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- Music Goes Round
 In Summer Tents

A Hole in the Ground, Canvas and 100G
Put Manager in Business; 10 Turn Profit

Br BOB FRANCIS

NEW YORK, Aug. 14. — Five
Years sgo 4 young man namml|
St John Terrell got an idea. It
wasn't exactly new. Theater-in-
the-round, with a centered stage
and seats encircling it, had al-
ready enjoyed considerable suc-
cess both indoors and alfresco,

Up to that time, however, such
m&uﬁum had disadvantages.

oors, the seating capacity was

usually too limited to make for

profitable grosses, and outdoors

always carried the bad weather

Terrell pioneered an im-

ent on “round” thehter

h was to set a whole new
tend in summer entertainment.

Music Circus

He leased a hilltop in his home-
lown of le;:hiertviile, v A
ucnﬂﬁd out & hole, put'a stage in
the bottom, terruced seals around
it and. capped a tent over the
whole thing. He cnlled his oper-
atlon “The Music Circus" and
proceeded to offer a summer sea-
son of stock revivals of tried-and- |
trué song-snd-dancers,
It was not, however, quite as|
simple as it sounds. All pioneer-|
ing calls for trial and error, and
it took the Music Circus a good
two seasons to get under way and
for others to see its possibilities.
But Terrill was setting the pace.

In 1851, two similor venlures
opened up on Cape Cod, Mass. A

ear later found another in High-

d Park, Ill, and still another
at Skineateles, N. Y., while Ter-
rell added a second operalion lo
his string, at Asbury Park, N. J.
Two more followed in 1953, one
al Sacramenio and another at
Somers Point, N. J., altho the lat-
19&'& has since fallen by the way-
si

Four This Year
This year, four more eniered
the fi at Allentown, Pa;
Cleveland; Wallingford, Conn,

and Lake Gaarﬁe. . Y. The last,
however, has already called it a
ggx‘.ﬂgg in five years' time, 10
tent operations are scailered over
the country us Loing concerns,
Nor is ‘theater-in-tent con-
fined to musicals. Half a dozen
such enterprises which are pre-
sentling straight stock are scat-
tered over the hinterlands &t
Highland Park, MLl; Jackson,
Wyo.; Virginia Beach, Va.; Rhine-
lander, Wis.; Indianapolis, and in
Fairmount Park, Phlladelphia.
Actors' Equity Association is
making a concerted drive to in-
terest civic bodies in establishing
more of the same over the coun-
iry, and the idea has sparked fa-
vorable reaction from communi-
ties off the beaten track for legit
fare, It would seem that a whole
new field of legil production is
opening up and here to siay.

Canvas Legit

HILDEGARDE TO
PARTNER WITH
JACK WHITING

Let's look at what a wventure
into song-and-dance tent theater
entails. It is, of course, impos-
sible to give exact figures, as the
size of operations vary from 800
seats to 2,200,

A rough, pre-production esti-
mate calls for from $75,000 to
$.00,000 investment. Depending
on quality and construction, a
tent, generully 100 by 140 feet,
costs from $8,000 to $14,000. The
new umbrellatype pole, which of-
fers a tremendous visibility value,
runs a buver $500 to $1,000 more
for this feature. The bill for the
hole in the ground, cementing
seat tiers, ete., of course, depends
on the type of location and local
labor costs. Seats for a 1,500-ca-
pacity set-up will run about
$6,000, and to this must be added
costs for plumbing and electrical
material  and labor, dressing
rooms, box office, storage and
work shops and stage lighting
and rigging.

Also 10 be counted in are the
rent for the ground and other|

re-production expenses, such as
nsurance, taxes, bonds and man-
agerial set-up. It doesn't take
long to tote up a bill which will
run around the 10G mark.

Now comes the big question:
How profitable is such an opera-
tion? Here again it is impossible

{Continued on page 48)

NEW YORK, Aug. 14. —
Hildegarde's new partner
will be Jack Whiting when
they open at the Hotel
Pierre's Cotillion Room next
month for a run of at least
eight weeks. The act will
also include two boys, prob-

Theater TV Breaks
Barrier; Makes Big
Tracks for 1954

4 Firms Plan 27 Programs; Cull

ably dancers, a conductor and
a light man.

The deal for Whiting was
made thru Martin Baum, of
the Baum-Newborn Agency,
and Anna Sosenko represent-
ing Hildegarde. This will be
Whiting's first shot at cafes.
He is a veteran musical com-

By JACK SINGER '

the medium of closed circuitl an
theater television has finally
edv name who has appeared |broken thru the fence and has
in~ several Broadway hit |slarted moving at a swiftening
shows and this season .held |pace.

down a top spot in “Golden A closed
Apple.” Last season Whiting
won a Donaldson Award key
s The Best Supporting
Male in “"Hazel Flagg."

Hildeparde and Whiting
will share top billing in the
new act which starts rehears- .
ing early next week in Las |six
Vegas, Nev.

Practically everything will
be new—arrangements, mu-
sic, chatter and production,
not to mention the salaries

increase in
this year

A sharp |
gircuit activity

Its sudden awakening in 19564 is
in sharp contrast to its status in
any other year. Last year, for in-
stance, which was the most active
up to now, only approximately
industrial events and six

cables,
Most of 18533's industrial shows,
it should be noted, reached no

which will come out of the |the sports events were Notre
Hildegarde weekly check. |Dame football games,
Hildegarde's salary at the 27 in 1954

Pierre will be sbout $4,500,
tho an adjustment was made
when the original deal call-

ing for her ex-partner, menl  events will have Ihl{&ﬂ
Johnny Johnston, was |closed circuited to a multi-city
switched. | audience. Only six of the closed

| circuit commercial shows will

NEW YORK, Aug. 14. — After
six years of straining at its 1&::151'3

has
spurred the medium to new life.

sports events hit the closed circuit

more than one city, and five of

By the end of 1854, at least 20
commercial and Seven Eenter -

NEWS
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-

National Telefilm Offers Plan

vance; the talent buyer wants to buy cheaply

In the Works

N EW Y GJH Fr-i hug- !'!i—""
Alexander White, producer direc-
tor of the Town and Country
Plavhouse, Indianapolis, has sold
his interest in the straight stock
{ent-legitter to the Town and

Country Playhouse, Inc, the orig- |- |

inal backers. White will devote
his time to organizing similar
new projects in behall of the
Stage and Arena Guild.

White's first port of call will
be New Orleans. Plans are ma-
turing to open a star stock tent

operation there in Ume fur Mardi
Gras

To Struggling UHF Stations . . .

National Telefilm Associates has launched a
new library plan for distressed UHF stations.
The station gets 500 hours of film program-
ing for a nominal fee per hour, and the
station splits its profit with the distributor.

' e e PR yissansas.B0g0 3

CBS-TV Film Sales Goes Afller
Daytime TV Film Market . . .

With evening time periods at a premium on
TV stations thruout the country, CBS5-TV
Film Sales is preparing the first major drive
to push TV film into the daytime hours, with
{five new series in preparation. .......Page 3

‘Record Hassle also

Headache to Music Publishers . . .

The number of aspirins being taken by music
publishers these days has jumped consider-
ably, The reason? The hassle between 1_|(n:u:'||m
and record firms over the 45 r.p.m. disk. As
usual i's the publisher who is in the middle.

i sana s et A e ad Page 18

Pop Record Business Wide Open:
Eleven Labels on BB Charts . . .

The sharply competitive situation among the
record companies is highlighted in The Bill-
board's current best-selling pop single rec-
ards chart. Eleven labels are now repre-
sented on the charts, tho Mercury holds the
two top spots and Decca’s Kitty Kallen has
fwo of the first five. ............ ....Page 19

Tape, Recorder Manufaciurers
Heport Big Increase in Sales . . .

The growing strength of tape in the con-
sumer market was spotlighted this week,
with both the Ampéex Corporation and A-V
Tape Libraries, Inc., reporting healthy in-
creases in sales of pre-recorded tape and
high fidelity tape recorders this year.

L T R O Page 24

Booking Agenis’ Dilemma:

How fo Book Record Artisis . . . g
Skyrocketing of recording stars’ personal ap-
pearance draw is posing a serious problem
for booking agents and artists. The agent
wants to keep talent busy, book far in ad-

as possible. An act booked far ahead may,
in the meantime, get a hit record, but is
committed to his previous price. ....Page 48

Eisenhower-Sievenson Appear
At Illinois State Fair . . .

The Illinois State Fair, Springfield, opened
its 10-day run this week with eyes on a
bumpér attendance as President Eisenhower
and Adlai Stevenson both make personal
appearances. Jke will speak Thursday (18)
on G.0.P, Day, lollowing RS

Day appearance on the 18th. ........Page 52

Ringling Circus Shows Profit
Even in Cleveland; Times Change . . .

Ringling-Barnum Circus's long experience of
losing money in Cleveland is reversed us its
three-day stand proves profitable, Show also
tests a new starting time for EundaPy pegi
[N I' l

Increased Costs Squeeze Many
Traveling Outdoor Carnivals . . .

Mounting demands by fairs have shrunk the
profit margin of carnivals to where the na-
tion's traveling outdoor shows are threatened
with becoming “second class,” according to
an Eastern show owner. He cites the in-
creasing difficulty of replacing equipment,
rides and canvas due to the squeeze of rising
prices and decreased earnings. ....Page 33

DEFARTMENTS AND FEEATURES E§ 3

Apnisement Games . ... 80 Bl i s res
Burlesgie «.cesvsssees 30 Meschandlse .......... 71
1-J_tnjl.-t TEITEN TR N K H-I M nnnnn Iﬂ_

Coln Machine Murker, . 91

Coming EvENLS .o xvas T4 PipeE ieisiisssssssnsns  td
Drive-ln Thesters .... 68 Badio .oo..oeecsaian., 1S
Fairs & Expositoni,.. 38  Hinks - . 64
Einal Cunals ..ic.aas 51 Eoadinow Reperioire .. 69
General Owdeor ... 52 Bouwles ............... 6
High Fidelity ........s 23 Talent Review ..»....., 4§
Honor Eoll of Hils.... W  Jelesision PP |-
Loginale uoioeeasiee #% CINFlmM oL, 0u.., 3
Legit Boules ..covvvse ¥ VYeoding Muchines ... 8
_Lﬂ'-“:l' LI.E TIITITIRATN FE]

www americanradiohistorv com

Shows From New Industry Fields

have been put on for a one-cily
audience.

The greatest strides have been
made on the industrial front. In-
creasing competition among busi-
ness firms, coupled with their
growing awareness of the unigue
nature of closed circuit TV as a
swift, economical and effective
imethod of holding nationwide
meetings, resulted in a flood of
closed circuit activity. But per-
haps even more significant, in
terms of publie acceptance of lhe
medium, are the developments
fwhu:h are bringing more and dif-
ferent forms of entérlainment 1o
the large screens. _

An estimated $1,000,000 has
been poured into the medium
since January 1 by business firms
which have put on a hall dozen
single city and eight multi-
market closed circuit shaws thus
far this year.

Box Office

Additionally, four more multi-
market industrial telecasts are
definitely scheduled for the next
six weeks by Box Office Televi-
sion, Inc., one of the four firma in
the field, and the on2 responsible
for most of the industrial closed
circuit telecasts this year.

BOTV's closest competitor,
Theater Network Television, also
is lining up a couple of industirial
'shows for later this year, accord-
'ing to TNT's head, Nathan
Halpern. /

Most of the industrial clozed
cireuit shows are for the purposa
of showing new lines and outlin-
ing sales plans to a company’s
dealers and salesmen thruout the
country. _

In addition to the approxi-
| mately 27 industirial and enter-
tainment telecasts already pro-
duced or planned for this year,
the cloged circuit firms are hec-
tically maneuvering behind the
scenes to line up new shows,
which will swell the total number
of closed circuit telecasts even
further, It's almost certain that
the 1854 figures will be revised
upward when the time comes 1o
chalk UF the year's total five
months from now.

Entertainment

Besides the upsurge 'of indus-
trial use of cloged circuit TV, this
year will also see a sharp rize in
the medium's use for entertain-
| ment. Tho the only such box-
office event to be offered to ihe
public by the closed circuit in-
dustry thus far in 1854 was the

(Continued on page 13)

Du Mont Has
An Advantage

NEW YORK, Aug. 14. — The
behind-the-scenes batile belween
the unions for position in the
burgeoning closed circuit indus-
| try has given Du Mont the Iead
over the other networks in at
' least one sphere of activity,

The International Alliance of
Theatrical and Stage Employees
has let it be known that it pre-
fers that a IATSE TV camera
crew be used for closed circuil
shows piped into molion plcture
| theaters. Movie house workers
make up a good bulk of the
'IATSE membership, Du Mont
 has the only IATSE crew. Cam-
eramen at C, CBS and ABC
| belong to other craft unions
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ﬁTA Plan Aimed to Relieve
Needy UHF, VHF Stations

Pic Supply Offered at Nominal Fee;
Any Eventual Profits Split_Later

NEW YORK, Aug. 14 — Na-
tional Telefilm Associates has
launched an elaborate new plan
for the relief of distressed
and VHF stations.

The new plan is the latest
move to come out of the long
standing preoccupation with the
UHF problem on the part of the
Comet interests in NTA: Oliver
Unger and Harold Goldman.
These two have long maintained
that the film distributor will
have to take something of a flier
on the audience-short UFF sta-
tions. They have continually
stated that the [ilm industry, if it
tries, can help turn the hard

ressed UHF slations of today
into profitable customers tomor-
row,

The essence of the new plan is
that the station gets a mammoth
supply of film programing for
what NTA says is a nominal pay-
ment, on the proviso that the
station splits any eventual profits
on these shows with NTA.

NTA claims to have closed 21
deals of this kind in the past two
months and to have another 11 in
negotiation.

NTA's complete catalog runs to
approximately 500 hours. The
firm is writing these contracts for
a minimum of 400 hours of film.
The minimum length of contract
closed so far -v-s said to be one
year.

' Fee Per Hour

The contract names a specific
fee per hour of NTA film. Ac-
cording to Goldman, the resulting
price per film on this basis runs
to about a third or a fourth of
what the show would cost if
bought individually.

The pav-off for NTA comes
when spots or sponsorship are
sold %;r the station on the NTA
film. The station's rate and NTA's
rate are subtracted from what the
advertiser pays, and the station
and NTA split that difference
a0-50.

An example of the money ar-
rangement in this plan might
have a station paying $100 an
hour for 500 hours of NTA film.
If the contract were for a year, it
would have the station paying
NTA $50,000 in 12 monthly in-
stalments.

If the station’s half-hour Class
A card rate should be $150, and
it should sell sponsorship of one
of the half-hour series in the NTA
library for a total of $300, the

XHTYV to Telecast
First L-A Color

MEXICO CITY, Aug, 14.—The
first colorcast in Latin-America
will take place here via XHTV
on Monday (18).

The show will be Ziv-TV "Fa-
vorite Story,” using the episode
based on Stephen Crane's story
;‘Ehe Bride Comes to Yellow

.“,.'rl'

station wrould Ear NTA another
$50 a week above the amount
named in the contract.

This plan emerged from discus-
gsions between Goldman, who is
sales veepee of NTA, and John
Scheuer, manager of UHF station
WTVI, Bellevi le, I1l.,, beginning
in NTA's exhibit room at the Na-
tional Association of Radio and
TV Broadcasters convention in
Chlrzaﬁu the last week in May.
The theme of NTA's exhibit was
"800 Golden Hours of Program-
ing. The theme of the Gold-
man-Scheuer conversation appar-
ently was: how WTVI could af-
ford the whole NTA catalow.

Scheuer Wires

After the convention, Goldman
flew out to St. Louis and spent
ar entire day closeted with
Scheuer,. The station manager
was so happy about the resulting
deal that he wired about 50 other
UHF stations about it.

Goldman has been studying
ways of giving a film boost to
struggling UHF stations for at
least six months. Before Com-

el’'s merger with NTA, Unger
then president of Comet Tele-
vision Films, sent a letter to prac-
tically every station offering any
film in the Comet library at any
price the manager could see his
way clear to pay. The effectua-
tion of this gesture wis blocked
when Unger and Goldman got
immersed in merger negotiations.

Since then they have decided
that it is not onl E}::e UHF stations
that ean use such an arrangement.
Goldman said that 13 of the li-
brary deals elosed zo far are with
VHF stations. The proposition is
actuallﬁ being made industry
wide. But it is mainly the station
that has been pressed for revenue
that 15 expected to take it up.
Unger, now exec veepee of
NTA, has been on the West Coast
for the past few weeks negotiat-
ing for new product. In its li-
brary NTA now has over 150 fea-

tures including "DOA"™ and
“Champagne for Caesar,” as well
a5 a number of series, Including

“China Smith," "Orient Express"
and “The Passerby.”

ABC Returns Option
Times to Stations

Move Would Permi: Affiliates to Slot

Top Syndicated Films

NEW YOREK, Aug. 14 —Revers-
ing the NBC-CBS trend toward
network use of what was form-
erly station option time, ABC-TV
is getting set to turn back to sta-
tions two hours of its evening
network option time. The move
would clear the decks of open
time slots which ABC has little
chance of selling in the face of

articularly strong stanzas slotted
in the same periods on the other
webs.

The ABC-TV time periods in-
volved are: Tuesday, 8-8:30;
Wednesday, 10-10:30; Friday, 10-
10:30 and Sunday, 6:30-7.

Among the advantages the net-
work gains from the move, ac-
cording to ABC-TV executive
feeling, is (1) it creates good will
among the stations; (2) gets the
web off the hool: on putting on a
sustaining show; and (3) permits
the stations to program top-rated
syndicated film shows which

Ink AD to Handle
‘Veloz, Yolanda’

HOLLYWOOD, Aug. 14 —Artists
Distributors this week was inked
to handle national distribution of
“The Veloz and Yolanda Show,"
which consists of 39 quarter-hour
films. Deal was concluded by
Frank Veloz and Arthur Lyons,
Artists Distributors president.

NBC-TV Weighs New Affiliate
Time for Kodak ‘Norby’ Color

NEW YORK, Aug. 14 —NBC-
TV this week was considering an
effort to secure some new local
time for network use in order to

accommodate a show for East-
man Kodak. The bankroller,

which is desirous of taking its
first TV plunge (The Billboard,
August 7), would like to sponsor
David Swift's new situation com-
edy, “Norby,” which stars David
Wayne, but has had trouble get-
ting a time slot.

NBC-TV now iz talking with
Eastman about a 7-7T:30 p.m. time
on any weekday evening. This
time currently is programed lo-
cally by the affiliates, but NBC
has wirtually no other time to
offer in the evening. Whether or
not a sufficient number of outlets
would give the web a go-ahead

is highly this

time.

Eastman had considered using
ABC-TV, where there still are a
few good time periods in the eve-
ning hours. but has been forced
to discard that idea because
“Norby" will be filmed in color,
and ABC-TV will not be
equipped to transmit color at
least until the fall of 1955, The
series would be filmed, of course,
in the new Eastman positive-
negative process.

The Eastman bow into TV,
which the sponsor would like to
set for the first of the vear, re-
moves one of the few remaining
TV holdouts from the nation's top
100 advertisers. Almost all of
those still on the list are manu-
facturers of alecoholic beverages,
which may not use radio or TV.

questionable at

Into Key Hours

would achieve higher ratings
than a network sustainer.

The last factor is important to
the web because two of the four
time periods are followed by net-
work shows., A high local rating,
such as can be achieved by a
strong film show, would result in
a larger audience being inherited
by the network show that follows.

In turning the time back to the
stations, the web is taking the
calculated risk of finding it diffi-
cult to get the time back when
and if it needs it for a network
spensor. The advantages, how-
ever, outweigh the disadvantages,
ABC feels.

GAL CALLING
DR. HI BROWN

NEW YOREK, Aug. 14 —
After some highly unusual
difficulties, Hi Brown this
week set 15-year-old Mary
Lee Dearring for the role of
Casey in “His Honor, Homer
Bell,” which Brown's Gala-

had Productions is turning
out for the NBC Film Divi-
sion. Miss Dearring has been
in show business since she
was four, and currently is in
the legit hit, “"Anniversary
Waltz." Due to space prob-
lems, however, Brown had to
do his casting from a make-
shift office opposite the NBC
medical department. One
blonde girl who showed up
seemed confused by his ques-
tions and started to disrobe.
When the =startled Brown
asked what she was doing, the
gal replied, "Personnel sent
me up for my physical.”

Lesser Weighs
TV Film Entry

HOLLYWOOD, Aug. 14. — Sol
Lesser was reported this week to
be aboul to go into TV film pro-
duction. His first show will be
“The Adventures of Robin Hood,"
to be ?_.l;uduced in association with
Tony ader. A couple of “Rohin
Hood" pilots have been circulating
the trade off and on for the past

couple of years. One of them was
produced by Hal Roach Jr.

Lesser is expected to shoot at
the REKO-Pathe Studios here.
Meanwhile, he is continuing work
an the latest Tarzan movie.

Sterling Gets New

Travelog Series

NEW YORK, Aug. 14.—Sterling
Television has acquired distribu-
tion of a 15-minute travelog se-
ries that was releazed theatrically
the past several years by Repub-
lic Pictures. The new series is
titled “This World of Ours—This
Land of Ours.”

Sterling promises that more
episodes will pe added to the
currently available 26 as their
theatrical commitments are com-
leted. The films were acquired
rom their producer, Carl Dudley.

TPA 32-SHOW SERIES

26 at First-Run Rate;

Six Called

NEW YORK, Aug. 14—Televi-
sion Programs of America has
broken with the conventional
39-episode sale on its “Ellery
Queen’ series, with a resulting
rice concession for the show's
LYers,

Instead of producing 38 epi-
sodes and selling 13 of them at
second -run rates in 52 - week
deals, TPA produced only 32 seg-
ments of “Queen."” On a one-year
deal, therefore, 20 instead of 13
segments are re-run.

The bargain results from the
fact that TPA is pitching 52-week
deals with only 26 weeks at first-
run prices and the other 26 at
second-run  prices. This means
that six episodes are, in effect,
sold atl cut-rate.

One TPA topper said they're
not making as much money as
they might have this way, but the
buyvers are happy with the deal.
It appears that the sales formula
iteelf did not originally inspire
this arrangement. It came out this
way because the producers could
get only 32 scripts that they liked.

Meanwhile, the TPA Merchan-
dise division has been holding
conversations with the American
Mercury Company, publisher of
the monthly Ellery Queen Mys-
stery magazine, about a possible
deal to give out subseriptions as
premiums in return for plugs on
the TV series,

Until this deal is set, TPA is

advising the show’s sponsors 1'.-:-i

Wwww americanradiohistorv com

Re-Runs

make deals with their local news-
stand distributors. TPA already
has an extensive cross-plugging
arrangement with Hearst's Amer-
ican eekly, which is carrying
Ellery Queen stories.

10 Markets
Buy "Corliss’
In One Month

NEW YORK, Aup. 14.—Ziv-TV
has sold “Meet Corliss Archer” in
70 markets in the month is has
been pushing the show. The lat-
est sponsors to be signed include
Nash Coffee in Sioux Falls and
Fargo, 5. D.; Oscar Mayer Meat
Packers in Madison, Wis., and
Davenport, la.; Kroger's Stores
in Cincinnati and Peoria, IlL: Re-
nuzit in Baltimore; Peter Hand
Brewing in Chicago; Safeway
Stores in Washington and Harris-
buré. Va.

“Corliss” has already been sold
to Lion 0il in nine markets in
the South and to Brown & Haley
Candy in Los Anpgeles, San Fran-
cisco, Seattle and Boise, Idaho.

Station deals were made in In-
dianapolis, Miami, Denver, Knox-
ville and Duluth, Minn.

Toni Favors
Cummings
Film Series

NEW YOREK, Aupg. 14 — Top
execs of the Toni division of Gil-
lette are coming to town early
next week for huddles with the
biggest brass at NBC-TV about
Toni's Saturday night programing
problem. With Seplember 18 the
tee-off date for Toni's new series
in the 8:30-9 p.m. Saturday slot,
the sponsor as yet has not de-
cided upon a show, and the next
few days are seen certain to bring
a decision.

Believed having the Inside
track at this moment is the new
Robert Cummings vidfilm series
being sold by MCA-TV. The
show is a situation comedy —
which is what Toni has been
seeking for its time slot—f{ollow-
ing the new Mickey Rooney com-
edy series. Toni execs also think
this type of show will appeal to
the voung females, who constitvte
the major clientele for their
products.

Cummings, who starred in the
"My Hero" network film series,
which now is being sold in re-run
via syndication by Official Films,
is understood to have an agree-
ment with George Burns' McCad-
den Corporation for co-produc-
tion. The new Burns organization
plans to physically produce sev-
eral new wvidfilm series, and the
Cummings opus, if it works out,
may be one of these. Toni is un-
derstood to be willing to kick off
the time slot with some other
stanza it owns pending delivery
of the films of the new series.

Heatter May Star
In ‘People’ Film

NEW YORK, Aug. 14.—Gabriel
Heatter this week was reported
set to star in a new TV film series
which will be based on the “"We,
the People" show.

The stanza now is the %mpeﬂ"r
of the General Teleradio Film di-
vision, which acquired it from
Phillips H. Lord.

Billboard
The Amusemenl Indusiry’s Leading Newsweokly

Founded 15894 by W. H. Donaldson

Publishers

Rager 5. Littleford |Jr.
Willism D. Littlaford

EW. Evirnd ,.occsnannrans Pres. & Treas.
K. KemnDer ...ccoasansnennasai Vice-Pres.
M.L;Rtu*t'.uun--.--i--lli! "H"lﬂ:l-Pfﬂ.
anl'tﬁl:l' l"l"'|'|l. Gl“ﬁ --F-hhll--l-l--!l---Iml
Editors
R. 5. Littleford |r. .Editor in Chief, New York
Lee Zhito ... .I, .« « Indoor Editor, New York
Herb Datten ...... Outdoor Editor, Chicago

G. R, Schreiber. Coin Machine Editer, Chicage
Win, |. Sachs. .Exec. Mews Editer, Cincinnati
Paul Ackerman . .Asy'te Indoor Editor, M. Y.
Robt. Dietmaler, Ass'te CoinMach, Editor,Chi
BEH #11!! ow e !chl.' w..lhiﬂﬂ*ﬁﬂ Emm

Managers and Divisions

E.W.Evard ....... Main Office, Cincinnati
K. Kemper ..... Indoar Division, Mew York
M. L. Hw!tr --------- R
- Dutdoor-Cain Machine Division, Chicage
Offices
Cincinnatl 22, 2160 Patterson 5t
E EVans

Phone: DUnbar 6450
New York 35, 1564 Brosdway
wW. D Littleford
Phone: PLaza 7-2800 "
Chicago 1, 188 W. Mandalph St
Maynard L. Reuler
‘Fhone: CEniral 87681

Hollywood 28, 6000 Sunset Bivd.
Sam Abbott

m
Phone: HOllpwood 55831

Bt. Louls 1, 3% Arcade Building
Frank B. Joerling
Phone: CHestnut 1-0440

Washington 5, 1426 C St., N. W,
News Bureau, Ben Atlas
FPhone: MNAtlonal 84749

Advertising Managers

Dutdsor-Mearchandize

$rwademarsssss st . LATsERS, Cinclnnat
Irdoor

........... Dan Colling, New York
Cairn Maching ....... Hilmer Stark, Chicaga

Circulation Department

B. A, Brums . ...c.uesesassas.Jdoincinnabi
Main Advertising amd Circulation Offices
2160 Patterson 5t., Cincinnati 22, Ohio

Subseription rates pavahle in advanes. One

sear, 310 In U.S. A, and Canada. All foreign

countries; $20, Subscribers, when requesiing
change of address, should give old as well an

i new address. Fube E

................

lished weckly, Enfered
a5 second class malter
June 4, 18597, al Post

Offiee, Cincinnatl,

Ohlo, under act of
Mareh 3. 1879, Capyright 188 by The
Elllboard Publishing Company. The Rill-

board aise publishes Tide, the forinighily
magarine &f sales and adverlising Urends,

o .'-':.-ar. ‘H.!-‘:Il. nnl:’l Vend, the monihiy
magnzine of sulomatic mers

chandising; one year, §4. '@" 19
Veol, 66 Ma. 34



www.americanradiohistory.com

—I AUGUST 21, 1954

THE BILLBOARD

-

TV Fi

‘TIME OUT" 15T
IN COMPETITION

WASHINGTON, Aug. 14—
A U. 8. television film has
walked off with first honors
in the TV film competition at
the International Film Fes-
tival in Venice, Italy, the 1. S,
Information Agency reported
this week. The winning
film, “A Time Out for War,”
produced by Sanders Brothers
Productions, was one of 02
U. S. entries in the {ilm fes-
tival,

Other U. S, prize enlries in-
cluded “Christopher Crumpet.”
produced by United Produc-
tions of America, first prize
in the cartoon group; “How
to Make a Mask,” made by
Rubv Niebauer, second prize
in the educational group; and
“4 jz for Atom” produced
by the Federal Electric Com-
pany, second prize in the

Morgan and
Solow tfo Film
'Playhouse’

1st Anthology of
Published Works

By Name Authors

HOLLYWOOD, Aug. 14.—Pro-
ducers Eugene Solow and Brew-
ster Morgan this week completed
negotiations to film *“Authors’
Plavhouse," starting August 30 at
GColdwyn Studios. Series is the
first anthology telellm series {natl
w:ll use material recruited entive-
ly from published works of noted
Americal: authors.

The initial block of 13 half-hour

films will comprise works of
Lloyd C. Douglas, Joseph Herpge-
sheimer, Ben Ames Williams,
Galdys Hasty Carroll, Ring Lard-
ner, Christopher La Targe and
Paul Horgan. They wil. be pro-
duced at the rate of two per weexg,
allowing for three days of re-
hearsal and three davs aclual film-
ing on each.

First two films to roll will be
Hergesheimer's “The Old Flame,”
scripted by Allan Scott, and Ring
Lardner's “A Frame-1p,” scripted
by John Lardner. The former
will be directed by Peter Godlrey,

who is under a multiple picture!

contract to “Authors’ Playhouse”
Nicolai Remisoff will handle pro-
duction design for the entire
series.

United Television Programs will
handle syndication in the event a
national sale is unsuccessful, it
was revealed,

Wolper Heads
Coast Sales
For Flamingo

NEW YORK, Aug. 14. — Fla-
minge Films has transferred
David Wolper to its Hollywood
office to head up West Coast
zales. This puts Waolper back in
his old baliwick, since for several
vears he managed West Coast
sales for Motien Pictures for
Television.

Meanwhile, Flamingo has
added four more salesmen in the
past two weeks. All the new men
are from outside the TV film in-
dustry. Ken Israel, formerly a
receiver salesman, is now cover-
ing Michigan and Ohio. Skip
Irwin, a former disk jockey, is
working out of the St. Louis of-
fice, Stearns Ellis, a former time
salesman, is covering Baltimore
and Washington, and Julian Lud-
wig is assisting Wolper in cover-
age of the West Coast.

Flamingo now has a total of 13
salesmen.

Phillips Signs Up
4th Football Year

SAN FRANCISCO, Aug. 14—
Phillips Petroleum has signed for
multi-market sponsorship of the
half hour college football films

roduced by Sportsvision, Ine,

ere for the fourth successive

yvear. The contract calls for ex-
clusive weekly production for 13
weeks of Big Seven and Big Ten
conference pgames s..rling Sep-
tember 18 and 25 respectively.
The deal iz for 27 markets.
Drees does the narration.

Jackl

seience category. All films en-
fered in the festival were se-
lected by the Film Council

of America.

‘Monte Carlo’
Show Folds

NEW YJRK. Aug 14 — The
plans for the Eurcpean produc-
tion of a half-hour anthology, ten-
tatively titied “Monte Carlo,”
were reported to have fallen thru
this week. This was the show for
| which Flamingo Films, the dis-
tributor, had invited ad agencies
to submil scripts. It was to have
been produced by Tony Bartley
in association with Marty Poll
and Ed Gruskin (Intercontinental
TV).

said to have been that the Euro-
pean interests that were Lo have
backed the show bowed outl.

The reascn for the collapse was |

By SAM CHASE

NEW YOREK, Aug. 14.—With
open evening time slots becoming
increasingly difficult to find 1n
most good television markets, it
was only a question of time be-
fore the TV film industry turned
its sights on the lush, open day-
time hours on video stations.
CBS-TV Film Sales this week
was cranking ug for a full-speed
drive in this direction, despite
caution  signals which indicate
that stripped-down budgets per-
mit only economy price tags on
the film.

CES Film chief Leslie Harris
zaid that his firm believed it had !
at least part of the programing
answers in some shows now be-
ing prepared. The budget prob-
lem, he thought was licked now,
with stanzas to be shot at roughly
half the cost of an evening series
of comparable length. Az a re-
sult, Harris now is readving pi-
lots on several series which will
be offered for sale based upon,
stations’ daytime card rates.
Altho other distributors have de-|
veloped properties for daytime’
zale, none has gone into the field
as extensively as CBS Film,:
which has at least five such’
shows in the works.

One of the basic problems con-
fronting the TV film industry in
considering any heavy attack on
the davtime schedules has been
the knowledge that almost all lo-
cal video stations have developed
simple, inexpensive live stanzas
| for those time slots. These airers
| generally utilize local personali-|
ties whom the stations have built

CBS FILM TUNES VEHICLES
FOR JUMP ON DAY FIELD

Number of Low-Budget Series Now
Being Readied for Matinee Market

into promotable names, at least
partly comparable with disk jock-
evs in local radio. To supplant
| this programing, filmsters must
‘come up with names at least

sequally promotable at costs little

| if any higher than local live pro-
| ductions.
Others Will Follow

| With CBS Film taking dead
| aim at this problem, it is deemed
i likely that other film firms which
' have been debating entry into the
| davtime arena will be forced into
. move was prompted largely by
| requests from stations for serv-
| ice-tvpe shows at low budgets.

Perhaps the most elaborate of
the new shows will be a 30-min-
ute omnibus stanza which may
most easily be compared with
“Home,” which is aired live by
NBC-TV. The series will utilize
well-known authorities on vari-
ous facetz of home-making who
are writing syndicated columns for
Bell Features Syndicate. These
include Angelo Patri, child psy-
chology expert; etiguette author-
ity Emily Post; and travel, food
and lodging author Duncan Hines,
Despite the prevalence of names
auch as these, Harris said the se-
riezs could be brought in al a cost
commensurate with daytime
needs. A pilot is definitely being

' skedded for the near future.

A piloet film in color already

' has been shot on the “How to for
"You,” 15-minute how-to-do-1t se-

ries, with production on succesd-
ing editions expected to begin
shortly. )

A stamp collecting program
slanted for daytime viewing

NEW YORK, Aup. 14, — The
| NBC Film Division this week be-
{ came the first distributor to place
eight different TV film series in
100 markets or over each., This
flashy sales record was racked up

No Slackening
In Pace at CS

tinued telefilm production at Cali-
fornia Studios was assured here
this week with announcement
that the new “Maxyor of the Town”
series, Thomas DMitchell starrer,
would go before the cameras
Monday (16), adding to Ziv Pro-
ductions' current heavy shooting
slate.

| Next week's filming of “Maryer"”
by producers John Rawlins and
| Marshall Grant in association with
Gross-<rasne will signal the
stepped-up activity following 3
brief summer lavoff during which
studio space was rearranged and
various offices enlarged. The space
problem, however, will be greatly
alleviated at California Studios if
a deal, currently in the exploratory
stage, is consummated in which
the lot would be enlarged by con-
verting an adjacent ice skating
i rink into a sound stage.

ABC Sales Syndicate
Launching Major Drive

NEW YOREK, Augi'. 14, — In
preparation for the launching of
a major sales drive on two new
grupErti«Es this fall, ABC Film

yndication's entlire national staff
will meet in New York for three
days starting August 25.

The firm recently signed '""Pass-
port to Danger,” currently being
produced by Hal Roach Jr., and
“Mandrake the Magician,” now
being shot in Bermuda by John
Allen and Bob Mann. A third
new property, which would be
produced by Victor Stoleff, ig still
in the negotiation stage. It re-
volves around the activities of
the Canadian Mounted Police,

The producers of the first two

new properties, plus Cesar Ro-

mero, star of "Passpoit to Dan-

ger,” are expected to atiend part
of the three-day session, which
will be held at the Paramount
Theater Building here,

A progress report on the firm,
which was formed about a year
ago, will be presented by Pres-
ident George Shupert and Sales
Vice-President Don Kearney. Ad-
vertising, promotion and mer-
chandising plans on the new
| properties will also be revealed.

Part of the sales session will be
devoted to the {firm's current
properties, “Racket Squad,” "The
Playhouse”
“Kaleidoscope.” The addition of
two new salesmen, who will at-
tend the meeting, is expected to
il:.ve: announced next week.

HOLLYWOOD, Aug. 14—Con- |

and John Kieran's

| with the pacting of “Inner Sanc- |
|tum" in its 100th market. ; |
| The other seven NBC Film
'shows over the century mark,
and the number of markets they
have hit to date, include “Dan-
perous Assignment,” 171; “Badge
714, 166; the hour-long "Hopa-|
long Cassidy"” films, 148; “Para;
gon Playhouse,” 134; “Captured,

'118; “Victory at Sea,” 111, aru:ll

,'the half-hour “Hopalong Cassi-
' dy” series filmed for TV, 106.

Carl M. Stanton, NBC veepee
'in charge of the Film Division,
|said, “In sharp contrast to the
| current wave of price-cutiing and
| short-term deals which threaten
| the foundations of the film syndi- |
| cation business, this reeord sub- |
stantiates our original premise
that advertisers and stations pay
for wvalue received: top guality

| programs distributed by an es- ¢

tablished syndicator whe also
provides the many Services re-
quired to build local audiences
|and produce gales.” ) |
| Stanton added that “such a
| sales record, predicated as it 1s on

RAY BOLGER

To Spear
Cosmetic
Promotion

NEW YORK, Aug. 14, — In an
effort to combat the first sales
|slump the cosmetics industry
| has experienced in 25 vears, Lehn |
| and Fink is getting set to launch
'a major szales promotion drive |
around Ray Bolger, whose show
the cosmetics firm is sponsoring
on ABC-TV starting September |
1T,
| More than 10,000 dealer display
units, featuring Bolger and pic-
turing some Lehn and Fink prod-
ucts, will be distributed to re-
tailers thruout the country. Ad-|
| ditionally, $100,000 in prizes will
| be awarded by Lehn and Fink to
its most successful salesmen, dis-
tributors and retailers as part of
the sales drive. |

The firm has shot a fiUE—minpiel
sales promotion film, featuring
Ray Bolger and the president of |
Lehn and Fink, Edward J. Plaut. |
It will be shown extensively to
the company’s sales employees!
and distributors, ,

\\\\\\\\\\ oo

NBC Film Tallies Over 100
Markets With Eight Series

sound business practices, will
provide the kind of revenue
which alone can assure the con-
tinued production of outstanding
syndicated programs.”

CBS Newsfilm
In Up Trend

NEW YORK, Aug. 14.—Sales
of CBS Newsfilm have shown a
sharp upward trend during the
past two weeks, with a number
of key outleis in major marketis

'5ignin§ for the news service syn-

dicated by CBS Film Sales. Leslie
Harris, head of CBS Film, expects
to have the show set on better
than 50 outlets by the end of this
vear, and is setting 100 outlets as
is goal during the upcoming sales
season.

Latest to ink for the service was
WREN-TV, Buffaio. Expected to
be closed in the coming week are
at least six more markets, includ-
ing York, Pa.

