
photo and Lord's Prayer ma- 
chines in C. C. Murphy variety 
stores in Florida. Bushdid is 
heading for Florida in a few 
days. He and the family are 
looking forward to a long - 
awaited vacation. 

C. B. Moche Corporation has in- 

Great new charm. Finely detailed - 
two -tone combinations. Versatility 
assured with loop for attaching 
charm. 
Two -tone 

$6.50 plastic per M 
vac4 

tiplated $8.50 
Der M 

Slickers available at year dlsl. or 

55 Leonard St., N Y. 13. N.Y. COrtlandt 7.5147 

VICTOR 
Standard 

TOPPER 
1, 

BALL GUM 
VENDOR 
$13.25 

Each 

$12.75 Each 
100 or more 

30 day money- 

back guarantee 
it not satisfied 

1/2 deposit on all orders 
Write for lowest prices on filled 
capsules. Immediate delivery. 

SPECIAL 
TRADE-IN OFFER 

As High as S6.00 
Per Machine on 

VICTOR TOPPERS 

Send Us Your list. 

VEEDCO SALES CO. 
2124 Market St.. Philadelphia 3. Pa. 

Phone: LOcust 7 -1448 

SNAP TOGETHER! SNAP APART! 

I/ / /// iI$ Illk make \\ \ \ \\ A \ 1 \\\ 
BRACELETS NECKLACES BELTS 

NAMES ADDRESSES PHONE NUMBERS 

at your distributor . . . 

Ifolot 
uggenheinn ln 

3 
25 per, M 

F.O.B., N.Y.C. 

assorted colors 

FREE 
ADVERTISING LABELS 

33 UNION SQUARE, N.Y. C. 3, .N Y. AL. 5 -839 

nets OAKS "PREMIERE" 
vsnda 

Mall Gum 
and Plata., Card 

both for to 
Perfectly legal in every city in 

the V.S.A.. the .Premiere" 
holds 800 cards and 1000 ball 

gum. feature separately 
locked cash hex to permit 

!option owner t0 refill 
cards and ball gum in 
your absence. and the 

same fool -proof min 
mechanism proved 
bet on the famous 

Acorn Vendors. 

oak's '40O' 
la vendor 

Holds 400 capsules. for lugrr profits 
on each filling. without crushing capsule 
or Jamming because of halt capsule. 
The "400" U ...Per-Proof with a pick proof 
lock and has wide globe opening to permit 
any filling. Shipped with 10 min carrier 
and insert to changeover to vending 
jawbreakers or large 1" gum. "400" 
Conversion Head fits your present 
standard Acorn Vendor! 

Comae/ you: 

DISTRIBUTOR or 

West Coast Factory Sales Office East & Midwest Factory Sales Office 
OPERATORS VENDING MACHINE SUPPLY ' M:1. ABELSON, Phone, AT16478 
1023 So. Grand Avenue, los Angeles. California 2033 Filth Ave., Pittsburgh. Pa. 
OAK MANUFACTURING CO., INC. 1 141 Knightshndge Ave Culver City, California 

stalled two more automatic snack 
bars in the area -one in the Acacia 
Insurance Building, and one at the 
Chestnut Farms Dairy. Meyer Gel - 
fand, Macke spokesman, said the 
firm will concentrate more heavily 

(Continued on page 119) 

NAC Plans 
S.W. Meet 

CHICAGO -The fiftls annual 
Southwestern conference of the 
National Association of Conces- 
sionaires (formerly Popcorn and 
Concession Association) will be 
held NVednesday, February 27, at 
the Adolphus Hotel, Dallas. 

A program keyed to popcorn 
merchandising a n d concession 
stand management has been an- 
nounced by NAC conference chair- 
man A. J. Schmitt, Houston Pop- 
corn & Supply Company, and pro- 
gram moderator Charles E. Dar- 
den, Charles E. Darden Company, 
Dallas. 

Two top officers of NAC, board 
chairman Bert Nathan, Theater 
Popcorn Vending Corporation, 
Brooklyn, and NAC President Lee 
Koken, RKO Theaters, New York, 
will headline the program. Nathan 
will discuss "What to Look for in 
a Good Concession Operation in 
a Drive -Ian" and Koken, "Conces- 
sion Stand Management Tech- 
niques." 

William E. Smith, of the Pop- 
corn Institute, Chicago, and NAC 
Executive Vice- President Thomas 
J. Sullivan will present "Popcorn 
Merchandising and Promotional 
Aids." Another panelist will be 
Steve Bakarich, Lone Star and 
Bordertown Theaters, Dalla s, 
whose subject will be "Newest 
Idéas in Signs and Point 
Displays." Open forum discussion 
will follow the individual presen- 
tations, moderated by Darden. 

2d Vendomart 
Continued from page 111 

trade. and hot dogs, pizzas, coffee, 
ice cream, candy and cold drink 
units for the transient trade. 

Outside Operators 
A fiberglass roof covers the ma- 

chines which are set on a con- 
crete platform While Ver operates 
some of the units, cigarette, ice 
cream and cigars are operated by 
M. & W. Sales; Kwik -Kate, of 
Trenton, has the coffee, and East- 
em Sales, of Pluladelphia, has the 
candy. 

The Burlington installation will 
be operated entirely by outside 
firms, with Ver taking a com- 
mission on the gross. 

Wisconsin Bill 
Continued from page 111 

of the premises is charged with the 
responsibility of keeping minors 
from making purchases. 

"We have never had a serious 
problem in this State because of 
minors making use of cigarette 
venders," claims Herb Geiger. 
"Our committee has informed the 
bill's sponsors that we see nothing 
wrong with the bill, but feel that 
in order to be realistic about the 
problem, the age limit should be 
lowered to 16. We doubt whether 
that would be done, however." 

J. SCHOENBACH 
Distributor For 

oak Manufacturing Co., Inc. 

1645 BEDFORD AYE., BROOKLYN 25, N. Y. 

'Resident 2.2900 
PHONE or WRITE FOR PRICES 

NEW .NI ILFORD, Pa -A new 
eight -selection bottle drink vender 
with 136 bottles in vending posi- 
tion and another 136 in the pre- 
cool section is currently being 
manufactured by the Brewer -Tich- 
ener Corporation here. 

The 10 -cent coin mechanism is 
standard. Penny refunders, two- 
coin mechanisms and coin changers 
are available at extra cost. Di- 
mensions are 99 ?á inches long, 
2756 inches high and 37 inches 
wide. 

CIGARETTE AND 

CANDY MACHINES 
Fully reconditioned, complete with 
base, ready for location. Machines 
ore factory sprayed and look like new. 
Lowest prices anywhere -compare. 
STONER &COLUMN CANDY, 

160 capacity, pens model ..$110.00 
STONER 61OLUMN (ANDY. 

102 capacity, prewar model . 80.00 
STONER 8 COLUMN (ANDY 

160 capacity, postwar model 165.00 
ROWE 0.COLUMN (ANDY, 

120 capacity. 60,00 
DORMER "W" CIGARETTE, 

9- column, Wolin 65.00 
Du6RENIER MODEL S 

1.celumn, king size 45.00 
UNEEDA 6 COLUMN CIGARETTE, 

king.sloe 45.00. 
All equipment unconditionally 
guaranteed. Fast delivery. One- 
third deposit, balance C.O.D. Alf 
30c conversions a v a l l a b l e at 
120.00 extra. 

NATIONAL 
VENDING SERVICE CO. 

308 Furman Si. Brooklyn, N. Y. 
TRianglc 5.1857 

(harm Operators 
1 I 

METAL 
LICENSE PLATES 
OF ALL STATES 

Exact duplicate of "Disabled Vet'i' 
plates! Vends in all kinds of 
machines. 

Special Prices 
1 fe 4 thousand $7.00 pu M 

5 le 24 thousand 6.25 ter M 

25 to 99 thousand 6.00 pa M 

100 Wound or mere S.75 Per M 

IMMEDIATE SHIPMENTS SAME 
DAY ORDER RECEIVED. 

Rake Coin Machine Exchanlje 
609 -A Spring Garden St., 

Philadelphia 23. Pa. LOmbard 3.2675 

A DOREçjAMf 

CANCER 
YOUR LOCH( 

POST OFFICE 

SHIPMAN STAMP 

VENDORS 
IT IS ESTIMATED 

90% OF ALL OPERATORS USE 
SHIPMAN POSTAGE MACHINES 

Don's you 
sriala you did? 
The reason is 
obvious. Sim- 
ply because 
they are rec- 
ognized as 
the very fin- 
est available 
by those wllo 
know! 
Write for prices. 
This is our 25th 
year, 

SHIPMAN MFG. CO. 
LOS ANGELES 23, CALIF. 

Ball and 

VENDING 

GUMS 
LOW Factory 

Prices 

BUBBLE CHICLE 

CHLOROPHYLL and TAB 

Subbla Ball Gum, 110.170 
x10 c 17t Ib. 

Chicle call Gum, 150 cT. 75t lb. 
clot ovena Ball cum Ioe 

IL': elor.o-vena chicks, uo ct 1ot Ib. 

shae e 
Cehckw 'got 524 

cstr 3at Ib. 

Tab ishert snckt, 10o ct.....3et box 
SSfik Gum, 100 D +ck+ e1.N0 

F.O.B. Factory. ISO Lb. Lets 

AMERICAN CHEWING PRODUCTS 
4th Mt Pleasant Newark 4, N. J, 

Give iD 
AMERICAN CANCER SOCIETY 

ROCK 'n' ROLL 
The Teen -Age Craze! 

A series of 17 beau- 
tifully lithographed 
Buttons with safety - 
catch pin. Golden 
Record theme in 6 
bright colors, A 
natural item . . . 

with collector's ap- 
all DO NOT confuse this ¡swaiey- 

pe button with political -type pins. 

RICE $1 Z_O0 
ER 1,000 L 

ReprdeeHen of Machine Sticker. 

vEa70 
Imitation sideburns 

ROUED printed on pressure- 
sensitive satin. 

ROIIED $12.50/M 

Flat (for capsule) 8.50/M 

A 

4E OP THE LARGEST CHARM MANU - 
KTURERS FEATURING SULK 
4ARMS, SPECIALTIES, GIMMICKS 
ND A SPECIAL DEAL ON TRADING 

RDS, 

PLASTIC PROCESSES INC. 
S3 HANSE AVE FREE PC00. 5.4 

GIVE TO DAMON RUNYON CANCER FUND 

$$$$s$s$s$$$$$s$Sss$s$$$$ 
OUR SPECIALTY IS HELPING MORE 

OPERATORS MAKE MORE MONEY 
F 

N 
N 
H 

STANDARD SPECIALTY CO. 
5115 E. 14th St. Oakland 1, Calif. Phone: AN 14037 N 

M 
4ia 

s MANUFACTURERS & DISTRIBUTORS OF: .e 
k, \F Panned Candies Gum Vending Machines Parts A Supplies r /lot 
$$$$$$$$$$$$$$$$$$$$$$$$$ 
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Goitlieb Ships 

Ace High Pin; 

Has 15c Chute 
CHICAGO-Anewsingle- 

player five -ball pin game, Ace 
High, was shipped to D. Gottlieb 
& Company distributors last week. 
The game is the first with optional 
National slug rejector 25-cent coin 
chute, in combination with a nickel 
or dime chute. Games can be set 
for 3, 4 or 5- for - quarter play. 

One of two separate cash boxes 
takes quarters, the other takes 
dimes or nickels. This accommo- 
dates sorting of coins after collec- 
tions. 

Ace High, living up to its name. 
has a scoring system based on card 
symbols. When a ball hits a bull's - 
eye target, a card lights up. Three 
kings, three queens, or one ace 
lights up ball holes for free games. 

Balls hitting spade, heart, dia- 
mond and club roll -overs light up 
the "out" hole for a free game. 
Each roll -over corresponds to a 
ball bumper of like suit, which 
lights tip for high scores. 

'High scores are also made by 
hitting outer edges of bull's-eye 
targets. Targets are hit when play- 
ers shoot balls by activating button - 
operated flipper buttons at the sides 
of the cabinet. 

Valley Ships 

New 6- Pocket 

Coin Pool Unit 
BAY CITY, Mich. -- Valley 

Manufacturing Company begins 
shipment this week of a new coin 
pool game, Valley Six- Pocket Pool. 

The gaine is the six- pocket, 15- 
ball variety. Size is 74 inches 
long, 42 inches wide, 331/2 inches 
high. Lt addition to the 15 regu- 
lar 21/2-inch balls, a larger 21/4 -inch 
cue ball is used, which remains on 
top of the table thruout the game. 

Any type of game can be played 
which is played on regulation -type 
pool tables. 

Playfield is without bumpers and 
game is manually operated, requir- 
ing no electrical hook -up. Valley 
Six- Pocket Pool will be sold ex- 
clusively on the commercial mar- 
ket, according to Earl Feddick, 
president. 

Memphis License 
Collector's Move 
Irks Game Ops 

MEMPHIS -Sloan O. Craig, 
collector of licenses and privileges 
for the city, confirmed last week 
that he mailed a letter to all game 
operators threatening to disconnect 
their machines and tum them to 
the wall if 1957 license stamps 
were not on them by February 1. 

Craig said he mailed +the letter 
January 1. He said, however, he 
had conferred with Police Chief 
James Macdonald and decided to 
extend the deadline to February 9. 

Macdonald's police officers are 
supposed to make the check on 
the machines, Craig said. 

Craig's letter was known to have 
irked some operators who felt that 
the threat and such tactics were 
not necessary. If a machine is over- 
looked by the operator, they point 
out, Craig and his men should have 
the courtesy to call them and 

(Continued on page 121) 

KEENEY TO BOW 
Ist BIG BOWLER 

CHICAGO -J. H. Keeney 
dr Company is readying for 
production its first long -alley 
bowling game, True Score. 

The gaine will be a 14 -foot 
model with realistic type ball 
gutters. Shipment date, is not 
yet set. 

Keeney is the fourth local 
manufacturer to begin work 
on a long -alley. United 
Manufacturing Company and 
Bally Manufacturing Compa- 
ny already have long -alley 
games in the field. Chicago 
Coin Machine Company has 
one in production but as of 

last week had not made any 
regular shipments. 

Appeals Court 

Rules Ohio. City 

Pin Code Valid 
TOLEDO -- Judge Lehr Fess, 

Appellate Court, Isere has ruled 
that ordinances of Columbus, O., 
which outlaw all pinball games are 
valid wider the State constitution. 

The ruling goes a step further 
than a State Supreme Court ailing 
last summer that pinballs which 
offer free plays are illegal. Oper- 
ators are expected to appeal the 
new ruling to the State high court. 

The appellate opinion said: "It 
is not for the courts to determine 
the wisdom of the legislation, but 
its constitutional validity . a 
court will not substitute its judg- 
ment for the discretion of munici- 
pal authorities, who are presumed 

(Continued on page 121) 

New Bowl Games Pace Fresh 
1957 Coin Amusement Market 

Long -Alleys Off to Slow But Solid 
Start; Target -Bowlers Fill Gaps 

By KEN KN.+UF 

This is the second of a two- 
part series on the effect of the 
new long -alley games and tar- 
get- bowling games on opera- 
tions thruout the country. This 
article includes reports from 
Detroit, Salt Lake City, Mem- 
phis and Miami. Last week's 
article covered Chicago, Los 
Angeles and Denver. 
CHICAGO --The new long -alley 

bowling games and their smaller 
counterparts, the target -bowlers, 
are already strong novelty' attrac- 
tions, but have a long way to go 
toward becoming standard 'location 
pieces. In this respect they are 

still very much "games of the fu- 
ture" in the industry. 

Most operators around the coun- 
try have only a small number or 
none at all of these games out on 
location to date. However, the 
fact that operators who have 
spotted such games report good 
grosses almost without exception, 
indicates a great potential market 
in the months to come. 

The new bowling games, played 
with balls instead of pucks, have 
been on locations since their intro- 
duction late in 1956. Here's how 
the 1957 market shapes up, pro 
and con: 

1. In most spots they are filling 

Nov. Exports Climb 
19 %; Hit $1,853,705 

Games Show Biggest Gain; Juke, 
Vending Machine Shipments Ahead 

CHICAGO -- U. S. coin ma- 
chine exports rose 19 per cent in 
November over the same month 
of 1955, winding their way toward 
a 1956 record year. Total Novem- 
ber volume was $1,853,705. 

Amusement game exports made 
the biggest gains, increasing from 
a $237,450 November, 1955, vol- 
ume to nearly twice that amount, 
$434,5;3. 

Indiana, Calif. Bills Hit 
At Pinballs, Free Plays 

INDIANAPOLIS -- Indiana 
reform elements scored their first 
victory its the current session of the 
Indianá General Assembly Thurs- 
day (14) when a committee of the 
House of Representatives voted to 
outlaw free replays on pinball 
machines. 

Not wholly unexpected, that 
action was taken by the Public 
Policy Committee in connection 
with a bill to amend the State's 
1955 anti -gambling law by remov- 
ing the section which brought legal 
sanction to free plays. 

Earlier expectations were that 
the bill, introduced by Representa- 

(Continued on page 121) 

LOS ANGELES -- Pinball ma- 
chines thruout the State of Califor- 
nia may be a thing of the past, 
should the California State Legis- 
lature enact a recently introduced 
bill "relating to the offense of pos- 
session of pinball machines." 

Assembly Bill No. 3685, intro- 
duced by *Don A. Allen (D., Los 
Angeles) reads: "Every person who 
possesses a pinball machine is 
guilty of a misdemeanor." 

As used in this section 'pinball 
machine' means any punchboard or 
any table game or device common- 
ly known as a 'pin game' or 
'marble ganse' or any claw, scoop, 

Continued on page 121) 

Juke box exports similarly in- 
creased from a $1,186,459 volume 
to $1,218,920, and tending ma- 
chine exports jumped frcns $130,- 
312 to 8180.212. 

Canada led the markets for coin 
exports in November .taking a vol- 
ume total cf $356,573. Topping 
the $100,000 were 
countries: Belgium, Venezuela, 
Mexico and \Vest Germany. 

Leading the juke box markets 
was Belgium, with a 8183,024 vol- 
ume, followed closely by Veme- 
zuela, Mexico, West Germany and 
Canada, in that order. 

The heavier -than -usual amuse- 
ment game exports were more 
widely distributed, Canada being 
top buyer with a mild $87,829 
volume. Belgium, Italy, France, 
Hong Kong and Mexico were prin- 
cipal markets in Noventher. 

The vending machine shipments 
went mostly to Canada, which did 
a $131,173 volume. Next in line 
was Venezuela with a meager $24,- 
225 total. Sweden ranked third 
with $11,848. 

November, 1956, exports showed 
a slight drop from the October 
level, when a $1,940,465 total was 
shipped. Average value per ma- 
chine skipped was down from the 
November, 1955, level, when just 
5,551 units were exported com- 
pared to the November, 1956, total 
of 7,473. 

Coin Machine Exports 
November, 1956 

% n oaoapbs Amusement. Quota 
Connes 1`0. Vaine No. Valais 1.0. 

Canada 326 $ 137,571 509 $ 87,829 1,345 
Belgium 391 183,024 1,679 70,541 
Venezuela 207 174,398 34 8,949 85 
Mexico 279 163,163 501 27,628 40 
W. Germany 213 152,484 107 34,893 1 
Italy 25 21,125 284 64,039 1 
Switzerland 87 59,332 55 8,213 .. 
Colombia 77 59,320 .. 
Hong Kong 28 10,249 167 36,572 
France 131 38,820 1 
Netherlands 2 37,816 3 850 
Guatemala 47 36,725 
Sweden 7 5,842 45 13,756 8 
Peru .41 30,105 
Cuba 61 21,563 140 6,008 *i 
Denmark 32 21,870 
Other 202 104,333 187 56,475 34 

TOTALS 2 115 41,218,920 3,842 $454,573 1,516 

Venders 
Value ro. 

$131,173 2.180 
2.070 

24,225 326 
3,960 820 

697 321 
615 310 

1.42 
77 

195 
802 132 

95 

11,848 

535 

8,357 

47 
60 
41 

202 
32 

423 

Totals 
Value 

$ 356,573 
253,565 
207,572 
194,751 
188.074 

85,779 
67,545 
59,320 
46,821 
39,622 
38,666 
36,725 
31,446 
30,105 
28,108 
21,870 

167,165 

$180,212 7,473 $1,853,705 

the demand for "a new type of 
location game," a demand that lias 
been felt since the drop in coin - 
pool game popularity. Operators 
say that the new long -alley games 
more than match the play appeal 
of any other type of game avail- 
able, with the exception of pinballs 
in certain areas. In other areas the 
new games are replacing pinballs, 
where these games have niet with 
legal blocks. 

2. Locations have begun to re- 
quest that long -alley games be 
placed. This, in the past, has been 
a good indication of rising success. 

3. Only a very small part of the 
potential market has been filled to 
date. While this reflects the prob- 
lems of expense and size in respect 
to the long -alleys, it also indicates 
a long -team market, as opposed to 
one which night be quickly flooded 
withnew models and which might 
lose its novelty appeal in a short 
time. 

Important Drawbacks 
The bugaboos in the market are 

formidable ones, but seem to be 
greatly outweighted by the initial 
success the games have met: 

1. The long -alleys are relatively 
(Continued on page I16) 

Milwaukee Ops 

Skepticál of 

New Bowlers 
MILWAUKEE -Beer City op- 

erators are viewing the new long- 
alley and target -bowler games with 
wary eyes. A survey by The Bill- 
board reveals that the local coin - 
men are cautiously sampling the 
recent output of these new game 
models. Purchases to date, accord- 
ing to reports from operators and 
distributors, have been light. 

Most of the big Min firms have 
bought one or two units on a try- 
out basis.. Small and medium -size 
route operators thus far have dis- 
played attitudes ranging from "wait 
and see" to out -and -out denial of 
the need and practicability of the 
units. 

Drawbacks of the new games, 
say most operators, are their size 
and the high -price tags placed on 
the equipment. "Only a few of my 
locations can find room for these 

(Continued on page 121) 

Tenn. House 
OK's Pin Bill; 
Up to Senate 

NASHVILLE -The House of 
Representatives passed a bill last 
week making it a violation for per- 
sons under 18 to play pinball ma- 
chines. Punishment would be a 
maximum fine of $50 for each vio- 
lation. 

The bill was sent to the Senate. 
It was not blown how much sup- 
port or opposition the bill lias 
there, as the Senate was bogged 
de an on important hearings on the 
teacher pay and retail trading 
stamp issues. 

The bill, introduced by Rep. Al- 
len O'Brien, Springfield, would 
malte the location owner responsi- 

(Continued on page 121) 
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BEAT THESE PRICES IF YOU CAN 

Renewed -Reconditioned 
SEE BU RO 

100BL 5395.00 
1000 193.00 
1000 675.00 
100 R 695.00 

ROCK -OLA 
1436 -A, 170 Sel. $195.00 
1458, 120 SO. 395.00 
1446, 120 Sel. 495.00 
1150 Wurlitzer 69.00 

SCALES 

Watling Tom Thumb Fortune 555.00 

Watling S00 Fortune 85.00 
Watling 500 Guesser sá00 
Kirk NiBoy 45.00 

Rock -Ole LeRoy 35.00 

These Phonographs lid Scales are now 
on location. We are the original owners. 
Not bought fer resale. 

Vs Deposit, Balance C.O.D. 

In Business Since 1933 Ask Any Successful Operator 

GAYCOIN DISTRIBUTORS 
4866 Woodward Ave. TEmple 2 -7300 Detroit 1, Mich. 

EXCLUSIVE FACTORY BISTIBUTORS 

AM!. CHICAGO COlNGENCOEXHIBR 

SPECIALS 
C. C. Championship Bowler 

C. C. 6 Player Ski Bowl 

Genco 6 Player Skill Ball 

Genco 2 Player Skill Ball 

Bally Deluxe ABC 

Bally ABC 

United Regulation Bowler 

Exhibit Ringer Ball 

Write -Wire -Call 

Special Quantity Discount* 

Some equipment brand neto 

in original crates. 

We also hace a complete 
stock of all bowlers. 

Write for complete list. 

tí deposit with order, Waage C.O.D. er It draft 

OIN MACHINE EXCHANOÉ INC 

2423 Paline Ave. Cleveland 14, Ohio SUpertor 1-4600 

ATTENTION 

Coin Machine Operators 
Are you tearing your hair out over the 

BROKEN CONTACT PROBLEM caused by players 

pounding on control buttons of your Bingo 

Machines? Our it aluminum "Button- Guards" 
are guaranteed to end this unnecessary expense 

of contact repairs and machine down -time. 

1 doz. Lots 

3 doz. Lots & Over 

Sample "Button -Guard" 
Jobbers' price on 

BENSON 
99 Hart Street 

$7.20 doz. 

6.00 doz. 

.. .75 each 

request 

DISTRIBUTORS 
Houston, Penna. 

WRVS NEW IN COIN MACHINES! 

WHAI AREYEOUREER ENDS INDHEUBUSINESS 

WNAT ARE 

Find out every 
week In 

Billboard 

Order NOW at LOW Subscription Rates. 
FILI In and Matl Goapo Today! 

The Billboard, 2160 Patterson St., Cincinnati 22, Ohio 
yes Please send me The Billboard for one year at $15. 

I Foreign rate, ana year, $151 
859 

Name 

Address 

city zone.... State 

when answering ads . . . 

Say You Saw It in The Billboard 

New Bowl Games 
Continued from page 115 

Pace '57 
very high- priced. Requiring an 
investment of over $1,000, in most 
cases the gaines are out -of -reach 
of the operators' pocketbooks in 
terms of volume purchases. 

2. The long -alleys and many of 
the target -bowlers are relatively 
long in size, ranging to 14 feet and 
over. The fact that they won't fit 
into many, if not most locations, 
combined with the expense factor, 
tends to limit their market. 

3. Operators are divided on the 
question of whether or not these 
new games are the answer to their 
present needs. Some regard the 
new genes only as "fillers' until a 
more all- around location game 
shows up. 

Typical of the reception ac- 
corded the new games is seen in 
the Salt Lake City area, where 
some operators are doing well with 
the gaines, and others are holding 
back with a "wait and see" attitude. 

Replace Pins 
Al Nowels, Western State Dis- 

tributors owner, commented: "The 
14- footers are going good and an- 
swer a purpose here, where pin - 
balls are nearly non- existant until 
a Supreme Court decision is handed 
down." 

Andy Stevenson, owner Liberty 
Phonograph Company, said: "A 
number of these machines are on 
locations, but operators I talked to 
say that they aren't doing very 
well. I am not operating any be- 
cause they are too expensive." 

Dan Stewart, owner of Dan 
Stewart Company, said: "Several 
operators I sell plan to expand 
long -alley routes. But the price is 
exceptionally high and some opera- 
tors are holding back. However, 
locations are asking for them, and 
that is starting a trend. Those who 
have them report very good grosses, 
averaging $100 a week. The size 
affects purchases, but some loca- 
tions are even moving booths to 
make room for them. There isn't 
anything in the novelty line that 
will compete with the long -alley 
bowler now." 

Long -alleys are not yet approved 
for Detroit locations, but target - 
bowlers here leave met success, 
moving into about 10 per cent of 
game locations. Detroit games are 
about 90 per cent shuffleboards. 

In up -State Michigan the pic- 
ture is more varied. A typical 
spread here is 10 per cent long - 
alleys, 25 per cent target -bowlers, 
25 per cent shuffle bowlers, 20 per 
cent pool games, 15 per cent pins 
and 5 per cent gun games and 
other types. 

Buy for Future 
Long -alleys are going good up- 

State, and it is the view of William 
L. Miller, Miller -Newmark Dis- 
tributing Company, that operators 
will increase purchases of both 
types of new boulders. "I think 
they are buying the games with 
the idea that they are going to 
last," he said, noting that collec- 
tions are much better than on older 
equipment. Mike Benson, Michi- 
gan Nickel Company, one of the 
largest operators in this section, 
was of similar opinion. "Collec- 
tions on the new games are the 
best we have seen in years, since 
shuffleboard came in about eight 
years ago." 

A disconcerting reaction is re- 
ported from up- State, where in 
some areas the long- alleys have 
already killed off the play on new 
target -bowlers. Operators are re- 
ported dismayed on this point, since 
they have just invested in the tar- 
get- bowlers. Pool games, inci- 
dentally, are offering real resistance 
to the new games in some sections. 

"It's a case of operators not 
having the funds to go too heavy 
on long -alleys," commented Mau- 
rice J. Feldman, Central Coin Ma- 
chine Exchange. No adverse com- 
ment on Else effect of length and 
space requirements on long -alleys 

was evident. The Detroit area has 
adjusted to the even longer di- 
mensions of shuffleboards. 

Miami Feels Cost 
In the Miami area distributors 

are optimistic as to eventual ac- 
ceptance of these new games; op- 
erators on the other hand, feel that 
the gaines are only a filler. The 
feeling is voiced that if the price 
came down substantially operators 
would be inclined to purchase these 
games in quantity, but not until 
then. 

Crosses on the new games here 
are very good, but operators feel 
that with the short life span of 
most games, they would be Lucky 
to come out ahead. They feel the 
one answer to the game business 
here is a new game at a price that 
will pay for itself in a reasonably 
short period of time. 

Of the games now on location 
Isere about 2 per cent are target - 
bowlers, and one -half of 1 per cent 
long- alleys, 35 per cent shuffle 
bowlers, 25 per cent pool games, 
35 per cent pins, and the remainder 
gun games and other types. The 
new bowlers are going to only 
the to locations, where they are 
well received. 