‘early action, Harris said that his’

now being ronsidered, after ={a-
tion requests for such a series
Similarly, & pilot will go befores
the cameras soon on a 30-minute
relgious film utilizing puppets to
dramatize stories from the Bible,
This is regarded as a specialized
film which stations can use in
opening their Sunday morning
program schedules,

Finally, that staple of daytime
programing, the soap opera, will
not be neglected, according to
Harris. CBS Film has had in
' preparation a serial titled “Al-
' ways My Love,” which is nearing
| the conclusion of its preliminary
stages prior to shooting of a pilot.
Harris professes great confidence
in the salability of this series,

Indications are that CBS Film
hopes to stake out a secure place
for itself in the dayvtime syvndica-
tion field by getting a jump on
the competition. It also appears
to be specializing in service and
specialty series. When its films
are placed in the hands of iis
salesmen, it will mark the begin-
ning of a sales race which is ex-
pected to become just as heated
as that which has been going on
for the evening time period.

Transfilm Up
50% in Year
On Animation

NEW YORK, Aug. 14 —Trans-

io | film, Inc., has been hypoing ils
‘animation depariment over

the
r'ﬁast two months and meanwhile
{ has experienced a tremendous
| hoost in total business, Accord-
ing to exec veepee Walter Lowen-
dahl, Transfilm production so far
this year is more than 30 per cent
ahead of the same period last
yvear.

In the animation department,
16 artists have been added to the
staff, bringing the total anima-
tion force to 30 men. Further,
Transfilm recently installed a
new custom-built animation
stand. The machine, which
weighs a ton and a half, cost
£30,000.

The department also has been
developing new animation effects.
A new Betty Crocker Angel Food
Mix commercial uses animated
needlepoint. And a new commer-
cial for the same advertiser’s In-
stant Fudge Mix is using abstract
vizuals with a musical typewriter
' on the sound track, _
| Abe Liss, formerly of United
| Productions of America, has been
named Transfilm’s animation di-
rector, and Les Goldman, for-
merly of Academy Pictures, 1s
serving as production manager.

Telecine Changes Name

CHICAGO, Aug. 14—Byron L.
Friend, president of Telecine Re-
cording Studios, Inc., Park Ridge,
111., has announced thal the cor-
| porate name of the firm has been
Ichanged to Telecine Film Studio,
| Inc.

M-I's Prod
Sked Gets

HOLLYWOOD, Aug. 14. — A
stepped-up production program
for entertainment telef:lm was re-
vealed here thiz week by Mer-
cury-International Pictures, Inc.,
toppers Virgil E. Ellsworth anhd
David Monahan, Firm, which al-
ready is producing the Tim Me-
Coy series, next weck Dbegins
shooting the first of an initial
six half-hour musicals and has
tabbed August 16 as the start of

| the new Margaret Whiting show.

Monahan will direct the Whit-
ing series of 39 episodes which
Bernard Tabkin and William Loeb
are producing. Current plans call
for the Page Cavanaugh Trio to
back the singer, at least in the
mnitial segs.

Second musical series Mercury-

International has in the works is'

a Phil Moody-Pony Sherill song
writing team package to be titled
“Tin Pan E;alﬂ:." This will be a
musical situation comedy, utiliz-
ing original music specificully

uction

the Gun

composed by the duo for the
SEriEFS and ig which Miss Sherill
'will play the lead role, -
Elisworth revealed here inis
week that 28 guarter-hour Tim
McCoy films ha% been completed
for Motion Pictures for Television
distribution. Another assignment
of M-I will be the filming of ihe
annual Bendix Air Races in Chi-
cago. Firm recently completed the
physical production of the theatri-
cal picture, “Fresh From Paris”
for Ohio Productions, most of the
footage of which was filmed in
Frank Sennes' Moulin Rouge
Cafe here. .
M-I also is currenily stepping
up its commercial teleflilm pro-
duction for a growing list of
clients, including top national ad-
vertisers. On this score, as a
marketing service to its ciients,
Ellsworth revealed that all spots
are shot in black and white, then
reshot in color. Color prints zre
made available, at no cost, lo the
sponsor and agencies ln 3amm.

I
\
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EDGAR J. “M:K., .|I'., Vice President,
RED TOP BREWING CO.

“We, and our local distributor, are
more than pleased with the way sales
of Red Top Beer are going in Lima,
Ohio, as a result of our sponsorship
there of CAPTURED. Both of us are
also pleased with trade and consumer
reaction to DANGEROUS ASSIGN.
MENT in Columbus, where sales are

booming.”
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.. THE BILLBOARD

EARLE CABELL, President,
CABELL'S, INC., Dallas, Texas

“We have been in the dairy business
in North and East Texas since 1932.
Last year we went in pretty strongly
for television, with BAI\FGER{}UE
ASSIGNMENT on WFAA-TV. The
results have had a great deal to do
with our setting new sales records,
the biggest year in our history, The
show has continuously built steady
viewing audiences even during ‘second
run’ and ‘third run’ showings.”

BRIAN DONLEVY in DANGEROUS ASSIGNMENT

Partners in Profits

ROBERT BUCKLER, Acct. Executive,
WALTER ). KLEIN ADY. AGENCY, Charlette, N. C.

“A "Thank You’ is certainly in order
after your survey of results obtained
using INNER SANCTUM in Green-
ville, 5. C. for Bunker Hill Canned
Beef. Our client’s brokers report sales
have jumped as high as 300% since
we put this product on television.
INNER SANCTUM is steadily making
a strong bid for the number one film
rating on the station. Best proof of its
success is the fact that our client also
has ordered this show in Charleston,”

INNER SANCTUM

Back of TV’s Top Syn-dicatéd Stars
Are America’s Smurl'e_st Advertisers

www americanradiohistorv com
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RICHARD BRONNENBERG, Gen. Mgr.,
STANDT'S, Muncie, Ind.

“As a retail jewelry outlet, we must
have the very best in television enter-
tainment. A show must appeal to both
pocketbooks in the family. Such a
show we found in BADGE 714, star-
ring Jack Webb. We feel that as a
sales medium, this show is the best in
television today.”

==
JACK WEBB in BADGE 714

VICTOR SEYDEL, Director Radio and TV,
ANDERSON & CAIRNS, INC., ADV., N. Y.

“When a television program accom-
plishes the twofold aim of reaching
a large audience and associating the
sponsor with an outstanding public
service program—it's a great buy,
That’s why we are happy with VIC-

TORY AT SEA forThom McAn Shoes.

Ratings in our six major markets are
high and growing, including New
York’s 16.1 at 7 PM Tues. Both we and
our client are pleased with the results.”

SID GRAYSON, General Manager,
KMID-TV, Midland, Texas

“I am only too happy to endorse the
excellent NBC FILM DIVISION pro-
grams . . . contracted for before the
station started telecasting. From
previous experience 1 knew that I
could .actually build certain nights
around these strong programs.
BADGE 714, HOPALONG CASSIDY,
DANGEROUS ASSIGNMENT,NEWS
REVIEW, CAPTURED, VICTORY
AT SEA, and INNER SANCTUM
were all carefully programmed at key
times, and other strong programs
built around these pivots.”

HOPALONG CASSIDY

Ratings measure a program’s popularity. But even more important than

popularity is the program’s effectiveness as a sales vehicle.

How effective are NBC FILM DIVISION programs in selling their sponsor’s

%

producis? The best way to find out is to ““Ask the men who have bought them.”

NBC FILM DIVISION

SERVING ALL SPONSORS...SERVING ALL STATIONS
30 Rockefeller Plaza, Mew York 20, M. Y. © Merchandise Morl, Chicoge, 11l. ® Sunset & Vine Sts., Hollywood, Calil,

tn Canoda: RCA Victor, 225 Mutual Streef, Toronto @ 1551 Bishop Sireet, Montreol

www americanradiohistorv com C
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TOPS
BILLBOARD'S

2nd ANNUAL
T.V. FILM AWARDS

(WESTERN NON-NETWORK DIVISION)

GUY

MADISON”

" ANDY
DEVINE

NOW IN 4th CONSECUTIVE YEAR OF
T.V. SPONSORSHIP BY KELLOGG *

* (Thru LEO BURNETT AGENCY)

PRODUCED BY

WM. F. BROIDY
PRODUCTIONS, INC.

5539 SUNSET BLVD., HOLLYWOOD 28, CALIF.
HOllywood 3-6844
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[ |

KRASNE ON SYNDICATED TV

Calls It Vehicle by Which
Star Can Get Piece of Biz

B+ ED VYVELARDE

HOLLYWOOD, Aug. 14 —Im-
portance of syndicated TV as a
vehicle enabling a star to secure
stock ownership of a business was
stressed here this week by Philip
N. Krasne, president of United
Television programs, who ex-
plained that banking interests
now have sufficient experience to
realize syndicated TV is a sound
investment.

“The record of syndication of

uality shows has been such that
the banks now are realizing the
soundness of such ventures”
Krasne said. "A pattern now
exists where an independent TV
operation, properly established
with a sound property and a star,
can go to the banks and borrow
money based on the distributor’s
guarantee of ultimate grosses.”

Krasne pointed out that the
most convincing factor to the
banks has been in the cases where
the distributor makes a firm con-
tract with a station for 52 weeks.

"This kind of deal,” Krasne
said, “"has become almost an ac-
count receivable in the eyes of
the bank, because experience has
proved that such contracts are
virtually 100 per cent collectable.
Even tho the station buys the

show for 52 weeks, it sometimes
sells to a sponsor for only 13 or
26 weeks, And even if for some
reason the sponsor drops the
show, the bank's position is still
sound, inasmuch as the station
has guaranteed payment on a 52-
week basis."

Az a perfect example of this
gsituation, Krasne referred to the
Louis Hayward wvehicle, "The
Lone Wolf” series, in which Hay-
ward stars and also participates
as a partner in the venture. “The
Lone Wolf" series is being made
by the Lone Wolf West Corpo-
ration in which Hayward is a sub-
stantial stockholder and in which
Hayward has a substantial invest-
ment, 1n association with Gross-
Krasne, Ine.

Krasne pointed out that this
corporation, based upon distri-
bution undertakings by UTP, ob-
tained a commitment from the
Chemical Bank & Trust Company
of between $750,000 and $1,000,000
for production, the balance of the
cost to be supplied by Hayward
and Gross-Krasne. Donald Hyde,
who entered the wventure with
Hayward, is serving as producer
of the series.

_ "Before this company drew on
its bank loan for the second 13

RASH OF POLICEMEN

4 Firms Align Series

From New

NEW YORK, Aug. 14. — Per-
haps the success of “"Dragnet” in
its use of the files of the Los An-
geles Police Department is re-
sponsible, but a rash of film pro-
duction is in the works on several
similar series based upon New
York police records,.

At least four, in one way or
another, are using cases In which

the local constabulary partiei-

pated, but thus far there 15 no
clear record of any petting the
out and out blessing of the police
department encompassing exclu-
sive access to all department files.

One series, with the pilot al-
ready shot and now in the edltmﬁ
stage, 15 titled "“Headquarters,
and features Jay Jostyn in the
lead role, This show is based on
cases from the files which in-
volved retired detective George

L. O'Connor, who secured author- |

1ization of the force to have the
cases dramatized.

The show is being produced by
Headguarters uctions, Ine,
with full-scale production sched-
uled to begin within a month.

Governor Sells

New Cafalog fo
Eight, Nears 18

NEW YOREK, Aug. 14 —Gov-
ernor TV Attractions has closed
eight sales and is on the verge of
another 10 on its newly drawn-up
catalog of 50 features and nu-
merous comedy shorts, The pack-
ape includes the eight Bulldog
Drummond pictures produced by
Paramount, which will put the
late John han*yrnure on TV for
the first time. It also includes
the four Topper movies and an-
other 12 well-known titles, such
as “Of Mice and Men,"” “One Mil-
lion B. C." and “There Goes My
Heart,” which were previously
distributed by Unity Television.

Unity has these wvarious films
on contract from Moe Kerman
whose son, Arthur Kerman, is head
of Governor,

The stations which have signed
for all or part of the Governor
catalog are WCBS-TV, New
York, WPTZ, Philadelphia;
WNBE, Cleveland; KING-TV,

Seattle; EKCSJ, Pueblo, Colo.;
WKNB, New Britain, Conn.;
ENOW-TV, Bellingham, Wash.,
and KXJB and KCJIB, Valley

City and Minot, N. D.

The Governor catalog now in-
cludes over 50 Laurel and Hardy
shorts and 80 Charley Chase
shorls.

York Files

Another series which has been
talked about for some time is that
which Theodore Granik was re-
ported to be planning for NBC.
Granik, an intimate of many top
pphtu:us, was sald to have the in-
side track in obtaining the widest

ossible use of New York police
iles, but thus far no film series
has materialized.

Another producer who has been
seeking official sanction for over
a year is John Matthews, who,
with the backing of some influen-
tial individuals, has been prepar-
ing a film series. Amon tﬁuse
being considered for the lead is
Lawrence Tierney, who once
plaved the lead In the feature
film, “Dillinger." Tierney is also
reported the top choice for the
lead in “Concrete Jungle,” a pro-
ected series by Ray Gordon's

ivet Productions.

The fourth series planned
around local police files 13 Rich-
ard Saunders’ “Seven Against
Crime,” based upon the team-
work required by various scien-
tific experts within the depart-
ment in the solution of ecrimes.
Saunders has the approval and
authorization to utilize cases of
this type.

~ The result of all this activity
is that there may be a good many
series having access to local po-
lice files, but it now seems un-
likely that there will be any one
“official” program. -

‘Omnibus’ Films Offered

NEW YORK, Aug. 14.—Trans-
film, Inc, is peddling four films
that it originally produced for the
Ford Foundation’s *“Omnibus”
show. The films are “The Wil-
liam Faulkner Story,” “The Ray-
mond Loewy Story,” “The Phil-
lipe Halsman Story” and “Tug-
boat.” They average 13 minutes
running time.

pictures of the series,” Krasne
said, “UTP already had contract
in existence to cover the total
bank loan. When the production
unit called on the bank for the
third 13 pictures, the bank in ef-
feql was only facturi:nﬁ already
existing firm contracts.

The “Lone Wolf" series, Krasne
said, now has been sold in nearly
100 markets and it is “just in the
prime of its distribution.”

UTP Triggers
Expansion Via
Branch Offices

HOLLYWOOD, Aug. 14 —Open-
ing of three new branch offices on
Monday (16) will complete the
first phase of United Television
Programs' expansion program
mapped at the company's July
sales convention here, it was an-
nounced this week by Wynn
Nathan, UTP vice-president—1m"
charge of sales. Cities where op-
erations get under way are Min-
neapolis, Detroit and Batlimore,
which brings to 12 the number
of sales offices, in addition to the-
Hollywood headquarters. '

Nathan announced that George
Carlson would be in charge In
Minneapolis, Tom Fraioli in Bal-
timore and Carl Von Schallern in
Detroit. Vernon Christian, for-"
merly with RKO, was signed this
week for a roving sales assign-
ment in Texas, Nathan also an-
nounced.

The new Minneapolis and De-
troit offices will work under the
supervision of John P. Rohrs,
vice-president and Midwestern
sales manager, while Tom Me-
Manus, Eastern sales manager,
will supervise the Baltimore op-
eration. Christian will work un-
der direction of Ray Wild, South-
west regional sales manager, who
headquarters in Dallas.

UTP's other branches are lo-
cated in New York, Chicago, Pitts- -
burgh, Dallas, St. Louis,

City, New Orleans and San Fran-
cisco.

TV HERO MAKES
BOW IN PERSON -

TORONTO, Aug. 14 —
“Fabian of Scotland Yard"
the TV film series, came in
for an unlooked-for publicity
coup this week when its real-
life hero, Robert Fabian, for-
mer detective superintendent
of Scotland Yard, suddenly
made an appearance here. He
was hmugit in by local au-
thorities to try to solve a case
that has had wvirtually all
Canadian police stumped for
over nine months, It is the
disappearance of 17-year-old
typist Marion MeDow
who was apparently carri
off from her boy friend's car
after he was slugged by an
unidentified assailant.

Fabian has been in London
in retirement for the past

- three years. He is expected
to go directly to the meeting.
of the International Associa-
tion of Police Chiefs in New
Orleans next month after
taking a try at the McDowell
case.

Fortune Features Offering
92 New Dubbed. Italian Pix

NEW YORK, Aug. 14.—In a
move that will bring more first-
run feature films to the TV mar-
ket, Fortune Features, headed by
Jules Weill, will soon start selling
a new batch of 52 English-dubbed
Italian features. They will be of-
fered to stations in packapges of 13
films each.

Ovwver 40 of the Italian pictures,
most of which were produced be-
tween 1950-1953, have already
been selected. It's wunderstood
that prelimina sales efforts
have been launched on the West
CoasLk

Fortune current has the
whole or half of its first batch of
26 dubbed Italian pictures sold in
over 45 U. 5. markets, according
to Murray Kaplan, Fortune's sales
manager. The Canadian Broad-
casting Corporation additionally
has slotted the films on six Cana- .
dian stations and holds an option
to place them on additional CBS
outlets, i .
The 52 new pictures will bring
the total of dubbed Italian fea-.
tures on Fortune's roster up to 78.
The firm is aiming for -a, list of
104 Italian feature properties. .. . "

L
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" THANKS, folks* for voting us “fops” in
BILLBOARD'S annual TV film falent poll!

+*TV STATIONS, ADVERTISERS, AD AGENCIES,
FILM PRODUCERS and DISTRIBUTORS
N,

H\'Il‘llillll"llilli'l#illill'ii.l

-
LIBERACE

Winner of two BILLBOARD awards — Best
non-network musical series of 1954, and
best musical artist of 1954 appearing in a
non-network series.

XX EE R REEERREREREEEERRRRE RN R R B A L 0

L ]

. BETTY WHITE

e  Winner of two BILLBOARD awards — Best

. actress appearing in a non-network film -

. series, regardless of type . . . and best i

¢ actress appearing in a non-network comedy . el
. series. N ﬁﬁ" Y
:--------------lin----|--l¢----t--ll---i;wu*&aﬁ :

THANKS, too, from GUILD. . .

« .. for voting two of our stars “tops” in their respective fields. That's why we're back in produc-
tion again with 39 new LIBERACE shows and 39 new BETTY WHITE films for the 54-55 season.
This means there are 91 LIBERACE and 78 LIFE WITH ELIZABETH episodes now available.

Simply for the record, THE LIBERACE SHOW is now seen in 197 of the nation's TV markets and
LIFE WITH ELIZABETH has just gone over the 100 mark. Incidentally, renewals on both of these
shows have been running better than 98% . .. which we're proud to believe is something of a

record in the television industry.

Soon the TV screcns of America will !iéht up with two new GUILD productions — THE FLORIAN
ZABACH SHOW and THE FRANKIE LAINE SHOW with CONNIE HAINES. These new programs will
mark the TV debut of four great personalities — all of whom we're willing to bet will quickly

win their way to your hearts,

L]

FRANKIE LAINE CONNIE HAINES FLORIAN ZABACH MARY ELLEN TERRY

* THE LIBERACE SHOW . % LIFE WITH ELIZABETH
* THE FLORIAN ZABACH SHOW % JOE PALOOKA

* THE FRANKIE LAINE SHOW ... with CONNIE HAINES

4
P S BRSPS IS NS pet ettt b g T LT L LA R R R Y N R s s .  mnm™mMmm ™m™MmT

produced and : ‘%m_qzu MADISON A‘U’E_.. e NEW ‘i"dH‘H

distributed by AP DAN Ty AP MUrray Hill 8-5365

EXCLUSIVE CANADIAN DISTRIBUTOR: S. W. CALDWELL, LTD., 447 JARVIS STREET, TORONTO, ONT.
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AND HIS ROYAL CANAL

FEATURING 'I'HESE FAMOUS “I.OMBARDO PERSONALITIE

S\ THE '
LOMBARDO
TRIO

?????

5 THE +
LOMBARDO
TWIN
PIANOS

CARMEN LOMBARDO LEBERT LOMBARDO VICTOR LOMBARDO KENNY GARDNER

b = —— A m s = e

Call, wire or. write your nearest M.C.A.-TV office today!

NEW YORK: 598 Madison Avenue DALLAS: 2102 North Akard Street
BEVERLY HILLS: 9370 Santa Monica Blvd. DETROIT: 837 Book Tower

ATLANTA: 515 Glenn Building SAN FRANCISCO: 105 Montgomery Street
BOSTON: 45 Newbury Street SEATTLE: 715 10th North

CHICAGO: 430 North Michigan Avenue ROANOKE: 3110 ‘fﬁrdler Drive, NW
CLEVELAND: 1172 Union Commerce Bldg. NEW ORLEANS: 42 Allard Blvd.
CINCINNATI: 3790 Gardner Avenue SALT LAKE CITY: 727 McClellan Streed

CANADA: 111 Richmond Street, Toronto, Ontarie

www americanradiohistorvy com e ——ee
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_ g
yow Cam Spoat™
_ FIRST RUN

v ) 52 HALF-HOUR FILMS
MADE EXPRESSLY FOR TV

./* A TOP TV ATTRACTION FOR LOCAL OR REGIONAL SPONSORSHIP!

On the air and in person, Guy Lombarde is America’s

Number 1 musical favorite. Sponsored live this past

. 3 season by Lincoln Mercury, the Guy Lombardo Show outrated

its nearest competitor by an average 39 % .*

And this in a tough 7-station market! Now, you too
can cash in on a ready-made Lombardo following
from coast to coast with 52 new first-run half hour

films of “The Sweetest Music This Side of Heaven."

EXTRA ADDED
ATTRACTION!

America’s Foremost
Vocalists

Each week a glamorous
name recording star will
make a guest appearance
on the Guy Lombardo
Show giving your spons
sorship an even greater
sales impact,

*ARB, April, May, June 1954

WWW americanradiohistorycom
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THE BILLBOARD SCOREBOARD

All Non-Network TV Film Series
and Competition, and Their
Multi-Gity ARB Ratings

This chart 18 onc part of a lour-week
rating study in which all pertinent dats
is given for every aon-network TV film
scrics currently being shown In markets

surveved
Bureau

a differem group of cities; thus, over
a four-week span. all cities are covered
which were surveyed by ARB in i
latest marksl studies. Where & city also
was covered by ARB o the previoos
the iam ratng of each film
geries also is shown

Within each market shown below,
programs are listed under three scparate

month,

pertods lor TV [im. Listing of flma
ia by rank order, according to rating,
pader each of these time subdivisions.

All (ilms shown are sold on @ syndi-
cated basis onless they are designated
by a dagger ("), In which case they are
anationally spot booked. Stations, when
designated by an asterisk (*), are UHP
outlets,

The highest raied opposition program
w shown along with each film series
listed, and ARB ratimgs are given for
programs competing with the wp 10
film series in each market

For further inlormation on sudicnce

by the American Research
Each week this chart covemn

subdivisions of broadcast time: The gsire and breakdown, please consult
prime evening houors, daytime hours on American Research Bureazun, Naotional
weekdays and daytime hoors on Sator- Press Building, Washington 4. 551
days: and Sundays. This is to highlight Fifth Avenue, MNew York, or P O
the developing wse of marginal time Box 6934, Los Angeles 2L

Jelr  Previows

ARE Month's Sets

Rating Rating Title;, Trype and Distribulor Station—Day—Time in Use
DETRQIT --llIl‘*I-lili-ill-llllllllll--ra ETATIDHE

7 p.m. to Sign-Of—Monday Thru Sunday

11.3.. 5.2
$7.. TA.
5.5, 6l
9.2..10.4.
3.7.. L&
1.6.. 2.8,
Sign-On
74.. 51
53.. 38,
&T.. 57,
Lé.. 21..

TRt Carson—West.—Coca-Cola Co. ......

s WIBK—T, 6:00-6:3 ... .166
Top Opp. & Rating: Time for Music; News....

Wild Bill Hickok—West.—Flamingo Films. WXYZ=M, 5:30-6:00 .....17.1
Top Opp. & Rating: Adventure Patrol,.,, —

Gene Autry—West.—CBS Film.............. WIBE—M, 6:00-6:30 .....11.1
Top Opp. & Rating: Detroli Deadline; Mews,.,, —

.Superrman—Ady.—Flamingo Film ........... WXYZ—W, 5:30-6:00 ... .14.7
Top Opp. & Bating: Adventure Patrol.... —

Tales of Hans Christlan Andersen
Child.—Interstate TY ..........c¢covveveee.. WIBK=<Th, #:00-6:20 .... 6.1
Top Opp. & Rating: Time for Music; News.... —

Terry and the Pirates—Ady.—DiTicial Films, , WXYZ—Th, 5:M-6:00 ... 51
Top Opp. & Rating: Adventure Patrol.... —

to 7 p.m.—Satlurday and Sunday

.Cowboy G-Men—West.- -Flamingo Films...... WIBK—5, 12:08-1:80 ..., 9.0
Top Opp. & Rating: Ed McKenzie.... —

.t Johnny Jupiter—Child.—Hawley and Hoops. . WWJI—5u, 12:00-12:3 ... 12.6

Top Opp. & Rating: Jungle Story.... —
Terry and the Pirates—Adv.—Official Flims. . WXY7—Su, 11:00-11:30 .. 14.7
Top Opp. & Rating: Adventure Ho....

tAdventures of Bliokey—

NOW, muré than ever...QUALITY COUNTS

|
FOR YOUR SCREENINGS

"SHOWPLACE OF THE EAST”

!
L

in the
East...

The superior

QUALITY CONTROL consistently mainiained
by MOVIELAB on all film processing essignments has earned
it the jealouvsly-guarded reputation of being the “QUALITY
LABORATORY" in the east. '

More producers, cameramen and technicians throughout
the east put their trust inte Movielab’s “KNOW-HOW" and
“personalized service” than any other.

Get to know Movielab—for this is the standard by which
all film processing is judged.

K SERVICES

c\oc

o

ROUND e

Negative Developing

i L e

=)

Ultra Yieolat and Flash Patch Printing
Quality Control

16 mm and 35 mm Release Printing

- Tile Department

45 Cutting ond Editing Rooms

Firs! Print Department

s Three Channel interlock projection
« 16 mm, 172 mm & 35 mm tape
* 16 mm & 35 mm interlock projection

MOVIELAB FILM LABORATORIES, INC.

619 West 54th Street, New York 19, N. Y.

AMRTA
.{_1;-;' |

-
L L]

JUdson 6-0360

Station Reps 0K
Network Part
In TV Ad Org

~ Television Bureau
Of Advertising Now
Has Clear Sailing

NEW YORK, A 14, — The
Station Representatives Associa-
tion, which up to the last minute
stoutly opposed the formation of
a TV advertising bureau in which
the networks would have active
membership, has now given its
full blessings to the new Tele-
vision Bureau of Advertising,
which has been blueprinted ex-
actly along *hose lines.

The point that reconciled SRA
to TBA is that the latter organiza-
tion will have separate depart-
ments for the promotion of spot,
local and network sales. Tom
Flanagan, SRA's managing direc-
tor, said that the fact that an all-
imaGirstry bureau has a separate
department for national spois is a

reat triumph for the stations.
n effect, he said, the spot sales
manager may well worl in direct
competition with the network
manager. This is not the case
in radio's Broadcast Advertising
Pureau. In radio, the SRA-backed
Crusade for Spot Radio is carry-
inlg the ball for national spot
sales,

SRA retent'l{nput up a valiant
fight to get ternational Har-
vester to go spot on the “Halls of
Ivy"” series, which it bought from
Television Programs of America.
CBS-TV was finally able to get
Harvester to ride the toughly
competitive 8:30-9 p.m. Tuesday
slot because the network was ahle
to snare an alternate-week spon-
cor, Nabiseco, -
SRA Functions

Flanagan believes that if TBA
as now outlined had been oper-
ative at this time there would
have been a far better chance of
E:tting Harvester to spol book.

lanagan said that SRA itself has
no proper place in the salez pro-
motion picture. SRA's function is
in standardization problems and
in relations among station reps,
he said.

Flanagan is satisfied that by
backing the formation of the now
al, but defunct Television Adver-
tising Bureau as of last April,
S31A hastened the day that the
industry will have an ad bureau
at all. On its own the National
Association of Radio and TV
Broadcasters might have post-
poned formation of a bureau for
several years more, he said.

With the TBA operating during
the coming season, Flanagan in-
dicated he was confident that
many more film programs would
be sold on a spot basis.

‘Burns, Allen’
For CBS Tint

HOLLYWOOD, Aug. 14.—The
"GEIJI‘EE Burns and Gracie Allen
Show' will be the first of the
weekly filmed comedy programs
seen on the CBS-TV network to
be telecast in ecolor, it waz an-
nounced here this week by Harry
S. Ackerman, vice-president in
charge of network programs, Hol-
Ivywood.

Show set for the colorcast goes
into production next Wednesday
(18) by Burns and Allen's Mec-
Cadden Corporation. Show is]
slated to be aired on the network |
Monday, October 4, as the initial
stanza of the new Burns and Allen
fall series. .

Howco Forms
Distrib Firm

CHARLOTTE, N. C., Aug. 14—
A new TV film distributing com-
Flany has been set up here by

owco Productions. Inc. The
name: National Television Films.

The firm debuts with two 15-
minute series that were handled
by Guild Films until this vear.

e shows are “Lash of the
West,” produced by Ron Ormond,
Howeo's executive producer, and
“Secret Chapter.” NTF iz also ne-
gotiating for 13 first-run West-
erns. J. Francis White is presi-
dent of Howeco and NTF. Scott|

Lett is sales manager.

July Previous

ARE Moath’s
Rating Rating

Li.. 1. .Mad Sq. Garden—Sporis—Winik Films.....,.
8.3,.. 1. Cowhboy G-Men—West,—Flamingo Films, .

Setn
Fite, Fype and Disiributor Stalion—Day—Time in Use

Child.—Amer. Maize Prod. sesssss WAYZ—5, 18:30-10:45 ,,.124%
lTop Opp. & Rating: Abbott and Costello. ...
WXYE—S, &:00-6:3

---------

iens B3
Top Opp. & Rating: Big Piclure. ...

eons WIBE—Su, 2:00-2:30 ....10:9
Top Opp. & Roting: Movie Go-Round, ... =—

7 p.m. to Sign-Off—Monday Thru Sunday

7.
153..
24.7. .
12.6..
I8.9..
18.9..
16.3..
158, .
152..
14.7..
14.2..
12.%..
12.3..
18.2..

2.7.. AD.

.5..
4.,

£%.. L7.
53..
Ll..

31.7..
19.5.
24.3..
25.2..
23.5.
14.8.
5.7..
12.4.
13.7.
11.4,
1.7,
16.5.
1.7,
in4.
6.1.

.Cily Detective—Mys.—MCA-TV

as..
. Janet Dean, R. N.—~Drama—MPTV

. JGreatest Sports Thrills—Sporis—Winlk Films, .

Badge TI4—=Mys—N"" Fillm......00c..
Top Opp. & Rating: Civ Kid.... 7.6

srensrsssnss WIBK—F, 9:30-10:00 ....37.4
Tep Opp. & Rating: Zane Grey Thealer, ., . 10,5

sunes W I=5n, 10:00-10:30 ... .093

1 Led Three Lives—Adv.—Zir TV.......cc0... WIBK=Th, %:38-10:00 ... 481
Top Opp & Rating: Liberace....15.2
Mr. Districi Attorney—Mys.—Ziv TV .......WWI=W, :30-10:00 ,.... 5.7
Top Opp. & Rating: 9lue Ribbon Bouts; Greatest Fights,...18.1
.Racket Squad—Mys.—ABC Film ............WWJI=T, 9:30-10:00 ...... 49.1
Top Opp. & Rating: Mame's the Same....17.9
Famous Playhouse—Drama— MCA-TVY ..... . WXYZ—W, 10:30-11:08 ..22.8
Top Opp. & Rating: Sports; Safety Eye.... 2.9
Foreign [Intrigue—Adv.—Sheldon Revaolds. . . WIBKE—T, E:08-8:30 ...... 45.8
Top Opp, & Raring: Make Room for Daddy....15.5
.The Playbouse—Drama—ABC Film.......... WWI—Su, 10:30-11:00 ....258
Top Opp. & Rating: Place the Face.... 6.8
Liberace—Muslc—Guild Films, ..... vasannen WWI=Th, %:30-18:08 ....48.1
Top Opp. & Rating: | Led Three Lives....24.7
Amos 'n' Andy—Comedy—CHBS Film......... WXYZ—M, 10:08-10:30 ..3112
Top Opp. & Rating: Famous Playhouse, ... 129
JElelry Queen—Mys. TPA ... ....... csnness WIBK—S, %:30-10:00 ... .. 421
Top Opp. & Rating: Private Secretary,... —
.Famous Flayhouse—Drams—MCA-TY _...... WWI=M, 10:00-10:30 ....31.2
Top Opp. & Ratiopg: Amos n° Andyv.... =
JFavorite Story—Drama—FIr TY ..covinrnee . WIBE—T, ®:30-10:00 ....4%9.1
Top Opp. & Rating: Racket Squad.... —
JColonel March—Mys.—{Mficial Films......... Wwil-=-M, :M-10:00 ....39.1]
Top Opp. & Rating: Summer Thepter..., —
Story Theater—Drama—=Eiv TV, ......c0000. WXYZE—W, %00-2:3 ... EL1
Top Opp. & Rating: This Iz Your Life.... —
lsre Kid—West.=Flvr TV. . ... iviirsnce. . WEYTZ=Th, T:00-T:3 ... . 3110
Top Opp. & Rating: Best of Growucho.,.., =—
.. Big Playback—Sports—Screen Gems. .. .00 .. WXYZ=5, 9:00-%:15 .....358
Top Opp. & Rating: That's My Boy.... —
..My Hero—Comedy—O0fficlul Fllms.......... . WXYZ—T, 10:3-11:00 .. .33
Top Opp. & Rating: Motor City Fights., .., —
JTimes Squuare Plavhouse—Drama—Fiv TV... WXYFZ—M, 18:30-11:00 ...21.1
Top Opp. & Railng: Stage 4..,. —
{ Eversharp Theater—Drama—Eversharp Co. . . WIRK—=NM, 18:3:-101:00 .. 21.1

Top Opp. & Rating: Suge 4,...
WXYZ—Th, 10:M-11:00 ..22.8
Fame. ...
WXYZ—5, T:3-5:08 .....3L1

Top Opp. & Rating: Trafllic Court; Hall of

Top Opp. & Rating: Stage Show....

SALT LAKE CITY

2 STATIONS

llllllllllllllllllllll

Sign-On to 7 p.m.—Monday Thru Friday

8.2, —.. Sipermpn—Adv.—Flaminge Films............K50L—=F, S:3-6:8 ....... b8 |
Top Opp. & Rating: Howdy Doody. ... 3.6

158, —. Wild Bill Hickok—West.—Flaminge Fillms.. KS5L—W, 5:30-6:00 ....... 19.4
Top Opp. & Rating: Howdy Doody.... —

14.5.. —. Life of Riley—Comedy—NBC Film, ......... KTVT=Th, 6:38-7:00 . .... 248
Top Opp. & Rating: Annie Ooakley...., —

133.. — Gene Aulry—Wesk.—CBS Fillm. . covvvvevonan. RTVI=T, &:id-6:30 ......0194
Top Opp. & Raving: News, Perry Como.... —

13.8.. —..Rocky Jones, Space Ranger—Ady,—UTP.....K5L—F, &:M-T:M ....... 20,6
Top Opp. & Rating: Sports Review.... —

i9.3,. —..Annie Oakley—West.—CBS Fllm.....o00000. KSL—Th, &:30-7T:00 ......24.8
Top Opp, & Rating: Life of Riley.... =—

Sign-On te 7 p.m.—Saturday and Sunday

10.3., —. . Famous Playhonse—Drama—MCA-TV ..., .. KSL—5u, 6:3-T:00 .. ... x4

Top Opp. & Rating: Television Plavhouwse. ...

7 p.m. to Sign-Ofi—Monday Thru Sunday

M5
3.3, .
4.,
26,
230..
il.1..
0. .
... .
19.4..
17.6..
I7.0, .
17.0..
16.4..
16.4..
1Ly,
133
1Ll..
11.5.,
11.5..
3.,
9.,

X0..

.Liberuce—Muslce—Guild Films. .......

.0 Am the Law—Mys—MCA-TV.......

SKTVT—Th, 8:30-%:00 ... .52.1

Top Opp. & Rating: Mr. Districi Attorney... . 17.6
..1 Led Three Lives—Adv.—Z&iy TV...........KTVT=5, %:i0-%:M ,,..... 416
Top Opp. & Rating! Two for the Monev. ... 127
.t Death Valley Days—Wesi.—Pacillc Borax. . . KTVT—M, %:30-10:00 ... 400
Top Opp. & Rating: Godirey™s Talent Scowis.... 106
..Badpe T14—My»s.—NRC Film.......coccue... KTVT=T, ¥230-180:08 _.... 468
Top Opp. & Rating: Racket Squad....210
.. Rockel Squad—Mys5.—ABC Film. ............ K5L=T, %:30-10:00 ......46.8
Top Opp, & Rating: Badge 7i14....11.6
Waterfromf—Ady.—<UTP . ... icssnscsrss: KTVT—Th, 9:00-9:30 ..., b iy 1
Top Opp. & Raring: Hollywood O Beai....16.4
..Boston Blackie—Mys—ZIv TV............... KSL—=W, %:00-9:30 ...... . 403
Top Opp. & Rating: First Run Theater, .. .20.3
..Clsen Kid—Westh.—ZFivy TV, . ... ccicnvnnnnns KSL—F, B:00-8:30 ,.......27.9

Top Opp. & Raring: The Duke.... 7.9

oAmos 'm" Andy—Comedy—CBS Film........KS5L=—5u, 7:00-T:3 .......267

Top Opp. & Rating: Dollar a Second. ... 7.3

«.Mr. D¥sirici Aftorney—Mys—Zlr TV........KS5L—=Th, B:}0-%:08 ,.....5L]

Top ODpp. & Rating: Liberace.... —
. VEversharp Theater—Dvama—Eversharp Co. .. KSL—=5, %:00-9:30 &

Top Opp. & Rating: Janet Dean R. M. .... —

..Favorite Story=—Drama=—=FTly TV.....c.00.0.  KSL—5n, 500-8:30 ...... F1 8 )
Top Opp. & Rating: City Detective. .., =—

,.Janet Dean, B. N.—Drama— MPTY ........ KTVT=M, %:00-%:30 . 234
Top Opp. & Rating: Eversharp Theater.... —

.Haollywood O Beat—Mys.—LUTP.......0::..KS5L—=Th, %:00-%:38 ......37.8
Top Opp. & Rating: Waterfronl, ... —

.. Big Paybuck—Sporis—Screen Gems.......... KSL—F, 10:3-1045 ... 1L2

Top Opp, & Rating: Telenews, ... —

seses RTYT—8u, B:30-9:00 .....
Top Opp. & Rating: You Asked for Ii. ...

.. City  Detective—Myg.—MCA-TV ... .convrunnn ETVT—Su, E:00-5:30 ..... i N |
Top Opp, & Rating: Favorite Story. ... —

.. Hopalong Cassidy—Wesl.—NBC Film........KTVT=—F, 8:3- %:..... .38
Top Opp, & Radng: Our Miss Brooks..., —

.. Texns Russlin®—Sporis—Sportatoriom. ... ..... KSL=—F, 104510145 ....17.3
Top Opp. & Rating: Sports; Night Owl Theater.... —

Files of Jelf Jones—Mys5.—CBS Film,........ . KS5L—T, T7:08-7:18 v wa o BT

Top Opp. & Rating: Truth or Consequences. ... —

..The Visitor—Dvrama—NBC Film. ............ KTVT—M, 10:00-10:30 . . 355
Top Opp. & Raring! Topper..., —

.. Life With Elizabeith—Comedy—Guild Fitms, . KTVT=Th, 7:3-B:00 .. . . 3%

Top Opp. & Ratinz: Place the Face....