Memphis operators have not yet 
taken to the long -alleys, but target - 
bowlers on scattered locations ark 
doing a little better than regular 
shuffles and pins in grosses. Opera- 
tors aren't sure the popularity of 
the nev games will last. 

Operators here say -Else long - 
alleys are too expensive and too 
big for locations. They fear losing 
their investment, because "the pub- 
lic is fickle." Some operators here 
have up to 10 per cent of their 
machines in target -bowlers, how- 
ever. Expansion of placement of 
target -bowlers will depend on how 
the games do over the next few 
months. 

WHILE THEY 

LAST 
WURIITIER 

MODEL 1100 $645.00 

WURLITIER 

MODEL 1800 795.00 

SEEBURG R 675.00 

SEEBURG G 595.00 

SEEBURG W 515.00 

CENTURY MUSIC, INC. 
622 West Broad Street i 

Columbia., Ohio 
Phones Capitol I -1505 

NOW'S THE TIME TO 

ACT on MONARCH'S 

KIDDIE RIDE 

SPECIALS! 
BALLY 

MOON RIDES ..$185 IA. 

BALLY 

SPACE SHIP ..$115 IA. 

SPACE PATROL. 185 EA. 

ATOMIC JET...$195 IA. 

ORDER TODAY - 
Get Set far Profitable Spring and 

Summer Operating I 

Get Our List, New -Used 
Games, All Types 

CII.-tRLEY PiERI 

MONARCH COIN MACH., INC. 

2251 N. Lincoln Chicago 14, III. 
Lincoln 9- 3996.7 

CLEARANCE SALE! CHALLENGER PISTOLS 
Like new with chroma floor stand and $29.95 cull'. Ere Taroetl ana Yrar old n1 or M). i7 7J 

eom lote in lacs or 
WOW! STAR SHOOTING GALLERY-e105.00 IWro1 Info 

39.15 

SPORTLAND SHOOTING OALL6RV .. 139.50 
(In good werklnp rtler) 

I 
1 WANTED! g 

4 ' VICTOR VENDORS -USED -SUPER Y's -Baby Grands, Etc. g 
Advise bast price, condition, quantity and availability. 

KIDDIE RIDES ICoIn Operated!. Wa Buy -ScM -Trade 
Send ue your list and require e t 

s Export Inquiries !risked ... All Prices F.O.B. Chgo...m All Phones: Uptown 8 -1569 

0 CAROUSEL INDUSTRIES, INC., 2645 W. Lawrence Avenue, (Wags 25, Illinois A 
A \\ \ \ \\\\\\ \ \\\\\\\\\ \ \ \ \ \ \ \ \1G 

20 91G TENTS 
LOW BARGAIN PRICES- ABSOLUTELY LIKE NEW 

HIGH TRADE -INS FOR 
Bally I Wurlitzer Wurlitzer 

SHUFFLE LANES 
I Bally Distributors I MODEL 2100's 

ROTH NOVELTY COMPANY 
54 N. PENNSYLVANIA AVENUE, WILKES- BARRE, PENNA. VALLEY 3-2953 

v1.14414414 

PUT NEW LIFE INTO YOUR 
OLD POOL GAMES WITH a .. 

yROTATION PLAYFIELD Regular Sic, s/ 
Also availabi. in Jumbo Siae $29.50 

"4 -HOLE BUMPERLESS RACK POOL TOP each 

Regular Size (1 Hole in Each Corner) 

Ahoy. Tops Include Rick, Os. nlu Cu. Bill and Instruction Card 
Rotation Balls, 1 to 10 Set $16.50 
KIty Battle and Peas Set 2.25 

POOL SUPPLIES 
Cue Sticks 51.50 Anti -Ware Adlusten, sat of two N.M 
Chalk, Gloss 2.50 Billiard Rall Brush, dos 6.00 
Plastic Cups, red, white, yellow .50 Cue Repair Kit 4.18 
Plastla Bumpers, red or white. .SO Write for complete 110 N parts, 

MID -STATE CO. 2369 Khania., Chicago 47, Illinois Nikons 33444 
44114114111411111111NN4K11 
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Parkoff to Be Honored 
At UJA Coin Banquet 

NEW YORK -Meyer Parkoff, 
head of the Atlantic-New York 
Corporation, will be guest of honor 
at the annual banquet of the Coin 
Machine Division of the United 

FOR SALE 
About 35 pieces of Arcade Equipment, 
In good condition. If Interested write 
for list. !lust vacate building. 

G. M. FORD 
71) Central Ave. Not Springs, Ark. 

MECHANIC WANTED 
Must be thoroughly experienced to 
Phonna and all types Coln Machine!. 
No drinkers or drifters, send pbotO d references h letter. Steady, geed climate, working condition! and Warr. 

JAX PHONOGRAPH CO. 
1477 MAIN ST., JACKSONVILLE, FLA, 

FOR SALE 
p7T 

re 
ann 

toc e 
o 

Po 
Se t 

to eke 2 ph otos 
ith 2 folder vendors. No 

reasonable 
offer 

remesa. 
AaERDElN CIGARlTT! L 
AMUSEMENT SERVICE 

Route 7 A Access Roa, Aberdeen, Mo. 
Phone N 

SEEBURG 
14100A MH100A 

CONVERSION 
to 331/4 to 45 

RPM RPM 

$24.50 $69.50 
F.O.B. Loe Angeles. 

CALCOIN CORP. 
11167 writ Pko tard, 
Los Angs1es 64, CaaR 

1 LETTER FROM OPERATOR 

Jewish Appeal tentatively set for 
late May. 

The CMD organizing committee 
met at Henry Hudson Hotel here 
Wednesday night (30) to map 
plans for the annual drive. Lou 
Boorstein, of Leslie Distributors, 
was named committee chairman 
by acclamation for the second con- 
secutive year. It was the first time 
in the history of the group that a 
chairman had been named for two 
successive years. 

Attending the meeting were Lou 
Boorstein, George Nemzoff, Max 
Weiss, Seymour Pollak, Mike Mun - 
ves, Aaron Sternfirld, Bob Krause, 
Art Silbert, Claire Morano and 
Barney Sugerman. 

W 1.1 

Agent'eya 
TRUE -SCORE 
Bowling Gam has sensational Skill 
feature. Fast Ball Return and Genu- 
ine Gutters. Just what oll players are 
bolting for, 

J.H. KEENEY t CO., inc. 
2600 W. Srhh ST. CHICAGO 32, ILL. 

Richard Speaks 
Guest speaker was Pudah Rich- 

ards, of the Long Lsland Zionist 
Region. Richards discussed the cur- 
rent Mideast situation and the need 
for aiding refugees from behind the 
Iron Curtain. 

Richards disclosed that the na- 
tional UJA goal this year will be 
$200 million, twice what it was in 
1956. He explained that the Mid- 
eastern and Hungarian situations 
account for the increased goal. 

Last year the coinmen raised 
nearly $30,000 in pledges. The 
group meets again February 13 to 
select program and executive com- 
mittees. All persons in the game, 
music and vending industries are 
invited to attend the dinner session 
in the Henry Hudson. 

Parts Catalog Out 
For Gottlieb Games 

Says Penny Coin Games 
Take Unfair Tax Beating 

To the Editor: Now that the gov- 
ernment is contemplating a change 
in federal taxes on pinballs and 
other games, it is time for someone 
to come to the rescue of the penny 
amusement machines and try to 
save them from extinction, as they 
have come near to disappearing, 
from the American scene. 

When the $10 federal tax was 
proposed on coin machines the 
legislators had in mind juke boxes, 
pinballs and machines costing at 
that time from 5300 to $800, and 
taking in nickels, dimes and quar- 
ters. But this tax applies also to 
the small penny games priced at a 
much lower figure. A few of these 
machines are the penny target 
guns, grip testers and electric 
shockers, but there are many 
others. 

It is just as unfair. that the penny 
amusement machines be taxed the 
same as a juke box and other larger 
amusement devices, as it would be 
fdr the U. S. post offices to charge 
a flat rate to mail packages, regard - 
less of size. 

Another objection to this $10 
tax is that the tax must be pur- 
chased in the name of the location 
owner, rather than the owner of 
the machine, altho the money for 
this is usually refunded by the 
operator from the earnings of the 
machine. The machine is liable 
to tax again as soon as it is moved 
to a new location, and to keep up 
the earnings on these penny ma- 
chines it is necessary to move them 
every month or two. In contrast, 
juke boxes are often kept in the 
same-spot for more than a year. 

The penny machine should be in 
a tax category by itself. The cost 
of the machine is less, the size is 
smaller, and the operation is much 
different from other coin machines. 

The $10 tax law was passed dur- 
ing the war, as a wartime meas- 
ure to raise needed money. At that 

CHICAGO -A new catalog of 
parts for D. Gottlieb Sr Company 
pinball games is now available, Al- 
vin Gottlieb announced last week. 

Labeled illustrations of ball 
bumper assembly, step switches, 
step unit parts, drive levers, 
plungers, relays, contact kickers, 
ball hole kickers, ball flippers, 
plunger, ball lift assembly, bank 
assembly, bell assembly and other 
parts are included. 

A two-page chart of parts for 
over 50 Gottlieb pinball games 
labeled by order number is a spe- 
cial feature of the new catalog. 
Also included is a chart of wiring 
diagram symbols, and a table on 
lubrication for parts requiring such 
service. All parts listings are in- 
dexed in the back of the catalog. 

KANSAS DISTRIBUTOR -WURLITZER 

WE ARE THE DISTRIBUTOR 
FOR UNITED'S NEW 

14 FT. BOWLING ALLEY. 
IMMEDIATE DELIVERY 

i 

UNITED DISTRIBUTORS, INC. 
902 W. SECOND WICHITA 12, KANSAS HO 4 -Gill 

HO 4 -3504 

JOE ASH says: 
We have Seeburg V -200's and 

Wurlitzer 1800's, 1900's and 2000's 
And we will TRADE for BALLY BINGOS 
BIG PARADE BROADWAY DOUBLE HEADER 

NITE CLUB BIG SHOW BALLS 'A POPPIN' 

KEY WEST 

Exclusive Distributors for Wurlllrer, D. Gott- 
lieb A Co., and Exhibit ln 5. Jersey, Dal. and 
F. Penna. 

ACTIVE, 666 

T.19S 
N. aocd $t. 

--_., 7Remenf F),ile. 30 

IlttitENT MACHINES CO. .. Wrlf er wire for pricer 
s-.,. - 

e V {1AYS DEPEND QN'A.rtl:fCL 

Canale Buys 
Large Route 

time operators of coin machines 
were hampered by gas and tire 
rationing, and many operators had 
gone into defense work or into the 
armed forces. Thus there was not 
much opposition to the law at that 
time. It was supposed that the 
law would end with the close of 
the war, as did rationing. 

This $10 tax does not apply to 
the penny weighing scale or pea- 
nut vending and ball gum vending 
machines, as they are not amuse- 
ment machines; but if it was to 
include such machines, they too 
would disappear from the scene, 
just as have the penny amusement 
pieces. 

A tax of $1 per year on these 
penny amusement units in the form 
of a sticker applied to the ma- 
chines, and good at any location, 
would be sufficient and proper, 
with benefits to all concerned. 

Then the operator could bring 
back all the penny machines that 
have been stored away all these 
years. It would result in produc- 
tion of new machines of this type, 
and thousands of Inactions thruout 
the country, including small busi- 
ness places, cafes and filling sta- 
tions, would benefit from the in- 
come of the machines. 

The government would also 
benefit, as it would bring increased 
revenue with the increased num- 
ber of such machines on location. 

I imagine that many other opera- 
tors feel as I do. I am merely 
writing to -try to get a little some- 
thing done about this. 

LeRoy Itschner, 
Macon, Mo. 

Md. House Backs 

Al E M P H I S -Drew Canale, 
owner of Canale Amusement Com- 
pany, has purchased the large 
music and game route of Service 
Amusement Company. 

Sellers were William Marshall, 
Luther (Curley) Dickens and 
Charles Marshall, brother of Wil- 
liam. Sale price was not disclosed. 
The sale involved approximately 
200 pieces of equipment. 

The route was the third largest 
in the city. The purchase by Can - 
ale makes the two routes now op- 
erated by him the second largest 
in the city. Largest is operated 
by Southern Amusement Company. 

C. L. Luckett and Mose Harbert 
will remain with Canale as em- 
ployees. The route will retain its 
original name and will be operated 
apart from Canale Amusement 
Company but under the same roof. 

Canale said managers of the new 
route would be Lockett and Thom- 
as T. Blankenship Sr. and Thomas 
D. Webster. Blankenship and Web - 
ter have been Canale's main route 
supervisors for several years. 

Vending operators report 
the 10 days of rain in Mem- 
phis, while hurting other coin 
machine operators, boomed 
business for them in industrial 
plants and other locations 
where hot food and drinks 
sell fast. Keeping busy were 
William G. Wesche, Memphis 
Canteen Company; H. L. 
Todd, Commodities, Inc.; 
John D. II. Meyer, Meyer 
Sales Company, and Charles 
E. Pugh, Quality Vending 
Serylce. 

SNAPPER 

SPECIALS 

GUARANTEED 

RECONDITIONED 

PHONOS 

Mechanisms Completely 

Move to Outlaw 
Pay -Off Pinballs 

WASHINGTON -The move to 
outlaw pinballs carrying federal 
gambling stamps is gaining 
strength in nearby Prince Georges 
(Maryland) County. Hervey C. 
Machen, county delegate to Mary- 
land's General Assembly, said last 
week (12) that delegates are "in 
100 per cent agreement" with a 
plan drawn up by State Senator 
H. Winship Wheatley which would 
outlaw all pinballs carrying feder- 
al stamps and provide stiff penal- 
ties for pay -offs. 

Senator Wheatley firmly opposes 
any liberalization of county Am- 
bling laws to permit the placing of 
slot machines or to legalize pinball 
pay -offs. 

Legislation of that type, he said, 
"would create a 'little Reno' just 
beyond the district line," instead of 
"75 or 80 miles away" at Colonial 
Beach, \ra. 

Wants Citizens' Vote 
The Inter -Community Council 

of Southern Maryland, however, 
wants the County Commissioners to 
let the residents decide whether or 
not gambling devices should be 
legalized. The Council requested 
that no laws be passed until Prince 
Georges citizens are allowed a 
voice in a referendum. 

A futor began late in January 
when Machen and State's Attorney 
Blair Smith charged that wide - 
spread pay -offs were being made, 
despite a county law making it 
illegal for machines to pay off in 
anything but free lays. (The 
Billboard, February 2). 

First action in the county was 
launched February 7 when police 
arrested a bartender for giving a 
dollar pay -off to a customer. The 
pinball carried the $250 federal 
stamp. It was the first arrest of its 
kind in nearly two years here. 

In making the arrest, County 
Police Chief Panagoulis said his 
department will arrest all those 
violating the law in the county. 