DAVENPORT-ROCK ISLAND

.....2 STATIONS

111111

Sign-On to 7 p.m.—Saturday and Sunday
19.0,, —. . Cowhoy G-Men—West.—Flamingo Films...... WOC—5a, 6:00-6:30 ......23.1
Top Opp, & Ruting: Earn Your Yacation, ... 4.2
16.0., —. Annje Oakley—West.—CRS Film..........;. WHBF—5, &:00-6:30 .....20.8
Top Opp. & Hating: Cheer TV Theater.... 4.0
408., —. How Does Your Garden Grow?
Educ.~Internaiional Film Burean .........WOC=585u, 1:30-2:00 ..,... 4.0
Top Opp. & Rating: Nons..., —
7 p.m. to Sign-Off—Monday Thru Sunday
315, —, . Ruckel Squad—Mys.—ABC Film.............WOC=T, %:30-10:00 ,....41.5
Top Opp. & Reting: Blue Angel.... 9.0
31.7., =—..01 Led Three Lives—Adv.—Ziv TV........... WHBF—W, 10:00-10:38 . 357
Top Opp, & Rating: Mural Stone, ... 4.0
29.0,, —.. Sports Spollight—Sports—Tel-Ra. . ...c0c00000 WHRF—W, 94510000 . 360
Top Opp. & Rafing: Big Picture.,.. 7.0
12,5 . —, Favorite Story—Dramo—Zlv TV......c0000.. WHBF=Th, 10:00-10:30 . .34.0
Top Opp. & Rating: Wrestling. ... 11.5
19.7,, =..Soperman—Ady,—=Flaminge FHms...........WHBF=F, 7:30-8:00 ....J0.7
Top Opp. & Rating: Golden Opportunity. ... 110
18.8., —. Foreign Inirigue—Adv.—Sheldon Reynolds. ... WOC—=5, 10:00-10:30 ....40.7
Top Opp. & Rating: Wrestling; Spocis Showcase, ... 227
5.7.. —..Duffy's Tavern—Comedy—MPFTY .. .covone. WHBF=M, 10:00-10:30 , . 219

Top Opp. & Rating: Pride of the Family,,,. 132
(Continued on page 14)
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'UTP Rides Award Crest

JANE NIGH TOP ACTRESS
'‘Big Town,” "Heart of the City’

Grab 14

The Gross- Krasne production
“BIG TOWN,"” which is syndi-
cated for UTP as “HEART OF
THE CITY," swept through cat-
egory after category winning
honors in both NETWORK and
NON-NETWORK fields. The
stars of the series did more than
their share in grabbing off top
honors, with Jane Nigh bein
named as THE BEST ACTRES
— NON-NETWORK ADVEN-
TURE FILM SERIES., Other
awards included in the grand
total of 14 were:

JANE NIGH . .. Ist . . . BEST
ACTRESS—NON-NETWORK

ADVENTURE FILM SERIES.

JANE NIGH ... 2nd ... BEST
ACTRESS—NETWORK DRA-
MATIC FILM SERIES.

JANE NIGH ... 3rd ... BEST
ACTRESS—NETWORK MYS-
TERY FILM SERIES.

PAT McVEY ... 4th .., BEST
ACTOR — NETWORK DRA-
MATIC FILM SERIES,

Music Series
Named Fourth

“OLD AMERICAN
DANCE,” ({eaturing Pee Wee
King, Bill Bailey, Tex Williams
and others, ranked a popular 4th
BEST NON-NETWO MUSI-
CAL FILM SERIES.

BARN

Crosby’s ‘Royal
Playhouse’ Honored

“ROYAL PLAYHOUSE,” which
was originally produced by Bing

Crosby Eptergrises as Fireside
Theater, iz =till a stronge con-
tender for dramatic aw . The
show, which has been packapged
by UTP with the Crosby firm’s
“COUNTERPOINT,"” was chosen
as 10th BEST NON-NETWORK
DRAMATIC FILM SERIES.

‘Counterpoint’ Lands
Both Net and
Non-Net Spots

“COUNTERPOINT,"” the Bing
Crosby Enterprises’ original “Re-
bound,” stood out as the ballot-
ing came to a close. The show,
which has been sold coupled
with “ROYAL PLAYHOUSE" as
- the Crosby Package Plan, was
13th BEST NON -NETWORK
DRAMATIC SERIES, 26th BEST
NON-NETWORK SERIES RE-
GARDLESS OF TYPE and 27th
BEST FILM SERIES REGARD.-
LESS OF AGE, TYPE, NET-
WORK OR NON-NETWORK.

Awards

JANE NIGH . .. 6th . ,. BEST
ACTRES5—NON-NETWORK
FILM SERIES RECARDLESS
OF TYPE.

JANE NIGH ... 7th . .. BEST
ACTRESS—NETWORK FILM
%%%%EE REGARDLESS OF

BIG TOWN ... 8th ... BEST
NETWOREK DRAMATIC
FILM SERIES,

HEART OF THE CITY ... 8th
. . . BEST NON-NETWORK
ADVENTURE FILM SERIES,

JANE NIGH . .. 8th .., BEST
ACTRESS — FILM SERIES
REGARDLESS OF AGE,
TYPE, NETWORK OR NON-
NETWORK.

PAT McVEY ... 9th ... BEST
ACTOR — NON-NETWORK
ADVENTURE FILM SERIES.

PAT McVEY ... 11th ... BEST
ACTOR — NETWORK FILM
SERIES REGARDLESS OF
TYPE,

BIG TOWN ... 12th ... BEST
NETWORK FILM SERIES

REGARDLESS OF AGE OR
TYPE.

'‘Waterfront” and

Foster Gain High

Net & Non-Net
Spots

"WATERFRONT,” starring
Preston Foster, has proven it-
self as one of the top shows
nationally after having been
in distribution for only four
months, The new series with
a dock-side locale is produced
by Roland Reed. Both show
and star were acclaimed in
NETWORK and NON-NET-
WORK competition. Awards
for series and Foster ineluded:

WATERFRONT . .. 4th . . .
BESTNON-NETWORK AD-
VENTURE FILM SERIES,

PRESTON FOSTER . . . 4th
. . « BEST ACTOR—NON-
NETWORK ADVENTURE
FILM SERIES.

WATERFRONT .. . 8th , ..
BEST NEW FILM SERIES
REGARDLESS OF PRO-
GRAM TYPE, NETWORK
or NON-NETWORK. -

PRESTON FOSTER ... 12th
. . . BEST ACTOR—NON-
NETWORK FILM SERIES
REGARDLESS OF TYPE.

PRESTON FOSTER . . . 15th
. . . BEST ACTOR—NEW
FILM SERIES REGARD-
LESS OF TYPE, NET-
WORK OR NON-NET-
WORK..

WATERFRONT . .. 16th . ., .
BEST NON -NETWORK
FILM SERIES REGARD-
LESS OF TYPE.

—
—

12 UTP Shows Grab 44 Honors

In Billboard TV

With a definite show of product
strength, every series now being
handled by United Television
Programs earned honors in the
Second Annual Billbeard TV
Film Awards.

The aggregate of 44 awards in-
cluded: 1-first, 5-seconds, 2-
thirds and 6-fourths.

. « . UTP's newest products, “The
Lone Wold" and *“Waterfront”
were well placed after having
been in syndication for only a
few months. “Wolf" massed four
awards, while the show's star
Louis Hayward was personally
gathering four more. “Water-
front” and its star Preston Foster
each contributed three awards,
adding six more to UTP's total.

Greatest number of awards
garnered by both show and cast
went to the Gross-Krasne pro-
duction—"Big Town,” which is
syndicated as UTP's “"Heart of
the City." The show and ecast
earned a total of 14 awards with

DARK HORSE

PLACES!

Louis Hayward Thriller
‘Lone Wolf’ Nabs High Honors

“THE LONE WOLF" ... “is a
dark horse because it has only
been on the market for a few
months. Taken from the mystery
series by Louis Vance, the show,
which stars Louis Hayward, is
said to be one of the best of its
kind ., ." ... Billboard.

The show, produced by Gross-
Krasne for distribution by UTP,
rode rough-shod over many es-
tablished TV film seriez on the

annual awards. The awards
voted for the series and its star,

Louizs Hayward, include:

LONE WOLF ...2nd ... BEST
NEW FILM SERIES RE.
GARDLESS OF TYPE, NET-
WORK OR NON-NETWORK.

Religious Film

Series Ranks Second

“THE GOSPEL SINGER,"” a
Dundee Production featuring

Edward McHugh, was named as |

the 2nd BEST OF ALL NON-
NETWORK RELIGIOUS FILM
SERIES.

UTP ‘THANKS’ INDUSTRY

Speaking for the entire organ-
ization, Lee Savin, UTP's Ex-
ecutive Vice President, made the
following statement to Billboard
in regard to the recently com-
pleted TV Film Awards:

“We at UTP wish to thank
all involved in this industry-
wide survey for the confidence
they have displayved im our
organization and the product it
distributes.

“It iz especially gratifying for
us to work with producers like

Bing Crosby Enterprises, Roland

Reed Productions, Gross-Krasne,
Inc., and others who made these
awards possible,

LOUIS HAYWARD . .. 2nd. ..
BEST ACTOR — NON - NET-

WORK MYSTERY FILM
SERIES.

LOUIS HAYWARD ... 3rd ...
BEST ACTOR — NON - NET-
WORK FILM SERIES RE-
GARDLESS OF TYPE,

LONE WOLF . ., 4th ... BEST
NON - NETWORK FILM

SERIES REGARDLESS OF
TYPE.

LONE WOLF ... 4th ., ., BEST
NON-NETWORK MYSTERY
FILM SERIES.

LOUIS HAYWARD ... Tth...
BEST ACTOR—NEW FILM
SERIES REGARDLESS OF
TYPE, NETWORK OR NON-
NETWORE.

-

LOUIS HAYWARD ... 10th...
BEST ACTOR—FILM SERIES
REGARDLESS OF AGE,
TYPE NETWORK OR NON-
NETWOREK. .

LONE WOLF ... 14th... BEST
FILM SERIES ON AIR RE-
GARDLESS OF TYPE, AGE,
NETWORK OR NON-NET-
WOREK.

Series—Climbs

“ROCKY JONES, SPACE
RANGER," produced by Roland
Reed, and a comparative new-

Quiz Show

Places Second

“LOOK PHOTOQUIZ,"” produced

by Telenews, received enough
| votes to place it 2nd BEST NON-
NETWOREK QUIZ FILM
SERIES.

‘Rocky Jones’—New Adventure

comer, started climbing toward
a top popularity position this
yvear with The Billboard TV Film
Awards. “ROCKY" scored as a

new film in both NETWORK
and NON-NETWORK class.
Awards were: 15th BEST NON-
NET ADVENTURE FILM
SERIES and 17th BEST OF
ALL NEW FILM SERIES RE-
 GARDLESS OF PROGRAM
| TYPE, NETWORK OR NON-
NETWORE.

HOLLYWOOD

650 N. BRONSON AVENUE
HOLLYWOQOD, CALIF.

NEW YORK

444 MADISON AVENUE
NEW YORK, NEW YORK

CHICAGO

360 N. MICHIGAN AVENUE
CHICAGO, ILLINOIS

TELEVISION
PROGRAMS:.

www americanradiohistorv com

Film Survey

6 of these including a first as
Best Actress—Non-Network. Ad-
venture Film Series going to
Jane Nigh. Pat McVey, who
plays opposite Jane, nabbed four
more for his performances.

Three UTP Shows in
Top 15-Nationally

Three UTP shows were listed
in the Pulse Multi-Market rat-
ings this month for Non-Net-
work Vidfilm series in the top
15. Included were Bing Crosby
Enterprises “COUNTER-
POINT,” which was ranked
THIRD nationally with an av-
erage June rating of 16.9. “WA-
TERFRONT." the new Roland
Reed production starring Pres-
ton Foster, was listed as FIFTH
with an average rating of 16.0.
The third UTP show on the list
was Gross-Krasne's “HEART OF
THE CITY,” which snagged the
THIRTEENTH SPOT with an
average of 14.3.

"“WATERFRONT,” which shows
indication of becoming the top
non-network vidfilm in the
country, jumped from 22nd on
last month’s rating to 5th this
month.

e

Melvyn Douglas
Mystery Adventure
Carries Weight

“HOLLYWOOD OFF - BEAT,”
starring Melvyn Douglas, carried
off several honors for both Net-
work and Non-network film
series. This "off-beat"” mystery
show was one of the first of its
kind on television. “HOLLY-
WOOD OFF-BEAT" was 13th
BEST NON-NETWORK MYS-
TERY FILM SERIES. Melvyn
Douglas, star of the show, was
listed as 9%th BEST ACTOR—
NON - NETWORK MYSTERY
and 28th BEST ACTOR-FILM
SERIES REGARDLESS OF
AGE, TYPE NETWORK OR
NON-NETWOREK.

Family Show ‘The
Ruggles’ Popular

“THE RUGGLES,"
Charlie Ruggles and produced
by Bob Raisbeck, grabbed off
three awards for show and star.
The family-comedy series has

been named to many-of the high-
est civic' awards for its natural

unaffected format. Awards re-
ceived included: 8th BEST NON-
NETWORK COMEDY FILM
SERIES, and for Ruggles—6th
BEST ACTOR — NON - NET-
WORK COMEDY FILM SERIES
and 20th BEST ACTOR—NON-
NETWORK FILM SERIES RE-
GARDLESS OF TYPE.

starring
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THE NEW KEN MURRAY SHOW...

... great heroes

L

RS

)

... world personalities
... famous events
... daring exploits
... world shaking decisions .
... Unbelieveable records

o

.13 e

gl
Wx J&'Ev«

G
m Rt oS

SEE . . . the man described
by General Pershing as the

greatest hero of World
War |. -

SEE . . . the woman who
brought greater glory to
America by her exploits in

1927 . .. and nearly lost = &8
her life in the effort.

s L

A

L8 Rt B o
*

SEE...the manwhomade .
world headlines twice in
one day . . . the day that
Adolph Hitler refused to
shake his hand.

e e = DS
T e e Y
e et

St

This new exciting program, produced by Ken Murray is filled with drama,
comedy, suspense, music, variety and the great events which set apart a
special day in our history as belonging particularly to one man or one
woman, The day they added one more document to American history in
our century. The day that they were the talk of the world,

B

The most amazing list of great personalities ever put on television, in one
series ... . . . brought to you directly from their present homes through-
out America.

produced by

)
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Ken Murray

R
e
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Bing Crosby Enlerprises, Inc. =

=

26 HALF-HOURS...AVAILABLE NOW...for local and regional sponsorship.
. . . for those sponsors and stations who want something NEW . . .
REFRESHING . . . DIFFERENT . . . Call your nearest UTP office and screen
Ken Murray's new television series . . . WHERE WERE YOU?

Distributed by

Whited

Television

P s EETS

home office

HOLLYWOOD NEW YORK l CHICAGO Progr ams,

6350 NORTH BRONSON | 444 MADISON AVENUE 60 NORTH MICHIGAN |
HO 9-8321 PL 3-4620 CE 6-004]
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THE BILLBOARD SCOREBOARD

Other Films in Production

Since June 1

This reature rurs once = month in The Billboard's I'V film department
It offers most complete directory availuble of Films other than series produced

especially tor TV,
producers i the industry.

and is limited only
Producers

by The Billboard’s ability to reach all
who desire to be included should send

their listings to reach The Billboard's New York office no larer than the 15th of

cach monih

Name and Type of Program (C denotes Color)

Listings should be for the last full preceding month.

BELL PRODUCTIONS, B25 West End Ave., New York

Moles & MNonsense—Musical ...,

CINE—TELE PRODUCTIONS, 6327 Santa Monica Bivd., Hollywood

Untitled—Public Relations (Cy .........
FAUL HANCE PRODLUCTIONS INC,; IT76 Broadway, MNew York

Rice for Moderns—Educ. (C) ...

LN RN

LALLEY AND LOVE. INC., 3 E. 57th St

Orangeburg Mfg. Co.—Sales (C)

R

U. 5 Coast Guard—Public Info. ey ...

TRANSFILM INC., 35 W. 45th 8(,, New York

Mr. D'Flynn's Filty Million Wheels—
Automobile Mirs, Assn,

S rw i Enwa

VALIANT FILM PRODUCTIONS, 2132 West Holcombe, Houston, Tex

Historic HBoundaries—Docum. (C) .......

Running Shooting How
Time Date Selling

......... 12:30........ — ,..Open
--u+.+..3|5:'m...4,.1. e ——
Ew e m e ﬁ':m-.-““. —— Fll:hl:-
Mew York
......... 25:00........ .. Free
-n......l?.’m“““u ...SP{II‘IH}I:I’

THE BILLBOARD SCOREBOARD

Pilot Films in Production

Since June 1

This tearure runs once a month m The Billboard's

It offers the most complete directory

and is limited only by The Billhoa-d'

TV [ilm department
available of production of pilot films
& ability to reach all producers in the

industry. Producers who desire to be included should send their listings to
reach The Billboard’s Mew York office mo larer than the I5th of each
month, Listings should be for the las full preceding month,
Running Shooting How
Name & Type of Show—Siar Thme [ate Selling
BER PRODUCTIONS, 814 N. Van Mess, Fresno, Calif,
O'Henry From Brooklyn—Drama—Marty Ryerson. ., 3:10. sessves Completed. ... ..Synd
BELL PRODUCTIONS, 825 West Fnd Ave., New York
Bobby Breen Show—Musical—Bobby Breen ...... 14:30. s s snns Completed, oou.. Ml
Penthouse Casino—Musical—
Linda Lombard, others ...... s AREE L sesacs 1030, oo, .. Completed, ..., N,
Musical Workshop—Musical—
Paul  DeFrancis, others ........ P ol s Lo A0 s siens Completed. .....NiL
DESILU PRODUCTIONS, 846 N. Cahwenga Blvd., Hollywood
Country Doctor—Drama—Charles Coburn TR || HFEOR R 7 i 7 S —
Mr. Tutt—Comedy—Walter Brennan ....... R L T | T, BN o —

JEWELL RADIO & TV PRODUCTIONS, 185 N. Wabash Ave.. Chicage

The Silver Eagle—Adven.—Buddy Baer, others ... 30:00 +xeenes Completed. ... .Open
OBERLINE LTD., 6411 Hollywood Bivd., Hollywood 28

Capers in the Papers—Comedy—Red Baker ......12:30........ 1 ... Soyd.
BCREEN GEMS, INC., 2313 W, 4%k Bt., Mew York

Navy Diary—Docum.—Ronald Reagan ........ .26:30, ..... sa o= ... NIl
* Johomy Nighthawk—Drama—Howard Dull ..., . 2030 cssinne m— ... NI

Sister Veronica—Drama—Irense Dunne ... snneanadBi30,  iiinee —— ... NI

Classificd—Drama—Quentin Reynolds ...........26:30., ... B m—— s Bl
MICHAEL TERR, INC., 1276 . Crescent Helghts, Los Angeles

Here's How—Comedy— ......ccciineenicnnioena 3000, ... . —0 oy
VALIANT FILM PRODUCTIONS, 2332 West Holcombe, Houston, Tex.

Father Mike—Comedy—Chas, B. Meade PREEISEPRERITE. || L | 1 R T/54 eseaamvnd,
YOUNG AMERICA FILMS, INC., 18 E. 41st 51, New York

Silver Cloud—Child.—Silver Cloud .. .ceeeeeeneen 26:00,.. ... v« Completed, ..., . Nt

Lady Law—Comedy—Zasu Pills ....cveee PR - 1. | Bf9/54 ... Nl

/-Station Film Network
Set for Fall Operation

MADISON, Wis., Aug. 14.—The
organization of a TV film net-
work was revealed here this week
by R. L. Kulzick, a local advertis-
ing man. The name of the organ-
ization is Lee International TV
Network. .

Details of its plan of operation
were scarce this week, but Kul-
zick, who is president, stated de-
finitely that it would be on the
air September 26. He =aid that

lans for seven programs had

en completed, but he would not
say what their titles or formats

LOUIS D. SNADER

FIRST GAVE YoOuUu
LIBERACE ON TV FILM

Now Presents
THE SENSATIONAL

KORLA

PANDIT
Available in both 4 and

2 hour musical shows
?130 Sunzet — Hollywood 44

Kulzick said that each show
would appear simultaneously on
all affiliated stations as soon after
the filming as distribution of the
prints can be effected. He also
said that sponsorship would be
sold in 10-minute units for night-
time and five-minute units for
daytime. Kulzick said he'd make
arrangements with a number of
Ernducers cutside of Madison, but
t'E would not reveal their identi-
ies,

Kulzick began holding talent
auditions this week. He is asking
performers to write him for ap.
plications. The Lee Network will
run its own talent agency, and
all performers signed to the net-
wor will automatically be
bocked to 40 weeks of personal
appearances. Lee will also have
its own affiliated recording com-
pany and publishing house for the
exploitation of music composed
exclusively for its shows.

Kulzick promises to deliver up
to three hours of programing a
day to its affiliates,

'Fairbanks Series
Sold Into 7 New
Canadian Markets

NEW YORK, Aug. 14, — The
| Erowing importance of the Cana-
(dian market was again under-
is.cm'm:l this week with a seven-
|n'§a;ket sale by Interstate Tele-
vision Corporation of its “Douglas
| Fairbanks Presents"” series. Bank.
roller for the Canadian airing of
| the film is Blue Ribbon Foods,

' The Canadian deal came on the
'heels of two U. S. single-market
| sales this week of the Fairbanks
' show. Procter and Gamble picked
up the series for Greensboro,
N. C., and Schmidt's Beer did
likewise for Minneapolis,

The new sales bring the total

 number of U. S. markets in which
the series has been sold by Inter-

|
|

TV FILM
PURCHASES

“The Falcon,” NBC Film divi-
sion's latest mystery release, was
sold last week to WJIBF, Augusta,
Ga.; KBMT, Beaumont, Tex.;
KTTS, Springfield, Mo.; KDAL,
Duluth, Minn.; WSM, Nashville,

and KFD Wichita Falls, Tex.
Station KO in Stockton, Calif.,
urchased the following shows

om NEC: “Captured,” “The Vis-
itor,” “Victory at Sea” and “Lilli
Palmer.”

Other NBC Film sales this past
week included “Dangerous As-
signment” to KBMT, Beaumont,
Tex., and KSWS, Roswell, N. M.;
“Badge T14" to WHUM, Reading,
Pa., and KCMC, Texarkana, Tex.,
for the Ada Milling Company and
WCAB, Albany, Ga., for Savelle
Jewelry. The NBC feature pack-
age was sold to WILK, Wilkes-
Barre, Pa., and WBEKE, Chicago.
"Life of Riley"” to KTSM, El Paso,
Tex,; KFXS, Grand Junction
Colo.; WGEM. Quincy, Ill., and
KHQ, Spokane, for the Brown-
Haley Candy Company alternat-
ing with Nalleys. Inec,

iﬁcﬁaﬁm Ltd., of Canada, has
purchased “Art Linkletter and the
Kids" from CBS-TV Film Sales
to be shown in the following mar-
kets: CHCN, Calgary, and CFRN,
Edmonton in Alberta; CKCK, Re-

ina and CFQC, Saskatoon, Sas-
ﬁatchewan‘ CBUT, Vancouver,
B. C., and CBWT, Winnipeg, Man.
“Holiday in Paris” will also be
shown in the Canadian market
over CHCH, Hamilton, Ont., and

CFCM, Quebee City. Other Ca-

nadian sales were “Cases of Eddie
Drake"” to CHCH, Hamilton, and
“Crown Theater” to the Montreal
market.

Emerson Radio of Connecticut
this week bought Sportsvision's

“All American Game of the
Week"” in the Hartford, Water-
bury and New- Britain, Conn,,

markets in addition to Spring-
field, Mass. Other sales of “Al]
American Game of the Week” in-
cluded Kelley Springfield Tires
in the Pittsburgh market and
WVEC, Hampton, Va.

TV Station WTRF, Wheeling,
W. Va, will begin weekly tele-
casts of "“Rocky Jones, Space
Ranger," distributed by United
Television Programs starting Sep-
tember 2. The half-hour adven-
ture show will be sponsored on
alternate weeks by the Childs
Shoe Company and Garvin Dairy
Farms,

QUICK TAKES

Bob V'ormhoudt, exec veepee of
Vitapix Corporation, is resting at
the Tarrytown (N. Y.) Hospital
following surgery. Irwin
Schwartz, free-lance writer, and
Jim Deyle, announcer and deejay,
have joined Jerry Courneva Pro-
ductions as staffers.... Josephine
Premice, Latin-American and Ca-
lypsc singer, has been signed to
do several numbers in Jan Pro-
ductions’ “This Is Your Music"
half-hour musical film series. ...
Fred F. Sears has been signed by
Screen Gems, Inc, to direct
Claudette Colbert in her telefilm
debut for Ford Theater.

Bob Lee has left CHUM,
Toronto, after three years as man-
ager to form a TV industrial and
educational film service.... The
American Society of Composers,
Authors and Publizhers’ softball
team won its last game against
Precision Films in New York by a
score of 15 to 11. . ., , Murphy
McHenry, former newspaper man
and publicist, has joined Trans-
film, Inc., New York, as an ac-
count exec on 'V commercial and

industrial films.... J. J. Flagler, |
formerly of Miami's Resort News |

Bureau, has joined Albert Black
Productions as associate producer.

Vincent Melzac, ex - Atomic
Energy Commission staffer, has
joined Television Programs of
America, Ine., a5 an acrount exec-

utive, ..., Betty Jeffries, Chicago |

TV writer who has been signed |

by Demby Productions to seript
the second series of “Hollywood
to Broadway" films, has been
named a “Miles Anderson Award
Winner" by Dramatists Alliance.
... Mickey Dubin, former veepee
in charge of sales at
Lawrence Productions, has joined
MCA-TV in a siles executive
capacity.

ing it in 11 California and five
East Coast markets.

The first 13 “Douglas Fairbanks
Presents” episodes are being syn-
dicated by NBC Film Division
under the title of “Paragon Play-
house."

state to 2. Rheingold is spun.aur-]
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All Non-Network TV Film Series
and Competition, and Their
Multi-Gity ARB Ratings

® Continued from nage 10

Tuly Previoms
ARB Monih's Sels
Haling Rating Title, Type .nd Distributor In Uss

Statioa—Day—Time

PHILADELPHIA vessasssnnssa.d STATIONS

Sign-On to 7 p.m.—Monday Thru Friday

15.. 6.9 . Ramar of the Jungle—Adv.~TPA ...........WFIL—M io F, 6:00-6:30. 248
Top Opp. & Rating: Early Show. . —_

5.7.. 5.9. Hopalong Cassidy—West.—NBC Film....,.. WFIL—M 1o F, 5:00-6:80..17.1
Top Opp. & Rating: Pinky Lee: Howdy Doody.... —
4.3.. 3R .Gene Autry—West,—CBS Flim. . . «o s WCAU—M 1o P, 5:30-6:00 18.5
Top Opp. & Rating: Howdy Doody.... —
4.1.. —. Racket Squad—Mys.—ABC Film. rersnsssnsa WFIL—M to F, 2:30-3:00..13.9
Top Opp. & Rating: Art Linkletter.,,, —
36.. —, Ramar of the Jungle—Adr.—~TPA............ WFIL—M fo F,
12:08-12:30 .......... « 172
Top Opp. & Rating: Valiant Lady; Love of Life.... =
Sign-On to 7 p.m.—Saturday and Sunday
8.8..10.0, Cralg Kennedr—Mys.—L. Welss cevmscnnenss WCAU—S8, &:30-7:00 .. .. 148
Top Opp. & Rating: Kit Carson..,, =
7.3.. 3.9, .Ramar of the Junlln-—.ld-.—‘l'rh,...........'H"FIL—E, 60060 .....189
Top Opp. & Rating: Files of Jelf Jones,... —
6.9.. 7.9. Files of Jeff Jones—Mys.—CBS Film,.,... ... WCAU—8, 6:00-6:30 ..... 180
Top Opp. & Rating: Ramar of the Jungle...,, —
54.. 68, . 'K Carson—Wesl.—Coca-Cola Co, seevees . WPTE—S, 6:30-T:08 .....14.4
Top Opp. & Rating: Craig Kennedy.... =—
S4.. 3.5. Stranger Than Fiction—Misc.—United World. . WPTZ—5u, 6:45-7:00 ....1L1
Top Opp. & Rating: Ar Linkletter and the Kids.... —
4.2.. 4.2, Arl Linkictier ond the Kids—
Comedy—CRS Fllm.......coiiiiivineine. . WFIL—Sa, 6:45-T:00 ..... 111
Top Opp. & Rating: Siranger Than Fiction. ... —
3.8.. 5. .Cowboy G-Men—West.—Flamingo Films..... WPTZ—S, 6:00-6:3 ......18.8
Top Opp. & Roting: Romar ol (he Jungle, ... —
d5.. 6.7, Adventures of Blinkev—
Child. Amer. Maire Prod, sesscssnnnssnnss WOAL—S, T1:15-101:30 ... TN
Top Opp, & Rating: Grady and Hurst.... —
L.9.. 5.8. Ramar of the Jungle—Adv.TPA ... ...... ives WFIL=—8up, 10:45-11:15 ... 7.7
Top Opp, & HRating: This le the Life: Bertie the Bunvip.... —
L5.. 3.1..1Johany Juplter—Child.—Hawler and Hoops. . WPTZ—S, 5:30-6:00 ....., T4
Top Opp. & Rating: Thirty Minute Theater..,, —
0.4-.. L1..Little Thealer—Drama—Tee Vee Co. ...,.... WFIL—5, #4550 ..... 13.8
Top Opp. & Rating: Baseball, ... —
7 p.m. to Sign-Off—Monday Thru Sunday
14.6. . 112, .Mr. District Attomey—Mys.—Zly TV, s WPTE=T, 10:30-11:08 ...39.2
Top Opp. & Rating: Stage “S5"....188
138 . 163, . Superman—Ady.—Flamingo Films. ... woes WICAU—M, 7:00-7:30 ....24.8
Top Opp. & Rating: Dungerous Assignment. ... B.8
1LE, . 18.6. .Boston Blackie—Mys.~Ziv TV............. .WCAU=Th, 7:00-7:30 ... .19.2
Top Opp. & Rating: Hopalong Cassidy.... 1.5
13.8. . 14.0. .Badge T14—Mys.—NBC Fllm .......00c00ee. WCAU=F, T:0-T:3 ..... 19.2
Top Opp. & Raiing: Coptured..., 1.8
123,110, . Vietory st Sea—Docom.—~NBC Film,..... e« WFIL—T, 7:00-T:3 ......220
Top Opp. & Rating: Big ldea.,., 7.1
IL5.. 3.9..1 Am the l..un—.’HjL—.'HEA-TE"..“.+.,+....WFIL—W. T:00-T: 30 ... 254
Top Opp. & Rating: Clsco Kid....10.0
1L.2.. —..Foreign Intrigue—Ady.—Sheldon Revnolds. ..  WCAU—S, T:00-T:30 .....119
Top Opp. & Rating: Story Theater,... 1.5
10.8.. 5.6. Life With Elizabeth—Comedy—Guild Films. .. WFIL—F, 10:30-11:08 ....33.2
Top Opp,. & Rating: It's News o Me....16.0
10.0.. 9.8, Ciseo Kid—Weit.—TFiv TV, ..... sessasnnnes WOAUV, Ti00-T:30 ....254
Top Opp. & Rating: | Am the Low.,,.11.%
2.2..10.9. .t Death Valley Days—West.—Pacific Borax. oo WCALU—Th, 18:30-11:00 .. 3.1
Top Opp. & Rating: Mystery Hour. ... 160
B.B.. 6.0.. Dangerous Assignment—Ady,.—NBC Film. .., . WFIL—M, T:00-7:30 ... 244
Top Opp. & Rating: Superman..,, =—
8.3.. 6.2, . Dangerons Assignment—Ady.—NBC Film we s WEFIL—W, 18:08-10:30 ...7L8
Top Opp. & Rating: This Is Your Life.,,., —
5.8.. B4 Duffy's Tavern—Comedy—MPTV. ... ...... WPTZ—W, 10:30-11:00 ...51.8
Top Opp. & Rating: Blue Ribbon Bouts; Sports Spot.... —
54.. 4.9, Racket Squad—Mys.—ARC Film............. WFIL—S5u, 10:30-11:080 . .50
Top Opp. & Rating: What's My Line?.... —
54.. 6.3 Janet Dean, R. Ne—Drama—MPTV.......... WCAU—T, 180:30-11:08 ... 392
Top Opp, & Rating: Stage “§".... ==
A8, Al . Caplured—Mys.—NBC Film. .. .. vesasnsiinans WFIL—F, Ti00-7T:3 ..... 9.2
Top Opp, & Rating: Badge 714...., =
4.5.. 8.1, Racket Squad—Mys.—ABC Film,...... sssnss WFIL— M & P,
Top Opp. & Rating: Various,... — 1:05-11:45 . ...... T
d.5.. 4.9, . Hopalong Cassidy—West.—NBC Film........ WFIL—Th, 7:00-7:38 ..,.19.2
Top Opp. & Rating: Boston Blackie..., —
L5,. 44, Sfory Theater—Drama—ZTivr TV....... cennns: WEIE—S, Te0B-T:M ......138
Top Opp. & Rating: Foreign Intrigue.... —
L3.. 21, Rackel Squad—Myrs.—AB(C Film.............WFIL—T, Th, & 8,
Top Opp. & Rating: Late Show. .., — "12:0012:30 .............12.4
.a*. : .-.‘. .thhll qulld—ﬂ-'l}!.--slﬂl'.: Film. . EEEE ....,..,,WFIIJ—-W'. | b ls—’z=u waa M
Top Opp. & Rating: Lute Show; Playhouse..., —
#.4-. .0.4-. . Rumar of the Jungle—Adv.— TPA ... ...... . WFIL—Su, 11:30-12:08 ...010.2
Top Opp. & Raling: Detective Time..,., —
CIHEIHNATI L R I B R I | L B L B B O B R 3 STATIGNS‘

Sign-On to 7 p.m.—Monday Thru Friday

5. .. 6.2, Superman—Ady.—Flaminge Films STWHERC=W, S:30-6:00 ... 132
Top Opp, & Rating: All Star Movie..., —

Sign-On to 7 p.m.—Saturday and Sunday

10.8.. 9.8. .Cisco Kid—West.—Ziv TV..........0... vvss WLCPOD—Su, 5:00-5:30 ....20.0
Top Opp. & Rating: Meet the Press.... 9.0
7.8..114. .Cowboy G-Men—West.—Flamingo Films, ., .. WCPD—5u, 1:30-2:00 ... 10.7
Top Opp. & Rating: Sunday Matines, ... —
5.5.. 9.1..wild Bill Hickok—West.—Flamingo Films. .. WLW-T—5, 6:00-6:3 ...10.8
Top Opp. & Rating: Six Gun Theater. ... —
3.35.. M6..1Jobnny Juplter—Child.—Hawley and Hoops. . WLW-T—Su, 2:00-2:3 ... 9.8
Top Opp. & Rating: Sunday Theater.... —
L5.. 55. . Annie Dakley—West,.—CR*® Film_,..... vores WLW-T—Su 2:30-3:00 .., 9.2
Top Opp. & Rating: Sunday Theater.,,, =—
1.0.. —..James Masom Show—
“rl“—'”“'l TI'II"I'“I'I!I -ﬂniiﬂt- W EEEEEEm R “"'Em-—rsl!l. 5:45-‘7“ e I.’l.

Top Opp. & Rating: Roy Rogers..,, =

7 p.m. to Sign-Off—Monday Thru Sunday

21.5..18.0, . tKent Theater—Drama—P. Lorillard rrenesss WLW-T—W, 9:30-10:00 ..46.3
Top Opp. & Rating: Blue Ribbon Bouts: Ringside Roundup,...14.5

0.2, . 160, . Liberace—Music—Guoild Films. ... ........... WKRC—S, 10:15-10:4% vo o 20,7
Top Opp, & Roating: Boston Blackie: TV Theater, ++ 15T

17.0. 245, .1 Led Three Lives—Adv.—Ziy TV, ... .. voees WLW-T—Th, 7:30-8:00 .__ 100
Top Opp. & Rating: Four Star Playhouse. ... 10.0

16.0. .22.7. Badge TI4—Mys~NBC Fllm.............. « s WLW-T—M, %:00-10:00 .. 442
Top Opp. & Rating: Summer Theater. ... 19.2

16.0. 19.56. . Bostom Blackie—Mys.—Ziv TV............. WLW.-T—S, 18:00-10:3 .. 41.2
Top Opp. & Rating: News; Liberace....18.0

15.0. . 18.2. .Heart of the City—Drama—UTP............ +WERC—W, 2:00-B:30 .. _48.7
Top Opp, & Rating: Krali TV Theater....22.5

14.0..14.9. Mr. District Attorney—Mys.—Ziv TV, ... onss WLW-T—T, 9:30-10:00 .. 528
Top Opp. & Rating: Name's the Same..,.225

L35, .25.1. . City Detective—Mys.—MCA-TV,..... Al JWERC—M, 8:20-9:00 ... 802

Top Opp. & Rating: Hobt. Monigomery. ...21.5
(Continued on page 51)
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NO PACKAGE TAKERS

ABC Offers NCAA
‘Grid Games Singly

NEW YORK, Aug. 14 —Failing
in its efforis to latch on to a net-
work advertiser willing to bank-
roll the entire National Collegiate
Athletic Association footbhall
package, ABC-TV is getting set to
Ei;fe_r the conflicts on a pre-game

sis.

The web already has a EIJL-H-E
of advertisers on hand eager to
sponsor the entire package on a
regional basis. But it inks it
may be able to do better by sell-
ing it on a full network on a per-
game basis. It's willing to give
1t a try.

It's understood, however, that
no contracts will be signed until
the web counis up on one hand

Gen. Mills to
Quit ABC-TVY
Friday Nights

NEW YORK, Aug. 14.—General
Mills is pulling out of ABC-TV's
Friday night 7:30-8 p.m. time slot
al the end of this summer when
ife Stu Erwin show shifts to
Thursday 8:30-9 p.m. for Liggeit
& Myers.

It was thought previously that
General Mills would retain the
Friday night time period on ABC-
TV for its new June Havoc film
series. The firm now seems likely
to put that show on CBS-TV Sat-
Fr]l:]ia}r night, 10:30-11 p.m., this
dll.

Velarde Goes
Coast ABC-TV

HOLLYWOOD, Aug. 14. —Ed
Velarde has resigned as a mem-
ber of the Hollywood staff of The
Billboard to return to ABC-TV's
Western division publicity - pro-
motion department, effective Mon-
day (16). He was appointed to
his new post by Stanton Kramer,
director of TV publicity and pro-
motion of ABC's Western division.

Prior to joining The Billboard's
Hollywood staff a yvear and a half
ago, Velarde served as a publicist
in ABC’s radio and TV operations
here. As a Billboard staffer, he
worked in the music field, but for
the past nine months covered the
radio-TV and telefilm industry.

Carson May
Spell Buttons

NEW YORK, Aug. 14 —Jack
Carson was on the verge of pact-
g this week to take over the
Red Buttons time evervy fourth
week on NBC-TV. Carson flew

{o Detroit to huddle with Pontiac |

brass, with the inking expected
early next week,

The Buttons show will air at 8
p.m. Fridays.

Martin and Lewis
To Open ‘Colgate’

NEW YORK, Aug 14.—Dean
Martin and Jerry Lewis have
been set for the season’s opening

show on "Colgate Comedy Huur.”l

via NBC-TV.

The stanza, on September 19,

will mark the first of their five
appearances on the show in this,
their fifth season on it. The show
sgain airs 8-8 p.m. Sundays.

Tootsie Roll Buys Lee

HOBOKEN, N. J., Aug. 14.—The
Sweets Company of America, Inc.,
this city, has signed to advertise
its Tootsie Roll candy bar on the
FPinky Lee TV show over a 90-
station, coast-to-coast NBC hook-
up beginning September 7. Arthur
A, Btarin i1s Sweets Company
sgdvertising manager,

!

the potential revenue from per-
game network advertisers and
compares il to what it can get by
selling the package to regional
advertisers. Whichever method
will help the web pget further off
the NCAA hook is the one that
will be selected.