Overhauled and Tested 

All Worn and Defective 
Parts Replaced with 
New Parts 

Amplifiers and Tone 
Arms Reconditioned or 
Replaced 

Cabinet Refinished and 
Plastics, Glass Replaced 
Where Needed 

WURLITZER 
Model "2000" (200 Sel.). $895.00 
1900 (104 Sel.) 195.00 
1800 (104 Sel.) 650.00 
1500 A 249.50 
1400 (45 R.P.M.) 174.50 
1100 89.50 

ROCK -OLA 
1436 5119.50 
1434. , 124.50 
Wall Bores (120 Sel ) 35.00 

a 

a 

SEEBURG 
HF100 -12 $765.00 
HF100.6 665.00 a 
M100 -C 545.00 
M100 -B 425.00 
11100.0 215.00 

AMI 
E -120 $315.00 
D -80 295.00 
Model "C" 109.50 
Model "B" 19.50 

SEEBURG 3W1 

100 WALL BOX SPECIAL 

$49.50 
Chrome Covers 
New Buttons 

Completely Reconditioned 
New Instruction Plates 

Write for 
Illustrated Catalog 

SHAFFER 
Music Company 

u In Che Coin Machine Business 
Over 25 Years 

Columbus, Ohio 

849 N. High St. 

AX 4-4614 

Cincinnati, Ohio 

1200 Walnut St. 

MAin 1.6310 

Indianapolis, Ind. 

1327 Capitol Ave. 

MEIrosa 43571 
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NOW DELIVERING -- UNITED BOWLING ALLEY, GOTTLIEB 

FLAG SHIP, FISCHER 6 POCKET POOL TABLES 

SHUFFLE ALLEYS 

Sally B11. Ribbon )]50.00 Is. Twin Rotation 125.00 
C.C. Criss Cross .. 150.00 
C.C. H-pNd . 

. 
es.00 

C.C. l0h Pr. TrlI. 10.00 
Leader 11e.50 

T mu aowler 1Ì5A0 
10th Frame . 75.00 
Gnco Shuffle Pohl 121.00 
un. select Play , 770.50 
Un. Shuffle Poo.. 216.50 
ellY A.B.C. 423.00 
soh mains 125.00 
crown Bowler . 110.00 
c.t.e cross eewin u3.50 
Miami Iri.50 
Un. Reulo}IOn 123.00 
vwue 473.00 

WANT T. Buy UNITED 

DERBY ROLLS. Wine or 

phono quantity d peim. 

RIDES 
slS Bronco 1455.50 
eellY Space SKIP 
eallr cheursH ampion ., aso.50 Dnv r 521.50 
Dopv Duck 130.00 [Iii. She cow 221.50 
Ex. small Non.': 195.pp 
Firing Saucer 150.00 Fin Envine 713.00 
lama HIC Amante 195.00 
lane Carousel 713.00 
Lecomotiv ]50.50 
Mitl9f Racer 150.00 
Palomino Hersef 93.00 
Round tha Warld...25.00 
See Saw 455.50 
Spec ship 

335.00 Tex Marry -00 
Round 325.06 

WURLITZER 
DISTRIBUTOR 

ARCADE EQUIPMENT 
Aloni i< Bomb` .. !1]5.00 Mufo. Card Vender )50.00 
Ante Photo 1.95.00 Mulo. at .. ]50.00 
ally Sly Inning ., as.50 Mulo. Lord's 
11::% DMnd.r .. 121.50 PrN WO. 

..k.t. F.S. 195.00 Mule. Vele 
1 Pt. Bnkelhall .. 195.00 Recorder 775 00 
eeom.r. ,7 7500 Oracle of the »hints 
coon Hunl 115.00 with carde 150.00 

.C. HockY 75.00 Panorami )33.50 
hmpion NockeY 1]1.00 Pitch'm i SaV 

15.00 CheH.r Pollerd Pop Sec 
Foot Ball 05.00 GuisSr 0)00 

C.C. 
Gun 

Hockey ISS.00 Gnce Rill. r 175.00 
D.I. Sun 50.50 Roman. Indicators 20.50 l vans St-A 

SGra 
195.50 011vr Sullsl+ 1x7.50 

NotkY ]]5.00 Shoe Srush UP ... 10.00 
x. HI Ball 95.50 Shoe shin. Is0.50 

On<o Guartrbck ]SS." Ex. Shoot0 rr,t7. 175.00 
On<o Champion Sidewalk EnOiner. 175.00 

Ba3b11 775.00 Skill Jump 90.00 
H.rvare MnI silo. sieve, 455.50 

TyPr 121.50 sPew.v eemb+ll 150.50 
75.00 Teeth, Sportsman. 193.00 

Wmr. Jef Flur : 2x0.00 Tee. 
EKx.O. 

. 

J uFnil0e1re 

, 

195.00 
]0..00 

DSn 
. 

SU7d.or ne Oracir 
1]1.00 

Keeney Air RIdr 130.50 Vn. Super SIue9r ]90.00 
KneY Submarine I]á.50 Foof V.O `afar 150.00 
Life A Laeue 75.00 Gnco Wild wnt ]50.00 

Knogter 
' 75.00 Wms. Cren 3]3.00 

Knofly ]3.00 2odlac, new ]93.00 
Movie) .... 135.00 2inao 61.50 

]D Movies 110.00 Zotlic Vanden .. 39.50 

CIGARETTE MACHINES 

LEH16H 12 -Col. -HEW 
All Coin Corn. 
bIntions ..3]]5.00 

lASTERN ELEC- 
TRlcs, 1z col., 
New ........ ]9/.30 

Mercury. Col. Á165.00 NrienI q0. w9á 93.00 
National 730 110.00 
P.x., e col. .50 
u.crro, !col. 95.90 
Mills YCoI. C4n0Y eá.00 Knev 9Cel. 

E Ie<Irit 133.00 
Row 4l e1. flet. 

console, sse a xr +s.oe 

MUSIC 
A.M.I. A-90 SI50.50 
A.M.I. 0-90 ]]3.00 
A.M.I. o-ao 295.50 
seburo 100770.00 
Sbure A 10-A 0-45 

. 

R 730.00 e br 750 Writ. 
ur. 

u 

1e 950 175.00 
195.00 
325.00 

irr. 1100 
wurnH 

BINGOS 
s.uty s ís.50 
I! show 573.50 

eeaé:!:.Y 
7u.00 

95.50 
Caravan 710.00 
clr<w 50.50 
Doubt Heetler 493.00 
Gayety 110.00 
Nawaii 71.50 
Leaer 10.50 
MIamI each 453.00 
NIN Club .30.00 
Plxl. 1n.eo 
sedei a Turf xn.0o 
stan eí.00 
EuM Clubs 13.00 

!SIVLife 
50.00 

sfar oust ns.50 
TrOPlcf u.50 
VarletY 110.00 
Ycm tuia " "' w.50 

lxoert and Domesfle 
Ctlo0 now vIlabl. PIn wrH an Your 
1Hrhad. 

CLIVE ND CO 
MACHINE EXCt -E tV E 

2029 PROSPECT AVE., CLEVELAND 15, OHIO 
AH Phones: Tower 16715 F11_11i . 

0 

i 

0 

g 
:.;.u;....:..;c ...:.......... ..._.... : .... / * Oottlieb's 1954, 1955, 1956 

It * Williams 1956 only 

* Bally Bingos 

* Guns--Genco, United & Williams 

WE 
WE WANT TO BUY ANY QUANTITY 
YOU HAVE 

WE HAVE TREMENDOUS ORDERS 

TO FILL- 

WILL 
s PAY 

CASH! 
Write Call Wire 

Immediately 
GIVE COMPLETE INFORMATION: N.Y.., Quantity, P,Ic 

* Muslc-Snburg M-100 B 

* Wurlltlef 1500, 1550, 1500 A, 1330 A 

NCTa.a ==Ñ-w6.:.. ATT=InZ::." 

INTERNATIONAL SCOTT CROSSE COMPANY 
l.'.' SCOTT CROSSE' COMPANY 

1423 SPRING GARDEN STREET PHILADELPHIA 20. PE 

RII,enheuse 6 2112 

Exclusive Oft for Belly In E. PI. !ld Rock-01a In E. Ps., S. Ana HS DI. 

0 

when answering ads . . 

Say You Saw It in The Billboard 

TIRES, TOOLS AND TUNES 

How Operator Services 
Large Memphis Route 

MEMPHIS - There's nothing 
unusual about the music operation 
of Edward H. Newell. Basically, 
like route work thruout the coun- 
try, it boils down to bard work, 
involving tools, tunes and transpor- 
tation. 

Its what lies behind the work 
that makes one route n ore success- 
ful than anoth- 
er. This is where 
a real ability at 
music program- 
ming spells the 
difference. 

Newell makes 
it a must to buy 
all current hits 
promptly for his 
top -gross loca- 
tions. He gives 
the public what 
they want sehen N WELL 
they want it, in- 
cluding a healthy qu tity of the 
latest rock 'n' roll his. But he's 
not at all reluctant to program a 
promising "unknown" isk sehen he. 
feels it's 'on the way." 

1 

E 

an 
t 

d 

"I buy about 1,50, new records 
a month," said Howell. "IVe try to 
get the top hit tunes at all times. 
But often, in need of new attrac- 
tions, I buy some that I feel will 
be top tunes in the months to 
come. 

Hunch Tunes Help 
"IVe have helped make a good 

record a hit by putting it on our 
music boxes when it was still un- 
known. The tune 'Blue Suede 
Shoes' is an example. We were 
among the first to buy the disk 
and start it on its way on our Ina. 
d o nses. It caught on, spread like 
wild -fire across the nation, and we 
kept it programmed for several 
months." 

Newell has three routemcn serv- 
icing his operation. Ile has trained 
them in music programming on 
their respective routes, and supplies 
them with current records for cads 
machine when they set out on their 
rounds each week. 

Each routeman uses a car to 
make his calls. Ire their tool box 
they carry only tools for repairs, 
but light bulbs and fuses. Each is 
a trained mechanic. 

At locations with one machine, 
it may take the routeman only a 

few minutes. After putting on the 
new records, he checks the ma- 
chine to see if it is in good work- 
ing order. He then cleans and oils 
it where oiling is needed. 

Owners See Collections 
He empties the coin box and in 

the presence of the location owner 
or his representative, counts the 
memo. He gives the location owner 
half the collection. The routeman 
rakes the coins into a canvas bag 
and continues to his nest stop. 

On a number of locations there 
are wall boxes, and each must be 
serviced. Title cards for new rec- 
ords put in the juke box must be 

WANT 
A.M.I. 80, 120, 200 selection 
Wall Boxes, Hideaway units, 
Phonographs. Late 2 Player 
Pinballs. 

Write, stating condition, num- 
ber and best cash price. 

ST. THOMAS COIN SALES, LTD. 

St. Thomas, Ont., Canada. 
Phone 2648 

Your key to 

SALES RESULTS 
the adeertiaing columns e/ 
THE BILLBOARD S 

put in each box. Sometimes it takes 
the contentan 45 minutes to an 
hour to service a location with wall 
boxes. 

A good example of a Newell- 
serviced spot is the Parkside Res- 
taurant, across a heavily traveled 
thrufare in mid -Memphis, away 
from the downtown area. The res- 
taurant is attractively decorated, 
quiet and serves excellent food. In 
each of the dozen booths is a wall 
box. In one corner is the attractive, 
new, colorfully, lighted phono- 
graph. 

On it are the latest pop hits, 
some excellent old standards, a few 
semi -classics, some rock 'ii roll 
hits. Newell has it wired so that 
the sound does not come from the 
juke box. 

Music for Dining 
He has four speakers built into 

the ceiling, concealed. The music 
comes softly from the speakers, 
and it is uniform thnsout the large 
restaurants. Customers play the 
juke box almost constantly during 
meal hours. This proves a good 
point about eating spots: People 
do like to play phonographss when 
dining, provided that the music is 
toned to dinner music level. There's 
never been a complaint about too 
loud music where dining atmos- 
phere prevails on Newell's route. 
Taking a positive approach, he has 
made them into top locations with 
good, soft, pleasant music .every 
diner enjoys. 

At the night spots this approach 
is not needed, and Newell pro- 
grams the music there accordingly. 
These spots, too, he says, get the 
same gonti service and individual 
attention. 

BLUE RIBBON 

BUYS 
WURLITZER 

MODEL 1700 $649.50 

WURLITZER 

MODEL 1800 795.00 

COMMERCIAL MUSIC 

COMPANY, INC. 
1550 Edison Street 

Dallas, Texas 
Phone: Riverside 1-6301 
1413 South Floras Street 

San Antonio, Texas 
Phone, Capital 3 -7291 

Dave Simon 
Would Build 
L. Island Park 

NEW YORK -Dave Simon, lo- 
cal distributor for the United Man- 
ufacturing Company, plans to 
build an amusement park on a 40- 
acre site in South Huntington, L. I., 
N. Y., about 40 miles east of New 
York City. 

Only possible stumbling block 
in the venture is a variance from 
the zoning laws, which must be 
obtained if the park is to be built. 
A purchase contract for the prop- 
erty has been entered into, subject 
to a zoning change. Estimates of 
the total value of the park range 
up to $5,000,000. 

Simon is co -owner of Kiddie 
City, a large park on the Queens - 
Nassau County line. Designer of 
the proposed South Huntington 
park is Russell Paterson, who also 
designed Storyville Village, near 
Asbury Park, N. J. 

00-----$ 
;, WANTED 1 ., 

i A -1 MECHANIC 

FOR BINGO GAMES 
0 

g Work In Chicago 

area 0 

Salary: $600.00 
O 

per month 

0 
Regular hours O 

g Bonus 
g 

Vacation g 

01 

Must have car 

g 

igA 

BOX 875 
Fa 

The Billboard g 
10 188 W. Randolph Street $ 

Chicago 1, Illinois 01 

g 

WRITE TO 

0 

REX has Shuffle Alleys! 
Regulation .... $395 Yankee $ 85 
Top Notch 395 Fire Ball 85 
Clipper 149 ABC 315 

Speedy 115 Call Today! 

SOME DISTRIBUTORSHIPS AVAILABLE ! 
USE WITH ANY MAKE MACHINE 
ANYONE CAN INSTALL Consolette 60" MICH, 27" WIDE, 18" DEEP 

'c ON.LSTT!" well nPlce from' REMOTE CONTROL WITH VOLUME 
to wallboxe of frcllen of the CONTROL 

cost. WIDE SELECTION OF COLORS 
TOTAL WEIGHT WHEN PACKED FOR 
SHIPPING, 60 LBS. 

All Shufflh Alleys Are Re- 

conditioned, Ehoppd and 
Cleaned, Ready for Location 

REX 
COIN MACHINE DISTRIBUTING CORP. - 

821 So. Salina St. Syracuse 3, NY 

Phone :2 8155 
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BUY - METAL TYPERS! 
VENDING BEAUTIFUL IDENTIFICATION DISC 

WHY! UFOS- 1EFREE OPERATION 

1318 N. WESTERN AVE. 

CHICAGO 22, Ill. 
EV 43120 

Better Tone at Less Cost! 

NEW (oMco HI -FI SPEAKERS 
Hi Fi Corner Model $23.93 
Hi Fi Wall Model 19.93 

(oMco blended Range SPEAKERS- 

Wai1..411.95 Corner,.$15.15 Clune.. 611.9E 

SPECIALS! 
AMI E -120 5425 
AMI C 100 
Rock -Ola 1432 75 
Seeburg M100A 200 

Wurf. 1015 -Seeb. 46 
47 -R0 1426 0 1428 

-AMI A. COMPLETE. 
Ea $39.50 

COVEN MUSIC CORPORATION 
3181 North Elston Avenue Chicago, III.. Phone: IN 3 -2210 

Cable Address: COVENMUSIK -, Deposit. Profane° C.0 D. _ \_111.110%, 

ATTENTION, MICHIGAN OPERATORS! 

WE ARE EXCLUSIVE DISTRIBUTORS 

IN MICHIGAN FOR 

BALLY BOWLING LANES 
Now on Display Immediate Delivery 

Financing arranged with small down payment 

King -Pin Equipment 

Company 
816 Mills St.. Kalamazoo, Mich. 

Phone: Fireside 5 -1151 

King -Pin Distributing 

Company 
7624 Fenkell, Detroit, Mich. 

Phone: UN 3.4770 

tasll IN NOW wasoasemosolir 
RACK POOL PLAYFIELDS, BUMPERLESS- IMMEDIATE DELIVERY 

Regular Size -22 "x48 "....$24.50 King Size -32"x66 "....$34.50 
Specify Style 

No. 1 -Holes away from cushions for rebound play. No. 2 -Holes close to rails. 
FREE. With each playfield, Deluxe Cue Bell. 11.', ", rid Triangle. 

REGULAR STYLE BUMPER POOL REPLACEMENT PLAYFIELDS 
Available in 2 or 3 halt at same prices as listed above. 

No. 1 Grade Bumper Pool Cues. 48 ", $36 val.. Special Price, $28.50 dz 
Solid mahogany buns; whoa vonts .oh tips You can't buy Wow c 

No. 2 Grade Bumper Pool Cues. 48 ". $27 val.. Special Price, $24.50 do 
4- prong, walnutstained butts. This is real saving for top-quality cues. Don't 

foul yourself up with cheats cues ours will last twice as long. 

GENUINE ROTATION POOL BALL SETS 
REGULAR ROTATION POOL BALL SETS Nos. 1 -10 Incl., 2Iß8" Per set $18.50 
ARAMITH ROTATION POOL BALL SET Nos. 1 -10. incl.. 214" Per set $19.75 

Rule cards and instruction sheets packed with each set. 

Dolux Cue Balls, 21', ". Each 52.50 21'," 10 -Ball Racks. Each $1.50 
Regular Co. Balls, 21i ". Each 51.95 Kelly Pool Bottles Each $1.50 
TALLY BALL SETS 'Peas', Nos. 1 -10. Incl. _. Per set .65 

For Top 9ualtly Bumper Pool Supplies -EVerY Item Yu Nd. 
writ far our spec tai Price List for pumper pool sb 

we are n mgr to yen a your tlevnon. o mail box. 

TERMS: 7500 Deposit on C.0 D. Orders: Prepaid Orders 2°° Cash Discount. 

1604.06 W, LAKE ST CHICAGO 12, ILL. Phone MOnro, 6.8055 

0HELP! HELP! HELP! 

WE NEED GAMES! 
0 

WILL PAY TOP DOLLAR -CASH OR TRADE 
for GOTTLIEB'S 

GRAND SLAM 
POKER FACE 
QUEEN OF HEARTS 
ARABIAN KNIGHTS 
GREEN PASTURES 
LOVELY LUCY 
MYSTIC MARVEL 
JOCKEY CLUB 
HAWAIIAN BEAUTY 
DRAGONETTE 
DAISY MAE 
COLD STAR 
LADY LUCK 
DIAMOND LILL 
TWIN BILL 

GYPSY QUEEN 
SOUTHERN BELLE 
SWEET ADD -A -LINE 
TOORNAMEN1' 
WISHING WELL 
MARATHON 
FRONTIERSMAN 
EASY ACES 
GLADIATOR 
HARBOR LIM 
DERBY DAY 
TOREADOR 
CLASSY BOWLER 
SEA BELLES 
AUTO RACES 

Write or Call Collect! 

NATIONAL f 411V 1M.. 
'.111.13 DIVERSEY BLVD. Pb000: BUckinghom 1.6966- CHICAGO 14 

ONLY THE BILLBOARD - 
own ever-all ..F.r..irr..t w.dlfee-h -easi« d re 

moo IYtfAB Of pRQURA016. 

COINMEN 
YOU KNOW 

Continued from page 114 

on automatic snack bars because of 
the successful operations they've 
had in the past few months. 

Denver 
By ROBERT A. LATIMER 

An amusing slogan sign on the 
wall of Draco Sales Company, 
Wurlitzer distributors here, has 
beet, copied by operators thru- 
out the city. With a decided 
Teutonic cast, the sign indicates, 
"We get too soon oidt -and too late 
schnlardtl" It never fails to draw a 

few laughs, according to Mike 
Savio, partner.... Making one of 
his rue appearances in the Den- 
ver phonograph marts was John 
Hubbard, veteran phonograph and 
game operator from Monte \'Isla, 
Colorado. . 

Ed Heller, owner of Heller 
Music Company in Douglas, 
Wyo., is hauling in his 
trade -in juke boxes on buying 
expeditions. Heller uses an 
Oversize truck to bring in his 
elderly machines, which save 
crating, shipping, and a lot of 
delay. 

Howard Hold and Doyle Ilar- 
rington, ex- partners in Draco Sales 
Company, here, plan to enter the 
operating field in the near future 
Both have had considerable oper- 
ating experience with the distribut- 
i11g organization, and with Apollo 
5111sic Company. ... Sam Keyes, of 
.1pollo Music Company, has an- 
nonnced that his brother Dan 
Keyes, will be associated with the 
firm on an active basis. 

A complete automatic cafe- 
teria will sont, he installed at 
Armour & Company's new 
meat packing plant. Some 31) 

types of vending machinet will 
be installed in the large em- 
ployees' lounge. 

Stanley Deriski has aunouoccd 
the purchase of the music and 
vending machine routes fonnerly 
operated by Ramie Coppola, in the 
Lakewood and Wheatridge sub- 
urbs of Denver. The transaction 
included 15 phonographs and 55 
cigarette and candy venders, 
according to Coppola. 

Memphis 
By ELTON 1VI1ISENIIUNT 

Edward II. Newell, owner III 

Ormall Amusement Company, lost 
a uke box, shuffleboard and pin 
ball in a fire which swept Clear 
pool clubhouse last week (8). 
Newell estimated his loss at $1.000. 

Ice and rain in East Arkansas 
1,'cenlh hampered George Sam- 
mons. president of Sammons-Pen. 
eington Company, Seeburg distrib- 
utors. from calling on operators in 
III, Drell. 

Drew Canule, owner of Ca- 
nule Amusement Company, is 
working with a "terrific bari- 
tone" and hopes to come up 
with a good record soon. Drew 
is using the recording studio 
of Chesley Sherrod, manager 
al Blouse of Sound. New tal- 
ent's name is Sylvo Cavallo. 
His personal manager is Cene 
Lucchesi. 

Parker Henderson, general man- 
ager of Southern Amusement Com- 
pany, reports his company will 
hold school on the mechanics and 
maintenance of AMI juke boxes for 
Mid -South operators. It will be 
March 4, 5, 6 and 7 at Holiday 
Inn, 980 South Third, Memphis. 
Instructors will be Cliff Bidding, 
Al Mason and John Hickman, all 
from the AMI plant at Grand Rap- 
ids, Stiels. Clarence A. Camp, 

(Continued on page 120) 

5 Il.t1.LS 
Snafu 5165.00 

Blondie 250.00 

Capri 

BOWLING C.tMES 

I\-LINIi BINGO 
GAMP,S 

BALLY 

200.00, Key West 
Big Show 

Atlantic City 
Beauty 
Bright Spot 
Bright Light 
Broadway 
Dude Ranch 
Gayety 
Caylime 
Miami Beach 
Night Club 
Parade 
Variety 
Yacht Club 
Frolic 

BALLY A. B. E. BOWLING LANES 

14 It. and 11 It. 

NOW DELIVERING -WRITE 

Chicago Coin Deluxe She. Roll Write 

Genco DeLuee Skill Ball Write 

Thunderbolt 5225.00 

Jet Bowler 170.00 

Magic 195.00 

Chicago Coin Blinker Bowler 285.00 

Keeney Bonus Bowler ... 95.00 

Write 
Write 

5 49.50 
60.00 
49.50 
49.50 

395.00 
60.00 

125.00 
21 0.00 
225.00 
450.00 
450.00 
135.00 

60.00 
60.00 

UNITED 
Moppet. S 49.50 
Tahai 49.50 
Rlo 49.50 

eerie, Carnival 75.00 Tropics 49.50 

MUSIC MACHINES 
Rock -Ola 1455 -0 ,,. Write Seebars M- 100 4 $425.00 _= 

Reek 
Reck -Opa 

-011 
1454 
1455 -5 . Seeburg M-100-BL ..... 435.00 WnF 

Reck-Ola 1438 . 5450.001 
Seeburs V-200 895.00 

= Retk-Ola'1436-Hi FI 575.001 Wariitzer 1400, 45 R.P.M. 135.00 

don, 

450 Massachusetts Ave 
Indianapolis, Indiana 
MEirose 48488. 

-NOW DELIVERING- 

2 SENSATIONAL NEW GAMES 

CHICAGO COIN'S 

"BOWLING LEAGUE" 
2 SIZES -14' 8" and 11' 1 V 

Made in 3 sections for easy handling 

Genuine gutters as in real bowling 

PLUS other unique features. 

Special Finance Deal 

* 

GOTTLIEB'S 

"ACE HIGH" 
TESTS HAVE SHOWN THIS 

IS THE MOST OUTSTANDING 
5 BALL OFFERED IN YEARS. 

Exclusive Gottlieb, Williams, Seeburg, Genco and 

International Mutoscope Distributors. 

Remember 
IN NEW ENGLAND 

IT'S TRIMOUNT 

when answering ads . . . 

Say You Saw It in The Billboard 
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enir 

6 PLAYER 
REGULATION SKEE -BALL 

BOWLETTE 
Wittg BONUS SCORING 
of 100 POINTS on 1st, 2nd and 3rd 

ball when made consecutively 
in 30, 40 and 50 pocket. 

Ball in 50 pocket in last 
frame always good 

for "extra ball" 
and shoot 

again! 

Adjustable to 
5- frame, 7 -frame 
or 10 -frame play. 

J.H. KEENEY&CO., Inc., 2600 W. 50th St., Chicago 32,111. 

THIS WAY FOR BUYS! 

NOW DELIVERING ... 
Bally 

A.B.C. BOWLING LANES 
United 

BOWLING ALLEY 
17' AND 14' GAMES AVAL 

,,,,,,t,ct.SHUFFLES 

United DLX- CAPITOL 
527 

235 
3 

United DLX. CLIPPER 2l9 
United DLx. 

LIGHTNING 215 
Uniren DEL X. 11TH 

FRAME 123 
Bally MOLD MEDAL 
Belly MAGIC .. lIS 
Belly JET 135 
C.C. HOLLY 233 
C.C. HOLIDAY .. 113 

ARCADE 

Wins. DL %. 4-BAGGER f725 
WM. KINO OF SWAT. NS 
C.C. HOCKEY 273 

Creme QUARTERBACK 27S 

Gene* STATE FAIR ,- 373 

Gnco WILD WEST - 273 
Wms, POLAR HUNT .- 24S 

United CARNIVAL - -. 193 
United BONUS ...... 243 
Wms. JOLLY JOKER -. 93 

SPECIAL ! BRAND NEW in ORIGINAL CRATES I 

Bally 1- PLAYER BALLS -A- POPPIN' 

WANT TO BUY 
BINGO GAMES FIVE -BALLS 

PHONOGRAPHS 
WILL PAY HIGHEST DOLLAR! 

CALL NOW! 

HERE IS YOUR "CUE" 
TO GREATER EARNINGS! 

FISCHER'S "SIX- POCKET POOL 
PLAY KELLY POOL, ROTATION, 8.BALL, ETC. 

Dimensions: 41 ".72 "x32" 
Exclusive Distributors In 

ILLINOIS, INDIANA, MICHIGAN, EASTERN IOWA 

PRICED RIGHT! IMMEDIATE DELIVERY! 

Phon e: 

EVe,glade 4.2300 
Chicago 47 

2330 N. Western Ave. 

a:, Maritvti:.alfAaK, ,.. 

COINMEN 
YOU KNOW 

Continued from page 119 

president of Southern, invited all 
Mid -South ops to attend, free. 

Allen Dixon, general man- 
ager of S. & M. Sales Com- 
pany, last week finished three 
weeks of jury service. He has 
served before, but reports it is 
"always interesting and edu- 
cational." Frank Smith, 
president, and Earl Montgom- 
cry, secretary of S. & M., re- 
port their recent sales cam- 
paign a big success. - 

Joe Cuoghi and Johnny Novarese 
owners of Poplar Tunes Record 
Shop, one -stop, have big signs in 
front billing it as "Elvis Presley 
Record Headquarters." They've 
probably sold more Presley records 
for one shop in a city of comparable 
size than any other.... Sloan O. 
Craig, collector of licenses and 
privileges, sent out a letter to all 
music and game operators asking 
for location addresses of all their 
equipment. 

Edward H. Newell, owner 
of Ormatt Amusement Com- 
pany, reports the rain in re- 
cent weeks is hurting musio 
and game business. "We can't 
get out, can't move machines," 
he said. 

Despite the rain, some Mid - 
South operators came to Memphis 
for equipment and supplies. Seen 
were: Henry Hitchcock, Jonesboro 
Music, Jonesboro, Ark.; John Brun- 
ner Jr., John- Frank, inc.. Marked 
Tree, Ark.; Roy B. Morris, Morris 
Amusement, Somerville, Tenn.; 
Bill Hayden, Hayden Music. Ca- 
ruthersville, Mo.; Edward Wilcox, 
Baker Music, Pine Bluff, Ark., and 
E. K. Eby, Pine Bluff Music, Pine 
Bluff, Ark. 

Also George Heard, Heard 
Amusement, Newport, Ark.; 
Harold Young, Broadway Mu- 
sic, Canithersville, Mo.; Cy 
Puckett, The Music Man, 
Lambert, Miss., and Cartlon 
Collins, Crystal Amusement, 
Grenada, Miss. 