What's giving the situation
even maore of a jig-saw puzzle
guality iz the fact that several
advertisers are reportedly eager
to sign for the pre-game, post-
game and half-time periods on a
full network. ABC-TV, however,
i5 holding off on accepting any
of these orders for fear that pro-
duet conflicts might kill the sale
of the games themselves, either
to regional sponsors or per-game
network sponsors.

Thao there are plenty of adver-
tisers arcund ready to pick up
pieces of Lthe package, the web's
problem is te fit them together
mmkthe most profitable frame-
WO,

Du Mont Signs

Schick as Nat’l
Grid Sponsor

NEW YORK, Aug. 14 —Schick
Eleciric Shavers this week be-
came the first national bankroller
to sign for the professional foot-
ball games on Du Mont this sea-
gson. Schick will have one fourth
sponsorship on 92 stations every
week-end in the schedule. The
deal was ciinched by Du Mont
salesman Dick Hubbell thru the
Kudner agency.

Du Mont had previously sold
three regional sponsorships on the
pro football. The Brewing Cor-
poration of America will have
half sponsorship of the Cleveland
Browns games in the East. At-
lantic Refining will ride another
regional selection of stations in
the East. And the Chevrolet deal-
ers will co-sponsor with Atlantic
in some of its cities.

Last year Westinghouse had
the pro games nationally with
regional sponsors,

The Salurday night and Sun-
day afterncon game schedule be-
gins September 26 and winds up
December 12.

Mickelson for
CBS Affairs,
News Combo

NEW YORK. Aupg. 14—CBS
this week combined the News
and Public Affairs departments
of its radio and TV networks into
a8 single operating unit to serve
both webs, with Sig Mickelson
named vice-president in charge of
the new organization, which will
be called UBS News and Public
Affairs. The move follows the
CBS view that news and public
alfairs deserve the greatest em-
phasis.
| Mickelson has been director of
news and public affairs for CBS-
TV since July 1951, and has been
| with the web since 1943.

® Continwed from poge 1

Theater TV Breaks Barrier:
Plan 27 Shows for 1954

record money-making June 17
telecast of the Marciano-Charles
heavvweight championship fight,
the next few months will see a
rash of at least five more closed
ecircuit shows made available to
the paying public. One of them
will be the September 15 return
bout between Marciane and

Charles.
New Eventis

In the box-office sphere, the
medium has been living largely
on sports events. But this year
for the first time it is placing
greater emphasis on other forms
of entertainment as well. Dor
Theater Television, a newcomer
to the field, will pipe the New
York Philharmonic Symphony
Orchestra concert into 31 theaters
On QOctober 5. It will be the first
inter-city closed circuit telecast of
a symphony concert,

TNT, on November 7, will thea-
ter televise the first of what is
expected to be an annual theater
TV event, the opening of the
Metropolitan Opera. BOTV 'is
currently hard at work lining u
theaters to carry the first Broad-
way play ever presented via
clozed circuit TV, “The Seven-
Year Itch." If zuccessful, it will
open up the nation’s movie houses
to a wvast new source of box-
office enterfainment—the Broad-
way stage.

Portahle Screen

One of the important single
factors responsible for the closed
eircuit medium’s growing atirac-
tivenesg this year to industrial
concerns iz the increased flexibil-
ity it offers them as a result of
BOVT's pioneering
making available portable large-
screen TV equipment which can
be placed in hotels and other lo-
cations in addition to or instead
of motion picture theaters,

There are many cities in the
country which have no perma-
nently equipped theater TV
movie house. The only way an
industrial firm beaming a closed
curcuit show to its selected au-
dience can get a large screen pic-
ture into these cities iz thru the
use of portable equipment. Tho
the portable equipment does not
deliver as large a picture as the
expensive theater TV units, many
of the firms have used the port-
able eguipment and have found
it satisfactory for their needs.

efforts in|£r

Five Sheraton hotels, signifi-
cantly, have installed permanent
theater TV equipment. Thru an
arrangement with the Sheraton
hotels or other hotels or theaters,
BOTV can now arrange for an
industrial” closed circuit telecast
to be shown live to an invited
audience in any city in the coun-

tiry reached by American Tele-
phone & Telegraph television
Iines,

In cities where AT&T lines are
not available, a kinescope record-
ing of the dress rehearsal can be
shown at the same time the live
show is being picked up else-
where. By means of audio hook-
up, viewers of both the live and
kinescope shows can ask gqgues-
tiong of the show'’s participants at
the end of the session.

The awvailability of portable
equipment has resulted in a trend
toward greater use of hotels,
rather than theaters, as an outlet
for closed circuit business shows.

The reason for it is two-fold—
hotels are less expensive to rent
than theaters, and a company
putting on a closed circuit show
can arrange for the hotel's dining
| and entertainment facilities to be

vited audience.
that the hotels will become more
and more important az outlets
for closed circuit business meet-

Ings.
Siill Hurdles

Despite this year's spate of
closed ecircuit activity, the me-
dium has only barely begun to
realize its potentialities. One of
the factors still holding back iis
owth in the sphere of enter-
tainment, for instance, is the lim-
ited number of motion picture
theaters equipped to project large-
screen telecasts. ‘ _

QOut of some 18,000 motion pic-
ture theaters in the U. S., only
a little more than 100 have in-
stalled the high priced equipment,
If and when this figure is mul-
tiplied, as observers feel it even-
tually will be, the medium will
be sitting pretty.

By multiplying the number_nt
theaters carrying an entertain-
ment theater telecast, the cost to
each theater of amortizing a the-
ater TV event can be reduced
considerably. Additionally, the
increase in the number of thea-
ters would enable wvastly in-

NEW YORK, Aug. 14—Mutual
Broadcasting System began firm-
ing up its fall program schedule
this week. Among the new shows
zet are “Tony arlin’s Musical
@Quiz,” co-starring Bud Collyer,
for 4:30-4:45 p.m. across - the-
board: “Kite Flight," a fantasy
kid series, 4:45-5 p.m. across-the-
board; the Kenny Baker co-o
strip, 1015-10:30 a.m., and “Heart-
'beat of Industry,” Sunday,
8-8:30 p.m. These shows go on
the air the middle of September.

Additionally, “Madeleine Car-
roll's Story Time,” which was
halted by ithe McCarthy-Army
hearings after {wo weeks on the
air, will start over again in a
10:35-11 a.m. dailly slot starting
Cctober 4. A new Bobby Benson

—_—

NEW YORK, Aug. 14 —A new
television station representative
firm, Hoag-Blair Company, organ-
ized to handle national sales rep-

resenlation for stations located
outside of major markets, will be-
gin operations in New York, Chi-
cago, Los Angeles and San Fran-
cisco Sepltember 1.

The announcement was made
jointiy by John Biair, president of
John Blair & Company:; William
H. Weldon, president of Blair-TV,
Inc.,, and Robert Hoag, president
and general manager of the new
firm.

Blair said, “We have long rec-
ognized that there is a basic dif-

Hoag-Blair Nat’l Sales Rep
For Outlets in Small Markets

ference in the =ales strategy for
| effective representation of com-
petitive stations in major markets
and those located outside of these
markets. Qur experience in the
separation of radio and TV clearly
indicates to us that a =zeparation
of major and rural markels will
react to the advantage of both.”

The firm will begin operations
with a nucleus of four stations.
They are KBES-TV, Medford,
Ore.; KFYR-TV, Bismarck, N. D.:
KIDO-TV, Boise, Idaho, and
KIEM-TV, Eureka, Calif. Other
stations will be contacted and op-
erational patterns of the new firm
will be explained to them in the
next few weeks

s 0 O | OD ISESTYV COM

Mutual Radio Network
Firms Up Fall Programs

series, which will stick strictly to
drama, will be heard Mondays,
Wednesdavs and Fridavs 5-5:30
g.m.. and Tuesdays and Thurs-

avs, 5:30-3:33 p.m.

Current plans also call for
Mutual to bring “Treasury
Agent” and several other of the
Phillips Lord packages to the air

in the evening.

GF in Quick
On ‘Breakfast’

Foods will get a fast taste of
sponsorship of ABC's “Breakfast
Club” when it moves into the
show for 1two weeks slarting
September 20,

The food firm will sponsar the
'8 - 9:15 a.m. period Monday,
| Wednesday and Friday during its
short sojourn. Its place will be
| taken on Wednesday and
| starting October 6, by Rockwood
iﬂandy, which becomes a regular
sponsor on that date,

! The Monday first quarter hour
15 the only time period unsold on
| the radio portion of the simuleast
for this fall.

| |

'Net Color for WKY-TV

NEW YORK, Aug., 14, — The
first web colorcast originated by
an affiliate 15 skedded for Tueszs-
day (17), when WEKY-TV, Okla-
homa City, will air a segment for
the NBC-TV “Home" program on
Oklahoma's American Indian Ex-

|
casts.

utilized for the comfort of its in- |
It is expected!

EVerT,

' ereased box-office receipts to be
| realized., This would make il pos-
sible for a closed circuit producer
to put on high-priced events such
a5 musical comedies, World Se-
ries games or specially designed
high caliber shows which now
are economically unfeasible for
the medium,

Reluctant Ops

Motion picture theater owners
today are somewhat loath to in-
vest close to $20000 for new
equipment. They want to be cer-
iain of a constant supply of in-
dustrial and sure-fire tﬁeatEr TV
entertainment attractions that
will make their equipment invest-
ment profitable. An entertain-
ment event must bring a theater
owner a greater profit than he
can realize from his regularly
scheduled wmotion picture film
showing. To this extent, closed
circuit TV as an entertainment
medium 15 in competition with
Hollywood feature films.

The firms producing theater TV
events are finding it difficult to
| come up with a steadv supply of
high-priced theater TV extrava-
ganzas until such time as there
are many more theater TV houses
around to make such shows eco-
|nnmieal'i profitable for both the-
| aters and producers. It's the same
old “what comes first, program-
ing or outlets?” dilemma that the
networks faced in the early days
of home TV.

Soon, it is believed, it will be
solved. At the present time, how-
no firm is manufacturing
the large-screen theater TV units.

Exira Push?

A continuing increase in the
number of entertainment events
and off-hours closed circuit busi-
ness shows will serve to stimulate
demand by theater exhibitors for
new theater TV units. The com-
ing of large-screen color televi-
sion may give the medium an
exira push.

Meanwhile, 20th Century-Fox,
among others, is continuing the
development of color theater tele-
vigsion. Tho the same “what
comes first” dilemma will still
exist in the purchase of the large-
screen coler equipment, the shot
in the arm that color will give

NEW YORK, Aug. 14 —General |

Friday, |

|1h-3 Sheraton show and the June

the closed circuit TV medium is
‘eagerly awaited by exhibitors,
producers and industrial firms.

! The motion picture industry's

eventual conversion from film to

| visual magnetic tape recording is

expected to give theater TV its
final big boost. For when Holly-
wood switches from film to tape
in its production of features, most
of the theaters will be farced to
equip themselves to project visual
magnetic tape. This eguinment
reportedly can be easily adapted
to enable theaters to project
closed eircuit telecasts on their
large screens, thereby making
every theater zo equipned an out-
let for closed circuit TV shows,

Tape Conversion
The motion picture industry’s

' converzion to magnetic tape, how-

ever, 18 estimated to be anywhera
from 5 to 10 years off.

| 1In addition to BOTV, TNT and
| the newcomer, Dor, a fourth firm

active in the eclosed ecircuit field

| is the Du Mont Television Net-

work. The Du Mont, unlike the
other TV webs, iz actively seek.
ing industrial clients for multi-
market telecasts, it has not been
as successful this year as BOTV
or TNT in this sphere. [t has,
however, arranged several one-
city closed cireuit showings,

| Du Mont's production personnel]
and facilities are available for the
telecasts arranged by closed cir-
cuit firms in the same way as are
those of the other networks, It
handled the production chores for

17 Marciano-Charles fight, for in-
stance, and on OQOctober 15 will
provide a production crew for the

~Philharmonic Symphony theater

telecast.

Among the important industrial
organizations that made use of
closed circuit TV this vear are
Dodge, Chrysler, National Dairy,
International Business Machines,
the Sheraton Hotel Corporation,
the Pan-American Airwavs, the
American Management Associa-

tion, the Pellon Corporation,

position, WKY-TV was_the first | Westinghouse and Ford. The last-
indie outlet to air local live color- named put on two closed circuit
‘nationwide meetings.

1
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TOO GOOD TO BE TRUE

NBC Blushing Over
‘Home' Poll Results

NEW YORK, Aug. 14.—Execs
at NBC were in a dilemma this
week. A special research study
that was made to survey the in-
fluence of the web's “Home"
show on women turned out so0
well that network toppers are
reluctant to release it. Result is
that full details may never be
made public.

The study, conducted by Ad-
vertest Research in June in three
cities, utilized recall only, and
merely asked women which me-
dium was relied upon most for
information on such matters as
child-rearing, decorating, fash-
ions and cooking. The women
named the various media them-
selves; none was suggested. Some
2,600 women were surveyed by
telephone from a list weighted
proportionately in sorio-economic
terms, embracing both TV and
r.on-TV homes.

The results of the study re-

ortedly dazzled even the NBC
Erass. In two of the three cities,
Rochester, N. Y., and Louisville,
Ky., the town's leading evening
newspaper ranked first and the
leading murninﬁ newspaper rated
second. “Home" was listed third,
ahead of every woman's maga-
zine published, scoring twice as
mucl as the leading women's
magazine. In Davenpor:, Ia., the
thiré city studied, it's understood
that the show fared even better,
ranking second behind the local
evening newspaper.
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One amazing aspect of the situ-
ation is that “Home"” debuted
only this past March 1, while the
various magazines have hcd loyal
followings for many years. It is
reported that one woman of
every six queried named “Home"
as her leading source of informa-
tion on the wvarious subjects
listed, ahead of all other media.

NBC execs are understood to
feel that the results of the stud::’
are so good, in terms of “Home's"
skFowing, that it might be more
difficult to sell the show to
agencymen and sponsors with it
than without it, since so much
talk would necessartly arise
about the study. hmuaing?.
NBC itself made a similar study
some weeks earlier, got the same
results and were so surprised
they authorized and paid for the
Advertest undertaking.

Miles Buys
Beatty News

NEW YORK, Aug. 14, — Du
Mont this week sold the 7:15-7:30
p-m, strip to Miles Laboratories,
in which it will program “Morgan
Beatty and the News," beginning
September 27, “Marge and Jeff,"
which previously occupied this
berth, will be moved to “he 6:45-T7
%Im. Fﬁaitiﬂn, before “Captain

ideo."

The Miles deal was made thru
the Geoffrey Wad~ agency.

THIS TV’'s NOT
FOR DROWNING

EAST PATERSON, N. J,
Aug. 14—To the man who
feels the impulse to smash
his TV set: it won't do you
any good. In the spirit of re-
search—and not in wrath—
the Allen B. Du Mont Lab-
oratories dropped one of its
latest models off the Market
Street Bridge into the Pas-
saic River this week. The set
hit the water with a big
splash and drifted down river
a few feet, where a couple of
Du Mont men lassoed it and
hauled it back, The dripping
receiver was taken ba to
Du Mont's Quality Control
Department, dried off
%ll!_.llgged in, and switched on.

the screen appeared a
beautiful picture. It was
Channel 5, of course.

Sales Soar on
Radio of D.A.

NEW YORK, Aug. 14.—Sales of
the radio version of “Mr. District
Attorney” have continued to soar
over the past week. After three
weeks the show is sold in 115
markets. Two more regional
deals have been brought in. Pen-
nington Bakeries have the show
in seven cities in Ohio and Ken-
tacky. And Carolina Light and
Power has it in five markets in
the Carolinas.

Alvin Unger, sales veepee of
the Frederic W. Ziv Company,
said that “Mr. D.A." was getting
even a bigger proportion of
multi-market sales than Ziv's two
previous offerings, Red Skelton
and “"Hour of Stars.”

Vox

Send us your theme song list.
.« « « How many times used
weekly? .

Jox Trix

The music-roll search started
by WBZ, Bostor, radio personali-
t.es has rﬂﬂi moved into “high
gear." More than 1,000 rolls have
already been sent to WBZ jock-
eys after just 10 days. The whole
thing started when one deejay
plaved a piano roll he found in
the music library. Not to be out-
done, other deejays on the station
picked up the idea on the'r own
shows during the day. By the
end of the first week they had
received almost 500 rolls from
New England listeners. Involved
in the search are Carl Desusze,
Hmnnn.rgI Paul Knight, Lindy
Miller, ick Tucker, Nelson
Bragg, Ed Kane and sportscaster
Leo Egan, in addition to Mildred
Carlson, “"Home Forum" editor,
and Malcolm McCormack, farm
director. The station will proba-
bly donate the rolls and the
player piano to some service or
institution in its area at the end
of the promotion,

John Paras, WFLB, Fayette-
ville, N. C., reports: “Some time
ago I had a conversation with
Tony Pastor about the terrific
competition today and the fact
that many unknowns are almost
completely ignored by deejays on
their program. It was then that I
decided to add a feature to my
program which has become very
popular. I devote a 15-minute seg
to playing off-brand records by
virtually unknown artists. The
reaction to this programing has
been wonderful.”

Real George, KXOB, Stockton,
Calif., tells us about his drive-in
theater show: “The show is now

NEWS BEHIND THE NEWS

Important Role of WSBT, WSBT-TV/|

In Studebaker's Wage-Cut Problem

SOUTH BEND, Ind., Aug, 14—
Newspapers headlined Studebaker
CIO autoworkers approving by a
5,371 to 626 vote a 15 per cent
wage cut here Thursday after re-
jecting the same proposal 3-2 a
week previously. But the role sta-
tions WSBT and WSBT-TV

KOWL Signs

Chico Sesma

HOLLYWOOD, Aug. 14 —Santa
Monica radio Station KOWL,
catering primarily to minority
audiences in the 5Southern Cali-
fornia area, has signed Mexican-
American disk jockey Chico Lionel
Sesma to a new five-vear contract
which will reportedly earn him
$100,000.

Sesma, former name-bhand trom-
bonist who started with a half-
hour program on the station five
vears ago, now does a daily stint
from 3:50 to 6 p.m. plus an 11:30
to noon show Saturday. He was
inked to the pact by station man-
ager George A. Baron.

plaved in bringing about the set-
tlement is a “middle story" that
went unnoticed. )

In the wake of the first volte
there was much evidence that is-
sues involved were not completely
understood by many Studebaker
workers. Among them Studebaker
President Herbert S. Vance's an-
nouncement that the company
was cancelling its contract after
60 days’' notice since it would not
produce 19556 models unless wages
were cut to meet Detroit scales.

Clears Air

To clear the air, WSBT and
WSBT-TV went on the air Mon-
day (9) with spots urging anyone
with a question to call the station,
give it to a trained clerk and it
would be answered by 9 p.m.
Wednesday night on an hour-lang
simulcast by Harold S. Vance,
Studebaker president; Paul G.
Hoffman, chairman of the board,
and Paul E. Clark, vice-president
in charge of indusirial relations.

By program time-534 questions
were received. These wers cate-
gorized and asked by Bob Houser,
news director of WSBT, of the
Studebaker exees who answered
them. The next day many mem-
bers stood up at the [ootball field
meeting and declared they wished

to switch their vote because they
hadn't understood the issues in-
volved thoroly a week earlier.

Lebhar to Leave
WMGM:; Tolchin

Named fo Position

NEW YORK, Aug. 14 —Bertam
Lebhar Jr., for 15 years a key
exec at WMGM here, this week
severed his connection with the
station effective August 31. Leb-
har, director of the Loew's-owned
loutlet since 1949, elso was a
| familiar voice on the air as Bert
Lee on wvarious stations’ sports-
casts. He will be succeeded as
director by Arthur M. Tolchin,
currently WMGM's sales man-
ager,
station for 17 vears.

Lebhar was seen likely o
leave when his present five-year
contract expires at the end of this
month, following his inability to
close attempts to purchase the
station a year ago. He is reported
elose to s’xgnin&l with anotker or-
panization, with details likely to
be settled in the next week.

Chi 45 R.P.M. Cold War Heats Up
With Disk Firms, WIND in Tangle
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e
G CHICAGO, Aug. 14—The 45
- ; r.p.m. situation in Chicago burst
wide open this week with rumors
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running rampant and a hassle
growing between record com-
panies and one of the three re-
maining holdout radio stations.

Record company personnel have
been getting hot under the collar
for the past few days concerning
some of the ramifications result-
ing from the Big Three independ-
ent stations' ban against conver-
sion to 45 r.p.m. equipment. Altho
WCFL, WJJD and WIND are still
on the holdout list, WIND is fecl-
ing the brunt of the wrath.

The crux of the situation con-
cerns WIND's morning deejay
show, “Chicago’s Top Tunes"
presided over by Jay Trompeter
from 8 to 9 a.m. weekdays. The
diskeries claim that the show is
not listing the Chicago top tunes
correctly. Each of the firms in
question were quick to add that

they found no fault in the manner
in which tunes were reported and
graded and were satisfied that the
station’s personnel was qualified
and competent. As one diskery
representative put it, the station
is ignoring reports of tunes that
are only available on 45's or else
is playing a different wversion of
the same tune available on 78's,
either because the deejay bought
it or the publisher supplied it.
The picture from WIND is ex-
actly the opposite. Lorene Young-
love, record librarian and compiler
of the Top Tune survey, stated
that not only is the situation a
farce, but that the station is going
out of its way to play the correct
tunes. According to her, the tunes
reported by dealers are the ones
played. If the tune and version
are not available in their library
{(Continued on page 18)

By CHARLOTTE SUMMERS

Jox

piped into cars one hour prior to
showtime at the Stockton Motor
Movies. The gimmick has caught
on with requests, birthday an-
nouncements, etec. Free coffee
and doughnuts were served at
3 a.m. recently at a special dusk
to dawn show inspired by me
and hundreds of cars were turn
away."

“"Guess the Time" is a contest
that Tommy Sasser, , dee-
jay in Houston whipped up. It
works like this: Sasser never
knows exactly what time his
“College Capers" show will take
to the air, because he Tollows
Houston baseball broadcasts. He
has his listeners guess at the time
they think he'll get on the air the
following night. Winners are an-
nounced each night and receive
little prizes. 1

Send us your theme song list.
. « « How many fimes used
weekly?

Wind Up On 45’s

This will be the last column
devoted to the pros and cons of
record samples on 45 r.p.m. We
feel that we have devoted a very
fair amount of space to this con-
troversy and that the time has
come to wrap it up once and for
all in this space. So here are the
comments we currently have on
our desk which will end the dis-
cussion in this column. Check the
Music and Radio department's
editorial pages for future news on
this situation.

Nick Jordan, KCSB, San Ber-
nardino, Calif.: “Can't understand
the controversy over the d43's
KCBS is plenty happy about
them. They're easier to handle
save space, fidelity iz better and
they present no problem in cue-
ing. . . . Don Bailey, WESC,
Greensville, S. C.: "Isn't there
some way that we can all get to-
gether and do some squawkin
about the 45's being ‘railroad

who has been with the|

in? QOur five local stations have
sent telegrams to all the record
companies with complaints, May-
ybe we could all work together
on it."”
Monte Grove, WLYC, Williams-
ort, Pa.: “Lots of new releases
ut can only play M-G-M, Coral,
Mercury and off-brand labels on
T8's. All the rest on 45's. Can't
get conversion gear until late-in
Aupgust. Me thinks the record
companies make a mistake, Disks
don't do anvbody any good on the
shelf.” . . . Mel Bernam, WKYW,
Louisville: This station has con-
(Continued or page 42)

World Sets Grid Pkg.

NEW YOREK, Aug. 14—World
Broadeasting System was this
week set to begin distribution of
its football package, “Football
Time."” The feature gives World
subscribers a 13-week, 15-minute
series of football history with
open spots for current football
news by a local announcer.
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Your Lucky Strike Hit Parade says:
\\!

o long for a while

And presents a special summer service

During its 12-week
hiatus Your Hit Parade
will list in this space
the seven fop funes from
Your Hit Parade Survey

Here are your Lucky 7 tunes that
you would have heard last Saturday
night, as determined by Your Hit
Parade Survey, which checks the
best sellers in sheet music and
phonograph records, the songs most
heard on the air and most played
on the automatic coin machines.

1. Hernando’s Hideaway

2. Hey, There

3. The Little Shoemaker

4. Little Things Mean a Lot

5. Three Coins in the Fountain
6. The High and the Mighty
7. Sh-Boom

/Q.Q. Be sure to watch Your Hit Parade’s summer replacement

“PRIVATE SECRETARY”sraxeive ANN SOTHERN *Saeiiiiiiniei™
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' Eeco
Columbia

NEW YOREK, Aug. 14.—Colum-
bia Records this week categori-
cally denied that its fall merchan-
dising “priceless editions” plan
was connected in any way with
the firm's nearly dormant record
club. The diskery's fall merchan-
dising plan (The Billboard, Au-
gust 7) allows customers to ob-
tain a seven-inch 45 or LP record
free from the company for every
Columbia LP or EP purchased
from a dealer.

The firm issued its statement
concerning the fall plan due to
the verbal and written alarm dis-
Fayed by some dealers that the

irm was attempting to obtain
customer es to revitalize its
record club. The dealers’ anxiety
was due to the provision in the
firm's fall plan that a customer
had to send a coupon to th« com-
pany itself in order to get the
priceless edition” record. These
dealers feel that this list might
be used for record club solicita-

tion.
Lisber.on Note

Goddard Lieberson, executive
vice-president of Columbia this
week issued the following state-
ment: “This year's fall merchan-
dising program has been evolved
by Columbia after much thought
and effort. In the oest, when Co-
lumbia has held consumer pro-
grams which have entailed addi-
tional labor for the dealers, many
dealers took the ition that
they were involved in a great

Talks Over Dot

Sale fo Victor
Come fo Halt

NEW YORK, Aug. 14 —All ne-
gotiations between Dot Records
and RCA Victor over the sale of
the former label have ended. In
a prepared statement, Randy
Wood, Dot president, admitted
that *slight negotiations"” had
taken place with RCA Victor, but
that no definite plans had been
made for any merger of Dot and
V.ctor's subsidiary Label “X."

Wood also said that the rela-
tionship between Victor and his
label would continue as before,
with RCA's custom pressing divi-
sion continuing to handle the
greatest percentage of Dot's
pressing business. :

Wood said that he was looking
forward ‘to Dot Record's biggest
vear in its five-year history and
that he is planning continued ex-
pansion in all fields of recorded
music, He intimated that a huge
drive would soon be made into
the packaged record market.

rd Club Not In

Fall Plan

deal of paper work. ... To obviate
some of these difficulties, Colum-
bia's 1954 plan iz carefully or-
anized to bring the customer
into the stores without the neces-
= .y of special effort on the deal-
er's part to get extra business,
either thru paper work or the
stocking of special merchandise.

“To impute othe. motives to a
plan of this sort is not only short-
sighted but can only result from
a lack of understanding of what
this plan means to the dealers in
the way of improved business and
increased store traffic, . . ."

Dealer ¥lan

Some dealers stated tha. they
would not let their customers
send the coupons to Columbia
Records to get their “priceless
edition records” but would send
the coupons in with the store
name, and then give therm out to
the customers who were to re-
ceive them.

Paul Wexler, sales chief of Co-
Iu :bia Records, had the follow-
ine to say when queried by The

(Continued on page 28}

MAHALIA

Apollo and
Columbia in
Pact Hassle

NEW YOTK, Aug, 14—
Whether Mahalia Jackson, one of
the country’s great spiritual sing-
ers, would move to Columbia
Records or stay with Apollo was
not yet settled when The Bill-
board went to press this week.
But according to Columbia
spokesmen and Apollo execs,
everything would be straightened
out by next week.

Columbia Records claimed this
week that they had acquired the
singer on the understanding that
Miss Jackson's contract with
Apollo had lapsed due to a failure
oir the part of Apollo to pick up
her option.

However, Bess Berman, head of
Apollo, told The Billboard that
the thrush was still under con-
tract to her firm and that Apollo
had picked up the ontion ir time,
Mahalia Jackson has been with
the label for the past five years
next week she starts a coast-to-
coast radio show on the CBS

network.

Industry Turnout
For NBOA Meeting

CHICAGO, Aug. 14.—A, press
agent's dream is one way to de-
scribe the coming convention of
the National Ballroom Operators’
Association, with virtually all seg-
ments of the industry, includin
top name band leaders, schedul
to be on hand for the conclave at
51&1:2%2531]& Hotel here September

AFM president, James Petrillo
has been invited to attend, an
NBOA officials say he will be on
hand if he can fit the meeting
into his schedule.

Top band leaders who have
signified they will show up, ac-
cording to OA President Tom
Archer, of Des Moines, include
Tommy Dorsey, Les Brown, Ralph
Flanagan, Woody Herman, Russ
Morgan, Frankie Masters, Sam
Donahue, Jan Garber, Chuck Fos-
ter and Leo Peeper. .

Prexy Archer said the NBOA
invitation to band leaders, man-
agers and bookers to attend the
upeningbeda}r of the convention,
September 20, for a joint sit-
down-and-talk-it-over affair has

THOSE TEARFUL PUBLISHERS

By BOB ROLONTZ

NEW YORK, Aug. 14, — The
current switchover from 78's to
45's for deejays by the major rec-
ord firms has caught the long-
suffering publishers right in the
middle. The publishers neither
asked the diskeries to switch to
2i's nor suggested taat thejockeys
should or should not play them.
However, their expenses, their
headaches and their work has in-
creased since the 45 r.p.m. disk
became the order of the day for
jocks, y

First of all, the diskeries
stopped the publishers frorn pur-
chasing any samples except the
45 r.p.m. record the same time the
record firms switched to 45's for
the jocks. This meant that the
publisher could not get his hands
on T8's until the shellacs were
placed on the market, usuall

much after the 45 rpm. dis
samples were available,
Secondly, the jockeys who

wanted T8's instead of 45's started
to put the pressure on publishers
to get them for them. Unless a
publisher coulc get hold of an
acetate of his song, he had to wait
until the shellacs were ready, los-
ing wvaluable time with some
jocks,

If he got hold of an acetate, he
would have dubs made. At %3
each, the dubs ran inte real

money if he tried to supply them
to 10 or 20 key jockeys.

RIAA Halts Search for
Optional Center Ideas

NEW YORK, Aug. 14 —At least
for the time being, The Record
Industry Association of America,
Inec., has given up plans to find a
universally acceptable method of

roducing records with an op-
ional center which would permit
the handling of all disks of any
speed on turntables of any type
and without use of extra spindles
or disk inserts.

The RIAA directors have re-
lieved that association's engineer-
ing committee of any further re-
sponsibility to work out an op-
tional center disk.

Original industry-wide plan-
ning called for lprndu::ing disks
with the optional center, so that
at first glance all records would
have a small (78-33 type) spindle
hole, but with all so manufac-
tured that the centers could be
easily punched out to fit the large
(45 type) spindles,

Capitol Hecords did have such
a disk on the market a few vyears
ago, but this version of the op-
tional center was not acceptable
to the engineers at the other
labels. Capitol voluntarily ceased
production of their optional cen-
ter disk and participated in ﬂlﬂl

industry-wide search for a better

product.
Good-Bye 78

The manufacturers believed
that a wuniversally accepted op-
tional center disk would ease the
eventual change to only 45 and
33 disks. It was then, and still is,
believed that the 78 r.p.m. disks
will all but disappear from the
market in the next two years.

The optional center would also
make it easier for record plaver
manufacturers to work up new
disk playing equipment which
could make use of the large spin-
dle, yet not be concerned over the
disks being marketed.

It is generally believed that the
production c¢ost on automatic
players using the large spindle is
cheaper than that for players
which have the changing mech-
anigm outside the spindle itself.

What the RIAA's next move in
this direction will be is not
known, tho it is felt that the re-
cent decision to halt an industry-
wide search for an acceptable op-
tional center disk will in no way
affect the individual firms' at-
tempts to come up with the

answer.
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Even if he waited until the
shellac records were ready, it still
cost the publisher more money.
He used to pay only 30 cents for
the 78 deejay record: True, the
45 r.p.m. jock record only costs
30 cents, but a shellac 78 costs
20 to 60 cents from a one-stop
and 89 cents from a store. An
to top it all off, since they are
shellae, they can't be mailed and
have to be delivered to the jock.

As far as the average publisher
is concerned, he doesn't care
what speed the record is, what

Cap’s $18 Mil
Sales a High;
Earnings Rise

HOLLYWOOD, Aug. 14.— Capi-
tol Becords sales during the 12
months ending June 30, 1954,
reached a new high of $17,785,534
and earnings showed an increase

over the corresponding period a
yvear ago, President Glenn E.
Wallichs reported this week in a
letter to stockholders.

New high mark compared with
sales of $15,013,369 for a like
period ending June, 1953.

Net income amounted to $708,-
023, equal after preferred divi-
dends to $1.47 a share on the
476,230 shares of common stock
outstanding. In the 12 months
ending June, 1953, the company's
net income was $674.946 or $1.39

{Continued on page 28)

Stimulate Interest

In Williams Film

AEW YOHREK Aug. 14.—-Altho
M-(z-M's movie bio on Hank
Williams won't be released until
late 1955 or early 1956, M-G-M
Records this week advised its
distributors to kEEE interest high
on the film until then, via a long
range build-up with local dee-
jays, juke box operators and
dealers, in anticipation of the re-
lease of a sound track album from
the film and re-issues of many of
Williams' biggest hit disks.

In line with this, M-G-M's At-
lanta distributor is extending
special co-operation to Mont-
%[umery‘ Ala., on its plans for a

ank Williams Memorial Day on
September 21. The event, organ-
ized by the Aleazar Shrine Tem-
ple for the benefit of a Shrine
Charity Fund, will feature a par-
wde with 25 floats depicting “The
Life of Hank Williams." Mean-
while, M-G-M is still locking for
an unkonwn to play Williams in
the picture.

www americanradiohistorv com

Pubs in Middle of DJ-45 Battle;
They Have Songs to Be Played!

size it is or how many grooves it
has. He only wants one thing —
deejay spins. But at the moment
all he is petting is trouble.

If the publisher has a tune out
with a top artist, he is willing to
invest in dubs, shellacs and what-
have-you to get the disk played,
for he knows that a big artist can
break thru with a hit.

But if he has a record with an
unknown artist, he is less inclined
to get those dubs made, since he
figures the return will be smaller.
Yet he needs the performances
and he needs those records to get
them.

Peace Leaders

So if there is a desire for the
hassle between jocks and the
diskeries to be over, the pub-
lisher would be happy to lead the
peace campaign. When the hassle
is finally a thing of the past, the

ublishers will be among the

appiest of men. For then they
can get back to work on songs,
instead of worrying about who
still wants those 78's.

‘Waterfront'
Background

May be Waxed

HOLLYWOOD, Aug. 14.—Back-
ground music from the Columbia
picture, “On the Waterfront”
which stars Marlon Brando, may
soon find itself on wax if negoti-

ations between Decca Records’
Sonny Burke and the film com-

pany's Jonie Taps are concluded.

Pic, in current release, is being
talked of In film circles as a
possible sleeper for an Academy
Award, and as such, would have
hyped disk interests,

Dececa’s action is

in keeping
with its current u —temgo film
score release schedule. Plattery
recently issued a package from
“The agnificent Obsession," a
dramatic film, as in “Waterfront."

met with wide-spread approval in
the industry. It will be the first
time in the industry that such a

NBOA INVITES
BAND SEGMET

CHICAGO, Aug. HM.—AIl
band leaders, band managers
and bookers are invited to at-
tend the joint session at the
opening day of the NBOA
convention at the LaSalle
Hotel, Chicago, September
20, President Tom Archer an-
nounces. ;

Archer also points out that
ballroom operators who are
not members of the NBOA,
are also invited to attend the
Monday session. Sessions on
Tuesday and Wednesday will
be closed meetings for NBEOA
members only.

meeting has been attempted.

One issue certain to be brought
up will be the NBOA name-band
reporting service. in which the
NBOA members report on the in-
dividual one-nighters as to busi-
ness conditions, ete. NBOA Man-
aging secre , Otto Weber,
strongly defended the reporting
service and took exceptions to
charges that the bookers and band
leaders claim the service is a -
“gplf-created Frankenstein” and
that some operators are not re-
porting honestly on the bands.

“The NBOA has been conduct-
ing its Name Band Repnrunﬁ
Service for nearly four years an
it is anything but a Frankenstein,
Weber saig.l "lciln faﬂ& I::;n 1‘:hml

(2 band leaders an ers
helped (Continued on page 24)

KIDISKS

Untapped
Market to
Be Opened

NEW YORK, Aug. 14.—Decca
Records will help dealers open
up a still mlta%ped market in the
kiddie field when it releases its
new Frank Luther series in Octo-
ber. Tagged "“A Child's First
Record,” the new eight-record
package was specially produced
for the 9 to 30 months age group.

The series also marks the first
publie airing of Luther's new pat-
tern for children's records, with

everything from mambos to Mo-
Y g{ Continued on page 28)

Price to Head
Columbia Sales

NEW YORK, Aug. 14.—Colum-
bia Records’ sales chief, Paul
Wexler, this week I%Tpmnted For-
rest PrIr:e as gene sales mana-
ger for the firm. Price will over-
see sales with the firm's 40 dis-
tributors and will be in charge of
the firm's field staff. Paul Wex-
ler has been holding down this
post in addition to his position as
veepee in charge of sales since
Terry Southa was national
sales manager in 1952,

Price has been with Columbia
for the past three years. His last
position was regional sales mana-

er for the Northeast and Middle
ﬁﬂantic territory, working out of
this city.

45 Ban by Three Chi
Outlets Rouse Diskers

® Continued from page 16

on 78's, she claims the station pur-
chases the T8 version from a re-
tailer and stocks it. Miss Young-
love added that the only tunes
not being played are the latest
releases which are being supplied
in 45's. “These, too, will be
played,” she said, “if they prove
themselves and reach the Top 40,
from which the station programs
its daily record shows."

It was also learned that Howard
Miller,- a-free-lance deejay oper-
ating pﬂ.‘l."t.ﬂf his day from WIND,

also purchases 78's on his own to
insure full coverage of the musical
tastes of his listeners.

Another rumor current in Chi-
cago was that WJJD has placed
an order for 45 r.p.m. conversion
egquipment, thus spearheading the
break-up of the Big Three holdout,
This rumor was denied by WJJD
officials, Thus the situation stands
as a stalemate, with the three in-
dependents still holding out and
the WIND-diskery hassle remain-
ing just that . :
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Writers, Singers Bid
For MOA’s Pub Test

OAKLAND, Calif, Aug 14—
Headquarters of the Music Op-
erators of America here has al-
ready received a large number of
bids from songwriters and singers
anxious to figure as guinea pIlES
in the juke box org's forthcoming
publishing experniment. .

Three weeks age the MOA ex-

IBEW Blasts

Stars Doing
Home Disking

HOLLYWOOD, Aug. 14—Wesl
Coast local of the International
Frotherhood of Electrical Workers
this week called for action against
disk stars who do their own re-
cording, and asked international
headguarters in New York to take
the matter up with James C. Pe-
irillo, »resident of the American
Federation of Musicians,

Action was started here by
Harry Stillman, business agent of
Local 45, Broadcast and Record-
ing Engineers, who are affiliated
with the IBEW.

Union contends that disk ses-
sions, such as those that are made
by Les Paul and Mary Ford at
{their homes, are unfair, and points
oul that under IBEW regulations,
members of the union are pro-
hibited from handling such disks.
Engineers thruout the nation who
do a majority of actual disk jockey
record spinning, are members of
the 1BEW.

Request to the union's New
York headquarters also called for
enforcement of the aforementioned
regulation.

Gary Crosby
Going Decca

HOLLYWOOD, Aug. 14—
Young Gary Crosby is slated to
join the Decca Records rosier
shortlv, continuing the 20-year
family association with the label
established by his father, Bing.

Despite previous negotiations
for the vounger Crosby by other
record firms, contracts establish-
ing his status as a Decca artist
have been drawn, and on firm
authority are scheduled to be
gigned at an early date.

Bing and Gary teaming has had
substantial success on a number
of recent Decca releases. Gary
continues thru the summer as a
summer replacement on his dad’s
CBS network radio show.

New BMI Firm Set
By Starr-Stanley

NEW YORK, Aug. 14, — EKay
Starr and her manager, Hal Stan-
ley, have set up a new music pub-
lishing firm, Starstan Music, af-
filiated with Broadcast Music,
Ine, The first tune in the firm,
and Miss Starr's latest Capitol
release, is “Fortune in Dreams.”
Headguarters for Starsten will be
on the West Coast. Publisher
Murray Massey will operate the
firm in the East, tho not as
B riner.
publishes the flip side of the new
Starr digk, “Toy or Treasure.”
_The Starr-Stanley combination
has recently been involved in an-
other publishing operation, Vesta
Music, also a BMI affiliate. Her

revious Capitol disk, “The Man

petairs,” was a Vesta tune. Vesta
was co-owned by Stanley and
Jesse Stool.

The “Toy or Treasure” tune is
being jointly published by Herb
Reis and Murray Massey, tho not
in a new firm. Reis and Massey
each own half of the song and
will promote it jointly with each
pubber getting half of the tune’s
earnings.

Sholes Adds Two
Country Artists

NEW YOREK., Aug. 14.—Steve
Sholes, head of RCA Victor's
country artist and repertoire de-

partment, has add two new
artists to his roster. -
Singer Rita Robbins will make

her first recording for the label
next week, while the Statesmen,
a sacred quartet also newly
%aeled* will turn out their initial
ictor waxing in September,

country’'s five top disks.

Massey, incidentally, |

ecutive board empowered George
A. Miller, president, to seek out
four songs, two of which would
be cul by new artists and two by
established singers (The Bill-
board, August 7)., Operators thru-
out the country would support
the experiment by purchasing
and programing the resulting rec-
ords. Their purpose would be
{o demonstrale the promotional
power of coin phonographs,
Miller this week said that he
has reason to believe as many as
250.000 copies of any MOA-spon-
zored disk will be ordered by op-

erators immediately upon release. |

MOA has the support of local
associations in the project and
has just assembled a ﬁst of 11,000
individual operators who will be

urged to co-operate.

Other Projecis

Altho MOA will begin talks
next week with hopeful cleffers
and artist representatives, the org
will attack its project slowly. No
récord iz expected to result from
the plan for some months, Other
projects on the MOA agenda will
receive earlier attention. Among
these are a national advertising
program, a public relations drive
and a plan to foster public accept-
ance for a new
“juke box."

- MOA will not become a pub-
lisher, stiressed Miller, altho it
will perform normal publishing
functions, including protection of
the copyright, for the ditties se-
lected for the experiment. Use
of the tunes will be rovalty free
to broadeasters, as well as to op-
erators, if the Copyright Act is
amended to remove their present
exemption,

Miller's first steps will be to
set up a committee of operators
here and ancther on the East
Coast 1o screen material and tal-
ent. Their recommendations will
be forwarded to Miller. None of
the tunes selected may be as-
signed to any licensing or per-
forming rights organization.

name for the

JAZZ FINALLY
MAKES GRADE

NEW YORK, Aup. 14 —
J: 2z really made it this week.
The New York Times' radio
station here, WQXR, hereto-
fore strictly a longhair outlet,
will air a jazz series for the
first time in its 20-year his-
tory, starting Monday (16)
from 9:05 to 9:35 p.m.

Sponsored by the Coca-
Cola Bottling Company of
New York, Inc, “The World
of Jazz” will feature John S.
Wilson, New York Times jazz
critic, and Metronome editor
George Simon, The 52-week
series will cover every aspect
of the jazz world.

Northern and
Champion Are
Decca Firms

NEW YORK, Aug. 14—Decca
Records has completed plans to
‘reactivate its music publishing
firms, and the two companies,
Northern and Champion, are now

u_]::eralin here under the direc-
tion of Deecca exev Bill Donner.
Northern is affiliated with the

American Sociely of Composers,
Authors and Fublishers, while
Champion i§ & Broadcast Music,
Inc. firm.

Az reported in The Billboard
last month, a key factor in the
operation is an incentive plan,

artist and repertoire men recelve

'into the firm, rather than a piece
iu_f the firms. Columbia has a
gimilar incentive-set-up for
a.&r. staffers on the label's re-
| cently activated April and Black-

wood Music firms,

Decea, at present, plans to han-!

whereby both Dececa and Coral |

equity in‘any iunes they bring |

its |

NEW YORK, Aug. 14 —RCA
Victor this week staried moving
on its fall plan, with the firm's
distributors alerted to a four-
point program built around Tos-
canini, high fidelily, a new, old-
time hit series and mood music.

To spark acceptanc of the new
sets Victor will also offer dealers
bonus merchandise at no charge,
in propertion to their purchases.
At the same time, the firm will
introduce a new iechnical devel-
opment designed to protect LP’s
from certain use hazards.

The company's bonus offer al-
lows dealers iheir choice of any
one of five disk packages, each
worth $6.95 to $7.13 at retail, for
every $30 worth of the new mer-
chandise they order the first time
around. The $30 unit is figured
at dealer cost. Dealers will be
allowed 100 per cent exchange
privileges which rust be com-
pleted, however, before the end
of the year.

The technical development,
called Gruwve-Gard, will change
the appearance of an LF only to a
| careful obszerver, but its effect,
according to Viclor engineers,
will be to proteci delicate grooves
from possible abrasion such as

might occur wher a. record is
inserted or remove.! from 1is
sleeve, or when several are

<+ .cked on a changer. Protection
iz achieved by raising the center
| slightly, like on 45's, and also the
rimas.
All Gruve-Garc

All new Victor LPs will {eature
Gruve-Gard, beginning with the
new fall releases, and older al-
'bums will include the develop-
ment whenever it ig necessary to

dle Northern and Champion wiﬂ}-
out outside assisiance. cea will
continue its Mood Music with
Shapiro-Bernsiein and Supreme
Music with Bregman-Vocco-Conn.

A LOOK AT THE CHARTS

11 Labels Have Best-Selling Pops,
But Diskers Just Getting Started

By JOE MARTIN
NEW YORK, Aug. 14.—Eleven

differeni labels are currently rep- |

resented on The Billboard’'s best-
selling pop singles chart. Yet
manufacturers are only now be-
ginning to unieash their latest
recordings by top name talent as
the disk industry starts moving
into high-gear for what is shap-
ing up as the most sharply com-
petitive fall season in many a
year. The current chart line-up

' highlights Mercury's and Decca's

hottest season in years and the
sirength of Decca’s Kitty Kallen,

Mercury now holds down the
two top slots in the best-selling

chart, while Miss Kallen has/

placed two records within the

Decca
and Victor each have six sides
out of the top 31 this week, fol-
lowed by Capitol with five, Mer-
cury with four, Columbia with
three, Coral with two and Ca-
dence, Cat, M-G-M, Jubilee and
London with ene each.

A study of the best-sellin
chart not only highlights severa
trends which have been making
disk industry chatter for weeks,
but also points up the fact that
“trends” are all too often imag-
inary. '

The belief that vocal groups are
“hot" is borpe cut by Mercury’s
one-two  slotting of the Crew
Cuts and the Gaylords along

disks by Archie Bleyer, the Four

| Aces, the McGuire Sisters, Hugo |

| Winterhalter, Frank Weir, the
' Chords, the Four Tunes and Henri
Rene. But the much-talked about
inability of girl singers to “hit the
charts" is proved a fallacy by the
| strength being shown by Miss
Kallen, Rosemary Clooney, June
' Valli, Patti Page and Kay Starr.
R.kB. Trend
The belief that rhythm and
blues material is moving strongly
into the pop  market iz also
roved by such entries as “Sh-
oom.” “1 Understand Just How
| You Feel” “What a Dream,”

with zuch other group vocals on|

| “Goodnight, Sweetheart, Good-
night® and “Shake, Rattle and
'Roll.” But the talk that neither

show tunes nor jpstrumenta]s are
“really selling” is -proved to be

| only falk by such tunes as “High
and the Mighty,” “Hernando’s
Hideaway,” “Hey, There” and

“Moonlight and Hoses.”

Another “trend,” according to
many industry execs, is the in-
ability of more than one version
of a song to el heavily. Yet,
there are now four versions of
“High and the Mighty” and two
of “Sh-Boom,” “Little Shoe-
maker.” “1 Understand Just How
| You Feel,” “Hey, There,” "Three
Coins in the Fountain” and
“Happy Wanderer” on the best-
| selling lisi.

‘ The current chari also proves
that the “majors” are hot, the in-
dies are also hot, and—perhaps
most importani—that the cus-
tomer with the 88 cents in his
pocket iz the only real genius 1n
| the music and record business.
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RCA Moves 4-Way
Fall Promotion Plan

fabricate new stampers for new
production runs.

It is also expecied that the de-
velopment will be mede avail-
able in time to independent disk-
eries who press their LPs 2t Vie-
tor's custom depa-itment

The keynote of Victor': “Best
Buy" fall program are five Tosca-
nini albums. Titles, disclosed
here last month, include Schu-
bert's Ninth Symphony., in a
plush set listing at $6.95 a disk
coupling Mossorgsky’'s "Fictures
at an Exhibition” with a Franck
tone poem, a three disk set of
Verdi's “Falstaff.” a popular
grouping of familiar conceri se-
lections ecalled ‘Toscanini Plays
Your Favorites” and a iwo-disk
set called “Toscanini Plays Wag-
ner,” Of these diskings only the
Moussorgsky work will also ap-
pear on EP.

Publicily Aids

The Toscanini phase of the pro-

am will be =supported by a
arge number of dealer aids, dis-
plays and consumer advertising.
One display that will be made
available to dealers has a cutout
of the Maestro topping a five-foot
window centerpiece,

The old-time hit facet of the
program features top tunes of the
vears 1926 thru 1945. Four tunes
from each wvear will be grouped
on each of 20 EP's, with 10 LP's
each to contain the eguivalent of
twao EP's. Top artists on the label
are featured. A rolating browser
for the EP’s will be made avail-
able to retailers.

Three new George Melachrino
albums make up the mood series,
and they will be pul out on both
EP and LP. Here again heavy
advertising - will plug the sets,
The prime eye-catcher will be a
color-motion window display for

dealers.
Hi-fi Phaze

Eleven titles will be included
in the hi-fi phase of the Victor
program. As disclosed here last
month, the lead item will be “An
Adventure in High Fridelity,” a
special set containing COmposi-
tions and sound demonstirations
of interest to the hi-fi fraternity.
The set, holding an explanatory
booklet and a foam rubber turn-
table pad, lists at $6.95.

Other LP's in the hi-fi segment
of the program include a re-
recording of Offenbach’s “Gaite
Parisienne” by the Boston Fops
ork, a Boston Pops waltz album
called “Mr. Stirauss Comes 1o
Boston,” a big tickei, three-LP
ballet set and disks by the Bosion
Symphony, the Chicago Sym-
phony, Artur Rubinstein, Leopold
Stokowski, the Robert Shaw Cho-
rale and Hugo Winterhaller.

Kahl Music Lines
Up Big Jozz Shows
In Boston and N. Y.

NEW YORK, Aug. 14. — Kahl
Music has lined up the ialent for
its two big jazz shows in this cily
and Boston on September 25 and
26. The shows, under the title of
“Kahl Music Presenis,” will be

resented twice in both cities

here will be an evening and
midnight performance at Car-
negie Hall here and afiernoon
and evening performances at the
Boston Arena.

The talent line-up for the Car-
negie Hall show will include the
Count Basie ork, Sarah Vaughan,
Billie Holliday, Charlie Parker,
the Modern Jazz Quartet, Wild
Bill Davis and Lester Young. All
of these artists will be on the
Boston bill, with iwo additional
names, Roy Hamilton and The
Drifters. Kahl Music is owned
jointly by publisher Phil Kahl
and Morris Levy of Birdland and
The Embers.

Jenkins’ ‘Dreams’
May End on B'way

NEW YORK, Aug. 14 —Gordon
Jenkins this week engaged in
preliminary discussions thal are
expected fo lead to a Broad-
way production of his “Seven
Dreams.”

The latter opus, writien as a
music drama specifically for rec-
ords, was released as an album
last fall by Decca Records. In
format, it was an elaborate fol-
low-up to Jenking' “Manhatian

‘anerﬂ-"
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HOLIDAY SPIRIT

Trinity Adds
3 Versions fo

‘Sanfa Baby’

NEW YORK, Aug. 14 —Trinity
Music will have ?uur different
versions of its 1953 Christmas hit,
“Santa Baby,"” out for the holi-
days this year.

In addition to working on the
original song, the Csida-Grean
firm has three new versions of
the ditty — one for the kiddie
trade, one for the country and
western field and a third version
with new lyries for the pop
market.

The writers of the original song
—Joan Javits, Phil Springer and
Tony Springer — have written
three different sets of lyries for
new versions, with the c.&w.
sporting a slight title-change to
“Santy Baby." RCA Victor is
rutlling over all four versions,
but as vet hasn't decided whether
to reizssue the original Fartha
Kitt record or re-record it with
the 1954 lyrics. \

Meanwhile, Trinity is peddling
the new versions to the kiddie,
op, and c.&w. artist and reper-
pire men on other labels.

Merchandise

Trinity is also going ahead with
plans to merchandise the title,
and has already issued licenses
tc manufacturers of “Santa Baby"
skirts and handkerchiefs, TI
firm itself is promoting a special
disk jockey contest to stimulate
advance interest in the new re-
corded versions, -

The second issue of Trinity's
new Deejay News (a four-page
music news sheet published by
Csida-Grean and mailed out to
3.50C disk jockeys every month)
will spotlight the details and
prin all three new lyric versions.

The deejays offering the best
sugpestions for artists to record
all three versions will win $100
in each category. The contest
ends September 15.

The *“Santa Baby” merchan-
dising promotion marks Csida-
Grean's third major move into
the kiddie field within the last
two months, Earlier this summer
the firm took over Kagran's en-
tire “Howdy Doody” catalog,
while only two weeks ago they
signed an exclusive deal to sup-

ly all the songs recorded for

e Woman's Home Companion
magazine’s new monthly chil-
dren's record series.

Ed Mesner Opens
NY Aladdin Office;
Leo Heads Coast

NEW YORK, Aup. 14 — Eddie
Mesner, Aladdin Record exec, has
opened up an office here for the
r.&b. firm. Aladdin has been a
West Coast based outfit for many
years, and the firm is retaining
1ts West Coast office, with exec
Leo Mesner in charge.

Eddie Mesner statec that he
was opening offices here because
the East had become the most
important section of the country
for r.&b. material. He said that
the West Coast, once a key spot
for material and talent, had dried
up as a source. In addition to
Eddie Mesner's working out of
this city, Jesse Stone is handlin
Aladdin's new subsidiary label,
Lamp Records, from Gotham, too.

Aladdin has just pacted two
new pieces of talent— Margie
Hendrix, a new thrush, and
Dodgers, a new vocal quintet.

New Service Gives
All-Expense Masters

PITTSBURGH, Aug. 14 — A
new professional service has been
instituted here by ork leader Al
Marsico and songwriter Dick
Stutz. The two have formed a
company to record new songs
and new singers for a fixed fee
of $300 per side. The fee will in-
clude a full orchestra along with
a professional arrangement.
Geurfe Claire Associates, who
handle the talent on the deal,
supply the singer when the buyer
wants hiz song recorded,

The company will release un-
der the Bigelow Records label
and will record in the George
Heid studio here. Sid Dickler,
record promotion man, will han-
die distribution of the record and
will cover disk jockeys and op-
erators.

MILLS VIEWS ON
BIZ IN EUROPE

CHICAGO, Aug. 14 —Jim
Mills, local deejay currently
on & tour of Europe in search
of foreign records and tape-
recorded interviews for his
show, reports via posteard a
detailed view of business on
the Continent,

He reported: England jazz
conscious. Ireland following
that lead. Marlene Dietrich
a sellout; show now closed.
Germany likes U, 5. top disks,
but recuts them in German.
France likes jazz, Cole, Laine
and Clooney. Switzerland goes
longhair,

Our comment: Thanks for

detailed report. In future
gend only short items, and
stay away from long words.

DATE BUMPING

JATP Puts
'So. Pacific’
Out in Conn.

When it comes to a choice of jazz
or gers and Hammerstein,
this town is going to take jazz,
This was determined this week
when Norman Granz' “Jazz at the
Philharmonic” unit bumped
“South Pacific” out of a Friday
night performance at the Bushnell
glerri?rrm] Auditorium on Septem-
er 17.

The JATP units have made a
tradition of opening in this city
as the tee-off of the JATP cross-
country tours. This year “South
Pacific” was boocked into the au-
ditorium for the week of Septem-
ber 13-18. The show was sched-
uled for six evening formances
and two matinees, thus blocking
out any chance of the Granz show
opening in Hartford.

However, Bushnell Auditorium
director William Mortensen, anx-
ious to preserve the JATP open-
ing night tradition for this city,
came up with a special booking
arrangement which saved the sit-
uation. “South Pacific” will play
five evening performances and
three matinees, with a Friday
matinee instead of an evening
show, thus clearing the way for a
Friday night JATP performance.
Now both shows will go on.

Gale R.&B. Show
Pulls Solid Takes
In First Week Out

NEW YORIX, Aug. 14, — The
Gale Agency “"Rhythm and Blues
Show,” featuring Faye Adams, the
Drifters, the Counts, the Span-
iels, Roy Hamilton and other acts,
pulled solidly in its first week
out on the road. The show opened
in Cleveland on August 6 to a
crowd of 9,400, This
was promoted by
{(Moondog) Freed.

Or August T in Dayton, O., the
show pulled 4,700 admissions, the
biggest crowd ever to attend the
Dayton Speedway. August 8 the
show set a new record for Flint,
Mich., with 6,800 cash customers.
Detroit was disappointing with
only 4800 in attendance on Au-
gust 9. Howewver, in Gary, Ind,
on August 10 the show pulled
3,000 customers; on August 11 in
Cincinnati the show pulled an au-
dience of 6,000,

The “Rhythm and Blues Show™
was sold out for both perform-
ances at the Lyric Theater in
Indianapolis. In Chicago yester-
day (13), the show pulled cloze to
10,000 paid admissions. Deejay
Al Benson promoted this show.
Total attendance for the first
eight days was close to 50,000.

eejay Alan

Music Sales Gain
14% 1st 6 Months

WASHINGTON, Aug. 14—De-
partment store sales of phono-
graph records, sheet music and
instruments In the first six
months of this year was up 14
per cent from sales in the same
period last vear, according to the
Federal Reserve System  this
weelk. June sales of these items
were } per cent above a year
ago. Radio, phonograph and tele-
vision set sales the first half of
this year were 10 per cent below
the same period a year ago, the
agency reported.

“HARTFORD, Conn., Aug. 14.— | of

erformance |

Statler Books
Monroe, Hayman
And S-F Bands

NEW YORK, Aug. 14-—Booker
Willard Alexander this week
grabbed off 10 consecutive weeks
in the Statler Hotel's coming fall
season here, Spot bought Vaughn
Monroe and the Richard Hayman
ork for six weeks beginning Oc-
tober 8, followed by four weeks
for the Sauter-Finegan band be-
ginning November 18. The addi-
tion of the Hayman and S-F
bands to the Statler schedule will
also see local hotels offering
more name band attractions this
fall and winter than they have in
many a year,

The Statlex, for example, opens
the season with the Tommy and
Jimmy Dorsey band, follows
with the Monroe-Hayman pack-
age, 5-F, and then gets the Dor-
sey brothers back again,

The New Yorker has set Ralph
Flanagan for a long run in its
first switch back to name bands
in many years, and the Roozevelt,
course, will once apgain offer
Guv Lombarde. The Waldorf is
known to be dickering for top
name bands .gain and ai one
time recently was almost set to
sign the Ray Anthony band.

The Monroe-Hayman hbooking
will hawve the singer into the
hotel for the first time as a single
and when he's riding one of his
biggest disks In a long time.
Monroe last played the spot four
years ago, but with his own band.
Alexander set Monroe here in
order to have the singer available
for some upcoming TV assign-
ments, Workin® a night eclub
would call for two and three
shows a night, while the Statler
booking would have Monroe fin-
ish work not long after midnight.
Monroe, incidentally, will fill the
Dinah Shore TV spot for five
weeks beginning August 31,

The Sauter-Finegan band’'s ap-
pearance at the Statler will mark
the band’s first hotel date in this
city. They last played here at the
Bandbox—a jazz club.

Meanwhile Frank Dailey's
Meadowbrook, across the Hudson
River in New Jersey, is reported
seeking name bands again. First
such booking for the season at
Dailey's roadhouse i3 the Com-
manders, opening their first Met-
ruupa]itan area date on September
10.

Elgart Ork Hires
Promotion Aides

NEW YORK, Aug. 14—The Les
Elgart band made two expansion
moves this week in taking on a
publicity and promotion organi-
zation and naming a read man-
ager. Elgart and his personal
manager, Bill Simon, named the
schriber, Mumford & Serimshaw
organization to handle publicity,
fan clubs, radio-TV iue-st appear-
ances and disk jockey contacts
for the band.

Named as road manager was
Bob Levine, formerly with the
sales staff of the Columbia Rec-
ords distributorship in Newark,
N. J. Levine, who takes over on
September 1, will work closely
with Columbia Records' dealers,
field men and distributors in a
campaign to make every possible
romotional wse of the Elgart
and's disks and disk affiliation.

Denver

Dick Jurgens’ ork, featuring Al
Galente on vocals, is pulling rood

crowds into Elitch's Troe. . . .
Woody Herman Kpulled a full
house into Ben Kranser's Lalke-

side last fortnight for a one-night
stay, while Huss Morgan did the
same this week. . . . Josa Greco's
Spanish dancers clesed summer
putdoor concert series playing to
SRO. Anna Marie Alberghetti and
father, Daniele: mother, Vittoria;
brother, Paola, and sister, Carla,
joined together for first U8, ap-

carance as a family, for Denver's

ress Club Benevolent Associa-
tion program that pulled nearly
10,000. ... Antonio Martinex with
his Cuban songs and dances into
Jack Blue's new Blakeland Inn
suppery, Irene Ryan into Broad-
moor Hotel's Hawaiian Village
ast week drew pgood crowds.
Euu A headlines parade of
stars at Colorade State Fair,
Pueblo, next fortnight
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LEO GETS CATS
FOR COMPANY

NEW YOREK, Aap. 14, —
M-(r-M Records’ the
Lion trademark iz right at
home on the label's new “Cat
Music"” rhythm and blues se-
ries designed te cash ir en

the new demand for cat-
styled records by teen-age
pop buvers,

M-G-M's first “Cat Music”
releases include a "Cat Mu-
sic” 45 EP album with Sam
{the Man) Tavlor and The
Cat Men and six singles,
Taylor iz featured on two
(“S'posin’ " backed by “My
Reverie” and *This Can't Be
Love"” backed by “Please Be
Kind™}.

The other four are “"QOut of
the Bushes" and “That Don't
Do Me No Good” by the Billy
Moore Quartet, “Hold the
Light for Me"” and “Don't
Live Like That No More" by
Baby Dee, “Gabby's Gabbin" "
and “Jumpin’ with G.H." by
Lionel Hamptor and a Cozy
Cole waxing of “"Hound Dog
Special” and “A Terrible
Sight."

IN AND OUT

Danish Ork

Fills Park,
Empties It

COPENHAGEN, Denmark, Aug.
14—Tivoli patrons are avid mu-
sic fans and good audiences but
they will not sit thru a concert
that doesn't please them. This
was vividly demonstrated last
week when a highly-rated Swed-
ish dance combo, Lulle Ellboj's
orchestra, gave a concert in the
park's 1,250-capacity Concert
Hall.

The concert was gratis and the
hall was filled. The 12-piece
band opened up with a raucous
rendition of “Chloe"—and at least
100 listeners quietly but hastily
headed for the exits as the num-
ber ended. They were quickly re-
placed by others waiting outside
the hall. In a lesser degree this
procedure continued thruout the
entire program of 10 or more se-

lections, but the ratio of new-
comers was smaller than the
number of those exiting, and

there were many vacant seals
long before the .concert ended.
There was no razzing nor any
disturbance.

In some ways this incident was
not unusual, excepting for the ex-
tremely large number of those
registering disapproval. Normally
there are three concerts nightly,
Most of these concerts are gratis.
Many of the 20000 regular park
patrons enter and leav: con-
stantly, but not en masse.

Raleigh Records
Assumes Smith

Pressing Plant

NEW YORK, Aug. 14 —Raleigh
Records, Inc., local pressing and
E;Iatm% firm, has taken over the

R. Smith pressing and plating
company here. The move was
!made possible after the Allied
Hecords Manufacturing Company,
which has leased the K. BR. Smith
facilities here for the past three
years, decided this month to end
its lease here and to consolidate
its business in its West Coast
plant.

K. R. Smith, of the firm of the
same name, will be vice-president
of the new Smith division of Ra-
leigh Records and will continue
to service his clients. Raleigh
Records, which alse owns Master-
craft Record Plating, Inc.. has in-
creased its pressing and plating
capacity with the addition of the
K. R. Smith division.

Allied Records intends to en-
large its Los Angeles plant to
handle business formerly han-
dled in the East.

M-G-M Signs Up
Weems, Al Vino

NEW YORK, Aug. 14 —M-G-M
Records haz signed recordin
contracts with Ted Weems an
singer Al Vino. Veteran orches-
tra leader Weems' first two sides
are “Polka Dot Rain" and *“I
Never Knew."

Vino, a discovery of M-G-M's
Buffalo distributer, Fay Mirti, cut

PHILLY ORKS

May Play
Teen Hops
In Parks

PHILADELPHIA, Aug, 14 —
The City's recreation department
has decided to ask the City Coun-
cil for $10,000 in the 1955 budget
to provide dance bands for teen-
ape frolics, it was announced this
week., Deputy Recreation Com-
missioner Robert W. Crawiford
said the item was inserted in the
department’s budget requesis
after several weeks of talks with
officials of Local T7, American
Federation of Musicians,

The tentative plan calls for
dances “several times during the
year” at each of the city's 28 rec-
reation centers, Crawford said.
The object is to “add variety te
the teen-agers' program.” he said,
“sgpecially in the more densely
populated areas, where opportun-
ities for a live-music jam session
are limited.” The recreation cen-
ters already feature dances with
recordes music, Crawford said
but he feels a real dance band
will be a big attraction and create
more enthusiasm.

The city official praised Romeo
Cella, Local 77 president, and
other union officers for their co-
operation in getting the “pilot
project” started. If the Council
approves and if the program is
successful, Crawford said, it will
be enlarged in 1956 so that the
dances can become a monthly al-
fair at most centers.

Cella enthusiastically declared
that the union was “glad to join
with the eity administration in
providing activities for Philadel-
phia's young people.” He said he
had in mind forming two units
of from 13 to 18 musicians who
would play every week at differ-
ent centers. He would try to re-
eruit voealists with the bands, too,

he added.

7 Jazz Units
At Granz Date

HOLLYWOOD, Aug. 14 —What
promises to be one of the biggest
rosters of talent to ever work a
jazz date in this area will come
off August 20 with the booking
of seven top jazz units at an
Irving Granz-sponsored “Jazz a la
Carte” concert at the Shrine
Auditorium here.

Headlining the bill will be Cab
Calloway, who recently bowed
out of the “Porgy and Bess"
company. Line-up also features
Stan Getz, Buddy Defranco Quar-
tet, Chet Baker Quintet, Red
Norvo Trio, Clifford Brown-Max
Roach Quintet, and the Louis
Bellson All-Stars with Zoot Sims
and Harry Edison.

Shrine house, with a 6,500
capacity, will be scaled to a $3.60
top for the event. Same unit is
scgeduleci to play the Russ Audi-
torium, San Diego, Aupgust 21.

Music Men Shindig
Is All Set for Fun

NEW YORK., Aug. 14, — The
20th Annual Music Men's outing,
sponsored by the Music Pub-
lisher's Contact Emuplovees will
be held this year on Tuesday (17),
at the Aldercress Country Club
in Englewood, W. J. It will be a
day of golf, swimming and prizes
for the fraternity of song plug-
gers., It is expected that all the
contact men in the East and prac-
tically every a.d&r. exec will at-
tend the shindig.

Westminster to Put
Out First Singles

NEW YORK, Aup. 14 —Waost-
minster Records will issue its first
single sides next month, dipping
into its newly acquired pop rep-
ertoire for the wventure. Singles
put out by the classical-eriented
diskery will sell a: the standard
89-cent level. Only 45's will be

issued.
Artists include band leader
Billy Butterfield, the Franck

Pourcel Quintet, organist Virginia
Morgan, Latin dance orks and
other attractions.

“T Heard You Cried Last Night"
and "Ondine” for his first releass
on the label
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one of the FiH@St performances
of the last two years June Valli’s

latest and greatest RCA Victor record...
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MIS5 ROBERTS' BOOK
TIED TO RECORD . . .

Quality Records prexy Bill
Lackenbaur has worked out a
book-record tie-up for the firm's
record release of “Never Alone"
by lepit star Joan Roberis. The
thrush's first book, of the same
title, will be released shortly by
MacMillan. Both the record and
the book will be displayed to-
gether in book stores. The record
sleeve plugs the book, and vice
versa. The promotion will start
when the book is released on Au-
gust 25. The th-rush is set to sing
at the American Legion conven-
tion in Washington on August 30
and to sing at a banquet for Pres-
ident Eisenhower and his cabinet
on August 31.

SHEETS READIED ON
TWO R.&B. TUNES ...

It's rare when r.&b. tunes get
made up into sheet music copies,
but copies of “Honey Love” and
“Shake, Rattle and Roll" two
r.&b. tunes that have broken pop,
will soon be readyv. Progressive
Music, publisher of the tunes, has
appointed Mickey Goldsen’s Cri-
terion Music as selling agents for
the songs and the copies will be
out shortly.

RAINBOW ADDS NEW
LOVE NOTES. ..

Eddie Heller. Rainbow prexy,
this weak pacted a new group,
the Love Notes. The label now
has four brand new pieces of tal-
ent in addition to the Alfredito
mambo ork. They include the
Walter Lane Trio, also on a
mambo kick, the Jose Poniera
ork led by the Argentine tango
king, and Lee Anedrs and the
Hearts. The label is out on a
drive to sell its mambo crews and
has spotted Alfredito and his ork
at the Grossinger Country Club

in Upstate New York, a mambo
paradise.

THIS OLE HOUSE

Recardad by
ROSEMAQY CLOONMEY
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| Can't Believe
That You're In Love With Me

by ST e HLGH. aeal CLAREHCE GASKILL
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“"ANSWER ME,
MY LOVE"”

* &k k Xk
Coming Up Fast!

"“THE LITTLE

‘JAZZBO SCENE' OM
IN N. Y. NITERY . ..

Al (Jazzbo) Collins. WNEW's
jazz deejay, has taken over the
Basin Street night eclub here
every other Monday night to pre-
sent his own jazz show, “The
Jazzbo Scene." Those members of
the Jazzbo fan club get into the
club without admission charge.
About 8,000 fans have applied to
watch the “Jazzbo Scene,” and
about 400 (club capacity) are per-
mitted each fortnight. Debut
night, (Monday, August B8) over
400 were presenl to watch Collins
emsee and to listen to Joe Roland,
Don Elliot, Bobby Hackett, Ernie
Caceres, Ray Coniff. Clifi Lee-
man Lou Stein and warbler
Jackie Pauris.

MOONLIGHT BUYS
BANKS' 'BELIEVE' . . .

Moonlight Songs, the Rey An-
thony music firm headed by Artie
Mogul, this week purchased the
tune “Believe Me"” {rom Banks
Music, Philadelphia firm, for a
reported $3,000. The tune, has
been stirring up action with a

small label disking circulated
thru the Philadelphia territory.
Only last weel, Esiex Records

took over the master. Banks is
the Bernie Lowenthal-Nat Segal
firm.

MANSON CUTS FIRST
SIDES FOR 'X' . ..

Composer - harmonicist Eddy
Manson cut his first four sides
under his new Label "X" contract
this week., The sides—all movie
themes—will be released as an
EP. Norman Leyden's orchestra
backed the date.

SHIRLEY ROSS, BLUM
IN LONDON FOR TV . .

London gave a nostalgic fan-
fare to singer Shirley Ross who
arrived here this week with her
| TV executive husband, Everett
| Blum, for talks on the advent of
commercial TV in this country.
The gal iz well remembered here |
for her waxings of “Thanks for |
the Memory" and "Two Sleepy
People” with Bob Hope {5t111|
available thru Brunswick).
surge of interest in the disks has |
followed the news of the :-1inp,ut":s|
arrival. The couple will be in
London for six weeks to negotiate
|sale of certain TV secripts and
material with the BEBC-TV and
the newly-formed [ndependenti
Television Authority which will |
supervise commercial TV screen-
ing here.

NOEL "ALPHA" DISK '
TIED IN WITH FRAT ... .

Baritone Dick Neoel put in a
gession at the Cincinnati King
Record studios last week to cut
a special disk to tie in with the
national convention of the Pi
Kappa Alpha fraternity conven-
tion to be held in Memphis Sep-
tember 2-6.

Az the pop tune, Noel cut
“The Dream Girl of Pi Kappa |
Alpha" writtan by Erwin King
and Harry Carlson, the latter
Noel's personal manager. The
ditty has been adopted by Pi
Kappa Alpha as its official song.
Backing the “Alpha" ditty is the
gtandard, “Girl of My Dreams.”
Noel cut the “Alpha™ wax in [ive
voices, ranging [rom a high tenor
to baritone. The disk is being put
out under the Fraternity label.

PEERLESS ALBUM CO.
NAMES G. H. FASS ...

George H. Fass has been named
sales manager of the Peerless Al-
bum Company, New York. The
firm supplies the disk industry
with record storage albums,
gleeves and jackets. Fass has been
affiliated in a sales capacity with
Capitol Records, Dean phonosy

KATZ RESIGNS POST
WITH OBERSTEIN . ..

Irving Katz, national sales
manager of Eli Oberstein’s Rec-
ord Corporation of America since
the first of the yvear, resigned his
post effective September 1, Pre-
viously, for over three yvears, Katz
has been sales chief of Greystone
Press' Children's Record Guild
and Young People’s Records la-
bels and with Apollo Records. He
will shortly announce his new
affiliation.

BMI, ASCAP. WRITERS
CO-OP ON PAN" . ..

The score to the new Mary

MUSIC AS W

the score is being co-published by
E. H. Morris, the ASCAP f[irm,
and Meridian Music, the BMI
firm owned by E. H. Morris.

'DECCA RECORDING
FOR TONY CURTIS ...

Movie star Tony Curtis, while in

premiere of his latest picture,
“The Black Shield of Falworth,”
revealed that he will follow in
the footsteps of another movie
star, Jeff Chandler, by cutting a
| session intwo weeks for the Dec-
|r:a label.

sing jazz, said he will cut with the

Chicago to appear at the world |

Curtis, who has an ambition to|

Page Cavanaugh Trio within the
inext two weeks. Jeff Chandler,
|

also on the Decea label, made the
| move several months ago, havinﬁ'

| cut several sides in the balla

vein. Curtis did not reveal any
' contractual terms with the label
‘and was tdnable to disclose the
tunes or types of tunes planned
' for the zession.

MILLS DENIES
COLUMBIA BUY ...

Paul Mills, vice-presidemt of
| Mills Music and son of President
| Irving Mills, denied reports that
| Columbia Pictures 15 negotiating
to purchase an interest 1
publishing firm. Mills specifically

stated that the reports were with-

| out foundation, tho he acknowl-
' edged that numerous interests had
made attempts at an affiliation
with the firm over a period of |
many years.

The Hollywood office of the
publizhing firm is currently seek- |
ing a site for the construction of |
lan office building which will
| house its Coast operation.

| Contemporary Record

RITTEN

ers, Authors and Puhlishers. En|

New York's Coney Island is sere-
naded in a new ditty penned by
Chicago writer William Delaney.

Fred Glickman has reactivated
his Superior Records firm, with
headgquarters in Hollywood. . . .
Nat Tannen Music has signed
Bill Carver to a writer contract.
. . . Jackie Gale, of Unit.d Music,
15 in town for six weeks., His

mally holds down the New York
end of the publishing operation,
will take over for a few weeks
on the West Coast. . . . Stanley
Gilson Jr. has joined Shaw Art-
15ts as chief of the agency's dra-
matic department.

M-G-M Record's singer, Shirley
Harmer, will commute between
New York City and Toronto,
when she starts her own TV show
over the Canadian Broadcasting
Corporation, October 3. The Ca-
nadian-born thrush also snagged
a sponsor for the series, General
Electric. . . . Fran Warren starts
a one-week date at the Gatineau
Country Club, Ottawa, August 20,
. . . Another M-G-M recording
group, the Elliot Brothers and
their orchestra, is currently ap-
pearing at the Rendezvous, Bal-
boa Beach, Calif. . . . Hack Swain,
producer of Swain-A-Fonic hi-fi
Musikon tape programs, will cut
four multi-track sides for Artists
Records in Kansas City, Mo. . . .
Dave Frankel has joined the
Gerber & Weiss Agency as cock-
tail department chief, . . . Tommy
Mara guested on Ted Steele’s
daily WOR-TV show here re-
cently, with the result that Steele
invited him back for a whole
week, beginning September 13.

Howa.d Rumsey's Lighthouse
All-Star group will perform their
tune,
“Witch Doctor,” in Ida Lupino’s

MISS BOSWELL SETS |new picture, “Private Hell 36,”

BIG DEEJAY TOUR . .. | now ahooting at RKO. . . . Benida

Thrush Connee Boswell is Racords signed thrush Dori
scheduled to make a lengthy disk | groeks to f new long-terr con-

A lgust 20, do some

jockey tour to plug her Decca |
waxing of “If I Give My Heart to |
You,” actually the [irst released
version of the tune. Miss Boswell
will also play the Bolero Club,
Wildwood, N. J., beginning Au-
network TV
guest shots and then go into the
Flamingo, Las WVegas, Newv., for
three weeks beginning September
30. Next Thursday (19) she'll
headline the Baltimore Teen-
agers vs. Polio campaign spon-
sored by The Baltimore Sun.

EISENHOWER AWARD
TO SIG SAKOWICZ ...

The Treasury Department’s
highest award, the President Eisen-
hower Award for volunteer serv-
ice, was presented this weelk to
disk jockey Sig Sakowicz., 35ig,
who broadcasts over WAIT, has
been a member of the U. S. Treas-
ury Department's special events
committee since 1940, e was a
volunteer leader in Lhe bond pro-
gram during World War II and
has been active since. The awardl
is inscribed In gold with lhel

tract. . . . Singer Isobel Hobins
subs for vacationing canary De-
nise Lor on Garry Moore's TV
show, this month. . Mary Mayo
leaves for the Coast in September
to confer about a picture deal.
. . Benida's headman, Dewey
Bergman, will record an LP ver-
sion of Eddie Davis' new book,
“Laugh Yourself Well.”

Chicago

Buddy Laine's orchestra opens
at the Hoeliday Club Ballroom
here August 20 for four [rames.
. . . Herbie Fields [ollows planist
Al Morgan into the Preview, open-
ing September 22 for three weeks,
He will be followed by the Rom-
alds Brothers. . . . Tony Curtis,
screen star, in town for a personal
appearance with local deejays.
. . . McConkey Office has set the
following bands into the Syracuse
Hotel, Syracuse; Ray Pearl, two
weeks, beginning October 19, fol-
lowed by Russ Carlyle for two
weeks, beginning November 2.

Jan Garber still current at Mel-

show, . . . Margie Rayburn inked
for the Sapphire Club August 18.
. . . Matt Dennis bows in his last
local nitery at the Keyboard next
week before leaving for his now
permanent New York address.

. . Bronislau Kaper, who last

'will  headline the

pdy Mill, as is Paul Neighbors at |

Permo, Inc., and Aim Industries.