Miami 
BI RAOUL SHAPIRO 

More people are here than ever 
before, so bossiness should be good, 
but most coinmen aren't too happy 
about collections. Even machines 
converted to dirne play have not 
shown the expected seasonal in- 
crease, which proves again that 
this area is no longer seasonal, but 
a year -round affair, and collections 
roust be figured on an annual basis. 

Willie Levey, Mellow Music 
Company, hack from a trip to 
New York. Willie says he 
doesn't know holy he took 
New York's winters for so 
many years. . . Ronny Sha- 
piro, routeman for Continental 
Music Company, is back at 
work after a minor operation. 

Charlie Cooke, who Flew 
down to help Shapiro for a 
couple of sleeks, is hurrying 
back to prepare for his mar- 
riage to Enid Michaelson, 
daughter of Continental's 
bosswonan, Ruth Michaelson. 

IL C. McLarty, Key (Vest 
Music Company, conning along 
nicely after a series of minor 
operations.... Bobby Bruno, 
secretary of the AMOA, re- 
signed. Dave Engel, AMOA 
manager, will handle the calls. 

(Confirmed on page 124) 

Fifiripmnig 
HEART SLdNDAV 

Welcome your 
Heart Fund ' 

f Volunteer 

INTRODUCING 
The 

"Trotter" 
$395.00 

Genuine leather saddle and han 
e-- All mechanism ln body of 

horse. Com 
and handledr. ca ong.l Na Von 1 
5,0 rejector. 60^ long. 
ye dep., bal- C.O.D. Write today. 

HIREMllfiVirgrir 
577 Ten, A.^. lad 42nó Si 

Ye, 36, N.1'. Beyond 9.6077 

OUR MUSIC IS 

Rock -Ola Fireball . 

Wurlitzer 1250 ... 
Wurlitzer 1500 ... 
A.M.I. Model C . . 

A.M.I. B 

A.M.I. D -80 
RECONDITIONED - 

REFINISHED LIKE NEW 

GUARANTEED! 
.$275 
. 165 
. 275 

125 
125 
295 

ROCK -OLA 

ROCKET 

MODEL 51-50 

975 
A -7 CONDITION - 

READY TO 
OPERATE 

Term:: Dep., Bal. C.O.D. 

A 
Quarter Century 

of Service. 

2120 N. WESTERN AVE -. CHICAGO 47, ILL., U. S. A. 

WRITE OR WIRE AT ONCE 
SHUFFLES GUNS 

CHICAGO COIN 
*HOLLYWOOD ....5195 

TRIPLE STRIKE 270 
*ARROW ......... 225 
*THUNDERBOLT .. 195 
*HOLIDAY 195 

FLASH .. 190 
BOWLING TEAM . 320 

*GOLD CUP 110 
ADVANCE 100 
TRIPLE SCORE 80 
DOUBLE SCORE 70 

*NAME 60 

REPLACEMENT TOPS 
SLATE TOPS- FINEST QUALITY 

for regulation sic 132 ",48 "1 games 565.00 

4 -HOLE BUMPERLESS RACK 
POOL TOPS- 1 hole In each co nor,'.Bala' 
Hz w rack, oversize cu ball r ...... 529.50 

RACK POOL TOPS 
all new with rack and ravers!. cu ball. 

Regular site ....525.00 Jumbo size $35.00 

UNITED canto State Fair ...5375 
SUPER BONUS ...5250 Gene, Wild West .. 275 

*IMPERIAL - - - - - -- 90 United Dolua. 
ROYAL 80 Carnival 185 
OLYMPIC 70 S.ebur0 Bea, Can 140 *STAR 10TH FRAME 55 

Mutas. Super KEENEY Bomber 140 *DIAMOND .......$160 
BIKINI 130 Mutes. Sky Fighter.. 130 

PACEMAKER 80 Ex, Shooting Gallery 120 

*DOMINO ... 60 Under 5. Raider .. 120 

CARNIVAL 50 Ex. Space Cun .... 90 
lO PLAYER 50 C.C- PisNi P.1. - - -- 70 

*Indlcatas Match Pray Fa- Dale Cun SO 

SUPPLIES 
Set of 10 2Va" 

Rotation Balls .418.50 
Playfietd Cloth ... 9.50 

Peas, 1 to 10. 
Par Sat 5 .65 

Plastic Pea Bottles 
Each 1.25 

Triangle Racks. Ea 1.2E 
Oversize Cu. Balls 

Fa. 2.00 

Exclusive Distributors for 
MI- CHICAGO COIN-- E211I8I7- GENC0.- GOTTLIEB- KEENEY- WILLIAMS -- VICTOR VENDING 

MICHIGAN OPERATORS 
We are your exclusive distributor 

for Chicago Coin's 

BOWLING LEAGUE 
the greatest bowling game 

ever made 
Now on Display 

IMMEDIATE DELIVERY 

Miller -Newmark distributing company 
42 Fairbanks, N. W. 5143 Grand River Avenue 

Grand Rapids, Michigan Detroit, Michigan 
GL 6.6801 TYler 82230 - 82231 
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MAKE IT FAST WITH 

S AIMI ©CK 
2- PLAYER 

5 -BALL NOVELTY 
Double "Number- Match" 
New "Extra Ball" 
BONUS SCORING 

\, 3 Thumper Bumpers 

2 Cyclonic 
Kickers 

FAST 
ACTION! 

HIGH 
SCORES! 

2 Flippers 

Available 
with 

Twin Chutes 

SET SHAMROCK Now 
from your Williams Distributor? 

CREATORS OF DEPENDABLE PLAY APPEAL 
4242 W. FILLMORE ST. CHICAGO 24, ILL. 

way You MUST WIN With 
UNITED'S BOWLING ALLEY 

5. ,n6Ie 7 PROVED IN THOUSANDS OF LOCATIONS 

Terrific Earnings-Trouble-Free Operation 
3- Section Cabinets 

Distributors In Wis., Mich., Northern Illinois, E. Iowa, Northern Ind. 

Eg 

El 

EE 

EE 
EE 

Es 

1.1 
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Indiana Pin Bill 
Continued from page 115 

tive S. Paul Clay of Indianapolis, 
would pass easily. Now, however, 
time limitation imposed by the 
State constitution and a State Sen- 
ate with proved coolness to restric- 
tive legislation are regarded as 
factors in lessening the probability 
of its enactment. 

The Indiana General Assembly 
meets every other year for 61 
days. To comply with constitution- 
al limitation, it will be compelled 
to disband March 11. 

In the brief span remaining be- 
fore adjournment, the Clay Bill 
will have to clear a number of 
hurdles, all consuming time. 

Printing of the bill will require a 
day. Another 48 hours must elapse 
before the bill is eligible for second 
reading, a point at which it could 
be changed and even killed. Theo- 
retically, at least, should it survive 
second reading, the measure could 
be ready for third reading and a 
vote of the House membership 24 
hours later. Adherence to such 
schedule is rare, however. Over 
1,000 bills have been introduced 
in this session and the pace of 
action has not been fast. 

Even if it passes the House, the 
bill is expected to encouter stern 
resistance in the Senate and partic- 
ularly at the hands of the Public 
Policy Committee of that body. 

An action of that committee on 
February 1 spelled sudden death 
for a bill which would have out- 
lawed all pinball machines even 
when restricted to amusement only. 

For that matter, it was an 
amendment written and approved 
by this committee, now as then 
under the chairmanship of Sena- 
tor Albert W. Wesselman of Evans- 
ville, which planted the now con- 
troversial legal O.K. to free plays in 
the 1955 anti -gambling law. 

That, in fact, would be the only 
phase of the statute to be altered if 
Clay's proposal is sustained. It 
seeks only to withdraw the con - 
cession of 1955 which allowed that 

. an immediate and unrecorded 
right to replay mechanically con- 
ferred on players of pinball ma- 
chines and similar amusement de- 
vices shall be presumed to be 
without value." 

Representative Clay announced 
that Senator Thomas C. Hasbrook 
of Indianapolis, long -time crusader 
for anti -gambling laws, would be 
the Senate sponsor of his bill. 

Hasbrook, who was the author 
of the 1955 Act and of similar bills 
since his appearance in the Legis- 
lature in 1951, was also the pro - 
ponent of the measure, repudiated 
by the Public Policy Committee, 
to outlaw all pinball machines. 

Memphis License 
Continued from page I15 

Calif. Pin Bill 
Continued front page 115 

or grab machine, or any 'horse 
racing' machine or game, or any 
device similar thereto, the opera- 
tion, use or play of which is con- 
trolled by placing therein any 
coin, plate, disk, plug, key, or other 
device, or by the payment of any 
fee, or upon the payment or de- 
livery of anything of value, or upon 
the making of any purchase." 

The passage of the act would be 
an addition to the California Penal 
Code, and according to Assembly- 
man Allen, would in effect "ban 
pin games thruout the State." 

Asked for clarification in regard 
to the use of the word "possession" 
in the bill, Allen told The Billboard 
that possession would also mean 
ownership, sale or use. Allen said, 
"the bill is similar in nature to the 
existing ordinance in Los Angeles 
regarding pin games, and the fed- 
eral statute regarding slot ma- 
chines 

Allen reported that a number of 
city attorney's thruout the State 
had asked for and supported the 
bill, and in their opinion the prob- 
lem of gambling via pinball ma- 
chines could best be coped with by 
a State -wide statute. "I don t 
think there will be much opposi- 
tion to the bill," Allen declared. 

The bill has been referred to the 
Assembly Committee on Judiciary, 
and will ostensibly be taken up by 
that body when the State Legisla- 
ture reconvenes on March 4. 

notify them so they can get the 
license. 

Craig said he gave the extension 
because all operators had not yet 
purchased their licenses. He said it 
would take them several days to 
get big blocks of stamps on all 
their machines and they needed 
more time. 

Cames here have had rough 
sledding because of severe restric- 
tions imposed by authorities in re- 
cent years. Added to this, play has 
been on the decline, and operators 
have been hard pressed to make a 
profit from games. 

The figures from Craig's office 
showing the number licensed as at 
February 1, 1957, compared to 
times in recent years, show the 
sharp decline. There were 545 
February 1. 

At December 31 last year there 
were 673. At the end of 1950 
there were 715. Now most all 
games licensed are shuffles. There 
are few pinballs. 

Came licenses are higher than 
any other coin machine. They cost 
the operator $56.25 for each ma- 

Ohio Pin Code 
Continued from'page 115 

to be familiar with the local needs 
and conditions, so long as the pro- 
visions do not clearly transcend the 
limit of reasonableness." 

The opinion asserted that a city 
ordinance cannot be overthrown 
unless- the legislation is clearly 
arbitrary, unreasonable and unre- 
lated to ... morals or welfare of 
the community. 

As the matter now stands, the 
new ruling is the law and would 
permit all Ohio cities to ban pin- 
balls providing they properly 
frame the ordinances. There is a 
chance, however, that it will be 
upset upon appeal to the State Su- 
preme Court. 

The opinion was concurred in by 
Judge Clyde L. Deeds, Toledo, and 
Oscar Hunsicker, Akron, and held 
that Columbus council had a right 
to ban all pinballs because: Council 
declared pinballs (not gambling 
devices of themselves) are "detri- 
mental to public morals in that 
they encourage gambling and may 
readily be converted to gambling 
purposes." 

And further, that council's 1954 
ordinance characterizes the opera- 
tion of pinballs "a nuisance, in that 
they encourage idling and loiter - 
ing" 

Milwaukee Ops 
Continued from page 115 

long jobs," claims one operator. 
"They are too long. If we putt them 
in some spots we'll have to remove 
other equipment." 

Question Games' Life 
On the price question, the 

spokesman for one of the area's 
biggest firms said: "There's little 
sense in putting so much invest- 
ment into a piece of new game 
equipment unless we feel certain 
that it will bring a lot of business 
and last for a long while. So far, 
I can't see them as good invest- 
ments. There are other games at a 
fraction of their cost that we can 
buy that we know will do better 
volume for us." 

The attitude of the operating 
clan here was summarized by an- 
other veteran coinman, who 
claimed: "We are afraid that a 
flood of new models will be out be- 
fore long, and we'll get stuck with 
the first ones that will soon be out- 
dated and over -priced. We'll wait 
it out for a while." 

According to a check with dis- 
tributors handling the games, the 
picture is not entirely a discour- 
aging one. "When reports of suc- 
cessful use of these games start 
getting around to the trade, the 
operators will fall in line. But, so 
far we are still in the sampling 
stage." 

Tenn. House OK's 
Continued from page 115 

ble to ascertain the age of those 
playing the machines (The Bill- 
board, February 16.) 

It provides that misrepresenta- 
tion of age would be no defense. 
The location owner would be held 
responsible, the same as the beer 
and liquor law holds the store own- 
er responsible if anyone working 
for him sells beer or liquor to a 
minor. 

The sweeping bill would cripple 
much of the amusement game busi- 
ness in the State. Memphis opera- 
tors already are suffering from such 
a law passed by the Memphis City 
Commission last May. 

The State law, if passed by the 
Senate and signed by Gov. Frank 
C. Clement, would cover the rest 
of the State, as well as Memphis, 
the State's largest city. 

chine, $15.25 city tax, $15.50 
State, $15.50 county and $10 fed- 
eral. 

ARCADE SALE 
BARGAINS ! BARGAINS ! 

NEW EQUIPMENT 
Peppy Write 
Wms. Cm,. Write 
Grandma Horoscope 5495.00 
Genre Quarter Back 215.00 
Hy Fly Baseball 345.00 

USED BASEBALL GAMES 
Mime Baseball $125.00 
Pennant Baseball 125.00 
Malar League Baseball 145.00 

Champion Baseball $225.00 s,u,,, Ba,eban 275.00 
st., Sluggm 275.00 

MISCELLANEOUS 
Muto. Football $195.00 
2- Player Basketball 185.00 
Grans Write 
Sidewalk Engineer 150.00 
Silver Cloves 145.00 
Coln Recerdio 165.00 

United Peel Alley.5115.0e 
Regulation 575.00 
'500" 270.00 
Capitol, Match 113.00 
Clipper. Nigh Score 113.00 
B enue Mon 11504 

'bolt 103.4 
Hollywood 113.4 
Miami Shuffle 173.00 
Gold Medal 17500 
Congress 573.4 
L ightning 103.4 

Ma 
Arron w 
llth Frame 
Mercury 

Holiday 
Strike 

Main! 
i 'essa 

Banndra. n. 
Banner, ?Ash. Score 150.4 
Mvetle 153.4 
saintly, 

Cress 
Sore 150.4 

Criss Croa Tareet. 175.4 

0Yt115.00 
s.4 

5 
11010 50.60 
176.00 
165.00 
150.00 
150.00 
150 00 

GOTTLIEB 

Gladiator ...5295.00 

Southern Bello .. 175.00 
Mogen' Champ . 195.00 
Twin BIB ....... 175.00 
Mystic Memel .. 135.00 
Daisy Mae 150.00 
Hawaiian Beauty 135.00 
Arabian Night 125.00 
Green Pastures 125.00 
Shindig 115.00 
Q:".. of Hurt 110.00 
P inwheel 110.00 
Marble Queen 100.00 
P oker Face 100.00 
Grand Slam 95.00 

GOTTLIEB 
Happy Days . .5 95.00 
Chinatown 75.00 
Skill Peal 75.00 

WILLIAMS 
STARFIRE Write 
Cie Can $245.00 
Super Score 250.00 
Race the Clock 225.00 
Wonderland 180.00 
Smoke Signal 175.00 
Skyway 
Big Bon 13000 
9 Sisters 110.00 
Lely Queen 110.00 
Scream. 110.00 
Grand Champ 95.00 
Jalopy 90.00 
Times Square 85.00 

Drive Ur Self $475.00 
Teleauis .. 90.00 

KIDDIE RIDES 
Merry-Co -Round $375.00 
Exhibit Bronco 350.00 
Champion Hone 350.00 
Thunderbolt Hone 225.00 
Range Rider 325.00 
Meonride 225.00 

NEW POOL GAMES 
Censo Regular Sise $125.00 
Came King Sise 125.00 
Star Pool 95.00 
Roto Pool 95.00 
Spanish Pool 95.00 
Bmeball Pool 95.00 
Pro Pool 145.00 

Used Pool Camel Iron 550.00. 