'prayer Eisenhower said before
giving his inaugural address
'January, 1853.

|CDR.&L RE-PACTS

JOHNNY PARKER... (
| Johnny Parker this weszk was aired over
signed to a new contract by Coral |

in |

portion of the program will be

| the Aragon, and Les Brown at the
Blue Note. . . . Liberace will head-
ling the Chicagoland Music Festi- |
val August 21 at Soldier Field. His |

WGN. . . . Sugar Chile |
Robinson and Gerry Mulligan

Records oh the strength of deejay | open for a week at the Blue Note, |

reaction to his new disk ”Fent-|beginning August 18. Following
house Serenade” and “Lover.”|them will be Count Basie and his
The new pact is a long-term deal, | full band, starting August 29.

as compared to his initial short- |
termer with the label. Meanwhile | Hollywood
the singer’s management offices,
Csida-Grean Associates, s dick-
ering a booking agent deal for
him, and he's under consideration
for the male warbler spot on
Steve Allen’s new NBCU network
TV show, “Tonight.™

New York

Lillian Reosedale Goodman,
voice development and wocal
| coach, is in town this week from
the West Coast to help Betiy
| Hutton get her pipes in shape for
her Capitol Records album cut-

X Records, arrived for a brief
stay and will tour Western dis-
| tribs later. . “"Rendezvous,”
theme song used by Ben Blue on
' his “Saturday Night Revue” tele-
cast, has been acquired by selling
agent Nat Tannen in New York.
Disk previously had a Billy Eck-

RCA Victor. . . . Columbia Pic-
tures has assigned Jules Stein and
Leo HRobin to score a musical

'version of "Lost Horizon,” pre-|

Joe Delaney, sales manager of

' stine release on M-G-M and has |
| been recorded by Tony Martin on |

ting date and her forthcoming TV | viously released by the motion |

" debut on NBC's "Show of Shows" | picture company as a dramatic
. . . Buddy Morrow |

spectacular, Miss Goodman, who | film in 1937.
restored Miss Hutton's voice last and ork bow at the Hollywood
vear, is also credited with| Palladium August 24. . . . The
' strengthening and restoring the Lester Lee-Ned Washington tune,
warbling powers of Frankie | “Prize of Gold,” has been acquired

Laine, Rudy Valles, Jose Ferrer by Shapiro-Bernstein and will be |

and Frank Sinatra. A holder of a| the title song of a future Columbia
| Doctor of Music degree, she is!| Pictures release. . Dorothy
writing a book for publication! Terry rejoins her sister, Bea
| this fall about her experiences. | Tetry. in Hollywood, and will be
| RCA Victor hillbilly artists ' affiliated with their Rondo Music

year won an Academy Award for
his scoring of “Lili,”" has been
signed to a new long-term con-
tract at M-G-M. . . . Duke Elling-
ton ork bowed at the Crescendo
Friday (13). ... Peggy Lee guests
on the Dennis Day show Septem-
ber 3. . ., . Singer Roberta Linn
Glamorama
show at the Pan Pacific, August

partner, Juggie Gayles, who nor- |51-September 6.

Hal Dickinson and Alan Copeland
have formed two music pub firms,
Lantern Music (ASCAP) and Pen-
dulum Music (BMI). . . . The
Kings Four, who signed a Coral
Records pact while at the Rag
Doll in North Hollywood, open at

the Saddle and Sirloin in Studio
City this weelk.

Texas

Bob Cross and his band have
been named house band at the
Balinese Room, Galveston. Cross
was booked for a four-week stand
eight months ago and has re-
mained since. Featured vocalist
i85 Connie Kane.

The board of goverr.ors of Club
Sevenoaks, which has been con-
verted into a private club here,
has booked Russ Morgan and his
band for its membership on Octo-
ber 1 and 2. This is the first ven-
ture in booking a name band
into the club under the new pol-
icy and if the booking proves
successful, other bands will be
booked in the future.

The San Antonio Guidance In-
stitute will sponsor the local ap-
pearance of the Sauter-Finegan
orchestra on Seplember 23 and
24. This will be the band's first
appearance in the 5State. The
first night the band will play at
the Anacacho Room of the 5t
Anthony Hotel for dancing. The
second night the event will be
staged at the Municipal Audito-
rium and will be in the form of
a concert, followed bv dancing.

FRIENDS AND
NEIGHBORS

Recorded by
Billy Coffon ............. . London

Sammy Kaye ............Columbia

The PlunkeHt Family ......... Essex
Tommy Prisco ............Mercory
Roy Rogers ..... REORIC B |

Others to come

ROSS JUNGNICKEL, INC.

1650 Broodway New York. N. V.

THE SOCK NOVELTY!

ILove
Johnny *

#

Johnny

MILLER MUSIC CORPORATION
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MIGHTY
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RECORDS :

HEAR THESE

RUSS CARLYLE'S
SPANISH TOWN

NICE KNOWING YOU

THE REVELAIRES

ONLY THE

ANGEL§ KNOW

DOWN BTMTHE WELL
Burgundy Records, Inc.
BOURNE, INC. Leigh is a Broadcast Music, Inc., | Davis Sisters, Chet Atkins, Edllrl jockey trek in the Northwest. SETER-FERER lds, Detralt 1, Mich
136 W. 5Ind Stroot New Yerk 19 || writer; Charlop is a member of Arnold, Stuart Hamblen and thel, . . Gus Arnheim set as musical BT E g bt Ly b AR
: the American Society of Compos- | newly-signed Rita Robbips. . . . lu:Iu:El:l'.i:lr of the Larry

Martin miusical version of “Peter moved into town en masse this firm as well as their promotional
Pan" was penned by Carolyn week. Among the talent visiting | office. . . . Tony Travis returned
Leigh and Moose Charlop, Miss at headquarters here were the here from an eight-day disk

SHOEMAKER™

n
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THE BILLBOARD

Vrafn A

HIGH FIDELITY

Jilnn

(

SOUND FEATURES!
SOUND srvuine:
SOUND PRICING!

1. V-M Fidelis -with tone-o-matic. Hear ex-
-~ clusive V-M tone-o-matic demonstration!
You'll hardly believe your ears! Exclusive bass
reflex chamber with three speakers angularly
- mounted! 40 to 15,000 cps audible range! Ex-
clusive sales advantage—mahogany or blonde
cabinets at same price! $149.50* list. (Legs,
black or brass finish, optional.)

2. V-M 556 with tone-o-matic. Yes, features
exclusive V-M tone-o-matic! Exclusive radio or
tuner input and external speaker output recep-
- tacles! Multiple speakers! 50 to 15,000 hi-fi
range. Rich brown or rese and gray case!
$119.95" |ist.

3. V-M tape-o-matic® high fidelity tape recorder.
2-speaker, 40 to 15,000 cps system! Precision
Tape Index Timer! 7% or 3% ips! Rose and gray
case, gray and gold accessories! $179.95* list.

4, V-M 986 deluxe automatic 3-speed portable,
Exclusive adjustable tone chamber! Exclusive
Siesta Switch®! Exclusive Lazy-Lite®! Rich brown
or rose and gray case! $86.50* list.

I

Carefully planned Voice of Music merchandise
offers a model for every purse and purpose. The
selection is complete, to meet customer demand,
but compact, to cut inventory and effective dis-
play requirements to the bone. All V-M phono-
graph models are available . . . you profit on
every sales opportunity! Establish your phono-

graph profits on a sound basis . . . with the

Voice of Music.

5.¥V-M 990. World's smallest, lightest auto-

matic 3-speed portable! $69.95* list.

6.V-M 972 automatic 3-speed table model. Has
exclusive Siesta Switch. $59.95* list,

7Z.V-M 920, lowest cost automatic 3-speed
attachment on the market! $39.95* list.

8.V-M 151 manual 3-speed portable. Rich brown
or rose and gray case, $49.95* list.

9.V-M 131 manual 4-speed portable. Has 2-
needle tone arm, pop-up 45 spindle, separate
tone and volume controls! $29.95* list.

10.V-M 121 manual 4-speed portable. World's
smallest, lightest! Red or green Styron 475 case!
$22.95* list. Same unit, less amplifier, is Model
120 attachment. $16.95* list.

11.V-M Portable hi-fi. P-A Package. Model 960
changer. $64.50* list. Model 160 amplifier-speak-
er $66.50* |ist.

12.V-M 45 Spindle Accessory. $2.95 list.

Contact your V-M Disiributor Salesman today! He bas the "Sound" line to build your profit,

#5lightly higher in the west.

UL Approved

R VI

V'M CORPORATION BENTON HARBOR, MICHIGAN

WORLD'S LARGEST MANUFACTURER OF PHONOGRAPHS AND RECORD CHANGERS

wwWw americanradiohistorv com
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Communications to 1564 Broadway, New York 36, N, Y,
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Ampex, A-

Report Big

NEW YORK, Aug. 14—In line
with the steady growth of public
interest in tape, the Ampex Cor-
poration and A-V Tape Libraries,
Ine., report healthy sales in-
greases this year.

Ampex, Redwood City, Calif,
doubled its consumer hi-fi tape
recorder sales in May and June
(the first two months of the firm's
fizcal vear) according to Ampex's
arnual report. Sales for the vear
ended April 30 were $5,418,000, a

ain of 53 per cent over the
53,513.593 reported the previous
vear, with about 10 per cent of
this in consumer tape recorder
sales. The latter's share of the
business jumped to 20 per cent in
May and June. :

Ampex will bring out addi-
tional consumer sound equip-
ment, designed to broaden the
usefulness of its $545 Model 600
recorder, but ha: no plans to en-

Pop-Coats Aid
M-G-M Push

NEW YOREK, Aug. 14.—In a
move to furnish dealers with new
merchandising outlets, M-G-M
Records has made a national tie-
up with the Berkray Corporation
on a joint-promotion of disks and
a new clothing item tagged the
“Pop-Coat.”

The deal calls for Berkray to
arrange window displays featur-
ing “Pop-Coated” models listen-
ing to M-G-M records in clothing
stores thruout the country. Copy
reads “A Pop Favorite With
Record Stars.” Berkray's entire
promotion featurez a teen-age
disk fan theme, with distributors
asked to give the “"Pop-Coat a big
play’” for “record sales. The ex-
clusive tie-up was negotiated by
M-G-M'=s nublicity-premotion
chief, S0l Handwerger.

Esoteric Sets
Autumn Plans

NEW YORK, Aug, 14, — Eso-
teric Records this week an-
nounced its fall promotien plan
and some of the key merchandise
to be issued by the label. Plan
calls for an additional 20 per cent
dizcount and a dating program
whick calls for dealer payments|

-

on the 10th of October, November | P

and December. The merchandis-
ing program will be made avail-
able to all dealers thru the Eso-
teric distributors.

Among the key items in the
tall album release are a jazz
package featuring the late Sonny
Berman and many of the sidemen
in the 1948 Woody Herman band
when the performances took
place, a package featuring the in-
strumentalists and singers of
dancer Jose Greco's troupe, Stef-
an Wolpe's percussion quartet
featuring jazzman Cohn on
tenor and other jazz sidemen, a
package of Greek folk music ﬂE:
performed here on the recentl
tour of the Roval Festival Com-
pany and a Bethe DuugIE-Lﬂrr}rl
Carr album of show tunes.

Pentron’s Rossman
Chairman of EPEM

CHICAGO, Aug. 14 —Theodore
Rossman, president of the Pentron
Corporation, Chicago, this week
was elected chairman of the Asso-
cliation of Electronics Parts and
Equipment Manufacturers.

Named as vice-chairman at the
group’s annual meeting was Wil-
fred L. Larson, Switcheraft, Inc.,
Chicago. Helen Staniland, Quam-
Nichols Company, Chicago, was
re-elected treasurer for her 18th
term. Kenneth C. Prince, of the
law firm of Prince & Schoenberg,
was renamed eXecutive secre-
tary. The EP&EM iz a trade
group consisting of 118 electronics
firms in the Midwest.

Rossman, who had been vice-
chairman of the proup, succeeds
Karl W. Jensen, Jensen Indus-
tries, Inc., Chicago, az chairman.
Both men represent the organi-
zation on the board of directors.
The group sponsors the annual
Electronic Parts Show.

V Tapes

Sales

ter the low price, hi-fi field.
Ampex prexy A. M. Poniatoff also
stated that orders for the hi-fi-800
set have been twice that pre-
dicted by a2 market analysis fore-

cast.
A-V Libraries

A-V Tape Libraries, Inc., a sub-
sidiary of Audio & Video Prod-
ucts, reports that its ore-recorded
tape sales for the first six months
of this year were 30 per cent
higher than those for the same
period in 1953, The firm chalked
up about $170,000 in sales of pre-
recorded tape during 1853, and
expects total sales this year to
top that figure by at least 50 per
cent.

An expanded merchandisin
program iz in the works for all,
with a special co-op program for
local dealers on the agenda and a
series of special pre-recorded
tape ads scheduled to run in na-
tional consumer maguazines and
The New York Times in Septem-
ber. Beginning October 15, the
A-V catalog: will be increased
from 130 reels to 180, with dance
;I:IUE'IE' tapes included for the first
1me.

EQUIPMENT NEWS

NEW MODELS

Mitchell unveiled a new three-
speed radio-phono in Chicago
this week. The set retails for
£09055 and has a built-in "air-
magnet” antenna and heavy duty
alnico speaker. . . . Bruno-New
York has been appointed distrib-
utor for Espey's new low-priced
line of hi-fi phono reproducers.
The line features a speaker-
amplifier unit which retails at
£30.95 and can be used with any
record playver, tape recorder or
tuner, ., . . George Koch Sons,
Ind., Evansville, Ind., is marketing
a wrought-iron stand, designed to
hold 8 phono and albums. Tagged
“the Portable Disk Jockey.,” the
stand sells for $10.50. The Min-
nesota Mining & Manufacturing
Company this week announced
Scotch brand polvester base mag-
netic tapes—heretofore sold only
to the military and government—
can now be purchased by non-
classified uvsers. It 15 exception-
ally durable and has a high re-
sistance to extreme temperatures.
In the Field
Joseph E. Sands has been ap-
ointed advertising manager of
Philco Distributors, Philadelphia,
replacing John Lyons, who re-
gsigned. . . . The Crescent Indus-
tries will be representied in Kan-
sas, Missouri and Southern Illinois

by H. W. Knaggs, of Belleville, Ill. | da

; Lecnard Kanier has been
named to the newly created post
of sales manager of the radio
division of Philcoe Distiibutors,
New York. He will be in charge
of sales of all radio and radic-
phonos for the firm,

Industry Turnout

® Continved from page 18

and has done a lot for the indus-
try."”

“We have not received a single
report of an operator turning in
a dishonest report. Many of the
band leaders are in favor of the
service, and even some of the
boolcers,” Weber said.

“Apparently some one is falk-
ing who doesn't know what it's
all about, since the service does
not actually ask the ballroom op-
erator to report on what he paid
the band for the engagement.

“Some of our members have
favored sending the service to the
band leaders and bookers and this
undoubtedly will be discussed at
the convention,"” Weber said.

Gripe Discuzsion

Archer in his invitation pointed
out that no doubt the orchestra
leaders have certain gripes and
that the joint session would give
them an opportunity to discuss
them with the operators. Archer
announced that in order to allow
as much time as possible for dis-
cussions that the meeting would

et underway at 11 a.m. on Mon-
ay, and with a refreshment
break midway thru the meetin
which probably would last unti
5 p.m. and with an open-house
scheduled for everyone that night.

TRAFFIC BUILDERS

Phono Field
Reclaims S-W
After 7 Yrs.

CHICAGO, Aug. 14 —Stewart-
Warner, former phonograph man-
ufacturer, re-entered the field this
week with a new line of standard
and high fidelity phonographs
after an absence of seven years.

The firm i= holding its showing
of the new line for distributors
and dealers next week (16-20)
with. individual showings across
the country.

Included in the standard line
are five models, three manual, one
automatic, and one combination
radio-phono console. Prices range
from $24.95 to $83.95. The hi-fi
line is composed of four models,
including a portable, a combina-
tion and a console. The console,
model 6000, will refail at $199.95.
It contains two speakers, 4 and
8 -inch, a five-wait amplifier,
separate controls, twin-sapphire
st¥le, and has a f[requency re-
sponse of 20-15,000 cycles per sec-
ond. The portable mode!l will re-
tail at $99.85, and the radio-phono

combination is slated at $128.95.

Dealer

Hoy Muffett, Providence, re-
ports that the four major factors
which help increase his record
sales are (1) Special racks for all
new releases; (2) special rack
near register on certain hit rec-
ords to knock off a few more
sales; (3) self-service displays
with title release and artist:
(4) summer special of a free al-
bum with purchase of each 45
record plaver, which increased
sales on both machines and rec-
ords.... Also in favor of self-
service is Bob Weiss, Inwood Ha-
dio & Appliance Cnm]‘:unr, New
York City, who writes, "Our
store iz 10 feet wide and 30 feet
long, and we have made the most
of it with self-service. The top
30 best-selling 45 pop records are
out front among a display of 140
45 albums. The ‘face-lifting’ tock
place early this vear, and people
are amazed by our formerly ‘hid-
den’ selections. It has really
brought many extra sales, The
78's are kept in back of the coun-

Br JUNE BUNDY

ter where they can not be broken,
and LP albums are in browser
boxes on a counter,”

ADVERTISING AIDES

The record department of
Woods 5 & 10 Cent Stores.
Laurinburg, N. C., reports that its
best advertising outlet i3 local
radio, The shop buys spot an-
nouncements following three
ily deejay shows, with copy
stating “The records you have
heard on this program are on
sale at Wood's 5 & 10.” The
three programs are divided into
pop, r.&b. and c.&w. segments,
and Wood's says the shows really
“bring them in."” . .. Johnny Gray,
Tampa, Fla, is building sales
with weekly ads in the local
newspaper. He reports particu-
larly good sales response to an
ad offering one free record (his
choice) with the purchase of three
or more disks,

JUST BROWSING

Armed with a portable re-
corder, R, H. Bailey, Oklashoma
Radio, Kansas City, Mo, tock a
swing thru Arkansas last month
“looking for someone to sing
gome low-down blues and old-
time spirituals.” Writes Bailey,
“] was told to ‘go down South,
Man' for that type of talent, so

here I am.” ... Mrs. R. L. Hanson, |

record buyer for R. L. Hanson,
Stockton, Ill., is back on the job
after a serious illness.... The
New England High Fidelity Mu-
sic Show is set for October 22, 23
and 24 at the Hotel Touraine,
Boston.... George H. Fass has
been named general sales man-
ager of Peerless, Album, Inc,
Brooklyn, taking over duties for-
merly performed by Peerless
prexy Normam Rawvis. Fass was
formerly with Dean Electronies
& Sales,

MARKET NEWS

An a move to cash in on the
large Mexican population of Bak-
ersfield, Calif., J. E. Sonde Heg-

er, general manager of Booth's
in that city, has set up a separate
Mexican record department un-

der the direction of Mexican disk

www americanradiohistorv com

Yictor to Spend 250G
Promoting Hi-Fi Disks

NEW YORK, Aug. 14, — RCA
Vietor will spend an estimated
£250,000 this fall to stimulate in-
terest in high fidelity records.
The program is aimed primarily
at the listener who has not d}fet
experienced hi-fi on disks and is
technically uninformed.

The promotion money will
largely be spent in mass circula-
tion magazines which, beginning
in October, will carry page and
dnuhleapaﬁe ads pushing the proj-
ect. Ads have been scheduled in
such magazines as The Saturday

Evening Post, Look, Better
Homes and Gardens, and Es-
quire.

All ads will plug a new Victor
album, “Hearing Is Believing," to
be issued on a 12-inch LP and in
an abbreviated EP version. The
LP will zell to consumers for $1,
the EP for 35 cents. The diskery
figures to take a loss on each disk
it sells, but expects the promotion
to pav off in exposure and added
traffic.

While distributors will handle
the hi-fi disks at cost, they will

Doings

jockey Esteban Sierra, who also
conduects Mexican record shows
over a local radio station. Booth's
is one of the largest music and
appliance stores in Central Cali-
fornia. . . . Herman Sonnheim,
owner of the MNewman Record
Shop. Philadelphia, will open a
new self-service disk store in
early September. The store will
feature nothing but self-service
racks thruout, without one coun-
ter in the 11 by 19-foot interior.. ..
A new TV, record and appliance
store, Standard Sales & Service,
opened in Atlanta this month,
under the joint-ownership of
brothers A, N. and A. Dodys. The
new shop features an all-glass
front for “see-thru vision."

Detroit

Ken Sihler., Sihler's Radio
Shop, reports t..at business has
picked up this past week in the
component parts of high fidelity
phonographs, almost to a 10 per
cent degree. Back in time to par-
ticipate in this increase in busi-
ness at Sihler's phonograph de-
partment is Johnny Smoter, after
vacationing in Northern Michigan.
. + « Lowell Whirley, general sales
manager of Columbia at Buhl
Sons, the local distributor, now
has been moved into his own new
office, following a major interior
remodeling of the department,
just in time to get plans sched-
uled for the three-day dealer
show set this week., Chiefly in
the phograph line, the all-day
sessions were held at the Whittier
Hotel. . . . Phonographs were
also among the major appliance
items shown in the huge Philco
dealer display at Buhl Sons, the
Detroit 1stributing  firm, this
week, The three-day affair was
directed by C.
local Phileo sales manager, with
James Wright in charge of pro-
motional presentations,

Minnesota
One of the finest record shops

in this part of the country was
opened last week by Irwin N.
Fine in St. Paul's Highland Park

District. The store, known as
Fine's Hecord & Camera Shep. is
equipped with the most modern
furnishings and hi-fi units, . . .
Woody rson, manager, and
Toem Prenevost, assistant, in the
record department at Forster Dis-
fributing Company, Minneapolis,
are hosting a Columbia record
and plaver show for dealers in
their plant August 15.... Reggie
Meyer. of Meyer Music Company.
Eau Claire, Wis,, was in the Twin
Cities this past week buying rec-
ords for his retail outlet. . . .
Esther Segal, one of the Mid-
west's outstanding record buyvers
who runs the record department
at the Kresge Company Seventh
Street store in Minneapolis, is
back on the job following a three-
week vacation in California. . . .
Also back from wacation is Ella
Ceole, in charge of the record de-
partment at the Woolworth Com-
pany Seventh Street store, who
spent two weeks in Canada. . .
Darwin Burke, whose new retail

R. Armsirong,

be sold to dealers at 20 per cent
off list, or 80 cents for the LP and
28 cents for the EP, ,

“Hearing Is Believing” holds a
narration mtrﬂducit}g selections
culled from the Victor catalog.
Attributes of hi-fi disk reproduc-
tion are dramatized by etching
old and recent diskings of the
same compositions on the same
record.

The campaign will complement
the drive on “Adventures in High
Fidelity,” 2 plush album directed
at the collector already familiar
with hi-fi. Latter set is part of
Victor's “Best Buy” fall program
(see separate story).

Sanford Gets
2 New Lines

NEW YORK, Aug. 14—In line
with their recent decision to set
up two-step distribution for their
high ﬂd'e]itg component lines on
a national basis, Regency {luners
and amplifiers) and Jensen
(speakers and speaker systems)
have appointed The Sanford Elec-
tronics Corporation as their ex-
clusive distributor here. Sanford,
which also distributes M-G-M
Records, Sentinel radio and TV,
and Webcor phonos and tape re-
corders, held a dealer showing of
the Regency and Jensen lines,
plus Webcor's new maodels, at the
Belmont Plaza Hotel here this

week.
Sanford plans to set up about
75 dealers by the end of the vear,

under a plan whereby the dealer
discount nnlﬂegenc:,r and Jensen

roducts will be approximately
S{I per cent {in addition to regular
2 per cent discount), thus ena-
bling the small retailer to sell at
the same price as present audio
dealers and catalog houses., Deal-
ers must agree not to resell to
other dealers, and to follow San-
ford’'s policy of no price-cut ad-
vertising.

Under their new two-step dis-
tribution plans, Regency and Jen-
sen aim to enforce price main-
tenance by allowing the whole-
zaler his additional discount only
after a sale has been made to a
dealer. Ray Bellinson, formerly
manager of the sound department
of Hudson Radio and Television
Corporation, has joined Sanford
as supervisor of new dealers, re-

orting directly to Felix Gilbert,
ganfnrd's hi-fi component sales
manager. A portion of Sanford’s
co-operative ads on the new lines
will feature Webecor changers,
along with the Regency and Jen-
sen products in a special effort to
create a demand for complete
hi-fi systems.

Cap Branches Add

Static Eliminator

HOLLYWOOD, Aug. 14—Cap-
| itol Records branches thruout the
nation have added a new acces-
sory to their line with the distribu-
tion of Hi-Fi Record Spray, ['.lt'l;}q-
uct designed to eliminate static
from disk surfaces.

Product is manufactured by the
Carl Cordover Company, New
York, and retails for $1. Basically
a disk cleaner, Record Spray is
packaged in a plastic bottle and
is being offered to disk buyers
with a free record treatment
sponge to be used in application
of the produect.

Knoggs Named Midwest
Distrib for Crescent

CHICAGO, Aug. 14 —Crescent
Industries, Ine., this week ap-
pointed H. W. Knaggs, Belleville,
I1., as distributor in Kansas, Mis-
souri and Southern Illinois for the
firm's line of magnetic recorders,
phonographs, record changers,
speakers and allied products. The
announcement was made by Rus-
sell Gawne, sales manager, dis-
tributor division of Crescent.

record outlet at Sixth and Wa-
basha in St. Paul has been in op-
eration less than two months,
reports that business there is ex-
tremely good, as well as at his

.| other store which is just around

the corner,

|
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nEw- 1955 mooeLs From G OLU

R 1
Americas |
Phono Line

MORE NEW EXCLUSIVE FEATURES

Now, more than
. MORE CONSUMER DOLLAR VALUE
ever, Columbia —

MORE REAL ENGINEERING DEPENDABILITY

and only
| ) MORE CREATIVE PROMOTIONAL AIDS
Columbia .
e W R THAN ANY OTHER LINE IN AMERICA,
grves you. BAR NONE!

In two short years, out of a simple motive to provide
the best possible equipment for reproducing records,
Columbia has become the most progressive and profit-
able name for dealers in the phonograph field.

The 1955 Columbia line is hot from top to bottom.

Every single model contains new and exclusive features
that make it the outstanding leader in its price category.

SEE FOR YOURSELF....
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New Columbia 360K

Adds 2000 Speakers

America’s #1 Best-Selling

Hugh Fidelity Phonograph

Now Quiclasses any other

set at ANY price!

I
Oy
140000
M-

i

" NEW 360K TABLE MODEL.
Availablein Mahogany and Blonde.

OUTSTANDING FEATURES

Kxeeads 23,000 eveles per second.

New 10-watt amplifier, push-pull, negative feed back.

New professional magnetic pick-up with eompensated pre-amplifier.

New heavy duty changer. Four-pole balaneed motor, veloeity trip mechanism,
retracting drive wheel, new manual position, new muting switch, new step drive shaft.
New balanced tone arm—adjustable for weight.

Separate bass, treble and volume controls.

Maintains Fletcher-Munson curve at all levels.

Built-in jacks for NEW FM-AM tuner and auxiliary speaker.

onl GINAL COLUMEIA 360 The nngmnl “160," the world's largest selling high EdEIlt?' p!!llnnnﬁ'rl;nl-l;,
only 95.

continues in the line at a sensational new low price o

HOHHH04404044¢
RRitteceseseren
0220000000009
D 100000000008

The new ‘‘K” designation stands for
Kilosphere, a remarkable Columbia
electrostatic speaker system that adds
2000 separate high frequency speakers

to the famous “‘360” sound. Without it,
the compact ‘‘360K” would have to be as
big as a house. Listen and you will hear
a quality of living, breathing sound that
is unexcelled by any other phonograph in
the entire world. $14995* list.

=i e >
T

It
100444
B eetees
0004

Beetson

NEW 360K PORTABLE.
F Meolite case available in 5 coloms
Suntan, Light Blue, Pink,
Grean, Chareoal iir-ﬂrJ

NEW COLUMBIA
FM-AM TUNER e e

Specially designed
for the 360K

Matching cabinet with ‘ ® AR &
o0 mpmhr"ﬂ'-: huilt to ' ;
professional standards. . .

FM band 88 to 108 megacycles and

AM band ..t”l.l to 1600 HJ[HH] gy
Super sensitive and drilt free. Full

controls operate the 360K from

COLUMEIA AUXILIARY 6" SPEAKER
Adds a third dimension of sound to the “360K" audio system. Mateh=-

remote location. Only 73{" high—
153" wide—10" deep. Model 340.
ing eabinet is only 7 inches in cube. Model 108, $16.95* Jist.

$99.95* list.

NEW “HEMISPHERIC SOUND” MODELS

SMARTEST STYLING ON THE MARKET

These new sets offer the finest audio system for
the money today—Columbia’s room-filling,
twin-speaker “Hemispheric Sound."

The Metrepelitan. Heavy | Tha Mey West. All wood
wood cabinet in mahogany cabinet with leatheratte
or blonde, Completely | plastiec finish. "Dr_lhwnmll
automatic 3-speed changer. color. Only B? high. 15
Exclusive Columbia tone I wide, 181" deep. Fully
arm (7 grams). Two sap- automatic J-apeed changer.
hire nﬂém. dturn—’:;.ver | Rﬁlmttiﬁ%ﬂnq_ﬂ 2 msap-
onette Cartridge, Two phire n oneé com-
:I:Hunde: range h:'n ia | nut:.:lm#nllum en:-rndlﬂ:I
egigne re. Auto- tae & line co o
matic l'hut—nﬂ' 50-12,000 | simplify transit. S—
cycies. MODEL 320 | MODEL 118

59995’ | 59995

www americanradiohistorv com

WORLD’S BEST-SELLING
3-SPEED HI-FI ATTACHMENT

 MODEL 308

$1625°

All wood, mh finish. Die-cast aluminum tone arm. Ron=
ette turn-over Cartridge. Two Sapphire Needles. Quick and
simple 45 rpm adaptor. Play any reecord or speed.
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WHAT A SENSATIONAL OFFER!

What a selling opportunity for you’

DOLLAR FOR DOLLAR
AMERICA’S BEST BUYS! _

With the purchase of any of these new Columbia
3-speed phonographs, priced as low as $27.95,
you can offer your customer . . .

FREE! "ecoos:”

RECORDS!
Consumer Value: §1 ZE

Two completely new, brilliant-
sounding, wide-range instruments
with Columbia's latest engineering
ndvancﬁs: Pre-:inim]l balanced tone
arm;: high compliance Ronette i g “ontersy.”
Cartridge with fwo sapphire needles; Fu-rly auto-
big Alnico No. § speakers; tone " matic §-speed
compensated volume control. Auto- table madel
matic shut-off of entire unit. 100 to MG MBI

10,000 eps. Each. Only ;59&# any finish. Ex-

clusive design
wood base,
Mode] 314. -

The'‘Carelina." Ex-
tremely light-weight,

FPortable in two-tone
NEW “HIS" AND “HERS" grey plastic. Model 316.
3-SPEED PORTABLES

I-IHm‘l‘l ‘“ ‘ ?lnit}" m‘ II'H'ul-
looks like an overnight case. Both
offer the highest-quality engineer-
ing at this price in the business,
Columbia extra-sensitive tone arm
and Ronette turn-over Cartridge
with fwosapphire needles. A ulomatic
45 rpm adaptor. Highest-powered .
amplifier in ifs category. "'{'EESH ull
' i n AN
Only $2095* list- white, Moclal

412,

“HIS'" in beige
and brown com-
binstion. Model

312,

#1 SELLER UNDER $30!

d-speed, self-amplified Columbia
"200" with “"PRISMATIC SOUND."
The most responsive and high pow-
ered set in its mtaiur}r now on the
market. Sapphire needle. Separale
tone and volume controls.

Only 527951 list.

“COLUMBIA
STAR TIME”

A deluxe and exciting package containing famous com-
plete performances by the world's top Popular, Jazz,
and Classical artists— Doris Day, Rosemary Clooney,
Frankie Laine, Benny Goodman, Rudoll Serkin and

many, many more.

most advanced Tape Recorder

New COLUMBIA—
BELL & HOWELL

- Incorporating the 360K Kilosphere
e sound system! Absolutely tops '
e e in performance and engineering. NEW COLUMBIA—

: Completely automatic—six I:i;uah buttons, .Eu-;ﬂtm; BELL & HOWELL
ing when next sequence is put in operation. Lightning
IS fhakay i ina} iurw;rd and remnﬁlﬂlﬂ ‘..Tt“ Eﬂ-ll}lﬂﬁﬂﬂ eycles PORTABLE _
immed with undislorled response anced pre-amplifier com- : 2
; 2#5111::;&& pletely eliminates variation from recording to play- f’:;‘&:l mﬁxﬁﬁeagﬂ“ﬂﬁ; .iﬂfil:li:hu:k
brass. Model 355. % A back. Electronic level indicators, electric braking tended-range 2-way speaker instead of
50* Cireust. the 360K system. Extremely light weight, .
$299 - : Kilosphere audio system (equivalent to 2000 speakers) all ' metal die-cast aluminum frame
: provides clean highs and velvet-smooth respense in the cabinet. MODEL 1354. 50;
Nothing Finer! widest angle dispersion of sound yet developed. $249

.
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00 BTV RE0009000090009000000090000000009000644
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e GOLUMBIA RECORDS v

“Columbia," “Ball & H—-ﬂ.:‘_"-'ﬂ."" Trademarks, Rag. U. & Pal. Of. Marcas Replairadas ".Ii-ll'clplllllll'll"_'l"-.ﬂ_._Illl FPrices om carlain modely slighily higher in South ond Waak
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The Billboard Music P;pularity Chart

® Best Selling Popular Albums

Albume are ranked i order of their pationml sales strength
at the rewail jevel s determuned by & survey of top dealers in
all key markets

LP'S

1. THE STUDENT PRINCE—Mario Lanza . . RCA Victor LM 1837
GLENN MILLER PLAYS SELECTIONS FROM “THE

GLENN MILLER STORY"” ............. RCA Victor LPT 3057
MUSIC FOR LOVERS ONLY —Jackie Gleason ...Capitol H 352
THE GLENN MILLER STCRY—Sound Track ..Decca DL 5519
THE PAJAMA GAME—Original Cast ......Columbia ML 4840
SONGS FOR YOUNG LOVERS—Frank Sinatra ..Capitol H 488
ROSE MARIE—Ann Blyth, Howard Keel ........ M-G-M E 229
KISMET—Original Cast ....ccovvunanennsse Columbia ML 4850
MUSIC T- MAKE YOU MISTY —Jackie Gleason
.............................................. Capitol H 455
10th ANIVERSARY —Nat (King) Cole .........Capitol W 514
PARDON MY BLOOPER—Eermit Schafer .......Jubilee LP 2
LIBERACE BY CANDLELIGHT .....co00va- Columbia CL 6251
SINCERELY, LIBERACE ... . .Columbia BL 1001
. KISBMET—Percy Falth ......ccoeceenscanneas Columbia CL 550
. LIBERACE AT THE PIANO Columbia CL 6217

b

PEanMAD

i
=]

llllllllllllllll

..................... RCA Victor ERB 1837
GLENN HILLEH P‘LAYS BELEETIUHE FROM "“THE

GLENN MILLER STORY" ............ RCA Victor EPBT 3057
MUSIC FOR LOVERS ONLY —Jackie Gleason
............................................ Capitol EBF 352
THE GLENN MILLER STORY —Sound Track .............

Dooca ED 2124-5
Columbia A 1098

p p -

llllllllllllllll lilllllllf'l

THE PAJA.HA. GAHE—-CI:‘I inal Cast
ROSE MARIE—Ann Blyth, Howard Keel ........ M-G-M X 229
. SONGS FOR YOUNG LOVERS—Frank Sinatra ........c.x0

.............. cessanss CApitol EBF 488
. 10th AHHI?IEREL’H.Y—NM EKln ‘.II Cole ....... Capitol EAP 514
. MUSIC TO MAKE YOU MISTY—J ackie Gleason ...........

Capitol EBF 455

rrrrrrrrrrrrrrrrr

W umen -

-----------------------------------------

10. BR\DADWLT CLASSICS ........ ..RCA Victor EPA 561
11, LIBERACE BY CANDLELIGHT ............. .Columbia B 336
11, PARDON MY BLOOPER—Kermit Schafer ....Jubilee EP 5011

13. TAWNY —Jackie Gleason .....cevveenncanaa.. Capitol EBF 471
13. SINCERELY. LIBERACE ......cccc0suss-. Columbia BB 1001 |
15. KISMET—Original Cast ......coeu0ss0s0d0s; Columbia A 1100

® Best Selling Children’s Records

1. LITTLE WHITE DUCK—Burl Ives

2. PINOCCHIO—CIliff Edwards ........ccuuau. RCA Victor Y 385
3. DOGGIE IN THE WINDOW—Patti Page ........ccv00scns-
................... ceesssessesss. Mercury Playeraft No. 1
d, TEDDY BEA\RE PI‘EHIC—-—-HDEE'I‘HEI"}' Clooney. .Columbia J 168
5. I TAUT I TAW A PUDDY TAT . ....“.....‘....Eamtnl 3077
6. PETER PAN—Bobby Driscoll ........... RCA Victor Y 4001
7. BLUE TAIL FLY—Burl Ives .....cccevuesacansisns Decca 1-239

8. GETTING UP IN THE MORNING: GOING TO BED AT
NIGHT—Frances Horwich ....co0vvivvnvinne RCA Victor Y 466

8. LARRY THE LIGHTNING B“G—Frances Horwich .

. RCA Victor ¥ 460

mom @ @ m @ E REEENEE NN EFE SR EE e w R R

10. BIMBO—Gene AUITY ....eooeessnsensnsssssss Columbia J 195
10. TWEETY PIE—Mel Blanc ....cssess00s0s0004....Capitol 3074
= I PINOECHID o sds it sttt et i Capitol 3203
13, ME AND MY TEDDY BEAR—Rosemary Clooney .........
....... . o pr e B b &b g a s ses oimbia J 70
14. FL’I‘P‘ WITH I]‘IETHUHEHTE DING DONG SCHOOL SONG
—Frances Horwich ....cccuvee vrsssasansns RCA Victor Y 467
14. THE SEASONS ........ e e S AT L8 Capitol 3195
14. EL. TORITO .......... bR .. .Capitol 3194

14, BOZO ON THE FARM—Pinto Colvig

® Reviews and Ratings of
New (lassical Releases

A BOUQUET OF YIVALDI CONCERTI
(1=12" p—=Chamber Orchestra of the Yi-
enna State Opera. Yanguanrd BG 53 . .76
A - sound grouping of four Wivaldi

scores which are among the best-known 1o

concert-goers. Included are the two violin

concertos in A minor and G minor in the

Maches arrangements so familiar to stu-

dents, the even more familiar Concerto

Grosso in D Mipor, Op. 3, and the

sprightly **Bulllineh™ Flute Concerto. Per-

formances by the conductorless chamber
orchesira are just fine, with Jan Tomasow
puistanding im the solo [liddle parts,

Here's & disk that most sany store with

some classical volume can promote with

Capitol 3076

'[EII'IIE.E OF SPAIN (1-11"}—Hollywood
Symphoay; Carmen Dagon,

Cn-l. Capliel P 3175 R
The label has come up with a firsi-rate
light classical package here that should
bave wide appesl. It leatures the debut
of the large Hollywood Bowl Symphony
Drchestra under the direction of Carmen
Dregon. The otk s a good one and s
well recorded. And the selections include
gome of the best-known Spanish or Span-
ish-inspired compositions, such as the
“Ritual Fire Dance,” “Espana,” “Male-
guena” and “Andalucia” by Lecuona,
“Egtrellita,” *“Jalousie,” and the Inter-
mezzo from “Govescas.” They are played

----------

with a rich, full sound by the ork, All in profit.
all & good package for the new collector.
YERDI: RICGOLETTO (3-12")—F. Tag- LIZSET: TOTENTANE; MENDELS-

linviml, Temor; Lina Faplinghl, Soprano;
Gualseppe Taddel, Baritone. Cetra
C 14T ...... «a 77
Tagllavini and Fﬂllillll.hi brin: lremen
dous know-how to their readings of the
turbulent score, but Taddel in the title
role shows the wvalue of a voice still
powerful and fresh. A satisfactory wer-
sion of the opera that should pull good
sales from both the experienced opera
collector and the sometime buyer.

BOHN: CAPRICCIO BRILLANT IN B
MINOR; RONDD BRILLANT IN E
FLAT (1-11") — Pelter Katin, Plano;
London Philbarmonle Orchesira; Jean
Martinon, Cond. Lomdom LL 1007 ... .71
An  excellemt interpreistion of the
somber Lizst work by pianist Peter Eatim,
with capable support from the London
Philharmonic Orchestra. On the fip side
of the record, Katin geis more chance io
show off his technigue on the two lighter
Mendelssohn compositions. None ol these
selections have been overly recorded, and
those Interested in planc music will prob-
ably be attracted by this new set. The
coupling, tho unusuul, is & good one for
displaying he pisnist™s virtuosity,

DRUMS OF
BRAZIL

outhentic—exciting

SCHUBERT: PIAMD SONATA IN D,
OF. 53; FIAMD SONATA IN G, OP.
T8 (2-12"}—Webster Aitken. EMS 108,
P L e e e e T W e
Webster Aitken conlinues his review of

Schubert with two more eniries, Per-

formunces are thoughtful, ftho lacking

somewhal in spontaneily. The Opus 53 is
new (o the calalog and (hus stands some
chance of acceptabhle purchase from in-
veterale Schubert collectors. The more
familiar Opus TH, here spread over iwo
sides of one disk, 5 more economically
available elsewhere Im wversions which

The incomporable
voice of
NELSOMN FERRAS
1T 2258

TEMPO

RECORD CO. OF AMERICA

1340 Swwunt Bedlevard, Hellgwasd 24, Colifarnin

A

1 E{hnny Vienna,

LINER NOTES

By IS HOROWITZ

OLD VIC AND NEW ...

RCA Victor will release a re-
cording of the Old Vic produc-
tion of “A Midsummer Night's
Dream” in the fall. The sessions

are now being held in London.|.

The score, of course, is that writ-
ten by Mendelssohn with the
Shakespeare classic to be acted
by Moira Shearer, Robert Help-
man and Stanley Holloway.

An unusual aspect of the proj-
ect, however, iz that the record
company will also help under-
write the Old Vic's United States
tour, due to begin at New York's
Metropolitan pera House 1n
September. The album, appro-
priately, will be released at the
same time. The tour, run under
the management of Sol Hurok,

will feature “Midsummer,” and
Brfur‘n‘mnl‘:ﬂﬁ are scheduled in
hiladelphia, Minneapolis, San

Francisco, Loz Angeles, Chicago,
Detroit, Toronto and Montreal.

Promotion of the tour and the
three-disk album will be tied in
closely.

FUTURES . ..

Vox has re-recorded Guiomar
Novaes in the Schumann A Minor
Piano Concerto to replace a de-
leted catalog item. Performance
is with the Pro Musica Sym-
conducted by

ans waramkr. Included on
the LP is a reading by the pianist
of Schumann’s "“Scenes From
Childhood.” . .. London violinist
Christian Ferras will be heard in
a reading of the Brahms Concerto
to be releaszed soon by the com-
pany. . . . Benida Records is pre-
parir‘;‘% an album, "Laugh Your-
self Well,"” after the Eddie Davis
R::ﬁ:k. Narration will be by Jerry

en.

Cap’s $18 Mil

® Continued from page 18

a share on the same number of
common shares.

Dividends for the current fiscal
period on common stock totaled
£357,172, equal to 75 cents a share,
as opposed to $238,115 or 50 cents
a share for the previous like
financial period.

Wallichs' letter to stockholders
noted that working capital at
June 30, 1954, was above the
level of the previous year-end,
June 30, 1953.

Wallichs also noted the entry
of Capitol in the Canadian market
thru its wholly-owned subsidiary.

Record Club

® Conlinued from page 1§

Billboard concerning these dealer
complaints. e stated that the
names on the coupons to be sent
to Columbia’s Bridgeport, Conn.
plant for premium records would
definitely not be used for the Co-
lumbia Record club. He said the
names would be used to build u
a mailing list to let the firm maﬁ
promotional literature to custom-
ers which would send them di-
rectly to stores in their home
towns. He said this would stimu-
late, not depreciate, dealer busi-
ness,

Wexler said that the firm
would “resist” the plan of some
dealers to send the coupons them-
selves to Columbia for the free
records, rather than let the cus-
tomers send the coupons to the

plant.
Record Club

When questioned about the Co-
lumbia Record club, Wexler said
that the club was not soliciting
any new customers. He said that
the club would continue to serv-
ice its current membership (esti-
mated at 300), until it had com-
pleted a one-year experimental
test.

should provide  artistic  sotisfaction Im
gresier mepsure as well,

BACH: TRID SOMNATA NOD. 1; HAN-
DEL: CONCERTI A QUATRE, NOS,
1 AND I; CELLD SONATA (1-12")8
The Harpsichord Quartet. Esoteric ES
3 1 L o
A delightful collection of wurks each
besutifully played. Collectors with ag ap-
preciation of the barogque sivie will have
o search for and wide before they'll find
another album with such immediate ap-
peal. Esposure can move the peckage o
satislaciory numbers.

BEETHOVEN: CONCERTOD FOR PI-
AND AND ORCHESTRA IN D MA-
JOR (1-12")—Heclea Schaabel, Flano;
Vienna Orchesirm; F. Charles Adler,
Cood. Spa 45 P REEERE 1 |
This i% the fl.muu- vlnli.u. COoncerio

adapied for piano. An oddily that will

intrigue the curious, Performance by Miss

Schniabel and the orchestra s pood.

www americanradiohistorv com

indicati® . profitable sales ron

Best Seller™ chart next wesk.

PACKAGED RECORDS

“Classical Possibilities”

RBecords lsted below show strong imitial sales action, ae-
cording t0 a pationnl sorvey of kcy classical dealers. Al are
receat releases. 'While nons has yet received enough reporis
o rate as o best seller, Iin each case early cOnSUMEr TEsSponss

Weich for a complete *Classical

-----------------

----------------

phony (Para

phony (Steinberg) ..... gt

AMMA .. icssresrssrssssrsnsrns
Silvana \I:npann 'E.I:n],-.ur: Rossi-Drago
(1-EP)

M-Ci-M X 1108
This EP containg tunes recorded from
the sound track of Iwo Ttalian flicks,
“Anna” and “Hell Ralders of the
Deep.” The tunes comained here in-
clude “Anna.” a hit a year ago, and
"I Loved You" from the former
Mick, and *“Malasierra”™ and *“La-
menia Borincano™ from “Hell Raid-
ers.” The sides have previously been
relessed us singles. The disk will ap-
peal to those who have seen Lhe
movies. The cover, with The iwo
pulchrifudinous women of Rome [ea-
tured, will help widen the appeal.

INTRIGLE .....ii.ciiecscanscans iaeraadl

Richard Hayman Ork (1-EP)

Mercury 1-3197
Four sides by Richard Hayman, some
previously released as singles, are con-
tained on this new EP, strangely
titled *Intrigue.” The =ongs are
"Begin the Beguine,” "Port of Spain,™
“Automn in New York™ and “Hi
Lili Hi Lo." Each of the composi=
tions was arranged by Hayman and
he is festured on harmonica on each
song as well, Listenable, atiractive
sides are these and they should inter-
est Hayman fans,

Jozz
HOW HI THE F1 ...... O |
Buck Cluvton Jam 5:55|-|:m fl!.ll!.'l.‘l!’l[l,l:

Woody Hermoam., (1-12")
Columbia CL 347
This Is another in the Columbia |azz
lam sessions arranged by the diskery
with a live sudience in the studip and
the entireg date handled like a real
after-howrs jam session. The first
record in the series was “The Huckle
Buck" and ""Robbins® Mest," with
Buck Clayion. This features the fine
frumpel man again, and a group come-
posed of such jazz names as Trummy
Young, Jimmy Jomes, Al Cohn, Jo
Jones, Benny Powell, Sir Charles
Thompson, Urbie Green and Joe
Newman. And last, but not least,
Woody Hermauan playing some of the
best clarinet of his career. Woody is
heard on two sides, “"How High the
Fi" and “Blue Moon.” *“Sentimeontal
Journey™ and “"Motén Swing™ are out-
standing, festuring the same person-
nel a5 the previous Buck Clavion LP,
Mighty good wax here, with fine mu-
giclans playing both relaxed and
Swinging jazz music, Fans will want.

FRANK WESS QUINTET

(1-10")

Commodore FL 20,031
Commodore Records, back in the
1930°s onc of the top indie jazzr firms,
enlers the modern jarz world with
this slicing afier a long period of In-
activity, Om this set the firm is pre-
senting tenorman and [lutist Frank
Wess, with Benny Powell and Henry
Coker on trombone, Jimmy Jones on
plano, Oscar Peutiford on bass and
Osie Johnson on drums. It's a good
line-up and the f[ivesome wrns ouf
some exciting. cool jarz that will ap-
peal (o many fans. Most of the tunes
are originals, except for “You're My
Thrill” and “Some Oiher Spring,” a
lovely 1930°s entry which is handled

prettily here. “Basie Ain't Here,"
“Frankosis™ and “Wess Point™ are
the top sides. Wess shows off pood

ienor work and bright flute solos,
over solid support from the ouistand-
ing jerrmen, Good wax here that has
a chance for sicady sales,

{1-10")

Prestige 183
Some of these listcnable etchings by
the Milt Jackson Quintet have been
out previously as singles, but many
jarz fans will want this LP disking.
Jacksom, of course, is featored on
vibes, supported oeatly by Horace
Silver on piano, Henry Boozier on
trumpet, Percy Healh on bass and
Kenney Clarke on drums. Jackson
lurns in some sparkling work, over
gome altfactive solos by Silver. “Opus
De Funk™ is the best af the sides
which are all origimals, Titles are
“Buhanin,” “‘Soma”™ and “1've Lost
You. Love.” MNothing exceptional here,
but il's good enough to interest many
modern jazz fans.

International

SOUL OF A FPEOPLE .....
Bas Sheva; Harold Mnnner l‘.}rt |:1 m ']
Capitel L E287
A hall-dozen Hebraie chants over
dramatized by the husky-voiced

T2

thrush., Drippingly sentimental Lliner

2. DELIUS: PARIS, ETC.—London Eymphuny (Collins)
3. DUKAS: SORCERER'S APPHEHTIC!E ETC.—Detroit Sym-
e S G e e s ....Mercury 50035
4. TCHAIKOVSKY: ROMEO AND JULIET OVERTURE,
—Vienna State Philharmonia (Perlea)
5. BRAHMS: VIOLIN CONCERTO—DMilstein, Pittsburgh Sym-
................... Capitol P 8271

1. MOZART: SYMPHONY NO. 40: HAYDN: SYMPHONY NO.
94 ("SURPRISE”)—NBC Symphony (Toscanini)

RCA Victor LM 1789

London LL 923

rrrrrrrrrrrrrrrr

ETC.
Vox PL 8700

111111111111

® Reviews and Ratings
of New Popular Albums

notes :hnrﬂ:!:r[u a project that will
probably repel as many nmong the
special audience aimed atl as will go

Children’s

BOZO'S SONGS ABOUT COOD
MANNERS _......... R

[1-45)

Capitol CASF 3210
Part of the label’s “Learning Is Fun™
series, this disk mizht get across the
mmessage because of the Boro style,
the many animal wvoices and smart
production. Good material, smart
packoging and good background make
this a natural,

BUGS BUNNY AND THE PIRATE

(1-45)

Capitol CASF 31200
The cartoon characiers of Bunny,
Yosemilte Sam, et al, are joined agsin
i a kiddie tale which should keep
plenty of movie-goin® moppets happy
for some time, The production, mae
sic, packaging and narration are all
sirong ingrediends in &2 disk which
should sell well.

+-l+"

TWDO LITTLE WOERDS: HAS ANY-
BRODY SEEN MY KITTY ...........TH
(1-45)

Capitol CASF 3208
The malerial here is the kind which
pleases parents in their desire o edu-
cale the moppets—the litile words re-
ferred to are “pleast™ and *“thank
you." And tho Riter does a nice
job on this and the ip side, it"s nol
figured to make the youngsers flip
with joy—bul then they don't buy the
réecords. P?tkn:in[ is most altractive,

Untapped Market

® Continued from page 18

zart-like minuets featured in the
line-up.

Altho his new platters all em-
phasize rhythm, both the lyrics
and the melodies are styled along
fclk or pop music lines, For in-
stance, on “The Child's First
Ride"” platter, Luther features a
typical pop song theme "Oh What
a Wonderful Day"” to describe the
joys of baby's first excursion in a
baby carriage. Another disk, “A
Child's First Birthday,” spotlights
a catchy ditty “Here Comes
Mommy With tl"E Birthday Cake”
sung in mambo rhythm; while on
“A Child’s First Pet” Luther
warbles about a baby chicken
to the strains of a minuet, and
praises the family cat “Meowl-
dred” in the musical idiom of a
folk song.

Two 10-inch disks in the series
(“A Child's First Record” and
“ABC" backed by *“One to 10")
were released last December, but

MILT JACKSON QUINTET ..:.000.... 73

the remaining seven 12-inch plat-
ters will be released for the first
time in October. The 10-inchers
will retail at $1, while the 12-
inchers are tagged at $2. In addi-
tion to the titles listed above, the
series includes “A Child's First
Christmas,” “A Child’s First
Games” and “A Child’s First
Dolls.” The series is basically de-
%igr_md to be sold on a single disk
asis.

PAUL DESMOND

featured on
JAZZ AT OBERLIN

Fantasy 3-11 L.P.

DJs, write for your Free Copy

; 54 NATOMA 51
! ‘]
E SAN FRAMCISCO %
RECORDS ™ | pliiFoUNIA
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RECORDS, ALBUMS AND SHEET MUSIC — POPULAR, COUNTRY & WESTERN, RHYTHM & BLUES, CLASSICAL

The Billboard Music Popularity Charts

THE MUSIC INDUSTRY'S MOST COMPLETE GUIDE TO THE ACTUAL AND POTENTIAL SALE OF TUNES AND RECORDS IN ALL CATEGORIES

® Jalent Corner

Currently on its way to retailers
around the country is one of the
slickest, plushest and most unusual
record packages ever released—
Decca's tribute to Bing Crosby
and called simply, “Bing.” The
package is the label’s key item in
its fall line-ggtuf album sets lead-
ing Decca's 20th anniversary cele-
bration. Aside from the commer-
cial aspect of the album, tho, is
the amount of planning and effort
which must have gone into the
procuction of the item.

First, Decca had to select the
B89 Crosby disks which would be
represented in the album, then
came the problem of getting to-

ether a script for Crosby so that

r Bingle in his narration

ﬁ.
- e o
i : ¢ gy
Sk aneds ;
e
L it M i e e i St oy

4
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BING CROSBY

could tie together the musical au-
tobiography. Just who wrote the
first seript isn't being told, but
it's a sure bet that Crosby re-
wrote it merely in the telling of
his story and the anecdotes sur-
rounding the disks.

Crosby has also had a large
hand in tailoring scripts to suit
himself. And the highest paid
and most respected writers in the

business will all attest to the fact.

that no one can “write” for
Crosby as well as Crosby can.
And Crosby's reputation {for
“taking things easy” (not un-
founded) must have posed a prob-
lem for Dececa’s artists and reper-
toire department. Yet Bing got
the narration finished, Decca ﬁ?t
the selections selected and the
rest of the many people involved
finished their jobs on time, too.
Those who've had a chance to

hear all or any part of the $27.50 .

album package can attest to the
fart that it's bound to intrigue
plenty of E.ruﬂb}‘,' fans and entice
many who don't ordinarily root
for the singer to form fan clubs.

® Best Selling
Sheet Music

Tunes are ranked In order of their cur-
rent mational selling importance at the
sheet music jobber level,

Weeks
This Last on
Week Week Char

BEST SELLING SHEET MUSIC
1. Little Shoemaker...... 3 5§

Bourne
15h'ﬂﬂm ++||-|l.ll|l.lllE l‘
Hill and Range
3. Three Coins in the
Fountain ..... sensuill 13
Robbins

4. Little Things Mean a
S T Tpe— T |
Fedsi

5. Hey. There.......00... 5 §
Frami

6. High and the Mighty.. 2. 23
Witmark

7. HFin:-n&n'n Hideaway.. B 11

Fan

8. Goodnight, Sweetheart,
AFﬂodnigh:t i siuee I 4

™

8. I-II__npp? Wanderer...... 7- 15

(L} ]

\0. In the Chapel in the
Moonlight ..........10 4
Shapiro-HBernstein

1l. Joay ..... APt -
Lowell

12. My Friend............11 10
Paxton :

13. I;T a Fool to Care.....15 2

er

14. I Understand Just How

You Feel............12 12
Jubiles
19

15. Answer Me, My Love..—
Bourns

This
Week

1.

4.

3.

7.

10.

10.

15. THEY WERE DOING THE MAMBO
17. SWAY ....ccvvvvvrnnns e e R L P .
18. CINNAMON SINNER........coiovvnvennnnss

The Nation's Top Tunes

Last
Week

For survey week ending August 11

Wecks
on
Chart

Sh-Boom

By Jumes Keys, Claude Feaster, Flovd McRae, James Edwards—Puoblished by Hill & Range (BMT)
BEST SELLING RECORDS: Crew Cuts, Mercury MM04: Chords, Cat 104, OTHER RECORDS
AVAILABLE: L. McAuliffe, Coly B. Williams, Coral 61212, B. Williamson, ¥ 20-57949.

Little Shoemaker

By Rudi Revil, Geoffrey Parsons, John Turper—Published by Bourne [(ASCAP)
BEST SELLING RECODRDS: Gaylords, Mercury T70403; H, Winterhalier, ¥V 20-5769. OTHER
RECORDS AVAILABLE: P. Clark, King 1371; Textor Singers, Cap 1862; F. Weir, London 1482,

Litile Things Mean a Lot

By Edith Linderman, Carl Siutz—Published by Felst (ASCAP)

BEST SELLING RECORD: K. Kallen, Dec 29037, OTHER RECORDS AVAILABLE: T, De
Simone, Epic 9059; Dominoes, King 1368; H. Forrest, Bell 1046; D. Jucobs, Coral &1180; H.
Reading, Groove D022,

Hey, There
By Richard Adler-Jerry Ross—Published by Frank [ASCAP)
BEST SELLING RECORD: R, Clooney, Col 40266, OTHER RECORDS AVAILABLE:
5. Davis Jr.,, Dec 29199; D. Hawkins, Epic 9049; J. Haitt, Col 1098; J. Ray, Col 40224,

Three Coins in the Fountain

By Jume Styne, Sammy Cahn—Published by Robbins (ASCAP)

BEST SELLING RECORDS: Four Aces, Dec 29123; F. Sinatra, Cap 2816, OTHER RECORDS
AVAILABLE: T. Arden, Col 40225; Dominoes, King B474; Tommy & Jimmy Dorsey, Bell 1044
J. La Rosa, Cadence 1240; D, Shore, ¥ 20-5755; E. Smith, Dec I9186; M. Stevens, M-G-M 11724,

High and the Mighty

By Ned Waoshington and Dimitri Tiomkin—Published by Witmark (ASCAP)

BEST SELLING RECORDS: L. Baxier, Cap 2845; V. Young, Dec 29203; L. Holmes, M-G-M
11671; J. Desmond, Coral 61204, OTHER RECORDS AVAILABLE: G, Auld, Coral 61205;
K. Hayman, Mercary T0426; D, Tiomkin, Coral 61211,

Hernande’s Hideaway

By Richard Adler-Jerry Ross—Published by Frank (ASCAP)

BEST SELLING RECORD: A. Bleyer, Cadence 1241, OTHER RECDORDS AYAILABLE:
D. Hawkins, Epic 9049; R. Hayman, Mercury 70387; Homer & Jethro, ¥ 20-5783; M. Katr, Cap
2863; G. Lombardo, Dec 29173; B. May, Cap 2840; A. Norman, Bell 1047; J. Ray, Col 40224;
T. Rodriguez, V 20-5759; E. Smith, Dec 29186,

In the Chapel in the Moonlight

By Billy Hill—Published by Shapiro-Bernstein [(ASCAP)
BEST SELLING RECORD: K. Kallen, Dec 29130, OTHER RECORD AVAILABLE: Orioles,

Jubilee 5154,
Goodnight, Sweetheart, Goodnight

By J. Hudson-J. Bracken—Published by Arc [(BMI)

BEST SELLING RECORDS: McGuire Sisters, Coral 61187; Spaniels, Vee Jay 107: 5. Gale,
V 25746, OTHER RECORDS AVAILABLE: Johnnie & Jock, ¥ 20-5773; G. Mana and C. Rave,
Jubiles 5142, E. M. Morse, Cap 2800, :

Ilngpy Wanderer

By Antonis Ridge, Friedrich Moller—Published by Fox [(ASCAP)

BEST SELLING RECORDS: F. Weit, London 1448; H. Rene, ¥V 20-5715. OTHER RECORDS
AVAILABLE: Bob Crosby, Bell 1045; A. Drake, Cadence 1238; T. Leoneti, Cap F788; The Oben-

kirchen Children's Choir, Dec 29193; L. Prima, Doc 29128,
ELECTRICAL TRANSCRIPTIONS: Allen Both & Choir, Thesaurus,

I'm a Fool to Care

By Ted Daffan—Published by Peer (BMI)
BEST SELLING RECORD: L. Paul & M. Ford, Cap 1839, OTHER RECORDS AVAILABLE:
G. Autry, Col 21280; 5. Smith, Coast 9006; B. Walker, Col 21290.

Second Ten

Published by Jubilee {ASCAPM)

13- TI‘HE QLE HGUEE-'prrti-i ------------ L T A R B EEE R R Rl R R EEE R EE RS EEEEEE S

14. JOEY
15. CRAZY "‘BOUT YOU, BABY..... —

Published by Hamblen (BMI)

0 FFEEEFABERESOERNEEDEEERFE S SSRGS FE S

Published by Lowell {(BMI)

Published by Suobeam (BMI)
Published by Mayfair (ASCAP)

Published by Peer (BMI)

Published by Raleigh (BMI)

15"‘ ETQU mVEHE IEELLL? mvE mli‘"i“!‘i‘il‘i‘i‘llI'I.lil‘llll]llll'lllililpllil

Published by Duchess (BMI)

A0 MY FRIEND. .. cusasnssnvsrosssessnssssassseseesssin T .-

Published by Witmark (ASCAP)
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12. I UNDERSTAND JUST HOW YOU FEEL.............. T L T T LT T T repapappmpn——_s | |
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The Honor Roll of Hits comprises the nation’s top tunes according
to record and sheet sales, disk jockey and juke box performances
as determined by The Billboard’s weekly nationwide surveys.

WARNING—The title "HONOR ROLL OF HITS” Is a registered trode-mark and the listing of the hits has been copy-
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® Tunes with Greatest
_Roadio-TV Audiences

Tunes, listed alphabetically, have tha
greatest audiences on network slation
programs in New York, Chicago and
Los Angelea. Lists are based om John
G. Peatman's copyrighted Audience

Cara Mia (R}—Feist—ASCAP

Gilly, Gilly Ossenfeffer Katrenellen Bogenm
by the Sca (R}—Beaver—ASCAP

Goodnight, Sweetheart, Goodaight [R)—
Arc—BMI

Green Years (Ry—Harms—ASCAP

Happy Wanderer (R}—Fox—ASCAP

Heaven Was Never Like This (R}—Famous
—ASCAP

Hernando's Hideawnay (R) (M)}—Frank—
ASCAP

Hey! There (R) (M)—Frank—ASCAP

High and the Mighty (R) (F}—Witmark—
ASCAFP

| Can't Believe That Your in Love With
Me (R}—Mills—ASCAP

I Love Johnny, Johnny (R} —Miller—ASCAP

I Need You Now (R)}—Miller—ASCAP

I Understand Just How You Feel (R)—
Jubilee—ASCAP

If 1 Give My Heart to You (R}—Miller—
ASCAP

If ¥You Love Me (Really Love Me) (R}—
Duchess—HAMI

I'm a Fool to Care (R)}—Peer—BMI

in the Chapel in the Moonlight
Shapiro-Bernstein—ASCAF

Little Shoemaker (R} —Bourne—ASCAP

Little Things Mean a Lot (R}—Feist—
ASCAP

Magic Tango (R}—Chappell—ASCAP

Make Her Mine (R}—Bregman, Vocco &
Conn—ASCAP

Sh-Boom (R)}—Hill & Range—BMI

Skokisan (R)}—Shapiro-Bernstcin—ASCAP

Some Day (R}—Famous—ASCAP

Steam Hest (R) (Mi—Frank—ASCAP

Sway (Ry—Peer—BMI

There Mever Was a Night S0 Beauniful (R)
—Broadcast—BMI

They Were Dolng the Mambo (R)—May-
fair—ASCAP

Three Coins in the Fountain {(R) (Fi—Rob=
bins—ASCAP

Wedding Bells (Are Breaking Up That Old
Gang of Mine) (Ri}—Mills—ASCAP

Television
And This is My Beloved (R) (M)}—Frank—

ASCARP

Baubles, Bangles and Beads (R} —Frank—
ASCAP

Crazy ‘'Bout You,
BMI

Gilly, Gilly Ossenfeffer Kaizenellen Boges
by the Sen (R)—Beaver—ASCAP

Goodnight, Sweetheart, Goodnight (R)—
Arc—HBMI -

Green Years (Ry—Harms—ASCAF

Half as Lovely [(R)}—Shaw—BMI

Happy Wanderer (R)—Fox—ASCAP

Hernando's Hideaway (R) (M}—Frank—
ASCAP

Hey! There (R) (M}—Frank—ASCAP

High and the Mighty (R) (Fil—Witmark—
ASCAP

Hit and Run Affair (R)}—Duchess—BMI

Hottentot  (Ry—Dartmouth—ASCAFP

[ Love Johnny, Johnny (Rl—Miller—ASCAP

I Love Paris (R) (M}—Chappell—ASCAP

If ¥You Love Me (Really Love Me) (R)y—
Duchess—BJI1

It's Great to Be in California (R}—Amer-
fcan Academy—ASCAP

Jones Boy (R)»—Pincus—ASCAP

Litile Shoemaker {R}—Bourne—ASTCAP

Littla Things Mean 5 Lot (R)—Feisl—
ASCAP

Lost in Loveliness (R)}—Chappell—ASCAP

Make Her Mine (R}—Bregman, Vocco &
Conn—ASCAP

Marie (Ry—Berlin—ASCAP

One Arabian Night (R) (M}—Meridinn—
BMI

Sh-Boom (R)}—Hill & Ranpe—BMI

Skokiaan (R}—Shapiro-Bernstein—ASCAP

They Were Doing the Mombo (R)—May-
fair—ASCAP

Three Coins in the Founiain (R)}—HRob-
bins—ASCAP

Under Parls Skies (Ri—Leeds—ASCAP

Young at Heart (R)}—=Sunbeam—BMI

® England's
Top Twenty

Based on cabled reports from England's
top music jobbers, American publisher
of each tume is listed im parenthesis,
Asterisk  Imdicates no American puob-
lisher.

Little Things Mean a Lot—Robbins (Feist)

Cara Mian—Robbins (Feist)

Three Coing in the Fountain—Feist [(Rob-
bins)

Happy Wanderer—Bosworth (Fox)

Wanted—Harms, Connelly (Witmark)

Little Shoemaker—Bourne (Bourpne)

Secret Love—Harma, Connelly (Remick)

[dle Gossip—Bron (Bedd Ewvans)

Heart of My Heart—Francis Day (Robbins)

Mever, Mever Land—Keith Prowse & Co,
Lid. {Pickwick) ;

Fricnds and MNeighbors—Michael Reine
{Ross Jungnickel)

Story of Tina—Macmelodies (*)

(R)}—

Baby (R)}—Sunbeam—

" Young at Hearni—WVictoria (Sunbeam)

My Friend—Chappell (Paxion)

Oh, Baby Mine—Edwin H. Morris Co,,
Lid. (Melrose)

Gilly Gilly Ossenfeffer Katzenellen Bogen
by the Sea—Spier (Beaver) ‘

Don't Laugh at Me (Cause I'm a Fooll—
David Toff (Leeds)

Someone Else's Roses—John Fields (Lecds)

Cross Over the Bridge—New World (Laurcl)

The Book—Kassoer (Kassner)
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Record No. 2899

As a climax to over eleven years pioneering in the
field of jazz, Stan Kenton is producing a new series
of albums for Capitol under the title, "'Stan Kenton
Presents Jazz.”" Albums and singles in this new series
will feature small groups headed by such jozz per-
sonalities as Bob Cooper, Boots Mussulli, Bill Holman,
Frank Rosolino, Lee Konitz and others. Kenton, who
has long felt that there are not enough jazz stars to
supply and keep alive the jazz clubs, plans to search
out and develop new artists. *'They must be in the jazz
idiom," he states, “but they can express their own
personality in their own way as long as it is sincere,
good music and deserves to be heard.” His new proj-
ect for Capitol will be in addition to his activities with

his own orchestra, for which he is currently shaping a '
fall concert tour titled “‘The Festival of Modern Jazz." ' I h e Fo u r ]
Here’s the 4-record introduction to

Stan Kenton’s exciting new record series
— showcasing the great modern jazz of:

THE BILL HD[-'E:E;.,U.F,EI rrW e:ll .B e :

“"Plain Folks"
Record Mo, 65000

I -
THE FRANK ROSOLINO SEXTET Together Agam

“That Old Black Magic" sy,
"Yo Yo b/w .. . e
Record Mo, 43001 E

THE BOOTS MUSSULLI QUARTET "My Heart

“Diga Diga Doo""

“Luﬂﬂﬁ:::'nrdlzl:;; Stood Still”

THE CLAUDE WILLIAMSON TRIO

“All God’s Chillun Got Rhythm'"
“Woedyn' You"
Record MNo. 65003

Record No. 2898

v Wy E s RO = . CRF I T B R o B o 3 N LEETENE S f‘l-'ﬂ I J Ld = N -, . i a4 = i _!"-.| I-J.l r & lrl.. % .“"f‘}‘._'-.f"l."r':-r ':- ; "+-in;'!'fii-.f."‘!.liltnlt-‘q.;'hlrrlr..r."I'.?l*-.‘wlmilrﬁi:-qf}-.‘i
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POPULAR RECORDS

® Best Sellers in Stores

For survey week ending August 1

RECORDS arc ranked In order of thelr
current national selling importaoce at the
retail level, Results are based on The
Billboard's weekly asurvey among the oa-
ticn's top volume pop record dealers rep-
resenting every imporiaot market area. The
reverse gide of cach record s alsc listed.

Lirtle Shoomaker—(14}—V 20-3769—ASCAP

30. HIGH AND THE MIGHTY—J. Desmond —

. llihﬂm —-rﬂli " LERRR AT ¥ L

REEE T i aptes

&
o5 v EE I-;iw [ ey K ﬁfﬁh&m-’-

When a figure is piven Im  parenthesia Weeks
This after the flip title it indicates whal posgi- Lam o
'!Fui tion it occopies on the charl Week Chan
1. SH-BOOM—Crew Cuts........... cevee K FE
| Spoke Too Sooco—Mercury T0404—BMI
% LITTLE SHOEMAKER—Gaylords..... 3 B
Mecque, Mecgue—Mercury T0403—ASCAP
3. HEY, THERE—R. Clooney¥...c.:cavunea 4 6
Thiz Ole House—({12}—Col 40266—~ASCAP
4 LITTLE THINGS MEAN A LOT—
E- KalIEn#llllIli-lllllﬂlli----llllllillllll 2 IE
i Dont Think You Love Me Anymore—
Dec 290IT—ASCAP
§. IN THE CHAPEL IN THE MOON-
LIGHT"_K- Kau&n!llllI!ll!--!l-"il E E
Take Everything Bui You—Dec I9130—ASCAP
§. HERNANDO'S HIDEAWAY—A. Bleyer 5 13
51 Vous Plait—Cadence 1241—ASCAP
7. THREE COINS IN THE FOUNTAIN—
Four ACES ..o.vevenserernssnsosssns 7 14
Wedding Bells (Are Breaking Up That Old Goang
of Minoy—Dec I9123—=ASCAP
§. HIGH AND THE MIGHTY—L. Baxter. 13 4
More Love Than Your Love—Cap ZEA—ASCAP
9, COODNIGHT, SWEETHEART, GOOD.
NIGHT—McGuire Sisters.......... . B 8
Heavenly Feeling—Coral E_HH'J'-BMI
10. HIGH AND THE MIGHTY—V. Young. 10 3
Moonlight and Roses—Dec 129203—ASCAP
11. I'M A FOOL TO CARE—
L. Paul-M. Ford......c.. FEEE R 11 6
Auctigneer—{ap 2839—BM]
12. THIS OLE A0OUSE—R. Clooney....... 22 3
Hey, There—{3)—Cdl 40266—BMI
13. HIGH AND MIGHTY—L. Holmes...... 12 4
Lizsa—M-G-M 11T61-—=ASCAPF
14. LITTLE SHOEMAKER—
H. Winterhalter......covvanans ivises 18 B
Magic Tanpo—(30—V 20-5769—ASCAP
15. CRAZY '‘BOUT YOU, BABY
Crew CulS....cavcssmsssss GEE R E 21 16
Angelia Mia—>Mercary T0341—BMI1
16. HAPPY WANDERER—F, Weir..... e 3 17
From Your Lips—London ‘448—ASCAP -
17. THEY WERE DOING THE MAMBO—
V. MONIoe. ..coveenrsnnrsncsnsssnnss 23 3
Mister Sandman—Y W-5T67—ASCAP
l!l EH-BQD‘H—CthdS AR NN T RN RN ER RSN R 1" .
Lirtle Maiden—Cat 104—BMI
Iil- EW-&Y—'Dn Ma.rti-nilll'llll'lllll.llll.ll 15 ‘5
Money Burns & Hole in My Pockst—
- Cap ZE18—HMI
20. I UNDERSTAND JUST HOW YOU
FEEL—Four Tunes........ssses.0.- 17 13
Sugar Lump—Jubilee 5131-—ASCAP
21, CINNAMON SINNER—T. Bennett..... 24 3
Tuke Me Hack ﬁu,all_:—ﬂn‘ H1272—BMI
22. 1 UNDERSTAND JUST HOW YOU
FEEL_JI ?ﬂllill.lllllllll.ll'lli--al IE 11
Love, Tears aod Kisses—V 20-5740—ASCAPF -
23. WHAT A DREAM—P. Page....cuvunss 29 3
F Cricd—Mercury T4 16—EBMI
. 4. THREE COINS IN THE FOUNTAIN—
F. Sinatra. .......0. e T e S 20 12
BEaln—Cap 816—ASCAP
25. MOONLIGHY AND ROSES—
ThrEE Eum'iilillillllll-i.l*l-llllll il ‘
Crazry Legs—V I10-3T68—ASCAP
26. SHAKE, RATTLE AND ROLL—
.B- Halejrll'-a-iij-a'ai---iliil'jj'-_ l
A, B C. Boogic—Des 29204—BMI
27. HEY, THERE—S. Davis Jr.. . vvvivvnnee = 1
And This is My Beloved—Dec 20I99—ASCAP
28. HAPPY WANDERER—II. Rene........ 26 15
My Impossible Love—Y 20-5T715—ASCAP
29, IF YOU LOVE ME (REALLY LOVE
ME)—EK. ST, .. iovivssssrsnnnnns 19 - 18
Mun Upstais—Cap 2769%—BMI
30. MAGIC TANGO—H., Winterhalter..... 30 3

® This Week's Best Buys

I NEED YOU NOW (Miller, ASCAP)—Eddie
Fisher—RACA Victozr 5830

It's the old pattern, and Eddie Fisher’s
tight hold on his huge audience is paying
off in.another big selling record. Only a
couple of weeks after release, the sales pat-
tern on this one is too strong to be ignored.
Fisher's cutting of the ballad is selling well
in all territories, with hottest action tabbed
in Philadelphta, Chicago, Milwaukee and
St. Louis. Flip is “Heaven Was Never Like
This" (Famous, ASCAP). A previous Bill-
board “Spotlight.”

SKOKIAAN (Shapiro, Bernstein, ASCAP) =
Bulawayo Sweei Rhythm Boys—London 1481
The novelty out of South Africa has caught

the imagination of disk buyers and Lon-
don's etching, first and the original, is lead-

ing the pack. But other versions, by Ralph
Marterie on Mercury, Ray Anthony on Cap-

According te zales raports I1 ey markeis, the
following reacent relesses are recommended for

axtra profitn

ito]l] and the Four Lads on Columbia are
also showing healthy sales symptoms. The
London wax had a good spread with best
action in Buffalo, Chicago, Milwaukee and
Los Angeles. Flip is “In the Moecd” (Sha-
piro, Bernstein, ASCAP). A previous Bill-
board “Spotlight.”

HEY, THERE (Frank, ASCAP)=Sammy Davis
Jr., —Decca 29199
The dancer-impersonator-comie, inn his first
record for Decca, has come up with a selid
seller that's now beginning to pull in the
loot after a relatively slow start. This week
his version of the ditty joins the high riding
Rosemary Clooney etching on the best-

selling charts, but its steady build-up over
the last few weeks indicates good staying
power. Best action is in New York, Buffalo,

Philadelphia, Chicago and St. Louis. Flip
is “And This Is My Beloved” (Frank,
ASCAP),

* Most Played in Juke Boxes

For survey week ending August 11

RECORDS are ranked 1o order of the
greatest aumber of plays in juke boxes
thruomt the country, Resulis are bascd o

[he lflH1I:|-4.'.u:|-=:4:I'::m“;|I weekly mvwnmnu the i “’H:

Chis aation’y juke i Oopecrators ¢ Leverse
Week gide of eoch fecord I3 also lisied Week Chari
l. EH-EGGH_{:TEW Cut'i -------- EE AR = E

I Spoke Too Soon—Mercury T0404—BMI

2. LITTLE THINGS MEAN A LOT—

E. Kﬂllen..,, ................... R I- 15
I Doa't Think You Love Me Anymonc—
Dec 29037—ASCAP

3. THREE COINS IN THE FOUNTAIN—

FoUD ArRS, ., ikt s i wah s st e 2 14
Weddings Bells [Are Breuking Up® That
01d Gang of Mine}—Dec IEIH—AEFAF

4. LITTLE SHDEHAEEH—Gaylc:-rds 5 B
Mecque, Mecgue—*ercury TO4D3—ASCAP

5. HERNANDO'S HIDEAWAY—

..Pﬁ_. ElE}'E‘I‘ ---------- iR R E Ak F ST R R R . 12
50 Yous Plait—Cadence 1241—ASCAP

6. HEY THERE—R. ClﬂI:II'IEF+;q-q.--¢-¢¢-u 12 3
This Dle House—Col 40266—ASCAP

7. I UNDERSTAND JUST HOW

Tﬂu FEEIi—“Fﬂur TmlEE.--qiiilill ﬂ 11
Sugar Lump—Jubilee 5132—ASCAP

8. IN THE CHAPEL IN THE

MOONLIGHT—E. Kallen........... B 5
Take Everythimg Bul You—Dec I19130—ASCAP

9, I'M A FOOL TO CARE—
L.Paui &MI Furd------lll-.l-l-llll-ll ' ‘
Auctioneer—Cap 28319—BMI

10, GOODNIGHT, SWEETHEART,

GOODNIGHT —McGuire Sisters,.... 7 4
Heavenly Feeling—C wal 61187—BMI

b
ll. EH‘BDDH—ChﬂTdE ram s amE R R R R ll E
Little Maiden—Cat 104—BMI

12. HAPPY WANDERER—F. Weir........ 10 15
From Your Lips—London 1448—ASCAP

13. LITTLE SHOEMAKER—

H. Winterhalter........... cuiieaswie A 6
Magic Tango—Y 20-5769—ASCAP

14, THIS OLE HOUSE—R. Clooney....... 0 2
Hey, There—Col 40266—BEMI

14. HERNANDO'S HIDEAWAY—

G. Lombardo.. fewn — 3
Vas Vilist Du Huh:n—{h:: l!ilT!-—hErEﬁP

16, IF YOU LOVE ME (REALLY

LOVE ME)—K. Starr. ....ccenenes .. 14 15
Man Upsiaits—Cap Z769=—BMI

17. I CRIED—P. Page.....ciseaassnnnrana . —_— 1
What 8 Dream—Mercury T0416—ASCAP

18. CRAZY 'BOUT YOU, BABY —

CIEW cut—g B REE R RS EER R e F PR BER P RS E 15 2"
Angela Mia=—Meroury Tﬂ-ﬂtwﬂhﬂ

18.