Ruin GUN ..Write coon Hunt ......75.00 

DAVYCROCNEIT.Write Niit: sahter':: soso, 
State Falr .....3505.4 Bear Gun x5.4 
Tremors Cove. 17340 Invader 145.4 
S4 ShootlM Silver Bullet 125.4 

Gallery 130.4 Shoot'0 Gallery 110.4 
eat Fi9hnr 115.4 Ann-Aircraft .. Ms. 
Carnival 14.4 Sow* Gun .... 95.4 
Rifle oellery 175.00 Meurer PIN01 . 4.50 
Sperlland 175.00 Dale Gun 55.00 

PHONOGRAPHS 
yo Steam Cleaned 

so Expertly Retord. 
'SEBUM) AMI 
NF 14 R S765.00 
HF 14 G 165.00 
M 100 C 515.4 M14B 115.00 
M 100 A Write 
V 10g Writ4 
WvAI"e.104 450.4 

40 5215.4 
00 345.00 
40 5.00 
41 015 e.o.m.> 545.4 4 400.4 
110 4aAs 
14 Write 

1/1 Mmes% Balance Sight Draft or C.O.D. 
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1012-14 MILWAUKEE AVE., CHICAGO 22, Ill. Phone: EVERGLADE 4 -2600 
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Chicago Coin's Sensational New 

BOWLING LEAGUE 
IS BETTER Because 

It has everything the very best Bowling 
Game should have (including a perfectly 
matched and spliced 3 -piece cabinet!) 

Pha ! 
It is the only coin- operated 
Bowling Game with authen- 
tic, honest -to- goodness 
GUTTERS! That's real bowl- 
ing! 

It is the only coin -operated 
Bowling Game with that great, 
terrific play stimulator- HANDI- 
CAP FEATURE! With a handicap 
recorded right in the scoring 
reels, any player can compete 
with any other player! Imagine 

what that means! 

It is the only Bowling Gams 
where ALL the mechanism is lo- 
cated and easily accessible in 
the back rack! THAT'S the an- 
swer to the operators' and me- 
chanics' prayers! 

FIRST COIN MACHINE EXCHANGE, Inc. 

is exclusive Distributor for Chicago Coin's BOWLING , 

LEAGUE for the States of ILLINOIS and INDIANA, 

Order from 'FIRST' -Be FIRST with 'FIRST'! 

rrnb- COIN MACHINE 
t ,'1` EXCHANGE,' INC' 

lo 6 wait, font 
riss W NORte AVE. CHICAGO 22. ILLINOIS Dickens 2.0500 

FOLK TALENT & TUNES 
Continued from page 65 

Ray Scott, deejay at WNOP, New- 
port, Ky., handled the emsee 
chores. 

Jim Reeves, who makes a 

European tour in April with a 
clew. package being framed 
by RCA Victors Steve Stoles, 
is routed for the next several 
weeks as follows: Pensacola, 
Fla., 20; Jacksonville, Fla., 21; 
Miami, 22; Nashville, 23; 
Hammond, Ind., 24; Castile, 
N. Y., 26; Casino Theater, 
Toronto, 28 -March 6; Oshawa, 
Ont., 8, and Nashville, 9... 
G. Roy Waltman (Uncle Roy), 
whose death was listed in 
last week's issue of The Bill- 
board, for many Years oper- 
ated Sunset Park, popular 
country music spot at Jenners- 
ville, Pa., and in that capacity 
was one of the leading buyers 
of c. &w. talent in that State. 
his widow, Audrey, will con- 
tinue operation of the park. 

The Marksmen, formerly known 
as the Foggy River Boys, appear 
as guests on Tennessee Ernie Ford's 
show, over NBC -1'V from Holly- 
wood Tuesday (19). . Carl 
Smith and Goldie Hill will guest 
on Dow Chemical's "Red Foley 
Show" on ABC radio Saturday 
(23), with Leroy ( "Auctioneer 
Song ") Van Dyke set for that slot 
March 2. . Bill Wimberly's 
Country Rhythm Boys are in tall 
cotton these days with a handsome 
new bus, a Flexible, equipped with 
beds and kitchen facilities. . . . 

"Ozark Jubilee's juvenile star, 
Brenda Lee, will he a Feature of 
the Kansas City. Mo., Automobile 
Show, March 2 -10, along with 
Teresa Brewer, Bob Crosby, Bill 
Lundigan and the Tarries.. 

The Sunshine Boys Quartet, 
comprised of Ed Wallace, 
Fred Daniel, Ace Richman 
and Burl Strevel, has returned 
to WVm'VA, Wheeling, W. \'a. 
The lads will be heard thrice 
daily, Monday thru Friday, at 
9:15 a.m., 3:30 p.m. and 8:30 
p.m., in addition to their ap- 
pearances on "World's Orig- 
inal WWVA Jambore." . . 

"Country Jamboree," aired 
each Saturday, 2:30 -3:30 p.m., 
over WCPA, Clearfied, Pa., 
highlights Bird Moore, Tommy 
Mayresky, Dale Carson, the 
Sunset Sweethearts, Kitty Lee 
and Smiley, phis guest artists. 
Cowboy Howard Vokes, New 
Kensington, Pa., was á recent 
guests on the stanza. 

In order to assume net; respon- 
sibilities in the expanding activi- 
ties of Crossroads TV Productions 
and RadiOzark Enterprises, Joe 
Slattery has resigned as program 
director of KWTO, Springfield, 
Mo. He will devote himself to as- 
sisting managing vice- presidents 
John Mahaffey and E. E. (Si) 
Simon Jr., in addition to announc- 
ing Dow Chemical's "Red Foley 
Show" on ABC radio and announc- 
ing and scripting "Ozark Jubilee" 
on ABC -TV. Slattery's replacement 
at KW'TO is Jim Kendrick, an em- 
ployee of the station since 1951. 

Jimmy Newman (Dot) is 
back in Nashville after a 10- 
day jaunt for Curtis Artists 
Productions, of that city, 
which carried him thrum Lou- 
isiana, Florida, Alabama and 
Texas. Jimmy's newest Dot 
release is "The Way That 
You're Living" b.w. "I've Got 
You on My Mind." Davie Rich 
has just concluded a tour for 
the same office thrum Georgia, 
Alabama and Tennessee. His 
latest on the RCA Victor label 
is "Lonely Street" b.w. "Didn't 
Work Out, Did It? . .. Justin 
Tubb is working spot dates 
thru February while sticking 
close to Nashville to hold 
down his dad's "Saturday Night 
Jamboree" from the Ernie 
Tubb Record Shop while the 

latter is on the road. 
Bobby Gregory and His Blue 

Cats, who recently cut six sides for 
the Cregorian label, have mailed 
a full set of the platters to 1,000 

deejays spread over the country. 
Tunes are "Lazy Lizzie," "Don't 
Mistreat 'Me, Mama." "Mean Old 
Blues," "Mighty Blue," "Hobo 
Blues" and "Hobo Express." Amer- 

ican Musie, New York, is the pub- 

lisher. . . . Regulars with "Hill 
Country Hoedown," new Saturday 
night show which got under way 
recently at the Dixie !'heater, Rus- 
ton, La., are Werley Fairburn and 
the Delta Boys, Gary Bryant, Bud- 
dy Thompson and Tommy Blake 
and the Rhythm Rebels. 

Faron Young and His Coun- 
try Deputies, along with Jim- 
my Dickens, launched an 18- 
day tour for A. V. Bamford at 
Youngstown, O., February 10. 
Trek takes them thru the Mid- 
west and the Pacific North- 
west. . Buddy Shaw, of 
Snyder, Tex., has just had his 
first release for Starday, "Just 
Like a Fool" b.w. "I Belong 
to You." , . . The gospel -sing- 
ing Blackwood Brothers wind 
up the month as follows: Cen- 
terville, Ala., February 20; At- 
more, Ala., 21; Mobile, Ala., 
22; Brewton, Ala., 23; Green - 

's ood, Dliss., 26, and Decatur 
and'Sheffield, Ala., 28. 

Art Barrett, WS1C, Mount Jack- 
son, Va., reports that Johnny Cash 
(Sun) is currently the most-request- 
ed artist on his "Country Music 
Album" show.... Darrell Haden's 
nightly "Hillbilly Heaven" disk seg, 

heard Monday thru Saturday over 
KWTO, Sprinfiekl. Mo., has been 
extended to two hours... . Jack 
Dunigan, WJTN, Jamestown, N. Y., 
now deejaying a one -hour show 
five days a week from a local fur - 
niture store. 

Shel Horton. WKMC, Roar- 
ing Springs, Pa., types: "Re- 
cently returned from Nashville, 
where I spent five days meet- 
ing artists, taping interviews, 
visiting, and attending 'Grand 
Ole Opry.' I also recently 
guested on Jimmy Osborne's 
show in Louisville." ... Doc 
Snow has taken over the helm 
of "Country Carnival," aired 
daily over WORC, Worcester, 
Mass. 

Eddie Roberts, formerly with 
1VGVNI, Greenville, Miss., and 
1VDOB, Canton, bliss., is now 
twirling the platters two hours 
each day over KWFR, Warren, 
Ark. . Pete Burrows, KDNT, 
Denton, Tex., recently had Char-. 
line Arthur on his Friday show and 
introduced her first Coin record- 
ing, "Cryin' Alone." .. A. J. Ball, 
WIPED, Washington, N. C., infos 
that the station is programming 22 
hours of c. &w. music a week. 
"New artists are invited to send 
us their records," writes Ball. 'Ve 
lost most of our library during the 
hurricanes last year and have had 
difficulty building it up again." 

KERC, Eastland, Tex., has 

added country & western program- 
ming to its broadcasting schedule, 
advises John Slaughter, who says 
the station is in need of wax... 
Chuck Goddard, 1VMGE, Madison, 
Ca., is on the air from 11 -12 a.m. 
with "Country Music Time" and 
from 2 -3 p.m. with "Hillbilly Hits." 

Bill Johnson, new member of 
the deejay staff at KPHO, Phoenix, 
Ariz., is holding forth each night, 
10 p.m. to 1 a.m., Nfonday thrum 

Saturday, with the "Bill Johnson 
Show; which remotes from the 
new restaurant, Big Apple, which 
J' hnson recently opened in Phoe- 
nix. 

BE 
WAS 
Xleoterl.. -10 

TRUE -SCORE 
BOWLER 

Is your best buy! 
NEW SKILL FEATURE 
GENUINE GUTTERS 
I.E. KEENEY L CO lee. 

2600 W. sah st. CHICAGO 52, ILL. 

WE HAVE 
'EM 

WORRIER 

MODEL 1700 $650.00 

WORMIER 

MODEL 1800 800.00 

CRUIE DISTRIBUTING 

COMPANY, INC. 
105 Virginia Street, West 
Charleston, West Virginia 

Phoney Dickens 4-4566 

2 1432 Rock -Olas 

45 RPM $110.00 

1436 Rock-Ola 

78 RPM 195.00 

1436 RodaOla 

45 RPM 220.00 

3 1438 Rock-Olas 395.00 

1 1100 Wurlfzer 395.00 

COIN MACHINE 

SERVICE, INC 
ROCK -OLA DISTRIBUTORS FOR 

NORTHERN CALIFORNIA 

422 Wilson St.. Santa Rose 
CALIFORNIA 

Phone Paul Speer 
Santa Rosa 149B 

or write for prices 

WANTED 

A -1 MECHANIC 

with ability to manage 

JUKE BOX 
and 

PIN BALL 

Operation 
Will furnish car and 3145.00 a 

weak. Two weeks' vacation with 

pay. References requked. Writ 

BOX 879, c/o The Billboard 

188 W. Randolph St., Chicago 1, IR. 

CIVE TO DAMON RUNYON 
CANCER FUND 
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We ONLY 
Advertise 

What We Have 
in Stock 

ALL MACHINES 100% 
CLEAN AND CHECKED 

Refund in 10 Days 
if Not Satisfied 
POOL TABLES 

Bally Booster Pool, new j 75.00 
Star Pool 100.00 
Chicago Coin Advance Pool 100.00 
Champion Senior 100.00 
Geno 3 -Hole Star Pool 75.00 
Cann 3 -Hole Llte -Up 75.00 
Olympic Pool, new 100.00 
Williams 2 -Way Deluxe 75.00 
Diamond Pool 100.00 
Klick, new 100.00 
Diamond Senior 125.00 
Champion 3 -Hole Regular 100.00 
Clover Pool 100.00 
Hooligans 75.00 
Williams Score Pool 75.00 
Automatic Pool 75.00 
Exhibit Skill Score 75.00 
United Hi Score 75.00 
Ganeo Maddite 145.00 
Que Ball 45.00 
Williams Recreation Pool 90.00 

Will Accept in Trade 
4 SIDED 

POOL TABLES 
For Any of the Above 

IMPORTANT: Inventory 
changes every doy. If you 
don't see what you wont. 
write, wire or phone today. 
ACT OUICRLY -ORDER TODAY! 
1i3 with order, wane. C.O.D. 

DAVID ROSEN 
Exclusive AMI Dist. Ea. Fa. 

855 N: BROAD STREET PHIIAOEAPHIA. 23. PA 

PHONE: STEVENSON 2 -2903 

. loa Btllwd 
n 

ra. 
aden of MA 

/standard of woeful 
editorial wakes 

Intl. Mutoscope Now in Full 
Production on Voice -O -Graph 

NEW YORK -The Internation- 
al Mutoscope Corporation is now in 
full production on the new two- 
speed Voice -O- Graph, with units 
on location in the Empire Stato 
Building Observatory, Idlewild Air- 
port and Pennsylvania Station. Ac- 
cording to Mutoscope, the new ma- 
chines are getting 50 cents a re- 
cording, as against 35 cents on the 
older unit. 

N. Y. State Ops 
Hold Meet at 
Poughkeepsie 

POUGHKEEPSIE, N. Y. -The 
New York State Operators' Associ- 
ation- discussed the new bowling 
games Wednesday night (13) at 
its monthly meeting. 

The following operators were 
present at the session: Orville 
Greening, Mac Douglas, Howard 
Purdy, Nick Nuccidello, Tom Go- 
bel and Mrs. Gertrude Browne, all 
of Beacon, and Leo Smith, Jack 
Wilson, George Shapiro and Larry 
Herbst, the association attorney, all 
of Newburgh. 

Also Anne Koenig, Dick Wen- 
zel, Collins Troy and John Roeni 
all of Kingston; Harry Schlesinger 
and Joe Lippi, both of Poughkeep- 
sie; Mike Mulqueen, Walden; Gene 
(Pie) Haley, Middletown, and Tom 
Greco, Glasco. 

Guests were Gordon Howard, 
Atlantic -New York, Seeburg dis- 
tributor, and Bob Catlin, manager 
of the Albany office of the Bilotta 
Distributing Company, Wurlitzer 
outlet. 

7 OUT OF 10 OPERATORS INSIST ON A 

NYACK SLATE TOP 
GUARANTEED TO BE THE FINEST SLATE TOP ON THE MARKETS 

WE ARE U. S. FACTORY REPRESENTATIVES FOR 

ARAMITH POOL BALLS 

NYACK SLATE CO., INC. 
S4 S. FRANKLIN STREET, NYACK, NEW YORK 

__ _-i.-A 
Tt '-.-:' 

all over the world 
SPECIAL 

EXHIBIT RINGER BALI 

$250 
i8rand New In Crates -$2951 

15 WURLITIER 1800's 
Like New Write- Wire -Coll 
Wurlitzer 2000 -1900 

Seeburg V -200 
AMI G -200 

Write- Wire -Coil 

BALLY ABC SHUFFLES $425 BEBTEST TUBE TESTER (New). ... 5225 
BALLY JUMBO SHUFFLE 395 LORD'S PRAYER (New) 295 

UNITED SUPERBONUS 345 CAPITAL MIDGET MOVIES Write 
UNITED VENUS TARGETTE 175 CHI. COIN SKI BOWL Write 
UNITED COMET TARGETTE 150 EXHIBIT JUNGLE HUNT Write 

HIGHEST CASH PRICES PAID FOR BALLY, UNITED, 
CHICAGO COIN ALLEYS; GOTTLIEB & WILLIAMS 
5- BALLS; BALLY, UNITED BINGO. 

All Machines 100% Guaranteed! 

298 Lincoln St, Allston 34, Mass. 

Algonquin 4-4040 'I'S' 
r.aeae.. dlarn.ee.e for 

WURLITZER- BALLY- EXHIBII- CHICLCG COIN 

The machine offers a choice of 
45 or 78 r.p.m., with a 10- second 
musical introduction optional. Price 
with the musical introduction is 
$1,850. Without the introduction 
the list Is $1,750. 

The customer has a choice of 
five tunes in thy introduction, 
"Happy Birthday," "Dixie," "Ya.s- 
kee Doodle "; Hail, Hail, the 
Gangs All Here," and "Race Track 
Call. 

Six -Inch Disk 
After the customer dials his tune 

selection, the machine plays and 
records the tune and the customer 
recites Isis message. The machine 
then plays back tige entire record 
and delivers a finished six -inch re- 
cording. A record mailing envelope 
is also vended for an additional 
5 cents. 

The booth, of aluminum, fibre 
glass, steel and wood, seats two 
persons and is insulated against 
outside noise. Cabinet dimensions 
are 85 inches high, 29 inches wide 
and 44 inches deep. The sign is 
20 inches high, 25 inches wide and 
10 inches 'deep. 

Capacity is 300 six -inch records 
and 125 mailing envelopes. Operat- 
ing cycle is 70 seconds. The unit 
can vend at 25 cents, 35 cents or 
50 cents. 

BINGO SPECIALS 
if CLEAN EAN GAMES -READY FOR LOCATION 

KITE CLUB 54351YACHT CLUB 560 
315; PALM SPRINGS 60 

MIAMI BEACH 225 DUDE RANCH 60 
6ATTIME 195 BEACH CLUB 60 
VARIETY 135 BEAUTY 60 

Immediate Delivery. i/3 Deposit 

FRANK MILLS, Mgr., Dept. R -6 

SUPERIOR SALES CO. 
7855 Stony Island Ave. Chicago BAyport 1 -1616 

Champion Baseball (G) /s a /s $115.00 

Banner (U) (8/54) $135.00 

Imperial (U) (9/53) $60.00 

* * * lluCHI A 
DISTRIBUTORS * * * 

4sit fc, Ba. Haukir or Harald Hoffman 
3726 KESSEN AVE. CINCINNATI. O. MOnleno l -5004 

&NDSTOOPND 
" - SQUAT! 

WITH ALL THESE GENCO EXCLUSIVES! 

Adjustable Ramp for perfect play in 

any location "Show -Case" Front of 
Transparent, unbreakable Plexiglass 

Single, Double, Triple scoring Extra 
Ball feature on each frame 

The only game with playfield 
and rules of play just like 

the highly popular and successful 
original game 

sau REIM 
AUTOMATICALLY 
DELIVERS BALL at 

HAND LEVEL! 

0 MFG. & SALES CO. 
2621 N. Ashland Avenue 

Chicago 14, Illinois 
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ic1ite! &Jie ! 
Phone ?,fie Collect! 

FOR THESE LOW PRICED SPECIALS WITH 

THE FAMOUS DAVIS GUARANTEE 
(Available preset for 10c play if requested) 

SEEBURG 
HF100R $769 
HF1000 669 
100W 649 
M -1000 539 
M -10061 419 
148ML 89 

ROCK -OLA 
1434 $219 
1428 89 

AMI 
G -200 Write 

E -IZO $439 

D -40 189 

WURLITZER 
1700 $539 

1650 259 

1217 HIDE -AWAY 119 

1100 89 

SEEBURG 100 -selection 
wall boxes are available at 
$57.50. Chrome covers . 

new selection buttons and new 
instruction plates . . . backed 

by Davis 6 -point Guarantee - 
(Canadian and American opera- 
tors, wire or write for special 
volume prices). 

Cable Address: " DANDIS.` 1/1 deposit required. 
Privnte Western Union wire. 

Our Only Address in Europe 

HOLLAND- BELGIE, 

EUROPE 
403 AVE. LOUISE 

BRUSSELS 
PRONI 4746.63 

All currencies accepted: Francs, 

pounds sterling, guilders, lire, 
marks, etc. 

,' 

Exclusive Seeburg Factory 0 0, 

Syracuse 3, N. Y., U.S.A., Ph. 15.1631 , 73B Erie Boulevard East 

COINMEN 
YOU KNOW 

Col limed from page 120 

Boston 
By CAMERON DEWAR 

Seeburg s background music 
sales manager, Ray Lindgren, 
received a big reception from 
local operators at the Somer- 
set hold. Ile came over for 
the annual get- together and 
general information session on 
this type of music. Present 
from 'l'rimount were Sales 
Manager Russ Eckel as well 
as salesmen Art Massara and 
Joe Leonard. 

Ed Ravreby, Associated Amuse- 

ments, Inc., traveling in the West- 

ern part of the State, found a big 

demand for United's new 14 -foot 

bowling alley as well as the re- 

cently premiered Rock -Ola 200. 

AMERICAN CANCER SOCIETY 

AÑOTHER THOROUGHLY TEST 4ND PROVE 

BOWLER 
with New Skill Feature and 
Genuine Gutters. 

J.H. KEENEY E CO., INC. 

2600 W. 50th ST. CHICAGO 32, ILL. 

-SALE 
HUNTERS $295.00 
SADDLE I TURF (Club Model) 225.00. 
Genes CHAMPION BASEBALL 

(2 Player) 215.00 
SKY ROCKET GUN 275.00 
Chi. Coin SUPER HOME RUN 

BASEBALL 150.00 

Williams KING Of SWAT 215.00 
UNITED BOWLERS 

HANDICAP Write 
LIGHTNING $225.00 
SPEEDY 175.00 

MERCURY 175.00 
LEAGUE 125.00 

CHI. COIN BOWLERS 
SCOREA.IINE $295.00 
BONUS SCORE 195.00 
TRIPLE STRIKE r. 175.00 
BOWLING TEAM 195.00 
FEATURE 125.00 

SUPER FRAME 100.00 

1/4 dep., bal. C.O.D. or S/D 
1sr i.e. -,'c" nlelre Coin 

UNIVERSITY Exchange 
858 No. High St. Columbus 8, OHIO 

Tel: AXminster 4-3529 

CIVE TO DAMON RUNYON 
CANCER FUND 

PROFIT BOOSTER! 
GOTTLIEB'S 

®Bulls -eye Hit on 3 Targets lites 

Queens, Kings and Aces o 
®3 Queens, 3 Kings or Any Ace 

Awards Specials in Holes 

di Hitting Spode, Heort, Diamond and 
WI Club Rollovers lite Out Hole for Special 

®Rollovers Lite 4 Pop Bumpers and 
Side Targets lite 2 Cyclonic 
Kickers for High Score 

a 
Super- Powered Flippers Placed to 

O. Provide Skill Shots at All 3 Targets 

a -- 

ó u,,, cwbLim4tbement iin$c>LQir' 
" ,cz0 fíl.rcPrliar.w, &,aeóaEf a.ta l4 t ,Gpl j \\. \\ 

q 
._, i ri(.r ' 

I10 SO N. KOSTNER AVENUI CHICAGO 5'., ILLINOIS 

\ ,C.") 

BUY THE BEST... WE .Dar 
AIL GOTTLIEB MACHINES AR! EQUIPPED WITH NATIONAL SLUG REJECTORS 

Copyrightçd,material 
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O SET UP YOUR OK, 
CASH /N 

ON BOON 
BOWLING 

CENTER /. , PROF /TS FOR YEARS/ 1 

chicago coin 

LOOK 
i 

NATURAL BOWLING! 
Player can Skillfully Control His 

Shots By Rolling A Straight Ball 
. . Hook Or Back -up Ball. Roll \ 'Em Fast Or Slow! 

COOK 13 INCH HARD 

RUBBER BALLS! 

They Look ... Feel ... May 
And Simulate Every Action Of 
A Real Bowling Ball. 

LOOK! AUTOMATIC 

REGULATION SCORING! 
Strikes ... Spares ... Splits 
. . . Regulation Leaves! 
Every Shot Gives Player All 
The Excitement ... All The 
Thrills Of Real Bowling! 

COOK! GENUINE 

GUTTERS 

As In Real Bowling! 

¿00K! 
NO STRAIN!' Bal! Return Rack' 

apmeer The 
! NO STOOP! f on BowliRglua- 

All Of the 
Mechanism Is 
tocoted And Is 

Easily Accessible 
In 11-to Cock 
Rock! 

FOR PROVEN 
PLAYER APPEAL 
Your Choice Of jt 
2 Si. Cabinet:I 
(3 Sections for 
Easy Handling) 

14'8" LONG 
11'11" LONG 

\29 Inches Wide - 
18 Inches High 

tilltag0 
colt' 

SCORING 

HANDICAP 

CONTROL! 
Player Before 
Shooting The ist 
Frame May Handi- 
cap His Score Same 
As In Real League 
Play! 

MACHINE COMPANY 
1723 W. DIVERSEY BLVD. CHICAGO 14, ILLINOIS 

1,O 
no !Equipped With 

V National Slug Re- 
jector! 
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New easy -to- handle 3 -piece construction 

simplifies installation, gets you in more spots with 

R 

BQoiillg Lanes 
tiwsnwr,-- nti 

som+z.r.rs 

- --:---- =--° 

PLAYED WITH 3 IN. BALLS 
SPECIAL QUIET -ROLL COMPOSITION 

SCORES AUTOMATICALLY TOTALIZED BY 

OFFICIAL 
BOWLING RULES 

STRIKES-SPARES-SPLITS 
REGULATION LEAVES 110 PICK-UP 

PLAYER CAN ROIL ALL REGULATION SHOTS 

STRAIGHT BALL HOOK BAIL BACK-UP BALL 

¡A,V, >14 t%%,,t 

Now get bigger share 

of ball -bowling profits 
BALLY ABC BOWLING LANES is now 
a bigger money- making bonanza than 
ever. New "E -Z -3" easy -to- handle 
3 -piece construction simplifies installa- 
tion, opens thousands of additional 
gold -mine locations to record -smashing 
earning -power of ball -bowling. 

ABC BOWLING LANES is actually 

easier to move into a spot than an 8 ft. 

shuffle- bowler. Each piece- front -alley, 

rear -alley, back- cabinet -is easily loaded 
on a truck, easily unloaded and moved 

into location, where the 3 pieces are 

easily and quickly attached -ready to 
earn the biggest profits in years. 

Get ABC BOWLING LANES working 
for you now and be set for the biggest 

profit year you ever enjoyed. Order 
ABC BOWLING LANES from your 

Bally Distributor today. 

1, 2, 3, 4, 5 or 

6 CAN PLAY 

2 POPULAR SIZES 

14 ft. long -11 ft. long 

HIGH -SPEED LIGHT -UP TOTALIZERS 

HIGH -SPEED PIN- SETTER 

GIANT PINS 

NOW AT YOUR O ?G J` DISTRIBUTOR WITH Key West. .. BaIIs-A- Poppin'.. . 

Deluxe ABC Bowler... Deluxe Congress Bowler... Pin -Pool... and Famous Bally Kiddie -Rides 
BALLY MANUFACTURING COMPANY 2640 BELMONT AVENUE, CHICAGO 18, ILLINOIS 

Copyrighted material 
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UNITED 

really 

cooked-up 

something. 

r 

u. 

when it cooked-up 

the big-profit 

BOWLING 

ALLEY 

Cash in Now! 

Get 

BOWLING ALLEY 

from your 

United Distributor 

Today! 

1 

AVAILABLE IN 
- 

14 FT. AND 11 FT. LENGTHS 

14 II. Model can be separated into 8 It. and 6 It. sections for easy installation and handling 

fThryriohted 
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Dual Prtctng 
At the phonograph 

Anywhere in the location 

DEPENDABLE MUSIC SYSTEMS SINCE 1902 

SEE YOUR SEEBURG DISTRIBUTOR! 

J. P. SEESURO 
Chicago 22, Minots 

A Division of roll Pitt Industries, tncorporat 

7,éaóAxaZ` 
ezed llo-Areo#1- 
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