A . 14 L]
My Impossible Love—V 20-5715—ASCAP A

20. HIGH AND THE MIGHTY—

J DESIHI]I'I.d BE B R OF BB A A KR L lﬂ =
In God We Trust—Coral 61204—ASCAP

20. THEY WERE DOING THE MAMBO—

v. M“n.r‘u‘e.ll.l-l-lllilillllrlrlll-!l-rllrr-ll-l'_ I
Mister Sandman—Y 20-5T6T—ASCAP

AY—F. Laidne. ... .coivviveass 18 7

snm
-.H:I &f,.a Hmhuwm—m
o B

.EEJ-'- AR FATTESTEF g R LEE TR AR AT P Y S

® Most Played by Jockeys

For survey week ending August 11

RECORDS are ranked in order of the
greatest number of plays on disk jockey
radio shows thruout the country. Result

are bascd on The Eillboard's weekly sur- Weeka
This vey among the natioa’s disk jockeys. The Lasi T
Week  reverse side of cach record s also listed. Week Chart
1. SH-BOOM—Crew Cuts. .......covvnnes . | 7

i Spoke Too Soon—Mercury TH404—BMI

2, LITTLE THINGS MEAN A LOT—
K, Rallen. .cvvnsccssnnsssssnssssss . 2 19

I Doant Think You Love Me Anymore—
Dec 20037T—ASCAP

3. HEY, THERE—R. Clooney.....ccvu- e B 5
This Ole House—Col 40266—ASCAP

4. LITTLE SHOEMAKER—Gaylords..... 3 8
Mecqgue, Mecque—Mercury TMOI—ASCAP

5. IN THE CHAPEL IN THE
MOONLIGHT—E. Kallen........c.. 7 G
Take Everything Bt You—Dec 291M—ASCAP

6. THREE COINS IN THE FOUNTAIN—
iy 1 M e e E R e e e e 5 U

Wedding Bells {(Are Breaking Up Thot O Goang
of Mige) Decra I9121—ASCAP

7. I'M A FOOL TO CARE—
L.. PHUI'M. Fl]-l'd ......... TEEEEER R E E '
Auctioneer—Cap 2839—BMI

8. HIGH AND THE MIGHTY—
Lr BaxtEr -------- # s m @ @ e PR TR e R 12 =
More Love Than Your Love—Cap 2845—ASCAP

5. GOODNIGHT, SWEETHEART,
GOODNIGHT—McGuire Sisters..... 10 4
Heavenly Feeling—Coral 611B7T—BMI

9. HERNANDO'S HIDEAWAY—
A BIBYEE. s R T T
5'1 Vous Plait—Cadence [241—ASCAP

11. HIGH AND MIGHTY—
L- Hﬂhnes----lll---llllllllllllllll_ -I
Lisa—M-G-M 11761—ASCAP

12. THEY WERE DOING THE MAMEBO—
V-l- MnnruellI-l'll'l'l!ll'll.'lll!!IfTT!— 1
Mister Sandman—Y 20-3767—ASCAP -

13. CINNAMON SINNER—T. Bennett..... — 1
Take Me Back Again—Col 40272—BMI

14. THIS OLE HOUSE—R. ClooneyY..eeess 13 3
Hey, There—Col 40266—BMI

15, HIGH AND THE MIGHTY—
U- Yﬂ'ungviipl-rfi ------------------- — l
Moonlight and Roses—Dwec 29203—ASCAP

16, CRAZY 'BOUT YOU, BABY—
Crew CutS..osuee iR e e E A m e SRR EE W 15 13
Angela Mia—Mercury T0341—BMI

17. I UNDERSTAND JUST HOW YOU
FEEL—J. Valli...... seswssnerasnenas L A8
Love, Tears and Kisses—V 20-5740—ASCAP

18. LITTLE SHOEMAKER—
H. Winterbalter.....ccviessesssssase 9 ]
Magic Tango—¥ 20-3T6%—ASCAP

18. I CRIED—P. Page.....covevernsnnsnes —_ 1
What a Dream—DMercury TO466—ASCAP

H-EWAY—'-'D- mhi!-iii*.-*.l‘--l'-.‘.‘ l. I
Money Burns a Hole in My Pocket—

Cap Z515—BMIL

1. e AT e hme P S B P *_--.1:.-
Bl o e e v"wn..-’ﬁ'--?. e =y A

:I www americanradiohistorv com
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BECAUSE IT HAS THE STYLE...
BECAUSE IT HAS THE FEELING ...

BECAUSE IT CAN'T BE DUPLICATED...
BECAUSE IT'S THE ORIGINAL ;

Singing

e o S R e

U SRR TR P BTt SO R D L

Atlantic 1036

RE(ORDING (ORP 234 West 56th Street
®  New York 19, New York

i j - AT oo history com

ATLANTIC
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TRACK ALBUM

A ﬂ‘l'l-“i.l-"a"-l

L

o T
i

HIT SOUND

b e e

MGM 244 78 rpm

MOTION PICTURES

MUSIC FROM
3 GREAT

SEVEN BRIDES o
SEVEN BROTHERS

starring Howard Keel and Jane Powell

® % 244 45 rpm extended ploy @ E 244 331/3 rpm long playing

M G k“t in ﬁra{---' dhﬁw Nanmg Hm:rhﬂ -

.I'_JE:I‘I'.'IU‘

’meLV%mdﬂwr

s -\.a.

G 11761 ?B FEm = H HTH #5 rpm

JONI JAMES

IN A G

OF ROSES

s

BETTY MADIGAN

JOEY

MCM 11716 » K 117158

Thome LLL Lo e E

e

EVERY
DAY

MGM 11753
K 11753

ARDEN

CARLOS THOMPSON

sea | NO ONE § o
o | BYT YOU § e

THE VOICES THREE

Ty | S | sap | e

LIPS

MGM 11793 » K 11753

BOB STEWART

MCM 11795 » K 11795

ki :
I

FRAN WARREN

THE MAN THAT
60T AWAY

MCM 11769 a K 11769

THE WRIGHT BROS.

LOVE IF 1
GIVE YOU LONESOME
LOVE MY HEART

MCM 11776 & K 11776

JOE LIPMAN

and His Orchestra

STOP!

LOOKING
BACK
10 SEE

MCM 117598 o K 11758

(Proceed

Tis il

SHEB WOOLEY

WHITE A FOOL

With Caution) LIGHTIN' ABOUT YOU

MAMBO
M-G-M RECORDS

MCM 11792 & K 11792

CEpATLET By ﬁ : L LR AT ey
T

FQR RlWlAte awl sl e

"ONE [ oW

e

YWWTrarTrrmeEeTr T e e

__35 MUSIC THE BILLBOARD AUCUST 21, 1954
a0 The Billboard Music Popularity Charts
G LEO SPOTLIGHTS POPULAR RECORDS

® Jerritorial Best Sellers

For survey week ending Augusi 11

Listings mre based on late reports secured (rom top dealers in each ol the markets listed

L
1.
J.

Mo

s e e e

7.

e

=

™

o=l N e

. Hey, There, R.
. Im the Chapel in the Mooalighit

. Three Colaz i

Atlanta

Her. There, R. Clooney, Col,
Sh-Boom, Crew Cuts, Mer,

Three Colns in the Fountule
Four Aces, Dec,

Goodnighl, Swecihear!, Goodnight
McCiuire Sisters, Cor.
o Litile Things Meam a Lot

K. Kallem, Dec.

Hernando's Hideawar, A. Blever, CTde,
. They Were Dolng the Mambo

V. Monroe, V.

. Im the Chapel in the Moonlight

K. Kallen, Dec.
Clanamon Sinner, T, Benneti,

Balti.-Wash.

Col

. Hey, There, R. Clooncy, Col,

Sh-Boom, Crew Curs, Mer,

Hernando's Hideaway, A. Bleyer, Cde.
» Cinamon Sinner, T. Beanett, Col,

Little Things Mean a Lot
K. Killen, Dec.

Happy Wanderer, H. Rene, ¥

High and the Mighty, V. Young, Dec.

WWhat & Dream, P. Page, Mer.

Little Shoemaker, Gavlords, Mer.
. Dvveam, Four Aces, Dec.
Boston
Hey, There, R. Clooney, Col.
. Litlle Shoemaker, Gaviords, Mer.

. High and the Mighiy, L. Baxter, Cap.

In the Chapel in the Moonlight
K. Kallen, Dec.

Litile Things Mean a Lol

K. Kallen, Dec.

. High and the Mighiy

L. Holmes, MM-(-MA.

. This e Howase, R. Clooney, Col.

Sh-Boom, Crew Cufc, Mer,
Mooalight and Hoses, Three Suns, V

Hernando's Hideaway, A, Blever, Cde.

Buffalo

Sh-Boom, Crew Cus, Mer,
Hey, There, 5 Davis Ir., Dec
Little Shoemaker, Goviords, Mer.

I'm a Fool o Care
L. Poul & M. Ford, Cap.

» Make Her Mine, Mat (King) Cole, Cap.
. Money Burns a Hole In My Pockel

. Martin, Cap

Chicago

. Sh-Boom, Crew Cuts, Mer.

Littie Shoemaker, Gaylords, Mer.
Clooney, Caol.

K. Kallen, Dec.

. High and the Mighir, J. Desmond, Cor.
. Bway, D. Martin, Cap.

High and ihe Mighiy, V.

. 1 Cried. P. Page, Mer.

They Were Dolag the Mambo
V. Monroe, V.

» Gooduight, Sweetheari, Goodnight

MoGuire Sisters, Cor,

Cincinnati

o SheMoom, Crew Curs, Aler.

. Hey, There, R. Clooney, Col.

. High and the Mighiy, V. Young,
. Litile Shosmaker, Gaylords, Mer.
. Goodoleht, Sweetheari, Goodnaighi

McoGuire Sisters, Cor,

the Fountala

Four Aces, Dec.

High and the Mighty, L. Baxter, Cap.
. I'm a Fool to Care

L. Puul & M. Ford, Cap.

. Little Thimgs Mean & Lol

K. Kullen, Dec.

Ian the Chapel in the 't[uunli.ht
K Kuallea, Dec.

Cleveland

Shake, Rattle and Roll, B. Haley.
Littbe Shoemaker, Gaylords, Mer,
Carn Mia, D, Wiitlield, Lon,
Moanlight amnd Hoses, Thiee
Sh-Boom, Crew Culs, Mer.

Litile Things Mean a Lod
K. Killen, Dec.

Hey, There, R. Cloorey, Col

I'm a Fool to Care
L. Paul & M. Ford, Cap,

Whai o Diream, PP Page,

Suns, ¥

Mer.
Dallas-Fort Worth

. High and the Mighty, V. Young, Dec,
. Litile Shoemuker, Gavilords, Mer.

Litle Things Mean a Lol
E. Kupllen, Dec,

» High and the Mighty, L. Baxter, Cap.
. Hermando's Hideaway, A. Blever, Cdc.
. Hey, There, R. Clooney, Col

« Sh-Boom, Chords, Cal

. Three Coint I the Fountals - -

Fiomir Aces, Dec,

] —

Young, Dec.

Diec.

Drec.

.
T.

1.
r

5. Little Shoesmuker, Gaylords,
6. Little Things Meun a Lot

-

B Litle Shoemualer,

(L

X Sh-Boom, Chords,
. Hex, There, R. Clooney,

L.
8
3
4.

5.

. 1 Undersiand Jusi How You

. Hery, There, K. Clooney,

. Litile Skoeemaker,

Denver

Litile Shoemaker, Gaylords, Mer.
Sh-Boom, Crew Cuis, Mer.,
Hernando®s Hideaway, A. Blever,

Litile Things Aleanm a Lol
K. Kallen, Dec.

Hey, There, R. Clooney, Cal.
High and ithe Mighiy, L. Baxier, Cap

Feel

Ce.

J. Yalli, V.
Happr Wanderer, F. Weir, Lon
I Cried, P. Page, Mer.

Detroit

Cal.
Sh-Boom, Crew Cuots, Mer,

. Im the Chapel Ia the Moonlighi

K. Kallen, Dec.
Mood Indigo, . Peity Trio, NV

- Magic Tamgo, H. Winterhalier, Y.

Cara Mia, D, Whitlield, Lon.
Wihai a Dream, P. Page, Mer,

Someday, F. Laine, Col.

I'm a Fool lo Care
L. Paul & M. Ford, Cap.

Dream, Four Aces, Dec.

Kansas City

Sh-Boom, Crew Culs, Mer,
Her, There, B, Clooney, Col.

Goodnight, Sweetheard; Goodnigh
MceGuire Sisiers. Cor.

Crazy "Boui You, Baby
Crew Cuts, Mer,

Mer.

k. Kallen., Deg,

. Im the Chapel in the . SMoonlight

K. kuallen, Dec.
H. Winterhalter, W.
High and ihe Mighty, V. Young, Dec.

Hizgh and the Mighiy
L. Holmes, M-G-AL

Los Angeles
Litile Thimgs Mean s Lo
K. Kallen, Dec.
Little Shoemaker, Gaylords,
Cat

Mer.

Col.
Hernando's Hideaway, A. Bleyer, Cdec

. High and ithe Mighty, V. Young, Dec
« Sway, Do Martin,
« T Understumd Jusi How You Feel

Cap,

Four Tunes, Jub.

Rirer of Mo Returi
Tennessee Ernie, Cap,

, Three Colns n jhe Founimin

Four Aces, Dec,

Milwavkee

Sh-Boom, Crew Cuts, Mer,
Hey, There, R. Clooney, Col,
Liitle Shoemuakeér, Gaviords, Mer.

In ithe Chapel in the Moonlighi
K. Kallen., Dec.

High and the Mighty

L. Holmes, M-0G-M,

I'm 2 Fool to Care

L. Paul & M. Ford, Cap

. Little Things MMean a Lol

K. Killen, Dec.

Minn.-St. Pavul

Sh-Room, Crew Cuts, Mer,

Gaylords, Mer.

A Im ithe Chapel in the Moponlight

K. Kallen, Dec

. High and the Mighiy

L. Holmes, M-0G-58

5. This e Howse, R. Clooney, Col
. Little Thines MMeam o Lol
K. Killen. Dec,
T. Gilly Gilly  Osseafeffer Kulzencller
Bogea by ithe Sem, Four Lads, Cal,
B. Crazy "Boul You, Hahy
Crew Cuts, Mer.
5. They Were Dolag the Mambo
V. Monroe, V.
New Orleans
i. Sh-Boom, Crew Cuis, Mer.
2. Hey. There, R. Clooiey, Col,
3. In the Chapel in the Moonlight
K. Kallen, Dec.
4. High and the Mighiy, L, Baxier, Cap,
5. Hermando's Midemway, A. Blever, Cde

6.

[

Litlle Things Mean a Lod
k. Kallen. Dec.

I'm a Fool in Care
L., Paul & M. Ford, Cap.

Litile Shoemaker. Gaviords, Mer.

Three Colns in the Founinin
F. Sinatra, Cap.

i, They Were Doing the Mambo

borm oML MoiToe, V.

(Continued on page 38)
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chlﬁ/ damesallo, version — -
the, B'G' ROV ——
64 AMERICAS No.| DANCE BAND!

as featured on Ray Anthony’s

“TV’S TOP TUNESH—CBS every Mon., Wed. and Fri.

The only version unanimously
picked by BILLBOARD, VARIETY

and CASH BOX magazines.

backed. with. SAY HEY"

www americanradiohistorv com
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38 MUSIC THE BILLBOARD AUGUST 21, 1954

The Billboard Music Popularity Charts
POPULAR RECORDS

® Territorial Best Sellers

® Continued from page 36

2

The latest
processing
methods

The most
modern
pressing plants /g
in the world 4

1

The country's
best equipped

New York St. Louis

" The industry's

I. Sh-Boom, Crew Cuts, Mer. 1. Hey, There, R. Clooney, Col.
greates! recording L Hey, There, R. Clooney, Col. 2, Sh-Boom, Crew Cuts, Mer.
psing ) . tufts_ L U8 S b, | Lo e Do e
Eﬂﬂﬂﬂ”}' = K. Kallen, Dec. 5. Magic Tange, H. Winterhalter, V,

5. Three Colns In the Fountals 6. In the Chapel In the Moonlight

Four Aces, Dec. K. Eallen, Dec,

5 = /T = 6. Hey, There, 5. Davis Jr.. Dec. 7. Little Shoemaker, Gaylords, Mer.
]3 (f A [(:FFOR - = 7. In the Chapel in the Mooslisht $. This Ole Houwse, R. Clooney, Col.
: = U = . Kallen, Dec. 9. Cooduight, Sweetheart, Goodnight
g?ﬁ;ﬁ:;:? = — LS m“mﬂmmrﬁml McGuire Sisters, Cor.
8. Sway, D. Murtin, Cap.
lﬂhElE and . CUSTOM MADE 18, Hl::-lndn*: Hnﬂr:lw::: A, Bleyer, Cdec. San Frﬂm.'ls:n
sleaves L 1. Hernando's Hideawny, A. Bleyer, Cde.
: RECDRDS Philadelphia 2. Hey, There, R. Clooney, Col,
—— L. Ta the Chapel In the Moonlight 3. Litle Shoemaker, Gaylords, Mer.
K. Kallen, Dec. 4, Little Things Mean 2 Lot
I. Sh-Boom, Chords, Cat K. Kallen, Dec.

3. Little Shoemaker, Gaylords, Mer. . Sh-Boom, Crew Culs, Mer.

4. Little 6. High and the Mighty
oo i € Xuten Dec " "  Ercglotig
i nspeclion S. Hermando's Hideaway, A. Bleyer, Cde.| 7 ords, Cat
assures uniform 6. Three Coins in the Foantain 8. Happy Wanderer, F, Weir, Lon
RCA VYicler Four Aces, Dec. 9. In the Chapel In ihe Hml_hil:

= 7 K. Kallen, Dec.
Manufacture sy ey Bl ot B 10. Figh and the Mighty, L. Baxter, Cap.
.[ “ 9. II!.!', There, R. Clooney, Col.
drop shipment e | tyoe A e e Seattle
COBmNGIE rpa 4 Fi"Sb"rEh 1. Little Shoemaker, Gaylords, Moer,

records 2. Sk-Boom, Crew Cuts, Mor.

e . Sh-Boom, Crew Cuts, Mer.

T, 2. Hey, There, R. Clooney, Col. 3. Hey, There, K. Clooney, Col.
3. Litile Shoemaker, Gaylords, Mer. 4. Three Coins in the Fountain
4. Clnmamon Sinner, T. Bennent, Col. Four Aces, Dec.
5. Moonlight and Roses, Three Suns, V.| 5 Little Things Mean a Lol
6. Litle Things Mean a Loi K. Kallen, Dec,

K. Kallen, Dec, 6. High and the Mighty, V. Young, Dec.

7. Hernando's Hideaway, A. Blever, Cdc.| 7. They Were Dolng the Mambo
B. Magic Tango, H. Winterhalier, V. V. Monroe, V.

9. High and the Mighty, V. Young, Dec.| B. Hermundo's Hideaway, A. Bleyer, Cde

Here's a note
about group travel for

entertainers ...

“It:s smarter fo

y RCA Victor's famous *ONE CALL” SERVICE "\

," offers you tremendous value. .. ask any of the
/|  hundreds of independent commercial record com- \

charter o

/ panies now using RCA Victor custom made phono- ‘l

,' graph records. They will tell you—only at RCA |

' Victor are you assured of unbeatable quality = ;‘“*’:At":?s:u“"“"i'

: recording, processing and pressing at lowest | I S
| possible costs. I -

| Glance at the dial at the top of this page— ,'

lt see the “*Big Nine'’' services you receive only af i

\ RCA Victor—then pick up your phone and call the
\ nearest RCA Victor office for fast, competitively M
\ priced “ONE CALL" SERVICE. P

% -
#_F-‘—’f

.
¥ - )
. i N

~ ’

“In"my vears of touring the length and breadth
of this land, I have found no finer travel service

~ P available to an orchestra than a chartered Grey-
18 ,rf ey hound, You get one of the world's finest (and

\ ’ RCA CTOR safest) drivers behind the wheel of a modern

) ;; w coach . .. you save time, travel the routes you

1
; select . . . and you arrive right at the very door-

/" custom record
sales

Rodio Corporation of America « RCA Victor Record :nn.-.E
NEW YORK: JUdson 2-5011 :'j
63) Fifth Avenue, New York 20, N. Y.

CHICAGD: W Hitehall 4-3215
445 No. Lake Shore Dr., Chicago 11,1l. &3

HOLLYWOOD: HOllywood 4-5171

1016 No. Sycamore Avenue, 0
Hellywoed 38, Cal.

GREYHOUND

www americanradiohistorv com

step of your destination. Especially important,

there's plenty of baggage space for band instru-

£ ments, props, and personal luggage. I'm sold on
& 5. charter Greyhound service!" ®
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\ GEORGIA

A WONDERFUL NEW BALLAD

‘MORE THAN EVER

: First Time For Georgia With Italian Chorus

Coupled With The Best Version Of

“The Man That Got Away”

MERCURY 70430 * 70430X45

Thank DJs, Ops and Dealers For The Greatest
Summer In Mercury’s Eight Year History !

THE CREW-CUTS

_NHE GAYLORDS PATTI PAGE ~ RALPH MARTERIE RONNIE YI.ORB

-,

: " g
= i, s e, =
e - ="
G W s Rl
. i
S
" o ry ot -
i
: { 5 i
. : -
e

«SH-BOOM”  |TheLittle Shoemaker|| “What A Dream” |  “SKOKIAAN” | “'m No Gomna Say”

AMD AMD AND AMND AND
*“1 SPOKE TOO SOON" “"MECQUE, MECQUE" ! CRIED" “CRAZY ‘BOUT LOLLIPOP* “DON'T YOU FORGET"
MERCURY 70404 * 70404X45 MERCURY 70403 * 70403X45 MERCURY 70416 » 70416X45 MERCURY 70432 = 7J0432X43 MERCURY 70425 *= 70425X45

VIC THE CREW-CUTS || RICHARD HAYMAN || LAURIE SISTERS DAVID CARROLL

i »

W
I

I N ik | SO R
‘My Own Quiet Way' | Crazy’Bout'ChaBaby || “High And Mighty” | “Don’t Drop it” | “Grandpa’s Rocker”

“ONCE AND ONLY ONCE" "ANGELA MIA" “TAMBOURINE” “"O0 WA" “MINE"
MERCURY 70436 * 70436X45 MERCURY 70341 ® 70341X45 MERCURY 70426 * 70426X45 MERCURY 70422 © 70422X45 MERCURY 70412 * 70412X435

]
www americanradiohistorv com
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MUSIC

Picked as Cash Box Disc of tl:e Wuk

THE BILLBOARD AUGUST 21, 1954

The Billboard Music Popularity Charts
POPULAR RECORDS

® Review Spotlight on . ..
RECORDS

KAY STARR
Fortune in Dreams (Starstan, BMI)
Toy or Tr-uurn (Reis- Mas&e;.r. ASCAP)—Capitol 2887
—This is one of the strongest two-sided waxings in the
thrush’s long career as a hit maker. She sells both
ballads in her outstanding, “sock™ style, backed
strongly by the ork. Solid wax here.

FRANKIE LAINE

Your Heart, l':jrnHuui (ABC, ASCAP)

Hain, Rain, R (Maple Leaf, BMI)—Columbia 40201 —
The energetic warbler comes thru with a, big-voiced
reading of a German waltz hit of a year ago on “Your
Heart, My Heart." He sells the flip, originally a spir-
itual, with a lot of drive and hel hjr the Four Lads.
Either or both sides could break thru—and quiasrly.

NAT COLE
Smile (Bourne, ASCAP)—Capitol 2837—Dulcet-toned
is this lovely reading of the rett tune from the
Chaplin flick *Modern Times" at Cole. It's his
prettmst since “Pretend.” Flip is "It’s Crazy" (Crest- i
view, ASCAP). I

JO STAFFORD

Nearer My Love to Me (Dartmouth, ASCAP)

The Temple of an Understanding Heart (Paramount,
ASCAP)—Columbia 40291—Jo Stafford sells these two
effective ballads with the heart and feeling she always
puts into a song. Top side is a neat ballad. Flip is a
powerful piece of material. Thrush is backed neatly
by the Paul Weston ork.

® Reviews of New Pop Records

| EDDIE FISHER

I Meed Yoo Mow ... .oieeicnnenssn 7
YV 58310 — A Billboard “Spotlight”
B-7-"54, (Miller, ASCAPF)

Heaven Was MNever Like This. . . -84
A Billboard “Spoatlighe™ B-T-"54,
(Famous, ASCAF)

imaginatively described here in feas-
ing style by June Walll, She has a
good side and it conld stir some ex-
citement. The label fz giving this disk
lop exposure, (Bregman, Vocco K
Conn, ASCAP)
Tell Me, Tell Me....75
Blugsy opus is sung with an exaggers
THE GAYLORDS ated pleading quality that may inhibit
Yienl, Yidl, ¥Yiel . .oovninanvsnnnnnins L1 repeat spins,  (Goldem Bell Songs,
MERCURY 70427 — A Billboard ASCAM
“Spotlight" B-14-"54, (Joy, ASCAP)
£ Kiss fo Call My Own... B0
Here's another pretty vocal by the

PERCY FAITH ORK
Song for Sweethearts ...... L.

CORAL
61225
(78 RPM) and
9-61225
(45 RPM)

boys, this time on a sweel ballad.
They sing it neatly and the backing
is gnod. This side, too, has a chance
for coins. (Annis House, BMI)

DORIS DAY
i 1 Give My Hearl to You ..........H7
COLUMBIA 40300 — A Ililllmud

“Spotlight™ B-14-"54, (Miller, ASCAP)
Anyone Cam Fall in Love... .80

Lovely tune receives a warm voeal

from the thrush over a good ork

backing. This side, too, could pull

spins. (Sam Welss, ASCAF)

FOUR LADS
Skokiamm ..... . fii
COLLUMBIA lﬂ]ﬂlﬁ -_— .H. B!!lhuu;d
“Spotlight™ 8-14-"54, (Shapirc-Bern-

steln, ASCAF)

WWhy Should 1 Love Youm... .85
A Billboard *“Spotlight™
{Nn Way, BMI)

BULAWAYOD SWEET RHYTHMS ORK
Skoklaam . &5
Lﬂ‘JDDN IHI—A. HIIIIIn::lrd ”Spul-

light" B-7-"34,

Iu the Mood....758

Many a jock will smile over this
version of the Glenn Miller hit,
played here by the native ork from
Bulawaya in  Southern H.h[ldl:&lil,
Africa. The boys do a good job with
the drums featured and the lyric
sung in a native Bantu dialect.

B-14-"54,

DENISE LOR

W1 Clve My Hearl o Yom .......... | ]
MAJAR 27—A Billboard “epotlight™
R-14-"54, (Miller, ASCAF)

Hello Darling. .. .75
The throsh does nicely oo an alirac.
tive mew wallz ballad. (Tex Pee,
ASCAF)

MNAH SHORE

If I Glve My Heart to You .......... 84
v 5818 — A Billboard “Spotlight
f-14-"34, {Miller, ASCAF)

Tempting. .. .78
Tender ditty of young love is sung
with great warmth by Dinah. This
could aitfact maony spins and pull
pales as well. (Remick, ASCAF)

GEORGIA GIBBS

More Than Ever ...cooseasnn .. B0
MERCURY TM30—Here's an nurm.
tive new waliz ballad and Miss Gribbs
and the chorus deliver the reading inm
fine fashion. Replete with an lialion
chorus (which makes anything com-
mercial these days) the disk could
caich on with enough exposure.
(ABC Music, ASCAF)

The Maon That Gof Away.... T8
Miss Gibbs delivers here an impres-
give reading of the tune from the
upcoming “Star Is Born™ flick. Could
be that this, too, will get action if the
public mccepts the tune as click
material, (Harw' -, ASCAP)

JUNE VALLI
Boy Wanded ......cc0000000 RO
Y 58337—The employment nﬂ‘emd Ll

COLUMBIA 40277 — Lmrrly nnr
ballad is played with the warmth and
lushi mood that hos marked many
other Percy Falth ork records. The
wvocal is handled sweelly by Betly
Cox. This could get actiom; walch ik,
Bubhling Over....77

An infectious and light-hearted Euros
pean ditty reoelives & lushly sparkling
rendition from the fullstringed Percy
Faith crew on this instrumental slic-
ing. Little question that this will pull
spins and spins and spins.

HEMWRI RENE ORK

Plense, Please .......
Y 583 1—Rhythm un:t hlu:; mnv:rt {1
awarded a bright and sparkling whirl
by the Rene forces in & mighty atirac-
tive slicing. This ooc could generale
gexcitement  wherever it's  played,
Should rake in some loot. (Brows-
wood, BMI)

Manbaiian Mamba. ... T4
An okay additlon to the fast-bullding
catalog of pop-mambos. Well-played
by the polished Rene ork and sung
by the chorus. (Sommit, ASCAF)

11

SUNNY GALE [ ]
Smile ....... ™
YV OfRM — Hen: 4 lnnl:her Ehlfln

Chaplin tune with lyric added which
should kick op quite a fuss, The
tunge is wlira-lovely and Miss Gale
does A nice job which should pet her
a share of the action which seems 10
be accruing for the wne, Good wan
here, (Boarme, ASCAF)
An Oid Fomillsr Love Song....73

A most attractive pew ballad geis a
glick run-thru from the thrush which
should please her many fans. {Croms-
well, ASCAPF)

YIiC DAMONE

Im My Owa OQulct Way ......... . 1B
MERCURY T0436—The pr:ll:;f m"lr
ballad receives & first-rate reading
from Damone over a charming ork
and femme chorug backing. This s

- pne of the singer's best waxings in
many and it should pull scores of
spine and please his fans. (Rels,
BN

Once and Only Once....73
The chanter injects a lot of [fecling
into & big new opus with a message
of faith and brotherhood, His big
voiced interprefation and the ork and
chorus support could help it get spins,
(Triniiy, BMI)

THE MATYS BROTHERS

Muskral Ramble ........cocc0000000 ™
2TH CENTURY 5024 — Group
sounds like it enjoys what it is doing,
and lstensrs -might agree. Good,
corny waxk, This is a happy swinging
version  that could pull juke loot.
Waich it

You're the Momeni of a Lifetime. ... T2
Mol as sirong as the flip, but it, too,
should gel spins. Good resding by

the boys.

{Continued on page 42)
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i ) CORAL RE C ORDS s BRI

80- 69, Satisfaclory
50- 59, Limited
0- 49, Poor

lowing factorm amre consldered: Inierpreiailon,
material, artist's name value, disiribution power,
exploliation potential.:
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has the hlfS'

the original, Ihe best, the only native South Afrmm mterpreiuhon

SKOKIAAN

backed by

iIN THE MOOD

1491 & 45-1491

BULAWAYO SWEET RHYTHMS BAND

the thrilling new voice of DAVID WHITFIELD
the exciting accompaniment of MANTOVANI

CARA MIA

backed by
“HOW, WHEN OR WHERE"

1486 & 45-1486 August 14: No. 27 “Best Sellers In Stores”

not 1, not 2, but 3* terrific versions of ...
- *FRANK CHACKSFIELD (Instrumental) 1489
s M | l E *LITA ROZA (female vocal) 1488
*DAVID WHITFIELD (male vocal) 1494
the Johnston Brothers Vera Lynn

THE BANDIT | “°"‘L3.'a‘&m

backed by backed by
THE SECRET OF OUR LOVE TRY AGAIN
1470 & 45-1470 1489 & 45-1489

ONDON TS ?

RECORDS
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_® Continued from page 40

FREDDY MARTIN ORK
Gomebody Goofed .. ...............T77
¥ 3833—Here's & happy little ditty
which digs into history and comes up
with situations wherein “somebody

poofed.” The pang-sing reading and
light-hearted orking should get plenty
of spins and might get action. (Spier,
ASCAP)

Lonesome Polecat. . 77
Ditty is from the film: “Seven Hrides
for Seven Brothers.” Again it's a

H'”Hﬁﬂ HITS il 5&“:’”?‘& pang-siog lype of reading. Good for

A Cold Glass of Water
and 8 Warm Kiss. ... 790
[talianate story ballad 15 sung en-
thusiastically with mandolins in the
background Jukes in the righ: spots
CAn use,

ELLA MAE MORSE

ILove You, Yes I Do ................
CAPITOL 2882 — Taken from her
newly released album of eight rhythm
and blues tunes, this Ella Mas Morse
reading of a fine ballad should ger a
hunk of new action for the lass and
might siart her moving again, con-

«- 13

S ———

Vox

® Continued f-om page 16

e e e e S

Jox

verted to 45's, and much to m
surprise I

they take up very little storage |
space. Best of all these vinylite |

so low, all stations should be able
think they're great! l .
can hold a two-hour show in one |
hand—the quality; is fine, and |

to get serviced. No tickee—no
washee, likewise, no 45's—no
payee,”

Helen Whitney., WOW, Omaha:
“We are not using 45's and are

‘\E ins, (Robbins, ASC i
ﬂ". 2 H;I';jf 0NE s sp AP :ud:rin: the current swing to this doughnuts don’t have an of [ pr x= : P
A c cial _ ¥ surface | finding it difficult to keep up on
wis 2 /s LAY WAL | waLLy 5ToTT ORK (Lois Musie & Northers Mk Coer. |noise at all. Another thing, if| new releases.” .., Allen ichaels,

Footsteps in the Fog .................
EPIC 9064 — This piece of mood
music actunlly features footsteps
walking over an eerie sort of tune
that is supposed to represent fog. [

&, I e o 2 RS

HES W Wirs™ 7%y,

HITS
axts

Hits ‘ﬁf{r

28 Hiroa\\ 4,

4

BMI & ASCAP)

Moaey Hooey,...73
Another slicing from the album. this
side ia currently ome of the stronger
rhythm and blues tunes and done In

deejay sam
noiseless replacement at any ree-
ord shop.”

W. K. Barrey, KWCO, Chicka-

you happen to miss one of the|
ples, you can get a|

WAVI, Springfield, O.: “Would
like to add protests to those al-
ready voiced against shipping 45's
to stations not as yet equipped
to play them. Companies say the

ends with a vocal gimmick that Id fine pop-r.&b, sivie b e 1 : .
s " hve: jocks play It mgnin and. sewii, (Walden, ASCAR) ¢ %R lsha, Okla.: “I'd like to do a little | records will not warp. We have
perhaps. Imaginative wax here, any- sounding off on the record situa- | already received warped records
THE MIDNIGHTERS way. {(Southers, ASCAP) BUNNY PAUL-THF HARPTONES tion here in Oklahoma. We have from the distributor. Glad to see
l..uTuh:uhn-r; I’I:_:Itn....'l'.‘l HnngElunu e R g e i G f}ﬂlmd nl.t?rsegvm in the usﬁtmn of | the resistance to this move is be-
cute polks item feceives a wild ESSEX 364—The click rhvih aving to bu : i i :
AHH'E HAI:I ﬂ BABT Eun'-l-pl:th-pah rendition from the lush blues ditty which Eh::; t:rrt-:n ':m's'.:': ¢ b dien nEw.{t:?nilﬁ'g GBI' atﬁlﬁdﬁfﬂlﬁﬁ (’EPH?I?E{
’ nelish ork that could help I grab plenty of pop diski e ~nids Mich » Mo e
SHE'S THE ONE jockey spins. Good instrumental read- good one here, n;"ﬂafft:pi’rﬂﬂm: YESTERYEAR'S TOPS— |i.-pids, Mich.: “Most deejays here
ing of the tune. (Reg. Connelly Music material  fi=zelf like 45's. The engineers are still
FEDERAL 12193 ASCAP) ) ’ action for this, {ll'rmnm m:uhih lnl:mw!t The nation’s top tunes o records | complaining about the 45 dough-
LEO DIAMOND I'll Never Tell. ... 70 " as reported in The Rillboard nuts. #'hﬁj& ?PIEF ﬂ'lE}{hari lé:ard tl:;
! Miss Paul and the mal cue. ou 1ke to than apito
THE MIDNIGHTERS || “frich and the Mighty .................78|  an okay reading of mme roy om0 | AUGUST 18, 1944 for the cue disks.”
SEXY WAYS V 5834—Diamond's harmonica takes and blues style material. (BMT) 1. Swinging on a Star Send us your theme song list,
the lead in another sound reading of 4. I'll Be Seeing You . . How many times used
DON'T SAY YOUR LAST GOODBYE the much-covered click. This entry | THE SINGING WANDERERS 4. I'll Get By ;,“ﬁlﬂ
figures 10 pull some of the remaining Say Hey, Willle Mays ................. 72| 4. Time Waits for No One
FEDERAL 12185 piktion. (Marmy, ASCAP) nhEc::A 19230—Another version of | 5. I'll Walk Alone ® @ & & & o o o
) the ode (o the Giant sl should L . -
i E::ﬂf l';ﬁ:m D':Ei.:.’ lflmishé;f;}pw' grab some of the cofm il ?:a: g émlur.live Bustin’ Wide Open
Steming, m, i Bccrue to the material viz May' . o ]
I'M m RUN I m ALAN LOGAN one, (Pace, ASCAP You Love -
Corsican Dance ...............,....7T4| Don't Drop li....70 8. Is You Is or Is You Ain't? ® rr L
BEHAYE YOURSELF M-G-M 11800—The pianist turns in The boys sing equally well here and | 10. Goodnight, Wherever You
KING 4740 a bright, up-tempo performance on the material is fine, but It lacks the Are ® ®
the classical melody, renning his fine guitar or banjo plunking sound evi-
B e e o IE'_IE up and down over the keys dent io the Dri!jnﬂ[ country version AUG’US‘T Eﬂ, 19"19 "
‘.l:‘h:“?;u::l:i: Jc-;:s could use. by Terry Fell and the subsequen 1. Some Enchanted Evening & Bu ®
covel  record A
EARL H“S“ﬂ Here's Iﬂlﬁlhgr mighty attractive Io- BMI) B RS W, g iggiﬁ Full of Roses ® B &
MAMBOSTIC strumental piano reading by Logan, 4' Bab It's Cold O id a
helped by an organ combo, He |KAREN CHANDLER - SODY, A3 LG utside .
THESE FOOLISH THINGS plays the fine standard in [Iuh: e | 9. YPU re ﬁreakmg My Heart WRAPPED UP IN
KING 4730 style.  This should pull spins and CORAL 61235 — An atiractive wne | 0 Riders in the Sky A DREAM"
ivke coins, too. here and Miss Chandlier does a nice 7. Bali Ha'i : Dot 15156
, fob in handling the lyrics. Should get 8. The Four Winds and the ® ® & ¢ © o o ¢
| DANNY MACHIN spins. (Ample, BMI) Seven Seas
| These Things God Where Is the One for Me?. ... 78 % Forever and Ever
Fashioned for e ........... T4 A lilting ballad is handed an agreea. 10. I Don’'t See Me in Your Eyes HHST'”’ Fnﬂ A H'T!

ble reading from Miss Chandler with
& neat assist from the ork and organ Anymore ,
backing. (Treble